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'NEW YORK — The new
American office of Polydor will
take over the distribution of the
Deutsche Grammophon label
for the U. S. on April 1. Also
coming into the- U. S. Polydor
" fold that date will be the Ar-
chive and Heliodor lines.
" The Deutsche Grammophon,
Archive and Heliodor classical
lines have been distributed in
the U. S. for the past several
years by MGM. The move to
U. S. Polydor has raised specu-
lation over whether MGM will
continue to license its product
ﬁiirough Deutsche Grammo-
phon. DGG is the MGM licen-
see in all countries outside

DGG Shifts Distribution
In U. S. to Polydor April 1

By MIKE GROSS

North America except for the
U. K. Italy, Israel and the
Philippines.

Jerry Schoenbaum, president
of Polydor, Inc., here, said,
“The move has been in the
discussion stages for some time
now, as Polydor has been plan-
ning in terms of opening their
own business in this country for
several years. Thinking was so-
lidified in the last several
months when it was decided to
negotiate for American record-
ing rights in the hard rock and
classical areas. Further confir-
mation made it seem inevitable
that parent-operated and owned

(Continued on page 8)

;}lARM Confab—Cool, Calm

¢
' LOS ANGELES—A mood of
- calmness prevailed during the
-E‘I{ational Assn. of Record Mer-
chandisers 11th annual conven-
tion pegged on the “Billion
Dollar Era,” Feb. 25-March 4.

,{%This feeling, which ran
through the gathering at the

~Century Plaza Hotel, marked a
significant development in the
‘history of the record industry’s
most important convention.

~ To veteran music men attend-
%g previous NARM conven-
tions, the tone of this year’s

gathering was often categorized

Jazz Hot as
Commercial

By CLAUDE HALL

WMNEW YORK — Jazz isn't
I€ad; it’s alive and well in ra-
dio-TV commercials. One of
- the leading jazz figures, Chico
Hamilton, operates Chico Ham-
Mton Productions, a firm de-
~Voted to producing music for
COmmercials. Hal Grant and
John Murtaugh-own and oper-
ate Grant & Murtaugh Produc-
_ tons which works for every
~ Major Madison Avenue advertis-
- g agency—such firms as Carl
ally, BBD&O, Doyle Dane
(Continued on page 34)

& Collected Music Names

By ELIOT TIEGEL

as pedestrian and dull, and
lacking the spark of excitement
which permeated prior meet-
ings. To persons attending the
meetings for the first time, the
events were of prime interest.

Stan Gortikov, Capitol Rec-
ords president and the conven-
tion’s keynoter — who opened
the event with a series of sharp
jabs at the racks—commented
on the final day that “Things
are smoother, many problems
have been solved, and the busi-
ness has become more routin-
ized. While this is all good,
it does stand for a certain
amount of complacency.”

A lot of problems occurred
as the racks struggled for rec-
ognition, Gortikov continued.
“They have achieved accept-
ance for their role and their
roots are down deep. However,
a status quo has been created,
which might be good, but we
don’t know what might be in

(Continued on page 4)

Special Market Profile
Sponsored by
Broadway Recording Studios,
Inc.

See Center Section
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UK.'s Indu,‘c’j'fr{'y}?“f"’Racks Rack Up 2.5%

Gain in Record Sales

By HANK FOX

Power Execs fo
Attend IMIC

LONDON—A powerful line-
up of industry leaders in the
U. K. music market will be at-
tending the International Music
Industry Conference at Paradise
Isle Hotel, Nassau in the Baha-
mas, April 20-23.

In speakers and registrants,

Britain will be sending an im-
pressive cross-section of per-
sonnel in keeping with the
world’s second largest record
market. Greatest U. K. partici-
pation comes from record com-
pany executives, with both ma-
jors and independents well rep-
resented.
. Sponsored by Billboard and
its British sister music paper,
Record Retailer, the Conference
will feature such prominent
British speakers as AIR Lon-
don chief and Beatles producer
George Martin and BBC-2 chief
Robin Scott, founding head of
Radios 1 and 2.

Among the top figures who
have registered is EMI interna-
tional director of records, L. G.
Wood. The other majors are
nearly all represented. Decca

marketing manager Colin Bor-
(Continued on page 76)

NEW YORK—Record mer-
chandisers have extended their
hold of the retail record mar-
ket. With all 1968 statistics for
retail outlets compiled, Bill-
board’s Record Market Research
division reports that record
merchandisers boosted their
share of the record pie to 62.7
per cent—a 2.5 per cent climb
over 1967.

Important, too, is that stores
serviced by record merchan-
disers posted a 6.6 per cent
gain in album sales, while

those outlets handling their own
inventory and sales suffered a

4.6 per cent loss in album
sales over the previous year.

Total industry retail store
sales from albumis and singles
in 1968 registered $837.5 mil-
lion—a 9 per cent climb over
1967.

While singles sales were soft
for all of 1968, record merchan-
disers sustained only a 1.9 per
cent loss as compared to the

(Continued on page 8)

Billboard Chart's TV Debut

NEW YORK — Billboard
magazine Wwill be the focal
point of a ABC-TV network
show—*“The Music Scene”’—
scheduled to bow in Septem-

ber. Produced by K-T Pro-
ductions, a new firm headed
by Ken Fritz, the weekly 45-

minute show will revolve
around the excitement of hit
records. Billboard magazine

will provide fast-breaking in-
formation about records on an
exclusive basis, according to
Hal B. Cook, vice-president of
Billboard Business Publications.

Spirit. A musical being with a sound uniquely its own. A
blend of jazz, country and rock elements. Their second high-
rising album is ‘“The Family That Plays Together” (Z12
44014%). Includes their hit single release: “l Got a Line on
On Ode records and tapes.
4. and 8-track cartridges, and reel-to-reel tape.

You” (ZS7 119).

*Available in

(Advertisement)

The show will spotlight from
Billboard’s charts the artists
whose records top the charts in
each-major category, including
rock, progressive rock, easy lis-
tening, country .music, r&b,
comedy, jazz and classical—
both domestic and overseas.
The show will also expose new
happening groups.

The finale of each show will

be the No. 1 record of the
week, and this will be per-
formed by the hit-makers

whenever possible. Fritz, exec-
utive producer of the show, is
(Continued on page 76)

Tommy James and the Shondells are never off the charts.
Their brand new entry is going to be a bigger smash than
“Crimson and Clover” which is still in the Top 10. “Sweet
Cherry Wine” (Roulette R-7039), the song; Tommy James
and the Shondells, the performers; Roulette, the record
company (see spread, pps. 26-27).

{Advertisement)

MOTOWN
The
Prophets

of Profit.

(Advertisement)
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We re very tight wﬂh
P. K. Limited.

Their first single:

“Oh! What a Fool I've Been”
c/w “She’d Be Mine” #66-5001 i~y

Produced by Don McGinnis and Bob Todd

Manufactured & Distributed by RCA RECORDS



NARAS Award WindfallPlansProduction Mgmt.,

Fetes March 12 Publishing Build-Up Programs

NEW YORK — The New
York, Chicago and lLos An-
geles chapters of NARAS are
geared for the 11th annual
Grammy Awards ceremonies
Wednesday (12).

lLLate names added to the ros-
ter of entertainers at the New
York event to be held at the
Hotel Americana, are Jackie
Vernon; Peter, Paul and Mary;
George Carlin, Dave Garroway.
and Ed McMahon. Set earlier
were Steve Lawrence as emcee,
and the Pat Williams orchestra.
An innovation at this year's
ceremony here will be a con-
tinuous series of special lighting
effects called Color Sound,
which will utilize a battery of
rear-view projectors with instan-
tancous awards results flashed
on a screen,

Meanwhile, in Chicago, for
the first time in the history of
the ceremonies, the city's disk
jockeys will be honored in a
special program. The event will
be held at the Drake Hotel. A
battery of three movie projec-
tors, three projection screens
and special sound reproduction
equipment will be used by ban-
quet chairman Ken Nordine to
honor radio personalities and
announce the Grammy Awards.

And in Los Angeles, Lou
Rawls, Jackie DeShannon Bobby
Hart, Tommy Boyce, Bill Med-

ley and the Johnny Manne Sing-
ers will perform the nominated
songs.

An estimated 1,300 are ex-
pected at the Century Plaza
Hotel. Les Brown's band will
backstop the artists.

Additional entertainment will
be provided by Jose Feliciano
plus 4 number of “Laugh In”
TV stars, with KMPC disk
jockey Gary Owens (a “Laugh
In” regular) hosting the evening.

Chess Raises
Album Price

CHICAGO—Chess Producing
Corp. has announced a new
price schedule for its LP prod-
uct.

All Chess albums, with the
exception of Chess Sermons,
will now have a suggested list
price of $4.98. Albums in the
Sermon series will have a sug-
gested list of $3.98.

The new suggested list for all
Cadet/Cadet Concept LP's wijll
be $4.98, while the price for all
Checker albums, with the ex-
ception of the Checker 10,000
series, will also be $4.98. The
10,000 series LP’s will have a
suggested list of $3.98.

Decca Shifts to Stereo on
Singles; Who Kicks It Off

NEW YORK—Decca Records
is going to an all-stereo singles
output. The discontinuance of
monaural singles, according to a
Decca spokesman, is in keep-
ing with the demand for stereo

3 U.S.Actsto

BlueHorizon

NEW YORK—BIlue Horizon
Records, British label, has
signed three American blues
artists via its office here. Simul-
taneously, the label announced
the release of records by each.

The artists are Bobby Parker,
now working club dates in Eng-
land and remembered for an
r&b hit in 1963, “Watch Your
Step”: Guitar Crusher, who for-
merly recorded for King Rec-
ords and whose first on Blue
Horizon is “Hambone Blues”
coupled with “Since My Baby
Hit the Numbers™; and Garfield.
The last-named has never re-
corded professionally. His first
disk, just released, is “Next Time
You See Me,” coupled with
“Part Time Love.”

Both the Crusher and “Love”
dates were produced by Mike
Vernon during his recent visit
to America. Vernon will also
produce Bobby Parker.

Bklyn. Bridge Gets
Gold for ‘Happen’

NEW YORK—The Brooklyn
Bridge’s Buddah reccrding of
“Worst That Could Happen” has
been certified as a million-seller
by the RIAA. The group's chart
follow-up, **Blessed Is the Rain,”
and the gold disk, are featured
in their debut LP, The Brooklyn
Bridge shares the bill with Carol
Channing at the Riviera in Las
Vegas, Thursday (13) through
Sunday (16).
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records, both singles and

albums.

Last year, Decca discontinued
the manufacture of all monau-
ral album product and the move
to stereo singles puts all of its
record product into one stand-
ard form. The stereo singles pol-
icy will apply to all labels dis-
tributed by Decca, including
Coral, Brunswick and Vocalion.

Kicking off Decca’s stereo
policy is the Who's “Pinball
Wizard.” The song is culled
from a forthcoming album that
will be released in May, en-
titled “Tommy, 1914-1984.”
Written by lead guitarist Peter
Townsend, “Tommy” is a rock-
opera about a deaf and blind
boy who registers everything in
the form of musical vibrations.

ASCAP Take,
Membership af
All-Time High

[.LOS ANGELES — ASCAP's
operation continues its record-
breaking patterns, nearly 500
local members were told at
their semi-annual meeting here
at the Beverly Hilton.

Revenue in 1968 jumped
6.99 per cent over 1967's rec-
ord mark, with the domestic
take $51.338,814 and the for-
eign income $7,763,817, for a
total of $59,102,631. Last year's
record was $55,238,814.

ASCAP  president Stanley
Adams reported membership at
an all-time high of 14,085—
10,578 in the writer category
and 3,507 in publishing, Since
last September, 431 individuals
and 156 publishers have joined
the society.

Billboord is published weekly by Billboord Publicotions
annuol rate, $25; single-copy price, $1.

NEW YORK—Windfall Mu-
sic has mapped out a three-way
build-up program incorporating
production, management and
publishing. Windfall is a two-
year-old independent firm, op-
erated jointly by producer Felix
Pappalardi and administrative
head Bud Prager.

The program is aimed at
building a production facility for
musicians of progressive, con-
temporary and hard-rock music.
In line with this, five producers
have been added to the roster
since the first of the year. At
the same time, the company has
acquired 15 artists for personal
management. Additional per-
sonal management contracts are
expected to be added shortly.
Also, more than 30 writers have
joined the Windfall publishing
banner which includes Windfall
Music (BMI) and Remember
Music (ASCAP).

Gail Collins, who recently
signed with Windfall, is one of
the few female producers, hav-
ing produced in association with
Pappalardi, the first LP by the
Montreal group, Energy, to be
released on Atlantic. Miss Col-
lins has also been tabbed for

production on an LP by a
newly signed singer, Jennie
Dean.

Dan Armstrong, another pro-
ducer for the firm, will have
the production assignment on
an LP by the Critters for Proj-
ect 3 Records as his first proj-
ect. Another new producer
pactee, Jim Colegrove, is a
member of the group Bo Grum-
pus and with Pappalardi, wrote
the tune “Yesterday’s Streets.”
Colegrove also plays the trum-
pet, French horn, guitar and
bass and has been on dates for
the Chiffons, Duprees, Bobb B.
Soxx, and many others. He is
being groomed for several up-
coming assignments.

M'Media Goes
Stereo Single

NEW YORK — Metromedia
Records will release stereo sin-
gles only, starting Monday (10).
AM radio stations will con-
tinue to receive special mon-
aural pressings of singles for
their use; stereo singles will be
provided to FM stations.

President Len Levy said the
reason for the move to stereo
singles was that “ours is a stereo
business today.” He felt that
most jukeboxes could use stereo
singles and that most record
players in the home are stereo.
First product in stereo single will
be two by Herb Bernstein,
signed by Verbatim, and by the
Cartoon Candy Carnival.

RTINS E DM B OO

MARCH PROMO
BY VOCALION

NEW YORK — Decca Rec-
ords has designated March for a
special promotion for 15 new
albums on the Vocalion label
its budget series, and the entire
Vocalion catalog. The push also
features the release of four new
“Best of" LP packages.

Decca will support the cam-
paign with streamers, floor dis-
plays, ad mats and litho books
featuring the covers.

DR T A OO

By MIKE GROSS

Also joining Windfall last
week is the new producing team
of Gene Martynec and John
Mills-Cokell. The latter is rec-
ognized as a leading exponent of
the electronic synthesizer and
has played on a recent LP, and
in concert, with Warner Bros.-7
Arts’ Kensington Market, a
group also managed and pro-
duced through Pappalardi and
Windfall. Martynec and Mills-
Cokell will turn first to pro-
duction on a new Toronto-
based group, Leather, and with
Pappalardi, they'll also do Ken-
sington Market’s lead singer,
Keith McKie in a solo effort,

On the management level for
Windfall is the recent acquisi-
tion of the entire Steve Cooper
Management combine out of
Montreal. This has added such
acts to the Windfall operation
as Ken Hamilton, Energy, Fac-
ulty and Carol Breval. Final
arrangements on the acquisition
of the Cooper firm were con-
cluded only two weeks ago.

The management role on
Pappalardi himself is to include

negotiating a contract for him-
self as a singer and instrumen-
talist. Preliminary talks have al-
ready been held and a number
of firms have indicated interest
in wrapping up a deal.

Also soon to be negotiated
are recording contracts for
David Rea, a singer-composer-
guitarist, who performed for
two years as guitarist for lan
and Sylvia and who has also
worked with Gordon Lightfoot.
Maury Hayden, a girl singer-
composer, is another Windfall
act being talked up for a re-
cording deal.

The Windfall combine also
has acquired the management
of the group, Mountain, with
Gary Kurfurst and Shelly Fin-
kel; Leather, with Bart Shoales,
Bill Thompson and Howard De-
Hoff; singer Jennie Dean; Steve
Chudnoff, for whom a deal has
just been made with Sire Rec-
ords, and a new, as yet un-
named group to be released by
Bell Records.

On the publishing end, Pap-

(Continued on page 4)

Purcell Launches Tribute
—Gillespie on First Album

NEW YORK — Tribute Rec-
ords, a subsidiary of GWP Rec-
ords, has been launched by
President Gerard W. Purcell.
First release will be an album
featuring Dizzy Gillespie, “Soul
and Salvation.” The album fea-

Capitol Gets
“Tales’Rights

NEW YORK-—Capitol Rec-
ords acquired the original cast
album rights to the current
Broadway musical, “Canterbury
Tales,” and put the show into
the groove Sunday (9). Ship-
ments of the album will begin
March 24.

A London import based on
the Geoffrey Chaucer original
of the same name, the musical
was brought 10 Broadway with
a new cast, and in a slightly re-
vised form, by Management III
Productions and Frank Produc-
tions. Starring in the Broadway
production are George Rose,
Hermione Baddeley and Martyn
Green. Dick Jones produced
the album

tures original materjal written
by Ed Bland.

This release is in conjunction
with the first releases of GWP
Records. Paul Robinson, vice-
president, has already lined up
28 distributors across the nation,
Gene Armond, national promo-
tion and sales manager, recently
finished a tour of distributors
with Purcell.

GWP’s first album will be
“The Poetry of Maya Angelou,”
a spoken word album that Pur-
cell will concentrate on for key
bookstore sales. Purcell feels
that record companies have al-
ways neglected this sales area.

GWP Records is also releas-
ing singles by Bob Caine, Betty
Barney, lzzy Marion, Johnny
McEvoy and the Hesitations.

‘Hair’ Song Is Cut

1L.OS ANGELES—Ben Vereen
and Willie Weatherly have re-
corded “What a Piece of Work
Is Man” from the Los Angeles
production of “Hair.” The
song will be used by the U. S.
Forest Service's radio campaign
against forest fires.

England’sRecord Sales Seen
Heading for Peak in 1968

LONDON—With one month’s
figures still to come from the
Board of Trade, it seems certain
that the U. K. record industry
hit a high in 1968.

The December statistics are
expected to show some holding
back by the manufacturers fol-
lowing November's second pur-
chase tax increase within nine
months. The majors were obvi-
ously concerned not to over-
press until they could assess the
cffect on consumer expenditure
of the rising of purchase tax
on records to 55 per cent.

Meanwhile, November figures
show that with 11 months gone
the industryv was almost within
one million units of its 1967
total of just under 90 million
records and within $4.7 million
of its record-breaking sales vol-

. Inc,, 165 W. 46th St., New York, N. Y. 10036. Subscription rate:
Second class postoge paid at New York, N. Y., and at odditional mailing offices.

ume of $67 million at manu-
facturer level in 1967.

The November figures also
underscore two other industry
trends—the big swing to al-
bums and the big increase in
exports since devaluation of the
pound.

Album output, which over-
took singles production for the
first time in the U. K. in Octo-
ber 1968, streaked even further
in  November. The industry
churned out 6,053,000 in No-
vember—a high and 18 per
cent more than November 1967.
Singles dipped 31 per cent to an
ouvtput of 3,793,000.

Exports roared 89 per cent
over the previous November, to

clock up another high of
$1,733,000.




NARM Confab Plays It Cool,
Calm & Collected Top Names

e Continued from page 1

lieu of this. But if they (the
racks) accept this status quo,
they won't seek improvement.”

Supporting Gortikov's view-
point that improvement is nec-
essary, Leonard H. Goldenson,
ABC's president, urged the rack
jobbers “not to be remiss in en-
couraging young people from
finding a place in the industry.”
Appearing as a guest speaker at
a NARM scholarship luncheon,
Goldenson said ‘“‘our industry
has been negligent in encourag-
ing young people to get involved
in the merchandising and crea-
tive aspects of our business.”

A record attendance exceed-
ing 1,100 moved through the
convention’s 88 cxhibit booths
and seminar sessions. Of these
88 exhibitors, 24 were in the
tape field—a major strengthen-
ing of tape’s representation be-
fore mass manufacturers.

Two music publishers, Han-
sen Publications and the Big
Three, reported excellent inter-
est among racks in selling mu-
sic books, “This has become
the do-it-yourself music busi-
ness,” said Big Three's sales
manager Herman Steiger, whose
products are sold through 2,000
racked locations in the U. S.

For the first time at NARM,
Columbia Special Products un-
veiled its new line of children's
recordings, which now places
the CBS-owned operation in
competition with Disney and
Golden. Besides its regular chil-
dren’s records, Disney also in-
troduced its line of new cassette
and 8-track titles,

A Contrast
As .a contrast to the general
feeling- of blandness—expressed

by many seasoned NARM con- .

ventioners—a number of ex-
plosive management meetings
were taking place in private
rooms as those attending the
convention used the time to talk
of sales, mergers and acquisi-
tions.

According to NARM's execu-
tive secretary Jules Malamud,
“a couple hundred fringers”
(unregistered persons) filtered
around the convention. NARM
placed uniformed guards at all
the social functions, but clever
“fringers” lobbied with regis-
trants in other parts of the
hotel, and one promotion man
even loaded his propaganda
message into the registrant’s
mail boxes.

This was the first convention
begun on a weekend (Friday

evening). Malamud said this
fcature appcaled to the “over-
whelming majority.” A number
of disenchanted registrants,
however, disagreed, stating five
days was too long.

A surprising number of rec-
ord company exhibit booths
were shorn of display material,
among them A&M, RCA and
Warner Bros.-Seven Arts. “Why
do wc need to show off our
albums?” asked A&M’s sales
manager Ed Rosenblatt. **Peo-
ple know our line.”

