Releases Pruned

By English Firms

LONDON—The g product cut-
back in the UK. has begun, with
companies severely pruning their
release schedules as the production
and vinyl problems coupled with
the three-day week begin to hit home

Polydor had no albums out last
month and only 10 planned for Feb-
ruary. This compares with 12 and 16
duning the corresponding months
last year,

smngles were 27 and 24 during

NATRA’s Files
Are Subpoenaed

NEW YORK-The Natuonal As-
sociation of Television and Radio
Announcers (NATRA) has shipped
in excess of 400 pounds of its corpo-
rate records from its Chicago head-
guarters to Newark, M., for review
by the LL5. Attorney ||:'Iﬂ|'.|]'ll' into al-
leged corruption in the music indus-
Iry

The records were subpoenaed Jan.
251orreview Feb. | .-"Llllmugh noin-
dividuals of the organization were
summoned (o auend, Ceail Hale,
NATRA's president, along with at-
torneys John Bustamante and Kos-
coe Foreman, were expected to be
on hand to answer guestions which
may have arisen out of the review of

(Cantinuwed on page 16)

January and Febroary last year
compared with seven and 13 this
VEar.
A company spokesman said: “We
are having to make sure each single
15 a potential hit and suck to safe-
selling artists with albums. Sched-
ules for the rest of the year will be
adapted according to the prevailing
industral situation.™

Phonogram’s output last month was
|6 albums, compared with 21 last
vear, and 12 this month, compared
with 20. Singles for January were
down from 13 to nine and in Febru-
ary from 19 10 12

Badly hit is EMI. January albums
were down from 47 to 25, H:IL|UL:|||]:‘T._'
all the company’s distnbuted lines,
and in February from 66 down to 13,

An EMI spokesman samd: “We
plan to Increase our output from
now on. This month and last are par-
tcularly low because we wanted a
chance to replenish our back-catalog
stocks, Now this has been achieved
we will step up the new releases,”

Album releases by CBS for Janu-
ary were cut by about half this year
The cump.m}.' released six albums
compared to 13 in January last year.
amgles were shghtly down with 11
releases in 1974 compared to 16 for
the sume month last vear,

Projected Februa I'.}- releases are

(Continued on page 37)

Times Pub in
Deals & Disks
As Producer

By ROBERT SOBEL

NEW YORK-The New York
Times Music Publishing Corp.,
launched last October under the
helm of Murray Deutch, 1s expand-
ing its vistas and moving ahead with
new acquisitions, One of the first im-
portant steps being taken recently by
the company, in addition to its pur-
chase of Metromedia’s publishing
operation, is the establishment of an
in-house production division which
will engage artists, writers and pro-
ducers for the purpose of makmg

masters 1o be sold to labels.
(Continued on page 19)

U.S. View of MIDEM:
Business Not as Usual?

By MIKE HENNESSEY
& RICHARD ROBSON

CANNES—Although U.S. partic-
ipation at MIDEM This year was

greater than ever, with maore than

120 companies listed in the guide,
there was a divergence of opinion
among American participants as to
the amount of business transacted.

The most anta-MIDEM line came
from Umited Artists mternational
operations vice president, Lee Men-
dell, who told Billboard: “Unless

fContinued on page 42)
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Matrix Take 18%
Lead Vs. Discrete
—Retailer Survey

By CLAUDE HALL

LOS ANGELES—Matnix quadrasonic records, in spite of the advent of the
WEA Group of Atlantic, Elektra, and Warner Bros. Records into the CD-4 dis-
crete system, are out-selling discrete quadrasonic albums 58 percent to 42 per-
cent, according to a survey of leading recording stores coast-to-coast by the
Billboard research department,

Twenty of the dealers rt:purl:l:d that album sales were holding steady; an-
other 10 said that sales were growing although a few of these admitted that the

growth was slow. Other dealers said :
guadrasonic %1:1-2&- were pmoLr A Hous- wem S‘ﬂtﬂs I““ Jﬂzz
Fair in France in July

ton dealer said discrete albums sold

well, but were hard to get. A Boston

dealer said matrix sales, specifically By SAM SUTHERLAND

Columbia Recores product, were up NEW YORK-Newport Festival

and discrete sales were “nothing. promoter and international jazz en-
trepreneur George Wein will further
expand his festival activity with the

First Annual International Fair of

Blues and Traditional Jazz, a week-

Dealers in Philadelphia, Mem-
phis, Minneapolis, and New Orleans
specifically pointed to excellent (3-8
gquadrasonic cartridge sales. In fact,

Sellers’ Antipiracy
Involvement Grows

one New Orleans dealer said that al-
hl.lil'[L"- 1n thl..ldl'.]"«i.'lﬂlll_ ITII]"&[!".- ITI-.'I'l.]'IF.
were selling “just fair” and that Q-8
track cartridges were “doing much
better.” Another New Orleans
dealer said that diserete album sales

had been improving as of the first of

the year. Dealers in Atlanta and Fort
Worth said they don't sell much
gquadrasonic, as did one Baltimore/
Washinpton dealer. A total of 33
leading stores were surveyed during
the past week for this report.

By JOHN SIPPEL

LOS ANGELES—Richard Taxe,
who announced a novel marketing
plan tor 4 new seres of sound-alike
tapes to retal nanonally at a new
low $2.490 (Billboard, Jan. 12) was
released on 510,000 bond here Fri-
day (25) after federal authoritics
raided four premises locally, which
they allege were manufacturing and
'n‘-'.ll'l..‘|f|L!'LI:-iH:_‘ lacihiues, owned by

By EARL PAIGE

ST. LOUIS—Including numerous
retail outlets as defendants and
urging artists to testify are among
steps the industry should ke in
tape piracy suits said Len Dimond,
Phonogram director of production,
here w testfy in actuon brought by
three labels against a local distnbu-
1ar.

In seeking a permanentinjunction

long tribute to the creators of tradi-
tional jazz that will headline both
first-rank U.S. and European jazz
talent at the Arenes de Cimiez in

Nice, France, this July
Wein, who first broached the con-
cept 0 BEuropean jazz enthusiasts
and civic leaders last fall, 18 dedicat-
ing the fair to the music of Lows
Armstrong, Sidney Bechet, Jelly
Roll Morton, Johnny Dodds, King
Oliver, Lester Young, Coleman
{ Continued on page )

(Comtinued on page 15)

(Continwed on page 8)

The biggest Enghsh phenomenon i recent memary is Leo Sayer, whose
'~1h"~-'- Must Go On,” have
swept to the top of the British charts, Now he's ready 1o take on the Stales

first album, SILVERBIRD, and first single, "The

on Warner Bros, Records

{Advertisemeant)

Russ Regan Speaks Out

Sea page 3

Leo Sayer writes, sings and performs like no one else. He's already topped
the British charts with his first album, SILVERBIRD, and single, “The
Show Must Go On.”" They're bath ready to do the same for America, on

Warner Bros. Records (Advertisamant)
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General News

MICKEY ADDY, left, “*“The Baron' and Billboard account executive, is feted at

party in New York Jan. 22 for being No. 1 eighty-year-old at the magazine.
Addy holds up Bill Wardlow, Billboard associate publisher, as Lou Levy, vet-
eran music publisher, and William D. Littleford, Billboard Publications presi-

dent, join in the general festivities.

CHART ANALYSIS:

Anything on Top 10;
Bewildering Hit Mix

By NAT FREEDLAND

LOS ANGELES — Anybody
searching for a consistent direction
to today’s music is bound to be se-
verely confused by this week's top
10 singles on the Hot 100. Top two
positions are held by basically MOR
records, “Love’s Theme,” by Barry
White (1) and “The Way We Were™
(2) by Streisand.

But there are also four soul cross-
overs, two country crossovers and a

Country Academy
Show Airs Mar. 28

LOS ANGELES—The Acad-
emy of Country Music’s Awards
Show, set onginally for national
telecast on Mar. 29, has been
moved to Mar. 28, according to
producer Gene Weed.

The event will be held at the
John Wayne Theatre at Knott's
Berry Farm, Mar. 25,

patriotic spoken-word novelty,
“Americans” (4). The only straight
rock tune in the top 10 1s an oldie,
Ringo Starr's novelty revival of
“You're Sixteen™ (3). However, || to
13 are hard-rocking pop singles, in
order; Steve Miller’s “The Joker.”
“Smokin’ In the Boys Room™ by
Brownsville Station and David Es-
sex's “Rock On.”

What all this represents is the
widely scattered direction of in-
fluences on mass listening habits, If
there is any underlying thread be-
tween the top 10 singles, it is their
strong traditional pop construction
values, whether the record’s starting
point is soul, country, MOR or rock.
Once again this displays the return
towards well-structured “hook™
songs and productions predicted by
Billboard since autumn 1973,

The four soul crossovers this week
are Aretha Franklin's “Until You
Come Back To Me" (5*), “Show

(Continued on page 15)

TALENT REVIEW:

Sinatra Back:
Stout Starter

LAS VEGAS—Frank Sinatra
made his long awaited return to the
Strip. Opening the bill was Joey
Heatherton. Her last engagements
at Caesars Palace, Sahara-Tahoe
and the Riviera were semi-disasters,
This time she was better, but con-
sistently fails to let her talent work
for her. She tries so terribly hard
to be sexy that she looks foolish.
Being the only girl on the bill was
to her advantage.

Comedian Pat Henry has “been
carrying Frank for years” and al-
ways in fine style.

Sinatra walked on stage Friday
and immediately received a stand-
ing ovation. He was there to sing.
The crowd was black ue, star dusted,
champagne drinking and would
have awarded him a standing ova-
tion had he decided to play the
kazoo. He received oo many stand-
ing ovations to counlt and consid-
ering the majority of the audience
personally knew Frank it didn’t
mean (oo much.

Sinatra was nervous and tense. It
became apparent that éven more
than the crowd wanting Sinatra
back, was Sinatra’s desire to be back.
[t was his own personal triumph.
The most impressive thing about his
presentation was the obvious
amount of thought and hard work
that went into the song selections
and arrangements. Some of Si-

(Continued on page 20)

CBS Meet Showcases
Optimism, Peak Sales

NASHVILLE—Citing this city's
strength as a “crossroads of many
musical categories,” as described by
Columbia Records president Irwin
Segelstein, the CBS Records sales
meeting here—the first sales summit
to be held by a major record com-
pany here, and CBS’ first joint sales
meet, in contrast to ils previous re-
gional approach—was buoyed by the
firm's strongest sales figures to date
and showcase performances by label
talent.

Some 360 sales and promotion
personnel convened for the four-day
gathering, an affair which Segelstein
disclosed may set a new precedent
for future sales meetings. High-
lighting the breakdown of sales fig-
ures for CBS' 1973 performance
were Epic’s vice president of sales
and distribution Ron Alexenburg's
reports on sales increases for the
Epic and Custom Labels, with Epic
reportedly rising 62 percent while
the Custom Labels, substantially ex-
panded over the past two vyears,
showing an impressive 779 percent

Gold to O’Jays

NEW YORK-—Philadelphia
International recording artists
the O'Jays have received their
fourth gold record for the album,
“Ship Ahoy.” Philadelphia Inter-
national is a Columbia Records
Custom label.

increase. Over-all sales growth for
Epic/Custom Labels stable during
the last four years was pegged at 245
percent.

The decision to hold a combined
meet was explained by Bruce
Lundvall, CBS vice president, mar-
keting, who indicated during his

{Continued on page 62)

Big Tree Sets
Atlantic Deal

NEW YORK-—Atlantic Records
has signed a distribution pact with
Big Tree Enterprises, Lid., bringing
that label’s roster of artists and the
Big Tree logo under Atlantic’s distri-
bution and marketing operations.
Atlantic senior vice president and
general manager Jerry Greenberg
concluded the deal last week with
Doug Morris and Dick Vanderbilt,
Big Tree heads.

Current roster for Big Tree in-
cludes Lobo, Brownsville Station,
Aprl Wine, Jefferson and Shayne.
Both Lobo and Brownsville Station
have scored recent chart successes,
with Lobo produced by Phil Gern-
hard and Brownsville Station pro-
duced by Doug Morris.

Big Tree product was formerly
distnbuted through Bell. The first
Big Tree product to be handled by
Atlantic will be released later this
month.

Regan Recounts Hit Years

Studio Workshop Formed

By ELIOT TIEGEL

LOS ANGELES—Producer Tom
Wilson and two associates have pur-
chased Sound Recorders from Film
Fare and will vtilize the facility as
the focal point for a planned music/
recording studio workshop for mi-
nority members.

Wilson and his two partners,
Howard Gilliam and Antonius Van-
derploeg, have formed Angel City
Entertainment to run the studio,
which has been renamed Angel City
Sound, plus the workshop, plus An-

gel City Productions and two pub-
lishing firms, Earthship and Terra-
plane Musics.

Wilson has been working on the
packape since leaving Motown last
July where he had been executive
producer and a special assistant to
label president Ewart Abner.

The new owners are currently
changing some of the cosmetics
around the studio located at the cor-
ner of Yucca and Argyle Streets in
Hollywood. (Continued on page 19)

Varied Factors Stimulating
Singles’ Purchasing Surge

By BOB KIRSCH

LOS ANGELES—Single record
sales may be enjoying their strongest
surge in years according to a survey
of mass users, manufacturers, one-
stops and record pressers, primarily
as a result of the higher cost of LPs,
better quality singles, good avail-
ability of styrene for production of
45°s and higher competition to get
on radio playlists.

Much of the new enthusiasm for
the singles market is coming from re-
tailers, who are devoting more space
to singles, carrying more titles and
finding that young consumers sim-
ply don’t have the money to pur-
chase a $5.98 or $6.98 list LP.

“With the exception of our tradi-
tional one-stop in Sacramento,” said

Tower Records owner-founder Russ
Solomon, “we were carrying only 30
or 60 titles in each store and singles
were accounting for only | percent
of our business a few years ago. In
our San Diego store, we were even
being racked.

“Then we decided, there is life in
the singles and moved to get back
into the markel. So far it's paid off,
because we are now doing around 3
percent of our business in singles,
Each outlet now carries from 250 to
300 titles and a slough of oldies. And
in the San Francisco store, we are
moving tape to a separate section
and devoting that space to singles.
We expect to double or triple our in-

(Continued on page 185)

EDITOR'S NOTE: Billboard
Muagazine periodically explores the
viewpaint of a record company execu-
tive in an in-depth interview. Here,
Russ Regan, president of 20th Cen-
tury Records, Los Angeles, is inter-
viewed by associate news editor
Claude Hall.

HALL: The industry 15 now af-
fected by a vinyl shortage. Will this
ETOW?

REGAN: | think it’s a blessing in
disguise. I think record companies

9 Labels Map
Wis. Suit Gripe

MILWAUKEE—Nine plaintiff
labels are planning an appeal fol-
lowing what is regarded as an un-
precedented decision by a judge
who stated Wisconsin law does nol
apply in unlicensed duplicating but
that pirating is morally reprehen-
sible (Billboard, Feb. 2).

Plaintiffs attorneys stated earlier
that their chient firms stand to lose
$30 mulhon in future business. A
curious point in testimony disclosed
that defendant Economic Consult-
ants of suburban Brookfield here
has been making regular royalty
payments accepted by Screen Gems-
Columbia, subsidiary ol a plainnil
label in the suit

The 34-page decision of demurrer
by Milwaukee County Circuit Judge
Robert W. Landry was based en-
tirely on pleadings and not test-
mony, but testimony nevertheless
found Economic Consultant (d/b/a
E-C Tape Service) president David
L. Heilman stating his firm has paid
or tendered for payment over
$ 100,000 in statutory fees.

Testimony in July of last year, at

(Continued on page 33)

are going to be more selective in the
product they release. | think record
producers, too, will be in competi-
tion for that vinyl and will try to pro-
duce even better records. [ think the
marketplace is going 10 be more de-
sirable because there won't be the
constant influx of product like in the
past.

HALL: For much too long, the
record has been a loss=-leader for the

major department chains. Do you
think that will end, at least to some
extent, now that we are faced with a
vinyl shortage?

REGAN: I think it will certainly
diminish, though it may not end en-
tirely. I wish it would. But, unfortu-
nately, there are a lot of people out
there who prostitute our product.

HALL: Record stores or record
men?

REGAN: I'm talking aboul mer-
chandising people who use our crea-
rive results as loss-leaders. Actually,
I don't think record stores are guilty
of this. 1 think 1t’s the department
stores. They've been giving away our
prime product and 1 just don't think

Decca Transfer
Suit Bid Denied

NEW YORK-The U.S. District
Court here last week denied a mo-
tion by Decca Records to transfer to
California jurisdiction a suit
brought by the American Mechani-
cal Rights Association against the
record company alleging a failure to
satisfy fully royalty obligations due
AMRA members.

In the action, filed here last Sep-
tember (Billboard, Oct. 13), AMRA
charged that an audit of Decca
books disclosed a nonpayment of
$37,495.97 in royalties covering the
period from Jan. 1, 1965 to Dec. 31,
1968. Decca has denied the charges,
claiming that the audit contained
“numerous errors.”

that's healthy. 1 think the consumer
is going to buy his records where he
can get the best price. It's not as if
he’s buying Sony or Hatachi or JVC
... he's buying an artist and he can
get that artist in any store he poes
into. 50, [ would like 1o see an end to
price-culting. Unfortunately there
won't be.

HALL: You said that so far you'd
felt no effect of the vinyl shortage.

REGAN: Well, 1 personally
haven't felt the effects of the short-
age yet because Columbia Custom”
Pressing has us on an allotment and,
luckily, so far they've taken care of
us. But, as far as expansion is con-
cerned, I'm worried because 1 don’t
know how much further I'll be able
to go.

HALL: Have you cut back?

REGAN: I haven't bought a new
act in three months. [ haven't signed
a new actor bought a master in three

(Continued on page 16)

Dylan LP Hits
No.19 on Chart

LOS ANGELES—Among the
strongest new chart entries this
yvear 15 Bob Dylan's Elektra al-
bum, “Planet Waves,” which hit
this week's Top LP's survey in the
19th position with a star.

Dylan’s hitting the chart in the
upper rungs one week after the
album’s release coincides with
his SRO national tour.

According to Billboard’s Chart
Department survey during the
first week the album was in re-
lease. all dealers surveyed re-
ported the LP in their top 15 best
seller list.

More Late News
See Pages 18, 19, 62
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What away to

20th CENTURY RECORDS AWARDS 1973-1974

GOLD SINGLES

1973-1974 MUSIC TRADE AWARDS

ARTIST TITLE CASHBOX MAGAZINE ARTIST RATING
BRIGHTER SIDE OF DARKNESS iave Jones” NEW MALE VOCALIST R & B BARRY WHITE 1
MAUREEN McGOVERN “The Morning After” NEW MALE SINGLES ARTIST BARRY WHITE 1
BARRY WHITE “I'm Gonna Love You JustALittle | NEW MALE ALBUM ARTIST BARRY WHITE 1
More Baby" NEW GROUP VOCAL R &B (SINGLE)” BRIGHTER SIDE OF
DeFRANCO FAMILY “Heartbeat— It's A Lovebeat" DARKNESS 5
BARRY WHITE "Never, Never Gonna Give You Up"” | NEW FEMALE SINGLES ARTIST MAUREEN McGOVERN 4
LOVE UNLIMITED ORCHESTRA 4Love's Theme'” NEW GROUPS VOCAL (SINGLES)  DeFRANCO FAMILY 5
BILLBOARD MAGAZINE ARTIST RATING
NEW MALE VOCALIST BARRY WHITE i
RECORD WORLD MAGAZINE ARTIST RATING
SINGLES:
PLATINUM SINGLES TOP NEW MALE VOCALIST BARRY WHITE |
TOP NEW VOCAL COMBINATION  DeFRANCO FAMILY 1
ARTIST TITLE TOP NEW FEMALE VOCALIST MAUREEN McGOVERN 2
DeFRANCO FAMILY ""Heartbeat —It's A Lovebeat" TOP NEW MALE GROUP BRIGHTER SIDE OF ;
DARKNESS

RECORD OF THE YEAR DeFRANCO FAMILY 14
(“Heartbeat—II's A Lovebeat"”)

ALBUNMS:

TOP FEMALE VOCAL GROUP LOVE UNLIMITED 1
GOLD AL BUMS TOP NEW VOCAL COMBINATION DeFRANCO FAMILY 2

R&B CATEGORY:;
ARTIST TITLE TOP NEW MALE VOCALIST BARRY WHITE 1
BARRY WHITE “I've Got So Much To Give" TOP NEW ORCHESTRA LOVE UNLIMITED
LOVE UNLIMITED “Under The Influence Of .. . Love ORCHESTRA 1

Unlimited" TOP MALE VOCALIST BARRY WHITE 3

BARRY WHITE “Stone Gon" " TOP FEMALE GROUP LOVE UNLIMITED 5

GRAMMY NOMINATIONS

BEST NEW ARTIST OF THE YEAR

Barry White
Maureen McGovern

BEST ALBUM NOTES
“REMEMBER MARILYN"

Lionel Newman

BEST R &B VOCAL (MALE)

“I'm Gonna Love You Just A Little More Baby"

BARRY WHITE

Okay, Russ,what are you going to do
for an encore?
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General News

Piracy Foes See ‘Blue Skies’

EDITOR'S NOTE: Many law-
vers, judges, label representatives and
retailers interviewed in this spot check
survey are involved in various litiga-
tions and asked that their names be
withheld.

CHICAGO—Despite recent an-
tipiracy litigation decisions both fa-
voring and seeming to nol favor
plaintiff labels many experts believe
signs point toward steady phase out
of bootleg tape.

At the same ume, one lawyer long-
involved in the issue in the Midwest,
where much activity now is centered,
said: “It's amazing how we have put
various individuals out of business
and then see them pop up some-
where else.”

This lawyer told of an individual,
who after being enjoined in one city,
moved $100,000 worth of dupli-
cating machinery out of the state in
violation of mortgage laws. The law-
yer's agents seized the machinery,
effecuvely putting the man out of
the bootleg business. “But 1 heard
recently he has popped up again in
the Southwest,” the lawyer said.

Involve Retailers

An almost unanimous opinion ex-
ists among legal people as well as la-
bel representatives that retailers and
artists must become more involved.,
Len Dimond, Phonogram director
of production and head of the label's
task force on piracy, said:

“Investigators should cover a mar-
ket and buy up examples of bootleg
tapes from as many retail outlets as
possible and these retailers should
be listed in the complaint. They
would realize that handling bootleg
tapes 15 just too much of a hassle.”

Yet a lawyer said building indi-
vidual cases against retailers is time-
consuming. Moreover, he said:
“Laws should be clearer as to the lia-

By EARL PAIGE

bility of manufacturers, distributors
and retailers.

"1 happen to feel that retailers do
sell bootleg tapes at their own risk
and are subject 1o prosecution. The
larger chains are really dropping
bootleg product, but it proliferates
in truck stops and small stores and
so on.”

Stiffer state laws have resulted in
bootleggers shifting their operations
to other states and as well to dra-
matic upsurges of sales in states with
strong laws. In Piusburgh, B-track
tape sales have jumped 60 percent
since strict enforcement of that
state’s antipiracy statute (Billboard,
Dec. 22).

Criticize Laws

On the other hand, Wisconsin's
proposed law making piracy a fel-
ony with punishment of up to
$100,000 in fines and 10 years in
pnsun was labelled hj.r one judge as

“ridiculously punitive.”

“I think the California law mak-
ing it (bootlegging) a mere mis-
demeanor is more realistic. With
this, you can move right in with a re-
straining order and stop the pirate. |
would hesitate to convict a business
pirate of a felony.”

An optimistic view by one lawyer
is that there is every expectation
Congress will extend the Federal
law coverage (set to expire al year-
end). “Also, we are building up deci-
sions at the appellate level and this is
crucial because these are cases
Judges read.” He said more state an-
tipiracy legislation is another hope-
Ful sign.

This lawyer, involved in litiga-
tions for five years, noted the astute-
ness of today’s bootlegger. “They are
very careful to avoid any dupli-
cation of product recorded after
Feb. 15, 1972 {effective date of pro-
tection under Federal law).”

He also pointed out that product

RCA Enters Phase 2 on
Denver and Catalog Push

NEW YORK—-RCA Records this
week launches the second phase of a
major advertising, promotion and
publicity campaign focusing on la-
bel artist John Denver and his entire
catalog.

The second phase of the push,
which 15 geared to Denver's current
chart LP's, “John Denver’s Greatest
Hits” and “Poems, Prayers and
Promises,” 15 being mounted to sus-
tain promotional momentum up to
Denver's forthcoming television
special for ABC-TV, slated for air-
ing on March 11.

