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Radical New Cassette

System

CHICAGO—-BASF of Germany
has developed a revolutionary new
cassette system, designated Unisette,
that has no working parts, depends
entirely on the hardware for all
transports, utilizes a ‘-inch-wide
tape of recording studio quality to
achieve open-reel quality perform-
ance, and can travel at speeds of ei-
ther 1%, 3% or 7'z ips.

The unit, still in us carly produc-
tion stages, and under heavy wraps
by both BASF Systems here and its
parent company in Germany, 1s

CES Coverage
On Pages 39-42

being designed for audiophile music
markets, automated broadcast sys-
tems and language laboratones, It
will, according to informed sources
close 1o BASF, use a tape of chro-
mium dioxide performance or bet-
Ler.

The unit has already been demon-
strated to carefully selected potential
licensees in this country, mm Japan,
and at the 47th Convention of the
Audio Engineering Society in Co-
penhagen

BASF's licensing agreements are
reported Lo be as broad as those
originally set out by Philips. The
motive, like Philips. is to insure pro-
liferation of the concept on an in-
ternational level. Consequently,

Third Fan Fair
Hits New Heights

NASHVILLE—The third annual
Fan Fair set all kinds of records dur-
ing ils four-day run which con-
cluded Sunday (16).

Preregistration hit a record 8,600,
with exhibitors from three nations
displaying their wares, Daily attend-
ance hit the early estimates of 15,000
which more than tripled the number
of persons whao took part in the lirst
cvent wo vedrs ago.

The 1uur dtm ol country music
activities are dedicated ~-.l_rll:l‘-. lo the

consumer fans of the music. The
event is jointly sponsored by the
Country Music Assn. and the

“Grund Ole Opry.”
I'his year, Fan Fair ook on even
(Continted on page 44)

From BASF

By RADCLIFFE JOE

BASF will negotiate licensing agree-
ments only with software manufac-
turers. Hardware manufacturers
interested in developing systems for
Unisette will not need any special
authonzation from BASFE.

So far a number of hardware
manufacturers including Aiwa of

{ Continued on page 42)

SQ Signal Split
By Tate DES Unit

By STEPHEN TRAIMAN

CHICAGO—While it doesn’t pre-
tend to solve all the problems, a
breadboard prototype of a new 5Q
decoder impressed virtually all trade
and industry visitors who got a
chance 1o hear what many lermed
the first real separation ol "ul’.,? quad-
rasonics during the CES here.

Called the Tate DES (Direcuonal
Enhancement System), it employs the
Wilcox mt:.y.m:d crreuit (1C) 1o pick
up sound after it goes through any
matrix decoder. The monolithic solid
state unity power system then pro-
vides sound separation on all 4-
channel positions beyond the most
advanced full logic systems heard o
date according to several observers.

The circuit is named after devel-

{ Continued on puge 54)

Super performer, super enterfainer, super artist, Super Taylor. Johnnig
“I've Bean Born Again” and
other selections in the Taylor super style. Super Taylor, STS-5509, Stax

Taylor’s new Stax album contains the single,

records and tapes. See our ad on page b3,

Disk Performance Royalty
In Revision Bill

Survives

WASHINGTON—In a long, hard
day's work. the Senate Judiciary
Commuittee last week just barely
voted to retain the record perform-
ance royalty in the McClellan Copy-
right Revision Bill 5. 1361, but low-
ered the rate 1o broadcasters.

Mechanical royalty ceilings for
recording Lup'.rjghled Music were
set by tl‘ll. committee at 3 cents per
tune, or Y4 cents per minute of play.

The amended revisions bill will be

By MILDRED HALL

reported out two weeks from the
June 10 markup date, to give the dis-
senting members a chance 0 wnile
up minority views on such contro-
versial issues as the record perform-
ance royallty which has infuriated
broadcasters.

Floor action would follow as soon
afterward as the legislation’s sponsor
and author Sen. John L. McClellan
can get il going.

But there is little hope for com-

Masterworks Realignment
Eyes Worldwide Efficiency

By ROBERT SOBEL

NEW YORK —Columbia Master-
works, in its first major realignment
since 1938, has restructured. with the
focus on centralizing marketung and
production methods worldwide,

With the appointment of Paul W,
Myers as director, International

Masterworks, a newly created post
(see Executive Turntable), the new
concept is designed to create three-
fold results embracing better coordi-
nation in the U.S. and the rest of the
world regarding recording activities,
a closer working relationship in the

[Advartisameant)

classical market in each area of the
world, and a closer coordinated ef-
fort in marketing artists based in the
LLS., Europe and Japan.

Myers will function as chiel coor-
dinator and communicator and will
be responsible for the recording and
releasing of multinational classical
product in close relationship with
the management of CBS Records
companies in the U.S. and world-
wide, “On the overseas end,” Myers
says, “the new structure will enable

(Continued on page 2

"NOW RECORDS" the Original Sound Dist. label, whose fwst single reigned
high on the Mational R & B Charts, continues their winning pace with

their first chart LP. . .
toxicating blend of fresh rock 'n roll in LP 7001

“Joy Jell Fantasies” by SQUEEZER. A low-cal, in-

{Adverlisement)

pleted House action on the big revi-
sion bill in this closing session of the
93 Congress.

Although the performance royalty
right for commercial pld} of copy-
righted recordings remains in the
bill, the rates were sharply lowered
in Sen. Hugh Scott’s (R., Pa.)
amendment

The committee accepted his
proposal of a sliding scale of pay-
ment by broadcast stations accord-
Ing o Income.

Stations making up to $100,000 in
advertiser revenues would pay a
compulsory licensing fee of $230
yearly for use of copynghted record-
Ings.

The $100,000 to $200,000 station
category would pay $750, and all
stations making over $200,000
would pay 1 percent of advertiser
receipts.

The original bill called for a 2 per-
cent rate, with provisions for pro-
rata licensing. An exemption for
small statons making $25.000 or
less—almost overlooked in the
amendment—will be retained in the
bill, commitiee sources say.

The voung by the Senate
Judiciary Committee’s 18 members
was close enough to predict a hard
fight ahead for survival of the record
performange royalty.

Sen. Sam Ervin (D N.C.) lost his
bid to kill the record royalty oult-
right, in an 8-8 tie vote. Under com-
mittee rules, a tic vole leaves the
original bill unchanged.

Sen. Edward Gurney’s (R, Fla.)

{Continued on page 10)

CBS 45’s Hike
Makes Other
Labels Ponder

By JIM MELANSON

NEW YORK-CBS Records has
raised its suggested list price on sin-
gles o $1.29, effective July .

The move, coming on the heels of
ABC/Dunhill’'s similar announce-
ment last week, and a statement of
intent by Polydor/MGM 1o follow
suit, raises the possibility ol at least
an interim dual price structure on

{Continued on page [4)
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General News

Different ‘Q’ Lines Get

Healthy CES Display

By STEPHEN TRAIMAN

CHICAGO-—The sound of quad-
rasonics was definitely in the air—al-
most, but not quite everywhere—at
the Consumer Electronics Show
with JVC (CD-4), Sansui (QS) and
Columbia Magnetics/CBS (5Q) car-
rying the ball for their respective sys-
tems. New hardware introductions
were definitely low-key, compared
to the last CES.

There was as much interest off the
foor, with Sansui holding open
house in its Hilton suite with solid
demonstrations of 11s latest QS ma-
trix units and private showings of
the new Tate DECS SQ decoder at
the Pick-Congress (see page 1 story).

JVC had one of the most talked-

CES Appraisal—
Optimism, Caution

CHICAGO—As the EIA Con-
sumer Electronic show wound up
June 12, the general feeling of the es-
timated 40,000 departing attendees
was more optimistic than when they
arrived—but not overly so. Among
the trends and highlights in a show
where most agreed there wasn’l
much “new" to crow about:

® The more sophisticated buyer
was appealed to around the board
with a much more sophisticated ap-
proach by manufacturers of all lines
from headphones to consoles.

® 4-channel inventories are a
problem with both dealers and man-
ufacturers, but the expected push in
the software through year-end is ex-
pected to help sales of components
that are beginning to incorporate
advanced modules for much truer
reproduction,

® Prices are definitely rising in
the low-end components market,
with the full impact of zooming pro-
duction cost pass-alongs probably
hitting this fall.

® The speaker battle is really
overwhelming with literally dozens

(Continued on page 39)

Motown to Push
Product for CTI

LOS ANGELES—Motown will
pick up sales, promotion, merchan-
dising and marketing functions for
CTI Records under terms of a new
distribution deal now being final-
ized.

Motown’s field force will work on
CTT's product in concert with CT1's
own distributors and Motown's own

(Coniinwed on page 14)

about demos at their display as Bob

Walker, hi fi division national mer-
chandising manager, proved a

highly vocal pitchman for the dis-
crete system. JVC also introduced a
new sampler CD-4 discrete Quad-
radisc at CES in cooperation with
RCA Records’ special projects divi-
sion,

Marantz Electronics division of
Superscope chose the CES to an-
nounce it will join the family of QS
licensees worldwide. It displayed a
new Q5-3 Vario-Matrix (Type A)
module with about 18-20 dB sepa-
ration. Also boosting 5Q, Marantz
showed its new SQ-QS-1 adaptor,
combining SQ front-rear half-logic
and 5Q Vano-Matnx (Type B).
Both will adapt to any quadrasonic
receiver with plug-in capability, and
Vario-Matrix is incorporaled in the
top-of-the line model 4400 receiver.

Also showing the QS Vano-Ma-
trix decoding circuit in its current
equipment line were Nikko, Sharp,
Onkyo and Sansui. The latter’s QS
4-channel project team, headed by
Jack Muroi in the US,, has em-
barked on a major promotion to
standardize the various quadrasonic
systems, with about 200 titles cur-
rently in the QS catalog.

Columbia Magnetics got glowing
reviews for its new 40-, 50-, 80- and

(Continued on pape 14)

PUBLISHING DEAL

1-Stop Giants
To Clash on
South Sales

By JOHN SIPPEL

LOS ANGELES—-The giants in
one-stopping collide in the Mid
south, with veteran Charlotte dis-
tributor Joe Voynow opening Joe's
One-Stop there and Ed Portnoy,
New York pioneer with Record
Shack, bowing in Atlanta about July
I

Portnoy has enjoyed substantial
success with a cash-on-the-barrel-
head 48 cents for singles in lots of 25
or more and 30 cents each for orders
of under 25 of a particular single.

Portnoy’s COD policy was an-
nounced exclusively in Billboard
about a year ago. His Record Shack
in Manhattan has become a major
one-stop due not only to local busi-
ness but mail order. In addition,
Portnoy has long featured specific
hit albums at $2.95 wholesale for
$5.98 product.

Voynow circulated the South the
past week with an announcement of
his opening the one-stop, with pric-
ing policy identical to Portnoy. Voy-
now has long used a battery of re-
gional WATS lines to sell singles
through his Bid Distributors in
Charlotte,

Portnoy's Atlanta one-stop will be
managed by Jack Mclntyre. His
Georgia branch will be in 10,000
square foot quarters in record row
there.

Times Nears Valando Buy

By ROBERT SOBEL

NEW YORK-The New York
Times Publishing Corp. is negotiat-
ing to buy Tommy Valando Music.
The deal, if consummated, 15 under-
stood as paving the way for a pos-
sible purchase outright by Times
Music Publishing of the Valando
operation.

Under the deal, which sull re-
gquires approval by the New York
Times executive committee, TMFP
will take control of Valando Music’s
catalog, which consists of such
Broadway hits as “A Liule Night
Music™ and “Don’t Bother Me, |
Can’t Cope,” and gain rights to fu-
ture deals made by Valando Music.

It's known that the arrangement
also includes the services of Valando
as consultant for TMP in a new de-
partment specializing in theater mu-
SIC.

A source said that both parties
have been talking “quite some time™
and that the deal “was close to real-
ity” even though “it is a handshake
at the moment.”

The tie is believed to be a major
addition to TMP in that it places the

firm in a highly competitive position
with other major publishing firms
dealing in theater music.

The deal beefs up recent expan-
sion moves made by TMP, formed
last October under the helm of Mur-
ray Deutch. Several months ago it
acquired Metromedia’s publishing
firm. And it recently entered several
production deals, bought 50 percent
of Clyde Ous’ Eden Music, and ac-
quired other firms (Billboard. Feb. 9).

Labels Point

LOS ANGELES — There's a
strong move by record companies
into television advertising with new
product. Because of the cnormous
success of such mail-order firms as
K-Tel and Tele House, the idea has
jelled that new product can also be
advertised on TV,

MCA Records, lor one, found that
TV advertising boosted sales of “The
Sting” soundtrack by more than 50
percent in some Los Angeles stores

AM Stereocast

Seeks to Show
FCC the Light

By MILDRED HALL

WASHINGTON—A Baltimore
station, WFBR-AM, will soon begin
90 days of experimental broadcasts
in AM stereo, with high hopes of
convincing the Federal Communi-
cations Commission that the AM-
stereo—first proposed in 1962—is
ready to go.

But the FCC’s Broadcast Bureau,
which authorized the tesits, warns
that authorization for AM stereo

Price War Hurts
U.K. Indie Dealers

By RICHARD ROBSON
[ Music Week Staff Writer)

LONDON—With the price war
here now 1n its fifth week, independ-
ent dealers are beginning to feel the
first serious effects of the massive
cuts on record and lapes made by
the W.H. Smith, Boots and
Woolworth chains.

If the cuts are not lifted before the
end of the summer, some dealers are
convinced that the whole future of
the traditional record retail trade in
this country will be in grave jeop-
ardy due to a fundamental change in
record and tape buying habits.

Many dealers from all over the
country report that business is down
due to the presence of one or more of
the chains in their area. Most con-
sider turnover to be reduced at the
moment by between 5 and 7 percent
but there are some—especially deal-
ers in areas where the multiples are
particularly strong—that have been
even harder hit.

Not surprisingly, the drop in busi-
ness has led w0 a growing mood of
despondency—as well as anger—
among independent dealers and an
increasing feeling of helplessness as
retailers believe that in practical

(Cominued on page 48)

By CLAUDE HALL

... and this, according to label presi-
dent Mike Maitland, was after sales
on the soundtrack LP had just about
peaked.

David Heneberry, RCA Records,
is now doing a study on TV advertis-
ing impact and the Stylistics have
had spots running on TV here for
somewhile, though the final figures
are not in yet on sales.

Warner Bros. Records will unveil
a test TV time buy and promotional

Promoter Plans Country Acts for Prague

By BILL WILLIAMS

NASHVILLE—-Briush promoter
Mervyn Conn will fly five or six
country acts directly from the sev-
enth annual International Country
Music Festival near London nexi
March to Prague, Czechoslovakia,
for a similar festival there.

In town to negotiate for acts for
the various festivals and for several
European tours next year, Conn
spoke at length of the growth in in-
ternationalism of country music, the
desire of the artists to perform on a
worldwide basis, the expansion of
country music on British radio and

television, and strong moves into the
gospel field,

Conn says the next Festival, at
Wembley Pool, will be held March
29-30. and that the exhibition area
would be enlarged at that time. “We
are going to build an extra arcade to
handle the exhibitors,” he says, “and
the Country Music Assn. of Great
Britain will extend an invitation to
the parent Country Music Assn. in
America to meet there at that ume.”

The promoter, whose shows have
sl I'El:l._}l'-l..f:-i- for several YCATs TUnming,
says he now 15 negotiating for the re-

turn of George Jones and Tammy
Wynette for next year's Festival.

The two were scheduled to appear
this year, but had to fly home be-
cause of the death of Jones” mother.
He also says George Hamilton IV
will return to Wembley, and he is
negotiating for Marty Robbins. In
addition, Conn has set up a massive
February tour for Bill Anderson and
his entire show, plus Mac Wiseman.
Another tour, the largest ever for a
country music artist in the United
Kingdom, has been set up for Slim
Whitman.

The tour will cover 35 name cities
in Britain, Scotland and Ireland,
plus a TV show in Holland. Conn
said he is negotiating to extend the
tour to South Africa.

Conn, who has been coming here
for eight years to set up his inter-
nationalization plans, also talks of
opening music o new “giganiic au-
diences” in the socialist countries,

In addition to Czechoslovakia,
Conn wants to move back into the
Soviet Union, where George Ham-
ilton IV laid the groundwork this

(Continued on page 46)

broadcasting is probably several
years away—assuming that il proves
to be feasible.

Harold Kassens, assistant chief of
the bureau, who talked about AM
stereo last August at the Billboard
Radio Forum, says the system to be
tried was developed by Kahn Labo-
ratories of Los Angeles. The station
is being given time to get the equip-
ment in working order before start-
ing the 90-day testing period.

Kassens says the FCC is not per-
mitting WFBR-AM to advertise the
times when the stereo experiment
soes on—only that testing is taking
place. This to avoid premature—and
possibly false—hopes on the part of
the public and other AM radio sta-
lions,

Also, the commission reasons that
manufacturers may jump into pro-
duction of AM stereo receivers, and
persuade the public to buy them,
long before standards are set or any
rule making is even begun on the
proposed new service.

For those, and possibly other rea-
sons, there has been no formal notice
about the experiment issued by the
FCC for release through its regular
public information channels.

At present, the station is author-

(Continued on page 29)

U.S., Can. Music
For TV ‘Soaps’

LOS ANGELES—American and
Canadian music will be used on
daytime television soap operas
rather than foreign canned tunes.
This is one of the terms agreed upon
in the just concluded pact between
the American Federation of Musi-
cians and the networks.

Each show will guarantee $20,000

(Continued on page 14)

to New Product TV Ads

campaign behind “Erogenous,” a
new Mystic Moods LP produced by
Brad Miller on July 8 in Chicago,
spending around $5,000 for 54 TV
spots on two network stations and
one independent operation. The 30-
second spots will saturate the air for
a week with tag announcements
about the LP's availability in Kor-
vettes, Playback, Discount, Sears,
and other stores. Other market buys
will follow if results are good.

An environmental sound LP pro-
duced by Miller called “The Storm
and the Sea™ will be piggybacked in
the shrinkwrap to the “Erogenous”
LP, and the TV spots will promote
the fact that both LPs are available
for the price of one. Chicago stores
have committed to more than 20,000
copies of the package, with a total of
50,000 advance orders nationwide.

Combined with the TV push will
be T-shirts strictly for salesmen in
record outlets, window streamers,
and in-store posters.

ayvoa1a ‘v.61 ‘22 INNC

More Late News
See Page 66
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General News

Frank, Ella, Basie

OF’ Blue Eyes, First Lady, the Count |
Weave Magical Moments In Music &

By ELIOT TIEGEL
LAS VEGAS—For years Frank Sinatra, Ella Fitzgerald and Count
Basie have been winners in jazz polls around the world. While Basie
and Ella have automatically been associated with jazz, there have been
people wondering about Sinatra’s association with that musie,

The current teaming of Sinatra
with Basie and Ella at Caesars
Palace through Wednesday (19},
clearly proves the association is a
proper and regal one,

For Sinatra in his second stand
this year at Caesars, demon-
strates his ability, affinity and en-
joyment in singing in front of a
big. roaring jazz band.

Sinatra’s voice roars over the
well-ciled Basie machine with its
four trumpets, four trombones,
five saxes. He works so comfort-
ably in front of this band, con-
trolling his destiny and never
being overpowered by all the
brass and reeds that one can for-

et that the first time he sang
with the Basie Band was in [966
when he cut his “Live at the
Sands"” album for Reprise.

Performing for an adult au-
dience paying $30 a person plus
tax, Sinatra is friendly and com-
fortable onstage, laying out nine
tunes in 40 minutes and then
dueting with Ella for five on
*“The Lady Is a Tramp™ in which
he calls the “First Lady of Song"”
champ instead of tramp.

The package of these three
venerable performers gives the
listener a good sample of musical
styles ranging over 30 years.

Basie and his 15 tuxedoed as-
sociates do an ample job of back-
ing the two singers but don’t
really get into anything exciting.

Soit’s up to Ella and Sinatra to
cast their magic and each does.
Ella in her 30-minute set (consist-
ing of five tunes) stays in the high
range & lot, which thins out her
voice a bit, but she has lots of
strength to belt out “Some of
These Days"” and scat “Mr. Paga-
nini" with her own quartet which
blends well with the Basie men.

Sinatra wisely mixes up the
new composers like Jim Croce.
Stevie Wonder and David Gates
with such wveterans as Cole
Porter.

His voice has lost its soft coat-
ing and is replaced by a deep
resonance, which sometimes has
a raspy edge. The low register
sound turns such tunes as “If."
“Don't Worry 'Br_ml "HE and

Las Vegas News Bureau photo
SWINGER—Frank Sinatra enjoys
himself while performing an up-
tempo tune, sparked by the
Count Basie band.

“Rainy Day" into greater roman-
tic vehicles than they have been.

In fact, Sinatra ends “Don't
Worry” with a hanging low note
and he comments that the 21-
year-old arrangement by Nelson |
Riddle “has never lost its fire.” §

Of the nine tunes in this show, |
five are repeates from his Janu-
ary stance here including “I Get ®
a Kick Out of You,” “If." “I've &
Got You Under My Skin,” “My =
Way™ and “My Kind of Town.”

This booking, only weeks after
Sinatra completed a cross-coun-
try series of charity concerts, po-
sitions the singer in the proper
setting for his kind of act.

The largeness of the showroom
in no way detracts from his abil-
ity to pull out all the sadness of
“Rainy Day" which is Sinatra’s
“saloon song™ of the evening
(last Wednesday).

||" Cﬂn.’.’nued on Pﬂg"-’ ;g‘} !

One—Stops Operators See
Own Price Hike on Singles

By JOHN SIPPEL

LOS ANGELES—Jukebox oper-
ators and one-stops contacted in a
national spot check see the singles
price hike as necessary, but feel it
will necessitate some quick, rather
premature price adjustments at their
levels.

Brud Oseroff, head of Mobile
One-Stop, Pittsburgh, Pa., consid-
ered largest of the LS, singles sub-
distributors, asks for a one-stop price
“range around 80 cents.” He points
out that recent low, low pricing on
singles bit heavily into the normal
profit from a 60-cent price of most of
the nation’s one-stops. Two major
one-stops last week collided at 48
cents in the South (see separate
story).

Mike Paikos, All Records Service,
Oakland, Calif’, says he has received
no definite word from Columbia or

ABC Records as to price, but feels he
will be somewhere near 80 cents ac-
cording to prices he has heard ru
mored from the two labels.

Ronnie Ricklin, assistant manager
of California Music, the West's old-
est one-stop, Los Angeles, says they
already are selling singles at 73 cents
based upon the 58-cent price they
had received from ABC,

Jack Pierce, Royal Distnibutors,
Cincinnati and Columbus one-stops
handling only singles, will sell his
singles at 70 cents, where he had
been selling at 60 cents. "We may
have to go up 10 72 or 75 cents,” he
says.

Mo clear word of price was avail-
able from Columbia, one-stops said,
would provide as many as 25 free
with every 100 purchased, some had

(Continued on page 10)

2 Disk Vets
Join New
Bryan Label

NEW YORK-Two veteran
recordmen, Bill Gallagher and Jack
Wiedenmann, are involved in the
formation of Bryan Records,

The new firm will be a full-line la-
bel whose initial concern will be disk
exploitation of soundtracks con-
trojled by its parent film company,
Bryanston Industries Inc.

The first LP from the film “The
Last Porno Flick™ bows next week
and will move out 1o the trade via a
network of 20 independent distribu-
tors, explains Gallagher, hired as a
consultant to assist in planning and
structuring the new enterprise.

While soundtracks will be
stressed, Bryan will seek to develop
new album artists and is projecting a
release rate of some 25-30 singles a
year, adds Wiedenmann, until
recently head of Metromedia
Records and now the new oper-
ation’s general manager.

Bryan principals state that coordi-
nation between the disk and film op-
erations will be extremely close, and
that the record division will partici-
pate in musical decisions from the
earliest stages of film production.

This collaboration has already
been implemented in the Bryanston
film, “Glory, Glory, Lord Shango,”
now being filmed on location in
Tennessee, with an album to be is-
sued upon the film’s completion this
fall.

Wiedenmann says Bryan will
move into the country field shortly
through an office in Nashville. The
company also has an office in Los
Angeles. Two publishing wings have
been formed, Sorayda Music and LP
Music,

Davis Gets Cast LP
‘Magic Show’ Rights

NEW YORK —Clive Davis, in his
first visible move since actively re-
turing to the music business, has ac-
quired the cast album rights to the
Broadway musical “Magic Show”
for Bell Records. Davis was recently
named as a consultant to Columbia
Pictures Industries, parent company

of Bell.
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_Executive Turntable

Aaron Sixx has been named United Artists European a&r coor-
dinator, headquartered in London. He will both seek new artist for
UA and act as tour liaison for American UA acts working in Eu-

. 8ixx, an American, first came to London as a rock photogra-
pher and then moved into artist management.

1I‘

NAGEL

SIXX

Mike Rymkus has been appointed Southwest regional market-
ing manager for General Recording Corp. He will be responsible
for directing all record promotions within Dallas, Houston, New
Orleans, Memphia, Little Rock and St. Lous. . .. Murray Nagel
has been appointed regional marketing manager in the Southwest
region for Warner Bros. Records. He will supervise all marketing
strategies for Warners and affiliated labels’ product sold in the
area, coordinating with the promotion and sales staff of the
Warner-Elektra-Atlantic Distributing Corp.

* * *

Glyn Hasal, operations manager for Car Tapes Inc., has been
promoted to the newly created position of national sales admin-
istrator. He will be responsible for coordinating Car Tapes sales
and marketing with its engineering department.

* W *

Dave Palacio has been appointed to the position of insurance &
banking analyst for Capitol Records Inc.
Jefl Hackett moves from Electra-Asylum to Mercury as promo-

tion man 1n the Texas and Oklahoma areas.
* * *

Paul W. Myers has been appointed to the newly created post of
director, International Masterworks, at CBS Records. He will be
responsible for recording and releasing of multinational classical
product, and will continue as director of Masterworks, Europe. He
joined CBS in 1962 as a&r producer in Masterworks. Also at CBS,
Marvin Saines is appointed director, Masterworks, USA, with the
dual roles of directing both the classical a&r and marketing oper-
ations in the U.S. Prior to his new post he was vice president of Dis-
count Records. Tom Frost remains director of a&r, Masterworks,
USA, reporting to Saines,

* * *

Richard Mohr has been named executive producer, Red Seal
a&r, RCA Records, taking on additional executive and managerial
responsibility for the Red Seal division. Announcement coincided
with a iunc:l?;enn in Mohr's honor on his 30th anniversary with
RCA, which he joined in Camden, N.J., as editor of the old Victor
Record Review.

* L] *

Ed Bland joins Vanguard Records as coordinator of a&r, work-
ing with Maynard and Seymour Solomon. ... Steve Ellis of the
William Morris Agency New York music department will head its
U.S. r&b Marketplace. ... Erv Fishman joins the management
team of Feldman Research, New York, coming from Foote, Cone
& Belding and agency.

* * *

Marvin Korman vice president, advertising and public rela-
tions, Columbia Pictures TV, has taken on added responsibility as
director of corporate public relations for parent Columbia Pictures
Industries. . .. Ray Ceviano joins British Talent Managers Ltd. as
director of artist development and promotion. ... Milton Black-
ford has resigned as general professional manager with Famous
Music Publishing Companies’ Nashville division. . .. Yel Thorn-
ton, vice president/business affairs for Farrel Organization, has
announced her resignation,

W * *

Jack Wiedenmann joins newly formed Bryan Records in New
York as general manager. He was formerly president of Metro-
media Records. Bill Gallagher, veteran industry executive, joins
Bryan as consultant. Sal Peruggi joins the label as marketing and
merchandising director. He was formerly with RCA. Linda Rice is
the label's new administrative assistant in New York, with Melinda
Horn functioning in similar capacity on the West Coast. Stanley
Handmen, a California attorney, will handle business affairs for
both record and publishing activities.

* w *

Harry Spero joins Midland Music International in New York as
administrative assistant. He will act as liaison between the label
and RCA which is handling distribution. He will also have execu-
tive responsibilities in Midland's publishing affiliate. . . . Jim Fishel

joins Billboard’s Eastern editorial staff. He was formerly with sev-

eral Florida newspapers.
(Continued on page 66)
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General News

12 Awards
By NATRA

CHICAGO-The Chicago Chap-
ter, National Association of Tele-
vision & Radio Announcers
(NATRA) presented awards to Chi-
cago-based talent for excellence
within their fields in the music in-
dustry, at a ceremony at Arie Crown
Theatre, McCormick Place, June 14.

Awards were presented to Leroy
Hutson, best songwriter: Curtis
Mayfield, best record producer;
Tom Washington, best arranger;
Ramsey Lewis, best instrumental
group or jazz soloist; Beautiful Zion
Missionary Baptist Church, best
gospel; the Staple Sinpers, best
mixed group; the Emotions, best fe-
male group; the Chi-Lites, best male
group; Denise LaSalle, best female
vocalist; Jerry Butler, best male vo-
calist; and Otis Clay, most promis-
ing aclL

A special award was presented to
Bill Withers, who also headlined the
show, because “his songs express his
philosophy, his people and his gen-
eration.”

Chelsea Shifts From
RCA to Indie Dist's

LOS ANGELES—Chelsea Rec-
ords is switching to independent
distributors, announces label presi-
dent Wes Farrell. Chelsea and Rox-
bury were previously distributed by
RCA Records,

Farrell, who shares his time be-
tween New York and Los Angeles,
says among the distributors will be
Southland Records in Atlanta, Bib
Distributing in Charlotte, and Mal-
verne in New York.

SURVEY REPORT

NMC Backs Extension
To Federal Piracy Bill

NEW YORK —The National Mu-
sic Council 1s putting its 60-organi-
zation behind a move to support ex-
tensions to both the Federal
antipiracy bill and final expiring
copyrights, pending final Copyright
Act passage.

The action came in the form of a
resolution introduced and unani-
mously passed during an NMC
meeting held June 12 at the Hotel
Gotham, and resulted after a discus-
sion on the Copyright dilemma.

Members of the panel were Her-
man Finkelstein, former ASCAP at-
torney; Ed Cramer, head of BMI;
Henry Brief, RIAA executive direc-
tor: and M. William Krasilovsky, at-
torney. The session was chaired by
Leonard Feist, president of NMC
and executive vice president of Na-
tional Music Publishers Assn.

Cramer, in his talk, expressed his
chagrin at the Public Broadcasting
Corp. He said that efforts to open
discussion regarding payment tlo
creators had failed. He said he had
received no response from several
letters, “The PBC is non-profit, but
after all, they do get funding from
commercial enterprises. It seems to
me that they have a moral obligation
to pay creators, writers and publish-
ers when music 15 performed.”

Brief centered his remarks on
scoring the “fragmentation™ of ef-
forts as delaying progress on the
copyright revision bill. *I do not
agree thal copyright is everybody’s
business.” (A reference to a Cramer
remark.) “The legislators don't care
and the public doesn’t care. The tugs

FM Rock Radio Growing

NEW YORK-FM rock radio has
shown vast growth over the past five
years, according to a study released
by ABC-FM Spot Sales Inc. In the
31 top radio markets, listeners in ev-
ery daypart and demographic area
showed a large rate of growth since
the study was instituted in 1969.
Teenagers showed the most rapid
growth.

In the past, men 18-24 years old
have been the most consistent listen-
ers to stereo rock radio. But now the
market has broadened significantly.
Teenagers have increased 256 per-
cent between the hours of 7 p.m. and
midnight, Monday through Friday,

JVC’s Cutting
Center In LA
Uses New Unit

LOS ANGELES—The new Mark
Il CD-4 discrete record cutting unit
from the Victor Co. of Japan Lid., is
now on hand here at the JVC Cut-
ting Center and director Tom Nish-
ida says it will be in operation by
July. Several Japanese engineers are
currently in the U.S. installing and
testing the unit.

The cutting center has been ex-
tremely active lately in cutting test
pressing for various labels who're
presently uncommitted to the CD-4
discrete Quadradisc record system,
including ABC/Dunhill, A&M, Im-
pulse, and Phonogram. A Jerry Lee
Lewis test pressing was being made
last week, sent from the Japanese of-
fice. More than 10 test LP's have
been cut for vanious labels and four
or five more are currently being cut,
states Nishida, who also serves as
chief engineer of the center.
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and women [8-24 years old have
climbed 240 percent in that same

~ time period, the study shows.

Overall, the number of teenagers
listening to stereo rock between 6
a.m. and midnight. Monday.through
Sunday soared 300 percent in the
five-year period. In this same time
period, men 18-49 years old climbed
220 percent, and women 18-24 and
18-49 cach grew by 225 percent.

Teen listeners showed the follow-
ing jumps in the various time peri-
ods: 6 a.m.-10 a.m.—360 percent, 10
a.m.-3 p.m.—211 percent and 3 p.m.-
7 p.m.—275 percent.

The study shows the growing im-
portance of the morning medium in
the past five years, according o
Linda D. Stern, director of research
for the organization.

ABC-FM Spot Sales Inc. vice
president, Martin H. Percival, says
net sales have increased about 150
times in this five-year period.

This organization represents 34
FM-stereo radio stations in the
country's major markets, and it sells
time for them to national advertisers.

Industry

of war between factions in our in-
dustry are hurting our cause.”

Finkelstein said that the copyright
law should be the same as in other
countries and urged members to
support the record copyright provi-
sion. Krasilovsky's talk accented li-
brary and school problems and the
“fair use” law.

Record Sales
Adds 8 Lines

DENVER—Record Sales Corp. of
Colorado has added eight new lines
including Avco, 20th Century, Blue
Thumb, Roulette, Fantasy, Prestige,
Milestone and Cinammon. Record
Sales also distributes Motown. Fa-
mous, Chess-Checker, Buddah,
Scepter, Sussex and Vanguard.

The disk combine of Record Sales
and its companion rackjobbing
wing. Musical Isle of America, are
moving into new quarters here. The
move is expected to be completed by
Aug. | or sooner.

NMPA to Mull
Increasing Board

NEW YORK-Members of the
National Music Publishers’ Assn.
will consider increasing the makeup
of its board of directors from 15 to |8
al the annual meeting of the organi-
zation here Tuesday (18).

The proposed ammendment is
being offered to accommodate a
growth in the number of MPA mem-
bers and to provide for “broader
representation of various facets of
the business.”

The meeting will also hear reports
from Salvatore Chiantia, NMPA
president; Leonard Feist, executive
vice president: and Al Berman,
managing director of the Harry Fox
Agency.

If the amendment increasing the
board size passes, the three addi-
tional board members will be
elected at the Tuesday meeting. The
following day the board will con-
vene (o elect NMPA officers.

Soul Author Talks to
Justice Dept. in
Corruption Probe

NEW YORK-—The Justice Dept
15 still actively pursuing threads of
the Newark-based investigation into
alleged record industry corruption.

Elaine Jesmer, author of “Num-
ber 1 With a Bullet,” was inter-
viewed as a potential witness June 4
in Los Angeles by the office of Jona-
than Goldstein, U.S. Attorney for
the Dnstrict of NLJ.

She had responded to a request
for cooperation from Thomas Greel-
ish, chief of special prosecutions on
corporate corruption.

Members Probe

Ellington Cancer Center

NEW YORK-—-Members of the
music industry have launched a
campaign here to raise funds to
build a “Duke Ellington Center for
Cancer Care.” The center will serve
as a permanent tribute to Ellington,
who passed away last month.

Meetings to discuss this project
took place between members of the
Ellington family and the board of
directors of the Hampions Hospital
and Medical Center, the proposed

multi-million dollar health care cen-
ter for Eastern Long Island.

A kick-off dinner dance to launch
the million dollar fund drive is
planned for Aug. 2, at the West-
hampton Bath and Tennis Club,
and will feature Mercer Ellington
and the Duke Ellington Orchestra,

Industry members serving on the
executive committee include God-
dard Lieberson, Mike Maitland and
Stanley Adams.
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THIS WEEK
YOU WILL RECEIVE
THREE NEW SINGLES FROM

LONDON RECORDS.
HIT SINGLES.

1. The new Bloodstone single.

“THAT’S NOT HOW IT GOES”

LONDON 105
(From their forthcoming new album “I Need Time.)

2. The new 10 c.c. single.

“WALL STREET SHUFFLE”

UK/LONDON 49023
(From their forthcoming new album “Sheet Music.)

3. A special “Surprise’” single.
“BEACH BABY”
byF'RST CLASS.

UK/LONDON 4902
(Something new from Jonathan King.)
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Financial News

Superscope Future Is $$ Bright

LOS ANGELES—Forget what's
going on in the stock m'lrir.-:l today.
Wall Street analysts like Superscope
(NYSE).

They also like the predictions
made h} Joseph S. Tushinsky, presi-
dent, who anticipates his company
posting sales of $160 million and
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L‘I]I'n"'lgb of $5.25 a share in 1974,

In 1973, earnings rose more than
74 percent from $2.45 a share in
1972 1o $4.27 a share. Sales in-
creased more than 40 percent from
$84 million in 1972 to $119 million
in 1973,

Of particular significance 10 Wall
Street is that non-Sony business—
Marantz, Superscope, duplicating,
tape products—was expanded last
year,

“For the first time in Suerbmpe 3
history,” Tushinsky says, “proprie-
tary products accounted for Approx-
imately 51 percent of net sales,
indicating that our former depend-
ence on Sony products has been
reversed,”

He believes that Superscope will
be capable of producing one million
tape recorders a year in addition to a
line of hifi products by 1975,
The company expects Superscope
branded products alone will hit sales
of 325 million this year,

In the Marantz line, sales rose 1o
530 million last year, with additional
growth expected from the com-
pany’s international division, which
accounts for 20 percent of sales.

Superscope’s Tape Duplicating
Division reports sales of almost 32
million last year, a gain from §1 mil-
lion reported in 1972,

In the company’s report 1o stock-
holders, the following observations
were stated:

~Superscope  branded products
posted sales of $2'% million in 1972
and 57 million in 1973. Marantz re-
ported sales of $11.4 million in 1971,
almost 530 million in 1972, and 351
million in 1973, It is expected to con-
tribute 365 million this year.

—3ony tape recorders posted sales
of §51 million in 1972 and $58 mil-
lion last year. Sales of 566 million
are projected for this year.

-Superscope will distribute all
Sony consumer tape recorders
through Drec. 31, 1974. It then phases
out the distribution of Sony lower
priced recorders, the mono cassettes,
mono and stereo radio combination
units, and all cassette stereo systems.

—Superscope phases out the Sony
cassette blank tape and all Sony cas-
sette decks in December 1977, and
phases out all Sony distribution in
December 1979, By the end of the
Sony distribution contract, the com-
pany expects the Sony line will con-
tribute less then 10 percent of Super-
scope’s total sales,

—The company's international di-
vision posted sales of $16 million in
1973, with sales estimated 1o hit $30
million this year.

—Superscope sales since 1969

were 347,268,000, $537.198.000
(1970}, 366,741,000 (1971), $84.-
682,000 (1972) and 5119027000
(1973).

—Superscope’s earnings since
1969 were $3,070.000, $3.126,000
(1970), 33.437.000 (1971), $5.642,-
000 (1972) and $9.835.000 (1973).

—Superscope’s per share since
1969 were §1.46, §1.49 (1970), $1.57
(1971), $2.45 (1972) and $4.27
(1973).

Earmin

BATA TECHNOLOGY CORP,

Yoear o

April 27: 1974 1973
Sales S17.351.i56 S12.941.908
Mel income T | ety 117, 4649
Per share it il
Average shares 12235 441 120833
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_Market Quotations

As of closing, Thursday, June 13, 1974

As of closing. Thursday, Juma 13, 1974

1974
High Low NAME
- = Admiral
28% 21% ABC
&% 3% AMPEX
3% 2  Automatic Radia
3% Ta  Awnel
25'% 17% Bell & Howell
15% 5% Capitol ind
405 25 CBS
4% 2% Columbla Piciures
3 1% Craig Corp.
6% 3% Creatve Managemeni
52%  35% Disney, Walt
3 2% EMI
29% 22%  Gulf & Western
& 6  Handleman
12% 8% Harman Indusiries
TH 4'% Latayette Radio Elec.
1% 14'4  Matsushita Elec. Inc
27 % 18% MCA
16 4% MGM
B0Y G0Y  aM
B 3% Morsa Elect, Prod.
B1% 40% Motarols
23 16% No Amer. Phillips
168% 13 Pickwick Ini.
B 4 P[ﬂh’bﬂy
21% 1% RCA
29% 18% Sony
25 14% Superscope
26 17% Tandy
6% 4% Talecor
ih 2% Talax
% 1% Tenna
10% 7 Transamencan
g 5l 20th Century
1% 1 Viewlex
1B Ys 9%  Warner Communications
J1% 22%  ZLenith
OVYER THE VOL. Wesh's Weel's Weelk's
COUNTER® High Low Closs
ABKCO INC. - 1 1 1
Cartridge TV - - - -
Data Packaging = 5 5 3
Gates Learjat 97 B B B4
GRT e 1% 1%
Goody Sam - 10 1% 1T
Integrity Ent. — B T H
Koss Cornp., 119 &% 7Y% 8%

PE ﬁ,ﬂ.’“ High Low Ciose Change
9.3 1070 26% 25K 284 + W
7.8 162 3% I% % Lineh,
12 52 I 3% 3% + &
3a 242 Ta Ta THh - W
5.2 B59 18 17% 18 + %
11 881 J8%  J9% 39 — %
=i 127 2 2% 2% + W
a1 50 2h 2% 2% + %
4.9 75 4% 3% EH = W
29 2655 50 48 49% - 1%
58 B4 2% 2% 2% LUneh,
4.5 482 25% AW 25% + N
55 354 6% B 6% + %
a5 48 10% 8% 10 - b
3B 133 5% 5 55 + %
B.2 26880  15%  14% 14y - M
73 154 2B% 26% 26% + %
11 50 18 15% 16 Unch
28 2155 T T6% T7T% + 2%
2.5 148 5 4% 4% - W
18 J4B84 S56% 53N 56% — h
4.7 75 18% 17 17 - 1%
7.8 228 15% 14 15 + 2
£4q 96 4% A% 9% +
7.0 iBdT  16% 16 18 — T4
13 Big9s 19%  18%  18% - 14
43 234 0% 19% 19% - %
14 B4 244 24 24 Unch
56 200 6% 5% 6% + 1
- 225 a 2% 2% - W
- T 1% 1% 1% Unch.
6.5 16430 B% ™™ ™% - %
B.& 189 T & 6% + W
- 24 102 1.00 1.00 - 12
4.5 ;s 1% MW 114 Unch,
9.4 400 24 23 21% + 1

OYER THE VOL. Weak's Week's Week's
COUNTER" High Low Cilose
M. Josephson I T T%
Schwariz Bros a 1% 1% 1%
Wallich's

Music City - ] W . ]
NMC Corp, - 'a Y "
Orrox 38 1% 1% 1%
Kustom gs 24 2% 2%
Mrmoras — 4% 3% 4%

=0ver-the-Counter prices shown are “'bid" (as opposed to “'asked'). Meither the bid
nor the asked prices of unlisted securities represent actual transactions, Rather, thay
are a guide to the range within which these securities could have been soid or bought

at the time of compilation

The above condributed to Billboard by Bache & Co.. members of the New York Stock
Exchange and all principal stock exchanges

RADIO, TV STATIONS

IBC Inks License Pacts

NEW YORK-—The lalian Book
Corp. (IBC), proprictor of U.S. and
Canadian rights to some 25,000 mu-
sical works of Italian origin, has en-
tered into more than 100 direct li-
cense arrangements with local radio
and TV stations in its drive to lease
performing rights as an independent
agency.

IBC assumed its independent role
in 1970, when it withdrew from the
American Society of Composers,
Authors & Publishers. Most IBC
copyrights are performed on local
stations in ltalian ethnic communi-
ties, according to a spokesman, and
the publisher claims ASCAP's sur-
vey system “didn’t work for us.”

The 1970 withdrawal from
ASCAP covered radio only. IBC re-
mained under the society’s umbrella
for non-network television until the
first of this year, when the ASCAP
all-industry music license expired.

Michael Zissu of Zissu & Harns,
the legal firm representing IBC, says

CBS Has Displays,
Inventory System

NEW YORK-CBS Records has
instituted a new advertising display
and inventory system for retail out-
lets.

The CBS Records/Computer-Pak
Fulfillment Center will include two
types of shipments—one containing
display material in support of new
releases on Columbia, Epic and Co-
lumbia Custom labels, and another
display matenial inventory system to
support concert appearances, pro-
motions and fast-breaking singles or
albums.

that monitoring of nonlicensed sta-
tions servicing Italian-American
areas 15 being stepped up 1o assure
that the company’s material is not
being aired without payment. IBC's
local blanket licenses range from
$50 to $100 a month, depending on
station size.

Ticker

GULF + WESTERN (famous
Music, Paramount Records) expects
earnings for the year ending July 31
to top $5.75 a share compared to last
year's $4.60 a share. ... Memorex
will hold its annual meeting Thurs-
day (20). ... Creative Management
Associates has agreed to buy 99 482
shares of its common stock from
David Begelman, a former officer
and director of the company. The
purchase price exceeds 56 a share
during 90-day periods preceding
Apnl 30, 1975, 1976-78.

HANDLEMAN CO., Detroit, de-
clared a quarterly dividend of 17
cents a share, payable July 8 to
stockholders of record on June 21.

. RCA declared a quarterly divi-
dend of 25 cents a share, payable
Aug. | to holders of record on June
17. The company also declared divi-
dends of 87! cents a share on the
$3.50 cumulative first preferred
stock and $1 a share on the $4 cu-
mulative convertible series first pre-
ferred stock, both for the period
from July 1 to Sept. 30, both payable
Oct. 1 to holders of record Sept. 13.
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General News

Performance Royalty Barely Survives

® Continued from page |

attempt to keep the record royalty in
the bill, but exempt broadcasters,
also lost on a tie vote,

Jukebox interests won their te-
nactous fight for a total music-
record performance fee of §8 per
year per box. The committee ac-
cepted Sen. Ervin's $8 ceiling with
$7 poing to music performance li-
censors, and §1 for record royalty.

The original 5. 1361 called for an
38 music royalty plus a §1 record
royalty per box per year. A second
jukebox wvictory that will also cost
music licensors some of their juke-
box money, came with approval of
the Ervin amendment to kill the 50
cents per box registration fee re-
quired by the Copyright Office un-
der the bill. -

The cost of administering the
jukebox royalties will now have to

LITTLE
LP's

We also make big
LP's—45's—8 lracks—
gassetles

dirt-
makers

Write for Price List
MNew York Office
160 East 56th 5t, (212) 966-3185
Philadelphia Plant,
925 N. 3rd Street, Philadelphia

l'\_ (215) MA 7-2277

come out of the total fund to be dis-
tributed to music interests by the
Copyright OfTice.

Sen. Hart's (D., Mich,) effort to
get the mechanical royalty ceiling
for recording copyrighted music up
to 3.5 cents had to yield to the com-
promise figure of 3 cents.

The original revision bill called
for & raise to 2.5 cents from the
present level of 2 cents in the 1909
copynght act.

The Copyright Royalty Tribunal
set up in the bill would start its initial
review of all statutory rates—me-
chanicals, jukebox, cable TY and
record royalty—six months after the
effective date of the bill.

The review would have to be com-
pleted within one year thereafter.

The jukebox people lost one, here,
because the committee “over-
whelmingly”™ rejected Sen. Ervin's
attempt 10 exemptl jukebox rates
from the Tribunal review, and per-
mit change only by fall Congres-
sional action,

Cable TV royalties to be paud for
the use of movies and other copy-
righted programming picked up
from TV stations for cable sub-
scribers were cut in half by Sen,
Gurney's efforts.

His amendment was voted by the
committee over the tough opposition
of Sens. McClellan and Tunney (D.,
Calif.).

The tough antipiracy penalties
put into the revision bill by the
McClellan Copyrights Subcom-
mittee in Apnl, were left unchal-
lenged and remain unchanged at
felony strength.

No amendments were proposed
during the markup vote to lower the
maximum penalties of 3 years or

$25,000 fine or both for a first of-
fense and up to 7 years and/or
$50,000 for willful repeaters.
Similar penalties are in the indi-
vidual antipiracy bill H.R. 13364 on

the House side, authored by Rep.
Robert W. Kastenmeir—but he has
warned that they will probably be
lowered in actions by his subcom-
mittee.

1-Stops, Jukeboxers React

® Continued from page 4

heard, thus bringing Columbia in
at about 59 cents to subdistributors,

Major jukebox operators’ reaction
varied. Russ Mawdsley, president of
the Music Operators of America and
associated with Russell-Hall, Hol-
yoke, Mass.,, a [00-plus juke oper-
ation, says it will quicken his switch
to two-for-a-quarter play and “even-
tually to quarter play.” Henry Hol-
zenthal of Tac Amusement, New Or-
leans, which has 1,700 boxes
through that area, called the price
hike “terrible.” He sees more boxes
going o quarters. He points out that
the coin slots are not mechanized for

Frank, Ella

® Continned from page 4

His long-time accompanist Bill
Miller plays a delicate piano support
on this tune with Basie observing
from his own keyboard.

“If, ™ the David Gates work, is a
proper vehicle for Sinatra’s mastery
of the ballad form. His phrasing is
sympathetic and understanding of
the words, and here as well as on the
jump tunes (“Leroy Brown™ and
“Sunshine”). he glides over syl-
lables, bends notes and flows with
the consistency of an instrumentalist
locked into the right solo pattern.

two-coin play, so the next step could
be half dollars.

Pioneer Vending, a large Cincin-
nali operation, too felt price would
have to be boosted. Pierce of Royal
says the three-for-a-quarter play,
still popular in many areas, was

through.

All operators say the hike will
probably cut their new record quota
weekly by one record. Holzenthal
says the decrease in new record buy-
ing will be more difficult “because
locations know the new hits and
more and more demand the hit
when it starts getting played.”

All operators say they will stay
with one-stop buying. They say they
might save a few cents per record go-
ing direct to a branch or independ-
ent distributor, but that economy
was overshadowed by the overall
service provided by a one-stop.

A spot check of East Coast oper-
ators reveals that most would have to
absorb the increase. Charles Bernoff
of Regal Music, New York, says the
operators “will have to eal the in-
crease.” He estimates the cost of the
increase to him as 50 cents per week
based on the purchase of four
records weekly. “All in all” he says,
“we'll certainly have to wait until the
economy gets bright. But right now
we're stuck. People just aren’t spend-
ing money at bars anymore.”

.. .

Jazz organist Jimmy Smith has
formed Mojo Records with his first
LP “Paid In Full.” LPs will initially
be serviced through mail-order
through his Woodland Hills, Calif.
office. Members of Smith's band in-
clude: Ray Crawford, Donald Dean,
Larry Gales and Victor Pantoja.

L] * *

Aquarian—00——Productions has
been formed in Los Angeles to
handle disk production, music pub-
lishing and artist management. Hill
Sanders is its president. Firm's own
label 1s a&red by Ken Cooper. Vice
president Dave Rene is the first act
on the label. Other acts include: Roy
Young, Mark Edelstein, Absence
Fonder, lan Clews and lan Kenny,

High g

Fidelity |

R‘:?iﬂio r}L-.- .

This shielded
ferrite rod directional antenna
dramatically improves AM per-
formance. Reduces TV and
electrical interference. Nulls
local and distant interfering
signals. Over 1500 mile range.
Call free: B00/854-7T769; Calif:
B00/472-7782 McKay Dymek Co
675 N Park Ave.
Pomona Calif. 91766

“Who doyou
think you are”

THE ORIGINAL VERSION
IS BY CANDLEWICK GREEN

A BELSIZE PRODUCTION
PRODUCED BY CHAS PEATE

EXCLUSIVELY ON BASF RECORDS (B19193)

ON THE BRITISH CHARTS FOR SEVEN WEEKS
PICKED IN RECORD WORLD, 4-27 AND
RECOMMENDED IN GAVIN REPORT, 4-26

BEWARE OF COVERS AND SOUNDALIKES!

CONTACT YOUR LOCAL BASF RECORD DISTRIBUTOR AND GET IN ON THE ACTION!

ABC RECORD & TAPE SALES — Seattle, Wash.
ALL SOUTH DISTRIBUTORS — New Orleans, La.
ASSOCIATED DISTRIBUTORS — Phoenix, Ariz.
COMMERCIAL MUSIC — St. Louis, Missouri
DISC DISTRIBUTORS — West Roxbury, Mass.
ERIC MAINLAND — Emeryville, California
HEILICHER BROTHERS — Chicago, lilinois
HEILICHER BROTHERS — Opa Locka, Florida

HEILICHER BROTHERS — Minneapolis, Minn.
HEILICHER BROTHERS — Dallas, Texas
MUSICAL ISLE OF AMERICA — Denver, Colo.
MUSIC TREND — Farmington, Michigan
PIKS CORPORATION — Cleveland, Ohio

R. R. RECORD DISTRIBUTORS — Glendale, Calif.
RECORD SALES CORPORATION — Memphis, Tenn.
SCHWARTZ BROTHERS — Washington, D.C.

CROSBY DRIVE, BEDFORD, MASSACHUSETTS 01730

WWW americanradiohistorv com

SMG DISTRIBUTING CO. — Maspeth, New York
SOUTHLAND RECORD DISTRIBUTORS — Atlanta, Ga.
JOSEPH M. ZAMOISKI CO. — Landover, Maryland

BASF

.f’ ° | BASF SYSTEMS

(817) 2T1-4190
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“.The best hard rock band in Amenca.
-Rolling S.

