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Recession Staggers

TV Mail-Order Field

Symphn“iﬂs Fight *-q;zu.'l?:t';E{}ﬁi\::.rrfunng of
To Remain Alive

The International Music-Record-Tape Newsweekly

RCA & Col
Will Share
Show Album

NEW YORK -Columbia and
RCA have temporarily shelved
vieing for original cast albums and
have agreed on a dual distribution

Piracy Penalties
Widen Tape Mart
For Cutout Sales

By BOB KIRSCH

television mail-order record and
tape packages has been dealt g
By ROBERT SOBEL &
DAVE DEXTER JR.

strong body blow by the current re-
NEW YORK —Symphony orches-

tras across the nation continue 1o
show unswerving determination. re-
sthency and wvitality in the face of
higher budgets, general public
apathy and msufficient earned 1n-
COIME.

Like a battered but persistent, un-
tnng heavyvweight batthng to stay
on his feet in the late rounds, the
A Merican lﬂmphnm hangs in there
gamely, doggedly l-=|||'-|nﬂ to keep
alive

(Continued on page 30)

cession, with major firms in the field
reporting sales down anvwhere from
20 to 40 percent as against last vear,
This has happened despite a re-
ported satisfaction with the product
by consumers. It1s due, rather, to the
tight money situation and the reluc-
tance of mml-order buvers to shell
out the bucks for recorded entertain-
ment that would otherwise go for
necessilies, entreprencurs insist.
*Most of our customers are hlue
collar workers and their families,”
says a4 spokesman for Dynamic
House/ Tele House, one ol the lare-
est users of TV facilities, “They are

(Caontinved on pave 14
P

deal on *Sgt. Pepper’s Lonely Hearts
Club Band On The Road,” rock
spectacle bemg produced here by
the Robert Sugwood Organization.

Details of the unusual deal be-
lieved (o be the first dme that two
mugjor firms have cooperated in this
fashion on a live show —have not vet
been firmed

However, us 1t stands now, Co-
lumbia and RCA are the two princi-
pal investors of the show. due to
open Thursday (14) at the Beacon

Theater here, with Columbia getting

the nod to do the cast recording
Also, under the deal, Columbia
{Continued on page 14}

Autosound Firms Seek New
$ From Disk-Tape Dealers

LOS ANGELES—The growing
enforcement of tape piracy laws and
resulting sufl penalties for convicted
offenders has done more than shut
down piracy operations—ilt has
opened up a booming market for le-
gitimate cutout 8-track tape product
at swap meets (flea markets), gas sta-
tions and truck stops that once spe-
crahized in bootleg product.

Large wholesale cutout dealers
also say the cutout B-track business
15 stronger than ever before at the re-
tail record level, particularly the in-
dependent one or two outlet oper-

ations,
(Continued on page 10)

EMI Backs Soul Co.:
H.B. Barnum Involved

By ADAM SMITH
LONDON—Power Exchange, a
locally based black-oriented label
makes 1ts debut shortly with EMI fi-
nancing and distribution.
Founders Paul Robinson and
Steve Rowland have tapped Ameri-
can arranger H. B. Barnum to help
them find new soul talent and also
debul as an artst,
First product due Friday (8) will
be a single by the O'Jays, “Peace”
(Continued on page 49)

Remember not too long ago when the whale world was “Under The Infly-
ence Of Love Unlimited,” Well, the girls are still burning them up with
their newest album “In Heat™ {T443) which also contains their sizzling
[ Advertisamarnt)

new single (TC2141) "1 Belong To You."

By STEPHEN TRAIMAN
CHICAGO-The basic record/
tape/hn I dealer who helped launch
the car stereo market on 118 wWay in

the carly 60s 15 NOW again one of the

mosi- mmt'h[ “aftermarkets”™ by a
growing nurnhn.r of autosound man-
ufacturers seeking to offset the dras-
ic dip in new car-related installa-
tions.

This was a major [actor in talks
with virtually every important com-
pany in the industry at the sixth an-
nual Automotive Parts & Acces-
sories Assn. (APAA) show that
wound up its three-day run Thurs-
day (31) at McCormick Place. Only
Craug and Sanyo were missing from
the scene.

Among those firms already deeply

(Comtinued on page 33)

Classical KFAC
Goes Automated

By CLAL'DE HALL

LOS ANGELES—In what could
become the trend in classical radio,
KFAC-AM-FM here is switching to
automation with Alio Communi-
cations Ine, creating 1ts “custom”
programming pmk.u_-.,

Alto Communications has been
working at 4 fevenish pace the past
three weeks to build a library of mu-
g1ic— 1,500 hours to start

KFAC thus becomes the first ma-

jor market classical station in the na-

ton tomove totally into automation,
Proponents of automation speak
{Cantiniied on page 22]

The first American release from this English foursome indicates that they
have all the ingredients necessary to stir up the charts, They are in
credibly cohesive and electncally ingenious, as they deliver high energy
sounds with soothing and aesthetically pleasing dexterity. Soon to embark

on thewr first Amencan tour. (Advertisement)

ELECTRIC LIGHT ORCHESTRA
A new single from United Artists Records L J\
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THE STYLISTICS
Heaviest single of all...

“HEAVY FALLIN’ OUT”

AV 4647

from their new smash album.


www.americanradiohistory.com

General News

JVC ‘Q’
Records
In Black

By CLAUDE HALL

LOS ANGELES-The Viclor
Company of Japan has invested ap-
proximately 37 mullion in research
and development of guadrasonic
records and CD-4 discrete quad is
already into a profit picture in Ja-
pan. according to Hirobumi Toku-
mitsu, executive vice president of the
firm.

He was here last week for the so-
called summit meeting on guad of
RCA Records, Panasonic, the WEA
Group, and JVC at the Century
Plaza Hotel.

“We all found ourselves shooting
at the same larget in the live-and-a-
half hour meeting,” he says, “—that
is that lha: multi-channel era should
come.”

All Victor albums in Japan are
now being released on quad com-

(Continued on page 10))

FIRST HOTEL
DISCO OPENS
IN NEVADA

INCLINE VILLAGE, Nev.—The
only hotel discotheque in the state
has opened here in the Kings Castle
Hotel.

Lighting and sound effects by
Ron Fisher and Jim Kinner and a
bountiful supply of danceable
records spun and announced by
Alan Grant combining rock, jazz
and big band music are proving a
spectacular novelty in this North
Lake Tahoe area.

There is no admission charge.
Doors open nightly at 9 p.m. and pa-
trons boogie until the wee hours to
Grant's music mix. “There's nothing
in Nevada like this,” says the hotel’s
Linda Cylkowski. “Not even in Las
Vepas.”

Dexter Redding
Helping Expand
Capricorn Soul

By RON BATISTE

LOS ANGELES—Capricorn is
expanding nto soul from its solid
country-rock base.

Having already reintroduced
Percy Sledge with the hit single, “I'll
Be Your Everything.” the five-year-
old Macon, Ga., label is next plan-
ning to release a Dexter Redding
single in January called “Funny.”

Redding is the son of the late Otis
Redding—with whom label presi-
dent Phil Walden worked at Atlantic
Records.

Capricorn has 14 acts on its roster,
including such notables as the All-
man Brothers and Wet Willie.

Asked how they plan to promote
an arust hke Sledge who has been
out of the business a number of
years, Frank Fenter, Capricorn’s ex-
ecutive vice president, replies:

“We're not doing anything differ-
ent. We aren't going 1o try to class his
records as soul or r&b. We hope to
establish them and then cross them
over into pop.

“That's not really a problem, how-
ever. We don’t think people are
quite as prejudiced musically as they
used to be.”

Fenter also thinks the nostalgia

{Continued on page 33)

Stax Counters CBS Suit:
Demand $67 Mil Damages

MEMPHIS—5tax Records has filed a 567 million
civil suit against CBS Inc., charging CBS with breaching
its distributorship agreement with Stax in an effort to

gain control of the Memphis firm.

In the federal lawsuit filed here, Stax claims that
CBS has failed to properly distnbute Stax records. and
has refused 1o place Stax product in stores where CBS's

own records are marketed.

The Stax claims are in answer to an Oct. 9 suit in
which CBS accused Stax of ignoring the distributorship
contract { Billboard, Oct. 19). CBS claimed that Stax vice
president Al Bell pave verbal notice Oct. 2 that Stax
would “no longer abide by™ its agreemenl, and since has
refused to furnish CBS with any records for distribution,

In the countersuit Bell denies that he verbally can-
celled the contract, but savs Stax has refused “certain™

future delivernies to CBS.

LOS ANGELES—Bobby Vinton,
having recorded the first Top 40 hit
wilh Polish lyrics, "My Melody Of
Love,” 1s now eveing polka music as
another commercial entity,

Vinton, who composed the Iyrics
for this first ABC single, has two
polka lempoed tunes in his upcom-
ing LP, “Melodies Of Love™ and is
considering doing an all polka LP.

Vinton wrote the Polish lines into
his lynes because he wanted to pro-
vide Polish people with their own

hit tune—something they've
never had before in this country, he
says,

He got the idea for the Polish lyr-
ics after appearing on a Merv Grif-
fin TV show dedicated o Polish
people, with subsequent letters from
viewers asking him to help stem the
tide of Polish jokes and a bad image
for Polish Americans.

Around this time Vinton had in
his possession a German instrumen-
tal record brought to him by his pro-

‘Tonight’
onig

Stax attorneys William F. Kirsch Jr. and Michael By NAT FREEDLAND
Pleasants claim Bell’s actions stem from efforts by CBS LOS ANGELES—A two-disk -al-
“calculated to destroy Stax as a full-service record com- bum of high spots from Johnny Car-
pany and to reduce it to a mere label or production com- son’s “Tonight Show™ is being

CBS.

pany completely under the domination and control™ of

The attorneys say that since the Oct, 24, 1972, distrib-

utorship contract, CBS has over-ordered Stax records

ment.

to pay him.

== ANATOMY OF A HIT:

Vinton’s Formula: Polish Lyrics]|

By ELIOT TIEGEL

ducer Bob Morgan. The tune, pub-
lished by Stanley Mills, had been a
hitin f_nﬂrmam um:lf:r the utle “Her-

Klein Claim Act
Against Beatles
Gets Dismissed

LONDON—-A move by Allen
Klein, former manager of the Bea-
tles, o get nd of large parts of a
claim against him by three former
members of the group was dismissed
last week in the High Court

Klein and his company. ABKCO,
are being sued by John Lennon,
George Harnsom, Ringo Starr, Yoko
Ono and 28 English and American
companies associated with the Bea-
tles. The claim seeks Lo set aside un
agreement, and a subsequent vari-
aton 1w it, which gave Klein and

(Continued on page 49)

and then left the records “unsold in the warehouse at
CBS,” and they charge that CBS has withheld more than
$2.32 million in sales posting due Stax under the agree-

Because of the withholding, Stax claims it has been
unable to meet 15 payroll. Stax attorneys also said the
company was forced to cancel its contract with singer/
composer lsaac Hayes last month because it was unable

(Continued on page 66)

zen Haben Keine Fenster”” There
wis also a single in England with
English lyrics under the title "Don’t
Stay Away Too Long.” but Vinton
didn’t think the words related to the
melody.

So Mills gave him permission to
write his own lyries, and Vinton re-
calling the response he had received
after the Gnffin TV appearance. be-
gan thinking about using this song
as his vehicle for Polish pride.

He had left Epic Records after 15
yvears and was between signings
when he realized “If | could write a
little Polish in the song. I'd hit a new
audience. | knew there were a couple
million people out there who would
buy the record.

“Evervbody in the studio thought
I was crazy when we made the
record four months ago.” Although
there are just two lines of Polish in
the song, Vinton felt that would be
enough to draw attention to the
SONg. {Continued on page 66)

Bookstore Supplier Into Music Shops

FALL RIVER, Mass —Record
Sales Inc. and its affiliated Sine Qua
Non Productions Ltd., a major sup-
phier of recorded product 1o book-
stores across the country. is planning
an extension of its service o music
retailers. At the same time, the firm
15 launching two new record series.

Until now, the company, formed
three years ago, has limited 1ts pro-
motional distribution to book out-
lets. with the string of stores cur-

rently covered numbering about
1,500, according to Sam Attenberg.
OWner,

Record Sales racks the disks in
pre-packaged multples of 300 units,
maostly budget classics, but including
folk and jazz in the mix. Some 20
percent of the units are cutouts.

The new =zeries under the Sine
Qua Non banner include “Meet The
Classics™ and “Masterpiece.” The
former consisis of 30 titles in double-

fold jackets, consisting of music and
narration and is aimed at the juve-
nile market. It is based on a series
originally produced years ago by
Vox Records, from which Attenberg
has secured the rights. They lList at
$3.98,

The “Masterpiece”™ collection, to
be introduced this month, comprises
16 volumes of four records each,
with each volume at first carrying a

(Continued on page 66)

650 ATTEND N.Y. SESSIONS

Small Agencies Emerge Big at NEC Meet

GROSSINGER'S, N.Y.—The
growing number and importance of
smaller agencies in the college mar-
ket was highlighted at the National
Entertainment Conference New
York-New Jersey regional meeting
held here Oct, 27-29.

More than 650 students from 101
New York. New Jersey, Delaware,
Pennsylvania and Maryland univer-
sities and colleges participated in a
series of meetings and observed a to-
tal of 17 showcase acts.

“One of the points demonstrated
by our increased number of display
booths at this meeting is the rising
number of smaller agencies in the
business and the de-emphasis of the
major agencies,” says regional coor-

By JIM FISHEL

dinator Ron Feldstein of SUNY at
Oneonta.

“With the 800 participants we had
at Grossinger’s, this gathering
turned out to be the largest and most
successful regional conference in the
history of the NEC,

“In fact, we had a bigger turnout
than the first national conference
the NEC held back in the davs when
it was called the Southeast Block
Booking Assn.”

Mike Kappus of Milwaukee’s

More Late News
See Page bb

{'_{mtn_mpnrarv Talent says this
year's regional confab was the first
he had attended. but that it was a
very productive initial venture,

"1 was impressed by this meeting
and | got a lot of response to my art-
ists,” he says. “The students all
seemed o be working productively
o book entertainment on to their
campuses,”

EC national board chairman-
elect Tom Matthews of SUNY an
Geneseo echoes this sentiment and
adds several observations about this
year's meeting.

“The students are definitely more
concerned with booking quality en-
tertainment on their campuses and

(Continued on page 21)

shipped by Casablanca Records
next week, with $400.000 television
adverusing set for before Christmas.

“Here's Johnny ... Magic Mo-
ments From The Tonight Show™ will
list at $12.98 and be sold via Casa-
blanca’s 25 regular distributors. TV
buys have been made for 18 cities in
the opening campaign,

The record 15 billed as the first
million-dollar album. “The total
cost to bring out the p.ukagn_ was

just under 31.2 million,” says Casa-
blanca president Neil ﬂ-ugurl

“This divides in fairly even thirds.
with $400.000 apiece for production,
adverusing and manufacturing the
first pressing of 400,000 units,”

The unprecedented production
costs for the Carson anthology arise
from the necessity W negotiate pay-
ment for recording nights with a

(Continued on page [4)

WB Sets Talent
For Europe Trek

LOS ANGELES—Warner Bros.
Records is mounting a mult-artist
tour of nine European cities in Janu-
ary 1975. Appearing will be the
Doobie Brothers, Tower of Power,
Graham Central Station. Little Feat.
Montrose and one more act still to
be announced.

Titled “The Warner Bros. Music
Show.” the wur will play two nights
at each stop,with three acts perform-
ing per night. WB film footage will
be included in the shows, which will
be coordinated by the label’s artist
relations & development dept.

The tour is the focal point of a full
European WB campaign, with pro-
motion and sales tie-ins and heavy
advertising support. Over 100
people and 28.000 pounds of equip-

(Continued on page 66)

Chrysalis Buys
AIR Facilities

LONDON—-Chrysalis Records
has bought the AIR London record-
ing studios and will set up a label,
AIR Records, geared to the pop
market,

The purchase. concluded last
week between Chrysalis co-chair-
men Chris White and Terry Elhs
and AIR chairman George Martin,
comes two months after the failure
of DIM’s bid for the company, and
only six months after the acquisition
by Chrysalis of Wessex Sound. No
figure for the purchase was dis-
closed, and Wright was unavailable
for comment.

Chrysalis will now control six full-
size studios, with 24-track recording
equipment. The purchase also in-
cludes UK. jingles company AlIR-
EDEL and AIR Music Scandinavia,
one of the biggest music publishing
operations in that part of the world.

As part of the package, AIR's
original founders—George Martin,
John Burgess and Peter Sullivan—
will maintain their current executive
positions, They will also be free o
continue their independent produc-

{Continued on page 49)
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General News

MAN IN THE NEWS

New Hornizons Sought by Barnum;

Will Acquire Soul Acts for EMI

LOS ANGELES—H.B. Barnum is
going to record as an artist with Brit-
ish financed Power Exchange
Records because he feels he's been
cast in America as an arranger and
arranger only.

*“MNobody wants to let you do
something else,” he asserts, adding
that in the U.S. people tend to think
of you as an expert in one field and
that's all they want to know you for.

So, as an artist-arranger-and pro-
ducer for the EMI financed label
(see page one story), Barnum will
have a creative outlet for his ideas
and his experiments.

He plans going to London in a few
weeks to meet with EMI officials
and Steve Roland and Paul Robin-
son, the two Americans who head
the new soul label and to record his
initial LP.

As an artist he’ll be paid a 7 per-
cent rate plus 3 percent as producer
with that schedule rising as high as 5
percent if products hit certain sales
plateaus.

Oniginally Roland and Robinson
spoke to Barnum about developing
an mstrumental sound, but now the
thinking includes his singing. Once
before Barnum was an artist—with
RCA and Capitol in the 1960s where
he cut numerous vocal and nstru-
mental LPs.

He's been arranging steadily since
1960 and has become one of the
wealthiest specialists in his field.

This financial foundation (based
on $400 an arrangement plus con-
ducting orchestras for sundry pop,
rock and soul performers) has given
Barmmum the wherewithal to con-
struct his own 24-track studio at his

Debussy Via

NEW YORK ~Number 83 with a
star on this week’s Top LPs chart (its
11th week) and number 6 In the
most recent classical LP chart. That’s
the crossover story of “Snowflakes
Are Dancing,” RCA’s first Red Seal
album to hit the pop charts since
Van Cliburn was in Billboard’s top
10 some 15 years apo with
“Tchaikovsky's Piano Concerto No.
I,” {(an all-time classical best seller).

“Snowflakes,” in which Japanese
creator/artist 1sao Tomita performs
Debussy music electronically, 1s the
latest in the classical-to-pop cross-
over genre. Other relatively recent
examples are Gunther Schuller’s
“The Red Back Book™ on Anpel,
Scott Joplin material that won this
year's Grammy for chamber music;
Columbia’s “Switched On Bach™
with Walter Carlos; Joshua Rifkin's
twin old/new Joplin package on
Nonesuch, and the MGM movie
soundtrack of “2001: A Space Odys-
sey,” based on Richard Strauss’
“Also Sprach Zarathustra.”

At RCA, Jack Kiernan, division
vice president, marketing, credits a
converted classical/pop promotion
team push for “Snowflakes” sales
that have climbed over 115,000, not

By ELIOT TIEGEL

Seward Ave. Barnum Entertainment
Enterprises headquarters.

In this facility he’ll be able to
woodshed his own projects plus
work with new acts he'll sign to
Power Exchange. EMI will pay all
production costs, he says, and since
the giant company is eager to build a
soul label on the Continent, it is
looking to Barnum's skills and con-
tacts to develop its soul roster,

Barnum'’s first single could be his
vocal of his tune "We're Having A
Party” which 15 in the Osmond
Brother's new MGM LP. Il they
don’t release it as their next single,
Barnum will, he says,

Barnum speaks of cutting his
tracks here and going to London 1o
“use 30 strings because it costs so
much less to do it there ... | have
complete creative control over all
my activities.”

Barnum says his LP will consist of
all original tunes. He plans reducing
his freelance arranging gigs to con-
centrate on this “new” phase of his
career, but he'll continue doing
charts for Johnny Bristol, the Os-
monds, the Blossoms (whom he
manages) and Jerry Fuller.

“Sure you make $400 a tune”
Barnum says, “and if you do that
enough times a week you make a lot
of money but you kill yourself, |
want to work less, but harder, and
have something with perpetuity.”

Part of his deal with EMI is to
work on select EMI artists and his
first assignment is with the Know-
land Sisters. “They're six girls who do
the Osmonds’ act,” Barnum says,
chuckling,

Barnum hopes to get people who
come to his company involved in the

including foreign and club pur-
chases.

Originally pushed as a Red Seal
classical release by marketing direc-
tor Peter Munves, product manager
Mike Kellman and promotion man-
ager Lee Roberts, the LP got resist-
ance from classical stations, so field
men started pushing into MOR out-
lets and other areas,

Afler sales topped 12,000 units in
two months, contemporary music
product manager Mike Abramson
took on the LF as a special project,
involving pop album sales manager
Topper Schroeder, promotion girl
Karen Wilhams and Bill Bass, na-
tional album promo manager,
among others.

A 60-second radio spot was placed
in several markets on progressive,
MOR and Top 40 stations with solid
results, leading to other radio buys
and TV spots played or scheduled
for at least 10 major markets.

The “Snowflakes” TV spots are
apart from the most extensive TV ad
campaign ever for the label, keyed to
the theme, “Give the Gift Thai
Keeps on Giving,” and showcasing
the entire product line starting about
two weeks before Christmas.

Issue Antipiracy Handbook

NEW YORK—-The Recording Industry Assn. of America (RIAA) has is-
sued a handbook on antipiracy laws in states where they have been enacted
and other pertinent information as it applies to the subject of antipiracy.

The handbook, “State Laws Against Piracy of Sound Recordings: A Hand-
book for Enforcement and Prosecution,” is part of RIAA’s over-all drive
against unauthorized duplication of sound recordings. It describes the crime of
piracy, contains a listing of technical nomenclature peculiar to the industry,
describes investigative procedures, outlines provisions of the various state an-
tipiracy laws now in effect, and details how RIAA can assist state agencies.

new label or with Chappell, with
whom he's signed a licensing ar-
rangement for material from his
own publishing companies. He has
around 300 copyrights in his four
films (E!l Patncio, Hi Ward, Hidle
and Bar-Mass).

Having worked with the O'Jays in
1969-70, Barnum has about 50 mas-
ters by the now successful Phila-
delphia International act. One of
these tunes, “Peace,” which Power
Exchange is releasing as its initial
single, first appeared in an LP on
Barnum's World Peace Records one
and a half years ago.

The debut single by a 10-piece
group, Dynamic Concept, on Power
Exchange will be its own tune, “Cal-
ifornia.” (Naturally Barnum is its
manager.)

Does Barnum feel a bit strange
about having to go to a British label
to find a creative outlet? No, he an-
swers, holding back the obvious
frustration anent working on so
many other performers’ hits and not
really getting into the financial
limelight himself as an artist.

So from a Los Angeles base, H.B.
Barnum sets off to help London
headquartered EMI break into the
soul market with the authentic thing,
“There are three to four million
blacks in Europe,” Barnum says.
They enjoy music by black Ameri-
cans and Barmum faces the chal-
lenge of finding both U.S. and Euro-
pean soul acts.

Notes the artist-producer-ar-
ranger-talent scoul to be:

“EMI wants to ﬂﬂvelnp its own
black product and keep the money
at home.”

Japan New Crossover Hit

Jack Maher, director, produci
merchandising, emphasizes that the
holiday TV blitz is in addition to on-
going programs such as “The Pnde
of America” and “The Red Seal
Steal.” In addition to the multiple
artist TV spots, also set are radio
spots, supportive ads and a variety
of in-store dealer displays.
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At Atlantic Records, Ahmet Ertegun has been promoted from label presi-
dent to chairman of the board and chiel executive officer of the company:
Jerry Wexler and Nesuhi Ertegun, former executive vice presidents, have been
named vice chairmen of the board: Jerry Greenberg, former senior vice presi-
dent and general manager, has been appointed president of the label; Sheldon
Vogel, former senior vice president, has been named executive vice president;
and Henry Allen and David Glew have been named senior vice presidents.

* L] *

At CBS Records, Don Dempsey, former regional director, Southeast, has
been promoted to vice president, merchandising, CBS Records; Don DeYito,
previously director, product management, Columbia Records, is now director, |
national merchandising, Columbia; Ron Oberman, former director, press and
information services, CBS, has been named director, West Coast merchandis-
ing, Columbia; and Joan Griewank, previously director, planning and man-
agement development, becomes director, marketing planning, Columbia.

E 1

DEVITO

-OBERMAN

GRIEWANK RUPPERT

Fred Ruppert, former national promotion director at Famous Music, has
been appointed to the same posttion at the Buddah Group. ... At The New
York Times Music Publishing Corp. Danny Jordan is the new East Coast pro-
fessional manager; Ralph Asch has been named comptroller and treasurer;
and Richard Adams becomes business affairs manager. . .. At New Directions,
Kathy Cooper joins the firm; Arlene Simmons has been named executive assist-
ant to president Kevin Hunter; and Wayne Goodyear has been promoted to
head of artist relations. Also, Ron Sunshine has left the firm . . . Noble Clark 15
now vice president, merchandising, and Ron Iafornaro has been named vice
president, marketing, a Progress Records. . . . Bobbi Silver has been named to
head the national promotion department at Omega/Sound Gems. . .. Donda
Johnson now tops the contract department at Apostol Enterprises.

* ] "

Frank Strouse has been named vice president, controller, for the Entertain-
ment Products Group of GTE Sylvania, Inc. . . . Walter Fisher, executive vice
president, controller, for the Entertainment Products Group of GTE Sylvania,
Inc. ... Walter Fisher, executive vice president, Zenith Radio Corp., elected
chairman of the board of the firm for 1975. . . . Dr. Lee Shevel named vice pres-
ident and general manager of the Home Entertainment Division of Rockwell
International Corp.’s Admiral Group. ... Robert Jaunich elected vice presi-
dent and general manager of the new Memorex consumer and business group.

W w w

Charles “Chuck” Phillips is the new executive vice president of Akai Amer-
ica, Lid., Compton, Calif. . . . Bertil D. Nordin resigned as president and chief
executive officer of GRT Corp. ... New national sales manager for the music
division of Ampex Corp., Hackensack, N.J., is Harvey Urman, an Ampex em-
ployee since 1966,

* & *

Dick Sherman, recently with Bell Records, named national director of mar-
keting and sales for Casablanca Records, Hollywood. . . . Jeff Ayeroff joins
A&M Records, Los Angeles, as product coordinator. . .. Chapman Distribut-
ing Co. installed Herb Chapman as operational manager in Los Angeles. . ..
Steve Boudreau appointed to Island Records’ staff, assisting in sales, promo-
tion and merchandising. . . . Charles H. Tillinghast adds a third hat in his work
with Capitol Records, Hollywood, Already assistant general counsel and di-
rector of legal department, he now is secretary of Capitol Industries-EMI, Inc.

w * o

Haven Records adds Bob Glasser, formerly with the Robert Stipwood
group, as chief of Haven's publishing division, bossing three firms. ... Wade
Pepper, for more than 20 years employed by Capitol Records in country pro-
motion, 15 out of his job as vice president, country sales and promotion, in At-
lanta. He was president of the Country Music Assn. in 1971 and won Bill-
board’s award for Best Country Record Promoter in 1971-72.

* ] *

Long in radio, Tim Powell moves over to Sire Records, New York, as pro- |
motion director for the Sire and Passport labels. |
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Project ‘Q’ Disk Training

LOS ANGELES—The CD-4 dis-
crete quad powers will launch a
series of multi-media presentations
after the first of the year as in-store
training for store personnel. In addi-
tion, a CD-4 handbook is being pro-
duced.

These facts came out at a meeting
of the major quad discrete firms here

last week. Participating were JVC,
RCA, Panasonic, and the WEA
Group. A CE-4 spokesman stated in
the meeting that the WEA group
now has 70 LPs available on the

market and expects to release about,

15 more before the end of the year;
RCA plans to have a total of 100 LPs
out by the end of the year.
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CHAPTER 11
PETITION BY
BELLAS HESS

LOS ANGELES-The 22-store
Bellas Hess chain has filed a Chap-
ter |1 peution, but the 19 leased
record/tape departments operated
by J.L. Marsh will continue to oper-
ate for the time being, according to
J.L. Marsh president Amos Heili-
cher.

Marsh operated in all 22 outlets
until several days before the filing of
the petition, when three of the loca-
tions were sold.

Bellas Hess chain stores are lo-
cated 1in Pittsburgh. Denver and
Dallas.
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New

 Companies._

Henry Miller, for a quarter of a
century prominent as a booker of
music talent with various agencies,
opens his own Henry Miller Associ-
ates Inc.. in Beverly Hills. Miller will
specialize in tours of the Orient.

k *

Entr'acte Recording Society Inc,,
Chicago, will market music sound-
tracks from motion pictures with
John Steven Lasher directing adr
activities,

* k%

Wolf International has formed
High-Spot productions in Los An-
geles for record production, Ray Au-
gustine is president of the music di-
vision with Leo Nefussi executive
vice president of the production
Wing.

L

Mars Music formed in Los An-
peles as a subsidiary of producer
Mardi Rustam’s Mars Productions.
First mp}nghl is “Do These Thinpgs
Really Happen™ written by Paul
Francis Webster and Mike Corda
for the film “The Kirlian Force.”

* *

Lovechild Productions has been
formed in Great Neck, N.Y. by
Suzie Blaine, wife of Steve Blaine.
former head of Jubilee Records.
Among its activities are independent
record production, publishing and
personal management.

Deke Atkins Promotional Serv-
ices, an r&b product promotional
firm, has been formed in Chicago by
Charles "Deke™ Atkins. The major
Midwestern markets will be the
main area of the firm’s promotional
activities.

* k ok

Troup-A-Theatre formed in Sher-
man Oaks, Calif., to provide visual
aids for concerts. Owners are Scott
Cafarelli, Steve Cohen, George
Emanuel, Robert Malbin and Mar-
vin Sibner,

MCA Promoting
Who Celebration

LOS ANGELES-To promote the
10th anniversary of the Who and
promote, as well, its 10th LP, “Odds
And Sods,” MCA Records 15 offer-
ing radio stations a series of four in-
terviews with members of the British
group.

Featured on tape are Peter
Townshend., Roger Daltrey, John
Entwistle and Keith Moon. The in-
terviews are by Brnitish air person-
ality Nicky Horn of Capitol Broad-
casting, says Dennis Morgan,
national LP promotion director of
MCA Records. Tapes come com-
plete with cue sheets.
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WESTBOUND SUCCESS STORY

Four Persons Boost
Disk Take to $4 Mil

By NAT FREEDLAND

LOS ANGELES-Starling in
1969, Detroit-based Westhound
Records has skyrocketed to 54 mil-
lion annual grosses with a stafl of
only four. The Westbound complex
accounts for nearly half the yearly
billing of Chess- Janus, which han-
dles distribution.

Westbound has racked up no less
than four gold soul singles plus a
phenomenal platinum single, Byron
MacGregor's patriotic spoken-
worder, “The Amencans.”

Founder-president of Westbound
i5 Armen Boladian, an Armenian-
American veteran of both the distri-
bution and promotion aspects of the
record business.

He closed his Detroit distributor-
ship to enter into a new label enter-
prise when he decided thal major la-
bel branch systems and giant
national independents were putling
an increasingly difficult squeeze on
the smaller distributors.

Boladian combined his back-
eround expenences and Detroit’s re-
gional strengths into a formula that
has been consistently successful in
breaking new hits.

The typical Westbound chart art-
ist starts as a black act that has won
some local club success in cities be-
tween New Jersey and Chicago.

Once signed to Westbound. the
act is recorded at one of Detroit’s in-
dependent studios with either Bola-
dian or his executive assistant Bernie
Mendelson on hand as executive
producer. (The two men and their
secretaries  comprise Westhound's
entire staff.)

Once a record has been pressed,
Boladian and Mendelson mount an
intensive effort o break it locally. on
soul stations WILB-AM, WCAB-
AM and WGPP-AM. staying on the
product month after month if they
believe in 1. Nine months were re-
guired to cross over the Ohio Plav-
ers’ debut, "Pain,” in Detroit.

But that single established the
group’s entire sound and concep-
tion, making them a consistent soul
seller ever since.

“We work mostly with black acts,
as opposed to rock, because Detront
15 a notoriously difficult city for
breaking new rock artists.” savs Bo-
ladhan.

“But Detroit is one of the best soul
breakout markets in the country. So
intensive local promotion kickoffs

Eslbﬂun photo

ARMEN BOLADIAN, Westhound's
president: his $4 million 1973 gross
proves soul is still alive in Detroit.

have been a hallmark of West-
bound. We can usually give the
Chess-Janus regional promotion
men something to work with shortly
after our records are released.”

Hitsoul artists for which this proc-
ess has worked are, besides the Ohio
Players. the Funkadelics, the Detroit
Emeralds, Denise La Salle and the
Superlatives. As Boladian points
out, Motown's departure o Los An-
seles several years ago left a local
vacuum which Westhound has been
perhaps the most active company in
filling.

Even Westbound's biggest hit, By-
ron MacGregor's "The Amencans,”
came about from Boladian’s Detroit
radio expertise. He was on a promo-
tion jaunt to CKLW-AM 1o try
crossing over the latest Westbound
product on this important 30.000-
watt rocker when the station’s
phones started ringing off the hook
in response o newsman MacGreg-
or's reading of the patriotic piece.

Boladian promptly signed Mac-
Gregor, who eventually trned over
his entire $100000 rﬂ}-'.'-llllE":- o the
American Red Cross,

Westbound has a subsidiary label,
Easthound. plus two publishing
houses, Bridgeport and Southfield
Music. Boladian is currently nego-
tating new overseas subpublishing
ties for his catalog.

Aussie’s Festival Label
Readies New Acts for U.S.

LOS ANGELES—Huaving pro-
vided MCA and A&M with top sell-
ing Australian acts, Festival Records
is eyeing additional Stateside expo-
sure for a number of other artists.

These include the Dingoes, Deb-
bie Byrne, Sherbert, Doug Ash-
down, Bernmie Sigley, Denise Drys-
dale. Graeme Connors, Jamie
Redfern and Reg Lindsay, among
others,

Already established are Olivia
Newton-John, released on MCA
and recorded in London by Festival
International, owned by the Austral-
1an independent label and Sister
Janet Mead. released on A&M.

These two artists account for six
gold records in the United States.
Three are singles by Miss Newton-
John: “Please Let Me Be There,” “If
You Love Me Let Me Know" and *1
Love You, I Honestly Love You"
with the fourth single “The Lord's
Prayer.”

The remaining two gold disks are
“Let Me Be There” and “If You
Love Me. Let Me Know™ by Miss
Newton-John,

Running Festival’s London based
production firm is Australian Peter
Gormley. The office also produces
Labi Siffre and Daliah Lavi.
Gormley s currently recording Glen
Cardier, one of Festival's new artists,

Another new act, Madder Lake, 15
being recorded with David
Measham and an Australian sym-
phonic orchestra.

Morris’ Promo Trek

COVINA, Calif.—With an eye on
the success of RCA's Charley Pride,
Victor Adkins' Ad-Korp label here
is backing black country singer Artie
Morris® first disk with a Morris pro-
motion trip into Washington, Ore-
gon, Arizona and Colorado plug-
ging his single.
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“¢ Let them have their smug and their cool
Gonfined by fashion and peer
| love you for your courage in this frightened atmosphere »’

ivoic trom YOU HAVE LIVED® by Don McoLean

Don McLeans
new album, Homeless Brother™

Produced by doel Dorn

on United Artxsts Records & Tapes

x_}."}J”-U

l ]‘ *¢ Smash your bottle on the gravestone and live while you can
That homeless brother is my friend *?

from HOMELESS BROTHER™® by Don McLean

Used by permission
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Financial

Wallichs Predicts ‘Substantial
Improvement’ for Fiscal 1975

LOS ANGELES—Despite three
losing years in the last five, includ-
ing fiscal 1974, Wallichs Music &
Entertainment Co. believes “sub-
stantial improvement in fiscal 1975”
is possible,

Clyde Q. Wallichs, chairman and
president, told shareholders that the
company “eliminated marginal op-
erations in fiscal 1974 and took our
loss,” but at the same lime “im-
proved cash flow and reduced oper-
ating overhead.”

Wallichs Music lost $290.597. or
24 cents a share, on sales of
$6.023.447 in fiscal 1974. Much of
the loss was incurred when Wallichs
decided to franchise its electromics
business to the K. Salmacia Enter-
tainment Company, the firm stated
in its annual report.

Wallichs sold its inventory of tele-
vision, stereo and audio electronics,
amounting to $935,000, to the Sal-
macia Entertainment operation, re-
sulting in a $145,000 loss for the
seven-store music chain,

Salmacia Entertainment, which

operates the electronics departments
in all Wallichs stores, pays a percent-
age of sales with a guaranieed min-
imum,

Since October 1973, when Wal-
lichs franchised its electronics busi-
ness, through the year ended May
31, 1974, concessionaire income
from such sales was $127.000.

To eliminate additional trouble-
some operations and 1o cut costs,
eliminate long-term debt and im-
prove cash flow, the company took
the following measures:

—Eliminated its credit department
by selling contracts to the West-
inghouse Credit Corp.

~Closed two relail stores in Ari-
zona. The sale of the stores and the
concessioning of the electronics de-
partment lowered company reve-
nues by $2,303,636 in the fiscal pe-
riod compared to fiscal 1973.

—Discounting, inaugurated early
in the year, has been discontinued.

Remaining product lines mar-
keted by Wallichs will be records,
tapes, pianos and organs. Income

around the world.

promise —that's a fact.

informatian,

¢You Told Us To Stuji It !
cAnd That’s
Just What We Did.

BILLEOARD'S TALENT IN ACTION, coming in the Decem-
ber 28 issue, is stuffed with more information on the past
music year than ever before! No other talent annual lists so
many recording artists, personal managers, and international
booking agents into a complete, concise guide that is virtu-
ally indespensable to the leading talent buyers and promoters

And if that weren't enough, TALENT IN ACTION stuffs the
sights and sounds of 1974's top talent into a recap that tells
it like it was. Plus, TALENT IN ACTION is the enly annual
where you'll learn, for the first time, Billboard's Trendsetter
and Number One Award Winners.

Stuff yourself between the covers of Billboard's TALENT IN
ACTION, and you'll not only benefit from Billboard's 100,000+
readers, you'll close out the year with a bang! That's not a

Call your local Billboard sales representative for further

ISSUE DATE: December 28

AD DEADLINE: December 2

from concessionaires, which now in-
cludes electronics, musical instru-
ments and sheet music, reached
$335,017 in the fiscal period com-
pared to $237,296 in fiscal 1973,

Sales from records and tapes in
fiscal 1974 were $3.259.83% com-
pared to 33,307,564 in the previous
fiscal period. Income from tele-
vision, stereo and audio accessories
was S868.361 this year compared to
$2,963,528 a year ago, and sales
from pianos, organs and accessories
were 51,365,905 in 1974 compared
o $1.358.771 in 1973,

The company's financial record,
since 1970, looks like this:

1970: Sales of 58,349,694 with a
loss of $203,726, or 17 cents a share.
1971: Income of $7.881,608 with a
loss of $164,102, or 14 cents a share.
1972: Sales of §7.840.489 and earn-
ings of $49,018, or 4 cents a share.
1973: Income of 38,168,085 and
earnings of $43,507. or 3 cents a
share. 1974: Sales of $6,023.447 with
a loss of $290.597, or 24 cents a
share.

Music Ups
Warner’s
Earnings

LOS ANGELES—The music divi-
sion of Warner Communications
helped contribute te record sales
and earnings ol the parent company
for the quarter ended Sept. 30,

Sales of records, tapes and music
publishing were $78.644.000 for the
third quarter. compared to $56.-
766,000 for the same period a year
ugo.

For nine months. sales of records,
tapes and music publishing were
5211114000, compared to 5165,
712,000 in the first nine months of
1973.

The company does not break
down earnings of the music division,
however, Steven J. Ross, chairman,
said. “Recorded music provided a
major contribution to third quarter
gains.”

He added that the volume in-
crease principally reflects higher
unit sales, although recent price in-
creases aided results.

Warner Communications re-
ported carnings of $12,789.000, or 63
cents a share (fully diluted), on sales
o $192,273,000 for the third quarter.
compared 1o carnings of $12.682.-
000. or 57 cents a share (fully di-
luted), on sales of §131.-
796,000 for the quarter a year ago.

For the nine months, earnings
were $42.299.000, or $2.08 a share
(fully diluted), on sales of
$545,137.000, compared o earnings
of $39.867.000, or $1.73 a share
(fully diluted), on sales of
$401,321,000 for the same period a
year ago.

Off the

_ Ticker

MINNESOTA MINING & MAN-
UFACTURING (3M), S5t. Paul, re-
ported record sales and earnings for
the third guarter and first nine
months of 1974, Although higher
selling prices helped offsel rising
costs, IM said pretax margins were
influenced by substanually higher
interest expense, and additional
short-term financing was required to
support higher levels of business.
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As of closing, Thursday, October 31, 1974

High Low NAME
20% 14% ABC
a% 2% Ampex
3% 1% Automatic Redio
L+ BV 4% Avneal
25% 10% Bell & Howell
&0% 25 GBS
4% 1% Columbla Pcturas
3 1% Craig Comp
&% 4  Creative Managemant
5% 20% Dizney, Walt
3 1% EMI
9% 18% Gull + Wastern
Bl 3 Handeman
j24% & Harman
TH 2% Lafayelie Radio Elec.
174 11% Matsushita Elec. Inc
25% 19% MCA
TE% 8%  MGM
Bs A47% 3AM
Bl 1% MorseElect. Prod.
B1% J6% Motorola
23 12% Mo Amer. Phillips
19% B% Plekwick Int
B 2% Playboy
214 10% RGCA
105 4% Sony
25 &% BSuperscope
26 12% Tandy
B 4% Telecor
4 2% Telax
2% 1 Tenna
10% Y% Transamerican
] A% 2Mh Cantury
1% 0% Viewlan
18% 6% ‘Warner Communicalions
3% 128 Zenith
OVER THE VOL. Week's Wesk's Week's
COUNTER® High Low Cilose
ABKCO Ing. a0 4 £ %
Gales Learjs! T3 5% 5l 5%
GRT — 1 i 1
Goody Sam - 1% 1% 1%
Integrity Ent. - % 4 £
Koss Comp 16 &% B B%
M. Josephson 7T 4% 3% 3%

Sales

PE t1|1r|rm}|.
5.0 1395
a1 222
6.2 22
2.8 186
37 209
B4 1182
- 172
23 26
5.0 18
14 2248
41 35
as 802
- 131
25 18
50 145
48 130
6.4 300
49 46
22 2852
2.2 a5
14 1970
3.9 Ta
3.7 125
5.0 53
g0 3a52
8.3 3014
2.4 163
6.1 304
31 17
- 583
- a8
65 1875
79 326
- T8
28 478
11 823

High

5%
3%
1%
5%

1%

0w
2%
2%
4%

23%
1%

21 %
3%
T
5%

1%

25%

18

B1%
2%

46

14%
B%
3%

10%
%

12%

1450
;I
3%
14
[
5

11
8%
14 %

Low

15
3%
1%
5%

10%

28%

5%

12%

OVER THE
COUNTER"

As of closing, Thursday, Oclober 31, 1974

Closa

3%
1%
5%
1%
28%
2
2%
A%
23h
1
21%
3%
T
5%
1%
25%
15%
B1%
2%
44%
14%
B4
%
10%
4%
12%
1d4%
3%
3%
1%
5%
5%
o8
B
12%

. Market Quotations_

Change
Unch,
Uneh.

Unech.
unch.

lF | EEF R
FEFFErFEEFErEF

Fad

+
E
-3

Unch

+
[ ]
EE

+ 1%
Unch,
Unch.
+ W

41

- W
Lineh,

+ W
Unch,
— 05
Unech,
— 1%

VOL. Week's Weoek's Week's

Schwartz Bros

Wallich's
Music City
MM Corp,
Kustam
Crrrox
Memorex

High Low Ciose
by % %
e %l
b L ]
1% 1% 1%
1% 1 1ha
2% 2% 2%

«Over-the-Counter prices shown are ''bid"” {as opposed to "asked'’). Neither the bid
nor the asked prices of unlisted securities represent actual transactions, Rather, they
are a guide to the range within which these securities could have bean sold or bought
at the time of compilation
The above contributad 1o Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

NORLIN CORP.
Jrd gir.
to Sepl. Mk 1974 1973
Sules L5, 205 000 S, 354 000
et income RELHLRLEE 1626 ()
Per share 1.05 B3
nine-marnths
Sales 153 686 D0 120,917,000
Met income SRR 456,00
Per share 304 132
TaNDY CORP.
{ Rudio Shock)
Ohir.
to Sept, M 1974 1973
a5ales RISLEITAHY S11B.RS5.600
Metcont, iper, 6045 121 b 642,24
L disc. oypar A719.345
™ el inconse G5, 121 3762 R
Pershane f5 a5
Average shares 9214, s 10,824,462

CETEC CORP,
(s, Electrodyne)

el v
e Sepl, M 1974
nSalkes = 320,000
Med conl oper B, (M)
Met dise. oper.
Mt ineame B4.000
Pershare 4

nine-misnihs
nSakes 25,247,000
eMel conl. aper. CRIRLLY
Met disc. oper. 21.000
Imcoame AT (M)
Extraordinary credit
W el income ATF (W)
Per share i
Average shares FATA DN

___EarningsReports

(L rE
56,936,000
b33.000
23000
56000
i

200191000
325,000
350000
340,00
CHLLIRLET]
RN LT
A5

2 ATT 0N

u-Continuing e, b—Equal 1 | cent i
share in 1974 and 13 cents @ share in 1973, e—In-
cludes ax eredin, pain on retirement of debi, less

i—From continuing operations. h-Equal o 43
cents & share,

ALUDIOTRONICS CORP.

provision for less on investments, [-Eqgual o 19
cenis a share

E-TEL INTERMATHIMNAL

Lst. qir.
fin Sept. Mk 1574 197a
MNel income | 15,000 G N
Per share 15 MY,
MINNESDTA MINING & MFG,
Jrd gir.
o Siepd, MK; 1474 W
Sales STTT OO0 5665, 500 000
M et income A G (W T, SO0 b
Per share Ti fiH
ninc-mimnihs
Sales JHIEO0000 1 RED 000000
Pl el i 21T BINLCHN] R E R LR
Pershare .10 1.54
KOSs CDRP.
Cr.
10 Sepil. Wk 1974 1973
Sales 53615206 £, T, D
M ed i 3R A48 FLYIRLE
|_|.|"‘¢l' hh.ll (i 19 A5
aAvenige shares 1L6SE 357 L7249 (K15

#— Hopsed on common and  cominon fqluirul.cnl.

shiares.

INTERNATIONAL VIDED CORP.

Year

in Jualy N0 1974 1973
Satles STE. 530000 326,969,000
[ncuvime | S0, (M) 1 a0, 00
cExtravrdindiry credi 495 1K) 1. 124, 00K
hiMel income 45 (0 2504, 0000
aPershure Ay 55
Commeosn shares 2. 7310060 2 653,000

i~ Based on incoeme before extraordinary credit,
b—Equal 10 24 cents @ share in 1974 and 97 cents a
share in 1973, ¢~ Tax-loss carry-forward.

Year

o June Mk 1974 1973
Siles STLTST.ROT 41308, | K6
Mt income (luss) (593 KR4 3300 65
Pershure K3

fourtl-guarter
Riales RET4.BOT 5737484
Pt s {liss | (4,825, 884) (T3, 162}
SO NDESIGN CORP,

3rd. gir.

o Sepd. Mk 174 1973
Sales 526, 860000 SR 2100000
Met income [ 175,00} 2 124,000
Per share 54 B5

nime-mmoat hs
Sales 2 b0 S, 703, 0000
Mel imctime 2R (X0 150
Per share RCH]] .58
Averape shares LI57.000 2,283,000
SUPERSCOPE INC,

Ird apar

o Seplt. M 1974 1973
Sales 542 233 0HK) EAT00H, OO0
Mt inuime 272400 2419000
Per share 1K 1.0%

nine-mamiths
Rales 115 501 2. 00n) HA L1
M el inweonsg B, 274 i, AT 3,000
Per share 159 281
HITACH! LTD.

& mo.
1o Sept. M 1974 1973
Sales $1.027,000.000 51,630, 100,000
Met income 400,000, 0000 58 300,000

Computed at the yen's cument rale.
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—WITH SPECIAL GUESTS COWBOY=

Gregg Allman’s second solo album The Gregg Allman Tour is a 2-record excursion into the kind of

music that made his first solo album a classic of laid back rock and roll. Featuring all new songs, the

horns and strings of a 24-piece orchestra and special guest star Cowboy, The Gregg Allman Tour is
on its way now from Capricorn Records, Macon.

Produced by Johnny Sandlin and Gregg Allman by special arrangement with Phil Walden and Associates.

TOUR DATES
NOV. 1 /OKLAHOMA CITY NOV. 15/PORTLAND NOV. 29/ ROCHESTER DEC. 9/COLUMBUS
THE MUSIC HALL PARAMOUNT THEATRE THE DOME VETERANS MEMORIAL
NOV. 2/DALLAS NOV. 16 /CORVALLIS, ORE. NOV. 30/ BINGHAMPTON DEC. 10/INDIANAPOLIS
MOODYS HALL OREGON STATE U., GYM BROOM COUNTY ARENA CONVENTION CENTER
NOV. 3/ HOUSTON NOV. 17/SEATTLE DEC. 1/UTICA DEC. 13/ST. LOUIS
HOFHEINZ PAVILION SEATTLE ARENA WAR MEMORIAL KIEL AUDITORIUM
NOV. 7/LOS ANGELES NOV. 21/OMAHA DEC. 3/BOSTON DEC. 14/ NASHVILLE
SHRINE AUDITORIUM CIVIC AUDITORIUM MUSIC HALL MUNICIPAL AUDITORIUM
NOV. 8, 9/SAN FRANCISCO NOV. 22/ST. PAUL DEC. 4/ NEW YORK DEC. 15/ MEMPHIS
WINTERLAND ST. PAUL AUDITORIUM FELT FORUM ELLIS AUDITORIUM
NOV. 10/SANTA BARBARA NOV. 27/CLEVELAND DEC. 5, 6/ PASSAIC DEC. 17 /BIRMINGHAM
UCSB GYMNASIUM . PUBLIC HALL CAPITOL THEATRE MUNICIPAL AUDITORIUM
NOV. 11/SAN DIEGO NOV. 28/ TOLEDO DEC. 7/ WASHINGTON DEC. 18/BOONE, N.C.
CIVIC THEATRE SPORTS ARENA DEC. 8/PITTSBURGH AUDITORIUM

SYRIA MOSQUE

www americanradiohistorv com
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Piracy Penalties Boost Cutouts

® Continued from page |

Swap meets are a phenomena pe-
culiar to the Western part of the
country and are partucularly big in
Califorma. Basically, the meets are
large Nea markets held on weekends,
primarily in drive-in theatres.

Untl recently, the meets were
havens for bootleg tape product,
with each meet generally hostung a
number of “pirate” vendors., Visits
to the swap meets in recent months,
however, indicate that most vendors
are now carrying cutout B-track
product.

“We are doing a huge amount of
business with the swap meet vendors
in B-track cutouts,” says Neil Hei-
man, vice president of Nehi, one of
the area’s largest cutout wholesalers.

RED CARPET

Pacific Palisades
(213) 454-5567

For Sale—$700,000.

Brentwood Park—6 Bds - Mds -
10 Baths - Separate Guest House
«Den+Pool+Large Rooms « Great
for entertaining and recording.

For Lease—Short Term « Elegantly
Furnished - 3 Bds - Den - Office +
Riviera Location - Call Mary

Huntington.

For Sale—$295,000. Spanish -
Riviera Section - Excellent Con-
ditian - Beautiful Kitchen - 3 Bds -
Mds » Den - Paddie Tennis * Pool -
Guest House - Call Edythe Warren.

“The business has picked up in
the past year or so, since the piracy
crackdowns really began. We've al-
ways had a trickle of the swap busi-
ness.” he continues, “but nothing
hike recent months. Orders are com-
ing in from vendors in California,
Arizona and even Oklahoma.”