Trade press advertising, where the
campaign was first launched, will
continue, comprising staggered ads
leading up to the special while con-
sumer print buys include full-page
ads in Newsweek’s college edition,
Stereo Review, High Fidelity, TV
Guide, Glamour, Coast Magazine
and Time,

A special half-hour radio show
has been produced for college, pro-
gressive, MOR and Top 40 stations,
featuring Denver as host and slated
to ship to stations on Feb, 18,

Also scheduled are 10-second
television spots for the two key LP's

Green Gets Gold

NEW YORK-"Livin" for
You,” Al Green's latest Hi/Lon-
don album, has been certified
gold by the RIAA. This marks
Green's fourth gold album in less

than two years.

&

in the Denver catalog, 1o be placed
locally in major markets starting
Feb. 15. A 20-market Top 40 radio
buy is also being made, using a com-
bination of 36, 10-second spots and
nine 60-second spots in a three-day
period prior to the television special,
Spots will run on March 8,9, and 10,
in New York, Los Angeles, Chicago,
Fhiladelphia, Detroit, San Fran-
cisco, Washington, D.C., Boston, 5t
Louis, Baltimore, Cleveland, Hous-
ton, Minncapolis, Dallas, Fort
Worth, Seattle, Atlanta, Milwaukee,
Cincinnati, Miami and Denver.

Prior to the special. Denver will
make an appearance on the NBC-
TV series, “McCloud,” and will host
the NBC-TV Tonight Show, on Feb.
24 and 25 respectively. Plans are also
being made for a mult-city tour in
February.

RCA has also shipped a special
Denver order form to the RCA field
staff, along with television “tickets™
inviting recipients to walch the spe-
cial. These are also being mailed to
one-stops and to radio stations.
Other merchandising tools include
streamers, an ad kit containing min-
nies of his entire catalog and sug-
gested layouts with local broadceast
information for each market. There
are one-sheets for use in 70 markets,
and there has been a re-servicing on
the Denver “Greatest Hits™ poster,

Completing the push will be a full
page ad 1o be placed in some 41 col-
lege newspapers al major umver-
sities and  colleges throughout the
UL5.. to appear on the day of the spe-
cial.

dating back from Feb. 15, 1972 be-
comes less valuable with every pass-
ing month. “The young people want
today's hits,” he said.

Sound Alikes

More and more emphasis is di-
rected toward sound alike product.
Said a rackjobber: “You could say
that sound alike tapes at $1.99 have
cut into bootleg tapes at $2.99 and
s

PThErE seems to be no feeling
against sound alike product provid-
ing it is clearly labelled so, though
one lawyer worries over the proprie-
tary rights obtained on artists names
and how carefully worded some
preduct must be.

He also wonders how far the
sound alike market will go with the
proliferation of heretofore bootleg-
gers going into it and what effect this
burgeoning sound alike product will
have on top line goods.

Meanwhile, at least one judge re-

(Continued on page 15)

AMRA Localizes

German Royalty
Payout Method

NEW YORK—Royalties on Ger-
man record sales due publishers rep-
resented by the American Mechani-
cal Rights Association will
henceforth be processed through the
domestic licensing organization,
rather than transmitted direct to
publishers by GEMA.

Rosalie W, Miller, AMRA execu-
tive director, said the new arrange-
menlt, effective Jan. |, is expected to
result in a more efficient royalty dis-
tribution, Some 5 to 10 percent of all
mechanical revenues collected by
the association derive from foreign
record sales.

Annual AMRA collections [rom
all sources currently total about $1
million, according to Ms. Miller. Of
this amount, some 40 percent is col-
tected behalf of sncieties: i 18
countries. The association represents
150 American and Canadian pub-
lishers and writers, among them the
Paul Simon publishing company.
Latter was incorrectly said to deal
directly with record companies, in a
Billboard story last week.
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Lundvall Statement:
Col’s Exchange Policy

NEW YORK—Billboard ran story on exchange policy of CBS Records
in the issue of Feb. 2. The following is a statement of clarification made by
Bruce Lundvall, vice president of Marketing, CBS Records, regarding the
company’s markeling position:

“I think that this situation has been greatly exaggerated, possibly by a
few less prudent manufacturers whose returns were reported to be very
high in 1973. We have never had a 100 percent guarantee on album prod-
uct. Our returns in 1973 were very much in line. In fact, they were held 1o
1972 levels. We have not introduced a radically new policy here but have
merely restated our marketing position in regard to product exchanges. The
guidelines are based on past sales experience and historical data by product

category.
With the shortape of vinyl that we first began to experience in the fourth

quarter of last year, and which we may have to live with for quite some time
to come, it must be an industry imperative to carefully scrutinize the returns
area and be certain that all saleable product reach the consumer rather
than be returned to manufacturers’ warehouses. Returns are a major cause
of profit erosion for our customers as well as for any manufacturer, Discus-
sions with our accounts indicate strong support for a mutual working to-
gether to achieve a lower return rate. That is what our strategy 1s designed
o do.”

__Executive lurntable |

John Fruin, managing director of Polydor Ltd., U.K., has been
named to the Polygram board of directors, following the comple-
tion of his duties as actin rf Ere'ndem of MGM Records (see Execu-
tive Turntable, Billboa eb. 2). ... Michael W. Allen has been
appointed general manager for Ang:l Records. Allen, currently
deputy general manager of EMI’s international classical division in
London, succeeds Robert Myers, who assumes the newly created
post of executive staff consultant, classics. Both appointments be-
come effective March 1, with both men to report directly to Brown
Meggs, executive vice president, Capitol Records. Allen joined
EMI in 1956, following graduation from Oxford, and has been in-
volved with EMI’s classical operations since 1959, where he has
served with EMI’s International Classical Repertoire Committee
as manager of the classical department, among other posts in that
department. Allen, who also handled EMI’s negotiations with the
Soviet Russian state recording organization, Mezhkniga, will make
his headquarters in the Capitol Tower in Hollywood.

At Elektra!ﬁsylum Records, Steve Wax has been named vice
president in charge of promotion for those labels, effective immedi-
ately. Formerly vice president in charge of promotion for Bell
Records, Wax joined Bell five years ago as director of national pro-
motion, and wm. romoted to vice president in 1972. . .. At Cotil-
lion, Walden amr Pronto Music, the publishing wing of Atlantic
Records, Harold Wald has been named professional manager.
Wald, who has served variously with music firms including Gene
Goodman’s Regent-Arc Music and Bacharach and David’s Blue-
Seas-Jac Music, will work closely with Bettye Marx, administrator
of the publishing operation, on writers contracted to Cotillion-Wal-
den.

* * n

The board of directors of Avco Corporation have realigned the
company’s top officers. James R. Kerr, president of Avco since
1960, has been elected chairman of the board, and will continue in
his post as chief officer for the company. Also named was Kendrick
R. Wilson, Jr., chairman of the board of Avco since 1960, who has
been elected vice chairman of the board and will continue as a sen-
1or member of Avco’s management. George L. Hogeman, president
of Aveo's principal insurance subsidiary, The Paul Revere Life In-
surance Co., has been elected president and chief operating officer
and a director of Avco. Hogeman will continue to serve as a direc-
tor of Paul Revere. . . . Terry H. Lee, vice president of Storer Broad-
casting’s television division, has been named to an expanded post
as vice president for broadcast operations, effective immediately.
Lee now assumes the post as executive-in-charge of the Storer ra-
dio, television and CATY divisions. He joined Storer in 1958 as
éeneral manager of WVUE-TV in Philadelphia, then owned by

torer.

At Bell Records, Dick Fitzimmons has been named national
sales manager. Fitzimmons was formerly eastern regional sales
manager for the label, and before that served with TDC Distribu-
tors, and Decca’s Record Wagon rack-jobbing and distribution
complex, both in Boston, Also named in the move was Michael
Leon, who now assumes the newly created post of marketing ad-
ministrator at Bell, where he pr ::vmush served as administrator of
foreign product before assuming his most recent post as director of
artist development for Paramount Records.

o w *

AL Columbia Records. Roselind Blanch has been named direc-
tor of merchandising planning and administration. In her new po-
sition, Ms. Blanch will be responsible for all activities of the retail
advertising and sales promotion departments. and, in addition, will
continue to supervise the administrative functions for Columbia’s
product management group and Gotham advertising. Ms. Blanch,

(Continued on page 18)
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General News

Mgt. & RCA Mesh for Styx Promo

CHICAGO-The independent la-
bel contracting for manufacturing
and distribution through a major
will increasingly be responsible for
national promotion assistance to the
major according to Bill Traut,
Wooden Nickel Records, combining
with RCA in a §10,000 push on the
five-man act Styx.

Elements of the February month-
long promotion, a prime example of
how the independent and major
must combine to force national ex-
posure, said Traut, include:
® Aseries of 30-second spots during
the NBC-TV Midnight Special show
over WMAQ-TV here with WMAQ
producing the commercials featur-
ing all three Styx LP’s,
® A series of 108 spots (30-second)
on WBBM-FM with the station pro-
ducing them and 30 similar-length
spots on WXRT-FM again with that
station producing the spots, all of
which will carry store tags;
® Awrile-in contest on WBBM-FM
offering 100 free LP’s and giving the
Wooden Nickel demographics of
Styx fans;
® A Feb. 16 TV concert on edu-
cational WTTW-TV's Made in Chi-
cago series simulcast in stereo over
WBBM-FM (a complete story on
this series appeared recently, Bill-
board, Jan. 12);
® A multiple-page advertising
spread mid-month in Billboard
combining sponsors that provide for
Styx such elements as booking,
lighting, sound systems and so on;
® A critics press party next week;

Store Promotions

® What RCA sales office man-
ager Tom Potter here believes is one
of the most aggressive-ever in-store
promotions involving 30 key ac-
counts and combining:

® 55 prizes to store personnel
where a “mystery shopper™ drops in
and spots product displays and store
clerks wearing Styx tee shirts (52
each with probably 500 to be used
over all);

® 310 prizes where the mystery
shopper finds the Styx LP’s being
played over store PA systems;

® In-store streamers announcing
the theme "February Is Hotter Than
Hell";

® A give-away poster that is per-
forated so fans can hang them in
their homes upon tearing off the
February push tie-in announcement
at the bottom;

® Free 8x10 photographs of Styx.

Additionally, and probably asim-
portant as any other element, Dex
Card Productions, booking agency
that has promoted Styx, has prom-

o
e

By EARL PAIGE

ised to produce concerts in Miami,
Cincinnat and Memphis, said Yince
DePaul, Styx manager and head of
VID Associales, management firm
handling Styx.
Local Popularity

Styx sold out in advance through
Ticketron five concerts Dec. 26-30 in
suburban high schools for a total
gross of $15,591, a figure Dex Card,
promoter and former radio person-
ality, had stenciled into money clips
he presented Styx members. Styx's
last LP, “The Serpent Is Rising,” hit
15000 in disk sales locally with
5,000 sales in 8B-track, claimed Traut,
who further stated “at least 6,500 8-

track bootleg tapes have been sold
here,”

With almost no AM radio action
{(Wooden Nickel’s contract with
RCA does not even call for singles
on Styx), Traut and his partners (see
separate story) along with Potter and
his five-man sales stafT and two-man
promotion staff now want to break
the act nationally.

The campaign locally is really
aimed to bring national attention to
the two-year-old group, but also to
establish a new market for its music,
particularly through AM as four sin-
gles have been released from the
LP's.

Dimond Urges Stores

& Acts Fight Piracy

® Continued from page |

against Tacony Dist. (d/b/a West-
ern Dist.), charged with unfair com-
petition and intentional and wrong-
ful appropriation of property,
Phonogram, MCA and Atlantic
presented pianist Roger Williams as
a witness in the St. Lows Circuit
Court action.

Cross-examined at length by de-
fense attorneys, Williams was char-
acterized as a “fine witness” by
Judge Michael F. Godfrey, hearing
the case without jury.

Plaintffs earlier obtained a tem-
porary restraining order against
Western, 4421 Ridgewood here,

Cross-examination included re-
peated requests of Williams to iden-
tify the label affiliation of acts listed
on the “Hot 100” of Billboard and to
identify as well their category of mu-
sic.

Show Complexity

Dimond said the obvious strategy
was to show the complexity of the
recording industry. “If he (Williams)
identified a certain act as being on
one label, they (defense) would
show a K-Tel's, Ronco's or some
other legitimately licensed firm's
tapes with the artists’ performances.

“The inference is that retailers
cannot be expected o recognize
bootleg product.”

Actually, if dozens of retail firms
were listed as defendants in such lo-
cal actions as here, Dimond con-
tended, it would convince them
that handling bootleg tapes is too
much of a hassle.”

Because he is involved with log-
ging all handling of Phonogram
master recordings, Dimond is now
deeply involved in piracy litigations.

A VERITABLE starburst at Bloodstone's Whisky opening. From left, back row:
Carla Thomas, Tito & Jackie Jackson. Charles Love & Daryl Clifton of Blood-
stone, Fred Margolin, Sterling 5t. Jacques, actress Tamara Dobson, Bob
Small of London Records, Charles McCormick (Bloodstone), actors Bernie
Casey & Paula Kelly, Willis Draffen (Bloodstone), Floyd Butler (Friends of Dis-
tinction). Front row: Mel Turoff & David Gest (London), Harry Williams
(Bloodstone), Lamonte McLemore (5th Dimension).

He said he has found FBI agents
eager lo proceed on cases but uﬁen
confused by artists moving from la-
bel to label and by the legitimate li-
censing deals in the industry where
acts appear simultaneously on vari-
ous branded tapes. “They (FBI
agents) tell me that they wish there
was one central office they could call
to check this out.”

Citing Williams® participation
here, Dimond strongly suggests la-
bels seek to get artists more involved
in prosecuting piracy cases. Dimond
believes had not Williams testified
the case here would not have re-
ceived prominent newspaper cov-
erage (both dailies played stories on
Williams with one keyed to Wil-
liams' performances before Presi-
dent Nixon, which were taped).

One story headlined, “Williams:
White House Tapes ‘Poorest I've
Heard,"" referred to poor quality, a
part of plaintiffs’ charges that boot-
leg tapes are inferior,

15 Electronic
Stores Hit

By Duping Ban

NEW YORK-—Federal District
Court Judge Edward R. Neaher last
week permanently enjoined a chain
of 15 electronic stores in New York
and New Jersey from unauthorized
duplication, ordered the destruction
of duplicating machines and related
equipment valued at approximately
$50,000 and directed the payment of
damages to the plaintiff record com-
panies.

Judge Neaher's ruling concluded
a suit brought by A&M Records,
Inc.; Atlantic Recording Corp.;
Capitol Records, Inc.; Elektra
Records Co.; London Records, Inc.;
Polydor, Inc., and Warner Bros.
Records, Inc., against Gem Elec-
tronic Distributors, The Gem chain,
based in Farmingdale, Long Island,
has stores in New York City, Long
Island, Wesichester County and
New Jersey.

Gem was charged with copyright
infringement for advertising and us-
ing “Make-a-Tape” machines on
which their customers could dupli-
cate recordings. For a fee of 50 cents,
users could duplicate recordings
from an inventory of prerecorded
tapes maintained at each location.

Cap’s Dual Gold

LOS ANGELES-Ringo
Starr’s “Photograph™ single and
Anne Murray’s earliest album,
“Snowbird,” have been cerified
gold by RIAA for Capitol
Records.
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PAS 1017

Direct from Armadillo World
Headquarters in Austin, Tex-
as — Commander Cody and
His Lost Planet Airmen with
their new album, “Live From
Deep In The Heart of Texas”.
This is Cody’s first live album,
which is why it’s Cody’s best
album (Anyone can tell you
that live Cody is the best Cody). It's two amazing sides of country rock,

Texas swing, rock rock, country country, and general good i fom
1 > [ ~ 11 |/ ;'-:'_:'.‘ ; .
times. Make room for the armadillos! . _ . py Fammens Minis Carn: {115 i{‘ al S
A Gulf + Western Company { A oo This One
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The Album: “Live From Deep In The Heart of Texas” PAS 1017 ‘ “ |\ “ m "
i “Ri - JHS-8PWL
The Single: “Riot In Cell Block #9” PAA 0278 DORB~JHS-8
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Financial News

MARVIN JOSEPHSON ASSOCIATES CRAIG CORP.
Ind gir. to & ma. to
Dee, 31 1973 1972 Dec. 3: 1973 1972
Revenues SI605000 53,150,000 Sales $I3.906000  $30.417,000
Met inoome AR 535 200 Income 1385, 000 LEENL ]
Per share S8 S50 Special credil o] T8 00 65,000
six-months hNet income 1,563,000 O (0
Per share L] 75 aPershare .44 30
a—Based on mcome before special credit, b-
TANDY CORP, Equal to 50 cents a share in 1973 and 32 cents a share
2nd gir. 1o (Radlo Shack) i 1972, c—Gain from sale of property. ¢— Tax-loss
Dec. 31: 1973 al972 sy Formav,
?F'l;'lm conl oper. 51 I.IIII.IEE 55'.“-43,!-?‘:; TRANSANERICA CORP:
Met income 0 280,327 9.355.711 (United Artists Records)
Per share T AT ki
" ——— Dhec. 31: 1973 1972
Oper. per share 1.43 .15 Incame #a3000.000: - 381.000.00
- Resimbed: Securities gain &, 000,000 7 O (00
hietincome B, D0, LK) BE DOk ()

aPershare .25 1.20

Common shares i, 334 0000 A7, 0K
fourth-puanier
WINN HS mHB Income 20300000 20, 900, (WD
E I_E Securites loss KL ELLY O
bMei income 0,000, 0 21,500,000
alPer shire g il

Urgently invites any
soul singer who commands
his own style of delivery,
hears superbly, moves well,
and thinks business . . .

a—Baued on income before securifies fransac-
tons. b—Equal 1o $1.34 a share for the year and 30
cents & share for the guarter of 1973, compared with
513 and 3| cents, respectively. in 1972, c—Cain

e VIEWLEX INC.
To call us at once to Now, 3 1973 1972
arrange for their audition/ f:i!-mr 5:3.33.& !lj.mgﬂxﬁ
interview for a possible spot Tax credit B4, 00 !
in our four-man group. Net income e 104,000 189,000
Per share ] A5
Common shares 4,131,679 4,089,656
Los Angeles, Callf. (213) 558-T153... siv-months
678-2701 . ..939-4976 . . . 388-2055 ey 26291000 26718000
Income HE.000 230,000
Tax credii b, oL
(experienced unsigned Met income 1 57.000 231,000
young adult preferred) Pershare a,02 06

a—Based on income before tax credit. b—From
lews carry=-forwards. c—Equal o3 cents a share for
the quarter and 4 cents a share for the tix months,

THIS COULD BE IT!

Earnings Reports

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every few years, perhaps only once in a decade, somathing truly new
and revolutionary comes along. In 1973, after two years and $500.000
CIN-A-ROCK was created. Our fulk-length Movie with special stop aclion
was synchronized to merge with our origiffal Live Rock Musical. The CiN-
A-ROCHK cast performed live while the movie played on. 20,000 cheered its
introduction. It seon gained national publicity and acclaim and has been
playing in movie theatres ever since. Il opened up a whole new source
of business lor the movie theatre Industry. Now, additional promolers
are neaded in many states lo preseni this entertainment revolution that
does nol depend on big name—high cost performers You can bring it into
every size movie theatre and college in your state on an exclusive basis for
one year on a royalty to us. Good for both big cities and small towns. We'll
give your our formula, our powerful promotion materials, our training, and
the sensational CIN-A-ROCK show itself including our major movie, lor
mass bookings in your state

Cerlain states still open! Strike while it's hot!"

INDIE-PIX RELEASING CORPORATION, BERT TEMZER, President
400 East 56th Stresl, New Yerk City, New York 10022, [212) 371-2480

We’ve racked up
another heavy issue.

See it in Billboard’s

NARM
COVERAGE

In the March 30 issue.

10

SONY CORP.
Year ta
Ot 3 1973 1972
Sales S1,050 0000000 B8 17,000,000
Met income B4, G0, (0 ls, T, DK
aPer share 124 [0
ioarth-quarter
Sales I8 00,000 1) 400,000
Mel income 177 O O 14,500,000
aPershare 26 12

a— Rased on Amenican Depositary Receipts. Fig-

ures compuled al the yen's currenl rale.

MINMESDTA MINING &

MANLUFACTURING
Year to
Dee. 311 1973 1972
males 25406, 000,000 52,1 14,000,000
Met inoome 205 5000, (W0 Jad 30,000
Per share 1.62 217
fourth-quarter
Sales b2 BN A5, 0,000
MNetincome Wi, G0 () el DN M0N0
Per share R 1
KOSS CORP.
Ind gir. to
e, 3: 1973 1972
Shipments §4.137.021 53177821
Met income 415731 16798
aPer share 21 %
six-minihs
Shipments 6897021 5.338.991
Met income fitE, 263 510,805
aPer share A8 el
aShires i, 741,557 [,716,473

a—Baged on common and common equivalen

Off the

" Ticker

WARNER COMMUNICA-
TIONS, New York, completed the
purchase of two million common
shares under a repurchasing agree-
ment. The company had earlier pur-
chased two million common shares
under a plan announced in January
1973.

* L] L]

TANDY CORP., Fort Worth, an-
nounced that the 27 Allied Radio
stores it recently sold to Schaak Elec-
tronics, Minneapolis, had reported
$7.112.881 in sales and income be-
fore taxes during fiscal 1973

w o w

SOUND OF MUSIC, Minne-
apolis, reported operating carnings
of $25.180, or 10 cents a share for the
first quarter ended Nov. 30, com-
pared with $19.453, or 8 cents a
share, in the same period a year ago.
A tax credit resulting from a net op-
erating loss carry-forward increased
net earnings for the first quarter to
$40.180, or 16 cents a share, com-
pared to $32,363. or 13 cents a share,
last year.

Sales in the quarter increased to
$697.088 from $487.204.

o b 1

MAGNAVOX, New York, an-
nounced seleclive price increases in
the range of about 2 to 16 percent on
some consumer electronic products,
including stereo consoles and audio
components,

* ok ok

ZENITH RADIO, Chicago, ex-
pects 1973 earnings of about $2.90 a
share, compared to $1.55 a share in
1972. The company earned a record
$48.6 million on record sales of
§795.9 million.

* i W

KOSS CORP., Milwaukee, attrib-
uted record earnings and sales in the
second quarter to expanded distri-
bution in mass merchandising out-
lets as well as traditional holiday
season demand for headphones.

Earnings for the second quarter
ended Dec. 31 were $415.731, or 23
cents a share, compared 1o $316,798,
or 19 cents a share, for the same pe-
riod a year ago. Sales were $4,137.-
021 vs. 33,177,821

For six months, carnings were
$668.263, or 38 cents a share, com-
pared with $510,905, or 30 cents a
share, a year ago. Sales were
$6,897,021 vs. $5,358,991.

"~ Market Quotations

As of closing, Thursday, January 31, 1874

m:ll'."l - HAME P-E [‘H"H,...} HI-..I'I Low Cloas ':"'-‘“
27 % Admiral 3] 583 11l 1% 11% + Y
41 19 ABC a9 658 24% 23%W 23N + W
15% 4% AAV Corp. 4 17 3% 5% 5% — %
154 3  Ampex g9 488 4% 4% 4% + %
B 1% Automatic Radio B 10 2% 2% 2% + W
20% 6% AvcoCorp. 3 649 B 6% B + 1%
15 6%  Aamat 5 485 A% B% B + %
T3% 19% Ball& Howell T 313 22U 22%  22% +
14% 5% Capitolind. 6 az 2% B% B% — 1%
a2 24% CBS a9 6568 28% Z6h% 28% + 1%
14% 2% Columbia Piclures - 418 4% 3% 4% + %
3% 1% Craig Corp. 4 183 2% 2% 2% + W
14 e Creative Management & 198 L 4% 8 + 1%
123% J5% Disnay. Wall 27 1867 45 42%  44% + 1%

- 2% EMI B 85 2% 2% 2% - W

T4% 8% General Electric L] J635 H1% 559 58% — 4
4% 2N Gult + Westam & 1426 25 244 25 + %
16% 6% Hammond Corp. B 135 TV 7 T + W
42% 5%  Handleman 6 518 BT 6% 6% + W

2 1 Harvey Group - 14 1% 1% 1% Linch.

