Musicians Act Vs.

. Runaway Productions

By ROBERT SOBEL

NEW YORK — An unprece-
dented unified drive by symphony
musicians to attempt to crack down
on runaway production—record-
ings made overseas by U.S, AFM
performers—has been launched by
the Interpational Conference of
symphony and Opera Musicians.
The large-scale action, taken be-
catse of the increasing rise in such
recordings, involves some of the
more prominent music directors,

conductors and mstrumentalists in
the classical field.

Charges of recording overseas
without permission of the Interna-
tional AFM have been filed by
the Conference against at least 12
individuals, with complaints even-
tually reaching into the hundreds
il necessary, according to a well-
placed source,

The source revealed that among

{Continued on page 31)

10 Labels Registered for
Juke Program Meet May 19

CHICAGO—Columbia Records,
lop manufacturer in singles sales
according to Billboard's most re-
cent study of “Hot 100" activity,
will be among 10 labels repre-
sented at the Billboard Jukebox
Programming Conference here
May 19-20, the first event of its
kind.

Peter Stocke, president, WNa-
tionals Association of Recording
Merchandisers (NARM), the na-
tional organization of rackjobbers,
will keynote the conference.

Representatives from MGM,
Phonogram/ Mercury, Paramount/
Dot, Starday/King, Ovation, Nash-
boro-Excello, Sound, Juke and
Disnevland-Vista will be here for
six panels discussing not only
jukebox programming but every
aspect of the singles market includ-
ing radio programming, independ-
ent and rackjobber retailing and
wholesale operations in regular and
special product areas (see Jukebox
Programming section).

LP Surge Aids
Ragtime Boom

By ELIOT TIEGEL

LOS ANGELES—Ragtime
seems alive and well around the
country. In some quarters it is
even being called a revival. A host
of record companies have released
ragtime albums. There is a na-
tional ragtime lovers' club group,
the Maple Leaf Club, which
claims an international member-
ship,

Rare Record Distributors, a
suburban Glendale-based national
hu’[:p]h:r of small jazz and blues
labels, feels the ragtime movement
nationally.,

“There is interest in ragtime
among voung kids,” notes George

(Continued on page 32)

One of the newest panelists,
Dick Schory, president of Ovation
Records here, will discuss 4-chan-
nel sound and demonstrate his
firm's quadrasonic singles. Other
recently added panelists include
Wayne Volat, Nehi One-Stop, Los
Angeles, who has advised Colum-
bia, Atlantic and other labels on
oldies catalogs (see separate story).

Other aspects of the event in-
clude @ welcoming cocktail party
Friday evening, May 1B, and the
participation of both Star and Ster-
ling title strip companies, Little
LP's Unlimited and many
firms.

maore

LOS ANGELES—In order to
accelerate delivery of vital promo-
tional material to strategic re-
tailers, radio stations, press sources
and even to leading record col-
lectors, Warner Bros. Records has
started feeding wvital information
on such sources into a computer.

Goal of the system is to create
a constantly updated, complete list
of every record wholesale or retail
employee, radio programming staff-
er, music journalist and anvone
else who is an opinion-maker capa-
ble of helping sell records in the
U.S.

“We expect this information to
save the company a great deal of
money by cutting down the waste
in all display and promotion ma-
terials,” said WB creative services
vice president Stan Cornyn.

WEA distributing branches will
have the choice of delivering in-
store displays to their own ac-
counts or allowing WB headguar-
ters in Burbank to mail it direct.
Displavs will be delivered to the
branches pre-addressed and pre-
packaged.

The computer file includes in-
formation about the free wall and
floor space of each retailer listed,
s0 no more displays than neces-
sary will have to be made up.
“When the programming is com-

Music

prize of 3

{'_'_F.'.E.-".TIVE MANAGEMENT ASSOCIATES
“The Agency For Creative Artists”
makes an exciting announcement

(inside back cover)
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By NAT FREEDLAND

pleted, we'll be able to answer
questions as detailed as how many
retailers in five southern states will
use a soundtrack album display,”
said Cornyn. “This would proba-
bly mean we could prepare some-
thing like 417 displays, instead of
the 5,000 we'd be more likely to
run off now.”

As another example of how the
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WB Using Computers to
Evaluate Promo Sources

computer file will be used, Cornyn
gave, “Suppose we have a record
making its first radio breakout in
Providence, R.1.7 We go to the
computer and instantly find all the
one-stops and retailers who need
displays, we service all the radio
people in the market with promo-
tional material, service any music

(Continued on page 66)

S. African Diskers Vault
Promo Barriers via Movies

By CLAUDE HALL

JOHANNESBURG, South Af-
rica—Faced with unusual problems
in exposing recording artists, the
South African record business has
turned to movies as one of the key
means of establishing an artist.
Peter Gallo, presidemt of Gallo-
Africa Litd., one of the largest
record complexes here, pointed
out that most of the radio stations
are government controlled. This is
not that much of a problem, be-
cause these stations do expose
new records “but a lot of acts
must be seen lo become big rec-
ord sellers,” Gallo said, “And there
are just not enough concert halls

Tokyo Contest
To Elektra Act

By HIDEO EGUCHI

TOKYO—FElektra Records artist Mickey Newbury
won the World Popular Song Grand Prize here April
29 in the International Contest of the second Tokyo
Festival.
among 36 countries which participated, the 31-year-
old Texan singer-songwriter was awarded the grand
million ven or some $11,320 for his
“Heaven Help the Child."”

Also representing the U.5., A&M recording artist
Paul Williams won the gold prize of 1 million yen
for his “"Look What'I Found.” The 32-year-old Ne-
braskan singer-songwnter was also the star of his
own show April 26 during “Tokyvo Music Festival
Week." The pop album collectors in Japan had ex-
pected him to win the top prize.

Ex-New Zealander Frankie Stevens, representing
the U.K., accepted one of the two Silver® Prizes of
AO0.000 ven or about $2,264 each for singing “Sandy,
Sandy"” composed and drranged by Les Reed, with
Iyrics by Geoff Stephens. The U.K. composer-arranger
was on hand to share the honors. The other silver
prize went to Nippon Phonogram (Philips) recording
artist Kivohiko Ozaku,

Representing the United States

He sang “"Kagavakeru Al _no

Hi ni" composed and arranged by Kyohei Tsutsumi,

with lvrics by Yu Aku.

i Advertiserment

(Continwed on paze 48)

or nightclubs for the exposing of
new artists in South Africa.”
Another problem: Theres no

The record business in South
Africa does about 20-25 million
Rand per vear now, which repre-
rents 328,000,000 ro £35,000,000,
accaording to Peter Gallo, presi-
dent of Galle Africa Lid., Johan-
neshurg. The sugpested list of an
album ix 499 Rand (a Rand is
about $1.40). A xingle xells for
around 1.20 Rand. Tape is esti-
miated ar abour 20 percent of the
miusic  business and pre-recorded
casseftes  represent  about  40-45
percent of that and are growing
rapidly while 8B-track cariridges
have about stabilized in sales.
About 1) percent of the tofal rec-
ord market is sales to blacks. A
Gold Disk is presented for 25,000
salex of a single in South Africa.

television, All record companies
(Continued on page I0)

Filipino Decree

Hits Foreigners

By OSKAR SALAZAR

MANILA—The music-record in-
dustry in the Philippines is now
being led and guided to a legiti-
mate and purposeful direction by
the Philippine government, under
martial law and under a new
constitution,

As an offshoot of Presidential
Decree No, 49 (Decree on the Pro-
tection of Intellectual Property),
passed by Philippine President
Ferdinand E. Marcos late last vear,
the Offices of Civil Relations
(OCR) of the Department of Na-
tional Defense are showing con-
cern over the plight of the industry.

Reactions have been vaned. The

(Continued on page 44)
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First on the air and getting the play in t

KQEO Albuquergue

WIST Charlotte
WFLB Fayetteville

The original recording of what's got to be the biggest
new song around, released and already moving fast.

WABX-FM Detroit

KELP ElPaso
KSEL Lubbock

WYNE Appleton

WNAM Neenah-Menasha

®

WHOT Youngstown
WCAR Detroit

nese very important markets:

WALG Albany WCAR Detroit WMPS Memphis KILT Houston WAKY Louisville

WNEX Macon WSAR Fall River WMC-FM Memphis KNOW Austin WIFE Indianapolis

WNOX Knoxville WFEA Manchester WAIL Baton Rouge WCRO Johnstown WPIX-FM NewYork

WNOK Columbia WHYN Springfield KEEL Shreveport WINW Canton KNUS Dallas

WHHY Montgomery KLBK Lubbock KLZ-FM Denver WINX Washington KNDE Sacramento
WWKE Ocala KLIF Dallas KRSP Salt Lake City WDBQ Dubuque KEYN Wichita

WFSO Tampa KXOL Ft.Worth WSPT Stevens Point WIOO Carlisle KICK Springfield

WMFJ Daytona Beach KFJZ Ft. Worth WRJN Racine WHYL Carlisle KWWL 5t Paul/Minneapolis
KEZY Anaheim KELl Tulsa WRIT Milwaukee WILK Wilkes-Barre KWEB 5t Paul/Minneapolis

KUDE Oceanside

WDBQ 5t. Paul/Minneapolis

First to be picked up as a giant in the making. Picks by Bill Gavin
(in his weekly report two weeks running), Bob Hamilton, and all three trades.

B.\N. STEVENSON'’'S

TR ) 5 LLH I 3F \l v\

74-0952
Wwww americanradiohistorv com
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General News

ABC Backs Starter
Station With Stock

By BOB KIRSCH

LOS ANGELES—ABC/Dunhill
Records i1s puaranteeing certain
secondary market radio stations
willing to take a chance on airing
new product that these disks will
be in outlets in the area when the
record goes on the air.

According to firm president Jay
Lasker, the project went into full
swing in November when “we be-
gan talking to certain secondary
stations. We told them we would
have new product in local stores
if they gave it air time. We now
feel we can assure a secondary
or starter market of support if
they are willing to take a shot
on o record they feel might be a
hit."”

One of the main coordinators
of the project 18 national secondary
promotion manager Steve Resnick,
who works with regional promo-
tional men in getting the records
into the stores. If a station goes
with a record, ABC ships product
from the nearest branch to outlets
in the area, varying guaranteed
quantities according to size of the
oltlet.

Among stations and markets
currently involved are: WVYOV-
AM and WAAY-AM, Huntsville,
Ala.: WIRD-AM and WTCBE-
AM, Tuscaloosa, Ala.; WILS-AM
and WVIC-AM, Lansing, Mich.;
WGOGRD-AM  and WLAV-AM,

(Continued on page 52)

London Distr. Meet

NEW YORK—London Records
held its annual distributors meet-
ing in St. Louis on April 25-26,
with key personnel from London's
distributors and  representatives
from London's New York home
office conferring on the full range
of activities between the company
and its outlets.

In attendance were personnel
from Joseph M. Zomoiski Co.,
Baltimore; Big State, Dallas; ARC
Distributors Co., Detroit; H. W.
Daily, Inc., Houston: Record Sales
Corp., Memphis; Music Sales of
Florida, Inc., Miami: Heilicher
Bros., Inc., Minneapolis: All South,
MWew Orleans; Universal Distribut-

SCHIFFER APPRAISAL:

ing, Philadelphia; Alta Distrib-
uting, Phoenix; and Roberts Dis-
tributing Co., St. Louis.

The two-day meeting comprised
of discussions and workshops cov-
ering merchandising and advertis-
ing programs, promotional activi-
ties, and other related areas. Herb
Goldfarb, London’s vice president
of sales and marketing, helmed the
meetings, which also drew Hi Rec-
ords artist Gene Anderson.

The conference also featured a
product presentation of London’s
extensive spring release, previous-
ly only shown at the company's
national staff meetings in New
York earlier in April.

Success by Creativity

LOS ANGELES—The emphasis
will remain on the “create” portion
of the Berry Gordy philosophy,
“Create-Make-Sell," according to
George Schiffer, newly-appointed
director of planning for Motown
(Billboard, Apr. 21).

Schiffer proved his thesis by
citing over 30 in-house writers and
producers, many
of whom can
double in either
assignment or
sometimes even
as artists, as is
the case with
Marvin Gave.
Veteran acts, such
as the Tempta-
tions and Stevie
Wonder, hoth of
whom have been with Gordy for

SCHIFFER

Piracy Suit
InOklahoma

OKLAHOMA CITY—The USS.

Justice Department has filed an
infringement action on sound re-
cordings before the U.S. Magis-
trate Court here. The action, a 13-
count complaint, was filed against
Robert Dienger, 48, also known
as Ted Danner, of Portland, Ore.,
a self-employed salesman of sound
recordings, and alleges pirating of
sound recordings. A single count
caomplaint had been filed, accord-
ing to the Justice Dept., on Feh.
19, 1973,
_ The defendant has waived u
jury trial and has pleaded not
guilty to 11 of the 15 charges.
and pleaded nolo contendere to
the four remaining complaints and
the single complaint. Maximum
penalty on each count is up to &
vear in jail and/or $1.000 fine.
The arrest was made following an
FBL investigation which seized al-
leged pirated tapes and duplicating
equipment.

many years, and the Miracles con-
stantly are nurtured from this
fountain of internal creativity, he
pointed out,

But Schiffer also noted that the
Motown family of labels is making
more deals with “creative service
companies.” With operational costs
soaring, independent producers
have spawned rapidly. Among the
new Gordy label acts, such as
Puzzle, Elaine Brown, Reuben
Howell, Severin Brown, Gloria
Jones, Stoney, and G.C. Cameron,
Ercimany independent production

eals.

Schiffer would not comment on
future soundtracks from Gordy-
produced movies such as the re-
ported MNat Cole life story but
did state that was another area
in the Gordy empire. He did point
out that the record company will
pitch for movie soundtracks, such
as the newlv acquired "The Mack,"”
scored by Willie Huteh.

Motown intends to probe more
deeply the legitimate musical field.
He stated that “Pippin,” which
opened on Broadway Oct. 23,
1972, had already recouped its
investment fully in “probably the
fastest return ever.” The labels’
“in-house” creative staff is pre-
pH,i:“E a Broadwav vehicle, he
said.

Schiffer forecast a greater num-
ber of international tours for Mo-
town artists, Label's name talent
will work the United Kingdom,
the Continent and Japan work the
United Kingdom, the Continent
and Japan and Australia regularly,
he said,

He predicted that Motown's
self-produced TV specials and the
label’s penetration of video will be
heightened. He himself is person-
ally canvassing cable TV, which
he feels is an as vel overlooked
rlr-l:rmnﬁﬂn:.ﬂ medium for record
artists.

As to d-channel, Motown is
constantly studying but taking a
“wait-and-see”™ attitude, he said.

$326 Refund

By Musical Isle
To SF Accounts

WASHINGTON—Transamerica
has voluntarily informed the Cost
of Living Council that its sub-
sidiary record and tape distributor,
Musical Isle of Amenica, Inc., In
the San Francisco area, charged
prices in excess of base price dur-
ing the third and fourth guarters
of the company's last fiscal year.
Musical Isle has agreed to make
refunds to customers in its San
Francisco pricing zone, The re-
funds will total $32,000, which
represents the revenue generated
by the over-pricing.

Transamerica, the parent firm,
has total annual revenues of over
one and a half billion dollars, it
has reported to the Council. The
exact sum given is 51,643, 458,000.

River Records
Inks Distr. Deal

NEW YORK—River Records,
lnc., Memphis, has signed an
agreement with Nationwide Sound
Distributors and Tennessee and
Country Collage, both Nashville-
based, for the distribution and pro-
motion of River's future product.

Bill Harper, president of the
label, said that the agreement will
cover product scheduled to be re-
leased by Sam Durrence and
Tommy Ruble, among others.

Gov. Signs Nev. Piracy Bill;
Most Stringent Law Signed

LAS VEGAS — The toughest
state antipiracy bill yet (Billboard,
May 5) was signed by Governor
D.N. Callaghan April 26, accord-
ing to a spokesman at the chief
executive's office in Carson City.

The proposal actually was intro-
duced into the state assembly in
February by a delegation of five
members, headed by Alan H.
Glover. This 23-year-old legislator
had worked for Jack Beezer, vet-

ANTIPIRACY
SUIT ANALYSIS

NEW YORK—NARM has
made available to its members
an analysis of possible legal
theories for lawsuits by distrib-
utors and retailers to prevent
the sale of pirated pre-February
1972 recordings, according 10
Jules Malamud, NARM execu-
tive director.

The analysis, prepared by the
law firm of Arent, Fox, Kmnit-
ner, Plotkin & Kahn, considers
a number of pirate cases In
states which have antipiracy
statutes. The wvalidity of the
analysis, as members of the law
firm have pointed out, will de-
pend upon the upcoming Su-
preme Court decision in the
"Goldstein vs. California™ case
—which questions the constitu-
tionality of the state antipiracy
laws.

Law Requires Large Cos. Air
Profits & Cost for Price Hike

By MILDRED HALL

WASHINGTON—A new amend-
ment to the Economic Stabilization
Act requires by law that large
firms disclose profiis and costs
when they raise prices over 1.5 per-
cent on a product which accounts
for more than 5 percent of their
total revenue. Except for certain
allowable trade secrets, the infor-
mation would be made publicly
available. This requirement was
part of a bill passed last week ex-
tending the President’s power to
control prices. profits and wages
for another year.

The extension of the act leaves
open the administration’s option
for price freeze, mandatory con-
trols as in Phase II, or present
voluntary adherence to price and
profit guidelines. The current status
of price and profit controls under

AGAC to Cite
Rep. Celler

NEW YORK—The American
Guild of Authors and Composers
15 hosting a special tribute to Con-
pressman Emanuel Celler in cele-
bration of his B5th birthday and
hoenoring his 50 years in Congress,
according to AGAC president.
Edwin Drake. The event will be
held Wednesday (16) at the Prince-
ton Club, 15 W. 43rd St.. at 8:30
p.m,

Sharing in the evening's “Celler-
bration™ will be representatives of
other organizations in the music
industry and literary fields in-
cluding Stanley Adams, president
of ASCAP; Herman Finkelstein,
ASCAP peneral counsel: Salvatore
Chiantia, president of WNational
Music Publishers Association; Al-
hert Berman, Harry Fox Agency;
Leonard Feist, president of NWa-
tional Music Council; Henry Brief,
executive director of the RIAA;

Jerome Weidman, president  of
ALA:  Albert Ciancimino of
SESAC:  lyricist and  hbrettist

Dorothy Fields of the Dramatist
Guild and Billboard publisher. Hal
Cook,

Phase IIl, went into effect Jan. 11,
1973, On that date, the switch was
made from Phase II mandatory
price controls and pre-notification
requirements for large firms, to a
“self-administered”™ policy.
Congress last week rejected at-
tempts to put pre-notification re-
gquirements in the law for price
(Cantinued on page 32)

eran state record retailer in Music
City, Carson City. Beezer, who
now operates Jax's Music here,
spearheaded the campaign to pass
the stringent state law against il-
legal tupe and disk manufacture.
Stan Gortikov, president of RIAA,
also participated actively in the
drive.

The Nevada law punishes by a
fine of not more than $25,000 the
first offense and a subsequent of-
fense would be punishable by im-
prisonment for not less than one
vear and not more than six Years,
bv a fine of not more than $100,-
000 or both fine and mprison-
ment,

Two Labels,
56 Pubs. Gain
Ariz. Order

PHOENIX — In a copyright
infringement complaint filed In
Phoenix, Ariz. by 56 music pub-
lishers and two record companies
against Pearl Rosner, doing busi-
ness as the National Manufactur-
ing Co., and 15 other Phoenix-
based defendants, a federal district
court judge has handed down a
permanent injunction enjoining the
defendants from “directly or indi-
rectly, infringing the copyrighted
musical works of plaintiffs in any
manner . . ." The judgment was
handed down by Judge William P.
Copple, U.S, District Court Judge
for the District of Arizona.

In addition to the injunction,
Judge Copple ordered the destruc-
tion, by federal marshals, of the
“infringing articles” as soon as
possible. Copple reserved jude-
ment on future damages plaintiffs
would be entitled to recover in the
complaint. )

The 56 publishers, representing
many of the major firms in the
1.8, were joined in the suit by
RCA Records and Capitol Rec-
ords.

Judge Rules ‘Mojo’ Pub’rs
Have Distinct Copyrights

LOS ANGELES—Judge Charles

Brieant Jr. ruled that the copy-
rights owned by Cepha Publishing
on “Mojo Workout” and “Mojo
Workout (Got My Mojo Working)”
were valid and enforceable in a
suit, originally filed in 1966 by
Ruth E. Strachborneo of Cepha
against Arc and Dare Music and
McKinley Morganfield and Pres-
ton Foster. Morganfield is known
professionally as Muddy Waters.

In the suit (Billboard, Apr. 21),
the judge ruled that neither side
infringed on the other and that
there were separate copyrights on
songs with distinguishable differ-
ences in lyrics and melody. Each
can now license its own material,
based on the ruling. The Arc/Dare
copyright was “I've Got My Mojo
Working."” The decision was ren-
dered Mar. 31 in the federal court

for the southern district of New
York.

Col L.A. Concert Successes
Spur U.S., Global Treks

LOS ANGELES—The 95 per-
cent sold-out houses in the 2.100-
seal Ahmanson Theater here for
the series of Columhia Records
concerts, which started Sunday
{29) have company executives ex-
ploring the possibilities of the la-
bel's first travelling talent show
for major cities in the U.S. and
later globally.

The “"Week to Remember’
nmightly concerts, which featured
correlative artists based on reper-
loire catepories, sold out on four
nights. (Full reviews and more de-
tails of the concert performances
will be carried in the May 19 Bill-
board.)

Columbia creative director Ar-
nold Levine oversaw the filming

"

and audio of the entire seven con-
ceris. The film. a Columbia rep-
resentative stated, will be used for
artist promotion and possibly a
special or several TV specials will
be produced.

All label talent donated their
services. The proceeds from the
concert will go to benefit the local
Park Century School for Crippled
Children. The week-long concerl
series was the brainchild of Clive
Davis, label president.

More Late News
See Page 66
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General News

Roulette Spins Out $1 Million
Suit Vs. K-Tel International

MNEW YORK—Roulette Records
has filed a $1 million suit in Su-
preme Court here against K-Tel
International, Inc., of Minnesota,
on a number of charges ranging
from breach of contract and al-
leged illegal duplication, to inac-
curate accounting and willful and
deliberate disregard of plaintiff's
rights,

The complaint, filed by Rou-
lette’s attorneys, Walter, Conston,
Schurtman & Gumpel, arose out
of agreements and amendments to
agreements entered into by Rou-
lette and K-Tel, (then known as
Imperial Products, Inc.) between
March, 1971, and August, 1972,

The apgreements, according to
the suit, had given K-Tel rights to
certain musical selections in the

Roulette catalog, as well as righis
to distribute and sell phonograph
records incorporating such musical
selections through direct mail sales
to the general public, pursuant to
advertisements on radio and tele-
vision, and in all forms of printed
media, or through self-liquidating
premium plans or similar merchan-
dising methods,

The suit also charged that the
albums in dispuie were to be sold
in special retail depots only in
conjunction with advertisements on
radio and television, and that the
defendant had agreed to pay plain-
tiff royalties, and to account to
plaintiff for all sales of phono-
graph records and to submit
monthly statemenis of -royalties to
plaintiff,

stars on the Soul Single chart.

LEAVING ME
The Independants, Wand 11252
Scapter) {Our Childrens'/Mr. T./
hanita, BMI)
I'M GONNA LOVE YOU JUST A
LITTLE MORE BABY
Barry White, 20th Century 2018
(Jamary/ 5a-Vette, BMI)
WITHOUT YOU IN MY LIFE
Tyrone Davis, Dakar 4512 {Brunswick)
{Julic/Brian, BMI)
ALWAYS
Luther Ingram, Koko 2115 (Columbia)
(Klondike, BMI) ; ;
IT'S HARD TO STOP (Doing Something
When It's Good to You)
Betty Wright, Alston 46i7 (Atlantie)
[Sherlyn, BMI)
GIVE YOUR BABY A

STANDING OVATION

Delis, Cadet 5696 (Chess/ Janus)
(Conguistador, ASCAP)

ARMED AND EXTREMELY
DANGEROUS

Ferst Chaice, Phitly Groove 175 (Ball)
(Mickel Shoe/ Six Etrln. BM1

I'VE BEEN WATCHING YOU

South 5Side Movement, Wand 11251
(Sceptnr) (Van Lear, BMI)

CHART ERROR

Due to a Composing Room error the following numbers should have received

SUPERFLY MEETS SHAFT

John & Ermest, Rainy Wednesday 201
(Mainstream) (Rainy Wednasday,
ASCAF)

MATURAL HIGH

Bloodstone, London 45-1046 (Chirystal
Jukebox, ASCAP)

WILL IT GO ROUND IN CIRCLES
Billy Preston, ABM 2420 (irving, BMI)

BREAKAWAY
Milllg Jackson, Spring 134 (Polydor)

(Gaucho/Belinda / Unichappal, BMI)

BAD, BOLD & BEAUTIFUL

The Persuaders, Afco 6319 (Cotillion,
Asman, BMIY

LOVE & HAPPINESS
Earnest Jackson, Stone 001 (Green, BMI)

| DON'T WANT TO MAKE YOU WAIT
Delfonics, Philly Groove [Bell)

(Mickel Shoe, BMI)

INTERNATIONAL PLAYBOY

'E'!tl‘r{n:l:ln Pickett, Atlantic 2951 (Assortad,
WITH A CHILD'S HEART

Michael Jackson, Motwwn 1218 {Jobate,
ASCAP)

I'LL MAKE IT ALRIGHT

Zion Baptist Church Choir, Myreh 115
(Word, ASCAP)

‘Hometown’ Reunion Aids
Country Music Archives

LOS ANGELES—One of the
largest archives of country music
in the world—the John Edwards
Memorial Foundation — will re-
ceive its “day in the sun” May 18
when KLAC-AM, Los Angeles,
Sponsors a reunion show of Cliffie
Stone's “Home Town Jamboree.”

The Jamboree was a landmark
on Los eles television 1949
through 1960. Many of the stars
the show helped launch will per-
form May 18 at the Hollywood
Palladium, with all proceeds going
to the foundation. Appearing on
the show will be Tennessee Ernie
Ford, Molly Bee, Dallas Frazier,
Merle Travis, Bucky Tibhbs, Billy
Strange, Billy Leibert, Jane &
Jeanie Black, George Brunz, Har-
old Hensley, Jane Dawids, Johnny
& Joanie Mosby, and Marilyn &
Wesley Tuttle.

Bill Ward, general manager of
KLAC-AM, pointed out that for
the past 10 years the Foundation,
housed at U.CL.A,, “has been
quietly going about the task of
building the most extensive collec-
tion of country music memorabilia
in the world. All of this work 1s
done on virtually a nonexistent
budget and by many hours of hard
work donated by students.” Ken
Griffis, secretary of the Founda-
tion, pointed out that the founda-
tion, as a rule, has never received
much help from the music indus-
try. “lI guess the late Steve Sholes
was the closest to a friend the
Foundation had.”

18,000 Record Cache

The collection, which includes
more than records, now totals
more than 10,000 rare 78 rpm

4

records, about 8,000 45 rpm sin-
gles, several thousand LP's, and
more than 500 song folios, plus
taped interviews with historic fig-
ures, posters, fan magazines, pho-
tographs, and even historic ads,

The collection was started by
John Edwards, an Australian who
left his personal collection in his

will to the U.S.
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In its claim for compensation
arising out of the “breach of con-
tract” charge, Roulette argues that
it sustained damages amounting
to at least $100,000.

The plaintiff is asking for
another $400,000 in damages
stemming out of defendant’s breach
of a 1972 Settlement Agreement
in which defendant allegedly sold
inventory at a price of $100 or
less by methods other than those
set forth in the agreements be-
tween Roulette and K-Tel, without
giving written notice to the plain-
uff, and without obtaining the
plaintiff's prior written consent.

An additional $400,000 in dam-
ages is being asked by Roulette,
on the charge that K-Tel allegedly
further breached the 1972 Settle-
ment Agreement by selling inven-
tory at a price of $1 or less by
methods other than those set forth
in the agreement between the
parties; and without forwarding
copies of written bona-fide third
party offers to plaintiff; and with-
out affording plaintiff an oppor-
tunity to exercise its absolute right
and option to purchase said inven-
tory upon the same terms and
conditions set forth in soch bona-
fide written third party offers.

dth Action

In its fourth cauvse of action
Roulette has charged that defend-
ant failed to furnish plaintiff with
an accurate accounting of royal-
ties, and has failed to pay all of
the royalties due to the plaintiff.
No compensatory figure was asked
as Roulette claimed it did not
have an adequate remedy at law.

In its fifth cause of action, Rou-
lette charged that K-Tel, with full
knowledge of plaintiffs owner-

{Continued on page 66)

Executive Turntable

Stuart Hamblen
Starts Label

LOS ANGELES — Songwriter
Stuart Hamblen, noted for “It Is
No Secret What God Can Do”
and "This Old House,” has formed
his own record label called Voss
Records, according to his personal
manager Dick Baxter.

First releases include Hamblen
with “It's a Brand New Day" b/w
“The Last Cowboy" and Suzy
Hamblen with “The Lord’s Prayer”
b/w “Help Thou My Unbelief.”
The disks were cut in Chappell
Studios, London. Voss is a division
of Hamblen Music Co., which
handles the sheet music on the
compositions of Hamblen and
Suzy Hamblen. The first LP re-
lease will feature both acts and
be on the market in June. Ham-
blen, who is back active on the
personal appearance scene at con-
certs and state fairs, has been
featured on a weekly Sunday radio
show on KLAC-AM, Los Angeles,
called "Cowboy Church of the
Air." The show is now in syn-
dication.

GRC Names
Mktng Aides

ATLANTA — General Record
Corp. here, begun by Michael
Thevis, has begun primary opera-
tion. Music Marketing Internation-
al, Los Angeles, is designing and
structuring a marketing program
for the new label.

Capitol  will manufacture all
GRC product. Thevis has  also
hired Mike Terry as GRC staff
arranger-producer. Jay Senter, who
did Helen Reddy's "1 Am Wom-
an,” will produce artist Sammy
Johns. Former Capitol sales and
promotion man Tom Bechwith
has been hired ns the firm's gen-
eral manager.

GRC is opening a branch in
Nashville which will be headed by
former Chart Records executive
Chff Williamson, with production
to be handled by Bill Walker, who
will also produce independently.

www americanradiohistorv com

HENRY

BIENSTOCK PARKHILL

Johnny Bienstock, formerly general manager, has been named
president of RSO Records, Inc., an American company formed five
months ago by the Stigwood ﬂrgamz.atmn Bienstock, as in his for-
mer position of general manager, will be responsible for all phases
of RSO operations in the U.5. ... At RCA Records, George L.
Parkhill has been appointed division vice president, professional
artist program. His previous title was director, professional artist
programs. Also at RCA, Chuck Dembark, formerly local promo-
tion man for Cleveland, Pittsburgh and Buffalo, is the eastern re-
gional promotion manager. He will headquarter in Philadelphia.
Norman Sherman has been appointed local promotion man for the
New York market. He was previously in the merchandising depart-
ment for the label. Ron Henry has been named manager, commer-
cial operations services. He will coordinate and administer services
on RCA and independent labels to field, radio station and news-
paper reviewers; establish scheduling of product configurations for
the label's manufacturing facilities; and administer contactual ob-
ligations. Making his headquarters in New York, Henry was previ-
ously manager, merchandising administration for commercial op-

crations. % + *

John Peters has been appointed managing director for the U.S,
operations of Gaff Management. He will be responsible for the ac-
tivities here of GM Records, GH Music, HG Music, and Gaff
Management. Prior to his rJJ].':}nmi.llt:urju Peters was head of the pro-
motion department at G Greg Hersh will be handling the
newly created position of manager, retail merchandising, at Co-
lumbia Records. He will be responsible for the supervision and
coordination of all customized merchandising and advertising pro-
grams developed by the label. Prior to his appointment, Hersh was
manager, consumer and educational services, for London Records.

. Herbert S. Ornstein, has been named vice president, business
administration, for TeleVision Communications Corp., the cable
subsidiary of Warner Communications Ine. Prior to joining TVC,
Ornstein was on the financial staff at General Instrument Corp. . ..
Two members of the creative services department at Elektra
Records have been promoted. Jeanne Theis, !Is;irmerly head of East
Coast publicity, has been named national director of publicity and
Michelle Petnov, formerly a member of the advertising staff, has
been named coordinator of advertising. . . . Bob Derry has been ap-
pointed national credit manager for Capitol Records (Canada)
Ltd. Derry, who has been the label’s credit supervisor for the four
years, replaces George Gerrard, who has left the company. ...
Howard Levine, formerly of MCA Music and MGM Records, has
been appointed director of business affairs for Dynamic House.
Among Levine's new responsibilities will be the procurement of
product for the label. . .. David Seidman has been appointed na-
tional sales manager of Franson Corp.’s record division—Young
People’s Records, The Children’s Record Guild and The Living
Language Courses Records. Seidman, a veteran of the industry,
most recently was branch manager with MGM Records and direc-
tor of national branches with Capitol Records. He headquarters in
New York. ... Carol Hart has joined James Powers Associates in
Hollywood as an account executive. She was formerly associate
television editor of the Indianapolis Star. ... Phoebe Jacobs has
joined Grey & Davis Inc. as manager of special projects division.
She will continue her work at the Rainbow Grill in New York,
where she is public relations director.,

New appointments at Atlantic Records include Tune Erim, for-
merly manager of the Atlantic studios, now with the label’s artist
relations department in New York and Margo Knesz rejoining the
label in the promotion department. Miss Knesz will concentrate on
all secondary markets on special projects and will assist Dick Kline,
national promotion director, and Vince Feraci, assistant national
pop promotion manager. . . . Michael Ochs Management has been
formed in Hollywood by the former Columbia western publicity
director. . . . Freddy DeMann has been named United Artists crea-
tive merchandising director, coordinating all creative services func-
tions. He most recently had his own independent record marketing

SCIVICE. * & *

Nina Nevard has joined Warner Bros. Records in the newly
created position of creative services coordinator. She will adminis-
ter campaign priorities. Her last position was with Bantam Books in
New York. .. . Bob Emmer has been named Blue Thumb Records’
publicity director. He was previously A&M Records’ California
campus representative,

James O'Loughlin has joined Marks Music in the professional
department. Previously general professional manager for the pub-
lishing division of GSF Records, O’ Loughlin will handle road pro-
motion as well as his professional activities.

MAY 12, 1973, BILLBOARD
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"Live Songs"contains
definitive concert
performances of some
of Leonard Cohen's greatest
songs--and a few
surprises.

"Live Songs"
from Leonard Cohen.
On Columbia Recordse
and Tapes

MUSICIANS 1972

Ron Cornelius “
Acoustic and Electrie Guitar oo

Peter Marshal - . o : :

Stand-up and Electric Bass I - i
David 0'Connor :

Acoustic Guitar

Bob Johnston .

Organ S

Loonard Cohan -

Acoustiec Guitar ;

Donna Washburn :

Vocals

Jennlifer Inrrenf:
Vocals .

MUSICIANS 1970 -
Hon Cornelius ::
Electric Guitar:

Charlie Daniels’
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Banjo and Guitar:

Bob Johnston :
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General News

Sutton Seeks
To Go Public

NEW YORK-—Sutton Distribu-
tors, wholesale merchandiser of
cutouts, is making a bid to go pub-
lic. The company, based in Rah-
way, N.l., recently issued a pre-
liminary prospectus, offering 4335,-
000 shares of a total 585,000
shares. Par value of the common
stock is 10 cents per share. The
offering price to the public has
not vet been determined.

The company, according to the
preliminary prospectus, intends to
apply for the listing of the Com-
mon Stock on the American Ex-
change as soon as practicable after
completion of the offering. A
regisiration statement relating to
these securities has been filed with
the SEC but has not yet become
effective,

According to the prospectus,
Sutton’s net sales in 1968 was
$2,269,772; net income in 1968
was $57,404. Net sales in 1972
was $512,572,592: net income iIn
1972 was $1,022,445, Earnings per
share also rose considerably, In
1968 it was 4 cents per share,
In 1972 it was 63 cents per share.

~ The company claims that record-
ings distributed by it are carried
in more than 12,000 retail outlets.

ROCK SCRIBES’
MEET AD ERRS

LOS ANGELES—The full-
page ad on page 33 on the May
3 issue of Billboard for the
first annual National Associa-
tion of Rock Writers Conven-
tion in Memphis May 24-26
carried covers of four popular
rock music periodicals.

This usage was unauthorized
and therefore does not imply
that these periodicals are in-
volved in the sponsorship of the
event.

April Best
Sales Month

For Famous

NEW YORK—April, 1973 was
the biggest month for record sales
in the history of Famous Music,
according to company president
Tony Martell. “The last three days
alone topped the $1 million mark,”
he said. Carmen LaRosa, director
of sales, attributed the gain to
recent album and singles product
under the Famous umbrella of
labels which include Paramount,
Neighborhood, Dot, Sire, Blue
Thumb and Just Sunshine,

Primarily responsible for April’s
record-breaking sales, said La
Rosa, were releases by Melanie,
Donna Fargo, Roy Clark, the
Sherman Brothers, Bad Bascomb,
Joe Stampley, Climax Blues Band,
Focus, the Crusaders, Dave Mason,
Betty Dawis, B.J. Thomas and
:;[h; Soundtrack from ‘Charlotte

E .'| *B

Bakers Meld
With Barnum

LOS ANGELES — Audio Arts
Group, Madelon Baker's produc-
tion - publishing - management - re-
cording complex here has set a
merger with writer-artist H. B.
Barnum. Jim Alfrey, Barnum’s
business manager, will operate the
Audio Arts Studio. Recording
time 15 open to the public four
days a week and the remaining
days are being used for separate
productions by Barnum and Baker.

Madelon and Jackson Baker are
now administrating their compa-
nies, including Ja-Ma Music with
its 53 Jimmy Webb copyrichts,
from a new Palm Springs head-
quarters.
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AFM and Advertisers In
New Contract on Jingles

NEW YORK — An agreement
between the American Federation
of Musicians and the joint policy
committee of the Association of
National  Advertisers / American
Association of Advertising Agen-
cies, calling for an across-the-board
increase for jingle and commercial
musicians, has been ratified by
Federation members. The mem-
bers' vote was made known by
AFM president Hal Davis,

The new two-year contract, ef-
fective Tuesday (1) 1973, provides
scale increases of from 9.1 percent
to 10 percent for instrumentalists,
music preparation and sideline mu-
sicians, New scales range from
$96 for a session employing a
single musician to 348 for five or
more musicians. Scales for local
spots went from $20 to $22. Also
increased were rates on commer-
cials for foreign use.

Davis stated that the agreement
calls for a policing of the industry
with respect to re-use, dubbing
and the use of tracks on a new
medium. The contract also forbids
any signatory from making musical
commercials in foreign countries

“for the primary purpose of avoid-
ing employment under this agree-
ment,”

Lennon, Ono
Suit Denied

NEW YORK—A motion by
John Lennon, Yoko Ono, Ono
Music, Apple Records, and Capitol
Records to dismiss a copyright in-
fringement suit brought by North-
ern Songs Lid, and Maclen Music,
Inc. has been denied. The motion
to dismiss charges was denied by
Judge Charles J. Brieant of the
U.S. District Court, Southern Dis-
trict of New York.

The defendants in the case
moved that the court lacked sub-
ject matter jurisdiction and that
the amended complaint failed to
state a claim upon which relief
can be granted. The suit involves
Northern and Maclen's claim to
six Lennon compositions which
have been handled by Ono Music
(Billboard, Feb. 3).

Letters o

The Editor

Kavan Komment

Extending on the exciting com-
mercial events happening at the
street level, I am enclosing a very
new, very newsworthy 50Q disk that
we are most anxious to share with
you. Perhaps more than any other
record since the introduction of 4-
channel, this one conveys best—
both musically and graphically—
the new listening dynamics that
4-channel brings to the audio in-
dustry.

Much has been written about
the “battle of the quadraphonic
systems.” But it is no longer news
that there are differing approaches
to quadraphonic sound on disk—
it is clear that both matrix and
discrete records will be market-
place realities—just as AM and

FM radio co-exist and cassettes
and 8-track cartridges likewise co-
exist. What is news is what is hap-
pening at the creative and commer-
cial levels. And we've already given
you a very sweeping indication
of the commercial acceptance. If
there is a “battle,” it's being waged
in the creative community—by
the artists and producers in the
music industry, It was the creative
community thatylemanded this rev-
olution in musical creativity which
we are all witnessing—4-channel
disks were developed as a result of
their demands.

Stanley Kavan
Vice president
CBS Records
New York

WEA Suing Ramada Music
Over $376 Thousand Debt

DALLAS—A civil suit, seeking
£376,108.63 which it alleges is
owed for records and tapes de-
livered, has been filed by Warner/
Elektra/Atlantic Corp. against Ra-
mada Music Corp. and Edward T.
Dicker in federal district court
here. ]

Ramada Music Corp. is the
warehousing wing of a music com-
plex set up by Cleve Howard,
Houston, who also is founder-

Scepter Notes
100% Increase
In 1st Quarter

NEW YORK—Scepter Records’
first three months of 1973 have
been the label's most successful
quarter in the past two years with
a “100 percent increase over the
previous quarter and a 50 percent
increase over any guarter within
the last two years,” according to
Sam Goff, Scepter executive vice
president.

Contributing to Scepter's sales
surge have been recent chart sin-
gles by the Independents, South-
side Movement, Patti Jo and the
Del Vikings.

Goff stressed the “tremendous
help extended to Scepter Records”
by its independent distributors.
Goff attributed this to “both re-
newed credibility on our part as
well as the vacuum created by the
number of companies who have
deserted independent distribution.

president of the Budget Tape &
Record franchised and cnmﬁuany-
owned chain of approximately 70
retail shops nationally.

It 13 understood that Howard
has closed his Houston warehouse,
along with three others across the
nation. His retail chain, both o.
and o. and franchised stores, is be-
ing serviced with merchandise by
independent distributors in these
areas.

In his agreement with his fran-
chises, Howard indicated he would
sell them hit LP product, the pri-
mary part of their inventory which
they sell at discount prices, at a
guaranteed wholesale price.

It is understood that all stores
are operating at the present time.
Howard was ill and unavailable
for comment at press time. Dicker
is a Houston businessman who has
co-signed notes for Ramada.

Chappell-WSM
Opry Book Series

NEW YORK—Chappell & Co,,
music publishers, is initiating its
exclusive WSM, Inc. international
agreement with the publication of
“WSM Grand Ole Opry: Stars of
the '70%." The $2.95 soft-bound
book features 11 major country
stars and their biographies, photo-
graphs and music.

The agreement is the first under
which WSM has lent its name as
an organization to a series of song-
books. Other books in the series
will spotlight the Opry, its artists
and music by decade.

Chappell currently has five copy-
rights on the Hot Country Singles
chart.

MAY 12, 1973, BILLBOARD


www.americanradiohistory.com

e I'-

ICE BABYAND FHE A

-.ll-!- > o I ! ! r. ) X .‘
£l e i ' i
L Wi - l_'_."""ﬁ"" e e L |

N



www.americanradiohistory.com

Earnings Reports
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General News

Suburban Retailer Buys Local TV Spots
On His Own to Promote Oldies Stock

LOS ANGELES—Wenzel's Mu-
sic Town on Lakewood in south
suburban Downey may well be the
first record retailer to buy its own
spots on TV. First in that there
15 no manufacturer or distributor
helping the spot campaign.

And Tom and Maxine Wenzel
admit it's only one 30-second spot
on Saturday at 2 p.m. per week
on Channel 13, KCOP-TV, but
it's helped business “a lot.” They
feel each week is a better draw,

They never envisioned TV as a
traffic builder until a salesman for
the station came into the store and
outlined a program for 13 weeks
of one-per-week spots for $400,
including the production cost of
the color spot. They liked the way
the station handled the production.
A small crew came down and shot
the spot footage in the store. Then
a copy researcher came down and
helped work out the advertising
wordage.

The spot talks about the store's
location, its inventory of LP%,
tapes and mostly about oldies, be-
cause for 10 years, that's what

By JOHN SIPPEL

thwarted discounters’ competition,
which surrounds the two-store-front
retailer,

Maxine Woenzel started typing
the first specially numbered hit
title oldies catalog sheets in 1963,
when she first started working in
the store which then was owned
by Tom's dad and older brother.
Dad is now retired in Bullhead,
Ariz., and the brother died four
years ago, bringing Tom back into
the store as owner.

3 Children Clerk

Donna, 17; Don, 16; and Bill,
14; the blonde children of the
Wenzels, estimate they sell about
400 oldies per week in the store.
Their oldies retail from a $75 top
for “Please Remember My Heart"
by the Solataires on Old Town to
94 cents for most of their inven-
tory. Over 75 percent of their
oldies singles business comes from
a list of about 1,500 catalogued
titles. The printed list is revised
about every three wvears. Maxine
will revise again this summer and
add about 75 titles, Those oldies
are stocked in fives and tens. An-

A PRESSING
QUESTION:

WORRY ABOU"

THE STUFE T

Because a new compound called Q-540 can make a sig-
nificant difference in your record’s brilliance, clarity, and
long-lasting qualities. And because after you've given the
best performance you had in you, used the finest studio, the
most sophisticated equipment, and hired the top technicians,
it would be foolish to let your record be produced on any-
thing less than the best compound available,

Q-540 is the most significant advance in record compounds
in years. Developed for CD-4 (quadraphonic) recording, it
has the unique capability to absorb 4 blended discrete
channels of sound and reproduce them with greater clarity
and brilliance than has ever before been possible.

(J-540 is also far superior to ordinary compounds for mon-
aural, stereo, and matrix quad. Look what Q-540 gives yvou:

® GREATER BRILLIANCE —

To really appreciate the brilliance

other section of oldies, made up
completely by artist title, is prin-
cipally used 45’s which Tom and
the kids find at swap meets, thrift
stores and auctions of antiques.
Music Town also acts as a broker
for oldies, chargin% 20 percent of
the sales price. Jeff Stolfer, local
discoverer of large quantities of

prized original oldies, is doing
business with the Wenzels.
The store stocks “record eX-

changer,” a six-times-per-year mag-
azine for oldies collectors and also
selections from re publisher Art
Turco's Vintage records’ reissued
oldies singles. Mail orders, “which
must come from word of mouth
advertising,” come in regularly
from Canada and as far as Flor-
ida. Capt. Alan L. Bean, astronaut
who made the ascent in 1969,
stopped at the store and bought

(Continued on page 66)

OLDIES SERIES:

Trip Releasing
10 Two-Pocket
Diskthologies

LOS ANGELES—The nostalgia
trend is certainly extending to the
pop music business, but issuing
“oldies” collections in rock has
been big business long before to-
day's nostalgia boom, dating back
to the initial *Oldies But Goodies™
volume from Art Laboe some 14
years ago.

Rarely, however, are multi-disk
oldie releases issued at the same
time from a label. Now, Trip Rec-
ords has released 10 packages of
material from the '50's and '60',
each a double set retailing at $5.98.

The series consists of Volumes
1 and 2 of “Super Oldies from the
'50's” and Volumes 1-8 of “Super
Oldies from the '60's." Each set
contains 20 selections, 1s attrac-
tively packaged and sound is better
than average, the only mmPlajni
being that many of these originally
monaural recordings might have
sounded better left in that form.

The '§50's wvolumes concentrate
heavily on the soul music of that
era, and feature a number of rock

classics including the Penguins'
“Earth Angel” (considered
many to be the first major

S. African Diskers Vault
Promo Barriers via Movies

e Continued from page |

are looking forward to the estab-
lishment of TV in 1976 as an im-
portant method of exposure.

And, of course, one of the big-
gest problems of all is the compo-
sition of the populace. Of the 22
million people, 15 million are
blacks and these can be divided
into about 10 or more different
language groups. There are around
4 million whites, 2 million colored
people, and about three-quarters
of a million citizen originally from
India. “Fortunately, the blacks
who've been exposed over a pe-
riod of time to western ways buy
soul records. Thus, Percy Sledge
and Aretha Franklin sell well here
because they sell to both whites
and blacks,” Gallo said.

Gallo Africa Ltd. has a total
record operation, managing and
producing acts, record labels, dis-
tribution channels, and even op-
erating 50 record departments in
record stores. The firm was
launched about 45 vears ago by
Gallo’s father, Eric Gallo. Besides
the Gallo Records label, the firm
also has some black labels and
probably the biggest of these is
Inkonkoni Records. The most
popular black language is Zuly,
Gallo said. "They're the most mu-
sical of the black people.”

Controlled Distribution

All of the major record com-
panies 1n South Africa have their
own distribution as well. Gallo
operates sales branches in Durban
400 miles from its warehouse in
Johannesburg, Port Elizabeth &00
mjl:s away, and Cape Town 1,000
miles away. All inventory is kept
in Johannesburg. Product is flown
into the branches and can be in
out-of-town stores 48 hours after
ordering.

South Africa has about 500 spe-
cialist dealers, but other stores
carry records, too. Budget lines
are about the only records racked
in South Africa. Repgular product
is usually sold only by dealers over
the counter.

Rock acts from abroad score
very well in South Africa. but
Gallo felt that local rock artists
haven't done too well so far.
“We've been more successful lo-
cally with MOR-type acts. For ex-
ample, Allan Garrity is our biggest
artist. His record “I WNeed Some-
one” has sold more than 50,000
copies, which is a giant single,

“You need to have an artist
seen to really establish them, So.
we've been buying space on the

newsreels shown in local and drive-
in movie theaters. This has so far
produced fantastic results, if the
record is good."” The cost for this
type of exposure of an artist varies,
depending on how many theaters
the film clip of him singing his
current record is shown. The the-
ater generally shows one such film
clip a night. They're very popular
with the audience.

Gallo Africa Ltd., as such, does
about 20 percent of the total rec-
ord business in South Africa, Gal-
lo felt. About 30-35 percent of
their sales are through their own
record department outlets. The
Central News Agency, which also
sells records through record de-
partments it operates, is probably
the second largest as a retail oper-
ation.

Newest thing on the scene in
South Africa is quadrasonic sound
and there is already considerable
interest in it, Gallo said. His firm
distributes JVC equipment, which
is now beginning to arrive.

Atl Big Push
On Black Oak

~ NEW YORK—Atlantic Records
18 launching one of its heaviest
sales efforts ever in the East for
Black Oak Arkansas’' new album
“Raunch 'n' Roll," according to
Jerry Greenberg, label senior vice
resident, and David Glew, mar-
eting chief. The concentrated mar-
keting and sales effort ties in the
group’s upcoming appearances in

Boston, Philadelphia and WNew
York.
The sales drive started with

Black Oak's Academy of Music
apperance here last week, coordi-
nated with a series of ads in the
Village Voice and displays in store
windows throughout the city. Ads
in Boston's The Real Paper herald
the group’s Aquarius Theater con-
cert there and the May 25 Spec-
trum appearance in Philadelphia
will be marked by ads in the
Daily Planet, both before and
after the performance.

Black Oak Arkansas plays Madi-
son Square Garden on May 29,
when Atlantic will step up an in-
store newspaper and radio cam-
paign for the album and the ap-
pearance. FM radio spots will be
used on all three dates.

and clarity of Q-540 you should
compare it to ordinary com-
pounds. Hearing is believing.

A record pressed on Q-540 will
play with perfect fidelity up to 3
times as long as one pressed on
anything else. (The 30,000 cycle
carrier channel necessary for CD-4
recording doesn’t wear off of
Q-540 like it does off of ordinary
compounds).

hit), Lloyd Price’s “Stagger Lee,”
the New York sound of the El
Dorados "Crazy Little Mama" and
Frankie Ford's classic “Sea Cruise,”
featuring Ford's white New Or-

leans vocals apainst the distinctive ,
arrangements of Huey "Piano"
Smith.

The '60's sets include a wide
variety of material, from soul to
surf, samples of English rock, the
group sounds so popular during
that period and the liar vari
of m_i:i-sixtim sounds called “pun

rock.
 Highlights of these eight volumes
include: Maxine Brown’s “All in
My Mind™; the Beach Boy's “Surf-

® LONGER WEARING —

LARGEST BLACK GOSPEL
ONE STOP IN THE NATION

All Artists

® ANTI-STATIC — Q-540 has exceptional anti-static
characteristics. The result is less
surface noise, less dust atiraction,

far greater ease in keeping sur-

§ d lint- in" Safari'™ Robert Parker
cT::n.a" grooves lint-free and ;?rai.ghf E;I;“] masfer;ric-::, EIB::: : WHOLESALE TO SHOPS & JUKEBOX OPERATORS ONLY
footin™; Del Shannon's “Run-

All Labels

HITS & THE OLDIES
1 Day Service

WRITE FOR CATALOG ON BUSINESS STATIONARY
Call Direct

® FAST-FLOWING — away,” (a record many feel was
shortening the pressing cycle. Fills years ahead of its time); early
better than ordinary compounds. Dionne Warwicke with "Anyone
Less susceptible to warping at Eﬂm Had a Heart”; “Ferry Across

e Mersey" from Gerry & the

faster cycle rate, Pacemakers to represent the British

' — Easi 3 invasion; “Leader of the Pack,” a
® COVERNMENT-APPROVED fii:"ﬁ:z:ﬁs?: ri.,,.lil EFE :LI: :ﬁ : :35 classic Shangri-La tune produced
through 1974 by Shaddow Morton who ran up a

huge string of hits with all-girl
Q-540 groups during the period; and
“Psychotic Reaction” from Count

Makes the best sounds better. Five, an example of “punk rock.”

Increases production rate by

<:e © (213) 365-3991 + (BOS) 259.2360 Allin %l”- tht'-]'-_lﬂﬂfiﬂ ﬂiljﬂkﬂ a ﬁﬂ; US— 800 - 551-8994 La. — B0D - 281 2B82-5823
KEVSOR-UENTURY CORIPORATION primer for ihose Wwhno misse .
P00 SPRINGBROOK ROAD s SAUGLS. CALIF. ¢ 91550 E;;::“ gfl:::!:_il:: ﬁ:lﬁmfaéﬁ%nnﬂqg STAN'S 128 Texas St Shreveport, La. 71163
i ing i : z any collector's home.
Pioneering in record compound production since 1946. BOB KIRSCH
10 MAY 12, 1973, BILLBOARD
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Sty Bogita,

We’ve just re-serviced a monster.
A brand new 10-year old monster.

“Monster Mash” by Bobby (Boris) Pickett. Already top
phone requests wherever programmed.

“Monster Mash’ is happening. Again!
#348
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By Hendrick Smith
Vice President

Fry Consultants Incorporated

NewYork,N.Y.

IMPROVED

RETURNS
PROCESSING
Cdl PLUG
INDUSTRY’S
PROFIT LEAKS

ABOUT THE NATIONAL ASSOCIATION OF
RECORDING MERCHANDISERS-FRY
RETURNS S5TUDY

The returns study led by Hendrick Smith af
Fry Consultants was launched by National Assoc-
iation of Recording Merchandisers as a first step
toward industry cooperativa action in rectifying
ane of 1ts most serious problems.