Heiman says the biggest tapes for
the swap meets, which generally re-
tail at $2.99, are country, Latin, soul
and rock product. Nehi stocks sev-
eral thousand ttles,

“A lot of the business from the
swappers is walk-in,” he adds, “but
we do pet some orders, We've adver-
tised in various publications from
time to tme, and this may have
helped.

“Each person buys in different
quantity, depending on whether
they carry only tape at their booths
or other articles as well, when they
work and how many meets they
cover. Most of the product is less
than six months old, and the older
ones are generally no more than
three years. The country catalog ma-
terial does particularly well at the
meets.”

Ed Barsky, president of Kester
Marketing, a large cutout wholesaler
here, agrees with Heiman,

*The swap meet people are doing
a lot with us.” he says, “especially
over the past year. We're also begin-
ning o do some business with pas
stations and truck stops that had
been carrying pirate material, It
seems that every time there is a ma-
jor crackdown on a pirate operator
or a series ol raids. the legitimate
business picks up.”

Barsky says he's selling “a little bt

of everything to the swap meet
people™ and that orders come from
Oregon, Utah, and Anzona as well
as California. Most of the swap meet
business, he adds, is walk-in. The
size of purchase depends on how
many meets the buyer works, how
often and the size of the booth.
“Most of the swappers are upgrad-
ing their merchandise now,” he says.

Both Barsky and Heiman also
agree that the 8-track cutout busi-
ness would be making large strides
even without the help of the swap
meels.

“A lot of retailers are now carry-
ing cutout product.” Barsky says,
“and selling it primarily at $2.99. If
the names are right, particularly in
country and rock, it really doesn't
make a great deal of difference how
old the titles are.

“Jazz is also selling. Cutout tape
product is now almost as big as the
cutout LP business for us, and. that
market is continuing to grow. And 1
really think a preat deal of the over-
all growth is a result of the cleaning
up of the piracy problem.”

Mehi’s Heiman says that cutout
tapes are growing in retail accounts,
particularly through those involved
in the Organization of Independent
Record Dealers (OIRD) in Los An-
geles.

“We've also had a great deal of re-
sponse from our one-stop custom-
ers,” he adds, “and we've been ex-
porting some cutout cassette product
to Europe. Some packages, such as
the K-Tel product and some of the
Columbia Special products move es-
pecially well in local stores. Overall,
the retail cutout tape business is up.”

-"“}I l_.ﬂ"
= ]

#) .

LINE FOR ‘LINE'—Some 2,220 tickets were sold out in two hours for Jerry
Garcia's first performance since disbanding of Grateful Dead. He's due Nov.
5-7 with Merle Sanders at New York's Bottom Line which went SRO with no
ads—only an announcement at club, on phone tape and on signs outside.

JVC ‘Q’ Records In Black

® Continued from page 3

pound, a much harder and more du-
rable vinyl mixture, he says. “The
customers appreciate it ... and it's
much easier to not tool up for two
different compounds at the pressing
plant.”

Victor does about $93.000.000 in
record sales a year. (1. Y. Mochizuki
of JVC last week declared that 10
percent of the albums being pressed
by Victor are now quad CD-4 al-
bums.)

Tokumitsu predicts that CD-4
sales will build slowly and then, two
to-three years from now, accelerate
extremely rapidly. He traces the
growth of stereo albums as happen-
ing the same way. "When stereo al-
bums arrived on the scene. there was
a slow transition from monaural to
stereo. The first year, only .5 per-
cent: the second year. 1.5 percent.

Then stereo sales accelerated

steeply.”

WwwWwW americanradiohistorv com

MIKE COOLIDGE

You and vour FLIEs]
are inviied 1o b
our guest for cinnes

any migphi this week!

Call Joe D'Amore m

PATSY D'AMORE'S

VILLA CAPRI

P54 148

T i
15 Yucca Street, Hollywood

*BY COURTESY OF CTI RECORDS
“*BY COURTESY OF MILESTONE RECORDS

BASF SYSTEMS =il

CROSBY DRIVE, BEDFORD, MASSACHUSETTS 01730
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INTRODUCING IN AN
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NEW PERPETUAL ENERGY-STARVED
ENERGY | WORLD.

The sound
of Phil Spector

is now on Warner+Spector Records,
distributed by

Warner Bros. *
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ANNOUNCING
RCA’S HI IMPACT

HOLIDAY MARKETING
Bll':. This coordinated campaign

built around the theme “Give The Gift That Keeps
On Giving” is an ideal consumer approach
0 generate greater holiday sales.

HIGHLIGHTS of the program are:

® RCA's stable of hit albums and artists

® The biggest TV blitz in RCA’s history
featuring our hottest artists—including
John Denver, David Bowie, Charley Pride,
New Birth, Lou Reed, Perry Como,
Waylon Jennings, Hues Corporation.

® Massive local newsprint schedules

® Radio spots in many markets

® Four color in-store posters

® Ad mats and Kits

Take full advantage of this holiday blitz—
Make RCA Records and Tapes your prime
traffic builders this holiday season! RGN

Records and Tapes
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Recession Hits TV Sales

® Continued from page |

not the kids who flock lo record
stores for the hits, and who rate
records more important than food.
Our public consists largely of the
"Archie Bunkers® of the couniry, and
they are being squeezed.”

He adds: “We are pulling in our
horns and flying low.”

Aden VIII Ltd. has cut back its TV
schedule by some 60 10 70 percent,
according to Morris Levy, head of
the operation. He translates this into
a “30 to 40 percent drop in sales.”

Levy says that surveys by his com-
pany have shown that purchasers
like the product and consider it good
value, “Our response from the pub-
lic was always pood, and we had ev-
ery reason to believe that the market

L/ \\\
VINYL

AVAILABLE

PLASTIC
E)KPO?TERG
o
AMERICA

025 NORTH THIRD STREET
PHILADELPHIA, PA. 19723

PHOME 1215] 627-2277
CABLE PLASTEX PHILA L FPA

Highest prices paid for vinyl
scrap, LP's, 45's & overstocks

i SOLD GOLD )

PROMOTIONS,
INC.

Independent record pro-
moters in the Detroit and
midwest area. Send ma-
terials to the attention of:

Ronald Adams

Suite 1101
Ten West Adams
Detroit, Mich, 48226

% Sterco _7apes .

would continue to expand.” He
blames the economic pinch for cut-
ting off the growth pattern.

Levy points oul that TV marketers
normally anticipate spending 25
percent of the package sales price on
my time to get the order. If sales fall
to the point where that 25 percent
cost factor is exceeded, “we get oul
of the market or off the air,” he says.
11 either costs out or it doesn’t cost
out. If it doesn’t we split.”

In any case, adds Levy, TV time is
more expensive this time of the year,
“with special time-buy deals harder
to come by, and we have to be more
cautious.” He does note, however,
that the current falloff could not be
attributed to seasonal factors.

At Columbia House, TV mail-or-
der sales have also dipped. "I would
apgree that the business is softer,”
says Ben Ordover, vice president,
marketing, although he declined 1o
speculate on the reasons or reveal
Falloff percentages.

Damages Asked
By 2 Publishers

LOS ANGELES—Beuty L. Chia-
petta, William Rokuskie, Modern
Distributing and International
Records are charged in a federal dis-
trict court suit here with music copy-
right infringement by Conrad Music
and Larry Spier Inc.

The suit charges defendants, who
currently are manufacturing and
selling record product from the now
defunct Veelay catalog, with in-
fringing on nine blues and soul
copyrights originally released in the
fifties.

Complaint seeks an injunction
against defendants and $50,000
damages.

LITTLE
LP's

We also make big
LF s—45 - 8 tracks—
rasseties

dirs
ma

»

Writa for Price List
Mew York Ofice
160 East 56th St. (212) 866-3185
Philadelphia Plant,
925 N. 3rd Street, Philadeiphia

CLOSE-OUT
“THE PROFIT SAVER”

Completely eliminates theft, even by
employees. Operates by token which
iIs purchased from cashier. No sales
supervision necessary. Mo trouble-
some motors or switches.

100 MACHINES AVAILABLE CLOSED OUT AT:
1-10 5250 per; 11-50 $225 per;

Tokens and keys included.

VEND-A-TAPE CORP.

(215) MA, 7-2277

\_ )

100 $200 per

For additional information
write or call:

OF AMERICA

540 Pannsylvania Avenua
Fort Washinglon, Pe. 19034
(215) 542-T970

“Tonight” Rates
Album Promo

® Continued from page 3

galaxy of star entertainers plus the
musicians who backed them on
“Tonight” appearances. Selecting
the material from 25 years of
“Tonight” shows plus securing the
rights required nearly two years.

In effect, the album is an all-star
comedy anthology with memorably
outrageous bits from just about ev-
ery important funnyman of the past
two and one half decades, from
Lenny Bruce and George Carlin o
Dean Martin & Jerry Lewis,
Groucho Marx, Lucille Ball and
Don Rickles,

However, the music cuts are sur-
prisingly strong, with songs by
Aretha Franklin, Bette Midler, Billie
Holiday, Judy Garland and ke &
Tina Turner.

“When | was still president of
Buddah, we sold 1.1 million units of
the ‘Dick Clark 20 Years Of Rock 'n’
Roll' package with a much smaller
TV campaign than what we've got
going now,” says Bogart. “I'm shoot-
ing for two million units this time.”

Casablanca is releasing the
“Tonight” package jomtly with M.F.
Productions and American Talent
International. Producers were Joyce
Biawitz and Bernard Fox,

The album package includes a
poster.

With significant artist royalties
going o Johnny Carson, the
“Tonight” host will be plugging it
heavily on the show throughout De-
cember. The set will be given away
as a prize on most of the studio au-
dience contests.

Bogart and his partners envision
an ultimate towa]l of four different
“Tonight” anthology albums. Sec-
ond in the series would focus on the
hosts before Carson took over 12
years ago, Jerry Lester, Steve Allen
and Jack Paar.

A&M Releases Its
First CD-4 Album

LOS ANGELES-A&M Records,
alter considerable research and tests,
15 releasing its first CD-4 discrete al-
bum, a live LP featuring Rick Wake-
man. The master was cut at JVC
Cutting Center under the direction
of Tom Nishida, A&M has now re-
leased at least one LP in all three
quad systems extant—S80Q, Q8. and
CD-4.

Crane & Huntsman
Sell TV Ad Company

NEW YORK-—Larry Crane and
John Huntsman, major stockholders
in Dynamic House/Tele House Inc.,
have sold their interest in the TV
mail-order firm, it has been learned.
At press time the name of the pur-
chaser was not made available, al-
though a reliable source indicated
that it was a large merchandiser nol
previously active in recorded prod-
uct or TV promotions.

[t is understood that Crane will re-
main on with the company as con-
sultant.

Moe Lewis Victim
Of Cancer In Vegas

LAS VEGAS—Services were held
Sunday (27) for Moe Lewis, 65, en-
tertainment director for the Fremont
and Stardust Hotels here, He died of
cancer.

Lewis, a Las Vegan 14 years, oper-
ated the Embers Restaurant in New
York in the 1950s and also Basin
Street East. He is survived by the
widow, Lilyan, a daughter and a
brother.
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Bookers Seek Damages In
Suits Against the Turners

LOS ANGELES—Ike and Tina
Turner are codefendants in two

separate Superior Court suits, both
involving their booking activities.

United States Theatrical Agency,
which they allegedly formed with
former Associated Booking Corp.
executive Dave Bendett March 19,
1974, has obtained a temporary or-
der restraining the Turners from in-
terfering in the operation of that
EI.EEI'I:E}-'-

The firm and its president, Ben-
dett, claim in their suit that the Tur-
ners without corporate approval
took over the company by seizing
corporate records and changing

door locks so personnel could not
enter.

The firm seeks $500,000 damages
and §75,000 in commissions which it
alleges are owed on an equal split
deal.

The second suit was brought by
Heller-Fischel Agency here, seeking
payment of $15,000 in commissions
due them from a Las Vegas Hilton
stay they worked out for the Turners.

The commission hassle was
brought before the International Ex-
ecutive Board of the American Fed-
eration of Musicians, whose board
ruled that the Turners owe the
agency the money. The suit seeks a
judgment for the loot from the Tur-
ners.

Col, RCA Share ‘Pepper’

® Continued from page |

will have distribution rights to the
album for the U.S. and Canada;
RCA will distribute it for the rest of
the world.

A date for the recording has not
yet been arranged nor has a pro-

Stax Sued by
Comedian Pryor

LOS ANGELES—Richard Pryor
Is seeking artist and writer royalties
from Stax Records, Partee Records
and East Memphis Music in Supe-
rior Court here.

Pryor's corporate entity, Pay Back
Inc., is suing Stax, which distributes
Partee, lo whom he is signed as an
artist, for $30,000 in back royalties.
According to his contract, he ison a
7 percent of 90 percent of retail rate,
He was to be paid a non-returnable
advance of $50,000, the contract also
states.

He is suing the publisher for a cu-
mulative $12,500, which he claims is
owed him. The pact also called for
Pryor to receive $2.500 for writing
the album material.

ducer been assigned, according to a
Columbia spokesman. It's known,
however, that the recording will be a
two-record package and will contain
the 29 songs from the show.

The show, which has a cast of 32,
contains all of the John Lennon-
Paul McCartney songs from the
Beatles albums “Sgt. Pepper. ..."
and “Abbey Road,” plus four other
tunes.

Stigwood has its own label, RSO
Records, which is distributed by At-
lantic Records. The Columbia-RCA
deal was arranged separately by the
Stigwood Organization, not by its
record division,

The Beacon Theater run of “Sgt
Pepper” is limited 1o four weeks,
then the show is scheduled for a na-
tional tour. However, if the show
does extremely well, it will be held
over, and a road company will be
formed to go on tour, a spokesman
saYys.

The play, conceived and adapted
by Tom O'Horgan and Robin Wag-
ner, features Bruce Scott, Allan
Nicholls and Kay Cole. The show is
being produced in association with
Brian Avnet and Scarab Produc-
tions.
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Blue Notes Served Up By
Blue Note For 150 Guests

LOS ANGELES—UA Records'
Blue Note jazz label launched a
series of invitational showcase con-
certs Monday (28) for its artists with

Sahara-Tahoe
Slashes Prices

STATELINE, Nev.—The Sahara-
Tahoe has initiated a fght agains
inflation by offering entertainment
for a $7.50 charge for the dinner
show and $6 for the midnight cock-
tail show.

The new policy began Oct. 18 with
the opening of Ray Stevensand kay
Starr. Some of the other entertainers
performing for the same prices are
Bobby Vinton. Anne Murray,
Bobby Goldsboro, Roger Miller and
Steve & Eydie. The $7.50 special will
be a complete prime rib dinner,

William Dougall, vice president
and general manager, says of the
new policy: “T he lower priced
shows are particularly exciting be-
cause the general trend other show-
rooms have followed is to raise the
price of their entertainment. Shows
normally cost between $15 and $20
and, to my knowledge, our hotel is
the only showroom to greatly reduce
the price of shows.”

vibraphonist Bobby Hutcherson
performing for 150 guests.

Critic Leonard Feather moder-
ated a gquestion and answer session
afterwards between the audience
and Hutchersons all-star pickup
group. The concert was held at the
commercial photography studio of
Albert Watson, which looked like
the setting of “Blow-Up.”

Blue Note intends to hold six to
eight similar showcases in 1973,
starting with pianist Horace Silver in
January and also including such
Blue Note artists as Lou Donaldson
and Don Byrd.

LA creative services vice presi-
dent Bob Cato says “the idea of this
series is lo showcase the great artistry
of today’s jazz musicians in a digni-
fied but warm setting outside the
standard commercial circuit. We feel
thisis a particularly appropriate and
effective way to build a stronger
identity for a specialized artist roster
like we have on Blue Note.”

Hutcherson played for nearly an
hour, using an acoustic marimba
rather than his usual electric vibes.
He delivered astonishingly virtuoso
cascades of notes in lengthy free-
form jazz explorations of two origi-
nal pieces, plus the standard “Body
& Soul” and bebop classic “Salt Pea-
nuts,”

GLADYS KNIGHT & THE

PIPS

Empire Room, New York

Can too much polish dull the reflection? That
seemed to be the problem at the Gladys Knight
& the Pips opening-night performance at the
Waldori-Astoria here Oct. 28.

Million record sellers since they joined Bud-
dah Records a couple years past, the group fell
shorl of expectations from their selloul perform-
ances at this hotel last year and their recent
recard sales. Maybe part of the problem was
that this year's show was really last year's.

True, patrons should be able to hear an act’s
“hig sellers” but, in this case, it would have
been more worthwhile if Ms. Knight and family
put a little more imagination into their show.

One couldn't help getting the feeling that
little rehearsal trme went info this effort. The or-
chestra, blending with the group's regular
backup, was sluggish most of the evening. That
streamlined, fast moving sound readily identi-
fied with the group just wasn'l there,

Also, it would have been mice if the group mn-
troduced a number of selections from their lat-
est album, from a commercial as well as an
aesthetic point of view, To her credit, though,
Ms. Knight did come through with an extremely
fine interpretation of “The Way We Were,”

JIM MELANSON

Talent In Action

TODD RUNDGREN'S
UTOPIA
Radio City Music Hall, New Yark

Todd Rundgren's Oct. 20 return to Radio City
Music Hall, with his Utopia group, was a well-
produced, three hour gig which gave the largely
youthful audience more than its money's worth.

Rundgren has come a long way since the
early days when his records under the name
“Runt” were distributed by Ampex.

Today he has a highly-developed sense of
showmanship. This, interlaced with his natural
musical talents, and some standard Broadway
theatrics, aids him in sustaining the interest of
his audiences in a non-stop, protracted concert
that few other artists would dare attempt.

Rundgren, who has quietly been elching a
name for himself both as independent producer
of Grand Funk's most recent records, made use
of a wide variety of instruments (including syn-
thesizer, harmonicas, and accordions) inter-
mixing them with tapes to achieve a profes-
sional finish, further enhanced by the fine
acoustics of the Music Hall.

His musical selections for the evening were

culled from past, present and future Bearsville
releases, and ran the gamut from hard driving

(Cantinued on page 18)
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Night Club
Ops Meet
In Denver

DENVER—Ebbets Field nighi
club owner Chuck Morris is hosting
the first national nitery operators
convention ever held Monday and
Tuesday (11-12) with 23 of the coun-
iry's most importanlt progressive
rock club owners already committed
1o attend.

In addition, representatives of top
music booking agencies including
CMA, IFA and Magna will be at the
conclave, as well as a number of per-
sonal managers.

Among the nitery operalors re-
ported coming to the meeting are
Doug Weston of the Troubadour in
Los Angeles, Alan Pepper of New
York's Bottom Line, David Allen of
the Boarding House in San Fran-
cisco, Richard Harding of Chicago’s
Quiet Night, Jack Boyle of the Cellar
Door in Washington, D.C. and Bill

(Continted on page 18)

Dorsey Units Play
7-Day Mexico Treks

LOS ANGELES—The Jimmy
Dorsey Band, fronted by trumpeter
Lee Castle, and with vocalist Helen
O'Connell will be featured on a
seven-day Sitmar cruise to Mexico
leaving Jan. 4

On Jan. 11, Sitmar’s cruise along
the same route will have the Tommy

Dorsey Band led by Murray
McEachern and vocalist Rosemary
Clooney.

Both jaunts on the 8.5. Fairsea
will also have a 1940s jukebox and
announcer Frank Breese re-creating
old radio shows on the ship's inter-
com sysiem.

IFA Acts Working;
Ticket Sales Slump

By NAT FREEDLAND

LOS ANGELES—"IFA acts are
getting as many dates as ever. But
promoters are cancelling more
shows because of slow ticket ad-
vances, That's where the tight-
money economy is affecting us,”
says Dan Weiner, top West Coasl
rock booker of International Fa-
mous Agency,

“Still, the big acts and the cur-
rently hot acts won't be hurt in this
selective ticket-buying market,” says
Weiner. "Chicago, Loggins & Mes-
sina and the Beach Boys set record
tour grosses for themselves this sum-
mer. And the Pointer Sisters got hot
again.”

Weiner has been with IFA for six
years after earlier stints in Chicago
concert promotion and New York
personal management. “The key
thing an effective agent must under-
stand 1s when an act s ready tochimb
to the next level of marketablility
and what geographical areas the act
is hottest in,” he says. “"An apent
holds back his act when he over-
prices it or underprices it.”

With nine music agents in New
York and Los Angeles, Weiner feels
that IFA has made particularly
strong coordinations with its pow-
erful TV and commercials divisions.

"We've potten some very lucrative
commercials voice-over deals for
clients,” he says. I also think that
we got prime-time television expo-
sure far in advance of their record
sales impact for the Doobie Broth-
ers, Loggins & Messina and the
Pointer Sisters.”

Weiner has an intriguing theory
for the lack of big outdoors rock ex-
travaganzas which promoters all
over the U.S. this summer were hop-
ing to put on in the wake of the

Motown photo
DYNAMIC SUPERIORS
“Shoe Shoe Shine"—-88
This Washington, D.C. quintet
got starteg as high schoolers 10 years
ago. Motown president Ewart Abner
signed them after hearing the actata

NATRA convention in Atlanta,
“Shoe Shoe" was written and pro-
duced by the redoubtable team of
Ashford & Simpson (WB artists in
their own right).

The song is an ethereally nostalgic
look at the easy time when a shoe-
shine was a dime, with a somewhat
more Philly-style ballad style than
usually associated with Ashford &
Simpson.

Tony Washington is the Supen-
ors' lead singer and brother Maurnice
is it organizational force. George
Peterbank, George Spann and Mi-
chael McCalpin are the other three.

They all live together in their own
big D.C. house. Management by
Guy Draper’s Congressional Enter-
tainment Complex of Washinglon,

www americanradiohistorv com
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MGM photo
GLORIA GAYNOR

“Never Can Say Goodbye™—80

Billboard’s discotheque columns
have heralded the New York danc-
ing impact of this revived Jackson 5
uptempo classic. Gloria Gaynor
manages to sound lush-voiced and
dynamically energetic at the same
time,

The bass figure is slightly regpae
and mixed loud enough to crumble
brick walls. Strings and thoroughly
funky rhythm section complete the
contemporary  packaging. Gﬂ_l,rnnr
had a previous disco smash, *Honey
Bee' that didn't cross over to the Hot
100 for MGM.,

She’s from the middle of a seven-
child family in Newark and only
recently moved into Manhattan. Her
manager is Jay Ellis. As an inter-
esting aside “MNever” songwriter
Clifton Davis is now an actor siar-

ring in TV's “That's My Mama."

1 50,000 attendance at the California
Jam.,

“It was just too late lo get anything
big organized after the promoters
started trying it following the Cali-
fornia Jam in April,” he says. “Next
summer is when we'll see all the
multiple-star one-day festivals
across the U.S. So many big festival
plans have been killed by local gov-
ernment injunctions that established
promoters are being super careful.

At any rate, Weiner feels that ball
parks will eventually be recognized

(Continued on page 33)

 Signings_

Anne Murray re-signed to Capitol, described
as “multimillion-dollar” long-term deal with la-
bel where she's been since 1969, ... Mack
White, already on the country chart with “Ain't
It All Worth Living For” to Playboy via master
purchase,

Pleasure, jazz-soul octet from Portland, o
Fantasy. They are a discovery of Crusaders trom
bonist Wayne Henderson, . . . Tommy McGee lo
Mercury, produced by Sound Gems of Phila-
delphia.

Iron Butterfly to MCA. Manager of the re-
formed group 15 Leonard Sachs. Onginal mem-
bers Erik Braunn on guitar and drummer Ron
Bushy remain from the group that had a plati-
num album with “Inna Gadda Da Vida." Bassist
Philip Kramer and keyboardist Howard Reitzes
are the newcomers.

California Music, trioc headed by former
Beach Boy Bruce Johnston, to RCA-distributed
Equinox Records. Johnston is co-owner of the la-
bel with Terry Melcher. . . . Souther-Hillman-Fu-
ray Band and the Raspberries both now booked
by Amencan Talent International.

UK. group Gryphon to Bell Records. The
group will be touring the U5, shortly with Yes
upon rejease of their debut Bell LP, “Red Queen
To Gryphon Three."

Lynn Anderson re-signed with Columbia
Records, Also on Columbia, Ray Coaniff re-
signed.

Hot Checolate and Dennis Rousses both to
Big Tree Records. Hot Chocolate, an Englhsh r&b
group, will be touring the U.5. shortly and will
have their Big Tree debut LP, "Cicero Park,” re-
leased this week. Plans are also under way for
Roussos’ first U.S. album and tour.

Poet-songwriter Gil Scott-Heron to Bell. The
25-year-old was formerly on Flying Dutchman
and has been gaining a reputation as a new pro-
gressive black artist as a result of a hit single
“The Bottle.” Scott-Heron follows by a week the
signing of Melanie by Bell's president Clive
Davis.

Donna Weiss to CBS April Blackwood Music
for co-publishing of her Bible Beit catalog. She
is @ widely recorded songwriler.
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Nothing good comes easy:

Patti LaBelle, Nona Hendryx and Sarah
Dash have been singing together since their
days as Patti LaBelle and the Bluebells.
They've performed at the Apollo and the
Metrnpolltan Opera House, they've had
hlt singles and acclaimed albums. But

“Nightbirds” is their ultimate achievement.
These ladies have attained vocal perfection,
and they make it sound easy.

fﬂﬁfﬁ{f{MGH TBIRDS
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“Nightbirds,” featuring the1r single
AT B “Lady Marmalade.” Proudly presented On Epic Records

5 T9Td CBS ine
Also available on lape =Rl ne
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For your information, Billboard's indispensable Recording Studio Directory keeps the music industry

in touch and up-to-date on what's
happening and what's new on the international

BILLBOARD’S INTERNATIONAL

recording studio scene. FEEETORY OF RECORDING STUDIOS

Talent

lalent

® Continued from page I

rockers to folksy little tunes reminiscent of his
early recordings. RADCLIFFE JOE

WILLIE NELSON
RAY WYLIE HUBBARD &
THE COWBOY TWINKIES

Troubadour, Los Angeles

Willie Nelson's debut here Ocl. 29 gave {he
Troubadour rock crowd one of their rare doses of
country music, and judging from the reaction

Nelson received, country may become a more
familiar face here.

Nelson is certainly one of the more entertain-
ing of today's country performers, with some.
thing in his repertoire designed to appeal to al-
most everyone, Backed by a fine band, he
moved through several self-penned songs which
have become virtual pop standards (“Funny
How Time Slips Away,” "Night Life”), several
country standards including “Hello Walls,”
some of his newer material highlighted by "It's
Not Supposed To Be That Way™ and a new song.

With one of the most distinctive voices in
contemparary country and a flair for guitar that
shines thraugh when he puts his mind to it, Nel-
son ran through more than an hour of nonstop
music belore a crowd that included the likes of
Bob Dylan, Kris Kristoiferson, Roger Miller and
Eagle Glen Frey.

A major writer and country star for more than
a decade, Nelson has been gaining wider recog-
nition over the past several years and with more
appearances such as this one under his belt, he
should become the universally recognized star
he surely deserves fo be,

Ray Wylie Hubbard & the Cowboy Twinkies
sang some country, some rock, some rockablly
and generally gave everyone a good time. Hub-
bard has a fine sense of humor. Every member
of the group is a personality on his own and with
proper exposure, Wylie should be entertaining
more crowds the way he entertained this one.

BOB KIRSCH

GEORGE CARLIN
TRAVIS SHOOK AND
THE CLUB WOW

Carnegie Hall, New York
George Carlin's Oct. 14 packed house showed
why he is one ol the comedy world's most suc-
cessful and consistent performers. Carlin s
probably the finest technical comedian working
today and he has all the skills a good comic
needs to be funny, every dialect imaginable, ex-
cellent physical shills, and the ability to use the
microphone to get subtle sounds that add to his
funny lines. His humar is derived not from what
he says, but from the way he says it. His show
does not consist of routines or jokes, but a series
of observations about life that he delivers in his
own unigue style. After his 1% hour non-stop set
there was not an unhappy face in the audience.
To begin the show, Carlin introduced Travis
Shook and the Club Wow, two extremely tal-
ented young men who delighted the audience
with fine musical satire. Both Steven Shook and
Chandier Travis are excellent vocalists and com-
petent musicians, with Shook excelling on
acoustic guitar. But the overall outstanding as.
set of the group 15 Travis' flair for comedy. This
group is a natural for college audiences,
BOB FORD

STEVE & EYDIE
Caesars Palace, Las Vegas

The brilliant husband-wife team's all-new
show for 1974 is overwhelmingly the best on the
Strip.

Steve Lawrence has never looked or sounded
better. His creative comedy mind adapts to any
occasion, including the funeral directors meet:
ing at the hotel Oct. 18. Wife Eydie Gorme,
gowned magnificently, sings with either sensi-
tivity or humor. Their show runs the gamut from
chart hits to old standards.

High point of the outstanding evening was
the tribute to George Gershwin featuring con-
ductor Nick Perito and Harry Trotier on twin pi-
anos with Steve and Eydie singing the Ira Gersh-
win lyrics the way the Iynicist intended.

Professional comedians should take lessons
from the way this pair makes their well re-
hearsed spicy insults always seem new and
fresh. A magnificent show for all ages and well
worth the $17.50 minimum. LAURA DENI

In Action_|

Who/Where/When

(Al entries for Who—Where—When should be sent to
Helen Wirth, Billboard, | Astor Plaza, New York, N.Y. 10036.)

Campus appearances by artists are
incorporated into the listings below.
Artists appearing on campus are
miarked with an asterisk.

EAST

BILL ANDERSON (MCA): Onandaga
War Memorial Auditorium, Syracuse,
M.Y. Nov. B; Auditorium Theater, Roch-
ester, N.Y. (22); Kleinhans Music Hall,
Buffalo, N.Y. (23); Masonic Temple,
Scranton, Pa. (24).

*ELVIN BISHOP (Capricarn): Capitol
Theater, Passaic, N.J. Nov. 8, Hamilton
Kirkland College Gym, Clinton, NLY . (9);
Rochester War Memorial Auditorium,
MY, (14); Buffalo Memorial Auditorium,
MY, (15}, The Sunshine Inn, Ashbury
Park, N.J. (17).

*ALBERT KING (Stax): Columbia Univar-
sity, N.Y. Nov, 16.

THE LETTERMEN (Capitol) Benafi,
Sharon, Pa. Nov, 21, Holiday House,
Pittsburgh, Pa. (25-Dec. 8).

LOGGINS & MESSINA (Columbia) Nas-
sau Coliseum, Uniondale, N.Y. Nov. 4;
Civic Center, Providence, R.1. (5).

BOB LUMAM (Epicy Madison Sguare
Garden, N.Y. Nov. 16

*NEW RIDERS OF THE PURPLE SAGE
{Columbia). Seaton Hall Univ,, 5. Or-
ange, N.J. Nov, 22, Orpheum, Boslon
(24); Academy of Music, N.Y. (27-28-
30},

OZARK MOUNTAIN DAREDEVILS
(A&M). Academy of Music, N.Y. Nov.
28,

“THE RASPBERRIES (Capitol): High
School, Kearney, N.J. Nov. 6, Amherst
Cinema, Mass. (16).

TOM RUSH (Columbia). Civic Center,
Providence, R.1. Nov. 5.

*SLY & THE FAMILY STONE (Epic):
Trenton, N.J. Nov. 22; St. John's Univ,,
M.Y. (24).

TAVARES (Capitol). Rudy's, Latham,
N.Y. Nov, 4-0,

BOBBY VINTON (ABC /Dunhilly: Catho-
lic U Center, Scranton, Pa. Nov. 10,
Latin Casino, Cherry Hill, N.J. (11-17).

WEST

BRIAN AUGER (RCA): Paramount The-
ater, Seattle, Wash. Nov. 8; Paramount
Theater, Portland, Oregon (8), 5. Ora-
gon College, Ashland (10}).

BOBBY BARE (RCA) Helena, Mont,
Nov. 12; Missoula, Mont. {13).

MAC DAVIS (Columbia): Arizona State
Fair, Coliseum, Phoanix, Nov. 8-10.

*FREDDIE HUBBARD (Columbia). Har-
mon Gym, Univ. of Calif., Berkeley,
Mo, 21.

SAMI JO (MGM). Arizona State Fair,
Mov. 8.

LOGGINS & MESSINA (Columbia). HIC
Arena, Honolulu, Hawaii, Nov. 22-23,
RONNIE MILSAP (RCA). Civic Audilo-
rium, Bakersfield, Calif. Nov. 4, Con-
vention Center, Fresno, Calif, (7); Cow
Palace, San Francisco (B), Swing Audi-
torium, San Bernardino, Calif. (9), Con-
vention Genter, Anaheaim, CGalif, (10}

ANNE MURRAY (Capitol); Anaheim
Convention Center, Los Angeles Nov.
15; Sports Arena, San Diego, Calif.
(16},

NEW RIDERS OF THE PURPLE SAGE
{Columbia); Civic Auditorium, Santa
Monica, Calif, Nov. 8; Civic Theater.
San Diego, Calil. (9): Memorial Audito-
rium, Sacramento, Galif, (10), Winter-
land, San Francisco (15-16).

OZARK MOUNTAIN DAREDEVILS
(AEM): Santa Monica Civic, Calif, Nov
8, Tuesday's, San Diego, Calif. (9
Berkeley Community Theater. Calif.
(10},

CHARLEY PRIDE (RCA). Civic Audito-
rium, Bakersfield, Calif. Nov. 4; Con-
vention Centaer, Fresno, Calif. (7); Cow
Palace, San Francisco (B), Swing Audi-
torium, San Bernardino, Calif, (9); Con-
vention Center, Anaheim, Calif. (10).

RIGHTEOUS BROTHERS (Capitol): HIC
Arana, Honolulu, Hawaii, Mov, 8

TAVARES (Capitol): Circle Star Theater,
San Carlos, Calif, Mov. 1517; MGM
Grand Hotal, Las Vegas (27-Dec. 24),

MIDWEST

BILLANDERSON (MCAY. Memaorial Hall,

Dayton, Ohio Nov. 8. James Whiting
Auditarium, Flint, Mich. (10), Massay
Hall, Toranto, Canada (28); Vets. Me-
maorial Auditorium, Columbus, Ohio
Mow. 30.

BOBBY BARE (RCA). Topeka, Kansas
Mov. 10

=JIM ED BROWN (RCA}): High School,
Evansville, Wisc. Nov. 9; Paris High
School, Il {10); Frontier Club, Min-
neapolis, Minn. (15).

ARLDO GUTHRIE {Reprisa): Midland
Theatar, Kansas City, Mo. Nov. 4; Univ
ol Minnesota, Minn. (7), Massey Hall,
Taronto, Canada (12), Willred-Laurier
Univ., Kitchner, Canada (14); Civic
Centar, Ottawa, Canada (16)

FREDDIE HART (Capitol): Packard Mu-
sic Hall, Warren, Ohio Mov, 23
FREDDIE HUBBARD (Columbia) In
Concert Room, Montreal, Canada Nov
5-10.

*HUES CORP. (RCA). Univ, of Nebraska,
Lincoln Nov. 16, Unv. of Mo., Columbia
(17).

ISLEY BROS. (Epic): Sports Arena, To-
ledo, Ohio Nov. 9, Dayton, Ohio (10),
Convantion Center, Indianapolis, Ind.
(28).

LOIS JOHNSON (MGM). Toledo, Ohio
Nov. B-9; N. Redwood Falis, Minn. {(11-
16).

ALBERT KING (Stax). Amphitheataer,
Chicaga, Ill. Mov. 7.

THE LETTERMEN (Capitol); Memaorial
Hall, Dayton, Ohio Nov. 22; Velarans
Memorial Music Hall, Columbus, Ohio
{23); Toledo Masonic Auditorium, Ohio
(24).

*GORDON LIGHTFOOT (Reprisa):
Pershing Auditorium, Lincoln, Nebr.
Nov. B8: Drake Univ., Das Moines, lowa
(9) linois State Univ. Mormal (10),
Canada (16-23)

LITTLE MILTON (Stax) IMA Audito-
rium, Flint, Mich. Nov, 22: Hellinick Hall,

Night Club Ops to Denver

® Continued from page 16

Scarborough of the Main Point in
suburban Philadelphia.

East Coast coordinator is Eppi
Epstein of My Fathers Place, Ros-
slyn, L.I. Morris® assistant Jane Cov-
ner is administering the conclave lo-
gistics, Nitery operators wishing to
attend the meeting should conlact
Morris or Epstein.

“The meeting is called to look for
ways that club operators can work
together nationally to fight against
the generally worsening business
caused by inflation and ught-money
economy,” says Morns. 1 still con-
sider my club s doing well even
though our overall business 15 down
20 percent.”

Morns says that at least three im-
portant rock clubs have shut down
this year. He cites as main problems
the lessening availability of touring
artists as promoters book fewer con-
certs, and a shrinkage of record com-
pany support.

“All club owners deal with the
same artists, the same agents and

www americanradiohistorv com

managers,” says Morris. “There cer-
tainly ought to be areas where we
can work together efTectively in our
mutual interest. I'd like to see this
meeting result in the start of a real
club operators organization that
meets annually.”

Rock club owners regularly phone
each other around the U.S. 1o dis-
cuss mutual problems. says Morris.
But the Denver meeting will mark
the first time they have ever met (o-
gether nationally.

Earlier this year, the most impor-
tant U.S, concert promoters met in
Long Island to discuss their prob-
lems. The session resulted in several
united policy stands.

Hacienda’s Lounge
In Las Vegas Debut

LAS VEGAS—Hacienda Hotel
here has opened a new 200-seat
lounge, the Sombrero room, as part
of its ongoing $7 million remodeling
project. Country entertainer Casey
Cole kicked off the first show Oct.
24,

E. Chicago, Ind. (27); Freedmen's, Chi-
cago, lil. (29).

BOB LUMAN (Epic) Downspout, Floris-
sanl, Mo. Nov. 9.

*ANNE MURRAY (Capitol): Ball Univ.,
Muncie, Ind, Nov. 8, Western lIl. Univ,,
Macomb, Il (9), Oak Brook Farum, Nl
{(10).

OZARK MOUNTAIN DAREDEVILS
(A&M). Auditorium Theatar, Chicago,
. Nov. 27,

KENNY PRICE (RCA): Prairie Du Sac,
Wisc. Mov. 8.

*SLY & THE FAMILY STONE (Epic) Kial
Auditorium, St. Louis, Mo. Nov. 8; Univ.
of Kansas, Lawrence (9); Kansas City,
Kansas (10); Columbia, Mo. (17).

TAVARES (Capitoly Dayton, Ohio Nov.
10.
BOBBY VINTON (ABC/Dunhill); Execu-
tiva Inn, Evansville, Ind. Nov, 4-8,
BILLY WALKER (MGM). Rocky Ridge,
Mao. Nov, 9: Switz City, Ind. (24).
BOBBY WOMACK (United Artist) De-
troit, Mich. Nov. 1-10.

SOUTH

ATLANTA RHYTHM SECTION (Pol-
ydor): Gainesville. Ga. Nov. 5, Albany,
Ga. (6), Barnesville, Ga. (7).

BRIAN AUGER (RCA). Travis Streel
Efectric Co,, Dallas, Texas Mov. 7; Elec-
tric Ballroom, Atlanta, Ga. (19-23).

BOBBY BARE (RCA): Lake Charles, La.
Mov. 6, Durant, Okla. (7), Texas Opry,
Austin, Texas (B);, Houston, Texas (9)

BRIAN COLLINS (Dot} Athens, Ga.
Mov. 8-9; Gullad, Texas (16).

GRAHAM CENTRAL STATION (Warner
Bros.);, Fox Theater, Atlanta, Ga. Nov.
8

*FREDDIE HART (Capitol); Ector County
Coliseum, Odessa. Texas Nov. 7; Aus-
tin, Texas (B); Weesatchea Hall, Texas
(9). Rocky Mount High School, N.C.
(15); E.O. Glass High School, Lynch-
berg, Va. (16).

*HUES CORP. (RCA): S1. Univ., Las
cruces, N.M. Nov. B; Debutante Ball, Ft.
Worth, Texas (9).

SAMI JO (MGM): Fairmont Hotal, New
Orleans, La, Nov. 25-30,

*ALBERT KING (Stax): Howard Univ.,
Landover, Md. Nov. 17,

BRENDA LEE (MCA). Nashville, Tenn.
MNov. T: Little Rock, Ark. (B); Asheville,
N.C. (9).

“THE LETTERMEN (Capitol): Winthrop
College, Rock Hill, 5.C. Nov. 4; Bell Au-
ditorium, Augusta, Ga. (B), Stalford

(Continued on page 33)
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It’s a matter of simple arithmetic:
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The Bottom Line. What does it all add up to’ )
To this: Rolling Stone 1s the most popular, most powerful magazine in
the music business. By a country mile. The next magazine isn’t even
In sight. How about you? Are you in it —or out of it?

*QOur new Seasonwein 74 Readership Study is a survey of 5700 Rolling Stone newsstand buyers and subscribers.
A very solid, substantial research project that tells us who our readers are, what they buy, how they live, and how
they read Rolling Stone. Average time spent reading each issue? Would you believe | hour and 26 minutes!

#*Source: RIAA.
If you'd like more details, write us or give Ann Pilkington or Joe Armstrong a call. (212) 486-9560.
78 East 56th Street, New York, N.Y. 10022.
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NOVEMBER 9, 1974, BILLBOARD

Billboard SPECIAL SURVEY for Week Ending 11/9/74

Billboard FM Action

c Copyrighl 1978 Bdiboard Pubdeabions, Inc Mo paet of this peblicabion may be regeaduced. slored in @ relneval
wystem or Tandmaied o any leem or By #ny means, elechome mechamcal. phofocapying. recoiding. of aiRetwise
miffout 1he poor motben peimission ol the publishe

DEDDATO, ARTISTRY, MCA: WRAS-FM,
WTUL-FM, KFMY-FM, KILH-FM, KIEL-FM,
KOME-FM, KMET-FM, WI49-FM, KLCL-FM,
WNEW.FM, KEFC-FM

16 DAVE BRUBECK, BROTHER THE GREAT

SPIRIT MADE US ALL, Atlantic: WZI()-FM,
WMMR-FM, WOWI-FM. WLIR-FM, WAERFM,
WIOT-FM, WYVS-FM, WRAS-FM, KLOL-FM,
WPRB-FM

FAMILY OF MAN, FIRST LIGHT, Miantic:

WPRB FM, WIIQ-FM, WLIR-FM, WRAS-FM,
WSDM-FM, KILH.FM, KIEL-FM, WIOT-FM,

CURTIS MAYFIELD, GOT TO FIND A
WAY, Curtom: KZAP-FM, KILH-FM, KMET-FM,

WOLIR-FM, WAER-FM

R.E.0. SPEEDWAGON, LOST IN A
DREAM, Epic: CIOM-FM, WOFM-FM. KSHE-FM,
WABX.FM, WVYS-FM

SHAWN PHILLIPS, FURTHERMORE,
AEM: KSHE-FM, WABX.-FM, KLOL-FM, WOFM-
FM, CIOM-FM

MICHAEL WHITE'S MAGIC MUSIC
CO., GO WITH THE FLOW, Impulse: WABX.
FM, WIOT-FM, KLOL-FM, WOWL.FM, WPRE-FM

WOFM-FM, WTUL-FM

IF, TEA BRAKE OVER-BACK ON YOUR
'EADS, Capitol: WVS.FM, KMET.FM, WOWI
FM, WLIR-FM, WRAS-FM, WOFM-FM, WOUR-FM,
WABK.FM, KEFC-FM, WIDT-FM o
BUDDY MILES, THE MANY FACES OF
BUDDY MILES, Columbia: WTULFM, CIOM
FM, WSOM.FM, WPRB.FM, WBEL-FM, WIMF-FM,
WAER-FM, WLIR-FM, WIOT-FM, WRAB.FM
TRAPEZE, HOTWIRE, Warner Brothers:
WIOT-FM, KIEW-FM, WTUL-FM, WBEU-FM,
KLOL-EM, WOFM-FM, KFMY-FM, KEFC.FM,
WRAS FM, CIOM-FM

17 DOBIE GREY, HEY DIXIE, MCA: KEFC-FM,

22 ELF, LA 59, MGM: KSHE-FM, WOUR-FM,
WOWI.FM, WBAB-FM
KING CRIMSON, RED, (import) Island:
WETK-FM, ELOL-FM, KOME-FM, WI49-FM
GLADYS KNIGHT, | FEEL A SONG, Bud-
dah: WSDM-FM_ KZAP FM, KZEL-FM, WABX-FM

MANHATTAN, THAT'S HOW MUCH | LOVE
YOU, Columbia: KQIV-FM, KILH-FM, KAGB-
M. K HIELFH

ARIF MARDIN, JOURNEY, Atlantic: WOW!.
FM, WLIR-FM, WOLR-FM, WAER-FM

JOHN MARTYN, SUNDAYS CHILD, Is-
land: WOWI-FM, WLIR-FM, WBAB-FM, WOUR-FM

RIAP-FM, WRRN-FM, KZEL-FM, WZIIQ-FM,
NFMY-FM, W143.FM, CIOM FM, WIOT-FM

STYX, MAN OF MIRACLES, RCA: WTUL FM,
WYVS-FM, WBEU FM, WIIK-FM, KFMY-FM,
WIOT-FM, WOUR-FM. WPRB-FM, WOFM.FM

18 VARIOUS ARTISTS, THIS IS REGGAE MU-

SIC, Island: WOUR-FM, KBPI.FM, KZAP-FM,
KIEL-FM, WBAB-FM, WABX-FM, KLOL-FM,
WPRE-FM, CIOM-FM

" HATFIELD AND THE NORTH, Virgin:

WLIR-FM, K3AN-FM, KCFR-FM, WOWI-FM, WiDT-
FM, WVVS-FM, WBEL-FM, WOFM-FM

KISS, HOTTER THAN HELL, Casablanca:
WPLR-FM, KMET-FM, KSHE-FM, WABX-FM,
WLIR-FM, WHEW.FM_ WIOT-FM, EIEIH FH

19 BOOKER T., EVERGREEN, Epic:

CHRIS YOULDEN, CITY CHILD, London:
WABKFM, WLIR-FM, WIDT.FM_ WOW1-FM, KFMY-
FM, WBAB-FM, CIDM-FM, WPRB-FM

KIAP-FM,
KILH-FM, KOME-FM, WOUR-FM, WOWI-FM,
WLIR-FM, WYY5-FM

THE SENSATIONAL ALEX HARVEY
BAND, IMPOSSIBLE DREAM, Vertigo:
WOUR-FM, WABX-FM, WTUL-FM, WRAS-FM,
WIOT-FM, WMMR-FM. CIOM-FM

THE MICHAEL URBANIAK FUSION,

llﬂ.ﬂd'l.lmhl WRAS-FM, HEFHFH 'l'l"r"EtE

o=

20 BEM BHEH Bﬂ'ﬂh FIHEHII'S IF SHILET

SMILE, Reprise: WLIR-FM, WABX-FM, WPLR-
FM, WOURFM, WOFM.FM, WI4OFM
CARMEN, FANDANGOS IN SPACE, ABC:
WLIR-FM, WMMR-FM, KEFC-FM, WAER-FM,
WOUR-FM, WPRB-FM

NEUTRONS, BLACK HOLE STAR, (import)

United Artist: WLIR-FM, KSHE-FM, WAER-FM,

WPRB-FM, W143-FM, KLOL-FM

SECRET OYSTER, FURTIVE PEARL, (Im-

port) Cosmos Records: WVVS-FM, KCFR-FM,

WEZI( FM, KEFC-FM, WBEL-FM, WRAS-FM

ROBERT MASON, STAR DRIVE, Colum-
bia: WZZK-FM, WOWI-EM, WTUL-FM, WBRU-FM,
KEFC-FM, WOFM-FM

DAVID BARRETTO, Mercury: WNEW.FM,
CIOM-FM, WLIR-FM, WBAB-FM, KMET-FM

BARRY MILES, SILVERLIGHT, London:
WSDM-FM, KILH-FM, WOWI-FM, WEAB-FM,
WIOT-FM

23

PHARAOH SANDERS, LOVE IN US ALL,

ABC: WAER-FM, WPRB-FM, WOWI-FM, CHUM-
M

GEORGE BENSON, BAD BENSON, CTI:

KILH-FM, WOUR-FM, CIOM-FM

" BRIAN CADD, MOONSHINERS, Chelsea:

KEFCFM, WIOT-FM, WOUR-FM

~ CHAIRMEN OF THE BOARD, SKIN I'M

_IN, Invictus: KQIV-FM, WPLR-FM, CIOM-FM
" CLARENCE CARTER, REAL, ABC: MQN-
FM, WOUR-FM, WEABFM

JOHN COLTRANE, HIS GREATEST YEARS
'IH]L 3, Impulse; KCFR-FM, KLOL-FM, WPRB.

