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For Top Blue Chip Cos.

NEW YORK — Many of the
nation’s blue chip firms af-
filiated, either directly or indi-

corporations are just two of the
organizations—the complete list
to date appears clsewhere in this
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g the Medium as Cos.

Get Electronic Message

By MIKE GROSS

rectly with the tape industry, will issue — which have key per- NEW YORK — The Moog  market in the past few weeks  Dohph, musical engineer on the
attend Billboard’s Third Annual  sonnel registered. has become the pop music in-  and more companies are expect- Moog; Alan Foust, arranger,
Tape Cartridge Forum scheduled The roster of chairmen,  dustry’s new fair-haired boy. A ed to get on the band wagon.  and Kenny Axher, keyboard op-

Aug. 3-6 at the Mark Hopkins
Hotel in San Francisco.
The giant DuPont and Ampex

speakers and other participants
reads like a virtual “Who's Who”
(Continued on page 8)

Ralph Gleason, Kenton to Speak

NEW YORK — Stan Kenton, noted bandleader and head of
the National Committee for Performing Arts, will speak on *“Pro-
tecting the Performers’ Rights on Tape™ at the 21st session of the
conference. He and columnist/critic Ralph Gleason are the two
most recent additions to the star-studded array of speakers.

Singles Swinging: Karol

By PAUL ACKERMAN

NEW YORK — Ben Karol,
partner in the King Karol retail
record operation here, believes
that many retailers should come
to the realization that there is

Ops High on
Stereo 45's

By EARL PAIGE
CHICAGO—Statistics show
48 per cent of the nation's esti-
mated 500,000 jukeboxes are
equipped to play stereo singles,
and thus represent not only an
important medium of exposure
for the record industry, but a
medium that also furnishes su-
perior reproduction. Jukebox
operators - and one-stops sur-
veyed last week report an in-
creasing number of record man-
ufacturcrs are now producing
stereo 45's, most expect the
trend to stereo singles to con-
tinue, and universally, jukebox
operators welcome dual chan-

nel material.

Jukebox operators generally
foresec no problems in putting
stereo singles on their machines,
pointing out that stereo equip-
ment has become well estab-
lished since it was first made
available years ago. Several op-
crators did report complaints
about a shortage of the stereo
records for their jukeboxes, but
agreed that the trend will prob-
ably be toward more and more
stereo  single releases. *“The

(Continued on page 43)

a good business for them in
singles and a good margin of
profit, and that they should re-
examine their attitude toward
singles.

Karol explained that one of
the chief factors affecting the
singles business is the growing
complexity of the industry, par-
ticularly the advent of such re-
cent developments as tape. He
said, “It is difficult to pay proper
attention to every facet of so

(Continued on page 4)

flurry of pop albums using the
Moog, an electronic sythesizer
that can reproduce any existing
sound, have been hitting the

Boost in Disk
Play on BB(?

By BRIAN MULLIGAN

LONDON — The British
Broadcasting Company’s plans
to ask for an increase of record
airplay time from 70 hours a
week to 152 hours on all four
channels.

But achieving the minimum
considered essential for clearer
separation of Radios 1 and 2
will not be easy especially in
view of the current mood of the
Musicians’ Union.

Negotiations will be between
the BBC and Phonographic Per-
formance, Ltd., on behalf of the

(Continued on page 58)

Capitol has announced that during the month of August The
Lettermen will be featured as Artist of the Month. In August,
thelr new album “Hurt So Bad” (ST-269) will be released.
Titled after their current hit single (2482), it is sure to be

another Lettermen hit.

(Advertisement)

The Moog, a computerized in-
strument, was created by Rob-
crt Moog.

In the offing is a pop album
from Columbia which started it
all last year with “Switched-On
Bach,” a Masterworks entry
which has passed the 300,000
sales mark and hit both the clas-
sical and pop LP best-selling
charts. Columbia’s pop LP has
the working title of “Switched-
On Rock™ and is being put to-
gether for Columbia by Norman

erator. John McClure, director
of Columbia Masterworks, is
executive producer.

According to Russ Bernard,
assistant to Bill Farr, Colum-
bia’s marketing vice-president,
the pop Moog album will be
used as a vehicle for legitimizing
electronic music. Heretofore, he
pointed out, only the sophisticat-
ed and/or avant-garde consum-
er was receptive to electronic
music but since the release and

(Continued on page 8)

Disks Hitch to Moonwagon

NEW YORK — The Apollo
11 moonshot is being captured
on records in documentary and
pop song form. Already re-
ported in Billboard were plans
for documentary disks from
Time-Life and the Columbia
Record Club, and now in the
works are packages from Capi-
tol, Bell, Buddah and Intrepid.
And in England, Philips will re-
lease a documentary EP of the
moon landing in a 12-page fold

Studio for Harlem
In Works; Seeks $$

By RADCLIFFE JOE

NEW YORK—A new recording studio, aimed
at creating better opportunities for black people
in the recording and entertainment business, may
soon be established in Harlem if present Kkinks
can be ironed out.

Astral Sound Studios Inc., the brainchild of
Bunny Joncs, is in immediate need of financial
support if plans to get it off its launching pad
this year are to be followed through.

Construction costs of the venture are estimated
at $250,000 and, according to Miss Jones, a bank
here is willing to underwrite the venture, with
additional support in the form of loan repayment
security to as much as 90 per cent coming from
the Small Business Administration, if Astral can
raise between 10 an 15 per cent of the initial
costs through private investments.

Miss Jones, who has been in the record ficld
for four years, fecls that this stipulation can be
casily met if the larger established record firms

(Continued on page 70)

out sleeve with photographs of
the landing and the three astro-
nauts. The Philips package will
be sold exclusively through the
British national Sunday news-
paper, The News of the World,
which has a circulation of 6
million.

The Philips record, called
“Man on the Moon,” will have
a playing time of 15 minutes

(Continued on page 8)

Monitoring
Test OK'd

By MILDRED HALL

WASHINGTON — FCC ap-
proval of an experiment in cod-
ing identification into TV video-
tape programs and commercials,
for monitoring times shown, may
help break ground for future
monitoring of record airplay,
via coded recordings.

The Federal Communications
Commission has given permis-
sion to International Digisonics
Corp. (IDC) to carry on a
limited, temporary experiment
in coding and monitoring com-
mercials on TV stations in Los
Angeles, Chicago, and New
York, without charge to adver-
tisers during the test.

The system encodes the tape
so the code pattern appears only
on the edges of the home set
screen not visible to the viewer.
The code ID would be picked

(Continued on page 28)
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Thisis
The Friends of Distinction’s
second single:
“Let Yourself GO”

c/w “Going in Circles” #74-0204

Need we say more?

This is The Friends’ hard-selling hit album.
It contains “Grazing in the Grass,’
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Lionel Establishes
Entertainment Arm

NEW YORK — A néw mu-
sic-record-type complex, to be
known as Lionel Entertainment,
Inc., has been formed by Ronald
D. Saypool, president and chief
executive officer of the Lionel
Corp. The new wing will be
headed by Clive Fox as vice-
president. The entertainment di-
vision will operate on both
Coasts. Fox will head the West
Coast operation in Los Angeles;
Frank Mancini will headquarter
in New York.

The formation of Lionel En-
tertainment marks the further
diversification of the 69-year-
old industrial firm. Lionel owns
companies in such ficlds as elec-
tronic components, electric mo-
tors and motor controls, hydrau-
lic flight control systems, auto-
matic self-service car wash man-
ufacturing and is currently in the

Weiss & Lewis
Form Mgt., Pub.
& Record Co.

NEW YORK — Gene Weiss
and Mort Lewis have formed a
partnership deal for the opera-
tion of Marble Arch, Inc. The
new firm will be involved in per-
sonal management, music pub-
lishing and record production.

Marble Arch will work in-
dependently of Lewis’ own oper-
atign with Simon & Garfunkel,
Blood, Sweat & Tears, and the
Brothers Four.

First group in the Marble
Arch fold is the Glass Prism,
who will debut on records this
week through a production deal
made with RCA Records. The
Glass Prism will be launched
via single, a coupling of Edgar
Allan Poe’s “The Raven™ and
“Eldorado.” An album, titled
“Poe Through the Glass Prism,”
will be released Aug. 1. The
recordings by the group, a quar-
tet from the Scranton-Wilkes-
Barre arca, were produced by
Weiss. Concert tours are being
lined up and RCA is mapping
an extensive promotion cam-
paign for the single and album.

Weiss, who had been with
Columbia Records in various
capacities, will be picking up
talent for Marble Arch on a
selective basis. He'll also oper-
ate the publishing firm, Lew-
gene Music (BMI). The new
firm will be based at 114 East
55th Street.

40 Golden Hits
In Merc. Project

CHICAGO—Mercury Record
Corp. is featuring 40 golden hits
LP’s from its family of labels
in its current “Gold Rush” pro-
gram, which is scheduled to run
through Thursday (31.)

The program, which offers an
extra 7.7 per cent price dis-
count to the dealer, includes
such artists as the Four Seasons,
Dusty Springfield, Jerry Butler,
Lesley Gore, the Smothers Broth-
ers, Roger Miller, Jerry Lee
Lewis and the Platters. Supple-
menting the program are cover
books and direct mail pieces to
retailers carrying out the “Gold
Rush” concept with half tones
of all 40 albums.
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process of entering the leisure
retailing field.

Lionel Entertainment will be
deeply involved in every phase
of the music business, from the
development of raw talent to
finished product. This will in-
clude publishing, management
record production and, eventu-
ally, its own record label.

Clive Fox comes to Lionel
from MGM, where he was head
of the record label’s West Coast
office. Mancini was at MCA,
where he was talent and promo-
tiori co-ordinator for the Decca
wing of the company. Fox indi-
cated that Lione! Entertainment
is interested in both the acquisi-
tion and development of talent
and resources.

Farrell Forms
Coast Office

LOS ANGELES — Wes Far-
rell, president of the Wes Farrell
Organization, is setting up a
West Coast office here under
vice-president  Jules  Chester,
who will be in charge of West
Coast operations for the pub-
lishing and record production
firm,

Chester, who has been as-
sociated with Eddie Fisher's
business and professional activi-
ties for three years, previously
had his own personal manage-
ment firm. He first entered the
music field in 1948, when he
joined Mellin Music. During his
15 years with the company he
rose to general manager before
leaving to join the Lester Shurr
talent agency.

GRT, Pye Label
Is Named Janus

NEW YORK — Janus Rec-
ords will be the name of the
new U. S. record label formed
as a joint subsidiary of the GRT
Corp. and Pye Records. Marvin
Schlachter will be president of
the new label.

Janus will operate as an in-
dependent labe! and Schlachter
will be signing artists and pro-
ducers to the new company as
well as purchasing masters. The
available product from the Pye
Records catalog will be released
on Janus in this country.

GRT will have exclusive tape
rights to all Janus product and
Oye will have British disk rights
to all product originated in the
U. S. First product on Janus

New LP’s at Sales Meet Mark Hi
& London Distrib Tie's 10th Yr.

MEMPHIS — Hi Records
and London Records celebrated
the 10th anniversary of its dis-
tribution tie with the introduc-
tion of new LP’s by both labels
at a sales convention here July
17-19. Hi, the Memphis-based
label, unveiled seven new la-
bels, the largest release in its
history, while London and the
London Group brought forth 19
albums.

With more than 150 distribu-
tor executives and personnel,
along with a host of London
home office toppers from New
York in attendance, Hi focused
its release on “The Greatest
Hits From Memphis,” with se-

Labels Ponder

MOA /NARM
Exhibit Dates

By EARL PAIGE

CHICAGO — Two national
conventions on the same dates,
one involving rack jobbers in
Dallas, and the other, the na-
tion’s jukebox operators here, is
posing a problem for record
label exhibitors. Mort Hoffman
of Epic, for example, plans to
spend a day and a half at both
places; Decca will have its local
distributor herec handle an ex-
hibit, MGM and Monument
have both contracted for space
here and many labels are supply-
ing talent for the annual Music
Operators of America (MOA)
Sept. 5-7 event coinciding with
the National Association of
Record Merchandisers (NARM)
meeting.

Commenting on the conflict
with the NARM tape cartridge-
oriented gathering, MOA execu-
tive vice-president Fred Granger
said, “The problem is unfortu-
nate for both associations and
if there werc any way within
our power to accommodate
NARM we would. Unfortu-
nately, we were locked in for
the Sept. 5-7 dates as much as
a year ago.

“I will personally do every-
thing possible to help the labels
set up exhibits at MOA and
will work with their representa-
tives and distributors right here
in Chicago. We expect a bigger

(Continued on page 43)
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lected cuts by the Bill Black
Combo, Willie Mitchell, Ace
Cannon and Jumpin® Gene Sim-
mons. Also featured in the Hi
release were additional product
by Cannon, Mitchell and the
Bill Black Combo. In addition,
Hi brought out sets by three
new artists, Ann Peebles, Al
Green and Don Bryant. All
these Hi artists, with the obvious
exception of the late Bill Black,
appeared in a show following
the opening-night reception and
banquet in the Rivermont Hotel
here.

The London and London
Group product, introduced dur-
ing a special Saturday (19)
morning session, offered a rep-
resentation of all catalog cate-
gories, including classical, phase
4 stereo and pop. (The classical
release is covered in the Classi-
cal Section.)

Among those featured in the
pop category were 10 Years
After, Savoy Brown and John
Mayall. Three new artists were
also in the pop bag. O 'Deram
were Johnny Almond and J. J.
Worthington, and on the Sire
label was Martha Velez. Sire,
distributed by London, has also
packaged sets with “Champion”
Jack Dupree and Mickey Baker.
Also featured on Deram is saxo-
phonist John Surman, while the
French composer-singer Gilbert
Becaud is spotlighted in a Lon-
don set.

In the phase 4 line-up are
Werner Muller and his orches-
tra, Stanley Black, Camarata
conducting the Kingsway Sym-
phony, and Bernard Hermann.

A host of merchandising and
promotional materials are a part
of the special sales drive which
will be in force for the balance
aof the summer.

Cap. to Handle KEF—
New Group on Single

NEW YORK — Elliot Chip-
rut’s recently formed KEF Rec-
ords has tied up with Capitol
Records for worldwide distribu-
tion. The initial singles will serve
to introduce several of KEF’s
exclusive recording artists. The
first of these, slated for release
Aug. 4, is a single by the Morn-

New Push on ‘66
Youngbloods LP

NEW YORK — RCA Rec-
ords is setting up another push
for the Youngbloods® first al-
bum for the company which was
originally released in December
1966. Because of the current
play on the Youngbloods® single
*“Get Together,” which is in-
cluded in their first LP, tiiled
“The Youngbloods,” RCA is re-
designing the cover and getting
the LP back into market.

Not only has the success of
the single spurred sales for “The
Youngbloods” album, but also
for their latest “Elephant Moun-
tain,” as well, riding high on the
best-selling charts. The “Get

Together” single was originally
released in July 1967.

ingstar, a female pop-rock trio,
with a song by Louise Messina,
“Wonderful Day.” The flip side
is a song by Chiprut, “Out There
Somewhere (Someone Waits for
Me).”

KEF has prepared LP's to
support all the artists on its
roster. They presently include
Gene Stabile, a pop-oriented
country artist who will make
his debut with a song of his
own (“Whatever Happened to)
Those Good Old Cowboy
Shows”; the Jason Garfield, a
pop-rock group; the Chelsea
Boys, a six-man hard-rock
group; Bob Corey, a pop writer-
singer, Max A. Million, a writer-
singer, and Chiprut himself,
making his singing debut.

The same pattern will hold
true for each artist or group’s
record releases; singles, followed
by albums in support. Chiprut
has spent that past eight months
commissioning, accumulating
and assigning material and per-
sonally producing each of his
artist’s recording sessions.

Chiprut is president of JEF
Productions and its subsidiaries,
KEF Records, KEF Manage-
ment and KEF Music (ASCAP).
The deal with Chiprut is among
the first signed by Sal lannucci,
who recently took over as presi-
dent of Capitol Records.

New York, N. Y. 10036, Subscription rate: annual rate,
and af additional mailing offices. Current and back copies
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will be released within the next
three to four weeks.

“Janus will be an all-around
label, covering all types of mu-
sic from pop and r&b to clas-
sical and easy listening,”
Schlachter said. “We will also
establish a budget line, and we
anticipate a schedule of releases
in excess of 100 singles and 50
albums per year.”

Schlachter, who had been ex-
ecutive vice-president and one
of the principals of Scepter Rec-
ords for the last nine years, is
currently assembling a staff for
the New York hcadquarters of
Janus. He can be reached tem-
porarily at NA 8-5394,

Until the formation of Janus,
Pye Records was the last re-
maining major British record
company without its own outlet
in the U. S. GRT now becomes
the first American tape company
to acquire a major British cata-
log on an exclusive basis.

U. K. May Cut
Fee on Games

By MIKE HENNESSEY

LONDON-—Following repre-
sentations from the Amusement
Caterers’ Association (ACA), the
British government has agreed
to reduce the proposed license
duty on penny amusement ma-
chines in scasonal locations,

The original government plan
was to put an annual duty of 12
pounds 10 shillings (330) on the
first machine and a duty of 75
pounds ($180) on each other
machine. Alternatively seasonal
operators could obtain a six-
month license costing six pounds
17 shillings ($16.53) for the first
machine and 41 pounds 6 shill-
ings ($99) for each other ma-
chine.

Now, however, operators will
be able to take out a license for
eight months—March 1 to Oct.
31—at a flat cost of 15 pounds
($36) per machine, provided

(Continued on page 43)

RCA Outlets in
Detroit, Atlanta

NEW YORK—RCA Records
has set new distribution arrange-
ments for Detroit and Atlanta.
Arc Distributing Co. will handle
RCA’s record line in Detroit
and Sam Wallace's Stereo South
will become the label’s Atlanta-
based distributor.

RCA Distributing Corp., Tay-
lor, Mich., will continue to be
a distributor for RCA Consumer
Electronics Products in the De-
troit marketing arca, and RCA
Distributing Corp. will continue
to handle the electronics prod-
uct in the Atlanta area.

Qi

YOUNG TEAMS
WITH GROUP

LOS ANGELES-——Neil Young
has joined the recently formed
vocal team of Crosby, Stills and
Nash. Young, who was with the
Buffalo Springfield with Stills,
is signed to Reprise as a solo
performer. He will record with
the group on Atlantic Records
and plans joining the group
later this month on its first
national concert tour.
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Hanna-Barbera, TEC Series

LOS ANGELES — Hanna-
Barbera is joining with Trans-
continental Entertainment Corp.
(TEC) to form a group for the
upcoming animated series, “The
Catanooga Cats,” debuting on

tion. It's the second music-TV
affiliation for Hanna-Barbera,
which earlier had teamed with
Decca Records to introduce the
Banana Splits, a rock group.
The Cattanooga Cats, a folk-

ABC-TV (Saturday mornings) in
September.

Patterned after the Archies,
The Hardy Boys, the Mon-
kees and the Phynx, the Hanna-
Barbera-TEC effort will include
both singles and LP distribu-

rock group, will introduce 34
original teen-oriented tunes (two
tunes in each hour segment)
created by Mike Curb’s TEC.
Transcontinental plans to dis-
tribute several albums, the first
in September, and about three

RESIDENTS PUT NO STOCK
INWOODSTOCK; ASK CURB

WALLKILL, N. Y.—The fate of the planned three-day Wood-
stock Pop Festival is in doubt after the zoning board of appeals here
rejected permit applications for the festival on Tuesday (15). The
board responded to a petition from 200 local residents, who feared
disruption of town life.