T P e
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. o)) 1

. i
Mercury SAM-1-1001 Musicassette MCR4-1-1001 8-Track MCE-1-1001

The New York Dolls second album. “Too Much, Too Soon”

‘Stranded inthe Jungle”
NOWAPPEARING ATATHEATER NEAR YOU

DOLLHOUSE @ \ .

llllll pnc-m-g am, inc., ona IBM plaza. chicaga, il
& palygram company
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Listing in Billboard’s 1974-75
International Buyer’'s Guide
of the Music-Record-Tape

o
il

Industry

Categories to be included in the 1974-75 International Buyer's Guide are:

RECORD MANUFACTURERS

INDEPENDENT RECORD
PRODUCERS

(please list label credits)

MUSIC PUBLISHERS
(please indicate affiliation)

SHEET MUSIC JOBBERS &
SUPPLIERS

RECORD & TAPE
WHOLESALERS
Distributlors

Cine Stops

Rack Jobbers
Importers & Exporters

SERVICES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Assoctations & Protessional
Crganizations

Design & Artwork

Direct-Matl Service

Licensing Organizations, Music
(please indicate whether
Mechanical or Performing
Rights)

Plating & Processing Plants
Pressing Plants

Printers & Lithographers
Promotion & Publicity
Tape Custam Duplicators
Tape Duplicator/Marketers

SUPPLIES FOR THE MUSIC-
RECORD-TAPE INDUSTRY
Envelopes & Mailers

lackets

Labels

Rolyethylene Bags

Professional Tape Supplies

Recording Studio Equipment
(Please specify chief prod-
uct)

Record Processing Machinen,
(Please specify chief prod-
uct)

Sleeves

Tape, Blank Loaded

Tape Duplicating &
Processing Equipment

Tape, Raw

MANUFACTURERS OF
RECORD & TAPE DEALER
ACCESSORIES & SUPPLIES
Carrying & Starage Cases
Catalog Services
Cleaners, Cloths & Brushes
45 RPM Adaptors

Head Cleaners & Demagnitizers
Needles

Pre-leadered Tape
Splicing Tape

MANUFACTURERS OF STORE
FIXTURES & MERCHANDISING
AlDS

Browser Boxes

Display Racks

Divider Cards

TAPE PLAYBACK EQUIPMENT
MANUFACTURERS &
IMPORTERS

JUKE BOX MANUFACTURERS

JUKE BOX TITLE STRIP
MANLIFACTURERS

MAIL THIS COUPON TO US TODAY

I you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon

to us immediately so that we can include you in this giant directory.

PLEASE AIR-MAIL IMMEDIATELY TO:

Billboard International Buyer's Guide, 2160 Patterson Street, Cincinnati, Ohio 45214
Please Use Typewriter |f Possible — Thanks [/ Please attach any additional information.

BUSINESS CLASSIFICATION

NAME OF COMPANY

STREET ADDRESS CITY

STATE ZIP COUNTRY
TELEPHONE NUMBER AREA CODE

TOP EXECUTIVES: NAME TITLE

BRANCH OFFICES (U.S. & INTERNATIONAL)

General News

45°s Dual $$ System

® Continwed from page |

singles, as other labels mull individ-
ual policies.

CBS’ new suggested list will apply
to all Columbia, Epic and custom/
distributed singles product released
after the effective date. Singles re-
leased prior to July 1 will be offered
at their current price for the market
life of the disk.

Under the new price structure,
dealer cost will be 82 cents, with sub-
distributors paying 10 percent less,
or 73.8 cents. Both price schedules
do not reflect dealer and sub-distrib-
utor savings on free goods.

A CBS spokesman attributed the
price hike to increased costs to the
label in the areas of recording, raw
materials, manufacluring, promo-
on, and sales. Also cited were the
rising costs of processing returns.

Motown to Push
Product for CTI

® Continned from puge 3

distribution setup. CTI and Motown
are represented in nine areas by the
same distributor and in eight loca-
tions by different firms,

In areas involving advertising.
merchandising and publicity. Mo-
town will coordinate its efforts with
the New York based firm owned by
Creed Taylor.

Tommy Noonan, Motown’s direc-
tor of marketing, notes that CTI's
Lou Munson will act as coordinator
between the two firms, working with
Noonan on marketing programs.

Noonan notes that CTI has con-
sistent catalog sales for its jazz prod-
uct and there will be no conflict
timewise in having the Motown staff
work on CTI product. “We are a
very seleclive company in terms of
releases and CTI only releases about
two albums a month, so we see no
problem in scheduling.”

Last year Motown released 46
LP’s, according to Noonan.

In making the deal, owner Taylor
is taping Motown’s expertise in the
service areas while using Motown's
personnel in field functions.

AFM Confab
Draws 1200

LOS ANGELES—The Amencan
Federation of Musicians opens its
annual convention at the Disney-
land hotel Monday (17) with its
members facing a number of serious
problems in the financial and per-
sonnel areas,

Over 1200 delegates representing
600 locals are expected to attend the
gathering running through Thurs-
day.

;ﬂumang the topics to be discussed
are runaway productions overseas
and the influx of foreign bands in
this country on tours.

Delegates will also hear details of
two youth-oriented programs,
“Young Sounds of the AFM™ and
the Congress of Strings program.

U.S., Can. Music

® Continued from page 3

a year for music. or no less than was
spent the previous year.

The networks also guarantee 30
hours of scoring the first year of the
agreement and 36 hours the second
year. There will be a basic scale of
$84 for a three-hour recording ses-
10,

The music may only be used in
episodes of that series and for a
year's duration.

While industry observers have felt
that a CBS singles suggested list in-
crease would spur other labels into
following suit, 2 number of manu-
facturers, when contacted by Bill-
board, said that they would take a
“wait-and-see” attitude, notably
such firms as Atlantic Records and
Buddah Records.

At Famous Music, a spokesman
stated the company has “no inten-
tion of raising its price, because to do
so would hurt the singles business.”

Al London Records, it was under-
stood that top executives were hud-
dling to decide the company’s course
following the CBS announcement
MCA Records executives met here
June 13 to discuss the Columbia in-
crease. Mike Maitland. label presi-
dent, said that if the industry goes
to a higher price his company will
follow.

At Motown Records, a spokesman
said that no change in their singles
price is being considered at present,
He added, however, that the label is
watching carefully how the CBS
prces boost affects black-oriented
product distributed by Columbia.
RCA Records refused comment,

Among the concerns of many of
the labels was the effect on the con-
sumer should the actual retail price
pass the 31 mark. Without the ben-
efit of free goods, and the dealers’
margins remaining the same, the ac-
tual cost to the consumer of CBS sin-
gles would be around $1.02.

A number of East Coast retailers
expressed concern about topping the
$1 plateau. They said they hope that
they would be able to offer the disks
for 98 or 99 cents. Also of concern
was the effect on the r&b singles
market.

Meanwhile, the possibility of a
dual price situation was seen 1o
create special problems for rackjob-
bers. Traditionally pegged to a
single price for all product in any
one outlet, racked singles never re-
quired special price ticketing or bag-
ging. With two prices now the pros-
pect, at least for an undetermined
time, rackers see price separation al
the point of sale as difficult, if not
impossible,

Checkout clerks are not trained 1o
screen individual single product,
and bagging is viewed as too expen-
sive if a retail price of under §1 is 1o
be maintained. If sleeves are tick-
eted, rackers fear that consumers
will soon learn to shift higher-priced
disks to lower-ticketed sleeves.

Different ‘0" Lines

® Continwed from page 3

100-minute ConvertaQuad slotted
8-track cartndges that can record
and/or playback to either 4-channel
or stereo modes, The competition
ook notice, and product by year-
end is promised by 3M, Audio Mag-
netics, Memorex and Audio De-
vices, among others.

In addition to the new Marantz
SQ-05-1 module mentuoned above,
Pilot was showing its new model 430
4-channel receiver with 120 watts
RMS, built-in full logic SQ decoder,
deluxe CD-4 demodulator with anti-
noise reduction system, automatic
5Q-CD-4 switching RM mairix and
two lape monitors. Dealers will have
it by October, at a suggested retail
price of $799,

WEA’s New Offices

BURLINGTON. N.J. — WEA
Corp. has leased expanded quarters
here. The new facilities provide
54,000 square feet in the East Gate
Center. The company originally
built its own building and ware-
house at nearby Cherry Hill.
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Marie Osmond
is capturing the whole country
in her little corner of the world.

"Paper Roses’ was Marie Osmond’s first gold single.
Then, her tirst hit album. Mow she has her second album,
'In My Little Corner of the World.” And it's gotta be
a big tavorite among country music lovers.

With Marie Osmond's "'In My Little Corner of the World
on MGM records and tapes, you'll corner the market
on another big success.

M3G 4944 SE 4910

MGM Records
Hollywood, California
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Hal Cook & City of Hope—
Exciting Event

Billboard photos by David Hiller

HILTON

4

CITY OF HOPE
SALUTES HAL CO00K

.

e

-.I.- 1' . ?
Dick IJn;.t offers some inside humor about the
honoree.

Hal with the Billboard team: publisher Lee Zhito
and Billboard Publications president W.D. Little-
ford.

Hal (in the center) is joined by a number of his friends. From the left—Lee Zhito,
Manny Fineman, honorary president of the City of Hope; Jules Malamud, executive
director of NARM; W.D. Littleford and Joel Friedman.

Cook and two friends during the pre-dinner re-
ception. From the left—movie director Dan
Petrie and TV producer Bob Banner.

bottom: Mr. and Mrs. W.D. Littleford, president

n of Billboard Publications; Mr. and Mrs. Joel Fried-
-2 3 W man, president of WEA Corp.; Mr. and Mrs. Joe
- s Herman Platt, the first honoree of the ' o Smith, president of Warner Bros. Records; Mr.
Mr. and Mrs. Norman Winter at the cocktail music, appliance, radio-TV industries Hal and his wife Caroline are flanked by and Mrs. Jerry Moss, president of A&M Records;

party. With Hal Winter he handled public rela- chapter, attends this year's gala event Bill Vernon, the City of Hope's execu- and Mr. and Mrs. Mike Stewart, president of
tions for the event. with his wife. tive coordinator. United Artists Records.

www americanradiohistorv com
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This summer Mac Davisis
hotter than anyone.

] IJ:‘#IF

,

Hissingle“One Hell of aWoman” is 19 witha bullet on
thisweek’s chart. (His biggest hitsince“Baby /- g
Don’t Get Hooked on Me>) e

Hisalbum ““Stop and Smell the Roses’ r

1s steadily climbing the album chart.

And hisTVshow begins July 11on NBC.
Mac’sbeen hotin the past. But he’s hotter thanever
in the present. On Columbia Records «
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The following are the concluding
BMI awards winners:

“THE LOVE | LOST"—Mighty
Three Music, Leon Hufl, Kenneth
Gamble.

“LOVE TRAIN"

Blackwood
Music, Inc. Leon Hull, Kenneth
Gamble,

“LOVES ME LIKE A ROCK™” -
Paul Simon Music, Paul Simon.

“MASTERPIECE” -Stone  Dia-
mond Music Corp.. Norman
Whitheld.

“ME AND MRS. JONESY-—
Blackwood Music, Inec., Leon Hull,
Kenneth Gamble, Gary Gilbert.

“THE MORNING AFTER™
Fox Fanfare Music. Inc., Al Kasha,
Joel Hirschhorn.

“THE MOST BEAUTIFUL
GIRL"—A Gallico Music Corp.. Al-
gee Music Corp., Rory Bourke, Nor-
ris Wilson, Billy Sherrill.

“MY LOVE" -McCartney Music,
inc.. ATV Music Corp.. Paul
McCariney (PRS). Linda
McCartney (PRS).

*MY MARIA"-Speed Music,
ABC/Dunhill Music, Inc.. BW, Ste-
venson, Daniel Moore.

BMI Hosts Winne

“NATURAL HIGH™Crystal
Jukebox, Inc.. Charles McCormick.
“*NO MORE MR. NICE GUY™
Ezra Music Corp., Alice Cooper.

Michael Bruce.

“ONE OF A KIND (LOVE AF-
FAIR)"-Mighty Three Music. Jo-
seph B. JefTerson.

“OPEN UP YOUR HEART"-
Tree Publishing Co., Inc., Roger
Miller, Buddy Killen.

“PAPA WAS A ROLLIN
STONE"—Stone Diamond Music
Corp.. Barrett Strong, Norman
Whithield.

“PEACEFUL"—Four Score Mu-
sic Ca., Kenny Rankin,

“PHOTOGRAPH" —Loaves &
Fishes Music Co., Inc.. George Har-
rison (PRS). Ringo Starr (PRS).

“PILLOW TALK”"-Gambi Mu-
sic, Inc.. Sylvia Robinson, Michael
Burton.

“RAMBLIN' MAN"-No Exil
Music Co.. Dicky Beus,

“THE ROCKING PNEUMONIA
AND BOOGIE WOOGIE FLU™-

—

s

Cotillion Music, Inc., Huey Smith,

“{1 Never Promised You A) ROSE
GARDEN"-Lowery Music Co.,
Inc.. Joe South.

“SATIN SHEETS"-Champion
Music Corp.. John Volinkaty.

“SATURDAY NIGHT'S AL-
RIGHT FOR FIGHTING”-Dick
James Music. Inc., Elton John
(PRS), Bernie Taupin (PRS).

“SAY. HAS ANYBODY SEEN
MY SWEET GYPSY ROSE"—Le-
vine & Brown Music, Inc., Irwin Le-
vine, L. Russell Brown.

“SEPARATE WAYS"—Press Mu-
sic Co., Inc., Richard Mainegra,
Bobby West,

“SHAMBALA"-ABC/Dunhill
Music. Inc., Speed Music. Daniel
Moore,

“SHOW AND TELL"—Fullness
Music, Jerry Fuller.

“SNOWBIRD™ - Beechwood Mu-
sic Corp., Gene MacLellan (BMI
Canada).

“SOMETHIN'S WRONG WITH
ME"—-Pocketful of Tunes, Inc..

wwev americanradiohistorvy com
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. Dan Earl,
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. Lillian Evans, Al Gallico (Algee Mu

sic, Al Gallico Music) Billy Sherrill,
Edward M. Cramer, BM| president,
Theodora Zavin, senior vice presi
dent of Performing Rights, Norris
Wilson and George Richey.

sSill Kahl {(Nom Music), Cramer, Ms
Zavin, William Miller

. Bill Lowery (Lowery Music). Cra

mer, Ms. Zavin.

Gerry Taiter, Eddie Lambert (ABL
Dunhill Music)

Narman Gimbel, Cramer

Guest of Barry White, Barry White,
Abby Schroeder, Aaron Schroeder
(January Music), Stan Catron
Kenny O'Dell, Mrs, Jerry Fuller,
Bob Montgomery (House of Gold
Music), Nick Smengan (Fullness
Music).

John Volinkaty, Mrs
Volinkaty, Mrs. Earl, Mary John
Wilkin, Clarence Selman (Buck
horn Music)

Top BMI Songs of 1974, Part I

Bobby Hart, Danny Janssen.,
“*SOMETHING"” -Harrisongs

Music, Inc., George Harrison (PRS).
“SOUL SONG"—Algee Music
George

Corp.. Norris Wilson,
Richey. Billy Shermll

“SPACE RACE"-WEP Music,
Inc., Irving Music, Inc., Billy Pres-

Lon.

“STUCK IN THE MIDDLE" -
The Hudson Bay Music Co., Gerry

Rafferty (PRS), Joe Egan (PRS).

“SUMMER (THE
TIME)"—Unart
Bobby Goldshoro.

“SUPERFLY"-Camad Mausic

Co.. Curtis Mayfield.
“SUPERMAN"-Prima

Donna Fargo.

“THE TEDDY BEAR SONG™-—
Mick

Champion Music Corp.,
Nixon. Don Earl.

“TIE A YELLOW RIBBON
ROUND THE OLE OAK TREE™-
Levine & Brown Music, Inc., Irwin

Levine, L. Russell Brown.

FIRST
Music Corp.

Donna
Music Co., Algee Music Corp.

wqrgs for 1974

£

g9,

13

14

15.

16.

. Cramer, Mg

- %

Marvin Cohn, Marvin Mattis, Wel
don Arthur McDougal (Blackwood
Music Group).

L. Hussell Brown, Cramer, Ms

Lavin and Irwin Levine
loe Robinson (Gambi Music),

Sylvia Robinson, Cramer, Ms
Zavin and Michael Burton

Favin and Stone
Diamond's Robert Gordy

Sidney Schemel (Unart Music),
Lee Eastman (McCartney Music),
sam Trust (ATV Music)

Cramer, Caroline Karkus, Murray
sporn (Hastings Music), Wesley
Rose (Acuff-Rose).

Bill Anderson, Cramer, Ms. Zavin
Buddy Killen (Tree Publishing).

Fred Bienstock (Hudson Bay Mu-
sic) and Scott McKenzie.

“WE MAY NEVER PASS THIS
WAY AGAIN"-Dawnbreaker Mu-
sic, Jimmy Seals, Dash Crofis.

“WE'YE ONLY JUST BE-
GUN"—Irving Music, Inc.. Paul
Williams, Roger Nichols,

“WHY CAN'T WE LIVE TO-
GETHER"—Sherlyn  Publishing
Co. Tim Thomas.

“WHY ME"—Resaca Music Pub-
lishing Co., Knis KristofTerson.

“WILDFLOWER" —Cosebh Mu-
sic, David Edwards (BMI Canada).
Doug Richardson (BMI Canada).

“WILL IT GO ROUND IN CIR-
CLES"—Irving Music, Inc.. WEP
Music, Inc., Bruce Fisher, Billy Pres-
Lon.

“YES WE CAN CAN"-Marsaint
Music, Allen Toussaint.

“YESTERDAY" —Maclen Music.
Inc., John Lennon (PRS), Paul
McCartney (PRS).

“YOU OUGHT TO BE WITH
ME"™ -Jec Publishing Corp., Al
Green Musie, Inc., Wilhe Miuchell.
Al Green. Al Jackson Jr.

“YOU TURN ME ON I'M A RA-
DIO"—Crazy Crow Music, Joni
Mitchell.
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Room Full of Roses

MICREY GILLEY

At the lop of the Country Charts
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CROSSTNG OVER POP

From the Forthcoming PLAYBOY ALBUM
“Room Fullof Roses” PB 128
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Talent

__NewontheCharts |

THE COMMODORES

“Machine Gun"—66
Up from the comfortable anonymity of being an opening act for Matown
superstars like the Jackson Five, the Commodores move onto the chart with an
aptly-titled rapid fire instrumental after being on Motown three years them-

selves.

“*Machine Gun™ has skitter-chunking guitars and effervescent synthesizer
fills over a boulder-solid beat, blending some of the most commercial elements
of the Crusaders, Billy Preston and Kool & the Gang.

Commodores consist of six young men who met as students at Alabama’s
Tuskegee Institute and still consider the town their home base. They have bas-
tions of popularity on the Southern college circuit and various hotels overseas.
Earlier singles were hits in Europe and Brazil. Manager is Benjamin Ashburn,

N.Y.

Sites Plan Musical Summer

LOS ANGELES—Outdoor pop
music concerts will continue 1o be
held at three major sites here this
summer, although Universal Stu-
dios’ 5,200-seat Amphitheater has
increased its trend of acquiring art-
ists who previously played stands ai
the 4.500-se¢at Greek Theater or one-

TOP QUALITY

| 8X10

Q» PRINTS

LITHOGRAPHED OM HEAVY GLOSS STOCK

BLACK & WHITE 8x10s

500--525.00 1000--538.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

i PICTURES

1887 E. FLORIDA
SPFRINGFIELD, MO, 83003

niters at the 18,000-seat Hollywood
Bowl.

Greek Theater opens July 9-15
with the 20th Anniversary Los An-
geles appearance of Harry Bela-
fonte, The Smothers Brothers will be
there July 25-27 and a soul bill of the
('Jays and Bobby Womack come in
July 29-Aug. 4. Theater and ballet
are the only other August attractions
announced by the Greek thus far,
but a theater spokesman says more
rock bookings are close to final-
ization.

Candygram, a new concert pro-
motion company 18 apparently the
most active Hollywood Bowl booker
this summer. Candygram president
is businessman Irwin Reiss and pro-
duction manager i1s Paul Baratta,
former Bill Graham associate last
with Columbia adr.

Candygram’s schedule empha-
sizes soul acts: Four Tops, B.B. King
and Bobby Blue Bland, Saturday
{ 15); War, Rare Earth & Bloodsione,
June 29: Roberta Flack and Jose
Felictano, July 127 Earth, Wind &
Fire, Graham Central Station and

(Continued on page 15}

ATTENTION PROMOTERS

Book William Devaughn and
other acts.

Now Booking August and September.

Several Choice Dates in July
Still Open

Call NAT CHACKER (215) 561-1636

OMEGA SOUND, INC.
1831 Chestnut Street
Philadelphia, Pa. 19103 :

LOS ANGELES—The first Amer-
ican Song Festival, to be held Labor
Day Weekend at Saratoga Springs,
N.Y'., has set its artists and hosts for
all four nights.

Some 60,000 song entries were re-
ceived by contest deadline and are
now being screened o select the 36
semifinalists.

Larry Goldblatt, festival chair-

J.J.’s Gets
Teens Into
Dancing

SAN DIEGO—Boogie music is
king on the night club scene here, ac-
cording to Tom Brannon who books
talent for the 900-capacity J.J.'s
Club which opened in September.

Steely Dan holds the current at-
tendance record at J.J.'s with over
2000 jamming in for two sets. Other
artists that have done particularly
well at Jerry Merrera's club are Cold
Blood, the James Gang, New Riders,
Black Oak Arkansas and Jesse Colin
& Youngblood,

J.J.’s dance floor is generally in
heavy use, with local San Diego
groups top-billed when national acts
aren’t booked for the Thursday-
Sunday schedule.

J.J's talent budget can go to
$5.000 for an oulstanding attraction.
Minimum nightly operating cost to-
tals are $1.800. Gross potential for a
capacity crowd admissions is about
$12.000. Although beer and wine are
available under tight 1.D. security,
the club attracts mostly teens.

According to Brannon, J.1.'s is the
sole San Diego nitery currently
hooking national name acts on a
consistent basis. Most of the record
stars appearing in the city come into
the various concert halls, he says.

Ontario Locale
Lands CSNY

LOS ANGELES-The Southern
California concert extravaganza
starring Crosby, Stills, Nash &
Young barred by police commission
from the July Fourth holiday week-
end at the Coliseum here (Billboard,
6-15) is now set for Aug. 3 at the On-
tario Motor Speedway,

Ontano, site of the 165,000-au-
dience California Jam April 9 was
the original first choice of promoters
Bill Graham and Watkins Glen
team Shelly Finkel and Jim Koplik.
The Band replaces the Allman
Brothers as co-headliners for the
show,

Reservations by the Ontano mu-
nicipal government about law en-
forcement manpower needs were re-
sponsible for the earlier departure of
the C,S,N&Y show. Apparently the
promoters have now satisfied the
city fathers that they will provide
whatever massive security is needed.

Invest West Sets
Santa Barbara Gigs

LOS ANGELES—Rob Heller and
Invest West Concerts have teamed 1o
promole a series of afternoon shows
al the Santa Barbara Bowl.

Tower of Power and Elvin Bishop
open June 15; followed June 29 by
the New Riders and Commander
Cody; July 13, Linda Ronstadt and
John Stewart. At least three more
dates will be finalized shortly.

www americanradiohistorv com

Pop Ballads Lead All Entries
In American Songfest Event

By NAT FREEDLAND

man, says that the pop ballad cate-
gory got most entries, with country a
strong second. Surpnsingly, rock
had the least entries bul there
seemed o be substantial confusion
among contestants as to whether
their songs belonged in pop or rock.

Entrants can be queried by the
festival about changing their song
category later in the screening proc-
ess, if this change will help the song
move further along toward the fi-
nals. :

Appeaning Aug. 30 will be Jose
Feliciano, the Righteous Brothers,
Sarah Vaughan, the Eagles and the
Stampeders. Aug. 31 will have Al
Wilson, the Spinners, the Oak Ridge
Boys, Rev. James Cleveland, the
Pointer Sisters and Ray Charles,
Wolfman Jack will host these shows.

On Sept. 1, Roger Miller, Loggins
& Messina, Richie Havens, Glen
Yarbrough & the Limeliters, Molly
Bee and the Hagers will perform,
with Miller and Limeliter Lou
Gottlieb hosting.

Sept. 2, Helen Reddy and Paul
Williams will host and perform,
along with whichever of the previ-
ous artists earlier sang the 12 songs
making the finals.

A team of B0, working 20 at a time
on two Saturday-Sunday shifts, is

currently screening the entries for 36
semifinalists to be chosen by July 15.
Entry cassettes are held in a vault at

an 8,000-square-fool screening
headquarters in West Los Angeles.

Among the judges already named
to serve on the final panel are Henry
Mancini, Artie Mogull, Bill Lowery,
Leonard Feather and Jimmie Has-
kell. Mike Post will conduct and ar-
range for the 32-piece festival or-
chestra.

Ticket prices will range from $35
for outdoor seating that can hold up
to 20,000 around the Saratoga Per-
forming Arts Pavilion, to 525 for the
138 closest seats which also includes
admission to the ball following each
show. A 10 percent discount price is
offered on the four-show series
ticket.

Most ticket sales advertising is 1o
be centered in upstate New York
and New York City, although an or-
der mailing is now being sent 1o all
festival entrants.

The song festival will maintain its
1000 best entries that didn't make
the semifinals in a specially indexed
library in Los Angeles, where the
cassettes may be auditioned by le-
giimate industry publishers and
adr representatives seeking com-
mercial new material.

SLY and the FAMILY STONE
EDDIE KENDRICKS
Madison Square Garden, New York

Not since the marriage of Tiny Tim to Miss
Vicky, telecast to a national viewing audience on
the "Tonight Show" several years back. has
there been such a pronounced media interest as
in this public, show business wedding June 5
The house vibes were warm and quite anticipa-
lory as Eddie Kendncks opened the program
with a good sampling of the smooth, pop-soul
sound that fronted so many of the great Tempta-
tion hits. Kendricks slapped palms, shook hands
and generally cavorted throughout his set. He's
got a fine flair for showmanship.

Following Kendnchks and an extended inter-
mission, the wedding procession slowly began to
fill the huge stige. Friends, family and fashion
models joined the elegant couple while Bishop
B.R. Stewart read the vows.

The ceremony was about as solemn as one
would expect it to be in & church of 20,000. The
Garden roared its approval as Sylvester Stewart
and Kathy Silva were pronounced man and wife.
Columbia a&r execute Stephen Paley served
as the best man. The newlyweds posed for pho-
tographers before Sky ot down fo business.

Actually, the set seemed anticlimatic follow-
ing such a dazzling event. The band perlormed
all the hits, including such appropriate titles as
“It's a Family Afair,” “| Want to Take You
Higher,” "Dance to the Music™ and "“If You
Want Me to Stay.” Sly revealed a new song from
an upcoming album titled "Mother Beautiful”
and introduced the gracious lady to the au-
dience, The crowd went wild. Sly's amalgama-
tion of rock, jazz and blues reached its zenith
when everyone in the bulging arena arose and
joined in on the chorus of “Stand.” Sly, al-
though glowing, appeared shghtly nervous and
has been better, But theén how many grooms
really perform well on their wedding night?

PHIL GELORMINE

THE WHO
GOLDEN EARRINGS
Madison Square Garden, New York

Take your pick of superlatives to describe the
Who lune 10-they'll all apply.

This ULK. group defivered what has to be con-
sidered one of the finest concerts ever in the
Garden. But isn't that whal we're supposed to
expect from Messrs, Peter Townshend, Roger
Daltrey, Keith Moon and John Entwistle.

Having ironed out a number of difficulties
from their opening night's performance, lhe
Whao was in the groove from the outset, opening

Talentin Action

with such tunes as "Can’t Explain™ and "Sum-
merlime Blues.”

Daltrey's vocals were cnsp and incisive, as
were the group's harmonizing efforts, Towns:
hend, master of the stage with his prancing and
strung-out pguitar playing, was superb; and
Moon, drums, and Entwistle, bass, while not up
front visually, were integral throughout.

To their credit, the group's main emphasis
was on providing the audience, all 20,000 plus,
with what they came to hear—notably such Who
classics as “Pinball Wizard," “Tommy,” “See
Me,” "My Generation,” and from their latest
"Quadrophenia” LP “Bellboy" and “Behind
Blue lce."

Unlike 2 number of newer rock bands, the
Who's use of stage histioronics was not over-
bearing. Rather, it was controlled throughout,
blending almost perfectly with the music, They
were as professional as they were creative and
energelic.

This four-night performance was the only ap-
pearance slated for the MCA group in the U.S.
this year, as they'll be continuing work on the
film version of “Tommy." And, without a doubt,
il further enhanced their reputation as one of
the prime movers of rock music in the last
decade.

Track Records rock group Golden Earrings
opened the show. Possibly considered as excess
baggage by many of those who turned out pri-
marily for the Who, the band worked its way
through a number of selections from their
recently refeased “Moontan” LP. They seemed
to be too concerned with stage trappings and ef-
fects, and their material led to tedium after
awhile, as those “effects” wore thin.

JIM MELANSON

JAMES TAYLOR
Carnegie Hall, New York

If any lesson was learned at this May 27 con-
cert, it was very simply that Taylor should play
more 50lo numbers. He began his set with a few
well-received solo tunes, but then was joined by
a lull electric band replete with harns. Much of
the simplicity rendered in his songs was lost in
the muffle of the backup.

He did have great musicians playing with
him, but many times they became totally over-
powering. While they served as a useful vehicle
several hmes dunng the set, overall they only
took away from his songs’ beauty. All of the old
hits were played, as well as many new numbers
including the easy-rocking “Migration.” Taylor
bore out his ability to captivate large audiences

(Continued on page i3)
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18,298 PEOPLE

$94,108 GROSS

BACHMAN-TURNER OVERDRIVE
CLIMAX BLUES BAND

FRESH START

Tuesday and Wednesday, May 7-8, Kiel Auditorium
St. Louis, Missouri
(sorry we couldn’t get a weekend)

Bachman-Turner Overdrive
Personal Manager: Bruce Allen
Booking Agent: RPM Ltd. (Paul Smith)

Climax Blues Band
Personal Manager: Miles Copeland

Booking Agent: CMA (Richard Halem)

Fresh Start

Personal Manager: Max Byfuglin
Booking Agent: RPM Ltd. (Paul Smith)

Concert promotion midwest tour
Spring 1974, Ron Powell

Thank you for the feeling,
Ron Powell

St. Louis, Missouri
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If you own a fine electronic
iInsirument, congratulations.
Youre half way there.
Now get info your JBL dealers
and finish the frip.
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K151

Thunder for the
electric bass
and organ. As
much bass
fundamental as
two 15" drivers.
Virtually
unburstable. 150
watts RMS. 18
inches. $198.

K140

Designed

specifically for
the electric bass
and organ. 157
pounds of low

frequency

dynamite. 150
waftts RMS. 15
inches. $123.

K145

New 15-incher

and organ. A
bright, punchy

for electric bass

150 watts RMS.
$135.

K130

Extended range
sound for lead
guitar, bass,
organ, vocal,
you name it.
125 watts RMS.
15 inches. $108.

K120

For lead or
rhythm guitar or

KO

For lead or electric piano.
rhythm guitar. Incredibly
Compact and efficient, full
very portable. range. 12 inches.

10 inches. $81. $105.

Every JBL Musical Instrument Loudspeaker comes packed with a small piece
of forever: a warranty, without time limitations, against manufacturing defects.

(Some of the finest musical instruments
ever made are loudspeakers.)

James B. Lansing Sound, Inc./Professional Division 3249 Casitas Avenue, Los Angeles 90039

sound all its own.
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Talent

Onion Roll Has Tempting
Menu of Jazz Delicacies

LOS ANGELES—A new jazz
room here, the Onion Roll. is book-
ing talent on a Thursday through
Sunday format.

Owner Jack Richards, who turned
the banquet room into a talent show-
case thus far has booked Cal Tjader,
Teddy Edwards, Freddie Hubbard,
Supersax, Terry Gibbs.

Upcoming attractions include
Dick Berk and his California All-
Stars, Cannonball Adderley, Willie
Bobo, Anita O'Day and Stanley
Turrentine.

The room has a 125 seat capacity
and is located in nearby Santa
Monica on Santa Monica Blvd.

Richards, who never booked tal-
ent before, buys all the attractions
and claims his top price is $3000 for
four nights. That's the amount he
paid for Hubbard.

In addition to the headliner play-
ing from 2:15 p.m. until 2 a.m. four
nights, the room also features a Sun-
day afternoon 4 to 8 p.m. session
with the star name followed by a jam
session lasting until 1 a.m.

For a main headliner there is a
sliding door charge, from $1.75 1o $5
(for Hubbard). It costs $1 to getin to
the jam session,

Richards, who has owned the res-
taurant 10 months, turned to a jazz

policy when Shelly’s Manne Hole
folded.

He has pained a quick following
by placing ads on KBCA-FM, the
24-hour jazz station and in the Sun-
day Los Angeles Times. The appear-
ance of the Onion Roll gives the
western part of the city its first jazz

Who/ Where/ When_

(All entries for Who—Where—When should be sent to
Helen Wirth, Billboard, | Astor Plaza, New York, N.Y. 10036.)

Campus appearances by artists are
incorpurated into the ﬁ,m'ugx Felow.
Arrisis uppedring on campus ure
marked with an asterisk,

EAST

JAMES BROWN (Potydor): Auditorium,
Syracuse, N.Y., June 28; Civic Center,
Providence, R.I. (28); Veterans Audito-

- rum, Boston (30).

JUNE 22,1974, BILLBOARD

DOYLE HOLLY (Barnaby) Escoheag,
A.L, June 29.

HUES CORP. (RCA): Community Gar-
dens, Jamaica, N.Y., June 21; Mr. D's,
Paterson, N.J. (22); Superstar,
Brooklyn, N.Y. (23); Sugar Shack, Bos-
ton (24-30).

MILLIE JACKSON (Polydor). Premier
Theater, Brooklyn, June 25.

*DOUG KERSHAW (Warnar Bros.):
Portamith High School, N.H., Juna 22,
KIKI DEE BAND (Rocket): Performance
Center, Cambridge, Mass., June 17;
Cape Cod Coliseum (18-19); Bijou,
Philadelphia (20-22).

GORDON LIGHTFOOT (Reprisa): Sara-
toga Springs, M.Y., Juna 25.

CHARLIE LOUVIN (United Artist): Bear,
Del., June 23; Clinton, N.Y. (29).
MAHAVISHNU ORCH. (Columbia):
Spectrum, Philadelphia, June 19;
Mosque, Piltsburgh, Pa. {20). Schaeler
Music Faslival, Central Park, N.Y. (24);
Cape Cod Coliseum, Mass. (26);, Per-
forming Arts Center. Saratoga, N.Y.
(27).

HERBIE MANN (Atlantic): Central Park,
MN.Y., June 28.

MELANIE (MNeighborhood): Schaefer
Music Festival, Central Park, N.Y.,
June 15,

TOMMY OVERSTREET (Dot): Rein-
holds Penna, Carnival, June 28,
PERSUADERS (Atiantic). Manhattan
Center, N.Y., June 22,

ELVIS PRESLEY (RCA): Civic Center,
Providence, R.l., June 22; The Spec-

trum, Philadelphia (23) Convention
Center, Niagara Falls, N.Y. (24).

JIM STAFFORD (MGM): Wallingford,
Caonn., Juna 17-22,

BILLY WALKER (MGM): Paradise
Ranch, Delmont, Pa., June 23.

WEST

HOYT AXTOM (A&M): Palamino Club, N.
Hollywood, Calif., June 28-30.

CHICAGO (Columbia); Memarial Coli-
gaum, Portiland, Oregon, June 18;
Seattle Centre Coliseum, Wash. (18-
20}, Convention Center, Las Vegas
(24}, Balboa Stadium, San Diego, Calif.
(28).

DAVID FRIZZELL (Capitol): K & D Res-
taurant, Medford, Oregon, June 26-27;
40 Grand Club, Sacramento, Calif. {28-
29).

RAMSEY LE’HIE (Columbia): Trojan
Horse, Seattle, Wash., June 24-July 6.

ELVIS PRESLEY {HCA]: Milwaukes
Arena, Wisc., June 28,

SUSAN RAYE (Capitol); D.J.'s Lounge,
Flagstaft, Ariz., June 19; Cow Palace,
Colorado Springs, Colo. (20); Party
House, Montrose, Colo. (21) American
Legion, Gillell, Wyo, (22).

DIANA ROSS (Motown): Sahara Hotel,
Lake Tahoe, Nevada, June 22-July 4.
TROY SEALS (Allantic): Palamino Club,

Hollywood, Calif., June 2B-29.

JIM STAFFORD (MGM): Magic Moun-
tain, Valencia, Calif., June 25-30.

FREDDY WELLER (Dot): Glenn County
Fair, Orland, Calif., June 22; Mr.
Lucky's, Phoenix, Ariz. (26); Buckskin
Cilub, Tucson, Ariz. (30).

MID-WEST

BLUE MAGIC (Atlantic). High Chap-
peral, Chicago, June 26-30.

*BROWNSYILLE STATION (Big Traa)
Sioux Falls Arena, S.0.. June 21; St
Paul Auditerium, Minn. (22); City Audi-

{Continued on page 25)

ARTISTS AUDITIONS

Philadelphia based OMEGA SOUND, INC.,
Independent Record Producers, is screen-
ing to sign additional initial acts. Recording
and Management Contracts available. We

have Top Charted records.
DON'T MISS THIS OPPORTUNITY.

Auditions will be held in the following cities

NEW YORK PHILADELPHIA CHICAGO

LOS ANGELES and LONDON

Call LOU SAFT (215) 561-1636

Business Days 1:00 P.M. to 5:00 P.M. E.D.T.
or write to

OMEGA SOUND, INC.
1831 Chestnut St., Philadelphia, Pa. 19103.
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The Chorts

ANDY & DAVID WILLIAMS
“What's Your Name?"—98

The Osmonds and Jackson 5 de-
veloped the formula of cutting old-
ies for a new audience of carly-and-
pre-teens, Now Andy & David Wil-
liams have made it work for them
with a sweetly charming update of a
fine rock 'n’ roll ballad.

The 14-year-old twins are neph-
ews of the elder Andy Williams and
now record for his Barnaby label af-
ter a stint with another company.
Manager is another former member
of the Williams Brothers act, their
father, Don.

Rock Fails
At Shubert
Philly Site

PHILADELPHIA—The 1,900-
seat Shubert Theater, center-city
citadel for Broadway musicals, has
had it with hard rock after a per-
formance by Mott the Hoople.

“A 5 percent audience element
made it impossible to operate,” says
Stan Hurwitz, managing director of
the Shubert.

Electric Factory Concerts, which
promoted the rock shows started last
September, concurred in the deci-
sion to end the rock concerts, blam-
ing much of the trouble to the way
*“police have been overreacting™ and
in their use of “excessive violence
and force.” Electric Factory Con-
certs had to foot all the bills for the
damage done.

Mott the Hoople came to Phila-
delphia from a week-long stand at
Broadway's Uris theater, which went
off with no incidents and was hailed
as a milestone in bringing theatrical
rock into intimate concert settings.

Pop Names Set
For Snowmass

ASPEN, Colo.—~The first annual
Snowmass Summer Pop Concert
series, produced by Wally Birk, Bob
Schuster and Steve Pilaster, has
completed setting dates.

Artists appearing at the 2,500-seat
tent in Snowmass, resort area ad-
joining Aspen, are: Loudon
Wainwright and Home Brew, June
18; Gordon Lightfoot, July 13; Jack-
son Brown, July 20: Brewer & Ship-
ley and the Ozark Mountain
Daredevils, June 27; Doug Ker-
shaw, Aug. 3; Up With People, Aug,
10; Jose Feliciano, Aug. 18; Bonnie
Raitt, Aug. 24; New Riders of the
Purple Sage, Sepl. 3.

Each performer will do two Satur-
day night shows at the facility. En-
tire series will be taped for broadcast
in Denver over KBPI-FM. A July
Fourth concert is still a strong possi-
bility.
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Campus News

WNYU-FM Boosts
Talent Via Remotes

By JIM FISHEL

NEW YORK-WNYU-FM, the
radio voice of New York University,
has been sponsoring a weekly show
of top music acts recorded live at
Allan Pepper and Stanley
Snadowsky's The Bottom Line Club
in Greenwich Village.

Under the title “From The Bottom
Line,” this series has been on the
air since March 27, when they first
broadcast The Strawbs live from the
club.

The idea for this series came
from many people, according to
Denis McNamara, producer of the
program.

“WNEW-FM had been doing a
similar series and its general man-
aper Varner Paulson is on our sta-
tion’s board,” he says. “He and Scott
Muni (music director) told us to try
the idea and they even held a benefit
to raise funds for us.”

This first concert at Town Hall
featured David Bromberg, and pro-
duced the necessary funds to
purchase the required remote equip-
ment. With help from Judy Lyons
and Lita Ghiorzi of Buddah
Records, McNamara helped to es-
tablish the idea and he then ap-
proached The Bottom Line. Owners
Pepper and Snadowsky accepted the
idea.

Snadowsky says McNamara and
hiscrewhavebeennothingbut“A-1."

“One of the reasons we decided to
take a chance on the show is because
McNamara is so together,” he says.
“His crew 15 great and so profes-
stonal, and the tape quality is
excellent.

“There is really no way to gauge
what affect this series has had on the
club’s business, but it definitely
made a lot more people aware of
us.”

“From The Bottom Line™ has fea-
tured many acts since that initial
broadcast including Ry Cooder,
Ashford and Simpson, Bette Davis,
The Persuasions, Buffy St Marie,
Livingston Taylor, Orphan, Les
Vanations, Robin Kenyatta, Larry

Coryell, Les McCann, Gato
Barbien, Al Stewart, Don McLean,
Country Gazette and Mike

Bloomfield and Friends featuring Al
Kooper.

In addition to these regular Bot-
tom Line broadcasts, WNYU-FM
also presented portions of the recent
“Sing-Out Magazine”™ benefit that
featured Pete Seecger, and Happy
and Artie Traum among others, The
station has also broadcast one live
concert from Max’s Kansas City fea-
turing Janis lan and Eric Kaz, and
was presented in cooperation with
Atlantic Records.

Several groups that played The
Bottom Line have firmly refused to
submit to the WNYU-FM broadcast
for a wide assortment of reasons that
include other commitments with
similar programs on commercial
radio.

McNamara is quick to point out
that the station is non-commercial,
and owned by NYU although stu-
dent run.

“Noone is paid, neither the artists,
staff or club, and nuthing is asked or
received,” he says. “We have never
solicited any money from the club
nor the record companies to keep
this series going.

“We think this series is a great op-
portunity, because no other station
in New York is doing it."”

The show would be broadcast live
on the date of the tapings,
McNamara notes, but the station
can’t afford the necessary phone
lines needed for a live remote broad-

cast. So there is a delay of one to
three weeks for the show to be aired,
depending on the amount of groups
taped at the club each week,

WNYU-FM has the second
strongest broadcast signal (8,300
waltts) in the area for a college sta-
tion and it can be heard in a 70-mile
radius, although it is only on the air
Monday through Friday from 4 p.m,
to 1 a.m., since it shares the fre-
quency with WFDU-FM Farleigh
Dickinson University in New Jersey.

Response to the show has been ex-
cellent, according to McNamara,
and the station has received about
100 letters of support since its incep-
tion. McNamara says the only real
problem at this time is the lack of
money. Because of this, the station
15 extremely low on recording tape
and they are currently trying to so-
licit some tape companies to help
them out, _

“From The Bottom Line” is off to
a roaring start and future pos-
sibilities are unlimited, but
McNamara honestly sums it up best
thusly: “The series will continue just
as long as it possibly can.”

LCampus BriefsJ

Berklee College of Music in Bos-
ton will host a Special Summer
Studies Workshop from July 8-26.
This project will include instruction
in such areas as the incorporation of

jazz-rock in the school music pro-

gram, the pmchcal aspects of elec-
tronic music synthesis, and the
teaching of classical guitar,

The workshop will be conducted
by many of Berklee's faculty includ-
ing Gary Burton, Phil Wilson and
John Laporta. This series of summer
workshops aims to provide music
educators with insights and substan-
live techniques necessary to the de-
velopment of relevant and contem-
porary school music curriculum.

L * *

The University of Delaware in
Dover will feature a six-week Festi-
val of Arts. Concerts will feature Er-
roll Gamer, Count Basie, Sergio
Mendes and Brazil 77, and Mary
Travers. In addition, there will be
three plays performed by a resident
repertory theatre company, and a
presentation by the Alvin Nicholais
Dance Theatre,

* * *

Temple University will again host
their annual Music Institute, coin-
ciding with the Music Festival, this
summer beginning June 24 and end-
ing August 4. Since its inception in
1968, the Summer Music Institute
has dedicated itself to developing an
environment conducive to the indi-
vidual growth of young professional
musicians,

* * &

Morten Lauridsen, a graduate of
The University of Southern Califor-
nia, has been named this year’s win-
ner of the Annual Jimmy McHugh
Composition Award of $600. Lau-
ridsen is from Colfas, Wash., and he
recently received his Doctor of Mu-
sical Arts Degree from USC.

* * *

The students of the Flandreau In-
dian School in Flandreau, S.D., have
initiated a non-commercial radio
station (KFIS) and they are in dire
need of music. Station manager
Leon Laducer would like to hear
from record companies and other
music services who might help out.
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Talent

| Studio

Track

By BOB KIRSCH

Shelter Records’ Third Street
Church Studio in Tulsa, is planning
on Kinky Friedman coming in this
summer for some work. Willie Nel-
son will be producing the dates. Also
at the studio, a new 16-track board is
being put in to tie in with some other
remodeling.

] W b

Kendun Recorders in Los Angeles
has seen lots of activity over the past
few weeks. Mastering work is being
done on the upcoming live LP from
Bob Dylan and the Band, tentatively
titled “Before the Flood." Shuggie
Otis is recording at the studio with
father Johnny producing and Carl
Yanchar handling the engineering
chores. Mastering of the latest Joe
Cocker single, “Put Oul the Light,”
was also recently completed at the
studio,

In other work, mastering is being
done for the next Fifth Dimension
LP, and mastering has been finished
for the next Maxayn single for
Warner Bros. Mastering work s
being completed on 20th Century’s
Nancy Wayne's next LP. Ed Marti-
nez handled production on the set,
The new Isley Brothers LP was mas-
tered at the studio, as well as Jerry
Riopelle’s first LP effort for ABC,
Harvey Bruee produced the set with
Keith Olsen engineering. Other mas-
ters done recently at the studio in-
cluded the Minnie Ripperston
single for Epic, Del Shannon's
“Runaround Sue”™ for Brinsh UA
with Electric Light Orchestra mem-
ber Jeff Lynne lending a helping
hand and an LP for Barabas. Kent
Duncan of the studio handles the
majority of the mastering. Dvlan’s
live set, incidentally, was mixed at
Village Recorder in Los Angeles,
with Rob Fraboni handling the engi-
neering chores.

* x

At Haji Sound in Los Angeles, the
firm's mobile sound truck has been
busy over the past few months. The
truck is owned by John Fiore and
Alex Kazanegras, who generally act
as engineers on the various sessions
and sometimes as co-producers. In
use since last August. the truck is
fully carpeted and panelled and fea-
tures a queen sized bed and a fire-
place. Equipment includes a custom
built 24-in 16-out console which can
be adapted for 24-out, two full racks
of outboard pear and a 3M l6-track
machine.

The truck travels frequently, and
most recently returned from Big
Bear in California where the mixing
on the next Johnny Nash LP was
completed. The soundtrack to

MNash’s movie is now being mixed in
Los Angeles, with the film set for an
August release. Later this year, the
truck will travel o Jamaica for two
months for work on another Nash
sel.

During the past year, the truck has
been used for the recording of two
Loggins & Messina LPs, “Full Sail”
and the double live set. The pair will
use the mobile unit for their next ef-
fort, with recording set to start this
summer in Los Angeles, or at Mes-
sina’s ranch 1n Ojai, Calif.

Other artists who have used the
facilities over the past year include
Richard Pryor, Percy Faith, Andy
Williams, Mott the Hoople and a
Charlie Byrd LP recorded at Con-
certs By The Sea. Fiore estimates
that some 15 artists have used the 21
by 8-foot truck. The truck also car-
ries its own generator, so recording
can be remote in the truest sense of
the word,

* ok ok

Plenty of activity at Larrabee
Sound in Los Angeles, reports Bar-
bara Lewis of the studio. Recent
projects included: Cher's “Dark
Lady™ set produced by Snuff Garrett
with Lenny Roberts handling the en-
gineering and Al Capps doing the ar-
rangements: Cliffe De Young's latest
for MCA, produced and arranged
by Capps and engineered by Rob-
erts; Chris Christman in the studio
for Capricorn with Jerry Fuller han-
dling production and Barry Rudolph
working the control boards: Colum-
bia's Johnny Mathis in with Fuller
again doing the production and
Rudolph at the controls: Bell's Trini
Lopez is being produced by Snuff
CGarrett with Lenny Roberts engi-
neering; Robbie Krieger, ex-Door
and now of the Butts Band in with
Chris Morris and Jimmy Robinson
handling the engineering: and the
cartoon series, “Emergency + 4.
produced by Fred Calvert Produc-
tions and engineered by Jim Hilton.

* w 1

Dave Brubeck and his sons,
Darius, Chris and Danny, in to cut a
new album for Atlantic Records at
New York's C & 1 Studios last week.
Michael Cuscuna produced. . . . Far-
ther downtown at the Electnic Lady
Studios Eddie Kramer and Gary
Wright were finishing up a Spooky
Tooth album for Island Records. . . .
Other recent activity at the Lady had
Gene Cornish and Dino Danelli in
producing Richard Supa for Screen
Gems, and Lobo producing Richard
LaVoie for Big Tree.

New York's Record Plant hosting

(Continued on page 26)
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The Charts.

FANCY
“Wild Thing"—95
Fancy is a new English group con-
sisting of statuesque blonde vocalist
Helen Fancy and four instrumental-
ists. Their specialty is contemporary
updates of rock oldies. “Wild
Thing,” originally a Troggs mid-six-
ties hit, was actually Fancy's first
record and stayed an unusual 12
weeks at the bottom of the British
charts, though never quite climbing
o top 50. Fancy 1s now cutting its
debut album, Thu} re distributed in
LS. by Big Tree via Atlantic. Man-
agement, Mike Hurst of Young-
blood company in London.

IT ALL.

(That’s what weve got)

...The equipment and facilities (three 16-track. quad-equipped
studios for recording, mixing and plavback), experienced and
musically hip engineers, the incredible Criteria Rhythm Section
(they've made the very best artists sound better)...and an entire
wall full of gold records to prove it all works. Plus clean air, a
gorgeous climate, and a great town to swing or relax in. Youve

Criteria

got to be silly to record anywwhere else. Send for our brochure.

RECORDING STUDIOS.
(305) 947.5611

1755 N.E. 149th Street.
Miami. Florida 33161

Signings

Mike Lookinland. 13, (Bobby
Brady of the TV show "The Brady
Bunch™) to Capitol Records. Debut
single “Love Doesn’t Care Who's In
It” will be released within the next
two weeks.

Frijid Pink to Fantasy Records.
First album, “All Pink Inside,™ will
bow in late July. ... The Roto
Rooter Good Time Christmas Band
to Vanguard Records,

Producers Reid Whitelaw and
Norman Bergen have signed 12-
year-old Ralph Carter, one of the
stars in the musical “Raisin.” and
also featured in the CB5-TV “Good
Times™ series. Jazz organist
“Groove” Holmes to Flying Dutch-
man.

Police Probing
Complaints
Against Firm

LOS ANGELES-The Police
Bunco Squad here is investigating
customer complaints against Mike
Liszt's Marathon Productions,
which had leased the Beverly Hilton
Hotel grand ballroom for nitery-
type shows with Johnny Mathis.
Sammy Davis Jr., Bill fushy and lke
& Tina Turner,

Over 100 complaints have been
received by the LAPD, mostly in-
volving refunds allegedly not being
made for cancelled performances
and alleged double-charging on
credit cards. Police said that so far
they have been unable 1o contact
Liszt or anybody else at Marathon.

Before Marathon closed down op-
erations at the 1500-seat facility, 1t
had announced upcoming appear-
ances by the Staple Singers, Four
Tops. Aretha Franklin and Ray
Charles.

BB. King Joins
Evers Tribute
In Mississippi

FAYETTE, Miss.—-B.B. King will
again join Fayette Mayor Charles
Evers as cohost of the second annual
“Mississippi Homecoming”™ tribute
to slain civil rights leader Medgar
Evers on June 27. He will also head-
line the evening’s concert in the City
Auditorium,

Others scheduled to perform are
Tyrone Davis, the Chambers Broth-
ers, Rev. Cleophus Robinson, Liule
Milton, William Bell, Milton Brad-
ley, Billy Cee and the Brown Sugars,
Robert Earl Jones and James Earl
Jones. Dick Gregory will emcee the
program. Joe Lewis of WOKJ Radio
will be the producer.

wwWw americanradiohistorv com

Who/Where/When

MILLIE JACKSOM (Polydor): Biloxi,
Miss., June 17; Borgen Hall, Wilming-
ton, N.C. (21); Evers Fountain Lounge,
Fayette, Miss. (22).

DOUG KERSHAW (Warner Bros.): Red
Dog Dan's, Albuquerque, N.M., June
24-28.

LYNYRD SKYNYRD (MCA): Austin,
Texas, Juna 17; Greenville Auditorium,
8.C. (25).

NATURAL FOUR (Buddah) Shulers,
Dania, Fla., Juna 19-23,

TOMMY OVERSTREET (Dot): American
Legion Park, Culpeper, Va., June 30,
ELVIS PRESLEY (RCA): Civic Center,
Amarillo, Texas, June 19; Freedom

Hall, Lousiville, Ky. (26).

JEANNE PRUETT (MCA) Columbus
Coliseum, Miss., June 21.

JERRY REED (RCA): Six Flags Over
Texas, Arlington, Texas, June 19,

MARTY ROBBINS (MCA): Civic Canter,
Monroe, La., June 28, Coliseum, Jack-
son, Tenn. (29)

TERBRY STAFFORD (Atiantic): Skyline
Club, Farmington, N.M., June 17-29.
MARSHALL TUCKER BAND (Capri-
corn). Barton Coliseum, Little Rock,

Ark., June 23; Dallas, Texas (28).

