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K-Ark Loses
Pact fo Record

By BILL WILLIAMS

NASHVILLE — K-Ark Rec-
ords has lost its license to record,
and 13 Nashville musicians have
been fined for committing vari-
ous violations with the company.

The action was taken by the
American Federation of Musi-
cians after the 13 union musi-
cians swore, in affidavits, that
they had either worked for
K-Ark for less than scale, kicked
back some of their session
money to K-Ark owner Johnny
Capps, or, while receiving scale
for a session, actually performed
as two or three for the price of
the one. The others, the union
said, were unreported.

(Continued on page 8)

Light Sales
Yr. for UK.?

By BRIAN MULLIGAN
Staff Member, Record & Tape Retailer

LONDON—The struggle fac-
ing manufacturers in their ef-
forts to achieve profitability in
face of rising costs is illustrated
in the gradual upward spiral for
production and sales for the half
year to the end of June released
by the Department of Trade.

Compared with last year, sales
from January-June climbed by
a modest $2 million to $44,047,-
000, of which exports accounted
for $7,200,000, an improvement
of a mere $182,000. At the half-
year mark in 1970, business had
improved by a substantial $6,-

(Continued on page 4)
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Countless Sales Lost as Clbs Facing
LP's Have 'ldentity Crisis’

CHICAGO — Hours of pre-
cious order-pulling time are
wasted and countless sales of
LP’s are lost because many al-
bums today are poorly identi-
fied on the spine, the area
wholesale personnel examine
first when filling orders, a survey
reveals.

Wholesalers and retailers re-
port that the blurring of stock
numbers with album cover art
or the total absence of numbers
on spines is just part of a grow-
ing nomenclature mess.

The problem is most acute
with product being bought in
early limited quantities or prod-
uct past its sales peak, according
to Singer One Stop owner, Fred
Sipiare, and others checked.

For example, “Tapestry,” by
Carole King, has a pale orange
and dark gray color scheme with
the result that its number “Ode
SP 77009” is barely visible on
the spine. When there are huge
quantities moving, the order puil-

By EARL PAIGE and JOHN SIPPEL

ers can identify the product by
its quantity alone.

But at the beginning and the
end of its sales peak, an album
can be skipped over if the spine

Atl Jacket
A 'Mystery’

NEW YORK—Atlantic Rec-
ords is distributing the new Led
Zeppelin album with no men-
tion of the group’s name and no
writing of any kind on the
jacket.

“All we have are four symbols
on the shrink wrapping. There's
nothing on the jacket, not even
on the spine, to give a clue to
the product,” said Bob Rolontz,
Atlantic’s vice president of ad-
vertising and public relations.
“Only the label inside will have
the information on it.”

(Continued on page 58)

Kirshner's TV Ties
Spur $$ for Music

By MIKE GROSS

MNEW YORK—Don Kirshner
is tuilding a lot of new musical
clout through his ties with sev-
eral of this season’s new televi-
sion shows and with a couple
more aiready lined up for next
season. According to Kirshner,

Suit vs. Columbia Asks $2
Refund for Album’s Buyers

LOS ANGELES—A Superior
Court suit, filed here by Gerald
L. Price on behalf of buyers of
the Lester Flatt/Earl Scruggs’
Columbia album, “Breaking
Out,” seeks a $2 refund for each
purchaser and asks the court to
require Columbia to withdraw
the present cover from the mar-
ket. Price, in a class action,
charges breach of warranty, un-
fair trade practices and asks in-
junctive relief against the record

label and Don Law and Frank
Jores as producers of the album.
Price charges that he pur-
chased the album, whose cover
states that the tunes contained
therein were ‘‘previously unre-
leased.” He alleges in his com-
plaint that seven of the 11 tunes
were released by Columbia pre-
vious to that album, in singles
and LP's between 1950 and
1963.
(Continued on page 10)

music associated with a winning
TV series can mean hundreds of
thousands of dollars to a firm.

Kirshner, who heads Kirshner
Entertainment Corp., is music
supervisor on ABC-TV’s “The
Persuaders,”  starring  Roger
Moore and Tony Curtis, with
theme music by John Barry.
Kirshner is also responsible for
the music on the Shirley Mc-
Laine show, “Shirley’s World,”
with the theme by Laurie John-
son. Next season, the Kirshner
firm will be represented musi-
cally by “The Protectors,” star-
ring Robert Vaughn, with theme
music by Peter Calendar and
Mitch Murray, and “The Marty
Feldman - Show,” with theme
music by Derek Scott.

The Kirshner setup is also re-
sponsible for the music on the
two animated Saturday morning
CBS-TV series, “The Archies”
and “The Harlem Globetrot-

(Continued or page 58)

identification blurs into the
cover color scheme.

However, this is just part of
the problem.
e Barely legible spine numbers
become even more difficult to
read because all product is
being shrunk-wrapped and the
plastic’s refractory qualities fur-
ther blur numbers.
e Many fold-out albums (Jef-
ferson Airplane’s RCA LPS
4045 and the new Grateful
Dead’s Warner Bros. WS1935
are prime examples) have no
spine or backbone identification
at all.

(Continued on page 58)

Rising Costs

21-Day Rule

By MILDRED HALL

WASHINGTON—The initial
shipment and bonus items of-
fered customers of record and
tapc clubs would have to go out
to the customer within 21 days
of receiving payment, or seller
would have to refund the money,
under a new rule proposed by
the Federal Trade Commission.
Exception would be made if the
club or other subscription adver-
tising stated that it would take
longer than 21 days for delivery,
or if the customer agreed in
writing to delay.

The FTCs proposed rules
tightening up the delivery and

(Continued on page 4)

Put Squeeze

On Tours; Osibisa Canceled

By IAN DOVE

LOS ANGELES—RIising cost
of living—on the road—has
caused the cancellation of a ma-
jor tour for U.K. group Osibisa,
and spotlights a growing head-
ache for U.S. record companies
and managements hoping to
break British acts in the UK.

Osibisa, who record for MCA,
were originally booked as sup-
porting group on a Three Dog
Night tour in November by the
Reb Foster Agency.

The tour was considered a
promotional venture by Osibisa’s
management, the Bron Agency
in London, but finding mount-

ing costs, mainly transportation,
were eating into their breakeven
figure, the agency pulled out.
Foster executive Joel Cohen
considers that travel costs are
“most prohibitive” for a group
making its initial move into a
major market such as the U.S.
“The situation is not getting any
better. For a new group to get
a major showcase, such as the
Three Dog Night tour, means
spending a lot of money just
to live and travel around,” he
said.
Cohen worked out the ap-
(Continued on page 10)

Ford Offers 4-Channel Tape
Decks as Dealer Incentive

By RADCLIFFE JOE

DETROIT—The Ford Motor
Co. has ordered an estimated
6,200 discrete four channel 8-
track tape decks from Motorola
Systems Automotive Products
Division for use as incentive
bonuses for its automotive deal-
ers across the nation.

The units will be offcred by
Ford as an incentive on a points
basis to its salesmen for selling
the quadrasonic players to new
car buyers. Ford is offering the
Motorola four channel System as

an optional extra in its 1972
automobiles.

Officials of both the Ford
company and Motorola are tight-
lipped about details of the plan;
but observers see the car manu-
facturer’s move as a major shot-
in-thc-arm for the quadrasonic
concept which has been sluggish
in getting off the ground.

Motorola has also been talk-
ing to other major car manufac-
turers in the hope of getting

(Continued on page 21)
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The songs are his,
the piano work is his,
‘and the artistry is very much his.

...among some of the finest tunes he's
ever done. Sedaka should win many new
fans with this album and have a healthy
sales run on the charts.”’ —Billboard

Sedakas ,
appearing at
The Bitter End,
New York, Oct. 13-20

Arranged and conducted by Lee Holdridge
Produced by Wally Gold
Music Supervision: Don Kirshner

All'songs by Neil Sedaka and Howard Greentfield

"...Sedaka has alot going for him, not the "...looks asif hes going to ignite '70s

least of which is good material. He and firecrackers in a big hurry "—Record World
Howard Greenfield have written twelve

tunes brimming over with energy and good

vibes.”" —Cashbox

®

A BIVISION OF
KIRSHNER ENTERTAINMENT CORP.

{1 RISHNER

Monufactured ond Distributed by RCA Records
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General News

Buddah/Kama Sutra
Cuts Out ‘Free Goods’

NEW YORK — Buddah/Kama
Sutra is cutting out all free goods
as an incentive to orders on singles.
Instead of 1,000 records at 52
cents and 300 free, Buddah/Kama
Sutra will now sell records at 52
cents with a discount of 23 percent
on all orders.

In a joint statement, the label’s
co-presidents Neil Bogart and Art
Kass said: “Recently a lot of fuss
has been made by radio stations
over their misconception of what
‘Free goods’ actually meant. Free
goods have been discussed or writ-
ten up in the Bill Gavin sheet, at
the NARM meeting and other
similar conferences. We have done
away with this antiquated pricing
structure. We hope in the near
future to make additional changes
to help strengthen our industry.

“Any business where 100 per-
cent of what you sell can even-
tually come back is a sick business.
Any business where the cost (artist
royalties, musicians’ union scale,
pressing costs, costs of labor, art-
ist advances and studio cost) of
doing business continues to rise
and squeeze the profit to near nil
is a sick business. The latter is
why eventually all labels will
increase their list price to $5.98.

“QOur industry music concerns

Kenton Line in
4-Channel Bow

LOS ANGELES—Creative
World, Stan Kenton’s label which
distributes by direct mail and
through a group of select retailers,
will release its first 4-channel two-
LP album in November, probably
priced at $9.50, according to Clint
Roemer, sales chief. The LP will
probably be the first “live” dis-
crete quadrasonic recording to hit
the market, having been recorded
during a five-hour free concert by
the Kenton band at Dion Hall on
the Brigham Young university
campus, Provo, Utah. The concert
was highlight of the fifth annual
Audio Recording Seminar, staged
by the Electronic/Media depart-
ment of the school. Bill Putnam of
United Recording Corp., using
equipment of the school, recorded
the concert, while John Heal of
Glen Glenn mixed. The LP will
also be released in matrix.

Kenton’s orchestra appearance
was the first in seminar history
and was so successful that they
hope to repeat live talent each year.

Creative World, which sells new
Kenton LP’s which it has recorded
as well as Kenton’s old Capitol
discography which it has purchased
rights to, has recently made a deal
to handle the Capitol Billy May
and Bill Holman catalogs, Roemer
said.

Seasons in Line
For Gordy Tieup

LOS ANGELES—The 4 Seasons
will soon obtain their release from
their present recording contract
with Mercury, where their disks
were released on the Philips label,
and are in negotiation to join one
of the Berry Gordy family of
labels. The veteran group is cur-
rently in England. It is understood
that the negotiation for a pact with
the Gordy family of labels was
carried on with E. S. Abner III,
now with the Gordy management
company. Abner was chief of the
late VeeJay Records when the 4
Seasons had their biggest string
of hits.

R T REETETTERTRTIIn I
For More Late News
See Page 58
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itself over its future. We have to
start looking out for each other
and continue to build our image.
We hope other independent labels
will fall in line with our new
pricing structure.”

According to Bogart and Kass,
the “free goods” offer by some
record companies has gone to 300
free on an order of 1,000 or 200
free on an order of 1,000. It’s a
situation, they claim, which en-
tices some distributors to order
more records than they actually
need.

i

NARM: BACK
PIRACY BILL

NEW YORK — The antipiracy
legislation goes to the floor of the
U. S. House of Representatives for
vote later this month. The Nation-
al Association of Record Merchan-
disers (NARM) is requesting its
regular and associate members to
wire and write their Congressmen
immediately urging a favorable
vote.

Jules Malamud, NARM’s execu-
tive sscretary, said, “This is one
of the last hurdles for Federal
legislation. Please do not fail to
express your views on this matter.”

(TR TR R AL AT O 0

Lacker & Burt Form
All-Purpose Music Co.

MEMPHIS—Marty Lacker and
Don Burt have formed Mempro,
Inc,, an encompassing music
firm. Lacker was formerly associ-
ated with Elvis Presley as his per-
sonal bookkeeper and secretary.
For the past two and a half years
he was vice president and general
manager of Chips Moman’s Amer-
ican Studios here. Burt, for the
past seven and a half years, has
been southern regional sales and
promotion manager for Epic/Co-
lambia custom labels.

Mempro, Inc., will specialize in
representation, promotion and mer-
chandising for record companies
and music publishers; management
of artists, producers and writers;
putlic relations, and record and
promotional film production.

The company is an outgrowth
of the success of Memphis Music,
Inc., the official organization of
the industry here. Lacker is the
executive director of MMI, and
cne of the founding trustees. Burt
is 2 member of the group’s board
af directors.

Both expressed a belief that
Memphis will continue to grow
into one of the dominant areas of
the industry.

In the areas of promotion, Mem-

pro will concentrate on 11 south-
ern states, covering a territory
from Miami to Houston. This is
the general area in which Burt has
operated for many years.

Burt began his music career with
Dot in 1959, then moved to Co-
lumbus as branch promotion man-
ager in New Orleans. At the Co-
lumbus/Epic convention in Los
Angeles last July, he was named
the regional promotion manager of
the year. Burt was intrumental in
setting up the distribution deal
with Steve Cropper and Jerry Wil-
liams at Trans-Maximus, and Mo-
man’s entrance Records with Epic.

Lacker handled all administra-
tion and bookings for American.
He was instrumental in bringing
Petula Clark, Dionne Warwicke,
Elvis Presley, Brenda Lee, Sonny
Charles, Bill Medley, the Blossoms
and more to American Studios.
Lacker also was the producer-
director of the Memphis Music
Awards show last May.

Mempro already has been set to
manage Cymarron, the Memphis-
based group which scored with its
first release, “Rings.” The new
Memphis Music, Inc., headquar-
ters, which Lacker will continue
to run. are located at Mempro’s
new offices, Suite 1116, Executive
Plaza, 3003 Airways Blvd., here.

Stations to Play Drug
Abuse Disks of RIAA

By MILDRED HALL

WASHINGTON-—Radio stations
across the country will be playing
a set of recordings this week made
by the Recording Industry Asso-
ciation of America (RIAA) to pro-
mote the President’s proclaimed
Drug Abuse Prevention Week (Oct.
3-9). The records consist of ques-
tions with answers by authorities
in the field, under the title: “Some-
thing You Always Wantzd to Know
About Drug Abuse — But Didn’t
Know Who to Ask.”

The record industry, which has
been taking hard knocks and cen-
sorship pressure over the so-called
“Drug Oriented” disks in rock mu-
sic, produced the records free for
the government through the RIAA.
Earlier, the RIAA produced, at no
cost, the “Where Are You Then?”
disk recorded by the New Christy
Minstrels and distributed commer-
cially by RCA. Additionally, RIAA
points out, many individual record
companies have released commer-
cial records with antidrug abuse
themes.

Afl Forms
New Label

NEW YORK — A new label,
Clean Records, has been formed
with Ahmet Ertegun, Atlantic Rec-
ords president, Robert Stigwood,
president of Stigwood Enterprises,
and Earl McGrath, screenwriter an
former head of production depart-
ment, 20th Century-Fox Pictures,
as partners.

Atlantic will distribute Clean.
The first release, set for next week,
features a Los Angeles rock group,
Country. It was produced by
McGrath.

Other signings for the label in-
clude Detroit group, Shadow (with
Stigwood and McGrath producing),
Starbuck  (produced by Don
Everly), Tonue and Terry Allen.

Clean’s logo is a hand holding
a bar of soap, on which is the
word Clean.

Merc Business in High Gear

CHICAGO—Irwin H. Steinberg,
president of Mercury Records, re-
ports that the label achieved one
of its largest months in the history
of the company during September.
According to Steinberg, the rec-
crd-high figures included the sales
cf records by Rod Stewart and
Tom T. Hall, as well as significant
sales of other Mercury artists ap-
pearing on the charts and the con-
tinuing sales of catalog items in-
cluding good sales of classical im-
rorts and other distributed labels.

Steinberg indicated that the suc-
cess evidenced during 1971 found
Mercury being better represented
cn the trade charts, with a more
selective artist roster and with a
much higher percentage of suc-
cesses as a result of company-wide
effort to bring home those artists
in which the company had placed
its faith.

Steinberg said, “Working with a
more selective artist roster and de-
veloping a management philosophy
to totally commit our resources to
the development of talent over a
long period of time has resulted in
cur ability to present the material
of our artists to the public, deter-
mine acceptance and then exploit
this acceptance.”

Steinberg noted that the very
same tools which were established
during periods of reduced sales in
order to control costs and operate
the company as efficiently as
possible, also served well by identi-
fying and highlighting the suc-
cesses that the company was mak-
ing in the marketplace and enabled

them to place the resources of the
company behind the developing
acts to bring them home.

According to Steinberg, the im-
proved management techniques
that have been established not only
enabled the company to identify op-
portunities but, because of im-
proved cost controls, enabled the
greater volume to be handled at
much higher levels of profitability
as well.

Steinberg also noted that the
published analysis of the trade
charts in August show Mercury
moving into the ranks of the top
10 companies in the industry re-
flecting a rather steady growth
over the past two years.

Stewart’s latest album. “Every
Picture Tells a Story.,” as well as

UDC Confract
With Polydor

LOS ANGELES—Polydor Rec-
ords and its affiliate labels, in-
cluding DGG and Spring, have
signed with United Artists Records
to be exclusively distributed in the
U.S. by UA’s wholly owned dis-
tribution organization, UDC. Bill-
board has learned that the agree-
ment gives Polydor the right to
buy into UDC if it so wishes.

Under the UA-Polydor deal, each
label will still maintain its own
individual network of local pro-
moticn men.

his single, “Maggie May/Reason to
Believe,” have both been certified
by the RIAA as million sellers
and have found their way to the
top of the domestic and foreign
charts.

Shorter Roster

In  keeping with Mercury’s
policy of working with a shorter
artist roster and working with the
artists in a more organized man-
ner, Mercury has, under the guid-
ance of senior vice president of
marketing Lou Simon, developed
complete marketing plans for Rod
Stewart, Tom T. Hall, Buddy Miles
and Uriah Heep, and in the other
artists represented on the charts
at the present time.

Simon has put together not only
the conventional program tied to
the release of the prodact, but has
backed them with programs re-
lated to the touring of the artists
as well as the total involvement
of Mercury’s staff to establish per-
sonal contact with the artists and
to insure continuous support as
the artists’ careers are developed.

In addition to the successes of
Stewart and Hall, narional sales
manager Jules Abramson reports
brisk movement of the new “Buddy
Miles Love” two-record set spe-
cially priced at $7.98 retail and the
sales action of Chuck Mangione’s
“Friends and Love” album.

Abramson noted that the suc-
cess that Mercury has been having
was well received by Mercury's in-
dependent distributors who are
benefiting from the selective nature

(Continued on page 58)

The recordings for the Drug
Abuse Prevention Week promotion
are banded to permit radio stations
to broadcast individual question
and answer spots throughout the
week—and hopefully throughout
the year. The records are based
on the Federal Source Book, “An-
swers to the Most Frequently
Asked Questions About Drug
Abuse.”

(Continued on page 8)

Pkg, Junket to
Bow UA Movie,
Soundtrack

NEW YORK — United Artists
will debut Frank Zappa’s “200
Motels” movie and double-album
soundtrack with a de luxe souvenir
package and a press junket that
will fly writers of the U. S., Can-
ada and Europe to scrutinize the
Mothers of Invention. The “live
in the studio” soundtrack features
the Mothers, along with the Royal
Philharmonic Orchestra and the
Top Score Singers.

The LP package includes a 16-
page booklet of still photos, ani-
mation, excerpts from the actual
orchestra scores and full-color post-
er. A “200 Motels” billboard on
Sunset Strip was unveiled Oct. 1.
Journalists participating in “Live
on the Road with the Mothers of
Invention” will spend the first week
on October in Boston. New Haven,
Smith College and New York City
where the Mothers play Carnegie
Hall, Monday (11).

NARM Slates

Planning Session
On ‘72 Convention

NEW YORK — The 1972
NARM Convention Committee
meets Monday (4) and Tuesday
(5), for its planning session rela-
tive to its next annual convention
which will be held March 5
through March 10 at the Ameri-
cana Hotel in Bal Harbour, Fla.
The committee will meet at NARM
headquarters in Bala Cynwyd, Pa.

Jack Geldbart, chairman of the
convention committee will chair
the meeting. Jack Grossman,
NARM president, an ex-officio
member of all NARM committees
will participate, as will Jules Mala-
mud, NARM executive director.

Committee members who will
be attending the meetings are
James Schwartz, Art Godwin, Hen-
ry Hildebrand, David Lieberman,
Edward Yalowitz, Richard Siegel
and Philip Slavin.

IR O TR

FORMS OUT
ON GRAMMYS

NEW YORK — The Grammy
Award preliminaries are beginning
to roll. During the past week,
record company executives re-
ceived from the Record Academy
(NARAS) preliminary forms de-
signed to speed and authenticate
several procedural processes in the
creation of this year’s Grammy
Awards Eligibility List.

Within a few weeks, both mem-
bers and companies will be receiv-
ing their official entry forms. Ac-
tual voting in the first round,
which determines the finalists,
should begin late in December.
The second round, which selects
the ultimate Grammy winners, will
be held early in February. The
winners will be revealed in mid-
March on the Academy’s Gram-
my Awards TV special.
IR TR AR
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SONNY BURKE, left, head of Daybreak Records, discusses plans for

the first Bing Crosby Christmas album in a decade. Rocco Laginestra,
center, president of RCA Records, which will make and market the
label, and Manny Kellem, director of popular music for RCA, express
their satisfaction for the project. Crosby’s new a'bum will be one of

five introduced on the label.

Lester Forms Label: Continues
Production Deal With UA

NEW YORK — Sonny Lester,
who has been an independent pro-
ducer for 15 years with such firms
as Decca, Capitol and United Art-
ists, has formed his own record
company, Groove Merchant Inter-
national, Inc., and record label,
G.M.I. Records, Inc. Lester will
also  continue to produce for
United Artists under a current
contract.

Lester's label will be primarily
involved in contemporary, blues
and jazz product. It will debut with
Jimmyv McGriff, Thad Jones/Mel
Lewis Jazz Orchestra, Junior
Parker, Jeremy Steig and a young
guitarist from Baltimore, O'Donel
Levy.

Col to Release 3
RAK Disks in U.K.

NEW YORK — Mickie Most’s
RAK Records in England will re-
lease in the U. S. through Colum-
bia Records three hit British sin-
gles, Hot Chocolate’s “I Believe
in Love,’ New World’s “Tom Tom
Turnaround” and C.CS’s new
single. “Tap Turns On the Water.”

C.C.S. (Creative Conscious So-
ciety), an aggregation of 22 top
British session musicians, was the
top vote-getter among big bands
in a 1971 pop poll, and features
well-known lead singer Alexis
Korner. The group, assembled by
Most and conducted by arranger-
composer John Cameron, hit the

The company has eight LP’s
completed and set for release in
1971, with five additional albums
scheduled for January 1972. Ini-
tial release of three singles and
four LP’s is planned for this
month.

Negotiations for international
distribution have been completed
with  RCA to handle the line
globally in all areas but the U.S.-
Canada. Lester also plans to set
up an international concert tour
of major jazz artists, with the
Thad Jones/Mel Lewis Orchestra
already set for a tour of Russia
and Europe next year.

Domestically, the label will dis-
tribute independently with dis-
tribution set up by Erv Bagley who
moves into the company as vice
president and general manager, in
addition to his posts as vice presi-
dent of Vision Productions, Inc.,
and their related publishing com-
panies in the over-all corporate
setup. Bagley, formerly marketing
head of the Blue Note division of
United Artists, said that the com-
pany in addition to assigning na-
tional distribution will maintain
regional promotion ties in major
area across the country with New
York and Chicago promotion of-
fices already set to work on the
initial G.M.I. release, and nego-
tiations underway for West Coast
representation.

The company will headquarter
at 16 West 61st St., where Lester’s
Minataur Publishing operation is
jointly owned and housed in the

U. S. charts with “Whole Lotta Belwin-Mills  Publishing  Corp.
Love.” offices.
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GRUNT HOSTS
PRESS & TRADE

SAN FRANCISCO — The Jef-
ferson Airplane’s new RCA-dis-
tributed Grunt label hosted some
1.400 radio, music press and re-
cording industry people who they
brought in from all over the coun-
try Sept. 25 at a marathon con-
cert-party in Friends and Relations
Hall, the former Family Dog Ball-
room. Grunt acts playing included
the Airplane, Hot Tuna, One, the
Ace of Cups, Jack Bonus and
Black Kangaroo. The doors opened
at 6:30 p.m. and the wine and
music kept flowing until nearly
4 am.

RCA executives in attendance
included company president Rocco
Laginestra, Operations V.P. Kort
Hoffman, Promotion Chief Frank
Mancini, PR Director Herb Hel-
man, Sales VP, Eugene Settler,
Merchandising Director Harry An-
ger and Country Music V.P. Harry
Jenkins. In addition, 11 RCA field
sales and promotion men were
invited.

H I

Dealer Pkg
By Ovation

NEW YORK—Ovation Records
is offering to retail dealers a spe-
cial point of purchase merchan-
dising package. Dealers purchasing
minimal quantities of each record
from Ovation’s catalog receive at
no cost an eight-pocket display
rack with header plus 50 four-page
Ovation catalogs. Contained in the
catalog is a detailed diagram ex-
plaining quadraphonic sound and
what it means to the record buyer.

Included in Ovation’s expanding
quadraphonic catalog are a variety
of musical formats and a special
Stereo/Quadraphonic Demonstra-
tion Record. The catalog also con-
tains packages by Joe Morello,
Dick Schory, Paul Horn & the
Concert Ensemble, Bobby Chris-
tian, and the Don Tweedy Chorus
and Orchestra.

Light Sales
Yr. for UK.?

o Continued from page I

422,000 over 1969, with exports
up by $720,000.

Of itself, the 1971 picture is not
impressive, but looked at in rela-
tion to the comparable situation
at the end of June last year, it's
obvious that 1970’s boom year of
a $16,800,000 growth in business
and sales worth nearly $96 million
s going to be hard to match this
year, let alone improve on.

Indeed, the impression given by
the figures is that the emphasis
of sales remains on the midprice
and budget markets, for while
the value of business shows little
tendency to expand, despite a
price rise, the output of records,
particularly albums, continues
strongly upwards. Although first-
half production overall was only
4 percent up on 1970, output
of albums was a solid 10 per cent
better than last year, with singles
dipping by 3 percent.

Hardly significant in its own
right, but hopefully not an indi-
cation of a trend, was a 3 per-
cent decrease in the number of
albums manufactured in June,
compared with last year. This
was the first time since October
1968, when LP production first
overtook singles, that there has
been a setback in the growth of
album output. Coincidentally,
there was an 8 percent increase in
production of singles.

Sales during June at $6.720,000
were 5 percent higher than in
1970, mainly due to exports. Over-
seas business was up by 1l per-
cent, but home sales managed
only a 3 percent gain.

Adams’ Battle Cry:
‘ASCAP Pays More’

LOS ANGELES—ASCAP Presi-
dent Stanley Adams took his con-
tinuing battle with BMI right to
the song writer's bankbook when
he stated at a semi-annual western
regional meeting here that his or-
ganization pays three and four
times as much as does the opposi-
tion. Adams said ‘“several BMI
writers and  publishers asked
ASCAP exactly how much income
certain of their successful songs
would have earned from public
performance if the songs had been
licensed by ASCAP.”

Adams cited two songs for com-
parison. The first song, on the
charts for 12 weeks and peaking at
10, would receive BMI payments
of $1,96! while ASCAP would
pay $8,247, he said. The second
song on the charts for 15 weeks
and peaking at 10 would have
received $2,843 as quarterly BMI
payment while ASCAP would pay
$8,018, he said.

As reason for the differential,
Adams pointed to the fact that
ASCAP is owned by writers and
publishers, who attempt to get
all that the song reasonably de-
serves, while BMI, he said, is
owned by broadcasters, who, “as
your bargainers, should get as
much for you as possible, but as
broadcasters, they want to spend
as little as possible. Secondly,
ASCAP audits its major licensees
to make sure that it's paid proper-
ly. BMI does not!” Adams said
that ASCAP pays each member
the same rate for current per-
formances. *BMI often makes spe-
cial deals with favored affiliates,”
Adams said, “which results in their
receiving a better rate for per-
formance than those less favored.”

Adams reported that Judge Ryan
has held that ASCAP is not re-
quired to quote a blanket license
rate as requested by NBC-TV for
2,217 works plus those in certain
recorded music libraries.

NBC has appealed and ASCAP
general counsel Herman Finkel-
stein indicates that an agreement is
being worked out for a blanket
license for the next five years and
a dismissal of the pending approv-
al. Adams reviewed the current
CBS situation, where that net-
work seeks a per-use license for
TV under which ASCAP would
be required to quote a rate for
each use and then CBS would be
free to work out a lower rate
with individual members. Adams
felt that CBS would boycott works
of those members who refuse the
lower offered rate. Former Federal
Judge Simon Rifkind recently
argued a motion for summary
judgment in the CBS action, seek-
ing a motion for judgment in
ASCAP’s favor without trial.

ASCAP, he said, is having trou-
ble with each of the five owned-

and-operated local TV stations of
CBS and NBC. No payment was
made by either group for 1970.
ASCAP negotiated a contract with
NBC, collecting $1,143,716 for
1970 plus $125,000 additionally
for prior years. Nothing has been
worked out with CBS. He re-
ported that the Mutual radio net-
work escrow payments over the
past seven years, amounting to
$384,371, plus interetst of $103,-
000, will be released from escrow,
and made available for distribu-
tion soon.

Adams said that ASCAP is cur-
rently dickering with Muzak for
a new wired music license, since
that agreement expired Dec. 31,
1970. ASCAP will soon be nego-
tiating a new five-year contract
with local broadcasting stations,
because that agreement expires
Feb. 28, 1972.

(Continued on page 6)

ASCAP 8-Mos
Take 40.3 Mil

LOS ANGELES—The Ameri-
can Society of Composers, Authors
and Publishers total domestic
receipts during the 8-month period
of January through August of this
year amounted to $40,391.000.
This was disclosed in the Trea-
surer’s Report read at last week’s
ASCAP West Coast membership
meeting here.

According to the report, receipts
from licenses (including symphonic
and concert) were $39,661,000. In-
terest on investments amounted to
$553,000, and membership dues
were $177,000. These amounts
comprised the total domestic re-
ceipts.

After deducting $8,417,000 for
salaries and expenses, $31,974,000
was the available balance for dis-
tribution. During the first quarter
of 1971, $10,335,000 was distrib-
uted to members and set aside for
foreign societies. The second quar-
ter's distribution amounted to
$10,566,000. Foreign collections
for distribution to ASCAP mem-
bers came to $4,021,000.

This consisted of $258,000 from
Sweden, $1,949,000 from England,
$987,000 from Germany and
$827,000 from France. All were
for 1969.

An additional $3,830,000 will be
distributed in December covering
1969 receipts from Austria, Bel-
gium, Brazil, Denmark, Finland,
Holland, Israel, Italy, Japan,
Yugosiavia, Norway, Spain and
Switzerland. The amount will in-
clude collections from the Aus-
tralian TV and broadcasting users,
and Canada’s TV, broadcast, gen-
eral and film users.

Clubs Face 21-Day Rule

o Continued from page 1

refund period on mail-ordered,

prepaid goods applies only to the
initial offering in the case of “sub-
scriber” items like recordings,
books, etc., but not to subsequent
deliveries. In all non-subscription
mail orders, any and all merchan-
dise ordered and prepaid by the
consumer must be shipped within
the 21-day period, unless shipper
has clearly stated that a later ship-
ping date is needed, or unless he
has the written consent of the con-
sumer to a specified period of de-
lay.

All order-soliciting brochures,
advertising, catalogs or other ma-
terials must contain the following
statement, if they do not clearly
disclose the estimated time for
shipment: “Notice: Federal Regu-
lation requires that merchandise
must be shipped within 21 days or
all money must be refunded.”

The seller must keep records for
one year listing each customer’s
name and address, merchandise or-

dered (in the case of record clubs,
subscriptions, etc., only the initial
offering), dates orders were re-
ceived and shipped.

Credit transactions would come
under the rule, so that a buyer
would not be billed for items not
shipped. If a third-party creditor is
used, the seller must either make
a prompt cash refund to the buyer,
or arrange for crediting the ac-
count.

The Commission says it would
take into consideration circum-
stances beyond the seller’s control
when a failure to ship merchandise
or refund money occurs.

A public hearing on the pro-
posed rule will be held Jan. 24
and 25, 1972, at 10 am. in the
Federal Trade Commission build-
tng in Washington, D. C. Those
wishing to present oral or written
views at the hearing should write
to the Assistant Director for Rules
and Guides, Bureau of Consumer
Protection, Federal Trade Commis-
sion, Washington, D. C. 20580,
by Jan. 17, 1972.
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DURING
THE FALL OF "7
PETER NERO’S

“SUMMER OF 42"

IS HAPPENING.

Peter Nero’s*‘Summer of ’42’” has been
picked up by key Top-40 stations across
the country.

Despite the tremendous box office success
of “Summer of ’42”and despite numerous
recordings of its beautiful theme, ]ust this
one hit version of the theme has emerged. &

And now that the film is making the &
rounds of neighborhood theatres, there’ll §
be no stopping Peter Nero. |

“Summer of ’42”
by Peter Nero on Columbia Records®
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Getfen-Roberts
Pact With WB

NEW YORK — Warner Bros.
Music has wrapped up an agree-
ment with Geffen-Roberts Manage-
ment to administer the publishing
catalogs owned by David Geffen
and Elliot Roberts and clients
signed to their management firms.
Companies included in the deal
are those belonging to Graham
Nash, David Crosby, Neil Young,
Joni Mitchell and Jack Nitzche.

Geffen and Roberts are forming
new ASCAP and BMI companies
to control the copyrights of artists
signed to their new label, Asylum
Records. Some of these artists are
Jackson Browne, Judee Sill, David
Blue, J.D. Southers, Glenn Frey,
Randy Meisner, Bernie Leadon,
Don Henley and Ned Doheny.
These companies, too, will come
under the Warner Bros. agreement.

ASCAP lIssues

Restrictions

On ‘Superstar’

NEW YORK-—ASCAP has is-
sued a restriction notice pertaining
to concert performances of “Jesus
Christ Superstar.” The restriction
notice was sent to all symphony
and concert licensees.

Compositions from “Jesus Christ
Superstar” may not be rendered
under the ASCAP license. The
symphony and concert licensees
are being advised that Leeds Music
Corp. has directed ASCAP to re-
strict all concert stage perform-
ances of all Leeds’ compositions in
the rock opera “Jesus Christ Super-
star.” The restriction applies to
every composition in “Jesus Christ,
Superstar” except “King Herod’s
Song,” a composition not in the
ASCAP repertory.

In consequence, the symphony
and concert licensees cannot, under
their ASCAP licensees, perform
any of the restricted compositions
in “Jesus Christ Superstar” in any
fashion on any concert stage.

NARAS Meeting
On 4-Channel

NEW YORK-—Demonstrations
and discussions of competing quad-
raphonic sound systems will be
held for members of the New York
chapter of the Record Academy
(NARAS) on Tuesday (12) in Co-
lumbia’s Studio at 207 East 30th
Street.

The hosting company will show
its system first, Electro-Voice will
follow. There will also be ques-
tion and answer sessions with mem-
bers and guests.

WB Sampler

NEW YORK-—A sampler spe-
cially designed for in-store play
is being made available to retail
outlets by Warner Bros. Records
at the point of purchase.

A variety of music and artists
will be offered on the extra long-
playing double record, made for
easy handling by clerks and includ-
ing subtle announcements after
each artist’s segment. Tracks by
Warner/Reprise’s top groups are
featured on the disks.

The sampler will not be avail-
able to consumers, unlike previous
mail order offers, except through
the sound systems of local record
stores.

Adams’ Battle Cry

e Continued from page 4

Adams reported that ASCAP
continues its Congressional cam-
paign to update the present copy-
right act. He said the society is
working hard to include cable TV.
He intimated that CTV would add
considerable income for writers.

Executive Turntable

Artie Mogull has resigned as vice president, a&r, Capitol
Records. He joined the company 18 months ago and was pre-
viously with Tetragrammaton Records, a partner in music pub-
lishing with Bob Dylan, Warner Bros. Records.

Si Mael named general manager, Polydor Inc. He was pre-
viously vice president and general manager with United Artists,
a company he joined 10 years ago and during which time he
signed Ferrante and Teicher to an unprecedented 10-year agree-
ment.

e

DIMATTEO FRIEDUS YOSHIMURA

MAEL

Bernard DiMatteo named director, administration and de-
velopment, CBS Records, international. He joined CBS in 1966
and most recently was director, financial analysis, with CBS.
Bunny Friedus, currently manager, promotion and information
services for CBS Records International, promoted to director,
U.S. popular product. Michi Yoshimura promoted to director,
manufacturing and engineering services, with the company. He
was previously manager, manufacturing and engineering services.

* Kk *x

Paul Jaulus, former public relations executive with Decca
Records, New York, and more recently chief of his own PR
agency, is now Billboard representative for San Francisco and
the Bay area, where he is now making his home. . . . John Sippel
has been promoted to news editor of Billboard, headquartering in
Los Angeles. Since 1945, Sippel has spent a total of 9 years
with Billboard; Mercury Records, 13; and Monument, 5.

* Kk K

Seymour (Skid) Weiss named national manager, branch
merchandising, Warner Elektra Atlantic distributing corp.; he
. joins WEA from the book publishing industry.
Walt Calloway named assistant director of na-
tional promotion with WEA, Les Anderson
named national special projects director, based in
Burbank and Bob Greenberg appointed Eastern
regional promotion man in Hartford. Local pro-
£ motion positions filled include Dave Riley in
TN New Orleans, Eddie Pugh, Charlotte, Stanley
FIEDEL Chaisson, Memphis, and Roger Lifeset in Boston.
Barry Fiedel named national promotion and sales director,
Mercede Records, Fort Lauderdale, Florida. He was formerly
promotion manager for Mercury Records in New York. . . .
Solly Loft, formerly with E.B. Marks, joins Edwin H. Morris in
promotion and contact work,

i

(Continued on page 58)
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His name is Bill Medley.
And he is probably the most unique performer of
our time. He has been a member of the Righteous
Brothers, and a solo artist of some
note. But his talent has always
transcended the e
limitations of these
specifics. Bill Medley’s
communication has always been of |
the highest order, and now with this, 4 ™. ’
his first album for A&M Records, also of the highest
e ""“* Produced by Herb Alpert

priority.

SP3505 on A&M Records and Tapes.
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MOTOR HOTEL

11461 Sunset Bivd.
at San Diego Freeway (Hwy. 405)
LOS ANGELES, CALIFDRNIA 90048
Phone 213-476-1241
FREE GARAGE PARKING
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General News

WelkTops HisOwnRecord— Black Expo 71 Gets Many
Grosses $916,980 on Tour

LOS ANGELES — Lawrence
Welk toppled his own all-time rec-
ord for big name band tours when
his Aug. 27-Sept. 9 itinerary of

15 shows in two weeks grossed
$916,980. Promoted by Lon Par-
nell, Nashville, the tour broke
house records at the Roanoke Civic
Center and the Ft. Wayne Coli-
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Some previous sales experi-
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seum. Welk’s manager, Sam Lutz,
coordinated the junket.

Individual grosses were as fol-
lows: Amarillo Civic Center, Aug.
27, $52,620; Jackson, Miss., Coli-
seum, 28, $58,245; Atlanta Civic
Center (two shows), 29, $70,580;
Knoxville Auditorium, 30, $47.-
955; Charlotte Coliseum, 31, $48,-
618; Roanoke, Sept. 1, $68,221;
Hampton Roads, Va., Coliseum,
2, $68,104; Pittsburgh Arena, 3,
$72,352;, Madison Square Garden,
New York, 4, $146,109; Boston
Gardens, 5, (afternoon show only)
$90,612; Rochester, N.Y., Audi-
torium, 6, $46,812; Ft. Wayne, 7,
$51,620; Cincinnati Gardens 8,
$46,822, and the Evansville Sta-
dium 9, $48,310.

Madison Square Garden was
scaled from $8.50 to $5, while ail
other houses went from $7.50 to

The Welk syndicated TV show
has been sold in 215 markets by
Irv Ross of Don Fedderson Pro-
ductions. Coverage beats the 194-
station ABC-TV network total
when Welk was on that web.

(Continued on page 10)

Exhibits: Soul Labels Slim

CHICAGO — Giant firms such
as Motown, and small labels just
starting, joined in the spirit of
Black Expo 71 here. But some
exhibitors expressed surprise that
so few soul-oriented labels were
at the showcase of black business,
sponsored by the Southern Chris-
tian Leadership Conference.

The open-to-the-public  show
was expected to draw 750,000 ($1
general admission; $4 for the enter-
tainment). At least five of the city’s
soul stations exhibited (WVON,
WTAQ, WGRT, WBKK, WMPP)
and some broadcast directly from
the Amphitheater site.

In addition to Motown, other
firms included Sussex Records,
Zulu Records, United Record Dist.
and Professional School of Music.

Motown’s Arthur McDougal III
said: “Our theme is one of en-
couraging blacks to come into the
business end of the industry,”
which is the idea of Black Expo.

Acts such as Jackson 5, Aretha
Franklin, Stevie Wonder, Tempta-
tions, Billy Eckstine, Quincy Jones,

K-Ark Loses Recording Pact

e Continued from page 1

The action was the resuit of a
lengthy investigation instigated by
George Cooper Ir., president of
Local 257 here.

Each of the musicians involved
was fined $500, with $50 of it
collected at once and the other
“held in abeyance” for any future
violation.

Cooper credited the late Junior
Huskey, who died a few weeks
ago, as being instrumental in the
probe which presumably has put
a stop to such practices. There
had been rumors of less-than-scale
pay and kickbacks for some time
and Huskey, just prior to his
death, began circulating the word
to musicians suspected of these
actions that the union had the
goods on them, and it would be-
hoove them to go to the local and
tell what they know. The word
spread quickly, and the 13 musi-
cians came in voluntarily, Cooper
said. Each signed a written “con-

fession” and an affidavit swearing
that he had, indeed, done this.
They blamed the sagging economy
and the large number of musicians
competing here (1,800 in the
union) for their actions, complain-
ing that about 100 musicians were
doing steady work at sessions, and
the others were getting only occa-
sional jobs. They said they agreed
to whatever demands were made
of them so they could have steady
work.

K-Ark, started here in 1965, has
had numerous country artists on
its label. In recent years, how-
ever, it has concentrated on pitch-
ing to unknowns, charging them
$1,200 for a session, and provid-
ing them with 100 “free” records.
He has his own pressing plant,
and his company headquarters on
“Music Row” here.

Kapp indicated he would now
concentrate on the movie business.
Assisting Cooper in the investiga-
tion of K-Ark were Clarence
(Dutch) Gordon and Johnny De-
George, both union officials.

12 WB's British Acts to
Stage U.S., Canada lnvasion

NEW YORK — Warner Bros.
Records will stage its own “Brit-
ish Invasion” during this month
and November when 12 of the
company’s British acts tour the
U. S. and Canada. “The British
Invasion Fall 71" will be met
with special displays, posters, press
kits and stationery supplies, plus
print and radio advertising geared
to saturate national and local
markets.

Fall will find U. S. concert halls
filled by Black Sabbath, Jethro
Tull, Faces, Kinks, Deep Purple,

Drug Abuse Disks

e Continued from page 3

The material reflects the expert
research that had uncovered the
many and complex causes of drug
abuse by the nation’s young, both
civilian and military. Authorities
in the field, when asked, have con-
sistently opposed concentrating at-
tention on the rock records as a
“dangerous oversimplification” of
a very complex problem.

Non-government authorities in
the 97-member National Coordina-
tion Council on drug abuse educa-
tion have gone to court to chal-
lenge the Federal Communications
Commission’s policy statement,
which implied needed censorship
of song lyrics on air play of young
rock records reflecting any aspect
of the drug situation.

Fleetwood Mac, Pentangle, T. Rex,
Colosseum, Curved Air, Quiver and
Daddy Cool, and Warner’s will
focus on each group’s Warner
Bros./Reprise catalog, and new al-
bums released to coincide with the
“British Invasion.” The support
program, built around radio spots
and merchandising projects, will
have a new double-album by Jethro
Tull to work with on Nov. 1, while
all the groups but Black Sabbath
and Deep Purple will have new
albums released on either Oct. 1
or Nov. 1.

Black Sabbath’s third album,
“Masters of Reality,” has earned
them their third gold album, and
Deep Purple’s “Fireball” has been
among the top 50 LP’s. T. Rex
has had three consecutive number
one's in England, and another
group, Colosseum, debuts on
Warner Bros. with a live album.

Cenci Opens
Pitt Distrib

NEW YORK—Nick Cenci has
opened Tri-City Records, a new
distributorship in Pittsburgh. One
of the first manufacturers to join
him is the Motown Family, which
Cenci will also distribute in Cleve-
land. Cenci has hired Tony Dercole
to cover the Cleveland area as
salesman and promotion man.

Roberta Flack, Sarah Vaughan,
Bill Cosby, Ramsey Lewis, Kim
Valerie Simpson and many others
will appear.

Motown’s large contingent of
personnel consisted of McDougal,
Millard London, Ralph Thompson,
Marshall Murphy, Janie Bethune,
Lynn Allen, Dorothy Walton,
Jackie Currie, Hazel Mitchell and
Natalie Ellington of Jobet Music.

John Richardson, of the Profes-
sional School of Music, said Mer-
cury producer Gerald Sima is
working as one of the school’s nine
teachers. The school also operates
a retail store.

‘Kool & Gang
Month’ Drive

NEW YORK—De-Lite Records
has designated October as “Kool
and the Gang Month.” During
the month-long promotion, De-Lite
will mount a concentrated sales
and promotion campaign encom-
pasSing the group’s catalog of four
albums.

The program will be spear-
headed by the release of a new
package, “Kool and the Gang—
Live at PJ’s,” and which contains
their newest single release, “N.T.”
The other three albums, “Kool and
the Gang,” “Kool and the Gang—
Live at the Sex Machine” and
“The Best of Kool and the Gang,”
make up the rest of the program.

Fred Fioto, president of De-
Lite, noted that promotion and
display material will be made
available for in-store and window
use and special dealer incentives
will be offered in support of the
promotion.

- P
moving:
Please let us know

5 weeks in advance before
changing your address.

To expedite service,
place magazine address
label here and print
your new address below.
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here.
name o
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THE BEACH BOYS
y

it's the inevitable single from
their brilliant Surf’s Up album (RS 6453).

“Long Promised Road,”
the single, and Surf’s Up, the album
(an Ampex-distributed tape),
shine like gold
on Brother/Reprise.



Financial News

Superscope Is Sued by Sony of Japan

LOS ANGELES—Sony Corp. of
Japan has filed an action in Fed-
eral Court here against Superscope,
exclusive U.S. distributor of Sony

products, seeking clarification of
its  distribution  contract  with
Superscope.

The complaint asks for ‘‘deter-
mination of the rights and duties

RED HOT ALBUMS

FROM DOOTO RECORDS

REDD FOXX
Adults Only

840

REDD FOXX
New Race Track

275

REDD FOXX
Shed House

Humor 846

REDD FOXX REDD FOXX
Latf Of The Party Jokes i Can't Tell

214 onT.v. 845

REDD FOXX
Naughties But

Goodies g3 8

RICHARD & WILLIE RICHARD & WILLIE RICHARD & WILLIE
Nasty & Naughty The Race Track Low Down & Dirty

851 848 842
SPECIAL FALL STOCK-UP DEAL!
Buy 5 get 1 Free on entire Catalog

order now for early delivery!

‘DISCS « TAPES « CASSETTES
DOOTO DY) RECORDS, INC.

13440 S. Central Ave., Compton, Calif. 90222
774-0743

of the parties under certain pro-
visions in Superscope’s exclusive
distribution agreement for Sony
tape recorders.”

(Superscope gained about 85 per-
cent of its revenues in 1970, or
about $48.6 million, from its con-
tract with Sony, which still has
another 314 years to run.)

According to the complaint, Sony
is concerned that Superscope in-
tended to begin marketing tape re-
corders made by other companies.

The suit seeks to determine three

points:
o Whether the contractual restric-
tion against Superscope’s handling
tape recorder products other than
Sony’s is illegal.

in
‘ Washington,

rX

1lg
the Kennedy Center
and HowARD Jounson§
Motor Lodge are
nextdoor neighbors.

It's only two short blocks from the Jonhn
F Kennedy Center for the Performing
Arts to the modern high-rise Howard
Johnson smotor lodge. in addition you're
within comfortabie walking distance of
historic sites monuments and buitdings

\“‘\.

E

 the Kenn

R.2.2.0.0. 0. 0.0.0.0.8.0.¢.0.9.¢.8 ¢

V= 1

202) 965-2700

Name
Address

o Whether an alleged expression
of intention by Superscope to han-
dle other tape recorder products
constitutes a breach of contract.

e Whether, if the restriction
against Superscope’s  handling
other tape recorders is illegal,

Sony may elect to sell such tape
recorder products to other custom-
ers in the US.

Sony’'s action was probably
prompted by negotiations between
a Superscope subsidiary, Marantz
Co., and a Japanese Company,
Standard Radio Corp. Marantz
wants to. acquire a 50 percent in-
terest in Standard Radio, which
makes tape recorders.

Superscope said that talks be-
tween Marantz and Standard Ra-
dio “Doesn’t necessarily mean it
wants to distribute that manufac-
turer’s tape recorders.”

In two separate court actions,
Sony Corp. of American has re-
ceived injunctions in Superior
Court here against companies sell-
ing its products at less than mini-
mum retail prices. stipulated fair
trade agreements and price sched-
ules.

A permanent injunction and no
damages was awarded Sony in an
action against the Woody Winkler
Co., and a temporary injunction
was received by Sony against Anna
Adray, Irwin Andrew Adray and
Richard Adray, all of ABC Pre-
miums here.

Sony is seeking $10,000 damages
in the later action.

Welk Riding High

o Continued from page 8

Welk will go into the field in
the next three months, promoting
his just released book, “Wunnerful,
Wunnerful,” published by Prentice-
Hall.

Attention Record Dealers:

Market Quotations

As of Closing, Thursday, September 30, 1971
1971 Week's Vol.  Week's Week’'s Week's Not
NAME High Low in 100's High Low Close Change
Admiral 21 8 121 1634 15V 16Va + Ve
A&E Plastik Pak Co. 127% 454 137 4% 453 4% Unch.
Ampex 25% 1312 1690 154 13V2 13% — 1
Amer. Auto. Vending 1034 &7 82 1034 834 104 + 14
ABC 48 25 281 452 44V 447/ Unch.
Automatic Radio 144 6Va 76 7Vs 634 6% + Vi
ARA 1472 117 23 14012 135 137 -
Avco Corp. 183 128 639 1838 17Va 17% - Va
Avnet 1558 8Va 362 12% 12V 1238 + Vs
Bell & Howell 53 328 240 451/ 437 443/ + Vs
Capitol Ind. 2178 8 292 878 8 84 - %
Certron 834 3 199 3V 3 38 Unch.
CBS 497 30V 473 46Va 44 46V + 134
Columbia Pictures 17% 92 185 10 9% 9% Unch.
Craig Corp. 9 32 75 4V, 334 4 + Vs
Creative Management 17% 7% 74 1012 95 1012 + 34
Disney, Walt 1287% 77 539 12, 107 10834 — 3%
EMI 5l 3 100 3% 3Va 3Va )
General Electric 657 527 3148 6212 5934 612 - %
Gulf + Western 31 2534 642 27Va 26 27 + %
Hammond Corp. 1378 85k 431 7% 9 % -
Handleman 47 35 436 3912 373% 3812 - B
Harvey Group 878 3%, 4 4% 4% 478 + 1
Instruments Sys. Corp. 12% 6 289 7% 6% 634 - 2
Interstate United 1312 7% 13 934 9% 98 - %
ITT 67% 49 3207 557 547 5512 -
Kinney Services 393 2814 1654 3234 3012 3142 -
Macke 14%p 8% 69 1% 1078 11V + ¥
Mattel, Inc 52Va 233 746 28 2612 27% Unch.
MCA 30 21% 115 28V, 27 28 Unch.
MGM 2678 15V2 139 22V 202 2034 — 1V
Metromedia 307  17% 356 2578 22%3 24% -
3M 123% 95V 955 1227 12034 122% + 134
Motorola 893% S1l2 2348 83 73% 74% — 7%
No. Amer. Philips N7 217 127 242 2312 24 + W
Pickwick International 37% 32 172 36Vs 35V 36 + 34
RCA 4034 26 7679 3734 35% 3678 +
Servmat 39Va 252 349 3878 36% 3878 + %
Sony Corp. 25V 14V 3999 184 17% 17% Unch.
Superscope 32% 14la 494 16% 13% 15 -1
Tandy Corp. 38Va 3033 1329 3278 3034 327 + 28
Telex 22% 12% 826 148 13Va 1354 - W
Tenna Corp. 112 58 141 534 58 58 - W
Transamerica 20 15Va 1611 1912 18Va 1878 + %
Transcontinental 11 5% 441 6Va 52 6V + %
Triangle 22% 1434 34 178 155 17Vs + 3
20th Century-Fox 157% 8% 689 10V Va 93% + Ve
Vendo 172 1134 64 128 113 1% 7
Viewlex 1034 oV 213 7 6% 658 - Y
Wurlitzer 17V2 108 31 157 15 157 + Y
Zenith 547 363 692 4978 47V 4878 - W
 As of Closmg, Thursday, September 30, 1971
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Sales Manager

New York
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10949 Fruitland Drive
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Contact: Stuart Marlowe

Sales Manager

San Francisco &
Northern California,
Idaho, Wyoming,
Oregon, Alaska,
Montana, Washington

LONDON RECORDS
SOUTHEAST DIST. CORP.
695 Miami Circle N.E.
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Contact: Ed Jarman
Sales Manager

Georgia, Arkansas, Florida,
Tennessee, Mississippi,
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LONDON IMPORTS, INC.

539 W. 25th Street, New York, N.Y. 10001
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Week's Week's Week's

OVER THE COUNTER® “iod® Mian® Jeiee
ABKCO Ind. 5 434 5
Alltapes 3% 3Va 3%

Amer. Prog. Bureau 2V 1%} 2

Bally Mfg. Corp. 292 27Vs 282
Cartridge TV 215 192 2134
Data Packaging 7% 7V2 7%
GRT Corp. 3Va 3 3

Gates Learjet 7% 7Va 7%
Goody, Sam 7Va 7 Vs

Integrity Entertain. 7% 64 72

*QOver-tne-counter prices shown are ’bid” (as opposed to “‘asked’’).

OVER THE COUNTER*

Kirshner Entertain.
Koss Electronics

Week’'s Week's Weok's

High Low “*Clese
5% 5 512
7Vs 67 7Ve

M. Josephson Assoc. 834 7Y 8%s
Mills Music 1312 13 13
NMC 10V2 10 10V
Perception Ventures &2 6 6
Recoton 47 48 4
Schwartz Bros. 6% 612 6%
Teletronics Int. 4V 3% 4V
United Record & Tape 433 4 4V

Neither the bid nor the

asked prices of unlisted securities represent actual transactions. Rather, they are a guide fo
lhe range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrili Lynch, Pierce, Fenner & Smith,

fnc. Members

of the New York Stock Exchange and all principal stock exchanges.

Suit Versus Columbia

e Continued from page 1

Price states in his suit that he is
filing on behalf of all purchasers
of the LP because each of them
as an individual could not possibly
file such a suit for a number of

reasons. He asks the court to force
Columbia to change the cover or
paste a correcting label on the
present cover. In order to imple-
ment payment of the $2 to buyers,

he asks that Columbia be required
to post notices of the $2 refund in
normal retail outlets if the court
so rules in favor of the purchaser.