John Roberts, president of Woodstock Ventures, however, in-
sisted the event would go on as scheduled Aug. 15-17. Among the
artists scheduled to perform are Jimi Hendrix, Joan Baez, Canned
Heat, Arlo Guthrie, Creedence Clearwater Revival, Ravi Shankar,
Tim Hardin, Jefferson Airplane, the Who, Grateful Dead, the Band,
Johnny Winter, the Incredible String Band and Richie Havens.

Roberts said, “We have instructed legal counsel in New York
City and Wallkill to institute damage proceedings and to provide
relief from this offense.” Roberts explained that 200,000 people were
expected for the festival with close to $300,000 collected to date
for tickets. The total cost to stage the event is about $750,000,
including $450,000 in performing contracts.

Sales of 45’s Vary Widely;
Radio Play Helping ‘Oldies’

By BRUCE CORY

CHICAGO — Singles sales
here vary widely in reports from
both racked outlets and retailers
that buy independently, accord-
ing to a survey last week. Most
stores reported sales were ap-
proximately equal to figures
from a year ago, indicating no
increase. Some reported as much
as a 20 per cent decline, blam-
ing short play lists and inaccu-
rate radio survey charts. Other
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TOM JONES HAS
A HOT FOURTH

NEW YORK — Tom Jonecs
has gained his fourth album
gold record in as many weeks as
the RIAA certified his “Tom
Jones Live (at the Talk of the
Town)” on Parrot for more
than $1 million in sales. The
LP was issued about 18 months
ago. Previously certified were
“Fever Zone,” “Help Yourself,”
and the current “This Is Tom
Jones.” Parrot is distributed by
London.

retailers reported increased sales
as high as 30 per cent, and sev-
eral said radio exposure of more
standards has helped the sale of
“oldie™ singles.

“There are quite a few good
hit singles now and hits are
what make this business,” said
Vic Faraci, Musical Isle, a large
rack jobber. Ed Yalowitz, All
Tapes, another rack wholesaler,
reported singles sales were 30
per cent ahead of 1968. But
Fred Sipiora, Singer One-Stop,
said sales had been down for the
past six to eight weeks, and Dale
Shaddrack, Alexanders’ Record
Shop, reported sales of singles

(Continued on page 50)

4 Disk Cos.
Added to RIAA

NEW YORK — The Record
Industry Association of Ameri-
ca (RIAA) has added four rec-
ord company members. They
are: Avco Embassy Records,
Certron Corp., Joseph Renzetti
Productions and Shelby Single-
ton Productions.

Singles Swinging: Karol

® Continued from page |

complex an industry and be-
cause of the complexity, singles
have been neglected.”

“Our singles business is way
up,” he said, “and we find that
more pcople than ever are look-
ing for pop singles. We sell
them for 89 cents and find no
consumer resistance to this
price.”

Karol added that there is a
“tremendous™ singles business
for dealers who stock them. *I
sell as many as 50 a week on
such items as Tom Jones’ ‘Deli-
lah,” * he said, “and as for old
standards, you can sell them
for years if you carry them.”

The Karol operation includes
two retail outlets and a one-

4

stop. Karol said that the inven-
tory of the stores varies, but
that they carry a stock of 1,000
singles generally. “The field is
so important to us that one of
our key employees is assigned
to handle nothing but singles,”
he said, “We do this because
we get call after call for singles.”

Karol added that many dis-
tributors have tended to be-
come lackadaisacal about sin-
gles. He pointed out that a dis-
tributor could sell 100 a week
on as many items, and that this
would prove worthwhile to the
distributor even if the sales were
made up amounts of five and
10 per item to a store.

*“Assuredly,” Karol concluded,
“singles are not dead. It is still
a good business for us and it
can be for many others.”

singles. The singles will be re-
leased prior to the show’s ABC-
TV opening in September.

TEC’s own label and its dis-
tribution arm, Forward Records,
will release all the products from
the Cattanooga Cats.

The group, put together by
Curb and Ed Rosen, Hanna-
Barbera vice - president,  will
make personal appearances, give
concerts and tour in conjunc-
tion with the new TV show,
said Barbera.

Pub Rights

Publishing rights will be split
with Mike Curb Music and
Hanna-Barbera’s Anihanbar Mu-

'sic. Tape rights to all material

by the Cattanooga Cats will go
to TEC.

In the Decca - Hanna - Bar -
bera arrangement with the Ba-
nana Splits, the NBC-TV Satur-
day daytimer enters its second
year in September, with two
singles and an LP, “We're the
Banana Splits,” already released.
A new single, “Long Live Love,”
will be on Friday (1) to tie in
with an NBC special, “The Ba-
nana Splits and Friends.”

The group will sing 22 orig-
inal tunes during the new sea-
son, with Jack Schew and Dave
Mook of Schroeder Music put-
ting the music package together.

Decca is offering a Banana
Splits promotion contest this
month with Sears, Montgomery
Wards and White Front stores.
In a premium arrangement, Kel-
logg’s is offering two singles
on the Banana Splits for 50
cents.

The trend in TV and film-
berthed groups for the record
market begin with RCA and the
Monkees, RCA and Filmation
with the Archies and the Hardy
Boys, and Warner Bros.-Seven
Arts Records and independent

* producers George Foster and

Bob Booker with the Phynx.

Roper Issues 23
LP’s for Dancing

NEW YORK—Roper Records
has issued 23 instrumental al-
bums, mostly designed for danc-
ing. Two albums of the Dancing
Strings, however, are geared for
listening. The orchestra consists
of 40 or more strings with ap-
propriate rhythm section where
required.

Also featured in the release
is the Dancing Brass with 20-
26 brass musicians plus rhythm,
and the Latin All-Stars featur-
ing 20-24 Latin musicians plus
rhythm. Roper also has issued
81 singles including waltzes,
tangos, rumbas, bossa novas,
merangues, mambos, fox trots,
peabodies, paso doubles, sambas,
quicksteps and swing numbers.
Roper Records is located at 43-48
48th Street, Long Island City.

BOOGIE WOOGIE
SINGLE IS CUT

LOS ANGELES—A number
of producers here are looking to
the old boogie woogie rhythm.

While several free-lance pro-
ducers have been going into the
studio to cut the famous piano
rhythm of the 1930s, Blue
Thumb has rushed through a
session featuring guitarist Earl
Hooker and lke Turner. The
single, “Boogie, Don't Blot” will
precede the guitarist’s debut LP,
“Sweet Black Angel,” for the
company.

Blue Thumb has approached
the Arthur Murray dance studios
to obtain steps to the boogie
woogie. Plans are to print in-
structions on the single’s sleeve.

www americanradiohistorv com

Executive Turntable

George Furness named manager of tape sales, Atlantic Rec-
ords. He will work with Dave Glew, Atlantic’s
new album sales and merchandising manager,
reporting to Nesuhi Ertegun, Atlantic vice-
president. Furness has been with the company
for the past five years, starting as Jerry Wexler’s
assistant. He opened Atlantic’s West Coast of-
fice in 1966. Aaron W. Levy, former drector of
marketing operations, Decca Records, named
controller, Atlantic Records. Before Decca,
Levy was with Kapp Records as controller and
assistant treasurer. He joined the record business
as controller of Scepter Records in 1963. . . .
Lou Simon has been appointed product manager,
Smash/Fontana, but will continue to head
Philips and Limelight in that capacity in a move
by Mercury Record Corp. to consolidate its
product manager staff. The move follows one
that put John Sippel, Mercury product manager, LEVY

in charge of Peachtree and Blue Rock. Sheldon Tirk, former
Smash/Fontana product manager, has left to become general
manager, Midwest Ltd. Distributing, Cleveland, a distributor/
rack firm which Irwin Steinberg, Mercury corporate vice-presi-
dent, said may become a Mercury distributor. Simon and Sippel
will continue to work with promotion directors John Doumanian
(Philips); Bob Scherl (Smash/Fontana); Tom Parent (Mercury);
Boo Frazier (Blue Rock), and Rory Bourke (national county pro-
motion drector).

FURNESS

* Kk *

Bob Morgan named a&r producer for Command/Probe
Records. Recently, Morgan was active as in-
dependent producer and was involved in the
formation of Hawaii’s first record production
center. His previous appointments include head
of a&r for MGM/Verve, Epic and Okeh. He
joins Command/Probe’s other a&r producer,
Dick Weissman. . . . Stewart Love appointed art-

i ist relations manager in New York for Warner
MORGAN  Bros.-Seven Arts. He was formerly the label’s
New York promotion manager. . . . Allan Rinde
has joined CBS as manager, press and public
information, Epic Records. Rinde was previous-
ly with Cash Box and Morton D. Wax Associates.
. . . Richard Klinger appointed professional man-
ager of April Blackwood’s West Coast office. He
will also head the West Coast office of the firm’s
affiliated production company, Daylight Produc-
tions Inc. He was greviously director of business

- a

RINDE

airs, West Coast, for CBS, and also worked
in TV production, including the ABC series

“Hootenanny.” . . . Jim Riggins and John
Knodle join Tower Records’ field promotion
staff. Riggins covers the South, Knodle the Mid-
. west. . . . Gene Brewer named national sales and

promotion manager for Superscope’s recording
division. He has worked for Columbia and Capi-
tol. . . . Douglas Neal named national public

KLINGER
relations counsel for the National Committee for the Recording
Arts, with offices in Los Angeles. Neal will work with Stan
Kenton, organization chairman.

* * %
Lynn Barkley appointed assistant manager of the Wes

Farrell Organization. Barkley was previously
manager and music director of New York dis-
cotheque Arthur and a director of the Arthur
franchise operation. Following this, he bccame
consultant and co-ordination manager for | -—
Spectrum Ltd., a New York franchise corpora-
tion. . . . Dan Schneider named co-ordinator of %
national promotion at Paramount Records. Suc- ™
ceeding Schneider as the label’s promotion man
in Chicago is Andy Janis, formerly with Mercury. Bob Wardlow,
Paramount promotion man in Atlanta, was named national pro-
motion director, headquartering in Nashville. John Mitchell
succeeds Wardlow in Atlanta. . . . Capitol appointments include
John Schmitz as merchandizing department project manager,
Varley Smith promoted to merchandising' project manager, Clair
Brush joins as copywriter, Vig Briggs, formerly guitarist with the
Animals group, named producer, Don Doughty to national prod-
uct sales co-ordinator.
Clair Brush joins as copywriter, Vig Briggs, formerly guitarist
with the Animals group, named producer, Don Doughty to na-
tional product sales co-ordinator.

* * *

Louis P. Dels apopinted plant manager, Ampex Corp. mag-
netic tape division, Opclika, Ala. . . . Frank Peters named Mid-
west regional sales director, Mercury Records, replacing Arnold
Orleans, now sales manager Chess Records.
Donald J. Beck and Dennis M. McCarthy
elected assistant treasurers, Triangle Industries,
Inc. parent company, Rowe International, Inc.
Warren E. Grace appointed regional sales man-
ager, Altec Lansing, based in Dallas, and cover-
ing Texas, Oklahoma and New Mexico. . . .
Charles F. Borgard promoted to the newly
created post of director of marketing, Norelco

(Continued on page 6)
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Paul Revere and The Raiders,
Featuring Mark Lindsay.
With a new album led off by
their hit single

“Let Me’’ (444854),
It's one if by land.
Two if by sea.
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- Ty~ Their new album.
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Croma’s Pub, Disk Buildup Spree

NEW YORK — Bob Colby
and Ettore Stratta, president
and vice-president, respectively,
of Croma Music, are building
their music publishing and in-
dependent recording activities.

Colby and Stratta have
secured the subpublishing rights
to the current hit, *“Quentin’s
Theme,” for their firms, Croma
Music, Ltd. (London) and Edi-
tions Croma, France (Paris).
Colby and Stratte left for Paris
and London Wednesday (16) to
set new recordings with British
and French artists.

Theme” was set with Dan Cur-
tis, creator and executive pro-
ducer of the ABC-TV series,
“Dark Shadows,” through Conor
Music, Curtis’ publishing wing.
“Quentin’s Theme” was written
by Robert Cobert. The acquisi-
tion of the instrumental is in
keeping with Croma’s continual
involvement in the international
music scene that mushroomed
with one of the all-time biggest
sellers, “Love Is Blue.”

The “Love Is Blue” phenom-
enon continues and is a hit again
via the Dells recording on Cadet

The deal for “Quentin’s Records. To date, over 260 re-
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corded versions in the U.S. and
Canada have been released, and
new groups, such as the Mercy,
Booker T. and the M.G.'s are
recording it for the first time.
The sale of sheet music has passed
the 1,000,000 mark, sold in 27
different versions.

The English and French of-
fices of Croma were opened
several months ago with the ac-
quisition of the soundtrack and
publishing rights to two motion
pictures showing here. They are
“Marry Me! Marry Me!” and
“Alexander.” Deals were set for
both soundtrack recordings.

“Marry Me! Marry Me!” is
on the RCA label, in a deal
arranged with a&r vice-presi-
dent Ernie Altschuler that in-
cluded the signing of Croma’s
exclusive recording artist John-
nie Spence to RCA. Spence is
Tom Jones' arranger and con-
ductor for both movies and TV.
Spence’s instrumental recording
of the title tune is in the movie
as well as a vocal recording by
RCA artists Jane Morgan. Both
have been released as singles.
Three other recordings of
“Marry Me! Marry Me!” have
been released thus far on other
labels. They are Herschel Ber-
nardi (Columbia), Franck Pour-
cel (Blue/ Atco) and Don Costa
(MGM).

The other film, “Alexander,”
has its soundtrack released here
and in Canada on Polydor Rec-
ords. A single recording of the
title song, ‘“Where Is Summer-
time?” (lyrics by Walter Marks)
is forthcoming on Polydor with
a vocal recording by Canadian
artist George Walker. Franck
Pourcel and Doc Severinsen
have also recorded the title tune.

As independent record pro-
ducers, Robert Colby and Ettore
Stratta have signed exclusively
such artists as Franck Pourcel,
Johnnie Spence, and the late
Judy Garland. Miss Garland’s
last recordings were made in
London in January and the
tapes of these sessions are now
being edited and prepared for a
special LP release both here and
abroad. This last Garland LP
will include several old songs
and some new songs never be-
fore recorded by Miss Garland.
‘A deal to release this special
Garland LP will be negotiated
when the tapes are ready.

44 Lewis, Cash
‘Masterpieces’
Back in Action

NASHVILLE -— Forty-four
of the original hits of Jerry Lee
Lewis and Johnny Cash—all
classics in the rock and country
fields—were being shipped this
week by Shelby Singleton Pro-
ductions. Singleton’s reactivation
of the Sun Recards label brings
to the fore such Lewis master-
pieces as “Crazy Arms,” “Great
Balls of Fire,” “Money,” and
“Whole Lotta Shakin’® Going
On.” The Lewis items will be
in two LP’s—"Original Golden
Hits” in two volumes. Cash will
be represented by two volumes
of “Original Golden Hits” as
well, including such songs as
“Folsom Prison Blues,” “I Walk
the Line,” “Guess Things Hap-
pen That Way,” “Get Rhythm,”
and “So Doggone Lonesome.”
All of these were recorded back
in the 50’s by Sam Phillips, who
also discovered Elvis Presley,
Carl Perkins, and Roy Orbi-
son. Some of the Cash material
has proved so popular over the
years that he recorded it on Co-
lumbia.
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By ED OCHS

Stevie Winwood was sitting comfortably at his electric piano
in the same spot where Jack Bruce, since purged from the recon-
struction, once vibrated like an angry tuning fork, crowding and
coaxing his musicians to play faster, faster, faster. And there was
Ginger Baker, the ol' redhead, polishing off one of his million
masterpieces on the drums, smiling at Eric Clapton, who even re-
turned a skinny little grin before lapsing death-like into holy com-
munion with his guitar. Set behind the trio like a small boy without a
ticket to the ballpark, Rich Grech was locked in quiet conversation
with his bass guitar, as though Bruce’s old post at bass had been sym-
bolically stripped of rank in dark remembrance of the man who
made plucking four thick strings all too powerful.

As Blind Faith, rock’s three greatest musical malcontents have
found some satisfaction. When they were halfway through their
second number at Madison Square Garden Saturday (12) you could
tell they were no longer wholly Cream. Or Traffic. This group
liked what they were playing, liked the sound of their own music
and enjoyed—even cared—about playing again. In their rebirth,
Winwood and the heroic couplet of Clapton and Baker have found
the fulfillment they were fumbling after when “Fresh Crcam” first
sweetened the scene with its pipe dreams. Which is what’s the matter
with Blind Faith and Bob Dylan and anyone else who experiences
the latest nemesis to rock creativity—happiness. Getting yourself
together, like Blind Faith has done, is less exciting to watch and listen
to than three people kicking themselves to bits on stage to music.
Which is what Cream was all about until they succeeded.

Blind Faith might as well be called Stevie Winwood’s group.
After all, it’s his voice that speaks for their music, that brings to-
gether Baker and Clapton with their capacity for each other’s genius
and a need for each other’s inspiration by example. Once a triangle
of personalities in binding conflict, Cream has healed in the shape of
a group, four professional musicians who -now co-exist in a better
marriage of dispositions. Blessed with less intensity than either Clap-
ton or Baker, Winwood has conjured for Cream (Clapton & Baker)
a second childhood filled with puffy melodies, modest solos un-
blemished by imagination, and a bunch of three-minute tunes that
Top 40 radio could manage to squeeze in somewhere, Gone is the
deep, unsolved guarrel of competition that, given music as the only
way out, jumped into the air from drums and guitars like beads of
water from a hot skillet; alas, Cream’s profound, almost frightening
intensity. Cream was lmard and played blues, while Blind Faith,
relieved of Cream’s dissension from within, has learned to live to-
gether in the relative simplicity of everybody's rock °n’ roll. By
denying what made Cream run, Blind Faith was born, as if in
negation, and without that beautiful madness bent on dispensing with
form to get right at perfection.

So Blind Faith—unlike Cream—will have to account for its
behavior by a previous marriage. It will never get away with being
called a new group, because Blind Faith is Cream and Traffic
jamming together, each retaining its signature while putting it towards
the sum, This renewed group will have to try harder, fighting com-
parisons and competing against ghosts to prove they’re just as
good. Or better. And though Jack Bruce has run away with the
only true voice of Cream and should be missed as much as Cream
itself, Blind Faith still has Baker and Clapton, who ultimately are
Cream—as well as the hope and chance for another group just
like it. Whoever they are, whichever name you prefer, they are
still the fastest group in the West, and one of the few rock groups
like Creedence Clearwater Revival who only have to play their
instruments to be special. Blind Faith will prevail in the name of
hard rock as Dylan has for folk, the Beatles for rock 'n’ roll, and
Aretha Franklin for soul music with Otis Redding rudely taken from
us. Clapton and Baker will prevail, too. For Baker is the Jesse James
of rock drumming (the meanest man there ever was); gunning his
double bass and knocking the tom-toms on his way to another
victory for virtuosity. Clapton, rock's compleat guitarist, not only
gifted with the craft, but the art as well, and the power to com-
municate both uniquely. His effect is both terrifying and exquisite,
tall and deep as a canyon, yet linear like a hard, heavy hum.

Blind Faith is the best rock group today, but Cream is the
best rock group yet. Maybe ever.

Executive Turntable

® Continued from page 4

home entertainment products division of North
American Philips Corp. Borgard joined Norelco
in 1967 as national sales manager of its high
fidelity products division. Before that he was
nearly 20 years with General Electric.

Richard Placek appointed Western regional sales
manager for the Ampex Stereo Tapes division.
He was formerly sales manager of Royal stereo
Tape, Detroit. . . . Robert Cohen aamed vice-

COHEN
president of sales for Robins Electronics Corp., consumer audio
products subsidiary of Robins Industries Corp. . . . Fred Forslund
appointed to head advertising and promotion for Kustom Elec-
tronics Inc., Chanute, Kan.