Data that Fry obtained on returns operations
were gathered largely from two to three day
visits at four different rack jobbers (both com:
panies and branches of a company) that agreed
to participate in the study, However, to put
findings into perspective for the industry as a
whaole, Fry's indepth rack jobber visits were
supplemented with interviews in the record
company, distributor, and retailer segments

The participants were sufficiently diverse
in size, geographic concentration and
location, and business make-up so that study
findings would be representative

AN LP RETURN COSTS 22 ¢

Finencial data and estimates obtained from three of
the companies visited indicate that a rack’s cost of hand-
ling and processing a return from a retail account back to
the appropriate record company or distnbutor i3 approxi-
maately 22 canty per unit, (A unit™ iy equivalant o ong
long play, one tape, or five singles.] This estimate was
confirmad by cost data of the fourth company visited
However, its statstics are not included because 115
accounting methods differ from the other comparnies
and i1t data cover 15 distributor and retall operations as
weetll,

This “composite” unit cost was obtained by adding
up the separate cost alements incurred-in handling
returns af each of the three companies and then dividing
By the estimated number of rétuing they processed,
Thase cost elements ard shown in Exhalait 1.

Thie owerall impact of such unit costs an a rack's
profit and loss can be sgnificant Amoang thiz compDanies
visited  total returns processing costs averaged about 15
par cent ol yearly alter-tax peobits, Accordingly, a rack
with net sales of 83 millhian (the medium sales of
Mational Association of Recording Merchandisers mem
bers), a gross margin of 20 per cent, and a dealer raturnsg
rate of 25 per cent, probably spends about 570,006
annually (2.3 per cent of nat sales! in procgssing refurns

SI_Ir[:IrI":IHI:__Il'III'_ the total unif Feturns processirg Cost fiar
gach of the three racks visited was very close 1o the com
posite figure. Howewer, because of significant differences
in the sysiems 2ach used, the mos o) component CosTts
vaned substantially among the companies,

and is detailed in the tollowieg 1abls

Range of Unit Returms Cost

Cost Category For Companies Visited

Freight Fde - 11.1¢
Warehouse Labor and
Other Expenses 70 — 8.7
Invaentory Capital 1.7 2.5
Salesmen 2.3 6.0
Administration 04 - 1.8
Total 20.2c — 23.8¢

RETAILERS LOSS: ZCENTS TO5 CENTS

L impted examenatian indicates tnat the returng
processing ool ol retailers servad by racks is betwean
2 cents and 5§ cents par umit. At reconl companies,
ElUIns Processing coses range between 5 cents and 10

centy per umt for hamdling, warehouwse space, paperwark,

and ritimsheng anly (Far labels that use independent
distoibatars, additianal returog processing cosbs aoald
alsa ne incurrad
Brorging feturned product bacs from retad tums to

ey Company wareNouses cosrs the incduaste o a1 laast
30 10 40 cents per uniL 16 comparnson, i gensgrally cosis
between 33 and 50 cents 1o press and package an LP

Equatly important, the rack jobber's stake
raturned peadact anpears 1o be about as much as the
record company 's. Data inddicate that racks spend
aonroximately 15 cents per amit o gettng product to
rotan| ouriets, Thos, ther tolal unrecoversd cost in
feturmed product well actually be about 37 cents par
umit: 15 cents going out and 22 cents coming back
This amount aporoximates the uarecoverad ax penses
ata regird company (i only the direct costs of
manufacturing are counted ) tor returned imems tha
are wltimately scrapped.

INTANGIBLE COSTS

The costs of sturns, are only the
tip af the wweberg, The intangbie "oppar tunity
costs'" of retwrns 1o the indusiry are probably
miuch greater. Among such “oppoftunity costs’™ are:
i 1] gross margins lost hecause returmed product has
taken up retail space that might have been filled by
patential moving product; (2] merchandising effort
wasted by racks on product that does not sell; and
{31 reductions m regular margins abtained by record
companies il raturns are ultimately sold as “gut auts”
Moreogver, the figures praviousiy stated do nat take
into accouant the anergles and resources that ore dverted

tram mainline safes by returas because of difticult buyar!

salesmian regolalions. processing congastion im wars

houses, and freguent credit reconciliation probilams.
Hut the greatest cost may be a possible loss of

consumer canfidence from continued

“dumpng™ of product,

16 STEPS IN RETURN

Az shown in Exhifait 11| 3 single retumed item s
handlad at least sixteen times Land probably many moial
Druring thes process the item s sorted many bimes,
and sorts rade by record companies ol ten duplicate
wiark already performed by racks. For instance. soima
racks rowninaly soct all returns i mumes ical sequence
hefora returning them to the appropriate record com
panies. In turm, o ecord company must make simila
sorrg gince: {11 01 s merging returns from a nember of
racks, and (2] nat all these returns will be ordered in the
same way. Recognizing this duplicatian, some record
Ccompanies now require racks to sort only by catalog
prefix number. However, since this 18 not a standard
practice across all labelks, some racks maintain several
different processing systems — rather than a single main-
ling processing flaw — for their random mixture of

dealer jeturns,

Equally important, the time that elapses during these
processing steps is guite long. It takes an average of
ghout sight weaks from the time an 1tem iz pulled from
retailer stocks until the product is restocked or disposed
of at the record company. ( The cycle fima s naturally
even longer for labels that use independent distributors, |
Obviowsly, a great deal of capital is tisd up n invenbory
float during thes time period, and the potentiat resala-
bility of the product decreases as well,

EXPENSIVE PAPERWORK

Onsite observations suggest That pregarning the
accompanying paperwork for feluris Consumes St a5
micch warehouse parsanng me o physical soeTong sl
handiing. At least five to six separate documaents are gen
eraled for retaifiess’ returns to racks, and at least seven
minre are created for racks’ returns to recocd companies
ar Thear distratutoe s

This plethora ol paperwork creates probtems for all
amdustry segmants, With many repeat racordmgs of the
same data, thare s increased Lkhhood ot error and,
accordingly, much wasted affort in tracking daoswn and
rectifying mistakes.

It also becomes increasingly difficalt to insure that
the correct and necessary paperwork accompanies tha
physical Hlow of product. For example, exira processng
wird k6 ranured ot racks’ warshouses when the sales
man's raturn adthorization does nol accompany the
retailer’s shigpment, Record companies” wa:2houses en-

counter simibal prablems when aporoprate retaim
A TR FiFA TS are Nt I|?1‘|'J.rr"!1-f'.:-_~e'] LT BT s SNDImenTs
teom racks and 'ur e retiaders
Furthermore, the e s a lack of standardization in he

foyms which rgoks e e diredl 1O comptate for et

omodres. dungagh the Gase mformation {ae dittorand
terprd compames el n crithoraration Torms & semia
Ay AN Sr T ey e, ke e indeviciual Trties
st e histed, inowhethes they mast e bstad i numes
ical oroles, i gheses cortao oformation st e placed
— il cause Systasn hsrugebioam amel Cragte g need for
adechimonal empioyes Traning a1 racks’ warehouses.

Fimally, automation s seldom used 1o simphify the

riscorthing and papenrsark process 1|-jr|ng Thias « grios
stages al handling returns With the large rataing peg
cessing volumes now encouniered a5 a result of the
industry's ragnd o owth, some form of automated
paperwork processing s orobably pustified = particularly
i majar eecond comuoanies and larges sack pobhbers. How-
ever, only one of the racks wisited is attempting to apply
computer-based technigues 1o any appreciablé degree 1o
113 returns paperwark

QUESTIONABLE RECYCLING PRACTICES

Among the racks visssted, there are wide vanations
in approaches (o recyching dealer returng Companies
that rowutinely recycled nearly all dealer raturng were on
ane end of The spectrum A1 the other end were racks
That shopped almost all of thee dealer returns back 1o
vendors — evan I ougn rhﬂ'.r WEre Cur ety ardesing the
sama titles, &% dhseussedd Later, analyais ol the underiying
pronamics ol recyching indicates that the most orofi
able approach hes someawhers belween thase Two ends
of the specirum

Moregver, no two racks had the same meéthods for
tEE'.Itllng. For gxpmipie, oneE pulled returns tar 1'-_1-|;l.‘-'|:|1r|-1
imimadiately atter dealer creadit vabdation swhdle gnothee
vedrtadd wunnl tades had bBeen sorted numercally One e
cycled all stocked 1otes, whila another recyecled oniy
Teies 8t low pheckindg stock levels, and yel a thed amed
at recychng o0y canton guantities of a btie. Finally,
etdch had a dilferent set of procedures for retinshing
and restocking

LACK OF "PRODUCTION-
ORIENTED"” SYSTEMS

In accommadating an increasing sales volume, all racks
visiled appedred 1o nave fine-tuned ther agproaches 1o
ofcher Tilling, Mot surposingly, therr systems were yery
aimilar n this arisa

With respect o seturns, however, thes was not the
case, There were strikimg ditferences ahth respect to the
location, fayout, and work How of the returns unlt in
the warehouse, and fundamentally different approaches
wiir@ taken in sorting, rebagging, and maintainimg in
process backlogs. Finally, the compamnies visited had just
segun 1o apoly work managament contrals (o refurns
frocessing, such s montorning volumes handled, ss1ab
hsheng productvity stamdards, and track ing inveniories
ardd DroCess:ng 1omeEg

Un the ather nand, most of the racks visited are
I.':I.IrFE‘l'Il'l'il' L AR T i) ST kind o improvement OrogrEm
far their returns operation 1o make § mors "produchion
orignted™. One rack has gone as far as emolaying & former
industrial engineer ta manage this area, and sigoifican
benetits are begnning 1o accrue. These observatons
suggest that ail racks could simslarly henetit from such
Improvement orograms,

specifically, /mprovements coubd be realized by racks
and by the industry through' assessing present parfod
mance, adopting mare profitable recyciing practices, re
ducing sfapsed processmg 1ime, streamiming returmns
handling systams, simplifying and standardizing process-
ing requirements, imoroving product identification, eval-
uation the use of Electronic Data Processing, and
monitoring ango:ng performance.

Even so, our exparence with simalar actyhties in other
industries and the appraisal of racks’ systems observed
indicates that an overall target of 20 per cant cost savings
in returns processing in realistic. Thas, for a rack woih 53
mullign net sales, 51 mulhon dealer returns, and & 20 per

FREIGHT AND WAREHOUSE EXPENSES
ARE KEY ELEMENTS OF
RACKS RETURNS COSTS...

TOTAL = 22.0¢ Per Unit

Composite of
3 Rack Jobbers

Warehouse
" Labor &
Other

Inventory

~ Administration

Exhibit 1
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cent grass margim — whnch probabily spends atious
E70,000 yearly for s8turns processing
savings target would b about 514,000 annually

HASmingy a current nat profit rateagf 5 per Cenl an

& reasdanakie

net sales, these savings would vaise net profis by aboun
10 per cent, With the incieasing squserse on rack obbers”
i mat crtical
— 1o capdure such patential probit improvements,

ASSESS PRESENT PERFORMANCE

Some racks are probably incurrifg much higher anit
processing costs than the 22 conts per unit average of the
companies visited. Since returns processing costs are
usually not routinely generated operating data, it is also
likely that these companies are not aware of theirr “off
par® performance. Hence, & first step in beginmng 1o cut
costs should be to make a rough-cut appraisal of current
performance, Such an analysis is quite straightforward
and can be dong inv only & few hours,

If such calculations indicate a unit processing cost
that is much higher than 22 cents, some fundamental
changes — rather than system fine tuning — is called for.
For example; a large overage indicates that the refurns
operation takes up too much warehouse space, that oo
many people are invalved, that returns backlogs sre 1oo
high, or [for multiple location companies) that returns
processing should be consohidated for economies of scale
and placed in the lotation that reduces gither in-bound
of oul-bound freight charges.

RECYCLE MORE PROFITABLY

For many rack jobbers, changing their approach to
recycling dealer returns could uncover hidden operating
cost savings — particularly when they need to buy some
of the same Titles their accounts are returning. & step-by-
stop analysis of the costs involved in returns processed
showed that there is a savings of nearly 4 cents par unit
if a rack recycles and resells a dealer return rather than
returming it 1o the vendor, ré-ordering it, and then re-
selling it. Basically, the costs of rebagoing (it necessary |
amd restocking a raturn are less than the costs of detailed
sorting, shipping back 1o the vendor, and reordering

There are two additionsl benefits to racks that recycle
returned titles that they are currently purchasing. First,
recycled product is available for sale sooner than a reorder
and, recyecling can provide some protection against stock
outs on hits.

Second, this practice can aid in reducing the lavel of
vendor returns and, thereby, help strengthen a rack
jobber's relations with record companies or their distri-
butors,

If there s no over buying (stock purchases

that are never shipped to retailers), such a rack jobber
tan reduce its vendor return rate from 25 per cent 1o

& per cent by recycling and reselling B0 per cent of dealer
réturnd instead of none. Among the rack jobbers visited,
however, over buying, moving from no

recycling to B0 per cent recycling and reselling,

will still eut a rack’'s vendor return rates in halt (a
reduction from 31 per cent to 15 per cent).

While recycling can yield these potential benefits, it
also has attendant risks, If, in fact, recycled product is
not resold 1o retailers, then it will ultimately be re-
turned anyway, and the rack will have incurred addi-
tional unrecovered restocking costs, In examining this
risk, it is assumed that recycled product that is not
eventually sold will be carried in picking inventories
about two months, on average, before being 1 eturned,

in such a case, the cost penalty of recycling and not
selling is naearly seven cents per unit. As mentioned
earlier, if the return is sold, the benefit from recycling is
about four cents per unit. Therefore, Tor returned titles
that a rack is not currently buying, but may be buying
in the future, recycling is profitably only if more than
64 percent of the product can be sold. (This is the break-
even point at which savings would just balance unrecov-
ered additional costs.)

Thus, to summarize, recycling can save racks money,
but only for titles with a very high likelihood of immed-
iate sale.

To capture potential savings from recyeling, a rack’s
returns processing system should be gesred 1o pulling out
returned titles for restocking as soon as possible after re-
ceipt and credit validation, This can be done most cheaply
by warehouse personnel using a "want hist™ that the buyer
should update at least biweekly, (This is preferable 1o
some rack’s practices of having the buyer himsell pull
items for recycling. ) Furthermare, if refinishing is required
it should be done in daily batches for all recycled returns
priar 1o restock ing rathar than — as some rack jobbers now
do — at random intervals or after picking for resale,
Finally, warahouse personnel from the picking area, be-
cause of their familierity with titles’' locations, should be
used to restock re-cycled returns once they are sorted by
aisle, rather than using personnel from the returms groap,

REDUCE PROCESSING TIME

In contrast (o new purchases, which are financed to
some degree by vendor credit terms, backlogs of returned
product are "owned” by rack jobbers. Thus, to mimmize
the capital tied wpon returns Hoan lend thereby reduce
thes interest costs of approximately Two cents per it
g month of carryng such investments), racks should
gpzr thetar systems 1o process relurns as gquickly as possi
ble. Among the racks visited, the average elapsed time in
processing a return ot the warehouse was approximately
four weeks, and steps can be taken 1o shhink this time

satles and profits groswth, oF s wor thhile

[RIERTAT

S B as dealer returns are conce ned, one rack job
ber studied operates with a policy of processing 1tems
through the credit validation stage within one day after
rucoipt, Thag & pet i wnreahstic 1an et bod all vacks Tl
paelaberm an s attgrenent is that anpredictabile peaks il
walleys ocour in the wolume of deasler returns received,
Howeever, the rack visited with tho Tastest processing
cycle has overcome the problem by extansive cross-traim-
ing of its warehouse personnal. When large returns are

recerved, employees outside the returns area are rede
ploved to process such peaks through the label soriing
stage Ol handling.

FIEl’ll.Jl..|I1r.| eyche Tirme Fowi wapcdod deturms o more diffi
cult, Mare than 80 percent of the elapsed
im0 Tully grocessing a return oceurs after
dealer returns are receved and validated. & large porbon
of this elapsed time 5 consomied by 1he one to Two weeks
that returns are generally held awaiting a vendor return
suthoriration. Two actions are necessary 1o collapse this
time. First the rack must do a better job of culling out
“eut out' titles before a return authorizatan is reguired,
[ & buyer, with presumably an up-to-date knowledye of
vendors' catalogs, should be able to do this, ) Secondly,
vendors must act more guickly on return authonzation
FEQUESTI.

Anather opportunity for shrinking rack jobber relurns
processing time is to reduce the degree of sorting required

by vendars.
STREAMLINE HAMNDLING SYSTEMS

On-site observations of racks’ retums operations indi
cate that greater efticiencies and reduced costs can be
achieved by redesigming the processing steps @nd returns
wark space to provide a smoother manling flow of pro-
duct, To achieve this objective, present processing steps

IMPROVE PRODUCT IDENTIFICATION

Presentiy, there is little standardization among record
companies in the placement and visibility of & title's
catalag number, Since such information must be located
and identitied every time returped produet s handled
and recorded, this lack ol conmistency significantly re
duces the productivity of rack jobber warehouss persan-
riel

Accardingly, record companies could help racks cut
costs by adopting some form of standardization in this
area, Although the industry trend has been 1o accommao-
date artists’ desires for greater influence on jacket gra
phics, industry sales and physical valumes have now
attained levels wharg handling requirements — as well as
aesthetics — should be considered,

Moving to more standardized product identification
also has longer term benefits. New technologies are being
developed that enable automated product identification
and recording through special "wands" and recognition
devices.

Equally important, automatically readable catalog
rurmbers placed on recorded product would enable all
segments of the industry 1o obtain substantial economies
in both inventory taking and returns processing. Some

RETURNS ARE HANDLED MANY TIMES
WITH SUBSTANTIAL DUPLICATION...

VENDOR

®*RECEIVE
*yal IDATE

SEOHT *SORT

RACK

®RECEIVE
BVALIDATE

S IDENTIFY & PULL
®SORT & VALIDATF
SPACK

SHEFINISH

#HEFIMNgISH

®5TAGE FOR RETURN
IRAR, RA)

®ISPOSE
*PALCK
*SHIP

(1-2 WEEKS)

(3-5 WEEKS)

B5HIF

{(1-5 DAYS)

Exhibit 2

should be examined to determing whether they can be
eliminated or reordered for greater productivity, For
example:

# Eliminate defectives inspection. In some racks’
systems, defective product [both product tagged
“defective’ by retailers as well as untagged,
opened bags] was physicaelly inspected by proces
sing personnel. Such a practice should be elimi-
nated since i1 bogs down processing Tlows and
could lesd to consumer dssatisfaction and adds
tional cost if true defectives are recyclad.

= Employ post-ticketing, Another potential im-
provement (Tor racks thet are not already doing
it} is to ticket product after it is picked for an
order rather than when it is initially received
from vendors. Post-ticketing eliminates the need
to refinish iterms that are ultimately returned 1o
vendors directly from picking stocks,

# Modify preseni sorting sequences. Some compa-
ries visited have found that sorting is faster, even
wsing untrained personnel, if they use a seguence
of (1) alphabetically (first letter of label name),
(2} l#bel, and (3) vendor families of labels, rather
than sorting initially into vendor families.

Adequate and wall laid-out work space is also eritical
to streamlining handling systems,

Some of the racks studied, however, had retumns areas
that wireg cramped for space. As a result, they had 1o
double handie product in moving it between processing
steps. Two ingxpensive approaches that such racks could
take to freg up floor space, and streambing flows as well,
arg: {1) using open vertical racks as storage dividers be
tween sequential sorting activities, and {2} installing
racks for stocking pallets of boxed product awaiting a
vendor return authorization,

SIMPLIFY AND STANDARDIZE
REQUIREMENTS

One measure would be to require racks” réeturns
to be sorted and listed only by label and price category
Icatalog prefixd, In fact, this is the present policy of
several major recond companies.

Such an action naturally would result in someswhat
higher processing costs for record companies. However,
the increase would probably be small, because they already
pertorm substantial sorting and can capitalize on econo-
rmies f scale, which cannot bo attained by racks in hand
ling their labels. Moreover, there are likely 1o be some
offsetting savings to record companies in the costs they
incur due 1o the exira peperwork and validatl on thai
listing and sorting by title presently reqguires,

Another area where modify Ing vendors” returns poli
CIEs can 5ave processing costs 5 in the return of unopened
cartons, Several racks meniioned that, since returning
unopened cartons was usually viewed with disfavor by
vendars, they would simply open and rebox such prodoct
befare shipment. In turn, the unil processing cost incurmed
by record companies is sevaral times larger for validating
product in opened cartons than for unopened ones,

Although unopened cartons represent returned product
that never had the chance of being sold 1o 4 consumer,
unfavorable vendar regcton 1o r@turns in this form does
little oo correct the underlying problem,

COMmMpanies are now experimenting with this concept,

CONSIDER ELECTRONIC
DATA PROCESSING

Clearly, the most profitable application of the com:-
puter to returns processing is through the automatic
recognition and recording concepts just discussed, Howe-
ever, some racks may be able to realize other advantages
in the near-term from using Electronic Data Processing
for returs,

For example, oneé company is now implementing a
system that involves having salesmen record on casseties
the individual items 1o be returned from retailers. The
cassettes are then processed by a computer 1o produce
a listing for warehouse personnel of the returns ship-
ments to be expected and how the individual items are
to be handled.

Al record companies, where detailed returns record-
keeping is more extensive than racks require, there are
also opportumtes 1o cut costs through Electronic Darta
Processing. For example, returns checkers now manu-
ally record data on titles received for subsequent key-
punching. With availahle devices they could, instead, enter
sich data directly on machine-readable cassettes — there
by eliminating duplicative recording.

MONITOR ONGOING PERFORMANCE

The first step toward insuning long-term returns cost
cantrol must be 1o obtain other vital information

At a minimum, a rack johber should assess about
every six months the number of units of returns handled
and the average unit cost of processing them,

& thorough approach would involve sampling the actual
return Hows and freight Inlls g5 well a5 performing Time
siudies of particular processing activities

Twwo other important and refated factors that showld
ba monitored are the elapsed time in processing refurms
and the conseguent investment in returns inventory float
“Evyehall” counts of record stacks, for example, can be
userl To estimate units in process and showld be tracked
on a monthly basis to spot trends, In addition, occasional
sampling of dated returns documents s a way for rack
jobber management 1o identify the critical lags in thair
processing cyole,

Finally, for very farge racks, & highly disciplined ap
proach Tor rmorni Do g rewnnsg processing would irvolve
the use of “indusinal enginecning standards. Atfter ime
siuidies hadl been conducted to establish productivity
benehmarks (units peocessed pier hour oxpended ) fo
diefined poocessing activities, actual performance could
be regularly compared o such standards to spot prob
lems. In additian, a rack making o thorowegh analyss of
recyching performance swodi d need Do meeasuire The volume
of vendor returns pulled from picking stocks versus thi
portion that comes directly from dealer returns,

REDUCING RETURNS PERCENTAGES

Ch v rowesly ot e sy 10 cuf these costs s 1o redisce
the incitlence of ietuins, Although sodustoy-wide
data aneturns 15 nod readily seailable, intormation gathered
sugogesis that retun s perceisges dre risivg, For example,

www americanradiohistorv com

three of the rack jabbers had available date on thai

returng performance for the last five years, and it was found
that their average dealer returns had incressed moderately
from a level of 27-22 percent for 1968-69 to 24-26 percent
for 18971-72.

Since these argenizations doubled their sales in the same
periad, the impact of this increasing refurns percentage was
considerably amplified. for every 5100 of dealer returns
these companies processed in 1968, 5245 of dealer
returns swire processed in 1872,

Lising cost data described earlior, sstimates were made of
the impact of these increasing returns rates on rack jobber
profits. For illustration, consider two retailer sccounts each
generating S50.000 in net sales and 510,000 0 gross marngin,
bt with one having o 35 percent returns faotar and the
other having a 15 pevcent returms facion,

Account A with 35 parcent retuons must produce
76,900 in g oss sales tor 550,000 net, whereas Account 8
al 15 parcent returns i egquires gross sales ol only 358,800,

By applyiisg the olitained dats on refurns (M Onessing costs,
the net contrilsition to pralitd of these (wo acoounts will be
dismatcally diflerent, The 35 percent 1810r0S JHCOLnT
generates only SH30 of net profiss, while the
15 percent returey aodoin! contobutes SI850 to pralite
|1r-.~arl'.- five tll'rlEE as much ANy ||n'_|urJ'|| s net sales gl
(pross margin are the same. This profitability analysis
was ex tended over a voder range of retuims percentages fo
a 550,000 net sales acoount, {The exact size of account chosen
5 nat eritical singe the conclusions reached would be pro-
partional for smallér or larger accounts. ) The enalysis
Points 1o wo key conclusions

* The returns parcentage at which an account will just

break even on profits is about 40 parcent. Basically,
this means that for every two records a rack receives
in returns, all the profits from three that stay sold are
lost. The implication to & rack jobber s clear: unless
better merchandising can reduce an account’s return
tactor below 40 percent, 1f s a money loser and
should be dropped

& For an account with an scceptable returns factor, it

is more important for & rack 1o guard against an in-
crease in returns rates than it is 1o try to reduce them,
H an account’s return factor

stides from 25 percent 1o 40 percent {a 156 percentane
point changel, the 82540 profit it generates will be
lost. Conversely, the gain from cutthing its factor to

10 percent {also a 15 percentage point change) will
be only S1850

Recogmizing such relationships, several racks have mstalled
procedures 1o control degradation in their account returns
tactors. Essentially, they establish a target returns rate and
then flag sccounts that exceed this rate in a particular time
period for corrective action. In contrast, for aocounts that
mamkain a constant or reduced returns factor, they direct

thair merchandising effarts toward generating a greater gross
volume,

NO SIMPLE SWEEPING SOLUTIONS

Because of the significant profit impact returns have
on rack jobbers g well as othes industry segments,
everyone would benehit from actions (o reduce returms’
incidence. Concentrating solely on proven artists or
obvious hits s nat the anserer, however, since this
woiri el lose the additional profits that other releases can,
ond in fact do, generate. Moreover, many of the factors
that have led to the industry’s dramatic growth in the
last decade — more new releases, a greater variety of
configurations, and product availability in more outlets
— have, at the same time, unavoidably contributed 1o
increasing returns,

Although the preliminary examination was limited,
there do not appear to be simple, sweeping solutions to
stem the growing tide of returns, Most obvious correc-
twwe approaches either have been already tried without
supcess or run counter (o well-established practices that
have provided a structure within which all tegments of
the industry could prosper,

Instead, the real key 1o plugging the profit leaks from
returng lies in improved marketing performance by all
industry sectors and in refusing to pursue practices that,
while ssemingly profitable in the short term, eventually
create longer-term ills, Within the record company seg
ment, for example, part of the reason for increasing
refuins can be found in inadequate selectivity on nee
releases ["instant cul ouls™ ), over-aggressive promaotion
of new artists or nivw 1eleases, guestionable sales boost
deals, and over-opportunistic “dumping” that displaces
pregent bst price product from retal stocks

Fack jobbers contribute to the returns prablem
because of weak account merchandizing, poor position-
ing of thinly stocked titles {the “ones” problem), inac-
curatie demand tracking, the desire to capture the “last
sale," over-ambitious buying of new releases, and insuf-
fucient recycling of resalable returns. Finally, retailers
servied by rack jobbers add to the problem by nonselec-
tive, drastic inventory cutbacks at the end of accounting
pericds (to create the appearance of better inventary
turnover performance) and by overdosding stocks with
“"cut outs” at the expense of existing list price product.

Although these underlying causes of migh returns
rates are svell known within the industey, there is & sur
prising absence of hard data {o pinpaint the most shgni-
ficant reasons for the problem, Thus, industry discourse
on returns has vsually centered an cantroversy rather
than cooperative remedial action,

As a result, in sharp contrast 1o the straightfarward
steps that can be taken (o cut the costs of processing
refuing, angw paches for tack hing therr underlying causes
avg likely to be ditficult to crystallize, Yet the profit
penalties that all industry segments incur from returns
are rapicdly reaching the point where some kind of cor-
rechive measunes are imperatnde, Boswiver difficult they
are to formidldte,
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Royalco’'s Chicago Opening
Offer Stirs Up Controversy

CHICAGO—The area's newest
Latin music wholesale operation
has already started selling rackjob-
bers such as Lieberman Enterprises
and views the expanding suburban
communities throughout the Mid-
west as a vital growth region for
Latin product, according to Quit-
man Henley, Rovalco International
Corp., whose entry here has sparked
CONtroversy,

Henley, general manager of the
Texas-based manufacturer and
wholesaler, acknowledged that there
have been complaints about the
firm's grand opening offer of 10.-
000 free 455 and a one-free with
gach purchase of certain LP's (Bill-
board, May 5).

“We're looking to our retail op-
eration strictly in terms of paying
the rent, lights and water and that's
all," said Henley. “We did feature
some cut-out merchandise for our
grand opening, but our prices at
retail will be at least 10 percent
higher than what our dealers are
charging.”

Generally speaking, Latin music
retailers should not complain about
vertical operations, Henley said.
"Many wholesale product to juke-
box operators, swap merchandise
with other shops and load up sta-
tion wagons and work migrant
labor camps. Some are deejayvs and
some are dance promoters and in-
volved in similar vertical activities.”

The market here has been the
scene of dealer complainis during
the past vear or so following a
boycott by some retailers of local-
ly-based Pan American Record
Dist., a 25-year-old operation

By EARL PAIGE

founded by Harry and Marshall
Frenkel, and based on Pan Amen-
can’'s retail operation.

Rovalco's headquarters here is
located in the same general area as
Pan American.
~ Royalco has exclusive distribu-
tion west of the Mississippi of
United Artists Latin product, Sabor
and Tico-Alegre and has seven
labels of its own, as well as distri-
bution of 38 brands counting re-
cent additions, Henley said. Roy-
alco is headed by Arnaldo Ramirez,
founder of Falcon Records and a
pioneer in Chicano music with op-
erations in San Antonio, Los Ange-
les and McAllen, Tex., described by
Henley as the ‘Nashville' of Latin
music and where Rovalco records
many of its acts.

Since opening the branch here,
Royalco has beefed up its staff to
five and has started working with
booking agencies and dance pro-
moters. A recent concert by Falcon
artist Carlos Guzman and an-
other by the Carlos Y Jose duet
on Bego Records are typical of the
talent Royalco hopes to present to
the Midwest,

Henley sees the whole Midwest
opening up for Latin music and
sald Rovalco serves from here the
states of Mich., Ill., Wis., and Ind.
Much of the Spanish speaking pop-
ulation is widely dispersed, a fac-
tor he has been pointing out to
rackjobbers such as Lieberman,
the Minneapolis-based operation.
“There 15 also the seasonal migrant
population that amounts to almost
a half-million people moving into
these five states.”

Agreeing with the Frenkels, who
were Royalco distributors for many
years, Henley said the Latin whole-
saler is capable of supplying mer-
chandising expertise to Anglo re-
tailers finding they have a potential
im Latin music. "Our best-seller
lists become a Bible for these re-
tailers, who we look to as develop-
ing & trust in us not to load them
with merchandise that is not going
to move, We are not going to ship
orders just for the sake of a sale,”
said Henley, who added that his
return policy is less than 10 percent
and adequate at that level.

Much of the market here is
basically Nortano (Tex-Mex),
though Chicago is made up of
Cuban, Puerto Rican, South Ameri-
can and Tex-Mex population, prob-
ably the most homogenous Latin
population in America, Henley
said. Because of the strong Nortano
pmemml many artists are still re-
g:nnal in appeal, though Royalco
15 aiming to expand the appeal.

Henley mentioned Henry Zim-
merle and Los Pavos Beales as
still basically regional acts in Tex-
as opposed to Cornelio Reyna, who
is an internationally popular artisL
“It 15 this kind of marketing infor-
mation we have to supply retail-
ers,” he said.

Rovalco has set up here what
Henley describes as a “Retailer’s
Supermarket” where they can come
and shop. He also said that re-
tailers and rackjobbers in the Mid-
west can save freight costs because
of the large stocks carried by
Rovalco,

Billboard SPECIAL SURVEY for Week Ending 5/12/73

== Hot Latin LP’s

IN CHICAGO

EE L‘I:mri;-r":all:l nti.:!rilu ll.lhl] :'E E
1 VINCENTE FERNANDEZ 11 | YACO MONTI
¥olver, Yolver, CYS 1333 Me Vay ¥ No Liores Parnaso 1101
z JOLIO IGLESIAS 12 | RAPHAEL
Rio Rebelde, Athambra 10 Le Llaman Jesus, Parnaso 1115
3 VIRGINIA LOPEZ 13 | LED DAN
Valvera El Amar, GAS 4073 Para Que, CYS 1365
4 | SONNY OZUNA 14 | SANDRO
El International, KY. Loc. 3017 Te Espera, CYS 1363
5 YOLANDA DEL RIO 15 | LOS MUECAS
La Hija de Nadie, Arcano 3202 Los Muecas, CYS 135]
b RODOLFO 16 | YAYD EL INDIO
Sufrir, Fuentes 3143 El Nuevo Yayo, Alegre 7001
7 CORNELIO REYNA 17 | E. GORME Y LOS PANCHOS
Cornelio, C.R. 5030 Amaor, CYS 1316
8 JUAN GABRIEL 18 | LA LUPE
Mo Tengo Dimero, Arcanp 3023 Free Again, Tico 1306
9 VICTOR ITURBI 19 | CARLOS ). BELTRAN
Yeromica, Miami 6043 Volume 2; Parnasa 2004
10 LOS GALDS 20 | ESTEBAN
Album de Oro, Parmaso 1093 El Arbal Y Yo, Musimex 5079
IN TEXAS
1 ANTONIO AGUILAR 11 | FREDDIE MARTINEZ Y SU ORQ
Dos. Corazones Ervantes, DM- 1560 El Nieewo Rey Tejano, FRLP 1005
2 VICENTE FERNANDEZ 12 | JUAN GABRIEL
Vicente Fernander, CYS 1359 luan Gabriel, DKLI-3204
3 JULIO IGLESAIS 13 | AUGUSTINE RAMIREZ & SU ORQ
Rio Rebelde, Athambra 10 Aquelia Moche, ILP 1066
4 LA FAMILIA ¥ LITTLE JOE 14 | CORNELIO REYNA
Fara La Genie, BSR-1038 Echale Sentimients, BGLP 1084
5 FREDDIE MARTINEZ & SU ORQ 15 | JOSE ALFREDO Y ALICIA
El Embajador, FRIP-1006 Las Coplas, MKS 1903
b SUNNY & THE SUNLINERS 16 | LITTLE JOE & THE LATINAIRES
El Internacional, KL-3017 La Familia, BSLP 1023
T LUCHA VILLA 17 | MARIO SAUCEDD
Puro Norte, Mu-1518 Mi Linda Esposa, ROVI 163
L LOS ALEGRES DE TERAN 18 | A. RAMIREZ Y F. MARTINEZ
Corridos Famasos, FLP-400] £l Gusto Ez Suyn, ILP 1070
9 IRENE RIVAS 19 | LOS SOCIOS DEL RITMO
Tonto, Cash-1008 Chilita Yiquan, Sabor 1611
10 RAMON A"I’ALI. Y LOS BRAVOS 20 | CORNELIO REYNA
Porque, TMLP-7004 Esta Noche O Nunca, ED 1565
E Copyright 1973, Billboard Publications, Inc, Mo part of this publication may be reproduced,

stored In o retrisval systam, or transmitted, in any form o by any means, electronic, mechanical,
photocopying, recording, or otherwise, withoul the prior writlen parmission of the publisher.

CAYTRONICS

The Latin Music Company
FELICITA A SUS ARTISTAS EXCLUSIVOS:

—

s

AMOR _...AMRAR

CAMILO SESTO

ROBERTO CARLOS
(COMPOSITOR DEL ANO)

CON MOTIVO DE HABER SIDO PREMIADOS POR LA ASOCIACION DE CRONISTAS
DE ESPECTACULOS (A.C.E.) POR SU DESTACADA LABOR DURANTE EL ANO 1972.

CAMILO SESTO
(MEJOR CANTANTE DEL ANO)

‘A"RO""’ CORPORATION

MARCO ANTONIO MUNIZ
(MEJOR SHOW DEL ANO)

ARLANG)

240 Madison Ave., New York, N.Y. 10016
Telephone (212) 889-0044
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Latin Scene

NEW YORK

Fiery songtress La Lupe (Tico)
and bandleader Tito Puente (Tico)
will join forces on stage for the
first time in over five years during
Richard Nader’s third Luatin Festi-
val at Madison Sgquare Garden
here June (more details next week).
A contingent of Caytronics’ execu-
tives, including Lee Shapiro and
Rinel Scusa, are in Puerto Rico
for promotion and sales talks.
They'll be meeting with Caytronics
local distributor Sergio Ballesteros.

. . Andy Russell and Marcelo’s
Ballet Espanol open at the Chateau
Madnd here Thursday (10). Rus-
sell is a native Mexican. . . . Speak-
ing of Mexican music here Joe
Cayre, president of Cavironics,
sald that Vincente Fernandez (Cay-
tronics) has broken the Tex-Mex
barrier in New York. Cayre stated
that Fernandez® latest LP “Volver
Volver” is receiving “strong™ re-
sponses  locally—something locals
have never expected from Mexican-
oriented music. Fernandez is sched-
uled for personal appearances here
in the near future,

Jose Flores is off to Puerto
Rico this week for Fania Records.
He'll be promoting label product
and checking up on Fania's pub-
lishing activities on the Island. . . .
Raphael's first album in English
has been released on Zzelesta Rec-
ords, distributed by Parnaso Rec-
ords. Arrangemenis for the LP
were dong by Cesar Gentili and
the late Marty Manning, with lyrics
by Sid Wayne. . . . Having recently

filled the 22,000-seat Estadio Luna
Park in Buenos Aires, Raphael
will open at the Rainbow Grill
here Monday (7). . Parnaso
has also relessed a single by
Puatricio and an LP by Argentinmian
singer Jairo.

Juan Marcelo’s latest LP is due
out soon on Arcano Records, . . .
Larry Harlow and Junior Gonzalez
are visiting Puerto Rico and Santo
Domingo and promoting “Hom-
my." The opera itself i1s scheduled
for the Roberto Clemente Coli-
seum and the Ponce Coliseum June
15-16. . . . Cheo Feliciano s in the
middle of an extensive tour of the
East Coast. He is stopping in Bos-
ton, Philadelphia and other major
cities, as well as here. . Harvey
Averne, president of the newly
created Mango Records, tells us
thit the label has shipped 15.000
pieces of Eddie Palmieri's first LP
on the label. Averne said that the
shipping figure was only locally.
Palmieri plays the University of
Mass., Monday (7). . . . Caytronics
Corp. was pretty successful at this
vear's ACE's awards dinner. Three
of their top artists received awards.

Mongo Santamaria 15 having
a “successful™ California tour—
sources lell us. . . Is Richard
Wader planning takeover of
Yankee Stadium for a Latin con-
cert in the future? . . . The
Cheetah has “Latin Awards Night”
scheduled for May 20—tune in
next week for details.

Send vour Latin news and color
to Billboard, MN.Y.

JIM MELANSON

Chi Piracy Eases—
But Still Problem

CHICAGO — Bootlegging of
Latin tapes, which flooded the
market here a year and half ago,
has leveled off, but stll continues
to hurt the legitimate small busi-
nessman, &4 spot survey showed,

Many say that because Latin
product s so  predominantly
catalog-oriented the bootlegging
laws do not cover 1L

One of the strongest complaints
about bootlegging and counter-
feiting came from Quitman Henley,
general manager, Texas-based Roy-
alco International Corp.. with op-
erations in Los Angeles and Chi-
cago, whose firm is a member of
the Southwest Association of Rec-
ord Merchandisers (SWARM), a
group that has led anti-piracy
fights.

“We are finding a great increase
in counterfeit 8-tracks with our
logos copied almost exactly,” said
Henlev., Royalco has seven labels
of its own (see separate slory)h
“The counterfeit tapes are very
hard to detect,” said Henley., who
added that he advises retailers to
buy from sources they know as the
best puldeline for avowding bogus
merchandise,

“We have found many instances
where tapes are offered at from
$1-1.98, regular $54.98 and $5.98
product. Often, the offer is made
wilh the stipulation that the sale
15 cash and in small bills.™

Henley said he has gone to the
Consumer Fraud Division of Cali-
fornia because he feels the con-
sumer is the unwilling dupe of the
counterfeit and bootleg tape operi-
tions. “This is inferior produoct.
not legitimate and sold at an ex-
urbitant price. Some of the tape
can ruin players.”

However, Henley said the frawd
officials were not impressed, “They
seemed interested only in matters
involving $5,000 and don't seem to
realize that in terms of multiple
siles bootlegping 15 becoming a
%6 million annual eperation in this
country.”

Henley said what he deplores
most about the Latin record busi-
ness Is that “There are so many
people who make no contribution.
| know of a jobber who bragged
that he moved 1,500 pieces of
product from one end of Pico
Blvd. to other without ever touch-
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mg it. This is what 1 deplore. At
least we (Royalco) contribute to
the business in whatever small way
it may seem by having recording
studios, promoting talent and mar-
keting product.

*It doesn't make good sense for
the small businessman to fool with
bootleggers because he may not
only lose his costomer, but also
the price of the tape,” Andy
Colom, owner, La Impala Record
Shop said.

He then explained that if a name
brand tape is defective, he can
return 1t to the distributor and get
his money. But bootleggers only
show up every couple months. In
the meantime, you have to give
the customer either his money
back, or another tape which may
dlso be defective. Bootleggers sell
to the stores for $1.75. and the
store will sell the tape for $2.50.
Colom pays $3.75 for RCA and
Caytronic tapes, and sells them for
$6.29. “l would never be able to
sell quality tapes if I handled the
bootleg merchandise,” he noted. He
also said that three stores in his
area handle bootleg tapes.

Nelson Cruz, co-owner with his
brother of La Voz Hispana, stated
his company’s position on bootleg
tapes: “It's illegal. so we don't do
it.” He believes that he loses some
sales because of lower priced boot-
leg tapes, but often customers will
capitulate when he explains about
the lower quality they will be buy-
Ing.

Vic Parra, distributor for Fania
Records, believes bootlegging has
leveled off because voung people
have returned to the guality sound
product while older people con-
linue to buy by price,

A spokesman for Multi-National
Distributing Co. offered to put this
reporter in touch with bootleg tape
salesmen. “There are plenty of
them around. Sure. it's hurting my
business when stores can buy prod-
uct at half cost. As far as legality,
they make up stories and its hard
1o get at the truth. Stores that deal
in bootlegging tapes tell me that
they do get satisfaction on defee-
tives.” He also noted that boot-
legeing has leveled off, although
sometimes there is more activity in
this underground market than at
other times.

MIAMI

Harvey Averne, president of
Mango records, predicts that one of
the cuts from Eddie Palmieri's new
LP will equal his “Azucar.”" . .
Bill McBride, A&R of EnIumbm
House, vacationing in Miami.
Julio Iglesing (Alhambra) arrived
for a 3 day engagement at Mont-
martre and a concert April 29 at
Gusman Philharmonic Hall. Ultra
Records hosted a promotion cock-
tail party to introduce Iglesias to
the press and radio. . . . In a dra-
maltic  departure from custom,
WCMOQ kept to its regular pro-
gramming on Good Friday. The
other E:pdnnh stations kept to cus-
tom and aired only religious mu-
sic. Rolando LeSerie (Musart)
is in Miami to promote his new
LP *"La 5alsa de Pehcula,” with
arrangements by Tito Puente and
Charlie Palmieri. LeSerie will ap-
pear at a local club in June. . .
Carlos Lico’s new LP on Musart
has been released locally,

Luis Garde (Eli), one of the best
sellers in PR and Miami, has just
completed a TV special taped in
PR.

The Dade County government
has officially declared Miami and
areas surrounding it hilingu;ﬂ The
only businesses who won't admit
that Miami is bilingual are the lo-
cal radio stations who separate
themselves musically. One never
hears an American song on the
Spanish radio stations and vice
versa. . . . With its move from
Opalocka to North Miami, Co-
lumbia Records Sales has discon-
tinued its warehouse operation. All
orders will come from Atlanta.
The sales staff remains, and Bob
Beasley, chief of the outfit, said

all warehouse help were placed in_

other jobs before the move. . .
Conjunto Universal (Velvet) LP is
breaking in N.Y, and orders are
Erowing.

Tata Ramos (Gema) is currently
al Centro Espanol. . . . Johnny

Pacheco (Fania) played a dance
here Saturday (5). His new LP is
starting to break and the predicted
hit will be Curet Alonso’s “Primo-
roso Cantar.” . Sound Triangle
Records is recording the charanga
group Los Jovenes del Hierro, .
Fania Records has signed an agree-
ment with RCA France to have all
Fama product released in France.
. Willie Colon’s new LP on
Fania “Lo Mato” is ready and is
being touted as his best yet by
Fama's Jerry Masucei. . . . “Our
Latin Thing,” the movie featuring
the Funia All-Stars opens in Chi-
cago May 31 and due to popular
demand is being brought back to
Miami May 18, . . . Tommy Oli-
vencia (Inca) plays dances in Chi-
cago May 4-6, . . . WCMQ disk
jockey Tony Rivas is high on the
singing of Wilfo Guitierrez on his
last album, and now the news is
out that he has been signed to an
exclusive contract with Fania Rec-

ords. ART (ARTURO) KAFPPER

THE MOST
EXCITING
LATIN COMBO
OF THE
WORLD

JOHNNY

VENTURA

IN RIS
LATEST
RELEASES

Write for catalogs
and distribution to:

EL PINGUINO

SIDE 1
El Pingiiino
Pedazo a Pedazo

Cana Brava | Apagame la Vela
La Negra Cacha | La Ultima Noche
El Tabaco | El Ovni

Stereo L.P. No. 009 / B Track - Cassette 009

SIDE 2 I
Santa Barhara (Changd)
Resumen

manufactures and distributors

SOUTH EASTERN RECORDY
MFG. CORP.

4380 N.W. 128 St., Op-lka, Fla. 33054
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TE DIGO AHORITA

SIDE 1

Te Digo Ahorita

Que te Parece Chaolito
Corazon Herido
Amorios

La Empalizada

SIDE 2

Que Bueno Baila Celina
Amada Amante

Damele Betin

Adios Muchachos

Los Piojos

Stereo L.P. No. 003 / 8 Track - Cassette ﬂﬂE/
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Management |1l Has
Right Ticket (12 Mil)

By PHIL GELORMINE

NEW YORK—Management III,
promotion and management firm,
has generated in excess of $12 mil-
lion in its various enterprises since
being formed less than 14 months
ago, according to president Sid
Bernstein and chairman of the
board Jerry Weintraub, “"Manage-
ment Il is a complete theatrical
complex Erugrammnd for the 70's,”
Weintraub said. “It is involved in
every area of the industry today—
promotion, management, merchan-
dising, publishing, records and tele-
vision. We feel in order to properly

Wartoke Expands

NEW YORK — The Wartoke
Concern, public representation
firm, will expand its interests to
include talent development and
production companies, according to
newly appointed partner Charles
Livingstone Fels, who will head
the division. These companies, he
said, will be involved with theatri-
cal, movie and television proper-
ties. Wartoke will continue to
represent theater, film and record-
ng talent.

els, an eight-vear veteran of
the William Morris Agency and
president of his own production
company, is now in London secur-
ing properties,

Harris for Second

U.S. Concert Tour

NEW YORK — ABC/Dunhill
artist Richard Harris has been
scheduled for a second U.S. con-
cert tour in the fall. Sid Maurer
Associates, which recently sipned
Harris to an exclusive manage-
ment agreement, has arranged over
70 dates for the tour.

Also upcoming for Harris is the
release of his latest album on
ABC/Dunhill. The LP will be a
narration of the best selling book

“Jonathan Livingston Seagull,”
with musical scoring by Terry
James.

R ‘n" R Show
Aids Victims

NEW YORK—Full Tilt Boogie
Productions and Rainbow Multi-
Media of Ann Arbor staged a
rock 'n’ roll benefit Sunday (29)
at the Full Tilt Boogie Ballroom
in Monroe, Mich. According to
Michael Crowder of Full Tilt and
John Sinclair, Full Tilt vice presi-
dent, the proceeds from the bene-
fit will be donated to the victims
of a flood in the Monroe area.

Playing were Rainbow Multi-
Media bands, Detroit, Lightin', Up-
rising and Roadhouse Exit. Rain-
bow Multi-Media produced the
dance/concert itself, creating ad-
vertising and promotional materials
and coordinating the volunteer ef-
forts of the many different sectors
of “the Michigan rock 'n’ roll
community.”

616 WANTED

Joe Masters

PIANO & VOICE
(Piano bar and /or trio)

Four Weeks—
JULY or AUGUST,
Possibly SEPTEMBER

Newport or Malibu
Currently Trinidad,
Palm Springs

(1655 Andee Drive)
T14[327-7024
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represent your multi-talented artist
of today, all of these divisions re-
quire prime concentration.”

Currently, Management IIl is
involving in television production.
In addition to producing and pack-
aging two specials starring John
Denver for ABC-TV and conclud-
ing a deal for six live Denver pro-
grams for BBC broadcast in the
UK. beginning April 29, Bernstein
and Weintraub are set to helm a
Moody Blues television special.
Plans to showcase Geraldo Rivera
and Don Imus in television situa-
tions are also in process.

Individually involved in promo-
tion before forming Management
I in January, 1972, Bernstein
produced the early Beatle concerts
at Carnegic Hall and Shea Sta-
dium (Billboard, Feb. 3) as well
as managing the career of the
Young Rascals for nearly seven
years. Weintraub, a former con-
tract actor turned promoter, has
handled all six of Elvis Presley's
concert tours since 1970, besides
vearly booking the Moody Blues
across the country. Each still pro-
mote concerts individvally and
collectively under the Management
1 _Banner.

This yvear they have an exclusive
booking agreement with the Chi-
cago Stadium. Already lined up
are Leon Russell, Jethro Tull,
Three Dog Night, Chicago and the
Moody Blues for concerts at the
17,000-seat arena. Bernstein
pointed out whereas popular pro-
moters like Ron Delsener in the
east and Bill Graham on the coast
are regionally based, Management
IIT promotes attractions nationwide,

Management III also shares an
active interest in Wooden Nickel
Records, RCA-distributed label, in
association with Jim Golden and
Bill Traut. On the film front, the
company has recently completed
a five-picture deal with Ted Neely,
star of the screen version of “Jesus
Christ Superstar.”

Included in the Management [1I
stable of talent are New Birth
(RCA), self-contained r&b band:
Harvey Fugua (RCA), New Birth
producer and artist; Providence
(Threshold), vocal and instrumental
band; Skylark (Capitol), five men
and | women vocal group and
instrumental group; Silverbird (Co-
lumbia), Indian family planning
their own television series; and
Bulldog (MCA), rock band featur-
ing two former Rascals, Dino Da-
nelli and Gean Cornish.

PPX Adds Cliff

NEW YORK—Ed Chaplin,
president of PPX Enterprises Inc.,
has taken over management of
singer Jimmy CIliff after signing
production deals for CIliff with
Warner Bros. for the U.S. and
Canada and EMI for the rest of
the world, terminating a former
agreement with Island Records,

PPX 1is presently representing
Scepter Records for international
licensing and promotion.

5 TOP QUALITY

8X10

3" PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s

500--822.85 1000--535.00

COLOR PRINTS
1000 --8200,00

SEND FOR SAMPLES AND PRICES

IIE{?I? PICTURES

1867 E. FLORIDNA BT
SPRINGFIELD, MO. o580
— —

Nader Sefs

20 City
Revival Tour

NEW YORK—Richard Nader's
Rock and Roll Revival has em-
barked on a six-week, 20 city tour
of the U.S. and Canada. Perform-
ing on the tour are such artists as:
Little Richard, Bill Haley and the
Comets, Chuck Berry, Bo Diddley,
Chubby Checker, Danny and the
Juniors, the Shirelles, the Coasters,
Dion and the Belmonts, the Five
Satins, the Crystals, the Orlons,
Bobby Comstock's Band, the Do-
vells, and Brenda Lee.

Dates on the tour include: Bos-
ton Garden, Mass. Friday (4),
Providence Civic Center, R.I. (5),
Buffalo Memoral Auditorium,
(6), Springfield Civic Center, Mass.
(11}, Rochester War Memorial,
N.Y. (12), Utica Memorial Audi-
torium, N.Y. (13), Cobo Hall, De-
troit, Mich. (18), Maple Leaf Gar-
den, Toronto (19), Miami Univer-
sity, Oxford, Ohio (20), Winnipeg
Arena, Ontario (25), International
Amphitheatre, Chicago, TIl. (26),
Omni, Atlanta, Ga. (27), Madison
Square Garden, N.Y. June 1, War
Memorial, New Haven, Conn. (2),
and Broome County Vets. Memo-
rial Arena, Binghamton, N.Y. (1)

Signings

Little Richard has been signed
to Greene Mountain Records. The
rock 'n" roll veteran's first single
for the label will be titled “In the
Middle of the Night." Currently he
can be seen performing in the
Cinema Associates’ rock revival
film, “Let the Good Times Roll.”
. . . Ballin® Jack, West Coast rock
ensemble, has signed an exclusive
long-term recording contract with
the Mercury label of Phonogram.
Following the release of the
group’s first album in May, Bail-
lin' Jack will embark on a nation-
wide tour, . . . B Manilow,
musical director for Bette Midler,
signed with Bell Records.

RSO Records has signed Blue.
a three-man British group. Blue
was discovered and personally
sipned by Robert Stigwood and
will be managed by the Robert
Stigwood Organization. R50 will
release their debut single, “Red
Light Song" this month. . , . A
cooperative effort between Epic
Canada and Epic LS. has led to
the signing of Crowbar, Canadian
rock act, to the Epic label in
Canada. Crowbar 1s currently re-
cording their first Epic album with
Bob Ezrin, who produces Alice
Cooper. Recordings by the self-
contained six man outfit will be
released throughout the world on
the CBS labels.

Ten Wheel Drive has signed
with Capitol Records. Initial LP
release from the ten-member group
entitled “Ten Wheel Drive,” will
be in mid-June. . . . Jim Grady
has signed as a writer and artist
with 20th Century Records and
Music. He wrote the title theme
for “Ace Eli and Roger of the
Skies,” a 20th Century film. . . .
Edge, Los Angeles bused rock
band to AS Stonehedge Records,
Costa Mesa, Calif., label. . . . The
Peacemakers, soul act, to Aldora
Artists for management. . . .
Mauvrice Davis has signed with
BeeGee Records in Hollywood.
His first single is “Mr. Lonely.”
. . . General Record Corp. has
signed Loleatta Holloway, A
writer as well as a singer, Loleatta,
as she 15 simply known, is finishing
production on her upcoming gos-
pel album.

The Three Degrees have become
the first female group to sign with
Gamble-Huff's Gambe] label, . . .
Yaqui, latin-rock septet, has signed
with Playboy Records. . ., . Sky-
lark, Capitol group, has signed
with the David Forest Agency.
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Studio Track

By SAM SUTHERLAND

Toronte continues to  bubble
with recording activity, and East-
ern Sound, one of that city's busi-
er facilities, has offered another
roster of recent sessions with es-
tablished and fledgling Canadian
talent.