For many people attending
the gathering for the first time,
the elbow-to-clbow meetings
were beneficial. To Carlene
Westcott, sales manager of
World Wide Records of Nash-
ville, the exposure to all the
tape material convinced her
that her three-year-old record
pressing firm would have to get
into cartridge duplication. To
Ken Kaizawa of Rack Service
of Hawaii, the convention of-
fered him a chance to meet
manufacturers he normally does
not see.

Despite a blue-ribbon panel
of major music names, an open-
ing day panel designed to ex-
plore the “now sound” ncver
accomplished its objective. The
quest speakers were turned off
by Columbia Records President
Clive Davis’ suggestion that they
offer suggestions to the racks
on ways to merchandise their
products. The panel of Jac
Holzman (Elektra president);
Larry Utall (Amy - Mala - Bell
president); Roger- Hall (RCA
Red Seal); Jimmy Brown (Amos
Productions president); compos-

ABC SETS UP
10G GRANT

LOS ANGELES — NARM’s
increasing involvement with ed-
ucation was pointed up at the
third annual scholarship awards
luncheon, where ABC Records
established a $10,000 grant.

Larry Newton, ABC Records
president, said the contribution
will create an endowment fund
which will provide scholarships
in perpetuity.

This year’s scholarship win-
ners are: Robert Goldfarb, Deb-
ra Greenblat, Steven Katz, Gene
McColgin, Marilyn Mizera,
Claude Rafaizen, Janet Rose,
Robert Shout, Richard Simon-
etti and Irene Izumi.

Tape in Full Bloom
At NARM’s Confab

LOS ANGELES—Mark this
year's NARM Convention as
the point where tape CAR-
tridges came into full flower.

With the announcement that
RCA and CBS have decided to
release “best selling recordings”
on cassette cartridges, record
merchandisers at the conven-
tion are prepared to give a ma-
jor boost to the young tape
medium.

CBS and RCA's belated en-
try in the cassette field has
given that configuration ‘‘great
impetus,” according to most ob-
servers at the show. Robert A.
Harris, executive vice-president
of Dubbings Electronics, New
York-based tape duplicator,
said the entry of CBS and RCA
into the cassette field is the

4

sales and marketing “turning
point” of tape as an entertain-
ment medium.

Many NARM members
agreed. Jim Shipley of Mainline
Record Service best summed up
the mood of the convention this
way: “tape sales now account
for about 17-20 per cent of our
business. CBS and RCA's cas-
sette involvement gives out busi-
ness a tremendous’ sales ‘shot-
in-the-arm.” ”

Equi p m e nt manufacturers,
duplicators and other tape re-
lated companies adopted a “it
finally happened” attitude to-
ward RCA and Columbia’s cas-
sette announcement. Bill De-
Mucci, North American Philips
Co., declared that the “advan-
tage cassette has over the 8-

(Continued on page 16)

ers Jimmy Webb and Burt
Bacharach; l.ee Hazelwood (LHI
Records president); and Roy
Silver  (Campbell-Silver-Cosby
president); did not answer the
question. None of the partici-
pants actually offered any in-
sight into how they operate in
the world of contemporary
music.

This convention was heavily
endowed with recording talent;
RCA provided Jose Feliciano
Friday _night; Tetragrammaton
presented Bill Cosby, Biff Rose
and Rhetta Hughes Sunday
night and Columbia offered
0. C. Smith, Donovan, Mahalia
Jackson, Joel Gray, and Blood,
Sweat and Tears. Smith impro-
vised a Dixicland-styled “When
the Saints Go Marching In”
with Mahalia, while Donovan
improvised for 15 minutes while
the stage was set for Columbia’s
"push act,” Blood, Sweat and
Tears.

The impact of the conglom-
erate into the rack market was
noticed by many at the business
seminars. Individuals who for-
merly challenged point after
point at the meetings, were con-
spicuously silent. Many be-
longed to the same conglomer-
ate with its uniform policies.
Others had just become wealthy,
and, according to keynoter
Stan Gortikov, were not as “*mo-
tivated, opportunistic nor ag-
gressive™ as they had been in
the past.

Windfall Plans
New Program

e Continued from page 3

palardi and Miss Collins, work-
ing separately and as a team,
have had recordings of their
songs out by the Youngbloods,
Cream, Ars Nova, Hamilton
Camp, Bo Grumpus, Kensington
Market and Energy.

The firm also publishes David
Rea’s songs, which have been
recorded by lan and Sylvia and
Buffy Sainte-Marie. One of
Rea’s songs is to be used on an
upcoming Noel Harrison TV
special. Miss Hayden's songs,
also published through Windfall,
have already been recorded by
Richie Havens.

Windfall or its subsidiaries
also publish the works of all the
individual members of Kensing-
ton Market, Energy, Mountain,
Leather, as well as the group
to be signed to Bell, plus the
song material of Jennie Dean,
Thompson and DeHoff, Chud-
noff and Mills-Cokell. Beyond
this, publishing for the Chama
bers Brothers is handled through
a separate firm, Chambro Mu-
sic, including “Time Has Come
Today,” their recent single click
on the Columbia label.

Yet another area of expansion
for the Windfall firm is the TV
and radio commercial market,
in' which its writers will become
involved in music for commer-
cials on assignment through an
arrangement worked out with
Herman Edell, a top supplier of
music product in this field.

Ashley Famous Sold

NEW YORK — Marvin
Josephson Associates, Inc., has
agreed to purchase Ashley Fa-
mous Agency and London Inter-
national through Ashley’s parent
firm, Kinney National Service,
for $12 million in cash.

Executive Turntable

Joe Mansfield appointed local promotion manager, Dallas
branch, Columbia Records, reporting to Tom Cade, Dallas branch
manager, and in charge of all local sales-promotion activities and
artists relations at the local level. Mansfield has been with Columbia
for four years in the San Antonio, Tex., area. . . . Marshall Blonstein
appointed Midwest regional promotion manager, Date and Custom
labels. Blonstein was previously West Coast regional promotion
manager for the labels—a position now held by Harvey Bruce.
Before joining Date and Custom, Bruce did promotion work for
Liberty. Both men report to Ron Alexenburg, director, national
promotion.

* * *

Lioyd Gelassen becomes director of advertising, promotion and
artists relations for Polydor, Inc. Gelassen is currently assisting
Polydor president Jerry Schoenbaum in setting up the company’s.
U. S. operation. Before Polydor Gelassen was national promotion
manager for MGM's classical division. . . . Jerry Sharell named
A&M's national promotion director, replacing Don Graham. Sharell
was previously with the promotion department of Mainline Distribu-
tors, Cleveland. . . . Richard W. Miller promoted at Capitol from
Atlanta division manager to special products-market development
manager. . . . Allen Davis named pop merchandising manager at
Capitol. He was previously merchandising product manager.

* * &

Fred Bouchard becomes superintendent at Capitol’s Winchester,
Va., plant, transferring from the company’'s l.os Angeles plant. . . .
Joseph Doherty named press foreman at the same facility, transfer-
ring from Capitol's Jacksonville, Tll., plant.

* * *

Ron Plumb named executive vice-president and general man-
ager of Capitol Records of Canada, promoted from finance vice-
president. Gordon Sedgewick becomes the company’s finance vice-
president. . . . Formerly with RCA as secretary to Chet Atkins and
co-ordinator of administrative services, Mary Lynch joins Monument
Record Corp. as director of production administration, a newly
created post. She retains primary responsibility for administrative
duties and procedures aligned with all phases of production. She
answers directly to Monument president Fred Foster. . . . Ken-
neth M. Emmer named general sales manager, Grundig Electronic
Sales, Inc. He was previously national sales manager, Webcor
division of Consolidated Merchandising Corp. . . . Dick Peirce re-
signed as Dot's vice-president, general manager. He was formerly
general manager at Liberty before joining Dot 18 months ago. Arnold
Burke, Paramount Pictures Corp., vice-president in charge of music
operations, said, “We have enjoyed a. warm and close relationship
with Dick. He has made a large contribution to the growth and
diversification of the company.”

* & *

Vic Catala named director of publishing activities for Jay and
the Americans’ JATA Enterprises, also assisting Jay Black in man-
agement activities. He will co-ordinate the company's Hi Life Music
and New Life Music as well as spearheading a drive for production
of radio, TV jingles. Catala will continue as president of Martin
Phillips management office.

x*x * *

Andy Hussakowsky named national promotion co-ordinator for
Peer-Southern. He will supervise and co-ordinate the company’s
promotion men in major markets in the U. S. Before joining Peer-
Southern he was promotion head at Universal Attractions. . . .
Account executive with the Goldstein Organization, Sunny Schnier
named director of publicity and advertising, Vanguard Records. Miss
Schnier replaces Madlyne Altshuler.

* * *

Bill Spitalsky named promotion man for the greater New York
area for Musicor and Dynamo Records. Other company appoint-
ments—Howard Bedno, of Bedno Wright Associates, promotion man
for the Chicago area, including Milwaukee and Indiana; Joe Galkin
covers Atlanta; Birmingham and Montgomery, Ala.; Columbia
and Augusta, Ga.; Jacksonville, Fla.,, and Jackson, Miss.; Steve
Shulman covers Philadelphia, Eastern Pennsylvania; Wilmington,
Del., and South Jersey.

* &k *

Ernest Fleischmann named executive director, Southern Cali-
fornia Symphony, Hollywood Bowl Association. He was formerly
general manager of the London Symphony orchestra, and is pres-
ently European executive, CBS Records. He assumes his new post this
summer. . . . Radio-TV personality and producer Jack Wagner
named executive producer of a&r for newly formed recording divi-
sion of Superscope, Inc. . . . Bob Behrens, special projects writer for
Superscope, promoted to director of marketing. . . . Robert E.
Arnold elected president, American Chewing Gum, Inc., succeeding
Edward L. Fenimore who was elected chairman, board of directors.
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Tape Play Prompts Mfr. Action 6 of 8 Panels
Highlight Tape

LOS ANGELES—The expo-
sure given tape products at the
NARM gathering proved the
catalyst for a number of de-
velopments:

o Liberty Stereo Tape will in-
troduce its *“Big Little” four-
tune cassette nationally. The
$1.98 product has been tested
only on the West Coast, but ac-
cording to national sales man-
ager Charlie Bratnober, rack in-
terest will move Liberty into
offering the teen-oriented prod-
uct to all its accounts.

¢ Southern Album Service, larg-
est manufacturer of album

covers in that region, will ex-
pand into tape packaging. Belty
Cox, manager of the Nashville-
based company, indicated that
the cartridge business was too
great of a growth industry not
to offer customers throughout
Southern States local service.

o A proposal was made to the
NARM membership that a com-
mittee be formed to develop
standardization of packaging.

o A second proposal was made
to develop a committee on war-
ranties and defective merchan-
dise.

e Recco’s 8-track and cassette
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holders proved a favorable new
item. The company has designed
a 4-inch by 12.inch card box
holder for 8-track cases and a
2-inch by 12-inch holder for
cassettes. Both stand upright in
a normal LP bin, with a top
window revealing the casing’s
artwork with an inventoried
ticket on the backside.

e A four cassette duplicator by
Infonics (shown at the Audio
Electronics booth) drew good
attention from small record
companies. Cost of the system
of one master and four slaves
was $3,395. :

Using the quarter-inch 4-
track stereo reel-to-reel tape as
the master, the new cassette
duplicator produces about 1,400
cassettes per day.

Capacity Jumps

With the addition of slave
machines producing an addi-
tional 16 duplicated cassettes
while the main duplicator pro-
duces four, the system's capac-
ity jumps to 7,000 cassettes
per day.

Because of the 4-track vs. 2-
track compatibility of the cas-
sette format, the duplicator can
also produce 2-track cassettes
for spoken word applications in
the educational, industrial and
religious fields, said Peter H.
Stanton, Infonics president.

e Certron is releasing nine new
titles of prerecorded music im
8, cassette and reel-to-reel con-
figurations as part of its Vivid
Sound Budget line.

e Cryovac, a division of W. R,
Grace Co., is introducing a new
style of shrink packaging for
both albums and tape.

LOS ANGELES — Eight
workshops were offered at
NARM including six related to
tape topics. Speakers were all
drawn from suppliers to the
mass merchandising fraternity.

A panel of consumer com-
munication through mass media
proved one of the more livelier
topics. James Shipley, president
of Main Line of Cleveland, mod-
erated the discussion, featuring
talks by Warner Bros.-Seven
Arts executive Joe Smith on
radio promotion; Columbia ad
manager Morris Baumstein on
print and broadcast advertising,
and Transcontinental Music ex-

A. Heilicher
President

LOS ANGELES — Amos
Heilicher of Heilcher Bros. &
J. L. Marsh, is NARM'’s new
one-year term president. His
slate of other elected officers in-
cludes James Schwartz of
Schwartz Bros., first vice-
president; Jack Grossman, Mer-
co Enterprises, second vice-pres-
ident; Merritt Kirk, Calectron,
treasurer, and Carl Glaser of
Disceries, secretary.

The presidency is Heilicher's
first. The veteran record distrib-
utor-racker, was previously on
NARM'’s board of directors.

Beatles Top Awards
—Aretha, Campbell 2d

LOS ANGELES — The
Beatles’ three accolades topped
all competitors in the 11th an-
nual NARM awards competi-
tion. They won the best single
record for “Hey Jude,” the best
LP “The Beatles” and top vocal
group designation.

Aretha Franklin and Glen
Campbell followed with two
awards each; Miss Franklin as
top female rhythm and blues
singer and top female vocalist
and Campbell as top male and
country vocalist.

For this year’s competition,
the categories were reduced
from 23 to 17.

In other categories: Disney-
land won as top children’s line;
Pickwick International, top
economy line; Leonard Bern-
stein and the New York Phil-
harmonic, top classical artist;
Sergio Mendes, top jazz artist;
James Brown and Otis Redding
shared the top male r&b vocal-
ist title; Simon & Garfunkel, top
folk act; Bill Cosby, top comedy
act;, Tammy Wynette, top fe-
male country vocalist; Herb Al-
pert and the Tijuana Brass, top

instrumentalists, and “The Grad-
uate’” top soundtrack.

In addition, songwriters Burt
Bacharach and Hal David won a
special creative award, with
Dionne Warwick presenting the
plaque to David. Winners at the
banquet dinner included Camp-
bell who sang two songs, Al-
pert and James Brown.

Brown and his revue and the
Fifth Dimension provided the
additional entertainment, with
the energetic blues vocalist go-
ing on stage past midnight and
finishing after 1 a.m. Les Brown

band accompanied Campbell,
and the Fifth Dimension.

Several innovations marked
the awards presentation. Large
photos of album covers of all
the nominations were flashed as
the titles were read by host
Steve Allen. When his wife,
Jayne Meadows read the win-
ner, music from the property
was played.

ccutive William Hall on in-store
promotions.

Smith told the racks they had
failed to exploit the radio medi-
um through advertising dollars.
He said that secondary market
stations today had less of an
effect on major market outlets
than in the past.

Baumstein charged that racks
don’t take advantage of the
money spent on national adver-
tising by merchandising in their
own areas. He contended that
some racks don’t use free ad
materials Columbia provides,
which brought a comment from
Hall, who operates merchandis-
ing departments in Northern
California locations, that he had
never received a number of ad
campaigns Baumstein spoke
about. Baumstein urged that
more “sophisticated” ad methods
be applied in local situations.

Hall took his own swipe at
manufacturers, charging they
spend more money in radio and
print media than they do for
in-store aids. “Record companies
have forgotten how to help us on
the store level,” he said, in sug-
gesting a number of ways that
record companies can help with
in-store merchandisers. These
include: blow-ups of LP covers,
large artist pictures, mobiles,
placing empty LP jackets which
can be displayed in cartoons in-
stead of using cardboard filler,
and offering free LP promotion
copies for in-store play. Hall also
suggested advance information
on upcoming LP’s to cover hot
singles so racks could request
store apace.

In a suggestion from the audi-
ence, Lou Simon of Philips, re-
quested that NARM sponsor
workshops in the proper utiliza-
tion of display matenal.

Topics covered in other work-
shops included going public,
merging or staying one's own
boss, and in the tape field:
abuses at all levels of distribu-
tion, profits in reel and blank
tape, in-store merchandising,
“The Credibility Gap: Purchase
Order Through Delivery,” pack-
aging and display innovations
and playback equipment.

Challenge Thrown to Racks
—Expose More ‘Now’ Acts

LOS ANGELES—A strong
challenge was thrown at rack
merchandisers to expose more
contemporary artists by record
companies heavily involved in
the amplified rock scene.

The challenge, which came
during a panel on the “now
sound” opening the NARM
convention, did not leave a
totally lasting impression. When
contemporary artists performed
live at several evening banquets,
a large number of racks left the
ballroom.

“There is a great challenge
to NARM to expose new art-
ists,” said Atlantic president Ah-
met Ertegun, “because the ‘now
sound’ may not be the sound
of tomorrow. It may not even
be an artist you've heard of
before. It's very important to
be aware of changing musical
tastes. It is our responsibility to
keep aware of what the public
wants.”

Panel moderator Clive Davis,
a NARM keynoter two years
ago, posed several questions be-
fore this year's gathering: “Are
you happening with the ‘now
sound'? Do you understand it?
Are you trying to understand
it?” “Beneath the grooves of

contempora music are the
‘emotion, culture, heart, rhythm
and pulse of our times’,” Davis
added. He suggested racks join
the *“cultural community” by
participating in its discovery and
enjoyment, adding: “Pop music
has achieved the most respect-
able state ever, in its lyrics,
philosophy and musicality.”

Program 1-Stop
Opens in N. J.

NEW YORK—Program One-
Stop, a new record and tape
service, has been opened in

New Jersey by co-owners Ralph
Schechtman and David Casey.

Schechtman, former New
York district sales manager for
Capitol Records, and Casey, for-
mer manager of the Springfield
branch of Service One-Stop,
have joined to provide jukebox
operators and dealers with a
complete inventory of LP and
singles product, oldies, r&b and
foreign imports.

Program One-Stop is located
on Route 22 and Fadem Road,
Springfield, N. J.
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Leslie’s'Vertical’ Merger Concept

NEW YORK — Cy Leslie,
chairman of the board of Pick-
wick International, believes that
vertical expansion is better for
the music business than the con-
glomerate approach of entering
business in unrelated fields. The
advantages of the “comprehen-
sive” approach, Leslie said, are
centered on management. “There
are a few munagement teams in
a conglomerate situation that
can enhance the carning power
of a flock of companies in un-
related fields. The ‘comprehen-
sive’ or ‘vertical’ acquirer stands
a far better chance of success

because he knows the field and
is totally involved in its specific
arca of interest.”

Leslie pointed out that the
idea is to “‘get away from the ef-
ficiency type of management
which simply wants to raise per
share earnings.”

Leslie also agrees with the
theory recently expressed in
Billboard that too many con-
glomerate acquisitions are cases
of “Hiring” personnel instead of
acquiring a company with a
catalog. “Those kinds of acqui-
sitions are unavoidable,” Leslie
said, “because the conglomerate

Elektra Cleans Up Lyrics on
MC5 Cut After Complaints

NEW YORK—Elektra Rec-
ords is changing a cut on its
first MCS album because of
complaints about the lyrics. The
album, “Kick Qut the Jams,”
used a slightly different lyric
for its title song than the group's
hit single of the same name.

The album was recorded live
at Detroit's Grand Ballroom.
John Sinclair, the group’s man-
ager, wrote the liner notes,
which also contained the phrase
which some merchandiscrs have
found objectionable.

William Harvey, vice-president
of Elektra, explained that new
copies of the album would be
available for dealers this week.
These albums will contain the
single version, which says, “Kick

Dot Picks Up

out thc jams, brothers and sis-
ters. . ." The original album cut
had another phrase after the

title. Harvey noted, that, despite
some complaints, Elektra had re-
ceived few returns of the set.

Handleman Co., Detroit’s big-
gest rack jobber, has refused to
handle the album, while Cadet,
another Detroit jobber, recalled
unsold albums from stores after
learning of the lyric and liner
note phrase. However, Armen
Boladian, president of Detroit's
Record Distributors Corp., re-
ported the album had registered
more than 20,000 sales in the
Detroit area since its release last
month, with most of these at
full retail list.

Big Band LP

Beat With Basie, Schifrin

LOS ANGELES—Deot is en-
larging its big band representa-
tion. Count Basie has just com-
pleted his sixth LP and Lalo
Schifrin’s fifth Dot project is
now in the graphics develop-
ment stage.

Basie’s newest effort was re-
corded in the Blue Room of the
Tropicana Hotel in Las Vegas
to obtain a “head-on” sound of
the instruments just as they are
positioned on stage, not sep-
arated into sections as is usually
the case in the recording studio.

Harry (Sweets) Edison com-

Ranwood Purchase

NEW YORK — Ranwood
Records has purchased the mas-
ter, *“Quentin’s Theme,” from
the ABC program, “Dark Shad-
ows.” The writer is Robert Co-
bert. Producer is Charles Grean,
who is also the artist, under the
name the Charles Grean Sounde.
The side is coupled with an-

prised the fifth trumpeter and
1s a featured soloist as are tenor
saxophonists Eddie (Lockjaw)
Davis and Eric Dixon, with the
latter also soloing on flute.

Remote location expert Wally
Heider taped the LP before an
invited afternoon audience of
musicians and their families and
people who could be lured away
from the casino.

Although Basie is not under
exclusive contract to Dot, his
last six consecutive albums have
been for this company. As a
result of Basie’s accompanying
Kay Starr on a recent project,
the two are enthusiastic about
doing a second album together.