Price. in his complaint, states
that the “Breaking Out™ LP con-
tains so much re-released material,
it should have been released on
Harmony. the budget-priced label,
and asks the $2 refund as the price
differential between the regular
new “name” LP material and re-
released LP material.

Rising Costs Hurting Tours

o Continued from page 1

proximate costs for the Osibisa
tour—a 50-day affair involving a
party of 10 people plus equipment.
Hotel accommodation took care of
$9,000 and air fares came to $10.-
500. Car rentals were $350 and
miscellaneous expenses accounted
for $15,000.

In addition, members of the party
were each allotted $10 a day per-
sonal expenses, he said.

"With costs such as these a
group just starting out, or even
making their second tour, as Osi-
bisa would have been doing, would
have difficulty breaking even. It is
very costlv and there’s no sign of
1t getling any easier.

“The dilemma 1s that it is most
important for a group to get out

OCTOBER 9,

there in front of the people,” he
commented.

Osibisa's replacement will be
ABC-Dunhill artist Gail McCor-
mick and the Underhand Band.

Automatic Radio

Loss in Quarter

MELROSE, Mass.—Automatic
Radio reported a loss of $190,000
for the quarter ended June 30 on
sales of $10,121,000, compared
with a profit of $36,000, or 1 cent
a share, on sales of $10,295,000 in
the same quarter in 1970.

For six months ended June 30,
sales totaled $28,060,000. com-
pared with $32,881,000 for the
same period in 1970. Automatic
Radio lost $680,000 during the six-
month period compared with in-
come of $888,000 in 1970.

1971, BILLBOARD



* What was the first Rock ‘n’ Roll single

to hit No. 1?

* What was Perry Como’s first No. 1 single

and when?

* What artist or act had the most weeks in

the No. 1 spot on Billboard’s singles
chart in a calendar year?

Answering first things first—old can be as new as the next record you spin
—the next sound you hear.

You can create life even after record mortis has set in—you can make it
young—make it new—make it wake 'em, grab 'em, shake 'em—

Here’s the ammunition—here’s the challenge—use it to the best of your
imagination—to the fullest of your pleasure.

NO. 1 RECORDS: How would you like to have a listing of every record
that reached #1 position on Billboard’s charts since 1941, week-by-week?
It’s available for you and includes the issue date, title, artist and label.

TOP 10 RECORDS: How about a listing of every record that reached the
Top 10 positions on Billboard’s charts since 1947, in alphabetical order?
Well, it's included in the same package with the NO. 1 RECORDS listing!

library:

POP SINGLES LISTING: No. 1 record, week-by-week, from 1941 through
1970; Top Ten records from 1947 through 1970 .. ... ... Price $50.00

B POP ALBUMS LISTING: No. 1 album from 1947 through 1970; Top Ten
albums from inception of 10-position chart in August 14, 1948 issue

through 1970. During period when separate Mono and Stereo charts
were published, a separate listing is included for each .. .. .. . ... $50.00

COMBINED POP LISTING (SINGLES AND ALBUMS) ... . .. . $80.00

COUNTRY SINGLES LISTING: No. 1 record, week-by-week, from inception
of chart in May 15, 1948 issue through 1970; Top Ten records for same
period . .. R $40.00

COUNTRY ALBUM LISTING: No. 1 album, week-by-week, from inception
of chart in the January 11, 1964 issue through 1970; Top Ten albums
for same period . .. ... .. .$25.00

B COMBINED COUNTRY LISTING (SINGLES AND ALBUMS) .. . .$50.00

RHYTHM AND BLUES (SOUL) SINGLES LISTING: No. 1 record, week-
by-week, from inception of chart in the May 22, 1948 issue through
1970 with the exception of the period from November 30, 1963 through
January 30, 1965, when no R&B charts were published; Top Ten records for
same period ... $40.00

RHYTHM AND BLUES (SOUL) ALBUMS LISTING: No. 1 album, week-by-
week, from incepticn of the chart in the January 30, 1965 issue through
1970; Top Ten albums for same period . ................. . $25.00

And if that weren’t enough to get you going in new programming directions, here are some more listing
packages you may not even have thought of which should be the backbone of every programming man’s

IMPCORTANT NOTE: FREE UP-DATED LISTING COMES TO YOU AUTOMATICALLY EACH YEAR FOR THE NEXT 5 YEARS
WITH ORDERS FOR ANY OR ALL OF THE LISTINGS BELOW EXCEPT “TOP 1000.”

m COMBINED RHYTHM AND BLUES (SOUL) LISTING (SINGLES AND
ALBUMSY gz -is e - D - ok Sowir - © - Cuid meabilt D6 o alre o Dl - o $60.00

‘ EASY LISTENING LISTING: No. 1 record, week-by-week, from July 17,
} 1961 issue through 1970; Top Ten records for same period. . . .. $30.00

E COMBINED SINGLES LISTING (POP, COUNTRY, RHYTHM AND BLUES
(SOUL), EASY LISTENING) ... ..... ... .... ... ... ... $115.00

‘ COMBINED ALBUMS LISTING (POP, COUNTRY, RHYTHM AND BLUES
lsoury . ... e st - = tm- av ! $75.00

@ GRAND COMBINATION OF a0 L] $165.00

IE TOP 1000 ‘“ALL TIME"” BILLBOARD CHART WINNERS: More than 15
years of Billboard's singles charts (October 30, 1954 - December 31,

1970) have been tabulated to produce the chart — singles with the
longest and strongest chart action. Additionally, a listing of the 75 top artists
for the same period and top 25 records for each year covered, is included in
the packages mic .am . .5 . buls it Swm BWE1 MEs pEE 30 - S . 6 6T IEN. aid - $50.00
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Finally, the answers to the 2nd, 3rd and 4th questions up
above:

e The first Rock 'n’ Roll single to hit No. 1 was Bill Haley
and the Comets’ “Rock Around the Clock,’”” July 9, 1955.

e Perry Como’s 1st No. 1 single was “Till the End of Time,”

RCA Victor, Sept. 15, 1945. ]A

Ol

e Elvis Presley had the most weeks (25 weeks) in No. 1
spot on Billboard’s singles chart in a calendar year.

My check in full for $_

NAME

TO: Programming Aids, Billboard Publications Inc.
165 West 46th Street, New York, N.Y. 10036
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...Is in the November 6 issue of Billboard.

For the second straight year — the year of The Jesus Movement in Rock —
Billboard unfolds “The Greatest Story Ever Told".

ROCK NOW. The Billboard Special that explores the very soul of Rock.
Where it’s been, where it’s going and where it’s at—now!

Including profiles and interviews with the artists and producers who spread
the word of rock throughout the land. Insight into the citadel’s of sound, per-
sonal appearances— tape, disk, cassette, cartridge, radio — all built on the
rock of today’s pop music.

ROCK NOW. The gospel more than 34,000 followers are waiting to read.
The issue created to enlighten your mortal customers in the market place of
rock music.

See the second coming of ROCK NOW materialize in the November 6 issue
of Billboard, the bible of the music-record-tape industry.

Advertising deadline: October 20, 1971 A.D.

Spread your word throughout the land. Contact our apostles at any one of
the following Billboard sales offices:

NEW YORK, N.Y.
165 W. 46 St,
212-757-2800

CHICAGO, ILL.
150 North Wacker Dr.
312-236-9818

NASHVILLE, TENN,
1719 West End Ave.

615-329-3925 213.273-1555

LOS ANGELES, CALIF.
9000 Sunset Blvd.

Cast your bread upon the waters of ROCK NOW and reap the harvest of Billboard’s readership. AMEN.

LONDON, LONDON W.1 MILAN, ITALY
7 Carnaby St. Pizzale Loreto 9
437-8090 29-29-158

TOKYO, JAPAN
Shin-Nichibo Building 2-1,
1-Chome Sarugaku-Cho,
Chiyoda-Ku.

294-76-22
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Talent

Talent In Action

JOY OF COOKING
LEO KOTTKE,
JOYOUS NOISE

Santa Monica Civic Theater

Capitol Records’ Joy Wagon
concert promotion tour drew a
full and wunusually enthusiastic

crowd to the Santa Monica Civic.
The stars of the bill, Berkeley’s
Joy of Cooking, turned in an im-
pressive set that shows the group
lives up to all those rave reviews
they've been getting lately. The
most impressive things about Joy
of Cooking are Toni Brown’s key-
board work and the harmonizing of
Miss Brown and Terry Garth-
waite. Toni is a Joan Baez type in
both looks and singing style while
guitarist Garthwaite looks and
sounds out of the Janis Jopin
mold. The girls’ singing combines
into one excellent voice.

Leo Kottke is a super-spectacu-
lar solo guitarist after the manner
of Sandy Bull. He’s handsome and
has a pleasantly eccentric stage
manner. One of the Kottke special-
ties is bottleneck style on 12-string
guitar and it was impossible to see
how he got the bottleneck on and
off his pinky without missing a
note when he changed to a chorus
of fancy picking.

Joyous Noise was not of the
same high quality of the other two
Joy Wagon acts. The quintet fea-
tures two effective acoustic gui-
tarists, a lot of mediocre singing
and too much tuning up. Admit-
tedly the crowd, which loved ev-
erything at the concert, loved them.
But I found it the kind of group
you only enjoy for the first three
numbers, and Joyous Noise stayed
on long past their welcome.

NAT FREEDLAND

BEACH BOYS
Carnegie Hall, New York

The Beach Boys appeared in two
concerts at Carnegie Hall on Sept.
24, and it's not surprising that
both concerts sold out, even minus
the public appearance of Brian

Cincinnati U.

Jazz Series

CINCINNATI—The University
of Cincinnati ushered in its new
jazz series with a concert on the
campus Sunday (3), featuring Car-
mon Deleone and the Studio Big
Band, guitarist Wilbert Longmire,
and the Sisters of Righteous. Mem-
bers of the latter trio are Geneva
and Denice Kinnard and Roberta
DuBois. The 11-piece band is made
up of professional studio musi-
cians in the area.

The second concert in the series
is slated for Oct. 17, with Buddy
Rich as the feature. The annual
UC Jazz Festival will be held
Jan. 29-30, with the Thad Jones-
Mel Lewis Big Band and trom-
bonist Urbie Greene as the fea-
tures. The two-day session will also
offer jazz clinics and perform-
ances by the UC Jazz Band, the
Cincinnati Symphony Orchestra’s
Jazz Quintet, and visiting bands
from colleges in the Tri-State area.

TSR

3 DOG NIGHT
TO BALL PARKS

NEW YORK—Three Dog Night
will appear in 22 baseball parks
over an 1l-week period in the
summer of 1972. The 11-week
tour is scheduled to start June 16
and will conclude Aug. 27.

Specific dates and locations are
now being confirmed, pending
completion of National and Amer-
ican League baseball schedules for
the 1972 season. The concert ap-
pearances, necessarily, will be
spaced around ball game use of the
parks.

HUTEC TR SRR

Wilson, the group still holds that
“old” appeal. What was unex-
pected were the new vibrations with
which the Beach Boys attempted
to reach the crowd.

A majority of songs were from
the latest album, “Surf’s Up.” In
terms of where the Beach Boys are
now, musically, the program choice
was excellent. Songs such as Wil-
son's “Disney Girls” and “Caro-
lina” maintain that familiar Beach
Bay harmony with the added factor
of matured ideas. Instrumentally,
“Riots” and “Don’t Go Near the
‘Water” were also good examples of
their talents as composers. But all
those new vibrations, calmer music
and grown up feelings, did not
successfully reach the crowd.

People came to Carnegie Hall to
jump to everything from “409”
down. The Beach Boys came to
provide new messages to the tune
of “Surf's Up.” And, after the first
half of the second show, the sin-
cerity in the voice of the Beach
Boys and their music left. Too bad.
Because if they had continued
playing together as a group, instead
of making individual attempts to
have the crowd listen, maybe the
audience would have finally caught
those new vibrations. The concerts
could have been a success for both
the performers and their public.

BEVERLY HELLER

QUICKSILVER
MESSENGER SERVICE
FANNY
Carnegie Hall, New York

(Quicksilver ranks high in total
musicianship. They are five profes-
sional musicians who play a wide
variety of hard rock styles. On
Sept. 23, the lead guitarist for
the group—also one of the lead
singers—Ilaid out an articulate, hy-
brid brand of riffs and fillers. The
rhythm guitarist and conga player
—also the main lead singer—put
on a fine vocal and instrumental
shew. Rhythmically, the group
presented drive and variety.

The opener, Fanny, suffered
during the first half of their set
by the disproportionate volumes
of the instrumentals over the vo-
cals. Distinguished by being a
greLp of four pretty girls, they
prcved themselves later on in the
set. They socked and rocked a big
sound to the audience.

CHRIS GARTEN

JONATHAN EDWARDS
Folk City, N.Y.

Sometimes an artist comes along
wha captures your fancy, delights
znd provokes you, and spins a deli-
catz yarn of imagery, guiding you
unnoticeably into his own magical
realms. Such subtle powers does
Joriathan Edwards wield. A Capri-
corn Records composer-singer, he
and Stuart Schulman (who agilely
sings harmony, plays both electric
bass and violin) create a world as
warm as a glowing brick hearth in
a winterland farmhouse. To an en-
thusiastic crowd on Sept. 25, Ed-
wards, accompanying himself on
accustic guitar and harmonica,
eagerly sang his good ol’ timey
songs: “Rollin’ Along,” “The King”
(from his new album), “Sunshine,”
“Hope It Don't Snmow All Day”
anc “Goin Home With the Mornin’
Train,” among others. His lyrics
“headed for the big time to win
myself a name” prophecy is a
likely possibility.

With his usual quips, Carl Wax-
man introduced the pleasant first
act, Michaelangelo, included to in-
strumental pieces. Their pretty
sound was due in part to their
fen ale performer, who strummed
her autoharp liltingly as a baroque
cherub. Michaelangeio are not
musical revolutionaries, but their
material and presentation were
livelv and honest.

CHRIS GARTEN

(Continued on page 46)
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Elektra Launches Rock Tour

LOS ANGELES—Elektra Rec-
ords launches a 16-person rock
concert package in seven California
locations Thursday (7), tied in
with radio stations in each loca-
tion.

The package called “The Ala-
bama State Troupers Rock 'n’ Roll
Revival” stars two of the labels
new acts, Jeanie Greene and Don
Nix, with veteran blues singer
Furry Lewis and the Mt Zion
Band and Choir from Muscle
Shoals, Ala.

Admission to the two and one-
half hour show is $1.50 and the
entire program has been put to-
gether by Berkeley promoters Scott
Piering and Tony Beradini of Ura-
nus Productions.

The entire troupe will travel by
bus and use Swanson Sound Ser-
vice and Ocean Lighting.

Uranus Productions came to
Elektra with the idea for a $1.50
concert package in which all the
performers work together. Mickey
Kapp, Elektra’s West Coast gen-
eral manager, says the traveling
road show has been rehearsing in
Muscle Shoals under Coast a&r
director Russ Miller’s tutelage.

“If we draw capacity everyplace
we will lose a minimum of $25,-
000.” says Kapp. Elektra is paying

‘Superstar’

Theatrical

LOS ANGELES—Those mem-
bers of the record-breaking Holly-
wood Bowl audience ($206,000
gross for two performances) who
expected some sort of a mint C.B.
DeMille spectacle for the touring
of “Jesus Christ, Superstar” were
muttering their disappointment. But
anybody with an open mind about
concert opera staging couldn’t help
be knocked out by the possibilities
opened with this rock approach.

Surely, the story told in rock
songs offers a format that can by-
pass the moribund traditions of the
Broadway musical theater as well
as creating an exciting alternative
to the repetitiveness of bands just
coming out and doing their set.

Without any visual settings or
special costumes, the groupings of
singers for each number clearly ex-
pressed what was going on dramati-
cally. Audience imagination could
fill in its own backdrops. When
Carl Anderson was doing his soul
riffs and movements in the role of
Judas, a complex series of state-
ments was being made simultane-
ously. Tom Westerman’s Jesus is
largely into a sweet-voice folk bag,
which sets up an entirely different
pattern of responses.

In the demanding music of
“Jesus Christ, Superstar,” the cho-
rus wailed and the lead singers
were of uniformly high quality.
Standouts were the straight basso
of Stephen Newman as the high
priest and Alan Martin’s high-
camp showstopping vaudeville rou-
tine in “*King Herod’s Song.” Linda
Nichols® Mary Magdelene got a big
sound out of “I Don’t Know How
to Love Him.”

The cleverly miked orchestra
sounded a lot bigger than it actu-
ally was and this also shows a new
possibility for rock theater. Under
musical director Robert Fisher, the
flying rock breaks blended effi-
ciently with the more orchestral
passages.

During the instrumental piece
which indicates the resurrection,

Yes in Return Tour
Visit to the U.S.

NEW YORK — Yes, British
group who scored heavily during
its first U.S. tour in July, have
scheduled a second trip, which will
open at the Whisky A Go Go,
Los Angeles, on Nov. 3.

The group will be in the country
for seven weeks and dates are being
set.

the artists for their services and
also picking up per diem costs.

Elektra’s local office has been
working on the tour, prompting
Kapp to state the company has de-
veloped a tour department which
now “knows how to put things
together.”

The key to success of the tour is
having a sponsoring radio station
which is involved in the com-
munity. Elektra has brought two
kinds of spots on the stations—
ones which begin two weeks prior
to the event, promoting the ap-
pearance, and a seccnd message
which ties in albums by the acts
and which runs past the concert
date.

The package tightened up its
production with three trial dates
this past weekend at three Louisi-
ana cities: Lafayette, Baton Rouge
and New Orleans. It opens Thurs-
day at the Davis campus of the
University of California, and then
plays San Jose State (8), the Berke-
ley Community Theatre (9), Mon-
terey Peninsula Collegz (10), Long
Beach Civic Auditoritm (15), the
University of San Diego (16) and
Pasadena Civic Auditorium (17).

The majority of the stations
sponsoring the show are FM’s.
“This is the audience for our mu-

Opens
Doors

two reflecting globes were illumi-
nated and dots of light swirled all
over the bowl. It was a tremen-
dously moving moment again indi-
cative of the technically imagina-
tive and great poten:ial in true
rock theater.

NAT FREEDLAND

Seals & Crofts to Warner Bros.
with an album, “Year of Sunday.,”
co-produced by the faith-rock
group and Louis Shelton. s s
David Bowie to RCA. . . . J.F.
Murphy & Salt to Elektra.
Richard Landis, singer-song-
writer, to ABC-Dunhill. He'll co-
produce his first album with Jay
Senter of Nix Nox Productions.
... Singer Julie Budd to RCA. Her
first LP, “Julie Budd,” due in
November was produced by Tony
Hatch who also penned seven of
the songs. . . . Brown Dust, six-
piece Chicano jazz-rock group, to
Paramount with “Fantasy Folk.”
Managed by Lee Magid, the group
comes to Paramount via Artie
Ripp’s Family Productions. . . . Pop
veteran Neil Sedaka, staff song-
writer for Kirshner Music, to the

Kirshner label, distributed by
RCA, with an album, “Emer-
gence.” Australian country

artist Lee Conway to Ember Rec-
ords of London with his album,
“Applewood Memoirs.” . . . Two
As One, John and Linda Marig-
liano, to International Famous
Agency for booking and represen-
tation. Tom Rizzi manages. . . .
Spyder Turner is no longer with
MGM. He is represented by En-
chanted Door Management. . . .
Epic artists Rufus, formerly the
American Breed, to Chicago attor-
ney Barry Fox for management.
.. . Chad Everett to Marina Rec-
ords, new Los Angeles label. . . .
New artists to Capitol Records
debuting during Capitol’s Oct. 11
release include J.J. Cale and Alan
Gerber on Shelter, John Martyn on
Island, and Ben Sidran, Pepper
Tree, Marjorie McCoy, Alex Har-
vey, Cymarron and Jcyous Noise
on Capitol. Also new to
Atlantic’s family of labels are
Charles John Quarto, John Prine,
Hill, Barbata & Ethridge, Rory
Gallagher, Freedom, Funky Nas-
sau, Judee Sill, Jonathan Edwards
and Country.

sic,” Kapp explains. The stations
include KZAP-FM and KNDE-
AM in Sacramento; KDVS-FM,
Duavis College; KSAN-FM, KSFX-
FM and KMPX-FM, San Fran-
cisco, KOME-FM, KSJO-FM and
KLIV-AM, San Jose; KRLB-FM
and KRML-AM, Carmel, KERR-
FM, Salinas, and KMBY-AM,
Monterey; KPPC-FM. Pasadena,
KMET - FM, KLOS - FM, and
KDAY - AM, Los Angeles;
KNAC-FM, Long Beach; KYMS-
FM, Santa Ana, and KPRI-FM,
KDEO-AM and KCBQ-AM in
San Diego. )

KSAN in San Francisco will do a
live show with the troupe the day
after its Monterey boo[(ing, wo(k-
ing out of a recording studio.
KPCC plans to do a live broad-
cast in Pasadena. Elektra plans
recording the Pasadena concert for
a possible album.

Furry Lewis is a replacement for
Lonnie Mack who has announced
his retirement. The Mt Zion
groups are studio musicians who
want to taste life on the road.

New Officers for

Conference East

NEW YORK—Additional mem-
bers of the new slate of officers
»f the Conference of Personal
Managers East are Phil Lawrence,
secretary, and Harry Steinman,
treasurer. They join Robert Coe,
sresident, and Jackie Bright, vice
oresident.

The Conference of Personal
Managers East will hold a dinner
meeting Tuesday (12) at Le Cham-
pigon Restaurant.
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Cab CALLOWAY
Blossom DEARIE
Gloria DeHAVEN
Phylhs DILLER
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Joan RIVERS
Charles RYDELL
Bobby SHORT
Maureen STAPLETON
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EXCITING
NEW ALDBUMS

Vincent YOUMANS
De SYLVA, BROWN &
HENDERSON
Ira GERSHWIN

Y

“These albums make you
feel good to be alive!”

(Rex Reed, Stereo Review)

&
7
Previously released
albums

Alan Jay LERNER, Vernon DUKE,
Cole PORTER, RODGERS & HART
Vol. 1 & 2, Harold ARLEN, Arthur
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Talent

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

Emerson, Lake & Palmer return
to the U.S. for a short, three-week
tour Nov. 12-30 with a Nov. 25
stop at Madison Square Garden.
. . . Sly & the Family Stone have
tentatively set their return to the
Garden for Dec. 17. Their album,
“There’s a Riot Going On,” might
be out by then. . . . Ralph McTell,
British folksinger, follows up his
Bitter End date with stands at the
Unicorn, Boston, till Sunday (10);
Main Point in Bryn Mawr, Pa.,
Oct. 14-17, and the Troubadour in
Los Angeles, Oct. 19-24. His Para-
mount album, “Your Well Mean-
ing Brought Me Here,” is finished
and out. . . . Traffic reappears at
the Academy of Music for two
nights, opening Tuesday (12).
Other Howard Stein productions
at the Academy, 14th St. & Third
Ave., include: Black Sabbath, Oct.
12 & 13, and Jeff Beck, Nov. §
and 6. . . . Kama Sutra’s Brewer
& Shipley at Town Hall, Dec. 18.
.. . RCA’s Jose Feliciano coming
to Lincoln Center, Nov. 5. . . .
Buzzy Linhart’s Carnegie Hall
concert has been pushed back to
Oct. 24. . . Jethro Tull plays
Madison Square Garden for How-
ard Stein, Oct. 18. . . . Columbia’s
Boz Scaggs in Carnegie Hall, Thurs-
day (7), then headlines at Island
Gardens in Hempstead, Sunday
(10). . Capitol’'s Joy Wagon
which features Joyous Noise, Leo
Kottke and Joy of Cooking rolls
into the State University at Albany,
Oct. 22. . . . Capricorn groups, the
Allman Brothers and Cowboy,
whose new album is “Five'll
Getcha Ten,” will tour New En-
gland in November. Their two-
week West Coast tour closes Tues-
day (12) in Phoenix. They play
Winterland in San Francisco two
nights, starting Friday (8).
Jimmy Winer is arranging and

150G Gross for

James Gang

NEW YORK-—The James Gang
grossed over $150,000 in 14 dates
between Aug. 11 and Sept. 12.
The majority of the engagements
were one-night concerts in medium-
sized auditoriums. In all cases, the
James Gang, who are riding with
three ABC LP’s: “Live in Con-
cert,” *Thirds” and “Rides Again,”
headed the bill.

The James Gang dates were in
Colorado Springs, Albuquerque,
El Paso, Amarillo, Atlanta, West
Palm Beach, Miami, Virginia
Beach, Richmond, Allentown, Co-
lumbus, Chicago, Madison und
Minneapolis.

conducting an album with Brazilian
singer Roberto Carlos for South
American release. . . . Erroll Gar-
ner is set for two weeks at the St.
Regis Hotel, Oct. 18-30.

Scepter’'s Beverly Bremers guests

on the “Mike Douglas Show,”
Thursday (7). . . . St. Peter's
Church, 54th & Lexington, fea-

tures “All-Nite Soul,” Sunday (10)
with Clark Terry's Big Band, Rob-
ert Edwin, Eddie Bonnemare and
Willie (The Lion) Smith. . .
Singer Bette Midler, Johnny Car-
son and David Frost TV favorite,
In a continuing engagement at
Downstairs at the Upstairs.

ED OCHS

LOS ANGELES

When you’ve had six million-
selling albums, it's not hard to get
anything you happen to want. The
Moody Blues decided they wanted
Tonto to present them their gold
record for “Every Good Boy De-
serves Favour.” So, London Rec-
ords obligingly produced Jay Sil-
erheels to hand over the gold disk
at the Moody Blues Belair Hotel
press conference.

ABC/Dunhill is hand-carrying
its Impulse label “Summer Solstice
*71 Sampler” to underground and
free-form FM stations across the
country. Blood, Sweat &
Tears is helping set registration
booths at their remaining '71 con-
certs to get out the youth vote. . . .
Ambrosia will be playing back-up
for the South Coast repertory The-
ater production of the Who's
“Tommy.”

TV’s Chad Everett’s single “All
Strung Out” is the second release
for former MGM Records vice
president Harold L. Berman’s
Marina label. . . . Out Denver way,
Mark Halper’s Talent Unlimited
agency has spun off the Mountain
American Record Kompany. First
release is Jeff Bond’s “Man and
His Mountain.” . . . Guess Who’s
manager Don Hunter is building
a spring car track in Winnipeg.
The Canadian group is joining in
on the deal.

Leon Russell is building a 16-
track studio with live-in facilities
adjacent to his Oklahoma motel.

Bloodrock is producing itself for
their new fourth album, *“Blood-
rock USA.” . . . Ashton Gardner
& Dyke and Royal Liverpool Sym-
phony play the soundtrack music
for Joe Namath’s “The Last Rebel”
film with album to be released by
Capitol. . . . Sally Kellerman of
“M.AS.H.” fame signed to record
for MCA. . . . Caterina Valente
singg MGM’s “Theme From Cat-
low” . . . Jim Haskell composing
score for “'The Honkers.” . . . Billy

(Continued on page 46)
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New Supremes Bare New
Plans Via Tours, Disks

LAS VEGAS—The Supremes.
having split with Diana Ross. have
finally come into their own. Ap-
pearing at the Frontier Hotel they
have plans to record a live album
at the hotel. are undertaking a
tour of one nighters and extensive
recording dates.

“The old Supremes sound was
from a different era,” explained
Jeanne Terrell. “We try not to
stick to the old Supremes format.
To go along with what is popular
we're changing.”

“When we first got started a
host of songs were given to us to
learn by the conductor or Mo-
town,” said Cindy Birdsong. who
added, “Now, we do songs we
like.”

The new Supremes have had
four releases two of which have
reached gold record status with a

third “Nathan Jones” showing
strong possibilities of a similar
fate.

After closing at the Frontier,
the new Supremes will make their
first tour of Europe, Australia and
Jamaica. Next year, they will re-
lease five or six singles and more
albums. After two rock numbers
the trio recorded their first ballad,
“Touch,” which was a result of

fans writing to the Supremes ask-
ing for them to record the num-
ber. According to the girls this was
the first time that they had ever
had such a public response to a
song.

At present. they are arranging
a live album recording during their
current local engagement. Miss
Terrell, who is house-hunting in
Las Vegas, said the group intends

to remain the Supremes rather
than Jeanne Terrell and the Su-
premes.

NI R

WHO'S TOUR
GROSSES 1.1 MIL

LOS ANGELES—The Who,
Decca Records group, grossed over
$1.100,000 in 17 performances on
their just-completed U.S. tour of
12 cities and plans are under way
for another U.S. tour of cities in
the South and Southwest beginning
Nov. 20. The record company
said this would be probably the
last tour of the U.S. by the British
group prior to 1973 because of film
commitments in 1972,

eI

A Soul Chart
Breaking Pop
Billboard gy 46

Cashbox
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Thank you:
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Baltimore
Washington

St. Louis
Shreveport

GAMBLE RECORDS

1650 Broadway, New York, New York 212—757.2750

ETHEDON'T
LOVEYOU

(A Gamble-Huff Production) (G-4016)
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| BET HE DON'T LOVE YOU

Intruders, Gamble 4016
{Gamble-Huff, BMI)

Record World m — 1 BET HE DON'T LOVE YOU

Intruders, Gamble 4016

| BET HE DON'T LOVE YOU

Intruders, Gamble 4016

It's Only The Beginning !!!

;ﬁ‘ '

Atlanta
Charlotte
Dallas
Cleveland
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WMAQ Keeping Up With MOR;
Uses Distinguishable Sound

CHICAGO—MOR radio is go-
ing through a lot of changes and
WMAQ here is changing right
along with the trend. Basically,
program director Lee Davis said
his station is creating an identifi-
able image by using music that
builds a distinguishable sound and
by using more music than ever
before.

He points out that just a few
years ago, listeners and promotion
men didn’t know what to expect
at WMAQ. For one thing, the
station was dragged down by its
summer-long White Sox baseball
broadcasts and a format that just
never worked out.

Now Davis’ target audience is
25-49. He believes the listener
wants something more than just
music. This is why the station
encourages personalities to be “rel-
evant” and to have something
worth saying if they do talk. “The
listener wants a similarity to Top
40 because that’s what he grew up
with, but he wants a framework
of the music of today along with
relevance.”

Just what is relevant? Well, it
can be everything from community
involvement to just plain wacky
stuff like ‘*“Amalgamated Girl
Watchers of America.” Air per-
sonality Clark Weber was never
allowed to say he was married
when he was in Top 40. Now he
can brag about this, but at the
same time, he admits he loves to
watch pretty girls. Thus the gim-
mick that resulted in a contest in
Prudential Court recently com-
memorating the end of summer
girl watching. “The girl most likely
to be watched” was selected and
awarded a prize at a local club.

By EARL PAIGE

All the hoopla, Davis hopes,
brought more listeners to WMAQ.
it’s just part of the MOR change
that is taking place.

According to Davis’ analysis,
WMAQ may be the only true
MR outlet in what is a market
that has 73 stations. He lists WAIT,
WNUS, WWEL-FM WWKL and
WMAQ-FM as “good music” or
“easy listening” stations now.
WMAQ-FM was once in this bag,
more or less. WIND, also once an
WMAQ competitor, is now going
with oldies. WGN is a special case
because Davis figures the power-
heuse almost in the talk category.

Davis really watches with more
interest the contemporary outlets
such as WLS, WCFL, WBBM-FM
and the other increasingly impor-
tamt stations going after young
audiences. Thus, WMAQ programs
a contemporary disk every other
record. Artists such as Olivia New-
ton-John, Engelbert Humperdinck,
Carpenters, Carole King, 5th Di-
mension and even Stevie Wonder
are popping up on WMAQ's list
of 50 to 60 singles.

3-Man Committee

Davis, who along with Joe
Kaucky and Ed Cerny comprise
the music selection committee,
said he won’t use every Stevie
Wonder record. “If You Really
Love Me” was ‘“‘fairly soft” but
other Wonder disks would be too
hard for WMAQ. However, that
Stevie Wonder is being played at
all on the station represents an
example of MOR’s change. Davis
is playing “Sweet City Woman”
by the Stampeders (which he thinks
is almost strictly a soul sound),
records by War and things like

Aretha Franklin’s “Spanish Har-
lem.”

“Until six weeks ago,” he said,
“I can’t recall WMAQ ever play-
ing a soul record. Maybe the clos-
est we came was with Hugh Mase-
kela's ‘Grazing in the Grass,’
though some would argue with me
about classifying it as soul.”

Davis just thinks that the adult
audience he’s shooting at has
changing tastes. He feels he must
keer abreast of this change and
for MOR this is not easy. He
points out, for example, that MOR
records are not racked in stores.
“There’s no MOR retail outlet per
sc. Only Top 40 records are
racked. So we have to look else-
where for guidelines.”

More and more, WMAQ-AM
must look at album sales to gauge
popularity. “This, and our own
judgment become the basic cri-
teria, and unfortunately, judgment
1s subject to a great many errors.”

By way of illustration, he men-
tioned the Nana Mouskoun Fon-
tana single, “Open Your Eyes.” He
said the station has received many
phone calls about it. But in check-
ing with Mercury, Davis said they
reported that there is very little
singles sales action on the disk.
“The big sales are in albums, Mer-
cury said. This is why I say it’s
becoming very hard for an MOR
to gauge singles sales.”

No ‘First’ Worry

Davis’ worst fear is what he
calls “tune out.” This occurs when
a recording just turns people off
and they tune to another station.
Because of this factor, WMAQ
isn’t so worried about being first
on a record.

(Continued on page 19)

Tulsa’s KAKC Favors Proven Records

TULSA—Because Top 40 sta-
tions must be increasingly con-
scious of creating a ‘“‘sound” to
appeal to the broadest demograph-
ics possible, certain records con-
stantly have to prove themselves.
And, in the case of KAKC here,
the current Raiders release of
“Birds of a Feather” was just
added to the playlist as was Free
Movement’s “I’ve Found Someone
of My Own.” The Raiders and the
Free Movement records are al-
ready selling at top-of-the-chart
peaks. “To tell the truth,” KAKC
program director Lee Bayley said,
“1 waited on the Raiders to see

Ansonia’s WADS
In LP/Single Mix

ANSONIA, Conn. — WADS,
500-watt day time operation here,
is now programming a mixture of
S0 percent singles and 50 percent
progressive rock album cuts. Re-
sponse is 99 percent favorable, the
staff reports, “and the phones
haven’t rung so much since the
last national election. When we
are through, there are going to be
a lot of upset stomachs in this
market.” Staff includes Steve Dina.
program director Brad Harris, and
afternoon personality Mike Holli-
day.

Canada Station to

Country Format

BRANDON, Manitoba—CKX-
FM will switch to a country music
format Oct. 12 and will play 35
percent Canadian artists. The sta-
tion will use a playlist of 100
singles and 30 albums. Oldies will
comprise about a third of the
programming. The station will fea-
ture a spotlight album and a spot-
light artist each week.

if they could pull it off again. As
for the Free Movement this is not
a market for soul ballads . . . that
type of music is normally not as
successful as other kinds of music.
However, when these records top
the charts as they have, then that
proves that they have national
wide-demographic  appeal.” So,
kAKC added the records.

However, these latecomers were
affset by four other relatively new
records that the station felt suited
the market better. Also just added
were ‘“Bless You” by Martha
Reeves & the Vandellas; “Stoned
cn the Love of Jesus™ by Teagar-
den & Van Winkle; “Absolutely
Right” by the Five Man Electrical
Band, and the new Van Morrison
record. A couple of these had been
in the station for a week or so.
“On the Five Man Electrical Band,
I waited because I probably had
other records I felt more impor-
tant to be aired last week. It all
beils down to what’s needed for
the sound you want on the air.
Too, there are a lot of good rec-
crds coming out right now . . .
especially the last couple of
months . . . so that will also
slow down the adding of new rec-
ords to the playlist some. And
the truth is you don’t need to add
to0 many in the sound structure
vou're trying to create in Top 40
radio,” Bayley said. He pointed out
that Teagarden & Van Winkle are
from the Tulsa market and well
known there, “and had telephoned
hiam several times about their rec-
ord. “But I added it only because
it's a good record.”

KAKC uses a playlist of 35-40
records, usually adding only three
or four new records a week. Air
personality roster includes Bayley
69 am. (a slot he has done for
six years at the station). Johnny
Laine 9-noon, Bob Scott noon-
4 p.m., Bill Terry 4-8 p.m., Steve
Hatley 8-midnight, and Chris Mar-
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tin in the ali-night slot. Don Bishop
is music coordinator, working
closely with Bayley on all local
product and coordinating this all
with the national office of Drake-
Chenault, the programming con-
sulting firm that consults KAKC.

KENO Spins

LAS VEGAS—With call letters
as appropriate as KENO and being
located in this market, you’d think
that the Top 40 station would be
adverse to hedging bets. But pro-
gram director Jerry Bright, a 20-
year veteran of radio, has a sys-
tem for oldies, clusters commer-
cials, steps overboard on public
service commitments and keys his
programming in more ways than
one to the turbulent market the
world’s greatest entertainment cap-
ital.

Because of the high influx of
tourists into the gambling-prone
city, Bright doesn’t gamble at all
on weekends. He goes to Solid
Gold format; only every fifth
or six record on a Saturday or
Sunday will be from the top
10 best-sellers currently in the
local stores and the rest will be
oldies. The aim, of course, is to
appeal to the older demographics
available in Las Vegas on week-
ends.

During the week, the station
operates with a playlist of around
43-48 records and anywhere from
three to six of these may be new.
“T can give you several cases
where we've opened the package
of records from the record com-
pany and put a record immediate-
ly on the air,” Bright said. He
pointed to the Fortunes’ ‘Here
Comes That Rainy Day Feeling.’
“And this town is a super Os-

m | h

LARRY KANE, host of the syndicated *‘Larry Kane Show’ which origi-

e

nates out of Houston, talks with Ron Dante, left, voice of the Archigs.
Dante was on the show to promote and perform his “That’s What Life
Is All About’” on Scepter Records under his own name.

Gavin Conclave Spots
Radio’s Social Force

NEW ORLEANS—The empha-
sis of the annual Bill Gavin Radio
Program Conference this year will
be less on music programming and
more on the social forces of radio.
Ted Atkins, program director of
KHIJ, Los Angeles, and chairman
of the conference this year, has
lined up William J. Goode, pro-
fessor of sociology, Columbia Uni-
versity, and Ben Holman, director
of Community Relations Service,
as the newest speakers for the
sixth annual conference, which will
be held Nov. [1-14 at the Roose-
velt Hotel here.

Registration opens at noon, Nov.
11, and a cocktail party will be
held at 6 p.m. that day. The con-
ference officially gets underway
the next day with Robert Wells,
commissioner of the Federal Com-
munications Commission, address-
ing the conference on “The rela-
tionship between government and
broadcasting.” Goode and Holman
will speak that afternoon on “So-
cial change and Its Implications
for Radio Programming.” The
morning of Nov. 13, there will be
program directors discussions on
program personnel, public service
and news. That afternoon, there
will be separate sessions on coun-
try music, easy listening music,
soul and progressive rock with
panel members (to be announced

later) from radio and the record
industry. These meetings will be
followed by a general meeting to
receive summary reports from
those separate meetings and dis-
cuss additional problems in record
promotion, distribution, and mer-
chandising as they affect radio
programming. The awards banquet
will be held the night of Satur-
day (13). The next morning, there
will be a session devoted to FM
radio and to college radio.

Registration is $100. Small mar-
ket radio station personnel (sta-
tions located below the top 100,
may register for $75. College stu-
dents may register for $50.

Registrations should be sent to
Bill Gavin, Radio Program Con-
ference, 114 Sansome St., San
Francisco, Calif., 94104,

WZIP to Full Gospel

CINCINNATI — WZIP, 1,000-
wautt station here, is switching to
a gospel music format. Roy Shep-
pard has been promoted to general
manager and Reggie Wallace is
taking over as program director in
addition to doing an afternoon air
stint. The daytime AM station had
been programming gospel 6 a.m.-
1 p.m. some while, with country
music in the afternoon.

no Wheel to Succeed

monds market. Thev could groan
on a record and it would be a
hit.” Last week, the station’s big-
gest records were by Stevie Won-
der, the Stampeders, the Os-
monds, and Cher. Cher’s “Gypsies,
Tramps & Thieves” was the major
request item in town.

KENO operates with a format
hot clock, “but it's used only
as a guide. If a deejay plays only
three oldies during an hour in-
stead of the four thzy're supposed
to play, I'm not going to jump on
their back.”

The oldies systera that Bright
uses, incidentally, i1s five rows
across of pegs reprasenting Mon-
day through Friday. There are six
rows of pegs dowr, representing
six different deejays. Each peg
holds 40 oldies. At the end of a
week, the deejay moves down one
row. This means thart the same old-
ies do not come up for airplay
in the same time period for sev-
eral weeks. Only a few of the
super hits such as “A Boy Named
Sue” are duplicated on the pegs
and there will only be two or
three copies of a record like that.
Every other record is a top 15
in the market; the others are
oldies or hitbounds or extras. The
record out of the news is always
an oldie.

New records are selected by
Doug Cory and Bright. “We listen
together. Often, Cory, my assis-

tant, will suggest things like may-
be we've got too much soul or
too many records by females on
the air, so we try to correct the
sound of the station. This market
is vastly different from Norfolk,
where I worked on WNOR. Nor-
folk was 30-40 percent blacks
perhaps; Las Vegas is maybe 10
percent, so KENO is less soul-

(Continued on page 18)
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LONESOME GI'S
NEED HOME ID’S

VICENZA, Italy—The Southern
European Network located here
has issued a plea to U.S. air per-
sonalities to provide “a touch of
home” to GIs. Alan D. Edick,
manager of SEN, requests U.S.
air personalities to send the net-

work IDs of their stations to
broadcast on SEN's “Stateside
Greeting” morning show. The

show will feature a different U.S.
ID each hour. It's on the air three
hours every morning. U.S. air
personalities should use this for-
mat: “Hi. This is and the
next time you’re in remem-
ber to tune in ." These tapes
should be sent to Les Leland,
SEN Radio, APO 09168, New
York, NY.
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D.J. TABS LETTERMEN
FOR RADIO NUPTIALS

LOS ANGELES—Dick Whittington, KGIL's zany morning per-
sonality, turned a request from a record company to interview one of

its acts into a special event.

Capitol Records wanted Whittington to interview the Lettermen
during a free period in their schedule. He decided he didn’t want to
go through another “what’s your lastest record, where are you play-

ing” type of situation.

So, unbeknownst to Capitol, he mentioned the offer on the air,
adlibbing some comments about how dull those types of interviews
can be. And then: “Why doesn’t someone get married on the program
and we'll have the Lettermen sing the wedding ceremony?”

He liked the idea, so he kept talking about it, asking people who
would like to get married on his show to contact him.

The stipulation was that the ceremony had to take place while
the group was in town. The end result of all this banter is that Mon-
day (4) a couple will be wed in the station’s parking lot during Whit-
tington’s 6-10 a.m. show, with the Lettermen singing songs and Capi-
tol Records pressing a special album of the ceremony.

Jess Rand, the group’s manager, acknowledged that his associates
have never sung for a wedding anyplace. Chuck Southcott, the sta-
tion’s program director, hopes the group has fun (and maybe sings a
little off-key), since it would fit in with the generally humorous vein
of Whittington’s show. Two weeks ago, Whittington, who calls all the
records he plays “heavy hits,” dropped a sack of flour on a Japanese
restaurant from the station’s airplane after it pulled a commercial
from his show. He broadcast the sneak attack episode on his show.
O OO O O A

KENO Spins no Wheel to Succeed

o Continued from page 17

oriented. Clarence Carter, who
was a super star in Norfolk, is
hardly known here. But the recent
John Denver hit was big on both
KENO and the local country mu-
sic station.”

KENO, in the latest ARB, was
No. 1 in adults 18-49 years old.
“If you include the teens, then
KENO is super No. 1 in the mar-
ket,” Bright said.

Bert Files is general manager.
The air personality roster includes
Bright 6-10 a.m.,, Cory 10 a.m.-
2 p.m, John McKnight 2-6 p.m.,

Sainte-Marie
European Tour
Starts Oct. 15

NEW YORK—Buffy Sainte-
Marie has been set for a 14-city
European tour which will begin
Friday (15) in London. Miss
Sainte-Marie, whose latest album
is entitled “The Best of Buffy
Sainte-Marie, Volume II,” will
kick off her tour with a concert at
London’s Royal Labert Hall. From
there Miss Sainte-Marie will ap-
pear in Stockholm, Oct. 18; Oslo,
Oct. 19; Paris, Oct. 23; Manchester,
England, Oct. 27; Sheffield, Oct.
29, and Cambridge, Oct. 31.

From England, she’ll travel to
Frankfurt, Germany, for a per-
formance on Nov. 2, and then re-
turn to England for dates in Ports-
mouth on Nov. 4, Croydon, Nov.
5, Birmingham, Nov. 6, and
Leicester, Nov. 7.

While in England, Miss Sainte-
Marie will do several BBC radio
programs as well as “Top of the
Pops.”

45 rpm RECORDS

oldies by mail

OLDIES
from
1955

to

1970

All original artists.

For complete catalog send $1.00
(deductible from any subsequent order)

to:
BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206
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Don Gates 6-midnight and Sam
Cougar midnight-6 a.m., with Len
Woloson working on weekends.

The station relies heavily on
requests, operating a 24-hour re-
quest line. On occasion, when
there is some question about add-
ing a record to the playlist, air
personalities go on the air asking
listeners if they like the record or
not and to call in. This may be
done two or three times during
the day. It's the one sure way
of finding out whether you shouid
add that record to the playlist,
Bright said, but added that he
did not often put records to this
type of test.

Bright has programmed KENO
the past two years. He started in
radio at KILO, Grand Fork, N.D.,
as the mystery voice between the
“Young Doctor Malone” and “The
Second Mrs. Burton” radio series
while still a senior in high school.
Except for Korea, he has been
going strong in radio every since,
programming W N OR, among
others, and working as an air per-
sonality at stations such as CHUM,
Toronto; KDWB, Minneapolis;
and CKY, Winnipeg; plus countless
small markets.

Letters To
The Editor

Dear Editor,

I've been listening with both
ears lately to the radio disk jockey
profession screaming from the
economic pain caused by the
apathy of the radio manager. I've
been listening because I know
whereby they testify.

I think if I ever hear a man-
ager say, “What ever happened
to the professional, experienced
radio announcer?” I'll deck him,
and then as I help him dust off,
I'll explain: “Sir, the good an-
nouncer of three or four years ago
is today’s insurance salesman, con-
struction worker, and department
store sales clerk, because you guys
in the carpeted offices in the back
of the station forced them out of
radio. You have decided, for some
strange reason, that it is better to
hire the newly-graduated broad-
cast school third phone, who is
“willing to learn” over the veteran
who has glready learned. Is it be-
cause you can get the kid for $60
a week, and all the records he can
steal, when you have to pay the
professional enough, at least, to
keep his 1962 Ford running and
his wife and kids fed? Perhaps

(Continued on page 19)

Vox Jox

Larry James, program director of
WDIG, Dothan, Ala., needs a
good Top 40 air personality who's
skilled in production. Prefers fam-
ily man who wants to settle down.
Also writes: “I picked up Mike
Ivers on WBT, Charlotte, the other
night. It was the ‘Original Sunday
Night Hall of Fame’—all oldies,
especially those pre-'60 oldies that
bring back such pleasant memories.
Best radio I've heard in the south
in quite some time.” . . . John Ross
has moved from afternoon drive
at KXLY, Spokane, to a new mid-
night-6 a.m. gig at KUUU, Seattle.
. . . Bob Barnes is out of WLYV,
Fort Wayne, after four years at
the station.

* K

There’s a big to-do about who
played “Indian Reservation” by
the Raiders first in each market.
So, Steve Popovich, national pro-
motion director of CBS Records,
and George Burns, promotion man
extraordinaire, would like copies
of your playlists showing when
you first added the disk. You’ll be
vying for plaques showing your
station broke the record. The ad-
dress to send the playlist is 51
W. 52, New York, N.Y. 10019.

Lineup at WGUN, Atlanta, in-
cludes music director Jerry Huch-
aby, Preston Mobley, and Bob
Sneed, who does a weekend coun-
try and gospel show. . . . E. C.
Stiker is the new manager of
broadcaster services for Meredith
Corp., New York. He’d been with
Blair Radio, New York, and be-
fore that was general manager
of WITH, Baltimore, and some-
while back was program director
of WBEN, Buffalo.

* K K

WOBM-FM, Toms River, N.J.,
is now operating 24 hours a day,
according to Dick Gunton. Lineup
at the easy listening station in-
cludes Gunton, Gary Cubberly,
Rick McDonough, Greg Koziar,
and Mike Lennon. . . . Jim Stewart,
who used to manage WVOE, Chat-
bourn, N.C., dropped by the office
the other day. He’s now promoting
records for Alaga Records, Jama-
ica, NY. . . . Lynn Woods is now
music director of KHOW, the big
gun MOR station in Denver. John
Lannigan is out. And the station is
returning to a team show in the
mornings. Rosemary  (Barney)
Barnwell is returning to the air
and will work with Charlie Martin.
Lindsey English does 9-noon, Dan-
ny Davis noon-3 p.m., operations
manager Hal Moore 3-7 p.m., John
Harding 7-midnight, and Woods
midnight-6 a.m. Martin used to
work with Moore back on KIOA,
Des Moines, in the earlier days of
rock radio.

* Kk K

KRGV, P.O. Box 626, Weslaco,
Tex. 78596, needs country records,
according to music director Randy
Pollard. Station is a 5,000-watt
operation soon to go 24-hours.
Market includes Brownsville, Har-
lingen, and McAllen. Nearly
400,000 people. Program director
is Bob Scott, Staff includes midday
man Ray Hall and evening person-
ality Dennis Wood. Format is
modern country and KRGV plays
crossovers such as Lobo, Creed-
ence, etc. . . . Lineup at WSVP,
East Warwick (Providence), R.l,,
includes Paul Payton 5-10 a.m.,
music  director Bobby James
10 am.-3 p.m. program director
Dusty (Roger Williams) Brooks
3-7 p.m., and Dave DeAngelo 7-
midnight. Weekend men include
Steve Hunter, Frank Brodie, and
Robby Morris. . . . Chuck South-
cott, program director of KGIL,
San Fernando Valley, Calif., re-
ports that reaction to the televi-
sion side of the simulcast of the
Dick Whittington show was “quite
good.” KGIL did the radio part
and ABC’s TV outiet here did the
television stint.

* K *

J. Alex Bowab, president of
WKXI-FM, Jackson, Miss., reports
that the stereo station is now on
the air broadcasting soul music and
would like to exchange its soul

By CLAUDE HALL
Radio-TV KEditor

playlist with other soul stations.
Air personalities at the station in-
clude Carl Haynes from KBPI,
Denver; Eddie Martin; Tom Wilson

from WYLD, New Orleans; pro-
gram director Bill Hunt; Debbie
Noel from KBPI, Denver; and
Wayne Edwards from WWUN,
Jackson, Miss. . . . Buddy Hollis
writes that he has joined KWWL,
Waterloo, Iowa, in a 9 p.m.-1 a.m.

(Continued on page 19)

RADIO-TV MART

and advertising copy to:

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS WANTID

ATTENTION PROGRAM DIREC-
TORS!! If you believe in ““Much More
Music” and limiting your announcers
to time and temperature and reading
promo cards, don’t waste your time
with this ad. However, if you are
looking for a truly creative and
imaginative personality, Look No
Further! Drop-ins and witty com-
ments are nothing new, but when
they are wrapped around a warm
and sincere style, that is. Currently
number one despite being located in

two of the top 15 major market met-
ro survey areas. I’'m not a clown, and
don’t go on ego trips. 10 year
pro is looking for a place he and his
family can settle down. Box 436, Ra-
dio-TV Job Mart, Billboard, 165 g
46th St., New York, N.Y. 10036. 10/9

I’m a guy who really knows and loves
music—all formats, with contem-
porary MOR, my super specialty. In
my possession are a third endorsed,
a college degree, and a diploma from
a top N.Y.C. broadcast school. I have
the ability to write special programs
and commercials — and can speed-
type them myself. I can also do a
competent newscast. 1 am stable
(three past years as a teacher) and
have excellent character and job
references. I'm looking for a small
market station (anywhere in the
U.S.) where I can continue to develop
my talents, in the field in which 1
want to spend my life. Ideal would
be a ‘‘personality show,” where I can
talk music—no Drake. I can capably
double as D.J. and Music Director—
I’'m more than used to hard work
and long hours. I’'m ““Rich,” so you
can name your own price, Box 442,
Radio-TV Job Mart, Billboard, 165 W.
46th St., New York, N.Y. 10036.10 G

Florida/ California/ Warm Climates.
Ohio, Indiana, other areas considered
if offer is right! Lover of sun and
ocean, resort cities, college towns.
Market size not important. $150-$200.
12 years’ Contemporary — Top 40 —
MOR experience. Had TV Bandstand
and did Sports. Seek 3-7, 7-12 or all
night show. Perhaps a remote from
a nightclub, restaurant, supermarket.
Will come as Programmer/Personal-
ity or Plain Jockey. Sharp music
director. Great promoter. Enjoy
personal appearances. If you’re #1—
I'll keep you there! If not, I’ll get
you- there! I'll have contests, won’t
cost you a thing—I have the prizes.
Financially secure, good references,
clean cut, 31. Maybe we can get a
trade for a motel. Could bring ACE
production/personality plus 1st tick-
et/falr announcer along. Call: 1-513;
274-1003. And 1’1l play air-check. I
can fly in for personal interview. I
have 1400 oldies—every hit since
1956—Top 100 for each year. Best
library in the country. Nick Powers,
1869 St. Agnes, Dayton, Ohio 4540170 .

Mature air personality, 28 years old,
seeks position with medium or major
market station in Canada, North-
eastern or Far West U.S. Well-
rounded broadcasting background; 2
years as news editor at top-rated CBS
affiliate in upstate New York, AM
and FM PD experience, thorough
knowledge of Contemporary, MOR,
and Easy Listening music; voice-
over work, narrator of USIA docu-
mentary. DJ in all time slots. Tight
board. Tight copy. Excellent refer-
ences. 3rd endorsed. Military ser-
vice completed. Single. Available
immediately. Peter Allen (315) 336-
1823. 10/9

FOR RENT—EXPERIENCED COUN-
TRY MUSIC PERSONALITY. You
name it and I've probably done it
in radio. Country music is my first
love in broadcasting; and I want to
stay country. I've been {n radio long
enough to consider it my career.
Give me a try. The last five years
full time in country music. For the
cost of a letter and the return post-
age for my tape gets you a resume
with photo and a 26-minute produced
demo. Write: ED JOACHIM (PAPPY
Y . 135 Stribling Ave., Char-
lottesville, Va., 22901, or call 703—
296-3097. 10/16

1st phone exp. looking for a friendly
station with cordial working condi-
tlons. Can handle almost any format
but prefer up-tempo M.O.R. Good
voice and good on the air (would like
to stay away from news). But my ace
in the hole is production. My novelty
spots boosted sales at the station at
which I was last employed. 1 have
over 50 standard voices and if one
of those doesn’t fit a spot, I create
one that does. Also good straight
production. Looking for a perma-
nent position with a good starting
salary. Call DENNIS STAPLES, 714—
426-9738~——or write 380 Jason Place,
Chula Vista, Calif. 92010. 10/16

Eleven years’ experience of intelli-
gent communication. I won’t talk
your audience to boredom, but I do
like to impart bits of interesting
information from time to time. Mar-
ried, expecting third child next year.
Very stable. Prefer Southwest but
will consider anywhere. Reply to
Box 440, Radlo-TV Job Mart, Bill-
board, 165 W. 46th St., New York
N.Y. 10036.