General manager Muorray Shields
has prefaced his comments with
a tasty bit of computation based
on recent findings in RPM week-
ly: Of 36 records listed in MAPL
Details, 25 were Canadian; of
those, seven were recorded at East-
ern, which leads Shields to note
that roughly 30 percent of that
product on the Canadian charts
was handled at Eastern,

Apparently, the studio has no
intention of seeing that slice di-
minish. Brian A'Hern conlinues
his production work there, with
sessions for Capitol's Anne Mur-
ray and through his production
work for John Allan Cameron, on
Columbia.

John Stewart s another pro-
ducer with strong ties at Eastern.
His work there has included dates
with Rose, for Kama Sutra: Side
Effects, for MGM; David George
for G. A. 5., John Bennett, for
B. A, S: and Greg Mittler for
Budd:h,

Then, producer Doug Tavlor
has been recording a clutch of art-
ists for Marathon, those being
Dianne Leigh, Honey West, Joe
Firth, Ben Weatherby, Joan Mor-
rissey, Joyce Seamons and Theresa
Cleary.

Other Capitol artists have in-
cluded Richard, produced by Skip
Beckwith, and Tommy Graham,
producing his own sessions, while
Columbia’s Myles & Lenny have
been in, produced by Mary-Beth
Solomon. Paul Gross has produced
sessions with Abrahams Children
for Buddah, while Shannon Two
Feathers has produced his own
sessions for Kanata Records.

Joe Mendelson has been pro-
ducing his own sessions, while
Anne Brideeforth has been in for
Quality  Records, working with
producer Bob Morton, Hilly Leo-
pold has been producing sessions
with Alabama for Smile. while
Harry Hinde has produced Copper
Penny for Sweet Plum Records.

Moniker of the week at Eastern
poes to Humphrey and The Dump-
trucks, produced for United Artists
by Allen Shechtman, while Ted
Lucas has been working with Jona-
than Round for Westbound.

Two feature films have also pro-
vided Eastern with recording du-
ties; “Slipstream” is being produced
for Pacific Rim Films, while To-
paz Films has brought in another
feature, “Mahoney's Estate.”

* * %

During recent months, many in-
dustry observers have been touting
the emergence of the “New South”
as a hotbed for creative develop-
ment. Pointing to artists, producers
and smaller, personalized record
companies, as well as to the growth
of multi-tracker facihities, those
folk feel that the ennui often felt
in the Big Cities may well be
blown away by fresh product from
the South.

That remains conjecture. But
Atlanta is certainly one city which,
like Macon, Muscle Shoals, Mem-
phis and others, has witnessed an
increase in musical activity, And
among Atlanta’s studios is The
Sound Pit, the 24-track, quadra-
phonic facility there owned by
Michael Thevis Enterprises, which
also controls General Record Cor-
poration.

The Sound Pit obviously takes
the New South very seriously; why
else would they maintain a 24-
tracker with 32-track mixdown
capability and a separate 16-track
room for demos? Add to that vid-
cotaping equipment, and a bit of
cingerbread in the form of sauna
and jacuzzi for clients, and it be-
comes apparent that Thevis an-
ticipates strong growth for the mu-
sic industry.

Faces on Tour

NEW YORK—The Faces (War-
ner Bros.) have embarked on major
tour of the U.S. to coincide with
the release of their latest LP.
Particulars for the stage show,
which include a 50-foot long, re-
versible stage, a 27-foot high poster
and a series of blown-up photo-
graphs, have cost $27,000 prior to
shipping. The tour starts at Boston,
May 2.

12 HOURS OF RECORDING
NO CHARGE FOR SET-UP OR BREAK TIME
FREE ACCOMMODATIONS FOR ONE NIGHT
TAPE AND FOOD ARE EXTRA
PARKING ON ANY ONE OF A HUNDRED ACRES
PLUS
WITH EACH BOOKING
“"DON'T BLAMEME ... 'M FROM MASSACHUSETTS"'
BUMPER STICKER
WHAT'S MORE!

ONLY 5 HOURS AND 10 MINUTES FROML.A. BY PLANE

Shaggy Dog Studios

RTE.7 PO.BOX 66, STOCKBRIDGE. MASS. 1262 (413) 298 3737 (212) 247 6180
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Talent

Creative Trends

British Acts Master Hard Rock

By NAT FREEDLAND

LOS ANGELES—Is the Ameri-
can hard rock group nearing ex-
tinction? The charts and concert
trends both seem to indicate the
basic U.S. hard rock combo style
is on its way out.

The great majority of hard rock
acts which can consistently turn
out gold albums and " fill large
auditoriums are English. And even
these Enghsh superstars are in-
creasingly having to reach their

BOOK REVIEWS:

2 Rock Tomes
Dissect Back-
Stage History

LOS ANGELES—A new second
generation of books about rock
music has arrived, solidly written
and researches studies that have
highly individualistic viewpoints,
while avoiding the pseudo-McLu-
han psychedelic media explosion
excesses of earlier books.”

Neither “After the Ball” by lan
Whitcomb, who was a 1965 rock
star with his novelty hit “You
Turn Me On," or “Trips" by rock
critic Ellen Sander makes any
attempt at being the definitive rock
history. Both $7.95 hardcover
books are very personal accounts,
but full of extremely valuable in-
sights about the background and
meaningfulness of rock.

Sander’s “Trips” journals the
New York and California rock
scenes she has personally been
part of as a journalist and friend
of the participants. Her own ex-
periences actually cover the be-
hind-the-scenes action of many
high points in the history of the
new DDE' from its Greenwich Vil-
lage folk-rock days through Laurel
Canyon, Woodstock and Altamont.

Particularly impressive sections
are the chronicle of personality
clashes involved in the formation
of Crosby, Stills, Nash & Young
and the dairy of on-the-road mad-
ness in a typical rock-star tour.
Her case history was a Led Zeppe-
lin tour and the tale ends with an
alleged attempted attack on her
by two members of the group
backstage at the Fillmore East
“shrieking and grabbing at my
clothes, totally over the edge.”

She is also provocative in her
theoretical ideas about the socio-
cultural impact of rock on the
voung, and the mechanism of rock
star hero worship. An excellent
annotation of rock's basic record
library is included.

“After the Ball” is mainly valu-
able for its historianship of the
way tock grew out of the earlier
Tin Pan Alley approach to pop.
Whitcomb provides scads of weird
anecdotes to illustrate his points.
For example. the composer of
“Melancholy Baby™ was presumed
missing in action during W.W.I
after a head wound gave him am-
nesia and he recovered his iden-
tity only after hearing the song in
a veteran's hospital,

Whitcomb's current UA album,
“Under the Ragtime Moon,” treats
classic ragtime and Tin Pan Alley
material in the same way long-hair
blues-rock bands handle the classic
blues. He is an entertaining and
informative guide to some fasci-
nating highlights of this currently
overlooked tradition. And he makes
ﬁcﬂemus acknowledgement of the

elp received from a number of
veteran Billboard staffers such as
Mickey Addy and Paul Ackerman.

Also amusingly informative are
Whitcomb's insights into his own
experience as a short-lived rock
star on tour of the U.S. during the
mid-60's British Invasion,

NAT FREEDLAND
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audience without the advantage of
regular blanket AM airplay. In-
creasingly, the standard hard rock
single or album cut is not wel-
come on Top 40 stations as a soft-
er form of rock dominates the
playlists.

The most commercially success-
ful American hard rockers today
are Grand Funk Railroad and
Alice Cooper. However, Grand
Funk is largely inactive currently,
due to the complex tangle of law-
suits with their flamboyant first
manager, Terry Knight. And Alice
Cooper’s main reason for success
is their weird theatrical image,
rather than hard rocking itself.

Both of these groups are con-
sidered musically crude by the ma-
jority of serious rock students, al-
though it is the wvery crudeness
which is a large part of their ap-
peal to young and less-sophisticated
audiences. Yet Funk and Alice
are probably the only native U.S,
groups whose music 15 predomi-
nantly hard rock that are assured
of a gold record and a sold-out
large auditorium every time.

Few Headliners Left

Bevond these two U.S. head-
liners. we are left with the classic
San Franciscans, Grateful Dead
and Jefferson Airplane, whose
touring is sporadic and whose re-
cent record sales are good but un-
even. The Allman Brothers, whose
members have an unfortunate pro-
pensity for killing themselves in
motorcycle accidents, are probably
the best and most successful Amer-
ican pure rock group extant. But
they don’t have the drawing power
of Funk and Alice, and a similar
group, Black Oak Arkansas. isn't
even as popular as the Allmans

There are a handful of other
headliner American high-energy
rock acts, but they are hyphenates
combining the guitar-drums-bass
drive of hard rock with other tra-
ditions, There's the Latin-rock San-
tana, soul-rock Sly and the Family
Stone and jazzv-rock horn band
Chicapo.

All of these bands dominate
fields which now have manv other
competitive entries. And the rest
of America's native major rock
eroups tend to work in a softer.
more halladic form of rock in a
talent spectrum that includes such
stars as Three Dog Wight, Bread,
Logpins & Messina and America.

Briton Star Plethora

When you turn to the roster of
English surefire headliner hard
rock bands the contrast is over-
whelmine. A group like Jethro
Tull is able to sell out the 18.000-
seat Los Angeles Forum two and
even three nichts consecutively
A basic list of English groups as
commercial as Alice Cooper and
Girand Funk would easily include:
Humble Pie. the Who, Rod Stew-
art and the Faces. Led Zeppelin,
Black Sabbath, Pink Floyd, Deep
Purple. Moody Blues (though they
are halladeers as well as rockers).
Yes and of course the Rolling
Stones,

T-Rex sells records here fan-
tastically, but is not as strong a
concert draw as in Europe. Slade

and BOB KIRSCH

is another English smash only be-
ginning to build here. Joe Cocker
remains a smash commercial act
despite a noticeable falloff in his
performing  abilities. England’s
David Bowie and the unisex rock
genre he pioneered have caused
more excitement than pral:tllcul_ly
any other new pop, although it still
hasn't resulted in any gold records.

If one considers the American
Leon Russell or Briton Elton John
as basically leaders of hard rock
bands, then we can add two more
names to the elite list of automatic
sellout record/concert artists. And
still other powerful English rock
draws are Emerson, Lake & Pal-
mer, Ten Years After, the Kinks
and Traffic.

Reasons for Trend

What are the reasons for the
apparent downfall of the once-
supreme American hard rock
groups with their standard instru-
mentation of lead, rhythm and bass
guitars, drums and optional Key-
boards?

Creative Trends feels it is per-
forming an industry service simply
by pointing out a music change
which has not as vyet been ex-
amined in print. However, there is
a general theory for the current
English rock pre-eminence shared
independently by a number of rec-
ord people with whom the prob-
lem was discussed.

As put by Martin Cerf. United
Artists creative services director
and a record collector with thou-
sands of singles, the theory goes,
“The great strength of English
rock musicians has been the way
they absorb the best things in
American pop and give it back as
something even more appealing.
This has happened twice in the
history of rock.”

Two Invasions

The first time it happened was
obviously the great 1964 British
invasion when the Beatles, Stones.
Animals, Zombies, Who, Kinks,
and many other now-forgotten he-
roes literally took over American
pop music for several years. The
invaders took the silly formula
teen-rock then being churned out
by white America and put its
smoothness atop the greater musi-
cality and emotion of blues and
early soul which was still being
rejected by mainstream U.S. racial
prejudice.

Results of the marriace were
often spectacular and led to prob-
ably the greatest era of popular
music sophistication.

American rock became com-
petitive once again with the rise
of freeform psychedelic and
“heavy music” groups. It is this
trend which has now been mas-
tered and returned by the British-
ers.

But at the same time, American
rock tastes seem to be getting mel-
lower and more harmony-oriented.
This is where our own artists are
now most dynamic and innovative.
So if the U.S-UK. musical ping-
pong theory holds up, we should
now be two or three years away
from the upcoming invasion of
English Laid-Back Rock.

Melodies Linger on Charts;
Instrumentals Show Muscles

LOS ANGELES — Instrumental
pop singles are suddenly making a
strong comeback in both radio air-
play and customer interest. “Duel-
ing Banjos™ and Deodato’s version
of “2001" both came within a
couple of slots of number one on
the Hot 100 in recent months, the
first time any instrumental has
achieved this in several vears.

Mo less than five instrumental
singles are on the Hot 100 this
week., with three more listed in
Bubbling Under. Exactly one vear
ago, the chart included only two
instrumentals with another Bub-
bling Under.

Edgar Winter's “Frankenstein™
is No. 10 with a star at press time
and “Hocus Pocus” by Focus is
a starred 23. The Hot 100's third
starred instrumental is Billy Pres-
ton's “Will It Go Round In Cir-
cles?" ({56). The Mystic Moods
Orchestra "Cosmic Sea” is 90 and

Martin  Mull’'s parody “Dueling
Tubas” came on at 99. The Cru-
saders are bubbling at 101 with
“Don't Let Tt Get You Down."”
an extremely promising follow-up
to their last top 50 instrumental.
“Put Tt Where You Want It."
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Talent In Action

DOC WATSON
COUNTRY GAZIETTE

Santa Monica Civic Auditorinm

A thoroughly charming and delightful
concert  pairing  sponsored by nited
Artists Records should bring the marketa-
bility of traditional country folk music in
contemporary packaging before a wide
new audience,

Doc Watson, the blind white-blues
guitar ¥irtuoso who switched from coun-
iry swing bandleading in th early 1960%
folk revival, is one of the most likable
performers in action today, His guitar
picking is awesome in itself, and it
comes in 8 package with Watson's distine-
tive backwoodsy singing and his genial
between-songs storytelling, Solid support
and occasional turns at flashy lead pick-
ing are taken by Doc's moustachioed
son, Merle, The Watsons convert into
their own style material ranging from
early rock’n'roll to contemporary  art-
rock ballads, But all of these forms are
just changes of pace for these maestros
of straight-ahead traditional country
picking, Doc Waison is an  attraction
who would fit into many more halls and
clubs than he is currently playving.

Country Gazette is a8 voung foursome
that plays iraditional country music with
flashy technigque and great verve. They
are part of an advance band of similar
groups which is being forced to carwe
out 2 new audience of its own, some-
where where the mainsiream pop and
mainstream country markets touch,
Neither Country Gazette nor any of iis
fellow country freak groups has found
the consistent answer vet, All we can do
is wish them luck and staving power till
their audience finds itzelf.

NAT FREEDLAND

RANDY BURNS & THE

SKY DOG BAND
Metro Club, New York

The simple sentimental pop song must
be guite a difficult genre to handle, since
g0 few people do it well. There i3 alwavs
the danger of impersanality on the one
hand and bathos on the other., But
Randy Burns has long been a master of
sentiment. from his early, underproduced
days on ESP to his recent lush albums
on Polvdor, With the Sky Dog Band,
an organization that’s been together long
enough to know each other's fdiosyn-
crazies possibly too well, Burns concen-
trates on broad, swooping arrangements
and simple melodies, all linked to a
viocal stvle expressly designed to tug at
the hearistrings,

The band varies its stvle far enough to
include some excellent a cappella near-
folk songs, which are acteally the best-
performed numbers in the set. But it's
those sentimental ballads, which are both
finely-wrought and enormously commer-
cial, that should already have won Burns
some painfully-overdue recognition,

NANCY ERLICH

BIG WHEELIE & THE
HUBCAPS

COASTERS
Art Laboe's Club, Hollvwood

Just what the world needs, another
rock revival act, right? In the case
Big Wheelie & the Huobcaps, fresh from
Buffalo, the answer is a strong affirma-
Live,

The seven-member band pulled Into
L.A. for o weekend at Laboe's oldies
oriented club and won the audience with
their hour long set which presented a
concise history of rock in the "50', Run-
ning through tunes from Jerry Lee Lewis,
Chuck Berry, the Shirelles, Frankie Ford
and, of course, Elvis, the band proved
there is still room for fun in the all too
often serious rock scene. Chuck WVicario
a.k.a. Big Wheelie handles most of the
vocals with able assistance from Carol
iLittle Dora) Fleming and Linda (Cool
Justine} Socie, and while nobody in the
group really sounds like the stars of the
past, the wvisual performance and an
overall gpoodtime flavor make the lack
of perfect imitation wnimportant, High-
lights of the show include Dan {Big Ace)
Cook’s Chuck Berry material complete

with duckwalk and Judy (Rosemaria)
Ware's top piano playing on the Jerry
Lee Lewis tunes. )

The Coasters, though cuntnminfl {mlﬁ
one of the original members, ran throu
the band's greatesi hits in a tight pro-
fessional manner using the great visual
humor alwavs associated with thmxflun:cr
act, BOR KIRSCH

TERRY REID

BATTEAUX
Bitter End, New York

Terry Reid's first appearance here five
YEArs agod, was a curious mix of strong
musical abilities blunted by an overstated
punk image. Even then, Reid, virtually a
tegnager at the time, was displaying a
feeling for fluid rhythmic accents and
smoky vocals that set him apart from
most flash English guitarists.

MNow with Atlantic Records, and free
from the earlier blitzkeieg prodection
technigues, Reid has obviously mellowed,
Thereln liex both his preseni power and
his greatest enemy: when he is good, he
is superb, offering an expressive, volatile
stvle that is clearly his own; when he s
bad. he is merely sloppy, possibly a sign
of his obvious ambitions, bot still some-
what disconcerting, 5till, his fire is prom-
ising, and more should follow.

Batteaux offers two lead wocalists and
a delicate instrumental styvle that com-
hines electric elements with violin and
gentle, rolling thyihms, The material -
self was uneven. The group was not:
ptzginn and singing were excellent.

atteaux mav have been subdued, but
the avdience clearly responded fo thelr
precise, atmospheric ;:fle.
SAM SUTHERLAND

MANDRILL
GIRL-A-THON

Auditorium Thearer, Chicaro

The seven-man Polyvdor group easily
won over a half-capacity late-show audi-
ence (hat was disappointed by the sud-
den cancellation of Deodato, making a
rather hectic Chicago debut for MNew
York-bosed taleni packagers Them Two
Productions, The well-received all-girl
all-black Girl-a-Thon, local discovery of
Purvis Staples, made up in part for the
Deodato no-show, forced by the illness
of one of the group’s members.

Given its individual members’ back-
grounds (Cuban, Jewish, American In-
dian, Puerto Rican, Panamanian and
West Indian, according to Polydor's too-
frantic publicity,) Mandrill could prob-
ably appeal to almost any audience, in
this cnse ED percent black and pre-
dominantly wyounmg, also obviously fa-
miltar with the group's records {they
have three on Polydor),

Its hour set was more soul and rock,
with only one number, “Symphonic Rey-
olution.” approaching the more subdued
pace of **Out with the Bovs"” and *“"Mo-
rocean  Mights,” two slow and rather
haunting songs on the group’s new LP
and neitheér performed TE,

Actually, the fast driving rhyvthmic pace
was more or less relentless throughout,
building through a 20-min. introductory
Ellﬂl: o a drum solo spotlight for MNeltau
antizgo, and never letting up after-
ward, Only a1 the end, did the audience
learn that Santiago was so ill the group
could not do  encores, unneccessarily
hyped by a stage man screaming “‘Let’s
hear it for the monster band™ (Man-
drill, of course, is a West African fierce
haboaon).

The intro was punctuated by Carlos
D. Wilson's oriented-sounding flute and
then Claude “Coffee” Cave's Hammond
B-3, chanis by “Sweet Lou" Wilson
decked out in sash-lesz caftan, a long
rock puitar solo by Onar Meca, Carlos
on timbales and trombone, a long organ
passage again by Cave, "Sweet Lou”
with very powerful miked conga playing.
Carlos again on flute and Cave on
vibres, then Carlos roaming casually
showt with maracas, “Lou™ again spot-
lighted on congas and Carlos breaking
his third drumstick on the timpales, then
the fade for Santiage’s drum solo and
finally a look at Ric “Doc” Wilson, who
switched from his until-then percussive
Rccompaniment on maracas to tenor sax
That was just the iniro. EARL PAIGE
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Rogers’ Vegas PR
Alerts Entire City

LAS VEGAS—A highly promo-
tional conscious Ken Kragen pulled
out all stops for the return of
Kenny Rogers and the First Edi-
tion to Las Vepas and their debut
at the Flamingo Hotel.

For openers there were 7,500
multicolored helium filled balloons
passed out on street corners by
youngsters collecting money for
the Danny Thomas Leukemia
Foundation. The youngsters and
charity were paid to distribute the
balloons.

Two free shows were piven for
all teenage children of hotel em-
ployees. Greeting the teen-agers
entering the hotel was a four-by-
five-foot sign saying “Thanks to
Kenny Rogers for giving us the
free show," which the youngsters
spontaneously signed. The sign
was then reduced and run in news-
paper ads.

In an all-out campaign to woo
hotel employees the group sent a

Grateful Dead to

Open Coast Series

NEW YORK — Scheduled to
open the 1973 summer music series
at  Universal Studios' Amphi-
theatre in Universal City, Calif. is
the grmrs? Grateful Dead. They
will perform June 29 through
July 1.

_ Other attractions for the series
include John Denver July 9-15,
Henry Mancini and Johnny Mathis
(25-29), Tom Jones July 30
through Aug. 4, Harry Belafonte
(3-12), the Carpenters (13-19), War
(20-26), 5th Dimension Sept. 5-9,
E'I!nﬂ Engelbert Humperdinck (17-
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letter and souvenir program to
the 1,000 Flamingo employees. In
part the letter samid, “We hope we
will have the opportunity to meet
as many of you as possible.”

The group also sent a letter to
the 2,250 employees of the Hilton
Hotel, which according to manager
Kragen was “not a free invite, but
inviting them to come over and
say hello.” Two vyears ago the
group played the Hilton's lounge.

“We feel that better than 10 to
13 percent of the audience at the
Hilton were employees of the hotel
who became fans of the group,”
explained Kragen, “We got this
kind of employee support partly
because we did a whole, involved
campaign with the hotel. People
forget how much employees can
mean,” he stressed.

The group, famous for their
charity ball pames around the
country, staged another one with
radio station KLUC and a fast
draw gun contest.

For their Flamingo debut an
elaborate press luncheon for radio
officials was staged followed by a
cocktail party on opening night,

‘Rogers also gave out 200 white,
clip-on pocket flashlights bearing
their pictures and names to the
waiters and waitresses who have
to write orders in the dark.

The group is secure with a two-
year Flamingo deal calling for 16
weeks. However, as Kragen ex-
plained it, “Even though we are
secure we want to start off right
The better we do in the beginning
the more apt we are to do more
weeks."

Kragen also said he would love
to do various promotions with fairs
and other night clubs where the
group appears,

THANKS
TOYOU

*
TREE-HOUSE
OF GOLD

WHO—-WHERE—WHEN

(Al entries for WHO—WHERE—WHEN should be sent to
Sam Sutherland, Billboard, I Astor Plaza, N.Y., N.Y. 10036.)

BILL ANDERSOM (Decca): State Fairgrounds,
Richmond, Va., May 19; Stepping Stone
fanch, ESI'-I:IhEiIF. R, May 20; Municipal
Auditorium, Columbus, Ohio, May 24.

LYNM AMDERSOM (Columbis]: Birmingham,
Ala., May 24,

ROY AYERS (Polydor): Watts Club-Maozam-
bigque, Detroit, May 18-27,

AITEC (Elektra): Alice Tully Hall, N.¥., May

21.

SHIRLEY BASSEY [Unifed Artisis): Municipal
Hall, Cleveland, May 19; Audiforium Thes
atre, Chicago, May 20; Kiel Opera House,
5t, Lowis, Mo, May 25,

BATTEAUX {Columbial: Montreal, Canada,
May 5-6; Kinetic Playground, Chicago,
May 1112, Academy of Music, M.Y., May
18-19; Tulagi's, Boulder, Colo,, May 23-
27

BELMONTS (Buddah): Caldwell, W.1., May
&; Dover, N.)., May 12; Canada, May 1%.

TONY BEMMETT (MGM)]: Las Yegas Hilten,
Las Wegas, May 21-June 3,

BIRTHA (ABC/Dumhill): Barbarells's, Bir-
mingham, Londom, May 13; [Italy, May
33-23; France, May 2531,

BLOOD, SWEAT & TEARS (Columbia): Ham-
burg, Germany, May 23; Munich Circus-
krana, Germany, May 25

BOOME FAMILY [MGM): Saginaw, Mich.,
May 13; Pittsburgh, Pa, May 14; Chi-
cagoe, I, May 24; Wichita, Kansas,
May 25,

BREAD (Elektra): Salt Lake City, Utah, May
I%; Phoenix, Ariz,, May 20,

BROOKLYN BRIDGE: Fantasy Easl, N.Y,,
May 12,

SAYOY BROWHM [London): Paramounf Thealre,
Portland, Oregon, May 11; Paramount
Theatre, Seattle, Wash., May 12; Gardens,
Vancouver, B, May 13; Fieldhouse,
Edmonton, Alberta, May 15; Civic Plaza,
Phoenix, Ariz., May 18; Community Con-
course, 3an Diego, Calif., May 19; Pala-
divm_ Los Angeles, May 20: Coliseum,
Las Veges, May 24; Eulligum, Corpus
Christi, Texas, May 25,

RANDY BURNS (Polyvdar): Quiet Night, Chi-
tago, May 23-27.

CANNED HEAT (United Artist): Christs
Church, New Zealand, May 19; Brisbane,
Aus‘traria, May 21; Perth, Ausiralia, May
23; Adalaide, Australia, May 24; Mel-
bourne, Australia, May 25.

CARTER FAMILY (Colembia); Walker, La.,
May 19; Jack Star's Club, Tarsnte, Cana-
da, May 21-28,

CHEECH & CHONG {A&M): Philharmanic Hall,
N.Y., May 27,

CHICAGD [Columbia): Pirates World, Miami,
May 25

MERRY LAYTON (Ode): Boarding House, San
Francisco, May 22.27,

COMMANDER CODY (Paramount): Commack
Arena, Hempstead, N.Y., May 20; F1.
Wayne, Ind,, May 23; South Bend, Ind,,
May 24; Indianapolis, Ind.,, May 25,

BOBBY COMSTOCK: Buffale Memarial Audi-
torium, Buffalo, NY. May &: Spring-
fleld Civic Cenfer, ﬁprlngﬁﬂd. Mass.,
May 11; Rochester War Memarial, Roches-
ter, H.Y., May 12; Utica Memorial Audi-
torivm, Utica, M.Y., May 13: Cobo Hall
Arena, Detroit, May 18; Maple Leaf
Gardens, Toronto, Canada, May 19; Win-
nupecg Man., May 25.

RITA COOLIDGE (A&M): Salem Valley Civic,
Roanoke, Va., May 19 The osgue,
Richmond, Va., May 20,

ALICE COOPER (Warner Bros.): Salt Palace,
salt Lake City, Utah May, 19; Las Vegas,
May 20; Portland, May 25.

MIKE CURB CONGREGATION (MGM): Sahara
Tahos, Lake Tahoe, May 25-31,

DICK CURLESS (Cpitol): Brewer Auditorium,
Brawer, Maine, May 19: Stepping Stone
Ranch, Escoheag, R.l., May 20.

BOBBY DARIN [(Motown): Private Party,
Boca Raton, Fla., May 19;: Arie Crown
;Iaunlre-McEcnrma:Fc Place, Chicago, May

DANNY DAVIS & THE NASHVILLE BRASS
(RCA): Hillwood Country Club, Nashville,
Tenn., May 19; Busna Vista Hotel, Biloxi.
Miss., May 21; Civic Center, Birmingham,
Ala., May 22: Arena Avditorium, Du-
luth, Minn., May 25

SAMMY DAVIS JR. (MGM): Tulsa, Okla.

.M;Ev 20,
EDDIE DEAM: Knotts Berry Farm, Garden
Grove, Callf.,, May 13,

BO DIDDLEY (Chess): Cleveland, Ma 19;
Toronto, May 20; Milwaukee, May 25
DILLARDS (United Artists): The Egora,
Cleveland, Ohio, May 7; The Egora, Co-

lumbus, Dhio, May 8.
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c Cutting Center, Inc.
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BO DOMALDSOM & THE HEYWOODS (Family):
Tucsonm, Ariz., May 18; El Paso, Texas,
May 19 Teen Princess Pageant, Busch
ggrd:ns, May 20: Vancouver, B.C., May

THE DRIFTERS: Fantasy East, N.Y., May 19,
STOMEY EDWARDS (Capitol): Circle W, Corral,
Seminale, Okla.,, May 1%

EXILE ([RCA}: Fairgrounds, Louisville, Ky.,
May 11; The Other Place, Celina, Ohig,
May Z0.

BARBARA FAIRCHILD (Columbial: Browns-
ville, N.J., May 19; Kenosha, Wisc.,
May 20,

FLO & EDDIE [Reprise): Las Vegas, May 20;
Portland Coliseum, Portland, Oregon, May
24; Seattle, Coliseumn, Seaftle, May 25,

FLYING CIRCUS (Capitcl): Casa Lomo, Ortar-
lo, Toronto, May 23,

RORY GALLAGHER (Polydar): Theatre, Mor-
ristown, M.l., May 21; Civic Center,
Baltimare, Md., May 25.

CRYSTAL GAYLE (MCA): Hillbrook Recrea-
tion Area, Ottawa, Dhio, May 12,

GOD MOTHER COUNTRY: Crosskeys Inn,
Frederick, Md., May 2-6; Crazy Horse,
Waszhington, 0.0, May 712,

BOBBY GOLDSBORO (United Artists): Bache-
lor's Club, FI, Lauderdale, Fla., May 24-
June 2.

STEVE GOODMAN (Buddah): ABC Santa
Rosa Theatre, Houston, Texes, May 25,

GRASSROOTS (ABC): F.G. Coliseym, Daylon,
Dhio, May 20.

JACK GREEME/JEANMIE SEELY {MCA) Hunt-
ingfon Memarial Fleld Hause, Huntington,
W, Va,, May 10; Armary, Rome, Ga., May
I1; Birmingham Auditorium, Birmingham,
Ala,, May 12,

GUESS WHO (RCA): Masonic Temple Audi-
torium, Defrait, May 19.

GUNHILL ROAD (Buddah): Boojies, Mans-
field, Ohio, May 10; Round Tabls, Cleve-
land, May 11-12,

LARRY HARLOW (Fania): lLa Mancha, N.Y.,
May 11; FPhiladelphia Concert, Philadel-
phia, May 12; Arlo Ballroom, Camden,
N.l., May 13; Corso, N.Y., May 1&-1B:
International  Ballroom, lihil:agu, May

9-20; Corso, M.Y., May 25-24,

JOHN HARTFORD (Warner Bros): Casfle
Creek, Austin, Texas, May 9-13.

HWIGH VOLTAGE (Columbia): Albany, Ga.,
May 19,

HOLLIES (Epic): Civic Center, Butfe, Mont.,
May 19; Bismarck Auditorium, May 20;
Armary, Grand Forks, N.D, May 21;
Municipal Auditorium, Minot, N.D., May
23; Municipal Auditerium, Sioux City,
lowa, May 23; Municipal Auditerium, St
Joseph, Mo., May 24; Shrine Mosque,
Sprmgﬂ:{li Mo, May 25

DE. H {Columbia): Community Con-
course, 5an Diego, May 19

WUMBLE PIE [AZM): Cobo Hall, Detroit,
gl;-;ﬁ!ﬁ-?l; Spectrum, Philadelphia, May

IMPRESSIONS (Buddah): Winston-Salem, N.C.,
#l'li!i' & Fillirmin ham, Ala,, May 11-13:
ampa, B., ay  18: Newport
Miami, May 22-38, pock: “Hatll
IT°S A BEAUTIFUL DAY (Columbia): Coliseum,
Jacksonville, Fla., May 19; Amphitheatrs
In The Park, Memphis, Tenn., ay 20,
JACKSON FIVE (Motown): Daylon, Ohig,
May 19; Columbus, Ohlo, May 20.
STONEWALL JACKSON (Columbia): Thunder
Eﬂa‘y‘, :Fsinada, May 19; Greenville, 5.C.,

day
SOMMY JAMES {Columbia): Auditorium,
Rochester, N.Y., May 18; Auditorium,
SONNY JAMES (Columbia): Auditorium, Ro-
F:ﬁ;u;:l 1.rH.‘l".Ir'IIII Mnl'glﬂ-;hu.ﬂaudlmrium, Buf-
;s MY, ay i itorium, 5c
ton, Pa., May 20; 5an Diego, Calif. May

if., May
24; San Jose, Calif., May 26.
FREDDIE KING (Capital): Olivers, Bostan,
May 20.27.
nmsnrﬁuum (Buddah): Edison, M.1.,

May .
GLADYS KNIGHT & THE PIPS (Buddah): Fi.
;ﬂa Club, Stockton, Englur::ﬂ,“ May;L 20-

&,
LABELLE (Warner Bros.):
uu';i* - fw'
{Polydar): Halifax, Canad
May 19; Mancton, Canada. May Eﬂ?nﬁ.u::
bec City, May 21; Ottawa, May 23;
m?h?ar, May 24; Saull Ste. Marie,
LIBERACE [MGM): Lake Tahoe May 2531
TRINI LOPEX: Palmer Howss, fhil::;n, A.prEi
24-May 7; Los Angeles, May 8.
MELISSA MANCHESTER: Pall's Mall, Bostan,
ﬂ:y 2;1;5 Cellar Door, Washington, D.C.,
BARBARA MANDRELL (Columbial:
Hills, 1IL, May 19; Peoria, ||'|.!'M::rﬁ
MANDRILL (Polydar): Symphony Hall, Mew-
ark, N1, May &; Paramount! Theatrs
Partland, Oregon, May 11; Paramount
Theatre, Seattls, Wash., Ma 12: Gardens
Auditorivm, Yancauver, B_E., May 13;
Fieldhouse, Cdmonton, Alfa., May 15,
Civic Plaza, Phoenix, ﬁ.riz., May 18; Gold-
en Hall, San Diego, May 19; Paladium,
Los Angeles, May 20; Coliseum, Las Ve.
%;:fﬁ rf]lﬂl# 24; h;mu;igl Coliseum, Corpus
exas, May 25
Al.bmm;m :E;prmiﬁ Elgnlidw House, Pitts.
« Pa., May :
JOHN MAYALL (Polydar): Palaspot, Saintove
Paris, France, May 19 ’ '
DON McLEAN [AUnited Arfists): Apolle Sta-
dium, Adelaide, Australia, May 12+ Hor-
den Pavillon, Sydney, May 21-22; Hong
Kona Theatre, May 25, '
LEE MICHAELS (Columbia): Convention Cen-
ter, Fresno, Calif, May™19.
EH;LiTﬂsI:'H:rE Hllfl {Reprise): El Monte Le-
adlbim, tast Lot Angeles, Mav 19
H_E:Eﬁ :?“ﬂ;'l:v li.l&l.l_‘?: Lyrie Th:aﬂq,
urm, J'm:k'p'Lr"Island. [;a,,qunl:!!aran"llal.ﬁmjlmn-
- | i Leow's Paradiss, N.Y. ;
::hlha;lm‘r?nicﬂmlr, H.a'f.s,E May '?-Dh:nflﬁrll’rg?
v NLY. ay 23-30.
1::::? NELSON (Columbial: My Father's
WATNE' NEWYOW (RCA). S, To2-
mmﬂ-&iﬂlf o5 Ale 51, Jude, Memphis,
ITTY MRT BAND {Unit i :
Eragon Ballroom, Ehir:agn,{ ﬂ.rlllla:dzg.m”ﬂ'
NRBO (Buddah}: Newport, R.I., May 18
OLIVER: Pirates’ Den, Tueson, Arir,, Ha-,r i,
OSMONDS (MGM): El Paso, Texas, May 19;
Yancouver, B.C., May 25.

Carmegie  Hall,

BUCK OWENS (Capitol): Lansing, Mich., May
&: Memphis, Tenn., May 11; Columbus,
Ohio, May 12; Montreal, Quebec, May
i3; Oklahoma City, Okla., May 18; Tan-
asket, Wash.,, May 18; Seattle, Wash.,
May 19; Spokane, Wash., May 20.

JEANNE PRUETT (MCA): Western Lounge, Pe-
oria, 1L, May 12,

RAIDERS (Columbia): Knott's Berry Farm,
Buena Park, Calif.,, May 25-28

GEMTA RAVAN (ABC/Dunhill): Beston Club,
Baosion, May B-10; My Father's Place, Ros-
lyn, M.¥., May 13-14; Colonial Tawern,
Taronto, May 1%.

SUSAN RAYE [Capifol): Opera House, 3eal-
tle, Wash., May 19; Vancouver, B.C., May
20,

DEL REEVES (United Arfists): Elwood City,
Pa.. May 19; Shawnee Valley Jubilee,
Chillicothe, Ohio, May 20.

MARTHA REEVES (Gordy): Clvic Arena, Butte,
Mont,, May 19: Civie Auditoriem, Bis-
marck, M.D., May 20; Armory Auditorium
Grand Forks, MN.D., May 21; Munil:'-pai
Auditorium, Minot, N.D., May 23; Munici-
pal Auditorivm, Sioux City, lowa, May
23: Municipal Auvditorium, 51. Joseph, Mo,
May 2d4; Shrine Mosque, Springfield, Mo.,
May 23,

JEAHNIE C. RILEY [MGM): Cherokes Park,
Armstrong  Mills, Ohio, May 20; Little
Rock Air Force Base, Jlacksonville, Ark.,
May 20,

RIPPLE {Aware): McDonough, Ga., May 19.

PAT RDBERTS (Dot): Enumclaw, Washington,
May 19,

ROCK & ROLL REVIVAL: Buffalo Memarial
Auditorivm, Buffalo, MN.Y., May 6;
Springfield Civic Center, Springfiald, Mass,,
May 11; Rochester War Memoarial, Ro-
chester, M.Y. #ay 12; Utica Memaorial
Auditarium, Utica, M.Y., May 13; Cobeo
Hall, Defroit, May 18; Maple Leaf Gar-
dens, Toronto, May 19; Winnepeg Arena,
Winnepeq, Onf.,, May 25

RUBEN & THE JEYS ErManunr}: El Monte
Legion Stadium, East Los Angeles, May
q

17,

PHAROAH SANDERS (ABC/Dunhill}: Paladium,
Los Angeles, May 19.

EARL SCRUGGS REVUE (Columbia): Caliseum,
Knoxwille, Tenn., May 19,

JACK SCHECHTMAN (Columbia): My Father's
Place, Roslyn, W.Y., May 25.27,

S5EALS & CROFTS (Warner Bros.): Camegle
Hall, W.Y., May 22-23

SLADE (Polydor): Majestic Theatre, Dallas,
Texas, May 19.

CARL SMITH (Columbia): Memorial Auvdi-
torium, Portland, Maine, May 25,

D.C. SMITH (Columbia): Emrqu Beach Ho-
tel, Massau, Bahamas, May 22-28.

EE;H:II; & CHER {MCA): Wus'rhur-r, N.Y., May

SONS OF CHAMPLIN }Cnhrmhiu]: Balboa
Bowl, San [Hego, Calif., May 20,

JIMMIE SPHEERIS t£u1umhla}: Altanta, Ga.,

HlaE 22-26.

BRUCE SPRINGSTEEN (Columbia): Masanic
Temple, Detroit, Mich., 19,

STATUS QUO (A&M): Comm. Concourse, San
Diego, M.!E' 19; Paladium, Los Angeles,
Mﬂ!" 20; Coliseurn, Las Vegas, May 24.

STEELY DAN (ABC): Salt Palace, Salt Lake
City, Utah, May 19; Arizona Collseum,
Phoanix, ru'ia-,r 20; Pirates World, Miami,
May 23,

ENIO STUARTI (Ford): Italian Center, Sfam-
fard, May 17; Fairmont, Dallas, Texas,
May 21-24,

STYLISTICS (Avco): Copacabana, N.Y., May

24-June &.

PEGGY SUE & SONNY WRIGHT [MCA): Fi.
Wayne, Ind., May 10-11.

SUPREMES EMDMWI‘II!JI: Tour of Japan, May
23-June 35,

TA) MAHAL (Columbia): Palladivm, Holly-
wood, Calif.,, May 19,

TEMPTATIONS (Motown): Knox Collseum,
Knoxville, Tenn., May 19; Savannah Coli-
seum, Savannah, Ga., May 21; Roanoke
Colissem, Roanoke, Va., May 24; Hamp-
!fsn Road Coliseurm, Hampton, Va., May

MEL TILLIS (MGM): Shrine Mosque, Peoria,
lIl., May 20; Dublin City Hall Auditarium,
Dublin, Ga., May 25.

JERRY JEFF WALKER (MCA}: Boarding Houss,
San Francisco, Ma& B-12,

JERRY WALLACE (MCA): Cortis Hixon Audi-
torium, Tampa, Fla.,, May 11; Ouidoors
Park, Stone Mt., Go., May 12; Coliseum,
Colembia, 5.C., May 13,

WAR (United Artists): hitheatre, San
Antonio, Texas, May 24; Will Rogers Coli.
seum, Fort Worth, Texas, May 25.

MUDDY WATERS (Chess): Whiskey A-Go-Go,
Los Angeles, May 23-27.

DOC WATSON (United Artists): Philharmonic
Hall, N.Y., May 20.

TiM WEISBERG [ARM): Landmark, Kansas

m;. Mo., May 22-27,

FREDDY "Hu‘i% (Columbia): Buena Park,

ulmif'im

& JOHNNY WRIGHT [MCA):
Northwest .5, & Canada, May 1-B: Fargo,
N.D., May %; Regina, Sask., Canada, May
11; Edmonton, Alberta, Canada, May 12;
Calgary, Alberta, Canada, May 13.

HANK WILLIAMS JR. (MGM): Hobart Arena,
Troy, Ohio, May 19; City Auditorium,
Beauvmont, Texas, May 25.

HARLENE WINSTON: Granite Hotel, Ker-
honsin, N.Y., May 25

IOHNNY WINTER (Columbia): Hofheinz Pa-
villion, Housfon, Texas, May 19: Me-
morial Avditorium, Sacramente, Calif.,
May 23; Palladium, Los Angeles, May 25

WISHEONE ASH [MCA): Jacksonville, Fla.,
May 'I;:.-M:I'amha:. F!Iaz., May 20; Albuguer-
ue, MM, y i Colorada Springs,
Enln.. Ma = Py

LED ZEPPELIN {Atlantic): San Antonio, Tex-
as, May 22; Denver, Colo., May 25.

New N.Y. Nitery

. NEW YORK — The Combina-
tion, a mightclub featuring live and
recorded entertainment, will open
Wednesday (2). The club will
schedule a continuing entertain-
ment policy presenting headline
and debut performers.
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Used eop.

Used by Contac, AT&T, Cover Girl, Lipton, Mercedes Benz,
Roberta Flack, Paul McCartney, B. J. Thomas, David Steinberg,
Charlie Brown, Sivuca, Blue Oyster Cult, Eric Weissberg,
Polydor, Columbia, Elekira and Atlantic.

LUCAS/ McFAUL

320 WEST 46 STREET, NEW YORK, N.Y. 10036
(212) 581-3970

Composing, arranging, commercials and film score production.
Complete recording facilities.
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Soul Sauce

BEST NEW SINGLE
OF THE WEEK:

““NO MATTER

WHAT"

G. C. CAMERON
(MOTOWN M1234F)

BEST NEW ALBUM
OF THE WEEK:

“CALL ME"
AL GREEN

By JULIAN COLEMAN

The Newport Jazz Festival-West
to be held June 17-24 in Los An-
geles, Santa Monica, Watts, UCLA
and Hollywood will feature a total
of over 200 artists throughout the
week-long festival activities. Artists
will range in number from piano
soloist Cecll Taylor to the 22-piece
big band of Louie Bellson. Also
featured during the week are sing-
ers Carmen NcRae, Esther Phillips,
Billy Eckstine, Stevie Wonder, Billy
Panl, The Staple Singers and
Gladys Knight and the Pl[ﬁ:

Gospel singer Albertina Walker
was honored by a huge crowd of
admirers and colleagues recently
in Chicago on her 20th anniver-
Sary.

Cathered on the stage were 18
singers who have sung with her

famed Caravans during the 20
vears of their existence.
HOTLINES:

Jerry Butler, headlining the

show at New York's Apollo The-
ater thru May 16, also appearing

. . . MCA Records artist Dobie
Gray will be at Ebbetts Field in
Denver May 13. Gray's single suc-
cess “Drnift Away," already a pop
smash continues to pick up more
soul believers. . . . Coming soon,
The Persunsions first album on
MCA titled “We Still Ain"t Got No
Band.” . . . Denny Greene of Sha
Ma Na trying the solo route with
Bill Withers' “Lonely Town, Lonely
Street,” on Buddah. . . . Vee Al-
len's latest single on Lion Records
“Love Is All Around Me." . . .
The Crusaders have signed to a]is-
pear on NBC's "Midnight Special”
TV show 11 . ., . The Supremes’
new Motown single, “Bad
Weather,” written and produced by
Stevie Wonder released in England
just 10 days ago, is being played
40 umes a day radio Luxembourg
but Michael Leslie and the students
at Ruotgers University, New Bruns-
wick, N.J.. want to know what's
happening here in the U.S. Is some-
body sleeping on the job? Their
plea is: “Please don't lose this hit.”
“T Don't Need No Reason,” 15 the
new one from Jr. Walker & the All

Brown, “Think."” (Polydor); In-
truders, “I'll Always Love My
Mama,” (Gamble); Jackie Wilson,
“Because of You,” (Brunswick);

Michael Jackson, “With a Child's
(Motown);

Heart," Zion Baptist

Church Choir, “I'll Make It Al-
right,” (Myrrh); and William Bell,
“Lovin' On Borrowed Time,"
(Stax).

Freddy Harris of Los Angeles
reads Soul Sauce. Do You?

Tyrone Davis, Cymande, and Stars. :
= Brenda Lee. . . . Happening: “This PAUL ANKA (center) flanked by Edwin Hawkins (right) and conductor
(RI-XSBL 32077) Time Around,” by S.0.UL., on Breakouts: John Harris as they run through one of the tunes written by Anka for
Musicor. . . . New G, C. Cameron Chairmen of the Board, “Find- the Edwin Hawkins Singers’ forthcoming Buddah Records album, which
“No Matter Where,"” on Motown. ers Keepers,” (Invictus); James will be produced by Anka.
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BACK ON THE
CHARTS TO STAY?:

“LA LA SONG” (TC-2022)

Detroit
Philadelphia
Baltimore
Washingten, D.C.
Norfolk

Memphis

Atlanta

Miami

iﬁ ™ ﬁiﬁhﬂ !ITH il TH ﬁﬁ TH H tﬁ TH E|ﬁfh ig'ﬁl
RECORDS RECORDS R OQRDS ORDS RECORDS RECORDS RECORDS b5

WJILB - WCHB
WHAT - WDAS-FM
WWIN

WOL

WRAP

WLOK

WIGO - WXAP
WRED - WMBM

.

TH P TH TH TH TH TH TH TH TH TH TH TH ™
RECORDS: RECORDS R ORDS ARAECORDS RECORDS R RDS RECOHDS ARECORDS HECORDS RECORDS RECORADE RECOHWMDS ARAECORDS

New Orleans

Mobile
Houston

San Antonio

Ft. Worth

San Francisco
Los Angeles

Newark

FROM THIS NEW ALBUM

RECORDS

WHERE HIS
FRIENDS ARE!

www americanradiohistorv com

WBOK

WGOK

KCOH - KYOK
KAPE

KNOK

KSOL

XPRS

WNJR
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Campus News

Campus Dates

All entries for Campus Daies should be submitted 1o
Sam Sutherland, Billboard, One Astor Plaza, New York, N.Y. 10036

AEROSMITH (Columbia): State U. of New
Yark, Cortland, May 18,

LUTHER ALLISDMN (Motown): [llinois State
U., Normal, May 11,

ERIC AMDERSON (Columbia); Wake Fores)

U., Winston-5alem, MW.C., May 12.

AITECA ([Columbia): Grand Wallay 5tate
College, Allendale, Mich., May 12.

ROY AYERS (Polydor): Columbia U., New
York, May 11.

AZTEC TWO-STEP [Elekira): State U, of New
Yark, Stony Brook, May 16; Unlon Col-
lege, Schenectady, MH.¥Y., May 18; U. of
Rhode |sland, Kingaton, May 19,

BAR-KAYS (Stax): Florida AEM, Tallahassee,

J‘#{ 12

BATTEAUX (Columbin): Massau Communify
College, Garden City, M.Y., May 8.

BIRTHA [ABC): Kent U., Canterbury, England,

May 12,

BOOT (Good Medicine): State U. of M.Y.,
Buffale, May 17,

JIM ED BRO (RCA): Arkanzas College,
Batesville, May 13; Heart of Texas Col-
lege, Waca, May 25. .

COMMANDER CODY (Paramount): Williams
College, Williamstown, Mass., May 12;
Case Western U., Cleveland, May 21.

SKEETER DAVIS (RCA): Elmira College, El-
mira, N.Y., May 11

JIM DAWSOM (Buddah): Colgate U., Ham.
ilton, N.Y., May 12; Hofstra L., L.I., N.Y.,

May 15,

THE %II.LAIIH (Anthem}: Trinity College,
Hartford, Conn., May 12; Keni 5tate L.,
Kent, Ohlo, May 17.

EARTH, WIND & FIRE (Columbia): Morthemn
Ilineis U., Dekalb, May 11; U. of Ten-
nessee, Knoxville, May 13,

JONATHAN EDWARDS (Atco): U, of Toledo,
Ohio, May 25.

ESTUS (Columbia): Michigan State U., East
Lansing, May 132.

EXILE (RCA): Ballard H.5., Loufsville, Ky.,
May 11; Frankfort H.5., Frankfort, Ky.,

May 12; Eastern H.5., Lovisville, Ky., May

19,
JOSE FELICIANO (RCA): DeAnza College,
Cupertino, Calif., May 12,

THE FRIENDS OF Ill!‘llrll‘.'l'lml {RCA): Comp-
ton College, Compton, Calif., May 25.
FLYING CIRCUS apitol): MacMaszter U,

Hamilton, Ontario, May 14-17,
STEVE GODDMAN (Buddah): Massau Com-
munity College, L.1., N.Y., May 9.

GRASS ROOTS [ABC): Tl'ITIFI.:II' H.5., Temple,
Tex., May 12.
GUESS (RCA) Southern Illinois U., Ed-

wardsville, May 11; Michigan Tech. Insti-

fute, Houghton, May 1B,
GUNHILL ’l&ll [Budgahl: Ashland College,

Ashland, Ohio, May 10.
LARRY HARLOW ORCWESTRA (Faniz): Bridge-

rt, Cormmn., May 9.
lﬁ'ﬂ:' HARTFORD (Warner Bros.): Southern
Methodist U., Dallas, May 8; Kent State
U., Kent, Ohio, M“Tf 17; Humbaldt State

En]l?u. Arcata, Calif., May 25-26.
H*!ﬂl. : HHB'H (RCA): Tufts College, Bos-
on, May 8.
iITS A BEAUTIFUL DAY (Columbia): Prince-

tan, MN.J., May 7.

JUMP JACKSON BLUES BAND I:LES!"I]I: [1i-
nais Circle Campus, Chicago, Muiv &17;
Morine Valley nlfiir, Palos Hills, 111,
May 20-24,

AHMAD JAMAL TRIO (20th Century): Wright
U., Dayton, Dhio, May 16.

FREDDIE KING (Shelter): Dana College, Blair,
Meb., May 10,

ROBERT KLEIN {Brut): U. of Toledo, Ohio,
May 14; Lehman College, Bronx, MN.Y.,
May 18; Newark State College, Prom,
Westmount Country Club, M.)., May 22.

LED KOTTKE ﬂ:lplm?: Tufts E:ﬂfegu, Boston,
May B: Clark College, Worcester, Mass.,
May 9; Colgate U., Hamiltan, M.¥., May

; State U. of N.Y., Buffalo, May

12 (a.m.

12 (p.m.

LABELLE (RCA): Cheyney State
Cheyney, Pa., May &.

LED ZEPPELIN (Atlantic): U. of Alabama,
Tuscaloosa, May 10; U. of New Mexico,

Callege,

M!ﬂ‘ﬂ.

TA) MAHAL (Columbia): MacMurray College,
Jacksonville, 1ll., May 10,

MARAVISHNU ORCHESTRA (Columbia)s U. of
Cincinnati, Ohio, May 13; Lowell State

College, Lowell, Mass., May 25.

ELLEN McILWAINE (Polydor): State U. of
M.Y., Buffala, May 17.

HENRY MAMCINI (RCA]: Southern Methodist
U,, Dallas, May 13; Taylor Co. College,
Abilens, Tex.,, May 15; Heart of Texas
College, Waco, May 1é.

MOM'S APPLE PIE (Brown Bag):
College, Greenville, 5.C., May 1B.

MARTIMN MULL ([Capricorn): Goddard Col-
lege, Plainfield, 1., May 8; U. of Toledo,
Ohio, May 10; U, of South Alabama, Mo-
bile, May 24-25.

RICHARD MADER'S ROCK & ROLL REVIVAL:
Miami U., Oxford, Ohio, May 20.

TRACY MELSON/MOTHER EARTH (Columbia):
Widener College, Chester, Pa., May &
Camden College, Blackwood, M.J., May 8;
Penn State U., University Park, May 11;
EI'II“! Jir of N.Y., Buffalo (Folk Festival),

ay 1.

HITTY GRITTY DIRT BAND (United Arfists):
Ltate W, of N.Y.,, Oswego, May 9; U. of
Geargia, Athens, May 10; U, of Tennessee,
Kﬂl}.ﬂ'i”ﬂ- H.n{ 9.

RARE EARTH (Rare Earth): Southern 11li-
nois U., Edwardsville, May 18; Tidewater
Community College, Portsmouth, Va., May

20,

BOZ SCAGGS (Columbia): U. of California,
sanfa Barbara, May B; U. of Hawail,
Honolulu, May 13,

EARL SCRUGGS REVUE (Columbia): Georgia
Southern College, Statesboro, May %: U,
of Georgia, Athens, May 10; Georgia
Tech., Atlanfa, May 11; Kent State U,
Kenf, Ohio, May 1‘r'.i"; U. of Tennessee,
Knoxville, May 19: Western State, Gunni-
son, Colerado, May 24,

SONS OF CHAMPLIN (Columbia): Chico State
College, Chico, Calif., May 24,

CARL SMITH [(Columbia): Elmira College,

Fermum

Elmira, M.Y., May 12.
JIMMIE “SPHEERIS (Columbis):  Siena (ol
lege, Loudenville, N.Y., May &.

BRUCE SPRINGSTEEMN ttﬂfumhiu}: Nisgara U.,

Niagara, MN.Y.. May 12; Michigan Tech,
W, Horton, May 18,
ONEGROUND: San Mateo College, San

Mateo, Calif., May 18; Merced Junior Col-
lege, Merced, Calif., May 25

STORIES }Huddah : State U. of N.Y., Buffalo,
MI&T M.Y. Mew Yark, May 18,

LOUDON WAINWRIGHT 111 (Columbia): Nas-
sau Community College, Garden City, N.Y.,
May B; U. of Toronto, Toronta, Enlariu,
May 18; U. of Rhode Island, Providence,
May 19: Suffolk Community College, Sel-
den, M.Y., May 25,

WEATHER REPORT [Enlumh-laﬂ; U. of Soufh-

a

ern [llinois, Carbondale, May 18; U. of
inois, Chicago, May 19.