Mustachio Set By 2 Producers

LOS ANGELES — Inde- one roof the music publishing

pendent record producers Jay
Hamilton and John C. Farley
III have formed an independ-
ent record production and mu-
sic publishing combine to op-
erate under the name of Mus-
tachio.

The partnership brings under

firms of Distant Meadow Mu-
sic (BMI), Stephanie Ann Mu-
sic (BMI) and the newly formed
Mustachio Music  Publishing
(BMI); plus Hamilton-Farley
Productions and all recording
artists and songwriters formerly
signed to the individual partners.
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will be available on Atco
in two (2) different jackets
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The record inside both
Jackets will be exactly the same

I's what'’s inside that counts.
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Also available on 8 track stereo cartridges
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Destination Tape Forum
For Top Blue Chip Cos.

o Continued from page 1

Chronicle and the Rolling
Stones Magazine. He is billed to
appear with James Muntz on
Session 18, which will cover
“Selling to Key Tape Markets,”
Gleason’s address will deal with
“Selling to the Teen-age Mar-
ket.”

One of the highlights of the
conference will be field trips.
These will take the form of
visits to (1) a car radio tape
center which displays and in-
stalls tape and tape equipment;

Elektra Plans
August Launch

For Newsletter

NEW YORK-—Elektra Rec-
ords will launch a monthly
newsletter next month aimed at
reviewers, distributors, deejays
and record buyers.

Dennis Murphy, Elektra’s
publicity director, explained that
“Touch™ will “be a four-page
mass of shorthand information
not available through the nor-
mal publicity channels.”

The August issue will contain
a wrap up of Elektra's estab-
lished artists, such as Judy Col-
lins, the Doors, David Ackles,
Paul Butterfield and Tom Pax-
ton, as well as introduce such
newer artists as the Stooges, De-
laney and Bonnie and Friends,
Bread, Koerner and Murphy,
and Lonnie Mack.

East Coast correspondents
will be Murphy, Josephine Mori
and Robert Wainwright, while
Pat Faralla and Michael (Rover)
Jackson are Touch’s West Coast
correspondents. Comments and
suggestions may be submitted to
Miss Mori at Elektra’s New
York office.

(2) an auto accessory store
which includes tape and tape
equipment in its merchandise;
(3) a test store for experimenting
with innovations in the market-
ing of hard and soft ware tape
good; a trip to the GRT Corp.
where audiences will get an in-
side look into the manufacturing
processes of the tape cartridge;
and two other trips to the op-
erations of a successful distribu-
tor and a retail and tape shop.

Coleman Finkel, co-ordinator
of the forum, revealed that in-
terest in the conference is very
high and that registrants include
people from as far away as
Sweden, Germany and Holland.
He said that judging from the
high number of registrants al-
ready listed, the forum will un-
doubtedly have a record at-
tendance this year.

The Billboard Forum is seen
by key men in the tape industry
as the most comprehensive con-
ference of its kind. It speaks to
every facet of the industry, and
is organized to stimulate a dialog
between those sectors of the
ficld which together comprisc
today’s tape business.

It is being produced for
Billboard Publications by James
O. Rice Associates. Finkel is
executive vice-president of the
firm.

Registrations and inquiries for
the forum should be addressed
to: The Tape Cartridge Forum,
Ninth Floor, 300 Madison Ave-
nue, New York, N. Y. 10017.

P. Wexler With Cape

NEW YORK—Paul Wexler,
president of Cape Music Inc,
a mail order company, is not
affiliated with Orpheum Pro-
ductions, as was recently re-
ported in another publication.

Draper & Temptations Set
Tunesmith, ‘General’ Label

NEW YORK — Guy Draper,
producer - manager - writer, and
the Temptations have formed a
new record label to be known
as Tunesmith Records. The new
label will utilize the group’s
abilities and services, exclusive
or their continuing artist rel-
tionship with Motown Records.

Tunesmith Records will be a
general label stressing r&b, pop,
gospel and underground fields
of music with singles and LP
product. The label will debut
with Sugar & Spice, a former
Kapp Records team. The Wil-
liam Morris Agency, via Scott
Shukat, will represent the com-
pany and will handle the pending

distribution setup which is now
being discussed with several ma-
jor companies.

Guydra Productions and Tall
T Productions, Draper’s and the
Temptations’ companies, will
produce for Tunesmith, which
will have offices in New York,
Detroit and Washington.

Executives of the new label
will be: Otis Williams, presi-
dent; - Guy Draper, executive
vice-president and general man-
ager; Cornelius Grant, vice-presi-
dent in charge of a&r; Melvin
Franklin, secretary - treasurer;
Eddie Kendricks, Dennis Ed-
wards and Paul Williams, pro-
ducer-writers.
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My Cherie Amour
Stevie Wonder, Tamla 54180

5 What Does It Take To Win Your Love
Jr. Walker & The All Stars, Soul 35062
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FORUM SPEAKERS HAVE
EXPERTISE, EXPERIENCE

NEW YORK — An impressive line-up of figures noted for their
experience in the tape industry, have been sclected to moderate the
21 separate sessions which will comprise Billboard’s Third Annual

Tape Cartridge Forum this year.

They include Mort L. Nasatir, publisher, Billboard Magazine; Lee
Zhito, associate publisher and editor-in-chief, Billboard Magazine;
Joseph De Franco, president, Stereo Tape Club of America; Oscar
Kusisto, vice-president and general manager, Automotive Products
Division, Motorola, Inc.; Gerald C. Katcher, president, J. J. Paulson
Associates, Inc.; R. C. Merryman, Consumer Product sales manager,

Mincom Division, 3-M Co.

Also Ron Kass, president, MGM Records, New York; David
Nager, vice-president, Automatic Radio; Ralph Kaffel, president,
United Tape Corp.; Charles N. Daigneault, marketing manager,
Portable Electronics Division, Westinghouse Electric Corp.; Donald
V. Hall, vice-president and general manager, Ampex Stereo Tapes
Division, Ampex Corp.; Al Barsimanto, marketing director, Crown
Industrial Suppliers Co.; John Doyle, director of marketing, Products
Division, Craig Corp.; James J. Elkins, president, International Tape
Cartridge Corp., and Bob Elliot, director of Tape Division, A&M

Records, Los Angeles.
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Disks Hitch to Moonwagon
—Blast Artists Into Orbit

o Continued from page 1

and will contain the authorized
commentary on the landing with
the voices of a NASA an-
nouncer and the three astro-
nauts.

Philips’ initial order for the
record runs into six figures, and
the company’s presses will be
working full time to get the
records on sales as soon as pos-
sible after the event. The EP
will sell at $1.44 for one copy
and $2.64 for two copies; $3.60
for three copies. Philips com-
panies throughout the world are
making arrangements to market
the disk through national news-
papers.

Bell's entry will be “The
Apollo 11 Flight to the Moon,”
subtitled “The Greatest News
Event of the Century.” The al-
bum, produced by Sid Galanty
of Communications Group West
Inc., is narrated by Walter M.
Schirra Jr., formerly an astro-
naut with the manned space
program, and covers the explora-
tion in space from the time of
the Freedom 7 mission to the
Apollo 11 landing. An original
musical score has been prepared
for the album by Earl Robin-
son.

Intrepid Records, independent
label in the Mercury fold, will
offer a multidisk package of the
lunar mission using the news
gathering services of the UPL
Buddah Records is preparing a
single LP set titled “Jouney to
the Moon.” Victor Jay, news-
caster on WMCA, New York, is
devising the album. Philadelphia-
based producer John Madera
has produced eight musical
tracks for use on the Buddah
release. The Capitol entry will
be produced by Dave Dexter,
who says he has the exclusive
comments by Paul Haney, the
voice of mission control on the
flight, on his documentary disk.

The Time-Life package, a six-
LP set, will be available through
mail-order at $19.95. The Time-
Life documentary, which is be-
ing produced by Mickey Kapp,
also includes a 200-page book.

The Columbia Record Club’s
package will contain recordings
and photographs of the moon

Scepter Acquires
‘Hook & Sling’ Disk

NEW ORLEANS — Scepter
Records has acquired the mas-
ter of “Hook & Sling,” by Eddie
Bo from Al Scramuzza's Scram
Records. Scepter will distribute
the label on a long-term basis.
Sam Goff and Steve Tyrell rep-
resented Scepter in the nego-
tiations.
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landing with a commentary by
Walter Cronkite and Wally
Schirra. Columbia plans to offer
the package directly to the con-
sumer through local and net-
work television and radio and
through daily newspapers. It will
be priced at $5.95.

Meantime, Decca Records is
standing by to complete its rush-
release album, “We Came in
Peace for All Mankind,” a re-
corded history of the lunar land-
ing. Produced by Doubleday
and Co., the album is narrated
by radio-television announcer
Peter Thomas. It will carry a
suggested list price of $5.79. It
is Decca's intent to have prod-
uct available in retail outlets
Friday (25), the day after the
astronaut’s scheduled “splash
down.”

The singles disk splurge ticing
in with the lunar landing in-
clude Ornette Coleman’s “Man
on the Moon” on Impulse, Ge-
nesis’ “Journey to the Moon”
on Buddah, Libra’s “Apollo 11"
on Ranwood, the Houston's
“Apollo 11” on World Pacific,
Barry Winslow's “Smallest As-
tronaut” (A Race to the Moon
With the Red Baron) on Laurie,
Twilo's “First Man on the
Moon” on Sevens International,
Thelma Houston’s “Everybody
Gets to Go to the Moon” on
Dunhill, Canned Heat’s “Poor
Moon” on Liberty, and Jon &
Robin’s “There’s an American
Flag on the Moon” on Abnak.

And Duke Ellington has been
commissioned by the ABC net-
work to compose and perform
an original score to mark man’s
landing on the moon. It's a
10-minute opus titled “Moon
Maid,” with a vocal part to be
sung by Ellington.

SESAC Attends
Authors Meet

Iin Venezuela

NEW YORK — Continuing
its extensive activities in the
international music market,
SESAC took an active part in
the recent meetings of the Con-
sejo Panamericano of CISAC
for the VII International Con-
gress of Author’s Rights, held
recently at the Hotel Avila in
Caracas, Venczuela.

Representing SESAC  was
Joaquin Fernandez, the firm’s
assistant director of international
relations. At the conclusion of
the meeting, Fernandez traveled
to Rio de Janeiro where he
visited with the Sociedad Brasil-
ieira De Autores Teatrais
(SBAT) and numerous Brazilian
publishers. He then went on to

Nofable fo Use
Pop Art on
Sheet Music

NEW YORK—Cy Coleman’s
Notable Music Co. will intro-
duce pop art to the sheet mu-
sic business. Original pop art
song sheets will be created for
Coleman’s company by well-
known artist who will sign each
work. The artists will be paid
on a royalty basis.

Coleman looks to the pop art
song sheets as a means of en-
hancing today's sagging sheet
music market. He believes it
will be an especially effective
shopping item for music-minded
women who are also conscious
of the colors and patterns com-
patible with the decor of their
living rooms.

The initial offering in Cole-
man's pop art project is Nota-
ble’s “Fifty Stars,” which was
created by artist Remo Bra-
manti. It is already being dis-
played in musical store windows
all over the country, including
New York, even though the re-
cording of the song is not due
for release for more than two
weeks. The disk was recorded by
the 60-voice New York Uni-
versity Choral Group and will
be released by Coleman’s No-
table Records. The song was
written by Joseph A. McCarthy
and Joseph Meyer.

The Moog
Is Medium

o Continued from page |

acceptance of “Switched-On
Bach,” “we fecl the average
consumer is no longer afraid of
electronic music.” So strong are
the Columbia executives on the
Moog that, in addition to the
pop entry, the company also has
Walter Carlos on tap for a fol-
low-up Masterworks release to
his  successful “Switched-On
Bach.”

Other labels which have been
using the Moog in its pop al-
bum recordings are RCA, Com-

mand, Audio Fidelity, Van-
guard, Decca, Zapple, and
Limelight.

RCA is out with Sid Bass'
“Moog Espana” and Hugo Mon-
tenegro's “Moog Power”; Audio
Fidelity has Gershon Kingsley's
“Music to Moog By”; Command
has “Moog, the Electric Eclec-
tics of Dick Hyman,” which has
sold over 125,000 copies and a
single from the album, “Mino-
taur,” which is over the 300,000
mark; Vanguard has an album
forthcoming by Jean Jacques
Perry which will feature the
sound of the Moog synthesizer,;
Decca is due with “Switched-On
Bacharach,” featuring  artist
Christopher Scott and *“the mul-
tiple sounds of the Moog™;
Limelight has “Moog Groove”
by the Electronic Concepts Or-
chestra, and Zapple has “Elec-
tronic Sounds” by Beatle George
Harrison.

Also, Command has three new
electronic music albums ready
for release, “Copper Plated In-
tegrated Circuit,” produced by
Walter Sear, Robert Moog's
partner; “Genuine Electric Latin
Love Machine” by Richard Hay-
man, and “The Age of Electron-
icus” by Dick Hyman.

Mexico City where he met with
representatives of the Sociedad
De Autores Y Compositores De
Musica (SACM) and some of
Mexico's leading publishers and
writers.
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RECORDING STUDIOS, INC.
PLAZA 7-6440 NEW YORK N.Y.

730 FIFTH AVENUE

16 TRACK |/ SEVEN STUDIOS®IN NEW YORK CITY

GRT Issues First Major
LP Product: Four Albums

LOS ANGELES—GRT Rec-
ords is issuing its first major al-
bum release Aug. !|—four LP's,
including product from several
independent production com-
panies.

The general release includes
a double-fold LP, “The Johnny
Winter Story,” “Mojo Magic”
by the Mojo, “Working” by
Bobby Jameson, and “The Hen-
drix Songbook™ by the Rubber
Band.

The release, which includes
several singles, will be sup-
ported with trade and consumer
advertising, spots on top 40 ra-
dio stations and underground
outlets, and coverage in the un-
derground press.

The Johnny Winter LP, which
includes three pages of color
photos, will be priced at $5.98,
the label's first “dollar-extra”
album. The master was acquired
from Ken Ritter and Bill Hall,
with tape rights in all configura-
tions to GRT Corp., the label’s
parent company.

Jameson's “Working™ LP was
acquired from Steve Clark, with
tape rights on the initial LP
going to Ampex. On future

Firestone to
Acquire MCA

NEW YORK—The Firestone
Tire and Rubber Co. has
reached an agreement in prin-
ciple to acquire MCA, Inc,
through an exchange of stock
valued at about $300 million.

The agreement provides that
stockholders of MCA would re-
ceive debt securities for their
common stock which would be
convertible into Firestone com-
mon stock.

Last April, the Westinghouse
Electric Corp. dropped its plan
to acquire MCA because it had
not proved possible to reach an
agrecment with _the antitrust
division of the Decpartment of
Justice.

Certron Places
$4 Mil. in Stock

LOS ANGELES — Certron
Corp. has placed 103,300 shares
of common stock valued at $4
million, including $2.5 million
with the John Hancock Mutual
Life Insurance Company and $1.5
million with two individuals.

The principal use of the pro-
ceeds from the placement will
be to reduce bank debt that was
incurred in the acquisition of
Amerline Corp. from Revlon,
Inc.

production tape rights will be
assigned to GRT.

The “Hendrix Songbook™ is
being produced by the Bob Fitz-
patrick Corp., with tape rights
also going to GRT. The initial
GRT-Fitzpatrick agreement cov-
ered the *“Cream Songbook,”
also by the Rubber Band.

GRT has signed an independ-

ent production deal with Inter-
national Management Combine
for six albums a year covering
five years. The production com-
pany has formed Hobbit Rec-
ords to produce Rockin’ Foo,
Plain Jane and Randy Holden,
formerly with the Blue Cheer,
for GRT. Distribution will be
handled through the GRT net-
work, with Hobbit handling its
own distribution and licensing in
forcign countries. Tape rights
will go to GRT in the U. S.
and Canada.
GRT also concluded independ-
ent production arrangements
with Ross - Neuman-McQuade
Productions in Philadelphia and
with Scharf/ Dorough Ltd.

The deal with Stu Scharf and
Bob Dorough, who produced
Spanky & Our Gang for Mer-
cury, includes two albums by
Dorough in the initial year.

The Ross-Neuman-McQuade
contract is for three years, with
the initial product an LP by
the Probable Cause, a rock
group. Tape rights for both
Scharf/ Dorough and Ross-Neu-
man-McQuade will go to GRT.

Alan Mink, president of GRT
Records, said the company also
acquired a master from T-Bird
Records, with the initial product
a single by the Instigation.

Disney Lists
Higher Net

LOS ANGELES — Walt Dis-
ney Productions reported higher
earnings for both the third quar-
ter and for the first nine months
of the current fiscal year.

Net income for the nine
months ended June .28, 1969,
amounted to $8,453,000, or
$1.93 per share, compared to
last year's $7,409,000, or §1.72
per share. Estimated third quar-
ter net income for the current
year was $3,720,000, or 85 cents
per share, compared to last
year's third quarter figure of
$2,984,000, or 69 cents per
share.

Gross revenues for the nine
months totaled $90,082,000, as
compared with last year's $88,-
248,000. Fiscal 1969 third quar-
ter gross revenues were $35,-
039,000, compared to $36,179,-
000 for the same period in
1968.

WHIGH WILL
BE NO. |
FIRST?

My Cherie Amour
Stevue Wonder, Tamla 54180

5 What Does It Take To Win Your Love
Jr. Walker & The All Stars, Soul 35062
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Market Quotations

As of Closing Thursdoy, July 17, 1969

1969 Week’s Vol. Week’'s Week’s Week’s Net
NAME High Llow in 100's High Low Close Change
Admiral N% 15 201 7% 16% 16% + Vs
American Broadcasting 762 56V 491 643 59% 63V +2%
Ampex 44%, 32va 800 43% 393, a3V +\Y
Automotic Radio 4% 20% 1159 33% 26 8%y -4V
Automatic Retailer Assoc. 117V 99 279 105% 100% 102V =23
Avnet 6% 4%, 692 15% 14% 14% -V
Capitol Ind, 52V, 29 585 4% 36% 37 —4
Chic. Musical Inst, B 23 7 23% 23 2V, -Y%
CcBs 59\ 44% 1223 54 52 53 + Y
Columbia Pic. 42 9%, 573 323% 0% N - Y
Commonwealth—United 24%, 8Va 3741 10 8% 8Y == Y
Disney, Walt 86% 69% 280 76 73 75 -1%
EMI 8% 5% 575 5% 5% 5% Unchg.
General Electric 98Ys 84% 1076 88% 843 87% +2%
Gulf & Western 50 21%a 1559 24% 1% 23% + Y
Handleman 48Y% 35 13N 43 37 42y +4%
Harvey Radio 25V4 16V 29 183% 7% 17V + VY
Kinney Services k1 4%Y 22 1125 24V 22% 23 +1',
Macke Co. 9%, 15% 104 7% 1% 7t VY
MCA 44Y% 24 438 30 24 28 +17%
MGM 44V 25 422 30V 25 2% - Y%
Metromedia 53% 20%; 778 23%a 20 2% + Va
IM MN2Ye 94 589 106 101% 105 +33%%
Motorola 13313 1023, 194 N3 1Mova 113 =1
North Amer. Phitlips 48 sV 229 4% 4V 2% - %
Pickwick Int. 52 32 145 43% 9% S54% -3
RCA 48Ys 383 1994 40V, 38, 9% +1
Servmat MV 3V 228 v 32% 32V )
Superscope 54% 35V 293 44 W% 43 -V
fenna Corp. 62% 40% 140 47% 42V 45 2
Trans Amer, 38, 25% 2293 28V 26 7ve +1
Transcontinental Invest. 27% V5% 819 7% 5% 15% -1%
Triangle 7% 25\ 34 7% 25% 25% - VY
20th ‘Century-Fox 41% 18% 889 20 8% 19V t+ Vi
Vendo 2% 18 "2 9% 18 18 -%
Viewlex kE17Y 24%% 96 28V 25% 26V -13%
Whittaker Corp. 2% 0 986 24% 2% 23% +1Y
Wourlitzer 2% 16V 67 17V 16V 6% - %
Zenith 58 42% 744 44% 42y, 43% + %

As of Closing Thursday, July 17, 1969

Week’s Week’s Week's

Close

OVER THE COUNTER* High Low
ABKCO Ind. [17) 4V
Audio Fidelity 4 W
Certron 4% I
Creative Management 142 13%
Data Pockaging Corp. 22 17%
Fidelitone 4V 4
Sam Goody, Inc. 7% 5%
GRT Corp. 22V 20V
ITCC (27 9
Jubilee Ind. 202 19
Lear Jet 292V, 25%
Lin Broadcasting 0%2 "%
Mognasynic-Craig 152 13%
Merco Ent, 22 20
Mills Myslc Ny 0
Monarch Electronic Ind. %Y
Music Makers, Inc. 15Va 14
Nationol Tope Dist. 44 7
Newell 23 2%
NMC n 10
Omega Equity 2% 2%
Robins Ind. Corp. 8 7%
Telepra Ind. % 1%
Trans Notl. Communications 7 6

5%
3V
38
14
22
4
17Va
22V,
9%
19
25%
%
14V,
22
30
9V
14V
43
1Y,
0%
2%
™"
W
é

*Over-the-counter prices shown are "bid” (as oppased to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide ta the range within which these securities could have
been sald or bought at the time of compilation.