EI.E[:TRIE FLAG, THE BAND KEPT ON
ﬁﬁﬂ. Atlantic: KTMS.FM, W14.FM,

JOHNNY HAMMOND, GAMBLERS LIFE,

Chelsea: WPLR-FM, KILH-FM, WIOT-FM

IMAGINATIONS, 20th Century: KQIV-FM,
KILH-FM, KAGE-FM

JAN AND DEAN, GOTTA TAKE ONE LAST
RIDE, United Artist: KFMY.-FM, WOUR-FM,
KLOL-FM

BARRY MANILOW, BARRY MANILOW I,
Bell: WBAB-FM, WAER-FM, WKTK-FM

MODERN JAZZ QUARTET, IN MEMO-
ﬂgril._“mﬂa id: WOWIFM, WOFM-FM,

DAVID NEWMAN, NEWMANISM, Atian-

tic: WSDM-FM, KILH-FM, KZAP-FM

ROBERT PALMER, SNEAKING SALLY

THROUGH THE I.I.I.f'l' island: WOUR-FM,
KLOL-FM, WAER-FM

THEM/FEATURING VAN MORRISON,
BACKTRACKING, London: WABX.FM, WBAB-
M, WPLR-FM

McCOY TYNER, ECHOES OF A FRIEND,
Milestone: KCFR-FM, WIDT-FM, KILH-FM

24

HANK CRAWFORD, DON'T WORRY
'BOUT A THING, Kudu: KJLH-FM, CHUM-FM

KATHY DALTON, BOOGIE BANDS AND
EEIHE: mﬂn STANDS, Discreet: WORJ-FM,

GEORGE DUKE, FEEL, BASF: wARY.FM,
WOWI-FM

MAGMA, KOWNTARKDSZ, ARM: WZZ0-FM,
RCFR-FM, WOW-FM, WOUR-FM, WOFM-FM

CHARLES ERLAND, DYNAMIC BROTH-
ERS, Prestige: KiLH-FM, KQIV-FM

e 1 MARIA HHLHHIH WAITRESS AT A DO- KIKI DEE BAND, | GOT THE MUSIC IN
e o AOCRBVESTRris NUT SHOP, Reprise: KTMS.FM, WSOM-FM, ME, Rocket: KGB.FM, WOFM.FM, WSDM FM,
W ':E ety P P KGB-FM, KBPI-FM, WLIR-FM, WABX-FM, WMME- KIAP-FM, KFMY-FM, KIEL-FM. KPRI-FM, KSAN.
HDME;H""-‘ gt et 4 FM, CIOM-FM, KLOL-FM, WIOT-FM, WORJ-FM, FM, KOME-FM, WOUR-FM, WORJ-FM, WOWI-FM,
. KIEW-FM, KZELFM, WIMF-FM, WOWI-FM, WABLFM, CHUM-FM, WKTK.FM, KLOLFM,

3 "’“UEUE;'T“'EI;ET;T- “{"i &HE;T}L"HT WAER-FM, WTUL-FM, WOURFM, KMET-FM, WAER FM, WLIR-FM, KEFC.FM, WMME-FM
ING (vocal & inst. WBEUFM, KZAP-FM, WPRB-FM, WOFM-FM, THOS ME
Barry White—20th Century Fox KFMY-FM, KSAN-FM, WI49-FM, WKTK-FM, EE,.'?"@T l';.:mﬁg[i%m mﬁ.pwnw%sn?m
4 EVERLASTING LOVE—Carl Carlton— KEFC-FM, WEBRL-FM, WRAS-FM. WBAB-FM, KBPI-FM, WABX-FM, CIOM-FM, WOUR-FM,
BRChDEN.. KOME M. KLB1FM KFMY-FM, WNEW-FM, WPLR-FM, WLIR-FM,
5 GET DANCIN'—Dico-Tex & the Sex-o- VAN MORRISON, VEEDON FLEECE, KSHE-FM, KMET-FM, KZAP-FM, WPRB-FM, WIOT-
2 mi:emfﬂu‘r:tlﬁ? - Warner Brothers: KTMS-FM, KSAN.FM, WLIR. FM, WOFM-FM, WSDM-FM, KOME-FM, WBAB-FM
'3 ORDERS—Carol FM. WABXFM, WMMR-FM, CIOM-FM, KLOL FM, RIM THE CENTURY
Douglas—Midland International KFMY-FM, W145.FM, WIOT-FM, KOME-FM, Egﬁfgnmrﬁﬁﬂfﬂﬁm_mlwm i
7 EXPRESS (ip cut)—B.T. Express— WORJ-FM, KZEW-FM, WRASFM, WIELFM, CHUM-FM, WERU-FM, KLOL-FM, WWVSFM,
Scepter WIMF-FM, WOWI-FM, WAER-FM, WTUL-FM, WEEL-FM, KSAN-FM, WIUL-FM, WOUR-FM,
8 TELL ME WHAT YOU WANT—Jimmy KMET-FM, WBEU-FM, KLBIFM, KIAP-FM, WSOM-FM, WOFM-FM, HFMY-FM, KZELFM

Rutfin WSDM-FM, WPRB-FM, WOFM-FM, CHUM-FM, KOME-FM, WNEW.FM, KEFC-FM, WIOT-FM
9 SUGAR PIE GUY (part 1 & 2)—The mﬂ:;ﬂ, KEFC-FM, WERL-FM, WBAB-FM, GREGG ALLMAN Tﬂlﬁ, LIVE, Capri-
Joneses—Mercury e R cormn: WOUR-FM, WI149-FM, WORI-FM, WOWL
10 ROCKIN' SOUL—Hues Corp.—RCA 3 BILLY JOEL, BILLY JOEL STREET LIFE FM, KGE-FM, KZEW.FM, WOFM-FM, KIAP.FM,
SERENADE, Columbia: WAER-FM, KLBI.FM, KTMS FM, KSAN.FM, KMET-FM, KSHE-FM,

! FM, WLIR-FM, WORJ-FM, WIMF-FM, WTUL-FM, mun FM, WIOT- m CIOM- M
mis  (New York City) CIOMFM, KLOLFM, WKTK M, WWMRFM, | ——ireoer—ppen Ilmlﬁ‘_w_-mr
Colony Records WVVSFM, KZAPFM, WSDM-FM, WOFM-FM,

Week , KOME-FM, W145-FM, WABK.FM, KEFC.FM, KBPI wﬂ'l“ﬂ“'ﬁ:'mﬁ':‘ i e i W
L O o TaR T ek PR WRAGEM. FM, WIMF-FM, WTUL-FM, CJOM.FM. WBEL.FM
3 e ERR SkT CoRE T LEO KOTTKE, DREAMS AND ALL THAT WVS.FM, KLOL-FM, WOFM.FM, KZEL.FM,

Govnor—MGM i ?‘mm:fmgﬁ Wﬁmfﬁﬁmfmﬁﬁ KOME-FM, WLIR-FM, KEFC-FM
3 MORE THAN EVERYTHING, YOUR WORJFM. KSHEFM, WIMEFM, WOWLEM, | 10 mﬂm “E“ms"g'“ iy
ebbicodnat Uil gl el RLALYM, WUUREM, WRTEIM. MMM, FMl, KFIY.FM, KSAN.FM, WNEW FM, WIOT £
20t Sentury Fox KCFRFM, WOFM-FM, WPRB-FM, KOMEFM, KOME-FM, WORJ-FM. KSHEFM. WTUL-FM.
4 DOCTOR'S ORDERS—Carol W149-FM, WBEL-FM, WAER-FM, KEFC-FM. KBP!- WBEL FHI HPRB-FM. WE'FH- FHI HI.IH.—FH'
Douglas—Midland International M, 'l"llBRU FM, KLBJ-FM HEFE--*'H'HHHH-F.H ﬁlﬂﬂE-FH. ' o
N reAd ek S Bhincos & FOGHAT, ROCK ' ROLL OUTLANS, | —FIRPORT CONVENTION, A NOVABLE
Harold Melvin & the Bluenotes— Bearsville: WRAS-FM, KBPLEM, WABXFM, FEAST. Island: WPLR.FM, WHTK.FM, WRAS.
Philadelphia International CIOM-FM, WERL-FM, KFMY.FM, KLOL-FM, B AN COUR R SMELEM KT
6 ROCKIN' SOUL—Hues Corporation— KAGE-FM, WI49-FM, WIOT-FM, WPLR FM, KIEW. HEIEW-FM Wi‘RB M i!..EEl M I'I’I'GHI-FH‘
RCA | ML NG, OW-FM, WIDL T, WOUP T, CHUM-FM KLOL.FM, WLIR.FM, KEFC-FM, WWWS.
7 EACH MORNING | WAKE UP—Major WMMRFM, WBEU-FM, WSOMFM, KGB-FM, E CIOMWEN. NEABE
Atlantic > - e ;
8 LOOK ON THE GOOD SIDE (part 1 & CAMEL, MIRAGE, Janus: KTMS-FM. KCFR- %ﬁ”&:ﬁ”&w}rﬂﬁﬁ
H—Invitations—Silver Blue FM, WPLR-FM, KSHEFM, WRASFM, WOWI-FM, WZEL-FM. WBEU.FM. WORLFM. CHUM-FM
Records WIZ()-FM, WAER-FM, WLIR-FM, WI49-FM, WTUL. 'HHIH-FH'. wuu-m: WNEW-FM._ KEFCFM
o COTTOTETIY ov-Conius | MR MO WATY | o
e e WPRB.FM, KMETFM, KErcem, kgpieM, | 11 KENNY RANKIN, SILVER MORNING,
CIOM-FM Little David: KTMS'FM, WLIR.FM, KEMY.FM,
10 TRUSTING HEART—Tramps—Golden e WNEW.FM. WIOT-FM. WPLR-FM. WORLFM
Flanca TODD RUNGREN, TODD RUNGREN'S ' ! J )
Bearsyille: WIOT.FM. KTMS.FM KZEL-FM, WAER-FM, WEEU-FM, WWVS-FM, KCFR-
NSANFE. WRASEHM. WELIRFM. WABKFM. FM, WOFM-FM, KZEL-FM, KEFC-FM, CIOM-FM,
HeWlc Reconts WMMR FH, WKTKFH, WIZQ.M, WPLRFM, KOME FM
e L i, ovara | 7 KWW WG, iRk, WRAST
WOUR-FM, WBUR-FM, WBEUFM, M, M, M, FM, -FM,
1 WHERE ARE ALL MY FRIENDS— WAER-FM. WOFM-FM. KEMY-FM, W149.FM. WOFM-FM, KZAP-FM, KEMY-FM, KILH-FM,
Harold Melvin & the Bluenotes— WBABFM. KLBI-FM KOME-FM, KSHEFM, WOWLFM, WIMF-FM,
Philadelphia International W"ﬁun MESSIN MOTHER = @__'EFH
2 LOOK ON THE GOOD SIDE (part 1 & LODE, Columbia: KZEW-FM, i g worm. | 13 MIKE MCGEAR, UVE IT UP, Wamer
2)—Invatations—Silver Blue FM, KFMY-FM, KTMS-FM, KPRI-FM, KSAN-FM, Brothers: WLIR-FM, KBPI-FM, WABX.-FM,
Records WIAG-FM, KMET-FM, WOUR-FM, KSHEFM, CIOM-FM, WI49-FM, KLOL-FM, WBEU-FM,
3 TRUSTING HEART—Tramps—Golden WORJ-FM, WABX-FM, KLOL-FM, WMEW-FM, KMET-FM, WOFM-FM, KFMY.-FM, KOME-FM,
Fleece WLIR-FM, KEFC-FM, KBPI-FM, WMMR-FM, KEFC-FM, WIOT-FM

4 EIJGM:J! PIE GUY—The Joneses— WVVS-FM, CIOM-FM, KLB)-FM 14 KEVIN AYERS, THE CONFESSIONS OF

reury MANFRED MANN'S EARTH BAND, DR. DREAM, fsland: KCFR-FM, WOWLFM,

5 MORE THAN ANYTHING, YOU'RE GOOD EARTH, Warner Brothers: WRASFM, WOUR-FM, WPLR-FM, KEFC-FM, WABX-FM,

MY EVERYTHING—Barry White WLIR-FM, WARK-FM, CIOM-FM. KFMY-FM, WIOT- CIOM-FM, KLOL-FM, WPRE.FM, WOQFM-FM,

& YOU BELIEVE IN ME—Executive FM. WPLR-FM. WORI-FM. KIEL-FM, WIMF-FM, KSAN-FM, WRAS-FM

Suite—Babylon WOWILEM, WTUL-FM, KLOL-FM, WMMR.FM, LABELLE, MIGHT BIRD, Epic: WLIRFM,

7 GET DANCIN'—Disco-Tex WEBEL-FM, WYVS-FM, WOFM-FM, KIAP-FM, WPLR-FM, WOWI-FM, WOUR-FM, WBAB-FM,

8 EVERLASTING LOVE—Carl Carlton— WPRE-FM, W149-FM, KEFC.FM, KOME-FM KIEL-FM, WPRB-FM, KILH-FM, KSAN-FM, WAER.
Backbeat . | FANNY, ROCK N’ ROLL SURVIVORS, FM, WBRUFM, WIOT-FM

9 ROCKIN' SOUL—Hues Corporation— Casablanca: WRAS-FM, WIZQ-FM, WNEW-FM, 15 JERRY JEFF WALKER, WALKER'S COL-
RGA WI49.FM, WLIR-FM, KSHE-FM, WBAB-FM, LECTABLES, MCA: KZEW-FM, WTUL-FM, KLBJ-

10 NEVER CAN SAY GOODBYE—Gloria WOUR-FM, WBRU.FM, WMMR-FM, WQFM-FM, FM, KZAP-FM, KEMY-FM, KZEL-FM, KMET.FM,
Gaynor—MGM KZAP-FM, KFMY-FM, KTMS-FM, WPLR-FM, KZEL. WOUR-FM, WORJ-FM. KLOL-FM, WLIR-FM, KEFC.

FM, KMET-FM, WABX-FM, WETH-FM, WIOT-FM FM
Following lists participating stations. Numeral after each specifies selections programmed.
ATLANTA, GA.; WRAS-FM, Jim Morrison; 1,2, 3,4, 5,6, 7, 8,9, 10, 12, 14, 15, 16, 18, 20
19, 20 NEW YORK, N.Y. WNEW-FM, Dennis Elsas; 7, 8, 9, 10, 11, 15, 18, 21, 24

AUSTIN, TEXAS: KLBJ.FM, Greg Thomas; 1, 2, 3, 5, 6, 7, 10, 14

BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard; 1, 2, 3, 5, 6, 8, 10, 12, 14,
17,18, 21, 22, 23 24

BALTIMORE. MD.; WKTK-FM, John Reeves; 1, 2, 3, 4, 5, 6, &, 10, 22, 23

BEAUFORT, 5C.: WBEU-FM, lim Ray; 1,2, 3,4, 5,6,7,8,9, 10, 11, 13, 16, 17, 18,

NORFOLK, VA WOWI.FM, Rollie Bristol: 1, 2, 3, 4, 5,6, 7, 8, 9, 10, 12, 14, 16, 18,
19, 20, 21, 22, 13, N4

ORLANDD, FLA: WORL-FM, Mike Lyons; 1,2, 3,7, 8,9, 10, 11, 14, 24

PHILADELPHIA, PA: WMMR FM, Dennis Wilen: 1, 2, 3, 4, 6, 7, 8,9, 10, 16, 19, 20

PORTLAND, ORE- KQIV-FM, Ray Jay (Rick Harrison); 22, 23, 24

] PRINCETON, N_I.: WPRE-FM, Daisann MclLane: 1,2,3,5,6,7, 8,10, 14, 16,17, 18,

BIRMINGHAM, AL WIZK-FM, Ball Levey; 17, 20

CHICAGO, ILL.: WSOM-FM, Burt Burdeen; 1, 2, 3, 4, 8, 10, 16, 21, 22, 23
COMPTOMN, CALIF: KILH-FM, Rod McGrew; 1, 2, 14, 15, 16, 19, 21, 22, 23, 24
DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1,2, 4, 6,7, 9, 10, 14, 16

DENVER, COL.: KBPI-FM, Jean Valdez; 1, 3, 4, 5, 7, 8, 13, 17

DENVER, COL.. KCFR-FM, Bob Stecker; 3,5, 10, 11,12, 14, 18,19, 20, 21, 23, 24
DETROIT, MICH.: WABX-FM. John Petrie; 1,2, 3,4,6,7,8,9,13, 14, 16, 17, 18, 19,

2,828
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EUGENE, DRE : KFMY-FM, Randy Chase: 1,2, 3,4, 6, 7, B, 10, 11, 12, 13, 14, 15, 7.
16, 17,18, 13

HEMPSTEAD, N.Y.: WLIR.FM, Gil Colquitt; 1,2, 3,5,6,7,8,9, 10, 11, 13, 14, 16, n

18,19, 20, 21, 22, ™4

HOUSTON, TEXAS: KLOL-FM, Jim Hilty: 1,2, 3,4,5,6, 7,8, 9, 10, 13, 14, 15, 16,
170,21, 2, 3 M

INGLEWOQODD, CALIF: KAGE-FM, Kal Shields; &, 22, 23, 24

JACKSOMN, MISS.: WITQ-FM, Dave Adcock: 3, 5, 6 B, Ia, 17, 19, 20, 21

KNOXVILLE. TENN.. W149.FM, Tony Yoken, 1,2, 3, 4, 5,6, 7, B, 9, 13, 15, 17, 20,
22,0 1 18, 19, 21, 23

LOS ANGELES, CALIF.: KMET FM, Joe Collins; 1, 2, 4, 5,7, 8,9, 10, 13, 14, 15, 16,
18, 21, 24

MILWALKEE, WISC.. WZMF-FM, John Houghton: 1, 2, 3, &, 7, 9, 12, 16 2

NEW HAVEN, CONN.: WPLR-FM. Gordon Weingarth; 3, 4, 5,6, 7, 8, 9, 10, 11, 14,
13, 20, 13

MILWALIKEE, WISC.: WOFM-FM, Mark Billinshs; 1,2,3,4,6, 7,8, 9,10, 11, 12, 13,
14, 16, 17, 18, 20, 21, 13

NEW ORLEANS. LA WTUL-FM_ Bryan Melan; 1,2,3,4,5,7, 8,9, 10, 14, 15, 18, 17,

i

21,22 23,

17, 20, 23, 24

19, 20,21, 22 23 M
PROVIDENCE, RLL: WERL-FM, Peter Masi: 1, 2, 3, &, 6, 8, 10, 14, 20, 24
SACRAMENTO, CALIF : KIAP-FM, Robert Williams; 1, 2, 3,7, 8, 9, 12, 14, 17, 19,

SAN DIEGO, CALIF: KGB-FM_ Art Schroeder, |, 4, 7, &, 9

SAN DIEGD, CALIF. KPRI-FM, Mike Harrison; 7, 8

SAN FRANCISCO, CALIF.: K3AN-FM, Bonnie SJimmong; 1,2, 6,7, 8,9, 10, 14, 18
SAN JOSE, CALIF.: KOME-FM, Ed Romig: 1,2,3,4,6,7,8,9,10, 11, 12, 13,15, 18,

SANTA BARBARA, CALIF - KTMS-FM, Steve Sellman; 1,2, 3,5,6,7,8,9, 10, 11, 12,

ST, LOWIS, MO ; KSHE-FM, Shelly Grafman; 3,5,7,8,9, 10, 12, 18, 20,21, 22, 14

SYRACUSE/UTICA, N.Y.. WOUR FM, Steve Hunington; 1, 2,3, 4, 5,6, 7, 8,9, 10, 14,
16, 17,19, 20,21, 2. 13

SYRACUSE, WY WAER.FM, George Gilberi; 1, 2, 3,5, 6, 8, 11, 12, 14, 16, 19, 20,

TOLEDOQ, OHID: WIOT-FM, Niel Lasher; 1,2,3,4,5,6,7,8,9, 10, 11, 13, 14, 16, 17,

TORONTO, CANADA: CHUM -FM, Benjy Karch; 2, B, 10, 1%, 22, 24
VALDOSTA, GA: WWVS-FM. Scott Crane; 3,5, 7, 8,9, 18, 11, 12, 16, 17, 18, 19, 20,

WARREN, PA: WRRN-FM, Max Patch; 17
WACD, TEXAS: KEFC-FM, Dave Callins; 1, 2, 3,4, 5,7, 8, 9, 10, 1, 13, 14, 15, 15,

WINDSOR, DETROIT: CJOM-FM, Dave Lonco; 1,2,3,4,5,7, 8,9, 10,11, 13, 14, 16,
17,18, 18, 21, 23, 4

Discotheque Club Dialog

By TOM MOULTON

Test pressings of "Express'” by the B.T.
Express on Scepter have gone out to most
discos. "That's What | Want For You
Baby," also from the group's album, is get-
ting good response as well, '

Chess/Janus has released the disco ver-
sion of Al Downing’s | Keap Holding On.""
The original version was released esarlier
this year as a 2:50 vocal. The new version is
instrumental with vocal and the length is
5:35, The exciting thing about this record is
the banjo towards the end of the record.

Chess/Janus has also released Jimmy
Ruffin's disco hit “'Tell Me What You
Wanl."" The record was released in England
about eight months ago and the excite-
menlt started in New York in June. By the
middla of August most dj's had the English
copy and stores started to get calls. Several
labels had tried to obtain the rights fo re.
lease it in the U.S. and were unsuccessiul.
Now, better late then never, the record is
oul, with an album to follow soon.

“Where There Is Love™ on the Whispers
album is getting to be a request record

now. The album has been out for four
months and most clubs were into the
record then. ... "Each Moming | Wake
Up'" by The Major Harris Boogie Blues
Band is becoming popular in New York
clubs. The name of the group is misleading
because their single has the Philadelphias
Spinners sound. The mono/side time is
marked 2:20, same as the stereo, while in
actuality it is 3:48. Commercial copies have
the short version. ... David Rodriguez
from the Limelight club is getting strong re-
action to the Stylistics' *"Hey Girl, Come
And Get It."" *'You Better Be Certain" by the
Futures (Buddah} is a record which some
Dj's were able to get in August when it was
nol easily available in the stores, Now, with
the help of a local one-stop i is available.

.. Curtis Mayfield's new album “Got To
Find A Way'* has a very good disco cut on it
called “"Mother's Son.” It runs 6:04. . ..
“Got To Testity (Love)” by Cornelius Broth-
ers & Sister Rose, is starting to get disco in-
terest.

WwwWw americanradiohistorv com
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650 Attend
NEC Meet

® Comtinued from page 3

they are also trying to learn as much
as they can from these three days,”
he says. “This point and the added
participation by an increased num-
ber of NEC associate members has
made this convention a huge suc-
cess.”

One of Matthews™ students,
campus contemporary talent booker
Tim Hatcher, says this year’s meet-
ing was very productive in compari-
son o other vears.

QOuitside of a few minor problems.
this conference went hike clockwork,
according to Feldstein.

“We had a lfew things go wrong
like the cancellation of Minnie
Riperton, but the impressive turnout
continues 1o show the need to meet,”
he says. “NEC has demonstrated it-
self in this inflationary period as a
great service to combat the nfla-
tion.”

Feldstein says that many students
are branching out into other areas of
entertainment and they aren’t into
booking only contemporary talent as
in the past

“One of our major hindings 15 that
schools are beginning to place less
emphasis on rock and are booking
film, outdoor recreation and other
related events,” he says.

The convention’s exhibit chair-
man Dan Sullivan agrees with
Feldstein’s views and adds an obser-
vation of his own!

*One of the reasons that a lot of
schools are steering away from
booking major rock acts is because
of the way they are somelimes
treated in the process of securing
them.” he states. “This accounts for
a large loss of enthusiasm and be-
cause of this, many students are uti-
izing other types of entertainment
for their schools.™

Claremont Books
Concert Biggies

CLAREMONT, Calif.—Clare-
mont College’s series of concerts this
school year are the most ambitious
in the school’s history, says Jay Doty,
director.

Andre Waus, Sherrill Milnes, Ne-
ville Marriner and the Los Angeles
Chamber Orchestra with Barry
Tuckwell, French horn virtuoso,
James Fields and other inter-
nationally celebrated performers are
booked for Bridges Auditorium and
the Garrison Theater here following
the Nov. 13 opener which features
Zubin Mehta and the Los Angeles
Philharmonic.

‘Physics of Music’

Course at Miami U.

CORAL GABLES, Fla.—The
University of Miami is offering an
unusual course this fall, taught by
professor of physics Dr. Joscph
Hirschberg. It's titled “The Physics
Of Music."

Dr. Hirschberg couldn’t locate a
textbook on the subject, so he wrote
one mmself. His course deals with
the physical properties of sound,
acoustics, amphfication and scales.
“I's important that music students
know the difference between the
diatonic and the equally tempered
scales and 1o understand how the
different scales are formed mathe-
matically,” says Dr. Hirschberg.

He's an amateur musician, having
studied piano, cello and string bass.
About 40 students are enrolled in his
unusual class.

Campus

Berklee photo
SPECIAL WELCOME—Mike Gibbs,

right, composer-in-residence at
Boston's Berklee College of Music,
speaks with school president Law-
rence Berk during the annual wel-
come party for foreign students.
British composer-arranger Gibbs is
a Berklee alumnus and he attended
the affair which brought together
young musicians from around the
world now enrolled at the college
and totalling more than 180.

|_Campus BriefsJ

WASU-FM is back on the air at
Appalachian State University,
Boone, N.C. Music director Jeff
Aaron reports that the impasse with
school officials is ended. Kenl
Washburn, station manager, pro-
grams mostly pop rock with the
Beach Boys® "Wild Honey,” Bad
Company’s “Bad Company”™ and
the Electric Light Orchestra’s *Eldo-
rado” ranking as the most-de-
manded LPs. ... Violinist James
Buswell has joined the music faculty
at Indiana University, Bloomington,
... The new music lecturer and or-
chestra conductor at University of
California, Irvine, is Alvaro Cassuto,
conductor of the National Radio
Symphony Orchestra of Lisbon,
Fortugal, who commutes the 6.000
miles monthly.

* ] "

College broadcasters from the
University of Wisconsin  system
campuses will meet at UW-Green
Bay, Saturday (9) and Sunday (10)
for a series of meetings and work-
shops. the Fall Radio Conference is
sponsored by WGBW-FM at the
Gireen Bay campus and the Wiscon-
sin Inter-Campus Radio Network.

A jazz concert featuring Maynard
Ferguson and three other jazz en-
sembles will be staged by the Stu-
dent Activities Council at Lehigh
University here Friday (8) in Grace
Hall on campus. The Ferguson band
will be joined by the New York Jazz
Quintet, the Lehigh University Jazz
Ensemble and the Lehigh Valley
Jazz Lab Band directed by Bob
Grauso. Proceeds will benefit the
Jazz Lab, formed here to give oppor-
tunitics 10 young area musicians to
play professionally.

* k&

A comedy program “Great Amen-
can Heroes.” which incorporates live
action, cartoons and the pop music
parody of Martin Mull, will be made
available by Video Tape Network
for distribution to its affiliate col-
leges,

Film, Radio Cover

Miami Ives Concert

CORAL GABLES, Fla.—The
University of Miami's Oct. 20 con-
cert featuring Dr. Frederick Fennell,
the Miami Philharmonic and a spe-
cial Charles Ives centennial program
was filmed by the U.S. Information
Agency and taped for overseas
broadcast by the Voice of America.

Miami professor F. Warren
O'Reilly administrated the Ives lesti-
val, which included his Fourth Sym-

phony.

STUDIO TRACK

Versatility Vital For Producers,

NASHVILLE—"A producer musl
be mother. father, psychiatrist, psy-
chologist, the guy whosays "let’s start
now’ or ‘let’s try that one again,” the
central guy who can make sugpes-
tions and also accept them and be
able to change into any one of these
roles at a moment’s notice,

“Al the same time, he has 1o be
one of the guys. It's really preuy
weird.”

S0 says Jerry Kennedy, for a
dozen vears one of the most success-
ful producers in Nashville. working
with the likes of Tom T. Hall.
Johnny Rodriguez. Faron Young,
Carl Perkins, the Statler Brothers,
Jeannie C. Riley and Penny De-
Haven.

In addion. Kennedy plavs on
many of his own sessions and is con-
sidered one of the finest puitansts in
lown.

Producing country material. says
Kennedy, is unique in many ways,
But 1t s the Nashville session men
who probably contribute to this
uniqueness to the greatest extent

“We can cut the average country
LP in three sessions.” Kennedy says,
“which amounts to nine hours. We
have some overdubbing and some
added vocals later, but most of it is
done in those first three sessions,

“And one reason 1s the musicians,
There isn't a guy who walks into this
studio whom | can’t communicate
with and vice versa on a virtual two-
minute basis.

“"One reason.” he continues, “is
that I worked a long time as a session
guitarist. And 1 still do it. It helps to
have worked on the other side of
that plass.” (Kennedy. in fact,
recently cut an LP of his own.)

Why is it that the average Nash-
ville musician seems able to grasp
ideas so quickly and move from one
project to the next with such seeming
case”

“I think they listen to everything.”
Kennedy says. “As a result, they not
only know what's going on and are
able to adapt quickly, they also come
up with ideas. They combine crea-
tiveness with knowing what's popu-
lar. I've had many cases of a musi-
cian wurning me on o a certain song
for a particular artist when they
know that artist is coming in.

“In fact, I think most of the people
| work with could be producers, and
in every session, you're dealing with
10 or 11 potential ad&r men,

1
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Mercury photo
Jerry Kennedy: he produces 12
Mercury artists and still finds time
to play on sessions.
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By BOB KIRSCH

“When these musicians come in,”
he adds, “it's like the sketch before a
painting. The lines are there bul not
the colors. S0 we've got an outhne
but we leave room for innovaton.
Another point is that the session men
here seem o listen to the words as
well as the music. There may be a
line about going to church and all of
a sudden the plano man is plaving a
gospel hick.”

Kennedy also feels that the charnt
system used in Nashville (numbers
for keys) makes it much easier to
communicate and easier to change
things in the studio.

As for changes in recording tech-
nigues over the past few years, Ken-
nedy believes the musicians are as
important as those whao actually in-
vent the new processes, “These are
the guys who come in with ideas and
keep up with changing times,” he
says. “These are the guys who make
the suggestions and with the engi-
neer, who has grown in importance
tremendously over the past, can

Nashville’s Kennedy Admonishes

really make the session work for
you.”

As for his actual production tech-
niques, Kennedy starts by explain-
ing that “with the non-writing artist
I'm always out looking for material,
as 18 the artist, And you have to keep
vour wriling contacts anyway, be-
cause & lot of writing arusts like 1o
include other people’s matenal on
LPs. Regardless of who the artist 1s,
however, I'd never force anyone 1o
do a song. It's always mutual agree-
ment.

“I started producing in 1962, says
Kennedy, “and we used to gel the
mix as we wenl. Now, with 16-track.
we abviously have more freedom. |
like o do the rhythm and the singer
first, because it makes for a little less
o concentrale on.

*Then we bring in the group and a
string section if necessary. And | do
a lot of my own guitar overdubbing.
Sometimes you hear things you can’t
hear with a studio full of people, and

(Continued on page 33)
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WE'VE KEPT THE SECRET
LONG ENOUGH!

TODD RUNDGREN AND MOOGY KLINGMAN'S
PERSONAL 16 TRACK RECORDING STUDIO

THEE SEGRET SOVMD

IS NOW OPEN TO THE PUBLIC

GRAND FUNK'S
HALL AND OATE'S
TODD RUNDGREN'S
GRAND FUNK'S
TODD RUNDGREN'S

LOCOMOTION
WAR BABIES
TODD
SHININ' ON
UTOPIA

FELIX CAVALIERE'S SOLO ALBUM
WERE ALL RECENTLY RECORDED AT

THE SECGRET SOVMD

S75PER HOUR

16 TRACK NOISE REDUCTION
NO EXTRA CHARGE

FOR FURTHER INFORMATION CALL
212-675 9876 BETWEEN 1 p.m. AND 6:30 p.m,
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Radio-TV Programming

‘Like a Double-Edged Sword,’
San Diego’s Straw Says of FM

SAN DIEGO—FM radio is like a
double-edged sword ... it “has its
advantages and its challenges,” be-
lieves KSEA-FM program director
Tom Straw.

“But | see no disadvaniapes.”

KSEA-FM programs toward a
target audience with a solid teen
base, but also featuring a salable 18-
35 demographic spread.

One of the advantages of being an
FM station, says Straw, “is that the
two progressive stations in the mar-
ket—KPRI-FM and KGB-FM-—-
make a lot of hits for us and, since
we're the only real rocker on FM
here, we don't have to fear, much as
an AM Top 40 station might, about
being too early on a record.”

Straw believes that he trades a lot
of audience with the two progressive
stations . . . that listeners tend to go
back and forth between his station
and the two heavier music oper-

By CLAUDE HALL

ations. He feels that the only loss
KSEA-FM might suffer to AM ra-
dio stations at all would be to car
AM radio during drive time. “But,
when they get home, they listen only
to FM.”

Fortunately, programming a mass
appeal station on FM i1sn’t that
much different from programming
an AM mass appeal station, The ad-
vanlages are:

® FM can present stereo hits;

@ There is a general flux of radio
listeners to FM in general;, “it’s not
the medium of the future . . . the fu-
ture is now™;

® FM gives the opportunity to
complete with the AM Top 40 sta-
tion in the market.

Straw got hooked on radio in high
school when he one day called Gary
Owens, then and now afternoon air
personality on KMPC-AM in Los
Angeles. “Gary said he was busy.

[ 28% DISCOUNT |

CHRISTMAS OFFER

Through November Only
The complete refer-
ence book—based
upon BILLBOARD
Charts—Top Rock &
Roll and Rhythm &
Blues Music of the
last 24 years!

HARDBOUND

Normally selling for $25, this virtual encyclopedia of popular music is being

oferad during Movembar for anly $17.05 . .

. a 28% discount.

It makes a perfect Christmas gift for your staff or even for yourself. And by
ordering during November, in addition to saving over $7.00, you will be assured
of recelving your copies well befora Christmas.

The TOP 10's & TRIVIA OF ROCK & ROLL AND RHYTHM & BLUES
1950-1973 includes charts of the top 10 popular singles of evary month
from 1950-1973 PLUS the top singles of each year!

AND-—The top 5 Popular albums of every month from 1950-1973 PLUS

the top albums of each yearlll

AND—The top 10 Rhythm & Bilues singles of every month from 1850~
1973 PLUS the top R&B singles of each yearll|

AND—The top 5 Rhythm & Blues albums of every month from 1965-
1973 PLUS the top R&B albums of those years PLUS 25 selected R&B
albums for each year from 1956-196511! This averages out to only about
$1 for each year of chart information. (Up to 52 monthly and annual

charts per year!!l!!)

PLUS—More than 1400 trivia questions and answersl!

PLUS—6 Indexes! Each singles index contains every record that ever
made the weekly top 10 charts; each album index contains every album
that ever made the weekly top 5 charts!! (Artist, record title, record label
and serial number, the yearn(s) each record made the top 10 and if it

made #1 are all included!)

F_—ﬂ—-____---'—d-

BLUEBERRY HILL PUBLISHING CO.
Department C, P.O. Box 24170, St. Louls, Mo. 63130

_ copy(ies) of Top 10's & Trivia of Rock & Roll and Rivythm &
Bluss 1850-1873 by Josaph Edwards, i tha price of §17.895 par book ($19.95 for
gvarseas orders), All prices Include postags and handling.
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And | thought: Ho, ho, I'm getting
the old brushoff. But he added that
he was busy doing news at the time
and for me to come by later when he
was on the air. Later, he took me to
dinner.”

The kindness of Gary Owens con-
vinced Straw that he wanted to be a
radio man. He started with KSEA-
FM in January 1973 when it was
being consulted by a Los Anpeles ra-
dio man. Then, in July Straw went to
WYSP-FM in Philadelphia to do the
morning show. He returned to
KSEA-FM the second time last Feb-
ruary and when Neilson Ross de-
cided that he'd rather be a disk
jockey than program director, Straw
got the programming position on the
fledgling rock station.

The playlist varies between 23 to
27 records, Straw reports and these
are broken into different rotation
patterns. There are four separate
playlist rotation patterns, for ex-
ample, among just the current
records alone. Oldies have their sep-
arale patterns.

KSEA-FM has been operaling
with an oldies list of 500 records, but
Straw is paning this down. “In a ba-
sic hour, about 55 percent of the
records are current tunes and the rest
are oldies. Not all of the oldies are
really old ... all are familiar, the
kind that people don't have to won-
der about what record 1t 1s.”

Air personalities select from the
various groups of records. These
separate groups must satisfy three
basic things—sound flow of the
hour, quarterhour maintenance to
give the station the best possible rat-
ings for that particular time period,
and also regulation of how many
times a given record will be heard.

“One of the complaints of listen-
ers to many of the nation’s Top 40
stations,” Straw says, “is that their
station plays the same record over
and over. But what they really mean
is that their station plays the wrong
record too often and at the wrong
times.”

During a recent week, the KSEA-
FM playlist featured 24 tunes and
three new records were added that
week; 10 albums were also listed on
the printed playlist. These new
records are added based on inter-
views in the market, record store
sales, requests, and trade charts.

Air personalities on the station in-
clude Straw, music director Lenny

(Continued on page 24)

DOUBLE-EDGED SWORD—Program director Tom Straw, left, hands a just-
carted single to KSEA-FM air personality Lenny Mitchell. The FM rock station
is owned and operated by Dan McKinnon, who also owns KSON-AM, local San

Diego country music station.
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Hitoric Quad Tests
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AFTER MIDNIGHT TESTS—C. Frank Hix, right, manager of engineering of
General Electric’s Audio Electronics Products Department, shows Larry Mid-
dlecamp of the Federal Communications Commission, second from left, part
of the equipment involved in the after midnight quad tests of the GE system
conducted at the Playboy Club in San Francisco. The tests were in the pre-
dawn hours of Oct. 17. From left, above, Jim Gabbert, owner of KIOI-FM that
was used in the tests; Middlecamp; Antal (Tony) Csicsatka, GE consulting en-
gineer and inventor of GE's Quad broadcasting system as well as a patent
holder (among two) for stereo broadcasting; and Hix.

Install Automation
At KFAC-FM, L.A.

® Continued from page |

of its benefits in terms of savings on
personnel and efficiency in produc-
tion.

KFAC's music will all be auto-
mated; Shafer equipment will be
used with an eight-reel system. In
most cases, Alto Communications is
going into the archives of various
record labels to obtain first gener-
ation music from the original master
tapes, says D. Alan Clark, president,
and Bill Ezell, general manager, of
Alto Communications.

In the case of KFAC-AM-FM, the
music will be automated, while the
air personalities at the legendary
classical station will be live on tape.
“We haven'l decided where these
will be taped—our studios or theirs,"”
says Ezell.

The same music package will be
available for syndication within 60
days, Ezell says.

He adds that other classical sta-
tions in markets ranging from Chi-
cago to San Francisco have ex-
pressed interest in the music service
... "they're not so much interested
in the voice tracks, bul they are defi-
nitely interested in the music part of
the service. So, we're planning an
optional service so broadcasters can
acquire it either way they want i."”

KFAC has been live. Already,

Alto i1s supplying music tapes for use
as fast as possible, but the station
will not go completely to automation
until about two months from now,
according to time estimates,

In sort of a reciprocal deal, Alto
Communications will syndicate the
station’s very popular “Evening
Concerts™ that have been aired on
the station for 30 years under the
sponsorship of the Southern Califor-
nia Gas Co. 8-10 p.m.

Ezell points out that automation is
so sophisticated now that the Shafer
system being used will present an in-

(Continued on page 29)

BubblingUnderThe

HOT 100

101—I'LL BE YOUR EVERYTHING, Percy Sledge,
Capricorn 0209 (Warner Bros.)

102—CHARMER, Tim Moore, Asylum 45214

103—SALLY CANT DANCE, Lou Reed, RCA
10081

104—1 KEEP OM LOYING YOU, ZL Hill, United
Artists 536

105~CAN'T 0 HALFWAY, Johnny Nash, Epic 8-
50021

106-PENCIL THIN MUSTACHE, Jlimmy Buffett,
ABC/Dunhill 15011

10715 IT IN, Eddie Harris, Atlantic 45-5120

108—1 NEED TIME, Bloodstone, London 1059

109—WORDS (Are Impossible), Margie Joseph,
Atlantic 45-3220

110—-MANDY, Barry Manilow, Bell 45613

BubblingUnderThe

Top LPs

201—-HANK CRAWFORD, Don't You Worry "Bout
A Thing, Kudu 19 (Motown)

202—RICHARD PRYOR, Crap (After Hours), Laff
146

203—SHANKAR FAMILY & FRIENDS, Dark Horse
SP 22002 (A&M)

Z04—FIRST CLASS, UK 53109 (London)

205~THEM FEATURING VAN MORRISON, Back-
trackin’, London G642

206—FAMILY OF MANN, First Light, Atlantic 5D
1658

207—-DAVE BRUBECK, Two Generations Of Bru-
beck: “Brother, The Great Spirit Made Us
Al Atlantic SD 1660

208—BARRY MANILOW, 11, Bell 1314

209—HEADSTONE, Bad Habits, ABC/Dunhill
DSD 50174

Z10—MARY McCREARY, Jezebel, Shelter SR
2110 (MCA)
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Vox Jox

Johnny Williams, one of the last of
the old crew to leave KHJ-AM in
Los Angeles, is interested in a pro-
gramming position at a rock or
MOR station' somewhere. Phone 1s
213-363-0141. He worked in Denver
during that classic Top 40 battle a
few years ago between KTBR-AM
and KIMN-AM. Good man. . .. Er-
nie Phillips, Dallas, beat Tony Rich-
land, Los Angeles, to the punch this
year. This past week, I got a Chnst-
mas card from Phillips with the
note: “Just wanted to be the first this
year to wish you a Merry Amas.” But
what about last year, Ernie?

X i *

Reggie Jordan, music director of
WEKIN-AM, P.O. Box K, Kingsport,
Tenn. 37662, would like to trade
playlists with other Top 40 stauons.
Lineup at the station includes Ric
Darby 6-9 a.m., Charlie O'Day, the
program director, 9-noon: Ken
James noon-3 p.m., and Reggie Jor-
dan 3-7 p.m., with J. Rocket and
Chuck Carroll on weckends. . . . Bill
Colman has replaced Bob Craig in
the midday slot at WDRC-AM,
Hartford, Conn. They used to be op-
posite each other when Colman was
across the street at WPOP-AM. . ..
(eorge Wayne, an Australian who
has worked on such fine stations as
25M in Sydney, 1s in the U.S. and
looking for an air position. You can
reach him in Los Anpeles at 213-
651-0568.

r L] w

Tom & Betty Breneman have
moved; their new address is 23117
Collins St.. Woodland Hills, CA
91364. Phone 15 sull 213-348-3162.
Betty’s record review service is com-
ing along nicely. ... Out in Delia,
Utah, KDLT-AM is doing quite well
with country music. The clear chan-
nel station is a daytimer, but located
at 540 on the dial and music director
Gary Lasater says the station even
gets requests from Salt Lake City
140 miles away once in a while. Pro-
gram director Neil Forster does the
sunrise-11 a.m. show, following by
Lasater o 4 p.m. and Vicki Orton o
sunsel. Since the station h.n been on
the air only since Feb. 22, they still
need country records dE"sFL‘TEllLlj

* kK

Robert E. Henley, station man-
ager of WGON-AM in Chicago. has
been named president of the lllinois
Broadcasters Assn. Henley started in
radio in Du Quoin, IL, with
WKQN-AM as an announcer. ...
George McGovern reports in [rom
WOQPD-AM in Lakeland, FL, and

Seattle Stations
Grab BPl Shows

BELLINGHAM, Wash.—Broad-
cast Programming International, the
new radio syndication firm that
grew out of the departed Inter-
national Good Music programming
division, has signed two more radio
stations in Seattle, bringing to three
the number of outlets using BPI pro-
gramming in the market

Kemper Freeman Jr., Bellevue,
Wash., the new owner of BPI, re
ports that KEZX-FM in Seattle is
now airing the firm’s easy listening
format, while KBES-AM will be us-
ing BPI's good music service. KIXI-
AM-FM in Seattle has been featur-
ing BPI programming for some
while.

The BPI products line ranges from
MOR through good music to coun-
try and rock, Freeman says—11 for-
mats in all. Some 200 radio stations
coast to coast are now featuring BPI
music,

states: “We do play new singles,
right out of the box, plus album cuts,
usually placing emphasis on the sin-
gles from the albums, here again ex-

By CLAUDE HALL

posing new material.” Adds: “l am
amazed by the rapid growth of this
area in jusi the past few years. Lake-
land’s Civic Center opens in less

than a month with a seating capacity
of over B0, featuring acis like
Herb Alpert Nov. 15, Loggins &
Messina with the Ozark Mt. Dare-

devils Nov. 16, Earth, Wind & Fire
Nov. 17, Yes Nov, 27, Johnny Winter
Dec. 13, etc. Lakeland will be the fo-

(Continued on page 26)

"IN DEPTH INTERVIEWS®

A GREAT
NOVEMBER SPECIAL

Yr 1974 BILLEOARD AWARD WINNER

* [

¥
\

ELBOR JOhR

*

a footprint syndication

THE ULTIMATE RADIO DOCUMENTARY
FOUR HOURS OF CREATIVE PROGRAMMING

INCLUDING START OF CURRENT NORTH AMERICAN TOUR

"E.J'S HOTTEST MUSIC® WITH CUTS FROM "CARIBOU’

AVAILABLE IN MONO OR STEREO

FOOTPRINT PRESENTS

THE HOLIDAY SEASON’S BEST SPECIAL

o 1 Gifl of Peace & Love

THREE HOURS OF STIMULATING WORDS AND
SIGNIFICANT MUSIC DESIGNED TO ENTERTAIN
AND INVOLVE YOUR CHRISTMAS/NEW YEAR'S AUDIENCE.

AVAILABLE IN MONO OR STEREO

* 1974 Billboard Award Winner

FOR FREE DEMOS AND FURTHER INFORMATION WRITE OR CALL COLLECT:
Footprint Productions, 11 Yorkville Ave.,Toronto,Canada,(416]961-5661
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There's N
something )\ <o
foreveryonein ./

Joel Whitburn's
Record Research Collection !

Anyone who picks up Joel Whitburn’s history of
recorded music findsithard to put down. It's packed
with information. Includes every Pop., LP, C&W,
R&B recordandartisttoever hitthe Billboard charts.
Each book contains: Date (Month/Day/Year)
record first made the charts. .. highest numerical
position record reached . . .total number of weeks
on chart...label and record number. Plus special
sections: trivia; photos of artists; No. 1 records and
much more!

All books based on Billboard Charts!
Order your complete set of five books and four
supplements covering the entire history of charted
music from 1940 through 1973 for only $150.
Save $15 over individual purchase prices. It's the
perfect gift. . .alwaysin season! The most complete
source of charted music ever compiled. Act now!

Start your Christmas stocking early!

Now all books shipped in protective cartons —
suitable for gift wrapping.

.

| want the set.

Please send set(s) @ $150." ea. of the Record Research
Library as shown. (If purchased individually $165.)

Please send the following Record Research books:

Top Pop Records 1955-1972 @ $30.00 ea.

Top Pop Records 1940-1955 @ $20.00 ea.

Top Rhythm & Blues Records 1949-1971 @ $20.00 ea,
Top Country & Western Records 1949-1971 @ $20.00 ea.
Top LP's 1945-1972 @ $40.00 ea.

I'd also like these Supplements:

Top Pop Records 1973 @ $7.50 ea.

Top Country & Western Records 1972-1973 @ $10.00 ea.
Top Rhythm & Blues Records 1972-1973 @ 510.00 ea.
Top LP's 1973 @ $7.50 ea.

*Special set price may be withdrawn at any time.
Name
Address
City State ________Zip

Check or money order for full amount must accompany order.
Overseas orders add 53.00 per book, except supplements add

756 per book,
ecord
eseﬂrch@

P.O.Box 82
Menomonee Falls, Wisconsin 53051

O ————— T ——————— - —— - -
T -

--------------------------- ------_—----------J
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Salt Lake Radro Welcomes New Artist

Radio-TV Programming

Court OKs Format Switch. . . But

WASHINGTON-Although the
U.S. Court of Appeals here has
allowed WNCN-FM o go ahead
with its rock formatand its quad-ori-
ented call letter swilch o WQIV-
FM—the New York Starr station
owners are not altogether out of the
woods.

The Appeals Court refused 1o
grant the challenging citizens’
request for a continuing stay on the
format change from classical to rock,
but it has ordered the station 1o keep
its classical music library intact,
pending the final decision of the
Federal Communications Commis-
sion on other 1ssues in the case,

Like a Double
Edged Sword

® Continued from pape 22

Mitchell, Jack Palmer, David Lon-
don. Beaver Cleever, Larry Dillon,
and weekend man Albert Fusher.

“Aside from the music. because
we're on FM, it is not to our advan-
lage to do a superhype Top 40 air
personality approach. We try 1o
keep a profile of being a good Tnp
40 radio station. But, because it's
ecasy for our audience to listen to FM
progressive music and their air per-
sonalities, it's not necessary for our
air personalities to be oo up, We just
try to be rock ... and real .., and
that’s something | learned at WY SP-
FM in Philadelphia.” He added that
he thought there was nothing wrong
with being excited on the air. “as
long as it's natural.”

Also, “I'd like to believe we have
air personalities who are better than
the format . .. so that when the for-
mal breaks down, the programming
will survive. I don't like to hear for-
mat broken. and it seldon 1s. But
when il is, the air personalities usu-
ally have a sound they can depend
on.”

All music is carted al the station:
no record is speeded up or cutin any
way. but all sound 15 EQ'd.

Getting back to the target au-
dience, Straw [eels, “that you can’t
call all teens teen. You have your ba-
sic teen and then you have the ado-
lescent who 1s becoming a viable
programming target ... if not only
as a pacesciter for much of the woal
teen listening segment, then also be-
cause he or see reflects a lot of time
the listener habits of some upper de-
mographic groups,”

KSEA-FM is operating from a
new facility constructed last June
under supervision of chief’ engineer
Dick Warren.

e e B e e e
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By MILDRED HALL

In addition o protesting the for-
mat change, the WNCN Listeners’
Guild has raised guestions about
Starr Inc.’s Miness as a licensee. and
the FOC s investigating the charges.

The Appeals Court order. by
Chief Judge David A, Bazelon and
Circuit Judge Carl McGowan. re-
leased Oct, 25, said the court’s
refusal to intervene while the FCC s
still considering the case does not
mean that the “allegations pending
before the Commission are not seri-
ous,”

While the issue of licensee fiiness
15 threshed out at the FCC—a proc-
ess that could take months, or even
years—the Court prefers not to inter-
vene. The Commuission can decide
whether or not to permit the format
switch to continue, at the end of the
proceedings. The Appeals Court can
acl on the ments of the case when
the FCC action 1s completed.

“The Court 15 concerned with in-
suring that in the event the Commus-
sion or this Court should ultimately
determine that the classical music
format should be restored, such res-
toration would in fact be possible.”

The Court warns Starr to lake no
action to transfer the WNCN-FM
classical music format to a non-com-
mercial station (as it had proposed
doing), or otherwise disposing of the
station’s record library, pending fi-
nal FOC and court resolution “of the
entire matter,”

The whole issue of whether the

FCC should interfere with music
format changes, either at the ime of
a station transfer, or during the li-
cense period. remains unclear.

In a statement on the WNCN-FM
order. Chiel Judge Bazelon notes
that the FCC has expressed “grave
doubts™ as to whether it has the
power to cijoin format changes, un-
der the First Amendment of the
Constitution,

But the U.S. Court of Appeals
here had no such doubts when it
recently reversed the FCC's ap-
proval of a switch from classical 1o
rock music in the transfer of Zenith's
WEFM-FM in Chicago, and re-
manded the case to the commission,
(Billboard, Nov. 2.)

The Court has held that the FCC
should act when the public interest
requires diversity of programming
by hicensees of the public airwaves.
Judge Bazelon holds that in the
WEFM-FM decision. the majority
did not resolve the First Amendment
issue in music format cases, but only
ordered the FCC to “give a more
complete consideration to diversity
issues in licensing proceedings.”

All of which means that although
WNCN-FM can put on its new rock
format, lawyers for the stations, law-
vers for the Listeners” Guild, and
FCC attorneys will be cudgeling
their brains for some time to come
about which way the FCC should go
in music formal cases, when a some-
what unique format will be sacr-
ficed o a more profitable one,

Live ‘Q’ Airings Set For
N.Y.’s Newest FM Rocker

NEW YORK -WQIV-FM, which
just fought through legal and gov-
ernmental red tape w go rock this
past week, will be accented with live
guad broadcasts that may total as
much as five or six hours a week.

Planned air date 1s in a week or so.

The station is using a Sansui
SESB encoder and will be broad-
casting 24 hours a day in quad. All
stereo product, of course, will only
be enhanced by the quad process,
but considerable gquad matrix
records will be plaved.

However, all of the hve pro-
grams—onginating from local mght-
clubs and concert halls—will be
guad in full gallop,

Allan J, Eisenberg is the station’s
general manager: Larry Miller its
program director; both came from
similar positions at another Starr

gty

father of Ms. Mabey, discuss the potential of her record.
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Group station—KUDL-AM-FM in
Kansas City.

This will be the second full-time
S matrix station within the Starr
chain: Starr engineering director
Bill Bemish installed a Sansui en-
coder at WWWW-FM in Detroit
Oct. 15.

Jerry LeBow, Sansui representa-
tive in New York, says that he will be
assisting in the live quad broadeasts
and he points out that Miller is an
engineer and versed in quad mixing.
These music broadcasts will be en-
coded at the site of the music, 1.e., the
clubs.

In additon, the stauon, billed as
“Q-4." will also be heralding airplay
of quad albums in newspapers and
magazines in the New York area;
time and date of the LP broadcasts
will be announced and the full al-
bum will be played sans inter-
ruplions,

i e et g o ket i gl Sl

MGM Records photos
KISSING MUSIC —Will Lucas, morning personality on KALL-AM, plants a kiss on Charlynn Mabey, new MGM
Records artist (left photo), while promotion executive Ernie Farrell insists that Lucas pay enough attention
to also take a press kit on her new single “'| Am Me." Talking to the hometown girl, is Frank C. Carmen, owner
of KLUB-AM, second from left. Al Thomas, vice president of KLUB-AM, and Ed Mabey, right, manager and

e i P e
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The King Biscuit Flower Hour presents:
The Edgar Winter Group and Suzi Quatro Sunday, Nov. 10,1974.

ki

/i'

(In November ) the King Biscuit | FM only) is in Quadraphonic sound. So you For further information, stay tuned to
Flower Hour will present a taped can hear it the way youd be seeing it. Billboard. Or, better yvet, contact
live radio show leaturing the Edgar In the future. shows will be on the Bob Meyrowitz or Alan Steinberg at
Winter Group and Suzi Quatro. second Sunday and the last Sunday of DIR Broadcasting, 527 Madison Ave.,
'he show hosted by Bill Mlinkin every month. Check the listing below for NY. 10022, Or call 212-371-6850.
times and stations.