62 25 ITT T 2334 27TW 2TW 2TW + W
40 5% Latayete Radio Elec. 4 237 Th T T Lingh,
35% 14 Matsushita Elec. Ind, L] 1405 186% 15% 168% +
4% 2% Matteling, - 671 3% 3% 3% + W
35% 17% MCA a 57 2% 21 23% + 2%
174 T MGM 13 166 11% 10% 11% + h
A2 8% Metromedia £ 202 B% 8% B+ W
a0 Fil] M 249 1465 TEW 74N T5N — W
24% 11 JAY - 40 12% 12%  12% + %
48% 5 Morse Electro Prod, 3 178 6% 6% &% + %
67% 42 Motarola 18 744 53 51w 51% - W
30% 16% Mo, American Phillips 5 B3 18% 18% 18% +
ET'% 11%  Pickwick Infer, 10 347 18% 15W 17% + 2%
B5% 4% Playboy 5 75 6 5% 6 Unch.
45 16% RCA 8 4648 18% 184 18% + W
57 20%  Sony 20 1668 26% 25 25% -
12 B 11% Superscopea 5 261 20% 204 20% . |
49 15% Tandy 11 297 20 19% 20 + 1h
23 4% Telecor 9 &7 o' 4% 5 Unch
1% 2% Telex — 328 A% a4 LY —
10% 1% Tenna - 26 2 1% 1% = W
A2 8% Transamerican B 1256 10 auw 10 +
20 11% Triangle 6 117 11% 11% 1% + W
17 5 20th Cantury T 412 B Bl 8% Unch,
12 % Viewlax - 169 1% 1 1% + %
50 8  Warner Communications T 4102 17 15% 16 + TW
20 &% Wurlitzer K| 141 T Th T — 1%
5&' 23 Zenith g 444 28% 2TH  28% + 1%

Az of closing, Thursday, January 31, 1874
OYER THE VOL. Week's Week's Week's OVER THE YOL. Weak's Wesk's Weak's
COUNTER* High Low Close COUNTER® High Low Cosa
ABKCO Ind, w1 1 1 Recotan - - -_ -
Bally Mig. Corp. 535 44 42 43% Schwartz Bros 0 1% 1% 1%
Cartridge TV — 14116 1716 14186 Wallich's
Data Packaging 4 5 5 5 Music City - L Wi o
Gates Learjot 104 5% 5 5% Omega-Alpha {(suspended)
GAT - 1% 1% 1% MMC Corp. = 5 L] %
Goody Sam — 1% 1% 1% Seaburg gd 15% 15% 15%
Integrity Ent - b T ) oirrox 15 2W 2 2%
Koss Corp. 28 10% 10% 10% Kustom 151 4% 3% 3%
M. Josephson - % TH T4 Memorex - 2% 2% 2%

= Over-the-Counter prices shown are ''bid" (as opposed to "asked"). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have bean sold or bought
at the time of compilation.

The above<contributed to Billboard by Bache & Co., members of the New York Stock

Exchange and all principal stock exchanges

Monday.

11 year $40

illboard

Billboard * 2160 Patterson Street * Cincinnati, Ohio 45214
Plaase fill me in on your exclusive Radio-TV Programming coverage and authori-
tative coverage of all phases of the international music industry first thing, every

] 3 years $90

[] payment enclosed
] bill me later

[C] 1. Retailers of Records, Tapes

ahove subscription rates for Continental U.5. & Canada
Please check nature of business
] 6. Schools, Colleges, Libraries,

Playback Equipment

[] 2. Distributors, Operators, One-

Stops, Rack Jobbers

[] 3. Radio/TV Management &

[1 8. Music Publisher, Songwriter,
[] 9. Writers, Reviewers, Newspapers &

A BUBOARD PUBLICATHEOMN
The International
Music-Record-Tape
Newsweekly

] new [] renewal

Audiophiles
Unions

Broadcasters Magazines
1 4. Mirs./Producers of Records,
Tapes, Equipment
[7 5. Talent-Artists, Performers, Other
Agents, Managers (please specify)
Name
Company Address
City State & Zip
Type of Business Title # 446
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Across

1 Stone'’s girl

G Bad ass rockers (init.

8 Salecrackars

14 ""The - —" McClure play
15 House addition

16" On Main Street”
17 Edged roof

18 Meadow

19 Spread oul

Z0 Lopez

21 "My Swest "

23 TVW's Jeannie

24 Mock

26 Composar Jerome & family
28 Obstrusls

31 Caplain Manvel emulator
Jd6 Baltimore ballplayer

40 Scandinavian folklora

41 Milk drink

J w1874 Matown Recard Corporation

44 Tap-naichers

44 Disc award

46 Evil

48 Slang for Mesapotamians
84 Losl (Franch)

51 Agtor Terence

o6 Vocallzer Vikkl

58 Poat Stana

&1 Unitarian

B3 South Afrlcan thongs

&5 fig's partner

&6 Record producer Gambla
a7 Just right

68 It's a sin to tell ona

B Goin

70 Big bandsmarn Goodman
71 Finish

72 Dictum

Tour Itinerary

February 6-9
February 13-16
February 18-21
February 28-March 3
March 7-10

March 14-17

March 21-24

March 28-31

April 4-7

April 11-14

Down

Halp

Zeroes inan

Radio programmer

Debbie Reynalds musical
Trucker

Top 40 labe|

Low-priced orgy ingrodient
Cirlginal Byrds drummer

Art rockers

10 Additian

11 What one doas with one’s loins
12 Happiness

13 Stitched

22 Spanish distance measuremant
25 Edge

27 Televised again

20 Women's libbers’ equals

30 Hype

31 Oroop

a2 Milzson's "Wilthout =

B = & ER e B3 RS ==

Philadelphia, Towne House
Atlanta, Richard's

Miami, Marco Polo

New York, Bottom Line
Boston, Paul's Mall

Buffalo, Mother Tucker's
Cleveland, Smiling Dog
Chicago, Ruggles

Denver

San Francisco

Soiulion to PUZZLE crossword elsewhera In 1his Issue,

www americanradiohistorv com

33 Jolzon’s given name

&% Early Dylan

35 One who equips

37 Throe Dog Night hit

38 Big bander Brown

49 [ ettar

d2 “let's IO
45 Yugosiav Saciely of Disc Engineers
47 Kicking target

49 Motown's latest hit group
54 Flulf ong's plumes

52 Recording set divigions
53 Big concert hall

54 Like mim

58 Window glasses

56 Baby bed

&7 Assistant

58 Anncan't stand it

B0 Mallowead

&2 Vocalist Laura

64 Stone lnader

M BOT V1
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Barbra,
“TthachWcrc

THE WAY WE WERE

COLUMBIA PICTURES anda RASTAR PRODUCTIONS

Present

BARBRA STREISAND - ROBERT REDFORD
n THE WAY WE WERE

Music

MARVIN HAMLISCH

Lyrics

MARILYN and ALAN BERGMAN

People love Barbra Streisand in the film be on the charts for a long, long time.

"The Way We Were.' And they love her giant The Original Soundtrack Album contains
recording of the theme. all the wonderful music that millions of

That's why each of these new albums will  people are hearing in the film.



www.americanradiohistory.com

Barbra,
“TthachWcrc”

"Being at War
With Each Other”

"Something So Right"
"The Way We Were"

"What are You Doing
the Rest of Your Life?"

The new Barbra Streisand album includes So as''The Way We Were" shapes into
Barbra's smash hit single plus some of the Barbra's biggest hit of all time, you have
best songs she's ever recorded. two big new reasons fo celebrate.

Barbra Streisand on Columbia Records =and Tapes

wwWw americanradiohistorv com
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Uncovered-up.

Includes reconstructed versions of the tapes Nixon reconstructed, electronically rechanneled to simulate the
truth. And full coverage of the Impeachment Day Ceremonies with (beep) Billy Graham’s unforgettable swear-
ing out buzzzzzzzzzzzz27727222x72 nd Mission Impeachable frap jzzzzz272777277777277272777777727727777

erk sS5S5555555555553555555555555555555555555S5555555SSS5SSS2222ZZ2F 277 IZIIIIIITIIZIIZIIZIZIIY,

National Lampoon’s new comedy album.

Subpoena it at your local record store or record counter,

Also available on Ampex Tapes.

The State of the Art.
On Blue Thumb Records.

Blue Thumb Records, Inc. = A Subsidiary of Famous Music Corp. A Guli--Western Company

www americanradiohistorv com
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_ GeneralNews
Sellers’ Antipiracy
Involvement Grows

® Continued from page |

Taxe, involved in pirating lapes.

Federal agents, armed with search
warrants provided by U.S. Magis-
trate James Fenne of federal district
court here, raided 6330 Arizona
Circle, described as a sophisticated
almost self-sufficient tape manufac-
turing facility; and three prnimarily
warchousing and shipping areas,
14239 Hindry Ave.. Hawthorne:
6317 Anzona Circle; and 10459 W,
Jefferson, Culver City. Chet Brown,
assistant U5, attorney, stated that
83,000 prerecorded B-track tapes
were confiscated,

Brown said he felt the four prem-
ises constituted one of the largest
lape piracy rings in existence in this
country.

For the first time in either a local,
state or federal action, FBI agents
here informed fellow agents all over
the U.S. of shipments, sent recently
from the four premises, with agents
at local levels advised 1o intercept
these recent shipments from con-
signees. These shipments, all by air,
as described in the affidavit, went to
the following consignees:

White Elephant Wholesale, 1231
Vinton, Shreveport, La.; Brokers
Warehouse, 3005 E. 26th 5t., Sioux
Falls, S. Dak.; Ronald Henderson,
RD No. |, Box W-60, Bolivar, Pa.;
Midstate Suppliers, 961 E. Third St.,
Wiliamsport, Pa: Dick Stanton,
713 Chestnut St,, New Castle, Pa.;
B&B Tapes, 1728 Dietz PL. NW, Al-
buguerque, N.M.! Frank Benson.
6503 Cary Rd., Rte. 4, Cheboygan,
Mich., and Tex’s Merchandise Mart,
Rie. 7, Berryville, Pa.

These eight consignees were
shipped a total of 11,500 tapes in
100-pack containers,

On Jan. 23, 1974, Mrs. Eileen and
Edward Anderson, owners of White
Elephant Wholesale, told agents
that they were exclusive distributors
for Gault Industries, named in the
search warrants as one of Taxe's
businesses along with Datax Corp.,
which business Taxe stated he ran in
the previous Billboard story. The
Andersons gave agents a phone
number, (213) 776-3433, which was
verified as a phone at 6330 Arizona
Place. They also verified that their
shipment had come from 14239 Hin-
dry Ave., Hawthorne. Bob Yurgae
of B & B Tapes, Albuquerque, ad-
vised agents that Gault was headed
by Taxe and also distributes and
does business out of Phoenix, Ariz.

On January 4, 1974, Marv Menz-
huber, Superintendent of Mails,
Culver City post office, showed two
special agents here a wagon filled
with packages being sent by individ-
uals associated with Soundco In-
corporated, 6330 Anzona Circle.

Packages had the return address of

Gault Industries, 301 Indian School
Rd., No. 139, Phoenix. Physical ob-
servation indicated these cartons
contained B-track tape.

These packages were sen! postage
due to the following:

Eupora Furn., 106 Fox Ave., Eup-
ora, Miss,, postage due amount, $61;
Charles Heck, 4614 Dover Rd,,
Louisville, $101; Garage Two, 396
Grand Haven, New Haven, Conn.,
$61; Wilson Spec., 1006 E. Irwin,
Tyler, Tex., §116.10; Automatic
Vending, 225 Westwood Ave., Co-
lumbia, 8.C., $73; 1.E. Morgan, 1543
Beidlor, Muskegon, Mich., $37.40;
Jack Shanley, 111 Riverside Ave.
Mastic Beach, N.Y., §121.10; Ma-
riey Indian Jewelry, 801 San Mateo
NE, Albuguerque, N.M.; and Big
Chief Curio, 218 8. Carre, Carlsbad,
N.M.

Richard Stokes, owner-manager
of Garage Two, New Haven, told

FEBRUARY 9, 1974, BILLBOARD

agents that he had purchased 150
tapes from Richard Taylor, an alias
claimed to be used by Taxe when
doing business as Gault Industries,
Phoenix. Local agents examined the
shipment and found that they con-
tained the seven tapes which Taxe is
accused of illegally duplicating and
violating Title 17, U.S. Code Sec. 1.
etc.. thus allegedly willfully infring-
ing on copyright for profit,

The tapes, all protected by the en-
circled copyright P, indicating they
were made after Feb. 15, 1972, and
thus protected by federal law in-
clude; “Volume 4," Black Sabbath;
“Machine Head,” “*Who Do You
Think We Are,” “Made In Japan,”
Deep Purple: “Billion Dollar
Babies,” Alice Cooper; and “Dia-
mond Girl,” Seals and Crofts, all on
Warner Bros., and “Houses of Holy"”
by Led Zeppelin, Atlantic.

The affidavit indicated that FBI
agents had the Taxe businesses un-
der investigation as early as May 31,
1972. The affidavit stated that on
Apr. 5, 1973, Taxe was interviewed
by agents, at which time he advised
that he sold duplicated sound
recordings of pre-February 15, 1972,
recordings. Agents at that time ob-
tained a copy of a catalog which
contained over 700 titles,

On Aug. 23, 1973, an agent pur-
chased the 8 tapes involved in the al-
fidavit from Jack Shapira, owner of
Jack’s Wholesale, 7856 Sanita
Monica Blvd., Los Angeles. The
tapes were on Sound B label. which
the affidavit stated is directly associ-
ated with Gault Enterprises. Lee
Hershberg, sound engineer for WB,
it continued, identified the tapes as
duplications of WB and Atlantic
originals.

See ‘Blue Skies’

® Continued from page 6

marked that he wishes the U.S. Su-
preme Court decision in the land-
mark Goldstein vs California case
going 5-4 upholding state antipiracy
laws had been less close. The high
court has been asked to re-hear the
case and draw more distinctions
{ Billboard, Oct. 13).

Finally, the law enforcement
people keep asking for some way lo
check out quickly the label affilia-
tion of popular acts because they say
it slows investigative work. Lawyers
note that defense attorneys adopt
the strategy now of playing on the
various decisions in lower court
cases and on the general complexi-
ties of 1) artists switching from label
to label: 2) cross-licensing arrange-
ments; 3) deals of labels with budget
merchandisers and television pro-
motion firms—all of which appears
to uninitiated judges and juries that
artists routinely record on multiple
labels and that therefore the whole
question of bootlegging is mind-
boggling.

To some il seems so,

Chart Analysis

® Conthisdjfomt fuge 3

And Tell” by Al Wilson (8), “I've
Got To Use My Imagination” by
Gladys Knight & the Pips (9) and
“Jungle Boogie” by Kool & the
CGrang.

The country-based hits are Olivia
Newton-John's “Let Me Be There”
(6} and Jim Stafford’s “Spiders And
Snakes™ (7*).

Kool & the Gang and Jim Staf-
ford co-wrote their songs. Barry
White wrote and produced “Love’s
Theme.” These are the only three
singles of this week's top 10 in which
the artist was also involved in writ-
ing or production.

We captured

the animal,
alive, in his

natural habitat
on East 14th Street.

"ROCK n ROLL ANIMAL™

The live recording of Lou Reed’s
concert at The Academy of Music.

Caged and

y .
(Y

shipping very soon. -

. "'-'.r".r_,
i

i’
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General News

Regan Recounts Hit Years

® Continued from page 3

months. Because ['ve wanted to use
whatever vinyl we're allotted for the
acts we have.

HALL: Did Columbia Custom
Pressing give you any suggesions
about conservation when they told
you about your allotment?

REGAN: Yes. The first was to cut
out any budget type of product. We
didn’t have any. | think they also
suggested that we aim for only high-

John Hits 1 Mil: MCA

LOS ANGELES—MCA Records
reports that Elton John's double-LP
package of “Goodbye Yellow Brick
Road” has sold more than a million
units. It was his first double LP set
for the label and Rick Frio, market-
ing vice president, said that John
will begin work on his next LP this
month in the U.S.

MARKETING
EXECUTIVE

HEAVY EXPERIENCE
WITH DEALERS,
REPS & DIRECT SALES
IN CONSUMER AND
INDUSTRIAL MARKETS.
KNOWS A/V AND
ELECTRONICS FIELD.

BOX 1039
BILLBOARD

9000 SUNSET BOULEVARD
Los Angeles, Cal. 90069

LITTLE
LP’s
We also make big
LP's—45's—8 tracks—

disk-
makers

Write for Price List
MNew York Offica
160 East 56th St. (212) 966-3185
Philadelphia Plant,
925 N. 3rd Street, Philadelphia
(215) MA 7-2277

\.

priced produet. And they told us we
wnuld have to live with this situation
for about six months. And we're not
alone; Columbia presses a lot of
people out there.

HALL: Do vou think you're being
hampered by not being able to build
any more new acts?

REGAN: Luckily, I don’t feel
hampered, because we have some
new acts that are selling very well.
But, you know, being creative, some-
time | want to use my instinct and

sign an act, knowing full well that I'd
better not because, maybe, I won't
be able to press up their product. In
other words, [ can’t take a chance on
an artist anymore just because I like
them. But, of course, it's a lot easier
living with the acts | already have
under contract; I now have to devote
more attention to them and, needless
to say, they're happy.

HALL: But can you make a go as
a record company with just the acts
you have signed right now?

REGAN: I think | can build a ma-
jor record company with the roster
I've got right now, 1 lucked out and
gol some greal, great artists.

HALL: Your forte was always in
promotion ... I've always thought.
And didn’t Columbia Custom Press-
ing also suggest that you should cut
back on promotion copies?

REGAN: Yes. But [ feel that if
you've got a hit record, you've got to
supply that to the radio stations and
if they wear that copy out, then
you've got to give them another one.
On the winners, we're supplying
them. Where we've cut back is on the
initial servicing of some of the prod-
uct.

HALL: You test-market first?

REGAN: We're testing more and
more. Because we don’t want o use
up our vinyl indiscreetly. 5o far, by
the way, that only pertains to al-
bums. We're not on an allotment
basis with singles. Yer. Just albums.
And, so far as the album is con-
cerned, we're testing more and more
because we used to send out four
and five thousand copies. We've cut
thatin . .. about half. Which is still a
lot of records. But, well, you never
know where your record 15 going 1o
break. We're not geniuses. A record
can break anywhere. And we'll take
the hit wherever we can get it

HALL: How many gold records
have you achieved so far? With just
20th Century.

REGAN: So far, we've had six

gold singles and three gold albums
and one p'l:u.linum ﬁinElL-. The .'r.in.Elcﬁ
were Love Jones, two by Barry
White, Maureen McGovern, the
DeFranco Family, Love's Theme.

The albums were by Barry White
and Love Unlimited.

HALL: What's intrigued me is
that you actually called your shots
on some of those records.

REGAN: Remember, [ told you
on the DeFranco single that it was
like shooting with loaded dice ... |
had faith in the record.

HALL: You called it on the first
Barry White single, too.

REGAN: Well, I think part of the
fun of this business is calling your
shots before they happen. | was con-
fident of the product. How else can
you get some kicks out of the busi-
ness? That's what amazes me today
about some of the radio program di-
rectors and music directors who
watch and wait on a record before
they play it. I think if I were pro-
gramming a radio station, I'd occa-
sionally pick a record out of left field

. | don't care whose record it was

.. and, based on the record’s merits
alone, play that record . . ., tell every-
body | was going to break it just be-
cause | liked it, I think that’s part of
the thrill of programming a radio
slation.

HALL: Well, it used to be ...
back when you were sull just a
record promotion man.

REGAN: Right. There used to be
a lot of program directors who en-
Joved breaking records. And 1 think
it could still be done. 1 don't think
it's a lost art ... a lost cause. And |
don’t think there’s any big secret to
picking a hit ... I think most of the
good program directors today are
capable of picking a hit record . ..
instead of just following the charts.
Gee, but I'd like to see a little more
excitement in radio about new mu-
sic. Now, true . . . there are still a few
people in radio who get excited
about a new record . . . but it’s very
few.

HALL: Did you get a kick your-
sell out of breaking a record when
you were a promotion man’

REGAN: I got a kick every time [
broke a record. In fact, toward the
end there before | became head of
Uni Records, it was a detriment for
me to break a record in Los Angeles.
Because . . . well, I hate to say it, but
people would say: Well, he can
break anything in Los Angeles. You
know? And I think I'm still in that
same vein today, because | would try
harder than the next guy . .. [ would
say to myself: I'm going to go out
and do something he isn't. That's the
only way you develop a reputation

in this world. In the old days of the
West, it was the Mastest draw, Tn{ju:".l

in the record industry, you have to
be the fastest draw to go anywhere.
( To be continued in a future issue)
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CBS Fete Awards Its Sales
And Promotion Personnel

NASHVILLE—-CBS Records promotion and sales personnel from
throughout the U.S. were honored during a special ceremony held during
the firm’s recent sales meetings here (see separate story). CBS regional di-
rectors presented awards to 24 promotion and sales staffers in the four re-

Regional directors of sales Paul Smith (Northeast), Del Costello (West),
Norm Ziegler (South) and Don Van Gorp (Midwest) each conferred six
awards. Receiving the Columbia promotion award in the respective regions
were Dave Demers, Hartford; Mark Hartley, Denver; Stan Byrd, Dallas;

Recipients of the Epic/Custom Labels promotion award were Red
Richards, Philadelphia: Mike Atkinson, Los Angeles; Mike Gussler, Hous-
ton; and Julie Godsey, Cincinnati.

The Columbia sales manager awards went to Irv Medway, Phila-
delphia: Frank Mooney, Los Angeles, who also received the Epic/Custom
Labels sales manager award for that region; Bob Beasley, Miami; and Jim
Scully, Cleveland. Epic/Custom Labels sales manager awards were con-
ferred on Phil Balasm, Hartford; Joe Mansfield, Dallas; and Bob Ewald,

Salesman of the Year awards went to Dennis Noto, New York; Leroy
Smith, Jr., Los Angeles; Bud Walker, Miami; and Roy Job, Chicago. The
r&b promotion awards went to Armand McKissick, Philadelphia; Fred
Ware, Atlanta; and Bill Craig, Detroit.

Also honored were Philadelphia’s Frank Smith, who received a special
award in recognition of his 25 years with CBS prior to recent retirement;
and r&b promotion man Gerry Griffith of Los Angeles, who received a

Resnick Culls Top Oldies

LOS ANGELES—ABC has taken
a historical view of rock and soul
music in creating a nine-volume
"Rock'n’Soul" series of repackaged
singles (Billboard, Jan. 26).

The cuts are the best from 1ts
vaults and packaged in albums with
news stories on the front and back
depicting key historical events of
that decade.

So that on the first LP, there is a
story Sen. Joseph McCarthy’s fight
with the Army during their televised
hearings. And the music recalled is
by the Turbans, Johnny Ace, Four

Project 3 in
Large Drive on
‘Q’ Test Disk

NEW YORK—Project 3 Records
has set a merchandising campaign to
support the introduction to retail ac-
counts of its quadraphonic test
record, launched this past December
via a mail order, promotional tie
with Popular Sgience magazine.

Co-op ads will be placed in Feb-
ruary with several big users, accord-
ing to Enoch Light, Project 3 presi-
dent, and easel posters and displays

for store checkout counters have
been readied for general distribu-

tion.

Like other 4-channel albums in
the company catalog, the new test
disk is being offered in separate 5Q
and CD-4 configurations, as well as
in B-track cartridge and reel-to-reel
tape. Test tracks permit checking
channel identification, phasing and
speaker balance, frequency and
iransient TESpONSC, and room reso-
nance. Complete musical selections
from the Project 3 catalog are also
included.

NATRA’s Files
Are Subpoenaed

® Continued from page |

the records which date back to 1970.

The NATRA president stressed
that it was the intention of his organ-
ization o cooperate to the fullest ex-
tent with the Grand Jury. *We are
laying our integrity on the line with-
out fear, because we have run an
honest organization and have no
skeletons in our cupboard,™ he said.

NATRA's constitution calls for
the explusion of members found
guilty of accepting payoffs.

Tunes, Cadillacs, Ravens and Willie
Mae Thornton, for example. The
years 1953-54-55 are represented on
this volume.

Volume two headlines “Stalin De-
nounced” and features cuts by
Frankie Lymon, the Dells, Eddie
Colley, Little Richard, Five Satins,
Channels, Sonny Knight. The year
is 1956.

Volume three reminds us that
Pres. Eisenhower and vice president
Nixon took office in 1957 and the
cuts are by the Dubs, Johnny Nash,
Bobby Bland, Della Reese, Para-
gons, Huey (Piano) Smith, Lloyd
Price, Junior Parker.

Volume four headlines “Nixon
Stoned” in Latin America. The year
is 1958 and the tunes are by Lloyd
Price, the Elegants, Chantels, Olym-
pics, Bobby Freeman, Silhouettes,
Jerry Butler, Jimmy Clanton.

Volume five covers 1959 where a
headline reads “Nuclear War Is Pos-
sibility.” The music is by the Crests,
Dee Clarke, Frankie Ford, Jivin'
Gene, the Flamingos.

Volume six recalls “Kennedy
Elected.” It's 1960. The hits are by
the Olympics, Rosie and the Origi-
nals, Joe Jones, Ron Holden, Buster
Brown, Gary U.S. Bonds.

Volume seven has the U.S. cutting
Cuban relations and music by Dee
Clarke, limmy Reed, the Cleftones,
Shep and the Limelites, Slim Harpo.
The year is 1961.

Volume eight puts John Glenn
first in space in 1962. The songs are
by Gene Chandler, John Lee
Hooker, Joe Henderson, Joey Dee
and the Starliters, Les Cooper and
the Soul Rockers.