Lalo Schifrin’s fifth LP for

Dot will encompass themes from*

the TV series “Mannix™ and will
be released on the Paramount
label, as is his “More Mission
Impossible” just released.
With Basie and Schifrin in the
jazz-oriented field, Dot’s or-
chestral catalog is further ex-
panded by Billy Vaughn’s sweet

other theme from the same pop sounds, and by the youth-
show, “‘No. 1 at the Blue ful kick in the Young Brass and
Whale." _ . Sound Symposium groups, the

The record is being rush- latter two recorded in New
released. York.
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acquirer doesn’t really under-
stand what he's purchasing.

“A conglomerate approach,™
he said, “failing to understand
the unique operative aspects of
the music business, may also
fail to understand the way crea-
tive people think and work. If
they have not ‘acquired’ but
‘hired,’ the foss of a key execu-
tive will cripple the acquired
company. If that happens often
cnough then Wall Street will
eventually sour on the music
business.”

The *“comprehensive” ap-
proach, Leslie believes, offers
the greatest potential for growth
and the greatest stability, Each
division of the over-all corpora-
tion understands the other. The
chances of non-communication
are minimized.

Pickwick, a merchandiser of
economy-priced LP’s and tapes,
took the “comprehensive™ ap-
proach in 1968 and acquired
Heilicher Bros., Mars Sales
Corp., Talmont Music, Na-
tional Merchandisers & Affili-
ates and Everest Records.

DGG Wil Shift
lts U.S. Distrib

o Continued from page [

distribution and pressing facil-
ities were necessary, as is the
case throughout the world.

“There will be no changes
made in the classical product,”
Schoenbaum said. “It will be im-
ported in factory-sealed pack-
ages as it has been in the past,
except that Polydor will be its
own importer and distributor,
rather than contract the per-
missions to an outsider. Some
classical recording will be done
here, but processing will still be
performed overseas. Pop mate-
rial of local origin will be pressed
here."”

According to a report from
Germany, Deutsche Grammo-
phon has been happy with the
progress made by its classical
repertoire in the States over the
last three years and feels it is
entirely logical for its new
American operation to take
DGG catalog back from MGM
on the expiration of the con-
tract.

Int’l Artists

Producing in

New Expansion Moves

NEW YORK — International
Artists Producing Corp., a three-
year-old record operation and
producing organization which
underwent a management over-
haul cight months ago, is now
undergoing further expansion
and addition of new personnel.
Ray Rush, the firm’s general
manager, has outlined plans for
the addition of sales and pro-
motion executives and an ex-
pansion of the company (rom its
current rock base into country
music and rhythm and blues.

The firm is also now geared,
according to Rush, to handle
management of its artists through
its subsidiary, Artists Manage-
ment Agency, as well as pub-
lishing through its affiliate,
Tapier Music (BMI),

The firm's Brock Street build-
in is being refurbished while
long-silent recording studios are
being put on an operational
basis with new S8-track equip-
ment.

Bill Dillard, Noble Ginther
and J. L. Patterson, Houston
businessmen, along with Rush,
form the quartet of top policy-
making executives for the com-
pany. Rush’s plans also call for
adding a number of young pro-
ducers to the IA staff.

The company will release a
minimum of two LP's a month.
It's expected, though, that this
figure will be stepped up before
the end of the year. Nine LP’s
are current in the catalog, in-
cluding four by the 13th Floor
Elevators, a rock group from
Houston.

De Luxe Folio of
First Edition

NEW YORK—To capitalize
on the current success and pop-
ularity of the First Edition, The
Richmond Organization (TRO)
will rush out a de luxe music
folio of the group’s songs written
by members Mike Settle, Kenny
Rogers, and Terry Williams.

TRO publishes material by
the group through First Edition
Productions Inc. The folio will
contain “But You Know I Love
You” and other hits, and will
be circulated among key artists
and record producers.

Liberty & Blue Thumb Are
Hit With Kama Sutra Suit

LOS ANGELES — Kama
Sutra Productions has filed a
suit against Liberty and Blue
Thumb Records, Captain Beef-
heart and his Magic Band, Ro-
coco, Inc., and Bob Krasnow,
Blue Thumb president, in Su-
perior Court here.

The New York-based com-
pany has charged the defend-
ants with unfair competition, in-
terference with contractual re-
lations and breach of contracts.

According to the suit, Kras-
now, Captain Beefheart, a rock
group, Blue Thumb, Liberty
and Rococo conspired to ap-
propriate musical compositions
and recordings from Kama Su-
tra. A Blue Thumb album pro-
duced by Krasnow, “Strictly
Personal,” allegedly contains
compositions owned by Kama
lSutra and released by Krasnow's
abel.

Kama Sutra also charged
that Krasnow, Captain Beef-
heart, Blue Thumb, Rococo and
Liberty entered into a con-
spiracy to induce Krasnow and
the Captain Beefheart group to
breach their contract. The com-

pany also wants to be reimbursed
for a $23,847.07 advance. -

It is asking general and ex-
emplary and punitive damages
of $1,223,847.07 from Krasnow
and Captain Beefheart (Don
Van Vliet, Alex Snoffer, Doug
Moon, Gerald Handley, John
French and Jeff Cotton), and
$950,000 from Blue Thumb,
Rococo and Liberty Records.

Jay and Americans
Co. Inks With UA

NEW YORK — United Art-
ists and Jay and the Americans
(JATA), production and pub-
lishing company, have signed a
five-year contract. The contract
gives the group the right to pro-
duce all of their own records
for UA and several other UA
recording artists. Also, a co-
publishing deal between JATA
and Unart, UA’s publishing
wing.

First group to be produced
by JATA will be the Kings
Kounty Karnival.

Three other

Shades and Endel St.

pany's rock roster.

label.

WB-T Kicks Off
Outletin U. K.~
Ralfini Chief

LOS ANGELES — Warner

Bros.-Seven Arts launches

first company-owned European
outlet in England June 30 when
its licensing pact with Pye ex-
pires. lan Ralfini joins W-7 on
1 as managing director
to begin setting up the record

April

and publishing companies.

Pye will continue to press

records for W-7.
Ralfini

ternational director Phil

vice-president George Lee
New York.
W-7's  publishing interests

have been represented in Eng-

land by Leeds Music.

Ralfini is familiar with W-7's
repertoire because of a previ-
ous association with Pye. W-7
Mike Mait-
land said Ralfini will help de-
velop a “ruggedly agressive, a&r
oriented, promotion - conscious

records president

operation.”

Racks Rack Up
Gain in Sales

o Continued from page 1

non-racked stores loss of 7.3

per cent.

The mid-1967 monaural price

increase put a damper

1968 sales, but retailers were
still able to reap a 9 per cent
sales jump for the year. Al-
bum unit volume eased to a
2.2 gain over the previous year,
but with emphasis on $4.79
product rather than on $3.79,
LP dollar volume galloped to

an 11.4 margin over 1967.

The soft singles market is gen-
erally blamed on the strength
of underground (LP-oriented)
groups and a trend of record
labels which has cut into singles

sales.
Tradilionally. record

cess of wunderground

cent of the
store dollars. (A

jukebox operators.)
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Texas - based
groups, the Red Krayola, the
Cloud
in the Rain, round out the com-
The Red
Krayola has two albums in the
catalog, while the Shades are
readying their first album for re-
lease. Endel St. Cloud in the
Rain was recently signed to the

has been head of
MGM’'s London operation. He
will report to Burbank-based in-
Rose
and W-7 publishing company

com.
panies have 1ssued albums on
the heels of successful singles.
In 1968, mainly due to the suc-
albums,
many labels have sent LP's to
radio stations with no single re-
leased. The stations pick out
the song which they want to
air. Then “by popular demand”
the company releases a single.
This blunts the thrust of the
new single since a large per-
centage of the group’s fans al-
rcady have bought the album.
Singles now account for 14 per
industry’s retail
significant
number of singles are sold to
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Roy Orbison
sings about a man. Who hits a one-way street. On purpose.

He sings about the wife. He sings about the son. He sings about the daughter.
How they felt. Or didn’'t feel. And he sings it. The way it is.

In a shattering
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CSC, Storescope TV
Agree on a Merger

LOS ANGELES — Camp-
bell, Silver, Cosby Corp. is ac-
quiring T\})ubhcly held Store-
scope Inc.,, a Los Angeles
and New York producer of TV
programs and commercials,

An agreement in principle has
been reached to merge, with

EMI’s Profits
Soar in 6 Mos.

LONDON—EMI pushed six-
month profits to Dec. 31 up by
29 per cent or $5 million to
$22,152,000 before tax.

New acquisitions — notably
Britain’s Blackpool Tower com-
pany and Audio Devices—con-
tributed 11 per cent of a 32

r cent increase in sales to

201,

Capitol Industries increased
turnover 61 per cent to over
$86 million. Britain and North
America each contributed 40
per cent increases in profit be-
fore tax and after interest.

Campbell, Silver, Cosby to be
the surviving company.

If approved by the stock-
holders of Storescope, Camp-
bell, Silver, Cosby will go pub-
lic. Storescope is trade over-
tshc-counter and was selling at

Plans call for CSC, partially
owned by Bill Cosby, to set up
Storescope as a wholly owned
subsidiary of the company. It
will have division status, with
Storescope executives remaining
in key positions.

The proposed transaction will
involve the issuance by Store-
scope of an undetermined num-
ber of shares which will result
in the controlling interest for
the principals of CSC in the
combined enterprise, according
to Roy Silver, CSC board chair-
man.’

The proposed merger re-
portedly has been approved by
the board of directors of Store-
scope and awaits only approval
of Storescope stockholders.

Pop Shops Acquires
25% of Disc-O-Mat

LOS ANGELES—Pop Shops,
teen-oriented retail chain, has
purchased 25 per cent interest
in Disc-O-Mat National, dis-
tributor of the new 45 r.p.m.
vender, for an undisclosed
amount of cash and stock.

Pop Shops, a New York-
based publicly owned company
(over-the-counter), recently ac-
quired Tape Merchandising As-
sociates, Baltimore, distributor
and rack jobber of prerecorded
and blank cassettes, CARtridges
and tapes.

Tape Merchandising supplies
more than 800 retail outlets on
the East Coast and in the Mid-
west with tape product and
home-auto playback equipment.

The Disc-O-Mat-Pop Shops
agreement is part of a deal
whereby Instant-Disc Marketing
Co., a subsidiary of Pop Shops,
will distribute  Disc-O-Mat’s
vending machines in 24 states
and the District of Columbia.

With the franchising to Pop
Shops of the 24 states, Disc-O-
Mat’s first quarter sales have
now passed $700,000. A total
of 800 machines are currently

Management Co.

Set Up by Fusco
—Lighthouse Cut

NEW YORK — Vincent A.
Fusco Management Co. has
been formed by Fusco, who
formerly was associated with
Albert B. Grossman Manage-
ment.

The Lighthouse, who are cut-
ting their first album for Verve/
Forecast, has been signed by the
new firm. The group will ap-
pear at the Boston Pop Festival
Saturday (15). Jonathan Kramer
of Broadway's ‘“‘Hair,” who has
sngned with Fusco, will record
his first Epic album later this
month with Eliot Mazer pro-
ducing. Paul Hoffert will ar-
range and produce the Light-
house.

Also signed with Fusco are
Ken Lauber, who scored the
films “The Drifter,” *“Poor
Johnny” and “Fade In,” and
Great Jones, being formecd by
Jay Trainer, formerly of Jay and
the Americans.

on order (each with a value of
$750), and each with the ca-
Bablluty of carrying 240 singles.
elivery of the first 100 ma-
chines will be in March.

Don L. Orsatti, Disc-O-Mat
president, said plans are for
18,000 machines to be placed
in the 24 states franchised by
Pop Shops within the next two
years. rsatti estimated that
Disc-O-Mat National will de-
liver 3,000 machines (approxi-
mately $3 million in sales) to
distributors by the end of this
year.

Each vending machine will
have a special rack affixed to
it for distribution of Go Maga-
zine, a pop music weckly. The
centerfold of each magazine will
feature a Disc-O-Mat section.

The additional 14 states
franchised by Pop Shops are:
Mississippi, Texas, Arkansas,
Louisiana, Missouri, Alabama,
Florida, Georgia, North Caro-
lina, South Carolina, West Vir-
ginia, Virginia, Kentucky and
Tennessee.  Previously, Pop
Shops had franchised New York,
Pennsylvania, New Jersey, Del-
aware, Maryland, District of

Columbia, Ohio, Indiana, Illi-
nois and Wisconsin.
Disc-O-Mat has also fran-

chised Mike Caruana as a mas-
ter distributor for sis New Eng-
land states, including Maine,
Vermont, New Hampshire, Con-
necticut, Rhode Island and Mass-
achusetts.

10-Cent Dividend Is
Declared by Goody

NEW YORK—Sam Goody,
Inc., has declared a quarterly
cash dividend of 10 cents per
share, payable on March 28 to
all holders of record of the
company's common stock on
March 10. Goody stock is traded
over-the-counter.

21-Cent Dividend
Declared by ARA

PHILADEI.PHIA — The
board of directors of ARA
Services/ Automatics Retailers of
America, Inc., has declared a
dividend of 21 cents per share
on its common stock payable
March 17, 1969, to holders of
record Feb. 28.

Market Quotations

As of Closing Thursday, March 6, 1969

1968 Week’s Vol. Week’s Week’'s Week’s  Net
NAME High Lew In100's High Low Clese Change
Admiral 5% 6% 429 17 i6Va 16%2 -W
American Broadcasting 76% 43% 133 64% 62'7 &3 - %
Ampex 42% 282 54 4% 323, 3 Unchg.
Avtomatic Radio y 74 15% 187 2% 21% 1% - %
Avtomotic Retailer Assoc. 125 72% 154 1087 10035 101 -6%
Avnet 43% 0% 2907 26 23% 25 - %
Canteen Corp. 34 20Y; 591 25 2% 242 + VY
Capitol Ind. 38% 4 405 I7va 332 37 +334
C8S 60% 43% 529 48 464 46V -1%
Chic. Musical Inst. 38 24%, 88 29 28 28% -%
Columbia Pic. 454 232 344 35 3 33 1%
Commonwealth—United 24Y2 6% 4777 18%a 14% 16 - %
Disney, Walt NV 4% 147 76 74 75% + 3%
EMI 8% 4va 519 7% 7V 7V - Y
General Electric 1003% 680% 1502 88% 86% 88 +1%
Gulf & Western 66 36% 33526 40% 3% 3I7Va - %
Hondleman 44% 21 on 40 36% 38V -133
Harvey Radio 3BVa 18Y% 39 1% 202 20%2 - %
Kinney Services 4% 26% 534 8% 342 4%, -2
Macke Co. 2% 16% 72 25V 244 24% + W
MCA 3% 34% 117 39% 37V 383 + v
Metromedia 57% 24% 440 45V 0% 4Va + W
MGM 55 A5y, 779 43% 41Va  41% Unchg.
IM 119% 8 825 983, 94 98 +2%
Motorola 153% 97 280 116 108% 1103, +3%
North Amer. Phillips 7% 34 95 373 3% 36 - Va
Pickwick Int. 52 15V 104 493 483 48% =1
RCA 55 42 2223 442 42y, & -1
Servmat 59va 35 179 44 413, 43% +13
Trons Amer. 43% 21% 1242 34% 32% 32% Unchg.
Transcontinental Invest. 2% 13% 1381 24% 22v2 23va +\VY,
Triangle 46 32% 60 35V 34 4 -%
20th Century-Fox Y, 4% 5278 39V 33Y% 33%  —4%
Vendo 34 2% 74 7% 264 26%4 - W%
Viewlex 3% 4% 129 28 268% 27% +1
Warner Bros.-7 Arts 64%a 26 1056 58 5'va 83 -5%s
Wourlitzer 25%a 18% 71 202 20 20 + %
Zenith 652 5034 389 4% N 52 +13;
As of Closing Thursday, March 6, 1969
Woek’'s Wesk's Week's
OVER THE COUNTER* High Low Close
Data Packaging Corp. 41 3B 38
Fidelitone é 4% 4\
General Artists Corp. 17 17 17Va
General Recorded Tape 96 9 93
ITCC 16 142 16
Jubilee Ind. 27va 25 26
Lear Jet 29% 28 28%
Lin Broadcasting 21 152 18%
Merco Ent, 15V 14% 15%
Mills Music k| 30V 30
Newell 2% 28%2 28%;
NMC 13% 13% 13%
Telepro Ind, 2'4 2% 2
Tenna Corp. 36 34 335
Trons Natl. Communications 10% Ve 9V
*Over-the-counter pm:os shown are ”bid” (as opposed to “asked”). Neither the

bid nor the asked prices of unlisted securities represent actual tronsactions.
Rather, they are a guide to the ronge within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange ond all principal stock

exdwngu

Bally Offering Held Up

WASHINGTON — The Se-

curities and Exchange Commis-
sion last week temporarily sus-
pended for five days an offering
by Bally Manufacturing Corp.,
Chicago, for public sale of 75.-
000 shares of common stock,
and 200,000 morc outstanding
from certain stockholders. The

Fisher & Emerson
OK Merger Plans

ST. LOUIS—The boards of
directors of Emerson Electric
Co. here and Fisher Radio
Corp., New York City, have ap-
proved the planned acquisition
by Emerson of Fisher. Final
consummation of the transaction
is subject to a definitive con-
tract and receipt of a favorable
tax ruling. Under terms of the
agreement, Fisher would oper-
ate as a division of Emerson
and' retain its present manage-

ment, personnel and manufac-
turing and marketing practices.

suspension, agreed to by the
company based on Bally's failure
to disclose certain facts about
its indebtedness. The suspension
was to terminate March 7, unless
renewed for further periods by
the SEC.

Commenting on the suspen-
sion, William T. O’Donnell told
Billboard last week that the
firm’s statement had been cor-
rected by filing an amendment.
“Our statement will become ef-
fective after the close of busi-
ness Friday (7),” he said.

SEC says the company’s pros-
pectus indicated bank loans of
$961,000 for working capital
purposes, to be retired through
use of a portion of the sale of
additional stock by the company.
But the prospectus failed to dis-
close that two promissory notcs
representing the bank indcbted-
ness were personally endored by
the principal and selling stock-
holders of the company, namely
Sam W. Kiein, William T.
O'Donnell, Irving Kaye and Abe

(Continued on page 47)
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$400,000 Suit
Filed Vs. Cap.,
Bobbie Geniry

LOS ANGELES — Singer
Bobby Paris has filed a $400,-
000 suit against Bobbie Gentry
and Capitol Records in Superior
Court here.

The suit contends that Miss
Gentry and Capitol violated an
oral agreement and written con-
tract in regard to ownership of
two masters, ‘“Mississippi Delta”
and “Ode to Billie Joe,” and
royalty fees.

According to the suit, Paris
and Miss Gentry agreed to give
each other 1 per cent of the
selling price of the other's rec-
ords sold. When Capitol signed
Miss Gentry to a contract, the
terms also included Paris’ oral
agreement with the singer.

In another alleged oral agree-
ment, Capitol agreed to pur-
chase the two masters from
Paris for $1,000 plus 7 per
cent royalty. Paris received a
$1,000 check from Capitol, but
the label has refused to put the
agreement in writing, according
to the suit.

Paris is asking $100,000 from
Miss Gentry and $300,000 from
Capitol in punitive and exem-
plary damages.

Handleman Ups
Cash Dividend

NEW YORK — The Handle-
man Co. increased its cash divi-
dend from 15 cents to 17 cents
for stockholders of record Fri-
day (21).

At its board of directors meet-
ing, the directors reported sales
for the nine-month period ended
Jan, 31 at $58,563,805—up from
$48,093,511 a year ago. Net
earnings climbed to $3,270,188
or $1.05 per share.

For the three months ended
Jan. 31, net earnings were 48
cents per share—up from 40
cents for the comparable period
last year. Sales reached $24,-
406,021, an increase from $19,-
903, 672 in the three months
ended Jan. 31, 1968.

Harvest to Sire in
The U.S. & Canada

NEW YORK—U. K. group
Barclay James Harvest has been
signed to Sire Records for the
U. S. and Canada. Slre will
rush release the groups single,
“Early Mormng, and Seymour
Stein, managing director of Sire,
is working with the group's
manager, John Crowther, to set
up a U. S. and Canadian tour
during late spring or early
summer.

The signing was made by
Stein and Harry Flower, Phil
Greenop and Malcolm Jones of
EMI Records, London, who hold
the world contract for the

group.

TR U R

ROE'S ‘DIZZY’
GOLD GETTER

NEW YORK—Tommy Roce's
ABC Records single “Dizzy™
has been certified as a million
scller by the RIAA. The single
marks the first collaboration be-
tween Roe and producer Steve
Barri, previously associated with
Grassroots, Steppenwolf and
Mama Cass.

Barri has just cempleted an
album with Roe, set for imme-
diate release.

DTGB PARCBT OO TR
BILLBOARD
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Ten Years After Do
Their Finest Thing

NEW YORK — Ten Years
After, in its finest local appear-
ance to date, gave one of the
best performances of the sea-
son at Fillmore East the week-
end of Feb. 28-March 1. Of-
fering an updated program, the
talented British musicians fol-
lowed Slim Harpo, a top-notch
Louisiana bluesman, and John
Mayall, probably Britain’s top

blues singer.
Ten Years After had an-
other exciting  performance

from Alvin lee, one of the
rock world’s outstanding guitar-
ists; steady work from Leo
Lyons, who can more than

Doors Start 13-City
Tour in Florida City

LOS ANGELES—The Doors,
Elektra artists, open a 13-city
tour with a stop at the Sports
Coliseum, Jacksonville, Fla., be-
ginning Sunday (9).