Aberdeen, Wash. KDUX FM 104.7 LM Fr. Laudvedale/ Mew York, N.Y. WHEW FM 127 9FM,
Ada.. (0kla, KTEN FM G913 7 Miami, Fla. W5S5HE Fm 103.5 GF.M. Murfolk, ¥a. WOWI FM 1003 1k
Albany, N.Y, WHSH FM 106.5 9 Fr. Smith, Ark. KISH FM 53,7 1ih Uak Ridge/Knoxville, Tenn. WOK | FM 10313 10h: 300
mes L1 Imes, lowa : resng, Ik, r Fi 01, 11 L - 1k
Ashland, Ky, WAMX FM 94 9 Gainesville, Fla, WGVL FM 105.5 9 :;:}T:;u T—’E iﬁ'ﬁ ::: r;ir.r]:? 9
Arheny, Ga. WIRS FM 104.7 fy Cirand Forks, M.13, KELS FM nr g 1i¥ Panama ;:”:, Fla. WP FM (07.9 & 3
Athens, (his WATH FM 105.5 H Cirand Rapids, Mich. WLAV FM 97 9 Pe i I WWTO FM 105.7 9:30
Atlanta, Ga. WE LS FM 0 10 Greciihield. Mo. KREC EM §1.5 2 caria, Ml : B
' . Philadelphia, Fa. WMMB FM 93.3 9
Auburn, Ala, WFRI FM 7.7 114 Greenvlle, 5.0 WERC Fa 91.7 i3 I’hut‘nu.F ﬁ,r;: KDKB EM 93.3 7
Austin, Tex. KRMH FM 103.7 7 Creenville/Farmwlle, N.C. WRUOR FM 94.3 10 Pittshur Ih. Pa WYDD FM 104.7 10
E:Ltl:_rmmt. Md. WKTK FM 105.7 Qeer Hartford, Conn, WHCN FM 1605.9 7 Partlund, O KCON EM g7 3 10
Bellingham, Wash. KISM FM 93 9 Havelock, N.C. KKVO FM 104.9 TEG Prosaue fale. M WOHE FM 96.9 T
Big Rapids, Mich. WERN FM 100.9 10 Hays, Kanas KJLS FM {03.3 12 H.‘nlrjcu- D KKLS FM 53.9 n
Binghamton, N.Y. WAAL FM 99.1 Ty Houston, Tex. KLOL FM 101.1 10 oo i i P §5 7 i
Birmingham, Ala WZZK FM 105 B Huntsville, Als WAHR FM 99, | 1 etk VRS 9.5 o
Bloomingron, (i, WIHN FM 96.7 107+ Indianapalis, Ind WHNAP FM 931 H mu: hm::r I*q_::,; W('ME FM 96.5 9
Bt AV SRR EM i 2 Ithaca, N.Y WVER FM 93.5 ? Rockford, 11l WKWL FM 104.9 10
Boston, Mass. WBCN FM 104.1 10 Jacksan, Miss. WZZL) FM 102.9 9 r.;_-:“: St e KZAP F 985 11t
Bramerd, Minn, KLIZ FM 95,7 Rer Jacksonville, Fla, WP P 6.0 R I'»: “;mrnltu'TJ o ﬂl'}:"f FFT ']I-I-%l' g
Buffalo, N.Y, WPHD FM 103.3 . Johnson City, Tenn. WQUT FM 101.5 9 e i el K s Fan A :
Cape G:::d."Ftﬂmuurh. Mass, WCIB FM 1019 11 Joplin, Ma. KEYN FM 928 7 5.1 r,n, - |T}'1._ a p;é:.;L M u]q..q IJ-:
f.llmrl._fahf. KLRB FM 101.7 L Junction City, Kan. KJICK FM 94.5 9 5:.!1 Jmn:? t:_'-:ﬂ KITLA F.M 94 g H:30
Champaign, 11l WPGU FM 107.1 e Kansas City, Mo. KUDL FM TR 10 . " D_"'“ ‘"j"-"f : ¥ ' £
Charleston, 5.C. WETM FM 102.5 f La Crosse, Wisc WSPL FM 05.g 10 g Icﬁ]&:ﬁ-’ ' HF‘RI ™ lgﬁ'ﬁ ?al. )
Chstinoogs T rin Ay o4 ew MABCARE PR R i3 10 San Rafacl, Cal KTIM FM 1009 9
hicags . WS[) s . LARAUE, Mich, WVIC Fhl 4.9 i Santa Barbara, Calif KTYD FM 99.9 10
Chico, Calif KEMF FM 237 5 g v S ICEM e 2 Santa Maria, Calif. KXEM 99 9
sl CERN o i 4 Lewiston, Me, WBLM FM 107.5 9 Savannah (s ’ WZAT M 1032
E}“"'l:";‘*nhm add Lincoln, Neb. KFMQ FM 101.9 8 Seattle. W ’:' u"': 3
eveland, Ohio WMMS FM 100.7 B Little Rock, Ark. KLAZ FM 98,5 9 S A o L E % 3
Columbis, Mo. KFMZ FM GH.3 [F] Los Angeles. Calif N fereri X South Bend, Ind. WHRBR FM 103.9 9
Columbus, Ohio WNCI FM 97.9 4 e g g i e A Spokane, Wash. KHQ FM 98.1 9
Dallas. Tex. KZEW FM 98 g Pt Hs‘-gﬁf"" 102.1 ! Springficld, Mass. WAQY FM 102.1 1
Davenport, lowa KIIK FM 103.7 10 vk b s S T o ? St. Louis, Mo, KSHE FM 94.7 10
Dayton, Ohio WVUD FM 9.9 q ¥ ! ity " ? Stcamboat Springs. Colo.  KBCR FM, 96,7 H
Denwer, Colo. KEBEPFI FM 105.9 1 M'_""'Fh“"T”“' WMC FM 10 10 Syracuse/Ueica, N.Y. WOLUR FM 96,9 q
Detroit, Mich. WABX FM 99.5 9 M!|w.|-u|.|.-«|:. Wisc. WHLW FM 99,1 o Tampa/St. Petersburg/
Donaldsonville, La, KSMI FM 105 1: 30 Minn./St. Papl, Minn. KQRS FM 92.5 9 Sarasota, Fla. WQSH FM 102.5 8
Durham, N.C. WDBS FM 1071 Ll Mlsscrula, Mant, EYLT FMd ([E[V R | 9 Terre Haute, Ind. WVTS FM 100.7 10
Eau Claire, Wisc. WBIZ FM 100.7 ¥ MBS, s i K LB ’ Thibodaux, La. KXOR FM 106.3 9
Elmira, N.Y. WXXY FM 104.9 10 Monroc, La. KNOE FM 101.9 A Toledo, Ohio WIOT FM 104.7 B: 30
Erie/Edinboro, Pa, ~ WMDI FM 102.3 9: 30 SRRy (A idiianBd Lol g Tucson, Ariz. KWFM FM 92.9 s
Eugene, Ore. KZEL FM 361 g Murp ip.buru. 1. WTAD FM 104.9 10=* Tualsa, Okla. KTBA FM 92,1 10
Evansville, Ind. WK DO FM 99.5 10 Nashville, Tenn WKDA FM 1033 B Victoria, Tex. KTXN FM 98.7 g
Fargo, N.D. KWIM FM 98.7 4 Hew: 3 avor, Cone. WYBC FM 94.3 ye! Waca, Tex, KEFC FM 95.5 B
Firﬂ';'Llln:.A.rL KKEC EM 971 g Mew Crleans, La. WRNO FM 99.5 bR Warren, Pa. WRERN FM 92.3 Goss
Findlay, Ohio WHMLO FM 100.5 1 Washington, D.C, WMAL FM 107.3 9
Fling, Mich. WWCK FM 105.5 9 Waterloo, lowa KEXEL FM 1015.7 g
Florence, Ala, WOLT Fad 107.3 g Wansau, Wisc. WIFC FM 95.5 B
Wichita, Kan. KEYM FM 103.7 11:30
Willmar, Minmn. KQIC FM 102.5 ]
Winona, Minn. KAGE FM B5.3 10
Worcester, Mass, WaanF Fi 107.3 L]
"Muv. H “*MNov. 9 “*tMNov. 11 et thow, 16

Send check or money order

for $2.50 + 35¢ for postage and handling for
a King Biscuit Flower Hour tote bag.
(Actual size 15" x18")

A radio show sponsored by 3@ Scotch

RECORDING TAPE
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® Continued from page 23

cal point for concerts in the Tampa
Bay area.” Lineup at the Top 40 sta-
tion includes Gary Knight 5:30-9
a.m., Les Howard %-noon, Long
John Kay noon-4 p.m., MeGovern 4-
8 p.m., Bawana Johnny 8-1 a.m., Si-
lent Sam [-5:30 a.m.. and Bob Steele
weekends. | suspect that Sam is some
kind of automation. But McGovern
isn't and he's always been interested
in music. [ think that the station may
turn Lakeland into one of the most

orvsis

SPECIAL OF THE YEAR!

Rock into '75 with OPUS 74, the
Billboard Award winning radio
speciall 8-hour countdown of
1974's Top 100 songs, featuring
exclusive artist interviews! Fast
moving . . . high energy . . . super
production, available in stereo!
Custom jingles and promos. Now
in its 4th big year . . . already
signed in San Francisco, Phila-
delphia, and over 80 markets. For
demo and details call collect to-
day! Mike Eisler, Century 21 Pro-
ductions, 7263 Envoy Court,
Dallas, Tx. 75247.

PHONE (214) 638-3222

important breakout markets in the
nation for new records.

* * *

Ted Zabomiak reports in from
WLRO-AM in Lorain, Ohio, where
he's doing the 6-10:30 a.m. show and
SETVINg as operations manager.
Says: "My air sound has improved
considerably from the days when [
was at WHIZ-AM in Zanesville,
Ohio, and | now feel | can hold my
own in any area. I'm also able 1o use
some of my other talents playing
guitar and singing in lounges
around the area. If you know any-
one in the musical instrument or am-
plifier business who's looking for a
representative, I'd be interested.”
Lineup includes Zaborniak 6-10:30

FREEBIE

We'll send you samples
of biographies & record
info on hundreds of re-
cording
from the

stars/groups
50's to the
present,

Daily almanac included
plus other features.

Join the biggest jocks
& stations in the U.S,,
Canada, & Overseas.

ROCK BIO'S UNLTD.
P.0. BOX 978
BELOIT, WI. 53511

a.m., Larry Divito 1l am.-3 p.m.,
Don Jerge 3-signoff, with Reid Kol-
lins doing news, and Yvonne Vra-
neza and Jim Allen doing weekends
and Jim Bryda doing a popular
polka music show noon-2:30 p.m.
Sundays.
* kK

College broadcasters from the
University of Wisconsin system of
radio operations are meeting Nov. 9-
10 at the Green Bay campus for a
conference on radio programming.
On the agenda is radio drama im-
provisation, which illustrates to me
that some colleges are still teaching
radio like it was back in the 40s.

] * o

Chuck Scott, WDHF-FM, Chi-
cago, is looking for an air person-
ality and/or programming position;
312-398-4571. ... The Radio Infor-
mation Office of the National Assn.
of Broadcasters is sending out an al-
bum to every member the week of
Mov. 4 called “The Spirit of Amer-
ica™; sort of a promotional plug for
Amenca, which isn’t a bad idea at
the moment. Chuck Blore produced
the series of spots on the LP, in-
tended for radio broadcast.

* * *

Dave Newton has joined WGAR-
AM in Cleveland to do the after-
noon drive show. He'd been at
WOIO-AM in Canton, OH, as pro-
gram director and morning person-
ality. . . . Rick Sklar, director of pro-
gram development for the ABC-
owned radio stations, was honored
with a luncheon Oct. 22 at the Plaza
Hotel, New York, on behalf of the

CEN

on of sihouette

THE NEWEST SOUND IN AMERICAN
ROCK-RELIGIOUS PROGRAMMING IN STEREO

SCAN IS MUSIC: HOT 100, NEW GOLD, AND CURRENT LP'S

SCAN IS PEOPLE STORIES: ROCK STARS TALKING ABOUT THEM-
SELVES AND THEIR WORLD.

YOUTH SPEAKING OQUT ABOUT
SIGNIFICANT CONCERNS,

SCAN IS FREE FLOWING SOUND
SCAN COULD BE FOR YOU AND YOUR AUDIENCES

DON'T MISS THIS ONE
Free for public service

Call/ Write: Carolyn Lindekuge!

ALC MEDIA SERVICES

1568 Eustis Street « St Paul, MN 55108

Phone (612) 645-9173

WWW americanradiohistorv com

Third Street Music School’s educa-
tion fund. The charty luncheon
raises funds for scholarships at the
school. And the music industry
people in New York couldn’t have
choosen a better radio man to honor.

o b *

A note from J.J. Johnson, who
does the noon-3 p.m. show on
KDAY-AM, Los Angeles: “I per-
sonally don’t like to see any brother
or any person booted out of a job.
And, from what [ can gather, in Mr.
Bynum's case (Roland Bynum, for-
mer director of KGFJ-AM, Los An-
geles) the fairness of that decision is
questionable. I don’t know the gen-
tleman personally, but | wish him
the best. However, cold as it may
seem, numbers 15 the name of the
game and we've got them and we've
had them for some time now. Why
and how did we get those numbers?
Ask anyone who's listened to us or,
better yet, listen for yourself.” Right,
you are good, 1.J. But, on the other
hand, [ know Roland pretty well and
his capabilities; in my opinion, he
was hampered from competing with
you by management, and then be-
came the fall guy when KGFJ-AM
got hurt, as he realized it would. You
can't fault a program director for not
being allowed 1o program a station
as he felt it should have been pro-
grammed. And, neither can you take
all of the credit, in this particular
case, for your own success. KGFJ-
AM was vulnerable, in my opinion.

* * b

Virgil Clark, program director of
WIDS at Community College of
Philadelphia, 34 S. 11th St Phila-
delphia, Pa. 19107, needs jazz, rock
and soul records. ... KRBC-AM,
Abilene, Tex., is celebrating 38 years
on the air this month. Lineup at the
station has Johnny McCoy 5-7 a.m.,
followed by an hour of news, then
talk and music from 8-9 a.m. with
Mike Faulkner and Kirk Woodwanrd.
Eric Fletcher comes on with Top 40
music then from 9-noon, followed
by James (Gary Bell) Littleton
noon-3:30 p.m., program director
Dave Dalzell until 6:30 p.m., assist-
ant music director John Frost 6:30-9
p.m., music director Jim (Jim Ran-
dall) De Loach from 9 p.m. until |
a.m. signoff. Weekenders are Curtis
Stone, Larry Rideout and Mark
(Mark Wayne) Spurlock.

* " W

From Alan Irwin, music director
of WLEW-AM-FM in Providence,

R.L: “I'd like to send my thanks for
your article on Jim Gabbert. In this
age of the computer, demographics,
etc., ad nauseum, it's a pleasure to
know there are people who feel ra-
dio, who run by intuition as well as
intellect.”

x * &
Received a letter from a disco DJ

named Elli Mamane in Jerusalem.
He wanted information on how to
get Simon Says, a newsletter (free)
on discotheque records. If anyone
else would like to get on the mailing
list for the information, write: Mark
Simon, 1285 N. Sweetzer (apt. 203),
Los Angeles, Calif. . . . Dave Diegert,
P.O. Box 23, Livonia, N.Y. 14487, is
attempting to put together a com-
posite aircheck of some of the big
names in radio from the 50s and 60s.
*Guys like Bamey Pip, eic., with a
little bit about their current where-
abouts. When completed, the tape
will be sent to anyone who wishes at
no charge.” Diegert works at
WCGR-AM-FM in Canandaigua,
N.Y. Sounds like a fun project.

W w W

WFMV-FM, an oldies format sta-
tion celebrating its first year on the
air as I'm writing this, has a lineup of
Chuckey Bea 6-9 a.m., Tom Manno
3-6 p.m., Terry Rick 7-midnight, and
Ron Herdman 4-6 a.m. When not
live, the Blairstown, N_J. station is
automated. . .. | sort of ignored the
movement of Terry McGovern from
KSFO-AM in San Francisco to
KSAN-FM there. He's doing the 6-
10 a.m. shift and is one of the only
men to move from MOR to progres-
sive, a pretty long jump you must
admit. What brought McGovern to
mind was a note from Vicky Cun-
ningham at KSAN-FM pointing out
that Bonnie Simmons was now pro-
gramming the station and that
Janice Bordett has been named
news director of the station, bringing
“the number of women department
heads at KSAN-FM to four, plus we
have a woman account executive, a
full-time air personality, and part-
time air personality. Tom Donahue
says he prefers women to men.” In
New Orleans at the annual conven-
tion of the National Assn. of FM
Broadcasters, | was moderating a
panel session and the first person to
ask a question from the audience
was a female from NOW who made
a blanket statement criticizing radio
for not piving women programming
position. [ pointed out to her that no
one gave anybody anything in radio,
but that Ruth Meyer had earned a
programming job and was one of the
greats in Top 40 radio. The NOW
girl said: “That's one. Name two.”
Actually, there are at least 50 fe-

males around the nation program-
ming radio stations in just about ev-

(Continued on page 29)

November Debut Seen For
‘Hit Country’ Syndication

LOS ANGELES—“Hit Country,” a new three-hour weekly syndicated ra-
dio program hosted by recording artist Jerry Naylor and produced and syndi-
cated by Alto Communications Inc. here, is slated to bow on the air by the end
of November, according to D. Alan Clark, president of AC.

MNaylor has been host of *Continental Country,” another syndicated coun-
try music show. Clark and AC general manager Bill Ezell say that 40 radio
stations have already cleared the country music show and Ezell comments: “1
suspect we'll have a total of more than 100 stations with the show by air time.”

He adds that “so far, we haven't lost one station that had previously been
carrying the other radie show with Naylor as host.”

The new show is formated in three segments to be used as three one-hour
programs or in one three-hour block. The first hour deals with a profile . . . sont
of an industry look at writers, artists and others who make history in country
Music.

The second segment focuses on chart hits weaved in with artist comments
and interview bits. The third segment is called “Face The Country” and hinges
on trends in music and new records.
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Billboard SPECIAL SURVEY for Week Ending 1179/ 74 ®
{Published Every Two Weeks) uln &me
. MIAMI in the Ous Festival in Mexico with national record companies such as
) Blllbmrd Cindy Rodriguez’ hit “Everybody her own composition “Alexandra.” quilla. Eemn, Dis-:pmpda and 4
Reet Sallina . Knows.” is a hit here on WQBA-AM Singer Ramon Leonardo on the  Poinis which are distributed by
s g and WFAB-AM, plus KXEW-FM Karen label was arrested during a Bienvenido Rodriguez.
in Tucson. Also from TR comes performance in a boite here because The “Solano En Domingo™ TV
g |4 | 2§ word thallge hit Il"fnn'::l Kaku;s r'::fth'. hdil Iw:shlz:jierprcurlg :. E_l]!'l:‘l.pﬂs.lllﬂn show on Channel 4 produced by Ra-
i- _g $G | TIME - coming 15 slated to be "M which had been prohibited by the fael Solano is now being shown in
@ |~&|F§| Aist, Label & Number (Distributing Label) Bomba." Committee for Night Club and Ra- Puerto Rico on Channel 7 and in
1 1 | 23 BODY HEAT AP:;_'I'IJL Miﬂudcii:m h'é““fﬂihrl“;]‘lﬁ d_lﬂ' SE‘:& ﬁé m“Eht{Elfd “Fran- MNew York on Channel 47. The latest
S 617 i Laino) Culeo Gema) T clo Al Caramb” s o show Tured P Rian g
2 5| 5 | THRUST Emlge’s I"Etpheﬁs {Audiu Latino) E:l the iate Colonel Francisco Al Ew?ph " WEIMH\,EM ch::n Fellmnn:;
: ; g aya): also ici
Herbie Hancock, Columbia PC 32365 played the Channel 23 dance at Din-  berto Caamano, who participated in E[”ing E’rarcia wnhmllﬁ: Gu?:;:: :::.;:5
3 ? | 12 ONE ner Key Auditorium, but the crowd a puerilla invasion some months group. ... Spanish singer Julio Ig-
Bob James, CT1 6043 (Motown) nurrzbered only around 2,500. ago. Leonardo, along with other art- lesias (Alhambra), famous for his
L 320 | MYSTERIOUS TRAVELLER Iris Chacon (Borinquen) opens at ists who were arrested with him, was recordings of “La Vida Sigue lgual.”
Weather Report, Columbia KC 32494 Club Mpntmatr_& for wa wrﬂks_. g released the following day. “Gwendolyn™ and “Un Canto A
s | al ! mewmemer Musart is releasing “Dejenme Si Es- Domingo Bautista has been ap-  Galicia” made a successful debut
Freddic. Hubbard. Columbia KC 33048 ‘E*DIE .L.lmﬂ];ldn th}' FLnrf::vH;tre an:ﬂ pointed distributor and public rela- here at the El Conquistador. the
’ 3 | oy [ R . fson JE;F"’-' ]imlles'}l ; L:I:'n 0 Ag-:l- tions man for Karen Records. Karen Bellas Artes Theater and in San-
r. ... Julio lglesias on Al- Records al L various inter- liago. .
Git-Scott Heron & Brian Jackson, Strata-East 19742 hambra, “A Flor De Piel” selling b o S ERASSORE
|7 |10 20 | THE BLACKEYRDS ‘;‘Lf:r'fn“éjhcgﬂm'- N.Y., Chicago and Billbaard SPECIAL SURVEY far Weeh Ending 11/9/74
. antasy F- lo Rico. _
4 85 | ST Miami says Danny Daniel’s LP ® ™
; : : : “Por El Amor De Una Mujer” doin : =
| Eddie Harris, Atlantic SO 1659 . J &
9 |11 | 27 | CROSSWINDS . singer from Columbia has signed SOECIQ! Sur VEL
Billy Cobham, Atlantic 3D 7300 with Fuentes. ... Miami Records is E
”] 15 3 HE:'ES uF ME.HS Pmpaﬂnﬂ an E'-I.I"ﬂ.l:k rt'.'li_"l]'rdil"lg 5“.1' opyreghi 1974 Billboard Mublcations, ine Mo pal of s pubbcahon may e repgioduced
Stanley Turrentine, Fantasy F-9465 dio under the direction of Carlos SRRy & FPIENET BYSTE OF S ARBMted. I Ay SO Br By AT ESNS. Ciortrores . MEENStER
11 E “ Hﬂu |.|u Grﬂﬂﬂ[lﬂﬁ Jn 'I"'h': Htudiﬂ wi" 'L.": ID_ pholocopying recording ar olnersise, wihoul the pnor wnilten permession obf e pdblhsner
Herbie Hancock Columbia KC 32731 cated at their facihities in Miami.
The single from Eddie Palmieri's INLOS ANGELES
12 | 8| 5 | WHEREKAVEDKNOWN YO BEFORE new LP on Coco, “Nada De T i [ T oo o s e e
] 5 = ]
Return To Forever Featuring Chick Corea, Polydor PD 6309 being aired on all local stations and Week | Number (Dislributing Label) Week | Number (Distribuling Label)
13 |21 | 14 | LEAVING THIS PLANET predictions are the record will be a
| Charles Earland, Prestige PR 66002 (Fantasy) hit. ... Los Chavales de Espana re- 1 | CHAYITO VALDEZ 9 | LOSBABYS
14 9 | 36 BLACK AND BLUES turmn to Miami to Plﬂ}’ the month of 52 Mercho, Musimes 5080 Mbum De Oro, Peerless 1749
Bobbi Humphreys, Blue Note BN LA 142-F (United Artists) December at Centro Espanol, a bi 2 | VICENTE FERNANDEZ 10 | LOS HUMILDES
P g Me Caso El Sabada, Cayt 1405
15 |25 | 5 | ALLINLOVE IS FAIR New Year's Eve dance at Miami cheen v Layironics Amor Eterno/Ambician, Fama 518
Nancy Wilson, Capitol ST 11317 Beach Convention Hall, and then 3 hﬂs ﬂlﬁfﬂg Caytronics 1413 11 | CHRIS MONTES
| they are booked into the Hyatt Plaza o0 j Hay No Digas, Caytronics 1411
16 16 | 3 | VIRTUOSO (formerly Playboy Plaza) from April 4 | JUAN TORRES
| Joe Pass, Pablo 2310-708 A 2 A Borinquen, Musart 1640 12 | AMALIA MENDOZA
17 |30 | 28 | LAND OF MAKE BELIEVE Los Discas Oe Oro. Musart 1636
Chuck Mangione, Mercury SRM-1-684 (Phonogram) PUERTO RICO 6 | ROSENDA BERNAL 13 EJE'lE F1.:.|.IH|EH| TPk
18 13 7 CHAMELEON Nydia Caro (Alhambra Records of La Silla Yack, Latwn International 5006 R i, DI
Maynard Ferguson, Columbia KC 33007 Puerto Rico) won top prize with 18 7 | LOSBABYS 14 | LOS ANGELES NEGROS
" 17 g BRASSHIND voies at the Thitd OTI Enng Feitival Como Sufro, Pesriess 1769 Dejenme 5i Estoy Liorando, UA Lat. 135
Gene Ammons, Prestige P-10080 (Fantasy) {Cancion Ibero Americana) Festival 8 | ANGELICA MARIA 15 | LOS FREDDYS
- 2 " it o A EREND of Song held at Acapulco, Mexico. Tonto, Sonido Internacional 31-B006 Epoca De Oro, Peerless 10014
McCoy Tyner, Milestone 3055 (Fantasy) E[Ef SD“ET'[‘:I;‘J‘;"“:E: "Hﬂ'i’f [;?nm Pﬂcli.
antar” (Today | sing for You) an
21 4|50 g:ﬁmﬁ"hﬂ:m Atlantic SD 7268 music by Spanish-ltalian composer IN NEW YOHK
o i3 i LID‘I’P Richard Sarato, was declared the
3l _ _ winner. 1 | EDDIE PALMIERI 9 | ISMAEL RIVERA
Donald H'_l'l'd. Blue Mote BN-LA 140-F {Umted Altlﬂﬂ]‘ EE"-’E]’I[EEI‘I other Latin American The Sun of Latin Misic. Coco CLP-109XX Traigo De Tada, Tiea 1313
23 | = | 1 | SOUTHERN COMFORT countries and Spain participated in 2 | CELIA & JOHNNY
I Crusaders, ABC/Blye Thumb BTSY.9002.-2 the Festival that reached an esti- . E:::?HWEEH 10 EzLEFEE:%—llﬁmHHu
24 |24 | 14 | REGGAE | mated television audience of 100 Danny Rivera, Velvel 1481 11 | ISMAEL MIRANDA
Herbie Mann, Atlantic SO 1655 million. The contestants from 4 | ISMAEL QUINTANA En Fa Menor. Fania XSLP-00466
75 | G SWEET LoU Guatemala (14 votes) and Vene- lsmael Quintana, Fania 466
Lo Donaldson, Blue Note BN.LAZ59G (United Artists) :—;“::;‘ { £ oty reocird-asconttand ¥ | R 2| Kraon
ird prizes.
2% |23 |77 ‘;HEEIIEI'I'E: i AT The television showing, via satel- Juntos, Mericana 125 13 | LARRY HARLOW
SAFIOF TR NI ite, was carried by Telemundo 6 | TITO PUENTE SaGR, FURISLY- D00
27 |27 |23 | CRYSTAL SILENCE Channel 2 of San Juan. iorker ko 14 | VITIN AVILES
Ll :;:lr; :Eu;;:;mu Corea, ECM 1024ST (Polydor) ANTONIO CONTRERAS : :Elldfﬂﬁﬁm - . ;m: n; Tm.:me:;m-rm
Devadip Carlos Santana & Turlya Alice Coltrane, Columbia PC 32900 SANTO DOMINGO Hlfi'e':lrtnﬁauxlé?lﬂm Sauh-nrnsurenﬁnt:: Fﬂ.‘.ﬂ'
29 | 19 | 14 | IN CONCERT New singles getting heavy airplay
' Freddie Hubbard/Stanley Turrentine, CTI 6044 (Motown) are "Asi, Asi” by Dominican group
' Los Beduinos (Karen) with arrange-
30 26 | BS BLACK BYRD
Donald Byrd, Biue Note BN-LADAT-F (United Artists) ngn'-‘-, h}'Jﬂﬂ#ﬂE Iﬁ:ﬁﬂdg \:rgﬂ:
‘amino Hacia ar” by Ramon
3l 33 | 16 SOLO CONCERTS e 3
Keith Jarrett, ECM 3-1035/37 ST (Polydor) Leonardo (Karen) and “Ayudame
and “"Quien” by Spanish singer
32 22 | 12 POWER OF SOUL Camilo Sesto (Pronto). . .. Domini- Presents
Idris Mubammed, Kudu/CTI 17 (Motown) can singer Rhina Ramirez's (Mon- =
13 28 | B5 LIGHT AS A FEATHER tilla) latest single “Cuanto Dolor
Chick Corea, Polydor PD 5525 Vale Tu Amor” is gaining popu- JOSE JOSE
H 35 g FEIFDH““E IEiIrlll._".g" IlI"I-SF.n'l'i.]'.I Whl,'.'ﬂ: Thl,'. ﬂr['i.!'jt iS ful-
Esther Philips, Kudu/CTI 18 (Motown) filing night club and TV presenta- i
tions. eaturing the
35 36 3 UPON THIS ROCK o . § y
j F ": E:TI 'E[HES-] M t Dﬂm‘lnlﬂﬁlﬂ Tl:i_"ﬂﬂj]ﬂg arnst Ehﬂn- L ]
% |37 7 IJu':t ?:i.lﬂﬂ e tin Goico's (Alhambra) special re- hit single
: view caused such a sensation at the 1 =
Sarah Vaughan, Mainstream MS3T 2-401 Embassy Club of the Hotel Embaja- DE]EI‘HE
37 il 7 FACES IN REFLECTION dor that her farewell show at the ¥
George Duke, BASF/MPS 22018 Bellas Artes Theater was an SRO Cnnuc_’erle
| |32 3 CHAPTER 3: VIVA EMILIAND ZAPATA performance. The show is a produc- DKL1-3276
Gato Barbieri, ABC/Impulse ASD-9279 ton of Ms, Goico’s manager from
Puerto Rico, Elin Ortiz and co-pro-
19 8| 7 VERY LIVE AT BUDDY'S PLACE : P
Buddy Rich, Groove Merchant 3301 (PIP) ducer Manuel Logrono. It is the first .
0 1 | DONT YOU WORRY 'BOUT A THING extravagancia to be produced here. Distributed by CAYTRONICS
B Wedding bells are ringing for Ms, “The Latin Music Company'’
Kudu/CTI 19 (M - Y
| G “ﬂf [:T_'EI Ookiee) Goico and Elin Ortiz. After the
= Capyright 1974, Billboard Publications, inc No part of this publication may be reproduced, event, the Charitin Goico Show will New York 2) 541-4090 Florida (305) B22-6967
stored in a retrieval syslam, or transmitted, in any form or by any Ellrlﬂ-:::ghrﬂ;lc%;ﬂ:ihbﬂlgr;:- be FJ.'ESEHIEI.I' in Chile, Venezuela, California Chicaqo (312y 521-1800
photocopying, recording, of otherwise, without the prior wrilten perm ' Puerto Rico, Mexico and Spain. Texas 12) 222-0106 '
Also the artist will be participating
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BUSINESS OPPORTUNITIE

[ TAPE PRODUCTION ]

and

DISTRIBUTION FACILITY

FT. LAUDERDALE, FLORIDA

Over 1,000,000 volume. Flexible
owner will consider lease, sale or
partner. Minimum cash required.
The greatest place to live in
the LS.

write 1 T |

2199 N.W. 53rd 5t.
Ft. Lauderdale, Fla. 33309
or call Miss Beldon
(305) 735-89100

CHARGE-A-TRADE

Companies! Barter your produc! for
adverlising, travel and hundreds of
business naads.
FREE CATALOG AVAILABLE
CALL, TOLL FREE

800-327-3720 (except Fla.)
§15 W Sasrive Bivd - 71, Lamdordnbe. Flu 3111 [306) THABAZ4
1370 Awe. of e Aemorican - Muw York WY, [DR1E [T87) 5867100

GO

DISTRIBUTING SERVICES

C 1/SUPERCART
8 TRACK
CARTRIDGES

» Empties with foam pad

- Bulk 8 track and cassette tape
- Splicing materials for 8 track and cassettes

» Sleeves

Call: Terry D. Vogler or John E. Conyers (816) 637-6011
Wrile:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186, Excelsior Springs, Missouri 64024
We Buy and Sell Equipment tn

CAROLINE
EXPORTS

9= Woodhed Rosd London W3 284
letephone 01-286 GOS0 Teley 22164

Worldwide wholesalers of UK and
E uropean gramophone records
cossette tapes, clothes ond posters

VIRGIN RECORDS

material is our speciality.

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
B16—637—2114

C-0 CASSETTES, BULK PRE-LEADERED
CASSETTE TAPE
CASSETTE LEADER TAPE

WE ARE MAMNUFACTURING MAGHETIC
TAPE FOR FAST DELIVERY

60 Tepe, GOOOD', 20 units

CHO Tape, 5400°, 12 units
Leader lape on 107" reels inred, green, blue,
yellow, and clear, $.085/C"
Write ar call for prices. Exports our spacially.

INTERMAGNETICS
1634 18th 5i, Sanfa Monica, Ca. 90404
(213) 395-0507 o

WRITE—

AVSCO INC.
69 HIGHWAY &

CORUM ROAD
EXCELSIOR SPGS., MO.

ifn

“NEW PRODUCTS"
Tapes

» Quad Bud et T
Bpes
+ B-Track Budgel Tepes
+ Hi Quality Sound Alike Line
Hesd Reps., Dealers, Distribulors.)
ape Display Cases Avallable

OKART, INC.
1 N.E. Tth 5t
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 emhl

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller.
High ;ndl duphuttng tape, 65 standard
tength in 1 mm, incremeonts—{mm 25 min,
to 90 min. 3 day delivery puaranteed. Over
one million sold.

200 w1 A% imen ek ageianies o e
b o G BRG ImEE . o aguiieet ey I'I.Hl'i
R T T T T T O LR | L 1L L1 LU L L ey
LSRR ETR LRI TTTTTITS qunmiu A L THE
Huwal v limmaers . I IA' =it
LT m|n||'|||.||:| 4|rr|1 . [ '.'l I] rm]l,.

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: [313) 463-2592 , se1a

OWN A COMPLETE

B TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1451 Easl 9 Mile Rd.

Hazel Park, Michigan 40030
(313) 399-4880 fn

FOR LEASE—NASHVILLE MASTERS

Chart Leaders Each 10 Days
Fenast Quality & Lowest Prices
Qidar Matenal Also Available

MUSIC, INCORPORATED

P. 0. Box 1324
Conway, Ark, 72032
(501) 327-7188

In

4-TRACK
RECORDING STUDIO
For under $11,000.00

inciudes Tascam Console, machines,
Lhmiters. sterec echa, mikes @nd acces-

NEW DMSCONTINUED T SERIES AMPEX
polvesier tape on precison 104" reels. 13" §96/
dozen prepasd. %" §1125dozen prepaid. Other
siges on request. Soundd Investment, P.OB.
I'?II-L':IP-I-L hlhl.l'l.u. Gra. W38, n-r|2"l

RECORD RACKS. EXCELLENT E{)"IIJ-ITI‘-']‘-I

QUITTING RETAIL BUSINESS, CURRENT
Stock Records, Tapes and Racks, all you need
for business below cost. Young, P. 0. Box 55682,
Gmnwllt, "'ln.ﬂ 29606, (R03) 268-08X] nod

HHE SUPER SOUND SYSTEM NEEDS A
group to sing through it. Finest of guality, Phise
Linear, Bozak, Klipsch, Sennheiser. All the good
pleces, Tekram Led, PO Box A1681, Lincaln,
Nebr., 648501; Phone: (402) 477-5073. ol

THE GOLDEN INSC SPECIALTZES [N RARE
records (s ). Enormous inventory, Mailed any-
where, Catalog $32.00. 228 Bleecher 8¢, N, Y. C,
1004 (212) 255-TRE W

SALE-MUSIC GAME ROUTE IN BEAL-
Lful growing Ozarks. Health reasons. P 0 Box
B4, bpnnﬂ’mld Mo, G5B thn

BLANK R-THACK TAPES AMPEX FIRST
gquality, Retatlers buy divect, Availoble m 40,
% & By Ao anvy length time losded, Andal
Anclies Products, 4212 141th Avenue, Hrsikivn,
MY, 11218 (212 435-T322 tfmn

DO YOU SELL TAPES AND RECORDE?
We can increase vour PROFITS, with our hall
millisn dollar inventory of TV 5 stemos, fape
plavers. caleulators, and other consumer elec.
promica, Don't miss added sales. Call or write:
Mr. Ted Ferrell, SOUND 3YSTEMS. INC,

4794 Fulton Industrial Blvd, Atlanea, Ga: 30336,
[ 404} GOE-42T74, tin

WANTED TO BUY

AMERICAN RECORDS AND TAFPES EX-
ported, Looking for related products o ssll over-
seas, Wamid Export, 160 West 46th Street, Mew
York, Mew York 10036, Telephone: (213) 765-2585,
Telex 23E041. deld

HELP WANTED

SALES REP
RECORD COMPANY

Southern California area

Solid Experience
in field required.

Write: BOX 6097,
c/o Billboard, 1515 Broadway,
New York, N.Y. 10036.

Equal Opportunity Employer m /1

ATTH! OVERSEAS IMPORTERS
and U.5.A. EXPORTERS
We tranapori Aecords, Tapes, sic. Irom
U.5.A. Ollering: ﬁrﬂmlrm low frelghl
ratea—MNew Amerlcan Suppliers for buyers
—Assamble various orders—Welcoma you
when you arrive In M.Y.
Coanlact

BERKLAY AIR SVCES, MARKETING
PO Box G&5, JFK Airpor

Jamaica, MY 11430, U5Aa iln

MISCELLANEQOUS

ATTENTION RECORD BUYERS

WAREHOUSING AVAILABLE

1000 to 100,000 Sq. Ft. Fully Insured
A to Z sarvice avallable for record

industry, 20 years expariance.

EURO

AMERICAN INDUSTRIES

204 Vanderpoo! 5i., Newark, N.J. 07114
Conisct: Dick (201) 243-0518 nolf

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1E84 to
December 1870,

Microfilm copies of articles from any of
these issuies may be obtained from Billboard

Publications at & cost of £1.50 per page up
to 5 pages.

For prices on additional copies and for
further information contact:

Bill Wardiow
General Services
Billboard Publications
2000 Sunset Blvd.
Los Angeles, Cal 80089
213/273-7040 ifn

BILLBOARD
Group Subscriplion
Discounts
Save M0% on subscriptions te Billboard for
groups af 10 or more, For rates and informa-
biem wirife:
BOX B019
/o Blllboard, 1515 Broadway
New York, N.Y. 10038 tin

Maggie's Farm Distributors

MNature's Scenl » Incense DIl and Cones

Myslical Musk ORs, eic.
Free catalog—Bes! Sarvice anywhare—

Fatailers only
P.O. Box 644-220
Push SI1., Buller, Als, 36904
For ordars call: Collect

(205) 455-3446 y19

WE MAKE SMALL DEALERS BIG. OUT.
standing prices on albums, Gecessories, car upe

plnvers, raclios, speakors. Ligt=tree. Action Sound,
BRO Honifant Street, Silver Spring. Marcland
S50 o

WHILE OTHEH PEOPLE ARE HAISING
their prives, we are lowering ours, Magor [nhel
Livs wre bow s 20000 Your choeice Write fm
frie Mstings Scompio Music Distribuitars, #5112
Limekiln Fike, Philadelphin, Pa 191EH, Dealers
unly. ifm

ATTENTION. RECORD OUTLETS. WE
have the largest seloction of 45 mpme aldies and
‘poodies and also major label LP bstings ot pro
motional prices. Send for free listings. All orders
welyome, Apex Hecords, Inc, 847 US. Highway
#1, Rahway, N.J, 07065 tin

PROMOTIONAL SERVICES

FULLCOLORCUSTOM PRINTED ROLLING
Paper Booklets. Lowest prices; quickest delivery,
We are the originators and the most expenenced
mince 1969 American Dream Advertising, 282
Plensant 81,  MNorthampton, Massachussets
LD (413 ) S86-4071 |[|-|

CUSTOM MADE FAPI:..HI:' F'I'.'IH PFROMO-
tions, ndvertising, give-awavs. parties, groups,
Almtions, mudie, wrile mfg, CPAC, 10680 Fifth,
NYC 10011, {212) 829.1232, tfn

SCHOOLS &
INSTRUCTIONS

Firsl Class FCC License (heary and lahora-
tory training in six waeks Be prepared 181
the masters in (he nation's larges! nElwork
ol 181 class FCC licensing schools train you
Approved for veterans® and accredited
meambar Mational Association of Trade and
Technical Schools ** Write ar phone the
jocation most convenianl o you Elking
imstifute in Dallas *** 2727 Inwood Rd
214-257-4001

Elkine in Atlanta®*. 51 Tenth 51 at Spring
MW, {404) BT2-8844

Elking in Danvar®* 420 Soulh Broadway
(303) 744-1434

Elkina in East Hartford. 800 Sitver Lane
(203} 5681110

Elking i Howuston®** 3518 Travs
(T13) 6PE-THAT

Elking in BMamatus*** 1362 Umion Ave
(804) v2e-9762

Elkins in Minneapalis®** 4103 E Lake 51
(G12y 7211687

Elkins in Nashville*®*. 2106-A 8th Ave 5
(615) 297-5386

Elkina in Mew Orieans®** 2940 Canal
{504y B22-7510

Elking in Oklahoma City. 5620 N Western
{405} B4B-5631

Elkins n San &Antomne®® 503 5 Man

POSTERS, BLACK LIGHTS. INCENSE.
beads. patches. stickers and decals. Send for
free catalog. (404) A70-4474. H & B Distnibutors,
851 Peachires St. N.E. Atlanta. Geongin 309,

i

LOOKING FOR A RECORD? WE OFFER
the most complete service for OUT-of-PRINT
and obsture sound recordings. Write for infor-
mation and request cards—dont send requests
now, INTERNATIONAL ARTISTS Phono-

graph Record Service and Librarv, 1627 Pontius
h'ﬂ' . Westwood, E:hf BH‘:I!I'?‘_.S nod

"THE UNAUTHER]EED UIJ PLIC'ATIU-H OF
Sound Recordings” by Barbara Ringer, Registrar
of Copyrights. A basic compendium of back-
ground and court precedents regarding duplica-
tion. NMow available in reprint. §5.00 prepaid,
Recorded Sound Research, 1506 W, Barker
FPeora, 1L 61608, nod

I L —

RECORD-TAPES OLDIES! 20,000 IN STOCK,
Send 50¢ for 3,000 listing catnlog. Mail orders
filled. Record Center, 1885 W. 25th 5t Cleveland,
Othio 44113, (216} 2410107, We export, eow

SUPPLIES & EQUIPMENT
8-TRACK TAPE
Boxes « Labels
Stock Designs
Custom Record Jackets

READY TO SHIP.

Call or write for prices and
details or custom designs.
Phone: (615) 254-5902

AMERICAN LABEL CORP.
# 5 No. 6th Street
Nashville, Tenn. ETEQEW

Record Pressing Prices Monasural

e 12"
Q. 45 HPM 3 RPM
L] & LN 125,06
[Wp 101k 5,000
HEEY] 15 i A0 W)

Pricea include masternmg. label and plwin
ploeve, Order shipped within 10 dave of
accompanied by certified check or money
order. TERMS: 50y deposit, balance COD
onlv, Low cost casseiie duplication. rec.
ord fackets, promofion and  distribuion
Write for full information

Oneida Video-Audio Tape Cassette Corp
760 Blandina St Unen, BUY. L5H
(3151 T45.6147 tin

REAL ESTATE

LIVING LOFT NYC=NEW FIXTURES TN-
¢lading sound proof area used for rehesrsal and
recotding business §7,000, (212} 92-3277.  naod

DISTRIBUTORS WANTED

LARGE VARIETY OF JEWELERY: RINGA
$6.00 per dox. ete, 1000 other now items. House of
i ppﬂ,_i".ﬂ D Lake Ave., Y nr_th!rﬁ,H-'h"- 10701, ifn

ONE - STOFPS (DISTRIBUTORS) - STROBE
phone license. 8ix week course for Radio/TY lites, Electric Pipes, Poaters, ete. All prodocts
announcer. Call or write today. REL 61 N, Pine- gusranieed. Decora Industries, Phila, Pe. 19134
apple Ave, Sarasota, Fla 333‘71' tin {215} 426-0700, (Store inguiries invited.) nafl

Located in Philadelphia area. Will deliver locally. nod
FPhone (215) TRS-H581 nolf

1.3¢ PER ALBUM, .6¢ FEH TAPE IS THE COST
to professionally wrap or rewrap your records or
tapes. Complete shrink packaging system $285.

sories For mote information
Contact; Emil

STUDIO SUPPLY CO.

1918 Division 5L, Mashville So.,
Box 280, Heshville, Tenn. 37202,
Phone: (615) 327-3075. RO

{512) 223-1848

KANC ANCHORAGE. BOOMING STATION
in the boomingest state—on the air soon, Country
jocks mpply. BOO0 pay to 15000 insurance,
Includes L sealer, heat gun, film, M. Latter M{g., fringes, promotions with growing new company.
5050 VYVenice Hl'l.rd Los Angeles, Calif. 50019 Write P.0O. Box 4-2287, Anchornge, Alaska 29508,
(213) 533-T646. nolf nof

REl FIVE WEEK COURSE FOR FCC 15T
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COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 0 Yr!
“THE COMEDIAN"'
gl Monthly Service=%35 v °

¥ twmipi, 100 foar S1:0000

JHCFUNMASTEHR" Gag Fili=s, 345
“hnnpversary Issue, 0

“Huow 1o Muster the Ceremnnies"" &5

e (00w
“"We Teach Standup Comedy™

Remit to: BILLY GLASON
200 W. 54th St.
New York, N.Y. 10019 il

"FREE” UATALOG . . EVERYTHING FOR
the dewjas! Custom [Ds Promes. Alrchecks
“-'IH Tracks HI.IIIH.H_ FI"'I:' Tb:-c.t'r._ If_“'nmed\-l nnd_
mire” Wrte  Command. Box NEHS-H San
Framison 94126 ifne

NEEIAYS, NEW =URE.FIRE COMEDY"
LLAMSE clnssiBed ome-lime gags, S0, Catalog frew!
Eedrmund irpn 27804 West Hoherts, Fresmn
Calsf. DTS tln

LAUGH SERVICE FOR DS IK ITS FIFTH
vear, 3end for sample issue to L3.D., Box 612,
Turneraville, N.J. 08012 nad

JOCK SHORTS! TWICE-MONTHLY CON-
temporary Comedy! Hotteat service anywhere!
Sample 32, Detnils Free! Broadcast Library,
5B04-A Twineing, Dallss, Texas 75227, tfn

TOPICAL ONE-LINERS! WILBUR MILLS!
Argenting Firecracker! Cancelled ABC TV
EXECS! Sample! Tiger Lyons, P.O. Box 644,
Franklin Park IIL 60131 nof

PROFESSIONAL
SERVICES

PUBLISHERS & WRITERS: NEED LEAD
shewts prepared? Send tape. Oneday service. Lead
sheet and tapes returned registered mail. Rudy
Partin, 1927 Nonh Hills De, 20, Ralegh, N,C
2TR1Z, (919) TAT-4436 tfn

SITUATION WANTED

DEDICATED HARD WORKING 18 YEAR
old seeks position in promotion with record
company, large or small anywhere, Willing to
relocate, Keith Dressel, 20616 Covello, Canoga
Park, CA 91306, (213} HO0-5256, (213) BRG0G0
Record Dept. fis

RADIC-TV MART

If you're a deejay searching for a radio station, or a radio sta-
tion searching for a deejay, Billhoard is your best buy. No
other trade publication is read by so many air personalities
and program directors, as well as the sharp programming-
oriented general managers. Best of all. general managers
report that Radio-TV Job Mart ads can draw five times the
results of the next leading radio-TV publication.

Rates: “POSITION WANTED™ is $15—in advance—for two
times, 2" maximum. Additional space or variation from

regular ad style is 325 per inch, no maximum. No charge

for Box numbers.

“POSTIONS OPEN" is $15—in advance—for one time,
2" maximum. Additional space or variation from regular
ad style is $25 per inch, no maximum. Box number ads
asking for tape samples will be charged an added $1 for

handling and postage.

Send money and advertising copy to:
Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

POSITIONS WANTED

Australine top dise jockey Ward Austin for
five vears, also top in New Zealand. Working
over past two vears for Dick Van Dyvkes radio
station KXIV Phoenix, drive time. Wishes
to relocate to major US, market. [ncredibls
track record and proof of it, 14 years experi-
ence. Will consider all formats. Contact
EXIV Phosnix ricth

Announcer; 26, 2 vears college, 3rd class lic,
H | YERTH I::I:pr.-rizmr BN |1-r,||irl|: raclio chin-
patcher. Prefer rock or MOHR. Can do copy-
righting, progruomming  and  production,
Have conducted interviews lor magezines
and radic stations, Will send tape and
rEsUIE Upon reguest. Write: ﬂl,'u.'u[lun! PO,
HBox 8952, Phila,, Pa. 19135, o

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records « Albums « Sheet music + Phonographs « Old
record traders, collectors, swappers. investors, changers, swilchers,
buyers, sellers and all other trathckers—here isvour TRADING
POST, a marketplace, right in the middle of the action: BILL-

BOARD MAG

INE. Here's where the charts have been
measuring music popularity since the early 40°s. BILLBOARD
GOLDEN OLDIES TRADING POST 1s open for business.

Don’t Miss It!! Classified Advertising Closes Every Maonday.,
“WANTED TO BUY.,” "FOR SALE.” “SWAPPING™—
Lise the headline that fits your need.

Regular Classified: 55¢ per word. Minimum $11.00.
Display Classified: $27.50 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

COMPLETE ARTIST/GROUP DISCOGHA-
phies—Send 25¢ For Current List, We Also Have
Hurd-To-Find Oldies. Send Want Liste. BMP
P00 Box 4425 North Hollywood, Calif 91607 1149
ORIGINAL OLDIES 60's, Tls ALL UNDER 5H0¢
Catalog 5. 50 different Country or maor Oldies
ispecify which) alf winners! 36,75, J A5 Box 40,
Flushing. M.Y. 11379, EowW

SEARCHING FOHR OLD RECORDST DIS-
continded, 216 N, Rose, Burbank, California
G15046. O

When Answering Ads . . .
Say You Saw It in Billboard

Vox Jox

® Continued from page 26

ery lormat except soul. Bonnie 1s the
first female progressive program-
mer. | think. Congrats Bonnie and
Janice.

* i *

Jim Maddox, program
director of KDAY-AM in Los An-
geles, is looking for a cooker for the
evening show and also a part-time
newsman. Format 1s soul and the
station 15 doing quite well in ratings
under Jim’s direction, . . . The lineup
at WNOE-AM, New Orleans rocker,
now includes music director Don
Anthony 6-10 a.m., program director
Jason O'Brian 10 a.m.-2 p.m,, Jim
Sassidy 2-6 p.m.. Cayvote Kincade 6-
100 p.m. Lee Armstrong 10 p.m.-2
a.m., and Chuck Rivers 2-6 a.m. Skip
Broussard, who once programmed
WOKY-AM in Milwaukee, among
other stations, is now in sales at the
20,000-watt station.

* * *

Mikel Hunter, new program di-
rector of newly-country slation
KNEW-AM in San Francisco is
moving ahead full guns. Now the
station is broadcasting live Saturday
nights from The Orphanage, Mick
Seeber’'s “Bluegrass Experience.”
Headlining the show each week will
be the Homestead Act, featuring
Elmo & Patsy, plus other bluegrass
and country bands from Northern
California. Should be an interesting
show. . .. One of the radio station re-
ports that I like to see each week is
that of WKTJ-AM-FM in Farm-
ington, Me. It's done by program di-
rector Dave Michaels and music di-
rector Al Tbarguen. . Harry
O'Conner, Los Angeles, reports that
there are now 31 radio stations airing
his *Lovewords™ programming con-
cept in U.S. and Canada. Eight are
MOR stations, some are rock. Next,
country.