DOTTIE WEST (RCA): Arlington, Texas,
June 17: Mashville, Tenn. (20).

Cape Cod Venue
Going Musical

SOUTH YARMOUTH, Mass.—
Concert and Promotional Enter-
prises Inc. will use the Cape Cod
Coliseum here as a year-round ma-
jor showease for concerts. The 7,200-
seat hall is going into its second seca-
son of summer concerts and sched-
uled artists include The Beach Boys,
John McLaughlin, Helen Reddy,
Ella Fuzgerald and Three Dog

® Continued from pape 24

torium, Fargo, N.D. (23); Raceway,
Grand Forks, N.D. (25); St. Clair Col-
lege, Windsor, Ont. Canada (30).

CHICAGO (Columbia): Vancouver Coli-
seum, B.C. Canada, June 17.

JIM GLASER (MGM): Saginaw Fair-
grounds, Mich., June 30.

DOYLE HOLLY (Barnaby): }anaing,
Mich., June 18-23.

*DAVID HOUSTON (Epic) Memorial Au-
ditorium, Topeka, Kansas, June 20;
Century I, Convention Hall, Wichita,
Kansas (21); Memorial Auditorium,
Kansas City, Kansas (22); IlIl. High
School Auditorium, La. Moille (23);
Tumble-In Bar, Echerman, Mich. (2B);
Waterioo Fish & Game Club, Kitch-
arner, Ont. Canada (29).

MILLIE JACKSON (Polydor): IMA Audi-
torium, Flint, Mich., June 30,

“LED KOTTKE (Capitol): Harper College,
Palestineg, IIl., June 28.

*THE LETTERMEN (Capitol): Pine Knob
Pavillion, Hamilton, Mich., Jung 15
High School Arena, Marion, ind. (22).

LYNYRD SKYNYRD (MCA): Cleveland
Stadium, Ohio, June 23; Mershon Audi-
torium, Columbus, Qhio (24).
MAHAVISHNU ORCH. (Columbia);
Massey Hall, Toronto, Canada, June
28; London Arena, Canada {(23); Ham-
iton Place, Canada {30).

TOMMY OVERSTREET (Dot): Country
Palace, Toledo, Ohio, June 28.

ELVIS PRESLEY (RCA) Convention
Center, Cleveland, Ohio, June 21; Vet-
erans Auditorium, Des Moines, lowa
{20); 5t. John's Arena, Columbus, Chio
{25); University Hall, Bloomington, Ind
(27); Municipal Auditorium, Kansas
City, Mo. {28), Civic Auditorium,
Omaha, Nabr. (30).

*JEANNE PRUETT (MCA). Lake Cilty
High School Auditorium, Minn., June
28,

SUSAN RAYE (Capitol): Cove, Bridge-
port, Nebr., June 26; Fair, Cedar Rap-

ids, lowa (29). Night.
DJGHIEIWEET (RCA): Mishawaka, Ind., The Coliseum, fifth largest facility
une .

JESSE COLIN YOUNG (Capitol: Or- in New England, hopes to continue

pheum Theater, Wichita, Kansas, Juna putting on shows into the Winter
30 months. The firm tentatively plans

o have one concert altraction per
month. plus trade shows, hockey
games, and the traditional appear-
ances of Arthur Fiedler and the Bos-
ton Pops and the Boston Ballet
Company at Christmas.

UCLA Extension
Probes Rock Lyrics

LOS ANGELES—UCLA's Exten-
sion is presenting a study group
analyzing the poetry of rock music.
Discussions and lectures of selected
works of rock arusts will be com-
pared with those of major poets by
writer Katherine Braverman. The
sessions will be held at the West-
wood United Methodist Church on
Tuesdays, June 18 through July 23
from 12:30 o 3:30 p.m

The UCLA Extension recently
presented a course on the music and
recording industries, sponsored by
NARAS and Billboard.

SOUTH

MOE BANDY (GRC): Golden Stallion,
san Antonio, Texas, Junea 18,

WILLIAM BELL (Stax): Albany, Georgia,
June 21, Evers’ Parade, Jackson, Miss,
(26), Coliseurn, Jackson, Miss. (27),
Monroe, La. (29),

JAMES BROWN (Polydor): Civic Cen-
ler, Hoanoke, Va., June 22; Civic Cen-
ter, Ballimore, Md. [23).

BEROWNSVILLE STATION (Big Tree):
Fark Center, Charlotte, N.C., June 28;
Convantion Centar, Ashville, N.C. (29).

DELFONICS (Bell): Carousel, Balti-
more, Md., June 12-17.

*DR. JOHN (Atlantic) McDonald Gym, La
Mar Univ., Beaumont, Texas, June 21,
Hotheinz FPavillion, Houston, Texas
{22), Moody Coliseumn, Dallas, Texas
{23); Lakaland Amusameant Park, Tann
(28); Daniel Boone Amphitheatre, Hills-
borough, N.C. (29).

DON GIBSON (MGM): Lakeland Park,
Memphis, Tenn., Juna 19; Music Coun-
try USA, Rocket, Texas (30).

DAVID HOUSTON (Epic): Opryland,
Mashville, Tenn., June 25.

THIS COUPON IS WORTH $2500

($100 for each year we've been in business)

WIN!
First Prize

20 houwr, 16-frack recording Session
complata. Expart tachiicians, custom
conscla, Dolby and DBX. eq piano,
grgan, drums, guilar-bass amps (all
gesaions to be used in 30 day period).

Second Prize
10 howur B-track session worth $1000!

THE DELTA SWEEPSTAKES!!

to reintroduce you to profes-
sional and well-equipped Delta
Recording Studio in the Palace
Theatre Building, 1564 Broad-
way (47th St.), New York, N.Y.

| Delta Sweepstakes, Box 826, Deadiine: |
| Billboard, 1515 Broadway, New York, N.Y. 10036, “‘“""E“Eﬂﬁ_ I
| Name _ ) - August 12, 1874, |
| Address = gom—e oo BONUS: I
{ CityaState 7z g ¥4l Hoood al Duke snd |y

**NOTE: Void whare pmﬂmlt&u by state I-lw NoO purchase requinad, 15% discounl |
| You must be 21 (o enter |
I
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TEXAS

Over 160 television stations are
now carrying the half-hour Spanish
language vanety show “Fanfarria
Falcon.” The show, hosted by Fal-
con Records President Arnaldo
Ramirez, Sr. and singer-personality
Carlos Guzman, is produced by
Jeanne (La Guera) Normann. La
Guera has made 1t her goal to pro-
duce a show featuring Spanish
speaking artists for national tele-
vision. ... KRGVY-AM has boosted
its ratings in the Rio Grande Valley
since Manny Lopez took over as pro-
gram director. ... A promising
young group on the Chicano scene is
Zavala, headed by Johnny Ray Ca-
nales. They have just recorded two
singles for Freddie Records—"Deve-
ritas” b/w “Por Olvidarte™ and “La
Guera” b/w “Por tu Salida.™ Al
four songs were composed by mem-

LatinScene

bers of the group. Zavala is also
planning a tour in the near future,

Joe Mejia's latest LP on Sonido
Internacional features the songs he
introduced as one of the composers
invited o compete at the “Primer
Festival de la Cancion Latina™ in
Los Angeles last July. The LP is t-
tled “Una Cancion Para Ti.” Mejia's
invitation to compete at the festival
came as a result of his success with
“Te Traigo Estas Flores,” recorded
initially by Freddie Martinez and
later by just about everybody on the
scene. The Chicano composer’s
songs have been recorded by such
Mexican greats as Angelica Maria
and Prez Prado. . . . Popular spot for
Chicano and country bands in La-
redo 15 Wicho Garcia’s Casablanca
Ballroom.

Carlos Guzman y Los Jovenes will
be touring the West Coast during the

Billboard SPECIAL SURVEY lor Week Ending 6/22/74
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= TITLE—Artist, Label &
= Humber [(Distributing Label}

1 VICENTE FERNANDEZ
“Me Caso El Sabado,” Caytronics 1405

ANGELICA MARIA
“Tonto," Somdo International 51-B006

JUAN TORRES
"Yol. 19" Musart 1624

2

3

4 | MOCEDADES
“Eres Tu," Tara TRS-53000

5

b

LOS MUECAS

“Presagio,” Caytronscs 1389
LOS BABYS

“Album De Oro,” Pearless 1749

7 VICENTE FERNANDEZ
“Toda Una Epoca,” Caytromics 1379

B YOLANDA DEL RIO
“Pertenezco A ti,” Arcano 3235
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1 LOS BABYS

“Album De Oro,” Peerless 1749
2 MOCEDADES

“Eres Tu.” Tara TRS 53000
3 LOS FREDDYS

“Quiern Ser Feliz.” Echa 25109

4 JULIO IGLESIAS
“Soy," Mhambra 16

5 | LARRY HARLOW
“Salza.” Fania SLP 00450

b PELLIN RODRIGUEZ
"'l.'.,lsl:mame Los Ojos,” Bosinguen ADG
| i

7 | ANGELICA MARIA
"Tonto,” Sonida [nternatsonal S51-8006

11

13
14
15

12 | FREDDY MARTINEZ

IN LOS ANGELES
2% | TITLE—Artist, Label &
=% | Mumber (Distributing Label)
9 LOS FREDDYS
"Quiero Ser Feliz,” Echo 25109
10 LOS DIABLOS
“#4." Musimex 5050
11 | LUCHAVILLA
“Mis Canciones Favoritas,” Musarl 1625
12 ANTONIO AGUILAR
“Jose Affredo limmez,” Musari 1627
13 | AMALIA MENDOZA
“La Tariacuri,” Gas 4111
14 EDDIE PALMIERI
“Sentida,” Mango 103 (Coco)
15 JOE BATAAN
"Salsoul,” Mericana XM3 1724
HICAGO
8 ROBERTO TORRES
“El Caminante,” MYS 114 Mercana

3 | WILLIE COLON

“Lo Mato,”" Fania SLP OD444

10 | YOLANDA DEL RiD

“Pertenerco A Ti," Arcano 3235

VICENTE FERNANDEZ
“Me Caso EI Sabade,” Caytronics 1405

“Es La Onida Chicano,” Freddy 1014

LOS MUECAS
“Presagin,” Caytromics 1389

JOE BATAAN
"Salsoul,” Mericana XM35 124

RAY BARRETTO
“Indestructible,” Fania 456

Announces

THE EXTRAORDINARY
VICENTE FERNANDEZ

Featuring the
Hit Song

“Me Caso

e

| Sabado”

LP = CYS-1405

pistributed by CAY TRONICS
THE LATIN MUSIC COMPANY

Call us for Immediate Delivery at any of our branches in

1. New York (212) 541-4080
2. California (213) 737-0197
3, Texas (512) 222-0106
4. Florida (305) B22-6967

e
3
5]
.

. Chicago

(312) 521-1800
(303} 388-1651
(80Y) 725-9561

Colorado
Puerto Rico

month of June. Latest by Guzman is
a single on Falcon titled “Espinas y
Rosas” b/w “Te Yoy a Ensenar a
Querer." Los Jovenes have recorded
their version of “Eres Tu” b/w “Para
Ti" also on Falcon Records. . . . Gen-
aro Tamez's radio program owver
50,000 watt KCTA-AM has been
around for a long time, but it's never
out of style. Tamez's show dates
back to pre-war days. At present the
show combines the top Chicano
sounds with the wop recordings from
Mexico. KCTA also features Joe Pe-
rez with a 30-minute show for Three
Brothers Promotions. ... Inciden-
tally, Hector, Paul and Leonard Bo-
tello (Three Brothers Promotions)
have just acquired the famed
Randy's Rodeo in 5an Antonio. The
purchase took place in April.

Two long-standing Mexican
standards are reborn in the Chicano
style of Los Fabulosos. Los Fabu-
losos have just recorded “Cielito
Linde” b/w “Paloma Negra” for
Falcon. ... Nano Ramirez, Jr. (Fal-
con Records) continues to sign some
of the top Chicano bands in Texas 1o
his label. Latest to join Falcon is Kris
Bravo and The Crusader Band, who
debuted with a single titled “Me
Contaron Por Hay" b/w “Te Acor-
daras de ML"” Kris is Joe Bravo's
brother. Joe is currently recording
for Johnny Gonzalez' El Zarape la-

bel, LUPE SILVA
MIAMI

In the continuing change of per-
sonnel at local Latin radio stations,
Pimintel Molina has joined the staff
of WRHC-AM and Humberto Es-
teves, previously general manager of
Channel 23 has joined WFAB-AM
as Program Director. Also at WFAB,
Teresa Napolis is now traffic direc-
tor while her daughter, Anna Maria,
is handling the musical lists, and
Roberto Rodriguez, formerly with
WCMQ-AM is handling the afer-
noon music show. Alfredo Monroy is
the new evening disk jockey at
WOQBA-AM. Roberto Roena and his
Apolle Sound (International) in
town to play a dance June 15, ... Im
Dock 15 the new record buyer at
Richard’s Dept. Stores. ... Dario
Gonzalez of Bonngquen Records,
vacationing here for one month. . ..
Titi Soto (Leo) has a new single “Ay
Ay Ay, Cuando Volvere.” ... Rob-
erto Ledesma (Musart) opened at
Montmatre June 11 with a new hit
on the local charts “Se Me Olvido,
que Te Olvide", penned by Lolita de
la Colina. . . . El Gran Combo (EGC)
will play a dance here June 29. ...
Juan Torres “Organo Melodico™ has
Just been released on Musart, mak-
ing this the 20th LP. Included in the
album are “Eres Tu” and “Jesus
Cristo Superstar,” among other pop
hits. Manny Mato of Sound Triangle
Records has given distribution nghts
for the U.S. (excluding Fla. and
P.R.) to Caytronics Corp. ... Mato
also reports big sales on his newly re-
leased Urch. La Suprema LP . . . new
release by Fania All Stars (Fania)
“Mama Guela™ b/w/ “Viva Tirado™
getting local play in anticipation of
their first visit to Miami in August.
ART (ARTURO) KAPPER

Studio

- Track__

® Continued from page 25

a cluster of sessions, including Noel
Stookey for Warner Bros., Mandrill
for Polydor, and Chic Coryea for
Forever Unlimited. ... The Plant’s
remote facilities have also been busy
recently, having handled Sly Stone's
wedding concert at Madison Square
Garden for Epic, James Taylor at
Carnegie Hall for Warner Bros., and
a Johnny Winter concert in New
Haven, Conn.
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= TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 10 YOU WON'T SEE ME
Anne Murray, Capitol 3867, (Maclen, BMI)
2 1|12 SUNDOWN
Gordon Lightlool, Reprise 1194 (Moose, CAPAC)
3 3 11 IF YOU LOVE ME (Let Me Know)
iHiwia Mewbon-lohn, MCA 80209, (Al Gallico, BMI)
4 6 & HAVEN'T GOT TIME FOR THE PAIN
Carly Simon, Elektra 45887 (C'est, Maya, ASCAF)
5 4 14 OH VERY YOUNG
Cat Stevens, ABM 1503, (Ackee, ASCAF)
TR B YOU MAKE ME FEEL BRAND NEW
The Stylistics, Avco 4634, (Mighty Three, BMI)
715 4 ANNIE'S SONG
John Denver, RCA 0295 (Cherry Lanme, ASCAP)
8 5 1 | WON'T LAST A DAY WITHOUT YOU
Carpenters, AEM 1571, (Almp, ASCAP)
9 12 ) | DON'T SEE ME IN YOUR EYES ANYMORE
Charlie Rich, RCA 0260 (Laurel, ASCAP)
10 7 |15 HELP ME
Joni Mitchell, Asylum 11034, (Crazy Crown, BMI)
11 9 1l MY GIRL BILL
lim Stafford, MGM 14718, (Kaser, Famous. Boo, ASCAP)
12 |19 | 7 | DON'T KNOW WHAT HE TOLD YOU/WEAVE ME AT THE SUNSHINE
_ Perry Como, RCA 0274, (Donerl, Roncom, ASCAP)
13 11 |10 DON'T YOU WORRY 'BOUT A THING
Slevie Wonder, Tamla 54245 (Motown), (Stem & Van Stock/Black Bull, ASCAF)
14 17 8 FOX HUNT
Herb Alpert And The T..B., ASM 1526 (Almo, ASCAP)
15 21 8 COME MONDAY
limmy Boffett, Dunhill $385 (ABC/Dunhill, BMI)
16 |13 21 THE ENTERTAINER
Marvin Hamlisch, MCA 40174, (Multimoad, EM1)
17 14 16 TS0P
W.F.5.8. Philadelphia International 7-3540 (Columbea), (Mighty Three, BMI)
18 10 |10 (I'VE BEEN) SEARCHIN' 50 LONG
Chicago, Columbia 46020, (Big Elk, ASCAP)
19 20 9 GEORGIA PORCUPINE
George Fischoff, United Artists 410, (United Artists, ASCAP)
20 | 24 & BILLY, DON'T BE A HERD
Bo Donaldson And The Heywoods, ABC 11435 (Intune, PRS)
21 123 15 ONE HELL OF A WOMAN
Mac Davis, Columbia 46004 (Screen-Gems ColumbiasSongpaintes/ Sweel
Glory BMI)
22 22 ) BAND ON THE RUN
Paul McCartney, Apple 1873 (Capitol) (McCartney, ATV, BMI)
23 % b PLEASE COME TO BOSTON
Oave Loggins, Epic 511115 (Leeds, Antique, ASCAP)
24 27 ! THE AIR THAT | BREATHE
The Hallies, Epic 511115 (Columbia) {Landers-Roberts, April, ASCAP)
a8 |4 TRAIN OF THOUGHT
Cher, MCA 40245, (WB, ASCAP)
% 3B B8 SONG FOR ANNA
Herb Ohta, ASM 1505 (Tancy, Dotled Lion, Poplico, ASCAP)
21 16 10 FOREVER YOUNG
Joan Baez, ABM 1516, (Rams Horn, ASCAP)
28 30 2 YOU AND ME AGAINST THE WORLD
Helen Reddy, Capitol 3897 (Alma, ASCAP)
29 31 4 RIKKI, DON'T LOSE THAT NUMBER
Steely Dan, ABC 11439 (American Broadcasting, ASCAF)
i | 13 5 | YOU'LL NEVER KNOW
Denny Doherty, Paramount 0286 (Famous) (Bergman, Vocco & Conn, ASCAP)
il n 4 KING OF NOTHING
seals & Crofts, Warner Bros. TEI0 {Dawnbreaker, ABC Dumkill, BMI}
2 3 3 IF YOU TALK IN YOUR SLEEP
Elvis Presley, RCA 0280 (Easy Nime/Elvis, BMI)
3B 3 THIS SONG IS DRIVING ME CRAZY
Tam T, Habl, Mercury 73488 (Phanogram) (Haflnote, BMI)
M4 25 9 THE STREAK
Ray Stevens, Barmaby 600 (Chess/lanus), (Ahab. BMI)
5 |77 | SWEET CHILD
fohnny Mathis, Columbia 46048 {Mighly Three, BMI)
3k 39 3 LOVE'S THEME
Andy Williams, Columbia 46049 (5a-Velte/lanuary, BMI)
37 | 3 2 ROCK THE BOAT
The Hues Corporation, RCA 0232 (High Ground. BMI)
3B | 4 A WORKIN' AT THE CAR WASH BLUES
fim Croce, ABC 1447 (Blendingwell/American Broadcasting, ASCAP)
I - 1 MOONLIGHT SERENADE
Deodato, MCA 40252 (Robbins, ASCAP)
0 40 35 THE OLD FASHIONED WAY
Petula Clark, MGM 14708 (Chappell, ASCAP)
4 45 13 ROCK AND ROLL HEAVEN
Righteaus Brothers, Haven 7002 {Capitol) (Zapala/EH. Marres/Cagsar's, ASCAP)
2 4 |4 FUGHT 309 TD TENNESSEE
Vicki Britton, Bell 45453 (Peso, Mighty US A, BMI)
43 48 2 IF YOU GO AWAY
Terry Jacks, Bell 467 (E.B. Marks, EMI)
M | 457 3 CATCH ME, I'M FALLING
Engelbert Humperdinck, Parrol 40079 {London}
{Friends of Music/Datted ASCAP)
45 48 2 BE THANKFUL FOR WHAT YOU GOT
William De Yaughn, Roxbury 0236 (RCA) (Coral Rock/Melomega, ASCAP)
4 | - 1 THE MAN YOU ARE IN ME
Janis lan, Columbia 46034 (Frank. ASCAP)
47 | - 1 WHEN THE MORNING COMES
Hoyt Axton, ASM 1497 (Lady Jane, BMI)
48 |50 | 3 DIME SENOR
Mocedades, Tara 105 (Famous) (Radmus, ASCAP)
8 - 1 MAKIN' THE BEST OF A BAD SITUATION
Dick Feller, Asylum 11037 (Tree, BMI)
| - 1

GODDBYE
Rex Allen Jr., Warner Bros. 7788 (Tree, BMI)
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Classical Music

Masterworks Major
Restructuring Plan

® Continued from page |

me to deal directly with directors of
classical a&r of our foreign subsidi-
aries on all classical recording mat-
ters with the exception of those
recordings which can be totally justi-
fied on sales projections in the coun-
iry of recording.”

The hiring of Marvin Saines, vet-
eran retail executive, as director of
Masterworks, U.S.A, (see Execulive
Turntable), Myers says, will mean
that fragmentation on both the mar-
keting and artistic levels will be
stopped “because he'll have the dual
roles of directing both classical and
marketing operations in the U.S.”
Saines will report to Bruce Lund-
vall, vice president of marketing,
CBS Records. This is the first time,
according to Myers, that one person
in a classical company will have
such control in both areas.

Myers calls European marketing
methods “conservative,” and hopes
to utilize some of the concepts en-
dorsed in the U.5.

Saines states that it is too early to
be specific regarding marketing and
repertoire plans. Repertoire, he says,
“will have no boundaries. Music is
music and | don’t like to categorize.”

Goddard Lieberson, head of the
CBS Records Group, created the
new concepl as a “reaffirmation of
the CBS Records commitment to
classical music and in recognition of
Masterworks product worldwide.”
He also states that the change was
being made so that classical music

could be conceived on an inter-
national scale. He says that not
enough attention had been given to
the “eroding marketing situation
and that the hiring of Saines will
lead to a closer tie between the prod-
uct and what the dealer should know
about it and the merchandising ef-

fort surrounding it. With the right

merchandising the dealer will be
made aware of what's happening.”

Thomas Frost remains head of
Masterworks adr, US.A.. Pierre
Bourdain is classical merchandising
and product manager, Both will re-
port to Saines. Myers is also head of
Masterworks in Europe.

‘Moses & Aaron’
Phonogram Disk

VIENNA—Amold Schoenberg’s
opera “Moses and Aaron™ will be
broadcast on TV and radio over all
Europe from Satlzburg in October,
and Phonogram International will
record the opera for an album.

The symphony orchestra and
choir of the Austrian Radio and TV
Company (ORF) under conductor
Michael Gielen is preparing for the
event. Soloists will be Louis Devos,
Gunter Reich, Eva Csabo and Roger
Lucas.

German film company Janus will
provide the director, soloists and
recording team and the Radio Com-
pany of Hessen in Germany, ltaly’s
RAI, and France's ORTF are fi-
nancing the production.

Richard Bonynge to make Sydney,
Australia, Opera House debut when

he conducts several performances of

Offenbach’s “Tales of Hoffman™ on
July 13. During August and Septem-
ber he will record two operas for
London Records: “La Favorita™
with Luciano Pavarotti and Fio-
rénza Cossotfto: and *“*Maria
Stuarda™ with Joan Sutherland. . ..
Korvette's David Rothfeld hosted
Sunday (16) 12:10-1 p.m. segment
on WQXR-AM-FM of Korvette
Music Festival. Mata Marcopoulos,
soprano, was heard in premiere per-
formance in New York Greater area.

... Richard Mohr named executive
producer, Red Seal A&R., RCA

Capitol to EMI Meet

LOS ANGELES—Mike Allen,
recently-appointed general manager
of Angel Records, led the Capitol

delegation to EMI's 15th annual

Vanguard, Rye Pact

NEW YORK —Vanguard Records
has signed an agreement for Pye
Records Lid. o distribute Vanguard
product on an exclusive basis in the
U.K. The pact also covers product
from Vanguard's subsidiary labels,
Cardinal, Everyman Classics, the
Bach Guild, and the Historical An-
thology of Music.

Vanguard was formerly repre-

sented in the LK. by RCA Records
Lid.

classical ad&r conference, held last
week in London,

Also attending the International
Classical Repertoire Commillee
meeting, which advises EMI on
trends and developments in the clas-
sical field, are Raoul Montano, An-
gel national sales manager; George
Sponhaliz, producer, Classical adr;
and Marvin Schwartz, director of in-
ternational design.

Allen, as an EMI officer, chaired
the conference for over a decade.
Sponhaltz and Bolivian-born Mon-
tano are first-time ICRC delegates.
The conference included full re-
views of international classical busi-
ness by delegates not only from the
U.S., but also France, Germany,
Italy, Holland and Japan.

b

Classical Notes

{RCA Photo)
EAST MEETS WEST—Isao Tomita, left, is guest at a recent press-disk jockey-
record dealer reception given by RCA Records on the occasion of a class pop
crossover of Tomita's electronic album, "'Snowflakes Are Dancing,” featur-
ing synthesized music of Debussy. With him are Thomas Z. Shepard, division
vice president, Red Seal Artists and Repertoire, center, and Ken Glancy, presi-
dent of RCA Records.

Records. Mohr was recently feted
with a lunch honoring him for hav-
ing achieved 30 years of association
with the company.

Theodore C. Hook joined Joseph
A. Ocuro, artists’ representative pub-
lic relations firm. . .. Pianist Vivian
Taylor, who recently received criti-
cal acclaim for debut Carnegie Hall
performance, teaching piano this
summer at Camp Encore, music/
sports camp located in Sweden,
Maine. ... lllness canceled Marion
Lippert’s Metropolitan Opera per-
formances for rest of season. ...
A SESAC composer., Jerry Sapie-
vevski, commissioned by Arthur
Whittemore and Jack Lowe to write
concerto for two pianos. . . . CRI just
released “Modern Music for Two Pi-
anos” by Joan Yarbrough and Rob-
ert Cowan, consisting of works re-
corded for the first ume.

Monteserrat Caballe makes her
Mozart debut on record in role of
Fiordiligi in Philips’ “Cosi fan
tutte,” with Colin Davis as conduc-
tor. Set is due to be released in fall.

Biograph Records has new
phone numbers: 518-392-3400/
3401. ... Donald Martino garnered
Pulitzer Prize for his work “Not-
turno.” It was recorded with Specu-
lum Musicae in February by None-
such for release in September,
Album will also present record pre-
miere of Charles Wuorinen’s
“Speculum Speculi.”

ROBERT SOBEL

Contemporary
Religious LP
Sells 32,000

NASHVILLE—A religious album
cut in Minneapolis and featuring
Mary MacGregor, now living here,
has sold more than 32,000 copies
primarily to high schools and
churches,

The album, on the Willow label, is
titled “Life of Jesus Christ in the
Words and Music of Today.” lt1s, of
course, contemporary.

Ms. MacGregor, who has been
doing considerable commercial
work, plus radio and television since
moving here, also was a singer of
commercials in Minneapolis and
Chicago. For two years she was part
of a group known as The Sunland-
ing, which played at Steamboat
Springs, Colo.

She moved to Nashville this year
lo do commercials for Vic Willis,
and now will do a demonstration
record at Clement Studios produced
by Charlie Talent.

Her radio and television work, on
the “Waking Crew” and “Noon
Show,” involves mostly pop singing.
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SCOTT JOPLIN: THE RED BACK BOOK

New England Conservatory Ragtime Ens. (Schuller),
Angel 5-36060 (Capitol)

SCOTT JOPLIN: PIAND RAGS, YOL 1

Joshua Rifkin, Nonesuch 71248 (Elekira)

KING OF THE HIGH C's

Luciano Pavarotti, London 05 26373

SCOTT JOPLIN: PIAND RAGS, VOL. 2

Joshua Rifkin, Nonesuch 71264 (Elektra)
SWITCHED ON BACH Il

Walter Carlos, Columbia Masterworks KM 32659

RACHMANINOFF: VESPERS

U.S.5.R. Russian Chorus & Soloists (Sveshnikov),
Melodiya/Angel SRB-4124 (Capitol)

SWITCHED ON BACH

Walter Carlos, Columbia Masterworks M35 7194
SCOTT JOPLIN: PALM LEAF RAG

Southland Stingers (Sponhaltz) with Grierson (piana),
Angel 5-36074 (Capitol)

THE CHRISTOPHER PARKENING ALBUM

Christopher Parkening, Angel 5-36039 (Capitol)
PUCCINI: TURANDOT

Sutherland, Caballe, Pavarotti, Ghiaurov, Krause,
Phith., Alldis Cho. (Mehta), London OSA 13108
BOITO: MEFISTOFELE

Treigle, Domingo, Caballe, London Symphony & Ambrosian
Opera-Chorus (Rudel), Angel SCLX-3806 (Capitol)

VERDI: | VESPRI SICILIANI

Arroyo, Domingo, Milnes, Raimondi, New Philharmonia Orch., Alldis

Chair, (Levine), RCA Red Seal ARL4-0370

PUCCINI: LA BOHEME

Freni, Pararotti, Ghiaurov, Berlin Philh. (Von Karajan),
London OSA 1299

BACH: FLUTE SONATAS (complete)

Rampal, Odyssey ¥2-31925 (Columbia)

MORE SCOTT JOPLIN RAGS

New England Conservatory Ragtime Ensemble (Schuller),
Golden Crest CRS-31031

BACH: BRANDENBURG CONCERTOS

Chamber Orchestra of the Saar (Ristenpart),

Nonesuch HB-73006 (Elektra)

BEETHOVEN: SYMPHONY NO. 9

Chicage Symphony Orchestra & Chorus (Solti), London CSP 8
CASABLANCA: CLASSIC FILM SCORES FOR HUMPHREY BOGART
National Phitharmomic Orchestra (Gerhardt),

RCA Red Seal ARLI-0422

BERLIOZ: LA DAMNATION DE FAUST

Veasey, Gedda, Bastin, London Symphony Orch. & Chorus,
Ambrosian Singers (Davis), Philips 6703.042 (Phonogram)
ALBENIZ: IBERIA (complete)

Alicia de Larrocha (piano), London CSA 2235

E. POWER BIGGS PLAYS SCOTT JOPLIN

Columbia Masterworks M 32495

R. STRAUSS: ALSD SPRACH ZARATHUSTRA

Berlin Philharmonic (Von Karajan), DGG 25030 402 (Polydor)
PIAND MUSIC BY GEORGE GERSHWIN

William Bolcom (piano), Nonesuch H 71284 (Elektra)
WILLIAM GRANT STILL: BLACK COMPOSERS SERIES, VOL. 1
London Symphony Orch. (Freeman), Columbia M 32782
MAHLER: SYMPHONY NO. 8

Chicago Symphony Orch. & Chorus (Solti), London OSA 1295
CLASSIC FILM SCORES FOR BETTE DAVIS

National Philharmenic Orchestra {Gerhardt),

RCA Red Seal ARL1-0183

HALEVY: LA JUIVE (highlights)

Arroyo, Moffo, Tucker, Giziotti, New Phalharmonia Orch,,

(de Almeida), RCA Red Seal ARL1-D447

HEAVY ORGAN AT CARNEGIE HALL, VOL. 2

Virgil Fox, RCA Red Seal ARL1-0477

BELLINI: NORMA

Sills, Verrett, Di Giuseppe, Plishka, New Philharmonia Orch.,
(Levine), Audio Treasury ATS-20017 (ABC)

TCHAIKOVSKY: SWAN LAKE (complete ballet)

Netherlands Radio Philharmonic (Fistoulan),

Phase 4 2SPC 21101/3 (London)

STEINER: GONE WITH THE WIND

National Philharmenic Orchestra (Gerhardt),

RCA Red Seal ARL1-0452

VAUGHAN WILLIAMS: DONA NOBIS PACEM

London Philharmaonic Orch. (Boult), Angel 5-36972 (Capitol)
MAHLER: SYMPHONY NO. 10

New Philharmonia Orch. (Morris), Philips 6700.067 (Phonogram)
PRIMO TENORE

Luciano Pavarotti, London 05 26192

SNOWFLAKES ARE DANCING: THE NEWEST SOUNDS OF DEBUSSY
isao Tomita, RCA Red Seal ARL1-D488

THE WELL TEMPERED SYNTHESIZER

Walter Carlos, Columbia Masterworks M5 7286

ELIZABETH & ESSEX FILM SCORES

National Philharmonic Orch. (Gerhardt), RCA Red Seal ARL1-0185
BERLIOL: SYMPHOMIE FANTASTIQUE

Chicago Symphony Orch. (Solti), London CS 6790
CHEVALIER DE SAINT-GEORGES:

BLACK COMPOSERS SERES, VOL. 1

London Symphony Orch. (Freeman), Juilliard Quartet,
Columbia M 32781

TUKERMIAN PLAYS AND CONDUCTS VIVALDI
fukerman, English Chamber Orchestra (Zukerman),
Columbia Masterworks M 32693

Pears, London

advo8718 461 ‘22 ANNC
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INDUSTRY VIEW

FM Station Group Attacks CATV
Operators Programming Music

SAN FRANCISCO—The cable
TV operations that are program-
ming music were attacked here last
week at a regional conference of the
MNational Assn. of FM Broadcasters.

Jim Gabbert, president of KI1OI-
FM-AM here, pointed out o more
than 140 radio men at a “Boltom
Line” seminar sponsored by the
NAFMB that not only can CATV
systems sell spots “fairly cheap
but there is nothing and | mean

nothing keeping him from originat-
ing multiple radio music services
say a rock format, a beautiful music
format, MOR format.

“He can do it for very little money
and have basically no regulation. He
could sell spots on his visual service
and combine all of his automated
aural services and sell spots on them
and kill the independent radio
broadcaster.”

He said that the NAFMB™s task

Programming Comments

Dave Adler, program director
WSTM-FM, Louisville, Ky.

WSTM-FM is a station featuring live announcers 24 hours a day |
with easy listening music, but just put FM after the call letters and its §
seems to leave you out in the cold as far as record service is concerned! §
W5TM-FM plays the widest spectrum of music of any FM station in the
market—from Perry Como to Neil Diamond, from Vikki Carr to Carol
King, from Percy Faith to the Love Unlimited Orchestra. Judging from
the calls we get from listeners and local record shops, we know we're

selling records

Now, and this is the most frustrating part of all, after writing letters |

to the major labels and the many phone calls across the entire country, |
all I get is wonderful promises and heart-felt apologies. Stll, no records,

As of one year ago, W5TM-FM was getting lots of help from United §
Artists, MCA, Paramount, and Columbia. Three years prior to that, §
RCA was tremendous. One by one, the service has disappeared,

All of this has left me only two alternatives, as [ see it. Either we play
what we already have in the library or buy the albums, which is very |
expensive. My concluding question is: What does it take: You can’t put |

promises on a turntable.

force on CATV has completed a
study on the threat of cable radio
and 15 now preparing “extensive
comments” to the Federal Commu-
nications Commission Pproposing
that CATV systems be prohibited
from originating any form of aural
service with the exception of. per-
haps. city council meetings.

Giabbert led off the one-day meet-
ing at the Hyatt on Union Square
here May 30. He had organized the
meeting along with Jack Siegal, gen-
eral manager, PSA Broadcasting,
Los Angeles. The meeting dealt with
sales, research, programming, and
community service. Harold Kassens,
assistant chief of the broadcast bu-
reau of the FCC, was one of the key
speakers.

In the programming panel ses-
ston. George Burns, programming
consultant, pointed out that there
are fewer and fewer markets today
without a *Q" FM format station.
He'd just finished formatting four
stations with the *Q" (familiar music)
formatl—in Cleveland, Philadelphia,
Atlanta, and Houston—but there
was still a question whether any for-
mat was the perfect format and the
main concern should be: “How
much is your net profil going up?”
He said he wasn’t knocking the *Q’
format: “it's done well by me.”

Tom Yates, program director of
KLOS-FM in Los Angeles, pre-
sented details on his station’s format,

(Continued on page 32)

AM Stereo Idea
Struggling For
More Supporters

By CLAUDE HALL

LOS ANGELES—Is stereo AM
radio going to become a reality? Un-
likely, according o0 most radio men.
For one thing, FM is right now on
the brink of 4-channel sound: many
stations are broadcasting in matrix
quadrasonic now and the Federal
Communications Commission may
approve a discrete 4-channel broad-
castng system by mud-1974 1f cur-
rent experimental tests in San Fran-
CisC0 pan oul,

However, the possibilities inher-
ent in AM stereo continue o nudge

Egg Studios Enters
Jingle L.D. Field

WOODBRIDGE, N.J.—Egg Stu-
dios here s entening the broadcast
service field with a series of custom
station identification jingles, accord-
ing to president Ted Michaels. Other
services will include full production
for spots, re-recording, news fea-
tures, and a syndicated three-hour
show. The studio, launched in 1969,
will also operate a program consult-
ants division, Michaels said.

A new radio quiz show

mecﬁ'ivia],gan]'eﬁ

Featuring Jim Lange of TV's “Dating Game,"
The Trivia Game is a 13-week pre-packaged
radio show consisting of daily 5-minute
_ { quizzes featuring exciting sound track
' excerpts from sporting events, movies, old
™ radio, and some pretty funny minutia,

The game capitalizes on the current nostalgia

craze and is certain to capture more of your market's
audience. The show is produced with openings for four
commercials all designed to bring the listener into the

participating sponsor’s place of business with the inducement

of getting prizes for correct answers to that week's quiz.
The Trivia Game is offered exclusively to only one AM or
FM station in each market area.

For a sample of the Trivia Game and your costs, send in the
form below or call the San Francisco Trivia Society of
Upper Battery Street at (415) 986-6836.

----------------------l
Tha San Francisco Trivia Sociely of Upper Battery Stroet Inc

I 1101 Batlery Streel/3an Francisco, CA 84111

Namg

Title

Station

I Addrass

g Citv/State/Zip

Tl Rl T T FETFETYTNFTT YT

Thers w

. Paul Henveld did play ingrid Bergman's husband in Casablance, Fibber MoGee

and Molly's address of course was 79 Wistfa! Viste. The Four Horsevnen aof Molre Damea

witrg Growley, Layden, Miller and Stuhidraber,
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at the minds of many radio stations.
WFBR-AM in Baltimore has gained
permission from the FCC for experi-
mental AM stereo tests. Jim Gab-
bert, general manager of KIOI-FM
and KIOI-AM in San Francisco, has
been dickering with the possibilities
of taking his newly-acquired AM
station stereo, but hasn’t that all-im-
portant go-ahead from the FCC
even though he has the “system”
that he thinks will work. It should be
pointed out that he and his station is
the focus point nght now for the
quad FM tests.

WWDJ-AM in Hackensack, N.J.,
sought permission for AM stereo
tests more than a year ago when the
station was under the guiding reins
of veteran radio man Kent Burkhart,
now a programming consultant. The
attempt never got off the ground.

South of the border. XTRA in Ti-
juana has been broadcasting AM
stereo. But you have to have two AM
radios, one tuned slightly to the right
and the other shightly to the left of
the given broadcast frequency.

AM stereo tests in the ULS. will, of
course, invelve a single-unit re-
ceiver. Though the number of
people known 1o listen to XTRA in
stereo are trivial, the fact that they
were broadcasting in stereo are triv-
lal, the fact that they were broad-
casung in sterep has been a promo-
tional tool. Understandably. the
FCC 15 reluctant to leta ULS, station
use “stereo” broadcasts to promote
itsell,

Stereo AM broadcasts would re-
quire, of course, stereo AM receiv-
ers. Building them would be simple,
but there is no such animal available
in the market now.

Many AM broadcasters, of
course, would dearly love to see AM
sterco become a reality. FM ratings
have been growing thunderously the
past few years as leading program
directors and air personalities—ie.,
Bill Drake, Bill Watson, Robert W,
Morgan, Charlie Tuna, Humble

{(Continued on page 31)

‘Roast’ Toasts
2 Popular Gals

LOS ANGELES—The Southern
California Promotion Men's Unas-
sociation, an informal organization
of local and regional promotion ex-
ecutives, will “roast”™ Tess Russell
and Alene McKinney of KMPC-
AM at a dinner at the Continental
Hvatt House here, according to Jan

Basham, promotion executive with
A&M Records,

Ms. Russell handles music for
Dick Whittinghill. morning air per-
sonality at KMPC-AM. Ms, Mec-
Kinney is music director of the sta-
ton.

The dinner will be July 19. Tickets
will be $12.50 per person. To make
reservations for the dinner, contact
Chuck Meyer, MCA Records, Los
Angeles, The dinner is open to any-
one in the music or radio industries.
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MUSIC TAKES CARE OF ITS OWN—Music and radio industry executives and artists teamed up for a concert May 26 at
the Kennedy Center to raise funds for Washington air personality Bill Haywood, who is suffering from Brights Disease,
which attacks the kidneys. Bill Haywood, center, greets participants. He is surrounded by the Staples Singers with Pop
Staples at right, Vernon Slaughter of CBS Records, left, and WOL-AM air personality Bobby Bennett in the rear. The
benefit was organized by the Communications Association and raised $15,000 for Haywood's medical treatments. In
photo at right, seated from left: Eli Fountaine, manager of the Dramatics, and co-emcee Chuck Long of WOOK-AM;
Bobby Bennett of WOL-AM shared emcee honors and is standing second from left. Standing at right is Paul Isbell, Stax
Records promotion director. Rest of people are Ron Banks and the Dramatics, one of the acts that performed in the

ng
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three-hour concert.

Vox Jox

Rick Sklar, who has been quietly
assuming more and more program-
ming responsibilities within the
ABC owned-and-operated radio
stations, has been named director of
program development for the AM
stations. He'll continue to serve as
director of station operations for
WABC-AM in New York, the radio
station that he has guided from a
very weak “also ran™ into a contem-
porary monster that engulfs five mil-
lion or more listeners during a week
and 15 undoubtedly, the nation’s top
money-making radio operation and
certainly in the top five. Replacing
Rick as program director is Glenn
Morgan. Morgan had been director
of production and special projects at
WABC-AM:; sort of Rick’s assistant.

MORGAN

Sklar, who s teaching communi-
cations at St. John's University in
New York as well as his regular
work. will be in charge of all AM sta-
tions and has been advising such
ABC talk operations as KABC-AM
in Los Angeles recently. KSFX-FM
in San Francisco is also one of the
ABC stations he has been consult-
ing. In general, Rick takes over the
position until just recently handled
by Robert Henabery. Henabery has
just formed a company to conduct
programming and management
seminars for radio slations, Sklar re-

SKLAR

By CLAUDE HALL
Radio-TV Editor

ports now o Charles A De Bare,
president of the group. He has been
with WABC-AM since 1963 when
he was production director; he be-
came program manager a year later.
Hello, Sydelle,

w * w

About the time you read this, I'll
be occupying the Hot Seat at “Radio
"75." a radio and record industries
meeting in Sydney, Australia, or-
ganized by Kevin O'Donohue, assist-
ant general manager of Radio Sta-
tion 28M in Sydney. The Hot Seat
idea was generated by David Moaor-
head at last year’s Radio Program-
ming Forum in Los Angeles. Now it
appears as if I'm to get a touch of my
own medicine, eh? In any case, |
should be coming back stateside
with a lot of details on Australian ra-
dio. And, of course, Australian beer.
Ken Gaines has left KNEW-AM,
San Francisco, to join a station in
Oklahoma City. KNEW-AM is go-
ing country; was oldies. People hired
to research the market were Sebas-
tian Stone and Willis Duff and, |
think. Dr. Tom Turicchi, all prin-
ciples of ERA Inc, San Francisco.
ERA is into some heavy stuff and |
plan to tap either Willis or Sebastian
soon for an in-depth article. . . . Bob
{Bob Michaels) lIsrael has left
WILF-AM in Lansing, Mich., and is
looking for work: 316-943-1138.

W * ]

Harvey Mednick is now vice presi-
dent of program promotions for
RKO General, headquartering in
Los Angeles, and he’s the guy, also,
that you should lay an aircheck on

now and then if you're interested in
a job in the RKO General radio

NBC Radio Net Launches
‘Super Rock’ Syndication

LOS ANGELES—NBC Radio Network in New York has launched its first
major contemporary syndicated effort—an hour weekly show called “Super
Rock Special™ hosted, alternately, by air personalities Wolfman Jack and Don
Imus. Both are personalities on WNBC-AM, the flagship radio station of

NBC.

Lee Sherwood, executive producer of the programming, says the weekly
shows feature a guest artist. So far, Don McLean and Tony Orlando have ap-

pea red.

To date, the show is in about 140 markets and growing. NBC network affil-
1ates are offered the show first: if it doesn’t fit their formats, it is then available
to another station in the market. In Los Angeles, for example, the show is on
KRLA-AM Sunday evenings rather the affiliate KFI-AM.

The hour is available free; NBC has several national spots in the show, the
rest of the avails can be used by the station airing the show. For FM stations,

the show 15 offered in stereo.

It is being recorded at RCA Records’ studio in New York to achieve better

acoustic quality, Sherwood says.

chain: Harvey is a nice guy and he's
also assistant to the vice president of
programming Paul Drew. ... Tom
Kennedy reports in from WKHM-
AM-FM in Jackson, Mich., where
he's the night personality. Says the
station is in the process of getting a
new jingle package—probably one
from Gwinsound. “Larry Patton,
our program director, likes it for our
format. 1 did receive a copy of
"Streak’ and ‘Energy’ from Imagi-

WFBR-AM’s Stereocast

® Continued from page 1

ized to test the AM stereo with recep-
tion picked up by two radios. The
station is allowed to invite the public
to come in to the studio and hear the
stereo program by use of two radios,
one tuned slightly above and the
other slightly below the central
WFBR tuning location,

Eventually, a single AM receiver
will be made to handle the stereo
highs and lows, with an automatic
tuner to take care of the delicate tun-
ing problems required on two-sel re-
ception. Engineers already have the
know-how for privately making one-
sel receivers, and another fear ex-
pressed by the Broadcast Bureau
spokesman is that these might be
made and sold before any decision
has been made on the tests,

Kassens sees no problems with
costs for stations, He estimates cost
for equipping an AM station for
stereo broadeasting should be about
the same as for an FM station. The
commission’s main worry is that the
AM stations’ use of sidebands to
provide the stereo effect may cause
interference with other stations.

There has been no comment so far
by FM spokesmen on how they feel
about having AM provide stereo
service—a feature that has helped
FM broadcasting get out of the red,

The stages of AM stereo develop-
ment could go just about the way the
quadrasonic rulemaking has prog-
ressed—slowly. First comes the per-
mit to experiment, then the Elec-
tronics Industry Assn. offers to make
further tests and assemble data for
the FCC, if the commission feels the

making. (EIA began its tests lor
quadrasonic broadcasting in May of
1972. Back in the early days of FM
stereo experiment, EIA took over
two years, and the FCC another year
before final authorization was
made.)

The actual rule-making by the
FCC involves a whole spectrum of
considerations, from technical to
public interest.

But none of it can dim the hopes
of WFBR-AM, its fellow AM sta-
lions, the systems and set manufac-
turers—that AM stereo will become a
reality and a bonanza. no matter
how long it takes,

{Continued on page 30) original experiments justify rule-

HERE'S WHAT THEY'RE
SAYING ABOUT HYPE,
INK'S FABULOUS
COMEDY

“Hops your bits last longer than my ONE
LINER.™ Capl of the Tilanic

“Your whole company can ga o Hill
.. Morgan Hill KPLS Sanla Rosa

“I hawve a HUNCH your siulf is funny.”
Quasimolo

“1 subscribed because I'm lired of working
for PEANUTS." Charlie Brown KJA
Seallle

SN, 1 Brted™

"WEEMNIE-D all iha HYPE we can gel.”
Tam Adams Mizmi

FOR FREEBEE WRITE

HYPE, INK.

Box B8581 LA, CA. S00&8

Cownl Dracula

When Answering Ads . . .
Say You Saw It in Billboard

He’s Got the Power

Radio Statin XEG

1050 ON YOUR AM DIAL

COVERING 24
SOUTHERN & MIDWESTERN
STATES

100,000 WATTS OF POWER

BLASTING ROCK, SOUL, BLUES & HEAVY JAZZ GROOVES

FOR RECORD EXPOSURE OR RADIO SPOT ANNOUNCEMENTS --
CALL (213) 737 - 4456

Let “Stumblin” Blue”
Break Your Record For You

860 ON YOUR AM DIAL

COVERING THE ENTIRE
PACIFIC COAST & CANADA
(13 STATES)

5,000 WATTS OF POWER

COVERING OVER 70% OF THE UNITED STATES
REACHING OVER 22 MILLION PEOPLE ﬂ?

BROADCASTING

7 Nights a Week

From Coast to Coast

12:00 MIDNITE to 3:15 AM.

PACIFIC TIME
CENTRAL TIME

Send all Promotion Records to:
STUMBLIN BLUE
3160 W. Pico Bivd.
L.A., Calif. 90019
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® Continued from puge 29

ners in Indiana and we were all im-
pressed with *Energy’. John Records
Landecker did a bangup job on the
demo and everyone here heard it at
least twice. However, Larry feels it is
a big uptempo for our MOR format.
Our lineup is pretty stable now after
a few turnovers. Paul Roberts is on
5-10 a.m., Jeff Walker unul 3 p.m.,
Patton 3-7 p.m.. me until midnight,
and Gary McCarrick on the all-night
show. Barb Smith, Regis Coyne, and
Ron Charles help out on weekends
and remotes. Speaking of remotes,
summer brings us remotes like hot
weather brings on perspiration! By
the way, do .you know how many
other Tom Kennedy's there are in ra-
dio? 1 know there was once one
working for RKO and one in Cleve-
land. There was also a Tom Kennedy
who was high up in the system of
London Records in New York
once.” Yes there are a few Tom Ken-

nedy's around created when all of
the Johnny Dollars became pocket

change. Are there any Johnny Dol-
lars left?

b * ™

To build more interest in country
music among teens—and especially
KLAD-AM-FM in Klamath Falls,
Ore.—the station organized a Broad-
casting Teens Club a few months
ago and music director Augie Cran-
dall reports excellent success. Seven
girls and 16 boys participate in the
program, which covers all phases of
the industry as much as possible;
meeting certain goals, they get prizes
such as a transistor radio or a cas-
sette deck. A few weeks ago, the kids
ran the station for a day, doing ev-
erything from news to engineering
and an air shift. Dennis Ray is club
leader. The club meetings two hours
a week.

i ] ]

Andrew Chase, 215-885-5985, was
looking for work about two weeks
ago. Graduate of Temple Univer-
sity, which, as 1 recall, has a decent
radio program. ... Frank Kingston
Smith has joined WHDH-AM in
Boston as late morning personality,
He'd been doing weekends at
WABC-AM, NEW York, and was
host of the "Retro Rock™ ABC Con-
temporary Network show. Funny
thing, he used to be Bobby Mitchell
on WRKO-AM in Boston, Wonder
if WHDH-AM listeners will ever
find out? Also joining WHDH-AM

FM Rock Assn.
FormedInN.Y.to
Give Mutual Aid

NEW YORK-—-Formation of an
FM Rock Broadcasters Assn. has
been voted on and approved by ex-

" ecutive officers of the stereo rock sta-

tions represented by ABC-FM Spots
Sales Inc. here. Idea for the associ-
ation was announced following a
three-day seminar in Fort Lauder-

dale, Fla., hosted by WSHE-FM.

Executive officers of the associ-
ation’s member stations will elect a
board of directors of seven members
from the membership-at-large and
two directors for each of three geo-
graphical districts. The elections will
be held prior to the association’s
next meeting in mid-October in New
Orleans hosted by WRNO-FM.

Purpose of the association is to
provide mutual assistance in the ad-
vancement of programming and
marketing techniques and to pro-
mote the greater use of FM rock ra-
dio by advertising clients.

15 Jim Cande. As account executive.
But didn’t you used w be on the air,

Jim?!
" - o

ot a note from Dick Starr, now

execunve PTHL[LI-L'L'T and vice Presl-

dent of programming for Century 21
Productions, Dallas R'..'|Itlll*~ on
' 5[]’-.!1]1.[-“-;.1.‘_'-. oA new |'|.:-.'L.|:__~L'

which olfers features not olfered by

at C21 specials, contests, program
ming, and much more in the works
‘Opus 74" is already signed bv a
half-dozen stations for this
And he added that “Chroma-Key'

VEear.

bus. Ohro. If you'd hke a sample
tape of the new “Chroma-Key"
package. call Starr at 214-638-3222
It's free; the demo. not the package

any other package, he says “Jingles

Anvway, S 15 a8 nice auy 1o wmlk 1o
are only one of the areas we'll be into '

i

1S already on WOOL-AM in Colum- iy

|": :-""lll-rlll"“!'-.lll Lt _-I"I IILI".- -

v s R R b

Radio’s
Most
Heralded
Educational
Event!

—But we also have fun, because the process of learning new technigues

and skills in reaching the mass public is an intriguing challenge.

— But we also have fun, because there's a cocktail party courtesy of your
Forum Advisory Committee and Billboard Magazine; and there'll be a select
group of Madison Avenue timebuyers and recording artists on hand as

guests with whom you can talk business — or mundanalities —with. There'll
also be a concert one afternoon

www americanradiohistorv com ——
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AM Stereo Idea Struggles

& § gipdinieedd frivm e .