The above quotatians compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Blind Faith LP in 2 Covers;
1 Has Nudity, Other Conforms

NEW YORK — The Blind
Faith album, on Atco, will be
available in two different jackets
— the original sleeve (with a
picture of a nude eirl holding an
airplant) — and a new one,
showing the group.

This follows objections at dis-
tributor level to the original
sleeve, produced by Polydor in
l.ondon. The original slecve was
shown in trade advertising for
the current Blind Faith U. S.
tour.

Atlantic president Ahmet Er-
tegun said, “We do not in any
way think that the cover is ob-

scene or immoral and we don't
agree with the point of view of
the distributors who feared that
the laree chain stores might
not want to display the album
cover in their rack.

“But we arc not in the art
business. Our business is to sell
records so we decided to give
the record buyer a choice. They
can choose whatever slceve they
prefer — the record inside both
jackets is exactly the same.”

Both covers will be shown
in consumer advertising by At-
lantic, so the public will be

(Continued on page 70)
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Paramount

PARAMOUNT RECORDS IS OUR NAME

We still manufacture and distribute

Dot Records

Paramount Records

Acta Records

but our parent company, formerly known as Dot Records,

is now called Paramount Records.

PARAMOUNT RECORD DISTRIBUTORS

is the one to call.

They’re our branch distributors, formerly known as

World Wide Record Distributor

In addition to the abovel_abels, they also distribute

Steed Records, Viva Records, Bravo Records, and

Dynovoice Records.

And we’re all part of the Music Division of Paramount

Pictures Corporation, a Gulf+Western Company.

And we'redoin’ it!
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ABC NAMED DISTRIBUTOR
OF BELAIR IN TEXAS

LOS ANGELES—Belair Enterprises, manufacturers of 8-track
and cassette portable stereo players, has named ABC Records &
Tape Sales Corp. as its distributor in Texas.

ABC’s newly opened Dallas distributorship will handle the
complete Belair line, including two cassette models and eight 8-
track units. Bill Pennington has been named general manager of the

ABC branch in Dallas.

The new distributorship recently held sales meetings in Dallas
to introduce the Belair line to its 14 sales personnel. Belair has es-
tablished a sales contest to promote its products.

Rod Pierce, marketing vice-president at Belair, and Pennington
concluded the distributorship arrangements last week in Dallas.
ABC will be a tape, record and rack distributorship.

T AN OO RO

Robins Aims for Higher
Sales in $150G Plan

NEW YORK — Robins In-
dustries Corp. has embarked on
a $150,000 expansion program
for its cassettes and other prod-
ucts. The move is designed to
gear the production of the com-
pany toward substantially higher
sales.

Herman D. Post, president of
Robins, said the money will be
invested in additional equipment
and tooling. He also announced
the formation of a Magnetic
Products Division for the co-or-
dination of rapidly expanding
sales, promotion and production
of cassettes and other magnetic
tape products.

Speaking at the company’s an-
nual meeting held at the Bankers
Trust Co. building, Post said that
Robins’ 1968 sales of $2,570,787
were up 8 per cent from 1967's
$2,380,753, and 1968 net in-
come after taxes of $151,685
showed a 16 per cent gain over
1967’s $130,349. The profits
were equivalent to 37 and 33
cents a share respectively.

Post said that the decision to
add magnetic tape, cassettes and
cassette accessorics was made in
December last year, when the
cassette appeared to have won
the battle of the tape cartridge
systems.

He revealed that at the time

of the firm’s decision to add a
magnetic tapes division, the pro-
duction on cassettes was zero
and no cassette accessories were
being produced.

“Now, a few short months
later, our cassette production is
at the annual rate of 750,000
units, our next production goal is
2,000,000 units, and on a three-
shift basis we could produce
necarly 6 million cassettes a year
with our present equipment.

Commenting on cassette ac-
cessories, he disclosed that
Robins is introducing 39 new
products especially designed for
cassette and cartridge users.
Robins uses Brand 5 and Sono-
ramic as brand names for its
reel-to-reel magnetic tape and
accessories, and for its new cas-
sette lines.

Non-magnetic tape products
produced by Robins include
audio accessories, a broad line
of perforator tape and data de-
vices, and a number of multi-
kilowatt light sources manufac-
tured by Genarco Inc., a sub-
sidiary of the company.

Jack Friedland, vice-president
of Robins, will head the new
magnetic_products division. He
is also in charge of OEM sales
of all Robins products.

Philips Introduces Cassette
Playback Unit for Auto

NEW YORK — Philips has
introduced a new self-contained
sterco cassette car playback unit
for the consumer. The item, a
fully-transistorized player which
uses the 12-volt car battery as
its power source, will comple-
ment the firm's 1969 cassette
recorder line.

The unit can easily be in-
stalled under the dashboard of
any automobile, and will drive
four separate speakers to pro-
vide full wrap-around stereo
sound.

Specially designed to be safely
operated with one hand, this new

Say You Saw It in
Billboard

line allows the driver to slip a
cassette easily into a slot and
start it playing with a simple
“press down” motion. When
playback is ended, the cassette
can be popped out by pressing
a touch bar.

Other major features include
automatic shutoff at the end of
play, fast forward and fast re-
wind, bass, treble and balance
controls.

The major advantage of the
car cassette player is that it al-
lows the driver to play cassettes
which he has recorded at home
or elsewhere, as well as pre-
recorded cassettes. In addition,
the compact size of the cassettes
makes it possible to carry a wide
selection of tunes in the glove
compartment. The unit will sell
for $129.95.

THE 3RD TAPE CARTRIDGE FORUM
IS COMING SOON . . .

SEE CENTER SPREAD
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RCA Launching Cassette
Line With 40 Hot Titles

LOS ANGELES — Starting
this month, consumers will be
able to find a new companion
amid the plethora of pre-re-
corded tape products in retail
outlets: RCA cassettes.

The entry of RCA into the
pre-recorded cassette market
will give both retailers and dis-
tributors a strong, year-end busi-
ness shot-in-the-arm. In fact,
many retailers believe that only
now can the tape industry do its
summer promotional fling prop-
erly—selling RCA'’s initial cas-
sette release of 40 best-sclling
titles.

The industry has been wait-
ing for many months for RCA
and Columbia product to appear
on cassette configuration. Re-
tailers and distributors—ulti-
mately the consumer—believed
that when the two giants, long
opposed to the cassette system,
released “best selling recordings”
on cassette, a new era would
dawn.

It has. One half of the two
giants—RCA—is releasing cas-
sette product. Can Columbia
Records be far behind?

Hastening the record compa-
nics’ entry into supplying their
music on cassettes is that more
than 100 set manufacturers have
adopted the cassette concept.
And the hardware producers,
primarily Norelco, are pouring
multimillion-dollar  promotion
campaigns aimed at a mass mar-
ket.

The rise of the cassette has
added substantially to the great
buzzing confusion that charac-
terizes the tape cartridge busi-
ness. A variety of competing
cartridge sy ste ms—differing
mechanically and in the amount
of music they will hold—have
battled for supremacy in the
market place.

One thing retailers are cer-
tain about, however. Whether
the consumer is supporting 8-
track over cassette, or betting
on both, the rising retailer in-
terest in RCA’s move is uni-
versal. Ill give the tape indus-
try another profit boost.

RCA’s cassettes will have two
suggested price categories —
$6.95 for popular, classical and
country and western titles, and
$7.95 for original cast titles.
RCA’s 8-track cartridge tapes
also will sell in that price cate-
gory.

Irwin Tarr, RCA division
vice-president of marketing said:
“The initial relcase has proven
to be best sellers as records,

THE NEW Philips stereo car cas-
sefte playback unit is self con-

tained, fully transistorized and
operates on a 12.volt car bat-
tery. Selling price is $129.,95.
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By BRUCE WEBER

stereo 8-cartridges and reel-to-
reel tapes. It is logical to assume
that these titles also will have
the greatest impact in the stereo
cassette configuration.”

Same Distribs

Tarr also said that RCA’s 8-
track distributors will become
distributors for its cassette prod-
uct. “Although the size and prof-
itability of
cassette busines has yet to be
ascertained, RCA hopes, by
making its best scllers available
to owners of cassette instru-
ments (equipment), to measure
their potential as purchasers of
pre-recorded music.”

RCA’s cassettes will be pack-
aged in plastic boxes with se-
lection number, title and artist
information appearing on the
back and top end of the cas-
sette box. Program timing will
be on the liner top cover, and
program length has been op-
timized to minimize run-out time
between programs.

RCA’s initial release:

Ed Ames, “Who Will An-
swer?” and “Other Songs of Our
Time”; Paul Anka, “21 Golden
Hits” and “Goodnight My
Love”; Eddy Arnold, “The Best
of Eddy Arnold” and “Songs of
the Young World”; Chet Atkins,
“Solid Gold 68”; Perry Como,
“The Songs I Love™; Jose Feli-
ciano, “Feliciano™ and “Souled”;
Friends of Distinction, “Graz-
ing”; The Guess Who, “Wheat-
field Soul”; Al Hirt, “The Best
of Al Hirt”; Jefferson Airplane,
“Crown of Creation” and “Bless

the pre-recorded.

Its Pointed Little Head”; Henry
Mancini, “The Best of Man-
cini” and “A Warm Shade of
Ivory”; The Monkees, “The
Monkees” and “Instant Replay™;
Hugo Montenegro, “Music
From the Good, the Bad and the
Ugly”; The Nashville Brass,
“The Nashville Sound™; Charley
Pride, “Pride of Country Music”
and ‘‘Charley Pride —
In Person”; Jim Reeves, “The
Best of Jim Reeves”; Floyd
Cramer, “The Class of '69.”

Original cast and soundtrack:

“Fiddler on the Roof,”
“Hair," “Hello. DO"y'," uo“_
ver,” “The Sound of Music” and
“South Pacific.”

Red Seal:

Robert Russell Bennett, “Vic-
tory at Sea, Vol. 1”; Fiedler/
Boston Pops, “The Best of Ar-
thur Fiedler and the Boston
Pops,” “Fiedler’'s All - Time
Favorites” and “Music From
Million Dollar Movies”; Boston
Symphony/Leinsdorf, “Rimsky-
Korsakoff: Le Coq d'Or Suite™;
Stravinsky: “Firebird Suite”; Cli-
burn / Philadelphia / Ormandy,
“Concertos: Grieg and Liszt
(No. 1), Cliburn/RCA Victor
Orch. / Kondrashin, “Tchaikov-
sky Concerto No. 1”; Orman-
dy / Philadelphia, “Tchaikovsky
Symphony No. 6”; Rubinstein/
Boston Symphony / Leinsdorf,
“Beethoven Concerto No. 17
Rubinstein / Philadelphia / Or-
mandy, “Chopin Concerto No.
2” and “Grand Fantasy on Pol-
ish Airs.”

First 24-Track Cut
By Progressive Media

NEW YORK — Twenty-four
track has been used in a live
recording for the first time by
Progressive Media, Inc., a rela:
tively new company in the en-
tertainment industry. Mirasound
Studios, a pioneer company in
multitrack recordings, collabo-
rated with Progressive Media on
the project.

Through a special wiring ar-
rangement set up by New York
Telephone, Mirasound Studios
cabled live music to its offices
from its microphones at The
Sanctuary, a Manhattan disco-
theque. The unique innovation
was done last week for
PEMCO, a division of Progres-
sive Media,

Multitrack recording, in which
sounds may be recorded scpar-
ately on as many as 24 different
tracks for later editing into a
finished stereo tape, had never
before been used remotely. The
experiment was undertaken by
Progressive Media to promote
its services to the entertainment
industry and the music field.

Mirasound uses the Ampex
MM-1000 for its 24-track re-
cording sessions in addition to
two Ampex MM-1000-16’s. The
MM-1000 uses a two-inch-wide
tape and can add various effects
such as echo, reverberation and
greater tone to any performance.

PEMCO acts as mixing con-
sultants for the reduction of 4,
8, 12, 16 and 24-track record-
ings down to stereo or monaural
tapes. It also designs recording

studios ‘and will cut any group
live at any location from mono
to 24-track.

Michael Duckman, president
of Progressive Media, said: “We
control artistic product, record-
ings, motion pictures, and adver-
tising commercials from incep-
tion to completion. Twenty-four
track is a sample of what we
offer to our clients.”

Progressive Media’s live re-
cording session at the Sanc-
tuary featured Billy Barnes, Lyn
Christopher, Tomorrow’s Gen-
cration, Stephanie, Lou Christie
and “The Silver Caboose.”

The company’s executive vice-
president, Stan Vincent, acted as
bandleader for the 12-piece
group accompanying the- artists.
Progressive Media also plans to
produce an album. The com-
pany also controls 11 other or-
ganizations dedicated to young
and contemporary ideas.

Lib. Adds to
Move Music Set

LOS ANGELES — Liberty
Stereo - Tape has bolstered its
Move Music series with the re-
lease of two titles, “Hollywood
Themes” and “Broadway
Themes on the Move.”

The number of Move Music
tapes released since May is 10.
Both tapes are variety packs of-
fering music from the Liberty,
UA family of labels.
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THE MAMAS & THE PAPAS
THE GRASSROOTS
STEPPENWOLF

3 DOG NIGHT
AND NOW

DUNHILL RECORDS
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" THEIR NEW SINGLE & ALBUM
RELEASED THIS WEEK

GET THEM!

PRODUCED BY JOEL SILL & STEVE BARRI
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Now you can get top quality Fidelitone
blank tape in all three leading configur-
ations: 4-Track, 8-Track and Cassettes.

Your Fidelitone Distributor is ready to
serve you with a full line of blank tape
and audio accessories ‘for this vital
market including Head Cleaners,
Maintenance Kits . and, as always,
Famous Fidelitone Phonograph Needles
and accessories.

All Fidelitone Audio Products are fully
guaranteed against defects in material
or workmanship.

Call your Fidelitone Distributor, or write

Fidelitone

THE TOUCH OF MAGIC
6415 N. Ravenswood Ave., Chicago, IN. 60626

Tape CARtridge

New Tape CARtridge Releases

COLUMBIA

Columbia

MARTY ROBBINS—It's a Sin; (8) 18 10 0640,
(4) 14 10 0640

VARIOUS ARTISTS—Heavy Hits; (8) 18 10
0678, (4) 14 10 0678

JERRY VALE—Where's the Playground Susie?;
8) 18 10 0684

CHICAGO TRANSIT AUTHORITY Vol. V; (8)
18 10 0726

CHICAGO TRANSIT AUTHORITY vol. 2; (8)
18 10 0728

CLAUDE KING=I Remember Johnny; (8) 18
10 0730

AORTA; (8) 18 10 0732

ILLINOIS SPEED PRESS; (8) 18 10 0734

FREDDY WELLER—Games People Play; (8)
18 10 0762

SPIRAL STAIRCASE—More Today Than Yes-
terday; (8) 18 10 0752

NRBQ; (é) 18 10 0754

11’s a Beavtiful Day; (8) 18 10 0756

JOHNNY WINTER; (4) 14 10 0672

RAY CONNIFF'S Greatest Mits; (4) V4 10
0686

ITCC

Overland..

..the nation’s largest producer
of components used in Cassettes

and Cartridges.Contact us today.