POSITIONS OPEN

Wanted: Top Country P.D./D.J. Pro
to assume responsibility in maintain-
ing =1 Pulse rating of Radio K-WOW .
(Survey pop. 1,010,000, San Gabriel/
Pomona valleys) only sincere respon-
sible broadcasters need apply to this
bright So. Calif. outlet. Some auto-
mation experience considered. Send
tape/resume to Jon Wickstrom, South
Mills & Olive, Pomona, Calif. 91766.
Ph. (213) 339-3544. 10/9

South Carolina small market needs
program director who can do pro-
duction, write copy, do air shift, do
some local selling and direct music.
Would prefer someone with experi-
ence with a 1st Phone, but will
consider all replies. Lovely South
Carolina town and station is well
equipped. References will be checked
out thoroughly. Box 441, Radio-TV
Job Mart, Billboard, 165 W. 46th St.,
New York, N.Y. 10036. 10/16
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Radio-TV programming

WMAQ Keeping Up With MOR;
Uses Distinguishable Sound

® Continued from page 17

“Our real aim is familiarity. If
adults are familiar with a record
they may have heard on contem-
porary they will stand still for it
when we play it.”” But he added,
“We like to be first and we often
are.”

He claims WMAQ was first with
Perry Como’s “It’s Impossible”
and Bobby Martin’s “For the Love
of Me” and several more records.
Just now, Davis is programming
talk show artist-turned-performer
Les Crane's “Desiderata,” a poem
with backup music that sounds
like Bert Bacharach’s girls. “We
are receiving many calls from lis-
teners asking about the single and
now [ see it turning open station
lists around the country.”

WMAQ plays from a list of 50
to 60 singles, a grouping of 300
LP cuts and a collection of 1,000
oldies. The singles are pre-pro-
grammed, in other words, the on-
air personalities play them accord-
ing to Davis’ direction. Thus the
Stampeders’ hit would not be fol-
lowed by another soul or rock hit
but rather by an Olivia Newton-
John or Jody Miller record.

The idea here is to leave the air
personality free of music decisions
so that he can concentrate on
what he says and the elements he
is involved with. “Most of our

personalities were trained in Top
40 so they know they have to have
something worthwhile when they
do talk. But we don’t lay down
any hard and fast rules. There's
no direction to give only time and
temperatures. We're flexible.”

sctually, WMAQ’s staff is rela-
tively new since the big shake up
when Henry Cooke left after many
years as morning man. Weber (6-
10 a.m.) came in July, Pat Sheri-
dan (10-2 p.m.) was already at the
station, Jim Stagg (2-6 p.m.) was
added in April and Bob Bessley (6-
10:30 p.m. was added at about the
sarre time. Jim Hill (1-6 a.m.),
another veteran, is the all night
man after Eigen's show.

There are many pitfalls in MOR,
and one is sports. “You can be
subject to the fate of the team.”
said Davis in reference to the
White Sox baseball club of a few
vears ago. “It’s great if your team
1S on top, but when they slip you
are nothing in the (rating) books.”

Sports Help Out

Davis figures WMAQ is doing
a lot of things right these days and
sports is one of them. It will carry
Black Hawk hockey games but
only at home. “I'm not about to
compete with the televised away
games,” he said. Also, it will carry
Ncrthwestern University Saturday
football. Weekend sports are *“‘a
ga<” for MOR radio, Davis said,

100 began.

these features:

AN

A UNIQUE
PROGRAMMING
FEATURE

The 1971 Updated Listing of

1000 GREATEST
HITS 1955-1970

A listing, by rank, of the 1000 BIGGEST HITS
of the last 16 years, or since the Billboard HOT

ONLY the 1000 GREATEST HITS compilation offers

1000 GREATEST HITS in rank order 1955-1970
TOP ARTISTS in rank order 1955-1970

TOP ARTISTS 1955-1963; 1964-1970

TOP VOCALISTS 1955-1963; 1964-1970

TOP GROUPS AND DUOS 1955-1963; 1964-1970
TOP INSTRUMENTALISTS 1955-1963; 1964-1970
TOP LABELS 1955-1970

TOP 25 HITS by year 1955-1970
ALPHABETICAL INDEX by song title

LOOSE LEAF BINDING, allcwing for annual updating
FREE UPDATE for 5 years

The ONLY compilation of its kind.

Available immediately for $50.00 from

PROGRAMMING AIDS

Billboard Publications,
165 W. 46th Street
New York, New York 10036
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because they pull over listeners that
might never otherwise tune in. “We
tape minute highlight segments of
Hawk games (a few are Wednes-
day nights) and intersperse them in
the morning Clark Weber drive-
time show—a sort of cross-plug-
ging.” Davis said this is the right
way for an MOR to handle sports.
that is, to use sports as it does
music to build audiences.

WMAQ actually started to
change in midsummer when Davis
took a shot at the morning drive
time race here, replacing veteran
Cooke with Top 40 veteran Clark
Weber. It may take several more
books to see if WMAQ is making
headway. He said ARB has rated
WMAQ fourth, Pulse has been
“less kind” and Hooper has even
had the station second.

Another change came about in
news. WMAQ used to deliberately
“drop-in” news segments into
morning drive time. This was dis-
continued. Now, a drop-in must
be some late-breaking news story
or something really vital. Still,
WMAQ does deliver more news
than its contemporary rivals. Not
a lot of news, but five minutes on
the hour and on the half hour and
a two minute local roundup after
the top of the hour news in drive
time only. Other than Jack Eigen’s
two-an-a-half-hour talk stint Mon-
day-Friday and three hours Satur-
day, WMAQ is almost all music.

Letters To

The Editor

e Continued from page 18

you can’t see it, sir, but the even-
tual outcome of this practice is
quite obvious . . . bad radio.”

I once worked as a program di-
rector for $700 a month. I was
19 then, and felt at that time I
had a good future in radio. Now
I am 22, married, with eight years’
experience in radio. My wife goes
to college, and until she graduates
next spring, I am forced to work
in the town, for a station that
pays me $1.75 an hour. When my
wife gets her degree, 1 plan to
begin my search once again for
that rare manager that still ap-
preciates experience and talent,
and wouldn’t think of taking ad-
vantage of them.

Chances are, if I find him be-
fore I starve to death, or my wife
leaves me for a rich plumber, he
will be managing the No. | sta-
tion in his market.

Charlie Brown
1104v2 Cody
Hays, Kansas 67601

ox Jox

e Continued from page 18

show. He'd been at KYSM. Man-
kato, Minn. . . . Gus Travers has
joined WWTC, Minneapolis. He’'d
been with WFJM, Youngstown.
Ohio, as program director. . .
Lloyd Young, news director of
KNAK, Salt Lake Ciiy, leaves to
join KIFI-TV, Idaho Falls, Idaho,
about a week from the time you
read this. . . . WEAS in Savannah,
Ga., is now printing its weekly
playlist in the local evening paper,
as well as sending it out to distribu-
tors, etc. The newspaper version
plugs a different country music
artist each week with a short bio
and photo, as well as the pick hit
and spotlight album.

* Kk *k

Mike Millard, formerly of
WWOK in Miami, is the new
morning man at WRCP, Philadel-
phia. Lineup now includes Millard,
Dave Stanley, Nick Reynolds, Bob
Steele, and Jack Gillen. Program
director is Don Paul. . . . Lineup

WCXL-FM Switch

CINCINNATI — WCXL-FM,
which has been going it with a
good-music policy, has made the
change to a country format. Bill
Jenkins, general manzger of both
WUBE-AM and WCXL-FM, says
the stations will simulcast pro-
grams from 5 am. to 7 p.m.,
Monday through Friday. From
7 p.m. to midnight, the FM outlet
will spot a live request show,
with a host yet to be named.
WCXL-FM is slated to change its
call letters to WUBE-FM in a few
weeks.

The weekend FM schedule will
start with a 6-10 a.m. simulcast,
followed by pre-reccrded music
through 5 a.m. Monday.

at WPHM, Port Huron, Mich,, in-
cludes Dock Conder, followed up
a duo show with Virginia Coult-
hard and John Hill, then Joey
Wade, John Hill and Terry Foster
working up to midnight. Dave
Allen does news. Terry Henry
does weekend work. . . . Ron Ross
is now music director of WBOW,
Terre Haute. . . . The lineup at
KRDS, Phoenix country music sta-
tion, includes the two-man show
with program director Dave Cum-
mins and Bill Kelly 6-10 a.m,;
Bob Pond, who has just returned
to the station; Nicky Ford Lewis,
Dick Elwood, with the all-night
and weekend shows being handled
by Jeff Chandler, Richard Broman,
A. B. Jenkins, and Jay Anthony.
The station plays ‘“crossover” rec-
ords, so distributors should con-
sider it for product ranging from
Creedence to Presley.

wol’/‘l; GI’eafeJt
A'CAPPELLA 1Ds
Lowest Prices

demos on request from

“the consulting people”
meridian.
)} PrROCOUCtIONS
Box 8765, Goceinment Center

Boston, Muss.
(617) 6%3-1191

Riccrdnie)

Sample Listing:

THE REFERENCE BOOK OF POPULAR RECORDS 1955-1970
NOW REDUCED IN PRICE

A listing. by artist. of every record to hit every Billboard
‘Hot 100" chart since it began in 1955,

This complete factual account of over 10,000 records
and 2,200 artists includes®

» Date record first hit the chart.

¢ Highest position record reached
» Total number of weeks on chart.
» Label and number of record.

81058 | 42 | 12

Dealers write for quantity discounts

Date Pos. [ Wk, ARTIST — RECORDING [ Label
! SLADES _
| YOU CHEATED Domino 500

Music people throughout the world have acclaimed this monumental book as a
fantastic reference source to popular music for the past 16 years.

Everyone interested in pop musiC can now afford to own this invaluable book.
The 1955 thru 1969 volume, originally priced at $50.00, is now offered at only
$15.00, postpaid. The 1970 supplement is available at $5.00.

(414) 251-5408

RECORD RESEARCH, 8447 Lloyd Ave., Menomonee Falls, Wis. 53051

3
N

~
) @ Written and recorded in three

nights by 16 of Chicago’s
finest musicians—Produced by
Harvey Mandel—and already

'~ breaking this single
record ON. WGLD-FM, WLIR-FM,
KRSP, WMMR, WAYE, KMET-FM,

KLZ-FM, WMAL, KOL-FM, WPLO-FM,
NPHD-FM, WZMF-FM and more.

JELLYROLL (ov/1026)
b/« Highway BlLes
BY JIVE

Pulted from **Get Off In Chicago'* by popular demand.

PRODUCED BY
HARVEY MANDQ{,

ovation

RECORDS

A division of Ovation Incorporated
1249 Waukegan Rd., Glenview, I11. 60025




Cartridge TV

Teldec Videodisk Plan for U.S. Explained

By RADCLIFFE JOE

NEW YORK — Decca/AEG Telefunken
will show its color videodisk system in this
country in the early spring of 1972, marking
the U.S. debut of the new magazine case
version of the system.

Several showings in key cities across the
nation are planned, but actual dates are still
to be announced. Plans for the U.S. show-
ings follow the recent successful screening
of the system in color and magazine formats
at the Radio-TV exhibition in Berlin.

According to Leo Hofberg, manager Spe-
cial products Division, London Records, pro-
duction models of the units will be available
on the German market by early 1973 with
mid-1973 the projected delivery date to U.S.
markets. “We are right on target. It is un-
likely that we would be delayed by anything
at this point,” Hofberg stated.

He confirmed that there will be three dif-
ferent versions of the videodisk player, rang-
ing in cost in Europe from $120-$125 for
the single-play monochrome player; to $200

for the intermediary, magazine-type, single-
play color unit, and $400 for the fully auto-
matic magazine player.

The London executive stressed that the
price quotations reflect the European mar-
kets, and do not encompass larger volume
markets, such as the U.S., where large-scale
production could bring prices down some-
what.

Hofberg said that although no licensees
have yet been signed, the Decca/AEG Tele-
funken partnership has formulated market-
ing, merchandising and licensing policies
which will be put into operation in the very
near future.

Although many observers see the video-
disk as ideal for the home entertainment
market, Teldec does not intend to restrict
its applications to this area. “Because of its
versatility, the videodisk system is perfect
for mass market applications, including edu-
cational, industrial and other nonconven-
tional markets,” Hofberg said.

He said the disk can stand on its own as
a programming entity or it can be packaged
with books, magazines and other printed
matter to lend the added dimension of visual
credibility.

Hofberg said that earlier limitations have
virtually been eradicated with the develop-
ment of the magazine-type player, in which
programs in lengths of 15, 30, or 60 min-
utes can be accommodated. “These programs
can either be prepackaged at our factories,
or inserted on a random choice basis at
point-of-play.”

Dispelling arguments that the program-
ming breaks incurred through the changing
of disks would detract from the feasibility
of the system, Hofberg notes that the firm's
engineers have brought the change cycle
down to less than one second, and at this
level it is virtually impossible for the retina
of the eye to retain the break.

Disk Cost Competitive
The disks, which will be available with

full stereophonic capability, or with two
alternative language tracks, can be produced
at highly competitive rates. According to
Hofberg, the mastering costs are extremely
low. and the cost of transferring material
from film is estimated at $2.50 per hour.

Monaural disks can be played on color
players, and vice-versa, and each disk has
an anticipated life span twice that of a top-
quality LP record. “"We have played a single
groove over 10,000 times without any notice-
able picture deterioration,” claimed Hofberg.

He also claimed the player can be oper-
ated at almost any angle without any inter-
ference.

Much of the programming material for
the new system is expected to be generated
by a4 new experimental film unit formed by
London Records especially for this purpose,
and Hofberg assured that by the time the
unit gets to market, London will have a
videodisk software library large enough and
diversified enough to meet the demand.

Prague AVRO Show

CTV Wires

Hospital, Buying Drug, Gets
Free EVR Cassettes/Player

Biggest Yet in East

By LUBOMIR DORUZKA

PRAGUE — AVRO 71 (Audio-
Video-Radio) is the title for an in-
ternational exhibition to be held
here Oct. 15-24—the biggest ever
to be held in the Czech capital
and the first to show several car-
tridge TV systems.

AVRO continues in the tradi-
tion of the three previous high-
fidelity expositions here by the
Czechoslovak Hi-Fi Club. The last
of these, with extensive interna-
tional participation, both from the
West and East, attracted more than
40,000 visitors.

Following this success, the or-
ganizers decided to extend their
scope of interest, from hi-fi equip-
ment to the entire field of audio-
video-radio equipment, sets and ac-
cessories.

The upcoming exhibition was to
be held in the Brussels Pavilion
but it was transferred to Prague.
More than 40 companies from
abroad are taking part.

One exhibit from Russia covers
more than 1,000 square feet.

Of particular interest will be the
exposition of Sony’s European rep-
resentative — Central, of Vienna,
which covers more than 720 square
feet and will show Sony's entire
range of video and audio machines.
It will also include a color TV
studio with three cameras, which
will shoot its own programs, to be
shown at the exhibition on closed-
circuit TV, and five video tele-
recorders.

One hundred hours of programs
on videocassettes will be put at
the disposal of the organizers. It
is expected that Czechoslovakia’s
top pop singers will make personal
appearances at the exhibition and
color TV and video recordings of
their performances might be
screened on the national second
channel of Czech TV.

This is practically the first time
ever that video recordings have
been used. For Sony, AVRO
means the most extensive collec-
tion of material it has ever sent to
any European exhibition.

The value of the sets to be
shown here is estimated at more
than $50,000. As in previous years,
most of the exhibits will be bought
by Czech companies on the spot
and Sony hopes this will be the
first step in establishing good busi-
ness contacts for the use of its
equipment.

There seems to be a lively in-
terest in the use of Sony TV and
video equipment within the Czech
health service.

Further Japanese video equip-
ment will be shown by Akai and
the German companies, Schibaden
and Blaupunkt. Sony will, how-
ever, be in the sole position of
making on-the-spot video record-
ings.

AVRO promises to be the most
important event in cartridge tv
which has so far taken place in
Eastern Europe.

Ampex Instavideo Delayed:
Possible Spring Delivery

LOS ANGELES — Ampex’s
Instavideo system will now be
available in the United States in
the spring of 1972 due to “pre-
production engineering delays.”

2 Shows to Proffer

Product Showcase

LOS ANGELES — Cartridge
television hardware companies
have two opportunities for showing
off their wares at forthcoming
meetings.

They include the annual conven-
tion of the National Assn. of Edu-
cational Broadcasters in Miami
Beach, Oct. 17-20, and the 1971
Canadian Education Showplace,
Toronto, Oct. 28-30.

A two-day symposium on video-
cartridges is also stated for a tech-
nical conference in Montreal, Oct.
3-8 at the Queen Elizabeth Hotel.

20

The first production deliveries
for the American market will be
followed with international de-
liveries “later in the year.”

Ampex had announced the avail-
ability of its cartridge television
system by the fall of this year for
American clients.

The portable unit, working with
Ya-inch videotape, operates with
a battery pack or household cur-
rent and plays in both color and
black and white.

The Instavideo line is being
phased into production at the Am-
pex Toshiba joint venture com-
pany in Japan. The company re-
ports engineering is concentrating
on several technical features, plus
developing a unit to comply with
the Federal Communications Com-
mission’s radition specifications.
These specifications are designed
to prevent possible interference
with the picture reception of neigh-
boring TV sets.

“A Free Song,” a cantata for
chorus and orchestra, composed
by the Videorecord Corporation’s
board chairman William Schuman,
was performed at the recent open-
ing of the John F. Kennedy Cen-
ter for the Performing Arts in
Washington. . . . Grundig is eying
the American market to unveil
a videotape cartridge unit next
year. It will be manufactured by
Philips. . . . CBS showed its color
cartridge of the Apollo 15 flight
to the Videotape Producers Assn.
meeting in New York.

Ampex has developed a high
band two-inch color video tape
for broadcast called the 175 series.

Javelin Electronics of Los
Angeles has developed an auto-
matic video switcher for use with
six TV cameras for closed circuit
systems. Video Circuits of
Nanuet, N.Y., has developed a
one-hour extended play adopter to
work with Sony's VideoRover Il
unit. The unit converts the Sony
machine’s play record time to one-
hour from 30 minutes. . . . New
York State police used a videotape
camera to make records of the
scene inside Attica Prison during
the assault by police to retake
the embattled facility.

A Mexico City firm, Cinemota-
grafica Interamerica, has devised a
system which transfers black and
white film into color videotape.
Inventor Deloy White is supposed
to have been working on the sys-
tem five years.

First 2 Intl. Firms
Join Workshop

NEW YORK-—The EVR Part-
nership of London, and Bellevue
Pathe of Canada, are the first in-
ternational companies to announce
they will show product at the
upcoming Cartridge TV Work-
shop and Festival scheduled Oct.
14-15 at the Commodore Hotel
here.

The EVR Partnership manufac-
tures EVR Teleplayers for the
European market, while Bellevue
Pathe is one of the largest CTV
software firms in Canada. It is
also sales representative for EVR
players in that country.

The two-day meeting, which will
seek to explore all areas of CTV
software production as well as
close the existing “credibility gap,”
has already attracted a number of
exhibitors of both hardware and
software products.

The seminar is being sponsored
by Knowledge Industry Publica-
tions, and will be addressed by
some of the most informed CTV
minds in the industry.

NEW YORK-—Ayerst Laborato-
ries, one of the nation’s major
pharmaceutical firms, has estab-
lished a national hospital commu-
nications network to provide medi-
cal information and educational
programs via the EVR format.

The network, which will initial-
ly utilize the CBS Teleplayer, will
produce a series of programs for
anesthesiologists and other medical
executives with little time to spare
for drug salesmen, and the perusal
of printed matter.

Subject matter of initial pro-
grams deals with Fluothane, a rev-
olutionized form of inhalation an-
esthesia, and resuscitation in the
operating room and cardiac mas-
sage.

Ayerst is working with a number
of top medical minds around the
country to put the catalog together.
Among them are Dr. Alon Win-
nie, associate director, anesthesi-
ology. Cook County Hospital,
Chicago; Dr. Donald Benson, chief
of anesthesiology, John Hopkins
Hospital, Baltimore.

Special emphasis will be placed
on the Fluothane program, and. ac-
cording to Whitmore Jensen, vice
president of Ayerst Laboratories,
those hospitals entering a contrac-
tual agreement to purchase a quan-
tity of Fluothane over a [2-month
period will automatically receive
an EVR Teleplayer and six pro-
gram cassettes. The programs will
be shipped at bimonthly intervals.

The project, which was presented
at a recent media seminar of the
Pharmaceutical Advertising Club
of New York, is designed to in-
troduce new techniques in getting
and holding the attention of key
people in medical institutions,
without recourse to archaic selling
methods.

Big Time-Saver

“A physician’s time,” said Jud-
son St. John, a vice president with
Avyerst, during his presentation, “is
a precious commodity for which
more and more pharmaceutical
firms are competing, and there
is plenty of room for improvement
and innovation in our approach
to reaching these people.”

St. John said that each of his
company’s district managers had
been supplied with an EVR Tele-
player, and that each district now
has internal EVR cassette com-
munication capability.

The Ayerst executive says that
response from hospitals around the
nation had been very encourag-
ing, with a tremendous amount of
interest being generated from me-
dium-sized institutions.

St. John said his company‘s com-
mitment to the EVR system was
based mainly on the fact that this
format is readily available. “"How-
ever, should something better

come along we will consider that,
100.”

Looking into Ayerst’s future with
CTV, St. John notes: “We plan
to broaden our educational base
within the hospital, and expand
from the anesthesia department to
other areas such as cardiology and
internal medicine, and from there
to such areas as patient education-
al cassettes.”

Squibb Mulls
EVR: Delayed
By Film Snag

NEW YORK — The pharma-
ceutical firm of E. R. Squibb &
Sons is taking a close look at
cartridge TV as a format for dis-
tributing its medical education
courses and information on new
drugs.

Although the company is still
uncommitted to any particular
format, top officials of the firm
have held a number of meetings
with executives of CBS-EVR in
the hope of committing a number
of their films to the format.

However, the deal was snagged
when it was discovered that five
films on radiology which were
to form the vanguard of the firm’s
involvement with the system were
still far away from the actual
production stages.

Despite the setback, officials at
EVR feel confident they can reach
an agreement with Squibb some-
time early in 1972—especially in
view of the fact that other giant
pharmaceutical firms like Ayerst
Laboratories and Davis & Geck
have already committed their
medical programs to the EVR for-
mat.

CBS executives also reason that
with their recently announced Hos-
pital TV Network already drawing
encouraging response from medi-
cal institutions around the nation,
companies like Squibb have every-
thing to gain from a CTV rela-
tionship with EVR.

Israeli Program Firm

TEL AVIV—Amcor Ltd. one
of the country's leading electrical
appliance firms, has formed a sub-
sidiary to handle CTV programs.
The new firm is Amhad which will
distribute videocartridges from the
Rank-Bush-Murphy company of
England. The new firm will also
expand into closed circuit TV sys-
tems and new audio/visual equip-
ment.
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are busy breaking glasses

{

we're breaking records...
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Goblet- Shattermg Ad
Titillates Tape Giants

LOS ANGELES—Imagine the
surprise of three tape industry ex-
ecutives when they read their lat-
est memorandums from their pro-
motion - advertising  departments.
They read:

“We're breaking glass. We hope
it sells tape.”

Sound farfetched?

In one form or another, that
was the message flowing to mil-
lions of consumers from Mem-
orex, Ampex and Sony. Unlikely
as it may sound, just such a cam-
paign is being waged in executive

Piracy Increases in
Greece and Germany

LOS ANGELES—Tape piracy is
mushrooming in Europe too.

While it hasn’t reached the same
proportions of illegal duplicating
in the US,, it is becoming more
apparent, especially in Germany
and Greece.

There has been a significant
spurt of tape piracy in Germany,
where Deutsche Grammophon
(DGG) is gathering evidence of
pirated products originating in
Hong Kong, Indonesia and Italy.

The Verband der Phonograph-
ischen Wirtscaft (the West German
Record Business Association) re-
ports that “Europe is inflicted by
black market product which is
causing grave concern.” Pressings
of pirate recordings and illegal
copying are estimated to account
for between 20-25 percent of the
music market.

Like Germany, tape piracy in
Greece is booming.

Nico Antipas, managing director
of Philips’ Heladisc company, es-
timated that tape piracy accounts

for at least 40 percent of all sales
of recorded music in Greece, a
situation which has arisen in a
short period of time.

Emlyn Jones, deputy managing
director of EMIAL, a partially
owned EMI company, said that 40
percent seemed high, but acknowl-
edged that a serious erosion of
sales is taking price.

Greece is reportedly the fourth
largest tape market in Europe. It is
said that illegal duplicators import
blank tape from Austria and Ja-

pan.

Although well aware of the
sources of illegal duplication, com-
panies in Greece are frustrated by
loopholes in the Greek legal sys-
tem.

At one time, record retailers
openly advertised the availability of
pirated product, but a warning
from record and tape manufactur-
ers forced retailers to offer the il-
legal product more discreetly.

To the British record industry,

(Continued on page 22)

suites of three giant tape manufac-
turers.

In the meantime, while glass is
being broken in Redwood City
(Ampex), Sun Valley (Sony) and
Santa Clara (Memorex), another
tape manufacturer in Gardena
(Audio Magnetics) claims it is too
busy to break glass but it is break-
ing records.

All year long the three giants
have beaten the drums for their
quality tape. Now it’s turning into
a fistfight.

Memorex fired the first salvo
when it introduced its cassette
tape with a print and network
television cam paign shattering
glass. It boasted, “We found a
singer who could maintain the
pitch necessary to shatter glass and
projected his voice with enough
volume to vibrate a glass to its
shatter point.”

Ampex fired back.

It introduced its extended fre-
quency cassette, but warned con-
sumers: “Don’t wear your glasses”
(when you try the tape). Presum-
ably it will shatter the glass.

Not to be outdone, Sony boasted
its tape could “shatter glass for
less money, much less than other
glass-shattering brands.”

And finally, Audio Magnetics,
which had this message to dealers:
“It all depends on whether you
want to sweep up broken glass or
clean up at the cash register.”

It said: “While our competitors
are busy breaking glasses, we’re
breaking (sales) records. We’re
selling more compact cassettes than
our glass - shattering competitors
combined . . . and that’s where
it’s at.”

Memorex, in an effort to phrase
the last word, came back with the
following ad:

“Memorex makes tape that can
shatter glass. So what?”

Many agree. So what?

NO PILFERAGE!!
NO LOST SALES!!

NEW—Front Service
WALL MODEL (W240) k=

NO GLASS FRONT! U 1CK=VUE

Dallas 214 /226-7248 — Terrell 214 /563-5869
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PATENTS PENDING Cartrldge & Cassette Dlsplayer

“QUICK-VUE”, a new and different concept in merchandising stereo tapes, atlows
your customers to “FLIP” thraugh all selections, see dozens of titles and pictures
at a glance, like reading pages in a book.

Interested in increasing tape sales? TRY “"QUICK-VUE”
MODELS FROM $79.50 Inquire . . .

P.0. Box 381

Cheative STORE EQUIPMENT INC.

Terrell, Texas 75160

Ford Offers Dealers

4-Channel Incentives

e Continued from page 1

them to offer the four channel
system in their automobiles; and
it is expected that projects similar
to that of Ford's will soon be in-
stituted by other car companies.

Motorola's four-channel market
strategy is somewhat similar to
that used for the development of
the 8-track market, which got its
start in the automobile, and grad-
ually found its way into the home.

The quadrasonic 8-track unit
being offered to the automotive
industry is a discrete version, de-
buted last year in Majorca at the
second annual International Music
Industry Conference. It is Motor-
ola’s hope that with the coopera-
tion of the auto industry, the
consumer can become acquainted
with, and enchanted by the sound
dimension of four channel product.

If the strategy works, Motorola
will be more than ready for the
demand created. The consumer
products division of the company
has already indicated that it will in-
troduce several matrix quadrasonic
home 8-track models in the spring
of 1972. (B.B. 10-2). These units
will complement the three discrete
home units already on the market,
and the five others planned for
next vear; as well as offer buyers
a choice of both formats.

In anticipation of the quadrasonic
market surge both in the automo-
tive and home entertainment fields,
Motorola’s consumer products div-
sion is developing special marketing
and merchandising programs for the
hardware, and encouraging software
producers to stop dragging their
feet, and move into full-scale pro-
duction of programming material
for the systems.
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Lowest Prices

COLUMBIA

Records & Tapes

Reel to Reel ......... $3.59
8 Track & Cassettes .. .$3.79
$498 LP’s ......... $2.55
$5.98! L1P2lst cumne x4 5w $3.05
Singles . ............ $ .49

Entire Catalog Available
Including New Releases.

Tape Cartridge

Certron Move To New Plant

LOS ANGELES—<Certron has
moved to a larger cassette assem-
bly facility in Mexicali, Mexico.

The new assembly-winding plant
is 7,600-square-feet, employs 200
persons and has the capacity of
producing 70,000 cassettes daily
and 18 million yearly, said Bob
McClure, marketing manager.

(AT STRIPE

17 Alabama Ave.
island Park, N.Y. 11558
{516) 432-0047-0048

Member of

AR

Certron Audio, S.A., a division
of Certron, was moved from a
5,000-square-foot plant in Mexi-
cali, which was closed. Eugenio
Lagarde is the general manager
of Certron Audio.

The Mexican plant assembles
product for Certron’s U.S. and in-

ternational market. It recently

opened Certron International, S.A.,
a sales subsidiary in Lugano,
Switzerland.

The company also has a tape-
coating manufacturing plant in
High Point, N.C., which produces
audio and computer tape, and an
audio parts manufacturing facility
in Anaheim, Calif.

The Anaheim plant also houses
Certron’s corporate headquarters
and custom duplicating operation.

McClure said Certron recently

received a government contract to
custom duplicate spoken word

product for the Library of Co¥jwa

gress.

1971 Will Not Be
Vintage Tape 365

By BRUCE WEBER

LOS ANGELES—While many
tape industry spokesmen differ
sharply about which way the eco-
nomic winds will blow next year,
the general view is that 1971 was
the year of the big shake-out.

They feel the painful recollection
of the big losses sustained during
1970 and 1971 1s over. The con-
glomerates and the widely diversi-
fied companies worked feverishly
to unload unwanted divisions, and

22

{0 all recording and

broadcast studios-

THE SANSUI QSE-1 IS ALL YOU NEED

—AND NOTHING ELSE.

TO ENCODE 4 FULL-FIDELITY CHANNELS

LEFT FRONT

Just add it to your existing equipment for instant
conversion and here’s what you have going for you:

(1) It yields accurate sound-source location in every
direction for startling live-sound ambience.

(2) It's in broadcast and recording use today with
outstanding results.

(3) A complete line of complementary Sansui home
hardware is available now. In fact, thousands of Sansui
decoders are in users’ homes already.

(4) It's compatible with 2-channel stereo and other
four-channel matrix systems.

To be more specific:

Its ingenious *="J” phase shifters completely elim-
inate the signal dropouts and shifts in sound-source
location that plague other matrix systems. Its symmetri-
cal treatment of all four channels can accurately pick up
and relocate in reproduction any sound source over a
full range of 360°—so there are no limits to total free-
dom and flexibility in using creative studio and psycho-
acoustic techniques. And present standards of frequency
response, signal/noise ratio and dynamic range are
maintained.

RIGHT FRONT

It reproduces flawlessly on present two-channel
stereo and monophonic equipment. And it will produce
four-channel output not only through matching Sansui
hardware, but through all other available decoders—and
there are 600,000 of them world-wide today.

Thousands of them are Sansui QS-1 Synthesizer/
Decoders that will decode it flawlessly. So will any of the
full line of matching Sansui 4-channel receivers and con-
verters for existing two-channel systems—made by the
most respected name in stereo today throughout the
world, and a recognized pioneer in four-channel sound.

Can you afford not to make this simple addition?
Experiment with one right now. Learn what other re-
cording and broadcast studios everywhere, now working
with the QSE-1 Encoder, are finding out for themselves.
Confirm their astonished conclusions. For full details
write to H. Tada, Sansui Electronics Corporation,

32-17 61st Street, Woodside, New York, 11377.

See us and hear us at the AES Convention in

New York, October 5 to 8.

V@‘
The Symbol of Sansui 4.Channel Sound. " —d

SANSUI ELECTRONICS CORP.

Woodside, New York 11377 « Gardena, California 90274

SANSUI ELECTRIC CO., LTD., Tokyo, Japan » Sansui Audio Europe S. A., Antwerp, Beigium

several took sizeable write-offs
when unwanted subsidiaries were
unsaleable.

A number of glamor companies
have scurried from the tape indus-
try after their tape companies
turned in lackadaisical perform-
ances.

Now, many believe, the shake-
out is over. It’s time for the high-
rollers in the tape industry to per-
form. Although many expect a
few more companies to get clob-
bered, which could result in bigger
writedowns in both 1971 and 1972,
they feel that a significant per-
centage of the companies left in
the audio field is here to stay.

In fact, now that the blue chip
hue is off the industry—many con-
glomerates and diversified com-
panies joined the tape parade in
1968 and 1969 to beef up parent
company earnings, cash positions
and balance sheets—there are a
few new entries that give valid-
ity to the field.

Gillette and Memorex both en-
tered the tape industry this year,
with the former test marketing
blank cassettes and the latter fully
entrenched in establishing a con-
sumer franchise,

The shake-out in the industry
took two forms: Many companies
just got out, either by dumping
inventory or selling divisions at a
loss, or they pulled in their ex-
pansion horns and phased out of
non-tape divisions to concentrate
on tape.

Dropouts Plentiful

One of the major victims in the
“just-got-out” category was Bell
& Howell, which sold its technical-
ly proficient tape manufacturing
facility, Bell & Howell Magnetic
Tape Co.,, to Audio Magnetics
Corp.

Donald N. Frey, newly ap-
pointed chairman and chief exec-
utive officer of Bell & Howell,
made it clear he was taking a
hard-nosed look at his company
in regard to audio products.

“We plan to either expand con-
sumer audio products,” he said,
“or else get out of them complete-
ly.” He said the same thing of
the company’s magnetic tape busi-
ness, and his decision was to get
out. (Billboard, Sept. 18.)

Another victim was Stereodyne,
blank tape manufacturer and dupli-
cator, which is getting out of the
tape business following a decision
by its parent company, U.S. Smelt-
ing Refining & Mining Co. (Bill-
board, Sept. 25.)

U.S. Smelting followed a deci-
sion by Williamhouse - Regency,
which owned Cassette Corp. of
America, blank tape producer, to
get out. It sold the fixed assets of
Cassette Corp. to Gabriel Manu-
facturing Co. (Billboard, Sept. 4.)

In both cases, management is-
sued similar statements: “Our de-
cision to discontinue the tape op-
eration was predicated upon our
constant evaluation of perspective
returns on equity investment in this
(tape) industry.”

Equipment manufacturers were
also involved in the shake-out. Ehr-
enreich Photo-Optical Industries
sold Concord, which markets audio

(Continued on page 28)

Piracy Up in Europe
e Continued from page 21

only slightly bruised by the boot-
leggers, the possibility of tape pi-
rates starting up activities isn't re-
garded as a serious threat.

The size of the tape market isn’t
large, many state, and piracy hard-
ly would be a profitable venture.
(England is also expected to pass
legislation with severe penalties to
help deter illegal duplication.)

OCTOBER 9, 1971, BILLBOARD
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(Based on Best Selling LP’s)

Weck Week Title, Artiét, Label (Duplicator} (8-Tr. & Cassette Nos.)

1 1 EVERY PICTURE TELLS A STORY
Rod Stewar!, Mercury (MC 81-509; MCR 4-1-609)
2 2 TAPESTRY
Carole King, Ode ‘70 (A&M) {81 77009; CS 77009)
3 10 IMAGINE
John Lennon, Apple (8XT 3379, 4XT 3379)
4 4  SHAFT
Soundtrack/isaac Hayes, Enferprise (EN8-2-50002; ENC 2-50002)
5 3 EVERY GOOD BOY DESERYES FAVOUR
Moody Blues, Threshold (M24835; M24605)
6 5 RAM
Paul & Linda McCartney, Apole {8XT 3375; 4XT 3375)
7 7 CARPENTERS
AZM (8T 3502; (S 3502)
8 6 WHO'S NEXT
Who, Decca (6-9182; (73-9182)
9 8 MASTER OF REALITY
Black Sabbath, Warner Bros. (Ampex M82562; M52562)
10 9 SOUND MAGAZINE
Partridge Family, Bell {(Ampex MB86064; M56064)
11 12 BARK
Jefferson Airplane, Gruni (PB °T 1001; PKFT 1001)
12 11 MUD SLIDE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. (Anmoex M82561; M52561)
13 19 BLESSED ARE . . .
Joan Baez, Vanguard (J86571; 156571)
14 15 WHAT'S GOING ON
Marvin Gaye, Tamla (T81310; M75310)
15 16 DONNY OSMOND ALBUM
MGM (GRT 84782; 54782)
16 17 5th
Lee Michaels, A&M (8T 4302, (S 4302)
17 18 A SPACE IN TIME
Ten Years After, Columbia (no! available)
18 20 BARBRA JOAN STREISAND
Columbia (CA 30792; CT 30792
19 14 AQUALUNG
Jethro Tull, Reprise (M8 203%; M5 2035)
20 13 JESUS CHRIST, SUPERSTAR
Various Artists, Decca (6-6000; 136000}
21 23 (For God's Sake) GIVE MORE POWER TO THE PEOPLE
Chi-Lites, Brunswick (Ampex M 84170; M 54170)
22 22 HOT PANTS
James Brown, Polydor (8F 4054; IF 4054)
23 43 ARETHA'S GREATEST HITS
Aretha Franklin, Atlantic (Ampex MB88295; M58295)
24 25 LIVE IN CONCERT
James Gang, ABC (8022 733, 4022 733)
25 26 ANOTHER TIME, ANOTHER PLACE
Engelbert Humperdinck, Parra) Ampex M 79848; M 79648)
26 24 POEMS, PRAYERS & PROMISLS
John Denver, RCA Victor (P85 1711; PK 1711)
27 21 THE SILVER TONGUED DEXIL & |
Kris Kristofferson, Monument {(GRET 830679/530679)
28 33 CHICAGO TRANSIT AUTHORITY
Columbia (1810 0726; 1610 0854)
29 29 ONE WORLD
Rare Earth, Rare Earth (R-8-152Q0; R-75520)
30 28 STICKY FINGERS
Rolling Stones, Rolling Stones {M359100; M559100)
31 34 SURF'S UP
Beach Boys, Reprise (Ampex MB86G453; M56453)
32 31 TEA FOR THE TILLERMAN
Ca! Stevens, A&M (8T 4280; TS 4280)
33 30 4-WAY STREET
Crosby, Stills, Nash & Young, Atlantic {(Ampex M82-902; M52-902)
34 32 PARANOID
Black Sabbath, Warner Bros. {Anmex M81887; M51887)
35 36 TRAFALGAR
Bee Gees, Atco (Ampex M870C3; M57003)
36 27 ARETHA LIVE AT FILLMORE WEST
Aretha Franklin, Atlantic (Ampex M87205; M57205)
37 35 L.A. WOMAN
Doors, Elektra (ET8 5011; TC5 5011)
38 38 CLOSE TO YOU
Carpenters, A&M (BT 4271; (S 4271)
39 39 ALLMAN BROTHERS BAND AT FILLMORE EAST
Capricorn (Ampex M82-802; M52-302)
40 37 WHAT YOU HEAR 1S WHAT YOU GET/LIVE AT CARNEGIE HALL
lke & Tina Turner, United Artists {X04018; X(7018)
41 — WELCOME TO THE CANTEEN
Traffic, etc., United Artists (U &323; K 0323)
42 41 GOLDEN BISCUITS—Their Greatest Hits
Three Dog Night, Dunhill (GRT & ampex 85098; 55098)
43 46 ME & BOBBY McGEE
Kris Kristofferson, Monument (GRT 8044-30817; 5044.30817)
44 42 TARKUS
Emerson, Lake & Palmer (Ampex AI89900; M59900)
45 44 UP TO DATE
Partridge Family, Bell (Ampex £6059; 56059)
46 40 BEST OF
Guess Who, RCA Vicior (P8S 1718; PK 1710}
47 49 ISLE OF WIGHT/ATLANTA POF FESTIVAL
Various Artists, Columbia {GA 3C%11 & GA 30922
GT 30911 & GT 30922)
45  — FIREBALL
Deep Purple, Warner Bros. (Ampex M82564; M52564)
49 48 BLUE
Joni Mitchell, Reprise (Ampex M82038; M52038)
50 — NEW RIDERS OF THE PURPLE SAGE
Columbia (CA 30888; (T 3088f)
Billboard SPECIAL SURVEY For Week Ending 10/9/71
OCTOBER 9, 1971, BILLBOARD
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COBALOY FIRM
OFFERS STOCK

WASHINGTON Graham
Magnctics Inc., Texas, has regis-
tered a proposed public offering
of 200,000 common shares with
the Sccuritics and Exchange Com-
nission.

Proceeds from the public sale
will go for construction, acquisi-
tion of new cquipment and general
corporate  purposes. There are
673,662 shares outstanding.

Graham  Magnetics, magnetic
tape producer, recently introduced
a new particle called Cobaloy
which permits more than three
times as much information to be
crammed onto a roll of magnetic
tape as currently used particles
allow. (Billboard, July 3)

The development could revolu-
tionize not only the tape industry.
but audio cassettes, computer
equipment  and home video re-
corders as well.

Graham Magnetics posted sales
of $4.8 million in 1970.

T R CETE

Leased Dept.
Network Boosfs
Bogen Volume

PARAMUS, N.J.—John Mor-
gan, president of Lear Siegler's
Bogen division, will long remem-
ber April, 1971. That’s the month
he inaugurated a unique distribu-
tion network.

Until then Bogen’s consumer
electronics products were distrib-
uted in the usual manner. Begin-
ning in April, however, Morgan
opencd Bogen Boutiques in New
York, New Jersey and Connecticut
to sell directly to consumers.

“We stopped selling dealers in
metropolitan  New  York and
started selling direct from our
Bogen Boutiques which are housed
in  ‘Cadillac’ furniture stores,”
Morgan said. “T discovered that
hi fi and component dealers
weren’t pushing my merchandise.
I was just another line in a store
flooded with hi fi equipment.”

Morgan has lined up 27 furni-
ture stores in three states to install
Bogen Boutiques, including Huff-
man-Koos, C.M. Whitney, Mal-
lary Fine Furniture and Ficarra
Furniture Center, among others.
Bogen will open 23 more bou-
tiques in metropolitan New York
by January 1972, the executive
claims. Plans call for boutiques
to open in Los Angeles and San
Francisco in 1972.

The program works this way:

Bogen leases 100-square-feet of
floor space in furniture stores for
its boutique for either a monthly
charge or a percentage of sales,
whichever is greater.

After a display housing Bogen
hi fi line is set up, demonstrations
are conducted by factory person-
nel, wusually 18 hours a week.
Order forms are circulated to
shoppers, with all deliveries and
payments handled by the factory.
All orders must be placed through
boutiques, not by phone or mail,
Morgan added.

Furniture store salesmen receive
a commission if they sell Bogen
components and systems during
the period when the factory dem-
onstrator is not in the store.

Boutique Inventory

The Bogen Boutiques carry the
following systems and components.

Model BR360 120 watt FNM-AM
stereo receiver, BC360 stereo cen-
ter incorporating the features of
the BR360 and a 4-spced BSR
turntable, choice of three speaker
systems, 8-track deck with micro
balance feature for track adjust-
ment control, stereo cassette rec-

(Continued on page 24)

Capitol Premium Quality

Blank 8

-Track, Cassette

and Reel to Reel Tape at a
Low Price. Order From
Cue Tape and Save.

Write for our free listing.

CUE TAPE INC.
P.0. Box 126

West New York, New York 07093

201—863-8399

OVERLAND
PRODUCTS

The Secrets
to Smooth,
True Fidelity
in Cartridge
and Cassette
Operation

3
@,@r’

No. 208

8 TRACK CARTRIDGE
SPRING PAD
Phosphor Bronze Spring with

wool feit pads

No. 508
8 TRACK FOAM PAD

Mylar face — Styrene base —
dimensions to customer spe-
cifications.

No. 201
CASSETTE SPRING PAD No. 470A
Ph hor B S ith
woor foit padfite a stan. CASSETTE FULL SHIELD
dard Cassettes. Standard dimensions. Made

from any nickel alloy or Sili
\i‘\/

con steel.
No. 510

FLAT-FOAM SHIELD

No. 410
S d mat 1t t
specifications, o omer FLAT SHIELD

Any size — Any material.
&
V4

SPECIAL
X DESIGNS

S—
o) ON REQUEST
No. 570 P O.Box 6

FULL-FOAM SHIELD 515 North Pierce Street
Standard Shieid with foam Fremont, Nebraska 68025
pad—Nickel alloy or Silicon Phone 402 —-721-7270
steel. Foam specifications to
customer requirement

No. 901
SPECIAL FOAM SHIELD

An example of special pro-
ductiontoindivigual customer
design.

OVERLAND
HTHE
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Bogen Volume Increased

e Continued from page 23

ord/playback deck, headphones

and turntables.

Bogen also offers a two-week
home trial and one-year warranty
on parts and labor.

“The boutiques have solved sev-
eral headaches,” Morgan said. “We
don’t compete with other audio-
phile lines in hi fi stores, and with
private label brands in mass mer-

chandising and electronic outlets.

“We also discovered that deal-
ers weren't doing enough to pro-
mote our line and he sure didn’t
need another line, anyway.”

Morgan is supporting furniture
store dealers with an advertising
program in the New York Times.
It lists all participating dealers. In
addition, the usual in-store pro-
motion and propaganda is avail-
able.

neood  AGK THE MAN WHO KNOWS

about recording tape and cassettes . . . and
how to merchandise from interior displays
for maximum sales profits . . .

Plranatiehl

FACTORY-TO-YOU SALES REPS.

KNOW and offer you the know how that goes
with the profit line from Pfanstiehl.

PFANSTIEHL #20KedRn™Nois 60053

GE’s Van Orden Sees Sales Up;
More Audio Product Blueprinted

SYRACUSE—While the major
equipment manufacturers are beat-
ing the promotion drums for their
new lines, one company is quietly
going about its business of selling
them.

With little razzmatazz, General
Electric’s audio electronics prod-
ucts department is gearing up for
a major effort in audio products
with new merchandise in all tape
configurations.

After its recent consolidation of
the consumer electronics division,
General Electric is pushing in the
following markets.

—It will introduce at least three
discrete quadrasonic home car-
tridge units, including a tuner, next
year. GE has one discrete four-
channel cartridge unit now in the
line: model M8660 at $199.95.

—It wants to become more in-
volved in the component area, es-
pecially with cassette systems.

—It has broadened its plans in
the 8-track market, both in por-
table and home systems.

—It has expanded its line in
portable cassettes.

Reasons for the heavier involve-
ment in audio are obvious, ac-
cording to Paul Van Orden, mar-
keting manager. “We see at least
a 20 percent industry increase in
equipment sales next year over
1971, he said. “The brunt of the
sales will be in compacts (com-
bining radio and tape) and in por-
table players.” GE also expects a
gradual decline in console stereo
sales, although it offers consoles
with 8-track player built in.

While not excessively excited
about the quadrasonic market, Van
Orden cautiously expects it to gain
strength slowly, “perhaps by the
fall of 1973.”

The practical application of the
concept eventually will force con-
sumers to buy four-channel, he be-
lieves, but it will be some time be-
fore it becomes a mass merchan-
dised item.

He also feels that matrix is an
interim step, but “more people
should be concerned with the lack
of quadrasonic software than in
the battle of the concepts (matrix
or discrete).”

This is one Cas

s

sette case

your customers wont find in the Ampak line

Send today for complete
information. Write to
Amberg File & Index Co.,
1625 Duane Boulevard,
Kankakee, lllinois 60901.

www americanradiohistorv com

There are a lot of people who buy Cassettes. And a lot more
who would buy a case for them if you'd stock the complete
Ampak line. Here are three of the most popular models:

No. 1110—compact, with stylish loop handle. Covered
with gold and black plasticized material. Padded lid with
gold-lined interior. Holds ten cassettes.

No. 1102 —sharp looking. Available in red, black and
ivory. The same case as 1110 but made without padded lid
or handle to sell for less. Holds ten cassettes.

No. 1124 —big capacity, double-deck case. Holds 24
Cassettes. Covered in black and gold material. Padded lid.
Heavy duty plastic handle and brass plated hardware.

For Music'OuTle-Gol” .,

Ampak

General Electric has investigated
the matrix system but has put its
product effort in discrete. Van Or-
den said the company is also look-
ing at four-channel systems in disk
and broadcasting equipment.

“The only areas we won't touch
in quadrasonic, that is, will be open
reel and autos,” Van Orden stated.
“We recently phased out reel equip-
ment when it became apparent
there was no market in the low-
end (below $250) market.” (GE
dropped its 8-model open reel
equipment line in 1970.)

"Our future thrust will be in
components, among other product
markets,” the executive said. “Right
now we're trying to figure out the
kind of mix we need between
cartridge and cassette.

“The cartridge home market has
certainly come alive in the last 18
months,” he said. “It's to the point
where you have to think 8-track,
not only cassette when planning
home models.”

Beside the cartridge quadrasonic
unit, GE is going into late 1971
with the following 8-track mix:

Models M8635 with stereo tuner
and AM-FM stereo radio at
$139.95; M8630, which is similar
to M8635 except with both power
and speaker step ups, at $179.95;
M8640 playback/record with AM-
FM stereo radio and microphones
at $239.95; C771 floor pedestal
component system featuring speak-
ers, changer and FM stereo tuner
at $529,95; TA 556 deck at $64.95,
and M8621 with speakers at
$99.95.

The 8-track portable line in-
cludes two units: M8614 at $79.95
and M8615 with AM-FM/FM
stereo tuner at $129.95.

The cassette portable line is all
monaural record/playback models,
ranging from $27.95 to a mini at
$89.95. One model, M8350 is be-
ing sold to the Library of Congress.
Three monaural playback/record
portables have AM-FM radio rang-
ing from $69.95 to $99.95. A
cassette deck, TA 755, lists at
$109.95. GE has one stereo cas-
sette component system: Model
9000 featuring an automatic chang-
er with tuner at $499.95.

As part of its audio products
thrust, GE is preparing a fall ad-
vertising campaign in consumer
and trade publications, radio, and
the usual dealer programs. The ad-
vertising program features con-
sumer checklists of facts for pros-
pective purchasers.

Seven different ads will have
such headlines as “Keep this check-
list. It takes the guesswork out of
buying a cassette tape recorder”
and “5 questions to ask yourself
before buyirig a stereo system.”

Tape
Happenings

Executive Devices, Fresno,
Calif., has introduced a cassette
fast-winder which rewinds (or
fast-forwards) a C-60 blank cas-
sette in 15 to 20 seconds. It also
rewinds prerecorded cassettes, said
Charles Colby, sales manager.
Model FW-10 lists at $7.95. . . .
Boman Astrosonix, a division of
California Auto Radio, Downey,
Calif., has named the William F.
Coulter Co., Dallas, as its sales
representative. Boman has also in-
troduced two 8-track units: Model
BM-1100-UN, an auto 8-track with
AM-FM multiplex radio at
$145.95, and model BM-909, an
auto mini 8-track at $49.95. . . .
Sony/Superscope is conducting a
series of product clinics for
dealers. . Teledyne Packard
Bell is building an 80,000-square-
foot electronics assembly plant in
Nogales, Sonora, Mexico.
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Tape Cartridge

UA Tape Wing Alive After Consolidation Move

LOS ANGELES—On July 31,
1971, United Artists Records re-
aligned its Stereo Tape Division
and consolidated it with the record
division.

Many believed it finalized the
label’s emphasis on prerecorded
tape.

“Not so,” claims Mike Lipton,
marketing vice president. “Since the
realignment we can boast of several
major developments in tape.”

Instead of phasing out of tape,
UA has introduced a line of blank
cassettes (gamma ferric) in 60, 90
and 120-minute lengths.

It is also releasing prerecorded
cassettes on a more selective basis,

12 30/mess

ladelitone

New for1972...

Fidelitone's Needle Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, lilinois 60626

broadened its Latino budget ($3.98)
ine, continued distributing tape
brochures and catalogs, increased
ts interest in tape premiums, and
t taking a keener look at quadra-
sonic product.

Admittedly, prerecorded cassettes
are not selling in the same fashion
as cartridges, “'so we decided to do
something about it,” Lipton said.
What he did was make selective
releases on cassettes, using sales

figures as a guide. All product
is released on cartridge, since 8-
track outsells cassette about 4 to 1.

Several upcoming disk packages
will receive an across-the-board
tape marketing - promotion cam-

paign, including three feature
films: “200 Motels” by Frank Zap-
pa; “Fiddler on the Roof” and
“Diamonds Are Forever,” a James
Bond picture.

The *“Fiddler” soundtrack, a
double-LP, will be issued as a tape
twin-pak in cartridge and cassette
at $9.98, the same price as the

(Continued on page 28)

MOVES 2" TAPE |
INY OTHER

T

1AN |

ETTER

REGORDER ON THE

IARKET...

Regardless of Price

That’s a big statement. But the facts are in. After
months of rugged use, studios rate the 100 transport
ahead of all others.. .. a spill proof transport that
silently moves 2" tape with unmatched precision.
It's all there. The first truly modular recording
system that allows you to buy all the accessories
you need...ornone at all. Add them later when
(orif) you need them. And the basic price is only

$13,750.

No more sync problems or switching noise
either. Scully’s new combined record/playback head
lets you punch in and out, go from play to record to
sync. Never worry about performance loss or

transient noise.
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Andthe 100 is from Scully . .. the name that’s
been the industry standard for years.

Service? To augment the nation-wide
distributor organization, company-operated Service
Centers are being opened coast to coast.

Our first four (with more to come) are strategically
located in the major music areas. Forademo. ..
or merely some specs. .. call Dave Nicholls,
Nashville (615 327-1747); Mike Faulkner or Doug
Oliver, L.A. (213 387-8354); Ham Brosious or

Bob Berliner, N.Y. (212 688-0030); Gareth Nelson,
Chicago (312 583-7878); or write Scully, 480
Bunnell St., Bridgeport, Conn. 06607

(203 335-5146)

the 100 . . . for today’s sound

®Dictaphone

Scully Division
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Campus News

PERSONALS

One-Man Barrier Breaker

Editor's Note: This article is the
second in a scries devoted to the
comments of the readers of Cam-
pus News. If you have a “personal”
please send it Bob Glassenberg,
Billboard Magazine, 165 W. 46th
St., New York, N.Y.  10036. All
comments are invited.

I'll warn you right at the outset.
This is an out-and-out polemic for
a disintegration of barriers . . . in
this case barriers between forms
of music on radio . . . intended to
provoke comment from those who
dig as well as those who don’t.
that such a letter should appear on
the pages of Billboard is evidence
that not all seemingly inviolable
precepts . are. To elucidate:

As a college radio station man-
ager 1 am in day to day contact
with the most sought after mind
today . . . that of the contemporary
college student. I’ve been in con-
tact with that mind for some eight
years now and, believe me, it’s
been a mind opener. My mind has
been opened on a wide spectrum
of subjects but, suffice to say here,
it has been nearly blown away
on the subject of music. The dif-
ferences between generations have
already been belabored sufficiently
but certainly the gap between gen-
erations relating to music is a
chasm. Every college campus has
a least a core of persons who
pride themselves in being able to
relate to music in any form. Most
campuses have many persons who
see the distinctions between forms
of music as just that . . . distinc-
tions between forms . . . and as

By JOHN DAVLIN

Manager, WGSU-FM, Geneseo, N.Y.

having little bearing upon similar-
ities shared by forms of music.
The latter interests the college stu-
dent immensely today. Every time

there is a “new” re-relcase of so-
called “‘roots” material . . . word
spreads like wildfire. Before long
the wailing cry of Charlie Parker's
horn is heard floating across cam-
pus from dormitory windows
thrown open in the late summer
heat. From another, one hears the
jagged twang and urgency of eariy
Muddy Watters. From another, the
crushing strength of Strauss’ tone
poem “Also Sprach Zarathustra.”
Oh, to be sure, plenty of Top 40
sounds are heard also . . . and
“progressive” music . . . and “folk”
sounds and so on. The point being
that music is widely appreciated on
campuses today while barriers be-
tween forms of music are, largely,
ignored.