" ries of FM quadrasonie, those beau-

tfud 50,000 watt stations around the LOS ANGELES—Performances

Harve,

Don  Steele,
acolly BHrmk, David Moorhead, Tom
Donahue. B. Mitweh Reed. and others
pecame mvolved in FM
Unless AM radio does s
o face the mpending acoustic glo-

country {and the smaller- wiallage
lqhhnmﬂHhHH“ﬂ”HHLLHﬂEuHh

Rick Sklar. by the Boston Symphony Orchestra

at Tanglewood, conducted by Ar-

day-by-day their market value. And thur Fiedler, and a private concert of
listeners the music of Scot Joplin with My-
imething WFBR-AM hopes o start AM ron Romanul at the piano will be

stereo experniments in .|-.LL_'~ two of the hi_uhlighh of the 1974

Radio-TV Programming
Classical Gathering Set Aug. 8

Concert Music Broadeaster’s Assn
Mecting Aug. 8-11 at the Hohday
Inn, Lenox, Mass., according to
meetng chairman Richard L. Kave,
executive vice president of WC RB-
AM-FM in Boston

The agenda will also include a re-

— But we also work and we're speaking about digging into nitty gritty aspects
of music programming to reach a larger audience, research on how

listeners think and why, doing better local commercials, doing better news,
organizing a playlist and controlling it, improving record service for your
station, and what managers should know about programming.

— But we will also have some of the world's outstanding radio men an hand
to talk to you and speak with you about your problems; to wit:

Ben Hooks, commissioner, Federal Communications Commission,
Washington; George Wilson, executive vice president, Bartell Broadcasting,
New York; Gary Owens, air personality, KMPC-AM, Los Angeles; Mardi
Nierbass, music coordinator, RKO General Broadcasting, Los Angeles;

Steve Popovich, vice president of promotion, Columbia Records. New York;
Jack G. Thayer, vice president and general manager, Nationwide
Communications, Columbus, Ohio; Burt Sherwood, general manager,
WMEE-AM, Fort Wayne, Ind.; Kevin O’'Donohue, assistant general manager,
25M Radio, Sydney, Australia; Bobby Vee, recording artist, Los Angeles:

Dick Drury, national program director, Susquehanna Broadcasting, York.

Pa.; Bob Berry, morning air personality, WOKY-AM, Milwaukee; Scott

Burton, program director, KSD-AM, St. Louis, Mo., David Klemm, director

of marketing and operations, Blair Radio, New York; George Milady,
president, Gilbert Youth Research Inc., New York; Jack McCoy, vice
president research & Bartell Broadcasting, San Diego; Richard Roslow,
Pulse, New York; Frank Boyle, Robert E. Eastman, New York; Joseph B.
Somersel, senior vice president, Capitol Cities, New York; Gordon Hastings,
KATZ Radio, New York: Robert G. Herpe, president & general manager,

WPLR-FM, New Haven, Conn.; Pat Whitley, program director, WNBC-AM,
New York; Ron Shawn, radio director, Zoo World Magazine; Fort Lauderdale,
Fla.; Jack Fawcett, ARB, Beltsville, Md.; Ernie Farrell, record promotion
executive, Los Angeles; George Williams, nation program director,
Southern Broadcasting, Winston-Salem, N. C.; Tom Cox, president, Hooper,
New York; L. David Moorhead, general manager, KMET-FM, Los Angeles;
Richard Aikens, Rick Trow Productions, Philadelphia; Harold Lipsius,
president, Universal Distributors, Philadelphia; Mike Curb, independent
record producer, Los Angeles; Phil Walden, president, Capricorn Records,
Macon, Ga.; Steve Wax, vice president of promotion, Elektra Asylum
Hecords, New York; Don Graham, director of national promotion, United
Artists Records, Los Angeles; Chris Jonz, promotion executive, Motown
Records, Los Angeles: Lou Galliani, promotion executive, Elektra Asylum
Records, Los Angeles; John Lund, program director, WNEW-AM, New

York; Casey Kasem, host, “American Top 40," Watermark Inc., Los Angeles;
Rod McGrew, station manager, KJLH-FM, Los Angeles; and dozens of
others yet to be announced.

TO REGISTER—fill out the coupon and send $160 registration fee to:
International Radio Programming Forum, c/o Billboard Magazine,

9000 Sunset Blvd., Los Angeles, CA 90069, At that time, we'll send you

a hotel room reservation form which will allow you a special discount on
your hotel room...for Forum registrants only!

BUT HURRY! —the discount is only for early reqistrants. And, to be frank,
the more people that register, the more special events we'll be able to plan.
AND DO WE HAVE—ALREADY —exciting and stimulating events for you?
Join us Aug. 14-17. We guarantee the most educational event of your

radio life!

REGISTRATION FORM
Hegistration Fee Before Aug. 1: $§160

After Aug. 1: $175

Please enclose check and return registra-
lian form to

International Radio Programming Forum

Suite 1200 — 9000 Sunset Blvd.
Los Angeles, CA 90069

Please register me for the Seventh Annual
International Radio Programming Forum,
August 14-17, 1974, al the Plaza Hotel,
New York City. (If you wish to register
others besides yoursell from your organi-
zation, please send in names and titles on
your letterhead and enclose total payment.)

(Please Print)

MAME

TITLE

COMPANY

ADDRESS

CITY STATE ZIP

The International "Radio Programming Forum is an annual Billboard magazing event. Early regis-
trants will recaive special hotel room discount rates on a first come, lirst serve basis. There will
be additional rooms availlable in @ nearby hotel after the Plaza becomes full, again on a first
come basis, A cancellation fee of 525 will be charged for all cancellations on registrations be-
fore August 1. After that date, no cancellations will be accepled
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port on the Billboard International
Music Industry Conference held
recently in London, during which
classical music was discussed.

Another panel session will deal
with “How to Win Awards” and Ray
MNordstrand of WFMT-FM in Chi-
cago and Tom Parker, previously
with WTIC-FM in Hartford, Conn.,
will handle this. Both stations won
awards this year.

The meeting starts with a Thurs-
day evening cocktail party and then
a dinner in honor of Arthur Fiedler
with guests including Fiedler, Roger
Voisin, Jerry Rosen, Earl Wild, and
Harry Dickson. Fiedler will speak at
the dinner,

The next day, besides the awards
panel, record reviews will be dis-
cussed and one of the panelists will
be Leonard Marcus, editor of High
Fidelity Magazine. Others will in-
clude Henry Fogel of WONO-FM,
Syracuse, N.Y., Martin Bookspan of
Stereo Review, and Bob Finn of the
Cleveland Plain Dealer.

Import records will be discussed
that afternoon, along with the IMIC
report presented by Fogel and Peter
Munves of RCA's Red Seal label. A
panel of record men will grace the
afternoon, too. Then everyone heads
to Tanglewood to a prelude concert,
a buffet dinner, and the concert by
the Boston Symphony Orchestra,

Saturday, sales, quadrasonic,
dolby, and the copyright situation
will be discussed.

One of the unusual events of the
meeting will be a trip to M1, Grey-
lock, Mass., to listen to radio stations
such as WCRB-FM, Boston; WTIC-
FM, Hartford: WOQXR-FM, New
York; and WNCN-FM, New York.

It's Friday that WCRB-FM is ex-
pected to announce a new classical
music syndicated program by a ma-
jor international symphony orches-
tra.

Convention delegates have ar-
ranged a transportation schedule.
For details on transportation and
further information about the meet-
ing contact Richard L. Kaye, CMBA

meeting chairman, WCRB-AM-
FM, 750 South 51, Waltham, Mass.
02154.

NAB Calls
For Program
Clinic Study

LOS ANGELES—A special com-
mittee of the National Assn. of
Broadcasiers has recommended that
the organization investigate the pos-
sibility of program clinics during the
SUTMIMET.

Robert R, Hilker, chairman of the
Radio Information Office Com-
mittee, presided over the meeting
that came up with i1deas for program
clinics, new NAB publications in-
cluding a program management
primer that would give tips on cata-
loging music, scheduling news, and
other programming factors.

Basically,
urges the NAB to become more in-
volved in radio programming by
creating an exchange of ideas
among member stations. Attending
the meeting were Hilker, WCGC-
AM, Belmont, N.C.; Chuck Blore,
Chuck Blore Creative Services, Los
Angeles; Sidney King, KVOC-AM,
Casper, Wyo.; Harold L. Neal Jr.,
ABC Radio, New York; and Philip
Spencer, WCSS5-AM, Amsterdam,
N.Y.

The R1O committee also suggests
that its members be expanded to
eight and include representatives
from FM and large market stations.

the RIO committee’

31

JUNE 22, 1974, BILLBOARD



www.americanradiohistory.com

32

JUNE 22, 1974, BILLBOAR

Vox Jox

® Comtinued from page 31

even il you don't especially need
“Chroma-Key” at the moment. A
feature of the new package is that it

keys each record to the nation’s top
records and a keyboard is mailed to
you free cach week. There are 96
cuts in various tempos and with four

different vocal styles—male, female,
group, and female 1o male.

] b o

Just heard the price that Nation-

wide Communications is paying for
Able Communications, which in-
cludes KJOI-FM in Los Angeles.
And there was a guy who told me
five or six years ago that FM would
never makeit. ... KGFJ-AM in Los
Angeles has commissioned Dimen-
sions Unlimited in Los Angeles, a re-
search firm, to survey black con-
sumers on product usage and brand
preference, just another step in
deeper research on radio listening
habits. The Source is one of the
newer audience research firms and

FM Group Hits Operators

o Continued from pape 28

stating that the station checked 100
stores in the market regarding al-
bums and 70 stores on singles.

“It's full-ume job for one man . ..
just to find two records a week. How-
ever, the research information is
valuable and worth it.” He said that,
in regards to the Los Angeles mar-
ket, national chart records and sales
of local product just about paral-
leled each other.

But local information was useful
in knowing when to add and when
to delete a record from the playlist
There have been times, he said,
when a record was No. | in Bill-
board and not selling in Los An-
geles, but usually this didn't happen.

Pat Shaughnessy, executive vice
president and general manager of
Drake-Chenault Enterprises, Los
Angeles, spelled out details on the
firm's syndicated programming.
KYNO-FM in Fresno, Calif.,
switched to a semi-automated coun-
try music format because its oldies
programming was stealing audience
from KYNO-AM.

“Our aim was to weaken the AM
competition and start making a
profi.” The station became profit-
able in 60 days, he said. And he ad-
mitted that the new format held onto
“very few" of the previous sponsors,
“but then we didn’t have many."”

el

i'r,._ ,,{'T. = ""L”f":

Drake-Chenault offers five differ-
ent programming services, Shaugh-
nessy said, 1o around 139 stations,
mosily in smaller markets. “We be-
lieve that automation is flexible
enough today that you can sound
live.”

Others on the panel were Jack Sie-
gal, general manager of PSA Broad-
casting, Los Angeles, and Claude
Hall, radio-TV editor, Billboard,
Los Angeles. John Winnaman, gen-
eral manager of KLOS-FM, Los An-
geles, moderated the panel.

In the research session, i1l was
pointed out that ARB 15 spending
about $500,000 currently to refine its
methodelogy. Ron Laufer, north-
west manager for ARB, San Fran-
cisco, said the rating firm constantly
conducts seminars with advertising
agencies o help them understand
“what they can get out of a report.”

Howard Kester, general manager
of KYA-AM in San Francisco, com-
mented on the “superionty of ARB
at the advertsing rep level,” adding
that he thought two services were
needed.

Ken Gross, Pacific Coast director
of Pulse, Los Angeles, replied saying
that agencies changed loyalties from
rauugs service to ratings service all
the time and that Pulse had not lost
subscribers at the advertising rep or
agency level.

KFOX photd

BACKSTAGE VISIT—KFOX-AM, Long Beach, Calif., air personality Chris Col-
lier, right, and country singer Rebecca Lynn visit with Glen Campbell during
his recent Las Vegas Hilton performance.

BILLY amo
THE KID.

SALABLE RADIO HUMOUR

13 weeks of the funniest far-out episodes
avallable now! Already major market success/!

FREE DEMO . .. can collect 215-922-0607

I'll have some stronger details on it
in a while. ARB, Pulse, Hooper—
Move over.

L

Bob Baron, program director of
WKGN-AM in Knoxville, Tenn..
nas resigned. If you know of a good
job around, try reaching him
through Wayne Bernard, former mu-
sic director of the Top 40 station who
has been promoted to program di-
rector. .., Jay Thomas Smith, pro-
gram director of WDKX-FM in
Rochester, N.Y ., is looking for an air
personality with some production
experience. Jay says the job doesn’t
pay an awful lot, but I suspect he'll
give you the opportunity to work
like crazy,

* * &

Ric Hubbard s now production
manager at KWOW-AM in Po-
mona, Calif. He was last at KERN-
AM in Bakersfield. Calif.. but some
of you might remember when he was
back at WDAK-AM, the Top 40
pride of Columbus, Ga. . . . Brother
John, Los Angeles air personality, is
the new host of “What's It All
About,” the syndicated program-
ming of the Presbyterian Church of
the U.S.A. He'll do the show from
Los Angeles. The show, incidentally,
just won the Gabriel Award for a na-
tional youth broadcast. Stepping
down as host of the show, after many
many years, is Bill Huie. Actually,
Bill is stepping up. He's now stafT di-
rector for mass media for the Presby-
teian Church. If you haven’t met
Bill personally, introduce yourself at
the International Radio Program-
ming Forum in New York this Au-
gust. He's a former Atlanta area air
personality. Brother John once
hosted the weekly “Silhouette” con-
temporary music religious program
and was also the personality on
ABC-FM’s belated attempt at cen-
tralized radio syndication for its sta-
tions, N W

Danley West has been named mu-
sic director of KIXS-AM-FM in
Killeen, Texas. He was promotion
director. Assisting him in selecting
music for the Top 40 station is mid-
day air personality Bob Meyer: Dan
Acree 15 operations manager. . . . So,
[ got this teeshirt the other day that
read across the front in large letters:
If you don’t know who Bill Brill 1s,
ask Claude Hall. ... Tom Michaels
has joined KPAM-FM in the 2-6
p.m. slot and will be production di-
rector of the Portland, Ore,, station,
Michaels had been program director
of KISN-AM, Portland. Staff at
KPAM-FM now includes program
director Mike O°Brien, Bryan
O'Neal, and Pat Kelly. Bet 51. Pat-
rick’s Day is one huge fling around
the station. Unless, of course, their
real names happen 1o be Schwartz,
Lopman, Atlman.

Sue Thompson

Country Show
Has13Segments

LOS ANGELES—"Country Mu-
sic Hall,” the nationally-syndicated
country radio show hosted by
recording artist Sue Thompson and
air personality Jay Lawrence,
KLAC-AM, Los Angeles, has now
completed 1ts first 13 shows, accord-
ing to executive producer Sheldon 1.
Altfeld.

The hour show features live per-
formances by Ms. Thompson as well
as leading country names such as Er-
nest Tubb. Tex Williams, Dorsey
Burnette, Joe & Rose Lee Maphis,
Hank Thompson, the Statler Bros’,
Red Simpson, Conway Twitty, and
Ray Sanders.

The show, produced by Shirley
Palmer and directed by Paul Werth,
15 distributed by London
Wavelength, New York.
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Jukebox Programming

Texas Jukebox Law
Court Rule Nullified

AUSTIN, Tex.—On Wednesday,
May 29, the Texas Court of Criminal
Appeals struck down a 1971 law
regulating vending machine oper-
ators and ordered all charges against
Light Townsend Taylor. Houston
jukebox operator dropped.

The court reversed a 3500 fine
against Taylor for operating a juke-
box without a state license on
grounds the statute setting up the li-
cense fees are unreasonable and ar-
bitrary.

Ivan Williams, executive director
of the Texas Amusement Machine
Commission, estimated the state's
current revenue from such fees totals
$800,000 a year.

The statute required most jukebox
owners to pay 310 per machine to be
licensed. For owners of one to four
machines, however, a minimum fee
of $30 was stipulated, and a max-
imum charge of $3,000 was specified
for anyone with 300 or more coin
operated machines.

Judge Truman E. Roberts said in
the court’s written opinion that there
is no substantial basis for the dis-
crimination imposed against the
“one horse™ operator or in favor of
the very large operator.

The court ruled that the legisla-

ture has exceeded its power here, in
establishing a classification system
without a substantial basis for the
same, and one which 15 unreason-
able, arbitrary and copricious.

Roberts pointed out that the stat-
ute required an individual with only
one jukebox 1o pay as much as a per-
son with five machines and allowed
the owner of 3,000 machines o get a
license for the same fee charged the
operator of 300 machines.

Judge Leon Douglas dissented
from the majonty opinion claiming
the court was substituting its judg-
ment for that of lawmakers in a pol-
icy considgration.

Taylor was tried July 27, 1972,
and found guilty of operating a
jukebox at Howard Drive-In in
Houston without a license. Prose-
cutors said the case was one of 16
pending against him,

Two Dallas vending machine
firms, Headquarters Corp. and Ac-
tion Import, already had challenged
the constitutionality of the coin-op-
erated machine law in a civil suit, A
Travis County district judge and the
Austin Court of Civil Appeals ruled
the statute unconstitutional on
grounds it violated constitutional
provisions for separation of powers.

Whats Playing?

week v survev of receni pure herses aned
current and oldie selections getting top play.

ALBUQU ERQUE: POP, sSOUL
PURCHASES
Dalares Anaya
Servomntion of Mew Mexkeo

919 Foarth N'W E7107
[505) 344- 1626

Pop

“The Air That | Breathe.” Hollies, Epic
1100

“Rock and Roll Heaven.” Righteous
Brothers. Haven 7002

“*Huven't Got Time For The Pain.” Carly
Simon

“Rikki. Don’t Lose That Mumber.” Steely
Dan. ABC 11439

“Annie’s Song.” John Denver, RCA 0295

“Come Monday,” Jimmy Buffett. Dunhill
4385

“Radar Love,” Golden Earring. MCA 40202

“Already Gone,” The Eagles, Asylum | 1036

"Please Come [o Boston.” Dave Loggins,
Epic 11115

Soul
“Onand On.” Gladys Knight and the Pips
“Mv Thang.” James Brown, Polydor 14249
“¥ou're Welcomes Stop On By.” Bobby
Womack. United Artisis 439
“Hapmness 1s Just Around The Bend.”
Muin Ingredient. RCA (0305

BEAVER DAM, WISC.: POP, COUNTRY
PURCHASES

Ruth Sawejla
Cali-aprrated Amasement Cio.
L4, Box 67 3316
{4 14) BHE-31AT

Fap

“Ann#'s Song.” John Denver, RCA (1295
“Burn.” Deep Purple. Warner Brothers 7809
“Rock Your Baby,

"George NeCrae, TK,
1004 -

“Ballera.” War, United Artists 432

Couniry

“& Field O Yellow Roses.” Charlie Rich,

Mercury 73498

“Somewhere Around Midnight.” George

Morgan. MCA 40227

“Freckles and Poliwog Days.” Ferlin Husky,

ABC 11432

CHICAGO: SOUL PURCHASES

Rilly MeClnim
Eastern Mumbc Co,
513 E. TSih 5L
30 2) ART <1900

“Rock Your Baby.” George McCrae. TK.
[ 004

“Midnmight At The Ouasis,” Maria Muldaur

“Woman Don't Live Here No More.” Otis
Clay. HI 2266

“Finally Got Mysell Together.™
Impressions,

“I Wish It Was Me You Loved.” Dells,
Cader 5702

“Mv Thang.” James Brown. Polydor 14244

“Rock The Boat.” Hues Corporation. RCA
0232

CHICAGO: SOUL PURCHASES

Willie Mic Gee
e Gee's Muske
T E 75th St.
{3171 1248430

*5on of Sagittarius,” Eddie Kendncks,
Tamla 3457

“Finally Got Mysell Together.”
Impressions, Curiom 1997

“Don’t You Worry "Bout A Thing.™ Stevie
Wonder

“"Hollywood Swinging.” Kool and the Gang.
Delite 361

“Rock Your Baby.” George McCrae. T.K.
1004

SELMA, ALA.: SOUL PURCHASES

Jackie Stnkes
Hurmes Muoshe Ci,
131 Washinginn Si
{208} BT4-H IS

“Ohnand On.” Gladys Kmight and the Pips

“Mighty. Mighty.” Earth. Wind and Fire.
Columbia 46007

“Secretary.” Betty Wright. Alsion 4622

When Answering Ads . . .
Say You Saw It in Billboard



www.americanradiohistory.com

ore Than Four Ears Now...

Billboard's comprehensive coverage of the world of four-channel sound
kept the music industry informed of the latest developments, trends, people,
marketing, distribution.

August 3, be sure to turn on Billboard’s annual 4-channel report.

Listen to:

4 The major systems, and what the 1.C. developments mean to them
* Latest broadcast technology
* What's new on disc—on tape
* Market wrap-up on software
* Playback equipment report
% Ouad and the accessory market
* The artist—the producer
* ...and lots more!

Your marketing message will cook on all four channels —worldwide—
in Billboard’s annual Quad report!

Ad deadline: July 22, 1974

LOS ANGELES: NEW YORRK CHICAGO MNASHVILLE
Steve Lappin Ron Willman lill Hartwig John McCartney
9000 Sunset Blvd | Astor Plaza |50 No. Wacker Drive 1719 West End Ave.
L.A., Calif. 90069 New York, MN.Y. 10036 Chicago, 11} 60606 Nashville, Tenn. 37203
(213] 273740 (212} 764-7 300 1112) CE 6-9818 (615! 329.3025
LONDOM: TORKYD
7 Carnaby Street lapan Advertising Communications, Inc.
London W.1, England New Ginza Bldg,,
437-8090 7-3-13, Ginza-Ku,

Tokyo 104 Japan
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JUNE 22, 1974, BILLBOARD

CHECK TYPE OF AD YOU WANT:

O REGULAR CLASSIFIED—556 a word. Minimum
$10.00 Firsl line sat all caps. Name, address.
and phone number 1o be included in ward count.

£ DISPLAY CLASSIFIED AD—-One inch, $27.50;
4-limes $24.75; 26-times §23.25, 52-times $20.00.

Box rule around all ads.

Check heading under which ad Is to appear

I Distribution Sarvices

(J Box Number. c’o BILLBOARD, figura 10 addi-

tional words and include 508 service charge for

0 Record Mfg. Services, Supplies

(Tape & Cariridge calegory classilied ad is not accepied.)

1 Business Oppoftunities
1 Professional Services

DEADLINE—Cioses 4:30 p.m. Tuesday, 11 days

prior lo date of lssue,

CASH WITH ORDER, Classiied Adv. Depl.,

Billboard.

ADDRESS ALL ADS—Erv Katius. BILLBOARD.
2160 Patterson S{., Cincinnall, Ohio 45214, or
lelephone Classified Adv. Depl. 513/381-8450

|
I
I
|
[
|
I
1
|
I
|
: box number and address.
|
|
|
|
I
|
|
|
I

(New York. 212/764-7433)

- — . T, W e el e i e T — ———

|

|

|

|

& Equipment £ For Sale f

5 g Wanted -~ {1 Wanted to Buy |

0 Used Coin Machine ; |
Equipment [ Publishing Services

O Promolional Services O Miscellanaous 1

= o e e — |

e, S0 B = S |

P — — - [ — I

Enciosed ig § O Check O Monay Order. I

PAYMENT MUST ACCOMPANY ORDER . |

NAME o, |

ADDRESS = : {

CITY STATE _— ___ ZIPCODE.. .|

|

|

Telephone No._______

BRITISH
CHOICE

CAROLINE

RECORDS
EXPORTS
= LID. o

¥ - 11 Woodfield Read
London W.2.

Worldwide wholesalers of UK ond
European gromophone records and
cossette topes. Virgin Records mat=

erial our speciality, i

* 4 color labels for B-track
& Cassettes

* B-track Duplicators

* 8-track Winders

+ Cartridge Sleeves

* L Sealers

* Shrink Tunnels

* Pre-Recorded Pancakes

* Full engineering service.

S.D.S. INC.

P.0. Box 1574, Chariotie, N.C. 28231
Ted.: (TD4) 384-0351
iin

ENGINEERING
MAINTENANCE
VMANAGER

* Production oriented person with
solid administrative experience
needed.

- Strong background in servicing
electronic and mechanical equip-
ment such as Tape Duplicating,
Masters, Studio Equipment and
Packaging Equipment,

BOX 6083

1515 Broadway
New York, N.Y. 10036

| LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS., MO.

4]

8-TRACK

Sound-Allke Music, Original, Licensed
& Copyrighted Sound Recordings from U5,
& British Studios,

Over 150 album titles and more comi
avery 4 weeks leaturing the teg hit mn:E
while they are still on lop.

L g

Distribulors wanted In all areas. Exclusive
territory If qualified, Contact us nl:mm

INTERNATIONAL
SOUND MARKETING
P.O. BOX 6779,
Albuquergue, New Mex. 87107

Telephone: (505) 345-2121 :in

PREMIUM
8-TRACK BLANKS

Lear Jet style coartrilge with rubber roller
High grade duplicating tape, 65 standard
lengths, 25 min, to 90 min, 3 day delivery
guarantesd. Chver one million sald

25 min, to 45 min, any quantiiv.................B538
46 min;, 1o G5 min. any quanticy., ... B8
65 mmin, to S0 min. anv quantity...... ... T3
Bl min, to 56 mdn. any quantits.............TBe

Head cleamers S0 00 h«t on
2500 minimum orders. C.O0.10. only.

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026,
Phone: [313) 463-2592

apld

OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $11,000.00

Includes Tascam Consale, machines,
limiters, stereo echo, mikes and acces-
sories. For more information

Contact: EMIL OR SPARKY,

STUDIO SUPPLY CO.

1918 Division St, Nashville So.,
Box 280, Nashwille, Tenn. 37202,
Phone: (615) 327-3075. B

“NEW PRODUCTS"

* Quad Budget Tapes

* Casseiie Budgel Tapes

* B-Track Budget Tapes

= HI Quality Sound Alike Line
(Nead Reps., Dealers, Distributors.)

Quad Enterprises

1 N.E. Tth St
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 aul7

UNIVERSITY OF VIRGINIA

GRADUATE

(74 Commerce)

<7, seaks opportunity with responsibility in
an established or growl AAA potentigl
recording company, publishing house,
mzs|cal ingtrumeant manufaciurer, ar theatri-
cal agency

Military comploete. Exparianced Rock Musi-
clan and Promotar,

Praterence NYC, LA or Mashville

HUGH J. BRENT
128 Wesl Cork SI.
Winchester, Va. 22601
(703) B67-4587

8 TRACK DISPLAYS

All sizes from 72-90-108 Count
(Closeout)

Also two electro sound winder,
Pricad Right

P.M. DISTRIBUTORS

RL. 1, 1189 Little River Dr.
Hilisborough, N.C. 27278

(919) 471-1922 yedid

SOUND-ALIKE TAPES

Talented artista perorm  fodav's  hits
CAW,. Soul, and Rock compilations (o

keep you on top of any market.

Great opportunity for distributors looking
far new marchandise;

Will sell pancakes, canridges, and sleeves.
Sound-Allke Tape Co.
P.O. Box 9113
Albuquerque, N. Mex. AMF 87119
(505) 266-7729 ol

C. I./SUPERCART
CARTRIDGES

Empties with Foam Pad
Bulk B-Track Tape
Splicing Materials

for B8-Track and Cassettes

For Information call: (818) 637-6011
or write: TERRY D. VOGLER

CARTRIDGE INDUSTRIES
CORP.

P.O. Box 186
Excelsior Springs, Missourl 84024
je29

B TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE MALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1451 East 8 Mile Rd.
Hazel Park, Michigan 40030

ATTN. RECORD BUYERS!
Wea spacialize in cream and hard o
get manufacturers’ over runs and
promotional records. Orders filled
prompily.

Send name and address for catalog to:
T & L ENT. INC.
12 EAST B7TTH ST., APT. 4B

(313) 399-4880 tin NEW YORK, N.Y. 10028  jez2

FOR SALE

MOOERN WIDWES s ]
RECORD PRESSING FACTORY Up-reach. i o

10 pressss, 3 extruders, boiler, air com-
pressor, hydraulic, label cutter, dies and
all relaled pipes and elactrical equipment.
PRICE: $40,000
Phone (818) TES-4T80 or T37-3220
jvld

play . fixtures, 100 pieca capacity,
$18.50 each.

WORLD SOUND FACTORY
4640 Admiralty Way
Marina Del Rey, Calll. 90291
(213) 822-2958, jez
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MISCELLANEQUS

PARTY IN GRAND STYLE
with
“THE PUB POUCH"

Your favonte wine or drnk stavs chilled up
to T howrs i phas ingensows pouch of slegant
crushed velvet or rough-tough denim.
Just pre-freeze removable vinyl quad-unit
and InEest into (ELe] L1|:'h. I1'.|:m.=r |.|.|‘|i|. i:l. sbwin
and waterprool. ldeal for concerts; wvour
chokce of nsld, blue pnd Terra crashed velviet
or denim, $14.98 plus 81,00 shipping. Major
eredit cards honored—submit card name and
number with signature or check or monsy
arder 1o
REED HUNTER ENTERPRISES
P.0. Box 487
Rochkvllle Cenire, N.Y. 11570
jE2o

[y YOU SELL TAPES AND RECORDS?
We can incresse vour PROFITS, with our half
million dollar inventory of T.V.'s, sterecs, tape
players, caleulators, and other consumer sbec-
tromice. Don't mise added sales. Call or write:
Mr, Ted Ferrell, SDUND SYSTEMS, INC.
AT5 Fultan Industrial Blvd,, Atlante, Ga, 30008
(40} BOE-4974, jul2d

REELS AND BOXES 7" & 5 LARGE AND
small hibs, Heavy duty white boxes, W-M Sales,
535 Wonlsey, Diallas, Tex, THE24, (3145 0432460

tfn

BECHT DUPLICATING SYSTEM-ONE
Muaster, Four Slives, $3500. (616} THE-4760 or
T44-9214 13

COMPLETE 16 TRACK RECORDING
sudio. New price $75000—will take $44,000,

(616) TEB-4760 or T44-9214. i¥la

MHHUI".‘LL‘TUREHE MOLD FOR &TRACK
plastic tape caddy. Holds ten 8-track tapes
Price S10.000. George Skarpalezos, 1900 Bruce
Dir., St. Simons Island, Ga. 31522 (912) 638-2742.
— jen
FOR SALE-BECHT DUPLICATING SYS
tern master and 5 slaves, or master and § slaves
converted to duplicate huba. Will discuss offer.
(S5 MR8, jEr2

ONE-STOPS (DISTRIBUTOR) — STROBE
lites, Color Organs, posters, etc, All products
guarantesd, Decorn Industries, Phila, Pa. 19134,
(215) 426-9700. (Store inquiries invited),  je29
FOR SALE-GOOD MUSIC AND AMUSE.

ment route, Health reasons. Springfield, Mo,
M. P. 0. Box M i je29

HLANK 8 TRACK TAPES MASTRO FIRST
quality, any length, exact time loaded, Dandy
Discount Store, 522 Lackawsnna Ave., Scranton,
P, 1RMEL (T17) S51-3001, tfn

BLANK 8 TRACK TAPES, AMPEX FIRST
quality, Retailerms buy direct. Available in 40,
B4's & 80, Also any lengih time loaded Andol
Audio Products, 4212 14th Avenue, Brookiyn,
NOY. 11219 (212) 435-7322. tin

COLLECTOR'S RECORDS: FIFTIES R & B/
H & R/Rockabilly/Blues/Pop/Trad  Jazes
Comedy / Welrd / Nostalgin / Carousel / Re-
maes/specials/Ong. Labels/SUN/ACE. 45'
LIa. Free catalog. Rockhouse, 349 E. Cooke Rd._
Columbazs, Ohis 43214, T

PROFESSIONALLY WHAPPED RECORDS

or tapes, Complete shnnk packaging system,
F2T0. Includes L-sealer, heat gun, film for 2700
albums. M. Latter Mfg., 5050 Venice Blvd., Los
Angeles, Calif. S0HA, Phone; (215 910-7646,

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and USA EXPORTERS
We transport Hecords, Tapes, ete. from
LS. A Offering: Great savings. low freight
rales—New American Suppliers for buyers—
Assemble various orders—Welcome vou
when you arrive in MY '
Contact:
BERKLAY AIR SYCES, MARKETING
P.0. Box 665, JFK Airport
Jomaica, NY. 11430, 18,4,
il

BLANK TAPE EXPORT

We supply NO NAME or PRIVATE
LABEL blank tape cassettes to vol-
ume buyers in other countries.

CORRICK INTERNATIONAL
206 Locust SL., Santa Cruz, Cal. §5060
(408) 426-9010 jazo

WHILE OTHEHR PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LF's are low s 5100, Your choice. Write for
free listings. Scorpio Music Distributors, 6612
Limekiln Pike, Philadelphin, Pa. 19138, Dealers
anly. tfn

MAKE MORE PROFIT ON ALL MAJOR
label B-track tapes. Updated list airmailed weekly.
Tobiseo, Box 3670, Austin, Texas THT64. (512)
2RA-1754. ¥

ATTENTION, RECORD OQUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP lstings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Hendervous, Ine., 1135 W. Eliza.
beth Ave., Linden, M., 07036, tfn

PROFESSIONAL

SERVICES

WORDS SET TO MUSIC TUNES FOR THE
recording artiste. Musie arranged for bands &
vocalista. We can get your song recorded. For
ﬁfu[mﬁm: Send a §1.00 M.O. to D. Baldwin
usic Arranging, 1412 8. Michigan, Chicag
IIL 60GO05. j,;;'
BIOGRAPHIES ON HUNDREDS OF PAST
and current recording artista. For information
write: Rock Bio's Unltd., Box 978, Beloit, Wia
53511, jed

BILLBOARD IS ON MICROFILM:
Back copies of BILLBOARD are available

on microfilm dating from November 1894 to
Diecember 1970

Microfilm coples of articles from any of
these issues may be obtamed from Billbonard
Publications at a cost of §1.50 per page up
to 5 puges,

For prices on additional eopies and for
further information contact:

Martin Fealy
General Services
Billboard Publications
8000 Sunset Bivd.
Los Angeles, Cal 80069
213/273-7040 tin

l.ll'l“ﬂ-d-WEE " = =

Can Do If! Write Today
We Can Pull ODur Mation Back Together

Send $1.00

Getl Information, Gift and Halp U.S

UNITED WEE / Box B2867
Lincoln, NE. BA501 tin

BILLBOARD
Group Subscription
Discounts
Save M% on subscriptions to Billboard for

groups of 10 or more, For rates and informa-
tion write:

BOX 6019

c/o Billboard, 1515 Broadway
- Hew York, M.Y. 10038 tin

POSTERS, BLACK LIGHTS. INCENSE,
bends, patches, stichers and decals. Send for
free catulog. (404) A76-4474, H & B Distributors,
851 Peachtree St, N.E., Atlanta, Georgia 30309,

tfn

HIGH FIDELITY'S TEST REPORTS-0VER
176 currently available audio products. Tests,
nnnlyses, prices, Send $1.95 to High Fidelity's
Teat Reports, 2160 Patterson 8t., Cincinnati
Ohia 45214, tfn

HECORD=TAPESOLDIES! 200N STOCK.
Send 50¢ for 3,000 lsting catalog, Mail orders
filled. Record Center, 1895 W, 260k St Cleveland,
Ohio 44113, (2160 241-0107. We export. vow

SONGWHITERS! PROS SHOW YOU HOW!
Heceive rovalties! Produce records! Publish!
Promote! Music, monev, marketing, everything!
Detnils! Nashville Songwriting Schoal. 708-DD
Berry Road Nashville, Tenn, 37204, jwia

BUSINESS OPPORTUNITIES
e e e i

Companies! Barter your product
for advertising, travel and
hundreds of usiness ppeds.
FREE CATALOG AVAILABLE
- | CALL TOLL FREE
] ‘g B0 3273720 lexeept Fla.)
FEW. Suncee Blvd. & Py Leuderdals. F 1
1T Awve. of tha Armarican » Now "ﬂll:. I'HTI' ﬁﬂﬁm
'm_
MHE C° REMOVES GRAY FROM HAIR,
leaving original color, and eliminates dandruff
in just seven diya, or money pasitively refunded,
3385 retail. Ship postpaid, 2 for £3.95; 6 for $10.00,
Mr. “C" Laba, 2411.C Government, Mobile, Al
!F;Iﬁl]h_ e 3 jed2
SALE: MUSIC-GAME MACHINE ROUTE.
Prime locations, Gross 365,000 yr. in fast growing
Eastern N.C. Jolly, Rt. 1, Box 155, Engelhard,
MN.C. 2TRZ4, (9157 925-4H12 9 P.M.

el
SERVICES

FULL SERVICE RECORD PRODUCTION
from your tapes (100 upl. LPs/45s. Alsa Scully-
Westres previsson cut masters and demoa—
Istereo/mone), Trutone Records for quality at
down to earth prices. Dept, B, 8411 Bergenwood
Ave, North Bergen, N.J. 07047, (201) 868-9332.

jel2

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yra!
“THE COMEDIAN"
Original Monthly Service—$45 vr.!
2 mmuen, $10—3 for $12.00
35 "FUNMASTER" Gag Files, $45
“Anniversary Issue,” $30
"How to Master the Ceremonies” 85
No. C.O.Ds
"We Teach Standup Comedy"
Remit to: BILLY GLASON
200 W. 54th St
New York, N.Y. 10018

DEEJAYS: NEW SURE-FIRE COMEDY!
11,0080 classified one-line gags, $10. Catalog free!
Edmund Orrin, 2786-A West Hoberts, Fresno,
Cakif. B3706. tfn

“FREE" CATALOG . .. EVERYTHING FOR
the desjay! Custom [.D.'a, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Write: Command, Box 26348-B, San
Francisco 94136, ifn

TOPICAL ONE-LINERS! UFO'S STREAKS!
Exorcist! Tapes! Ooga Chukka! Sample free!—
Tiger Lyons, P.0O. Box 844, Franklin Park, 111
B0LaL. je

JOCK SHORTS! TWICE-MONTHLY. l‘.'.‘-!:IH_-.
temporry Comedy for top deejayn. Free edition.
Broadcast Library, 580M-A Twineing, Dallas,
Texns, TH22T, tfn
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RECORD MFG. SERVICES
SUPPLIES & EQUIPMENT

Record Pressing Prices Monaural

" 12
Qty. 5 RPM 334 RPFM
100 ¥ 50,00 $125.00
S0 13000 265,00
LLLL 18000 450,000

Prices include mastering, labe]l and plain
alesve, Drder shipped within 10 days of
accompanied by certified check or money
order. TERMS: 50% deposit. balance COD
only. Low cost cassette duplication, rec-
ord jackets, promotion and disiribution
Write for full information.

Oneida Video-Audio Tape Cassette Corp,

Thl) Blandine St., Utica, MY, 13501
(315) TA5-6187

DISPLAY FIXNTURES 8-TRACK. LP &
45", Best prices & selection of counter &
floor models. 8-track pilfer-proof special
48 capacity counter mod. ... 2485
108 capacity counter mod. ... 495
144 eapucity counter mod. ... 4495
252 capncity Aoor model ... 11995
Mow home storage units svallahle.
Write for brochure and details
Distrbutor discounta

Quality Display

P.0. Box 1108, Charlotte, N.C. 28201

or call 704-394-0351 a0

DISTRIBUTORS WANTED

DISTRIBUTORS
and

MANUFACTURERS REPS

B-track Stereo Tapes and Cassettes.
Always top 100 in ail categories of music.

Best qualty sound alikes and licensed product
Legal in all states

Phane; (704) 3940351 or write:
S.D.5. INC.

P. 0. Box 1574, Chaeiolis, N.C. 28231
tin

RADIO-TU MART

Rates: “POSITION WANTED" is $15—in advance—for two
times, 2" maximum. Additional space or variation from
regular ad style is 825 per inch, no maximum. No charge

for Box numbers,

“POSTIONS OPEN" is

S15=in advance—={for one time.

2" maximum. Additional space or variation from regular
ad style is 525 per inch, no maximum. Box number ads
asking for tape samples will be charged an added S1 for

handling and postage.

Send money and advertising copy to:
Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

POSITIONS OPEN

POSITIONS WANTED

CHICAGO
50KW

Looking for radio entertainer

When does a disc jockey cease
being a DJ and become a per-
sonality?

I"ll know when | hear it

Send tapes—resume—
references and photo

Box 619

Billboard Job Mart,
One Astor Plaza,
New York, N.Y. 10036 jas

£ YEARS PROFESEION AL experience in
radio-TV news. Currently news director of
small market TV atation in Midwest. & vears
in radio. Desire position in any radio or TV
operation thet values substanee and know-
how, Several atate-wide scoops; strong on
in-depth reporting, as well as hosting late
night interview ghow, Exclusive interviews
with Bob Hope, Juaiin:e Wm Douglas, Jack
Anderson. Edueation; M. A in broadeasting
from Missouri, Salary. $10,000. Available
immediately, will work anywhere. Conbact
Mel Hanks, 7T35-A DeMaret D, Columbia,
M, 65201 (314) 474-T012,

I'M SICK AND TIRED OF WORKING
WITH THESE IMMATURE SMALL MAH-
KET JOCKS WHO THINK THEY'RE AS
GOOD AS ME. I'M PD HERE WHICH
MEANS NOTHING, BUT ANYWAY, 1
DONTWANT PDORMDOR ANY OTHER
TITLE JUST WANNA BE A DYNAMITE
PERSONALITY (the clever, humorous type)
TO COINCIDE WITH MY MODESTY. 1
THINK WE CAN MAKE IT. DROP ME A
LINE. BOX 618, Billboard Radio TV-Job
Mart, 1515 Broadway, Mew York, N.Y, 1HK6

Custom Hecording Company, Inc, 634 E
Buena Vista Ave., North Augusta, South
Carolina, 29841, with its own artists and
studios, records the best B-tmck., sound.
plike tapes in the U.5.A,

DISTRIBUTORS WANTED
CONTACT: (Eastern Siates) George Skar-
palexos [(Above address) (912) BI8-2Ta2
and (Wealarn States) ChHente Bevilor,
809 B Streat, Sulte 3, Lawton, Oklahoma
73501, (405) 355-TS0E. ivld

DISTRIBUTORS WANTED |

PIKES PEAK TAPES, INC. is looking for
gualified distributors for its line of Sound-
A-Likes. Better product, Batter packaging,
Battar sslection, Better mearchandising.
Also neod reps for selected areas.

PIKES PEAK TAPES, INC.
2637 Durango Drive
Colorado Springs, Colorado 80910

Phone: (303) 392-8045 tin

AIR PERSONALITY

WUBE, Cincinnati has opening for expe-
rienced air personality with strong produc-
Lion mﬂ!l:i]itim Exeellent starting salary,
fringe benefits, uP-pununily for prowth with
stable o zation. Applications from all
market mizes and formats eonsidered. An
Equal Opportunity Emplover, Send tape
and ressme to:

Bill Jenkina, General Manager

WUBE Radio

225 East Sixth Street

Cincinnati, Ohio 453202 jels

WLOF Orlando, Florda—broadeast  on-
ented entertainer that ks into musio=fim
phone a must, Tape and resume to Bl
Dennis, Box 15746, Orlando, Flonda 32508
Mo calle Equal opportunity employver,  jelh

I"m & creative young DJ with expertence who
i looking for the job that will let me really
show my stuff. I'm hard working, depencable
& knowledgeable about the music 1 talk
about. No hvpe. Top 4l's, Oldies, & Pro-
greagives, I'm the one you've been looking
for. Write Box: 620, Billboard Job Mart,
One Astor Plaza, New York, NY, 100365

el

ATTENTION! THIS DJ 18 LOOKING
FOR A STATION TO GIVE 100 QF
HIMSELF RIGHT NOW. | am in love
with radio and have a Bachelors Dogree
in Brosdcasting. Three yvears of college
radin behind me with some commercial
experience and a rd endorsed ticket, Single,
willing to relocate and work for vew. Sin-
corely, Tom Struhar, Call or wnte: (312
677-5518 or O675-1281, 8848 N Huarding.
Shokie, 11l GETE.

PATCHES 3240 A DOZEN. 1000 DTHER NOW
items. House of Ripps, 38 M. Mac Questen Park-
way, Mt. Vernon, New York 10550, tfn

SCHOOLS &

INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio/TV
announcer, Call or write today. REL 52 5. Palm
Ave, Sarasota, Fla. 33577 ifn

LYRIC WRITERS-BEGIN WRITING YOUR
own melsdies within one week. Free information.
Colornote, 20000-C W, dth. Amarills, Tex, 79106

el

HELP WANTED

PRODUCERS WITH FRESH IDEAS NEEDED
by manufacturer of children's records. Box 6082,
Ballboard. 1515 Broadway, New York, N.Y. 10036.

i

WANTED TO BUY

RECORD COLLECTIONS & TAPES, RADIO
siation [J pemonal collections.  (216)
PI3-8515. Heller Record Buyer, 1542 Pratt St.,
Philadslphia, Pa. 19124, 26

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

When Answering Ads . . . Say You Saw It in Billboard

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records - Albums « Sheet music « Phonographs - Old
record traders, collectors, swappers. investors, changers, switchers,
buyers, sellers and all other traffickers—here 1s your TRADING
POST. a marketplace, right in the middle of the action: BILL-
BOARD MAGAZINE. Here's where the charts have been
measuring music popularity since the early 40's. BILLBOARD
GOLDEN OLDIES TRADING POST s open for business,

Don’t Miss It!! Classified Advertising Closes Every Monday.
“WANTED TO BUY,” “FOR SALE,” “SWAPPING"-
Use the headline that fits your need.

Regular Classified: 55¢ per word. Minimum $11.00.
Display Classified: $27.50 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

FOR SALE

GOLDEN AGE RADIO—-COMPLETE TAPED

Shows, Box 256215-BB, Portland, Oregon 97%5'
1

SEARCHING FOR OLD RECORDS? DIS-
Continued, 216 N. Rose, Burbank, California
9'“. tl’n

CLASSIFIED
ADVERTISING
DOESN'T .
COST,
IT PAYS.

wwWw americanradiohistorv com

SOME MOORE—Tim Moore, A Small Record Company artist, was in Utica,
N.Y. recently to play Mohawk Valley Community College, where WOUR-FM,
the campus station, broadcast his concert live. Surrounding Tim are clock-
wise, from bottom left, Tim's manager Harris Goldberg, WOUR music direc-
tor Tony Yoken, production director Jim Lapiana, Tim's producer Nick
Jameson and Tim.

® Cuntinued from puge 20

a5 a solo performer. He had the entire hall in
silence dunng his set. Guitanst David Spinoza
led the band and offered some mice licks, but
many times his work was alsa lost in the shulfle,

The audience got a surprise for an encore,
when Taylor's wife, Carly Siman, joined him on
stage for a rousing version of "'Mockinghird."
This worked the audience up to a peak and then
It was back to a solo version of “Sweet Baby
James" to close out the show. JIM FISHEL

ORLEANS
DAVID ALLEN COE
Muax's Kansas City, New York

This s one of the most popular bands in the
Northeast. Led by guitarist John Hall, Orieans
played an inspired May 24 sel,

Hall played behind many big-name rock
stars, but has never really been gven a chance
to shine on his own until now, It's unfortunate
that the musical world had to wait so long. Not
only is he a super guitanist, but he has a natural
funky feel in his vocals.

The rest of the band knows how to swing and
they seem to play off the audience's reactions.
This group 15 a very salable commodity, Thew
sound 5 nght for the times and they seem to
have everything needed to make it

Opening the show was country singer David
Allen Coe, who sings in the greal tradition of
Kristofferson-Newbury et al. He has a natural
stage presence and his material fits his style
quite well. Coe appears to have a very brght Ty
fure. IIM FISHEL

TWO GENERATIONS OF
BRUBECK
Reaunbow Grill, New York

Dave Brubeck has branched out in his music,
playing with his three sons and their accom-
panying musicians. He opened his June 3 set,
backed only by his sons Darws, Danny and
Chris. Then after a smattering of his old stand-
ards they were joined by a conglomeration of
musicians that incleded harmonica, clarinet,
saxophone and trombone.

This act has changed greatly in the last year.
Dave has given a free hand to his sons and the
rest of the group in the presentation of their
brand of avant-garde music, and many members
af the audience were not prepared for the sud-
den departure from Brubeck's usually glossy
sel.

Some of the music was a little repetitive, but
Dariws' charts are very exciting. Clannet player
Perry Robinson and harmonica virtuoso Peter
Ruth got into some intersting riffs during this
portion.

Over the course of the performance, the au-
dience was turned on to many new musical di-
rechions. This appeared to be Brubeck's attempt
to get people ta what his sons are doing.

JIM FISHEL

SUSAN MAUGHAN

Persian Room, New York

susan Maoghan should make it as big on the
U.S. side of the Atlantic as she has in Britam, if.
her first week in America is any guide. Virtually'
overnight she cut “Time,” a new single and title
song for her tirst LS. Paramount/Ember album
released June 10; wowed a June 4 second night
house al the Plaza, her first cabaret date; and

entertained 19,000 at a retarded children’s ben-
efit in Madison Square Garden.

The petite, dimpled, black-haired belter over-
powered a 10-piece band that at times was car-
ried away emotionally. From her opening “It's a
Most Unusual Day™ to the closing Beatles med-
ley and “If We Only Have Love” encore, she

Talentin Action

showed excellent stage presence, audience con-
tact and wide range ol dramatic expression,

She comes across equally well in soft ballads
like “Help Me Make it Through the Night”" and
Nilsson's hit, "I Can't Live. . " to solid upheat
versions of "1 Believe in Music” and the Bealles'
hits from “Hard Day's Might™ through the
windup “And | Love Him."

“Time" is the theme song for the new 20th/
Fox feature “Dirty Mary and Crazy Larry,” star.
ring Peter Fonda and Susan George. It should
not only make it as a single but also boost the
album, a modified version of her earfier Ember
release in England titled “Susan Maughan: This
|5 Me." STEPHEN TRAIMAN

Outdoor Sites
Gear for Summer

® Conrinued from page 20
Staple Singers. July 24: Aretha
Franklin, Aug. 2.

The Guess Who and Flash Cadil-
luc. Aug. 9 Ray Charles. Quincy
Jones and the Sylvers. Aug. 25.
MNewly re-formed Steppenwoll plays
4 yet-unscheduled Aug. date at the
Bowl. Carpenters. Sept. 6, country
package Sept. 15 with Tom T. Hall
Johnnie Rodriguez and Olivia New-
ton-John. The Hollvwood Bowl is,
ol course, used three-four times
weekly for classical and light classi-
cal concerts by the Los Angeles Phil-
harmonic.

Al Universal Amphitheater, Gor-
don Lightfoot launches the facility's
second summer as a concert venue
July 5-7. Diana Ross. July 16-22,
Temptations, July 25-28: Helen
Reddy and Paul Williums, July 29-
Aug. 4.

Universal’s August bookings are
Loggins & Messina, 5-7: Joni Mitch-
ell. 13-17: 5th Dimension, 21-24;
John Denver 28-1. The Amphithea-
ter will also play through September
with David Bowie, 2-8: Al Green, 9-
|4; Seals & Crofts. 15-18: Three Dog
Night, 20-22.

Some 10,000 mail-orders have
been received by Universal Am-
phitheater in the first two weeks
since the schedule was announced.
Loggins & Messina, Joni Mitchell
and David Bowie are already ap-
proaching sellouts.

University Will
Host Festival

EDWARDSVILLE, Ill.—South-
ern lllinois University will host the
Mississippi River Festival beginning
July 8 and running through Aug. 23,
A series of 21 evenming concerts will
be presented spanning the entire
musical spectrum. In addition to the
Festival, there will be St. Louis Sym-
phony concerts and the MRF Film
Festival,

Artists scheduled to appear in-
clude Tom T. Hall, Arlo Guthrie,
War, Helen Reddy, Chicago, Anne
Murray and Mac Davis.

advoa18 ‘vL61 22 3INNC
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Soul

_ Sauce__
Indies Aid

Musicians’
A&r Goals

By LEROY ROBINSON

LOS ANGELES—Independent
record companies are daily arrivals.
And in some instances they are
formed to make a quick dollar, while
some others are formed out of great
ideals and expectations. Butl in the
case of companies that are brought
together to present Black Music,
there are a number of reasons.

Motown is probably the most suc-
cessful independent to emerge
within the last 20 years, and this is
admirable because it was a black
man, Berry Gordy, Jr.. who put it all
together,

Maotown opened the door for soul
music to emerge in large quantity
and styles, and probably created an
incentive in other such would-be in-
dependent labels.

Motown was the most successful
but not the first. Goeing back some
years (many vears really) black mu-
sic history has recorded independent
ventures by recording artists because
they couldn’t gel a record contract,

The reasons being several. but the
major one. naturally. was race.
There was a time in this country, for
those unaware, when black music
wils not as popular asitis today, only
because black artsts were perform-
ing it. Therefore, 1t became neces-
sary for artists like, say, Billie Holi-
day to form an independent label.

Ms. Holiday 1s just an example,
just as Charlie Mingus who many
years later formed his Debut label,
and many, many years later, pianist
Gene Russell who formed his Black
Jazz label. Each was formed for a
different reason, but definitely out
of necessity.

The recent independent Legend
Records formed by juzz giants Red
Callendar, Buddy Collette, and Al
Aarons was also formed for a good
reason: “To play what we want to
play,” according to Callendar.

There was a ume (and that time 15
really right now) when the natural
putdown of jazz music was, “it's not
commercial enough.”