« Constant Product Improve-
ment and Development

« Lowest Prices

- Quality and Service

« Standard or Special Design
Components

PRODUCTS COMPANY
P.O. Box 6 « Ph. 402 —721-7270
Fremont, Nebraska 68025

P Overland
C

Say You Saw It in
Billboard

14

Bell

BOBBY DARIN—Commitment; (8) L78-1937,
(4) F78-1937

Crescendo

TITO PUENTE—Tito Puente; (8) L50-2048,
4) F50-2048

RAINBOW-—Rainbow After the Storm; (8)
550.2049, (4) F50-2049

BUDDY MERRILL—Electrosonic Guitars; (8)
150-5028, (4) F50-5028

Little Darlin’

PAYCHECK, HELMS & OTHERS—Super Country
Music Goodies, Vol. 1; (8) L74-8014, (4)
F74-8014

MGM
BILL DEAL & THE RHONDELLS—! Been Hurt;
{4) F13-35003

ITCC/Palisades

DION & THE BELMONTS—Remember; (B)

P100
BILL SNYDER & ORCHESTRA—On the Riviera;
(8) P10Y
CHAD & JEREMY—Chad & Jeremy; (8) P102
THE LONDON STRINGS—Made In the Movies;

(8) P103

THE LONDON STRINGS—Made in Nashville;
(8) P104

JOMNNY PAYCHECK—In Concert; (8) P105

LLOYD GREEN—The Hit Sounds of Lloyd
Green; (8) P106

JERRY BUTLER—Best of Jerry Butler; (8)

P108

JOHN LEE HOOKER—The Best of John Lee
Hooker; (B} P109

CASTAWAY STRINGS—Peter, Paul & Mary
Song Book (8) P110

HUGO MONTENEGRO—The Montenegro Brand;
® N

AL MARTINO—That Old Feeling; (8) P112

NEIL HEFTI & ORCHESTRA—The Leisurely
Loveliness; (8) P113 .

im stalh, MAXINE BROWN, CLYDE
OWENS & OTHERS—_Nashville Sound Hits,
Vol. ¥3 (8) P114

MARY WELLS—0oh| Mary Wells; (8) P115

LENA HORNE—Once in a Lifetime; (B) P116

THE SEEDS-—The Seeds; (8) P117

BENNY CARTER—Autumn Leaves: (8) P11B

DON CORNELL—1 Wish You Love; (8) P119

EDDY MANSON—Great Harmonica Favorites;
&B) P120

HAYMES-MUNDY ORCHESTRA-Silk Strings—
Bold Brass; (8) P121

KITTY KALLEN—Oelightfully; (8) P122

THE MARY KAYE TRIO—Just Us; (8) P123

COLEMAN HAWKINS & ORCHESTRA—The
Hawk & the Hunter; (8) P124

THE POTENT 8—Greatl; (8) P125

ELLIOT LAWRENCE ORCHESTRA - Velvet
Winds; (8) P126

NORO MORALES & ORCHESTRA—1'll Dream
About You; (B) P127

SAN REMO ORCHESTRA-Roses & Romance;

(8) P128
BILL SNYDER & ORCHESTRA—Serenade; (8)

Pl
BETYTY EVERETY & JERRY BUTLER—They're
Delicious Together; (8) P130
MARCEL AVIGNON & HIS SYMPHONIC
STRINGS—Lovers' Tempos; (8) P131
MARCEL AVIGNON & HIS SYMPHONIC
STRINGS—Manhattans & Martinis; (8) P132
MARCEL AVIGNON & HIS SYMPHONIC
STRINGS—Strings Around the World; (8)

P1

MARCEL AVIGNON & HIS SYMPHONIC
STRINGS —Young at Heart; (8) P134

PUERTO ORRIQUENOS—Tributo a Los Artis-
tas; (8) P135

TRIO SAN JUAN—Serenata; (8) P136

THE EDWARD LAWRENCE ORCHESTRA—Night
& Day in Rio; (8) P137

RAIMUNDO RANDAZZO & ORCHESTRA -
Manolette’s Bullfight Favorites; (8) P138

AL MARTINO--All of Me; (8) PI139

YONY MARTIN-—Tony Martin Live at Car-
negle Hall; (8) P140

DOTTIE WEST--Country Girl Sensationy (8)

P14)

BLUE GRASS SPECTACULAR; (8) P142

LIONEL HAMPTON--Lionel Hampton Recorded
*Live’ on Tour; (B) P143

LIONEL HAMPTON—Hamp in Japan/Live; (8)
P144

BETTY EVERETT—You're No Good; (8) P145

SELECTIONS FROM CAMELOT; (8) P146

SELECTIONS FROM MUSIC MAN; (8) P147

CASTAWAY STRINGS—Elvis  Presley Song
Book; (8) P148

THE HOLLYBELL STRINGS-A Garden in the
Rain; (8) P149

THE HONEYBELL STRINGS—Matchmaker &
Other Favorites; (8) P150

Tetragrammaton
CAROL BURNETT & MARTHA RAYE—Carol
Burnett & Martha Raye; (B) L5-106, (4)

£5.106 )

BIFF ROSE—Children of Light; (8) L5-116,
(4) F5-116

DEEP PURPLE—Deep Purple; (8) L5-119, (4)

F5-119

MARK SLADE—Mark Slade’s New Hat; (8)
15-5003_ (4) F5-5003

BILL COSBY—B:15 & 12:15; (8) LS-1000S,
(4) F5-5100D8

KINGSTON TRIO—Once Upon a Time; (8)
L5-510105, (4) F5-510105

LIBERTY

Liberty

JIMMY McGRIFF-—-Step One; (8) 8952, (4)
4952, (€) € 0952

STANLEY TURRENTINE—Always Something

There; (8) 8953, (4) 4953, (€) € 0953

JALL éRUSADERS‘ owerhouse; (8) B954,
(4) 4594, (C) C 0954

LONNIE SMITH—Think; (8) 8955, (4) 4955,

(€) € 0945

8UD SHANK—Windmills of Your Mind; (8)
8957, (C) € 0957

LEE MORGAN—Charisma; (8) 8958, (4) 4958,
(C) C 0958

JOHNNY MANN SlNGERS—Goodnlghf My
Love; (8) 8959, (€} C 0959

MUNTZ

Apple
JACKIE LOMAX—Is This What You Want?;
(2) 4CL 3354

Ashley.
MARGIE SINGLETON—Country Music Wwith
Soul; (2) ASH A 3003

Bell
BOB TEAGUE—Letters to a Black Boy; (8)
BEL X 6029

Tape Happenings

Keystone, a division of Atlas
Rand Corp., is introducing an 8-
track stereo cartridge player and
AM/FM multiplex receiver (model
3800-SX) at $199.95. Features in-
clude a single function sclector,
channel indicator lights, head-
phone jack, FM sterco indicator
light and plug-in_ stereo speakers.
. . . Export figures from Japan to
the U. S. reached 1.8 million
auto sterco tape players valued at
$35.2 million, with the expectation
that between 3.7 and 3.8 million
will be exported world-wide. While
there are 19 Japanese manufac-
turers turning out 41 different
types of car stereos, Mitsushita
Communications Industrial Co,,
Teikoku Dempa and Fujitsu Ltd.
account for about 70 per cent of
the entire market. Qut of the 41
different units exported, 30 are 8-
track, six are compatible 8 and 4-
track, one is 4-track and four are
casselte. . . . Matsushita reported
gross sales of $771.6 million in a
six-month period ended May 20,
1969, an increase of 9.4 per cent

over the '$705.4 million gross sales
in the previous six-month period
ended Nov. 21, 1968. Home en-
tertainment cquipment accounted
for 49.3 per cent. . . . Sony more
than doubled its carnings in the
six months ended April 30. Sale
increased 54.3 per cemt, Net profit
was $10,949,000 against $5,1 13,000
for the like period a year carlier.
Net sales totaled $137,945,000,
compared with $89,378,000. . . .
Delmonico International, which
distributes a line of tape recorders,
is opening a new branch in Phil-
adelphia. The branch will include
a warehouse, showroom, sales de-
partment and service and parts
department. Norman Wachs di-
rects the branch office” . . . Gal-
axie Industries, Beverly Hills, is
making its first move into con-
sumer electronics. It has agrecd
to acouire Pacifica Imports, dis-
tributor of the Toshiba line in
California, Nevada and Arizona.
The transaction is for 25.000
shares of Galaxie stock. Pacifica
has projected $2 million in sales
in the current fiscal year,
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JOLLIVER ARKANSAW=—Home; (B) BEL X 6031

VARIOUS ARTISTS—Summer Souvenirs; (B)
BEL X 6035

CHAD MITCHELL—-Chad, (8) BEL X 6028

SOLOMON BURKE—Proud Mary; (8) BEL X
6033

Capitol

BOBBIE GENTRY—Touch ‘Em With Love; (2)
4CL 155

DON RANDI Plays Love Theme From Romeo
& lulle';é?) 4CL 287

ORIGINAL SCORE—True Grit; (2) 4CL 263

Close Up of THE BEACH BOYS; (2 4CL 253

LOU RAWLS—Close Up, Part 17 (2) 4CL 261A

LOU RAWLS—Close Uﬁ' Part 2y (2) 4CL 2618

BUCK OWENS—Close Up, Part 1; S; 4CL 257A

BUCK OWENS—Close Up, Part 2; (2) 4CL 2578

MERLE HAGGARD—Close Up, Part 2; (2) 4CL

259A

ME;lE HAGGARD—Close Up, Part 1; (2) aCL
598

YOUNG HAWAIANS/VARIOUS
Hawail Calls; (2) 4CL 262

ﬂl; ILE"!RM!N—(Iose Up, Part 1; (2) aCL
51A

THE LETTERMEN—Close Up, Part 2; (2) 4CL
2518

NAT KING COLE—Close Up, Part 1; (2) 4CL
252A

NAT KING COLE—Close Up, Part 2; (2) 4CL

2528
FRANK SINATRA—Close Up, Part 1; (2) 4CL

ARTISTS -

254A
FRANK SINATRA—Close Up, Part 2; (2) 4CL
lA%i:g GLEASON—Close Up, Part 1; (2) 4CL
lAggiE: GLEASON—Close Up, Part 2; (2) 4CL
NANCY WILSON=Close Up, Part 1; (2) 4CL
NIBN%)VA WILSON=Close Up, Part 2; (2) 4CL

2568

MENDELSSOHN: CONCERTO IN E MINOR OP.
64—Yehudi Menuhin; (2) 4CL 7148

THE STEVE MILLER BAND—Brave New World;
(2) 4CL 184

Direction
BOB DARIN—-Commitment; (2) OIR A 1937

Dot

PEGGY LITTLE—A Little Bit of Peggy; (2)
DOV ¥ 25948

The Cool World of JACK SHELDON; (2) DOT
Y 25950

JACK RENO—1'm a Good Man in a Bad
Frame of Minds (2) DOT Y 25946

BONNIE GUITAR—Affair; (2) DOT Y 25947

GEORGE WRIGHT_Now’s the Right Time;
(2) DOV Y 25929

THE ANITA KERR SINGERS—Velvet Voices
and Bold Brass; (2) DOT Y 25950

PETER MARSHALL—For the Llove of Pete;
(2) OOT Y 25930

fnside BUGSY; (2) DOT Y 25945

ROY CLARK—Yesterday, When | Was Young;
(2) DOT Y 25953

BRIAN MYLAND—Stay and Love Me All Sum-
mer; (2) DOT Y 25954

THE BELMONTS-Summer Llove; (2} DOT Y

25949
THE SOUND SYMPOSIUM—Bob Dylan lImter-
preted; (2) DOT Y 25952

Dunhill

MAMA CASS—Bubble Gum, Lemonade & . . .
Something for Mama (28 ONH A 50055

THE HAPPY DAY CHOIR—Good Feelin’s; (2)
ONH A 50061

THREE DOG NIGHT—Suitable for Framings
(2) DNH A 50058

THE ROCK & ROLL REVIVAL—The Great
Oldies Done Hear & Nowl; (2) DNH A

50059
Early STEPPENWOLF; (2) ONH A 50060
COLOSSEUM—Those Who Are About to Die
Salute You; (2) ONH A 50062

Elektra

TOM PAXTON—The Things | Notice Now; (2)
EKT A 74043

THE DOORS-—The Soft Parade; (2) EKT A
75005

Fermata

MANUEL MARQUES E Sua Guitarra Aoresent.
ando Os Temas. Das Telenovelas Antonio
Maria E A Muyralha; (2) FER A 238

HECTOR COSTITA SEXTETO~Impacto; (2)
FER A 97

BOSSA JAIZ TRIO; (2) FER A 113

FELINO CABALLERO)ANDIES PEREZ/LOREN-
20 PEREZ—Los ldolos Guaranis; (2) FER A

116

GUERINO TYROME E SUA ORQUESTRA; (2)
FER A 132

PEDRINHO MATYTAR E SEU CONJUNTO-—
Bossa Nova; {2) FER A 600

PEDRINHO MATYTAR TRIO; (2) FER A 603

ALBERTO DI PAULO—A Gran DOrquestar (2)
FER A 2002

Monitor

OISTRAKH Plays From Albeniz to Zarzycki;
(8) MTR X 2003

ROSSINT: WILLIAM TELL/LA GRAZIZA LADRA/
WEBER: DER FREISCHUTZ/ABU HASSEN—
Frankfurt Radio Symphony Orch, (Le
Conte); (8) MTR X 2031

MADRIGALS & MOTETS—_Budapest Madrigal
Ensemble (Szekeres); (8) MTR X 2054

COLLEGIUM MUSICUM OF PARIS/SCARLATTY/
CORELLI/VIVALDI Roland Douatte; (8)
MTR X 2102

Motown

FOUR TOPS Now!; (2) MT A 675

DIANA ROSS & THE SUPREBSES—Let the
Synshine In; (2) MT A 689

DAVID RUFFIN—My Whole World Ended; (2)
MY A 685

Reprise
DON HO'S Greatest Hits; (2) 4RA 6357

RGE

Ze Do Cariri €. Sua Sanfona; (2) RGE A 1066

HELENA DE LIMA—E A Banda Da Policla
Militar Do Estado Da Guanabara; (2) RGE
A 1068

TRIO CRISTAL—Em Tempo De Romance; (2)
RGE A 1070

UBIRAJARA COM ORCH.—Um Bandoneon
Dentro Da Nolte; (2) RGE A 1073

CIDALIA MEIRELES—Portugal Com  Muito
Amor; (2) RGE A 1074,

RAUL SAMPAIO—Quem Eu Quero Nao Me
Quers (2) RGE A 1076

0s Grandes Successos De Juca Chaves; (2)
RGE A 1017

A Gaita Magica De Omar izar; (2) RGE A

1072
VARIOUS ARTISTS—O Melhor Da Bossay (2)
RGE A 5267

Roulette

LA LUPE ‘'THE QUEEN” Does Her Own
Thing; (2) ROU A 42024, (8) ROU X
42024

Soul
JR. WALKER & THE ALL STARS Greatest
Hits; (2) SOU A 718

Som/Major
THE BLUE STARS—Os Mais Belos Temas Do
Cinema; (2) SM A 1583

Steed
ANDY KIM—Baby | love You; (2) STE Y
37004

The Bach Guild

1 SOLISTI DI ZIAGREB Pla Telemann; (2)
TBG A 5028

| SOLISTI D! ZAGREB—The Baroque Art of
Telemann; (2) TBG A 70679

Tetragrammaton

SOUNDTRACK—Chel; TET A 5006

THE KINGSTON TRIO—Once Upon a Time
Part 1; (2) TETA 5101A

THE KINGSTON TRIO -Once Upon a Time
Part 23 (2) TET A 51018

DEEP PURPLE; (2) TEY A 119

MURRAY ROMAN--A Blind Man’s Movie; (2)
TET A 120

BILL COSBY—B:15-12:15 Part 1; (2) TET A

5100A
BILL COSBY-—8:15-12:15 Part 2; (2) TET A

51008
CAROL BURNEYT & Martha Raye—Together
Again for the First Time; (2) TET A 106

UNI

SOUNDTRACK—The Lost Man; (2) UNI Y

73060
STRAWBERRY ALARM CLOCK—Good Morning
Starshine; (2) UNI Y 73054

Vangvard

BUFFY  SAINTE-MARIE—(lluminations; {2)
VAN A 79300

JOAN BAEZ—David’s Albumy (2) VAN A

79308

COUNTRY JOE & THE FISH—Here We Are
Again; (2) VAN A 79299

UTAH SYMPHONY ORCH.—Fiddle Faddle & 14
Other Leroy Anderson Favorites; (2) VAN

A 10016

CHRIS HILLS—Everything 1s Everything; {2)
VAN A 6512

BERT JANSCH & JOHN RENBOURN—Stepping
Stones; (2) VAN A 6506

WANDEL: MUSIC FOR THE ROYAL FIRE-
WORKS —Charles Mackerras; (2) VAN A

289
VIRGIL THOMPSON: THE PLOW THAT BROKE
THE PLAINS/SUITE FROM THE RIVER—
Leopold Stokowskis (2) VAN A 2095
HAYON: THE STURM UND DRANG SYMPHO-
NIES Voi, 1—Antonio Janigro; {2) VAN A

2145
HOMAGE TO ERIK SATIE VOL. 2-—-Utah Sym-
phony Orch. (Abravanel); (2) VAN A 10038
THE VIRTUOSO FLUTE VOL. 2/MOZART &
VIVALDI CONCERTOS—Julius Baker; (2)
VAN A 71153

Warner Bros.

IKE & TINA TURNER’S Greatest Hits; (2)
4WA 1810

Zapple

JOHN LENNON/YOKO ONO- Unfinished Music
No. 2; (2) 4CL 3357

MUSICDISC

Musicdise

HUGO WINTERHALTER—Pop Parades (B) MODT
113, (C) CMOT 13

GENE PITNEY—Baby, | Need Your Love; (8)
MOT 114, (C) CMDT 14

XAVIER CUGAT—Latin Reflections; (B) MOV
18, &() CMDT 15

EE SUNS—Twilight Time; (8) MOT

116, (C) CMDT 16

VARIOUS ARTISTS—Country Favorites; (8)
MDT 117, {C) CMOT 17

GEORGE JONES—The Best in the Country;
(8) MOT 18, (C) CMOT 18

VARIOUS ARTISTS-The Best of Heart &
Soul; (8) MDT 119, (O) CMOT 19

PLAYTAPE

ABC

FRANKIE LAIKE—~Youy Gave Me o Mountain;
(2) PT 1037

Apple

JACKIE LOMAX—Is This What You Want?;
(2) PY 1049

(Continued on page 56)

THE 3RD TAPE CARTRIDGE FORUM
IS COMING SOON . . .

SEE CENTER SPREAD
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LetdU d |
put you

inthe tape
duplicating

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUOIOMATIC

when answering ads . . .
Say You Saw It in Billboard

Tape CARtridge

Craig Opens Eastern Facility
—Expansion Ties With New Line

LOS ANGELES — Craig has
opened its first eastern branch
operation, a 50,000-square-foot
warehouse - office facility in
Moonachie, N. J.

The new facility houses cus-
tomer service and parts depart-
ment operations, quality control,
factory, technical and general
warehousing staffs. In addition,
the plant will be used for east-
ern region sales personnel repre-
senting Craig’s product division,
including its video tape depart-
ment and education division.

The expansion move ties in
with the company’s new line of
car stereo and tape recorder
products introduced in June at
the Consumer Electronics Show.
It will move deliveries closer to
distributors and dealers in east-
ern, central and southern area
markets.

B

Simon
our pi , '

and EP compact cassettes, and reels and

‘Stmon Says: Attach wraparound label
(Zip) ¢ N

Al

ecause that's all there is to loading
recision-molded, anti-jam cartridges.

205 Broadway, Cambridge, Massachusetls

Manufacturers of 4- and 8-track cartridges, standard m Data Packaging Corporation,

cases for the computer industry. Send for brochure.

JULY 26, 1969, BILLBOARD

Tel. (617) 868-6200 TWX 710-320-0840.
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Consumer electronic products
will be shipped direct to the new
plant for in-house quality con-
trol servicing, warehousing and
shipping. Craig already operates
six warchousing facilities, includ-
ing two plants in Los Angeles
and others in San Francisco,
Seattle, Denver and Honolulu.

Branch Manager

Donald R. Fisher, Craig’s Sec-
attle operations manager, has
been promoted to branch man-
ager of the New Jersey facility.
Syl Pitasi, Craig’s Eastern man-
ager for the products division,
will headquarter at the new
operation.

The company plans to host
more than 4,000 West Coast

dealers at rcgional previews to
showcase its 47 new products.
The line includes car stereds,
portable and home radios, cas-
sette recorders and players, 8-
track sterco cartridge equipment
and two TV receivers.
Dealer Showings
Dealer showings are sched-
uled for San Francisco, Mon-
day (21)-Wednesday (23), in the
Del Webb Town House; San
Diego, July 29-31, at the Bahia
Hotel, and Scattle, Aug. 5-7, in
the Double Tree Inn. A Los-
Angeles preview was held July
15-17.
In conjunction with the new
line previews, Craig .is introduc-
(Continued on page 18)

THE 3RD TAPE CARTRIDGE FORUM
IS COMING SOON . . .

SEE CENTER SPREAD

Slaves
seeking
master

Object:
Huplicating

Why did we install all solid state equipment
for tape duplicating? The same reason we use
one-inch mastering tape. To guarantee
the most faithful dubbing of your master.
And we'll da it in record-breaking time, too.
Cartridge, cassette or reel. Try us.

P O BOX 15577 ORLANDO. FLORIDA 32808, TELEPHONE (305) 656 4494
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All units provide stereo sound reproduction. All portables offer multiple-use power supplies to play anywhere!

