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Jazz a Hot Ticket
For Ramada Inns;
Rochester a Test

By ELIOT TIEGEL

LOS ANGELES—The Ramada
Inn chain launches a pilot booking
of jazz artists in its Rochester, N.Y .,
facility May 23 as the possible fore-
runner to a national block booking
program for jazz musicians.

Mike Dunham., national director
of entertainment for the firm’s com-
pany-owned properties, has the Stan
Getz Quartet as the launching act
May 23-June 1. followed by the Max
Roach Quartet, June 3-8, Mongo
Santamaria, June 10-15 and Dizzy
Gillespie, June 17-22.

Dunham. operating out of the
firm's Phoenix headquarters. books
talent into 60 of the firm's 160 loca-
tions.

The Rochester area was selected
because of a strong community in-
terest in jazz. Dunham points out,
which he hopes will help fill the
Inn’s 300-seat Vintage restaurant
and lounge.

“If it’s successful in Rochester, we
could have 25 rooms. perhaps 50
playing jazz.,” Dunham says.

(Continued on page 15)
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CE

S, Talent Agency Tie

Brings Acts To Campus

NEW YORK—CBS Records is as-
sociating with a college talent buyer
on a program geared to funnel de-
veloping label acts onto campuses.

Premised on the formation of a
booking circuit covering 15 North-
eastern states and the District of Co-
lumbia. the program is designed to
offer schools “good music at low

New MCA

LOS ANGELES-Improved in-
ventory controls at MCA Records
have vastly reduced returns—in
some cases cutting the returns of ma-
jor accounts as low as 10-12 percent.
Several accounts responsible for
more than $500.000 in business each
year for the label now have returns
of 8 percent or less.

Industry returns are running on
an average of around 18 percent.
with some isolated cases going
higher.

By JIM MELANSON

cost” and to provide new CBS talent
grassroot market exposure.

An initial mailing to 560 schools,
alerting campus directors of student
activities and school concert com-
mittees to the program. has already
been sent out by CBS and the buyer,
College Entertainment Assoc. Start-
ing point for the program is Sept. |

this year, or the start of the fall se-
mester.

Participating colleges are ex-
pected to pay CEA a $200 fee per se-
mester, which will entitle them to
book three CBS acts each semester at
a cost of $750 or less per act.

According to Ed Micone, presi-

(Continued on puage 27)

Controls Cut Returns

By CLAUDE HALL

Sam Passamano. vice president of
national sales and distribution since
1973, is now testing in Los Angeles a

Handleman Co. And
Pickwick Map Buys

By ROBERT SOBEL
NEW YORK —In two separate de-
velopments, two giant companies.
Handleman Co. and Pickwick Inter-
national, are close to important ac-
quisitions.  (Continued on page 14}

new inventory control system. “By
July, we expect to be receiving daily
inventory reports from each of our
four depots and the two shipping
points atour pressing plants.” Even-
tually, terminals will be installed in
each location and when a secretary
types an order. totals will be tabu-
lated via computer and the readout
figures will flash in the Los Angeles
headquarters.

Present inventory controls have

(Continued on page 66)

Clark Into
Attraction
Business

By BOB KIRSCH

LOS ANGELES—Dick Clark has
reactivated his concert division, with
plans calling for 30 major concert
promotions in the next four months,
taking his Las Vegas show on the
road. acquiring the touring rights of
the upcoming Broadway musical
“Truck Stop” and launching a “*fam-
ily arena show.”

Should the concert promotions
turn out successfully, Clark feels
there could be as many as 100 such
outings by the end of the year.

Initial acts to be promoted by
Clark include the Average White
Band, Tony Orlando & Dawn, Let-
termen. Bad Co.. Mac Davis, Alice
Cooper, the Osmonds, Uriah Heep
and others to be announced shortly.
Cities to be worked by Clark include
Pittsburgh. Hartford. Boston. Provi-
dence, Columbia, S.C.. Norfolk. Va..
Bismark. Montgomery. Ala.. Nash-
ville, Memphis, Atlanta. Charlotte.
Greenville, S.C.. Landover. Md.,

(Continued on page 12)
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Impressive Bookers’ Panel
Devised For Talent Forum

We at MCA Records, weicome Tanya with open arms and extremely proud
to present to all her waiting fans a new album. The excitement that “LIZZ{E
AND THE RAINMAN" is creating should assure you that more good tunes
can be found in her new album. For example “I'm Not Lisa,” “‘The King Of
Country Music,” “When Will | Be Loved” and many more. Snuff Garrett
produced this great new album and MCA Records is proud to present it to

By NAT FREEDLAND

LOS ANGELES—-An all-star
booking agent panel has now been
finalized for Billboard’s First Inter-
national Talent Forum at the Cen-
tury Plaza Hotel here June 4-7.

Joining moderator Frank Barsa-
lona, president of Premier Talent,
are ATI president Jeff Franklin,
Tom Ross of 1CM, Peter Golden of
William Morris, Dave Bendett of
APA. Tom Wilson, president of
Canada’s Concept 376 and Dan
Weiner, former IFA senior agent
now booking superstars like Chi-
cago and the Beach Boys from his
new Monterey Peninsula Artists
agency.

As on all forum panels with repre-
sentatives from only one profession
within the live entertainment field. a

Singles Outselling LPs
In Many Black Maris

By JEAN WILLIAMS

LOS ANGELES—In recent
months retail outlets have reported
that the economy has driven con-
sumers away from singles because of
their increased cost.

John Jackson, owner of John's
One-Stop here, disputes this claim
saying. “in black areas. singles are
still far ahead of albums in sales—
and the economy is responsible for
the situation.

“Black people, although they
would prefer to purchase albums,
simply cannot because they do not
have the money. But in the pop
record shops, albums are ahead in

Body music for the ‘70's. CARLY SIMON'S “Playing Possum” (7E-1033) is
brash, buoyant music, incisive lyrics, sweeping Richard Perry production.
Spearheaded by the airplay momentum of the hit single, ““Attitude Danc-
ing” (E-45246), it's the fifth installment in CARLY'S solid gold catalog.
On ELEKTRA Records and Tapes. (Advertisement)

the whole world to listen to.

{Advertisement)

(Continued on page 26)

sales.

(Continued on page 32)

& “COLUMBIA, "] MARCAS REG ©1975CBSINC  *Also available on tape

“Sweet Er ot

from the new album,*Toys in the Attic”

(Advertisement

Aerosmith. Roof-Raising Rock 'n’Roll
from the newest golden boys.

On Columbia Reeords.




A Blake Edwards Production Released through United Artists Corporation.

ABDI/ABLI/ABSI/ABTIVABKI-0968

And
Pink Partther
Sales!

The all new music track from the all new movie, starring Peter Sellers. =
Composed and conducted by

Produced by Joe Reisman for Manor Productions, Inc.

) IREG AW rocords and Tapes




LEGISLATIVE MOVE

Calif. Royalty Tax
Quash To Committee

By JOHN SIPPEL

LOS ANGELES—The legislature
proposal to quash the California
state board of equalization’s assess-
ment of a 6 percent sales tax on
leased record masters jumped its
first hurdle handily.

At a hearing before the Senate
committee on revenue & taxation
Wednesday (14), the proposal was
passed on to the legislative finance
commiltee by a vote of 8 to 0. The fi-
nance committee, which is bogged
down with an abnormal load of pro-
posals as the legislative term nears its
end, will probably discuss the pro-
posal in another open hearing in
about 10 to 14 days.

Sen. Alan Robbins’ proposal (SB

512) would outlaw the state board’s
effort to audit labels’ books, so thata
6 percent tax could be levied on
master royalties,

Robbins himself keyed the most
significant argument against the tax
levy, when he pointed out that an
author’s manuscriptis not taxable. A
representative of the state board
concurred during the hearing. Sen.
John F. Dunlap delved deeply into
the analogy, indicating that he felt
the parallel between leasing a master
and buying a manuscript was clear.

The tax representative attempted
to draw a parallel between the leas-
ing of a die and the leasing of a

{Continued on puge 66)

Warner Dickering To Buy
The Robert Stigwood Org

LONDON — Warner Communi-
cations has made preliminary ap-
proaches to acquire the Robert Stig-
wood Group, with a take-over bid
estimated to be worth around $11
million.

The final outcome depends not
only on the attitude of Robert Stig-
wood (company chairman) and fel-
low director David Shaw, who be-
tween them own 26 percent of the
shares, but also on Polygram which
owns a further 25 percent shares. No
recommendation will be made to
shareholders in any case until a for-
mal offer has been made by Warner.

The Stigwood Group went public
in 1970, helped by financial backing
from Polygram. Interests have
spread into music publishing, films,
arlist management and records. and
annual sales are now running at $6
million.

The company already has links
with the Warner company, since its
RSO records are distributed in the
States by Atlantic Records. In addi-
tion, Stigwood begins production
next week of a film called “Sparkle”
for distribution by Warner Bros.

Before any offer is made by

Won't

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—The economy
crunch has hit Joey Jefferson, owner
of Jazz City record shop, here.

“My business is off 25 percent
from last year,” he says. He explains
that several retail shops in the L.A.
area have had to drop their prices
drastically because of heavy compe-
tition, indicating that other retailers
too are feeling the economy.

But he refuses to drop prices be-
cause he says the small black mom
and pop shops will not survive.

“These small shops are not in a
position to be as competitive as
shops that can buy directly from the
record distributor,” he adds.

Jefferson has changed his method
of advertising in an effort to prevent
his annuat gross income from falling

Business And The Economy

L.A. Jazz Retailer
rop Prices

By JEAN WILLIAMS b2

Warner to the Stigwood Group,
however, the company will examine
Stigwood’s assets, financial condi-
tions and businesses. A statement is-
sued by the Stigwood Group’s
shareholder relations company adds
that Warner would also want to be
satisfied that certain directors and
executives or Stigwood will remain

(Continued on page 52)

In All Of italy
No Rock Spots

By ASHLEY KOZAK

ROME-—Yet another nail was
driven into the coffin of the dying
rock scene in [taly last week when
promoter David Zard announced
that it was becoming impossible to
find venues for live rock entertain-
ment.

Following violence at concerts by
Lou Reed and Genesis in February
and March, cities in Italy are refus-
ing to rent their municipal sports
palaces for rock shows, and private
owners are demanding impossible
fees and guarantees, Zard says.

{Continued on page 54)
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below the 25 percent that he has lost

this year, he admits.
“T'advertise on KJLH and KBCA
(Continued on page 66

-

NASHVILLE — Package shows,
just a few years ago the mainstay of
country music, have all but faded
from the scene, with promoters
afraid to risk the loss due to the
economy.

A check with booking agents here
and some promoters shows that the
few promoters still handling pack-
age shows have cut from six acts
down to about three, and the major-
ity of these are booking only single
acts. Many are supplemented with

CBS: NEWSMAKER

Yetnikoff To
Be Involved
In All Areas

By JIM MELANSON

NEW YORK-One retire-
ment, a new group president
and an opening to head up
one of the largest inter-
national operations in the in-
dustry—a three-pronged de-
velopment which brought
CBS Records into the
spotlight last week.

While it's been common
kncwledge that Goddard Lie- ¢
berson, CBS Records group
president, was due to step
down sometime this year and
hand over the reins of one of
the largest record companies
in the world, word of his vol-
untary retirement was enough
to raise more than a few eye-
brows last week. A 36-year
relationship between Lieber-
son and the label, highlighted
by  numerous  accom-
plishments for both, was com-
ing to a close (see scparate
story).

If brows were raised over
Lieberson’s departure, equal
notice was given to his re-
placement, Walter Yetnikoff,
now responsible for “business
as usual” and the label’s des-
tiny during the next decade.

According to Yetnikoff,
formerly president, CBS Rec-
ords International since 1971,
and with Columbia since
1961, the complete transition
of power should take any-
where from three to four
weeks with the wheels of busi-
ness, meantime, running at a
normal clip.

Reflecting on the turn of

(Continued on page 6)
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UA TO INDIE
DISTRIBUTION

LGS ANGELES—The rumored
break between UA and its subsidi-
ary labels from Phonodisc Inc., (Bill-
board, May 17) took place Thursday
(15).

UA will go to a network of inde-
pendent distributors nationwide. It
is knon that Sal Licata, UA vice
president of sales, has been con-
tacted by a number of indies over
the past two weeks.

smmmmmenmsssssss VICTIMS OF RECESSION e
Packaged Country Shows In a Dive |

By BILL WILLIAMS

local talent.

“Our work has turned more to
civic clubs and telephone promo-
tions” says one booker.

Still another notes that the only
big tour currently running is that of
Conway Twitty and Loretta Lynn.
He says he has no package shows
working.

“Keith Fowler and a few other
promoters still may do an occasional
package show,” he says, “but the
number of acts has been cut in half.”

. @S, SQ & CD4

Channel in With
Attendees At AES

By CLAUDE HALL & ELIOT TIEGEL

LOS ANGELES—Proponents of the QS, $Q and CD-4 methods of achiev-
ing quad used the spring Audio Engineering Society convention last week at
the Los Angeles Hilton to debut new products or present updates on their state
of the art to AES registrants and/or record company observers.

JVC America unveiled its new Mark I cutting system, CBS presented its
stereo enhancement circuitry and Sansui fielded a Polydor LP of “Tommy”

FBI Raids 15
States In Probe
On Pirate Tapes

SHREVEPORT, La.—The FBI
culminated what it called “three
years of intensive investigation” into
the illegal manufacture and sale of
copyrighted sound recordings Fri-
day (16) with agents armed with
search warrants raiding locations in
I5 states.

Joseph T. Sylvester, special agent
in charge of the FBI’s New Orleans
office, said Friday the investigation
was centered around operations in
the western district of Louisiana, in
Shreveport itself plus 61 other cities
in Louisiana and 38 cities in 14 dif-
ferent states.

FBI agents. armed with search
warrants, fanned out across the
country at 9:30 am. and locally
raided the premises of B. & B. Sales
Inc., 211 N. Market St. and Muntz
Tape City. 540 E. Kings Highway,
both owned and operated by Albert
T. Bell Jr.

Search warrants were executed in
Louisiana, Texas, Arkansas, New
York, North Carolina, South Caro-

(Continued on page 14)

A&M Pegs $5.98
Tag On Debut LP

LOS ANGELES—A&M is list-
pricing its debut album by the Cap-
tain & Tennille at $5.98 instead of
the normal $6.98. An A&M spokes-
man describes the move as an “ex-
periment in variable pricing.”

The Captain & Tennille, although
this is their first album, are currently
winning wide public recognition for
their title-cut single, “Love Will
Keep Up Together,” which is a fast-
moving starred 33 on the Hot 100
this week.

It was this combination of hot
single and premiere album that
made A&M choose the Captain &
Tennille for the label’s first experi-
ment with cutting 31 off the current
industry-wide standard list price.

{Continued on page 66)
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Admittedly the booking business
in the country field is off, with many
acts held together primarily by the
fair dates which have become such
an important part of the business in
recent years.

“If we hadn’t captured much of
the fair business, we’d be in sorry
shape,” admits one. Yet a lot of the
acts are not working the fairs, and
several acts either have disbanded

{Continued on page 48)

and a new super decoder.

JVC America, in boosting its new
Mark Il cutting system, noted it was
being installed at the JVC Cutting
Center here under the supervision of
Vic Goh, chief of the operation. The
new unit should be in operation
within a few weeks.

RCA, at the same convention,
demonstrated a modulator cutting
unit also using a phase lock loop
principle.

John Pudwell and Joe Wells of
RCA Records report that the RCA
Quadulator is an interface between
a 4-track tape machines and the 4-
track cutting head. It modulates the
signal. It was being demonstrated on
an invitation-only basis last week at
the RCA studios here to people at-
tending the AES meeting.

Itis only a development prototype

(Continued on page 12)

Without Records,
74 Music Sales
Zoom To $1.8 Bil

By IS HOROWITZ

NEW YORK-—Retail sales of mu-
sical instruments, sheet music and
accessories topped $1.8 billion in
1974, according to a survey just com-
pleted by the American Music Con-
ference. The total is the highest ever
tallied by the AMC, and represents a
19 percent increase over 1973.

Prime concern of the AMC is
documenting the use of musical in-
struments by amateurs, and their
consumption of printed music and
teaching aids. Recordings, whether
on tape or disk, are not covered in
their retailer surveys.

AMC attributes much of the 1974
volume boost to heavy sales of elec-
tronic instruments, with organs lead-
ing any other category. But steady
rises are also noted in the movement
of conventional instruments. An ear-
lier analysis reported more than 77
percent of the 500 dealers respond-
ing to the survey showing dollar vol-
ume increases last year (Billboard,
May 3).

Electronic organs advanced 16
percent in unit sales during the year
and contributed $425 million to the
survey total. In all, electronic cate-
gories, (including organs, pianos,
guitars, synthesizers, amplifiers and
P.A. systems) were responsible for
34 percent of the total, or about $620
million.

Sheet music showed gains of
about 15 percent in 1974 for a year’s
total of $175 million, according to
the survey. Self-instruction aids rose
26 percent and registered sales of
nearly $21 million. Accessories
jumped 20 percent to almost $184
million.

Pianos, in their best sales year
since 1925, rose 14 percent to just
over $273 million. Fretted instru-
ments as a class racked up more than

{Continved on puge 66)
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General News

Calif. Wherehouse Web Loses $1 Mil Stock To Thieves

By JOHN SIPPEL

LOS ANGELES—Integrity Enter-
tainment, parent company of the ap-
proximately 60 Wherehouse retail
record tape stores scattered across
the state (Billboard, May 3), blamed
an estimated $1 million undeter-
mined inventory “shrinkage” when
it requested the Securities and Ex-
change Commission to cease trading
its over-the-counter shares last week.

The seven-figure inventory loss
from pilferage or burglary might
have occurred in the stores or in the
central warehouse in Gardena, es-
tablished just about a year ago. Both
Lee Hartstone, president, and Ben-
nison F. Bartel, executive vice presi-
dent, could be not be reached since
Friday (9). Other printed reports
connected the inventory loss to a trio
of suspected record/tape burglars
who were apprehended by county
sheriff’s deputies May 6 at the West-
minster Mall. The three, John P.
Clohessy, 39, and Thomas Biorio,
31, both of Marina Del Rey. and Jo-
seph F. Frick, 38. Burbank. are be-
lieved to be from New York City
and reportedly have operated hcre
for over a year. Deputies, when con-
tacted, said they could not directly
connect the trio with the Where-
house loss. Only about 40 percent of
the Wherehouse stores are located in
Southern California. -

Sheniff’s spokesmen described the
trio’s plan thusly: A setup man en-
ters a store, selecting about 25 Top
10 LPs or tapes. Another man acts as
a lookout outside the store. A third
man, in loose-fitting clothing enters
the store and hides the cache down
the front of his pants and leaves the
store. They make from five to 15
thefts per day. Their take per week is
estimated at 2,500 units. They then
remove store stickers from the stolen
goods and sell them to various
sources. It’s felt that other such
teams are working in the area, but
their number is unknown.

N.Y. Judge Voids
Arista Injunction

NEW YORK-—A State Supreme
Court judge here had voided an ear-
lier injunction restraining Arista
Records from releasing product by
guitarist Larry Coryell (Billboard,
May 10).

In a hearing May 9, Justice Na-
thaniel Helman ruled thatan injunc-
tion granted Vanguard Records by
another court judge be discon-
tinued.

Vanguard had sought the injunc-
tion against Arista pending an ap-
peal in a case against Coryell in
which the label tried to restrain the
artist from recording for another
company on the grounds that he had
not met contractual obligations.

No Accord Seen In Hassle
Over Copying Music, Texts

By MILDRED HALL

WASHINGTON—-There is no
resolution in sight in the bitter
standoff between publishers of sheet
music, textbooks and other works
versus the demands of schools. and
libraries for broad, free use of copy-
righted materials under the U.S.
coyyright law.

This was made painfully clear
during two days of hearings on the
copyright revision bill by Rep. Rob-
ert W. Kastenmeier’s judiciary sub-
committee, last week.

Heaviest and most adamant testi-
mony came from spokesmen for ed-
ucational associations. They frankly
want the right of multiple photo-
copying and free use of everything
from sheet music to books and au-
diovisuals, plus statutory safeguards
for teachers against possible in-
fringements suits.

Ernest R. Farmer, president of
Shawnee Press. of Pennsylvania,
spoke for the Music Publishers
Assn., whose members publish edu-
cational. concert and sacred music.
He also represented the National
Music Publishers Assn., publishers
of popular, movie and theater music.

Like book and other publisher
spokesmen, Farmer largely endorses
the terms of the present copyright re-
vision bills (H.R. 2223 and $.22), in-
cluding the fair use section 107 and
the library photocopying section
108.

However, the music publisher is
worried about the multiple copying
of sheet music on a massive scale by
schools throughout the country. For
some music publishers, the sales of
printed sheet music represents most
all of their business, he pointed out.

The fair use section of the bill sets
out four limiting factors to be con-
sidered, including type of use,
amount of work used, and impact on
its value and market. But inter-
pretations can differ. Farmer gave
examples of how a classroom music
teacher could make multiple copies
of sheet music for classes, school

New Pickwick Co.

NEW YORK-—Pickwick will soon
introduce a new label devoted to
classical product, but with represen-
tation also in jazz, esoteric and inter-
national. The label, still unnamed.,
will be headed by veteran record-
man Peter Munves.

The new label is expected to pro-
vide a major repackaging outlet for
product deleted by other companies
and licensed to Pickwick. It is also
expected to engage in new recording
projects, according to Munves.

25,000 Tapes Confiscated
By FBI In Alabama Raids

BIRMINGHAM —Two massive raids by the FBI, armed with search war-
rants, have resulted in the confiscation of more than 25,000 tapes and other

equipment in two Alabama locations.

The FBI raided Dixieland Sales in Huntsville. a warehouse operated by
Robert Luther Clouser, and seized 20,184 allegedly illegally duplicated tapes
valued at $85.378. The matter has been turned over to the forthcoming grand

jury here.

The FBI then hit Mark I1I Enterprises in Scottsboro. Ala., confiscating
5,000 tapes, 275 master tapes, a mastering machine, six slaves, four winders, a
shrink wrap machine, sleeves, labels and other materials used in tape manu-
facturing operations. The value of the seizure by the FBI is $147,711.

The investigation leading to the raids was carried out by John Polk, spe-
cial agent in charge for RIAA in the South, who is based in Nashville.

Both raids were authorized by chief assistant U.S. Attorney Don Hale,
representing the Northern District of Alabama.

bands and choral groups, and still
feel safely within the law.

Farmer said music publishers
have a good rapport with music
teachers, and their association, the
Music Educators National Confer-
ence, has established guidelines to
prevent improper and unauthorized
use of sheet music. But he noted that
“teaching” music involves voice and
instrumental performance—which
means multiple copies are needed.

Farmer would like wording put
into the subcommittee’s report, simi-
lar to that of the 1966 House copy-
rights subcommittee report, which
carefully explained how far teachers
could go in Fair Use, without be-
coming infringers.

The subcommittee hearings will
resume June 4 and 5 and continue in
subsequent weeks, covering such is-
sues as jukebox royalty, the cable TV
copyright battle, and the mechanical
rate for recording copyrighted mu-
sic.

CTI Gets EP,
45 For Discos

LOS ANGELES—CTI is moving
into the disco market but not in the
“conventional” way. Label had 200
test pressings made up of guitarist
George Benson’s debut vocal single.
“Super Ship” which it distributed to
New York disco disk jockeys. But
the single didn’t list Benson's name
anyplace. The recason? Label felt
Benson’s identity as a jazz player
would hinder the play.

The single has subsequently been
issued for commercial usage with
“My Latin Brother” on the flip side
culled from the LP, “Bad Benson.”

CTI has also developed and EP of
three cuts by Bob James which runs
seven minutes. The tracks are all
from the LP “Bob James 11.” Why
the EP? The LP was too long for dis-
cos. A few copies of the EP have also
been given to regular radio disk
jockeys.
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YETNIKOFF DEOVLET

Walter Yetnikoff appointed president CBS Records Group, succeeding
Goddard Lieberson, who announced his retirement. Yetnikoff was most
recently president. CBS Records International, a post he has held since 1971.
Lieberson’s retirement culminates a 36-year carcer with CBS. Also at CBS,
Sheldon Wool named vice-president, administration and chief financial offi-
cer, CBS Records Group. He reports directly to Walter Yetnikoff.

x k%

Jimmy Bowen and Stan Moress are leaving MGM Records in Los Angeles;
Bowen within two weeks and Moress within a month. For the past year Bowen
served as MGM president and then a&r vice president for MGM and Polydor.
Moress, artist relations vice president, has been with the firm four and one-half
years. Reason for the departure is that both chose not to relocate to New York
where their functions are being transferred. Bowen’s and Moress’ plans are not
yet firmed. *

MUNVES

* *

With Marv Helfer resigning from ABC Records as a vice president, and
producer Ed Michel also departing, ABC announces seven appointments.
Steve Diener is named president of the International division. Bob Gibson
moves up to vice president of the label, Bert Lenga becomes sales coordinator,
Corb Donohue now is director of public relations, Barbara Carr is East Coast
publicity manager, Lewis Segal is West Coast publicity manager and Jane Al-
sobrook comes aboard as staff publicist.

* ok x

Al Coury has been relieved of his promotion responsibilities at Capitol
Records, Los Angeles, and will function as senior vice president, a&r, concen-
trating on artists acquisition and development activities. Bruce Wendell now
assumes responsibility for the label’'s promotion thrust. Coury and Wendell
will report to Brown Meggs, executive vice president and chief operating offi-

cer.
* * *

Robert Hurwitz to label manager for FCM Records, German-based Pol-
ydor-distributed label ... At London, Wendell Bates joins from Polydor/
MGM as national r&b director. ... Atlantic/ATCO promotes Joanne David-
son to manager of the music publishing department, including Cotillion Mu-
sic, Walden Music, Pronto Music and Superhype Publishing. In a new post,
Douglas Riddick joins label as director of national disco promotion.

* k%

At Time-Life Multimedia division of Time-Life Films, Richard Kelly pro-
moted from marketing director to vice president and chief executive officer;
Dave Block named marketing director and Richard Shilling to director of pro-
gramming. . . . Kenneth Ingram, vice president and director of sales and mar-
keting for Magnavox Consumer Electronics, elected a corporate vice president
of Magnavox. ... At Columbia Magnetics. Ken Pope joins from Ampex as
Eastern sales manager, and Steve Benjamin, formerly with Maximus Sound. is
new Western sales manager. America appoints Larry Deovlet national sales
manager. * * *

Floyd Kershaw promoted from director to vice president, inventory man-
agement, at CBS Records. . . . Epic Records’ a&r appointments include Gregg
Geller, director, West Coast; Lennie Petze, director East Coast; Tom Werman,
director, talent acquisition; Bill Craig, director, independent productions:
Diane Hyatt, manager, East Coast: Becky Shargo, manager, West Coast.

x x %

R. Peter Munves, most recently director. RCA Red Seal marketing, ap-
pointed president of an unnamed new label for Pickwick International. At
P.1.P. Records division of Pickwick, Sonny Kirschen joins from Roulette as na-
tional sales and promotion manager. . .. At Private Stock, Noel Love joins as
vice president, promotion, and Howard Rosen as national promotion director.
They had headed their own promotion firm and share the duties of Dave Mar-
shall, who has left the label. . . . New vice presidents of WEA International are
Ken Middleton, managing director of WEA Music of Canada Ltd. since 1971,
and Siggi Loch, managing director of WEA Musik GmbH in Germany.

X k%

Pam Burns, who has worked for Mercury, Chess and ABC Records. is
upped to vice president, promotion and marketing, at Stanyan/Discus Rec-
ords in Los Angeles. ... New executive vice president of Queen City Albums,
Inc., Cincinnati, is Bob Rogers, former marketing director. The firm’s name
has been changed to QCA Records, Inc.

* K %

Veteran sales excutive Larry Deovlet is appointed national sales manager
for Uher of America at Inglewood, Calif. He’s a onetime disk jockey. . . . Jere-
miah Hubeny set as marketing manager of BASF Systems’ audio marketing
and sales department, Bedford, Mass. . . . Aiko Corp., Broadview, lll.. appoints
Arnold Platt as its new Eastern regional sales manager for the firm'’s line of
cassette products. . . . Charlie McAlister has joined Hollingsworth & Still Inc,,
working out of Atlanta for the electronics rep firm.

x K *x

In Mempbhis, Chuck Browning joins Stax Records as a promotion man after
many years working as a radio station programmer. . . . Barbra Best resigned as
vice president of Vikki Carr’s Cardona Enterprises, Beverly Hills. Ms. Best
proposes to return 1o independent public relations work. . . . In Nashville, vet-
eran songwriter Ed Penney is the new professional manager, Nashville divi-
sion, for the Thevis Music Group, publishing arm of GRC Records. Penney
shifts over from Buddy Lee’s Acoustic Music.
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Financial

Including consolidated date of its
Magnavox subsidiary, N.V. Philips
in the Netherlands and the U.S.
Philips Trust, the Dutch electronic
giant’s US. affiliate, the multina-
tional conglomerate reported first
quarter net income dropped 75 per-
cent to the equivalent of 524.9 mil-
lion, on a sales dip of 0.8 percent to
52.41 billion.

* * *

At the annual stockholder meet-
ing in St. Paul, 3M Co. president
Raymond Herzog said that despite
some evidence that the recession is
bottoming out, he doesn’t expect
second quarter earnings to hit last
year’s net income of $82.8 million or
73 cents a share, on sales of $746.1
million. For the first quarter this

Off The Ticker

year, profits dipped 19 percent to
$58.1 million or 51 cents per share,
although revenue was up 8.4 percent
to $743.2 million.

* * *

Bell & Howell Co. reported first
quarter net earnings dipped 29 per-
cent to $3.36 million or 59 cents a
share on sales of $107.8 million, a 2
percent decrease. According to Don-
ald Frey, chairman and chief execu-
tive officer, “current economic con-
ditions continued to affect both
sales and gross margins, particularly
in our consumer and instrumenta-
tion activities.”

*x x %

Lloyd’s Electronics, Compton,
Calif.-based designer, importer and
marketer of audio entertainment

. Market Quotations

As of closing, Thursday, May 15, 1975

1975

High  Low NAME

21% 13% ABC
5% 2% Ampex
3% 1% Automatic Radio
7% 4% Avnet
18 10% Bell & Howell
51% 28% CBS
9V 2% ColumbiaPic.
3% 2 Craig Corp.
55% 21% Disney, Walt
4% 1% EMI
36% 23%2 Gulf & Western

7% 3% Handleman
14% 5% Harman, Inc.

7/ 3% Lafayette Radio
19 12 Matsushita Elec.
64 27% MCA
16% 12% MGM
66% 43 3M

3 1% Morse Eiec. Prod.

57% 33%
20% 12%

Motorola

No. Amer. Phillips

18% 7 Pickwick International
4'% 2% Playboy

19 10% RCA

11% 5 Sony

16% 9% Superscope

40% 11% Tandy

6 2% Telecor

3% Y2 Telex

3% 1 Tenna

9% 6  Transamerican
1% 5% 20th Century
17% 8% Warner Commun.
24 10 Zenith

(Sales

As of closing, Thursday. May 15, 1975

OVER THE VOL. Week’'s Week's Week's
COUNTER* High Low Close
ABKCO Inc. 0 2% 2% 2%
Gates Learjet 0 6% 5% 5%
GRT 18 1% 1% 1%
Goody Sam [} 4% 4 4
Koss Corp 39 6% 6% 6%
M. Josephson 0 4% 4% 4%

P-E 100s) High Low Close Change
7.3 384 20% 19% 20% + %
56 618 5% 5% 5% + %
0 3 2% 2% 2% - %
4.1 301 7% 7% 7% - %
7.0 263 18 17%  17T% + %
126 359 49% 48 487% ~ %
176 165 8 7% 7% Unch
35 10 3% 3% 3% Unch.
299 868 55% 53 53% — 1%
11 70 4% 4'% 4% Unch.
4.8 112 36 35% 35% Unch
18.4 105 7% 7% 7% - %
46 21 13% 13% 13% - %
77 59 6% 6% 6% + Y%
116 30 18% 18% 18% + %
8.7 449 59% 57 57% — 2%
6.5 337 15% 15 15% -~ %
26.2 836 67% 65% 65% - %
0 23 2% 2% 2% Unch.
244 375 583% S51% 51% - 1%
84 14 19% 19% 19% - %
7.2 68 16% 15%  15% + %
106 14 3% 3% 3% Unch
13.9 823 17% 17% 17T% Unch
29.6 378 1% 1% 1% - %
3.6 47 14% 13% 14 + %
115 201 40% 39% 40% - %
51 15 4% 4% 4% - %
0 316 2% 2% 2% - %
125 5 2% 2 2% Unch.
134 351 9 8% 9 + %
8.6 119 11 10% 107% Unch.
6.6 420 17% 16% 16% + %
70.8 402 24 23% 23% + %
OVERTHE VOL. Week’'s Week’s Week's
COUNTER* High Low Close
Schwartz Bros. ] 1% 1 1
Wallich's
Music City 0 2 Y% a
Kustom Elec. 7 2 1% 1%
Orrox Corp. 0 1% 1% 1%
Memorex 0 Th 6% 7%

*Qver-the-Counter prices shown are “bid’" (as opposed to “'asked”). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.
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products, has entered into a factor-
ing arrangement to sell substan-
tially all its U S. accounts receivable
to the Commerich division of Chem-
ical Bank of New York. The action
replaces a previous $3.6 million line
of credit shared by ChemBank and
Union Bank of Los Angeles. Lloyd’s
reason for the new factoring ar-
rangement—in which it takes ad-
vances against its accounts receiv-
able—is for more working capital
without the high rates on bank bor-
rowings.
* kK

Warner Communications told
shareholders at the annual meeting
the following:

—The board had approved the
purchase of as many as | million
common shares on the open market.

—Future purchases would be
made over a period of time, depend-
ing on market conditions and prices
and amounts that are decmed to
minimize their effect on the market.

—The approval to purchase. as
many as | million shares is in addi-
tion to the 1 million shares previ-
ously authorized, of which 674,700
shares have been purchased.

—The board approved a 25 per-
cent increased in the quarterly divi-
dend to 12%4 cents a share, payable
Aug. 15 to shareholders of record
July 15.

—A previously declared 10 cent
quarterly dividend will be paid May
15 to stockholders of record April 15.

Capitol Sales
In 3rd Quarter
Drop $23.5 Mil

LOS ANGELES--Sales recorded
by Capitol Industries-EMI, Inc. for
the third quarter of fiscal 1975 were
$23.572.00, down from $34,414.000
for the comparable quarter last year,
with a loss from operations of
$577.000 or 18 cents per share com-
pared with income last year of
$2,823,000 or 63 cents per share for
last year's period.

For the first nine months of fiscal
1975, sales were $94,510,000 with in-
come from continuing operations at
$3.374.000 or $1.01 per share on
3,328,908 shares outstanding. For
last year’s comparable period, sales
were $110,463,000 and income be-
fore an extraordinary item was
$7.610,000 or $1.67 per share on
4,563,377 shares outstanding.

Bhaskar Menon, president and
chief executive officer, says some
improvement is foreseen in the
fourth quarter, and adds that April
sales were the highest for any month
since December.

At its April 9 meeting, the board
of directors declared a cash dividend
of '8 cents per share available June
15 to shareholders of record May 24,
1975.

Chart-Riders Will
Top Berkeley Fest

BERKELEY, Calif.—The Berke-
ley Jazz Festival’s emphasis this year
is on chart riding musicians. Booked
for the three-day event beginning
Friday (23) and running through
Sunday, are Gil Scott-Heron, Eddie
Harris and Taj Mahal on the open-
ing bill at the Univ. of California’s
Greek Theater; Grover Washington
Jr, Stanley Turrentine, Freddie
Hubbard and Cannonball Adderley
Saturday; and Les McCann. Donald
Byrd and the Blackbyrds and Joe
Bataan Saturday.

Music Wings Hike Profits
Of Columbia Pictures Ind.

NEW YORK-—Arista Records,
Screen Gems-Columbia Music
(publishing) and Screen Gems-Co-
lumbia Publications (folios) were
among divisions contributing to
record sales and increased net in-
come at Columbia Pictures Indus-
tries (CPI) for the third quarter and
nine months ended March 29.

The interim report to stockhotders
will cite Arista’s first-time ranking in
Billboard’s first quarterly share of
market chart action in only its sixth
month of operation as successor to
Bell—ranking Number eight among
the top 10 corporations for both sin-
gles and LPs.

Revenues of $84.1 million for the
quarter and $230.4 million for the

Earnings

nine-month period were both CPI
records. Net income for the quarter
was §1.1 million or 15 cents per
share compared with $487,000 or 6
cents a share a year ago.

Including pre-tax real estate gains
of $699,000 in the first quarter of this
fiscal year, net income for the nine
months was $2.7 million or 27 cents
a share, compared with a net loss of
$2.6 million or 34 cents per share for
the same period a year (including
$3.5 million or 47 cents per share
from net loss on discontinued oper-
ations in the educational and hotel
divisions).

Pre-tax profits from operations.
including Arista and the two Screen
Gems-Columbia divisions, nearly
doubled to $3.06 million for the
third quarter and were up more than
75 percent to $7.3 million for the
nine-month period this fiscal year.

Reports

SUPERSCOPE INC.

st gtr. to

March 31: 1975 1974

Sales $30.300,000 $32,800.000

Netincome 1,400.000 2.600,000

Pershare 62 1.13
CRAIG CORP.

9 mo. to

March 31: 1975 1974

Sales $46.880.000 $46.278,000

Netincome 2.095.000 a2.021.000

Per share 68 65

Average shares 3.085.000 3.105.000

a—Includes a gain of $186,000, or 6 cents a share,
net long-term gain on sales of unused property.

KOSS CORP.

3rd gtr. to

March 31: 1975 1974
Shipments $4.085,688 $3.556.327
Netincome 404,736 345.266
Per sharce 24 21

nine-months

Shipments 12.130.451 10.453.348
Netincome 887.422 1.013.529
Pershare 52 59
Average shares 1.694.508 1.723.000

MATSUSHITA ELECTRIC INDUSTRIAL CO.

{Panasonic, Quasar, National)

Qtr. to
Feb. 20: 1975 1974
Sales '$1.030.000.000 $1.270.000.000
Netincome 21,200,000 45.700.000
ADR Pershare 21 46

The above results have been computéd at yen's
current rate.

CETEC CORP.
(Gauss)

Year to
Dec.31: 1974 al973
Sales $32,683.000 $26.824,000
Operating net 488.000 337.000
Per share 21 .14
Extraordinary credit 699.000
Net income 488.000 436.000
Per share netincome 2l 18

a—Restated for accounting change. b--From tax-
loss carry-forward.

AUTOMATIC RADIO MFG. CO.

2nd qtr. to

March 31: 1975 1974
aSales $8.693.000  $11.431.000
[ncome cont. oper. b428.000 39.000
Loss disc. oper. (709.000) (24.000)
Netincome (loss) (281.000) 15.000
Income cont. oper. A8 02

six-months

aSales $19.507.000  $23.101.000
Income cont. oper. b375.000 328,000
Loss disc. oper. (819.000) (112.000)
Netincome (loss) {444,000) 216.000
Income cont. oper. A5 14
Net income {loss) (.09)

a—From continuing operations. b—Includes
$885.000 resulting from antitrust litigation recovery

CAPITOL INDUSTRIES—EMI

3rd gtr. to

March 31: 1975 1974
Sales $23.572.000 $34,414.000
Netcont. oper. (loss) (577.000) 2,823,000
Per share (loss) (.18) 63
Loss disc. oper. (278.000)
Net income (loss)} (577.000) 2,545.000
Per share (loss) (.18) 57

nine-months

Sales 94.510.000  al10.463.000
Netcont. oper. 3.374,000 7.610.000
Per share 1.01 1.67
Loss disc.oper. (512.000)
Net income 3.374.000 58.218.000
Per share 1.01 1.80

a—Excludes sales discontinued operations of $7
million. b—Inciudes extraordinary item of $1.1 mil-
lion. or 24 cents a share. on sale of citrus groves.

PHILIPS N.V.
Qtr. to
March 31: al97s5 1974
Sales $2.410.000,000 $2.420.000.000
Net income 24.900.000 100.200.000

a—Includes the consolidation of its Magnavox Co.
subsidiary.

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 St. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

REDUCED ONE STORY
COUNTRY FRENCH

GATED & WALLED
POOL

Magnificent Landscaping
3 Bedroom 3 Bath
Magnificent Master
Perfect for bachelor

or Couple
Beverly Hills, Calif.

Price: $235,000 FIRM
Call:

KEITH DESSER
(213) 271-6935

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown's finestindividual 1 and 2 room
offices. Completely and distinctively
furnished.

Featuring unobstructed 28th floor views
of East & Hudson Rivers, Central Park.

Included in your rent: Exceptional
services, such as Receptionist, individual-
ized phone answering services, Mall and
messenger service, Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950




WE BEGAN:
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...with Barry Manilow going straight to number one on the charts,
Melissa Manchester moving strongly to the forefront,

Gil Scott-Heron hailed as a major
artist of the seventies, and our
new prestigious Jazz Series
critically acclaimed everywhere!

BARRY MANILOW—now one of the
hottest artists of '75. His album ““BARRY
MANILOW 11,”" which was jet propelled
by his gold record “Mandy,” is sizzling
again with “lt's A Miracte’! Standing
ovations at every show certify Manilow
as a major artist here to stay!

MELISSA MANCHESTER has ar-
rived—with styte and authority. “ME-
LISSA,” her stunning album, is a solid
success and her current single “‘Mid-
night Blue” is breaking fast as an im-
portant chart entry. At 24, Melissa Man-
chester is assuredly a star.

GIL SCOTT-HERON has been ac-
claimed as an extraordinary artist. His
“FIRST MINUTE OF A NEW DAY" album
caused music critics — from *‘Rolling
Stone”" to “Newsweek'' — to welcome
him as one of the most important original
artists to come along in years. Gil Scott-
Heron is not only a musician and a poet;
he is a social movement who will shake
the heart, the ears and the mind.

ALBERT AYLER, GATO BARBI-
ERI, ANTHONY BRAXTON, MAR-
ION BROWN, ROSWELL RUDD,
CECIL TAYLOR, CHARLES TOL-
LIVER, RANDY WESTON—another
vital side of American artistry. Arista
Jazz albums have sparked the redis-
covery of these remarkable contempo-
rary talents.



WE CONTINUE:

™

...with the colossal triumph of our Funny Lady Soundtrack album,
the spectacular excitement and power of The Headhunters,
the smashing return to records of
Eric Andersen, the briiliant debut
of The Brecker Brothers, and the

ahsolutely mad reaction to our completely

new and different Monty Python album!

FUNNY LADY and the brilliant Barbra
Streisand are right where they belong . . .
among the top ten chart albums!

THE HEADHUNTERS, out of Herbie
Hancock's brilliant band and now
uniquely on their own with their exciting
“SURVIVAL OF THE FITTEST" LP—a
snowballing chart album that’s making
thousands of new admirers every week.

ERIC ANDERSEN's “BE TRUE TO
YOU™ is the biggest album of his career.
While attracting a tremendous number
of new admirers, Eric Andersen main-
tains his integrity and reveals alt the
absolute artistry of a superb American
balladeer.

MONTY PYTHON's “MATCHING TIE AND HANDKER-
CHIEF" atbum is the only three-sided, two-sided disc in
existence —and that's the most normat thing about them.

Qutrageous!

THE BRECKER BROTHERS are a
striking new force in music with an al-
bum that is pure dynamite. Their “Sneak-
in" Up Behind You™ single—devastating!



WE INTRODUCE:

...a roster of performers who are so true
to their music and to their artistry that theyre sure
to make their mark—and ours!

AIRTO, South America’s most per-
suasive percussionjst, has a sen-
sational new band that is about to
‘bring a new beat and a new brand
of excitement to music.

BATDORF & RODNEY create

~ soaring vocal harmonies with rare

musicianship. Watch for their
forthcoming “‘Life Is You' album.

- Its beauty will startle you and es-

tablish them as major national

artists.

oS
B 4

BAY CITY ROLLERS are the big-

gest phenomenon to hit England
since the Beatles. With their single
number one for six weeks, and
their albums numbers one and two
respectively, they are now plan-
ning to invade the U.S. Prepare for
Rollermanial

LARRY CORYELL is an exciting
virtuoso performer who scales the
impossthie and has become one of
the great guitar heroes of our day.
A forthcoming album by the Elev-
enth House featuring Larry Coryell
will leave little doubt that the fu-
ture of this unique artist and his
band is golden.

JON HENDRICKE of the famed
Lambert, Hendricks & Ross trio is
the jazz singer’s singer. Pass the
word—He's back and is better than
ever—on Arista!

TAMIKO JONES, sultry, sophis-
ticated and stepping up the charts
with her top ten singte, “Touch
Me, Baby’' is the complete singer.
Her new atbum ‘‘Love Trip"” is a
sensuous salute to love and a re-
sounding reaffirmation of her
strong talent.

MARTHA REEVES, one of the
most dynamic performers of our
time, is a treasured addition to
our roster. She is back home where
she belongs with her debut single
‘““Love Blind”, and is about to burn
up the charts!

LINDA LEWIS. Some of the low-
est, highest, sweetest. strongest
voices you've ever heard are all
Linda Lewis. Plain and simple, her
new album is incredible and will
justify the predictions of so many
of you.

PATTI

SMITH has
called ““the wild mustang of Amer-
ican rock and roll’”’. No more talk.

just been

Just discover her for yourself.
You will be in a for a new experi-
ence.

HARVEY MASON is a brilliant.
innovative young drummer. Spurred
on by Herbie Hancock and many of
the world's leading musicians, he
is striking out on his own and has
completed an atbum that will en-
sure a spot for him right at the top
of the world of progressive music

K

JENNIFER WARNES has a pure.
expressive, beautiful voice. A per-
former of remarkable, natural abil-
ity. no song has been definitively
sung untit Jennifer explores it
Word is fast spreading about
what's happening in the studio.
When the album arrives, listen!

OUTLAWS, the rock and roll band
that scourged the South. is now
ready to take on the rest of the
nation with a smashing new album.
Walrus says '‘Keep your eye out for
this group. The legion of Qutiaws’
fans is growing." Wairus is right!

LARRY YOUNG. Acclaimed by
his peers and honored by the read
ers of Downbeat, this blazing key-
board performer and composer is
stepping out to stake his own way.
Combining progressive rhythm and
blues with innovative new sounds.
“Larry Young’s Fuel” will explore
new musical horizons for you.

DAVID POMERANZ is a name to
remember. A songwriter par excel-
lence. A hypnotic performer. His
forthcoming new album redefines
the art of contemporary songwrit-
ing. Pure pop poetry in action!

JOEL ZOSS has all the magic.
mystery and mischievousness of
the classic troubadour. An album
of his compelling songs is on the
way!

WE ARE THE NEW SOURCE OF ENERGY...
NO DOUBT ABOUTIT!

ARISTA



12

MAY 24, 1975, BILLBOARD

General News

QS, SQ, CD-4 Systems Channel In At AES Conclave

® Continued from puge 3

and no decision has been made yet
to put it into the production line,
though Pudwell and Wells thought
that eventually such units would be
operational on both coasts. They
thought that more evaluation
needed to be taken of the unit.

These were two of the advances in
CD-4 discrete quadphrasonic tech-
nology announced in a series of
closed meetings by discrete advo-
cates at the Beverly Hills Hotel.

The two nightly meetings, mostly
for the press, drew about 45 people,
but John Eargle, a consultantto CD-
4 discrete forces, says that several
dozen record company executives
visited the site during the day for
private conferences on discrete
quad—specifically “from record la-
bels not yet committed to CD-4.”

Eargle points out that the number
of CD-4 record releases in the U.S.
has grown from 153 in January 1974
to 294 in March 1975, a growth rate
of about 10 percent per month on
the average. Worldwide, there are
now 792 different CD-4 albums
available from a total of 25 com-
panies. He estimates that about 35
percent of these were probably clas-
sical.

RCA and the WEA group of la-
bels—Elektra, Atlantic and Warner
Bros.—produced 2.5 million CD-4
discrete disks in 1974, Eargle says-
“about 5-8 percent of total stereo
production. In classical music, the
percent of quad to stereo sales is 15-
20 percent, depending on the re-
lease.

In hardware, 54 firms have li-
censed the CD-4 system and 78
models are known to be in manufac-
ture. In addition, 24 cartnidge firms
are making 30 different models.

JVC and Panasonic have a total of
about 200,000 CD-4 quad amplifiers
in the field, Eargle said. Though he
couldn’t specify how many of these
were in the hands of the consumer,
Panasonic is able to estimate, based
on warranty card returns, thatabout
120,000 of their units are in the
hands of customers.

The new Mark I cutting modu-

lar puts CD-4 capabilities within
reach of about any studio. Eargle
said. Its cost is $30.000.

In addition, advances in tech-
nology have cut pressing costs. In Ja-
pan, Victor Company of Japan uses
the compound for quad even for
stereo records and finds that it takes
only about 10 percent longer for
quad than stereo pressing. In the
U.S., costs are about 13 cents more
per disk, or 10 percent, Eargle says.
RCA charges about 37 cents per
stereo LP or 53 cents per quad LP
“but David Heneberry of RCA says
that these figures can be negotiated,
based on how many copies are or-
dered.” Columbia, Research Craft,
Monarch, Specialty, and Presswell
are all now pressing CD-4 records.

CBS officials spoke about the new
stereo enhancement circuitry which
they displayed in January at CES.
The circuitry is designed to improve
the playing of stereo albums through
SQ logic quad systems.

The device, developed by Ben
Bauer of CBS Technology Center. in
effect moves the left front channel to
the left rear, the right front to the
right rear and leaves the center front
soloists center front.

“The technology is being turned
over to audio licensees right now,”
explains Joe Dash, CBS director
for planning and diversification.

“Any manufacturer now using SQ
logic can immediately design a sys-
tem to include the stereo enhance-
ment,” Dash says. “We are talking
about under $1 in parts and perhaps
from $10 to $20 in additional costs,
or maybe less. added to the price of
existing hardware.”

Dash says stereo enhancement
through an SQ quad system was pre-
viously “nominal.” Now the execu-
tive calls it “dramatic.”

Bauer and Dash make the point
that the new development is meant
to meet consumer concern for exist-
ing stereo libraries which are played
over SQ systems.

The system “recodes the output of
stereo to produce a horseshoe bend-
ing of the sound,” Bauer says.

Prior to the development of the
stereo enhancement circuitry, there
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hasn’t been any “major develop-
ment in quad in the last year since
the production of the integrated cir-
cuit chip (IC) began.” Bauer be-
lieves.

These IC chips now allow hard-
ware firms to make good decoders at
lower prices. Bauer says the new
family of SQ decoders have from a
35 to 40 dB channel separation.
“This has removed the last vestige
of doubt about matrix being capable
of producing a discrete performance
without any sacrifice of high quality
playback characteristics.”

Stan Kavan, CBS vice president
for planning and diversification, in
noting CBS’ deep concern for re-
search, produced some philosophies
based on a consumer purchase
study. To wit: people who buy quad
say they cannot go back to stereo;
rock music interest is very strong,
followed by classical: people com-
plain about the lack of simultaneous
releases; they say stereo sounds bet-
ter through a quad system.

Kavan says simultaneous releas-
ing is more routine now at CBS than
it was three years ago; there are 40
companies worldwide that have
done some local quad recording and
there are 120 hardware firms around
the world that manufacture SQ units.

There are also 50 radio stations
that own SQ encoders, with over 300
stations receiving SQ LPs. A number
of syndication firms offer their
shows in SQ.

The label has begun inserting SQ
information stuffers into LPs by top
name artists who produce a fast turn.

The CBS demostration utilized
new Leslie DVX speakers which
give the listener direct center chan-
nel information plus left and right
channels wherever he sits.

The listener is not fixed to a seat
midway between the left and right
channels to hear stereo.

On the QS front, another “secret”
QS matrix quad LP turned up at
AES—the original soundtrack from
“Tommy.”

John Mosely, a consulting engi-
neer who operates Quint? Enter-
prises in Reno as well as firms in
both London and Paris, designed
the QS matrix acoustic system that is
being used in about half of the
movie theaters where “Tommy™ is
being shown. The five-speaker sys-
tem is call Quintaphonic and ac-
tually employs five speakers—the
normal four in each corner like any
quad system and an extra speaker
dead center in order to “lock in any
solid center image on the movie
screen,” says Mosely.

Mosely also used the dbx noise re-
duction system for the film sound-
track.

“We proved with this movie that,
first, we could get the same quality
sound on film that you get on tape.

“Next, that for the first time hi-fi
can be achieved in movie houses.

“Last, that one can achieve a satis-
factory mix from such film for the
soundtrack record.”

He points out that many sound-
track producers record a soundtrack
album—the sound from the film was
not of the quality desired.

“However, with the exception of a
few tracks, the album of ‘Tommy’ is
the same music as the film.”

The soundtrack LP says nothing
about its Sansui QS matrix capabili-
ties. Jerry LeBow, vice president of
201 Communications in New York
and a representative of the Sansui
firm, demonstrated the Polydor
“Tommy™ LP in the Sansui suite at
AES along with Jack Muroi of the
Los Angeles Sansui operation.

Sansui also demonstrated a super
decoder called the QSD-1 which will
begin selling in the U.S. In June for
about $300 retail. The ultra Sansui
decoder has been selling in Japan
for about the past five months and
“is totally sold out,” LeBow says.

Also shown was a new portable 6-
channel mixer for radio station re-
mote broadcasts that features a
built-in QSE-5B encoder. LeBow
hopes to have it available for radio
stations in the States in about six
months. It was built to U.S. demands
and only weighs a few pounds. With
it, a radio station will be able to do
quad broadcasts live, mixing the
music on the site.

Dick Clark Resuming Concerts On Road

® Continued from page |

Oklahoma City, Tulsa and Indian--

apolis.

The concert division is headquar-
tered in New York under the direc-
tion of Tim Torme. Jack Hooke will
also work in the New York office,
while Judy Kyle and Peg Rogers will
work in Los Angeles.

“We've been in the concert busi-
ness for 19 years,” Clark says, “and
have periodically retired from it.
Over the past year and a half it be-
came increasingly apparent that the
concert business was an uneconomi-
cal business to be in and just was not
worth the risk to us for a while. We
are not going back into it now be-
cause of any radical change in the
economy but because we found
people to deal with who don’t have
insane requests and obscene terms.
You cannot do business if there is
not a profit.

“Being in promotion simply for
the sake of being in it does not make
good business sense. A lot of people
work that way and that's why a lot of
people do not show a consistent
profit.”

Clark adds that “We do not do ev-
erything that comes down the line.
We are very picky about cities, loca-
tions (mainly large municipally
owned auditoriums this time
around) and artists. It’s never failed
that when the TV activity in our or-
ganization slows down a bit the con-
cert business picks up. There is an
importance in being flexible and if
you are an independent promoter
working out of one city or a set of
cities that’s your business and you've
got to stay busy.”

Clark takes his “Good Old Rock
N’ Roll” to the Thunderbird in Las
Vegas Aug. 7 through Sept. 9. Fea-
tured on the show will be Jackie Wil-
son, Dion, Cornell Gunter & the
Coasters, the Greasy Kids and Jim
DeNoon & Combustion. The show
will be a combination of last year's
Vegas and Miami Shows. Either im-
mediately before or after Las Vegas,
the troupe will go on the road for a
series of one nighters and/or theater
in the round appearances. If there
are one nighters, the show will play

once or twice a night in auditoriums
0f 2,500 to 3,000 capacity and will be
on the road some 10 nights. Theater
in the round dates would be spread
over a span of several months. The
appearances would mark Clark’s
first road appearances in 12 years.

DEAD AT 70

The Las Vegas show will be aug-
mented by at least two acts when it
goes on the road to provide for a
three-hour performance.

First dates are in Boston and Pitts-
burgh this week with the Lettermen
and Bad Co.

Pay Tribute To Bob Wills

DALLAS—A special tribute was
performed here for Bob Wills at the
Longhorn Ballroom last Tuesday
night (13) just hours after his death
in nearby Fort Worth.

Wills, who pioneered western
swing and became a member of the
Country Music Hall of Fame, died
after a lingering illness at the age of
70.

Paradoxically. the group which
most emulates his style of music. Co-
lumbia’s Asleep at the Wheel. was
scheduled to perform at the Long-
horn that night. At the urging of De-
wey Groom, lifelong friend of Wills,

the show was turned into a memorial
tribute -attended by some members
of his old band and longtime
friends.

A native of Hall County. Tex., his
“San Antonio Rose” became one of
the nation’s standards. His band, the
Texas Playboys, was an outgrowth
of the Light Crust Doughboys. The
Playboys became an institution in
Tulsa. Among his other hit songs
were “Mexicali Rose,” “Yellow Rose
Of Texas,” and scores of other.

He recorded on a number of la-
bels, and his most recent album was
done by United Artist.

See
You
At The
Talent
Forum...
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Atlantis is rising. Just watch.
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Rule Pre-1972 Dupes
lllegal In New Jersey

By RADCLIFFE JOE

NEW YORK-—A State Court of
Appeals in New Jersey has ruled
that the unauthorized duplication of
pre-1972 recordings is illegal, and
that lower courts in that state may
enjoin record and tape pirates under
the state’s common law doctrine of
unfair competition.

Industry experts feel the prece-
dent-setting decision could have far-
reaching implications in future anti-
piracy court decisions throughout
the country.

The ruling came from a three-
judge panel sitting in judgmentin an
appeal by Melody Recordings Inc.,
and National Cinematape Inc., from
a lower court ruling in favor of Co-
lumbia Broadcasting system which
had charged the defendants with
unfair competition.

The original charges developed
out of what CBS called “unfair com-
petition” arising out of alleged un-
authorized duplication of its record-
ings. At the time of granting a
summary judgment, the lower court
had denied CBS’ request for a per-
manent injunction. It was CBS’
challenge to this denial that lead to
the Appellate Court current ruling.

The defendants in the Appellate
Court ruling have stated their inten-
tion of taking the matter all the way
up to the Supreme Court, and say
they hoped that judicial body would
overturn the New Jersey verdict.

In its summary the court notes
that “injunctive relief was undoubt-
edly called for.”” However, it re-
turned to the lower court the ques-

tions of actual issuance of the
injunctive; the surrender by the de-
fendants of all unauthorized records
and tapes they may have duplicated,
as well as compensatory and puni-
tive damages.

The Appeals Court ruling is the
second major setback in two weeks
for unauthorized duplicators. Last
week the N.J. State Legislature ap-
proved a bill making unauthorized
duplicating a criminal offense. The
measure now awaits the Governor’s
signature.

Still, opponents of antipiracy laws
feel that the Supreme Court could
effectively wash out not only the ver-
dict of the State Appeals Court, but
the state legislation as well.

In their arguments to the Appel-
late Court the alleged pirates had
contended that record and tape pi-
racy was not covered by the state’s
unfair competition law, or by the
U.S. Supreme Court decision in the
case of Goldstein versus California.

The defendants had also main-
tained that since their reproductions
used their own labels, and did not
otherwise indicate their product be-
longed to CBS, no “palming off”
had occurred.

They further argued that the Su-
preme Court decision, while up-
holding the right of states to enact
antipiracy laws, did not authorize
state control in this area without spe-
cific legislation.

In rejecting the arguments of the
defendants, the Appellate Court de-
clared that “misappropriation and

tortuous exploitation” of another’s
praduct may constitute unfair com-
petition without a palming off. The
court further held that New Jersey’s
unfair competition law does not im-
munize from judicial concern busi-
ness or commercial conduct which is
injurious and otherwise unfair, im-
proper and wrongful.

The court also rejected the de-
fendants’ plea that they should
await direction from the legislature
before undertaking to create new
rights in the area of unfair competi-
tion.

RIAA Shifting
Encoding Away
From Pirates

LOS ANGELES—The RIAA’s
engineering standards committee
meeting at the AES last week, has
developed a long-range strategy
toward developing identification en-
coding of LPs for logging purposes
for eventual broadcast monitoring.

There is even the long-range pos-
sibility of electronic encoding moni-
toring of home playing to determine
how much copying is done on home
tape recorders.

Reason for the rethinking of the
encoding strategy is that engineers
believe piracy is less a threat than it
was in view of strong antipiracy laws
and court rulings recently. Previ-
ously there had been concern over
developing an encoding system to
work against the piracy of music.

Sources close to the RIAA pro-
vided Billboard with information
about what went on at the engineer-
ing standards committee meeting in
the Los Angeles Hilton, after Henry
Brief, an RIAA executive asked a
Billboard reporter to leave the room.
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Handleman & Pickwick

® Continued from page |

Handleman is “fairly close” to a
purchase of Sieberts, Inc., Arkansas-
based firm engaged in wholesale
and retail marketing of records,
books and magazines, according to a
top source at Sieberts. The deal, if
consummated, calls for the acquisi-
tion for cash by Handleman of all
the stock of Sieberts.

Sieberts had sales for the year
ending June 30, 1974, of $22.1 mil-
lion. The source says that the firm
handles over 1,000 accounts and
that some 65 percent of its business
was in records. He said that it would
take about three months to complete
the deal. Sieberts would be operated
as a wholly-owned subsidiary of
Handleman. No material changes in
management and business policy

will be made, according to terms of
the agreement.

It was the Sieberts spokesman’s
view that the deal, if completed,
might be only a start by Handleman
to move into the book business along
with the record operation.

The Pickwick deal, which would
involve the purchase of Jack Gross-
man Enterprises, Long Island-based
retail operation owned by Jack
Grossman, is closer to reality. It’s un-
derstood that the signing of the con-
tract was to take place May 16.
Grossman Enterprises owns seven
retail stores.

Grossman Enterprises had gone
into bankruptcy under chapter 11 in
May 1974. The firm was officially
discharged of its obligations on
April 30 after an agreement was
reached resulting in the payment of
12Y2 percent cash to all creditors.

Goddard Lieberson Retires

® Continued from page 6

volved in the attraction to the label
of important pop talent, the content
of what goes on a record has en-
gaged as much of his attention as the
business side.

To one who has experienced shifts
in musical taste over the long span,
seeming changes in musical expres-
sion appear less drastic. And Lieber-
son sees a basic unity in the develop-
ment of American pop music. “The
style remains the same. Changes are
more a matter of refinement.”

He sees black music as the under-
lying influence in almost all courses
popular musical expression has
taken in the country—from blues,
ragtime and jazz, through much of
pop and rock.

“Chubby Checker took black mu-
sic to England, and it returned to our
shores via the Beatles,” he observes.

Lieberson is somewhat rueful of
the decline in great show music.
“Somewhere along the way it fell
apart. But I'm sure it will come
back.”

While he feels the crossover
record that captures the interest of
many market segments is one of the
surest roads to increased sales, Lie-
berson resists any philosophy that
might tend to “homogenize” style
variations. Each of the market
groups, distinguished by age and
taste differences, should be satisfied,
he says.

Technologically, Lieberson does
not view quad as a revolutionary de-
velopment. That designation he re-
serves for stereo. Quad is more of an
extension of stereo, he suggests. On
the market level, true viability of 4-

channel awaits miniaturization, he
feels.

Retirement for Lieberson may be
a sometime thing. “Three publishers
have already asked me to write
books,” he says. If he does write a
book it will not be similar to one by
another recent CBS alumnus, he
suggests. He expects also to devote
more time to composition, with a
concerto for violin now nearing
completion. And he holds open the
likelihood that studio activity will
also figure in his future plans.

Retirement, perhaps. But it is un-
likely that in Lieberson’s case it will
mean a lessening of creative activity.

FBI Raids 15

® Continued from page 3

lina, Florida, Alabama, Montana,
California, Oregon, Missouri, Ohio,
Georgia and Kansas to “find illegal
tapes manufactured and sold by
B. & B. Sales of Shreveport.”

No arrests were made locally, but
tapes, including blanks, and equip-
ment were confiscated at B. & B.
This evidence will be presented to
the local grand jury June 11.

The FBI's Shreveport office was
assisted by Stan Lewis and Jerry
Tanner of Stan’s Record Service.

Viewlex East Move

NEW YORK-—Viewlex Custom
Services Division’s East Coast of-
fices have moved to 810 7th Ave.,
New York 10019. Phone remains the
same, (212) 581-5641, according to
Bob Rossow, vice president, na-
tional sales.

OPPORTUNITY OF THE DECADE

Obtain exclusive rights indyour state for a revolutionary new concept that is

replacing costly, out-date

concerts! Demand for Country Music and Rock

Music Iis exploding. We have the way to fill this demand on a mass basis thru
our new million doliar CIN-A-COUNTRY and CIN-A-ROCK. Both are geared
for mass exhibition and each can be played in several different locations every
weekend in your territory for 1-2 years. (Atlanta scored $52,500 in the 1st week.)
Production costs and big star names already paid for. Movie theatres, colleges,
organizatlons waiting for it. You book, collect box-office and rebate % to us
If you seek major dollars from entertainment industry and have the right back-

ground, contact me now for the full story.

Contact Bert Tenzer, Pres., indle-Pix Releasing Corp.
400 East 56th St., Dep’t. 20, New York, N.Y. 10022 or call (212) 371-2480
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Ramada Inns Testing Jazz In Rochester

® Continued from page |

When he joined the firm three and
one-half years ago, the Vintage
room was playing “light, polite
mickey mouse trios and quartets,”
Dunham says. He changed that to a
rock policy and now fecls that with
the upsurge in jazz interest around
the country, the time is propitious
for an entertainment switch.

Late last year Dunham switched
the Moorhead, Minn.. Ramada
Inn’s Fat Albert’s room into a disco-
theque and he is now considering
shifting other smaller Inns to that
format—in addition to trying to
break jazz in the chain’s big seating
rooms. Dunham mentions as possi-
bilities for the second jazz placement
locations in Culver City, Calif.. In-
dianapolis. St. Louis, Lansing, Mich.
and San Francisco.