Nostalgia
Radio Rule

WASHINGTON—It is all right
for educational radio stations to
broadcast old-time radio programs,
but they must delete commercials,
the Federal Communications Com-
mission has warned. No matter
how much nostalgia appeal the
old plugs may have for today's lis-
teners, they are still in violation
of the educational broadeast
license, which forbids any and all
announcements promoting the sale
of products or service in connec-
tion with a program.

The FCC specifically warned
WBIC-FM, noncommercial station
licensed to Community College, of
Baltimore, Md., which had been
piven lemporary waivers to permit
the old-time commercials. The
Baltimore station continued the
broadcasts without getting an ex-
tension of the waiver, which ex-
pired in May, 1972, the Commis-
sion said. WBIC-FM recently re-
quested another long-term waiver
to permit the “historic” commer-
cials, to May 1974,

The commission is sympathetic
to the nostalgia appeal, but insists
that there must be no violation

the noncommercial rule. Sta-
tions are warned to delete the old-
time radio program commercials,
even if the products touted are no
longer in existence, and pnrl:lcu]ar-
ly warns that there 15 a law
banning all cigarette advertising
from radio and TV no matter how
uaint or what the vintage. Sanc-
tions will be levied against stations
with violations, FCC warned.

Braniff Bands Battle
For Texas Stadium

DALLAS—The Second Annual
Braniff Batile of the Bands, fea-
turing a competition between four
of the nation’s top black university
show bands, will be held this Satur-
daﬁ[i} at Texas Stadium here.

e event has been again sched-
uled following response to last
year's compeltition, which drew
more than 21,000 people to witness
the battle for scholarship prize
MOneys.

Created and sponsored by Texas
Stadium Corp. and Braniff Inter-
national, the Second Annual
Braniff Battle of the Bands will
again offer a total of $25,000 in
scholarship funds to participating
schools. Marchin ow bands
from Texas Southern University,
Kentucky State University, Missis-
sippi Valley College and the Uni-
versity of Arkansas at Pine Bluff
will compete, with the winner to
receive $10,000; the second place
band, $7,000; and runners-up to
receive $4,000 each.

In addition, last year's champion,
the band from Grambling College,
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will return as honor band and
will be featured performers.

This year's competition will
honor Duke Ellington.

The financial awards, donated
by Braniff International, will be
slated specifically for use by the
music departments of the univer-
sities, with the schools to deter-
mine disbursement of funds to
students or potential candidates for
enrollment.

Jim Skinner, entertainment di-
rector of the Dallas Cowboys and
producer of the pre-game and half-
time shows at Super Bowl VI, will
direct and produce the special
two-hour show,

[n addition to massed formations
at the opeming and closing of the
show, the bands will each perform
for fifteen minutes individually.
During that period, they will be
ju on sound, precision, treat-
ment of the designated required
song, and general effect. Just prior
to the performance, each band will

inspected by the judges re-
garding condition of uniforms, in-
struments and overall appearances
of the band.

Tickets are priced at $4 and $5.
Stodent admission is $3, while area
high school band members have
been offered a block purchase price
of $2.50. Tickets are being sold at
the stadium, the Dallas Cowboys
ticket office, all Braniff ticket of-
fices in Dallas and Fort Worth,
and selected other outlets.

Prison Link Show

MACON, Ga.—Capricorn Rec-
%msdnr?t;l 'E]:n Marshall Tucker
and and Hy nnEPzaudmn:pe-
cial “mini-network™ college radio
broadcast during a concert for the
inmates of the Atlanta Federal
Penitentiary on April 15,

College stations linked for the
broadcast were WRAS-FM, Geor-
ﬂ: State, Atlanta; WUOG-FM,

University of Georgia in
Athens; and WEGL-FM, Aubum
University, Auburn, Ala.

Dick Wooley, Capricorn’s na-
tional promotion director, set u
the concert and broadcast, wit
Capricorn handling the costs,

www americanradiohistorv com

' What's Happening

By Sam Sutherland

Service Station: At Grahm Junior College in Boston, Ro Guelpa of
WCSB has handed over the music director’s post to Raymond Dicey. Now
all service progress and problems should be checked with Dicey at the sta-
tion's offices at 632 Beacon Street. ... WRKC-FM, King's College, Wil-
kes-Barre, Pa., will field a new managerial staff in June, as the station pre-
pares for continued broadcasting during the summer. Music director
Stephen Wallmark remains at his post, but will now double as station
manager, while Maryann Engel is program director and Bob Allabaugh is
assistant manager. . .. Dave Murray has taken over the music director’s
duties at WSAC, St. Anselm’s College, in Manchester, N.H. While the sta-
tion is closing down for the summer this week, folk interested in meeting
{l}hc{?ﬂ:w man should contact the station in Manchester, with the zip being

3102,

* k. o

Al WRCLU-FM, Colgate U., Hamilton, N.Y., program director Rich
Ferdinand has reported a new special feature included in their format.
Rich himself commented:

*1 believe in the potential of a college radio station to ‘break’ a new
group. Despite the fact thet Hamilton, N.Y.., is not a major market, several
interviews were conducted with various members of new emerging bands,
which were presented to the public as a half-hour special during prime
lime.

“A band of special interest whom we have been working with calls it-
self *“Knickers Down,” hailing from Syracuse. I conducted an interview
with their manager, Jon Spirson, and he supplied me with tapes of some of
their original, copyrighted material. We aired these 1apes continuously
throughout the week, for at the end of the week Knickers Down was
scheduled to appear in concert in Hamilton. 80 per cent of the 400 people
who attended were attributed to our efforts and publicity.

“While this is not a startling revelation, the acknowledged value of col-
lege radio is once again emphasized: could a professional radio station
ever experiment with unknown talent?”

Stations can but rarely do, as Ferdinand’s comments suggest. WRCU-
FM, on the other hand, is offering taped tastes of that band, and other
college stations in recent months have shown similar energy in supporting
new artists and providing exposure for them.

* W *

Al WRBB, WRBB-FM, Northeastern U. in Boston, Donna Hochhei-
ser, that station’s music director, has offered a brief description of las
week's special programming to focus on Jazz Week in Boston,

Proclaimed as such by Mayor Kevin White—one politician whose mu-
sical energies have been admirable in the past, due to his involvement
with Summerthing and the Sunset Series—the first week in May prompted
WRBB to devote prime time programming to jazz throughout the week,
with different eras covered during each evening,

A music professor from the university was enlisted to help flesh out
historical data, and interviews with Freddie Hubbard, Marion Brown and
Jackie Byer were scheduled. To round things out, records were given
away, thanks to efforts by such labels as Atlantic and Groove Merchant.

* L *

PICKS AND PLAYS: MIDWEST—Michigan—WIMD, Kalamazoo
College, Kalamazoo, Michelle Straubing reperting: “Focus 111" (LP),
Focus, Sire; "My Feet Are Smiling,“ (LP), Leo Kottke, Capitol; “Ann Ar-
bor Jazz and Blues Festival *72." (LP), various artists, Atlantic. ...
WAYN, Wayne State U., Detroit, Frank Angelucci reporting; “Blues
Band, Opus 50," Ozawa/Siegel-Schwall Blues Band, DGG: “Banguet,”
(LP), Lani Hall, A&M; “Birthday,” (LP), New Birth, RCA. ... WBRS,
Michigan State U., East Lansing, Dave Lange reporting: “Parcel of
Rogues,” (LP), Steeleye Span, Chrysalis; “The Tin Man Was A
Dreamer,” (LP), Nicky Hopkins, Columbia; “Beware The Shadow,”
(LP), Help Yourself, United Artists. . .. WMCD, M. 5. 1., East Lansing,
Jerry Jarvis reporting: “California Lady,” Renee Armand, A&M: “All
Mine,” Fanny, Warner Bros.; "Only In Your Heart,” America, Warner
Bros. ... WEAK, M. 5. U, East Lansing, Jeff Smith and Ken Davis re-

rting: “Willie & The Lapdog,” (LP), Gallagher & Lyle, A&M; “Flo &

ddie,” (LP), Flo & Eddie, Reprise; “Twice Removed From Yesterday,"
(LP), Robin Trower, Chrysalis. ... WNMC, Northwestern Michigan Col-
lege, Traverse City, Will Kline rr:p{}rtig?: “All The Love In The Uni-
verse,” Santana, Columbia; “Always In All Ways,” Spring Wheel, Greene
Bottle; “American Family,” Larry Carlton, Blue Thumb. ... WKMX,
Schoolcraft College, Livonia, La Mothe, Veasey and Mulrooney report-
ing: “Hi-Jackin' Love,” Lightnin', Rainbow; “Penguin,” (LP), Fleetwood
Mac, Reprise; “Evolution,” (LP), Malo, Warner Bros. ... WMHW-FM,
Central Michigan U., ML Pleasant; “New York Rock.” (LP), Michael Ka-
men, Atlantic; "Drippin® Wer,” (LP), Wet Willie, Capricorn; “Andy
Goldmark,” (LP), Andy Goldmark, Warner Bros. ... WMR-WTSD-FM,
Waterford Mott H. 8., Pontiac, Jack Johnson reporting: “l Like You,”
Donovan, Epic; “In Deep,” Argent, Epic; “No More Mr. Nice Guy,” Alice
Cooper, Warner Bros, . .. Ohio—WUIJC, WUIJC-FM, John Carroll U.,
University Heights, Tim lacofano and Larry Morgan reporting; “Woman
From Tokyo,” Deep Purple, Warner Bros.; “Reflection On Creation and
Space,” (LP), Alice Coltrane, Impulse; “Down The Road,” (LP), Stephen
Stills/Manassas, Atlanuc. ... WKSU-FM, Kent State U., Kent, Jon
Horning reporting; “Pink Moon,” (LP), Nick Drake, Island; " First Base,”
(LP), Babe Ruth, Harvest; “Paris 1919, (LP), John Cale, Reprise. . ..
WOUB, Ohio U., Athens: “It Sure Took A Long Time,"” Lobo, Bell:
“Close Your Eyes,” Edward Bear, Capitol; “Roll Over Beethoven,” Elec-
tric Light Orchestra, United Artists. . . . Illinois—WHPK, WHPK-FM, U.
of Chicago: “Alladin Sane,” (LP), David Bowie, RCA; “First Water,”
Sharks, Island: “In Japan,” (LP), Joe Henderson, Milestone,
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Country Music

Country Goes to
Bat at Ballparks

NASHVILLE—The Music City
baseball team. which includes top-
billed artists, record companies and
sports personalities, will play in at
least six major league baseball
parks this summer.

In an effort to “expose country
music to all baseball fans,” the
games will be followed by a one-
hour country music show, featuring
those playing ball and “others who
want to take part.”

3 Publishers
Swell Tofals

NASHVILLE — Announcement
of the formation of three major
publishing firms here was made
this week.

Harlan Sanders, formerly as-
sociated with the House of Cash,
has formed Willow Fair (BMID)
{lnd_‘w:illnw Green (ASCAP), and
15 signing a series of writers.

Sanders first received attention
as a song writer while serving
fime in a California prison with
Gilen Sherley. Johnny Cash was in-
strumental in the release of both
men. He formed the companies
with Cash's blessings.

The other company, Let There
Be Music, Inc., was formed by
Buzz Cason Enterprises, and s
geared exclusively for new writers.
It will not include any of Cason's
own material. Songs from the cata-
log already have been involved in
recordings.

Nashville

Scene

The Buddy Lee Agency, now
the largest of its kind in the world.
Keeps on signing country artists,
The latest of these are Hal Wayne
and Bobbie Roy. Buddy now has
close to BO artists on his roster.
.« + . Claude Gray, plagued with
misfortune, lost the fan of the
engine on his bus while on an
East Coast tour. He found it
though, after it smashed through
his radiator. Doyle Holly
set for a new LP on Barnaby. . ..
David Rogers again knocked them
out at the Cow Palace in Colorado
Springs. . . . Don Parker, of the
Don and Carla team. is recovering
from exhaustion, which plagues
many of the artists. . Lefty
Frizzell set in Bermuda at the end
of this month. . . . Quinnie Acuff
and son just back from a Miami
Beach wvacation. . . .

Danny Davis and the Brass re-
turn to Harrah's in Reno over the
holidays next December and Jan-
uary.

SCRUGGS’ IST
FILM SCORE

NEW YORK-—Earl Scruggs
will write the motion picture
score for the Robert B. Radnitz
film, "Where the Lillies Bloom.”
The assignment marks the ban-
jo player’s debut as a composer
of a complete film score. Pre-
viously, Scruggs’' “Foggy Moun-
tain Breakdown” had been in-
corporated into the score for
the film, "Bonnie and Clyde.”
The Scruggs Revue, currently
engaged in a national tour, will
also perform on the film's
soundtrack.

Among those on the team are
Tommy Cash, Lloyd Green, Char-
lie McCoy, Bob Luman, Roy
Drusky, Don Smith, Jerry Foster,
Ed Bruce, Charley Pride (when
available), Columbia’s Gene Fer-
guson, former St. Lows Cardinal
pitcher Jerry Cosman, and coaches
Dick Sisler, formerly of Philadel-
phia, and George Archie, a one-
lime Washington Senator.

Games currently are scheduled
for Atlanta Stadium (July 15);
Busch Stadium in St. Louis (Aug.
11}, the Astrodome in Houston
(Aug. 1B-19), with tentative dates
in Baltimore, Cleveland and Kan-
sas City,

The music team plays a 7-inning
exhibition against local sports per-
sonalities (football players, retired
baseball players, etc.) prior to the
regularly scheduled pame and then
puts on the 60-minute show after
the major league contest. Charlie
McCoy is director of entertainment.

Some local games also are
planned, and these are for charity,

NUDIE BOWS
OWN LABEL

LOS ANGELES — MNudie,
who creates costumes for the
leading recording artists in the
world ranging from Elvis Pres-
ley to the Grateful Dead and
almost every counfry artist
who's ever plunked a guitar, is
launching his own record label,
Nudie Records. First release
was produced by Cliffie Stone
and features WNudie playing
mandolin  with such sidemen
as Tex Williams, Smokey Rog-
ers, Roy Lanham, Dusty
Rhodes, and Joe Carnoca. Corky
Mayberry, veteran country mu-
sic air personality now with
KFOX-AM here, 15 a partner
in the new label.

The album will be called
“Nudie and His Mandolin.”
Shipments to radio stations na-
tionwide should go out within
a month.

Nudie has played the mando-
lin as a hobby for vears and
as a kid once appeared on
stage at the Palace Theater in
New York with Eddie Cantor,
but got stage fright and didn't
play.

Edwards Foundation To
Benefit From Reunion

HOLLYWOOD—A reunion of
the featured artists of Cliffie
Stone's “Hometown Jamboree™” will
take place here at the Palladium
May 18, for the benefit of the
iphn Edwards Memorial Founda-
tion.

The show, planned and staged

by KLAC, will bring together
Ernie Ford, Molly Bee, Merle
Travis, Dallas Frazier, Bucky

Tibbs, Jane & Jeanie Black, Billy
Strange, Billy Leibert, George
Brunz, Jane Davids, Johnny &
Jome Mosby, Wesley & Marily
Tuttle, and Harold Hensley.

The John Edwards Memorial
Foundation, based at U.C.L.A., is
chartered as an educational non-
profit corporation, and was es-
tablished “for the purpose of
furthering the serious study, recog-
nition and preservation” of coun-
Iry music,

“It is our responsibility to see

that the Foundation continues ijts

NASHVILLE — Guitarist/
RCA executive Chet Atkins is
resting comfortably following
“successful surgery of the co-
fon.”

Atkins is hospitalized here at
the Miller Clinic. Any mail
sent him simply at that address
will reach him.

fine work and that takes money,”
said Bill Ward, KLAC manager
He noted that all those contributing
their talents feel the same way.
The entire evening's program
will be broadcast by KLAC.

Mountainous
Talent Search

COLORADO SPRINGS, Colo,
—The second annual KPIX Talent
Hunt is underway, with cash prizes,
television appearances and other
valuable awards.

Winners will compete in the fi-
nals at the Pappy Dave Stone
Country Music Festival during the
third week in June.

In addition to the cash, the ulti-
mate winner will get an appearance
on the Bill Anderson TV show,
an audition for an appearance on
the “Grand Ole Opry,” a similar
audition for the Bill Goodwin
Talent Agency in Nashville, a tour
and audition for Buck Owens En-
terprises, a chance to perform on
stape with Owens, and a week's
trip for two, sailing the Caribbean.

Last year's winner, Bonnie Nel-
son, now has a recording contract
with United Artists, a booking
agreement with Bill Goodwin, and
has made an “Opry"™ appearance.

PHf}hﬂGRAM INC. announces the addition of Penny DeHaven to the

Mercury label. Pictured above at the signing is Miss DeHaven and her
producer Jerry Kennedy who is vice president, Phonogram Inc., Nash-
ville A&R, The release of her first single is planned immediately.

Wwww americanradiohistorv com

Stax Country Group
In Expansion Surge

MEMPHIS—Enterprise Records.
the country arm of the Stax-Volt
empire, has “quietly” put its op-
eration together and now is hitting
the market hard with product.

Sailing along for a year with
only one artist, O.B. McClinton,
the firm has added four new art-
ists and is in the process of sign-
ing others.

It has just released a McClinton
album and is rushing a new single.
It has released singles by Paige
(VBrien, a master purchased iIn
Orlando; Dale Yard, a local art-
ist whose session was done totally
with the “"Memphis country sound,”
and Roland Eaton, the first of

several masters purchased by En-
terprise from Capitol. It was re-
leased after remixing. The com-
pany also 15 about to release a
record by Roger Hallmark, from
Birmingham; is in the process of
signing former Capitol artist Wel-
don Lane, and is about to release
an LP by Eddie Bond. Future
Bond sessions will be produced by
Jerry Cheanut of Nashville.

Jerry Seabolt, director of the
Enterprise operation, said two
more artists are being signed and
will be released shortly.

“It's been a matter of setting-up
internally,” he said, “and getting
product ready. The response has
been overwhelming.”

——

BILL FARR, vice president of marketing for Polygram and past pres-

ident of the Country Music Association, presents a certification of
appreciation to New York Mayor Lindsay through the Hon. Phyllis
Robinson, New York's Commissioner of Cultural Affairs, Earlier, through
Commissioner Robinson, a proclamation had been issued for country

music day at city hall.

Col. Acts in Private
Showing for Distribs

By BILL WILLIAMS

AMARILLO, Tex.—A Colum-
bia Records promotion here for a
distributor evolved from a planned
two-hour show into a 5-hour-15-
minute production,

CBS, at ils own expense, per-
formed at a party for Western
Merchandisers, a firm with 26
salesmen in 6 western and midwest-
ern states, in an effort to bring
country music home ot the distrib-
utors.

Headlining the show were John-
ny Duncan, Columbia; Charhe
Rich, Epic; Terry Lane, Charlie

Flemish Publ.
Sets 4 Songs

NASHVILLE — Bar Van de
Laar, director of Gnome Music
N.V., in Brussels, Belgium, has
placed four songs here with local

publishers.
In a swing around the world,

Van de Laar has been placing
masters, or providing European
melodies to be utilized with U.S.
lyrics.

Songs placed here were with the
Glaser Brothers and with Kermit
Goell, and his Great Foreign
Songs publishing firm. One of the
songs was composed by Paul
Severs. a leading singer in Bel-
gium.

Van de Laar, formerly with
Lkuger Productions, was involved
in the European release of the
Cedarwood song. “Roses for
Reno," distributed overseas as
“Roses for Sandra,” which be-
came a big hit.

McCoy and Lloyd Green, all of
Monument, distributed by CBS.

Representing the firm were pro-
motion managers Gene Ferguson,
Columbia, and Bill Williams, Epic.

Executives from the Dallas
branch of the firm and their fam-
ilies also were present. The show
was such an overwhelming success
that its length was more than
doubled.

Western Merchandisers is the
largest dealer in country product
in that part of the nation, accord-
ing to Ferguson,

b

Py 3 7

COUNTRY SINGER Charlie Rich,
currently touring to promote his
new Epic single, "Behind Closed
Doors,” is shown here with John
Randolph (right), music director
at WAKY Radio, Louisville, one
of the first Top 40 stations fo
go on Charlie's new release.
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Buddy Lee has booked David & Star Performer—LP's regisiering proportionate upward progress this week.
gngnitr;i. Pzﬂny CDEHMHE Bl.inhhr | 2 .2
3. ce, the Country Cavaleers = -
nnil Joe Shll:implty ﬁmvi_ll;,rh igtu E E 85 THTLE, ARTIST .
mi It-'l.l‘jl' instu Etiﬂnﬂ. P g (111 = = | abi&l umeed (Uusbpubing  AagEl
Phillips TV show, taped in Louis-
ville, had guests such as Jeanie | |[W[4 |9 |MYSECOND MBUM @
C. Riley, Don Gibson, Webb ’
Pierce and Carl Smith. . . . Lois 2 |3 |9 |SUPER KIND rIZIFE;l'dl'.llnlﬁﬁ.i.!'l
Johnson and Don Silver staying ATy ek Lo 20 a0}
busy on the club circuit, . . . 3 | 1 |11 |ALOHA FROM HAWAI VIA SATELLITE
George anﬂan may Iﬁavn I;m l:;l]v Elvis Presiey, RCA VTSK G083
time mark poing. He's been booked
ll}reE days a rtlillﬂnii:lﬂ fan'Ihe t[e_ﬁt .* " | mﬂy g‘iﬂ!ﬁ Wereury SR 61378 (Phonogram)
of the year at the Long Branch in
- Wichita, Kan. . . . Larry Pinion 312 |8 FL-E:IEH:'”HEH OF THE YEAR
; " . fta Lymn, MCA 300
ARTIST BATSELL MOORE, left, gives ASCAP's Ed Shea one of the re- E';,' il fﬁg!? aj?p‘:;:ltiﬂi .,?grﬁt'i';' e | & lis lodtivessce
roduction -+ '
i|::1 H;lsrtluillg.u the Grand Ole Opry House, now a storm of controversy ¢ Nashville to tecord, . . . Wayloo Sorndirmch, Wanner Brothers 85 2683
Jennings and the Waylors packed ﬂ 9 | 7 | SHE NEEDS SOMEONE TO HOLD HER
. . them in at Petersburg, Ili., slflnd Comway Twitty, MCA 303
Walton, Ky.. on successive nights. ONRY & MEAN
Closed-Circuit Country o Gongrtcr smger Rownie | |TT[11 | 6 |Lovesoue, owr & u
Self recovering in a Nashville hos-
B c bI d pital from a broken leg and lacera- ﬁ 15 3 1HET“H“,£“ _“Emu;rﬁﬁpmfrﬂu DIMERS
once rt to e a e tions suffered in a wreck. . . . s ESIEHEIJHE o HTHUHH
i M 10 |18 |I'VE FOUND
NASHVILLE — Shirley Enter-  Bob Neal of the Neal Agency here, o it0 FEHIRerh the Grand o " Fl S, Detca DL 75360 (MCA)
prises of New York, a closed-cir- The firm is sending in a complete hospitalized again at Memoridl = ﬁr 14 | 5 | SHE'S GOT TO BE A SAINT
ﬂﬂil tﬁiﬁ"l"iﬁiun I]'I'[Il.!l]fl.'i.'ﬂ'n company remole camera crew, and Glen NEISF;H:II.].]E a8 Don Gibson has Ry Price, Colmbia KC 32033
with franchises in Pennsylvania, Snoddy of Woodland Sound Studio : e P -
: y ey - : - filmed the Porter Wagoner Show ﬁ THE SESSION
will telecast a closed-circuit live will handle the sound pick-up. for later airing Pete Drake 16 | 3 S Tt
production from the stage of the Toking oart in the show will L ATERAR-ER N, oy e e LR
. E P stays busy as uvsual. He dashed to
Grand Ole Opry House here next be Tom T. Hall and the Story- Atlanta for a Tommy Rowe ses- 13 |13 8 | AMERICA, W?Fl.tlﬁga“ HER
"""E.f,];'. T 1 invol tellers, Johnny Paycheck and the sion, then to his own studio, Pete's ierihiavelbo b
i} t'l*?‘““': ks N set o by Gashiers, Connie Smith, Bobby  Place, to produce Rayburn An- 14 (12 |10 | LET'S BUILD A WORLD TOGETHER
seven leading artists, all set up by H-:ll‘t,d Barbara Mandrell, Johnny thony and then performed a George Jones & Tammy Wynetle, Epic KE 32113 [Cofumbia)
Rodriguez and Freddy Weller. number of commercials for Scotty ﬁ 12 | & | BRENDA
Jimmie Skinner Back The artists will work for a  Tumer and his Nashville Tower, Brenda Les, MCA 305
“lower than usoal” fee in order also at Drake’s studio. . . . Colum- 16 | 7 |11 | KEEP ME IN MIND
CINCINNATI—Jimmie Skinner, to help bring off this first experi- bia's Tanya Tucker broke all rec- Lynn Andersen, Colsmbia N 32078
veteran c&w artist and songwriter, ment of country music in live ords at the Hitching Post in Foun- *
is back in action after an extended cable telecasting. tain, Colo. . . . Larry Butler is 20 | & | SOUL SONG .
layoff due to illness. He is cur- Shirley Enterprises is headed by about to do an album on the whole Joe Stampley, Dot 005 26007 (Famnus)
rently playing one-nighters in the Herman Spero, well known for his Carter Family. The one he did 'ﬂ 21 | 8 | A SWEETER LOVE
Ohio, Kentucky and Tennessee “Upbeat™ program. The company with Maybelle Carter is the talk Barbare Fairchild, Columbia KT 31720
areas to plug his new album, “Re- feeds sports events, movies and of the industry. . . . Tommy Cash 19 | 8 |17 | soNes oF LovE
questfully Yours,” whi-:h* he cut other live shows into its franchise made a guest appearance on the Charley Pride, RCA LSP 4837
recently at Rusty York's Jewel area at Allentown and Wilkes- Johnny Bench TV show in Cincin ﬁ 23 | & | LEGEND OF HANK WILLIAMS IN SONG & STORY
Recording Studios here. Deck is on Barre, Pa. natl, ... . Hank Williams/Hank Williams, Ir, MGM 7 SES 4255
Ed Bosken's QCA Records label. Neal called this an experimental Charley Pride, after a 6 week ; i
Skinner formerly operated the production, to determine whether vacation, has recorded again, and ﬁ 271 | 4 | SUPERPICKER
leading retail country music record live country concerts such as this is back on the road. With him are iy ek, Tk I NG, (rimmid)
outlet here. would be economically feasible. Johnny Russell, Alex Houston and 'ﬁ 35 | 3 | DANNY'S S0NG
Elmer, and [}unf Willlams., . . . Aane Murray, Capitol 5T 11172
WMTS in Murfreesboro, Tenn, ALLOW
MUSIC CITY CELEBRITY | Sircisiiavudl | [ | » |oymmsyme o
a big country push. . . . kForl
Worth now has two Bill Macks, 4 |19 |2 Eﬂ"m%ﬁsﬁm
. Minnie Pearl and husband :
P RO_. TOU R N E Y HO M E L E SS Henry Cannon were guests at the 25 | 24 |26 | CHARLIE McCOY
White House. Minnie, one of the Maonmest KL 31310, (Columbla)
NASHVILLE—As of now, the Music City Pro-Celebrity golf |  greatest human beings ever gifted ¥r| 32 | 3 { eeHinp cioseo poors
tournament, slated for October, has no home. to all of us, will do a telethon for Charlie Rich, Epic KZ 32247 (Colwmbia)
However, officials of the tournament said several offers had | ‘¢ National Safety Council May Y| 30 | 4 | MY TENNESSEE MOUNTAIN HOME
been received from private courses in the area to take over the i i oo S i Dolly Farton, ACA 10333
: n . : Davis Jr., and the Sound Genera
tournament, abdicated for the time being by Crockett Springs golf tian. Sha .also will addieas the 28 | 29 | 5 | WHEN A MAN LOVES A WOMAN
club, The tournament was held there last year. American Optometric Association Yol ol Sgte 1T
Some members of the committee are known to be leaning to in San Francisco June 27. . . . 29 | 17 | 9 | FIRST SONGS OF THE FIRST LADY
Harpeth Hills & pminkcipal coutse ‘which fiowsed the doumattent | Woikiag wtl Comlotnty A | | L
for a number of years. tions of Weisbaden, Gicrmany, 39 | 2 | THE GOSPEL ROAD
The tournament is held in conjunction with the Birthday Cele- sy LEE; d'lﬂné PRy N N S SO N
bration of the “Grand Ole Opry,” and is sponsored jointly by the St U w Liday Taropesn tour 31 [ 28 | 44 | HAPPIEST GIRL IN THE WHOLE USA.
g Lt - for Tommy Cash and the Tom- Donna Farge. Dot D05 2600 (Famous)
Cﬂuﬂtr}' Mﬂﬁll? ﬂ&ﬁﬂﬂlﬂlﬁlﬂl’l, the Junior Chamber of Commerce cats, including England, Germany, ﬁ .
and the Nashville Tennessean, Greece and Turkey, next October. 3713 E’EF“”";'ET TEEEEISHW 1:669 (Phossipam)
. . . Ruby Wright sings harmony :
with her mother, Kitty Wells, on 33 | 34 | 4 | CATFISH JOHN/CHRINED
Kitty's next single, said by those Johany Russell, RCA LSF 4531
at the session to be the best she’s ﬁ' 43 | 2 | MAC DRVIS
%\r:r g;nc. I}ﬁ"::':":ztl-:h“.f.n:nvrl5 e v o+ s Columbia KC 3FF06
usy Mary Heeves Davis went to a UNBROKEN
EM.-H:I htql:rardbmeeling inAHew ‘r';nrk. o B mhlEmEnHEﬂi.Euﬁm Adtists UAS 3801
attended to business in Amsterdam,
Holland, went to the Wembly fes- 3| 7 EITJI;SITE?E:L"I{ITB%DEII?IE"EHM
li"ﬂé in Mﬂﬂiﬂ, Egrﬁl] remrmidb t:J Mel Tillis & the Statesiders. MGM SE 4829
roduce for her annon label. !
he also set Shannon releases for ﬂ' 1|2 %ﬂ ﬂ-“J n‘:urslm"sﬁrf !‘FBJHE WORLD STOPPED LOVIN
Europe, the first of which is the e Renawt.
Wilma Burgess single. She also 38 | 33 | 13 | DO YOU KNOW WHAT IT'S LIKE
signed George Kent, formerly with TO BE LONESOME?
Mercury, to her label. He will be Jarry Wallace. MCA 301
produced by Bud Logan. . . . Br| - | 1| YU LAY SO EASY ON MY MIND
Thﬁ-'!budb]'r'rlnf Musi:‘rﬁnﬂu fsecrﬂ‘i Bobby G Rice. Melromedia Country 1-0136
tary Mary Margaret ght foun
n:ﬂrdHuEhvsigc whei: ;hl:: hag ]I:n:en 025 14 Emi Ergﬂﬁuﬂh!ﬂ?xﬂEﬁumﬁml:w“
murdered. She worked for Colum-
bia Records and, more recently, ﬁr = Eﬂﬂ?u?cfuﬂw{u 33915 (Colimbin)
for AFTRA. . . . Texas Bill ' 5
Strength, still active with radio and 42 | 45 | 2 | THE BILL ANDERSON STORY
television in the Minneapolis area, WL 240l
has signed with Brite Star Rec- 43 | 44 | 3 | COUNTRY KEEPSAKES
ords, jni]:jing Mm—g.‘: Blil-“'[.ﬁ‘ Wanda lackion, Capital 5T 11161
Seange. Kide;, Noaia: SKIBO Pr| - | 1 | TAKE TIME TO LOVE KER/I USED IT ALL ON YOU
‘4o Nat. Sluckey, APD |
Producer Buddy Killen, left, Warner Brothers artist Doug Kershaw, Music, headed by Bob Beckham,
and co-producer Chips Moman ham it up litte at ¢ session at Sound.  has hired Tim Wipperman as o | |TF| = | 1 | KIDS SAY THE DARNEST THiNGs
ship. Kershaw was compileting an LP in Nashville, due for quick release. songplugger. -
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% STAR Perlormer—Singles registering greabtest proportionate vpward progress this week,

= ne
% | % |35 tme, mmst ® =35
E | 3 S|  Label & Number (Dist Label) (Publisher Liceaser) E E ;E
vk | 3| 13 | COME LVE wiTH ME ﬂ 45 | 5 | RIDE ME DOWN EASY
Roy Clark, Dof 17449 (Famoug) Btbibiy- Tare. ACA 740918 (Shaver/Refwm. BMI)
{House of Beyant, BMI)
39 | 39| & | WORKIN' ON P
Z 1 | 14 | BEHIND CLOSED DOORS Tammy EashFEpiElﬁ-ll:Fl‘!'Eﬁkliﬂl:nlumhu] (Tree, BMI)
m!:: ﬁ:&i“uii]lm {Calumbia) ﬁ
' 4 | TOD MUCH MONKEY BUSINESS
3 4|10 THE EMPTIEST ARMS IN THE WORLD Froddy Weller, Colwmbey 4-45827 (Aec, BMI)
tSvade Tom B ol s | 4| cooren
hatsniny Cash, Columbia L-45786 (Lowary, BWI)
B ?
V| & | wrsvormamesiuer gl e | o | omwame wne spooee ooe
Joery Lew Lewis, Mercury 73374 (Phonogram) (MCA. ASCAPY
w] Wl Eﬁ.ﬂﬂt 'ﬁg' Ema (Resaca, BMI) ﬁ 47 | 3 | SOUTHERN LOVING
Jim Ed Brown. RCA 74-0928 (Urschappel, 41}
6| 7| 11 | WHAT MY WOMAN CAN'T DO
George lones, Epic 5-10959 (Columbia) (Mtam/Mpee. BMI) 44 | 37 | B | DAISY MAY (And Daisy May Not)
Terri Lene, Monumeal 78565 (Columbia)
T ¥| 1| g e e
¥ ‘ ariposa,
57 2 | RAVISHING RUBY
ﬁ' 11 7 BABY'S GONE ﬁ Tom T. Hall, Mercury 73377 {Phonogram) (HalEnote, BMI)
Comway Twitty, MCA 40027 (Twilly Bird, BMI)
: : 46 | 50 | 3| JUST THANK ME
q 2112 | IFYOU CAN LIVE WITH IT David Rogers, Mlandic 45 2057 (Tren, BMI)
Bill Amderson, MCA 40004 (Stallion, BMI)
10 5 | 13 | SUPERMAN K (G EE: I"LE “ngﬁ.wg";! (Mlene, ASCAP)
m LBE, t,
Donma Fargo, Dot 17444 (Famoes)
(Prima Do, BMD) | - | 1| oowT FicHT THE FEELINGS OF LoV
* 14 g G0OD NEWS Charlie Pride, RCA T4.094F (Fi-Gem. BMI)
Jody Miiller, Epir 5-10960 {Columbia) (Algee, EMI) ﬁ L1 ] E‘uﬂw&g BI.IJE? eaos
7 dBTUIE] 10U ALWAYS COME BACK (To Hurting Me oy Moo My Py
] MEUBT, MEFCU ] m
et ) " ¥ ss | 3| manx vou ror seme vou
ﬁ 16 | 8 | BRING IT ON HOME (To Your Woman) Mel Tilliz. MGM 14552 (Harbour/Sawgraa, BMI)
lom Stampley, Dol ITE52 (Famess) (GallleasAlgee, BMI) 51 53 3 LOVING YOU
* 20 7 | SATIN SHEETS | Tomy Booth, Capiol 1582 (Blee Book, B[}
Jeanne Proell, MCA 0015 (Chagion, BMI) 52 57 3 LH“_EI r"IElGEﬂTllg.um WENT
1515 11 Y WH
%i';m TruhE.HI]ut 174428 (Famofy) (Gallico/Nlges, EMI) Vichi Lawrence, Bell 45,303 (PuRuss, ASCAP)
53 | 54 | 5 | THE FOOL I'VE BEEN TODAY
W(»| 5| s smen " e
SHi Age,
b4 2 | COME EARLY MORNING
17 | 13| 14 | A EHDPL:‘LPE&TP :EE: EII'.'Ili Do Williams, IMI 24 (Gold Dwst, BMI)
Chadtey Pride, 40884 (Blue Book, BMI)
5 | 5l 5 | TRUE LOVE
‘ﬁ 24 | 6 | KIDS SAY THE DARNDEST THINGS Red Stegadl, Capstod 3562 (Chappell, ASCAP)
Tammy Wynette, Eple 510960 (Columbas) (Adgee, HMI) ﬁ 7 ) YOU GIVE ME Y0
ﬁ' 22 | 7 | AINT IT AMAZING, GRACIE Bobby G. Rice, uum.ﬂji- Comntry 68-0107
Buck Owens, Capifol 3551 (Manding, BMI) {Harpeth, ASCAF)
20 | 12 | 13 | YOU CAN HAVE HER 57 | 59 | 4 | LIGHTENING THE LOAD
Waylon Jenmings, RCA T4-D886 (Bag City/Havard, B[} Porfer Wagoner, RCA 74-0923 (Dwepar, BMI)
21 | 10 | 14 | | LOVE YOU MORE AND MORE EVERYDAY 58 | 63 3 | JUST WHAT I'VE BEEN LOOKING FOR
;Tnﬁ;:ﬂmﬂﬁlmh 445770 (Don Dottee West. RCA 74.0830 (House of Gold, BMI)
: 59 | 62 3 | BETWEEN ME & BLUE
23 1| YOUY T Where
ﬁ EE% ﬂ%ﬁpmfmfmﬁﬁ;“ m:m:u;'ﬂm?;lm Me) ﬁ Fertin Hushy, ABC 16411 (Chappell, ASCAP)
T 6% | 2 | THE LONESOMEST LONESOME
ﬁ 27 g E.n'l“: IDEEAEBIIHE — ﬁ Pat Diaisy, RCA 740932 (Screen Gems-Columbia, BMI)
yne Remp, g,
12 | 2| DONT
ezt Oy e, Pr! 67 | 2| Here comes THE WoRLD AcaIN
2% | 25| 12 AFTER YOU Jokiney Bush, RCA T4-0931 (Screen Gems-Columbas, B8}
Hask Waliams, Jo. MGM 14485 (Chestmont, BAI) 63 165 | 5| circte me
ﬁ 13 6 | TIE A YELLOW RIEBON RODUND Oean Mullens, Trivme 7205 (Mamazon, ASCAF)
THE OLD OAK TREE
64 | 48 8 | | KNEW JESUS (Before H
ﬁ LAY, e AL e Glen Camphell, caspnlu:ﬂ mﬂ?{h:nuﬁs;ui]mﬂ
30 7 | SWEET COUNTRY WOMAN
Jehnny Duncan, Columbss 445818 (Chappell, ASCAP) ﬁ - 1 | CHARLIE
Tampall Exthe Glaser Brothers, MGM L4516 (Clager
28 | 21 | 11 | KEEP ON TRUCKIN' Brothers, BMI)
Dave Qudley, Mercury 73367 (Phonogram} (Newhksys, BMI) 66 | &2 y A SONG FOR EVERYONE
2|17 12 ﬁrﬂm .lgtm;'r] umu{t!“ mf.f Ray Griff, Dot 17456 (Femous) (Blwe Eche. ASCAP)
n i - )]
{Jack & Bal, ASCAP) - 1l | RAIN M !
i AN MAKI BABY OF MINE
W | 2 gﬂ"iiﬂgt EEEDII EaFﬁEE!{!.ulf hia) (MCA, ASCAF) el
arhg Mg . Meaument umioia
31| 32| 8| chamen 0 ] 2| e e
Joknny Russell, BCA V4-0908 (Hall-Clemenl, BMI)
- 1 | KEEP OUT OF MY DREAMS
Wr|s| of sowemonoses By St o 50 e s, 3
Ohcct Marem, SEENG 70 | 56 | 6 | THATS A WHOLE LOTTA LOVIN'
]3 35 12 DAISY A DAY Kenny Stasr, MCA 40073 (Tree BMIY
Fud Strunk MGM L4861 (Cosetie/Every Little Tune, ASCAP) ﬁ 21 1 | CALIFORNIA WOMEN
3| 36 6 | LET'S BUILD A WORLD TOGETHER Kenny Price, RCA 740938 (Sawgrass, BMI)
Geoege Jones & Tammy Wynetie, Epic 510963 {Columbia)
alal | 22 W= || peerme
kT iHm edn Gems Colushia/
0| 5| SOUND OF GOODBYE/THE SONG Songpainter, BMI)
NOBODY SINGS
ery Wallace, MCA 40037 (4 Star, BMI/4 Star, BMI) 73 | 74 | 2 | THIS NNT NO GDOD DAY FOR LEAVING
ﬁ' i | S Nenny Serrall, MGM 14517 (Biue Crest, BMI)
Keis Woistoffesson, Monument 8571 (Cofumbia) ﬁ — | 1 | THE GREAT FILLING STATION HOLD UP
(Resaca, BMI) Hm Buffert, Dunhill 4348 (Let Thare Be Music, ASCAP)
42| 4| GIVEA TAKE A LITTLE 7
w GEAUTILE IMEALTLE [ 75|75 | 2| avomen wav 1o sar caoere
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CLASSICOMMENT

Philips: The Shortest Way to
Success Is a ‘Straight’ Line

The straight classical road is
no narrow path to success for Phil-
ips Records, whose march 1o a
position of increasing strength has
yel to be sidetracked by overt steps
to woo the crossover, MOR mar-
ket. The label is not about to join
the “greatest hits" parade or adopt
any similar merchandising ploy in
the predictable future, according

to M. Scott Mamps, a&r chief.

Apparently none is necessary.
Since its switch to an all-imporn
policy four years ago, Philips has
enjoyed a dynamic growth pattern.
Last year, for instance, its volume
increased by 50 percent over that
of 1971, Miss Mampe noted.

“We plan to move heavier into
opera,” she said, and the company

By IS HOROWITZ

will continue to pursue its goal of
issuwing all or most of the works of
Berlioz and Mozart.

Tape also figures importantly in
the label's plans. This week Philips
will debut 1ts first imporied B-track
cartridges, with eight packapges
slated for the initial release. Popu-
lar classical repertoire will be fea-
tured, including the “Emperor Con-
certo” with Claudio Arrau, Vival-
di's “Four Seasons” with 1 Musici,
and other cartridges offering se-
lections by Bach, Beethoven,
Gershwin and Johann Strauss. The
cartridge imports list at $6.95.

As developer of the cassette,
Philips will naturally continue to
plug that tape configuration. Of the
company's average annual re-

Musicians Act Vs.
Runaway Productions

o Continued from page |

those charged are: Julius Baker,
Harold Farberman, Anton Juada-
eno, Eric Leinsdorf, Eugene List,
George Mester, Julius Ruodel, Sir
Thomas Schippers and Alfred Wal-
lenstein.

Although the AFM International
refused to comment on the alle-
pations, it did confirm that it was
carefully studying complaints made
by ICS0M, the official conference
of the AFM which represenis 37
orchestras in the U.S., Canada and
Hawaii. The move to bring charges
against those principals who re-
cord overseas without permission
first surfaced during 1CSOM’s an-
nual meeting, held last year in
Montreal. Subsequently, in Janu-
ary, charges were sent by the
ICSOM to the AFM on a dozen
individuals whom 1t felt was vio-
lating AFM rules (Article 24, Sec-
tion 6A). The names were chosen
from a sampling of those which
have figured in recent releases.

Pressure on Labels

“Our prime objective in doing
this is to alert the record companies
and to tell them that this is a very
serious situation which we cannot
just simply accept. We want them
to recognize that we want a fair
shake in recording. . . . The labels
must be made to understand that
they have a responsibility to the
organization and the American re-
cording concept,” the source smid,
“It 1s not our intention in the
least to penalize or harass the per-
former,” he emphasized.

“We have sought (o pget a re-

cording guarantee with the labels
through contractual means. But
this has failed. Our recording rates
have increased very slowly in com-
panson to our concert appearances.
Al one point, recording rates were
much higher. Now both concert
and recording rates are comparable.
This year we would like to get a
commitment from the labels for
us to record more orchestral works
in the U.5.," he said. The record-
ing contract between the symphony
orchesiras and the labels expires
at the end of July.

The complaints wind up with
AFM’s international executive
board, which decides on the merits
of each case individually after re-
sponses from the principals
charged.

lease of 70 albums, about half are
also made available on imported
cassette. Open-reel tapes are re-
leased through Ampex.

New Entry

A new eniry in the label’s Mo-
zart program iz a first complete
recording of the opera “Die Gart-
nerin aus Liebe,” written when
the composer was 18. It moves out
to the field this week. A “Don
Giovanni” is in preparation, the
early symphonies are being record-
ed by Neville Marriner, and the
last four symphonies, conducted
by Colin Davis, are due out be-
fore the end of the year. The
Quartetto Italiano is deep into an
integral edition of the string quar-
tets, All of Mozart's wind music
has been recorded by the label, and
Philips hopes to have its Mozart
project 90 percent completed by
the end of 1974, Miss Mampe said.

Philips’ recorded exploration of
the early operas of Verdi, already
launched with the earlier releases
of "I Lombardi” and “Attila,” will
be expanded this summer with a
recording of “Un Giorno di Reg-
no." During the next few years
the dutch-based company plans to
record one additional early Verdi
opera annually.

Much of the label's Berlioz proj-

ect with Colin Davis has already
seen release, but major additions,
including a complete "Damnation
de Faust" in the fall, are now on
the planning boards. “L'Enfance
du Christ” and “Harold in Italy”
are yet to come.
_ The Berlioz series has won Phil-
ips some of its biggest sales to date.
The “Te Deum" has moved some
25,000 copies since its release in
1970, Miss Mampe said, and more
than 15,000 sets of the Grammy-
winning “Benvenuto Cellini” have
been sold since last October.

Dutch Dealers in Japan
Meeting Favor Classical

By HIDEO EGUCHI

TOKYO—Dutch record dealers
are far more interested in the pos-
sibilities of selling classical albums
which have been recorded in Japan
rather than Japanese popular hit
singles. This was revealed at a
briefing for 16 members of the
Netherlands Association of Record
Retailers that was held here re-
cently on the Japanese music-
record-tape production and sales
ifmatinn by Nippon Columbia Co..
td,

ABC RECORI
#11362

[ —
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The Dutch dealers’ classical
tastes range from “‘evergreens” like
Beethoven's piano sonatas as re-
corded by Takahiro Sonoda, to
Japan's contemporary music such
as “The World of Stomu Yama-
sh'ta" according to their evaluation
of the albums available from Nip-
pon Columbia'’s export catalog.

At the “"musical” seminar, which
Billboard attended as observer, the
visiting Dutch group also appre-
ciated Hiroyuki Iwaki conducting
the NHK Symphony Orchestra of
Japanese broadcasting fame in a
sterec recording of Beethoven's
“Pastoral” No. 6. The com I:t:
set of nine symphonies wil
manufactured shortly in the UE
by Vox Productions, Inc. from
Nippon Columbia’s master record-
ings, according to Shigern Wata-
nabe, general manager—planning
of the Japanese company's record
division.

On the other hand. reactions
among the Netherlands record re-
tailers were mixed over Nippon
Columbia’s "Three hits in a row"
—1. "Onna no Michi" (Woman's
Way) by Shiro Miya and the Pin-

kara Trio, 2. “Kassai” (Applause)
by Naomi Chiaki, and 3. "Ga-
kuseigal no Kissaten” (Teahouse

of the Student's Quarter) by Garo.
All of the Dutch listeners favored
the runner-up over the No. | Jap-
anese pnp hit song, which has
sold some 3 million copies to date,
One dealer said that he would
bhe interested in selling “Onna no
Michi” if 1t had Dutch Ilyrics
Another said that the canzone-like
“Kassai” could win top honors at
San Remo.

(Continued on page 32)
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23
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34
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MAHLER: &th SYMPHONY
Chicago Symphony Orch. (Solti), London OSA 1295

SCOTT JOPLIN: PIANO RAGS, VOL. 1
Nonesuch 71248 (Elekira)

SCOTT JOPLIN: PIAND RAGS, VOL. 2
Joshua Rifkin, Nonesuch 71264 (Elektra)

SAN FRANCISCO SYMPHONY ORCH. (Dzawa)
BERNSTEIN: Sympheonic Dances From West Side Story
RUSSO: Three Pieces for Blues Band & Orch,

SIEGEL SCHWALL BAND

DGG 2530 309 (Polyder)

TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC., PRESENTS
SWITCHED-ON BACH
Walter Carlos/Benjamin Folkman, Columbia MS 7194

BACH: BRANDENBURG CONCERTI
Telefunken Hamoncourt-Conc. Musicus SAWT 9455/60-4

THE RED BACK BDODK
acott Joplin (Schuller) Angel S 36060 (Capitol)

BEETHOVEN: SYMPHONY =9
Chicago Symphony Orch. (Solti), London CSP 8

SOUNDTRACK: 2001: A SPACE ODYSSEY
MGM, SIE ST 13

HANDEL: WATER MUSIC
Leppard, Philips 6500-047 {Phonogram)

ROMED & JULIET
Berlioz/ Tchatkovsky/ Prokofiey (OZAMA)
DGG 2530-308

VERDI: ATILLA
Royal Philharmanic (Gardelli), Philips 670056

MARILYN HORNE SINGS ROSSINI
Londen 05 26305

SAINT-SAENS PIANO CONCERTI
Seraphim 6081 (Capitol)

HOLST: THE PLANETS
Boston Symphony (Steinberg), DGG 2530102 (Polydor)

HOLST: THE PLANETS
Los Angeles Philharmonic {Mehta), London CS 6734

THE SER HAWK
Mational Philharmonic Orch. of London (Gerhardi), RCA LSC 3330

STRAUSS: ALSD SPRACH ZARATHUSTRA
Los Angeles Phitharmonic (Mehia), London CS 6609

A CLOCKWORK ORANGE
Soundtrack, Warner Bros. BS 2573

OELIUS: VILLAGE ROMED & JULIET
Angel SBLX 3784

SHOSTAKOVICH SYMPHONY NO. 15
(Maksim Shostakovich), Melodiya/Angel SR-40213 (Capitol)

BEETHOVEN =9
Von Karajan, DGG 2720013 (Polydor)

SZELL CONDUCTS MOZART
G. Szell & Cleveland Orch., Columbia MG 30368

JULIAN AND JOHN
Bream and Williams, RCA LSC 2357

TEBALD! IN CONCERT
Renata Tebaldi, London 05 26303

LADY CAROLINE LAMB
Soundtrack, Angel S 36946 {Capitol)

HOROWITZ PLAYS SCRIABIN
Columbiz M 31620

GERSHWIN: RHAPSODY IN BLUE {Bernstein)
Columbia Symphony, Columbia MS 6051

SONGS BY STEPHEN FOSTER
Nonesuch 71268 (Elekira)

ANNA BOLENA

Beverly Sills, ABC ATS 30015/4

VERDI: RIGOLETTO

Sutherland/Pavarotti, London Symphony London OSA 13105
HOROWITZ PLAYS CHOPIN

Columbia M 30643

MORE VIRTUOSO GUITAR

John Williams, Columbia ML 6339

THE CHOPIN | LOVE
Artur Rubinstein, RCA Red Seal LSC 4000

PAGANINI: VIOLIN CONCERTD =3
Henryk Szeryng, Philips 6500.175 (Phonogram)

SIBELIUS: FINLANDIA
Sir John Barbirolli, Seraphim § 60208 (Capital)

VICTORIA DE LOS ANGELES
Songs of the Auvergne. Angel 36897

BERNSTEIN: MASS
Columbia M 231008

ARIAS | LOVE
Mana Callas, Angel § 36929 (Capitol)

LE SANC DU PRINTEMPS (Stravinsky)
Boston Symphony Crch. MT. Thomas, DGG 2503252 (Polydor)
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These are best selling middle-of-the-road singles compiled from

! E national retail sales and radio station air play listed in rank order,
% | =
THF
| =& . _§
E . E S TITLE, ARTIST
! : Label & Humlur (Dist. Label) (Publisher, Licensee)
1| 2| 5 DAMIEL l
Elton lahn, MCA 40046 (lames. BMI)
2| 3|10 OUT OF THE QUESTION
Giibert O'Sullvan, MAM 3628 (London) (MAM, ASCAF)
31 1 8 YOU ARE SUNSHINE OF MY LIFE
Stevie Wonder, Tamla 54232 (Motown) (Sten & Van Stoch/Black Bull, BMD
4 4 7 THE RIGHT THING TO DO
Carty Simon, Elekira 45843 (Quackenbush, ASCAP)
5 6 B AND | LOVE YOU S0
Perry Coma, RCA 74-0806 (Yahweh, BMI)
6 11 5 IT SURE TOOK A LONG, LONG TIME
Lobo, Big Tree 16,000 (Hell) (Famous, ASCAP)
7 8 B WILDFLOWER
Skytark, Capdol 3501 (Edsel. BMI)
8 513 TIE A YELLOW RIBBON ROUND THE OLD OAK TREE
Dawn, Bell 45318 (Five Arts, BMI)
9 10 7 THINKING OF YOU
Loggins & Messina, Columbia 4-45815 (lasperilla, ASCAP)
10 | 30 3 MY LOVE
[ Paul McCartney & Wings, Appla (361 (McCartney/ATV. BMD
11 | 16 5 I'M DOING FINE NOW
Wew York City, Cheisea 780113 (RCA) (Mighty Thrae EM!}
12 | 14 9 DRIFT AWAY
Dohie Gray, Decca 33057 (MCA) (Aimo, ASCAP)
13 9 |12 SING
Carpenters, ARM 1413 (Jonica, ASCAP)
14 | 18 3 STUCK IN THE MIDDLE WITH YOU
Stealers Wheel, ARM 1416 (Hudson Bay, BMD
15 ! 9 THE TWELFTH OF NEVER
Donny Osmond, MGM 14503 (Empress, ASCAP)
6 2 3 TEDDY BEAR SONG
Barbara Farchald, Calumbia 445743 (Duchess, BMI)
17 | 20 9 PLAYGROUND IN MY MIND
Chnt Holmes, Epic 5 10891 (Columbia) (VanieesEmidy, ASCAP)
18 13 7 IF WE TRY
Dun Mclean, United Artists 206 (Yahweh, BMI)
19 |26 3 FOOL
Eivis Presley, RCA 74.0910 (Chappell. ASCAP)
20 23 b EVERYTHING'S BEEN CHANGED
Fetih Dimension, Bell 45,333 {Spanka. BMI)
21 |15 13 PEACEFUL
Helen Reddy, Capstol 3527 (Four Score, BMI}
22 | 27 B PERCOLATOR
_ Hot Butter. Musicor 1473 (Meadowlark, ASCAR)
23 |17 |19 DAISY A DAY
Jud Etrunk, MGM 14463 (Seven Hrgh ASCAP)
24 |19 7 CHERRY CHERRY (From "Hot August Night")
Mell Diamond, MCA 40007 (Tallyrand, BME)
5 28| 3 COSMIC SEA
Thee Mystic Moods, Warner Brothers /586 (Medallion Avenue/Ginsong, ASCAR)
26 |25 7 THE INDIANA GIRL
Marty Cooper, Barmaby 5013 (MGM) {Wilbur/Martin Cooper, ASCAP)
27 31 | 3 CLOSE YOUR EYES
Edward Bear, Capatol 3581 (Eeyor, CAPAC)
28 | 13 3 BAD, BAD LEROY BROWN
T Croce, ABC 11359 (Wingate/Blendingwell, ASCAP)
N 37 2 I'M LEAVING YOU
Engelbert Humperdinch, Parrot 40073 (London) (Do-Gooder, ASCAP)
30 32 |5 (I'd Be) A LEGEND IN MY TIME
[ Sammy Davis, Ir, MGM 14513 (Acoff Rose. BMD
n|l=-11 A LETTER TO LUCILLE
Tom Jones. Parrot 40074 (London) (MAM. ASCAP)
2 (M4 2 HELLO STRANGER
Firg & Rain, Mercury 73373 (Monogram) (Cotillion/McLaughin/Lave Lane, BMI)
33 | - 1 NEVER, NEVER, NEVER
Shirley Bassey, United Artists 211 {Peer International, BMI)
J4 35 3 MAMA'S LITTLE GIRL
Dusty Sprnghield, Dunhill 4344 (Trousdales/Solder, BMI)
35 40 2 YOUR SIDE OF THE BED
Mac Dawvis, Columbia 4-45829 (Screen Gems Columbia/Songpainter, BMI)
k- 1 BEHIND CLOSED DOORS
Charhe Rich, Epic 510950 (Columba) (House of Gold, BMI)
37 |36 | 3 HEARTS OF STONE
Blue Ridge Rangers, Fantasy 700 {Regis. BMI)
38 |38 3 WASN'T IT NICE IN NEW YORK CITY
Tommy Leonetti, Columbia 4-45307 (Colgems, ASCAR)
39 (38 | 2 TELL HER IT'S SNOWING
Tony Bennett. MGM/Verve 10714 (Nava/Dotied Lion, ASCAP)
N | - 1 SHOW & TELL
Johnmy Mathis, Calumbia 4-45835 (Fuliness, BMI)
2

—— T S,

General News

LP’s Surge in Rag-Time Boom

® Continued from page

Hocutt, its general manager. “Qur
sales ot accounts are consistent.”