(1) MODEL 504— ) (5) MODEL 661— (9) MODEL 401-—
Cassette portable plus AM/FMradio.Stereo Home entertainment system. 8-track Portable 8-track. Same features as 400
record. Stereo playback. AGC. player. Largest speakers in price range. plus AM/FM radio.
Records from radio,phono or included mics. AM/FM Multiplex. (10) MODEL 394—
(2) MODEL 502— (6) MODEL 314— Portable 8-track. Automatic program
Cassette portable. Stereo record. Stereo Budget 8-track portable with automatic switching. Five-inch speakers.
playback. AGC. Records from radio, program switching.
phono or included (2) mics. (7) MODEL 313—
(3) MODEL 800*— Budget 8-track portable. Manual
Compact 2-piece home entertainment program switching.
system.8-track player.Contemporary design. (8) MODEL 400—
(4) MODEL 802°— Portable 8-track. Designer styling. 6-inch.
Same' featuresf as Model 800 plus AM/FM speakers. Automatic program switching. B'.l= @ BELAIR ENTERPRISES
Multq_)Iex radio. Also available (Model @ 6873 RODEO ROAD
801) without Multiplex. *DELIVERY, FALL 1969, LOS ANGELES, CALIFORNIA 90016 / PHONE:(213) 870.9273
CALIFORNIA (F & North) COLORADO GEORGIA LOUISIANA (North) & ARKANSAS
BELAIR DlSTRlBU'IORS Western Electmnriec:nlo)ivi-ioon Davis Sales Godwin Distributing Co. B & B Parts Sales
Transcontinental Music Corp. 3825 Newport Street 1227 Spring Street, NW 211 North Market
868 Cowan Road Denver, Colorado 80207 Atlanta, Georgia 30309 Shreveport, Louisiana 71107
Burlingame, Calif. 94010 303.321-1226 404-876-5719 318-422.9382
415:697;6800 ILLINOIS & WESTERN WISCONSIN
CONNECTICUT Pana Marketing Div. of Quizonic Inc. LOUISIANA (South)
ALABAMA CALIFORNIA (§o.\l!h. Half) Eastern Elagtromic Sales cfo Cems All South l)jntril‘)‘utilig Co.
Boma .Distributor- Inc. Tape Merchandising 734 Tolland Street 5940 W, Montrose Ave. 1924 Lafayette Street
;2'00 g.g: Ave.All‘Jc;,rth — Sli7_3ARn°i=|:-Ra:‘l*i - East Hartford, Conn. 06108 Chicago, [llinols 60634 New Orleans, Louisiana 70113
irmin , Ala » Calaf. -685.- -522.
20;:'2‘52_‘30:;;‘ ama R o 203-289-8631 312-685-9500 504-522.1157
KENTUCKY & INDIANA
ARIZONA CAROLINA (NORTH & SOUTH) FLORIDA Pana Marketing Div. of Quixonic Inc.  MARYLAND-WASHINGTON, D.C.
Associated Distributors-Inc. Mangold Distributors Thurow Electronics c/o Cardinal Sales The Jos, M. Zamoisk! Co.
3803 N. 36th Ave. 2212 West Morehead Strect 121 South Water Street 26 W, 62nd Strect 1101 DeSoto Road
Phoenis, Arizona 85018 Charlotte, N. C. 28208 Tampa, Florida 33602 Indianapolis, Indiana Baltimore, Maryland 21223
602-278-5584 704-334-0866 813-229-1885 317.253-1513 301-644-2900
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They even bought our pants

But fret not, there’s more of everything on the way!

Belair went to the Consumer Electronics
Show in N.Y. expecting to make a big
hit. But the dealer response surpassed
our wildest expectations. Alert
merchandisers snapped up everything
Belair had for sale...and even a

few things we hadn’t intended to sell.

Once again, Belair proved why in just 16
months it has become one of the
world’s largest manufacturers of tape

equipment. Once again, Belair proved to
be the best-designed, best-engineered,
best-priced tape equipment ever

offered for sale.

If you don’t already carry the Belair
line, take a tip from the sharp buyers at
the N.Y. Show. Call your local Belair
distributor today for sure-fire profits
this summer.

L
B‘sl.m. BELAIR ENTERPRISES
(| 5873 RODEO ROAD

LOS ANGELES, CALIFORNIA 90016 / PHONE :(213) 870.9273

MASSACHUSETTS, NO. NEW ENG.
Eastern Electronic Salcs

30 Nashua Street

Woburn, Mass. 01801

617-935-4700

MICHIGAN

Pana Marketing Div. of Quixonic Inc.

42105 Postiff Drive
Plymouth, Michigan 48170
313-455-0210

MINNESOTA, NO. & SO. DAKOTA,
IOWA, EASTERN WISCONSIN
Stephens Distributing

9549 Penn Ave. South

Minncapolis, Minnesota 55431
612-888-5521

MISSOURI

Roberts Record Distributing Co.
1815 Locust Street

St. Louis, Missouri 63103
314-621-7171

NEW JERSEY (Northern)
J and ) Distributing

333 Clinton Strect
Newiark, New Jersey

201-926-3700

NEW YORK (North. Half)
Transcontinent Record Sales
1790 Main Street

Buffalo, N. Y, 14209
716-882.0427

NEW YORK (South. Half)
Winged Foot Distributors
3260 Cruger Ave.

Bronx, N. Y. 10467
212.737-4000

OHIO

Pana Marketing Div. of Quixonic Inc.

clo M-S Sales Corp.
670 South Green Road
Cleveland, Ohio 44121
216-382-2060

OKLAHOMA

Communication Electronics
4007 North Pennsylvania Ave.
Oklahoma City, Oklahoma 73112
405-528.2525

www._americanradiohistorv.com

PENNSYLVANIA (East. Half)
& SOUTHERN NEW JERSEY
Robert Nash Distributors
2780 Limeklln Pike

North Hills, Penn. 19038
215-927-6100

PENNSYLVANIA (West. Half)
Jack H. Samuels & Co.

5117 Baum Bivd.

Pittsburgh, Penn. 15224
412-683-8800

TENNESSEE

Music City Record Distributors
127 Lafayette Street

Nashville, Tennessee 37210
615-255-7315

TEXAS

ABC Record & Tape Sales Corp.
4841 Top Line Drive

Dallas, Texas 75247

214-637-4580

UTAI

Billinls Distributors

3575 South 700 West

Salt Lake City, Utah 84115
801-266-3548

WASHINGTON, PACIFIC N.W. & ALASKA

ABC Record and Tape Sales Corp.
729 So. Fidalyo

Seattle Washington

206-RO 3-8600



New Release
& Hit Index

& o
S Album & Atist
A &
Muntz New Release Index
ASH-A-3003 Country Music With Soul — Margie Singleton
VAN-A-79300 Illuminations — Buffy Sainte-Marie
4CL-155 Touch 'Em With Love —Bobbie Gentry
DOT-Y-25948 A Little Bit Of Peggy — Peggy Little
DOT-Y-25950 The Cool World Of Jack Sheldon
4RA-6357 Don Ho's Greatest Hits
VAN-A-10016 Fiddle Faddle And 14 Other Leroy Anderson
Favorites — Utah Symphony Orchestra
4CL-287 Don Randi Plays Love Theme From “Romeo & Juliet”
4CL-3354 Is This What You Want?—Jackie Lomax
VAN-A-6512 Everything Is Everything—Chris Hills
EXT-A-74043 The Things | Notice Now —Tom Paxton
VAN-A-6506 Stepping Stones —Bert Jansch & John Renbourn
4WA-1810 lke & Tina Turner's Greatest Hits
4CL-263 True Grit—0Original Motion Picture Score
UNI-Y-73060 “The Lost Man"” —The Original Soundtrack Album
4CL-7148 Mendelssohn: Concerto In E Minor, Op, 64 /Bruch:
Concerto No. 1 In G Minor, Op, 26 — Yehudi Menuhin
TBG-A-5028 | Solisti Di Zagreb Play Telemann
TBG-A-70679 The Baroque Art Of Telemann—| Solisti di Zagreb
VAN-A-289 Hande!l; Music For The Royal Fireworks/Concerto No. 2
For Two Wind Bands And Strings —Charles Mackerras,
Conductor
VAN-A-2095 Virgil Thomson: The Plow That Broke The Plains/
Suite From ‘The River’ — Leopold Stokowski, Conductor
VAN-A-2145 Haydn/The Sturm Und Drang Symphonies, Volume 1/
No. 44 /No, 45— Antonio Janigro, Conductor
FER-A-238 Manuel Marques E Sua Guitarra Apresentando Os
Temas Das Telenovelas “Antonio Maria" E “‘A Muralha"
—Manuel Marques
RGE-A-1066 Ze Do Cariri E Sua Sanfona
RGE-A-1068 Helena De Lima/E A Banda Da Policia Militar Do
Estado Da Guanabara
RGE-A-1070 Em Tempo De Romance —Trio Cristal
RGE-A-1073 Um Bandoneon Dentro Da Noite — Ubirajara com
orquestra
RGE-A-1074 Portugal Com Muito Amor—Cidalia Meireles
RGE-A-1076 Quem Eu Quero Nao Me Quer — Raul Sampaio

Stereo Dateline Special!

JIMI HENDRIX EXPERIENCE

SMASH HITS

JIMt HENDRIX EXPERIENCE—

SMASH HITS

AVAILABLE NOW!
This week's block-
buster cartridge
from Muntz.
Here's a 4-track
cart rage for your
customers.
Ready, set, Order!

REPRISE 2025 MITITIVUIIUILLIEY

Tape CARtridge

50 Titles Out
On Paramount

LOS ANGELES—Paramount
Stereo-Tape has released S50
titles in 8-track and cassette,
with several of the tapes cover-
ing current hot pop acts. These
include Roy Clark, Brian Hyland
and Andy Kim. Acts in the re-
lease include Billy Vaughn,
Anita Kerr Singers, Lalo Schif-
rin, Hamilton Streetcar, Fear It-
self, Colours, and Charles (Bug-
sy) Maugh.

Opens Eastern Facility

® Continued from page 15

ing two tape recorder accessory
centers models 9714 and 9715.

Model 9714 accessory display
package comes with four voice
actuated microphones, three non-
directional microphones, three
uni - directional  microphones,
four rechargeable battery packs,
six AC adapters, two foot-
switches, six headsets, six tele-
phone pickups, six radio record-
ing cords and six auxiliary con-
necting cords.

Other display accessories in-
clude six extended play tapes
on 3%-inch reels (300 feet), 12
60-minute cassettes and 12 90-
minute cassettes.

Model 9715 includes the same
items as model 9714, but elimi-
nates the microphone accesso-
ries.

The units are designed to set
on the counter or hang on the
wall, next to tape recorder dis-
plays. Their hidden bin-type
dispensers are made pilfer-proof
with a locking device.

As part of its accessory pro-
gram, Craig has established a
tape recorder accessory club for
dealers who purchase the units,
and is conducting a four-month-
long sweepstakes product award
contest for dealer members.
Model 9714 retails for $516.14,
while model 9715 has a list price
of $279.64.

COMPACT
CASSETTES

® Licensed by N.A.P, Made in USA,

® Pre-Loaded with our own FIDELITAPE.
6 standard lengths.

o Pachaged In mailer or clear plastic boxes.

o Pre-Leadered or unassembled for duplice-
tors. Immediate detivery!

© Private 1abeling available.

o4 & 8 Trach Empty and Leaded Cartridges
and Wead Cleaners

For Rep. in your area contact.

mﬂlul‘“m?
WORLD'S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSEYTES
makers of FIDELIPAC®

Cherry Hl Industrial Center
Cherry Hill, New Jarsey 08034
Phoner (609) 424-1234

n 2

7715 DENSMORE AVENUE

oiniong wire mue 1y

MUNTZ g STEREO-PAK

VAN NUYS, CALIFORNIA 91406
TELEPHONE. (213) 989-5000

®

A WORLD OF STEREO SALES GIANTS FROM THE
4-TRACK GIANT AND ORIGINATOR OF THE

CARTRIDGE CONCEPT.

18
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TITLE—Artist, Labet
BLOOD, SWEAT & TEARS

Columbia
IN-A-GADDA-DA-VIDA

tron Butterfly, Atco

BAYOU COUNTRY .
Creedence Clearwater Revival, Fantasy
HAIR

Original Cast, RCA Victor

3 DOG NIGHT

Dunhilt

NASHVILLE SKYLINE

Bob Dylan, Columbia

AGE OF AQUARIUS

Fifth Dimension, Soul City
GALVESTON

Glen Campbell, Capitol

LED ZEPPELIN

Atlantic

JOHNNY CASH AT FOLSOM PRISON
Columbia

THIS IS TOM JONES
Parrot

LIVE

Tom Jones, Parrot

GREATEST HITS

Donovan, Epic

FROM ELVIS IN MEMPHIS
Elvis Presley, RCA Victor
ASSOCIATION'S GREATEST HITS
Warner Bros.-Seven Arfs
ROMEO AND JULIET
Soundtrack, Capitol

WARM SHADE OF IVORY
Henry Mancini, RCA Victor
CLOUD NINE

Temptations, Gordy

HAWAIl FIVE-O

Ventures, Liberty

BEATLES

Apple

Weeks on
Chart

W =~ W W W W O & W W W W W

[ ST - T

w N w0

CASSETTE

This

Week Week

1

W 0 N N e W

11
12
13
14
15

Last
7
5
6

W 0 N

11
10
13

9
15

TITLE—Artist, Label
AGE OF AQUARIUS
Fifth Dimension, Soul City
HAWAIl FIVE-O
Ventures, Liberty
ROMEO AND JULIET
Soundtrack, Capitol
GALVESTON
Glen Campbell, Capitol
WICHITA LINEMAN
Glen Campbell, Capitol
IN-A-GADDA-DA-VIDA
Iron Butterfly, Atco
ASSOCIATION'S GREATEST HITS
Warner Bros.-Seven Arts
BAYOU COUNTRY
Creedence Clearwater Revival, Fantasy
TIME PEACE/GREATEST HITS
Rascals, Atlantic
BEATLES
Apple
GENTLE ON MY MIND
Glen Campbell, Capitol
TOM JONES—LIVE
Parrot
HELP YOURSELF
Tom Jones, Parrot
CLOUD NINE
Temptations, Gordy
TOUCH OF GOLD

Johnny Rivers, Imperial

Weeks on
Chart
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TITLE—Artist, Label
BLOOD, SWEAT & TEARS
Columbia
NASHVILLE SKYLINE
Bob Dylan, Columbia
BAYOU COUNTRY
Creedence Clearwater Revival, Fantasy
AGE OF AQUARIUS
Fifth Dimension, Soul City
THIS IS TOM JONES
Parrot
IN-A-GADDA-DA-VIDA
tron Butterfly, Atco
3 DOG NIGHT
Dunhill
GREATEST HITS
Donovan, Eplc
LED ZEPPELIN
Atlantic

TIME PEACE/GREATEST HITS

Rascals, Atlantic

Weeks on
Chart
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Billboard SPECIAL SURVEY For Week Ending 7/26/69
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8 TRACK CARTRIDGE 8952
CASSETTE 0952

8 TRACK CARTRIDGE 8954
CASSETTE C0954

POWERHOUSE
THE JAZZ CRUSADERS

STEP ONE
JIMMY McGRIFF

R
v
Al

L] [}

8 TRACK CARTRIDGE 8955 ; 8 TRACK CARTRIDGE 8957
CASSETTE C0955 CASSETTE C0957

.; WINDMILLS OF
YOUR MIND
BUD SHANK

THINK
LONNIE SMITH

8 TRACK CARTRIDGES & CASSETT
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8 TRACK CARTRIDGE 8953
CASSETTE €095

' ALWAYS
SOMETHING THERE

STANLEY TURRENTINE

8 TRACK CARTRIDGE 8958
CASSETTE C0958

CHARISMA
LEE MORGAN

R

Liberty Stereo-1a

Entertainment from
Transamerica Corporation

o)






Talent

Cream Jells as
The Blind Faith

NEW YORK—In the biggest
rock merger since Ringo joined
the Beatles to make them stars,
Stevie Winwood left Traffic to
join Cream to make Blind Faith,
who opened their U. S. tour in
Madison Square Garden, Satur-
day (12), to acclamation by riot.
Fecaturing Ginger Baker on
drums, Eric Clapton on guitar,
Rich Grech on bass, and Win.
wood doubling as the organist
and voice of Blind Faith, the
new troupe of top English rock-
ers provoked the crowd with
the dark, destructive excellence
emanating like a command from
the instruments of Baker and
Clapton. Free, an A&M group
who uprooted a few micro-
phones to confound the already
miserable sound system, and
Delaney & Bonnie, Elektra pop-
gospel group, pacified the mobs
until Blind Faith riled them with
their cerie skirmishes with per-
fection.

With the apocryphal . elegance
and weight of the movie score
from “Ben Hur” or “The Ten
Commandments,” Blind Faith’s
rumbling, churning sound con-
jured up the colorings of a full
rock symphony in the throes of
a disaster scene. Only Winwood
separated Baker and Clapton
from the kind of competition
that brought Cream to its knces
for good. His weeping orphan’s
wail, thin with remoteness and
youth, slowed Blind Faith from
the danger pace of Cream,
signaling on the brilliant solos
of Clapton and Baker, though
both abbreviated their hoped-
for epics to teasers.

Ginger Baker’s drums were

Jamal Labels
Sign Artists

NEW YORK—Ahmad Jamal
is beginning to round up art-
ists for his three record labels,
A.J.P. Records, Cross Records
and Jamal Records.

Joe Kennedy, jazz violinist,
composer, arranger and con-
ductor, and the New York Bass
Violin Choir, directed by Bill
Lee, have been signed to Jamal
Records; Tommy Rogers, rock
singer-writer, and  Celestine
Howard; rock singer, have been
signed to A.J.P. Records, and
the Beverly Glenn Concert
Chorale has been signed to
Cross Records.

Argon Signs 3
To Prod. Mgmt.

NEW YORK—Clyde Otis and
Aubrey Seeman of Argon Pro-
ductions have signed Ronnie
Baker, Norman Harris and Earl
Young to exclusive production
and management pacts. The
threce, who are identified with
“The Philadelphia Sound,” will
also record for Argon’s new
disk company as Ronnie, Nor-
man and Earl.

In addition to producing for
Argon Productions, the services
of Baker, Harris and Young will
be available through Argon to
other labels on a selective basis.
Scveral disks produced by the
threesome for Argon are ready
for relcase. Among these are
records by Jean Wells, Mem-
phis Slim, Eddie Carlton and
Ronnie King.

JULY 26, 1969, BILLBOARD

impossible to hide from, spell-
ing out messages and moods on
the instrument he has received
as a medium. His incredible
sense of tonal balance has de-
veloped to a point where he
seems to mimic melodies, add-
ing to his total communication
vid percussion the dimension of
composition; he can actually
play a song on the drums,
thudding out clear riffs and runs
by pitting rhythms against each

(Continued on page 24)

Mayall &

NEW YORK — John Mayall
repeated his Newport Festival
success of a few days earlier
when he topped the Fillmore
East bill for the first time on
July 11. He was aided by some
delicate  amplification  that
threw the accoustic guitar (Jon
Marks) in his drum-less group
into sharp focus, allowed the
tenor saxophone (Johnny Al-
mond) to share but not domi-
nate proceedings and enabled
Mayall’'s cool voice to get his
sharp lyrics across.

It was a small triuvmph. for
Mayall’s new group only in the
sense that the first show audi-
ence was small. Mayall’s new
company, Polydor, recorded. for
an LP.

Mayall takes a lot of different
clements, from modern jazz to
down-home country, and fuses
them together and while the
separate parts are not particular-
ly original, the totality is. Re-
freshing too, to find a group
that can blow without blasting.

Mention should be' made
about Mayall’s lyrics: autobio-
graphical, unpretentious, and. di-
rect. “The Laws Must Change,”
his opener, presents him as an
unhysterical spokesman for to-
day. His “California™ does not
slide into the sea of hippy senti-
mentality.