Radio, unfortunately, has not
picked up on this common char-
acteristic. T say unfortunately be-
cause once understood, many
“problems” facing broadcasters, in
the context of this characteristic,
are not “problems” at all. 1 refer
here, to the problems surrounding
the question of where music is
going today. Everyone has his or
her own opinion . . . this letter
being my opinion. Most seem to
come, eventually, to the argument
that things are in a state of flux
and that as soon as another major
influence appears . . . then things
will return to single-minded nor-
malcy. Perhaps. To me it seems
more plausible that more catholic
tastes have been developing for a
long time and we are seeing the

fruition now. At WGSU-FM, the
station I manage at the State Uni-
versity College of Arts and Science
at Geneseo, N.Y., an album of the
music of the Shono people of
Rhodesia on the Nonesuch/Ex-
plorer label received as much play
the first week after arrival as did
the new Ten Years After album.
Plenty of juxtupositioning of Shono
music with contemporary jazz oc-
curred that week (Pharoh Sanders
seems to mix well with the Shono
as well as Miles Davis and others)
offering our listeners an interesting
week of mental comparisons. And
the next week Pharoh Sanders was
being mixed with Charles Ives’ mu-
sic with dynamite mental images
evoked.

it’s such a pity, it seems to me,
to be tied to a single form or style
of music just because that’s the
way it’s listed in the trades or that’s
the way “the audience wants it.”
Forgetting for a moment the imme-
diate response to the latter that no
choice is offered against which au-
dience “wants” can be measured,
consider what a radio station would
sound like if it attempted to pro-
gram music . . . not Top 40 music

. not MOR music . . . not jazz

music. Just music. Consider the ex-

citement of hearing the fade of
“Xibaba,” by Donald Byrd glori-
ously mix with the opening chords
of “Beck’s Bolero.” Imagine mixing
Copeland’s “Lincoln Portrait™ with
Side Four of Chicago’s first al-
bum. Conjur the sheer joy in the
form of goose bumps, evoked by
the juxtaposition of E. Power
Biggs and Keith Emmerson . . . of
Julian Bream and Leo Kottke . . .

(Continued on page 27)

Professionalism on Upswing
On Campuses, Asserts Schuster

Editor's Note: This is part 1l of
an interview with Bob Schuster,
Grossman Glotzer Management.
Part 1 dealt with promotion and
booking on campus as well as
agents and managers. In this scg-
ment, Schuster stresses profession-
alism and advice from managers to
talent buyers on campus.

A good sound system is of the
utmost importance in staging a
concert. “I think the campuses and
promoters in general want to pro-
gram for the audience to hear
groups, not really to see them.
This means that sound is of the
artists at ease. And this is im-
utmost importance. And it is
really important when one con-
siders that a good group today,
with many members, has to play
the larger halls. Parts of the con-
tracts which we have specifically
list DB levels and all related spe-
cifications. They are detailed so

that the bookers know what to
expect and what we expect of

them. Our primary goal is to put
on a good show. This is why we
give out promotional material
and have such detailed riders,”
said Schuster.

Aesthetically, there is a difficult
decision to make between small
halls and large halls. But a group’s
career is. usually limited in time,
so we must get the maximum ex-
pense possible while keeping the
bookers in mind. We must keep
the bookers happy so we can deal
with them more than once. Today,
there is just no way to get around
going into a large hall to play.

“We will try to get the group to
play two shows in a small hall.
But usually the artists prefer one
long show. Two shows are fine,
but artists claim that the second
show is rarely up to standards. It
depends a great deal upon the
individual artist, of course. But to

UA Sets Up Rep Program

LOS ANGELES—UA Records
has established their first local
campus representative program on
seven campuses in the US. "We
are trying to localize our campus
system and at the same time,
create better marketing techniques
and promotions for campus radio
and record stores throughout the
country,” said Martin Cerf coordi-
nator of creative services.

“We broke five acts last year
wide open and I believe a lot of it
had to do with our campus de-
partment and Ann Moore, head of
the department,” said Cerf. “This
year we will be stronger in campus
advertising, especially on campus
newspapers. We hope that the co-
ordination of a viable merchandis-

26

ing campaign, through Ann, will
help UA establish more groups on
a national level. But the campus is
definitely the grass roots for UA.”

Reps have been established in
Boston, and at Brooklyn College;
the University of Colorado, Boul-
der; Southern Methodist University,
Dallas; Tulane University, New
Orleans; Loyola University of
Chicago and Wayne State Uni-
versity, Detroit.

The campus representatives will
also be responsible for coordinat-
ing off campus promotions for
groups appearing live, as well as
helping to formulate off-campus
marketing and merchandising in
conjunction with the regular UA
field promotion men.

get up for two shows is quite a
taxing proposition.

“Now with our artists, we aim
for development and maturity. This
keeps them around longer. We also
aim for professionalism in the
show. This means the show is wtll

(Continued on page 27)
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DICK GREGORY has become one
of the most poputar lecturer/sa-
tirists on the campus circuit in
the past four years. This fall
marks his fifth consecutive year
as a lecturer at colleges and uni-
versities across the country. He
has appeared in every state ex-
cept Mississippi and this season,
he will be working almost daily
through May, 1972. Upcoming
dates include American Univer-
sity, Washington, D.C.; State Uni-
versity of New York at Potsdam;
the University of New Mexico,
Albuguerque; Rensselaer Poly-
technic Institute, Troy, N. Y.; and
Staten Island Community Col-
lege, N. Y. His most recent LP
was recorded live at the Kent
State Memorial Concert for Poppy
Records.

What's Happening

By BOB GLASSENBERG

Record company service to campus stations, while never out-
standing, has seemingly greatly deteriorated and in some cases it
has becn no more than non-existent, according to the number of
complaints against record companies for poor service received by
those of us who write about and for campus radio. Rather than ignore
the problem, which admittedly is a two-way street, it might be better
to discuss the problems in the open. Hopefully, we may get some
answers from both sides of the fence—the record manufacturers
and distributors and the campus radio stations.

Stations were asked if the record company should hold all
product over the summer and send it in one mailing at the beginning
of the fall term. Aithough Warner Bros. Records promised to do
so, this has not been carried out.

Motown Records placed campus stations on its mailing list for
a few months, took everyone off for the summer (May-October)
except for one record which they mailed. Now they refuse to put
anyonce else on their list, although the number of stations on the
air this year has increased approximately 5 per cent.

London Records still refuses to telephone anyone on their
mailing list. When a campus broadcaster calls, all he hears is how
the records which London sent to the station must have been stolen.

Capitol Records has not mailed records to stations that subscribe
to their album service.

Many distributors do not answer letters, phone calls or re-
quests for product. The exceptions seem to be Elektra, Atlantic, UA,
Buddah, and A&M. These companies have received but a few com-
plaints which are promptly answered and serviced with product.

Warner Bros., on the other hand, has abolished its campus de-
partment and rep system after Ron Saul said he would match his
campus program against any in the country.

Now if the importance of campus radio has not already been es-
tablished. If the executives at the record companies use the campus
scene writers simply to get their names in print. Then we waste our
time and theirs. For the campus writers in this industry are not in it
for money. They have participated at campus stations while attending
schools of higher education. They got their chops there and they
realize the importance of getting “Janis Joplin, Jimi Hendrix, Moody
Blues, the Band, Marvin Gaye, Richie Havens, albums to try to
be relevant to their audience.

Case in point: When the first Poco album came out, WCFM,
Williams College, Williamstown, Mass., did a promotion on the
LP in coordination with a personal appearance of the group. It sold
50 pieces. The campus has 1,500 students. If this could be done every
time. Even 50 LP’s sold out of a potential 3,000, how much more
would record companies and artists, not to mention campus radio
benefit? Well, it can be done and it has been done. Coordination is
the key at many record companies. Is it a question of getting the
proper campus station lists? We have them free of charge. Is it a
question of money? How much does it cost to ship one piece to a
campus station in return for sales of 50 or more pieces? What about
the fact that the people at these campus stations are going to be
at commercial stations in the near future? No one forgets bad treat-
ment from a record company. And no record company forgets bad
treatment from a radio station, campus or otherwise.

Enough of this yelling and screaming across the tables. Enough
of the poor excuses from both sides of the fence. Yes there are good
campus stations and yes there are bad campus stations. And no,
there is no professionally oriented campus station in the country
which expects to get their records on a silver platter. The writers
try to cooperate with both sides. Now its time for the sides to
cooperate with each other. CAMPUS WRITERS' COLLECTIVE

Letters To The Editor

The integrity of the format is
always important: listeners learn to
expect certain things from radio
stations. They expect to hear the
“hits” and loud DJ’s on Top 40,
they expect acid repartee from talk
stations; they expect soothing mu-
sic from MOR stations; and they
expect “much more music” from
Drake. But integrity of the for-
mat is paramount in a progressive
rock station because progressive
rock stations have come to mean
more than just "underground™ mu-
sic—listeners expect to hear al-
ternative news, commentary, and
public affairs, as well as some
degree of integrity and honesty in
the commercial announcements. It's
just a natural extension of the sin-
cerity of the music that is the
cornerstone of a progressive rock
station.

Unfortunately, most advertisers
don’t fully appreciate this special
relationship between the progres-
sive rock listener and his radio
station. Having dealt with radio as
a mass appeal medium for so long,

they are hesitant to change their
thinking to consider the special-
ized audiences that more and more
stations are attempting to reach.
As with print, radio is discovering
that you can’t be all things to all
people.

(Continued on page 28)

CBS Offers
Catch-Up Kit

NEW YORK -— Columbia Rec-
ords is making available to campus
programmers a package of 19 al-
bums—22 records, plus specially
prepared information and hype
guide for $10. Interested program-
mers—there’s a one pack limit per
station — can write Rick Dobbis,
CBS Records, 51 West 52 St. with
a check or money order. The sum-
mer releases include best sellers
by the New Riders of the Purple
Sage, John McLaughlin, Pete See-
ger, Weather Report, Kris Kristof-
ferson and the Firesign Theater.
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"A Child
of God"

MILLIE JACKSON
(Spring)

By ED OCHS
SOUL SLICES: Up and coming is Curtis Mayfield’s new studio

LP, “Curtis-Roots,”
Down.”

certain to yield his next single, probably “Get
. Breaking: James Brown, Persuaders, Main Ingredient,

Joe Tex, War, Lou Rawls, Isleys, New Birth, Marvin Gaye, Z.Z.
Hill, Staple Singers . . . New Bill Withers: “Grandma’s Hands.” . .

Major Lance has signed with Stax.
on Mr. Chand. Also up for consideration from their first LP
is a version of the pop hit “Maggie May.”
“Goin’ Back to Indiana”

()

leg,

Jackson Five,

Next Simtec & Wylie: “Boot-

.. Album Happenings:
(Motown); Bobby Womack,

“Communication”™ (UA); Aretha Franklin, “Aretha’s Greatest Hits”

(Atlantic); Undisputed Truth,

(Gordy); Dells,

“Freedom Means”

(Cadet); “Soul to Soul,” (Atlantic); Buddy Miles, “Live” (Mercury);

Lou Rawls, “Natural Man” (MGM); Four Tops,
(Motown); Smokey Robinson & the Miracles,
(Tamla); Billy Paul, “Going East” (Philly Int’l); Isley Bros.,

“Mac Arthur Park”
“One Dozen Roses”
“Givin’

It Back™ (T-Neck); Rasputin’s Stash, (Cotillion); Elvin Jones, “Gen-
esis” (Blue Note); Mel Brown, “Mel Brown’s Fifth” (Impulse); Four

Tops, “Greatest Hits. Vol.

2" (Tamla); Jimi Hendrix,

“Rainbow

Bridge” (Reprise); Quincy Jones, Smackwater Jack” (A&M); Jimmy

McGriff,
Change” (Impulse). . . .
Live” (De-Lite). . . .
Man,”
Salle. .

Knight,
Keep Me Holding On™ (Dakar);
(Buddah); Rasputin’s Stash,

“Black Pearl” (UA); Archie Shepp,
Next Kool & the Gang: “Love the Life |
Galaxy is shipping Bill Coday’s new one, “Handy
written by Denise (“Trapped by a Thing Called Love”) La-

. Jamie/Guyden will work Oscar Weathers’ “When You
Steal” on a regional basis for the buildup. . .
plays: Martha Reeves & the Vandellas, “Bless You”

“Things Have Got to

. Soul Sauce picks &
(Gordy); Jean

“You Think You're Hot Stuff” (Stax); Tyronne Davis, “You
Chee Chee & Peppy, “Never, Never”
“Mr. Cool”

(Cotillion); Freda Payne,

“You Brought the Joy” (Invictus); Bobby Bland, “Shape Up or Ship
Out” (Duke); Ebonys, “Determination” (Philly Int'l); Johnny Adams,

“More Than One Way™

(Atlantic);

Emotions, “Show Me How”

(Stax); Chi-L_ites, “I Want to Pay You Back™ (Brunswick); Billy Paul,
“Love Buddies” (Philly Int'l); Sisters Love, “And This Is Love”

(A&M)

on Atlantlc

New Roberta & Donny: “You've Lost That Lovin’ Feel-
. Patti LaBelle reads Soul Sauce. Do You?

Professionalism on Upswing
On Campuses, Asserts Schuster

e Continued from page 26

done. That is how the artist gets
invited back. On the other side, we
look for courtesy from the bookers
We ask for refreshments and con-
geniality from them to keep our
portant. If the artist likes the way
he has been treated, he will want
to come back. And he will also do
a better show than expected.

|\
WILSON PICKETT, Atlantic re-
cording star, congratulates Rudy
Guarino, owner of Boston’s Sugar
Shack, during the club's fourth

anniversary celebration. During
the past four years of operation,
the club has pulled in such per-
formers as Ray Charles, Chair-
men of the Board and Stevie
Wonder,
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“We try to give the campus buy-
ers an inkling of what we are
going through our contract riders
and our help. We want to show
them that we are concerned with
the audience and how the audience
enjoys the show. We are not afraid
of negotiating contracts  with
schools. An I think it’s good that
many of them have banned to-
gether to act as a wedge. But I
also feel that sometimes they go
too far. And it isn't the students
on the booking committees that
exceed their power. It is generally
the officials who really don't un-
derstand the entire situation. This,
I think, must be changed, for it is
the students who know the music
and should learn the business. And
it is the agencies and managers
who can help.”

On the whole, professionalism
is on the upswing at campuses
throughout the country. What
must be put out front, however, is
that a chart position does not make
a good live group. The exciting
live groups do not always have hit
singles or albums. And I think this
is a lesson still to be learned by
campus bookers. Promotion, and
publicity, good sound and lighting
and courtesy and respect are the
important factors in putting on a
good show. And the campuses can
always look to us for help in any
conceivable situation over which
we have control,” Schuster con-
cluded.

BILLBOARD

23 19 A NICKEL & A NAIL .
31 A NATURAL MAN

39 SPILL THE WINE

BB

(Far OQut, ASCA

9 9 THE LOVE WE HAD (Stays on My Mind) 10 !
Dells, Cadet 5683 (Chess/Janus)

0.V. Wright, Back Bea? 622 (Don BMI)

Lou Rawls, MGM 14262

(Berekofsky-Hebb Unltd., BMI)

Isley Brothers, T-Neck 932 (Buddah)
P}

Billboard SPECIAL SURVEY For Week Ending 10/9/71

BEST SELLING

iISoul Singles

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

This  Last TITLE—Artist, Label & Number Weeks on This  Last TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart
1 1 MAKE IT FUNKY, Part 1. 7 26 18 WHATCHA SEE IS WHATCHA GET ... .15
James Brown, Polydor 14088 Dramatics, Volt 4058 (Groovesville, BMI)
{byraars: B 27 25 GHETTOWOMAN . .5
a 4 THIN LINE BETWEEN LOVE AND HATE. 9 B.B. King, ABC 11310
Persuaders, Atco 6822 (Pamco/Sounds of Lucille, BMI)
(Cotillion/Win or Lose, BMI) 28 29 MacARTHUR PARK _
3 3 SPANISH HARLEM ) 10 Four Tops, Motown 1189 (Canopy ASCAP)
heenree s, o < 2217 @ 32 IT'S IMPOSSIBLE 4
4 S IF YOU REALLY LOVE ME 3 New Birth, RCA 74-0520 (Sunbury, ASCAP)
Stevie Wonder, Tamla 54208 (Motown) 30 30 PIN THE TAIL ON THE DONKEY .. . 5
(Jobete, BMI) Newcomers, Stax 0099
6 2 STICK-UP (East/Memphis, BMI)
Honey Cone, Hot Wax 7106 (Buddah) 31 21 APARTOFYOU. ... .. .. .. 8
(Gold Farever, BMI) gr?;\da iOghe(JTabu}%“mc‘lsn)T?gar%delion
m amie/Guyde ,
6 6 TRAPPED BY A THING CALLED LOVE 8 s )
ise LaSalle, Westbound 18
Ciss/Sames) (Orcona/ bricaenart, BMI) 32 34 IBETHEDONTIOVEYOU 3
Int 0
7 7 BREAKDOWN, Partl .. ... 9 (Gamble-Huff. BMI)
Rufus Thomas, Stax 0098 )
7 33 35 WALKEASY MY SON .. . . 3
(East/Memphis, BMI) | Jerry Butler, Mercury 73241
8 8 TIRED OF BEING ALONE 14 (Butler, ASCAP)
Al Green, Hi 2194 (London) (Jec, BMI) 34 22 TAKE ME GIRL, I'M READY . 9

(Chappell/Butler, BMI) 35 36 LOOK WHAT WE'VE DONE TO L0|VE .2
vi 9 it
10 11 CALL MY NAME, FLL BE THERE 7 Ol egiee [HICIS CS7(CoRnY)
hrson Rickesy. Attantic 2824 ‘ 3 7 HOT PANTS, ' COMING, COMING,
11 12 YOU'VE GOT TO CRAWL Bobby Byrd, Brownstone 4203 (Polydor)
(Before You Walk) ) (Dynatone, BMI)
8th Day, Invictus 9098 (Capdol) 37 26 SURRENDER . 5
(Gold Forever, BMI) Diana Ross, Motawn 1188 (Jobete, BMI)
12 13 WOMEN'S LOVE RIGHTS .10 38 33 BLOOD IS THICKER THAN WATER .. 5
Laura Lee, Hot Wax 7105 (Buddah) Eddie Floyd, Stax 0095
(Gold Forever, BMI} {East/Memphis, BMI)
13 14 YOU SEND ME - 6 39 42 I'LL LOVE YOU UNTILTHEEND = .. 3
Ponderosa Twins + One, Horoscope 102 Luther fngram, KoKo 2103 (Stax/Volt)
(All Platinum) (Higuera, BMI) (Klondike, BMI) .
' 40 40 COMMUNICATION -
14 10 ﬂ)lr!:rﬁ:“?ayt?vitax 0096 7 Bobby Womack, United Amsts 50816
(Groovesville, éMI) (Unan/Tracebob BMI)
ﬁ 24 BLACK SEEDS KEEP ON GROWING 6 41 41 IF THAT AIN'T A REASON
Main Ingredient, RCA 74-0517 (For Your Woman to Leave You) . .. 2
(tngredient, BMI) Little Milton, Stax 0100
16 17 FEEL SO BAD . . ) 6 {Groovesville/East/Memphis, BMI)
Ray Charles, ABC ”308 42 45 M SO GLAD B e 2
(Arc/PIaymaie 200 Fuzz, Calla 179 (Roulene)
17 15 AIN’T NO SUNSHINE 14 | (JAMF/Ferncliff /Sharloff, BMI)
Bill Withers, Sussex 219 (Buddeh) 43 43 FUNKY RUBBER BAND = .. . 4
18 16 SMILING FACES SOMETIMES .16 ("A‘;‘gfg[}zhw:'/'zlas'ag‘lg 353(;% (Motown)
Undisputed Truth, Gordy 7180
(Motown) (Jobete, BMI) m — INNER CITY BLUES
19 20 GEORGIA BLUE/ALL MY HARD TIMES 4 (Make Me Wanna Holler) 1
Joe Simon, Spring 118 (Polydor) Marvin Gaye, Tamla 54209 (Molown)
(Cape Anne, BMI/Lowery, BMI) {Jobete, BMI)
@ 27 GIVE THE BABY ANYTHING THE 547 BRERIN e 4
BABY WANTS 5 abor Szabo/Bobby Womac ue
Joe Tex, Dial 1008 (Mercury) (Tree, BMI) Thumb 200 (Tracebob/Unart, BMI)
21 23 SHE'S ALL I'VE GOT 46 46 EVERYBODY WANTS TO GO TO
Freddie North, Mankind 12004 (Nashboro) HEAVEN
(Wulhams/ExceIlorec BMI) Albert King, Stax 0101 (Deerwood BMI)
@ 28 ALL DAY MUSIC 8 47 50 GROOVIN'OUTONLIFE . 2
War, United Artists 50815 (Far-Out, Frederick 11, Vulture 5002 (anard)
R oea) 48 48 TRY ON MY LOVE FOR SIZE = 2

Chairmen of the Board, Invictus 9099
(Capitol) (Gold Forever, BMI)
— CHOKIN' KIND AU |
Z.Z. Hill, Mankind 12007 (Nashboro)
(W|Iderness BMI)
RESPECT YOURSELF L W .. e AR 1
Staple Singers, Stax 0104
(East/Memphis/Klondike, BMI)

@
2 @—

Jr. Walker & the All Stars, Soul 35084
1 {Motown) (Jobete, BMI)

One-Man Barrier Breaker

e Continued from page 26

of Mississippi Fred McDowell with
Charles Mingus.

Far out, you say. Controversial.
you say. Different, you say. Not
at all like it’s always been done,
you say. Amen, | say.

Finally, allow me to humbly
suggest to all the radio program-
mers who have reached this level
of the article that you've created
a nation of dial twisters by your
uniformity. Dial twisters are those
people who tire of the same 20
songs over and over and who twist
the dial in search for similar ex-
pressions in other forms. Your
self-induced monotony has created
an audience for the kind of station
music policy extant at Genesco.
Ours is a large . . . growing . . .
audience of listeners. They know

that the only constant in life is
change . . . and yet they hear no
change on your station. They call
us, enthusiastically, to suggest pos-
sible mixtures . . to comment on
unsuccessful attempts as well as
successful ones to simply
thank us for being here. Our
playlist looks a good deal more
strange than most, being composed
of between 35 and 40 very differ-
ent albums and indicating what was
played rather than what the music
director directed everyone to play.
Although non-commercial, WGSU
could easily sell out its time be-
cause of the very diversity of its
music and, therefore, its audience.
We're not about to apply for a
commercial license, however, feel-
ing that we're about 10 times more
“educational” than any so-called
educational station that still at-

tempts to attract new audiences
for each and every block of pro-
grams programmed, Besides all this,
we’re happy . . happy because
it's a joy to learn and discover.
Because it is fulfilling to share
with others our insights and to
have others share theirs with us.
And we’re happy because we feel
the freedom in the liberation from
Progressive-Top 40-MOR-Country-
Soul-Classical radio forms which
inhibit and shrink the vistas.

A start for your station might
be a set-aside block of time on
Sunday for “The Great Sunday
Music Experiment” in which some
of the above is attempted. If it
goes and give it a little time and
publicity then you may find the
joys of this new kind of radio
also. I hope you do. You deserve
a little joy too. Peace.
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BEST SELLING

Soul

Billboard

% STAR Performer—LP’s regisiering greatest proportionate upward progress this week.

Last  TITLE—Artist, Label & Number Weeks on
Week. Week (Dist. Label) (Publisher, Licensee) Chart

1 SHAFT TR . . . . 35 L AR B 9
Soundtrack/lsaac Hayes, Enterprlse
ENS 2-5002 (Stax/Volt)

2 WHAT'S GOING ON =~ . . .. .. 17
Marvin Gaye, Tamia TS 310 (Motown)

3 ARETHA LIVE AT THE FILLMORE WEST 19
Aretha Franklin, Atlantic SD 7205

6 HOT PANTS . .. . . . ... .. ... .. 5
James 8rown, Polydor PC 4054

4 (For God's Sake) GIVE MORE POWER
TO THE PEOPLE ... . .. ... .. .10
Chi-Lites, Brunswick BL 754170

8 ARETHA'S GREATEST HITS . ... .. .. 2
Aretha Franklin, Atlantic SD 8295

7 JUSTASIAM ... . ... .. . ...
Bill Withers, Sussex SXBS 7006 (Buddah)

5 FREEDOM MEANS ... = ... .. 9
Dells, Cadet CA 50004 (Chess/Janus)

10 THE SKY'S THE LIMIT . 21
Temptations, Gordy GS 957 (Motown)

17 UNDISPUTED TRUTH . . ... ... ... 12
Gordy GS 955L (Motown)

12 CHAPTER TwO .. .. .. .. . ... 58 I
Roberta Flack, Atlamlc D 1569

14 SURRENDER . . ... . .. .. .. .. 10
Diana Ross, Motown MS 723

13 IF | WERE YOUR WOMEN = . = . . 21
Gladys Knight & the Pips, Soul S§ 731
{Motown)

16 CURTIS LIVE .. .. . .. . .. ... 19
Curtis Mayfield, Curtom CRS 8008 (Buddah)

11 LOVE AT FILLMORE WEST = . . . .. 9
King Curtis, Atco SD 33-359

18 MAGGOT BRAIN .. . = = . . .. 10
Funkadelic, Westbound WB 2007
(Chess/Janus)

15 BREAKOUT . . . .. ... .. .. 11
Johnny Hammond, Kudu KU-01 (CTI)

20 ONE WORLD ... .. . . . ... . ... 11
Rare Earth, Rare Earth RS 520 (Motown)

21 TRUTH IS ON ITS WAY .. ... ... .. .. 8
Nikki Giovanni & the New York
Community Choir, Right On RR 05001

9 ‘MR. BIG STUFF* ... . ... . .. 8
Jean Knight, Stax STS 2045

23 SWEET SWEETBACK'S BAADAASSSSS
SONG Xl - c VL. e .18
Soundfrack Stax STS 2043 |

22 OSIBISsA . ... ... 14
Decca DL 75285 (MCA)

25 WHAT YOUR HEAR IS WHAT YOU GET/
LIVE AT CARNEGIE HALL = = . . .. 13
lke & Tina Turner, United Artists
UAS 9953

24 DONNY HATHAWAY . . .. . ... 2 |
Atco SD 33-360

26 SAGITTARIUS MOVEMENT . = . 4

Jerry Butler, Mercury SR 61347

Billboard SPECIAL SURVEY For Week Ending 10/9/71

LPs

This Last TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart
ﬁ 43 souL TO souL ... ... ... ... 2
Soundtrack, Atlarmc SD 7207
27 29 THEM CHANGES . . Lo 39
Buddy Miles, Mercury SR 61280
m 31 NATURAL MAN . ... ... .. 5

Lou Rawls, MGM SE 4771
29 30 BLACK IVORY . . .. . .. ... .. 5

Wanda Robinson, Perception PLP 18

30 32 HOWLIN' WOLF LONDON SESSIONS . 5
Various Artists, Chess CH 60008
31 19 RAINBOW FUNK . . .. .. .. ... .. .. 11
Jr. Walker & the All Stars,
Soul S 732L (Motown)
32 34 GIVIN' IT BACK
Isley Bros., T- Neck NS 3008 (Buddah)
33 35 MAYBE TOMORROW .. .. . 24
Jackson 5, Motown MS 735
ﬂ — GREATEST HITS,VOL.2 ... .. ... 1
Four Tops, Motown M 740L
35 36 BLACK SEEDS KEEP ON GROWING = . 3
Main Ingredient, RCA LSP 4483
36 37 MORNING, NOON & THE NITE-LITERS 10
Nite-Liters, RCA LSP 4493
37 40 TO BE CONTINUED . 1333448
Isaac Hayes, EnTerpnse ENS 1014
(Stax/Volt)
38 38 WHERE I'M COMING FROM . .. ... .. 23
Stevie Wonder, Tamla TS 308 (Motown)
39 39 WECAMETOPLAY .. . ... ... .. 10
Persuasions, Capitol ST 791
40 41 ALL BY MYSELF .~ . .. ... . 22
Eddie Kendricks, Tamia TS 310 (Motown)
O o oneovozewroses 3
Smokey Robinson & the Miracles,
Tamla TS 312 L (Motown)
42 42 BEST OF KOOL & THE GANG . .. .. . .. 3
Delite DE 2009
43 44 VOLCANIC ACTION OF MY SOUL . .. .. 19
Ray Charles, ABC ABCS 726
44 46 THE FUZZ = .. . ... .. .. ..... 4
Calla SC 2001 (Roulette)
45 27 BEST OF TWO WORLDS . . ... . . .11
Soul Children, Stax STS 2043
Y — sur & e Famiy sTone's
GREATEST HITS . .. ... ... .. 34
Epic KE 30325 ((BS)
47 50 WORKIN' TOGETHER ... . ... .. .. . 46
Ike & Tina Turner, Liberty LST 7650
48 28 SECOND MOVEMENT . ... ... .. .. .. 18

Eddie Harris & Les McCann, Atlantic SD 1583

@ — GOIN' EAST . ... 1
Billy Paul, Philadeiphia international
Z 30550 (CBS)
@ — MacARTHUR PARK ... .. . .. 1

Four Tops, Motown AS 675

char(s
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THE HONEY CONES, upbeat soul trio who struck gold with “Want Ads”’
and “‘Stick Up,” cut a cake in honor of their third anniversary at a
recent press party at Shephard’s in N.Y. Otis Smith, Hot Wax president,

left, and Neil Bogart, president, Buddah Records, get in the picture.

Carolyn Willis.

28

The Honey Cones,

left to right, are: Edna Wright, Shellie Clark and

Letters To The Editor
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Of course, some agencies are
more appreciative of these facts
than others. Last year, we (WBRU-
FM) rejected a 52-week buy from
a large chewing gum company be-
cause their spots were incompatible
and they refused to allow us to
produce our own. This year, while
in Chicago at the Billboard Radio
Forum, we had a lengthy discussion
about this problem with Bob
Thomas and John Cox of Leo
Burnett, the Schlitz Beer agency.
We explained the problem of com-
mercial compatibility with the ex-
pectations of our specialized au-
dience and convinced them that
in the long run, the product and
the integrity of the station were
bound to suffer. They agreed to
allow us to produce our own
Schlitz commercials and, subject
to approval by the agency, use
them in place of the ones we
originally received.

At present, we are working with
a local rock group, “Cannabis,”
and with Bill Beardsworth and Russ
Martin of “Sunfire Sound.” These
people are donating their time and
talent to produce what we hope
will be a series of commercials
compatible with the progressive
rock format. Already, we have re-
ceived an inquiry from WBCN-FM
in Boston who expressed a willing-
ness to run whatever we come up
with. We’re sure that other pro-

gressive rock stations across the
country feel the same way and we
urge them to make their feelings
known to the agency. If they
would write to us at WBRU, we
will include all their comments
and criticisms in our presenta-
tion to Leo Burnett that will ac-
company the spots.

In all of our commercial an-
nouncements, we try for a calm,
informal and informative spot; we
don’t endorse the product, but just
serve as a clearing house of infor-
mation. Again, we are looking for
compatibility—the fluid integra-
tion of commercial announcements
into the overall flow of our pro-
gramming format. We feel that this
approach is not only easier to lis-
ten to but more effective. Someone
who has lived with “‘the hype” all
his life is able to recognize that
the agency and the advertiser don’t
respect him as an individual but
care only about his buying power—
as evidenced by the tone of the
commercial, the often extravagant
promises, and not so overt innuen-
does, (can toothpaste and deodor-
rant solve all of America’s prob-
lems—really?). We respect our
listeners, and hopefully they re-
spect us—we want to keep it that
way.

Moe Shore

Program Director

Vito Perillo

Sales Manager
WBRU-FM, Providence, R.1.

1971 Will Not Be
Vintage Tape 365

e Continued from page 22

and video components and systems,
to Instrument Systems Corp., which
owns Benjamin Electronic Sound,
which also sells hi fi and stereo
components and systems.

Diskers Re-Form

Record companies felt the pinch,
too. Several labels, like United Art-
ists and Capitol, consolidated tape
wings into record divisions in
belt-tightening procedures. Tape
merchandisers, like National Tape
Distributors, and duplicators, like
GRT, shuttered or consolidated
record divisions to emphasize other
areas of their businesses.

In the case of GRT, the com-
pany cut back to pre-1969 levels,
dumping all of its non-music ac-
tivities to regroup around GRT
Music Tapes, the prerecorded tape
division.

Other companies included in the
shake-out were the following:

—Berkey Photo sold Sentry In-

dustries back to its former owner.

—Viewlex closed Belle Wood
Corp., manufacturer of tape play-
ers, and sold its inventory to Cal-
ifornia Auto Radio.

—Hammond Organ Corp. sold
the assets of its Gibbs Special
Products Corp., also to California
Auto Radio.

—Certron sold, consolidated, or
phased out of rack jobbing, dis-
tributor, prerecorded tape and rec-
ord and plastics molding operations
to offset major losses.

In short, with the shake-out
about over, many feel 1972 could
be the start of something big.

Such talk may be the result of
momentary euphoria, of course, but
numerous industry chieftains, in
all phases of the tape business, are
convinced that at last there are
solid reasons for optimism.

There are problems, to be sure,
but they feel the consumer is
ready to fall into step and begin
spending enthusiastically.

UA Tape Wing Alive & Well
After Consolidation Move

® Continued from page 25

album. Much thought went into
the “Fiddler” twin-pak since UA
is also going into a selective re-
lease program on that format.

Because twin-paks never are big
sellers (there have been isolated
exceptions), UA is planning a
unique tape packaging concept for
two 3-LP packages being re-
leased in January, 1972.

Instead of twin-paks, the label
—tape wise—is releasing Vol. 1
and Vol. II at $7.98 each for
“Will the Circle Be Unbroken”
by the Nitty Gritty Dirt Band
and a second Vol. I and Vol. II
tape packages by Lenny Bruce.
The triple-album LPs will sell at
$11.98.

The company, which was
among the industry’s first labels to
introduce quadrasonic tape, is
now cautiously pursuing the four-
channel market. (Billboard, July
18, 1970.)

“We believe in the (four-channel)
concept,” Lipton said, “but we feel

OCTOBER 9,

it will take longer to develop.
There’s a noticeable lack of
players at retail.

Lipton is eager instead to talk
of the label’s blank cassette line,
which is being test marketed in
Dallas. According to Lipton, the
program is going well in Texas,
with plans to test market the line
in Los Angeles.

The cassettes are packaged in
a plastic album-type slip case, are
shrink-wrapped and have lubri-
cated stainless steel pins and roll-
ers. The line will be retailed at
$1.98 (C-60), $2.70 (C-90) and
$3.85 (C-120).

The line will be sold through
UA’s tape-record distributors and
is being manufactured by Liberty/
UA Tape Duplicating, of Omabha,
the company’s tape manufacturing-
duplicating wing.

UA’s Omaha facility has also
developed a hardware department,
selling 8-track and cassette pro-
fessional  equipment, including
winders, duplicators, loop-end
masters and run-in machinery.

1971, BILLBOARD



Country Music
CMA Deletes Comedy' Award;

Comedians’ Mentor Protests

NASHVILLE -— The “Best
Comedian” category has been
eliminated from this year’s Coun-
try Music Association awards com-
petition because of ‘“efforts to
improve the progiam and the
scarcity of nominees in the cate-
gory.”

A CMA spokesman said the de-
cision was made after those re-
sponsible for the show had sought
a shortening of the category list,

with additional production to im-
prove the programming, showcas-
ing the talent.

“When the group looked over
the categories, it was discovered
that the comedy section had, in
the past, had only a handful of
nominees, and there had been little
voter interest,” the spokesman
said. “Therefore, since a cut was
necessary, this was the logical
place.”

Music Chief Melds
With Radio TV-Group

NASHVILLE — Formation of
the Communications Arts Council
of Middle Tennessee has become
a reality.

The council, which will deeply
involve the entire music industry,
here, is an outgrowth of the Radio
and Television Council of Middle
Tennessee, headed by Mrs. Allen
Eskind.

Working with Tree Publications
president Jack Stapp and Bill Wil-
liams of Billboard, the council
worked in the background for
several weeks finding ways in
which the organization and the
music community could work to-
gether in mutual benefit. The
council now, among other things,
will aid the industry in any future
negotiations with the city govern-
ment, or on even broader scales.
The music industry will help in
the educational processes of the
city, and will undertake specific
programs for the council.

Paul Ruhle of WSIX Radio also

was a driving force in the forma-
tion. The suggestions drew unani-
mous concurrence from those in
attendance, who included repre-
sentatives of the radio and tele-
vision industry, civic clubs, so-
cial organizations, parent-teacher
groups, and political action com-
mittees.

This is considered a big step
forward in bringing about the
closest possible liaison involving
the industry and all facets of the
city itself.

The old council, which had been
in existence for more than two
decades, was instrumental in
bringing educational television to
Nashville, in upgrading the pro-
gramming of radio and television
stations, and in presenting awards
for excellence in all facets of
broadcasting. Whether the awards
program will be extended to the
music industry is not known at
this time.

Possible Legal Tiff Changes
‘Blue Boy’ to ‘Red Hot’' Label

NASHVILLE — The name of
the Blue Boy label has been
changed to Red Hot, primarily to
avoid any possible litigation.

Blue Boy, which has been in
business for some two years, was
told that the name was an in-
fringement on that registered title.

“Rather than go through liti-
gation, we decided to be as nice
about it as possible, and simply
change the name,” said Glen Hur-
ley, father of recording artist Jan
Hurley, who is with the label.

Miss Hurley, recently signed to
an exclusive booking contract by
the Wil-Helm Agency here, cur-

rently is appearing on an extended
date at the Tiger Room in Hous-
ton. Originally signed for four
weeks, the contract has been ex-
tended until January, with pro-
visions for her to fly out periodi-
cally for one-nighters.

With her are The Sounds Un-
limited, a group from the west
coast which appeared at the recent
Colorado Music Festival. A live
album of Miss Hurley has been
put together from that gathering,
and will be released soon on Red
Hot.

Miss Hurley’s additional ses-

sions are being recorded here.

5 B
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SONNY JAMES, second from left, shakes hands with Chic Hogan at
Sonny’s three day record breaking performance at the Western Wash-
ington State Fair. During the three days that James and his group
were the headliners at the nine day fair, 218,764 persons attended,
shattering the old three-day mark by more than 61,000. Looking on
at left is Bob Vincent, Mus-Art Corp. of America, and at far right, Pete
Logan, Rodeo announcer. James peiformed before capacity houses.

OCTOBER 9, 1971, BILLBOARD

A complaint had been voiced
by Jim Halsey, former board mem-
ber of CMA. about the elimina-
tion. Halsey manages Minnie Pearl
who had made almost no records
in recent years, Roy Clark who
is qualified in many categories,
Archie Campbell also multi-quali-
fied, and Grandpa Jones whose
records are mostly of a serious
nature.

Although each of these is an out-
standing comedy performer on
stage, recordings are given para-
mount consideration except in the
“Entertainer of the Year™ cate-
gory.

Halsey, insisting that “comedy
is an important element in any
country music presentation,”” called
the action ‘“short-sighted.”

The CMA has its fifth annual
awards show scheduled for Sun-
day (10), live from the stage of
the “Grand Ole Opry” House on
NBC-TV.

Clark, who will be a presenter.
is a current nominee in the “Best
Instrumentalist category.

Because of the large Ilist of
categories, there has been little
opportunity in the past to give
the talent performance time. This
year several production numbers,
featuring top artists, will be in-
serted. This is something the talent
also had requested.

SEVEN DISK JOCKEYS from Naskville stations christened a thrill ride
called The Disk Jockey for the $25 million Opryland USA complex
which is set for cpening next April. Originally known as the Drunken
Barrell, The Disk Jockey is the first ride named for a specific profes-
sion. From left to right are: Eddie Parker, WLAC; Jim Black, WWGM;
Doug Dickens, WSIX; Spence Culderson, WAGG; Gary Collins, WKDA;
Russ Spooner, WMAK, and Chuck McCartney, WKDA-FM. The girls

are members of the Opryland staff.

New Country Chief
For Lowery Group

ATLANTA — Bill Lowery has
announced the appointment of
Hugh Jarrett to the position of
special representative to the Low-
ery Group of Music Publishing
Companies.

Jarrett's duties will involve em-
phasis on activities in the country

Nashville Scene

Opryland has some spectacular
plans in the works, even for visit-
ing disk jockeys. Among them, a
studio, with artists available, to
do remote interviews and to take
them back home. Talent would be
there on a regular basis. . . .
RCA’s George Hamilton IV spends
October in London taping still
another television series. His first
made its debut on BBC-TV last
year and was so successful it was
renewed with an expanded budget.
Guests include Roy Orbison, Bill
Anderson, John D. Loudermilk,
Jeannie C. Riley, Tompall and the
Glasers and several British coun-
try artists. The new series will be
filmed in a large Elizabethan barn
just outside London. . . . Top
Billing reports a notable increase
in booking over a year ago. Tandy
Rice is now president. . . . Del
Reeves has added some instru-
mentation to his diversified act.
He’s playing a little fiddle him-
self, as do such artists as Sonny
James and Merle Haggard. .
Tommy Overstreet is the latest
to purchase a new bus with all of
the comforts of home. Clyde Beav-
ers also has one. . . . Richard Law
and his group, the Nashville Sound
70’s, have cut a new album with
The Gems, the group belonging
to Jim Ed Brown, and it’s on
Camden. It's a great blending. . . .
New artists released on the Prin-
cess label are Vivian Bell, Bill
Ray, Ed Davis, Marshall Coiner
and Chuck Love. . . . Dick Shuey
has signed a long term agreement
with the Bruce Rohrbach company
of Harrisburg, Pa., for exclusive
booking commitments. . . . Bob
Thompson, SESAC’s man in Nash-
ville, has announced the signing
of Glenn Ray to a songwriter’s
contract. His compositions will be
published by Contention Music,
owned by competent Ted Harris.
Ray was former lead voice of the
Pozo Seco Singers. . . . The Ethel
Delaney fan club has been moved
to Box 655, Hudson, Ohio. . . .
Bobby Bare is off on a tour of
Alaska and Washington. . . . RCA
donated its original Studio B con-
sole to the Country Music Hall
of Fame in recent ceremonies in
Nashville. The console had been

used by RCA for two decades. . . .
Marve Hoerner of Triple T pro-
mottons, sings the praises of Gor-
don Kellar of WSDR Radio, Ster-
ling, 1ll. He says Kellar has been
instrumental in getting country
music aired in that region, and it
may be expanding. . . . Jerry Fos-
ter keeps right on scoring. Not
only has he written more hit tunes
for Jerry Lee Lewis, Roy Drusky,
Lynn Anderson and others, but
now has his first Mercury release.
It’s a song he wrote with Bill Rice.
. . . Bob Yarbrough, a Sugar Hiil
artist, has signed a booking con-
tract with Larry Hart at Wil-Helm.
... It was several years ago when

(Continued on page 31)

music field, in which the Lowery
firms long have been active.

Since 1962, however, the Low-
ery Group has concentrated on
pop and rock. The addition of
Jarrett marks an increased em-
phasis on country music by the
Atlanta complex. At present, the
Lowery Group has three songs
in the Billboard country charts,
by Lynn Anderson, Ferlin Husky
and Freddy Weller.

In the new position, Jarrett will
coordinate country promotion, in-
vestigate and exploit independent
country production opportunities,
handle the placement of masters
on both pop and country product,
and additionally serve as the pub-
lisher's representative responsible
for placing songs with artists and
producers in all musical fields.

Jarrett, who grew up in Nash-
ville, sang with the Jordanaires on
the “Grand Ole Opry,” and also
cut records and did movie tracks.
While working as a disk jockey,
he became an air personality. He
then worked the Atlanta markets
with WPLC, and WFOM Marietta,
Ga. Later he spent considerable
time on the West Coast as a re-
cording artist, disk jockey (KBBQ),
and a tour with Elvis Presley as

(Continued on page 31)

Talent Bookers Reactivate
Association; Set Buyers’ Fete

NASHVILLE — Reactivation of
the Nashville Association of Tal-
ent Directors (see Billboard, Sept.
25) has been brought about offi-
cially.

Representatives from virtually
every talent agercy in the city
attended a meeting, called by Top
Billing president Tandy Rice.

Rice was elected president of the
organization for the coming year,
with other officers to be appointed
by him.

Once an active and forceful
organization, NATD had been dor-
mant for the three years pre-
ceeding its reactivation.

On Oct. 11, NATD members
will help kick off convention week
by hosting a cocktail party for
some 30 nationwide promoters of
Country Music Shows.

New goals and new methods of
accomplishing the goals will be
established at regular bi-monthly
meetings of the association.

Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

“A LETTER EDGED IN BLACK”
TINY TIM — VicTim Records

Records

Mansion

Album of the Week

Brite Star’s Pick Hits

“Thanks To Rumors’’—Sue Thompson—Hickory
“Here Comes Honey Again’’—Sonny James—Capitol
“For The Good Times'"'—Toni Lee Wright—Nu-Top
““Maybe’s and Don’ts—Larry Dale Moore—Music Towne
“By My Sid2""—Carlos Wayne—Music Towne

“You're The Greatest’’—Eddie Basgall Band—Mountain

“Lay It On Me Lightly Friend”—Lee Shipman—Cee Bee
‘“Your Heart Has Already Told me Goodbye’’—Dave Smith—

“This Girl”—Earl Connelly——Maycon Records

Mr. Hilibilly Heaven—Hal Southern—Ivory Records

TFor Promotion, Distribution, Deejay Coverage, Press Release Service, Major label
Contracts, Movie Promotion see Brite-Star's Ad in Billboard’s Class. Mart Today;
SEND YOUR RECORDS FOR REVIEW TQ: Brite-Star Promotions, 728 16th Avenue
'South, Nashville. Tenn. 37203. (615) 244-4064.

SUH Yoid S.Je)S oylig

Brite Star’s Pick Hits . . . Brite Star’s Pick Hits . . .




YOU CAUSED US TO
FLIP DAVID HOUSTON'S
NEW SINGLE.

“MAIDEN'S PRAYER'....»
IS NOW THE “A” SIDE.

BY DAVID HOUSTON.
ON EPIC RECORDS.

Billboard

Billboard SPECIAL SURVEY For Week Ending 10/9/71

ry Singles

% STAR Performer—LP’s registering greatest proporfionate upward progress this week.

This  Last  TITLE—Artist, Label & Number Weeks on This  Last  TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart
1 1 EASY LOVING o 14 38 40 LOVING HER WAS EASIER (Than
Freddie Hart, Capitol 3115 Any‘thmg I'll Ever Do Again) o 10
(Blue Book, BMI) Roger Miller, Mercury 73230
2 3 I'D RATHER BE SORRY 10 (Combire, BMI) ,
Ray Price, Columbia 4-45425 39 34 THERE MUST BE MORE TOQ LIFE (Than
(Buckhorn, BMI) Growing 0Id)/FIRE HYDRANT #79 .12
3 4 HOW CAN | UNLOVE YOU .. . 8 Jack Blanchard & Misty Morgan,
i 5 M 615-0031 (Hall-Cl t/Birdwalk,
o, e I RESNE AL Hol LCrementy Birdwalkc, B -
8 ROLLIN' IN MY SWEET BABY’S ARMS 6 40 43 THE NIGHT MISS NANCY ANN’'S HOTEL
ﬁ Buck Owens & the Buckaroos, FOR SINGLE GIRLS BURNED DOWN .. 7
Capitol 3164 (Blue Book, BMI) Tex Willifanc\s, hMongTem 8503 (CBS)
5 2 THE YEAR THAT CLAYTON DELANEY o=t ek B
DIED . ... 14 41 23 PMJUSTME ... . ... . . . .. ... 16
Tom T. Hall, Mercury 73221 ) Charley Pride, RCA Victor 47-9996
(Newkeys, BM) (Tree, BMI)
6 6 | DON'T KNOW YOU (Anymore) = .. 4 Q 47 ANOTHER NIGHT OF LOVE .......... 3
Freddie Weller, Columbia 4-45451
ggﬂr:gnd%\;ir;ﬂm,ce?ol51&3’)?7 (Earamonnt) (Yrgunlge Wo?lde/rCen&rurgta“:/Equinox, BMI)
7 5 QUITS 12 Q 48 EARLY MORNING SUNSHINE . .. . 2
gl” Anderson, Decca 32850 (MCA) Marty Robbins, Columbia 4-45442
(Stallion, BMI) (Mariposa, BMI)
8 7 YOU'RE LOOKING AT COUNTRY 11 44 33 GOOD ENOUGH T(IJ BE YOUR WIFE .|.15
' J ie C. Riley, Plantati 75 (SSS Int’l.
(Surerfire! iy " 32651 (MR BewinMills, Récap) o 7> (858 1t
45 46 OPEN UP THE BOOK .. . .
ﬁ 13 f)la.te A&QLY’AG,&:!:U,'Y' 73225 9 Ferlin Husky, Capitol 3165 (Lowery, BMI)
(Ecelly BH) 46 49 CHARLOTTE FEVER ... . 4
10 10 PITTY, PITTY, PATTER . . .. 13 Kenny Price, RCA 48-1015
Susan Raye, Capftol 3129 (Blue Book, BMI) (Window, BMI)
11 9 LEAVIN' AND SAYIN' GOODBYE . . 10 47 41 DONT LET HIM MAKE A MEMORY
Faron Young, Mercury 73220 (Tree, BMI) (B)lIJIT 9VFH!WE L el S . 12
f,
12 12 CEDARTOWN, GEORGIA . 10 (Hill & Range/S-P-R, BMI)
(e g™ IREBTBlicic WSO m 53 ILL FOLLOW YOU (Up to Our Cloud) . 2
George lones, Musicor 1446 (Glad, BMI)
) v oBEAUMEQUERR 7 49 31 SOMEDAY WE'LL LOOK BACK . ... 15
goner, RCA 47-9996 L
(Tree, BMI) Merle Haggard & the Strangers, Capitol
3112 (Blue Book, BMI[)
14 11 BRAND NEW MISTER ME ... ... A1 @ 57 WE'VE GOT EVERYTHING BUT LOVE .. 2
Mel Tillis & the Statesiders, MGM 14275 David Houston & Barbara Mandrell,
(Sawgrass, BMI) Epic 5-10779 (CBS) (Algee, BMI)
15 15 PICTURES = . . .. . .. . .. .. 8 51 52 SIX WEEKS EVERY SUMMER
Statler Brothers, Mercury 73229 (Christmas Every Other Year) . . . 5
(House of Cash, BMI) Dottie West, RCA 48-1012 (Con Brio, BMI)
16 14 GOOD LOVIN’ (Makes It Right) ... . .13 52 54 HONKY TONK STARDUST COWBOY .= 5
Tammy Wynette, Epic 5-10759 (CBS) Bill Rice, Capitol 3156
(Algee, BMI) (Jack & Bill, ASCAP)
53 56 | WANNA BE LOVED COMPLETELY = 7
ﬁ & '}o?]n':EEgS'Tho&wgﬁgvca}{e}; """"" ® Warner Mack, Decca 32858 (MCA)
Columbia 4-45431 (Henson, SESAC) (Pageboy, SESAC)
18 18 MARKOFAMEEL .. .. ... . 13 S 30 THE THRAFArSUS LIGRIHER - 4
Fcank Tlhosmpson,BI[erI; 17385 (Paramount) Hickory 1607 (Acuff-Rose, BI(’\I)
entral Songs,
55 55 WEST TEXAS HIGHWAY | ... 4
19 19 AFTER ALL THEY USED TO George Hamiltor IV, RCA 74-0531
BELONG TOME .. . .. . .. 8 (Wren/Heavy, BM1)
Hank Williams Jr., MGM 14277 56 59 FOR THE KIDS == P &
(williams Jr., BMI) Sammi Smith, Mega 615-0039
@ 27 I'M GONNA ACT RIGHT ... ... . 6 (Evil Eye, BMI)
Nat Stuckey, RCA 48-1010 ﬁ — SHE'S ALL | GOT
(Cedarwood, BMI) fjohnnyWF’_‘Ialychec/kl,E Ep]ilc 5-10;/?AS|)(CBS)
21 22 IPSASINTOTELLALIE .. 9 Rl
Slim Whitman, United Arfists 50806 58 63 ?S‘NMT E'a’:?nﬁ yhgr:”;%s ONME . . 5
(Bregman, Vocco, Conn, ASCAP) (Rose Bridge,’ M)
@ 32 RINGS ... o .13 59 65 SNAP YOUR FINGERS . 2
{;"(S"Aga']'u&;”"EanglfsegM?)""he’sl Dick Curless, Capitol 3182 (Rose, BMI)
4 @ 70 HOME SWEET HOME/MAIDEN'S
Q 29 KO-KO JOE _ 5 PRAVER .. 3
Jerry Reed, RCA 481011 (Vector BMI) David Houston, EDIC 5. 10778 (CBS
24 16 WHEN HE WALKS ON YOU (Rlgee/Tree, BMI)
(Like You Have Walked On Me) . . 12 61 61 COUNTRY GIRL WITH HOT PANTS ON 8
Jerry Lee Lewis, Mercury 73227 Leona Williams, Hickory 1606
(Blue Crest/Hill & Range, BMI) (Milene, ASCAP)
25 25 BACK THEN .. ... . .. ... ... . .. 10 62 72 SHE'S LEAVING
Wanda Jackson, Capitol 3143 (Bonnie, Please Don't Go) = . . . ..
(Duchess, BMI) Jim Ed Brown, RCA 74-0509 (Tree, BMI)
26 26 THE MORNING AFTER =~ . 8 63 — DIS-SATISFIED ... . .
Jerry Wallace, Decca 32859 (MCA) Bill Anderson & Jan Howard, Decca 32877
(4 Star, BMI) (MCA) (Stallion, BMI)
27 20 HERE | GO AGAIN .. .. . . . 14 64 64 MUDDY BOTTOM =
Bobby Wright, Decca 32839 (MCA) Osborne Brothers, Decca 32864 (MCA)
(Contention, SESAC) (House of Bryant, BMI)
28 28 LOVE'S OLD SONG =~ .. . . . 10 65 67 ALLIEVERNEEDISYOU . .. . 2
Barbara Fairchild, Columbla 445422 Ray Sanders, United Artists 50827
@ (Duchess, BMI) (United Artists/Racer, ASCAP)
51 HERE COMES MY HONEY AGAIN ... .. 2 66 62 MAY OLD AQUAINTANCE BE FORGOT 6
Sonny James, Capitol 3174 (Marson, BMI) Compton Brothers, Dot 17391 (Paramount)
m 42 NEVER ENDING SONG OF LOVE 4 {Biofhey Two, ASCAR)
Dickie Lee, RCA 48-1013 (Metric, -BMI) 67 69 HOLD ON TO MY UNCHANGING LOVE 4
Q 58 LEAD MEON ) 2 Jeanne Pruitt, Decca 32857 (MCA)
Conway Twitty & Loretta Lyn (Moss-Rose, BMI)
Decca 32873 (MCA) (Shade Tree, BMI) 68 66 | WILL DRINK YOUR WINE = =
32 24 WONDER WHAT SHE'LL THINK Buddy Alan, Capitol 3146 (Blue Book, BMI)
ABOUT ME LEAVING = = . . 13 69 60 WHAT A DREAM . bt 9. &S
Conway Twitty, Decca 32842 (MCA) Conway Twitty, MGM ]4274
(Blue Book, BMI) (Berkshire, BMI)
33 37 HANGING OVERME .. . . . . 6 m — HITCHIN’ A RIDE 1
Jack Greene, Decca 32863 (MCA) Jack Reno, Target 00137 (Intune BMI)
(Tree, BMI) 71 71 HELLO LITTLE ROCK . = ———
34 36 RED DOOR . ) ... 5 Wynn Stewart, Capito} 3157
Carl Smith, Columbia 4-45436 (Sawgrass, BMI)
(Acuff-Rose, BMI) w — BABY, I'M YOURS == == e ¥}
35 35 IF YOU THINK IT'S ALL RIGHT .. ... 9 Jody Miller, Epic 5-10785 (CBS)
Johnny Carver, Epic 5-10760 (CBS) (Blackwood, BMI)
(Green Grass, BMI) 73 73 WHEN YOU'RE TWENTY-ONE .. . 4
36 30 IFTHIS IS QUR LAST TIME .. ... . 10 Claude King, Columbia 4-45441
Brenda Lee, Decca 32484 (MCA) (Dejab, BMI)
(Blue Crest, BMI) 74 74 MOUNTAIN WOMAN ... . . .
37 38 A SONG TO MAMA . .6 Harold Lee, Cartwheel 198 (Tree BMI)
Carter Family, Columbia 4-45428 75 68 SHORT & SWEET . .. .= 3
(House of Cash/0ak Valley, BMI) Bobby Bare, Mercury 73236 (Return, BMI)
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Billboard

Billboard SPECIAL SURVEY
or Week Ending 10/9/71

ry LPs

% STAR Performer—LP’s registering proportionate upward progress this week.