Volume nine is 1963 when John
Kennedy was assassinated. The mu-
sic is by Bob and Earl, Gene
Chandler, The Tams, Lonnie Mack,
Lou Christie, Betty Everett.

The series, done with this atten-
tion getting graphic concept, lists
Steve Resnick as executive producer.
It shows he carefully culled the most
interesting of ABCs early rock and
blues commercial ditties.

ELIOT TIEGEL

Chicago Gets Gold

NEW YORK —Chicago has re-
ceived an RIAA certification for
the single, “Just You'n' Me.” The -
single is culled from the group’s
latest album “Chicago VI." Chi-

cago records for Columbia.
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AMERICAN JONES
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country/contemporary

STREETS OF LOREDO
HIGH NOON «

/

Produced by Alan J;Ma;'-cus -
Arranged and Conducted by, FrafkSOwer

Thank You For
Your Fabulous Response

-ﬁ”ﬁlﬂ%c;b 1 ;mﬂ—e«( Alan J. Marcus, Pres.

Palamo Records, Inc.
641 Lexington Avenue
New York, N. Y. 10022
212-753-4114


www.americanradiohistory.com

General News

NARM Re-Structuring Longtime
Person-to-Person Conferences

NEW YORK —Merchandisers at-
tending the 1974 NARM convention
at the Diplomat Hotel, Hollywood,
Fla., will have an opportunity to air
their problems with manufacturers
through a series of private meetings
being structured by NARM's Manu-
facturers Advisory Committee.

According to Jules Malamud,

NARM's executive director, follow-
ing the official close of convention
registration, the NARM office will
send a list of all manufacturers in at-
tendance to all merchandisers regis-
tered for the three-day confab,

The merchandisers will indicate
the manufacturers with whom they
would like to have private meetings,

Varied Factors Stimulating
Singles’ Purchasing Surge

® Continued from page 3

ventory of current material as well as
stocking more oldies.”
Small Hole Hurts

Solomon feels the single has been
hurt by failure of manufacturers 1o
make a small hole single. “Young
people just don’t have five or six dol-
lars to spend on an LP,” Solomon
said, “so they buy good singles. Once
they start collecting again, 1 don’t
think it will stop.” Solomon feels
that open display of singles is neces-
sary for any upswing in the market,
and thinks the behind the counter
display may have caused some dam-
age.

John Cohen. owner-founder of
the Dis¢ Records chain, agrees that
singles are “up quite well over last
year. 1 think s primarily good
product that's causing the upswing.”
he said. “though it may also be the
rising prices of albums, IU's some-
thing you really can’t put your finger
on.” Cohen carries around 120 cur-
rent titles in each store as well as old-
ies. “Basically,” he added. “the man-
ufacturers seem lo be turning out
what the consumer wants and doing
It in a hurry.”

Seagull Established
By Ralph Grasso

LOS ANGELES — Seagull
Records has been formed as a divi-
sion of Seagull Publishing here. La-
bel's chief is guitarist Ralph Grasso,
who performs on the debut single
with vocalist Terri Rinaldi. The song
is the title theme from the film
“Pets” and was written by Chic So-
renson, the firm’s executive vice
president.

The company’s first LP spotlights
Ms. Rinaldi performing country
songs, with a package by Sorenson
doing his own works titled “The
Closing of the Door.”

Sales vice president Sol Green-
berg indicates the label will seck a
broad range of reperiore.
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Wayne Yolt of Nehi Record Dis-
tributors, one of the largest single
one-stops, said that his single busi-
ness 15 also up. “1 think it’s an eco-
nomic thing.” he said. “The younger
kids are not familiar with every song
on an LP, but they know a hit single.
And the price of a single has re-
mained the same over the years
while the price of the LP has steadily
gone up. We're finding more of our
accounts devoling space to singles,
especially oldies.”

Bob Sherwood, national singles
promotion manager at CBS (which
finished number one in Hot 100
chart action in Billboard’s year-end
survey ). feels there is more of a vari-
ety among hits and believes this 15
helping the market.

“With the CBS group alone,” he
said, “you're finding country, soul,
rock and MOR all in the top 10 and
this 15 true in much of the industry.
Thereis also much better production
in singles, and a great deal of them
are available in stereo now. The
single has become as much of a
quality piece as an LP, mainly be-
cause of the great competitiveness 1o
be heard on radio, And with the bet-
ter production, singles sound a great
deal better on the radio.”

Price Is Right

Sherwood also pointed out that
the price of a single has remained
steady over the years, while the price
of other entertainment, such as
sports, has consistently gone up.

At Monarch Record Manufac-
turing, John Williams said that
southern California is very low on
PVC (the main component used in
LP manufacturing) but has not felt a
severe cutback in polystyrene (the
component used in the injection
molding method of making singles.)

“We are running near capacity in
single pressing.” Williams said, “and
there is an allocation for PYC. We're
finding that our orders for singles
are remaimning very steady, so the
manufacturers are obviously keep-
ing up with them even durning the
shortages.”

and return the list to NARM. The
NARM office will, in turn, forward
the list to the manufacturers who
will set up the appointments in ad-
vance of the convention,

Meanwhile, Malamud has re-
ported that the cabanas and lanai
rooms of the Diplomat Hotel in Hol-
lywood, Fla., have been fully
booked for use as the exhibit area of
the convention. The 57 units on the
site of the convention will house the
NARM exhibition and will be open
to visitors every afternoon of the
convention from 2:30 p.m. to 5:30
p-m. Malamud said that manufac-
turers of records, tapes, accessories
and display fixtures will display
their products.

The convention registration closes
Feb. 15, and the convention is
scheduled to run from March 25
through 27.

NOT A UFO

Balloon Takes to
Air for the Yes

NEW YORK-—Atlantic Records
recording group Yes will promote
their upcoming U.S. tour, which
kicks olT this Thursday (7), with a
specially constructed hot air balloon
that will be used both to publicize
the concerts and to entertain local
press and radio personnel.

In many areas, the balloon will fly
over the countryside carrying local
disk jockeys, radio and television
Journalists and Atlantic executives,
The balloon will also be tethered
near Yes concert sites in Uniondale,
N.Y. (Nassau Coliseum), Phila-
delphia (Spectrum), Cincinnati
(Garden), Chicago (International
Amphitheatre), San Francisco
(Winterland), Los Angeles (Forum),
Long Beach, Calif. (Long Beach
Arena) and Detroit (Cobo Hall).

The balloon will be trucked be-
tween dates as the group tours the

LS,

5th Dimension
Sues McMahon

LOS ANGELES — The 5th
Dimension is suing TV's Ed
McMahon, his partner Nick Tor-
zeski and three production com-
panies for $14,102 allegedly unpaid
for use of a taped Nov. 1972 Boston
appearance by the group on a TV
special, “Opening Night USA."” Also
named as defendants in the Superior
Court suit here are America On the
Move Productions, Sabra Produc-
tions and Production Associates.

ELVIS PRESLEY receives Billboard Trendsetter Award for himself and man-
ager Col. Tom Parker from Billboard news editor John Sippel in his dressing
room at the Las Vegas Hilton for creating the first world-wide TV concert
which was beamed via satellite to 1.5 billion people in 40 countries.
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DEODATO receives his three Billboard Number One awards from Billboard's
Jeff Smerlin, account executive. The awards were for Top Album Instrumen-
talist, Top Singles Instrumentalist and Top Jazz Artist. Deodato recorded for
CTI Records. The artist recently switched labels.

Executive Turntable

® Continued from page O

who joined Columbia in 1961 and served most recently as director
of merchandising and product management administration, will
also continue to direct the activities of the advertising department.
... Also at Columbia, major promotions in that company’s a&r ad-
ministration name Jerry Durkin as director of that department.
Also promoted in that department are Joseph Agresti, who now as-
sumes the post of associate director, Jane Friedmann, associate di-
rector, and Sai Lederman, manager. Durkin joined CBS in 1969,
serving most recently as manager of a&r administration: Agresti,
who joined CBS in 1963, served most recently as manager, sched-
uling and coordination for the same department; Ms. Friedmann
comes to her new post from her position as manager of Master-
works administration, which duties she will continue to supervise;
and Lederman, also a veteran of the department, joined CBS in
1970 as a financial analyst.

Joe Kleinhandler has been named field operations manager of
Warner/Elektra/Atlantic Distributing Corp. In his 17 years of

record merchandising, he has held top posts with RCA and Colum-
bia. WEA has also set four new regional branch sales managers,
with Ron De Marino now headquartered in Philadelphia; Joe Del
Medico, Baltimore-Washington; Mitch Huffman, Boston; and
Jack Shue, Seattle.

At Famous Music Corp., Norman Schreiber has been named
editorial coordinator, ranrting_ to director of publicity Howard
Bloom. Schreiber, a widely published freelance writer who has held
editorial posts at several magazines, will handle staff writing re-
sponsibilities. . . . Also at Famous Seymour Feig has been named
general counsel, responsible for the legal aspects of all the corpora-
tion’s business affairs, licensing and contract negotiations with art-
ists, Em::luc-:rs and distributors. Feig, who joined Famous in 1972,
has held key legal and business posts at Brut Productions, CMA
and the William Morris Agency.

* * *

Marc Weisinger has been named payroll supervisor at Capitol
Reocrds. Weisinger joined Capitol in 1972 as an accountant. . ., .
Current payroll supervisor Hank Michel will now assume the post
of insurance and banking analyst. . . . In a series of appointments in
A&M Records’ promotion department, Richard Totian has been
named national FM promotion coordinator, where he will con-
tinue to be based in New York. Totian previously worked for Bell
and Windfall Records. Also named was Steve Dunn, former De-
troit promotion man for A&M, who now assumes the post of Mid-
west special projects director, to be replaced by Scott Cannold in
the Detroit post. Dave Fitch moves from his post as A&M’s Detroit
promotion representative to West Coast special projects director,
while Ross Gentile has been named the new St. Louis promotion
man for A&M. ... At Pickwick Records of Canada, Ltd., Paul
MecClure has been named national sales manager. McClure, who
comes to Pickwick from a retail merchandising and rack-jobbing
background, will be responsible for setting up major merchandis-
INg campaigns.

Al Intermedia Systems Corp., Boston, David Shrier has been
named a consultant-associate, with involvement to center around
developing business for Intermedia’s 16-track Boston studio. Shrier
is a tenor saxophonist and former bandleader, and is currently pro-
ducing Duck Soup for Perception Records. . . . Jim Petrie has been
named sales and promotion coordinator, a newly created post at
Dot Records. Previously a field promotion man for Paramount and
Dot in Cleveland, Petrie had most recently been a salesman for
London Records in the same territory. He will now be headquar-
tered in Nashville. . . . Jack Key has been named president of the
Newkeys Music Complex in Nashville. E. Jimmy Key, founder of
the firm, now serves as chairman of the board. Jack Key had been
executive vice president of Newkeys Music and Rice Records prior
to assuming his new post. j
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General News

Studio Workshop Formed

® Continued from page 3

This location is strategic, Wilson
explains, because it is near an exit on
the Hollywood Freeway which will
allow residents of Watts and South
Central Los Angeles (with its Chi-
cano population) speedy access 1o
the facility.

Wilson speaks of finding persons
“who would not normally find ac-
cess to record companies.” Wilson 1s
currently speaking with a major mu-
sic publisher about becoming a [i-
nancial partner in the workshop.
The producer estimates it will cosi
$50,000 to run the workshop which
will have a staff of administrators
and professionals.

Already agreeing o work with
Wilson in the workshop are music
educator Ms. Vivian Green and pro-

4 Hit Gold on
Elektra/Asylum

NEW YORK-Elektra/Asylum
Records had four albums certified
gold by the RIAA in one week, a
new record for the company. “Planet
Waves,” Bob Dylan’s first album re-
lease on Asylum was shipped gold.
making it his 12th gold award. “Hot-
cakes” became Carly Simon’s fourth
gold record when the Elektra album
also shipped gold.

Judy Collins received her fifth
RIAA pold certification for the
Elektra album, “Colors of the Day."”
released in May, 1972, Lastly,
“Eagles,” an album released on Asy-
lum in June, 1972, by the group of
the same name, is their first gold al-
bum award.

ducers Al Cleveland and Vernon
Bullock.

Each producer will teach in the
workshop and also record promising
students. Students will learn record-
ing technique on the premises of the
16-track facility while the workshop
will be situated at a yel 1o be deter-
mined location.

Among the subjects planned for
the curriculum are pop music com-
position, instrumentation, music
theory and live performance tech-
niques, The emphasis will be on
finding songwniter/performers from
all ethnic communities.

Wilson plans calling on his 18
years as a producer in helping him
plan programs tying in the studio
and the workshop with Ms. Green,
its director.

Besides being involved in all fac-
ets of the studio, Wilson continues as
an independent producer, but is lim-
iting himself 1o three acts: William
Spoon, a Cleveland soul singer;
Charlene and Darlene, 21-year-old
singing twins and Vernon Burch, the
18-year-old former lead guitanst
with the Bar Kays.

Wilson has placed his first two
acts with Polydor and all three have
or are currently recording at Angel
City. Burch additionally will be used
as a producer in the workshop.

This 1s Wilson's second ownership
involvement with a recording studio.
From 1967 through 1972 he was
sales vice president for the Record
Plant where he was one of its found-
ers,

Angel City’s management, besides
adding a new isolation booth and
disk mastering room, has retained
the engineering stafl headed by Eric
(the Norwegian) Wengberg.

N.Y. Times Music Div. Expanding

® Continued from page |

“We have no plans at present to
go into the record business,” Deuich
stated. “We simply will supply the
creative end and leave the rest,
pressing. merchandising, promo-
tion, etc. to the label involved. In this
regard we have already signed three
writers whom we feel have promise,
Carol Sager, Glenn Ballantine and
Murray Wecht. We have also signed
a co-publishing deal with Jackie De
Shannon whereby we will get her ex-
clusive services as a writer and we
will administer her Plain and Simple
Music catalog, which containg some
500 songs.”

Deutch also revealed that the
publishing company had purchased
50 percent of Clyde Otis” Eden Mu-
sic, publishing firm with some 1.500
copyrights. "The deal as consum-
mated includes administration of
Eden and the signing of Otis as
writer with our publishing company.
He'll continue to produce for his
own production company, Argonne
Productions. but will produce for us
as well.

“Our first big production effort is
with Ous and a new group he re-
corded on an independent basis,
called Midnight News. The album
contains original songs and is in the
soul-pop genre. No label is involved
as yet.” According 1o Deutch, pur-
chase price for the Ous publishing
firm was 1n si1x figures,

With the acquisition of Metro-
media Music and its 5000 copy-
rights, TMP alse made a long-term
deal with Metromedia. Inc., to se-

cure the rights to all songs from Met-
romedia films and television shows.
Deutch stated that this was “very im-
portant to us and should give us
some very high revenues.”

Deutch alse said that expansion

plans include the opening shortly of

a Nashville office, A West Coast of-
fice had been recently set up headed
by Eddie Martinez. The New York
operalion consists of nine persons,
including Norman Rubin as profes-
stonal manager. He also recently

signed co-publishing and adminis-

tration deals with Joe Saraceno’s two
firms and with Peter Duchin's pub-
lishing firm.

Deutch stated that he was nego-
tiating with three more firms regard-
ing similar deals. “The companies
are small but they would cost us over
$1 million in total should the agrec-
ments be completed.”

TMP has also set up an inter-
national arrangement with EMI in
London (see International section).
Deutch is a veleran music publish-
ing executive, He headed United
Artists publishing division before
moving to The Times when 1t
formed a music publishing oper-
ation.

e .

FAMOUS MUSIC is riding high these days with song cut by MGM Records’
Jim Stafford. The artist/writer scored with “Swamp Witch' and, currently,
“*Spiders & Snakes.” Thus smiles are in order. Photo shows (left to right)
Marvin Cane, chief operating officer of Famous Music Publishing Co., Phil
Gernhard, who, along with Lobo, co-produces Stafford, and Billy Meshel, cre-

ative director of Famous Music.

NOW SERVICING ALL OF NEW ENGLAND

Thanks 20th CENTURY RECORDS for

your continuing support and confidence in
Seaboard Distributors, by extending our
distribution for the entire New England

.« Marketing area.
. FE AN e S
(A Division of Roskin Dist., Inc.)
275 Park Avenue, E. Hartford, Conn. 06108
Free Toll Calls From
Connecticut: 1-800-842-0130

\ Rhode Island, Massachusetts & New Hampshire: 1-800-243-2330

' Vermont & Maine: 1-800-243-0163
Marvin Ginsburg—Sales Manager Mike Gentile—Salesman
Sam Diacosavas—Operation Manager Art Rickless—Salesman
Tracy Garneau—Promotion Lew Celone—Salesman
Marty Markiewicz—Promotion Walter Bassett—Salesman
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Talent

Bitter End, N.Y. Club, Is
Acquired by Ms. Lipsius

NEW YORK-—Marilyn Lipsius,
former director of the Coffee House
Circuit, college club booking route
based here, has purchased The Bit-
ter End, the Greenwich Village mu-
sic club which has been booked for
the last seven years by Paul Colby.

With Colby’s departure to con-
centrate on artist management, Ms.
Lipsius has assumed ownership and
booking duties for the venue. While
she has already acquired the club,
the official “opening” under new
management is being set for March
13, when Brut artist and comedian
Robert Klein opens an engagement
there.

While Ms. Lipsius noted that she
intends to “keep the club’s prestige
intact™ by continuing its booking
policy along its current pattern of se-
lecing and promoting acts in the
club. However, while the emphasis
will remain on established or emerg-
ing talent similar to that booked in

the past, there will be a broader van-
ety of acts. Ms. Lipsius hopes to ex-
pand the rosters outside purely mu-
sical acts 1o focus on more comedy
and variety artists.

Other changes being contem-
plated include a new menu and
more comfortable seating that
would make the present suff backed
wooden benches more habitable for
patrons. Heavy press coverage lo-
cally is another goal, with print ad-
vertising to be stepped up to pro-
mote the new ownership. A recently
installed sound system, replacing an
older and less flexible set-up, s also
being cited as an improvement.

Doris Buberl will now serve as
manager for the club, a role she
largely assumed during Colby's
ownership, collaborating with Ms.
Lipsius in coordinating publicity for
the room, while the new owner will
book the club and also continue in
artist management activities,

‘A Slowly-Relaxing Sinatra
Scores Better Than Ever’

e Continued from page 3

natra’s notes weren't what they once
were, He looks his age and he looks
good. He picked songs which were
reflective, romantic and fitting his
age. Songs whose lyrics were per-
haps even more effective when a
note was cracked or had a rasping
edge. He is careful with the up-beat
tunes. Sinatra knows exactly why he
has selected a sonp. “Bad Bad Le-
Roy Brown™ allowed Sinatra’s own
sassy personality to guide and en-
hance the meaning,

Mid-way through he sat down on
a stool and began to relax. He be-
came the Sinatra whose singing
knows no peer. A pinpoint spot and
the audience in emotional silence as
they finally began to actually listen
and really appreciate what they
heard. Saloon song medley and
mood songs, Paul Anka and Sammy
Cahn’s “Let Me Try Again”™ the
poignent “Send in the Clowns™ and
“*You Will Be My Music.” Sinatra at
perfection.

Sinatra re-visited Sunday mid-
night show was an experience. The

crowd was again ‘special’ in that you
had to have the juice to get it. But it
wasn't the show biz see-the-girl-I'm-
with-and-her-new-dress group.
These were Sinatra fans, many of
whom had never before seen him in
person.

It was an in control, class, sensitive
Sinatra from start to finish. Gone
was the tense, nervous, fidgeting
man of opening night, It was the
*That's Life” Sinatra full of sass, as-
surance, belting out the fantastic
Gordon Jenkins charts. Sinatra
brought the audience 1o an emo-
tional high the minute he walked out
on stage and never once let them
down. When they awarded him a
standing ovation it was from the
heart and well-earned.

Sinatra is as good now as he ever
was, il anything his lyric inter-
pretation is better. The show's logo is
“When the Man Sings the Whole
World Is in Love” and so it is.

Enormous credit to Gordon Jen-
kins for his flawless arrangements
and conducting of the Nat
Brandwynne Orchestra.

LAURA DENI

Answer 10 Puzzie on Page 11

Johnny Rodriguez, Mercury
recording artist and winner of a Bill-
board Trendsetter Award, has
signed for exclusive representation
with Bob Neal of the William Morris
Agency in Nashville. Neal formerly
managed, in their early careers, such
artists as Elvis Presley, Johnny Cash
and Sonny James. Arrangements are
being made for television appear-
ances and motion pictures for Rod-
riguez.

Wayne County has signed for
management with MainMan. ...
CIifT De Young, star of the TV movie
music-drama “Sunshine,” has
signed with MCA Records. Label re-
leased the soundtrack album,

Rock Theater
Opens Feb. 12

NEW YORK —The Bottom Line,
the 500-seat rock theater built on the
old Red Garter premises here and
envisioned as New York's answer (o
intimate concert clubs like L.As
Roxy and Boston’s new Perform-
ance Center, opens next Tuesday
(12) with its first bill headed by Dr.
John, Atco Records artist, and Gury
Farr, Atlantic artist.

While the club was actually com-
pleted in late November, as reported
then in Billboard, approval of the
liquor license required the addi-
tional waiting period prior o open-
ing. The Dr. John/Farr booking was
then made, as were bookings for the
second attraction at the club and
tentative bookings on future acts.

Owners Alan Pepper and Stanley
Snadowsky confirmed that the
club’s policy would hold to a $3 ad-
mission charge during the week,
with the fee raised to0 $4 on week-
ends. Drinks at the full bar will
range from $1 to $1.75 for alcoholic
beverages. The only modifications
made 1o the initial design include
special mirrors mounted on ob-
structing columns, to permit the 12
or so seats with obstructed sightlines
a better view of the acts,

Next show will headline Eric An-
dersen and Fairport Convention,
running from Feb. 20 through 24.
The Dr. John/Farr bill runs through
Feb. 17.

BILLY PRESTON
SYLVESTER &

THE HOT BAND
Troubadour, Lus Angeles

Billy Preston, respected keyboard player-
composer-vocalist has played with the
Beatles, Rolling Siones and Ernic Clapion.
His style and playing may be predictable at
times, but is also excellent.

With a band consisting of two organs and
a drummer, Presion presented favorite hits
including "“Outerspace,"” “Will It Go Round
i Circles” and of “That's The Way God
Planned It that had the audience singing
along enthusiastically.

Presion showed a charismatic ahbility to
keep the audience at a frenzied Fi:!l,r;h
throughout the set and received a well de-
served standing ovation. Preston records for
A&M.

Barefooted and garbed in a sequined
floor length gown, Blue Thumb’s Sylvesier
was a vision of loveliness as he loped around
the stage. With a true sense of rock theatrics
and musical styling, he presents one of the
most entertaining shows around.

Sylvester's rendition of Aretha Franklin's
“Let's Talk [t Over” got the audience going,
and his ensuing versions of James Taylor's
“Stcamroller” and “Don’t Let Me Be
Lonely Tonight,” kept them on their feet.
The one thing that could have made the set
more enjoyable would have been more of a
variation in material. KAREN FLEEMAN

SILVERHEAD, KISS
Academy Of Music, New York
Silverhead is one of the latest in a long

line of Mashy glam groups currently in circu-
lation. They are an English quintet led by

Talentin Action

Michael Des Barres, who struts oul on stage,
viciously gnawing on a wad of gum, dressed
in a knee-length leopard skin cost which
covers his bare lorso—the personification of
the title of the group’s second MCA album,
“16 and Savaged.” Des Barres is an above-
average lead singer and manages o inject
style into the most vapid material, but
would probably fare belter fronting a group
which offers 2 more polent instrumental at-
tack. He tried to generate some exciiement
in the audience, even jumping off the siage
and walking up and down the aisles at one
point of desperation, but reaction remained
generally cool and wlerant throughout.

AL best, the group presented some hall-
baked ideas, particularly dunng “16 and
Savaged” and “Ace Supreme,” but they
would have been more effective if the band
was capable of working together as a umit.
All oo often they lell back on warmed—
over boogie riffs and strident chordings
which emphasized the fact that Des Barre's
talent is obviously more than can be con-
tained in a group of such limited musical
abilities.

Kiss, 2 native New York group about to
embark on the concert circuit after playing
local bars for over a year, opened the show.
Their set proved to be a lot more ear shatter-
ing than it was earth shattering. Wearnng
black leather and studs, and white theatrical
make-up. they rely heavily on visual effects
but the shock value of their act does litle 1o
compensale for the lack of musicianship.
Their set climaxed with the drummer soar-
ing high above the slage on a hidden hy-
draulic lift while synchronized magnesium
fares are ignited and the bassist arches a
flaming torch in the air.

Kiss records for the Casablanca label.