The itinerary: Convention
Center, Philadelphia, March 19;
Pittsburgh Arena, March 22;
Olympia  Stadium,  Detroit,
March 28; Public Auditorium,
Cleveland, March 29; Music
Hall, Cincinnati, March 30;
Dallas, April 4; Houston, April
S; Providence, R. L., April 20;
Maple Leaf Gardens, Toronto,
April 21; Boston Garden, April
25; Memorial Auditorium, Buf-
falo, April 26, and Onondaga
Memorial Auditorium, Syracuse,
April 27,
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hold his own with any bass gui-
tarist around, and Chris Church-
ill, whose superior back-up or-
gan work frequently goes un-
noticed. The big plus, however,
was the improved solo work of
Ric Lee, always a good back-up
drummer.

His new solo was in *“Hob-
bit" and in it Ric displayed
proficiency that should place
him high on the list of pop
drummers. In the first show on
Saturday (1), he also sat in
with Mayall for one number.

The Deram group’s big num-
ber was “Goin’ Home,” which
also had snatches of such
numbers as the Beatles’ “Roll
Over Beethoven™ and Elvis
Presley's *“Blue Suede Shoes.”
Alvin Lee, in addition to his
exceptional guitarmanship, has
developed a gutsy voice that
maintains the excitement.

Mayali’s blues voice long has
been his strong point as in his
exceptional musicianship on_or-
gan, harmonica and guitar. The
London artist was strong
throughout as he handled some
of his top numbers, including
“Pretty Woman™ and “Long
Gone Midnight.” His fine back-
up musicians include Mick
Taylor, the latest in a long line
of outstanding British musicians
who have appeared with May-
all, which has included Peter
Green and Eire Clapton.

Harpo, appearing with a new
back-up group, the Weight,
reached into his bag of top Ex-
cello numbers to come up with
the rocking “Te-Ne-Nee-Ni-Nu”
and the country blues *“Rainin’
in My Heart.” He also sang his
big hit “Scratch My Back™ and
his exciting “I'm a King Bee.”
Harpo also played a good blues
harmonica, but waited until his
encore before taking to the
guitar. FRED KIRBY

‘Engelbert’ LP
Tie-In With Date

NEW YORK—London Rec-
ords’ associated Parrot label is
tying in the release of the LP,
“Engelbert,” with Engelbert
Humperdinck's nightclub ap-
pearance at the Riviera Hotel,
Las Vegas, in April. The new al-
bum includes the singer’s cur-
rent hit single, “The Way It
Used to Be" and his previous
click, “Les Bicyclettes de Bel-
size.”

Humperdinck was in the
U. S. last fall for a series of TV
showcasings.

NEIL BOGART, left, vice-president
and general manager of Buddah
Records, and Art Kass, vice-
president of the Kama Sutra
Group, play host at a party re-
cently held at New York's Chee-
tah for Buddah's new jazz-rock
group, the Elephants Memory.

‘Big Time Buck White’ Is
Playing in S.F. as Musical

LOS ANGELES — Wihile
“Big Time Buck White"” plays
in New York as a straight drama.
a musical version is playing to
packed houses in San Francisco.

Fair Dates for
Arnold and Hirt

NEW YORK—Jerry Purcell
has lined up a solid string of
fair dates this summer for Eddy
Arnold and Al Hirt.

Arnold is set for fairs in
Massachusetts, Delaware, Illi-
nois, lowa, Wisconsin, Texas
and Arkansas. Hirt is sched-
uled for Massachusetts, Dela-
ware, Montana. Pennsylvania,
Michigan, lowa and Missouri.

Three Dog Night Bows in
N. Y. With a Strong Act

NEW YORK — Three Dog
Night, featuring three exciting
vocalists, made a successful
New York debut at Steve Paul’s
Scene Monday (3). Danny Hut-
ton, Cory Wells and Chuck
Negron, whether singing solos,
in unison or in counterpoint,
also demonstrated strong, inter-
esting voices that contributed
to the success of the Dunhill
group.

Also contributing was the
strong, emphatic beat and
steady support of the group’s
four instrumentalists: lead gui-
tarist Michael Allsup, organist
Jimmy Greenspoon, bass guitar-
ist Joe Shermie, and drummer
Floyd Sneed. But, the voices
were the key as the West Coast

JOEL GREY, left,

rehearses a
song for his forthcoming Co-
lumbia Record LP, ‘’Black Sheep
Boy,”” with one of the album'’s
arrangers, George Tipton.

Capitol Producer Gordon s
In the Singing Bag Again

LOS ANGELES — Capitol
producer Kelly Gordon has
turned. artist for his label. The
first and last time Gordon acted
as a recording artist was several
years ago when he sang on three
singles for Mercury.

Like other Capitol producers,
Gordon is tempted to work as
an artist, although he has been
successful as a producer and
songwriter.

Gordon and arranger Shorty
Rogers put together a studio
band, Shortnin' Rogers Lightnin’
Gordon Blues Band for the LP,
“Defunked.” A single “He
Ain't Heavy, He's My Brother™
has been pulled from the album,

and features words and music
by Bob Russell and Bobby Scott
and charts by Tommy Oliver.

In his two years with Capitol,
Gordon has won four gold rec-
ords: one with Bobbie Gentry,
one with the Gentry-Glen Camp-
bell combination and two with
the Lettermen.

The 27-year-old producer is
trying to put together a third
Gentry-Campbell LP. He also
records John Anderson, the
Mack Truck (from Kansas City),
Marilyn Miller, the Amours
Bobby Sheen (formerly of Bob-
by Sox and the Blue Jeans) and
Bobby Engemann (formerly of
the Lettermen.

group launched into “Nobody,"
followed by “Living Is in Your
Mind.” The latter was a good
showcase for the singers as they
sang in unison but, each time
the title returned, a different
vocalist would handle it solo.

“It's for You” was begun a
cappella by Hutton, Wells and
Negron. Rhythm instruments
then joined in. In “One,” Neg-
ron took vocal lead. Wells han-

The musical version about black
aspirations was created by Os-
car Brown Jr.

Since opening Feb. |1 at the
Commiiitee Theater in the Bay
City’'s North Beach area, the
production has caused enough
of a stir to lure local producer
Zev Bufman to the Bay Area
o discuss‘its licensing as a musi-
cal for Broadway.

In addition, according to Dia-
logue Black/White, the produc-
tion company, James Doolittle
is interested in preparing a musi-
cal version for presentation here.

Starring in the San Francisco
musical is conga drummer
turned actor, Big Black. Phil
Moore III arranged Brown's mu-
sic and plays organ for the play
along with percussionist Andre
Fischer. *Big Time Buck White™
had debuated here in its original
spoken word format prior to
moving to New York. It was here
that Brown saw the production
and decided that he could write
songs to fit the characters.

dled lead in “Try a Little Ten-
derness,” which built to a wild
ending. Whether singing or ex-
claiming, however, all three
singers excelled. And the live
sound was almost identical to
the sound on Three Dog Night's
successful Dunhill debut album.

FRED KIRBY

Dexter’s Scrapbook

By DAVE DEXTER JR.

HOLLYWOOD — Whatever
happened to theme songs?

You don’t hear them any more
now that the big bands are all
just a memory, but they are still
around.

Big Bruce Davidson, the rec-
ord promoter who moved to the
West Coast from Philadelphia a
few years back, probably knows
as much about themes as any
man alive.

“There's still a lot of interest
in old bands and old themes,”
Davidson says. “Thousands of
roilectors vie to acquire old 78
shellac disks featuring a theme
or signature of a name orches-
tra or singer. A Fletcher Hen-
derson *“Christopher Columbus™
on Vocalion 3211, is considered
a fairly rare item. Mitch Ayres’
pretty “You Go to My Head™
on Bluebird 10814, is hard to
find. Claude Hopkins' swinging
“I Would Do Anything for You™
on Columbia 266S5. is worth a
half dozen other themes. So is
Henry King's Decca 1063 of
“A Bluves Serenade.” And there
must be about 300 others, all of
them out of print for a quarier
of a century.”

Davidson says that almost any-
body can come up with the ob-
vious, easy-to-find themes of
Glen Miller. Jimmy Dorsey.
Duke Ellington, Count Basie,
Benny Goodman, Harry James,
Tommy Dorsey, Artie Shaw and
Charlie Barnet. The test of an
expert is bringing in a theme by
Shep Fields, Art Kassel. Harlan
Leonard, Spud Murphy, Mal
Hallett, all fine bands, but never
ranked at the top.

Davidson not only tells you
the title of virtually every theme
ever used. but the record label it
was on and, in most cases, the
number of the record. Yet we
tripped him on a couple of

oldies. The Bennie Moten band
is still remembered for its ren-
dition of “South,” which Bennie
and Ira Moten composed, but
Davidson is in error in listing
“South™ as Moten's theme. Un-
questionably it was “It's Hard
to Laugh or Smile.”

Nor is Gene Krupa's “That
Drummer's Band™ accurate. We
vividly recall Gene using
“Apurksody,” which had some-
thing to do with spelling his
name backward. Nor was Chick
Webb's theme “I May Be
Wrong.” Out of hundreds of
broadcasts from Harlem’s Savoy
Ballroom we would bet our en-
tire collection that the little Bal-
timore drummer’s theme right up
up until the day he died in 1939
was “Let's Get Together.” We
still have it somewhere in our
stack of dusty shellacs.

But Davidson is amazing.
nonetheless. Who else could
quickly place these bands with
these songs as he does so ef-
fortlessly?

Smith Ballew: “*Home™: Son-
ny Burke: “Blue Sonata™; Bobby
Byrne: “Danny Boy™: Benny
Carter: “Melancholy Lullaby™:
Bob Chester: “Sunburst™; Jan
Garber: “My Dear™; Erkskine
Hawkins: “Swing Out™; Dick
Himber: “Was I To Blame?":
Art Jarrett: “Everything’s Been
Done Before”: Johnny Long:
“The White Star of Sigma Nu™:
Abe Lyman: "La Golondrina™;
Johnny Messner: “Toy Piano
Minuet™; Will Osborne: “The
Gentleman Awaits”; Tony Pas-
tor: “Blossoms™; Don Redman:
“Chant of the Weed™"; Raymond
Scott: “Pretty Little Petticoat™;
Joe Sanders: “I Found a Rose
in the Snow™; Charlie Spivak:
“Stardreams™; Orrin  Tucker:
“I Love You™: Ted Weems: “Out

(Continued on page 14)
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AVAILABLE NOW!

8X10

Pl PUBLICITY PICTURES

LITHOGRAPHED ON HEAVY KROMEKOTE
1000 8X10s $175.00

At only 17% cents each, these
full color prints can be sold
by fan clubs or to audiences
at a large profit. Send for
a sample 8X10 color print
and black & white 8X10, plus
prices for other sizes in black
& white and full details on
ordering.

ALSO OUR TOP QUALITY
BLACK & WHITE 8X10s
STILL UNDER 4 CENTS EACH
500—-$18.86 1000--$29.76

i PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
(swbsichary of the Advertiing Brockwre Ga)

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of
o Pop o
R&B e Spiritual « C&W
Singles & LP’s
~— Plus —

e All Gold Standards e
(Oldies But Goodies)
FREE TITLE STRIPS

All Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-S-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport,
Call Collect (318) 422 7182

Billboard

POSITION OPEN
HOUSE COUNSEL

for a major music publishing company
in New York
Approximately 5 years’ experience
in music publishing and/or related fields

Salary open. Full benefits, profit sharing, etc.

Send resume in confidence. BOX 700
BILLBOARD, 165 W. 46th St., N. Y., N. Y. 10036

Talent

3 Big Names in Jazz Make
Crowds Spin in Las Vegas

LAS VEGAS—Three of the
biggest names in jazz are play-
ing here.

Woody Herman and his Herd,
at Caesar’s Palace in Nero’s
Nook, never sounded better;
Julie London, though looking
tired after a bout with the flu,
is in great voice; and Jimmy
Smith, the “Organ Grinder
Man” of the jazz organ, shows
why he always tops jazz polls.

Herman has reorganized the
group with both young and old
musicians. Many arrangements
are uptempo and current. And
all come across brilliantly. His
“MacArthur Park™ and “Light
My Fire” sizzle. The old fa-
vorite “Caldonia” swings.

Miss London, in the Tropi-
cana Blue Room, is backed by

Mauriat Will Begin
U. S., Canada Tour

CHICAGO — Philips Rec-
ords’ Paul ‘viaur:at will embark
April 8 on a major 35-day con-
cert tour of the U. S. and Can-
ada.

The French conductor-com-
poser-arranger, who will be
working with an orchestra of
30 musicians and three female
vocalists, is scheduled to perform
in at least 30 cities. The tour
begins in Bridgeport, Conn,

Philips wiil be working closely
throughout the tour with Lever-
ett Wright Concert Management,
Inc., which has booked all the
dates.

the Raoul Romero Orchestra
with her own musical director
Dave Overberg on guitar and
conducting. Overberg plays a
tasteful solo guitar on “Cry Me
a River” and “My Baby Just
Cares for Me.” The highlight
of the show is Richard Harris’
“Didn’t We.” Overberg is su-
perb again on guitar.

Smith, also at Caesar’s, 1is
making his Las Vegas debut.
With Nathan Page displaying
an inventive guitar and Charles
Crosby on drums, Smith drives
the trio through their paces
with verve and flair.

RON BATISTE

Signings

Barbara McNair to Audio Fi-
delity Records. Her first album on
AF is scheduled for a late spring
release.

Jimmy Robbins, soul singer-
organist, has signed with Ray
Charles’ Tangerine Records. His
debut single is “Lonely Street.”

. . Amos Records has signed
Jerry Fisher and the Timepiece,
the Freat Awakening and the
Steve Colt Parasox. . . . The
Tymes, Columbia group, has
signed with the Schwaid-Meren-
stein complex for management. ...
And - The Echoes, group managed
by Zach Glickman’s New Dawn
Artists Management, to Decca.
. . . Jon and Sondra Steele to
Don Blocker's new Soho label.

Dexter’s Scrapbook

® Continued from page 12

of the Night”; Bob Zurke:
“Southern Exposure.”
Musicians can talk for hours
about themes. Jimmy Dorsey’s
beautiful “Contrasts,” for exam-
ple, originally was called “Oodles
of Noodles.” Phil Harris started
his broadcasts (with the beau-
teous Leah Ray, now Mrs. Son-
ny Werblin) playing ‘“Rose
Room” as opening theme, but he
first spelled out his own name
and insisted that the brass “dot
the eyes” in both *“Phil” and
“Harris.” Glen Gray's Casa Lo-
mans came on with Billy Rausch
playing gorgeous solo trombone
on “Smoke Rings,” and in 25

FESTIVAL DATES
June 29, 1969

years no one ever heard Rausch
play a bum note. Eddy Duchin’s
“My Twilight Dream” was his
own musical but bastardized ver-
sion of a Chopin melody. Hal
Kemp used “How I'll Miss You”
but, to our knowledge, never
recorded it. Baron Elliot and
Edgar Hayes both used “Star-
dust,” as did dozens of college
dance combos. Hardly anyone
could tell you the name of the
great Jimmie Lunceford’s theme.
It was “Uptown Blues” and
sometimes Willie Smith would
step up to the mike and sing it.
For our own ears, the prettiest
and most distinctive theme of
all was Claude Thornhill’s deli-
cate “Snowfall.”

THE

ADMINISTRATION

THE CITY OF NEW YORK
JOHN V. LINDSAY, MAYOR

AUGUST HECKSCHER, ADMINISTRATOR—
COMMISSIONER OF PARKS

PRODUCED AND DIRECTED BY TONY LAWRENCE

We Care — Do You?

HOST TONY LAWRENCE INVITES THE
ENTERTAINMENT WORLD TO JOIN HIM
THIS SUMMER IN NEW YORK CITY’S
GREATEST COMMUNITY PROJECT

1969 HARLEM CULTURAL FESTIVAL
CONCERTS ARE FREE TO THE PUBLIC

SPONSOR: PARKS, RECREATION AND CULTURAL AFFAIRS

CONTACT:

N.Y. City Dept. of Parks—

.Jl:::; ;(3) :ggg Tony.Lowrence

July 27 1969 Recreation and Cultural Affairs
August 10, 1969 ' R

Au qust 17, 1969 Area Code: 212-360-8211 or

August 24, 1969 212-734-1041
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Paul Anka's new album

&e

oodnight My Love.”
LSP-4142
Look what's happening.
“In the Still of the Night,”
from the album, has sold
20,000 copies—justin
Chicago and Milwaukee.

“In the Still of the Night”
c/w ‘‘Pickin’ Up the Pieces”’
(also from Paul’s new album).

74-0126
*Available on RCA Stereo 8 Cartridge Tape
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Tape CARtridge
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COLUMBIA TO
GO CASSETTE

NEW YORK — Columbia
Records will announce its entry
into the cassette field at its July
national sales convention, ac-
cording to company president
Clive Davis. Davis’ disclosure
followed RCA Records’ formal Executives of Ampex, North
entry into the cassette field last American Leisure, GRT, Inter-
week. national Tape Cartridge Corp.,

0101109 0 OG0 STM T Mercury, Capitol and Liberty

NEW YORK — When RCA
launches its cassette product in
midyear at $6.95, it will not re-
ceive price support from other
manufacturers now producing
cassettes.

PHOENIX SUIT VS. 3 DISK
COMPANIES IS DISMISSED

LOS ANGELES—A suit charging three record companies with
antitrust and civil rights violations was dismissed by Judge A.

Andrew Hauk in U. S. District Court here.

Judge Hauk dismissed the action brought by Phoenix Tapes, a
tape CgRtridge duplicator, against CBS (Columbia Records),
Capitol and Liberty. .

The unusual twist is that Phoenix Tapes is a defendant in a
suit filed by Capitol Records in Los Angeles Superior Court, charg-
ing it with illegally duplicating Capitol material for public sales.

The action in District Court came following tJugigg Hau(l;'s
denial of a Phoenix petition for a temporary restraining orcer
against five record companies, including CBS, Liberty, Capitol, ABC
and Dunhill. (Billboard, Feb. 8).

Following Judge Hauk's decision, attorneys representing CBS
filed a motion to dismiss the suit on three grounds: failure to state a
claim for relief; lack of jurisdiction over the subject matter, and for
inappropriateness of declaratory relief.

Phoenix owners, Richard W. Erickson, Christopher G, Hamlin,
Patrick Osborn, Edwin Bethune and Robert Pascual, had sought $1
million in damages.

The suit charged that the record companies conspired to monop-

olize the production and distribution of stereo cartridges and entered
into conspiracies in restraint of trade.

Calls Lower-Price 8
No Cassette Threat

By RON SCHLACHTER

CHICAGO—Nicholas Milovac, president of Selectron Inter-
national, isn’t worried about lower-priced 8-track units competing
with the cassette market. According to Milovac, “The cassette
mechanism is simplier to make so we can lower our price, too.
Selectron, which celebrated its sixth birthday Jan. 17, is the ex-
clusive distributor for Aiwa. The latest innovation from Aiwa is

16

a combination 8-track, 4-track,
cassette car unit, which s
scheduled to make its debut in
August,

“We have been strictly cas-
sette from the start,” explained
Milovac. “Our first venture into
8-track was with this new three-
way car unit. We will possibly
have an all 8-track home unit in
July.

“Five years ago we came
out with our own system of
cassette featuring quarter-inch
tape. About the same time,
Philips came out with one-
eighth inch, so we saw no point
in fighting it out. We switched
over and marketed our first
unit four to five months later.

Selectron, which introduced
its first car unit last July, has
formed an automotive division
for the purpose of marketing
this line of products. The divi-
sion sales manager is Leo Cu-
sick. Other company personnel
are Jack Mikulski, national sales
manager; Roland Payne, nation-
al accounts sales manager; Rob-
ert Stein, sales promotion man-
ager, and Ken Jacobson, adver-
tising manager.

The company has its own
service organization in New
York and Los Angeles, manned
by Paul Kaye and Dan Newman.
respectively. In addition to its

AIWA three-way car tape player.
The unit, expected to be available
this August and to retail for
around $159.95, plays cassettes
and 4 and 8-track CARtridges, all
in one slot. Special handle guides
inside the siot compensate for
the smaller size of the cassette,
the playback of which will fea-
ture reversing, thus eliminating
the need to flip the cassette over,
The unit has balance and tone
control and separate volume con-
trol, channel selection, 4-track
ejection button, and channel in-
dicator. It measures 8 inches
wide, 9 inches long and 3 inches
deep.

Chicago headquarters, Selectron
maintains warehouses in Hia-
leah, Fla.; Yonkers, N. Y.; El
Segundo, Calif.,, and Dallas. A
new warehouse facility is being
constructed in Carlstadt, N. J.

By HANK FOX

all said they will adhere to the
cassette’s $5.95 suggested list
price. One executive urged the
industry to lower the suggested
retail price of 8-track tape car-
tridges.

“A price hike is not justified,”
said Ampex Stereo Tape chief
Don Hall. “There's enough
profit in the current price to
more than satisfy all industry
levels.”

NAL President Larry Finley
called any move to increase
cassette prices a danger to the
industry, Said Finley, “We're
still trying to build a market.
Cassette players do have a rec-
ord feature, so if we outprice the
market we, in effect, will be
encouraging off-the-air record-
ing.”

GRT’s Herb Hershfield

RCA Alone on Cassette!

viewed any price rise as a sales
inhibitor. “The cassette market
has just begun its upswing,”
Hershfield said. “If we were to
raise our retail price, we’d hurt
the market.”