In short Mayall;, his group,
his material are, to use that
oft-quoted, seldom meant word,
very. together.

Preservation Hall Jazz Band,
making their Fillmore East de-
but, also brought a strong reac-
tion from the crowd, although
this may have been due to the
novelty of seeing a group of
New Orleans veterans over 30
years old playing their brand of
primitive traditional jazz.

It was a set of good strong
roots music. Den De Pierce pro-
vided a firm enough trumpet
lead from the front line (Willie
Humprev, clarinet and Jim Rob-
inson, a very tailgate trombon:
ist) to work on. Billie Pierce’s
piano, an asset to the band, did
not fare too well with the am-
plification, but the rumbling

Peabody Will Star
In ‘America’ Tour

LOS ANGELES — Banjo
specialist Eddie Peabody will
star in a |S-city tour with the
musical “America Sings,” spon-
sored by the Hamms Brewing
Co. Cities scheduled to get the
show are Anaheim, Pasadena,
Santa Monica, Denver, Kansas
City, Chicago; Madison, Wis.;
Duluth, Des Moines, Minne-
apolis, San Francisco, Sacra-
mento and Fresno. Admission is
free.

DON COOPER, right, Roulette’'s
new singer-writer-guitarist, chats

with Jake Stern, WPAT (N.Y.)
disk jockey, at recent press in-
troduction at the Roundtable's
Ratfink Room in New. York.

Group Very

tuba-drums rhythm section came
through.

And there was a patois ver-
sion of. “Hello Dolly!,” some
fine stomps and driving num-
bers like “Ice Cream™ to rouse
the audience.

A&M’s Spooky Tooth, with
the conventional wall to wall
Excedrin-inducing amplification,
did not appear to be really

Vanilla Fudge in
Solid Territory

NEW YORK-—Vanilla Fudge,
in fine form, capped the season’s
first Singer Bowl concert at the
old World’'s Fair grounds on
Sunday (13). The Atco quartet,
however, faced a herculean
task as they had to follow an
exciting nine-man jam session.

The jam just followed the
fine “Jailhouse Rock” encore of
Epic’s Jeff Beck Group. Before
the quartet could leave the
stage, they were joined by other
British musicians. By the time

Together

settled in—this was their Fill-
more debut also—with Mike
Harrison being troubled with the
New York throat that occasion-
ally afflicts British singers.
Still it was a loud promising
performance concentrating on

material  from  this . album,
“Spooky Two.” with the long
closer “Evil Woman™ getting

things together.

OO0 OO A DS

N.Y.FILLED WITH MUSIC
WEEKEND OF JULY 11-13

NEW YORK-—This city had its heaviest schedule. of top shows
on the weekend of July 11-13. On July 11 and 12, Fillmore East
offered John Mayall, the Preservation Hall Jazz Band, and Spooky
Tooth, while the Pavilion in Flushing Meadow opened its summer
season with the Grateful Dead, Joe Cocker and the Grease Band,

and the Tribe.

Madison Square Garden had two attractions as July 11 saw a
soul show headed by Flip Wilson, Joe Tex and Wilson Pickett, and
July 12 had the New York debut of Blind Faith. The Schacfer
Festival in Central Park presented Eddie Harris and Herbie Mann
on July Il with rain forcing the following night’s show of Chuck
Berry, the Byrds, and John Lee Hooker to July 13.

Also pushed to July 13 was the Forest Hills program featuring
Dionne Warwick and Sam & Dave. July 13 also was the opening
program of the Singer Bowl series with a line-up of Vanilla Fudge,
Ten Years. After, the Jeff Beck Group and the Edwin Hawkins
Singers. The Apollo continued its show for the weeckend of Johnnie

Taylor and Clarence Carter.

UER T o e

Signings

Pacific Gas and Electric, for-
merly with Power, signed a long-
term pact with Columbia, . . . Ken
Lauber joined Polydor, where he
will cut an album. . . . Dot inked
Catch, whose debut disk is “I'm on
the Road to Memphis” and “Am-
ber.” An album is due next month.
. . . Zephyr, a Denver group, signed
with Command/Probe. . . . Sergio
Franchi, formerly with RCA,
joined United Artists Records,
where his contract calls for at least
two albums a year. . . . Percy
Mayfield signed a writing, record-
ing and management pact with
Stroud Production and Enter-
prises, Inc. He will cut his first
disk under the agreement late this
month.

Diane Johnson to Buluu Rec-
ords. . . . Bell Records has ob-
tained Family Dog’s “My Way of
Life” for the U. S. . . . The
Wondrous Joy Clouds signed with
Arthur Gorson Productions and
will cut their first album next
month. . . . Anjoan has signed a
recording contract with Wally Ro-
ker and Associates, Inc. . . . Bald
Eagle to Rene Productions, who
will record them this month. . . .
Zoll Enterprises will represent the
Fillmore Production Co., which is
directed by Bill Graham and Paul
Barrata. . . . Tony Williams, a
drummer, to Polydor, where
“Emergency!” a two-LP album, is
due next month.

From The
Music Capitals
of the World

(DOMESTIC)

DETROIT

An error popped up in this col-
umn in the July 7 issue. Gary
Shannon, not Teegarden and Van
Winkle recently took over MC
chores at Detroit’s $2nd Showbar.
Gary Shannon was a local deejay
and did radio and TV work in
Los Angeles before returning to.
his home town of Detroit. . .. .

www_americanradiohistorv.com

Ex-Detroiters lenny Somberg,
Marty Somberg, Bob. Sitnpson and
Carole Miller have formed a group
on the West Coast called Camp
Hilltop and recently signed to
A&M Records. Terry Melcher will
produce. The Sombergs went to
the West Coast with a now-de-
funked Detroit group called the
Southbound Freeway.

MIKE GORMLEY

the jam was finished, members
of three other groups had joined,
including three from Atlantic's
Led Zeppelin.

The Beck unit also had its
work cut out for it, the pre-
ceding Ten Years After, one of
the most popular British groups
to ever play New York, gave
their usual powerful perform-
ance.

“Good Morning, Little School
Girl” was among the strong
numbers for the Deram quartet
as guitarist Alvin Lee, one of
the leading pop guitarists, and
Leo Lyons, an outstanding bass
guirtarist, played to each other
in exciting fashion.

Drummer Ric Lee and organ-
ist Chick Churchill joined Lyons
to afford Alvin Lee, a guitar
virtuoso, stunning rhythmic sup-
port. Alvin Lec also was in ex-
cellent blues voice.

Probably the most difficult as-
signment of the evening be-
longed to Pavilion’s Edwin Haw-
kins Singers, who had to open.
The inclement weather, which
held the crowd to 7,000, made
the audience, waiting for their
rock favorites, restless. Some
rain during the set aided neither
audience nor performers. But,
the large gospel choir was at
their fervent spirited best, giving
an exceptional performance, es-

(Continued on page 24)
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163-65 W. 48th St.
New York, N. Y. 10036
245-6138°

The Gourmet’s Haven
for Italian Cuisine
THIS WEEK. WE SALUTE

CREWE -GROUP.. OF . COMPANIES
ROBERT S. CREWE, Pres.
ROCCO SACRAMONE, V.-Pres.

VITO SAMELA, V.-P. & Gen. Mgr.

e Diners’ Cilub
e American Express
e Carte Blanche

Unsurpassed in Quality at any Price

GLOSSY

PHOTOS
81h¢ “<" 8x10

1000 LOTS
$12.45 per 100
$45 por 1000
per
1,000
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Speciol Color
Process

MOUNTED
ENLARGEMENTS

20°'x30" $6.50
30°’x40* $9.50

A Division of JAMES ). KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233




PARAMOUNT PICTURES Presents

JOHN WAYNE GLEN CAMPBELL KIM DARBY
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HAL WALLIS’

RGv RIT

RONTER STORV

Glen Campbell

i sings the Title Song
' “True Grit”
Arranged and Conducted by Al Delory

Elmer Bernstein

conducts Themes from his Qriginal Score
Arranged by Artie Butler

www_americanradiohistorv.com
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The film, and inseparably, the soundtrack.

Variety reports:*

‘Grit’ great 36G (Chicago)
‘Grit’ record $270,000 (New York)
‘Grit’ great 25G (Los Angeles)
‘Grit’ Fast $16,000 (Minneapolis)
‘Grit’ Sturdy $15,000 (Baltimore)

*July 9,1969 issue.

Dealers will be provided with special stand-up browser/divider
card and full color streamers and divider cards. 400-line ad mats
have been created. 100,000 black eye patches have been created
to give away at theatres.

True Grit radio spots will be heard the weeks of July 21 and 28 on: WPTR
(Albany); WQXI (Atlanta); WCAOQ (Baltimore); WAYS (Charlotte); WLS
and WCFL (Chicago); WSAI (Cincinnati); WIXY (Cleveland); KLIF
(Dallas); CKLW and WKNR (Detroit); KILT and KNUS (Houston);
WHB and KUDL (Kansas City); KRLA and KHJ (Los Angeles); WQAM
and WFUN (Miami); WOKY and WRIT (Milwaukee); WDGY (Minne-
apolis); WABC, WMCA and WOR-FM (New York); WFIL (Philadelphia);
KQV (Pittsburgh); KXOK (St. Louis); KCBQ (San Diego); KYA and
KFRC (San Francisco); KJR (Seattle); WEAM and WPGC (Washing-

ton, D.C.)
&R

The film that may become “the definitive Western.”

The film that Saturday Review’s Arthur Knight called “a classic of the
genre” and Daily Variety characterized as “walloping...action, action,
action.”

The film...and, inseparably, the soundtrack.

©,
Capitol

Available on records and tape.

www._americanradiohistorv.com




Talent

From The

Music Capitals
of the World

(DOMESTIC)

NEW YORK

Veep's Little Anthony and the
Imperials open a two-weck engage-
ment at the Copacabana Thursday
(24). . . . Vanguard's Frost plays
Los Angeles' Whiskey Au Go Go
from Wednesday (23) through Sun-
day (27). . . . Eliott Randall, gui-
tarist with A&M's Sea Train, mar-
ricd Jeanne Fisher, a New York
dancer and model, at the Munici-
pal Building in New York Tuesday
(1s). . .. ércwe‘s Oliver taped the
ABC-TV *“Joey Bishop Show" Fri-
day (18). . . . MGM’s Julie Budd
appears at the Concord Hotel in
Kiamesha Lake, N. Y., Saturday
(26). . . . The Secrendipity Singers
play Miami Beach's Eden Rock,
Aug. 4-10; La Concha Hotel in
San Juan, Puerto Rico, Aug. 11-23;
and Harrah's in Reno, Aug. 28 to
Sept. 2.

D. D. Phillips, Evolution Rec-
ords artist, made the first of three
appearances at the Raleigh Hotel
in South Fallsburg, N. Y., Friday
(18). . . . A son, Kenneth Lorber,
to Alun Lorber, independent rec-
ord producer, and his wife, the
former Lesley Miller, at Mount
Sinai Hospital July 12. . . . Co-
lumbia’s Tony Bennett signed a life-
time contract with Las Vegas’ Cae-
sars Palace. . . . Monument’s Ray
Stevens appears at the Chevron
Hotel in Australia Monday (28).
He will appear in concert in the
Philippines, Singapore / Malaysia,
Taiwan, Hong Kong, Okinawa and
Japan. . . . Steinway & Sons has
assigned its public relations and
sales promotion to merchandising
& Promotion Associates (MPA),
with Ted Hudes as account execu-
tive.

Arlo Guthrie, Reprise artist, and
John Bassette appear at the Main
Point in Bryn Mawr, Pa., Friday
(25) through Sunday (27). . . .

ﬁ TOP QUALITY
=%
'3 8X10
LITHOGRAPHED ON HEAVY KROMEXOTE

UNDER 3¢ EACH
IN 1000 LOTS

500--$18.85 1000---$29,75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS

1000 8X10s $175,00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in

black & white and full details 1
on ordering.

: PICTURES

317 N. ROBBER SON
SPRINGPIELD,. MO. 63806
(advidiary of the Adverinsng Brochure Go.)

"..Sleeper of
the Year”

—BILLBOARD
24

Chiristopher Scott is featured on a
new Moog album on Decca fea-
turing music of Burt Bacharach.
The LP was created by Dave Mul-
laney, creative director of Laurie
Productions. . A son, Donte
Phillip Spector, born recently to
Phil Spector, record producer, and
his wife Veronica, former lead
singer of the Ronettes. . . . RCA's
Kate Smith will bec honored Aug.
16 in Boston by the Catholic War
Veterans for “outstanding achicve-
ments in promoting zeal and de-
votion for God, for Country and
for home.™

Tetragrammaton's Biff Rose will
host the Atlantic City Pop Festi-
val, Aug. 1-3. Among the featured
performers will be Atlantic’s Cros-
by, Stille and Nash, Reprise’s Joni
Mitchell, Fantasy’s Creedence
Clearwater Revival, Uni's Hugh
Masekela, Columbia’s Janis Joplin,
and Bizarre's Mothers of Inven-
tion, . . . Paul Tannen, director of
Eastern operations for Warner
Bros.-Seven Arts Records, will be
in Nashville the week of July 21
to record Eric Anderson at Cin-
cerella Studios. While in Nashville.
Tannen will visit publishers and
producers affiliated with the fabel.
. . . Idea Planning Associates. an
advertising agency and marketing
consultant group, has moved into
new quarters at 1700 Broadway,
New York, with 265-3337 as the
firm’s new phonc number.

Epic’s Jeff Beck Group plays
the Commodore Ballroom in
Lowell, Mass., Tuesday (22); De-
troit’s Grande Ballroom Friday (25)
and Chicago’s Kinetic Playground
Friday (1). . . . The Savage Rose,
Danish rock group, recorded a
new album for Polydor last week
at the Mira Sound Studios in New
York. . . . Dunhill’s Three Dog
Night winds up'a 2l<ity tour in
Pittsburgh Thursday (31). . . .
Jubilec’s Warner Brothers are film-
ing “The Coat" in London. . . .

Vanilla Fudge in

® Continued from page 21

pecially in their big hit: “Oh
Happy Day.”

The Beck Group had given
one of their best sets, especially
by vocalist Rod Steward and
Beck, another of today's great
guitarists. No sooner had Beck
explained that there would be
no more encores than the fun
began. Stewart was joined by
Robert Plant of Led Zeppelin,
one of the most exciting vocalists
on the scene.

Glenn Cornick, bass guitarists
of Reprise’s Jethro Tull, joined

The Blind Faith

® Continued from page 21

other, juggling their points of
contact in time and pushing
the speed to a punishing pace.
Clapton, on the other hand,
contented himself with more
rhythm chores, cutting his solos
to a length uncomfortably short
and typical. Still, his workouts
in “In the Presence of the
Lord” and “Sca of Joy” were
exccuted with slashing, slicing
perfection, his voice crying out
from between the strings like a
soul caught on a wire. There’s
no one in all of rock who can
get a guitar to talk like Clapton.
Staked to a definite pace and
form by the multitalented Win-
wood, the duo of Baker and
Clapton, and Blind Faith will
start all over again on Atco
Records, although they will con-
tinue as the measure for all

rock groups to equal.
ED OCHS

Artie Resnick, songwriter and pro-
ducer, and his wife, Kris, are the
parents of Benjamin Ari Resnick.
who was born July 8. . . . Atco’s
New York Rock and Roll Ensem-
ble have been added to the Seattle
Pop Festival to appear Sunday (27).

The Rascals, Atlantic artisis.
play Staten Island's Weissglass
Stadium Friday (1): New Haven's
Yale Bowl, Saturday (2). New
York's Galic Park, Aug. 13: Chi-
cago. Aug. 15, and Manhattan
College, Aug. 29. . Polydor's
Milkwood, currently on a six-week
Canadian tour, begin their first
U. S. tour in September 1o coin-
cide with the release of their first
album, . MGM’s Orpheus ap-
pears at the Adirondak Lakes Cen-
ter for the Arts in Blue Mountain,
N. Y.. Saturday (2). . . . Charles
Koppelman, who heads the Com-
monwealth United Music Division
with Don Rubin, is visiting Holly-
wood to scc a rough cut and dis-
cuss plans for the scoring of the
Commonwealth United film “Viva
Max."”

Liberty’s Canned Heat, Dun-
hill's Three Dog Night, and San-
tana play Fillmore East on Friday
(1) and Saturday (2). . . . Soul
City's Fifth Dimension open a
two-week stand at  Honolulu’s
llikai Hotel on Thursday (31).
“Gettin® It All Together,” the
Metromedia TV special on the
Memphis sound, which stars Stax
artists Booker T. & the MG’'s and
Carla Thomas, and Atlantic’s Sam
& Dave, will be re-broadcast on
WNEW-TV here on Sunday (20).

. Frankic Laine, ABC artist,
has signed with Oracle Records as
a producer. His first artist will be
Carol Kimsey, formerly with the
Christy Minstrels.

Polydor’s Ten Wheel Drive with
Genya Ravan and Columbia’s Gary
Puckett and the Union Gap will
give a concert at the Naval Train-
ing Center in Bainbridge, Md., on
Wednesday (23). . . . Wally Eaton,
bass player for Imperial’s Classics
1V, recuperating from an auto ac-
cident, is writing and producing
for Low-Sal Productions in At.
lanta. His first act is Hallmark.
. . . Bob Halley, independent pro-
ducer-arranger, will produce some
new acts for Spice Productions.
. . . Octave’s Erroll Garner will
play the Circle Star Theater in

Solid Territory

in succeeding Ron Wood of the
Beck Group as did drummer
John Bonham, another of Led
Zeppelin’s group of star per-
formers, who succeeded the
Group’s Tony Newman. The ex-
citement heightened as Jimmy
Page, another of the evening's
string of great guitarists, joined
the jam. Newman and Ric Lee
joined in, making three drum-
mers performing simultancously.

Musicians not only played and
sang, they also danced, affected
by the jam’s high spirits. In
fact, Bonham practically had to
be dragged off stage to end the
jam.

Then came the Fudge with
their languid, deliberate style,
strong vocals, and the sinewy
organ playing of Mark Stein,
who also possesses a good, dis-
tinctive voice. It took a few
numbers for group and audience
to warm to cach other, but, by
the time the Fudge reached their
“You Kecep Me Hanging On”
hit all was in order and Stein
was at his best.

In the following “Take Me
for a Little While,” other musi-
cians had their opportunities and
they came through splendidly,
especially bass guitarist Tim Bo-
gert, one of the best in the
business, whose solo again dem-
onstrated the variety that can
be produced by that instrument.
Lead guitarist Vince Martell
also came through well in his
solo, the longest of the evening.
And, drummer Carmine Appice
was strong as usual. The show
lasted well past midnight.

FRED KIRBY
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San Carlos, Calif.. Aug. 29-31. He
also will give a series of concerts
at the Montreal Expo, Aug. 2-4
. . . RCA’s Al Hirt will record
the title song and perform through-
out the sound track of Common-
wealth United’s “Viva Max,” which
will star Peter Ustinov. The score
is being composed by RCA's
Hugo Montenegro.

Atco’s Vanilla Fudge, who ap-
peared in Honolulu's Civic Audi-
torium Friday (18) and Saturday
(19). perform in the Kinsman
Field House, Edmonton. Alberta.
Canada, Friday (25). Vancouver's
Agradome with Atlantic’s Led Zep-
pelin Saturday (26): Seattle Pop
Festival, Sunday (27). Salt Lake
City’s Lagoon with Led Zeppelin,
Wednesday (30). El Paso's Music
Hall. Friday (1): Albuquerque's
Pacific Auditorium, Saturday (2):
and New Orleans’s Civic Audi-
torium, Aug. 5. Atlantic/Atco will
host a party for the Fudge in Los
Angeles Monday (21) for the re-
lease of the quartet’s new album

. . Scott English, general man-
ager of Helios Music. winds up a
European trip in London, Wednes-
day (23) through Aug. 4. where
he will be staying at the Mayfair
Hotel. While in London. English
and his associate. Claus Ogerman,
will show their new record mate-
rial to top British artists.