BARRY TAYLOR

Wooden Nickel, RCA
Deal Is ‘Untypical’

By EARL PAIGE

CHICAGO—Wooden Nickel
Records’ manufacturing and distri-
bution pact with RCA, highlighted
in a combined push by both to break
an act nationally (see separate
story), is typical of the complex na-
ture of such joint marketing, accord-
ing to Bill Traut, a Wooden Nickel
principal, who traced the evolution
of the partnership.

However, the joint involvement 1s
untypical in that the period from
1971 until now found RCA going
through crucial management
changes and as well fluctuations in
the number of independent labels it
marketed, said Traut, who runs
Wooden Nickel along with partners
Jim Golden and Jerry Weintraub,
the latter also involved with RCA

_ NewontheCharts

BLUE MAGIC, “Stop To Start” (88)

This fivesome is helping prove there are other effective practitioners of
“Philadelphia Sound” sophisticated mellow soul besides the Gamble-Huff
and Thom Bell artists. Blue Magic’s hit single, a more optimistic look at the
“Break Up to Make Up" situation, bodes well for their just-released debut
Atco album. Group members all sing leads. They are Theodore Mills, Vernon

and Wendell 5a

wyer, Keith Beaton and Richard Pratt, Blue Magic has suc-

cessfully toured Europe and is returning this month. Management by Alan
Rubins and Steve Bernstein, agent i5 Universal Booking.
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acts such as John Denver, Main In-
gredient, and New Birth.

At one time, RCA was manufac-
turing and distributing only
Wooden Nickel, Chelsea and TMI,
Traut said. Prior to that time, RCA
had more labels and now it has in
additton to those, Bob Thiele Music,
Metromedia, Grunt and most
recently Erato (an avant-garde clas-
sical import line).

The strategy, of course, from the
major’s point of view in taking on in-
dependents to distribute is to
broaden the line. Traut recalled
when Wooden Nickel came to RCA
in 1971, "RCA wanted a long life,
underground FM act and Styx fit
this exactly,” he said.

Both parties make contributions
to the partnership and concessions

as well, Traut indicated. For ex-
ample, Traut said he himself could

not get into bubblegum, but partner
Jim Golden headquartered in Los
Angeles 15 currently producing a
single on Christopher as just such an
act.

Wooden Nickel's structure is com-
plex. Traut has in addition to Styx,
the Siegel-Schwall band (due to
break up but with Traut continuing
with both leaders as single acts), Ex-
ile and John Hunter (both groups)
and single act Maureen McGuire.
Golden has in addition to Chris-
topher, Megan McDonough, James
Lee Stanley, Wolfman Jack and
Rick Lecia. Weintraub, headquar-
tered in New York, functions princi-
pally as a financial administrator,

Originally, there were four part-
ners in Dunwich Productions (fore-
runner of Wooden Nickel) but Bob
Monaco sold his interests and is now
in a&r with ABC/Dunbhill.

When the deal was made with
RCA, the firm had no name. Ronnie
Sales, manager of Mason Proffitt, an
early Traut discovery, was always
kidding about wooden nickels,
“They represented ancient America,
were cheap and underground,” said

Traut, who added that the name
caught on immediately,
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Who/Where/When

(All entries for WHO—-WHERE—WHEN should be sent to Sam Sutherland, Billboard, | Astor Plaza, New York, N.Y. 10036.)

Campus uppeurances by artists are
incarporated inte the listings below,
Artists appearing on campus are
marked with an asterisk.

CANNONBALL ADDERLEY QUINTET
(Atco): Pall's Mall, Boston, Feb. 25-
March 3.

AMAZING BLONDEL (island): Upsiairs
at Max's Kansas City, N.Y., Feb. 6-11,

*ATTEC TWO-STEP (Elektra): The Tea &
Cheese Cafe, Tabor, N.J., Fab. B;
Franklyn & Marshal College, Lancaster,
Pa. (15); Rochester Polytec Institute,
N.Y. (23); Auburn Community College,
N.Y. (24).

*GARY BARTZ (Fantasy). Oberiin Col-
lege, Ohio, Feb. 16.

*BIRTHA (ABC): Lynchburg College, Pa.,
Feb. 9. Flashes, Charlotte, N.C. {10}
Manhattan, Kansas (20); Bloomington,
lil. {(21); Morgantown, W.V. (2B).

BOBBEY BLUE BLAND (ABC): The
Byrd's Club, Baton Rouge, La., Feb,
14-17; Tulsa, Okla. {(22); Kansas City,
Mo. (23).

*BLUE ASH (Mercury): Kent State Univ.,
Chio, Feb. 16; Utopia, Cleveland, Ohio
(17).

BONNIE BRAMLETT (Columbia): Lalin
Casino, Buffalo, N.Y., Feb. 8, Rich-
ard's, Atlanta, Ga. (11-16); Miller's,
Nashvilla, Tenn. (19-24).

DAVID BROMBERG (Columbia). Or-
pheum, Minneapolis, Minn., Feb. 4,
*ALBERT BROOKS (ABC): Duquesne

Univ., Pittsburgh, Pa., Feb. 20.

JULIE BUDD (RCA): Eden Roc Hotel,
Miami Baach, Fla., Feb. 2-B.

CARL & PEARL BUTLER (Chart): Ches-
ter, Pa., Fab. 11-16.

GLEN CAMPBELL (Capitol): Las Vegas,
Feb. 14,

*CANNED HEAT (Atlantic). Western |l
Univ., McComb, Feb. 8; St. Paul
Theatre, Minn, (9); Comack Arena, N.Y,
(10); Capitol Theater, Porl Chester,
M.Y. (11), Joe's Place Cambridge,
Mass. (12-14); Municipal Auditorium,
Springfield, Mass. (15); Palace The-

ater, Waterbury, Conn. (16); European
Tour (17-March 30).

ALFIE CAPER (JAT): Bird Cage, Balti-
more, Md., Jan. 18-Feb. 18, Club
Venus, Baltimore, Md. (17); Playboy
Club, Ballimora, Md, {22-23).

TOMMY CASH (Epic). Las Vegas, Fab
1-27,

CATE SISTERS (MCA): Warren, Ohio
Feb. 9.

VASSAR CLEMENTS (Rounder): Amaz-
ingrace Coffeehouse, Evanston, i,
Feb. B-11.

*COMMANDER CODY (Paramount):
Sweet Nighters Club, Alton, IIL., Feb. 8.
Benefit for KPFT, Hofheinz Pavilion,
Houston, Texas (10); E. Carolina Univ.,
Greenville, N.C. {12); Civic Auditorium,
Charleston. 5.C. (13); Univ. of Georgia,
Athens (14); Fox Theatre, Atlanta, Ga.
(15) Cumberland County Auditorium,
Fayetteville, N.C. (17); Univ. of Florida,
Gainesville (20); Orlando Seminole Turf
Club, Castlebury, Fla, (22); Sportato-
rium, Hollywood, Fla. (23).

*COUNTRY CAVALEERS (MGM): Mid-
dieton, Ind., Feb. B; Delphos Jefferson
High School Auditorium, Ohio (24).

FLOYD CRAMER (RCA): Columbus,
Ga., Feb. B; W. Palm Baach, Fla. (9).

MIKE CURB CONGREGATION (MGM}):
Oklahoma City, Okla., Feb. 2-6; Disney-
land, Anaheim, Calil. (16-18).

DICK CURLESS (Capitol): Montville,
Conn., Feb. 8-9; Lowell, Mass. (10);
Greenwich, N.Y. (28).

*WILLIE DIXON (Ovation): Philadelphia,
Pa., Grendel's, Feb. 6-10; Western Il
Univ., McComb (18); Pershing Audito-
rium, Lincoln, Nebr. (19).

*DA. HOOK (Columbia). Barn Hill Field-
house, Univ. of Ark., Fayetteville, Feb.
15; Aragon Baliroom, Chicago, (16).

*DUKE OF PADUCAH (RCA): Timberlake
Concerl Hall, Lynchburg. Va., Feb. 9;
Salisbury High School Gym, N.C. (10);
Hot Springs, Ark. (21-27).

CHARLES EARLAND (Fantasy): The
Key Club, Newark, N.J., Feb. 4-10.

*EARTH, WIND & FIRE (Columbia): San
Luis Obispo College, Calif.,, Feb. B;

Community Theatre, Berkeley, Calif.
(9); Coliseum, Richmaond, Va. (15); Vel-
erans Mamaorial Hall, Columbus, Ohio
{16}, Millersville College, Pa. (17); Delta
College, University City, Mich. (19);
Univ. of Hartford, Conn. (21); N.C.A&T,
Greensboro, N.C. (22); 5.C. State, Or-
angeburg (23).

*EL CHICANO (MCA}):. District Tavern,
Sealtle, Wash., Feb. 7; Univ. of Wash._,
Pullman (B), Wide World of Entertain-
ment, San Antonio, Texas (10).

FAIRPORT CONVENTION (A&M): Can-
ada, Feb, 4-23; Paul's Mall, Boston (28-
March 3).

FOGHAT (Bearsville). Palladium, Los
Angeles, Fab. 24.

FLOOD (GRC): Auditorium, Statesboro,
Ga., Fab, 12; Auditorium, Valdosta, Ga,
(15); Auditorium, Auburn, Ga. (16).

EDDIE FLOYD (Stax): River Side, 5.C.,
Feb. 8, Nesse, 5.C. (9).

LEFTY FRIZZELL (ABC Dunhill): Fi.
Waorth, Texas, Feb. 16.

RAFAEL FRUHBECK De BURGOS
(Capitoly: St. Louis, Mo., Feb. 13-16;
Pittsburgh, Pa. (18-March 3).
GEORGE HAMILTON IV (RCA): To-
ronto, Ont., Canada, Feb. 6-9.

*HERBIE HANCOCK (Columbia): Univ.
of Texas, Municipal Auditorium, Austin,
Texas, Feb. 6; North Texas State Univ.,
Denton (11); The 57 Doors, Dallas,
Texas (12-14), Youngstown Siate
Univ., Ohio (16); Cellar Door, Washing-
ton, D.C. (1B-23).

CLAY HART (Ranwood) Santa Rosa,
Calif., Fab. 22.

HEARTWOOD (GRC): The Atlic, Green-
ville, N.C., Feb. 7-9; The Pier, Raleigh,
N.C. (11-16); Town Hall, Chapal Hill,
N.C. (21-23).

THE HEYWOODS, BO DONALDSON
(ABC). Disnayland, Anaheim, Calif,,
Feb, 9.

DOYLE HOLLY (Barnaby): Palos Hills,
Ill., Feb. 9; Colorado Springs, Colo. (11-
24).

*JOHN LEE HOOKER (ABC) McGraw
College, S1. D'Belliveau, Canada, Feb.

4: Phelp's Lounge, Detroil, Mich. {15
18).

*FREDDIE HUBBARD (CTIl). Coral Reefl
Club, Coral Hills, Md., Feb. 5-10; Easl-
arn Mich. Univ., Ypsilanti (16); Land-
mark Restaurani, Kansas City, Mo. (18-
24); Just Jazz Club, Philadelphia (25-
March 2).

ENGELBERT HUMPERDINCK (Lon-
don): The Diplomat Hotel, Miami, Fla.,
Feb, 18-17; Helio Isla Hetel, San Juan,
Puerto Rico (19-27).

*HYDRA (Capricorn}; Troy State Univ,,
Ala., Fab. 19; Ga. State Univ., Atlanta
(20).

*MERLE KILGORE (Starday-King): Tim-
berlake Concert Hall, Lynchburg, Va.,
Feb, 9, Salisbury High School Gym,
N.C. (10}, Branson, Mo. (16); Hot
Springs, Ark. (21-27).

JOHN KLEMMER (ABC): The Light-
house, Hermosa Beach, Calil., Feb. 14-
17 and (21-24).

*PETER LANG (Takoma). U.C.L.A. Feb.
-]

*LEMMINGS (Blue Thumb). Univ. of
5.D., Vermillion, Feb. 2-9; Univ. of Mis-
souri, Columbia (22); Music Hall, Kan-
gas City, Kansas (24).

JAMES LEVINE (Capiiol): New York,
Feb. 6-12.

RAMSEY LEWIS (Columbla): Van-
couver, B.C. Jan. 28-Feb 7; Crash
Landing, New Orleans, La. (8-16).

*GORDON LIGHTFOOT (Reprisa): Per-
forming Arts Center, Milwaukee Wisc.
Feb, 15; Duluth Auditorium, Minn. (18);
S1. Catherines College, 51. Paul, Minn.
(17).

LA WANDA LINDSEY (Capitol) Anchor-
age, Alaska, Feb. 7-9; Fairbanks,
Alaska (10).

LOS INDIOS TABAJAROS (RCA). Con-
cert Hall, Winnipeg, Man. (5); Eaton Au-
ditorium, Toronto, Ont, (8-9).

BOB LUMAN (Epic): Moose Lodge,
Connersville, Ind. Feb. 9; Tallahasses,
Fla. (19).

MAIN INGREDIENT (RCA): Total Expe-
rience, Los Angeles Feb. 6-10.

HENRY MANCINI (RCA). Convention
Center, Cincinnati, Chio Fab. 8-9.
*MANDRILL {Polydor): Central State
Univ., Wilberforce, Ohio (15),
BARBARA MANDRELL (Columbia). Le-
vit Arena, Wichita, Kansas (16); Shrine
Mosque, Springfield, Mo. (17); Zorah
Temple, Terra Haute, Ind, (24).
*CHUCK MANGIONE (Marcury): Munici-
pal Auditorium, Austin, Texas Feb. 6;
Gunn High School Auditorium, Palo
Ao, Calif. (8); Shally's Manne Hole,
Bevarly Hills, Calif. (12-17) Tulagi's,
Boulder, Colo. (18-23); Richland Col-
lege, Dallas, Texas (25-26); El Matador,
San Francisco (28-March 8).
*MANHATTANS (Columbia): Grand
Club, Detroit (8-17); Dade Community
College, N. Miami, Fla. (21).
MANFRED MANN'S EARTH BAND (Pol-
ydor). Ice Palace, Las Vegas (7); Pal-
ace, San Diego, Calil. (B); Expo Hall,
San Jose, Calif. (9), Winterland, San
Francisco (10).
JOHN MARTYN (Island); Upstairs at
Max's Kansas City, N.Y., Feb. 6-11.
*DAVE MASON (Columbia): Masonic Au-
ditorium, Detroit, Mich., Feb. 7; North-
ern Ky. State College. Highland
Heights, Ky. (B); Ohio State Univ., Co-
lumbus (8); Mich. State Univ., East Lan-
sing (11); SUNY, Binghamton, N.Y.
(13); Alfred Univ., N.Y. (15); Kutztown
State College, Pa. (16); JFK Center,
Washington, D.C. (17); Municipal Audi-
torium, Atlanta, Ga. (21);, Auditorium
Theatre, Chicago (22); Miami, Fla, (23);
Masonic Auditorium, Datrolt (24); Am-
bassador Theatre, St. Louis, Mo, (28);
Kleinhans Music Hall, Buffalo, N.Y.
{28).

HUGH MASEKELA (Blue Thumb}): The
Apple Tree, Columbus, Ohio Feb. 5-8;
Quiet Knight, Chicago (12-17); Ware-
house, Denver, Colo. (19-24); Las Bas-
lille, Houston, Texas (25-27),

JOHNNY MATHIS (Columbia): Australia
& Mew Zealand Feb. 5-20.

LES McCANN (Aliantic): Ebbetts Field,
(Continued on page 23)
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Studio Track

By SAM SUTHERLAND

From Billboard’s west coast of-
fices, Bob Kirsch has reported on
recording activity at Leon Russell
and Denny Cordell's Third Street
Church Studio, the Tulsa room
where most of Shelter’s recent ses-
sions have been tracked. Following
recent renovations, the room 15 now
running.24 hours a day, with the
past two weeks bringing a tide of
artists in.

Russell and Cordell have pro-
duced sessions for Leon himself, J.J.
Cale and Gus Hardin. Also in was
Eddie Kramer, producing sessions
with Jim Hurt for SLW Associates,
Inc. and Evolution Records, which
recently signed Hurt. Among musi-
cians on the Hurt sessions were gui-
tarist Wayne Perkins, bassist Carl
Radle, Jim Keltner and Jim Gordon
on drums and percussion, and David
Briggs on pano.

Helping loosen up those artists
was Shelter's lodging situation: the
company owns every house on the
block where the Church is located,
thus permitting artists to stay within
a few doors of the studio.

* ok ok

At Los Angeles’ Sound Factory,
recent sessions have included the
completion of Seals and Crofts’ next
Warner Bros. LP. Louie Shelton
again produced and Dave Hassinger
and John Mills engineered. . . . Has-
singer and Mills also engineered
Blue Note sessions for Donald Byrd,
in for final mixdown on his next al-
bum with producer Larry Mizell. . . .
Devotees of Little Feat will rejoice at

continued signs of life from that
band, in for its follow-up to “Dixie
Chicken.” Van Dyke Parks co-pro-
duced with Lowell George, while
Hassinger and John Arrias
engineered.

Also in was Jimmy Webb, working
on his Asylum debut LP with engi-
neers Mills and Val Gray ... and
Kenny Rogers was in working on his
next Jolly Roger, engineered by
John Mills and produced by Terry
Williams.

* ok *

Jimmy lenner, recently reported in
the Sausalito Record Plant to pro-
duce the next sessions from Three
Dog Night, has returned to New
York to mix the tapes for their next
ABC album at the Plant there. Ien-
ner’s now tooling up for three weeks
of rehearsals and sessions with
Lighthouse, who'll be recorded in
Canada for Polydor, with mixdown
to be handled apain at the N)Y,
Record Plant.

lenner will follow that pace with
late Aprnl sessions on the Rasp-
berries, whose fourth Capitol LP will
be recorded at the New York Plant.

* w *

And, speaking of Three Dog
Night, stargazers should take note

that vocalists Chuck Negron, Cory
Wells and Danny Hutton ended up
walking next door where Stephen
Stills was recording his next for
Atlantic. That resulted in backing
tracks from the group for Stills,
which could produce nice results,
particularly if he returns the favor.

need

recorders

dbx noise

reduction

li multi-track
dbxooo

IT ALL.

(That’s what weve got)

...The equipment and facilities {three 16-track, quad-equipped
studios for recording, mixing and playback), experienced and
musically hip engineers, the incredible Criteria Rhythm Section
(they've made the very best artists sound better)...and an entire
wall full of gold records to prove it all works. Plus clean air, a

gorgeous climate, and a great town to swing or relax in. Youuve
got to be silly to record anywhere else. Send for our brochure.

Criteria

RECORDING STUDIOS.
(305) 947.56]11

1755 N.E. 149th Street,
Miami, Florida 33161

Creative Trends

Steely Dan Helped Organize Act

LOS ANGELES—One of the
maost successful LP and single acts to
surface during the past year has
been Steely Dan and the man who
was most instrumential in putting the
band together is producer Gary
Katz,

Katz started in the business a
number of years ago in partnership
with Richard Perry in a firm called
Cloud 9. He then went to Avco Em-
bassy where he produced Eric Mer-
cury and then “Literally went to bed
for two years. I did nothing during
that time,” he says, “except become
friends with Donald Fagen and
Walter Becker, who later became the
core of Steely Dan.

“Then 1 wrote a letter to Jay Las-

By BOB KIRSCH

ker (ABC president) telling him
about myself. I wrote it in bed dur-
ing half time of a Monday night
football game. For some reason he
liked it and two days later | got a call
asking me to come out and talk to
him, I flew here, we chatted, and he
hired me as a staff producer.”

Katz then brought Fagen and
Becker to California as ABC staff
writers, and the rest of the band
came together from friends of the
duo and Katz. An LP, “Count Down
to Ecstasy,” quickly moved the
group into the public eve when two
Top 10 singles, “Do it Again™ and
“Reeling in the Years,” came from
the set.

James Gang Fighting
Back to 2nd Stardom

By NAT FREEDLAND

LOS ANGELES—Everything has
been going so well for James Gang
lately that they are probably about
to lose their reputation as the “hard-
luck™ rock group with three gold al-
bums.

The leading light of the James
Gang’s first line-up, guitarist-singer-
writer Joe Walsh, split for a solo ca-

JAMES GANG

reer which has been going success-
fully. And when the Gang first
started showing up for concerts as a
quartet instead of their original
power trio with Walsh, they were
booed by restless audiences who
didn’t want to hear any changes in a
success formula.

Then relations between the Gang
and their first label, ABC/Dunhill,
became strained to the point where
the group claimed they were no
longer under contract because ABC
had neglected to given written re-
newal of an option in time. After the
usual lengthy litigation of music
business lawsuits, the James Gang
received their release.

They are now signed to Atco, end-
ing a pericd of 18 months without
recording as their drawing power
plunged downward. Their first Atco
album, “Bang,” has been climbing
the chart for six weeks. They're play-
ing the larger halls again and au-
diences haven't booed for a long
time,

Strong New Members

After trying to replace Walsh with
guitarist-singer-writer Don Troiano,
a veteran of several groups who also
quit the Gang to go solo, they settled
on splitting Walsh’s void by adding
vocalist Roy Kenner and guitarist-
writer Tommy Bolin to original
members Jim Fox, the drummer and
organizational leader, and bassis
Dale Peters.
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The James Gang's comeback is
due not only to the tenacity of the
eroup's members but also to the un-
wavering faith of manager Mike
Belkin. Belkin has probably been
even closer to the rise of the Gang
than most other manager-group
combos,

The James Gang is the only rock
group to reach national prominence
from a base in the city of Cleveland,
where Mike Belkin Productions has
established itself as the major con-
cert promoter in the Midwest since
1964,

It was two years later that the
James Gang, having carved a repu-
tation as Cleveland’s hottest local
college and club group, sought out
ex-furniture store operator Belkin to
be their manager,

Gang Was Millionaire

Belkin quickly pot the Gang
signed with ABC/Dunhill and over-
saw their rise as a live attraction.
Meanwhile Belkin Productions was
rising to an $8 million concert gross
in 1973. And with his partner of two
years, producer Carl Maduri, Belkin
now handles Maureen McGovern
who won a gold record for “The
Morning After” on 20th Century.

The James Gang was working for
£80 a night when they signed with
Belkin. In their peak year of 1971
they earned 51.2 million. It remains
to be seen whether they will ever re-
turn to this level, but the “Bang™ LP
clearly demonstrates that the Gang
has once again found their identity
as a crowd-pleasing hard-rock al-
bum act.

In another milestone for the
group, who have produced them-
selves on the last three of their nine
albums, next month they will head-
line for the first time at a major audi-
torium in their own home town of
Cleveland.

“l have been fortunate to earn
enough money in the music business
to make il unnecessary for me 1
prostitute myself by dealing with
bums,” says Belkin. “And 1 have
turned down tours by performers I
don't like dealing with. If T've
worked with the James Gang for al-
most seven years now, it's because
they are human beings you can re-
spect even while they're going
through rough times.”

And with perhaps the sweetest
triumph of all, the new James Gang
even has hit with a Hot 100 single,
“Must Be Love” at 94 in its second
week on the chart.

“The band had no stage experi-
ence,” Katz says, "and they were
kind of forced onto the road. It was
premature, and the band thought
they were more a musical than per-
forming entity anyway. We never
thought ‘Do it Again® would be a
single, but radio pulled it. ‘Reeling
in the Years' was the cut we totally
discounted as a single, but radio
pulled that, too. We had thought we
would build a solid musical follow-
ing, but it turned into a mass follow-
ing."”

Singles Were Surprise

As for the second LP, Katz says
the band was more familiar with
each other and the goal was simply
to make good music. We did think
we had a hit single this time,
though,” he adds, “in *Show Biz
Kids." It had a great repeating
chorus, a nice Motown beat, and
nothing happened. To this day, we

can't figure out what's commercial.”

Katz partially blames radio for
the failure of the third single. “The
first LP was way right of where the
group is, and I don’t think radio
gave the second album or the third
single a chance. In one city, where
we were coming off the two top 10
singles, they told us we couldn’t get
play until Dallas played the record.
So the band went there, set for a
9,000 seat hall. They had to be
moved to an 18,000 seat auditorium
and they filled that. So we say, ‘ob-
viously your public accepts the
group, based on the last two records
and the crowds. Why can’t you play
the record” I don’t care if the group
15 Steely Dan or Dawn and 1 dont
care if the guy on the station likes the
record. If the public accepts an act,
then the station should play it
Where else will the public hear a
new group but on the radio, and
what kid will pay $6 for an album by
a group he's never heard? This is my
complaint.”

As for his role as producer, Katz
says that “Donald and Walter know
their music. 1 am simply the bounc-
ing board for them. 1 control the
sound of the record and put the
sound down on tape the best I can.”

As for future singles, Katz says
neither he nor the Steely Dan mem-
bers will pick one from their soon to
be released third LP. “We'll leave
that to someone who thinks they
know the right thing to pick,” he
says, “We're making records for the
public and we'd like radio 1o play
them, but what radio will play is a
mystery to me.”

ﬁ TOP QUALITY
< 8X10

.