The distributorship services rag-
time to such clients as Empire
State, New York City; Summit,
Chicago: Eric Mainland, San Fran-
cisco;  Hotline, Memphis, and
others.

‘Hocutt toasts the two Joshua
Rifkin Nonesuch ragtime LP's as
starting the momentum, with An-
gel’s newly issued Scott Joplin's
“The Red Back Book™ by the New
England Conservatory Ragtime En-
semble as a major sales item ap-
pealing to both young listeners and
classical buffs.

“The interesting things about the
ragime movement is that it's
touching people outside the jazz
field who normally have been
close to the music,” Hocutt says.

Among the ragtime lines Rare
handles for national distribution
are Young, featuring Rod Miller,
who plays at Disneyland; Ethelyn.
featuring Bill Mitchell; 89-vear-old
Eubie Blake's own label EBM:
plus Euphonic, Good Time Jlazz,
Sounds, Scroll, and Arcane.
~ The Rare Record distributorship
15 an admunct operation of Ray
Avery's Rare Records retail shop
in Glendale. This outlet specializes
in all forms of old recordings.
Besides stocking the labels he dis-
tributes, he also one-stops rag on
other labels,

Besides recording activity, ad-
mittedly on a small scale, the rag
interest 15 also seen in other ways.

Law Requires
Profits & Cost

e Continwed from pape 3

raises by larger firms, but gave in
to the demand for disclosure by
firms making $250 million a vear
or more, when they lifted prices
more than 1.5 percent. This much
of a price rise 18 allowable under
the adminisiration’s New Economic
Policy, in Phase [III, without re-
gard to the effect on the overall
profit rate limits. Under the policy
still in effect, until the President
announces change, voluntary com-
pliance still requires firms to ad-
here to the base-rutes for prices
und profits set up in Phase I1, al-
though the profit rate base was
made more flexible. (Billboard 2
24/73.)

Over $250 Million Firms

Cost and profit figures submitted
o the government by the $250 mil-
lion a year and larger firms under
the amended law will make inter-
esting reading on whether the price
rises were based on aggregate earn-
ings or justified for individual
praduct or product lines, Theoret-
ically, all price raises under the
economic policy must be based on
cost increases (manufacturers can
include all costs in their calcula-
tions, but whaolesalers and retailers
must base theirs on customary
markup of new costs pussed di-
rectly on to them).

The Cost of Living Council has
noted that the allowable 1.5 per-
cent price increase above a firm’s
allowed base rate (without regard
to effect on profits) can be based
on a_h aggregate, or in relation o
an individual product or product
line—provided this is the way the
furm has customarily functioned:

“If a firm did not historically in-
crease prices in a direct relation-
ship of individual product or prod-
uct line cost increase, but rather on
an aggregate basis, it can continue
to do so. However. if a firm in-

Jingles & Label

HUNTSVILLE, Ala.—Dreama-
chine Productions, a new label.
has been founded here by Rip
Conn. Signed to the company are
two local artists, Joe Lagano and
Franky Lowry. Dreamachine will
record at Widtet Studios in nearhy
Muscle Shoals and will also pro-
duce advertising jingles

www americanradiohistorv com

Max Morath, who used to record
for Epic, tours the country with a
successful one-man show, and is
currently heard on some Bell Tele-
phone radio commercials, He has
a “twofer” package out on Van-
guard, Eubie Blake's recent ap-
pearance on the “lohnny Carson
Tonight Show™ on NBC-TV was a
resounding success and he is sched-
uled for other national TV appear-
ances,

The musical approach 1o rag.
as evidenced by the new record-
ings, including Angel's, 15 to em-
phasize the Euvropean background
of the music rather than the cheap,
honky tonk association with sleazy
night clubs.

The Arcane L{I:IEI has ties to the
Maple Leaf Club in that its two
LP's were recorded by members
of the club under the name.
"Dawn of the Century Ragtime
Orchestra.” Owner David Bourne
plavs cornet with the orchestra.

The Maple Leaf Club s six
vears old, has 1,200 members and
a headguarters in downtown Los
Angeles. The organization consists
of vyoung and old ragtime buffs
who gather monthly to hear their
favorite form of music, usually at
someone’s house or at a Shakey
Pizza Parlor. Twice a month it
publishes the Rag Times, a 12-page
bulletin of news about ragtime and
Dixieland music.

RCA, Atlanta Station
Sponsor Wayne Contest

NEW YORK—Atlanta area high
school siudents are providing a
promotional thrust  for  John
Wayne's new RCA album, “Amer-
ica, Why | Love Her," via an essay
contest being conducted by WPLO,
Atlanta radio station.

The contest is being sponsored
by RCA Records through s dis-
tributor, Music Two, along with
the Amoco 0il Company and five
Atlanta area American Motors
dealers.

Competition is open to all high
school students and entrants are

Large Cos. Air
for Price Hike

creases prices in areas other than
where cost increases occurred, it
should be able to explain the basis
for its action. In general, the more
unretated a price increase is to a
specific cost increase.” the shakier
the ground for the firm if called on
to explain the busis for a price rise.

The Cost of Living Council has
also corrected a misunderstanding
about the more generous choice of
fiscal years on which firms could
base their profit-margin allowance
in Phase IIl. The regulation al-
lowed a selection of any two of
these fiscal wvears: the last three
fiscal vears ending before Aug. 15.
1971, and any other fiscal year
completed on or after that date.
However, a correcting announce-
ment warned that the firm could
not use in its base-rate calculation,
the fiscal year for which compli-
ance was being measured—even if
the firm had completed the year.

being asked to submit an essay
of 100 words or less on the title
subject. The first 50 entries will
receive copies of the Wavne LP.

Judges at WPLO will narrow
the field to five finalists, each of
which will receive an American
flag that has flown over the na-
tion's capitol, 1o be awarded to
the school attended by the final-
ist. Finalists will also receive a
copy of the Wayne album. an AM/
FM radio, a choice of 12 albums
from the RCA catalog. a Polaroid
camera and 100 gallons of Amer-
ican  gasoline,

From the finalisis, a grand prize
winner will be selected. Winner
will receive an American Motors
automobile. to be donated to the
Driver Education program at the
winner's school; a basic RCA
classical library, to be donated to
the winner’s school; a basic RCA
library, 1o be donated ot the win-
ner's school; a 31,000 savings
hond: and RCA portable color
television; a portable stereo sys-
tem; and a private showing of
Tohn Wavne's latest film. "“"Wednes-
day Morning,” for the winner and
50 invited guests.

Concurrent with the contest is a
dealer window display in-store dis-
play contest for all Atlanta area
record dealers. The winner will
receive a $100 savings bond.

Joint NARM Meet

LOS ANGELES — The newly
elected 197374 NARM board of
directors holds its first meeting
Tune 3-5 at the Century Plaza Ho-
tel here. Included on the agenda
15 a full-day conference with the
Manufacturers Advisory commit-
tee. consisting of top executives
from 22 major record companies

Dutch Dealers in Japan
Meeting Favor Classical

o Continued from page 31

For further evaluation. the visi-
tors were presented with Nippon
Columbii's PCM (pulse code mod-
ulation) recording of “1I'Orchestre
de Chambre Jean-Francois Paillard

i Tokio™ and QX (QuadXira) disk
of “Revolution—Norio Maeda's
Original  Album™  that  features
modern arrangements of some
Bach fugues and preludes.
Toured Center
Besides attending the seminar

and inspecting Nippon Columbia's
recording studios, the Dutch deal-
ers tourgd Tokyo's vast Akihabara
wholesale center that playved host
about the same time last yeur lo
a Netherlands group of electric
dppliance dealers. The record re-
tailers expressed some surprise over
the peaceful co-existence of the
CD-4, 5Q and RM quadraphonic
cisks in Japan and the prolifera-
tion of 4-channel home stereo en-
sembles compatible with all three
systems,

Among other surprises, they
were amazed to learn that there
are SL000 retanll outlets in Japan
today for pre-recorded music tapes
as compared to 6,000 retailers of

MAY 12,

phonograph  disks. They also
learned that there is practically ro
rackjobbing in this country.

Last vyear, with the return of
Okinawa and its elimination as
Tapan's main export outlet for
records, sales of Japanese disks
overseas amounted to only abow
$645.000 at the then-official rate
of 308 yen to a U.S. dollar,

The 16 members of the Rotter-
dam-based Nederlandse Vereniging
van Grammofoon-Detailhandelaren
who toured Japan for the first time
are: J. J. Dijksterhuis, E. H. Eek-
hoff, H. Heffels. W. Herman, R.
Huiske, the van Ijsselmuidens, Mr.
& Mrs. R, Koopman, Mr. & Mrs.
M. van Praag, Mr. & Mrs. J. Put-
man, J. van Valderen, and Th.
Vilters,

Besides Motoji Yoshizawa. Nip-
pon Columbia’s managing director,
the officials of the company's rec-
ord division who briefed the Duich
group are: Toshio Kikutsugi, man-
aging director; Mitsugu Kumamoto,
general  manager, headquarters;
Tamotsu Hanzawa, general man-
ager, international repertoire. and
Takayasu, manager. international
relations.
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TEAC Mass Buyer Focus;

Domestic Production Increase

LOS ANGELES—TEAC Corp.
of America is moving further into
mass merchandising and independ-
ent retaill outlets as well as the
audiophile dealers they are closely
identified with, expanding their
cassette line to help broaden their
retail base, planning a broadening
of reel-to-reel promotion and ex-
panding sales training.

In addition, the firm will also
move more deeply into U.S. pro-
duction and will expand advertising
to reach women's magazine and
more consumer oriented media, in-
cluding television.

“We are already in a number of
outlets besides the audiophile
store,” said vice president and gen-
eral manager George DeRado,
“but we want to further broaden
our base. To get the volume we
want, we need 3,000 to 4,000 out-
lets. There are about 3,500 audio-
phile dealers in the nation and of
these about 2,700 are acceptable
to any manufacturer. This means
we have to go to other outlets,

“The dealer who goes into hard-
ware has to make a commitment,”
DeRado added. "It takes a pguy
willing to make an investment for
display material and backup stock
and a guy willing to leartn. We
have a sales (training program
where we will show a dealer how
o set up a demonstration, how to
approach a customer and what 10
point out in the way of features.
For example, we display one of
our cassettes and one of our reel-
to-reel units together and ask the
customer to tell which is playing.
Selling cassette decks in this way
we're really selling against our-
selves.

“We have a broad training pro-
gram,” DeRado continued, “be-

BLANK
CARTRIDGES

Best quality—lowest prices

—Ampex B-Track Cartridge 26¢
—Ampex 8-Track Cartridge 68¢up
—Ampex Head Cleaners 50¢

-100% Guarantee
—C.0.D. only
Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(B17) 767-1457

wOow

DOUBLE HEADER

Head and Capsian Cleaner

® Unique double-ended construc:
tion-head cleaner at one end,

capstan cleaner at other

By BOB KIRSCH

cause we are dealing in a special-
ized area. It takes some selling to
move product starting at around
$250. We send out a ‘TEAC Teach

Talk® bulletin, go over features in
layman’s terms and set up seminars
in various cities. The rep sets up a

(Continued on _page 40)

JULIAN MORRIS, executive director of Automotive Parts & Accessories

Domestic Turn;
Ill. Speaker Co.
Sales Booming

By EARL PAIGE

ANTIOCH, Ill.—The recent dollar revaluation, improvements in
vinyl construction and quadrasonic sound have combined to give
U.S. speaker manufacturers an unprecedented marketing opportunity,
according to Herb Gefvert, Technisound here. Gefvert said his
firm, basically a year old, has a $2 million backlog of orders. While
Gefvert’s boom is basically domestic oriented, other U.S. speaker
manufacturers have even reported increased export sales, among
them Jensen Sound Laboratories (Billboard, April 14).

Actually, Gefvert and his father, Henry, have been in the speaker
business since 1931 under the Crescent Industries banner, but the
firm never until recently produced cabinets, having been involved
in components such as drivers. Now the firm is offering five models

of bookshelf speakers and one floor console ranging in list price
from $49.95-$249.95 and is offering car stereo speakers as well,

Assn., draws first capsule in space drawing for the 5th annual show ab
McCormick Place, Chicago, to be held October 22-24, Handling space
assignment are, from left: Rhoda Gorra, Edith Raines, Dora Scheilz,
and Karen Himm. The show is about 12 percent ahead of last year's

exhibitor registration; 452 exhibitors will occupy 1,052 booths.

Over the years, the Gefverts produced speaker components and sys-
tems for Fisher, McIntosh, Acoustic Research, Admiral, Bose. J. B.
Lansing, Zenith, KLH, Magnavox, Philco, RCA and Rectilinear.

(Continued on page 39)

Irish Bows TV Tape; Zigman Blasts Discounts

By RADCLIFFE JOE

NEW YORK—Irish Magnetic
Recording Tape will have its first
blank loaded videocassette in 30-
and 60-min. lengths at the upcom-
ing June Consumer Electronics
Show along with an Irish 3-Pak
and a new 40-min. blank cassette.
But Sol Zigman, president, said
price cutting in blank tape has kept

Irish from
products.

“If blank londed tape prices are
not stabilized," smid Zigman, “the
very life of the industry will be
threatened.”™

The Long Island based firm will
also show a %i-inch open reel
video product that holds 30 min-

releasing more new

Ex-Rock ‘Star’ Seeking Fame
As Tape and Player Retailer

By ANNE DUSTON

CHICAGO—What does a rock performer do when he misses
his chance at fame and fortune? Aggressive Chuck Madden, 25, who
left the rock group Chicago when they were still known as the Miss-
ing Links, has opened his second Buffalo Bob record and tape store
with his dad, with long range plans of more stores in the Chicago
north and northwest suburbs. *My goal is to sit back and count the

money,” Madden said.

Store No. 2, with a heavy emphasis on car stereo units, was
opened in Des Plaines, IIl., in January, an area virtually free of com-
petition, Madden said. After leaving the Missing Links, Chuck
worked in the Niles store with his dad Bob Madden while teaching
guntar and booking local groups as the Now Sound Attraction book-

Ing agency,

Offering discount prices on equipment and tapes and records
has kept Chuck too busy to hold the Grand Opening planned for
February, While all seven car units by Pioneer are sold. the best
selling is an 8-track unit with FM stereo, offered at a discounted
$99.95 from a $119.95 list price. Electrophonic equipment is also
offered, and Panasonic is sold on an order only basis.

DOUBLE
HEADER

HEAD CAPSTAN
CLEANER CLEANER

head deaner

“We anticipate losing some sales
because we aren't set up for instal-
(Continued on page 39)

5 ITA Groups
Key Standards

TUCS0N — Five International
Tape :ﬁ.ssn. (ITA) committees will
meet in Chicago May B-11 to at-
templ to coordinate industry stand-
ards in setting voluntary minimum

utes of tape on a five-inch reel.

According to Zigman, the video-
cassetle product to be shown will
be designed for use in the Sony
¥i-inch U-Matic videocassette ma-
chine, and will initially use chro-
mium dioxide tape. “However,”
he added, "the use of chrome will
be but a temporary measure, and
we will eventually move to a co-
balt doped iron oxide product
which we believe is better suited
lo the indusiry's needs.”

Also planned for release at the
Summer CES 15 a new Insh 3-Pak.
This product is three 261 Profes-
sional Series C-60 cassettes in a
plastic bﬂﬁ' that will be sold for
less than $1 to the distributor.

‘Another new Irish product that
will be debuted at the show is a
40-minute cassette, "This," accord-
ing to Zigman, “will replace the
firm's C-30 cassette, which out-
side of educational applications,
was largely unsuited for use among
music recordists.

Irish will beef up and re-intro-
duce its 4-pak blank cassette and
B-track cartridge line, which was
introduced last year, and, accord-
ing to Zigman, has since found
much favor among the buying
public.

The 4-pak features either four
cassettes or 8-track cartridges in o
plastic storage case designed to
hold twice that amount. According
to Zigman, this item has been a
big seller in most discount houses

LEADING TAPE
DUPLICATING SUPPLIER
TD THE WORLD

Z\
) ...brings you
—

?nd mass merchandising retail out-
e1s,

With the exception of the C-40
cassette, Irish will not release any
new cassette or 8-track products,
and Zigman blames the softness
of the market, created by a number
of price cutting firms, on his deci-
sion to withhold new product.

Zigman also predicted that un-
less blank loaded tape prices are
stabilized, the very life of the in-
dustry would be threatened

do you

need B-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Cet in touch with EMPIRE
MACNETIC INDUSTRIES
— the one stop for all
your duplication or blank

loading requirements at
LOWEST PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

the world’s
best buy

In automatic
tape
splicers

Polishes head and capstan
shaft without damaging sur-

face, eliminating wow and flut
ter.

BETTER MARKUPS THAN
STANDARD HEAD CLEANERS.

TAKE ADVANTAGE OF QOUR
PRE-SHOW SPECIAL

Quantities 100 500 1,000
Prices 75 .65 50
Add 7¢ for Blistering

TAPE SERVICES, INC.

P.O. Box H, Pennsauken, NJ 0B110
Phone (609) 665-3323

See us at booth 9142—Lobby Level CES
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standards for software and hard-
Ware.

Meeting will be: the Audio Cas-
settle Interface Committee chaired
by Ed Hanson of North American
Philips Corp., (8); the Audio B-
track Hardware Interlace Commit-
tee chaired by Bill Huber of Mo-
torola  Automotive Products (9);
Audio Duplicating Committe e
chaired by Ed Sharton of Colum-
bia Records (10); the Audio 8-
track and Audio Cassetite Media
(Software) Committee chaired by
Don McCoy of Ampex Music Div,
(10); and the Committee on Video
Raw Tape chaired by Arthur An-
derson of Wabash Tape (11).

SN 0N} BRI A OF T
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tape drive
v cleaner

wwWw americanradiohistorv com

It is shown here
mounted on the
Electro Sound
100-48C tape winder
for cassetle
operation

AUDIOMATIC
CORPORATION

1300 AVE. OF THE AMERICAS
HEW YORE. NEW YORK /0019

TELEFHOME (317} 303-48T0
CARLE: AUPSIGEATIE TELIE 15-Rd1H

ELECTRO SOUND 200
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Self-Aajusting Tape Folder

PITTSBURGH—Amerola Prod-
ucts Corp. has developed a self-
adjusting record or tape folder
that can hold anywhere from one
to 75 records or tapes without sap-
ging, :

The unit, which opens automati-
cally as tapes and records are in-

serted, is designed either for table
or desk top use, and is available
in two sizes and a wvarety of
colors, ranging from black & white,
through beige, red, avocado and
grey.
The *“Folder-Holder” is avail-
(Continwed on _page 40)

Audiovox in-Dash Car Stereo Push

NEW YORK — The Audiovox
Corp. is gearing for what it ex-
pects to be a booming year for
the sales of in-dash automotive
tape player/radio combinations.

The planned Audiovox thrust
into the in-dash, auto sound tape

player/radio market, is being trig-
gered by industry projections that
some $42 million worth of cas-
sette hardware, and between $180
and $200 million worth of B-track
hardware will be sold in this coun-
try at the retail level during 1973.

Announcing the new
Maxell Ultra Dynamic cassette.

We've added
a little more Ultra to the Dynamic.
)

When we decided to bring out our
new Ultra Dynamic tape cassette, we asked
ourselves a question. “"How could we im-
prove our cassette and at the same time
make the r dealer a little more happy
and a little less poor?”

Our smallest improvement
is our biggest improvement.

We've reduced the size of the PX
gamma ferric oxide particles on the ta
surface. And increased the quality of tﬁ:
sound. The Hz now go up to 22,000 Hz; the
signal-to-noise ratio's now 8dB above ordi-
nary cassettes; and we've widened the
dynamic range. Quite dynamically.

Other improvements to
improve your business.

We've also designed a new metal
frame which holds the pressure pad much
more securely than ever before. Plus a five-
second timing leader that's also a head-
cleaner.

Round screws in square holes.

And lastly we've started putting our
screws into square holes. Square holes are
better than round ones because when the
screws are screwed in, the plastic shavings

34

from the threads get trapped in the corners
of the holes. So they can't cause trouble
jumping around in the works.

Our new long-playing cassette is shorter.

We're also bringing out our new im-
proved (UDC-46 cassette. It's twenty-three
minutes per side. Which very conveniently
just happens to be the approximate playin
time of the average long-playing record.
(Our other cassettes are 6(?, 50 and 120.)

It all adds up to better Maxell UD
cassettes. Better cassettes mean happier
customers. And happier customers mean
more sales.

And you know who's happier then.

Our business is improving.
So can yours.
Maxell Corporation of America, 501 Fifth Avenue, New York, New York 10017

www americanradiohistorv com

xell.

According to Marty Novick, vice
president of sales for Audiovox,
his company anticipates that in-
dash installations of B8-track and
cassette equipment with AM/FM
radios will account for more than
half of the projected sales growth.

Novick added that in-dash auto-
motive stereo sound is already af-
fecting the automotive sound mar-
ket even more than FM affected
AM at its inception.

The Audiovox executive contin-
ued, “We at Audiovox are pre-

ared for this in-dash auto sound

oom by having available what we
believe to be today's most com-
prehensive line of tape player/car
radio combinations for in-dash in-
stallation.”

The new Audiovox auiomotive
tape player/car radio line will go
on display at the upcoming June
CES in Chicago. Among the units
that will be shown are the model
C976, an B-track tape player with
AM/FM/FM multiplex push but-
ton stereo radio.

The unit which carries a $299.95
rice tag features 1B transistors,
our integrated circuits and 12 di-
odes. It offers AM sensitivity of
less than 15 uv at 20 dB S/N ac-
cording to Audiovox technicians.
The unit's FM sensitivity is less
than five uv at 30 dB S/N with a
FM stereo separation of less than
20 dB, and a vari cap diode AFC
system,

The unit operates on eight watts
of power output per channel, has
stereo indicator lights, local/dis-
tant switching capacity, front-to-
rear balance control, left-to-right
balance control, and automatic or
manual track switching.

The next innovative auto unit
from Audiovox 1s the C975, also
an in-dash stereo 8-track tape play-

er with AM/FM/FM multiplex
radio,

The unit has in-dash mounting
capability in the radio opening of
most domestic and foreign cars.
Also featured are extra-power tun-
er/amplifier consisting of 16 tran-
sistors, six ICs and 14 diodes. It de-
livers seven watts of power per
channel, has wow and flutter of
less than 0.25 percent, and a fre-
:ﬂ:un::.r response of 50 to 10,000

z.

AM sensitivity on the model
C975 is reportedly less than 15
uv at 20 dB. FM sensitivity is less
than five uv at 30 dB. FM stereo
separation 18 more than 20 dB.
There are also a vari-cap diode
AFC system, volume, tone, bal-
ance, tuning, channel selector, ra-
dio/tape switch, AM/FM switch
and local/distance switch, The
unit lists for $174.95. A companion
to the C975 is the C974 which
comes without an FM radio and
lists for $129,95.

Audiovox which recently en-
tered into a major agreement with
the Data Packaging Corp. of
Cambridge, Mass., to market that
company's line of Dynasound
blank loaded cassette and B-track
tapes and accessories, will also
show a Dynasound “Stow-A-Way"
cassette storage unit which holds
up to 32 cassettes in an attractively
designed storage cabinet requiring
a mere seven inches of shelf space.

The unit is constructed on a
“lazy susan" base, is packed in
color cartons to attract impulse
sales, and lists for $9.95. Cas-
settes can be stored in the unit in
or out of their original boxes,

Audiovox is packaging the entire
equipment and accessory lines with
merchandising programs designed
to help the company’s distributors,
dealers and retailers establish prof-
itable Audiovox departments in
their stores,

n merchandising the lines, Au-
diovox will place emphasis on the
fact that all Audiovex automotive
equipment lines are pilfer-proof,
eliminate unsightly under-dash in-
stallations, and are all available
with custom installation kits re-
gardless of make or model of car,
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New Products

MIDLAND'S AC/DC portable cassette recorder with built-in condenser
mike, Model 12-111, lists at $39.95. Unit features automatic level
control to equalize sounds both near and far from microphone.

SANYO ELECTRIC'S stereo pho-
nograph, Model SPT110, features
a microphone that enables lis-
tener to sing along with records,
hearing his voice amplified
through stereo speakers. Unit
retails for $49.

PAMASONIC has released an
automatic reverse stereo cassette
player with an FM/AM radio. The
player, Model CQ-747, accepts
cassettes short end first, using
an elevator system to draw in the
cassette.

PIONEER'S model PL61 15 a
stereo turntable with DC servo
brushless Hall motor.

ARYIMN has brought out a portable
monaural phonograph, playing 33
and 45 rpm records. The blue
and white Model 10P26-15 fea-
tures a 7 in. turntable with pop-
up 45 rpm spindle. Phonograph
retails at $19.95.

STANTON MAGNETICS developed
a 4-channel headphone that ac-
commodates both discrete and
matrix sounds and stereo. Dyna-
phase Sixty Five-Four C lists at
$64.95.

SANSU|l has added the Model
SF-1 surround-sound omni-radial
speaker to its line. Priced at
$139.95 per speaker, unit is de-
signed for recreating 4-channel
stereo.
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Mil Army Sale
—Audio Devices

WASHINGTON—The Depart-
ment of Defense has announced
that Audio Devices, Inc., of Glen-
brook, Conn.. is being awarded a
$1.777,972 firm-fixed-price con-
tract for recl-to-reel audio magnet-
ic blank recording tape. The award
followed competition in which five
bids were solicited, four received.
The contract was awarded by
Headquarters for Army & Air
Force Exchange Service, in Dallas,
Tex., and the tapes will be resold
at post exchanges worldwide, Army
sources explain.

Those interested in exactly what
the tapes will sell for can request
the information of the Dallas head-
guarters, which sets its own guide-
lines for markup of Exchange
items sold. Markup could run be-
tween 4 and 10 percent, by rough
guess, probably nearer 10 percent.
was one informal estimate. (Record
albums with $598 hist sell for
about $3.50, in many cases, and
sometimes as low as $2, it was
pointed out. Markup guidelines are
subject to wvariations and excep-
tions.)

Sales Booming

o Continwed from page 33

Gefvert, who spent two years at
Hammond Corp., offered some
background on the current boom,
“The first revaluation made a big
difference,” he said, “but the re-
cent one is causing a complete
collapse of Japanese exports of
speakers 2-cubic-feet and larger.
There used to be a psychology
about if it was made in Japan it
had to be better and some of this
rubbed off on speakers, but actual-
ly the Japanese never contributed
to the state of the art in speakers.
Their products never .came up 1o
a really high standard in terms of
performance and packaging. And
many of the raw products the Jap-
anese used had to be imported in
Japan.”

However, a major breakthrough
occurred after the speaker manu-
facturers switched from the tradi-
tional walnut veneer used in cab-
inetry up until 1952, Bul even
then, imported speakers held forth
until around 1969 when Bill Wernz
of Winona [ndustries developed
a vinyl grooving system and ap-
proached Philip Morse of Elec-
trophonic.

Technisound's big break came
when the NBC buying group de-
cided last year to test the line in
15 markets. “We grew from a
firm with a $10,000 backlog to
one with a $2 million backlog"
MNow the factory will be enlarged
another 10,000 square feet and
will be adding reps, “Once we do
an honest job of delivering our
present orders,” Technisound has
only one rep at the present time,

Shipping 15 no handicap when
dealing with major accounts, Gef-
vert said. “We ship in 5,000 pound
lots, which is about a semi-trailer
load and the rate is very advan-
tageous.”

Speakers are a "blind item"™ ac-
cording to Gefvert, who bemodsns
the lack of standardization. He
said there are many technical
problems not yet brought to the
forefront in terms of quadrasonic
applications,

“"Our ears are directional. It's
very important that we acknowl-
edge this physical reality and ful-
ly appreciate it in the design and
placement of ciuadramnic speakers.
To squirt out frequencies of 10,000
to 15,000 cycles in rear speakers
will completely destroy the listen-
ers’ perspective. This creates ac-
tual physical discomfort. [ have
seen people walk away from quad-
rasonic demonstrations and say
they are confused, and 1 believe
this is a physical manifestation.”
Gefvert recommends for front
right and left speakers below 5,500
Hz hemispherical dispersion; above
5,500 Hz vertical 90 degrees and
horizontal 90 degrees; rear right
and rear left no response bhelow 90
Hz or above 4,000 Hz, all repro-
duced frequencies hemispherical.
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Ex-Rock ‘Star’

o Continued from page 33

lation, although we can do it if
the weather is nice,” Chuck said.
To offset this problem, agreements
have been made with private par-
ties who will install for a $15 fee,
compared to the vsual $25 fee.

In home entertainment Chuck
carries the low priced lines and
most popular, with AM/FM,
changer and separate speakers.

Four channel equipment has not
been moving well, and this is at-
tributed by Chuck to the confusion
of the different systems and the
lack of software availability, Quad-
rasonic car units account for one
percent of sales, and quadrasonic
tapes for two percent of sales. The
Columbia SOQ albums are stocked,
but Chuck plans to switch to the
IVC CD4 discrete albums when
they become available through
WEA. “I believe WEA has a very
good product, and 70 percent of
my stock is their product.” Mad-
den said.

The 1,000 8-track cartridges are
displayed in two large “reach in”
floor cabinets; 300 cassette tapes
are displayed in a locked case. The
2,500 albums, in browser racks,
are separated in categories and
then artists. Categories include
rock, sound tracks, easy listening.
jazz, comedy and quad.

Discounted prices on tapes are
$4.95 for $6.98 tapes and $5.85
for $7.98 tapes. LP's are dis-
counted from S498 1w $2.99
$598 to $3.89, $6.98 to $4.59.
59.98 to $6.49 and $11.95 to $7.87
Top 40 singles are sold for § .79,
Occasional weekly specials adver-
ised on FM stations WGLD,
WDAI and WBBM offer albums
discounted from $5.98 to $3.49 or
$3.29, and tapes at $4.49,

Customers at the second loca-
tion seem to be more knowledge-
able about music and request a
wider wvariety, things that might
be ten years old, although 75 per-
cent of the music sold is rock.
Chuck keeps tuned to WXFM-FM
at nmight and WDAI-FM during
the day to determine what new
albums are getting air plav.

Because of locked cases, pilfer-
age has not been a problem, al-
though one has been apprehended.

Seeking Fame

“We plan to take a hard stand
and use this as an example that
we will not tolerate theft,” Madden
said. A form of pilferage that
Madden tries to protect against is
returns of “defective” merchandise
that customers buy, record at
home, and then attempt to return
as defective. To counter this, Mad-
den tries out the merchandise when
it is returned and will not give any
compensation if the record or tape
is okay. If defective, he will offer
to exchange it., but will not give
a cash refund.

The stores operate on an [1-9
schedule during the week, and 10-
6 Saturday, 12-5 Sunday, with one
helper.

New TDK Book

NEW YORK—TDEK Electronics
has updated its popular 48-page
booklet “The TDK Guide To Cas-
settes” and is offering it free, upon
requests to dealers and recordists
around the country.

The colorful, pocket-sized book-
let 15 crammed with facts and tips
for those who want to learn more
about tape recording technigues,
and how to get more rewarding
results from home recordings.

According to TDK officials, the
book is the most comprehensive
one of its kind being offered and
is, basically, a short course in tape
recording technology and termi-
nology for the layman. Included
among its pages are explanations
of the various types of tape for-
mat and their relative merits and
applications.

As the book's title indicates, em-
phasis is on the cassette, with sec-
tions on how to obtain the best
results when recording, how 1o
care for cassettes, how to perform
routine maintenance design features
and construction details, and how
o make minor repairs.

There is an explanation of
TDK’s rigorous test and inspection
methods, as well as a glossary of
terms, and a description of TDK's
full line of 18 dif?erent cassettes
in a five model series.

Dealer and consumer inquiries
for the booklet should be for-

warded to TDK's Long Island,
MN.Y., offices.

fanstichl

a/ the hard
tofind neecdle

Ptanstiehl dealers know
they have the source with
the best selection of thosa
hard-to-find needles . . .
especially for those aver-
changing import models.

When you have a problem in finding the needle you need — your chances
are good that you'll find it in our catalog. Write today for complete _
information about becoming a Pfanstiehl dealer and have the complate line

SALE!

of diamond and sapphire phonograph needles!

3300 WASHINGTON ST. / BOX 498
WAUKEGAN, ILL. 60085

SALE! SALE!

ONLY

$2.25

50 up $2.75
100 up $2.50
200 up $2.40

300 up $2.35
400 up $2.30
500 up $2.25

#54 B8-Track CARRYING CASE

Holds 24 8-Track Tapes

Custom (ase Mfqg. Co., Inc.

DISTRIBUTORS
PRICES
AVAILABLE

Depl. MW. 6232 Bragg Blvd.
P.O. Box 5625, Fayetteville, N.C. 28303
Phone: Area Code 919-B67-6111
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BASF Push on Premiums

BEDFORD, Mass.—BASF Sys-
tems, Inc., has made a major move
to capture a piece of the lucrative
premium  market. The company,
which recently mounted a major
consumer drive with its line of
blank loaded cassette and B-track
tapes and cassette recording equip-
ment, will launch its premium
market drive at the annual Premi-
um Show scheduled for the WNew
York Coliseum starting Wednes-
day (9).

According to BASF's marketing
manager, Gerard Berberian, the
importance of the premium market
to the overall growth plan of BASF
Systems, has prompted the com-
pany to establish a completely new
division that will address itself ex-
clusively to the premiuvm market.

i
Al

LLALY |
il

VALY
& '-’I-"ll'l

-

PIC-A-TAPE

INTRODUCES THE

EASY LOCK
DISPLAY RACK

For Only $19.95

The Pic A Tape stereo dis-
play rack holds 75 8-track
stereo tapes and provides
easy accessibility for the
sales person as wall as easy
pbservation and examina-
hon oy the customer

The nickel plated steel rack
Is specially designed 1o
make It theft proof and
maintanancea rga

A unique feature of this new
Pic A Tape rack is the ability
to stack them. This means
g5 sales increase you can

your inventory
wilhout using additional
shell space

Order Now for immediate
delivery — Orders shipped
within 24 hours.

Single Orders 524.95 each

Packed 4 in a Carton
(Knocked down)

$19.95

FO.B Oulghama City

PIC A Tape

P.O. Box 12044
Oklahoma City, Oklahoma
405 943-5646

Pmtent #3 475 0T

Heading the Premium division
is Robert Murphy, who will su-

pervise a staff of specially trained

premium sales representatives lo-
cated in such key cities as New
York, Chicago and Los Angeles.
A national network of field repre-
sentatives 15 also being established
for premium sales,

Berberian stressed that his firm's
premium market thrust is not an
impulsive move, but one based on
intensive research by BASF into
that area. “We are convinced,” he
added *‘that the premium market
is one of great potential for us.
It is also a very specialized market,
and we thought it would be unwise
of us to try to service it with our
regular sales staff, hence the de-
cision to form a separate division.

Berberian said -that initial re-
sponse from premium buyers has
so far been most encouraging. He
added that a significant percentage
of his company’'s marketing and
merchandising budget for tape
products will be channeled into
establishing BASF's name in the
premium field.

CBS Blank Tape; Hardware Tie-ins

NEW YORK—Columbia Mag-
netics will join forces with sister
company, Columbia Masterworks
(the consumer electronics division
of CBS) in a plan designed to help
each use the marketing and pro-
motional facilities of the other to
sell each other's products.

Columbia Magnetics manufac-
tures and markets two lines of
blank loaded cassette and 8-track
tapes under the Columbia and
Soundcraft names, while Columbia
Masterworks manufactures and
markets tape and record hardware
for consumer use.

According to Ted Cohen, man-
ager of consumer sales for Co-
lumbia Magnetics, no final deci-
sion has yet been made on how
the two companies would best
utilize the marketing and merchan-
dising facihties of each other, but
he suggested that the first step
would probably be 1o announce
a promotional package offering the
consumer free Columbia recording
tapes with the purchase of a piece
of Masterwork eguipment.

TEAC Mass Buyer Focus;

o Continued from page 33

few days in a hotel and dealers
are invited. We do it with a chain
or several independents together.
We also put out a cassette training
tape for the reps who in turn train
the dealer.”

The firm 15 also broadening its
base in the cassette market, both
home and auto. Currently, there
are two auto and five home decks
in the line. “The theory about the
car units,” DeRadu said, “is that
the person who enjoys good sound
in the home will want it in the car.
As for the home decks, we feel
that with Dolby and other features.
the sound is almost becoming

New Tape Folder

e Continued from page 34

able in two height sizes, a five-
inch height suitable for tapes and/
or 45 records, and a seven-inch
height for albums. List prices are
$5.95 and $7.95 respectively.
According to Anthony Merola,
president of Amerola Products, the
unit is being sold to mail order
houses, mass merchandisers, record
shops and other outlets which sell
record and tape accessories.

Merchandising plans to support
market introduction of the Folder
Holder include point-of-purchase
displays, and advertising through
print and television media.

/" SALES DYNAMITEﬁ

the exciting new model 3220  list

STOWAWAY  ¥%

Cassette Storage Unit

Functional, contemparary design.
Stores up to 32 cassettes, beautifully,
Rotatable, stackable, non-breakable,
Meeds only 7 inches shelf space.

Full color self-merchandising

packaging. .
Casgh in on the StowAway's fremendous |
sales appeal. |
Write or phone loday . . . |

Dynasound Division |

AUDIOVOX Corp. '

150 Marcus Blvd., I'HHFNH;E N.Y. 11787
Phone iﬁlﬁ] 231-7750

Sound /s our name. You know I .

‘\srt Us In I.':ES Booth 223—224

equivalent to reel-to-reel in some
cases.”

TEAC will bow an in-dash FM
cassette deck at the Consumer
Electronics Show in June, The
firm is also thinking about possi-
bilities of using Dolby for the car.

In the area of reel-to-reel, De-
Rado feels gquadrasonic will help
give the configuration a boost,
though the current unit is primar-
ily going to professionally oriented
buyers. “Reel-to-reel has gone
down in deollar volume,” DeRado
said, “but I think things have sta-
bilized now. What has happened is
that anything under $300 has sort
of faded out and the firms making
this product have dropped out of
reel-to-reel. These people have
gone into cassette. We've found
more young p:nplt going in for
reel-to-reel, and [ think there are
several reasons.

“Kids today are exposed to a
lot more than the radio. They hear
good music in the car from B-track
units and they hear tape and good
quality phonographs elsewhere,
The configuration is not a stranger
to them. I think the future of reel-
to-reel lies with those people who
have constantly been exposed to
good sound. OQur demographics
show that our average buyer of
reel-to-reel is 18 to 34 years old
and the average age of the 4-
channel buyer 1s 18 to 26."

DeRado feels a good average
price in reel-to-reel is $450 1o
$500, which is the equivalent of
the mass market in that configura-
tion. A good high-end cassette is
at about $399, while a good, gual-
ity deck can be purchased for $200
to 5250.

The firm is also planning some
manufacturing in this country, to
begin within a year. *1'm sure other
manufacturers are looking into
this,” DeRado said, “and we will
feel our way in this area first but
we want to be ready. Labor is
going up 17 percent a year in
Japan so we have to look several
yvears into the fulure.”

The firm has also gone more
heavily into consumer advertising
recently, with ads now running in
Playboy, Rolling Stone und Qui
umﬂnﬁ others. DeRado bu:d he is
also thinking of a advertising in cer-
tain of the women’s magazines, “In
these ads we will not talk down
to the woman consumer, we will
talk as straight as possible. I think
oo many ads have been talking
down. What we really want to see
is if women are interested in our
type of merchandise. Are we miss-
ing because we have been advertis-
ing in male-oriented books or sim-
ply because the women aren't
interested. Our studies show that
98 percent of our consumers are
now men and we would like to
change this.”

TEAC may also try a tie-in the
future using a quadrasonic or Dol-
by tape to be offered to the firm's
mailing list, The tape would not
I:n: a demnnstrntnr:m program, but
# “mame” singer or band.

www americanradiohistorv com

“The plan is still in the talking
stages,” said Cohen, "and it may
be a little while before we have
devised a completely acceptable

way to put the idea into operation.
However it will be done, and we
believe that the move, when im-
plemented, will give an additional
market boost to both Columbia

Magnetics and Masterwork prod-
ucts.”

Cohen admitied that this will be
another avenue whereby Columbia
Magnetics will trade off on the
Columbia name, which has so far
helped considerably in nationwide
consumer acceptance of the rela-
tively new Columbia and Sound-
craft lines of blank tapes.

and go."

MOTOROLA CAR SOUND
WELL & VERY LIVELY

CHICAGO—Officials of Motorola’s automotive products di-
vision are busy again explaining that the car sound showing is not
affected in any way by the decision of the consumer products di-
vision to phase out audio products. Tom Carroll, national sales
manager, automotive sound, said, "Our April sales this vear are
better than the whole second quarter of '72—everything is up

While the division is expanding in recreational vehicle home
oriented equipment (Billboard, Apnl 21), Carroll said no discus-
sions have originated yet about adding non-TV home units, though
the automotive sound division in the U.K. does offer home 4-chan-
nel and a portable 8-track. Motorola's automotive division also,
Carroll pointed out, is heavily involved via a joint venture with
Alps Motorola, in OEM supply of 8-track decks for home players
and this private label activity is also increasing.

But is your

advertising
message riding
inthe right

Sure,youguys -
make great
car stereo units...

'_'-—!—_h_

—-'I---—'-
.."
[

o
e

ers and specialty stores.

reach?

tive in an office near you.

It is if it's in Billboard. Okay, Billboard is the number
one music newsweekly, but there's a lot of key manu-
facturers and marketers of home entertainment prod-
uct — hardware, software and accessories —who are
cashing in on the impact that Billboard carries in the
world of consumer electronics.

Did you know that Billboard is the only "'music’ maga-
zine with full coverage on entertainment electronics
and accessories? It is, and it goes where the new
home entertainment action is: the buying influentials
responsible for supplying mass merchandisers, retail-

Why not get your fair share of this rapidly growing
market through Billboard's unigue, unduplicated

For a private screening of the Billboard consumer
electronics story, call Ron Willman, Manager of Con-
sumer Electronics Sales, 1 Astor Plaza, New York, N.Y.
10036 / (212) 764-7300, or a Billboard account execu-

It's your move.

MAY 12,

1973, BILLBOARD
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Rep Rap

Toshiba and Ultralinear speak-
ers were added to a line that in-
cludes Altec, Barzilay (custom ster-
e0 cabinets), Meister Mfg. Co. and
Mazxell C by the Charles A.
Berube Co., Westfield, Mass. The
company, formed in 1967, em-
ploys Mark Carrier to cover Vi,
western Mass.,, Conn., and R.L,
with Charles Berube covering N.Y.
State, N.Y.C., N.H., Maine, and
eastern Mass. Other personnel in-
gt gl Bty
and speci es, &
rube, office manager. Mike, son of

Charles Berube, also helps his dad
out in the office.

Elmar Associstes moved into
new offices in Atlanta and rea-
ligned territories for more effi-
cient service, according to president
Hulon Forrester. Vice president
Pernon E. Howell will cover most
of the Carolinas; Forrester will
work Chattanooga, western N.C.

and S.C., north Ga,, and Atlanta;
George W will cover south
Ga., Ala., and Miss.; E.D, Langston

will oversee west Tenn., north Ala.
and north Miss. Branch offices are
located in Huntsville, Ala., and
Raleigh, N.C. Lines rep in-
clude Akal, Altec, Arista, Cubicon,
Johnzer, Pearce-Simpson and Sig-
nal Science.

Jennings & Assoc. have moved
to larger quarters at 13052 Ray-

mer, North Hollywood, Calif. . .. |

Richard A. Geer has joined his
brother at C.A. Geer Company

Kentwood, Mich., and will take |

charge of a new office in
Pontiac, Mich. He will service
distributors in the company's east-
ern area for ACA Antennas, Crys-
tek crystals and Irish tape.

~ E-E-P Assoclates, Inc. moved
;ntu new ur.1uih}s:w.-.I|:ml three times as
arge as previously occupied, at
Hlfe Miller St., Easton, Pa. The
company has branches in Bethle-
hem and Brookhaven, Pa., and
Baltimore, Md., and covers Unit
Territory Plan (U.T.P.) territory
7, 8, and 10. Personnel include
associate Richard R. Kaiser and
salesmen A.M. Pecore, Rick Pe-
core, Greg Winner, and a new ad-
dition, Tom Kaiser, Office manager
is Joan Termer and secretary is
Barbara E-K-P reps
Auvdiovox, C Utah Elec-
tronics, CBS Special Products Div.,
Nucleonic Products, E-V/Game
Ind,, and Warkman Electronics.

Dick Rose, Astro Sales Co.,,
Cleveland, announced the addition
of Richard Pharo as sales rep, to
cover Pittsburgh, western Pa. and
W.Va. Pharo was formerly with
Alside where he was responsible
for sales administration and inven-
tory control systems. Ray Neal
continues as rep for mid-O. and
g’?rts of Cleveland, with Steve

eiss covering northern O. and
northwest Pa,

Jetting off to Hawaii for Le-Bo
Products is Norman Berkoff, presi-
dent, Norm Berkoff & Associates,
Los Angeles, Berkoff represents
Le-Bo in Arizona, California and
Hawaii, and at all the national
shows. He and salesman Mike
Ostrove also handle Orbit speak-
ers, and are looking for new record
and tape lines to expand the busi-
ness. Berkoff went into business
for himself last August after serv-
ing as rep for another firm.

John nergan joined Wasser-
man, Richman & Associates, Bos-
ton, as an associate and manager
of a new branch office in Newing-
ton, Conn. The company repre-
sents Audiovox in six New England
states according to owner Sandy
Richman.

The total sales force of eight men
from the L-C-A Sales Co., Tucka-
hoe, N.Y. attended the Las Vegas
NEW/COM '73 distributor show
May 2-4. They also plan to attend
the June CES Show in Chicago
“en masse” and will probably at-
tend the Winter CES in January as
a group, according to general man-
ager Robert R. Sherwood. L-C-A
Sales has represented Sherwood
Electronics for 22 vyears in N.Y..
Pa., N.J., Md., Va., and Washing-

MAY 12, 1973, BILLBOARD

ton, D.C. They were the first reps
appointed by BASF nine years ago
and, believes Sherwood, helped to

By EARL PAIGE and ANNE DUSTON

bring that comp'ny to national
prominence. Principals of the 30-
vear-old company are Paul Nichols

and Robert E. Sargent, who also
serves on the board of governors
for the New York Chapter of

ERA. Offices are located in Tuck-
irhue. Philadelphia and Annandale,
a,

When they

start to jam,

your BASF Cassette won't.

of a performance becaus
cassette jammed?

At BASF we've done something to

Qur casseties (o keep tha

happening again. We've added Spe-
cial Mechanics™. The first jam-proof

sysiem that really works

Mot just some times. All the time

Insigde each BASF Casselle, lwo
precision guide arms feed the tape
smoothly from reel to reel. So there's
never a rough wind, never a snag

These unique guide arms also
eliminate those annoying distortions

ke wow and flutter that seam (o be

“built-in" to most ordinary cassettes.

Ever lose the most exciting moment

& your

tfrom ever

Combine our Special Mechanics

with the super sensitivily
and the result is a fidelity

of BASF tape
and range

BASF for people

':,."I.__:'i. |I

Chromdiaxig

__;-Am'?._

lape, write

have to hear 1o believe

Sound reproduction so good, it's
made BASF the best selling Cassettes
in all of Europe

Here in the states, peaple who really
know superior tape quality are turning
on to BASF too. You'
minute you hear one of our SK, LH
ar Chromdioxid

For more information on BASF's com-
plete line of Audio Products including
cassette recorders ang reei-to-rael

KNow why the

g cassettes

) S|
Crosby Drive, =\
Bedford MA 01730, (P SGEEEEE

Yy

NG {:‘;'r'_r-," ]
BASFSYSTEMS Hm
[hemarn o BASF Wharo e orren il

who really know.
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Jukebox programming

Conference Experts to Identify Dollar Potential of Product

CHICAGO—Experts in many
areas of programming will partici-
pate in the first ever Billboard
Jukebox Programming Conference
including & man who believes the
potential revenue to be pained from
oldies 15 not being fully exploited
because too much attention 1s paid
the big hits of the pasi.

Here for the event May [9-20
al the Hotels Amhbassador will be
Wayne Volat, Nehi Records. Los
Angeles, o one-stop and  rack-

jobbing firm specializing in oldies;
Richard Prutting, Little LPs Un-
limited, Danbury, Conn.; Marshali
Frenkel, Pan American Records.
Chicago, expert in Latin  music:
Lawrence Lick, Music City Dist.
New Haven, Mich., polka expert:
and many others.

Yolat, who has been invited by
Atlantic and Columbia and other
lubels to advise them on pulling
uldies from catalogs, said his firm

By EARL PAIGE

stocks  seven 1o 10000 titles,
mostly on independent labels. “The
best-selling oldies are not neces-
sarily those stations receive the
most requests for or those that had
the biggest runs on the chans.”
The oldies boom. he said, is cre-
ating a whole different markel.
He mentioned Billy Stewart, an
artist on Chess, who he sid never
had great success on the charts but
is doing “incredibly well” in oldies
now. In choosing oldies, Volut

Columbio Pushing Jukebox Oldies

NEW YORK—Columbia Rec-
ords is capitalizing on the pgreal
demand for oldies in the jukebox
market through @ national mail-
ing to programmers of its Hall
of Fume/Memory Lane Singles
Program listing 314 of the most
popular selections on the Colum-
bia, Epic. and Custom labels in all
types of music. In charge of the
program is Ron Braswell, jukebox
program coordinator, who will be a
moderator at the Billboard Juke-

box Programming Conference May
19-20 at the Ambassador Hotels in
C hicago,

Many of the offerings are back-
to-back classics: Louwis Armstrong’s
“Mack the Knife/Tin Roof Blues.”
Dave Brubeck's “Take Five/Blue
Rondo a la Turk.” Miles Davis'
“Round Midnight/5olea,” and Er-
roll  Garner’s  “Misty/Dreamy”
number among the jazz selections.

Country selections include “Great
speckle Bird #1/Wabash Cannon

GROSS

$1,000

) RENE PIERRE
akes it hapPpen

With as few as ten RENE PIERRE COMPETI-
TION FOOTSBALL tables in a location, YOU
can gross as much as $1000 per week, often
more! Contact us for further information, and
see why RENE PIERRE is a dynamite money
maker in any location! Distributor inquires

welcome.

Exclusive Importers:

PEABODY'S INC.

P. 0. Box 163, Virginia Beach, Va. 23451, Phone (703) 428-2049
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Ball.” Roy Acuff. “See Ruby Fall/
Blistered.” Johnny Cash (there are
10 other songs by Cash). seven
selections by Ray Price including
“"For the Good Times/l Won't
Mention It Again,” “El Paso/A
White Sport Coat” by Marty Rob-
hins. and Tammy Wynette's “Stand
by Your Man/He Loves Me all
the Way.”

In the other categories are fea-
tured artists such as Tony Bennett.
Chicago, Bob Dylan, Ken Griffin's
“Anniversary Waltz/Let Me Call
You Sweetheart,” Janis Joplhin,
Johnny Mathis, Roy Orbison.
Boots Randolph., Paul Revere &
the Raiders. Simon and Garfunkel.
Barbra Streisand. Bobby Vinton.
Andy Williams, and Frankie Yan-
kovic, as well as a host of others.

stucdies  artists in terms of thewr
total repertoire, where slores are
located  {retail outleis 10 miles
aparl  require  entirely  different
oldie stocks) and artists particularly
desired by oldie fans (some artists
are just better oldie artists than
others—Stewart again).

MNehi 15 aboul to do o national
promotion with jukebox program-
mers and has been selling oldies 1o
radio stations both in the U, §

and other countries as well as sup-
plving dealers here and a'l::irnud.
Volat said he sees no evidence
that the oldie boom is leveling off.
“Once a hit, always o hit,” he
said.

Tukebox programmers can profit
from the experience of retailers
and stations in dealing with oldies,
Volat said. For one thing, he has
found soul oldie collectors are
E_rnh.'uhly the best customers for
i1s.