Week Wieck
1 1
2 3
3 2
4 4
5 6
6 5
ﬁ 13
ﬁ 14
ﬁ 13
19 10
11 7
12 8
13 11
m 17
15 15
16 16
17 9
18 20
19 19
20 21
21 2
Q 33
23 12
24 24
25 25
2% 23
21 27
28 30
29 29
30 26
31 31
m =
33 37
34 35
35 36
36 32
37 40
38 42
39 28
40 41
41 43
m _
m _
44 34
45 45

TITLE—Artist, Label & Weeks on
Number (Distributing Label} Chart
YOU'RE MY MAN . 12
Lynn Anderson, Columbia C 30793

I'M JUST ME . 13
Charley Pride, RCA LSP 456)

| WON'T MENTION IT AGAIN ....18
Ray Price, Columbia G 30510

SOMEDAY WE'LL LOOK BACK ... 6
Merle Haggard & the Strangers, Capito! ST 835

TAMMY'S GREATEST HITS, VOL. 2 . SEEX 6
Tammy Wynette Epic E 30733 (CBS)

| WONDER WHAT SHE'LL THINK ABOUT ME LEAVING .. 6

Conway Twitly, Decca DL 75292 (MCA)

KO-KO JOE o 4
Jerry Reed, RCA LSP 45%%

EASY LOVING . . . 03
Freddie Hart, Capitol ST 833

PITTY, PITTY, PATTER . : b .6
Susan Raye, Capitol ST 30z

BEST OF PORTER WAGONER & DOLLY PARTON . 11
RCA LSP 4556

A MAN IN BLACK . o RS ¥
Johnny Cash, Columbia C 30440

THE LAST TIME | SAW HER o B EE - - 11
Glen Campbell, Capitol SV 733

POEMS, PRAYERS & PROMISES . . B 15
John Denver, RCA LSP 449%

{N SEARCH OF A SONG N, . . .. 4
Tom T. Hall, Mercury SR 61350

TODAY . - -
Marty Robbins, Columbia C 30816

HE'S SO FINE e 3 3 7
Jody Miller, Epic E 30659 (CBS)

THE SENSATIONAL SONNY JAMES ... 10
Capitol ST 804

ROSE GARDEN o A .42
Lynn Anderson, Columbia 30411

WHEN YOU'RE HOT, YOU'RE HOT . 24
Jerry Reed, RCA Victor LSP 4506

PICTURES OF MOMENTS T0 REMEMBER 8
Statler Brothers, Mercury SE 61349

DAVID HOUSTON'S GREATEST HITS, VOL. 2 w413
Epic E 306072

LIVE AT THE SAM HOUSTON COLISEUM .. 4
Mel Tillis, MGM SE 4788

RUBY e - A- 3% - 313
Buck Owens & the Buckaroes, Capitol ST 795

WELCOME TO MY WORLD. " . 11
Eddy Arnold, RCA LSP £57)

HAG .26
Merle Haggard, Capitol ST 275

I'VE GOT A RIGHT TO CRY . o ... 8
Hank Williams Jr., MGM SE 4774

WILL THE REAL DAVE CUDLEY PLEASE SING. . . 3
Mercury SR 61351

SUPER COUNTRY - .4
Danny Davis & the Nashville Brass, RCA LSP 4571

THE INCREDIBLE ROY CLARK o o013
Dot DOS 25990 (Paramcurt}

SONGS OF LEON PAYNE . ¥ . ... 4
George Jones, Musicor MS& 3204

GLEN CAMPBELL'S GREATEST HITS serwEw 3 w2l
Capitol SW 752

HELP ME MAKE IT THROUGH THE NIGHT o 31
Sammi Smith, Mega M31 1000

FOR THE GOOD TIMES . S........58
Ray Price, Columbia KC 30160

JEANNIE C. RILEY'S GREATEST HITS B e - N2
Plantation PLP 13 (SSS Int‘l)

| WANNA BE FREE . - .18
Loretta Lynn, Decca DL 75282 (MCA)

TOUCHING HOME ! . .16
Jerry Lee Lewis, Mercury 5R 61343

FROM ME TO YOU . . ms - 3B . 37
Charley Pride, RCA Viztar LSP 4468

CEDARTOWN, GEORGIA . .5
Waylon Jennings, RCA LSP 4567

LONESOME N - .9
Sammi Smith, Mega M31-1007

DID YOU THINK TO PRAY . .25
Charley Pride, RCA Victor LSP 4513

GWEN (Congratulaticns) o012
Tommy Overstreet, Dot DOS 25992 (Paramount)

ME & BOBBY McGEE 1
Kris Kristofferson, Monument Z 30817 (CBS)
SILVER-TONGUED DEVIL & | S o1
Kris Kristofferson, Monument Z 30679 (CBS)

SINGS “LEAVIN’ AND SAYIN' GOODBYE" » .9
Faron Young, Mercury ST 61354

CHIP 'N DALE'S PLACE . o 2

(laude King, Columbia € 30804

Countrg Music
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BUZZ CASON, left, president of
Creative Sound Studios, stands in
front of the studio entrance with
Stan Hitchcock, center, and Don
Lewis, president of Caprice Rec-
ords. Caprice, a new label, pur-
chased a GRT master of Hitch-
cock, and it is one of the first
releases.

Caprice Issues
2 Country Disks

NASHVILLE—Caprice Records,
newly formed label, has released
its first two singles, both geared
basically to the country muarket.

One of them is by Stan Hitch-
cock, “The Light of Love,” which
was rccorded originally for re-
lease on GRT. Caprice purchased
the master.

The song was written by Don
lewis, president of Caprice, ar-
ranged by Bill Justis, and pro-
duced by Tommy Allsup.

The publisher 1s Buzz Cason
Publications (ASCAP), and the
Caprice recordings are being done
at Creative Workshop, the studio
built by Cason.

The other release is “One Way
Ticket to Dallas,” by Randy Col-
lier of Mobile, Ala. It was pro-
duced by Lewis at Creative Work-
shop.

Caprice will release a limited
group of records, including a
series of singles by major country
artists.

Nashville

Scene

e Continued from page 29

Dolly Parton and her uncle, Bill
Owens, wrote “Put It Off Until
Tomorrow.” [t was one of her
first songs, and she sang harmony
on the Bill Phillips version on
Decca. Since then it’s been re-
corded by more than two dozen
artists. Now Vince Akers has cut
a country-pop version for Royal
Amecrican. . . . David Rogers is
back on the fair trail, playing
them right to its conclusion. His
new album on Columbia is due
out immediately. . . . Johnny
Bench has joined a list of top
talent who will play in the Buck
Owens Pro-Celebrity Golf tourna-
ment in Bakersfield Nov. 1-2. Buck
has lined up some of the biggest
names in the business. . . . Kevin
Eggers, president of Poppy Rec-
ords, flew into Nashville for talks
with Jack Clement about the forth-
coming Doc Watson sessions. Cle-
ment will produce them. . . . Linda
Flanagan has joined the Clyde
Beavers show, working in several
capacities. . . . The big Ohio Coun-
try and  Western  Association
Awards Banquet will be held Oct.
7 at the Licking Valley High
School in Hanover, O. All the
Ohio people who contributed to
country music will be honored.

Lowery Group
» Continued from page 29

master of ceremonies. He also
formed the Hugh Jarrett Singers.
Now back in Atlanta, Jarrett is
a newly eclected member of the
board of governors for NARAS.

BECAUSE

bob

yarLrougln’s

Hit Single

“You're Just More a Woman'
(12 weeks in Billboard's C&W Charts)

SUGARHILL RECORDS
Thought an Album

HGAR L

. » . and from fhat album they
thought a new Single was due.

“because goc[

made you

v 9

mine
SH-016

Both Songs Published by
SUE-MIRL MUSIC (ASCAP)

806 16th Avenue So.
Nashville, Tenn. 37203

lf you don't have if, please wrife.
Exclusively on/Sugar Hill Records
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Gospel Music

Two Protestant Sects Join to
Use Music to Assist Indigent

It wasn’t intended as an ecumen-
ical movement, but it may result
in the greatest one yet.

This is the case with two organ-
izations in the religious field, both
of whom have turned to music as
a means of reaching the poor and
downtrodden in one area, and
youth in another.

The organizations involved are
Presbyterian Appalamian Broad-
casting Council, and Trafco, the
television-radio arm of the Metho-
dist Church.

The movement began, unknow-
ingly., with the placement of a
broadcast ministry in Maryville,
Tenn., with three Presbyterian
churches joining resources to carry
a message through the six states
designated as Appalachia. The
United Presbyterian Church, the
Presbyterian Church, U.S., and the
Cumberland Presbyterian Church
established a group to serve as the
Presbyterian Appalachian Broad-
casting Council (PABC). They be-
gan an experimentation program
with various forms of radio and
TV materials. One of the steps
was an attempt to give positive
stance and theological content to
gospel music through an album
by the Revelers Quartet, composed
mostly of selections from a church
hymnal. Another was an album of
36 spots presented by Archie
Campbell.

Then funds dwindled, and the
organization almost became ex-
tinct. But the offices were moved
from Maryville to Raleigh, N.C.,
where two men, Ted Daniels and
Bill Wolfe, donated their services
to keep the project alive. Billy
Edd Wheeler gave the Council two
of his songs that had particular
Christian significance. They met
with outstanding success. Another
project was a series of spots by
Ernie Ford.

From Raleigh, Wolfe moved to
Huntington, W. Va., and carried
on. Finally, the move was made
to Nashville. That's when ecume-
nism really set in.

“The move to Nashville was
logical,” Wolfe said. “To get done
what we had to do, it was neces-
sary to move to where the artists
are located and the facilities are
available.”

PABC now goes into 440 broad-
cast stations in the Appalachian
area, and is spreading to other
parts of the nation.

“We are trying to tell these peo-
ple that life is worth something
now, to get-away from the pie-in-
the-sky attitude that someday
things will change.,” Wolfe said.
“We are asking them to help
change the world around them, to
work together, that even the
churches must work together. We
hope to reach the young, urge
them to use their abilities, and to
give them some faith in them-
selves.

RCA Helps Out

RCA, to cooperate with this
group, has furnished a new record-
ing of Archie Campbell's “Didn't
He Shine” to each of the stations
serviced. Accompanying it is an
interview with Campbell.

While in Huntington, Wolfe
formed Relay Productions, a firm
which produced the various shows
and spots and records for PABC.
He also moved it to Nashville, and
it has now established headquar-
ters at the Methodist Book Pub-
lishing house. This production
firm, through the Methodist
Church, is providing a cassette ser-
vice for youth groups, and pub-
lishing a music magazine on their
behalf.

The “Young Culture Lifetime
Cassette Service” actually has be-
come a division of the United
Methodist Board of Education. On
these cassette tapes, selected tunes
listed in the “"Hot 100” are inter-
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spersed with what major artists
in the music world have to say
about life in general. The cassettes
contain interviews, messages, and
music. Since the cassettes are sold
($5.25). everyone involved will be
paid.

Produced in Nashville, the
Young Culture Lifetime Cassettes
are issued in a series of nine tapes
over a l2-month period. The first
series begins next month.

The one-sheet publication, pro-
duced by Relay Productions, deals
with contemporary records, point-
ing out those which are some sort

of value for the young. Among
those promoted in the current
issue are by George Harrison,
Paul Stookey, Joan Baez, Alex
Harvey, Anne Murray, the Free
Movement, Johnny Rivers, Mer-
rilee Rush, Cat Stevens, Jethro
Tull, Ray Stevens, Brook Benton,
the Main Ingredient, The Guess
Who, Dionne Warwick, John Den-
ver, Kenny Rogers and the First
Addition, John Lombardo, Yukon,
the Mills Brothers, Jose Feliciano,
Jeanie Greene, Solomon Burke,
Lloyd Price, anad Billy Edd
Wheeler.

GMA Roles Swell;
Adds Youth' Sector

For the first time in its seven-
year history, the Gospel Music
Association will have a category
for the young this year—the very
young.

The GMA board of directors,
which has double representation in
all categories, is adding a special
“Youth Category.” The youngsters,
whose ages may range from 12 to
24, will have equal voice with
their seniors.

“The young people themselves
requested this division, as they
would like a voice in the business
of GMA,” said Les Beasley, presi-
dent of the organization for the
past year.

In its appeal to youth, GMA
may be opening even more new
avenues for membership, some-
thing the organization has been
doing since its inception. There
is even a general membership cate-
gory, relegated to the fans. It may
be the only board of its kind in

the world in which consumers
have an active voice.

When GMA was formed in
1954 it had 150 members, virtually
all of them from the participating
quartets. A year ago, membership
totaled less than 2,000. During this
year it soared past the 3,000 mark.

The GMA offices also have ex-
panded during this last 12 months.
The organization moved from a
small one-and-a-half room second
floor space into its own building,
the former offices of the Bob
Neal Agency.

The staff has grown as well
Mrs. Norma Boyd, a strong, driv-
ing force in the association, re-
mains executive secretary. Edward
W. Allen, a professional news-
paperman, was retained on a full-
time basis to publish “Good
News,” the organization's publi-
cation. Mrs. Vicki Herman was
added to the staff as receptionist,
and Mrs. Cynthia London is a
part-time employee.

Gospel Music Publishers Push
Sacred Diskers for Royalties

There long have been some
troubled waters between publishers
of gospel songs and some of the
record labels. Now those waters
may be muddied.

At noon on Oct. § (Tuesday),
there will be a meeting of the
Gospel Music Association’s Board.
The following morning there will
be a gathering of the United Gos-
pel Music Publishers Association.
There may be fireworks at both
gatherings. There also may be
attorneys and auditors at one.

After years of frustration, the
publishers of gospel music are
asking a natural question, and they
want an answer. The question:
why are no royalties paid to the
publishers and writers?

This has been a burning ques-
tion for all these years. Now the
publishers, incensed over the years
of being ignored, are planning to
file a series of lawsuits, bringing
auditors into the offices of the
manufacturers to find out what's
been going on.

The major labels, of course. are
not involved. When RCA, Colum-
bia, Capitol or Decca do a gospel
song, there is no question about
royalties. They have always been
paid. Word Records of Waco has
been paying royalties for some
time. Many others have not.

A spokesman for the group said
many of the labels have never
paid a cent. Most of their albums
are not sold through distributors,
but at personal appearances. The
manufacturers (some of them) have
claimed that all of their records
are sold to the groups “for pro-
motional purposes,” thus requir-
ing no royalty payment from the

dollar or so they get for the rec-
ord. The groups, in turn, sell
them for any price they so desire,
and pocket the proceeds. A man-
ufacturer may, if he so desires,
sell as many of these “promotion-
al” copies as he wishes. The groups
have to account to no one for
sales.

One gospel song, sung some
time back by Johnny Cash on
Columbia, brought heavy royalty
payments to the publisher. The
same song, recorded by several
other artists on gospel labels, has
brought absolutely nothing to the
writer or publisher.

Complicating the problem is
that many members of the pub-
lisher organizations wear two hats.
They also manufacture the records
in question. Thus, they will be
sitting with the lawyers and ac-
countants in the meeting, and may
be facing the same people a few
days later with an audit in their
offices. It is, to put it lightly, a
sticky situation.

Labels which do have normal
distribution outlets also are upset
over the continued practice of
“selling from the back of the
bus,” or making a post-concert
pitch from the lobby. Thus they
are reluctant to sell volumes of
promotional copies. They have
found that a group can come into
a city and undersell the record re-
tailer, who is thus stuck with a
huge inventory. The major labels
consequently restrict the number
of promotional copies sold. Again.
not so with some of the others.

Whether the meetings this week
will produce results is a difficult
matter to predict. Nonetheless, the

1200 Cast Ballots in
3rd Dove Awards Fete

A contest for a name, and then
a search for a symbol, and then
the actuality of honors. This was
the continuity of events leading
to the Dove Awards to be made
this week at the Gospel Quartet
Convention.

The dove is the symbol of peace,
and peace is the byword of Chris-
tianity, and since the gospel singers
of America (and elsewhere) are
the musical messengers of the
Christian world, it is only natural
that all of this tied together. The
Dove Award, thus, is the honor
for excellence in the gospel field.

These Doves will be presented
during the third annual awards
banquet of the Gospel Music Asso-
ciation next Saturday (9) on the
Plaza next to the Municipal Audi-
torium in Nashville.

The Gospel Music Assn. at the
same time will name two artists
to be enshrined in the organiza-

tion’s Hall of Fame, so far just a
plan on paper, but eventually a
Nashville-based structure. One each
will be selected from the living
and the deceased categories.

Plans for a Hall of Fame build-
ing already have been discussed.
and the site is now the only deci-
sion remaining.

Nominees for the Hall of Fame
are Lee Roy Abernathy, James
Blackwood Sr., Albert Brumley,
Brock Speer and (Pappy) Jim
Waites. The deceased nominees
ironically pit husband and wife
against each other. Both Tom
(Dad) and Lena (Mom) Brock
Speer are both nominees. So. for
that matter, are Frank Stamps and
Virgil Oliver Stamps, who were
brothers. The fifth nominee in this
category is James D. Vaughn.

With more than 3,000 eligible to
vote in the final balloting, nearly
1,200 cast ballots.

Final Nominations For
The 1971 Dove Awards

BEST GOSPEL
INSTRUMENTALISTS

Billy Blackwood
Tony Brown
Duke Dumas
Dwayne Friend
Henry Slaughter

BEST GOSPEL
RECORD ALBUM COVER
PHOTO AND COVER ART

My God and I (Blackwood
Brothers) Webb Studios

Sheltered in the Arms of God
(Blackwood Brothers) Mark
Trimble

Gospel Is Alive and Well
(Imperials Grine—New World)

International (Oak Ridge Boys)
Grine-New World

The King Is Coming (Speer
Family) Grine

BEST GRAPHIC LAYOUT AND

DESIGN OF A GOSPEL

RECORD COVER

Amazing Grace (Blackwood
Brothers) Frank Mulvey

Sheltered in the Arms of God
(Blackwood Brothers) Joseph
Stelmack

Gospel Is Alive and Well
(Imperials) McConnell

International (Oak Ridge Boys)
McConnell

The King Is Coming (Speer
Family) McConnell

BEST BACKLINER NOTES OF

A GOSPEL RECORD ALBUM

Amazing Grace (Blackwood
Brothers) Ed Lawson

My God and I (Blackwood
Brothers) Charles Monk

Sheltered in the Arms of God
(Blackwood Brothers) Mort
Goode

Gospel Is Alive and Well
(Imperials) Bob Benson

The King Is Coming (Speer
Family Bob Benson

BEST GOSPEL

TELEVISION PROGRAM

America Sings (Thrasher
Brothers)

Gospel Singing Jubilee (Dixie
Echoes, Florida Boys, Happy
Goodman Family, Steve Sanders)

Gospel Singing Caravan (LeFevres,
Speers)

Make a Joyful Noise (Johnny
Cash)

It's Happening (Oak Ridge Boys)

GOSPEL DISC JOCKEY
OF THE YEAR

Jan Cain

Sid Hughes
Tillie Lowery
James Sego
1.C. Whitfield

lawsuits have been seriously
threatened. and there may be an
entire new concept in the field
of gospel sales.

GOSPEL SONGWRITER OF
THE YEAR

Duane Allen

Dwayne Friend

Bill Gaither

Dottie Rambo

Lavern Tripp

BEST FEMALE VOCALIST

Sue Chenault

Vestal Goodman
Dottie Rambo

Reba Rambo

Ann Sanders Downing

BEST MALE VOCALIST

Duane Allen

Cecil Blackwood
James Blackwood Sr.
Paul Downing

Noel Fox

Jerry Goff

BEST GOSPEL ALBUM

OF THE YEAR

Released July 1, 1970—June 30,
1971

Sheltered in the Arms of God
(Blackwood Brothers) RCA

My God and 1 (Blackwood
Brothers) RCA

Gospel Is Alive and Well
(Imperials) Heartwarming

International (Oak Ridge Boys)
Heartwarming

The King Is Coming (Speer
Family) Heartwarming

BEST GOSPEL SONG

OF THE YEAR

Build My Mansion Next Door
Jesus—Rambo

He Touched Me—Gaither

I Find No Fault in Him—Crouch

I Know—Tripp-Burns-Rouse-Mann

If That Isn’t Love—Rambo

The King Is Coming—Gaither

The Night Before Easter—Sumpner,
Friend

The Old Rugged Cross Made the
Difference—Gaither

Put Your Hand in the Hand of the
Man From Galilee—McClellan

Jesus—There’s Just Something
About That Name—Gaither

MOST PROMISING
NEW GOSPEL TALENT
Kay Blackwood

Charity’s Children

The Singing Goffs

The Senators

Sound of Youth

BEST MIXED GROUP

Blackwood Singers
Downings

Happy Goodman Family
Singing Rambos

Speer Family

BEST MALE GROUP
Blackwood Brothers
Imperials

Oak Ridge Boys
Stamps Quartet
Statesmen
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Classical Music

Classical Disks the Blue Chips
Of Industry, Chi Manager Says

CHICAGO — Classical records
are the blue-chip holdings of the
music industry, declared Raeburn
Flerlage, general manager of Kin-
nara Distributors, Chicago-based
firm. It's the longevity factor of
these recordings, s6 much unlike
pop disks, which gives classical a
decided edge over other merchan-
dise, he said.

“While individual classical titles
don’t sell in the enormous quanti-
ties that popular blockbusters do,
there have been a lot of monsters
among them if you know how to
count cumulatively. When you
study the over-all figures, you often
find that the longevity of a classical
performance more than offsets the
meteoric rise-and-fall in sales fig-
ures of an outstanding popular hit.

“There are a lot fewer ‘bombs’
among classics than in the specu-
lative field of pop hits, too. Figures
may be hard to come by, but my
own feeling after 30 years in vari-
ous aspects of the record business
is that for each ‘total miss’ among
the classics, there have been at
least a thousand in the often wild-
eyed arena of underground, rock,
personality and general pop mate-
rial. (I've not included jazz and
blues recordings among the pop
categories because they share with
classics a potential for endurance,
although not to the same degree.)
Most of the out-and-out fiascos
among the pop productions never
reach the national marketplace.
And even among those which have
made it that far, there have been
more spectacular financial disas-
ters than most of us would care to
recall in vivid detail. That is why
we at the new Kinnara operation
have evolved a motto which is
also a guideline. ‘Specialist in the
Non-Ehpemeral’ may be an un-
gainly phrase, but it serves to re-
mind us that it's the transistory
that can kill you. Who wants to
spend his life promoting and sell-
ing stuff that will be forgotten to-
morrow? Somehow that seems to
low-rate the purpose of life itself.

Had It Made

“When I came into the record
business back in 1941, neighbor-
hood dealers thought they ‘had it
made’ if they could get an RCA
Victor Red Seal franchise. Gen-
erally, it was the big, established,
conservative ‘downtown’ operators,
like Lyon and Healy in Chicago,
who had that prestigious and au-
tocratic label sewed up. Columbia
Records, Victor’s chief challenger,
was a little more accessible. as
was Decca. But it was the small in-
dependents, like Musicraft Records,
that gave struggling small neigh-
borhood shops a chance to oper-
ate at all in these years. Later, with

the advent of LP, newcomers like
Haydn Society gave the little deal-
or a chance to sell a few classical
specialty items for the dollar that
otherwise would have gone on
downtown with its companions,”
he said.

“But I think I'm getting away
from the point. My reason for go-
ing back so far in history was to
ppoint out that many of the 78
rpm albums those dealers sold in
the early '40’s were of the same
performances that would be sold
n LP form in the early ’50's and
which—in many cases—are still
being sought by collectgrs, whether
on rare, expensive imports or
veadily available budget labels.
Schnabel's Beethoven, Mozart or
Schubert; Toscanini’s Verdi or
Brahms or Beethoven or Rossini;
Kipnis’ Wolf or Mussorgsky or
Schubert; Lehmann’s lieder recitals
—these and countless other unfor-
gotten performances continue to
reap dollars for their sponsors. In
addition, many of the performances
given such concrete support over
the years have been duplicated in
more modern recordings by the
same artists, with both the originals
and the duplicates remaining in the
catalogs. In a few rare cases, like
that of Hans Hotter’s great ‘Win-
terreise,” three recordings by the
same artist compete with each
other around the world.

"What is more, the salable re-
corded repertory itself continues to
expand at an incredible rate. With
the Vivaldi and Telemann and
Ives booms already behind us, we
are offered riches by other great
but forgotten composers (or great
but forgotten compositions by well-
remembered composers). My first
iob of writing in the early '40’s
was about the ‘neglected’ Gustav
Mahler — whose recorded repre-
sentations now cover several pages
of Schwann, who has finally made
it into the movies. Present-day cat-
alogs reach forward beyond Berio
and back well before Anerio. Col-
fectors may choose at random
from among several hundred large
and small labels producing works
of the baroque and pre-baroque,
the ‘classical’ period, the ‘roman-
tic’ era, the modern, the ‘neo-clas-
sic,’ the avant-garde, electronic,
classic-cum-jazz, poetry-cum clas-
sic, and on into pure experimen-
tal,” Flerlage said.

Many Lives

“Getting back to the classics-
with-extra lives, however, many
pose problems for distributors
which are both unusual and inter-
esting. Many of the multiple re-
issues are subject to reappearances
on rival labels—a major cause of
headaches among importers as well

DGG in Germany to Release
80 LP’s in Limited Edition

HAMBURG — Deutsche Gram-
mophon Gesellschaft (DGG) will
issue 80 LP’s, in 12 sets, in a
special limited edition release, the
company revealed at its recent
sales meet.

On Deutsche Grammophon the
company will issue a total of 59
LP’s (in 1970, eigh sets were is-
sued, comprising 54 LP's); the
Archiv Produktion label is repre-
sented by 21 LP’s, in three sets
(1970, eight LP’s, one set).

The release of the 80 LP’s will
take place in 16 countries and they
will be offered at specially re-
duced prices during the period
Sept. 15, 1971-Jan. 31, 1972.

DGG was the originator of the
limited edition system. In 1962 it
offered to the general public for
the first time a set comprising a
number of recordings which was
made available at a special price
for a limited period.

The most featured artist in this
year’s limited edition is Czech con-
ductor Rafael Kubelik, who is rep-

resented four times. In the record-
ing of “My Fatherland,” the cycle
of symphonic poems by Smetana,
Kubelik conducted, for the very
first time, the Boston Symphony
Orchestra.

Kubelik is also represented on
14 LP’s, which find him inter-
preting the Mahler Symphonies.
He has also made the first com-
plete recording of Carl Maria von
Weber’s opera “Oberon” and a
new interpretation of “Lohen-
grin.”

Another Wagner opera—*“Par-
sifal”— is conducted by Pierre
Boulez on a recording made at the
1970 Bayreuth Festival. The La-
Salle Quartet play music by the
“New Viennese School”—Schoen-
berg, Berg and Anton von We-
bern. Accompanying this set is a
docimentary book containing a
number of previously unpublished
passages. And for the fourth time
DGG is issuing a set which com-
prises the works of contemporary
composers,
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as those dealing exclusively in the
domestic product. Today’s premi-
um-priced Schnabel (or Schwarz-
kopf-Furtwangler) may be tomor-
row’s economy package—and that
“tomorrow” may arrive while cost-
ly imports are wending their Ieis-
urely way across the waters! To
make the problem even stickier, a
change in affiliations can develop
situations in which the current ben-
eficiary of a newly aligned record-
ing may well be the old rival of
an original investor in the produc-
tion, as happened some years ago
in the case of EMI. Add to this
headache the new ones arising from
the ‘Nixon duty,” and you have
yourself a complex of pains that
might warrant a special prescrip-
tion. But where is the doctor?

Doctor or no, there is often a
substantial loss to the individual
distributor or importer. Fortunate-
ly, however, the situation is not so
widespread that it could offset the
more numerous advantages in
dealing in quality classical prod-
ucts. In many cases the same dis-
tributors (and dealers) do continue
to compound the profit from a
single original producer’s invest-
ment. And although most titles—
domestic or imported, ‘standard’ or
off-beat — will occupy warehouse
space a lot longer than the latest
James Taylor, it is a safe bet that
those composers who have main-
tained a place in the repertory for
several decades or centuries, will
be selling records and tapes (and
whatever comes next) long after
the aggregate totals of ail of to-
day’s blockbusters have been writ-
ten off and forgotten. That is why
I go along with those distributors,
importers and dealers who regard
recorded classical merchandise
much as investors do their blue-
chip holdings. You can plan ahead
with them. They’ll be there to-
morrow.”

Dutch Edison
Prize to Seven
Teldec Titles

HAMBURG — Teldec has been
awarded the Dutch Edison Prize
for seven of its recordings.

The seven recordings are:
“Matthew Passion” by J.S. Bach,
performed by Concertus Musicus
Wien, conducted by Nikolaus Har-
noncourt (a four-disk set); Bach’s
“Musical Sacrifice,” by the same
artists; Verdi’s “Troubadour,”
played by the New Philharmonic
Orchestra under Zubin Mehta
(three disks, on RCA); Beethoven’s
Iater “String Quartets, Nos. 13, 14
& 15” (four disks, on RCA).

Also Shostakovitch’s “Symphony
No. 6,” Chicago Symphony Or-
chestra, conducted by Leopold
Stokowski (RCA); Charles Ives’
“Orchestral Set No. 2” same con-
ductor with the London Symphony
Orchestra & Chorus; Schubert’s

“Sonata for Piano & Violoncello in
A Major,” Mstislav Rostropovich
and Benjamin Britten (Decca).

Van Cliburn
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SUPERSTAR . .. ... ...
Carpenters, A&M 1289 (Skyhill/Delbon, BMI)
THE NIGHT THEY DROVE OLD DIXIE DOWN . .
Joan Baez, Vanguard 35138 (Canaan, ASCAP)
SO FAR AWAY/SMACKWATER JACK .
Carole King, Ode 66019 (A&M) (Screen
Gems-Columbia, BMIi/Screen Gems-Columbia,
BMI)

NEVER MY LOVE
Fifth Dimension, Bell 45-134
(Warner-Tamerlane,

BMI)
LOVING HER WAS EASIER

10

(Than Anything I'll Ever Do Again) . ... .. 7

Kris Kristofferson, Monument 8525 (CBS}
(Skyhill, BMI)

ANOTHER TIME, ANOTHER PLACE
Engelbert Humperdinck, Parrot 40065 (London)
(MCA, ASCAP)

TALK IT OVER IN THE MORNING = .
Anne Murray, Capitol 3159 (Almo, ASCAP)

SWEET CITY WOMAN .. . o
Stampeders, Bell 45-120 (Corral, BMI)

WEDDING SONG (There Is Love).
Paul Stookey, Warner Bros. 7511
(Songbirds of Paradise, ASCAP)

ALL MY TRIALS
Ray Stevens, Barnaby 2039 (CBS) (Ahab, BMI)

AIN'T NO SUNSHINE ... ... . ... ...
Bill Withers, Sussex 219 (Buddah) (Interior, BMI1)

BIRDS OF A FEATHER .
Raiders, Columbia 4-45453 (Lowery, BM!)

IF YOU REALLY LOVE ME . .. ..
Stevie Wonder, Tamla 54280 (Motown)
(Jobete, BMI)

FREEDOM COME, FREEDOM GO ... ... . ..
Fortunes, Capitol 3179 (Maribus, BMI)

UNCLE ALBERT/ADMIRAL HALSEY
Paul & Linda McCartney, Apple 6279
{Maclen/McCartney, BMI)

CRAZY LOVE ..
Helen Reddy, Capitol 3138

(Warner Eros./Vanjan, ASCAP)

I'VE FOUND SOMEONE OF MY OWN . . ..
Free Movement, Decca 32818 (MCA)
(Mango/Run-a-Muck, BMI)

GYPSIES, TRAMPS & THIEVES . ..

Cher, Kapp 2146 (MCA) (Peso, BMI)

GO AWAY LITTLE GIRL

Donny Osmond, MGM 14285
(Screen Gems-Columbia, BMI)
CALIFORNIA KID & REMO
Lobo, Big Tree 119 (Ampex) (Ensign, BMI}

PEACE TRAIN
Cat Stevens, A&M 2138 (lIrving, BMI)

CHIRPY CHIRPY CHEEP CHEEP. .
Mac & Katie Kissoon, ABC 11306
(Intersongs-U.S.A., ASCAP)

A NATURAL MAN .
Lou Rawls, MGM 14262 (Beresofsky-Hebb,
Unitd., BMI)

ANNABELLA
Hamilton, Joe Frank & Reynolds, Dunhill 4287
{Sunbury, ASCAP)

LONG AGO & FAR AWAY
James Taylor, Warner Bros. 7521
(Blackwood/Country Road, BMI)
EVERYTHING’S ALRIGHT ... ..
Yvonne Elliman, Decca 32870 (MCA)
(Leeds, ASCAP)

Love .. . ...
Lettermen, Capitol 6316 (Maclen, BMI)
ROLLON .. ..
New Colony Six, Sunlight 1001 (Twinight)
(New Colony, BM!)
THE SONG IS LOVE

Mary Travers, Warner Bros. 7517
(Paramar, ASCAP)

THE DESIDERATA .

Les Crane, Warner Bros. 7520

(0ld St. Paul, ASCAP)

BABY, 'M YOURS .. = .

Jody Miller, Epic 5-10785 (CBS)
(Blackwood, BMI)

IS THAT THE WAY = .
Tin Tin, Atco 6821 (Casserole, BMI)

IT'S A CRYIN’ SHAME
Gayle McCormick, Dunhill 4288
(Trousdale/Soldier, BMI)

MAMMY BLUE = .
Pop Tops, ABC 11311 (Maxim, ASCAP)
HE’D RATHER HAVE THE RAIN

Heaven Bound with Tony Scofti, MGM 14284
(Calkens, ASCAP)
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Jukebox programming

RIP LONG 45'S

Fight Fla. Jukebox ‘License’

By SARA LANE

JACKSONVILLE, Fla. — Flor-
ida Amusement & Music Associ-
ation (FAMA) members may get
help from legislators in repealing
or redefining a law pertaining to
a $150 “dance hall” license. This
problem, a brief discussion on
lengthy recordings and a long pro-
gram on security highlighted a
recent FAMA convention here at-
tended by 70 members.

The dance hall license was de-
scribed by FAMA director Robert
Rhinehart as “an antiquated piece
of legislation applicable 30 years
ago.” New FAMA president Bus-

I O AT

MOA SHOW SET

CHICAGO — Music Operators
of America (MOA) has added
Jerida Records to an exhibitor
list equalling 1970's. Musicians
Sulie Harard and Martin Ruben-
stein will present “Fanny” at the
ladies luncheon here next week
(Oct. 15) at noon. Tex Ritter will
join Bill Farr in a country music
programming seminar. Bob Curtis
who is ill will be replaced on the
security seminar. Two pool tour-
naments (U. S. Billiards, United
Billiards) will be held.

I I

ter Fallin said “No operator ob-
jects to paying his fair share . . .
we don’t expect special exemp-
tions. All we’re asking is for fair
treatment.” The panel of legisla-
tors heard members charge that
they were ‘“harrassed” by enforce-
ment of the license.

In the lively discussion on the
license, members claimed that it
is often used as a political har-
rassment. Several said that if an
operator didn’t support the local
politician running for office, his
place would suffer from police
harrassment. What FAMA mem-
bers want is a definition of “exact-
ly what constitutes a dance hall,”
otherwise the law is merely a
nuisance law,

Florida Representatives said
they were unaware of the law and
its problems and agreed to present
them to the legislature.

A long discussion on cigarette
taxation and corporate taxes en-
sued, taking up the major part of
the business meeting.

Fred Granger, executive vice
president of MOA (Chicago),
praised the Florida association as
being one of the most outstanding
state organizations in the nation.

“It is imperative for state mem-
bers to get together and exchange

(Continued on page 36)

Rowe to Emphasize
Stereo, $ Bill Play

GRAND RAPIDS, Mich.—Rowe
International, Inc., is emphasizing
two points that bear significantly
on programming in its introduc-
tion of the 1972 MM line of four
jukeboxes: improved stereo sound
and dollar bill validation.

While distributors were made
aware of eight points over all, the
addition of two speakers and other
improvements in the sound system
and a new low price on dollar bill
validation units which are also im-
proved made sound and dollar
pricing seem more dramatic.

Other points, some of which
carry over from previous models,
include five-year warranty on all
moving parts, use of dry lubricants
and induction-hardened parts, long-
life durability of exterior finish,
easier servicability, versatile options
and high trade-in value.

The new machine is dual speed
and adaptable for 100, 160 or 200
selections and is priced about the
same as last year’s model.

Styling also represents a signifi-
cant change.

This year, there are four differ-
ent styles (two less than with the
MMS):

Monterey: Upper grille, lighted
selector frame and front door back
glass carry an orange theme with
the lower grille in bronze color
with steel rosette pattern.

Bourbon Street: Upper grille’s
simulated wrought iron overlays,
lighted selector frame and front
door back glass in wine-color
theme with lower grille same as
Monterey.

Lavender Ladies: Upper grille of
anodized aluminum backed up
with lavender scrim. purple-lighted
selector frame and purple, blue
and lavender mod scene behind

IR

SUPERSTARS VIE

GRAND RAPIDS, Mich.—
Rowe's Jim Newlander said odds
are 3.5 million to one that two
jukebox manufacturers will not
come up with the same name for
a new model—but it happened,
almost. Rowe’s line is called the
“Superstars” while Wurlitzer's new
model is the “Super Star.”
ST A A

front door with bright silver and
black steel lower grille using em-
bossed button pattern.

Silver Sage: Upper grille, selec-
tor panel and lower grille same as
Lavender Ladies; front door back-
ground of etched silver with
mottled purple, blue and lavender.

Sound

Rowe officials said the public is
becoming more sound conscious
than ever. Therefore, it has added
to the two heavy duty 10-in.
speakers and the pair of 6-in. mid-
range speakers two high frequency
tweeters. The MM6 is thus a three-
way sound system, dividing the
frequency range into three parts.
The tweeters extend the frequency

(Continued on page 38)
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ROWE used a football theme to introduce its line of ‘“‘Superstars”

LES MONTOOTH, Music Opera-
tors of America president, pre-
sents award to Florida Amuse:

ment and Music Association
member Gleason Stambaugh Jr.
who recently sold his route to
Mar-tab and retired from the
business.

Jukebox Patron Poll
Backs Color Strips

By EARL PAIGE

PEORIA, IlIl.—A poll of 400
jukebox patrons, probably the
first such survey of its kind, is
revealing a number of marketing
aspects at Les Montooth Pho-
nograph Service here. A signifi-
cant number — 96 percent — said
color coded title strips help them
select music.

Equally significant, according to
programmer foreman Bill Bush
and owner Les Montooth, who to-
gether thought out the survey, is
the desire for more country and
oldie disks. An eight-point ques-
tionaire left in locations has one
related to type of music desired.
The response (totalling over 100
percent because of duplicate an-
swers): 18 percent want more pop.

File System Aids Route Men
When Programmer Is Absent

CHICAGO—Programming juke-
boxes need not bog down when
the person regularly performing
the task is off or otherwise absent,
according to Betty Schott. Route
men at Western Automatic Music
here can quickly and easily fol-
low Mrs. Schott’s system. the heart
of which is a color coded filing
arrangement for current record-
ings.

Everything current—either just
going out on the route or already
spotted in certain locations—is
flagged with a 1Y%2-in. by 3-in.
construction paper tab: yellow
(pop), blue (soul), green (country)
and orange (easy listening). Quan-
tities of such hits as “Rose Gar-
den,” or right now, “Easy Loving,”
may command an orange tab if
they change categories.

Mrs. Schott’s system is compre-
hensive. All locations are repre-
sented by a log detailing where
disks have been programmed. All
disks in the firm’s libraries (yes,
they have three) are keyed to a
3-in. by 5-in. card listing artist,
record stock number and title.

If a request is not in the cur-
rent, color-coded bins, it can be
located quickly in one of the li-
braries which are cataloged by
label—ABC, Bell, so on. One li-

jukeboxes (above). Distributors and principals at the Grand Rapids
(below). The cheerleaders above are East Grand Rapids High School
students Sally Clements, Kris Wells and Candi Nelson.

brary holds large take-off quantities
for three months; these are weeded
down in the second library; finally,
from 25 (in the case of “Rose
Garden”) to maybe four of a title

are filed in the main library, All
of the above is just part of Mrs.
Schott’s system, but it's enough
to keep the firm’s route men go-
ing if she’s on vacation or other-
wise away.

49 percent want more country, 30
percent want more oldies and 31
percent want more of all kinds
of records. Bush expected the
heavy vote for country, he said.

The key question though, was
designed to determine if Mon-
tooth’s color categorization is
worthwhile. The firm places pop
(red strips) on the left, country
(green strips) in the center, oldies
(purple strips) at the right and
flags new releases with yellow
transparent strips. In addition, a
poster in locations announces “Our
Jukebox is Programmed in Color”
with color spelled in large colored
letters and with text explaining
the color code in detail.

The survey questionaires were
placed in five locations not yet
programmed by color strips and
Bush said these responses were
“more negative than those from
all the others.”

Bush intends to analyze the
data in various ways. He can re-
late age of patrons to individual
locations for compiling demo-
graphics. This data is all the
more useful because Bush sup-
plies WIRL Radio here with a
weekly jukebox popularity poll
(see “What’s Playing?” in this
issue and the wide ranging titles
showing up).

The Montooth questionaires
were all filled out as evidence of
complete cooperation and interest
on the part of patrons.

Wurlitzer Focus on
Jukebox Programs

HONOLULU — Waurlitzer has
thought of a way to increase the

involvement of the jukebox pa-
tron. The patron must move in
within two feet of Wurlitzer's new
Super Star in order to see the
title strip panel. Seen from two
feet away and beyond, the whole
panel is black. This is just one
feature.

Another is a new system for en-
couraging the patron to go after
bonus plays. The system is called
an all coin bonus play accumula-
tor. It works by placing into the
jukebox printed circuit cards keyed
to any combination desired.

As in the past, Wurlitzer offers
several models—actually six, ex-
plained sales manager Bob Bear.
All are dual speed (33%5 and 45
rpm) but not all are set up to
offer albums to the patron (that
is, albums could be programmed
but not separated from singles in
play price). Again, 100-, 160- and
200-selection models are available.
All work with wallboxes and the
Waurlitzer Satellite (actually a
jukebox in appearance that func-
tions as a remote wallbox does).

“l presume the price of the
Super Star will be the same as
last year.” said Bear, prior to the
showing here. But he indicated
that extras might have an effect
on price.

Basically, there are two stand-
ard 100-selection units, one with
and one without LP, a standard
160-selection with LP, two stand-
ard 200-selection units one with
and one without LP and a de-
fuxe 200-selection unit with LP
and digital “Record Now Playing”
indicator feature. All feature the
all coin bonus play accumulator.
But only 200-selection units feature
dollar bill validators.

All models feature the new 3M-
Waurlitzer developed plastic sheet
that covers the back of the pro-

gram panel glass. It’s this sheet
that causes the “now you see it,
now you don’t” effect as you ap-
proach the machine (it's done with
louvers, or tiny slits across the
plastic sheet).

All models additionally feature
the new solid state coin accumula-
tor which replaces the four-quarter
coin system and Wurlitzer’s ‘Play-
rak’ system. Bear emphasized that
the new coin accumulator, called
‘BO/AC’ (bonus all coin), offers
tremendous versatility in play pric-
ing. In fact, he said there are 3
million possible combinations when
you consider nickels, dimes, quar-
ters, halves and dollar bills.

There are two basic color com-
binations, one with a tangerine
theme and the other an aquamarine
theme. A changeable front panel
and adhesive viny! strips aid the
styling switch. Location personal-
ization is also offered.

Other style touches include
chrome-surrounded upper grill,
glowing buttons in a golden hue
against a beige selector panel and
glowing colors in the lighted glass

(Continued on page 36)

WURLITZER’s Super Star is
shown here with title strip panel
black, a dramatizing new feature.
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The curtain is about to go up

Premiere
Performance

WURLITZER

SUPER STAR
PHONOGRAPH

Booth 115 MOA Show
October 15-16-17

and at

WURLITZER DISTRIBUTORS
AND FACTORY BRANCHES




Jukebox programming

Fight Fla. Jukebox ‘License’

e Continued from page 34

ideas,” Granger said. He stressed
that public relations plays a vital
role in the industry and expressed
the hope that each operator would
act as his own PR agent.

On the copyright issue, Granger
said, “Nothing has changed since
last year. MOA has agreed to
support the industry-backed $8 per
year royalty, but still opposes the
additional Senate amendments
which add 50¢ for registration, $1
for artists and the S5-year periodic
review of the entire jukebox copy-
right package.

The subject of lengthy records
was briefly discussed by Rhinehart
who strenuously objects to records
exceeding two and a half minutes.

“We're trying to bring records
down to a normal amount of
time,” he said, “we would like to
be able to exert some kind of con-
trol to time a record.” Rhinehart
said he had discussed technical
problems involved with too-long
records—resetting machines with
various record companies.

A special security program,
headed by Jared Nichelsen, Cor-
porate Director of Security of The
Macke Company, home-based in
Baltimore, Maryland, was pre-
sented. Nichelsen maintained the
industry is one of the slowest of
any to become aware of security.
His two-hour talk and question
and answer period was met with
much enthusiasm and interest by
participating FAMA members.

FLORIDA JUKEBOX operators met recently at Jacksonville. Top (from
left) J. T. Elkins, Sy Wolfe, Mitchell Zaret, Charles Meese, Ron Roud,
Buster Fallin, Wesley Lawson, Bill Lovelock, Bert Leeflang and Ted Low.
(Center from left) Panel moderator Joe Doyle, Florida Amusement &
Music Association executive director Bob Rhinehart; Senator Lew
Brantley, FAMA president Buster Fallin, and Representative Joe Ken-
neily. (Bottom from left) Music Operators of America (MOA) president
Les Montooth, Failin, MOA executive vice president Fred Granger, MOA
vice president Fred Collins of S. C. and former MOA president James

Tolisano.

Coin
Machine
World

KING'S OM S wp servie for all

BULK VENDING MACHINE OPERATORS s Ty 3 %%

capsules, panned candies,

pack candy bars.
SUPPLIES—Empty capsules V-VI-V2,

for hot nut venders & hot beverages.

wall brackets, sanitary & stamp venders,

information on other Northwestern machines.

MERCHANDISE—Leaf ball gum, wrapped gum,
bulk & vacuum packed nuts, ball
point pens, combs, lc tab, 5c package gum, 5¢c & 10c vendmg

coin weighing scales,
counters & wrappers, stamp folders, decals
locks, spray paints, machine cleaners & Iubrlcams paper cups

EQUIPMENT—AIl Northwestern bulk venders,
new & reconditioned
bulk venders of all kinds, parts for all bulk venders.

D E IR SREN EIND EIED GEEN SEND GIND GEIE GEEE DS E— —'- ——
Mall this coupon for details and prices on the Northwestern I 1
ot

SUPER SIXTY (illustrated), Vends gum-charms. Ailso ask f«

charms, filled

route cards, pad-

cast iron stands,

Phone: (312) 533-3302

36

l NAME TITLE DEPENDABLE
I FAST SERVICE,
ey o i
: /c\:)T[:/RESS STATE zip I o i
I Fill in coupon, clip and mail to: l SH 4 l‘:'s'
{ Send for

I'7.1 KING & COMPANY c | prices ana
| 2700 w. Lake st. Chicogo, 1. 60612 | Jhoserat

’ literature.

FLA. ASSN.

Buster Fallin of Layton, Fla.,
was elected president of Florida
Amusement & Music Association
(FAMA) with Sol Tabb of Miami
elected to the newly created vice
president office. Fred Deeb, Talla-
hassee, wa. elected secretary; Bill
Lovelock, Valparaiso, treasurer;
Wesley Lawson, Winter Haven,
chairman of the board. District
vice presidents; Lionel Lougue
(District 1, Perry, Fla.); Mitchell
Zaret (District 2, Jacksonville);
Ron Rood (District 3, Orlando);
Bert Leeflang (District 4, St. Pet-
ersburg); Herman Owen (District
5, Vero Beach); and Jim Mullins
(District 6, Miami). The Board of
Directors include Jim Tolisano,
St. Petersburg; J. T. Elkins, Jack-
sonville; Ted Low, Miami; Herb
Gorman, Jacksonville; Charles
Meese, Winter Haven; Chuch
Plantou, Orlando; Ozzie Tuppman,
Miami; Joe Smith, Crestview; Jim
Peeple, Sarasota; Hoke Seymour,
Sarasota; Simon Wolfe, Jackson-
ville; Felix Whatley, Miami; Ralph
Sherouse, Gainesville and Robert
Pell, Orlando.

Programmer’s
Potpourri

Polka. Michigan Cavaliers “Polka
Music Is Here to Stay/Just Off the
Boat (I.LR.M. 1007)” and Sparks of
Fire “Chestnut Pony Polka/Gypsy
Waltz (I.LR.M. 1010).” Also, Eddy
Howard Orchestra “Hot Pants Pol-
ka/Kansas City (Marian 80).”
Oldie: Barbra Streisand “Stoney
End/Time and Love (Columbia
33199).”

New Wurlitzer

o Continued from page 34

section over a gold and black
lower speaker grill and kick plate
area.

Waurlitzer continues to stress
serviceability ease with complete
access to all components.

The sound system features 40
watts for phonograph and an addi-
tional 40 watts for remote speak-
ers.

Another patron oriented feature
kept in the Super Star is the con-
secutive flip side feature allowing
both sides of a disk to be played
without interruption.

REEL PROFITS

Manual Operation — No Electric Parts
LEGAL GAME OF SKILL AND AMUSEMENT
50 Cards — Player chooses Five

-
INTRODUCTORY OFFER
Reel Profits, Inc.
3175 S. Ctarkson
Englewood, Colo. 80110
Phone: (303) 781-8753

Whats Playing®

A weekly programming profile of current and oldie
selections from locations around the country.

Arlington Heights, Ill.; Tavern Location

Current releases:

“The Night They Drove Old Dixie Down,"

h
Wayne Hesch, Joan Baez, Vanguard 35138;

ator, 0
qpetal “"Where You Lead,” Barbra Streisand,
Robert Hesch, Columbia 45414;

programmer, “Sweet City Woman,” Stampeders, Bell

A&H Entertainers “Easy Loving,” Freddie Hart, Capitol
3115,

Austin, Minn.; Easty Llstemng Location

Current releases:

‘Jersey Bounce,” Enoch Light, Project
. 1397;
Judy Hatleli, “Go Awozysls_ifﬂe Girl,”” Donnie Osmond,
r, MGCM 14285
programme ‘‘Never Ending Song of Love,’’ Delaney &
Star Music Bonnie & Friends, Atco 6804
& Vending Oldies:

‘1 Can’ Stop Loving You,” Ray Charles:
‘'t Left My Heart in San Francisco,”
Tony Bennett,

Warren Brown, Current releases:

operator; “Working on a GCroovy Thing,”’ Johnny
Billy McClain, fiami iy ] A2 & 2
D “I'm in the Mood for Love,” King
programmer, Pleasure, Prestige;
Easﬁern “Back to the Roots,” Ramsey Lewis,
Music Co.

Cadet 5682.

Chicago; Soul Location

Current releases:

Billy McClain, “Inner City Blues,” Marvin Gaye, Tamla
programmer, 54209;
Eastern “Stick Up,” Honey Cone, Hot Wax 7106,
Music Co. "You've Got to Crawl (Before You

Walk),” 8th Day, Invictus 5098

Chicago; Teen Location

Paul Brown, Current releases:

operator; )

[ “Maggie May,” Ron Stewart, Mercury

Betty Schott, \ 73224;

rogrammer,
prog “Do You Know What | Mean,” Lee

Western Michaels, A&GM 1252;

A atic

M‘ﬁ‘;::" Co “So Far Away,” Carole King, Ode 66015.

Fayetteville, N.C.; Easy Listening Location
- Current releases:

“Mr. Big Stuff,” Jean Knight, Stax 0088;

“Take Me Home, Country Roads,” John
Denver, RCA 0445;

Julius Nelson,

operator,' “The Breakdown,” Rufus Thomas,
Vemco Music Stax 0098.
Co., Inc. Oldies:

“For the Good Times,”’ Ray Price;
“Knock Three Times,” Dawn.

Hudson Falls, N.Y.; Country Location

Current releases:
/ “Somedav_We'll Look Back.” Merle
’: Haggard, Capitol 3112;

John Powers, “You're Lookin' at Country,” Loretta

, Lynn, Decca 32851 ;
programmer, L » “Easy Loving,”” Freddie Hart, Capitol
H. C. Knoblauch SN
& Sons Oldies:
“Drop_ Some Silver in the Jukebox,”
Dick Curless;

“I'd Rather Love You,” Chariey Pride.

Peoria, Ill.; Fujp Location

“Woke Up in Love This Morning,”
Partridge Family, Bell 130;

Bill Bush, “Sweet Hitchhiker,” Creedence Clear-
programmer, water Revival, Fantasy 665;
“1 Just Want to Celebrate,” Rare Earth,
Les Montooth Rare Earth 5031;
“Indian _Reservation,” Raiders, Colum-
Phonograph bia 45332;
Service

“Superstar,” Carpenters, AGM 1289;
‘‘Rain Dance,” Guess Who, RCA 0522;

*‘The Night They Drove Old D|X|e Down,”
Joan Baez, Vanguard 3513

““Maggie May,” Rod Stewort Mercury
73224;

Current reteases:

“Sweet City Woman,” Stampeders,
Bell 120;

;Morionne," Stephen Stills, Atlantic
““Maggie,”" Redbone, Epic 10670;
“Where Evil GCrows,” Poppy Family,
London 148;

‘‘Resurrection Shuffie,”” Ashton, Cardner
& Dyke, Capitol 3060;

“Take Me Home Country Roads,” Den-
ver, RCA 04

“So Far Away.” Carole King, Ode 66019,

Walterboro, S.C.; Country Location

Current releases:

‘S‘Eas%y Loving,” Freddie Hart, Capitol

Claude Harder, “Never Ending Song of Love,"” Delaney

programmer, & Bonnie & Friends, Atco 6804
Southern “Ko-Ko Joe,” Jerry Reed, RCA 1011,
Music, Inc. i

“Hetp Me Make It Through the Night,”
Sammi Smith. Mecg S
;!2—|6eéllo Darlmg onway Twmy. Decca
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CHECK TYPE OF AD YOU WANT:

$10.00. First line set all caps.

rule around all ads.

box number and address.

DEADLINE—Closes 5 p.m.
prier to date of issue.