He speaks of blocking out up-
wards of 20 weeks' employment for
artists on the Ramada Inn circuit,
adding that in his discussions with
several talent managers, they are en-
thused with this idea.

“There might be some reticence
on the part of an act to play a hotel
lounge because in their experience
they have found most hotel people
don’t know how to set up a room. 1
have designed lighting and sound
systems for our rooms, we will have a
good piano and we’ll have people
who know how to control audiences
so the artists won’t be bothered by
drunks,” he says.

Dunham speaks of a talent budget
which tops in the range of $5.500. He
is interested in booking contempo-
rary jazz players on the charts in ad-
dition to the traditional names. His
problem is finding the right act
which will draw people staying at
the hotel in addition to pulling in
outside customers. “Some of the
newer sounds,” he feels, “might be
over the head of our hotel guests.”
Artists will be given room and board
at each Inn.

Dunham will be experimenting in
Rochester with a $2.50 cover on
weekdays and $3.50 on weekends
with a two-drink minimum per
show. The cover will vary slightly for
a lesser known attraction.

Dunham speaks of setting up
routings “that make sense.” The
chain has played names “from time
to time” and the 36-year-old talent
buyer points to such bands as Count
Basie, Harry James, Woody Herman
and Buddy DeFranco all playing

‘Story Of Jazz’
A Temple Click

PHILADELPHIA—-Heavy em-
phasis on jazz’s popularity under-
scored the sellout “A Story Of Jazz”
concert in the Tomlinson Theater on
the Temple campus by Tyrone
Brown of the federally-funded
Model Cities Music Department.

Beginning with a jazz suite, the
“Story” covered blues, ragtime, bop,
Afro-Cuban, West Coast funky, jazz
in 3/4 time and jazz of the future as
expressed in the compositions of
Thelonius Monk, Mongo Santa-
maria, Paul Desmond, Miles Davis,
Bobby Timmons and others.

The concert highlighted a 30-
piece band directed by reedman
Odean Pope, and featured the
Model Cities Instructors Sextet com-
posed of seasoned jazzmen who
make Philadelphia their home; the
Bob Kendrick Quartet which plays
the local area circuit; and Catalyst,
recording group -on the East Coast.
Brown, who has played with many
groups around the country, is the
bassist with the Catalyst and Kend-
rick groups.

Ramada Inns in Phoenix and Tuc-
son. The Inn in Toronto has played
such pop names as the Association,
Buddy Rich. Harold Melvin and the
Bluenotes, Miracles and David Ruf-
fin.

Dunham moved Ramada into the

disco field nine months ago. If he
sees decline of sales in other rooms
which currently book traveling
lounge rock acts, then he says he’ll
initiate a combination live rock en-
tertainment-discotheque  format.
The Moorhead. Minn., facility

works with three Dls from KQWB
who bring their own records to the
300-person capacity room.

There is a firm in Phoenix which
will custom build disco lighting and
sound systems for any Ramada Inn
that Dunham decides to turn into a
dance room.

But Dunham feels that he doesn’t
have to rush to get into the disco

field because the market is becom-
ing glutted with new discos opening
all the time. and to him that means
people will want live bands.

So he’s thinking of the combina-
tion of records-live rock band. He
also wants to spearhead Ramada
Inn’s breakthrough into jazz if the
Rochester bookings prove finan-
cially fruitful.

ing for you.

In an unsound
economy, Maxell gives you
a sound income.

Our dealers can bank on con-
sistently high performance products
that stay sold. (We don't have the return
plague other brands have.) And these
products match the quality curve of every
superior deck made. In every format.
That's one of the reasons Maxell is a safe
hedge against the times.

Here's another. We'e telling more
and more consumers about Maxell
quality with the largest multi-media ad-
vertising campaign we've ever had: in
magazines, newspapers, radio and
point of sale. And were adding new prod-
ucts constantly o keep up with the latest
demands of the audiophile.

Of course, our professional repre-
sentatives and distributor organizations
keep us directly responsive to your needs.
So, keep your eyes on the trade press.
And keep in touch with your Maxell rep.
There's a barrage of sell-through pro-
motions and opportunities coming.
There's a sound future with Maxell wait-

Maxell Corporation of America,
Moonachie, New Jersey 07074. Also avail-

able in Canada. maxell@

For a sound future.
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Radio-TV Programming

Imported Music Sparks KNAC

Long Beach Station Finds Success With the Exotic

LOS ANGELES-Foreign al-
bums have been the catalyst causing
a perfect marriage between a record
store chain and a radio station, and
both partners seem equally joyful.

Music Plus, with five stores in
Southern California, has been spon-
soring “The Import Show™ on
KNAC in nearby Long Beach since
the beginning of the year, and re-
ports “a tremendous amount of sales
out of the show.”

Program director-disk jockey Ron
McCoy hosts the show every Thurs-
day.3 to 7 p.m., his regular time slot.
He has been doing the show for a
couple years, to introduce foreign
music, which otherwise never re-
ceives airplay in the U.S.

“It started as a two-hour show,

Boys Meet Girls On
New WLMD Program

WASHINGTON-WLMD has
introduced a Saturday night talk
show devoted to current trends in
music, interviews with celebrities,
and two-way phone conversations
with listeners about albums and mu-
sic concerts. The show is hosted by
Jeff Penn.

Topics also discussed on the show
include school and clothing. A spe-
cial feature is a dial-a-date where
boys can meet girls over the air, via
phone.

CKBB photo
DEEJAY RETURNS—BIll Anderson,
country music artist who once
worked as a disk jockey, returns to
the mike again for a guest stint at
CKBB in Barrie, Ontario Canada. At
left is air personality Fred Trainor.
Anderson was in town for a concert
sponsored by the radio station.

“"being funny

is a funny business”

Yutz

So if you send $5.00 for
samples of The Yutzman Let-
ter and don’t like it, return it
to us in 30 days and we'll re-
fund your money.

The Yutzman Letter...
contemporary original comedy
written for radio personalities.
Subscribers in major stations
in top 10 markets.

Payable and mail to:

THE YUTZMAN LETTER

The Yutzman Bldg.. 7603 Petty Jay Ct.
Lowsville. Kentucky 40220 /

By FRANK BARRON

then built over the years. | went to
four hours early this year, when Mu-
sic Plus came in as the sole sponsor.”

Station runs other spots during
the show, but no record company
blurbs.

“We're doing a heavy trip on im-
ports,” notes McCoy, “and enjoying
good success. The show is geared to
imports. It is new territory—not
plowed before. We play albums
from Germany, Holland, Denmark,
Sweden, France, Australia and Ja-
pan. | try not to play anything
played in America before.”

McCoy breaks many new groups
and albums, obviously. He cites
product by PFM, the Italian group,
as played several years ago. “We
play such groups as Ibis. Wall-
enstein—excellent music. We broke
Gong and Faust, excellent German
bands that have never been heard
here before. This is an untapped
market—an untapped reservoir.”

“The Import Show™ plays music
which the U.S. never hears other-
wise, according to McCoy. (Editor's
note: New Los Angeles station
KWST also has “The Alien Trade
Agreement” every Saturday night at
10. for one hour, a similar type pro-
gram.)

Music Plus puts a full stock of im-
ports into its stores in Glendale, Her-
mosa Beach, Sherman Oaks, West-
minster and Orange, “and they sell
like crazy after every show. For ex-
ample,” points out McCoy, “we
played the new Jet album, and Mu-
sic Plus sold out immediately.”

Relationship between the station
and the record chain “is an amiable

situation. We are unique. I can go
directly to Jim Harden, our general
manager-president. He's right down
the hall for any decisions.” Mrs.
Claudia Harden is assistant program
director of the hard rock station,
which has been in Long Beach six
years.

McCoy doesn’t buy any albums,
but “getting product is harder than
ordinarily. You have to work and
talk to people to get records. Music
Plus supplies us with albums, and 1
work closely with a Moby Disc store
in Van Nuys. which has supplied us
with foreign imports for a long time.

(Continued on page 22)

0 e
MCA photo
GEORGIA KEY—Olivia Newton-John receives the key to Savannah, Ga., be-
fore her recent soldout concert there presented by WSGA, from Savannah
mayor John Rousakis. WSGA program director Jerry Rogers is at right.

Radio Forum Agenda Revving Up

LOS ANGELES—Radio syndica-
tion, record promoting in disco-
theques and the result on radio sta-
tion playlists, traditional versus
modern country music radio, the
difficulties in selling radio. the lack
of believable qualitative record re-
search—these are just a few of the
topics that will come under fire dur-
ing a three-hour session slated for
the eighth annual International Ra-
dio Programming Forum Aug. 13-16
at the Fairmont Hotel in San Fran-
cisco.

George Wilson, chairman of the
Forum this year and executive direc-
tor of the radio division of Bartell
Media, New York. announces that
the agenda for the four-day meeting
of radio and record industry execu-
tives from around the world has

By CLAUDE HALL
been completed. About 700 radio
and record executives attended last
year's meeting in New York.

There will be several informal
meetings on Wednesday, Aug. 13,
followed by a cocktail reception that
evening on the rooftop garden ter-
race of the hotel. The next day., fol-

lowing a general session, a series of

workshops has been slated. One
workshop, for example, will deal
with audience bio-feedback tech-
niques and “Applications for Pro-
gramming and Applications for
Management and Sales.” Another
workshop will cover **Basics of Sta-
tion Finances and How They Reflect
in Programming.” The program di-
rector and general manager attend-
ing a workshop on “Advanced Ave-
nues in Promoting Your Station”

LOGGINS ON RADIO KCRW .

“Jazz Is Real At Roy’s Place

LOS ANGELES—Roy Loggins of
KCRW, Santa Monica, Calif.. a Na-
tional Public Radio Network station,
uses environmental sound effects
when programming his jazz shows.

Loggins, a board member of the
new World Jazz Assn., sets the imag-
ination of his audience to work with
his mythical nightclub program
called “Roy’s Place” Thursday 8
p-m.-2 am. and Sunday Il p.m.-2
a.m.

Using record tracks of voices and
nightclub sounds he attempts to give
his audience the illusion of being in
a nightclub with live entertainment.

Loggins also has jazz programs on
KGMJ, Palm Springs; station 35A,
Victoria, Australia, and station 3K2,
Melbourne, Australia.

*My show is broken up into four

By JEAN WILLIAMS

rooms, with each room featuring a
different sound.” says Loggins.

The “Ellington Lounge™ where
sextets, quintets and vocalists can be
heard. “The Downbeat Lounge”
which features big bands, “The Gil-
lespie Room™ where comedians
Dizzy Gillespie and Horace Silver
are played and the “Norman Granz
Pavilion™ which gives the audience a
chance to hear live concerts where
the crowd is obviously present.

“Most of the music that | play is
live recordings. The records blend
with my programming format of
placing my audience inside a club.”
says Loggins.

“I have interviews on my shows,
but with a mythical nightclub, I am
not restricted to having recording
artists. | have ministers, doctors and

people of other professions on my
shows.

“l can do this because my concept
is that most people will go to a club,
therefore, I can have any of the pa-
trons on my program.” admits Log-
gins.

Dr. Robert Dow performed open
heart surgery on Loggins in Septem-
ber 1974. With Dr. Dow being a jazz
buff, Loggins has invited him to be
guest disk jockey on his program—
anytime.

Whenever Dr. Dow gets the urge
to be a radio announcer he takes
over Loggins’ show under the name
“Dr. Jazz,” playing records from his
own record collection.

Loggins does not have live radio
(Continued on page 22)

WQCM ‘Forced’ Into Success

HAGERSTOWN, Md.—After a country music format
bombed out at WQCM, the stereo station was forced into.
another format—all within a year. Program director Pete
Loewenhein, who uses the air name of Pete Wilson, says
the station went to a “commercial progressive” format
and “the response has been overwhelming. The market
was so thirsty for a commercial progressive format that to
call us an immediate success would not be exagger-

ating.”

A graduate of the Univ. of Maryland in psychology.
Loewenheim says that his first taste of “doing a format”
meant doing a very heavy progressive show at the college
station that “nearly turned me off forever from radio as a
career. That’s when [ looked for Top 40 work and. after
finding it, swore I'd never do anything else.

“But after two years of hearing the same songs two-to-
three times a day, saying the more-silly-than-funny

things that one does to tight-cue singles, I decided that
album rock was the answer. At least, for now.”

The station is part of a chain. WHAG. an AM counter-
part in Hagerstown, programs contemporary music. But
WAYE in Baltimore and WAAT in Johnstown, Pa., pro-
gram commercial progressive for the chain.

“We decided in early November of 1974 that a change
had to be made here, so the most likely choice was to be-

come a stereo ‘WAYE’ without the obvious handicaps

history.”

“they had. Then program director of WAYE, Frank
Adair, came up to Hagerstown, set me up as the program
director (I had been doing a Top 40 afternoon drive
show on WHAG). we chose a staff, and now the rest is

The air staff has Maynard Essender 6-noon, Bill
McPherson noon-3 p.m., Loewenheim 3-7 p.m.. and
Diane Divola 7-signoff. Another girl, billed only as Julie,
and Bob White do weekend work.

can find out new techniques in “Ad-
vertising—How, When, Where™ and
“Contests; How Far Can You Go”
as well as how to write and produce
a promotion.

Other workshops, among 12
slated. will cover music .method
ology, community involvement,
record promotion, use of albums in
radio programming, demographics
of record buyers and how they relate
to radio programming, women in ra
dio. quad, news, transactional anal-
ysis and its applications in internal
communications.

During the three-hour special
roundtable rap session Friday, vari-
ous tables and groups of tables will
be devoted to specific fields and/or
topics. For example, one group of ta-
bles will be devoted to radio syndi-
cation and radio specials and how to
program them or create them. Two
to three highly qualitied radio
people will be on hand to talk with
anyone interested in that particular
phase. Atmosphere will be casual.
Buffet lunch will be available.
People attending the Forum will be
able to move tfrom one area of dis-
cussion to another arca at any time-
thus being able to gain considerable
input through the entire three-hour
period on a shoulder-to-shoulder
basis with people experienced in
that field of interest.

All Saturday will be a free period,
with registrants able to tour the city
of San Francisco and/or visit the
various equipment and product ex-
hibits in the suites. That night. the
annual Awards Ceremonies hosted
by Gary Owens of KMPC in Los
Angeles will conclude the Forum.

Early registrants to the Forum will
receive in the return mail a hotel
form allowing a special discount of
hotel rooms.

To register for the four-day radio
programming meeting, send $185
to: International Radio Program-
ming Forum, 12th floor, 9000 Sunset
Blvd., Los Angeles, Calif. 90069.

Odessa’s KBZB To
Introduce Z Format

ODESSA, Tex.—The Z format de-
veloped by Century 21 Productions,
Dallas, will be installed at KBZB
here, according to Dick Starr, gen-
eral manager of Century 21

“Dave Scott and I will be visiting
the market this week and we hope to
have the Z format on the air by the
middle of next month.” Century 21
has a two-year consulting and Z for-:
mat deal with the station. The Z for-
mat is a rock automation scrvice
created by Starr and Company
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The Hound leaving its mark sn America:
6/25—Montreal, Que. 6/29—Dayton, Ohio
6/26—Hempstead, N.Y. 6/30—South Bend, Ind.
6/27—Rochester, N.Y. 7/1 —Pine Knob, Mich.
6/28—Buffalo, N.Y. 7/2 —Toledo, Ohio

7/5 —Asbury Park, N.J.

7/12—Fayetteville, N.C.

7/8 —Philadelphia, Penn. 7/13—Washington, D.C.

7/10—Asheville, N.C.
7/11—Charlotte, N.C.

7/17—Houston, Tex.
7/18—Fort Worth, Tex.

B “EOLUMBIA, I8 MARCAS

In the middle of
endless though
enjoyable varia-

EAST, tions on the same
old musical themes,
something jarringly

» different: Pavlov’s
Dog. The outer-

. ‘ world frequency

and falling-angel

wail of lead singer

David Surkamp, the

upper-atmosphere

orchestrations

of Pavlov’s Band:

they’re here:

PC 33552

PAVLOV'S DOG y
PAMPERED MENIAL f
5 | f

[}

Ly

(44 9
: ”,"g, Jlllla. 3-10152
e The haunting
AR W single from the
B Araadd shattering album
e “Pampered Menial”’
8 Nooneremains

unmoved by
B8 the Hound!

R Now
gl On Columbia
a8 Records&Tapes.

e

7/19—Tulsa, Okla. 7/24—Hammond, ind.
7/20—Kansas City, Mo. 7/26—Madison, Wisc.
7/ 21—Evansvilte, Ind.

7/ 23—Indiznapaiis, Ind.
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Billboard Sin

Playlist Top AddOns @

gles Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

BACHMAN-TURNER OVERDRIVE—Hey You (Mercury)

TAVARES--Remember What | Told You (Capitol)
GWEN McCRAE—Rockin' Chair (Cat)

Based on station playlists through Thursday (5/15/75)

PRIME MOVERS-NATIONAL

THE CAPTAIN & TENNILLE—Love Will Keep Us Together (A&M)
DOOBIE BROTHERS—Take Me In Your Arms (W.B.)
AMERICA-Sister Golden Hair (W.B.)

BREAKOUTS-NATIONAL

BACHMAN-TURNER OVERDRIVE—Hey You (Mercury)
GWEN McCRAE—Rockin' Chair (Cat)
TEN C.C.—I'm Not In Love {Mercury)

D—Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

CARLY SIMON-Attitude Dancing (Elektra)
GLEN CAMPBELL—Rhinestone Cowboy (Capi
tol)

BACHMAN-TURNER OVERDRIVE~Hey You
(Mercury}

* PRIME MOVERS:

AMERICA—Sister Golden Hair (W.B.)

THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (AGM)

MICHAEL MURPHEY-Wildhre (Epic)

BREAKOUTS:

GLEN CAMPBELL-Rhinestone Cowboy (Capi
tol)

CARLY SIMON-Attitude Dancing (Elektra)
BACHMAN-TURNER OVERORIVE—Hey You
{Mercury)

KHJ-Los Angeles -

o CARLY SIMON-Attitude
(Elektra)

o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)

* PILOT—Magic (EMI) 26-20

* AMERICA-Sister Golden Hair (W.B.)

24-19
K100 (KIQQ-MF)—Los Angeles
o SUPERTRAMPS-Bloody Well Right
(A&M)
o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
 LINDA RONSTADT—-When Will | Be
Loved (Capitol) 22-9
* AMERICA-Sister Golden Hair (W.B.)
25-14
KKDj—Los Angeles
o TENC.C.—I'mNot In Love (Mercury)
® JOE SIMON~Get Down, Get Down
(Spring)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 21-16
* MICHAEL MURPHEY—Wildfire (Epic)
EX-29
KFXM—San Bernardino
De CONSUMER RAPPORT—Ease On
Down The Road (Wing & A Prayer)
o TAVARES—Remember What | Told You
(Capitol)
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 13-7
D+ HERBIE MANN~Hijack (Atlantic) 28-
22
KAFY—Bakersfield

o ROGER WHITTAKER-Last Farewell
(RCA)
® ALICE COOPER—Only Women (Atlan-

Dancing

tic)
* CHICAGO-0Id Days (Columbia) 19-

12
% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 16-1
KCBQ—San Diego
o LINDA RONSTADT-When Wil | Be
Loved (Capitol)

[ ]

% AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 26-13

#* GRAND FUNK—Bad Time (Capitol) 24-
19

KENO-Las Vegas

o NO NEW LIST

[ ]

*

*

KBBC— Phoenix

o SEALS & CROFTS—I'll Play For You
(W.B)

o HOLLIES—Another Night (Epic)

% DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 31-22

* TEN C.C.—I'm Not In Love (Mercury)
16-7

KUPD—Phoenix
o NO NEW LIST
[ ]

'k

Mibuquerﬂue

o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)

* MICHAEL MURPREY--Wildfire (Epic)
21-14

* AMERICA-Sister Golden Hair (W.B.)
16-10

Pacific Northwest Region

® TOP ADD ONS:

(D) VAN McCOY—Hustle {Avco)
BACHMAN-TURNER OVERDRIVE—Hey You
(Mercury)

AMBROSIA—Holding On To Yesterday (20th
Century)

% PRIME MOVERS:

THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (AGM)
DOOBIE BROTHERS—Take Me In Your Arms

(WB)
SUPERTRAMP—Bloody Well Right (AGM)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE-Hey You
(Mercury)

(D) FRANKIE VALLI—Swearin’ To God (Private
Stock)

(D) VAN McCOY—Hustle (Avco)

KFRC—San Francisco
De VAN McCOY—Hustle (Avco)
o OLIVIA NEWTON-JOKN—Please Mr.
Please (MCA)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 20-5
% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 22-14

KYA—San Francisco

De FRANKIE VALLI—Swearin’ To God (Pri-

vate Stock)

o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

* ;A(;CI%AEL MURPHEY—Wildfire (Epic)

-1

* JOHN DENVER-Thank God I'm A

Country Boy (RCA) 12-8

K101-FM—San Francisco
o CARLY SIMON-Attitude Dancing
(Elektra)
© MFSB-Sexy
national)
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 14-7
* CHICAGO-O0Id Days (Columbia) 17-
14
KSJ0—San Jose

De HAROLD MELVIN-Bad Luck (Phila-
delphia International)
o BACHMAN-TURNER
Hey You (Mercury)
% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 27-18
* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 29-20
KLIV=San Jose
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
* QUEEN-Killer Queen (Elektra) 15-8
% MICHAEL MURPHEY -Wildfire (Epic)
18-11
KJOY—Stockton, Calif.
© RAY STEVENS—Misty (Barnaby)
De THE BRECKER BROTHERS—Sneakin’
Up Behind You (Arista)
% TEN C.C.—I'm Not In Love (Mercury)
27-10
* DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 17-8

(Philadelphia  Inter-

OVERDRIVE-

KNDE-Sacramento

® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

[ ]

# THE CAPTAIN & TENNILLE- Love Will
Keep Us Together (A&M) 13-2

* CHICAGO-01d Days(Columbia) 20-9

KJR—Seattie

© THE CAPTAIN & TENNILLE—
Keep Us Together (A&M)

o LINDA RONSTADT—When Will | Be
Loved (Capitol)

Love Will

* SUPERTRAMP-Bloody Well Right
(A&M) 20-16
* NEIL  SEDAKA-The  Immigrant

(Rocket) 18-14
KING—Seattle
e BEE GEES-Jive Talking (Atlantic)
o HOLLIES—-Another Night (Epic)
* MICHAEL MURPHEY - Wildfire (Epic)
12-4
* IZ\MERICA-Sister Golden Hair (W.B.)
1-13
KIRB—Spokane
o PILOT~Magic (EMI)
o BACHMAN-TURNER
Hey You (Mercury)
* MIKE POST—Rockford Files (MGM)

OVERDRIVE-

EX-23
* MICHAEL MURPHEY—Wildfire (Epic)
9-5
KTAC—Tacoma

De HERBIE MANN- Huack (Atlantic)
[ ]
* SUPERTRAMP—Bloody Well
(A&M) 25-14
 ALBERT HAMMOND-99 Miles From
LA. (Mums) 20-13
KGW—Portland

o JESSICOLTER—I'm Not Lisa (Capltol)

e NEIL  SEDAKA-The  Immigrant
(Rocket)

% DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 28-17

% SUPERTRAMP—Bloody Well
(A&M) 27-19

KISN—Portland

o BOOMER CASTLEMAN- Judy Mae
(Mums)
® JOE SIMON-Get Down, Get Down
(Spring)

* FREDDIE FENDER—Before The.Next
Teardrop Falls (ABC/Dot) 19-7

* LINDA RONSTADT—When Will | Be
Loved (Capitol) 18-9

Right

Right

KTLK~Denver
© TANYA TUCKER—Lizzie And The Rain-
man (MCA)
o AMBROSIA~Holding On To Yesterday
(20th Century)
* CHICAGO—-01d Days (Columbia) 15-6
* PILOT—Magic (EMI) 21-14

KIMN—Denver

o SHA NA NA—Just Like Romeo & Juliet
(Kama Sutra)

o ALBERT HAMMOND-99 Miles From
LA. (Mums)

* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 10-5

* ORLEANS—Let There Be Music (Asy-
lum) HB-30

KKAM-Pueblo, Colo.

© GORDON LIGHTFOOT—Rainy Day
People (Reprise)

o AMBROSIA—Holding On To Yesterday
(20th Century)

D EARTH, WIND & FIRE—Shining Star

(Columbia) 26-18

* PAUL ANKA-I Don't Like To Sleep
Alone (U.A) 19-13

KYSN—Colorado Springs

o DWIGHT TWILLY BAND—I'm On Fire
(Shelter)

o NEIL DIAMOND-Last Picasso (Co-
lumbia)

% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 27-20

* BLACKBYRDS—Walking In Rhythm
(Fantasy) 21-14

KCPX—Salt Lake Ci
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
De VAN McCOY—The Hustle (Avco)
% BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury) 34-21
% ALICE COOPER—Only Women (Atlan-
tic) 29-13

KRSP—SaIt Lake City

o SHA NA NA—Just Like Romeo & Juliet
(Kama Sutra)
De FRANKIE VALLI—Swearin' To God (Pri-
vate Stock)
D« EARTH, WIND & FIRE-Shining Star
(Columbia) 16-9
% ROGER WHITTAKER—Last Farewell
(RCA) HB-20

Southwest Region

® TOP ADD ONS;

JESSt COLTER~I'm Not Lisa (Capitol)
MAJOR HARRIS—Love Won't Let Me Wait (At
fantic)

WAR-Why Can't We Be Friends (UA)

* PRIME MOVERS:

THE CAPTAIN & TENNILLE-Love Will Keep Us
Together (A&M)

AMERICA-Sister Golden Har (WB.)

JESSI COLTER—I'm Not Lisa (Capitol}

BREAKOUTS:

TANYA TUCKER—Lizzie And The Ranman
(MCA)

MAC OAVIS—Burnin' Thing (Columbia)
WAR-Why Can't We Be Friends (U.A.)

|

KILT-Houston
o NONE
[ ]

* BAZUKA-Dynomite (A&M) 20-12
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) HB-29
KRBE-FM—Houston

® TANYA TUCKER-Lizzie And The Rain-
man (MCA)

© THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)

* JESSI COLTER—I'm Not Lisa (Capitol)
EX-16

 ALICE COOPER—-Onty Women (Atlan-
tic) 17-12

KLIF-Dallas

o JESSICOLTER—I'm Not Llsa(CapltoI)
© WAR-Why Can'tWeBefriends(U.A.)
% AMERICA-Sister Golden Hair (W.B.)

17-12
#* ALICE COOPER-Only Women (Atlan-

tic) 1813

KNUS-FM—Dallas -
® GRAND FUNK-Bad Time (Capitol)
® AMERICA~Sister Golden Hair (W.B.)
% THE CAPTAIN & TENNILLE~Love Will

Keep Us Together (A&M) 29-18
* LEQ SAYER-Long Tall Glasses (W.B.)

13-7

KFiZ-Ft. Worth

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
° MAC DAVIS—Burning Thing (Colum-

bia)
* JESSI COLTER-1'm Not Lisa {Capitol)
21-10
* AMERICA-Sister Golden Hair (W.B.)
27-18
KXOL-Ft. Worth
o PILOT—-Magic (EMI)
® MIKE POST—Rockford Files (MGM)
* BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) EX-27
* MICHAEL MURPHEY—Wildfire (Epic)
12-9
KONO-San Antonio
o JOE SIMON—Get Down, Get Down
(Spring)
o LINDA RONSTADT~When Will | Be
Loved (Capitol)
* TANYA TUCKER—Lizzie And The Rain-
man (MCA) 22-14
* BAZUXA-Dynomite (A&M) 10-2
KELP—Ei Paso

o JESSICOLTER=I'm NotLlsa(CapltoI)
© WAR-Why Can’t We Be Friends (U.A.)
* CHICAGD—OId Days (Columbia) 20-

* AMERICA—Sister Golden Hair (W.B.)
169

XEROK-El Paso
o BACHMAN-TURNER
Hey You (Mercury)
© WAR-Why Can'tWeBe Friends (U.A.)
+ AMERICA-Sister Golden Hair (W.B.)
6.8

OVERDRIVE—

s THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 20-12
KAKC—Tuisa o
o PILOT-Magic (EMI)
o ALICE COOPER-Only Women (Atlan-
tic)
* (ZigiICAGO-OId Days (Columbia) EX-

% THE CAPTAIN & TENNILLE—Love Will

Keep Us Together (A&M) 20-10
KELI-Tulsa

o BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury)

© MELISSA  MANCHESTER—Midnight
Blue (Arista)

* AMERICA-Sister Golden Hair (W.B.)

14-8
* MOICZHAEL MURPHEY—Wildfire (Epic)
1

WKY—Oklahoma City
o BOOMER CASTLEMAN-Judy Mae
(Mums)
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
* ALICE COOPER—Only Women (Atlan-
tic) 20-13
* M64ERICA—Sister Golden Hair (W.B.)
16-9
KOMA—Oklahoma City

® RUFUS—Please Pardon Me (ABC)
(] MAg} DAVIS—Burnin’ Thing (Colum-
bia
* JZESS:KCOLTER—I'm Not Lisa (Capitol)
5-1
* PILOT-Magic (EMI) HB-26
WTiX—New Orleans
o JESSICOLTER-I'm Not Lisa (Capitol)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 23-15
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 16-8
KEEL—Shreveport

© ROGER WHITTAKER-Last Farewell
(RCA)

o TANYA TUCKER~Lizzie And The Rain-
man (MCA)

% THE CAPTAIN & TENNILLE—Love Wil
Keep Us Together (A&M) 15-8

% DOOBIE BROTHERS—Take Me in Your
Arms (W.B.) 24-17

Midwest Region

® TOP ADD ONS:

MICHAEL MURPHEY —Wildfire (Epic)

MAJOR HARRIS—Love Won't Let Me Wait (At
lantic)

BACHMAN-TURNER OVERDRIVE-Hey You
(Mercury)

* PRIME MOVERS:

CHICAGO—01d Days (Columbia)

DOOBIE BROTHERS-Take Me In Your Arms
W8}

PILOT—Magic (EMI)

BREAKOUTS:

BACHMAN-TURNER OVERORIVE—Hey You
{Mescury)

BOOMER CASTLEMAN-Judy Mae (Mums)
GWEN McCRAE—Rockin® Chair (Cat)

WLS—Chicago
o EARTH, WIND & FIRE-Shmmg Star
(Columbla)
[ ]
* CHICAGO-0id Days (Columbia) 52-
32

* GRAND FUNK—Bad Time (Capitol) 16-
9

WCFL—Chicago

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)

o MICHAEL MURPHEY —Wildfire (Epic)

* AMERICA-Sister Golden Hair (W.B.)
28-19

* CARPENTERS—Only Yesterday (A&M)
17-10

WOKY—Milwaukee

o PILOT-Magic (EMI)

(] MICHAELMURPHEY Wildfire (Epic)

% AMERICA-Sister Golden Hair (W.B.)
16-10

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 9-4

WIUU-FM—Milwaukee
o BEE GEES-Jive Talkin' (Atlantic)

[ ]
% PILOT—Magic (EMI) HB-18
* CHICAGO-01d Days (Columbia) 10-6
WIFE-Indianapolis
o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
® GWEN McCRAE—Rockin Chair (Cat)
* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 28-17
* BOOMER CASTLEMAN-Judy Mae
(Mums) 29-20
WIRL-Peoria, Ill.

o BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury)
o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
# THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 20-14
*. CHICAGO—-01d Days (Columbia)13-8
WDGY—Minneapolis
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o NEIL  SEDAKA-The
(Rocket)
% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 14-7
# LINDA RONSTADT—When Will | Be
Loved (Capitol) 20-16
KDWB-—Minneapolis
"o THE CAPTAIN & TENNILLE—Love Wil
Keep Us Together (A&M)
o ROGER WHITTAKER—Last Fareweli
(RCA)
* BACHMAN-TURNER  OVERDRIVE-
Hey You {Mercury) 25-15
* G;IAND FUNK--Bad Time (Capitol) 24-
1
KOIL-Omaha

© BOOMER CASTLEMAN- Judy Mae
(Mums)

o PILOT-Magic (EMI)

* DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 28-19

% CRICAGO—-O0Id Days (Columbia) 16-7

Immigrant

KIOA—-Des Moines

o BACHMAN-TURNER
Hey You (Mercury)

o SUPERTRAMP—Bloody Well
(A&M)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 21-7

* DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 25-17

OVERDRIVE-
Right

KKLS—Rapid City, S.D.

© BACHMAN-TURNER OVERVRIVE— Hey
You (Mercury)

o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

* SUPERTRAMP—Bloody Well
(A&M) 24-18

* PILOT—Magic (EMI) 26-16

Right

KQWB--Fargo, N.D.

o TAVARES—Remeber What | Told You
(Capitol)

® FALLEN ROCK—Mary Anne (Capri-
corn)

* BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) 40-30

* THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 28-18

KXOK-S$t. Louis

o PAUL ANKA-I Don't Like To Sleep
Alone (UA)

® WAR—Why Can't We Be Friends (U.A.)

* DOOBIE BROTHERS—Take Me In Your
Arms (W.B)) 29-21

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 15-7

KSLG-FM—St. Louis
JESSI COLTER—I'm Not Lisa (Cap|tol)

t MICHAEL MURPHEY—Wildfire (Epic)

209
% LINDA RONSTADT—When Will | Be
Love (Capitol) 18-13

(Continued on page 20)
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On Atco Records and Topes

BLACK OAK ARKANS
AIN'T LIFE GIMIID‘S

P 4
¢ ‘!5

SD 36-111
Produced by Richard Podolor

BLACK OAK ARKANSAS ON KING BISCUIT FLOWER HOUR, JUNE 8
CHECK LOCAL NEWSPAPER LISTINGS FOR STATION AND TIME.

® © 1975 atlantic Recording Corp
A Warner Caommunications Company
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Based on station playlists thro@ Thursday (5/15/75)

Playlist Top Add Ons @
Playlist Prime Movers *

® Continued from page 18
WHB—Kansas City

© HAROLD MELVIN-Bad Luck (Ph|Ia
delphia International)

[ ]

s AVERAGE WHITE BAND —Cut The Cake
(Atiantic) HB-20

% JESSI COLTER—I'm Not Lisa (Capitol)
HB-21

KEWI-Topeka

o MELISSA MANCHESTER—Mldmght
Blue (Arista)

o MIKE POST—Rockford Files (MGM)

* JOHNNY WAKELIN-Black Superman
(Pye) 30-13

* AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 16-5

North Central Region

® TOP ADD ONS:

BACHMAN-TURNER OVERDRIVE—Hey You
(Mercury)

ROGER WHITTAKER—Last Farewell (RCA)
LINDA RONSTADT—When Will | Be Loved
(Capitol)

* PRIME MOVERS:

(D) BAZUKA—Dynomite (A&M)
PILOT—Magic (EMI)
JOE SIMON—Get Down. Get Down (Spring)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE—Hey You

(Mercury)
CARLY SIMON--Attitude Dancing (Elektra)
IKE & TINA TURNER—Baby Get It On (UA)

CKLW—Detroit
o LINDA RONSTADT-When Will | Be
Loved (Capitol)
o ALICE COOPER-0Qnly Women (Atlan-

tic)
* FRANK SINATRA—Anytime (Reprise)
24-12
* SPINNERS—Sadie (Atlantic) 13-8
WGRD—Grand Rapids

o LINDA RONSTADT—When Will | Be
Love {(Capitol)

® MICHAEL MURPHEY—Wildfire (Epic)

* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 30-23

% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 18-15

1.96 (WZZM-FM)—Grand Rapids

© ROGER WHITTAKER—Last Farewell
(RCA)

o SEALS & CROFY-I'll Play For You

W.B) )
% LINDA RONSTADT—When Will | Be
Loved (Capitol) 29-21
* MICHAEL MURPHEY—Wildfire (Epic)
18-12
WTAC—Flint, Mich. -
@ TENC.C.—I'm Not In Love (Mercury)
o COMMODORES—Slippery When Wet
(Motown)
% NEIL  SEDAKA-The
(Rocket) 26-14
* CHICAGO-01d Days (Columbia) 14-7
WIXY—Cleveland
o ROGER WHITTAKER—Last Farewell
(RCA)
e DOOBIE BROTHERS —Take Me In Your
Arms (W.B.)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 32-27
% JOE SIMON—Get Down, Get Down
(Spring) 30-23
WGCL—Cleveland

o GRAND FUNK-Bad Time (Capitol)
o AMERICA-Sister Golden Hair (W.B.)
% ACE—How Long (Anchor) 18-7
D BAZUKA-Dynomite (A&M) 17-4
13-Q (WKTQ)—-Pittsburgh
o BACHMAN-TURNER
Hey You (Mercury)

Immigrant

OVERDRIVE-

[ ]
* BOOMER CASTLEMAN-Judy Mae
(Mums) 25-18
¥ PILOT-Magic (EM1) 11-4
KQV-Pittsburgh
o NO NEW LIST

°
*

WKBW -Buffalo
o JESSI COLTER—I'm Not Lisa (Caplto|)
o GRAND FUNK—Bad Time (Capitol)
D AVERAGE WHITE BAND —Cut The Cake
(Atlantic) 28-17

WSAI-Cincinnati

® IKE & TINA TURNER-Baby Get It On
(UA)
°

* MICI’%AEI. MURPHEY—Wildfire (Epic)
27-1

* JESSI COLTER—1'm Not Lisa (Capitol)
17-9

WCOL—Columbus

o CARLY SIMON—Attitude Dancin Dancing
(Elektra)
o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
* PILOT—Magic (EMI) 26-10
D BAZUKA-Dynomite (A&M) 39-27
WAKY—Louisville
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
D BAZUKA—Dynomite (A&M) 28-19
* JOE SIMON—Get Down, Get Down
-(Spring) 13-7
WTUE-Dayton, Ohio
o BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury)
o TANYATUCKER—Lizzie And The Rain-
man (MCA)
Dx ?ERBIE MANN—Hijack (Atlantic) 35-
7
 TAVARAS —Remember What 1 Told You
(Capitol) 36-28
WBGN—Bowling Green, Ky.

De FRANKIEVALLI-Swearin' To God(Pn
vate Stock)
o BARRY WHITE-I'll Do For You Any-
thing (20th Century)
# SHANA NA-Just Like Romeo & Juliet
(Kama Sutra) 26-16
* JOE SIMON—Get Down, Get Down
(Spring) 18:13
WIET—Erie, Pa.
o BACHMAN-TURNER
Hey You (Mercury)
De AVERAGE WHITE BAND—Cut The Cake
(Atlantic)
 BLACKBYRDS—Walking In Rhythm
(Fantasy) 31-19
* ROGER WHITTAKER—Last Farewell
(RCA) 23-17

OVERDRIVE-

Southeast Region

® TOP ADD ONS:

TAVARES—Remember What | Told You (Capi
tol)

GWEN McCRAE—Rockin' Chair (Cat)
BACHMAN-TURNER OVERDRIVE-Hey You
(Mercury)

* PRIME MOVERS:

DOOBIE BROTHERS—Take Me In Your Arms
(WB)

MICHAEL MURPHEY-Wildfire (Epic)

THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (A&M)

BREAKOUTS:

GWEN McCRAE—Rockin' Chair (Cat)
BACHMAN-TURNER OVERDRIVE—Hey You
(Mercury)

TEN C.C.—I'm Not tn Love (Mercury)

WOXI-Atlanta
o TEN C.C.—I'm Notin Love (Mercury)
® GWEN McCRAE—Rockin Chair (Cat)
“ DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 27-16
% BAD COMPANY—Good Lovin’ Gone
Bad (Swan Song) 19-10

WFOM-—Atlanta

o TAVARES—Remember What | Told You
(Capitol)
@ TANYA TUCKER—-Lizzie And The Rain-
man (MCA)
% ELVIS PRESLEY—Trouble (RCA) 39-30
J MICHAEL MURPHEY —-Wildfire (Epic)
24-15
1-93 (WZGC-FM)—Atlanta
o BACHMAN-TURNER
Hey You (Mercury)
® TANYA TUCKER—Lizzie And The Rain-
man (MCA)
J THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 27-17
% ALICE COOPER—Only Women (Atlan-
tic) 17-7
WBBQ-Augusta o
De FRANKIE VALLI-Swearin' To God(Prl
vate Stock)
® GWEN McCRAE—Rockin' Chair (Cat)
¥ DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 19-11
J THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 15-4

OVERDRIVE—

WSGN—-Birmingham, Ala,

© BACHMAN-TURNER
Hey You (Mercury)

® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

* PILOT-Magic (EMI) 31-19

* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 20-10

WHHY—~Montgomery, Ala.
o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
o MELISSA MANCHESTER—Midnight
Blue (Arista)
% JOE SIMON-Get Down, Get Down
(Spring) 20-10
% REUNION-They Don't Make 'Em Like
That Anymore (RCA) 30-21
WTOB—Winston/Salem, N.C.

o TANYA TUCKER-Lizzie And The Rain-
man (MCA)

o NEW YORK CITY—Got To Get You Back
In My Life (Chelsea)

#* CHICAGO-0ld Days (Columbia) 15-5

#* ALICE COOPER-Only Women (Atlan-
tic) 11-7

WSGA—Savannah, Ga.

o TAVARES—Remember What | Told You
(Capitol)

® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

* BOOMER CASTLEMAN-Judy Mae
(Mums) 24-16

* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 17-7

OVERDRIVE-

WTMA—Charleston, S.C.

De HERBIE MANN—Hijack (Atlantic)
o PILOT-Magic (EMI)
* NEIL  SEDAKA-The

(Rocket) 28-16
# ALICE COOPER-0Only Women (Atlan-
tic) 30-21

Immigrant

WKIX~Raleigh, N.C.

o BACHMAN-TURNER
Hey You (Mercury)

o JUSTIN HAYWARD AND
LODGE-I Dreamed Last
(Threshold)

* JOE SIMON—Get Down, Get Down
(Spring) 23-13

% THE CAPTAIN & TENNILLE—Love Wil!
Keep Us Together (A&M) 24-15

OVERDRIVE-

JOHN
Night

WORD—Spartanburg, S.C.
© WAYLON JENNINGS—Dreaming My
Dreams With You (RCA)
De GARY TOMS EMPIRE—Biow Your
Whistle (Pip)
* Pldé(iHAEl. MURPHEY-Wildfire (Epic)

D AVERAGE WHITE BAND —Cut The Cake
(Atlanticy 10-3

WAYS—Charlotte, N.C.
© GWEN McCRAE—Rockin' Chair (Cat)
o TAVARES —Remember What | Told You
(Capitol)
D% HERBIE MANN—Hijack (Atlantic) 25-

12
D% AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 19-9

WNOX—Knoxville

e CARLY SIMON—Attitude Dancmg

(Elektra)
De CONSUMER RAPPORT—Ease On

Down The Road (WingAnd A Prayer)

J MICHAEL MURPHEY—Wildfire (Epic)
38-8

* DOOBIE BROTHERS—TAke Me In Your
Arms (W.B.) HB-23

WGOW-—Chattanooga, Tenn.

o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)

o JOE SIMON—Get Down, Get Down
(Spring)

% MAJOR HARRIS-Love Won't Let Me
Wait (Atlantic) HB-8

+ DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) HB-4

KARY—Little Rock
o PHOEBE SNOW—Harpo's Blue (Shel-

ter)
De HOT CHOCOLATE-Disco Queen (Big
Tree)
% ALICE COOPER—Only Women (Atlan-
tic) 17-12
¥ LEQ SAYER—-Long Tall Glasses (W.B.)
11-8

WHBQ-Mempiis
De HAROLD MELVIN-Bad Luck (Phlla
delphia International)
o GRAND FUNK—Bad Time (Capito!)
% PAUL ANKA-{ Don't Like To Sleep
Alone (UA) 16-9
¥ SEALS & CROFTS-i'll Play For You
W.B,) 22-14

WMPS—Memphis
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
o LED ZEPPELIN-Trampled Underfoot
(Swan Song)
* BLACKBYRDS—Walking In Rhythm
(Fantasy) EX-6
* ROGER WHITTAKER—Last Farewell
(RCA) EX-18
WMAK—Nashville

® BEE GEES-Jive Talking (Atlantlc)
© GWEN McCRAE—Rockin' Chair (Cat)
* ALICE COOPER—Only Women (Atlan-
tic) 11-5
* AMERICA-Sister Golden Hair (W.B.)
8.2
WLAC—Nashville

De AVERAGE WHITE BAND —Cut The Cake
(Atlantic)
o TAVARES—RememberWhat | Told You
(Capito!)
* LINDA RONSTADT—When Wiil | Be
Loved (Capitol) 14-8
* I143IC3HAEI. MURPHEY—Wildfire (Epic)

WLCY-St. Petersburg, Fla.
o JESSICOLTER-!'m Not Lisa (Capitol)
o NEIL  SEDAKA-The  Immigrant
cket)
Dx HERBIE HANN—Hijack (Atlantic) 24-
12

% PAUL ANKA—I Don't Like To Sleep
Alone (UA)) 32.21

WQAM—Miami

De HAROLD MELVIN—Bad Luck (Phila-
delphia International)
© TAVARES—Remember What! Told You
(Capitol)
* CHICAGO-0Id Days (Columbia) 20-8
* GglgN McCRAE—Rockin' Chair {(Cat)
19-

WFUN—Miami

o BOOMER CASTLEMAN- Judy
(Mums)

o TAVARES—Remember What | Told You
(Capitol)

+ DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 21-8

% BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) EX-12

‘Mae

De VAN McCOY Hustle (Avco)
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
+ DOOBIE BROTHERS—TAke Me In Your
Arms (W.B.) 21-13
* ACE—How Long (Anchor) 8-4

WOPD—Lakeland, Fla.

o STEELY DAN—Black Friday (ABC)

© BARRY WHITE-I'll Do For You Any-
thing (20th Century)

%* IZ\PIAEIZRICA—Sister Golden Hair (W.B.)

* DWIGHT TWILLY BAND~-I'm On Fire
(Shelter) 27-24

Mid-Atlantic Region

® TOP ADD ONS:

BACHMAN-TURNER OVERDRIVE-Hey You
{Mercury)

DOOBIE BROTHERS—Take Me In Your Arms
(WB)

THE CAPTAIN & TENNILLE—Love Will Keep Us
together (A&M)

% PRIME MOVERS

(D)HERBIE MANN—Hijack (Atlantic)
DAVE SCHULTZ—Penalty Box (Al-PRO)
PILOT-Magic (EMI)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE-Hey You
(Mercury)

(D) VAN McCOY—Hustle (Avco)
TEN C.C.—I'm Not In Love (Mercury)

WFIL—Philadelphia
© THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o DOOBIE BROTHERS—Take Me in Your
Arms (W.B.)
D+ HERBIE MANN—Hijack (Atlantic) 16-

9
* DAVE SCHULTZ-Penalty Box (All-
Pro) 20-7

WIBG—Philadelphia
De VAN McCOY—Hustle (Avco)
© BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
D« zl;ERBIE MANN—Hijack (Atlantic) 15-
* DOOBIE BROTHERS—Take Me in Your
Arms (W.B.) 25-16

WPGC—Washington
o PILOT—Magic (EMI)
® RUFUS—-Please Pardon Me (ABC)
% JOE SIMON-Get Down, Get Down
(Spring) 29-21
D VAN McCOY-The Hustle (Avco) 20-
15

WRC—Washington _
o GRAND FUNK-Bad Time (Capltol)
o TENC.C.—
% MAJOR HARRIS—Love Won't Let Me

Wait (Atlantic) 20-15
* PILOT—Magic (EMI) 24-18

WCAQO—Baltimore

De HAROLD MELVIN-Bad Luck (Phlla

delphia International)

o BACHMAN-TURNER
Hey You (Mercury)

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 13-7

# JOHN DENVER-Thank God I'm A
Country Boy (RCA) 15-5

OVERDRIVE—

WGH—Newport News, Va.

De HAROLD MELVIN-Bad Luck (Phila-
delphia International)

© DOOBIE BROTHERS—Take Me In Your

Arms (W.B.)

D HERBIE MANN—Hijack (Atlantic) 24-
17

D % AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 14-8

WYRE—Annapolis, Md. -
° AMERICA Sister Golden Hair (W. B)

* PILOT—Magic (EMI) 14-8
* MICHAEL MURPHEY—Wildfire (Epic)
20-13

WLEE-Richmond, Va.

® THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o JOE SIMON—Get Down, Get Down
(Spring)

* gRAND FUNK—Bad Time (Capitof) 14

% LINDA RONSTADT—When Will | Be
Loved (Capitol) 21-15

Northeast Region

® TOP ADD ONS:

STEELY DAN—Black Friday (ABC)
BACHMAN-TURNER OVERDRIVE—Hey You
(Mercury)

(D) FRANKIE VALLI-Swearin’ To God (Private
Stock)

* PRIME MOVERS

ALICE COOPER—Qnly Woman (Atlantic)
AMERICA—Sister Golden Hair (W.B.)
ROGER WHITTAXER—Last Farewell (RCA)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE—Hey You

(Mercury)

STEELY DAN—Black Friday (ABC)
(D)FRANKIE VALLI-Swearin' To God (Private

Stock)

WABC—New York City

De FRANKIE Valli—Swearin' To God (Pn
vate Stock)

s cmmms—omy Yesterday (A&M)

23-1
*FREDDY FENDER—Before The Next
Teardrop Falis (ABC/Dot) 3-8

WPIX-FM—New York City
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o CARLY SIMON-Attitude Dancing
(Elektra)
4 ACE—How Long (Anchor) 20-10
D VAN McCOY—The Hustle (Avco) 6-1

WBBF—Rochester, N.Y.
© PILOT—Magic (EMI)
®

D EARTH, WIND & FIRE-Shining Star
(Columbia) 20-11
* g:}dERICA—Sister Golden Hair (W.B.)
-17

WRKO—Boston

© BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)

o STEELY DAN-Black Friday (ABC)

* ALICE COOPER—Only Women (Atlan-
tic) 28-15

* ROGER WHITTAKER—Last Farewell
(RCA) HB-16

WBZ-FM—Boston

o JUSTIN HAYWARD & JOHN LODGE~I
Dreamed Last Night (Threshold)

o JOE SIMON—Get Down, Get Down
(Spring)

% ALICE COOPER—Only Women (Atlan-
tic) 26-9

* MICHAEL MURPHEY -Wildfire (Epic)
24-12

WVBF-FM—Framingham, Mass.
® JESSICOLTER-I'm Not Lisa (Capitol)
De HAROLD MELVIN—Bad Luck (Phila-
delphia international)
 TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 12-3
* LINDA RONSTADT-When Will | Be
Loved (Capitol) 29-17

WPRO—Providence

® AL GREEN—Love (Hi)

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

% AMERICA-Sister Golden Hair (W.B.)
28-15

# ALICE COOPER—0Only Women (Atlan-
tic) 20-10

WORC—Worcester, Mass.

o STEELY DAN—Black Fnday (ABC)
o REPARATA—Shoes (Polydor)

% GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 26-17
¥ THE CAPTAIN & TENNILLE—Love Will

Keep Us Together (A&M) 30-20

WDRC—Hartford R
o MICHAEL MURPHEY—Wildfire (Epic)
o CHICAGO-0Id Days (Columbia)

#* ACE—How Long (Anchor) 16-9
* PILOT—Magic (EMI) 24-17

WPOP—Hartford

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o LINDA RONSTADT-When Will 1 Be
Loved (Capitol)
% BLACKBYRDS—Walking In Rhythm
(Fantasy) 12-5
D EARTH, WIND & FIRE-Shining Star
(Columbia) 24-17

WTRY—Albany - )
o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)
e FOUR TOPS—Seven Lonely Nights
(ABC)
% EDDIE KENDRICKS—Shoeshine Boy
(Tamia) EX-25
D HERBIE MANN—Hijack (Atlantic) EX-
26

WPTR-Albany
De FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock)
o BAD COMPANY-Good Lovin' Gone
Bad (Swan Song)
% ROGER WHITTAKER—Last Farewell
(RCA) 29-21
* DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) HB-25

©Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.




EUROPEAN ROCK MUSIC POLLS

POP MAGAZINE POLL 1975

Top Group Top Singer Top Bassist Top Drummer Top Guitarist
1. SWEET 1. BRIAN CONNOLLY 1. Glenn Hughes 1. Carl Palmer 1. Ritchie Blackmore
2. Deep Purple  2.Robert Plant 2. STEVE PRIEST 2. lan Paice 2. Eric Clapton
3. ELP 3. lan Gillan 3. Greg Lake 3. MICK TUCKER 3. Rory Gallagher
4. Yes 4. Jon Anderson 4. Jack Bruce 4. Keith Moon 4. ANDY SCOTT
5. Pink Floyd 5. Peter Gabriel 5. Chris Squire 5. Nick Mason 5. Jimi Hendrix

MUSIEK EXPRESS POLL 1975

Top Recording Group Top Vocalist Top Live Group TopDrummer  FIRST PLACE
1. SWEET 1. David Bowie 1.ELP 1. Carl Palmer WINNERS (FOR
2. Yes 2. BRIAN CONNOLLY 2. SWEET 2. Pete York THREE YEARS IN
3.ELP 3. Jon Anderson 3. Yes 3. lan Paice A ROW) BRAVO
4. Deep Purple 4. lan Gillan 4. Deep Purple 4. MICKTUCKER \\AGAZINE POLL
5. Genesis 5. Ginger Baker 1975

The Album ZRNIRY (AT 7 WS Includes The Single
DESOLATION BOULEVARD "YW &A% 1/ gz 104 BALLROOM BLITZ

$T-11395 2y P @ (2055)

SWEET HAS SOLD 26 MILLION RECORDS AND RECEIVED 28 GOLD AND SILVER
DISC AWARDS AROUND THE WORLD...AND THEIR NEW ALBUM IN
AMERICA IS ON CAPITOL RECORDS AND TAPES.
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Radio-TV Programming

Vox Jox

LOS ANGELES—Wolfman Jack
needs to locate old airchecks of him-
self and Alan Freed. These are vital
to a special project the Wolfman is
involved in and, like many air per-
sonalities, he never saved anything
of himself and airchecks of Freed
aren’t 100 easy to come by. Can any
of you aircheck buffs help him out?

TIME 'N TEMP DJS PLEASE COVER THEIR
EYES... UNLESS YOU'D BE INTERESTED
IN RADIO'S MOST WIDELY READ AND
RESPECTED JOKE SHEET... THE ELEC-
TRIC WEENIE.

... USED BY ALL MAJOR MKT CATEGORY
PERSONALITY DJ WINNERS AT LAST
YEAR'S CONVENTION . . . MOR, T40, CW,
MILITARY AND TALK.

... USED BY ALL THE GREAT AND NEAR
GREAT (AND SOON TO BE GREAT) JOCKS
INRADIOTODAY ... CHARLEY VAN DYKE,
AKU, DON SHERWOOD ETC.

... WRITTEN BY AN EX JOCK WHO WON
THE MOR MAJOR MKT BILLBOARD'S
AWARD IN 1972 AND 1973 AND WAS
RUNNER UP IN 1974,

... ISUSEDBY JOCKS IN EVERY ENGLISH
SPEAKING COUNTRY IN THE WORLD . ..
AMERICA ... CANADA ... ENGLAND . ..
NEW ZEALAND ... AUSTRALIA ... SOUTH
AFRICA . .. AND AFRTS, AFN, FEN.

SAMPLES ARE FREE:

ELECTRIC WEENIE

653 GLENRIDGE ROAD, SUITE 1
KEY BISCAYNE, FLORIDA 33149

By CLAUDE HALL

Send to me here at the Billboard and
I'll pass them along to the howling
great one.
* Kk

Registered so far for the eighth
annual International Radio Pro-
gramming Forum at the Fairmont
Hotel in San Francisco Aug. 13-16
are Dick Hyatt, program director of
WBPM in Kingston, N.Y ., and Jerry
Groner, program director of KRZY
in Albuquerque. One major chain is
considering sending not only all its
program directors, but all of the
managers. This is going to be the
best convention in radio. 1 suggest
you register early in order to get one
of the low-rate rooms that the Fair-
mont has avilable. Send $185 to: In-
ternational Radio Programming Fo-
rum, 12th floor, 9000 Sunset Blvd.,
Los Angeles, Calif. 90069.

*  * %

Tom Straw is going to KSD, St.
Louis. He’d been program director
of KSEA in San Diego before it
switched to a gospel music format.
Straw will be doing the evening
show. . .. Stu Wright is now the all-

gmm am

Just Around The Corner:
Billboard's 1975

International Radio
Programming Forum

The time to register for the Radio
Forum is NOW! The first 150 regis-
trants will receive specially marked
hotel reservation cards for the fab-
ulous Fairmont, insuring them of
the special-discount hotel accom-
modations set aside for the Forum!

Your registration ($185 before
July 11, $200 after July 11—with a

special $100 registration fee for college students!) entitles
you to entrance to all sessions, lunches, breakfasts, the
awards banquet, special events, and your work materials.

Attn: Diane Kirkland

or money order in the amount of:

[ $185 (special early-bird rate)
[J $100 special college rate!

[J Master Charge (Bank #

INTERNATIONAL RADIO PROGRAMMING FORUM

4
[ ]
= 9000 Sunset Boulevard, #1200/Los Angeles, California 90069
i Please register me for Billboard's International Radio Programming Forum
at the Fairmont Hotel in San Francisco, Aug. 13-16. | am enclosing a check

O $200 (after July 11)

(You can CHARGE your registration if you wish):

- hmEl -------..

(g

[J BankAmericard
[J Diners Club
[J American Express

Card No..___

Expiration Date S

Signature

Name

Title

Address

. Company Affiliation

Phone:

All information on agenda, hotei rooms and meeting rooms available
will be sent immediately upon receiving your registration!

g For further information, contact Diane Kirkland,
% Billboard Magazine (213) 273-7040,

Tl
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night man at WQQT in Savannah,
GA. He also is the disco-DJ at The
Better Half, a discotheque located in
the back of pizza parlor in the city.
Needs discotheque records.

* * *

Chris Curtis is the new music di-
rector of WZUU in Milwaukee, re-
placing Roger St. John. ... Gene
Rump, program director of KAKE
in Wichita, broke his leg at the end
of a hot air balloon flight that the
station was doing as a promotion. . . .
Gary Hunter, previously at WCCC
in Hartford, Conn,, is looking for a
new position. 203-549-3456.

* * *

Logos Unlimited, headed by Art
Vuolo Jr., Suite 2-b, 2335 Twin
Lakes Drive, Ypsilanti, Mich. 313-
434-2712, continues to expand and
now has radio stations such as WLS
in Chicago, KFRC in San Francisco,
KCBQ in San Diego, and KTAC in
Tacoma, Wash., backing his Rock
Guide. The pamphlet is distributed
through 7-11 stores in each market
and it’s a list of hundreds of AM and
FM radio stations, along with fre-
quencies and formats. The pamphiet
is supported by national advertising,
so it’s a winner for the radio station
involved, as well as the listener. Es-
sentially, the listener keeps it in his
or her car for use traveling. You
have to see it to believe it, I certainly
can’t explain the Rock Guide in Jess
than a thousand words. But I’'m sure
Art will send you a copy free if you
write him. Vuolo deals in promo-
tions, playlists, air checks, the Rock
Guide—just about anything and ev-
erything connected with a radio sta-
tion. He just might be able to help
your station.

BubblingUnderThe

__HOT100

101—-GEMINI, Miracles, Tamla 54259 (Motown)

102—-ALL CRIED OUT, Lamont Dozier, ABC
12075

103—LEAVE {T ALONE, Dynamic Superiors, Mo-
town 1342

104—A PIRATE LOOKS AT FORTY, Jimmy Buf-
fett, ABC/Dunhill 15029

105—GOT TO GET YOU BACK IN MY LIFE, New
York City, Chelsea 3010

106—HURT, The Manhattans, Columbia 3-
10140

107-WONDERFUL BABY Don McLean, United
Artists 614

108—BEAUTIFUL LOSER, Bob Seger, Capitol
4062

109—ISN'T 1T A SHAME, Randy Edelman, 20th
Century 2196

110—REMEMBER THE RAIN, 21st Century, RCA
10201

BubblingUnderThe

_ _ToplPs__|

201—-ENGELBERT HUMPERDINCK, Greatest
Hits, Parrot 71067 (London)

202—PINK FLOYD, Obscured By Clouds, Har-
vest ST 11078 (Capitol)

203—THE DYNAMIC SUPERIORS, Motown M6-
822 S1

204—GEORGE DUKE, The Aura Will Prevail,
BASF/MPS MC 25613

205-STATUS QUO, On The Level, Capitol ST
11381

206—-NATIONAL LAMPOON, Gold Turkey/Radio
Hour/Greatest Hits, Epic PE 33410 (Co:
lumbia)

207-RUSTY WEIR, Don’t 1t Make You Wanna
Dance, 20th Century T 469

208—-STEALERS WHEEL, Right Or Wrong, A&M
SP 4517

209-TAMIKO JONES, Love Trip, Arista AL 4040

210-ALLEN TOUSSAINT, Southern Nights,
Reprise MS 2186 (Warner Bros.)

REX CORY, program director
KENE, Toppenish, Wash.

of music,
® Country Hit

Programming Comments

What we’re trying to accomplish here is to simply turn the
younger people onto country. KENE enacted a new format Feb. 15;
it’s called Town and Country. It eliminates the sleepy sound of your
regular country station and picks up the music pace.

Here’s how our music rotation works: We use four different types

® Country Album Cut
® Country Crossover Record
® Contemporary Hit
Basically, we're rocking and rolling with country. What makes
the whole thing really worthwhile is the fact that we have gotten al-
most a 100 percent favorable showing with our audience. It’s picking
up a larger audience and, in general, broadening the demographics.

KNAC Keys Exotic Music

® Continued from page 16

“l have developed other record
places which take care of me. And
other record shops than Music Plus
feel the impact. They stock up on
import albums. They turn us on to
certain records, too. Jem Distribu-
torsin South Plainfield, N.J., distrib-
utes all over the U.S. They send me
stuff.”

Lou Fogelman, formerly with the
Wherehouse chain, and now head of
Music Plus, admits “we are pleased
with the program. We have an op-
tion for next year. 1 know we’ll pick
it up. Imports are a very big part of
our business.”

Steve Boudreau, buyer in the
chain’s import section, works closely
with McCoy. They even help pick
out some of the music to be played
on “The Import Show.” Fogelman
says, “This give us better rapport
and control of the show as far as our
stores are concerned. And it’s easy to
work with a local station.”

Fogelman admits, too, that his
chain has received a “tremendous
amount of sales out of the show. It
has brought in lots of customers. The
station fits in our market, and has
enabled us to make inroads in the
import market. And imports are sig-
nificant in our market.”

Music Plus started last November,
immediately plunged into import al-
bums on a major scale. The tie-in
with the radio show a few months
later seemed a natural. “The show,”
says Fogelman, “enables us to pick
up records earlier, before domestic
release. It also helps our domestic
sales later. We turn other stations to
new import releases, as well.”

Ironically, although KNAC gets
into all the Music Plus cities except
Sherman Oaks (the valley section of
Los Angeles), “the valley store is a
strong import factor. Word of mouth
helps us a lot,” says Fogelman,
whose stores charge from $4.99 to
$5.99 for import albums. “A little
higher than some U.S. records, but
we are trying to hold the prices
down.”

McCoy explains his show as
something that “started impulsively.
I just stepped into it. Couldn’t figure
out why no one else was playing that
music. Our station had the latitude.

“It’s scary programming for most
people. It takes a while to discover
the intrinsic value of this music. I get
the most literate letters off listeners
of this program. ‘The Import Show’
lends itself to progressive rock. We
present a new wave of jazz people on
our show. It's a rock-oriented pro-
gram, and we are definitely a hard
rock station.”

The difference between the type
of music on “The Import Show™ and
most American music, McCoy feels,
is that “American groups were in-
fluenced by the blues, jazz, rock—
this was the basis of their music. Eu-
ropean groups, on the whole, are dif-

ferent. Their environment is differ-
ent. Many of these artists grew up
listening to classical music. Not
rock.”

McCoy, who became program di-
rector early in 1970, also attends
various concerts in Southern Cali-
fornia “to listen to what the people
are listening to.” He works closely
with concert promoters Wolf &
Rissmiller Concerts, plus Pacific Pres-
entations and emcees their Long
Beach concerts.

A veteran of 12 radio years, he
deplores the fact “There is no gut
level radio today anymore.”

As for KNAC: “We are doing well
commercially. We have a lot of
people listening to us out there.”

Of his own “The Import Show,”
McCoy admits that a lot of people
must be listening, “because record
sales jump after every Thursday
show.”

Jazz Is Reel
At Roy’s Place

® Continuved from page 16

interviews because of the high de-
gree of verbal errors.

“I want my guests to be at their
best when heard on my shows, so 1
edit the interviews before airing
them,” he says.

KGRW, a 26,000-watt station is
on the air 24 hours a day with 74'4
hours a week devoted to jazz.

Sarah Porterfield, whose radio
nmame is Emily, plays jazz on Sunday
10 p.m.-12 a.m. with a show called
“Jazz For The Two Of Us.”

Ms. Porterfield plays basically the
same records as Loggins, consulting
with him on a weekly basis to be sure
that they are not running identical
programs.

Ms. Porterfield was brought to
KCRW by Loggins to help in the
formation of a children’s workshop
program.

Ms. Porterfield, a pre-school
teacher at Lorene Miller elementary
school, co-hosts with Loggins a Sat-
urday 8 a.m.-10 a.m. children’s
show.

The Children’s Workshop com-
bines education and entertainment
for pre-schoolers and kindergarten
children.

During the program Ms. Por-
terfield plays one jazz record, with
the remainder devoted to children’s
storybook records.

She also has interviews with
people dealing with children’s prod-
ucts.

“l will not play contemporary
message jazz records nor will I play
dope-oriented music,” says Loggins.