PROGRAMMER’'S POTPOURRI

LP’s Unlimited Catalog at 112

Litfle LPF*'y
wnlimited

Elton John: “Don't Shoot Me 'm Oniy ithe
Froanp Player®; ““Dandel  Toacher | Hesd You
High Flying Bird Crocodile Maek'" 207

Alioe Cooperi *'E-ilion Dellar Babies™:! ''Ma
More Mr. MNice Ouy Mary-Ann Raped and
Frlarlin’-“rlln Hooray, Billion Dollar Babies''
20

Ercch Light: ""The Big Band Wity of the 0w
& S0°'": “Satin Doll 'You Made Me Lowe
You,0n a Slow Boat to China/Meartaches
Sealimental Journey / Cherry Pink & Apple
Blotsam White'" J05

VBusling Banjos'"i ""Eight More Milea fo Luhll
wilke ! Dusling Manjos, Litlls Ma hl.-’Fl;"i.r
press) Buffalo Gals Eighth af El.l'lu.-rr ﬂlﬂ

Sammy Dayis Jr. & Buddy Rich: '"The Sounds
of 86" '"Come Backh W Me& Whal MNawsy ﬂ:!l
Lowve ' What the World Mesds Mow I§ Leve
What MWind of Fool Am 1/] Know & Place /
;'I-FI*H Ban't Talk Aboul Me When I'm Gone'"

Lawrenes Welk: "Remininging'': ""Bubbies in
the  Wine s Maria Ilrl'l.l.l',lnﬂph”'m i Ln“
¥ou  Helena Palka 'Carslinea n the Maorning''

2LZ
Pallka

Ouelimg Tubas Fo61 Palkas,'"
Capricorn G019

gatthing Bamjos Pelka Ringing Banjpss,"" Arthur
Smith, Menument BSTI

Stelje Wecords: Dok Pillar, "'1t In Mo Secret
Polka/ kover ©Of Lowser Polka®™ G113 “"My

Martin  Mull,

Shoes Heep Walking HRack e Yoau Paolks/
Boauliful Brown Eyes™ @13

Chicage Polka Necorde: Jurerk !hrl‘l.lwllkl
T Tlllll- Tackls Polks /Tou Lu Lu Walts," a310;
Shaja "‘l-"'.-u '"Stash & Hash Polha -'Iluuh
Heuis Palka"™ 431

‘inlly Fellows March Polka/ Dut in the Sticks
Falha,'' REddie Wajcik, Chicaga 343

““High Polka Couzzing’ Mon aon the Moon Polls,™
Procanyn Polka, Eastbound 3003

KL Mecords: Twoe Crosks Farm Handae, “'Twe
Crechs Polka/Fairy Tale Waltz'" I|' “lulllt
of the Night Polka/First Lowe Walts

Va. Leader Dead

~ GLOUCESTER, Va.—Veteran
jukebox businessman Gilbert Bai-
ley died here recently of a heari
attack. He was 61. Bailey was a
leader in the Music Operators of
Virgimia and director of Music
Operators of America, the national
orgamzation. He 15 survived by his
wife Clara.

Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

BRODHEAD., WIS.: "HOT 100°

PURCHASES

Marie Pierce
5 Pierce Music Co,

HHurt."' Bobby Vinten, Epic 10880

N u-rm; Wou," Engelber] Humperdinek,
arral 40073

"You Lay Bo Essy on My Mind,"" Bobby Wice,
Melrarmedia 902

Hajuek i the Middie Wilh Yeu.'" Sleilers
Winee la

iiHaous Pocus,"" Focus

“Hipamroller Bluss,"" Elvis Presley,
RCA 74-0010

“Glosr Your Eyes,'" Edward Brear,
Capstal 3581

CHATTANOOGA, TENN.: COUNTRY
FURCHASES

Lioyd Smalley
L hottinoogpa Com Machine Co,

“Daon't Fipht the Feelings of Lawe,'"" Charloy
Pride

“FIL.Y Jim Edward Brown, Viclor 74.0928

RatiA Sheeln ' Jeanme Pruett, MCA 40015

CHICAGO: SOUL PURCHASES

John Strong
South Central Music Co.

"Thee Tt Gel  Down,'" 0'Jays, Philagslghia
internalinngl 3531

I Can't Maks I8 Throwugh The Day,"" May
Charirs, ARG 11381

Whoul You in My Life,
Dakar 4516

Y awang Me,"' Independents, Wand 113253

fhady Singu LEi® ] Blued Play Mp,"" Gene
Ammons, Presligs 78T

Tyrane Daves,

COMSTOCK, MCH.: ‘HOT 100"
FURCHASES

Murae Silman
Kalivmazoy Aminsement Co,
I Sudr Tookh o Long Long Time.'' Lobo.
G001

Hhetier B8 Lucille,’” Tom Jones. Parpel 400 T4

“Bnd 1 Lawve YWeou Sa,'" Peery Como, RCA
Ta4-0800

0 breawindg You,'"  Endgelbsct Mumperdsnoh,
Parrol A00T3

'"labyy Don"t Geot Hooked on Ma,'
M FZ238

ARegn Canmnan,

JUKEBOX
MEETINGS

May I8 ID—Miudie Dperalare of New York,
Maunt Airy Lodge. M. Poocono, Pa

May I19-20—Millbasrd Jubhebax  Programening
Canfersnce, Holris Ambassador,
Chicage.

June B-M paauri Cain Machine Council, Gas
L ghl. Macen, Mo.

Ang, T1:0F—Mansas Amussment & Music Kuan,,
Jahn Emick's Cabin, Lawrenos

Brpl. Jd-1B—Filasida Amuserment B MMerchan-
didipg MAsen,, Sheralon Mobtor Ban.
wilh -Ihlblh for first time, Or-

lando [date tentabivel.
Brpl. JL-@F—0linais Coin Machine Operatars
Buan.. PMayboy Club, Lakes Genewa

Wi,
Srpl. F1.27-W., Va. WMusic & Wending Asan,,

HMearlt ©° Town, Charlriban,
My, H-11-MOA, Conrad Millan, Chicags.
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GREEMFIELD, MASS.: ‘HOT 1007

PURCHASES

Timothy J, Strahan
Mohawk Music Inc.

“bang Train Runmin'," Ooobie Bros.. Warner
Bros. '."Eﬂl
"Daddy ':ul-lil:l 'l'-rH'r I Beclare,'” Gladys Knight
lEll Soal !!ldl
“Oive 1 Lo ﬂrl The J, Geils Band, Atlaniie
2433
“Frankamulein""
Hiuchk ll'l- the Middle W.lh You''
“maniel’
My kowe,'' Faul MezCarlney & Wings, Apole
IEHI
YSteamroller Bluew, ' Eivia Presley., RCA
Ta-00910
"Thinking of You,"" Logginsg & Messina, Co-
lgmbiag 4-2581%
Cldies
TR EHite Babbit''
SHonky Tonk Wamen™
YUPurple Haze'™

Cowwis
Oead Shunk''
Hidling Me Safiiy'’
HTie & Yellow Ribbon "Wound the Old Dak Tres''

MANHATTAN, KANS.: COUNTRY X
‘HOT 100°

ludy Weidner
Bird Music

Country
It Sure Fedls Goodd.'" Freddy Weller, Columbia
48R2T
“Orinking Wine Spo:Der D'Bee."' Jerry Lee
Lowis, Mercury TI3T4H
“Lowe in the Back Seal,'™ David Wilkins, MCA
a4Dg34a

“The Bony Mobody Simgs,” Jerry Wallace, MCA
4003T
“Hids Ray Uhe Darmdest Things™

'Hal 188"
VLiviig, Ledg Time.'" Lobo. Big Tree id.001
“Frankonsleomn"
“®Ma, " Mare Earth, Kare Earth 5053
iael DI My Mountsin,” Dramatics, Volf 4090
“Super Fiy  Meels llu.ll' John & Ernest,
Rainy Wednesday 201
Weman Can't Live by Bread Alane,'' Money
Cone, Hot Wax TA01

CAlways,'" Lulher Ingram, Koke 2118
UWithout Yew in My Life,"" Tyrone Dawvis,
Dakar 4519
Cowris

YHearis ol Stone,"’ Blue Midoe Rangers, Fanlany

L]
CThe Cince Megd"'
DanEl"

"My Lowe, "™ F:I-ll MeCariney & Wings, Apple
EL LN R
“Seam  Roller Blues.'  Elvie  Presley, RCA
T~ 10
BgimA
VMly Lows'' . iy
‘Tiw a ¥YeMow Bbbon "Mound the Old Gak Teee'!
VYHe's Killing Me Softly with His Ssng'
2idinE
YHey Jude,"" Bealles

UFirsk Tirme Ewer | S5w Your Fage"'

MAY 12,

NEW ORLEANS: SOUL PURCHASES

JToe Caruso
TAC Amusemeni Co,
TLeawing Me."' Inll-lpulnﬂﬂh Wand 11253
1 Can Understand L' The Wew Birth, BEA
TA-OS1ZF
Pillow Talk,' Syivia, VWibration 531
- Situstion” Gene €
Oy luatian, handler, M
- ene andler FrEWrY

“Sharing You,"' Milty Cellier, Chess 14488

ROCHESTER, N.Y.: '"HOT 108"
PURCHASES

Lindy MNardone
A-1 Amusemeni Co. Inc,
VA il Tgwepr'*
“Hluek in the Middle With You™
“The MHight the Lights Went Dutl in Georgia®

] Didie
VHWel BEisi ode Pinta de Bie,’' Dominice Medun

SOUTH BEND, IND.:
PURCHASES

Jean MacCuivey
Mac's Machines Inc.

VYHeeling in Uee Years'™

ElEck s the Middie Wilh You'"

YErankenstoin’’

‘"Hearts nof Stone. ™
tasy 700

‘HOT 100°

Hluwe Widge Rangers, Fan-

VAVERLY. MO.: "HOT 100°
PURCHASES

X Diwigtit Hilbrenner
Hilbrenner Coin Machine Service

Mo More Mr. Mice Guy.'' Alice Cooper, War-
ner Bras, '.!:.l

"Elm Your Eyes." ldvqrd Bear, Capilal 358]

Dl

““Long Train Running."' Deoobie Bros.,
Hros, TESA

Yy Lowe,"" Paul McoCartney & Wings, Apple
I8E1

fiHeEus Pogous't

Warnmer

WICHITA. KANS: COUNTRY
FURCHASES

Dave Hall
Honnies Amu-u:m#nl
“Eteamealier Blwes,” Elwis - Presley. RCA

T4-0810
"Brinking Wine Spo-Dee 0°Dee.”' Jerry Lee
Lewis, Mercury TI3IT4

Tie a Yellow Ribban 'Bound the Old Dak Trest

Didies
“Fad the Bocd Times,"' Ray Pries
HEasy Lowvin','" Freddy Ha
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Jukebox programming

Bi'||boar JUKEBOX PROGRAMMING CONFERENCE

Hotels Ambassador, Chicago, May 19-20

N it FRIDAY, MAY 18

Welcoming Cocktail Party, 8:30 p.m.

9:30-10:00 a.m.—Welcome and prologue,

SATURDAY, MAY 19

Chairman, Harlan Wingrave, president, Music Operators of America

KEYNOTER: Peter Stocke, President, National Association of Recording Merchants

10:00-11:00—Session 1
PROGRAMMING & MERCHANDISING IDEA EXCHANGE

Moderator:
Earl Paige—Billboard Jukebox Programming Editor, Chicago
George Hincker, advertising & sales promotion manager, Rock-Ola
Corp., Chicago
Irv Gorsen, Dart Records One-Stop, Minneapolis
Clayton Norberg, C&N Sales (operator), Mankato, Minn.
Dick Steinberg, Sterling Title Strip Co., Newark, N.J.

11:00-Noon—Session 2

ONE-STOP ROLE, HOLIDAY/OLDIES/SPECIAL PRODUCT

Moderator:
Bill Williams—Billboard Country Music & Gospel Editor, Nashville
Marshall Frenkel, Disneylandia Records & Pan American Dist.
(Latin Music), Chicago
Larry Ruegemer, Acmne One-Stop & Lieberman Enterprises
(rack jobber), Minneapolis
Stu Glassman, Radio Doctors One-Stop, Milwaukee
Wayne Volat, Nehi Record Dist. Corp. (oldies One-Stop), Los Angeles

Noon-1:30 p.m.—LUNCH

8:00 a.m.—Continental Breakfast

9:00-10:00 a.m.—Session 5

QUALITY CONTROL OF SINGLES IN JUKEBOX,
RETAILING MARKETS

Moderator:

Ruth Sawejka, operator-programmer, Beaver Dam, Wis.

William Findlay, jukebox manufacturing engineer, Rock-Ola Corp.,
Chicago

Al Bodoh, jukebox manufacturing engineer, Seeburg Corp., Chicago

C. E. Bedford, General Electric, home phonograph engineering,
Decatur, Il

Kip Parker, Acme One-Stop, Minneapolis

Andy Andersen, A-Records (retailer), Chicago

DONT PUT IT OFF! REGISTER TODAY

SUNDAY, MAY 20

1:30-2:30 p.m.—Session 3

HOW RADIO STATION PROGRAMMERS AND
JUKEBOX PROGRAMMERS WORK TOGETHER

Moderator:

Claude Hall-Billboard Radio & TV Programming Editor, Los Angeles

Bill Stewart, program consultant, WYOO-AM, WRAH-FM (Minneapolis),
KLAF-AM (Dallas), Minneapolis

Larry Baunach, Famous Music Corp. (Paramount, Dot label family),
Nashville)

Bob Johnston, program director, WBBM-FM, Chicago

Jonathan Little, program director, WISM-AM, Madison, Wis.

2:30-3:30 p.m.—Session 4

SAMPLES, TITLE STRIPS, ADVANCE PROMOTION
OF RECORDS

Moderator:
Ron Braswell, Jukebox Product Coordinator, CBS label family,
New York City
Don Cihak, Star Title Strip Co., Pittsburgh
Paul Gallis, independent promotion representative, Chicago

4:30 p.m.—Adjournment
5:00-8:30 p.m.—Hospitality Suites

10:00-11:00—Session 6

IDEAL LENGTH OF SINGLES FOR OPTIMUM USE
OF PROGRAMMING TIME

Moderator:

Bill Bush (programmer), Les Montooth Phonograph Service, Peoria, .
Dick Prutting, Little LP's Unlimited (jukebox albums), Danbury, Conn.
Don Ovens, MGM Record family, Nashville

Col. Jim Wilson, Starday/King Record family, Nashville
Jules Abramson, Phonogram Inc., Chicago

11:00 a.m.—Adjournment & Review
Hal Cook—Billboard Publisher, Los Angeles

Please detach registration form and return to Billboard, 150 N. Wacker, Chicago, Iil. 50606

MAY 12, 1973, BILLBOARD
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International News Reports

New Philippine Decree Is
Seen Hitting Foreigners

o Continued from page 1

most happy are the composers
and songwriters, recording artists,
musical arrangers, musicians, music
publishers, domestic record pro-
ducers and manufacturers, pressing
plants and recording studios. Hard-
est hit are foreign licensees in the
Philippines, broadcasters, publica-
tions using foreign material, music
publishers  with  subpublication
agreements abroad and record out-
lets with taping services,

Stress is now on the propaga-
tion of Philppine music. All busi-
nesses must be legal and legitimate.
Infringers of copyright and viola-
tors of guidelines have to face
heavy penalties. The Philippine
Government is more concerned
with moral and social values in
products and their dollar-earning
potentialities,

In one sweeping stroke, the
Government is abolishing the ills
that plagued the industry—payocla
15 out, royalties due composers
and songwriters and ultimately the

recording artists are now required
of music users, piracy and unau-
thorized wuses of copyright are
halted, record companies have been
enjomned to unite, solutions and
suggestions are all weighed and
considered.

The Secretary of National De-
fense Juan Ponce-Enrile met with
record producers and manufactur-
ers. Domestic producers and manu-
fact_urnrs stated that the majority of
stations in the Philippines played
foreign material and discriminated
against domestic material and the
sure way possible to-penetrate the
arrwaves was to resort to payola.
Domestic producers also decried
the fact that there are record com-
panies allowed by the Government
to operate and manage their own
radio stations. This, they said,
is unfair competition.

Domestic producers, blessed with
amnesty, proposed a solution
to the payola problem—a 70-30
percent policy in favor of domestic
productions to all broadcast sta-

eMl e PHILIPS

HEL-'G{-}

GEORGES MOUSTAKI:
Le Meteque

MNAMA MOUSKOURI:
At the Olympia

EDITH PIAF:
Accordeoniste A Milord

CHARLES AZNAVOUR
Idiote Je T aime

FRANCOISE HARDY:
Greatest Hits

Yves MONTAND:
Le Paris De Montand

SYLVIE VARTAN:
Sylvie A L'Olympia
ENRICO MACIAS:

Un Grand Amour

GILEERT BECAUD:
Olympia 1972

BARCLAY e POLYDOR e CBS

]
L
-
o

[ ]

Original French Cast

GEORGES MOUSTAKI:
Moustaki

JACQUES BREL:
Vol. 4

JACQUES BREL:
Mareiki

BARBARA.:

Le Disque D'or
CHARLES AZNAVOUR.:
Olympia 1972

JULIETTE GRECO:
Mon Fils Chante

GODSPELL:
Original French Cast

* FONIT-CETRA

RICORDI

@ SHILHOWI

O

JESUS CHRIST SUPERSTAR:

NEW AND RECOMMENDED

All items listed are distributed in the U.S.A. by Peters
International & are available for Immediate Delivery.

DEALERS — Call or write to:

Peters
International, Inc.

Customer Service Dept. B-2
600 8th Avenue, New York, N.Y. 10018

e VOGUE

PETERS INTERNATIONAL
BEST SELLER LIST
OF IMPORTED LP’S OF

FRENCH MUSIC

POLYDOR 184851

PHILIPS B85527

PATHE CO62 15301

BARCLAY BO458

VOGUE SLD 761

CBS 5 63047

RCA 440745

PHILIPS 6332 023

FATHE CO64 11891

PHILIPS 6325 007

POLYDOR 2473 013

PHILIPS 6332 074

BARCLAY 80470
PHILIPS 6311 108
PATHE CO62 12384
BARCLAY 80468

PHILIPS 6332 037

4
&
CORD LABELS ® 1v93H e IVNOILYNHILNIVOH ® VHIHSOL e

i
5. 7
"RIBUTORS OF THE WORLD'S GREATES

tions regardless of station formats.
Some producers countered that the
70-30 1s unrealistic, unfair and
premature. More workable would
be a 50-50 percentage.

As a result of the meeting with
the defense secretary, producers and
manufacturers forming the two as-
sociations, the Philippine Record
Industry Association (PRIA), com-
posed mostly of independent pro-
ducers, and the Record Industry
Association of the Philippine
(RIAP), composed mostly of for-
eign licensees in the Philippines.

Broadcasters were likewise con-
vened to propose the 70-30 policy
and the alternative 50-50. Of some
20 radio stations now operating
in the Greater Manila area, only
about one-fourth play locally pro-
duced records. The rest use foreign
records in English. The majority
of radio people reasoned out there
are not enough locally produced
records to comply with the 50-50
policy, Another thing to reckon
with is the quality of locally pro-
duced records, they said. Station
formats and FM stations would
suffer most.

The 70-30 policy has also been
endorsed by the president of the
Filipino Society of Composers,
Authors and Publishers (FILSCAP),
Prof. Felipe de Leon.

If the 70-30 proposal ever be-
comes a decree, it is foreseen by
some quarters that foreign interest
would not suffer much. Cover ver-
sions and local language record-
ing would still be allowable. Be-
sides, the unfaltering drive for all
music users to comply with royalty
payments should gladden foreign
music publishers, mechanical col-
lection agencies and societies and
performance royalty societies as
well. Before the imposition of mar-
tial law in the Philippines in Sep-
tember, 1972, royally payments
for both foreign and domestic ma-
terial were as rare as comets.

Decca France
'‘Q’ Classical

PARIS—Decca France has re-
leased its first quadraphonic classi-
cal recordings of French produc-
tions. The seven albums were un-
veiled by Decca chairman E. W.
Pelgrims de Bigard last week.

The productions; by Ivan Pastor,
include albums by Jean Costa (or-
gan), Patrice Fontanarosa (violin),
Jean-Pierre Wallez (violin), Daniel
Bourgue (cor anglais) Bruno Ri-
gutto (piano) together with the
French Instrumental Ensemble and
the Munich Chamber Orchestra.

Decca, which at the same time
launched a new low-price album
range, has adopted the Sansui QX
Regular matrix system. Another
four albums are scheduled for re-
lease in September.

Cameron Back
After a Tour

TORONTO — Columbia's John
Allan Cameron returned to Toron-
to this week after a concert tour
of Northern Canada. Cameron
played a series of SRO dates in
Inunvik, Yellowknife and White-
horse with Anne Murray.

He will spend the next fortnight
in Halifax, where he will make
guest appearance on the CBC's
“Singalong Jubilee” and tape four
more shows in his “Ceildih™ TV
series, also for the CBC.

Cameron, who appears this
month at the Pickin’ and Gather-
in' Festival in Albany, N.Y. re-
turns to the Riverboat in Toronto
on June 12. His "Lord of the
Dance” album was recently re-
leased by Columbia after several
month's delay.

www americanradiohistorv com

From The

Music Capitals
of the World

LONDON

EMI's nationwide television ad-
vertising campaign built around
the release of the 20-track hit com-
pilation album, “Pure Gold" will
get underway on May 18 with
spots of 15 and 45 seconds dura-
tion. The campaign is also being
backed up with a series of 60-
second slot on Radio Luxembourg.
EMI will also make available a
vast guantity of promotion material
to the retail trade. The album fea-
tures tracks by CHff Richard, T.
Rex, Four Tops, Diana Ross and
others. . . . After nearly 14 years
with Decca, Jacques Loussier has
been signed by Phonogram. Lous-
sier, primarily known for his re-
interpretation of the works of
Bach, is currently working on a
new album featuring material by
Schuman. . . . Polvdor has acquired
Andy Williams' Barnaby label for
release in the U.K. The label was
previously handled here by CBS
and apart from Ray Stevens, has
rights to the old Cadence label. . . .

Jack Boyce is moving from Pre-
cision Tapes where he has been
marketing executive since Jan-
uary of last year, into Pye as
the company’s new marketing man-
ager. Boyce, who takes up the new
post on June 1 succeeds Peter
Elderfield who has left the com-
pany for “personal reasons.” Boyce
will be replaced at Precision by
Carl Ford, formerly gemeral man-
ager of the One Stop Record chain.
. . . The GM label, part of Gaff
Management will be launched in
the UK. in two weeks time. The
label is being introduced with a
single by Andy Bown called “Sweet
William.” GM is being distributed
by Phonogram. . . . The Ground-
hogs have been presented with
pold disks for the sale of their
UA album, ‘Split.’ . . . Allan
Clarke, previously with RCA, has
signed a new recording contract
with EMI. Deal is for the world
outside America and Canada and
the first release through the deal
will be a single, “Who." An album
titled “Headroom” is scheduled for
release next month. . . . An eX-
clusive distribution deal in the U.K.
for two new record labels have
been taken on by Continental Rec-
ord Distributors, The labels are
Rifi from Italy and Tecla from
Portugal. . . . Six Jimi Hendrix
albums, previously released on
Track, will be reissued on Poly-
dor on June 1. The material was
deleted by Track as a result of
the company's new deal with Ful])r
dor, signed late last year. The al-
bums are, “Smash Hits," “Electnic
Ladyland, Parts 1 and 2," “Band

of Gypsys" and “Cry of Love™
Dart, the indie UK. label, has
signed a two-year licensing deal
with Pagoda of the Argentine and
with Toniton of Scandinavia for
the release of its product. The
company has also renewed its deal
with Munnikendam in Holland.
. . . Carlin Music promotion man-
ager and repertoire coordinator
Don Reedman is leaving the com-
pany to join K-Tel as repertoire
manager, Reporting to K-Tel man-
aging director Ian Howard, Reed-
man will be responsible for nego-
tiating material for future com-
pilation albums and the develop-
ment of new concepts for the UK.
and American markets.

PHILIF PALMER

DUBLIN

Glen Campbell and Anne Mur-
ray recently played to two full
houses at the Carlton in Dublin.
The shows, promoted locally by
Jim Aiken, were part of the singers’
current UK. Irish tour for Jeffrey
Kruger and Vic Lewis. . . . Jim
McCann's first single with his
group McAnnix revives “Lord of
the Dance” (Polydor) and the Pat-
terson’s latest is “If 1 Were Dream-
ing" (Polydor). . . . The Dubliners
began recording their first instru-
mental album in Kent earlier this
month. The group is due to appear
later this year in a show called
“The Real Playboy of the Western
World.™ . . . A new, as yet unm-
named, Irish label will be launched
towards the end of June or early
July to cater for contemporary
Irish folk acts, . . . The Ambassa-
dor Cinema has been screening
a series of late-night music films,
including “Road to WNashville,”
“Keep On Rolling” and a revival
of the “Cream" film. . . . The UCD
Students Representatives Council
will present the Plattermen (May
12), Candy (19) and Keltic Wine
(26) at Belfield, . . . EMI has is-
sued Dimna Ross album “Lady
Sings the Blues" in advance of
the film. Vincent Smialek, the
manager of the MCPS in Dublin,
has begun a campaign to discour-
age illegal recording frumrdmks
and radio programs. The incidence
of such recording has increased
with the growing popularity of
cassette players. The MCPS took
advertising space in the first issue
of the new monthly pop paper
*“Music World" and invited anyone
interested in getting details of the
copvright laws to npgly to MCPS
at 3 Lower Mound 5t., Dublin 2.
. . . Editor of “Music World™ is
Brian O'Brien. Michnel Clare,

(Continued on page 48)

Grothe and such son
Day Is Done,” the

UFA PUBLISHING GROUP
MARKS ITS 63RD YEAR

¢ publishing group is celebrating
UI?A group, now part of the West
Germany entertainment combine Bertelsmann, started in 1910
when the Dreiklang-Dreimasken firm, the oldest publishing com-
pany owned by UFA, was founded. The next company was formed
in 1919, the Wiener Boheme in which Viennese composer Robert
Stolz had a stake. The Ufaton and Bavariaton companies were
formed in 1929 and 1932 respectively and in 1958 the group en-
tered the pop music business with the Discoton company.

UFA general manager Josef Bamberger, who joined the com-
pany in 1971, said, “Experience means knowled
years of publishing you don't have the knowledge, you're out of
business, and we are still here and going strong."

Apart from administering and exploiting the music from the
older catalogs, which include material by Kunneke, Falman,

as “Falling in Love Again"” and "When
A group is now heavily involved in the pop
music field. The company now handles several catalogs, including
Red Bus Music, Miki Dallon Music and Neighbourhood Music.

“(Good connections with many music publishing firms through-
out the world have enabled the UFA team to acquire such songs
as “The Young New Mexican Puppeteer,” “Brand New Key" and
“Delta Queen” explained Bamberger.

MUNICH—The UFA musi
its 63 years in the industry. The

and if after 63
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There is a new sound from Africa.
The sound of money.

Clink, thud, rustle, rustle. That's the kind of noise
we would like 1o bring to your attention. The sound of
money.

Qur idea is to make money for overseas record
companies, artists, producers and publishers (with
a little left over for ourselves, of course).

Sowe setup The Record and Tape Company with
a nation-wide distribution network. Plus the latest in
studio and manufacturing facilities to tempt you to
give us the local rights for pressing and publishing
your material in a select part of Africa.

Although we like money, we're not bank type
people who think they can make a fast buck selling
music to kids. We're music professionals from way
back with a healthy respect for the sounds of today.
Experience in the music industry of our top three men
totals 32 years.

Behind this knowledge is the backing of the
largest entertainment and film group In the country.
From them comes our marketing surprise. Qur own
record shops in every large movie house in the country,

WWW americanra

iohi

So besides the regular record bars, we shall have over
50 exclusive outlets.

To give sales the big push, we can guarantee the
impossible. Exposure on the nation's cinema screens.
And in a country without television that's where all

the eyes are walching.
Let's make music together.

Contact Robin Taylor,

Colosseum Building, Commissioner Street, P.O. Box 5373,
Johannesburg. South Africa. Telephone: 21-1185. Telex: 43-7052 SA

sStorv.com


www.americanradiohistory.com

CONCERT WILL MAKE MUSICAL HISTORY

THE MOST EXCITING
LIVE CONCERTS

EVER STAGED!

H A TWELVE-HOUR DOCUMENTARY

MAY 10, 11, 12 and 13.
|| PALACIO DAS CONVENGCOES - PARQUE ANHEMBI

i SAO PAULO - BRAZIL
|
g FOUR HISTORIC CONCERTS TO BE RERCORDED LIVE FOR FUTURE RECORD RELEASE.
1
_ Banda do Canecao Hermeto Pascoal Marcus Pitter Rita Lee
b 4 Caetano Veloso Ivan Lins Maria Bethania Ronnie Von
| Chico Buarque Jair Rodrigues MP.B. 4 Sergio Sampaio
| Elis Regina Jards Macalé Mutantes Toquinho
Erasmo Carlos Jorge Ben Nara Ledo Vinicius de Moraes
Fagner Jorge Mautner Odair José Wanderléa
Gal Costa Juca Chaves Quinteto Violado Wilson Simonal
Gilberto Gil Luiz Melodia Raul Seixas Zimbo Trio

GENERAL MANAGER
ARMANDO PITTIGLIANI

ARTISTS ARE ALL ASSOCIATED WITH CBD-PHONOGRAM, BRAZIL  phonogram @

wwWw americanradiohistorv com
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International News Reports

Pathe Marconi in
Big Singles Push

PARIS — Pathe Marconl, this
vear celebrating its 75th anmiver-
sary along with parent company
EMI, is to make a concerted effort
on the French singles market fol-
lowing the considerable reorgani-
zation since the arrival six months
apo of new assistant peneral man-
ager Michel Bonnet,

Bonnet recognized that although
French and foreign sales were
healthy in the album market, Pathe
had been without a major hit
single for some time. While there
were no problems with sales of in-
ternationally-known  local  artists
ke GilbertBecaud, Adamo,
Franck Pourcel and Julien Clerc,
Pathe needed more of the singles
market to complement its impres-
sive album performance.

This awareness of the company’s
needs has led to Pathe signing

maore French talent, such as Franck
Russel, Gilles Janeyrand and Lau-
rent Rossi. On the pop front of
course, proups like Deep Purple
and Pink Floyd have been con-
tinual best-sellers for the company,
but Pathe is also finding increased
international appreciation of home-
grown acts, such as Dynastie Cn-
sis, Variations and Triangle. Vari-
ations in fact, has just completed
a two-month American tour and is
due to record an album in Mem-
phis.

Bonnet also told Billboard that
former-MFP stales manager Denis
Coton has been appointed head of
the Pathe sales force while Domi-
nique de Hosson has replaced him
at MFP. Plans are also being
studied to modernize the Pathe in-
dustrial complex at Chatou, west
of Paris,

Maple Music Meet May 11-12

MOMTREAL — Francoys Ber-
nier, president of the Canadian
Music Council, this week an-
nounced details of speakers and
topics for the 1973 Conference, to
be held here May 11-12.

Over-all theme of this year's
Conference is “Music and Criti-
cism."

The speakers and specific topics
are: Literature and Criticism in
Canada—a Case in Point (Jean
Ethier-Blais, of de I'Academie Ca-
nadienne - Francaise); Newspaper
Criticism — Cross-country Survey
Set Against Historical Back-
ground” (William Littler, music
critic, Toronto Star); What Does
an Editor Expect From a Critic”
(Michel Roy, associate editor in
chief, Le Devoir); Magazines,

Books, Theses and Other Reler-
ence Publications (Helmut Kall-
mann, MNational Library, Otlawa;
Yves Chartier, University of Ot-
tawa); English Radio and Tele-
vision (Chester Duncan, Winnipeg);
French Radic and Television
(Maryvonne Kendergi, University
of Montreal); Concert Program
Notes (John Churchill, University
of Carleton) and A Sum-Up (Tali-
valdis Kenins, University of Toron-
ta).

Lister Sinclair, vice president of
Radio Canada, is guest speaker at
a City of Montreal-sponsored re-
ception which will include the
awarding of the Council medal to
six prominent Canadian musicians.

BMI Canada will sponsor a
luncheon and CAPAC a dinner.

Nyaren Made

Director of
EMI Suomen

HELSINK I —Former managing
director of Music for Pleasure
(Scandinavin), Rolf Nygren has
been appointed managing director
of EMI Suomen. Nygren, a Swed-
ish citizen, will take up his new
post immediately, although tech-
nically his posting will not become
official until his working permits
and other papers have been ap-
proved by The Ministry of Trade
and Commerce.

Before becoming managing di-
rector of MFP, he had worked as
the assistant to Ture Solnaes at
EMI Svenska's Record Division.
He also took over directorship of
EMI Suomen in February when
three company directors resigned.

EMI has also appointed two new
sales managers, Rolf Kronguist
former sales manager of PSO and
Eric Forsman, former sales direc-
tor of Scandia Musiikki, both of
whom worked with R. E. Wester-
land the former distributor of
EMI product in this country. Kron-
quist also had his own record
company, Finndisc, which folded
in 1971 despite hits with Martt
Innanen, due to lack of financial
TesOUrces,

The future of the publishing side
of EMI Suomen is still unsettled.
and no new local publishing direc-
tor will be named for Imudico. For
the time being publishing activities
will be guided from Stockholm,
Meanwhile, EMI Suomen’s local
recording activity, badly affected
by the February shock resigna-
tions, has resumed, and chartwise
the company is doing well with
product by Deep Purple, Pink
Floyd and Marion Rung.

Manila Manufacturer Rise
Causes Buying by Dealers

MANILA—The May 1 price in-
crease of records and tapes in the
Philippines spilled over to record
dealers, causing a flood on old-
price orders.

Record companies and distribu-
tors. therefore, were forced to dis-
pose of their standing stocks on
cash basis to dealers, who still had
two weeks to records. The new
high tariff on biscuit precluded
manufacturers (o press more rec-
ords to meet the demand on the
old price.

The new price INCrease i5 being
imposed by the Philippine Assem-
bly of Record Producers (PARF)
throughout the country. Price of
singles increased by 50 percent
while price for albums increased
by 39 percent. PARP acted on the
immediate increase due 1o high
tariff on raw material, high pro-
duction cost and a wide Govern-
ment-inspired clamor for royalties
to composers and recording artists.

An album now costs $3.25 as
against $3.21 for a cartridge con-
taining one album. Before the price
increase, prices of albums and car-
tridges were the same. A two-rec-
ord set now costs $6.13 as agansi

Castlebar Entry
Date Extended

DUBLIN—Because of the delay
in muailing brochures to overseas
countries, the closing date of the
Castlebar International Song Con-
test has been extended from May
7 to May 31,

The event, with a total prize
fund of $7500 (including a top
prize of $2500), will be presented
at the Royal Ballroom, Castlebar,
County Mayo, from Oect. 1-5,

$496 for a cartridge containing
two albums.

Industry concensus is that the
tape market will be bigger and
sales of tapes, particularly car-
tridges and cassettes, from less
than five percent of the current
volume of sales of albums 10
around 20 percent at yearend.

Audio/Visual

Presentation

UTRECHT, Holland — A spe-
cial audio/visual presentation of
Phonogram's U.S. Mercury label
acts will be presented here during
an international Phonogram con-
vention Wednesday (9) and Phono-
gram will follow the event with
a special media party Friday in
the U.K. as a tribute to support
in England for Mercury artists.

Here from the U.S. label will
be Trwin Steinberg, president; senior
vice presidents Lou Simon and
Charles Fach: and Mike Gormley,
publicity director. Mike Gill &
Associates, who represent Phono-
gram,/ Mercury with the media, is
coordinating the party at London's
Inn On the Park hotel.

Mercury acts attending and
other guests include Andy Sown,
Spenser Davis group, wives and
girlfriends of Faces fon a US.
tour now), Uriah Heep manager
Jerry & Lilian Bron. producers
Robert Stigwood and Larry Page,
Steve Rolland who produced the
Jerry Lee Lewis “Sessions” LFP and
Steve Gottliecb who heads Phono-
gram England. _

U.S. Mercury staff will addi-
tionally attend the wedding of Lee
Kerslake, Uriah Heep drummer,
earlier Friday.
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International News Reports

A Canadian Jacket Designer

Deplores State of Jackets

TORONTO—0Only “about 5 per-
cent” of Canadian-produced al-
bums are marketed in “good jack-
ets,” according to Ace Art's Paul
Weldon, Canadian jacket designer.
“There is a lack of art-oriented
personnel at most record compa-
nies in Canada,” Weldon said,
“and 1n loo many cases. jacket de-
sign is left to the production line
chief.

“A lot of companies prefer to
go the easy route. A lot of possi-
bilities could be considered but
many people can't be bothered.
it's too much trouble to do any-
thing out of the norm.”

For the past four years, Weldon
has maintained a dual role as jack-
et designer, and as the original
keyboards player with Capitol's
Edward Bear. Last November, the
pressure of work reluctantly forced
Weldon to quit the band to con-
centrate on Ace Art. But not be-
fore he played on the Bear's re-
cent million-seller, “Last Song.”

Weldon has been involved in the
jacket design of more than 50 al-
bums.

Toughest Problem
“The toughest problem in Cana-

da,” he says, “is that most aspects
of artist development are relatively

By RITCHIE YORKE

new. There is generally not the in-
ventiveness of English record com-
panies. The majority of companies
here like to play it safe.

“But things have only started
to happen here in the last two
yvears. Before that a jacket was
just a glossy picture plus a bit of
Letraset.”

Canadian companies also tend
to keep a jaundiced eye on the
balance sheet. Accordingly Wel-
don notes that top designers here
rarely receive more than $350 for
an original jacket.

“The great problem. both in
Canada and elsewhere, is that it's
very hard to break away from the
standard 12" x 12" format. The
record industry is totally geared to
that. Breaking out of it costs
money.

“I think there's a need to find
other methods of manufacturing
jackets than just the straight glossy
paper on card procedure. 1 found
with the King Biscuit Boy's '‘Good-
uns' jacket, for example, that it
had to be done by a cloth manu-
facturer. It was the first jacket
he'd ever done. Being new, it costs
quite a bit of money since the
manufacturer is not sure of his
ultimate costs and he builds in ex-

Tokyo Contest to Elektra Act

o Continued from page |

“Unknown" singer-songwriter
George Clinton of the U.S.A. won
one of the three bronze prizes of
300,000 yen or $1,132 each for
“Airport.” The other two bronze
prizes went to Dili Ivanova of Bul-
gana and Akira Fuse of Japan.
The Bulgarian songstress accepted
the award for “Fairs,” composed
and arranged by Tontscho Russev,
with lyrics by Damjan Damjynov;
Fh: Japanese (King) recording art-
ist for “Kane wa Naru” composed
and arranged by Shinichi Tokura,
with lyrics by Yu Aku.

Prizes for the best singers were
also presented to Lynsey de Paul
(U.K.) who had sung her own
“Getting a Drag"” (co-composer:
Dave Jordan; co-arranger: Mike
Bailey), to Seda Aznavour (France)
for singing “Pour Moi Toute
Seule” composed by Francis Lai
and arranged by Jean Bouchety,
with lyrics by Charles Level, to
Didier Marouani (France) who had
sung her own “Tous les Soleils du
Monde," arranged by Pierre Porte
with lyrics by Gilbert Sinoue, and
to Pilita Corrales (Philippines) for
singing “My Daughter” by George
Canseco (arranger: Doming Val-
dez}.

Best Composers

Also, prizes for the best com-
posers went to Andre Popp of
France for "Le Temps de Mon
Pere” with lyrics by Pierre Cour
and to Kunihiko Suzuki of Japan
for “Sovokaze to Koi to,” with
lyrics by Kazumi Yasui, and
“Wakere Michi” with lyrics by
Kazuya Senke. Another prize for
the best arranger went to Les
Reed.

The 10 judges from overseas

awarded a prize to CB5/Sony re-
cording artist Sumiko Sakamoto
for her rendition of “Osanai
Kodome no Yo ni,"” composed and
arranged by Yasuji Bashino, with
lyrics by Kazuva Senke.

In addition, the Tokyo Broad-
casting Corporation BS) pre-
sented awards to Danny Kaleikini
(U.5.) who had sung "My Goddess
of Love" by J.A. Stebbins and C.B.
Dant, to Linda Porl (US) for

singing “Soyokaze to Koi to”
{Breeze and Love), and to Victor
Vulachich (U.SS.R.) who had

sung “0O Poccnn” by I. Luchinok
and Y. Kupala,

The winners were selected by a
panel of 20 judges, 10 of them
from overseas, from 31 final en-
tries, 26 from abroad, at the Im-
perial Theatre in central Tokvo
before a capacity audience of
1,920 persons who were also cele-
brating the emperor's birthday, one
of Japan’s 12 national holidays.

Judges

Among the judges were Ewart
G, Abner, president, Motown Rec-
ords; John Barry, UK. composer;
Don Black, U.K. lyricist; Salva-
tore T. Chiantia, president, MOA
Music; Sidney Gathrid, chairman,
American Entertainers’ Assn.; Hu-
bert Giraud, French composer; Al-
bert 5. Ruddy, U.S. movie pro-

ducer; Joe Talbot, chairman,
CMA;: Ray N. Tanaka, Hawaii
bureau chief, AMU, and Lee

Zhito, associate publisher/editor-
in-chief of Billboard.

The International Contest was
sponsored by the Tokyo Popular
Music Promotion Assn, with the
backing of TBS. Thanks to ad-
vance worldwide publicity, the
sponsors received 373 entries from
overseas this year compared to 76
in 1972,

tra protections. If there was more
use of outside manufacturers, it
would be possible to bring down
the costs considerably.”

Weldon feels this applies equally
to the U.S. as Canada. "1 just don’t
think enough record companies
anywhere are sufficiently aware of
the power of a great jacket. When
consumers go into a record store,
they look at new product. They
don't listen fo it. The entire point-
of-sale trip in a record store is
video-oriented and not enough
companies accept it. With so much
product hitting the marketplace,
there's desperate need for a jacket
that really stands out. Even in the
States, I don't think any more
than 10 percent of jackets could
be classed as creatively good.”

In the future, Weldon would
like to see more use of miniatur-
ized devices in cover art. “Things
like miniature lights that come on
when you open out the jacket. The
point is that companies should
stop thinking of jackets as merelv
a protective cover for the record.”

Jacket innovation usually de-
pends on musical innovation, 'Wel-
don believes. "It oscillates back and
forth just like the music does,” he
says. “For a time there was a com-
plete packaging thing happening.
It simply depends on what's sell-
ing. If the Osmonds are selling.
the companies think what the pub-
lic wants is a four-color pinup pic-
ture.

“T'd like to see more universal
concern with carrying the flavor
of the music through to the outside
bv using things that relate to the
album's musical contents.”

PRIA Names
Del Rosario

MANILA—Vicente del Rosario
Jr., executive vice president and
pgeneral manager of Vicor Music
Corp., has been elected incoming
president of the Philippine Record
Industry Association (PRIA). The
outgoing president is Jose Man
Gonzales, general manager of
Cinema-Audio, Inc.

Other elected incoming officers
of PRIA are Buddy de Vera (gen-
eral manager., Alpha Recording
System), vice president; William
Leary (general manager, Wilear’s
Records). secretary: Ramon Espe-
leta Jr. (president, Zodiac Rec-
ords), treasurer; Ignacio Jose (gen-
eral manager, Sonic Industries),
business manager; and Jose Mani
Gonzales, PRO. Ferdinand A. Paz
(special projects director, Vicor
Music Corp.) has been appointed
executive secretary of the associa-
tion.

The new members of PRIA are
JEL Records and Zodiac Records.
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LP'S NOW ON
DENMARK LIST

COPENHAGEN — Albums
are now outselling many singles
in Denmark, and Danish radic
and the record companies have
agreed that, from this month
onward, LP's should be in-
cluded in the weekly industry
singles chart for the first time.
Up until now, there has been
a singles chart every week and
an LP listing once month but
coinciding with the new ar-
rangements, the monthly chari
is t0 be dropped. |
. The current weekly Top 20
is being replaced by a Top 30—
to include as many LP's as pos-
sible—which will form the ba-
sis of a new pop show every
Tuesday on Musickradio pre-
sented by disk jockey Jorgen
Mylius. The chart will then be
in major national
newspapers the following day.
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From The

Music Capitals
of the World

& Continued from page 44

formerly with “Music Week” in
Britain, is consultani editor, . . .
The new Horslip single issued on
April 30 (Oats) is called “"Dearg
Doom"” which means “the Red
Doom.” The group will have a
second album released in the sum-
mer—a concept Ip about the epic
Irish saga, the Tain Bo Cuailnge
(The Cattle Raid of Cooley). . . .
Tony Kenny presently touring Ire-
land as a result of his successes
with “Heart of Stone” and the title
role in “Jesus Christ Superstar.”
. . . The Elvis Presley Fan Club
has an Elvis film night lined up
for June 3 at the Osmond Hotel,
Dublin.

AMSTERDAM

The International Opera Course
for conductors and stage managers
organized by the Dutch State
Broadcasting Union, has been con-
celed on account of the long-last-
ing illness of the Italian conductor
Franco Ferrara. . . . Utreet recently
plaved host to the Phonogram In-
ternational convention with 200
delegates from 36 countries. Per-
forming at the convention were
Vicky Leandros, the Olson Broth-
ers, Atlantis, Syd Lawrence and
Mort Shulman, . . . Bob Hoeke,
the Dutch boogie pianist, has
signed a new contract with Phono-
gram which Iast week released his
new album, “Rockin’ the Boogie.”
. . . The US. Ambassador last
week presented gold disk awards to
Dutch artists Mounth and MecNeal,
songwriter Hans van Hemert and
arranger Harry van Hoof for their
record achievements in the U.S.
with “How Do You Do." . . .
Gilbert O'Sullivan performing in
The Hague this week, organized
by the Paul Acket Organization,

Ekseption signed a long-term
worldwide recording deal with
Phonogram . . . the new summer
releases by Bovema-EMI include
albums by cabaret artists Bram
and Freek, singer Johnny Jordaan.
rock band The Outsiders, Elly and
Rikkert Zuiderveld, Martine Biji,

Jaap Dekker, Corry Brokken,
Micke Telkamp, Dimitri wvan
Toren. . . . Jan van Schalkwijk.

managing director of Ariola-Euro-
disc Benelux, is due to leave the
company. He plans to form a new
production and publishing com-
pany. His place at Ariola taken
by Wim Schipper, formerly the
company’s international a&r direc-
tor. . . . CBS Holland released
“The Best of Chris Hinze” album.
A new LP "Who can See the
Shadow of the Sun" will be re-
leased later this month to coincide
with Hinze appearance at London's
Ronnie Scott jazz club. . . . CNR's
promotion department moved from
Levden to Hilversum JTacg-Pennweg
24, telephone D3 150-48046/47.
BAG HAGEMAN

TOKYO

The lapan Phonopraph Record
Association has warned retailers
nationwide against selling the
thousands of pirated music cassette
tapes that are being distributed
by bootleggers in the Osaka and
Nagova city areas. They comprise
copies of two 18-song selections
dubbed from recemt Japanese pop-
ular hit recordings. The counterfeit
copies are said to have been of-
fered to unsuspecting buyers at the
“black market” price of 3,800 ven
each. Pirated music cassettes have
never appeared before in such

large quantities, the association
added. . . .
Japan's Cultural Agency will

sponsor the first East Asian Copy-
right Seminar here toward the end
of October 1973. Four copyright
experts from the UK., West Ger-
many. UNESCO and WIPO. re-
spectively, will serve as lecturers ai
the 13-nation, eight-day Tokyo
seminar. It will be supported by
the Japanese Society of Rights of
Authors & Composers and the
Japan Phonograph Record Associa-
tion. . . . A recording session was

scheduled for Japanese folk singer
Ryoko Moriyama at the Philips
studio in London. Her first Euro-
pean stereo LP album is scheduled
for release Thursday (10). She pre-
viously made a U.S, recording for
Philips in September 1969, In
Nashville, Tenn., Her 20th album
was released here March 5. . . .
The Cecil Taylor Trio is due to
arrive in Japan for its first per-
formances May 19-24 in Nagoya,
Kyoto, Osaka and Nugata. _
Consolidated net sales of CBS/
Sony Records, Inc. and the CBS/
Sony Family Club, Inc., totaled
12.7 billion ven or about $48
million in their annual business
term (Feb. 21, 1972-Feb. 20, 1973),
Norio Ohga, president of CBS/
Sony, announced here April 24.
The 1total shows a 40 percent
rise over net sales registered
in the previous business Yyear,
he added, and recordings of in-
ternational origin accounted for 53
percent of the turnover. However,
he said, Japanese recordings showed
a 160 percent increase in sales,
Pre-recorded music tapes accounted
for 14 percent of all recordings
sold, but showed a 60 percent
rise over the previous year. CBS/
Sony's net sales target for this
business year is 14.7 billion ven or
over 5355 million, he disclosed.
. Masa Nakae, in charge of
international repertoire, a&r de-
partment, record division, Trio
Electronics, Inc., was due to re-
turn here following a 2-week visit
to the United States to seek foreign
record licensing agreements. Also
on a similar mission was Tadashi
Hino, chief of Teac's newly estab-
lished record division, He was
manager, international repertoire,
Polydor K.K., until the end of
March. . . . The Japanese Govern-
ment, in implementing its 5th series
of inward capital decontrol meas-
ures May 1, opened phonograph
record manufacturing in Japan to
50 percent foreign ownership, but
100 percent liberalization of this
industry will not be achieved until
May 1, 1975. . . . Vicente del
Rosario, Jr., president, Bayanihan
Music Philippines, Inc., Orlando
R. Naced, president, Vicor Music
Corp., and Oskar Salazar, Bayani-
han's managing director and Bill-
hoard's foreign correspondent in
the Philippines, sought business
tie-ups here last month-end besides
enjoying the 2nd Tokyo Music
Festival. They are interested in
purchasing or manufacturing blank
cassette tapes besides music pub-
lishing and phonograph record
production. . . . Hugo Montenegro
conducted a CD-4 recording ses-
sion for RCA on April 23 at the
Victor Co. of Japan's Aoyama
studio here. The Jacques
Loussier Trio is due back in Japan
to give 12 “Bach in Jazz" concerts
starting May 16. . . . Tickets went
on sale here May 10 for the
Japanese version of “Jesus Christ
Superstar™ scheduled from June
19 through July 6 at the newly
built Sun Plaza Hall in western
Tokyo. Recordings of the Japanese
version will be released by Toshiba
Musical Industries for the millions
of rock fans who may not be able
to enjoy a live performance. Take-
shi Kaga has been cast as Jesus.
Osami lino as Judas and Yuke
Shimada as Mary Magdalene. The
music will be performed under the
direction of Hiroshi Wakasngi,
with the assistance of Jun Fukama-
chi. . . . David Huberi, interna-
tional operations director, A&M
Records Inc., made his fifth Japan
visit last month-end to introduce
Roger Hoffman, whose newly add-
ed duties include Far East market-
ing, to the management of King
Record Co., Lid., which renewed
its long term foreign record licens-
ing agreement with A&M last
year-end. Among the current top
20 albums in Japan are “Top of
the World™ by the Carpenters and
“The Six Wives of Henry VIII™

by Rick Wakeman,
HIDEO EGUCHI
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CONGRATULATIONS

BMI CANADA LIMITED

Is proud to award to these affiliated writers, composers and publishers

1972 CERTIFICATES OF HONOUR

for their outstanding contributions to Canadian music

ABSOLUTELY RIGHT

Les Emmerson
Snowblind Music

ADIEU

Gaston Cormier
Les Editions Kasma Publications

AUNT MARTHA'S SHEEP

Ellis Coles/Dick Nolan
Dunbar Music Canada

BRAND NEW SUNNY DAY

James Ambrose
Cliftdweller Music

CONCRETE SEA

Terry Jacks
Gone Fishin’ Music Lid.

DUNROBIN'S GONE

Chad Allan/Barry Erickson
Ranbach Music

FOR BETTER, FOR WORSE
Frank Mills
White Dove Music
GOOD FRIENDS?
Terry Jacks
Gone Fishin' Music Ltd.

GUNS, GUNS, GUNS

Burton Cummings
Cirrus Music/Expressions Music

| CAN HEAR CANADA SINGING

Russell Thornberry
Greenhorn Publishing Limited

| JUST WANNA BE YOUR

FRIEND

Bob McBride/Skip Prokop
Mediatrix

JULIANNA

Les Emmersen
Snowblind Music

LA BAIE JAMES
Richard Huet

LITTLE OL’ ROCK N’ ROLL
BAND

Bill Misener o
Laurentian Music Limited

1440 St. Catherine Street West
Montreal 107, P.Q.
(514) 866-4937

LONESOME MARY

William Henderson
Haida Music

LORD, DON'TYOU THINK IT'S
TIME

Frank Mills
White Dove Music

LOVE IS A RAILROAD

Robert Quinn
Beechwood Music of Canada

LOVE ME, LOVE ME, LOVE

Frank Mills
North Country Music

LOVIN' YOU AIN'T EASY

Michel Pagliaro
Lapapala Music/Summerlea Music
Limited

MARIE MARIE

Jacques Alexandre

MEXICAN LADY
Robert Cockell/Anthony Dunning/
Robert Forrester
Belsize Park Music

MILE AFTER MILE

Gerald Joly
Beechwood Music of Canada

MON COEUR

Michel Pagliaro
Lapapala Music

MY LOVE SINGS
Joey Gregorash
Blackwood Music (Canada) Ltd./
Dollar Bill Music

NEW YORK'S CLOSED TONIGHT

Barry Greenfield

Serving the creators and
users of music since 1940.

41 Valleybrook Drive
Don Mills, Ontario
(416) 445-8700

WWW americanra diohistorv com

POUR LA MUSIQUE
Robert Séquin

(ROBBIE'S) SONG FOR JESUS
Robbie MacNeill
Tessa Publishing

SOMETHING IN YOUR FACE
Shirley Eikhard
Beechwood Music of Canada

SOUR SUITE

Burton Cummings
Cirrus Music/Expressions Music

SUN GOES BY

Stephen Kennedy
Overlea Music Limited

TAKE IT SLOW (Out In The
Country)

Ralph Cole/Keith Jollimore/
Larry Smith
Mediatrix

TAOS NEW MEXICO
R. Dean Taylor

THE THEME

Norman Lampe/Robbie McDougall
Daliric Music

THORN IN MY SHOE

Gene MacLellan
Beechwood Music of Canada

WHO WROTE THE WORDS

Terry Carisse/Bruce Raw 'z
The Mercey Brothers Publishing Co.