‘<" PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--322.85

1000--535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

i PICTURES

1867 E. FLORIDA S5T.
SPRINGFIELD, MO. 65803
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Talent

® Continued from page 21

Denver, Colo.,, Feb. 5-10; Shelly's
Mannehole, Los Angeles (11-17).

ROGER McGUINN (Columbia): Trenton,
N.J, Feb, 6, Louisville, Ky. (9) Trivall
Theatre, Indianapolis, Ind. (15).

McKENDREE SPRING(MCA); Exposura
Coffes Housa, Rutherford, N.J. (8).

MEL & TIM (Stax): Goldsboro, N.C. Feb.
22; N.C.O. Open Mess, Ft. Sill, Okla.
(23).

H. MELVIN & THE BLUENOTES (Epic):
Disneyworid, Orlando, Fla. Feb. 8; Forl
Heshley Armory, Tampa, Fla. (9); Al-
lanta, Ga. (10); Madison, Wisc, (14); St
Croix, Virgin Island (16); St. Thomas,
Virgin Istand (17); European Tour (22-
March 10).

*TOM MIDDLETON (Columbia). Western
Manitoba Cantennial Auditorium, Bran-
don (4); Winnipeg Playhouse (6). The
Colosaum, Thunder Bay (7)
ROGER MILLER (Columbia): Ware-
house, Danver, Colo. Fab. 12-17.
RONNIE MILSAP (RCA):. Charleston,
W.Va. Feb. 1; Dayton, Chio (2); Phila-
delphia (3).

LIZA MINNELL! (Columbia): Riviera,
Las Vegas Jan. 30-Feb. 12.

THE MIRACLES (Motown): Tolal Expa-
rience, Los Angeles Feb. 14-17, Soul
Train Ciub, San Francisco (20-24); Oil
Can Harry's, Vancouver, B.C. Canada
(2B-March 2).

CHUCK MITCHELL (Strider). Raven
Gallery, Detroit Feb. 5-10; & 12-17.

*THE MODERN JAZZ QUARTET (Atlan-
ticy. Dartmouth College, Hanover, N.H.,
Fab. 8; Hamilton Collega, Clinton, N.Y.
(9): Midtown Towears Hotel, Rochestar,
M.Y. (11-16); The Attic, Pittsburgh, Pa.
(20-23).

JAMES MONTGOMERY BAND (Cap-
ricomn): Lowell, Mass., Feb. 14; Knox-
ville, Tenn. (16); Greensboro, N.C. (17).

GEORGE MORGAN (MCA): Fueblo,
Colo., Feb. 5-6; Littleton, Colo. (7-8).

*VAN MORRISON (Warner Bros.): Ox-
nard Auditorium, Calif., Feb. 13; Para-
mourd Theatre, Portland, Oregon (15);
Paramount Theatre, Seattle, Wash,

{(16), Univ. of British Columbia, Van-
couvar (17).

*MARIA MULDAUR (Reprise). Capitol
Theatre, Passaic, N.J. Feb. 6, Carnegle
Hall, N.Y. (8-9); Yale Univ. New Haven,
Conn. (12); Music Hall, Boston (13-14)
Univ. of Yermont, Burlington, (15);
Academy of Music, Philadelphia (17-
18); C.W. Post College, Greenvale,
N.Y. (19); Richmond Mosque, Va. (21);
Kennedy Center, Washinglon, D.C.
(22-23); Pa. State Univ, University Park,
Pa. (24); Music Hall, Cleveland, Ohio
(26-27).

JF MURPHY & SALT (Columbia): Brew-
ary, E. Lansing, Mich. (15-17).
MATURAL FOUR (Buddah). Mark IV,
Washinglon, D.C. Feb. 19-24; Sugar
Shack, Boston (25-March 3).

*MAZARETH (ABM): Massey Hall, Van-
couver, B.C. Feb, 18; Jubilee Audito-
rium, Calgary, Alberta (19); Jubilea Au-
ditorium, Alberta (20); Univ. of
Manitoba, Winnipeg (21).

*RANDY NEWMAN (Warner Bros.):
Phoenix, Ariz. Feb, 10, Glasboro State
(23); San Jose Civic Auditorium, Calif.
(B).

*NEW RIDERS OF THE PURPLE SAGE
{Columbia); Univ. of N.C., Greenville
Feb. 12; Civic Auditorium, Charleston,
5.C. (13); Univ. of Ga., Athens (14); Fox
Theater, Atlanta (15); Civic Auditorium,
Fayetteville, N.C. (17}, Seminole Turf
Club, Casselberry, Fla. (22); Sportato-
rium, Miami, Fla. (23).

WAYNE NEWTONM (RCA): Harrah's,
Reno, Nevada Feb. 20-March 13.
NEW YORK DOLLS (Mercury) Acad-
amy of Music, M.Y. Fab. 15.

NEW YORK CITY (RCA): European
Tour, Feb, 21-March 17,

*NITTY GRITTY DIRT BAND (Lnited Art-
ists). Cellar Door, Washington, D.C. (4-
8} Performance Cenler, Cambridge,
Mass. (11-13); Univ. of Richmond, Va.
{14). Emporia, Kansas (16).

DOROTHY NORAWOOD (GRC): Cobo
Arena, Detroit, Feb. 17,

MAYF NUTTER (Capilol): Colt Club, Gi-
lette, Wyo. (6-7); Mr. K's, Ft. Morgan,
Colo. (8).

Who/Where/When

*OAKS (Columbiay Memorial Center,
Kingston, Ont. (B); Youngstown, Ohio
(12); Bethel Collegs, St Paul, Minn.
(15), Performing Arts Auditorium, Ash-
land, Ky. (23).

*ORPHANS (London) Roxy Thealre,
Northampton, Pa. Feb. 4; Main Paoint,
Philadelphia (5-6); Worcester State
College, Mass. (9); Merrimack College,
Andover, Mass. (14); Great S.E. Music
Hall, Atlanla, Ga, (19-24).

OSBORNE BROS. (MCA). Sall Lake
City, Utah, Feb. 8, Denver, Colo, (3);
Amarillo, Texas (10).

TOMMY OVERSTREET (Dol) Karavan
Club, Rantoul, L. (B); Il. Country Opry,
Petarsburg, lll. (9); Consistory Audito-
rium, Bloomington, Il {10);, Mach-
enalre Club, Yantis, Texas (15);
Stagecoach Inn, Stamford, Texas (16);
Northwest Tour (28-March 10).

PATTI PAIGE (Epic): Latin Casino,
Camden, N.J. Feb. 15,
CHRISTOPHER PARKENING (Capital):
Longview, Feb. 3; Richland, Wash. (4);
Cheyenne, Wyo. (7)., Mamphis, Tenn,
(9-10).

BILLY PAUL (Philadelphia Inter-
national): Downstairs Club, Portland,
Oregon, Feb. 28-March 3.

*JOHNNY PAYCHECK (Epic): Red Barn,
Savannah, Ga,, Fab. B, Holiday Inn,
Gainesville, Ga. (9), Old Central H.5.
Auditorium, Kalamazoo, Mich, (12); Sr.
High School Auditorium, Chambers-
burg, Pa. (16); Golden Nugget, Las
Vegas (21).

*PERSUASIONS (MCA): Orpheum, Bos-
ton, Fab. 7: Westchester State College,
Pa. (9).

SHAWN PHILLIPS (A&M). Arena,
Seattle, Wash. (4), Civic Center, Fort-
land, Cragon (6), Vancouver Gardens,
B.C. Canada (7).

STU PHILLIPS (Capilal): Ohio Theatre,
Columbus, Fab. 17.

POINTER SISTERS (Blue Thumb): Cae-
sar's Palace, Las Vegas, Nevada Feb.
15-27

*BILLY PRESTON (A&M). Hariam Col-
lege, Dhio, Feb. B; State Collage,
Blumsberg, Pa. (9); Constitution Hall

Washington, D.C. (10}, Weslyan, Ohlo
{12}, Municipal Auditorium, Atlanta,
Ga. (14); State University, Florence,

Ala. (19) State Univ., Lafayetts, La.
{20); Kent State Univ., Ohio (22); Cali-
seum, Scranton, Pa, (23).

— CHARTED AND CLIMBING —

il

4 Days—February 28 thru March 3

Instructor/Co-ordinator: John Woram
Last day for registration—February 22, 1974

A 36 hour intensive study seminar in recording studio
technology. These four days will give the active producer-
arranger a working knowledge of recording technology
. . . answering the “whys and hows".

The November '73 Workshop in New York attracted
men and women of the profession from distant cities of the
U.S. and Europe. Reaction to the content and presen-

tation of the Workshop was enthusiastic.
Producer's/Arranger's Workshop does not teach
methods of producing and arranging, but does attempt to
promote a working knowledge of the studio facility,
the latest equipment and its application.
The February 28th Workshop will inciude one full day at
Electric Lady Studios, New York.
Workshop guesi lecturers: Ron Johnson and Dave
Palmer of Electric Lady Studios.
Registration fee: $75.00 _Tuilion fee: $175.00

Notebook and materials included.

For outline and additional information
phone or write:

institute of audio research, Inc.

64 university place, new york,
new york 10003
212 677-7580

BILL MONROE’S

EACLUSIVELY ON

MCA RECORDS

BOOKINGS:

MONROE'S BLUEGRASS
TALENT AGENCY

726 16th Avenue South
Mashvilla, Tn. 37203
(815} 55-6781

CHUCK CAMPBELL—Talent Direclor

7th ANNUAL BLUEGRASS FESTIVAL ALBUM

“BEAN BLOSSOM”

MCA #2-8002

WATCH FOR BILL
MONROE APPEARING
ON THE JOHNNY
CASH COUNTRY
MUSIC SHOW ON

NBC . .. FEB. 23RD.

“THE FIRST FAMILY OF BLUEGRASS"
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This Business

By BOB KIRSCH

Lively discussions revolving around three
basically different philosophies of record/
tape retailing sparked things at last week's
seminar.

Also adding fuel to the interest was a com-
plete explanation of the methods of distribut-
ing product to the retailer and a sometimes
heated exchange covering the pros and cons
of “non-retailing'” means of selling records
such as clubs and TV offers.

Russ Solomon, owner-founder of the six-
store Tower chain, opened the retailing por-

Lee Hartstone, founder of the 41 store Ware-
house chain, responds to questions from
curious students.

tion of the evening by saying he considered
his giant stores “the bottom end of a huge
funnel. The manufacturers pour stuff in and
we try to sell it just as fast.

*We want big big stores in big metropolitan
areas and we want to make a visit to Tower an
event for the consumer."”

Solomon said he feels he is in show busi-
ness and he wants to '"dazzle the consumer,
even if it means painting an elephant pink or
offering camel rides in the parking lot. We
don’'t care if a consumer shows up only a few
times a year, but we want him to go home
with a lot of records.”

Offering a "‘group of specialty stores under
one roof” is one way Solomon tries to dazzle
the consumer, and he believes a consumer
can fend for himself once he's been directed
to a particular section. "It's fun for a buyer to
find records in understock or look through
piles of records for what he wants," Solomon
added. "'If he wants help we are prepared to
give it, but we never push."

Solomon said that at any given time the
stock in one of the larger Towers might con-
sist of 35,000 rock LP's, 10,000 imports,
50,000 classical, 15,000 jazz, 10,000 folk
and several thousand in other categones. He
added that he tries to duplicate it all on tape
and pointed out that there may be a resur-
gence of the single.

“We try to sell at the lowest price possible
and still make a profit," he concluded, "‘and
we try to create energy.”

Jim Greenwood, 27-year old owner-founder

24

of the nine outlet Licorace Pizza chain, disa-
greed with Solomon on several basic points.
“We want to deal on a one-to-one basis
with each customer and we don't think it's ex-
citing for him to have to dig for an LP,”” Green-
wood said. “What we do stress is three areas:
price, the people we deal with and selection.
“We always try to be competitive on price

Tower's Russ Solomon: “we are the bottom
end of a huge funnel."

Session A:
Marketing
The Product

Licorace Pizza's Jim Greenwood: ‘‘we want to
deal on a one-to-one basis.”

and we're concerned with a complete fill on
four or five major musical categories rather
than trying to handle everything."”

*Dealing with the customer is also impor-
tant to us,"” he continued. *'We feel selling is
dependent on friendly, knowledgeable assist-
ance and we want our customers to come
back at least every two weeks, not just a few
times a year."

Lee Hartstone, founder of the 41-store
Wherehouse chair, offered what he called "'an
in-between philosophy compared to Russ and
Jim" and also launched an attack on *meth-
ods of selling records other than over the re-
tail counter.

“What we aim at,’" Hartstone said, "“is a
saturation market coverage through strate-
gically located stores carrying the right range
of product. We want a store within 15 min-
utes’ driving time of each of the 22 million
people in California.”

Answering a question on pricing, Hart-

WEA's Joel Friedman: 2,800 individual cus-
tomers accounted for the firm's $200 million
last year.

stone said he makes approximately two per-
cent net profit on an average sale. "'It's not a
get rich quick business,” he concluded.

Hartstone then opened a Pandora's box
when he brought up what he referred to as
“‘other methods of retailing."”

“There are a number of competing meth-
ods, such as the mail order negative accept-
ance club, which is almost a forced sale if you
don't duck, the mail order no obligation club,
the special product record and within: the
past few years, the TV offer, in which records
are sold almost as if you were buying an apple
grater.”’

Hartstone estimated that one of every
three dollars made in the record business are
through these other methods.

“Lately,” he said, “a lot of record com-
panies are moving into TV selling, and | don't
like my supplier competing with me as a re-
tailer. Maybe this is why we're still a discount
industry and why Wall Street won't invest in
us."

Hartstone then offered some examples of
ads appearing in current magazines for
records and tapes. “In the current issue of
Playgirl, with one and a half million circula-
tion and an ad rate of $7,600 for a black and
white page, there are three full page ads, in-
cluding one offering six disks for 99 cents
with no further obligation.

“Playboy has a circulation of six and a half
million with an ad rate of $30,000 per page
and the current issue has four full page
record and tape ads. And in one TV Guide,
with an ad rate of $280,000 and a circulation
of 20 million, there is a four page pull-out ad. |
think the customer is in jeopardy.”

Solomon retorted that the consumer gen-
erally ends up buying product from clubs at
list price after the introductory offer plus 50

wwWw americanradiohistorv com
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With informational brochure and tape
recorder at hand, a student gains background
on the speakers and tapes their expertise.

cents tor handling on e&ach order., 5o he
doesn’'t save much in the long run. *'| also
feel," he added, ““that the record buyer wants
product now. He doesn't want to wait six or
eight weeks for a package to armve."

Hartstone replied that if a consumer can
buy a record for a few cents less from a club
than from a retailer, we are all in jeopardy.’”

He then read from an artists contract,
pointing out a clause stating that the royalty
for a record sold at less than one dollar was
one half the normal rate and that there was
no royalty on product otfered free in introduc-
tory offers or in a buy two. get one free situ
ation

Joel Friedman, president of the Warner/
Elektra/Atlantic Distributing Corp., replied
that 'the record club is a means of promotion
and exposure for an artist. They may get no
royaity, but they continue to sell records on
which they do make royalties. Percy Faith is a
good example. He sells a lot via record clubs
but he is also kept in the public eye and sells a
lot of product over the counter. It's really giv-
ing away a piece to get a piece."

Friedman also offered a detailed discrip-
tion of the means of distribution in the record
business today, defining distribution as "get-
ting your product into the hands of the con-
sumer."’

Friedman first talked about branch distri
bution, which is the form used by WEA. *‘Be-
sides ourselves, Columbia, Capitol, RCA,
MCA, Phonodisc and London use this
method, distributing only their own records in
most cases. There are several hundred record
companies releasing product on a regular
basis, and most of these companies are dis-
tributed by independent distributors. So
there's much to be said for both schools of
thought."

Friedman noted that the record business is
a $2 billion a year industry. WEA did $200 mil-
lion in sales last year, selling to some 2,800
individual customers. To run an independent
network of distributors, Friedman said, one
would need around 28 independents selling
to these 2,800 customers. WEA prefers to
have its $200 million tied up with 2,800
rather than 28 customers.

“All distributors,”" Friedman added,
“whether branch or independent, are essen-
tially involved in a two tier selling system.
They sell to sub-distributors, or rackjobbers,
and to retailers,"

Defining rackjobbing, Friedman said that it
is a fairly new concept, around 16 or 17 years
old. It has grown as the retailing trend moved
from the small independent to the super-
market concept of retailing. He cited Mont-
gomery Ward as an example of where rack-
jobbing serves a useful purpose.
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NARAS Institute in
Engineering Seminar

MEMPHIS — The Nashville-
based NARAS Institute will present
a month-long engineering seminar
here later this month, with two-hour
sessions to be held five days a week
at the better professional recording
studios here. Memphis based engi-
neers will participate in the pro-
gram, which will additionally pro-
vide a selection of courses in
elementary electronics, music, popu-
lar culture dynamics and the com-
mercial music business,

Special lectures on performance
rights, publishing, and legal aspects
of the music industry will also be
added to the program, which will
focus on technical, producing and
mixing engineering.

Oldie Benefit
For Dystrophy

NEW YORK —Bo Diddley, Tony
Williams and The Platters, Scream-
ing Jay Hawkins and The Belmonts
will headline acts set to appear at a
special benefit show to be held Sat-
urday (9) at the Alumni Hall at St.
John's University here,

Show is being presented by the
Student Union Board of St. John's in
association with WCBS-FM. All net
proceeds will be donated to the Mus-
cular Dystrophy Associations of
America. Tickets are priced from
$3.50 10 $5.50, and may be pur-
chased at the box office.

Ted Swurges of Audio Dimension
will conduct the technical engineer-
ing phase of the program, while
Terry Manning of Ardent Studios
and Ardent Records, and Ronnie
Capone of TMI Studios, will con-
duct the producer and mixing as-
pects.

Courses in popular culture dy-
namics for the course will be
presented by members of the faculty
at Memphis State University while
basic electronic background will be
taught at the State Technical Insti-
tute in Memphis, coordinated by
Bob Morris, Knox Phillips, engineer
and producer here, will coordinate
all subjects dealing with the music
industry, while music attorney Har-
old Streibich is serving as over-all
coordinator for the seminar.

The NARAS Institute, which
sponsors the course, is directed
by national coordinator Henry
Romersa,

Deadline for the seminar, which
begins Friday (15) and will run ap-
proximately through March 15, is
Sunday (10). Registration will be
limited to approximately 20 stu-
dents, with candidates to be selected
on the basis of electronic and musi-
cal background and potential of suc-
cess in the music industry.

Tuiion for the month course has
been set at $350. Applications
should be directed by Henry Ro-
mersa al the NARAS Insttute, P.O.
Box 12469, Nashville, Tenn. 37212,

Famous Players to Help in
Funding Concert Canadien

DOWNSVIEW, Ont.—Famous
Players Ltd. has agreed to con-
tribute one half of the $7,700 budget
projected by Concert Canadien, the
non-profit promotional package for
Canadian artists and music first pro-
posed by student broadcasters at
York University here.

Concert Canadien, first unveiled
last year and reported in Billboard's
Campus News at that time, is a spe-
cial multiple disk album package
which, according to execulive pro-
ducer Claude Vickery of Radio
York, would be distributed to
campus broadcasters in the U.S. and
Canada. The package is envisioned
as a survey of emerging Canadian
artists and writers who have yet to
establish themselves in the U.S. or
nationally in Canada.

George Destounis, president of
Famous Players, and Vickery signed

NAB Campus

WASHINGTON—The National
Association of Broadcasters’ Radio
Board says it opposes any extension
of campus radio by cable or other
means into other areas. The Board
says 115 resolution against extension
of campus radio and other carrier-
current systems offering broadcast
type services "was not aimed at
campus radio nor intended to in-
hibit its services to college students,”

Miller Gets Gold

NEW YORK-Steve Miller's
Capitol single, “The Joker,” has
been certified gold by the RIAA,
“The Joker™ is from Miller's
recently certified gold album of
the same name,

FEBRUARY 9, 1974, BILLBOARD

the apreement which brings Concert
Canadien hall of that projected
budget. Destounis and Famous
Players are assisting the project due
to concern for the advancement of
the artists in question.

Further developments in the proj-
ect have also included the resigna-
tion of Prof. Baum, acting legal
counsel for the project, whose depar-
ture was reportedly forced by the
York faculty member’s academic
burden. He has been replaced by
Garth Drabinsky, specialist in enter-
tainment law and a lecturer at York.

Also announced is the post-
ponement of the programming dates
from mid-September to the last two
weeks in October. The project is also
being promoted to commerical sta-
tions in syndication where campus
stations do not provide adequale
coverage for a particular geographic
area.

Radio Board

as long as they remain in their own
area.

The Board, at its winter meeting in
St. Maarten, Netherlands Antilles,
said it realizes the “important role”
served by carrier current (wired)
campus systems in providing stu-
dents with special services and train-
ing future broadcasters. But the
NAB board does not want exten-
sions of service to other areas such as
by feeding into cable systems, by
rebroadcasting on other stations or
by translators, or by interconnecting
one carrier-current system with an-
other,

In another action, the NAB Radio
Board voted to support all-channel
radio legislation which would re-
quire all radio sets costing §15 or
more o be both AM and FM receiv-
ers.

Campus News

This week'’s campus airplay is
based vn plavlists from studeni-oper-
ared starions in the U.S. and Canada
including:

WUAL-FM, U. of Alabama, Uni-
versity, Edd Davis

WAMU-FM, Amencan U.. Wash-
ington, D.C., Scott Bergstein

WBUR-FM, Boston U., Charlie Per-
kins

WBRS-FM, Brandeis U., Waltham,
Mass., Lisa Karlin

KSUL-FM, California State U,
Long Beach, Bob Haxby and Joni
Romeo

KSDT-CAFM, U. of Califormia, San
Diego, La Jolla, Linda Clark

WOIC-FM., John Carroll U., Uni-
versity Heights (Cleveland), Tim
lacofano

WRCU-FM, Colgate U., Hamilton,
N.Y., Cott Thompson

WGSU-FM, State U. College at
Geneseo, N.Y., John Davlin

KLCC-FM, Lane Community Col-
lege, Eugene, Ore., Dave Chance

WMUC-AM, U. of Maryland, Col-
lege Park, Mark Kernis

WCBN-FM, U, of Michigan, Ann
Arbor, Ross Ojeda

WRBB-FM, Northeastern U., Bos-
ton, Donna Hochheiser

WAER-FM, Syracuse U., Syracuse,
George Gilbert

WSSU-FM, U. of Wisconsin, Supe-
rior, Jim Brown and Paul Swa-

noski i s H

JAN AKKERMAN, Tabernakel,
Atco (LP): WRBB-FM

GREGG ALLMAN, Laid Back,
Capricorn (LP): KSUL-FM,
WGSU-FM

AMON DUUL I1, Vive La Trance,
United Artists (LP): WCBN-FM

DAVID BROMBERG, Wanted
Dead or Alive, Columbia (LP):
WAMU-AM, WBRS-FM

TONI BROWN, Good For You,
Too, MCA (LP): WAER-FM

JIMMY BUFFETT, Living and Dy-
ing in % Time, Dunhill (LP):
KLCC-FM

GARY BURTON, The New Quar-
tet, ECM (LP): WBRS-FM

COOL WATER, Together, Cherry
Blossom: WMUC-AM

CHICK COREA, Fiano Improvisa-
tions, Vol. I, ECM (LP): WRCU-
FM

EMERSON, LAKE & PALMER,
Brain Salad Surgery, Manticore
(LP): WUAL-FM

FAIRPORT CONVENTION, Nine,
A&M (LP): WBRS-FM

FAMILY, It's Only a Movie, United
Artists (LP): WAMU-AM,
KLCC-FM

J. GEILS BAND, IDid You No
Wrong, Atlantic: WUJC-FM

GRAHAM CENTRAL STATION,
Wamer Bros. (LP); WCBN-FM

GUESS WHO, Star Baby, RCA:
WMUC-AM

DARYL HALL & JOHN OATES,
She's Gone, Atlantic: WSSU-FM

HERBIE HANCOCK, Head Hunt-
ers, Columbia (LP): WGSU-FM

HORSLIPS, The Tain, Atco (LP):
WGSU-FM

HOT TUNA, Phosphorescent Rat,
Grunt (LP): KSUL-FM, WRBB-
FM

FREDDIE HUBBARD, Keep Your
Soul Together, CTI (LP):
WBUR-FM

BILLY JOEL, Piano Man, Colum-
bia (LP)»: WUAL-FM, KSDT-
CAFM

MOSE JONES, Mose Knows,
Sounds of the South (LP):
WCBN-FM

RAHSAAN ROLAND KIRK, Bright
Moments, Atlantic (LP): WBUR-
FM

www americanradiohistorv com

Whal's Happening

By SAM SUTHERLAND

LEO KOTTKE, lce Water, Capitol
(LP): KLCC-FM, WCBN-FM
DEKE LEONARD, A Hard Way To
Live, United Artists: WAMU-
AM

GORDON LIGHTFOOT, Sun-
down, Reprise (LP). KSUL-FM,
WUJC-FM, WMUC-AM

MAN, Don’t Go Away, United Art-
ists: WAMU-AM

MARCUS HOOK ROLL BAND,
Louisiana Lady, EM1: WAMU-
AM

PAT MARTINO, Live, Muse (LP):
WBUR-FM

LES McCANN, Layers, Atlantic
(LP): WAER-FM

PAUL McCARTNEY & WINGS,
Band on the Run, Apple (LP):
WUAL-FM

JONI MITCHELL, Court and
Spark, Asylum (LP): WBRS-FM,
WRCU-FM

RICK NELSON, Windfall, MCA
(LP): WUIC-FM

SHAWN PHILLIPS, Bright White,
A&M (LP); KSDT-CAFM

DIANA ROSS & MARVIN GAYE,
My Mistake, Motown: WMUC-
AM

SANTANA, When | Look Into Your
Eyes, Columbia (LP): WSSU-FM

DON SEBESKY, Giant Box, CTI
(LP): WRBB-FM

CARLY SIMON, Hotcakes, Elektra
(LP): KSDT-CAFM, WRCU-
FM, WMUC-AM, WCBN-FM

GRACE SLICK, Manhole, Grunt
(LP): WBRS-FM, KSDT-CAFM,
WRCL-FM

SOFT MACHINE, Seven, Colum-
bia (LP): WRCU-FM

MICHAEL STANLEY, Friends and
Legends, MCA (LP): KSDT-
CAFM

DAVID STEINBERG, Booga
Booga, Columbia (LP): KSUL-
FM

JAMES YINCENT, Culmination,
Columbia (LP): WAER-FM

25


www.americanradiohistory.com

EXECUTIVE MEETING:

Radio-TV Programming

3 LA Station Executives Play

rector Bigp

pended on a “gut feeling.”
Also on the

KKDJ-FM, all in Los Angeles,

With Carroll, the gut feeling in all probability had to
be amplified by research; still he admitted to playing
“gimmick™ records from time to time and this included

panel were Mikel Hunter, program direc-
tor of KMET-FM; Wayne Volat, general manager of
Nehi Distnbutors; and Rick Carroll, program director of

in town wouldn’t likely
lar ARB, the station felt, was a last good chance to grab
18-year-olds and pointed out that 18-year-olds were
growing older and that programming KKDJ-FM related
back to what particular target audience it was seeking at
what particular time.