“One of the requirements for a
jazz course at Santa Monica City
College is to listen to ‘Roy’s Place,’ in
order for the students to gain a better
understanding of jazz,” he adds.



“CHICKENMAN”
“THE
TOOTH FAIRY”

NOW AVAILABLE FOR MID-JUNE START IN SELECTED RADIO MARKETS.

FOR IMMEDIATE HOLD CALL COLLECT:
CZ&$ THE CHICAGO RADIO SYNDICATE 2 EAST OAK ST.
CHICAGO, ILLINOIS 60611 (312) 944-7725

*NO. 1 STATION MONEYMAKER *NO. 2 STATION MONEYMAKER
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Every Kind
Of Music At
N.Y. Fest

NEW YORK --Jazz, pop. reggae,
oldies, soul, rock. Latin, comedy,
folk. country and blues will all be
featured at this year's tenth annual
Schaefer Summer Music Festival
scheduled to begin June 16 at Cen-
tral Park here. Although the future
of this music series was in doubt ear-
lier this year, promoter Ron Delse-
ner ironed out all the problems.

Scheduled to perform during the
three-month run are Tony Bennett,
Lionel Hampton, Bob Marley and
the Wailers, Joe Cocker, Ray Bar-
retto, Robert Klein, Earl Scruggs,
Pointer Sisters, Dave Mason,
BeeGees. Stanley Turrentine, Harry
Chapin. Three Dog Night, Phoebe
Snow, Pete Seeger. Arlo Guthrie,
Chick Corea, Minnie Riperton,
Benny Goodman, Sergio Mendes,
Donald Byrd and Blackbyrds. Judy
Collins, Commander Cody, B.B.
King, Frankie Valli and the Four
Seasons, America, Melanie, Todd
Rundgren, Barry Manilow, Melissa
Manchester, John Sebastian, Richie
Havens, David Bromberg, Aero-

(Continued on page 48)

Unsurpassed in Quality
11%¢

GLOSSY | 1uee
PHOTQS ™™

1000 POSTCARDS i
1 X 1]15%
gOsToM _____saE
COLOR PRINTS 385
TWRITH 185

per 10400
OLOR POSTCARDS 140

r 3000
MOUNTED 20" X30" 30 N40"
ENLARGEMENTS 53200 3&1:*30

' otoqroPher.r

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 10036
(212) PL 7-0233

o Acts At
Army Post
Rock Fest

By JANE SCOTT

FT. CAMPBELL, Ky.—Five ma-
jor acts will launch a rock music fes-
tival here Thursday (22) evening. It
may be the first of a kind for an
Army post.

Joe Cocker, Rufus, the Earl
Scruggs Revue. Pure Prairie League
and Barbi Benton, will be presented
at Fryar Stadium here by Cracium
HI Productions of Cleveland in con-
junction with the 101st Airborne Di-
vision.

The show, “Music—You're My
Mother,” will be videotaped for fu-
ture showings. “This is also a first,
this is the new army. They want live
rock’n’roll,” says Jack Craciun, 28,
president of the production firm.

“We are taking up where Bob
Hope left off.” Craciun, a former
Liberty Records regional promo
man, and advertising account man,
presented a videotape of Brian Au-
ger and his Oblivion Express, Ralph
and the Joe Vitale Orchestra to the
Ft. Campbell troops March 18.

The videotape was shot at the Co-
lumbus Agora, a college nightclub
on Nov. 26 and has been edited for
possible TV showing. Babb Corp. of
Pittsburgh advanced $125,000 buy-
ing the executive production rites,
Craciun says.

Associated with Craciun I is
Hank LoContt, owner of the Agoras
in Cleveland, Columbus and To-
ledo; George J. Weinberg 11, for-
mer news director, at WICV in Chi-
cago and WGCL-FM in Cleveland;
Hank Berger, former night club
owner in Cleveland; Phil DeAngelo.
a concert producer, plus Craciun’s
brothers Joe, vice president-general
manager and Jim, secretary-treas-
urer. Jules and Mike Belkin of Bel-
kin Productions in Cleveland helped
book the show.

Craciun says he hopes to produce
a show for the Army’s 200th anni-
versary June 14 at Ft. Campbell.
Ralph, a rock group, is rearranging
the “1812 Overture” with howitzer
sounds.

Name
Address
City
Zip

“Cars like Maseratl are just not
being built anymore”’

MASERATI:

MEET HER ONE DAY IN A DREAM
LIKE THE WIND

THE EVERLASTING WIND
EVER-CHANGING

EVER NEW

A REVERIE WITHOUT AUSTERITY
WHICH SOARS TO THE SYMBOLIC.

For information write:

LARRY REED SPORTS CARS B
9022 Wilshire Blvd.
Beverly Hills, Calif. 90211

State
_Phone _

Talent

NOW THIRD IN NATION

‘Full Service’ Motto Of
APA, a Big Small Agency

By DAVE DEXTER JR.

LOS ANGELES—In 14 years, the
Agency for the Performing Arts has
become the third largest talent book-
ing operation in North America.
Why?

Vice president Marty Klein has an
answer.

“We are a full service operation,”
he says. “APA handles all aspects of
an act’s professional career. We give
extremely personal service to each of
our clients. You might say we are a
big small agency.”

APA last week signed Herb Alpert
as a client and effected a deal which
will give Gladys Knight and the Pips
their own NBC-TV show this sum-
mer. Nine men in the APA offices on
the Sunset Strip also firmed up
scores of personal appearances for
the 200 artists under APA contract
including runs in Las Vegas, concert
tours and theater in the round book-
ings.

Klein, born in Canada. reared in
Colorado and a Californian since
1962, confirms that APA *has its
own way of doing things.”

“We are highly selective in choos-
ing talent to represent,” Klein con-
fides. “We have no interest in acts
that may enjoy a hit record but
which, plainly. are strictly one-shot
winners. We look for acts that can
make the crossover from disks into
television and perhaps move into
motion pictures.

“Look at our clients—there are a
number of highly promising young
acts with unlimited futures—
Chango. Maureen McGovern, Larry
Coryell, Chuck Mangione and Larry

Gatlin are some of them. They are
our kind of talent.”

David C. Baumgarten bosses APA
in New York. He has set up offices in
Chicago, Miami and San Juan in ad-
dition to Los Angeles and New York
with about 30 men employed.

Has the recession seriously af-
fected APA?

“We know about it,” says Klein.
“but all have worked diligently to
counteract its effects. Right now we
are running 10-15 percent above last
year's income although the booking
of lounge acts has dropped and so
has the number of concerts. Why,
here in L.A. there used to be some
sort of rock concert every night. Now
they are spaced.”

APA, says Klein, was heavily in-
volved in rock in the late 1960s,
booking Jefferson Airplane, Janis
Joplin, the Doors, the Chambers
Bros. and others.

“And then, somehow, we shifted
our interests,” Klein recalls. “Within
the last year we’ve come back strong
and right now I'd say about 20 per-
cent of our clients are in the rock
field.

“l believe the next substantial
trend will be theaters in the round.
There are more than a dozen
throughout the nation prospering
and more are on the way.”

APA never buys advertising and
maintains no publicity wing. “The
buyers of talent know us,” says
Klein. “So do our clients. It’s what
we do that counts, not what we say
we can do.”

ALICE COOPER
SUZI QUATRO
Madison Square Garden, New York

When Alice Cooper's track record is sum-
moned up, the one question that springs to
mind is, what can he possibly do to surpass him-
self this time? The answer, for his “Welcome To
My Nightmare” show May 5, was just about ev-
erything, including the kitchen sink. Cooper sur-
rounded himself with $400,000 worth of set and
performers and wrapped up the hoopla with
enough horrific packaging to give his audience
exactly what they wanted. Well, almost.

The Cooper audience, and the Cooper show,
has long exhibited similar intentions, those
being substitute blood lust. Alice used to hang
himself from a noose, or stick his head in a
guillotine, and one was never sure what the out-
come would be. But on this show the threats are
from giant spiders, a furry abominable snow-
man, the violence having been transmuted into
a mammoth fairy tale. Alice Cooper has become
less of an evil symbol and more of a part, acting
out as he does the boy-child Steven, whose bad
dreams are the focus for the show.

| don’t have to report that the show is super-
professional. Cooper and his four dancers are
expertly choreographed by David Winters, who
is wel!l known for his rock and theatrical work.
Instead of the original Cooper band, top session
players such as guitarists Steve Hunter and Dick
Wagner magnify the songs to new levels of musi-
cal expertise, though they remain in the back-
ground at all time and are never introduced. The
props, a weedy bed, giant spider web, mon-
strous toy box, are fun to look at, and are well-
integrated into the show. Perhaps the most skill:
fully done added attraction is a film sequence
that Cooper and dancers leapt in and out of. It
was just like 3-D television, with Cooper the
proud host.

Now, more than ever, the show is Alice exclu-
sively. He narrates, sings, dances and acts,
showing no fear as a threatened performer, only
in the parts he played. And the audience, raised
on a processional from Captain Kangaroo to Dick
Clark to Vincent Price as the lovable ghoul,
loved it—QKing Cooper's assumption of the role
of participant-observer, as he has put aside im-

~ TadlentInAction |

plied threatening excitement for explicit, guar-
anteed show-biz.

Suzi Quatro opened the evening in her rock
'n" rofling way. Decked out in leather jumpsuit,
accompanied by her hard core band, she belted
out a combination of British hits and rock stand-
ards. Though her group will never win any
awards for musical expertise, the powerhouse
effect of tunes like “Shakin’ All Over,” “Keep A
Knockin' " and “All Shook Up” began the eve-
ning in a festive mood. TOBY GOLDSTEIN

SMOKEY ROBINSON
THELMA HOUSTON

Roxy, Los Angeles

Smokey Robinson made a personal triumph
out of dipping his toes into the live appearance
waters April 24 after a lengthy layoff. And Mo-
town’s opener, Thelma Houston, gave what in-
siders unanimously described as her finest Los
Angeles show yet.

The turnaway crowd got its money's worth as
Smokey performed for a full 65 minutes, doing
11 songs. Naturally, the bulk of the material was
from his fast-climbing “Quiet Storm” album,
which presents Smokey's beautiful, clear, high
tenor in a slightly less falsetto mode.

But he threw in enough of his Smokey & the
Miracles classics to please the fans. And there
were a lot of Motown staffers and artists in the
audience who sang along on classics like
“Tracks Of My Tears" without any prompting by
Robinson. Relaxed and affably witty, Smokey
proved he hadn't lost any vocal quality or on-
stage presence by quitting the road to stay
home with his family in recent years.

Bouncy, big-voiced Thelma Houston had the
crowd totally enraptured during her 55-minute
set as she powered through eight songs, includ-
ing a Dinah Washington medley and non-dup!i-
cating Smokey Robinson medley. The set in-
cluded a number of offbeat but effective song
choices like a funky-soul version of Allen
Toussaint's Dr. John hit, “Such A Night.” All this
refatively new Motown addition needs to be a
maijor star is that first hit single.

NAT FREEDLAND
(Continued on page 26)

Bookers,
Brokers
Eye Bills

LOS ANGELES--Bills have been
introduced in the California Legisla-
ture to license musician booking
agencies and to limit ticket brokers’
service fees to $2-33.

The proposed booking licenses
would only apply to agencies with
instrumentalists as clients, not to
singer, dancer or actor clients. Itis to
be applied to personal managers as
well as true agencies, since often
with new artists the manager is heav-
ily involved in finding work for his
act.

The ticket agency fee maximum
bill is-designed to fight scalping of
rock superstar concert tickets, a
practice which has become increas-
ingly troublesome here as scalpers
mysteriously obtain large blocks of
high-demand tickets. A similar law
was passed in New York some 15
years ago.

_Signings_|

Paul McCartney has reached an exclusive
agreement to record for Capitol Records in the
United States, Canada and Japan and an agree-
ment covering all other world territories with
EMI. Under the new contracts, first product will
be the LP "Venus & Mars” and the single “Lis-
ten To What The Man Said,” to be released si-
multaneously this month.

Steve Stills to Columbia Records. He previ-
ously recorded for Atlantic. ... Loudon
Wainwright Ill to Arista from Columbia. . .. Mi-
chael Bolotin to RCA Records. . . . Sleepy Creek,
five-man country-rock group, to United Music
for management and record production. Also
signing with United Music is Bobby and Melody

(Continued on page 48)

New On
The Charts

Pasport photo
NEKTAR
“Astral Man”—

Nektar is five expatriate English-
men who have been based in Ger-
many since 1965 and most of their
music sounds like an interesting
blend of avant-garde German rock
plus vintage Beatles. From their first
exposure to America last year they
were a surprise concert and album
smash.

Nektar’s “Astral Man” Hot 100
debut is more commercially singles-
oriented than their usual free-form
jam LP cuts. With cosmic-surrealis-
tic lyrics and a booming bass beat,
“Astral Man” shows the group at its
most accessible. Nektar’s personnel
arrived in Germany in different
bands and didn’t meet until a 1968
jam at the famed Hamburg Star
Club. Nektar was formed in 1969,
added their in-house light show in
1970 and first recorded on a local
German label in 1972. ABC-distrib-
uted Passport is their U.S. label.



TALE

Billboard's first annual International Talent
Forum, June 4-7, promises to be one of the most
important events this year—not only because
there is a need for a forum on live entertainment
and it's never been done, but because of the in-
volvement of so many of the industry’'s experts
on each facet of entertaining: New additions in
bold face:

Wednesday, June 4

10 am-5:30 pm
REGISTRATION

5 pm-7:30 pm py /
COCKTAIL RECEPTION i / //
8 pm-12 midnight / /
TALENT SHOWCASE d //

/

i/
Thursday, June 5 /]
9:15-10 am / .,f/ /
CONTINENTAL BREAKFAST ///
10 am-11 am / /

“WHERE DOES THE POWER LIE?” |
A keynote speech by Bill Graham / /

11:15 am-12:15 pm /"
“CAN THE NIGHTCLUB SURVIVE?"'/

Doug Weston, Troubadour, Modera

Fred Taylor, Paul's Malt

Robin Conant, Great Southeast Mu

David Allen, Boarding House
Chuck Morris, Ebbett's Field
Mario Maglieri, Roxy, Whisky

12:30 pm-2 pm

LUNCHEON

Warren Barigian, Revolutionary Voi
2:30 pm-3:30 pm

Concurrent Sessions:

(1) “ROCK ON TELEVISION: STEP
STARMAKER?"

Ron Weisner, Ron Weisner Manag
Don Cornelius, 'Soul Train™

Paul Block, Talent Coordinator, T
Burt Sugarman, '"Midnight Special”

(2) “MYSTERIES OF THE ENTERTAI
CONTRACT"

Al Schlesinger, Moderator o
Fred Gaines; Wyman, Bautzer, Rothm
Robert Gordon, Gordon & McCabe ~_ ..\
Michael Shapiro, Shapiro & Stern  “_ ™
Dann Moss, Attorney-At-Law \
George Greitf, Greiff-Garris \ “
Doug Weston, Troubadour

Harold Orenstein, Orenstein & Arrow

(3) “THE CANADIAN OPPORTUNITY"

Tom Wilson, Concept 376, Moderator

Dave Garrick, Canadian National Exhibition (CNE)
Al Wood, American Federation of Musicians

Bruce Allen, Manager of Bachman-Turner Overdrive

Al Mair, Manager of Gordon Lightfoot

John Murphy, Product Manager of ABC Records at RCA,

Canada

3:30 pm-4 pm
COFFEE BREAK

4 pm-5 pm
Concurrent Sessions:

(4) "FORGOTTEN MARKETS? SPECIAL PROBLEMS

OUTSIDE THE MAJOR TALENT CENTERS™
Mike Belkin, Clevetand, Moderator

Keith Case, Stone County

David Forest, The David Forest Co.

John Bauer, John Bauer Productions

Bruce Kapp, Windy City Productions

Michael “Eppy’”’ Epstein, My Father’s Place, L.I

(5) "MINING RICHES FROM THE FAIRS — AND
FOR THE FAIRS"

Mike North, ICM, Moderator

Bette Kaye, Bette Kaye Productions
John Hitt, Jim Halsey Co.

Ken Fulk, lowa State Fair

Don Svedman, Colorado State Fair

T FO

Century Plaza l'lotl, Los Angeles

(6) IS IT STILL BLACK MUSIC—OR JUST MUSIC?"

Don Cornelius. *Soul Train,” Moderator
Barry White, Recording Artist

Dick Griffey, Dick Griffey Productions
John Levy, John Levy Enterprises

Jean Williams, Billboard

8 pm-12 midnight

TALENT SHOWCASE

Friday, June 6

9:15-10 am
CONTINENTAL BREAKFAST
10 am-11 am

“LAS VEGAS—THE WORLD'S BIGGEST TALENT BUYER"

3:30 pm-4 pm
COFFEE BREAK

4 pm-5 pm

Concurrent Sessions:

(10) “THE SECRETS OF SOUND AND LIGHTING"
A demonstration by Chip Monck

(11) “WHERE DOES THE AGENT FIT IN TODAY?"

Frank Barsalona, Premier Talent, Moderator

James Nederlander, Nederlander Theatrical Corp.

Tom Wilson, Concept 376

Kal Ross, West Coast Conf. of Personal Mgrs.
Dan Weiner, Monterey Peninsula Artists

cific Presentation
issmilier

ington, D.C.
; t Consultants

Larry Magid, Electric Factory

Alex Cooley, Electric Ballroom

Ron Delsener, New York

Joe Cohen, MSG Productions

Barry Fey, Fey-Line, Denver

12:30 pm-2 pm

panel with John Kay, Moderator
rent Sessions:

Eubanks, Concert Express, Moderator
k Jones, Capitol Records

my Thomas, Palomino Ciub
| Williams, Billboard M
m Halsey, Jim Hals

aul Randali, RC

(8) 'SOY

Dee Anthony, Bandana Enterprises

(9) “MOR —DID IT EVER GO AWAY?'"*

Bill Moran, Billboard Magazine, Moderator

Sue Christensen, Fairmont Hotel, San Francisco
Jess Rand, Manager of The Lettermen

James Nederlander, Nederlander Theatrical Corp.
Richard Rosenberg, Regency Artists

Marty Klein, APA

Billboard’s International Talent Forum
Attn: Diane Kirkland

9000 Sunset Boulevard, “1200/ Los Angeles, California 90069
Please register me for Billboard's International Talent Forum, June 4-7, at
the Century Plaza Hotel. | am enclosing a check or money order in the

amount of:

0 $200

HAT CAN COUNTRY MUSIC DO FOR YOU?"

ﬂ

[0 $125 special college rate! (Limited quantity available.)

(You can CHARGE your registration if you wish):

[J BankAmericard
[J Diners Club Name
[J American Express

Address

Company Affiliation

ter m. Morris

. Records, Moderator
rds

ords

rds

ords

s
ords

ords

ES WANT?”
of California at Davis

nterprises
representative

s. Records, Moderator

ecords
rds
Records
el

Additional speakers for each session to be announced

Your Forum registration will entitle you to every-
thing you see above—the breakfasts, the lunches,
the opening reteption, the talent showcases, all
the sessions, and your Forum workbook. The Cen-
tury Plaza Hotel has accommodations to fit your
every need. Registration is $200, with a special
$125 registration fee for college students!

N
Nl ent

Expiration Date

Signature

All information on hotel rooms and meeting rooms available will be sent immediately upon receiving your registration!

Cancellations not accepted after May 25.

For further information, contact Diane Kirkland, Billboard Magazine (213) 273-7040.
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Impressive Bookers’ Panel
Devised For Talent Forum

® Continued from page |
special group of questioners will be
seated at the dais to raise issues on
the topics from the viewpoints of
other types of industry professionals.

Thus, asking questions after the
agents’ opening presentations will
be Kal Ross, president of the West
Coast division of the Personal Man-
agers Conference, and James Neder-
lander, one of the nation’s biggest
talent buyers and theater operators.

Questioners at the all-lawyer
panel chaired by Al Schlesinger on
“Mysteries Of The Entertainment
Contract” will be veteran manager
George Greiff, whose clients range
from Barry White to the New
Christy Minstrels. and Troubadour
nightclub owner Doug Weston,
chairman of the Talent Forum advi-
sory committee.

Meanwhile, Capitol has made
newly signed Dr. Hook its showcase
entry, replacing Bob Seger who will

be on tour with BTO. Dr. Hook is re-
turning to performing after a layoff
of some 18 months while the group
changed labels. Barring any last-
minute cancellations, showcase en-
tries must now be closed in order to
keep the acts at five per evening.

A Canadian group charter of
some 60 top music professionals has
now been confirmed for the Talent
Forum.

Tom Wilson, Canada’s largest
booking agent, is chairing a panel on
“The Canadian Opportunity,”
which will examine methods of im-
proving coordination of touring acts
between Canada and the U.S. Pan-
elists are Bachman-Turner Over-
drive manager Bruce Allen, Gordon
Lightfoot’s manager Al Mair, Dave
Garrick, booker of the Canadian
National Exhibition, ABC Records
product manager John Murphy,
concert promoter Michael Cohl and
Al Wood of the musicians’ union.

‘Human Kindness Day’ Is
Something Worse On Mall

By MILDRED HALL

WASHINGTON--Stevie Wonder
was the superstar talent at a concert
held on the Washington Mall here
Saturday (10), but subsequent sto-
ries have all focused on the violence
that raged through the last hours of
the day-long festival, ironically
named “Human Kindness Day.”

For whatever reason, the crowd of
over 125,000 at the concert became a
proving ground for flying wedges of
young blacks on the rampage. Police
and hospitals reported more than
600 incidents of robbing, unpro-
voked beatings and general may-
hem. A police helicopter reported
that it was the comparatively few
whites present who were the targets
and the victims of the attacks.

“Human Kindness Day” is spon-
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VILLA CAPRI
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sored jointly by the National Parks
Service and Compared To What,
Inc. An organization describing it-
self as a non-profit, cultural promo-
tion cooperative. The group has
been staging “Human Kindness”
with the park service for several
years.

In 1972, a modest start was made
with folk type games, local musical
talents, and picnicking which at-
tracted about 20,000. By 1974, the
special day reached an attendance
0f 55,000 and a beginning of the vio-
lence.

Last May, Mina Simone was the
headliner and the sporadic violence
was blamed on a breakdown of the
sound system in the late afternoon.

The breakdown sent discontented
youths—some on highs from alcohol
and drugs—on a rampage. Down-
town store windows were smashed,
and attacks made by roving bands.

By nightfall, police had to close
ranks, clear the Mall and the down-
town streets. There was talk of ban-
ning the festival planned for 1975,
but it was given another chance.

This year, everything suddenly
and dangerously multiplied. The
crowd was so huge and the cordons
of attackers so numerous that by late
afternoon the police had only two
choices: either tear-gas the crowd off
the Mall, or let the concert wind it-
self down.

With only 350 police to control a
crowd of more than 125,000, they
decided to let the concert go on. A
deputy police chief said, “We had an
impossible task—whatever we did
was going to be wrong,”

Carol E. Kirkendall. a member of
the sponsoring group said she did
not see, from the stage, all the vio-
lence reported by the police. She
said she thought that all of their
lengthy preparations against disor-
der, underway since last January,
were working

But the Compared To What, Inc.
and the National Parks Service and
the park police are probably seeing
the writing on the wall for any more
rock concerts at the Monument
grounds

When Answering Ads
Say You Saw It in Billboard

Talent In Action

® Continued from page 24

HELEN REDDY
PETER ALLEN
Avery Fisher Hall, N.Y.

In the much-vaunted tradition of “the show
must go on,” Helen Reddy subliminated what
must have been a nerve-wracking extortion bid
(which threatened her with harm before the
summer was over) to successfully stage her first
New York concert in two years.

The Emmy-Award winning artist, who two
years ago emerged as the champion of women-
libbers everywhere with her chart-topping I Am
Woman” rallying call of “oppressed” females, is
an efficient entertainer with an act that is well
produced.

Ms. Reddy’s is more than just another pretty
voice professionally assisted by strings and
chorts. She is acutely aware of the spotlight of
attention focused on her, and the responsibility
that goes with it. Her act reflects this. It is care-
ful, trying to touch all bases, seeking to please
all people.

Her concert included most of the tunes that
helped propel her to popularity including
“Delta Dawn,” “Angie Baby,” “You And Me
Against The World,” “I Don’t Know How To Love
Him" and “| Am Woman."

Peter Allen, A&M Records, is a cult artist.
Long before Olivia Newton-John took “I Hon-
estly Love You'" and turned it into an award-win-
ning tune, Allen had a following. He still does,
and it is easy to understand why. He is an un-
usually creative person who works hard to
achieve his goals. The result is a high caliber of
professionalism.

For his part of the concert Allen chose tunes
from a number of his albums. ~ RADCLIFFE JOE

LABELLE
Harkness Theater, New York

As if performing at the Metropolitan Opera
wasn't enough, Labelle became the first pop act
to play this ornate theater that prior to this six-
day stand was used only for dance. This plush
house with its elaborate seats that resemble liv-
ing room chairs and its murals depicting nude
men floating on clouds seemed the perfect
place for this outrageousty funky group and the
garish audience they attracted to their May 6
opening.

The first half opened with an overture by the
group’s five piece back-up band and then the
girls came out introduced by dancer Judith
Jamison. The group performed about 30 min-
tues sticking mostly to tunes from their goid al-
bum “Nightbirds” with the exception of "Can |
Talk To You Before You Go To Hollywood,” a
song written by group member Nona Hendryx
which is popular among local hardcore Labelle
freaks.

The second half of the show opened with Sa-
rah Dash singing from a crouched position and
Nona Hendryx and Patti Labelle being lowered
from the ceiling to the cheers of the crowd. This
portion of the show lasted close to an hour, but
when you remove all the talking among the
group and back and forth with the audience
there really wasn't that much music. When they
dosing it is hard to find many women who do it
any better than these three outlandishly-attired
soul sisters. Their powerful voices and unique
approach to harmony make Labelle one of the
most impressive vocal groups ever assembled.
Unfortunately their back-up band though musi-
cally competent is not large enough or versatile
enough to do the things that the girls can do
with their phenomenal voices. ROBERT FORD JR.

JOSE FELICIANO
KENNY RANKIN
Carnegie Hall, New York

Besides being a wonderfully talented musi-
cian, Jose Feliciano is a total entertainer ca
pable of captivating any kind of audience. Dur
ing his April 20 show he touched base with
many styles of music (Latin, rock, folk, classical,
etc.) and carried it off with professional grace

Feliciano's comical attitude was never more
apparent than during this set, because he had
the audience wildly laughing to his imitations
and jokes that were interspersed with songs
Unlike many artists, performing is a source of
total enjoyment to him and he doesn't let the
audience down

His three-man band is excellent and follows
him in a precise manner. Although most per-
formers would fall flat on their face by hitting so
many types of music in the course of a set,
Feliciano has such a rapport with the audience
that it becomes an educational experience

Whether he's singing “California Dreaming’

or “Light My Fire,” imitating disk jockeys or
other performers, or playing a classical piece by
Rodrigo, Feliciano is always top-notch. With
tunes like “Chico And The Man" to keep him
in.the minds of his fans, it's hard to get out
of his spell.

Kenny Rankin's stage act is coming together
more and more and it should get him the mass
appeal he's worked so hard to achieve. His
blend of jazz and folk with a touch of scat sing-
ing thrown in for good measure is the perfect
mixture to fill a bill. JIM FISHEL

TOMPALL GLASER
JERRY CORBITT
Memorial Auditorium, Sacramento

At the time of their breakup some three years
ago the Glaser Bros. were perhaps the most pop-
ular group in country music, and the return to

the stage of group leader Tompall Glaser May 11
proved a success on several fronts.

Vocally, Glaser has always been effective and
expressive but has tended in the past to sound
raspy at times. After his 30-month break, how-
ever, his voice seems to have developed a full-
ness and power not always present during his
days with the group. Instrumentally, the artist
has put together an unusual but highly workable
mix of musicians, headed by country/rock gui-
tarist Fred Newell and Mel Brown, best known
as the lead guitar behind Bobby “Blue” Bland.
The result is an intriguing mix of country, blues
and rock.

Glaser also showed the good sense to blend a
number of the hits he enjoyed with his brothers,
like “Last Thing On My Mind,” with material
from his solo projects and several country stand-

{Continued on page 48)

Chip Taylor Chips
Away At His Goals

By JIM FISHEL

NEW YORK—Chip Taylor has
been known for many years as one
of the most prolific songwriters in
the pop and country fields. Still, he
wants to establish himself as a bona-
fide musical performer. Performing
has always been a release for Taylor
and he’s hoping to make a success of
1t

Ever since the mid-sixties, he’s
made quite a name for himself by
writing songs like “Wild Thing,”
“Angel Of The Morning,” “Story-
book Children,” “Son Of A Rotten
Gambler,” “I Can Make It With
You,” “I Can’t Let Go™ and a bevy
of others. However, he is at his best
when performing his own composi-
tions intermixed with those of his fa-
vorite artists like Merle Haggard.

About five years ago, Taylor be-
gan to retrench his composing ef-
forts in the area of country and since
that time he has become one of the
most popular songwriters of Nash-
ville. Yet he views this with a combi-
nation of pride and laughter, since
he grew up in Yonkers, N.Y. and is
viewed by many Nashville people as
the “New York City Cowboy.”

Country king Chet Atkins says
Chip is the only writer in New York
who can write really good country
music and because of this an assort-
ment of fellow RCA artists have
used his songs with success. These
artists include heavyweights like
Waylon Jennings, Bobby Bare and
Floyd Cramer. as well as country
kings Eddy Arnold and Johnny
Cash.

At various other times in his ca-
reer has attempted to strike out as a
performer but each time a problem
was encountered that stopped that
idea cold. Together with his friends
and fellow songwriters Al Gorgoni
and Trade Martin, he formed a suc-
cessful trio that recorded two criti-
cally-acclaimed albums for Buddah
Records. However, each of them felt
that the trio would limit their abili-
ties to create in other areas so the
group disbanded.

Taylor stayed on with the label
and decided to strike out on his own
as a solo performer and looks back
on that album sadly. In fact, he pa-
rodied that period in his career with
one of his more popular industry un-
derground tunes, 101 In Cashbox.”
The song told about the humorous
pain he endured with his release of
“Angel Of The Morning.”

The lyric reprise of his song sums
up that feeling: “It’s 101 in Cashbox,
in Billboard it can’t be found, and
1t’s 118 on the Record World chart
and going down.”

His last two albums on Warner
Bros. have become magical items for
a loyal corps of followers and some

Warner Bros. photo
Chip Taylor: Nashville's biggest

New York-based songwriter
struggles to keep his band together.

of his classic moments have ap-
peared on these sides. Still the mass
public has not been exposed to him,
and for this reason he finds it diffi-
cult to establish a club tour.

“I've got several people working
on getting me out on the road, but as
of yet, nothing has happened,” Tay-
lor states in his unassuming manner.
“But I am still hopeful that I can get
something going with a record, espe-
cially since the label’s Nashville staff
is so high on me, and maybe a tour
will develop in the near future.”

One of the only things that worries
him about the lack of concert dates
outside his home base of New York
is the fact that he is trying to hold his
band together.

“I've got some of the finest musi-
cians in the city working with me but
they almost all work day jobs to sup-
port themselves and I have to get
something that is solid before they
are willing to give them up,” he
states.

For the past three months, Taylor
has been playing weekends at
O’Lunney’s. a well-known New
York country music club, and the
audiences have been steady, accord-
ing to club owner Hugh O’Lunney.
A cross-section of listeners, from
cowboy types to long hairs, all came
in to hear him perform.

Still, Taylor ended that engage-
ment because he says he hates to
overexpose himselfin a certain area.

“I had a great time performing at
O’Lunney’s and everyone there
treated me real good, but I felt it was
not wise to continue appearing at the
same location,” he says. “If some-
thing doesn’t develop in the way of a
tour soon, I think that we’ll probably
start performing somewhere in
Westchester County (just outside of
New York) and see what happens.”



Studio Track

By BOB KIRSCH

LOS ANGELES—Studio 21 has
opened in New York and is cur-
rently offering complete studio serv-
ices. Studio is located at 635 Madi-
son Ave., and features recording,
mixing and editing from 16-tracks
down to mono, as well as high-speed
tape duplication and shipping serv-
ices for tapes and disks.

Two sound effects libraries are lo-
cated on the premises and are avail-
able at no extra cost. First projects at
Studio 21 included the National
Lampoon Radio Hour. The studio
includes spectator sitting and is a di-
vision of 21st Century Communi-
cations, Inc. George Agoglia, a 2Ist
Century vice president, is director of
operations for the studio.

*  x *

In Hialeah, Fla. T.K. Productions
continues to roll along. Casey and
Finch are working on the final mix
for the next George McCrae LP, as
well as producing the next Sunshine
Band album. The pair are also work-
ing on a Jimmie “Bo” Horne single
and will soon record a new female
group, featuring Jeanette Holloway
(Betty Wright’s sister), Margaret
Reynolds and Beverly Campion.
Reynolds and Campion currently
provide backup for Gwen McCrae.

* * *

Up at Wally Heider’s in San Fran-
cisco, James Brown has been in
while his band, the J.B.’s, cut five
songs for their next LP. Brown pro-
duced, with Bob Both and Neil
Schwartz engineering. Graham Cen-
tral Station are finishing up their
next LP. Tracks are being laid down
for upcoming Soul Train TV shows,
with Dick Griffy (who will be speak-
ing on Black Music at the upcoming
Billboard Talent Forum) is produc-
ing and Schwartz is engineering.
John Fogerty is still in the studio
working on his solo effort, with Da-
vid Goffin working the controls.
John, of course, handles his own
production.

* * *

At Queen Village Recording Stu-
dios in Philadelphia Jill Baby Love
did some work with Walt and Andy
Kahn producing. Calhoon, newly
signed to Warner/Spector, is a six-
man disco band that has been at
work recently with Walt Kahn pro-
ducing. The Dovells (remember
“Bristol Stomp” and “You Can't Sit
Down™?) stopped by to cut their live
show. Jerry Gross handled produc-
tion and Larry Lynch and Walt
Kahn engineered. The recording
allowed for no retakes, since the
group wanted a true live show.
Twenty-five friends of the group
served as he audience. Great Pride
and Smoothdog also did some
recording and the studio found time

to sandwich in a commercial jingle
for McDonalds.
LN S

In Cincinnati at Ed Boshen’s
Queen City Albums, Inc., a new
recording studio has opened. 35- by
45-foot studio features a custom-
built MCI console with 20-input 16-
output, Ampex and MCI recorders,
2-, 4- and l6-tracks and a Dolby A
noise reduction system. Bob Rogers,
who has just joined the staff, will be
marketing director. Engineers in-
clude Ken Martin, Reggie Wallace
and Larry Ratliff. Charles Novell
will be producer/arranger. Some
300 attended a preliminary party for
the new facilities recently. while the
Blue Ridge Group cut a session the
same night.

L S

In notes from around the country,
Bob Shapiro, producer of the latest
Millie Jackson LP, is finishing up
that project at Sound Shop Studios
in Nashville. Also recorded there
were a series of commercials for the
Martinizing Stores, produced by
Craig Deitschmann. Speaking of
Millie Jackson, she’s due in Miami’s
Criteria Studios soon to work with
the Gospel Truth. Millie just did
some overdubbing there. Jesse
Brady cut a single at Sage and Sand
in Los Angeles recently. Wayne
Berry is cutting his next album at
His Master’s Wheels in San Fran-
cisco with studio owner Elliot Mazer
producing. Emperor is in the Los
Angeles RCA Studios with John
Lombardo producing.

Andy Kim is winding up the mas-
tering of his second Capitol album,
“Andy Kim 11.” at the Capitol Tower
Studios. Larry Carlton, Max Bennett
and Michael O’Martin lent a help-
ing hand on the sessions. Andy pro-
duced. At Devlan Studios in Los An-
geles, Michel Polnaress has had
some sweetening done on his LP
with Bill Schnee producing and en-
gineering. Also at the studio. S.S.
Fools, (former Three Dog Night
member) cut an LP with David
Paitch producing and engineering.
' LS S

More than 250 were on hand
April 29 at Columbia Records’ an-
nual New York studios spring wine
and cheese bash. The party was host-
ed by operations marketing vice
president Cal Roberts. Columbia
Records production vice president
Tom Van Gessel and East Coast
sales manager Diane Roberts.
Guests included Aerosmith’s Jack
Douglas, Nesuhi Ertegun, Archie
Bleyer, Klaus Ogerman, Hank Me-
dress, Dave Appel, Steve Dedell, Bob
Mersey, Mort Lewis, Buddy Morrow,
Gary Platnick, Bud Prager, Cy Cole-
man, Peter Udell, Phil Rose and
Gary Geld.

CBS Recoras photo

SPRING FACELIFT—Custom mastering engineer Jack Ashkinazy, right, wel-
comes Jack Douglas, producer of Aerosmith’s new LP (already Gold), to re-
modeled Columbia Recording Studios 52nd St. Manhattan facility at recent
indoor “‘garden party.” Equipment in view includes Ampex playback/record
units; Pultec, Lang, CBS Labs, Echo Facilities, Dolby, Tektronix, Shure, Or-
ban-Parasound De-esser, Scully lathe with helium-cooled Westrex 3Dila
head, variable pitch and depth facilities, KLH, JBL and Altec speakers.

Campus

CBS Records Tles To Campuses

® Continued from page |

dent of CEA, both companies are
looking to create a minimum 60-
scheol circuit. l1deally, CBS acts on
tour will be working 20 days out of
the month.

While tour coordination and
bookings will be handled by CEA,
CBS’ part in the program will in-
volve a concerted promotional effort
being placed behind each date.

Jonathan Coffino, director of new
talent development, Columbia Rec-
ords, says that CBS is committed to
provide albums, posters, bios,
glossies and other advertising/ pro-
motional aids “well in advance” of
each concert.

CBS’ involvement will be coordi-
nated through home office market-
ing, promotional and talent devel-
opment. staffs, with the label's
college rep system also coming heav-
ily into play. At present, approxi-
mately one-third of the company’s
24 reps are in the region in question.

Notably, if a rep is not available
on any given campus, CBS’ branch
personnel will take up the slack
whenever feasible.

Coffino also says that acts on the
tour will be encouraged to make
themselves available for local radio
interviews (campus and commer-
cial) for school paper interviews and
for possible seminars on campus.

According to Coffino, booking
agents representing the acts involved
will be approached to get behind the
program. The pitch will be that the
exposure given the acts on the tour
could go a long way in enhancing
their bookings for the future. Agents
will be expected to take a cut from
their normal percentage with the
difference going to CEA, which will
be signing the dates.

While the prices for acts will be
scaled no higher than $750. the low-
end figures for talent will be in the

Jonathan Coffino, left, director of new taleht development, Columbia Rec-
ords, goes over plans for the CBS/CEA college circuit with Ed Micone, presi-
dent of College Entertainment Associates.

$350-3400 range. Artists will be ex-
pected to perform two 45-minute
sets for each appearance. If only one
set is involved, continues Coffino,
it'll be an extended one.

Coffino, who has been working
out the details of the program with
CEA for the past several months,
sees it as a strong promotional tool
for breaking new talent and, at the
same time, a viable way to keep
lesser known acts working. CBS has
an exclusive arrangement with CEA
for one year. Undisclosed options
are also involved.

In the brochure, colleges are
promised that all the acts will “have
a current album on Columbia or
Epic Records.” Coffino says that
acts involved in the program will be
limited to a set number so as not to
water down the exposure gained. In
the beginning fewer than six acts
will be offered. he says.

Both Coffino and Micone see the
move as an experiment. If their pre-
dictions hold true, plans call for an
expansion of the circuit sometime

after the first six months. The next
region in mind would be the South,
they say.

At present, the states covered are
Hlinois, Ohio, Michigan, Indiana,
Pennsylvania, New York, New Jer-
sey. Vermont, Rhode Island., New
Hampshire, Maine, Massachusetts,
Delaware, Connecticut and Mary-
land, along with the District of Co-
lumbia.

“In our initial discussions with
schools.” Micone continues, “some
60 campuses have already expressed
a strong interest. If we get full com-
mitments for a complete circuit, we
hope to begin planning our routing
by June 1.”

As for payment, colleges will be
expected to pay the artists by school
check following each performance.
Deposits will not be required, but a
no-deposit rider will be attached to
each contract. Under the terms of
the rider, if a cancellation takes
place from the school’s side they’ll
have to pay 50 percent of the con-
tract price.

Country Music Gets a Play At
Middle Tennessee State Univ.

MURFREESBORO, Tenn.—
Here in the heart of this city located
in the heart of the state, is Middle
Tennessee State Univ., an institute
of higher learning which has done
more for country music in various
ways than most other schools com-
bined.

For one thing, it is not only turn-
ing out students versed in the music
industry, but has been successful in
placing many of them in positions
within the industry. It is currently
working on an internship program
and in other areas as well, and is sev-
eral giant steps ahead of most
schools in everything from song-
writing, publishing, production, dis-
tribution and the like, but goes into
technology. offers a year-round. fuil
recording industry major and is part
ofa Dept. of Mass Communications,
now in its third year of operation.

The school is also a leader in
booking concerts, as it proved with
its homecoming concert. For this oc-
casion it sponsored a country show,
which is generally a rarity these
days.

s probably of little concern to
otker than historians that the small
town of Murfreesboro, Tenn., once
was the capital of the state, was the
home of Mrs. Douglas MacArthur,
and was the home of the famed
sports writer and poet, Grantland
Rice.

It is incredibly important to the
music industry, however, that what

By BILL WILLIAMS

is now happening in Murfreesboro,

.~ some 35 miles down the interstate

from Nashville, is extremely impor-
tant to the music business in general,
and to the country field in particu-
lar.

For there, in the heart of the city
which is located in the heart of the
state, is Middle Tennessee State
University, an institute of higher
learning, which probably has done
more for the country music scene in
various ways than most other
schools combined. For one thing, it
not only is turning out students mu-
sic industry, but has been successful
in placing many of them in positions
within the industry. It currently is
working on an internship program
and other areas as well, and is sev-
eral giant steps ahead of most
schools in everything from song-
writing, publishing, production, dis-
tribution and the like, but goes into
technology. offers a year-round., full
recording industry major, and is part
of an incredible Department of
Mass Communications, now in its
third year of operation.

The school also is a leader in
booking in concerts, and in student-
faculty relationships. It also never
forgets its roots in that, at its last
homecoming dance, it brought in a
country show, a rarity anywhere.

All of this, of course, as far as the
curriculum is concerned, had to be
approved by the state board. Thus
the school, MTSU, was the first to be

approved for a Recording Industry
Management major. It is projected
that some 400 students will be ma-
joring in this degree offering by the
end of its fourth year of operation.

The man behind it all is Dr. Ed
Kimbrell, a 35-year-old native of
Chicago, chairman of the depart-
ment, who joined MTSU in 1971 af-
ter completing his Ph.D in inter-
national communications and
controls of information at the Uni-
versity of Missouri of Journalism.
He received a B.S. and master’s de-
gree from the Medill School of Jour-
nalism at Northwestern, as well as
an M.S.J. He then spent five years in
print journalism after getting his ad-
vanced degrees. Working with him
are eight full-time faculty members,
and four part-time.

The recording majorwas designed
in cooperation with the NARAS In-
stitute, and was never designed to
develop performing artists. It must
be said in fairness, however. that
some of the graduates from this
course have branched over into the
field of writing and entertainment,
and have done so successfully.

The major is geared toward a deep
understanding of business manage-
ment, a broad understanding of
mass communications, including ra-
dio, television and advertising. and a
thorough understanding of the
recording industry.
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12 | MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1 (Motown)

2 2 7 | STEPPING INTO TOMORROW
Donald Byrd, Blue Note BN-LA368-G (United Artists)

3 8 5 | TWO
Bab James, CTI 6057 S1 (Motown)

41 3 22 | SUN GODDESS
Ramsey Lewis, Columbia KC 33194

5|10 3 | DISCOTHEQUE
Herbie Mann, Atlantic SD 1670

61| 6 24 | FLYING START
Blackbyrds, Fantasy F-9472

: A 29 | SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-9002-2

g |19 7 | EXPANSIONS
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDL1-
0934 (RCA)

919 7 | | NEED SOME MONEY
Eddie Harris, Atlantic SD 1669

10 |16 5 | CHASE AWAY THE CLOUDS
Chuck Mangione, A&M SP 4518

1m |12 5 | POLAR AC
Freddie Hubbard, CTI 6056 S1 (Motown)

12 |13 7| TOM CAT
Tom Scott & L.A. Express, Ode SP 77028 (A&M)

13 5 20 | STANLEY CLARKE
Nemperor NE 431 (Atlantic)

14 |26 5 | IN THE POCKET
Stanley Turrentine, Fantasy F 9478

15 |18 7 | SILVER °N BRASS
Horace Silver, Blue Note BN-LA406-G (United Artists)

16 | 20 7 | WHO IS THIS BITCH, ANYWAY?
Marlena Shaw, Blue Note BN-LA397-G (United Artists)

17 | 25 5 | FEEL LIKE MAKIN’ LOVE
Roberta Flack, Atlantic SD 18131

18 | 17 7 | NO MYSTERY
Return To Forever Featuring Chick Corea, Polydor PD 6512

19 (11 31 | PIECES OF DREAMS
Staniey Turrentine, Fantasy F-9465

20 4 27 | BAD BENSON
George Benson, CTI 6045 S1 (Motown)

21 14 16 | MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Gil Scott-Heron & Brian Jackson, Arista A 4030

22 28 5 | SURVIVAL OF THE FITTEST
The Headhunters, Arista AL 4038

23 | 15 24 | SATIN DOLL
Bobbi Humphrey, Blue Note BN-LA344-G (United Artists)

24 | 22 5 | CARNEGIE HALL CONCERT Vol. 1
Gerry Mulligan & Chet Baker, CTI 6054 S1 (Motwon)

25 2 12 | THE SUGAR MAN
Stanley Turrentine, CTI 6052 S1 (Motown)

26 | 24 | 51 | BODY HEAT
Quincy Jones, A&M SP 3617

271 | 27 7 | LINGER LANE
Bobby Hutcherson. Blue Note BN-LA369-G (United Artists)

28 38 3 | THE AURA WILL PREVAIL
George Duke, BASF/MPS MC 25613

29 ( 29| 22 | GET UP WITHIT
Miles Davis, Columbia KG 33236

30 | 32 5 | CARNEGIE HALL CONCERT Vol. 2
Gerry Mulligan & Chet Baker, CT! 6055 S1 (Motown)

31 | 31 [ 22 | TOTAL ECLIPSE
Billy Cobham, Atlantic SD 18121

32| 33 3 | CANYON LADY
Joe Henderson, Milestone 9057 (Fantasy)

33 | I PIANO IMPROVISATIONS, Vol. 2
Chick Corea, ECM 1020 (Polydor)

34 | 34 | 33 | THRUST

Herbie Hancock, Columbia PC 32965

35 | 37 | 10 | PLAYS BIRD WITH STRINGS
Supersax, Capitol ST 11371

36 | 23 | 10 | SPANISH BLUE
Ron Carter, CTI 6051 S1 (Motown)

37 m CONSCIOUSNESS
[ Pat Martino, Muse 5039
38 m PORTRAITS OF DUKE ELLINGTON
Joe Pass, Pablo 2310 716 (RCA)
39 |39 3 | CARNIVAL
Randy Weston, Arista/Freedom AL 1004

40 m ATLANTIS
McCoy Tyner, Milestone 5500 (Fantasy)

© Copyright 1975, Biliboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written permission of the publisher.
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LOS ANGELES—Herbie
Mann has a lot to laugh about
these days. His smash single,
“Hijack.” has as much jazz on it
as any of his previous works. But
thissingle has Top 40 airplay and
disk jockeys are playing the al-
most 6-minute version with its
improvised jazz choruses.

These same rock DJs would
not touch any of his other works,
he says. because his name conno-
tated jazz—and everyone in rock
radio knows nobody listens to
jazz.

So here is a jazz single. with
this jazz performer playing the
way he always has, rising up the
Hot 100. It makes Mann laugh
and also makes him angry after
23 years in the business.

The key to Mann’s new-found
commercial acceptance is the uti-
lization of three female voices,
which he says softened up the
rock disk jockeys. “I didn’t have
the track record of being a Top
40 artist, so I needed the catalyst
of the voices,” Mann says.

The flutist calls the single an
instrumental with vocal backing.
(There is a 3-minute version
which fades after a key solo, but
broadcasters seem to favor the
fuller version.)

Mann admits that the song as a
pure instrumental would not
have made it without the girls’
voices. “We're appealing to a vo-
cal-oriented public.” he says.
“The amount of instrumentals
that get that high up the charts is
very low. So if I can be the lead
vocalist with my flute, and have
the background vocalists support
me with their words. we're bridg-
ing a gap for immediate accept-
ance.

Why hasn’t he used vocalists in
the past? “I never heard anybody
I wanted.” he answers. The three
vocalists on the session are now

a better name and Mann plans
recording them as an act. They
are Cissy Houston, Eunice Peter-
son and Rannelle Braxton.

The girls will be on his next LP
which he doesn’t want to have re-
lcased until February of next
year. The rcason for the delay?
He feels there is ample material
2 in the current work. “Disco-
theque,” for additional singles
releases.

than the version by Barrabas

Herbie Mann: 23

3 Voices Push His Jazz Flute Up On Playlists

called the Hijackers—tfor want of

Mann describes his version of
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By ELIOT TIEGEL

which got him on the track in the
first place.

Mann says that the whole busi-
ness of racing in to record “Hi-
jack™ and getting the single
rushed out 50 hours later is a
highwater mark in his career.
Promoters are now calling him
because of the AM airplay who
wouldn’t think of offering him a
job as a pure jazz musician.

So what does he do with all
these offers? If there is a pro-
moter who has worked with him
down through the years in a city
where some top rock booker is
now hot to get a piece of the ac-
tion, Mann calls his loyal busi-
ness associate first and lets him
know that someone in his town is
making him a pitch. If said loyal
promoter wants to promote
Mann he can have that engage-

Atlantic photo
Herbie Mann: he’s making the
flute a new pop instrument.

ment. It's Mann’s way of thank-
ing those people who have recog-
nized him as an artst down
through the years.

The business of success in the
pop field is beginning to “mess
up” Mann’s head “because the
potential of it is so completely
unlimited. I've been in the music
business all these years and now
I've just got my foot in the star
business. Two weeks ago I had to
go to the country to get away
from the agents, sales figures and
charts business.”

Mann is a bit piqued when he
starts thinking out foud that he’s
playing the same way as he has
for all these years, only the single
received promotion from Atlan-
tic and broke nationally. “What
if the only reason my other prod-
uct didn’t make it as big was be-

Years | Pa} off
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cause it lacked the same kind of
promotion?” he asks. é

This new notoriety, this play-
ing before new audiences hasn’t
propelled Mann to jack up his
price mercurially. “I'm asking for
a little bit more of a guarantee
against a bigger percentage of
the door,” he says. He is only &
playing venues in the 5,000 to
6.000 seating range. He is getting
10 to 20 percent more than be-
fore. He’s also carrying more
people, The three gals, for one,
plus the six other pieces. “I've
waited this long,” he says. “I'm
gonna plan it. I've been around
23 years. I'm not going to do it
andkill it in two years like a lot of
contemporary groups do. I just
want to keep on building.

“In the past two weeks all the
people who didn’t feel there was
any room for my kind of music in
their schedules have all checked
in.”

Mann had been preparing an
LP ot disco tunes before he heard
the Barrabas tune. There are only
four disco cuts in the discotheque
themed LP, he says. Disco as a
point for breaking new records
will be finished by the end of the &
year, he believes. So his next LP
will be an “extension™ of “Disco-
theque.”

This summer Mann will give
the three girls greater exposure ¢
during concerts. He still adheres
to his policy of primarily working
weekends. “I've got to have time
not to play and I want to play
each time I go onstage.”

He says he’s turned down of-
fers to tour with big rock bands.
“l don’t feel at this point after
being in the business 23 years
that I should be the opening act
for another attraction whose mu-
sic is not in the same genre as
mine. My public, which has been
loyal. shouldn’t have to go into a
20,000 seater and spend $20 to al-
most hear us.” However:

He will play the Nassau Coli-
seum July 5 as part of George
Wein's “Newport Soul Festival”
as he calls the concert with
Aretha Franklin and AWB.

He says he'd rather be a hero ¢
in a 5000 seater, turn another
5.000 people away and know
they all heard his music. There’s
an “emotional” aspect to Mann's
jazz which requires a closeness
between player and listener, he
points out.

Such as having it heard on the
radio.
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g “Hijack” as “darker and funkier”

Las Vegas Jazz Society Off,

LAS VEGAS—It was the liveliest
jam session this city had seen in
years. Beginning at midnight and
continuing until mid-morning
recently, the Strip’s biggest name
musicians—some in tuxedoes direct
from their jobs—trooped in an un-
broken line into the suburban home
of jazz bass player Monk Montgom-
ery, unpacked their horns and
wailed.

More than 300 showed up to lis-
ten. and some to play.

Monk’s session had a purpose be-
yond a mere evening of music and
food. It was a launching for the Las
Vegas Jazz Society, an organization
which hopes to promote jazz music
here, provide a showcase for musi-

By HAROLD HYMAN

cians and present big-name musi-
cians in concert throughout the year.

Spearheaded by Monk himself,
who helped form the World Jazz
Assn., the roster of the new Society is
a Who’s Who of well-known Strip
musicians, conductors, music educa-
tors, students, members of the busi-
ness and gaming community, and
Just plain fans.

Among those who showed up for
the session and joined the Society
that night were musicians B. B.
King., Earl “Fatha” Hines. Sam
Most and Lou Rawls.

Blues singer Joe Williams. who
lives in Las Vegas, called from
Houston to apologize for not being
able to be here but asked that his

Swinging

name be placed on the Society’s
membership list.

Some of those who drew applause
during the session for outstanding
solo performances were drummer
Eagle 1 Shields, bassists Montgom-
ery, Carson Smith and Bob Bodgley
and flutist Most who played tenor
sax that night.

Other saxophone players who
drew the crowd’s cheers were tenor-
man Jimmy Cook. baritone player
Jay Cameron and Vy Redd on alto.

Adelaide Stevens and Danny
Skae played piano, Carl Saunders
was on flugelhorn and Marlena
Shaw’s singing rounded out one of
the final sets.

(Continued on page 66)



Jukebox Programming

WANT FREE GAMES TOO

Revived Mich. Ops
Seeking Tax Relief

LANSING, Mich.—The need for
group action on legislative matters
concerning the industry led to the
formation in October of the Music
Operators of Michigan, a new state
association.

The group actually was formed
four years ago as an affiliate of the
Michigan Tobacco and Candy
Dealers Assn. in Lansing with the
idea of getting more machines into
taverns with the help of old-timer
Frank Fabiano, but was established
as a separate arm with its own offi-
cers last October.

The original restriction of pinball
games in taverns was successfully
lifted through the efforts of the
group. and the next legislative
change being pushed. according to
president Ed Schultz. E. L. Schultz
Enterprises, Lansing. concerns a 40-
year-old law against free games now
on the legislative books as Senate
Bill 526.

Members for the association were
solicited through a mailing made up
from distributors’ mailing lists. and
has grown to about 74. Named most
often as what members would like
the association to accomplish was
free games and inventory tax relief
on a questionnaire included in the
mailings.

Speakers from the group also ad-
dress local operator meetings
throughout the state outlining the
benefits of belonging to a state asso-
ciation, using the legislative success
as a motivation. A Blue Cross plan,
and an insurance package including
workmen's compensation, automo-
bile and theft insurance. now being
prepared. also help entice new mem-
bers, Schultz says.

“We find a little resistance from
operators who are aware of state as-
sociations that failed in the past. but
when we point out how we are work-
ing for them. they decide to join for
the benefits of group action.”
Schultz says.

A state convention on April 5 at
Weber’s Inn, Ann Arbor. brought
more than 100 operators participat-

State Meetings

CHICAGO—Upcoming meetings of state asso-
ciations of the Music Operators of America, are:

May 24-25, Coin QOperated Industries of Ne-
braska, Downtowner Motel, Omaha;

July 25-27, Montana Coin Machine Operators
Assn., Qutlaw Inn, Kalispell.

Maste; Ph.otography photo
HONORARY CITIZEN—MOA presi-

dent Fred Collins, Jr., is made hon-
orary citizen of New Orleans by
Councilman Joseph V. Dirosa
(right) during the recent MOA board
of directors meeting, at a welcom-
ing party given by Bob Nims and his
wife, in the famous Court of Two
Sisters.

ing in roundtable discussions on
how to hold and improve locations.
rental and lease programs versus
buying. contract agreements. and
other topics to better the industry in
the state. “The general feeling was
optimistic. with operators looking
for good things to come. The reces-
sion has eliminated most fly-by-
night operations, but the substantial
operator has not been greatly af-
fected,” Schultz contends.

Officers elected to the new group
are: Ed Schultz. president; Fred
Zemke, Ann Arbor. vice president;
Earl Strohpaul, Grand Rapids. sec-

retary/treasure.
Directors are: Mike Benson.
Wyandotte: Bud Dugger. Detroit:

Bill Hewitt. Jr. Conway: L. R.
“Bud™ Leonard. Adrian: Ed Oliver,
Bloomfield Hills: William Swanson,
Manistique: John Thompson, Lan-
sing: Thomas Vendettis, Detroit;
and Eugene Wagner. Dearborn.
Executive secretary and legal
counsel is Michael R. Spaniolo.
Walter Maner is general manager.

"15 IMAM Exhibit
Space Offered

CHICAGO—Exhibit space for the
1975 International Music and
Amusement Machines Exposition is
now being made available for the
Oct. 17-19 dates in the Conrad Hil-
ton Hotel. Last years exhibitors can
reserve the same space as last year by
May 30. if they so desire.

Asingle 10" by 10" booth with gold
back drape and draped side rails will
be rated at $500 with each addi-
tional booth $250. Larger booths are
available at higher rates. Setup of
booths can start at 9 a.m. on Thurs-
day (16) and must be dismantled by
5 p.m. Monday (20). '

Exhibit hours for the MOA Expo-
sition are: 9 a.m. to 3 p.m. Fnday
(17): 10a.m. to 6 p.m. Saturday (18):
and 10 a.m. to 4 p.m. on Sunday
(19).

Advertising in the official Exposi-
tion Program will be available at
$250 for a full page, $150 for a half
page. and $100 for a quarter page.
The program will include a directory
of exhibitors and addresses. booth
numbers, and a floor plan.

Special events being planned are
a ladies luncheon and program and
an industrial seminar on Friday:
membership luncheon meeting and
program on Saturday: and cocktail
party. banquet and stage show. on
Sunday.

New exhibitors are asked to con-
tact the exhibit manager. MOA, 228
N. LaSalle St.. Chicago. I11. 60601, or
call 312-726-2810.

Suggestion Time

WINTER HAVEN, Fla.—Sugges-
tions for programs are being solic-
ited for the 1975 Convention and
Trade Show of the Florida Amuse-
ment Merchandising Assn. (FAMA)
September 12-14, at the Sheraton
Towers, Orlando.

Exhibit space requests. and sug-
gestions for topics and speakers
should be directed to Chuck Cun-
liffe. convention chairman, at
FAMA, P.O. Box 1519, Winter
Haven, Fla. 33880 (813) 294-8802.

NEW YORK

It's a bright time in Manhattan for
Latins. Inis Sandrini appears at
Town Hallin concert May 24-25 and
the arrival from Spain of Sonora
Matancera, celebrating her 50th an-
niversary, are this week's highlights.

Joe Cain resigned from the Tico-
Alegre labels.

Immediately after receiving four
trophies at'the recent Latin Awards
festivities at the Beacon Theater. Ed-
die Palmieri flew to Puerto Rico to
record a new LP.

Fajardo and his claranga here for
a series of live presentations and to
promote his latest disk on Coco la-
bel. ... LAM.P. bossed by Paquito
Navarro is forming a new label. to be
called LAMP; Navarro also is book-
ing Palmieri. Corporacion Latina is
the first combo signed for Navarro's
fledgling label. ... “El Que Tenga
Sabor™ is a new single on Mericana
Records by Mike Martinez and his
Latin Dimension. Orchestra Power
also cut for Mericana last month. . ..
Herminio Ramos has returned from
Mexico where he recorded two LPs
with the Mariachi Vargas de Tecalit-
lan, arrangements by Maldonado.

Another new label. Funche. issues
an LP by Ritmo Tropical de Cuba.

.. Titti Sotto in N.Y. recording for
Vico. ... The Almendra label waxed
Ralphy Santi. . . . After extensive
renovations, Teatro Puerto Rico
presented “Fiesta Negra™ last week
featuring Machito’s group. Roberto
Torres, Andy and Aida. Federico Pa-
gani will promote future presenta-
tions at the house, and also at the
Jefferson Theater. ... Fania's Jerry
Massucci is in Europe combining a
vacation with business ... A new or-
ganization devoted to booking and
management has been formed by
Johnny Albino, Johnny Zamet and
Yomo Toro. . .. Eddy Bastian selling
well with “Rumbero De Panama.”

.. Raul Marrero recorded La Juma
on Dial Records. ... Marco Rizo to
Europe on a concert tour: Celia Cruz
opens soon at E] Patio.

Sammy Leon and John Galindez
opened new offices at 1650 Broad
way. Their agency. they say. offers
“the second best bands on the dance
scene.”” young groups such as
Yambu, Cimarron, Tambo, Nelson
Feliciano, La Fantastica and others

The event of the year at Madison
Square Garden June | will be “Fes-
tival De La Cancion Mexicana.” It

Chicago Greets
New Latin Club

CHICAGO-Latin music with a
jazz flavor is the aim of the newly
opened El Mirador. a subsidiary of
the La Margarita restaurant chain

Manager Raul Esparza is oper-
ating a three-day weekend bill cur-
rently. and hopes to extend this to a
full week, bringing in such talent as
Jose Feliciano, George Sheaning and
Errol Garner.

Opening night artists May 9-11
were Cheo Feliciano. a Vaya record-
ing artist. and Tipica *73. with three
LPs on Inca.

Esparza says that a survey indi
cated the need for Latin jazz. al-
though the immediate neighbohood
is mestly Polish, German and Yugo-
slavian.

Between sets, the 1.000-seat club
will accommodate disco music sup
plied by former Latin ]d/? deejay
Vic Parra, as well as music by a 14-
piece house band. Initially, the club
is selling tickets for the shows. but
will move to a $5 per person cover.

Future shows booked are May 16
18. Charlie Palmieri snd Bittin
Aviles; May 22-24, Pete El Conde:
May 30-June 1, Ray Barretto: June
6-8: Tipica Novel: June 13-15. Tony
Pabon: and June 20-22, Tito Puente

LatinScene

will be a true spectacular featuring
top-flight international artists in-
cluding Angelica Maria, Miguel

Aceves Mejia, Armando Manzanero,
Trio Los Ases and many more.
RALPH LEW
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TLE-Artist, Label &

This This TITLE~Artist, Label &
Week Number (Distributing Label} Week Number (Distributing Label}
1 CAMILO SESTO 9 FELIPE ARRIAGA
Camilo Sesto, Prontg Pts 1011 El Nuevo Idolo de La Cancian, Caytromics
2 | VIKKI CARR e
Hoy, Columbia 3334 10 FANIAALL STARS
3 VICENTE FERNANDEZ Vol 182 Fama 4767
El Idolo De Mexico, Caytronics 1420 11 CORTIJO & ISMAEL RIVERA
4 BANDA MACHO Juntos Otra Vez Coco CLP-113XX
La Noche Que Murio Chicage. Caliente 12 CHAYITO VALDEZ
CLT-7106 Tu Sigues Siendo El Mismo, Musicmex
5 JUANTORRES 5080
A Boringuen. Musart 1640 | 13 | AMALIAMENDOZA
6 | CELIA & JOHNNY Yo Lo Comprendo, GAS 4060
Quimbara, Vaya, XVS-31 | 14 LOS BABYS
7 HECTOR LAVOE Como Sufro, Peerless 1769
La Voz, Fama XSLP-00461 15 ANGELICA MARIA
8 LOS FREDDYS Angelica Maria, Sonido Internacional SI
Aqual Amor, Peerless 1021 8009
| =
IN MIAMI '
I 1 _|

1 CONJUNTO HUGO BLANCO
Las Ciatas De Simon Palacio-6634

2 CAMILO SESTO
Camilo Sesto—Pronto 1011

3 NELSON NED
The Magic of Nelson Ned, Umited Artists
324

4 VIKK! CARR
Hoy, Cotumbia 3334

5 PENARANDA
En Cuba No Falta Nada, Fuentes 3266

6 PALITO ORTECA

Yo Tengo Fe. International 458

7 FANIA ALL STARS
Vol. 1 &2 Fama 4767

8 SOPHY
Sophy, Velvet 1491

9 JULIO IGLESIAS
A Mexico—Alhambra 21

10 TIPICA73
Candela Inca 1043

11 ROBERTO CARLOS
Yo Te Recuerdo, Caytronics CYS 1433

12 VICTOR ITURBE
Victor Iturbe Miami 6098

13 DANNY DANIEL
Danny Daniel. Miami 6099

14 GERMAIN
El Angel Negro. International 479
15 CHRINO

Chrino Gema 5026

| REQUEST
| R

o VAYA )

| You Should Taste
LADY MARMALADE
B

MONGO SANTAMARIA

IT’S DELICIOUS

A New 45 #V-5081 Produced by Jerry Masucci and Marty Sheller
Distributed by Fania Records Inc. through

Dist: R&J. 108 Sherman Avenue, New York, N.Y. 10034 (212) 942-8185

\_ Allied Wholesale: Catle Cerra #610, Santurce, P.R. 00927 (809) 7259255 /

PTS-1011

PRONTO
RECORDS

CAMILO
SESTO

Featuring the smash
hit singla

“Quieres ser
mi Amante”

Distributed by

CAYTRONICS

“The Latin Music Company"

New York
C

Quvogg 'S/61 ‘vZ AV
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Soul
.~ Sauce_

Black Show
Viable In a
White Area?