* w *

Pat Patterson has taken up night
where he left off at WKIX-AM,
Raleigh, N.C. Not only with his 6-9
a.m. show, but with all of his stuff
and nonsense about *The Return Of
The Flying Saucers.” “The Amazing
1975 Boozda!™ and “Uncle Zeb's
Mobile Homes.” All of these bits are,
of course, on his newest album,
called “Have You Heard This
ManT" on the Fundermotz Records
label, owned and operated (if" you
can call 1t that) by Patterson. wife,
and kids. But let Pat tell you about
itz “Since | haven't made vour col-
umn for some ume, | decided to put
out my second comedy album-—plus
the fact that it took one-and-a-half
years 1o sell out the old one.” You
can get copies by sending $3 each to
him at WKIX-AM, P.O. Box 12526,
Raleigh, N.C. 27605. “And if any-
one thinks they are a good friend
and deserve a free copy inythe mail,
they will receive a smut letter in re-
turn.”

*  * ok

Well, 1 did the radio show on
kLAC-AM in Los Angeles with
Corky Mayberry and, believe it or
nol, the station 1s still on the air. Got
great help from Shadoe Stevens (he
loaned us his tape deck) and Steve
Thrap (who patched in Shadoe’s
tape deck) and engineer Mike Levy
(who operated the tape deck). Jay
Lawrence, who preceded Corky that
evening, Oct. 19, did se well at pro-
moting me that by the time 1 got on
the air probably no one was listen-
ing, because no one complained
when | played “Up Against The
Wall, Redneck”™ by Jerry Jeff
Walker. Of course, as Bobby Vee ex-
plained later over a glass of wine,
maybe the Listeners thought the song
was about somebody else. Anyway,
there was also some intense (well,
not oo many people yawned) ex-
citement when it was rumored that

www americanradiohistorv com

Robert W. Morgan and Don Imus
were going to invade the station and
take over the show. But they must
have been frightened off by the 17
K-9 dogs posted at the door, because
they didn’t show up.
* ok
Charlie C. (Bruce Miles) Rider 1s
looking for work: 714-296-1986.
. He'd been at
KSEA-FM, San
Diego rocker, Rider
is out of the station
because Beaver
Cleever returned af-
ter a trial stint at
KIQQ-FM in Los
Angeles. Rider says
he loves radio too
much, “especially with past teachers
like Pat McMahon of the old KRIZ-
AM in Phoenix. Chuck Browning of
KUFPD-AM in Phoenix, and Gary
Allyn of KSEA-FM in San Diego.
I'd really like 1o end up at a station
like the old KRIZ-AM (1947-71)
some day. If a station were around
today like that one, there would be
no trouble in awarding a Billboard
Top 40 Swation of the Year Award.
Personality jocks with the freedom
1o entertain, a long but carefully
chosen playlist. album cuts, deep
community involvement, sensible
and interesting contests . . , that was
broadcasting in the public interest,
Please pardon my memory flogging,
but while writing to you I remem-
bered the recent discussion in Bill-
board on how there aren't any in-
novative Top 40 stations around.
Well, there were some, and | hope 1o
be on the scene when they rise
again.”

4 b w

KJEF-AM-FM is a two-man
country station in Jennings, LA,
Program director Chuck Thomas
does 6-10 am. and noon-2 p.m.,
while music director Thad Carter
pulls the rest of the air work, Ac-
tually, Jerry Dugas, John St. Ores,
Phil Phillips, and Bill Bailey help on
weekends, Carter requests beller
record service from RCA, Capitol,
and Columbia. . . . Joe Hager, who'd
been with KSTP-AM in Min-
neapolis, is looking: 612-483-8356.
... Dave Scott, presently afternoon
drive personality and music director
at WZ00-AM. Asheboro, N.C..
wants to get back into a medium
market rocker. Has first ticket, 919-
629-53306, % &

Jim Pewter has bowed out of
KRTH-FM. Los Angeles. ... Ted
Kelly, program director of WMAD-
AM-FM, Madison, Wis.. needs a
good country personality for a noon-
3 p.m, show, Lineup at the station
includes, now, music director Pat
Martin 6-10 a.m., Kelly until 2 p.m.,
Todd Grimsted 2-6 p.m., and Lynn
Schellhammer 6-midnight with an
all-request show. On weekends,
Kelly works with local university ra-
dio students, helping them break

into the business and get some vital.

early experience,
o w b

Lee Abrams, 404-422-5299_ or 861
Franklin Rd.. Building 5, Suite 7,
Marietta, Ga., writes: “If you talk 1o
any small and medium market per-
sonalities who are seeking a new po-
sition, would you please shoot them
my way. There are several new sta-
tions I'll be stafTing and there seems
to be a severe shortage of good tal-
ent.” Well. il vou hear from Jim (Jay
Paul Emerson) Coleman, Lee. sign
him up. Good talent. He was going
into Milwaukee, but station changed
his mind and he's looking and he's
out there somewhere in the boon-
docks hunting for a job.

* k k

I's the fourth anniversary this
week of Earth News., Jim Brown,
creator and godfather of the other
side (often the only full treatment) of

the news, called up to tell me 1o let
you know. Earth News is now heard
on 673 radio stations, which makes it
second only to the ABC operations,
L

Bonnie Simmons is the new pro-
gram director of KSAN-FM. San
Francisco. . . . Shana, a pretty chick,
has joined KFRC-AM, San Fran-
cisco, 1o do the 2-6 a.m. show. She'd
been an announcer at KWBB-AM,
Wichita, Kan.. prior to joining
KFRC-AM, She majored at West-
ern Michigan University in commu-
nications,

w w w

The lineup at KFXM-AM in San
Bernardino, Calif.. now has pro-
gram director Doug Collins in the
morning, Gary Roberts mid-days,
Ted Brown alternoons. Tom O'Niell
evening, and Rex Ramsey 11 p.m.-3
a.m., and Gary Shannon 3-6 am..
with Marsh Carter and Vie Moreno
weckends, Doug adds: “May vour
house be safe from tigers.”

* b} w

Another radio buddy has been
promoted—Walter A, Schwartz has
been named president of the new
ABC Leisure Group Il. He'd been
president of ABC-TV since July
1972 and before that headed the
four radio petworks. Though his
new position is 1o supervise such op-
erations as ABC Theaters and ABC
Scenic and Wildlife Attractions, elc.,
Wally is suill one of the brightest ra-
dio men around. ... Lineup at
KOXA-FM (billed as K 108) now in-
cludes Dusty Morgan 6-10 a.m.,
Donovan Blue 10 a.m.-3 p.m.. pro-
gram director Ed Hamlin 3-7 p.m.,
Nightrain MeClain 7-midnight, with
weekenders Bill Baver and John St.
John. The station 15 automated at
night, but McClain voiceovers are
used, taping off after a while and
then around 4 a.m.. you can hear
Morgan’s voice on announcements
all taped. of course—and these sort
of build up to his live airshow at 6
a.m. Seems 10 mew is is an excellent
way to handle automation at night.

*  x %

Jack Reno, a country artist as
much as a country air personality, is
leaving WUBE-AM. country station
in Cincinnalti that he programmed.
o join KOOO-AM in Omaha on
Nov. 9. He records on the United
Arnsts label. With the switch to
KOOO-AM, Reno also becomes a
regular on the syndicated "Proud
Country”™ hall-hour weekly TV show
seen in Omaha, Tulsa, Oklahoma
City, and three other markets, Reno
will film four shows once a month in
Tulsa. ... A reminder: The Gavin
Conference 15 Dec. 1-3 in Kansas
City. Call Gary Taylor, The Gavin
Report, 415-392-775(), for details.

KFAC-FM, L.A.

® Continued from page 22

finite variety of music selection and
sequences, all of which can be con-
trolled by the station’s program di-
rector.

“This type of antomation is the
perfect answer for all classical sta-
tions.” says Ezell. adding that i
might be the answer for low-budget
excellent classical formats even in
smaller markets.

The cost of classical formats has
been prolibitive in past vears and
most classical stations have been los-
ing money: citizen’s groups. how-
ever. have risen up in angry protest
anytime a format change was even
breathed.

“But we behieve that now owners
of FM stations can put a classical
station on the air for $1.500 10 $2.000
a month. writing off both program-
ming and ¢quipment over live years

. using our programming, of
course,” Ezell says,
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3 Billboard SPECIAL SURVEY for Week Ending 11/9/74 L
Billboard l c
t Copynght 18974  Bil-
Top50 s Q
Mo part of this publication
may be raproduced ™ -
slored in a8 raireEval Sys- s
ey mphonies Battle for Survival
® ° Ciecironc: . machanaai y
pholocopying. recofding : |
bizobitycia o e Continued from page | stations through the Boston Sym- The Cleveland and Maazel will
thy publisner. _ | phony Transcription Trust, make 13 recordings for London
£ From Boston to Honolulu. a Bill- Programs are available in 4-chan-  Records during 1974-1976. Among
hoard survey discloses that every nel stereo. In addition, the orchestra these will be ballet music by Verdi;
- These are best selling middle-of-the-road singles compiled from symphony operates at a deficit, has produced, in conjunction with Gershwin's “Rhapsody In Blue”
& national retail sales and radio station air play listed in rank order. Few enjoy the luxury—and pres- WGBH, Boston's public television  Cuban Overture and “An American
= tige—of recording. Nor are they fre- station, a series of 12 one-hour pro-  In Paris™; and the complete ballet
I 5 _ p p
= 2 quently seen on Lelevision. grams with the Boston Pops and also music of Ravel’s “Daphnis And
2 3 2 . _ . ; Highlights of the study show: a series of 12 programs with the Bos- Chloe.”
TITLE, Artist, Label & Number (Disl. Label) (Publisher, Licensee) ® Only nine of the 40 orchestras ton Symphony Orchestra for PBS. Also, the Cleveland will under-
1169 MY MELODY OF LOVE have 52-work week schedules. The Cleveland Orchestra’s 1974- take two other recordings for Lon-
' Bobby Yinton, ABC 12022 (Pedro & Galahad, BMI) e Basic weekly salanes range from 75 budget 15 more than $5 million, don next summer. These are the
2 (1|8 BACK HOME AGAIN $150 in the small orchestra 1o §350 This includes the total cost of sala- complete “Porgy And Bess™ and
| John Deaver, RCA 10065 (Cherry Lane, ASCAP) and above in the major units, not in- ries, administrative costs, etc.. and Berlioz' “Requiem.”
3|5 |5 LONGFELLOW SERENADE cluding a recording guarantee. the maintenance of the orchestra’s The New York Philharmonic has
= Nell Diamend, Coluembin 10043 (Stonebridge, ASCAF) ® A trimming of the deficit by iwo homes, Severance Hall and  an operating budget this year of
§| 9t E‘:‘deﬁEhIﬂWﬂH Bros. 1309 (Moose. CAPACY several orchestras, Blossom Music Center. The orches- $5.500,000. Of this total, $3,200,000
5 (10 | 5 thlE‘-HT;E!II IN THE RAIN ' ® Income from all sources ac- tra's scason began in mid-Septem- is realized through income. leaving a
; | MNeil Sedaka, MCA 40313 (Don Kirshner/KEC, BMI/ASCAP) counts for only some 45-60 per cent ber and closes in late August, The  deficit of §2,300,000. Endowments
6| 2110 LOVE ME FOR A REASON of the total budget of four of the season consists of more than 200 total $600,000 and government aid is
The Osmonds, MGM 14746 (Jobette, ASCAF) leading orchestras. concerts, $655,000. This leaves a goal of ap-
7113 | 5 WHEN WILL | SEE YOU AGAIN e Attendance on subscription During the winter season, the or- proximately 31,200,000 to be
E{f;] ?:ﬁ;ﬁ; ]Eh':'::“ml'; Intamationat. 2382330 basis remains stable for major or-  chestra makes two tours throughout  achieved through contributions and
8 8 6 | CATS IN THE CRADLE chestras. the US. One is at New York’s Car- the Lincoln Center Corp. Fund,
Harry Chapin, Elehtra 45203 (Story Songs, ASCAF) The prestigeous Boston Symphony negie Hall. Past domestic tours have On the concert end, the Philhar-
9| 4! 9 JAZIMAN enters this fall season with a marked included the Midwest, Pacific Coast monic’s orchestra recitals for 1974-
Carole King. Dde 66101 (A&M) (Colgems, ASCAF)
10 | 7 |12 STOP AND SMELL THE ROSES :
Mac Davis, Columbda 10018 (Screen Gems-Columbea/Song Painter, BMI)
11 32 | 2 | ANGIE BABY .
Helen Reddy, Capital 3972 (Warner Bros., ASCAP)
12 | 3 |11 THE NEED TO BE
Iim Weatherly, Buddah 420 {Keca. ASCAP)
13 |11 (14 TIN MAN
Amerca, Warner Bros. 8014 (WB, ASCAF)
14 (17 | 4 | CAN HELP
| Bally Swan, Manument B-8621 (Columbia} {Combme, BMI)
15 (12 | 7 SECOND AVENUE _
Garfunk®d, Columbia 310020 {Burlinglon/Andustin, ASCAP)
8 116 14 12 STEPPIN' OUT (GONNA BOOGIE TONIGHT)
E Tony Orlando And Dawn, Bell 45601 (Levine & Brown, BMI)
o |17 21 | 3 WISHING YOU WERE HERE
m Chicaga, Columbiz 3-10049 (Big Elk, ASCAF}
= |18 15 | 8  YOU CAN HAVE HER |
m Sam Neefy, ARM 1612 (Harvard/Big Billy, BMI)
- 119 |16 |15 | LOVE YOU, | HONESTLY DO
E livia Newton-dohn, MCA 40280 (lrying/Woalnough/Broadside, BMI)
B R AFTER THE GOLDRUSH
3 i Prelude. 1sland 002 {Cattihon/Broken Mrraw, ASCAP)
2 121 19 | 6 EARLY MORNING LOVE
w | sammy lohns, GRC 2021 (One, BMI) Utah Symphony photo
% 2 0 8 Hﬂ’“ﬂﬁﬂﬂﬁﬂﬁ?ﬁfgﬂﬂ:ﬂuﬁm IEMWE MORNING Maurice Abravanel conducts the Utah Symphony which
W la3 26 | 5 FEI.'IFI:I Eﬂﬁl MOVE ] has recorded 75 LPs that have sold more than one mil- Rabert Lightfoot phota
E Gino Vannelli, ASM 1614 {Almo/Gemo, ASCAP) lion copies on the Vanguard, Vox and Westminster la- Georg Solti, conductor of the Chicago Symphony, is
Z |24 30 | 3 RIDE 'EM COWBOY bels. classical music's latest boxoffice attraction.
Paul Davis. Bang T1Z (Web IV) (Web IV, BMI)
25 13 |15 THEN CAME YOU _ . ‘
Dionne Warwicke And Spinners, Mlantic 3073 (Mighty Three, BMI) financial improvement in its oper- and southern states. The orchestra 75 run from September to mid-May.
26 |29 | 6  SOMETHIN' 'BOUT YOU BABY | LIKE ating performance for the first time gives 30 concerts for area children. This includes five educational con-
Y Juses, DL A9I) KLoodory ACHgMBTIOEL, aCAr ) in many years based on its 1972-73 In the summer the orchestra is in certs which are performed for school
7|8 |3 Eﬁ #,L?ﬂ}“ﬁﬂ“ﬂgﬂ'?ﬂ Hﬂ}n season. residence at Blossom Music Center, children and which all take place in
2% 31| 6 THIS IS YOUR SONG The loss from operations then de- where it gives 12 festival concerts, Avery Fisher Hall,
Leslie Kendall, Warner Bros. 8022 (Spanka, BMI) clined by 12 percent to under three family concerts and nine pops After the close of the winter sub-
29 25 |14 WHEN MABEL COMES IN THE ROOM £2.400,000. concerts. | | scription season. the Philharmonic
Michael Mlen, Warner Bros, 7833 (lerryca/EH. Morns, ASCAP) The past winter scason Ishuwcd Foreign tours this season include will perform its Promenades from
30 34 |4 Eﬁ%ﬂg"gﬂi—ﬂ:i A — minor improvements including rev- Latin America in April 1975 (a first  May 20-June 14. The Rug Concerts
313 | 2 LET'S LOVE ' enue from the Boston Pops concerts for the orchestra) and a fourth tour have been expanded this year 1o run
Peggy Lee, Atlantic 3215 (McCartney, ATV. EMI) increasing. The principal improve- of Europe. set for September 1975. for two weeks instead of one. The
32 B | b HONEY, HONEY ment however, occurred at Tangle- All tours will be under the direction dates are from Line 17-June 29, The
Abba, Atlantic 3209 (Overseas Songs. BMI) woaod, where ticket sales were up by of Lorin Maazel, the orchestra’s con- free outdoor-Parks toncerts will be
33 37 | 5  SUNSHINE HHDSEISIIE A AR, S115.000, or 16 percent: some of the ductor, . . from July 29-Aug. 24, The nine con-
97| o6 &;&Eﬁ?h;”' () (enp, costs of the Berkshire Music Center Broadcasting plays a key role in certs last vear attracted 457.000. A
lames Taylor, Reprise BO2E {Country Road, BMI) were reduced, and thelsuﬁ:ﬂs“_ of a the fla:v.::lnnd 3 CAVENCE, The or- tour of Europe is set from Aug. 26-
35 40 | 6 COME FILL YOUR CUP AGAIN series of popular artists concerts chestra inaugurated its broadcast Sept. 20.
Barry Richards, AAM 1543 (Rlma/Lion's Share/Loganberty/Wheezer, ASCAF) helped to defray the costs of in- service in 1965, And, at present, B s
36 43 | 2 THREE RING CIRCUS creased expenses in the Berkshires. nearly 100 stations across the U.S. dubies i wh:_ SrprapRens i
Blue Magici Atlantic 7004 (WM.O.T./Friday’s Chiid/Mighty Three, BIV) Sales of the BSO records im- and Canada carry weekly broad- ni bl el
37 6| 2 i roved, principally from the newer casts. Income from tape leasing ac- events for the ‘season. including
Telly Savalas, MCA 40301 (Colgems, ASCAP) P 3 IR ! i ! : P = mini-festivals around Charles [ves
38 | = 1 FAIRYTALE releases marketed by DG. Record- Crues 1o _thL Clumlan_d QI‘th‘."&lﬂ:{ and Franz Schubert; The lves pro-
Pointer Sisters, ABC/Blue Thumb ?54 (Para-Thumb/Pole Grounds. BMI) ing resulted in a profit of $292.751 Pension Fund. The service is now of- Sy O 12‘1 R ol Tl
33 38 | 8 ANOTHER LONELY SONG after deductions from expenses. The fered on 4-channel stereo tapes Lo E... X 1 1 March 4. th h
Andy Williams, Columbia 10029 (Algee, HMI) al dbfic e 7. I festival runs from March 4 throug
¥ B total deficit for the season of 1972-73 subscribing stations. March 975 Boulez's schedul
| - | 1 CHARADE = - e o The 1973-74 season ended with 1 arch 8. 1975. Boulez's schedule
. was $359,553, a figure arnved at af e season ended with a . g ;
I Bee Gees, RS0 301 (Attantic) (Casserole, BMI) AP = T - i o ) calls for less reirospective pieces
M |5 2 LOVE IS LIKE A BUTTERFLY ter adding Ford Trust income, gov- loss of only $32.400 as compared S TR T s
. . Dally Partan, RCA 10031 (Owepar Pub., BMI) ernment grants totaling 5133.000 with $232,900 for the previous year. works Weittan ﬁﬁﬂ' r World Wgr 1 s
42 41 | 6 LA LA PEACE SONG and contributions of $918.354, Contnbuting to the decrease were a ) ‘ N
i 0.C. Smith, Columbia 4-45863 (Bushha, ASCAP) The orchestra tours to New York sustaining fund program that raised The orchestra’s attendance has re-
B A | O e 5 T BB five times a year and gives 14 con-  $1.433.000. a $37.000 increase in  Mained about equal to the previous
TRE | 3 5:E EﬂEDﬂII:E H;'IE; ik certs in Avery Fisher Hall and Car- ticket sales revenue: a $50,000 grant year's totals, with attendance about
| Charlie Rich, RCA 10062 (Central Songs, BMI) negie Hall. This season. the BSO, from the Ohio Arts Council; and a 96 percent of capacity for 1ts sub-
45 (48 | 3 YOU FOXY THING, | LOVE YOU which has as its musical director. $215.000 decrease in the annual scriplion concerts.
' ' Ronnie & Natalie O'Hara, Legacy 103 (Sabre) (Our Lady, ASCAF) Seiji Ozawa, will tour the Midwest in deficit run up by the Blossom Cen- Two special concerts will feature
L ':E"'-:“h ﬂ'"llt" m‘gﬂ"mfm” s e April with appearances in Detroit, ler. _ Andre Kostelanetz as conductor.
47 1 ;lr::’m" ' iy Ve Ann Arbor. Indianapolis. Chicago, Fund-raising projects by the or- Dates are Dec. 5 and Jan. 10. The
= Barry Manilow, Bell 45613 (Screen Gems-Columbia, BMI) Wheaton, 11l and lowa City. chestra’s Junior Committee have in- latter program will feature Earl Wild
48 | - 1 EVERGREEN The Boston's winter scason is 31 cluded race track benefits, Bach's in an all-Tchakovsky program.
Booker T, Epic 850031 (Columbia) (Universe, ASCAP) weeks long. The Pops season is nine Lunch Cookbook for outdoor din- Leonard Bernstein is set for two
43 | = | 1 | MY EYES ADORED YOU weeks and Tanglewood is eight. ing: Christmas cards: and Games dates, The lirst on Apnl 112 the sec-
' E;:::I;:ﬂn:;:f?;:n?nﬂihy "'gmﬁm“ Nolan, ASCAP) Minimum scale for the players is Feople Play. The committee also ond, on April 24, features Msuslav
50 | - 1 | BELIEVE IN HAPPY HIIDII'IES ' $360 per week. and the pact is for 52 sponsored two championship tennis Rostropovich, cellist. Michael Tilson
' Mary McCafirey, Playboy 6008 (Don Eugenio, ASCAP) weeks. All concerts of the BSO and tournaments and published this year Thomas continues his successful
the Pops are syndicated over radio a new cookbook. “Bach’s Lunch I1.” Young People's Concerts. These are
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(Classical

Symphony
Struggle

sel for Nov, 23, Dec.
and April 26.

The Philadelphia Orchestra’s an-
nual budget i1s $4.500.000. Earned
income from all sources (concert
fees, ticket revenues, endowments,
recording rovalties, ete.) totals
$3,300,000. The balunce of
$1.200.000 15 made up by an annual
drive for Orchestra Assn. member-
ship.

Regarding performances, the
Philadelphia has performed a 52-
week season since 1963, the first
such all-year-round contract for a
U.S. orchestra. The season ™at
home” in Philadelphia’s Academy
of Music consists of 24 pairs of Fni-
day afternoon/Saturday evening
concerts, a series of 15 Tuesday eve-
ning concerts, a series of 14 Thurs-
day concerts and a short senes of
pairs of six Friday evening/Satur-
day evening performances.

In addition, the Philadelphia Or-
chestra presents a series of 10 con-
certs at New York's Avery Fisher
Hall. a series of six concerts in Wash-
ington, D.C. at the Kennedy Center,
and a series of five performances at
the Lyric Theater in Balimuore,

The 1973-1974 season opened
with a tour of Mainland China
(Sept. 10-23, 1973) and also con-
tained a transcontinental lour in
May. 1974, The orchestra will make
its fifth European tour. in May 1975,
Past overseas tours have also been
made to Latin America (1966) and
two tours of Japan (1967 and 1972).

The regular winter season is
rounded out with special events such
as the pension concerts (usually
IWO), pops programs, a pre-season
gala and the annual Academy of
Music Anniversary Concert. Three
series of educational concerts are
presented: five for children, two for
junior high school students and four
for senior high school and college
students. The orchestra also appears
at the Ann Arbor May Festival
(since 1936).

Five summer weeks are devoted 1o
concerts at Philadelphia’s  Robin
Hood Dell and August is devoted o
concerts at the Saratoga Performing
Arts Center. The concerts at the
Academy of Music. which 1s owned
by the orchestra. open in mud-Sep-
terber and continue into May,

The orchestra is currently in the fi-
nal year of a three-year contract with
a weekly salary base of $350.00. The
orchestra and RCA renewed the
recording contract for three years in
1973,

The orchestra tapes all concerts
for a transcription service which has
some 60 subscriber stations here and
in Canada as well as the Voice of
America.

Repertoire for 1974-1975—the or-
chestra’s 75th anniversary season-—
will include a world premiere of a
new work (choral) by Ginastera, the
U.S. premiere of a work by British
composer Nicholas Maw, and sev-
eral works new to orchestra au-
diences by Panufnik, Berger. Henze.
Ligeti and Schoenberg.

. March 15

$18,200 Top Symphony Pay

Based on payroll figures for the 1973-74 season, musicians employed by the
Chicago Symphony and the New York Philharmonic are the highest paid in

North America.

lems with finances.

With the 1974-1975 season Eu-
gene Ormandy marks his 39th year
as the Philadelphia’s music director,
a record unsurpassed by any con-
ductor of a major orchestra. Or-
mandy will also celebrate his 75th
birthday this month.

The Baltimore Symphony Orches-
tra’s budget for this fiscal year 15
$2.450,000. The budgeted deficit is
S100,000. and its sustaining fund
goal is 5625000:; last year it was
$590.000, which it did not reach,

The orchestra personalizes its
fund-raising program and addresses
different letters to different au-
diences, delegating the linal appeal
to teams of volunteers who sign au-
lotyped letters personally and follow
up by telephone. It claims it doesn’t
need gimmicks to raise funds, point-
ing out that the orchestra had a suc-
cessful summer season.

Fund-raising acuvities vary as
widely as many of the salaries of or-
chestras’ members,

The Montreal Symphony Orches-
tra has a symphony lottery. in which

Lu'g:. part of its pruu are donated
by various companies and shops in
Montreal. Tickets cost $1 each and
one ticket places the bearer in the
running for one of 15 prizes. Last
vear the effort earned the orchestra
$45.000: this year’s objective is
575,000,

The Pittsburgh Symphony Society
will be helped on Nov, 3 by KDKA-
AM Radio 1o meet its sustaiming
fund goal of $800,000. During the
day radio personalines will entertaimn
society members who have mailed in
special cards 1o attend a preview for
a 515 gift or more. Visitors will meet
commumty leaders and “Rainbow
Cards™ will be autographed. Schools
are also involved and the school that
gathers the largest amount of contri-
butions will be awarded Heinz Hall
for one night (o be used as a concert
for their band or orchestra.

Two years ago the Chicago Sym-
phony ended the season with a defi-
cit of $359.765. Last year the deficit
was cut 1o $89.926. When the 1974-
75 season concludes next spring
Louis Sudler, chairman, and Stuart
S. Ball, president of the Chicago Or-
chestral Assn. believe the figures will
have moved from red into the black.

Under the direction of Sir Georg
Solu, the Chicagoans. now in their
&3rd vear. opened their season Ot 4
in Orchestra Hall with Russian con-
ductor Gennady Rozhdestvensky as

The Chicago and New York musicians perform on 52-week contracts for ba-
sic wapes of $18,200 annually. Additional remuneration is awarded for record-
ing sessions. The Philadelphia musicians rank third with $17,700 and Boston
follows with $17,160.

Fifth and sixth in salary figures are the Clevelanders, at $15,900, and mem-
bers of the Los Angeles Philharmonic with $15,860 guarantees.

guest. Probably no other orchestra in
the world has as many distinguished
guest conductors. T his year the im-
portations include Carlo Maria
Giulini, Daniel Barenboim, Andre
Previn, Rafael Fruhbeck de Burgos
and Leonard Slatkin, among others,

The season runs through June 6
with an astonishing lineup of soloists
including Viadimir Ashkenazy, Mi-
chel Beroff. Gina Bachauer, Clifford
Curzon, Christoph Eschenbach,
lgor Kipnis, Zara Nelsova, lsaac
Stern and more than a dozen others.

On their recent tour of Europe,
Solti and his musicians recorded
Beethoven's Second and Seventh
Symphonies in Vienna for the Lon-
don label. Last year's royalties from
disks amounted 1o $28.000,

Of s 113 members, seven are
women. Through its Women’s Assn.
and Jumior Governing Board, civic-
minded music fans endeavor to raise
money via sales of Christmas cards,
special Christmas wrapping paper,
lectures, letter-writing and door to
door campaigning. More than 5.000

RCA phato
Some symphonic orchestras are using novel ideas to bring classical music before the public. But they all share prob-

cheese annually.” he says. “Other
women sponsor guided tours of the
city for wives of visiting convention-
ers, by selling calendars, by putting
on the Harry Truman Memorial
Concert and with their annual Trol-

ley Barn Sale, They also get out and
ring doorbells, with the men, selling
season tickets. We could offer no
music without them.”

Peress, a trumpet player, recently
took the Philharmonic to Leaven-
worth, Kan.. for a concert at the
Federal Penitentiary. “They darned
near knocked down the walls,” says
Jarratt. "We believe we were the first
to take classical music inside a fed-
eral penal institution.™

Peress appeals to young people:
his programs this winter will feature
music by Scott Joplin and Duke El-
lington along with the usual Beetho-
ven and Tchatkovsky. And National
Public Television has just filmed the
Kansas Citians performing for a
new music series to be seen in early
1975. With no severe financial prob-
lems. the Kaycee orchestra appears

CBS photo

Eugene Ormandy, the Philadelphia Orchestra's conductor, has the highest
seniority of any conductor in North America.

Chicapoans are members of the Chi-
cago Symphony Society. Each paid
520 to join. They receive a record
featuring the comments of Solu. a
baton and wurs of musical instru-
ment factories.

The Chicago budget 15 35,854, 100
annually. And all its musicians now
work on a 52-week contract. Among
symphonies, that in aself s a mld
phenomenon.

Howard Jarratt, executive direc-
tor and general manager of the Kan-
sas City Philharmonic conducted by
Maurice Peress, sees the new season
with “a brand new fecling ol zestiul
hope.™

Jarratt is particularly proud of the
women who rally to support the or-
chestra.

“Our Jumor Women run a highly
profitable decorator’s show  house
and sell thouwsands of pounds of

www americanradiohistorv com

headed for its most distinguished
season since 165 founding in 1933,

The Louisville Orchestra under
Jorge Mester is unique among all
American symphonic groups. It has
recorded, for 11s own label, 122 LPs
embracing 281 compositions by 190
composers over a financially dilTi-
cult 20-year period. Virtually all the
albums are of contemporary, vir-
tually unknown music. S0 sales are
minimal.

The Falls City Brewing Co., con-
sistently aids the group with dona-
tions. Erroll Garner, Nancy Wilson,
Chet Atkins, Doc Severinsen and the
Four Romeros are this season’s guest
artists in the pop six-pack senies:
classical virtuosi booked this winter
include such behemoths as Andre
Watts, Rafael Orozco, Evelyn Lear,
Janos Starker and Pinchas Zucker-
man,

Women Aid
$ Drives

“If only we had 540,000 a year Lo
spend promoting our albums,” says
Thomas Fenn, assistant manager,
“We cherish our 1,200 loyal sub-
scribers who purchase every disk but
we must go inte national advertising
o move into a profit position.”

The Kentuckians struggle along,
nevertheless, Many U.S. radio sta-
tions broadeast their taped radio
concerts. " Louisville is just now rea-
lizing what it has here.” Fenn com-
ments. “The orchestra attracts
young, cxcellent young profes-
sionals who somehow survive on our
embarrassingly low pay scale and
they perform a heavy schedule un-
der highly professional demands of
the highest order.”

Minnesotans believe that their
conductor, Stanislaw Skrowac-
zewski, is more than merely gifted.
As conductor of the Minneapolis
Symphony, he and his musicians
were inspired this fall when they
moved into the §9.5 million Orches-
tra Hall just as the number of season
subscribers zoomed from 6,000 10
9.000 persons,

The Minneapolis schedule is first
rate with guests this season includ-
ing Yehudi Menuhin, Zino Frances-
catti, Henryk Szeryng and lizhak
Perlman, all violinists, and Alicia de
Larrocha and Andre Wats, pianists,
among other stellar names.

In Washington, D.C., Antal Dorati
15 in his fifth year as conductor of the
National Symphony Orchestra and
has a strong aide in James DePreist,
associate. Five programs are per-
formed annually at New York's Lin-
coln Center,

Athome the NSO is heard at Ken-
nedy Center. The 1974-75 season
will feature numerous noted guest
artists but the big excitement centers
around the coming appearances of
the celebrated Russian cellist Msts-
lav Rostropovich and his wife, so-
prano Galina Vishnevskaya, who
will appear in five concerts, It's a
major social event o attend a con-
cert in the nation’s turbulent capital.
Mo concerts in the world are quite
like them.

The NSO carries a $600.000 defi-
cit despite its recent rasing ol 51
million, according to David L. Kree-
ger, Symphony president. “But we
can live with that. Next year our goal
will be higher.”

New seats and carpeting as well as
a new forestage canopy and side-
walls on stage at Detroit’s Ford Au-
ditorium have improved the acous-
tics of the Detroit Symphony under
Aldo Ceccato. Still, there are person-
nel problems within the group. And
1 MEW l.II'I.iﬂI'i contract must be nego-
tated. Executive director Marshall
Turkin reckons that the orchestra s
“about” at the break-even point fi-
nancially this year. thanks to WIR-
FM’sdonation of 21 hours of airtime
for a “Musical Marathon™ which
brought in 330,000, Detroit women
sponsored raffles and gave vacation
trips to workers who sold the most
season ducats.

The Detroit’s budget last year was
$3.2 million. Ceccuto lakes the or-
chestra on tour for two New York
concerts, a Washington concert at
Kennedy Center and appearances al

the Worcester Music Festival,
among others, this season,
“We are determuned,” savs Cec-

cato, “to bring our orchestra back to
an international ranking. Making
records again would help but there
are no offers on the horizon as of
now.”

In Seattle, for the first ume in the

(Continued on puage 54)
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Soul

_ Sauce
RCA’s Team
Won'’t Quit;
Cite ‘Boat’

By LEROY ROBINSON

LOS ANGELES—"Looking at
the heavy representation of rhythm
and blues on the charts, you can’t
help coming away with the feeling
that soul is today’s pop music,” notes
RCA’s director of rhythm and blues
music, Tom Draper.

“We've had tremendous success
this year in terms of our roster and in
establishing some precedents. We
certified our first rhythm and blues
album with The New Birth and
there was a followup with The Main
Ingredients. And, of course, The
Hues Corp. went platinum with its
single release, ‘Rock The Boat.”
proudly observes Draper.

Draper’s methodology at this ime
is based on the formula of Molown
Records: establishing and working
with an act on an individual basis.
An example. and proof that the for-
mula has merit, is The Hues Corp.
whose hugely successful “*Rock The
Boat” single was kept alive forovera
year until it became an “overnight”
hit record.

“But it was really Marty Mack,
our manager, national r&b promo-
tion. who pushed it out there,” ex-
plains Draper. “Marty stayed with
the record. asking for more and
more time, and feeling that it would
only be a matter of time. Well, by
anybody's timetable. including my
own, the record should have been
dropped. But Marty's tenacity
helped in our decision to keep it out
there, and definitely helped make a
good piece of product happen.”

I's doubtful the unprecedented
tenacity reflected in that one success
15 going to become a trend since
Draper, and his plans to make his
r&b department a viable one for
RCA Records, is on a self-pro-
claimed timetable,

“With any new area of develop-
menl.” explains Draper, “you've got
to establish new guidelines, and in-
cluded in that has to be a timetable
of development. Thanks 10 The
Hues Corp.. The Main Ingredient,

{ Continued on page 33)
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LET'S STRAIGHTEN IT OUT—Latimare

-i]ILI!.mmmﬂ. Glades | 722 (T.H Prod ), Shethyn,
|

PARTY DOWN-—Little Beaves
{W. Hale), Cat 1993 (TK} (Sheriyn, EMI)

HIGHER PLAME —wool & The Gang
(R, Befl, Kool & the Gang). De Lde 1563
Delightul s Gang, BMI) (PHF)

DO IT ('Til You're Satistied)—a1. Express
iMichols), Scepler [2395
(Tripie (6 Belf Moy Bel Lo, BMI)

WOMAN TO WOMAN—Shirley Brown
| Banks, £ Maron, H Tigpen), Truth 3206
(East/Mampha, BEMI)

LOVE DON'T LOVE NOBODY

Part 1—Spinners
(C. Simmons, | lefferson), Aflamhc 453206
(Mighty Theee BMI)

SHA-LA-LA (Makes Me Happy)—M Green

(A Green), He J704 (Loadon) (lec/Al Gieen, BMI)

LET THIS BE A LESSON TO

YOU = independents

(. lackson, M Youngl Wand |LET9 (Scepler)
i Hisiier, ASLAF)

SHE'S GOME—-Tavares
(0 Bigdl, | Dates), Camibol 3957 (Umchappsil, BN

SUGAR PIE GUY, PARTS 182 joneses
(G Dorsey), Mercury JIREL {Landy Moy
Umechapell, BMI) (Phonogram}

EVERLASTING LOVE—cari Cariton
i8. Cason, M, Gayden) Bachbeat 27001 (ABC)
(Rizng Sonz, M)

PAPA DON'T TAKE NO MESS

PART 1—lames Brown
(| Bromn, F Wesley, | Slarks), Polydor [4255
{Dyraione/ Belinda/Unchappeil, EMIb

YOU HAVEN'T DONE

NOTHIN' = Stevie Woader
iI5 Wonder). Tamiy 54757 (Mofows) (Sten & Yaa
Slock/Black Bull ASCAF)

DISTANT LOVER—Mamvin Gaye
M. Gaye G, Fugus, 5 Greene), Tamis 54753
IMobermn) (Jobeie ASCAF)

| FEEL A SONE (In My

Heart)— Gladys Knight & The Pips
{1, Camallo, M. Sawyer), Buddah 433 (Elude/Kama
Surra. BMI)

THREE RING CIRCUS —Biue Magic
(B EN. V. Baredr), Atlantic 45 7004
WMOT Fridey's ChikdsMighty Threa, B8I1)

SKIN TIGHT —0his Plagers
(1 Wiliams, T Saichell}. Mertary 73009
(Feanagram) {Ohs PlayesssUmichappell, BMI)

LEARNING TO LOVE YOU WAS EASY
{It's So Hard Trying To Get Over
You)—Deits

il Roach), Cadet 5703 (Chess/lanuz) (Groowemille;
EMI)

ASK ME—Ecstasy, Passion & Pain
(B Gaskinsd, Houtelte 758 (Big Seven, HMI)

AINT NOTHING LIKE THE REAL

THING—aretha Frankiin
(M. Ashledd, V. Simpson), Allentic 453200
{inbete, ASCAF)

YOU GOT THE

LOVE—Rufus Featuring Chaka Khan
(C Khan, B Pafer), ABC 12032 (American
Broadcasting, ASCAR)

WORN OUT BROKEN HEART—Sam Dees
i5 Dees 5 Deagton), Alaabc 45 3705
(Miooazang. EMIT)

| CAN'T LERVE YOU

l.l.'ﬂ'H'E—Gw{e MiCrae
(HW Casey, B Fench), TH 1007 (Shechyn. @M1}

SHOE-SHOE SHINE-Dynamic Superiors
(N, Bshlord, V. Sempion], Mofown 1324
(Mich (0 ¥al, ASCAR)

LA LA PEACE SONG—n witson
{] Brisiol, L Matin) Rocky Rosd 30200 {Bail)
{Bushha, AZCAF)

PHILADELPHIA—g.B. King
{0 Crawfood), ABC 17029 (Amencen Broadoasting/
Dafnn. ASCAPY

LOOSE BOOTY—siy & The Family Stone
05, Slewsrt), Epic 850033 (Columinae)
(Sonellower, BMI)

SOMETHING'S MIGHTY, MIGHTY
WRONG — impressions

(R Tubo, L. Siman, T Green), Curtom 1003
(Buddah} (Curtam And Soultown, BSAI)

LA LA PEACE SONG—o0.L. Smith
{I Brisiol. L Mardin), Columbe 445863
{Hashka, ASCAF)

ITS SEPTEMBER— Johanie Taylor
Iiil;i Gebmore), Stan 0276 (Columbiat (Conguisladnn
1

HEY, POKEY-A-WAY — Meters

(L. Nocentelli, 5. Porter, & Newilie, | Modehiip],
Hepnise RS 1307 (Rhisdelander, B8 Cabbage
Aley. BN

WHEN WILL | SEE YOU
RGAIN—Three Degrees

{K. Gamble, L. HuM}, Philadeipkss internalions!
B-3550 (Cotumbia) (Mighty Three, BME)
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Billboard SPECIAL SURVEY for Week Ending 11/9/74
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General News

IFA Acts Working

® Continuwed from pape 16

as the optimum sites for major oult-
door concerts. A stadium is ideal
for big crowds in terms of sight,
sound, comfort, security and park-
ing,” he says.

*“I think we'll be getting a lot more
of these in the next two summers,
And ultimately the goal of getting
100.000-up kids to one show will be
seen as basically undesirable.”

He points out that San Diego's
38,000-capacity Balboa Stadium has
been a consistently successful rock
venue, even for acts which have not
been able to sell out muluple-night
stands at the 19,000-seat Forum in
neighboring Los Angeles.

“The expenses for booking all the
headliners for a California Jam type
of festival don't leave the promoter a
profit percentage as high as the more
standard shows,” says Weiner.

“I think that the Croshy, Stills,
Mash & Young date had to be can-
celled at Ontano Motor Speedway
because the kids who went there
once for the California Jam spread

Dexter Redding
Helping Expand
Capricorn Soul

® Continued from page 3

craze will help with Sledge, whose
past hits include “When a Man
Loves a Woman."

“Percy seems to have gotten back
to where he was when he did "When
a Man,'" Fenter says. “It has that
same aura about it.”

It should. Quinn Ivy and the
Muscle Shoals Rhythm Section
worked with Sledge on his new hit
and they've worked with him on ev-
ery record he's ever made.

Both Fenter and Walden feel that
the expansion into soul is not really
anything new for them; they were
both together at Atlantic and have
been associated with each other and
soul music for 10 years.

Will Capricorn go further into
soul? Fenter says they're always
looking for new acts. “If someone
thinks enough of an act to tell us
about it, we'll try to see it,” he says.

RCA’s Team
Won’t Quit;
Cite ‘Boat’

® Continued from page 32

and The New Birth we're somewhat
ahead of the timetable | set. And
we're shortening the period of devel-
opment as well.”

In the hopper are such roster vet-
erans and hopefuls like Wilson Pick-
ett, The Friends Of Distinction, Jon
Lucien, The Choice, Four, The
Crown Heights Affair, Tyme, Sweet
Rain, an nstrumental group called
Philadelphia, and an important ac-
quisition, according to Draper. in
singer Zulema.

Draper realizes that running a de-
partment like his requires either a
man who is an island, or a number of
people that can work together as a
team. “I believe in teamwork, and |
believe in a team effort.  don’t oper-
ate in a vacuum.”

He does recognize that his
recently sipned staff producer Carl
Maultsby is a team acquisition who's
going to help his plans just as much
as Marty Mack, his manager of r&b
promotion, and Ray Harris, his
product markeling manager.

the word 1o their friends that it was
just too crowded, hot and uncom-
fortable to put up with again for
anything short of the Rolling
Stones.”

Weiner says that in theory, the tal-
ent business should be more quickly
aware of musical trends than its con-
ceri audience. But there are times
when concertgoer lastes are ahead of
the bookers.

“I think most of us in the business
were taken by surpirse last month
when Nektar came over [rom Eu-
rope as small-hall beadliners and
did fine grosses across the country,
especially in the Midwest.”

He sees progressive FM stations as
still the key to breaking new concert
acts in secondary markets. “Our act
Acerosmith has made good money in
Fresno because of local FM airplay.,
But we'd never dream of booking
them into Bakersfield because
there’s no progressive rock FM in
town.”

For IFA to sign a new act, there
must be “some interest in them
somewhere,” says Weiner. “Unfor-
tunately we have found that if you
commit the agency to finding a
young act enough little places 1o
play so they can keep going, you've
burnt out all your selling energy be-
fore their first national tour behind
their debut album. It's only at that
point a rock artist really needs a na-
tional agency.”

Who/
Where/
When___

® Continued from page 18

Univ,, Birmingham, Ala, (7); Jackson-
ville Civic Auditorium, Fla. (8), Van We-
zel Perlorming Arts Center, Sarasota,
Fla. (2); Bayfront Center, St. Peters-
burg, Fla. (10); Campbell Caollege,
Blues Creek, M.C. (12); Charleston Mu-
nicipal Auditorium, 3.C. (13). Grand
Opera House, Macon, Ga. (14); Civic
Center Auditorium, Atlanta, Ga. (15);
Owvans Auditorium, Charlotte, N.C. (18),

GORDON LIGHTFOOT (Reprise). Balti-
more, Md. Nov. 28; Constitution Hall,
Washington, D.C. (30).

LITTLE MILTON (Stax). Jackson, Miss
Mov. B; Elk's Club, Selma, Ala. (9); Or-
chard Club, Huntsville, Ala. (10); Cur-
na's, Memphis, Tenn. (15).

LOGGINS & MESSINA (Columbia):
Capital Arena, Washington, D.C. Nov.
8; Univ. of Va., Charlottesville, Va. (9);
Omni, Atlanta, Ga. (10}, Univ. of N.C.,
Chapel Hill, N.C. (11); Municipal Audi-
torium, Charleston, 5.C. {12}; Coli-
seum, Auburn Univ., Ala. (14); Univ. of
Fla., Gainesville (15}, Civic Center,
Lakeland, Fla. (18); Marine Stadium,
Miami, Fla. (17).

LORETTA LYNN (MCA): Borgden Hall,
Wilmington, N.C. Nov. 7; Memorial Au-
ditorium, Greenville, S.C. (8), Coli-
soum, Fayetteville, N.C. (9); Audito-
rium, Savannah, Ga. (10).

MANHATTANS (Columbia): Leonard's
Lounge, Augusta, Ga. Nov, 4-9; Carou-
sel Ciub, Baltimore, Md. (27-Dec. 1).

RONNIE MILSAP (RCA): Albert Thomas
Convention Center, Houston, Texas
Naov, 1517,

POINTER SISTERS (Blue Thumb): Ar-

madillo World Headquariers, Austin,
Texas Nov. 10.

*“THE RASPBERRIES (Capitol): Camp-
bell College, N.C. Nov. 8, Clinch Valley
College, Wisae, Va. (22).

*TOM RUSH (Columbia). Capital Arena,
Washington, D.CG. Nov. 8; Univ, of Va.,
Charlottesvilie, Va. (9), Omni, Atianta,
Ga. (10); Univ. of N.C., Chapel Hill, N.C.
(11}); Municipal Auditorium,
Charleston, S.C. (12} Auburn Univ.,
Ala, (14); Univ. of Fla., Gainesvilie, Fla
(15), Civic Centar, Lakeland, Fla. {16);
Marina Stadium, Miami, Fla. (17).

*SLY & THE FAMILY STONE (Epic):
Trenton, N.J. Nov. 22) Murray State
Univ., Ky. {23).

STANLEY TURRENTIMNE (Fantasy): Don
Clendenon’s Club, Atlanta, Ga. Nov. 4-
Q.

Autosound
Views New $

® Coniinued from page |

committed to the basic music mar-
kets as a solid car stereo outlet for the
prime under-25 buyer, or making
firm plans in the months ahead, are
Lear Jet, Metrosound, Kraco, Inland
Dynatronics (1DI), Audiovox and
AFCO. The solid rackjobber is also
being sought by Kraco, among
others.

Their views bear out a key figure
in Billboard’s recent dealer survey
that showed a solid 57 percent carry
at least an 8-track car sterco player
as an adjucnt to basic software sales
(see Nov., 2 issue). And like the
autosound manufacturer, the music
dealer also is looking to broaden his
profit potential.

With the all-channel radio bill
(H.R. 8266) that would require auto
radio sets to receive both AM and
FM officially reported out to the
House by the Commerce Committee
for possible floor action when Con-
gress returns Nov., 12, car stereo
manufacturers will have two pos-
sible solid shots in the arm courtesy
of Uncle Sam.

The mushrooming number of in-
dash, cassette combination units and
custom kits on view from virtually
all of the 20-plus autosound exhib-
itors at APAA also reflected Bill-
board’s 18-city dealer/distributor
roundup (Nov. 2 issue) that pin-
pointed the growing popularity in
these areas. With the typical con-
sumer holding onto his (or her) car
for another year or two, there is a
definite trend toward adding or up-
grading autosound equipment—and
the dealer or rackjobber handling
both the tapes and players is adding
profits on both ends of the sale.

Versatility Vital

® Continued from page 2]

there's no point telling someone else
to do it when you can do it yourself.

“As for the material iself,” he
adds, "I like to think of every cut as
the single. 1 hate the term ‘LP cut.’
And I really do not always know the
single ahead of ime. As much as you
may plan, that certain magic can al-
ways happen where what is just an-
other song turns into that single.”

Talking about his playing, Ken-
nedy says “I'd go crazy if | had to
stop playing. I'd feel 1 lost some-
thing. And, it is often a shortcut in
making an LP.” (As well as playing
countless country sessions, Kennedy
has played with the likes of Bob
Dylan and Al Kooper.)

Kennedy also places a preat deal
of emphasis on getting a new artist
accustomed to the label and himself.
“We sign an artist,” he says, *and we
have a few meetings just to get to
know each other and make them
comfortable. Then we begin bounc-
ing material off them and we watch
for their immediate reaction to a
song. That's how you tell if a num-
ber s hitting home. And I try to have
all the material ready before the ses-
sion. It's good for the artist 10 be able
to take the matenial home or on the
road and really live with it before
cutting it.”