BMI

*

/1\

CANADA

1462 West Pender Street

Vancouver 5, B.C.
(604) 688-7851
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et Emaals (lanig) G (Teldec)—Sikorski 9 YOU'RE 50 VAIN—Carly Simon (Elektra)—
1 GNDT ALL A B a9 B BOHLCITIGRG Bk e 3 BLOCK BUSTER—The Sweet (RCA)— Nichion SPAIN
Dattrey (Trackj—Blayndake/ (EMI) Wizard (Tony Visconti) Melodie der Welt 10 ONNA NO MICHI—"Shira Miya, Pinkara Co o B} Missical™
Compass (Adam Faith) 40 41 WHATEVER HAPPENED TO YOU— ¢ DRERRE v TEN & e ks Trio (Ciskurmbis}—-Raiichi, Hichion ( :;:,, :
s ] ; otes local origin
3 13 MEOMR ERRTALY e SNty (RDG) Lusn (Penny Farthing/ Ballaghon)—Bellver Ll
{Apple) McCartney ATV Music Henry/Carlin (Hugg/Hadfield) 5 IMMER WIEDER SONNTAGS—*Cindy & MALAYSIH e AL
(Paul McCarinay) & 41 40 LONG HAIRED LOVER FROM Bert (BASF)—Gerig el T
13 21 NO MORE MR. NICE GUY—Alice LIVERPOOL—Little Jimmy : = (Courtesy usion Ma Week _
EUAPRY. (WAReE BeQL.) Capyrignt Osmand (MGM)—KPM (Mike ¢ Eﬂ&gﬂﬁ::ﬁ . *Denotes local origin 1 DON'T SHOOT ME (YM ONLY THE PIANO
' : Gari 2 VENTAMNAS —*Mari Trini (Hispavox)
14 10 PYJAMARAMA—"Roxy Music 42 — ALSO SPRACH ZARATHUSTRA il Week S i Trin avor).
(lsland) EG Music (John Anthony) (2001)—Deodato (Creed Taylor) 8 20TH CENTURY BOY—T, Rex (Ariolaj— 1 SILLY JOKE—*The Strollers (CBS) 3 MIGUEL HERNANDEZ—* Juan Marnue
i AR GHARY=CN (SRR Sne Britico Warrior Music ' 2 DREAM ME HOME—Mag Davis (CBS) Serrat (Zafiro)
JEAE - Cloal, Saapo) 43 34 NICE ONE CYRIL—"Cockerel Chorus 9 CUM ON FEEL THE NOIZE—Siade 3 KILLING ME SOFTLY WITH HIS SONG— 4 ZIGGY STARDUST—David Bowie (RCA)
16 20 BIG EIGHT—"Judge Dread (SBS Big (Youngblood) Belwin-Mills/ i or)—Slazak Roberta Flack (Atantic) ! = 5 5[:§duzmnunﬂ-rm Moody Blues
inciad / i st 25 : PECT FRIE
KPM (Norman Newell) Timmy Thomas (Mojo) Southern S & THE COVER OF ROLLING STONE=Dr. B GREATEST HITS~Simon & Garfunkel
18 B 12TH OF NEVER—Donny Osmond (Timmy Thomas) Week Hook & The Medicine Show (CBS) (CBS) o ——
(MGM) Frank (M. Curb/D. Cost) | 45—  BROKEN DOWN ANGEL—*Nazareth 1 SIGMIT...—Jame Last (Poiydor) 7 RAINBOW MAN—Looking Glass (Epic) 9 SOLO UN HOMBRE—*Camilo Sesta (Ariota)
19 23 GOODD GRIEF CHRISTIMNA—*Chicory {Mooncrest) Mountain/ Carlin (R, 2 MADE IH-..I!-.PHH—DEB'D o I: (Pursie/ B JAMBALAYA—The Blue Rydge Rangers 10 CABARET —Soundirack (EMI)
S VA SRS oaven EMI) i S ERO Y ikt il G SPAIN
Champ) 46 42 NEVERTHELESS (I'M IN LOVE WITH i 9 YESTERDAY MAN—*Mike Guchran b :
20 25 AND | LOVE YOU 50—Perry Como YOU)—*Eve Graham/New 3 m.:guﬁnﬁmwm WE ARE—Deep Furple (Harvest) iﬂn:g:m :: l-nE.In 1m:ii:i::l )
o e e :EHin:h::ilel:;u ) Chappsh 4 SEINE GROSSEN ERFOLGE Iii—Heino 10 SING—The Carpenters (A & M) e hicI
21 11 MEVER NEVER HE'H'EIII—ShriE:.IIh 47 38  EVERYDAY—Don Mclean (United " mﬁ:;&}w ey MEXICO Tk
:];‘T#i:r“;d e v AT S (Harvest/ EMI) (Courtesy of Radio Mil) 1 IT NEVER RAINS IN SOUTHERN
i 2 i q
- - 6 MEXICO~Les Humphries Singers (Decca) hi CALIFORNIA—Albert Hammond (CBS)
22 GOD GAVE ROCK & ROLL TO YOU— | 48 I'VE BEEN DRINKING—*Jefl Beck/ This R
2 *Argent (Epic)—Verulum (Rod Rod Stewart (RAK Replay) Wamner 7 NON STOP DANCING 1373—Janes Last Westh 2 CHARLY —*Santabarbara (EMI)
Argent, Chris White) Bros. (Palydor) _— 1 TE VOY A ENSENAR A QUERER—Manosila 3 ERES TU Mocedades Zafiro) h
Eﬁ:r?;lsmzjﬁ:r‘;:m lﬂnrdm. S 9 BILLION DOLLAR BABIES—Alice Cooper 3 PALABRAS PALABRAS (Parole, parole)— Roberta Carlos (CBS)
24 13 Lmlrt TRAIN—0'Jays (CBS) Gamble: 50 45 SYCAMORE—Gene Fitnay (Pye) (Warner) Dalida & Alain Delon (Orfeon) 6 1I'D LOVE YOU TO WANT ME—Lobo
Huff/Carlin (Gamble-Hutf) Donna (Gerry Bron) 10 SLAYED—Slade (Polydor) 4 ENGANO—Ls Trops Loca (Capitol) (Philips-F)—Armonico
HDLLAN D 5 VOLVER VOLVER—Vicents Fernamdez 7 AM:EI;;IL-;A“AH- Camilo Sesio [Ariola)—
7 (CBS) ™
Ir ““ nn“ {Courtesy Radio Veronica) 6 KILLING ME SOFTLY WITH HIS SONG— 8 LE LLAMAN JESUS—*Raphael (Hispavox)—
y *Denotes local origin (Matandome susvements con su Melodix _
NOTHING WILL GROW Shs Cocors TPk i) |9 CUR Gl 'St Gt
Th 7 RID REBELDE—Julic lglesias (Polydor) usica ur
= W::J‘ B WHY CAN'T WE LIVE TOGETHER [Por gue 10 'I-I'F-L'-"E_'l' MORMING—Demis Roussos
1 LE LAC MAJEUR—Mart Shuman (Philips)— no hay convivencia)—Timmy Thomas {Philkps-F}—Sympathy
Chappeill (Polydor)
2 FOREVER AND EVER—Demis Roussos 9 CORATON VAGABUNDO-—Imelda Millar SWEDEH
{Philips) (RCA)—Alberto Varques (Bas) {Courtasy Radia Bwaden]
3 GET DOWN—Gilbert O'Sullivan (MAM)— 10 BEN (Bejamin}—Michael Jackson (Tamis ool it ““d'hh
Dayglow Wokomn) This
SIS i
l‘Trnhnl:I]aL-ud: NOHWAY 1 HFF:G. FI!II._HE-‘-I: H;;'n ﬁ Fe:;j;.ﬂﬁ:ulhﬁ &
Dizzy i ourlesy Verd Gan nni-Fri okar j—Linko E
’ Tﬁﬂlﬁﬂ_* PRy {G‘Dennt’es bt.llﬂ;:lrig;lnﬂ 3 POWER TO ALL OUR FRIENDS—CHif
Osmo This Richard (EMI}—Swedsn Muszic
. nmu':'.:: EREERET Vb nés Week 4 RING, RING (ENGL VERS.)—*Bjon &
7 Pnlw-:n TO ALL OUR FRIEND—CHiff 1 POWER TD ALL OUR FRIENDS—CIiHf Benny, Agnetha & Anni-Frid (Polarj—
Richard (Columbia)—Basart Richard (Columbia)}—S5weden Music Union Songs
8 TU TE RECONNAITRAS—Anne-Marie David 2 JEG OG DU OG VI TO DG MANGE FLERE— 2 113: 5; Enra‘:nﬁrﬂ;::l;m:a (UK)
1 f
{Epic)}—Basart Wenche Myhre (Polydor)—Intersong p | Zeppeli
O e e s ety MAYAE IO Ty : mmnnr:"‘rf{;zﬁ:;—m‘h!uﬂ: 20 T GHL!:]I:TIEEEL (LP)=Procol Harum
. d Fir —Dayglow
10 FIHHE:IT H::nm;ftspér:n[ﬂmﬁrfwah 4 TITTEN TEI ANDRE VON DREI—*Birgit (Chrysalis)
Mew Seehers (Polydor)—Esses-Holland Strom & Kjell Karlsen ork (Polydor)— B TE%LJ;E—‘TH Gardestad (Polar)—Sweden
. Intersong
This i 5 CANT KEEP IT IN—~Cat Stevens (Island)— 9 EA;H‘T'iEE: I'I"jIH-EIt Stevens (lsland)}—
Woak Sweden Music weden Music _
10 DARK SIDE OF THE MOON (LP)—Pink
1 BILLION DOLLAR BABIES—Alice Cooper & IT NEVER RAINS IN SOUTHERN K Sipe
Iy 1
(Warner BmLI‘FEgT - — E:UNF.T:::EMM Hammand {Epic)— yd [Harvest)
3 ns:r;hﬁs URERTERT-HEFS=THE Ouiieni 7 Erprq An:wn-nmn O'Sullivan (MAM)—
3 “INTROSPECTION"—*Thijs van Leer (CBS)
4 THE DARK SIDE OF THE MOON—*Pink 8 GRElGHEEII.E ROCK—ENon John (DIM)—Air -
Floyd {(Harvest)
THE HOLY—Led Zeppeli 9 20TH CENTURY BOY—T. Rex (EMI) :
’ Huﬂsuﬁu?ﬂr PLT e oot 10 TU TE RECOMMAITRAS—Anne Marie David "‘El‘ﬂ s ﬂ
& ATLANTIS—"Earth and Fire (Polydor) {CBS)—Sugar
7 DON'T SHOOT ME, I'M ONLY THE PIAND SINGAPORE 'nrm ul
PLAYER—EMon John (DJM)
B THE BYRDS—The Byrds {Asylum) _ c Iry
9 TURKS FRUIT—*Orkest o.l.v, Rogier v. i YEoumEy Recmaie, Nogiscr) nﬂ“
The ir I ! i f 1} Uy ¥ AT il ﬂ'ﬂ.‘hﬁﬂ:m} Week H - '
:_:_--:_.I';--:|::-~'-i:;: wased i o il : .:rl :': Iv.: = il i Chvr bz e il of fpour choes 10 UBERALL AUF DER WELT—Freddy Breck 1 DOCTOR MY EYES—Jackson 5 (Tamis- HSIc .
:|..'.:I- ‘l e Ir|I :. Thel - ._. T i Vo fre [HA!F} “ﬂtﬂ“l‘l} 2 )
Srak Gt aiin iy . » 2 20TH CENTURY BOY—T. Rex (T. Rex) “ 3 II-I-
_':'.;.";_r,..-:-'-:'.'.-..--'-"--f R r,.. Hik pout ey cor sfan) H '@: sl rilaing rin briariind HOHG KONG 3 KILLING ME SOFTLY WITH HIS SONG— & "I
Ty TS DO ekeke i e g sk Fos the pihic goad {Courtesy of Radio Hong Kong) Roberta Flack {"‘“E'm l r
Dt Wheleh Coure 4 REELING N ROCKING—Chuck Berry ‘ u I
Vi e I_'!-:r'-.l s i i {Rugees :ﬂ:ﬁﬂﬂﬂ:ﬁlmlﬁ"ﬁ This Chioei)
emiwcoy abt Fecke. 1 TIE A YELLOW RIEBON ROUND THE OLE 5 TIE A YELLOW RIBBON ROUND THE OLD
THA = A e o] TEUIT O YT DAK T'HEE,_M {H} OAK THEE_D.“ IH!]
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hATTEHTII:]NJ HRECOHRD D'L'ITI_EE'!;E. WE
ATTH! OVERSEAS IMPORTERS ave tho lill‘E'HIti !Elltﬂugﬂ_ nn-ich. rgm

uld}us lerI:ldl nlugd.1rriu a + “n sii

1 h i the U.5. A, major label L stings at promotiona

E!.: iﬁ;lggtghg“j'tu;?u%g :I-."H"E-EE: prices. Send for free listings. All orders
Asemble varlous orders weleome., Apex Hendezvous, Ine.

Ship at lowest [(reight rates

I
W. Ellzabeth Awve., Linden, N.J. 07038,
Provide mew supﬂi.'umurﬂl tfm

Ald you in ¥our v to MY,
DISTRIBUTORS WANTED

Check heoding under which od is to oppear I
{Tape & Cartridge cotegory classiied ad not sccopled.) |

CHECK TYPE OF AD YOU WANT:
Confack:

i
i .
| ] RECULAR CLASSIFIED—50¢ o word. Minimum [ Distribution Services [ Business Opportunities Pi0, Box 644, 1K Alrmer,
| $10.00. First line seb oll cops, Nome, address L] Record hfp. Services, Supplies Protessional Services Rt T PATUHES S240 A DUZEN, 1000 OTHEN
i and phone number o be included in word count. 0 ﬁﬂmﬂh}.ﬂm’m{ﬂ 'E"Fﬂr.ﬁﬂl e = e iaay, "Mt *heraon, " New
| 7 DISPLAY CLASSIFIED AD—One inch, $25.00. 4 [ Wanted 1o Buy WE EXPORT ALL OVER THE WORLD, S:ack: 10000 e
[ Stimes. $2050; 26-timas $21.25: sditimes | 5 plpmie} oM s B i T N
|  $18.00, Bex nule oround ol ods ' 3 LI PehiishingsSaryices | Eound Export, 850 Grecley Ave., Box 31, SCHOOLS &
* [ Premotional Services O Miscellanens Undon, NoJ, 07083, i INSTRUCTIONS

| O Box Number, cfo BILLBOARD, figure 10 addi- . t
| tienal words and include S0¢ service charge for WHILE OTHER PEQPLE ARE RAISING
| bex number nd odares el LB S Towan S100 Youp oneles, RGOS, PHONE Y (R0 VR

DEACLINE—Closes 4:30 p.m. Tuesday, 11 deys Write for free listlngs. Scorpio Music aln paarantead. Call i800-23-2281
| brior to date of lssue. 4 Dt e “Tostors oaly. | "ta  P0. Box 806, Sarasots, Fla, 30578, Ua

CASH WITH ORDER, Clossified Adv. Dept.,  Enclosed s § O Check ] Meoney Order.
| Blitboard

t PAYMENT MUST ACCOMPANY ORDER
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|  ADDRESS ALL ADS—Erv Xaottus, BILLBOARD, ADDRESS =
| 2160 Potterson 5t., Cincinnotl, Ohio 45214, or o _ | -
| telephone Classified Adv. Dept. 513/381.6450,  CITY STATE ZIP CODE I | B
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If vou're a deejay searching for a radio station, or a radio
station searching for a deejay, Billboard is your best huy. No
other trade publication is renﬂ“ by mi mnu;: air personalities
and program directors, as well as the sharp programming-
CARTRIDGE LOADER/WINDERS ST mmmg'ﬂﬁ, Best of all, general managers re-
8680:" Combo model ‘750, Quallty port that Radio-TV Job Mart ads can draw five times the
fa:'ir:i If:‘i:-[ifﬁ JEETE‘:E?EI{:?:{“&.& results of the next leading radio-TV publication.
el il i B e e Rates: “POSITION WANTED” is $15—in advance—for two
times. 2" maximum. Additional space or variation from
regular ad style is £25 per inch, no maximum. No
charge for Box numbers.

AUDIO SPECIALTIES CO.
“POSITIONS OPEN" is $15—in advance—for one time,

BUSINESS OPPORTUNITIES MISCELLANEQUS

BILLBOARD IS ON MICROFILM:

Back ecoples of BILLBOARD are
avallable on microfilm dating from
Hovember 18%4 fo December 1¥70.

d Mlerofllm eoples of articles from any
y of these issues may be obtained

I s a uurs from Billboard FPublications at 8

EEN L] coRt of $1.50 peér page up to 6 pages.

' For prices on additional coples and
Correct . . . a busi- for further fniormation econtact:
ness that can be all yours

Our successful plan Andy Tomko

General Services i
will pul you in a high profit, |
low investment busi- Billboard Publicallons b

1578 Brosdway

A520-"D" Pan Am Fwy. ME
Albvguergue, MM ET107
Phone (505} 345-2121 myl2

ness . . . the costume Mew York, N.Y. 10036  tfn FOR SALE : 2" maximum. Additional space or variation from regular
rental business. Oper- : : . . : _ :
36T YOt DeR ot The Greatest Qidles Catslogue ever ad style is 25 per inch. no maximum. Box number ads

asking for tape les will be charged an added $1
for handling and postage.

store. We'll even
show you how

Pgﬁ:‘nnct Recordings from 1 to |
1 . Containg all the oldies and i
gives the artist, Isbel and year of

larity. The thousands of listings | B
o markal (hisg BILLBOARD Eﬂ“ﬂ:ﬂ this book a must for every - i e |
product, ErnuEIE:nh:::.ipﬂun remr:lnn:ltﬂ;rlnﬂ-end:-:mi to: Sﬁidlﬂﬂﬂﬂy I.llﬂ .ﬁﬂi’ﬁﬂiﬂiﬂﬁmﬁy Liv: s g .
" : G rissa scar ochety S 7 =i - R S ] : BIE Mineadeiaes [T T
costumes b‘jl' %-:;;f-dﬂgnqg T-ﬁufs'im%?ji tnij:;ll-:ﬁmtﬂ, H]-!.I;llr Box &35 Florissant, Missouri ﬂ;ﬂ . R.ldm*til Iﬂb MM 1515' 3 1 :Nf-:fp 1m
rates an ormation el ' =
FIEHHE BOX £01% =

1113 Walnut St., Phila., Pa. 19107
Wilnut 3-1395

c'a Billboard, 1515 Broadway
Mew York, M.Y. 10036 tfn

“"HATTLE OF THE BANDS" FRAN-
chises available. Ideal for Hadio: Music
Stores, promoters, elubs. Direct in-

rics to Battle of the Bands, Box

ul
EAI!]-]. Grecnville, 5.C., 29402. (BO3) 235
BEGS

i myld

COMEDY MATERIAL

PROFESSEIOMNAL
COMEDY MATERIAL

ARE YOU MY COMEDIAN?

Is your style similar to Bill Coshy,
inostalgia) when | was a kid kinda
thing? If so, I can help you. I'm a
comedy writer looking for a voung
comedian on the way up to write
material for.

Write: Box &043
c/o Billboard, 1515 Broadway
Hew York, M.Y. 10038 mvEs

EIGHT TRACK CARTRIDGES

With foam pressure ad & SBR

rubber pinch rollers. e

ANY QUANTITY—LOWEST PRICES
IHN AMERICA

CALL:
{207) XIT-5477

ar WRITE:
D/G INTERNATIONAL
Box 9

P.O,
Fairfield, MNew Jersey 07004
myl%9

POSITION WANTED

POSTERS, BLACK LIGHTS, INCENSE
beoads, pafchna. stickers and degals. ﬂlmf
for free catalog. (404) B76-4474. H & B
Distributors, 951 Peachiree 5t., N.E
lanta, Georgia 30308,

w At
ifn

WHOLESALE EXPORTS
FROM ENGLAND

Far: 1} LP's, Singles, Casseties or 8
Tracks. 2} Keystone Prices (for our
clients of coursel). 3) A maximum five-

Program 'musie director, format,
production, full ereative services in-
cluding alrshift avallable Imme-
digtely to medium market of 100,00
lus, anywhere In the contlnental
Emlled States. I have spent the lasi
six years ln the preparation of hoth
o format and myself for presentation
pver & statlon that Is truly Into
communleations with the sudience
sponsors. anid ks own staff. For full
services rendered, my salary requlire-
ments are extremely nominal for the
work discuzsed above, Your station
want numbers . . . you want a P.D./
M.D. that'll he totally stable, write,
or give me 8 eall right now at area
code 213, 464-B61Z; 1933 M. ﬂ;!glh
=9; Los Angeles, California 8.
11l rush you complete demo tape of

Experienced Top 40 announcer with
1st tleket. Secks emplovment In
small or medium markel, Experience
in Nows. Willing to relocate. Sabrina
Harrls, 2108-A Elght Ave. South
Nashville, Tenn. (615) 287.5396. 5/12

POSITIONS OPEN

Experienced radio salesman, Station
is new so0 must be capable of baild-
ing new accounts plus PR, Area has
Ereat potential for aggresslve, steady
salesman with a proven record, Send
complete resume wiith references to
WZNG, PO, Box 1458, Winter Haven,
Florida 33880. If y»ou are an experl-

The Service of the Stars for 30 Yra.!
""THE COMEDILAM™
Original Monithl

2 issues, 81

program and eommercial produc-
tions. Contact Bill Stevens now—
hefore the station across the ItrEIIEEl

day service. 4) A regular comprehensive |
range of special reductions and dele-
tions. 5) Jally MNice Chaps to deal with!

enced newsman who knows how o
make contacts, can dig for a story,

HIGH FIDELITY'S TEST REPORTS —
and believes that news is more than

Bervies—_B43 . Over 175 currently avallable andioc prod-

3 for F12.00

YR - rh ucts. Tests, anelyses, prices. Send $1.85 does . . . thank you. an accident or robbery, you may be
O R AnI i eraars Tar il Gy to High Fidelity’s Test Reports, 2160 CONTACT what we want. Send tape and com-
"How to Master the Ceremonles,” 85 Patterson St., Cinelonati, Ohio 45314, tin lete Fesume including references to
Ne C.0.D.’s RECORD EXPORTS 'ZNG, P.O. Box 1458, Winter Haven,
“We Teach Standup Comedy" FEFPUHLL&T}I:;_EI; -EI-'?[ AND ,lII-E"'u Attention hl-"‘run:nm I:Hr-.;:-l,nr-: H-_;- Florida J33880. 412
: o countries. Fas elivery. Man- 10 South Whard Rd. a3 member when you were in my posi-
“'mih?“ﬁ"ﬁh‘; E,':““"" hattan RHecords, 343 East 30th 5t., New (We rogret !,H'“Lf:,.‘l:r' wfei.'! tion? Remember when you Wwere
New York, N.Y. 10019  Hn Nork, M-¥. 200 Jed0 looking for your first job? Remember

hoping somebody
would give you a chance? 1 am a
mature young announcer seeking my
first professional position. T have
two yvears of college radio experience

wWhen Vol Were
D AT QIR0 o
SLOCK. on 0r 4 E ¢aia-
NEW! 11,000 CLASSIFIED ONE-LINERS; log. Mall orders filled, Reecord Center.
§10. Hilarioualy funny! Unconditdonnll 1895 W, 25ih St., Cleveland, Ohio 44113

WMEX, Boston, needs a news dl-
rector, Send tapes & resumes (o;
Atin, Gen., Mgr., WMEX, 111 Broad-

100 ROCK OLDIES $6.90 200 £13.75! 100
C&W's §6.78! WL trade 10 of our 45's

: : L ; for 10 unwanted 45 from your eol- - . Boston 02118, Mo materlals re-
g&éﬂ“ﬁiﬁ.ﬁfﬁgﬂif ?ﬁﬁzfﬂﬂ“raﬁr. LA RRAPLET: €OW | lection! J.A.S., Postbox 403, Flushing, ﬂ}f ’gu‘kgfﬂi;{“;.i;?};?.;.,@“.f.:‘fﬂ“" turned. No collect calls please. Egual
83338, " tin N.¥. 11379, T“'!r'fr2 am a college graduate, single, draft opportunity employer. 1z

| exempt and prﬂleulunsal.‘l']i:- ‘,5““"5
“FREE" CATALOG . .. EVERYTHING ATTENTION ATTENTION: DUPLICATORS, NEW | | tjckot A ambitious. hard-working,
for the Deejay! Comedy, books, airc- WOMEN LIBBERS gource, high gquality, low cost, 8 track dedicated, avallable immediately,
checks, wild tracks, old radlo shows, blank lube tape on-stream shortly, Sam. willing to re-locate and work any
FCC tests, and more! Write: Command, RECORD FANS le and eye-opening price list. Call 242. hours, Although trained for all as- Top money for good announcer. Ex-
Hox 26348-B, San Francisco $4128. tfn e OF Weite ok S alee, %'”E."ﬁ'ﬁd'm“;}; sects of radio my sreatest Interasts cellent Jopportanity,. FrOfassions)
; s r news reporting, pond. rmm :
THE GREATEST RECORD OF THIS wﬁu wurn - “fur 'pl::-anut.u inot the shella) South eentral Arkansas. Modern

ELJ:LILE]GHEFI‘EWEE{L? EI?E!E[H}Y. ID'IHP OR ANY OTHER YEAHR.
uttlgnﬂf}'ch. Al_zrkl.m'?i u".!]'_ T myl9 Mr. Isadore Fertel sings "I AM

WOMAN" and hls own composition
THRUSAN B on 45RPM.

CANNOT BE BOUGHT ANYWHERE

in order to break Into broadeasting. equipment. Tight format. Produe.
Make me Hnu'& :Fln:ltei:ﬁ anLd lal mallﬁ tion. EITE.:IJ'{:.“ per WEEI:T:H;L déttﬂ-
! vou proud. James B, Lustlg, VARCTmon r an _en f .
o . Stewart Enterprises, 64631 Van .:nmfp_ Drive, Dceanside, N, Y. 11572, cated man of ability, References
Nuys Blvd.. Van Nuys, Cal. 91401. my12 Phone: (516) 764-4241. P.S. [ have required showing good experience
_ - it over 1000 records which 1 will pui rating. Send air check and resume to
into the record Hbrary of any rigig Box 575, Billboard, One Aslor Fiﬁ.n?qi

EXACT TIME LOADED BLANKS, 8 |
track any length, fully guarantiecd, G5

FAMTASTIC VALUES, ASS'I" 48's — Mew York, MN.Y. 1ho3s.
—ONLY BY MAIL. Send $2.00 cash, R&B-CAW-Pop. §5 per 100, Quantities SRR afisicn
maoney order, eertified checks. No f B Y Ciiy ass i,
p ALES PED We export. H.B. Records, 257 Bayard
Il::uuklﬁ T?l:!: EI L‘Brl:l!ll:l" *E'tlﬁﬁmﬂl’n? ?-IEE stamps—no refunds. Rd'j Upper Derby, Pa. 18082 (215) LEZ.
Yark !..-EEIII-I‘I Co. Excellent henefits §. 4473, tin
Call after 1:00 p.om. (213) B91.6533, my12 JOE CAPPY

3310 Mostrand Awve.
Brooklyn, M.Y. 11119 Jet

EXPORT FROM UNITED STATES. REC.
ords and Tapes at low prices. Fasl Serv-
ice. Wholesale only. Willlam Medeot,

.
When in
160 ‘Wes{ 48th 5t., MNew Yaork, MY
10038,

| WASHINGTON, D.C.

DEFECTIVE TAPES UN-LIMITED

HELPF! SMALL MEDIUM MARKET STA.
tion is bullding new Hadlo-Cable TV
Studios. We need an Englnesr-An-
nouncer. 4 hre, on bhoard and 4 hrs
Enutln:rrtnﬁ. Opening now. Write Bob
Everhart, KRJNO Radlo, Box $28, Juneau,
Alaska B9801 or give us a ecall (907) SHE-
aaoln. miy 12

RECORD BUYER-DEALER

SEEKS COMTACTS

Hecord Shops, Dsiributors handling
cut-outs, Dweleted Soul 453°s (1965-72

Eraj, Date Okeh, Impact, MGM, uantity. Also and Tape surplls. You Cun Bu BILLBOARD
PROFESSIONAL SERVICES Yerrs phie: Beytion and ail New Mello Missic, 744 Judson, Highiand Fark, y

Soul labels. My awn wants ist ready

and avallable. Urgently contact:
PIANO, VOICE ARRANGEMENTS! SIMON
Original specials, Xeroxed on ol o
guallty manuseript paper. Mostly show 8433 West Knoll Dr, =307
and old-timey songs, artfully arranged W. Hollywood; CA F006%
in modern settings for female vocalist. Tel. (213} £52-4050 my12
Send for llst and sample. Box 6045, Bill-
?E'rf:lruu' 1515 Broadway, New York, N.Y.

RECORD MFG. SERVICES, i Ut the
General News

SUPPLIES & EQUIPMENT

marl3 Qt":n.?ﬂ :‘EIIIIIHH .;I'.FEE.?I[:L‘
' ; 4 m 12% 3314 rpm
COLLECTOR'S RECORDS ﬁ :IE% 1 ;‘,E'EED
PERSONAL %Ff:d Jﬂﬁilﬂng-“é%ﬁllﬂiﬁlﬁlﬁagllﬁl W!:"J}?E for Int:E:'nuEllun for quantities ol Ed nﬂﬂnﬁt&ln

375,00 |

over 0K, custom Jjackels, stereo, pro-
motion & natlonal disiribution. Orders |
shipped in ten days if aceompanied by
cerkified check or money order, TERMS:
507 deposit., Balance COD. |

Oneida Videa-Audie Tape Cassetie Corp.
760 Blandina 5t. Utica, MN.Y. 13501

Carrousel /' SUN ACE 458/ LP's, GEE!

G':':]I'I.LT! WOW! Catalog £1. (Hefund-

GEORGE CHILLIOUS — TROMBONIST by b

formerly of the Alvin Hotel, New York ROCKHOUSE

City, and Wilson Pickeit's group. Please 349 E. COOK RD.
COLUMBLUS, OHIG 43314 myl2

1796 Columbia Rd. N.W.
Washington, D.C. 20009

contact Darryl Klay immedipiely, (212
C 73955 collegt, for an important gig.

my' 12 Low Cost Cassette Duplication [fel
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Diehl: Top 40 Success Keyed
On Impending Music

DETROIT—"Hey, man . . . il's
nol me, it's the music.”™ And that's
the way Alden Diehl, program di-
rector of CKLW-AM here, ex-
plains the success of his station.
Of course, no station i1s without
worries these days, especially Top
40 stations . . . even those who
still maintain dominant ratings in
their markets.

Dichl, a veteran Canadian pro-
gram director even before coming
to CKLW-AM, said that he's
been doing a great deal of think-
ing on the declining, overall, of
Top 40 ratings “and until it reaches
a point when music begins to po-
larize again, as it has several times,

Clark, ‘Bandstand’
Honored by KLEU

WATERLOO, Jowa — KLEU-
AM here featured a full day de-
voted to Dick Clark and the
ABC-TV network “American
Bandstand” show May 4. Steve
Bridges, program manager of the
station, called the day “American
Bandstand Friday.” Format of the
daytime station is oldies aimed
at adults 24-49. Dick Clark, via
tape, introduced records, rated rec-
ords, and even conducted a spot-
light dance.

The day was in honor of the
20th annmiversary of the TV show
which will also be honored June 19
on ABC-TV's “Wide World of
Entertainment” with a 90-minute
special featuring old film clips of
the shows over the years.

then ratings will continue to de-
cline. Music polarity really reflects
what's happening sociologically in
our country. And, frankly, 1 think
that a polanzation has already be-
cun for the 1970's, though none of
us can perceive it yet. If the po-
larity comes about, it will be be-
cause social conditions are right.
That's the way Elvis and the
Beatles came about. And, later,
message rock.

“Personally, 1 feel that music
will be more free and more frivo-
lous than in the 1960's. There was
no humor in the music in the
1960°s . . . perhaps because of
the war. In any case, now | think
people are tired of message songs.

“If music polarizes, Top 40 for-
mats will come back stronger than
ever, leaving behind those stations
who've segmented their music . .
just as happened to those stations
who stuck with jazz in the 50's.

‘Most Popular’

“Because, as long as Top 40
stations are able to ascertain what
i5 most popular to most people and
program it in an intelligent way,
I don't think we can lose.”

Ihehl felt, however, that there
was poing to be big changes in
FM radio in the next few vyears
“becanse many have aimed at
specialized demographics and even
a special portion of those demo-
graphics in some cases. [ think
these stations will find themselves
on a thin board over high water
later because there will be a shift
in the public demand.

“As for Top 40, it's still a valid
format. It doesn't matter what

Polarity

happens to music itself, there waill
still be some songs more popular
than others. Find these songs and
play them and you'll win.

“People have gotten a distorted
view of what a hir is in the past
yvear as there was a certain decline
in the effectiveness of singles as a
programming tool. Frankly, I feel
that albums are bought on the
strength of the single or the name
of the artist.t We find in our re-
search here that some albums
shoot up the chart and then decline
rather rapidly in sales because
they simply were not strong
enough in guality.

“The Song'

“Thus, music gets back to the
one point that it's not a question
of whether it's a single or an al-
bum cut, but the song itself. If
we get caught up in mechanics, we
lose sight of the fact that people
want to hear the best songs. Rosa-
lie Trombley, my music director.
has an instinctive ability, 1 guess,
to recognize the potential of a
given cut in an album to become a
hit single. She's not perfect; no-
body is. But she keeps proving her-
self. If 1 could insure her ears at a
million dollars, it'd be cheap at
twice the price.

“As for the music list of a Tono
40 station, it's not how long it is
or how short it is, but the empha-
515 you place on the various songs.
It's the way vou're plaving the list
that counts. More and more of the
public, though, are complaining
about repetition of the songs. But
I think that it's the sones rthat irri-

(Conrinued on page 54)
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The Hanna-Barbera Library of Sounds”
The world’'s most complete and comprehansive sound effects library.
Series“A"available now. Send for descriptive brochure, today!
Hanna-Barbera Productions, inc.— Attn: Roger Karshner
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KNAC-FM IN THE suburb of Long Beach on the outskirts of Los Angeles
turned over the station on April Fool's Day to Los Angeles record pro-
motion men. In all, 29 promotion executives played air-personality-for-
a-day on the station, Above, Del Roy of London Records, left, and Chris
Christ of United Artists Records, right, present KNAC-FM program di-
rector Ron McCoy with a plagque which reads: "The Los Angeles promo-
tion persons and April Fool Disk Jockeys love Ron McCoy of KNAC-FM
for his contribution to better communication.”

ABC-Dunhill Youches
To Back Early Plays
With Rack/Store Stock

o Continued from page 3

Grand Rapids, Mich.; KLWW-AM
and KCRC-AM, Cedar Rapids. 1a;
WKMI-AM, Kalamazoo, Mich.:
KASH-AM and KEED-AM, Fu-
gene, Ore.; KBZLY-AM, BSalem,
Ore., and WDBQ-AM, Dubugue,
Ia.

“We can work with these stations
because we're branch operated in
s0 many areas,” Lasker said. "With
our own branch we can afford to
experiment, have the proper fol-
lowup with our area people seeing
if the product is moving and see
if we're successful. We survey the
market through the local men to
see if there are any independent
dealers we can reach directly. If
not, we find out who the rack is
there and we attempt to work with
him. I can't tell yet if the project
i5 a success or failure because it
hasn’t been going on long enough,
but I know a company can't sur-
vive on five or six big acts. We
need continuing new product.

ABC moved into the project
imitially, Lasker said, "because
getting & new record on a radio
station, even in the secondary mar-
kets that uwsed to be perfect for
breaking hits, is more difficult than
ever, In major markets the playlist
is often only 14 or 15 records with
few disks automatically going on,
even followups to major hits.

Secondaries Tight

“The secondary markets,” Lasker
continued, have been formatted,
tight playlisted and even if a
station plays a new record, there
is often nowhere in town for the
listener to buy it.

“A radio station is not in the
business of selling records,” Lasker
added, “but generally if a good
record is played the listeners want
to own it. So the secondaries stick
to what they know is available, It's
like & circle. A station won't play
a disk not in the market. If a disk
isn't in the market. it"s not a hit.
This puts radio in the position of
becoming stale and uninteresting.
A station man who savs he's not
interested in  selling records is
really sayving he doesn't care about
his listeners.”

Lasker Remedy

Lasker feels the situation has
come about over the past five to
ten vears. “It's not all the radio
stations’ fault,” he said. "Several
vears ago there were more inde-
pendent dealers in the secondary
markets. These have grown fewer
over the years. We as a manu-
facturer have to help promote and
fill some of the void. Rackjobbers
replaced many of these independ-

ents. They generally stick to the
top 15 or 20 or 40 records. If a
disk jockey takes a chance on a
new disk, the rack may be 500
miles away and never have heard
of it. Or he won't move until he
gets calls of his own. Often, be-
cause of the mode of his distribu-
tion, he can't take a section of
his operation and set it aside for
a particular area.”

Lasker feels that as the situation
continued, many secondary markets
necessarily took the attitude, “if we
can't lick the system we'll go Top
40 and at least know what we
play is available. Many breeding
grounds have been lost and this
has hurt the ability to break a disk,

“A further problem today,” he
continued, “is to convince a sec-
ondary station, even with breakouts
elsewhere, that a record is happen-
ing. Who knows, maybe our pro-
motion men aren't convincing
them. But a few years ago, action
in one secondary meant action in
others. Now they are like the
majors as far as records played.”

Osmonds Focus
0f Radio Spec

TORONTO—Footprint Produc-
tions Ltd. here is launching an
hour documentary on the Osmonds
into worldwide syndication, reports
Footprint executive John Hanlon.
The program has been tested in
various Canadian markets 1o ex-
cellent response. Nevin E. Grant.
assistant program director of
CKOC-AM in Hamilton stated that
his station had to air the special
three times within six davs because
of public response.

Footprint started in business last
January, but its initial operation
wags as a distribution arm in Can-
ada for “The Beatles: The Echo
and the Dream.," a documentary
produced by Cantaur Productions,
New York. This program about
the Osmonds is their first solo ven-
ture. A special on the Rolling
stones 15 slated for the near future.

“The Osmonds: In Touch With
Today™ will be offered in the U.S..
New Zealand, the United King-
dom, and Australia. The show 1s
53 minutes long, which leaves seven
minutes for local spots. Commer-
cial inserts occur at four places
within the show. Over 16 stations
in Canada have contract already to
air the program, including CHUM-
AM in Toronto.
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Dear Programmer:

Had your fill of hard-to-open single
mailing envelopes?

Are you tired of disposing of mounds of
cardboard stuffers? .

Wish you could lay your hands on that
release that just came in yesterday?
Do you have to time the intros and fades for
each new release?

Don’t you wish someone would change

all this?

A programming aid is at hand, designed
for you by M.M.L. .

Music Marketing International presents an
innovation in promotional singles
packaging...one easy-to-open package
for mailing, filing, identification.

A single, four-color, easy-to-open sleeve,
addressed to you on one side, identified
with the artist on the other, including
programming information (intro, fade and
total times, writer, publisher). The spine is
printed with artist and title for easy filing;
the sturdy sleeve provides easy handling in
the station. :

The record stays in the same package it
comes in...protected, identifiable, helpful.

We designed it with you in mind, and now
it's presented to you, with love, from M.M.I.

“Bringing Music Home . . . Through Progressive Marketing” ”
Music Marketing International Suite 318—7033 Sunset Blvd.—Hollywood, Calif. 90028—(213) 464-8193
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Radio to Pick Top Promo Men

LOS ANGELES—This year, the nation's leading
record promotion executives will be again selected by
radio stations coast-to-coast, but the final voting will
take place only at the sixth annual Billboard Radio
Programming Forum, ]

A questionnaire was mailled last week to slightly
more than 900 radio stations nationwide asking the
program director to list his favorite local record pro-
motion executive, the best promotion execuiive who
works at the headquarters of a record company, and
the best independent record promotion man.

The finalists will be printed in a list in the Bill-
board as soon as all of the questionnaires have been
returned; this is expected to be sometime within the
next three-to-five weeks. However, the actual winners
will only be determined at the Forum. As people
register on Aug. 16 for the three-day meeting, they
will be handed a registration blank to fill out and turn
back in immediately. These ballots will be tabulated
by the Billboard research division and the winners
will be announced at the annual awards luncheon
on Saturday, Aug. 18.

Awards will be [l)ltunted based upon regions in
the case of the local promotion men; certificates of

merit will be presented to those runnersup.

‘National, Too'

In addition, an award will be made to the best
national promotion director of a record company;
this, too, will be determined by the ballot handed to
every registrant.

Last year, some 600 radio and record company
executives attended the Radio Programming Forum;
this included some three dozen radio men from
abroad. The Forum will be held at the Century Plaza
Hotel in Los Angeles and everyone registering for the
Forum will receive a special discount on their hotel
room rates.,

The agenda for the Forum and the speakers will
also be largely determined by the results of the ques-
tionnaire. Final decisions of topics and speakers will
be evaluated by the advisory council of the Forum.
Chairman of the advisory council is David Moorhead,
general manager of KMET-FM, Los Angeles. Ad-
visory officials under Moorhead include Gary Owens,
air personality at KMPC-AM, Los Angeles; George
Duncan, president of Metromedia Radio, New York;
Tom Donahue, general manager of KSAN-FM, San
Francisco; Don Day, operations manager of WBAP-
AM-FM, Fort Worth; ], Robert Wood, program di-
rector of CHUM-AM-FM, Toronto; Emie Farrell,
director of special projects, MGM Records, Los
Angeles; Bruce Lundvall, vice president of marketing
of CBS Records, New York; Pat Whitley, program
director of WNBC-AM, New York: Joe Smith, presi-
dent, Warner Bros. Records, Los Angeles; George
Wilson, national program director of Bartell Broad-
casting, New York; Chuck Blore, president of Chuck
Blore Creative Services, Los Angeles; and John Lund,
program director of WGAR-AM, Cleveland.

large markets $200.

Court, 7 Chalcot Road,

AVAILABLE NOW: 3 hours: unlimited usage: mono/stereo;
packed with exclusive interviews & never before heard Elton
John songs: small markets $170: medium markets $185:

Sample tape from: Scott Sinclair Broadcasting, Spencer
London NW18LH, England,

N

Diehl: Top 40 Success Keyed

o Continued from page 52

tafe them that they're really com-
plaining about, Songs that they
like, they can hear over and over
without growing tired of them.

“Right now, many program di-
rectors are running around asking:
What is the magic formula? Well,
there is no magic formula. It's the
people who make the music that
the public likes who set the formu-
la. Not the radio stations.”

In regard to the demands being
placed on the air personalities of
Top 40 today, Diehl felt that the
higher energies of music of the
1960's has tapered to such a small
portion today that the air personal-
ity has faded, too. "We've tried to
keep growing with what's happen-
ing 1n music. Basically, you have
to choose the widest road vou can
find and stay on it and hope it's
the right widest road. Air person-
alities will have to move with the
flow of the music and be within
that kind of context. Fortunately,
deejays are the greatest adapters in
the world.”

CKLW-AM plays from a top 30

Vox Jox

(zary Allyn is the new national
program director of the Star Sta-
tions chain and is headguartering
at KOIL-AM, Omaha. He'd been
with the Schafer operations south
of the border, XHERS-FM and
XHIS-FM. . . . Barry Richards
reports in from WKTK-FM, Balti-
more, where he's now program di-
A rector and operations manager.

Station is pop progressive in the

ALREADY
AIRED ON

WLS
WIXY

2 Dozen

day and goes black progressive
after midnight. Richards had been
with WHMC-AM, Gaithersburg,
Md., which programmed at Wash-
iy mgton, D.C. . . . Dave Mancilla
WMV | had been with WAKE-AM in Val-
'l:' paraiso, Ind., and will now be
il doing the noon-3 p.m. show at
WCGO-AM, Chicapo. . . . After
15 vears, the Tim and Bob show

il
d
i
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LOVE & RGCK & RGLL {5k
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The love songs and the real reasons
they were written as told by the stars

SEND FOR YOUR DEMO TODAY

ALAN/TUNA PRODUCTIONS

21243 Ventura Blud
Woodland Hills, Califormia 91364

(213)] 347-8500
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with Tim Nolan and Bob Byron
on KPRC-AM, Houston, has bit
the dust, to use a bit of Texas
.ll?{,g"“' Byron has gone to KPRC-

to do 7-midnight stints Satur-
day and Sunday. KPRC-AM has
changed the music policy some-
what, concentrating a little more
on non-rock oldies along with con-
temporary music.

* & &

Well, it looks as if Cecil Heftel
is now willing to announce publicl
what his radio operation is all
about and officially state that Buzz
Bennett is national program direc-
tor. Richard Casper is executive
vice ﬁrﬂidunl and general manager
for U.S. properties, Buzz, as you
all know, is working on WKPQ-
AM in Pittsburgh. Heftel also owns
WSHH-FM in Pittsburgh; WMOR-
FM in Fort Lauderdale; with
WROR-FM in Boston and KONA-
FM in St. Louis pending FCC ap-
proval. Heftel also has Kin-Tel
Productions in Atlanta which cre-
ates musical soundtracks and com-
mercials and Pacific Expositions,
a Hawaii-based concert promotion
firm, plus a TV station, restaurant.
polf links, a helicopter operation,
and other things like that, An im-
pressive operation. . Barney
Pip has taken a leave of absence
from his job with db Program-
ming, Los Angeles,

* * *

Reb Foster has resigned as pro-
pram director of KRLA-AM, Los
Angeles, Like most other program
directors who've been at the sta-
tion, he complained about lack of
autonomy as he left. . . . Some
promotions within Drake-Chenault
Enterprises, Los Angeles Pat
Shavghnessy has been promoted to
executive vice president and gen-
eral manager of the firm. Lee
Bayley has been promoted to vice
president of programming and sta-
tion relations. Rom WNickell has
been promoted to general sales
manager. Bert Kleinman has joined
the firm as special projects man-
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By CLAUDE HALL
dio-TV Editor

ager; he'd been with WPLJ-FM in
New York as rsl'[}gl'am director.
And Mark Ford has joined the
firm as production director; he'd
been production director and an-
nouncer for KMEN-AM, San
Bernardino, Calif.

Stoney Richards is shifting from
WGAR-AM in Cleveland, where
he did the 8-midnight show, to do
midday work at KIIS-AM in Los
Angeles. So, WGAR-AM is look-
ing. . . . Also looking for air per-
sonalities is WAME-AM in Char-
lotte, where program director Edd
Robinson has also been losing peo-
ple to bigger markets at a rapid
pace. Going to WRIO-AM 1n At-
lanta to do the 7-midnight show
is Bob Grayson. Going to WUBE-
AM in Cincinnati to do the morn-
ing show is Bob Scott.

local list, plus hitbounds, a list of
Canadian records, and an extra
list. So, the total list might run 40-
45 records a week, which is long
for this day and age in Top 40 pro-
gramming. And these records will
include selected LP cuts which the
station plays as a hitbound.

The Canadian station, located
actually on the outskirts of the
LS., has the burden of playing 30
percent Canadian records, “but it’s
obvious since this station hasn't
declined in ratings any greater
than any other Top 40 station in
the US. and, in fact, declined
somewhat less, we've nol been hurt
in that regard.

“The inflexibility of devoting a
third of our air time to Canadian
product can bhe a detriment at
times, however, because of its in-
flexibility. There's always been an
ebb and flow of hit product in the
record business. Sometimes you
have a drouth of good matenal,
sometlimes yvou have too much.

“But, overall, in retrospect, no,
the rule about playing a third Ca-
nadian product hasn't hurt ws. 1
can't say that I like most of the
Canadian records, though there is
a fair number that 1 do like . . .
but it's the same with U.S. and
U.K. product. It's all music, pe-
riod.”

[ MOVING UP
172,000 SOLD TO DATE

“I'M BACK FROM VIETNAM"

Hold the Elevator
My Baby is Coming Down)

Norris the Troubadour

Seaboard Coastliners
DJ's Get Your Copy

VH & L CIRCLE RECORD

DISTRIBUTORS &
PROMOTION CO. INC.
10900 South Halstead Ave.
Chicago, Ill. 60628

or ... MAYHAMS
COLLEGIATE RECORDS

Morningside Station
Box 46, New Yark, N.Y. 10026

Fidelipac
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Cartridges

Standard of the industry
with more in use than all
other brands combined
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Fidelipac Is a registered trademark of TelePro Industries Incorporated

imming Vicki

ABC RECORI
#11362

re country lady !
i debuts on the label with this sc

1 possi 1y, cross over into t

markets and
i who have
e Murray and

wale country per-
and a very promis-

| .\QASH BOX

Group

1
L3 b
[ ol '!Hln.:hl-_ dig *I

MAY 12, 1973, BILLBOARD


www.americanradiohistory.com

Billboards

MAY 12, 1973
= Copyrighl 1973, Billboard Publications, inc” Mo part of this pub-
hcalion may De reproducosd, stored In a8 retrieval systam, or trans-
mitied, in any form of by any means, @aecironc, mechanical,

photocopying, recording, or otherwise, withoul The prior written
parmission of the publisher

AL GREEN—Call Me, Hi XSHL 32077 (London). There is a foot tapping guality
to Green's music which ingratiates him to his audiences. In the main, he is a ladies’
man but he asserts himself so positively that his music rings true with the brothers
on the street. These inbred ingredients are all powerfully on display in this LP which
retains the winning formula of Memphis based production by Green and Willie
Mitchell, a thumping bass and drum bottom and geatle strings and pungent horn
bursts. Green's voice is sweet and clear and together with his lyrics. It all sounds so
effortless bul that is the decewving quality to his music. He's hard at work communi-
caling.

Best cuts: “Stand Up," “I'm So Lonely | Could Cry,”" “Here | Am (Come and
Take Me).”

Dealers: Green is the hottest male vocalist in all categories, 50 you know you
will be displaying this prominently. Otherwise, you haven't been in the business
dunng the past year.

DAVID BOWIE—Aladdin Sane, RCA L3P 4852, Combine raw energy with explo-
sive rock and the end result is this newest eftfort. With three LP’s already on the
chart, Bowie can easily make this number four, The English production smacks of a
high polish and a gut level fervor. Nine of the tunes are by Bowie. Mick Jagger and
Keith Richard’s “Let’s Spend the Night Togethes” is the 10th. Bowie's imagery i
often obtuse but it doesn't seem to matter for the production is what matters: the
sani: impact is all important, and there’s plenty of vocal exertion and instrumental
exuberance for prazz,

Best cuts: “Watch That Man,” “The Jean Genie,” “Lady Grinning Soul” {slow
and delicate).

Dealers: an important sales offering from England's top musical import, The
cover i5 an off-beat painted face.

ISAAC HAYES—Live at the Sahara Tahoe, Enterprise ENS 2-5005 (Columbia).
Mr. romantic soul is captured in all the dramatic fitting which become his concert
presentation in this Nevada show city, The production allows you to leel the immen-
sity of the theater and the impact which Hayes has on people. The program is a
compilation of tunes which he has been singing for the past year or so. There is
sheer delight to Isaac’s voice and the way he phrases, with support from Hot But-
tered Soul and members of his Movement backup band augmented by homs and
flutes.

Best cuts; “Never Can Say Goodbye,” "The Look of Love,” “Stormy Monday
Blues." "Ain't No Sunshine.”

Dealers: the jacket is a clever cutout of the hotel's theater door which opens to
show Isaac at the pano.

PERRY COMO—And | Lowe You So, RCA APL 1-0100. When you have talent and
class it stays with you, Perry's newest LP hits the listener with these two qualities

Number o

Pop

right away. This is a superb package in which the veteran balladeer works with the
right material within the proper vocal range and within the nght tempo bamiers.
With a delightful production assist from Chet Atkins and his Nashville associates,
this is warm, friendly, tastefully done interpretations of current songs. Perry's ghid-
g quality, his expressive phrasing are outstanding, with a nice comfortable large
orchestral setting adding a rich surrounding.

Best cuts: “And | Love You So," “For the Good Times,"” "It All Seems to Fall Into
Line."

Dealers: Como has come roaring back with solid musicianship and an LP which
cries for listening.

MELANIE AT CARNEGIE HALL, Neighborhood NRS 49001 (Famous). The
singer's special vocal quality produces an intimate sense of involvement, and that
is how this LP comes off—as a tie between entertainer and listener. Of the 22 songs
offered, all are by Melanie with two exceptions, and here she goes back to her basic
folk roots to seek inspiration from Pete Seeger and Woody Guthrie, The two-record
set includes her recent hit singles and the moods are of love and hope for tomorrow.

Best cuts: "Brand New Key,” “Bitter Bad,” "Beautiful People.”

Dealers: artist i1s tops among young pop warblers and also appeals to the folk
crowd. Her name has sales impact.

MILSSON—Nilsson Sings Newman, RCA 10203. Harry Salutes America’s under-
ground and above ground poet-humorist by patterning his vocal styles to that of
Randy's. The phrasing and intonations are very much Randy's, but this is Harry
deing the singing and piano playing. Since Mewman has a strong cult and since
Nilsson is himself 2 popular artist, this interpretive association makes sense busi-
ness-wise, Nilsson puts a lot of heart and energy into the songs which helps empha-
size Randy's work and word pictures, There are several works which are unfamiliar,
but there are several well-known works.

Best cuts: “Love Story,” “Yellow Man,” “I'll Be Home."

Dealers: this could be a sleeper, so don't shrug it off. Both artists have name
pawer,

SHIRLEY BASSEY—Never Never Never, UA LADSS-F. How can an artist like this
with such a great vaice, knowmng how to project and interpret a lyric have such a
hard time in the U.S.7 How can such a super pro not get radio exposure and be
known by the public? These are puzzling questions, all the more so in light of this
superb production, done in England with care and love and showcasing Shirley's
outstanding vocal range, supplemented by a large orchestra. Perhaps this LP will
turn things around.

QUICKSILVER—Anthology, Capitol 11165. This is 2 memory trip recollection of the
San Francisco group's initial works covering 1967 through 1971. All the sophis-
ticated blendings of rock and jazz are here. Best culs: "Pride of
Man,” "Spindrifter,” “The Fool.”

MARK ALMOND-The Best of, Blue Thumb 50 6031 (Famous). Well defined vocal
and instrumental work from this fine English band which blends jazz solos with a
sensitive approach to pop music. Best cuts: “The City,” “The Ghetto.”

STEVE FERGUSON, Asylum 5060 (Atlantic). Here is a black ssunding Randy New-
man who fooks like Billy Paul. His self-penned tunes are simply phrased for easy
listening and & nice, laid back feeling engulfs everything. Best cuts: “Gypsy Hol-
low,” “Lonesome Lover,” “Raven.”

DON AGRATI, Elektra EKS-75057. An album of many flavors, like a triple-decker ice
cream cone. Best cuts: "Sunny Days," "Protoplasm Blues."”
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Best cuts: "I Won't Last a Day Without You,” “There’s No Such Thing as Love,”
“Killing Me Softly With His Song.”

Dealers: this is a top English vocalist who knocks out audiences with her con-
certs, She is currently on a national concert tour.

JOAN BAEZ-Where Are You Mow, My Son?, A&M 4390. Baez has always been
an involved political activisi—and this newest of her communications devices pro-
duces a sharp, two-sided sword of explosive cutting power. For one side is a fright-
eningly uncomfortable poem-namative which is the tille of the LP, interspersed
with on location sounds of American bombs falling on Hanoi last Christmas, the
sounds of Yietnam people in agony and loan sitting in a bomb shelter with other
“visitors” and lalking about life. She sings a song of sad thoughts which gives all
these ingredients solidly together. The other side & six good, basic Baez-type mes.
sage songs about human experiences and pain with a fine, delicate texturs.

Best cuts: “Less Than the Song,” “Best of Friends.”