By JEAN WILLIAMS

LOS ANGELES-—“We are devel-
oping a black program in a predomi-
nately white region, and we are
proving that a black program is vi-
able in a white area,” says Stan
Reeves, director of the department
of black affairs at WHCU-FM, Ith-
aca, NY.

“The department of black affairs
consists of black communication arts
students from Cornell Univ. They
have taken over the night-time hours
of WHCU, a classical music station,
with a program called “Night-
sounds™ which airs nightly 10 p.m.-2
a.m.

“Nightsounds is progressive black
programming with a new concept
based on diversified black music,”
says Reaves.

“"We play jazz, r&b and Latin mu-
sic and black world news and com-
mentary added.” he continues. *Our
black world news consists of news
from black American and Africa.”

African culture is swept into a
children’s program on Saturday
7:30 p.m.-8 p.m. with African folk-
tales. music and legends from
around the world including the Ca-
ribbean and the American Southern
states. Mary Carey. a local librarian
hosts the children’s program.

Other students involved in the
program are Jacob A. Johnson,
Carol Pounder. Don Peak. Frank
Dawson (co-director) and Celeste
Desausser.

There are no scheduled hours for
the “Nightsounds™ disk jockeys.
Each person selects two nights a
week to host shows.

In recent months they have run
several informational specials in-
volving a series on American justice
which focused on the struggles of
native Americans, Attica defend-
ants. Puerto Rican nationalists as
well as the struggles of Black Amer-
ica.

Included in the special was a
series on black students at Ithaca
High School. They are working on a
bicentennial series on the history of
black people in Finger Lakes Re-
gion.

* * *

Motown Records’ Commodores
are building carcers as recording art-
ists as opposed to being considered
performers who happen to make
records, says Bobbi Cowan of Mo-
town.

The Commodores have two al-
bums on the label. “Machine Gunn”
and “Caught In The Act.” plus sev-
eral singles including their hit single
“Machine Gunn,” which was writ-
ten and produced by them with
James Carmichael. Motown’s pro-
ducer/arranger as co-producer.

In addition to singing. each mem-
ber is a trained musician. The group
is comprised of Walter Orange,
Thomas McCleary. Ronald La-
Pread. Lionel Ritchie, Milan Wil-
liams and William King.

*x  *x %

RCA Records’ Jose Feliciano.
whose new album “Just Want To
Rock And Roll” will be released in
June. has been nominated with his
wife Janna for an Emmy Award for
his recording *“Chico And The
Man,” from the television show .
Bruce Fisher recently signed with
United Artsts Records. Fisher is co-
writer of Billy Preston’s hits. “Will It
Go Round In Circles” and “Nothin

(Continued on page 32)
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i - = | *STAR Pertormer—singles registering great- .
§ E gg st proportionate upward progress this week E ;é gE § § w5
] x xr e
2| B ®g TITLE, ARTIST e | B i‘: TITLE, ARTIST el B Eu TITLE, ARTIST
= 3 (Writer), Label & Number (Dist. Label) (Publisher. Licensee) = 3 © (Writer), Label & Number (Dist. Labet) (Publisher, Licensee) = 3 s (Writer), Label & Number (Dist. Label) (Pubhsher Licensee)
1 21 ?&B.Y mAT'S BACKATCHA- 33 39 7 REACH FOR THE MOON (Poor 68| 66| 12 | DIDN'T KNOW—Three Degrees
ey Robinson = i
(W. Robinson), Tamla 54258 (Motown) Z\e%poln%; A%ﬁkz’o%"dmc/ Dunhill/B E’%'ixaség'f i rL?:g)'r 183561
(Bertam, ASCAP) BMI) ' ( unhill/Bondage, (Colurlfb?a) (M’}gr:ryaTlg\?eae, I-ZMI)
2| 3| 8| SPIRIOF THE BOOGIE-teoisThe g | Yr| 43| 5 | | WANNA DANCE WIT CHOO (Doo Dat |y HURT—Mannatiars
(PIP) (Delightful/Gang, BM) Dance)-Disco fex & The Sex-D.Letes Fatuing R s MO LD
% 7|n LOVE WON'T LET ME WAIT- s vars Do Caesem, betarat B 70| 79 2|  THE BEGINNING OF MY ENDFist cus
(8. E', Barrett), Atiantic 3248 (Mighty Three/ (G. Draper), Ebony Sounds 187 (Buddah) (Hilary/
Friday's Child/WMOT, BMI) 35137 6 HERE 1 AM AGAIN—Candi Staton Andjun, BMI)
4| 1|10 | GET DOWN, GET DOWN (Get On The R A0S | s| 2| Love BenG vour
Floor)—joe Simon ) FOOL—Charles Whiteh
(R Gerald, . Siman), Spring 156 (Polyd ﬁ 44| 5 LOOK AT YOU—George McC Charles Whitehead
(Gaucir:/Belind]a’.n%n&l) pring (Polydor} (LW, Casey, R, Finch oTrgewlcl ’(‘Seherlyn, 5D gbg:l}l‘l‘n?wsBJ&,‘)C Whitehead). Island 007 (Mr.
Y| 11| 10| ROCKIN CHAIR=wen et W[ | 5|  SUPPERY WHEN WET—conmoores 72 3 -
gﬁe!ff.i.d'smu )Clarke) Cat 1996 (TK) ?s'cﬁ“;ff""' Commodores), Motown 1338 (lobete, ?F,f,ykB?"‘L'%_ersﬂmgl%_HCT,ES,”‘F:;'CT{‘Z“OS%
b ocketfull of Tunes/Giant, BMI)
. SADIE-spi
A0 7 | WANT TO BE FREE—ouio ryrs ) JEU R S spners s ¢ smmong, e | DY 86| 2 GOD BLESS OUR LOVE —craris Bemmer
Middlebrooks, M. Pierce, W. Beck), Mercury 73675 3268 (Mighty Three, BMi) fu'i Gé:de!’;" e
(Phonogram) (Ohio Players/ Unichappell, BMI) 39119 15 MY LITTLE LADY—Bioodstone 1l 81 6 y
7 3|10 ROLLING DOWN A (C. McCormick), London 1061 BEWARE—Ann Peebles
Crystal Jukebox, BMI E. Randle, P. Carter), Hi 2284 (Lond Jec, BMI
MOUNTAINSIDE —Msin ingedient - i g D) i e L e ]
().. Hilliard, L. Ware), RCA 10224 50 5 SOONER OR LATER— Impressions 87 2 FREE MAN—South Shore Commission
(Better-Half, ASCAP) %E}ITo_v;nsendl);.M(II)unom 0103 (Warner Bros.) gBM ?iglev), Wand 11287 (Scepter) (Mighty Three,
erritown, |
Y| 9| 7| THANK YOU BABY— sy
(H. Peretti, L. Creatore, .. Weis9), Avco 4652 41 | 24 | 16 ONCE YOU GET STARTED-utus ﬁ 8| 2|  WENDY IS GONE~FRonnie McHeir
(Avco Embassy, ASCAP) (G. Christopher), ABC 12066 (Mocrisp, ASCAP) (lst. McNair, M. Cummings), Prodigal 614
(Society Hill, ASCAP)
13| 5| GIVE THE PEOPLE WHAT THEY WANT— | 42 | 27 | 13 | | BETCHA DIDN'T
ﬁ Olays (KFugwh;ngkg—F)rerdericl:’;(night : COME AN’ GET YOURSELF
(K. Gamble, L. Huff), Philadelphia International 8 night, S. Dees) Truth 3216 (Stax) -
3565 (Columbia) u(MightyI ?me':.'fmf;)m o (Moonsong, BMI) (SCQRMEasosm‘ZJ:;YE::?uW 2191
ﬁ 14 9 SHACKIN' UP—BI’N" Mason 43 49 6 ALL CRIED OUT—LZMOI“ DoZie’ (Caesa’.s =S lera’YI ASCAP)
(). Avery), Buddah 459 (Groovesville, BMI) (L. Dozier). ABC 12076 (Dozier. BMI) 78| 68| 9 HOW’'S YOUR WIFE—The Ebony Rhythm Funk
5| 7| cur THE cake-ms 44 1 34| 8| FRIENDS—gs King T
| - D. Crawford, C. Mann, W. ) (). R Jackson, H. Miles, A Roberts, R. Tho )
EV;:}::;"GI;;W). Mclntish), Atlantic 3261 (Average/ EAmerriT::noeradcasat?r?g, Dag:ﬁw:gapl)\m 12053 Ianovation 1 9159 (Quintrac/Indianoplace, TSDSZ’F]’)
63 3 WHAT CAN | DO FOR YOU— LaBe! 79| 85 4 GET OUT OF MY LIFE—Dee Dee Warwicke
12 6 9 ?BH&/Er':acll]; %Hld—::zg :lzolmacl ﬁ éé sElh?og_dE g;t't)s) Epic 8-50097 (Collur:bexa) 5:1 Vgnt&. Tjh KeTIler). F;‘rlsvca‘:;)Stock 45011 '
- . 0spel bird, ustc e limes,
(Unart/Bobby Womack, BMi)
61 4 EASE ON DOWN THE 98 2 PAIN—Edwin st
13 4]11 BAD LUCK (Part 1)— ﬁ ROAD— Consumer Rapport ﬁ (E. Stam), Granite 522 (ATV/Zonal, BM)
Harold Melvin & The Bluenotes (C. Smalls), Wing And A P 101 (At
(V. Carstarphen. G McFadden, | Whitehead), (Fox Faniore, gy o Fraver 101 (Attantic) 81| 84 41  RAINY DAYS AND MONDAY— intruders
Phi_ladelphia Internationat 8-3562 (Columbia) ks (P. Williams, R. Nichois), Tsop 8-4766
(Mighty Three, BM) 47 [ 26 | 13 WE'RE ALMOST THERE — Michael Jackson (Epic/Columbia) (Almo, ASCAP)
16116 9 | LEAVE IT ALONE-yum Sprs (Gol Frevestons Do 1 82| 77| 6|  WILLING TO LEARN=romer of Pomer
. 07d, V. yimpson), Motown
(Nick 0-Val. ASCAP) 62| 5 THE HUSTLE—van McCoy & The Soul City (MEus?:st\'gg}\S) Rl P
Symph:
15 | 17| 9 |  WHERE IS THE LOVE— ety wrgnt (V. WeCoy). Avco 4653 (Van McCoy/Warner 83| 90| 2|  WHATEVER'S YOUR SIGN—Propec
y
(HW. Casey, R. Finch, W. Ctarke, B. Wnight), Tamerlane, BMI) (B. Franklin), Mainstream 5565 (Wood Song, BMI)
' ek ) P 60| 7|  MISTER MAGIC— s washingon s 84| 91| 2|  CRYSTAL WORL |
= GLrover Washington Jr. -
’ﬁ 21 8 gﬁ%l;‘ 'LHGE HOME FIRES f:nt:g?acdggacl‘%)w Salter). Kudu 924 (Motown) (N Skorsky), PolydoPIS%yls'(‘hlﬂ-gls?nsg ASCAP)
— Latimore # i
(. Latimore, S. Alarmo), Glades 1726 (TK) 50 | 55 5 GEMINI = Miractes 85 92 3 WHATEVER’S YOUR SIGN—B8obby Franklin
(Sherlyn, BMI) . P C Y . P_St. Cyr). Tamla 54259 (B. Frankfin), Baby 1123 (Babylon) (Steve Caspi/
(Motowry obete, AScap) WaodlSongsYBMI)
17 5 12 WHAT Ale GONNA DO—Barry white 511 28 | 15 COME ON DOWN (Get Your Head Out ﬁ FOREVER IN LOVE—Lore Uniimited
(B. White). 20th Century 2177 et Your Head Qu tove Sniimite
(Sa-Vette/January. BMI) Of The Clouds)—Greg Perry ?B"'x:’,{:) 20th Century 2197
ﬁ 2| 6 SEX MACHINE—James Brown Eta;e;"z{ef-a?ﬁvgs‘ e Yo cpaeiBl] (Sa-Velte/ lanuary Music, BMI).
(J. Brown), Polydor 14270 (Dynatone/Belinda BIMRRIT R A By )
Unichappe, BM) 52 {32 | 11 |  SUN GODDESS—Romsey Lewis & 81931 3| DO THE DOUBLE BUMP—Rufus Thomas
. ’ Earth, Wind & Fire (R. Thomas), Stax 0236 (Epic/ Columbia)
19 |12 13 TOUCH ME BABY (Reach Out (M. White, ). Lind). Columbia 3-10103 (Rufon. ASCAP)
For Your Love)—Tamiko J (Saggitire. BMI) 2 a1 |
(). Bristol), Arista )OlIO‘TI;u:hkzne:SCAP) 53 | 41 17 WALKING N RHYTHM —Biackbyrds Bl . E.Jtlen'edsNF:‘lIer’,‘uﬁnaizoge’:v'\NGeraﬁ:;!‘ggnE?elnﬁ
ﬁ 30| 6 LOOK AT ME (I'm In Love)—Moments (B Perry), Fantasy 736 (Blackbyrd, BMI) (Polydor) (Gaucho/Belinda. BMI)
(Ai]GF’(:odman. H. Ray, W. Morris), Stang 5060 54 | 46 | 16 SHOESHINE BOY—Eddie Kendricks 89| 96 3 UFOQ’S —undisputed Truth
(Al Platinum) (Gambi, BMI) (H. Booker, L. Allen), Tamla 54257 (Motown) (N. Whitfield), Gordy 7143 (Motown)
21 1 25| 6 | SHARE A LITTLE LOVE IN YOUR (S WL (tone Diamond. BMI)
HEART=Love Unlimited 55 | 56 7 MY BRAND ON YOU —penise LaSalle ﬁ SUGAR PIE— Bil
(B While), 20t Century 2183 (D. LaSalte), 20th Century/ Westbound 5004 (W. Gasner), rastsggzl 2503 (Mainstream)
(Sa-Vette/January, BMI) (Ordena/Bridgeport, BMI) (Fratelli, BMI)
Py 36| 4 ME AND MRS. JONES—ton s & The B || 58 |6, RHININC TR S ety 91| 94| 3| FUNKY MUSIC IS THE
(;a'ggn':’;el L. Huff, ABC 12090 (Assorted, BMI) (Saggiflame, ASCAP) THING—0Dynamic Corvettes
ﬁ 70 3 LOVE ME TILL TOMORROW (P. Wills, R. More), ABET 9459
23 18 12 SHAKEY GROUND—Tempta(ions COMES—foy ¢ (Nashboro), (Sharries/Excellorec, BMI)
&o?g:ﬁ)rl,(ibglaezel‘,\sl&g;)yd)_ CordyRii12 R Hammond)Y M'ercufy 73672 (Phonogram) 92 IF YOU TALK IN YOUR
h (Johnson-Hammond/Unichappell, BMI) SLEEP—Littie Mitton
24 |20 | 13 L-0-V-E (Love)—Al Green 71 PHILADELPHIA FREEDOM (R. West J“é::nstopher) Stax 0238
(. Geen, . Wiche. o, Jodges). i 282 m 5 A {160 2 (Easy Nine/Elvis Music Inc,, BMI)
ondon) (Jec/Al Green, . .
(E. John, B. Taupin). MCA 40364 (Big Pig/Leeds _ A
Yriss| 4| THE WAY WE WERE/TRY T0 ASCRP) » (T Ut S o, o
REMEMBER—Gladys Knight & The Pips ﬁ 74 6 NO CHARGE —shirley Caesar 94 .
(M Hamlisch, A. Bergman, M. Bergman/H. Schmidt, (H. Howard), Scepter 12402 (Wilderness, BMI) ?SRY?:WE‘E;') Si’;rva‘_m?‘hgg? (iucg'g't’.‘""’m)
/ 1nu
bty Buan 483 (Clens. ASCRp/Chappel | | 75 |3 | AT AINT NO FUN—Shitey Brown (Gams 0
(F. Knight). Truth 3223 (Stax/ Columbia) (East/
). 322 9
26 | 23 9 LEAVE MY WORLD — ohnny Bristol Memphis/Two Knight, BMI) 5 ( 99 2 l(T Tﬁyu%lahox[Engg;r:g;lrlrgu(u‘&.r.w
, | ) () Bristol). MGM 14702 (Bushka, ASCAP) 61 | 54 6 ?pLLR ,g";};]' NOW—ea ggzm, z Fletcher, BMI) 4
7 31 1 HIJACK—Herbie M odgers), Untted Artists (Irving, BMI)
Attantic 32d6ezﬂ'unbaar’.mBMl) ﬁ 75 4 TAKE [T FROM ME— Dionne Warwicke 9% m%’:it‘r'frl‘ak NEONC &
= Carl Cariton
28 29| 7| GRANDDADDY Pt I-bersin T e s Retes (C. Scarolta, D Monda), ABC. 12089
.M. . b (Jugumba, ASCAP/One Marbaie, BMI)
(Birthday, BMI) 63 | 67 5 THE GLORY OF LOVE—The Delis 97 SNEAKIN' UP BEHIND
29|33 | 10 | IT ONLY HURTS FOR A LITTLE Bernien. a1/ (hapeo YOU—Brecker roters
WHILE —Notations ﬁ , : [ (D. Groinick, W. Lee, D Sanborn. R. Brecker
(6 Dickerson, H_ Sandifer, R. Thomas), Gerrigo 103 82| 2 I'M THROUGH TRYING TO PROVE MY M. Brecker), Arista 0122 (Carmine Street. BMI)
(Gemigo. Trina, BMI) LOVE TO YOU - mitiie F{aclson 93 CHOCOLATE CITY=Partiaments
W 1 = Patli
) o dRIRI WHY CANT WE BE FRIENDS?—war Tacenon aaiy " 17 (Folvdon) (bnar/ (@ Clinton. . Colis. B, Worrel Casabanca 831
. Aflen. H. Brown, M. Dickerson, ordan. C. (Mailbiz/Rick's Music, BMI}
Miller, L Oskar, H. Scott. J. Goldstein). ’h 80 4 IS AT TRUE—Barrett Strong
o e (B. Strong) Caitot 4052 (Beechwood/Sunbar, BMI) 99{ 76| 7| GOT TO GET YOU BACK IN
. 66 |58 | 8 HONEY BABY (Be Mine)— innenvisio MY LIFE—New York city
3l 3|10 ?TYga?nm:I)TE&MBEIZ(;‘;g (Tonob, BMI) (’gOK 5Bass L Robigson. L Tur?ler)."';’riv;?e “Stock. ﬁ, eM“;"‘vﬂ')'v P. Pugh). Chelsea 3010 (Mighty
1 : 45015 (Nicke! Show/Power House, BM1) ree.
ﬁ 40 | 6 | TAKE ME TO THE RIVER—syi jonnson m - 100 | 83| 5  PULL YOURSELF TOGETHER—guddy Wit
Ej\e_c(/;‘r\eleg,’eh:r_‘ H;'a%)es), Hi 2285 (London) ﬁ J(ESrLHAarl;JT{LEoEJL)OhﬁJgE T3I:éthael lackson (BS‘ Anderson), Columbia 3-10089 (Son Muike., Bhlﬂe's
! l (Gold Forever/Stone Diamond, BMI) ushka, ASCAP)
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General News

LOS ANGELES—After five years
and 13 albums, the New Birth vocal
group has left RCA Records in favor
of Buddah where it now has full pro-
duction rights. says Tony Churchill.

Churchill, a member of the group,
says, “we can now produce, write
and arrange our own material. We
also design the covers for our al-
bums.”

“Basement Productions” is a new
company formed by New Birth.
Each member has a specific job, and
must carry out specific duties.

“We will produce and manager
other acts through Basement Pro-
ductions,” says Churchill.

All revenue received by the group
including record royalties and per-
sonal appearances will go into Base-
ment Productions, he admits.

Austin Lander, another member
of the 1i-man one-woman group
says that the economy has forced the
group to take pay cuts from personal
engagements. “The promoters are
not selling concerts as they have in
the past. Peoplc don’t seem to have
the money for the tickets, so we have
had to take cuts along with the pro-
moters,” he adds.

New Birth recently moved to the
West Coast. “We have been advised
that it is impractical for us to live
here when most of the work is on the
East Coast, and the cost for the en-
lire group to travel to New York is
$9.000,” says Churchill.

“We moved here because we want
to center ourselves in the heart of the
entertainment industry. not just
record. but venture into television

pemssssse=BUDDAH WELCOMES BASEMENT CO.

New Birth Producing Its Own

By JEAN WILLIAMS

and films, and we cannot do that in
New York.”

For their stage act. they have in-
cluded a rear screen projector which
shows the group in various acting
parts. including a television pilot. In

addition to the visual effects, they
have added a four by eight foot egg
which Londe Williams pops out of
during the show. The egg is a spin
off from their “Birthday™ album on
RCA.

John Jackson’s One-Stop Action

® Continued from page |

“I have seen reports on LP and
singles sales, but the statistics are not
always correct. People must see what
1s going on in a given area in order o
make an evaluation. And those who
compile the record statistics do not
come into the black neighbor-
hoods.”

Jackson says in the 10 years he has
owned John’s One-Stop, he has built
the business to a point where it
grosses more than $1 million an-
nually, but not without problems.

“I have had problems getting the
same price that white subdistribu-
tors receive,” he says.

“The white distributors would
give white subdistributors advertis-
ing dollars that we blacks could not
get.

“Last year I threatened to expose
the entire unfair situation. Only then
did the distributors give me advertis-
ing benefits.

“In 1974. 1 was considering using
my own money to run a weekly
newsletter exposing the problems of
blacks in the industry.

“I intended to inform the record
industry of the trouble I had borrow-
ing money from banks. | had collate-
ral 10 insure my loan, but the banks

TAl

KING nc.

220 West 19th Street, New York, N. Y. 10011

212—675-0800

OUR NEW TELEX #667377

The Fastest Growing One Stop In The Country

We are and will always be the lowest priced One-Stop!
Quantity Users! Call us Collect For our special
low prices on any LP, Single or Tape.
EXPORTING TO ALL COUNTRIES

SPECIALS
ENTIRE W/E/A CATALOG INCLUDING THESE CURRENT RE-
LEASES: Bad Co., Alice Cooper, Queen, America, The Wiz, Judy
Collins, Herbie Mann, Carly Simon, Ben E. King.

ASYLUM — ATCO — ATLANTIC — BEARSVILLE — BIG TREE —
CAPRICORN — CHRYSALIS — COTILLION — CURTOM — ELEK-
TRA — EMBRYO — FAMOUS CHARISMA — LITTLE DAVID —
MANTICORE — NEMPEROR — PRIDE — ROLLING STONE —
RSO — SING POST — SWAN SONG — VIRGIN — WARNER BROS.
— REPRISE

All $1.29
List Singles

60¢

All $6.98
List LP's

All $7.98
List Tapes

$1935

EACH

-

ANY QUANTITY—MINIMUM ORDER $50.00

EXTRA SPECIALS
$6.98 list LP’s $3.15 ea. (Box lots only—25)

Major Harris—My Way—ATL 18119

Aretha Franklin—With Everything | Feel In Me—ATL 18116

Ben E. King—Supernatural—ATL 18132

Eddie Harris—| Need Some Money—ATL 1669
Bachman-Turner—Brave Beit—REP 2210

Gordon Lightfoot—Cold On The Shoulder—REP 2206

Jimi Hendrix—Crash Landing—REP 2204

Dionne Warwicke—Then Came You—WB 2846

Seals & Croft—I'll Play For You—WB 2848

Curtis Mayfield~There's No Place Like America Today—Curtom 5001

$11.98 list LP $5.75 ea. (Box lots only—25)
Led Zeppelin—Physical Graffiti—SwanSong 2-200

We Catalog All Labels—On LP’s & Tapes
Orders Shipped Same Day—All Orders C.O.D.

said that my business area was a
highly isolated area.

“They added that there are not
enough people in my area. Well,
how can we build the community
when the money goes out of it and
none comes back in?

“l am also disappointed in the
manufacturers of black music. They
own the artist and the records, and
they must go through a white dis-
tributor because there are no black
record distributors on the West
Coast.”

Jackson considers his operation
small when comparing it to white
subdistributors across country. He
says the $25,000 gross profit he earns
from his 35 accounts weekly is rela-
tively little for a one-stop.

His accounts are predominately
black, coming from Southeast and
Southwest Los Angeles, Long Beach
and San Pedro, he says.

Jackson sells singles to his ac-
counts at different prices depending
on their size. Albums are sold at a
standard price.

Singles range in price from 65 to
72 cents. All $6.98 albums are $3.60.
and twofers are sold for $4.25 and
$5.30.

To satisfy his accounts with cur-
rent product Jackson relies on
requests from retail outlets, most
trade charts and his own.ear.

“We are skeptical of overordering
ona new artist.” he says. Marie Jack-
son, his daughter does the buying for
the operation. “On a new artist, we
will not order over 300 initial picces.
but there are exceptions. When 1 lis-
ten to a record and feel that it will be
a hit, I will order 1.500 copies.” he
explains.

“With an established artist such as
Al Green, I will initially order 2,000
copies.” he adds.

Jackson says his operation is con-
servative with only members ot his
family running the business and cm-
ploying one outside person. He
adds, “until blacks become involved
in distributorships and manufac-
turing. we will not be recognized as a
major part of the record industry.”

 SoulSauce

® Continued from puge 30

From Nothin™ as well as “You Arc
So Beautiful™ by Joe Cocker

He is also featured as vocalist on
Quincy Jones album “Body Heat”

and the Blackbyrds “Walking In
Rhythm.”
United Artsts’ lke and Tina

Turner have jumped on the disco
bandwagon with a new tune “Baby
Get It On” which as a 5% minute B
side.

I hear Tina is contemplating a ca-
reer as a single artist, injecting more
ballads into her act. It is also re-
ported that Tina will change her
mode of dress to conservative attire.

Buddah Records” Gladys Knight
and the Pips. one of the hottest
recording groups in the world. with
five gold singles and three gold al-
bums in the past two years. will star
in their own weekly television series
this summer for NBC.

*  x *

Remember ... we're in communi-
cations, so let’s communicate.
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Soul LPs.

< Copynght 1975, Billboard Publications, Inc. No part of this publication may be
reproduced, stored in a retrieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, recording, or otherwise, without
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E *STAR  Performer—LP's  registering E
& greatest proportionate upward prog- S|
EE G m ™ E1E 5 m
o |z | £ | artist, Label & Number ¢ | % | 5 | Artist, Label & Number
& | 3| x| (Dist. Label) | 8| x | (Dist. Label)
1| 221 | SUN GODDESS 32| 341 3| A LITTLE KNIGHT MUSIC
Ramsey Lewis, Columbia KC 33194 gaTy;GK;ﬁMSl&(me Pips,
u otown)
2 | 1 (10 | MISTER MAGIC
Grover Washington Jr., Kudu KU 20 33181 23! FOR YOU
S1 (Motown) Eddie Kendricks, Tamla 16.335
| 6 | 6 | JUST ANOTHER WaY TO g
SAY | LOVE YOU
Barry White, 20th Century T-466 412 9 ¥3nMScEt‘t“; The LA, Express Ode
4 4 [13 | TO BE TRUE SP 77029 (A&M)
Harold Melvin & The Bluenotes,
Philadelphia international KZ 33148 35| 231 17 URBAN RENEWAL
(Columbia) Tower Of Power,
Warner Bros. BS 2834
51 3| 9| AL GREEN'S GREATEST
HITS ﬁ 46| 3| THE WIZ/ORIGINAL CAST
Hi SHL 32089 (tondon) RECORDING
6 7 |27 | 1 FEEL A SONG Atlantic SD 18137
Gladys Knight & The Pips,
Buddah BOS 5612 37/28| 5 TWO
v Bob James, CT1 6057 S1 (Molown)
719 9! STEPPING INTO
TOMORROW 38|29 37| CANT GET ENOUGH
Donatd Byrd, Bive Note BN-LA368.G Barry White, 20th Century T-444
ﬁ 12 [ 25 | FLYING START
39| 33| 10| THE SUGAR MAN
BT, I s Stanley Turrentine, CY1 6052 S1
9 |10 |25 | EXPLORES YOUR MIND (Motown)
Al Green, Hi SHL 32087 (London) 40! 43! 15! NIGHT BIRDS
ﬁ 14 | 26 | FIRE La Belle, Epic KE 33075 (Columbia)
Ohio Players. Mercury SRM-1-1013
(Phonogram) 41| 47| 2| INSIDE OUT
11 |11 | 9 | THE DRAMATIC JACKPOT R e
Ron Banks & The Dramatics, ABC |
ABCD 867
421 36| 8| 1 NEED SOME MONEY
ﬁ 17 | 4| SURVIVAL Eddie Harris, Atlantic SD 1669
0'Jays, Philadelphia Inlesnational
KZ 33150 (Columbia) 43| 49| 4| CHOCOLATE CITY
13 5 8 | FEEL LIKE MAKIN® LOVE Parliment, Casablanca NBLP 7014
Roberta Fiack, Atlantic SO 18131 44| 37| 27| PIECES OF DREAMS
14 |16 | 22 | AVERAGE WHITE BAND Stanley Turrentine, Fantasy F-9465
Atlaotic SD 7308 | a5 a8 5 OLAR AC
| P
15 | 8 [ 10 | THAT'S THE WAY OF THE Freddie Hubbard, CTI 6056 S
WORLD (Motown)
Earth. Wind & Fire. Columbia, PC | | |
33280 | 46| 45| 13| BUTT OF COURSE
16 |19 | 21 | RUFUSIZED ’ bl e e
Rufus Featuring Chaka Khan | l
! |
| Rt 4750 10| MARK OF THE BEAST
ﬁ 22 112 | MY WAY | | Willie Hutch, Motown M§-815 S1
| Major Harris, Atlantic SD 18119 ﬁ| THE BEST OF BILL
Wy|2¢ | 4| a quiEr storm m WITHERS
Smokey Robinson. Tamla 76 337 Si | Sussex 8037
(Motown)
49| 51| 4| PEACH MELBA
19 {21 | 10 | CAUGHT IN THE ACT
Commodores. Motown ME-820 S1 | I Melba Moore, Buddah BOS 5629
PYi2 | 9| oiscomeque 50| 561 3| THE TRAMPS
‘ Herbie Mann, Atlantic SD 1670 go'ldenbfleece KC 33163 (Epic
| olumbia)
| 21 |13 | 16 | A SONG FOR YOU
I Temptations, Motown C6 96951 51 | 57 71 SPANISH BLUE
Ron Carter, CT1 6051 S1 (M.
) 2 (VR | LN koW whAT she S R e
WORLD IS COMING TO 52 EXPANSIONS
Bobby Womack, United Artists Lonnie Liston Smith & the Cosmic
RS Echoes. lying Dutchman BOL1-0934
Bris2| 4| supernaTURAL . =
Ben E King, Atlantic SD 18132 | 53 1 59 ] 2| STRONGHOLD
24 1271 4| soLD Barrett Strong, Capitot ST 11376
Mandnll, United Artists UA-LA408.G
54 | 55| 17| WOMAN TO WOMAN
Pr(31| 3| ROLLNG DOWN A Shity Bronn, Truh TRS 4206
MOUNTAINSIDE f (Stax
Main Ingredient, RCA APL1-0644
55 | 38| 6| FEELING THE MAGIC
26 | 15| 14 | PERFECT ANGEL
Minnie Riperton, Epic KE 32561 i L
e 56 | 42| 26| DO IT "TIL YOU'RE
27 | 25| 16 | HARD CORE POETRY SATISFIED
[ Tavares, Capitol ST 11316 B.Y. Express. Scepter SPS 5117
| 35| 3| IN THE PockeT 57| 60| 2| THE BRECKER BROTHERS
Stanley Turrentine, Fantasy F 9478 Arista AL 4037
ﬁ 41 | 2| DISCO TEX & THE 58 LOVE TRIP
g&ﬁg%ﬁ{g&s Tamtko Jones, Arista AL 4040
ﬁ 40 | 22 | NEW AND IMPROVED 59 | 44| 6| SURVIVAL OF THE FITTEST
Spinners, Atlantic SD 18118 The Headhunters. Arista AL 4038
(39| 4| pisco sasy
) 60 MARGIE
;;;::ggl;vy :,czhivs%‘goggysgs Margie loseph, Atlantic SD 18126

s
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Classical

Orchestras Get Financial Aid

OTTAWA—Canadian symphony
orchestras received a much needed
financial shot in the arm with the an-
nouncement of various grants
presented to them from the Canada
Council.

In May 1974, the Canada Council
had suggested that a statement of the

purposes, achievements, finances
and related data from Canadian or-
chestras be tabled before the coun-
cil. By Jan. 17 of this year a detailed
report had been drawn up and a
request put to the council that or-
chestras be given: “a) firm assurance
of adequate operating income from

GAF Negotiating For Buy

Of WQIV-FM,

NEW YORK—-The GAF Corp. is
negotiating with the Starr Broad-
casting Corp. for the purchase of the
controversial WQIV-FM, with plans
to revert the station to its original
classical format if the sale goes
through.

The station is reportedly up for
sale with Starr asking $2.2 million, a
substantial cut below what was paid
for the station in 1972.

GAF becomes the second organi-
zation to bid for the takeover of
WQIV-FM, launched with much
pomp last October as the first 24-
hour 4-channel rocker in the city.
Last week Concert Radio Inc, a
Chicago-based corporation, filed a
competing application with the FCC
to operate WQIV in its old classical
format. ’

Unlike GAF, Concert Radio does
not seek to purchase WQIV, instead
it hopes only to get the FCC 1o hold
a comparative hearing to determine
whether Concert Radio is better
qualified to run WQIV than the
Starr Broadcasting Corp., or vice
versa.

N.Y. Station

A number of listener’s groups in
the New York/Connecticut area are
also seeking to have the FCC deny
renewal of Starr’s license to operate
WQIV unless the owners agree to re-
vert the station to its original format.
Among those in this category are the
WNCN (the old call letters of
WQIV) Listeners Guild and Classi-
cal Radio for Connecticut.

At this point, the GAF bid seems
the most likely to succeed. Peter
Starr, president of Starr Broad-
casting, is reportedly in favor of the
takeover by GAF. However, the ne-
gotiation is subject to the approval
of the FCC and the shareholders of
Starr Broadcasting.

GAF which manufacturers pho-
tographic equipment, chemicals and
building materials, is confident it
could run WQIV as a successful
commercial classical station. Last
year the company attempted to buy
the jazz-oriented WRVR-FM also in
New York, but the deal fell through.
GAF neither owns nor operates any
other broadcasting facilities.

Delos Ups Catalog; Plans
Euro Distrib, Inks Artists

NEW YORK—Delos Records has
signed Carol Rosenberger to record
the complete piano works of Karol
Szymanowski. According to Delos
director, Amelia Haygood, Delos
thus becomes the first company to
record Szymanowski's piano music
in its entirety.

Volume II of the series, to be re-
leased this August, will contain the
Mazurkas op. 50 and op. 62, and the
Preludes op. 1.

During the 1975-76 concert sea-
son, Ms. Rosenberger will play pro-
grams featuring or exclusively de-
voted to Szymanowski. Volumes 11
and IV of the Szymanowski series
are scheduled for release in 1976.

Delos plans a June release of the
first recording by young organist
George C. Baker. This recording,
made in the Chartres Cathedral in
France, will be the first available of
the complete organ works of Darius
Milhaud.

At 19. Baker became the youngest
organist ever to win the National
A.G.O. Competition. He recently
(1974) won the highly coveted
Grand Prix de Chartres.

The Milhaud disk will be the first
of many projected performances
Baker will record for Delos in the
great cathedrals of Europe. The
young Texan has already played two
recitals within the span of one year
at Notre Dame Cathedral. Baker is
on concert tour in the U.S. and will
return to Europe this month to
record the organ works of Hinde-
mith and Reger.

Distributors Set

CENTERVILLE, la.—“Early
Morning,” a new pop/country
single by Johnny Goodman on
Summer House Records will be dis-
tributed through J.L. Marsh, and
ABC Records and Tapes of Des
Moines.

LOS ANGELES—Delos Records,
classical label formed here a little
over a year ago, is doubling its cata-
log, beginning a series of LPs for
film fans and plans European distri-
bution.

The label, which currently offers
about 10 LPs, expects to have 20 set
by June. “Catalog is very important
in classical,” says the firm’s Jeanne
Hansen, “and since we have some
tapes available and are also signing
new artists, we decided now was the
time to expand.”

Ms. Hansen points to the fact that
a label loyalty is often built up with
classical consumers, and feels this is
another need or a reasonably exten-
sive catalog.

Delos is also launching a “Film
Buffs Series,” with the first release to
be Erich Korngold's “Adventures Of
Robin Hood.” featuring original
music from the 1938 movie. The mu-
sical portion of the record is con-
ducted by the composer and is nar-
rated by Basil Rathbone. The flip
side will be a documentary of Errol
Flynn’s film career, featuring
“sound clips” from ‘*‘Captain
Blood,” “They Died With Their
Boots On” and other Flynn films.
The music, covering Flynn's career
from the late *30s until his death in
the *50s, will also feature interviews
with the actor.

The set is produced by Tony
Thomas, author of a number of
books based on film. John Wright
will continue to produce the classical
series.

Other LPs set for the “Film Buffs
Series” will include music of Max
Steiner and Alfred Neuman, both
produced by Thomas.

Delos is also planning complete
distribution in Europe within the
next month. including Britain. and is
distributing the “Hindemith Anthol-
ogy” in this country.

governments at all levels and from
private donors, in addition to the
revenue they derive from ticket
prices; b) firm assurance of such
support to cover a stipulated period
(preferably three years) since musi-
cians’ contracts must be signed, art-
ists engaged and concert halls
booked at least a year in advance.”

The Canada Council recently
awarded grants totalling $74.750 in
the field of music for this year. The
following orchestra were amongst
those receiving grants.

The Thunder Bay Symphony Or-
chestra received $16.000 to retain
the services of a musical director and
a concert master; The Victoria Sym-
phony Orchestra was given $5,000 to
employ Harry Cawood, a violinist as
artist-in-residence; The Hamilton
Philharmonic Orchestra was given
$4,000 for its performance of “Pier-
rot Lunaire” and “First Chamber
Symphony” by Schonberg at the
Schonberg/Ravel Festival held last
‘October at McMaster University in
Hamilton; The St. John’s Symphony
Orchestra received $900 to aid in
funding workshops, coaching and
other professional services by the
Brunswick Quartet; the Quebec
Symphony Orchestra received
$4.,050 for a work by Andre Prevost,
a Canadian composer; and the Ot-
tawa Civic Symphony were given
$2,850 to commission a work by Ca-
nadian composer Robert Fleming.

In addition, the Hamilton Phil-
harmonic Orchestra received $4,500
from the Touring Office of the Can-
ada Council to tour five cities in
northern Ontario.

In a recent announcement. the
Vancouver Symphony Orchestra in-
dicated that they will be touring
across Canada in May of next year
with possible stops in Edmonton,
Saskatoon, Winnipeg, Hamilton,
Toronto, Ottawa and Montreal mak-
ing it one of the most extensive tours
to be undertaken by a symphony or-
chestra in this country.

The conductor and music director
of the VSO is Kazuyoshi Akiyama
with pianist Grant Johannesen and
cellist Zara Melsova appearing as
soloists.

The orchestra recently acquired
the services of Leslie Malowany,
principal viola of the Montreal Sym-
phony, who will join the VSO next
season; and principal cellist Jack
Mendelsohn.

AAA Rules
For Phila.
Musicians

PHILADELPHIA-Instead of
performing in Madrid, Toledo,
Vienna and Zurich as scheduled
during the last week in May, the
members of the Philadelphia Or-
chestra can stay home on vacation.

Arbitrator Herbert Unterberger
has ruled that the musicians are en-
titled to the time off, under their
terms in the contract with the Phila-
delphia Orchestra Assn. However,
the arbitration award doesn’t auto-
matically mean a cancellation of the
European concerts, set for Monday
(26)to 31. Bernard N. K atz. attorney
for Lacal 77, AFM, here, said the
musicians might accept a “suffi-
ciently attractive alternative™ if one
were offered by the orchestra asso-
ciation.

“The arbitration award,” says
Katz, “means that if the parties don't
reach agreement on an alternative
plan, then a week of the European
tour will be knocked off.” Spokes-
men for the orchestra association de-

(Continued on page 48)
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These are best selling middle-of-the-road singles compiled from

E national retail sales and radio station air play listed in rank order.
S
2 & s
= = 2
2 B 3 . . - -
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 110 99 MILES FROM LA.
Atbert Hammond, Mums 8-6037 (Columbia)
(Landers-Roberts/Aprit/Casa David, ASCAP)
2 3 6 WONDERFUL BABY
Don McLean, United Artists 614 (Unart/Yahweh, BMI)
3 5 8 LOVE WILL KEEP US TOGETHER
Captain & Tennille, A&M 1672 (Don Kirshner, BMI)
4 1 8 RAINY DAY PEOPLE
Gordon Lightfoot, Reprise 1328 (Warner Bros.) (Moose, CAPAC)
5 7 9 THANK GOD I'M A COUNTRY BOY
John Denver, RCA 10239 (Cherry Lane, ASCAP)
6 4 8 ONLY YESTERDAY
Carpenters, A&M 1677 (Almo/Sweet Harmony/Hammer & Nails, ASCAP)
7110 6 WILDFIRE
Michael Murphey, Epic 50084 (CBS) (Mystery, BMI)
8 |13 9 I'LL PLAY FOR YOU
Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI)
9 8 9 MISTY
Ray Stevens, Barnaby 614 (Chess/Janus) (Vernon, ASCAP)
10 |11 7 ANYTIME
Frank Sinatra, Reprise 1327 (Warner Bros.) (Spanka, BMI)
11 |15 6 SISTER GOLDEN HAIR
America, Warner Bros. 8086 (Warner Bros., ASCAP)
12 [ 16 6 MIDNIGHT BLUE
Melissa Manchester, Arista 0116
(New York Times/Rumanian Pickleworks, BM1)
13 9 110 DON'T TELL ME GOODNIGHT
Lobo, Big Tree 16033 (Atlantic) (Famous, ASCAP)
14 |12 |12 THE LAST FAREWELL
Roger Whitaker, RCA 50030 (Arcola, BMI)
15 | 21 5 WHEN WILL | BE LOVED .
Linda Ronstadt, Capitol 4050 (Acuff-Rose, BMI)
16 6 |10 THE IMMIGRANT
Neil Sedaka, Rocket 40370 (MCA} (Don Kirshner, BMI/Kirshner, ASCAP)
17 |14 [ 11 IT'S A MIRACLE
Barry Manilow, Arista 0108 (Kamikazi, BMI)
18 | 22 7 GROWIN’
Loggins & Messina, Columbia 3-10118 (SavonasSugartree, BMi/Gnossos, ASCAP)
19 | 25 4 OLD DAYS
Chicago, Columbia 10131 (Make Me Smile/Big Elk, ASCAP)
2 117 |11 HE DON'T LOVE YOU (Like 1 Love You)
Tony Qrlando & Dawn, Elektra 45240 (Conrad, BMI)
21 |29 5 I’'M NOT LISA
Jessi Colter, Capitol 4009 (Baron, BMI)
22 (26 5 AND THEN THERE WAS GINA
Bobby Goldsboro, United Artists 633 (Unart/Pen in Hand, BMI)
23 | 20 8 WHEN THE PARTY'S OVER
Janis lan, Columbia 3-10119 (Mine/Limited & April, ASCAP)
24 | 27 6 WORLD OF DREAMS
Perry Como, RCA10257 (Roncom/ASCAP)
25 | 30 4 LIZZIE & THE RAINMAN
Tanya Tucker, MCA 40402 (House Of Gold, BMI)
26 | 23 9 I'M STONE IN LOVE WITH YOU
Johnny Mathis, Columbia 3-10112
27 | 4 7 HOW LONG
Ace, Anchor 21000 (ABC) (American Broadcasting, ASCAP)
28 | 31 7 WHEN THE LOVE LIGHT SHINES
The Boones, Motown 1334 (Stone Agate, BM1)
29 | 36 3 CONEY ISLAND
Herb Alpert & The T.JB., A&M 1688 (Aimo, ASCAP)
30 | 35 3 PLEASE TELL HIM THAT | SAID HELLO
Debbie Campbell, Playboy 6037 (Chrysalis, ASCAP)
31 {39 2 DING-A-DONG
Teach-In, Philips 40800 (Phonogram) (Dayglow, ASCAP)
32 | 43 4 THE WAY WE WERE/TRY TO REMEMBER
Gladys Kmght & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAP)
33132110 | DON'T LIKE TO SLEEP ALONE
Paul Anka, United Artists 615 (Spanka, BMI)
34 | 37 6 DION BLUE
Tim Weisberg, A&M 1680 (Elusive Sounds, ASCAP)
35 | 34 5 PART TIME LOVE
David Gates, Elektra
36 | 49 2 THE HUSTLE
Van McCoy & The Soul City Symphony, Avco 4653 (Van McCoy/Warner-
Tamerlane, BMI)
37 THE LAST PICASSO
Neil Diamond, Columbia 10138 (Stonebrige, ASCAP)
38 HARPO'S BLUES
Phoebe Snow, Shelter 40460 (MCA) (Tarka, ASCAP)
39 (4 4 SMILE ON ME
Ronnie & Natalie O'Hara, Legacy 104 (Happy Girl, ASCAP)
40 | 40 4 ALL | WANNA DO
Su Shifrin. Motown 1343 (Colgéms, ASCAP)
4] | 44 2 HOW LUCKY CAN YOU GET
Barbra Streisand, Anista 0123 (Screen Gems-Columbia, BMIY
42 | 45 2 SWEARIN' TO GOD
Frankie Valli, Private Stock 45021 (Hearts Delight/Caseyem/Desidera. BMI)
43 | 42 3 GRINGO IN MEXICO
Maria Muldaur, Reprise 1331 (Warner Bros)) (Rig Kitty, ASCAP)
44 | 46 3 LOVE WON'T LET ME WAIT
Major Harris, Atlantic 3248, (Mighty Turee/Friday's Child/WMOT, BMI)
45 WHAT TIME OF DAY
Billy Thunderkloud, 20th Century 2181 (Sawgrass, BMI)
4% | 47 3 COME GO WITH ME
Bergen White, Private Stock 45013 (Git/Fee Bee, BMI}
47 | 50 | 2 SUSANNA'S SONG (In The California Morning)
Jerry Cole & Trinity, Warner Bros. B101 (Midget) (Moppet. BMI)
48 FEELINGS
Morris Albert. RCA 10279 (Fermata International, ASCAP)
49 EL BIMBO
Bimbo Jet, Scepter 12406 (Andy Wayne/Reizner, ASCAP)
50 IF 1 COULD LOVE YOU
| I Johnny Maya, (Music of the Tires/Piffy, ASCAP)
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Prerecorded Tape
A Stable Product

If piracy is prerecorded tape's most dramatic chapter in its
10-year history, then the current onslaught against unauthor-
ized duplicating from all corners of the world is next in dra-
matic importance. At least, prerecorded tape is stabalizing
into a viable, burgeoning format.

With a backdrop of spectacular FBI raids, dramatic bootleg-
ger convictions and recent U.S. court rulings that tape is pro-
tected from unauthorized duplication even in works dating
before the historic Feb. 15, 1972, U.S. antipiracy law, the for-
mat's success rises steadily.

Some sales indices:*
1967 1968 1969 1970 1971 1972 1973
Disks 90% 83 74 71 72 72 70
Tapes 10% 17 26 29 28 28 30
“Billboard 1974 international Buyer's Guide

Actually, prerecorded tape's slice of total U.S. music record-
ings volume (that hit $2,017,000 last year) will this year be
easily higher, according to indications. CBS long ago deter-
mined its ratio was something closer to 30 to 40 for tape out
of 100 total pieces sold and for country music the ratio is more
like 60-100.

Quad tape and long flattening sales of open reel (though
spurred by quad) fractionize the volume by configurations:

Again, some data:*

1967 1968 1969 1970 1971 1972 1973
79

87r.49 66 72 79 78 84
Cas.5 7 18 16 20 19 13
Reel 16 10 10 4 2 1 7
4.Tr.30 17 5] 1 - 1 -
Quad. — - - 1 2.3

°Billboard '74 Buyer's Guide Early Years
Precorded tape duplication is characterized by colorful en-
trepreneurs such as Earl "Mad Man' Muntz and giant tech-

(Continued on page 38)

TR

ROYALTIES

Artists are getting a better shake on royalties from the sale
of their product on cartridge and cassette.

The earlier standard of half royalties on tape, as compared
to disk, is fast disappearing, although some standard record
contracts will hold to the older formula. But almost any artist
can get a three-quarter rate just for the asking. And if he has
enough commercial clout he can get a still better deal.

It's no longer unusual for a superstar to demand and get
the full rate his contract calls for on disk. In some cases, for
those with somewhat less sales power, sharp negotiation will
result in a deal giving the artist a three-quarter rate until his
tape sales equal some 20 percent of total sales. At that point
it's upped to a full 100 percent.

Deductions from artist royalties for packaging costs still
strongly favor disks over tapes. The norm in most contracts is
to deduct twice as much for tape, and the actual amount can
run as high as 30 percent of wholesale for cartridge and cas-
sette before the royalty rate is calculated. But here too the
rate is negotiable and deductions are known to run the gamut
from a low of about 25 percent of wholesale to as much as 20
percent of retail. IS HOROWITZ

LABEL ACTION

RCA Records, which introduced the first Stereo 8 car-
tridges, and then the first Q-8 product as well, finds tape sales
holding up fairly strong, with simultaneous release in 8-
track—and to a lesser degree cassette—now SOP for any pop
release with a shot at the charts. For example, all 18 April pop
RCA and custom label releases also are available in 8-track,
and all but one in cassette. In May, of 20 similar releases, 14
are in 8-track but only 8 in cassette.

As previously noted (Billboard, Feb. 15), the regular RCA
Record/Tape Club runs 75 to 25 percent tape over LP, with 8-
track getting the lion's share. And the just launched Quadra-
phonic Record & Tape Club is offering both CD-4 Quadradisk

and Q-8 product for virtually all titles, with initial member-
ships more balanced but leaning toward the tapes.

With the growth of the 8-track record feature in stereo com-
ponents and compacts, the continuing popularity of cartridge
car stereo models, and the slow but steady expansion of quad
8-track decks and autosound units, RCA sees a bright future
for its cartridge product. A spokesman notes that with the au-
tomatic reverse cassette mechanism for car stereo growing in
popularity, and expanding Dolbyizing of all music formats in
cassette, this configuration will probably also see a slow
share-of-market increase.

x k%

At CBS Records, Paul Smith, vice president, sales and dis-
tribution, views the worldwide tape market as *‘growing.”” Do-
mestically, though, retail distribution, continues Smith, is a
little soft, mainly because of country music tape sales slowing
up a bit.

With the economy in flux just now, projecting an upsurge
for tape sales would be only speculation, says Smith. But, at
the same time, he states that he is confident that the market
is going to hold up during the coming months, as well-as make
some gains.

*x Kk %

“Stagnant” is the way Sal Uterano, sales manager, LPs and
tapes, Atlantic Records, describes the tape market.

Uterano places 8-track sales at an average of 30 percent of
what is being sold of the LP version. Cassettes are running at
10 percent of that 30 percent figure.

First stating that there is very little cassette business in the
country right now, Uterano feels that 8-tracks are holding
their own. Combining the two, sales results are a little off, he
states. * x %

Avco Records, which rides a continuing crest of popularity
with its supergroup, The Stylistics, has never licensed its tape
rights to a duplicator/marketer, as is the popular trend

(Continued on page 38}

Key Dealers Survey: Decade Of Tape Sales

Defects, Piracy, Security, 8-Track vs. Cassette, Quad Growth, Promotion,
Distribution Highlighted In 20-Market Report From Retailers And One-Stops

CHICAGO

Joe Weiss couldn't estimate how many prerecorded tapes
he has, as he surveys 100 feet of locked wall cabinets contain-
ing 90 to 95 percent of all new 8-track releases. Large tables
with plastic see-through covers contain the largest selection of
cassettes available, and represent 20 percent of his total tape
business.

Universal Music Merchandisers, Inc., originally a wholesaler
in the suburbs, moved to a busy, diverse area in town two
years ago. "‘We decided to get out of the wholesale business
where profits have been dropping over the last 10 years, and
move into retail where the action is,"” Weiss says. The 10,000-
sq.-ft. store still sells wholesale straight from the floor to ap-
proved customers.

Almost every quadraphonic release is carried, although
sales there are *‘fair." **Quadraphonic moves for us only be-
cause other stores don't carry it,”" Weiss explains. Also in-
cluded are budget labels and cutouts in 8-track only.

Weiss says the prerecorded tape market represents 25 per-
cent of the total music retail business, and has stabilized
there for the last three or four years. Despite a lot of opti-
mism, cassette has never gotten any larger than 20 percent.
Recently, cassette releases have tightened up and only the
hits are released in cassette. *‘The flow of garbage is down,"
Weiss comments.

Weiss has seen a change over 10 years in the efficiency of
supply. “Ten years ago your order would be 95 percent filled
and you got it the next day. Now, its 70-80 percent filled and
takes two to four days for delivery.

*Companies are also getting away from carrying catalog
items. They are trimming down because of the cost of han-
dling." Weiss will not take special orders anymore because

most of the time, they don’t come in..**You end up offending
more than pleasing.”

Another major change he notes is in the policy of returns.
“There are now stricter return policies today. It used to be
that you could exchange one for one. Now, Columbia, for ex-
ample, will accept maybe 200 back from a 1,000 order."

Universal buys at least one of every release, and will stock
up to 90 at a time of *‘monsters.”” The tapes are exposed for
60 to 90 days before return. ‘“We’ll buy whatever configura-
tion is available. Sometimes a new album will be followed by
an 8-track edition a few weeks later, then a couple more
weeks comes a cassette, and then maybe a quadraphonic.
We'll buy it all.”

Theft problems have been minimal at Universal. No fixtures
are higher than waist-high. One way mirrors line the walls, and
a large sign warns that a security guard is on duty. Inside the
8-track cases, a conveyor belt carries the chosen cartridge to
the cash register.

Weiss gives the fastest moving items the largest discount
‘‘to stay competitive.”” Hits listing at $7.98 are discounted to
$5.98, while catalog items at the same list are priced at $6.79.
About 80 percent of sales are made from 20 percent of the
merchandise. ‘‘It's my personal philosophy that a store
should carry catalog items. Someone may buy the latest Chi-
cago release, and want to fill out their library with other past
albums, but where do they get them?'' Catalog items at Uni-
versal represent two-thirds of inventory.

* * *

SAN FRANCISCO

Andy Stern, who handles the tape end of the business for
Tower Records’ immensely popular store at Columbus and
Bay here, says that Tower is unique in having open displays of

tapes despite losses from theft. **‘We've gone through three or
four different guard services. Now we have one that's very ef-
ficient. They catch people almost every day. But we think the
added sales we realize from open displays are worth the risk
of loss.”

Stern cites the majors such as Columbia, WEA and Phono-
disc as the most helpful manufacturers and distributors. “We
have problems getting small labels on things like GRT and
Ampex, from whom we get no help at all. So far as supply,
there may be some problems in acquiring maybe 10 percent
of the tapes. Otherwise it's easy.”

Stern notes that the main marketing change that has come
is in sale items—when a record is on sale for $1 less, the tape
is now always included in the sale for the same $1 off. Other-
wise, however, says Stern,*‘there's no promotion, such as a
label sale, which is very common for LP but very rare for
tapes."”

Stern says that while cassettes have grown they are'not out-
selling 8-tracks for him but are about even. Stern also says
that his quadraphonic demand is growing: **We sell a lot of 8-
track quadraphonic and recently the quadraphonic reel-to-
reel business has rocketed, although selection is still séverely
limited."

* * *

MILWAUKEE

For Stu Glassman of Radio Doctors, tapes are a whole lot
more than just an adjunct to his business. They're important
and in a world of their own. *'It's got its own configuration,”
he said. **Few persons are into buying tapes and records both;
they're into one or the other and we cater to that fact.”

Glassman's father, Lazaar, founded the firm in 1929, pri

(Continued on paye 36)
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AZM ROAD & 8-TRACK REPORT:

NEW MODELS FOR 1975 TOPS IN PERFORMANCE!

BURT BACHARACH
Greatest Hits

8T-3661
CS-3661

PETER FRAMPTON

Frampton

8T-4512%*
STRAWBS
Ghosts
8T-4506
CS-4506

HENRY GROSS d
Plug Me Into Something

8T-4502*
JOE COCKER
I Can Stand A Little Rain
8T-3633
CS-3633
AT Fako e wovew mae

Hair Of The Dog

8T-4511
CS-4511

THE OZARK MOUNTAIN
DAREDEVILS
It'1ll Shine When It Shines

8T-3654
CS-3654

BT-4518
CS5-4518

HUMBLE PIE
Street Rats

8T-4514
CS-4514

SUPERTRAMP
Crime Of The Century

8T-3647
CS-3647

RICK WAKEMAN £

The Myths and Legends of King Arthur /£

and the Knights of the Round Table £/
£/

s

8T-4515
CS-4515

ON A&M 8-TRACK AND CASSETTES.

*8-track only
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marily as a repair shop. But the company quickly went into
selling records and when tapes first began appearing in quan-
tity, Radio Doctors was right up front.

He now markets open reel, cassette, 8-track and all forms
of quadraphonic, plus hardware such as Sony, Panasonic,
Akai and Soundesign.

**Since those early days, we now bypass the subdistributor-
ship and deal directly with the factory,’” Glassman says. Radio
Doctors—located downtown and with an inner city Radio Doc-
tors Soul Shop (which was started 27 years ago)—handles 350
labels. '

*‘As far as distribution and service go, they are all good. If
they do a bad job, they'll lose out on a lot of money. | couldn't
say that one firm does a better job than any other,’" he says.

Glassman's biggest complaint is lack of quality control on
the part of the manufacturers. “‘Even if they get a bad batch,
they'll keep turning them out like that,”" he said. The firm is-
sues its own 30-day warranty and replaces defective tapes.
"“It's not that prevalent but enough to make it aggravating.”

Radio Doctors goes primarily with radio ads, but also does
some newspaper advertising. There's a special feature every
month, usually promoting a particular label.

Quadraphonic is a ‘'stiff’” in Glassman’s estimation.
“'There's too many different kinds of LPs and they aren’t in-
terchangeable on regular machines. The selection of prere-
corded tapes is minimal and there isn’t much promotion,’" he
says. ‘‘Stereo sound is so good that quadraphonic is not that
much of an improvement,” Glassman believes.

Tape customers are accompanied to a locked ceiling-to-
floor display area by clerks. “‘We eliminated pilferage prob-
lems by not letting it get started,” he says.

In addition to an in-depth inventory, Radio Doctors will also
special order for a customer. Often, the company gets 50-75
orders a week, in addition to what the persons have pur-
chased in the store. The company has often gone up to 350-
400 special orders a month.

“Tape use will continue to swell. It's a smooth continuous
rise, not a surge. Cassette sales here have been up 150 per-
cent in the last couple of years and the millions of little port-
able players make them even more popular,’” he says.

"“Piracyisn't as big a problem here as on the Coasts, '’ Glass-
man notes. “All it is is junk anyway. We never had and never
will accept a bootleg, pirated tape."

* * *

MINNEAPOLIS

Eight-track has taken over, says Ginny Krumbiegel, tape
buyer at Dayton's, Minneapolis-based department store
chain. That's the biggest change in marketing approach that
the chain has undergone in recent years.

Far and away the most helpful of any other sources has
been J.L. Marsh—''they handle everything for us, including ar-
ranging personal appearances.”’ Recently the main store here
was running a John Denver promotion, with big posters
throughout the store and John Denver appearing in the store
auditorium.

Big promotions with the appearance of the Metropolitan
Opera here in May also were planned—again coordinated by
J.L. Marsh, which supplies all the materials including the mer-
chandise.

Dayton's carries quadraphonic tapes but doesn't sell many,
apparently because there aren't enough players among their
customers.

Piracy was somewhat of a problem a few years ago, but not
anymore. Security is not crucial here, either. Locked tape
cases are used, and on school holidays, when lots of kids are
in the stores, a little extra vigilance is exercised.

Tape hardware is carried in the separate Dayton's Sound-
track audio/hi fi departments, with a number of the major
component lines featured. Although there is no formal tie-in
between software and hardware, buyers are directed to the
other department to fill their needs.

* * *

COLUMBUS, Ohio

Gold Circle Discount Department Stores, with 23 outlets in
Columbus, Cleveland, Cincinnati, Akron, Canton and Dayton,
have been selling prerecorded tape since the operation began
business here seven years ago.

At that time, both software and hardware were located in
the center back of the stores near the hardware and photogra-
phy departments. Last year, however, Gold Circle relocated
records, tape and audio products to a position off the main
traffic aisles of the stores, a change which has been beneficial
to business. Hardware is located next to software to stimulate
sales.

Joe Mongolier, new electronics buyer, says the chain has ex-
perienced few problems from suppliers.

Gold Circle stores don't sell the new quadraphonic tapes, al-
though they have carried one piece of quadraphonic hard-
ware. No decision has been made yet regarding quadraphonic
merchandise for the summer and fall seasons.

To stop theft, Mongolier says the Gold Circle operation will
install conveyor belt tape systems. “‘Probably half the stores
will have conveyor belts by the end of this year,” he specu-

lates. - x -

MEMPHIS

Popular Tunes, the largest one-stop in the Mid-South and
one of the area’s biggest retail stores, has grown in its tape de
partment as the industry has grown. Fram a $2.000 invantory

in 1965, Poplar has expanded to where today it stocks
$180,000 worth of 8-tracks and cassettes.

But with all the growth, one thing hasn't changed—the
store still stocks its tape products out in the open where the
customer can pick them up and inspect each one.

'We do have a theft problem because of the way we display
them,” says Roberta Fracchia, involved in the tape depart-
ment since 1969, when it really jumped in the number of
tapes in stock. ‘‘But we feel the loss is more than offset by the
advantages of letting the customer feel and look at the tape
before buying it."”

In other words, the store believes customers are more in-
clined to buy when they can check out the product freely be-
forehand. “It's a psychological thing,’" said Ms. Fracchia, *‘but
we think it really works."

Poplar Tunes started carrying 8-tracks, 4-tracks and reel-
to-reels in 1965 in arack in front of the counter. About a year
later, the 4-tracks were phased out because of lack of demand
and then open reels because their expense hampered sales.
Cassettes were added in 1967, but only about 25 to 30 differ-
ent cassettes and 8-tracks were stocked.

At that time, tapes were stocked only as a convenience for
retail customers and weren’t pushed to Poplar Tunes' one-
stop customers. Inventory then was still only about $25,000,
said Ms. Fracchia, but a tape section was added to the store,
along the back wall where it remains today.

Early in its experiences with tapes, Poplar Tunes took steps
to largely solve one of the tape industry's largest problems—
defective product. Store clerks wrote the label and number of
all tapes on the back of the sales slip and customers were told
they had a 30-day warrantly. Any returns had to be accom-
panied by the sales slip and could only be exchanged for an-
other of the same tape. The procedure greatly cut down defec-
tive returns, says Ms. Fracchia.

Despite the growth in the popularity of tapes, especially 8-
tracks, some record labels still don't seem to be advertising
them very much, she notes. “When we tie into a company's
advertising on an album, we always add ‘available on 8-track
too.” "’

The newer quad releases aren't causing any great waves at
Poplar Tunes, but they are picking up some in sales. One of
the problems with quad tapes is that they usually are released
weeks after the album and 8-track, says Ms. Fracchia.

The 8-tracks have become a large part of Poplar Tunes
sales, accounting for 30 percent of the store’s sales last year.
This year they're running about 40 percent.

* * *

PHILADELPHIA

Having been involved in tape sales from the very beginning,

Harry Rosen, who heads David Rosen Music, sees a tre-

menddus sales potential that will get greater and greater as
time goes on. In less than 10 years, Rosen—who has been in-
volved in every phase of record merchandising as distributor,
rackjobber, one-stop and retailer—has seen tapes come up
from nothing to where it represents 30 percent of all sales.

As the tape recorder becomes an increasing sales factor in
the home entertainment picture along with TV sets and
recorders, and as tape decks move in the direction of becom-
ing standard equipment in all automobiles, Rosen sees tape
sales ever increasing.

“The public is really going for tapes, especially 8-tracks,"”
says Rosen, pointing out that 8-tracks sell 10-to-one in com-
parison with cassettes. *And some day they will sell just as big
as records, especially if the price differential is pared down."’

Rosen points out that with LPs generally selling at $4.59
and tapes at $6.95, the price differential has a *‘holding
back’ effect on the consumer. But with tape sales increasing,
the retail price of tapes should drop proportionately. ‘‘Let
them put out the tapes at the same price as LP's,”’ said
Rosen, “‘and you'll see sales running practically even.” While
stereo tapes sell well, quad tapes are a ‘‘dud,” according to
Rosen. '‘People aren't buying quad tapes and people are not
even asking for them. There's plenty of product available in
quad to meet a demand. The big trouble is that there is no
demand!” The future for quad, he holds, will depend on the
hardware. ‘‘And the future is certainly not bright."”

In fact, there’s no trouble keeping a full stock of all tape on
hand at all times for Rosen. With returns at 100 percent, the
manufacturers ship the tapes along with the LPs. And if
there's a hit in store, the manufacturers send a larger ship-
ment of records and as many more tapes. There is no problem
on out-of-stock requests because the manufacturers gener-
ally deliver the same day on current hit numbers. For dated
items, it may take a day or two.

Pirate tapes are fast disappearing, said Rosen, now that the
bootleggers have been hit with tremendous fines and even
face jail. “*‘And no reputable dealer will now handle them,”
says Rosen. ““When they come in and offer me a tape at $2.50
and $3 when | know it is wholesaling at $4.50, it's got *'boot-
leg' written all over it. And while we've never handled such
merchandise, | find that some discounters that did are even
running scared and not buying the stuff.”