Mercury Vice-President Irv-
ing Steinberg said his company
was not‘ even considering any
price revision. And ITCC Presi-
dent Jim Elkins said his com-
pany would hold a price with
its competitors. “Our competi-
tion is the other duplicator/
marketers—not RCA. We are
licensed to many of our lines
on a non-exclusive basis. There-
fore, much of our decision de-
pends on what the competition
does.”

Officials at Capitol and Lib-
erty also said that their compa-
nies have no plans to raise
their cassette prices.

Tape in Full Bloom
At NARM’s Confab

o Continued from page 4

track cartridge is that it can be
used for recording as well as
playback.”

That, according to many con-
ventineers, is why RCA and CBS
went cassette. Both feared that
the lack of pre-recorded cas-

sette from their catalogs would

encourage home recording.

Norman Racusin, vice-presi-
dent and general manager of
the RCA record division, would
not stray from a prepared an-
nouncement to discuss titles, who
would duplicate the product and
merchandising concepts. The re-
tail price for cassettes will be
$6.95, the same as its 8-track
tapes.

However, it has been learned
that Dubbins Electronics will
duplicate RCA’s line, with the
music company eventually tak-
ing over its own duplicating

within eight months to one year. ,

Provisions can be made at
Dubbings—which is already du-
plicating Capitol's cassettes—to
duplicate 5,000 to 10,000 cas-
settes a day and to increase
that capability to 10,000 to
20,000 cassettes daily by adding
additional duplicating lines and
personnel shifts,

“RCA engineers and quality
control personnel have in-
spected our (Dubbings) facility
and watched our operation for
several months,” said a Dub-
bings spokesman, “We are pre-
pared now to duplicate RCA's
cassette product but we are
waiting for their marketing de-
partment to decide on titles and
product requirements.”

According to the spokesman,
RCA engineers are observing
the duplicating operation by ex-
amining tape quality and in-
specting machinery.

Irving Katz, president of Au-
dio Magnetics, blank tape manu-
facturer and duplicator, set the
tone of the convention when he
said: “This pretty much as-
sures the cassette concept of
the largest marketing potential
of the various types of tape
configurations.”

At a seminar on playback
equipment, Ed Campbell, vice-
president and general manager
of Lear Jet's stereo division, pre-
dicted a number of manufac-
turers would be showing 8-track
car players with a monaural

record feature at the upcoming
Electronics Show in New York.
A number of OEM companies
were also testing car cassette
machines, with Dick Stultz of
Record Supply of Casselberry,
Fla., commenting that he has
already obtained good sales
with Automatic Radio’s car
stereo cassette player.

Campbell noted that player
manufacturers are ‘“confused”
over the proper. means of dis-
tribution—thmugh auto or reg-
ular hardware distributors—in
light of changing consumer
tastes. Lear's business, he said,
was now one-third car, one-
third home sets, one-third port-
able.

The influx in America of
growing numbers of Japanese
manufacturers who go through
one-step distribution, is also
causing U. S. firms to evaluate
their own two-step philosophies.
Campbell felt that 60 per cent
of the dollar volume sales in
the U. S. were from Japanese
manufacturers — a reversal of
several years ago when U. S.
companies built the majority of
the sets.

CBS-ltaliang,
CGD Into 8’s

By MARILIN

MILAN — CGD and CBS-
Italiana are putting their reper-
toire on stereo 8-track CAR-
tridge to be distributed by their
own organization, Messagerie
Musicali, and duplicated by Sil
of Turin.

CGD has already released its
product in cassette form, also
distributed by Messagerie Musi-
cali, and on 4-track cartridges
distributed by Ecofina.

“With the 8-track repertoire,
we will have complete car-
tridge and cassette coverage,”
said Giuseppe Giannini, man-
aging director of CGD-CBS-
Italiana. “We feel the tape car-
tridge market has an enormous
growth potential — far greater
than that of the traditional LP
record,” Giannini added.

“While LP records must com-
pete in Italy with the fast-selling
45 r.p.m. records, cartridges are
competing only with the limited

(Continued on page 18)
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ABC Paramount has cassettes. AsM has cassettes.
Ampex has cassettes. Angel has cassettes. Atco
has cassettes. Atlanttic has cassettes. Auio Fidel-
ity has cassettes. Audio Spectrum has cassettes.
Berkshire has cassettes. Brunswick has cassettes.
Camden has cassettes. Capitol has cassettes.
Columbia has cassettes. Command has cassettes.
Decca has cassettes. Dot has cassettes. Deutsche
Grammophon has cassettes. Dunhill has cassettes.
Elekira has cassettes. Kapp has cassettes. King
has . Limeli .

Five years ago Norelco introduced the yet—with recorders, players, decks and pre-

pact C . It took the tangle out of recorded music—you ought to be. We can
tape reco ° g. And the scratches and the help. Norelco es the complete line
warps and the noise out of reco of " es. And we can show you
music. Now all thel °~ grecordcom ‘es how each of can make money for you.
are com es, too. r al], we the whole busi-

If you aren’t in the cassette business ness in the first place.

9 °

The Re-inventor of Tape

A share-the-cost co-op advertising program is avsilable to all retallers. Contact your distributor.

North American Philips Corporation, High Fidelity Products Department, 100 East42nd Street, New York, N.Y. 10017, Other Products: Electric Shavers, Rembrandt Square Lotions, instant-Hairsetters. Mini-Saunas, Hea Aids, Radios. Audio-VideoTape
Trelning & Education Products, Medical-Dental X-Ray, Electronic Tubes, Commercial Sound, Closed Circult TV, TV Studio, Motion Picture, and Telephone Equipment,

rogdu
Recorders, Dictating Machines, Electronic Educational Kits,
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They’re buying Audio Magnetics
Cassettes and tapes because the
price is right, the quality tops and
backed by a lifetime guarantee. To
join in the *“‘Great Put On" call
Audio Magnetics for an on-the-
level, profit-making price that
means real profits to you.

Logpoct_/

EL L L dcs d

Manufactured under North American
Philips Standardization Agreement

/) Aubio
) MAGNETICS

CORPORATION

14600 South Broadway * P. 0. Box 140
Gardena, Calif. 90247 - (213) 321.-6841

COMPACT
CASSETTES

o Licensed Dy N.A.P, Made in U.S.A.
¢ Pre-Loaded with our own FIDELITAPE,
6 standard lengths.
® Packaged in mailer or clear plastic bozes.
© Pre-Leadered or unusmlod for duplics-
tors. immediate del
® Private isbeling availab) 0

o4 4 § Track Empty and Loaded Cartridges
and ¥ead Cleamars "

For Rep. in your ares contact:

TELE

U ITN L WNTOMRDAND

WORLD'S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES
makers of FIDELIPACS

Cherry Hill industrial c.lltw
Cherry Hill, New Jersa

ne: (609) 424-1

Tape CARtridge

Craig Adds Nets to Promotion

LOS ANGELES—<Craig is broadening its merchandising concept to include national radio
and network TV exposure for its line of player/recorder equipment The player manufacturer has

begun a sales and promotion campaign to market cassette, 4

commercials and dealer contests
on ABC-TV.

The initial network promo-
tion is a $100,000, three 60-
second commercial package to
cover a month-long (March) na-
tionwide dealer contest. The
contest is tied to a simultaneous
promotion of car stereos and
tape recorders on the “Joey
Bishop Show.”

The three commercials on the
anhop show will emphasize
Craig’s portable cassette tape
recorder, 4, 8-track and com-
patible auto units, and the en-
tire Craig product line, accord-
ing to Ed Henry, sales promo-
tion manager.

Repeats in June

The promotion will be re-
peated in June, with additional
network commercials, merchan-
dising-dealer contests and prod-

(Continued on page 76)

Instant Cartridge

The cam post,
pressure pad,

Just add tape.

and pressure roller
have been pre-assembled

in our sunlit kitchens.

\Dﬁl’lckogmcc ration ~ ___~
2058roadway. Ca dge, Massachusells
Tel | L'868 6200

X 710-320-0840

But only you will ever know.

Z N e

868-6200 TWX 710-320-0840

and 8-track players with a series of

GRT Opens 2d
Full-Line Store

By BRUCE WEBER

LOS ANGELES — General
Recorded Tape is opening its
second full-line tape retail store
as a forerunner to a chain of
locations across the U. S.

The new store. The Tape
Deck, opens in Houston this
month, with GRT ‘“cautiously
opening additional stores in later
months,” according to Herb
Hershfield, GRT sales manager.

Larry Finn, former merchan-
dise manager of records and
books at Korvette's, has been
appointed GRT retail operations
manager.

Like GRT's Los Altos, Calif..
store, the Houston outlet will
sell selected quantities of GRT
and competitor tapes, accesso-
ries and hardwage from seven
manufacturers, including Borg-
Warner, Automatic Radio, No-
relco and Craig.

The Tape Deck will sell 4
and 8-track cartridges, cassettes,

reel-to-reel and GRT's four-tune
cassettes. In addition, it will
sell and install auto and home
tape players and accessories.

Initially, GRT opened a “'re-
tail laboratory™ in Los Altos to
gather marketing and merchan-
dising data on traffic flow,
packaging and effectiveness of
point-of-sale materials.

The store in Houston also will
be testing sales techniques.
merchandising ideas and trying
to solve retail problems such as
open exposure of cartridges
and theft, said Hershfield.

Both outlets will not dis-
count, and will compete as an
independent  operation  with
other retail tape stores in sales,
marketing., in-store promotions
and merchandising.

The Houston store will be
2.500 square feet, with a sales
staff of six guiding the oper-
ation.

Spoken Arts Gears
Cassettes to Young

NEW YORK—Spoken Arts is pegging a special cassette

library

of 50 selections for young listeners. The cassettes, avail-

able separately or in a boxed, indexed set of 50, offer a variety of
stories, poetry and speeches especially geared for children in
elementary grades. There are fairy tales by the Brothers Grimm
and Hans Christian Anderson; selections from Rudyard Kipling,

Lewis Carroll, Jonathan Swift,
Mark Twain, Charles Dickens,
Washington Irving and *“Aesop’s
Fables.” Seven of the cassettes
are devoted to poetry, including
a complete anthology of poetry
for children; nursery rhymes:;
Robert Louis Stevenson's “A
Child’s Garden of Verses,” com-
plete in two volumes, and chil-
dren’s poems by John Ciardi,
read by the poet.

Several programs are made
up of inaugural addresses by
American presidents. Another
presents key scenes from sev-
eral of Shakespeare's plays.

The cassettes are playable on
all standard cassette players and
offer identical programming on
both sides so that any seléction
may be replayed with no re-
winding.

Each Spoken Arts cassette
retails at $5.95. The complete
library, in an indexed storage
file. is priced at $275.

CBS-Italiana

e Continued from page 16

LP market. And as soon as
more low-cost cartridge play-
ers — such as the Europhon,
which retails for $27.40—are
made available, the market for
music on cartridge will be even
greater.”

Giannini feels that another
reason for the success of car-
tridges is that they were
launched in a period of pros-
perity.

“At the present, | see the
youth market buying more cas-
settes rather than 8-track car-
tridges, but this situation can be
reversed the moment a low-cost
8-track player hits the market.
We are also taking a great in-
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Dual Step-Up

By Concertone

LOS ANGELES — Con-
certone is enlarging its distribu-
tor-representative network to
handle its new cassette product.

The company, which last
week introduced a mini-cassette
player, is releasing three addi-
tional cassette units, ranging
from $79 to $179.

Concertone, a subsidiary of
Monarch Electronics Interna-
tional, will add 15 representa-
tives across the U. S. to handle
the new cassette line, two new
8-track models and two reel-to-
reel units, according to Richard
Price, national service manager.

The new cassette units are a
portable monaural model (220)
for $79. a deck (406 D) for
$149 and a unit with amplifiers
(216 S) for $179. The mini-
cassette recorder (240) lists for
$89. The cassette models are
manufactured by Fuji Elec-
tronics in Tokyo.

New models in the 8-track
line include (CC 8D) at $89.95
and an 8-track with amps (CC
8A) at $129. Both are produced
at Monarch’s Van Nuys, Calif..
plant.

The reel-to-reel models are a
portable stereo tape recorder
(40U1) at $229 and a portable
unit (790).

Concertone will concentrate
on its cassette and reel-to-reel
tape recorder lines. said Price.
and is working on a cassette
receiver in the $200 range and
a cassette auto unit for about
$89. Both units are geared for
1970.

terest in the future of audjq-
video cartridges.” said Giannini.

BILLBOARD




NORTH AMERIGAN
HSURE GORP &

OIEAED DIMENSION RECORDS

are ready with 4 sensational new super
stereo 8 tapes, cassettes, and open reel tapes
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Homer Dennison
and the “Night Strings"’

EVOLUTION
GENE
- BERTONCINI

EVOLUTION! . . . GENE BERTONCINI NIGHT LOVE . . . Homer Dennison SHADES OF BRASS . . . Bobby Byrne LIVIN' LOVE . . . THE FEMININE
3001 And The "NIGHT STRINGS" 3002 3003 COMPLEX 6001

ELENORE ¢ GIA'S THEME « LITTLE GREEN THE IMPOSSIBLE DREAM + INAGUA - RESPECT e« HELP YOURSELF +« THE HIDE AND SEEK « NOW | NEED YOU
APPLES « YOU ARE A STORY « THE THE MUSIC BOX SERENADE « THE END- PENDULUM SWINGS BOTH WAYS « DE- ARE YOU LONESOME LIKE ME « | WON'T
HEATHER ON THE HILL « CHUVA « ONE LESS TIDE + SWISS HOLIDAY « SEPTEM- LILAH « THE 59th STREET BRIDGE SONG RUN ¢ SIX O'CLOCK IN THE MORNING -
TWO, THREE « | SAY A LITTLE PRAYER - BER IN MAINE « THIS GUY'S IN LOVE * HURRY LOVE « A SHADE OF BRASS - RUN THAT THRU YOUR MIND « IT'S
MRS. ROBINSON +« SOON IT'S GONNA WITH YOU « LOVE IS BLUE « THE MINOR CAN'T TAKE MY EYES OFF YOU « WHO MAGIC + | DON'T WANT ANOTHER MAN
RAIN « HERE, THERE AND EVERYWHERE BOSSA NOVA « WITH A LITTLE HELP IS GONNA LOVE ME + BARBARELLA - * FORGETTING ¢« I'VE BEEN WORKING ON
« HEY JUDE FROM MY FRIENDS ¢« THE WINDS OF WINDY YOU « TIME SLIPS BY
APRIL * PIANO TIGER

Proudly Presents these *
GREAT NEW STARS...GREAT NEW SOUNDS

GREAT NEW LABELS on ”ﬂl SUPER STERED 8 CARTRIDGES

CASSETTES—OPEN REEL TAPES



ampex invented a
whole new month

to help you sell
more stereo tape!

Put London Month on your calendar and watch your days
come alive with traffic and extra sales!

Mantovani, Tom Jones, Engelbert Humperdinck . . . these
great super-stars are consistently on top of the charts—
Ampex knows it, distributors know it, dealers know it.
And now London/Ampex Stereo Tape will help you move
all their great releases on Open Reel, 8-Track Cartridge,
4-Track Cartridge and Cassette with a super promotion!

MR. DEALER, THIS PROMOTION HAS EVERYTHING!

We're backing your London/Ampex inventory with exciting
materials that are guaranteed to bring more tape custom-
ers to your store . . . Ad Mats, Artists Posters, Banners—
great graphic pieces designed to attract your customers.

Get all the details from your distributor . . . and get set for
52 extra days of pure profit.

Mr. Distributor,
your Ampex Stereo Tape representative will fill you in on
all the specifics of this great promotion. Call today!

STEREQO TAPES
AMPEX STEREO TAPES - Division Of Ampex Corporation » 2201 Lunt Avenue—Elk Grove Village, Illinois 60007

SALES OFFICES: EAST: 65 COMMERCE WAY, HACKENSACK, NEW JERSEY ® SOUTH: 1125 97TH ST., BAY HARBOR ISL., FLORIDA « MIDWEST: 2201 W. LUNT, ELK GROVE
VILLAGE, ILL. ® WEST: 500 RODIER DRIVE, GLENDALE, CALIF. » HAWAI: 313 KAMAKEE ST., HONOLULU » AMPEX OF CANADA: 100 SKYWAY, REXDALE, ONTARIO
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STEREO 8

CURRENT

~ hits=

pop,Gospel
& COUNTRY

FINEST QUALITY

8track
stereo

cartridge
::tapes::

99

retail

$

Spar tapes

110 TWENTY-FIRST AVENUE, S
NASHVILLE, TENNESSEE 37203

PHONE (615) 244-1636

Audiopak“Triple-Threat” Cassette.

Tape CARtridge

New Tape CARtridge Releases

AMPEX

ABC

Amaret

M—THE VOGUES—Meet the

Atco

DR. JOWN—Babylon; (C) X 5270
Atlantic

X 51901
X 52901
(©) x 58213

Avudio Spectrum

One day service.

STAN'S

(318) 422-7182

& Marier
4 +
L

Portrait of THE TAMS; (C) X 5673

728 VTexas, Shreveport, la.

MRS. MILLER Does Her Thing; (C) X 5104
Yogues;

X 5102

M-THE VOGUES—Five O0’Clock World; (C)
X 5103

IRON BUTTERFLY—Heavy; (C) X 5227

SOUNDTRACK—Charles Lioyd; (C) X 51519
THE RASCALS—Freedom Svite, Vol. 1; (C)

THE RASCALS-—Freedom Suite Vol. 2; (C)
ALBERT KING—King of the Blues Guitar;

101 STRINGS—Million Seller Hits Made
Famous by the Supremes; (C) E 55105

SOUTH'S LARGEST TAPE
ONE-STOP 4 AND 8 TRACK
STEREO CARTRIDGE TAPES

Complete inventory all lines.
All orders shipped same day.
Write, Phone, Wire or Call Collect.

The Latest in Tape and (assefie Storage
Jrecaton

Each Unit Holds
Up to 48 Tapes A
-
MODERN WALNUT .
FINISH SWIVEL BASE ~
ALLOWING EASY .
ACCESSIBILITY N
-

101 STRINGS—Play Million Seller Hits by
the Beatles; (C) € 5511
BRAVE BULLS; (C) E 55117

Blvesway
JIMMY REED-—-Down in Virginia; (C) X 56024

Bravo

THE ANGELIC MANDOLIN CHOIR-ANn Affair
to Remember; (C) X 55501

THE ISRAELI STRINGS-Jewish Rhapsodies
for Those in Love; (C) X 55502

Caedmon

Poetry of ROBERYT BROWNING, Vel. 2; (()
M 51200

Command

GLENN MILLER ORCH.—Do You Went fto
Dance; (C) X 5940

THE RAY CHARLES SINGERS—Slices of Life;
(C) X 5942

Contemporary

NAMPTON HAWES TRIO-Here and Now;
(C) X 57616

ANDRE PREVIN Plays Jereme Kerm; (C)
X 57567

KESSEL/MANNE/BROWN—Poll Winners Three

Daker

TYRONE DAVIES—-Can | Chenge My Mind;
(C) X 59005

Dot

THE ANITA KERR SINGERS Reflect on the
Rits of Burt Bacharach and Wal David;
(C) X 55906

MARIAN McPARTLAND-My OId Flame; (C)

X 55907

THE SOUND SYMPOSIUM—Contemporary Com-
posers Interpreted; (C) X 55909

RHYTHM & BRASS—The Young Brass; (()

X 55913
LES TRES GUITARS-Yestergroovin’; () X
55916

Dunhill

REJOICE; (C) X 55049

Around GRAPEFRUIT; (C) X 55050

The Best of THE BRASS RING; (C) X 55051

'ﬂl: gSIOASSQSROOTS—On the Other Side; (C)

srirg%ou-m Your Birthday Party; (C)

THELMA HOUSTON (As Presonted by Jimmy
Webbd); (C) X 55054

Fantasy

CREEDENCE CLEARWATER REVIVAL—Bayou
Country; (C) X 58387

Hi

BILL BLACK’S COMBO-Soulin’ the Blues;
{C) X 52647

WILLIE MITCHELL On Top; (C) X 52648

Impulse
The Best of CHICO HAMILTON; (C) X 59174

London

SHAKE KEANE—-Dig It; (C) X 84115
lO:‘#;GIIKAMDOS-MwM Gusto; (C) X
WERNER MULLER—Vienna; (C) X 84118
ISI;AESI.‘ : 2zg»-l’he israel Story (Black); (C)

Motown

TAMM| TERRELL—Irresistable Tammi Terrell;
{C) X 5652

Paramount

KAY STARR & COUNT BASIE—How About
Thisl; (C) X 55001

LALO SCHIFRIN—More Mission: Iimpossible;
(C) X 55002

Philly Groove

THE DELFONICS—Sound of Sexy Soul; (C)
X 5151

Project 3

TONY MOTTOLA—Roma Oggi (Rome Today);
(C) X 55032

TONY MOTTOLA Joins the Guitar Under-
greovnd; (C) X 55035

Reprise

NOEL MARRISON-—-The Great Electric Experi.
ment (s Over; (C) X 6321

THE VOGUES-Till; (C) X 6326

THE FIRSY EDITION ‘69; (C) X 6328

DON HO-—-Suck Em Up; (C) X 6331

JETHRO TULL-This Was; (() X 6336

tl;m”3 liortl-The Whole Enchilada; (C)

Sire
MEMPHIS BLUES FESTIVAL; (C) X 97503
Skye
ARMANDO PERAZA-Wild Thing; (C) X 55

CAL TIADER Sounds Out Burt Bacharach;
Q) X 56

Vanguard

THE SIEGEL-SCHWALL BAND—Shake; (C)
X 59289

JOAN BAEZ—Any Day Now, Vol. 1 (Songs of
Bob Dylan); (C) X 59306

JOAN BAEZ-Any Day Now Vol. 2 (Songs
of Bob Dylan); (C) X 59307

Viva
MOST FAMOUS ORIGINAL RADIO THEMES—
*Themes** Like Old Times; (C) X 56018

Warner

mltngosu-ws True, It's True; (C) X

ROD McKUEN—Scme of the Best; (C) X 1772

GLENN YARBROUGH—Touching Through the
Air; (C) X 1773

nuc CﬂxullgORS—Grm & Wild Strawberries;

4

Vl& GUARALDI—The Eclectic Vince Guaral-
di; (C) X 1775

SOUNDTRACK—Bullitt; (C) X 1777

CAYTRONICS

Columbia

ROBERTO CARLOS Triunfader (8) 277, (4) 277

ll?:t)ll'glol DE PEPE VILLA-Polkas; (8) 130,

so(n;a L SOPEZElla €3 Sensacionsl; (8) 330,
4

LOS PANCHOS con Mariachi; (8) 329, (4)

329
AMALIA MENDOXA—Los Mas Famosos Cor-
ridas y Canciones; (8) 133, (4) 133
JAVIER SOLIS—Rancheras; (8) 191, (4) 191
IGNACIO LOPEZ TARSO--Corridos de la
Revolucion; (8) 140, (4) 140
VA;SIgS-Pcmio Mexicano (l; (8) 259, (4)

Rico-Vox

JOll'\ﬂYozAl.llllo—Epocs De Gro; (8) VS 102,

(4) )

CHUCHO AVELLANET—Aguellas Caniones; (8)
RV 535, (4) RV 535

CHUCHO AVELLANET-En Argentine; (8) RV
522 (4) RV 522

LUISITO BANJAMIN—Rafael Hernandez; (8)
RV 530, (4) RV 530

LA TUNA; (8) CS 1000, (4) CS 1000

LOS TRES GUITARRAS—La Tres Guitarras;
(8) VS 110, (4) VS 110

DUO PEREZ/RODRIGUEZ-Inclidables Vol, 1;
(8) GS 207, (4) GS 207

DUO PEREZ/RODRIGUEX—inolidables Vol. 2;
(8) GS 215, (4) GS 215

Ml(ﬂ)i!ll‘ ?A;AOS—Guantanamefa; (8) 11-118,
4 -1

MIGUEL RAMOS—Hablemos Del Amor; (8)
11124, (4) V1124

mlﬂ'f;b RAMOS-Adoro; (8) 11.136, (4)
1.