Dealers: this LP should draw FM airplay and pull in a young buying audience
because of the unorthodox nature of the matenal,

B. |. THOMAS—Songs, Paramount 6052 (Famous). Observing the growth of a
recording artist over the years can be an intriguing—and highly enjoyable—feat,
especially such an artist as Thomas who shifted from teen-appeal product to the
MOR genre and now into music for the intelligensia, the young adult. And the music
is fabulous, with members of Blood, Sweat & Tears and Eric Weissberg sitting in as
sidemen. Without doubt, this is a mature side of music that Thomas presents . .
different and complex and progressive sound.

Best cuts: “Too Many Mondays," “Honorable Peace,” "Early Morning Hush.”

Dealers: Good jacket; lyrics printed in inside cover: Thomas is getting good TV
exposure on specials.

PHIL EVERLY—Star Spangies Springer, RCA LSP 10092. Phil goes it alone and
does an outstanding job with a sound that is soft and compelling. The vocalist dem-
onstrates exceptional songwriting ability.

Best cuts: “The Air That | Breathe,” "It Pleases Me to Please You,” "Our Song.”

Dealers: As one-half of the world-known Everley Brothers act, you're assured
certain built-in sales.

TOM SAWYER SOUNDTRACK-United Artists UALADST-F. An extremely cute,
high-quality album with music and lyrics by Richard and Robert Sherman. Country
artist Charley Pride does an outstanding job on “River Song.” Considering the guar:
anteed success of the movie, this LP should be a giant seller,

Best cuts: “River Song," "Gralifaction,” “‘Freebootin',”

Dealers: Tie in with performances of movie in your area. LP should sell well in
pop bins and, if you point out the performances of Charley Pride, in the country bin.

also recommended

TIM DAVIS—Take Me As | Am (Without Silver Without Gold), Metromedia 10175,
Tim Davis demonstrates amazing flexibility i music accumen; some of the cuts
sound a little bit country, a little bit rock. Best cuts: “Take Me as | Am,” “Baby
Won't You Come Out Tonight,” “Country Heart and Soul,” “Only Yesterday.”

CLINIC—Now We're Even, Roulette 3010, Warm, velvety four-part harmonies fram
this tightly knit band, which has a smooth, controled sound. A nice hello from this
adventurous quartet. Best culs: “My Love is East,” “Prelode,” “Here | Stand.”

ARTHUR HURLEY & GOTTLIEB, Columbia KC 32273. Mellow rock trio with a country
flavor. Lyrics in each selection are strong. Best culs: "Sunshine Ship,” “Bobby
Song," “Cruisin.”

SPOOKY TOOTH—You Broke My Heart, So | Busted Your Jaw, AZM 4335, You've
gotta love any album with this title. The subkly heavy music in the grooves doesn’t
disappoint. Best cuts: "Wildfire," “Self Seeking Man.”

JON LUCIEN-Rashida, RCA 10161. He softly enfolds you with a warm, magical
voice thal's perfectly at home with the tender love ballads which permete this LP.
Best cuts: "Rashida,” “The War Song,"” “Love."

Leonard Cohen—Live Songs, Columbia KC31724. Weirdly satisfying album of des-
perate bummer ballads. Cahen's limited voice at its best. Best cuts: "Bird On the
Wire,” “Story of Isaac.”

VARIOUS ARTISTS-The Progressives, Columbia KG31574. Two-disk low-priced
sampler of the label's spectrum of avant-garde talent. Artists range from Maha-
vishnu Orchestra to classicist John Carlos, Weather Report and Gentle Giant.

MAN-Be Good o Yoursel 2t Least Once a Day, United Artists UA-LAD77-F,
Smoothly melodic heavy-metal rock from a new English group. Dutstanding pop-up
display inside the package. Best cut: "Keep On Crinting.”

NASHVILLE'S GREATEST INSTRUMENTALISTS, RCA APL1-0167. Country sta-
tions have been calling for more instrumentals, and RCA has put together a magnifi-
cent package, some of them classics. Artists include Floyd Cramer, Roddy Bristol;
Buck Trent; Chet Athins, Jerry Reed, Home and Jethro; Albert Coleman {with a sym-
phonic arrangement). Danny Daws; Lester Flatt and the Nashville String Band.

Country

Best cuts: "Limehouse Blues,” “I'll Fiy Away,” "“Fuedin' Banjos.”
Dealers: A lot of name value in this package.

DOTTIE WEST—I1 It's Al Right With You, Just What I've Been Look For, RCA |-
0151. This album has everything, including one of her famous Coke commercial
tunes. But it has feeling, plenty of it, and great numbers, which she perfarms to
absolute perfection. Her list of musicians is a wha's who.

Best cuts: “Bitter They Are, Harder They Fall,”" “Try to Win a Friend."

Dealers: This one should move rapidly, so keep it stocked.

WEATHER REPORT-Sweetnighter, Columbia KC 32210, By now we all know
that this is an adventurous, space age jazz band which i popular among contempo-
rary folk. Each of its previous albums has broadened the band's abilities to commu-
nicate in both the jazz and rock fields. This newest endeavor presents an inferesting
amalgam of a Latin and r&b rhythmic mixture. The music bristles and bubbles like
lava emerging from an awakening volcano which is lit up with electnic lights. Leader
Joe Zawinul's electric keyboard work creates floating, swirling effects while Wayne
Shorter's soprano sax takes the place of an electric guitar and plays in an unhurned
fashion.

Best cuts: “Boogie Woogee Waltz,”
grown up r&b streel music).

“125th Streel Congress™ (sophisticated,

Jazz

Dealers: Band 15 known in rock and jazz circles,

DAVE BRUBECK—We're All Together Again for the Firsl Time, Atlantic 1641,
This LP takes us on location to several European cities where we find Paul Des-
mond's alto working romanfically with pianist Dave and baritone saxophonist Gerry
Mulligan. Bass lack Six and drummer Alan Dawson are the rhythm base for the
development of six tunes. Thus this is hall of Brubeck's "old'' quartet. The music is

sensitive and probes the inner workings of jazz improvisation. The program melds
tavorites like “Take Five” with the free development on “Truth” from Brubeck's
oratorio “Truth” (Planets are Spinning).

Best cuts: “Hoto Song." “Rotterdam Blues” {down home and heavy), “Take
Five" (all 16 minutes worth).

Deaters: with jazz in an active state, this LP should attract Brubeck's followers
who used to constilure a magor force in the music.

SIR EDWARD—The Power of Feeling, Encounter 3004 (GSF). Delightful, straight
ahead fun blowing by the sax-flute leader and a small group. Best cuts: “People
Make the World Go Round,” “Betcha By Golly Wow."

PAUL HUMPHREY—Supermellow, Biue Thumb 47 6025 (Famous). Drummer
Humphrey heads up a funky studio band consisting of two Crusaders—Joe Sample
on electric piano, organ and clavinet and Wilton Felder on bass—plus guitarists Ar-
thur Adams and David Cohen, bassist Chuck Rainey and accordionist Nick DeCaro.
Their music is tight and flowing and fun and may draw comparisons with the style

Soul

of the successful Crusaders who are Blue Thumb's top instrumental act. Never-
theless, the sound is broad encugh to appeal to pop and soul buffs, with jazz fans

tossed in for gold measure. Sample’s keyboard work is excellent and the drum
breaks and patterns are closely aligned with the melody lines.

Best cuts: “Got it Together,” “Poppa Charlie,” "'5t. Thomas."
Dealers: Solid musicianship, but this LP will need to be displayed.

IKE AND TINA TURNER-The Best of, Blue Thumb 49 6029 (Famous). Deep in the
reservoir of solid soul, this LP isn't that old but it sure wails. Best culs, “The
Hunter,” “Crazy 'Bout You Baby.”

also recommended

LEROY HUSTON—Love Oh Love, Curtom 8017 (Buddah). Polished vocal and instru-
mental work by a large orchestra blend nicely. Best cuts: “"Love Oh Love,” "I'll Be
There, | Still Care.”
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EAST COAST, Encounter 3002 (GSF). Good strong funky commercial seunds from
this new septet with some rock nfluences on guitar. Best cuts: "l Found You,”

“Anything You Have in Mind.” (Continued on page 56)
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MOZART: LA FINTA GIARDINIERA (DIE GARTNERIN AUS LIEBE)—Soloists/ Nor-
dentoche Rundfunk Orch. & Chorus (Schmidi-lsserstedt), Philips 6703 039, An
early opera buffa, written at the age of 18 and full of intimations of things to come,
this is a fascinating listening experience, It's sung here in an authentic German
version, since portions of the original [talian libretto were lost. Cast is expert and
features the highly-acclaimed lessye Norman in a leading role.

Dealers: A first complete recording, "Finta™ will prove irresistible to many op-
era collectors. Sure to receive heavy and favorable reviewer coverage.

BARTOK: CONCERTO FOR ORCHESTRA—MNew York Philharmonic (Boulez), Co-

Cassical

lumbia MQ 32132. Issued only in a compatible 4-channel version, and with the
entire thrust of the presentation plugging surround-sound attributes, set should
move at a comfortable rate to sterec-only buyers as well. But the growing "Q" mar-
ket is the main target, and near saturation sales may be anticipated there. Graphic
diagrams showing orchestra placement and channel distribution of the sections col-

MOZART: SERENADE NO. 7 (HAFFNER)—Berlin Philharmonic {Bohm), DG 2530
790. Lovely, idiomatic performance and excellent sound, it rewards serious listen-
ing or can serve superbly for those who just like some entertaining Mozart in the
background.

Latin also recommended

also recommended

op Aloum Picks

orfully illustrate the double-fold jacket.

Dealers: Label is pnming its biggest promational guns for this ane. Cover art
makes for superior display.

GREAT TENORS OF TODAY—Angel S 36947. Tick them off. Bergonzi, Corelli,
Dominge, Gedda, King, McCracken, Pavarotti and Vichers, all on a single pick-up
album, and heard in some of the most poepular anias from the operatic mainstream.
Adds up to a strong concept album, valid both commercially and artistically.

Dealers: If you do any business with vocal buffs this is a “must” rtem.

COLIN DAVIS AT THE LAST NIGHT OF THE PROMS—BBC Symphony, soloists &
chorus, Philips 6588 011. A live recording of the traditional “pops” happening at

Roval Albert Hall. Pieces are unrelated, but the spirit of the event comes across on
disk to involve the listener. Good cover art.

RBIIQIOUS also recommended

BAROQUE MASTERPIECES FOR TRUMPET & ORGAN—E. Tarr, trumpet; G. Kent, or-
gan, Nonesuch H 71279. They may not all be masterpieces, but the selections by a
number of lesser baroque luminaries (except for Purcell) are attractive, and beau-

titully performed and recorded. There is growing interest in this combination of
mstruments,

ANDRAE CROUCH & THE DISCIPLES—Live at Carnegie Hall, Light 5602 (Lexicon),
Exciting entry from this under-rated group. Excellent material that should be pro-
grammed at levels other than gospel. Best cuts: "I Don't Know Why." “Can’t No-
body Do Me Like Jesus,” “You Don't Know What You're Missing.”

LOS ANGELES NEGROS—Con Todo Mi Amor, UA Lating 071 (United Artists). Don't
be confused; this is not a soul album in spite of the name of this Argentine group,
although the five-man group does occasionally perform with great soul feeling. Best
cuts: “Cucurrucucu Paloma,” “Vete en Silencio,” “Con Todo mi Amor,”

Pop album picks—tities deemed headed for a post among the first 100 places on the Top LP
chart. Pop also recommended LP's are titles thought to wind up among the lower half posi-

tions. Other category LP's are deemed to break in the top and lower half of the their respective
charts in a similar fashion. Review editor—Eliot Tiegel.

207~STEELEYE SPAN, Parcel of Rogues, Chrysalis CHR 1046 (Warner Bros.)
208—MICHAEL STANLEY, Tumbleweed PWS 106 (Famous)

209—CANNED HEAT, New Age, United Artists LA 049 F

210-ROY WOOD'S WIZZARD, Wizzard's Brew, United Artisis LA 042 F
211—NEW SEEKERS, Pinball Wizards, MGM/Verve MV 5098

212—CHARLIE RICH, Behind Closed Doors, Epic KE 32247 (Columbia)
213—MIRACLES, Renaissance, Tamla 7 325 L (Maotown)

214—)JOHN KAY, My Sporting Life, Dunhill DSX 50147

BubblingUnderThe TOpP LP'

201-JOSE FELICIANO, Compartments, RCA APDI D141

202—JOHN STEWART, Cannons In The Rain, RCA LSP 4827
203—FAIRPORT COMVENTION, Rosie, ARM 5P 4386
204—INDEPENDENTS, First Time We Met, Wand WD 634 (Scepter)
205—RUBEN & THE JETS, For Real, Mercury SRM 1-659 (Phonogram)
206—BILL QUATEMAN, Columbia KC 31761

BubblingUnderThe HOT 100

101-ORANGE BLOSSOM SPECIAL, Charlie McCoy, Monument B566 (Columbia)
102—-C'UM ON FILL THE NODIZE, Slade, Polydor 15069

103—-BAD WEATHER, Supremes, Molown 17225

104—-COME LIVE WITH ME, Roy Clark, Dot 17449 (Famous)

105-WHAT'S YOUR MAMA'S NAME, Tanya Tucker, Columbia 4-45799

106~ PERCOLATOR, Hot Butter, Musicor 1473

215-SWEET THURSDAY, Great Western Gramaphone KX 32039 (Columbia)
216—RICHARD HARRIS, His Greatest Performances, Dunhill D3X 50139
217—TRACY NELSON & MOTHER EARTH, Poor Man's Paradise, Columbia KC 31758
218—-JOHNNY CASH, Gospel Road, Columbia KG 32253

219-RAY CHARLES, Live In Concert, Bluesway BLS 6053 (REC)

220-RUFUS, ABC ABCX 783

221-MONTY PYTHON, Previous Record, Charisma CAS 1063 (Buddah)
227—TUFANO & GIAMMARESE, Ode 5P 77017 (A&M)

107 -~-BLUES BAND OPUS 50, Part 1, Siegel-Schwall Band/San Francisco Sym-
phony Orchestra, DGG 15068 (Polydor)

108-WHISKEY WHISKEY, Rita Coolidge, ASM 1414

109—-FULL CIRCLE, Byrds, Asylum 11016 {Atlantic)

110-SLIP & SLIDE, Rufus, ABC 11356

111—-AM | BLUE, Cher, MCA 40039

112-IF THAT'S THE WAY YOU WANT IT, Diamond Head, Dunhill 4342

113-BROTHER'S GONNA WORK IT QUT, Willie Hutch, Motown 12220

114—GOD GAVE ROCK & ROLL TO YOU, Argent, Epic 5-10972 (Columbia)
115—-BEWARE OF THE STRANGER, Hypnetics, Reprise 1140

116—YOU DONT KNOW WHAT LOVE 15, Susan Jacks, London 45-182
117-WELL HELLOW, Yellowstone & Voice, Red Bus 10708 (MGM)
118~MAN OF THE WORLD, Robin Trower, Chrysalis 2009 (Wamer Bros.)
119-LEGEND IN MY TIME, Sammy Davis Jr, MGM 14513

120—HELLO STRANGER, Fire & Rain, Mercury 73373 (Phonogram)
121-LOVE & HAPPINESS, Earnest Jackson, Stone 001

FM Adjon Pid(S These are the albums that have been added this past week to the nation's leading progressive stations.

BALTIMORE: WRTK-FM, Barry Richards LONG:-BEACH: KNAC-FM, Ron McCoy Andy Ruthberg SEATTLE: KOL-FM, John Kertzer
BABYLON, N.Y.: WBAB-FM, John Vidaver NEW YORK: WNEW-FM, Dennis Elsas RACINE: WRKR-FM, Joey Sands ST. LOUIS: KSHE-FM, Shelley Grafman
HARTFORD: WHCN-FM, Paul Payton PORTLAND: KINK-FM, Bruce Funkhouser ROCHESTER: WCMF-FM, Bernie Kimball TORONTO: CHUM-FM, Benjy Karch
ITHACA: WVBR-FM, Ric Browde PHILADELPHIA: WMMR-FM, Jerry Stevens SAN FRANCISCO: KSAN-FM, UTICA, N.Y. WOUR-FM, Mark Fox
KANSAS CITY: KBEY-FM, Joe DiBello PROVIDENCE, R.l.: WBRU-FM, Bonnie Simmons VALDOSTA, Ga.: WVVS-FM, Bill Tullis

CHRISTOPHER KEARMEY, “Pemmican 3tash,” Capitok CHUM-FM

JOAN KELLY, “Joan Kelly," Blue Goose: ROL-FM

BONNIE KOLOC, “Bonnie Koloc,” Ovation: CHUM-FM

DAVE MASON, “is Alive,” Blue Thumb: WBRU-FM

MELANIE, “At Carnegie Hall" Neighborhood: WYVS- FM, WNEW-FM
MIRACLES, “Renaissance,” Tamla: WVBR-FM

MICHAEL MURPHY, “Cosmic Cowboy Souvenir,” A&M: WCMF-FM, WNEW-FM

PAUL McCARTNEY & WINGS, “Red Rose Speedway,” Apple: WNEW-FM, WRKR-FM
WVVS-FM, KNAC-FM, WCMF-FM, KSAN-FM, WMMR-FM, KINK-FM, WKTK-FM
WBAB-FM, KSHE-FM

ANDY PRATT, “Andy Pratt,” Columbia: WYBR-FM
PROCTOR & BERGMAN, “T.Y. or Not T.V.," Columbia: WYVS-FM
MICHAEL QUATRO JAM BAND, “Look Deeply Into The Mirror,” Evolution: WRKR-FM

MARSHALL TUCKER BAND, “Marshall Tucker Band,” Capricom: WNEW-FM, KBEY-
FM

URIAH HEAP, “Live,” Mercury: WMMR-FM, WCMF-FM, CHUM-FM, KNAC-FM
WEATHER REPORT, “Sweetnighter,” Columbia: WMMR-FM, WCMF-FM
BILL WITHERS, “Live At Carnegie,” Sussex: KSAN-FM

ROY WOODS, “Wizzards Brew," United Artists: WKTK-FM

WILLIAM SAINT IAMES, “A Song For Every Mood,” ABC: WVBR-FM

KING CRIMSON, “Lanks’ Tongues In Aspic,” Atlantic: CHUM-FM

LEE MICHAELS, “Nice Day For Something,” Columbia: KSHE-FM

GREEN SLADE, “Green Slade,” Wamner Bros.: KNAC-FM

ELLIE GREENWICH, “Let It Be Written, Let It Be Sung,” MGM: WBAB-FM
HERBIE HANCOCK, “Sextant,” Columbia: WYV5-FM, WHCN-FM

ISAAC HAYES, “Live At The Sahara Tahoe," Enterprise: WNEW-FM

HEADS, HANDS, & FEET, “OM Soldiers Never Die,” Atco: WVER-FM, WBAB-FM,
WOUR-FM

L
i

JOE HENDERSON, “In Japan," Milestone: WBRU-FM

NICKY HOPKINS, “The Tin Man Was A Dreamer,” Columbia: KBEY-FM, WYBR-FM,

KNAC-FM, KINK-FM, WHCN-FM, CHUM-FM

PAUL HUMPHREY, “Super Mellow,” Blue Thumb: WKTK-FM

INCREDIBLE STRING BAND, “No Ruinous Feud,” Reprise: KBEY-FM
MICHAEL KAMEN, “New York Rock,” Atco: WHCN-FM

THOMAS JEFFERSON KAYE, “Thomas Jefferson Kaye,” Dunhill: WBAB-FM
CAPERS & CARSON, “Capers & Carson,” Janus: WBRU-FM

RAY CHARLES, “Live,” Atlantic: WHCN-FM

CLINIC, “We're Even,” Roulette: WVBR-FM

COLD BLOOD, “Thriller,” Warner Bros.: KSAN-FM

LARRY CORYELL, “The Real Great Escape,” Vanguard: KOL-FM

THE COUNTRY GENTLEMAN, “The Country Gentleman,” Vanguard: WKTK-FM
BETTY DAVIS, “Betty Davis,” Just Sunshine: KNAC-FM

JESSE ED DAVIS, “Keep Me Comin’" Epic: KNAC-FM, WOUR-FM

TIM DAVIS, “Take Me As | Am," Metromedia: KOL-FM

BILL DESLER, “September Sky," Swallowtail: WVBR-FM

NED DOHENY, “Ned Doheny,” Asylum: WERL-FM, KOL-FM

EAGLES, "Desparado,” Asylum: WRKR-FM, WVV3-FM, WMMR-FM, KBEY-FM, WVBR-
FM, KINK-FM

FACES, “Doh La La,” Warner Bros.: KSAN-FM

FAIRPORT CONVENTION, “Rosie,” A&M: KBEY-FM

STEVE FERGUSON, "Steve Ferguson,” Asylum: WERU-FM

JOSE FELICIANO, "Compartments,” RCA: KINK-FM, WKTK-FM, KSHE-FM
FLEETWOOD MAC, “Penguin,” Reprise: KBEY-FM, KSAN-FM, RINK-FM
KINKY FRIEDMAN, “Sold American,” Vanguard: KBEY-FM, WBRU-FM
FOCUS, “Focus 3, Sire: WKTK-FM, KINK-FM

ERIC GALE, “Forecast," Kudu: KSAN-FM
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GALLAGHER & LYLE, “Willie & The Lapdog,” ARM: WVBR-FM, CHUM-FM

), GEILS BAND, “Bloodshot,” Atlantic; WRKR-FM, KNAC-FM, KSAN-FM, KINK-FM
DON AGRATI, “Homegrown,” Elektra: WHCN-FM

ANN ARBOR, “Blues and Jazz Festival 1972," Atlantic: WMMR-FM, KINK-FM
JOAN BAEZ, “Where Are You Now My Son,” ARM: WNEW-FM, WBAB-FM

D. BEAVER, “Accomadations,” TMI: WKTK-FM

BLUE RIDGE RANGERS, “Blue Ridge Rangers,” Fantasy: WNEW-FM

DAVID BLUE, “Nice Baby And The Angel,”" Asylum: WVER-FM, WMMR-FM, KBEY-
FM, WRKR-FM

DAVID BOWIE, “Aladdin Sane,” RCA: KSAN-FM, WCMF-FM, KNAC-FM, WVVS-FM,
KSHE-FM, KOL-FM

BUCKWHEAT, “Charade,” London: KSHE-FM

RANDY BURNS, “Still On Our Feet," Polydor: WNEW-FM, WHCN-FM
DONALD BYRD, "Black Byrd,” Blue Note: WKTK-FM

CACTUS, “Son Of Cactus,” Atco: CHUM-FM

QUICKSILVER, “Anthology,” Capitol: WVVS-FM, WRKR-FM, KNAC-FM
SON SEALS BLUES BAND, “Son Seals Blues Band," Alligator: WHCN-FM
SONS OF CHAMPLIN, “Welcome To The Dance,” Columbia: KSAN-FM

SPOOKY TOOTH, “You Broke My Heart, So | Busted Your Jaw,” ARM: WCMF-FM,
WMMR-FM, WKTK-FM, WBAB-FM, KSHE-FM, KOL-FM

STEELERS WHEEL, “Steelers Wheel,” AEM: WKTK-FM
STEELEYE SPAN, “Parcel of Rogues,” Chrysalis: WHCN-FM, WBAB-FM, CHUM-FM

STEPHEN STILLS & MANASSAS, “Down The Road," Atlantic: KNAC-FM, WMMR-FM,
WNEW-FM, WRKR-FM, KOL-FM, KINK-FM, CHUM-FM, KSHE-FM, WOUR-FM

JIMMIE STEVENS, “Paid My Dues,” RS0: WOUR-FM
STRAWES, “Burstin’ At The Seams,” AEM: WKTK-FM

SONNY TERRY & BROWNIE McGHEE, “Soundtrack-Book of Numbers,” Brut: WBAB. FM

DOMINICK TROIANO, “Tricky,”" Mercury: KBEY-FM
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JOAN BAEZ

"I am passing on to you, as clearly and
powerfully as 1 can, this gift which

was extended to me by the sheer chance
of being somewhere at the right time

in history and living through it."

"Where are you now, my son?" chronicles a major
chapter in the l1life and work of Joan Baez. Not
only does 1t hold her new music, but also actual
recordings of the war, from the massive Christmas
bombing raids in Hanoi during December of 1972.
These recordings serve as a backdrop to the title
ballad which she has written, spoken and sung. The
ballad captures her 1mpressions during those
ravaged and war-torn days.

Share these moments with her. The music of Joan

Baez comes in many colors. m

i
SP 4390

Where are you now, my son?

Side One produced by Joan Baez and Norbert Putnam Side Two produced by Joan Baez and Henry Lewy
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There's something about a song which has a comedy undercoating which
seems to endear it to new legions of listeners. Take “Monster Mash™ by Bobby
Pickett. He first recorded that ditty in 1962 for a small Los Angeles label, Garpax,
which released it unto the world in September. By November it was the nation's top
tune.

Then Parrot bought the master in 1970 and out it came again and hit the
charts for the second time at the bottom positions. It stayed on the chart for three
weeks getting to 91. Maybe kids in that decade didn't find the sarcastic monster
salute as funny as their predecessors,

Well, now we find it climbing up the charl again where it rests this week at 89,

Songs listed on this page are the consensus of a review panel which listened individually, col-
lectively and then voted for the titles published. Picks are deemed to be headed for the top 20

Chartalk

up from 94. Two Milwaukee stations, WIUU-AM and WOKY-AM are credited with
breaking it and making it a regional release. London has now moved nationally and
our research department is picking up good sales in markets around the country. 5o
maybe with Watergate and other scandals in the headlines, today’s impressionable
young music listeners find humor in the music. What else do they have to laugh
about?

For the fourth week in a row, “Tie a Yellow Ribbon Round the Old Dak Tree" is
our top tune. The story written by 2 prison inmate asking his girl to show him a sign

that she still cares, has given Dawn 2 new outiook on life. The last single to hold the
number one position four weehs was “You're So Yain" by Carly Simon which oc-
curred last December.

And in case you haven'l noticed, jazz music is making nice impressions on the
album chart with nine artists of varying styles and impressions among the top sell-
ers. They include Deodate, Mahavishnu Orchestra, Traffic (which is tinged with the
stuff), the Crusaders, Santana, the Billie Holiday re-package, Donald Byrd, Miles
Davis, Gato Barbieri's “Last Tango in Paris™ soundirack and Ramsey Lewis, who
unfortunately for this report has just dropped off the chart, but was there for 10
weehs. The point is that jazz does really sell,

—

DIANA ROSS-TOUCH ME IN THE MORNING (3:51); producers: Mike Masser,
Tom Baird, Berry Gordy Jr. (executive producer); writers: Ron Miller, Tom Baird;
Stein & Van Stock, ASCAP. Motown 1239. Diana is back in a delightfully contempo-
rary vein after saluting Billie Holiday. She overdubs the background voices and has
a warm, lyrical lead sound. This song was done seven months ago and has been held
until now. It's very much welcome. Flip: “l| Won't Last a Day Without You'"' (3:48);
producers: Mel Larson, Jerry Marcelling; writers: Paul Williams, Roger Nichots;
Almo, ASCAP,

GEORGE HARRISON—GIVE ME LOVE (GIVE ME PEACE ON EARTH) (3:32); producer:
George Hamison; writer: G. Hamison; Material World Charitable Foundation, BMI.
Apple. 6678 (Capitol). Harrison's voice and sweet, country tinged guitar work within
a rippling but controfled rhythm base, lends itself to this plea for human under-

Pop

standing. His sincere sound engulfs the listener and brings him into the story. Flip:
na info available.

THE STYLISTICS~YOU'LL NEVER GET TO HEAVEN (IF YOU BREAK MY HEART)
(3:3B); producer; Thom Bell; writers: Burt Bacharach, Hal David: Jac/Blue Sea
ASCAP. Avco 4618, This is very peacetul, restful music, rich in strings and homns in
the bachground while the tight, soft sounding harmonic sound of the group inter-
prets an old Dionne Warwicke hit, The marriage of trumpet and lead voice on several

lines lends a catchy air to the production. Flip: no info available.

PAUL SIMON-KDDACHROME (3:24); producers: Paul Simon, The Muscle Shoals
Sound Rhythm Section; writer; Paul Simon; Charing Cross, BMI. Columbia 4-45859.

positions on the Hot 100. Also recommendeds mean a 20-60 position on the chart. Songs not
listed have not met either criteria. Review editor—Eliot Tiegel.

Another hard-driving Simon rock with cheerfully antisocial lyrics a la “Me and Julio
in the Schoolyard.” Grand backing by Muscle Shoals Sound. Catchy cymbal taps
and thumping bass drum emphasis lend an arresting quality to the sound. Flip: no
mfo available.

VAN MORRISON—Warm Love (3:22); producer: Yan Morrison; writer: Yan Morrison:
Tamerlane, BMI. Warner Bros. 7706. A mare mellow voiced, less raspy Van than
usual works well on this piece of material. He is singing in a higher register than
usual but the energy level is right on the mark. Flip: no info available.

THREE DOE NIGHT-Shambala (3:27) producer: Richard Podolor; writer: Daniel
Moore; Speedy, BMI. Dunhill. 4352. This is a smoothly commercial version of this
occult-themed rocker ulilizing all the group's standard vocal and instrumental
power, Flip: no info available.

also recommended

HUGD MONTENEGRO—Porcupine Pie (2:12); producer; David Blume; writer: Neil
Diamond; Prophet, ASCAP. RCA 0954. (a surprise sound using electromic instru-

ments and a rock base.)

JOHN DENVER-I'd Rather Be a Cowboy (4:10); producers: Milton Okun, Kris
0'Connar; writer: None Listed: Cherry Lane, BMI. RCA 74-0955.

RAMSEY LEWIS—Hang On Sloopy (2:14); producer: Rams'l; writers: B. Russell,
W. Farrell: Wren Robert Mellin; BMI. Columbia 4-45847, (redone in a semi-reggae

style).

JOHN KAY-"Moonshine (Friend of Mine)" (2:46); producer: Richard Podolor,
writer: L. Emmerson; Four Star, Caleneye, BMI. Dunhill. 4351.

MICKEY NEWBURY—Sunshine (3:43); producers; Russ Miller, Marlin Greene, Den-
nis Linde; writer: Michey Newbury; Aculf-Rose, ASCAP. Elektra 45853.

THE CRICKETS~Wasn't it Nice in Mew York City (2:45); producer; Bob Montgom-
ery; writer: Christian Gold; Colgems, ASCAP, MGM 14541.

TERRY WILLIAMS—Come On Little Lady (3:21); producers: David Janssen, Bobby
Hart, Terry Williams; writers: lanssen, Hart: Pocket Full of Tunes, BMI. MGM 14542,

CHARLIE STARR—Good Morning, Freedom (2:55); producers: Don Athield, Albert
Hammond; writers; A. Hammond, M, Hazlewood; Landers-Roberts/April, ASCAP.
Mums. 6017 (Columbia).

KENNY RANKIN-Sometimes (3:18); producers: Monte Kay, Jack Lewis: writers:
Yvonne, Kenny Rankin; Score, BMI. Little David 726 (Atlantic).

MARK JAMES—Roller Coaster (3:09); producers: Steve Tyrell, Mark James: writer:
Mark James; Screen Gems/Columbia/Sweet Glory, BMI. Bell 45355,

First Time Around

(These are new artists deserving airplay and sales consideration)

ELLIE GREENWICH—Maybe | Know (3:00); producer: Ellie Greenwich, Steve Tu-
danger, Steve Feldman; writer: Greenwich, Barry; Trio, BMI. Verve 10719 (MGM),
Impressive single for a lady whao's had many hit compositions. Nice utilization of

vocal overdubbing.

Soul

SEGMENTS OF TIME-MEMORIES (2:50); producer: Mike Stokes; writers: ).
Thomas/M. Stokes: Interior, BMI. Sussex 256 (Buddah). This well arranged, up-

tempoed tune bears a resemblance to the sound of the Four Tops of yester-year.
Strings and heart-throbbing bass provide the footwork for the vocal dancing around
the story of being left heartbroken. Flip: “Tears Keep Falling” (3:17) info same in

PAUL KELLY—-COME LAY SOME LOVIN' ON ME (2:59); producer: Buddy Killen:
writer: Paul Kelly; Tree, BMI. Warner Bros. 7707. In this outing Kelly's convinced
he's found his match for love-making. His high tenor blends great with rising and
falling strings and horns. Flip: no info available,

all categories.

JR. WALKER & THE ALL STARS-! Don't Need Mo Reason (2;44); producers: r.
Walker, Hal David. Writers: Pam Sawyer, Leon Ware; Jabete, ASCAP. Soul 35106

(Motown).

THE RAELETTS=If You Wanna Keep Him (2:58); producer; Ray Charles; writers:
Ervin, Love, Mathews: Sweet River, BMI. Tangerine 1031 (ABC).

GEMERAL JORNSON—Only Time Will Tell (3:38); producers: leffrey Bowen, General
Johnson; writer: G. Johnson: Gold Forever, BML. Invictus 1252 {Columbia).

also recommended

REUBEN HOWELL—Il See You Through (2:35); producer: Clayton Ivey, Termry
Woodford; writer: E. Shelby; Short Bone, Red Anchor, Close, BMI. Motown 1228,

G. C. CAMERON —No Matter Where (3:17); producers: G. C. Cameron, Mark Davis:
writers: C. Drayton, T. Smith; Jabete, ASCAP. Motown 1234,

JACKIE MDORE—Sweet Charlie Babe (2:38); producer: Young Professionals (Taylor,
Sigler, Hurit); writers: Phil Hurtt, Bunny Sigler; Cookie Box, BMI, Atlantic 45-2956.

MARGIE EVANS—Good Feeling (3:05); producers: Larry Maxwell-Thorn Produc-
tions; writers: M. Higgins, A. Brown; Special Agent, Tippy, Unart, BMI. United Ari-
ists 246.

VEE ALLEN —Love Is All Around Me (3:30); producer: Irene; writers: Perking, Robin-
son, Billits; Perks, BMI. Lion 152 (MGM).

JOHNNY TILLOTSON-—IF YOU WOULDN'T BE MY LADY (2:45); producer: Billy
Sherill; writers: J. Holiday, E Reeves; UA Music/Rancer (ASCAF);, Columbia
4-45842. Johnny started his career in country, and now has made his return with
enough retention of his pop style to make this a success across the board. Flip: no
info available,

DONMA FARGD—YOU WERE ALWAYS THERE (3:16); producer: Stan Silver, writer:
Donna Fargo; Prima-Donna Music (BMI); Dot 17460. Whenever Donna wants a hit,
she sits down and writes one. Now she's done it again, and it's supplemented with
fine arrangement. 1t's out of her album, so stations were already on it. Flip: no info

available.

Country

PRICE MITCHELL-SMALL ENOUGH TO CRAWL (2:45); producer: Dick Heard, Nel-
son Larkin, Harold Shedd; writer: Jerry Chesnut; Passkey (BMI); Metromedia Coun-
try 68-0109. It's a pulsy ballad, and Mitchell puts his all into the Chesnut song.
Fliip: no info available.

CAL SMITH-] CAN FEEL THE LEAVIN' COMING ON (2:36); producer: Walter
Haynes; writer: Shel Silverstein; Evil Eye (BMI); MCA 40061. A change of pace for
Cal, who moves from a song of hyprocasy to one of basic honesty, and the fine
talent is still there. The flip side bears watching. Flip: "I've Loved You All Qver the
World"; producer: same; writer: Glenn lohnson; Sure Fire (BMI).

CHARLIE LOUVIN-FUNNY MAN (3:12); producer: Joe Allison: writers: Boudleaux
and Felice Bryant; House of Bryant (BM1); Capitol 3607. It was just a matter of time
until Charlie found the right material, and the Bryants prmrlded it. Joe Allison brings
him out as his best in a sad ballad. Yery commercial. Flip: “Harvest Time,"” (3:00):
producer. Pete Drake; writer: Charlie Louvin; Acuff-Rose (BMI).

GEORGE HAMILTON IV~DIRTY OLD MAN (3:50); producer: Jack Feeney; writer:
Bob Ruzicka, Border State/Pet Mac (BMI); RCA 74-0948. He brought the house
down with this at his recent Wembley appearance, and the record should have the
same effect. A charming song, treated with tenderness. Strangely, an old hit single
on the flip side. Flip: “Abilene”; producer: Chet Atkins: writers: Lester Brown, Bob
Gibson; Acuff-Rose (BMI).

DOLLY PARTON—Traveling Man (2:10); producer; Bob Ferguson; writer: Dolly Par-
ton; Owepar (BMI); RCA 74-0950.

DON GIBSON-Touch The Morning (3:05); producer: Wesley Rose; writer; Eddy
Raven; Milene Music (ASCAP); Hickory 45-K-1671.

also recommended

PAIGE O'BRIAN-3atisfied Woman (2:39); producers: Bill Stith, Bud Reneau,
E Sparks; writer: Tandy Leigh; Great World of Sound-East/Memphis-Southern
Sounds (BMI); Enterprise 9069. (Stax).

mﬁ MILLER—-Our Love's Gonna Rise Up Again (2:28); producer: Ricci Marino;
writer: Bobby Russell; Buzz Carson (ASCAP); Country Showcase America 1334,

WWW ameétcantationicion com.

HANK LOCKLIN—Before My Time (2:50); producer: Ronny Light; writer: Ben Pe.
ters; Ben Peters Music (BMI); RCA 74-0941.

RANDY HOWARD—She’s a Lover (3:03); producer: Joe Gibson; writer: Randy How-
ard; Utopia (ASCAP); Utopian UT-2.
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Puzzie puts it all fogether.

Introducing Puz
who create intg
sounds that

delight you. EVery.piece is
a perfe tfu%% ower is
pften stib it's never

elusive. They can set you
free or they can hold
yoy spellbound

Puzzle, Getting involved in
their music is easy. They do
the hard part. All you havey
to do is listen. And on their
debut album, you'll hear
just how well they put it
together.

Listen to what's happening
at Motown. Ypu'll hear
the times chgnge.

MireEL
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“Playground in My Mind”is bulleting
»._up the charts at an unrelenting pace.
" Andappropriately enough we've just
. “shipped the new Clint Holmes album.
“Playarotindin My Mind”features the hit
e tune and more like“Killing Me Softly

w"With His Song”and“Neither One of Us”

" Judaing by his past record, Clint’s new
album has a tremendous future.

On Epic Records - and Tapes

Clint Holmes
Plavground in My Mind

Killing Me Sasftly With His S0
Meither One ol Uls

Wt Will My Marny Sy

Me and Anmwrica

There's No Future in My Future

Comme Hell or b |i:51|'l Witer
Miss Lavehy Lasretfan
Sueaking Around Corers
Flawsaround in My Mind

B g B RS T pu‘u:ﬂﬂ.mmiu,mrﬂi

Liker the Fillows: € Maie Savid
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INTEROFFICE MEMORANDUM

FORM 2022

DATE

b May 3, 1973

" PAT PIPOLO/VINCE COSGRAVE/ARTIE MOGULL/RICK FRIO

4

sulecT |
copies|p

J. K. MAITLAND
ROGER DALTREY "GIVING IT ALL AWAY" MCA 40053

The Roger Daltrey single, "GIVING IT ALL AWAY" looks
to be going to #1 in England. 1In view of the obvious
strength of this record and my relationship with The
Who and the people at Track Records, I am extremely
embarrassed that we are not doing as well in the U.S,
Every effort must be made to increase the action we

now have.

I need your support to match their chart listings,
Again contact all sales and promotion personnel,

This record must be given top priority.

4,

. s |
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Late News

WB Computer Evaluation

o Continued from page 1

press in the area, college and
underground papers. We have pin-
pointed the target people for a
saturation mail campaign in any
area.”

Warner has a list of evervone
who ever ordered one of their
low-priced direct mail sampler
albums or sent in a requesi for
their weekly bulletin “circular.”
“We believe these are the custom-
ers who buy new records as soon
as they're avalable, who really
follow pop music,” said Cornyn.
“It should be worthwhile to offer
them mail premiums such as dis-

count tickets for our newer artists
on tour in their cities.™

Richard Wagner, a music mar-
keting researcher, has been in
charge of collecting detailed sur-
vey questionnaires for the past six
months. So far, only the Chicago
regional retail census is completely
operational, but most of the rest
of the system is expected to be
ready within three months. Cornyn
estimates that some $40,000 has
been spent for hardware and com-
puter time to date. Other expenses,
such as WB staff time devoted to
the project, are not possible to
budget separately, he said.

ABC Speeds (3 Dog) 45

LOS ANGELES—The impor-
tance of rapid delivery of a new
record and coordination among
record company executives was
demonstrated recently through
ABC/Dunhill's handling of “Sham-
bala,” the new Three Dog Night
single.

The mixed down wversion of the
single arrived in the firm's offices

WB’s Video
Spots Hiked

LOS ANGELES—Warner Bros.
Records has bought a prime-time
block of 19 ten-second TV spots
on New York's ABC channel for
Alice Cooper in the week of the
group's June 3 Madison Square
Garden concert. The spots, show-
ing film taken of Alice's current
“Billion Dollar Babies” tour, will
air May 28 to June 3 on such
shows as “Marcus Welby M.D.."
“Kung Fu" and “Mod Squad.”

WB advertising director Diana
Balocca said that the aim of the
local TV prime time campaign was
to help maintain a state of “grand
frenzy” in New York for the final
concert of the Alice Cooper tour.
Thirty-second commercials have
been filmed for Warner artists
Seals & Crofts, Faces and Deep
Purple, Buying plans for these
three mew campaigns are now be-
ing made,

Local TV Spots
Promote Oldies

o Continued from pape 10

over $100 worth of oldies which
will be played during the Skylab
ascent this summer,

The store’s inventory is one-third
each LP's, tapes and oldies, when
broken down fiscally. Tom guessti-
mates that they probably have
20,000 singles in stock. The %598
LP's go for $4.98, A customer gets
a wallet card for each purchase
and six returned cards mean a
free LP.

The store operates from 10 a.m,
to 8 p.m. except for Sunday when
it'’s noon to 6 p.m. The self-service
tape section, which is set up so
that anyone entering must pass
out by the cash register sells $6.98
tapes for $5.79, but “business is
still hurt greatly by the large num-
ber of pirate tape retailers in our
area,” Wenzel said.

SUPER PROMOTIONS
IS
BRITE-STAR

Complete record promotion ond
distribution services,

# Maosters Lsosed

® Mashville Sessions Arronged

Send all records for review to:

BRITE STAR PROMOTIONS

718 16th Ave. §.
Mashville, Tenn. 37203
Call: MNashville (615) 244-4084

tfn

here Friday, April 27. From this,
400 acetates were made and deliv-
ered to vice president of artist
relations Marv  Helfer's home
Saturday. That afterncon the L.A.
promotion staff met at Helfer’s
home and each were given acetates.

The staff, under the direction
of wvice president of sales and
manufacturing Dennis Lavinthal
then flew to cities around the coun-
itry: Marvin Deane to Philadel-
phia; Steve Resnick to Atlanta; Pat
McCoy to Chicago; and Sammy
Alfano to New Orleans. Sandy
Horn met incoming promotion
men here. In each city, regional
promotion men gathered and
picked up copies of the disk. The
project was completed by Sunday
night (29).

Shorewood &
Bert-Co Pact

NEW YORK—Shorewood Pack-
aging Corp. and Bert-Co Enterprises
have signed a longterm agreement
for the sale and production of
board jackets on the West Coast.

Under the agreement, Shorewood
sales offices here and in Los An-
geles will handle sales and order
service activities for West Coast
board jacket productions at Bert-
Co and Bert-Co will be Shore-
wood's exclusive board jacket
manufacturer on the West Coast—
producing Shorepak, Unipak and
Interpak jackets. The agreement
was signed by Bert Couturier,

resident of Bert-Co, and Paul

hore, president of Shorewood.

Booker Bows
New Diskery

LEXINGTON, Ky. — Prewitt
Rose, a booking agent here, has
formed Sitting Bull Records. Pock-
et Money Productions, an affiliate,
will produce the label's product at
16-track Cardinal Sound. Another
division is Black Orchid Music,
ASCAP.

Randall Rose will head Sitting
Bull's New York sales-production
office, The label will specialize in
a new style they dub bluegrass-
rock. “"Moonshine Tennessee Wine"™
by Lyle Stone is first release in
this genre. Also signed to Sitting
Bull are Gina D. Scott and Charles
St, Clair.

Harbus

Meil Harbus is warm, funny,
pertinent and concerned.
Take him seriously — his

’ smusic 15 meant that way.

paibii

Federal government is conducting an investigation
into marcotics payola in a major record company. , . .
Associated Bookings report that Guy Lombardo 1s
booked solidly until January 1974 and Duke Ellington
until October this year, with a tentative European tour
set for October and November. Both veteran band-
leaders are over 70. Another ABC client for 30 years,
Lionel Hampton is booked until the fall and Les
Brown, in his 50s, starts a 45-day East and South tour
on May 12 with only two days off from that date
until June 12, . . . A&M has consolidated its product
with Progress Dist.,, Cleveland, for Ohio, dropping
Supreme Dist,, Cincinnati. The label has also dropped
Tell Dust., Madison, Wis.

In a listing of salaries released by New York
magazine, Clive Davis CB5 Record president, is stated
to earn $259,000 (Last year the same magazine had
Davis earning $268,000). Other music people in the
New York salary report: Sam Goody, president, Sam
Goody—5$75,000; Disk jockey for WNBC, Don Imus
—5$200,000 (Last year’s figure was $100,000) and
Zacherle disk jockey WPLI-FM, New York—$26,000.

Photographer Richard Avedon is photographing Sly
Stone for his new Epic album. . . . Dr. John got his
first “In Concert” and “Midspecial” appearances after
an ntensive California promotional push by Atlantic.
. . » Chris Jagger, brother of Mick, has his first album,
for Asylum, near completion. . . . The Paul Me-
'Eilrl:m_."_l-r album, "Red Rose Speedway” was originally
conceived as a double album in the UK. . . . Fifth
Dimension did no recording during their State Depart-
ment Eastern E_urn||3e tour because they concentrated
on earlier, previously recorded material. . . . Playboy
Records’ Brenda Patterson singing back ups for Beb
Dylan on “Billy The Kid" soundtrack. . . . Panl Wil-
liams appears in the final Apes film, “Battle for the
Planet of the Apes.” . . . An Arthur Freed Memorial
Award has been established by the directors of the
Songwriters Hall of Fame, to be given annually to
an outstanding leader of the music industry. First
award will be given out at the SHOF dinner in Los
Angeles, May 26.

Barbra Streisand and CBS-TV are huddling over a
possible one-hour TV special set for next fall over
the network. It would mark the singer-actress’ first
television appearance since 1968. Show may be set in
London. . . . Songwriter-singer Mark James' “Roller
Coaster” pulled from his debut Bell Records album
due to heavy radio airplay. . . . Ethel Ennis will star
in a half-hour TV special filmed during her recent
Persian Room engagement and set for national syn-
dication in June. . . . Steve Reinhardt will conduct
special excerpts from “Godspell” when the Cathedral
of St. John the Devine in New York presents a mass
on Sunday (13) celepraﬁn the second anniversary of
the show. . . . Jazz singer Sylvia Copeland now switch-
ing back to her onginal name, Sylvia DiGiorgio.

Following his three-and-a-half-hour birthday con-
cert on April 29, Rod McKuen obliged fans' requests
by staying and signing autographs. The line of Mec-
Kuenites stretched the length of the theater. . . .
ABC-TV's “Eyewitness News" used Julie Budd's re-
cording of “Be a Clown" as background music for a
news story about Ringling Bros, and Barnum & Bailey
Circus anniversary celebration. . . , Robert Stigwood
after Joel Gray to make his straight acting debut with-
out music on Broadway this fall. . . . James William
Guercio’s film "Electra Glide in Blue” to be official
U.S. entry at Cannes Festival. . . . “Jacques Brel Is
Alive and Well” 1o be first musical at L.A. Century
Plaza Hotel Westside Room. “Grease” opens across
the street at the 1.A. Shubert Theater. . . . J. Geils
Band had bottomless all-night party at the Sunset
Strip Classic Cat after their Santa Monica concert.

David Clayton-Thomas received BMI award for
~one million broadcasts of his Blood, Sweat & Tears
hit, “Spinning Wheel.” . . . Plavboy Records will re-
lease two new folk-blues albums in May, PhIIIIE
Walker's “The Bottom of the Top" and “Leadbelly,
the 12-string guitarist's only known “live” perform-
ance recorded in concert on Aug. 15, 1948, . . .
Polydor's Roy Ayers has just completed work on the
soundtrack for “Coffy,” the new American Inter-
national action-adventure film starring Pam Grier.
- . . KMET-FM disk jockeys Richard Kimball and
Mary Torner judged the Black Oak Arkansas vo-yo
contest at Tower Records. . . . Mark Wilson, 24, won

Roulette Suit

o Continued from page 4

ship of the master recording of

Inside Track |

the second annual $2,500 UCLA Henry Mancini mu-
sic scholarship.

Jack Dapgherty of Carpenters fame to produce the
next Skylark album. . . . Stax to produce a TV docu-
mentary special about the Staple Singers. . . . Jack
Ryland beat out 100 other auditioners to replace Joe
Schermie as bassist for Three Dog Night. . . . Steely
Dan to tour with Chicago. . . . Arlene Keil, vice
president of Candy Stripe Records, gave birth to a
boy, Russel Kyle Keil on April 28. . . . Carla
Thomas negotiating to open an official fine arts de-
partment for the government of Liberia. . . . Motown |
has Chiaramonte Films producing two television com- |
mercials for “Masterpiece.” . . . Ed Freeman, pro- |

ducer of Don McLean's two hit albums, “American ;

Pie” and “Don McLean,” will produce an album for
Livingston Taylor on Capricorn. . . .
Laughlin set due soon from Columbia.

Fans besieging RCA to release the last of those |
carly Elvis Presley sides cut with Sam Phillips in |
Memphis for his Sun Records _Iahe] nearly 1_E years -
. . Don Kirshner preparing, as execulive pro- .

ago. . . (
ducer, eight more “In Concert” specials. ABC-TV will
continue to contract for the show through the summer
and fall. . . . Is Jerry Butler moving his family to the
Coast, but retaining a Chicago base to operate his
burgeoning writers’ workshop? . . . Rod Stewart
set for a “Flipside” TV segment, with Denny Rosen-
crantz, Mercury west coast chief as his tube cohort.

Santana-Me- |

ABC-Dunhill has pulled the line from All-South,

New Orleans, with the Atlanta branch now servicing

the area which Henry Hildebrand worked. Firm also |
rumored hiring Charlie Nueccio of Apple Records to |

head up a division. Dennis Lavinthal reportedly mov-

ing back into sales fulltime. He previously split his
time between sales and promotion.

Henry Tobias, composer, entertainment director,
pianist, producer, has moved to the West Coast, bas-
ing temporarily with his brother, Harry, in the Valley.
. . . Mike Morgan of Newkey's Music, Nashville, has
his first release, Kay Arnold’s “Walker's Moods” on
the Gutbucket label, May 29. . . . The A&M tenth
anniversary film, “A&M 10" has earned a Golden
Eagle award from CINE (Council of International
MNontheatrical Events) for Braverman Productions
Inc. who made the promotion film. . . . Steve Kirk,
manager of soul singer Barbara Howard and an aide
to Cincinnati mayor, Ted Berry, i1s handling special
promotion duties for George Weln’s Ohio Valley Jazz
Festival, at Cincy's Riverfront,Stadium in July.

Sussex Record Co. has awarded a $1,000 grant
to the UCLA Center for Afro American Studies to
be used as a one year stipend for an undergraduate
student, . David Amram, RCA artist, led a
“Young People's March for American Music” in
New York. . . . Bob Dylan has Playboy Records’
Brenda Patterson singing back up on the Sam Pekin-
pah “Billy The Kid" film sound track. . . . Charley
Pride has ended his six week vacation and was in
RCA’s Nashville studios completing an album. . . .
Singer Carl Tatz sent his entry to the "Young Dis-
coveries in Tea and Jazz" national talent search to
producer George Wein attached to an eight feet high,
four foot long plywood board.

Capricorn’s Wet Willie group have set up a phone

romotion scheme in Atlanta, Dallas and Boston
or one month—callers can hear three minutes of the
group’s music. . . . Jazz Interactions are starting a
series of live recordings at Jimmy's Bar in New York
with the New York Neophonic Orchestra, led by
Joel Kaye, cutting the first album. . . . $40,000 worth
of equipment stolen from Jo Jo Gunne when the
group worked Boston recently. . . . Both Led Zep-
pelin and Jethro Tull are working on elaborate sets
for their forthcoming tours. . . . Willlam Morris
Agency and chairman of the board Abe Lastfogel
both celebrate 75th anniversaries this year. . . . Jethro
Tull *A Passion Play"” album is a 24 panel board
package with three tip in inserts, . . . Tom T. Hall
headlines a closed circuit cable TV show to viewers
in Allentown and Wilkes-Barre, Pa. from the Grand
Ole Opry house, May 16. Shirley Enterprises Inc.
New York produced. . . . Buck Owens has his name
in the Wialk of Fame in Hollywood to kick off Capi-
tol's Buck Owens Month officially. . . . Madison
Square Garden Productions are undertaking a joint
promotion of eight rock revival shows outside of New
York with producer Richard Nader.

BBC Televises Billboard
Int’l Country Music Awards

“Tears on My Pillow™ by Little
Anthony and the Imperials, al-
legedly used such master recording
in producing a phonograph album
titled, “Sixty Rock Revival Greats”
without obtaining a license from
plaintiff, and without obtaining
plaintiff's consent or permission.
At least $25.000 in damages is
being asked of the court, by Rou-
lette on this action.

Roulette is also arguing that the
defendant engaged in all the al-
leged wrong-doings intentionally
and willfully, and in deliberate
chsregard of plaintiff’s rights. The
suit claim’s that Roulette is, there-
fore, entitled to punitive damages
of at least $75,000.

LONDON — The Billboard
Group International Country Mu-
sic Awards, presented for the third
consecutive year at the Festival
here, were televised by BBC for
later showing.

George Hamilton IV was named
top U.5. Male Artist in the Inter-
national category; Dottie West was
named top U.S., Female Artist:
and Tompall and the Glasers won
the group award for the third vear
in a row.

The U.K. winners were: Bryan
Chalker, the Johnny Young Four,
and Brian Maxine. The Most
Promising U.K. talent was a group
called Frisco.

The winning song was “Four In
the Morning” by Jerry Chesnut;
and the leading U.K. publisher
was Burlington Music, RCA was
awarded a trophy for the label
having done the most for country
music in England during the past
year,

Bill Williams, Billboard’'s Nash-
ville editor, received a special ci-
tation for “having helped guide the
course of country music interna-
tionally.™

The Billboard Group consists of
Billboard, Record Mirror, Music
Week and Easy Listening, the last
three London publications.
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wwWw americanradiohistorv com



www.americanradiohistory.com

Creative Management Associates, Inc.

announces exclusive representation qf
David Bowie

L —

WwWwWw americanradiohistorv com

the agency for
creative artists

I-'L'r:‘-':”'l.'li g :—!\.'_'”‘Il."l'r
MainMan, Lid.
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GIVE ME LOVE

s 5 (Give Me Peace On Earth)

Apple Single 1862
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