Monday,

O RECULAR CLASSIFIED—50¢ a word. M nimum
Name, address
and phone number to be included in ward count.

[ DISPLAY CLASSIFIED AD—One inch, $25.00.
Each additional inch in same ad, $18.00. Box

[0 Box Number, c/o BILLBOARD, figure 1(: addi-
tional words and include 50¢ service charge for

12 doys

{7 Distribution Services

Equipment
3 Help Wanted

O Promotional Services

Check heading wnder which ad is te appear

[ Record Mfg. Services, Supplies &

O Used Coin Machine Equipment

{1 Business Opportunities
] Professional Services
[ For Sale

[ Wanted to Buy

[3 Publishing Services
O Miscellaneous

Enclosed is $

[ Checx
PAYMENT MUST ACCOMPANY ORDER

[J Money Order.

- .t s o 4 ot ] o o ol o o

PROFESSIONAL SERVICES

CAPTAIN UNIVERSE, ELBECTRONIC
Guitarist into Laser Beam Visuals, seeks
creative outlet for Supersonic seventies.
(212) 565-9171 (7-9 p.m. only). ocY

HELP! SOMEONE HAS TO GIVE THIS
songwriter a break. My material is on
wax. Rick Grimes, 4200 Tejon, Denver,
Colo. 80211. eow

PROMOTIONAL SERVICES

NATIONAL RECORD PROMOTION

(You Recard It — We'll Plug It)
Distribution Arranged

Major Record Label Contacts
Dee Jay Coverage
Magoazine and Newspaper
Publicity

Booking Agent Cantacts
Public Relatians Service
Recard Pressing

Mavie Promotion

Masters Leased

Nashville Sessions Arranged

Send all records for review ta:
BRITE STAR PROMOTIONS
728 16th Ave. S.
Nashville, Tenn. 37203

Coll: Nashville: (615) 244-4064
tfn

DIRECTORY OF ENTERTAINERS, $2.
Lists Bands, Radio Artists and Disc
Jockeys nationwide. Austin Song Promo-
tions, 202 Walnut, De Soto, lowa 50069.
oc9

SCHOOLS &

INSTRUCTIONS

F.C.C. 1ST CLASS LICENSE IN §
weeks. R.E.I. will train you. For more
information call toll free: 1-800—237-2251.
V. A. approved. tn

1ST CLASS FCC LICENSE COURSE IN
only 4 weeks, or our 6 months’ broad-
cast course, job placement available.
Write for free information today. Nash-
ville Broadcasting & Electronics Train-
ing Center, 101-D Harrls St., Madison,
Tenn. 37115; or phone 1-615-865-8891.
tfn

AFTER HOURS POETRY — READ
around the world. Nothing else like it.
Send $1 to Jake Trussell, Box 951,
Kingsville, Tex. oc30

COLLECTORS RHYTHM N’ BLUES,

rock N’ roll. Original labels. Send $1

(refundable) for comprehensive catalog.

Roy’s Memory Sho;()’h?a'!lZ Bissonet, Hous-
)

ton, Texas 77005. 526-5819. tfn
INSTANT WEALTH PLAN! $1,000

next year. $1,000,000—10 years. Free
trial: Wallace, Box 288-BB, Gladstone,
Ore. 97027. ocY
LYRICIST (ASCAP) SEEKING SOUL

Brother Artist-Composer for collabora-
tion. Black subject materials. E. P.
Woodson, P.O. Box 6%, Marysville, Ohio
43040. oc9
MASTERS FOR LEASING. TITLE: "BRO-
ken Hearted Clown.” Explanation. Artist:
Nat Hall. Write: Top Soul Record Pro-
duction, 712 Division Ave. N.E., Wash-
ington, D.C. 20019. oc9

POSTERS., BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. Send
for free catalog. (404) 876-1604. H& B
Distributors, 951 Peachtree St., N.E., At-
lanta, Georgia 30309. tfn

PRIZES! PRIZES'! PRIZES! NATIONAL
brands for promotions, contests, pro-
gramming. No barter or trade—better!
For fantastic deal, write or phone: Tele-
vision & Radio Features, Inc., 166 E
Superior St., Chicago, Ill. 60611.

Call
collect: (312)° 944-3700.

ocY

RARE METROPOLITAN OPERA POST-
ers: Nostalgic Classics, Exclusive Repro-
duptlons. Free brochure. Special dealer
prices. Fiesta Arts, Inc., Greenvale, N.Y.
11548. ocg

RECORDS-TAPES: OLDIES' 20,000 IN
stock. Send 35¢ for 2,000-listing catalog.
Mail orders filled. Record Center, 1845
W. 25th St., Cleveland, Ohio 44113. (216)
241.0107. eow
WOW! 25 PAGES BEST ONE-LINERS
only $3!! Shad's House of Humor, 3744
Applegate Ave., Cincinnati, Ohio 45211.

tfn

2160 Patterson St., Cincinnati, Ohio 45214, or
telephone Classified Adv. Dept., 513/381-6450,

CASH WITH ORDER, Ciassified Adv., Dept,,
Biliboard. NAME
ADDRESS.
ADDRESS ALL ADS—Erv Kattus, BILLBOARD, Ty STATE 71P CODE

TELEPHONE #

BUSINESS OPPORTUNITIES

WATERBEDS — DEALERS WANTED.
Quality products plus low prices. Com-
pare! South Pacific Waterbed Inc., 623
Salem Ave., Dayton, Ohio 45406. (513)
276-2833. oc30

DISTRIBUTION SERVICES

We are a dynamic and fast expanding
organization with heavy investment
in the Asian region and have wide
experience in the wholesale distribu-

tion of phonograph records.

We have over 20 branches and more
than 30 depots in Singapore, Malay-
Thailand and Hong
Kong, and we are seeking exclusive
distribution rights for these markets

sia, Indonesia,

for phonograph records, cassettes,

cartridges, etc.

We have the singular advantage of

owning a chain of retail record
shops, insuring ordering, display and

promotion of catalog in depth.

We are not frightened of guarantees
and can arrange local manufacture

of volume items if required.

Offers to:

Offers to: THE BORNEO COMPANY
(Singapore) SDN. BHD

P. O. Box 898, Singapore oc9

AMPEX MR 70—%” 4 TRACK, USED.
Mint condition. Reasonable. A.C. 312,
#31-5380. oclé

8-TRACK TAPES

Large inventory of 8-Track Tapes,
new releases and closeouts.
Acquired from bankrupt purchases.
All far below wholesale.

MDC DISTRIBUTORS
110 Albany St.
New Brunswick, N.J. 08901
(201) 545-8902 tfn

DEIBLER TRACKLESS TRAIN, 914
Claflin Road. Phone: Area Code 913,
JE 9-5781, Manhattan, Kansas. oc30

DISCONTINUED ROCK AND BLUES
albums available, ’60-'71. Also European
imports. Detatls from Record Collector,
15378 First Ave., New York, N.Y. 10028,

eow

PROMOTION—PRICED
8-TRACK
STEREQ TAPES

Rock, Spanish, Country & Western,

Soul, Jazz, Classical, etc.

Attractively packaged. Great for
promotions. Low prices fully guar-

anteed.

CALL (212) 475-1860
tfn
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| PUBLISHING SERVICES

HOW TO WRITE, SELL, PUBLISH AND
record your own songs. Professional
methods. Information free. Aece Publish.
irg, Box 64, Dept. 2, Boston, Mass. 02101.

oclé

o v D e D T W B D s (S o "

-WANTED-

8 TRACK & CASSETTE
DEFECTIVE TAPES
WILL BUY
QUANTITIES FOR
CASH
Call (212) 475-1860
Mr. Kay

tfn

TAPE — CARTS

Ampex lube tape ......8¢ per 100 ft.
Lear carts ............... 27¢-32¢ ea.
Carts - 24¢-28¢ ea.
Dust covers $15 per 1000

C.0.D.
TAPE PSERVICES, INC.
B

.0. Box
Pennsauken, N.J. 08110

Phone: (609) 665-3323 tfn
TAPES—CARTRIDGES
LOADED BLANKS:

LEAR or DYNAPAK
32 min, 6 min. . ..... .. $ .75 ea.
40 min. & 44 min. .. .78 ea.
64 min. ... .. ... ... .85 ea.
80 min. ......... . ... .... .90 ea,

One Order to a Customer.
S. G. CARTRIDGES
2709 ARMORY ROAD

WICHITA FALLS, TEXAS 76302

(E17) 767-1457 tfn
FOR SALE
Sensing Tape, 7/32x72’ ....$4.00 roll
Sensing Tape, 15/16x50’ .... 6.50 roll
Splicing Tape, 130x150° . ... 1.50 roll
Splicing Tape, 7/32x15¢” ... 2.50 roll
Tape Wippes, 17x60/ ... .. .. 1.30 roll
14’’ Head Cleaning Material,
1800 e Ny & v heac 12 f 6 12.00 roll

Samples and catalog available
upon request.
TAPEMAKER CORP.

2255 Broadway, New York, N.Y, 10024

Phone: (212) 874-0800

Ask for Al Brandwein 0c23
30 minutes ................... ... 60¢
44 minutes . ...... .. ..., . ... .65¢
70 minutes ................. .. ... 73¢
72 minutes EEETE I W [ R 76¢
C.0.D.
Full line of cassette and 8-track
accessories.

CASSETTE SERVICES, INC.

P.O. Box 6, Delair, N.J, 08110
Phone: (609) 663-3599 tfn

FOR SALE

8-Track Stereo Tapes and Cassette
Tapes, Rock, Jazz, Soul, Country,
Classical, etc,

Attractively packaged.
Promotionally priced.
Fully guaranteed.

Call: (201) 289-5322 tfn

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm
oldies and goodies at 25¢ each, also
major label LP listings at promotional
prices. Send for free listings. All orders
welcome. Apex Rendezvous, Inec., 1135
W. Elizabeth Ave., Linden, N. J. 07036.

1

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label L.P’s are low as 75¢. Your choice.
Write for free listings. Scorpio Music
Distributors, 6716 No. Broad St., Phila-
delphia, Pa. 19126. Dealers only. tfn

| ,
_ HELP WANTED COMEDY MATERIAL

ACCOUNTANT FULIL CHARGE THRU
General lLedger. Growing firm—salary
open. Send resume to Promo Record
Distributing Co., 160 E. 5th St., Pater-
son, N.J. Att.: Mr. §. Kugler. oc30

RECORD PRODUCFR WANTS ROCK,
Country Artists for recording considera-

tion. Send tapes to Winthrop Prevost,
25 Walker Place, Lowell, Mass. 01851§
oc

EXPERIENCED PERSON IN TOP JAZZ
record line only-—covering colleges,
head shops, ete. Commissions. Resume.
Box 5089, Billboard, 165 West 46th St,,
New York, N.Y. 10036. oc30

HELP WANTED

Major Philadelphia Record Company
desires experienced Man to handle
distribution of manufacturer’s cut-
out merchandise.
Must provide the following:
Buying of Merchandise
s OQOutlets to Buy From
+ Setting Up Complete Distribution
Center
+ Complete Merckandising Package
o Chain Store Sales Experience
Send Resume and Salary
Requirements.
BOX 602, c/o Billboard
2160 Patterson St.
Cincinnati, Ohio 45214

oc9

“FREE’” CATALOG . .
for the Decjay'! Comedy, books, air-
checks, wild tracks, old radio shows,
FCC tests, and more! Write: Command,
Box 26348-B, San Francisco 94126. ocl§

EVERYTHING

NEW COMEDY!' 11,060 RIOTOUS CILAS-
sified gag lines, $10. Unconditionally
guaranteed. Comedy catalog free. Orrin
Edmund, Mariposa, Calif. 95338. no27

INTERNATIONAL

EXCHANGE
L UNITED STATES

DEALERS — COLLECTORS — RARE
American 45’s and LP’s, 15¢ up. Free
catalog, foreign, 4 P.O. coupons. Kape,
Box 74B, Brooklyn, N. Y. 11234, fn

BRITISH PROGRESSIVE ALBUMS AIR-
mailed to your home, $7. Join our Music

Cassette  Exchange Scheme. Details:
Record Centre Ltd., Nuneaton, England.
eow

BILLBOARD

NEXT WEEK’'S FASTEST MOVERS

These records have been selected by Billboard’s Chart Department and the Billboard weekly
computer rankings system to be those most likely to show the strongest gain in next week’s

Hot 100 Chart.

GYPSIES, TRAMPS & THIEVES . . . Cher, Kapp (MCA)

PEACE TRAIN . . . Cat Stevens, A&M
WHAT ARE YOU DOING SUNDAY? . .

. Dawn, Bell

LONG AGO & FAR AWAY . . . James Taylor, Warner Bras.

INNER CITY BLUES (Make We Wanna Holler) . . .

Marvin Gaye, Tamla (Motown)

I'D LOVE TO CHANGE THE WORLD . . . Ten Years After, Columbia
I'M A MAN/QUESTIONS 67 & 68 . . . Chicago, Columbia

SHE’S ALL | GOT . .
LOVE . . . Lettermen, Capitol
YOU BROUGHT THE JOY . . .

Freddie North, Mankind (Nashboro)

Freda Payne, Invictus (Capitol)

TWO DIVIDED BY LOVE . . . Grass Roots, Dunhill

C T 1.0,

- Records

ik

_ NATIONAL BREAKOUTS )

SINGLES

INNER CITY BLUES (Make Me Wanna Holler) . .

(Motown) (Jobete, BMI)

Marvin Gaye, Tamla 54209

I’'M A MAN/QUESTIONS 67 & 68 . . . Chicago, Columbia 4-45467

(TRO-Cheshire, BMI/ Aurelius, BMH)

ALBUMS
JIMI HENDRIX/SOUNDTRACK . . . Rainbow Bridge, Reprise MS 2040

JACKSON 5/TV SOUNDTRACK . .
FREDDIE HART . . .

. Goin’ Back to Indiana, Motown M 742 L
Easy Loving, Capitol ST 838

_ REGIONAL BREAKOUTS )

SINGLES
LOOKIN’ BACK . . . Bob Seger, Capitol 3187 (Gear, ASCAP) (Detroit)

ALBUMS
THERE ARE NO REG/ONAL BREAKOUTS THIS WEEK.

C

Bubbling Under The

HOTX 1,00,

101. YOU THINK YQU’RE HOT STUFF. . ... ... .. .. ....Jean Knight, Stax 0105
102. LIFE iS A CARMIVAL. ... ... ... .. .. .. TR Ty Band, Capitol 3199
103. TRY MY LOVE ON FOR SIZE. Chairmen of the Board, invictus 9099 (Capitol)
104. GIVE THE BABY ANYTHING THE BABY WANTS. . Joe Tex, Dial 1008 (Mercury)
105. BEND ME, SHAPE ME.. . ..... ... .. ......... Storm, Sunflower 113 (MGM)
106. BLESS YOU. ... . .. . .. Martha Reeves & the Vandellas, Gordy 7110 (Motown)
107. NICKEL & A NAL..... .. ... ... ...... ....0O.V. Wright, Back Beat 622
108. USED TO BE.. .. ... .. ... ... . ... ... ... . ....... Just Us, Atlantic 2831
109. + BET HE DON'T LOVE YOU . .. .. .. .. .. ... ... .. .. intruders, Gamble 4016
110. GLORY GLORY ... ... ... .. .. .. ... ........... Byrds, Columbia 4-45440
111. ABSOLUTELY RIGHT. ... . ... .. Five Man Electrical Band, Lionel 3220 (MGM)
112, MOTHER, ;. speaversme spasfsnnas] e Barbra Streisand, Columbia 4-45471

(Continued on page 38)
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Album Reviews.....

RALPH McTELL—

You Well-Meaning Brought Me
Here.

Paramount PAS 6015

The direct communication of McTell’s voice
and writing and the brilliant work of pro-
ducer Gus Dudgeon make this one of the
most overpowering albums to come out of
England this year. Listen fto ‘"Genesis,”
“First and Last Man,” “Lay Your Money
Down,”" the classic “Streets of London,” or
any of the other cuts.

DAVID PATTON-—
Wooden Nickel WNS-1003

The new label, handled by RCA, comes up
with a winner in this new composer-per-
former. Patton has the ingredients here to
break through heavy as both writer and
performer. Highlights of the debut album
include his folk rock ballad, “"You Are
Gone,” his country rock ballad, “‘Devil in
Me,”” and his funky beat blues rocker,
“Bourgeoise Woman.” 'Winter’s Comin’ On”
is a top ballad.

JOHN ENTWISTLE—

Smash Your Head Against the
Wall.

Decca DL79183

Who fans know very well that for all his
immobile stage presence and intricate bass
work, Entwistle is as looney as the rest
of the group. Here he compiles all his ma-
terial that hasn’t been done by the Who,
and he is as cordially violent as usual.
Echoey impact on “My Size’* and ‘| Believe
in Everything”’; he gets serious with ““What
Art You Doing Here.”

JVHORN/THROUCH THE EYES CFAHORN

& =

JIM HORN—
Through the Eyes of a Horn.
Shelter SW 8906

Having gained the reputation of one of the
top session musicians, Jim Horn‘s debut
album for the label should prove an im-
mediate winner. Production work by Larry
Knechtel, Denny Cordell & Leon Russell is
exceptional. Among the standout cuts are
*Going Up the Country, " “’Shake 'n Bake,”
as well as the fine performance of Van
Harrison‘s “’Carajan.”’

pOP

ORDON GILTRAP—
A Testament of Time.
Decca DL75296

A
2L BOARD

Gordon Giltrap is a virtuoso guitarist and
a disarmingly honest, autobiographical song-
writer. Strongly influenced by Neil Young
and the American pop troubadours, the
British artist may well have more success
here than at home. Instrumentals like
“King’s Ransom’ and ‘‘Catwalk Blues”
should impress FM audiences, while ‘‘Lady
Jae’* is most likely materia! for single
release.

ALBUM REVIEWS

BB SPOTLIGHT

Best of the album releases
of the week in all cate-
gories as picked by the BB
Reviaw Panel for top sales
and chert movement,

SPECIAL MERIT

Albums with sales potentisl
that are deserving of special
consideration at both the
desler and radio level,

FOUR STARS
% % % Albums with sales potential

music and possible chart
items.

Rowe to Emphasize
Stereo, $ Bill Play

e Countinued from page 34

range to 17,000 cycles per second.

Additionally, Rowe is improving
its “Stereo Round” by placing the
two 3-in. tweeters facing forward
in front of the angled mid-range
speakers to provide more highs
where the side speakers tend to
fall off.

Equally important, is the bass
boost of the two bass speakers, up
to 25db from 1[5 db. Also, the
venting system and interior con-
struction of the bass compartment
is changed. The bass boost was in-
troduced, officials said, because

within their category of

Bubbling Under The
TOPXLIP]s,

201. HOWARD WALES & JERRY GARCIA. Hooterall?, Douglas 5 KZ 30859 (CBS)

202. GRATEFUL DEAD. ...............

............ Live, Warner Bros. WS 1935

203. WANDA ROBINSON. ... .. Black Ivory, Perception PLP 18 (Stereo Dimension)
204, BILLY PAUL. .. .. ... ... Goin’ East, Philadelphia International 230580 (CBS)
205. BAND . ... ... .. ... Cahoots, Capitol CMAS 651

the public “not only must hear
the music, but ‘feel’ it physically
too.” Even at low levels, Rowe
claims there is much more avail-
able bass boost.

Rowe has even put a dollar
figure on what better sound means
in locations. In a $40 per week
location, without changing pro-
gramming, as little as 1 percent
more play amounts to $208 over
a 10-year period.

Dollar Pricing

The other major push will be
on dollar bill validation. Rowe,
which makes its own bill acceptor.
said a reduction in price this year
could range from $100 to $180,
as compared with last year. Im-
provements include two heavy-
duty lamps and a wider track to
prevent jams from crumpled, wet
and old bills.

Dollar play pricing can increase
jukebox revenue as much as $208
a year, officials said. Reasons are
(1) a bargain to the patron (2)
more money per transaction (3) in-
creased overplay.

Overplay, where a patron selects
a title already punched by some-

SPECIAL MERIT PICKS

POP

LONG JOHN BALDRY—Long John's
United Artists UAS 5543

Baldry is the missing ling between black
blues and current British rock; many of En-
gland‘s top stars cite him as a major in-
fluence. This album includes the best of
Long John's old blues material, including
the classics ‘1 Got My. Mojo Workin' * and
““Every Day | Have the Blues.””

Blues.

* %k ok K

4 STAR

* % k Kk

SOUNDTRACK ik kk

ORIGINAL SQUNDTRACK—Anonymous
tian. United Artists UAS 5218.

POPULAR okikk

JAMES AND THE GOOD BROTHERS—Colum-
bia (-30889.

WHITE NOISE—An
SW 9303.

ALAN BROWN-Listen. Island SW 9308.

JAMES TRUMBO—Peace Before We Die. Fan-
tasy 8413.

MARVIN PAYNE—Ships of Dust, Trilogy Arts.
TAR 1002.

SOUL Yokik

BIG BLACK—Doggin’ What You're Doin’. Uni

Vene-

Electric Storm. Capitol

RAY ANTHONY—Dream Dancing in Hawaii.
Aero Space RAT004

Anthony’s classic “’Dream Dancing’’ LP se-
ries were top sellers for Capitol in the past.
This brand-new concept of super dance ar-
rangements of some of the top favorites in
Hawaii will also prove a chart item, on this,
Anthony’s own label handled through mail
order, Los Angeles based. Standout cuts,
arranged by Don Simpson, include ‘‘Para-
dise,”” ‘‘Beyond the Reef,” ‘’Harbor Lights"
and “Hawaiian Wedding Song.”

JONATHAN EDWARDS Capricorn SD 862
Edwards is a pleasant singer with some good
country-pop material that could catch on.
Best cuts are “’Dont’ Cry Blue,” “’Sunshine,”
“"Athens County’* and ‘‘Shanty,”” all original
material, well played and produced.

JAZZ

MILES DAVIS—United Artisis UAS 9952
This de luxe 2-record package contains some
of the earlier work of the trumpet master.
While Davis’ audiences now vary from the
young rock fan to the long-time Miles Davis
jazz enthusiast, this reissue should prove to
be of much sales potency for collectors. In-
cluded are ‘‘Dear Old Stockholm’ and “The
Leap.”

TR S RO
More Album
Reviews on

236. HOOKFOOT . .. .. . .. A&M SP 4316 one else, is significantly increased 73114,
207. RASPUTIN‘'S STASH. ... ... ... . ... ... ... ... ........... Cotillion SD 9046 when patrons start punching out JAZZ hkkk Page 48
208. SERGIO MENDES & BRASIL 77 . ... . ......... Pais Tropical, ARM SP 4315 a dollar’s worth of music, the GENE RUSSELL_New Direction. Black Jazz 9

209. GARY PUCKETT ALBUM. .. ... ... ... ... ... ......... Columbia C 30862 Rowe people said. BJ/1. i
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will begin shortly after October 15th. The FIND warehouse contains over 40,000 square

warehousing facility of Find Service Intl., a subsidiary of Billboard Publications, Inc., is feet of space; over 1,200 bins to house records and tapes. Dean White, formerly with
in the final stages of setting up for dealer service. Service to participating FIND dealers  Record Wagon and Trancon's operation in Atlanta heads up the FIND Terre Haute facility.
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' ~— The group that gave you “Mr. Bojangles” and
y . “House at Pooh Gorner™ has just released another singie,
. ’ It's called “Some of Shelly’s Blues.” Lay claim zoit. *
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International News Reports

CBS France Singles,
LPs, Sales Increase

PARIS—The CBS France an-
nual seminar was of special im-
portance this year due to the ap-
pearance on the record scene of
the new firm DPI, which started
operations on Sept. 1.

Jacques Souplet, president of
CBS, welcomed the new team of
salesmen to the seminar, including
the new commercial manager,
Jean-Claude Guastineau, and Jac-
queline Polloni, who is in charge
of the promotion department.

Two days of the seminar were
spent on discussions relating to
DPI, whose roster already includes
French artists Alain Barriere,
Jacques Bodoin, Les Menestriers,
Bernard Dimey, and Raoul de
Godewarsvelde. DPI will also be
issuing product from the U. S.
Epic catalog, featuring artists such
as Redbone, Poco, Edgar Winter
and Donovan.

The following two days were de-
voted to reports on and plans for
CBS Disques. Details of forthcom-
ing projects, including “The Mu-
sic Company Greatest Hits” album
series and a classical *“Greatest
Hits,” were given to the delegates.

Jacques Souplet told delegates
that, relative to the sales figures
for CBS Disques for 1970, LP’s
accounted for 65 percent, Gemini
single 30 percent and cassettes §
percent.

During

1970, the conference

Big Profits!
WATER
BEDS

20 Year Guarantee
WATER BEDS ARE THE HOTTEST
SELLING ITEM in the country today.
Many Record Dealers have found big
profits in carrying Water Beds.

Now Available Internationally!
Very low prices are available for
dealers. For information call:

The Water Bed Company of America
(Formerly The Water Bed Company
of Ohio)

942 West Third Avenue
Columbus, Ohio 43212
(614) 488-0073

The Midwest Leading Manufacturer
of Water Beds

when answering ads . . .

Say You Saw It in
Billboard

heard, sales of Gemini product had
increased 39 percent. Over the
same period CBS Disques France
showed an increase in sales of its
LP’s of 50 percent. Sales figures
for CBS during 1970 increased 47
percent—as opposed to a figure
of 13 percent for the French disk
market in general.

The final day of the seminar
was devoted to discussions and de-
bates on the musical instruments
division—Masterwork and Fender.
During 1970, it was said that Mas-
terwork had sold a total of 220,-
000 instruments and accessories.

Sonet Albums
Get Grammis

STOCKHOLM — Three Sonet
albums received “Grammis” awards
this year. The presentation of the
awards took place at the Berns
Restaurant, Stockholm, and was
televised for the first time.

The three Sonet LP’s which re-
ceived Grammis awards were:
“Pjal, Gnall & Ammel,” by (Skagg-
manslaget (best new pop produc-
tion), “Spelmanslatar fran Upp-
land,” by Eric Sahlstrom & Gosta
Sandstrom (best folk music produc-
tion), and “Fancy,” by the Arne
Domnerus Trio (best jazz produc-
tion).

From The
Music Capitals
of the World

LONDON

Plexium, an independent label
run by Gordon Lotinga, has fixed

up a special promotion with the Bass
Charrington brewery whereby an
album, “Non-Stop Christmas Top
20” will be made available in
around 150 liquor stores through-
out the UK. The album which
is released in the label's “Non-Stop
Hits” series will receive extensive
promotion and over 200,000 leaf-
lets will be issued by Bass Char-

Protest Music Appearing in
Bolivian Nightspots, Labels

LA PAZ, Bolivia—Protest mu-
sic, which always has been present
here to some degree, now has
gone commercial and is on center
stage at the Penas Folkoricas, the
La Paz nightspots that showcase
native music.

One of the oldest and most suc-
cessful of the penas is the Kori
Thika, which is operated by Los
Caminantes. The trio, which re-
cords for Lyra and Odeon, con-
sists of Carlos Palenque, Pepe
Murillo and Percy Bellido.

“We've always had protest mu-
sic in the penas,” said Palenque.
“However, there is more liberty
now and of course, the death of
Benjo Cruz has been a great in-
fluence in the popularity of this
type of music. Benjo played here at
our place for two years until his
death.”

Cruz was a young Bolivian
singer who specialized in native
music. On July 18, 1970, after
completing a performance the
previous night with Argentinian
singer Jorge Cafrune at the La
Paz Club, Cruz left the city and
went to Teoponte, located some
150 miles northeast of La Paz, to

By RON SCHLACTER

join a band of guerrillas who were
fighting government troops. While
the exact date is not known, Cruz
was killed sometime in September
of 1970 by the soldiers.

“His body was eventually
brought back to La Paz and the
funeral was held here Nov. 28/
explained Palenque. “Many of
the Bolivian recording artists at-
tended the funeral and we all
sang ‘Zamba para No Morir’
(Samba in Order Not to Die). This
was Benjo’s song because he did
not want to die. We now play it
quite a bit at the Keri Thika and

usually receive requests for it
from the audience.”
“Zamba para No Morir” is in-

terpreted by some people as a song
about Che Guevara, who also
met his death in Bolivia. With the
increased popularity of protest mu-
sic in the country, the commercial-
ization of Guevara also has been
stepped up and now a Bolivian
can buy everything from a “Che”
poster to a “Che” tee-shirt. Also
on the market are Benjo Cruz
posters.

“The death of Benjo has been
a big factor in his current popu-

Daybreak Moves Into
17 International Mkts

LOS ANGELES—Bobby Weiss,
executive vice president and gen-
eral manager of Daybreak Records,
has returned here after a nine-week
global junket during which he ne-
gotiated licensing agreements with
17 foreign labels. Weiss empha-
sized that all deals provide label

PHONOGRAPH
RECORDS anop
.8= ;E(I) "\I"\RA.GK ;QlAsRT!RI‘QGES

For information,
catalogues contact:

EEEEEEEEEERRN

exclusive importer of MUZA, ggorm and VERITON from POLAND

POLISH RECORD CENTER of AMERICA
3055 N. Milwaukee Ave.

Chicago, tll. 60618

Phone 772-4044
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identity, with Daybreak to be dis-
tributed on its own label in each
country.

Weiss concluded pacts as fol-
lows: England—Polydor thru john
Fruin; Germany—Teldec, Kurt
Richter; Sweden and Finland—
Electra, Sixten Eriksson; Norway
—A/S Disco, Eilif Meyer; Den-
mark—Hede Nielsen, Leif Risell;
Switzerland and Austria — Musik
Vertrieb, Maurice Rosengarten;
Italy—EMI, Michele Bonnet,
France and Belgium—Pathe-Mar-
coni, J. J. Timmel; Holland—Bo-
vema, Gerry Oord; Greece—Co-
lumbia Graphophone, E. J. Jones;
Israel—Eastronics, Dov Peleg; In-
dia—Gramophone, A. A. War-
ren; Singapore/Malaysia — EMI,
Keith Bruce; Hong Kong/Macao
—EMI, Neal Sarsfield; Japan—
Nippon Grammophon, K. Morita;
Philippines—Mareco, Manny Vil-
lar; and Australia/New Zealand—
EMI, Cece Barlow.

Polydor will' release Daybreak
product first, teeing off in October,
while all other countries release in
November, except Japan, where
initial product will come January.
Daybreak artist Frank Sinatra Jr.
coincidentally works a three-week
tour of Australia, starting Oct. 5,
during which he will target on his
own Daybreak release, both single
and LP. Licenses with Mexico,
Spain and Portugal, Africa and
central and South America will be
set later.

larity and in the popularity of
protest music,” said Murillo. “Be-
fore his death, Benjo was just
beginning to climb and I would
say that he needed a couple more
years to make it. Now, Bolivian
artists are frequently playing his
songs. For example, two of his
favorites were ‘Hay un Nino en
la Calle’ (There’s a Child in the
Street) and ‘Pilcomayo’. ‘Hay un
Nino en la Calle’ is a protest song
and Los Caballeros del Folklore
are playing it quite a bit. Mean-
while, we’re using ‘Pilcomayo,
which is just a Bolivian folk song.
But there’s no exclusivity. Bolivian
artists are in one big circle and we
pass the music around.”

While protest music always has
had a place in penas, it often
has been called by a different
name.

“We say songs about problems
or canciones de avanzada (ad-
vance songs),” said Palenque. “For
many years, we have featured such
songs as ‘Minero’ (Miner), °‘El
Soldado’ (The Soldier), ‘Plegaria
del Labrador’ (The Peasant’s
Prayer), ‘Zamba para No Morir’,
‘El Lustra Botas’ (The Shoe Shine
Boy) and ‘El Chapaco Alzao’ (The
Rebellious Chapaco).

“The pena is not for tourists.
We want to show authentic music.
It's like a club for the artists. It’s
a place where they can meet and
experiment. Many new songs began
here, such as our ‘Despacito
Huayno’ (The Very Slow Huayno)
and ‘Que Paso? (What Happened?)
by Cesar Espada. The pena is a
little bit of everything. The artist
has complete liberty to do what
he wants.”

Irish Label
Head Held
In Belfast

DUBLIN — Among those in-
terned by the British Army in
Crumlin Road jail, is William
(Billy) McBurney, who runs Out-
let Records and has his own re-
cording studio, shop and distribu-
tion set-up in Belfast.

Last July, McBurney’s house
was raided by the British Army.
Eight flags, 14 pike staffs, six pike
heads, 14 berets, seven pairs of
gloves, six pike belts, 22 cine films,
14 photographs, one tape recorder,
one recording were found. Mc-
Burney claimed these were props
to be used for a six-LP series,
“History of Ireland,” which is in
production at the moment by Out-
let. Others were seen on the cover
of the 1970 album, “Songs of the
Irish Republic.”

rington to its various stores. The
LP, retailing at just over $2 fea-
tures 20 seasonal songs for Christ-
mas. Plexium’s “Non-Stop” series
has also been taken on by the
Record Merchandisers firm and
product will be installed in all
of RM’s racks in the coming week.
Lotinga has also recently concluded
a deal with Leif Malmborg of the
Swedish Strike company for dis-
tribution in Sweden of the next
five albums in the Non Stop series.
. . . David Bowie, previously with
Mercury, has been signed by RCA
under a worldwide five-year deal.

Pye’s move to a centralized dis-
tribution network has come into
effect following the closure of the
company’s depot in Leeds. Pye has
already closed depots in Birming-
ham, Bristol and Manchester. It
is planned that all of the company’s
distribution activities will be hai:-
dled direct from its factory at
Mitcham. Meanwhile Pye had
manufactured 10,000 new sleeves
for its latest album in the Chart-
busters series. The album “Instant
Chartbusters,” featuring cover ver-
sions of songs in the Top 50, is
currently available here in a sleeve
picturing a bare-chested girl. Pye
managing director Louis Benjamin
admitted this week that it was a
mistake, on Pye’s part, on issuing
the sleeve. Benjamin added, “This
is an album aimed at the young
record buyer and more often than
not the album is bought for a
parent.”

Brian Chater, boss of the Ca-
nadian Much Record company and
Cummerlea Music has assigned his
artist Pagliaro with Pye on a world-
wide basis. Deal was completed in
London this week by Chater with
Pye’s Peter Prince. Through the
deal ATV-Kirshner will acquire
U.K. publishing rights. e i
Promoter Mervyn Conn is hoping
to arrange a touring caravan of the
artists he is booking for next year’s
International Festival of Country
and Western Music at the Empire
Pool, Wembley. His associate,
Cyril Smith, leaves London this
weekend to visit South Africa,
New Zealand and Las Vegas to
explore the possibilities of taking
some or all of the Country stars
booked for Wembley on a tour
of some of the territories he is
visiting. . . . Contempo Interna-
tional, the company which pub-
lishes the Blues and Soul magazine
and which acts as an operational
base for the Mojo label is now also
involved in the selection and pro-
motion of Stax material. Con-
tempo will advise on the selection
of product and promote it via
radio and TV.

GH Music, the music publishing
offshoot of the Gaff Masters or-
ganisation has acquired a half
share in the song Maggie May,
according to Andy Heath of GH.
The song recorded by Rod Stewart
(Mercury) was co-written with
Martin Quittenton and it is Quit-
tennot’s share in the song that GH
has acquired. Robert Masters of
Gaff Masters announced this week,
that as personal manager of the
Atomic Rooster, he has advised
B & C Records that he feels that
the group’s recording contract with
the label is terminated due to cer-
tain breaches on B & C part. . . .

Polydor is planning to record
the 1971 Filmharmonic concert at
London’s Royal Albert Hall on
Oct. 23 which will feature conduc-
tors David Rose, Frank Chacks-
field and Nelson Riddle. . . .Gary
Wright, previously with Spooky
Tooth and Extraction, has signed
a management and agency agree-
ment for himself and his new
gioup Wonderwheel with the Red
Bus company. Wright and Wonder-
wheel are scheduled to tour Amer-
ica from the beginning of No-

(Continued on page 42)
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Canadian News Report

Canada Rockumentary
Shipped to 60 Stations

By RITCHIE YORKE

TORONTO — “Rock Canada,”
the 15-hour radio documentary on
the growth and international ac-
ceptance of Canadian music, hits
the air for the first time on Oct.
10. Bob McCord, Rock Canada’s

Capitol Canada

Up 20 Percent
Wisale Product

TORONTO — Capitol Records
(Canada) Ltd., has issued an in-
terim report showing a 20 percent
increase in  wholesale product
movement in the first two months
of the fiscal year.

Capitol's Sherman retail outlets
have also shown encouraging
gains, which Arnold Gosewich,
president, believes is an indication
that “consumers are coming back
to record stores to buy records
where they can receive personalized
service.”

The 20 percent gain in whole-
sales is of added significance, con-
sidering that the company is not
only in excess of last year’s quota,
but also 20 percent over its August
sales projection, this making it 40
percent over quota for the year.

Capitol is now operating its own
tape duplicating facility, and Gose-
wich states that tape sales for Au-
gust were 5 percent above quota.
This is despite an industry slump
in the tape scene.

U.K. Polydor
To Distribute
U.S. Daybreak

LONDON—U.K. Polydor has
concluded arrangements for the re-
lease of the Dandelion and Day-
break labels.

The three-year deal for Dan-
delion—formerly with Kinney—
was signed in Hamburg between
John Fruin, Polydor managing di-
rector, and Clive Selwood, head of
Dandelion. It covers marketing and
distribution on a worldwide basis
with the exception of North Amer-
ica and Canada. In the UK. Dan-
delion will continue to have its
own label but elsewhere will ap-
pear on Polydor.

Artists include Medicine Head,
Bridget St. John, Stackwaddy,
Principal Edwards Magic Theatre
and the Scandinavian group, Burn-
in’ Red Ivanhoe. First product is
expected during October.

Daybreak comes to Polydor
under a three-year licensing agree-
ment for the U.K. negotiated by
Fruin and Daybreak’ executive
vice-president Bobby Weiss.

The label will have its own logo
and initial release will be in No-
vember with albums by Bing
Crosby, Count Basie, Frank Sina-
tra Jr., singer-writer Larry Groce
and West coast group the Surfers.

Name Change

For Warners

TORONTO—Warner Bros. has
changed its corporate name to Kin-
ney Music of Canada, Ltd. The
new title is intended to reflect more
accurately the nature of the cor-
poration.

Labels within the Kinney com-
pany will remain the same. This
includes Warner Bros., Reprise,
Atlantic, Atco Elektra and Cotil-
lion.

The change was announced by
Kinney of Canada president, Ken
Middleton.
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producer, said that the “rockumen-
tary” will be broadcast on CKLG,
Vancouver;, CK XL, Calgary;
CHED, Edmonton; CKY. Winni-
peg; CIJME, Regina; CHAB,
Moose Jaw, and CKBI, Prince Al-
bert during Labor Day weekend.

The special has been in produc-
tion since April of this year, and
will feature as narrator, Scott Mor-
gan, former CKFH disk jockey.

McCord said that station reac-
tion across the country to demon-
stration tapes had been “extremely
enthusiastic” and that completed
programs were being shipped to
more than 60 stations this week.

“Rock Canada” was produced
under the auspices of Moffatt
Broadcasting and the Rawlingson
stations. It was an independent
production, however, and is not
owned by either Moffatt or Raw-
linson, although these stations had
first option for broadcast in the
markets in which they were lo-
cated.

McCord said that the 15 hours
of documentary includes more than
250 Canadian records, running the
gamut from Paul Anka to the
Guess Who to Neil Young. He
said it included interviews with
Gordon Lightfoot, Glen Camp-
bell, Paul Anka, Neil Young, Da-
vid Crosby, Burton Cummings,
John Lennon, Ronnie Hawkins,
Andy Kim, John Kay, Kelly Jay
and King Biscuit Boy.

Executive
Turntable

Staff changes at the Canadian
Radio-Television Commission in-
clude John Hylton, former CRTC
general counsel in new post of
managing director of operations.
Succeeding Hylton is John Law-
rence, a partner in the Montreal
law firm of Bourgeouis, Doheny,
Day and MacKenzie. Peter Mc-
Donald has been appointed director
of the broadcast programs branch.
McDonald was president of Uni-
versal Education and Visual Arts,
a division of MCA. J. Harold Mc-
Kernin, the former director of
broadcast Programs, has assumed
special duties pertaining to the
Maritimes and the extension of the
service to the Eastern region. Ger-
main Cadieux has been appointed
assistant director of broadcast Pro-
grams, and Ralp Hart has been
named manager of radio-television
development. Thomas N. Parrot
is the new director of personnel,
replacing Miss Beth Bertram. In
addition, Franklin Delaney, CRTC
Secretary, has resigned to enter pri-
vate broadcasting in Quebec, and
Leslie Millin, formerly a member
of the Broadcast Programmes
Branch, has accepted a position
with the Secretary of State.

Thunder Sound has hired Bill
Seddon as its new mixer. Former-
ly with Eastern Sound, Seddon has
worked with Lighthouse, Bruce
Cockburn and Jesse Winchester,
among others.

West German Jazz
Line, ECM, Reactivates

MUNICH—A new West Ger-
man record company, ECM Rec-
ords, a jazz-based label which has
been established since 1969, is re-
starting operations.

At present, ECM (an abbrevation
for Edition of Contemporary Mu-
sic) is preparing new compositions
and working in the field of world-
wide copyrights, as well as negotiat-
ing contracts with a view to signing
established jazz musicians.

ECM is concentrating on con-
temporary jazz only. Recording
for the company are U.S. artists
Chick Corea, Paul Bley, Marion
Brown, Barre Philips, Gary Pea-
cock and U.K. bassist Dave Hol-
land.

The new company is located at
Munich, Gleichmannstrasse 10. In
charge at ECM are Karl Egger

and Manfred Eicher (presidents).
Manfred Eicher is also production
director.

ECM Music is represented
abroad by the following record
companies—Hara (Japan), Philips
(France), CRD (UK., Sonet
Scandinavia) Phonogram (Austria)
and PM (Switzerland).

The first releases by ECM Rec-
ords in West Germany will be 15
LP’s, and among the highlights of
the initial releases are “Robin Ken-
yatta; Girl From Martinique,” “Jan
Garbarek Quartet” and “Chick
Corea: Piano Improvisations.”

ECM’s sales manager for its
new company is Thomas Stoew-
sand, who also handles promotion,
with a emphasis on international
press and West German radio sta-
tions.

Ampex, ABC Hold
Product Conventions

TORONTO—Two major record
companies held annual product
conventions here last week. RCA
introduced its new ABC/Dunhill
release at a special luncheon hosted
by Scott Richards, Andy Nagy and
Ed Preston.

A slide-tape presentation was
utilized to demonstrate new LP
product by Ray Charles, Tommy
Roe, B.B. King, the Grass Roots,
Steppenwolf, Emmit Rhodes, Three
Dog Night and the reunited Mamas
and the Papas.

Cross Country
Polydor Act

MONTREAL—Polydor’s Frank
Mills is to undertake a cross-
Canada tour with the label’'s John
Turner to promote his debut al-
bum for the company.

Polydor has pulled “Love Me,
Love Me Love” from the album
to tie in with the tour.

The album was cut at the 32-
track Andre Perry Studios in Mon-
treal. Mills, a former member of
the Bells, wrote their current hit,
“Sweet Sounds of Music.”

The first national convention
of Ampex Music of Canada took
place over two days at the Sky-
line Hotel. The event was hosted
by Joe Pariselli, along with John
Driscoll and Skip Fox.

In explaining the role Ampex
has played in the Canadian indus-
try, Pariselli noted that the com-
pany entered the business primarily
as a distributor of its own tapes,
expanding to custom manufacturing
for other majors.

But Ampex soon discovered that
to stay alive in the industry here,
it must become a total music entity.
The company then moved in and
obtained some 20 labels for Ca-
nadian distribution. It set up its
own domestic talent development
department, headed up by Driscoll.

In the coming months, Pariselli
said Ampex will release 40 albums,
representing a total investment in
excess of half million dollars. Am-
pex distributors and key dealers
were on hand for the convention,
which also featured several U.S.
music dignitaries. This included
Vanguard’s Harold Lewis and Herb
Corsack, Ron Mosely of Sussex,
Jim Frey of Ampex U.S. and Mo-
town’s Phil Jones.

Daffodil Records
Crowbar & Guests

TORONTO—Love Productions,
entrepreneur Martin  Onrot and
CHUM FM combined “Evening
of Love With Daffodil Records,”
marked the first time that a Ca-
nadian rock group, Crowbar, had
recorded a live in concert album,
and was also the debut of CHUM
FM (Toronto’s #:2 rating rock sta-
tion) into live broadcasts of impor-
tant concerts. In addition, it was
the first time that Canadian rock
stars had combined on stage, re-
gardless of label affiliations.

More than 50 musicians—mem-
bers of Lighthouse, Doctor Music,
Everyday People and several other
bands—appeared with Crowbar on

stage. Also on the bill were Christ-
man and King Biscuit Boy, both
Daffodil acts.

A forthcoming two-record album
of the concert, tentatively titled
“Liver Than You've Ever Been,”
is to be released in November.
Several executives from Paramount
Records, which releases Crowbar
in the U. S, flew in for the con-
cert.

Engineer, Henry Saskowski, was
brought in from Los Angeles to
supervise the recording of the con-
cert, which was taped on equip-
ment from Thunder Sound Stu-
dios.

From The

Music Capitals
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vember and will have a new album
issued on A & M in December.
. . At two concerts this week
at the Lyceum baliroom in London
CBS gave away a specially pro-
duced seven-inch mini LP featur-
ing seven of its acts featured in
the concerts to members of the
audience. The disk featured tracks
by Al Stewart, Arrival, Home and
Heaven and fields and others.

PHILIP PALMER

TORONTO

Procol Harum’s keenly antici-
pated appearance with the Edmon-
ton Symphony Orchestra conducted
by Tommy Banks has been con-
firmed for Nov. 18. The concert
is expected to be recorded for a
possible album release. The date
was co-ordinated by A & M’s West
Coast manager, Liam Mullan, and
Procol’s Derek Sutton . . . GRT's
Ross Reynolds in New York this
week negotiating new distribution
deals with U.S. companies
RCA'’s Jose Feliciano set to appear
at O’Keefe Centre Nov. 7 . s
MCA is putting a strong push on
the Nigel Olsson album . . . Daf-
fodil’'s Crowbar flew West to Sas-
katoon, Regina and Calgary after
the Massey Hall concert . . . Stam-
peders’ “Sweet City Woman” is
closing in on the 100,000 sales
mark in Canada.

Polydor will release the new
Bells’ album on Oct. 1. Titled
“Love, Luck ’'n Lollipops,” it will
be simultaneously issued in the
U.S,, Canada and New Zealand,
with German, UK. and Australian
release scheduled later this year.
The label’s Lori Bruner says that
the initial shipment of the album
was 20,000 units. The album in-
cludes the two most recent singles,
“Lady Dawn” and “Sweet Sounds
of Music” . . . Kapp’s Sonny and
Cher drew reviews for their appear-
ances at the Royal York Hotel . . .
Capitol have picked up Canadian
distribution rights to an album by

Australian group, the Flying Cir-
cus, who intend to spend the next
six months working in Canada. The
album “Prepared in Peace” com-
prises the group’s second and third
album. Capitol’'s Wayne Patton
says the Canadian tour began on
Sept. 24 . . .

MCA’s Tom Northcott met up
with Toronto mayor, William Den-
nison, during his recent Toronto
appearance at the Riverboat . . .
Columbia scheduled a reception
for Ian and Sylvia, Sept. 29 . . .
Guy Lombardo and the Royal
Canadians return to the Royal
York on Sept. 27 . . . Top attend-
ance figures during the recent Ca-
nadian National Exhibition were
25,000 for the Osmonds/Stam-
peders, and 16,000 for the Guess
Who . . . Danny Roman has been
upped to program director at CJCH
Halifax . . . True North’s Murray
McLauchlan and producer Gene
Martynec have just completed the
score for Don Shebib’s new film,
“Rip Off.” Shebib’s most recent
effort was “Goin’ Down the Road”
e McLauchlan’s first album,
“Songs From the Street” is be-
ing released this week . . . Brave
Belt into the Riverboat this week
. . . Gordon Lightfoot plays Cal-
gary (6-7), Edmonton (8-9) and
Vancouver (30-31). . . . The Bob
Hamilton Radio Clinic has been
set to take place in Vancouver on
Oct. 23-24, with the Maple Leaf
System annual get-together sched-
uled for the previous day.

Dennis Murphy has just finished
an album with Capitol”s Pierre
LaLonde . . . The Ontario Gov-
ernment, through the Department
of Trade and Development, hosted
a dinner at Ontario Place to in-
troduce Summus artist, Bill Hous-
ton, whose “Ojibway Country”
single is taken from the sound-
track of the Ontario government
movie, “North to Superior” . . .
Canadian publication date for the
Canadian music book “Axes Chops
and Hot Licks” has been set for
Nov. 4. RITCHIE YORKE

(Continued on page 44)

Govt Aid Japan’s
Popular Song Fest

Song Festival 1971 will be held
Nov. 25-27 and the aim of Genichi
Kawakami, president of Nippon
Gakki Co., the Yamaha piano
company who will sponsor the
event, plans to make this festival
the “most honest” from the view-
point of jury judgment.

Said Kawakami, *“Last year’s
expenses were 200 million yen and
we were about 70 to 80 million in
the red. [ have no doubt we will

lose money this year, but the big
improvement for this year is that
we will have a little bit of help
from the Foreign ministry.”

Kawakami said he had turned
down an offer from NHK to
broadcast the festival because the
money offered was “such a small
amount.”

Last year’s festival winner was
“Dream of Naomi” by Hedba and
Davida, which was a big hit in
Japan.
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MANILA

Mareco, Filipinas and Villar is-
sued a total of 20 LP's (13 foreign,
7 local) and 34 singles (30 foreign,
4 local) for period Aug. 10-Sept.
10. For the preceding period, July
10-Aug. 10, total was 21 LP’s (14
foreign, 7 local) and 56 singles (41
foreign, 15 local). . . . Mareco has
been the first outfit here to issue
new Christmas singles, this as early
as mid-September. In the batch are
“The Little Drummer Boy,” “Ru-
dolph the Red-Nosed Reindeer”
and “I Saw Mommy Kissin’ Santa
Claus” by the Jackson 5 (Motown)
and “White Christmas” and “The
Christmas Song” by The Tempta-
tions (Motown). There is now full-
blast exposure tie-in of these rec-
ords in stations DZBM and DZLM.

; In promoting the sales of
releases from Home Industries De-
velopment Corp., CIE Marketing
Corp. has come up with a hand-
some three-leaf brochure with LP
“Jesus Christ Superstar” for cov-
er. The Andrew Lloyd Webber-
Tim Rice rock opera LP fea-
tures The Trinidad Singers and
Murray Head. The rock opera was
presented here at the Meralco
Theater by the Yellow Sunshine
Production.

Vicor Music Corp. has an-
nounced that it is coming out with
five major LP productions be-
fore December to beef up its 35-
LP catalog. These will be by Vic-
tor Wood, Tirso Cruz 111, The Am-
bivalent Crowd and Anstacio Ma-
maril. . . . Mico Industries, Inc.,
has lined up releases for this
month and November on SSS Inter-
national, Durim, Ariola, Ember,
Canyon and Stereo Dimension. Art-
ists included are Gloria Lynne,
Tiffany, Tennessee Guitar and
Blonde on Blonde. Last month, the
company issued 16 singles and five
LP’s on these label’s: Elektra, Evo-
lution, Steed, Bravo, Sun-Shelby
Singleton, Plantation, Minaret, Re-
public, Dot and Mico. . . . Dyna
Products, Inc. released the Shirley
Bassey version of “Theme From
Love Story” on United Artists. On
the same label, Dyna re-released
“Honey” by Bobby Goldsborro.
The company also just released
singles by The Bee Gees (Polydor),
James Brown (Polydor), The Ven-
tures (UA), Creedence Clearwater
Revival (Liberty), Three Dog Night
and The Lettermen (Capitol) among
others. Its five local singles are by
organist Amormio Cillan Jr,
(Dyna).

Grandeur issued an LP by Ed-
die Mesa titled “Soulman.” It’s
Mesa’s first album on Grandeur.
He was voted best male singer of
1970 by the Philippine Academy
of Recording Arts and Sciences
(PARAS) last July. . . . Mareco’s
current top best-seller is “What's
Goin’ On” by Motown artist Mar-
vin Gaye. The company’s second
best-seller is “I Don’t Know How
to Love Him” by Living Strings &
Living Voices (RCA).

OSKAR SALAZAR

BARCELONA

Nino Sanchez, previously with
Belter, has signed with Dis-
tribuidora Discografica, to record
for its Palobal label. Nino is pres-
ently preparing an LP his debut
on his new label. . George
Moustaki (Polydor) gave four re-
citals in Lloret de Mar and Pala-
mos (two towns close to Barce-
lona). . . . Dolores (La Terremoto)
Vargas has recorded a new single,
which combines Spanish versions
of “Love Story” and “Chirpy
Chirpy, Cheep Cheep.” . . . Ismael
(EMI) is readying a new record
with arrangements by Alfredo
Domenech. The main song is titled
*Alondra” (Lark). . . . Maria Del
Mar Bonet presented her latest
single to the press, radio and TV
critics at a reception recently. It
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is her first recording for Bocaccio
Records. Titles are “No Voldria
Res Mes Ara” (I Wouldn’t Want
Anything Else Now) and L'Aguila
Negre” (The Black Eagle). Both
numbers are sung by Miss Bonet
in Catalonian. . . . Rosalia (Belter)
will represent Spain at the XI In-
ternational Festival of Sepot, in
Poland. . . . Ariola has released
the first recording by a ‘“ghost
group” called Piratas. The two
songs on the single were composed
by Daniel Vangarde—“Primero Lo
Primero” (First What is First) and
“Tarro De Miel” (Honey Pot)).
The record was produced by Tony
Ronald.

Los Tres Sudamericanos (Belter)
has recorded, in Spanish, “Lady
Rose.” . . . Belter has signed the
group Los Albas, formerly with
Vergara. . . . Also newly signed
with Belter is Nati Mistral (ex-
Columbia Espagnola). . . . Great
excilement amongst the staff of
the recently-formed Spanish com-
pany Ariola: it is the first time
since it commenced operations last
year that a record by Peret is
chalking up huge sales figures
throughout Europe. Peret’s single,
“Borriquito” (Little Donkey) is al-
ready No. | in Belgium, Holland,
Radio Luxembourg (Dutch service)
and No. 12 in Germany. . . . Belter
has acquired distribution in Spain
of three British labels—Penny Far-
thing Records, Transatlantic Rec-
ords and the Ditchburn Orga-
nization. DOLORES ARACIL

BUENOS AIRES

Music Hall artist, Sabu, will ap-
pear in a film, “I Return to Live, I
Return to Sing” (Vuelvo A Vivir,
Cuelvo A Cantar) to be premiered
shortly. He sings the theme song
and several more in the film, which
also featured the groups Trocha
Angosta Y Buanana. . Singer
Eduardo Rodrigo will represent
his country in Argentine Week in
Spain, Oct. 20-30 in Madrid at the
special request of the Argentine
Embassy there. . . . Roberto Yanes
moves from Puerto Rico to Santo
Domingo and then to the Chateau
Madrid, New York City.

Spanish singer Nino Bravo will
appear in concert and on Channel
9 television in Buenos Aires from
Oct. 2. The tour is promoted by
Roberto Rodi, manager of Pro-
mociones Rodi. . . . Argentine duo
Juan and Juan appeared at the
New York Latin American music
festival and then went to Rio to
represent their country at the Rio
Song Festival, singing a Palito
Ortega song. Ortega was also in
Rio as Festival guest.

RUBEN MACHADO

MEXICO CITY

Tom Jones cancelled the three
performances set for Mexico City,
Guadalajara and Monterey after
failing to get Government permis-
sion to increase ticket prices. It is
possible that he will appear in
November. One of his concerts was
to be a benefit for the Red Cross.