{Continued on page 15)
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« 5STAR Performer=singles oegrstening great-
&1l proporispnate upward progress this week

TITLE, ARTIST

{Wrder) Label & Nambes ([t Label} {Pghhsher, Leensee)

FINALLY GOT MYSELF TOGETHER

I'm A Changed Man)—impressions
E. Townsend), LGurtom 1997 (Buddsh)
{Chesribomn, BMI1)

ON AND ON-—Gisdys Knight & The Pipa
(C. Mayfield). Buddah 423 {Tufom, BMI)

I'M COMING HOME = spinners
(1. Belt. L. Creed). Mlantc 027
[(Mighty Three, B}

SIDESHOW —pioe Magic
(B EN, V. Baretl), Atco ESGL
(Friday’s ChildPoo-Poo/Sin Strings, BMI)

SON OF SAGITTARIUS —Eddee Rendricks
(F. Witsem, L. Caston, A Poree), Tames 54247
(Motown) (Sione Diamend, BMI)

ONE CHAIN DON'T MAKE NO

Fﬂﬁ-ﬁ"—ﬁu Tops
(0. Lambert, B. Polter), Dunhill 4386
(ABC/ Dwnhill. BMI1)

HOLLYWOOD SWINGING—Keol & The Gang
(Mool & The Gang, B, West), De-Lite 561 (P.1P)
{Gang/Delighthel, B}

BE THANKFUL FOR WHAT YOU GOT-
Willam De Yaughn
(W. D& Waughn), Roabwry 0236 (RCA)

(Coral Roch Melomegs, ASCAP)

FISH MINT BITIN' = Lamest Desier

(M. Jackson. |. Reddsch) ABG [ 1438
{Bulles-Frool, HM1)

ROCK YOUR BABY-& MicCrae
(HW Casey, B Fimch), FH..Eﬂ {Shaslyn, H&I}

JIVE TURKEY (Part 1)—onio Puyers
(I Willkams, € Satchefl, . Bonmer, M. lones,
R Widdiehrooks, M. Pierce) Mercury 395
{Phonogram} (Dhin Players/Unichappell. BMI}

THERE WILL NEVER BE ANY

PEACE—The Chi-Lites
{E. Record), Brunswick 55517 (lulio-Bnas, BMI)

| WISH IT WAS ME YOU LOVED —Dess
i1 Mary), Cadel 5702 [Chess/lanes)
(Groovesville, BMI

TOO LATE—Tavares
{0 Lambest, B. Pottes), Capiiol 38827
(ABC Dunkill/One OFf A Kind, BMI)

WHAT COMES UP (Must Come
Dawn)—Tyrone Davis

(L. Grakam, J. Sibdey), Dahar 4537 (Brunsesch)
{lulio-Brian, BMI}

ROCK THE BOAT=Hues Carporation
{W. Holmes), ACA 0232 (High Ground, BMI)

FOR THE LOVE OF MONEY-0lays
(K. Gamble, L. Hell. I lachson), Phitadelphia
Infernational 1544 (Columbia) (Mighty Theee, BME)

WILDFLOWER —New Birth
(Edwards-Richardson), RCA 0265
(Edsel & Aloud, BMI)

I'M IN LOVE—Aretha Frankiin
(B, ‘Womack), Mflantic 2999 {Pronin-Tracebob, BMI)

DON'T YOU WORRY "BOUT

A THING=Stevie Wonder
(% Woader), Temla 54245 (Molewn) (Sfeim & Van
Sioch, Bisch Bull, ASCAF)

I'VE BEEN BORN AGAIN—liohanie Tayior
{0 Dawis, | Lean), Stax 0?08 {Colwmbag)
(Groovesville, BMI)

ARISE AND SHINE—independents
(0, Bschson, M Young), Wand 11373 (Sceples)
(Bulles, ASCAP)

WONDERFUL —isaac Hayes
(I, Hayes), Enderprise 9085 (Columbia)
{Incenze, BMI)

IT'S BETTER TO HAVE (And Den't
Need) —Den Covay

(0. Covay, £ Walls), Mercury TIES (Phosogram)
{(Ragmop, BM(}

I'M FALLING IN LOVE WITH
YOU - Littie L The Imperiaks
{1, Davis), Awce 1640 (Mighty Thres, ENI)

DANCING MACHINE —The lackson 5
(H. Daws, O Fletcher, W.D. Parks), Motown 12856
[bobate, ASCAP Siome Dsamond, BMI)

THE SAME LOVE THAT MADE ME

LAUGH — st withers
(B, Wilhers), Sussex 513 (lelemar, B8}

LET'S GET MARRIED—M Green
(A Creen), Hi 452262 (Londen)
(Jec/Al Greem, BMI)

ITS HER TURN TO LIVE—Smohsy Fodimuon
(W. Robinzcs, M. Tarplin), Tamls 54246 (Mobown)
(Tamias bobete. ASCAF)

HOW DO YOU FEEL THE MORNING

AFTER —Miitie lackson

(R. Gerald, L. Lynch), Spring 147 (Pobyder)
{Gamcho/Belinda, BS}

BEHIND CLOSED DOORS—Litthe Milton
(i ©°Dell), Staz 0210 (Columbas)
(Housz 0f Gold, BMI)

MY THANG~ james Brown
(). Beowm), Polydor 14284 (Dynatone/Belinda, BMI)
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TITLE, ARTIST

[Wriker), Labe] & Numer (Dnf. Label) (Pubilsser Loensee)

THE PAYBACK —lames Brown
(I, Brown, F Wesley, | Starks), Polydor 14223
(Dynatane/ Belinda/Unichappell, BM1)

MACHINE GUN—Ccommoderes
(M, Willigms), Motewn 1307 (Jobete, ASCAF)

SATISFACTION GUARANTEED — Hareld
Melwin & The Bluenedes

{K. Gamble, L Hull. . Gilberi}, Philadelphia
International 3543 (Columbia) (Mighty Three, BMI}

MY LOVE—sargie fosaph
(P MeCariney, L MeCartney), AHanfic 3032
[(MeCartney/ATY. BM()

POSITIVE THING— Masdrii
(C. Wibson, L Wilson, R. Wilam, M0, C. Cave],
Pobydor 14235 (Intersong-U 5.4 /Mandrill, ASCAP)

WHO ARE YOU-—g8. ni

[0. Crawford, H. lohnsan), KBC 11433
(American Broadeasting/Daknm, KSCAF)
YOU'VE GOT MY S0UL

ON FIRE—Temptations

(N. Wheltield}, Gordy 7136 (Motown) (Stone
Diamond), BMI)

YOU MAKE ME FEEL

BRAND NEW —styfistics
{T. Bali, L. Creed}, Aveo 4634 (Mighty Threa. BMI)

BALLERO —war

{5, Alen, H. Brown, M, Dickerson, L. bardan, €.
Miller, | Oszar, H Seatt), United Atists 432 (Fai
Out, ASCAF)

YOU'RE WELCOME, STOP

ON BY —Bobty Womach
{B. Woemack, T Thomas), Umifed Artisis 439
{Unart/Bobby Womack, EMI}

TIME WILL TELL—7ower Of Powar
(5. Kupka, E Cxfillo), Warner Bras. 1786
(Ruptillo, ASCAP)

gluﬁ YOU HANDLE IT—Graham Central

Lo
{L. Graham), Warner Bros. 7787 {198F0E, Woes)

A FUNKY SONG—mipgie
{K. Samuals/Rippie. Inc.), GRC 2017
{Acl One. BMI)

HEY BABE—The loneses
{6 Dorsey), Mercury 72458 (Plonogram)
{Landry/Unichappeil, BM()

HELP YOURSELF—The Undispisted Truth
(N, Whitefeld), Gordy 7134 (Motomn} (Shane
Diamond, BM1)

MIGHTY MIGHTY —Easth, Wind & Fice
(M. White, V, Whete), Columbia 485007
{Eugrlire, BMI)

TSOP=mrsa.

(K Gamble, L. Hufl}, Philadelpfia Infernatsonal
73540 (Columbia) (Mighty Three, BMI)
WHERE DO WE GO FROM
HEHE—In_p

(H. Bakerh, Golden Fleece 3253 (Colmbéa)
{Goiden Fleece Mighty Thees, BMI)
DAMN RIGHT | AM

SOMEBODY —Fred Wesley & The 18's

(1. Brown, F. Wesley), Feople B35 (Patydor)
{Dynatome/ Belinds/Unichappeil, BMI)
TELL ME SOMETHING— Ruius

(3. Wonder), ABC |1427

(Sten & Van Stoch /Bisch Bull, ASCAF)
SECRETARY— petty wright

{C. Resd, W. Clarke), Alston 4627 (Atlamtic)
{Sheriyn, BMI}

G00D THINGS DON'T LAST
FOREVER —£cstasy, Passion & Paim

(B Sighes, A Felder. M. Harma), Roulefts 7156
{Golden Fleece, BMI)

SHO-NUFF BOOGIE

Fll't 12 ﬂm A i}nudm:-j

H I‘tltlnum 2350 (Gambi, BMI}
MIDNIGHT AND YOU —sslomen Buske
ﬂl & G. Page), ABC 4388 (Very Own, BMI}

YOU KEEP ME
ghn On)—nnn Peebles

Mite, [ Mlen), Hi 2265 {London) {Menbo, BMI)

BENNIE & THE JETS—ftom John
{E. Jobn, B. Teupin), MCK 400190
(Dach James, BEMI)
CHOOSING UP DN YOU —poramatics
{T. Hester), Cadel 5704 (Chesss lanus)
{Gromvesville, BMID
LOVE THAT REALLY
COUNTS — Matiral Four

). Huison, 5. Hufzem, M. Hawhkins, |, Reaves),
Curtom 1995 (Buddah) (Silent Giand, Aopa, ASCAF)
LOYE TRAIN (Part One)—Bunny Sigier

(K. Gambbe, L. Huff), Philadefphi International
945 (Columbia) (Assorled, BMI)

GETTIN' WHAT YOU WANT (LOSIN'

WHAT YOU GOT)—walliam Ben
(W. Bell, R, Hanzon, | Mclufe, E Gorden), 5102
0198 (Columbia) (Azrock. Seuth Memphis BMI)

THE LONE RANGER—Dscar Brown ir.
(0. Brown Ir.}, Attantic 3001 (Beciblack, EMI)

MAKE UP FOR LOST TIME — Mostcisirs
(). Strickland, B. Patterson). Paukz 381 (fewsl)

(San Ma/Ragan, BMI)
SUMMER BREEZE (Parl 1)—isiey Brothers

(). Seals, I Crofts) T-Neck 2253 (Columbia)
{Dawnbresber. BMI)

BEST THING THAT EVER HWAPPENED
TO ME—Gisdys Knight & The Pips

(1. Weatherty), Buddah 403 (Keca, ASCAP)
TOUCH A HAND, MAKE A

FRIEND - Staple Singers
(H. Banks, B Jackson, C Mampoa), Stax 0196
(Columbia) (East/Memphis, BMI)

{
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Bilocord LWt Soul Singlesf
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g TITLE, ARTIST

S

2 HAPPINESS IS JUST AROUND THE

{Huger). RCA 305 (Blackwood. BRI

4 I'VE BEEN SEARCHING=o.v. 'llr'rgn'-ltI i

(E Ramdle), Back Beat 631 (ABC) (lec,

1 KUNG FU—curtis

Mapliekd
(C. Mayfield}, Curtom 1999 (Busdah) (Camad, BMI)

1 FEEL LINE MAKING LOVE—noberts Flack

{E. McDansels), Mlandic 3075 (Shyfarest, BMI)

8 TREAT ME LIKE I'M

YOUR MAN—johnmy “Guitar” Watson
(., Walson), Fanfasy 721 {lowat, BMI)

3 THEME OF FOXY BROWN—wiiie Hutch

W, Huteh), Motomn §292 (lobetesHarlame, ASCAF)

4 WHAT GOES AROUND (Comes

Around)— Black ory
(Akines, Belimon, Drayton, Teemer), Hwanza THO0
(Warner Bros ) (BlockbosterWriters. BM1)

2 GRAPEVINE WILL LIE

SOMETIMES — Reschell Anderson
(R Andersanl, Sunburst 539 Tam-Dee Bruboos)

2 RAINDROPS —Barbara Acklim

(5. Flowers, 8, Acklin), Capsicd 3857
(ArgetshalsEight Nise, BMI)

4 FUNKY PARTY - Clarence Reid

(C. Buid), Mlston AT (Aflantic) (Sheryn, BMI)

. BINGO — Whispers

(A Feldes, B, Segher, M. Hams), lanus 138
(Chess/ Ianes) (Maghty Three/Gobden Fleece, BMI)

5 LIVING TOGETHER IS KEEPING LS

APART —1nwitstians
(C. Beid, W Clarke), Sitwer Biue 809 (Polydar)
(Aieiyn, BMI)

5 SWEET LOVING WOMAN—cartand Green

(R, Gerald), Spring 146 {Polyder]
{Gaucha Belinda, BMI)

2 ME & YOU - vounphearts

(V. Bullock. H. Pratt), 70t Certury 2080
(MatundisUnichappell, EMI)

3 LYING TO MYSELF—pettanics

(W. Hart), Phully Groove 184 (Bell)
{Machel Shos BMI)

b GIVE IT UP OR TURNIT A

LOOSE~Lyw Collins
(C, Bobhif), People 636 {Polydoe)
{Dynatone. Eefinds Unichapped, BMI)

2 EVERYBODY PARTY ALL

2 DO IT OVER—otym

1 TIME FOR LIVIN'—sy

NIGHT — Chuirman OF The Board
{Genzral Joheson, | Bowem), |mnctus 71268
{Columdial (Gold Forewer, BMI}

1 YOUR LOVE IS PARADISE —Executive Suite

(B. Sighes, Felder), Babylom 1113 (Mighty Three/
| Golden Fleece, BMI)

1 BEST TIME OF MY LIFE—jee Siman

(K. HMerling. . Simon, A& Teek), Sprig 145
{Polydar) (Gaucho/Belinda, BMI)

& The Family Stems
Hﬁ!ﬁl?m}' Epie 501140 {Colembia) [Stonadinwes,

1 SWEET LADY = moments

{T. Keith, 5. Robimson). Stang 5054 (Al Platinum])
{Gambi. BMI)

2 YOU GOT TO KEEP ON BUMPIN'—xG.s

(R Bell), Gang 371 [Dee-Lite)
{Delightful /Gang. BMI)

ELLA WEEZE - Lervy Hutssn
[L Hufses, M Hnim;l Curtom 1996 {Buddak)
(Silem l.':‘rlh!-'.'vEIF'A RSCAF)

1 STOP DOGGIN' ME—Hot Sauce

(B, Crutcher, [ Dewes, A Seyder), Volt 4109
{Columbia) (East/Memphis/ Groevesdle, BRIY
Conguisiador, ASCAP)

5 Are) THE MOMENTS —David Harris

O, Harrig), Pleasure 45-1704
(Top Stul/Duchess. BM)

1 | MAIN LINE —hehiord & Smpson

(M. Ashfoed. ¥. Simpson, Nickolesh, Wemer Hims
1811 (Mick-0-¥al. ASCAP)

1 BETWEEN HER GOODBYE AND MY

HELLD — Gladys Nnight & The Pips
{1, Weatherly), Soul 3511 (Molown) (Keca, ASCAR)

pic Bunmers
(B. Hammond], Loadon 45202 (Burlimgton, ASCAF)

1 CIRCUITS OVERLOADED —iee: Faxs

(I, Banks, E Maniom, H. Thigpen), ¥oii 4107
(Cidambea) (Ewst/Memphis, BMI]

3 GET UP OFF MY MIND—Denise LaSalle

(0. LaSalle. B. Jones), Westbound 723
(Chesslanus) (DrdenasBridgeporl, BMI}

Fi JUST AS BAD AS YOU—Skawn lacksea

(0. Trokng), Playboy 50053
{Pasgua.;Unichappell, BMI)

1 A LUTTLE BIT OF GOOD (Cures A

Whele Lot Of Bad)—sam & Dare
(G. Datbon, K. Dubarri), Unsbed Arfists |4022
(Portifing/Dafion And Dubam, ASCAP)

3 LEAVE THE MIDS

ALOME = Crown Heights Affzir
{F. Werangts, Britton), RCA 0243 (Dunbar, BMI)

[Writer), Label & Number ([t Qabel] (Publisher, {censee) |
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A GREAT NEW SINGLE ON WARNER BROS.

PRODUCED BY BUDDY KILLEN AND PAUL KELLY FOR DIAL PRODUCTIONS.
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D Billboard
2 10N I'IC
£ ou c Copyighl 1974 Billboard Peblications, Inc, Mo part of 1R peblication may e eépradiuced, soeed & 8 refneval syslem, o brans
= meleed, o amy Yoo o by any means, elechenic, mechanigal, photocopying retording, of otheiwiss, welfoul e peiod wrillen peomis
m sihi gl the pudlisked
_ lEﬂH IILISSELL. STOP ALL THAT JAZZ, BILL WYMAN, MONKEY GRIP, Rolling ALBERT KING, | WANNA GET FUNKY,
Copyright 1974 Biliboard Pubdications In i this publication may effer: WPHD.FM, WOWLFM, WYVSFM, WKTK.FM, Stone: KOICFM, WKTK-FM, WBRUFM, KLOL-FM, Stax: WaAS M, WNOE M
Ayl oL VBABFIL KOMETM, KGBIM, KO, CHUM fu MURRAY McLAUCKAY,
without the priar written pe ) - KTMS-FM, KPRI-FNL WRAS-FM, CHUM Fil McLA DAY TO DAY
BEE GEE'S, MR. NATURAL, RS0: wwsfu,
JERRY GARCIA, Round Records: wiovm, NIY-FM, muss-’m CHUM-FM DUST, Epic: Wi o, wor e
WWVE-FM, WOWLFM, WERLFM, KOME-FM, EOIV.FM,
T | o3I Pedormec—LPs  repistering x WORI-FM, KZAPF, WRRN-FM, WPLRFM, WOURFM, DUCKS, DUCKS DELUX, RCA: wiorem, gEmin* TURN OF THE CARDS,
o | 5] I paperionrs. spwerd pog S5 CHUM FM WPLR T, KOME-FM, WIOT FM fo: WEIRAM, Yol b
e g il 3
HE HE £ 023 me RICK WAKEMAN, JOURNEY TO THE MINNIE RIPPERTON, PERFECT ANGEL, RIOT, WELCOME TO THE WORLD OF RIOT,
i {l{n‘:' LL;h;;l Number 2/%|3 Artis, Label & Namber CENTER OF THE EARTH, ALM: Kric.Fw, wins Epic: KOME.FM, WPLRFM. KCFR.FM. KZAP-FM Ve W PO BT
. = . {Dist. Labed) FM, WKTKCFM, KLOLFM, CHUM.FM, KTMSFM, WNDL
| — 1 -1 = — FM, WRAS- M, WOUIR-FM, WORI-FM TANGERINE DREAM, PHERDRA, Virgin: JOHN STEWART, PHOENIX CONCERTS
* : WERL-FM, CHUM.FM, WRAS FM, WOUR FM LIVE, RCA: KQW.FM, CHUM-FM
4|13 | waR UNE P 39| 5| THAT'S HOW LONG I'LL BE 1.). CALE, OKIE, Shelter: wwvs rw, rowe i, ,
Undied Atists UA-LA 19312 LOVING YOu KALEFM, WIOT-FM, WRASFM, NTMSFM, CHUM-FM, ARTHUR BROWN'S KINGDOM EIII[} VANELLI, POWERFUL PEOPLE,
Bunny Sigler, Philadelphia KEFC.FM COME, JOURNEY, Passport; xcre v, WPLR M: KYLEFM, CHUM:FM
2| 2|13 | MIGHTY LOVE Internations! KI 12853 (Calumbia) FM, WIOT-FM
The Spinners, Atlantic S0 7296 , MARTHA REEVES, MCA: weun rm, ko ru, MUDDY WATERS, UNKIN FUNK, Chess:
'ﬁ- 42 | 45 | INNERVISIONS WRRN-FM, WORJFM, KOME-FM, KZAP.FM, KTMS.FM WYV FM, WRAS P
. GAP BAND, MAGICIANS HOLIDAY, Shel-
3| 1132 SHIP AHOY Stene Woader, Tamla T 326 L REr: WOWY-FM, WYVS-FM, CHUM FM
O'lays, Philadelphia Infernational K2 (Motown) HEHTHEEd"IEEﬂHT MYSTERIOUS WET WILLIE, XEEP ON SMILING, Capri-
32408 {Col R, KCFR-FM, WERLI-FM, KOME- . :
| RIR 33 |34 | 19 | GRAHAM CENTRAL STATION FM, KLOLFM, KQIV.FM, WOUR FM, CHUM FM mm‘ IﬁlﬁEh"e:"uEEt Fr:ﬂfFfﬂuﬂ“ ialboloblatioisdda
4| 5|27 | THE PAYBACK Warmes Bras. 85 2163 DUKE WILLIAMS AND THE EX.
| | .| James Brown, Polydor PD7.3007 34 (35 | 6 | FINALLY GOT MYSELF IHIIBEHT I-II.IIMlE“lig ms:‘. OF THE MAHAVISHNU ORCHESTRA, & TREMES, FANTASTIC FEDORA, Capricom:
| & 3 20 | HEAD HUNTERS : TOGETHER “MFH heradllesgomane | HW pery Hm'“;d’m POCALYPSE, Columbia; #ca-rM, CHUM-FM. WPLR-FM, WOURFM
I Herbie Hamcock, Colembia KC 32731 l:.r::;rll‘?u' Cartom CRS 8019 WORIFM HEFC-FM mﬂ%ﬂ‘ﬁLnﬁ OF THE
ORPHAN, MORE ORPHAN THAN NOT mbia:  wior-F
G| 8|11 OPEN OUR EYES P 47 | 38 | IMAGINATION CLIMAX BLUEEHBAHD SENCE OF DI : WPLR £, WVVS.FH, WRAS 7 DAVID AMRAM,
arth, Wind & Fire, Columbea KC Gladys Knight & The Pips, Buddak IFM, KOMEFM, WIOT-FM, TRIPLE CONCERTO,
s2112 B 511 C prp CHERLYL DILCHER, MAGIC, A&M: s RCA: CHUM P
7! 711 + "JUSTMENTS Y 44 | 3| DAMN RIGHT | AM ISIS, Buddah: wormrw, wkrk-rm, wWPLR-FM, —
| e g i5s g
8| 9|20 LOOKIN' FOR A 6602 (Palydor) KEITH JARRETT, TREASURE ISLAND, BA.IEEII WHITE LADY, Epic: nawe
LOVE AGAIN Impuilse: KCFR.FM, WOMFM, WPLR FM,- HLDL M, GRINDER SWITCH, HONEST T0 GOOD- ' i)
Boblry Womack, United Anists 37|38 | 7| NATURAL FOUR KZAP-FM NESS, Capricorn: wws . WouR i EﬂTﬂ BARBIERI, YESTERDAYS, Flyin
| Uk LALDS.G Curtem. CRS BEO0 (Buddsh) tch Flying
, ﬁ’ i Lt e KING BISCUIT BOY, Epic: wanz-rue, wivs HANSON, MAGIC DRAGON, Manicore: Dutchman: wior-F
: : : WYVSFM, CHUM-FM
| 9] 612 m&; rId_ﬂ“l;l“'ilfhEI o Rl Pt it Mo FM, WERL-FM, WPLR-FM, WIOT-FM STEVE BARON, A WANDERER LIKE YOU,
wE ol P F M, THE WORLD BECAME THE WORLD HEARTSFIELD, THE WONDER OF IT ALL, Parsous: mow i
; ’ EFCUFY: WORI-FM, WHAS-FM
AL o 1) 39 |41 | 6| SAVE THE CHILDREN SAORICING: WPCAFNLJO0EM. WS MO 6, L ELVIN BISHOP, LET IT FLOW, Capitol
- ibl i R Motown. MBD0-R? ; PAUL HORN, VISIONS, Columbia: cyum WPLRFM
| y FM. WORI-FW
| 40 | 40 | 26 | 1990 RICHARD TORRENCE, EUREXA, Shel- DAVID BOWIE, DIAMOND DOGS, RCA:
E 11 |12 | 8| CLAUDINE SOUNDTRACK Temptations, Gordy G-966V] REr: KCFR FM. WVVS.FM, KYLEFM, KZAP.FM, CHUM.FM BOB JAMES, ONE, CTI: xomefu, nzae-eu KIAP FM ' -
o ﬁ;adrs Knight & The Fips, Buddah (Mokown)
= e ATLANTA, GA.: WRAS-FM, Drew Murray SAN DIEGO, CA.: KGB-FM, Art Schroeder
3 12 113 |2 ‘ LOVE IS THE MESSAGE a8 M LHHEIHI:I.E%IES v5- THE BABYLON, N.¥Y.: WBAB-FM, Malcom Davis SAN DIEGO, CA.; KPRI-FM, Mike Harrison
2 | M Mk e B | e o e ik BALTIMORE, MD.: WKTK-FM, Joe Buccheri SAN JOSE, CA.: KOME-FM, Cliff Feldman
m | | 32707 (Columbin) G077 I:EHHE." fanus) ' EUFFALG, N.Y.: WFHD-FM| Steve Laﬂa SANTA BAREARA. CA.; HTMS'FM, Mike Stﬂ'r“ﬂgE
o | - . DENVER, COLO,: KCFR-FM, Bob Stecker TEMPLE, TEXAS: KYLE-FM, Bill Grant
- "ﬂ' 17 | 8 | SKIN TIGHT 42 37 | 20 | BLUE MAGIC HOUSTON, TEXAS: KLOL-EM, Jim Hilty _ TOLEDO, OHIO: WIOT-FM, Dave Lonco
- | Ohio Players. Mercury SRMI 705 foro 7038 NEW HAVEN, CONN.; WPLR-FM, Gordon Weingarth TORONTO, CANADA: CHUM-FM, Benjy Karch
o | {Phonogram) | NEW DRLEANS, LA.: WNOE-FM, Lee Armstrong UTICA, N.¥.. WOUR-FM, Steven Huntington
o ' 43 | 33 | 10 | SCRATCH NORFOLK, VA.: WOWI.-FM, Larry Dinger VALDOSTA, GA.: WWVS-FM, Bill Tullis
W | 14 10 | 8  ANTHOLOGY | L?'g'é'u“fn"’“”‘ Blue Thumb ORLANDO, FLA.: WORJ-FM, Mike Lyons WACO, TEXAS: KEFC-FM, Doug Thurman
& | iy Koght & The i, Motow PORTLAND, ORE.: KQIV-FM, Larry Scott WARREN, PA.: WRRN-FM, Max Patch
- ' | FPROVIDENCE, R.l.: WBRU.FM, Dick Wingate These are the albums that have been added thi week
iga | I | BODY HEAT ‘ *1® ' ﬁﬂgﬁégﬂmmaz A SACRAMENTO, CA.: KZAP-FM. Robert Williams to the nation’s hldr::[ progressive stations. i
||| Duiney Jones, AtM SP 3617 | " ) 3G
|
. 45 | 45 | 12 | BLACKS AND BLUES
16 |18 -EE LIVIN' Fﬂlf YOu i
|V o e BubblingUnderThe HOT 100
17 |14 |15 LETMEINYOURUFE Y —| 1| THAT NIGGER'S CRAZY
Aretha Franklin, Afantic S0 7292 ol | Hsuﬂu]rd Pryor, Pariee PES.2404 101-YOU'RE WELCOME, STOP ON BY, Bobby Womach, United Artists 439 106—GOO0D THINGS DON'T LAST FOREVER, Ecstasy, Passion, & Pain, Rou
L - ! lette 7156
ﬁ. 25 | 4  SWEET EXORCIST , 102—RUB IT IN, Billy Crash Craddock, ABC 11437
| 7 |50| 2| BLoOD BROTHER : 107-STANDING IN THE RAIN, The James Gang, Atco 6966
. . m%alr:frhﬂd. Cortom GRS 360 ki Gene Redding. Haven ST.8200 103—WHAT EI;IHEE UP (MUST COME DOWN), Tyrone Davis, Dakar 4532 108—LEAN IT ALL ON ME, Diana Trask, Dot 17496 (Famous)
| (Capital) (Brunswick) 109—BURN, Deep Purple, Warner Bros. 7809
19 | 16 | 9 | PURE SMOKEY 2 5| waimLwinDs 1041 WISH IT WAS ME YOU LOVED, The Dells, Cadet 5702 (GRT) | 10—HONEY BEE, Gloria Gaynor, MGM 14706
f:ﬂ::“ :mmmn. Tamis 7633151 Deodaty, MCA 410 105—MAKIN' THE BEST OF A BAD SITUATION, Dick Feller, Asylum 11037 111-SADIE TAKE A LOVER, Sam Neely, A&M 1523
o - | 1| COME A LITTLE CLOSER
0218 mﬂﬂn & Tha: Misacks ﬁ Etta lames, Chess CH 60029 . 4
N | @i BubblingUnderThe 100 LIS
Yr(2 3 LETS PUT (T ALL i e [
| 7 TOGETHER Codot CA SING (Chate? ) 201—TANGERINE DREAM, Phaedra, Virgin VR 13-108 205-FRED WESLEY & THE 1.8, Damn Right | Am Somebody, People PE
| Stystcs, Avo AV 5001 51 51 & FOXY BROWN ggg-!lil DEE, Loving & Free, MCA 395 B607
Willie Hutch, Matown ME-B11 51 —DARYL Abanden i
2 | | 31 | WAR OF THE GODS . illie HiAch, Miotown e HALL & JOHN DATES, ed Luncheonette, Atlantic 5D 206-RUFUS, Rags To Rufus, ABC ABCX 809
T, ol St | W] 16| R U NSTORE 204—ZOMBIES, Time Of The Zombies, Epic KEG 32861 (Columbia) 207—LANI HALL, Sundown Lady, ASM 4359
23 15 |17 | EUPHRATES RIVER 1535419 ‘ RHAPSODY IN WHITE i
. | ove Lalimae 2 ra, [ ] [} [ ] -
- i | e Indies Aid Musicians’ Goals 3 Artists Set Up
24 |22 | 9 | MEETING OF THE MINDS ' .
54 | 36 7| DRAMATICALLY YOURS
o, Tt D0 0158 71 7| fon Banks And The Dramatics, ® Continued from page 36 Black music more than any other JOint Owat'ons
Vall ¥05-9501 (Columbia) y : inde- ;
5 |2% |4 E‘sfﬂfﬂ | jockey, Symphony Sid, use to an- fuﬂg h?slah;f? llu Ieél'é.f.ﬂ lhte t;de NASHVILLE—Three leading art-
329 V1 (Wolowa) 55 | 43 | 11| | CAN'T STAND THE RAIN swer that remark nightly on his show pracen - 0 ACCINOR B0 HAUSE  ets, all with different labels, have set
| :ln:n ::rlu Hi XSHL 32079 from Birdland in New York with: mentioned, the independent roles up joint offices here and in Austin
26 |19 | 7 | CROSSWINDS || . “Well, Sinatra is as commercial as played hgm‘mllf'];_'.;“:i ;.{b'::_fur]e 1”5 Tex., for joint work in the fields of
Billy Cabbven, Mistic 50 7300 5% | 32| 9| BACK TO OAKLAND I'll get” MErger), Siax, Fhvacelphua ‘ler- ) 4iching, producing, and all other
| Tower Of Power, Wamer Bros, X - national, Jewel, Curtom, Philly ; # -
27 |20 |15 | BOOGIE DOWN | BS 7748 There are some outstanding artists Grove. 'CadatfChre. Bae Mals areas of the music business.
Eddie Nemdricks, Tamia T 330V1 and musicians who have never Noreing Biide. Hactay. Prag. The three are Waylon Jennings,
- ol el B ﬂﬂmﬁm-su 1799 ;ﬁac::d &IIF IF“?EEFS earsl hm;—““i tigel:gand’ Mainstream, to naﬁm only ’IIECA; :rgi:sﬂﬂf;?&mﬁuami“f and
28 (31 | 5 | SUPERTAYLOR ol e a few, have presented black musicin ompa er, .
:"‘u;;";;r:ﬁ"f Stax ST5-5509 ®| ) E:E :LC:EMME what it is the public should hear. its finest forms and by many of its Jennings and Glaser will maintain
Therefore, the independent greatest artists. (OF the majors, Co-  a base of operations here while Nel-
29 |27 (36 | ITS BEEM A LONG TIME A= mm o T emerges. He becomes necessary, and lumbia has remained very loyal 1o son will do the same in Austin. The
Mew Birth, RCA APL 1.0285 s R i in some ways saves us, the record black artists.) two offices will be in daily contact.
. buyer, from having only to listen to Motown is a giant independent. Under the plan, Nelson will repre-
0 30 |30 mmﬁt s iy 80| -1 IHE IIF.EIIJH‘III:IS what is not necessarily good but  But so are all the others who have  sent Jennings and Glaser in Austin,
i S what a great deal of money has said sought to present the best of black while Nelson will be represented
= is good. M usic. here by the pair,
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CONSUMER BID

CES Panel Explains
Digital Tape Method

CHICAGO-Tape recorder tech-
nology 1s about to makf a giant leap
via a new process available in con-
sumer models utilizing digital rather
than analog recording as now is the
case. The industry will also see a
third configuration emerge—BASF's
“uni-cassette.” So said “New Trends
In Tape Equipment™ panelists at the
consumer Electronics Show here last
week.

In an otherwise draggy session at
times and highlighted by a delegate
in the audience asking that moder-
ator Ken Nelson get the panel back
to the topic, the panelists discussed a
wide range of subjects. One delegate
got into headphone jacks and was
promised by Larry Phillips of TEAC
that there will be better jack connec-
tions with which to monitor properly
VEry soon.

Car stereo’s upgrading with $150-
$200 models doing exceptionally
well was covered by Jack Doyle of
Pioneer, Peter Norahan of Auto-
matic Radio and Bob Halpern of
Sanyo. Harry Winow of Sony and
Superscope, and Joseph Kempler of
Audio Devices were other members
of the panel.

Other topics:

® Dealer inventories are working
down and car stereo sales with in-
dash custom, suffering most from
the recent gas crunch, are picking
up.

® Promotional portable cassettes
and car stereo models are still neces-
sary but all tape equipment is trend-
ing toward higher price points.

e Companies are doing more
consumer research pointing to mar-
keting factors in the repeat purchase
where shoppers are more wise—they
are often burned or feel they were
burned—and ready to pay more

FCC Radio Rule
Seen Boost for
Noise Reduction

CHICAGO—Noise reduction sys-
tems will become a major element in
the audio market with the an-
nouncement prior to the Consumer
Electronics Show by the Federal
Communications Commission that
stations can broadcast with noise re-
duction equipment on a 25 micro-
second de-emphasis network.

The first Dolby broadcast was set
up by Marantz specifically during
the show hours on classical music
stattion WFMT-FM here, and
played in a special sound room with
banks of speakers.

According to Fred Dellar, assist-
ant product manager, Superscope
products, the FCC ruling will create
a need for noise reduction circuitry
in receivers, as well as create a de-
mand for source materials, notably
tape.

Dellar also foresees 4-channel
noise reduction broadcasts. “Noise
reduction broadcasts are coming in
now, and it is only logical that it will
be combined with 4-channel broad-
casts, since radio stations will al-
ready have the equipment,” he says.

Noise reduction systems that now
exist on receivers will have to be
changed in order to conform to the
FCC ruling, Dellar says, and in or-
der to be compatible with the broad-
casts.

One disadvantage not yet worked
out is the fact that noise reduction

{Continued on page 42)

money but also doing more ship-
ping.

e Cassette is growing. Doyle sees
it going to 20 percent in car stereo
and Winow sees it as the fastest
growing segment in home equip-
ment. But open reel 15 enjoying a re-
surgence, too, and 8-track record
feature highlights the latter configu-
ration’s trends.

® Quadrasonic? Still building.
Doyle sees it no better than 5 percent
and rates 8-track underdash at 50-55
percent and in-dash at 20 percent
even with cassette.

Halpern pot off a good quote that
summarizes the upgrading factor:
“Our better units with better fea-
tures are selling hener—exrepl pro-
motional cassette.”

As for quadrasonic, Phillips says
the larger and higher speed BASF
(34 ips with in-line 4-channel capa-
bility) cassette will boost cassette 4-
channel. The BASF unit also differs
in that the drive force is more de-

{Continued on page ¥0)

FTC Rule View:
Mir.s See Rates
OnWatts Dropped

CHICAGO-The impact of the
new Federal Trade Commission
rules on waltage claims will see
many companies dropping wattage
references altogether when the rul-
ing becomes effective in November,
a panel agreed at the Consumer
Electronics Show, during a seminar
on “New Directions in Audio Com-
pact and Component Systems.”
Both Zenith and Morse representa-
tives stated that their companies will
not refer 1o wattage ratings.

Retailers will receive certificates
from the FTC on the RMS or aver-
age continuous power for use in ad-
vertising, J. Edward Daly, special
counsel, Electronic Industries Asso-
ciation, stated in opening remarks.

The FTC ruling that radios over
$15 must have both AM and FM
will affect car radios, but the AM
clock radio market has been declin-
ing anyway, Robert Pierce, Zenith,
said.

Sales of 4-channel have been
brisk where dealers have demon-
strated and promoted the equip-
ment, but the trend in sales at the
show was toward high end stereo
equipment. Lack of interest by cus-
tomers in 4-channel was attributed

to the lack of software, confusion of

the public on the various systems,
and the attitude of the dealers who
try to push a system rather than the
4-channel concept. Participants
agreed that 4-channel will emerge in
both hardware and software with
the advent of 4-channel broadcasts.
Sales figures were put at 12 1o I8
percent, with a prediction for 1974
of 20-25 percent.

The move by mass merchandisers
into high end audio product was
considered by panelist Jerry Kaplan,
Technics, as a boon that will aid the
regular audio and hifi dealers by in-
creasing advertising and broadening
the area, in general.

Favorable sales interest has been
sparked by the addition of the
record feature on 8-track (represent-
ing 30 1o 40 percent of the business),
and the dramatic drop in the last few
years on consoles, which are now on
the market for under $200.

Tape/Audio/ Video

Report

From CES

Koss Speaker
Line, Staff

By ANNE DUSTON

CHICAGO-The emphasis on
quality that has kept Koss Corpora-
tion ahead in the headphone indus-
try with over 60 percent of the audio
market, is being extended to the new
speaker line to be introduced in July
to distributors, Tom Needles, execu-
tive vice-president, marketing, re
ports.

The speakers being introduced
will be state of the art product, with
price tags in the 5500 o $600 per
unit range. A separate speaker divi-
sion, headed by general manager Ja-
cob Turner, will have its own chan-
nels of distnbution, separate from
the headphone division.

Koss continues to concentrate its
headphone expertise in the stereo
mode, with the mtroduction at the
Consumer Electronics Show of the
Phase 2. with a sophisticated system
of controls that allow the listener to
expand the sound for a 360-degree
surround effect, and w0 emphasize
single elements in a performance.
The controls can be set for conven-
tional stereo listening, or momentary
companson of conventional or Pan-
oramic stereo sound.

The addition of sophisticated op-
tions on headphones follows natu-
rally the evolution of the headphone
from a novelty item to an audiophile
instrument, Tom Needles believes.
“Optons are predicted upon and
compatible with the acceptance by
the public, especially of the youth
market, of stereo headphones,” Nee-
dles says.

The addiuonal complexities do
not preclude exposure in the mass
market, with Koss for the first time
this vear exhibiting at the House-
wires Show here. Koss 1s also enter-
ing the private label mass merchan-
dising field this year with three
models for Sears in the under 350
range. The units will carry a “Sears,
by Koss” label identification, and
will be sold through the catalog as
well as retail stores.

(Continued on page 42)

3M Co. Introduces
New Recorder/Player

ST. PAUL, Minn.—A stereo car-
tridge recorder/player specifically
designed for the new “Classic” line
of fernc oxide high performance
tape as well as standard tape, is
being introduced by the 3M Com-
pany in August.

A tape selector switch on the
Model BOBO allows record or play
functions for either standard or
Classic cartridge tapes. Frequency
response is in the 15,000 Hz range.

The unit has Dolby circuit use in
stereo record and playback modes,
and Dolbyized FM broadcasts,

Other features are digital minute
and second counter, fast forward
and automatic stop.

List price is $344.99.
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CES Appraisal—
Optimism, Caution

® Continued from puge 3

of new brands appearing on the
scene to carve their niche in a market
expected to take off as 4-channel
picks up steam.

® A trend to longer warranties
was definitely noted, up to five years
in the compettive marketplace, with
dealers supplementing manufac-
turer courage 1o increase customer
confidence,

e Headphones reflect the “some-
thing for everyone™ approach, from
Sennheiser’'s unique omnidirec-
tional microphone model to a num-
ber of impressive 4-channel addi-
tons to lines,

® Magnavox had an impressive
reception to its new MX line of
audio components. Project manager
Ed Carrier announced a goal to
franchise 300 new dealers by next
year—half from their current list,
half audio specialists. All will take
the Society of Audio Consultants
course,

e Some of the new dealers may
be former Akai reps. as firm’s Bob
Owen announced plans to trim their

dealer list from 2,000 to 5-600 “who
pay their bills, come back for more
merchandise and represent 80 per-
cent of the business.”

® Home video 1sn’t here yet, bul
with both JVC and Panasonic show-
ing floor console TV/VTR combina-
tions now on sale in Japan, it may be
closer than people realize.

® Columbia Magnetics intro of
the Convertequad Q-8 blank was a
definite hit—one of the few really
new devélopments at the CES. [t will
be joined in the market by year end
with entries from. among others,
M, Memorex, Audio Magnetics
and Audio Devices,

® A prediction by Capehart’s
Bernie Herman that this coming
vear will see 35-40 percent of audio
components including the 8-track
record mode is borne out by models
on the floor and in the works by vir-
tually every major manufacturer.,

Summing up. the orders were
being written, better than anticipa-
ted, but not in the tonnage desired—
a clear indication that buyers share
the cautious mood of an uncertain
economy.

See Ways Retailers
Will Spur TV Entry

By BOB KIRSCH

CHICAGO-The consumer mar-
ket for video is quite obviously not
Just around the corner, nor is it even
expected in the next several years as
many in the industry would like 1o
believe. Audio Magnetics Corp.
president George Johnson, however,
feels the industry should at least be
able to gage when the consumer will
be ready for video, through deci-
sions made by retailers.

Johnson bases his concept some-
what along the lines of a thesis laid
down by John Kenneth Galbraith in
his book, “Countervailing Power.”
Cralbarith said that large firms or re-
tailers would be the real decision

makers as 1w what the consumer
would get, thus becoming the count-
ervailing power to the manufacturer.
Galbraith also saw the growth and
domimance of the mass merchant as
an important factor for the future.
“Basically,” says Johnson, “he
was right, and I've chosen the same
line of philosophy to look for a tim-
ing on "tlﬂElJl’l].’}E Video is going o

" have w come In at a price 1ag some-

what like a high end color television
today, meaning in the $500-3600
range. We look for the real advent of
video to begin when color sales be-

gin to flatten out. The retailer, espe-

(Continwed on pape 42)

Retail Growth Bids:
Specialty, Showroom

By RADCLIFFE JOE

CHICAGO—Lowell Fisher. for
mer executive vice president of
Team Central Electronics, predicts
that at least two new catagories of
dealers will emerge on the hifi scene
within the next couple years. They
will be the superspecialty dealer car-
rying a single brand in small shops
located in high traffic malls, and the
giant 35,000 to 40,000-sq.-ft. show-
rooms where all brands are dis-
played on the floor, eliminating the
need for warehousing,

Fisher also sees a continuing de-
mand for catalog showrooms which,
according to him, will only create an
illusibn of having its emphasis on
prices without actually being price
oriented.

Speaking at a special conference
on new avenues in marketing, spon-
sored jointly by the Electronic Rep-
resentatives Assn., and the consumer
Electronics Show, Fisher also pre-
dicts that more and more dealers will
use video equipment to store and
dispense information about their
products to the consumer,

Urging dealers to be flexible and
innovative, changing as the need

arises, to keep pace with a changing
market, Fisher says more audio shop
operators should involve themselves
with selling tickets to music concerts
in their area, as a means of gener-
ating traffic into their shops.

Exploring other areas where the
retaller could do more to improve
his service to his customers, and his
profit margin, the one-time retail
chain executive turned manufac-
turers’ representative says retailers
should carefully plan at least 80 per-
cent of the products they carry, re-
maining loose about the remaining
20 percent.

Fisher stresses that all dealers
should carefully analyze a manufac-
turer’s line and even make it a point
to visit his facilities before agreeing
to carry his products. He sees these
precautions as a sort of built-in in-
surance for the dealer who often
falls prey to fly-by-night manufac-
lurers.,

Fisher further points out that
shipping. freight claims, defective
returns and other seemingly secon-
dary considerations are of vital im-

(Continued on page 42)
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TV Systems at CES
Point to Home Usage

CHICAGO-—Elements of the
coming home video market built
around the cassette/cartridge/disk/
film systems weren’t touted at the
first Video Systems Exposition held
jointly with the summer Consumer
Electronics Show—but they were
there for those who looked hard

enough.

Both Japan Victor (JVC) and
Panasonic (Matsushita) had models
of consumer units now on sale in Ja-
pan in their respective booths. Color
and monochrome porta-paks in
three different configurations were
shown by Sony, JVC and Sanyo.
Advent and GE had large-screen
projection systems on view—one tai-
lored for the home, the other engi-
neered with the consumer market in
mind. RCA and Bell & Howell were
side-by-side, with the jointly pro-
duced monochrome camera engi-
neered for the RCA SelectaVision
MagTape recorder/player on view.

Sale of the JVC solid-state 19-inch
color TV console with the CH-1600
3/4 U-Mauc VTR began in Japan
about 18 months ago. Ken Kubota
tells Billboard a survey of CES vis-
itors asking suggested prices indi-
cates a $2500-33500 range for the
unit that may possibly make the U.S.
market by next year. It now sells for
$2300 in Japan.

Panasonic had one stacked con-
sole unit in the Video Exposition
selling since last October in Japan,
also for $2300. It incorporates a 17-
inch TV with Matsushita’s '2-inch
EIAJ videocartridge recorder/
player, and a 60-minute tape indica-
tor, Panasonic’s Al Barshop had no
word on any plans for U.S. market
entry.

The growing dem:and for portable
VTR/camera packages saw one
monochrome and two color entries
on view. The JVC PV/GC 4R00 Y-
inch open-reel EIAJ color VTR
porta-pak goes for $6,950 including
the recorder/player, camera control
unit, AC adaptor and 7.8-lb. color
camera with zoom lens.

Sony previewed the VO-3800, first
3/4 U-Matic color video-cassetle
recorder/player at $3,000, coupled
with the DXC 1600 color zoom cam-
era at $5,000—for a total $8,000 U-
Matic porta-pak when deliveries be-
gin in carly winter.

Sanyo’s ¥-inch Video-Vision, uti-
lizing a smaller, lighter cassette that
has gained its own E1AJ cartridge, is
an impressive $2,495 package that
fits in a suitcase. Included is the
VTC-T100 recorder/player, VC500
black and white camera with zooms,
AC adaptor-charger and standard
20-minute color compatible cassette.
With regular 3.3 inch-per-second
speed, it can be extended o 40 min-
utes with a new slow-speed, skip-
frame feature—and a 30-minute cas-

Display Media
Unit at CES

CHICAGO—A twist of the wrist
rings 120 cassetles, 64 cartridges, or
256 cartridges into front, side or
back view in Display Media’s new
Securette tap display racks being in-
troduced at the Summer CES.

The chrome plated units hold
clear plastic trays on stainless steel
spines, and each tape can be re-
moved individually by unlocking it
from the steel column.

The units are wall hung, for the
120 cassettes; counter top, for the 64
cartridges; and floor model, with
128 cartridges per side.

sette 15 due soon, extendable o 60
minutes.

Now that Toshiba has announed
it will market the Y2-inch Sanyo for-
mat in Japan, and with a low-cost
color camera on the way, Video-Vi-
sion has a new shot in the market-
place dominated till now by the
AKAI Y%-inch color porta-pak that
has made the most inroads in the
“home” area.

RCA Electromic Components
showed the nmew TCI002 24-volt
camera designed as a low-cost secu-
rity unit for use with new cable now
on the market. It carries both video
signal and 24-volt AC power to the
remole camera location, eliminating
need for 120-volt electrical conduit
installation, With a 9-inch monitor
for the unit ready this fall, any
record/tape store (or home) will
have a CCTV security system avail-
able for about $500.

Bell & Howell, next to RCA, had
the SelectaVision MagTape
monochrome camera displayed. In
the joint venture, B&H supplied the
case, grip and optics; RCA the cir-
cuitry and tubes for both the TC
1055 designed for small VTRs that
accept composite video and the TC
1056 for use with portable VTRs-
each is $375. The long-promised
low-cost color camera that hopefully
will be ready when MagTape goes
on the consumer market has high
priority, but neither source has a
solid umetable.

The large-screen projection units
were a study in contrasts, The 52,500
Advent Videobeam and the 53,050
Sony VPP both have fixed focus of
6-8 feet and screens tailored for to-
day's “living room theater.” The
new GE PJ5000 portable large-
screen, remote-control projector
with interchangeable lenses has a
price tag of 544,000 (and circuitry
obviously tailored with a much
lower cost consumer model of the
near future in mind).

Panel Explains
Digital Method

® Continued from page 39

pendent on the machine than in the
Phillips conventional cassette.

As for digital vs analog tech-
nology, both Phillips and Kempler
agree on its staggering dimension of
improvement potential. Kempler
says digital has less demand on the
tape than analog and that present
tape has the capacity of 12-15.000
bits per inch.

Bits is the new lerm for digital
process, says John Boyle, also of
TEAC, who Billboard sought out af-
ter the seminar. Digital process in-
volves bits of electronic information
in time fragments. It is an informa-
tion storage process still utilizing
magnetic tape that simply stores in-
formation differently.

A dramatic benefit is that in two
years or less noise reduction systems
will be unnecessary, says Phillips,
Boyle and Kempler. This is not true
now because analog process is
electro-mechanical and basically re-
produces what you put on the tape—
digital allows more qualities coming
off the tape than went on it.

A key factor is Motorola’s devel-
opment of a 13-bit chip (OGM price
$5-510) and promise in two vears of
25-10-75-bit chips. Already tape
recorders are available in Japan
with digital (i.e., chip) capability but
they are out of sight price-wise,

Advancing technology is chang-
ing that.

Tope/Aud io/Video

HOME VIDEQ? Panasonic's Al Bar-
shop, above; JVC's Ken Kubota,
show off TV/VTR combos now on
sale in Japan.

(Another prototype projection
system by Shannon Communi-
cations, using a computer designed
lens system, was shown across the
road from CES, with company offi-
cials claiming a retail cost as low as
$900 complete with 12-13-inch TV
receiver, projector and 4 x 6-ft,
SCreen.)

Also creating much interest was
the new Odetics GYRR CPL-1000
Cassette Program Locator remote-
control selection device for 3/4
U-Matic cassette players. Any seg-
ment of the cassette can be selected
with numerical pushbuttons, in ran-
dom or repeat sequence. With a
$1,095 price plus dealer installation
of about $200, it has many consumer
markel applications. Datsun already
has ordered 900 for its video dealer
network.

As a final comment on the state of
the “home” video market—there
were more consumer prototypes and
actual video cassette/cartridge hard-
ware on the floor of the 1972 Sum-
mer CES than at this year’s Video
Exposition.,

VAN ORDEN VIEW

New Marketing Team Adds

Morse Electro Emphasis—

David Karron Outlines Plan

By EARL PAIGE

CHICAGO-David Karron has
put together a young group of mar-
keting executives at Morse Electro
Products Corp. that is broadening
the emphasis of a company already
broad in emphass,

Already inmodestly billing itself
as the “world’s largest manufacturer
of stereo equipment,” Morse is:

® Developing Ross Electronics as
a fully autonomous subsidiary man-
ufacturer/marketer via rep distribu-
tion even though corporately Electro
has its own factory controlled distri-
bution;

BIC 2-unit Line
Adds Turntable
Technology Focus

CHICAGO—-British Industries
Co. (BIC) unveiled its long-awaited
line of turntables at the Consumer
Electromics Show, The unveiling of
the two-unilt line comes seven
months after the termination of
BIC’s distribution agreement with
Garrard in the U.S.

The two belt-driven units manu-
factured at BIC's own plant at 51. Jo-
seph, Mich., feature a 24-pole, low-
speed synchronous motor. It has
what BIC officials call an mnaudible
fundamental vibration [requency of
30 Hz, which is frequently a cause of
rumble and distortion in turntables.

Further, BIC officials claim that
the model 980 is the only turntable
with record changing capability us-
ing a solid state electronie frequency
generator module w adjust the
speed.

No mechanical linkages are in-
volved in the umit and the electri-
cally generated reference frequency
can easily be adjusted for a plus/
minus 3 percent pitch variation.

Says one BIC spokesman: “Be-
cause the speed is not dependent on
the AC line, speed stability is main-
tained regardless of power line [re-
quency.” He says the variable pitch
control works in conjunction with a
lighted strobe visible through a win-
dow on the unit plate.

The units, called the Programmed
Turntables, are named for what BIC
officials call a unique mechanism by
which a single record can be re-
peated up to six times before the

(Continued on page 42)

GE Audio Emphasis
Keys Co’s Success

CHICAGO—General Electric's
success in audio while other giant
domestic LS. companies experience
problems stems from three sources,
according to Paul Van Orden, new
general manager of the audio elec-
tronics product department. The
chief source is GE's emphasis on
audio.

Working in a wide variety of jobs
in his 19 years at GE, Van Orden
says he is constantly being asked
about GE’s success in light of RCA
announcing it will bow out of audio,
Philco-Ford announcing a different
marketing direction, and Motorola
selling its television business to Mat-
sushita.

“One of the prime reasons is that

www americanradiohistorv com

GE allocates resources to audio. 1t's
not under the shadow of TV. An-
other is the sales approach. We have
a national sales and pricing plan
which means that a California mass
merchandiser pays the same price as
an independent dealer in Mich-
IZAn—Oour program is consistent,

“Still another reason is that we
view audio as a product-oriented
business.™

GE takes a long range and in-
depth approach to product develop-
ment, Van Orden points out. For ex-
ample, he is proud that engineer C.
E. Bedford contacted 1,200 record
manufacturers to complain of poor
coefficient - of - friction character-

(Continued on page 42)

® Heightening the brand image
of Morse as a furniture outlet-ori-
ented line;

® Emphasizing a more high-end
hi fi image for Electrophonic with
the addition of new models to com-
pete head-on with Fisher and so
forth;

® Introducing a new two-step
Philharmonic line for disinbutors
that will conceivably gain the firm
some former RCA distributors.