Carroll, in one of the tete-a-tetes that erupted from
time to time during the session, had made reference to
KFI-AM playing a bunch of “stiffs,” Nevins of KFI-AM

Each Other’s Play Lists; Nehi
Chief Lauds Stations’ Impact

LOS ANGELES—While lauding local record promo-
tion executives as “some of the most professional promo-
tion people” in the world and praising them for their
market research into record sales, KFI-AM program di-
ie Nevins also stated that he didn't care
whether a record really sells or not. Like the other three
men on the panel Monday (28) at a meeting of record
promotion executives here, Nevins said that whether
KFI-AM in Los Angeles played a record or not de-

play it.” He said that this particu-

later stated that his station listed ordinarily 120 records a

week “so 95 are probably stiffs” by the rules that Carroll
laid out for records.
Carroll had said that his station only played 21 or 22

records and this was “all we can handle for our target au-

“Boobsalot™ by the Holy Modal Rounders during the

last ARB ratings survey “because that other rock station

timing.

One of the most under-rated performers in rock radio today is the
board engineer, also known as a transcription operator. Generally, broad-
cast people are not aware of the professional excellence and devotion that
these men bring to their jobs. An operator actually runs the show, is
responsible for all mistakes, controls operation of the on-air board, rides
voice and music levels, knows the format and must have a good sense of

The operators at the Rock of the Motor City give all they have, which
will be borne out by any air personality who ever practiced his craft here.
Announcers rely on their operators for smooth segues, suggestions for
lines, and encouragement, as well as criticism. CKLW-AM operators are an
integral part of the broadcasting and are responsible for making a new air
personality a part of the Big Eight Sound. Every good operator feels that
“ijt takes two"' to make a good show , . . and a good rapport between the
two major ingredients on the air is necessary to insure that the show will
“cook." CKLW-AM's strong rating position in Detroit is undisputed and
each operator is proud to be a member of the winning team. The Big Eight
engineers are marked by their youth and gung ho attitude; two factors
which combine to make CKLW-AM one of the most popular contemporary
stations in North America. Most of the air personalities working at the Big
Eight never experienced sharing a show with an engineer prior to arriving
here. Now, all of the Big Eight jocks swear by the set up and enjoy the

teamwork utilized in producing a highly-rated show.

WLW Honors Area Men

CINCINNATI-More than 60
area record distributors and promo-
tion men were guests of WLW Radio
at the company's sixth annual
Record Distributors Luncheon held
Monday (21)at Aveco Broadcasting's
executive headquarters here. Most

“PUNCHLINE has got to be

the best topical humor service
in the nation.”

—Dick Whittington

“1973 MOR. Air

Personality of the Year™

(Billboard Convention)

Try Punchline For A Month—

Published Weekly
Special Introductory Offer
Four Issues—$10.00

Send check or money order to:

Punchline!

Dept B-103
P.O. Box 48584
Los Angeles, California 90048
(If outside U.S., send money
order only)
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of the major labels were represented
at the two-hour session.

On deck to greet the music men
were Avco's president and general
manager of radio and TV, John T.
Murphy, and Charles K. Murdock,
vice-president and general manager
of WLW Radio.

Frogram director George Cooper
monitored a brief seminar devoted
to the music industry’s current major
problems. Danny Engel, dean of
area music men, was presented with
WLW’'s Music Man of the Year
Award in celebration of his 60th
year in the music business,

The cocklail session and luncheon
1s given by WLW Radio each year to
give thanks to music men for their
co-operation with the station and its
deejays over the past year,

WSB-AM Welk Salute

ATLANTA—WSB-AM, middle-
of-the-road station here managed by
Elmo Ellis, presented a two-hour
special on Lawrence Welk on Sun-
day a week ago.

dience.” Every record added recently—those that were
new at any rate—was added because they were new
records. Otherwise, he waited for sales results on records.

Stations Sell

Hunter, who also lashed out at record companies hyp-

Engineer's Philosophy

EDITOR'S NOTE: Jose M. Llombart, an engineer at one of the nation's
leading radio stations—CKLW-AM in Detroit—offers this personal view-
point on the job of an engineer at a rock music station and his relationship
to not only the programming but the air personality he works with,

ing records at the retail level in order
to try to influence airplay, said: “Ev-
ery program director in the nation
goes by gut. No one has ever got an
over-night research report system on
a record and whether it will be a hit
or not.”

Most encouraging information of-
fered during the evening, attended
by some 25 record industry execu-
tives and held at the home of Don
Whittemore, RCA Records execu-
live, was a statement by Volat of
Nehi that KHI-AM was no longer
the total influence on record sales.
He pointed first to “Eres Tu (Touch
the Wind)” by Mocedades, stating
that it was very simple to see where
the early sales were coming from—
the Latin music stations and then,
later, MOR stations in Los Angeles.
The first record, really, that caused
him to be aware that KHJ-AM
wasn’l necessary any longer for a big
record, he said, was "Treat Her Like
a Lady” by Cornelius Brothers and
Sister Rose. KEZY-AM was respon-
sible for most of the sales on that
record, he said. “And from that ime
on, KHJ-AM's dominance as the
only station that can influence
record sales has dwindled.”

Volat pointed also to current
records by the Moments, the Natural
Four, and CIiff de Young as selling
without KHJ-AM airplay, And the
reason cannot be laid entirely on
soul radio airplay, since Nehi racks
both Gemeo and Sears and only
about three of the total 40 stores are
located in black areas, while sales
are being felt at all outlets.

Chuck Meyers, promotion execu-
uve for MCA Records on the local
level, said that airplay by MOR for-
mat radio stations and K1QQ-FM in
Los Angeles had been primarily re-
sponsible for sales to date on the
Clff de Young "My Sweet Lady"”
record.

Volat said that he didn’t ordinar-
ily care where the airplay came
from, but that *“KHJ-AM is not the
only station selling records in this
market.”" He felt that five other sta-
tions, such as MOR stations, soul
stations and FM, could equal KHI-
AM today.

Country singles are still not selling
in Los Angeles, though, unless they
gel pop radio airplay.

Looks For ‘“Sound’

Hunter of KMET-FM said that
his station didn't go much for re-
search (though the station i1s now
doing some audience research, it's
not extensive) and that primarily the

(Continued on page 27)
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Promotion
Executive

Profile
—ERNIE FARRELL

Few people in the record in-
dustry or the radio industry are
unaware of Emie Farrell, a gre-
garious record promotion execu-
tive who, with the unassuming
warmth of a puppy exhibits bull-

dog tenacity when it comes to
promoting a record. Today, he's
vice president of promotion for
Chelsea Records, Los Angeles.
But he started in the record busi-
ness about 1956 in Cleveland
promoting for Decca and Coral
Records. In reality, it was Al Al-
berts of the old Four Aces who
brought him into the record busi-
ness from a job as public rela-
tions manager for a supper club
in Akron.

In his early days in promotion,
he got to know people like Nor-
man Wain, Alan Freed, Bill
Randle and Joe Finan. In 1958 or
59, he moved to the West Coast
to work for George Goldner's
Gone Records. When Frank Si-
natra started Reprise in 1959, he
hired Farrell to become national
promotion director. In January,
1963, an auto accident incapac-
itated Farrell for a year and a half.
Then he made his comeback
working for Jay Lasker and Lou
Adler who were starting Dunhill
Records. Two years later, Farrell
worked as an independent pro-
motion man for a while, then
joined MGM Records for four
years before joining Chelsea.

He says that Freed was a true
human and “always interested

A

?
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in what he could do for the other
guy rather than himself ...
which may have been part of his
downfall.” Freed was truly a gi-
ant. “And, of course, so is Chuck
Blore today, as he was then, with
all due respect.”

Over the years, Farrell has be-
come close friends with many of
the industry's top names—Jack
Thayer of Nationwide Communi-
cations, Pat O'Day of KJR-AM in
Seattle, Frank Sinatra Jr.,
Sammy Davis Jr., Jerry Blaine
and Mo Ostin. Among the acts
that he has promoted hits with
are the Flamingos, Little An-
thony and the Imperials, the
Chantels and the Dubs.

He has been known to visit a
market and live there until the
record he was promoting—and
had faith in—reached No. 1 on
local radio station playlists. In
Seattle, he has not only bor-
rowed Pat O'Day's car on oc-
casion, but convinced 0'Day’s
secretary to drive him around to
other radio stations to deliver
records he was promoting.

Farrell is a true scientist, in a
sense, of record promotion. He
knows radio station formats in-
side and out . . . he knows mar-
kets . . . he knows music.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Dave Mize from WIZM-AM in
Clarksville, Tenn., has joined
WKDA-FM, Nashville’s leading
progressive operation, and program
director Jack Crawford reports that
he had been working the 10 a.m.-3
p.m. shift, 50 adding Mize was a big
relief to him. Lineup at the station
now gocs Jim (Jay Franklin) Eskew
6-10 a.m., Crawford 10-noon, Mize
noon-4 p.m.. production director
Car P. Mayfield 4-7 p.m., music di-
rector Dave Walton 7-midnight and
Roger (Clark Rogers) Frith mid-
night-6 a.m. Crawford adds: “We've
been doing a series of live concerts
from the Exit/In in Nashville every
Wednesday at midnight. We some-
times do additional broadcasts if art-
ists are in for just one night other
than Wednesday. In recent months,
we have broadeast live Linda Ron-
stadt, Doug Kershaw, Mason Wil-
liams, Alex Harvey, John Prine, Billy
Joel and Jerry Jeff Walker. Listener
response has been very favorable,”

* k&

Big changes at WEAM-AM in
Washington .., Terrell Metheny is
now programming the station and
Big Wilson is one of the air person-
alities, In regards 1o WEAM-AM,
here's a letter from a second gener-
ation Metheny, Kevin Metheny, who
operates with some of the verve of
the first generation at KIR-AM in
Seattle: “The fact that WEAM-AM
general manager Harry Averill has
hired Terrell indicates to me, and o
the people who know Dad, that the
station is serious now and they'll be

kicking bootie! Broadcasters, espe-
cially younger broadcasters, forget
real fast, but I'm sure you remember
how fine WMCA-AM in New York
sounded when Dad was there, be-
fore they ran into internal hassles.
And before that, you'll remember
Terrell set up the progressive MOR
formats at KULF-AM in Houston
and KOY-AM in Phoenix when he
was national program director for
Southern Broadcasting. And before
that, WKLO-AM was an uncon-
testible killer for about five years un-
der Terrell.,” Kevin went on to men-
tion a few of the names who've
worked for Terrell over the years—
Burz Benneti, Bill Hennes, John
Randolph, Lee Gray, Carl Truman
Wigglesworth, Bill Bailey and 1 re-
member a few more; for example, it
was Terrell who helped George Wil-
liams into the national programming
position of Southern, etc., etc. Ter-
rell Metheny, alias Mitch Michaels,
we wish you the best,

* i w

Tom Bates is the new weekend air
personality at KGOE-AM in Thou-
sand Oaks, a community just north-
ward of Los Angeles. Bates had been
al KINO-AM in Juneau, Alaska.
Roger Martin 1s programming
KGOE-AM now. ... Richard W,
Chapin, president of Stuart Enter-
prises in Lincoln, Neb., which in-
cludes radio station KFOR-AM, will
receive the 1974 distinguished serv-
ice award of the National Associ-

(Continued on page 27)
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ELMA GREER, music librarian at KSFO-AM in San Francisco, hosted a "' Paint-

ola Party'' recently and joining her were many local promotion executives as
the comely lass added a new coat of paint to the station's record library. She
took them all to dinner afterwards. From left: Steve Feldman of A&M Records,
David Forman of MGM Records, Wayne Arnold of Record Merchandisers, and
Ken Wordell of RCA Records. Ms. Greer ended up with the brush.

3 LA Station

® Continued from page 26

station aimed for a “sound™ in 1ts
programming. Criticized from the
audience for not playing much new
product, he said that the volume for
not playing much new product, he
said that the volume of product com-
ing out today made it difficult to lis-
ten to everything immediately and
that the station had cut back on air-
play of new material to some extent,
“but we do emphasize the albums
we do play.” In reality, in regards to
new product the station puts them
into “limbo" rather than giving an
immediate yes or no. But product
over-all is better and better, he said,
and KMET-FM will play a record if
management likes it “even if it
doesn't sell.” In regards to older al-
bums going back a year or two, the
station evaluates them via their Bill-
board chart action and partially by
sales results.

In rapping KFI-AM for playing a
wide list of records, Carroll said:
“How does your gut feel when you
keep playing stiffs?” Nevins admit-
ted that he didn’t program the sta-
tion on sales of records. “When we,
Cox Broadcasting, came into the
market, our biggest problem was to
hold onto the older listeners and
reach down for younger demo-
graphics. I've only been here seven
months and we do play some records
that don't sell and probably will be
doing so a year from now. We use
these records to buffer our sound so
that we won't be too hard. But we
were 17th or 20th in the market
when | came here” and this has been
improved, he said. But he felt that
KFI-AM had to keep its older listen-
ers in order to become dominant in
the market over-all. He pointed out
that he didn’t play his favorites ...
that he personally liked a lot of soul
records, but would never play them.
On the other hand, a lot of soul art-
ists are played.

KFI-AM plays four oldies an
hour and these go back several
years. “We use oldies to get the
juices of the listeners turned on.”

‘Perceive’ Listening

One of the most important assets
of a station such as KFI-AM, he
said, was "time in grade of our ar
personalities.” A Top 40 station, he
said, has to make constant adjusi-
ments to its stalf lineup and its for-
mat “because ils competition s 50
fierce,” whereas the first time he
tried to change the frost warning on
the station the phones rang off the
wall.

He spoke of “perceive” listening
as opposed to real listening. Promo-
tion on a radio station can raise the
number of people who “perceive”
that they listen to a station whether
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they do really listen or not, thus rais-
ing its ratings.

Problem with a tight playlist such
as 22 records, he said, getting a stab
back at Rick Carroll of KKDJ-FM,
15 that “format fatigue™ develops
and “that’s why oldies are so import-
ant to us” because KFI-AM can go
back several years and into all kinds
of records. He said that Rudy Mau-
geri, music director, slates every
record played on the air and that he
was literally “arranging” the sound
of the entire day of the station ...
“doing a hell of a job.”

Volat said that Nehi is *heavy into
oldies all over the world™ and per-
haps as much as 40 percent of its sin-
gles sales would be in oldies. Nehi
does about 250,000 to 300,000 in sin-
gles each month and most of the cur-
rent singles are sold only in southemn
California; its oldies are sold around
the world via mail.

In repards to albums, Nehi has
3,000 titles in any given rack location
and this includes a section devoted
to new albums. The catalog material
is changed every two months, per-
haps, but the new releases are
checked on more often and if they're
selhing are added to the catalog ma-
terial. Nehi buys about five copies of
every new LP released by a major la-
bel and these are constantly referred
to in phone calls from stores in
southern California when stores are
buying records. Thus, Nehi does
pretty good at helping push new
product.

Hunter said that he felt record
promotion executives were able 1o
provide him over-all with a lot of
valuable information and not just on
records but also on artists and music
trends. The albums that list sug-
gested cuts were helpful to him, he
said.

Carroll said that the advent of more
competition in the market, specifi-
cally KIQQ-FM, had forced him to
cut his playlist back Turther, It used
to be 24 records. It 1s now 22 or less
and that this wsually includes one
black record but might go as high as
two per hour, depending on the tar-
get demographics for that particular
time. Oldies going back as far as
1968 were also played.

On a particular Aretha Franklin
single, the station waited until it was
Na. 1l in Billboard “because we
didn't feel any pressures from KHJ-
AM to play it and my system
couldn’t handle another soul record
at that time.”

Hunter said that he'd heard about
how tough the limited playlist was to
the record industry in general . . . but
that programming a radio station
was also a hard job. And. “a lot of us
don’l pay any attention to KHIJ-

Radio-TV Programming

Vox Jox
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ation of Broadcasters this year dur-
ing the Houston convention March
17-20. Chapin is an all-around radio
man with expenence in news, pro-
gramming and engineering. ... Jay
Harrison has been named music di-
rector and assistant program direc-
tor of WNCT-AM in Greenville,
N.C. He does the 6-11 p.m. show. . ..
Jerry Bright, program director of
KROX-AM in Phoenix, reports that
his lineup on the rocker now in-
cludes Randall Robert Johnson 6-10
a.m., Richard Ruiz 10 am.-2 p.m,
Dave Lyons 2-6 p.m., Mike Scott 6-
midnight, and Red Skyler midnight-
6 a.m., with Johnny Horton and
Seotty Allen doing weekends.

n i *

WROK-FM, Greensboro, N.C.,
does interviews with record artists,
Talk to Sam Scott, program director,
919-275-9895. . . . Duane Lund is the
new program director of KLOU-
AM in Lake Charles, La. Says that
he's launched a new feature at night
to preview albums and he guaran-
tees that new product will be played
on the air. The station is Top 40 and
will continue in that vein except for
the album preview feature, 1 think
that Duane will also give record pro-
motion executives a feedback on lis-
tener response in regards to their al-
bums. There's a good college in the
area and he’s sure of pgetting re-
sponse,

* * &

Another good album shot is done
by WECI-FM at Earlham College in

New FM Music
Simuls Claimed

NEW YORK—-Yuri Zabran En-
terprises has developed a new
broadcasting technique for FM ra-
dio simulcasts of television music
shows that will provide high-quality
stereo acoustics in perfect sync.

The new electronic process, ac-
cording to producer Yuri Zabran,
does away with need for separate
audio tapes. Zabran has five TV mu-
sic specials that will be introduced
later this year and will also soon be
syndicating a quadrasonic rock
series called “Weekend Rock™ over
about 150 FM radio stations.

Richmond, Ind. For example, the
station played the entire double LP
set of Yes one Saturday night. As a
bonus, the station is carried on local
CATYV for extra listeners. ... Air
personality Dave Curtis played a full
Genesis LP on his Jan. 18 show.
Doug Halsey, Lou Passmore and
Carol Mohr are some of the other air
personalities on the station. ...
Stephen Lohle has been named pro-
gram director for WHVY-FM in
Springfield, Mass., a rock station
just purchased by Valley Broad-
casters Inc. Daneil Maruszeczak has
been named general manager of
WHVY-FM and WMAS-AM. Mu-
sic director of WHYY-FM is James
R. Bonetti. WMAS-AM 15 pro-
grammed by Michael Williamson
and Cal McClain has been named
music director. Format 15 country.
... Tom West, program director of
WAXY-FM in Fort Lauderdale,
Fla., has come up with the most sen-
sible “energy crisis” promotion [I've
heard of so far; the station is giving
away large musk-scented candles
with the station’s call letters en-
graved in them. Candles are referred
to as the “Waxy energizers™ and the
idea is to get listeners to turn off their
lights and turn on WAXY-FM.

4 W ™

The lineup at KLAK-AM in Den-
ver, a country music station pro-
grammed by Ev Wren, includes mu-
sic director Con Schader 6-10 a.m.,
Lea Armstrong 10 a.m.-3 p.m., John
Novak 3-7 p.m., Lee Rogers 7-mid-
night, Lon Helton midnight-6 a.m.
Station ranked a very high No. 3 in
the Oct./Dec. Pulse. KHOW-AM
was No. |, but KLAK-AM had more
men 35-49 than any station in town.
KIMN-AM was No. | in teens and
MNo. 2 overall 6 a.m.-midnmight.

o * n

WCOV-AM in Montgomery,
Ala., is looking for a moming drive
personality. It's a MOR station;
good market. The station just cele-
brated its 35th anniversary by play-
ing oldies from 35 years ago via a re-
mote from the downtown site where
the station had been located those
many years ago. Contact Madison
Davis on the job. ... Speaking of

jobs, the programming position at

WS0OC-AM in Charlotte, N.C., 1s
open. Good station; Cox Broad-

casting. Phil Whitelaw has departed
the station.

b * *

Gentleman Jim Carter is leaving
his programming job at KIXY-AM-
FM in San Angelo, Tex., and is look-
ing. He's a veteran of such stations as
WBZ-AM in Boston and can be
reached at 915-949-4935. .. Ac-
cording to Ron Nickel, sales man-
ager for Drake-Chenault Enter-
prises, Los Angeles, the syndication
firm 1s now providing programming

(Continued on page 28)

Southern Opens
Tampa FM Qutlet

TAMPA, Fla. -WRBQ-FM, a new
[00,000-walt  stereo  operation
owned by Southern Broadcasting,
has gone on the air
here with a rock
format, according
to general manager
Peter M. Schulte,
Schulte was previ-
ously general man-
ager of WLCY-
SCHULTE AM-FM in 5t Pe-

tersburg, Fla.

Known at Q-105, the station will
broadcast around the clock.

Southern owns and operates rock
stations in Raleigh, N.C., Rich-
mond, Va., and elsewhere, as well as
MOR stations in Phoenix and Hous-
ton. National program director is
George Williams and he headquar-
ters in Winston-Salem, N.C.

EVER WONDERED
WHAT WAS ON
THOSE ERASED

WATERGATE TAPES?

(vou won't find the answer hara)

But if you want to know what
the entertaining Jock uses

for good material . . . YOU
CAN FIND THE ANSWER
HERE

Just ask tor a FREE copy of TRENDS
Tha Comady Service for Dee Jays

TRENDS

P.O. Box B1991
San Diego
Ca 92138

GIRAB-MAIE-AGC

WIEEIY

We have just what you need this week. A great deal! It's a terrific radio
entertainment featuring not one, but five Aces...“THE ACE TRUCKING
COMPANY’S NEWS CAVALCADE OF THE AIRWAVES.”

What are America’s favorite funny team doing in radio? They're doing
terrific, because this is the first all-funny, all-news comedy feature in history.

Keep vour sponsors and your audience happy — and Keep on Truckin’.
Grab “THE ACE TRUCKING COMPANY’S NEWS CAVALCADE!”