With tapes kept in a closed case, security is no problem with
Rosen. “‘In fact, we find more people trying to shoplift an LP."

Rosen finds the promotional efforts of tape manufacturers
leave much to be desired. *“They advertise and promote an
LP, but they don't do anything for the tape which has to make
whatever sales impact it can on what is basically a ‘free ride.’

“The three-for-two deals, the two-for-one deals, the extra
10 percent and the free goods doesn’t amount to a row of
beans. |f the manufacturers would take all these so-called
promotional merchandising deals and use that difference to
reduce the price of tapes for the consumer, | think you will
find that L will give tape sales a real ‘shot in the arm.’ And with

the record business being what it is in today’s economy, we
can all stand a good ‘shot.” ”

While prerecorded tapes have gone a long way since first in-
troduced and today represent over 20 percent of the business
for his WeeThree Record Shops chain, they still have a long
way to go before realizing their market potential, according to
Larry Rosen.

From his base in Conshocken, Pa., Rosen operates a chain
of six stores in major shopping malls. in addition to his base,
there are WeeThree stores in Plymouth Meeting, Glenol-
den, Horsham and Lebanon in Eastern Pennsylvania, and at a
big shopping center here.

* * *

MIAMI

The auto market for 8-tracks has really taken off, according
to Gil Speilberg, owner of two Tapesville stores in Dade
County, one in Hialeah and the other in Coral Gables.

“I'd say that maybe 45 to 50 percent of our business is in
the auto line,"" he says. And quad is doing extremely well in
cars. It's such a dramatic sound in a small area. To tell you the
truth, once you've heard it, it's hard to go back to stereo.”

Speilberg is selling more quad for both auto and home use
than ever before and although the consumer seems happy
with whatever product he gets in to the stores, Speilberg
would like to see a greater selection for quad.

“That wrap around sound is hard to beat,"” he grins, “‘espe-
cially when it is well produced. | have found that Project Three
puts out an absolutely spectacular sound. And | wish some of
the other companies would follow that quality.”

Speilberg doesn't feel it necessary to change his approach
in marketing—"'1t's more of a matter of staying on top,” he
explains. My prices are competitive.”

RCA and MCA are, according to Speilberg, two of the better
tape promotion-minded companies. **They don't seem prone
to keeping their dollars locked up in a safe—they're more into
spending some of that money for promotion. Most of the com-
panies are helpful, though, in getting their product pro-
moted."

Piracy seems to be on the wane, Speilberg claims. “it's still
a problem, but for some reason, | haven't been confronted
with it and | believe the only place it is really flourishing is at
the flea markets—there's nothing but bootleg stuff there!
There’'s no question that the FBI and government inter-
ference has helped the situation, but | think the record com-
panies could do a better policing job."”

Tapes are out in the open, which Speilberg feels necessary
as a lure to customers, and theft is a major problem. *“Our
mark of operation is to let the customer come in, pick up, and
select a tape. We feel it's a good piece of merchandising to let
the consumer pick up the tape, but at the same time it does
abet a would-be thief. My salespeople are on their toes every
minute. Each tape shelf is filled up and an empty space is left
when a tape is removed. We can keep track of the tapes that
way."’

Tapesville stocks both hardware and software and occa-
sionally will advertise the hardware since Speilberg feels it
helps to bring back customers. Most of his patrons come in via
word-of-mouth advertising.

“And you'd be surprised the number of South and Central
Americans who are coming in!"" he exclaimed. ‘‘Seems the
people in those countries buy more cassettes than anything
else . . . and they spend a good deal of money, too.”

* * *

PORTLAND, Ore.

Heavy concentration on radio promotion plus eye-catching
store displays tailored to customer taste and convenience, are
major factors accelerating the volume of prerecorded tape
sales for DJ's Sound City at Washington Square, one of the
area's newest and largest shopping centers.

*Qur prerecorded tape sales have been running 20 to 25
percent of our total volume, but we’re moving up to the 33%
percent national average fast,” says manager Tim Ream.

Having noted national trends at NARM, Ream has altered
his merchandising approach somewhat to place heavier em-
phasis on tapes, especially in radio advertising. The store con-
centrates on AM radio because, he maintains, it produces bet-
ter results in his marketing area than does FM. TV is used
sparingly three times a year—at graduation time, during the
back-to-school season, and just prior to Christmas. Printed
media is used only in special Washington Square shopping
center promotions.

“Qurs is one of the few, if not the only store in Portland that
lets people listen to albums before they buy,” Ream says.
Resurrection of the old “listening booth’ idea, he explains,
has very definitely generated an increase in sales. The cus-
tomer selects the album and then listens to it at the counter
with headphones. ““The only difference between the ‘listening
booth’ concept and our method,” Ream says, ‘‘is that we
handle the tapes ourselves. The customer just listens."”

At JD's, tapes aren't locked up but displayed prominently
on shelves back of the main sales counter where customers
can easily read the titles. The clerk hands them the ones they
wish to examine. On the top row is displayed DJ's *‘Top 25
Hits of the Week' compiled from the store's own sales rec-
ords. Security has been no problem at the store.

The sharp variations in buying tastes conditioned by the
demography of a given community are amazing, but very real,
Ream says. The southwest Portland area where his store is lo-
cated is predominantly white and largely middle class. An-
other DJ's at the Jantzen Beach Mall in north Portland serv-
ices a working class area with a large concentration of blacks.
“Their 25 top hits and ours,"” he notes, ‘‘rarely match. It's un-
usual,” he adds, “‘for both stores to have as many as five of

{Continued on page i3}
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Includes Sweet Maxine/Music Man
Take Me in Your Arms/Precis

The Doobie Brothers
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GORDON LIGHTFOOT
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Hit Single
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the same hits on their respective lists.” Yet Jantzen Beach is
only 12 miles from Washington Square.

Quad tape sales are very sporadic, due to a lack of selection,
Ream notes. ““The situation is improving *'but you still can't
reach out and get what you want when'you want it.”” As more
popular artists are recorded and availability becomes a reality,
quad sales can't go anywhere but up. *‘Customers want 'em;
they just can’t get 'em,"” he states.

.DJ's buys most of its popular label tapes direct from the
manufacturers, relying on ABC for much of the rest of its tape
merchandise. Supply has improved over last year, Ream says,
wjth no significant problems hurting the merchandising ef-
fort.

DJ’s sell audio in addition to tapes and records, but keeps
all departments separate. There are separate rooms for hard-
ware—one for home stereo, the other for car stereo. Selected
tapes, geared to the age or cultural status of the potential cus-
tomer, provide what Ream calls **a cleaner sound and a more
provocative sales inducement’ to help sell the hardware.

DJ's Washington Square store is part of a chain of 10
known as DJ's Sound City, Inc. There are two others in Port-
land, four in Seattle, one each in Honolulu, Centralia-Che-
halis, Wash., and Kennewick, Wash.

Prerecorded Tape

® Continued from page 34

nological companies such as Ampex. As the format took off 10
years ago, Peter Fabri’'s MusicTapes counted a duplication
catalog of 16 labels with 300 titles. The still-raucous argu-
ment over disk-speed at NARM switched to a plea by Capitol's
Alan Livingston to rally around one tape configuration.

Car Stereo

Remember when Sears and Wards sold 45 players for cars?
Recall Columbia’'s Highway Hi Fi 16-25 rpm disk player in 1956
Chryslers? Well, tape took over and Muntz rose from a 1962
beginning to a 4-track cartridge catalog of 2,300 titles from
22 labels by March '65. The growing tussle over music tape
standardization was echoed in video tape with brands Wes-
grove, Fairchild-Winston, Revere-Wollensak, Philips, Loewe
Opta—but music retailers were still to embrace tapes.

8-Track

Probably as dramatic (though quiet and subtie then) as any
chapter in prerecorded tape’s history is the way Motorola un-
der-Oscar Kusisto's direction teamed with Irwin Tarr at RCA
and Bill Lear at Lear Jet to get 8-track tape rolling in Detroit.
Meanwhile, Magnetic Tape Duplicator's Cliff Whenmouth and
Autostereo's George Eash blasted 8-track and the 4-track/8-
track combination player resulted.

Billboard's '66 Tape Fourm

By late August of '66 at the first ever tape conference (it
was sponsored by Billboard in Chicago) the industry was
seeing its first piracy suit (an action brought by the Harry Fox
Agency against a make-a-tape retailer), Capitol, Columbia and
Decca announcing tape product, Larry Finley’'s ITCC trying a
tape vendor, Gulf + Western acquiring for 6 million Muntz
Stereo-Pak and Frank Stanton bowing still another (ultimately
unsuccessful) configuration, Playtape.

Late '60s

Acquisitions, new companies, Ampex’s first music cas-
settes, 12 nations at Billboard's second tape forum and 20
publishers unite against piracy—this is the frenzy of 1967.
Ampex’s Don Hall predicted tape volume of $160 million, Am-
pex's catalog hit 500 titles with one release alone of 137
tapes. The late '60s saw tape playing at TWA gates, ITCC and
NMC racking Ford car dealers and Musical Isle's Vic Faraci
predicting tape sales equal to disks if only tape could be
brought out of locked cases.

Early '70s

Piracy cast a shadow of world-wide impact as the present
decade unfolded with the International Federation of Phono-
graph Industry rallying a global approach. In America Atlantic
threatened to pull its line if distributors were found with
bogus product. Meanwhile, technological and merchandising
advances abounded. At the same time, 4-track died.

Merchandisers discovered the long 4 by 12-in. spaghetti
box for use in open LP browsers and Capitol tried 8 by 8-foot
kiosks for tape stores within a store merchandising.

Also looming into the present and definitely beyond was
Motorola and RCA's debut of the quad cartridge at Billboard's
1970 International Music Industry Conference at Mallorca.

Itis the era of giant duplicating deals such as Ampex's with
Atlantic involving a $10 million figure. But sluggish pipelines
lie ahead. Tape frims launch disk firms, but ITCC’s and later
Finley's NAL's plans to branch into disks fade and by mid '70
Finley is heading the new International Tape Assn. Two giants
of independent duplicating, Ampex and GRT remain and GRT
is diversifying into disks too.

Spectacular piracy suits burst on the scene such as the
Utah Tape Head vs. four labels case. In England, 20 com-
panies are linked to piracy, already headlines all the way to
Hong Kong.

Nevertheless, British Decca reported a 100 percent tape
sales rise in early '73. Japanese sales are off but Germany
sees tape sales rising. The same period finds the U.S. Su-
preme Court upholding the California antipiracy law.

In the last few years, the industry has started to glimpse the
devasting effect of piracy drainoff. Canadians put the loss at
$5.5 million, blaming an influx of U.S. product. But as piracy
prosecution heats up, many firms diversify into sound-alikes
and the Fox Agency is swamped with licensing requests.

KANSAS CITY, Mo.

A need for one-stops to assume greater roles in expediting
buying and promoting fast-as-possible turnover of LPs and
tapes is recognized by Musical Isle. Management takes the
axiomatic position that both small and large dealers have lim-
ited buying budgets and require precise guidelines—particu-
larly with the twin threats of inflation and an uncertain econ-
omy facing them—on how to put their inventories together.

*“Our stocking aids, some of them comparatively new, are
more important than ever to retailers,” says the firm's Joe
Salpietro. “These include a large basic catalog-type listing for
rack accounts with $25,000 and $30,000 stocks and a listing
of 500 LPs and 250 8-track tapes for smaller retailers. These
represent efficient, dependable stocking guides for both
types of dealers.

In addition, both types of accounts receive weekly bulle-
tins, our ‘In-Former,’ which is either mailed or delivered in per-
son by salesmen serving accounts. Depending on availability
of current new releases, these bulletins may feature five, 10
or 15 of the hottest selling LPs and 8-tracks over the country.
They are charted in one-two-three-four order on the listing
and we base the listing on sales movement over the entire Mu-
sical-Isle-served market.” )

The basic 500 Inventory Guide” for smaller retailers and
the catalog-sized inventory manual designed for larger ac-
counts is categorized by type of music and then indexed by
artist and title. In serving record and tape outlets such as Ven-
ture Stores and Burstein Applebee, both large, prospering ac-
counts, it is pointed out that inventories range in the $25,-
$40,000 bracket, and if a store decides to stock a Beatle
record or tape, it is a simple matter to quickly flip to the two or
three pages of tabbed listings of Beatles titles.

Mi sales reps, who take weekly inventories of rack accounts,
replenish and rotate stock, quickly move down the columns in
these basic inventory listings and check movements of rec-
ords and tapes over a 3-month period as a guide to whether,
for example, one or 10 of a title should go into the inventory.

An MI feature which has been widely accepted by one-stop
customers is the *'Album of the Week’’ display fixture de-
signed to go on top of record/tape racks. Albums on this unit
are special priced with the use of a stick furnished by the one-
stop. A regular $7.98 item was recently special-priced on this
display at $4.77 by one store. A sign across the bottom of the
fixture reads: ‘*Also Available in Tape.” Using this display fea-
ture, one Kansas City dealer moved 300 pieces of a featured
album in one week.

Sales of prerecorded cassettes are showing a gradual up-
turn in the market but even greater growth is held back only
by the paucity of titles available. And, as always, if a title goes
big on LP it picks up brisk 8-track and cassette sales, accord-
ing to Salpietro.

Quad software? *Dying,” he says. ““There simply isn’'t the
selection in quad releases coming out and sales have come to
almost a dead halt in this section.”

x x %

DETROIT

One of the largest retailers of prerecorded tapes in the area
is Harmony House store No. 1 in Hazel Park. Having first
opened its doors for business 27 years ago, the store has sold
prerecorded tape product since its inception about 10 years
ago.

“When tapes first came out,’’ says Bill Thom, buyer for Har-
mony House, ‘‘we were selling a lot of musical items such as
guitars, sheet music and record players, and we viewed the
tape products as just another accessory item. Our first tapes
were a few 4-tracks sold in a small cardboard display.

“Now we've phased out all accessories except needles and
devoted a large part of the store to selling tapes.’” The store
presently stocks about 7,000 tapes; about 4,500 are car-
tridges, the remainder are cassettes.

The store has experienced no interruption or irregularity in
its source of supply which is its own warehouse, but did have
trouble finding a satisfactory way of handling the return of
faulty tapes.

“We finally settled on printing our own warranty slips,”
Thom says, ‘‘which we give the customer when he buys a new
tape. The warranty lasts for 30 days and the customer needs
only return the slip with the tape and we'll replace it. The
double-length cartridge tapes are returned more often than
the others, and cassettes are rarely returned.”

Quad tapes are selling excellently at Harmony House, ac-
cording to Rick Brock, store manager. ‘‘The quad tapes that
are available are sold fast. Many customers ask for 4-channel
tapes that are not available. We usually stock most hits as
soon as we can."”

Security is not a real problem for the store. The cartridge
tapes are kept in racks behind a counter and the salesperson
must hand the tapes to the customer. Cassette tapes are in a
glass showcase and also must be retrieved and handed to the
customer.

The store favors this system, claiming that even though
customers can't handle tapes without first being personally
waited on, it is less offensive than ““walking up to fancy cabi-
nets with all kinds of locks and security gimmicks."

Tape piracy used to affect us a lot,”” Brock notes, “‘but with
the recent legal crackdown we don't really have a problem any
more."

CREDIT BOX
Survey writers: Anne Duston, Jack McDonough, Martin
Hintz, Irene Clepper, Joanne Oliver, Walter Dawson, Maurie
Crodenker, Sara Lane, Ken Fitzgerald, Grier Lowry, R. Keith
Bass.

Label Action

® Continued from page 34

among most small labels. Instead, Avco releases all its prere-
corded tapes simultaneously with its disk products in-house
under the Avco banner.

According to Joyce Weston, Avco production manager, the
company enjoys a steady tape market with 8-track sales out-
pacing cassette products. She discloses that although disks
remain the main money spinner for the label, the tape market
is constant, despite the difference in prices of disks and

tapes.
pes * X %

At BASF the picture is different. The company, which once
had an impressive tape catalog, has de-emphasized this prod-
uct and now releases prerecorded tapes only very selectively.
However, a spokesman points out that this marketing policy
on prerecorded tapes applies only to BASF Systems in this
country.

in Europe, where there is a major tape market, BASF of Ger-
many, parent company of BASF Systems, still maintains a
comprehensive prerecorded tape catalog which it releases ei-
ther simultaneously or immediately following the release of

disk products. R S,

Sal Licata, vice president of sales at UA Records since early
January, has found 8-track increasing, especially for partic-
ular acts like a Paul Anka, whose work seems to be especially
suited to a tape buyer. UA does issue its LPs and 8-track si-
multaneously for its key acts, like Anka, Donald Byrd, War,
the Electric Light Orchestra and others. Cassette sales con-
tinues to diminish slowly.

x KX *

“*Tape product is doing very well, particularly 8-track,”” says
Charles Comelli, manager, special projects, Capitol. ““We are
fortunate in having a number of musical categories that do
very well in tape, especially a great deal of rock, pop and coun-
try, as well as a strong soul catalog."”

Capitol releases an 8-track tape for virtually every estab-
lished artist, as well as on major artists coming from other la-
bels. Releasing an 8-track on a new artist, says Comelli, de-
pends on the kind of push set for the artist, LP release
forecast and other factors.

In the quadraphonic field, Capitol currently has 17 8-tracks
available, primarily in the rock market but also including two
classical tapes and some pop material. Another 4-channel re-
lease is set for early summer.

In the cassette area, Comelli says there appears to be a kind
of industry-wide dip. A major artist, however, is likely to sell a
fair number of cassettes. Capitol, like several other labels, has
dropped reel-to-reel.

The label releases 8-track and LP simultaneously, even
holding up an LP from time to time to make sure the tape is
ready to go. Unless a major name is involved, cassette release
follows 8-track.

Comelli says a hit tape will sell between 30 and 40 percent
of LP sales, while many country artists and major pop and
rock artists can go as high as 50 to 60 percent in catalog sales.
Capitol tapes list for $7.98.

Mike Lushka, national sales manager for Motown, says the
firm is now *‘beginning to feel our oats in the tape business
since we split from Ampex last year and the sell-off period has
ended.

“Catalog sales are now very strong and the new releases are
also doing well, particularly in 8-track,” says Lushka.” Mo-
town, of course, has a very strong black roster and good black
material has traditionally been excellent catalog.

“On artists like the Temptations, Stevie Wonder and Marvin
Gaye," says Lushka, *'we can do as high as 50 to 60 percent of
the LP sales in tape. A good ratio is considered 30 to 40 per-
cent.

“With cassette,” Lushka continues, “‘we can sell the prod-
uct if the LP is a hit. Other than that, like many other firms,
cassettes are a small part of the tape market. Wedon’t do any
reel-to-reel.”

Motown has only two quadraphonic tapes available, but
may issue some of the best of the Stevie Wonder catalog in 4-
channel late this year, mount a full scale push and see what
happens. .

New artists are not placed on tape unless a push is planned
or a hit single has broken them, though Motown has 85 to 95
percent of its LPs on tape. Motown tapes list for $7.98.

x *x %

A&M tape division director Bob Elliot says that the label's
cassette product is holding up relatively well in a falling cas-
sette market because of A&M's strong easy-listening catalog.
*“A young doctor is not going to bother copying his Herb Alpert
disks onto cassette,”” Elliot explains. ‘‘He'll just go out and buy
the pre-recorded cassette.”

At the same time, A&M's 8-track quad sales haye risen to
about 7Y percent of total tape grosses. And A&M's latest fig-
ures show that they earn $1 on tape for every $2.88 earned
from disks. ‘‘Staying power on a big album may be even
longer for tape than for LP,’" says Elliot.”

Credits: label reports coordinated by Steve Traiman (N.Y.)
and Eliot Tiegel (L.A.) with staff writers Radcliffe Joe, Jim
Fishel, Jim Melanson, Bob Sobel, Is Horowitz, Nat Freedland,
Bob Kirsch, John Sippel, Claude Hall.

-

Elektra/Asylum merchandising vice president George
Steele finds his tape sales holding up well except for the slight
cassette decline prevalent throughout the industry. *“More
rock-oriented acts like Queen or the Eagles seem to do better
on cassette than the softer sounds of a Joni Mitchell or Jack-

son Browne. ’ =
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LOS ANGELES—From its beginnings
years ago as the National Electronics Week
parts show, NEWCOM has demonstrated that
it’s growing into an important consumer prod-
ucts arena that fits into the release stream pre-
ceding Consumer Electronics Show (set for
June 1-4, in Chicago).

Following are highlights of the recent Las
Vegas shows.

Aidex Corp. chief O. Louis Seda says the
company’s offering of recycled 3M and
Memorex in open reel packages for retailing
will not extend to 8-track or cassette, though he
says bulk degaussing (erasure) techniques the
Washington, D.C., firm employs would allow
1t

Essentially, Aidex’s tape comes from gov-
ernment activities, NASA and so forth and
amounts to half-price savings and even carries
a 90-day warranty. Also, it’s ecologically patri-
otic to recycle tape, Aidex’s sales manager Do-
lores Bell points out.

Columbia Magnetics’ chief aim at NEW-

By EARL PAIGE

COM in its first time at the show is to blitz dis-
tributors and dealers with the firm’s backup
support merchandising aids. This even goes as
far as a neat store hours door sticker with 72
different time increments. The sales contest
with a Costa del Sol, Spain prize trip was also
plugged.

Boman Industries will bow a car TV well, al-
most, in that it will only feature audio so you
can spin along the freeway and listen to “Mid-
night Special” or a football game. Marketing
director Tony Gable sees it coming in at
$189.95 (model 1175TV). New also is a model
1164 tape (8-track) and AM/FM/MPX with
signal seeking at $179.95. Boman will be basi-
cally phasing out the Hammond and Gibbs
brands concentrating therefore on Boman As-
trosonix as a brand. Gable lines up with those
car stereo people not wanting to combine tape
and CB, he says, and will bring out separate
CB units.

Metro Sound’s offering at NEWCOM in-
cluded 12-unit order special at $15.95 on an 8-

track model MS-883 and one 10-unit order
special on MS-308 at $§19.97 (“World’s Small-
est Car Cassette Player™).

RCA introduced three speaker sets for cars
and recreational vehicles with emphasis on
heavy duty power. Models are 12R401D 4-8
ohm compatible at $14.95 a pair; 12R4Q5 in-
cluding all hardware and 24 feet of wire at
$22.95 a pair; 12R405 “Super Mag” (21.2
ounce magnet) at $29.95 a pair.

Cerwin-Vega will set up a separate market-
ing wing under Jim Chambers to handle its
new car stereo speaker line of five models.
These models range from a 4'%-inch 20 watts
RMS at $11.95 each to a $46.95 each “Killer” 6
by 9 inch with 32 ounce magnet. The company
finds that young people demand better car
stereo sound and decided after a long study to
plunge in.

Craig Corp. typifies the growing sophis-
tication in car stereo with the 3520 Powerplay
cassette with preset FM stereo at $179.95 and

~ fi’ﬂﬂﬂ-fi-ﬂ#mfﬁf#}ﬁhm-ﬁz

Recent Las Vegas Event Indicates
Its Growth As Important Showcase

at tape end. Model 3519 is identical at $119.95
except without FM stereo.

Robins’ banana shape tape head demagne-
tizer at $7.50 caused a lot of comments with
president Herman Post offering several rea-
sons why Robins can beat Japanese manufac-
turers in such an item. “We mold the core in-
side the plastic. The bobbin is part of the
mold.” The switch house and strain relief are
also integrated.

Vanco Chicago’s steadily broadening line
includes a special (until May 31) on HFC-14
electret condenser headphone at $25, special
$6.25 for two-way speaker Vanco 1l and $2.25
for cassette AC adapter AC-DC-6.

Le-Bo as ususal showed a wide assortment
of 12 new tape carrying cases from 12-capacity
$11.95 list models to 32-capacity TA-194 at
$19.95. Also new, five home storage cabinets.

Pfanstiehl is another company with not only

also automatic cassette eject and power cut-off

"
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BASF Push
For Unisette
At AES Expo

LOS ANGELES-—-BASF’s Uni-
sette is not on a technological colli-
sion course with Philips’ cassette but
nevertheless will eventually move
into the consumer electronics
sphere, says Klaus Goetz, here from
Germany to launch Unisette first in
the professional fields.

Goetz, whose major task is to gain
professional applications, verifies
that talks between Philips and BASF
have cleared up any possible patent
strife (Billboard. May 10).

The major thrust of Unisette now
is with radio broadcasters and
recording studios (thus Goetz’ and
BASF’s involvement here at the
Audio Engineering Society AES).
This is because the high speed re-
wind of up to 800 i.p.s. overcomes
the disadvantages of the radio sta-
tion endless loop cartridge, and con-
comitantly, the 8-track music car-
tridge, Goetz indicates.

Goelz says he was “amazed” that
broadcasters are so dissatisified with
the cartridge when he was in Las
Vegas at National Assn. of Broad-
casters (his prototype arrived safely
from Mannheim, Germany, to Las
Vegas but was damaged in transit
here).

Why is the Unisette able to over-
come inherent disadvantages in the
cartridge?

First of all. Geotz says. the Uni-
sette’s high speed and accurate re-
wind virtually results in an endless
loop. Why? Because as a recorded
piece ends on Unisette, a cue tone
activates rewind. A length of 375 feet
will spin backwards to start position
in six seconds.

Other advantages Goetz cites:

e Different length programs do
not with Unisette dictate different
length of tape needed.

e Wow and flutter are not tied to
lifetime and reaches values (actually
only known now for open reel).

@ No need for lubricated back-
ing. cause of constant technological
hangups now with cartridges.

e Normal %-in. wide tape can be
used, including all types, even chro-
mium dioxide.

e Unisette’s casing does not in-
fluence guidance, therefore elimi-

(Continued on page 40)

NEW YORK —Innovative home
audio products, including a growing
number of citizens band radio items,
were among the most popular items
with visitors to the 1975 Premium
Show just ended at the Coliseum
here.

Home entertainment products on
display at the four-day show ran the
gamut from high ticketed hi fi items
by such leading brand name manu-
facturers as Sony, Magnavox and
Panasonic, to blank and prere-
corded tapes and disks by 3M, Pick-
wick International. Columbia and
Craig.

Most of the manufacturers, many
of whom have been regulars at the
Premium Show for 10 vears, felt that
this had been one of the best shows
in terms of high traffic and interest
by visitors.

Unfortunately, hand in hand with.

the increased traffic and visitor in-
terest was an upsurge in pilferage,

Pacific Stereo
Expanding Again

CHICAGO—The Pacific Stereo
chain of hifi stores will extend its
Midwest marketing area with the
opening of three stores in the St
Louis suburbs in June and July. A
fourth store is anticipated later, Jack
McDonough, Midwest region mar-
keting and advertising manager,
says.

The chain currently has 50 stores,
with 21 in Northern California. 26 in
Southern California. and 11 in Chi-
cago.

Discount Record departments
will not be included in the stores,
McDonough says. Discount Records
and Pacific Stereo, both owned by
CBS, have experimented with oper-
ating out of the same facility in three
stores. One record department in
California has subsequently been
discontinued. and the other two in
Chicago are still being judged,
McDonough says.

The decision to expand in a re-
cessionary economy was based on
the fact that the hifi industry is
growing despite the economy’s effect
on other industries, and on the antic-
ipation that when the economy im-
proves, rent and interest rates will
go higher, McDonough claims.

By RADCLIFFE JOE

and several conmpanies (3M lost one
of its high end tape recorders) re-
ported items missing from their
booths.

However. these incidents were not
enough to dampen the enthusiasm
of exhibitors who felt that if half the
inquiries received resulted in sales
later in the year, their attendance at
the show would be more than worth-
while.

There were also those exhibitors
(like Sennheiser which was at the
show for the first time) who felt that
the exposure alone was more than
worth the time, energies and money
involved in being there.

The Premium Show is not. tradi-
tionally, a buying show. Visitors
come to look, touch, explore, get
ideas and take suggestions back to
their companies. Decisions accord-
ing to veteran Premium exhibitors,
are usually made at a later date.

However, it is basically an incen-
tive show, and one which, according
to experts in the field. thrives on
sluggish economies.

Rocky Rockholt. premium sales
manager for the 3M Co., describes
this year’s show as “excellent.” He
claims it has been one of the best in
the 10 years his company had par-
ticipated.

Rockholt also feels that the pre-
mium market is still growing. He
says, “Undoubtedly the state of the
eccnomy is helping, but incentives

DENY HI FI RUMORS
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for salespeople, retailers, and con-
sumers are growing, and people, sur-
prisingly. are looking more at high
ticketed items than at low-end prod-
ucts.”

An RCA spokesman endorses
Rockholt’s observations. He says
many of the visitors to his booth
evinced particular interest in high-
ticketed products. He also discloses
that the general indication was that
the premium market was intensify-
ing. “We have had excellent traffic,
and much more than just passing in-
terest by those who have stopped
by.” he says.

In addition to its consumer elec-
tronics products, RCA also showed
its software products. Here again
visitor interest was high. “Prere-
corded products are constantly in
demand as consumer incentive
items, and find a ready market
among premium buyers,” according
to the RCA spokesperson.

Magnavox’s premium sales man-
ager, Bernie Susens, was gleeful. He
points out that this was one of the
best shows for his company in the
nine years it had participated in the
Premium Show.

He savs, “Curiously. interest has
not been focused on any single prod-
uct. It has been general ranging from
our top dollar items down the line to
popular priced products. We expect
that when the final tally is made this

(Continued on puge 41)

Admiral Action Week Solid

CHICAGO-—The home entertain-
ment division was among the leaders
in the April 14-18 “Action Week”
promotion of Rockwell Inter-
national’s Admiral Group that
achieved a record level of distribu-
tor-to-dealer sales, according to a di-
vision spokesman.

Orders for more than 100,000
units were taken by Admiral’s dis-
tributor organization for the week.
surpassing the old monthly record
for April. Items in the home enter-
tainment area included console ster-
eos. component systems and cassette
recorders, with TV and other major
appliances also invoked in the pro-
motion, with special pricing on se-
lected products.

Another Admiral spokesman has
denied trade rumors that the Rock-
well division is developing a line of
hi. fi components for possible intro-
duction next spring. “The rumor is
strictly false. It is true that we are
looking for ways to increase profit-
ability, and that includes many
areas. At the moment we have no
definite plans and no timetable.”

Admiral has just introduced sev-
eral new console stereo models to
distributors and retailers following
the firm’s annual convention in Las
Vegas. The distributor meeting was
Saturday (17), with two meetings for
dealers scheduled this week.

GE Audio
Outlook Is
Optimistic

NEW YORK-The audio elec-
tronics products department of Gen-
eral Electric is “cautiously confi-
dent” about the future economy of
the country, and its long-term effects
on the sales of home audio products.
So says Paul Van Orden, general
manager of the department.

Speaking at a specially convened
preview of the firm’s 1975-76 line of
audio and video products, Van Or-
den based his optimism on the fact
that audio industry sales are once
more climbing. with GE audio prod-
ucts showing sharp increases in sales
in March and April. “We see sales
gaining momentum in the third
quarter, and continuing strongly
into 1976.” he observes.

Playing a major role in this new
sales momentum are GE's portable
tape products which, according to
Van Orden, have shown an unprece-
dented 39 percent sales leap.

He also cites what he calls the
“psychic value” dealers and con-
sumers alike place on brand name
products when the economy begins
to fluctuate. He continues, “They do
this because they feel brand name
product manufacturers offer them
certainty in terms of product, deliv-
ery, price, service, and program sup-
port.”

Among the hottest items in the
new catalog are a high end compo-
nent system featuring a BSR record
changer to replace GE's own
changer which is being phased out.
There is also a mini-cassette
recorder/player with AM/FM ra-
dio. and a turnable scanning radio,
which industry observers feel was
primarily designed to give GE an

(Continued on page 41)

Delaware Lines Up

DOVER, Del.—Delaware is the
latest state to seek an end to its Fair
Trade Act. Bills introduced in both
houses by Sen. Herman Holloway
Sr. and Rep. Charles Legates would
repeal fair trade, which termed
“nothing but price fixing” and as
such unfair to consumers.

39
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+AS BLANK TAPE PROMO s

Col Magnetncs Offers Rebate |

NEW YORK—As part of a broad
base of special blank tape promo-
tions scheduled for unveiling at the
Summer Consumer Electronics
Show. Columbia Magnetics will
launch what it calls the first factory
rebate program in the industry.

According to Ted Cohen. director
of consumer sales for Columbia
Magnetics, the plan will offer a $2-
per-case cash refund to dealers and
distributors who purchase caseloads
of Columbia blank cassettes and
cartridges.

The program will also offer con-
sumers a 50-cent cash rebate for ev-
ery three Columbia blank tapes pur-
chased.

To qualify. consumers nced only
submit the “ConvertaQuad™ logo
from the slipcases of three Columbia
8-track cartridges. or the printed foil
wrap from three cassettes.

Columbia’s new three-pack pro-
motions feature a rebate coupon on
the package. According to Cohen,
there is no limit to the amount of

RECORDS & TAPE
CONSULTANT TO
THE INDUSTRY

Walter S. Heebner
Box 1278

N. Hollywood, Cal. 91604
(213) 763-3173

Plunatiehl

cash a customer may redeem during
the run of the program.

Dealers and distributors who
qualify for their version of the pro-
gram must cut out a special stamp
that will appear on each casc of Co-
lumbia tapes. and mail it to the
firm’s headquarters here for their re-
fund.

The program will be valid on the
entire Columbia product line, in-
cluding both individually-packaged
blank tapes and promotional pack-
ages. The promotion will be sup-
ported with radio. TV and print ad-
vertising, and with extensive point-
of-purchase displays.

Glenn Hart, director of sales, mar-
keting and administration for Co-
lumbia Magnetics, feels the offer
will give Columbia’s customers,
from distributor through consumer,
the opportunity to save “a substan-
tial amount of cash™ as they stock up
on blank tapes.

Meanwhile, Columbia also plans

What’s
Ahead

At CES
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to hold prices on all its blank tape
products at least until after the CES
1s over. Hart claims that this has
been made possible through his
company’s ability to buy raw mate-
rials at low enough prices to counter-
act spiralling labor costs.

In a special rack offer for retailers,
Columbia is also offering a 20 per-
cent discount on every §1 invested to
re-stock racks with Columbia and
Soundcraft blank tape products.

Cohen explains that retailers can
now “tailor-make™ an assortment of
cassettes and cartridges for their own
stores. The new rack promotion is a
modification of an earlier program.
He explains that retailers who par-
ticipated in the original program
and want to order a minimum of
$1,000 in Soundcraft replacement
product will be eligible for a 10 per-
cent discount.

Columbia’s massive sweep of pro-
motional programs also includes a
re-introduction of its 1973 “buy two
and get one free” incentive. This
promotion will be applied to the Co-
lumbia line of C-90 cassettes. and
will run concurrently with the con-
sumer cash rebate program.

Columbia Magnetics has also
beefed-up its co-op advertising pro-
gram for its dealers, and will pay 100
percent of the retailer’s approved
advertising expenses on up 1o 5 per-
cent of their annual sales volumes.

Cohen discloses that the co-op
program’s main objective is to
strengthen local advertising of the
blank tape products. Hart adds. “We
are looking for quick retail move-
ment.”

The firm’s previous co-op adver-
tising plan offered 50 percent of ap-
proved advertising expenses on up
to 5 percent of retailer’s annual sales
volume.

An expanded advertising mat
program is also planned. featuring
prepared ads for retail shops. These
mats will be inctuded along with ge-
neric ads and a group of special ads
for Columbia promotions. They will
come in varying sizes and will also
provide enough free space for the in-
sertion of individual company
names and other relevant data.

Along with the rebates, frecbies,
point-of-purchase materials,
beefed-up co-op advertising and
other promotional paraphernalia,
Columbia Magnetics is also offering
a new “dump bin™ to retailers.

Cohen calls this bin “virtually in-
destructible” and says it was devel-
oped to replace cardboard displays
that did not last. He says the new bin
is designed to withstand abuse.
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- Koreans & Chinese
. Will Show At CES

By STEPHEN TRAIMAN

NEW YORK—Not only is a Brit-
ish contingent of 13 companies tak-
ing part for the first time in a joint
exhibit at the Summer Consumer
Electronics Show in Chicago (Bill-
board, April 26), but Korea, the Re-
public of China (Taiwan) and Hong
Kong also are mounting joint dis-
plays extended from their prior year
commitments.

The additional space from the Far
East electronics firms is indicative of
the changing share of market, as all
three groups have been slowly erod-
ing the Japanese claim to the lucra-
tive U.S. mart.

With about 10,000-15,000 addi-
tional square feet of overall space
available versus the 1974 summer
CES, officials of the sponsoring
Electronic Industries Assn./Con-
sumer Electronics Group (EIA/
CEG) report only about 25 of the
smaller spaces available in the ex-
panded lobby level that includes the
VIDSEC video displays. At the same
lime preregistration is 16 percent
ahcad of last year.

Of the three Asian groups, the
Hong Kong Trade Development
Council has the most space, 1.540
square feet, shared by Business Elec-
tronics, Collins Industrial, Electro
Sonic Products, Maxwell Electron-
ics. Bands Electronics and Universal
Electronics.

At the Korea Trade Center dis-
play, 14 companies are sharing more
than 1,100 square feet. Included are
Bogo Industries, Chunilsa Electron-

ics, Dae Woo Electronics. Dongnan
Electric. Gold Star, Jungang Elec-
tronic, Korea Marvel, Minsung
Electronics, Saehan Precision In-
dustries, Samjin Electronic, Sam-
sung Electronics, Sigma Laborato-
ries, Tathan Audio and Tongil In-
dustries.

Eight companies are splitting 440
square feet at the China External
Trade Development Office booth.
Sharing space are Bright Bros., Cal-
Comp Electronics, Great Wall Elec-
tronic, Hsing Yung Industry, Logi-
tech, Qualitron Industries, Santron
Electronics and Taili Enterprise.

Adding additional international
interest are recent additions: Elect-
romodul of Budapest, represented
by Kelso Imports, and Caz-Tech
Ltd.. St. Laurent, Que.

Other familiar names just added
to the exhibitor lists include Discwa-
sher and Wilson Simplector in the
accessory area, Motorola and Solar
Audio in the audio field, and Mayer
Studios. The Video Primer and Phil-
ips Audio Video Systems to VID-
SEC.

The video area, however. lost key
exhibitors Sharp Electronics (which
shifted to the Regency Hyatt House)
and Memorex, with Fairchild Semi-
Conductor the most well-known of
15 other cancellations. Also drop-
ping from the show was Rhodes Na-
tional (Billboard, May 17), which
was to Introduce its new TV hi fi
tuner.

Shure Observing 50 Years
With Same Boss As In 1925

By ANNE DUSTON

EVANSTON, Ill.—Shure Radio
Co., founded April 25, 1925 as a dis-
tributor of radio parts, celebrates its
50 anniversary this year as Shure
Brothers, Inc., with the same man at
the helm, S. N. Shure, president and
chief operating officer.

The first Shure microphone. a
two-button carbon type. was pro-
duced in 1932 and evolved into the
single element, unidirectional dy-
namic microphone, the Unidyne, in-
troduced in 1939. Today. Shure is a
recognized leader in microphone en-
gineering, with more than 100 dif-
ferent models.

To be introduced at the CES is the
tiny (124 millimeter) Model SM62
unidirectional dynamic microphone
with a built-in wind filter for remote
interviews. Frequency response is
100 10 10,000 Hz. Net weight is four
ounces.

Less than ten years ago, Shure be-
gan manufacturing other products,
including microphone mixers, audio
level controllers, reverb-mixer com-
binations, audio master control cen-
ters, feedback controllers, and in
1969. the first Shure Vocal Master
Sound System to meet a performer’s
total in-concert requirements for
amplification, projection, arrange-
ment, balance and feedback control.
It was utilized by a long list of rock,
MOR and country superstars on
tour.

A 1974 addition was the new SR
professional sound reinforcement
equipment line of speakers, audio
console, power amplifiers, crossover
network, and microphones, field
tested in a Moscow tour by Ten-
nessee Ernie Ford and Opryland
performers.

A pioneer in the development of
high quality phono cartridges, Shure
supplied cartridges for many audio
manufacturers including Admiral,
Emerson, Magnavox, Motorola,

Philco and RCA Victor. After devel-
oping the M12 Dynetic Phono Re-
producer with a tracking force of
one gram and frequency response of
20-20,000 Hz, Shure came through
with the M5D cartridge designed for
use in record changers and manual
tone arms. The advent of stereo
brought the development of the
M3D cartridge for both stereo and
monophonic use. The newest addi-
tion to the cartridge line is the V-15
Type III, receiving honors from
many trade sources.

The company moved into its
present headquarters at 222 Hartrey
Ave., Evanston, IIl, in 1956, and
maintains a manufacturing facility
in Phoenix, Ariz. An additional
manufacturing facility and distribu-
tion center in suburban Arlington
Heights began operations this year.

As a theme for its 50th Anniver-
sary celebration, Shure has selected
“The Sist Year Of Our Commitment
To Excellence” to exemplify the
company’s continuing dedication in
providing products and services of
the highest quality and reliability.

BASF Unisette

® Continued from page 39

nating azimuth (arc of signal path)
difficulties.

Radio people are becoming dis-
tressed with the cartridge because so
much stereo is being broadcast, says
Goetz, who must go around explain-
ing Unisette and clearing up mis-
conceptions.

Like, does Unisette have working
parts? Well, yes, Goetz says. What
people miss is that Unisette has no
“guiding parts”—these are in a
player outside the Unisette and
greatly assist in its accuracy.

EARL PAIGE



At the 15th annual sales meeting held in con-
junction with NEW/COM at Las Vegas, EV-Game
Inc. presented “Rep of the Year'" award to Pat
Ester, E.P. Ester Co., Charlotte, N.C. “Merchan-
diser of the Year” for the Freeport, N.Y-based
record/tape accessory firm is Hank Miller of
Hank Miiler Sales Co., Cleveland. Runner-up ci-
tations went to Kent Bertsch, Midwest Market-
ing, Raytown, Mo., and Rolla Moore, Mid-Central
Sales, Indianapotis.

*  x %

Glenburn Corp., Little Ferry, N.j., appointed
two new reps for audio specialty distribution.
Audio Plus, Inc., 3375 Park Ave., Wantagh, L.,
and principals Steve Weil and Bernard Horowitz,
will handle audio account lines in parts of Conn.,
N.J. and L.1., but marketing manager Philip Sha-
raf emphasizes this will not affect B&S Sales,
firm's mass merchandising rep in the metro N.Y.
area. S.W. international Sales, 112 Meyerland
Plaza, Houston, owned by Rube Farmer, will
cover Tex., Ark., Okla. and La.

Audio Industries, new manufacturers rep

RepRap

firm, has been formed as a subsidiary of Trans.
Am Industries (C-0 cassettes amd components),
president Michael Thaler announces. Located at
Broad & Linden Aves., Ridgefield, N.J. 07657,
new firm also will distribute its own Philips (No-
relco) box, leader tape and replaceable tabs.

Other companies handled, in addition to
Trans-Am, include Entec, 8-track cartridges:
Magnetic Media Corp., bulk audio tape and cas-
settes; Disc Printing Corp., cassette and 8-track
labels; Comet Container Corp., corrugated
boxes.

* * *

Aiko Corp., Broadview, Il. (Chicago), has ap-
pointed four new rep organizations to handle its
line of portable, home and auto cassette prod-
ucts. Included are Reps Unlimited and Metro
Marketing, Metro N.Y., Adelman-Pinz Sales
Corp., 570 Yonkers Ave., Yonkers, N.Y. 10704,
auto products in metro N.Y., No. N.J.; Charles
Scheffler & Co., 1133 Navajo Trail, Indianapolis
46260, Ind., Ky.

Premium Show & Economy

® Continued from page 39
will in fact turn out to be one of our
most profitable shows.”

Panasonic’s Burt Brager feels at-
tendance to his booth may have
been down a little. However. he as-
sures that the interest of those stop-
ping by was exceptionally high.

Craig’s Eastern regional sales
manager, Chuck Goodmanson. was
enjoying a steady flow of visitors to
his booth almost down to the last
minute before the show closed. He
was surprised and happy especially
as the booth’s location left some-
thing to be desired.

He notes that this year visitors to
the show had come from as far away
as Louisiana and Texas. “[ was

do you

need B-trock lubricoted
tape, cassette tape, C-O's
or loaded cassettes?
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H. MANN
EMPIH‘E MAGNETIC INDUSTRIES

really surprised by the number of
visitors from southern markets that
showed up,” he says.

According to Goodmanson, vis-
itors to Craig’s booth showed partic-
ular interest in the firm's new super-
mini cassette recorder model 2625.
Goodmanson claims that this is the
smallest cassette unit around using
standard cassette tapes. [t retails for
$179.

Major interest was also shown in
the Craig three-product line of citi-
zens band radios, the complete line
of automotive stereo products. and
the recently marketed line of blank
tape products.

Weltron, in the middle of devel-
oping a new see-through, clear lucite
unit, and a chrome-plated unit in its
popular line of modular products,
was showing prototypes of both sys-
tems at the show.

Weltron’s vice president, Pratt
Winston, boasts that his products
uniqueness always attracts visitors to
the booth. He admits however, that
this year’s response has been excep-
tional.

He continues, “The premium
market is always a good barometer
by which to judge the state of the na-
tion's economy, and the brisk busi-
ness this year confirms what we al-
ready know: the economy is lousy.”

Confirmations of excellent traffic
and heightened interestin premiums
also came from representatives of
such other companies at the show as
Toshiba, Sharp, General Electric,
Brother Electronics, Soundesign.
Sankyo Seiki and Pickwick Inter-
national.
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Tape/Audio/Video
__Tape Duplicator

GE Audio
Optimistic

® Continued from page 39
oblique entry into the increasingly
lucrative citizens band market.

GE officials would only say they
are taking a long. hard look at CB.
However, such a move would be a
natural adjunct to GE’s recent in-
volvementin the car stereo business.

Last March, following early in-
dustry speculation that it would get
into car stereo, GE announced that it
would distribute the Clarion line of
automotive audio products (Bill-
beard, March 22).

Two months later Van Orden re-
mains happy. though cautious about
the agreement. He says. “Initial
dealer acceptance has been encour-
aging. However, it is still too early in
the program to make a judgment as
to its chances of long-range success.”

The four new tape recorder prod-
ucts being offered in the 1975/76
GE catalog. and to be shown at the
summer CES, include model 3-5220,
a compact cassette recorder with
AM/FM tuner. The unit weighs
about three pounds and is no larger
than an average-sized paperback.

The unit’s key features include its
ability to record direct from the
tuner. It also features built-in mike,
three-digit tape counter, pause con-
trol, automatic stop in play and
record modes and a sleep switch
which automatically turns off the ra-
dio or cassette player. The unit,
which features a car/boat adaptor. is
priced at $89.95.

In GE's budget-priced Monogram
series is model 3-5205, also a cassette
recorder/player with AM/FM ra-
dio. Dubbed the price leader be-
cause of its low $59.95 tag,. the unit
can also be used for direct off-air
recording. and features the GE
Unimatic tape function control.

Rounding out the cassette prod-
ucts is a new portable player/
recorder that lists for $39.95. This
unit features condenser mike, auto-
matic shutoff, automatic level con-
trel and microphone jack. An AC
adapter is included.

The new line features one port-
able 8-track unit, model 3-5540, also
with AM/FM tuner and record/
play modes. Its four-inch speakers
are detachable for full stereo separa-
tion. It comes complete with two
mikes for live stereo recordings and
lists for $149.95.

GE’s top-of-the-line audio com-
ponent system features AM/FM/
FM multiplex tuner, BSR automatic
changer, Shure M-81 magnetic car-
tridge, a pair of GE’s Powerport 10
speakers and a number of other fea-
tures. [t lists for $349.95.

The second of the two new audio
component systems is an 8-track
player/recorder with AM/FM/FM
multiplex tuner complete with
speakers. The unit, model 9-7201.
carries a $189.95 price tag.

According to Van Orden, the
complete line of new products will
go into full production by August at
the latest, and will be available to
consumers by the end of the year.

RADCLIFFE JOE

Playboy In Japan

LOS ANGELES--Playboy Rec-
ords is holding a series of meetings
in Tokyo to discuss the licensing of
the label with prospective distribu-
tors.

Excelient sales reaction has led NC Indus-
tries to extend its direct cash rebate program for
buyers of color cameras and/or color camera/
VTR systems to June 30. JVC will rebate $150 for
model GC-48000U camera and $250 for the %-
inch EIAJ-1 open-reel system including the cam-
era, color VIR (model PV/GC4800U), AC
adaptor, RF conver, battery, car battery adapter
and cases.

* * *

As part of its expanding videotape sales pro-
gram that saw the recent introduction of Ber-
idox tape for %-inch U-Matic videocassettes,
Fuji Photo Film USA has promoted two regional
marketing specialists, videotape division gen-
eral manager John Dale announced. Al Bedross,
formerly with Ampex, is eastern regional man-
ager based in New York, and Seth (Whitie) Hen-
derson, who had been with RCA and Memorex, is
western zone manager assigned to Fuji's Los An-
geles office.

Azusa (Calif.) Pacific College was to intro-
duce its new accredited Associate of Arts degree
program: “The Universal College Program by
videocassette for those who would like to earn a
degree but cannot attend scheduled classes” at
an April 23 press conference.

Claimed as the only such program available
in the US., it involves Azusa Pacific and other
cooperating institutions including Notre Dame,
Miami (Fla.), Canisius (N.Y.) and Lincoln (Pa.),
as well as the National Assn. of Educational
Broadcasters.

x  x %

A series of more than 50 video training cas-
settes are available from Sony Corp. of America
for users of its U-Matic videocassette system.
The cassettes run from 15 to 60 minutes, and
cover a wide range of subjects for the system. A
brochure, with a description of the cassettes
and prices, is available from Sony Corp., Techni-
cal Publications, 4747 Van Dam St., Long Island
City, New York, N.Y. 11101.

NEWCOM Consumer Spotlight

® Continued from page 39

a broadening line but new distribu-
tion, says Bruce Wight. Under a new
plan, Pfanstiehl, here at NEWCOM
for the first time in 20 years, has dis-
tributors in addition to its long-es-
tablished plan of factory direct
salesmen. Typical new item is blis-
ter-packed headphone extension
cord at $5.98.

GC Electronics bowed six new car
stereo speaker sets featuring the
company’s new concept of “Mag-
naflux™ higher flux density. Also
new, a floor stand with slide-aside
doors that open to reveal more ac-
cessories on the back-inside wall of
the merchandiser.

Johnson Industries is the new

name for Johnzer Products, formerly
at Kent, Wash., and now operating
out of a new 20,000 square foot Au-
burn, Wash., factory. Johnson
showed for the first time at NEW-
COM its middle hi fi range of Phase
Concept speakers ranging $119.50-
$379.50.

Solar Sound emphasizes many
novelty type items including its 8-
track TV-shape cabinet with psy-
chedelic lights. Also featured are
promotional compacts on stands
with receiver, turntable and two
speakers.

Belden Corp. is pushing the con-
ceptof bulk packed speaker wire not
on reels, but looped and packed
tightly in special dispenser cartons.
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SIOUX FALLS. S.D.—The “sin-
gularly most spectacular live enter-
tainment event of the bicentennial”
is planned for here in August of
1976, with a budget of $9.9 million
and some 40 top performers in coun-
try music under contract.

Several outstanding gospel music
groups also will be included.

Called the Cornstalk Country
Music Holiday, the event is an Ace
London production for the South
Dakota-based ITNAVA Founda-
tion. It is now into preproduction af-
ter six years in the planning stages.

Ticketron is handling advance
ticket sales, and mectings are now
being held for the food service pro-
gram. Space is available for 385 con-
cessionaires and exhibitors.

The festival will coordinate with

the South Dakota bicentennial com-
mission, directed by Barney Sten-
sith.

Tickets go on the market later this
year at $20 for the full five days. Wil-
liam Povondra, Ticketron’s Los An-
geles area city manager, said the po-
tential of one million in attendance
is there, which would surpass all pre-
vious single sale events of this genre.

Co-producers Bill Boyd. Marty
Hornstein and Bill Burdsal will
handle the areas of casting. motion
picture and television cassette rights.
and recording rights.

The massive budget. which in-
cludes the employment of 4,000. is
being financed in a manner similar
to that of the Spokanc World's Fair.
where front money from sale of con-

Country Course At T.U.

AUSTIN-—The Univ. of Texas will become the first four-year college in the
nation to specialize in country music. It will be taught in, of all places, the an-

thropology department.

Marcia Herndon, a native of East Tennessee and a professor with a Ph.D. in
cthnomusicology. will teach the course called “country music and culture.”
She once performed as a country singer. but later rejected the art form for clas-

sical music.

Ms. Herndon will utilize tapes to teach students about country music and its
culture. She also will use Texas musicians as guest lecturers.

Her philosophy is that country music is available to break down barriers,
taking it out of the white, Anglo-Saxon Protestant category into areas of black

artists. Chicanos and others.

Countrg

40 LIVE ACTS PLANNED -

Cornstalk Holiday
Projecting a $9.9 Mil Budget

e

InSD
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cessions and all rights plus advance
ticket sales income will go into pro-
duction money.

Site for the event is a two-square-
mile tract near here, containing a
natural amphitheater. Offices for
the event will be located in Sioux
Falls, Atlanta, Kansas City, Nash-
ville and Leonia, N.J.

Local 47 Plans
Free Jamboree

LOS ANGELES—AFM Local 47
has lined up an impressive artists’
list for its free country jamboree to
be held June 8 at Newhall’s William
S. Hart Park.

Performing at the Sunday after-
noon event will be Tex Williams,
Johnny Bond. Doye O'Dell. Jimmy
Pruett, Hal Southern, Eddie Dean.
Jana Lou, Judy Rose. Patsy Mon-
tana and Sharon Leighton along
with the bands of Curtis Stone,
Tokyo Ernie, Jack Tucker, Cathy
Turner, Garland Frady, Don Lee,
Hi Busse, Byron Berline and Harold
Hensley. Master of ceremonies will
be Cliffie Stone,

The program will run “at least five
hours,” says Stone. “lt’s totally
wholesome family entertainment
and we're pleased that we can offer
it free o an appreciative audience of
thousands.”

PRIDE OF HUMPHREYS COUNTY

Hoopty-Doo Holiday Will
Run 3 Days In Tennessee

WAVERLY, Tenn.—The “biggest
country music spectacular in the his-
tory of Middle Tennessee™ is set for
June 5-7, in an event called the
Humphreys County Hoopty-Doo
Holiday.

The three-day carnival-like spec-
tacular will feature Loretta Lynn,
whose dude ranch in this county will
hold its grand opening for the pub-
lic, and who will do two concerts of
her own.

There also will be country music
on literally every street corner in this
town of about 5.000. The music will
extend out into the county, with ac-
tivities going on in every town from
New Johnsonville to McEwen. and

out to the Lynn ranch. There also
will be activity at the fairgrounds.

John Rychen. a fishing pier oper-
ator and member of the Chamber of
Commerce, has issued an invitation
lo any artist who wants to pick and
sing on a street corner to show up
and go at it. Professional entertain-
ers also will take part in some of the
festivities.

There will be square dancing in
the streets, a talent show, a parade
and other activities. Ed Dunn of
Memphis, who is helping coordinate
the event, says there will be no place
in the entire county where one can’t
hear country music for the three full
days.

Blllboard photo

REEVES ARRIVES—Singer Del Reeves is greeted by a bevy of beauties at the

Billboard golf tournament.

A very special and personal
new album from Brenda featuring

‘He's My Rock ™ ver s

her latest hit single.
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COE CLICKS
ON CAMPUS

NASHVILLE—A Columbia artist
came to the aid of a Warner Bros.
country sales director and the result
was a success for everyone involved.

When Thomas Williams of
Warner had to be out of town and
away from his regular teaching as-
signment at Middle Tennessee State
Univ., David Allan Coe came to the
rescue.

Accompanied by Mary Ann
McCready of CBS, they drove the 35
miles to teach the class in the history
of commercial music. Coe was so
popular that he stayed on hours be-
yond the allocated class time, at the
urging of the students. Even the
cleaning crew had to be asked to re-
turn at a later time.

Coe departed only after a promise
was extracted to return next semes-
ter.

To Golf
Or Not
To Golf?

NASHVILLE—-Some sharply
contrasting differences of opinion
have cast a cloud over the Pro-Ce-
lebrity Golf Tournament scheduled
here next October, and may result in
a new director for the event.

One of the basic problems is the
cost involved. Director Frank Rog-
ers is said to be insisting that all in-
dustry people who participate in the
tournament this year pay $1.000 for
the privilege. This fee has risen con-
sistently over the years. making the
price prohibitive for the musicians
and others for whom the event was
first intended.

There is some pressure to replace
Rogers, who took over as tourna-
ment director several years ago after
having run the Fort Worth Invita-
tional. He replaced Hal Neeley. one
of the founders of the event, held in
conjunction with the anniversary of
the “Grand Ole Opry” each autumn.

In addition to the $1.000 charged
performers, a group of Nashville’s
elite known as the “Country Gentle-
men” pay $1.500 for the privilege of
playing in the 36-hole event. In or-
der to attract crowds, professional
golfers then are paid to come in and
participate., with a minimum guar-
antee for each.

The event has been the center of
controversy for a number of years,
and has been criticized widely by
artists and musicians because of the
loss of its “good will” identity.

On the other hand. it has made
appreciable money in recent years,
and those profits have been divided
among various charities of the spon-
soring organizations: the Country
Music Assn.: the Nashville Tennes-
scean and the Junior Chamber of
Commerce.

J. William (Bill) Denny. president
of Cedarwood publishing, is the
CMA’s representative on the golf
board this year.

Blanchard At Work

ORLANDO-—Epic artist Jack
Blanchard, felled by an infection for
more than a month, has recovered
and, with his wife Misty Morgan. is
working personal appearances
again. Blanchard was stricken
shortly after doing a show in Roa-
noke, Va., just over a month ago. He
has been unable to work. to write. or
to get any correspondence done dur-
ing this time.

Billboard
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* STAR PERFORMER-~Singles registering greatest proportionate upward progress this week.
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1] 2|15 I;MC 5401 CEISA—{)%? Gt 3525 (13 SMOKEY MOUNTAIN ﬁ, 87| 2 :nrihur cmi OF DAY —Billy Thunderkioud
(J. Colter), Capitol 4 (Baron, BMI) MEMORIES — Mel Street e Chieftones
ﬁ 3 9 THANK GOD I'M A (Conley, Devereaux), GRr'FeOU (Chess/Janus) (R McCown), 20th Century 2181 (Sawgrass. BMI)
N L (Blue Moon TASCAR) ﬂ 83| 2| EARLY SUNDAY MORNING—cChip Taylor
CSOU TRYRgolYon]g‘)h" Benve SC (C. Taylor), Warner Bros 8090
Commetsh (Chierry Lane, ASCAP) 3| 26 | 13 | ROLL ON BIG $$§?€';mb;t;m,s., (Blackwood/Back Road, BMI)
31114 (Hey Won't You Play) ANOTHER (- pal) sthic glumblg ﬁr m
SOEBODY DONE SOMEBODY WRONG GhERRee Pl g SR
—BJ. Th ﬁ —Eddi
(C. Moman. L Bute), ABC 12054 (Press/Tree, BMI) 85§13 | BA0DBENS BAD R SEllk fino 7| 770 3| LION IN THE WINTER=toyt Aston
n 10 10 MISTY —far st (H. Axton), A&M 1683 (Lady Jane, BMI)
(€. Garner, (J:.yBure::)lTsBamaby 614 (Chess/janus) 38 43 6 (S]HREA;SndyA)quIECA?ZY(W??CNhaEp;eﬂmAgg::), 72 79 5 I'M AVAILABLE (FO! You To Hold Me
(Vernon, ASCAP) : b : Tight)—Kathy Barnes
D. Burgess, D. Farl), 797
5| 6 |11 | WINDOW UP ABOVE—wickey Giley 53 | 4 | FIREBALL ROLLED A SEVEN—pave butiey et gy | MM 14797 (Golden st
(G. Jones), Playboy 6031 (Glad, BMI) (R. Banam), United Artists 630 (New Keys. BMI) 8 3 UNCHAINED MELO
| 7 |11 | 100 LATE To woRRY, r , . 7 MR N S Ly,
100 BLUE TO CRY—ronrie wil 50 8 BOILIN CABTBAGE Bill Black c%fgg
~=Ronnie Milsa| i i
(A Dexte), RCA 10228 ’ (& Micae, B, T L g i 283 (Lomtor) | JUST GET UP AND CLOSE
: L (
(Hill & Range/Elvis Presiey/Noma, BMI) m Dooﬁlohnnv;;%dgr;ﬂ('&z_ ol
P| 8 |11 | BRASS BUCKLES-sari senr fr| 8 | o | oReamiNG My oReams wiTk vou- — R .
(B. Borchers, M. Vickery). Playboy 6032 (Tree, BMI) o R $eca 10270 ick, B ﬂ 95| 2 | GOD'S GONNA GETCHA
B! 9| 9 | 1 AINT AL BADcCrary Price , (For That)—Gearge Jones & Tammy Wynett
(1 Duncan), RCA 10236 (Roz Tense, BMI) 42| 42| 7| Mrow fEc".T”EKE HOME— oy co T (Col bR
(R. Newman), Cotumbia 3- anuary, g
|| 7 | TRUN TO BEAT THE 76| 82| 4 | BIRDS & CHILDREN FLY
MORNING HOME-Tg. Shepard ﬁ 4 ERSONALITY —Price Wi 3
(R. Williams, T.G. Shepard, E. K;g;ek), Melodyland 5 g rl Pfcoe), GRT 020 ?E'ﬁéss'??a‘"":i') (ﬂngY—_ KennyDPv'lice" I
6006 (Motown) (Don Crews. BMI) (Lioyd & Logan, BM1) (D.u"be:’r‘még&(');‘ offman),
ﬁ 17 6 WHEN WILLI BE LOVED —Linda Ronstadt 1!' 55 6 BURNING-=Feriin Husk 77 81 6 T00 FAR GONE—¢ 1ou Harri
(P. Everly). Capitol 4050 (Acuff-Rose, BMI) (J. Foster, B, Rise)l," ABuc 1,2085 (Jack & Bill, ASCAP) 82! ‘S;hlel_nill).BaeI;)nse 132";sm<'w°:me7 ’|'3'rsos.)
ﬁ 15| 9 FROM BARROOMS TO , =
BEDROOMS — David wills 45 3| 9 YOU'RE GONNA LOVE YOURSELF IN THE ﬁ m MOVIN' ON—~MWerie Haggard
(D Wilis, S. Rosenberg), Epic 850090 (Columbia) MORMNG—ROV Clark (M. Haggard), Capitol 4085 (Shade Tree/Kpieth, BMI}
(Double R, ASCAP) (D. Fritts), ABC/Dot 17545 (Combine, BMI) 9 % 6 UNFAITHEUL FOOLS
I -
w 18 7 YOU'RE MY BEST FRIEND—Don williams ﬁ 62 4 FREDA COMES, FREDA GOES—Bobby G. Rice (B. Fischer), ABC 12070 (Rlct:’&yurve;’;.DSyEk;AC)
(W. Holyfield) ABC/Dot 17550 (Don Williams, BMI) 1 NG e RT 021 (Chess/Janus
(Hazelwood, Cook. Greenaway), GRT 021 ( ) m
(Cookaway, ASCAP) 90 2 YOU KNOW JUST WHAT
ﬁ 16 | 10 THESE DAYS I'D DO-Lois Johnson
(I Barely Get By)—George jones = Jeri (). Foster, B. Rice), 20th Century 2187
oy e, i 5088 (i Mr| s | s | e on pres i s Gtk S ey o
ﬁ vl e LIZZIE & THE RAINMAN=Tarms ok ﬁ 66 | 3 THAT'S WHEN MY WOMAN ﬁ 98 | 2 gdhk. R;gHT AND MRS. WRONG— me! Tiniis &
anya Tucher erry ce
(K. 0'Dell, L. Henley), MCA 40402 BEGINS -1 Overstreet (K. Westberry, H. Harbour), MGM 14803
(House Of Gold, BMI) (). Giltespie), ?’(';g'/ybot e”;se; (Ricci Mareno, SESAC) (SaWKTBSS,e'é\;W) o
15| 5 |13 I'D LIKE TO SLEEP 'TIL | IED— ﬁ mﬁ EVERYTIME YOU TOUCH ME (I Get
GET OVER YOU - Freddie Hart ﬁ | 3 ?BLArﬁfs"c DDavisc)',wm':‘r;c?ysm High)—chariie Rich
(R. Bowting), Capitol 4031 (Brougham Hall, BMI) (American Gramophone. SESAC) %F'ﬁe”gi Ck R;\c;éAPE)pnc 50103 (Columbia) (Algee.
/Double R,
20 |10 WORD GAMES-—Billy walk
| @ G 10205 (Show Biz, BMI) 50 [ 41| 9 3[;‘0?"'[:?' GOODTIME 83| 75| 7 | PLEASE COME T0 NASHVILLE- ommie oo
= own ., h , M 6
22 8 RECONSIDER ME—Narvel Felts R Porter.ml'l 10an>, RCA 10233 fum?nfavr'darursl;?g:r) szes?g;h"d 00¢ (Wotow)
I (M. Lewis. M. Smith), ABC/Dot 17549 (MaRee/Porter-Jones, ASCAP)
| (Sheiby Singleton, BMI) 84 91 5 EVERYTHING'S BROKEN DOWN-
23 7 | HE'S MY ROCK=EBrenda L ﬁr 61 5 HELLO, { LOVE YOU— iohnny Russell arry Hosford
| (S Dabbins), MCA 40385 (Famous, ASCAP) (R. Rogers). ROA 10238 (Newkeys. BMI) e
19 | 21 9 41st STREET LONELY HEARTS 52 (27 | 11 gACle 'IN HU)NTREXI&)LE AGAIN - Bobby Bare 85| 89 4 | THINK I'LL SAY GOODBYE—
ND DADDY- hel Silverstein Mary Kay J
ngSjrgﬁ,wDE.Ektstson). CapitoIYAOAgu;;Itg'%g;k BMY) (Evil Eye, BMI) %agu;:ﬁg,ml\;e;ca?)pman), Aveo 610
on Wilhams,
ﬁ 24 |10 FORGIVE & FORGET—Eddie Rabbitt IT INTO LOVE
| (E_Rabbit E. Stevens), Elekta 45237 R :ékwf’:fm [k 86| 94 | 5 | | WANNA KIS YOU~ Nancy Wayne
(Briar Patch/Deb Dave, BMI) . Ke”gm' G S;'t\:(ln)n L. Cheshier), Columbia 310101 ggrleTci'r]na;gS)l'Bl\%lo)m Century 2184 (New
21| 4|12 SHE’S ACTING SINGLE (I'm Drinkin’ (Rodeo Cowboy. '
Doubles)—Gary S ‘h m LOVE IN THE HOT
l (Wo Cavgzysru))_ RCaAr’IOtZQZ??Rose Bridge, BMI) 54| 46 | 14 §J6IhLTT:{Ol:‘]K P T S ‘\VFTMERNOON—Gene Watsog )
—Billy “Crash” Craddoc (V. Matthews, K. Westberry). Capitol 4076 (Jack, BMI)
ﬂ 28 | 8 THERE | SAID IT—Margo Smith (). Christopher, B. Wood), ABC 12068
(M. Smith), 20th Century ?11702 (rﬂéobi, BMI) (Chris:fmudplﬁearsy Nin:,o B)MI) 88 1 93 3 LET'S LOVE WHILE
2 f 1o quuoe || CONGANTECE) ':“E LOVE AT HOME | 55 | 43 | 12 | COMIN' HOME TO YOU— ey g 3Ly L B —
 Bach, | MGM 1478 Tay, BM
’ (D. Fraies), GRC 2055 (AuttRose, BM) e U 89| 96 | 3| MAY YOU REST IN PEACE= Westy Nl
L 56 | 47 | 10 | MERRY-GO-ROUND—Hank Sno A e L
B | s | mcan o oy
| 9 | 84 5 I'D STILL BE IN LOVE WITH YOU-
25 |14 |12 HURT = Connie Cato 57133 |17 BLANKET ON THE GROUND —Bitiie Jo Spears Brian Collins
| (). Crane, A. Jacobs), Capitol 4035 (Miller, ASCAP) (Roger Bowling|), ":JnitedB:;tists 584 (a ”O;e;s‘ W mb), ABC/Dot 17546
|
E ‘ 217 ‘ S e DU 7 - o192 3| ;i)uma"::)u B)E MY LADY
(€. Rich), RCA' 10256 (Chare Rich. BM) 71| 4 | THE DEVIL IN MRS. JONES—Bily Larkin . Y= Daid Alien Coe
7|87 ’ WHERE HE'S GOING, I'VE ALREADY BEEN/ (€ Corler . o). Bn 101 (Bie Moon | SRR A i o e
THE KINDA WOMAN | GOT—Hark Willas, 1 92 ICICTNp) | WANT TO HOLD YOU-sils partn
! ) ; i
S T B 2y oon Y0U oM Mg iximnng B . 567
. Witllams), Columbia 3- e 0se,
ﬁ 34 | 8 l THE MOST WANTED WOMAN o P TAKESTAT eGP i [ 93|97 3 ISRS'L‘LSI'TINIEN YOUR SWEET
IN TOWN- {INE— Dottie West
R Po(r)w, B. JRoDnye:eSd Wilson), Shannon 829 (NSD) HOUSE—pavid Rogers (B. Marrison. J M. Harris), RCA 10269
(MaRee, ASCAP) (. Paxton), United Artists 617 (Brushape, BMI) (Music City, ASCAP)
2931 | 9 | BEYOND YOU—costaicae  |¥| 80| 2 | TROUBL . 9 | QI  SEARCHIN'~uets Mortgner
. Catuncs, . ai. Uned s 600 ﬁ 80 | 2 .(rJvRCgsHutE %CE LT8G ehesnut, BY) . : :;PA ::E: ;:ua 45247 (Hill & Range, BMI)
: n;:l!::::' =~ Marilyn Seflars
i’r = 1& UNTRY D.J.—Bill And (G. Dobbins, T. Austin), Mega 1230
adl %HES LATKEDL N (OTAEOUNRIENAS sl 3 ?BqAndevson), MCA 46504"<s°{§ﬁﬂm BMI) (Full Swing, ASCAP)
© Fame), w103 s s o) 96 )99 | 2 | INTHE MOOD—joe Bob Nashuile
EALIN’'— Ward
w 40 6 MISSISSIPPI YOU'RE ON 63 ig ¢ (SJTFoster, B. }?]l::;,y Mearrcu)ry 73667 (Phonogram (S?uggllg:':p:",hm Capitol 4059 (Shapiro
MY MIND—Stoney Edwards (Jack & Bill, ASCAP) l Bernstein, ASCAP)
(J. Winchester), Capitol 4051 (Fourth Floor, ASCAP) £ 97 m GHOST STORY
323 | 6 COLINDA~Fiddiin' Frenchie Burhe & The Outlaws sy |a | 4 mNBubegclij)RR%P Yozve('vr:ct';?damn | (1. Shaw), Capitol ;azgsa({l[el:y;w)
| (). Wiltiams), 20th Century 2182 (Jack & Bill, ASCAP) % LOVE YOU BACK T0
ﬁ 8 HONEY ON HIS HANDS-) Pruett m
8 MY o g‘;’omtﬁ MT:sz::tmIoeBe) i : (T Seals, M. Bames). MCA 40395 (Danor, B fiLE(ler(ii_U\—jr;e«LdByCylnell‘avl7554 S
- artine, Jr.), ABC/Dof
8:50071 (Columb
| Gy o i 830071 (Columh) 66 | 67 | 7 | 1 LOVE A RODEO—Roger Miler 99 1100 | 2 | ONE BY ONE=simmy Eledee
| (R Miller), Columbia 3-10107 (Alhrond, BMI) (K. Bach, . Lane), 4-Star 51003 (Four Tay. BAI)
34 139 | 6 (There She Goes) | WISH - Bach, b
HER WELL—Don Gibson 67 | 76 6 BABY —Tennessee Ernie Ford & Andra Willis 100 PUT ANOTHER LOG ON THE FIRE—Tompall

(S. Silverstein), MGM 14800 (Evil Eye, BMI)




Bob Wills
1906 - 1975

His loss will be felt by everyone

who was ever touched by his music.