Karron, 34, is one of three market-
Ing executives responsible for the
broadening activities. He reports to
Leonard Tractman, senior vice pres-
ident. and is responsible directly o
founder Philip Morse. The other two
are Jack Wall, marketing vice presi-
dent for Morse and Don Lombardo
marketing vice president for Phil-
harmonic, All are linked with Kar-
ron on a dotted line basis,

Other elements of the changing
image at Morse is the new position
of public relations administrator,
Steven Sherman. Heretofore, Morse
had outside public relations and was
characterized by i11s rather reserved
posture with the trade press. Sher-
man, @ Umv, of Florida graduate,
23, and formerly with GTE Sylvania
data systems. intends to change this.

Also new is the use of an on-prem-

(Continued on page 42)

RepRap

loining Fidelitone, Inc., Palatine, IIL, as reps
for the firm's replacement needle and audio ac-
cessory lines, are the William Touber Ca., 151
Fayette Boulevard, Syracuse, N.Y. 13224 (315)
446-7094 for UTP £3; and SKOR, 1821 Univer-
sity Ave., St Paul, Minn. 55104 (B612) B45-
6461, for UTP #25.

W * *

William Menezes and Associates have added
Altec Sound Products to Harmon-Kardon, Tan-
berg, and other lines, and will rep the new line
in Ka., St. Louis, la., Neb. and n. lIl.

* &k ok

Gene Foster of the Mel Foster Co., and F. W.
“Bud" Moulthrop of Moulthrop Sales Co., will
address the Assn. of Electronic Manufacturers
on manufacturer-soles rep relationships at the
annual convention Mov. 15-16, Doral Country
Club, Miami, Fla,

W W W

C. & "Pate” Paton joins the Denver, Colo.
staff of the William ). Purdy Co., bringing his ex-
perience as sales rep and distributor service
man to the Rocky Mountain region. He was for-
merly with . C. Electronics, and ESP Ca., Inc.

b w k]

Marshank Sales Co., opened a San Diego of-
fice at 13142 Tobiosson, Poway, Calif, 92064
(714) 566-0761, with Howard Blank as manager
for Olson Electronics. i

Marshank Sales Co. celebrates ris 54th year
in business, and is the oldest electronic manu-
facturer's representative in the industry, ac
cording to a company spokesman.

* * &

Clarion Corp. of America hosted about 120
distributors, dealers and reps who had camied
both the Clarion and Muntz lines to officially
launch the new company with a dinner/recep-
tion during the Chicago CES. Executive vice
president Clark Yamazaki was host, with former
Muntz president Barmey Phillips, who will re-
main an active consultant, accorded a solid trib-
ute for his contributions.

* ok *

Len Finkel, president of Fine-Tone Audio
Products, Brooklyn, announces expansion of
their hard goods lines with acquisition of the
Lioyds home entertainment products and Clar-
ion car stereo. Sales manager Jack Haddad also
notes the firm has added Audio Magnetics blank
lape and was the first announced New York dis-
fributor for Columbia Magnetics, bringing total
tape fines to 10.
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|53
b
i

Maxell exec. vp Tadao Okada, BB classical sales mgr. Norm Berkowitz, left; Nino Bruno, Audio Magnetu:s Brian Lum:lstram Mestro President Mario Maccaferri, center; 3M ad mgr. Fete Gavin, BB
consumer sales gr. Ron William.

‘New Directions in Audio’ panel, |-r, Al Novick, Fisher; Bernie Herman, Cape-
hart; moderator Dick Ekstract; Bernie Bernstein, Sansui; Bob Pierce, Zenith: =
Jerry Kaplan, Technics by Panasonic.

L

Clarion exec. vp Clark Yamazaki wlth new BB tape.-’audinf Tom Needies, exec. vp, Koss, with BB correspondent Anne
video editor Steve Traiman. Duston.

New Trends in Tape Equlp-munt‘ panel, |-r, Joe Kempler, Audio Devices; Fﬁta Morahan, Automatic Radio; &4 . i BB associate TM_N editor Rad
Jack Doyle, Pioneer; moderator Ken Nelson; Bob Halpern, Sanyo; Harry Winow, Superscope; George RCA's Leland Aurid: Merrald Shra-der show off new Joe with Gerald LeBow of Sansui's
Derrado, TEAC. low-cost 24-volt CCTV surveillance camera. Barth Agency.

www americanradiohistorv com

11

aQYvYO8T1I8 'vL61 22 INNT


www.americanradiohistory.com

42

JUNE 22, 1974, BILLBOARD

Tape/Audio/ Video

Bow 3-speed Cassett Morse Marketing

® Continued from page |

Japan, Rink of Germany, Studer of
Switzerland. and Nordisk of Nor-
way, have already shown prototypes
of systems planned for various mar-
kets. Studer is reporied to be well
into production of a marketable
system for use in automated broad-
casts, which it will market in Octo-
ber,

TEAC is also reported to be work-
ing on a system, and it has been
noted that all major hardware man-
ufacturers are showing interest in
the product.

The first systems are expected to
be on the consumer market by Janu-
ary with a price tag of $400. No
prices have yet been quoted on the
software which will initially be
available in lengths of 30. 40 and 60
minutes.

Informed sources close 10 BASF
refute rumors that the firm is em-
barking on a campaign to obsolete
high end conventional cassette
equipment whose manufacturers are
only just beginning to make inroads
into the highly demanding audio-
phile tape market. They claim, in-
stead, that the point is to meet the
most exacting standards of sound
recordings where conventional cas-
settes could not really compete with
open reel tapes.

—

TOP QUALITY
C-OCASSETTES

HARD ETYRENE WINDOW
STAINLESS STEEL LUBRICATED PINS
ACETAL HUBS AND ROLLERS
GRAPHITE COATED MYLAR LINERS
ALLOY HEAD SHIELD
DUPLICATOR QUALITY

BUY DIRECT FROM
MANUFACTURER
FOR LOWEST PRICES

Box B25
Billboard

1515 Broadway, New York, MY 10036

do you

need B-track lubricated tape,
cassette tape, C-O's or loaded
cassettas?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop for all your

duplication or blank loading

requirements at LOWEST

PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd., Woodmerea, N.Y. 11588
Phone (516) 420-8558
Florida—Flagler Plaza Bldg
4100 W, Flager Street
Fhone (305) 448-9038

iam

BASF’s decision to make the new
Unisette entirely dependent on the
hardware for all transports was
based on the theory that when the
tape run is influenced by the cassette
casing, the danger of increased wow
and flutter is particularly high.

BASF engineers in Germany feel
that despite the numerous different
approaches taken within recent
times to improve the quality of con-
ventional cassettes there still remain
disadvantages especially in wow,
flutter and azimuth.

They believe that a cassette which
has to meet the most exacting stand-
ards, and thus fulfill the require-
ments of professional sound record-
ing, must first eliminate these
disadvantages and must also feature
other important properties espe-
cially with regard to head configura-
tion.

They further feel that it must also
be guaranteed that the electro-
acoustic quality is reproducible
without special and frequent adjust-
ments of the machine.

It is understood that BASF delib-
erately side-stepped further modi-
fication of the conventional cassette
because it was felt that to do so
would result in an unsuntable rise in
the cost of production.

Therefore, the decision was taken
to develop a new casseite that would
not only eliminate the bugs in the
old one, but would also permit eco-
nomical mass production.

BASF engineers do not feel that
the size of Unisette, about the size of
a paperback book, would restrict de-
sign freedom of high quality ma-
chines by manufacturers.

Other features of Unisette include
an ability o accommodate tape
speeds of almost any length, un-
commonly high rewind speeds, and
its compatibility with Dolby and
other approved noise reduction sys-
tems.

It 1s expected that machines de-
signed for use with the tapes will
come in hoth standard and portable
maodels.

GE Pushes Audio

® Continued from page 40

istics. Ultimately, Bedford appeared
on a panel at Billboard's jukebox
programming conference and was
awarded a Billboard trendsetter
plaque for his efforts in quality con-
trol improvement.

GE is also a prime example of fac-
tory-controlled distribution working
successfully. Over a period of time
the company has evolved to a point
of having 29 zone offices and 17
stocking locations. GE is sold by
145—not salesmen but sales coun-
selors, Van Orden points out.

Van Orden 15 a product of GE's
marketing training program that has
also produced Jack Chamberland,
now head of housewares at GE, and
Dick Gralton, who Van Orden suc-
ceeded recently.
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ises advertising agency, Compass
Advertising, headed by Howard
Cuveron. Even though an outside
agency, it is on a day-to-day contact
basis with Karron’s team.

Karron was with General Foods
prior o joining Morse three years
ago as Philip Morse’s personal as-
sistant. He has brought in Jerry
Baum and Mike Vallaro, both from
General Foods, and has added
Ginny Pfromf and Don Marion to
the marketing team he is building.

Other elements in the broadening
activities at Morse include the new
leadership at Ross of Kelly Goff as
president. The Ross acquisition fills
a channel for Morse, Karron ex-
plains, by creating new distribution
in small goods areas (casselte port-
ables, etc.) and through catalog op-
erations and discounters.

Philharmonic, on the other hand,
will be a short line with six consoles,
four component pieces and (wo
compact packages,

Morse is still serious as well about
its entry into car stereo and has
maintained its three models intro-
duced at the last CES. Karron says
to look for more on car stereo from
the company,

Thus, with a doubled capacity
plant in Hong Kong. five U.S.
plants, 13 branch distribution points
and three sub-branch distribution
depots, Morse is dead set on main-
taining its leadership in the stereo
business,

BIC Turntables
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mechanism automatically shuts off.
This device, unigue to the BIC line,
can also be used for automatic play
of up to six different records,

The ‘device, called the Program-
mer, is located on a control panel to
the right of the tone arm. It is re-
ported to eliminate the complex
series of gears, cams and levers that
most automatic turntable manufac-
turers use (o sense the number of
records stacked on the spindle. and
to activate the changing mechanism.

Says the BIC official, “in our units
all the cyeling information is set by
the user on the control panel.” He
adds that because shutoff is man-
ually programmed and not sensed
through the automatic spindle, one
of the major causes of changer mal-
function has been eliminated.

Among other features in the new
turntables is a cueing rate adjust-
ment knob which allows the rate of
cueing to be continuously varied be-
tween one and three seconds to suit
user preference, or 1w compensate
for environmental conditions which
affect the rate of the cueing action.

Dolby Broadcast

® Continued from page 3%

broadcasts are not immediately
identified by signal on the tuner,
such as FM stereo, where an indica-
tor lights up.

The advantage of noise reduction
broadcast equipment is to achieve
the cleanest possible playback for
normal and distant radio reception.

A noise reduction broadcast on a
conventional stereo player will boost
high frequencies, similar to turning
up the treble control, and can be eas-
ily adjusted, Dellar claims. On the

other hand, if the noise reduction
swilch i1s activated during a regular
stereo broadcast, high frequencies
will be lost, with the effect similar to
filtering.
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See Retailing Boom
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portance to the successful overall
operation of a retail outlet and
should not be neglected.

He says too that service depart-
ments should be geared to the in-
stant gratification of the customer,
and that all customers should be
handled delicately.

Further stressing customer impor-
tance, Fisher says that although a
product line may look pood to the
retailer, he should not arbitarily
stock that line before getting cus-
tomer opinion.

Fisher also deals with locations
for hifi shops, stressing their impor-
tance, and urging the dealer contem-
plating his first location, or a new
one, 10 carefully assess the area he
has in mind in terms of its present
and future growth potential before
commiting himself.

Shanng the podium with Fisher
was Ray Ward, vice president of
Shure Bros. Corp., who also urged
close screening of a manufacturer by
the dealer before making a commit-
ment.

Specific areas of screening sug-
gested by Ward include, his inven-
tory philosophy, whether he has any
seasonal performance problems,
what his credit and pricing policies
are, how he goes about handling
price increases, whether he is gener-
ating consumer demand, a look at
his reps and their level of loyalty o
him, his new product program, his
message to the consumer, his atti-
tude to limited distribution, and
above all a thorough knowledge of
what he wants of his dealers.

Ward also advises dealers to stan
a rating system of suppliers that
would serve as protection for the re-
tailer against unscrupulous manu-
facturers.

On the same panel, Len Feldman,
hifi consultant and head of his own
company talked about the changing
turntable market in this country,
pointing out that the popular record
changer market which flounshed
here for years has given way to a new
market for the single play, high
quality turntable, chronicling a re-
markable shift in market trends for
this item.

See Dealer Push on Video
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cially the mass merchant, will be
looking for something new and ex-
citing for his video department, and
| think videotape is the likely candi-
date.

“In other words,” says Johnson,
“it's not a question of a.manufac-
turer making a breakthrough tech-
nologically. The technology is ac-
tually here now. The retailers will
h:we to make the decision.

Video units have been around
for 10 vears and vou can’t tell me
SOme pmdm.l introduced yesterday
will take over. It will be established
product when the uming is right.”

Johnson believes videotape will
be the product, primarnly because
the consumer will demand record
capability. He does not discount,
however, other systems such as
videodisk and film.

Audio has been charting color TV
sales and finds that “the rate of in-
crease has declined over the past
four months.” In other words, sales
are still rising, but not as rapidly as
before. Portable sales are rising,
which may indicate that most people
who want one have a console color
sel and the secondary market is ther
stepping up.

But this is not a big ticket item and
this is what the mass merchant wants
and needs. Johnson also notes that
for the past four years, tape and
audio. not television as it once did,
have dominated the Consumer Elec-
tronics Show.

Johnson believes the only real
battle left to fight in hardware is be-
tween the Sony and Philips systems,
which are totally incompatible. But
these two could easily co-exist.

Most likely, according to Johnson,
there will be no explosion in video
akin to that which happened in cas-
sette several years back because of
the lack of standardization.

Johnson believes that the video
breakthrough will come only when
color TV sales level because retailers
must sell enough product to bring
the price down 1o a mass merchant
level, and this cannot be done with-
out high volume.

Audio Magnetics is currently
manufacturing videotape in both
cassette and Y%2-inch format, and will
be bringing in Herb Guiness, for-
merly head of the firm's Canadian
operations, to head up a video de-
partment.

“We're selling product now,” ex-

plains Johnson. “but it’s all indus-
trial and educational. We're also
selling to other tape firms, so we can
be and are manufacturers and mar-
keters. The tape is all low noise high
energy, and we have no plans to go
with chrome. In fact, we see chrome
peaking as it did in audio. The only
change 1s that the peak will happen
before the product hits the consumer
market and non-chrome will be-
come dominant. Right now, most re-
search 1s being done with gamma
ferric oxides.”

Johnson sees a 60-minute tape as
a dominant length when video really
hits the consumer market, and sees
prices ranging from $10 to $15. This
is three to five years away, however.

“Video is going to be a real con-
venience,” adds Johnson. *You can
equate it with a reusable Instamatic
Folaroid color sound movie film and
this convenience factor is one of the
intangibles that should help sell
video.

Audio will be bowing its full line
officially at Video Expo V in Octo-
ber. Canadian and U.S. test market
campaigns have now been com-
pleted. The tape will be shown in
two formats, under the Audio name
and in bulk format.

Koss Bows Speakers
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Needles admits that a high degree
of expertise is required to sell head-
phones through mass merchandis-
ers, but with a growing emphasis by
these stores on high end audio prod-
ucts, and a training program Koss
will conduct for customers at their
store this will tend to circumvent the
problem.

Needles sees the emergence of
more companies into the headphone
market, as a way of “keeping us on
our toés, and reaffirms our commit-
ment o gquality and innovation.”

Keeping abreast of developments
by hardware manufacturers pro-
vides an incentive to match needs
with the appropriate headphone,
Needles says. For example, the
growth of Koss 4-channel head-
phones has been commensurate
with the growth of quadrasonic
hardware. At present, Koss has four
4-channel models, with stereo/quad
switches. “Many of the quadrasonic
models are bought by le whodo
not as yet have 4-channel hardware,
or who are not financially able to in-
vest in the extra speakers yet.”
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MGM Plans Greater Emphasis
For Country Under Jimmy Bowen

NASHVILLE-MGM Records
will give more concentration to
country now that Jimmy Bowen is
president of the firm, according to
Bob Alou, newly named director of
Nashville operations for the com-

pany.

By BILL WILLIAMS

“We will be taking more direct
care of the acts, looking after the
welfare of the artists, and handling
the entire operation from here”
Alou says.

The former executive with JMI
says Bowen 1s “very much into coun-

Dottie West Toplines CLIO
Advertising Awards Show

NEW YORK—Last year’s CLIO
Award winner Dottie West, who also
won Billboard's International
Award as Best Female Singer, was
the featured entertainer at the CLIO
Awards Ball last Friday night at the
Hilton.

Awards director Bill Evans said 50
minutes of the ball were being pro-
duced for prime-time syndication of
the first ime.

The CLIO is the advertising in-
dustry’s highest award. Miss West
was a winner last year for her
“Country Sunshine” commercial for
Coca Cola, which later was turned
into a hit country song. Other enter-
tainers in the Awards TV special are
Melba Moore and Ben Vereen of the
Broadway Show, “Pippin,” and a
new folk-rock group known as To-
morrow Morning.

The show also includes six ongi-
nal comic vignettes along with
CLIO-winning commercials from
around the world.

Presenters include Vivian Vance,
Jane Powell, Hermione Gingold,
Geoffrey Holder, Nancy Walker,
Kevin McCarthy, Tony Perkins,
Geraldo Rivera, Alice Playten and
Mason Reese. Myles Harmon is the

producer.

Pete Drake Moves
Into Pop, Soul Fields

NASHVILLE—Pete Drake Pro-
ductions, long identified with coun-
try music, 15 expanding into both the
contemporary and soul fields with
Black Grass/White Roots Music, a
combined publishing and produc-
tilon company.

The firm will be headed by John
Thomas, who has been promoting
and traveling with various road
shows for the past couple of years,
but who previously had worked with
Drake. The company will headquar-
ter here,

try: it is one of his primary con-
cerns.”

Alou says a full time country pro-
motion man will be brought in here,

and a publicity department formed
to spend time with the artists.

“In the past, the acts have had to
pretty well carry themselves, but all
that will change,” Alou says. Among
other things, the label plans to set up
shows in various parts of the coun-
try, charging only $1 admission, “to
let the public see them at the lowest
possible price, just a break-even
point.”

Alou says “this way they'll find
out our people are for real. We want
them to meet the press and the pub-
lic. We will be fully developing their
careers.”

Alou notes that the new Mel Tillis
syndicated show is bound o help,
and suggests that other of the 14 acts
on the label hopefully can get simi-
lar exposure.

The new director says the local of-
fice will also push the writing aspects
of the business, working with the art-
ists in their songwriting ventures.

Alou says all of the mailing to
country stations now will take place
from here, and there will be a full-
scale country operation.

Arnie Thiess, who was directing
the operation here on an interim
basis, now moves into the post of di-
rector of country sales for MGM.

Country Showcase America
To Rebuild in Nashville

NASHVILLE—Country Show-
case America Records and Publish-
ing, for three years headquartered at
Beltsville, Md., has moved its main
base of operations here and will
completely rebuild the label.

Frank Gosman, president of the
firm, will remain in Beltsville where
he has other interests, including a
nightclub which features live radio
broadeasts of country music,

The label here will be headed by
Jerry Gillespie, vice president, and
George Deaton, who will be in
charge of the publishing.

Virtually all of the production will
be done by Ricci Mareno, a highly
successful independent producer,
who 1s president of MGB Produc-
tions. Agreements, a merger of sorts,
were reached with CSA, MGB, and

Booth Music Enterprises, headed by
Richard Booth. -

Bobby Fischer of American
Country Promotions, will handle all
promotion of product.

Distribution has been worked out
with Natonwide Sound of Nash-
ville.

Mareno has produced scores of
artists for various labels, including
Dot, Barnaby and MGM. He also
has written or co-written a number
of recorded songs.

Booth, a Kansas cattleman, is a fi-
nancial backer of the firm. Gosman
will continue to produce one or two
acts in the Washington, D.C. area. In
the re-building process, several new
acts will be added to the roster. Cur-
rent CSA artists include Hank
Parker and George Deaton.

Cherish Expands Into Full
Country With Active Roster

NASHVILLE—Chensh Records,
heretofore primarily a custom label
(Billboard, May 18) is moving into
the full-line recording field with a
series of four releases today (17).

Cherish president Don Smith had
worked two years to pive “legiti-
macy” to the connotation of custom
recording, and still will continue in
that endeavor to a degree.

However, he now feels the ume
has come for Chensh o become a
full-line company, thanks to a great
extent to the additon of Fred Vail o
the firm.

Vail, who had an 11-year affilia-
tion with the Beach Boys organiza-
tion, joined the firm as vice presi-
dent of marketing and promotion,
He now has been named to its board
of directors. While with the Beach
Boys, Vail was involved in the for-
mation of Brother Records, He now
will coordinate all facets of the com-
pany’s growth.

Smith, whose custom work was
doing in excess of $100,000 an-
nually, now is concentrating on his
roster which includes the Raybon

(Continued on page 44)
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‘In Concert’
Taping Set

NEW YORK A special “In Con-
cert” program of country music will
be taped here at Central Park Sept.
26, featuring artists frum several la-
bels.

The program will be seen on
ABC-TV at a later date. Already
contracted for the show are Roy
Clark and Tommy Overstreet of
Dot, Tom T. Hall of Mercury, Melba
Montgomery of Elektra, Jimmy
Martin of MCA, and the Stoney
Mountain Cloggers, led by Ben
Smathers.

Third Fan Fair
Hits New Heights
o Cominued from page |

greater proportions (as has its indus-
try-oriented counterpart in October)
wilh sports events and the largest
pathering ever of the international
fan club organizations, The show
also had its greatest array of enter-
tainers. brought together by the
Johnson Sisters of Wild Horse,
Colo., who head the organization.

Even the Cancer Society was a big
winner during the week. The first
annual Music City tennis tourna-
ment. held in conjunction with Fan
Fair, netted more than $2000 for
cancer research. Co-chaired by Wes-
ley Rose. president of AculT-Rose
and Hickory Records, and Frances
Preston, vice president of BMI, the
tournament attracted players from
around the nation In a two-day,
double-elimination event, Among
the winners from the music industry
were Mike Shepard of Warner
Brothers, Jim Foglesong ol Dot,
Tom Collins of the Jack Johnson
Agency, Minnie Pearl, her husband,
Henry Cannon, and Eleanor Brad-
ley, wife of session guitarist Harold
Bradley. Rose and his partner, Ron-
nie Gant, also fared well.

Displays from England, Germany
and the United States filled the 196
booths at the Municipal Audito-
rium, with representation by record
companies, fan clubs, radio stations,
the Country Music Assn. and the
Gospel Music Assn.

Buffett Writes
First Film Score

NASHVILLE — Contemporary-
country singer-songwriter Jimmy
Buffett has written his first film score
and is at the filming location in
Montana, where he will perform as
well.

The film is a United Artists pro-
duction, titled “Rancho DelLuxe”
featuring Jeff Bridges, Shm Pickens
and Sam Waterson,

Buffett, a former Billboard staffer,
15 recording in both the country and
contemporary fields.

Active Roster

® Continwed from page 41

Brothers, Rhett Davis, Buck Finley
and Rhonda Walters.

The Raybons, country singers, are
from Georgia. Davis, from British
Columbia, formerly recorded for
both Dot and Capitol. He already is
set for dates with Jerry Lee Lewis
and Kris Kristofferson later in the
season. Finley is a cross-over artist
from Kentucky, while Miss Walters
15 a country singer from Virginia.

A promotional tour already is set
for Finley, who will visit 30 cities in
22 days beginning this week, The
tour includes press parties in Balu-
maore, Charlotte, Atlanta, Memphis,
Miami, New Orleans and Dallas.

Billboard
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: M.A. Rich). M 73458 (Pha
23| 16 | 13 | WHEN THE MORNING COMES —bop e Pr| 6| « | soose HEWE:JM Boogie (Hakamilcn, By o
. AXIDE ), anp,
! WF:FI Tap’ lSml!hl:l:Iunmeni E:I :.!;Elﬂﬂmhll] B | 92 3 ANN —jee! Mathis
Y| 35 |10 | ONE DAY AT A TIME—uarim Selis (EH. Moris, ASEAP) g B D TR T
(Wilkin KristoMerson), Mega 205 (Buckhorn, BMI] ﬁ m 3 | HELF. “E.”F 'I"EU Tll.“- I" ?Dun ﬁ . 1 H.Tum "n“ln_m i
¥r 37| 6 | STATUE OF A FOOL—rian Caies SLEEP—Ea ooty . (€ img, € Gofi, | Weke), Epe 511134
(). Crufchfeld), Dot 17499 (Famoush (Sure Fire, BMI) "L h | (Cofumina) (Screen Gams-Columbia, BMI}
{Easy Mine/Elvis, B |
26| 29 | 12 ElmEfI}HE WORLD (And Let 58| 60 | 7 SOMETHING ON YOUR 91 | 91 4 {]I.liélhﬁﬂ:lt-gcr w:::;mgnmﬁ i .
E —Suaan Ry MIRD - Bisncha . . Gellura, . Ga
EE ot 5‘;.:':?5’3"3- Cagital 3850 0. 'Hrmhla:?j. Epic |1rn:In|'3?II :'rf.ﬁﬁ'm:‘.".'?ﬁ.u.m_ BMI) . (Wikber/Crobagator, ASCAP)
nur B PRURIC,
59| 63| 6 SOMEONE CAME TO SEE ME—ratti Page 82 |93 | 3 RELEASE ME—Marie Dwens
ﬁ; 313 | 10 | WANTA GET TO YOU—Ls Costs {T. Samsy), Epic 511109 (Columbey) (E Willer, W5, Stevesson), MCA 40241 (4 Star, BMI)
{C. Taylor, N. Wilson, G. Richey), Capriol 3856 {Gafeon/Easy Listening. ASCAF)
(Adpee/Al Gallico, BMI) .ﬁ, 5| 3 THE MAN THAT TURNED MY MAMA 931 9% | 4 E‘EﬁE“FEE: ;rllg E!‘.ﬂ'ﬂ;_"m Smith
P 1 'ﬂ"—T I'Hi“' 1
L i 2|8 ;-ﬁl:g ST}III;ITEEHTI]IL:“EATI" {E H.ruu:l!'!l.’.l:-:iumhu L AR0AT (Tree, BMI) 94 | 99 | 2 FOOL PASSIN' THROUGH —Jim Glases
' {S. Schafer, D. Owen), GAC 2006 6l | 57 | 11 COME HOME —Jim Mundsy ; - (8. Holmes. P. Russell), MGM 14713 (Blaser, BMI)
| (Acutf-ose/Hill & Range. BMI) {]. Munday), ABC 11428 (Chappell & Co_ ASCAP) 5 I 9 | 3 T —
— mes
29| 25 | 12 BLOODY MARY MORNING—wisie Welson | 62 | 64 | 5 RESTLESS —Crystal Gayhe (M, Vickery), MCA 80233 (Tree, BMI)
| {W. Melwonj, Atlantic 3070 (Willie Melson Music, BRI (E Bruce, P. Bruce), Unded Arsty 428 (Tres, BMI)
' 9 (100 | 2 A RAINBOW IN MY HAND —Doyie Holly
\ 4 | 4 DRINKIN' THING—Gary Stew : :
ﬁ’ 41 3 Puqﬂhiru?.uﬂﬂwllﬁﬁ-ﬁlwwm” ﬁ N, Carson), RCA G281 (i:urs': o :1;: i :fmﬁm; ,E-; Ei;.plgsapb. HBarnaby 607 (Chass/ Janus)
| 4| 4 RUBIT N-smy “cow cosua R o g 97 |98 | 2 | T ALMOST FELT LIKE LOVE—cuwie v |
(L. Martmo Jr.), RBG 11437 {khab, BMI) (Kaises/Famous/Boo, ASCAP) {5, Thrackmoron), United Adists 430 {Tree, BMI) |
32| 17 | 15 |  NO CHARGE—Meibs Montgomery ﬁ' 77| 3 | MAKIN' THE BEST OF A BAD 9% | — | 1 | EVERYBODY NEEDS A
{H. Howard), Ebetra 45883 (Wilderness, BMI) SITUATION = Dick Fester Ill.lllmill—m? Wright
' . (D. Feller), Asylum 11037 (Tres, BMI) (R, Bourke), ABC 11443 {Chappell, ASCAF)
33| 20| 15 :'!rl.'lHﬂeﬂgﬂﬂpﬁi&lgﬂrﬁtﬁ!gmmuﬂ | 66 | 68 | 4 SOMEWHERE AROUND 99 | - | 1 OLD TIME SUNSHINE—Roy feutt
(Acoustic, BAHI) MIDNIGHT - Morgan (£ Raven), Hickory 319 (MGM) (Milens, ASCAF)
(M. Poweli), MCA 20227 (4 Star, BMI) 100 - 1 BUT TONIGHT I'M GONNA
bl el Bl ot 2y D fir| 53| 2| ASSOONAS | HANG UP LOVE YOU—parrian jones
o e e, ™ e Yy o o
. y .
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Country Music

Best story of the week. Dot's Don
Williams stopped at a filling station
to get gas, and was pitched a song by
the station attendant. Unlike most
stonies of this nature. it had a happy
ending. The song is his first release
on Dot, 1 Wouldnt Want To Live If
You Didn't Love Me.” The station
attendant is Al Turney. . . . The Mis-
souri State Broadcasters Associa-
tion held its vearly meeting in
Springfield, and was entertained by
Narvel Felts, produced by Si Siman,
Siman is the state chairman against
pirated tapes, working with the
Country Music Association in Nash-
ville, ... Wilma Lee and Stoney
Cooper, the pgreat veterans of the
business, have signed for full repre-
sentation by the William Morris
Agency. Bob Neal, who heads the
Nashville office, brought in the pair
and immediately began booking
them into bluegrass concerts and
into colleges.

Many ot the country artists are
banding together for the preserva-
tion of endangered species of wild-
life. They are contributing in many
ways 1o the Tennessee Wild Game
Zoo. There'll be a birthday party
next week. and many of the per-
formers will take part. ... Writer-
singer John Riggs plans to go on the
road, and is in the process of form-
ing an all-girl band. ... Terrence
Gurley is leaving WWVA in Wheel-
ing, and will attend law school. , ..
Manager and promotion man Jack
Turner has formed a publishing firm
at Fountainville, Pa.. which will be
owned and operated by songwriters

Nashville Scene

By BILL WILLIAMS

who will become partners. The firm
also plans o open offices in Nash-
ville. ... WMC is doing big things
with country promotions in Mem-
phis. During the second half of the
year, it will be involved with Charley
Pride, Ronnie Milsap, Johnny Rodri-
quez, Merle Haggard and Dolly Par-
ton.

Dot’s Brian Collins and Don Wil-
liams have taped the new Mel Tillis
syndicated TV show in Florida. . .,
Johnny Paycheck will do the Ian Ty-
sen show in Toronto. ... George
Jones and Tammy Wynette have
moved, at last, into their new home
here.. .. While recording his first At-
lantic album here, veteran actor
Chill Wills was presented the key to
the Nashville jail by Sheriflf Fate
Thomas. Wills has done a blend of
recitations and songs, many self-
written. Release of an album is set
for late summer. . .. Chuck Wells, a
seasoned veteran. has rejoined the
staff of Key Talent as vice president,
He will handle bookings for Dave
Dudley, Bobby Lord, the Eddie Seals
and Joe Grant Show. and the Collins
Coins, ... The Rhodes Kids GRC
have cut a bunch of sides at the
Sound Pit in Atlanta. . .. Don Wal-
lace advises that the Star Spangled
Washboard Band are originally from
MNew York State. He says they have
done a superb job in Florida.

Cash McCall and the Honky Tonk
Stardust Cowboys will be in Canada
this summer through an arrange-
ment with Cat Billue Enterprises. [t's
Cat’s first venture into country, and
McCall hopes to open new doors in
that area. ... Danny Davis, a native

British Promoter Conn

® Continued from page 3

year with a special appearance.
“We're talking about a potential au-
dience of some 400 million,” he says.
And he makes these other points:
Hamilton. whose country tele-
vision show is now being rerun by
BBC, will do a new radio series for
BBC radio. He will do 18 one-hour
programs, dealing with the history

Powder Horn
Blue Grass Site

LANGLEY, Okla.—Powder Horn
Park, a new facility on Grand Lake
here, will open with a blue grass fes-
tival July 5-6-7.

Glenn Stepp, long-time Califor-
nia disk jockey, will be promotional
and talent manager of the park,
which will handle from 15000 to
20,000 people. The facility has an
amphitheatre, camper hook-ups,
concession stands, 40 acres of park-
ing, and all other accommodations.

Stepp says he is anxious to hear
from promoters and managers, in
order to bring in more talent. The
site is 65 miles northeast of Tulsa.

Papa Joe Expanding

NASHVILLE—Papa Joe Records,
formed four years ago as an instru-
mental recording company, is ex-
panding fully into the country field
with both vocals and instrumentals.

Heretofore the firm has produced
such groups as The Magic Organ,
Papa Joe's Music Box, Joe Edwards
and the Blue Haze Folk Band, and
Jerry Smith for Ranwood Records.

Owner Waller Smith says two
country artists now have been signed
to long-term contracts: Gary Daw-
son and Danny Taylor.

Jerry Smith will be producing for
the label.

of country music. taped at the Ar-
thur Smith Studio in Charlotte, N.C.

British-native Pete Sayers, who
spent considerable time here, now
has his own television show, featur-
ing country music, on network.,

Conn will open a Nashville office,
all encompassing, to deal with his
various enterprises. These include
representation of three record com-
panies abroad: Cinnamon, Mega
and Nashboro, and perhaps Shan--
non, which is being negotiated; nine
publishing companies; and distribu-
tion of his own labels, Ocean and
Nashville, International, in this
country.

He 1s currently promoting 300
country shows, utilizing British tal-
ent, at resorts in the UK,

And, through Emily Bradshaw, he
i5 selling up a first international
flight to London to coincide with the
Wembley Festival, a seven-day
package covering virtually every-
thing.

Conn also discloses plans for his
first Gospel Music Festival to be
held in London June 30. In an
abrupt change of plans, it will be an
all-black gospel show, held at the
Rainbow Theater.

He says that white gospel has not
yel had enough exposure in Britain
to warrant undertaking such a ven-
ture as yet, but would get additional
exposure in the future.

There also will be a 10-day tour of
Brtain beginning Nov. 2 for the
Stars of Faith. He is being abetted
by both radio and television in Lon-
don, which are doing specials on
black pospel music. Meanwhile, ef-
forts will be made to utilize Ham-
ilton and Pat Boone to promote
white gospel.

Finally, Conn says that commer-
cial radio in England now has made
it possible to bring U.S. syndications
into that nation, and that a country
format currently is being set for this.

of Boston, has presented that city’s
Mayor Kevin White an honorary
citizenship of Nashville, on behalf of
Mayor Beverly Briley. ... Playboy
Records, in conjunction with WHEK-
AM in Cleveland, undertook an ex-
tensive promotional campaign for
Mickey Gilley's “Room Full of
Roses,” More than 3.000 pieces of
mail came in. ... The Heckels of
Wheeling, who have great voices,
are 14 and 17-year-old sisters, and
come from an all-musical family. . _ .
Dick Feller, now with Asylum, ap-
peared with Doc and Merle Watson
at Philadelphia’s major listening
room, The Main Point.

Jean Shepard and family have
moved into a new 30-acre lake home
near Nashville. ... The Jim Ed
Brown Show with Margie and Marcy
Cates did a three-day tour of
Hawaii. ... Crystal Gayle and hus-
band Bill Gatzimeos are house-hunt-
ing in Nashville. now that he’s grad-
vated from Indiana University. ...
Quinnie Acuff off to Las Vegas on
business. ... Ronnie Robbins has
finished his third session for MCA.
... Charlie Louvin has driven three
million miles playing dates without
an accident. ... Paul Click has
formed a five-piece band called The
Nashville Click. ... House of Loyd
has signed Kyle Miller for career di-
rection and development. . , . Johnny
Rodriguez has signed for an acting
partin an “Adam 12" television fea-
ture. ... The Hagers, Jim and Jon,
have signed for the inaugural “Song
Festival” in September at the Per-
forming Arts Center in Saratoga
Springs, New York. ... Columbia’s
Barbara Mandrell will make a guest
appearance on the Wayne Newton
Special, to air this fall. ... Diana
Trask of Dot is taping a spot on the
Jimmy Dean syndicated show. She'll
be cutting an album right after Fan
Fair. ... A new Charlie Louvin Fan
Club has been organized by Pat Sul-
livan, Box 9, New Oxford, Pa. ...
Roy Clark again will host the
“Tonight Show™ July 26,

Fireside studio hosted, in one
week. Air Force shows by Rex Allen
Jr., Penny Dehaven, Roy Drusky,
Narvel Felts, Mickey Gilley, The
Jordanaires, Johnny Lyons, Janet
Lynn, Jim Mundy, O.B. McClinton,
Charlie McCoy, Marie Owens, Ray
Pillow, Jeanne Pruett, Jerry Reed,
Bobby G. Rice, Sunday Sharpe, Mel
Street, Charlie Walker and Dottie
Wesit.

Charlie Louvin is a believer in
promotion, After his label (UA) and
publishing company mailed out
2600 of his records, he mailed an-
other 1000, which he bought person-
ally, to smaller stations. He also
made 300 personalized station
breaks and mailed them out. ... A
tennis tournament has been added
to the festivities of Fan Fair, Chaired
by Wesley Rose and Frances Pres-
ton, it already has attracted big
names, including that of Minnie
Pearl. ... During a June tour of the
West that includes appearances in
California and Las Vegas. Tammy
Wynette takes ume out in Los An-
geles to do television and radio
spots. . . Shorty Lavender has a new
assistant, a pretty one, named Pat
Hood. . .. The name of Ben Peters
keeps popping up. And no wonder,
Charley Pride did four of Ben's
songs in his opening act at the Hilton
in Las Vegas. Conny Van Dyke does
one of his songs in her current
movie, “Framed.” Tom Jones has
done a Peter’s song. But the airlines
have no respect for him. They lost
his luggage enroute to MNevada,
doubtless in the monstrous Dallas
airport. ... Congressman Richard
Fulton of Nashville came to the aid
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Billboard SPECIAL SURVEY
for Week Ending 6/22/74

Country LPS.

¢ Copynght 1974 Billboard Publicatons, Inc. Mo part of this publicaton may be reproducad
slafad in & ralfieval systam, or fransmitied, in any form or by any means, alacironic, mechanical
pholocopying, recording, or otharwise, withouwt the pror written permission of the publishar

* Siar Performer—LP % registenng proportionale upward progress (his week |

TITLE=Artist, Label & Mumber {Dustnbubing Label)

61 | BEHIND CLOSED DOORS—Charfie Rich, Epic KE 32247 (Columbia)

14 | VERY SPECIAL LOVE SONGS—Charlie Rich, £pic KE 32531 (Columbia) |
15 | THERE WON'T BE ANYMORE-Charlie Rich, rca apL1-0433 l
| 24 | LET ME BE THERE-Dlivia Newton-lohn, mca 385

' 10 | HONKY TONK ANGEL—Conway Twitty, mca 406

8 | THIS TIME-Waylon Jennings, sCA APLI-D533

HANG IN THERE GIRL—Freddie Hart, capitol 11296

19 | A LEGENDARY PERFORMER, Vol. 1—Elvis Presley, rcA cPLi-034)
GODD TIMES—Elvis Presley, Rca cPLi 0475

11 | HELLD LOVE—Hank Snow, aca arL1.0841

YOU'VE NEVER BEEN WIS FAR BEFORE/BABY'S GONE-
Conway Twitty, mca 358

THE BEST OF CHARLIE RICH—Epic BE 31333 (Columbia}

00 ta s =3 = ra| Lasi Week

P
Lo <
s

& - o mm#mmnﬁ‘m | This Week
ra

16 | 3

13 [ 10 | 10 | STOP AND SMELL THE ROSES—Mac Davis, Columbia KC 32582

14 | 13 |14 | DON WILLIAMS, VOL. 111w 4005

15 | 17 |13 | SPIDERS & SNAKES-Jim Stafford, wom s 4347

16 | 18 |15 | WOULD YOU LAY WITH ME (In A Field of Stone)—Tanya Tucher,

Columbez KC 32744

IF YOU LOVE ME LET ME KNOW-0livia Newton-John, mca ¢11

= o
-~

18 | 15 | 14 | THE ENTERTAINER-Roy Clark, Dot DOS 12001 (Famous)

19 | 14 | 6 | NO CHARGE—Melba Montgomery, Eikira 7507% |

20 | 20 | 11 | SWEET COUNTRY—Charley Pride, nca arL1.0217

21 123 |16 | MY THIRD ALBUM-Johnny Rodriguez, wercury SRM 1699 {Phanogram)

22 | 24 |14 | THE BEST OF DANNY DAVIS & THE NASHVILLE BRASS—gch aPL1-0a25

13 |77 IS IT WRONG—Sonny lames, Columbia KC 32805

24 |29 | 9 EEE“THEET%F?. BEST THING THAT EVER HAPPENED TO ME-—Ray Price,

25 | 30 |25 Eﬂfﬂgﬂgﬂ! SINGS LULLABYS, LEGENDS AND LIES—Bobby Bare, .
39 | 2 | RAGGED OLD FLAG-Johnny Cash, Colembia KC 32917

24 | WE'RE GONNA HOLD ON-
PE'RE SONNA HOLD OW-—Goorge Jones & Tammy Wynette,

PURE LOVE-Ronnie Milsap, Aca aPL1-0500

AMAZING LOVE—Charley Pride, rca apL1-0397

SNAP YOUR FINGERS—Don Gibson, Hickory 4500 (MGM)

25 |11 | ANDTHER LONELY SONG-Tammy Wynelte, Epic 32745 (Columbia)
32 | 4 | COUNTRY BOOTS—Boots Randolph, Monument 10017 (Columbiz)
26 | 11 | THE LAST LOVE SONG—Hank Williams Jr., mam SE 4536
28
38

12 | LET'S GO ALL THE WAY TONIGHT—Me! Tillis & Sherry Bryce,
With The Statesiders, Mcm 5t 4337

THE BEST OF SUSAN RAYE—Capitol 57 11282
COUNTRY BUMPKIN=Cal Smith, mca s24

LOVE IS THE FOUNDATION—Loretia Lynn, mca 255
GREATEST HITS VOL. ll-Lovetta Lynn, mca 420

FOR THE PEOPLE IN THE LAST HARD TOWN-Tom T. Hall, mercury
SR 1-BET (Phonogram)

=
= R == OB

sl s BB sanessB B
N

= | 1 | SMILE FOR ME-Lynn Anderson, Columbia KG 32941
41 | 15 | IF WE MAKE IT THROUGH DECEMBER—Merle Haggard
& The Strangers, Capited 5T-11276
42 48 2 FULLY REALIZED-Charfie HHI, Mercury SRMZ-1505 {Phonogram)
3| 3 7 | FOR WIVES AND LOVERS—Jerry Wallace, mca 408 |
44 | 49 | 2 | LOUISIANA MAN-Dusty & Doug Kershaw, Hickory HR 4508 (MGM) ;
45 | 33 | & | THE BEST OF MAT STUCKEY—rca APL1-054)
46 | 35 | 16 | JOLENE=Dolly Parton, rca aPLI-D473
47 | 37 | 4 | DOUBLE EXPOSURE=Johnny Carver, ABC ABCX B12
48 | = | 1 | HOUSTON—Glen Campbell, Capitel ST 11293
49 | — | 1 | LEAN IT ALL ON ME-Diana Trask, Dot 26022 (Fameous)
50 | - 1 RED ROSE FROM THE BLUE SIDE OF TOWN/SOMEWHERE AROUND
MIDNIGHT—George Morgan, mca 422

of Monument’s Terri Lane when she
needed passport help for Europe. He
probably has done more individ-
ually and collectively for the music
industry than anyone in Washing-

ton. ... Estelle Axton, president of
Fretone Records in Memphis, has
signed an agreement with producer
Jerry Strickland of Shreveport for
record releases on her label.
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International News

Ulster Back to Business, But
Slowly In 15-Day Strike Aftermath

BELFAST—The record retail and
distribution trade in Ulster is slowly
getting up off its knees afler the 15-
day national strike which brought a
virtual halt to all business.

Retailers without transport, staff
and customers have been left with
storerooms of redundant stock and
unrealistic cash-flow forecasts. Dis-
tributors have been left with old or-
ders undehivered, and bulk orders
from the UK. are only now amving
after transit delays of up to a month.

And all this is on top of the daily
bombing and fire raids which
recently saw six record shops de-
stroyed when Smithfield Market in
Belfast was bombed. Despite the set-
backs, dealers and distributors re-
main amazingly calm. If they are
bombed they rebuild, if there is a
strike they patiently wait until it is
over and resume again immediately.

As one dealer explains: “Eskimos
don’t complain about the cold, We
have o live with the troubles.”

There are three main distnbutors
in Northern Ireland. Soloman and
Peres which disinbutes RCA, Decca,
and CBS material: Symphola which
distnbutes EMI, Phonogram, Pol-
ydor and Pye; and Outlet Records
which mainly handles country, Irish
and gospel music. All three, for peri-
ods of up to 15 days after the strike
began May 17, were not receiving
new orders because of a lorry
drivers and dock strike. Had they

managed to get stocks, petrol short-
ages meant delivery vans and buses
were off the road.

By MARTIN THORPE
[ Music Week Staff Writer)

Michael Ross, record and tape
manager at Solomon and Peres,
reckons the company had $25,000
worth of record and tapes undeliv-
ered during the week the company
was closed.

“*We distribute to about 100 out-
lets over Ulster, using the national
bus service outside of Belfast, and
reps on the road in Belfast.” he ex-
plained.

“Because of the delays in getting
records from the UK. I have to or-
der on intuition to get the records on
time, | haven’t been wrong many
times, but when [ am, it’s on singles
rather than albums.”

Symphola experienced similar
difficulties. It was closed from May
20-30, and Albert McCormick, dis-
tribution executive estimates that
about 25 percent of the company’s
280 outlets failed to get merchandise
because of delivery problems. This
meant that about 5.000 records did
not leave the warchouse, although
the orders were made up and ready
to go. That number only built up
over three days Symphola were
forced to close, for three days of the
strike workers were walking to work
in a bid to keep supplies flowing.

"Most dealers accepted delayed
orders after the strike, but | guess as
distributors we lost about $75,000.
As soon as we got back there was a
large consignment waitinggthat had
been held up at the docks; but we
are more or less back to normal
now"

Outlet Records was less affected

Opus In Agreements With
Randor & Page Full of Hits

BRATISLAVA, Czechoslo-
vakia—The Opus Publishing Co. has
concluded two sub-publishing
agreements with Rondor Music and
Page Full of Hits Ltd. which cover,
in particular, songs written by Albert
Hammond, Johnny Nash and Dan-
1el Boone. Opus will be getting local
versions of such, songs as “Sky-
diver,” “Over And Over"” and “Sun-

IFPI Meet
In Ireland

LONDON—Over 100 delegates and
wives from 25 countries attended the
annual council meeting of the IFPI
last week in Edinburgh.

It is 10 years since the IFPI's an-
nual gathering was held in Britain
and representatives from national
groups in North and South America,
Europe, the Middle and Far East
plus New Zealand and India are
among those attending the three
days of meetings in the Merchants’
Hall. Also represented are the
Recording Industry Assn. of Amer-
ica and the Latin-American Feder-
ation of Producers of Phonograms
(FLAPF).

Topics discussed included the de-
velopment of national and inter-
national legislation affected the
rights of phonggram and videogram
producers, the progress of the IFPI's
campaigns against piracy and the
recognition of sound recording as a
cultural medium.

The president of the IFPI is Len
Wood, group director records of
EMI, and chairman of the council is
Fraser Jamieson of London
Records, Canada.

shine Lover” by Daniel Boone:
“Peacemaker,”” “Free Electric
Band,” “Everything I Want to Do"
and “It Never Rains in Southern
California” by Albert Hammond;
and "l Can See Clearly Now™ by
Johnny Nash.

Opus is also securing local ver-
stons of songs by the Swedish group
ABBA under its sub-publishing
agreement with Sweden Music’s Stig
Anderson. In return Anderson has
taken on approval 30 of the top Slo-
vak hits published by Opus, includ-
ing “Elephant in the Zoo" by Brano
Hronec.

Also looking at Opus copyrights is
Ron Randall of Acuff-Rose UK.

On the record side Opus has had
great success with the beal group
Collegium Musicum, both of whose
LP's—"Collegium Musicum” and
“Convergencies” have been best-
sellers. “Convergencies,” a double
album, has sold more than 50,000
copies. The group has a new live al-
bum being released and will visit
France for a concert tour later in the
vear.

Following acquisition of the sub-
publishing rights of the Dutch song
“Hello A" recorded originally by
Mouth and MacNeal, Opus has
achieved 60,000 sales of a cover ver-
sion by the Slovak duo Kostolan-
yova & Docolomansky. The duo will
record other Mouth and MacNeal
hits including “Minni Minnie,” I
See A Star” and “It’s Great Fun.”

On the classical side Opus is nego-
tiating with RCA UK. for the re-
lease in Britain of certain material
by the Slovak Chamber Orchestra,
under Bohdan Warchal, and the
Slovak Philharmonic.

than the other two, for although it
closed for 10 days with no deliveries
going out to any of its 150 outlets, or
orders coming in, its specialized
catalog released mainly on albums 15
not subject to the acute dating which
affects singles,

One of the largest record mul-
tiples in Ireland is the Smyths For
Records chain which also has a
branch in Southern Ireland, one in
Scotland and three in England apart
from the 14 in Ulster. Gordon
Smyth, managing director, reckons
the shops lost about $150,000 turn-
over during the strike, and though
he felt his company could stand
these losses he adds: “There are at
least five dealers in Belfast who are
either withdrawing from record sales
or diversifying their interests be-
cause of the financial impact of the
strike.”

“Most of the turnover was lost be-
cause singles, like newspapers are of
little or no interest the next day, and
also a lot of buying 15 done on im-
pulse. The strike has also pushed
people out of the habit of visiting the
town center and buving from my
shop.

“Apart from that, my cash flow
forecast is now useless, and | have
| 5-days of redundant stock which |
am trying to shift through adverts-
ing and special offers.

“A couple of days ago | also re-
ceived a consignment of about 1,000

albums which had been held in

transit for a month.”

The strike is seen by many as only
a sequel to the three-day week and
the day-to-day hazards of bombing
and fire raids. Solomon and Peres
lost five accounts in one night when
Smithfield market was hit and Sym-
phola has had about 14 shops
bombed out in Belfast alone.

Three of Gordon Smyth's shops
have been bombed four times and
rebuilt on every occasion. One of his
main branches in Donegal Place,
Belfast, has been completely de-
stroyed and rebuilt three times in the
last five years.

“It's up at the moment,” adds
Smyth,” or at least it was when 1|
phoned this morning.”

U.K. Coping With P.O.
Companies See Snafu

LONDON—Most of the music in-
dustry is coping with the present
postal po-slow which is affecting
Londons West End. Communi-

“cations and the dissemination of in-

formation has been made more dif-
ficult, but the only severe elTect at
present is being felt by agency of-
fices in the West End.

Neil Warnock. a director of Bron.
among the largest London agencies
handling several name acts, says:
“We are having enormous problems.
We cannot obtain contracts through
the post in time and are having to re-
sort to telegrams—which do count as
a contract of agreement in law,

“It is more costly and a real nui-
sance. The go-slow is also very con-
venient for some of our clients to
make the excuse that there is a
cheque in the post.”

The Satril agency also reports that
the situation had made life very dif-
ficult, Explains director, Alan Me-
lina, *We are putting on a show at
five weeks notice at the London Pal-
ladium to faunch Charlie’s Stable, It
is now less than a week away. We
have had to book the Palladium and
acts, none of which are in London,
Hardly any of the acts have returned
contracts,

*Consequently, we cannot an-
nounce who will be appearing and
although the space has been booked
for tube posters we cannot finalize
the posters for the underground with
the printers.” He says, however, that
the concert would not be cancelled.

Dick Katz at MAM however re-
ported that the agency was not badly
hit by postal delays. “So far | have
had no problems,” he said. “We do
most of our business on trust.” Rob-
ert Stigwood Organisation has spent
three days without mail and is
countering the problem by sending
urgent communications by messen-
ger. The Sherry-Copeland organ-
isation is dealing with post in a simi-
lar way. Contracts were arriving late,
but so far no concerts have been can-
celled,

In the record industry the situ-
ation was less severe. Firms like
Transatlantic and CRD which rely
largely on the post for the distribu-
tion of product reported that parcel
post and letters sent parcel post were

Bronze Promo In U.K. Will
Link With Heep’s New LP

LONDON—Coinciding with the
release of Uriah Heep's “Wonder-
world” album, Bronze Records has
established its own label identity in
Europe and Scandinavia via its
existing arrangements with Island’s
licensees. An exception to this is the
conclusion of a direct deal in France
with WEA Fillipacchi which runs
for three years.

The launch of Bronze follows a
novel promotional trek undertaken
by director Lillian Bron and general
manager, Howard Harding. Utiliz-
ing the Bron Organization’s Execu-
tive Express air charter subsidiary,
the two visited 10 European cities
over a period of 14 days taking with
them a large assortment of promo-
tional aids.

“Not only have we centralized the
creation and manufacture of mar-
keting materials, bul in a relatively
easy way we were able to deliver
them free. The bulk manufacture of
marketing aids is not new, nor is dis-
tribution of production materials to
ensure simultaneous release, or visits
to licensees. We feel that in many

www americanradiohistorv com

cases it isn’t being done thoroughly
enough by most companies,” com-
ments Mrs. Bron.