. . The government also banned
the song, “Avandaro,” inspired by
the recent Woodstock-type rock
festival. Both Philips and Capitol
have released versions of “Avan-
daro.” . . . Cesar Costa left for
Europe to record in Spain and
the UK. mostly in English. . . .
Jorge Audifred and Luis San
Martin, organizers of the Latin
American Song Festival in Mexico,
are assisting at the Brazilian Song
Festival in the final international
section.

CBS are preparing to record
Cuco Sanchez, Sonora Santanera,
Sonia Lopez and some rock groups
on their new eight channel con-
sole. . . . Gamma Records re-
leased the new Raphael album,
with material written exclustvely
by Spanish composer, Manuel Ale-
jandro. . . . Executives from Ger-

man Philips visiting Luis Baston,
general manager, Polydor SA. . . .
Folk singer Amalia Macias re-
turned to Mexico from Spain ap-
pearing with a Mexican mariachi
band. . Guillermo and Jesus
Acosta, brothers who were with
Musart Records for more than
20 years, formed their own disk
company, Gas. They resigned from
Musart recently.

Argentinian singer Sandro is
finishing four Mexican TV shows
and will appear in concert in No-
vember. . . . Mexican group La
Revolucion de Emiliano Zapata
gave a concert at the Hotel Maria
Isabel. ENRIQUE ORTIZ

MUNICH

Electrola Records arranged a
press reception for German pop
singer Erik Silvester for his new
single, “I Know a Girl.” Siivester
is one of the best-selling artists fea-
turing German-language-only ma-
terial. . . . The reception was held
in Munich. . . . Liberty/UA Mu-
nich arranged a reception for Katja
Ebstein recently. She has a new
LP, “Friends,” on release. Liberty
is giving the record major promo-
tion in all media—national news-
papers, trade press, radio and TV.
A7 . Edition Montana has con-
firmed that the first musical to be
written by Udo Juergens will be
presented in Vienna this month.
Juergens’ musical—“Helden” (He-
roes)—is based on Bernard Shaw’s
comedy of the same name. Leading
role in the musical will be taken by
young German singer-actor Mi-
chael Heltau. . . . Peter Alexander,
a leading German-language singer,
will start his third 30-city tour of
West Germany and Austria. Alex-
ander, contracted to Ariola-Mu-
nich, was until recently unwilling
to undertake another lengthy tour
like those two previous, highly
successful tours in 1969 and 1970.

URSULA SCHUEGRAF

DUBLIN

Eileen Reid is likely to return
to the showband scene in the very
near future. The Dublin girl, who
was lead singer with the Cadets
for seven years until her retirement
from the business in favor of mar-
ried life—she became Mrs. Jimmy
Day in June 1968—was voted Ire-
land’s No. | female singer four
years in a row. She has a single
out currently on Ruby—Buffy
Sainte Marie’'s “I'm Gonna Be a
Country Girl Again.” It’s her first
release since “If 1 Had My Life
to Live Over.” In recent months,
Eileen has been appearing in cab-
aret. . . . EMI’s Brian Kennedy is
promoting new B&C and Charisma
LP’s by much artists as Shelagh
McDonald, Keith Christinas, Spiro-
gyra, Hiroshima, Leigh Stephens
and Atacema. . . Alan (Irish)
O’Duffy will leave for the New
York premiere of “Jesus Christ,
Superstar,” on Oct. 11. While in
the city, he also hopes to place
material by Dim Reflection, the
Irish group which has stirred up
a great deal of interest since it be-
gan being heard on RTE Radio’s
“Songs & Sounds of Tomorrow.”
The group, which is 30-40 strong,
mainly uses material by musical
director-arranger Cormac O’Duffy.

. . Margo & the Country Folks’
second LP—and its first for man-
ager John McNally’s new ARA
label—is titled “From Margo With
Love.” It’s distributed by EMI (Ire-
land).

Additions to EMI's low-priced
Talisman labels include disks by
Carmel Quimm, The Fishermen,
Donie Collins and a spoken-word
release called “Memories of the
Abbey Theater,” with extracts from
such plays as Sean O’Casey’s “The
Plough and the Stars” and J.M.
Synge’s “Riders to the Sea,” as
presented by Eamon O Gallchob-

(Continued on page 45)

THE KEY figures in the recent long-term renewal of the distribution
agreement between London Records and Hi Records are, left to right,
Nick Peace, president of Hi; D. H. Toller Bond, president of London;
Willie Mitchell, vice president and a&r chief for Hi; and Walt Maguire,
London's vice president for pop a&r.

U.K. Rack Firms Plans

Major Promo Campaign

LONDON — Record Merchan-
disers, the U.K. racking firm, is
mounting a number of label pro-
motion campaigns covering its
600-plus rack outlets during the
remaining months of this year and
continuing into 1972.

The first, involving the CBS
“Greatest Hits” series of albums,
will run from mid-November until
Christmas, with EMI's “Starline”
product being introduced during
December. Under discussion with
Decca is a similar thrust of “World
of . . .” repertoire and a promo-
tion on selected Polydor material
covering all price ranges is also in
prospect.

Activity during 1972 will involve
a calendar of planned promotions
of specific label product on a
four-weekly basis through all racks.

RM’s own Stereo Gold Award
$1.62 albums will also be given
a year end boost with a consumer
contest starting in mid-October in
collaboration with  Woolworths,
with the first prize being a Bond
Bug, three-wheeler fibre-glass car.
Sales target of 400,000 LP’s is
being aimed at during the three
months of promotion. Since the

label was launched in Novem-
ber of last year, total sales are in
excess of 750,000 copies and al-
bums are sold through nearly
1,500 stockists.

Giving details of the promotion
plans at the RM sales conference
last week, managing director lan
Miles revealed that in the 18
months since April 1970, the num-
ber of outlets had grown from 140
racks to over 600 and that ship-
ments were running at more than
300,000 units each month, com-
pared to 140,000 a year ago and
20,000 in April last year.

RM is now turning its attention
increasingly to pre-recorded tapes
and has secured 247 outlets, all
of which will be equipped with a
new Norwegian-designed pilfer-
proof rack. Known as the Arne
Bendikson Casseteria, it uses a sys-
tem of bells and lights to prevent
theft, and has a 130-cassette ca-
pacity.

RM has acquired sole UK.
distribution rights and after an ini-
tial import of 500, the casseteria
will be manufactured in this coun-
try.

20 Percent Sales

Increase—W.

BERLIN — With 55.1,000,000
records sold in the first half of
1971, the West German record
industry has surpassed the figure
for the corresponding period last
year by 20.3 percent.

The largest increase was in LP
sales. In the export field, the
growth rate of LPs amounts to
30.2 percent, reaching 6.9,000,000
units, totalling DM 10.1,000,000,
with an export growth rate of 24.7
percent.

The value of LP sales represents
53.2 percent of last year’s total
record turnover of DM 700,000,-
000 DM 50.6 in 1969 and 48.9 in

Germany

1968). Sales of budget records (up
to DM 10) last year levelled down
to 49.4 percent (50.7 in 1969 and
55 in 1968).

In the cassette field there was a
growth rate in the final half of
1971 of 60 percent in relation to
the previous year, amounting to
2.4,000,000 units. According to
retail executives at the recent Ber-
lin radio exhibition, cassettes so
far are not interfering with record
sales, but are creating a readiness
on the part of the record buyer to
change over from the low-price
area into the normal-price LP
field.

Irish Big 8 Start

Local, Foreign Tours

DUBLIN — Brendan Bowyer,
Tom Dunphy and the Big 8§,
which was formed on the break-up
of the Royal Showband, are cur-
rently doing a series of dates on
the Irish ballroom circuit.

They made their debut in Man-
chester and their first Irish date
was at the Old Shieling in Raheny,
in cabaret.

Apart from the local scene, the
Big 8 is looking to foreign horizons.
In October, the group is off to
Australia and Hawaii, while next
January it starts a six-month sea-

son in Las Vegas, returning to
Ireland on July 28, 1972.

Bowyer and Dunphy have a
string of hit disks between them
which they made during their days
with the Royal. Their manager is
T.J. Byrne, who also looked after
the interests of the Royal for many
years.

On Oct. 20, the Big 8 will tele-
record for Radio Telefis Eireann's
new series, ‘“‘Caught in the Act.”
In the next few weeks, an album
and an EP will be released by
Big 8, plus singles each by Bowyer
and Dunphy.
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HITS OF THE WORLD

ARGENTINA

(Courtesy Escalera a la Fama)
This

Last

Week Week

1

10

This

1 ESTOY HECHO UN
DEMONIO—Safari (CBS)—
Melograf

2 HELP (Get Me Some Help)—
Tony Ronald (M, Hall);
Kingston Karachi (RCA);

Romeo (EMI); Flash (CBS)

3 LOVE STORY—Francis Lai
(M. Hall); Alain Debray
(RCA); Andy Williams
(CBS); Johnny Mathis
(CBS); Franck Pourcel
(Odeon); Henry Mancini I
(RCA)—Korn

4 SING SING BARBARA—
Larent & Mardi Gras
(Fania/ M. Hall)

5 LA CHICA DE LA
BOUTIQUE—Heleno (RCA)
—Relay

COFFEE TOFFEE SQUARES
Jade & Pepper (EMI)—
Fermata
9 QUIERO GRITAR QUE TE

QU IERO—Quique
Villaneuve (RCA)—Relay

7 CUANDO NECESITO AMAR/
HE TRADATO DE
OLVIDARTE—Sabu (M.
Hall)—Pamsco/

Kleimann

8 BORRIQUITO—Peret
(D. Jockey)—Melograf

— UNA NOCHE
EXCEPCIONAL—Raul
Padovani (RCA)

BELGIUM
(FRENCH)
(Courtesy Telemoustique)

6

Week

1

f=3 Do ~IN W RAWRN

This

THE FOOL—Gilbert Montagne
CBS

(
BORRIQUITO—Peret (Supreme) |
JESUS—Jeremy Faith (Decca)
J’Al TANT BESOIN DE TOI—
Crazy Horse (Vogue)
MAMY BLUE—Joel Dayde
(Riviera)
O CO—Sweet (RCA)
MAMY BLUE—Pop Tops (Philips)
HELP—Chrysalis (CBS)
CHE SARA—Jose Feliciano
(RCA)
I LOVE YOU, JE T'AIME—
Frederic Francois (Vogue)

BRITAIN

(Courtesy Record Retailer)
“Denotes local origin
Last

Week Week

1
2

w

20
21

22

23

24

25

! HEY GIRL DON’T BOTHER
ME—Tams (Lowery)—Probe

3 MAGGIE MAY/REASON TO
BELIEVE—*Rod Stewart
(Mercury)—Koppelman/
Rubin (Stewart)

DID YOQU EVER—Nancy &
Lee (Reprise)—London Tree

4 TWEEDLE DEE TWEEDLE
DUM—*Middle of the Road
(RCA) Sunbury (G. Tosti)

6 TAP TURNS ON THE
WATER—*C.C.S. (Rak)—
Rak/C.C.S. (Mickie Most)

7 COUSIN NORMAN—
*Marmalade (Decca)—
Catrine (Marmalade)

5 NATHAN JONES—Supremes
(Tamla—Motown)—Jobete/

Carlin

9 YOU'VE GOT A FRIEND—

James Taylor (Warner Bros.)

—Screen Gems-Columbia

(Peter Asher)

BELIEVE (In Love)—*Hot

Chocolate (RAK)—RAK

(Mickie Most)

13 FOR ALL WE KNOW—
Shirley Bassey (United
Artists)—United Artists

11 BACK STREET LUV—
*Curved Air (Blue Mounltain)
—Warner Bros. (Curved Air)

19 LIFE IS A LONG SONG UP
THE POOL—*Jethro Tull
(Chrysalis)—Chrysalis (Ian
Anderson)

10 L°'M STILL WAITING—D.
Ross (Jobete/Carlo)—Tamla-
Motown (Deke Richards &
FHal Davis)

14 NEVER ENDING SONG OF
LOVE—*New Seekers
(United Artists)—Philips
(David MacKay)

15 1T'S TOO LATE—Carole
King (Screen Gems/
Columbia)—A&M (Lou
Adler)

12 SOLDIER BLUE—Buffy
Sainte-Marie (Cyril Shane)—
RCA (B. Ste. M./Jack
Nitzsche)

21 FREEDOM COME.
FREEDOM GO—*Fortunes
(Capitol}—Cookaway (Cook
& Greenaway)

17 DADDY DON'T YOU WALK
SO FAST—=*Daniel Boone
(Penny Farthing)—Intune

23 ANOTHER TIME, ANOTHER
PLACE—*Engelbert
Humperdinck (Decca)—
Leeds Melanie (Gordon |
Mills)

30 BUTTERFLY—Danyel Gerard
(CBS)—April

25 YOU DON'T HAVE TO BE
IN THE ARMY TO FIGHT
IN THE WAR—*Mungo
Jerry (Dawn)—OQOur Music
(Barry Murray)

16 WHAT ARE YOU DOING
SUNDAY—Dawn (Bell)—
Carlin (Tokens & Dave

Appel)

18 LET YOUR YEAH BE YEAH
—"Pioneers (Island)—Trojan
(J. Cliff/S. Crooks)

49 SIMPLE GAME—Four Tops
(Tamla-Motown)—Sparta
Florida

27 MOON SHADOW-—*Cat
Stevens (Island)—Freshwater
(Paul Samwell-Smith) ]

8 1

26 40 KEEP ON DANCING—*Bay
City Rollers (Bell)—Jewel
(Jonathan King)

WHEN LOVE COMES
ROUND AGAIN—*Ken
Dodd (Melanie)—Columbia
(lohn Burgess)

SULTANA—*Titantic (CBS)—

April

WITCH QUEEN OF NEW
ORLEANS—Redbone (Epic)
—Novalene/Blackwood (Pat
& Lolly Vegas)

CHIRPY CHIRPY, CHEEP
CHEEP—*Middle of the
Road (RCA)—Flamingo
(G. Tosti/I Greco)

SUPERSTAR/FOR ALL WE
KNOW—Carpenters (A&M)
—Rondor (Jack Daugherty)

REMEMBER—*Rock Candy
(MCA)—KPM (Zack
Laurence)

SPANISH HARLEM—Aretha
Franklin (Atlantic)—Carlin
(J. Wexler/T. Dowd/A.
Mardin)

TOM-TOM TURN AROUND
—*New World (Rak)—
Chinnichap/Rak (Mickie
Most

IN MY OWN TIME—*Family
(United Artists)—Reprise
(Family)

I'M LEAVIN’—Elvis Presley
(RCA)—Carlin

LEAP UP & DOWN—

*St. Cecelia (Polydor)—
Jonjo (Jonathan King)

AT THE TOP OF THE
STAIRS—*Formations
(Mojo)—Chappell
(Leon Huff)

MY WAY—Frank Sinatra
(Reprise)—Shapiro/
Bernstein  (Don Costa)

GET IT ON—*T Rex (Essex)
—Fly (Tony Visconti)

HEARTBREAK HOTEL/
HOUND DOG/DON'T BE
CRUEL—Elvis Presley
(Belwin-Mills)—RCA

BANGLA DESH—*George
Harrison (Apple)—Harrisongs

(For God’s Sake) GIVE
MORE POWER TO THE
PEOPLE—Chi-Lites (MCA)
Julio-Brian (Eugene Record)

MOVE ON UP—Curtis
Mayfield (Buddah)—Carlin
(Curtis Mayfield)

KNOCK THREE TIMES—
Dawn (Bell)—Carlin
(Tokens, Dave Appell)

LOOK AROUND—*Vince Hill
(Columbia)—Famous/Chap-
pell (Norman Newell)

AMAZING GRACE—Judy
Collins (Elektra)—Harmony
(Mark Abramson)

MAMY BLUE—*Roger
Whittaker (Columbia)
Carlin (Denis Preston)

DE WILL—*Gilbert
O’Sullivan (April/MAM)—
MAM (Gordon Mills)

DEVIL'S ANSWER-—*Atomic
Rooster (G.H. Music/
Sunbury)—B&C (Atomic
Rooster)

27 22

28 50
29 46

0 24

31 44

32 39

3 —

34 26

35 20

36 —
37 34

38 28

39 43

40 38

41 36

42 29

43 32

44 31

45 48

46 47

47 41

49 35

50 33

CANADA

(Courtesy Maple Leaf System)
*Denotes local origin
This Last
Week Week

1 MAGGIE MAY—Rod Stewart

NIGHT THEY DROVE QLD
DIXIE DOWN—*Joan Baez

RAIN DANCE—*Gess Who

UNCLE ALBERT/ADMIRAL
HALSEY—Paul/Linda
McCartney

DO YOU KNOW WHAT I
MEAN—Lee Michaels

SUPERSTAR-—Carpenters

THE STORY IN YOUR
EYES—Moody Blues

GO AWAY LITTLE GIRL—
Donny Osmond

— WON'T GET FOOLED

AGAIN—The Who
— YO YO—Osmonds

[P N

2
3
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DENMARK
(Courtesy Danish Group of IFPI)
*Denotes local orlgin

I SCHOEN IST ES AUF DER
WELT ZU SEIN—Roy Black &
Anita Hegerland (Polydor)

2 CO-CO—Sweet (RCA)—Stig
Anderson

3 FIRE AAR—*Ole T. Nielsen (CBS)

4 FLYING MACHINE—CIiff Richard

(Columbia)—Multitone
POUR UN FLIRT—Michel Delpech
(Barclay)—Imudico
DID WHAT I DID FOR MARIA
—Tony Christie (MCA»—Imudico
PUT YOUR HAND IN THE
HAND—Ocean (Kama Sutra)—
Imudico

8 SWEET HITCH-HIKER—
Creedence Clearwater Revival
(United  Artists)—Stig Anderson

9 BUTTERFLY—Danyel Gerard
(CBS)—April

1) BANK THE GANGE—Klaus &
Servants (RCA)—Decapo

MALAYSIA

(Courtesy Rediffusion Malaysia)
“Denotes local origin

~N &

This

Week

I FLYING MACHINE—CIiff
Richard (EMI)

2 GET IT ON—Chase (Columbia)

3 I WOKE UP THIS MORNING—
Partridge Family (Bell)

4 SHE DIDN'T DO MAGIC—Lobo
(Big Tree)

5 GO AWAY LITTLE GIRL—Donny
Osmond (MGM)

6 SIGNS—Five Man Electrical Band

( )
7 FREEDOM-—*Straydogs (Harvest)
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8 CHIRPY CHIRPY, CHEEP
CHEEP—Middle of the Road

(RCA)

9 DONT PULL YOUR LOVE—
Hamilton, Joe Frank & Reynolds
(Dunhill)

10 EAT AT HOME—Paul & Linda
McCartney (Apple)

NORWAY

(Courtesy Verdens Gang)
This
Week
I CHIRPY CHIRPY, CHEEP
CHEEP—Middle of the Road—
(RCA)—Sonora
PUT YOUR HAND IN THE
HAND—QOcean (Kama Sutra)—
Imudice
3 CO-CO—Sweet (RCA)—Sweden
4 SWEET HITCH-HIKER—Creedence
Clearwater Revival (United
Artists)—Palace
5 YOU AND ME AND A DOG
NAMED BOO—Lobo (Philips)—
Sweden
6 TWEEDLE DEE TWEEDLE DUM
—Middle of the Road (RCA)—
Liberty
7 FUNNY FUNNY—Sweet (RCA)—
Bendiksen
8 LADY ROSE—Mungo Jerry
(Dawn)—Sweden
9 ER DET UNDERLIG MAN
LENGTER BORT IBANT—Gro
Anita Schoenn (RCA)—Sweden
10 BUTTERFLY—Danyel Gerard
(CBS)—April

SINGAPORE

(Courtesy Rediffusion Singapore)
This Last
Week Week
1 3 NEVER ENDING SONG OF
LOVE—New Seekers
(Philips)

[

HOW CAN YOU MEND A
BROKEN HEART—Bee
Gees (Polydor)

TONIGHT—The Move
(Harvest)

DRAGGIN' THE LINE—
Tommy James (Roulette)

WON'T GET FOOLED
AGAIN——The Who (Track)

CHIRPY CHIRPY, CHEEP
CHEEP—Middle of the Road
(RCA)

MY NAME IS THE WIND—
Frankie (Columbia)

SIGNS—Five Man Electrical
Band (Lionel)

> S T N OEY
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9 — SPANISH HARLEM—Aretha
Franklin (Atlantic)
10 — LIAR—Three Dog Night

(Stateside}

SOUTH AFRICA

(Courtesy Southemm African Record
Manufacturers & Distributors Assn.)
“Denotes local origin
This

Week

1 CO CO—The Sweet (RCA)—Phil
Wainman Music (Teal)

2 YOU—Peter Mafray (Gallo)
Ardmore & Beechwood (Gallo)

3 DAAR’S NIKS BOOS WARE
LIEFDE (WAHRE LIEBE IST
GANRE LIEBE)—*Creep Tree
(Brigadiers)—Ed. Montana
(Brigadiers)

4 HOLD ON TO WHAT YOU'VE
GOT—*Peanut Butter Conspiracy
(CBS)—MPA (Cyril Shane) (GRC)

5 1 DID WHAT I DID FOR MARIA
—Tony Christic (MCA)—Francis
Day (Gallo)

6 NEVER ENDING SONG OF LOVE
—New Seekers (Philips)—Laetrec
(Metric Musie¢) (Trutone)

7 HOW CAN YOU MEND A
BROKEN HEART—Bee Gees
(Polydor)—Intersong (Pty.) Ltd.
(Trutone)

8 TWEEDLE DEE TWEEDLE DUM
—The Middle of the Road (RCA)
—Laetrec (Sunbury Music) (Teal)

9 TOM-TOM TURNAROUND—New
World (Columbia)—Rak
Music Publishing (EMI)

10 HE’S GONNA STEP ON YOQU
AGAIN—John Kongos (RPM)—
Clan Music (RPM)

SPAIN

(Courtesy of El Musical)
*Denotes local origin

This Last

Week Week

1 I HELP—Tony Ronald
(Movieplay)—Ciaciones del
Mundo

2 2 FIN DE SEMANA—*Los
Diablos (EMI)—Ritmo y
Melodia

3 3 AHORA SE QUE ME
QUIERES—*Formula V
(Philips-Fonog.)—Fontana

4 5 BUTTERFLY (In Spanish)—
Danyel Gerard (CBS)—April

5 7 BROWN SUGAR—ROolling
Stones (Hispavox)—Essex
Espanola

6 6 HOY DARIA YO LA VIDA
Martinha (Hispavox)—
Hispavox

7 4 Cf}xRMEN—*Trebol (CBS)—
pril

8 — LOS REYES MAGOS—
Middle of the Road (RCA)—
RCA

9 — ROSAS A SANDRA—*Jimmy
IS:rey (Ekipa)—Musica del
ur

10, 9 BORRIQUITO—Peret (Ariola)
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hair. . . . EMI has albums in the
“Close-Up” series now by Frank
Sinatra, the Lettermen, Nat King
Cole, Jackie Gleason, Lou Rawls,
Merle Haggard, the Beach Boys,
Nancy Wilson, Buck Owens, Sonny
James, Sir John Barbirolli, Daniel
Barenboim and Jacqueline du Pre
and Fritz Wunderlich, The
latest Velvet single features Bren-
dan Quinn & the Signs’ cover of
“Help Me Make It Through the
Night.” There’s also a version on
Hit by Pat McGeegan. . . . There
are also two covers of QOcean’s
“Put Your Hand in the Hand,”
by the Ventures and the Philoso-
phers. Dickie Roc & the
Miami’s next will be “Cathedral
in the Pines” (Pye), arranged and
produced by Tommy Ellis. . . .
John Farrell & the Groundhogs’
(not to be confused with the En-
glish Groundhogs) debut on Poly-
dor with “Ra-ta-ta,” a German
song, and lead-guitarist Alan
Cranny’s instrumental, “‘Skippity.”

Thin Lizzy will start work
on its second album in London
during October. Philip Lynott, the
trio’s lead singer and bassman, will
work on Richie Blackmore’s first
solo album. Because of the
Northern Ireland situation, the “A”
side of Chips’ first Polydor single,
“Today I Killed a Man,” is unlikely
to be heard on RTE. Instead,
“Quintin Sunday” will be pro-
moted.

Tom Paxton plays the National
Stadium on Oct. 2. He will also
give concerts in Cork and Sligo.
. . . Heather, who used to be with
the Pines & Highlanders, has joined
the Jim Cantwell Big Band and
will record for Release. . . . Anna
McGoldrick’s 12-week RTE series
will start shortly. She has a single
of “The Spinning Wheel” in the
shops. It’s a track from her “It's
Herself” album. . . . Tommy Fee
& the Cajun Sound, who are heard
every Thursday night, on RTE's
Tony Johnston Promotions show,
will start a 10-day English tour on
Oct. 21, KEN STEWART

MADRID

Miguel Rios (Hispavox) will rep-
resent Spain at the Grand Gala of
UNICEF with the song “United”—
his latest single release. . . . Nino
Bravo (Polydor) began a tour of
Central and South America Sept.
29. He will be playing concerts
in  Argentina, Chile, Colombia.

Peru, Venezuela and Mexico. At
the end of November, he will
make appearances in Miami and
Puerto Rico. . . . Claudine Longet
(CBS) was in Madrid for an ap-
pearance on the TVE show
“Estudio Abierto,” she sang the
two songs she has recorded in
Spanish—“Como la Luna” (Elec-
tric Moon) and “Mucho Tiempo
Mas” (Long, Long Time) her last
Spanish single. The Spanish adapta-
tion is by Rafael Perez Botija. . . .
Victor Manuel (Philips) gave five
recitals at the Florida Park, Ma-
drid, recently. A new Manuel
single was released, combining
two self composed tracks from his
latest LP, “Dame la Mano” (Give
Me Your Hand) and “Antipoema”
(Anti-Poem). . Adamo (EMI)
was in Madrid to perform at the
Imperator discotheque. Pro-
ductora de Grabzciones has re-
leased (on its Cpalo label) Joel
Dayde’s version of “Mammy Blue,”
backed by a vigorous promotion
campaign. The reccrd is distributed
by Riviera-Movieplay. A week
later, Explosion (distributed by
Ariola) released a record of the
same number—the original version

by the Pop Tops. . . . Billie Davis
(Columbia Espanola) is at present
appearing in Palma de Mallorca,
Gijon, Tarragona, Barcelona, etc.
. . . Andee Silver (Zafiro) arrived
in Madrid to promote her latest
record release, which includes
“Jerusalem.” . . . Poplandia (RCA
distribution) is releasing the second
international Shocking Blue hit,
“Mighty Joe.” . . . CBS is launch-
ing its second Spanish vocal group,
Compania, The group sings up-to-
date versions of the most popular
themes from the repertoire of
Spanish Zarzuelas (a minor type of
opera). The group’s LP is called
“Re-estrenos” (Re-premieres) and
the single is “El Soldadito” (The
Little Soldier). . RCA is re-
leasing a single by Jose Feliciano
performing two old songs in Span-
ish—"Dos Cruces” (Two Crosses))
and “El Jinete” (The Rider). . . .
French singer Gilbert Montagne’s
first single release in Spain—*“The
Fool” (CBS)—has been received
here with good critical reaction.
Fidias is releasing its first
record from British Reflection Rec-
ords singer Andwella’s “Are You
Ready?” RCA is launching
with strong promotion campaign,
Sweet’s “Co Co.”
DOLORES ARACIL

Dear Distributor:

It is necessary that | FIND ten copies of
E. Power Biggs’ L.P., ‘‘Holiday for Harpsichord.”

Can you do it?

FIND can.

—An Anxious Dealer
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DEAR DEALERS:

As we noted in last week’s col-
umn, FIND service to participating
FIND dealers will begin Octo-
ber 15th.

IT IS IMPORTANT THAT YOU
PLACE ORDERS ON A DAILY
BASIS TO GIVE YOUR CUSTOMERS
THE BEST SERVICE.

Another reminder, FIND will only
service qualified record or tape
dealers.

There will be two shipments of
FIND materials to dealers . . .
the first of these will be made
October 7th and will include the
Counter Service Center (vinyl),
Customer Order Forms, Dealer
Batch Sheets, Customer Post
Cards Notifications (of orders
received awaiting pickup), Pro-
motional Materials, etc. Those
dealers who have ordered FIND
Deluxe Customer Service Centers
will receive them under separate
cover from our manufacturer
about October 15th.

May we suggest you set up the
Service Center Units immediately
with an advance notice: “This
store is a participating FIND
dealer . . . shortly your special
orders on records and tapes can
he placed through us . . . just
as soon as our FIND Catalog
arrives within the next few days.”

The second shipment to you will
be the FIND Catalog . . . due to
be shipped to you a few days
after the other materials noted
above . . Place it on your
FIND Service Center, along with
the Customer ordering forms pre-
viously sent you. . . . Meanwhile,
instruct your store personnel on
FIND, and how to help your cus-
tomers use the FIND catalog . . .
watch your sales and profits
zoom up!

REMEMBER, THE FIND CATALOG
CANNOT WORK FOR YOU HIDDEN
BEHIND A COUNTER . . . IT MUST
BE EXPOSED AT ALL TIMES TO
YOUR CUSTOMERS TO ACHIEVE
THE GREATEST SALES AND PROF-
ITS FOR YOU . . . NOT TO MEN-
TION INCREASED STORE TRAFFIC.

Remember, if it’s in the FIND
Catalog, it's in the FIND Ware-
house, available for immediate
shipment to you.

B loastasy

FIND SERVICE INTERNATIONAL
9000 SUNSET BOULEVARD
LOS ANGELES, CALIF. 90069
A. C. 213—273-1555

New LP/Tape Releases

Weekly product list includes the most recent LP and tape releases. Llistings are in alphabetical order by artist in
pop, by composer in classical. Prices are manufacturers’ suggested list and subject to change,

Symbols: LP—long:playing record album; CA—cassette; 8T—8-track cartridge; OR—open reel tape.

ARTIST, Title ARTIST Title ARTIST, Title ARTIST, Title .
Config., Label, Na., List Price Config., Label, Na., List Price Config., Label, No., List Price Config., Label, No., Llist Price
POPULAR GRATEFUL DEAD R (CA) 5090 1045 ....... $6.98
(LP) Warner Bros. 2 LP’s, ROWLES, JOHN (OR} 6090 1045 . . ..... $6.98
A WS 1935 ... ... ... $9.96 Saying Goodbyes; SOUNDTRACK/JIMI HENDRIX
(LP) Kapp KS 3651.....$4.98 Rainbow Bridge;
SNTHONDY, RAY — J (LP) Reprise MS 2040..$5.98
ream ancing n awail;
The Way to Become the Sensu- S STAMPEDERS
&L:) ]ggro Space E ous Woman; SHERMAN, BOBBY Sweet City Woman;
"""""" ’ (LP) Atlantic $D 7209...$5.98  Getting Together; (LP) Bell 6068 ........$4.98
B (LP) Metromedia STEVENS, CAT
J’J(NL%S)' Bbeﬁvgow $4.98 MD 1045 ... ... ... $4.98 Teaser and the Firecat;
BIG BLACK T . (8T) 8090 1045 ... .... $6.98 (LP) A&M SP 4313 ....$5.98
Diggin’ What You’re Doin’; JONES, QUINCY
(LP) Uni 73114........ $4.98  Smackwater Jack; -
(LP) A&M SP 3037..... $5.98 Each new LP and Tape release must be reported to Billboard
E for iaclusion on this page. The following information is re-
ENTWISTLE, JOHN ) L quested to insure accurate data.
3Vm?15h Your Head Against the LETTERMEN POPULAR ‘ CLASSICAL
all; L Book; . :
(LP) Decca DL 79183...$5.98 m{fp) ocoapno| ST 836....$5.98 Name of Artist Name of Composer & Title
(8T) BXT 836 ......... $6.98 of Album
F (CA) 4XT 836 ........ $6.98 Name of Album Name of Artist
FIFTH DIMENSION LYNN, LORETTA (LP) Label & Number. . .Price {LP) Label & Number...Price
Reflections; You're Lookin’ at Country; (8T) Number . ........ Price (8T) Number ......... Price
(LP) Bell 6065........ $4.98 (LP) Decca DL 75310...$5.98 (CA) Number ......... Price (CA) Number ......... Price
G M (OR) Number ......... Price (OR) Number ......... Price
GILTRAP, GORDON MENDES, SERGIO & BRASIL ‘77 Please send information to Helen Wirth, Billboard, 165 West
A Testament of Time; Pais Tropical; 46th St., New York, N.Y. 10036.
(LP) Decca DL 75296...$5.98 (LP) A&H SP 4315...... $5.98

Talent In Action

e Continued from page 15

JOAN BAEZ
Carnegie Hall, New York

Rumors that Joan Baez had gone
“commercial” were unsupported by
her Sept. 27 benefit performance
for Danilo Dolci’s Pilot School.
Although she can get heavy with
her speeches on the peaceful revo-
lution, she let her music and
Danilo’s poetry do most of the
talking. Her voice was resonant and
clear as ever, like streams and
small waterfalls in the woods.

Now that she's over 30, she
claims she’s really into writing her
own songs and enjoys doing them
best. “Blessed Are,” the title song
of her latest Vanguard double al-
bum, was written after the death
of Janis Joplin about the irony of
drugs and war. “Won’t You Listen
to the Lamb” invites Bob Dylan
to join their peaceful revolution.

She interspersed her old mate-
rial, including her chart-soaring
single “The Night They Drove Old
Dixie Down,” “Love Is Just a
Four-Lettered Word,” “Any Day
Now™” and “Carry On.”

CAROL SEILER

JAMES TAYLOR
Hollywood Bowl, Los Angeles

James Taylor is moving in two
new musical directions after be-
coming a commercial success with
his own brand of gentle story-
telling.

This new musical path for the
gentle man of pop music was

strongly evident during his two-
hour concert before an almost to-
tally full house (capacity 18,000).

He has gotten into a harder,
more driving, even funky mold—
and this uptempo sound which
emerged on the second half of the
show, was welcomed warmly by the
young audience. And he’s also in-
terpreting other people’s hits.

“I'm a Steam Roller” was the
hot-tempered opener, with a lot of
the success for driving feeling at-
tributed to Taylor’s sidemen: drum-
mer Russ Kunkel (a controlled but
forceful pulse maker); bassist
Leland Sklar (firmly melodic tones)
and guitarist Danny Kortchmar
(who lent some nifty blues chords
to the arrangements).

The other numbers falling in the
hot category were “One Man Pa-
rade,” “Chili Dog” and “Don’t
Talk Now.” “Steam Roller” was a
traditional sexy blues ("I'm going
to shoot you full of rhythm and
blues”), while “Chili Dog” was a
genuinely hot peppered number,
with a funny lyric and a foot-
stomping flavor.

Taylor’s impressions on his life
accounted for a number of songs,
but he got into such tunes as “Up
on the Roof” and “On Broadway”
and “The Night They Drove Old
Dixie Down.” He sang 31 songs,
with Kortchmar and Sklar harmon-
izing nicely on several. Closed cir-
cuit tv projected both simple and
complex picture combinations on
two large screens.

ELIOT TIEGEL

LIZA MINNELLI
MAC DAVIS
Greek Theater, Los Angeles

Liza Minnelli has become one of
America’s finest entertainers. Her
voice is outstanding in both the
high and low registers, a powerful
vocal instrument that never goes
out of tune. First trained as a
dancer, Miss Minnelli also prances
about the stage to electrifying ef-
fect.

Her Greek Theater week brought
out an affluently dressed, stylishly
straight audience that MOR pro-
moters have such trouble attracting
these days. If I can find any room
for complaint in Liza Minnelli’s
presentation, it's in the area of her
playing it just a bit too safe in song
choices. She didn’t get into the
more overdone areas of the stan-
dards repertoire, but I think her
program could have used more
Bacharach, more Neil Diamond.
generally more contemporary soft-
rock quality works. But this is
just a minor reservation, the young
groovy-looking young lady puts on
an outstanding show.

Mac Davis, who opened the bill.
has written at least one great song.
“In the Ghetto.” And in perform-
ance, he turns out to have an ex-
cellent. rich baritone voice and
plays guitar well. I could really en-
joy him if he didn’t try so hard
to be so sweet and so humble, and
just get on with the business of
making music.

NAT FREEDLAND

n$388°
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Ward, who recorded “Sixty Minute
Man” with the Dominoes, to star
in a war film tiled “Die the
Young.”

“Jesus Christ Superstar” set the
all-time Hollywood Bowel attend-
ance record, grossing $206,000 Oct.
24-25. Runner-up is Herb Alpert
and the Tijuana Brass with $16,-
000 less for two nights.

War, Sugarloaf and the Mike
Curb Congestion headlined the
Sunday (3) War Nor More benefit
at the Hollywood Palladium.

Gary Berwin’s Hollywood Art-
ists and Models Ball, in its 1Ith
year, is now spreading out to five
more cities.

October’s weekend attractions at
the Golden Bear in Huntington
Beach are Gabor Szabo (8-9), the
Johnny Otis Show (15-17), Doug
Kershaw (22-24) and Dave Van
Ronk (29-31). . . . Good Karma
Productions of Kansas City is
scheduling a Free Clinic Benefit
Tour headlining Brewer & Shipley.

Jose Feliciano back on the con-
cert tour for the first time in a
while. The 13 dates included a
Sept. 30 benefit for Long Beach
Veterans Hospital. James
Taylor adds a San Diego Sports
Arena concert Oct. 30. Grand
Funk Railroad and Black Oak
Arkansas teaming for a 21-concert
tour this month.

NAT FREEDLAND

SAN FRANCISCO

Oganookie appearing at the New
Orleans House in Berkeley on Oct.
29-30, with Bob Stern on violin
and bass, Timmy Ackerman on
drums, Bruce Frye, lead vocal and
guitar, Jack Bowers, piano (and
composer) and George Stavis on
banjo. . . . Pamela Polland cutting
a new album for Columbia featur-
ing her original songs, scheduled
to be released in January 1972. . ..
Nicky Hopkins flying in from
Cannes to work with Pamela; Brian
Wilson and Mike Love of the Beach
Boys, Charles Lloyd and the
Rowen Brothers will be assisting
with  background vocals. .
George Daley is producing. . . .
Mark/Almond concert, originally
scheduled for Berkeley Community
Theatre Friday (8) scratched. . . .
An Evening With Pink Floyd fol-
lows at Winterland on Friday (15).
. . . Concertized version of *“Jesus
Christ Superstar” at Oakland Coli-
seum on Oct. 2 and 3, presented
by Bill Graham in association with
Robert Stigwood.

Hot Tuna concerts scheduled to
coincide with RCA single release
finds this group at the Allen Thea-
tre in Cleveland on Friday (8) and
the Taft Auditorium on Saturday
(9) the new RCA single is “Been
So Long/Candy Man” from their
LP “First Pull Up, Then Pull
Down.” Smokey Robinson
and the Miracles, with Thelma
Houston, Friday (8) through Sun-
day (10) at the Circle Star Theatre
in San Carlos. . . . San Francisco
Opera Association launched its an-
nual Fund Drive with $550,000
goal. . . . Tower Records running
full page ads in local dailies for
opera LP’s.  Shirley Lewis Harris

Black Jazz
Fest on Coast

NEW YORK — A Black Jazz
Festival to be held at the Light-
house in Hermosa Beach, Culif., has
been set up to be held every Sun-
day afternoon beginning Oct. 10.

(Advertisement)

At the Master Hosts Inn or the EI
Cortez Hotel. You'll get a wel-
come margarita. A comfortable
%% room. 2 continental breakfasts.
Y A gourmet dinner.

Play unlimited golf on the
same course where the Andy Wil-
liams San Diego Open Pro Am is

played. Ezu_:h w.eek a diffe_rcnt black jazz
>:(; But don’t leave the family at artist will perform in concert. The
“\:% home. While you're playing golf, first six to appear will be Rudolph
5 4/ they can enjoy a San Diego Fun Johnson, Walter Bishop Ir, Doug
/ Fiesta. Which is Sea World, the R

[l . a S S .
‘ San Diego Zoo, a Harbor Excur- The series has been set up by
. sion and much more. Gene Russell, president of the
: newly tformed Black Jazz Records.

If all this sounds good to you,

\:\\\\\\L\\s\\\
MASTER HOSTS INN

950 Hotel Circle, San Diego,
Calif. 92110, (714) 298-0511

see your travel agent or write
for our free brochure, “2 :
Great Vacations. 2 Great
Hotels.” Better yet, write
or call for your reservations.

7th & Ash Streets, San Diego,
Calif. 92101, (714) 232-0161

Arrangements for the festival were
organized by Ray Lawrence. Black
Jazz Records marketing consult-
ant, and Lighthouse principals
Ross Levine and Howard Rumsey.
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True But
Incredible!

THE STRONGEST BULL-PEN IN MAJOR LEAGUE RECORDS.
NEW RELEASES WE COULD NOT CERTIFY GOLD
THE DAY THEY LEFT THE FACTORY.
BUT WILL WITHIN A FEW WEEKS.

POPULAR

DS 50105 Andwella DS 50109 Gayle McCormick DS 50114 DANNY COX ABCX 728 Jimmie Haskell ABCS 732 Tommy Roe
PEOPLE’S PEOPLE CALIFORNIA '99 BEGINNINGS

PROGRESSIVE

AS 9213-2 Chlco Hamilicn AS 9212 Archie Shepp
HIS GREAT HITS THINGS H4AVE GOT TO CHANGE

AS 9210 Alice Coltrane AS 9211 John Coltrane
UNIVERSAL CONSCIOUSNESS SUN SHIP

CLASSICAL

AS 9209 Mel Brown’s F ft1

ABC/ATS 20009 Beverly Sills

ABC/ATS 20008 Beverly Sills
WELCOME TO V ENNA DONIZETT!: ROBERTO DEVEREUX

Today’s Classical Music SuperGirl Beverly Sills

ALL EXCLUSIVELY ON

ABC/DUNHILL RECORDS | Q

NOT JUST A COMPANY THAT MAKES RECORDS .. .BUT A RECORD COMPANLY.

AVAILABLE ONIAMPEX STEREQO TAPES-8 TRACK & CASSETTE
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SANTANA—~
Columbia KC30595

@

Group’s last album, ‘‘Abraxas,”’ took them
to the No. 1 spot on the LP chart. This
followup package offers all of that play
and sales potency! The new single, ‘‘Every-
body’s Everything,’” is featured, and a
blockbuster it is, along with heavy cuts
such as “No One to Depend On” and
Guajira.’”

rickGRECH reebep KWAKU BAMK imGORDON
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\_/ STEVE WINWOOD/DAVE MASON/
VARIOUS ARTISTS
Welcome to the Canteen.
United Artists- UAS5550

former Traffic members get together for
this live recording which shows off the tre-
mendous instrumental and songwriting tal-
ents of the group. The band jams on a 14-
minute ‘‘Dear Mr. Fantasy’” and an extended
version of the famous ‘’Gimme Some Lovin’.”’
Also included are Dave Mason songs,
"*Shouldn’t Have Took More Than You Gave’
and “‘Sad and Deep as You.'’

POP
JOHNNY CASH—

His Greatest Hits, Volume Two.
Columbia K(30887

@

With equal appeal, country and pop, this
dynamite packaging of his super hits can’t
miss proving a smash on the charts, High
points include ‘A Boy Named Sue,”” ‘‘Folsom
Prison Blues,” ‘‘Sunday Morning Coming
Down,’”” ‘‘Daddy Sang Bass,’ and some of
his great ofdies, ‘‘Hey Porter”” and “‘Guess
Things Happen That Way.”

g WS
t

o,

0=/  SEATRAIN-
Marblehead Messenger.
Capitol SMAS B29

Producer George Martin’s group out of
Britain made a heavy chart dent with their
initial LP, and this powerful package should
take them still higher. Standout cuts here
include the opener, “‘Gramercy,” as well as
"‘Protestant Preacher,’”” ‘‘London Sing’’ and
’Marblehead Messenger.’”

&’

CAT STEVENS—
Teaser and the Firecat.
A & M SP4313

“’Peace Train’’ and ‘“Moon Shadow’' are ai-
ready all over the AM airwaves, and the
FM stations are playing the rest of the al-
bum. Happily, Stevens is as successful ar-
tistically as he is commercially, and this
album is as lovely as “"Tea for the Tiller-
man.’”” The tour de force is ‘‘Ruby Love,’
in 7/4 time, with the chorus in Greek.

&
LETTERMEN—
Love Book.
Capitol ST836

This LP could easily prove the trio’s biggest
fo date! By far one of their most commer-
cial as well as artistic programs, they kick
off the package with their current hot sin-
gle, John Lennon’s “Love.”” Other potent
programmers include ‘‘How Do You Mend
a Broken Heart,” “/If,”" “’Love Story,” and
“’Ain’t No Sunshine.’”

;Iﬁ U T

POP

JACKSON 5/SOUNDTRACK—
Goin’ Back to Indiana.
Motown M 742L

The Jacksons are natural winners on stage
as well as on records and their recent TV
special provided further proof of their all
around greatness. Among the special guests
featured in this soundtrack are Tom Smothers
portraying The Crimson Ghost and Bill Cosby
representing Scoop Newsworthy, a roving
reporter assigned to cover the Jackson
brothers’ ‘’Going Back to Indiana’’ concert,
A blockbuster.

" FRL

& =
&/ BosBY RUSSELL—
Saturday Morning Confusion.

United Artists PAS 5548

With all the programming and sales appeal
that took Russell’s ‘’Saturday Morning Con-
fusion’’ single way up the Hot 100, Country
and Easy Listening charts, this super package
should meet with the same success on the
LP chart. His original material that makes
up the program includes the clever “Little
0l Song About Love,” as well as top pro-
gramming ballads, ‘‘Little Boy Tears’ and
“It Hurts.”

poe

@ GAYLE McCORMICK—

Dunhill DS 50109

The former lead singer with the group,
Smith, offers a blockbuster solo debut pack-
age that has it to hit heavy and fast.
Strong cuts include her current singie, “It's
a Cryin’ Shame,’ her initial solo single,
Gonna Be Alright Now,’’ plus top readings
of “‘Superstar’” and “’Natural Woman.’”” Fine
package loaded with chart potential.

COUNTRY
PORTER WAGONER SINGS HIS
OWN

RCA LSP 4586

Wagoner's “‘Simple as | Am’’ LP took high
right into the top of the LP chart. This
powerhouse followup which spotlights his
current hit single, "’Be a Little Quietier,”
will prove another hot chart item. As indi-
cated by the title the material is all his
own and some of the best cuts include
“’Late Love pof Mine,” “*Watching’”’ and
“Lonely Comin’ Down.” Fine material with
performances to match!

o

JOHN ROWLES—
Saying Goodbyes.
Kapp K$3651

Rowies made a chart dent with his single
and LP, ‘‘Cheryl Moana Marie,”” and this
followup package will prove another top
programmer for MOR. Together with pro-
ducer Tom Catalano, Rowles has picked
some fine material, perfectly svited to his
powerful ballad voice. Top cuts include
““What Are You Doing the Rest of Your
Life,’” a medley of “’Love Story,”” and ““Wind-
mills of Your Mind,”” and “’I Apologize.”

COUNTRY

LORETTA LYNN—
You’re Lookin’ at Country.
Decca DL75310

5

With the spotlight on her recent smash hit,
the ftitle tune of this package, the top
stylist comes up with a powerhouse pro-
gram here. She turns in exceptional treat-
inents of Kristofferson’s "’I'd Rather Be
Sorry,” John Denver’s “‘Take Me Home
Country Roads,” and her own original,
“Close My Eyes.” Top sales item.

eoP

BHLL MEDLEY—
A Song for You,
AM SP 3505

Medley’s first for the label is a potent onei
With heavy support from the Michael Co-
lombier arrangements, Medley delivers Leon
Russell’s ‘A Song for You'’ in top form,
does a superb ‘‘Somewhere,’” as well as
powerful readings on “‘Long and Winding
Road,”” and a redoing of his Righteous
Brothers classic, ‘“You've Lost That Loving
Feeling.””

&y
N2/ sTeve MILLER BAND—
Rock Love.

Capitol Sw 748

More solid white-urban blues from the Steve
Miller band. Ali tunes written by Miiler,
the long cuts show the group at their in-
strumental best: ‘’Love Shack’ (11 minutes)
and ‘‘Deliverance’ (9 minutes). Lighter pop
material in “‘Rock Love’’ and ““The Gangster
Is Back.”

COUNTRY

JEAN SHEPARD—
Just as Soon as | Get Over Loving

You.
Capitol ST B15

Miss Shepard’s latest single, the title tune,
kicks off a very strong programming and
sales package, loaded with potential for
the country chart. Along with the chart
hit, she turns in fine readings on Don
Gibson’s ‘“Just One Time,”” Red Lane’'s ‘‘The
World Needs a Melody,” and the Butler-
Allen tune, “With His Hand in Mine,”" her
past chart hit.

@

SouL
BOBBY WOMACK—

Communication.
United Artists UAS 5539

&

The hit title song alone serves notice of the
programming and sales potential in this al-
bum. Womack, who is more at home with
the monologue and soulful preacher ma-
terial, also demonstrates his ability to han-
dle the works of James Taylor and Ray
Stevens, as evidenced by ‘‘Fire and Rain”’
and “'Everything |s Beautiful.”

OCTOBER 9, 1971
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\ N
Cahoots.
CMAS 651

Maybe no other rock group is so widely
revered and often imitated as the Band.
But they carry on paying no attention to
anybody, sounding always the same and al-
ways different. “‘Life Is a Carnival’’ is the
first single from this LP; Bob Dylan’s ““When
| Paint My Masterpiece’” is another special
highlight. And a bunch of new Robbie
Robertson songs, which are always welcome
to fans and FM programmers.

Sk
u FLOYD CRAMER—
Class of ‘71.

RCA LSP 4590

Cramer has proven successful on the charts
with his unique piano treatments of cur-
rent hits. This fine package offers that
same top programming and sales potency.
Each cut is a solid smash, and is freshened
up by the Cramer touch, including ‘“Joy to
the World,'” “Fire and Rain,”’ “‘Proud Mary,"
"'Love Story,” and ‘“‘Mr. Bojangles.”

G =
BLUES PROJECT—

Lazarus. :
Capitol ST 782

Qutstanding performances by the resurrected
Blues Project. Danny Kalb‘s lead guitar is
always right to the point. The 9-minute title
track will suit the heaviest of FM stations,
but ““It’s Alright’’ and ‘‘Personal Mercy’’
are much easier to get into, and the group’s
version of "“Brown Eyed Handsome Man’' is
the good-humored high of the album,

VMY MCCRAT BLACK PEAR

Dy 1z

JIMMY McGRIFF—
Black Pearl.
Blue Note BST 84374

Jimmy McGriff, regarded 'as a foremost in
the field of {azz organists, recently dis-
ptayed his talent in an appearance at the
Golden Slipper in Newark, N.J. The per-
formance was recorded and the works of
this superb artist are captured here in this
exciting LP. Included are ‘Ode to Billie
Joe'’ and Duke Ellington’s “'C Jam Blues.”



Incredible
But True?

NEW RELEASES
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DSX 50110 Steppenwolf ABCX 733 The James Gang
FOR LADIES ONLY LIVE IN CONCERT

DSX 50106 The Mamas & The Papas

DSX 50108 Three Dog Might
PEOPLE LIKE US
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DSX 50107 The Grass Roots
THEIR 16 GREATEST HITS

ABCH-731 Ray Charles

25th ANNIVERSARY SALUTE
The ABC-ATLANTIC Years

A 2 Record Set—36 Songs

ALL EXCLUSIVELY ON

ABC/DUNHILL RECORDS|

NOT JUST A COMPANY THAT MAKES RECORDS ... BUT A RECORD COMPANY.

AVAILABLE ON AMPEX STEREQO TAPES-8 TRACK & CASSETTE
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How do you follow an album
that has sold over 3,500,000 copies?

KC 30595

Just listen and you'll know!

“Santana. On Columbia Records« and Tapes




For Week Ending
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STAR PERFORMER — LP’s registering great-
est proportionate upward progress this week.

Awarded RIAA seal for sales

7/ avdit available and optional ta

of 1 Million dollars at manvufacturer’s level.

RIAA seal

all manvufacturers. (Seal indicated with red bullet). PY
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imagine john lennon’s new single—
imagine b/w it's so hard

produced by john & yoko and phil spector
is apple record 1840 @
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ARTIST
Title, Label, Number (Distributing Label)

LAST WEEK

95 RAY STEVENS

Greatest Hits
8arnaby Z 30770 ((BS)

113 TEMPTATIONS

Greatest Hits, Vol. 2
Gordy GS 954 (Motown)

119 MERLE HAGGARD & THE STRANGERS

Someday We'll Look Back
Capitoi ST 835

CHARLEY PRIDF.
I'm Just Me
RCA LSP 4560

89 FREE
Live
A&M SP 4306

90 CHASE
Epic £ 30472 (C8S)

CREEDENCE CLEARWATER REVIWAL
Cosmo’s Factory
Fantasy 8402
116 LOU RAWLS

A Natural Man
MGM SE 4771

96 GLADYS KNIGHT & THE PIPS
If | Were Your Woman
St_wl 55 731 (Motorwn)_

118 SOUL TO SQUL
Soundtrack
At]annc Sb 7207

122 FOUR TOPS
Greatest Hits, Vol. 2
Motown M 740 L

FREDDIE HART
Easy Lovin’
Capitol ST 838

93 JANIS JOPLIN
Pearl
Columbla KC 30322

111

108

Kapp KS 3654

129 MOODY BLUES

A Question of Balance
Threshold THS 3 (London)

OSMONDS
MGM SE 4724

ISMC HAYES
To Be Continued
Enterprise ENS 1014 (Stax/Volt)

112 MOODY BLUES
On the Threshold of a Dream
Deram DES 18025 (LorEqn) B
124 TAMMY WYNETTE
Greatest Hits, Vol. 2
_Epic E 30733 (CBS)
125 STEVIE WONDER

Where I'm Coming From
Tamla TS 308 (Motown) .