Finally, Kennedy sees the old
concept of the producer as the man
who comes and tells everyone what
to do without leaving room for sug-
gestion as one that is “dead.” “A guy
who gives only orders is not getting
the best record he can,” Kennedy
says. “He may have hits, but there
will be a stiffness there. Especially in
Nashville. If you don’t allow some
freedom here, you're choking off all
those a&r guys | was talking about.”
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e 5TAR  Performes—LP's  roegesbering
greatest proporbionate wpward prog
ress this week

TITLE
Artist, Label & Mumber
(Dish. Label)

MARVIN GAYE LIVE
Tamils T6-33351 (Matown)

FULLFILLINGNESS' THE
FIRST FINALE

Slewe Wonder, Tamla TA-3375)
{Motown)

LIVE IT UP
isley Bros., T-Nech FPI 33070
{Columbia)

HELL
lames Srown, Polydor PO2-3001

CAN'T GET ENOUGH
Barry White, 201h Century T-444

THRUST
Herhor Hantnck, Columbsa PC 317965

CLAUDINE SOUNDTRACK
Gladys Knight & The Pips, Buddah
850 3802 5T

SKIN TIGHT
Okés Players, Mercury SRMI-T05
{Phanogram)

THE KIDS & ME
Hilly Preston, AEM 5F 3645

THAT NIGGER'S CRAZY
Richand Fryor, Fartee PES- 2404
[31ax)

OPEN DUR EYES
Earth, Wind & Fire, Colembia KC
1712

HARD CORE POETRY
Tavaras, Capiiol 5T-11361

THE MIGHTY MIGHTY
DELLS
Cadet CA BOO3D (Chetss Janus)

HEAD HUNTERS
Hertimn Hancack, Calusmbia KC 32731

BODY HEAT
Quincy Jones, ARM 5P 3617

MORE, MORE, MORE
Latimare, Glades B503 (TK)

ROCK YOUR BABY
Gearge McCrae, TK 501

HANG ON IN THERE BABY
Jebnny Bristol, MGW MIE

LIGHT OF WORLDS
Nool & The Gang, De Light DEP
2014 (PIP)

STREET LADY
Donald Byrd, Unfied Artists Blue
Note BN.-LA 180-F (Usited Arists)

RAGS TO RUFUS
Rufus Featuring Cheka Kham,
ABC ABCY-B09

BLUE MAGIC
Al 7038

DO IT BABY
Miracies, Tamba 134V1 (Mctown)

LIVE IN LONDON
0'ays, Phaladelphia Internabonal K2
37953 {Columbia)

RELEASE YOURSELF
Grakam Central Station, Wame
Beos. BS ZBIA

LET'S PUT IT ALL
TOGETHER

| Seylistics, Awgo AV 3000

TOGETHER FOR THE FIRST

TIME LIVE
B.B. Wing & Bobby Blue Bland
ABC/Dushill D3X.50190

MIGHTY LOVE
The Spinners, Aantc SO 7295

MIGRATION
Crestive Source, Sussex SRA BOZS

CITY IN THE SKY
Slaple Singers, Stax 315 5515
{Columbia)

SWEET EXORCIST
Curtis Maylield, Corfom CRS 860
{Buddah)

= =
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IN HEAT
Love Unlimded, 20th Century T443

BE THANKFUL FOR WHAT

YOU GOT
Willam D= YWaughn, Roakury
RXL 100 (Chalea)

THE BLACKBYRDS
Fantasy F-94d4

DREAMER
Hobdy Blue Bland, Dunill
[5x 50069

MANDRILLAND
Mandrill, Palydor PO 2-9002

CLIMAX
Ohio Players, Westbownd WE 10813
(Chess langs)

LET ME IN YOUR LIFE
Arstha Franklin, Alantic SO 7292

COMIN' FROM ALL ENDS
Hew Birth. RCA APL1.0435

| NEED TIME
Bioadslene, Londen AFS B4

LIVE & IN CONCERT
Foor Taps, ABC,Dunhsll D50 50188

ANOTHER TIME
Earth, Wind & Fire, Warner Bs
WS 2798

LA LA PEACE SONG
A Wibson, Rocky Road RR 3700
(Bell}

LIVE AT THE OPERA
HOUSE

Peinter Sisters, ABC/Blue Thumb
BIS 444

TOGETHER BROTHERS/
ORIGINAL MOTION PICTURE
SOUNDTRACK

Barry White, Love Unlimited & Love

Unkmited Orchestra, 20th Century
T-101

TREASURE CHEST
Herbie Hancock, Wemer Bros 2WS
a0y

DOWN TD EARTH
The Undispated Toudh
Bordy C6-96851 (Metown)

SWEET LOU
Low Deaaldsan, Blug Note BNLA
2500 (United Artisiz)

+ ‘JUSTMENTS
Bill Wrihees, Sussex SHA 3037

ILLUMINATIONS
Dewadip Carlos Santana & Twriya
Aiice Coltrame, Columbia PG 32900

SOULFUL ROAD
Mew York City, Chelsea 500

FRIENDS
8.8, King, ABC ABLD-825

THREE THE HARD WAY
impressions. Cutrem CHS BEO?-ST
{Huddah)

HIGH ENERGY
Freddie Hihbard, Columbag
KC 33043

FINALLY GOT MYSELF

TOGETHER
Impressions, Curtom CRS BO19
{Buddsh)

SKIN I'M IN
Chairman Of The Board, Imvctus
KI 32576 (Cofwmbes)

KEEP ON DANCIN'
Bohaneon, Dakar 0K 76310
{Brunswick)

THE PLAYER
Firsd Chesge, Philly Groowe 1502
{Bell)

RECORDED LIVE AT

NEWPORT IN NEW YORK
Slewin Wonder, Arelha Frandlin,

Denny Hathawsy, Staple Sepers &
Ray Charles, Buddah BOS 5616

SLEWFDOT

Worman Comnors, Buddak BOS 5611
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" THE HOSPITALITY HEADQUARTERS

OF OKLAHOMA CITY...

And We're Also Proud 1o Be
The Host Of The Oklahoma
Country Music Association.

Welcome

The Name RED CARPET INN sounds as though we offer
the ““Old Fashion™ type of service that everyone enjoys.
That is exactly our goal here. Each and every employee
is always eager and awaiting to show our guest how excit-
ing it is to be a part of the Red Carpet Inn.

The magnificent, new, three-and-a-half million dollar
Red Carpet Inn opened on June 1, 1974 to help serve
the city’s burgeoning needs for additional convention,
seminar, lodging, dining and entertainment facilities.
The 160-room luxury motel is located at 2616 South
Interstate 35, Oklahoma City, Oklahoma.

This is the first Red Carpet Inn to open in the area,
and being one of the larger motel operations in the
state. With a staff of over 100 employees and an

annual payroll in excess of a quarter million dollars.

The inn is strategically located within easy distance

of the downtown area to help serve the increasing
needs of visitors and participants in activities at the
Myriad and the Fairgrounds. With banquet facilities for
more than 675 persons, and seating accommodations
for over B0O0.

The Club Granada is the largest nightclub in the metro-
politan area. It will seat over 250 guests with two
dancing areas and band. The popular Jerry Tanner Show
is featured nightly beginning at 9:00 p.m., with special
shows on Friday and Saturday Nights. You may also
enjoy your favorite Food, Beverage, a variety of
specialized Lunches and a complete Dinner Menu

served in The Club Granada.

An added attraction for Golfing guests who need to sharpen up on their tech-
niques will find the well-cared for putting green most convenient.

In augmenting its services, the inn provides free transportation to and from city
airports, the Myriad and the State Fair Grounds. A courtesy direct-line from the
airport to the inn to facilitate reservations and other needs.

We Shall Never Forget Room 176
And The Man In The Cloak.
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2616 South Interstate 35

P. O. Box 94276

Oklahoma City, Oklahoma 73129
(405) 677-0521
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OKLAHOMA!

Rich Wellspring of Musical Talent & Enterprise

John D. Loudermilk; the famed songwriter who is not an
Oklahoman, once expressed a theory about vibrations and
songs. Certain territories, he felt, were conducive to good mu-
sic because of the experiences of the past; the inspirations for
talent of today were the results of things which had occurred
in history, and were being felt today. And he recalled the plight
of the Cherokee, who wandered through Tennessee on the
"trail of tears’' to Oklahoma. What vibrations they must have
carried along.

Whether the theory is sound is, of course, debatable, but
the vibrations coming out of Oklahoma today, and in the re-
cent past, continue to make it one of those geographical cen-
ters which (for reasons only sociologists or anthropoligists
may know) seem to produce an abundance of talent.

Any section which can produce a Will Rogers, a Patti Page,
a Jimmy Webb or a Jean Shepard must have something going
for it.

MNor is Oklahoma a tale of two cities. While the bulk of activ-
ity is centered in Tulsa and Oklahoma City, the small towns
and the reservations still constitute the backbone of the suc-
cess story.

Look, for example, at some of the great songwriters born
in Oklahoma: Kenny O'Dell. Dallas Frazier. Eddie Miller, Gene
Sullivan, Floyd Tillman, Tommy Collins and®Wayne Walker,
just for starters.

The list of country singers Is staggering. They include
Molly Bee, Carl Belew, Johnny Bond, Hensan Cargill, the Col-
lins Kids, the late Cowboy Copas, Wanda Jackson, Norma
Jean, Merle Kilgore, Bonnie Owens, Verfl Stovall, Sheb Woo-

ley, the Willis Brothers and more. A good many others who
weren't born there nonetheless spent much of their lives
there. This would include the likes of Bob Wills and Hank
Thompsaon,

Oklahoma resounds with music, and the bulk of it 1s coun-
try. That is true in radio programming, in concerts, and in the
gatherings of musicians and the like. There is a promotional
force called the Oklahoma Country Music Association, and
most of the Oklahorna-based labels deal almost exclusively
with country product.

The biggest agency is country oriented, and some of Nash-
ville's finest country producers and publishers have Okla-
homa backgrounds.

Oklahoma i1s warm and friendly, these descendants of
boomers and sooners, and even the in-migrants soon adopt
the local attitudes.

Although the music industry joined forces in a concen-
trated effort (with others) to knock down the tape pirates who
gperate almost openly there, the legislature failed to pass any
sort of law to discourage this activity. Undaunted, however,
there will be another try, and there is a general optimism
among those who follow the legal paths.

There is now a community involvement in the music busi-
ness, both in Tulsa and in Oklahoma City, as the under-
standing and potential of the industry spreads. And where
once the patterns of the business were embryonic, they now
are showing strength and permanency.

The cities of Tulsa and Oklahoma City are as different
from each other as they are fromthe small towns and ranches

www americanradiohistorv com

which dot the plains of the oil-rich state. Yet each aity has its
own style of charm, its own attitudes.

The state still has a Lieutenant Governor who i1s wrapped
up in the entertainment industry, and who devotes much of
his time and skills to its furtherance. George Nye's name has
become synonimous with the growth.

In the field of leadership, there are some old and new
faces, in a higurative sense. The name of Jim Halsey crops up
at once. He is, without question, the undisputed leader in the
state. What he hasn't already accomplished, he will do, and no
one there doubts it. Oral Roberts, whao has utilized the musical
gifts of God to spread the word of God, maintains his unigue
position. The names of Mickey Sherman and Tom Hartman
have leaped to the forefront. Ellie Joseph, a dynamic and per-
sonable lady, i1s a born leader. So i1s Jim Dillihay.

In John Acord, Oklahoma City has one of the finest and
most knowledgeable of the music critics, writers, journalists
and performers. He doubles in brass with his own radio show,
and is held in high esteem.

There is a great deal maore to Oklahoma than the ail in the
ground and the music in the air. Even more than the Saturday
football games at Norman, though it hardly seems possible.
There 15 excitement and determination and some accom:
plished facts. There is tremendous as yet unexposed talent,
and it 1s quickly surfacing. More of this is bound to happen as
the world realizes that the Oklahoma music industry is here to
stay. and here to be heard from.

It's a nice place to visit, and you might even want o live
there.
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A Matter of Balance
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* Two fully equipped studios ?v-l‘l-bé-l::ﬁh ::;lpllnv:- — i -
. . . amie Qidaker, grt Wilson, Charles Wilzan, Ca adle, Dick Sims, Chuck Blackwell,
e 40 track, 16 track, B track Stevens and 3M recorders Ambrose Campbell, Richard Feldman. Jim Byfield, David Teagarden, Randy Beavers, Mutha
* Dolbies Funck, Joe Davis, Steve Hickerson, Rick Duerbin. Gary Gilmore, Ronnie Wilson, Chris Clay-
* . ton, Tommy Lokey, Roscoe Smith, Odell Stokes, Tommy Tripiehorn.
¢ Urei and EMT limiters

People in the studio over the year

24 track automated process board Leon Russell, Denny Cordell, Glynn Johns, Eddy Kramer, Andy Di Marting. Skilly Cole,
Peter Nicholls, Willie Nelson, Tony Secunda, Roger Harris, Buddy Jones, Bob Marley, Aston

L
* Cooper time cube “Family Man"" Barrett. Georgie Fame, Debby Campbell, Mary McCreary, Mudcrutch, Eric
5 . " Clapton. Don Prasion. New Grass Revival, O'Neal Twins, J. J. Cale, Willis Alan Ramsay,
L E_'h"ll"l- TIdE digltﬂl dEIE:f Iines Marcella Levy, Gus Hardin, Jimmy Day, Raye D. Rowe, Wayne Perkins, Larry Hoatord, thnﬁll-u
e EMT plﬂtﬂﬁ ‘Snow, The Gap Band, Ozark Mountain Bible College, Duck Dunn, Al Jackson, Steve Crapper,
. . Bobby Manuel, Karl Himmel, Jim Gordon, Jim Keltner, 0. J. Rogers, Aev. Pairick Hender-
* Full range of microphones, Hammond organs, son, Chuck Rainey, Marc Benno, Bill Davis, Clarence McDonald, ShelterVision, Midnight

ME"ﬂtfﬂﬂS, Stei nways and Kawais Special, E. T. Gourmet, Gerard Campbell, Andy Mewmark, Steve Fromholtz. Bill & Bonnie

Hearn. Copyriaht

Shelter Recording Co., 312 5. Trenton, Tulsa, OK. 74120 (918) 582-5121 Telex: 49-T465
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Many People Think Oklahoma IS
Jim Halsey and his Enterprises

Huge Crowd Receives Big Thank You from Booking-Mgmt. Giant
By BILL WILLIAMS

Jim Halsey gave a party, and everybody came. Not just an
ordinary party, and rather extraordinary guests. It was his way
of saying "“thank you'' to many, but it was an incredible tribute
to the man himself, and to his partners.

When Halsey speaks, it is never in the first person. His
partners are always included.

But, back to the party. Halsey unquestionably is one of the
most successful booking agent-managers in the business to-
day, a statement which is easily documented. With his part-
mers, he also runs successful radio stations, and has some
strong syndicated television shows going. Look at the Las
Vegas listings, or the major television shows, or the big, mean-
ingful clubs around the country, and a Halsey act will be per-
forming.

Thus, the guest list for the party was, to say the least, im-
pressive. They came from the top radio stations in Texas, Cali-
fornia, Louisiana, Ohio, Tennessee, Indiana, lowa, and such
places as these, Every facet of the news media was repre-
sented. And the rest of the guest list, which would likely fill
this book, included such luminaries of Tony Martel of Famous
Music, Betty Bitterman from the Merv Griffin Show, Jim
Foglesong of Dot, and the top entertainment buyers or direc-
tors of every important fair and exposition, every major theme
park, most rodeos, leading hotel executives, television pro-
ducers, and, well, anyone who was anyone. The fact that they
were there, clustered on Halsey's incredible ranch spread
near Tulsa, is indicative of the respect they have for this man.
And respect, in this case, encompasses every superlative
imaginable. He is held in genuine affection by everyone close
to him, and liked immediately by anyone who has been in con-

tact with him. Low-keyed and the family type, he may possess
the ingredients to become one of the great people of this na-
tion, and certainly of this industry.

Pretty strong? Not if one knows Jim Halsey, The man from
Independence, Kansas, who commutes 84 miles to Tulsa, in
the past year has more than doubled the size of hisroster, and
still kept it on a personal, full-attention basis. The names he
has added are not those of unknowns: Mel Tillis, Donna
Fargo, Bob Luman, Johnny Duncan, Freddy Weller, LeRoy
Van Dyke, Susan Haney and Mac Wiseman. Now, when the list
already contained the names of Roy Clark, Diana Trask,
Grandpa Jones, Hank Thompson, Tommy Overstreet, Guinilla
Hutton and Minnie Pearl, one begins to get the picture.

In keeping with his avowed promise never to expand be-
yond this relationship capability, Halsey added agents to deal
with their specific needs. Two were added in Tulsa: Terry Cline
and Dayton Arbidson. A Nashville office was opened, and ex-
perienced Noel Fox was named to head it. Halsey also ex-
panded his publishing activities, and put Capitol artist-writer
Red Steagall in charge of that. With the addition of every
agent came expanded services, and Halsey again makes it
plain that he will never dilute manpower. He won't expand
again unless more agents are added, in an almost one-to-one
ratio with the acts. He is careful, too, about the people who
work for him. They must be “gentlemen, and have a feel for
the artist.”” This also explains the fact that he has practically
no turnover, Ray Clevenger still is very much there, a man who
has won three Emmy Awards for his productions. He is the

COVER

Cover story by Bill Williams, Billboard country & gospel
editor. Cover design Bernie Rollins. Photos starting with up-
per right clockwise: President Ford with Jim Halsey, Roy Clark,
Diana Trask and the Spuriocks (photo by Bob Schantz); Leon
Russell at an Australian concert (Shelter Records photo);
Conway Twitty records a commercial at Producers Workshop
(Producers Workshop photo); The 40-piece University of Okla-
homa concert band (Univ. of Okla. photo); Lavish stage of an
Oral Roberts TV production (Oral Roberts Univ. photo).

Halsey artists with President Gerald Ford.

creative director for the Halsey Enterprises. Leo Zabelin, an
ever present force, has a track record which is enviable. He
continues to handle the promotions. John Hitt, senior vice
president in charge of operations, continues as the leader for
talent and booking. Dick Howard heads the West Coast office.
Bob Taylor is vice president in charge of one-nighters, talent
acquisition and Overseas tours. Bill Hartman is music direc-
tor.

Halsey already was involved (with his partners) in some 24
different companies, and he has now purchased another ra-
dio station, KTVA-FM. That makes his two Tulsa stations full
stereo country.

Halsey didn't have business on his mind when he held his
party at the ranch, but obviously many of the guests did. Be-
fore they left their barbecue plates behind, they had done an-
other $900,000 worth of business with him for next year. Not
a bad day. Halsey already did a sensational fair business last
year, not to mention all of the network television shows, the
syndicated shows, and the clubs. Diana Trask, for example,
fresh from Las Vegas, was opening at the Fairmont in Dallas
(and subsequently was a smash there). Roy Clark was about
to host the “Tonight" show for the third or fourth time this
year. _

Within the past year Halsey also made a deal with the Re-
gency Agency in Los Angeles, right after Freddie Dale left IFA.
Halsey and Dale worked out a joint venture agreement
whereby the Halsey Agency would handle the Regency clients
at fairs and rodeos. It's not a bad roster, either. Itincludes the
likes of Glen Campbell, Bob Hope, Johnny Mathis, Henry
Mancini, John Davidson, Marlene Dietrich and more. Now
Halsey can package entire
fairs, including the pop acts,
the country acts, and blue-
grass.

He has turned his publish-
ing ventures into a family,
which include the catalogs of
Roy Clark, Jimmy Bowen,
Hank Thompson, Ricci Ma-
reno and others.

Halsey feels that country
music has barely scratched
the surface, and still is as-
cending. And he is proving it.
His acts are unquestionably
the busiest in the business,
and they are pgetting top
money, Just to make sure
things stay that way, Halsey
and his people go to every
single meaningful fair meet-
ing. Through Dick Howard in
Los Angeles, he offers his art-
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Stan Jennings photo

Ray Pilszak photo
Jim Halsey, the ""master partner."

Ists steady entree into motion pictures and television. Jim
personally handles the Nevada circuit, and likes to open new
doors for his acts. When a new lounge opened in Sparks, Nev.,
the first ones in were Hank Thompson and Susan Hana;r
Clark plays Las Veegas at least nine weeks of every year: Diana
Trask plays 12. And the last time Roy Clark was there a group
of Soviet dignitaries dropped in to see his act.

A couple of things might be noted: Halsey's partners in-
clude Roy Clark and Hank Thompson, and Mack Sanders.

And, as for next year's party, a new wrinkle will be added.
Plans callfor the big fest at the ranch again, and then many of
the guests will climb aboard a massive jet which will wing them
across the ocean to London, to do a show promoted by Jeff
Kruger. Now that's a wind-up for a party.

Although it may seem so, Halsey isn't everything that's
happening around Tulsa. There is Shelter, the Oral Roberts
University and a lot more in the very cosmopaolitan city.

The Tulsa Talent Finders Corp. typifies the city's energy in
that it works with local talent, and tries to get people started in
their own home town.

Bill Childress, the president, and vice president Jack Ware
work with the local talent, get them booked in the local clubs,
and then move then on to such places as Texas, Arkansas,
Missouri, Kansas and Colorado. Annette Framhiem is the sec-
retary and agent.

There are 15 groups now working, all of them young, and
they cover all styles of music: rock, country, gospel, and the
exclusive dinner club acts. They play concerts, clubs, colleges,
hotels, and whatever is available.

The object of Tulsa Talent Finders is to work with the
young acts to develop them, to supply individual musicians or
complete bands for any act.

The firm has connections with the Jim Halsey Agency,

(Continwed on page 0-12)

Halsey Unique Organization Wired
to Television City

According to Ray Clevenger, television Producer/Director
for the Jim Halsey management firm, Halsey's company is the
only one of its type to maintain in-house TV production facil-
ities. This unique set-up has been operating from Jim Haisey
headquarters at 3225 S. Norwood in Tulsa for about 30
months and Clevenger, a three time Emmy Award winner,
rates the equipment available to him as equal to any found in
the slick sound studios on the West Coast.

Likewise, as Clevenger heads up production on specials,
commercials and video cassette presentations for the Tulsa
based agents/managers, Halsey v.p. Dick Howard operates
from offices at 9046 Sunset Boulevard in L.A. where he nego-
tiates television and film appearances for the broad stable of
Jim Halsey clients. His position is also unique in that the office
is the only one set up by a country music management firm
exclusively to handle television. It's Halsey's belief that the
importance of the medium cannot be over-emphasized within
his organization, so about a year ago he asked Dick to join the
company.

According to Howard, *Our company is the most success-
ful in the management area. As a result of our concentration
in television our artists do more TV than any other company
specializing in country music. We're especially proud of our
track record in placing our artists on non-country shows."”

Dick Howard sets dozens of guest spots on network, inter-
national and syndicated shows despite some skepticism still
surrounding country music and its performers. Although he
has been involved with the operation for some years, as Hal-
sey's TV agent at CMA, then IFA, Howard says he still runs into
difficulties in selling country music artists to some producers.

""Many shows, musical variety or sitcom, put country mu-
sic in a bag and still react to it very gingerly, but we work hard
to meet these objections and have found success in many
areas," says Howard. Roy Clark, for one, has co-hosted the
Mike Douglas Show, hosted The Tonight Show three times, he
has filmed a “‘Love, American Style," filmed a guesting on
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“The Odd Couple' where the episode is titled ''The Roy Clark
Show," will be seen on two upcoming *'Dinah!” segments and
many other highly rated programs. Maneuvering Roy Clark
through good television exposure has not been a difficulty,
but Howard says the effort is put forth on a continuous basis.

Dick Howard and Ray Clevenger are closely associated
within the Halsey structure. The two confer conceptually and
creatively on appearances originating from Tulsa sound
stages (part of the spectacular Oral Roberts University
campus there) and guest shots filmed on either coast with any
of the Halsey artists.

So much production has been tagged from Tulsa in recent
years that Halsey found it economically to his advantage to
have Clevenger on staff there. He just completed direction of
seven half-hour shows for Sugin Productions out of St. Louis,
is beginning production on the next 13 Hank Thompson
shows, syndicated into 67 markets. He tapes all location
scenes at the giant Circle R Ranch just outside Tulsa, jointly

owned by Roy Clark, Hank Thompson and Halsey. The Oral
Roberts University sound stages provide the best in indoor fa-

cilities.

A Roy Clark special conceived, produced and directed this
spring by Clevenger and sold to OTASCO was seen in 43 mar-
kets. Its pro rating was in competition with any produced in
Hollywood. Another special is now in the works for the same
sponsor, while Clevenger and staff are also concerned with in-
dependent television production for other organizations when
time permits.

His direction of network spots ranges from sponsors, Kus-
tom Electronics to Famous Music. Two top cameramen are on
staff with The Jim Halsey Company and Halsey's look to the
future is to build a total film and tape facility for the mid-West.
"*Right now we have more sophisticated equipment than that
available in Nashville, all the latest in RCA, from four TK-44

(Continued on page 0-12)
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A Billboard Spotlight an Oklahoma

NOVEMBER 8, 1974, BILLBOARD

Many-Faceted Music Scene in Sooner State

—
b

Artist Walt Wider goes over tape with Mickey Sherman.

Sound Values photo

It's sometimes difficult to buy a drink
in Oklahoma City, due to an antiquated
law, but that's about the only negative one
can come up with in this metropolis of mu-
sical talent, studios, publishing firms, and
some of the world's most fascinating
women.

It also happens to be (in nearby Ed-
mond) the home of the Journal of College
Radio, of mushrooming record labels, and
one of the great showcases of concerts,
the Myriad.

In short, Oklahoma City has it all to-
gether as far as the music industry is con-
cerned. Its prime aim right now is to get
everyone else to recognize this. And it's
coming.

While it is impossible to confine Okla-
homa music to the cities of Tulsa and
Oklahoma City, the latter is a melting pot
of sorts for the talent spread around the
state.

In the case of Mickey Sherman, the
headquarters is directly in Oklahoma City,
and Sherman happens to be a non-native
who moved there and made things hap-
pen. The world probably doesn’t care that
he is a warm, genuine person, but it is con-

cerned with the phenomenal success he is
making happen, and his methods of doing
it.

Sherman has a parent firm called
OKART, and his operating corporation is
Sound Values. He also has a publishing
company with a growing catalog called Okisker. But, even
more important, he has some outstanding artists, from whom
we will all hear, namely Colleen Shepard and Walt Wilder.

Sherman got into the record business rather modestly, but
discovered suddenly that he couldn't cut corners, that the
work had to be guality. His latest album on Wilder, for ex-
ample, involves 22 musicians and voices,-cut at Producer's
Workshop, in both quad and stereo.

Sherman started in the tape business exclusively, bought
a four-channel recorder, went to Denver and cut his first ses-
sion, recording Stu Herman. From that he cut an LP, and the
total cost was only $278. The next one he did, at Audicom in
Denver, cost $2500. Eventually he discovered he could get the
sounds he wanted, the musicians, and the producers right in
Oklahoma City. Don Johnson does much of the production.

It was about a year ago when Sherman was introduced to
Wilder, and began to manage his career. He also signed him
to his publishing firm. He signed Benny Kubiak, the former
fiddler for Ray Price, and did an LP of many original songs.
Between his own sessions, Kubiak plays as a session musician
on most recordings done there. Wilder, a prolific writer, also is
an outstanding entertainer, and works steadily in the clubs of
the area.

Colleen Shepard, another Sherman discovery, came there
from Detroit by way of Scottsdale, Ariz., where she taught
school. Unguestionably one of the finest talents anywhere,
she entertains patrons nightly at the Hungry Peddler, and is
versatile enough to handle any sort of music. She is one of
those who one day will burst upon the scene nationally. Don
Johnson will be producing her for Sound Values.

Sherman also has Geneva Ltd., a group from Chicago; 5t.
John's Wood, a soft rock group which writes its own material.
He remains very selective in picking his roster.

MNow, as to marketing, he has done most of it through mail
order by radio, and has been extremely successful in this ap-
proach. Advertising in select stations, he has a staff that does
nothing but fill orders. One of his most successful tapes in the
past was called "Aquarius and Sound of Love,"" totally instru-

Talented young Jerry Wayne performs.

Dick Cobb photo
Records.

mental. Another instrumental best-seller has been "'Country
Love.”

Sherman also has done the first comedy LP in Quad dis-
creet, with Geneva, Ltd. and the Ortega Players. One side fea-
tures voices coming from four directions, and is something of
a shocker.

Sherman also makes quad demos for other manufac-
turers. The manufacturing end of Sound Values is headed by
Partners Randy Sherman and Harry “Fuzzy'' Cummings, the
former of which is Mickey's bright, articulate son. The two, by
the way, have joined forces in the anti-piracy fight in Okla-
homa.

The same is true of Tom Hartman at Artco (Associated Art-
ists), who is building a success story ever since he returned to
his native Oklahoma from working as a publisher at Tree In-
ternational in Nashville. From relatively modest beginnings,
Hartman has turned Artco around. This began when he
parted company from his past partners and took control of
the operation himseif.

On his label now are such artists as Jim Brolin, Dale Rob-
ertson, Gene Davis, Wendy Summers, Billy Parker, Charlie
Phillips, Jane Powell, Burgundy Street LTD, Red Pony, Jimmy
Wakeley, the Bluegrass Oakies, Arbuckle, and the Uptown
Bluegrass Boys. Even Nudie of Hollywood has done a mando-
lin LP on the label.

Hartman now owns Artco with Joe Stephens, the latter of
whom also owns CAM Studios in Oklahoma City. All of the gos-
pel product formerly done by the company has been trans-
ferred to the CAM label, and it is headed by Bob Parker, totally
separate from Artco. It might be worth mentioning here that
gospel acts from throughout the nation now are using the
CAM studio, and many are using the label. There is no distri-
bution, but rather the “traditional’ gospel practice of buying
the records and tapes directly, and selling them at concerts
and “from the back of the bus.”

Artco, on the other hand, has a totally new distribution set-
up, with 30 major distributors around the nation. Hartman
has expanded his operations by moving across the street from
his own location, and by adding a Los Angeles office, from
which Ray Lawrence handles national promotion.
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Ca rter photo
Jim Spence, Charles Thompson and
Tom Hartman at the board for Artco

). Pat

Revolves Around Oklahoma City

Okla, CMA photo

Artist Bobby Nichols, who is the workhorse for the Oklahoma Country
Music Association, and Judy Wilkins.

Among other things he has done is to
work through Brolin's people on the West
Coast. As his fan mail pours in, requesting
pictures and the like, a record promotion
insert is placed in the return mail, and has
been instrumental in boosting his record
sales. The same is true of tapes, and eight-
track tapes have been the biggest part of
the Hartman operation, although LP sales
are coming on heavy now.

Artco has a great deal of pride in Okla-
homa, and an equal amount of faith. He is
fighting for its image of legitimacy and
quality, and shuns anything which might
stand in the way of that image.

Just down the road a piece, at Enid, is
the headquarters for Gemimi Records,
something of a family affair, with Ellie Jo-
seph the matriarch.

The remarkable Ms. Joseph, in the
past couple of years, has brought Thumbs
Carlisle back into prominence, and led to
his new contract with a major label. In ad-
dition to her record label, she has Talents
Unlimited, Inc.; Indian Nations (ASCAP),
First Line Music (BMI), and Art Unlimited,
h:,-r lad agency. She holds the presidency
of all.

One of her leading artists is Linda Lo-
ren, who first met Ellie when doing a demo
tape for a songwriter's convention. Now
she has had two releases on the label, and
she writes as well. Others on the label in-
include Anthony Priest and Allen Lee, and
much of the production is done by Johnny Dollar.

Working with Ms. Joseph are her son, Steve, who handles
much of the company detail work, Frances Etter, the market-
ing director, and Ann Warkentin, who does publicity.

Gemini has had some ambitious undertakings, including
flying the Mashville musicians in for rhythm, and adding
strings to recordings for the Oklahoma Symphony.

A new label on the scene is Antique, headed by Gene Stras-
ser and John Poznick. Strasser, who is with radio station
KOAM, also is a performer. One of its new artists is Gerri
Jones, the attractive and talented performer who has been
booked in the past by the Buddy Lee Agency of Nashville, and
now is managed by Latrisha Gray, and unusual woman her-
self. Other artists on the label are Steve Jackson & The Survi-
vors, Gennene Royce and Chuck Holder, who also writes for
the firm's BMI publishing house, Georgene Music. It now is
forming affiliations with ASCAP and SESAC. It has its own
booking agency, St. Jude's, which functions out of Terre
Haute, Ind. It does its record cutting now in Oklahoma City at
Gene Sullivan's studio. Miss Jones will have her first LP re-
leased in December.

Even a Texan knows where to find great talent, and that
includes Oklahoma. Bart Barton, the affable and successful
owner of Sunshine Country has picked up Bobby Dee Trimm,
from McAlister, and is recording Curley Lewis, formerly with
Hank Thompson. Pat McCurdy, another, was discovered on a
talent contest in Norman.

Young Jerry Wayne, a real pro in the business at the age of
14, is on Boyd Records. A native of Hinton, Oklahoma, he
caused a sensation recently with the costumes he wore to per-
form. When artists discovered that his grandmother made
them, they asked her to go into that business, and she might
well do it. Even Nudie of Hollywood asked about her.

But Jerry's strong suit is in performance. The youngster
already has played in a movie, performed at the top Las Vegas
clubs, and worked the Hilton in Honolulu for a week. He has
worked other big clubs such as the Landmark, and has done
scores of television appearances. He recently cut the old Gene
Sullivan hit, **Pass the Biscuits,” which will be released shortly
on a new label. (Continued on page O-14)
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A Blllboard Spotlight on Oklahoma

Shelter’s Tulsa Church a Creative
Connection to World Recording Aspiration

By now, most any Tulsa cab driver can get you to Shelter
even if you don't give the 3rd and Trenton address. They'll
likely say, 'Oh, that old Church?'' It's amazing to think of an
old church the Leon Russell people have converted into a
modern recording studio and more amazing to consider that
it's surrounded by 14 houses that amount to a creative com-
mune right in the heart of the sophisticated and still un-
spoiled-rural metropolis. Actually, this hub of day and night
activity is about all that is happening in downtown Tulsa if you
drop by very late at all. And at all times, apparently, musicians
are coming by and hanging around. And as amazing as any
part of it is the discovery that a charming Englishman, Simon
Mundy, is doing a lot of the a&r activity in the church-head-
quarters. ‘| came over here two and a half years ago to stay
for a month and never left,”” says Mundy. A part of the twin
Tulsa/Los Angeles Shelter operation, Mundy says he is
screening tapes at all hours of the day and night and that as-
piring acts all over the Midwest are discovering the studio and
its promise. There is still more unusual aspects to the studic.
For instance, it is probably the only mid-continent studio
doing reggae music from Jamaica. *'Yeah, it must seem funny
to know we're doing reggae here in Tulsa,” says Mundy, sit-
ting back in his chair behind the desk piled high with tapes
and books and LPs.

Shelter’s image in Tulsa, of course, is also manifest in the
huge house Leon Russell bought outside the city and where
the rock star has a very modern recording studio and facilities
for visiting contemporaries.

Also, there is constant communication between Mundy in
Tulsa and Denny Cordell and the Shelter peopie in Los An-
geles. Mundy doesn’'t ever feel cut-off, he says.

In Los Angeles, quite a lot is happening with Shelter in-
cluding the fact that its distribution changed a few months
ago from Capitol to MCA. Shelter product, of course, is |i-
censed around the world to various labels and distributing en-
tities. The move to MCA is viewed as a very significant one.

Equally significant, according to people at Shelter, is the
new enthusiasm of new personnel and especially the huge art-
ist showcase in Memphis recently. The showcase spotlighted
Don Preston and Mary McCreary, two acts that are beginning
to happen, and Larry Hosford, the first real country act the la-
bel has pushed. Probably as happy as anyone at the Memphis
party was Linda Alter, the new national promotion chief of
Shelter and one of the first women to hold such a post. Linda

By BOB KIRSCH & EARL PAIGE

Leon Russell photos from Shelter Records

is from Memphis where she was head buyer at Poplar Tunes
One-5top, a giant wholesale firm with trucks that call on juke-
box programmers and stores throughout the Delta region as
far south as New Orleans. Linda has a staff composed of two
girls and five men—all this Shelter corp and of course in addi-
tion to the muscle of MCA.

Also relatively new to Shelter is Ron Henry, the general
manager. Not entirely new but assuming new importance
with Shelter are Roger Harris and Peter Nicholls. Both are in
Tulsa. Nicholls manages and produces Don Preston and was
Leon's road manager. Both Harris and Nicholls are English-
men.

It is not so uncommon, therefore, to find so many English-
men connected with Shelter, points out Mundy and others. Af-
ter all, Cordell is English, and before becoming co-owner of
Shelter with Russell, made a name for himself producing such
acts as Procol Harum, Joe Cocker, the Move, the Moody Blues,
T Rex and Georgie Fame.

Everyone in the Shelter organization believes a lot of effort
15 coming to fruition, including the strong chart showing of
Phoebe Snow. The scope of the label, as envisioned by Cor-
dell, covering nearly every kind of music, even gospel, is still a
viable factor in the Shelter story.

Shelter sees itself as a multi-image company. It is an oasis
of recording activity in the middle of the Southwest plains. But
it's also vitally linked to England and the world. It is also linked
umbilically to Los Angeles, pulse-beat of the recording and
film industries. And so it is not unusual, therefore, that a lot of
aspiring artists from Arkansas to Arizona find 3rd and Tren-
ton and that Tulsa church.

shelter has always prided itself on a small, but strong art-
ist roster. Leading the list, of course, is Leon Russell. Russell,
a longtime session pianist and organizer of the Joe Cocker
Mad Dogs & Englishmen Tour several years back before form-
ing Shelter with Cordell, has become over the past three years
one of the true American rock superstars. His LPs, a mix of
rock, blues and country, rarely fail to hit the top 10 and his
tours have filled some of the largest halls and outdoor spots in
the country. Russell continually breaks new talent on his tours
as well, including many of today's leading Shelter acts.

As well as being a top rock artist, Russell recorded a highly
successful country LP last year under the name of Hank Wil-
son and has gained acceptance from the country audiences

(Continued on page 0-12)

Huge Mabee Center (left) at
Oral Roberts Univ. features
many music concerts and TV
filming of Oral Roberts pro-
grams involving top stars
such as Roy Clark (center)

NOVEMBER 9, 1974, BILLBOARD

Carefully Wrought
Contemporary Music Vital
in Oral Roberts Programs

On stage in the 14,000 seat capacity Mabee Center on the
500 acre Oral Roberts University the 27 year old son of the
world renown evangelist reworks a section of music for eve-
ning program over and over. He is Richard Roberts, who with
his wife, Patti, lead the World Action Singers, premier record-
ing and performance group in the Oral Roberts world. The
world of Roberts, real name Granville Oral Roberts, is one
where music is very important. It is a music increasingly con-
temporary. In this session being filmed by four $150,000 RCA
TV cameras, young Arkansas composer Gary Tedder could
just as easily break into ‘‘Having My Baby," the smash Paul
Anka song, because the sound is that now. Tedder, piano-vo-
cal. Behind him, two girl singers, an electronic bass, a flute
and recorder—both amplified. The song however is ''Reflec-
tions,"" a tribute to God showing a young man a deeper mean-
ing of love.

And from the TV monitor room Richard Roberts calls over
and over for a retake of a portion, almost to the point of fetish-
ness regard for perfection, and perhaps not surprising on this
campus,

Johnny Cash, Pearl Bailey, Charley Pride, the list of record-
ing stars appearing on Oral Roberts programs in growing con-

and Pearl Bailey (right).

stantly and now in addition to the thousands who view these
shows weekly and four times annually in the case of specials—
now there looms cable TV, linking in another vast network.
Here on this 2,250-student campus the corporate lawyers are
studying the complexities of cable and the requests by some
over-air TV stations to have Roberts' shows exclusively. It is no
small concern. The programs are so popular that in the Los
Angeles market, for example, the regular Sunday half-hour
runs twice daily 12-hours apart on two different channels.

All these shows, incidentally, are available on recordings
on the Light/Lexicon label founded by Ralph Carmichael, who
is linked with the huge Word, Inc. and now ABC Leisure group.

Speaking of the World Action Singers, Mike Brown and Jan
Dargatz of the university statf, note that the Oral Roberts mu-
sic phenomenon is indeed a world-wide involvement. Cu-
riously, the group began with 26 members as the Collegians.
In 1968 the name World Action Singers was initiated and the
group compressed to 18, later to 16 and now to 12,

More and more attention is paid to secular music. In fact,
one student recently organized a 2% hour music spectacular
as his term assignment and it was almost totally secular. The
mood was indeed so secular that when a young female violin-

wwWw americanradiohistorv com

Oral Roberts Univ. photos

ist announced who she was dedicating her number to, there
was complete surprise. She dedicated it to, "My good friend,
Jesus."

Still another secular aspect of the university here is the
pop programming at Mabee Center where Elvis Presley sold
out two nights and where a parade of contemporary artists
perform constantly. These have included Liza Minnelli, Sony &
Cher, Olivia Newton-John, Mac Davis and Johnny Mathis (the
last named opting to play before a curtained-off smaller au-
dience).

One of the favorite stories they relate here is how Johnny
Cash played with a 103 fever and performed “Orange Blos-
som Special,” requiring some fast, exciting action. They also
mention how when Pearl Bailey was being filmed they did not
ask her to do takes over and over out of deference to her long
professional experience. At least Richard Roberts acquies-
cenced in this instance.

Yet another interesting anecdote revealed here is charac-
teristic of the very open interviews. One concerns Richard's
brother, Ronnie. When he attended Stanford, professors at-
tacked the faith-healing ministry of his famous father and
Oral Roberts had to journey to California and calm Ronnie.

The newest facet of the Oral Roberts music phenomenon
is the increasing autonomy of the Mabee Center. During the
past summer, 24 of the half-hour shows were filmed with all
filming and dubbing and distribution handled right from the
Tulsa campus.

Throughout the campus, unending tribute is paid the vi-
sion of the 57-year-old evangelist who now takes a broader
view of his ministry. The motto as you ride into the sprawling
campus speaks of man's body, spirit, mind. ““The whole
man." Oral i1s very much into aerobics, and of course, the

(Continued on page O-17)
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MANY A NEW DAY
/I}f;/ 2 /
TAtaome:

“Oklahoma!”" is more
than “OK'" as a theat-
rical and recording ve-
hicle. Since its birth at
the St. James Theatre,
New York, on March
31, 1943, the musical
has been a literal oil
gusher, spilling over its wealth into film, disks, publishing

and whatever, both here and abroad.
The beginnings, however, of the Richard Rodgers, Oscar

Hammerstein 2nd first collaboration, were clouded in mishap
and near disaster, which began with *'Green Grow The Lilacs,"
a play by Lynn Riggs which starred Franchot Tone and ran a
rather unimpressive 64 performances.

The Theater Guild, plagued by failures, decided to produce
a musical in the hopes of changing its misfortune. Their eyes
fell on the Riggs play, which they felt would make a charming
musical. The Guild approached Richard Rodgers and Lorenz
Hart with the idea. Rodgers said yes, Hart said no, and
promptly went to Mexico for a vacation. Meanwhile, Ham-
merstein was interested in the play and discussed the possibility
of a collaboration. Kern was not receptive. Thus, in this cir-
cuitous way, the team of Rodgers and Hammerstein was
born.

The original title chosen for the musical version of Riggs’
play was the then unknown phrase, “Away We Go," a name
changed to "'Oklahoma'' in Boston after New Haven previews.
Later, it was changed again to "'Oklahoma!" the latter deci-
sion necessitated the insertion of 30,000 exclamation points
on the already printed press releases, in addition to the hur-
ried altering of houseboards, playbills, posters, ads, souvenir
booklets, etc.

The play was directed by Rouben Mamoulian of “Porgy
and Bess" fame and was choreographed by a leader in the
ballet field, Agnes de Mille. Her dances were a radical depar-
ture from the traditional chorus-line dancing of previous mu-
sicals. The ballets of *Oklahoma!" marked the beginning of a
new era in stage choreography.

Walter Winchell's assistant previewed the show in New
Haven and wired her boss, **No legs. No jokes. No chance,'' a
prognosis proven quite wrong, to state it mildly. When the mu-
sical came to Broadway shortly thereafter, it opened with

L IELLBE L B

Chappel Music photos
Lyricist Oscar Hammerstein 2nd and composer Richard Rod-
gers working on their first musical play 'Oklahomal” in 1943,

uniformly excellent reviews. It ran at the 5t. James for five
years, nine weeks, setting a record for the longest run of any
Broadway musical production. (‘'Fiddler on the Roof" has
since taken over as record holder.) "Oklahoma!"" played a to-
tal of 2,212 performances, including 44 special matinees for
the armed forces. The Broadway run grossed more than $7
million and was seen by some four-and-a-half million people.

To add to its laurels, the musical received a special Pulitzer
Prize for Drama in 1944, and at the end of its Broadway run,
the show went on tour, covering 70 U.S. and Canadian cities

‘Oklahoma’ Musical Gusher of Film,
Recording, Publishing Wealth

By ROBERT SOBEL

in 51 weeks. A road company went on an 11-year tour of some
250 cities nationwide and grossed about $200 million. The
show had an overseas company which toured the Philippine
Islands and Dutch New Guinea in 1945, under the sponsor-
ship of the USO. An English production of “Oklahoma!"
(1947) had the longest run in the history of the 287-year-old
Drury Lane Theater.

In addition, there was a South African production (1948),
a Danish production (1949), a Norwegian production (1950),
an Australian showing (1949), a Salute to France production
(1955), and an ltalian tour (1955). In 1951 the show played
two weeks as a feature of the Berlin International Festival.
There have been two New York City Center productions to
date, one in 1958, the other in 1963.

There have been five major albums of “Oklahoma!" and it
was the first Broadway musical to record its entire score, The
show has 14 musical numbers by Rodgers and Hammerstein,
including the now classic, “Oh What a Beautiful Morning,”
“The Surrey With the Fringe on Top," *'People Will Say We're
In Love," “Out of My Dreams,"” plus the title melody, which
became the State of Oklahoma's official song.

The Broadway cast album, which sold over one million
copies is still going strong, as is the movie soundtrack. A film
version of “Oklahoma!” was released in 1955 and starred
Gordon MacRae, Shirley Jones, Rod Steiger and Gloria Gra-
hame and won the Academy Award for the Best Scoring of a
Musical and an award for the Best Sound Recording. The film
grossed $7 million in the U.5. and Canada.

The original Broadway cast included many unknowns for
whom the show was the beginning of a luminous career.
Among these were the original Curly, Alfred Drake; Laurey,
played by Joan Roberts; Celeste Holm and Ado Annie; and
Howard Da Silva played Jud. Dancers included Joan
McCracken, Bambi Linn and Marc Platt.

The happy ending in the book is standard but the murder
of a principal (Jud) in @8 musical is not, and the simple story
changed the history of the American musical theater, break-
ing traditions and introducing innovations which are standard
Now.

The 25th anniversary of the play was commemorated in
1968 with a special issue of the original cast album by Decca
Records, the firm which produced the original cast. The al-

(Continted on page O-15)
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From the 9 x 12 beginning, the Del City Music Company has
developed into Oklahoma's most complete and progressive

music store.
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THE BOB WOODS SHOW
Oklahoma City, Oklahoma
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JIM HALSEY JOHN HITT BOB TAYLOR RICHARD HOWARD TERRY CLINE

President Senior Vice President Vice President One Nighters — Concerts
Vice President In Charge of In Charge of West Coast Office
Fairs — Rodeos Television — Motion Picture
Special Events Packaging

For years, the Jim Halsey Company
has produced and packaged shows for
fairs, rodeos, concerts, television and

night clubs.

Exclusive representatives of an outstanding
array of top recording and television personalities.

Roy Clark ® Johnny Duncan ® Donna Fargo ® Susan Haney ® Gunilla Hutton
Grandpa Jones © Bob Luman ® Tommy Overstreet ® Minnie Pearl ® Sound Generation
Spurrlows ® Red Steagall ® Hank Thompson ® Mel Tillis ® Diana Trask ® Leroy Van Dyke

Freddy Weller ® Mac Wiseman

Plus In Association With Regency Artists, Ltd.

Sandi Burnett ® Glen Campbell ® The Crusaders ® John Davidson ® The Four Freshmen
Bob Hope ® Andy Kim e Sergio Mendes ® Henry Mancini ® Johnny Mathis ® The Miracles
Jud Strunk ® Mark Wilson (And His Magic Circus) ® Andy and David Williams
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www.americanradiohistory.com

/
c A Specialized Entertainment Oriented Company™

!'m}'l‘ l'__; :.h’
e ot

&lf
|
=4
-
-

%g\\ 4{ |

- o . -

DAYTON ARVIDSON BILL HARTMAN LEO ZABELIN RAY CLEVENGER DIANNA PUGH
Fairs — Rodeos Musical Director Directors of Publicity Creative Director Office Manager
Special Events for Roy Clark Exploitations

Executive Secretary

PROUD COUNTRY
ENTERTRINIVIENT, INC.

Operators of Tulsa area Country Music station Radio Station KTOW (AM)
KTBA (FM) application pending. Affiliated with Proud Country Network
KOOO - AM FM, Omaha, Nebraska. KBIL, Kansas City, Missouri, KFRM - AM
and KICT-FM, Wichita, Kansas, KECK-AM and KHAT- FM, Lincoln, Nebraska.

_f”' .i
NOEL FOX

General Manager General Manager
Music Publishing Companies Nashville Office

REédlL estare

Owners and Operators of Office Buildings, Duplexes-Apart-
ments in the Tulsa area.

! B *
» ) RANCHING
; Owners and Operators of Circle R Cattle Ranch — 20 miles
South of Tulsa — Currently Ranching 5100 acrea.
Partners, Roy Clark, Hank Thompson, Jim Halsey and Mack Sanders .

MUSIC PUBLISHING

ASCAP: Texoma Music Corp. ® Circle T Music ® Palo Duro Music ® Palo
Mesa Music ® FEish Music ® Open Air Music ® Pencil Music ® Quill Music
Parker Lane Music ® Town Crier Music ® Copper Canyon Music

BMI: Brazos Valley Music, Inc. ® Roy Clark Music ® Split Rail Music

THE JIM HALSEY €.INC.

ENTERTAINMENT SPECIALISTS

REeCORD PRODUCTION 3225 So. Norwood - Tulsa, Okla. 74135

918/663-3883
9046 W. Sunset Blvd. - Los Angeles, Ca. 90069

213/278-3397
Producers of master recordings of Hank Thompson and Roy Clark released 901 18th Ave. So. - Nashville, Tenn. 37212
through Dot Records. 615/320-1240

Singin’" T Productions ® Nereco Productions
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Tulsa's most exciting showroom

Copa-Hilkon...

A Billboard Spotlight on Okiahoma

NOVEMBER 9, 1974, BILLBOARD

Lhe Brandswine Hoom... fabulous food

.

It was our Pleasure

to host the Billboard staff during
their stay in Tulsa.

Lhe entertainers hokel In ulsa

INTERSTATE 44 AT THE YALE EXIT
FOR RESERVATIONS PHONE (918) 622-7000

HILTON
INN A :

Creative Connection

® Comtinued from page O-6

as well as the pop. He is also a top producer, having worked
with many of the Shelter artists (often with Denny Cordell) as
well as other ‘‘name’’ stars. As a song writer, his material has
been covered by many artists.

J.J. Cale is another of the top Shelter names, Mixing an in-
fectious blend of rock, country and blues with superb guitar
playing, Cale has enjoyed several top AM singles as well as
three chart albums. Cale is the writer of the classic **After Mid-
night," covered by artists ranging from Eric Clapton to Connie
Cato to Maggie Bell.

Shelter has proved strong in the female artist category as
well, with three in particular flowering over the past year.
Phoebe Snow (who many see as one of the top writers of the
future as well as a singing star) has a debut LP which is mov-
ing rapidly up the album charts. Mary McCreary has just re-
leased her second LP, a mix of soul, rock and reggae oriented
material. Ms. McCreary is also considered a fine writer.

Other popular acts on the label include the Gap Band, an
exciting soul conglomerate from Oklahoma who toured with
Russell last summer and received top “live'' reviews from
most critics; Don Preston, long time star session guitarist and
a member of Russell's band for years who now has his own LP
on the label; the O'Neal Twins, a powerful pop/gospel duo
from Oklahoma who come from the excellent Duke/Peacock
stable; country artist Larry Hosford whose first single is receiv-
ing heavy airplay; pop artist Richard Torrence; Willis Alan
Ramsey; and the Grease Band.

Shelter is also still involved in the Mango label, an all reg-
gae adventure started with Island owner Chris Blackwell. The
label released the soundtrack from the Jimmy Cliff film, “The
Harder They Come" several years ago as well as eight reggae
singles.

Another unique aspect of the operation is that president
and co-owner Denny Cordell is heavily involved in the produc-
tion as well as administrative end of things. As mentioned,
Cordell began his career as a producer, and with the addition
of Henry to handle many of the administrative affairs, has
been returning to the studio more frequently, adapting him-
self to several kinds of music. Cordell has stated on several
occasions that an act need not be a sure number one for him
to record the artist. Cordell's opinion is that every artist can
satisty a certain segment of the market and if an act is viable,
it often deserves a chance.

Jim Halsey Enterprises

® Continued from page O-3

which helps them appreciably, and the young groups keep
coming to them as the answer to a prayer.

Annette does all the booking for one local club called The
Rock. On a national scale, she works with Joe Phelps and Mike
Martin of Fayetteville, Ark., just over the line. Their company
is Video-Acts Entertainment Corp., and they place acts every-
where.

Tulsa Talent Finders, according to one observer, brought
talent in that city to life and made it happen.

Video Acts has a national firm called Phelps-Martin Artist
Management, and buys entertainment for a circuit of clubs,
including The Jail West in Oklahoma City, Stillwater and
Tulsa. It also buys major name acts.

Unique Organization
® Continued from page O-3

color cameras to a dimmer system capable of a five scene pre-
set. And more,'" says Clevenger.

“We're in an excellent position to garner a lot of the pro-
duction business here in Tulsa,” says Jim Halsey. "“Geograph-
ically we're in the right spot, and costs here are substantially
lower. With more and more film being shot in the middle of
the country we're accessible with the best in manpower and
equipment. Our hope is to build a complete sound stage, aug-
menting the already large facility now available to us.”

Growth and diversification are the key words in The Jim
Halsey Company. They've got the country music business
down to a very fine art, and some very fine artists to show for
the effort.