The Bron twosome, whom for part
of the tour were accompanied by Pe-
ter Zumsteg, Island’s international
promotion chief, Tom Hayes, Island
international director, and Hanne
Jordan, promotion manager of the
Intro Meisel publishing company of
Berlin, held discussions with indi-
vidual departments in most of the
companies visited,

Mr. Bron says, “We tried to find
out how next time we could cater o
their particular needs at the plan-
ning stage of our September cam-
paign which will include albums
from Manfred Mann's Earthband
and McGuinness Flint. We also
played new material and according
to individual reactions in some cases
A-sides will be different from the
ones released in the UK.

Bronze is now preparing video-
lapes, films, radio interviews, press
photographs and further marketing
orders.

(Continued on page 52)

not affected. The only delay was on
letters sent letter post.

However, there was a delay on
promotonal material and product
for review purposes. This was being
countered at all record companies
by sending review copies by hand or
by using regional field promotion
teams lo distribute to discotheques
and local radio.

Bob Walker, marketing manager
of CBS, reports that dealer mailings
were senl out up o 10 days before
release so that while the delay was a
nuisance it was not crucial. “We are
not terribly concerned.” he said,
“but it's a situation we are watching
closely.”

Decca marketing manager, Colin
Borland, also says that he had not
had any complaints. At Polydor,
promotion manager John Howson
comments, “We do a lot of mailings
but we operate an efficient field pro-
maotion force so we have been deliv-
ering by hand and by Red Star.

An area in which the situation has
become severe is that of inter-office
communication between inter-
national companies. lan Groves, la-
bel manager at Capitol, says that let-
ters and packages from the LS,
were Laking up to a month to arrive,

A lurther area of severe effect in-
volves mail-order companies which
rely entirely on post for orders and
delivery. Derek Sinclair, managing
director of World Records said that
orders and deliveries were being de-
layed up to two weeks which had
prompted a number of phone en-
quiries from anxious customers in
the West London postal district. He
adds: “There are no measures we
can take. If we have to send to ad-
dresses in this area we are jusl
stuck.”

Officer Exits
WEA to Form
Own Companies

AMSTERDAM -Hans Officier,
who for the last two years has been
European coordinator for WEA In-
ternational, has left to form his own
group of companies which will offer
a wide range of services 1o the inter-
national music industry,

The umbrella name is General
Champion Trade Communications
BV. Officier has created four major
divisions of the company, the most
important one being Confidential
Communications, which will offer
an international coordination serv-
ice for companies both big and
small.

The other divisions are Total En-
tertainments, which will coordinate
concert tours; Easy Donald Arts, a
merchandising organization pro-
ducing poster material, stickers,
record sleeves, etc. and using the
services of Dutch artist Frans Erke-
lens; and Individual Travels, a
travel agency specialising in music
business itineraries and conventions.

In addition, Officier has Red Fox
Music, a publishing company
administered by Anagon BV.

One of Officier's first jobs will be
organizing the British, American
and Duich talent for the Split Song
Festival in Yugoslavia next month.

On June 27, Officier leaves Hol-
land on a major four-week business
tour which will take him to Zagreb,
Split, Dubrovnik, Istanbul, Athens,
Rome, Madrid, Lisbon, Barcelona,
Nice, Milan, Trieste, Geneva, Mon-
treux and Zurich.
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International News
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U.K. single, co-published through
April Music. All Essex compositions
recorded and released before May
29 will remain with Jeff Wayne Mu-
sic through a new three-year co-
publishing deal with April, as will
compositions of all writers attached
to Jeff Wayne Music Lid., among
them Jeff Wayne, and Vigrass and
Osborne. . .. Radio Luxembourg is
leading a campaign to raise
S187.000 to provide a wildlife re-
serve al Washington, County Dur-
ham. Radio Luxembourg will be do-
nating S50,000 worth of free
advertising in the initial stages of the
campaign. . . . BPI Gold albums will
become more difficult to obtain
from September onwards. From the
beginning of that month, the exist-
ing qualifying figure of £150,000
worth of sales at manufacturers’
prices will be increased to £250,000,
The decision came after a check re-
vealed that nearly every silver al-
bum eventually went gold.
MARTIN THORPE

TOKYO

Shirley Bassey and Frank Sinatra
are due here as “special guest stars™ of
the Third Tokyo Music Festival's In-
ternational Contest semifinal and fi-
nal, respectively, June 29-30. Other
international recording artists in-
cluding the Three Degrees, Freda
Payne and Mary Travers are due o
participate directly in the contest,
After the festival they will give con-
cert performances under promotions
separate from the Tokyo Popular
Music Promotion Association, in-
cluding another dinner show slated

for Frank Sinatra at the Impenal
Hotel on Independence Day by El
Morocco. . .. Wayne Bickerton, adr
manager, Polydor Ltd., 1s due here
from London June 26. He has been
invited by Watanabe Productions
and Watanabe Music Publishing to
see Kenji Sawada's show al the Shi-
buya Kokaido here June 29. Nick-
named Julie, the Polydor K.K.
recording artst was the first to con-
gratulate Pathe’s Julien Clerc on his
first Japan concert performance
recently. ... “Gomen Nasai Ne” and
“Densetsu no Mizu Umi™ sung by
Brenda Lee in Japanese have been
released by Victor Musical Indus-
tries on the MCA label. The songs,
composed by Daisaburo Nakayama,
were recorded at Bradley's Barn.
Nashwville, under the direction of
Owen Bradley. . . . According to Tom
Nomwra of Shin-Nichi Promotions,
24 concerl dates have been set for
Brenda Lee on her current Japan
performance tour with the Tikis vo-
cal/instrumental qunitet. ... Jazz
concert dates are being arranged for
the Herbie Hancock Quintet, July
16-29 (including an open air concert
July 20 at the “Nemu Jazz-In" under
Yamaha sponsorship) and the CT1
group Aug. 3-9. ... Phonograph
disks will be pressed and distributed
in the Republic of Korea by Jigu
Records of Seoul from masters
owned by CBS and its joint record-
ing venture with Sony, says “Tats™
Nozaki, CBS/Sony’s general man-
ager. Besides hit singles, Jigu will re-
lease up to five albums a month, he
adds. The foreign record licensing
apgreement, concluded at the begin-
ning of this year, has just been ap-

From the Music Capitals of the World

proved by the ROK Government, he
says. ... CB5/Sony now represents
Monument Records in this country
a5 a result of an international agree-
ment between the two US. com-
panies. Monument formerly had a
foreign record licensing agreement
with Teichiku, a member of the Mat-
sushita group. Scheduled for July re-
lease by CBS/Sony are four Monu-
ment albums recorded by Kris

on a regular basis.

Kristofferson. . . .A “Soul is Human
Pop™ campaign is being mounted by
Nippon Columbia through Aug. 31
o promote nationwide sales of 16
different albums in all by Gladys
Knight & the Pips (Buddah), Curtis
Mayfield (Curtom) and Barbara
Mason (Buddah}). ... Toshiba-EMI
has introduced two “hard pop”
groups o Japanese music lovers
with the release of “"Hooked on a

EMI IN SPAIN—The EMI| Group holds the second of their regular International a
ing, in the offices of the Spanish EMI company, is attended by delegates from Germany, France, Holland, Italy, Switzer-
land and Spain. Michel P. Bonnet, deputy managing director of Pathe Marconi, was chairman, and Philip Brodie, man-
aging director of EMI Europe, was also present. General discussions on the repertoire of different countries and on the
possibilities of co-operation took place, and many records were auditioned. It was decided to hold these a&r meetings

Feeling” by Blue Swede and “Tiger
Feet" by Mud as singles on the
Odeon label. . . . Although the Japan
Phonograph Record Association has
sel a jacket production standard
{RI5-201), Toshiba-EMI has re-
leased “Shinin’ On™ by Grand Funk
(Capitol) with three-dimensional
jacket and stereoscopic viewer while
King Record has released “Thun-

(Continued on page 501
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&r meetings in Barcelona. The meet-
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Country Singer SONG Country Singer SONG
France Tiffanie “ET CESOIR TU TELEPHONES" US.A, Freda Payne “IT'S YOURS TO HAVE"
W. Germany Simon Butterfly & "18-19-20" France Gilbert Montagne “AUTOUR DE NOUS"
Bettina Simon U.S.A. Susan Anton “ROUND AND ROUND"
England Charlie James “CE CA MA CHANSON" Brazil Noelita “SABEDORIA"
Spain Juan Bau “SOBRE EL VIENTO" Sweden The Gimmicks “ALL TOGETHER NOW"
U.S.A. Melveen Leed TYOU'LL SEE™ Philippines Circus Band “GOT TO SAVE THE WORLD"
U.S.A. Mary Travers “LIGHT OF DAY" Korea Patti Kim “FAREWELL, mAY LOVE"”
Canada Rene Simard “"MIDORI-IRO NO YANE"™ LSS.R. Muslim Magomayev “"CHORTVA KALESQO"
Poland Cristina “MARSOVIE" France Patricia “JE SUIS ROMANTIQUE™
U.S.A. The Three Degrees ““'WHEN WILL | SEE YOU AGAIN" Japan Hiroshi Itsuki “WAKARE NO KANE NO NE*
Czechoslovakia Karel Gott “LET GIVE LOVE PLACE TO FLOURISH" Japan The Peanuts "Al NO YUKUE"
England Gold And Silver “UP OVER MY HEAD" Japan Akira Fuse “TSUMIKI NO HEY A"
U.S.A. Alan O'day “"GIFTS"
at the
3rd Tokyo Music Festival
June 29/30 at the Impenal Theatre
for the
Grand Award of three million yven 3rd TOKYO
and other prizes, trophies. . .
Thanks to the runners-up MUSIC FES-]-IVAL
I TOTAL NUMBER OF ENTRIES 321

TOKYO POPULAR MUSIC PROMOTION ASSOCIATION c¢/o Tokyo Broadcasting System, Inc. 3.6, Akasaka 5-chome, Minato-ku, Tokyo, 107, Japan
Talephone: 586-2406 Cable Address: TOKYOMUSICFEST Telex No.: J23295 Answer-back code TOPDMPA

Wwww americanradiohistorv com



www.americanradiohistory.com

50

JUNE 22, 1974, BILLBOARD

OTTO GETS GOLD—Electro director, Wilfried Jung, left, prasanﬁ a gold disk
to entertainer, Otto, center, in Hamburg. Also in picture is producer Ralph
Arnie.

International News
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This farmer is back at work because coronary care
units, new drugs and modern methods of rehabilita-
tion now help return more cardiacs o productive life.

Most heart attack victims survive first heart attacks.
Of those who do, 4 out of 5 return to work.

Your Hearl Fund dollars helped make this progress
possible. .

For more benefits in treatment and prevention. ..

Beat the Big One...Heart Attack
Give Heart Fund(i)

Conwribused by by Publiher
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derbox™ by Humble Pie {A&M)
complete with the “keyhole™ cover
for Peeping Toms. . .. Several U.S.
record wholesalers are due here to
take a first-hand look at the Japa-
nese consumer market in the midst
of uncontrolled inflation, says Teru-
chiye “Duncan™ Miyamoto, presi-
dent of Seibu Music Corp., which
has just drafted its first annual
budget prior to starting distribution
and sales. ... Three concert dates
have been set for Cat Stevens
(A&M), says the Udo Music Office.
. . . Paul Simon has been awarded a
plaque for his “most outstanding
contribution 10 CBS/Sony” record
sales from Norio Ohga, president of
the American-Japanese joint record-
ing venture, . .. Perez Prado & His
Orchestra will play Japan from
Sept. 10 for five weeks, says Tom Neo-
mura of Shin-Nichi Promotions. . ..
Taku lzumi and Tokike Iwatani,
composer and lyricist of “Where Are
You Going, Little Dha?" say that
they have agreed to donate the musi-
cal royalues from the CBS/Sony
single recorded by Rie Asakura to
the war orphans in Vietnam. The
disk i1s scheduled to go on sale next
month at 500 yen or about $1.78 re-
tail. HIDEO EGUCHI

BUDAPEST

The final stages of the first-ever
Conductors Competition were
broadcast by the organizers, Hun-
garian Television, to more than two
million homes, Never before has a
serious musical event generated as
much interest.

Thirty-six competitors from |2
countries arrived i Budapest of
whom six reached the finals in
which they had to conduct a new
Hungarian work and one movement
of Beethoven's 3rd, 5th or 6th Sym-
phonies. The winner of this inter-
national competition was Kobayashi
Ken Ichiro, a Japanese conductor,
Second and third places went to the
Hungarian. Adam Medveczky, and
the Czech, Ondrei Lenard. Koba-
vashi has been signed for five con-
certs in the coming Budapest con-
CErt season.

President of the mternational jury
was Janos Ferencsik; co-chairman
the Austrian Willy Boskowski. The
decision of the jury was supported
by 26,000 pastal votes from viewers.

The Hunganan composer Imre
Gordon, who left his native country
in 1936 1o settle in the U.S., has re-
joined the ranks of American com-
posers after a commercial interlude.
He has joined BMI and founded his
own publishing enterprise, IGOR
Publishing Co./BMI. In Hungary,
Gordon was one of the successful
top pop-cleffers, and a member of
both the Artisjus Society and the
Musical Fund.  PAUL GYONGY

DUBLIN

Brendan Shine was recently
presented with three Silver Disks to
mark sales in excess ol 25,000 copies
each of *O'Brien Has No Place To
Go,” "Far Too Young” and “Where
the Three Countries Meet,” all of
which were released in the inde-
pendent Play label. The presenta-
tion was made by Eamonn Andrews
al a reception at the Gaiety Theater.
- - - Shine’s new single is “Abbey-
shrule,” a song by Patsy Farrell who
also wrote “Where the Three Coun-
tries Meetr.” . .. Dublin group the Si-
roccos won the first prize of £500 in
the Evening Press International Bal-
lad Group Contest at the recent Kil-
kenny Beer Festival. Runners-up
were another Dublin group, the City
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Folk, who won £250, while in third
place were Avalanche, who are
based in Wicklow and won £150.

The Insh group Chips currently
have two singles on release on differ-
ent labels—"King Kong™ which 15 on
Barclay, and “My World,” which 1s
on Polydor. “King Kong™ was writ-
ten by the group’s manager, Ted
O'Neill, in conjunction with Ameri-
can singer Tony Gregory, and is
aimed primarily at the Continental
market where the band are known as
Lily and the Chips. “My World™ was
written by group member Adrian
Mullen and was one of the finalists
in this year’s Insh National Song
Contest. The winner of this contesti—
and the song that represented Ire-
land at the 1974 Eurovision Song
Contest—was “Cross Your Hear,”
which was composed by Paul Lyttle
of Chips. It was sung at the contest
and subsequently recorded in Eng-
lish, French and German by Tina,
... Chips turned professional at the
end of 1970. Paul Lyttle and Linda
Martin left the group to form the
Lyttle People in 1972 and towards
the end of last vear the original
group re-formed again.

Tina, Ireland’s entry in the 1974
Eurovision Song Contest with
“Cross Your Heart," has been in
Germany for radio and TV appear-
ances and has recorded "Cross Your
Heart™ in German for Polydor. ...
Worldwide release of Teddy Palmer
and the Rumble Band's revival of the
old hit “Teddy Bear.” . .. Single im-
minent on Tara from English duo
John Rosalind, who wrote and re-
corded “In Memory of Bruce Lee.”
... Dublin folk group Spud about to
have a single called “Blackleg
Miner” released on Philips, with an
album set for next month. ... Iron
Curtain song festivals lined up for
Joe Cuddy, the first artist to have two
number ones in Ireland this vear.
His hits were “I'm Gonna Make It
and “Any Dredm Will Do.” . . . Irish
band The Indians’ third album
called “Travelling Indian Band™ is
being released on Emerald’s low-
price Gem label.

KEN STEWART

HAMBURG
Aberbach GmbH has changed its
name (o Musikverlag Intersong
GmbH. This Hamburg publishing
company is one of the most impor-
tant music-publishing companies
within the Intersong group. It con-
trols successful original German
compositions originally performed
by international artists such as Vicky
Leandros, Demis Roussos, James
Last and catalogs like Hill and
Range, Carlin, Jobete, Buddah,
Pocket Full of Tunes. ... Metro-
nome has launched a single by Dan-
ish recording artist, Dorthe. ...
EMI-Electrola released 11 singles
and 11 albums from the inter-
national repertoire and seven singles
and nine albums from the national
repertoire in May. ... Peter Dan-
neberg has joined the marketing de-
partment of Deutsche Grammo-
phon in Hamburg from Music 2000.
WOLFGANG SPAHR

STOCKHOLM

Abba, the winners of the Eurovi-
sion Song Contest, have just con-
cluded five TV shows on the conni-
nent and have also re-recorded their
winning song “Waterloo™ in Span-
ish, following recordings in English,
German and French. ... Mott the
Hoople, recently in the Swedish
charts with their album “Mott,” will
give concerts in Sweden later this
year as part of their European tour.
... awedish jazz albums to be re-

leased by EMI in the U.K. include

Nisse Sandstrom’s “The Painter,”
Bernt Rosengren's “Notes from Un-
derground” and Lars Guillin's “Like
Grrass.”

The American drummer Tony
Williams was recently in Stockholm
for an album recording in the Eu-
ropa Film studio, together with Wlo-
dek Gulgowski and Janne Schaffer.
... William Clauson has signed a
three-year composing contract with
Johnny Cash’s House of Cash. ...
Blue Swede’s album “Hooked on a
Feeling” has been released in Brazil
and Malaysia. In Japan their follow-
up single will be “Half Breed.” The
band’s new album, 10 be released in
the U.S. later this year, is (0 be called
“Out of the Blue.”

On release day, David Bowie's al-
bum “Diamond Dogs™ was already
gold, with advance orders reaching
25,000 copies. ... Yngve Forsell's
Orchestra has received a gold disk
for the album “Party Music4” and a
silver disk for the single “Sa Gick
Det Till,” which has sold 75,000
copies.

Landslaget’s single “Traveller in
My Songs™ will be released by EMI
in Spain, Australia and the UK.
Their single “Friday's My Day"™ 15
s00n 1o be re-released m the LS. af-
ter re-editing. The original version
was 30 seconds too long to sunt
American radio stations, ... A TV
show called "West Coast Session,”
featuring Swedish singer Tomas Le-
din, Lori Lieberman and Steve
Goodman, was broadcast here last
week. Recorded in Los Angeles, the
show was a co-production by Swed-
ish TV2 and Public Television LA.

Blood, Sweat & Tears recently
toured Sweden. The band’s former
guitarist, Swede George Wadenius,
was also present on the Scandina-
vian tour, which was filmed by the
band’s own TV team. ... The Swed-
ish pop-jazz group Solar Plexus will
play in Germany next year with the
Hanover Symphony Orchestra and
will perform a new composition
written by group member Carl-Axel
Dominique.

The annual Turku Musical Festi-
val will be held from Aug. 3-10.
Since 1970, the festival, which is
held in honor of the composer Jean
Sibelius, has also included rock con-
certs, and this years will be staged
on August 10 in Runsala, just out-
side Turku. The Swedish agency
EMA is arranging the concert and
acts booked include Procul Harum,
Nazareth, Strawbs, Omega, Tasaval-
lan Presidentti and Horselmat. An
extra large stage is being built to
avoid long delays between acts; an
audience of [8,000 is anticipated,
Tickets will cost $2.50.

LEIF SCHULMAN

Octave Records photo
GARNER'S PRAISE—Tony Bennett
congratulates Erroll Garner at the
pianist's opening at the Maisonette
Room at New York's 5t. Regis Ho-
tel. Other celebrities in attendance
were Dorothy Donegan, Paul Horn,
Kenny Burrell and Sylvia Sims.
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AUSTRALIA

{Courtesy Of GO-SET)

SINGLES
This
Weah
1 SEASONS IN THE SUN—Terry Jacks (Bell—
Bobby Wright (Probe)
2 THE AIR THAT | BREATHE—The Hollies
{Parlophone)
3 SHE (Didn't Remember My Mamaj—
Dsmosis (Warner Bros.)
4 YOU'RE SIXTEEN—Ringo Starr [Apple)
5 HODKED ON A FEELING—Blue Swede
(EMI)
6 THE WAY WE WERE—RBarbra Streisand
(CBS)
7 YOU WON'T FIND AMOTHER FOOL LIKE
ME—MNew Seekers (Polydor)
B MOCKINGBIRD —Carly Simon & James
Taylor {Elektra)—J, O'Keefe & M.

McLaren (Festival)
9 THE ENTERTAINER—Marvin Hamlisch
(MCA)
10 THE SHOW MUST GO ON—Leo Sayer
{Chrysalis)

11 DEVIL GATE DRIVE—Suzi Quatre (RAK)

12 SHIPS IN THE NIGHT—Vicki Lawrence
(EMI)

13 DAYTOMA DEMON—Suzi Quatro (RAK)

14 MO COO CA CHOO—Alvin Stardust (EMI)

15 LOVE'S THEME—Love Unlimited Orchestra

(20th Century)

LPs
This
Wesk
1 BAND ON THE RUN—Paul McGartney &
Wings (Apple)
TUBULAR BELLS—Mike Oldfield (Virgin)
MY MAME MEANS HORSE—Ross Ryan
{EMI)
4 GOODBYE YELLOW BRICK ROAD—EHon
John (DJM)
5 BURN-—Deep Purphe {Purpla)
6 HOT AUGUST MIGHT—Neil Diamond (MCA)
T JOMATHAN LIVIRGSTOMN SEAGULL
SOUNDTRACK—=Meil Diamond (CBS)
8 THE S5TING /'SOUNDTRACK—{MCA)
9 CAN THE CAN—Suzi Quatro (RAK)
10 PIN-UPS—David Bowis (RCA)

L R

BELGIUM

{Courtesy Of Belglum Radio & TV)
SINGLES

BE MY DAY=The Cais

IN THE STILL OF THE MIGHT=—Jack Jersay

SEASONS IN THE SUN—Terry Jacks

LITTLE PARAGUAD—George Baker
Selection

WATERLOO —Abbs

THE CAT CREPT IN—Mud

LOLITA LOLO—James Lioyd

DE WILDE BOERENDOCHTER —Ywan
Heylen

EMMA —Hot Chocolate

LADY LAY —Pierre Groscolas
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LPs

This

Wealk
1 DE 13 BESTE 4—Various Artists
2 M AMIGD HITS=Various Artists
3 DAMOND DOGS—David Bowia
4 JESUS CHRIST SUPERSTAR

SOUNDTRACHK

5 JAMES LAST LIFE

BRAZIL

{Courtesy Of IBOPE-Rio De Janeiro)

SINGLES
This
Week
1 STOP, LOOK, LISTEN—Diana Ross/Marvin
Gaye (Tapecar)
SYLVIA—Stevie Wonder (Tapecar)
I'M FALLING IN LOVE WITH YO —Little
Anthony & Imperials (Top-Tape)
SHE MADE ME CRY—Pholhas (RCA)
MARACATU ATOMICO—Gilberto Gl
{Philips)
MANHAS DE SETEMBRO—Vanuss
{Continental)
HEY YOU! GET OFF MY MOUNTAIN—
Eramatics (Polydor)
SEASOMS IN THE SUN—Teorry Jacks
(Philips)
8 FERIAS NA PRAIA—Susll (Bawverty)
10 ME AND YOU-—Dave MacLean (Top-Tape)

(LR L]
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LPs
This
Woek
1 SUPERMANOELA—Varlous Ariists [Som
Liwre)
ROBERTO CARLOS—(CBS)
TIM MAIA —{Polydor)
SUPER PARADA MUNDIAL—Various Artists
Livre)
SUA PAZ MUNDIAL (Wol. 2)—=Various
Artists {Som Livre)
DRAMA 3 ATO—Maria Bethanla (Philips)
DIANA & MARVYIN—{Tapecar)
THE FEVERS—{Ddeon)
ORIGENS —~Martinho da Vila (RCA)
ANTONIO CARLOS & JOCAFI—{RCA)
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BRITAIN

(Courtesy: Music Week)
*Denotes local origin

This Last
Week Week

SUGAR BABY LOVE—"Rubettes
{Polydor)—Pam Scene (Wayne
Blckerton)

THIS TOWN AIN'T BIG ENOLUGH
FOR BOTH OF US—"Sparks
{Island)—Island (Muff Winwood)

HEY ROCK & ROLL—"S5howadywady
(Ball)—Bailey (Mike Hurst)

THE STREAK—Ray Stevens
{Westbound)}—Peter Maurice  KPM
(Ray Stevans)

THERE'S A GHOST IN MY HOUSE—
R. Dean Taylor (Tamla Motown)—
Jobete London {Brian Holland/
Lamont Doziher)

THE MIGHT CHICAGO DIED—*Paper
Lace (Bus Stopl—Intune (M.
Murray /P. Callander)

JUDY TEEN="Cockney Rebel
(EMI)—Trigram/RAK {Steve
Harley / Alan Parsons)

| SEE A STAR—Mouth & LacMeal
(Decca)—Brotocs ATV

IF | DIDN'T CARE—David Cassidy
(Ball}—Chappell (Dawvid Cassidy /
Michael Lioyd)

BREAK THE RULES—*Status Quo
(Vertigo)—Valley / Shawbury
(Status Quo)

DON'T STAY AWAY TOO LONG=
*Peters & Lee (Philips)—Pedro/C.
Shane (John Frane)

GO—Gighola Cinquetti (CBS)—
Britico/ April (Gianni Daldello)

THE 'IN' CROWD—*Bryan Ferry
{island}—EC. (Bryan Ferry/J.
Punter)

SHANG-A-LANG—*Bay City Rollers
(Bell}—Martin/Coutter (Bill
Martin/Phil Coulter)

YOU KEEP ME HANGING ON—*CIliff
Richard (EMI)—Pedro/Cyril Shane
(. Mackay)

A TOUCH TOO MUCH—"Arrows
(Rak}—Chinnichap/ Rak (Mickle
Most)

| CAN'T STOP—0Osmends (MCA)—
Cariin (Wes Farrell)

JARROW SOMG—"Alsn Price
{Warner Bros.)—Jarrow (Alan
Price)

RED DRESS—"Alvin Stardusi
(Magnet)—Magnet (Peter Shelbey)

REMEMBER YOU'RE A WOMBLE—
“Wombles (CBS)—Batt Ent. (Mike
Batt) F

SUMMER BREEZE—Isley Bros.
{Epic)}—Dawnbreaker /Carfin (R.
Isley/R. lsley /0. lsley)

LIVERPOOLLOU —*Scaffald (Warner
Bros.)—Essex (Paul McCartney)

WATERLOO—Abba (Epic)—United
Artists

DON'T LET THE SUN GO DOWMN ON
ME="*Elton John (DJM}—Big Pig
(Gus Dudgeon)

SPIDERS & SMAKES—Jim Statfonrd
{MGM)}—Famous Chappell (P,
Gernhard / Lobo)

THE MAN IN BLACK —*Cory Powell
(Rak)}—Rak (Mickia Maost)

CAN'T GET ENOUGH —"Bad
Company {Istand}—lsland (Bad
Company)

HOMELY GIRL—Chi-Lites
(Brunawick)—Intersong (Eugens
Rocord)

GUILTY —*Pearis (Bell)—ATV
(P. Swoarn/J. Arthay)

TSOP—MF58 (Philadelphia)—
Gamble-Hulf /Carlin (Gamble-Huff)

| WANT TO GIVE —Perry Como
(RCA}—Latin American {Chet
Atking)

YEAR OF DECISION—=Thres Degroes
(Philadelphia)=Gamble-Huff / Car-
lin (Gamble-Huff)

PERSONALITY —Lena Zavaroni
(Philips)—Leads (Tommy Scott)

ROCK & ROLL WINTER—*Wizzard
(Warner Bros.)—Roy Wood /Carlin
{Roy Wood)

HE'S MISSTRA KNOW-IT-ALL—
Stevie Wonder (Tamla Motown)—
Jobete London [Stevie Wondar)

I'D LOVE YOU TO WANT ME—Lobo
(UK)}—Carlin (PRl Gernhard)

O0H | DD="Lynsay De Paul
(Warner Bros.}—ATV (Lynsey De
Paul)

BEHIND CLOSED DOORS—Charlie
Rich {Eplc)}—Screen Gems-
Columbis (Billy Sherrill)

WOLD—Harry Chapin [Elektra)—
Wamer Bros. (Paul Leka)

YOU ARE EVERYTHING —Diana Ross
& Marvin Gaye (Tamla Motown)—
Gamble-Huff/ Carlin (H. Davis/B.
Gordy)

WOMBLING SONG—"Wombiles
{CB5)—Batt Songs (Mike Balt/
Beliry Prod.)

IF YOU'RE READY (COME GO WITH
ME)}—Staple Singers (S5tax)—
Island

THE CAT CREPT IN="Mud (RAK)=
Chinnichap/RAK (Mike Chapman/
Nicky Chinnj

AMERICA—"*David Essex (CBS)—
April/ Jef! Wayne (Jelf Wayne)

GETTING OVER YOU—Andy Williams
(CBS)—Hazzard (R. Perry)

46 — | WON'T LAST A DAY WITHOUT
YOU=Carpenters (A&M)—Rondor
(Jack Daugherty)

SEASONS IN THE SUN—=Temry Jacks
(Ball}—Francis Day & Hunter
(Terry Jacks)

THE ENTERTAINER—Marvin
Hamlisch (MCA)—Multimaod
{Marvin Hamlisch)

TOM THE PEEPER—"Act Dne
(Mercury ) —Intersong (R. Gerald)

A WALKIN' MIRACLE—Limmie &
The Family Cooking (Avco)—
Planetary Music [Steve Metz)
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DENMARK

{Courtesy Of LF.P.1.}

This

Woek
1 DIE WELT IST VOLL MUSIK (LP)—Freddy

Breck (BASF)

2 SEASONS IN THE SUN (Singie)—Terry
Jacks {Bell)

SWEET FANNY ADAMS (LP)=The Sweet
(RCA)

SHU-BI-DUA (LP}—({Polydor)

OLDIES BUT GOODIES (LP)—S5venne &
Lotta (Palar/EMI)

WATERLDO (LP}—A-ba (Polar/EMI)

DODENS TRIUMF (LP}—The Savage Hose
{Polydor)

LULY ROCKEN GAR (Single)=Shu-Bi-Dua
(Polydor)

SUZI QUATRO (LP)={RAK,EMI)

TIGER FEET (Single)—Mud (RAK/EMI)

JAPAN

{Courtesy of Music Labo, Inc.)
*Denctes local origin
SINGLES
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This

1 USO—*Kiyoshi Makajo (Canyon)—Watanabe
2 HAGESHI KOl—"Hideki Saipo (RCA)—
Michion
3 TSUMIKI NO HEYA—"Akira Fusa (King)—
Watanabe
4 WATASHI WA NAITE IMASU—"Lilily
(Express)—JE&K
2 HNAMIDA NO MISAD—*Tonosama Kings
{Victor)—Bon
HANRD NO HITOMI—*Tokike Kalo &
Kiyoshi Hasegawa (Polydor)—5hinka
SARABA TOMOYO—"Shinkchi Mari
(Victor)—Watanabe
FUTARI NO KYUKO RESSHYA—*Cherish
(Victor)—Wictor
9 KO TO UMI TO T-5HIRT—*Mari Amachi
{CBS5/Sony)=—"Watanabe
10 IMOUTO—*Kaguyahime {Panam)}—Crown,
P.M.P
11 HITOMATSU NO KEIKEN —*Momos
Yamaguchi (CBS/Sony)—Tokyo
12 KIRDI RIBOMN—*Junko Sakureda (Vicior)—
Sun Musle
13 KOKOHAKU—*Goro Moguchi (Polydor)—
Fuji
14 FUTARIDE OSAKED—"Michiyo Azusa
(King)—Watanabe
15 YAMIYO NO KUMNIKARA=*Yosui Inoue
{Polydor)}—Tokyo
16 HEOQOTO KAGAMI—"Tonosama Kings
{Victor)—Bon
17 EUCHINASHI NO HANA—*Telsuya Watar
{Polydar }—Diamond
18 MOUICHIDO—"Aklks Kosaks (Elsktra)—
Yamaha
19 NI NO KAKEHASHI="Miyoko Asada
{Epic}—Nichion
20 THE BIG BO55—5ound Track (TAM}—Cam
Japan

[+ - - 1]

NEW ZEALAND

(Courtesy Of NZBC)
SINGLES

iE

SEASOMNS IN THE SUN—Terry Jacks
THE AlIR THAT | BREATHE —Hollies
THE STREAK—Ray Stevens
BILLY DON'T BE A HERO —Paper Lace
THE LOTUS EATERS—Stravos Narhahos
THE ENTERTAINER—Marvin Hamlisch,
Bobby Crush

7 CANDLE IN THE WIND—Elon John

8 JET—Paul McCartney & Wings

S I'M A TRAIN=Albert Hammond
16 THE MAN WHO SOLD THE WORLD—Lulu
11 ERES TU (Touch The Wind)}—Mocedades
12 BICYCLE MORNING—Billy Sana
13 | GET A LITTLE SENTIMENTAL OVER

YOU —MNew Seshars

14 EVERYDAY-—Slade
15 EMMA—Hot Chocolate

= T PR

SPAIN

{Courtesy Of "El Musical”)
SINGLES
This
Wesk
1 AYUDADME—Camilo Sesio (Ariola)
2 LA DISTANCIA—Roberto Carlos (CBS)
3 SOMEDAY, SOMEWHERE—Demis Routsos
{Philips-F)
LOVE'S THEME—Love Unlimited Orchestra
{Movieplay)
SEX MACHINE—James Brown (Polydor)
Mi CORATON—Juan Bau (Zafiro)
WATERLOO—Abba (Columbia)
THE BALLROOM BLITI—The Sweet (RCA)

o
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9 LA FIESTA DE BLAS=Formula ¥V (Philips-F)
10 DEVIL GATE DRIVE—5Suzi Quatro (EMI)

This i
Week
1 JOAN MANUEL SERRAT—{Zafiro)
2 MY ONLY FASCINATION —Demis Roussos
(Philips-F)
3 QUADROPHENIA—The Who {Polydor)
4 MUIENZ—Mari Trinl (Hispavox)
5 REVOLUTION—James Brown [Polydor)
6 BUDDHA & THE CHOCOLATE BOX—Catl
Stevens [Aricla)
7 PER AL MEL AMIC—Joan Manuel Serrat
{Edigsa)
8 BAND ON THE RUN—Paul McCartney &
Wings (EMI)
9 -HABIA UNA YEI UN CIRCO=Gabi, Folo &
Milike (Movieplay)

10 MOCEDADES 5—(Zafiro)

SWITZERLAND

{Courtesy Of RADIO-HITPARADE)
SINGLES
This
Wenk
WATERLOO=~Abba (Polydor)
SEASONS IN THE SUN—Terry Jacks (Bell)
I'M A TRAIN —Albert Hammond (Epic)
THE GOLDEN AGE OF ROCK 'N* ROLL—
Mott The Hoople (CBS)
TCHIP TCHIP—Cash & Carry (Barclay)
EINSAMKEIT HAT VIELE NAMEN—
Christian Anders (Chranders)
7 SHANGHAI'D IN SHANGHAI—MNazareth
(Philips / Vertiga)
8 THIS FLIGHT TONIGHT —Mazareth (Philips)
9 MEIN NAME IST NOBODY —Ennio
Morricone (Ariola)
10 EVERYDAY-Slade (Polydor)

L B e
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BP| Awards Plan
Near Completion

LONDON—Plans are nearly com-
pleted to introduce the annual
awards sponsored by the British
Phonographic Industry.

Recommendations by a subcom-
mittee headed by Dick Asher, man-
aging director of CBS, have been ap-
proved by the BPI council that a
maximum of six awards should be
made each year. These will cover the
best British single and LP and the
best overseas single and album, plus
a special merit award and one for
cutstanding contributions to the in-
dustry, the latter not necessanly to
be made annually. Qualification for
the awards will be limited to records
which have been awarded BPI silver
or gold disks and recipient com-
panies will be asked to submit their
own short list of titles for judging by
a panel of up o nine neutral mem-

bers to be made up of people con-
nected with the industry but not with
record companies.

It is anticipated that classical
recordings will be covered in the
special merit section since these
rarely qualify for silver or gold
awards.

The aim of the BPI is to coincide
the awards subcommittee to advise
turing winners and perhaps runners-
up and Stanley Dorfman, former
producer of the BBC TV “In Con-
cert” series has been invited to join
the awards sub-committee to advise
on potential television appeal of
such a concert.

It is planned that judging of
1974s entries will start carly next
year and that the awards will be
presented during the spring.

A Day at the Races In U.K.
—Via The Charisma Group

LONDON—As part of its forth-
coming fifth birthday celebrations,
the B&C Charisma group has de-
vised a novel form of promotion in-
volving the sponsorship of a steeple-
chase meeting,

The Charisma Records Day, a
title approved by the Jockey Club,
will form part of the Kempton Park
October meeting and will coincide
with the record company’s inter-
national convention in London.

The company is sponsoring four
races — the Charisma Records
Steeplechase, the Genesis Handicap
Hurdle, the Charisma Artists Op-
portunity Handicap and Monty Py-

thon’s Holy Grail—a Very Silly Race
For Amateur Riders—and is adding
516,600 to the existing prize money.
The races will all be seen on tele-
vision,

“This 15 the first time there has
been a joke in the Racing Calendar
in 200 years,” commented Tony
Stratton-Smith, chairman of B&C
and part owner of three steeple-
chasers.

Minister of Sport Dennis Howell
has agreed to present prizes which
will include awards to the best-
dressed bookie, lad and horse, plus
gifts of albums to all stablelads.

Polydor, Capricorn Enter
Share Cost, Profit Deal

LONDON—Polydor has signed a
share-cost, share-profit deal with
Capricorn Records in America that
gives the company the Allman
Brothers for the UK,

Under the three-year agreement,
Polydor will manufacture, distrib-
ute, sell and promote Capricorn
product in Britain.

But Capricorn will pay half the
cost of the operation and in return
take half the profits.

A Polydor spokesman says “This
1s a totally new venture for us. We

have not signed a similar deal be-
fore.”

The Mirst big push on the new
product will be geared to the All-
man's first UK. appearance at the
Knebworth Park festival on Thurs-
day (20). Polydor is re-promoting
the group’s four albums.

The deal was conducted by Pol-
ydor managing director John Fruin
and Capricorn executive vice-presi-
dent Frank Fenter, formerly Atlan-
tic label manager when the Ameri-
can label was licensed through
Polydor in the UK.

The Capricorn agreement also in-
cludes Marshall Tucker and Wet
Willy.
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Stampeders, Premier Link

TORONTO—Premier Talent has
signed Canadian-band, the Stam-
peders to an exclusive booking for
the U.S. The deal was negotiated by
Mel Shaw, the band’s manager and
Frank Barcelona, Premier's presi-
dent. Agent Mike Martineau will be
responsible for the band’s bookings
and an initial project by the agency

Magic Puts It
All Together
Under 1 Roof

TORONTO—-Magic Manage-
ment, a company established in 1971
by Peter Francey and Clark Spen-
cer, 15 one of the few companies in
Canada to offer complete creative
services as well as artist management
under one roof. The management
company, which was started in Lon-
don, Ontario, in 1971 then moved to
Toronto, handles such acts as Jay
Telfer, Christopher Kearney and the
Good Brothers.

In 1972, the company utilized the
services of artist John Martin on a
regular basis. So strong was the reac-
tion to his work that a subsidiary
company was formed under the
name the Shc Brothers and two more
creative people, John Hanna and
Brian Cranley, were added,

To date, the Slic Brothers have
handled the design of covers for the
Stampeders, Jay Telfer, Moe Koff-
man, the Greaseball Boogie Band
and Peter Foldy.

Says Peter Francey: “We decided
to handle only a few acts in the man-
agement company and make a com-
plete publicity service available to
them. There is a great lack of crea-
tive services in the Canadian music
industry which means that there is
also very little glamour and excite-
ment. With our current setup we are
irying to bring back some of the
magic to the music industry in this
country.”

will give the Stampeders an August
and September tour of the U.S., pos-
sibly with Black Oak Arkansas.

On other fronts, manager Shaw
has concluded an arrangement with
Ron Sunshine of New Direction in
New York for that company to ad-
ministrate the affairs of Mel Shaw
Productions in the U.S. So far, Sun-
shine has lined the group up for a
guest appearance on Don Kirshner's
“Rock Concert.” New Direction is a
partnership between Sunshine and
Canadian manager, Kevin Hunter.

Philips, who handles the Stam-
peders for the world with the excep-
tion of England and Holland, have
released the band’s latest album
“From The Fire,” and Ben Bunders
of Phonogram in Holland is en-
deavouring to arrange another tour
of Europe for the band.

Capitol Records executives Chan
Daniels and Stu Yahm and Pre-
mier'’s Frank Barcelona and Mike
Martineau saw the band perform at
Ontano Place, Toronto, June 3.
From there the band set out on a 25-
date tour of Western Canada which
will begin in Calgary, Alta. on Mon-
day (24) and end in Trail, B.C. on
July 23. The tour is presented by
Donald K. Donald Productions.

Summerilea-Winterlea Has

Canadian News

From the Music Capitals
of the World

2 Inked by
CBC-TV Net

TORONTO—Gene Di Novi, well-
known accompanist, arranger and
musical director, and jazz/blues
singer, Jodie Drake, have been
signed by the CBC television net-
work in Canada to do a series of
shows featuring top jazz artists. The
show, *Gene and Jodie,” has so far
booked jazz violinist Joe Venuti;
Gene Lees, lyricist and former editor
of Downbeat; Clark Terry: and
Phyllis Marshall. The program is
produced and directed by Robert
Gibbons.

D1 Novi is a native of New York
who settled in Toronto in Oct. of
1971 and now makes it his home. In
the past he has worked with such
luminaries as Peggy Lee, Lena
Horne and Dinah Shore and his
compositions have been recorded by
Johnny Mercer, Nancy Wilson,
Percy Faith, Doris Day and Maurice
Chevalier.

Ms. Drake is an expatriate native
of Detroit who now makes her home
in Toronlo. She is one of the most re-
spected jazz and blues singers in
Canada and is an honorary member
of the New Orleans Jazz Hall of
Fame.

Hot Seasons in Activity

MONTREAL —Summerlea-Win-
terlea Music, the publishing arm of
Much Productions, headed by Brian
Chater and Carole Risch, is expern-
encing a period of strong actlivity
through a number of their original
copyrights and apency deals with
British publishers.

April Wine, whose material is
published by Summerlea Music, is
very hot with album product and a
new single, “I'm on Fire for You
Baby,” which has already been play-
listed at CKLW, Windsor and

Don Wardell, formerly head of
U.K. Records worldwide, has re-
signed 10 join London Records in
America as head of the promotion
division, Wardell's responsibilities
will cover the all promotional as-
pects of the company’s pop catalog
and all staff in London’s regional
centers, Wardell joined UK. in Feb-
ruary last year and spent most of his
time in America, principally work-
ing on promoting the 10CC act and
the Rubber Bullets single, which in-
volved him in close liaison with the
London staff.

Former music Week staff writer

Overdrive in
Big U.S. Pull

VANCOUVER-Bachman-
Tumer Overdrive, one of Canada’s
hottest groups at the moment, have
completed their latest U.S. tour
which ran from May 3-June 10
grossing them over $300,000.

In July, BTO will record their
third album at Seattle's Kaye-Smith
Studios for release on Aug. 15, The
band’s first album released in May
1973 has been on the Billboard al-
bum chart for 45 weeks and has sold
over 350,000 units. The second al-
bum, “Bachman-Tumer Overdrive
I1," has been certified gold and has
sold over 600,000 units to date.

“Let It Ride,” the band’s previous
single from the "BTO II” album, has
sold over 500,000 copies and “Takin’
Care of Business” is climbing the
Billboard Top 100 chart.

International Turntable!

Nigel Hunter has been appointed
editor of Cassettes & Cartridges, the
tape magazine launched last year by
General Gramophone Publications.
He succeeds Derek Abrahams, who
is leaving to return to a Fleet Street
news agency and freelance writing.
. .. Chris Poole, former production
editor of Music Week's sister publi-
cation, Record & Radio Mirror, has
been appointed press officer of
Decca, replacing Charlie Webster,
who has moved 10 EML

Meanwhile, Chardie McCutcheon,
Decca’s assistant press officer for the
past 12 months, is leaving later this
month to join the press department
of Warner Brothers. He is being re-
placed by Nick Underwood.

Andy King, younger brother of
U.K. Records managing director,
Jonathan King, has been appointed
promotion manager of the label
The move is part of Jonathan King's
policy of strengthening the executive
talent of the company and follows
the recent appoiniment of Clive Sel-
wood as UK. general manager. . ..
Polydor has appointed Denis Mun-
day as the company’s jazz marketing
manager, replacing Simon Gee, who
recently left the-firm. Munday was
previously assistant to Polydor’s
tape marketing manager, Laurie
Adams, with special responsibility
for tape compilations.

Another personnel change at
Polydor involves Gareth Harris who
has been appointed pop marketing
manager. Harris succeeds John
Howson who is now promotion
manager.

CKGM, Montreal. The band will
open a major tour of the Maritimes
in Bathurst, N.B. on Sunday (23)
with lan Thomas and his band. The
tour, presented by Donald K. Don-
ald Productions, ends in Camp-
bellton, N.B., on July 11.

Julie Arel, who records mainly
material by Diane Juster, a Win-
terlea Music writer, is also having
success with her album product.

Also with Winterlea is a new Ca-
nadian single, “Sha La La Loo La
Lay,” written by Willi Morrison, a
promotion representative for Much.
The song, performed by the band
Blue Lick Road of which Morrison
was a member, is currently play-
listed at CHUM, Toronto and
CHAM, Hamilton among others.

From Much’s foreign catalogs
come two major hits—"You Won’i
See Me" by Anne Murray and “Billy
Don't Be a Hero” recorded by Bo
Donaldson and the Heywoods and
Paper Lace.

New releases include “Sugar Baby
Love™ by the Rubettes and “The
Night Chicago Died” by Paper
Lace, both on Polydor, and both in
the top 10 of the English charts.

Much also has the Canadian
rights to the new single by Flash
Cadillac and the Continental Kids
on Columbia entitled “*Dancin’ On a
Saturday Night” and the new Slade
single, “When the Lights Go Out,”
plus their current album on Polydor.

Haggarts’ 1st
U.S. Single

TORONTO—Canadian country
music duo Jim and Don Haggart
have just closed a deal for their first
LS. single release in late June. The
single, “He,” 1s their own composi-
tion and hit the top of the Canadian
country charts earlier this year, The
American release will be handled by
RCA. George Hamilton IV has re-
corded the Haggarts' “Pictlou
County Jail” on his forthcoming
RCA album.

Last year, the Haggarts broke
their first ground in the U5, with an
appearance on WSM’'s Grand Ole
Opry. The brothers make their home
in Nova Scotia and tour widely in
both Canada and the U.S.

WwWwWw americanradiohistorv com

TORONTO

According to Al Mair, Gordon
Lightfoot’s manager, “Sundown,”
Lightfoot’s latest album which has
been certified gold and is at the top
of the trade charts in the U.5., is his
most successful LP. ... Roger des
Jardins formerly with Capitol
Records-EMI's Montreal office, has
Joined WEA Music of Canada as su-
pervisor of promotion for eastern
Canada. . .. John Bojicic has taken
over as Ontario promolion represen-
tative for WEA, replacing Paul
Richards who now has a talk show
on CHIC, Brampton. . . . Ken Tobias
appeared at the Chimney in Toronio
June 10-15.... A&M Records of
Canada has been responsible for the
sale of 97.8 percent of Nazareth's lat-
est single “This Flight Tonight” in
North America. ... Jury Krytiuk,
president of Boot Records Lid, and
Moming Music Ltd., has just re-
turned from Mashville where he was
reorganizing the company’s U.S. op-
eration. “My Green Valleys,” writ-
ten by Canadian Glen Reid and re-
leased on Boot Records, is in the top
10 in Ireland and has been covered
by seven Irish acts including two of
the most popular folk groups on the
scene in Ireland, the Wolftones and
the Barley Com.

Peter Donato, music crtic for the
Mississauga Times, has been signed
to Capitol Records and is at Thun-
der Sound Studios in Toronto work-
ing on an album, with Gene Marty-
nec producing and Bill Sedden
engineering. Session musicians in-
clude Barry Keane, Dennis Pendrith,
Michael Heydon and Jim Atkin-
son. ... Larry Lee Blane has been
appointed as co-writer of the “lan
Tyson Show™ which is televised over
the CTV television network in Can-
ada. ... Mahogany Rush and A Foot
in Coldwater will appear in concert
at Massey Hall, Toronto on Monday
(17).... Major acts expected to ap-
pear in Toronto throughout the
summer include Emerson, Lake and
Palmer; the Band and Croshy, Stills,
Nash and Young on the same bill
and the Grateful Dead along with
the Jefferson Airplane. . .. Domenic
Troiano is expected 1o join the Guess
Who as guitarist during the summer.

“Don’t You Worry” by Randy
Bishop on Good Noise Records is

one of the hottest Canadian singles
in this country. ... Playboy record-

ing artist Shawne Jacksen is touring
with Sweet Blindness. Her latest
single “Just as Bad as You,” written
by Domenic Troiano, is doing well
across Canada. ... Fraser & Debolt
will represent Canada at the “14th
International Song Festival™ in So-
pot, Poland. . . . Chase will appear at
the Colonial Tavern, Toronto the
week of Monday (17).... Music
Shoppe International will handle all
the entertainment booking for the
planned Ramada Inns in London,
Toronto, Oakville and Ounawa. A
new concept of concert/night club
will be featured in each of the new
inns called Zodiac Clubs and will be
equipped with the finest in sound
and lighting systems. ... Dillinger
will be the opening act for Chicago
at the CNE Grandstand on Sept. 1.

In conjunction with the rush re-
lease of Cat Stevens' latest album
“Buddah and the Chocolate Box™
on quad B-track tape, A&M’s na-
tional sales manager, Joe Summers,
announced a tape merchandising
campaign, The 1974 Summer Tape
Spectacular open to dealers through
all A&M distributors across Canada,
The campaign which lasts until Fri-
day (28) covers all catalog, as well as

all new, product in 8-track (stereo
and quad) and cassettes.... New
single by Tommy Hunter on RCA is
“The Departure,” produced by Jack
Feeney and arranged by John Ar-
pin. ... Michael T. Wall, “The Sing-
ing Newfoundlander,” has had his
debut album released on the Banff
label, a division of Rodeo Records
International and distributed by
London in Canada. . . . Burton Cum-
mings, the lead singer for the Guess
Who, has been studying ven-
triloquism and plans to bring his
dummy Arnie into the band’s act.
Says Cummings: “While I'm on-
stage with Arnie, I'll play the piano
with one hand and use the other 10
manipulate the dummy. | don't
think any other rock act has had
such an act.” ... The new single for
Southcote on Smile Records is
“Who Knows His Name™ written by
Beau David. . . . Calgary band Trina
appeared at the Level Crossing, To-
ronto the week of June 3,

Liam Mullan’s new independent
promotion company is Escential
Service. He was in Toronto recently
working the Jason Hoover and.
Songbird singles for Mushroom
Records of Vancouver and the new
Morning Haze single from Mon-
treal-based Kot'ai Records. ...
Keith Hampshire's latest single for
A&M is an old Peggy Clinger-
Johnny Cymbol song, “Forever and
Ever.” Bill Misener produced. . . . the
first single to come from Peter Beau-
champ’s newly organized a&r divi-
sion of A&M Canada is “Love You
Back 1o Georgia” by Belt Upright.
An album by Windsor-based Inva-
der Sound Company is set for release
in the near future through A&M. . ..
Axe Record’s Jay Telfer appeared at

Brian's Place, Toronto from June 10-
MARTIN MELHUISH

Murray Tapes
Shows In U.S.

TORONTO—Anne Murray, who
was recently seen on her ninth CBS
lelevision special, “Annie North of
60” which aired on May 24 and as a
guest on NBC's “Midnight Special™
on May 31, has completed taping
TV shows in the U.5.

From June 1-4, Ms. Murray was
in Bermuda appearing as a special
guest star on “The Engelbert Hum-
perdinck Special” to be telecast in
August. On June 10 she taped the
“Merv Gnffin Show™; June 11, she
hosted a “Midnight Special™ for
NBC; and on June 12 she appeared
on Johnny Carson's “Tonight
Show.”

The rest of June will be taken up
by one-nighters in Dallas, Atlanta,
Pittsburgh and New York. Her latest
single “You Won’'t See Me” is in the
top 20 in the U.S. and climbing. The
record is in the top 10 in New Zea-
land,

Bronze Promo

® Continued from puage 47

Next month new Bron 24-track
quadraphonic studios, the Round-
house Studios, will open at Chalk
Farm, London, in a four-story
building. The first floor will accom-
modate the record label, agency,
management and publishing com-
panies and the air charter firm to be
headed by New Yorker Tammy
Owens, former MCA East Coasi
publicity and p.r. director.
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Capitol

TORONTO: Lori's Canadian debut at the Riverboat May 28 turned rumor into

conviction: she must be related to Barbra Streisand.

Lori Lieberman is an inspiration.

She inspires not only her au-
diences, who are lining up for mem-
bership in a snowballing cult, but
also Morman Gimbel and Charles
Fox, her writers.

Lieberman, Gimbel and Fox are
really a song-producing team. It's
an unusual idea, but it's logical,
and when it works, as it does here, it
can be magical.

Take, for example, their most fa-
mous international hit, KILLING ME
SOFTLY WITH HIS SONG. As she
tells it, the song was born in her
powerful reaction to a concert (by
Don McLean). She shared her feel-
ings with Norman Gimbel, who
turned her passion into poetry, and
with Charles Fox who turned the po-
etry into music ready for first pres-
entation to the world by Lori Lieber-
man (on a single produced by
Gimbel and Fox).