MIO'U%‘ RAMOS—-Honey; (8) 11-154, (4)
' -

ITCC

Bell

BOBBY DARIN Berm Walden Reobert Cassofe;
(8) L 78-1936, (4) F 78-1936

LARRY PAGE—Page Full of Hits; (8) L 78
2500, (4) F 78-2500 -

Buddah

THE 1910 FRUITGUM COMPANY/THE 0¥I0
EXPRESS & THE LEMON PIPERS—Bubble
Gum Music s the Naked Truth; (8) L -
5032, (4) F 1-5032

THE CELEPHANTS MEMORY; (8) L 1-5033,
(4) F 1.5033

THE BROOKLYN BRIDGE; (8) L 1.5034, (4)
F 1-5034

U.S. 69; (8) L 1.5035; (4) F 1-5035

Jad

LLOYD PRICE—-Moew; (8) L 10-1002, (4)
F 10-1002

BRYOM LEE & THE DRAGONAIRES; (8) L
10-1004, (4) F 10-1004

Laurie

GERRY & THE PACEMAKERS—I‘ll Be There;
(8) L 36-2030, (4) F 36-2030

THE CHIFFONS—Sweet Talkin’ Guy; (8) L
36-2036, (4) F 36-2036

Mio

EODIE MERNANDEZ ORCH.—All We Need s
Love; (8) L 69-1000, (4) F 69-1000

LOUIS REY & ORCH.—Here We Go; (8) L 69-
1001, (4) F 69-1001

1 MUNTZ

Musicor

HUGO WINTERHALTER & HIS ORCH.—
Romanceable & Danceable; (8) L 56-3168
GEORGE JONES—My Country; (8) L 56-3169

Project 3

YANK LAWSON & THE 308 HAGGART ORCM.
—World’s Greatest Ja2z Band; (8) L 76-
5033, (4) F 76-5033

Roulette

SHADOW MANN—Come Live With Me; (8)
L 2269001, (4) F 22-69001

Skye
GARY McFARLAND--America the Beautiful;
(8) L 67-8, (4) F 67-8

20th Century

SOUNDTRACK-The Touchables; (8) L 54-
4206 ST, (4) F 54-4206 ST

Tetragrammaton

RHETYA MUGMES—Relight My Fire; (8) L
5111, (4) F 51

Wand

KINGSMEN—Lovis, Lovis; (8) L 92-657, (4)
F 92-657

Gordy

WE”TIMPTATIONS—(IWd Nine (2) GOR A

Motown

JONAN JONES—Along Came Jonah; (2) MT
A 683

Rovulette

TOMMY JAMES & THE SHONDELLS-(2) ROV
A 2023

Soul
m:a;oeuumu—nuff ‘N° Ready; (2) SOU
sc: 71'; THE FANTASTIC FOUR; (2) SOU

Tetragrammaton

RHETTA HUGHES—Re-Light My Fire;
TET A 1N Y @

RCA VICTOR

RCA Camden

FRANKIE CARLE, NIS PIANO & ORCH.—

Music for the Cocktail Hour; (8) (8BS 1058
The One and Only JONN GARY; Ja) c8s 1059
UV':‘?O TRIO—Honey & Other Hits; (8) (8BS

RCA Victor

Usted Oftres Exites de LOS TRES DIA-
MANTES; (8) P8BS 13412

EDDY ARNOLD-Songs of the Young World;
(8) P8S 1417

FELICIAND; JEFFERSON AIRPLANE; NILSSON;
SIMONE—The Soul Rock Blues Bag; (8)
P8S 1422

NORMA JEAN-—Let’s Go All the Way; (8
P8S 1423

NINA S!MONE & PIANO!; (8) P8BS 1424

JONN HARTFORD—Gentle on My Mind &
Other Original Mits; (8) P8S 1425

ED AMES—A Time for Living, A Time for
Hope; (8) P8S 1427

WILLIE NELSON-—Texas in My Soul; (8)
PES 1429

ROSLYN KIND—Give Me You; (8) P8BS 1438

PAUL ANKA-Goodnight My Love; (8) P8S

1440
JOSE FELICIANO - Souled/Fantastic Feliciano;
(8 Twin Pack) 5067

RCA Red Seal

MOZART: SYMPHONY NO. 41 N C/SCWU-
BERT: SYMPHONY NO. 8 IN 8 MINOR—
;2; ‘!‘;l't‘i:adt'phia Orch, (Ormandy); (8)

Jlllu'; BREAM —Classic Guitar; (8) RS8S
m

MARIO LANZA -The Grest Caruso/Love Songs
& A Neeopolitan Serensde; (8 Twin Pack)
R8S 5056

White Whale

THE TURTLES Gelden WNits/THE TURTLES
Present the Sattie of the Sasds (Twis
Pack); (8) PBWW 5001

PFANSTIEHL'S FIRST with all the latest
domestic and foreign needie designs . . .
even the ‘“‘odd’ types! So—stop looking
for your needle in a haystack . . . get
Pfanstiehi’s Needle Guide and take the work
out of needle hunting while putting the Big

Sovul “D F “S“ER Profits in! Write today for Factory-to-You
82 7C Stereo 48er B4 TC Stereo 48er IR, WALKER—Home Cookin’; (C) X 5710 A sales plan information.
Home Yape Storage Home Cassette Storage Steed R
Cabinet Cabinet ANDY KiM—Rainbow Ride; (C) X 57002 P —— 1y e
YOUR SOURCE FOR CASSETTES, SLANK LOADED CARTRIDGES, L A
DISTRIBUTORS!!! JSAG CLEANERS AMD A COMPLETE LINE OF TAPE ACCESSORIES. g1 I = '-_7_" !!‘
smcuv ggtegnon & THE MIRACLES—Live; —_—
; ) X
n'nn ‘ : CHEMICAL CORPORATION
En Tem:grammoton 3300 WASHINGTON ST. « BOX 498 » WAUKEGAN, NLINOIS 60003
246-23 Crane Street ng Island Ci 7) 392.6442 ANETTA WUGHMES -Refight My Fire; (C) WEST COAST: 14737 ; OXNARD STREEY ° VAN NUYS, CALIFORNIA 91409
e B R ) 35 galea b £ S o » X St O e  —— ——— T N T e e S i~ T S R W .

MARCH 15, 1969, BILLBOARD
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MOVE INA LITTLE
CLOSER RBARBY”

D- 4184
PRODUCED BY STEVE BARRI

EXCLUSIVELY ON THAT
BRIGHT, AGGRESSIVE, CHARMING,
DISTINGUISHED, CHARISMATIC,

&€ BEAUTIFUL LABEL

R N Y
DUNIIILL.|| -

THE MOTHER WILL BE ON TV.

TOM JONES-MARCH 21
HER OWN SPECIAL ON ABC TV-APRIL 8

DUNHILL RECORDS INC./ NEW YORK-BEVERLY HILLS/ A SUBSIDIARY OF ABC RECORDS. INC., 1330 AVENUE OF THE AMERICAS, N.Y.




Rhythm & Blues

BEST SELLING

Billboard

Billboard SPECIAL SURVEY For Week Ending 3/13/69

Rhythm & Blues

Singles

% STAR Performer—Single's registering greatest proportionate upward progress this week.

Soul Sauce

This Last Weeks on This  Last Weeks on
Week Week Title, Artist, Labal, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
1 GIVE IT UP OR TURNIT LOOSE . 7 26 21 RIOT 6
Award James Brown, Xing 6213 (Brown & Sons, BMI) Hugh Masekela, Uni 55102 (Cherio, BMI)
o RUN AWAY CHILD RUNNING WILD 3 Q 31 1 DONT KNOW WHY 2
Temptations, Gordy 7084 (Jobete, BMI) Stevie Wonder, Tamla 54180 (Jobete, BMI)
3 4 MY WHOLE WORLD ENDED 4 @ 33 SING A SIMPLE SONG 1
David Ruffin, Motown 1140 (lobete, BMI) ?l;:l :- c'::; Fmti')v Stone, Epic $-10407
4 2 THERE'LL COME A TIME 10 :
Betty Everett, Uni 55100 (falynne, BMI) 23 30 I'LL UNDERSTAND X 6
5 3 BABY BABY DONT CRY 9 Soul Children, Stax 0018 (Birdees, ASCAP)
Smokey Robinson & Miracles, 30 25 IM JUST AN AVERAGE GUY 9
Tamla 54178 (Jobete, BMI) Masqueraders, AGP 108 (Press Music, BMI)
ﬁ 14 THE WEIGHT e 3 31 23 GIVE HER A TRANSPLANT 5
Aretha Franklin, Atlantic 2603 (Dwarf, ASCAP) lnlrydelj'smcmblo G 223 (Razor Sharp
7 7 SOPHISTICATED SISSY 7 oy o,
Meters, Josie 1001 (Marsaint, ASCAP) 32 32 ALMOST PERSUADED 10
g 5 .!'.::E qrubors'o% ;iOMEWORK 8 Etta James, Cadet 5630 (Gallico, BMI) .
nnie Taylor, Stax 34 CLOUD NINE
(East/Memphis, BMI) . gongo Santamaria, Columbia 4-44740
9 6 EVERYDAY PEOPLE 12 e b
Sly & the Family Stone, Epic 5-10407 34 38 AM | THE SAME GIRL 4
(Daly City, BMI) Barbara Acklin, Brunswick 55399
Chi-Lites, Brunswick 55398 (Dakar/BRC, BMI) @ 47 ICE CREAM SONGC 3
11 12 GOOD LOVIN' AIN'T EASY TO COME BY 4 Dynamics, Cotillion 44021 (Dlief-Cotillion, BMI)
Marvin Gaye & Tammi Terrell, Tamla 54179 36 37 LIGHT MY FIRE _ ) N
(Jobete, BMI) m;m H:g'é:’ﬁ) Tetragrammaton 1513
12 13 BABY MAKE ME FEEL SO GOOD 5 e
5 Stairsteps & Cubie, Curfom CR 1936 Q — LOVER'S QUESTION 1
(Camed Music, BMI) Otis Redding, Atco 6654
m 17 ?umgunza ‘J', 3 — s - o 5 (Progressive/Eden, BMI)
eggy Sco oJo Benson, nternations ﬁ 45 SNATCHING IT BACK 2
761 (Singleton, BMI) Clarence Carter, Atiantic 2605 (Fame, BMI)
‘I' 20 THIS GIRL'S IN LOVE WITH YOU 3
Dionne w;lmick, Scepter 12241 39 40 :D;“;lqul:l‘kqw':g)w 10 SAY ' ME "00 3
(N Je 9%, A Superiatives, Westbound 144 (Bridgeport, BMI)
15 11 CAN | CHANGE MY MIND . . 13 -
Tyrone Davis, Dakar 602 (Dakar, BMI) 0 4 :“ng‘“;‘; muw"‘ (Nothing Else
8 I'M LVING IN SHAME 6 Peaches & Herb, Date 2-1637
Diana Ross & the Supremes, Motown 1139 (Painted Desert, BMI)
(Jobete, BMI) 41 42 MY DECEIVING HEART 2
35 FOOLISH FOOL o 5 impressions, Curtom 1937 (Coamad, BMI)
Dee Dee Warwick, Mercury 72880 ITS YOUR THING .. ... .. 1

(Chappell, ASCAP)

10 | FORGOTTOBEYOURLOVER ... = 13
William Bell, Stax 0015 (East/Memphis, BMI)

19 DO YOUR THING . TR AT ;
Watts 103rd Street Rhythm Band, Reprise 7250

26 | LIKE WHAT YOU'RE DOING (To Me). 4

Edwin Starr, Gordy 7083 (Jobete, BMI)

22 SWITCH IT ON . g N
Cliff Nobles & (o., Phil-L.A. of Soul 32
(Dandelion/James Boy, BMI)

m@z@rﬁésaéz

& -

Isiey Brothers, T Neck 901
(Brothers Three, BMI1)

43 | REALLY LOVE YOU i &

Ambassadors, Arctic 147
{Blockbuster/Downstairs, BMI)

7 ) 44 HONEY . . . o AR
(Weight/Gersti/Tamerlane, BMI) 0. C. Smith. Columbis 4.44751
(Russell-Cason, ASCAP)

Carla Thomas, Stax 0024 (East/Memphis, BMIJ) @ — GIVING UP 1
g«imm&ozmm. e ... 9 Ad Libs, Share 104 (Trio, BMI)
askmen e Agents namo 125
. RRY BLUE RY. 2

TR S T . - I%«u;l;leilgg,mulcmr%l Sl

27 ?NL'BTH'E SLRONG 8728":8'“ 2 {Dexter/Norma/Presiey, BMI)
1

(Parabut/Double Diamond/Downstairs, BMI) 47 48 | DONT KNOW ... -
A I S | 48 50 UPTIGHT GOOD WOMAN . 2

{Ludix/Betalbin, BMI) Solomon Burks, Bell 759 (Fame, BMI)
36 TWENTY FIVE MILES . e | 49 49 YOU DON'T KNOW WHAT YOU ARE

MISSING (Till It's Gone) . 2
Exciters, RCA 47-9723 (Millbridge, BMI)

I'VE GOT TO HAVE YOUR LOVE . . ..
Eddie Floyd, Stax 0025 (East/Memphis, BMI)

e d |

]
<

/ B

A

MARY ANN THOMAS, the voice of the AD LIBS’ “Boy From New
York City”" oldie, signs an exclusive contract with Chris Jackson to
write and produce her future sessions. Jackson's J. J. Productions
has cut two sides for March 20 release. Bill Downs, left, has both
under personal management with his Lodo Management firm,

24

Nash Enters Distrib
Pact With Price

NEW YORK—Johnny Nash,
co-owner of Jad Records and

the label's best selling artist,
has signed a distribution deal
with blues singer Lloyd Price
and started production on sev-
eral Jamaican acts,

Through his pact with Jad,
Price will bid for the broad
pop-soul market on the Jad
label, retaining his Double L
Productions logo on all disks.
Nash, who also functions as
Jad’s a&r director for all ses-
sions done in Jamaica, is record-
ing Byron Lee and the Drag-
onaires, the Wailers and Neville
Willoughby. Five Jamaican
writers are currently working for
Nash’s two publishing firms,
Sissy (BMI) and Johnny Nash
Music (ASCAP).

BEST NEW RECORD
OF THE WEEK:

"NEVER GONNA
LET HIM KNOW"

DEBBIE TAYLOR
(GWP)

By ED OCHS

SOUL SLICES: If you happen to be James Brown, then March
is your month. King Records is celebrating the soul king's reign
with a month of heavy promotion and merchandising, TV dates
and deejay kits. As his “Give It Up Or Turnit A Loose” hit takes
the top spot in r&b. Brown is working his new *“Soul Pride” in-
strumental disk up the charts. A de luxe James Brown album, “Say
It Loud. I'm Black and I'm Proud,” has been readied featuring the
classic title song and other best sellers such as “Lickin® Stick™ and
*Goodbye My Love.”. . . Johnny (Loop the Loop) Thunder has
joined Calla Records, which has also issued a new Sandpebbles
disk, "You Turn Me On™ b-w “The Garden of Eden.” to counter
Cotillion’'s C and the Shells single “You Are the Circus.”. . . The
Hesitations, former Kapp group. have signed with GWP Records.
the Gerald Purcell subsidiary. . . . Albert King's “As the Years Go
Passing By" is becoming the bluesman's biggest record. His LP “King
of the Blues Guitar” is also moving. . . . The late Otis Redding
won Eye Magazine’s Critic's Poll as “King of Soul.”. . . Soul Sauce
would like to sece the Smothers Brothers give exposure to new—
but old—soul stars—Ilike Lightnin’ Hopkins. . . . The Exciters back
on the charts with “You Don't Know What You're Missing,” on
RCA. . . . Also on the rock 'n’ roll rebound: Sonny Til, formerly
of the Orioles, now on RCA Victor. . . . Johnny Nash’s new *“Soul
Folk™ album on Jad features a three-dimensional cover (shades of
the Rolling Stones’ “Satanic Majesty’s Request’” LP), and will con-
tinue to use the 3-D photos on future releases. . . . Jimmy Robins
debuts on Tangerine Records with “Lonely Street” b-w “Once in a
Lifetime.”, . . Stax has released a double-LP set of the label’s hot
product titled “Soul Explosion.” It's the company's first., . . . The
Ad Libs, breaking for chart action with “Giving Up,” play the
Apollo Theater in Harlem Friday (14). the Howard Theater in Wash-
ington on Thursday (20), before leaving for a tour of England on
May 3. ... Sly & the Family Stone set to appear on the “Ed Sulli-
van Show™ March 23. . . . Donald Height has a hot prospect with
his soul version of “Games People Play,” on Jubilee.

* % %

FILETS OF SOUL: Melvin Van Peebles, whose “Brer Soul”
album was the pet pick of Soul Sauce, has registered on the r&b
charts at last. Peebles, an author and movie director (“Story of a
Three-Day Pass™), does not want to make “live” appearances his
fare, but has agreed to perform with his supporting jazz en-
semble at Harvard late in April. . . . Producer Jesse James (“The
Horse™ and “Boogaloo Down Broadway') will produce Bobby New-
ton and Benny & Tina for Mercury. James, who already has done
the Brothers of Love “Yes | Am"™ on Blue Rock, will produce “Do
the Whip It On Me™ for Newton and “This Love Is Real” for
the new soul duo. . . . Gene Stridel’s new Atlantic release, “Eva,”
was produced by Irving Spice. . . . Aretha Franklin is nearing an
agreement that will send the soul queen back to England in Novem-
ber for a mammoth concert at London's Royal Albert Hall. . . .
The Foundations have reached gold for their “Build Me Up.
Buttercup” disk. . . . The Unifics, produced by Guy Draper, appear
at a college convention at the Hotel New Yorker here on Thursday
(20) before touring the metropolitan area at the end of March with
Sly & the Family Stone. . . . Stax/Volt will distribute the Chicago-
based Weis label, whose promising product includes a spoken word
LP featuring NATRA president and WVON deejay, E. Rodney
Jones. The material, “Might Is Right,” was written by two in-
mates of the lllinois State Prison. Other Weis artists include the
Soul Merchants, Maurice Jackson, the Forevers and Betty Jean
Plummer. . . . La Femme, a female r&b group, will debut on
Roulette’s Power Pak label with “This I Swear.” . . . Imperial Rec-
ords will issue four volumes of blues on the Legendary Masters
Series containing material from the Imperial and Aladdin vaults,
much of it never released. . . . Chuck Berry returns to Fillmore
East on April 18-19. . . . The hot Motown team of Asford &

(Continued on page 25)
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Rhythm & Blues

BEST SELLING

This Last

Biltboard Bt
Award

Rhyt

v STAR Performer—LP’s registering greatest proportionate vpward progress this week.

Week Week Title, Artist, Label, No. & Pub.