LARRY RASPBERRY
& THE HIGHSTEPPERS

THE CATE BROTHERS
GASKINS SWITGH

TRAGEY FRIEL
ZUIDER ZEE
RIVER CITY
ANNE BELL
ARKANSAS

JUNCTION
JERICHO

VIDED-ACTS ENTERTAINMENT
CORPORATION REPRESENTS THE
FINEST TALENT AVAILABLE IN
THE SOUTHWEST

359 West Avenue
Fayetteville, Arkansas
501-521-5242

CREDITS

Section editor, Earl Paige. Staff writers Bill Williams,
country & gospel editor; Bob Sobel, classical music and inter-
national editor; Bob Kirsch, review, studio track and country-
West editors; John Sipple, marketing editor. Independent
writers Richard Fricker, Eric & Jack Coggins. Sales co-
ordination, Bill Moran. Art, Bernie Rollins. Halsey picnic
photos, Ray Pilszak, Amusement Business. Production, John
F. Halloran.
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Carson Attractions, with offices in each of Tulsa's three major
facilities, provides the following services for touring attrac-
tions — ticket agency outlets, promotions, advertising,
management, and consultation. Carson Attractions has proven
experience covering Tulsa's entertainment, is staffed by full-
time professionals and is connected by direct-line telephone
system.

(A) Tulsa Assembly Center—offers you totally versatile,
air conditioned facilities. (918) 581-5521

(B} Tulsa State Fair Pavilion—offers central location,
ample parking and adaptable facilities. (918) 936-1113

(C) Mabee Center—0Oral Roberts University—offers
adaptable facilities including a theatre, convention
hall, and concert or sports arena, (918) 743-6161

3161 saulg

918) 583-5516
100 Civic Center Drive

Tulsa, Oklahoma
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A Billboard Spotlight on Oklahoma
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EXCITING NEW
RELEASES FROM
ANTIQUE RECORDS

“MY KIND OF FOLKS”

(WRITTEN BY LEON KEENUM)
SUNG BY GERRI JONES

“HEY MISTER SANTA”

SUNG BY 9-YEAR-OLD
SHAWN STRASSER

“GETTING READY

FOR CHRISTMAS”

SUNG BY 11-YEAR-OLD
MARK STRASSER

MANAGEMENT & BOOKING
GENE STRASSER
BOX 192
PITTSBURG, KANSAS
316) 2316443

DISTRIBUTED NATIONALLY BY

NATIONWIDE SOUND DISTRIBUTORS

NASHVILLE, TENNESSEE

THE SOUTHWEST'S
ONLY EXCLUSIVE

STORES OVER A 9 STATE
AREA: TEXAS, OKLAHOMA,
KANSAS, COLORADO,
MISSOURI, ARKANSAS,

NEW MEXICO.
40,000 SELECTIONS IN STOCK.

TITLE STRIPS INCLUDED WITH
EACH RECORD.

PHIL'S ONE
STOP RECORDS

P.0. BOX 60349
OKLAHOMA CITY,

OKLAHOMA 73106
(405) 235-9671

SINGLES ONE STOP.

SERVING OPERATORS AND

NEBRASKA, LOUISIANA AND

150,000 RECORDS IN INVENTORY.

Oklahoma Music Scene

® Continued from page O-4

On the subject of Sullivan, the old-time great songwriter
{(“*“When My Blue Moon Turns To Gold Again," etc.), he has
completely rebuilt his eight-track studio, and spends much of
his time in production work. Nashville's great producers and
publishers, Jim Malloy and Bob Beckham, came out of there.
Sullivan has his own label for custom work. Don Johnson does
his arranging, and coordinates the musicians. He has re-
turned to writing, which is good news for everyone in the in-
dustry.

West McMahan, who put Payline Records on the map, now
is working toward stepping up his distribution. He cuts his
work at the Sullivan studio, and has added a new artist, Bab
Miller, to the label.

From right off the Chickasaw Mation come The Little
Oakies, a talented and versatile group, who, among other
things, put on a massive annual show at Ardmore, the biggest
in Southern Oklahoma. The family of full-blooded Indians in-
clude the very attractive Debbie, Fleet, Darla and Tania. Once
a part of the old *'Louisiana Hayride'' show, they now are regu-
lars on its successor, ""Hayride U.5.A."" They've been doing
music and comedy together since 1967, and were favorites at
the big Bob Wills Appreciation Day in Tulsa. They've appeared
with such artists as Loretta Lynn, Mel Tillis, Johnny Rodri-
guez, Mel Tillis and Roy Clark. They have their own label and
publishing firm, both known as Little Oakies. Fleet and Debbie
also have their own radio shows, on KMAD in Madill, Okla-
homa, playing country music.

Debbie Golden is another comer, joining forces now with

Bobby Nichols and Bobby Barnette, and starting a big road
swing on Oct. 25th.

Gary Linden and Ken Franklin have developed Orbit
Record Productions in Oklahoma City, helping new talent get
demos together, and setting up their first master recording
sessions. Gary formerly was with the group, The Misters, and
has been writing since 1961. The firm uses Producer's Work-
shop, and has its own custom label, Orbit, which it uses to try
to lease to majors. Ken does most of the scouting of talent.

Producer's Workshop is a 16-track studio which does a
great many custom sessions, and an incredible amount of
commercials. The partners in the business are Gene Dillahay
and David Barnes. Dillahay, who worked for all three of Okla-
homa City's television stations, has been an announcer, pro-
ducer, and just about everything else. Barnes was a musician
both in Oklahoma and in Los Angeles, had his own ad agency,
and really got the jingle business going. He produces such art-
ists as Wilton O'Neil and Linda Wright.

Jim Ford is the designer and builder of the studio, and

THE OZARK JAM A

The Ozark Music
Festival was recorded
live in the Heart of
the Ozark Mountains,
in Sedalia, Missouri,
July 19-21, 1974.

It is the radio spec-
tacular release of the
decade. Itis FREE

to the top 150 plus
markets on a barter

basis for programming on Thanksgiving or the holiday
weekend. It is a fantastic twelve hour production,
available in either quad or mono.
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maintains an office in the same building, sometimes produc-
iNg or engineering sessions.

There are, in the Oklahoma City area, some rather unusual
involvements in the music business. One of these is the Music
Royalty and Copyright Research Company, run by attractive
Darlene Southard, a one-time dance instructor. She deter-
mined that no such organization existed in that area, and set
it up, having spent considerable time in Washington. She aids
writers and publishers in filing for copyrights, researches the
owners of copyrights, and gets listings of public domain mate-
rial. Working with writers and publishers primarily, she now i1s
getting response from all over the nation. She has on file hun-
dreds of thousands of songs, all computerized, showing the
composers and catalog owners. In addition to her computer,
she employes three other people in this unusual service.

Just north of Oklahoma City, at Edmond, is the Journal of
College Radio, of which Steve Mclntyre is the music industry
editor. The publication has a controlled circulation to colleges,
some 4500 monthly, to 500 separate colleges and univer-
sities. It is student-run except for its publisher, Jack Deskin, a
professor, who started the magazine some 11 years ago. The
publication also runs the campus radio station, KCSC-FM,
which is owned by the state of Oklahoma. The magazine is
sponsored by the Intercollegiate Broadcasting Station.

The Journal is the sounding board for college radio, and is
filled with heavy equipment advertising. Its editonial pages in-
clude interviews, reviews and a recommended playlist, com-
piled from some 200 college charts submitted monthly.

The college gets good record service from some firms,
nothing from others.

It takes part in a national convention every year, with
heavy college representation, some 200 music directors and
station managers of college radio. The convention includes a
number of seminars.

This is the only publication which services college radio ex-
clusively.

Conway Twitty, who now maintains a home in Nashville,
keeps his enterprises going in Oklahoma City. Lou Manley
handles the promotion and his publishing from there, his
long-time home.

The Del City Music Store, in suburban Oklahoma City, is
run by Bob Woods, immediate past president of the Okla-
homa Country Music Association. Starting with an inventory
of only $300, he now has a half-block square store, featuring
musical instruments and amplifiers. He built his business in
many ways, among them through promoting entertainment
into the city. He also has his own show, which includes the
Parrish Sisters, booked by Sam Gibbs of Wichita Falls. The
group appeared in "“The Night Stalkers.” He also works with
the 11-year-old Goss Sisters, who just cut a single on the Ham-
mond Label, which Woods owns.

Dottie and Jo Val Teer, who have Impel Records, retain
Bobby Warren at their producer, and they cut at the Benson
Studio in Oklahoma City, and at the C&B Studio in nearby Nor-
marn.

A brand new group in Lawton is called Shyne, consisting of
Lynda B. Stewart, Jim Freeman and Johnny Lord. It's basi-
cally country, but is versatile enough to play all kinds of music,
much of it original. All three write. Lord had been a salesman
of musical equipment, then worked as a single before he got
together with the other two. Pooled together, they have some
200 original songs, and all are excellent musicians as well as
singers.

The list, as they say, goes on, but would not be complete
without mentioning perhaps one of the most important
people of all: Letrisha Gray. She doesn't sing or play an instru-
ment, but she is an astrologer. A good one, too, according to
some of the top names of the business. She does the charts
for the artists, and she lives in Del City, near Oklahoma City.
Some will not make a move without consulting her, and she
now has moved into the management and booking agency
business, and she can see in the stars that it will be success-
ful. Letrisha, meanwhile, keeps close tabs on her clients which
include Charley Pride, Conway Twitty, Loretta Lynn, Gunilla
Hutton and many others.

‘Oklahoma’ Musical

® Continued from page 0-8

bum cover was specially designed and the inner sleeve had
photographs of the onginal cast members and a fact sheet
listing noteworthy information on the Broadway national and
foreign productions.

Chappell Music, which manages Rodgers & Hammer-
stein's Williamson Music catalog, says that the tunes continue
to be a print best seller, aided by the present nostalgia boom.
Vocal sheets, choral arrangements, marching band, organ
and piano arrangements are extremely popular.

-

International Learming photo

Recording session at International Learning Tapes.
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California On My Mind

and

Rodeo Rider

Produced by Tom Hartman é}

®1ET4IAHA#L Licensed by Associated Recording Artists of America, Ltd.

2260 M. W, 38th, Oklahoma City, Oklahoma
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Third Generation Talent Entrepreneur

Richard Carson Jr. is third generation talent promotion. He
sits in a small office on the Tulsa State Fairgrounds and tells
how his grandfather booked Enrico Caruso in 1916 and how
25 years later his father was booking the first of the great
Broadway shows, ultimately ‘‘Oklahoma" itself, and how fi-
nally 10 years ago it was possible to bring in a whole rock 'n’
roll bill of the top ten names for a grand total of $10,000-
$15,000! Talent has changed.

Today, Carson Attractions offers a multitude of services,
principally three, It will function as a ticket agency for people
promoting talent throughout the Tulsa area. It will co-promote
an event with another promoter or company. It will represent
an act or event exclusively and do the whole shot, tickets and
all.

Carson, who loves to get away completely from the frenzy
of the concert business and go boating on the numerous lakes
in the region, is ideally located in the Tulsa Assembly Center
but has facilities in other major venue at the fairground pavil-
lion and at Oral Roberts Univ. Mabee Center.

In fact, the basic change for Carson Attractions during the
past year is its consolidation into the downtown complex. It is
a municipally-run building 10 years old that looks only 2 and
has a 9,500 capacity. Carson books a wide range of repertoire
from country to soul but principally contemporary. The 8,100
Pavillion is also used for contemporary rock 'n’ roll and coun-
try and some MOR. But Carson books most of the big MOR
attractions into the 11,500 Mabee center of the Oral Roberts
campus. "'ORU gets the big shows," he says. ''Just think, that
extra 2,000 capacity times $10 is another $20,000."

Carson Attractions, not limited to music by any means
with repertoire ranging from rodeos and Globetrotter basket-
ball to Disney type family entertainment and until very
recently stock car racing, does things a little differently. Car-
son says the development of its concept came as a result of a
basic decision.

Traces Changing
Business

"EE.1 ]

Carson Attractions photo

Richard Carson Jr. in unusual Tulsa Tribune photograph illus-

trating his role as top Oklahoma talent promoter.

“We had to decide if we would book a select piece of talent
in several markets as a Concert West does or if we would in-
stead concentrate in Tulsa and know everything about our
market."”

Carson elected to go the latter route and this gets into the
area of how Tulsa differs from other markets, including Okla-

homa City just up the turnpike. ''Donovan has his biggest U.S.
gross here on a tour when he was dying everywhere else. This
is just a different market. | have said that Tulsa is more white
collar and Oklahoma more blue collar. It is also curious that
marginal country acts will do better in Detroit than in Tulsa.
Many people are surprised to learn this."" Adding to the com-
plexity of the Tulsa market is the strong showing here of
KVOO-AM, the country music station. KRMO-AM is a leading
MOR and rock is divided, according to Carson, by KELI-AM
and KAKC-AM with two beautiful stations and one under-
ground FM adding other interest to the local airwaves,

“We feel we have an instant fix on the market here and
that our precise ticket sale index offers a manager a clue to
how an act or bill will likely do in Tulsa. We get calls everyday.
Maybe a manager will call worrying about a potential bill.
Maybe the booking agent hasn't told the manager about a
past bill in Tulsa featuring the act. | just open the instant file
and right there are the figures.”

Carson lists a whole long line of services and functions:

® Check availability of dates and put holds on suitable
dates:

® Scale house according to the promoters' needs to
achieve the desired gross with specific prices and price
breaks;

® Order tickets after house is scaled;

® Confirm ticket companies’ manifests and count upon ar-
rival of tickets;

® Supply accurate settlement at conclusion of event show-
INg gross sales, applicable taxes, itemized expenses paid
out, and amount due promoter after all deductions.

The history of a Carson Attractions is not without a firm
foundation in music. Robert Boice Carson was a music profes-
sor at Kendall College, today known as Tulsa Univ.

Campus Booking in Oklahoma
Faces a Number of Challenges

Oklahoma colleges are far from being the ideal situation for
booking talent concerts on campus. The institutions are facing
a variety of problems such as low funding, lack of facilities, re-
luctance of regents to allow acts on campus and competition
with major promoters.

Northeastern State College, Tahlequah, Oklahoma, is one
of the “larger'" small colleges in the state. Mrs. Janet Rudd,
secretary to Ms. Kathy Miles who is in charge of booking, said
the campus bookings are divided between one major concert
each year and two or three mini-concerts throughout the year.

NSC operates on a very limiting $15,000 budget and sells
tickets at a student price of $3.50, Mrs. Rudd says this is con-
sidered a fair price considering the present economic situ-
ation of students.

Concerts are not a money-making proposition of NSC.
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Last year the school just broke even on a mini-concert featur-
ing Willis Alan Ramsey. This year the major concert is the Earl
Scruges Revue and ticket sales have not been up to the projec.
tions, however, as of this writing one week remained until the
concert.

Selection of acts to be booked on campus is made jointly
by a student committee and Ms. Miles office. There are seven
such committees each dealing with a different aspect of
campus attractions such as films, speakers and cutural af-
fairs.

Ticket sales at NSC are handled through the student activ-
ities office but attendance by off campus persons is allowed at
the price of $4.50.

Perhaps the brightest outlook for campus attractions in
the state is at Oklahoma State University in Stillwater. R, C.
Maorrison, administrator in charge of campus bookings, notes
they have had some very successful programs.

Primarily, Morrison books rock acts with good album and
single sales in his market. He refers to the acts he attempts to
book as *‘rmiddle of the road'’ in the rock context. Johnny Win-

By RICHARD FRICKER

ter, for example, would not be a good act at OSU just as Gor-
don Lightfoot was a poor draw on that campus.

The Lightfoot concert surprised Morrison. | thought | got
them where they lived,'" he said recounting that the concert
lost money.

Ticket prices run $3.50-$4.50-$5.50 with no discount to
students and no increase for off campus persons wanting to
attend the show. Morrison says he will probably have to
“come off"' those prices and call for an increase in the near
future.,

While the OSU budget is the highest of the schools sur-
veyed, Morrison noted it Is hard for the school to get major
acts. The reason being that Dallas and Denver control the con-

Shelter Records photos

Producers Workshop photo
Oklahoma spawns much music activity, from Shelter Records
above to commercials. Rex Allen does a Hormel commercial
session, surrounded by Ad Central USA president Dennis Ki-
zer, Producers Workshop president Gene Dillehay, Bill Strong
of Ad Central, John Williams, Hormel product manager and
Linda Kent, Ad Central media buyer.

www americanradiohistorv com

cert market in this area and promoters have the advantage of
buying up artist dates in bulk for more money than this school
can offer.

0SU can bid well into five figures, but according to Morri-
son a promoter can outbid them at any time if he wants the
act bad enough and this has happened on several occasions.

As with Northeastern State College, O5U holds major and
minor concerts. The major concerts such as a current effort
for the Loggins and Messina show, are held in the school's
7,000 seat field house with smaller concerts confined to
1,000 seat auditoriums.

Morrison says the student body at OSU is a major factor in
booking consistent winners. It is very hard to book an auto-
matic because the students are so dispursed, noting that
maost of the underclassmen go home on weekends. “This is a

Shelter's Phoebe Snow and Don Preston

suitcase college and I'd take a bath if | booked a show on a
weekend,'' he said. For that reason most shows are booked on
Thursday night.

Morrison has also noted some trends in college attend-
ance at concerts. As the student gets older his taste in music
becomes more concentrated, therefore he is more selective in
the artist he 1s willing to pay money to see. He believes most
audiences are made up of freshmen and sophomores with up-
per classmen being a distinct minority in the run of concert
attendance over a year's time.

Promotion of concerts is confined to on campus with the
exception of some FM time on KOFM-FM, Oklahoma City.
While OSU is not considered an Oklahoma City school it is on
the far limits. Such investments have paid well in off campus
ticket sales.

The most unique campus situation is at the University of
Oklahoma. While OU may be a powerhouse on the football
field it is the least attractive prospect for campus bookings be-
cause the budget for such activity is $4.13 and has been that
amount for about five years.
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Oklahoma One-Stop Top
Jukebox Singles Source

By JOHN SIPPLE

The biggest single outlet for moving country and western
singles in the U.S. is located in a two-story building in Okla-
homa City. Phil's One-Stop was started in January, 1963 by
jukebox operator Phil Burlingame.

Burlingame, a longtime route operator, had about 150
pieces working. The “Little LP" had just bowed. He felt it
would be successful if distribution were adequate. A friend,
then in the record business, helped him set up. He bought his
first inventory from a Seeburg distributor.

By fall, Burlingame had installed his first Wide Area Tele-
phone Service (WATS), a contract phone then infrequently
used to sell records, but widely used today. At the peak of
demonstrating new singles by phone to operators, Phil's had
three phones, two area and one state. Today, Burlingame
feels one area phone covers the approximately 300 juke firms
which he serves with singles in nine states. Those states in-
clude: Texas, Louisiana, Arkansas, Missouri, Colorado, Kan-
sas, Nebraska, New Mexico and Oklahoma. He also has about
25 retailer customers for singles.

“*Oldies keep us going. We stock from 8,000 to 10,000 dif-
ferent singles. | don't know how many current 45s | normally
stock. | take everything a manufacturer or my salesmen send
me. | trust them. They are the best help | have. | don't know

Contemporary Music

® Continued from page O-6

sport of basketball is very much in prominence on campus.

Beyond it all, the weekly ''Oral Roberts Presents'" and
quarterly "'Contact’ spread Roberts' message and therefore
the music it is packaged around to all parts of the globe. World
Action teams have traveled to Africa, Russia all over. In fact,
Larry Dalton, a World Action alumnus and arranger, has the
Living Sound group that plays in the U.S. and a counter-group
that travels the world with both exchanging itineraries regu-
larly.

With music pervading the campus and the total activities
of Oral Roberts it is not surprising that at least a dozen groups
are recording and developing around campus. One album has
been cut off-campus at the Leon Russell Shelter studios
downtown, curiously enough located in an old church build-
ing.

anything | could further suggest they do for me,"" Burlingame
Says.

In 1973, Burlingame figures he moved 1,200,000 singles
trom the 5,000 square-foot base. He'll probably top that fig-
ure this year, but not by much. "Operators got a shock from
that price rise to $1.29 retail. | charge 80 cents for all singles. |
notice some of my juke operators still aren't up to buying the
way they did before the price increase. That little drop will
probably keep me at last year's total this year."

From 65 to 70 percent of that volume will be in country sin-
gles, Burlingame says. ""We're in country markets. My biggest
single was ‘King of the Road' by Roger Miller. We sold 27,000.
Our next biggest was ‘Harper Valley P.T.A.' by Jeanne C. Riley
at 23,000."

Phil's ships from 35 to 50 packages daily via Trailways and
Greyhound. A staff of 10 work in an area that has increased
600 percent from the original 15 by 25-foot room of 1963.

] Light/Lexicon photo
Ralph Carmichael breeds horses when he's not doing the
music for Oral Roberts programs.

MUSIC ROYALTY
& COPYRIGHT
RESEARCH SERVICES

Offers complete computerized
service for royalty disbursement
and filing notices of intention to
use.

Songs researched at the copy-
right office, Washington, D.C. To
take advantage of this service,
contact:

MUSIC ROYALTY

GOPYRIGHT
RESEARCH
SERVICE CO.

P.0. Box 60588

Oklahoma City.
Okla. 73106

(4035) 236-3323

The Producers Workshop studio is a departure from conventional design.

Furnished in warm deep colors, luxuriously appointed, it js of the most modern acoustical desig

Full-color dimable lighting produces adjustable atmosphere
to conjure just the ru;:hl: mood for vour session.
The studio is 25 x 32 x 12 feet, accommodating 20 comfortably
It is equipped with 26 mic outlets and 16 headphone outlets
Instruments provided, at no extra charge to vou, |rulu..h

Yamaha Grand Piano, Hammond B-3 Organ & Les

i, rums with cert toms, guitar & bass amp

vibes, marimba, congas, R.M.|. Electric Piano Harpsi rhfrrrj tympan .jnd Arp Synthesizer

Mluuphunen used are: Neumann, Shure, A K.G

Connected by sliding glass doors,

the isolation booth measures 8 % 10 x & feet

The control room, 20 x 18 x B feet
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. Electro-Voice, Sennheiser. Bever and Sony
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15 set up in quad mode, utilizing 4 IEI-I monitor speakers, driven by Crown amplifiers

I'he console is MCI, 18 Lh.‘.lr'll'lE'l'-. in-18 channels out

and 2 quad joysticks are adaptable to any of the 18 pan-pots

We utilize 4 Ampex recorders

(16-track with adaptable 8-track head/d-track/2-track/maono
plus a Sony 850 for 1/4 track and a Sony cassette recorder
Reverb can be added to any of 18 channels through the two channel A K.G, uni P
ar “slapback” can be created in any of the individual channels through'the reuudﬂﬂ

Limiters, E.Q. and Special Equipment: U.R.E.I.,
Noise Reduction: DB

And our people have years and years of experience

leletronix, ht'j,l!"!l. & IT]

»

i

i | culminating in sound know-how and urldl:'r'-1dl1:_:|lr1}_, uf 'll‘l'm dium
Ly o make all the equipment and facilities WORK FOR YOU

i

#

"‘! o iransform your creative ideas
into sound reality

www americanradiohistorv com

2604 NW B8/ OKLAHOMA CITY, OKLAHOMA 73112 /f TELEPHONE (405) 947-0804

LI-0

Bwoyeo uo Binods piroqg v

GQHVYOET1I8 'v261 '6 HIBWIAON


www.americanradiohistory.com

O-18

A Billboard Spotlight on Oklahoma

i

“Hee Haw" producer Sam Lovulle and his
wife at the Halsey affair.

The
Jim Halsey Picnic
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Haney and (right) Leroy
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Jessie Lopez, Susan
Van Dyke.
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Media Graphics photo
Talented artist Colleen Shepard.
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Noel Fox, of the Jim Halsey Agency, with Fred Huff of the
DuQuoin, lll., State Fair.
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~ Frank Jones (left) and Bob Young of Capitol
Records.

Chuck Glaser and Betti Bitterman of the Merv
Griffin Show at the Halsey Ranch.

All picne photos by
Ray Pilszak photo.
except where noled
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Oklahoma Audio Equipment
Dealers Aim at Youth Market

By JACK & ERIC COGGINS

Oklahoma is headquarters for many audio stores both inde-
pendent and chain-owned. As one indication of current mer-
chandising trends, the oldest dealer in Tulsa was checked out
and found to be changing the emphasis.

After more than two decades of catering mainly to execu-
tives and professionals with very high end hardware, Sound
Unlimited, Tulsa, Oklahoma, has begun a program designed
to attract its share of the booming youth market in the city of
350,000. “With so much of the national market involved in
youth stereo, we do not want to ignore that segment, even
though younger people may not have money to buy
Mcintosh!" explained Stan Clark, Sales Manager in charge of
making the changes.

Sound Unlimited has been moving gradually into the
youth market for the last ten weeks. "“In July we took on the
Marantz line, mainly because in our market it is pre-sold. If
you don't have it, you lose sales. The Marantz advertising
campaign has really molded the buying habits of Tulsa. We
have handled Sansui for some time and, though we feel that
in certain price points Sansui is possibly superior, customers
will still buy the Marantz name. | would like to see a more satu-
rated ad campaign by Sansui.”

In taking on new lines, Clark stresses three main consider-
ations: (1) The manufacturer's ad campaign, (2) Mechanical
reliability and (3) The capacity to be upgraded to quad.

“We handle Sansui because it stays sold, with absolute
minimal problems,'" Clark continued. *'We feel, too, that San-
sui has a very superior Q) decoder. We have our own shop, so
we see how the units hold up in real use. If something doesn’t
hold up, we stop carrying it.”

Sound Unlimited's roster at present includes Mclntosh,
Bozak, Sansui, Marantz, ESS, Tandberg, and Sony.

In addition to taking on youth oriented lines, the store i1s
revising its instore hardware presentation. There are new fix-
tures and a new () display and demonstration area. *'Our sell-
ing stress is on compatible systems,"’ said Clark. “*To impress
upon customers the value of harmonious systems, we divided
a wall into cubicles and installed a fully operative system in
each. Least expensive systems, starting at around $350, were
placed on the left. Moving to the right, the systems graduated
in price. Each system consists of a proven reliable amplifier/
receiver, compatible speakers, and a turntable of comparable
value. In each cubicle, we try to offer the best equipment avail-
able in a particular price point."

ADVERTISING SHIFT.

Because of entry into the youth market, Sound Unlimited
has increased both frequency and spread of advertising. ‘“We
do occasional newspaper but mainly we stick to radio,” said
Clark. ''"We are hitting stations that feature Rock or Progres-
sive Rock formats, mostly in FM stereo, although Tulsa does
have an FM broadcasting in quad. We are continuing to adver-
tise high end hardware on stations with ‘MOR' formats. We
don't have a purely classical station in Tulsa. | wish we did."

A SURPRISE.

Originally, Sound Unlimited saw the youth market as a way
to increase volume. "This is happening,’” Clark assured. ""We
are turning more merchandise. At the same time, we are get-
ting a profitable spillover into high end Mcintosh. By carrying
the youth-oriented lines, we get traffic that we wouldn't other-
wise, A lot more people are exposed to our quality, high end,
equipment. Many shoppers admit they would not go out look-
ing for this equipment, but when confronted with it, they see
its value. A lot of young people prefer driving a ‘58 Chevy in-
stead of a new car for a while and spending their money on a
really high quality sound system! If they can't go the price on
their first purchase, we remind them that, when they can af-
ford it, we will give them a good trade-in value. We expect to
build a lot of future high end sales this way."

At present, youth stereo sales represent about 25% of the
total dollar volume of the firm. The other 75% is in high end
hardware and home and office sound installations. Sound
Unlimited also sells studio equipment. Shelter Recording is
one of its customers.

"We haven’'t set a definite goal in terms of the youth mar-
ket,” Clark said. ""However, we don't feel that a full 100% in-
crease in sales is too far out of line!"

MASS MERCHANDISING COMPETITION.

“On the surface,” Clark continued, *'it may seem we are
taking the mass merchandisers head on. We are not. We can
not beat their prices. But we can beat their deal. Even though
we are carrying some of the same popular receivers as the dis-
counters, we can match them with better speakers. People in
Tulsa are becoming more and more familiar with Bozak and
ESS speakers, both of which we carry exclusively in our mar-
ket.

**Our most popular speaker is the Bozak, priced at $99.50
each. It is a two-way with aluminum cones and will handle up
to 60 watts, yet sound good on as little as 10 watts. We sell

www americanradiohistorv com

Stan Clark (left) shows customer lines being taken
on to appeal to youth market.

this speaker three to one over any other we sell. Once people
hear them, they are sold on the quality. So, even though there
are five other Marantz dealers in the city, we can still effec-
tively merchandise the line with Bozak and ESS speakers."”

OPEN REEL IS STRONG.

Sound Unlimited does a good business in reel to reel
recorders. Clark termed Tulsa a good open reel market. ‘For
awhile it swung to cassette,”” he explained, "'but now we are
seeing it swing back to the open reel machine. Customers are
primarily feature conscious. They look for 10% inch reels,
logic control transports, and 3-motor solenocid operation.
Even though another unit at the same price will deliver 10 db,
better response, they will pass it up for features.

SERVICE SELLS TULSANS.

Tulsa is a very service-oriented market. Over the years,
people have come to expect a high degree of service when
their dollars change hands. *'This is something a little unigque
to this market,” Clark stressed. *'It has presented some prob-
lems to chains that base their selling on 'sell them whatever
they will buy' and ‘pile the merchandise high on the floor."
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A DOWN HOME RAMBLE
WITH COUNTRY HITS
OF YESTERDAY,
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Walt Wilder has paid his dues.

The bright sunshine glow of success is sitting on his shoulders.

A song writer can't write about reality until he lives a little. Walt has lived a lot.

He has been an iron worker, carpernter, painter and a club owner. He has sang and picked in every
kind of club from the best to the worst.

The song writing and singing talent he has been developing over more than 15 years is brought forth
in “"Ode to Country Music".

He has written hundres of good songs in the past, including "Plastic Roses"” and "Oklahoma City Okie".

Wilder has a knack for putting words and tunes to happenings that grab you and keep your attentions.
He has suffered enough to know that life is not just a bowl of cherries every day. He writes of the good
and bad times sometimes with just the right touch of humor. In among the blues you have to have a laugh
once in a while.

Wilder has put his best effort into the 12 songs on this album. It would be hard to pick “the hit"
because every song has that potential.

I will make a prediction though. Walt is finally on his way to the top and he has a thousand more good
songs just waiting to be put on paper.

Wilder's songs are commercial but not phoney.

Like I said, Wilder has paid his dues and it's time to collect some success. This album will do it for him.

John Acord III

Music Critie
Sunday Oklahoman C M /7

One Stops and Distributors Call

One Stops and Distributors Call
Mickey Sherman Collect 405-236-5946

Mickey Sherman Collect 405-236-5946

1TNE.7TH OKLA.CITY, OKLA.73106 1NE 7TH OKLA. CITY, OKLA.73106
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1 1 k. ANDRAE CROUCH
‘ | Live At Camegie Hall, Light LS 5602 (Word:Goldband)
| 2 ? | 35 | HARDLD SMITH MAJESTICS
! lames Clevaland Presenti—Lord, Help Me To Hold Out, Savoy MO 14318
3 9 49 REVEREND W. LED DANIELS
sarmoa—Build Your Dwm Fire, Jewal LPS O0E]
|
4 ‘ B 53 | IMEZ ANDREWS
| | Lord Don't Move The Mowntain, ABC/Songhird SBLP.226 (ABC)
5 | 21 | 10| SHIRLEY CAESAR WITH CAESAR SINGERS & THE WHITE ROCK |
BAPTIST CHOIR
. Millensal Reign, Hob HEX 2070 (Scepler)
[
1] | 25 14 REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE
, The Harvest Is Plentihel, Creed 3056 (Mashbaro)
7 5 49 ARETHA FRANKLIN
| Amarzing Grace, Atlante 50 2.906
B d 26 REVEREND W. LEO DANIELS
| | The Res! Thing, Jewel LPS 0087
|
9 ‘ 10 | 14 | ANDRAE CROUCH & DISCIPLES
| | Don’t Know Why Jesus Loved Me. Light LS 616 (Word/Goldband)
10 3 35 mig CLEVELAND & THE SOUTHERN CALIFORNIA COMMUNITY
| I
‘ | | Told Besus To Change My Name, Savoy MG |4327
( 11 | T | 53 | JAMES CLEVELAND
| | Grive Me A Clean Hesrd, Savoy MG 14270
12 ‘ b 26 REVEREND W. LED DANIELS
Straddlz The Fence, Jowel LPS OORR
13 | 30 | 6 MIGHTY CLOUDS OF JOY
| 1t's Time, ABC/Dunhill DSX 50177
14 | 19 | 45 | JAMES CLEVELAND & THE GOSPEL GIRLS
| Trust |s God, Sewy MG 14307
15 ! 14 26 JAMES CLEVELAND
| With The Southeen California Community Chair—1'll D His Will, Savoy MG 14284
6 | 3 6 | DIXIE HUMMINGBIRDS
Who Are Yoe, ABC/Peacock PLP 52905 (ABC)
17 11 | 26 | RANCE ALLEN GROUP
[ Brothers, The Gosped Tredh BTS [212
18 22 26 THE BEST OF MIGHTY CLOUDS OF JOY, Val. 2
| ABL/Peacock PLP 183 (ABC)
19 | 15 | 33 | SHIRLEY CAESAR
' ‘ The Invitatien, Hob HBX 2160 (Sceptes)
20 12 | 22 | BILLY PRESTON
- Gospel In My Soul, ABC/Pestock PLP 179 (ABC)
21 ‘ 23 14 | JAMES CLEVELAND
i Down Memory Lase, Savoy MG 14311
|
22 17 | 22 | ANDRAE CROUCH & DISCIPLES
Keep On Singin®. Light LS 5546 (Werd/Goldhand)
3 ‘ 24 | 45 | DOLORES BARRETT & BARRETT SISTERS
{ God 5o Loved The World, Creed 3035 (Mashboro)
24 13 ‘ 49 | SENSATIONAL NIGHTINGALES
I's Gonea Rain Again, ABC/Peacock PLP 175 (ABC)
25 3 | 2 BROOKLYN ALLSTARS
Walk Tall lewef LPS 0078
% 18 | % | THE GOSPEL SOUL OF SAM COOKE WITH THE SOUL STIRRERS
| ol.
I ! Specialty SPS 7116
27 16 | 45  PILGRIM JUBILEE SINGERS
Dan't Let Him (own, ABC/Peacock PLP 193 (ABE)
28 - 1 BEST OF DOROTHY LOVE COATES & THE GOSPEL
HARMOMNETTES Vol. 1
| Mashbero 7132
29 29 ] MIGHTY CLOUDS OF JoY
Best Of Yol I, ABC/Peacock PLP 135 (ABC)
30 - 1 GOSPEL KEYNOTES
| Till We Meet, Nashbora 7130
31 — | 1 | O'NEAL TWINS
| Sheller SR 2125 (MCA)
32 20 49 | DIXIE HUMMINGBIRDS
| We Love You Like A Rock, ABC/Peacock PLP 178 (ABC)
13 - | 1 SENSATIONAL NIGHTINGALES
My Smters And Brothers, ABC/Pestoch PLP 59209
k| 35 6 | NIKKI GIOVANNI
Truth 15 On Hs Way, Right On
35 32 6 | SWAN SILVERTONES

You've Got A Friend, Hab HBX 2156 {Scepter)

Gos

Benson Sponsors

4 Gospel Confabs

NASHVILLE—The John T. Ben-
son Publishing Co. 15 expanding its
seminar and workshop program to
include four company-sponsored
sessions during January and Febru-
ary.

The events include two choral
workshops, one seminar for retailers,
and a three-day meeting for the
firm’s recording artists,

Watchamacallit IV, the com-
pany’s 1975 session of its annual na-
tional choral workshop, has been ex-
panded to two three-day sessions,
Whatchamacallin West will be held
Jan. 14-15-16 at Asilomar Lodge in
Facific Grove, Cal. Whatcha-
macallit East will be held at the Lake
Barkley Lodge on Kentucky Lake,
the site of the first three annual
meetings.

According to Kathie White, coor-
dinator for special events for Ben-
son, “the interest was so high this
year we could not accommodate the
crowd without going to a much
larger facility. Such a facility would
cost us the intimacy necessary to
make the event successful, so the de-
cision was made to hold two ses-
sions.” Last year more than 250
choir directors attended, a figure
that is expected to double with the
expansion. A staff will be selected in
mid-November,

The second annual Artist Seminar
will be held at Lake Barkley Feb. 17-

Shaped

Notes

Impact Records has signed Doug
Oldham to a three year exclusive
recording contract. The agreement
calls for six albums, plus some spe-
cial products to be determined in the
future. Oldham is a well-known
soloist in the religious recording
field. He has 16 albums in the Im-
pact catalog. ... The Blue Ridge
Quartet is, perhaps, the busiest
group in the gospel business. In No-
vember, the organization will per-
form at least 18 dates, ranging from
New Jersey to Flonda. Already a
dozen dates are set for December,
mostly in the eastern half of the na-
tion. . . . Alvis and the Barnettes, who
are now booked by Century I, were
en route to Delaware when they
were pulled over by the State High-
way Patrol and informed they had
no license plates on their trailer. Af-
ter a 90-minute delay at the police
station, they were on the trail again.

Heart Warming/Impact Records,
moving strong into the singles mar-
ket, has released three singles from
summer LP product. These are by
the Hemphills, the Downings, and by
soloist Gene Braun. . .. The Black-
wood Singers performed at the Corn
Palace in Mitchell, 5.D.. for seven
days to more than 100,000 people,
working with Roy Rogers and Dale
Evans. ... When J.D. Sumner and
the Stamps appeared at the National
Quartet Convention, it was a close
call. They were performing with
Elvis Presley, but chartered a plane
after a show in Indianapolis, and ar-
rived justin time. . . . Myrrh Records
has commissioned a West Coast art-
ist to paint a massive mural of the
new Love Song album, “Final
Touch.” The huge mural is only one
facet of the nationwide marketing
campaign being staged by Good
News Records and Myrrh on behalf
of the album.

—_— WW\ aeesessassasackalaictary-com

18-19. for all artists on the Heart
Warming and Impact labels, owned
by Benson. Plans for this year in-
clude more recording for the com-
pany's syndicated radio show,
“There Is A Song.” television tap-
ings. and workshops on better work-
ing relationships between artists and
the labels,

The newest addition to the pro-
gram will be a three-day educational
workshop for retailers. The Feb. 20-
21-22 event will be peared toward
the Christian retailer with several
sessions aimed at aiding him in his
local record-selling market. Various
people from both the retail field and
the recording industry will be on the
staff.

The workshop is expected to at-
tract more than 200 dealers from all
over the nation.

Seth, Oklahoma Gospelers,

MASSIVE MURAL—A huge mural,
painted by a West Coast artist, is
part of the marketing campaign
being staged by Good News and
Myrrh Records on behalf of an al-

bum by Love Song.

Eye Dec. Holy Land Trek

OKLAHOMA CITY—Seth, a
contemporary young gospel group
here, will make its second trip to the
Holy Land in December, and extend
the tour over into the Arab nations.

The group, which came together
only last October, consists of five un-
likely people, led by Jonathan Da-
vid, a one-time rock musician and
leader, who turned to the gospel
field through evangelist Duane
Friend, who also is a singer and gui-
tarist. David, as well as playing the
keyboard and guitar, has written
more than 40 songs, most of which
have been recorded on the Shalom
label.

The label, based here, does its
recording at the Cam Studio, part of
which is owned by Andrae Crouch,

David is joined in the group by
Keith Edwards, a one-time rock
drummer, who also brought his sis-
ter, Renda Edwards, into the organi-
zation. She was singing at night-
clubs in the Dallas area when she
made the switch,

David Hines, another former rock
musician, now plays bass with the
group. Debbie Newell is the fifth
member. She was singing at a club
here and, according to a group
spokesman, was undergoing “wierd
influences™ when she got with the
Giospel organization, and turned her
life around.

In July, the group was joined by
Kelly Bagley, who also sings and
plays keyboard. She was with The
Archers on the West Coast before
Joining Seth.

Last December, they joined The
Blackwood Brothers, the Florida
Boys, the Downings, the Thrashers
and soloist Jerry Sinclair in a tour of
the Holy Land, and performed at the
National Auditorium in Jerusalem,
sponsored by the Israeli govern-
ment. They later sang at such places
as the Sea of Gallilee.

This December 2nd they depan
for Cairo, Haifa, Tel Aviv. Jerusa-
lem, and then on to Beirul, Lebanon,
They will be joined by the
Thrashers, the Florida Boys. Jerry
Sinclair, and a group called The
Amplified Version, along with 250
fans who will accompany them.

Seth, in carrying the message ev-
erywhere, has performed every-
where from a parking lot near Holly-
wood and Vine in California to the
International Jaycee Convention in

San Diego, and the Spokane Expo.
They have appeared on “Grand Ole
Gospel™ in Nashville, and have an
invitation to sing at a Presidential
prayer breakfast in Washington,
D.C.

Harold Brown of Shalom Records
said the group is named for the third
son of Eve.

[ GOSPEL MUSIC
AT ITS BEST!

I': davire i s fl’u.-l )
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HSE-1433
S s s0 00 toese
CONTACT:

HOYT
SULLIVAN’S
ENTERPRISES

1707 CHURCH STREET
NASHVILLE, TENM. 37203
{615) 320-1561

Producers of

HSE. SAV-ALL and SU ANN LABLES
HOROHR MUSIC COMPANY and

SU ANN MUSIC COMPANY
Distributed by:

Bib Distributing Company, Charlotte:
Mangold-Bertos, Charlotte; South-
land Record Company, Atlanta:
Schwartz Brothers, Inc., Washington;
Gotham Distributing Comapny, New
York; Hot Line Record Distributors,
Memphis; Stan's Record Shop,
Shrevaport; Music City Record Dis-
tributors, Nashvllle.

We wealcome all Inguiries from astab-
lished, rellable distributors. |
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Country

Farr, Bowen Tagged as Thrusts
Behind MGM'’s Resurgence As a
Leader In Country Music Action

NASHVILLE—"Two things are
really going for MGM now to allow
il to regain its stature in country mu-
sic.” according 10 Dick Glasser,
newly named director of operations
here.

The two things he named are Bill
Farr and Jimmy Bowen, both of
whom have extensive country back-
grounds.

“Bill Farr understands country
music, and has the total company
behind the division,” Glasser says.
“We had meetings during the con-
vention with artists and executives,
and they were constructive. We set
up regular lines of communication,
and we can totally concentrate on
projects we now will undertake.”

Glasser adds that Bowen is “de-
voted to the country division, and
this is the first full corporate effort
we have had in this direction.”

LOOKING FOR
NASHVILLE OFFICES?

1600 square feel completely
rencvated on 16th Street in heart
of Nashville's Music Row.

Air conditioned, five offices com-
pletely paneled and carpeted,
receplion areaa, modern kitchen,
shower, basemant storage, ample
private parking—all salf-containad
in attractive one story building;
axceptional valua at $750 per

moanth.
CALL
DON BROTHERS
615—244-8600

ALLEN JR.
NEW SINGLE
IS GALLED
“NEVER COMING
BACK AGAIN.

DON'T YOU
BELIEVE IT.

Under Glasser’s direction, a con-
certed effort to bring about a “Lion
Country™ image will be undertaken.

During the recent convention
here, all artists on the label here (30
of them. including those of Hickory
Records) were brought together with
the promotional people and the
leaders of the executive branch.

“They all showed up, they all got
together and got to know one an-
other.”

Getting away from the shotgun-
ning of the past. the entire release
schedule has been worked out for

Col’s Burnette May Do a Russian

NASHVILLE-Columbia  artist
Sandi Burnette may return to the So-
viet Union for a musical play and a
tour early next year, the result of her
part in the highly successful tour of
country artists to that part of the
world,

The group, headed by Ernie Ford
and Miss Burnette, consisted mostly
of personnel from Opryland USA,
and presented a series of programs
of live country music to the Soviets.

The youngster credits Ford prni-
marily with the success of the 27 per-
formances in five major cities, but
she has been asked by Nicholas Bur-
lak of Gosconcert De Laurss, to
come back on her own. She is cur-
rently trying to work out details
through Regency, her agency,

Meanwhile the entire cast will do
the show at the White House
Dec. 5.

The tour began m Yuravan, Ar-
menia, in an old concert hall called
the Philharmonia. A standing room
crowd actually stormed the doors for

the balance of this year and for the
year ahead.

Glasser says that, after contractual
commitments are met. there may be
some “realistic paring of the roster.”
but this does not preclude the possi-
bility that artists will be added if
they are strong in the country field.

A special gathering was hosted by
Bowen and by Wesley Rose. presi-
dent of Hickory Records. Among
those on hand were Farr, Rober
Brockway, vice chairman of the
board of Polygram. Inc.. Jerry

(Continued on page 38)

all six concerts there, and most of the
audience was young. After Yuravan
came Thilisi, Georgia. where stu-
dents abounded.

The group eventually visited the
university there and performed with
their individual instruments. On (o
Baku, Azerdaijan, a resort area on
the Caspian Sea. where four shows
were held. despite the high cost of
tickets. They sold for the equivalent
of about $10, and still drew full
houses. Playing in the Palace of Len-
in, the theater was architecturally
and acoustically perfect,

The entire group then flew to
Leningrad, and the entire atmos-
phere changed. Called a “sophis-
licated, yet great audience™ by Miss
Bumette, she notes that they got up
out of their seats marching and sing-
ing. Although flowers had been
showered upon members of the cast
throughout the journey, this time a
Soviet soldier gave a bouquet o
Miss Burnette, a rarity, according 1o
officials. It was here that five of the

Shepherd & Levine Open
New Co. For Small Firms

NASHVILLE — International
Record Distnibuting Associates, a
firm formed to distribute for small
independent labels. has been estab-
lished here by two Music Row veter-
ans.

Mike Shepherd. who worked with
Monument, Barmaby and Warner
Bros. and arranger-producer Hank
Levine are the principals of the com-
pany. Shepherd. whose work has
been primanly in sales and promo-
tion, will handle that aspect of the
new firm. Levine. who has been in-
volved in almost every phase of mu-
sic, will be administrator and will
involve himself in production assist-
ance.

The two say they started the com-

shows were filmed at the Palace of
Cathenne and Peter the Great. Miss
Burnette did her version of “Delta
Dawn” on a riverbank. Members of
the cast wrote songs en route from
there to Moscow.

Here the group did five shows, in-
cluding a matinee. and Miss Bur-
nette described the audience as very
receptive, but not quite as vocal
about it as in Leningrad. Two Rus-
sian songs, “Moscow Nighis™ and
“Kutuska,” done by the cast were
extremely well received.

Dancer Gary Chapman was a la-
vorite of the crowds throughout. The
black youngster did the old Russian
Cossack dances. Audiences insting-
tively recognized Ford's “Sixteen
Tons,” and frquently sang along
with him. Miss Burnette got her big-
gest reception for “Stand By Your
Man,” the Tammy Wynette hit,
which the Soviets recognized with
the first bars. Many said they had
heard it on Voice of America.

The visiting Americans also had

pany because the independent pro-
ducer has nowhere 10 go with his
master if he is turned down by a ma-
Jur.

IRDA 15 saud 10 be an “association
of small independent Labels, with the
strength and distribution of a major
label.”

The firm reportedly charges only
the actual cost of pressing and distri-
bution. collecing a royalty on
records sold. “We only make money
if the record company does.” Shep-
herd says. He also says the company
takes only those records which they
feel have a chance to be a commer-
cral success. and limit the amount of
product released so it can be effec-
tively promoted.

Encore

the opportunity to mingle with the
Soviel people, who frequently came
backstage, bearing gifts which were
personal possessions, They also were
invited to dinners at the homes ol in-
dividual families,

Not infrequently the Soviets try 1o
buy the cowboy hats and jeans
owned by the entertainers. and of-
fered incredibly high prices for al-
bums. Instead. the albums were
given to students at the various uni-
versities for study purposes.

The only real problem encoun-
tered by the touring country group
was that of lighting, and the rough-
ness of some of the stages. Leningrad
was an exception in both instances.
Buddy Wilkins of Opryland. who
worked as technical supervisor.
notes that the theater in Leningrad
worked 900 lighting fixtures with six
follow spots, and had a very profes-
sional crew, Sound was no problem
because the group carried a self-con-
tained unit. Despite all the travel.
only one microphone was lost.

L

REX ALLEN JR. COMES
BACK TO THE C&W CHARTS WITH
“NEVER COMING BACK AGAIN"
b/w“1 CAN SEE CLEARLY NOW" (WBS 8046).
FROM THE ALBUM
ANOTHER GOODBYE SONG (BS 2821).
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“love me and show it

and before you know it, ,
we'll laugh at the times

that were bad”*
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¥ __Country__

Macon's Aquarian
Moves {0
Via Larry Hudson

MACON, Ga.—This city is ready
to expand musically, and so Aquar-

lan Records has joined the ranks of
Capricorn in going to a variety of

product, according to R.J, Lindsey.
Aguarian’s president.

The label now is releasing country
product, that of Larry G. Hudson, It
also is looking for a female artist to
take part in the expansion program.
Hudson and all other artists now will
be produced by Pete Drake in Nash-
ville.

Previous product has been cut at
Studio One in Atlanta, but Lindsey
feels country sounds should origi-
mate from Nashville, and he i1s mov-
ing in that direction.

“Capricorn paved a lot of roads
for this city,” Lindsey says. “Now we
can take advantage of 1.”

Working with Lindsey 15 John
Hart, handling national sales and
promotion. Heretofore the firm has
been working with independent dis-
tributors, but now is working on a
deal with a major label for distribu-
ton,

Hunter & Reshen
FumNeowmw

NASHVILLE ~Formation ol a
management company which also
will do audits of record companies
for the artists has been announced
by Nick Hunter and Neil Reshen.

The firm, known as MC South
Management, Inc.. already is in
business, and includes Ann Keener
as admimistrative assistant. She for-
merly was with Atlantic Records.

According to Hunter. former
manager of Johnny Paycheck and
promation man for Atlantic’s now
defunct country division, the com-
pany will deal in career direction,
publicity and promotion.

Reshen currently manages Willie
Nelson, Waylon Jennings, Miles
Davis and others.

Jodie Fisher also will be a part of
the firm. concentrating on work with
agencies in New York. Hunter says
the audit service would be available
to all arusts dealing with the com-

pany.

Farr, Bowen

® Comtinued from page 36

Schoenbaum, president of Polydor
Records: Dennis Ganim, national
director of promotion for MGM-
Polydor, and Don England, acting
president of Phonodisc,

Special promotonal campaigns
were instituted on album releases for
MGM and Hickory, and Dave Mack
was added o the staff o handle
counlry promotions.

Working closely with them are
Teri Brown, who divides her time
between here and Los Angeles, and
Cheryl Binkley, a mainstay of the of-
fice here, both of whom have been
deeply involved in the country plan-
ning.

Dean Quits Clubs

RENO—Country singer Jimmy
Dean says he is quitting the night
club circuit so he can spend more
time with his famuly.,

Dean, 46, is working at the Sparks
MNugget Club on a three-week gig.
*These will be my final weeks on the
road,” he declared.