The same combination of talents
has been working for three albums
since then. Her latest, “A Piece Of
Time," contains their second most
famous song, | GOT A NAME. It was
written for an unusual (and unsuc-

BEAR BACK

Stormed, swooned over,
screamed at and streaked—that is
the story of the Edward Bear tour of
middle Canada just completed, ac-
cording to Concert Coordinator
Darcy Barrett.

In Saskatoon the lads were de-
tained for an hour and a half be-
tween the stage door and the Bear
Bus by hordes of autograph seekers
and people hot for a body contact
high. Said the Star-Phoenix of the
audience: they “showed their ap-
preciation, admiration and adora-
tion of the Toronto band by clap-
ping and yelling and standing up
for just about every number."

In Regina, the Leader-Post said,
“Mr. Evoy's voice gave his songs the
perfect touch of professionalism'
and “‘Having the New Potatoes ap-
pear alone and with Edward Bear
gave the audience an opportunity
to appreciate the versatility of the
various band members.” The Medi-
cine Hat News review began: "It's
called communication and there
was plenty of it between the per-
formers and the audience . . .”

cessful) movie called "“The Last
American Hero," which was based
on a Tom Wolfe short story about a
young racing driver (who was in
turn based on real-life legend Jun-
ior Johnson, but we digress.)

Jim Croce sang it on the sound-
track and made it a hit. One of the
few recent Gimbel-Fox songs not
written expressly for Lori, it was
also the only song recorded by
Croce which was not written by
Croce (save a couple by his guitar-
iIst, the late Maury Muehleisen,
b.w.d.).

Says Norman: “Jim liked it be-
cause his father had had a dream
for him but had died before his
son’s first success. . .. Ironically,
Helen Reddy was also interested in
the song for a similar reason: un-
timely deaths in her immediate
family have meant that she is the
last in her line to carry the name
Reddy." Lori still performs it in con-
cert as a kind of tribute to Jim.

That song is the exception. Nor-
mally the song-producing team is
entirely self-contained. All three
share a commeon tradition (Jewish),

In Thunder Bay, Barrett reports,
the Bear had the biggest advance
sale for any Exhibition Colosseum
concert in more than ten years. The
crowd was on its feet for the whole
show and afterwards broke down
the stage door just as the band
made its getaway—into the arms of
the crowd that could not get tickets
but had waited outside in the rain
for a chance to at least see the
group,

Most of the areas they played in
Saskatchewan were still recovering
from serious floods. But in Moose
Jaw, among the hardest hit, ticket
requests were double the capacity,

Yorkton was another record
breaker—the biggest crowd ever re-
ported for anything in the city. And
an autograph session in their larg-
est record store sold out 200 of the
latest album.

The tour coincided with the re-
lease in Canada of a single by New
Potatoes called SAD TO SAY (ROCK
"N' ROLL IS HERE TO STAY), and
with the U.S. release of the Bear's
Canadian classic, YOU, ME & MEX-
ICO.

Canada

THE LORI LIEBERMAN TEAM

common traits (Scorpio), a com-
mon emotional wavelength and a
profound mutual love and respect.

| don't do much songwriting my-
self,”” says Lon, ""but | have a need
to write down what I'm thinking,
and | keep a journal by my bed.
When | met Norman and Charlie, |
had written maybe twenty of my
own songs. but there's a big differ-
ence between professional writing
and the amateur stuff | was doing. |
did write one song that's on the first
album, but | don’t even want to talk
about that. Probably the next al-
bum will have more—they've been
encouraging me to write, and work-
ing with them has been an inspira-
tion. But it's not all that important.
| feel so much a part of every line
they write."

MNorman Gimbel observes that
LEGACY on the new album (*I'm a
child of my childhood'') came from
a poem in her journal, ‘‘something
very personal and very revealing.
But it was only much later when |
came up with the theme for that
song that | was reminded it had
been her idea basically."

(All three of them are modest
about their own abilities and ex-
travagant in their enthusiasm for
each other's.)

STONE CANYON, says Lori, “is
my impressions of New York City—
it felt so tense when | was there |
would just go from the hotel to the
club and back. The purple man in
the garbage can, and the ancient
lady screaming at the statue of Si-
mon Bolivar are both real things |
saw, and they typified New York for
me—all this anger and frustration,
it's incredible!™

The rest of the album is equally
personal. And it is a new stage for
Lori. Says she;

“There are no love songs here, or
rather no love ballads since they are
all love songs in a way. | guess I'm
not so much of a romantic now. My
main probelms aren't my love af-
fairs, I'm more affected by what is
going on around me."

Norman and Charles under-
stand, and have adapted to suit.
"What we are trying to do," says
MNorman, "'is to create a personal lit-
erature so that when Lori goes on
stage and sings, you will have some
real insight into her."

She would be a pretty impressive
performer even without the insight.
Raised on Brubeck and Bobby
Short and Lena Horne, she loved
music but never sang for anyone
until she was sixteen. Her first seri-
OuS experience was ''singing in col-
lege bands with people who thought
they were Blood, Sweat & Tears but
wouldn't do anything in my key (A,
mostly, or B)." Now she has range
(both alto and soprano) and versa-
tility. ‘"Some people,” says Nor-
man, “‘have called her voice a won-
derful cello. It makes her unique."

And he adds, as a kind of post
script: “In the beginning when |
was young and writing purely out of
passion | could put out thirty songs
in a day. Now | need a reason to
write, and Lori is one of the best
reasons a lyricwriter could have."

{From the man who gave us CA-
NADIAN SUNSET, | WILL WAIT FOR
YOU, GIRL FROM IPANEMA and
dozens of others before he made
friends with Lori and wrote KILLING
ME SOFTLY—that's inspirational.)

(ADVERTISEMENT)

www americanradiohistorv com

IN THE STUDIO

GHRIS KEARNEY

Manta studios: an abstract
chunk of concrete set in an area of
old brick abandoned by Toronto's
fashion but not yet destroyed by
renovation,

Christopher Kearney is splayed
put on one of the crimson control
room loungers, but he peers in-
tently through the wall of glass at
Bob Yeoman, alone in the studio, a
cigarette jammed into the throat of
his guitar. Bob is improvising har-
monies for his own basic guitar
track, and he paces about as if play-
ing in a theatre in the round.

Silence for a moment. Then Chief
Engineer Lee de Carlo, late of The
Record Plant in New York, hits the
rewind button, producer Gene Mar-
tynec flicks on the intercom, and
star Christopher Kearney simulta-
neously folds himself forward and
says, ''Yes that's it but . . . can we
make it wail more."

Kearney, now signed directly with
Capitol Canada for the first time,
has the freedom to go at his own
pace, which is concentrated ses-
sions every few weeks. "In sec
tions," he says, ‘'you can take more
time and more care. You can make
changes that need to be made. You
have time to try things out and

l

i .

Paul White (1) and Dave Evans (r), Directors of A&R and Marketing, demon-
strate their feelings about contractual unity with Christopher.

make mistakes and learn from
both."

It should be a good experience for
all concerned. Kearney's lyrics have
the old pregnant understatement
that won him critical raves from all
over, and his voice still has the
smokey folk flavoring he got from
his west-country musical origins,
but the arrangements have a new
vitality and his new band is the best
he has ever had.

For a little while the band was
called Jackson Hawk, and they
backed Em on his album. Previously
three of them had been members
of Aaron Space: bass played Gene
Faldo and drummer Bob Disalle
have been working together all told
for some eight years (which ex-
plains the uncanny togetherness of
the rhythm section) while late-
comer Jon Goldsmith, ‘‘the boy
wonder from Upper Canada College
made good in the bad world of mu-
sic,” in Kearney's words, is ""heavily
into theory and arranging besides
being probably the finest piano
player |'ve seen to date in Canada.”
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The fourth member is “lead gui-
tarist and spiritual advisor'' Bob
Yeomans who “came down from
Sault Ste. Marie to look for the yel-
low brick road as drummer with
Keith McKie and as rhythm guitar-
ist with Jericho. Maybe we can find
it together."

Bob certainly expects the best.
"“*All of the bandmembers are good
people personalitywise as well as
musically," he says, and Kearney
adds, '‘Most of them are the kinds
of people who don't stay in Canada
for too long; they are among the po-
tentially incredible bands which
tend to go down the drain in To-
ronto.”’

I work hard at the craft of writ-
ing, and the whole band is really
into the subtleties of arranging.
There are some excellent writers in
the band too; they're influencing
me a lot, and some of their songs
will be on the album. 5o there'llbe a
cross-section of music in the end
but we've come to think alike and
the songs will work together."

Kearney fans, however, won't
find the new material a revolution—
it's still music for people who listen
te music. "'Like my folk heroes, who
are people like Chris Hillman and

Jim Messina and Gordon Lightfoot
who was largely responsible for get-
ting me into the studio and on the
road right at the beginning, I'm into
making the kind of record people
will put on a pair of cans for and
really get into it."

Kearney also has the conviction

that this album will be the commer-
cial success everyone has been ex-
pecting from him for so long. (He
has been making a living from his
own music for more than five years
and winning accolades in the proc-
ess, but he has yet to have a major
hit.)

Which is also why he was partic-
ularly pleased to be signed directly
to Capitol. "That's the thing | really
dig about Capitol,” he says, "'if they
believe in something, they'll hang in
there and really work to make it
happen."

On the next take Bob Yeomans

had made his guitar wail beau-
tifully.
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General News

DES Unit Spreads SQ Signal

® Continuwed from page |

oper Martin Willcox, who was chief
engineer at Sinclair Radionics when
he met Wesley Ruggles, who was
production director. Two years later
they joined forces in Connaught
Equipment, got an 5Q license and
began heavy research and develop-
ment on all three quadrasonic sys-
tems.

They supplied 5Q matrix modules
to European GEMs such as EMI
and Servosound, Belgian motional
feedback speaker pioneer. They also
decided to market the modules
themselves in component cabinets
and formed Tate Lid., with the back-
ing of John Bogue who with Ruggles
is partnered in the new venture.

Tate will manufacture the new
Willcox IC and as with the original
matrix module primarily supply
OEMs. A number were invited by
Ruggles, Bogue and CBS officials to

ALBUM REVIEW

demonstrations during the CES, and
others will hear the new system in
Europe this coming month.

Owver the next six months, Ruggles
and Willcox will evaluate the mar-
keting of their own DES under the
Tate name in competition with the
OEMEs, as with the original module,
Willcox also will have the opportu-
nity to work out some of the more
complex front-back relationships on
exisung CBS 50 releases, using ong-
inal master tapes as a guide.

The demonstration included some
deliberately “tough™ music for SQ
decoding, and performance was
generally solid. One of the biggest
criticisms of SQ—you can’t play ev-
erything at once—was met with
Earth, Wind & Fire’s “Open Your
Eyes.” Seven voices and instruments
were well separated and came
through equally well on a high-end
XLM cartridge and a low-end Pick-
ering.

UA’s ‘Best Of Series
Recalls11NameActs

LOS ANGELES—United Artists
has come up with 11 tasteful bargain
“greatest hits™ repackages in ils new
“The Very Best O series, listing re-
tail at $6.98,

Early sales reports show the Gor-
don Lightfoot album a strong series
leader in consumer acceptance.

Clapton Tour
Has 24 Dates

NEW YORK-Two cities have
been added to the upcoming Eric
Clapton tour, his first in more than
three years, bringing the total to 24
dates.

Several cities on the tour have an-
nounced complete sellouts including
Philadelphia, Jersey City, New
York, Boston, St. Louis and Largo,
Md. Many cities have not made tick-
ets available yet, but several promo-
ters have already requested addi-
tional performances to accom-
modate anticipated demand.

The Robert Stigwood Group,
which manages Clapion, announces
that Ross will be the opening act on
the tour which commences June 28
in Mew Haven, Conn., and finishes

Aug. 4 in West Palm Beach, Fla.

Pleasure, Pip In Pact

NEW YORK—Pleasure Records
has announced an exclusive, long-
term, worldwide distribution agree-
ment with Pip Records, a division of
Pickwick International Inc. Pleasure
i5 a pop-soul label headed by Ralph
Chicorell.

Lightfoot’s “Sundown" single is No.
3 on the Hot 100 this week and the
Canadian writer-artist is probably
now at the hottest point yet in his 10-
year career. The early Lightfoot
gems on this UA repackage include
“Early Mornin’ Rain,” “For Lovin’
Me” and “Last Time | Saw Her.”

Other top artists and some of their
classic singles included in the "Very
Best Of series are: Cher with “Bang
Bang,” "You'd Better 5it Down
Kids,” and “All 1 Really Want To
Do"; Johnny Rivers with “Mem-
phis,” “Becret Agent Man™ and
“Poor Side Of Town.”

UA's powerful easy-listening
catalog is represented in the series by
Martin Denny (“Quiet Village™) and
Ferrante & Teicher with “Exodus,”
*Till” and “"Autumn Leaves” and
Vikki Carr in a strong set.

The country side of UA provides
“The Very Best OF" 5lim Whitman
(“Indian Love Call,” “Rose Marie")
and Del Reeves (“Girl On the Bill-
board,” “Looking At the World
Through a Windshield™).

The series also hits on early
rock’'n’roll with Fats Domino and
his standards like “Blueberry Hill”
and “I'm Walkin" ™ plus Little An-
thony & the Imperials in their
“Shimmy Shimmy Ko-Ko Bop™ and
“Tears On My Pillow.”

There's also “The Very Best Of
Oldies” anthology with 12 unforget-
tables Garnett Mimms doing “Cry,
Baby” and Charlie & Inez Foxx's
original "Mockingbird.”

Cover design format is simple but
effective. Concise but pood liner
notes and complete UA discog-
raphies of each artist are on the in-
ner sleeves. NAT FREEDLAND

Capitol, CBS Win Cases
Against Two lllinois Firms

CHICAGO—Eastern Tape Corp.
and Super Hits Inc. have been
barred from illegally duplicating,
selling or offering for sale infringing
copies of sound recordings produced
by Capitol Records and CBS
Records by permanent injunctions
issued in U.S. District Court here.

Two different judges issued the
orders as final disposition of cases
brought against the two firms by
Capitol and CBS. Each company
was also-awarded 51,000 in damage
settlements.

The injunctions bar Eastern Tape
Corp. and Super Hits Inc, from
doing business within the state of 1l-
linois, including the acceptance of

mail orders: the mailing of adver-
tisements, circulars, catalogs, sam-
ples, order forms and price lists; the
sale of merchandise on shipments of
goods into the state; telephone solic-
itation, writlen or oral; communi-
cation with anyone within the state,

and rentuing space at trade shows
held in Illinois.

Excellent center front local-
ization—another 8Q criticism—was
heard on an Enoch Light-Glenn
Miller arrangement. The system also
did well with the Sharif-Streisand
“Funny Girl” duet, the only CBS re-
lease with basic center-back rela-
tionship. Separation on Stravinsky's
“Rites of String” was exceptional.

Ruggles emphasizes that Tate
doesn't expect to replace existing
quadraphonic modules. He credits
Sony, Lafayette Radio and Moto-
rola's improved logic options—all in
the last six months—with finally let-
ting the consumer hear what SQ
sound was intended to be from the
start.

“It will be six anxious months be-
fore we can sample the 1C devices,”
he told Billboard. “We're well into
the development process, and if
we're lucky, units will be introduced
in the US. at the next summer
CES."

He notes that the most encour-
aging prospects for a product like
their decoder came at last Septem-
ber's Berlin Radio-TV Fair where
no less than 14 major manufacturers
had subtle references to 5Q in their
product literature. But it wasn’t until
this May 1 that the first of the 14—
Philips—signed a hardware-oriented
SQ license. The reason? Most Euro-
pean firms are reluctant to alter or
give up the extremely popular FM
waveband and are hoping for a
quadraphonic system that won't in-
terfere with reception.

Ruggles said that a professional
studio module is also high on the de-
velopment list. The ambitious objec-
tive is to encourage artists to inter-
pret their music more esthetically
with freedom of composition and
mix. It will also add prestige to the
Tate consumer product,

A final note on specs. Ruggles and
Willcox claim that with their
avowed commitment to true hifi, the
new unil has squeezed about .04
harmonic distortion out, way above
the commercial average. Its objec-
tive is to “have interface with the
OEM who might say it wasn't up to
his standards.” Signal-to-noise ratio
is in the 70's with dynamic range
over 60 dB, so OEMs can’t overload
the circuit. The breadboard pro-
totype produced a solid 40 dB sig-
nal-to-noise front-to-back effect.

Whatever its ultimate acceplance,
the Chicago demonstration 15 a
much-needed shot in the arm for the
5Q quadraphonic mode.,

RIAA
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W'nners
Albums

Helen Reddy’s “Love Song for Jef-
frey” on Capitol.

Paul Simon's “Live Rhymin' " o
Columbia: disk is his third solo gold
LP and his 15th overall.

The Spinners “Mighty Love™ on
Atlantic; disk is their second gold
LP.

Gladys Knight & the Pips “Clau-
dine™ soundtrack on Buddah; disk is
their fifth consecutive gold record.

Singles

The ’Jays “For the Love of

Money” on Philadelphia Inter-
national; disk is their fifth gold
awand.
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[This Week’s Legal ActionJ

Roberta Flack Vs. Film Co.
For Huckleberry Finn Cut

NEW YORK-Roberta Flack is
seeking a preliminary injunction
against United Artists Corp., United
Artists Records and APJAC Inter-
national regarding the film “Huck-
leberry Finn.”

The suit, which asks for $5 million
in compensatory and $1 million in
exemplary damages, secks to enjoin
and restrain the defendants from
selling, showing, duplicating, dis-
tributing or otherwise merchandis-
ing the motion picture and the track
as long as it contains the “unauthor-
ized recording by Ms. Flack of the
song “Freedom.”

In her affidavit, Ms. Flack claims
that she never gave APJAC permis-
sion to release the recording of
“Freedom,” which she says she
thought to be a “trial” vocal, and be-
neath her artistic standards. The af-

fidavit further claims the release of
both products 15 causing “great
harm to my public reputation ...
and is almost certain to alicnate a
substantial number of my album
purchasers.”

The complaint notes that Ms.
Flack 15 signed to an exclusive
recording contract with Atlantic
Records and is obligated to render
her services in recording to them ex-
clusively for the term of the contract,
which expires June 31, 1978, United
Artists Corp. released the film. The
cover of the track album advertises
that Ms. Flack sings the song “Free-
dom.”

The suit was filed last week in the
U.S. District Court, Southern Dis-
trict of New York. The motion will

be heard Thursday (20).

Charge Preferential Payments

LOS ANGELES—Three com-
plaints, charging preferential pay-
ment to creditors, have been filed by
Jon R. Stuhley, referee in bank-
ruptcy for Sandel Corp., doing busi-
ness as Rapid Merchandising, Santa
Ana, Calif., in federal district court.

The individual complaints, which
charge that the defendants were
paid preferentially during a four-
month period in 1973 when the firm
was in the throes of the bankruptcy
action, name as defendants:

® Harold Easton. unidentified,
alleged to have received $11,612.07;

® Music Operators’ Service, be-
lieved to be the Anaheim, Calif.,
one-stop, claimed 1o have received
$8.179.70 and *a certain quantity of
records and tapes™;

® Touche & Ross Inc., alleged to
have received $15,135.

During the past three weeks,
Stuhley has also filed suit against
Record Merchandising, Inc., the Sid
Talmadge indie label distrib here;
Trans-World Airlines and Gumbi-
ner-Savitt, all in federal district

London Label Holds
Nat'l Promo Meeting

CHICAGO-London Records
held a two-day national promotion
meeting here to launch June-July
product. Presiding were national
promotion director Don Wardell
and national promotion manager
Dave Marshall. Product presenta-
tion was made by a&r vice president
Walt McGuire.

London releases are due from
Bloodstone, 10 C.C., Ann Peebles,
Orphan, Gary & Dave, L.R. Bailey,
Leviathon, Syl Johnson. Thin Lizzie,
Ferrett, Olympic Runners, Silver-
back and Woll.

Rowan’s Suit Vs.
Col Shifts Courts

LOS ANGELES—A Superior
court suit, filed in January by Chris-
topher and Lorin Rowan, charging
breach of its Columbia recording
pact by that firm, is being moved to
federal district court here.

The Rowans allege Columbia
failed to allow them 1o make the
contractually-provided three LP's in
two years before they were
“dropped™ by the label in Novem-
ber, 1973, They seck $50,000 for two
LP's they failed to make and
$250,000 in damages and $250,000
in punitive and exemplary damages.

court, but complaints are unavail-
able either at the clerk’s office, from
Stuhley or his attorney, Dave Blon-
der.

The Sandel Corp., at one ume a
major rackjobbing entity nationally
headed by Herb Sandel, went into
bankruptcy in 1973 in May and
June.

RCA, Cap Win
Damages In Trial

PHOENIX—Capitol Records Inc.
and RCA Records were awarded
$666,058 in compensatory and puni-
tive damages by a U.S. District
Court judge here in a linal judgment
against Pearl- Rosner. Ms. Rosner
was a defendant in the copyright in-
fringement case, Duchess Music
Corp. vs, Martin Stern.

In addition to these damages, the
two record companies were awarded
statutory damages of $390.000, as
well as $499,543 which represented
Ms. Rosner's profits. They were also
awarded $100,000 for attorneys’ fees
and $19.62043 for costs. The in-
fringing recordings and the equip-
ment for making them were also re-
leased to RCA and Capitol,

Judge Bars Firm
In Piracy Case

CHICAGO-—Circuit Court Judge
Walter P. Dahl has enjoined
McKenna Industries Inc., Carl Ma-
nelli and Herbert Lavin from selling
or offering for sale pirated versions
of sound recordings here.

Judge Dahl's order further bars
the defendants from using the name
of any artists under contract to any
legitimate recording company and
from using the tlitle or imitation of
any title of a recording released by a
legitimate record firm. The order
was an outgrowth of a class action
suit brought against the defendanis

by Mercury Record Productions Inc.

Guilty Plea In Piracy

BOISE. Idaho — Ronald Victor,
doing business as Sound Limited,

Inc. who was indicted in April on six
counts of copynght infringement of
sound recordings, pleaded guilty to
two counts of infringement before
Judge Fred Taylor in U.S. District
Court here.


www.americanradiohistory.com

“ONE DAY ATATIME"
IS SWEEPING THE SOUTH.
ONE DAY AT ATIME.

Everyday, Don Gibson's hit single,
“One Day At A Time” (H 318) becomes
an even bigger hit. In fact,1n just seven

days it sold 23,000 copies in Atlanta,and
it’s still going strong, in the tradition of
Don’s greatest hits.
It’s just one of the many great
cuts on Don’s album, “Srtap Your
Fingers” (H3F 4509), on Hickory
records and tapes.
Today’s the day to r
cash in on “One Day At

A T1me.” MGM
RECORDS

]
” Records, Inc.

Don Gibson does it again with

Y 19 9. 9 6

H3F 4509 H3G 4502

MGM Records
Hollywood, California
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NITTY GRITTY DIRT BAND-Stars & Stripes Forever,
United Arfists UA-LA 184.T2. The word “live" does not ap-
pear anywhere on the jackel but this 15 in fact perhaps the
most elaborately packaged live LP ever issued, complete with
a huge poster montage of the Dirt Band in action. The music
ranges from NGDBs good-timey energetic treatments of
country-bluegrass which has always been their staple, to
thewr handful of hit singles and some fine rock oldies satire.
The Dirt Band has used the last album on their current UA
coniract for an admirable summation of their 10-year career
some informative talk culs too.

Best cuts: "Cosmic Cowboy,” “Honky Tonkin'."

Dealers: Group went gold with a three-disk set last time
out due to long and steady sales. Expect history to repeat.

BARRY WHITE, LOVE UNLIMITED, LOVE UNLIMITED OR-
CHESTRA—Together Brothers, (film soundtrack), 20th Cen-
tury ST-101. It had to come, Barry White and his cohorts scor-
ing a black film. The package has only two vocals. Bul there
are a lol more individual instrumental themes than the two or
three many soundtracks rely on. And the dramatic needs of
the story give White a chance to let the Love Unlimited Or-
chestra leave its schmaltzy romanticism and get ominous and
bombastic at times, White's big concept is a natural for film
soundtracking and he doesn't disappoint in his debut.

Best cuts: “Somebody's Gonna OFf the Man,” "'People Of
Tomorrow Are the Children Of Today.”

Dealers: It's a 20th Century film as well as record, 50 ex-
pect big support.

RICK WAKEMAN-Journey To The Center Of The Earth,
A&EM SP-3621. Far more accessible and commercial music
than Wakeman's last “Wives of Henry VIII" solo efforl. This
could actually be used as soundtrack for a hip film of Jules
Verne's early science fiction classic. The Yes keyboardist's
usual pyrotechnics find a lavish background here with the
London Symphony. A strongly satisfying album that bears re-
peated listening.

Best cuts: “Journey,”
DI copies).

Dealers: A natural lor progressive buyer outlets,

“Lidenbrook Sea” {only marked on

RAY STEVENS—Boogity Boogity, Barnaby BR 6003. That
“Ahab the Arab” man is back with his semi-annual smash
Next LP cut after the gold single “The Streak” is about a
flasher. Other Stevens songs here are aboul a heart trans
plant patient, a blues-singing midget and a bagpipe freak.
The usual whacky Stevens goodies in more polished produc-
tion than ever. Lots of really funny stuff.

Best cuts: “The Streak,” "Smith & Jones,” “Heart Trans
plant.”

Dealers: Can rack in comedy as well as pop and country.

DMANA ROSS AND THE SUPREMES-Anthelogy, Motown
M3-794A3. The much-needed Motown anthology series de
votes its latest three-disk package to the Supremes in their
great years with Diana Ross. Unlike some of the earlier re-
packages, there is no enclosed folio of photos and text. Bul
no recap is needed here of the super platinum sound
achieved by the Supremes in hit after hit.

Best cuts: “Love Child,” “You Can't Hurry Love," “Baby
Love," “Stop In the Name Of Love,” “Where Did Our Love
Go." “My World Is Empty Without You." “| Hear A Sym.
phony,”

Dealers: Much of this material not =asily available in other
packages.

THE FLYING BURRITO BROS.—Close Up The Honky Tonks,
AEM SP-3631. There's s0 much wonderful music on this twin.
disk collection, it seems more astonishing than ever that the
Burritos never achseved their fully-deserved mass acceptance
a5 pioneers of the now-commonplace blending of country and
rock. Maybe the best exposure strategy would be to package
the 12 strongest cuts as a new Eagles album.

Best cuts: “Wild Horses,” “Close Up the Honky Tonks.”

Deaders: Prime investment for in-store playtime

BLOSSOM DEARIE SINGS-Daffedil, BMD 101. This first
effort on her new label is a winner from the start. The mate-
rial is exciting and fresh and can this lady ever sing. Her voice
15 sensuous and grabs the listener by its quiet force. She's
been around lor many years and hopefully this will be her big
album.

Best cuts: “I'm Shadowing You,”
“Hey, lohn.”

Dealers: Remember that her name rings bells for many

Wy ,ﬁ

THE 0'JAYS—Live In London, Philadelphia International
KZ 32953. The O'Jays deliver a lot of music here, in the loose
but excitingly building arrangements commen to live soul
acts. Il you loved “Back Stabbers,” you'll adore the 8:18 ver-

“Baby, You're My Kind,"
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ELTON JOHN-Caribou, MCA 2116, There's no shorf-
age of rock superstars who are automatic gold record
sellers and arena fillers. Elton John 15 one of the few
whose creative force and personal flamboyance makes
gach new aclivity an evenl. His latest, titled for James
Guercio's' Colorado paradise studio where it was cut,
brings in the remarkable Tower of Power horns for an-
other classic singles collection. Elton and lyricist Taupin
are alternately more antic and more heavyweight than
ever, their work ranging from nonsense ditties to haunt.
ing ballads and even a Chapinesque 7:34 narrative with
Elton spellbinding on unaccompanied piano and vocal,
“Ticking."

Best culs: "Don’t Let Sun Go Down On Me,” “Stin-
ker,” “Solar Prestige A Gamman." “Dixie Lilly."

Dealers: It's a one-disk Elton, what more could you
ask??

sion, Europe has clearly really taken to the Philly Soul Sound.
Best cuts: “Wildflower,” “Love Train.”
Dealers: 0'lays and Billy Paul live LPs are only new hig:
name product from Gamble-Huff preductions at the moment.

BILLY PAUL—Live In Europe, Philadelphia International KZ
32952, The five songs on the album average eight minutes in
length, but the time is taken up by extended singing, concen:
trating on separate paris of the material, rather than a lot of
emply rapping. The excitement at Paul's London debut is pal-
pable.

Best cul: “"Brown Baby,”

Dealers: Can display in tandem with new 0'Jay live LP cut
al same hall.

REDD FOXX—Funky Tales From A Dirty Ol Junkman,
Dooto DT1 860, What is there to say about the umpty-umpth
Foxx comedy LP except that he's as funny and raunchy as
ever, with infectiously gross material and dewilishly impec-
cable delivery.

Dealers: Album art plays off Foxx's well-established “'Fred
Sanford” TV image.

” Country

JEANME PRUETT-Jeanne Pruett, MCA 388. To say she
gels better with each release would be an understatement.
This marvelous singer has done a phenominal job with the
entire album, but the best cuts are those she has done from
her own pen. A couple of standards can be found, and her hit
singles, but the new material is great.

Best cuts: "One More Time," "“0h, So Good,"
and “Come To Me,” but they're all gpood.

Dealers: There are enough potential and proven hits in
this one to make it very hot.

Hopefully”

BILL ANDERSON-"Whispering" Bill Anderson, MCA 416.
Again, a great collection of matenal, sung in the Anderson
style which puts him consistently at the top. It's a great vari-
ety of songs, including a little recitation, some fine ballads,
an up-tune or two, and real class.

Best cuts: “Gettin’ To Know You,” “As Much As | Love
You," “I'm Happily Married” and “We Made Love (But
Where's The Love We Made?).”

Dealers: A little extra comes in the |iner notes from Bill's
daughter, lenni

DON GIBSON-The Very Best Of, Hickory 4502. What can
be said about a collection of Gibson hits that hasn't been said
before, These are great songs, most of them proven stand-
ards, thanks to his onginal renditions. Now, with all of the
{eeling he puts into a song, it's a treasure. They include "Oh,
Lonesome Me,” “I'd Be a Legend In My Time,” “| Can't Stop
Loving You," "Sweet Dreams,” and on and on.

Dealers: Display it prominently, There are 12 hits inside.

MARIE OSMOND—In My Little Corner Of The World,
MGM M3G 4944, Marie Osmond sells the naivete of
youth in her approach bo country music, as opposed to
that other teen powerhouse Tanya Tucker whose shtick is
sounding like a mature belter. Marie won't win any pnzes
for subtlety in her interpretations and the productions
surrounding them in her seond LP, but there is the abun-
dant sweet charm that made her “Paper Roses™ a cross-
over smash. And a few phrases here and there sugpest
that the 15-year-old Osmond sister has the pipes to
handle a lot more wide-ranging music in years to come.

Best cuts: “My Little Corner of the World," *'1 Love
You Because.”

Dealers: 3ales appeal for pop, MOR and country

LORETTA LYNN, CONWAY TWITTY —Country Partners, MCA
&27. Tremendous singing partners they are, and joined once
mare in a collection which will surprise many of their closest
fans. A couple of the tunes border on pop, and it's a greal
change of pace for them. Bul there's plenty of country and, as
usual, excellent material.

Best cuts: "I'm Getting Tired of Losing You," “Sweet
Things | Remember About You,"” and the fast-paced “It All
Falls Down."”

Dealers: The cover alone should help make this saleable.

MARIE OSMOND—In My Little Corner of The World, MGM
4944 While there are no “Paper Roses” in this one, the little
girl shows that she knows her country music, under the guid-
ance of Sonny James. She reaches back for some established
standards, and takes on tumes done by Ray Price, Marty Rob-
bins and others. But she still creates excitement.

Best cuts: “Big Hurts Can Come (From Little White Lies)”
and “It's Just the Other Way Around.”

Dealers: The magic of the name is there.

MARTY ROBBINS—Goad 'n Country, MCA 421. This might
even be titled “Good Bluegrass'' because Marty does a num-
ber of tunes with a bluegrass background, and in that in-
creasingly popular style. He shicks to solid country all the way
through, except perhaps for his single, “Twentieth Century
Drifter.” Of the others, the best are: “| Heard The Bluebirds
Sing,” "Darling Come Home," and his five-minute rendition

of "Georgia Blood."”
Deabers: It will appeal strongly to his country fans.

FREDDIE HUBBARD/STANLEY TURRENTINE—-In Comcert
Vol. 1, CTI CT1 6044. Here is the jazz album that many people
have been waiting for. Hubbard and Turrentine are two of the
mast popular jazzmen in recent years and their musical roots
go far back. Ther playing on this live album leaves nothing to
be desired. They have both achieved musical excellence, and
they are greatly aided by a rhythm section of Herbie Hancock,
Ron Carter, Jack DeJohnette and Eric Gale, Excitement is the
name of the game from the first note they blow. Fortunately
for the listener, this is only volume one.

Best cuts: “Povo,” "Gibraltar.”

Dealers: Individually these two jazz greats have large fol-
lowings but coupled together, they make this one a monster.

GATO BARBIERI—Yesterdays, Flying Dutchman BOL1-
0350. This 1s another excellent array of saxophonist Barbieri,
His playing always seems to reach new exciting peaks and
this is no exception. It is always hard to listen o his music
without at least tapping your foot. This was recorded before
he switched labels, but his music always seems to transcend
any time barriers.

Best cuts: “Yesterdays.” “Carinoso.”
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Dealers: Ever since his "Last Tango" soundtrack, Barbieri
has gathered new fans from both pop and jazz.

JOE VENUT! & ZOOT SIMS—Joe & Zoot, Chiaroscura CR
128. Venuti and Sims were made for each other. Both of them
have definitely made their mark in the annals of jazz history
and this new combination will further their reputations. The
soloing 1s all exciting and they can go from a laid back stand-
ard to a rocking blues with the greatest of ease. While Venuti
ts getting up in years, he is playing younger and with more
vitality than ever.

Best cuts: “0h, Lady Be Good,” “C Jam Blues."

Dealers: This can be displayed in either jazz or classic jazz.

GEORGE DUKE—Faces In Reflection, BASF MC 22018
Duke has scored a major success with this album. It is the
first time ever that his keyboard genius has been shown. His
assortment of instruments on this effort includes electric pi-
ano, organ, ARP, ring modulator and phase shifter. While this
array of keyboards sometimes becomes gimmicky, Duke ac-
complishes it with a flair of his own. Don't forget that he
played with people like Frank Zappa and Cannonball Adderly.

Best cuts: “The Opening.” “Psychosomatic Dung.” "Da
Somba.”

Dealers: This album could really make a dent on the jazz
charts and George Dube is an underground favorite.

VARIOUS ARTISTS—The Drums, ABC ASH-9272-3. This 15
well organized anthology of drummers, demonstrating the
similarities and differences of 24 name energizers. The six
sides are heavily loaded toward 1960's perfformances with Sid
Catlett and Baby Dodds the lone 1940°s cats. Aside from en-
jaying the likes of Buddy Rich, Art Blakey, Max Roach, Kenny
Clarke, Philly loe Jones, Roy Haynes, Shelly Manne and Chico
Hamilton, among others, there are plenty of outstanding horn-
men working along, so the music is musical rather than bom-
bastic or full of boring drum solos.

Best cuts: “Statement,” “Brainwashed,” "lim-Jeannie.”

Deaders: Showcase this box set near your jazz section.

I Classical

MILTON KAYE—Ragtime At The Rosebud, Golden Crest
CRS-31032. A strong concept album keyed to the famed St.
Louis bistro-brothel where ragtime flourished. Main value
here 15 the grouping of works by less frequently heard com-
posers of the tum-of-the-century, in addition to a goodly
sampling of Joplin. Of special interest are items by Rosebud
pianist Thomas Turpin, and the prolific Artie Matthews. Kaye
does okay.

Dealers: There's a ready-made market of rag collectors oot
there prepared o dig further into the genre,

LEE ERWIN —Rosebud, Angel 5-36075. Ragtime on a large
theater organ works just fine. The sound itself returns the lis-
tener Lo an earlier time era, and Erwin seems immersed in the
idiom. Mastly Jophin here, but other selections by Eubie
Blake, Kemry Mills and Harry Guy round out a program that
ragtime buffs will find hard lo resist.

Dealers: Put it up front and keep plenty of stock on hand.

PHILADELPHIA ORCH.—Spectacular Marches, RCA ARLI-
D450. Eleven classical march selections that everyone who
ever took Music Appreciation | knows. Led with deft hand,
and in sumptious sound, heard are such double-time chest.
nuts as “March of the Toreadors,” “Marche Militaire,” Men-
delssohn’s “Wedding March,” Beethoven's “Turkish,” and
others of equal familiarity. Good for racks and should move
well where displayed.

SmQuadrasonic

JOE WALSH—The Smoker You Drink, the Player You Get,
ABC CQD-40016 (Sansui (S matrix), Without question, ABC's
Command and Impulse series has unveiled some of the best
matrin quad available and this particular album using the
new QSD-1 Sansui decoder that won't be available to the
public in the U3, until perhaps next year, comes across with
startling impact, acoustically as well as artistically. “Rocky
Mountain Way™ seems to have more definition, listening to
the LF wia the regular matrix decoder in the Sansul QRX-6500
amplifier. The QS0-1 Sansui decoder does 50 much more in
the way of separation (Sansui claims 22-35 db between all
four channels) that you'd rather listen to LPs via the new de-
coder, but the current unit works well on this LP; you pick up
a lot of rear information; certainly, enough to enchant young
adults.

Best cut: Artistically is "Happy Ways," though there's less
rear information. A superb matrix LP.

{Continued on pape 58)
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APL1/APS1/APK 10285

Their album just turned gold and contains the hit
single "Wild Flower?

wm . | .I ;E:;--
AT

’ APL1/APSI/APK1.0335

bless our soul.

Includes the gold single “Just Don't Want To Be
Lonely™ and the new hit single "Happiness is Just
Around the Bend”

APL1/APS1/APK 10323
Contains their hit single “Rock the Boat” that's rockin’
the whole country.

__—‘-“
APL1/APS1/APK1-0495

His new album comes out in July with the new single
“Take Your Pleasure Where You Find It.

NG/ Records and Tapes
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LED SAYER—One Man Band (3:35); producer; A. Faith, D.
Courtney; writer: L. Sayer, D. Courtney; publisher: Chrysalis,
ASCAP. Warner Bros. 7824. A simple enough ditty but ex-
tremely catchy, and could be radw drive-time fare all sum
mer. Lyrics about hard times bemg a street musician playing
for tossed cons and rousted constantly by cops. Repelitive
hurdy-gurdy guitar beat is effective with matenal.

BLOODSTONE—That"s Not How It Goes (3:04); producer:
M. Yernon; writer: W_ Draffen Ir.; publisher: The Crystal Juke-
box Inc., BMI. London 1055.

POCO—Faith In The Families (3:13); producer: J, Richard-
son; writer: P, Cotton; publisher; Fool's Gold, ASCAP. Epic 5
11141, (Columbia).

THE CATS—Be My Day (3:00); producer: Al Capps; wnter:
L. Murray; publisher: Prodigal Son, BMI. Fantasy 727,

W f%;r g _

JERRY BUTLER—Take The Time To Tell Her (3:48); pro
ducer; J. Butler; writer: M. Yancy, J. Butler; publisher; Butler,
ASCAP. Mercury 73495, (Phonogram). A made-to-order soul
hit baltad, one of Butler's best disks ever. Lyric has “Try A
Little Tenderness™” message expressed in gritty reality of con-
temparary urban lerms. Melody and produclion expressively
heartiet.

JOHNNY BRISTOL=Hang On In There Baby (3:23); pro-
ducer: ). Bristol; writer: ). Bristol; publisher: Bushhka, ASCAP.
MGM 14715. Except for the funky tenor voice rather than a
rumbling basse profundo, this could be Barry White and the
Love Unlimited Orchestra. With swooping, romantic strings, a
pleasingly tricky melody and intensely communicative lyrics,
it's soul romanticism at its best.

“Top Singl

recommended

LAURA LEE-] Meed It Just As Bad As You (3:00); pro-
ducer: B. Holland; writer: E. Holland, B. Holland, R. Wylie:
publisher; Gold Forewver, BMI. Inwictus 1264.

ESTHER PHILLIPS—Such A Night (3:20); producer: Creed
Taylor; writer: M. Rebennack; publisher: Walden, Oyster,
Cauldron, ASCAP. KUDU 921.

YELLOW SUNSHINE—Yellow Sunshine (3:24); producer:
R. Chambers, K. Chambers; writer: R. Chambers, K. Cham-
bers; publisher: Mighty Three, San-Roland, BMI. Epic 4753
(Columbia).

 Easy hstenlng

CLED LAINE—Gimme A Pig Foot & A Bottle Of Beer (3:15);
producer; P. Spargo; writer: W. Wilson; publisher: Northern,
ASCAP. RCA DJ30-0310. Flip: "Send In The Clowns" {3:19);
producer: same; writer; 5. Sondheim; publisher: Beautiful
Revelation, ASCAP. RCA picked "Send In the Clowns” as A
side, though even Sinatra hasn't gotten on the Hot 100 with
this Sondheim show tune. However, the 33 review committee
feels strongly that Ms. Lane's elegant delivery of a raunchy
old blues is a better bet for the mass arplay this superb
singer has so far been unable to win in the U.S.

FirstTi

C.M. LORD=Your Love Is Like The Moming Sun (2:43);
producer: W. Long, R. Adcock; writer: Al Green; publisher:
Jec, Al Green, BMI. London 205. C.M. Lord is the group, Cathy
M. Lord is a brilliant new high-energy rock vocalist, one of the
few who manages to be herself rather than a neo-Janis. Her
strong, meaningful interpretation of an unfamiliar Al Green
song 5 unsullied delight.

DEBRA ANDERSON—Funny How We've Changed Places
(2:32); producer: A Paul Vance Prod.; writer; PJ. Vance, G.
Sudo; publisher: Moonbeam, ASCAP. Musicor 1497. A new
soul artist with lots of voltage and a highly individual style
debuts with well-packaged song about that winner-loser turn-
about in love.

FRESH START—Free (2:39); producer: S. Barmi; writer: P.
Frank, B. Pratt, F. Allen; publisher: Dona Marta, Fifth Floor,
Mappo Time Period, ASCAP, DUNHILL 15002. Mice, tight
racker with soanng melody over powerful beat from new
ABC/Dunhill act produced by Steve Barri. Catchy melody
hiook on chorus, Lead singer sounds a bit like David Clayton-
Thomas.

Country

ARLEEN HARDEN—Leave Me Alone (Ruby Red Dress)
(3:05); producer: Frank Jones; writer: Linda Laurie; Anne Ra-
chel/The Brooklyn Music Co. (ASCAP); Capitol 3911. Miss
Harden gives a country-pop rendition of the Helen Reddy
number. and shows again she is among the best. It was such
a strong pop hit, it's bound to make it in country. And Frank
Jones retains the production touch. Flip: “It’s So Good With
You," producer: same; writer; Freddie Hart; Blue Book.

CONNIE SMITH—1 Never Knew (What That Song Meant Be-
for (2:35); producer: Ray Baker; writer; 5.0. Shafer; Acufi-
Rose (BM1); Columbia 4-46058. Excellent song, with just the
proper treatment. Fine arrangement as well, It's the sort of
ballad Connie does best. Flip: Mo info available.

HANK WILLIAMS JR.<I"l Think of Something (2:21); pro-
ducer: Jim Vienneau; writers: Jerry Foster, Bill Rice, Jack &
Bill (ASCAF), MGM 14731, Take a voice like that of young
Hank, add a Foster and Rice song, give it the Yienneau touch,
and there's another hil. It's somewhat on the order of his
“Lasl Love Song." which was his best ever.

LYNN ANDERSON-Talkin’ to the Wall (2:37); producer:
Glenn Sutton; writer: W. McPherson; Folio (BMI); Columbia
4-46056. Lynn sings her heart oul in this one, and it's an-
other fine production, with plenty of background voices. Flip:
No info available.

agigns  in Jo oart .,.'
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SUE RICHARDS <Ease Me to the Ground (3:02); producer:
Milton Blackford; writer: Bud Reneau; Chess (ASCAP); Dot
17508, By far her best to date, it's a soft ballad which she
does beautifully, She could be still another winner for this
label. Flip: No info available.

BOB LUMAN—Let Me Make the Bright Lights Shine for You
(2:24); producer: Glenn Sutton; writers: W. Jennings, T.
Seals; Danor (BMI); Epic 5-11138. IU's a different sound for
Luman but, as usual, he handles it perfectly. He has one of
the richest voices going, and this one is a strong one for him.
Flip: No info available.

-SHARON VAUGHN—Take My Love Along (2:32); producer;
Farah; writers: Jerry Foster & Bill Rice; Jack & Bill (ASCAF):
Cinnamon 799, This singing partner of Narvel Felts does well
on her own with this one, and, of course. It's a Foster-Rice
song again, Flip; “Never A Night Goes By " All credits same.

recommended

RED STEAGALL—Finer Things In Life (2:54): producer: Glenn
Sutton; writer: Jim Weatherly; Keca (ASCAP); Capitol 3913.

LINDA MAE—Porter Jordan (3:04); producers: Haynes, Sty-
ner, Duncan;, writers: M. Haynes, P. Jordan; Unichappell/
Acme Feed & Seed (BMI); MGM 14730,

BILLY C. GRAHAM—Have a Good Time (2:30); producer:
Glenco; writers: B. Graham, G. Castleberry, Allanwood (BMI);
Capitol 3909.

DANNY MACH-Watch Qut Woman (2:45); producer: Jean
Zimmerman; writer: Glenn Mooney; Crooked Creek/Front
Lawn (BMI): Sing Me 452,

EDDIE RAVEN—Carolina Country Moming (2:14); producer.
Don Gant; writer: Eddy Raven; Milene (ASCAP); ABC 11449

CONNIE CATO-5uper Kitten (1:56); producér: Audie Ash-
worth; writer: Gene Crysler; Central Songs (BMI), Capitol
3908,

DIANNE SHERRILL—Lucky Ole Me (2:36); producer. Fred
Foster; writer: Betty lean Robinson; Four Star (BMI); Monu-
ment 8614.

Pichs—a top 20 chart tune in the opinion of the review panel which
voled for the selections published this weel: recommended-
2 tune predicied will land on the Hol 100 between 20 and 60,
Review editor—Bob Kirsch.

® Continued from page 56

MARION BROWN—Sweet Earth Flying, ABC AS-9275 (San-
sui (S matrix). Certain elements of jazz, specilically the slow-
moving off-melodic contortions exhibited by Marion Brown's
group do well in quad. The separation 15 excellent in parts two
and one of “Sweet Earth Flying." a four-part movement. You
tatch percussion and piano in the rear. The same can be said
for mstruments in part three of "Eleven Light City,” another
massive jazz work, The result is that the lislener becomes im
mersed in the music . . . in effect, a part of the group itself.
Country bands are usually also no larger than a jazz group,
but the producers haven'l discovered this “immersion” effect
for quad. Jazz producers, particularly Impulse’s Ed Michel,
have and not only are all of the artistic jazz concepts of Mar-
ion Brown clearly exploited, but quad adds listener involve-
ment. A decently pood quad LP, held back only because of its
slow musical nature.

ORPHAN—More Orphan Than Not, London XPS 645. A

catchy countryish Eagles sound s delivered by the New Eng-
land group led by writer-singer Eric Lilljequist with harmoniz
ing help by Atco's Jomathan Edwards. Highly commercial
possibilities.

Best cuts: “‘That's What You Sad™ "Sometimes |

Wonder.”

Dealers: This is London's big push group for the summer

and the debut LF demonstrates why,

HEARTSFIELD—The Wonder Of It All, Mercury SRM-1
1003. (Phonogram). Fine, mellow, versatiie music ranging
from the sweelest of acoustic folk-country to tastefully
raunchy electric fuzz tones. One wonders why the group had
to scuffle around Chicago for several years before getling
signed. Heartsfield is a real winner.

Best cuts: “Wonder Of It All" “Lafayette County.”

Billboard’s Recommended LP’s

WEDNESDAY—Last Kiss, Sussex SRA 8034. This youthful
but polished Canadian foursome has already charted with two
of the pop-MOR versions of rock oldies contained in this first
U 5. album release, One side 15 the maudlin oldies they spe-
cialize in and the other is softly pleasant originals by the
group members.

Best cuts: "“Teen Angel,” “Last Kiss."

STEVE EATON-Hey Mr. Dreamer, Capitol 5T-11245. Soft-
sell but high-quality music with impeccable production by
Jay "I Am Woman,” Senter and his cadre of studio all-stars.
Eaton writes totally lovely songs that should show up as hils
by other artists soon.

Best cuts; “Hey Mr. Dreamer,”

Pop

JIMMY CLIFF-Struggiing Man, Island SW-9343. The reggae
master delivers al his usual lop quality and will hopefully
reach maore of the audience he deserves this time around. LP
theme as shown in cover art seems oriented to Jamaicans
struggling in England, as opposed to the home scene. Fine,
distinctive music. Best cuts: “Struggling Man,” "Good Good
Old Days.”

“Rag Doll.”

JEFFREY COMANOR—Epic KE 32832. (Columbia). He's been
around a good while as soloist, group leader, comedian and
writer. Now on CBS, Comanor has an urban Shel Silverstein
approach with occasional balladeering. Best cut: "My Blue
Lady."”

JIM DAWSON—RCA CPLI 0601, Dawson's third LP, first for
RCA, proves to be worth listening to, as he displays both his
writing and recording talents to the fullest, Production job by
Cashmen and West also standoul. Best cut: “The Light Of
Day,"

THE CATS—The Love In Your Eyes, Fanlasy, F 9443, Should
be commercially successful on a number of fronts, notably
pop. A Dutch group with strong ties to jazz, the Cats turn
their energies more to crisp pop selections with hine resulls.
Technical qualities of disk are also worth mention. Best cuts:
“She’s On Her Own,” “The Love In Your Eyes,” "Time
Machine."

COU CHRISTIE=Three Brothers, THE 2000. Christie's come-
back LP, this disk should score points on both the pop and
country markets. Material is interesting, and typical Christie.
Best cuts: "“Zip-A-Dee Doo-Dah,” "Wilma Lee And Stoney”
and “Beyond The Blue Horizon.”

STU GARDNER—And the Sanctified Sound, Volt VOS 9503.
From the moment this album begins, it's evident Gardner
would be more exciting live than on record, While the album
has a nice feel 1o it, there doesn't seem to be great excite-
mentl. He is ably backed up on several of the culs by former
members of the Watts 103rd St. Band including Charles
Wright on guitar. Best cuts: "Home On The Range,” "Sweet
Matilda.”

JOE “FINGERS" CARR—The Black & White Rag, Capitol ST
11303. Joe “Fingers™ has sold steadily over the years and is a
prime exponent of the fast, mechanical style that dominated
recent ragtime playing before the “Sting” and Joshua Rifkin
pioneered a return to the elegant roots. “Maple Leal Rag”
sounds like a pianola here, compared lo Rifkin's suave None-
such reading. Best cut: “Entertainers Rag."

PERCY FAITH-The Entertainer, Columbia KC 3306. Percy
Faith and orchestra have had great longevity. They always
have nicely charted versions of the current pop songs and
this album s no exception. There 5 a mixure of old songs
with new ones and and the outcome is just plain enjoyable
easy listening. Best cuts: "The Entertainer,” "Bend Me,
Shape Me,"” “"Midnight at the Dasis.”

DON SUGARCANE HARRIS—I'm On Your Case, BASF MC
21912, Harris tnes lo do many things on this album and only
succeeds on half of them. He's a wizard on violin, but even
this gets clouded al times by background vocals and horns.
Still, there are enough pood selections to offset these failings.
His vocals are often-times very soulful, and he is happily re-
joined with his old partner Dewey Temy of Don and Dewey
fame. Best cuts: “I'm All In," "Dear John."

soul

BETTYE CRUTCHER—Long As You Love Me, Enterprise ENS
7505, The performances on this album all show the polish of
Memphis and the funk of Muscle Shoals. Bettye Crutcher
shows a lot of style in this outing and her voice has a natural
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sheen to it. A few songs have a crossover possibility from soul
to pop. Best cuts: “Long As You Love Me,” “Passion.”

GENERAL CROOK—Wand WDS 697. The general, who pro-
duced and arranged his LP in Chicago, sounds sometimes like
a laid-back Sly. But most often he’s his own musical man with
his wide-ranging vocals and tasty keyboards. A welcome ar-
rival. Best cuts: “Tell Me Watcha Gonna Do,” "I'm Satisfied.”

JOHN GARY WILLIAMS —5tax, 5T5 5503, Smooth vocals plus
fing arrangements underscore this entire package, Material
goes a long way with Williams abilities, but would stand on ils
own anyway. Best cuts: "1 See Hope,” "How Could | Let You
Get Away.”

LOU BOND-We Produce, XPS 1904. Bond's debut here
should bring him some good market accepiance. Lush
orchestration behind his vocals go a long way to help him hit
the mark, While flavored with r&b, material used carries Bond
into other areas of expression. His vocal abilities take the trip

well.
classical

PETER MAXWELL DAVIES: VESALN ICONES—The Fires of
London, Nonesuch H-71295. His unconventional use of con-
ventional instruments and sure ability to convey valid emo-
tional expeniences via an avant-garde vocabulary, has al-
tracted a dedicated and growing audience for Davies. This 14-
part work, inspired in part by the famed Vesalius anatomical
drawings, and triple layered in meaning and musical struc-
ture, is oulstandingly performed and recorded. |deal for col-
lege market

CORNET FAVORITES —Gerard Schwarz, Nonesuch H-71298. A
nostalgic look back to the heyday of the bandstand virtuoso
when cornet soloists provided aural thrills in parks across the
country, Schwarz offers a veritable feast of iriple-tongue
acrobatics in his remarkable renderings of mostly turn-of-the.
century pieces, including a sensalional perlormance ol an
earlier and exuberantly cornball set of variations on “Carnival
of Venice."
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