His music will live forever.
United Artists Records.
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David Rogers is reunited with
Kathleen Jackson, his personal man-
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Billboard photo
POST GOLF PARTY—It was dancing and partying for participants in the 2nd
annual Billboard Ggolf tournament in Nashville.

The Sun Story.” Mann was one of
the label’s biggest sellers in the *50s
with “Mona Lisa™

zgaesrh fﬁ; . m;encyn ye elz::::sle d ho‘:::)':":rl; AR R * Star Performer—LPs registering proportionate upward progress this week.
chairman for the National Society E : gf’
g)r Autistic ﬁhéldlredm Ry Johnny E |3 |75 TTLE-Artist, Lavel & Number Distiibuting Labed
odriguez scheduled for appear-
ances on “The Tonight Show,” 1| 1 | 5 | BEFORE THE NEXT TEARDROP FALLS—Freddy Fender, ABC/Dot DOSD 2020
“Merv Griffin Show” and “Dinah’s 2| 2 REUNION-B.). Thomas, ABC ABDP 858
Place.” ... Florence Semon, West
Coast publicist, has been retained by 3 | 3 [12 | AN EVENING WITH JOHN DENVER, Rca CPL2.0765
Sy Rosenberg to handle publicity for 4 | 5 |10 | BLANKET ON THE GROUND-Billie Jo Spears, united Atists UA-LA390
Charlie Rich and other acts Rosen- y
berg represents. She replaces Peter 5 6 9 | WOLF CREEK PASS—-C.W. McCall, Mcm m3G 4989
. Simone & Assoc. ... Roger Miller ﬁ 9 22 | HEART LIKE A WHEEL—Linda Ronstadt, capitol ST 11358
Georgia Chelman photo dropped in on Dorsey Burnette at 71 7 |12 | rm JESSI COLTER=Jessi Colt .
PIE FINALE—Billboard’s John McCartney catches a pie in the face from  the Palomino Club ini North Holly- S GRSy apraiStel1og3
ABC's B.J. McElwee at the conclusion of the golf tournament. In the back- ~ wood last weekend and performed. 8 | 4 {16 | LINDA ON MY MIND—Conway Twitty, mca 469
ground approving is singer Mary Boone. - ?;:::c??)snk ‘frfg‘:‘;i: r%“g;;‘_‘;’; 9 | 8 |13 | HAVE YOU NEVER BEEN MELLOW—Olivia Newton-John, ca 2133
Hea Schedule Loo in Show™ from Caesars Palace in Las 10 { 12 |13 | BACK TO THE COUNTRY-Loretta Lynn, mca 471
v y ", Vegas. ... Billy “Crash” Craddock
) g played a town last week with a pop- 11 | 14 |22 | SONGS OF FOX HOLLOW—Tom T. Hall, Mercury SRM.1-500 (Phonogram)
ulation of 600 but had 1,100 in at- t 20 § 3 | PHONE CALL FROM GOD-Jerry Jordan, mca 473
a u tendance in a 1,000 seat capacity ﬁ 17 | 4 | mickey . . y
NASHVILLE-With Fan Fair  introduce it to sports audiences. But  club. That’s quite a feat. . . . Jim and PEKEYLSI (RN ON=Nlckey Giley, ey e 45
coming up in a few weeks, the Nash- radio stations, civic groups and even Jon Hager join Sonny James at Bush 14 |16 |16 | A LEGEND IN MY TIME—Ronnie Milsap, RCA APL1 0846
ville Pickers Celebrity baseball team major league ball clubs have found Gardens in Florida May 24-26. 15 |11 |11 | OUT OF HAND—Gary Stewart
is turning its thoughts temporarily to the Pickers to be a successful promo- Tree International’s Cliff William- oA A A SO
softball. It is into 1ts fourth season of tion for raising funds and drawing son was among those featured on a 16 | 18 |44 | BACK HOME AGAIN-John Denver, Rca CPL1.0548
touring nationwide, playing and larger audiences. The Pickers also recent NBC-TV “Weekend” series, ; )
performing for charity. sponsor a couple of Little League  dealing with what happens to a 17110 110 | FREDDIE HART'S GREATEST HITS, capio 5T 11347
Under the guidance of Gene Fer- teams. songwriter’s tape after it reaches a 18 | 21 | 5 | THE LAST FAREWELL & OTHER HITS—Roger Whittaker, Rca APL 1-0855
guson, national country promotion Among the country entertainers ublisher’s desk. . . . Curly Putnam is .
director for Columbia Records, the who have performed with the team fccovering from an emergency oper- g I f.?c'foo?ﬁogﬁ"ﬁﬁs‘a‘“'” Thaty)=SnypCeaiay e Buek Trent
@ team is made up mostly of country have been Bill Anderson, Tommy ation in a Nashville hospital. ... A , )
E music entertainers The manager is Cash, Roy Clark, Mickey Gilley, fuel system failure forceg Jerry Lee ﬁ % | 2 | KEEP MOVIN' ON—Merle Haggard, Capito ST 11365
o John Fisher, director of operz.nions Lioyd Green, Bob Luman, Charlie Lewis’s plane to land ata tiny, unat- ﬁ 27 |3 lN co CEKT-Chagley Pride, Chet Atkins, Ronnie Milsap, Dolly Parton,
3 _here for Melodyland, once a pitcher McCoy, Eddy Raven, Jerry Reed tended airport in Savannah, Tenn. erry Reed, Gary Stewart, rCa 21014
E‘ . thePII\Jew Yorkd‘t;ant!(ee organiza- ;nﬂ eve(;l/TanyafTucker. Tl}:ey play last week. More complications arose 22 {23 | 5 | SMOKEY MOUNTAIN MEMORIES—Mel Street, GRT 8004 (Chess/Janus)
tion. He succeeded former major all and/or perform on the post- when the wheels locked on landing,
"ri leaguer Dick Sisler, now batting and game concerts. causing one tire to blow out an%i Zo||2° 'S eSINGERERYSBionsnileg; uctss:
o first base coach of thc;l San Diego Games in major league parks to damaging the other three. However, ﬂ 30 | 2 | GREATEST HITS—Charlie Rich, rca aPLI-08S7
™ Padres. Assistant coaches are also precede regular games are set for no injuries were sustained and three
Y, former professionals: George San Diego (May 25) and Chicago off_d"'ny state troopers volunteered el 10 LR e e Al
: Arlc:hey and Jim Thigpen. i (Julyf24)4 fNeg(;xtiations are undc;lr- to drive the Lewis entourage the fi- 26 |15 |24 | CITY LIGHTS—Mickey Gilley, Piayboy PB 403
erguson’s concept was to use the way for a fourth appearance at the nal 100 miles or so to Memphis.
2 team to promote country music and Houston Astrodome. Playboy artist Barbi Ben}t)on o 27 |28 |14 !;Tncwlego 7M.WAYS SO EASY (To Find An Unhappy Woman)—Moe Bandy,
fom;,eddfcl)‘r lt(he 0};)chning Othc I;CW 28 |32 |34 | THE RAMBLIN' MAN-Waylon Jennings, Rca APLI.0734
Firebird Lake in Phoenix, Ariz. last ,
week and was crowned “Miss Fire- 29 |29 | 4 | ALTILE BIT SOUTH OF SASKATOON—Sonny James, Columbia KC 33428
bird Lake.” It’s on an Indian reser- w m TANYA TUCKER—mca 2141
vation and is one mile long, encom- - ) )
passing 300 acres and has parking 31 {22 [11 | BARROOMS TO BEDROOMS-David Wills, Epic KE 33353 (Columbia)
facilities for 8,000 cars. It has been 32 {34 | 3 |LOIS JOHNSON, 20th Century T 0698
dubbed the “Indianapolis of the
Boating World.” . . . Betty Jean Rob- 33 139 | 2 | HARD TIME HUNGRYS—Bobby Bare, rca apt1.0906
inson has signed an exclusive book- 34 |24 | 7 |BOOGIE WOOGIE COUNTRY MAN-Jerry Lee Lewis, Mercury SRM-1-1030
ing contract with Century I Talent (Phonogram)
Agency. Betty Jean writes fo(rj 4 Star ﬁ 45 | 2 | YOURE MY BEST FRIEND-Don Williams, ABc/Dat DOSD 2021
Music and i I i
T e e e T A CCOn B 36 |40 | 9 | PIECES OF SKY—Emmylou Harris, Reprse 0635 (Waroer Bros)
album for 4 Star Records. ... Carl
Mann popularity renewed in Scan- ﬁ m STILL THINKIN' BOUT YOU—Billy Crash Craddock, ABC ABCD-875
dinavian countries since the release .
o anllP'on [Sonc G ofonaeh: 38 (25 |15 | ALL THE LOVE IN THE WORLD-Mac Davis, Columbia PC 32927
titled “The Sun Story.” The LP is 39 |31 | & | JOE STAMPLEY—Epic KE 33356 (Columbia)
part of a series compiled for Sonet _ e
' by Martin Hawkins, an Englishman, 40 | 33 |19 | BARBI DOLL—Barbi Benton, Piayboy PB 404
Billboard photo g js also co-author with Colin Es- 41 |47 |30 | SONGS ABOUT LADIES & LOVE-Johnny Rodriguez, Mercury SRM 1-1012
SHOTGUN START—Golfers assemble for the shotgun start of the Biliboard cott of a recently released book (Phonogram)
Scramble. More than 140 took part. about Sun Records titled “Catalyst- ) GOOD HEARTED WOMAN—Connie Cato, Capitol ST 11387

43 |46 | 4 | WRITER ME A LETTER-Bobby G. Rice, GRT 8003 (Chess/lanus)

Tl on com

WITH ALL MY LOVE-La Costa, Capitol ST 11391

Kris Kristofferson is signed to star 45 | 43 |11 | GREATEST HITS-Tanya Tucker, Columbia KC 33355
in a new movie entitled “The Sailor :
Who Fell From Grace With The 46 | 48 | 3 | I'M HAVING YOUR BABY-Sunday Sharpe, united Artists UA-LA 362-G
Sea.” Production is to start in Sep- 47 |35 | 6 | SOUTHBOUND-Hoyt Axton, asm sp 4510

tember in England. No co-star has
been selected. In the meantime, Kris
and wife, Rita Coolidge, are finish-
ing their respective albums in be-
tween tour dates. In May, they join
Buffy St. Marie in donating their tal-
ents to a benefit for the Indian Relief
Fund at the Univ. of Minn.
Charlie McCoy, Billy Swan,
Wayne Moss, Russ Hicks and Jim
Colvard of “Barefoot Jerry” set to
play the Olympia Theater in Paris,
France, five days this month. The
concert is a result of a recording ses-

49 | 42
50 |38

s |

THE GUITARS OF SONNY JAMES—Sonny James, Columbia KC 3347
PROMISED LAND—Elvis Presley, RCa APL1.0873
CHARLIE MY BOY-—-Charlie McCoy, Monument KZ 33384 (Epic/Columbia)

sion that took place in Nashville last
fall when John Fernandez, producer
of French singer Eddie Mitchell, de-
cided to cut an authentic rock and
roll album here in the U.S. They
flew here, gathered some of Music
City’s top musicians, and the result
was a smash album “Rockin’ In
Nashville.” When Mitchell was

signed to play the Olympia, he
scheduled the concert to coincide
with the availablity of the musicians
who made his album such a success.
The whole entourage, including The
Jordanaires and The Holladay Sis-
ters, background voices, are being
flown to France at Mitchell’s ex-
pense for the concert.
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== had their first two albums hit #1 on
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Joel Whitburn’s

Record
Rescarch
Report

= Bad Company, with their 2nd album

- refease “Straight Shooter” shooting
= straight for the 31 spot on the “Top
= LP's” chart, may soon be joining a -
very elite group of rock artists. Only
3 artists in the history of rock have

THHTITH

i

T

~ Billboard's “Top LP's” charts: Elvis

£Z Presley, The Beatles, and The Mon- =3

= kees. Although Bad Company's popu-
~ larity didn't sweep our nation over-
~ night, as the other three did in
unequaled manner, their 1st album :
release titled “Bad Company” did

climb to the #1 spot three months
after its release and only 9 months

after the formation of the group!
* * *

m

= It wasn't until the Beatles crashed :
the music charts in 1964 that rock

- artists had much success with the :

Top Position on the album charts. In
fact, up to that time, Elvis Presley
and Ricky Nelson were the only 2
rock 'n’ roll artists to hit the #1 =
spot!

il

* * *

-

The 5 currently charted Led Zeppelin
albums have been charted as a total
for exactly 8 years (416 weeks).

* * *

i

Besides ‘Greatest Hits,’ ‘Sound-
tracks,” and ‘Original Cast’ albums,
the titles of the two all-time Top Al-
bums of Longevity are, coinci-
dentalty enough, ‘‘Heavenly’-
“Hymns.” ... “Heavenly” by Johnny
Mathis and “Hymns" by Tennessee

Ernie Ford.
* * *
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Trvia Question #36:

Name the only two male Soul Vocal-
ists to hit #1 on Billboard's “Top
LP’s” charts from 1955 to 1965.
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Copynght € 1975 by JOEL C. WHITBURN and :
BILLBOARD PUBLICATIONS, INC. All nights re-
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Mail 1n the coupon below to order books listing
complete data (date/highest position/total
weeks charted/label & record no) for every
record to make the Billboard charts.
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CJPOP'55-'72 $30. CJLP's'45-72  $30.
J POP'55-'72 [JEASY L."61-'74 $25.

(Hard Cover) $40. CJR&B'49-'71  $25.
CIPOP'40-'55 $20. [ CE&W'49-71  $25.

SUPPLEMENTS:

OPOP'73 $10. COC&W'72-'73  $10.
CJPOP 74 $10. CJC&W'74 $10.
OLPs’73  $10. R&B'72-73 S0,
OLP's'74 $10. (JR&B'74 $10.

Name

St.

City

State Zip

Make your check or
money order to:

sesidn(®@)

P.O. Box 82
Menomonee Falls, Wis. 53051
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Bluegrass & Folk
Concert Will Run
42 Hours In Md.

CALLAWAY, Md.—Forty-two
hours of bluegrass and folk music
will be presented here over the Me-
morial Day weekend, featuring top
artists, in an effort to raise funds “for
the preservation of this art form.”

The event is utilizing the Ticket-
ron outlets of Sears, Wards, Gimbels
and Wannamaker stores, plus all
East Coast Ticketron record store lo-
cations.

Guests include Doc & Merle Wat-
son, John Hartford, Mother May-
belle & the Carter Family, the Nitty
Gritty Dirt Band, the Osborne
Brothers, Grandpa Jones, Doug
Kershaw, Vasar Clements, and
Mother Scott and Her Children.

The sponsoring organization is
the Virginia Folk Arts Society, lo-
cated at Fairfax, which describes it-
self as a society “for the preservation
of the traditions of blues, bluegrass.
country, gospel and folk music.”

This is to be followed by similar
festivals utilizing these and other
artists. They are, in succession, at
Morrow, Ohio; Indian Springs,
Md.: Escoheag, R.l. Warrenton,
Berryville and Martinsville, Va.;
Cincinnati; Renfro Valley, Ky.:
Angier. N.C.; Vienna, Va. Bur-
lington, Vt.; Galax, Va.; Gettysburg,
Pa.. Corinth, N. Y.: Martinsville,
Va.; Upper Salford, Pa.; Reidsville,
N.C.. Glasgow, Del.: Shartlesville,
Pa.; Woodstock, Va.; Abbottstown,
Pa.; Angier, N.C.; and Lawtey and
Gainesville, Fla.

Country Shows

® Continued from puage 3

their groups or are on the verge of
doing so.

At a recent meeting of auditorium
managers in North Carolina, there
was general agreement to hold the
line on rentals of auditoriums and
coliseums because of the money sit-
uation.

One booking agent estimates that
his bookings are off as much as 40
percent through this gap from a year
ago. More and more of the “above
average” acts are working clubs here
locally. at a greatly reduced price.

Many acts are not working at all.
As a result, many of the agencies are
considering such steps as cutting
back talent rosters, or even merging
to join forces in coupled strength.
Several acts have cut prices, will-
ingly or otherwise.

The record business, however,
seems to be holding strong. with few
returns in the country field. There
has been no let-up in product.

AAA Rules

® Continued from page 33

clined to comment. Unterberger was
given to jurisdiction in the case after
a dispute developed over the time
off the musicians demanded be-
tween their annual visit to the Ann
Arbor (Mich.) Festival and their Eu-
ropean tour this spring.

The musicians’ union called for a
one-week break in the schedule be-
fore starting the European tour on
May (7). claiming the members
were entitled to at least a week off
between tours. The orchestra associ-
ation said the Michigan festival is
not a tour. After a law suit was filed
by the association in U.S. District
Court here, both sides agreed to ar-
bitration. Unterberger ruled that a
combined domestic-foreign tour
should not be longer than four
weeks and that the fifth week in Eu-
rope, therefore. would not be per-
mitted.

® Continued from page 26

ards during his 10-song set. The introduction to
each song drew applause, but best received was
Glaser's solo material, particularly the good na-
turedly chauvinistic “Put Another Log On The
Fire.” A standing ovation 2,500 miles from home
after several years off stage and few hit records
is not common, but this was exactly the re-
sponse following Glaser's show. Should he de-
cide to stay on the road and get his band a bit
more together (this was their first appearance),
there is no reason why Glaser, with his inter-
esting and we!l done songs and his quick on-
stage wit, should not be able to take his show on
the Troubadour-Bottom Line circuit as well as
the country route.

Jerry Corbitt, the original lead guitarist with
the Youngbloods, opened the evening with a
fine set of mellow rock. Corbitt is a bit like Jesse
Colin Young in vocal sound, though he is clearly
not an imitator. The audience, who obviously
came primarily to hear country music appeared
more than satisfied with Corbitt and his rock
quartet. BOB KIRSCH

TOM SCOTT AND THE L.A.
EXPRESS
RORY BLOCK
The Bottonm Line. New York

Although it's almost always been apparent,
Tom Scott definitely stood out as a bona fide
headliner May 1. Besides generating uncon-
trollable excitement with his special brand of
jazz with tinges of rock, he also displayed an un-
canny ability to go over with straightaway jazz to
a mainly rock audience.

As far as bands go, it's no wonder that George
Harrison and Joni Mitchell both chose Scott and
his able-bodied band as touring mates.

Roben Ford on guitar, Max Bennet on bass,
John Guerin on drums and Larry Nash on key-
boards, together with Scott, on a variety of
saxes, are capable of playing on a bill with any
other kind of musical group and going over.

Scott plays with an abundance of excitement
and feeling and he’s always been ahead of the
times. He helped turn people on to John Col-
trane years ago using a soft-sell approach and
today he's probably doing more for converting
the masses to jazz than any other artist.

Whether he's playing jazz, blues or rock, Ford
is a topnotch soloist. Nash is another musician
about to step out of the wings. He has a very
special touch for playing electric piano. The
rhythm section of Bennet and Guerin is one of
the best in the business, skilted at handling any
situation, partly due to their extensive session
work on the West Coast.

Instead of playing tunes exclusively from his
new Ode release “Tom Cat,” Scott mixed up se-
lections from his earlier albums much to the
delight of the standing room crowd.

Opening the show was Rory Block, a new art-
ist on RCA. This was one of her first concert
dates and taking that into account, she per-
formed very well. However, she really needs a lot
of work with her act. Her voice is strong and her
material is fine, but her back-up group and the
lack of noticeable stage presence hold her back.

JIM FISHEL

AMERICA
CAPTAIN
Felt Forum, New York

It was as if the phrase “captive audience”
was coined for America. From the moment
they stepped onto the stage the crowd did
nothing but cheer. The May 9 show opened
with a clean, crisp rendition of “Tin Man”
and the group displayed the feature for which
they are best known, fine harmony. They con-
tinued the momentum with highlights such
as “'Don’t Cross the River,” "“Company” and a
mighty version of “Ventura Highway.” They
have a total sound, strong vocals and strong
instrumentals.

This material is a departure from the easy
listening one expects from America. Dan
Peek mans an electric guitar and the group
transforms into a rock group. The pleasant
harmonies of Dewey Bunnel and Jerry Beck-
ley remain, enhancing the driving electric
force. The crowd kept cheering throughout
the entire 70-minute set. America, then, re-
turned for an exciting encore of ““Sandman.”
After a standing ovation, they returned again
to play a second encore, “Horse With No
Name,” the tune that brought the group to
fame. After some 23 songs, the audience was
still eager and continued to applaud for 10
minutes. This show proves that America is a
safe bet for continued success.

Captain opened for America. In its half-
hour set, it performed eight tunes. The group

~ dlent In Action

has some fine, meliow harmonies but its big-
gest drawback is its material. Its melodies
are simple and its lyrics are inane. With the
exception of a fine sounding tune, “You Need
Me To Need You,” most of the show went at
that pace. Simply, Captain needs to clean up
its act. STEVEN FRIEDEL

AEROSMITH
Boston Gardens, Boston

Fresh from the news that its second LP, “Get
Your Wings,” was certified gold, the five-man
group Aerosmith displayed a homogenous brand
of rock to a sellout crowd April 18.

While the Columbia group has attained a
modicum of success on the recording side, a
healthy stretch of the road lies ahead before any
additional success transiates over into their
stage act. Fortunately, though, they were on
home turf here and audience reaction was bal-
anced between what seemed like calm indiffer-
ence to sporadic bursts of enthusiasm.

The group isn't all that bad, it's just that they
are not exceptionally good. Lead singer Steven
Tyler handles his role well, and the stage and
musical interplay between band members Tom
Hamilton, Joe Perry, Joey Kramer and Brad Whit-
ford is up to par.

Unfortunately, nothing new is involved. You
can't help getting the feeling that you've seen it
all before—at least a dozen times.

As for material, the group leaves a lot to be
desired. They come out on one level, both deci-
bel and content wise, and remain there through-
out most of their set. Color it boring. One stand-
out selection for the evening, though, was their
handling of “One Way Street.” Additional selec-
tions used came from their latest album “Toys
In The Attic,” as well as from their first venture,
“Aerosmith."”

In all, an average night in rock ‘n’ roll fand,
no real ups and no real downs.

JIM MELANSON

THE KINKS

Beacon Theater, New York

The Kinks are a group that has always
hung just under stardom. After its May 9
show it is easy to see why. Sure, they inspire
an audience to frequent standing ovations,
clapping, singing and even rushing the stage.
So where do the Kinks lose it? The problem
with the Kinks is in its basic ingredient,
sound. It is simplistic and its execution is
sloppy.

The first act of the show consisted of 12
past hits and included a number of tunes
from “‘Preservation.” The best of these were
“Lola,” *Celluloid Heroes™ and the last and
best, “You Really Got Me,” and "All Day And
All Of The Night.” The Kinks were backed up
by three female vocalists fashioned as
streetgirls and a three-piece horn section.
Ray Davies, the creative mastermind of the
Kinks, was given a standing ovation on en-
trance and he did not disappoint his au-
dience. His brother, Dave, on lead guitar
stole the limelight a number of times with in-
teresting r&b solos.

After a lengthy half-hour intermission,
Davies and Co. returned to perform its new
RCA release, “Soap Opera.” Much of the dia-
logue in this highly theatrical production is
vaudeville. It includes a great deal of self-
comment and it is also probably the best part
of the whole show. “Soap Opera” is the story
of a mundane human being named Norman,
who thinks he is Ray Davies and his relation-
ship with his portly but understanding wife,
Andrea, However, it is not a soap opera.

The 150-minute show was cheered by an
audience that seemed hardly old enough to
remember the Kinks as they were years back.
Judged by this SRO house, the Kinks are un-
doubtedly stars. STEVEN FRIEDEL

MINNIE RIPERTON
MIGHTY CLOUDS OF JOY
Avery Fisher Hall. New York

Minnie Riperton is living proof that talent will
win out. Without benefit of any gimmicks or an
over-abundance of flash Ms. Riperton is singing
her way to stardom. In less than a year she has
improved about 300 percent, adding style and
finesse to her powerful and versatile voice. This
improvement more than makes up for the fact
that her current band is not nearly as strong as
the group she had earfier.

For her May 2 show she did songs from both
her new LP “Adventures In Paradise” and her
gold album “Perfect Angel” to the delight of the
enthusiastic audience. Standout numbers in-
cluded "“Love And Its Glory,” Quincy Jones' “If |
Ever Lose This Heaven" and her own “Reasons.”

During the encore she gave out flowers to the
audience. This caused a small mob scene and
caught in the middle was one of her biggest
fans, Stevie Wonder.

Opening the show were the Mighty Clouds of
Joy, a group that is trying to make the difficult
transition from gospel to soul. The fact that the
group was performing unannounced to a most
unreceptive audience and that their backup
band was not very good, did not help matters at
all. ROBERT FORD IR.

JEFF BECK
MAHAVISHNU
ORCHESTRA
Avery Fisher Hall, New York

In this era when the guitar dominates most
phases of popular music two men who still man-
age to stand out from the myriad of today's gui-
tarists, Jeff Beck and John McLaughlin have got-
ten together for a tour that spotlights both their
similarities and their differences.

The April 30 show was opened by McLaughlin
and his Mahavishnu Orchestra, an intriguing
aggregation not only to the ears but also to the
eyes and the nose. On stage with flowers and
incense strewn about, the large group (3-piece
string section, 2 saxes, keyboards, drums and
bass) played their heavily amplified blend of
jazz and rock. Much of the group's music was
lost in the poor sound system that was unable to
handle so much sound. The band's main fault is
that since most of the instruments are played
through synthesizers it is difficult to tell one in-
strument from another. Because of this much of
McLaughlin’s fine guitar work was lost in the
milieu of sound. The only instrumentalists who
managed to shine thru all this were bassist
Ralph Armstrong and drummer Michael Walden
who were the only soloists not playing through
synthesizers.

In contrast to McLaughlin's large heavily
electrified unit Jeff Beck's group was small and
relied more on professional musicianship than
excess wattage. As a result Beck's band had no
trouble with the sound system that could not
handle McLaughlin's legions. In his portion of
the show Beck's guitar work was much more
dominant than McLaughlin's though he did not
overshadow the other fine musicians with whom
he shared the stage. But who can overshadow
professionals like English pianist Max Middle-
ton, bass virtuoso Wilbur Baskin, and Bernard
Purdie, master of the drums. The music was
tight and funky with all 4 musicians sharing the
spotlight.

Both groups played slightly less than an hour
to facilitate a show closing jam that featured
guitarists, bass men and drummers from both
groups. This was the first time in the evening
that McLaughlin had a chance to show his con-
siderable talents. During the jam the similarity
in the styles of the two guitarists became ob-
vious as did the contrasts between the solid r&b
drumming of Purdie and the aggressive jazz rock
stylings of Walden. If the spontaneity of the jam
can be maintained throughout the tour au-
diences across the country are in for a rare treat.

ROBERT FORD IR.

_Signings |

® Continued from page 24

Peterson. He formerly played keyboards for Roy
Orbison, the McCoys and Johnny Winter.

Bruce Fisher to United Artists. . . . Lee Clay-
ton, writer of “Ladies Love Qutlaws,” to Com-
pany of Artists for management as performer.
... Wendell Nightfall Troupe to be managed by
Heidi Music Machine in association with David
Lipton.

Hugh Masekela to Casablanca Records. ...
Them Bones to Gene Lesser Assoc. for manage-
ment.

N.Y. Music Fest

® Continued from page 24

smith and a special jazz concert of
CTI Records artists.

Concerts will be held about four
days a week and. as in the past, tick-
ets will be scaled at $1.50 and $2.50.
This is possible, because the F&M
Schaefer Brewing Co. underwrites
the event. All concerts are being held
outdoors in the 8.000-seat Woolman
Skating Rink Pavilion. Because of
the possibility of rain, Delsener has
scheduled rain dates for each show.
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T. G. Sheppard. Teninesses and easy on the ears. Aged

sippin’ music. Blended in in the studio and mellcwed
the true country traditicn note by note into the finast
Processed carefully with country album you eve-

T. G.'s gotden hits, “Devil in  tasted. "Devil in the Bottle.”
the Bottle” and "Trying te T. G. Sheppard. On Melody-
Beat the Morning Home.' land Records. Eat your heart
T. G.'s music is smooth, light, out, Jack Daniels.

COPYRIGHT 1975 MELODYLAND RECORDS/DISTRIBUTED BY MOTOWN RECORD CORPORATION
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Excellent Quality

DYNA-DAY PLASTICS. INC

1521 East Avis Dr.
Madison Heights, Mich. 48071
(313) 585-6280 tin
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EMPTY
Oldest and largest export- 8 TRACK
er of records and tapes

CARTRIDGES

COMPLETE DJSYSTEM FOR NIGHT CLUB.
New cost $6,000. Used very little, $3,950. Write
Box 684, Billboard, 2160 Patterson St., Cincin-
nati, Ohio 45214. my24

SAVE OVER $1.000. BRAND NEW M75
Musser Century Vibes, $650 plus freight. Write
Box 683, Billboard, 2160 Patterson St., Cincin-
nati, Ohio 45214. my24

STRACK TAPES 75¢ EACH, MADE FROM

8-TRACK CARTRIDGES
LEAR-JET STYLE

Excellent Quality
Quad or regular

ALL BRITISH

Oﬂers a" American Iabels AND EUROPEAN LABELS call: I(Eggd;ggﬁi%giv.wme: )}"our a;b\é:m (:r m&;alfer I()}pnt(%cl%)'lzlgé (f:l‘g G;Aj}g
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H i L . ainiStyrFainisville. Ry ) JEWELRY-EARRINGS OUR SPECIALTY,
rellable speedy dellvery. 9 Sp“Clng materials LOWEST PRICES ie? $2.50 dozen. Complete line of costume jewelry.

Brilliant prices on CARDINAL blank
tape. Closeout and other special
offers a specialty.

Send for catalog. Vartan's, 2 Gansett Ave,

s FASTEST SERVICE
Sleeves Cranston, Rhode Island 02920. je28

+ C.B. equipment (mobiles, bases . —S——
REDUCE YOUR COSTS AND INCREASE \ )
and antennas). YOUR PROFITS BY DEALING DIRECT. CASSETTES S e, BOCh STAR WOShEEE
SPECIAL DISCOUNTS FOR LARGE C-030-60-90- 120 ver o Curéen oy \}igsk‘ a aogs il
ORDERS Large quantities only Bruce Miner Co., Inc., 39 Kingston St., Boston,
Reply your letterhead. Mass. 02111. ) tfn

Large importers only, please.
CONTACT OUR INTERNATIONAL

Call: Terry D. Vogler

CARDIN (816) 637-6011 a1 RN AT DA JiLLco THRIVING RETAIL RECORD OUTLET
Teleph 01-579 9331 (8 Ii ) P. O. Box 8392 and associated merchandise in sunng NedeMexl—
i == Van N : co across from the University of New Mexico.
EXPOR'T CARTRIDGE INDUSTRIES CORP. g an Nuys, Call. 1409 Jo7 i o e Dty f Rew Moo

Central southeast, Albuquerque, N.M. 87106.

CORPORATION EXZ;E?S‘iS:’g 1:2' s HEATHROW RECORD Established 1970 ryi7
pr S el o o i _ EXPORTS 10000 HOURS OF OLD RADIO SHOWS
ew York, N.Y. 10001 Issourn tin 3 Sandringham Mews (many rare). Latest catalog $1.00 (refundable).

£aling, London

(Authorized RCA Distributor) ENGLAND W5 3DG

< Hart Enterprise, 1329C George Washington,
Cable: COCARDINAL Telex: 233486

Richland, Washmgtun 99352, €7

10,000 DEFECTIVE STRACK FACTORY
tapes. Complete assortment, 35¢ each. Some

First Class FCC License theory and labora-

MAY 24, 1975, BILLBOARD

GRAND OPENING
JUNE 1
DISCOTEQUE DESIGNS

MAIL ORDER HOUSE
725 Shawmut Ave.
Roxbury, Mass. 02119
Full line of custom built
speakers, stereo enclo-
sures, console units made
of plexiglass and mixes.
All things for Disc Jockeys

and Club Owners.
Write for catalog—
enclose 50¢
Box 602
Roxbury, Mass. 02119
(617) 442-7558

my24

CURRENT SOUL AND ROCK
SOUND-A-LIKE MASTERS AND PANCAKES
Available immediately, over 20 CURRENT
Soul and Rock sound-a-likes, LP's, Top

Soul Hits, Top Rock Hits, etc.
OLDER sound-a-likes can be manufac-
tured on demand within one week.
Write or call for sample,
catalog and price.

TORII PRODUCTIONS
Aenon Creek Industrial Park
Rt. 4, Box 529X-3
Tallahassee, Fla. 32301

(904) 576-6963 my24

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber rofler.
High grade duplicating tape, 65 standard
length in 1 min. increments—from 25 min.
to 90 min. 3 day delivery guaranteed. Over
one million sold.

25 min. 10 45 min. any quantity ...
46 min. to 65 min. any quantity.
65 min. to &) min. any guantity
81 min. to 90 min. anyv quantity.
Head cleaners ...
$25.00 minimum orders. C.0.D. only.

ELECTRONIC SYSTEMS

P.0. Box 142. Fraser, Mich. 48026.
Phone: [313) 463-2592  sei3

SOUND-A-LIKE MASTERS
FOR SALE

The best quality sound-a-likes in the world.
Best in Rock, Soul, Country and instru-
mental. Sound-a-like imitations done by the
best imitators on the nightclub circuits.
Also the bsst of Top Artist Albums and
Gospel plus oldies but goodies. Prere-
corded pancakes and labels and sleeves
available.
LEGAL LINE
PRODUCTIONS, INC.
P.O. Box 1811
Charlotte, N.C. 28201

Tel. 704-394-0355 eow

ALL TYPES OF

DUPLICATING EQUIPMENT for manufac-
turing 8-track tapes & suppiies.

« 4-color 8-track label backgrounds.

« Large variety of 8-track tape sieeves.

« Pancakes.

« B-track cartridges.

« Winders, automatic spiicers, L-sealers
and tunnels.

« Close outs on 40-minute 8-track biank
tapes’ at 38¢,

« C-O cassettes 5¢ each in large quantities.

« Head cleaners, top quality 35¢ each in
quantities.

« Close-out on #108 reach-in-racks.

« Also L.P. Browsers and 8-track floor
displays.

S.D.S,, Inc.

P.O. Box 1574, Charlotte, N. C.

Tel. 704-394-0351 eow

wrapped. Martins' Enterprises, 685 Salt Lake Dr.,
San Jose, Calif. 95133. (408) 272-1670. my31

ATTENTION SMALL DEALERS—8-TRACK
tapes {Major Label) Current & Cut-outs, Car
Players, Home Unites, etc. Good prices. Griffith
Dist., 405 Robert & Mary Ave, Grayson, Ky.
41143. (606) 474-6133. jeld
SOUND-ALIKE MASTERS. SUPERIOR
quality, absolutely legitimate. For info, write
Box 2055, Nashville, Tenn. 37214. my24
10,000 JUKEBOX 45'S 100 DIFFERENT $8.00;
foreign $12.00. Popular—Soul—Country. AS.
Records, 2249 Cottage Grove, Cleveland Heights,
Ohio 44118. eow

MISCELLANEOUS

“NEW PRODUCTS"

« Quadraphonic Budget Tapes

« Cassette Budget Tapes

= 8-Track Budge! Tapes

« Hi Quality Sound Alike Line

(Need Reps., Dealers, Distributors.)

Tape Display Cases Available

OKART, INC.

1 N.E. 7th St.

Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mye31

ATTENTION
DISTRIBUTORS ONLY

Sound-a-like & Licensed Product avaijlable.
The finest quality available anywhere on
8-track & cassette tapes. Various artists.
Rock, Soul & Country. New releases monthly.
Best of and oldies available.

Distributorships available plus custom pack-
aging and personalized labeling.

S.D.S, Inc.
P.O. Box 1574, Charlotte, N.C.

Tel. 704-394-0351 eow

FOR SALE
FOUR FINEBILT
RECORD PRESSES

Semi automatic—
Will make LP's and 45's
complete with valves, timers, 45 Dies
Hydraulic System
CAN BE SEEN IN OPERATION
PRICE $16,000
Box 7020 Billboard
1515 Broadway, New York, N.Y, 10036
my24

ATTENTION MARKETING MANAGERS!

U.K. Record Importers and Exporters offer
discount prices on all labels., Full catalog!
Quick deliveries and good service to all
countries. Please contact:
Omnibus Records, Extn: 1000
243 Regent Street
Oxford Clrcus, London. WiR 8PN,
ENGLAND. Telex 27858. my31

MAJOR LABEL
8 TRACK CUTOUTS

Call or write for a free catalog to:
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, Ill. 60647
(312) 227-0551
We Buy and Sell 8 Track Tapes
tn

MAJOR LABEL
8 TRACK CUT-OUTS
92¢ each in prepacks of 50 tapes per
carton. Call or write:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Excelsior Springs,
Missouri 64024
(816) 637-6011 tin

BILLBOARD IS ON MIGROFiLM:

Back copies of BILLBOARD are available
on microfiim dating from November 1894 to
December 1974

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.
For prices on additional copies and for
further information contact:
Bill Wardlow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069 i
213/273-7040

New York City: 1515 Broadway, 10036.
212/764-7300

Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:
BOX 6019
c/o Blllboard, 1515 Broadway
New York, N.Y. 10036 tfn

MANHATTAN RECORDS-WE EXPORT
latest 45s and LPs to all countries—very fast
deliveries. 425 E. 58th St., New York, N.Y. 10022.

tfn

tory training in six weeks. Be prepared . . . let
the masters in the nation's largest network
of 1stclass FCC licensing schools train you.
Approved for veterans* and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
location most convenient to you. Elkins
Institute in Dallas.*** 2727 tnwood Rd.

214-357-4001.

Elkins in Denver**.

Elkins in Atlanta**. 51 Tenth St. at Spring.
N.W. (404) 872-8844

(303) 744-1434

Elkins in East Hartford. 800 Silver Lane
(203) 568-1110

Elkins in Houston***. 3518 Travis
(713) 526-7637

Elkins in Memphis***. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis***. 4103 E. Lake St.
(612) 721-1687 i

Elkins in Nashville***. 2106-A 8th Ave. S.
(615) 297-5396

Elkins in New Orleans*** 2940 Canal
(504) 822-7510

Elkins in Oklahoma City. 5620 N. Western
(405) B48-5631

tikins in San Antonio**. 503 S. Main
(512) 223-1848

420 South Broadway

REI FIVE WEEK COURSE FOR FCC 1ST
phone license. Six week course for Radio/TV
announcer. Call or write today. REI, 61 N. Pine-
apple Ave, Sarasota, Fla. 33577, and 2402 Tide-
water Trail, Fredericksburg, Va. 22401. tin

PROMOTIONAL SERVICES

FREE

. for musicians.”

FREE
PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)

is offering a FREE 30-

for musicians seeking groups, and qroups

seeking new members.
CALL TODAY! (612) 825-6848 or
(800) 328-8660—Toll Free
“P.M.R.is a service designed by musicians

(void where prohibited by law)

FREE

day Trial Registration

i tfn

PROFESSIONAL PHOTOGRAPHER LEAV-
ing May 23 for France, Holland. Looking to
take on freelance assignment. Returning 10 days.
(516) 242-5411. my24

Advertising Brings Results




HELP WANTED

Dlrecto

Duxineff
Affairr

Outstanding growth opportunity for
lawyer with 1 to 3 years of music in-
dustry legal experience, in records,
and/or music publishing. Position is
with major company based in New York.
This is a new position—probably the
best job of its kind in the industry.
Demands enormous energy and the
rewards are commensurate. Basic skill
requirements include legal drafting
ability (but you won't be doing any),
solid music industry law experience,
and strong desire to succeed.

Please send resume including salary
history in confidence to:

BOX 7021 Billboard,
1515 Broadway, New York, N.Y. 10036
An equal opportunity employer, m/f

HIGH TIME MAGAZINE NEEDS AGGRES-
sive advertising salesman with record and audio
industry knowledge. Fantastic earning potential
for the right individual. New York or Los Angeles
based. Mr. Kowal, Box 386, Cooper Station,
New York, N.Y. 10003. my24

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
(The Service of the Stars Since 1940)

“THE COMEDIAN"
Original Monthly Service—$45 yr pstg. $6
(Sample Order) 3 issues, $15
35 "FUNMASTER'" Gag Files, $45, pstg. $7
"Anniversary Issue,” $30, pstg. $3
"HowtoMasterthe Ceremonies,” ' $5, pstg. $2
Every item different! No C.0.D.’s.
“WE TEACH STANDUP COMEDY" via mali
Payable to: BILLY GLASON
200 w. 54th St,,
N.Y.C. 10019 tin

SUPER LISTENER RESPONSE! DYNOMITE
Trivia ?’s! NO- FRILL Wagon Train! “Castle of
my fodder!” TIGER LYONS, PO Box 644, Frank-
lin Park, Ill. 60131 my24

JOCKS: SEND THIS AD, YOUR NAME AND
$10.00. Receive introductory package of Four
Custom Produced “Talking Moog"" promos, plus
demo tapes and literature! Offer limited! Mother
Cleo Productions, Box 521, Newberry, S.C. 29108.

my24

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
Edmund Orrin, 2786-A West Roberts, Fresno,
Calif. 93705. tfn
"FREE"” CATALOG . . . EVERYTHING FOR
the deejay! Custom I[.D.'s, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Wnte: Command, Box 26348-B, San
Francisco 94126. tfn

JOCK KNOCKS AND MORE. ALL USABIF.
if ya got guts Positively no junk! $10.00. Jock
Knocks, P. 0. Box 9008, Cleveland Ohio 44137.

my3j

JOCK SHORTS IS GUARANTEED! LOVE
it or your money back. Current issue $3. Broad-
cast Library, 5804-A Twineing, Dallas, Texas
75227. tfn

PROFESSION/
)

ATTENTION
MUSICIANS
RECORDING ARTISTS

2-story, 12 room house with spring fed
swimming pool and beautiful split-level,
air-conditioned rehearsal studio on 35
acre farm in southern Berkshire Moun-
tains. 2% hours from New York City or
Boston.

$1,000 monthly, all utilities included.

Available June thru Fall

CONTACT:

BLACK CRACK RECORDING, INC.
General Delivery
Milt River, Mass. 01244
(413) 229-8015 or 8870 my24

LEAD SHEETS

Fast Accurate Economical

SOUND OF JOY ENTERPRISES
Call or write for free sample.
215 W. 92nd St.
New York, N.Y. 10025 (RM #3D)
(212) 799-9073 my31

NEW RECORD COMPANY SEEKS: COM-
posers to write melody lines to lyrics; lead sheet
writers; keyboard men. Multifaceted preferred.
Betsy, (213) 476-4018. my24

“DISCO ON THE RUN” FEATURED IN
May 17 Billboard, available for record promo-
tions, press parties, club dates, etc. (212) 935-1966.

my24

“AS I WROTE SONGS, SO YOU CAN
by Om P. Raja.” 123 pages, written by the song-
writer, it gives a wealth of practical know-how
and valuable ideas on songwriting. Postpaid
$5.99. Modern Publishers, P.O. Box 209, Far
Rockaway, N.Y. 11691. my24

DISTRIBUTING SERVICES

TAPES FOR SALE
Original Artists
Promotional LP's and 8-tracks, any quantity.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS
1755 Chase Drive
Fenton (St. Louis), Mo. 63026

(314) 343-7100 tin

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transport Records, Tapes, etc. from
U.S.A. Offering: Great savings, low treighl
rates—New American Suppliers for buyers
—Assemble various orders—Welcome you
when you arrive in N.Y.
Contact
BERKLAY AIR SVCES, MARKETING
P O Box 665. JFK Airport
Jamarca NY 11430 US A tin

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc., 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

WE MAKE SMALL DEALERS BIG. OUT-
standing prices on albums, accessories, car tape
players, radios, speakers. Lists free. Action
Sound, 880 Bonifant Street, Silver Spring,
Maryland 20910. tfn

CUTOUTS-LP'S AND TAPES. HUGE SE-
lection, low, low prices. No order too small.
Pick and choose list of promotional specials.
Write or cali collect person to person: Dave
Bryant, (314) 832-9000, Tacony Distributors,
4421 Ridgewood, St. Louis, Missouri 63116 my24

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP’s are low as $1.00. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd., Croydon, Pa. 19020. Dealers only. tfn

BLAN KS

Capitol blanks 30 min, to 40 min. in quan-
tities of 100 .40
Head Cleaners, of
J S J Distributors
2512 W. Fullerton
Chicago, Hi. 60647
(312) 227-0551 tn

FLOCKED POSTERS

Large and Small
Mother Nature's Incense
Black Light Bulbs & Strobes
Write or call for price.
TRI CITY PRODUCTS
99-B Guess St., Greenviile, S.C. 29605
(803) 233-9962 mh24

PATCHES 15¢, RINGS, JEWELRY AND A
complete line of youth oriented products. House
of Ripps, 252 D Lake Ave., Yonkers, N.Y. 10701.

TFN

EMPLOYMENT SERVICES

JOBS! JOBS! JOBS! IF YOU HAVE THE
TALENT—WE HAVE THE JOBS!!! Subscribe to:

X ¢ 2
Py
S {{4

Box 61, Lincolndale, N.Y. 10540
Number "One" in Weekly, Nationwide
Employment Listings for Radio, TV, DJ's,
PD's, Announcers, News,

Sales and Engineers

[] $12.00 3 months (12 Issues)

(7] $25.00 12 months (50 Issues)
(Check Appropriate Box)

NAME —

ADDRESS _ _
Remit Check or Money Order my31

A Recording
Studio

A unique opportunity is being offered to
purchase a fully operational recording
studio on the West Coast. Located in
Vancouver “The Centre” has an established
record for high quality sound and recording
capabilities. Facilities include 3 studios
largest of which measures 2450 square
feet, Neve 16 track mixing console, Neve
10 track console, Ampex tape machines
from 1/4" monaural to 2" 16 track, full
complement of studio microphones, plus
many other features

“The Centre" is situated in a prime location
on the fringe of the downtown Vancouver
business core. Lease of the building was
negotiated for 5 years as of January 1, 1973
with a further 5 year renewal option at a
very attractive rate.

For a complete prospectus including audio
engineering report, direct all enquiries to
Mr. Gary McCartie, (President) or

Mr. Peter Fassbender, (Marketing Director),
Creative House Ltd., 1008 Homer Street,
Vancouver, B.C. V6B 2X1 (604) 688-5696.

Creative House Ltd ﬂ

Y

FESTIVAL BACKERS WANTED CHARGE-A-TRADE
for summer season of outdoor BLUE Companies! Barter your product for
GRASS, COUNTRY, FOLK or ROCK advertising, travel and hundreds of

MUSIC FESTIVALS AND CONCERTS.
Producing Summer outdoor Concerts &

business needs.

Festivals excel potential for 300 pct. return FREE CATALOG AVAILABLE

on short term 6-mo. financial investment. CALL, TOLL FREE

All locations secured and permits in, no 800-327-3720 (except Fla.)

legal hassles at sites in New England, Cin- 915 W. Sunrise Bic. + FL Lauderdate, Fla. 33311 (306) 764-6424

cinnati, Pa, Va. Md. Fla. Camping 1370 Ave. of the Americas  Naw Yark. N.Y. 10019 [212] 5867180

facilities in Cash Flow College markets

with good economic stability. Organized eow

by veteran Festivai and Country Music N

producer and publisher will organize one AVAILABLE FOR FUND RAISING: FAIRS,

in your area. Everything is set, we are ready Clubs INK SPOTS REVUE featuring show and

to roll NOW, serious investors only, call or dance music. Other bands and acts available.

reply...... Contact Jump Jackson, 8959 Oglesby, Chicago,
FESTIVAL '75 111, (312) 375-4276. my31

Jim Clark or Bob Englar—P.O. Box 186
Fairtax, Va. 22030 (703) 521-6431 or

(717) 741-2844. on the Pa. No. ADVERTISING PAYS.

RADIO-TV

MaRT

"

Rates: “POSITION WANTEDR™ Is
$15—in advance—for fwis times,
27 maximum, Additional space or
variaticn from regular ad style is
$25 per inch, oo maximum. No
charge Tor Box numbers,
SPOSTTIONS OPENT s $15—in
aldvance—for one time, 27 maxi-
mitksn, Additional space or varia-
fion from regular ad siyle is 525
per inch. no maximon: Box mam-
ber ads asking for tape s'ample-h
will be charged an added 51 for
handling and postage.

Send moncy  and  advertising
copy to:
Radio-TV Job Mart
Bilthoard
1515 Broudway, N.Y, 1136

POSITIONS WANTED

I AM A SCARRED VETERAN OF MOR-
TOP 40—PROGRESSIVE ROCK—RADIO.
I know my music and have an incredibly
friendly and “Boy, I'd like to get to know
him" type voice. All I need now is a place
to use them. If you have a place in a Medium
or Major Market, this may be {and most
probably i8) your last chance. I've got 2
years of University English and 2% years in
Radio. Call Tom Van Hart at (615) 882-8864
or write to the aforementioned individual at
26 Pine Ridge Rd., Harriman, Tenn, 37748.

my24

ATTENTION
RECORD COMPANIES, RECORD
PRODUCERS, etc.
A & R man and scout available for jazz and
r & brecording. Worked for Prestige, Colum-
bia and Chess Companies. Will work on
commission or salary. Own masters and
will lease on commission. Have several
Blues and Jazz artists under contract that
can be used. Contact: Jump Jackson, 8959
So. Oglesby Ave., Chicago, I1l. 60617 (312)
375-4276. je7

Import and new groups my specialty, also
have extensive working knowledge of all
domestic rock groups. I have a first phone
and production work is highly creative.
Will relocate anywhere on any shift for a
truly progressive station. Salary open. Tapes
and resumes upon request Dave Smiley,
3456 Birchwood Dr., Topeka, Ks. 66614
(913) 272-7386. my31

“Informal.. . But Not Unprofessional Coun-
try Format, Very Knowledgeable, Bright . ..
Personable . .. Versatile Production Delivery
...B.A....3 Years In Small Market, Ready
For Next Move Up. Box 650, Billboard Job-
Mart, 1515 Broadway, New York, N.Y. 10036.

je7

Good references, Third Endorsed, Beginner
with some experience—Eager to learn all
aspects of radio. Prefer small or medium
market station. Ready to travel. ANY-
WHERE! Contact Mr. William Patterson,
501 Bell St., Franklin, Ky. 42134 Home Pho.
586-4366 (502) at work (502) 781-2150. my24

GOLDEN OLDIES

TRADING POST

SWITH YOUR CLASSIFIED ADVERTISE-
dx s Albums + Sheel music + Phonographs < Old
!mﬁrd s, colicctons, SWHPIPCTS, Ivestors, changers, switchers. |
biverss selers and all other tratfickers here is your TRADING 1
POST. a kel oo rihan the middle of the sctgon: BILE-

BOARDY ﬁ:’ﬁhgéi“\-‘fﬂhi{urr’\ whire the charts have been
BT s pﬂrrap!.m: inve the cardy 400 BILLBOARD

{:ﬂl IﬁF‘?\:m BiEs IEMH[\ f, POST 15 open for business,

AIR CHECKS! We'll critique your checks.
Send $10 (Can) & cassette to: The Jock Doc.
4-607 Gertrude, Winnipeg, Canada. R3L
OMY. (204) 453-2304. my31

POSITIONS OPEN

WLOF, ORLANDO, FLLA.—LLOOKING FOR
MATURE RADIO ENTERTAINER TO
JOIN OUR CONTEMPORARY/PER-
SONALITY STATION “FAMILY” AND
DO AFTERNOONS MONDAY THROUGH
SATURDAY. LIGHT PRODUCTION.
TAPE, RESUME, PERSONAL AND
PROFESSIONAL REFERENCES, AND
LETTER DESCRIBING THE REAL
YOU TO: BILL DENNIS, BOX 15746,
ORLANDO. FLA. 32808. NO CALLS.
EQUAL OPPORTUNITY EMPLOYER.

RECORD AUCTION, OVER 400 45'S. SEND

self-addressed stamped long envelope to Alan G.

LDI E Thompson, Box 503, Geneva, IlI. 60134. my24

s OLDIES LIBRARY IN MINT CONDITION

45 RPM’s available. Top Chart Hits—1960-1969. Call (413)

CLOSE-OUTS & SURPLUS 783-4626. Will sell to RADIO STATIONS ONLY.

MAJOR LABELS—LOW PRICES my24

send for FREE catalog! S0LD AT AUCTION: COLLECTORS REC-

ords, LP’s, Jazz, Sound Tracks, O. C., person-

APPEL RECORD alities. Indicate list from: Ray Mackmc P.O.

ENTERPRISES, INC. Box 7511, Van Nuys, CA 91406 USA.  je28
1045Franktford Ave.—P.O.Box #3695

Philadelphia, Pa. 19125 Advertising Brings Results

“STEREO COUNTRY POWERHOUSE
CENTRAL PENNSYLVANIA SEEKING
COUNTRY MUSIC PRO CAPABLE OF
COMPLETE INVOLVEMENT IN LIVE
& AUTOMATED PROGRAMMING, PUB-
LIC RELATIONS AND SALES. SEND
TAPE RESUME, AND SALARY RE-
QUIREMENTS TO Box 654, Billboard Job
Mart, 1515 Broadway, New York, N.Y. 10036.
Equal Opportunity Employer. my24

“Many Top 40, Middle of Road, country/
western openings in small, medium and
major markets. Openings for both air per-
sonalities and newsmen! Rush tape and
resumes now to: Air Talent Placement 1516
Hinman, Suite 505, Evanston, [1l. 60201.
my31
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SEEK COPYRIGHT CHANGE

Tape Playbacks Outrank Record
Players In Austrian Households

VIENNA—A Gallup Poll held
here has produced the surprising re-
sult that more houscholds in Austria
have tape playback equipment than
record players.

The findings have prompted the
Austrian copyright organizations to
demand from the government a
change in the present copyright
laws, because the recording of blank
tapes means a financial loss for the
composers and artists. They now ask
5 percent of the price of production
or import price of each piece of tape
playback equipment and 10 percent
of each unit of video equipment.

RIGHT ON LINE

This regulation would be similar
to the German copyright law. The
experience in Germany showed that
5 percent from the production or im-
port price of equipment ultimately
means a higher cost to the consumer
of around one to 3 percent.

According to the poll results, 40
percent of people questioned said
they had one or more tape recorders
in their homes. And 24 percent have
cassette-recorders, 12 percent radio-
recorders and 11 percent reel-to-reel
recorders.

That means for the 2.5 million
households in Austria, there are

U.K. Budget Label Into
Tapes Ahead Of Schedule

LONDON-The budget label.
Line, which was launched by Joe
Cretney when he left Rediffusion
here last November, will branch into
tape this month. Product will appear
on cassette two months ahead of
schedule.

Cretney says it has been decided
to launch the product ahead of plan
because of public demand and be-
cause of the general financial suc-
cess of the label which operates from
premises in Balham, south London,
and was started on capital of $2.400.

The label started with six albums
and the concept that other budget
companies were in error as treating

Virgin Hit
On ‘Almond’

LONDON-Virgin Records has
been ordered by the Law Courts not
to import or offer for sale any copies
of “Best Of Mark Almond” and
“Mark Almond *73” without license
from Getaway Music. Virgin also
agreed to pay damages and costs.

Michael Kempster, on behalf of
Getaway Music, also asked the
judge to consider an alleged breach
by Virgin of another injunction re-
straining them from selling either
record.

Virgin’s counsel, Nicholas Lyell.
explained that Virgin director Rich-
ard Branson had made a strenouous
effort to prevent the sale of these rec-
ords and that the only explanation
he could give was that the record
might have been purchased by Vir-
gin from another importer.

After the judge had stressed the
seriousness of breaching an under-
taking given to the High Court and
had indicated the kind of fine the
court might impose if such a breach
was ever proved to have taken place,
the application was disposed of by
Virgin to pay the costs involved.

Warner Dickering

® Continued from page 3

in the Group, and will also require
that certain conditions for the future
distribution of records be modified
so as to ensure maximum benefits
for Stigwood

In addition the offer would call
for a termination of a shareholder’s
agreement between “certain princi-
palsharehalders™ of the Rober! Stig-
wood Group, presumably Polygram,

the market as “cheap.” Says Cret-
ney: “There were a lot of good artists
around who were only released to
fill the racks. A lot of names were
lost because they always backed big-
ger artists.

“Our idea was to get fairly well-
known artists and approach the
market with the idea of filling in the
holes that other people left.”

He adds that there is a tendency to
ignore the 35-50 age group. His label
has formed its own jazz band and
has acquired product of wide range,
including a group Five In A Bar,
winner of a BBC radio barber-shop
quartet competition.

Line is distributed by the main
wholesale companies, and Cretney
claims the label never makes a re-
lease without first consulting them.
“We tell them the idea, they tell us
what they would like to see and what
would sell and we create the record
for their market.” he says.

The company now has a catalog
of 18 albums, growing at the appro-
priate rate of six albums every two
months. [t is planned to have 45 rec-
ords and cassettes by November.

Line proposes to move into the
mid-price market by September and
Cretney also has longterm plans to
go into the full-price market.

One-Up Label
Promotion Set

LONDON—EMI's  mid-price
One-Up label is being given major
promotion, with the campaign cen-
tering on nine new releases and 90
back-catalog albums.

Among the new releases are nos-
talgic compilations from old-time
vaudeville comedians Max Miller
and George Formby; an album of
British comedy featuring artists like
Peter Sellers and Michael Bentine;
and collections from singing come-
dian Ken Dodd, from Rolf Harris
and from pianist Mrs. Mills

The albums and all others in the
catalog are being promoted by more
than 400 window displays through-
out the country. One-up is the third
largest-selling mid-price label in the
U.K. and was introduced by EMI in
1972 as a means of releasing back-
catalog material which cannot be
sold at full-price and yet cannot
achieve the mass volume necessary
at budget price.

Most successful albums so far has
been Max Boyce's ‘‘Live At
Trsorchy.” which has sold more than
[{Mh KK} copies.

600.000 cassette recorders, 300,000
radio-recorders and 275,000 reel-to-
reel recorders. Compared with this
total of 1,175,000 units of tape play-
back equipment, there are only
875,000 record players in 35 percent
of the households.

Statistics show that each pur-
chaser of a reel-to-reel recorder has
an average of 10 tapes, while each
buyer of cassette or radio-recording
equipment has an average of 13 cas-
settes. Ninety percent of all tape
playback equipment owners record
on their own, and 44 percent use
only blank cassettes. But 46 percent
use pre-recorded as well as blank
cassettes. Only 5 percent buy only
pre-recorded cassettes.

In 1974, approximately four mil-
lion blank cassettes and only 1.2 mil-
lion pre-recorded cassettes (Philips
Musicassette System) and 28.000 8-
track cartridges were sold. Accord-
ing to the poll, each blank cassette is
destined to be recorded more than
three times.

Further statistics show that 68 per-
cent record pop or light music, and
the rest classical or other music and
literature. Again, 71.1 percent make
recordings from the radio, 15.1 per-
cent from a record player, 5.4 per-
cent from another tape playback
equipment, 5.2 percent with a micro-
phone and 3.2 percent from a tele-
viston set.

WEA, S. Africa
In Major Drive

JOHANNESBURG — WEA,
South Africa, has announced its first
major campaign, “If You’re Reach-
ing Out For Soul, Grab Atlantic
Records And Tapes.”