104 EMERSON, LAKE & PALMER
Cotillion SD 9040

107 EDDIE HARRIS & LES McCANM
Second Movement
Atlantic SD 1583

128 ROD STEWART

Gasoline Alley
Mercury SR 61264

115 FUNKADELIC
Maggot Brain
Westbound WB 2007 (Chess/Janus)
97 RAY PRICE
| Won't Mention It Again
Columbia C 30510
190 TOMMY JAMES
Christian of the World
Roulette SC 30001
106 JOHN BALDRY
It Ain't Easy
Warner Bros. WS 1921
133 MARY TRAVERS

Mary
Warner Bros. WS 1907

136 O0SIBISA
Decca DL 75285 (MCA)

135 HUMBLE PIE

Rock On

A&M SP 4301

ISLY BROTHERS

Givin" It Back

T-Neck TNS 3008 (Buddah)

117 STEPPENWOLF
Gold/Their Greatest Hits
Dunhill DSX 50099
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m — LETTERMEN 1 w — TOM T. HALL 1
Love Book In Search of a Song
Capitol ST 836 - Mercury SA 61350 — =
139 142 SWEET SWEETBACK'S BAADASSSSS 170 173 NITE-LITERS Lo 11
Morning, Noon & Nite-Liters
SONG 15 RCA LSP 4493
Soundtrack —_—— S——— == =
Stax STS 3001 171 171 IF 3 3
ffr — JoY OF COOKING 1 e L N
Closer to the Ground > T 10DY MILLER
Capitol SMAS 828 172 183 f_loelv)sv S'g"f;';,f: !
ﬁ — BOBBY SHERMAN 1 _ Epic £ 30659 (CBS)
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I Wonder What She’ll Think About 174 177 WISHBONE ASH 5
Me Leavin’ Pilgrimage
) Decca DL 75292 (MCA) Decca DL 75295 (MCA) -
W — CAT STEVENS 1 175 175 WHO 108
Teaser & the Firecat Tommy ®
ABM SP 4313 - | _ Decca DXSW 7205 (MCA) -
144 105 CAROLE KING 24 176 185 ELVIS PRESLEY
Writer World Wide Gold Award Hits, Vol. 2
__ Ode SP 77006 (A&M) _ RCA LPM 6402
145 110 DONNY HATHAWAY 20 177 143 FREDA PAYNE 18
Everything Is Everything Contact
Atco SD 33-3 _Invictus SMAS 7307 (Capitol) -
179 AL GREEN 7 178 192 MARTY ROBBINS 4
Gets Next to You Today
- Hi SHL 32062 (London) B Columbia C 30816 - -
147 152 JOHN HAMMOND 5 179 180 MOBY GRAPE 4
Breakout 20 Granite Creek
B ~ Kudu KU-OT (CTI) - _ Reprise RS 6460 -
148 148 CROSBY, STILLS, NASH &YOUNG 80 & — MARK LINDSAY 1
Deja Vu ® You've Got a Friend
B Atlantic SD 7200 B - Columbia C 39735 -
149 130 LYNN ANDERSON 12 181 181 CHEECH & CHONG 3
You're My Man Ode SP 77010 (A&M)
Columbia C 30793 - - g = e - — _—
150 134 CARLY SIMON 25 182 — FERRANTE & TEICHER 1
Elektra EKS 74082 It's Too Late
. o - United Artists UAS 5531
151 154 EDDIE KENDRICKS 21 183 155 KENNY ROGERS & THE FIRST EDITION 3
All By Myself Transition
- _Tamla TS 209 (Motown)  Reprise M5 2039 -
152 126 BOOKER T. THE M@'s 35 | 184 167 BLACK OAK ARKANSAS 7
Melting Pot Atco SD 33-354
_ Stax STS 2035 o ) _— — - - = e
153 153 JERRY REED 4 185 186 RAY CONNIFF
KoKo Joe Great Contemporary Instrumental Hits
_ RCA LSP 4596 - _Columbia C 30755 B
154 140 ATOMIC ROOSTER 15 186 182 BUTTERFIELD BLUES BAND 6
Death Walks Behind You Sometimes | Just Feel Like Smiling
- Elektra a EKS 74094 - o - - Elektra EKS 75013 o
131’ —  BILLY JACK 1 | 187 198 CYMARRON 2
Soundtrack Rings
o __Warner Bros. WS 1926 - - - Enterance Z 30962 (CBS) o
156 141 HENRY MANCINI & HIS CONCERT 188 139 JR. WALKER & THE ALL STARS 12
ORCHESTRA 11 Rainbow Funk ®
Mancini Concert _ Soul SS 732 (Motown) ~
__ _RegCR Ay o 189 191 MAIN INGREDIENT 2
T a Black Seeds
157 158 léggLoxf‘ THE GANG 3 B CRCA USP 4483
B ~ Detite DE 2009 190 184 DANNY DAVIS & THE NASHVILLE BRASS 4
158 145 JAMES GANG 60 EgEeLrSEOAI{r)r;t]ry
Rides Again — ————
ABC ABCS 711 191 — ANNE MURRAY 1
- ——— = — Talk It Over in the Morning
159 159 YES ALBUM 15 Lapifol 57 162 _
_ Atlanfic SD 8283 192 — STEVE MILLER BAND 1
160 149 CREEDENCE CLEARWATER REVIVAL 42 ?;’gﬁoﬁ‘;“; 748
Pendulum [ ] — - = -
_ Fantasy 8410 193 193 RANDY NEWMAN LIVE 2
161 161 BLACK SABBATH 59 | Reerise S 0459 o
Warner Bros. WS 1871 ~® | 194 — DR JOHN THE NIGHT TRIPPER 1
Sun, Moon & Herbs
162 131 VIKKI CARR'S LOVE STORY 14
Columbia C 30662 GRS -
163 162 RAY PRICEii - '57 195 196 EDWIN HAWKINS SINGERS 2
For the Good Times ® Children (Get Together)
) Columbia C 30106 - B e
164 170 SHIRLEY BASSEY 1 | 19 199 JERRY BUTLER 2
Something Else agittarius Movement
United Artists UAS 6797 - . MercpeSReovse -
165 163 HELEN REDDY 19 | 197 197 FRuzz 2
| Don’t Know How to Love Him Calla SC 2001 (Roulette) )
= = [CapifolSI#762° - | 198 200 DAN HICKS & HIS HOT LICKS 2
166 146 8th DAY 10 Where's the Money
Invictus ST 7306 (Capitol) _ Blue Thumb BTS 29 ==
- = p—— —~—  SEATRAI
167 165 NIKKI GIOVANNI & THE NEW YORK 1 VT Messenger :
(T:OI\tnhMIIJNITY tgHO\llvR - Capitol SMAS 829 -
e WA 200 195 SOUNDS OF SUNSHINE 8
k. T [ = — e e— Love Means You Never Have to Say
1t — ROD STEWART ALBUM 8 You're Sorry

Mercury SR 61237

Ranwood R 8089

0@@@@9

(LISTED BY ARTIST)

Allman Brothers Band ...
Lynn Anderson
Atomic Rooster

Burt Bacharach
Joan Baez
John Baldry

Shirley Bassey
Beach Boys
Bee Gees ..............

Black Oak Arkansas ..

Black Sabbath ...........
Blood, Sweat & Tears ...
Booker T. & The MG’s ..
James Brown
Victor Buono
Jerry Butler
Butterfield Blues Band .

Carpenters
Vikki Carr
Chase
a.heech & Chong .

Lher seudes--wd ik
Chlcago

Chi-Lites
Ray Conniff
Alice Cooper
Creedence Clearwater Revival
Crosby, Stills, Nash & Young
King Curtis
Cymarron

Danny Davis & The Nashville Brass ....190
Deep Purple . .......... ... ... .. ... 48
Dells . ... ... 21
John DEeNVEr ot ef)- - B e=00F -1 8w 26
DOOrS . sewwieamahha. . 8. wwwce 2l o, st ey, 37
Dr John The Night Tripper ............ 194
Bth Day . o acmrdawmaesd ! vl = b 40 - 3k é
Emerson, Lake & Palmer .......... .. 44, 126
Ferrante & Teicher ...... ... .......... 182

Firesign Theater
Roberta Flack
Four Top
Arefha Franklm e

Fr
Funkadellc
Fuzz

Marvin Gaye
Nikki Giovanni
Grand Funk Railroad
Grass Roots

Al Green . .......... .. iciiiiiiiieneas
Guess Who. .............oeniininnnn
Merle Haggard & the Strangers........ 108
Tom T. Hall s s sapejasanags . o-.o.- 169

John Hammond
Freddie Hart
Eddie Harris & Les McCann
Donny Hathaway
Edwin Hawkins Singers. .
Isaac Hayes............
Jimi Hendrix

Humble Pie ............. 135
Engelbert Humperdinck . ......... .25
T8 amormirs g s e e o o 2 e oo e S m
Isle of Wight/Atlanta Pop Festival ..... 47

Isley Brothers

Jackson S..............
Tommy James
James Gang
Jefferson Airplane ....
Jesus Christ, Superstar
Jethro Tull
Elton John
Janis Joplin i
Joy of Cooking. ... .....................

Eddie Kendricks .......
B.B. King
Carole Kin
Gladys nght & the P
Jean Knight m
Kool & the Gang. ....................... 157
Kris Kristofferson. ... ............... 27, 43

John Lennon
Lettermen
Gordon Lightfoot
Lighthouse
Mark Lindsay

Main Ingredient
Henry Mancini
Johnny Mathis
Curtis Mayfield
Paul & Linda McCartney ...
Lee Michaels
Buddy Miles. .. .............
Jody Miller
Steve Miller Band.
Joni Mitchell .
Moby Grape ...
Moody Blues. .
Mothers
Anne Murray

Graham Nash
New Riders of the Purple Sage

Randy Newman
Nite-Liters

Original Cast—Godspell
Osibisa
Donny Osmond
Osmonds

Partridge Family.......
Freda Payne
Poco
Elvis _Presley
Ray Price
Charley Pride

Raiders
Rare Earth aes::. .0, cod Gee 3 el eme & §ill: 2= -

Marty Robbins
Smokey Robinson & the Miracles

Kenny Rogers & the First Edition....... 183
Rolling Stones .......................... 30
Diana ROSS ...................... .... 84

Leon Russell & the Shelter People

Santana
Savoy Brown
Seatrain ............ 99,
John Sebastian .... -

Bobby Sherman .
Carly Simon ....
Sonny & Cher. ...

Sounds of Sunshine................ .200
Soundtracks:
Billy Jack ...cmsmass::.oomumimome ns 155
Rainbow Bridge ...................... 69
Shaft ............. 4

Soulto Soul ............. ... ... ... ...

Summer of ‘42

Sweet Sweetback’s Baadasssss Song .139
Steppenwolf ..
Cat Stevens.
Ray Stevens
Rod Stewart...
Stephen Stills
Paul Stookey
Barbra Streisand ....

James Taylor.......... ... ... ...... 12
Temptations e
Ten Years After .
Three Dog Night. ..
Traffic, Etc.
Mary Travers
tke & Tina Turner

Conway Twitty ... ... ... ............ 142
Undisputed Truth ...................... 67
Uriah Heep . .......... .. ... . ... .o 99

T o i s e o ¥ b 1
Andy Williams .. ..

Wishbone Ash ..
Bill Withers ....
Howlin’ Wolf .. ..
Stevie Wonder ...
Tammy Wynette




What can you say
about a new Mantovani LP

Except,now available.

The incomparable maestro of romance plays eleven
very special songs..'All Of A Sudden;“I Will
Wait For You, “Winter World Of Love, “Tea For Two.’

“I Can't Stop Loving You, and others.

“TO LOVERS EVERYWHERE” is Mantovani’s 57th LP.
It will follow in the successful path of its
56 predecessors.

\' Mantovani...on LONDOX,

\\\ RECORDS

AMPEX |

STEREDO TAPES




Records Industry Association Of America seal of certification

STAR PERFORMER — Records showing greatest increase in retail sales
' as “million seller” (Seal indicated by bullet.) ®

activity over the previous week, based on actual market reports.

For Week Ending

7

8
2
o

12

&

14
15

16
¢
o

19

20
21
22
3

24
25

26

27

I4XIE DOWN 9

Joan Baez (Norbert Putnam & Jack Lothrop),
Vanguard 35138

ﬁ 9 YO-YO 5
5

Osmonds (Rick Hall), MGM 14295

1 BO YOU KNOW WHAT | MEAN 11

Lee Michaels (Lee Michaels), A&M 1262

€ UNCLE ALBERT/ADMIRAL HALSEY ® 9
Paul & Linda McCartney (Paul & Linda McCartney),
Apple 6278

5 MN'T NO SUNSHINE 13

Bill Withers (Booker T. Jones),
Sussex 219 (Buddah)

12 IF YOU REALLY LOVE ME 9
Stevie Wonder (Stevie Wonder), Tamla 54208

{Motown)

14 SWEET CITY WOMAN 9
Stampeders (Mel Shaw), Bell 45-120

& SMILING FACES SOMETIMES 16

Undisputed Truth (Norman Whitfield),
Gordy 7108 (Motown)

7 SPANISH HARLEM 11

Aretha Franklin (Jerry Wexler-Tom Dowd-Arif Mardin),
Atlantic 2817

15 TIRED OF BEING ALONE 12

Al Green (Willie Mitchell & Al Green),
Hi 2194 (London)

16 30 FAR AWAY/SMACKWATER JACK 7

Carole King (Lou Adler), Ode 66019 (A&M)

11 STICK-UP 10

Honey Cone (Greg Perry & General Johnson/
Stagecoach Prod.), Hot Wax 7106 (Buddah)

13 I WOKE UP IN LOVE THIS MORNING 9

Partridge Family, Starring Shirley Jones & Featuring
David Cassidy (Wes Farrell), Bell 45-130

21 I'VE FOUND SOMEONE OF MY OWN 19

Free Movement (Joe Porter), Decca 32818 (MCA)

25 TRAPPED BY A THING CALLED LOVE 8

Denise LaSalie (Crajon Enterprises),
Westhound 182 (Chess/Janus)

13 RAIN DANCE 9
Guess Who (Jack Richardson for Nimbus 9),

RCA 74-0522

20 CHIRPY CHIRPY CHEEP CHEEP 12

Mac & Katie Kissoon (Miki Dallon), ABC 11306

24 THIN LINE BETWEEN LOVE & HATE 7

Persuaders (Poindextor Bros.), Atco 6822

22 MAKE IT FUNKY (Part 1) 7
James Brown (James Brown), Polydor 14088

23 THE STORY IN YOUR EYES 10
Moody Blues (Tony Clarke), Threshold 67006

(London)

13 WHATCHA SEE IS WHATCHA GET 15

Dramatics (Tony Hester), Volt 4058

Z7 WEDDING SONG (There Is Love) 11

Paul Stookey (Jim Mason & Ed Mottau),
Warner Bros. 7511

17 1 JUST WANT TO CELEBRATE 13

Rare Earth (Rare Earth & Tom Baird),
Rare Earth 5031 (Motown)

30 LOVING HER WAS EASIER
(Than Anything I'll Ever Do Again) 8

Kris Kristofferson (Fred Foster),

39

45
46

59
60

Bobby Russell (Snuff Garrett), United Artists 50788

40 MacARTHUR PARK (Part 11) 5
Four Tops (Frank Wilson), Motown 1189

31 BREAKDOWN (Part 1) 9
Rufus Thomas (Tom Nixon}, Stax 0098

49 ONLY YOU KNOW AND | KNOW 3
Delaney & Bonnie (Delaney & Bonnie), Atco 6838

44 WOMEN'’S LOVE RIGHTS 6

Laura Lee (William Witherspoon/Stagecoach Prod.),
Hot Wax 7105 (Buddah)

35 ALL DAY MUSIC 10
War (Jerry Goldstein), United Artists 50815

36 | AIN'T GOT TIME ANYMORE 13
Glass Bottle (Bill Ramal & Dickie Goodman},

Avco 4575

56 I'M COMIN’ HOME 3

Tommy James (Tommy James & Bob King),
Roulette 7110

47 A NATURAL MAN 7
Lou Rawls (Michael Lloyd), MGM 14262

48 K-JEE 14
Nite-Liters (Fuqua IIi Prod.), RCA 74.0461

42 MARIANNE 8

Stephen Stifls (Stephen Stills & Bill Halverson),
Atlantic 2820

46 ANNABELLA 7

Hamilton, Joe Frank & Reynolds
(Steve Barri), Dunhill 4287

43 ANOTHER TIME, ANOTHER PLACE 8

Engelbert Humperdinck (Gordon Mills},
Parrot 40065 (London}

54 THE YEAR THAT CLAYTON DELANEY DIED g

Tom T. Hall (Jerry Kennedy), Mercury 73221

89 WHAT ARE YOU DOING SUNDAY? 2

Dawn (Tokens & Dave Appel), Bell 45-141

64 ONE TIN SOLDIER

(The Legend of Billy Jack) 4
Coven (Mundell Lowe), Warner Bros. 7509
61 CHARITY BALL 4

Fanny (Richard Perry), Reprise 1033

63 YOU'VE GOT TO CRAWL (Before You Walk) 4

8th Day (Greg Perry-HDH Prod.), Invictus 9098 (Capitol)

55 WHERE EVIL GROWS 11
Poppy Family (Terry Jacks), London 148
59 ROLL ON 8

New Colony Six (Sanctuary Prod.),
Sunlight 1001 (TwiNight)

60 TALK IT OVER IN THE MORNING 5

Anne Murray (Brian Aherne), Capitol 3159

90 LONG AGO AND FAR AWAY 2

James Taylor (Peter Asher), Warner Bros, 7521

53 STOP, LOOK, LISTEN (To Your Heart) 16

Stylistics (Thom Bell), Avco 4572

52 CALL MY NAME, I'LL BE THERE 7

Wilson Pickett (Dave Crawford &
Brad Shapiro), Atfantic 2824

PR
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Oct. 9, 1971
wl X TITLE, Weeks On Chart wX —x TITLE, Weeks On Chart 4 wx ~x TITLE, Weeks On Chart
TE % Arist (Producer) Label, Number (Distributing Label) E'i‘ %E Artist (Producer) Label, Number (Distributing Label) E“;" %; Artist (Producer) Label, Number (Distributing Label)
1 1 MAGGIE MAY/REASON TO BELIEVE 13 | ELF 50 PEACE TRAIN 3 | (4F 81 SHESALL I GOT 2
Rod Stewart (Rod Stewart), Mercury 73224 Cat Stevens (Paul Samwell-Smith), A&M 2191 Freddie r'wwom;(. Ejjeargoo\lxillé?qr::ﬁb;;g),
2 2 GD AWAY LITTLE GIRL 10 | 35 EASY LOVING 8 i
’ Donny Osmond (Rick Hall), MGM 14285 Freddie Hart (George Richey), Capitol 3115 75 FEEL SO BAD 1301
3 4 SUPERSTAR 6 | gy 21 ONE FINE MORNING 5 g Oy o= Adamg. 90T
Carpenters (Jack Daugherty), A&M 1289 Lighthouse (Jimmy Iennz(ag), Evolg@ion 1A04i)i 68 GHETTO WOMAN s gJ
) tereo Dimension BB. King (Ed Michel & joe Zagarino), ABC 1131
3 THE NIGHT THEY DROVE OLD
* L Uik 37 29 SATURDAY MORNING CONFUSION 14 78 SOME OF SHELLEY'S BLUES 5

Nitty Gritty Dirt Band (William E. McEuen),
United Artists 50817

79 SPILL THE WINE 2

Istey Brothers (R. Isley/0. Isley/R. Isley),
T-Neck 932 (Buddah)

82 THAT'S THE WAY A WOMAN IS 5
Messengers (Mass Prod.), Rare Earth 5032 (Motown)

— LOVE 1
Lettermen (David Cavenaugh), Capitol 6316

80 | DON'T NEED NO DOCTOR 3
Humble Pie (Glyn Johns), A&M 1282

92 YOU BROUGHT THE JOY 2

Freda Payne (Holland-Dozier-Holland},
Invictus 9100 (Capitol}

98 FREEDOM COME, FREEDOM GO 2
Fortunes (Cook & Greenaway), Capitol 3179

74 PIN THE TAIL ON THE DONKEY 5
Newcomers (Allen Jones), Stax 0099

73 MILITARY MADNESS )
Graham Nash (Graham Nash), Atlantic 2827

— TWO DIVIDED BY LOVE 1
Grass Roots (Steve Barri), Dunhill 4289

94 RUB IT IN 2

Laying Martine (Ray Stevens),
Barnaby 2041 (CBS)

— IT'S IMPOSSIBLE 1
New Birth (Fuqua 11! Prod.}, RCA 74-0520

97 DO I LOVE YOU 2
Pau! Anka (David Van De Pitte & Bruce Miller),

Buddah 252

— WILD NIGHT 1

Van Morrison (Van Morrison & Ted Templeman),
Warner Bros. 7518

84 HANDBAGS & GLADRAGS 5

Chase (Frank Rand & Bob DeStocki),
Epic 5-10775 (CBS)

85 1 KNOW I'M IN LOVE 13
Chee Chee & Peppy (J. James), Buddah 225

87 YOU SEND ME 3
Ponderosa Twins + One (B. Massey), Horoscope 102

(All Platinum)

— THE DESIDERATA 1

Les Crane (Fred Werner & Les Crane), Warner Bros. 7520

88 HOT PANTS—I'M COMING, COMING

I'M COMING
Bobby Byrd (James Brown Prod.), Brownstone 4203
(Polydor}
— MIDNIGHT MAN 1
Jemes Gang (James Gang & Bill Szymczyk), ABC 11312
— IT'S ONLY LOVE 1
Elvis Presfey, RCA 48-1017
96 YOUR MOVE 3
Yes (Yes & Eddie Offord), Atlantic 2819
— MAMMY BLUE 1
Pop Tops (Alain Milhaud), ABC 11311
95 EVERTHING'S ALRIGHT 3

Yvonne Elliman (Tim Rice & Andrew Lloyd Webber),
Decca 32870 (MCA)

Billboard ()@@ @@

Monument 8525 (CBS) 61 51 KO-KO JOE b _
m 39 GYPSIES, TRAMPS & THIEVES 4 Jerry Reed (Chet Atkins), RCA 48-1011 # vj‘iﬁ%guﬁgs(germgﬁi?y Jerry Butler), Mercury 7324:1l
Cher (Snuff Garrett), Kapp 2146 (MCA) @ — INNER CITY BLUES 95 — I'M SO GLAD 1
m 32 BIRDS OF A FEATHER 5 (Make Me Wanna HoIIer) 1 Fuzz (Carr-Cee Prod.), Calla 179 (Roulette)
Raiders (Mark Lindsay), Columbia 4.45453 Marvin Gaye (Marvin Gaye), Tamla 54209 (Motown) 96 100 VALERIE 2
€y 38 NEVER MY LOVE 4 | Y 86 'D LOVE TO CHANGE THE WORLD 3 Cymarton (Chips Monan), Entrance 7502 (CB)
Fifth Dimension (Bones Howe), Bell 45-134 Ten Years After (Ten Years After), Columbia 4-45457 97 _ TOUCH 1
ﬁ 34 STAGGER LEE 8 w 72 1IT'S A CRYIN' SHAME 1 Supremes (Frank Wilson), Motown 1190
Tommy Roe (Steve Barri), ABC 11307 Gayle McCormick (Dennis Lambert & Brian Potter), 98 — OLENA 1
32 33 THE LOVE WE HAD (Stays on My Mind) 9 , Dunhill 4255 Don Nix (Don Nix), Elekira 45745
Dells (Chuck Stepney & Chuck Barksdale), 65 71 IT'S FOR YOU 4

Cadet 5683 (Chess/Janus) Springwell (Pink UnIimPited t&3\1&_)ign%fI_Te(sjta)), 99 99 CO co s il ), Bell 45 125

33 26 1 WON'T GET FOOLED AGAIN 13 e g P S
o (anbert stampecameron, | Y — M A MAN/QUESTIONS 67 & 68 1 | 100 — BABY I'M YOURS 1

Decca 32846 (MCA) Chicago (James William Guercio), Columbia 4-45467 Jody Miller (Billy Sherrill), Epic 5-10785

O Z—APublisher-Licensee)

HOTN 1,00

Ko-Ko Joe (Vector, BMI) _ ... ... .. ............... &1 Questions 67 & 68 (Aurelius, BMiF o - . 66 Tired of Being Alone (Jec, BMI) . .13
~ ! ’ Long Ago-and Far Away (Blackwaod/Couniry Read, BMI) 53 Rein Dance LSuER Globeteamy P O >V
Aint No Sunshine (Interior, BMI) .. ... ... . .. 3 Handbags & Gladbags (Lovely, ASCAP) .. .. ... ... .. 84 Love (Maclen, BMI) ... ... ........ .. g S {Chas/Sunspet/¥ialrusMoore DunbaryaMIER ¥  TappedibylchThing]Called|love
All Day Music (Far Out, ASCAP) S o2 42 Heol Panil'm Comicy, Coming, Tm Choming Love We Had, The (Siays on My Mind) Reason to Believe (Koppelman-Rubin, BMI) . . . 1 (Ordena/Bridgeport, BMI) . o 18
Annabella (Sunbury, ASCAP) — =3 (Dynatone, BMI) ...\ 88 (Chappeil/Butlar, ASCAP) .. ... ... ... .. .. . .. 32 Roll On (New Cofony, BMI) . R 56 Two Divided by Love (Trousdale/Soldier, BMI) ... .. . 79
Another Time, Another Place (MCA, ASCAP) . .. ... ... oy Loving Her Was Easier Rub It In (Ahab, BMI) e S 90 .
Baby I'm Yours (Blackwood, BMI) ... 100 | omy Neo Ne Dator (remlorals/ Bty Monice 's'»ki)' e (Tha Anything 1l Ever Do Again) (Combine, BWI), . 27 Saturday Morning Confusion (Fix Russ, ASCAP) . g7  Uncle Albert/Admiral Halsey (Maclen/McCartney, BMI. 7
Birds of a Feather (Lowery, BMI) © -+ 27 | Just Want 1o Celebrate (Jobete, BMI) ) f 26  MecArthur Park, Part 2 (Canopy, ASCA") §'.liif3'.$£‘]li‘f’}!2’:$ﬁ.’i’:ﬂ””2,‘. ”ﬁ" BMI) ?: Valerie (Press, BMI I e
L Pr 1 (East/ BMID .39 | 'Know I'm in Love (Kama Setra/James Boy, BMI) . 83  Maggie May (MRC-GH, BMI) . 3 Smiling Faces Sometimes (Jobete, BMI) - "4 Walk Easy My Son (Butler, ASCAP) ... ea
Call My Name, Il Be There (Walden, ASCAP) ... ... 63 | Woke Up in Love This Moring Make It Funky, Part | (Dynatone, BMI) ... So Far Away (Screen Gems-Columbia, BMI) . 14 Wedding Song (There Is Love)
Charity Ball {Braintree/Tinkle, BMI) a3 (Screen Gems-Columbia, BMI) . 16  Mommy Blue {Maxim, ASCAP) .. Some of Shelly's Blues (Screen Gems-Columbia, BMI) . 70 (Songbirds of Paradise, ASCAP) 25
Chirpy Chirpy Cheep Cheep (lmersongs—U S.A, ASCAP). 20  I'd Love to Change the Worid (Chrysulls ASCAP) . 63 Mcrianne (Goldhill, BMI) ... ...... ceee Spanish Harlem (Pro Trio, BMI ) h o
2 HrAe (el L bee SO p gressive Trio, BMI) ... ... . 12  What Are You Doing Sunday? (Packet Full of Tunes, BM1). 51
Co Co (Chinnichap/Rak, BMI .. ... ... . .. . ... 29 If You Really Love Me (Jobete, BMI) . .9 9 { /Home Made, BMI) . . Spill the Wine (Far Out, ASCAP} 7
I'm @ Man (TRO-Cheshire. BMI) ad Military Madness (Giving Room, BMI) ... . o P v - 1 Whatcha See Is Whatcha Get (Groovesville, BMI) .. 24
Desiderata, The (Old St. Paul, ASCAP) i g7 I'm a Man {TRO-Cheshire, BMI} . ... e Stagger Lee (Travis, BMI) STy e . B3I Where Evil Grows (Gone Fishin’, BMI) 55
Do I Love You (Spanka. BMI) " g !'m Coming Home (Big Seven, BMI} .. .. .. . ... 44 A Natural Man (Beresofsky-Hebb, Untld., BMI) ... .. 45 Stick Up (Gold Forever, BMI) 15 Wild Night (Caledonia Soul, ASCAP) o 83
Do You Know What | Mean (LaBrea /Satwa, ASCAP) . ™ 5o Glad (Jamf/ Ferncliff/ Sharrieff, BM) 95 Never My Love (Warner-Tamerlane, BMI) 30 Stop, Look, Listen (To Your Hears) Bellbo /Assoned BMI) $9  Women' no )
Y. men’s Love Rights {(Gold Forever, BMI) . A
Easy Loving (Blue Book, BMI) = :nner Eny Blue; {Make Me Wanna Heller) (Johefe BMI) 62 The Night They Drove Old Dixie Down (Canaun ASCAP) 4 Story in Your Eyes (TRO-Cheshire, BMI} 23 Won't Get Fooled Again (Track, BMI) 33
I3 ¢ N
Everything's Alright ({Loeds, ASCAP) s a Crying Shame (Trwsdnle/Soldner BMI) 64 Olena {Deerwood, BMI) ., 98  Superstar (Skyhill/Delhon, BMI). . . . S 3 The Year That Clayton Delaney Died (Newke 5, BMI) 50
44 g 9 3 %3 It’s for You (Maclen, BMI) . . B 65 One Fine Morning (C.A.M./US.A. BMI) . L 36 Sweet City Woman (Corral, BMM} . . . 10 Yo Yo {Low: BMI) Y 3
Feel So Bad (Arc/Playmate, BM) . @ Is Impossible (Sunbury, ASCAP) . .. 2 . 81 One Tin Soldier {The Legend of Billy Jack) Talk It Over in the Morning (Alma, A You Brovht y o
Freedom Come, Freedom Go (Maribus, BMI) 76 Is Only Love (Press, BMI) .. . . . 90 (Cents & Pence, BMI) 7 B Lo LR (B o, geT) R g7 fagiveninstion (Gald Forever, BMI) uie 75
Ghetto Woman (Pamco/Sounds of Lucille, BMI) e Ive F&md So-;veonAe forfmyfos Only You Know & I Know (lrving, BMI) . . ... 40 {Stein & Van Stock/Positive, ASCAP) 72 Your iA’Lverci:‘.ﬁ?:n BQAA.:)n ) ) o
go ?::YY:::E G;rlr(hs_(reen (P}ems-g;;llumhnc, BMI) . ..2 ﬂng.o/ an-A-Muck, PESS0 17 Peace Train (Irving, BMI) .. .34 Thin Line Between Love & Hate You've Got to Crawl (Before You Walk)
ypsies, Ps ieves (Peco, ) . 3 k-Jee (Rutri, BMI} S pe— ... 46 Pin the Tail on the Donkey (Eas'/Memphls ‘BMI) .77 (Cotillion/Win or Lose, BMI) . 3 R | (Gold Forever, BMI} 54

Compiled from national retail sales and radio airplay by the Music Popularity Charts Dept. of Billbocrd.



Spotlight Singles =

NUMBER OF
SINGLES REVIEWED
THIS WEEK

*This record is predicted to reach the TOP 40 EASY LISTENING Chart

(@)

)

OF SPOILIGH]

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

BREAD—BABY I'M—A WANT YOU (2:25)

(Prod.: David Gates) (Writer: Gates) (Screen Gems-Columbia, BMI)—Follow-
up to ‘““Mother Freed’” is a powerful ballad performance that should put
them back in the selling bag of ‘‘Make It With You'* and “If.” Flip
is a wild swinger from the LP. Flip: “Truckin’ ‘' (2:31) (Olde Grog, BMI).

Elektra 45751

OP 60 POP SPOILIGIH

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

BLOOD, SWEAT & TEARS—
LISA, LISTEN TO ME (2:39)

(Prod.: Heckman/Halee/Colomby) (Writers: Clayton-Thomas/Halligan) (Black-
wood/Minnesingers, BMI)—Driving rhythm ballad, with another wild voca!
workout, offers more play and sales potency than their recent ‘“Go Down
Gamblin’.”” Flip: No info available. Columbia 4-45477

DELFONICS—WALK RIGHT UP TO THE SUN (2:58)

(Prod.: Staff for Stan & Harris Prod.) (Writers: Harris-Felden) (Nickel
Shoe, BMI)—Strong blues ballad with an equally strong vocal workout will
put them right up the Hot 100 and soul charts to top the recent ‘‘Hey
Love/QOver and Over.” Philly Groove 169 (Bell)

BRIAN HYLAND—IF YOU COME BACK (3:19)

(Prod.: Brian Hyland & Bobby Hart) (Writer: Hall) (Open End, BMI)—Hyland
comes up with a strong rock ballad loaded with Top 40 and Hot 100 potency,
a clever change of pace in material. Flip: ‘‘Out of the Blue’’ (3:34) (Father/
Whitewood, BMI) Uni 55306 (MCA)

JOE SOUTH—FOOL ME (3:00)

(Prod.: Buddy Buie & Bill Lowery) (Writer: South) (Lowery, BMI)—It's been
a while between records for the composer-performer, but this driving rock
ballad has it to put him back up the Hot 100 with sales impact. Flip: No
info available. Capitol 3204.

SPECJAL VERIT S

TAMS—HEY GIRL DON'T BOTHER ME (2:25)

(Writer: Whitley) (Low-Twi, BMI)—Currently riding the =1 spot in Britain,
this infectious rhythm ballad hit of 1964 is reissued once again and could
prove a big one in the U.S. for a second time. Flip: “Weep Little Girl’’ (2:21)
(Low-Sal, BMI) Dunhill 4290.

JOHNNY MATHIS—IF WE ONLY HAVE LOVE (3:16)

{Writers: Shuman-Blau-Erel) (Hill & Range Songs, BMI)—Mathis is consistently
on the verge of busting through the Hot 100 and this dynamite ballad
performance, with timely lyric line, is the one that could do it. A com-
mercial, as well as an artistic entry, it should prove a big one, Flip: No
info available. Columbia 4-45470.

BROTHERHOOD OF MAN—
CALIFORNIA SUNDAY MORNING (3:19)

(Prod.: Tony Hiller) (Writer: Hiller) (Burlington, ASCAP)—This ballad beauty,
penned by Tony Hiller, has it to break through heavy here and bring the
British group to the Hit 100 with strength. Flip: “Do Your Thing’* (2:30)
(Belwin Mills, ASCAP) Deram 85078 (London)

BROOKLYN BRIDGE—
WEDNESDAY IN YOUR GARDEN (2:22)

(Prod.: Johnny Maestro) (Writer: Bachman) (Circus/Dunbar, BMI)—The rock
ballad, penned by Ronnie Bachman of the Guess Who, serves as pofent
material for Johnny Maestro and the Brooklyn Bridge . . . enough so to
bring them back heavily to the Hot 100. Flip: No info available. Buddah 230.

POILIGHT

Spotlighting new singles deserving special attention of programmers and dealers.

ROBERTA FLACK & DONNY HATHAWAY—You've Lost That Lovin’ Feelin’ (3:52)
(Prod.: Joel Dora & Arif Mardin) (Writers: Mann-Weii-Spector) (Screen
Gems-Columbia, BMI) The duo’s first entry “You've Got a Friend”” took
them high on the charts. The followup, a redoing of the much recorded
and two-time hit ballad, is another strong performance. Atlantic 2837

BOBBY VINTON—A Little Bit of You (3:10) (Prod.: Billy Sherrill) (Writers:
Santos-Draphic) (Fields/Algee, BM1) Big production ballad is delivered in
top Vinton form and should make a hefty dent, Hot 100 and Easy
Listening. Epic 5-10790 (CBS)

GENYA RAVAN—Blue (3:00) (Prod.: Michael Zeger/Aran Schefrim) (Writers:
Girand-Trim) (Maxim, ASCAP) The much recorded French smash is given
a wild Top 40 workout here . . . her debut on the label having departed
Ten Wheel Drive. It’s a dynamite commercial entry. Columbia 4-45476

ASSOCIATION—That's Racin’ {1:55) (Prod.: Association and Ray Pohlman)
(Writer: Kirkman) (Ferriswheel, BMI) A change in sound for the ‘’Never
My Love’” and “Windy”" group, this rhythm novelty offers much for play.
and sales. Warner Bros. 7524

LYNDA RONSTADT—I Fall to Pieces (3:05) (Prod.: John Boylan) (Writers:
Cochran-Howard) (Tree, BMI)—The Patsy Cline country classic ballad,
penned by Hank Cochran and Hartan Howard, is given a strong revival
here, both country and pop. Capitol 3210

TRINI LOPEZ—Some Kind of Summer (3:16) (Prod.: Stan Silverberg) (Writer:
Biflingson) (Quill, ASCAP)-Lopez moves to the label with a heavy top
40 commercial rhythm swinger that could easily happen big on the
charts. Capitol 3195

36

JOSE FELICIANO—Come Down Jesus (3:25) (Prod.: Janna Merlyn Feliciano &
Jose Feliciano) (J & H, ASCAP)—A cut from his “'That the Spirit Needs”
LP, Feliciano delivers a moving ballad beautifully, and it offers much
commercial appeal. RCA 75-0545

YOKO ONO PLASTIC ONO BAND—Mrs. Lennon (4:12) (Prod.: John & Yoko
(Writer: Ono) (Ono, BMI)—Unusual and unique original ballad that could
prove a big left field winner. Apple 1839

JIMI HENDRIX—Dolly Dagger (4:45) (Prod.: Jimi Hendrix, Mitch Mitchell,
Eddie Kramer & John Jansen) (Writer: Hendrix) (Arch, ASCAP)—From the
fitm and LP ‘’Rainbow Bridge’’ the late Hendrix has a driving, funky
beat blues swinger with much play and sales potential. Reprise 1044

SHOCKING BLUE—Serenade (2:58) (Prod.: Shocking Blue) (Writer: Leenwen)
(Dayglow, ASCAP)—The ‘'Venus’’ group out of Holland move over to
Buddah for the U.S. with a solid rhythm item that should do much to
bring them back to the Hot 100. Buddah 258

FEATHERBED—Could It Be Magic (2:12) (Prod.: Tony Orlando) (Writer: QOrlando-
Manilow) (Orlando/Manilow, BMI)-Producer Tony Orlanlo of Dawn comes
up with a swinging bubblegum group that has it to hit big via Top 40.
Bell 45-133

MELTING POT—Kool and the Gang (3:06) (Prod.: Johnny Sandlin) (Writers:
Kool & the Gang) (Stephayne, BMI)—Wild brass instrumental updating of
the past smash hit of the Kool & the Gang group. Offers much for pop
and soul. Ampex 11029

ELEVENTH FLOOR—Jealous Guy (2:58) (Prod.: Don Perry) (Writer: Lennon)
(Maclen, M1)—The John Lennon ballad material is given a strong Top 40
reading by the new group. Could establish them on the charts. Beverly
Hills 9371

OP 20
COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

CHARLEY PRIDE—

KISS AN ANGEL GOOD MORNIN’ (2:02)

(Prod.: Jack Clement) (Writer; Peters) (Playback, BMI)—Pride follows his
=1 “I'm Just Me” with a blockbuster Ben Peters rhythm ballad that he
sings for all it’s worth. Flip: ’No One Could Ever Take Me From You'’ (2:47)
(Pi-Gem, BMI) RCA 74-0550

DOLLY PARTON—COAT OF MANY COLORS (3:03)

(Prod.: Bob Ferguson (Writer: Parton) (Owepar, BMI)—Moving ballad, penned
by the performer, will fast prove a chart topper for her recent “My Blue
Tears.” Flip: "Here | Am‘* (3:10) (Owepar, BMI) RCA 74-0538

JEANNIE C. RILEY—ROSES AND THORNS (2:52)

(Prod.: Shelby S. Singleton} (Writer: Martin) {Singletin, BMI)—Followup
to her "’Good Enough to Be Your Wife’” smash hit is a strong rhythm item
penned by Naomi Martin and headed right for the top. Flip: No info
available. Plantation 79 (55§ Int‘l)

DON GIBSON—COUNTRY GREEN (2:19)

(Prod.: Wesley Rose) (Writer: Raven) (Acuff-Rose, BMI) Potential rhythm ballad
with a top Gibson performance has a top of the chart hit sound. Fiip: “Move
It on Over’” {2:33) (Rose, BMI) Hickory 1614

BOB LUMAN-—
A CHAIN DON'T TAKE TO ME (2:32)

(Prod.: Glenn Sutton) (Writer: Frazier) (Blue Crest, BMI) Folfowup Yo ‘I Got
a Woman’’ is a powerful Dallas Frazier rhythm item which Luman delivers
in a wild vocal workout. Should prove a giant. Epic 5-10786 (CBS)

Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

CHART

ROY CLARK—Magnificent Sanctuary Band (3:07) (Beechwood/Racle, BMI)
Dot 17395 (Paramount)

HANK SNOW-—No One Will Ever Know (2:39) (Milene, ASCAP) RCA 74-0544
WILLIE NELSON—Yesterday's Wine (3:12) (Nelson, BMI) RCA 740542

JUNE STEARNS—Your Kind of Livin‘ (2:24) (Wilderness, BMI) Decca 32876 (MCA)
CAL SMITH—The Woman Inside (2:34) (Contention, SESAC) Decca 32878 (MCA)

SANDY POSEY—Bring Him Safely Home to Me (2:35) (Tree, BMI) Columbia
4-45458

TRACY MILLER—God Made Me a Woman (2:15) (Terrace, ASCAP) Country
Showcase America 107)

JOANNA NEEL—Daddy Was a Preacher But Mama Was a Go-Go Girl (2:30)
(4 Star, BMI) Decca 32865) (MCA)

OP 20)

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING SOUL SINGLES Chart

DELFONICS—
WALK RIGHT UP TO THE SUN (See Pop Pick)

ROBERTA FLACK & DONNY HATHAWAY—
YOU'VE LOST THAT LOVIN’ FEELIN’ (See Pop Pick)

Spotlights Predicted to reach the
SOUL SINGLES Chart

CHART

EMOTIONS—Show Me How (East/Memphis, BMI) Valt 4066
JACKIE ROSS—Doctor Slaps Man Is Born (2:50) (Vas Leer, BMI) U.S.A. 103

RASPUTIN’S STASH—Mr, Cool (3:09) (Cotillion/Hap/Sylbeart, BMI) Cotillion
44137

JERRY WILLIAMS—Sing for Happiness (3:15) (Helmer, ASCAP) Spindizzy 4003
(CBS)
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Chase, Kris Kristofferson,
New Riders of the Purple Sage,Redbone,

TenYears After,Edgar Winter.

These artists have joined us inthe
last year and together theiralbums have
sold 1,500,000 copies (with not one under
200,000)-and it’s only the beginning.

We proudly welcome these giants,
both present and potential.

COLUMBIA RECORDS DISTRIBUTION




Late News

Executive Turntable

e Continued from page 6

John Deviran, formerly head of the contemporary record
division, William Morris Agency on the West Coast, joins the
California office of Chappel and Co. He will be active on the

club and campus circuit.

* * K
Louis Kwiker named executive vice president, Transcon-
tinental Music Corp. (TMC). Before TMC he was associated
with Handleman Co. Two new TMC branch managers were also
appointed: Jim Rush in San Francisco and Jim McGraw in Los

Angeles. .

.. Armnold D. Burk has resigned as vice president, ad-

ministration, National General Corp. He will be available as
consultant until the end of the year. He joined the company after

two years as president of Paramount’s music division.
*x * %

Richard E. Readdy appointed manager, personnel and plant
services, CBS EVR cassette processing facility at Rockleigh, New
Jersey. He joins from the Allied Chemical Corp.

Several executive changes have been made at Seeburg Corp.,
a division of Commonwealth United Corp. (CUC), which is un-
dergoing a major reorganization. Louis J. Nicastra is chairman
and chief executive officer of both CUC and Seeburg Corp. of
Delaware (the latter and its subsidiaries under a proposed re-
organization will be sold to a new entity, Seeburg Industries Inc.)
New Seeburg Corp. president and chief operating officer is Sam
Stern, who will still function as board chairman of subsidiary
Williams Electronics. William Adair Jr. moves to executive vice
president sales and marketing, Seeburg Corp. and his post as
president Chicago div. Seeburg Corp. is still vacant. Don Des-
mond is the new president of Seeburg Dist. Corp. . . . Douglas
Ackerman named general manager of Select-O-Rax Inc., Burns-

ville, Minn. wholesale firm.

* * *

Linda McNeal leaves Barnaby Records, Los Angeles, at the
end of the month. She was its general manager for two vears. . . .
Sandy Gibson named creative services director of Paramount
Records Family label. She was formerly production coordinator
of Bill Drake’s History of Rock 'n’ Roll special and the Water-
mark 12-hour Elvis Presley special. . . . Jack Bratel joins United
Artists Records International Division as special assistant to UA
vice president Lee Mendell. He has been in various UA posts for

the past eight years.

* Kk K
Jeffrey Dengrove becomes MCA Records contemporary LP
promotion manager and college liaison manager. Dengrove joined
MCA in 1970 after graduating from Ohio State University. . . .
Stewart Rowlands is director of public relations for the new Play-
boy Records and Music division. A native of Wales, Rowland
has worked on publicity for many English artists.

Kirshner’s TV Ties
Spur $% for Music

e Continued from page 1

ters,” with both themes written by
Jeff Barry.

In addition to his step-up into
music, Kirshner is beginning to
build a musical tie to motion pic-
tures. He recently developed a
partnership deal with Howard
Minsky, producer of “Love Story.”
Minsky is now filming “Jory” in
Mexico and Kirshner will soon be
laying out the plot line for the
theme and the scoring of the film.

Another new aspect of Kirsh-
ner's musical buildup is a new
division called Creative Music
Management. Through this divi-
sion, the Kirshner organization

Satchmo Disk as
Lorillard Push

NEW YORK — Lorillard, the
tobacco firm, is pressing over a
million copies of Louis Armstrong
reading the poem, “The Night Be-
fore Christmas,” as part of a
Christmas promotion.

The single, backed by Arm-
strong playing “When the Saints
Go Marching In,” will be offered
in supermarkets on a one-for-one
basis: one carton of cigarettes and
one free record.

Armstrong taped the poem at his
home last Feb. 26. It is believed
to be his final recording.

Armstrong's widow, Mrs. Lucille
Annustrong, was presented with a
gold disk award by Douglas H.
Powelson, president of Continental
Production Co., who produced the
single for Lorillard.

58

works out deals with firms who
need help in the promotion of
existing catalogs.

Other aspects of Kirshner's
musical involvement which are
paying off are Kirshner Records,
which are manufactured and dis-
tributed by RCA, and the world-
wide music publishing corporation
with Sir Lew Grade on behalf of
Great Britain’s ATV that includes
control of the Beatle’s (John Len-
non and Paul McCartney) publish-
ing rights. Kirshner also is in-
volved in the musical rights to six
properties by Alan Jay Lerner.
Kirshner has the record, stock and
amateur rights to “Brigadoon,”
“Camelot,” “Gigi,” “My Fair
Lady.” “On a Clear Day You Can
See Forever” and “Paint Your
Wagon.” The firm is now endeav-
oring to enhance the value of the
Lerner properties.

Also on the TV front, the
Kirshner firm has set up a division
to develop television properties of
its own, in which music will also
be a dominant factor. Barry Kobrin
is heading this new division.

Kirshner also indicated that
he’ll not be bypassing the Broadway
scene because of his deep involve-
ment in music on television.
“Broadway is in need of a new
type of growth,” Kirshner said,
“and I believe that the pop writers
we’ve been developing in our music
firms can fill that need.”

TV shows that Kirshner has
been associated with in the past
include, “Bewitched.” “I Dream of
Jeanie,” “The Monkees,” “The Fly-
ing Nun,” “The Farmer’s Daugh-
ter,” “Hazel,” “Gidget” and “The
Wackiest Ship in the Army.”

Countless Sales Lost as
LP's Have 'ldentity Crisis’

e Continued from page 1

e Lubel people contacted report
the problem stems primarily from
the mounting number of contracts
made with rock acts, wherein they
are given full right of approval on
covers. In some cases, the act is
given the right to completely cre-
ate the album cover with its own
selected artist. As a result, the
album is usually in the record
company just prior to a maximum
deadline, with art conforming to-
tally to the whims of the groups
and not to standards which the
company might like to maintain.

e The problem of blurry spine
numbers or none at all is com-
pounded by the growing complexi-
ties of prefixes and almost chaotic
lack of uniformity among labels
and even within labels (for exam-
ple, Warner Bros.” WSI1935 does
not inform wholesalers, Sipiora
said, as to the fact that this is a
two-disk set).

e Retailers surveyed say that more
and more customers cannot find
contents on the cover and ask that

packages be opened. Said Rose Dis-
count Records’ Ray Cloud: “Then
you have ripped opened shrunk-
wrapped package that quiet often
the customer doesn’t buy after see-
ing the selections.”

e Although 8-track and cassette
counterparts of LP’s have good
spinal identification, tape nomen-
chature different from disk nomen-
clature causes stock personnel to
waste more time, Sipiora said.

Examples

Some of the prime examples of
spinal number blurring with cover
art include Jimi Hendrix’ Reprise
MS204C in a basic black and gold
theme with gold numbering, Al
Cooper’s Columbia LP “New York
City (You’re a Woman)” in very
dark brown with a-dark brown ink
used for the number, Blood Rock’s
Capitol ST765 with white predomi-
nating and a beige number ink
and several Dunhill covers includ-
ing Steppenwolf packages and
by Three Dog Night among them
“Golden Biscuits” said to be espe-
cially hard to read.

Mercury Business Is
Rolling in High Gear

e Continued from page 3

of the product and the coordinated
marketing plans supporting the re-
ieases. “The close coordination of
advertising by the regional market-
ing men tied into the national
programs emanating from the
home office has enabled our dis-
tributors to work with their key
accounts in such a way as to maxi-
mize the sales potential of the
product and to provide the con-
trols necessary to insure a com-
plete coverage of the marketplace.”
Chart Activity

The successes evidenced by the
chart activity of the record side of
Mercury’s business have been du-
plicated by Harry Kelly, vice pres-
ident in charge of tape sales, and
he indicates that prospects look
good for a continuing sale based
on the No. 1 positions obtained
with the records.

“An artist’s acceptance in pub-
lic performance has been found to
have a significant relationship to
record sales,” said Mercury’s direc-
tor of recorded product, Charlie
Fach. Fach, headquartering at Mer-
cury’s New York office and work-
ing closely with the Nashville and
Los Angeles offices, as well as with
Robin McBride, Midwest and in-
ternational a&r director at the
home office in Chicago, has sought
out acts who have found accept-
ance in public performances and
who are willing and able to tour
on a regular basis.

Country Action

Earlier this year a rash of coun-
try activity which at one point
found nine Mercury singles on the
charts, led the company to under-
take a country catalog promotion
during September. The program
encompassed the full country ros-
ter and focused on several artists
who have been consistently in the
charts during their label affilia-
tion. The present position of
strength in this area, guided by
Jerry Kennedy, vice president in
charge of operations in Nashville,
has been a reflection of the de-
velopment of new artists such as
Tom T. Hall, Bobby Bare and the
Statler Brothers as well as main-
taining the stature of the company’s
established country artists. The
month-long campaign which in-
cluded widespread use of radio
spots on 50.000 watt stations vir-
tually blanketed the country,
served to broaden the market for
country singles and album product.

During the past year, a unified
effort between the promotion exec-
utives at the national level and
the local men in the field has been

coordinated by Denny Rosen-
crantz, working with Stan Bly, Lo-
gan Westbrooks, and Frank Mull.
Rosencrantz emphasized the need
for planning and picking the spe-
cific items requiring concentrated
effort. “We aim for total radio
exposure,” he said. Rosencrantz
pointed out that Mercury’s plan
was to make the product successful
in its most limited format first,
and then to cross it over into
expanded markets.

The importance of close contact
with college campuses is also being
realized at Mercury with the addi-
tion of college representatives
throughout the country. “They are
our eyes and ears where the college
market is concerned,” Jules
Abramson said. Basically involvd
with promotion with campus radio
stations, the college reps also keep
in touch with college publications
and make sure’ Mercury displays
are placed at strategic locations on
or near the schools. In addition,
the representatives work with the
entertainment committees in vari-
ous schools in their respective
areas keeping them advised of the
availability of the Mercury artists.

“The record companies are com-
puterizing and in general becoming
so super sophisticated and yet are
allowing this tremendous problem
of nomenclature to worsen,” Sipi-
ora said. “It so incongruous.”

Many good examples of albums
exist also to show that some of the
problems can be solved. “Imagine”
by John Lennon is trimmed in
white with black numbers that pop
right out. Many warehouse chiefs
pointed to RCA as a label they
found preparing legible covers with
special emphasis on standardizing
the location of the numbers on the
front of the package (another
trouble-prone aspect).

John Cohen, of the Cleveland
rack operation Disc Records Inc.
said he combats the loss of num-
bers on both the spine and front
cover by using contrasting back-
ground causing the number to pop
out. Gilbert Brown, chief of Ran-
dy’s (Gallatin, Tenn. major soul
mail order house), said that he feels
soul labels are best over-all for
supplying easily read numbering.

Standard Prefix

Like Sipiora and others, Cohen
recommends adoption of a stan-
dard prefix so computers can fully
identify product (Billboard Publi-
cation’s FIND record service
adopted a universal numbering sys-
tem). Sheldon Tirk of Midwest
Dist. (Cleveland) urges labels to
adopt some kind of cover coding
system after the album number
which would indicate the retail
pricing classification (he said
greeting cards, for example, may
carry a “50” at the end of the
number to indicate price). Ted
Adams of Music City Dist. (Nash-
ville), noted the problem with mul-
tiple pocket LP’s so tricky in con-
struction that they twist the spin
when shrunk-wrapped. He also ad-
vised labels to leave more room
on each side of the exterior ship-
ping carton so that the plant could
stencil in contents without printing

over exterior carton printed
instructions. )
Stockroom bosses admit that

many LP sales are lost when the
days of big sales on a hit album
are over and it is stocked in
quantities of from one to 10—
depending upon the size of the
inventory. In this case, the human
eye, running over the album spines
checking inventory, sometimes
misses the LP completely, or if
the attendee is busy, he skips over
the LP, figuring to get it next time.
As a result, they point out that
hundreds and possibly thousands
of sales are lost.

Atlantic Issues Zeppelin
LP With 'Mystery’ Jacket

e Continued from page 1

It was Led Zeppelin’s man-
agement that requested Atlantic to
release the album with this con-

cept.
Rolontz considers that the album
design—or non design — adds an

“element of interest” to the pro-
motion activities devoted to the
album.

The company is not even using
the Zeppelin name in print adver-
tisements, merely the four symbols
followed by the words “. . . are
here.” Radio commercials do men-
tion the group’s name and have

been prepared with a “satirical
script” by the Atlantic advertising
and publicity department.

The symbols are actually runes,
picked out by Zeppelin’s lead gui-
tarist, Jimmy Page, when he was
in Iceland. There are four of them,
each representing a group member.
A rune is a rudimentary symbol
that preceded written language.

Page himself commented on the
album: “It’s a nonentity on the
marketplace.”

Previous Led Zeppelin albums,
all gold disk winners, have been
titled “Led Zeppelin One,” “Two,”

.and ". .. Three.”

Nancy SinatraSued by CMA

LOS ANGELES—Creative Man-
agement Associates is suing their
client Nancy Sinatra for $42,428 in
Superior Court here. The CMA
suit “alleges that Nancy Sinatra
had monies to which she was en-
titled from the International Hotel
paid to others for the purpose of
reducing the commissions owed to
the plaintiff.”

The suit rises from Nancy

Sinatra’s $90,000-a-week engage-
ment at the International Hotel
(now called the Las Vegas Hilton)
June 15 to July 18, 1971. CMA
stated that it made the Vegas deal
under a one-year package repre-
sentation agreement with the singer
which runs out on Oct. 29. CMA
is seeking punitive damages be-
yond the 10 percent of $424,428
it claims to be entitled to.
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PATCHETT & TARSES

“INSTAR'T REPLAY” DA. 75300

This hilarious “look’ at the insides and out-
sides of professional football is already scoring
with radio programmers and record bryers in
many major markets. Record reviewers are
adding to the score with such commerits as:

B

... an instant delight . ..I listened, fell

down laughing ... Jechn Hall
L.A. Times

“Just the album to open the 1971 foothall
season with.” Bok Talbert

Detroit Frze Press

If you’re not scoring with “Instant Replay,”
you d better get on the field and plaz.

© 1971 MCA Records, Inc.

Also available on cartridges and cassettes.
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"Everything about him is right." (Variety)

|
"Withers in person is everything his records have led one |
to hope for. Whatever qualities you look for in a male |
|

| singer - virility, a vibrant tone, clarity of diction,
| sensitive phrasing, ability to summon a mood - Bill Withers
| provides them all” (Leonard Feather, L.A. Times)

"He is an excellent singer, certainly one of the best in
that idiom to come into Troubadour-type clubs in a while"
(John Gibson, Hollywood Reporter)

| "If mutterings from the critics coming out of Bill Withers'
Troubadour opening last Tuesday night are any indication,
another overnight super-star has been born at Doug Weston's
nightspot" (Chris Van Ness, L.A. Free Press)

' "A master performer who, withing a few short months, will
' be playing to SRO superhalls. He certainly 1is the sleeper
of the season - and an exceedingly welcome one" (Cashbox)

"The impact of his hour on stage indicates he has the
| potential to become a major force in pop music--Bill |
| Withers knocked out the critics at his Troubadour debut.

! He is an all around talent marvelously capable of
| involving an audience in his private world set to music" ,
(Billboard)
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