2y

(312) 944-7724

The Chicago Radio Syndicate Two E. Oak St., Chicago 60611
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i n for well over a 100 radio stations, Bi" ( d ’
I l “ : -M H Ie and this includes more than 80 con- b{}ﬂ
lemporary stations and 20 country P Sy | e mz s
NEW YORK Jan. 18. A number of local Latinper- | music operations; some AM. Nickel Best Selling ®
Fania president Jerry Masucei sonalities were in attendance. ... is supposed to be writing an article
flew in from Puerto Rico both Jusio Keep in touch! Send your Latin mu- for my annual directory special for _| =%
Betancourt and Papo Luca to play sic news to Billboard, N.Y. the annual convention of the Na- 23 |2 |85 | mme
piano, along with Johnny Pacheo, JIM MELANSON | tional Association of Broadcasters. F2 | =& | F5| Arist, Label & Number (Distributing Label)
on Celia Cruz's next album, with DALLAS * k&
Betancourt doing coro. ... New WKDY-AM in Spartanbure, 1 2 9 HEAD HUNTERS _
Roberto Jordan single on Arcano ishliilttt?hl::{:f ;ﬁ; ;ﬁ'ﬂ: ::Ei:fii:i_ 5.C., needs a country nf’usin air p::E- Herbie Hancock, Columbia KC 32731
Records is “Juegos En Mi Mente,” a lamngic SR e Vears T forsimr L; sonality. Send tapes and resume to 2 1|11 | SPECTRUM
new interpretation of the Clint i Enelish and '11.h-r: leased Paul Howard. By the way, it’s a mod- Billy Cobham, Atlantic 3D 7268
Holmes hit, “Playground in My H" BN BAC W R e ern country station; you don't have
Mind." ; Witches, Bitches & Things.” The ot Sy 3 | 3|4 | BLACK BYRD
ind.” ... Diane Monge has been Intterset is an all-Soanish release. fa to be “country,” but you've got to be Donald Byrd, Blue Note BN-LAO47-F (United Artists)
named director of press and artists it ol Eed “Las Nubes.” good. National program director for
relations at Tico-Alegre Records. gy suhre.mr | d%f' - the chain is Jack Gardiner, probably L 2 8 Ereud to. CTI O 6029
Ms. Monge was formerly director of g 5'“%:!';’.3[ e ;uhca Siu 100 4y e one of the best country programmers tto, UILG
public relations for Estee Lauder o Joe ‘f“" ;“5 around and he'll also be listening to 5 | 4|19 | DONT MESS WITH MR. T.
Cosmetics and talent agent for tele- E_r“:* "E"'“Ed':l"'l asLdEl z"l-i“,P? ;:-“I‘ the tapes. . . . Jerry Thompson is on Stanley Turrentine, CTI 6030
vision commercials. ... On Fapia, ~ {'0% M€reancreleasec on their Avel |0 oit o1 KTIM-AM in San Rafael 6
. - : 15 doing quite well in Texas and Cal- ' 6 38 SWEETHIGHTER
Bobby Valentin's new single is i EY h El Za : Calif. Says: “That may not be great Weather Report, Columbia KC 32210
*“Guaraguao,” and on the Inter- L0, Soearang e i i news to you, but my family has al- :
st A Ta bl ] b Ty : Carlos Gonzales. ... Another local ! ki Y Y 7 | 8 27 | SOULBOX
“Lo Tuyo No ES‘E['.‘UFE"*“’“, *Willie  studio effort is “Augustin Ramierez | €24 gone out and spent a lof of my Grover Washington, Jr., Kudu KU-1213 (CTI)
v : : G TS uture earnings on four McDona
Colon at La Mancha, Ray Barretto ;5 T'E"-Ell;'c‘a"a‘ an LF el Hamburgers. Erlillsul. what the heck is 8 7 YOU'VE OT IT BAD GIRL
and Tipica *73 at Riverside Plaza on Ea."':-"’ Aupiey v Latin _sla‘unr_ls x money when | can work for the best Coincy Jomes; M9 5F: WL
wEdﬂE‘&dE}-‘ [9} 5a lhlph Lew, Ben- ChlLﬂED and L::'S AHE'Etm.' thmlerez station manager in the business- 9 9 29 SUPERSAX PLAYS BYRD
eral manager of Mericana Records, ~ 2Pd his group are based in San An- " oo G Supersax, Capitol ST 11177
reports that the label is continuing tonia. ... “Los Unicos,” an organ ¥ ko= w17 7 HYMN OF THE SEVENTH GALAXY
strong television promotion for Re- group, is also the title of their recent _ . Chick Corea, Polydor PD 5536
: . LP on the El Zarape label. The al- Bill Tanner, program director un- '
berto Torres, Trio Boringuen and ! ik : . . : 1
Orquesta Power. The campaign is bum is receiving airplay in the Val- til the other day at WIDX-AM in 16 | 7 UNSUNG HEROES
centering in the Miami, New York, ley, along the Texas-Mexican bor- Jackson, Miss., is now looking for . The Crusaders, Blue Thumb BTS 6007
Chicago, and San Juan markets. . . der. CONNIE HERSHORN employment; his number is 601-982- | 12 |12 |13 CHAPTER ONE
Celia Cruz, after a long hiatus, has MIAMI é?]fi-s ]:e.:f;nm.f ;J;:Llj;;é s f:EL?.f to Gato Barbieri, Impulse AS 9248 (ABC)
. 5 n-
feturne lo theeoorCing sty dio-Hee Anthony Rios and Luisitio Marti announce on the air thfl he'd been @139 |80, | JUNRE N i
first album for Fania has been pro- h [P M : Herbie Mann, Atlantic 3D 1642
jected for a spring release. ... TIpieA  The Antigtes (Funeey hovy ios, | [red and request listeners to call the 14 |14 |11 | SUPERFUNK
73 is in town and will be playing the fi -Nhl:; Hlu,ﬁ SrHOnY Iave Jus o ity really lked ‘the job 1 Funk, Inc., Prestige P 10071 (Fantasy)
Corso Wednesday (23) and the Hip- I":':“_:i LR licwriigllng a new LP ... he’d done and would like to get him ey ;
poccampo (26). Also in town is m:si: dil:ef:t;r gﬁgﬁ't?’ﬁiﬁiﬂ ?utk w":: fih f ““":{I"E htc men; el Eﬂﬁﬂﬂaﬁe“ﬂﬂ& SRM 1.684 (Phonogram)
Willie Colon. He'll be playing the o0 ™ poddy Trinidad (Int L L e, Sa P Dt i , !
Havana San Juan Friday (25) and nmf:naj}tlﬁam ¥ mI' Cﬂ [{ ! IE . only bombarded the St?lmfl' but the 16 | 11 | 48 SECOND CRUSADE
the Corso (26). s hi T}F‘*E? ! ":'“""3'3 0 owners. The owners didn't like the The Crusaders, Blue Thumb BTS 7000 (Famous)
Parnaso Records hosted a recep-  Zida® Records' new product in. | fired Bill o real His o b didart hi I el el 1 iy
tion for singer Raphael the day prior cludes LP's by Los G HI:’“ dea Lo e ._1 arrea L bils salloldn tiike | John Coltrane, Impulse AS 9246-2 (ABC)
to his concert at Carnegie Hall here Y el the gist of what the owners had done 18 |18 | 46 LIGHT AS A FEATHER
Hermanos Martelo and Elia y Eliza- and they walked off. So! Tanner had Chick Corea, Polydor PD 5525
Latin SNOW icu:iiatag it Conuo AT | aion Soogdomprosmmmine e | | 1o % |u | weswus
. station, incidentally. ... Bill Taylor ;
rica, a group from Mexico . .. Opus is now doing the all-night show on Gene Ammond, Prestige PR 10070 (Fantasy)
on AEC_TV LP (Sound Triangle) selling very KCKC-AM in San Bernardino. | 0 |3 3| ciawTBOX ;
well m_:r.:urdmg lo M&M. Replica Calif. He'd been with WWOEK-AM ; Don Zebesky, CTI 6031-32
SAT':I ﬁH’T{]NIlD—ﬁn enlire show magazine chose Sergio Fiallo's in Miami, but wanted to live on the L9 1319 BODY TALK
of Latin talent will be presented on “Aqui No” as the best song of 1973. coast and came out and knocked on | George Benson, Q 6033
E]dﬂwllsg flg".‘fﬂﬁl uI' the '*AIEC Pﬂ]:ﬂdMﬂPﬂ]l;IES (Parnaso) just re- doors until he found a j‘}b 2 2 5 MR, BOJANGLES
ide World of Entertainment.” Jose cor 1allo’s composition ... N :
Feliciano and Trini Lopez are the Gary Carven moving Numere Uno Bill Kine. 1.216-521- 1871 i | Sanny Stit, Gadet (A 50029 (ChessJanus)
featured acts who will perform in to larger quarters at the one-time . ; _';g‘ _h 3 'IEI_ Lll"q'llﬁfﬂ'k‘ 3 |5 B CLOSERTOIT
San Antonio on Sunday (10), when popular steak house Bonfire on the :;ﬂg _':'I:J_ﬂw“.'r:[_ iﬁﬂmﬂ“aﬁl:’ sm"{]:'_;" Brian Auger, Oblivion Express, RCA APLI 0140
the program is taped. El Chicano  79th St Causeway. i b o NCREM L Cleveiaind 24 |25 | 54 | PRELUDE
also appear on the broadcast. ART (ARTURO) KAPPER Wew-u ekl : Deodate, Q 6021
when he made the finals in a Bill- - 2 | - -
board air personality competition,
Billboard SPECIAL SURVEY for Week Ending 2/9/74 so_he must be pretty good. ... SIS SuLeoRR ol
KFRC-AM in San Francisco was 2% [ 34 3 VILLAGE OF THE PHAROAHS
° ’ (™ looking for an air personality. Talk . Pharoah Sanders, Impulse AS 9254 (ABC)
Bi"mrd . lo Michael Spears, who used 1o be 27 |27 4§ DOOH, SO GOOD 'N BLUE
- C n s known as Hal Martin. The lineup Taj Mahal, Columbia KC 32600
WOEC T SU l,‘_f'___.:__:| furrenl!}r includes Don Rose 6-9 78 28 5 BLACK EYED BLUES
a.m., John Mack Flannigan 9-noon, Esther Phillips, Kudu 14 (CTI)
S AR LU L Rt Cll | ,cloue Mark unti 10 prm. and Beau | | 2 | 29| 3| NP YOUR souL Togemuen
photocopying, recording o othefwiss, without the pnior written permiiss:0on of the publsher WEﬂﬂ:r ”:I pm_z am. and Fd | '
O’Brien from KTKT-AM in Tucson 30 | 5 | HORN CULTURE
IN L.OS AN GELES o 0 the 226 mm. slot and Dive . Sonny Rollins, Milestone M 9051 (Fantasy)
] . = oy Sholin on weekends, Spears is look- 3l 2317 SASSY SOUL STRUT .
£z LE;El.-rmlqr[:-i‘i'irill.iﬂith&l.:hpl:- | ££ ;LTml'Eﬂnmi?fnlﬁﬂﬂgauhm ing for a good afternoon drive man, Lou Donaldson, Blue Mote BN LA 109F (United Artists)
32 32| 3 REVELATION
1 | LUCHA VILLA | 6 | YOLANDA DEL RIO * Kk ok -
y L:E‘TFH::ET,E :‘I?S Musart 1610 : HFI‘:;*"'E:? ::l E;‘E’“““ 3235 Programming consultant Mike § : ?::Hia:ﬂz:? M 5 vken)
Joseph did hi al in-depth and e
“Quiera Ser Feliz.” Echo 25109 “Ruben Y Memo,” Orfeon 12-38021 et dr e ey | in | Dave Brubeck, Atiantic SD 1645
3 | LOS BABYS CORNELIO REYNA = Youngstown, Ohio, and found only 34 33|21 | SONG OF THE NEW WORLD
. L.Lr;mﬂ]’;:;:nﬂe;n. Peerless 1659 EE?Irlnﬂlu. CRLP-5030 Rayalco Inter. three singles of 24 reported in 19 McCay Tyner, Milestone 9049 (Fantasy)
"4 Musimer 5050 " ANGELICA MARIA stores were really selling. Reason: 35 ol I LAYERS
. % :
5 | VINCENTE FERNANDEZ “Tonto," Sonida Internacional S1-8006 Most I'-‘-:i:ﬂﬁi_ﬁ- in the area are racked | Les McCann, Atlantic SD 1646
“Toda Ura Epoca” Caeoncs 1373 |10 | WILLIE COLON, Ry outeide Himg wiho only L 3% | - 1 | |AMSONG
“Lo Mato,” Fama SLP-00444 1. Inventory is really very hght. In Cleo Laine, RCA LPLI 5000
——— case most of you hombres don't
17 -
IN CHICAGO ".“E‘l"’*]}“ﬁfl"‘“ ‘*':““5“[';‘;‘10;“;,;“’.’“ ' | ek Glawiond, Kuds 15 (CT
E : e tight playlist station— -AM in
1 | WILLIE COLON 6 | ANGELICAMARIA =~ Honolulu—and he started it in Janu- 3 24 | 25 | CHARLES I _
Lo Mato,” Fania SLPD0A44 Tanta,” Sonido Internacional Si- ary 1957. Station played 30 records Charles Earland, Prestige 10067 (Fantasy)
2 | GRAN COMBO T | YOLANDA DELRIO and went to No. | and later in July 39 | — | 1 | BRIGHT MOMENTS
#5" E Eene;e A 1, 1958 Joseph put the same format on Rahsaan Roland Kirk, Atlantic 5D 2-907
3 | EDDIE PALMIERI 8 | LOS DIABLOS PH-p _
| “Sentidn." Wango 103 (Coco) 34, Musimes 5050 WIS A 0 Dafdto, Lue tntny 40 |35 |13 | BASIC MILES
4 | VICENTE FERNANDEZ 9 | DANNY RIVERA included Perry Allan, Art Roberts, | Miles Davis, Columbia KC 32025
“La Misma,” Caytronics 1359 “La Distancia,” Yelvet 1470 Pid{ Biondi (whom Joseph still feels ' T S o — . P
5 | SupEr TRIO 10 | ROBERTO TORRES s the greatest rock jock ever), Thom PP e LB Ay B o e B il Bt o
“73." Montifha 261 “El Castigador,” Menicana MYS 114 (Cay Shannon, Jack HE“}'; and Russ Syr- | photocopying, recording, or ctherwse, without the prnor written permission of the publisher
tronics) ACUSEe, . - Sl I _
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Classical Music

Montreal Season Gets Stay
By Last-Minute Govt. Action

MONTREAL—-The Montreal
Symphony, which had been ex-
pected to close on Dec. 20 because of
a staggering deficit and lack of
funds, has been saved. by last-min-
ute action by both the Quebec pro-
vincial government and the Mon-
treal Municipal government and a
successful fund raising campaign,
according to Luc Charlebois, the
business manager of the symphony.

Explained Charlebois, “Two days
before our projected date for clos-
ing, the provincial government came
up with a special grant of $320,000
and the municipal government re-
leased the normal annual grant of
$160,000 that they were holding be-
cause of a jurisdictional dispute with
the guild over use of the Expo
grounds.

“We had had a total deficit of
£470,000 accumulated plus we had
planned a $160,000 deficit this year
and added to that the $160,000 that
the city had withheld. That brought
the total to close to $800,000 and
then we had on top of that, a goal of
$400,000 for our annual fund raising
campaign, bringing the total we
needed to survive to $1.2 million.

“In the end what happened was
the city released their $160,000; we
raised close to $500,000 through
fund raising spurred on by the pub-
licity of the symphony's imminent
closing and the $320,000 came from
the provincial government,”

With the fund raising campaign
still continuing, Charlebois wanlts 1o
be able to get through this year and
try to have some money left over to
set up an endowment fund so that
they can put a bulk of money into
the bank and use the interest to help
sustain the symphony each season.
In Canada the interest would be 8
percent.

Continued Charlebois, “as far as
attendance at our concerts we really
have no problem because it usually
averages between 90 and 95 percent.

“I think that this crisis may have
shaken the Quebec government into
paying more attention to the arts in
this province. The Grand Ballet Ca-

Image Transform
Does Bernstein
Lecture Series

NEW YORK—Ronald Gunning,
president of Image Transform, has
announced that the videotape-to-
film company has been signed to
process the Leonard Bernstein-Bos-
ton Symphony lecture-concert
series, “The Unanswered Question.”

The series was shot on 2-inch
quadraplex videotape, which Image
Transform is converting to high-
quality 16émm. motion picture film,
Sound was recorded on a l6-track
Ampex MM 1000 and will be repro-
duced by a double system projec-
tion.

Videotaped in the studios of
WCGRH-TV. Boston., Mass, during
November and December, 1972,
“The Unanswered Question™ was
shown in the Harvard Square
Theatre as part of the prestigious
Charles Eliot Norton Lectures.

Orchestral experts are: Mozart,
Symphony No. 40 in G Minor:
Beethoven. Symphony No. 6—The
Pastoral: Wagner. Prelude and
Liebestod from Tristan and Isolde:
Berlioz, Romeo and Juliet; Debussy,
Prelude to the Afternoon of 4 Fawn;
Ravel, Rhapsodie Espagnol;
Stravinsky, Oedipus Rex: Bernstein,
Trouble in Tahiti: Ives, The Unan-
swered Question,
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nadien had a similar crisis here
recently.”

It is also possible that the publicity
of the Montreal Symphony’s trou-
bles had effect elsewhere in Canada.
Robert Bedard of the Toronto Sym-
phony revealed that they expect to
reach their fund raising objective
this year of $316,000 for the first
time in six years. To this point,
$225,000 dollars have been raised.

Said Bedard, “We increased the
number of our canvassers this year
by about 20 percent and we com-
piled a better list of prospects, Of
course, the publicity from Montreal
certainly didn't hurt.

“One of the biggest problems is
that you can never rest on your lau-
rels. Next year we may be in a deficit
position. We have an endowment
fund at the moment of $250,000 that
we started in 1971,

“"We have started a business spon-
sorship program in which we offer a
business the chance to sponsor spe-
cific concerts for which we give them
the centre spread in the night's pro-
gram. For example DuMaurier
Cigarettes sponsored our “Family
Pops Program” this year and were
delighted with the results. We have
raised over $60,000 through this
means so far.”

Goldmark Consultants to
Lincoln Center Cable TV

STAMFORD, Conn.—Goldmark
Communications Corporation, a
subsidiary of Warner Communi-
cations Inc., has been named tele-
communications consultants to New
York's Lincoln Center for the Per-
forming Arts in developing essential
technology for live performance
cable TV telecasts.

The consultation agreement is an
initial step in determining the feasi-
bility of a program under considera-
tion by Lincoln Center to install a
permanent television for live tele-
casts of performances from its the-
aters to cable TV subscribers. Gold-
mark Communications is refining,
under the direction of Joseph L.
Stern, vice president of engineering
and K. Blair Benson, director of
audio/video engineering, the latest
state-of-the-art techniques for ex-
perimental cultural broadcasts.
These include all aspects of video
and audio broadcast technology,
and their relation o the television
medium,

John Goberman, the center’s
media development director, told
the Federal Communications Com-
mission recently that the performing
arts are being disenfranchised by
general broadcasting. He cited the
medium’s concentration on appeal
to mass audiences and the limited
number of television channels avail-
able,

“Lincoln Center, as well as other
minority programmers, is in effect,
prohibited from using the public air-
waves to reach that audience which
wants 1o watch an opera or a ballet
in its living room,” he said.

L

S

The Lincoln Center project is con-
sidered a “striking example™ of the
need to make available to the view-
ing public important cultural events
seldom programmed by over-the-air
broadcasting, Stern pointed out. He
added that the project could be the
forerunner for similar experiments
by other cultural institutions which
could become program origination
points to make cultural events avail-
able 1o greater numbers of people
through cable TV,

Haber Sets Pub
After Buy of
Lissauer Tunes

PALISADES PARK, N.J.—Big
Hurry Music Inc. and Little Hurry
Music Inc, have been formed here
by Alfred Haber as a projected full-
line publishing operation, with a
pool of some X00 copyrights ac-
quired from the Robert Lissauer and
Ellison Music firms.

Lissauer, active in music publish-
ing for the past 34 years, will now de-
vote most of his time to theatrical
production, both musical and dra-
matic. He will, however, still retain
active management of the Vincent
Youmans catalog,

Haber, a former attorney with
RCA Records, 1s soliciting addi-
tional material, aiming for eventual
“broad-based"” representation in
country, contemporary, MOR and
theater music. He said he will be go-
ing 10 London shortly to negotiate
foreign subpublishing deals.

TERRY McEWEN, seated, receives Billboard plaque from Robert Sobel, right,
Billboard classical editor, for London Records being chosen top classical label
of 1973, as based on Billboard's chart. From left, are, John Hurd, Mitchell
Kreiger, Helene Blue, Richard Rollefson, Hans Boon, all London classical staf-

fers.
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These are best selling middie-of-the-road singles compiled from

3 national retal sales and radio station air play listed in rank order.
3
i3
£ g
= TITLE, Artist, Label & Mumber (Disl. Label) (Publisher, Licensee)
1 4 9 LOVE SONG
I Anne Murray, Capital 3776, (Portofmo/Grossos, ASCAF)
s 1 9 LOVE'S THEME
Love Unhmited Orchesira, 200h Century 2088, (Sa-Vetle, fanuary, BMI)
|3 17 THE WAY WE WERE
Barbea Stresand, Columbia 4-45344 (Colpems, ASCAP)
4 | 6 7 LAST TIME | SAW HIM
Diana Ross, Motown 1278, (Jobete, ASCAF)
5 2 8 | YOU'RE SIXTEEN
Ringo, Apple 1870, (Capital), (Viva, BMI)
6 |11 7 || SHALL 5ING
_ Garlunkel, Columbia 4-45383, (Warnes-Tamerlane, Caledonis Soul, BMI)
7 5 |13 | SHOW AND TELL
. | Al Wilson, Rocky Road 30073 (Bell), (Fullness, BMI)
i 7 |12 TIME IN A BOTTLE
im Croce, ABC 11405 (ABC, ASCAF)
g 143 | 7 | LOVE
Tom T, Hall, Mercury 73436, (Phonogram), (Halinote, BMI)
10 | 9 18  LET ME BE THERE
Olivia Mewion-lohn, MCA 40101 (Gallico, BMI)
11 (20 8 LIFE IS A SONG WORTH SINGING
lohnny Mathis, Columbia 4-45975, (Mighty Tree, BMI)
12 | 15 9 MY SWEET LADY
Clift De Young, MCA 40156, (Cherry Lane, ASCAR)
13 8 |14 LEAYE ME ALDNE Red Dress)
Helen Reddy, Capitol 3768 (Anne-Rachel/Brooklyn, ASCAP)
4 B 3 DARK LADY
Cher, MCA 40161 (Senor, ASCAP)
15 |17 | 13 ERES TU/TOUCH THE WIND
. Mocedades, TRA 100 Tara/Famous Music, (Radmus, ASCAP)
16 |12 20 THE MOST BEAUTIFUL GIRL
Charlie Rich, Epic 511040 (Columbia) (Gallico/Migee, BMI)
1710 9| AMERICAN TUNE
| Paul Simon, Columbia 45300, (Paul Simon, BMI)
18 | 26 | 3 | SEASONS IN THE SUN
' Terry Jacks, Bell 45432 (EB. Marks, BMI)
19 (14 |15 GOODBYE YELLOW BRICK ROAD
| Eiton lohn, MCA 40148 (Dick James, none)
20 25 8 DADDY, WHAT IF
. Bobby Bare, RCA 0137, (Evil Eye, BMI)
21 | 16 | 14 | WHO'S IN THE STRAWBERRY PATCH WITH SALLY
Tony Orlando & Dawn, Bell 45424 (Levine & Brown, BMI)
22 19 14 MY MUSIC
. Loggins & Messina, Columbia 4-45952, (Jaspenila/Gnossos, ASCAP)
23 8| 8 | LOVE HAS NO PRIDE
Linda Ronstadt, Asylum 11026, (Walden/Glasco, ASCAF)
24 | 32 2 SUNSHINE ON MY SHOULDER
lahn Denver, RCA 0213, (Cherry Lane, ASCAP)
25 | 18| 7 IF WE MAKE IT THROUGH DECEMBER
Merle Haggard, Capitol 3746, (Shade Tree, BMI)
26 22 19| JUST YOU 'N' ME
Chicago, Columbia 4-45933 (Big Elk, ASCAP)
27 | 3l 4 AMERICANS
Byron MacGregar, Westbound 222 (Chess/Janus), (Con-Estoga, BMI)
BB 5 YOU WON'T FIND ANOTHER FOOL LIKE ME
The New Seekers, MGM 14691, (Geoff Stephens, ASCAP)
9 7 12 INSPIRATION
Paul Williams, AEM 1479, (Almo, ASCAP)
30 37 3 SPIDERS & SMAKES
Jim Stafiord, MGM 14648 (Kaiser/Boo/Gimp, ASCAP)
il 6 2 HOUSTON (I'm Comin’ To See You)
: Gten Campbell, Capitol 3808, (Kayteskay, Hudmar, ASCAF)
32 30 & REMEMBER
Mndy Willams & Noelle, Columbia 445385, (Blackwood, BMI)
33 | 33 g EYE LEVEL
Simon Park Orchestra, Yanguard 35175, (De Wolle, ASCAF)
4| 8 4 0¥, PT. 1
| : lssac Hayes, Enterprise 9085 (Columb