SOUL ‘69 5 26 26 STONE SOUL 2
Aretha Franklin, Atlantic 8212 (S) Mongo Santamaria, Columbia €S 9780 )
2 2 T1CB 11 27 16 1IN PERSON AT THE WHISKEY A GO GO .15
Diana Ross & the Supremes with the Otis Redding, Atco SD 33-265 ()
Temptations, Motown MS 682 (S)
28 29 HOME COOKIN' 5
3 3 SOULFUL STRUT 11 Jr. Walker & the All Stars, Soul S§ 710 (S)
Young-Holt Unlimited, Brunswick Bt 754144 (S)
29 22 ARETHA IN PARIS 16
4 4 THE ICE MAN COMETH . 10 Aretha Franklin, Atlantic SO 8207 (S)
Jerry Butler, Mercury SR 66198 (5) |
| 30 21 SPECIAL OCCASION 25
5 6 LIVE AT THE COPA 11 Smokey Robinson & the Miracles,
Temptations, Gordy GS 938 (S) Tamla TS 290 (S)
6 5 WHO'S MAKING LOVE = . 8 31 32 SILVER CYCLES i
Johnnie Taylor, Stax STS 2005 (S) Eddie Harris, Atlantic SO 1517 (S)
7 7 FOR ONCE IN MY LIFE 10 32 24 SOULED 15
Stevie Wonder, Tamla TS 290 {(S) Jose2 Feliciano, RCA Victor LSP 4D4S (3)
0 10 DIANA ROSS & SUPREMES & 33 33 THE DYNAMIC CLARENCE CARTER 4
TEMPTATIONS 15 Atlantic SD 8199 (S)
MS 679 (S
s o 34 34 ON TOP 3
9 11 PROMISES PROMISES 12 | Wiilie Mitchell, Hi SHL 32048 (S)
Di Warwick, Scepter SPS 571 ‘
onne Warwic cepter 571 (S) 35 35 CHEAP hTHRJLLhS o 53
10 8 THIS IS MY COUNTRY 18 Big Brother & the Holding Co.,
Impressions, Curtom CRS 8001 () Columbia KCS 9700 (5)
14 THE WORM 12 36 37 BEST‘OF PERCY SLEDGE 2
m Jimmy McGriff, Solid State SS 18045 (S) Atlantic, 5D 8210 (3)
12 9 | HEARD IT THROUGH THE GRAPEVINE 22 | IJ 42 SOUL SHAKE 3
Marvin Gaye, Tamla TS 285 (S) Peggy Scott & Jo Jo Benson
$SS International SSS 1 (S)
13 17 HICKORY HOLLER REVISITED 37
' 38 38 MOTHER NATURE'S SON 2
0. €. Smith, Columbia (No Mono); CS 9680 (S) Ramsey Lewjs, Cadet LPS 281 (S)
14 13 JAMES BROWN LIVE AT THE APOLLO,
YOL 2 28 39 39 IRRESISTIBLE 2
King (No Mono), 1022 ($) , Tammi Terrell, Motown M$S 652 (S)
15 12 LOVE CHILD 15 40 44 POWERHOUSE . . 4
Diana Ross & the Supremes, | Jarz Crusaders, Pacific Jarr ST 20136 (S)
Motown MS 670 (S) l
41 41 MOTOWN WINNERS CIRCLE, VOL. 2 3
16 18 SMOKEY ROBINSON & MIRACLES—LIVE 5 Various Artists, Gordy GS 93655)
Tamia TS 289 (S)
17 19 SOUND OF SEXY SOUL 4 e =
Delphonics, Philly Groove LP 1151 ($) Capitol ST 2957 (S)
18 15 SILK 'N SOUL 11 43 43 BR
Gladys Knight & the Pips, Soul §S 711 (§) E« 55,1 i?tly’b%es, AEM SE 4161 (S) :
— CLOUD NINE 1 44 48 CARAMBA 2
ﬁ Temptations, Gordy GLPS 939 (S) Lee Morgan, Blue Note BST 84289 (S)
Y 23 GREATEST HITS 4 45 36 FELICIANO . 35
Intruders, Gamble SG 5005*(5) Jose Feliciano, RCA Victor LPM 3957 (M),
LSP 3957 (S)
21 20 FOOL ON THE HILL 15 |
) o " 46 47 BEST OF SAM & DAVE 3
Sergio Mendes & Brasil ‘66, A&M 4160 (S) Atiantic, SD 8218 ()
Q 25 IT'S TRUE! IT'S TRUE! 5
- 47 45 NANCY . 1
Bill Cosby, Warner Bros.-7 Arts WS 1770 (S) Nancy Wilson, Caputol ST 108 (5)
ﬁ' 28 MUSICAL MENU 3
: 48 40 SITTIN' IN THE COURT OF LOVE 7
Dells, Cadet 822 () Unifics, Kapp KS 3582 (5)
27 HEY !UDE 2 4 TN
B TR O — o1 cuanee wr o 1
@ 30 UP TIGHT s | €y — THnk 1
Soundtrack, Stax STS 2006 (S) | Lonnie Smith, Blue Note BST 84290 (S]

Billboard SPECIAL SURVEY For Week Emding 3/15/69

hm & Blues
LP’s

Weeks on

Weeks on l This
Chart

Last
Chart Week Week Title, Artist, Label, No. & Pub.

UK Group to Push RGB

LONDON—The Rhythm and
Blues Association of Great Brit-
ain, a newly formed conclave

dedicated to the advancement
of r&b appreciation in England.
has been set up by a group of
disk jockeys. writers and record
compiany executives.

Inspired by .Billboard's pro-
posal for an R&B Hall of Fame,
the Association will e¢lect art-
ists to its hall of fame ecach
November and will also make
annual awards to the best
rhythm and blues records re-
leased in Britain each year.

Founder members of the As-
sociation include: deejays Mike
Raven and Stuart Henry; John

Abbey, editor of Blues and Soul
magazine: Vikki Wickham of
Toast Records: Trevor Church-
il of Bell Records; Beacon
Records promotion man Roger
St. Pierre. and Dave Godin, di-
rector of the Soul City record
shop. Also participating are
r&b authoritics Norman Jop-
ling. Tony Cummings. Dave
McAleer, Clive Richardson,
John Philibert. Charlie Gillett,
Dave Nathan. Robert Black-
more, Gloria Marcantonio, Bob
Peacock and Association secre-
tary Keith Yershon.

Further information can be
obtained by writing the Asso-
ciation at 148 Redbridge Lane
East. Redbridge, Essex.

Soul Sauce

Stax Artists Star
In Memphis’ TV'er

NEW YORK—Stax/ VoIt art-
ists Booker T. and the M.G.’s
and Carla Thomas, with Sam
and Dave, will star in “Gettin’
It All Together,” a one-hour
Metromedia special to honor
The Memphis Sound, produced
by WNEW-TV.

Taping in mid-March for an
April airing on WNEW-TV, the
special will also be beamed in
prime-time slots over WTTG
(Washington, D. C.), KMBC-
TV (Kansas City, Mo.), KTTV
(Los Angeles) and KNEW-TV
(San Francisco)

Musical director for the spe-
cial is Booker T. Jones, who
wrote the theme song “Gettin’
It All Together.” He will per-
form with his band on the pro-
gram. A special tribute to Otis
Redding will feature Sam and
Dave and Carla Thomas.

MARCH 15, 1969, BILLBOARD

GLORIA TOOTE, owner-manager of Town Sound Studios in Englewood,
N. J., launches the ‘’Conscience for Mankind’’' campaign by naming
Calla Records president Nate McCalla in charge of raising Biafra relief
funds in the music industry. Designed to create better understanding
between the races, the program has also attracted, left, Dave Hepburn
of Metromedia and public relations counsel Larry Lowenstein, both
members of the board of directors.

e Continued from page 24

Simpson wrote and produced Gladys Knight & the Pips’

“Didn’t You Know™ single.

new
Motown is reportedly seeking

RIAA-certification for their “I'm Gonna Make You Love Me" by
the Supremes & Temptations. it would be the first time Motown

apphied to the RIAA for gold status.

Gene Dozier of D.C.

Sound in Washington reads Soul Sauce. Do You?

HEAR THE MEMPHIS SOUND IN

Billhoard's
“SPOTLIGHT

MEMPHIY”

March 29

AND

Record Retailer

(UNITED KINGDOM)
, i
April 2
TELL YOUR MESSAGE TO THE WORLD

IN AN AD THAT WILL BESURROUNDED
WITH WHAT’'S HAPPENING TODAY!

IN MEMPHIS, CONTACT

(901) 332-0118
BILLBOARD
4545 BOEINGSHIRE DRIVE
MEMPHIS, TENN.

OR YOUR NEAREST BILLBOARD OFFICE




ROULETTE SR-42023

Also available on 8-frack fape from the Happening |
line — a division of Ethnic Tapes Inc. ROULETTE RECORDS, 17 WEST 60th ST., NEW YORK CITY (212) 757-9830




R-7039 ORDERS BEING TAKEN NOW
ROULETTE RECORDS, 17 WEST 60th ST.
NEW YORK CITY (212) 757-9880



The Billboard Bookshell

now offers 2 new editions...

Something to
Sing About!

MANAGI\NG
TOODAY'S
RAD\O
STATI\ON

BY JAY MOFTER

SOMETHING TO SING ABOUT!

Collected and arranged by Milton Okun, noted musical arranger and instructor.
A unique collection of more than 70 favorite folk songs, complete with words and music,
contributed by America’s top 57 folk singers and groups. Songs range from mountain

MANAGING TODAY'S RADIO STATION

by Jay Hoffer, Station Manager of KRAK, Sacramento, Calif. —one of today's most
knowledgeable station executives.

ballads to gospel . . . from political-protest messages to lighter, whimsical tunes.
Individual artist photos and personal bios accompany each selection and help in making
this a rare composite of current Folk Americana for folk fans and all music buffs.
Maynard Solomon, President of Vanguard Recording Society, writes: “The book sums
up the folk renaissance better than any previous collection, and if widely circulated
could lay the groundwork for a new revival of traditional music.”

De Luxe hard-cover edition. 241 pp. 815 x 11. $8.95 per copy.

Everyone involved with the broadcasting industry will find something of interest in this
new 288-page business manual. A series of informative essays outline the major prin-
ciples evolved by Mr. Hoffer in his wide 20-year broadcasting career. The book is
presented in three detailed sections: Part |—Management Thinking, Part ||—Program-
ming and Part Ill—Sales. Covering every facet of broadcasting this book is ideal read-
ing for broadcasters, media buyers and marketing personnel.

De Luxe hard-cover edition. 288 pp. 514 x 815. $12.95 per copy.

And Billboard recommends several addifional reading musis for the musically minded . . .

THIS BUSINESS OF MUSIC

by attorneys Sidney Shemel and

M. William Krasilovsky

Edited by Paul Ackerman,

Music Editor of Billboard Magazine

A vitally significant new reference vol-
ume designed to authoritatively guide
you through the practical aspects and
legal complexities of the music-record
business. More than 150 pages of ref-
erence appendices alone—including actual
reproductions of company and union
contracts; copyright forms; writer’s
agreements; licenses; applications and
many, many more valuable references.
MHard cover, 420 pp., 62 x 9.

$12.50 per copy.

MORE ABOUT THIS
BUSINESS OF MUSIC

by Sidney Sheme! and
M. William Krasilovsky
Edited by Lee Zhito

A practical guide for four additional
areas of the music industry complex not
treated by °‘THIS BUSINESS OF MUSIC,
Volume 1.’ o Serious Music « Tape Car-
tridge ¢ Boackground Music and Tran-
scription o Production and Sale of Printed
Music » De Luxe Cloth Bound.

160 pp. 6'8 x 9V%.
Edition, $6.95 per copy.

SUCCESSFUL COLLEGE
CONCERTS

by Kenneth Kragen and Kenneth Fritz,
managers of well-known music person-
alities.

A tremendous amount of information and
advice has been synthesized and tele-
scoped to fit within these pages—leaving
only the “brass tacks.”” Here are the
step-by-step procedures involved in
planning and presenting outstanding col-
lege productions. Everything from the
initial stages of selecting an attraction
straight through those hundred-and-one
last-minute details on opening night. A
comprehensive college entertainment
workbook by the managers of the
Smothers Brothers, The Pair Extraordi-
naire and other top performers.

De Luxe hard-cover Edition, 88 pp.

5% x 8, $4.93 per copy.

THE COUNTRY
MUSIC STORY

by Robert Shelton, Folk Music Critic of
The New York Times, and Burt Gold-
blatt, photographer

A Picture History of Country & Western
Music

This root-resesrched, crisply presented
chronicle of country music’s phenomenal
*corn to Cadillacs”’ history is accom-
panied by one of the most fascinating
photo-folios ever assembled . . . includ-
ing many rare hitherto unpublished
prints, As author Shelton puts it,
"Vaudeville never died; it moved to
Nashville.”” Here are 4 decades of coun.
try music’s rich legacy: Its People—Its
Music—Its Recordings.

Over 400 phetographs, De luxe Cloth

Binding. 256 pp. 7% x 10%. $7.30
per copy.

Billboard Bookshelf «+ 2160 Patterson St. * Cincinnati, 0. 45214 Payment Must

Accompany Order

[] Something to Sing About: ____copy(ies) @ $895ea. .......... S Nome
O Managing Today's Radio Station:_______copy(ies) @ $12.95 ea. ... .$
[0 This Business of Music_______copy(ies) @ $12.50 ea. .
(J More About This Bus. of Music:_________copy(ies) @ $6.95 ea. . .. .. $

College or Compony

] Successful College Concerts: copy(ies) @ $4.95 ea. . B S
[J The Country Music py(ies) @ $7.50 ea. ....... - — Ty State. Zip
Total . ... e b S
Applicable Tax (see right)*. . ............... B | . *NOTE: For delivery in —
Add 30¢ per book for postage & handling ............... $ - New York City, add 5% Use Tax. State of Tenn,, add 4/2% Sales Tax,

State of Calif., add 5% Use Tax,
State of Ohio, add 4% Sales Tax.

N, Y, State, outside N.Y.C., add 2% Sales Tax.
State of Mass., add 3% Sales Tax.

8002 TOTAL PAYMENT ENCLOSED. ............... e s
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ORIGINAL CAST

ORIGINAL CAST=Dear World
Columbia 80S 3240 S

That unbéatable “‘Mame*™ 1eam has done |f
again! Composer Jesty Herman and the
delightful Miss Angela Lantbury reunite on
this latest venture, which shouid prove o
teady and healthy sales winner. As one

expects from g Jerry Herman score, the
TS IC ively ang melodic, anc the per
tormance; by the cast are all first-rate

POP

ROBERT GOULET-—
Boih 3Sides Now
Columbia (S 9763 S

n addition 10 '‘30 Days Hath September,
his latest easy-listening hit, Goulet revives
ome recemt hit §f Jugy Collins, Frank
Sinatsza, Mary Hopkin and Engelbert Hump-
eidinck, Equally appealing are Rod McKuen

Catch the Sus,” Bud O8ashiel’s ‘‘Bon
Soir Dame,’”” and Earl Wilson Jr.’s “How
Small We Are How Little We Know.'' Heavy
radio programming ond sales are assured

POP

INCREDIBLE STRING BAND-
The Big Huge. Elektra

EXS 74037 S

Two separate simultaneous LP’s from the
incredible String Band - ‘“The Big Huge
and “‘Wee Tam* mark the duo’s fise from
the underground to pop recagnition, Chants
weaves and incantations spun to eerig
classical instrumental backgrounds are the
distinct property of the Band. 8rilliant
yrics and hypnotic harmonies should bring
the two packages 10 chart prominence and
spotlight their unique folk-sound sound

@ JAZZ
\_/ GARY BURTON QUARTET-
1 Country Roads & Other Places

RCA Victor LSP 4098 (S

Gary Burton, one of the hottest jaz2 proper
ies of the rew year, features his enetgetic
btand of eclecticism in a free-wheeling,
reeling tour of ““Countty Roads aze
style, The young vibist, along with guilarist
Jerry Hont, bass Steve Swallow and drummer
Roy Maynes conjure up musical figments of
ountry blyes, Continental classiciem and
some flambouyant club jazz in  “Green
Mountains,’”” ““Wichita Breakdown’’ and more

-

@ SOURDTRACK

\_) SOUNDTRACK—The Prime of
Miss Jean Brodie

20t Century-Fox S 4207 (S

Rod WcKuen, one of the hcottest multiole
talents around, has written 3 haunting and
ensitive $ilm score that perfectly comple
ments the fragile themes of the movie and
tunciionally evokes its setting in time
ypical of the recurring themes is the
melodic '"Jean,’” heard instrumentally and
vocally by McKXuen, The combination of his
telents a3 composer-performer and the tilm's
rave reviews moke this & must-siock item

GIE YELLOW “PAYGES

i

. .. . BERN .

&y =
N’ YELLOW PAYGES—
volvmne |, Uni 73045 (S

The Yellow Payges, & quartet aof youthfu
and exciting performers, have a bright,
promiging career ahead of them if this
alburms debyt is any ncication, Destined
for much underground airplay, this LP
backed by an unusual promotional ¢am
a2ign, should socon prove a sales winner
Crowd Pleaser,”’ a recent singles release,

s thé Ffocal point hefe, bwt there are
many other impressive numbers
notable
Tis

Especially
an extended ‘“‘I'm o Mon-Mere

pop

LONNIE MACK—Glad I'm in
the Band. Elektra
EKS 74040 (S

&

Lannie Mack combines his distinctive vocal
and lead guitar styles with an  excellent
back-up band and almost all mew matefial
to produce @ record with an excining new
sound which should prove to be an im
mediate wunderground sensation, All cuts
are suitable for progressive rock airplay
with ““Sweat and Tears,”” "'In the Band
and '“She Don't Come Here Anymore’’ being
particularly outstanding

JAZZ

LOU DONALDSON-
Say It Lloud! Blue Note
B8ST B4299 (S

Aithough & special favorite with jezz
eiithusiasts, Donaldson, along with his ex
cellent sidemen, attracts & wider audience,
as his previous Blue Note albums prove
Featuring James Brown’'s "‘Say it Loud I'm
sck and I'm Proud,” and including two
compositions by Donaldson, ‘'Snake Bone'
and '‘Brother Soul,’” this follow-up to ""Mid,
night Creeper”’ should sell at least as wel

.’ﬂ‘

ENGELBERT HUMPERDINCK -
Engelbert. Patrot
PAS 71026 .S

&

Few recording stars can match the dra
matic intensity of Humperdinck's rich bari
fone voice, His latest album s high in
quatity, and Includes his current hit single

‘The Way [t Used to Be™ ond his pre
vious chart single, ‘““les Bicyclettes Oe
Belsize.”” Also outstanding are the swinging

‘Love Can Fly” and '‘Marry Me' and the
double-tracked

Through the Eyes of Love

T Pk et

rop

EARTH OPERA—The Great
Amerscan Eagle Tragedy
Elektra EXS 74038 (S

S

Earth Opera’s long-awaiied secont LP, fea
turing the group’s ‘‘American Eagle Trag
edy”’ titie tune -rock’'s best anti-war song
offers more Pejer Rowan compositions
and his dunky vocal treatments. Sparkling
lyrics and country-tlavored music make
“"Mome 10 You,”” ‘‘Sonctuary From the Law
and “It's Love” samples that will toke
Earth Opers t0 the fop end establish Rowar
o5 3 powerful singer-songwriter

THE WINTER con T

POST CARD

L2

MARY HOPKIN—Post (ard
Apple ST 3351 [§

Here at last s the long-awaited album
debut of Paul McCartney's exciting new
discovery, who became an overnight sen
sation with ‘Those Were fthe Days.’’ She
displays & wunique talent with her highly
ndividual nierpretations. Nilsson’s ‘"‘The
Puppy Song,'* Donovan’s “"Lord of the Reedy
River’” and ““Voyage of the Moon’’ are bet
three, An exceptiona! programming item

2 beautiful re-creation of Ray Noble's “Love
is the Sweetest Thing

@ Ppop
N2’  BROOKLYN BRIDGE—Bucdah
805 5034 ()

They hit the singles chart hard ang fast
with thelr initial smash, ““Worst That Could
Hzappen,” and are currently soaring the Hot
100 with ‘‘Blessed s the Rain,’”” both in-
cluded here for odced sales impact for
this hot pockage, The smooth, emotion
packea graup, led by lJohnny Maestro, also
turtt in exceptional vocal workouts on J)im
Webb’s “Which Way 1o Go,”” and "
""Requiem’’ comes off a blockbusier!
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POP

THE OPEN MIND OF
JOHN D. LOUDERMILK,
RCA Victor LSP a097 (S

&

It’s about time that John D, Loudermilk
received his due credi? as one of the mos?
penetrating songwriiing minds of our geh
eraticn. This LP should bring him a measure
of the fame he deserves. "'Poor Little Prefty
Giel,”” “Brown Girl, ang  “‘More Thon
He'll Hove to Give'" merit progressive rock
play. “Nassav  Town,” with Loudermilk
playing 3 nstryments, is sensational

i‘l’

WINTER CONSORT—
AGM SP 4170 (S

Here's an octet thot tanks high as Fhine
mysigians who are capable of pleying the
gamut of muyssical expressions. From the
classics 1o peasant songs 10 Brazilian ma
rimba, ftheir inferpretations sparkle with
magination,  Winter's sox hora is  coal;

Karl Herreshoff's wversatility is ablaze with
color; Geng Bertoncini’s quitar is subtle

.