The campaign continues through
May and centers on new releases
and back catalog from artists Rob-
erta Flack, Aretha Franklin, The
Spinners, Blue Magic, Herbie
Mann, Jimmie Castor Bunch, Eddie
Harris, Barrabas, Average White
Band. Billy Cobham, Major Harris
and Sister Sledge.

Launch was made through a re-
ception at WEA'’s Parktown offices
and was followed by an intensive
sell on all fronts. Scheduled compo-
nents of the campaign included free
samples to media, dealers and dis-
cos; a dealer incentive scheme based
on the buying of new releases and
catalog of the artists featured; con-
centrated radio exposure: press ad-
vertising and editorial, specifically
in the black media, of which there is
a great current proliferation: T-
shirts; full-color in-store merchan-
dising; and video cassette exposure.

Fania Records
Sign Agreement

NEW YORK-Fania Records,
Latin salsa label based here. will
have its catalog distributed in the
Orient under terms of an agreement
signed with RCA/Tokyo.

The pact, running for three years,
calls for the distribution of Fania
product in Japan., Korea, Hong
Kong. Singapore and the Fiji Is-
lands. Negotiations for the deal were
handled by Fania president Jerry
Masucci, Tokogen Yamamoto, Far
East regional director, RCA, and
JM. Vias, director, international
planning and adminisiration, RCA

International

Norbert Unfried photo

FIRST STEP—As the first major step in a plan to move more strongly into jazz
album production using American and European musicians, Phonogram Ger-
many has signed guitarist Toto Blanke to an exclusive recording contract.
Phonogram has also signed U.S. saxophonist Bobby Stern and the group
Virgo. Celebrating the Blanke signing are, left to right, Ulli A. Ruetzel, Phono-
gram jazz a&r manager; Gibson Kemp, head of pop international; Toto
Blanke; and Phonogram Hamburg chief, Oscar Drechsler.

From The Music Capitals
Of The Worl

LONDON

- Brighton, Sussex, premiere Thurs-
day (22) for “Three For AIL" the
Dick James Organisation’s first ven-
ture into feature films. It is a comedy
with music and follows the fortunes
of a pop group called Billy Beetho-
ven, and DJM release two singles
and a soundtrack album from it.

R.S.0. Records, the Robert Stig-
wood company, to release ‘‘the
world’s largest single.,” a 10-inch
record of R.S.0. catalog, with nine
tracks from best-known contract art-
ists, from Jack Bruce, through the
Bee Gees, Freddie King, Eric Clap-
ton. Itis 78 r.p.m. shaped and sells at
around $2.30. ... Bee Gees album
“Main Course” for release in June
prior to the group’s 60-day U.S. and
Canada tour.

Elvis Presley fan club in the U.K.
launching a nationwide campaign to
persuade the “king” to come over for
his first British concerts. ... Former
David Bowie sidekick Mick Ronson
inspired new singer-composer Bob
Sargeant, from Newcastle, to make
an album called “First Starring
Role” (RCA), aand he also per-
suaded name musicians like Mike
Garson, Cozy Powell, Richie
Dharma and Herbie Flowers to sit in
on sessions.

Perry Como album “Memories
Are Made Of Hits” sold more than
$200,000-worth in first month on re-
lease. . . . Lamplight, a new band fea-
turing Alan Price’s cousin Dave
Price signed to Polydor here with a
debut single called “All Time
Loser.”. ... Gold Disk award from
Phonogram to Barry Day, account
boss of McCann Ericksen the adver-
tising agency who planned the tele-
vision campaign on the chart-top-
ping “Best Of The Stylistics™ album,
believed to be the first time such an
award has been made.

Two Scottish international foot-
ballers from long-standing rival
clubs Celtic and Rangers (Kenny
Dalglish and Sandy Jardine respec-
tively) linked for a DJM single
“Each Saturday.” singing with a
group called The New Firm. ... Big
comeback bid for Geno Washington
hit soul-singer of the 1960’s, the one-
time U.S. airforce man used to have
Led Zeppelin’s John Paul Jones 1n
his band

Alan Blakely split from the Tre-
meloes to go it alone, though he will
continue to help the group with wrii-
ing and production. ... United Art
=65 ot with “The Very Best Of Ed-

die Cochran”, commemorating the
15th anniversary of the rock singer’s
death in a car crash here. ... Big
business for Don McLean on his
lengthy UK. tour....And plenty in-
terest in the Dr. Feelgood tour,
which ends June 1.

U.K. signings to Larry Uttal’s Pri-
vate Stock label: the Hermits, who
previously recorded with Peter
Noone as Herman’'s Hermits, and
Christopher Neil, star of the long-
running musical “Jesus Christ Su-
perstar.” A U.K. court ruling this
week decided that Peter Noone
should have exclusive use of the
name Herman and the backing
group exclusive use of the name
Hermits.

Transfer of UK Records from
Decca to Polydor on a three-year
worldwide licensing agreement, ex-
cluding the U.S. and Canada. has
been confirmed, and plans for the
label’s future in the U.S. are still un-
der negotiation. . . . Fast becoming a
cult figure here: Frankie Laine, who
has been pulling in big audiences
and getting first-rate reaction. ...
Rod McKuen tour takes in the Royal
Albert Hall and the Fairfield Halls,
Croydon.

U.S. country artist Tammy Wy-
nette and Welsh singer Tammy
Jones fighting out an intriguing
battle at the top of the singles charts.
... Sudden success for German
band Kraftwerk and the single
“Autobahn™ after their reputation
building tour of the U.S. ... Osibisa
group signed a three-deal recording
deal with Bronze Records, with the
guarantee of huge promotion on
their June released single, and the
group also renewed publishing and
agency agreements with the Bron
Organisation. PETER JONES

BRUSSELS

A new album, “Tomorrow Be-
longs To Me,” on the way from the
U.K.-based Alex Harvey band
Genesis had a sell-out concert 1n
Brussels. . . . Signs that German-pro-
duced rock and roll is building pop-
ularity in Belgium ... Chrysalis has
just released its “Flash Fearless And
The Zorf Women™ album here

Two Flemish records climbing are
Rita Deneve’s “Dance Dance
Mama™ and Jimmy Frey’s “Ze Noe-
men My Een Playboy.” . . Released
in Germany is a Germany version
“Rleih Doch Bei Mir,” adapted from
the Flemish song “Bliji By Mij” . ..

{Cantinued an page 53}
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Spread ToBelgium?
Dutch Group Set To
Fight Disk $$ Rise

BRUSSELS—In Holland, a
Dutch action group calling itself
“Singles Boycott 1975-0978" is plan-
ning to create violent reaction dur-
ing the next three years against each
price rise announced for records.

Their main reaction is against the
price, but also against what they re-
gard as growing bad quality of sin-
gles. Now the spokesman of an im-
portant Belgian company sees the
movement spreading into Belgium.

His argument is that production
costs for a single now are between

Rise In Radio
Ad $ In U.K.
Still Continues

LONDON—Advertising revenue
figures for the first quarter of 1975,
just released by the Association of
Independent Radio Contractors
here, show a continued increase
from the trend apparent in 1974.
With 18 or 19 stations on the air by
the end of this year, the total revenue
is expected to be in the region of
$14,500,000.

For the 10 stations broadcasting at
present, the March figure is
$1,309.440, an increase over the
$1.020,000 for February and
$924,000 in January, bringing the
total for the first quarter to
$3.253.440.

Capital Radio, with the most ex-
pensive rate card, accounts for about
one third, followed by Radio Clyde
in Glasgow and Radio Piccadilly in
Manchester.

The figures, collated from station
advertising logs, are not split into
different companies or types of
product, but it is estimated that
record companies account for ap-
proximately 10-15 percent.

This is likely to mean that during
1975 up to $2.400.000 will be spent
by the industry.

30,000 and 80,000 Belgian francs.
This must rise substantially in future
because studio expenses, staff wages
and distribution costs will increase.
Prices of imported singles are also
getting higher and higher.

A single now sells in Belgium at
about $2.45. Now it seems the Min-
istry of Economic Affairs will agree
to another price rise.

In Germany, the price of a single
is 6 deutsch marks, in the Nether-
lands 5.75 guilders and in France 11
francs. This corresponds roughly to
the same price level. compared with
Belgium. But the taxes are lower in
the Netherlands and Germany.

The Belgium artist earns from 1.5
to 5 francs on each single, from the
85-franc retail price. The dealer pays
from 40-50 francs per single.

The “Single Boycott” action
group reacts strongly to the discrep-
ancy between the price of albums
and singles. But it seems Belgian
prices of LP’s will not change in the
immediate future. It is a fact that
even in this period of growing infla-
tion the population is still buying a
lot of records, so that the various
companies are doing “record” trade.

In 1974, the Belgian record indus-
try turnover was about 1,200 million
francs over a population of 10 mil-
lion, or equivalent to a figure of 120
francs per person.

But with the cost of singles pro-
portionately high, the industry is
constantly searching for a solution to
the problems. One company intends
releasing singles with only one play-
ing side, tosell at 50 francs. This pro-
tects the consumer from paying out
for a necessarily “inferior” *B’ side.
First artists to produce one-side sin-
gles are Kalinka, Johnny White,
Andy Hahan, Paul Severs, Jacques
Raymond and Ingriani.

Other companies, however, will
not follow this example. But at least
they are assuring the ““boycott
groups™ that there will be no further
increases in the immediate future.

U.K. Trade Exhibit Plan
Shelved For Poor Response

LONDON—A plan to stage a
UK. music industry exhibition at
London’s Earls Court in September
has met with such a poor response
that the backers have shelved it in-
definitely.

The organizers, Contemporary
Exhibitions, is still optimistic about
the potential of such an event, but
has, nevertheless, cancelled the
week-long Earls Court booking of
Sept. 2-9. The exhibition was to have
been called the International Music
Show 1975. It is understood that all
attempts to gain support from the
record industry have failed.

The original publicity material for
the event claimed that it would be
the British music industry’s biggest
showcase, and it was promoted as an
international shop window for
record and film companies, music
and book publishers, manufacturers
of musical hardware, studios, pro-
duction and management firms. It
was (o have embraced pop, classical,
jazz and folk music, and to have
been “a serious and professional at-
tempt to enhance the British music
industry’s image as a leader in its
field.”

However, it seems to have been
praved that the industry was not

prepared to support what amounts
to another Midem, on the grounds
that international buyers would not
come-to Europe twice in the same
year. The economic situation has
also contributed to the industry’s
lack of fervor.

Contemporary Exhibitions,
proven experts in show organizing,
went into the venture jointly with
British Lion Music—itself forced by
the country’s dismal economic cli-
mate out of music management ear-
lier this year. Managing director of
British Lion, John Craig, said this
week, “We’re still talking about the
possibility of mounting some kind of
music show in time, but for the mo-
ment the plans are in abeyance.”

Fania, WEA
Into Deal

NEW YORK-—Fania Records,
salsa music-oriented label based
here, has signed an agreement with
WEA-Canada for the distribution of
Mongo Santamaria’s “Lady Mar
malade” single. Under the terms of
the pact, WEA also has an option to
handle Santamaria's forthcoming
album.

ABC, Anchor
Large Push
Set By EMI

MELBOURNE — Commencing
May 1, a two-pronged national cam-
paign featuring ABC Dunhill (mar-
keted as Probe) and Anchor product
was launched by EML

Centering on the new release and
catalog albums of Joe Walsh, Steely
Dan, Rufus and Jimmy Buffett,
along with Anchor’s Alice Cooper
and Ace albums, the promotion also
encompasses all the album and tape
product currently available.

Designed in two stages, it first, un-
der the title “Promotionus Max-
imus” (with its own specially com-
missioned coat-of-arms), is directed
at record retailers and offers special
dealer incentives, merchandising
aids, mobiles and a selection of post-
ers. EMI representatives were issued
a sales aid kitand have been set with
targets, bonuses being paid accord-
ingly.

The consumer aspect includes
television commercials, national ra-
dio and four-color consumer maga-
zine advertising, also T-shirts, all
under the unifying banner “the high
rollers from Probe and Anchor.”
Specific television, radio and press
involvement is also being arranged
through specials and competitions.

Guys 'n’ Dolls,
Guys & Dolls—
As Court Case

LONDON-The appearance of
another group with the same name
has added to the already confused
question of who are the real
Guys 'n’ Dolls act who hit high in
the singles chart with “There’s A
Whole Lot Of Loving.”

Kay Garner, a session singer, has
claimed that hers is the uncredited
solo voice on the single, and is taking
legal advice. Then, last week in the
High Court, the group sought an in-
junction against a club presenting a
group called Guys And Dolls.

The court was told that exception
was taken not to the existence of the
group but to an advertisement which
wrongly attributed the hit to that
group. Guys And Dolls were due to
appear at Chester’s Celebrity Club.
Through counsel, the club owner
Geoffrey Blydon undertook not to
allow the group to appear at the club
unless corrective advertisements
were placed in local newspapers.

A spokesman for the recording
group says the advertisements would
point out that the Guys And Dolls
booked fqor the club were not the
Guys 'n’ Dolls who made the hit rec-
ords. The judge made no order
against the group who maintained
that advertising linking them with
the record was not their responsi-
bility.

The undertaking was given to the
Magnet recording act and their
management, Ammo Productions,
who have started passing-off pro-
ceedings. Their counsel said the
group, formed last year, had since
registered their name but he said
there was no reason to doubt that the
other five-member group had been
formed a year or two before the
reeording group.

He said the advertisements were
also incorrect in stating that the
group booked for the club were top
cabaret recording stars, or recording
stars at all. The judge pointed out
that the club-booked group had also
protested about the advertisement,

From The Music Capitals
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Particularly strong reaction in favor
of the Barry White single and album
“What Am I Gonna Do With You”
here. . .. Big hit of recent weeks has
been “Shame Shame Shame” by
Shirley & Company, and they are vis-
iting for live shows in Belgium and
Holland.

“Knock On My Door.” selling
well through Bonnie St. Claire and
Unit Gloria, was produced by Peter
Joelewijn. . .. WEA promoting hard
two albums by London-born Bel-
gian guitarist Philip Catherine, who
played with Lou Bennett, Jean-Luc
Ponty, Peter Herbolsheimer’s
Rhythm Combination And Brass
and, since the end of 1973, with the
outstanding jazz-rock combo Pork
Pie. Albums concerned are Stream
(Warner Bros.) and September Man
(Atlantic). ... EMI giving press re-
ception on behalf of new band Blue
Rock.

DJIM Records now distributed in
Belgium by CBS, and the artist ros-
ter includes Elton John, Amazing
Blondel and Blackfoot Sue. ... UK.
writer-singer Phillip Goodhand-Tait
touring Belgian cities and appearing
on television, notably Binnen en
Buiten and Follies. . . . Another Brit-
ish label, Big Bear, owned by Jim
Simpson, and specializing in blues
artists such as Homesick James, Ed-
die “Guitar’™ Burns, Tommy Tucker
and Lonesome Jimmie Lee Robin-
son, is also distributed here by CBS.

Heavy promotion by CBS for the
Embassy label here, including prod-
uct by Ray Conniff, Dave Brubeck,
Miles Davis, Barbra Streisand, Paul
Anka, and Blood, Sweat And Tears.
... In cooperation with the Ministry
of Dutch Culture in Brussels, CBS
has released a special album of
“Flemish Organs of 1850" with or-
ganist and director of the Royal
Conservatory in Brussels (Flemish
section), Kamiel D'Hooge playing
the restored church organs of On-
kerzele, Denderbelle and Nederz-
walm. D'Hooghe is currently on a
two-week tour of Japan.

Bertice Reading sings the theme
“I'm Lonely With You™ of the Flem-
ish film “The Burned Bridge,” or

" “De Verbrande Brug.” for release in

September and subsidized by the
Ministry of Dutch Culture in Brus-
sels. ... Donovan giving a series of
successful concerts here. ... The
group Sailor here for a Brussels con-
cert and an appearance on “Binnen
en Buiten” for Flemish TV. ... CBS
has released volume five of “The
Complete  Duke Ellington™
“Sam’Suffy.” the free jazz trio of
RTB disk-jockey, pianist and or-
chestra leader Marc Moulin; “Ray
Conniff Plays The Carpenters”;“Al’s
Big Deal” by Al Kooper; and have
reissued “Satch Plays Fats.”

Recent tour here by Mud, fol-
lowed by the Rubettes and Sweet
Sensation. JUUL ANTHONISSEN

PARIS

Composer Georges Auric, presi-
dent of the National Syndicate of
Authors and Composers, has drawn
up a manifesto in favor of a council
of music at ministerial level which
would promote music on radio and
television as well as concerts, operas,
and musical plays. The manifesto
was signed by 200 eminent musi-
cians and composers. Other de-
mands include an increase in the
number of orchestras, the imposition
of minimum time allocated to music
on radio and television, the setting
up of a national center for music and
the dance and the introduction of
musical education starting at the
youngest possible age level,

M. Pickwick has announced that
contracts signed during this year’s
MIDEM will result in a greatly en-
larged catalog, including albums of
top ltalian talent. . .. Serge Regiani
has postponed a Canadian tour to
make a film with Michel Morgan,
and is also featured in a television
variety program “Grand Ech-
iquier,” with his son Stephen, both
father and son recording for Pol-
ydor.

Georges Moustaki is back from
Japan, where his latest LP sold
50.000. ... A rising singer named
Renaud, who records for Polydor,
not only collects antiques but re-
moves street names plaques to add
to his collection. He is arousing con-
siderable public interest as well as
thatof the municipal council tired of
replacing the plaques.

Polydor announces a special ver-
sion by Japanese singer Kenji Sa-
wada for Japan of “Mon Amour, Je
Viene Du Bout Du Monde,” which
has sold 300,000 in France, and his
version will be in both French and
Japanese. ... Polydor preparing a
collection of four disks called “The
Golden Age Of Musical Comedy,”
including music from the MGM
productions of “Kiss Me Kate.”
“Gigi,””  “Gentlemen Prefer
Blondes,” and *“Rosemary™.
United Artists announce that Don
McLean is to star at the newly-
opened Taverne in Paris, on May 30.

British bands Man and Hawkwind
to tour France in June. ... Latest
Paul Anka album for United Artists
is called “1 Don’t Like To Sleep
Alone.” ... For his new disk “Rock
A Memphis” Johnny Halliday took
up residence in Nashville, Ten-
nessee, for several weeks in order to
get the right sort of atmosphere.

HENRY KAHN

MOSCcOw

Governmental agreement on mu-
tual copyright protection has
recently been reached between the
USSR and Bulgaria. ... A 10-day
display and sales exhibition by Hun-
garoton Records (Hungary) was
held at Melodiya’s shop in Moscow
in April. Ene Borsz, Hungaroton di-
rector general attended the event.
Among the products displayed were
unique recordings of the Liszt Re-
quiem, and numerous recordings of
Bella Bartok’s pop and folk mate-
rial. ... Soviet composer Dmitri
Kabalevsky was in U.S. to conduct
his Requiem in the Kennedy Center
on April 26-27.

New opera by Kirill Moltchanov,
“Quiet Dawns Are Here ...” was
premiered at the Bolshoi Theatre
here. ... Svetlana Riazanova repre-
sented Russia at the Intertalent Song
Festival in Czechoslovakia. The fes-
tival appearance has been followed
by a 40-day concert tour of Czecho-
slovakia with a Czeck pop group. . ..
UK. organist James Dalton played
concerts in the Philharmonics in Le-
ningrad and Moscow. . .. Soviet pop
singers Liudmila Sentchina, Al
lIoshpe and Stakhan Rakhimov on a
long African tour, with itinery tak-
ing in Zambia. Ruanda, Maroc,
Burundi and Yemen.

National jazz festivals scheduled
to be held in Donetsk and Kuiby-
shev this spring have been cancelled.
... Album “Ray Conniff in Mos-
cow,” recorded with a Russian choir
and band last December, is due for
release this month. The initial issue
will be 50,000 units. A flexidisc fea-
turing four songs recorded by Con-
niff, released by Melodiya at the be-
ginning of the year, has been
withdrawn.
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Canada

CARAS Is New Name

TORONTO—The Canadian Mu-
sic Awards Assn. has changed its
name to the Canadian Academy of
Recording Arts and Sciences.
CARAS will have a 15-member na-
tional advisory board representing a
broader spectrum of the Canadian
music industry than the CMAA.

Among CARAS’ initial concerns
will be the planning and stream-

Southwind,
Quality Tie

NEW YORK-Southwind Rec-
ords will be manufactured and dis-
tributed in Canada by Quality Rec-
ords Ltd.

Southwind. recently formed by
Alan Lorber and distributed in the
U.S. by the Buddah Group, kicks off
its Canadian tie with Joe Droukas’
“Shadowboxing” LP and “Hold On
To Me Girl” single, both having al-
ready been released here.

Simultaneous release in the U.S.
and Canada of LPs by Southwind
groups Stongbow and Free Beer are
planned for the middle of this
month.

lining of next year's Juno Awards in
Canada.

The executive of CARAS will be
the same as that of the CMAA. Pres-
ident is Mel Shaw who is also the
president of the Canadian Inde-
pendent Record Producer’s Assn.,
manager of The Stampeders and
head of the Music World Creation
and Orion labels.

Other board members are Leon-
ard Rambeau. manager of Anne
Murray. Bruce Murray and John Al-
lan Cameron. among others: Greg
Hambleton. president of Axe Rec-
ords: Martin Onrot, manager of
Small Wonder and Dwayne Ford
and Bearfoot: George Struth. presi-
dent of Quality Records Limited:
and Ross Reynolds. president of the
Canadian Recording Industry Assn.
and president of GRT of Canada
Limited. Brian Robertson is_the act-
ing secretary-treasurer for CARAS.

Says Robertson: “We are going to
involve a broad spectrum of people
from the music industry in Canada—
different people from various areas
of Canada. There will be a represent-
ative in each Canadian province
who will act as co-ordinators so that
we have input from across the coun-

try.”

) tampeders Hit
iddle Of Tour
With Thundermug

TORONTO—The Stampeders are
in the middle of a 15-concert tour of
the Maritimes along with special
guests, Thundermug.

The Stampeders have just had
their latest album “Steamin™™ re-
leased in Canada and their latest
single, “Hit The Road Jack™ which
includes comic dialog from Wolf-
man Jack. is their 15th consecutive
single to be nationally charted in
Canada. The Stampeders are on Mel
Shaw’s Music World Creations label
distributed by Quality Records in
Canada.

Thundermug, who record on
Greg Hambleton’s Ace Record label
distributed in Canada by GRT of
Canada Ltd., recently signed with
Mercury Records for the U.S. and
other parts of the world. The band’s
third album “TA DAA,” already re-
leased in Canada. will be released in
the U.S. by Mercury on July 1.

The tour is being promoted by
Donald Tarlton of the Montreal-
based Donald K. Donald Produc-
tions.

_From The' Music Capitals Of The World

TORONTO

New Potatoes, former back-up
band for Edward Bear, has set outon
their own career. retaining the same
name. Edward Bear’s newly-formed
back-up band is named Horizon. . ..
The Downchild Blues Band has just
completed a tour of Western Can-
ada and are currently playing a full
schedule of dates in Ontario. . . . At-
tic Records have signed vocalist
Carla Whitney, as lead vocalist for
Choker Campbell and the Super
Sounds, who are currently touring
Eastern Canada. Ms. Whitney, who
was originally from Kansas City and
has resided in Canada for the last
two years, recorded her first single
entitled, “I've Been Hurt (So Many
Times)” in Detroit which will be re-
leased shortly. Fludd’s single on the
Attic label “What An Animal” is
turning into one of their strongest
ever. It has moved into the top ten of
the prestigious CHUM, Toronto
chart and is moving up major station
charts across Canada. Private Stock
recently signed the band for the U.S.
The band will tour Saskatchewan in
June; return to Toronto to record;
and then join Ken Tobias on a 22-
city tour of the Canadian Maritimes.
Fludd’s previous single “Brother
and Me” has been released in Eu-
rope by Polydor and former WEA
Music of Canada promotion man
Bob Krol (now based in London)
has been retained to work the record
over there. ... The Star Spangled
Washboard Band will appear at The
Chimney in Toronto from Monday
(19) until Saturday (24). ... Le
Hibou, a folk club that has been one
of the major venues in Canada for
folk music for the last 14 years,
closed down on May 3. ... Eric
Johnson, a former sales representa-
tive for Quality and Polydor Rec-
ords in Canada, has acquired the
first option to purchase any Red
Barn drive-in hamburger locations
which close for the purpose of turn-
ing them into record outlets under
the name Record Barn. Red Barn
hamburger stands are much like
McDonald’s outlets in North Amer-
ica but the buildings themselves are
built in the shape of large red barns.
Johnson has one outlet under the
Record Barn name in Toronto at the

present and expects further expan-
sion in the same city sometime in
September.

Quality Records is now distribut-
ing the Southwinds Record label in
Canada. The first product to be re-
leased under the deal is an album by
Joe Droukas entitled “Shadow-
boxing.” ... The Canadian Brass
recently completed a tour of West-
ern Canada. . . . Anne Murray is
looking for a new producer for her
next recording sessions. On June 17
the Broadcasters Executive Society
will hold a testimonial luncheon for
her at the Four Seasons Sheraton
Hotel in Toronto. ... Myles and
Lenny are playing a number of club
dates in the U.S. including the Cellar
Door, Washington; Paul’'s Mall,
Boston; and the Boarding House,
San Francisco. Their new single on
Columbia is “Hold On Lovers.” . ..
Murray McLauchlan’s next LP for
True North Records distributed in
Canada by Columbia will be a live
double set recorded at the Dathousie
Art Centre in Halifax.
MONTREAL—Polydor reports that
the new Bachman-Turner Overdrive
LP “Four Wheel Drive,” based on
pre-release orders, will ship gold.
Orders for 70,000 units had already
been recorded prior to shipment.
The single “Hey You™ has picked up
charting on CKLW, Windsor and
CHUM, Toronto, among others, al-
ready. ... Rush will undertake a Ca-
nadian tour the last two weeks of
June. . . . Skippy Snair, formerly
with Concept 376’s Montreal office,
is planning to open his own agency
in the near future. . .. Gino Vannelli
will do a tour of Canada this sum-
mer. . .. Chilliwack are scheduled to
record their next album at Le Studio
in Morin Heights with Sire Record’s
Richard Gottehrer. ... Roman
Royko’s first album for the BSC la-
bel has been released.

VANCOUVER-Terry Jacks’ new
single “Christina” will be distrib-
uted in Canada by Quality Records.
Jacks has signed with Private Stock
for U.S. distribution. . . . BTO re-
ceived a gold album in Sweden and a
silver disc in Britain for “Not Frag-
ile” .. . Little Mountain Records. a
new West Coast label, has made its
debut with a single by Mark Benja-

min, “Now That | Know.” The la-
bel’s publishing companies are
Litle Mountain Music (BMI) and
Little Mountain Song (CAPAC). . ..
Bruce Davidsen of International
Promotion Consultants has signed
Anne Murray for a number of Aug.
dates in British Columbia to coin-
cide with her Aug. 19 appearance at
the Pacific National Exhibition in
Vancouver. ... Supertramp had to
cancel a sold out concertat the Com-
modore Ballroom in Vancouver
when guitarist Roger Hodgson frac-
tured his thumb on the way from
Seattle to Vancouver.

MARTIN MELHUISH

Live Rock
Rare In ltaly

® Continued from page 3

He says it was impossible to find
venues for a recent tour by the Ital-
ian group Banco Del Mutuo Suc-
corso in Milan, Turin, Bologna,
Rome and Naples. And two days be-
fore a scheduled concert by the Ital-
ian group Orme, in Naples, political
extremists threatened violence at the
event, causing the theater owners to
cancel the show.

The situation, Zard says, hurt the
struggling Italian bands who can ei-
ther play for free at political rallies
or not at all. Zard says he will seek
government subsidies of the same
sort granted to classical music in or-
der to be able to keep prices at a
minimum.

The demand for “free music for
the people” is heard every time any-
one tries to play rock here, and it is
repeated not just by the left-wing
fringe but also by representatives of
the more responsible left.

“Try to have a free concert by the
Rolling Stones here” Zard says,
“and 250,000 people will show up
and level the sports palace because
they all can’t get in.”

Zard says that tickets prices for
concerts in Italy, at about $3 or $4
each, are much below the world av-
erage. He says a group like the Roll-
ing Stones wants $25,000 plus all
transport and hotel expenses just to
play for one night in Rome.

International Turntablel

Derek Williams now takes up the
position of general manager for the
Embassy and Harmony label. He
joins the company from Contour
where he was recently made na-
tional sales manager and he has also
worked for Music For Pleasure. Ken
Smith, sales manager for Embassy
and Harmony will remain in that
post.

Another appointment in the con-
tinuing saga of the CBS reorganiza-
tion is that of James Fleming as di-
rector of Masterworks marketing for
Europe. a new position. He reports
to Peter de Rougemont, vice-presi-
dent of CBS International and will
work closely with Paul Myers, direc-
tor of Masterworks.

Neil Warnock, who has headed
the Bron Agency in London for two
years, has assumed responsibility
with Sydney, Gerry and Lilian Bron
for all activities within the Bron Or-
ganization. These include artists
management, publishing, the
recording studios at the company’s
north London offices and Executive
Express (an air charter service), in
addition to the Bronze label.

Warnock. 29, joined the Nems
agency as a booker seven years ago
and eventually became head of the
contemporary department. working
with Elton John, Deep Purple, Jeff
Beck and Donovan. He brought 1
acts with him when he moved to
Bron, including Manfred Mann’s
Earth Band, Linda Lewis and
Humble Pie.

He says of his new responsi-
bilities: “I welcome the development
from the agency side of the business.
There are many facilities available
to artists at Bron and my job is to
make people more aware of them.”

Newcomer to the Bron Organiza-
tion is Susie Watson-Taylor, who be-
comes Warnock’s executive assist-
ant, helping in all areas. She will also
continue to handle personal man-
agement of Mike Heron’s Reputa-
tion, in cooperation with Bron Art-
ists Management.

Ivan Chandler has left the Bron
Organization where he was manager
of Bron Associated Publishers.
Chandler joined the company last
year from April Music.

Sesmus Potter, formerly deputy
editor of the children’s newspaper
Super Sunday, has been appointed
editor of Music Plus. He takes over
from the fifth edition, due out in

June. Mike Kenny moves to the post
of deputy editor. while Richard
Green, former editor-in-chief. has
been offered another assignment
with the magazine.

Garry James, who has for two
years been handling press and pro-
motion for the Les Humphries Sing-
ers, has joined Bus Stop in London
as press and promotions manager.

Argo classical music producer Mi-
chael Bremner left the company last
week, having served as classical pro-
ducer with Decca since 1959 and
with Argo for the past 11 years.
Bremner plans to remain in the
record industry. In 1972, he pro-
duced Argo’s outstanding complete
recording of Cavalli’s opera “*La Ca-
listo” with the Glyndebourne forces
under Raymond Leppard, plus the
many Argo recordings by the Acad-
emy of St. Martin-in-the-Fields.

A fresh round of appointments at
Warner Brothers U.K. has been an-
nounced in the wake of Derek Tay-
lor’s rise to managing director last
month.

Martin Jennings becomes deputy
managing director. He was execu-
tive assistant to previous WB chief
Ron Kass. Reporting to Jennings as
head of artist relations and develop-
ment will be Peter Ker.

Head of a&r is now Tim Knight,
working out of the company’s
Berkeley Street, London, office,
while Chrissie Hayes becomes inter-
national coordinator. Madeleine
Aitken, former secretary to Ron
Kass, now doubles as personal as-
sistant to Derek Taylor and person-
nel officer. . .. Moria Bellas contin-
ues as director of press and public
relations, Dave Walters as press offi-
cer and Bill Fowler as director of
promotions.

Nigel Steffens has bee; appointed
creative services manager at RCA,
UK., reporting to marketing man-
ager Jack Boyce. He was previously
deputy to John Dyer, who has
moved to Bell, and has been with the
company for six years.

And Dave Aspden has joined
RCA’s promotion department in
Manchester where he is working on
regional promotion.

Ray Willaims, managing director
of Sugartown Publishing, has set up
Gas Productions, an independent
record production company.

CBS photo

Milan Meetings: Among those attending a reception at the CBS Music Pub-
lishing conference in Milan, italy, recently are, from left to right, Charles
Koppelman, vice president and general manager, CBS Publishing Group;
Giuseppe Giannini, manager, CBS Sugar (ltaly); producer Thom Bell and
his wife; attorney Eric Kronfeld; Earl Shelton, president, Philadelphia Inter-
national Records; Phil Terry, member of the group the Intruders; and Nor-
man Block, director, business affairs and administration, CBS Records In-
ternational, Paris. The four-day confab was divided between in-house
strategy meetings and informal discussions between CBS International staf-
fers and several key L.5. attorneys and writers (Billboard, April 26).
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TRIUMVIRAT-Spartacus, Capitol ST-11392. The story of
Spartacus as told by this German, keyboard-dominated trio is
effective as a mix of rock and strong classical arrangements.
Vocals dart in and out, but the long instrumental solos, espe-
cially those featuring the ELP like synthesizer solos of Jurgen
Fritz are the best examples of musicianship on the LP. With
overdubbing of the various keyboards and guitars, the sound
is symphonic at times, yet does not really fall into the classi-
cal category. As with the band's first album, expect initial im-
pact to be FM play. The story is one to be imagined, and is not
told in the literal sense.

Best cuts: “The School Of Instant Pain,” “The Hazy
Shades Of Dawn,” “The March To The Eternal City,” “Spar-
tacus.”

Dealers: If you have an electronic rock section, this be-
longs in it.

CURTIS MAYFIELD~There’s No Place Like America Today,
Curtom CU 5001 (Warner Bros.). Kind of like a “greatest
sounds” album, offering a sampling of the best of everything
Mayfield has to offer, from the Superfly sound to ghetto pro-
test to love songs to gospel to a sound very close to the early
Impressions. The secret here is that Curtis does not dwell on
any one sound fong enough to bore the listener. For the fan of
the wah wah guitar there's lots of that, for those who like vo-
cal harmonies there’'s some of that and for those who enjoy
his subtle protest there's some of that. Excellent guitar work
from Curtis and from veteran jazz and rock man Phil Up-
church. Mayfield voice is the same unique falsetto while the
instrumental backup is more varied than previous product,
mixing the basic guitar, keyboard, bass, drum sound with
some excellent, jazzy sax solos.

Best cuts: “Billy Jack,” “So In Love,” “Jesus,” “Blue Mon-
day People,” “Hard Times.”

Dealers: Loosely, this is a concept album on today’s times,
but promote simply as a new Mayfield.

THE EARL SCRUGGS REVUE-Anniversary Special Yolume
One, Columbia PC 33416. Long awaited “super” album from
Scruggs celebrating his 25th year on Columbia and featuring
the likes of Joan Baez, Johnny Cash, Leonard Cohen, Charlie
Daniels, Alvin Lee, Roger McGuinn, Loggins & Messina, Mi-
chael Murphy, Tracy Nelson, the Pointer Sisters and Don Nix.
The bluegrass/country mix Scruggs is so famous for is here,
as are the individual talents of each guest artist. The most
impressive note, however, is that nobody dominates. The
overriding mood of the album is one goodtime country/rock.
Like nothing Scruggs has ever tackled, this set gives Scruggs
his best shot yet at a mass audience appeal, especially
through FM airplay.

Best cuts: "Banjo Man" (Scruggs at his classi-best), “Gos-
pel Ship,” “Rollin’ In My Dreams (McGuinn singing lead),
“Hey Porter” (Cash leading), *‘Passing Through” (gospel tune
featuring Baez but including everybody).

Dealers: Columbia launching a massive campaign on this
one.

PURE PRAIRIE LEAGUE-Two Lane Highway, RCA APLI-
0933. Country rock band has been one of the comebacks of
the year, with a three-year-old LP and single both climbing
high on the charts. Basic country rock sound is still here,
though they have a new lead singer (Larry Goshorn) and pro-
ducer (John Boylen). Harmonies are among the best of the
band's of this genre, the group has found little known mate-
rial by writers such as Gene Clark and has cornered one of
pop's hotter new acts in Emmy Lou Harris to handle harmony
on one song. Perhaps a bit more country in content rather
than style than earlier albums, so covers can be expected.
Chet Atkins also handles some guitar work.

Best cuts: “Two Lane Highway,” "“Kentucky Moonshine,”
“Kansas City Southern,” “Harvest,” “Sister's Keeper,”
“Pickin' To Beat The Devil.”

Dealers: Let consumer know this is first product in several
years.

DR. HOOK-Bankrupt, Capitol ST-11397. Everyone's favor-
ite zanies come up with lots more of what they have always
done so well—satirical songs with a strong ring of truth to
them (including a takeoff on today's disco scene) handled in
a rock and/or country format. A few new directions here, as
the band tackles a faithful rendition of a Sam Cooke classic
oldie and a fine straight country song penned by author Dave
Hickey. Probably Hook's best balanced set to date, with songs
equally divided between craziness, good straight rock and
material with a country feel. The raspy lead vocals of Ray
Sawyer are here for fans of the group, with Dennis Locorriere
adding a somewhat mellower touch on his spots. Material
written by Shel Silverstein is typically well done.

Best cuts: “Levitate” (current single and the disco
takeoff), "'l Got Stoned And | Missed It," “The Millionaire,”
“Everybody’s Making It Big But Me,” “Cooky And Lila” (the
country tune).

Dealers: First LP for the label is set for big push.

SWEET-Desolation Boulevard, Capitol ST-11395. For the
past several years the Sweet have been one of Britain's most
consistent hit makers, yet they have been a group plagued
with a “teenybopper” image. This set signals a change of di-
rection for the band, with all members taking an active part
in writing material for the first time and the songs taking a
fuller approach instrumentally and a a more mature aproach
vocally. Production quality is more American (most British
top 10 acts rely on a tinny sound) than on previous product,
and the result is 10 solid, no pretension rock cuts. AM hits

Number of LPs

BACHMAN-TURNER OVERDRIVE—Four Wheel Drive,
Mercury SRM-1-1027. Another extravaganza of basic,
wall of sound rock from Canadian quartet. Quite similar
to previous three LPs, yet there is still nobody else on the
scene who can compete with them on common-ground,
Double lead guitars of Randy Bachman and Fred Turner
are effective, particularly in the manner in which they are
channelled (one from each speaker). Turner has the
more melodic voice, though Bachman's talk/sing style is
more familiar (it's the one on most of the hits). Repeti
tive guitar work helps build the wall atmosphere and the
no frills, gruff vocals from both singers at work well
against this sound. ldea of BTQ is to make fun music, and
in this aspect, they have more than succeeded. One of
few bands currently puiling major AM and FM play.

Best cuts: “She’s A Devil,” “Hey You,” “Flat Broke

Down,” “Quick Change Artist,” "Lowland Fling.’
Dealers: One of few major North American super-
I groups.

.

JAMES TAYLOR-Gorilla, Warner Bros. BS 2866. Usual
pleasant, listenable material from Taylor, with stronger
songs than his last effort, lyrically and melodically. A few
excellent love songs from the artist, some good blues,
more mid tempo cuts than normally expected and even a
latin rhythm tossed in. Several of the songs receive an
added boost from the distinctive Graham Nash/David
Crosby harmonies. Usual good backing instrumentally
from the Section and the usual basic but intricately ar
ranged Taylor acoustic sound. One major difference be
tween this set and the last LP is the varying tempo of the
material. Rather than immersing himself in a ballad for-
mat that tends to become dreary after a few songs. Taylor
has written songs of several moods and styles. Sequenc
ing of material is also good, from straight acoustic to
blues to soft electric and clarinets. Most important, the
songs are stronger

Best cuts: “Mexico,” “How Sweet It is (To Be Loved
By You),” “Gorilla,” “You Make It Easy,” “Angry Blues,
“Love Songs. "

Dealers: Taylor hits the road soon.

possible, and the first real chance this group has ever had tor
FM play. New approach to vocals, too, with harmonies playing
a more prominent part. Some strong lead guitar work punc-
tuating the usual basic rock base.

Best cuts: “Ballroom Blitz,” “The 6-Teens,” “Sweet FA.."
“Fox On The Run,” “Into The Night."

Dealers: Group set for first major tour here soon.

THE BEAU BRUMMELS—Warner Bros. BS 2842. You may
remember the Beau Brummels as the group that ran up a
string of easy going rock hits in the mid '60s and moved into
country rock with excellent, critically acclaimed product be-
fore it became fashionable. Now, the original four are back
together for the first time in years and the resuit is a blend of
the two elements that characterized the early stages of their
career. Emphasis here will probably fall on the country fla-
vored material, with Sal Valentino's smooth, flexible voice
still one of the best in pop and one able to adapt to a country
feel without appearing contrived. Ron Elliott, who wrote most
of these songs, as he did most of the band's early hits, re-
mains creative when dealing with subjects that have been
gone over many times. Most impressive here among elements
lacking in the early projects are the quietly powerful har-
monies and the subtly strong production of Lenny War-
noker and Ted Tempeleman. LP is a logical extension of the
band's earlier “Triangle” and “Bradley's Barn.”

Best cuts: “You Tell Me Why" (an early hit recut), “Down
To The Bottom,” ""The Lonely Side,” “Gate Of Hearts,” “To-
day ByDay.”

Dealers: Stress group's histary.

DONNY & MARIE OSMOND-Make The World Go Away, Ko-
lob M3G-4996 (MGM). Ten strong duets from the teenage
pair, ali in the ballad or mid-tempo category, mixing in rock
oldies with new material. A variety of arrangements, including
standard, MOR type songs, a latin rhythm and even a few soul
influenced cuts, probably through the influence of Alan Os-
mond who produced several of the tunes and Gene Page who
arranged several of the tunes and Gene Page who arranged
several others. Mike Curb and Don Costa also handie produc-
tion. More mature vocals from both the artists, and no coun-
try (Marie’s usual forte) or “teen aimed" songs (Donny's
usual specialty). Solos within cuts, but each soag includes
the pair harmonizing at one time or another. On the whole, a
more adult oriented package than previous product, with
some soulful backup singing the main change (along with
production) from other product.

Best cuts: “Make The World Go Away' (a country tune
handled pop), “Together,” “I Will," “One Of These Days,”
“Mama Didn't Lie.”

Dealers: Place with group and in solo bins.
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THE CHOICE FOUR-RCA APL1-0913. Latest LP from vet:
eran group was arranged, conducted and produced by Van
McCoy and over-ail it's a fine effort. At times, the group
sounds like Blue Magic and the songs run the gamut from

slow ballads to hard-driving disco numbers. Each of the
group's four members takes a turn at singing lead and this
proves to be very appealing as it allows the group to move in
many directions.

Best.cuts: "Hook It Up,” “Angel Don't Fly Away,” “Is It
Love,” “Until We Said Goodbye,” “Happy Go Lucky,” “Keep
In Touch.”

Dealers: Watch local soul stations for possible airplay.

Country

GEORGE HAMILTON IV-Trendsetter, RCA 1.0002. There is
again a strong Canadian inftuence in this fine album of varied
tunes in an album named in behalf of his big Billboard Award
of the past year. As the liner notes indicate, George has been
setting trends in country music for 19 years, and as the con-
tent of the LP indicates, he has grown in versatility over that
period of time.

Best cuts: “The Good Side of Tomorrow,” "My Canadian
Maid,” and “The Wrong Side of Her Door.”

Dealers: The chronology on the liner should help make the
album successful on both sides of the border.

ROGER MILLER-Supersongs, Columbia 33472. Although
the album is well-named (by his son), it might be subtitled
"The serious side of Roger Miller.” With the exception of one
of his patented “silly” songs, this LP contains some deep
thought, some provocative philosophy, and demonstrates
clearly that there is a great deal more to the man than his
past hits might have indicated. He sings well, too, to compli-
ment his writing.

Best cuts: “Lady America,” "“Won'tcha Come Be My
Friend,” “Lovin’ You Is Always On My Mind,” and “All | Love
Is You.”

Dealers: Colorful packaging and excellent material inside.

DOTTIE WEST—Carolina Cousins, RCA 1-1041. it’s not sur-
prising that on the cover picture Dottie is holding a Coke.
That and the song “Country Sunshine” have become sy-
nonymous with one another, and with her producer, talented
Billy Davis. Here she turns out another collection of hits, with
emphasis on the country.

Best cuts: “This Stranger, My Little Girl,” “Route 65 to
Nashville,” and a clever “A Rock 'n Roll Drummer in a Coun-
try Girl's Band.”

Dealers: It's an uplifting album, and deserves to be heard.

BUCK OWENS—41st Straet Lonely Hearts Club, Capitol
11390. Again it's almost all from the Blue Book catalog, but it
has that immistakable Buck Owens sound, and that's been
commercial so long it's incredible. Not really incredible. Buck
has his loyal followers, and continues to pick up new ones
through the years.

Best cuts: “I Finally Gave Her Enough Rope To Hang Her-
self,” “Run Him to the Round-House, Nellie,” and "Let the
Fun Begin.”

Dealers: The fact that it's Buck Owens in itself is enough
to make it sell
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STONEY EDWARDS —Mississippi You're On My Mind, Capi-
tol 11401. This fine singer with the rich voice has an out-
standing selection of tunes, which should give him that some-
thing special he needs to have a real big one. It's a variety of
selections. including some tunes done previously by others,
but again he acquits himself well. The best of these by far is a
tune called "Jeweldene Turner (The World Needs to Hear You
Sing),”" which could be one of the best he's ever done. An-
other outstanding cut: “Summer Melodies.”

Dealer: This one has to be heard to be appreciated fully.

PORTER WAGONER-Sing Some Love Songs, RCA 1056.
This is something of a take-off on a title from someone else’s
record about Porter singing love-songs, but the album is dis-
tinctively Wagoner. Most of the love songs are sad songs, but
they are the sort at which he excels, with warmth, tender-
ness, feeling, and sensitivity. Most of them he wrote. The oth-
ers were done by Dolly Parton. That's still a winning combina-
tion.

Best cuts: “She's Everywhere,” “Something to Reach For,”
“Love With Feeling,” and “She Left Me Love.”

Dealers: Unusual cover spotlights the song titles. Good for
display.

WEATHER REPORT-Tale Spinnin’, Columbia PC 33417.
The key to this LP is the controlled, organized feel of the en-
semble sound as the two basic harmonic voices, Joe Zawinul
on keyboards and Wayne Shorter on saxophones, augment
and compliment their own solo lines. The virtuoso playing of
these two leaders, aided strongly by percussion and bass,
creates an invigorating style which is easy to assimilate. The
tight manner in which the band works amongst itself is one of
the hallmarks which isolate this contemporary jazz band. The
repertoire which is orchestrated by Zawinul, has no relation to
the song titles in that the melodies and clever utilization of
electronic instruments, could fall on any motif.

Best cuts: “Freezing Fire,” "Lusitanos,” "Between The
Thighs."”

Dealers: This is a more mellow band than has been heard
in the past, but it is very much alive and alert to today’s
sounds.

WOODY HERMAN—Children Of Lima, Fantasy F-9477. This
is a disappainting fusion of two forces wha really should stick
to their own playgrounds. Alan Broadbent's two mixture com-
positions are more pretentious than preserve the idea of jazz
and symphony working together. The two bands don’t gell to-
gether although there is ample room for each to float in and
out of the charts. Side two is Herman and jazz in the studio
and the difference is marked—and welcome after the tedious
first two cuts on side one. But even here there is a constraint
which marks the playing. Woody plays relaxed clarinet and on
occasion the brass rises to respected heights.

Best cuts: “Never Let Me Go,” “Where Is The Love,” 25
or 6 To 4."

Dealers: This LP should sell because of the respect given
Herman anew because of his second straight winning
Grammy.

MARTIN MULL-Days of Wine And Neuroses, Capricorn
CPO155 (Warner Bros.). Mult continues to defend his status
as the most musically sophisticated of today's rock satirical
artists. This is perhaps his most bizarre and funniest album
yet. Styles spoofed here include the disco beat of the “Below
Average White Band" and reformed-dopester Jesus Freak gos-
pel of the “Moron Tabernacle Choir.”

Best cuts: “Call Me Up,” “My Own Review,” “Thousands
of Girls,” ““Do The Dog.”

Dealers: It wouldn’t be a bad idea to try a floor display of
recent musical satire LPs by artists like Mull, Kinky Friedman

and 10 c.c.
—\%g"_? %
==

Flrsl:TlmeAround

Nancy MNevins—Tom Cat, BYL 1-1063, (RCA). Ms. Nevins
was at one time the lead voice of Sweetwater, but has re-
turned with a completely new style verging on a Broadway
show/supper club motif. Produced by Tom Catatano (who has
worked with Helen Reddy and Neil Diamend in the past), the
LP is a good example of a fine voice used to good advantage,
with material basically easy listening but in no way dated.
Ms. Nevins is equally effective on the ballads, where she
shows a good, soft vocal feeling and on the uptempo cuts,
where she belts out the words with as much power as any of
today's top female artists. Large orchestration works well
with this kind of material. A few good nostalgia sounding cuts
included.

Best cuts: “Lately,” "Don't It Feel Good,” “Let Me,” “Ten

Cents A Dance.” (Continued on page 58

Spotlight—~the most outstanding of the week’s releases; picks—pre-
dicted for the top half of the chart in the opinion of the reviewer;
recommended—predicted to hit the chart among the lower half posi-
tions or other albums of superier quality; review editor: Bob Kirsch;
reviewers: Eliot Tiegel, Nat Freediand, Claude Hall, Bill Williams,
Jim Melanson, is Horowitz, Beb Kirsch, Jim Fishel.



This week Billboard,
Cash Box and Record World
agree on two things:

The Number One single:
Earth, Wind & Fire,
““Shining Star.”’

The Number One album:
Earth, Wind & Fire,
‘“That’s the Way of the World.’’

Special thanks to the Columbia label,
and special markets, sales and promotion staffs.
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BARRY WHITE-I'Il Do For You Anything You Want Me To
(3:28); producer: Barry White; writer: Barry White; publisher:
Sa-Yette/January, BMI. 20th Century 2208. Typically excel-
lent White sound, featuring his patented talking intro backed
by lush orchestration flowing into a powerful mid tempo ro-
cker. As always, the title is used effectively as a hook through-
out. Expect usual immediate AM action and disco play.

BEN E. KING—Do It In The Name Of Love (3:30); produc-
ers: Bert "“Super Charts” DeCoteaux and Tony “Champagne”
Silvester; writers: Patrick Grant-Gwen Guthrie; publisher: Pe-
numbra. BMI. Atlantic 45-3274. King follows his top five "Su-
pernatural Thing" with another excellent disco rocker, but
wisely chooses to pick a song that is not a carbon copy of the
first. Good appeal to pop and soul markets, with more empha-
sis on a story line than the first single. Strong production
from Tony Silvester and Bert DeCoteaux.

SAMMY JOHNS—Rag Dol (3:17); producers: Jay Senter &
Larry Knechtel, writer: Steve Eaton; publisher: Hampstead
Heath, ASCAP. GRC 2062. Followup to the top ten “Chevy
Van” is a pretty ballad (not the old Four Seasons' “‘Rag Doll”
incidentally) which takes a more sophisticated course tham
previous hit. Good use of string background and less of a
country flavor than “Chevy Van." Strong, smooth singing
from Johns.

BLOOD, SWEAT & TEARS—Got To Get You Into My Life
(3:09); producer: Jimmy lenner; writers: J. Lennon-P.
McCartney; publisher: Maclen, BMI. Columbia 3-10151. First
single for the veteran band in sometime with David Clayton-
Thomas handling lead vocals is a powerful, horn dominated
version of the old Beatles’ cut with strong instrumental riffs
and a singing style that should hit pop and MOR.

recommended

SUGARLOAF/JERRY CORBETTA-Stars In My Eyes (3:25);
producer: Frank Slay; writer: Jerry Corbetta; publishers: Clar-
idge/Corbetta, ASCAP. Claridge 405.

BOBBY VINTON—-Wooden Heart (2:14); producer: Bob Mor-
gan; writers: Kaempfert/ Twomey/Wise/Weisman; publisher:
Gladys, ASCAP. ABC 12100.

RICK DERRINGER-Don't Ever Say Goodbye (3:26); producer:
Rick Derringer; writer: R. Derringer; publisher: Derringer,
BML. Blue Sky ZS8 2757 (CBS).

SAM NEELY-Sanctuary (2:53); producers: Danny Janssen &
Bobby Hart; writer: Rory Bourke; publisher: Chappell, ASCAP.
A&M 1694.

TED NEELY-Paradise (3:06); producer: Robert Appere;
writers: ). Townsend-E. Sanford; publishers: Unichappell/
Salmon/Munon, BMI. United Artists XW644-X.

DONNY AND MARIE OSMOND-Make The World Go Away
(3:11); producer: Mike Curb; writer: Hank Cochran; pub-
lisher: Tree, BMI. Kolob 14807 (MGM).

TERRY JACKS—Christina (3:35); producer: Terry Jacks;
writer: Terry Jacks; publishers: Rockfish/E.B. Marks, BMI.
Private Stock 45,023.

DAN FOGELBERG—Changing Horses (2:33); producer: Joe
Walsh; writer: D. Fogelberg; publisher: Hickory Grove, ASCAP.
Epic 8-50108 (CBS).

BRIAN CADD~-Gimme Gimme Good Lovin’ (2:31); producer:
Wes Farrell; writers: ). Levine-R. Cordell; publishers: Peanut
Butter/Kaskat, BMI. Chelsea 3016.

BOBBIE GENTRY—Another Place—Another Time (2:19); pro-
ducer: Bobbie Gentry; writer: Bobbie Gentry; publisher: Su-
per Darlin/Max Baer, BMI. Brunswick 55517.
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HOT CHOCOLATE—-Disco Queen (3:31); producer: Mickie
Most; writers: Tony Brown-Errol Wilson; publisher: Finchley,
ASCAP. Big Tree 16038 (Atlantic). British band comes off
“Emma" with a raucous disco cut that should be a major pop
hit but is already breaking soul in a big way. Pulled from the
group’s current LP, the song is a complete turnaround from
previous single in style and content, but, as a disco single, is
one of the more creatively arranged of this genre.

MFSB-Sexy (3:08); producers: Gamble-Huff; writers: K.
Gamble-L. Huff; publisher: Mighty Three, BMI. Philadelphia
International ZS8 3567 (CBS). Funky, instrumental disco
styled cut from Philadelphia congregation with excellent
string backup working with a rocking sax solo, good keyboard
work and strong rhythm section. Expect crossover here.

recommended

WHITE HEAT-What A Groove (3:28); producer: A Soul Unlim-
ited and Barry White Production; writer: White; publishers:
Sa-Vette/January, BMI. RCA JH-10294.

DONALD BYRD-Think Twice (3:27); producers: Larry Mizell

& Fonce Mizell; writers: Sigidi-L. Mizell-Mbaji; publishers: Al-
ruby/Blue Brothers, ASCAP/BMI. Bive Note XW650-X.
(United Artists).

THE ISLEY BROTHERS—Fight The Power Pt. 1 (3:17); produc-
ers: E. Isley-M. Isley-R. Isley-Q. Isley-R. Isley & C. Jasper,
writers: E. Isley-M. Isley-R. Isley-0. Isley-R. Isley-C. Jasper;
publisher: Bovina, ASCAP. Tneck ZS8 2256 (CBS).

GEORGE “BAD" BENSON-Supership (2:53); producer:
Creed Taylor; writers: Ralph MacDonald-Wm. Salter-Wm.

Eaton-Arthur Jenkins; publisher: Antisia, ASCAP. CTI 0J-25 F

(Motown).

SOUL SURVIVORS—Lover To Me (3:02); producers: Gamble-
Huff and Soul Survivors; writers: C. Ingui-R. Ingui-N. Larsen;
publisher: Rose Tree, ASCAP. TSOP 758 4768 (CBS).

LOLA FALANA—There’s A Man Qut There Somewhere (3:02);
producer: Norman Ratner; writer: Lola Falana; publisher:
Tava Il, ASCAP. RCA PB-10267.

HAMILTON BOHANNON-Foot Stompin Music (3:29); pro-
ducer: Hamilton Bohannon; writer: Hamilton Bohannon; pub-
lishers: Hog/Bohannon, ASCAP, Dakar 4544 (Brunswick).

ARCHIE BELL AND THE DRELLS-I Couid Dance Al Night
(2:42); producer: Bunny Sigler; writers: R. Tyson-B. Sigler-A.
Felder; publishers: Mighty Three/Golden Fleece, BMI. TSOP
758 4767 (CBS).

SHIRLEY ALSTON-I'd Rather Not Be Loving You (3:26); pro-
ducer: Randy Irwin; writer: M. Juried; publisher: Peer Int.,
BMI. Prodigal 616.

THE COALITIONS-Later Than You Think (3:10); producer:
Michael Nise; writers: F. Alstin-R. Roebuck; publisher: Dan-
delion, BMI. Phil. LA. of Soul 371.

BARBARA HALL—Drop My Heart Off At The Door (3:35); pro-
ducers: Major Lance & Otis Leavill; writers: Sam Dees-Fred-
rick Knight; publisher: Moonsong/Two Knight/East Mem-
phis, BML. Innovation 1} 9162.
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AMBROSIA—-Holdin’ On To Yesterday (3:19); producer:
Freddie Piro; writers: Puerta-Pack; publisher: Rubicon, BMI.
20th Century 2207. Trio whose LP is moving way up the
charts come up with a powerful, full sounding ballad featur-
ing good harmony singing and keyboard work. What one could
call a natural AM sound.

JOHN LI ViGNI-Gimme Some Lovin (3:05); producer: Bob
Cullen; writers: S. Winwood-M. Winwood-S. Davis; publisher:
Irving, BMI. Raintree 2200. Remake of the old Spencer Davis
Group hit is a good rocker with the same keyboard emphasis
Davis used. Good, fun disk.

MARK CAPANNI-A Day In The Blue (3:07); producers:
Mark Capanni and John Palladino; writer: Mark Capanni;
publisher: Cerci, BMI. Capitol 4092. Sweet sounding ballad
that should go pop and MOR. Production is particularly well
done.

DEBBIE BURGAN ~Cabin Fever (3:30); producer: Michael
Jackson; writer: Ron Nagle; publisher: Lucky Pork. ASCAP.
A&M 1689. Soulful sounding vocals tell a rather interesting
story. Singer sounds a bit like Cher.

MAC & KATIE KISSOON—Sugar Candy Kisses (2:58); pro-
ducers: Bickerton/Waddington Production; writers: Bicker-
ton-Waddington; publishers: Pamscene/ATV, BMI. MCA
40409. Interesting ballad was top five British hit and carries
some of the goodtime flavor of the old Ronnettes' singles.

THE LIVIN iNN—it's Hard To Stop (When | Start Lovin You)
(2:59); producer: Ernest Burt Sr.; writers: J. Dean-)J. Glover-C.
Robinson-£. Burt Sr.; publisher: Deirick, BMI. Epic 8-50104
(CBS). No info available. Good rocking soul cut with latin
rthythms should be disco hit.

LINDA CARR & THE LOVE SQUAD—Highwire (3:30); pro-
ducer: Kenny Nolan; writer: Kenny Nolan; publishers: Sound
0f Notan/Chelsea, BMI. Roxbury 2009. Soulful rocker very
reminiscent of Martha & The Vandellas.

RONNIE MILLER—I Owe You Love (3:50); producer: Jackie
Avery; writer: Jackie Avery; publisher: Unadilla, BMI. Polydor
14272. Pretty, soul oriented ballad.

7
Easy Listening
recommended

TOM JONES—Ain't No Love (3:18); producer: Gordon Mills;
writers: John Carter-Gill Shaketpeare; publisher: Mainstay,
BMI, Parrct SN-40083 (London}
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HENRY MANCINI—The Pink Panther Theme (3:03); producer:
Joe Reisman; writer: Henry Mancini; publishers: Northridge/
United Artists, ASCAP. RCA JA-10288.

ENGELBERT HUMPERDINCK—Forever And Ever (3:35); pro-
ducer: Gordon Mills; writers: S. Vlavianos-R. Canstantinos;
publisher: MAM, ASCAP. Parrot 5N-40082 (London).

RAY PRICE—Farthest Thing From My Mind (2:48); produc-
ers: Larry Gordon & Larry Muhoberac; writer: Jim Weatherly;
Keca (ASCAP); ABC 12095. Softly he sings this Jim Weatherly
ballad, from his latest LP, and it has the Ray Price tradition of
becoming a hit. Flip: No info.

JOHNNY PAYCHECK-| Don’t Love Her Anymore (2:44);
producer: Billy Sherrill; writers: Red Lane, D. Morrison; Tree
(BM); Epic 8-50111. Again, it's an album cut that everyone
jumped on, a sort of low key song for Paycheck, but with ex-
cellent production. Flip: No info.

DIANA TRASK—There Has To Be A Loser (2:45); producer:
Jim Foglesong; writer: Paul Anka; Spanka (BMI); ABC-Dot
17555. There's no loser here, as Diana turns it on. Once
again, it was strong reaction to this cut in her last album, and
she has as much soul as anyone in any area of the business.
Flip: No info.

MAC DAVIS—Burnin’ Thing (2:57); producer: Gary Klein;
writer: Mac Davis; Screen Gems-Columbia/Songpainter
(BM1), Columbia 3-10148. Having shown a television au-
dience that he can sing just about anything, Mac again dem-
onstrates it by record, one which is bound to make it in more
than one area. Flip: No info.

RUBY FALLS—~He Loves Me All To Pieces (3:06); producer:
Donald Riis & Charlie Fields; writers: Riis and Fields; Sand-
burn/Music Craftshop (ASCAP); 50 States 33. With her first
entry she came in strong on the charts. This is bigger and
better, and really should establish the young lady, who can
sing a country song with the best of them. Flip: No info.

JESS| COLTER—Take A Message To Laura (2:39); produc-
ers: Chet Atkins and Waylon Jennings; writer: Mirriam Eddy;
Baron (BMI); RCA 10309. Fresh out of her album, and fresh
after her smash single, Ms. Colter has another fine song with
depth, and one which clearly demonstrates her talents. Flip:
No info.

TOM T. HALL-Deal (2:30); producer: Jerry Kennedy;
writer: Tom T. Hall; Hallnote (BM}); Mercury 73686. Hall con-
tinues with this storytelling, and even though his melodies
verge on something he's written before, he still has the talent
to entertain. And that's what the record does. Flip: No info.

CONNIE EATON-If | Knew Enough To Come Qut Of The
Rain (2:56); producer: Ron Chancey; writers: |. Levine, L.R.
Brown; Levine & Brown (BMI); ABC 12098. There are some
who feel this young lady is heading toward superstardom, and
this record won't hurt that move a bit. Armed with out-
standing production, she really comes across on this one, her
best to date. Flip: No info.

recommended

GEORGE KENT—Honky Tonkin’ Soul (2:15); producer: Mary
Reeves & Bud Logan; writers: Royce Porter, Bucky Jones; Ma-
Ree (ASCAP); Porter-Jone (ASCAP); Shannon 830.

KENNY O'DELL—My Honky Tonk Ways (2:17); producer:
Kenny O'Dell; writer: Kenny 0’Dell; House of Gold (BMI);
Capricorn 0233.

THE WALLIS SISTERS—Chapel of Love (2:51); producer: Mike
Curb & Michael Lloyd; writers: Jeff Barry, Ellie Greenwich,
Phil Spector; Trio/Mother Bertha (BMI); Warner Bros. 8094.

TOMPALL—Put Another Log On The Fire (2:21); producer:
Tompall Glaser & Shel Silverstein; writer: Shel Silverstein;
Evil Eye (BMI);, MGM 14800.

PAMELA MILLER-Home In New Orleans (2:23); producer:
Fred Foster; writer: Eddie Miller; Tree (BMI); Monument
8649.

GARY STEWART—You're Not The Woman You Use To Be
(2:48); producer: Walter Haynes; writers: Gary Stewart, Bill
Eldridge; Forrest Hills (BM1); MCA 40414,

ROY ROGERS—Cowboy Heaven (2:52); producer: Snuff Gar-
rett; writers: Hal Southern, Eddie Dean; Sage and Sand (SE-
SAC), 20th Century 2209.

GEORGE MORGAN-From This Moment On (3:38); producer:
Joe Johnson; writer: Bonnie Guitar; Four Tay (BMI); 4 Star 5-
1009.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections published this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor
—Bob Kirsch.

Billboard’s Recommended LPs

® Continued from page 56

Dealers: Sweetwater had a strong following, so stress art-
ist's origins.

PLEASURE—Dust Yourself Off, Fantasy F-9473. Mix of
soul, jazz and fatin from eight man group works well, with a
little bit of everything and not too much of anything. The
group concentrates on reaching a danceable sound in most of
the cuts, though with the strong sax work of Dennis Springer
(augmented by trumpets from two non-members), Dan
Brewster's jazz/soul trombone and ever present but unobtru-
sive congas and bongos. the sound is highly listenable as
well. All of the material is uptempo, lead singer Marlon
McClain sounds enough like Stevie Wonder to make one
strike up an identification without imitating and producer
Wayne Henderson has used his experience to help bring the
various styles together.

Best cuts: “Dust Yourself Off," “Straight Ahead” (both
fine instrumentals), “My Love,” “Midnight At The Qasis,”
"What s Slick.”

Dealers: Place in jazz, soul and pop.

MICHAEL BOLOTIN, RCA APL1-0992. Young artist sounds
like a cross between Joe Cocker and Leon Russell. Besides
having a good husky blues voice, Bolotin is fortunate to be
aided by one of the better, rhythm sections including Wayne
Perkins, Bernard Purdie and Jim Horn. Most of the tunes are
good rock and roll, but every now and then Bolotin throws in a
nice ballad.

Best cuts: “Your Love,” “Give Me A Reason,” “Tell Me
How You Feel,” “It's AH Comin’ Back To You,” “It's Just A
Feelin’.”