Billooard

z [-_:ﬂl:l'_..'.'lg'."!' 1974 Biiboard Publeaions
mirtieq, im any farm

ar by any means, elecinonig,

Billboard SPECIAL SURVEY for Week Ending 11/9/74

Ine. Mo part of this publication may ba reproduced. sjared in @ retrigval 5y
meeC nancal [li"-||:|r|_",|:.:||.':|'|'|r||} I-=_I-|:|:|.'|jll'||; ar othearaiss wWilhdul 158 prior whilen par-

Hot Country Singles.

slam

or Trang-

mission Of the pubdisher
w STAR Performer—Singles registering greatest proportionate upward progress this week.
£ 2|, A T
(= | =25 | £ 25 3| £ |83
2 | § | = g TMLE-Artis 2 | § | = 5| IME-Adtit e | u |£5| TME-Artist
| = iWedter), Label & Mumber{ (sl Labaly {Pubhsher, Lesnsee) = {Wriler}, Label & Mumber {Dist Label) (Pabhsher, Liognses) ﬁ e | & | (Writer]), Label & Nwmber (st Label) (Pwblisher, Licenset)
1 2 |1 LOVE IS LIKE A BUTTERFLY —Delly Parton 35 | 37 9 RAINDROPS = Marvel Fent i irehi
(0. Paston), BCA 10031 (Dmepar Pub HHI!;- {0 Clarky, Cimnamon £509 Ill:{lmrill Music, BMI) ﬁ e : I[hl!lnlj.lu'rEngﬂsm; EEEI;II:!E] c?l:.:n';j;';f:m
(Duchess, B
! ﬁ 3| 9 COUNTRY IS=Tom 1. Hal ﬁ 5 | 5 US. OF A.—Donsa Fargo e B
| | (T. Hall}, Mescury 73617 {Phanogram} (Halinote (D Fazgn), ABC/Cot 17573 (Pnma Donna, BMI) ﬂ 79 3 POOR SWEET BABY —jean Shepard
Mhsic, B} NG YOUR BABY {B. Andersan), Uniled Artists 587 (Stallion. BMI)}
' I'M HAVI —Sgnday Sha
| 4|12 mlﬁlgﬂfﬁl ﬁfﬂrﬂﬁﬁg'“ Pride il (P Anka, Unilsd Aris(s 507 (Spanks, BUI) | 10 5 ORANGE BLOSSOM SPECIAL—johnny Darrell
: . . {E. Rousa), Ca 0207
(Heb ey, B0 38 |41 {11 | YOU GET TO ME—Edde Rabbitt (HCA, ASCAP) W 1 )
ﬁ 7 10 TROUBLE IN PARADISE —Loretts : {E Rabbilt}, Elebira 45895 (Briar Paich. BMI) X
[ (K. O'Dei), MCH 0783 (House of Gaold, Hrj I 71 | 55 8 SHE KEPT ON TALKIN'— Moty Bee
: | 19 30 |16 A Ml ESPOSA CON AMOR—50any James (A Williams, & Bopds. £ Whitehead), Granibe 509
5 1 |14 | OVERLDDKED AN ORCHID - Michey Giltey 5. lames IE Smak), Colembaa 310001 (lerry Willams, BMI)
ggt 5|u|-q.i. 5. 1L_1m. Il: H.Sllnll]l-:hl Playboy BOO& [Marson. BMI) 12 181 | 6 DAY TIME LOVER—cGary Ses
LCl Lt le-alrat I8 | by Ilﬂﬂ
ll | ﬁ 57 4 HE CANT FILL MY SHOES—jerry Lee Lewis (1.7 Half), Mercury 73508 {Phonogiam)
* 15 ! BACK HOME AGAIN=joha Denver (L. Kngston, F. DOycus), Mercery 73618 (Phonogram) (Mainote, BMI)
(1. Denvery, RCA 1DOBS (Cherry Lane, ASCAP) (Window, BMI) - ﬁ 3 5 'S ME AGAIN MARGRET
. —Paul Craft
WX 9 | 9 | TAKE ME HOME TO | 43515 Eﬂlﬁﬁé El::rr STOP (P Traft), Trath 3205 (Acult Rose. BMI)
SOMEWHERE - —Porter Wagoner & Dedly Parton
(G Eﬂ:h!'r. N m'n“.:“‘f:,‘??’. ABC/Dat 17522 (M ' (D Parton, P. Wagoser). RCA 10010 {Dwepar, BMI) ﬁ 8 |2 MY WOMAN'S MAN—rfredde Hart
Gallico/Rigas, HMI) 239 |1 | | LOVE MY FRIEND—Charke sich JIEI E;IH::;-'E! F:’I:I':eﬁ:]r.' Eﬁlﬂir;ul 3970
I = Char "
'ﬁ 11 9 GET ON MY LOVE TRAIN— LaCost (B Shemil, N Wilson), Epec 8 20006 (Columbi
(N. Weson. C. Tayior), Capitol 3945 ! {Algee, BMI) it ‘ﬁ' B7 3 WRONG ROAD AGAIN—Crystal Gayle
(A4l Gallico/Alpes, BWI) | 83 | 3% 16 IF | MISS YOU AGA 4. Reynpids). Ubmited Arfsts R4 (Jack, BMI)
: 1" 1
| 9 6 |12 I_PHEHEF:T}'I’ I;D:EEA :‘é]z’glﬁ—ﬂmm- n“n?m:n TOMIGHT —Temmy Dverstreet :ﬁ = 1 RUBY, BABY —gisy “Crash Craddech
iP. Allen, 1. Bamy), riingWoalnowgh/ M ' Bach . ] 151 (I Lieben, M. Stolfer), ABC 12036 (Hill & Range/
Beoadude. BMI) Iﬂlm.::ing. ‘.-‘il?ﬁ-.:l.lfru ke 'ﬂulnt:lﬂ':lddr E?f:i:u:h. L] | e
- — Marty Robhims Head
TO ME—Don Gibsan oo iM. Mewbury), Mega 1219 (FIF) (Aculf Rese. BM)
| b Ol Ao Bl I, Robbins), MCA 40296 (Manposa, BMI) ewbuty), Mega (Aculf-Rege. HMIH
= i 78 B4 | 5 | SEE LOVE—pobby Lewis
11 | 3 |12 | 1 SEE THE WANT TO IN YOUR 618 (16 | PARTMEponker Sistes. | | (& Sogers) AT 008 (Evereriinas)
{ : 1
| EYES—Conway Twitty | {Para Themb.Pole Grounds, BMI) (aolden HoenStarsong, ASCAPY
| {W. Carsany, MCK 20237 [Rose Brdge, BMI) ! % 2 ANGELS ARE HARD TO
! l 46 | 5l 6 | GOMNE—Mancy Wayoe ﬂ
| ﬁ 21 | 7 SHE CALLED "E m‘r-ﬂlllﬁ Rich "B an”n}}"h Cantiwy 2124 (Wew York Times: FIND — Hash Wililams Jr.
| {H. Howard), RCA [00&Z {Ceniral Scags. BMI) | fhenbar, BMI) (H. Williams Jr), MGM 12755
I | - Hask Wilkiams |r  HM
iﬁ' 18 9 CANT YOU FEEL IT—David Houston 47 | 49 | 8 DIXIE LILY—Roy Drusty (Hank Wilkiams 0
' }EJE::T.'“,’_,' g, At e e | (E luha, B. Taspin). Capilol 3942 (Big Pig. ASCAP) ﬁ =1 1 | ':E‘ILEIUH'T HAVE TO GO HOME—nat
14 | 16 : 10 DELTA DIRT=Larry Gatiin 48 | 53 ! DOWN TO THE END OF THE : | {F;lmsru:lﬂ. P Wassell) RCA 10050 (Mankhouse,
| ; 0 En:.m. :mmnl EEGZZ (Columbns) (First ﬁ*EJEEI::dt] !;u:hi“ - m:fza“ma:m.?a s ﬁg ,
Tie T E = L s t i 1
. ! - 91 2 FORBIDDEN ANGEL—Mel Street
ﬂ' 19 | 8 CREDIT CARD SONG—Dick Fefler M (5 |9 IT AMAZES ME—Mary Kay lsmes (1 Miggs. M. Streel). GRY D12 {Chess/lanus)
Hewdy, BMI
- (0. Feller), United Artists 535 (Hosse of Cash, BMI) tntq Reymolds. W Holyteld), Avco 601 (fack Music, (iseavy, Bl
| b
| 16 | 10 |12 | DONT TELL (That Sweet Old Lady Of ! 82 | 8 | 2 | ROCK DN BABY—grenda Lee.
Mine)— lhnny Carver ﬁ' 60 3 IiE'HSAT A !ﬂur MY Eﬂ{u 1S~ Lyrs Nidersod . | (I Wison. G. Dobbins). MCA 40318 (Chappetl, ASCAP)
n ! (G. Sutton), Columta 3-1004] (Rodeo Cowboy, BMI
o s By W 51 g Lﬂ'l:i ‘:s’ HE;E  JI004] (Rodeo Combor. BM) | g9 | 59 | 7| | JUST CANT HELP BELIEVIN'=Davi
. ~Wéma B Ropers
'ﬂ 23 b MEMORY MAKER—Mel Tillis & The Stalasiders (R Porer, B bones) Shnnln-:.nu 71 (NSD) (Ha-Res/ | {C Weil, B Mann), Atlantic 4204
[ M. Tillis, K g.iffh”“" MGM 14744 , Porters bones, ASCAF) | (Screen Gems-Columbia, BMI)
. [Cedarwond, |
' ; ﬁ B9 | 3 THE DOOR - George Jones ﬁ - | KENTUCKY GAMBLER— Merie Haggard
18 20 9 EEEEHRE NOT GETTING | E:I Shﬂg'r‘ll "] H.mﬁ Fpet 550032 (Columbia) ‘ {0 Parlen), Capried 3874 n:ﬂlnp-;r H!:ﬁll
—Freddy Well [ | gre, BMI)
iF, ‘Weller), Edurihu I“ll}ﬂl'i iRoadmasier, AMI) 53 55 g | YOU CAN HAVE HER 85 86 4 EHEEFEEE mmwﬁlg—ﬂ;rdﬂ L'ﬂ; :
| —Zam Mesi G, Lightioot), Regese 1309 (Moose AL
19 112 |13 THE GREAT DIVIDE—nmoy Clark . (W, Cookl. ABM 1612 IHarnard.-EIE E.uﬂ. BMI) | |
. . (G.5 Paston. R, Hellard), ABC/Det 17508 86 | 67 7 | | AIN'T HANGIN' ROUND —Lawands Lindsey
. (Acoustic, BMI) ﬁ 6B | 4 ‘ OUT OF HAND —Gary Stewari | (R Topg). Capital 3550 (Gald Book ASCAP)
ﬁ. M| 6 EVERY TIME | TURN ON Illiru;;:::ie:l EE!;E” e SR e 87 |70 | 6 ! OH, HOW HAPPY —Sherry Bryce
| THE RADIO—Bint Andersen | (€. Fefcher). MCM 14747 (Myto, BMI)
, I (8. Anderson). MCA 20304 (5falion. BMI) 55 | 61 5 HERE WE GD AGAIN—Brian Shaw
| ﬁ| 28 | 7 | SON OF A ROTTEN GAMBLER=Ares Mo | (5. Thwockmarton}, RCA 10071 (Reachion/Unart, BMI) g 9 4 EM'I;[GII HETJH:M
| (C. Taylor), Capilal 3855 (@lachwood/Back Roed, BMI) 56 58 g WELCOME BACK TO MY | | Hmmm“:-_ m:m lElF!l]Im-:'lll'mlld‘tmm. BMI;
| 22 8 |15 | BONAPARTE'S RETREAT—Glen Campbell | WORLD =carl Beiew |
- | (PW. Kmg), Capilcd 3926 (Acaff Rose. BMI) | (G, Relew, ) Johnson, M. Powsll), MCA 40276 {Four B9 | 9 2 SLOW DOWN=Check Prics
|23 |25 |11 | WELCOME TO THE SUNSHINE (Sweet | Str, BN (K Krstaferson) Playoay €010 (Compine, BMI)
Baby Jane)—jeanne Prustt 57 | 42 |11 | LETS TRUCK TOGETHER—Keney Price | =] 1 SUSAN WHEN SHE TRIED —Statier Bres.
| | A Hr;||,,]_ W 4|jggr;.,;|,|-r,u,lu,um_ BMI _ (K Pricel, RCA PD [DO39 (Kensy Pres Music, EMI) fﬁ’ ::D Flgnd}mh‘lll-lcur-r 73625 IPl'mrIﬂEral'l'-: {Americen
| i) 1
24 |14 |13 WOMAN TO WOMAN —Tammy Wynette 58 | &3 7 MAKE IT FEEL LIKE LOVE ‘
(B, Sherrdl), Epec 850008 (Columbia) (Aigee, BMI) AGAIN—Babty &. Rice 81 | - ! 1 THAT'S THE WAY LOVE SHOULD BE-
|25 | 17 [12 | BONEY FINGERS—tiop Aston (e Mo hndrameds, pcipy e - (M Blschlos J Dougherty. 0. Galon), ABC/Dot
Er d’-ﬂiﬂ"- "fE "-‘f“ifm-”"rl“ 1607 . 11521 (Famous, ASCAPY
- Wy AT Srs. | 39 | 40 10 STOP AND SMELL THE ROSES—mMsc Davi |
2 |22 |17 | COME ON IN AND LET ME (0 Do Seemer Coumtn S 01 (res | 92 | 94 | 2| CAN | WEEP HIN DADDY.-kd o
I Lull‘E vuu_m | i cpainiei algems, A% b :]I[',T:TJ,“._ HLI:}TI 1ai {Huddah
| (0. Sikers) JOU% Century 2106 3 ?3 3 UHE um n“Es MIH“RI Price | | |
| | AN Wlams, Jr. BNl ﬁ (1. Weatherly), Myrh 145 (Word, Goldbaed) 93 | 72 | 6 | BOOGIE WOOGIE ROCK
ﬁ - . (Keca, ASCAP) ' | AND ROLL—jesry Reed
= @ 1'5“1? E‘er.rlt Elsrrizl}:fﬁ' .:_:JLEHI"E'I]EEI .l I | Raven). RCA 10053 (Milene. ASCAP)
Eq;_uﬂ.nu!_ BN : 175 3 IT'S MIDNIGHT = Eivis Presiey | |
| ' (B.E Whetler, | Chestnat), RCA 10074 (Imagmitica, | 94 | 95 | 4 | AIN'T IT ALL WORTH LIVING
28 | 29 |10 LEHHE HLEEUF. 'iEﬁI.E.-sa?mTi Smith ACAR/ Geranimoa, BWI} | | FOR—Mach White
iiapn, iy, Mega |78 X
| h:mumd_ BMI} -:FIF]E 62 66 | & | ﬁf*ﬁ GONE —Bobby Wright {5 Ningh, Playboy 6016 (Miene, ASCAP)
¥ ) | brson, B. Goldshora), ABLC §2078 55 “ ,q UHWLH -I-“TH"—EM ie Cato
ﬁ 44 | 4 WE'RE u'EH"H‘w Rodr . (Acuff-Rose. BMI) (8 Anfhomy. B Mo, E::urnl 1958 (Combine,
(C Wesl B Mann} Mecory 71621 (Phorogram) BMI/ Music City, ASCAP)
| (Sereen Gems Cotumbeo Semmenll, BMI) B3 | 65 ; A HABIT | CAN'T BREAK —mick ixen
30 |32 | 8 | HE CAN BE MINE—jesmnie Sesly | Ry | O |88 A ] e e YUK Mt
| (1 Seely), MCA 40787 (Tree, BMI) ! el eikagoet daa S
ﬁ' 4% | 3 | CAN HELP—sBilly Swann s 2 IL:IUF.:&L?HHEIF EII:EEHEJITAJD‘?EH::E:\M q 3 NOT TONIGHT—u
(H. Swamn). Momumant B-B621 {Hall-Clament HHI.| i 97 3 Wil T M = Little Dawd Wilkins
| (Coenbire. BMI1) (Codumbia) [Blilﬂnlg:l:ﬁu E“.::I:Shi-llfl MCA 40299 (Forrest Hilds,
327 4 14 TEN LOMMANDMENTS OF 65 | 38 9 SHE BURNT THE LITTLE ROADSIDE '
| DVt TMEEN O s, [ %[99 | 2| A cior woum
| | (M. Faul), Epec B-20005 (Columbia) e, BRI UFOnESL B i HbELgﬂ:_i:ETrﬂ Hﬂpﬂnu s
1Sum Child, 3l Lady),
1327 |11 WORKIN' AT THE CAR WASH 66 | 71 8 SCARLET WATER—sohany Duncan (Little Eimo, BMD)
| | BL“ES“-IH;I Boath {F. Wellge, 5 Qidham). Columbia 310007 |
(). Cence), Capilod P 3343 (American Broadcastmg/ L B = - y ?GE Eh::"ﬂlnl],scgﬂﬂﬂ!:ﬂ;wnum;de BMIj
Bedmp Wesc, 30 67 | 47 | 8 | GET UP I THINK I LOVE — n
| 34 | 31 |12 ANOTHER GODDBYE SONG—mex anen ir. YOU—Jim £d Brown 00 | - | 1 DAYLIGHT LOSING TIME—rLarry Steete
(M. Sharp, L. Butler), Wamer Bros ED00 (Tree. BMI) fL Catisn, RCA 047 (Firsh Generation, BWI) (L. Lee}, Aarstream 004 (Basmour, BMI)
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= Qur Country
- 15 Really Gookin

AVAILABLE ON UNITED ARTISTS

RECORDS & TAPES
UA-XW 5 35-X
DickFeller
UA-XW 555-X
NEW RELEASES
‘COME ON DOWN TO TEXAS’ CALICO UA-XW 554-X
‘POUR IT ALL ON ME’ DEL REEVES UA-XW 564-X
‘GOIN’ AWAY PARTY JAN CRUTCHFIELD UA-XW 566-X

UA-XW 552-X
‘SAN ANTONIO ROSE/FADED LOVE’ BOB WILLS & HIS TEXAS PLAYBOYS UA-XW 556-X
‘CHAMPAGNE LADY’ TIM HOLIDAY UA-XW 570-X
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Gary Stewart

And This Record
Are Getting

“Out Of Hand”

PB-10061

_ Country___

Nashville

Scene

By BILL WILLIAMS

The “Opry™ had a couple of surpnse
visitors last week: Muddy Waters
and Pinetop Perkins. They ok o
bow on stage after a visit with Roy
Acuff. . . . Emie Ashworth has signed
a recording contract with IRC (In-
ternational Recording Co.) owned
by the Homesteaders. ... Justin
Tubb has done an LP with the Hill-
top label, ... When Wilma Lee and
Stoney Cooper performed at the
Smithsonian Institution in Washing-
ton, their entire show was taped for
the Library of Congress archives.
They also were the recipients of wild

Billboard

Billboard SPECIAL SURVEY
for Week Ending 11/9/74

Country LPs.

& Copyright 1974, Billboard Pubbcations, Inc. Mo part of this publication may be reproduced
stored in a ratrleval syslem, or transmitted, in any form or by any maans, electronic, mechanical,
pholocopying, recording, or otherwiss, withoul the prior writtan permission of tha publishar
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| % Su Performer—LP's registering propartionate upward progress this week

TITLE—Artest, 1atel & Mumber (Disanibubing Labet)

ROOM FULL OF ROSES—Mickey Gilley, Piayboy 401

BACK HOME AGAIN-John Denver, RCA CPLI-O54E

STOP AND SMELL THE ROSES—Mac Davis, Columbia KC 32582
THE RAMBLIN' MAN—Waylon Jennings, RCa APLI 0734

IF YOU LOVE ME LET ME KNOW-Dlivia Newton-John, mca 211
THEY DONT MAKE "EM LIKE MY DADDY-Loretta Lynn, mca s

Mowers thrown on stage by young , "10 | 5 | LOVE IS LIKE A BUTTERFLY-Dolly Parton, rca aruiofiz
visitors. . . . Newsweek's Hal Bruno, '

a fine picker and journalist, has his 12 4 Eﬁﬁ}fﬂgﬁ%ﬂﬂ,”m"fﬁﬁ"ﬁﬂ's JOTH MLBUM—Merte Haggard
own bluegrass band in the nation’s )

capital, known as The Informed 11 |18 COUNTRY PARTNERS—Loretta Lynn & Conway Twitly, mca 427

Sources.

Crystal Gayle, now produced by
Alan Reynolds for UA. made her
first appearance at the new Opry
House. . . . Carol Lee Cooper is doing

another session with Conway TH‘iH}' 13 | 14 1 THE NASHVILLE HIT MAN—Charlie McCoy, Monument 32937 {Cotumbia)
(she is also heard on his current 14| 6 |81 BEHIND CLOSED DOORS—Charlie Rich, tpic KE 12247 (Columbia)
single), and daes the organ work on [0 | g | g | pigASE DONT STOP LOVING ME~Porter ‘N' Dolly, ich APL1 06is

a new Connie Smith album, Carol
also has done the arrangement for a
Christmas LP by Connie which
won't be released until next year. A
very talented and pretty lady, whom
someone should have under con-
tract. ... Jack Blanchard and Misty
Morgan, two of the cleverest people
in the business, are severing Florida
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I'M NOT THROUGH LOVING YOU YET—Conway Twitty, mca 441
RECORDED LIVE ON STAGE IN MEMPHIS—Elvis Preslev mca crLiDe08
THE BEST OF CHARLIE RICH—tpic HE 3193% (Columbia)

MONSTER'S HOLIDAY-Buck Owens, Capital 57 11332
GREATEST HITS—Ray Stevens, Barnaby BR 5004 (Chess/Janus)
PURE LOVE—Ronnie Milsap, RCA APLI-DS0

RUB IT IN-Billy Crash Craddock, asc aBcx 1)

COUNTRY—Anne Murray, Cepitol ST-11324

1 : 21 |23 3 LIFE MACHINE—Hoyt Axton, AaM 5P 3604
ties and moving to Nashville. . ..
The world’s largest inter-collegiate 22 |17 |10 | JUST STARTED HATIN' CHEATIN' SONGS TODAY—Moe Bandy, Grt 0004
rodeo at Texas Tech featured David 23 | 18 | 44 | LET ME BE THERE—DOlivia Newton-John, Mca 383
Houston and LeRoy Van Dyke. ...
David Rogers, formerly with Atlan- 24 | 19 |11 | COUNTRY IS-Tom T. Hall, Mescury SRM 11003 (Phonogram}
tic, has signed a long-term contract 25 | 28 |34 | VERY SPECIAL LOVE SONGS—Charlie Rich, £pic KE 32531 (Columbia)
with UA. He'll continue to be pro- | .
duced by long-time fricnd Pete ﬁ 32 2 %ﬂhﬂggimﬂﬂﬂur LADIES & LOVE-Johnny Rodriguez, Mercury SAM.1.10012
Dirake.

Joe Johnson, president of 4-Star 271 130 |21 COUNTRY BUMPKIN—Cal Smith, wca &2
M”"f]':' it b ‘l“‘fk‘ I‘.'mv_r will “""r]"‘.F“' 28|22 |10 I'LL DO ANYTHING IT TAKES—Jean Shepard, tnited Actists UA 307
marily in securing artists and writers
in the pop and top-40 field, since the ﬁ' 37 | 3 | SINGIN' IN THE KITCHEN—Bobby Bare & The Family, ca apil0700
market for this kind of music in | 39 | 25 |14 | ONE DAY AT A TIME-Marityn Sellars, wegs wirs 507 (1F)
Nashville is rapidly increasing. ... '
Elektra's Eddie Rabbitt is finishing 31 | 35 |14 | COUNTRY HAM-lerry Clower, uca 417
his first album for the label, which 32 (34 | 3 HIGHWAY HEADIN' SOUTH—Porter Wagoner, rch APLI0713
will include his own hit single and -
one he wrote for Ronnie Milsap. . . . 13|39 |2 EE".FI.JEHE RICH SINGS THE SONGS OF HANK WILLIAMS =i 5l 37084
Mickey Newbury oul of the hospital
now “ﬁcr h';'l;k' Hllrgﬂf}'. Plu.g“':d [_;]r | 34 E-E E LIVING PROOF—Hank Williams h., MM 4571
years with pain, he had a disc fused. || 43 | 21 | GREATEST HITS VOL. ll~Loretta Lynn, uca 820
... Melba Montgomery, who did so
well with a Harlan Howard hit, has ﬁ - | 1 | DON WILLIAMS, VOL. I}l a8c/0st 000 2004
now recorded another by the same * - TAKE ME HOME TO SOMEWHERE—Joe Stampley, ac:0et 0050 2005
writer. ... The people of Holland e B B o
heard part of the “Grand Ole Opry” 33|42 B ﬂmﬁm&htﬂ{"ﬁﬁsﬂﬁ?““ER'""'—"—'!' ritty Dirl Band,
Birthday Celebration the same night
it happened. Gerry DeVries went 19 0 4 BABY, DON'T GET HODKED ON ME—-Mac Davis, Culumbia KC 31770
into Cedarwood’s studio, recorded ﬁ - | 1| CLASSIC CLARN—Roy Clark, sBc/Dot DOSD 2010
interviews with Pee Wee King and
Mary Reeves Davis, described the 41 | 27 | & | A MI ESPOSA CON AMOR—Sonny James, Columbis KC 33056

Mashville huppuningﬁ. airmailed the

EXCLUSIVELY ON

RCA RECORDS
October Is Country Music Month

APB0-0281

writer Betty Sue Perry died at Lo-
retto, Tenn., after a long iliness. She
was a vital part in Loretta Lynn's
carly carcer, having written many of
her hit songs. She also wrote for the
Osbome Brothers, Kitty Wells, Rex
Allen, Rusty Draper, Bobby Helms,
Bonnie Owens and others. Betty Sue
was with Sure-Fire music from the

wwWw americanradiohistorv com

start of her career in 1960 until her
death. . . . Lester Flatt has settled his
lawsuit apainst Esquire Magazine
out of court.

The Sherwin Linton Show  has
completed a big tour of county and
stuge fairs under the promotional
arm of Hap Peebles. . .. Andy Gray
of London, a member of the CMA of

: ; 42 | 46 |19 SPOOKY LADY'S SIDESHOW—Kris Kristofferson, Monument FE 32514 (Columbea)
- " entire thing to Amsterdam, and had ' -
‘ " , , it on the air on Saturday night to Q.29 |6 STANDING IN YOUR LINE-Barbara Fairchild, Coumbi KC 33058
0 me lS coincide with the birthday. DeVries 44 | 47 | 9 | GREATEST HITS—Johnny Paycheck, Epic ke 3304)
brought 150 country fans from Hol-
land with: him. 45 | 50 | 2 ANOTHER GOODBYE SONG—Rex Allen Jr., wasmer Br0s, BS 2821
Entertainer Johnny Nance, who 46 | 31 | 7 | | NEVER KNEW (What That Song Meant Before)—Caonnie Smith,
@ also 15 an air personality at KDRO Columbia KC 33053
In !_'i::dulm. Mo.. has his Own show 47 |44 | 9 THE GRAND TOUR-George Jones, Esic KE 33083
which 1s booked well into next .
; year. mastly in that area. He also 48 | 33 | 3 | [T COULD HAVE BEEN ME-3ami Jo, MM MiG 703
plans some Nashville recording. . . 49 | 36 | 3 | | WISH THAT | HAD LOVED YOU BETTER-Eddy Arnold, maw wis 4361
" When Texan Susan Alexander vis-
, y I ¢ ited Nashville recently, it was the 50 | = | 1 | THE JUNKIE & THE JUICEHEAD—Johnny Cash, coumbia KC 3306
DRINKIN HlN G first time she had seen fellow Texan L |
Willie Nelson perform. ... Song-

Cireat Britain, has written a book -
tled “Great Country Music Stars,”
and he predicts massive things lor
country music in Britain. . . . Loretta
Lynn now has won more CMA
awards (seven) than any other arust
... It was Ken Mansfield, not Doyle
Holly, who co-produced Jessie Coul-
ter with Wayvlon Jennings.
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November is
FaronYoung Month.
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And the sheriff is kicklng oﬂ‘ tha cel braﬂon with a great new
album, “A Man and His Music,” highlighted by a great new single,
“Another You.”

Join in on the festivities and take advantage of the dynamic,
nationwide Faron Young advertising promotion, including national
spot radio programming and consumer print.

Personal Management and Booking Agent: Distributed by Mercury Records

Billy Deaton
1314 Pine Street
“A Man and His Music"
Nashville, Tenn. 37023 Mercury SRM-1-1016 8-Track MCB-1-1016
(615) 244-4259 Musicassette MCR4-1-1016
“Another You"
73633
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AUTOSOUND FOLK JUBILANT

lape/Audio/ Video

Bullish Mood at APAA Conclave

By ANNE DUSTON & STEPHEN TRAIMAN

CHICAGO-With attendance up
slightly for the sixth Automotive
Parts & Accessories Assn. (APAA)
Show, Oct. 29-31 at McCormick
Place, virtually all autosound manu-
facturer/importers left with the
bullish attutude they brought here.

EAST

Ken Gaibel, RCA Parts & Acces-
sories division sales manager, Dept-
ford, N.J., found generally good re-
sponse to the overall in-dash prod-
uct line as well as their first under-
dash automatic-reverse cassette unit.
Possible addition to the line early
next year is an in-dash AM/FM
cassette model.

“Our business 1s Increasing as we
expand our distributorships on a se-
lective basis,” he observes. RCA
now has about 150 and its optimistic
over 1975 with the continuing new
product influx expected.

Automatic Radio sales vice presi-
dent Peter Morahan, Melrose,
Mass., is also optimistic despite the
drop in new car sales, AR's replace-
ment and upgrading business is def-
initely improving, particularly with
the new line of four custom speakers
similar to theirr OEM program.

AR’s new installation kit with
over 1,000 applications also is boost-
ing overall sales, and several new
distributors were recently added in
the Southern U.S.

Al Awpdiovox, Hauppage. N.Y.,
Martin Novick, sales vice president,
reports high interest in the new “In-
Drasher” tape player line. The cus-
tom car radio division is most
directly afTected by the new car dip,
but the firm has been adding mass
merchandisers.

More important, Audiovox 1§ ac-
tively going after the hi fi market,
and in recent months has added

such outlets as House of Sound.
Springfield. Mo; Musicraft, Chi-
cago, and Musicord, Wis.

Inland Dynatronics Inc. (1D},
South Hackensack. N.J.. is also go-
ing after the hi fi/tape dealer, presi-
dent Don Bein notes. “We still feel
our basic customer 15 under 25 with
more disposable income. It makes
sense for both the music dealer and
1DI to broaden our respective mar-
kets.”

He also reports continued interest
in 8-track in-dash models, with 1D]
expecting January delivery for its
new AM/FM MDX 8-track and cas-
setle unils,

Al Panasonic Automotive Prod-
ucts, national sales manager Clark
Jones reports great reception to their
kit program—about 25 with 285 ap-
plications. Of the new player line,
the in-dash compatible 2/4-channel
unit and the AM/FM in-dash cas-
sette (as low as 5150 retail) model
both were ordered strong.

Phase 2 of Panasonic’s custom
program starts in January when an
AM/FM shde-bar selector unit is
due, as well as a short chassis radio
for high-volume foreign cars (with
an AM/FM/MPX B-track unit in
the future).

MIDWEST & SOUTH

One of the dealers’ biggest prob-
lems having enough knowledgeable
salesmen on the floor, was ap-
proached by Tenna Corp., Cleve-
land, with an “electronic salesman”
display that is aimed specifically at
the mass merchandiser. The wooden
unit holds eight units, including
three matrix and one discrete, and
six speakers, and a taped description
of each unit is activated when the
customer pushes a button.

Ken Rosenberg, national service

manager, believes the drop in car
sales will eventually affect car stereo
sales, but sales at the show were very
good, especially in higher end AM/
FM/FM-B-track.

Alex Alonso, regional sales man-
ager, DYN Electronics, Miami, be-
lieves the APAA show is too close 1o
Christmas for large volume selling.
“Young people are still buying in-
dash AM-FM-FM B-track, despite
the economy, however.”

DYN is promoting through na-
tional media its AM radio and stereo
headphone unit with HFL ear
pieces, at $29.99 list. “This show 15
much less active than last year, with
few show specials. Quad is not mov-
ing at all, possibly because everyone

(Continued on page 43)

NO HIGH PRESSURE

New Hi Fi Speaker Line to
Debut By Ortofon In °75

By RADCLIFFE JOE

NEW YORK —Ortofon will intro-
duce a line of high fidelity speakers
to the LS. market by next January.
Coinciding with the release of the
line, the Danish company will also
show the units to reps and dealers al-
lending the January CES in Chi-
cago.

With the introduction of the
speaker line, Ortofon hopes to estab-
lish its name as a major force in top
guality high hdelity products in this
country,

The firm is already well known
here for its precision engineered line
of moving coil phonograph car-
tridges. It also manufactures and
markets magnetic cartridges and
phonograph tone arms.

The Oriofon speaker units are

multiway systems using an innova-
tive magnetic structure called DML
(Dynamic Magnetic Linearity).

The new line will be available in
three sizes, model 225, a two-way
system with dome tweeter and 10-
inch woofer, and a price tag of $139;
model 335 with a list price of $199,
features a newly developed dynamic
tweeter with 40 khz response: and
the model 445 with two B-inch
woolers operating with different
crossover points, carries a $350 tag.

In addition to the speaker line Or-
tofon will also introduce a new mag-
netic cartridge, model VMS-20E,
This unit, a step-down version of Or-
tofon’s top-of-the-line M-15E Su-
per, is designed for lower priced
turntables.

Onkyo Philly Sessions Increase
Consumer Interest In Products

PHILADELPHIA—Probably one
of the most effective and dramatc
efforts to aid consumer knowledge
and awareness of audio equipment
in general—and Onkyo systems in
particular—was successfully accom-
plished here by the Onkyo Sales Sec-
tion of Mitsubishi International
Corp.

With the cooperation of area On-
kyo dealers, between 6,000 and
8,000 became aware of the new line
at a highly successful consumer hi fi
show at center city Penn Center
Sheraton Hotel here over the Oct.

18-20 weekend (Billboard, Oct. 12).

By EARL PAIGE

By MAURIE ORODENKER

While special emphasis was given
by this “Journey Into Great Sound™
to Onkyo's first fully-automatic 4-
channel receivers, the emphasis was
on the Onkyo trade name rather
than on quad. And while it claims
the first and only automatic, all
mode 4-channel receiver {Model TS
500), the company is not enchanted
as yet with quad potential in the
American market.

According to Charles Ray, na-
tional marketing manager, “We
have put out this new receiver to
make the public aware that we have
a quad unit in keeping with the high
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CLARION’S YAMAZAKI:

New U.S. Subsidiary’s Chief Exec.
s Charts Car Stereo Cassette Course

quality of our enure line, but we
don't plan to make any special cam-
paign out of iL

“And since we don’t know the po-
tential of the quad market here as
yet, we will just ride the waves until
more realistic signs appear. Onkyo
has a large line of quad units that
sell in Japan from $100 to 51,000,
but for the ume being in the U.S. we
will stick with this one unit.”

The new model, introduced at the
winter CES, reproduces any 4-chan-
nel material in any sequence aulo-
matically from SQ-QS matrix to

(Coniinued on pape 44)

it e

bl ool ol e e e el el e e PP oot ool

LOS ANGELES—There are a number of reasons why people
close to the new Clarion Corp. of America scene believe Clark
Yamazaki can push the 35-year-old former storage battery
manufacturing company into the forefront of U.S. consumer
electronics. An immediate one is his thorough personableness
and refusal to take himself seriously all the time. Just five years
older than his company, Yamazaki reveals another reason and
quickly shows he is close to the engineering section of Clarion
Co., Ltd. Interviewed prior to the Automotive Parts & Acces-
sories Show, he noted the number of engineers in Los Angeles
and in Saddle Brook, N.J. has been more than doubled. Ya-

with an emphasis on our cassette.

mazaki rattled off the names of all the top engineers. Yamazaki
says there will be a constant effort to integrate engineering and
marketing on a day-to-day basis.

Still another reason Yamazaki may pull off the shot Clarion
is taking is the broadening product line he promises. Long

known for its automotive products and lately for acquiring
Muntz, Clarion will be heavily involved in home consumer

electronics too, reveals Yamazaki. Actually, Clarion 1s pushing
in several directions. As with Muntz earlier, Yamazaki wants to
explore the premium field. There is the OEM market that is al-
ready happening with ties now to American Motors and some

. el

ok e
Clarion photos
Clark M. Yamazaki aims to launch Clarion’'s American subsidiary (new California facility is in Lawndale near Los Angeles airport)

wwWw americanradiohistorv com

hint that Delco could be talking to Yamazaki. The possibility
that Detroit car makers are thinking of Clarion is all the more
intriguing because it indicates what could be Yamazaki's
strongest bid in consumer electronics—a breakthrough in car
casselte.

Clarion, but more specifically, Yamazaki, is forcefully push-
ing carcassette. At first, Yamazaki (his real name is Masami but
he kids, *We all took American nicknames .. ."), laughs when
asked why he is pushing car cassette so much. ".l;l.pan told me to
push car cassette.” But the reasons come steadily and consid-
ering the new thinking behind car cassette. then can make a lot
of sense.

An offensive tackle at Kansei Univ. where ha majored in
trade administration and business administration following
World War I1, Yamazaki points out that cassette is a dominant
configuration in most world markets outside the U.S. Does this
mean Clarion, which is deeply involved in several world mar-
kets, including its recent establishment of a factory in Brazil.
can force cassette into the car stereo market in Amernica? No,
answers Yamazaki, father of a boy 14 and daughter 12 and an
American resident since 1972. He indicates that cassette will
evolutionize because of its several qualities that already have
been manifest abroad.

For one thing there is the size quality. With in-dash such a
marketing reality in U.S, car stereo, Yamazaki sees the com-
pactness of cassette a valuable asset. For another reason. he lists
the compatibility with home systems. particularly where the
stereo fan wants to do his own recordings. The latier, inciden-
tally, answers a chief objection raised by those who see car cas-
sette not happening in America—no software,

Yamazaki, who spent 18 years with Nissan, the giant produc-
ers of Datsun, does not worry that American retailers continue
to down-play pre-recorded cassettes. For one thing, he points
out how Billboard’s “Top LPs & Tape™ chart shows an incred-
ible avalability of cassette, nearly 100 percent, He does admit
the average sofiware buyer just 1sn’t stocking cassette. “But in
the early Muntz days remember there was no 8-track software.
just 4-track. and yet 8-track became available in greater and

greater quantity,” says Yamazaki. (Continued on page 45)
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Car Stereo Manufacturers Bullish in ’75 at APAA in Chi

® Continued from page 42

is waiting on the FCC ruling on ma-
trix or SQ broadcasting.” he notes.

Promotional under-dash 8-track
units and coaxial speakers, a new
item for Medallion Autotive Prod-
ucts, Kansas City, Mo, were moving
best, Bob Caldwell, vice-president.
reports. An increased interest by
buyers in ccssette is promptng the
introduction in six months of several
more units with cassette, Caldwell
says, DY N currently has two cassetle
units. Quad is dead as far as car tape
units is concerned, he said. “Either
vou can't find the tapes, or they are
oo expensive.”

Speaker sales seem to be taking up
the slack in slightly lower tape sales,
and the firm has introduced an acti-
vated point-of-purchase display in-
cluding speaker and tape units,

An increase in cassette units in the
smaller sizes for compact and sub-
compact cars for AIKO Corp., Chi-
cago, and an increase in prerecorded
software, is leading the firm w ex-
pand its line for the January CES,
according to Frank Dolik, national
promotion manager.

Dolik sees the APAA an effective
way for his firm to reach the au-
tomotive aftermarket. He remains
optimistic for 1975,

Eight-track will remain the lead-
ing car unit in 1975 with 85 percent
of the market, Tony Rolf, Motorola
Automotive Products, Chicago, pro-
motion director. predicts. The in-
creased interest in cassette will
amount o about 15 percent of the
market, he feels. Buyers are looking
for more models in custom, in-dash
units, especially for smaller cars.
Quad sales are held back by poor
distnbution and display of quad
tapes, as well as a'lack of volume in
tapes.

The economy is have a psycholog-
ical effect on spending, and while
there was a lot of activity at the
show, and Motorola expects sales 1o
be up, it really depends on consumer
confidence, Raef says. He secs the
APAA as one of the top sales ve-
hicles for automotive products.

Sales have picked up from a flat
first half of the year, and its anyone’s
guess what will happen in 1975, Ron
Edmundson, product manager, Ar-
thur Fulmer Co., Memphis, predicts.

While under-dash, in the top and
low end, 15 the best selling tape unit,
Fulmer is investing new product de-
velopment money into in-dash. He
expects it to be a larger factor in the
1973 market, representing 25 o 30
percent of sales, but not the “out-
landish percentage of the market
that some manufacturers and deal-
ers predic.” Edmundson says,

WEST

At Lear Jet Stereo in Tucson, Don
Kingsborough, national sales man-
ager. reports most interest not in the
product but in the firm’s entire mar-
keting approach . .. custom in-dash
for §1 ... theft proofing mounting
units,

A T-shirt giveaway for dealers is
going over big he says, with Lear
Jet’s suggestion that they be offered
to the first 10 or so who come in to
listen to a player. He also believes
the under-25 market is the key, with
steady disposable income, and re-
ports the show better than expected
as buyers had a few months of pros-
perity after the energy crisis-related
shortages.

Steve Solot, Pioneer Electronics of
America sales vice president, Car-
son, Calif., came 10 APAA for the
first time “to establish a new dialog
with the auto expeditor and afier-
market trade.” He notes they got
much good input and came to learn,

and as a result “many in the trade
are now aware of Pioneer.”

He says their business the last four
months has been the best ever,
which should carry on due to the
Nov. [1-Dec. 22 TV campaign with

about 35 spots in all major markets,
including local dealer taglines.
Clarion Corp. of America execu-
tive vice president Clark Yamazaki,
Lawndale, Calif.. reports most inter-
est in the new model 659 AM/FM

auto-reverse cassette and the model

617 AM/FM B-track “thru-the-dial™

player. Firm is now offering custom
and OEM kits for 80 percent of all
domestic and foreign cars in the
LLS.. he says.

Clanon also 1s extending 1ts war-
ranty on all products from 90 days to
one year, effective Jan. |, and will be
adding more distributors in the auto

(Continued on puge 46)

Swiss performance at
American prices has made

the ELECTRO SOUND 505
the new standanrd of the

tape recording worid.

It isn’t surprising when you consider the Electro Sound tradition of excellence
and high reliability that has made us the world's leading manufacturer of professional
high-speed tape duplicators. It certainly isn't surprising when precision performance

like that of the ES-505 comes at one half the price of the most expensive

European and domestic machines.

Why has the ES-505 met with instant acceptance

the world over? Because of modest price coupled with
“operator engineered ' features found nowhere else.
Like a disappearing headgate for easy editing and
cleaning. A built-in audio oscillator to speed alignment
and testing. Optical motion sensing to prevent tape
damage. Improved timing accuracy. Extremely low
wow and flutter. And the time-proven reliability
of disc brakes and a replaceable capstan
idler, both developed originally for
our tape duplicators.

Add to this an optional third reel

to simplify tape handling and the
world’s only 12 year extended parts
warranty and you have reasons enough

forthe success of the Electro Sound ES-505.

Send for a brochure and all the specs. You'll like what

you see.

ELECTRO SOUND

725 Kifer Road

Sunnyvale, CA 94086

(408) 245-6600

International distribution by Audiomatic Corporation:

1290 Avenue of the Americas

New York, NY 10019

4, rue Ficatier
92400 Courbevoie
France (Paris)

WWW americanradiohistorv com

Latin American export by Telemerica, Incorporated:

25 West 43rd Street
New York, NY 10036
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Onkyo’s Philly Hi Fi Show ‘Solid’

® Continued from page 42

CD-4, and sells for §750, complete
with four speakers. A new solid-state
AM/FM stereo receiver, with a price
tag of $299.95, incorporates Onkyo's
SQ matrix simulator circuitry to

existing 2-channel stereo program
sources and equipment.

Another new model unveiled
(TX-560) is a medium powered
stereo receiver featuring direct
coupled/differential amplifier cir-

synthesize 4-channel sound from

cuitry, carries a $449.95 ucket. Two
new speaker systems were also intro-

duced, in addition to Onkyo’s ad-
vanced amplifiers, receivers, tuners,
speaker systems and components.

Onkyo entered the American
audio market aboul three years ago
and commenced distribution in the
|3-state Northeast. The company
recently launched its Midwest distri-
bution, establishing regional head-
quarters and sound center in the
Chicago area.

The area dealers cooperated in
staging the show, but it was Onkyo's
doing all the way—no high pressure
badgering, with no sales efforts
made by the dealer reps on hand. As
Ray explains: “We just want the
people to come in and see what we
have and become familiar with the
Onkyo line. Once they see it, hear it
and compare it, we just know they
will go out and buy it. This is strictly

do you

need B-track lubricated tape,
cassette tape, C-O's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd., Woodmere MY 11598
Phone (5161 420-8558
WMiami, Florida—Flagler Plaza Bldg
4100 W. Flager _1'r--|—

Phone jl'_l- 448-9038

WEBTEK

GUSTOM LINERS
SMOOTH OUT

GASSETTE
PERFORMANCE

With performance all important
in cassette recordings, there's no
reason to let scattered winds,
electrostatic buildup or friction
affect it.

That's why Webtek custom pro-
duced cassette liners are so im-
portant,

Eliminate problems with individ-
ually, die cut liners of unwavering
precision and quality designed to
your specific case configurations.

Preserve cassette operation as it
was intended. The cassette user
will appreciate it.

For more information and samples,
call or write Webtek.

Save costs and time in cassette
and cartridge production

From the world's largest manufac-
turer of pressure sensitive, pre-
cut tape splices.

0/ Splice® —8-track cartridge
splice. 1-mil Mylar/foil lami-
nate for cueing and sensing.

Splicette™—cassette splice. 1-mil
Mylar for lead splicing. Also
cuging and sensing laminates.

WEBTEK CORPORATION

4326 W. Pica Blvd 440 M. Ridgeway Ave
Los Angeles, CA 90015 Chicago, IL GDB45
(213) Ba7-3511 (412] Bre-5470

TR SPLECE” AND "SPLICETTE" ARE REQISTERID TRADEMARES OF WEBTER COMP

an educational effort to heighten
public awareness of fine quality
sound reproduction.”

The “soft sell” was highly satisfac-
tory to Robert Dinnerman, corpo-
rale vice president of the large chain
of 27 Audio World/Silo Stores.
“This is just the thing to put Onkyo
over the wp,” says Dinnerman.
“With this kind ol exposure before
s0 many thousands of hi fi bufls, you
can be sure that we are going to lol-
low up the impact being made at the
show in our advertising and in-store
promotions. The new awareness
created here for the Onkyo line will
have a tremendous carry-over in our
direct sales efforts.™

Dinnerman invested major dealer
suppun for the Onkyo show, herald-

ing it in both newspaper and radio
advertising as an Audio World pres-
entation. However, all newspaper
ads listed the other participating
dealers including Danby Radio
Corp., Barnett Bros., Nathan Much-
nick and Zounds, all of Phila-
delphia; Sound Associates (which
operates four stores in the area); and
Bambi's in Glassboro, N.J.

All Audio World/Silo stores, as
well as the other cooperating deal-
ers, distributed thousands of free ad-
mission tickets. Further show pro-
motion included the efforts of “The
Drummer,” onetime underground
paper with a large campus following
which distributed tickets and posters
as its many campus locations in the
area. There was also a roving mobile
giant billboard cruising the center
Cily streets.

As a follow-up promotion, Onkyo
had the dealers giving away a free
stereo headphone set, worth §7.50,
with every store purchase until Oct.
31 of any Onkyo AM/FM stereo re-
ceiver or tuner-amplifier combina-
tion.

Other show features included a
“Golden Ear” test contest with
audio equipment prizes for accu-
rately identifying the characteristics
of a series of musical sound signals
related to premeasured standards;
an *Audio Clinic” testing and eval-
ualing the efficiency and quality re-
sponse of amplifiers and receivers;
“How To Judge” sessions involving
stereo receivers, amplifiers, tuners
and speakers; and an audio/visual
slide show presentation detailing
important steps in the research, de-
sign and development of sophis-
ticated audio systems,

Flushed with the success of the lo-
cal effort and a prior Boston show in
March, Ray indicates that Onkyo
will continue the show pattern in its
marketing program. A third expo
will be set up early in '75 at a site to
be selected—probably in the Chi-
cago area. Still another plus for the
local effort is the strong possibility,
says Ray, that other dealers will be
receplive to carrying the line. Onkyo
i5 a4 one-stop operation, with the
manufacturer selling direct to the
dealer.

Other Onkyo executives attending
the show were Jay Hatate, general
manager; 5. Tatahara, international
vice president, marketing: P. Koba-
yashi, head of technical services, in-
ternational: and A. Horiuchi, in
charge of Midwest operations at
suburban Chicago headquarters in
Wood Dale.

Chain Demos CD-4

LOS ANGELES — Tower Rec-
ords, California discount chain, is
now demonstrating CD-4 discrete
records in-store, using JVC equip-
ment. The promotion was conceived
by Don Whittemore, promotion ex-
ecutive with RCA Records, Los An-
geles.

www americanradiohistorv com

Compact Stereo Hit
At ’74 Premium Show

By ANNE DUSTON

CHICAGO-Compact  stereo Also showing car stereo were
units with the B-track record feature Craig and RCA.

were proving the most popular pre-
mium items among consumer elec-
tronic manufacturers at the 41st Na-

tional Premium Show here, Oct. 21-
24,

Electrophonic was doing a brisk
business on its 3559 list unit, with
stereo and AM radio and B-track
play and record. Brother Intl, was
offering two compacts with record
feature, the BRI at $309.95 list and
the budget BR2, at $219.95 list.

A spokesman at Electrophonic
noted that the small digital radio has
replaced portable cassette and 8-
track players as popular premium
items.

Car stereo with FM and B-track
player were also surprisingly popu-
lar, with Panasonic showing a com-
plete line of 8-track and cassette
units, and one FM-8-track under-
dash model, the CQ898, with a digi-
tal clock built into an optional home
cabinet.

Koss showed its premium head-
phone line of 11 models, with the
PRO-AA the most popular, and the
recently introduced HV-ILC and
HV-1A lightweight, high velocity
headphones showing brisk sales,

Channel Master included all
items in its regular catalogue as pre-
mium items on the second day of the
show, because of “inventory over-
flow,” a spokesman said.

Other manufacturers represented
at the show included Columbia Spe-
cial Tapes, GRT Music Tapes, Hear
Muffs, JVC, Juliette, Magnavox,
Sankyo, Sanyo, Sharp, 3M, Toshiba
and Triangle.

Davis & Marsh Buy

LOS ANGELES-A three-story
office building at 8335 Sunset Blvd.
here has been purchased by the
SYNI Corp., a partnership of
Sammy Davis Jr. and his manager
Sy Marsh.

END CASSETTE CLUTTER!

Announcing The Only
Cassette Storage System

that fits into a 3"x

INDEX RAIL

5” Card Fila

No more tottering stacks or odd cassettes that should
be placed in en album or carrousel with other similar

subjects--only the container is filled.

“TOUCH-POPg

holders fully protect and identify each cassette. Hol-
ders placed in any 3''x 5'' card file offer an expandable
systematized storage system.

A Must For Anyone
Where Cassette Storage Is Necessary!

audio - visual

=

specialties

send only $1 for 10 samples

audio - visual spe
BOX 811

cialties
IlnIHE.IL'I'l:IH ILLIMOIS &0187

HDDEL #HS55-1

Cluan 1] 24UP  &UpPp 12UP
= HSE-1 $60.05 34005 $44.05 330.95)

{ Shipping /Handling, 53 00 par spaakar
24 or more speakers, frelgh! prepaid)

3 WAY AIR SUSPENSION—5 YEAR WARRANTY
SPEAKER SYSTEM

Comparable suggested List...$99.95
SYSTEM FEATURES:

+ 12" high compliance woofer

« Acoustically isolated 6" midrange

- 4" flara cone tweeter

« Air tight glass filled walnut-vinyl cabinet

* Dual type screw and plug-in terminal
with cap

+ Includes speaker connecting cable with
each speaker.

CROSSOVER: 2 and 5 KHZ.

FREQUENCY RESPONSE: 30-22,000HZ.

MINIMUM POWER: 5 Watts, continuous
power handling capacity 25 watls.

8 Oh

Dimensions: 24"x14"x11D

ms.

D.C. Purchasars Add 5% Sales Tax
CHECK WITH ORDER

SAXITONE TAPE SALES

1776 Columbia Road. N.W.
Washington, D.C. 20008
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U.K. TURNTABLE FIRM

NEW YORK-Glenburn Engi-
neering has become the second ma-
jor UK.-based producer of turn-
tables to cut back on production and
personnel.

The firm, reportedly hard hit by a
slump in U.S. business, one of its
most important markets, will close
three plants in Birmingham, throw-
ing some 1,300 employees out of
work.

Last August, Garrard, a subsidi-
ary of Plessey, and another major
U.K.-based producer of turntables,
laid off more than one-fifth of its
workers. The cutback affected sev-
eral plants in the Swindon area.

According o Glenburn officials,

Glenburn Cuts Back

the firm which markets its products
in this country under the Glenburn-
McDonald brand name has been
particularly hard-hit by the eco-
nomic recession worldwide, partic-
ularly in the U.S. which is one of the
firm’s most lucrative markets.

Glenburn’s production will con-
tinue on a limited scale at 1ts East
Kilbride plant in Scotland where
about 750 peo