JAZZ

&

STANLEY TURRENTINE-
Aiways Something There
Blue Note BST 84298 (S

Turrentine s at his best in this latest
album oauting, and should quickly win the
approval of pop fans, along with his
steady following, The first-rate material,
ncluding ““Hey Jude,” “‘Those Were the
Days”® and a flawless reading of ‘“When |
Look Irto Your Eves,' is enhanced by Thad
jones’ expert arrangements.

COUNTRY

LYNN ANDERSON-—Nith Love,
From Lynn. Chart
CHS 1013 '8

Lynn  Anderson, one of the mosr lovely
voices 1n counliry music, has 4 big hat
going for her in this LP “Flattery Will
Get You Everywhere.” Byt she also does a
tremendous (ob with the well-known “Stand
By Your Man.’' For a change of pace, she
offers the teasjerking ‘“Wave Bye Bye to
the Man.” "All You Add i3 Love’” is aiso
a winner

EE

JIMMY SMITH / WES
MONTGOMERY —Further
Adventures of Jimmy and Wes
VYerve V68766 (S

Jazz greats Jimmy Smith and the late Wes
Montgomery rev up their combined jaz
engines to siretch out some smooth and
swinging jaz2 experiences, With the Oliver
Nelson band, Grady Tate, Richard Davis
and others, the dynamic duo jam through
“Milestones,'”” “King of the Road” and
“Mellow Mood,” featuring Montgomery at
his lyrical best

POP
JIMMY RUFFIN=

u Rufi‘'n Ready. Soul S§ 708 (S

Jimmy Ryffin drives through his second
LP of Motown soul specials, storming
Don°t Let Mim Take Your Love From Me,*”
Gonna Xeep on Tryin®,” and ‘‘Lonely Lonely
Man Am . Deen in the heavy soul bag,

Ruffin bullies, stomps and wails his Motown
soy! messages as he works his way onto the
&b charts and establishes himself a5 a
hot pop property

COUNTRY

SKEETER OAVIS—The Closest
Thing to Love. RCA Victor
LSP 4124 (S

One of the cuts in Miss Davis’ latest LP
reaffirms ner position as & "“Country Girl.*
Her latest country tit, "The C(losest Thing
to Llove,” s included, along with some
other well-pertormed, counliry-oriented songs,
“"Keep Baltimore Beawtiful,’” ““‘Liitie Arrows”
and ‘‘They Don't Make Love Like They
Used To.”” In the pop vein, the pert sang-

stress offters “‘Hold Me Tight,'' ‘‘Angel of
the Morning”” and ‘| Say a Little Prayer.”

-

\_) JIMMY SMIiITH=Plain Talk
Blue Note BST B4296 (S

Previously wnreleased tracks from Jimmy
Smith and his combo make this catalog
cotlection 3s relevant as jazz today when
the musician s Jimmy Smith. Extended
from the jazz organist's “Opea Mouse' LP
on the same label, this album features
trumpefer Blue Mitchell, sexman Jackie Mc»
Lean and Yhe late 1ke Quebec, Quentin
Warren on gquitar and cdrummer Donald
Batley, Starring pre the tifle tunes “Big
Fat Moma’ and ""Time After Time.”’







YOU CAME,

YOU SAW,

YOU CONQUERED

The Ronettes

Featuring the voice of Veronica
Produced by Phil Spector
#1040

LOVE IS ALL | HAVE TO GIVE
The Checkmates

Produced by Phil Spector
#1039

COMING SOON! THE FIRST U.S. RELEASE OF THE CLASSIC NO. 1 ENGLISH ALBUM, RIVER DEEP/MOUNTAIN HIGH BY IKE & TINA TURNER., PRODUCED BY PHIL SPECTOR
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We’re sorry about this, DJ’s.

Believe us, we tried to push
“To Susan On The West Coast Waiting.”

It's a groovy song. Just 3:13 long.
And we expected it to be a big hit.

But due to circumstances beyond
our control, somebody, somewhere,
flipped it over. And flipped.

Now “Atlantis”looks like the big side.
All 4 minutes, 58 seconds of it. (s-10434)

There’s nothing
unpredictable
about this.
Donovan’s
fastest selling
album yet.

On Epic Records

A1)/
and Tapes {zr1cy

*S-track stereo tape cartridge/t4-track stereo tape cartridge/ reel-to-reel stereo tape B EPIC"", Marca Reg. V.M. PRINTED SN U.SA,




ommercials

Jazz Alive, Well & Thriving as
Beat in the Commercials Field

e Continued from page |

Bernbach, McCann - Erickson,
Young & Rubicam, and Wells
Rich Greene. Murtaugh for-
merly performed with such
groups as Tommy Dorsey, Les
and Larry Elgart, while Grant
performed with Billy Butter-
field and Charlie Barnet and re-
corded on sessions with such
names as Hcrbie Mann and
Gerry Mulligan. Herbie Hancock
is getting deeper into produc-
tion of music for commercials
and well-known jazz artist J, J.
Johnson is president of MBA
Music, a leading commercials
music firm,

Performers such as Stan Getz
and Jimmy Smith and Herbie
Mann do quite well in record
sales and live appearances,
mostly because of a following
in the pop field as well as die-
hard jazz fans. And there are
a few hard-core jazz perform-
ers who still do their own thing.

General Exodus
But there has been a general

exodus of jazz performers to
the commercials world, where
many rcap large earnings a
year—estimated to be upward
of $100,000 or more in some
cases—from work as sidemen
in recording scssions for prod-
ucts ranging from soap to cars.

“The commercials field is
very competitive, but lucrative,”
said Chico Hamilton, who is
still involved with records both
as an artist and as a producer
for Solid State Records. Ham-
ilton started his firm about two
and a half years ago.

“At first, it wasn’t too easy
to crack the wall of the com-
mercials world; they didn’t
know if I could be relied upon
to produce. Now they know.”
He said he just finished spots
for Wool Mart, Contac and
Savarin Coffee. The truth is
that his commercials talents
run far aficld from thc world
of jazz, if the particular com-
mercial demands . . . it all de-
pends on the client’s needs.
Sometimes, he uses his own

Score Registers High
With Writer Haskell

By ELIOT TIEGEL

LOS ANGELES—A compos-
er creating music for commer-
cials has to keep uppermost the
idea that his score can have a
psychological effect on the lis-
tener. Original music for an ad
agency, explains Jimmie Haskell,
does have the power to help
sell a product.

“If you write a groovy melody
with a top 40 flavor, kids will
think, ‘hey, that's a groovy sound
so the product has to be groovy,
[OO.' »

It is possible to create a com-
mercial for top 40 stations with
the hardest possible sound imag-
inable with all the lyrics buried
behind the instrumentation ex-
cept for the name of the product
being advertised. In fact, Has-

Gears Spot to Radio’s

CHICAGO—The trend by
manufacturers wanting commer-
cials geared for special radio
formats is helping Johnny Pate
crack what he describes as “the
commercial producing clique”
here. As a record producer of
such r&b acts as the Impres-
sions, B. B. King, Betty Everett
and others, Pate thinks he has
the basic background for pro-
ducing commercials that “sound
very much like the r&b station
airing them.”

Pate, for four years the Mid-
west a&r director for ABC Rec-
ords, insists there has been no
racial discrimination involved in
his inability to get more work
here. “It’s just a closed market,
a clique, with only a certain
number of creative people turn-
ing out the majority of com-
mercials.

“We have begged people to
give us a job and let us show
them what we can do,” he said.
referring to a new firm he and
Jimmy Vanleer have formed.
The company, Audio Creatives,
is a division of John Pate Musi-
cal Productions, with offices
here and in New York.

34

kell speaks of a San Francisco
account executive, Art Twain of
Honig, Cooper & ' Harrington,
who has begun creating com-
mercials like a teen-age record.
For these projects there is no
concern about whether the lyr-
ics are intelligible. “He’s looking
for a selling sound,” Haskell
adds. “If you only register with
the key name of the product
several times, the commercial’s
a success.”

Haskell feels a commercial
must be a sincere effort. If the
spot is aimed at rock stations.
make it fit the rock sound. Has-
kell has been creating commer-
cial music for the past four
years, almost exclusively for

(Continued on page 58)

By EARL PAIGE

“Our big breakthrough came
with a Schlitz beer picnic scene
for the Super Bowl on television.
We also created commercials for
Pillsbury and Camay (all three
through Leo Burnett Co.).”

Pate said his latest efforts have
been a series of radio commer-
cials for Hamms Beer, through
the Campbell-Mithun  agency.
They are being heard on WVON
and WGRT radio stations in this
market. He also created a com-
mercial for Brown Shoe Co.

“The most significant trend
is the realization by manufac-
turers that their radio commer-
cials need to be carefully geared
to the sound of the radio reach-
ing the market target. The com-
mercial should sound very much
like the station.

“In the case of Hamms, for
example, we're using an r&b
sound featuring Emmett Garner,
who was formerly lead singer
of the Trends.

“The real creative problem is
to come up with a sound that
is somehow different. For Pills-
bury we used a combination of
modern jazz and strings. We

band on thc sessions, but often
will add several other musicians.
“But cveryone | usc is strong
on jazz. Jazz players are in de-
mand because of their flexibil-
ity. They can improvise. They
have a strong grasp of music.
Clark Terry, Thad Jones, Ernie
Royal and Marvin Stamp, along
with Richard Davis—they're in
constant demand for commer-
cials recording sessions.”

Not Played Enough

As for jazz record sales,
Hamilton feels that if jazz had
the sponsorship of popular mu-
sic, it would be stronger than
ever. Not having the advantage
of equal air time given to other
music, jazz has suffered, And
what about television? How
many jazz groups have ap-
peared on the Ed Sullivan show?
This is one of America’s great-
est art forms, and he puts it
down by not exposing it.

“The level of jazz is still very
high. But a jazz musician today,
to survive, has to go where the
money is or you become a
ward of the State.”

Hal Grant claims he uses more
jazz musicians than anyone in
the commercials business. He
named such performers as
Grady Tate, Rick Davis, Herb
Hancock, Hubert Laws, Mel
Lewis, Ron Carter, Thad Jones
and Clark Terry. “And, there are
as many or more jazz musi-
cians doing well in the com-
mercials field on the West Coast.
People like Shelly Manne and
Ray Brown. Since jazz doesn’t
pay that well any more, musi-
cians have to support them-
selves.”

He felt that jazzmen prob-
ably received an excellent op-
portunity for expression in the
commercials world. “Your first
obligation is to the commercial
itself—to pick out the one type
of music to give it a new cli-
mate. But next, your obligation
is to elevate the taste of the
listeners. Rather than write
down, we try to give them a
step up.” Jazz musicians help
do this, he indicated.

Sound

used flugelhorns on the Schlitz
commercial and for Camay we

_used an alto flute with very sub-

tle French horn cushion to
achieve a soft, woodwind ef-
fect.”

Pate admitted that the need
to create something unique could
result in a commercial that
would later turn into a possible
hit recording. “If this happens,
it happens, and it’s wonderful.
But I don’t write with this mo-
tive in mind; it's enough to
create a commercial that con-
veys the mood of the product,
fits the station format and
catches the public’s ear to the
point where people start hum-
ming the melody."

While Pate is congnizant that
r&b stations such as WVON and
WGRT have large white audi-
ences, he said his commercials
for r&b outlets are still “def-
initely tailored to their base lis-
tening audience. If people are
listening to a station with a cer-
tain format it is obvious they dig
that particular sound, so the
commercials must follow the es-
tablished format.”

Ad Notes

By CLAUDE HALL
Radio-TV Editor

Jerry Butler, Mercury Records artist, will do a series of Coca-
Cola commercials for television; Billy Davis will produce the spots

for McCann-Erickson.

. . . Joel Grey, represented by Voigts &

Fields, has been signed to do some voice overs for Breck Hair
Spray Mist through Sullivan, Stauffer, Colwell & Bayles. .

Other Voigts & Fields tidbits: Joe Sirola is doing radio spots for
Berlitz through Kurtz, Kambonis, & Symon and just finished 19

spots for Shell through Ogilvy and Mather. .

. . Mary Jo Catlett

has been signed for the Virginia Slims ads for Leo Burnett. . . . New
singing commercials completed this week by vocalist Bonnie Herman
were for Alberto-Culver, Michelob beer, United Air Lines, Hotpoint,

Biz, and Lincoln Continental.

A commercial version of “Finger Poppin’ Party” by the Yellow
Payges, Uni Records group, has been especially prepared by Her-
man Edel Associates for 60, 30, and 20-second TV spots for a
major spring promotion now underway by the Cunningham and
Walsh Agency for the Yellow Pages division of AT&T. A Yellow
Payges Party Pak will be distributed containing everything for a
party, including the record. Edel Associates produced the record,
words and music were written by Horace Ott of the Edel Office.
In addition to producing the record, Cunningham and Walsh is
preparing a 40-minute live presentation which will travel across
the country on a promotional tour. Vivian Warshaw, assistant crea-
tive director of Cunningham and Walsh, and Bill Watson, agency
producer, worked on the project with Edel.

Emil Ascher Inc., world's largest distributor of music, will rep-
resent the library of Ring Music, Frankfort, Germany, in the U. S,

according to president Mort Ascher. .

. . John Mack of Laurie

Productions has signed Roslyn Kind, RCA Records artists, for radio-

TV commercials.

Unger Urges Forum

On Audio

NEW YORK — There’s a
drastic need for a forum In
which to exchange information
about technical advances in the
audio field for the commercials
film production industry, ac-
cording to Bill Unger, president
of Dimension Productions Ltd.,
a leading New York film pro-
duction house and a man who
has been “with it” in sound
since his work with the govern-
ment during World War 1I. A
forum would enable the indus-
try to advance more rapidly in
sound, feels Unger.

“This lack of a forum is a
very real problem,” says Unger.
“We just don't have an ade-
quate technical meeting ground
for audio technical develop-
ment in the film industry today.
With all the organizations you'd
think ‘we would, but all we
have is partial representation
such as in the SMPTE (Society
of Motion Picture and Televi-
sion Engineers). This, however,
is a nominal technical society
for all engineers in film and
television, and they pay little
attention to audio because the
emphasis is on photography.
These people are doing fine
things, but not for the audio
end of the film industry."”

Unger also cites the AES
(Audio Engineering Society) as
a rapidly growing excellent
technical group, but adds that
they cover recorded music for
disk and tape in the main and
publish practically no film in-
formation.

“An excellent example of the
lack of organization in film
audio occurred several years
ago when the FCC was investi-
gating why film commercial
soundtracks were so loud,” Un-
ger said. “It was a long in-
vestigation and when it was
completed they uncovered only
a few obvious reasons. They
missed at least two equally
valid reasons which nearly
everyone in the field knew
about and had tried to rectify.

Progress

But these people’s opinions were
never heard because there was
no society to represent this seg-
ment of the industry.”

Unger, whose audio back-
ground dates back to his post-
graduation days at MIT when
he worked on hush-hush accou-
stical projects for the govern-
ment, has very strong opinions
on the subject.

“In practically every other
industry, people are represented
by a society which acts as a
spokesman, disseminates infor-
mation that benefits the indus-
try and helps it to grow. Of
course, you'll always find those
who make new discoveries and
keep them to themselves for
business advantages. but they
are in a minority. Most of us
know that revealing new dis-
coveries leads to more new dis-
coveries and spurs everyone on
to greater things to the benefit
of all. This is the sad part of
our lack of co-ordination. If
there were an adequate sounding
board for film’s audio techni-
cians, I'm sure many people
would make public their own
ideas and techniques.”

Unger, who has worked with
every top agency and adver-
tiser in the business in TV
commercials, added, “I'm cer-
tain we'd be astounded at the
amount of technical know-how
that's out there waiting to be
heard. It’s almost criminal that
we have no forum through
which to expose it. When and
if the day comes that a strong
society for film audio techni-
cians is organized, the TV
commercial and motion picture
industry will be in for a golden
age of sound.”

Unger, who first gained fame
in New York when he formed
Elliot, Unger, Elliot, a com-
pany with which he was asso-
ciated for nearly two decades,
also adds that if anyone wants
to form a society, Bill Unger's
ready to sign up.
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Radio-TV programming

D.C. to Play Host to Radiomen §

In a Meeting ‘Triple Header’

WASHINGTON — Radio-
men from all over the nation
will converge here starting Fri-
day (21) for three back-to-back
meetings.

Leading off will be concur-
rent conventions of the Na-
tional Association of FM Broad-
casters and the annual college
student organization of the In-
tercollegiate Broadcasting Sys-
tem March 21-23 at the Wash-
ington Hilton Hotel. Then the
grandaddy of them all — the
National Association of Broad-
casters—will hold its 47th an-
nual convention, getting under
way on March 23, just as the
other two meetings end, at the
Shoreham and the Sheraton
Park hotels.

The luncheon speakers of the
NAB this year will be Sen. John
O. Pastore, chairman of the Sen-
ate subgommittee on communi-
cations, Monday; Frank Pace,
chairman of the Board of the
Public Broadcasting Corp., Tues-
day, and FCC chairman Rosel
H. Hyde, Wednesday.

John E. Fetzer, president of
the Fetzer Broadcasting Co. in
Kalamazoo, Mich., and owner
of the Detroit Tigers, has been
chosen to receive the annual
Distinguished Service Award of
the NAB. One of the highlights
of the annual convention will
be an address by Whitney M.
Young Jr., executive director of
the National Urban League,
Monday.

KRUX in New
‘Combo’ Play

PHOENIX—KRUX has re-
vamped its format to combine
what program director B. Mason
Dean calls the Drake concept
with personality. The changes
were introduced with a week of
oldies. Using new jingles from
Pepper, the station will feature
mostly oldies and a limited num-
ber of new records selected by
music director Rich Robbins,

Although Dean said the for-
mat is tight and *“Moves along,”
phone conversations with listen-
ers are being aired. Staff in-
cludes station vice-president Al
McCoy, Fred Kiml, Buddy Scott
from KOMA in Oklahoma City,
Mike Mitchell, Robbins, Dean,
and all-night man Don Daro.

DTV TRV ET TRV A

WXPN-FM BOWS
A PUBLICATION

PHILADELPHIA — WXPN-
FM, stereo station that plays
progressive rock, jazz, folk, and
classical music, has launched a
monthly publication called Lo-
gos. The mimeograph pamphlet,
according to program director
Frank Fitzmaurice, is not meant
to be a listing of all records
played by the station nor reflect
cash sales. “Logos is a compila-
tion of the tastes of our dee-
jays and our listeners in refer-
ence to new releases.” Logos
lists title, artist, and favored
cuts.
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Sessions Set

Charles M, Stone, NAB
vice-president for radio, has set
up a series of outstanding radio
sessions this year. As part of
FM day, Sunday, David H.
Polinger of WTFM-FM in New
York will report on activities of
the NAB-FM Radio Commmit-
tce and Edward D. Allen of
WDOR in Sturgeon Bay, Wis.,
will modcrate an FM format
panel session of Jerry Holley of
WIBW-FM, Topeka, Kan.; Dur-
ward Tucker of WRR-FM,
Dallas; and Jerry Chapman of
WFBM-FM, Indianapolis. Miles
David, president of the Radio
Advertising Bureau, will be
among those discussing FM
sales.

The NAFMB will open with
a speech on the future of FM
by Abe Voron. Among the out-
standing speakers of the con-
vention will be Walter E.
Schwartz, president of ABC
radio network, speaking on Fri-
day. Most of the secssions Sat-
urday will be devoted to sales
with such authorities as George
Kravis of KRAV, Tulsa; Bob
Galen, research director of
Blair Radio, New York; and
Jerry Michaels of WDVR-FM,
Philadelphia; Ellis of WSB-FM,
Atlanta, and John Scheuer Jr.
of Triangle, speaking.

William Mecks of PAMS,
Dallas, and Alan Shaw of
ABC-FM special projects, will
be among those speaking in re-
gards to programming.

650 Delegates

More than 650 college radio
delegates are expected for the
annual IBS convention. Accord-
ing to Tom McCloud of the
organization, the dinner speaker
will be John W, Macy, presi-
dent of the corporation for pub-
lic broadcasting. Exhibits in the
music record company area are
being handled by Paul Brown
of Paul Brown Enterprises.
Several radio and record people
will speak.

PROGRAM REVIEW

KTUF RADIO STATION in Phoenix welcomes Capitol Records artist
Wanda Jackson on opening night at Mr. Lucky’s nightclub. From
left, Bob Sikora, owner of Mr. Lucky's; Joe Thompson, vice-president
of KTUF; Wanda Jackson; Mrs. Larry Maham; Wendell Goodman,
Wanda’'s husband and manager, and rodeo star Larry Maham.

Jacobs’ Brainchild a Swinger

LOS ANGELES—Plans were
being discussed last week for
syndication of what has to be
the best musical documentary
ever produced. The 48-hour
packaged program, consisting of
149 reels of tape, was first ex-
posed on KHJ here two weeks
ago, achieving an astronomical
rating of 26 per cent in a spe-

cial Hooper ordered by the Top
40 station (normally, the ratings
run about 15-18 per cent in
this same period by the No. |
rated station).

The show is the brainchild of
Ron Jacobs, program director
of KHJ. Pete Johnson, pop mu-
sic critic of the Los Angeles
Times, spent four months writ-

Study the Key to Success: Smith

SEATTLE — The only way
to maintain a successful radio
station is through constant re-
evaluation, believes Lester Smith,
executive/director of Seattle,
Portland, and Spokane Radio,
which includes KJR, Seattle, and
KCKN, Kansas City.

. “After the ratings go down,
it's generally too late. One of
the greatest problems of our in-
dustry is complacency. For ex-
ample, through copying and a
lack of creative people in the
industry, many formats i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>