Dealers: In-store play will draw attention because of his
recognizable voice.

pop

BREWER & SHIPLEY-Welcome To Riddle Bridge, Capitol St-
11402. Veteran pair come up with most commercial album
yet, augmenting their soft, folky country harmonies with
fuller production than on any other project (as well as a
strong country feeling, certainly as a result of the guidance of
veteran Nashville producer Norbert Putnam). More varied
subject matter than in the past, with several humorous cuts,
some good country stories and some, for them, a typical rock.
Best cuts: “Commercial Success,” “Brighter Days,” "Brain
Damage,” “Hearts Overflowing.”

ELF-Trying To Burn The Sun, MGM M3G-4994. Good mix of
hard rock and some interesting ballads from British quartet.
Good producfion fram [eep Purple member Roger Glover.
Best cuts; “Wonderworld, " “Prentice Wond

ROD McKUEN-Goodtime Music, Warner Bros. BS2861.
McKuen's first WB release in some time will be welcomed by
his loyal fan legions. Concept here is a package of more happy
material than the norm of romantic tearjerker ballads of lost
love and untimely death with which McKuen built his follow-
ing outside the rock mainstream. This new LP is another in-
teresting experiment for McKuen, but he still is at his most
effective with pathos. Best cuts: “Goodtime Music,” "“Watch
The Roses,” ““Good Companions."”

jazz

MICHAEL URBANIAK-Fusion {ll, Columbia PC 33542. LP
points up the confusion over this jazz violinist. He really
doesn't know where he wants to go: avant-garde rock or
quasi-funky. “Kuyaviak Goes Funky,” is the best cut because
it swings rather easily. Band needs refinement and definition.

BILL EVANS -Intuition, Fantasy F-9475. Intimate sounds pro-
duced by pianist Evans and bassist Eddie Gomez which
clearly show their broadest skills. Evans sounds fine on elec-
tric piano (““Show-Type Tune”) and he consistently over-
powers Gomez. This is mainstream jazz for tender, groovy mo-
ments. Best cuts: ““A Face Without A Name,” “Invitation,”
“Falling Grace.”

THE TRUMPET KINGS Meet Joe Turner, Pablo 2310-717
(RCA). Joe Turner has never sounded sweeter and better than
he does on this late 1974 recording. The trumpet kings on the
record are Dizzy Gillespie, Roy Eldrige, Harry “Sweets” Edison
and Clark Terry, and the interplay between them and Turner
makes this record very special. Several blues standards are
included on it and the most fitting part of this all is the inclu-
sion of West Coast blues great Pee Wee Crayton. Best cuts:
“Mornin’, Noon and Night,” “I Love You Love Me Baby,”
“TY. Momma.”

HELEN HUMES=The Talk of the Town, Columbia PC 33488.
Several times a year, producer John Hammond does a service
to the industry by recording jazz greats of the past. This
Helen Humes album is one such effort and it features the
great vocalist at her best—in good voice, with great musicians
and material. Sidemen on the effort are pianist Ellis Larkin
(who accompanied her on her recent New York stand),
bassist Major Holley, drummer Oliver Jackson, reedman
Buddy Tate and guitarist George Benson. Best cuts: 1 Don't
Know His Name " ""Good For Nothin' Joe,” “He May Be Yuour
Man." “Ain't She Sweet.'
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These are the albums that have been added to the
nation’s. leading progressive stations. The albums
are ranked in order of number of stations playing
the LP. A cross-index appears below showing stations
playing specific LPs.

~ WKTK, WQSR, WRAS, WZMF

'KSML, KOME, KZAP, KFMY, KLBJ, WBRU

WOSR, WOIA

WOSR, WZMF, KZEW, KMET

WQSR. WOFM, WNEW, WZMF, WZ20, KLOL

WRAS, KMET

KMYR, KFMY, KMET

KLOL, WQSR

WMMR, KZEW, WORS, WQSR, KMET

_ WBAB, WQIV, KMET

KMYR, KCFR

TRIUMVIRAT, SPARTACUS, Capitol:
WHCN, WLIR, KMET, WMMS, WOUR, WIMF,
WOFM, WNEW, KLOL, WABX, KOME, WSDM,
KBPI, KZEL, KUDL, KLBJ, KGB, WBAB, WKTK,
KWST, KTYD, WBRU, WMMR, KZEW, WOR),

BACHMAN- TURNEROVERDRIVE
FOUR WHEEL DRIVE, Mercury: KBPI, WlOT,
KUDL, KFMY, KLBJ, KGB, KWST, CIOM, WKTK,
WABX, WHCN, KZEW, WORJ, KSHE, CHUM, WLIR

4 NICKY HOPKINS, NO MORE CHANGES,
Mercury: WAER, WMMS, WQFM, WABX, KZAP
WIOT, KZEL, KUDL, KFMY, KLBJ, KMYR. WBAB,
KTYD, WKTK, WOUR, WHCN, KSML, WLIR, WQIV,

5 GEORGE DUKE, THE AURA WILL PRE-
VAIL, BASF: WSDM, WHCN, WABX. KSHE,
KSML, KWST, WIOT, WKTK, KLOL, KZEL, KTYD,
WLIR, WBRU, WQSR KCFR, KMYR, KZAP, KMET
" KING CRIMSON USA, Atiantic: CHUM,
WMMS, WQIV, WRAS WBAB, WQFM, WABX,
KUDL, KZAP, KOME, KFMY, KMYR, WKTK

JON MARK, Columbia: WMMS, WNEW,
WLIR, WKTK, WOUR WHCN, WORS, WRAS, KWST
KUDL, KSML, WAER, KZAP, KOME, KMYR

1 BLOOD, SWEAT, AND TEARS, NEW
CITY, Columbia: KZEL, KSHE, WLIR, WIOT
WMMS, WQIV, WOUR, WMMR, WQFM, WABX,
WNEW, KWST, KLBJ, KLOL, KUDL, WSDM,
KOME, KMYR, KZAP KFMY WBAB, KTYD, CJOM,

" ROBERT PALMER, SNEAKIN SALLY
THROUGH THE ALLEY, 'Isiand: WBAB, KMET,
KWST, WPLR, WOUR, CJOM, WABX, WRAS,
WMMS, WLIR, WAER, WQIV, KTYD, KMYR, WKTK,
WIOT, WORJ, WMMR, KZEW, WQSR, KLOL,

2 )AMES GANG, NEW BORN, ATCO: KSHE,
WLIR, WMMS, WOIV, WOUR, WRAS, WOFM,
WABX, KZEL, KUDL, KZAP, KOME, WIOT, KBPI,
KMYR, WBAB, KWST, WKTK, WOR), WMMR

SPIRIT, SPIRIT OF 76, Mercury: WLIR,
WKTK, CJOM, WMMS, WQIV, WQFM, WQSR,
KLBJ, KLOL, KOME, WIOT, KBPI, KUDL, KMYR
KGB, WBAB, WBRU. WOUR, WMMR, KZEW,

ELLIOT MURPHY, LOST GENERATION,
RCA: WMMS, KBPI, WDUR, WHCN, KSHE,
WBAB, WORS, WLIR, KLOL. WABX, KZEL. WQFM,
WAER, KWST, WNEW, WIOT. CJOM, WQIV, KUDL,

“ MONTY PYTHON, MATCHING TIE &
HANDKERCHIEF, Arista: WLIR, WRAS, WPLR,
KOME, KZAP, WMMR, WHCN, WABX, WBAB,
KZEW, WOR), WQSR, KZEL, WAER, KTYD, WNEW,

6 STRING DRIVEN THING, PLEASE MIND
YOUR HEAD, 20th Century WLIR, WNEW,

KSHE, WMMS, KZEL, WBAB, KZAP, WBRU,
WHCN, WRAS, WKTK, CHUM, WIOT, WQIV, KWST,
KBPI, KFMY

7 PHIL MANZANERA, DIAMOND HEAD,
ATCO: WLIR, CIOM, WMMS, WQIV, WHCN,
WBAB, KLOL, KZEL, KUDL, WSDM. WIOT, WBRU,
WABX, WMMR, WRAS

8 BLACK OAK ARKANSAS, AINT LIFE
GRAND, ATCO: KSHE, WMMS, WQIV, WBAB
WIMF, WQFM, WNEW, KZEL, KUDL, WIOT,

_ WMMR KMET
STEVE HARLEY/COCKNEY REBEL,
BEST YEARS OF OUR LIVES, EMI: WLIR.
CHUM, WMMS, WIOT, WOUR, WHCN, WAER,
WNEW, WBRU, KSAN, KZEL, WQIV

WAYNE SHORTER NATIVE DANCER, Co-
lumbia: WAER, WPLR WIOT, KCFR, KWST,
KSML, KTYD, CHUM, KZAP, WBRU, WKTK

"9 JOAN ARMATRADING BACK TO THE
NIGHT, A&M: WLIR, WMMS, KCFR, WHCN,

_ KZEL, KSML, WAER, KFMY, WOUR, WRAS, KLOL
MIMNIE RIPERTON, ADVENTURES IN
PARADISE, Epic: WSDM, KWST, CJOM, WABX,
KTYD, WMMR, WORJ WQFM, WZMF, WQIV, KLOL

JAMES TAYLOR, GORILLA, Warner Broth-
ers: WIOT, KBPI, KGB, WABX, WHCN, KSML
WLIR, WNEW, WZMF, WQIV, KMET

10 SENSATIONAL ALEX HARVEY BAND,
TOMMORRO BELONGS TO ME, Virtago:
WMMS, WRAS, WMMR, WABX, KZEL, KMYR
WBAB, WOUR, KSML, WQSR
RUPERT HOLMES, Epic: WOUR, WBAB,
WLIR, KLBJ, WAER. WNEW, WQIV, KWST, KZAP,

 WSDM B

11 JESS RODEN, Island: WOUR, WLIR, WIOT,
_WABX, WOSR, KZEL KOME, KWST, KSHE

12 LOVE CRAFT WE LOVE YOU WHOEVER
YOU ARE, Mercury WMMS, WSDM, KBPI

_ KFMY, KMYR, KSHE, WQSR, KLOL

13 ESPARANTO, LAST TANGO, A&M: KCFR,
WAER. WSDM, KZEL, WBRU, CHUM, WQSR

FREE, BEST OF, A&M: WABX, WMMS, WLIR,
WBAB, WMMR, WQFM, KLB)

CATFISH HODGE, SOAP OPERAS, 20th
Century: WABX, WMMS, KSML, KZAP, WIOT,
KZEL, KFMY

SNAFU SITUATION NORMAL Cap|to|
WL, wmr KSHE, WNEW, KWST, KBPI, WRAS
COLE YOUNGER, ABC: WABX, WBAB, WIOT.
~ WMMS, KWST, KBPI, WSDM
14 BLUE GOOSE, Anchor: KSHE, WLIR. KUDL,
WBAB, WOUR, KSML
"ERIC MERCURY, Mercury: KSML, KTYD,
KZAP, KZEL, KWST, WBRU
McCoY TYNER ATLANTIS, Milestone:
_ WHCN, WABK, KCFR, WBRU, KMYR, WAER
KENNY VANCE VANCE 32, Atlantic:
_ WNEW, WHCN, KWST, WBAB, WOUR, KSML
AYERS ROCK, BIG RED ROCK, A&M
KOME, WQIV, WIOT, KZAP, WQSR, WRAS

15 BEAU BRUMMELS, Warner Brothers:
KBPI, WIOT, KMYR, WHCN KSML

 BREWER & SHIPLEY WELCOME T0
RIDDLE BRIDGE, Capltol KUDL, KBP1,
WHCN WNEW WQIv

ELF, TRYING TO BURN THE SUN, A MGM
KUDL WBAB, WLIR, WNEW. WOUR

~ HAWKWIND, WARRIOR ON THE EDGE OF
TIME, ATCO: WZMF, WIOT, CHUM, WQFM,
KSHE

NEW BIRTH, BLIND BABY,  Buddah:
WOUR, WABX, KWST, KZEL, KMET

" SAILOR, Epic: WHCN, KMET, WAER, KWST,
WBRU

16 DIAMOND REO, Big Tree: WMMS, KZEL,
_ WIDT, WQSR
~ MARTIN MULL, DAYS OF WINE AND
NEUROSES, Warner Brothers: WBRU,
_WHCN, WABK, KSML B
TOM PAXTON, SOMETHING IN MY LIFE,
_ Private Stock: WQI. WOUR, WAER, KIAP
PURE PRAIRIE LEAGUE, Two LANE
HIGHWAY, RCA: KUDL, WABX, KSHE, WQSR

17 JOHN CALE, SLOW DAZZEL, (Import) Is-
i Iamd WLIR, WHCN, CHUM
FREDDIE HUBBARD, POLAR A. C., CTI:
WOUR, KMYR CJOM

ISOTOPE, THE ILLUSION, Gul:
KOME, KCFR

RIGHTEOUS BROTHERS, SONS OF
MRS. RIGHTEQUS, Haven: WBAB, KTYD,
KSML

SILVER CREEK, MCA: WLIR, WBAB, KMYR
WEATHER REPORT TALE SPINNIN, Co-
lumbia: KWST, WHCN. WQIV

18 GENE AMMONS, GOODBYE, Prestige:
~ KSML, WIoT -
MICHAEL BACON, LOVE SONG BE-
_ LIEVER, Monument: WNEW, WLIR
JAMES BROWN, SEX MACHINE TODAY,
Polydor: KMET, WABX,
SOLOME BURKE, MUSIC TO MAKE LOVE
BY, Chess KSML, CJOM
EMBRYO 'SURFING, BASF: WMMS, WQSR
DR. FEEL 'GOOD, DOWN BY THE JETTY,
(IMPORT) United Artists: WBRU, KSML
THE KIDS, ANVIL CHORUS, ATCO: WABX,
KZEL
DR. HOOK, BANKRUPT, Capitol: KWST,
AMET o
TERYJE RYPDAL, WHENEVER | SEEM TO
EE FAR AWAY, ECM KZAP, WIOT
DAVID SANCIOUS FOREST OF FEEL-

WU,

THREE PIECES VIBES OF TRUTH, Fan-
tasy: KWST, KTYD

14,15, 17

18
DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1, 2, 3, 5

DETROIT, MICH.: WABX-FM, §im Sotet; 1,2, 3,4,
DETROIT, MICH.: CJDM-FM, Bill Robertson; 1,
EUGENE, ORE.: KFMY-FM, Mark Sherry; 1, 3, 4,

16, 18
HARTFORD, CONN.: WHCN-FM, Paul Payton; 1
HEMPSTEAD, N.Y.: WLIR-FM, Gil Colquitt; 1,2, 3,4,
17,18
HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 3, 4

KINGS BEACH/TRUCKEE: KSML-FM, Bill Ashford; i,
17, 18

5,7,
37,
5

13,45,
3,4,5

, 5,7
KANSAS CITY: KUDL-FM, Mark Cooper; 1, 2, 3, 4, 5,
4

ALBUQUERQUE, N.M.: KMYR-FM, Jeff Pollack; 1, 2, 3, 4, 5, 10, 12, 14, 15, 17
ATLANTA, GA.: WRAS-FM, Jim Morrison; 1, 2, 3, 5,6, 7, 9, 10, 13, 14

AUSTIN, TEXAS: KLBJ-FM, Greg Thomas; 1, 3, 4, 10, 13

BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard; 1, 2,3, 4, 5, 6, 7, 8, 10, 13,

DENVER, COL.. KBPI-FM, fean Valdez; 1, 2, 3, 6, 9, 12, 13, 15

DENVER, COL.: KCFR-FM, Bob Stecker; 5, 8, 9, 13, 14, 17

9,10,11, 13,14, 15, 16, 18
9,17, 18

69,
EUGENE, ORE.: KZEL-FM, Stan Garrett; 1,2, 3,4, 5,6, 7,

[
[

, 9,12, 18
7,8, 14,15 16
,5,8,9,10,13, 14, 15, 16,

17,18

BALTIMORE, MD.: WKTK-FM, John Reeves; 1, 2, 3, 4,5, 6, 8
CHICAGO, ILL.. WSDM-FM, Burt Burdeen; 1, 5, 7, 9, 10, 12, 13
CLEVELAND, OHIO: WMMS-FM, John Gorman; 1,2, 3,4,5,6,7,8,9, 10, 12,13, 16,

16, 17

12, 13
8,9, 10, 11, 13, 14, 15,

LOS ANGELES, CA: KMET-FM, Joe Collins; 1, 2, 3,5, 8, 9,
LOS ANGELES, CA.: KWEST-FM, David Perry; 1,2,3,5,6, 8

MILWAUKEE, WISC.. WZMF-FM, Sohn Houghton; 1, 2,8, 9, 1
MILWAUKEE, WISC.: WQFM-FM, Mark Bielinski; 1,2, 3, 4, 5,

NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth;
NEW YORK, N.Y.: WNEW-FM, Dennis Elsas; 1, 3, 8,9 10,
NEW YORK, N.Y.: WQIV-FM, Caryn Jo Streicher; 1, 2, 3,4, 5,6, 7, 8, 9, 10, 14, 15,

Following lists participating stations. Numeral after each specifies selections programmed.

15, 18
, 9,10, 11, 13, 14, 15,

5
8,913 15

h; 1,58
56,8910, 13, 14, 15 18
2,3,4,5

ORLANDO. FLA.: WORJ-FM, Mike Lyons; 1, 2, 3,5, 9
PHILADELPHIA, PA: WMMR-FM, Dennis Wiien; 1, 2,3, 5,7, 8,9, 10, 13
PROVIDENCE, R.: WBRU-FM, Peter Masi; 1, 3, 5, 6, 7, 8, 13, 14, 15, 16, 18

SACRAMENTO, CA.: KZAP-FM, Robert Williams; 1, 2, 4,5, 6, 8, 10, 13, 14, 16, 18
SAN DIEGO, CA.: KGB-FM, Art Schroeder; 1, 3, 9

SAN FRANCISCO, CA.: KSAN-FM, Bonnie Simmons; 8

SAN JOSE, CA.: KOME-FM, Ed Romig; 1, 2, 3, 5, 11, 14, 17
SANTA BARBARA, CA: KTYD-FM, Laurie Cobb; 1, 4, 5, 8, 9, 14, 17, 18

ST_LOUIS, MO.: KSHE-FM, Shelly Grafman; 1,2, 3,5, 6,8, 11, 12,13, 14, 15, 16

SYRACUSE, N.Y.: WAER-FM, George Gilbert; 1, 3, 4, 5, 8, 9, 10, 13, 14, 15, 16
TAMPA, FLA: WQSR-FM, Mark Beltaire; 1, 2, 3, 4,

TORONTO, CANADA: CHUM-FM, Benjy Karch; 5,
TOLEDO, OHIO: WIOT-FM, Niel Lasher; 1,2, 3, 4,5, 6,

10, 11, 12, 13, 14, 16, 18
3,15, 17

4,5,
6,8, 1
5,7,8,9,11,13, 14,15, 16, 18

CBS Sued By Rastar Prod.

LOS ANGELES—Rastar Produc-
tions is suing Columbia Broad-
casting System for $1.5 million
cumulative damages, alleging
Columbia Records hurt the sound-
track LP sales of "The Way We
Were” through release of another
Streisand LP with some of the same
contents shortly after the track al-
bum.

The superior court pleading
claims that release of the soundtrack
LP, which Columbia got rights to
from Rastar, was followed shortly

after by Columbia album PC 32801,
a collection of Streisand singles in-
cluding the title song from the pic-
ture. Album cover and contents were
misleading and deceiving, Rastar
contends.

The actual contract, filed with the
pleading, shows Rastar gota $50,000
advance against royalties plus a roy-
alty of 28 percent of wholesale price
or 75 cents, whichever is greater, up
to 500,000 unit sales, after which the
stipend increased to 30 percent or 80
cents per unit, whichever is greater.

Casablanca Suing
To Retain Hudsons

LOS ANGELES—Neil Bogart’s
Casablanca Records filed suit in Su-
perior Court here to prevent the
Hudson Brothers from leaving the
label to record for Rocket Records,
Elton John’s MCA-distributed cus-
tom label.

The Hudsons, who currently have
a Saturday morning TV series, pre-
viously recorded for Rocket before
signing with Casablanca.
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By TOM MOULTON

NEW YORK—"Can't Give You Anything, But
My Love” by the Stylistics is one of the hottest
new songs in Toronto, Canada. It is on their
“Thank You Baby” LP. The album is scheduled
for refease in the U.S. this week. The exciting
thing about this record is it is a lot like their
disco smash of last year, “Love |s The Answer.’

Shirley and Company's “Shame, Shame,
Shame" LP will be available in two weeks on Vi-
bration. This should be a big disco LP. It con
tains the stereo version of “Shame, Shame,
Shame™ never commercially available, plus a
new longer mix on the “Shame™ instrumental.
There is also an instrumental version of her cur-
rent hit “Cry, Cry, Cry." There are two new cuts
which are the most exciting: "I Gotta Get Next
To You,” which has a similar feel to “Girls” and
a beautiful haunting melody in “Love Is” which
is faster and has vocal background singers doing
similar things like the Chordettes did on ““Mr.
Sandman.” All Platinum will be releasing all its
singles in stereo from now on and we can thank
All Platinum’s Rowena Harris for that.

Joe Palminteri, DJ at New York's Sound Ma
chine, has been getting good reaction to Fay

Henser's new single, “You Bring The Sun In The
Morning" (Satellite Music International). The
record is in the Gloria Gaynor vein, though
slightly slower. Joe will be doing some type of
disco show on WBLS-FM soon.

“Sexy" is the new single by MFSB. It's from
their “Universal Love” LP, which has been tem-
porarily held back for release. “Sexy” is one of
the strongest cuts on the LP, but not as strong
as "T.L.C."” and that could be one of the reasons
the LP is being held up.

A number of DJ's are playing the English
single by the Three Degrees “Take Good Care Of
Yourself " and it should be available here soon.

A number of disco DJ's are starting to ban to-
gether here to form an organization to solve the
problem of getting records. The DJs feel that la-
bels are getting annoyed with so many DJs com-
ing up for records. Some companies require
proof of being a DJ, and some DJs have it and
some don't. It has now gotten to the point where
the legitimate DJs have certain days to go to the
companies and are asked to wait if the person
they are supposed to see is in a meeting or out
to lunch, etc.  (Continued on puge 66)

Top Audience Response
Records In N.Y. Discos
This Week
1 EASE ON DOWN THE ROAD-
Rapport—Wing And A Prayer
2 FREE MAN-South Shore Commission-
Wand (Disco-Mix)
3 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. Intl
EL BIMBO-Bimbo Jet—Scepter
THE HUSTLE-Van McCoys—AVCO
STOP AND THINK/TRAMMPS DISCO
THEME—Trammps—Golden Fleece (LP)

Consumer

N e

7 SWEARIN TO GOD—Frankie Valli—Private
Stock

8 HELPLESSLY~Moment Of Truth—Roulette
(Disco-Mix)

9 FOOT STOMPIN MUSIC/DISCO STOMP-
Bohannon—Dakar

10 PEACE AND LOVE-Ron Butler And The
Rambiers—Playboy

11 LOVE DO ME RIGHT—Rockin' Horse—RCA

12 TAKE IT FROM ME-Dionne Warwicke—
Warner Bros.

13 HIJACK~—Herbie
(LP)—Atlantic

14 THREE STEPS FROM TRUE LOVE—The Re-
flections—Capitol

15 HERE IS THE LOVE—Betty Wright—Alston

Mann (45) Barrabas

Colony Records (New York)
Retail Sales

This Week
1 FREE MAN-South Shore Commission—
Wand
2 THREE STEPS TO TRUE LOVE—The Reflec-
tions—Capitol
3 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer
4 THE HUSTLE-Van McCoy—AVCO
5 EL BIMBO-Bimbo Jet—Scepter
6 LIFE IS WHAT YOU MAKE IT-Tapestry—
Capitol
7 SWEARIN TO GOD~Frankie Valli—Private
Stock
8 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. Intl
9 EXPANSIONS-Lonnie Liston Smith—Sig
nature
10 IS IT TRUE-Barrett Strong—Capitol
11 ALE. (A MWANA)-Black Blood—Main-
stream
12 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy
13 TAKE IT FROM ME-Dionne Warwicke—
Warner Bros.
14 LOVE DO ME RIGHT—Rockin" Horse—RCA
15 MAN WAS MADE TO LOVE WOMAN—Bobbi
Martin—Green Menu

Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week

1 FREE MAN-South Shore Commission—
Wand

2 EASE ON DOWN THE ROAD-Consumer
Rapport—-Wing And A Prayer

3 THE HUSTLE-Van McCoy—AVCO

4 SWEARIN TO GOD—Frankie Valli—
Stock

5 BIG NOISE FROM WINNETKA—Spaghetti
Head—Private Stock

6 WE'RE NOT GETTING ANY YOUNGER-
Kaleidoscope—TSOP

7 7-6-5-4-3-2-1 (BLOW YOUR (WHISTLE)~
Gary Toms Empire—P.|.P

8 IS IT TRUE-Barrett Strong—Capitol

9 HYPERTENSION~—Calendar—Pi Kappa

Private

10 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy

11 EL BIMBO-Bimbo Jet—Scepter

12 GLASS HOUSE-The Temptations—Gordy
(LP)

13 SHOTGUN SHUFFLE-KC And The Sun-
shine Band—T K.

14 | CANT UNDERSTAND {T—Kokomo-—Co-
lumbia (LP)

15 TAKE IT FROM ME-Dionne Warwicke—
Warner Bros.

Downstairs Records (New York)
Retail Sales

This Week
1 THREE STEPS TO TRUE LOVE—The Reflec-
tions—Capitol
2 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy
3 SNEAKIN UP BEHIND YOU-The Brecker
Bros.
4 SHOTGUN SHUFFLE-KC And The Sun-
shine Band-T.F.
5 ALE. (A. MWANA)-Black Blood—Main-
stream
6 CASTLES~The Futures—Buddah
7 HIJACK—Herbie Mann-—Atlantic
8 MAN WAS MADE TO LOVE WOMAN—Bobbi
Martin—Green Menu
9 LOVE LIGHTS—Chuck Jackson—All Plati-
num
10 SUPERSHIP-George Benson—CT!
11 HELPLESSLY—Moment Of Truth—Roulette
12 BAD LUCK~Harold Melvin And The Blue-
notes—Phila. Int!
13 JUST A LITTLE BIT OF YOU—Michae! Jack-
son—Motown
14 BABY GET IT ON—Ike And Tina—UA
15 THE HUSTLE-Van McCoy—-AVCO

Bahama Mama'’s (L.A.) Top 15 Titles

This Week
1 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. Intl
2 SPIRIT OF THE BOOGIE—Kool And The
Gang—De-Lite
| WANNA DANCE WITH CHOO-Disco Tex &
The Sex-o-Lettes—Chelsea
FIRE-Ohio Players—Mercury
THE HUSTLE-Van McCoy—AVCO
LOVE DO ME RIGHT—Rockin’ Horse—RCA
HIJACK—Herbie Mann—Atlantic
WHERE IS THE LOVE—Betty Wright—Al-
ston

w

oo N

This Week
9 DYNOMITE-Tony Camillo's Bazuka—A&M
10 CUT THE CAKE & PERSON TO PERSON-
AWB—Atlantic
11 STAMPIN GROUND—-Temptations—Gordy
12 DISCO THEME-Trammps—Golden Fleece

(LP)

13 FREE MAN-South Shore—Commission—
Wand

14 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer

15 LOVE WILL KEEP US TOGETHER-The Cap-
tain And Tennille—A&M
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FOR WEEK ENDING MAY 24,

.l
1-\ ﬂ

1 4 15 SHINING STAR—carth, wind & Fire
(Maurice White), M. White, P. Bailey, Columbia 3-10090 SGC
2 | 17 | BEFORE THE NEXT TEARDROP FAllS Freddy Fender 35
(Huey P. Meaux), V. Ketih, B. Peters, ABC/Dot 1 B-3
3 3 16 JACKIE BLUE —0zark Mountain Daredevils
(Glyn Johns, David Anderle), L. Lee, S. Cash, A&M 1654 WEBM
5 9 ONLY YESTERDAY —carpenters
(Richard Carpenter), R. Carpenter, ). Bettis, A&M 1677 ™MK
7 10 THANK GOD I'M A COUNTRY BOY—john Denver
{Milton Okun, Kris 0'Connor), Sommers, RCA 10239 CLM
8 12 HOW LONG- i
(John Anthony), P. Carrack, Anchor 21000 (ABC) B-3
X 1 11 HE DON'T LOVE YOU (Like
| Love You) —Tony Orlando & Dawn
(Hank Medress, Dave Appell), ). Butler, C. Carter,
C. Mayfield, Elektra 45240 BB
8 9 11 |1 DONT LIKE TO SLEEP ALONE—rau anka
(Rick Hall), P. Anka, United Artists 615 ‘MCA
15 8 BAD TlME—Grand Funk
(Jimmy lenner), M. Farner, Capitol 4046 HAN
14 5  OLD DAYS—chicsgo 42
(James Wilfiam Guercio), J. Pankow, Columbia 3-10131 SGC
13 8 SlSTER GOLDEN HAIR—'America
(George Martin), Bechley, Warner Bros. 8086 WBM a
12 12 16  KILLER QUEEN—queen
(Roy Thomas Baker, Queen), Mercury, Elektra 45226 45
16 9 LOVE WON'T LET ME WAlT—Maior Harris
{Bobby EK), B. Eli, ¥. Barrett, Atlantic 3248 BB
17 7 WHEN WILL | BE LOVED—tinda Ronstadt
(Peter Asher), P. Everly, Capitol 4050
15 11 12  PHILADELPHIA FREEDOM—Eiton John Bang
(Gus Dudgeon), E. John, B. Taupin, MCA 40364 MCA
16 6 16 WALKING IN RHYTHM —Biackbyrds
(Donald Byrd), B. Perry, Fantasy 736 HAN
17 18 9 H”ACK—Herbie Mann
(Herbie Mann), F. Arbex, Atlantic 3246 HAN
21 7 CUT THE CAKE—average White Band (AWB)
(Arif Mardin), White, A. Gorrie, R. Mclntish, Atlantic 3261 WBM
19 19 15 SHOESHINE BOY—eddie xendricks
(Frank Wilson, Leonard Caston), H. Booker, L Allen,
Tamia 54257 (Motown) SGC 52
20 10 17  (Hey Won't You Play) ANOTHER SOMEBODY
DONE SOMEBODY WRONG SONG—&.J. Thomas
(Chips Moman), C. Moman, L. Butler, ABC 12054 B-3
23 8 I'M NOT LISA—jessi Cotter
(Ken Mansfield, Waylon Jennings), ). Colter, Capitol 4009
2, 22 9  THE IMMIGRANT — eil sedata
(Neil Sedaka, Robert Appere), N. Sedaka, P. Cody,
Rocket 40370 (MCA WBM
26 8 ONLY WOMEN —ice Cooper
(Bob Ezrin for My Own Prod.), A. Cooper, Wagner Atlantic 3254 WBM
29 9 WILDFIRE— Michael Murphey
(Bob Johnston), M. Murphey, L. Cansier, Epic 8-50084 (Columbia)  SGC
30 10 BAD LUCK (Part 1) Harold Melvin & The Bluenotes
(Kenny Gamble, Leon Huff}, V. Carstarphen, G. McFadden, ). Whitehead,
Philadelphia International 8-3562 (Epic/Columbia) BB 58
26 28 9 RAINY DAY PEOPLE—Gordon Lightfoot
(Lenny Waronker), G. Lightfoot, Reprise 1328 (Warner Bros.) WBM
31 8 MAGIC—pilt 60
(Rlan Parsons), Paton, Lyall, EMI 3992 (Capitol) SGC
32 8  GET DOWN, GET DOWN (Get On
The Floof)—loe Simon >
{(Raeford Gerald, Joe Simon), R. Gerald, ). Simon,
Spring 156 (Polydor) SGC
33 8 LAST FAREWE“.—Roger Whittaker -y
(Dennis Preston), R. Whittaker, Webster, RCA 50030 CLM 63
36 4 TAKE ME IN YOUR ARMS
Rock Me)—Doobie Brothers &
ed Templeman), Holland, Dozier, Holland, Warner Bros. 8092 SGC
34 10 SHAKEY GROUND—temptations 65
(G :m;e;mm(e;omg Gordy), 1. Bowen, E. Hazel, A. Boyd, o
35 8/ I'LL PLAY FOR YOU (Hear the Band)—seais & crofis Y
(Louie Shelton), ). Seals, 0. Crofts, Warner Bros. 8075 WBM
41 6

LOVE WILL KEEP Us TOGETHER—The Captain & Tenulle
BM

(The Captain), N. Sedaka, H. Greenfield, A&M 1672

STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the following upward movement
eRecording Industry Association Of America seal of certification as

67

39 6

Disco Tex & The Sex-O-Lettes Featuring Sir Monti Rock Il
{Bob Crewe), B. Crewe, D. Randell, Cheisea 3015

37

‘BLOODY WELL RIGHT = supertramp

| WANNA DANCE WIT' CHOO (Doo Dat Dance)—

(Ken Scott & Supertramp), R. Hodgson, R. Davies, ABM 1660

40 7

REMEMBER WHAT | TOLD YOU TO
FORGET —Tavares

(Dennis Lambert, Brian Potter), D. Lambert, B. Potter,

Capitol 4010

55 3

AT"TUDE DANC'NG—Cavly Simon

(Richard Perry), C. Simon, ). Brakman, Elektra 45246

B 6

TRAM PLED UNDERFOOT—Led Zeppelin

(Jimmy Page), ).P. Jones, ). Page, R. Plant,
Swan Song 70102 (Atlantic)

43 5

THE WRY WE WERE/TRY TO

REMEMBER- =Gladys Knight & The Pips

(Ralph Moss), M. Hamlisch, A. Bergman, M. Bergman/H. Schmidt, T.
Jones, Buddah 463

48 5
45
12

[ B -2 T - ]

54
24

20 14

M |STY— Ray Stevens

(Ray Stevens), E. Garner, ). Burke, Barnaby 614 (Chess/Janus)

GOOD LOVIN' GONE BAD—gad company
(Bad Company), M. Ralphs, Swan Song 70103 (Atiantic)

EASE ON DOWN THE ROAD — consumer Rapport
(Not Listed), C. Smalls, Wing And A Prayer 101 (Atlantic)

THE HUSTLE—van McCoy & The Saul City Symphany
(Hugo Peretti, Luigi Creatore),

|T'S A M|RAC|.E—Barry Manilow

(Barry Manilow, Ron Dante), B

V. McCoy, Avco 4653

(Adam Faith, David Courtney), L. Sayer, Warner Bros. 8043

58 4

JUDY MAE—Boomer Castieman

(Boomer Castleman For Yogue BBProd.), B. Castleman,
Mums 8-6038 (Epic/Coiumbia)

571 7

DYNOMITE—Bazuka

(Tony Camillo), T. Camillo, A&M 1666

71 3

T-R-0-U-B-L-E—ewis Presley

(Not Listed), ). Chesnut, RCA 10278

59 5

BABY THAT'S BACKATCHA—Smokey Robinson

(Smokey Robinson), W. Robinson, Tamla 54258 (Motown)

60 4

WHY CAN'T WE BE FRIENDS?—war

. Manilow, M. Panzer Arista 0108

LONG TALL GLASSES (I Can Dance)—uo Sayer

51

B-3

69 61

™K
80

B3 '

53
WBM

83
S6C

370

SGC/CHA

84
SGC

7% 76

CHA

SGC

WEM 87

SGC 89

WBM

79 19

83 80 86

SGC
SGC

SGC 5

(Jerry Goldstein, Lonnie Jordan, Howard Scott), S. Allen, H. Brown, M.

Dickerson, L Jordan, C. Miller, L. Oskar, H. Scott, ). Goldstein,
United Artists 629

WHAT CAN | DO FOR YOU-—Lagette

63 3

(Allen Toussaint), ). Ellison, E. Batts, Epic 8-50097 (Columbia)

56 7

SAIL ON SAILOR—eeach Boys

(Beach Boys), B. Wilson, T. Almer, ). Riley, R. Kennedy,
Reprise/Brother 1325 (Warner Bros.)

67
64
65
66

= o B

l.lZZlE AND THE RA'NMAN—Tanya Tucher
(Snuff Garrett), K. O’Dell, L. Henley, MCA 40402

SAD'E—Spinners

(Thom Bell), ).B. Jefferson, B. Hawes, C. Simmons, Atlantic 3268

LET THERE BE MUSIC—orteans
(Chuck Plotkin), L. Hoppen, ). Hall, Asylum 45243

GIVE THE PEOPLE WHAT THEY WANT—o01ays

(Kenny Gamble, Leon Huff), BBK. Gamble, L. Huff,
Philadelphia Internationai 8-3565 (Epic/Columbia)

68 4

(L.). Reynolds, Ron Banks, Don Davis),
K. Gamble, SGCL. Huff, C. Gilbert,

ABC 12090

25
69| 5

CHEVY VAN'—Sammy Johns @
(Jay Senter, Larry Knechtel), S. Johns, GRC 2046

I'M ON FIRE—Dwight Twilley Band

(Dister), D. Twilley, Shelter 40380 (MCA)

62 8

TOUCH ME BABY (Reaching Out

For Your Love)~Tamiko Jones
(Tamiko Jones), J. Bristol, Arista 0110

82
72
21
85
44

~N N e N

71 3

SWEARIN' TO GOD —rrankie vatii

(Bob Crewe), B. Crewe, D. Randall, Private Stock 45021

JUST LIKE ROMEO & JULIET—sha Ha Na

(Tony Camillo), Hamilton, Gorman, Kama Sutra 602 (Buddah)

DON'T TELL ME GOODNIGHT —cobe
(Phil Gernhard), K. LaVoie, Big Tree 16033 (Atlantic)

HEY YOU —Bachman-Turner Overdrive

(Randy Bachman), R. Bachman, Mercury 73683 (Phonogram)

| WANT TO BE FREE— oio Piayers
(Ohio Players), J. Williams, C. Satchell, L. Bonner, M. Jones,
R. Middlebrooks, M. Pierce, W. Beck, Mercury 73675 (Phanogram)

LONG HA'RED COUNTRY BOY —charlie Daniels Band

ME AND MRS JONES —Ron Banks & The Dramatics

8 91

9%
S6C

97
BB

88 88

SGC

91 92

92 90

SGC
93

WBM

9%, 99

9% 98
S6C

9 100

HAN
97

98
CHA

99

(Paul Hornsby/Don Rubin Prods.), C. Daniels, Kama Sutra 601 (Buddag%;c

46 | 11

YOUNG AMER'CANS David Bowie

(Tony Visconti), D. Bowie, RCA 10152

positions / 31.40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions.

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co., B-M =
Cherry Lane Music Co.; CPI = Cimino Pub.; FMC = Frank Music Corp.; HAN =

TMK = Triangle Music/Kane; WBM = Warner Bros. Music.

HOT 100 A-2Z- (Publisher - Lxensee)

Amie (McKenzie/ Dunbar, BMI).

Bloody Well Right (Almo/Uelicate,
Any\nme ('l Be There) (Spanka, ASCAP)
Mi).

75 Chevy Van (Act One, BMI).
Asrral Man (Bleu Disque, ASCAP) ... 94 Cut The Cake (Average/Cotillion
Attitude Dancing (C'est/Jacaob aMm|,
Brakman, ASCAP) 37 Damn it ANl (Combine, BMI)

Baby That's Backatcha {Bertram, Don't Tell Me Goodnight (Famous,
49 ASCAP).

Bad Luck (Part 1) (M|ghty Three, Dynomite (Tonob, BM!)
8MI

25 Ease On Down The Road (Fox
Bad Time (Cram Penraft. BMI) ... 9 Fanfare. BMI).
Before The Next Teardrop Falls The Funky Gibbon (ATV, BMI).
(Fingerlake, BMI). 2 Funny How Love Can Be (Southern,
Bimbo Jets (Artie Wayne/Reizner ASCAP) 5 .. 3 93
SCAP). 90 Get Down, Get Down (Get On The
Black Friday (American Floor} (Gaucho/Belinda, BM1).
Broadcasting Music. ASCAP). 76 Give The People What They Want
Black Superman—Muhammed Ali (Mighty Three, BMI)...
{Orummer Boy, BMI) 71

Good Lovin’ Gone Bad {Badco/
Blanket On The Ground (Brougham ASCAP)
BMI) 8

Hall, 7 Grand Daddy (Basement, 8MI).......

98

Hansen Pub.;

He Don't Love You (Like | Love
You) (Conrad, BMI}

(Hey Won't You Play) Another
Somebody Done Somebody
Wrong Song (Press/Tree. BMI)

Hey You (Ranbach/Top Soil, BMI)
8

Hijack (Dunbar. BMI)
How Glad 1 Am (Screen Gems/
Columbia, BMI)
How Long (American Broadcastlng
ASCAP)

The Hustle (Van McCoy/ Warner
Tameriane, BMY)

| Don‘t Like To Sleep Alone
(Spanka, BMI).

| Dreamed Last Night (Justunes
A

I'll Do For Vou Anythmg VOu Want
Me To (Sa-Vette/January. BM).
3] Play For You (Dawnbreaker,

The lmmlgrant (Don Kirshner,
BMI/Kirshner Songs, ASCAP)

IMM =

I’'m Not In Love {(Man-Ken, BM1) ...

7 I'm Not Lisa {Baron, BMI}

20
64
17

I'm On Fire (Tarka, ASCAP).

It's A Miracle (Kamikazi, BMI)

| Want To Be Free (Ohio Players/
Unichappell, ASCAP)

| Wanna Dance Wit" Choo (Heart's
gelught /Caseyem/Desiderata,

a Jackie Blue (Lost Cabm BMI)

81
32
22

Judy Mac (Tree International. BMI)
Just Like Romeo And luliet
(Jcbete ASCAP/Stone Agate,

BMI)
Kmer Queen (Feldman/Trident,

Lasl Farewell (Ariola, BMI).

Let There Be Music (Borch,
ASCAP/ JojoHana, BMI).

Lszzie And The Rainman (House Of
Gold, 8MI)

Long Haired Country Boy (Kama
Sutra/Rada Dara. BMI).

lvan Mogull Music; MCA =

55

. 66

MCA Music; PSP = Peer Southern Pub.; PLY =

Long Tall Glasses (Chrysalis,
AP)

Love Will Keep Us Together (Don
Kirshner. BMI).
Love Won't Let Me Wait (| nﬁhty
Three/ Friday’s Child/Wi
BMY)

Magic (Al Gallico. BMI)

Me And Mrs. Jones (Assorted, BMI)

Midnight Blue (New York Times/
Rumaniam Pickleworks, BMI).

Minnesota (Bay Lake. ASCAP)

Mister Magic (Antasia, ASCAP)

Misty (Vernon. ASCAP).

93 Miles From L.A, (Lenders
Roberts/ Aprit/Casa David,
ASCAP).......

No Charge (Wilderness, BMI).

Old Days (Make Me Smile/Big Etk.
ASCAP)

Only Women (fz}a.'Early Frost,
BMI)

100
WBM

Only Yesterday (Almo/Sweet
Harmony/Hammer & Nails,
ASCAPY ..

3 Philadelphia Freedom (Big
P)

23

Leeds. ASCA
Ramny Day People (Moose,

Pig/

CAPAC)
Reconsider Me (Shelby Singleton,
l

)
Remember What | Told You To

Forget/My Ship (ABC/Dunhill/

One Ot A Kind, BMI)

Rock And Rall Ali Nite (Case

American/Rock Steady, ASCAP).

Rockford Files (Leeds. ASCAP)
Rockin® Chair (Sherlyn, BM1)

Rolling Down The Mountainside

(Better-Half, ASCAI

P).
Run Tell The People (Page Full Of

Hits. ASCAP).

Sadie (Mighty Three, BMI).
10 Sait On Sailor (Brother, BM).

Seven Lonely N|gms (Nick-O-Val,

ASCAP).

13

12

Belwin Mills; BB = Big Bells; B-3 =
Plymouth Music; PSI =

52

AMIE—pure Prairie League
(Robert Alan Ringe), C. Fulier, RCA 10184

SP'R'T OF THE BOOGIE — kool & The Gang
(R. Bell, Kool & The Gang), R. Bell, D. Boyce, Kool & The Gang,
De-Lite 1567 (PtP)

MIDNIGHT BLUE— melissa Manchester

(Vini Poncia), M. Manchester, C.B. Sager, Arista 0116
BLACK SUPERMAN/MUHAMMAD
Au—Johnny Wakelin & The Kinshasa Band

(Robin Blanchflower), ). Wakelin, Pye 71012 (ATY)

ROCKIN' CHAIR—Gwen McCrae

{(Steve Alaimo, Willie Clarke, Clarence Reid),
C. Reid, W. Clarke, Cat 1996 (TK)

THANK YOU BABY —styistics

(Hugo Peretti, Luigi Creatore), H. Peretti, L Creatore, G.D. Weiss, Avco
4652 B-3

HAN

SGC

SGC

I'M NOT IN LOVE—10 cc

(10 cc), G. Gouldman, F. Stewart, Mercury 73678 (Phonogram)

ANYTIME (l'" Be There)—frank Sinatra

(Don Costa), P. Anka, Reprise 1327 Warner Bros.

BLACK FRIDAY —steety Dan
(Gary Katz), D. Fagen, W. Becker, ABC 1210}

SEX MACHINE (Paﬁ l)—lames Brown

(lames Brown), ). Brown, Polydor 14270

| DREAMED LAST NlGHT—Jns(in Hayward & John Lodge

(Tony Clarke) ). Hayward, Threshold 67019 (London)

THE FUNKY GIBBON—rhe 6oodies

(Miki Antony for Chalice Prod), B. Oddie, 20th Century 2189

MlSTER MAG'C—Gvover Washington Jr.

(Creed Taylor), R. MacDenald, W. Satter, Kudu 924 (Motown):

I'LL DO FOR YOU ANYTHING YOU WANT ME

TO—Barry white
{Barry White), B. White, 20th Century 2208

ROCKFORD FILES— mike post
(Mike Post), M. Post, P. Carpenter, MGM 14772

DAMN IT AlL—Gene Cotton
(Charlie Tallent), B. Galbraith, ABC 12087

HOW GLAD | AM—xiki Dee Band

(Gus Dudgeon), Harrison-Williams, Rocket 40401 (MCR)

SUPPERY WHEN WET—Commodores

(lames Carmichael, C es), T. McClary, C 3
Motown 1338

ROCK AND ROLL ALL NITE—«iss

(Neil Bogart, Kiss), P. Stanley, C. Simmons, Casablanca 829

BLANKET ON THE GROUND—BAIIie Jo Spears

{Larry Butler), R. Bowling, United Artists 534

YOU NEED LOVE—sty
(John Ryan), D. DeYoung, Wooden Nickel 10272 (RCA}

SEVEN LONELY NIGHTS—Four Tops
(Steve Barri, Lawrence Payton, ir.), N. Ashiord, V. Simpson, ABC 12096

EL BIMDO-Bimbo Jets
{Laurant Rossi), C. Morgan, Scepter 12406

99 MILES FROM L.A.—abert Hammond
(Albert Hammond, Hal Oavid), A. Hammond, H. David, Mums 8-6037
(Epic/Columbia)

MlNNESOTA— Northern Light
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Melodyland 6006  Motown)

NO CHARGE—ShirIey Caesar

(Jefi Lane, John Bowdin), H. Howard, Scepter 12402
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SGC

MCA

mca

SGC

HAN

1-10 Strong increase in sales / 11-20 Upward movement of 4 posnhons / 21 30 Upward “movement of 6

‘mitlion seller””

Big Three Pub.; CHA = Chappell Music; CLM =
Publishers Sales Inc.; SGC = Screen Gems/Columbia;

{Seal indicated by bullet))

Sex Machine (Dynatone/Belinda/

Touch Me Baby (Reaching Out For

Unichappell, BMI) 77 Your Love) (Bushka, ASCAP) 60
Shakey Ground (Jobete, ASCAP) ... 31 Tryin' To Beat The Morning Home
Shining Star (Saggiflame, ASCAP). 1 {Don Crews/Stone Diamond.
Shoeshine Boy (Stone Diamond. BmIy 95

19
Slster Gotden Hair (Warner Bros. Waélm)g paenythm (B‘E_Ckby'd' 16
AP) 11
The Way We were/Try To
5""%‘2’* Lcn W (el @5  Remember (Colgems, ASCAP/
Spirit Of The Boogie (Delightful Chappell. ASCAP) »

Gang, BMY). 69 What Can | Do For You (Gospel
Swearin' To God (Hearts Delight/ Bird. BMD) 51

Caseyem/Desidera, BMi) 61 When Will | Be Loved (Acuff-Rose.

Take Me In Your Arms (Rock Me) BMh) 14

(Jobete. ASCAP). 30 Why Can't We Be Friends (Far Out.
Thank God 'm A Country Boy ASCAP). 50

(Cherry Lane, ASCAP) 5 1
Thank You Baby (Avco Embassy, el (Mysien RV . &

ASCAP! 73 You Need Love (Wooden Nickel,
Trampled Underfoot (Joaneline, ASCAP) - 88

ASCAP).... 38 Young Americans (Mainman,

9 T-R-O-U-BLE (Jerry Chesnut, BMI). 48  ASCAP). 67

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard.



“Mr. Magic’ is Mr.Cross-Over

...and it’s no trick!

the Charts!!!

Billboard CaZhtBox
Album Chart: Album Chart: Album Chart:
por POP POP @
R&B 1 R&B 2 -

JAZZ JAZZ

The smash .
title-track single,
“Mr. Magic”

is also uzil:g

a path toward the
iop of the charis.
Watchit explode!

The Single:
MR. MAGIC
KU-924

The Album:
MR. MAGIC
KU-20

on Illll'll Records & Tapes

Distributed by Motown Record Corporation

©1975 Motown Record Corporation
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Hand guns are made for killin’

Ain’t no good for nothin’ else

And if you like to drink your whiskey
You might even shoot yourself

So why don’t we dump 'em people
To the bottom of the sea

Before some fool come around here
Wanna shoot either you or me *

A NEW SINGIE BY

ibreres (Sxvaryrp

PRODUCED BY AL KOOPER - FROM THE LFP

" NUTHIN FANCY"

% ©1975 by Duchess Music Corporation/Husfler's, Inc.—BMi oMCA RECORDS

All rights reserved. Used by permission.
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Elvingisho Peter F Labelle 0'Jays The Wiz . 82 Bob W ! 143
Blalckbyrds?.. Free Led Zepp: Tony Orlando........ooooeeeiiiicciiieea Spinners .. 115 stevne Wonder ig?
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3 SOLEABO-=Fifigiac Cloco| (RCA) (Status Quo) 47— I'M COMING HOME—Johnny Mathis Alice Cooper—Atlantic SD 18130 25 LET ME BE THERE—Olivia Newton.
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Returns Lowered By MCA

® Continued from page |

proven quite effective. One of the
major accounts—J.L. Marsh—had
returns in 1974 of only 12 percent, as
compared with 23 percent a year
previous. Handleman returns were
reduced from 23 percent to 17 per-
cent.

There were some accounts that
only held even during the past year.
but they were ordinarily low in any
case on returns. For example, Integ-
rity had 12.9 percent returns in 1974
and they were 12 percent in 1973.
But usually returns for all of the top
30 accounts at MCA Records are de-
clining.

And, also important, the label has
been able to increase the efficiency
of its distribution points. In 1972,
turnover in each of the distribution
depots or shipping points was only
about two-and-a-half times a year.
“We were able to increase this to
about three-and-a-half times in 1973
and in 1974 had an average of six
turnovers of stock at the branch
level,” Passamano says.

" Disco Action
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They are also getting remarks such as, “I only
have a couple of copies and | want to give it to
the right DJ or the club where it wiil do the most
good.'

The DJs want to solve this problem before it
gets to the point where they will not communi-
cate with one another “because you get records
that § don't.” They have had one meeting al-
ready, and another is planned at 99 Prince St.
June 20 at 3 p.m. for DJs only. What they expect
to come out of this is; (1) Companies wifl be
able to send a specific amount of records to one
address where the legitimate DJ will be able to
get their records when everyone else does. (2)
Each package of records will have a self-ad-
dressed card with a place for comments about
the product, such as: yes, | like it; | am or am
not playing it; (a number of companies will not
service a DJ unless he reports on a record in
writing). (3) DJ's will all get the product at the
same time and not feel slighted. (4) A cutting
down on the amount of records given out to
people at the clubs who are not spinners.

Las Vegas Jazz
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In all, the Society picked up $570
in new membership dues that night
but Monk says the money is nothing.
“What matters is people. We are es-
pecially interested in young people
being tuned in to jazz. It would be
great if some of the kids studying
music in school could hear more jazz
and start to play it themselves,” he
adds.

Next: most if not all conductors of
Strip hotel house bands will hold a
meeting in Monk’s home to further
advance the promotion of jazz in
Las Vegas.

Jazz Retailer
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which are album stations. 1 previ-
ously advertised on KDAY and
KGFJ which deals primarily with
singles.

“I now sell fewer records totally,
but my album business has picked
up. therefore my overall business
has not dropped as much as some of
the retail shops that I am in contact
with.

“Last December, I had to cut back
on my personnel. I have since re-
hired most of them because business
is just beginning to pick up alittle.

“In the past, | have had trouble
with theft from employees, so I de-
vised a method whereby 1 have
raised their salaries because I realize
that they need more money to live
on, and I don’t want them to steal
from me.”

“This was programmed to hap-
pen.”

The beautiful part of the entire
program is that branches are now
able to maintain 50 percent less in-
ventory, he says.

“And we're able to fill 95-97 per-
cent on the average of an order by
the time it leaves the depot—in other
words, in and out the same day.”

The East Coast represents 25 per-
cent of the label’s business, Passa-
mano says. The West Coast is about
30 percent of the firm’s business.
The rest is in between. The pressing
plant at Gloversville, N.Y ., ships the
entire East Coast, though a branch
at Atlanta covers the Deep South
area of five or six states. Another
shipping point is at the pressing
plant in Pickneyville. Ill. Branches
are also in Dallas, Los Angeles and
Cleveland.

Separate computer readouts are
maintainted on various giant LP
projects, such as any Elton John or
Olivia Newton-John album release,
the “Tommy” campaign on now,
and the twofer program of catalog
material.

The inventory controls that re-
sulted in lower returns have netted a
6 percent overall cash savings for the
label, Passamano believes.

To wit, from these areas:

e Faster turnover of product in
the depots and branches;

® Proper inventory levels at the
pressing plants and depots;

e Savings in personnel, shipping,
and what might have been lost sales.

A breakdown on returns from ma-
jor accounts:

Note: Accounts are listed in alpha-
betical order

1973% 1974%

RETURNS RETURNS
ABC Records 24 15
Alpha 13 86
Alta i6 8.4
Discount 12 12
District 23 5.5
Galgano 28 19.1
Handleman 23 17
Integrity (Wherehouse) 12 129
Knox 17 14.1
Korvette 18 123
Leeds-Fox 15 6.3
Lieberman 2] 10
Marsh 23 12
Maonroe 23 93
M.T.S. (Towery 9 52
Musicai Isle 26 15
National 12 7.1
Rack Merch 10 1
Record Rack 20 13.1
Sears 18 15
Siebert's 25 13
S M.G. (Goody's) 18 8.8
Sound Unltd 4 8.1
Stark 14 13
United Records 28 17.4
U.S. Records 18 ité
Western Merch 12 8.1

COL RETURNS
DIP TO 8'2%

LOS ANGELES—Columbia Rec-
ords’ return on hit product averages
out at 8.5 percent, a study of a report
made earlier this year by that label
indicates. Hit product is believed to
average 66 percent or better of the
average label’'s net sales. The Co-
lumbia report covers hit product
from 1971 through 1974. The report
covered 178 different albums in all
categories of repertoire except clas-
sics.

Tommy Tucker Back

PENSACOLA, Fla.—Tommy
Tucker has a new band together and
opened Saturday (17) in the Grand
Ballroom of the San Corlos Hotel for
a year’s engagement. Tucker’s show
will be broadcast over WCOA there
each Saturday 10:05-11 p.m. He’d
like to pipe the big band show into
other radio stations via telephone
each Saturday night. Call him at
904—438-3121 for details.

Just what is the fate of Verve Records now that Jimmy
Bowen is leaving? Bowen and Fred Salem, who remains
in the Los Angeles MGM/Polydor office, were the two
forces pushing to get Verve into an active new recording
program. Whether Bowen’s announced plans to sign up-
wards of six new acts will go through is up in the air. Sa-
lem, who will be filling Bowen’s administrative responsi-
bilities when Jimmy leaves within two weeks, has written
a lengthy memo to Polygram officials in Germany,
pointing out the business climate is right in the U.S. for
more jazz activity.

Bowen. a&r vice president for MGM/Polydor and
Stan Moress, artist reiations vice president, are both
leaving. Bowen speaks of turning his relationship with
Polydor into a production deal whereby he’ll cut four
acts: Sammui Jo, Delaney Bramlett and two others.
Moress doesn’t have any plans yet.

* x x

ATl is reportedly about to close or sharply reduce its
Los Angeles office, retrenching all booking activities
back to New York headquarters.

Sth Dimension signing with ABC is imminent.

A&M is about to announce a wide new jazz line, re-
portedly a new label named Horizon.

* k%

Waylon Jennings performed for several thousand in-
mates at Foisom Prison May 11. Following the Sunday
afternoon outdoor concert, Waylon and his band went
on to Sacramento for a show that evening. Tompall Gla-
ser and Shel Silverstein took the ride to Folsom with
Waylon but did not perform. ... Dr. Hook released a
country single, “Cooky And Lila.” The song is a non-
gimmick, straight country tune penned by Dave Hickey,
one of the top magazine writers on the country scene.

The ban on free rock concerts in Chicago parks is in
effect this year. The ban was enacted after a July 1970
riot in Grant Park when the scheduled appearances of
Sly & the Family Stone failed to materialize. ... Three
members of the Styx road crew were jailed overnight in
St. Louis for heaving furniture out of a 17th floor hotel
room.

Jerry Sharell, Elektra/Asylum vice president, and
wife Joanne have their third child, a baby boy named
Jeftrey. The Sharells kept up their first-name “J” motif.
Jerome and Janine are the names of the other two kids.

David Bowie is suing in London to get out of his con-
tract with Mainman management. ... Chicago settled
out of court with Atlantic and Nemperor Records, get-
ting the label to change the Chicago-type logo.

Jo Jo Gunne broke up after five years. . . . James Gang
re-formed with new guitarist Richard Shack and singer-
writer Bubba Keith joining vets James Fox and Dale Pe-
ters. The Atco group is on a seven-week tour.
Bachman-Turner Overdrive 1s flying 10 its June Los An-
geles concert two Tulsa girls who were injured by crowds
at the BTO show there this month.

Joan Baez brought along Marlon Brando as her date
when she was interviewed at KLOS in Los Angeles. . ..
Russia’s first non-bootleg Beatles record was just re-
leased there by Melodiya.

Without Records

Eric Clapton will be touring U.S. for Robert Stigwood
and Jerry Weintraub this summer. ... Yes also due
stateside in June.

The new Rolling Stones single “l Don’t Know Why”
produced by Andrew Oldham on ABKCO Records, re-
corded two years ago, is already receiving heavy airplay
on WABC and WLS. The record is being promoted by
Pete Bennett who will embark on the road shortly. This
single and the ensuing album will be distributed by Lon-
don Records. The Beatles are being saluted by ABC-
TV’s Wide World of Entertainment on Wednesday (21)
hosted by David Frost and featuring performance films
and appearances by Andy Williams, Bobby Vinton, Derek
Taylor and others. . . . Boston’s popular Zotos Broth-
ers are recording their new album. ... Famous Music
Publishing has released a new folio for “The Godfather
Part I1.” ... Jerry Love, president of Louise/Jack Enter-
prises, has signed a production deal with Roulette Rec-
ords.

Dan Hicks’ first Warner Bros. album will be the
soundtrack to “Hey Good Lookin’,” a new animated and
live-action feature film. RCA Records a&r producer
Mike Lipskin is one of the featured pianists at the New
York Jazz Repertory Company’s “An Evening of Har-
lem Stride Piano” Saturday (24). ... Lily Tomlin has
been elected to writer membership of ASCAP. Eddie
Condon’s, the new New York jazz club, has begun a jazz
lunch policy on Friday’s featuring Balaban and Cats
with additional musicians brought in each week. ... A
new show “Mr. Music” starring Norm N. Nite of CBS ra-
dio will open at New York’s Beacon Theater on June 15.
He will talk about and play records showing the evolu-
tion of rock. ... RCA is mailing two versions of John
Stewart’s “Survivors.” one long and one short. to news
directors of every television station in the U.S. telling
them it would make an excellent bicentennial theme. . ..
Blue Magic, Herbie Mann and Earl Scruggs are sched-
uled to play concerts at Jungle Habitat in New Jersey.

Consumer Rapport of “Ease On Down The Road”
fame has been formed and it consists of Bunny
McCoullough, Krystal Davis, Kitty Williams and Frank
Floyd. The original record was put together with studio
musicians and based on the song’s success, the above-
mentioned group was formed to play “Midnight Spe-
cial” on May 30 and for future club dates.

Dave Schultz of hockey’s Philadelphia Flyers has cuta
single and he has already made a guest singing appear-
ance on the Mike Douglas show. . .. Reign was the win-
ning band in the ARP talent contest at the Backstage
Theatre in Philadelphia. ... Singer Billy Joel is a re-
ported guest at the upcoming Rock and Roll Expo’75 in
Washington on July 4-6. ... Lou Rawls makes a rare
New York appearance at Buddy’s Place Monday (26).
... Michal Urbaniak’s Fusion has two new members, Joe
Caro on guitar and Harold Williams on keyboards. . ..
CTI Records is planning CTI week in New York on June
2 with a tie-in by Korvettes. The label is scheduling a
summer tour by a group of its musicians including Chet
Baker, George Benson, Ron Carter, Hubert Laws, Hank
Crawford, Joe Farrell, Bob James, Idris Muhammad and
Grover Washington Jr.

Calif. Royalty Tax To Committee

Music Sales Zoom
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$254 million. Woodwinds gained 14
percent 1o a total of $102.6 million.
Brasses showed an increase of 5 per-
cent and hit $71.1 million in 1974
sales. Brums thumped in a total of
$58 million, while strings reached
$19.5 million in sales, a gain of 16
percent.

Jack J. Wainger, AMC board
chairman, says that dollar volume
figures are partly attributable 1o in-
flationary factors, but he gives the
“real” increase at “about 10 per-
cent.”

He views the amateur market as
expanding substantially. and notes
that their numbers have increased
some 17 percent since the conference
began conducting participation sur-
veys in 1970.

$5.98 A&M Tag
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Sales results on this test LP in the
coming months will determine
whether A&M makes any further
variable pricing experiments. Price
of the 8-track tape is set at $6.98, not
$7.98.

® Continued from puge 3

record master. but Sen. H.L. Rich-
ardson and Sen. Ruben S. Ayala
both pointed out that the manu-
script and record master were
“works of art.”

Both felt that the analogy of the
die was more mechanical and the re-
sultant product was manufactured.
Sen. Dunlap asked if a film negative
was taxable. The tax representative
said he didn’t know.

Tom Kinney, Amcrican Feder-
ation of Musicians’ legislative repre-
sentative in Sacramento, noted that
motion picture producers have
moved to other states and foreign
countries, attempting to economize
when state conditions increased pro-
duction costs. Kinney cited a nu-
cleus of about 2,400 Southern Cali-
fornia musicians, who do most of the
recording gigs, noting that their im-
portant high incomes would sag if
producers and artists decided 1o
record outside the state to avoid the
6 percent tax.

Robbins said he had a letter from
MGM Records, indicating they left
California because of the possible
tax increase. It was pointed up that
MGM instituted suit against the
state board over the tax dispute in

superior court last December (Bill-
board, May 10).

The tax representative said the
board wrote its first letter to an un-
identified accounting office han-
dling a record label as early as Dec.
5. 1966. He also said that Capitol
Records’ audit was retroactive three
or four years.

Ed West, chief financial officer of
Warner Bros. Records, read a small
part of a statement from Stan Gorti-
kov. RIAA president, but was halted
by Sen. Richardson, who moved a
vote be taken and the matter be
passed on to the finance committee.

Sinatra Wins
U.K. Libel Suit

LONDON-—Frank Sinatra won
an apology and what is described as
a “substantial” cash settlement in his
suit against the British Broadcasting
Corporation here.

A 1972 BBC telecast had sug-
gested that Sinatra ducked a Con-
gressional crime hearing as a favor
to the Mafia. Sinatra sued for libel
and the London High Court deci-
sion won him a BBC acknowledg-
ment that the telecast statements
were untrue.
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The Thfee Degreés European Tour

Appearances
Pencilling—BBC Broadcast
Maida Vale 5.

Top of the Pops—BBC TV.
Hamburg

Berlin

Dusseldorf

Frankfurt—2 shows

Stuttgart

Saarbrucken
Pencilling—Baden Baden Televisicn
{Half Hour special)

Munich—2 shows
Mannheim—2 shows

Essen

Studio B Television, Hamburg.

Dates
April 24
April 25
April 26
April 27
May 4-10

May 11-24
May 14
May 21-25
June 1-7
June 8
June 11
June 12-13
June 15-21
June 22-23

Appearances

Television Hamburg—"Disco 75’
Odeon Hammersmith

California 3allroom, Dunstable.

The Southoort Theatre, Southport.
Broadway<lub, Failsworth
Manchester.

Club Fiesta, Sheffield.

BBC TV “Ehey Sold A Million

Club Fiesta, Stockton

Wakefield Theatre Club, Wakefield.
BBC TV B ackpool

Albert Hal

Pencilling—BBC Television Special.
Shakespeare Theatre Club, Liverpool.
Talk of the South, Southend.

Ex«clusive Public Representation:
“ater Simone and Associates
T213) 461-4559

Philadelphia
International
Records

Exclusive Management:
Three Degrees International
Personal Manager:

Richard Barrett

Contact: (215) 487-1667
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