Reprisc’s Tiny Tim headlines at
the Sahara, Tahoe, Aug. 5-11: At-

lantic City's Steel Pier. Aug. 18-
24, and the Chevron Hotel, Sidney,
Australia, Aug. 27 to Sept. 6. ...
Adrian Barber, president of ABBT
Music, a management, production.
publishing complex. has recently
signed with Tina Stern, Inc., for
films. ABBT cxpanded to Los An-
geles Tuesday (15) with new of-
fices at 6515 Sunset Boulevard.
] Event. Records’ Buchanan
Brothers are touring with Capitol's
Beach Boys with dates scheduled
for Hamilton, Ontario, Canada.
Monday (21); Wallingford, Conn..
Sunday (27): Hampton Beach, Va.,
Tuesday (29) and Wednesday (30);
Providence. Thursday (31). Pitts-
burgh, Saturday (2), and Buffalo,
N. Y., Aug. 9. FRED KIRBY

SAN FRANCISCO

Simultaneous bencfit concerts for
the huge “Wild West™ music and
arts festival Aug. 22-24 in Golden
Gate Park are planned for July 7
at Fillmore West, Avalon Ballroom
and Family Dog on the Great
Highway. Funds will go for oper-
ating expenses of the festival that
is to include only San Francisco
artists and artisans. Lined up so
far for the benefits are: Joan Baez,
Jefferson Airplane, Ace of Cups,
the Fourth Way, Phoenix, It's a
Beautiful Day and West. The City
Recreation and Park Commission

(Continued on page 42)

Dexter’s Scrapbook

By DAVE DEXTER JR,

HOUSTON — You sit here
hour after hour in the highly
restricted press room, making
notes and listening to the mo-
notonous dialog between outer
space and the flight directors
at the manned spacecraft cen-
ter. Apollo 11 is making history
just as Columbus did nearly 500
years ago. But your mind, for
all the excitement and drama
of a near-miraculous lunar land-
ing, is with the music business.

It's been 30 years or so since
John Hammond invited you to
sit in on a record session, your
first. 1t was Chicago, the near
Northside, and Count Basic
with  Helen Humes, Lester
Young, Buck Clayton, Jo Jones,
Walter Page — maybe the all-
time greatest band in history.
But it was an unhappy scene.
Everyone was still mourning the
recent death of tenor giant Her-
schel Evans, and you felt his
loss right along with Basie and
his sidemen.

You think of others who are
now long gone, musicians of
enviable talent who happened
to be top-drawer, AAAA human
beings as well. Glenn Miller, for
one. A tough, shrewd disciplinar-
ian with his musicians, but they
loved him like an older brother.
You remember one Christmas
in New York when they bought
a big new Buick, wrapped a
gigantic red ribbon around it
and rolled it into the lobby of
the Pennsylvania Hotel. They
set it up so that Glenn's wife,
Helen, walked him into the lob-
by after breakfast and made the
presentation. Glenn's tears were
real.

Bunny Berigan was another.
You remember his struggling
with his own band and playing
in T. Dorsey’s brass section,
always drunk or hung over, pa-
thetically trying to' play notes
that were not on a trumpet.
Somchow he played them.

There were tenor sax titans
like Dick Wilson, Loen (Chu)
Berry, Herbie Haymer, Lester
Young and now, Coleman Haw-
kins, who we recorded in awe.

And singers like Mildred
Bailey, of the maniacal tem-
perament and delicate, little girl
voice — our favorite femme of

them all — and confused, com-
plicated, ill-fated Lady Day.
who lost her long fight against
narcotics on July 17. 1959, in a
New York hospital. She was 44,
In her bank account was 70
cents. That was almost exactly
10 years ago. and Billic Holiday
has never been replaced.

You think of colorful Tommy
Dorsey, and the entourage that
followed him everywhere, bow-
ing and yessing him unashamed-
ly. And brother Jimmy, who
traveled alone, the best-dressed,
most immaculate musician we
ever knew. There was the pro-
fessorial Jimmie Lunceford, who
flew us all over Los Angeles in
his trim little Bellanca mono-
planc. Later he cracked it up
in Ohio, but he walked away
unhurt only to die after eating
poisoned chili in rural Oregon
seven years later. Records of his
superb band made 35 years ago
still sound exciting today.

Quiet, gentle Hal Kemp was
another. He sat between shows
in his dressing room playing Ra-
vel and Delius. Little Chick
Webb, a thrilling, original
drummer e¢ven though he was
a hunchback, looked up at
friecnds gathered at his bedside
and softly said, “Sorry, but I
gotta cut out now.” He died a
moment later.

There were Ziggy Elman, Red
Allen, Muggsy Spanier, Buster
Bailey, Red Nichols, Claude
Thornhill, Julia Lee, Art Tatum,
Jack Teagarden, Fats Waller,
Fletcher Henderson and so
many, many others whom you
knew and who now are gone.
Nat Cole invariably talked base-
ball, and no amount of baiting
him about the deficiencies of
his beloved Dodgers could
crase his broad smile and warm
humor.

What would they think of
Neil Armstorng and Ed Aldrin
walking around on the moon?
And Mike Collins circling in
space waiting to chauffeur them
back to earth?

Yep, that’s how this Houston
humidity affects this tired cor-
respondent. Apollo 11 somchow
has linked a bright new future
with the recent past. And like
the chairman of the board sings
“That’s Life!”

JULY 26, 1969, BILLBOARD
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Today man walks on the moon. And ( apitol is there with saturation radio on AB(’s coverage

of the MOONSHOT. 900 stations, Coast-to-Coast. Helping Americans follow this incredible
voyage from blast-off to splash-down.




And offering them a free copy of the official Capitol, Rand-McNally moon map. This is added,

pre-sold traffic adding up to even more profit for you during Capitol’s “Close-Up” month
promotion.




Commercials

Remembrances of Spot Things
Past by Trendsetter Burland

NEW YORK — One of the
most widely and animatedly dis-
cussed subjects among people
in the music industry today is
the revolution of the musical
commercial. Yet, few people
know where or how it all be-
gan, or who was responsible for
the winds of change.

C/HEAR Services president
Sascha Burland, creator of Alka-
Scitzer’s: The Shape of Things,
paused in the middle of a busy
recording schedule to trace the
revolution back a decade to the
early 1960's when the musical
commercial was nothing more
than a jingle with music added.

“It was outmoded,” he said.
“It was embarrassingly dull and
bore no relation to the pop and
jazz sounds of the day. As a
result, they were not half as
effective as they should have
been.”

At that time Burland was in
the advertising business, and
had an inside knowledge of all
the ills of the industry. “The
sound was all wrong,” he said.
“It nceded changing, but fast,
if the business was to be kept
alive.”

Burland felt that he could
do something tangible about
creating this change. He had
worked for several years as a
writer-producer in radio and
television with McCann-Erick-
son, during which time he had
written and produced much of
the music for commercials for
both here and Hollywood. He
had also performed and re-
corded as a singer, and had

Latin Sound
Radio Spots

NEW YORK — The Latin
Sound [Inc. has completed a
series of Spanish-language radio
spots to educate New York’s
Latin community in the use of
Spanish-language headings in
the telephone book's Yellow
Pages. Music and lyrics were
by Sylvia and Marco Rosales,
scorc by Mike Abene. Marc
Fredericks produced it for
BBD&O. The Latin Sound,
long a leading producer of
Spanish commercials, recently
‘launched a new music produc-
tion housc—Something Else As-
sociates—to serve the general
market.

By RADCLIFFE JOE

written and produced masters
for sale to recording companies.
Arranger-Producer

Added to all that basic ex-
perience he had worked as an
arranger and producer with such
top names in the jazz recording
business as Dizzy Gillespie,
Lionel Hampton, Cannonball
Adderley, Quincy Jones and
Oliver Nelson, and had, along
with Don Elliot, created the
novelty jazz group: “Nutty
Squirrels” whose “Uh-Oh! had
been a million seller worldwide.

With all this experience to
his oredit, Burland launched
C/HEAR Services in 1960, with
the intention of revolutionizing
the musical commercial. Yet,
even he was unprepared for the
speed of the change, and the
wide public acclaim it was to
eventually receive.

“What | wanted to do,” he
said, “was create straight melo-
dic lines, intelligent and sing-
able lyrics and a totality of mu-
sical expression which would
equal the best work of pop and
jazz.

In the initial stages most of
Burland’s colleagues scoffed at
his formula. They felt that his
ideas were too long-haired, that
the advertising companies in
their conservatism would never
buy them. But Burland had a
dream. He felt that for a com-
mercial to really click it should
grab the ear. He was all against
the dull, inane jingles of the day
which passed unnoticed as
background noises.

“I knew,” he said that [ had
to grab my public’s car, and
that if I was to be successful,
I must do it in the opening bars
of my commercial. I had to
create excitement, but at the
same time I had to maintain
simplicity.”

Tough Assignment

It sounded like a tough, virtu-
ally insurmountable assignment,
but Burland is a man of firm
convictions and he was sure that
he was on the right road. It
was in 1965, that he really hit
pay dirt and made the com-
mercial and the pop worlds sit
up and -take notice, when he
produced the award winning:
“Shape of Things,” for Alka-
Seltzer.

“That commercial,” he re-
minisced, “eventually revolution-
ized the 60 sccond TV com-
mercial.”

He explained the formula
used in that commercial which

Ad Notes

By CLAUDE HALL
Radio-TV Editor

Vincent Scarza, who produced Shell Oil's “Answer Man" secries
of commercials and the “Schrafft's Andy Warhol Sundae™ commer-
cial, has been appointed a producer/director of Dimension Produc-
tions Ltd., the film production company. Also joining the firm is
Evanne Kosover, head of production of radio-TV at Zlowe Advertis-

ing. She'll be a Dimension sales represcntative. .

.. 4. W. Knodel

of Avery-Knodel has been elected president of the Station Represen-

tatives Association. . .

Mike Wollman and Marti Everds of We Inc.,

who’ve worked on such commercials as Revlon, Breck, Van Huesen,

and Best Foods, are now working on a comedy album.

. .. Media

Research and Productions, Miami videotape production firm, has
completed construction of studios, according to operation manager

Frank Flynn, and is now available for leasing. .

. . Bob Maxwell,

composer signed to Herman Edel Associates. created the music for
the recent Bill Cosby Kodak TV special for NBC-TV. . . . Clairol’s
“Nice 'n Easy” theme has just been recorded by Laurie Records
featuring Cathy Mills. With new lyric, the song is now called
“Sandy.” Writers were Elot Greenberg and Doug Morrls.
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was later to become a top chart
rider in the pop field, and pave
the way for pop commercials.
“We put together a combina-
tion of vignettes and scored
them with non-related but com-
pelling music. The TV picture
flashed nothing but stomachs
for the entire 60-second dura-
tion, with the music operating
as a completely independent en-
tity.”

The approach was novel,
people liked it, and what’s more
they remembered the tune. It
had all the trappings of a hit
parader. In less than four
months after its first release,
Liberty Records entered into an
agreement with Alka-Seltzer, and
the tune was re-relcased as a
pop number,

This was the beginning of the
revolution. “Never before,” said
Burland, “had this been done.
Even though there had been
commercial jingles with hit tune
potential, recording companies
were afraid to touch them for
fear that disk jockeys would re-
ject  them. °*The Shape of
Things® disproved this theory.
Shortly after its rclease it was
being played by almost every
radio station around the nation,
and rose to within a few notches
of becoming the No. | tune of
the day.”

Burland is convinced that the
success of the revolution has
done a lot to upgrade both the
musical commercial and the pop
market. “It has served as a two-
way street to expanded knowl-
edge and understanding of the
complexities of each other,” he
said.

The revolution has also re-
sulted in a number of smaller
but equally radical changes.
Among them is the greater will-
ingness by top recorders to
lend their names and talents to
musical commercials. It has also
resulted in increased confidence
in the musical commercial prod-
ucer, by the advertiser.

Burland also points out that
it has resulted in a great mu-
sical integration, destroying the
age old tradition of categoriz-
ing music into several different
forms, leaving only one cater-
gory, that of good music.

Although the excitement of

(Continued on page 51)

Selling Sounds

What's doing among the major music houses. Items should be
sent to Debra Kenzik, c/o Billboard Magazine, 165 W. 46th St., New

York, N. Y. 10036.
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GRANT & MURTAUGH, New York—581-4000

(Pat Geisinger, Administrative Assistant, reporting)

® Rupert Beer for Young & Rubicam; Ted Storb was the producer. They were
three spots for TV, and were recorded at Fine recording,

® American Airlines for Doyle Dane & Bernbach; David Fries was the producer.
B was a TV spot recorded at Fine recording.

CHICO HAMILTON

® Recorded music for a new National Footboll League commercial.
® Florido Citrus spots with Peggy Cass for Lennen & Newell.

ABBT MUSIC

® L&M Cigarettes for Young & Rubicam; Bob Yoeger was the producer. Music
provided by ABBT with the New York Rock N’ Roll Ensemble. It was a

radio spot.

GAVIN & WOLOSHIN, INC., New York—PL 1-6020
(Kevin Gavin & Sid Woloshin reporting)

® Pfizer Company "Skinny Dip” for Will Graham Company; theme was written
by Kevin Govin ond was recorded at 6 West Recording Studios.

® Phillips 86 Gasollne, which is a cleon-air campaign, for J. Wolter Thompson.
Gordon Kolvenbach & Bob Westerfield were the praducers. Sid Woloshin
wrote the theme. It was recorded at Aura Studios.

® Elektra—Tom Paxton album, “The Things | Notice Now,” ployed. Produced

tlereo spots to be aired on FM stotions nationally.

Copy director Acthur

Einstein and occount executive Hastings Boker produced the spots for Llord,
Geller & Freerico. Spots were recorded at 6 West.

® Holidoy Airlines: Have just finished campaign spots for Holiday Airlines to
be aired on radio ond television. Cliff Einstein of Doiley Association (los
Angeles) produced the spots for the agency. Kevin Govin wrote the song.
Spots were recorded at Aura Recording Studios.

GARRY SHERMAN & STANLEY KAHN ASSOCIATES

New York—765-1954

® Coca-Cola for McCann Erickson, with spots which Include Aretha Franklin,
Box Tops, & the Brooklyn Bridge. It wos for radio-TV.

® Peter Paul Almond Joy for Doncer, Fitzgerald & Somple.

Gorry Sherman and Stanley Kahn wrote & produced for these spofs:

Bufferin.
Aqueduct for McCann Erickson.

Certs for Ted Bates.

Fltzgerald & Sample.

Coco Puffs for Doncer, Fitzgerald & Sample.

Gold Medal for Dancer, Fitzgerald & Sample.

Frigidoire for Dancer, Fitzgerald & Sample.

Rival for Dancer, Fitzgerald & Somple.

Total for Dancer, Fitzgerold & Sample.

Carolina Rice, Mohatma Rice, River Brand Rice & Woter Rice all for Dancer,

They alsto did Colgote-Paimolive, Punch laundry for Mosius, Wynn, Williams,

Street & Finney.

College Gets Radio Station

JERSEY CITY, N. ].—WSPC,
a student-operated carrier-cur-
ent station, has gone on the air

“at St. Peter’s College here. The

station serves an audience of
approximately 8,000 students,

featuring 80 per cent progressive
rock, 10 per cent soul, 10 per
cent casy listening. Jack Talbot
is station manager, Robert Shul-
man is operations consultant.

Monitoring System OK'd

® Continued from page 1

up automatically at.:electronic
monitoring locations, and a cen-
tral computer would provide a
print-out of the information.

In its petition, Digisonics
urged the FCCo fill the long-
standing need for an independ-
ent broadcast monitoring serv-
ice. “Payments to performers
and their unions are dependent
in part upon the number of
times the programs in which
they appear are broadcast, and
advertisers and owners of copy-
rights in TV broadcast matter
have-an obvious interest in the
information such a monitoring
service can provide.”

This argument is similar to
one made in a. petition by re-
cording artists and record com-
pany proponents of Sen. Harri-
son Williams' (D., N. J.) amend-
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By MILDRED HALL

ment to provide performance
royalty for recordings played
over the air, in ‘the copyright
revision now under way.
Senator Williams, when intro-
ducing his amendment, said it
permits the Copyright Office to
require an automated clectronic
monitoring system. The senator
said he had been given assur-
ance that such a system can
usc coded signals pressed into
the record, which can be elec-
tronically monitared, but are in-
audible to the radio listener,
and will not distort the. record-
ing as played over the air. The
FCC was asked to look into this,

but has not (as of this writing)

yet reported its reaction to the
Senate Copyrights Subcommit-
tee working on the revision bill.

In asking for its trial run on
TV monitoring, the Digisonics
firm says monitoring of show-
ings would also cover CATV

pickup from TV stations, and
would be of great service to
broadcasters’ log-keeping chores.
As an added attraction, the FCC
could also make use of the sys-
tem to help in its-monitoring of
programming,.

The commission is asking for
comment on the whole idea
while. the test proceeds. It asks,
assuming the technology is ac-
ceptable, if the system would
serve the public interest. Would
there be too much service con-
centrated to the benefit of IDC
and its subscribing customers,
giving the firm a “virtual monop-
oly?” FCC also wonders if at
some future time, the presently
unseen edges of TV showings
might all be visible on the view-
er's set—including the coded
digits. Comments are due by
Sept. 18, and replies on or be-
fore Oct. 17, 1969.
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THE SINGLES QUESTION

How It Can Compete

EDITOR’S NOTE: Is the single
out of step with today's culture?
Perhaps. But it doesn't have
to be that way. William A. King-
man Is chief engineer and pro-
gram director of KTHO and
KTHO-FM, South Lake Tahoe,
Calif., and here are his view-
points as a follow-up to the
article last week by WKGN
program director Skip Broussard.,

Consider the public’s choices
of music forms — a $1 single;
a $5 LP; or a $6 to $8 reel
of tape, cassette, or cartridge.

Now consider the value re-
ceived for the money spent —
a cheaply pressed, slightly warped
monaural 45 r.p.m. single for $1;
or the inevitable album release
of a hit single, carefully pressed,
in full stereo, plus 11 more songs
by the artist, along with a color-
ful- durable jacket and informa-
tion for only $5; or a scratch-
proof full-fidelity sterco tape
reel/cartridge/ cassette, although
sans liner notes usually, for $6
to $8.

Clearly, the 45-r.p.m. single is
no longer competitive in its pres-
ent form, and — especially —
in its application. But it cer-
tainly could be:

The single has every potential
advantage, both technically and
usefully. Technically, the single
has little to boast now on its
20th anniversary. The LP can
claim vastly improved quality,
the advent of stereo, variable
pitch grooves, outstanding ma-
terials in pressing, thicker outer
edges to protect grooves, and
nearly endless playing “life,” all
in the same 20-year span. Use-
fully, the single is ideal for the
DJ’s and the jukeboxes; and the
poor single has been used to scll
albums, as pure irony.

If singles really ae intended
for sale, let's make them com-
petitive and unique!

First, eliminate the insult that
singles pay to modern high fidel-
ity equipment. Pressings must
be of top grade plastic, such
as the transparent promo copies
which we saw a few years ago
from Columbia Records (and still
see from Abnak Records). Those
pressings never wore out, al-
ways sounded very crisp and
clean, and were highly durable.
These were the unique advan-
tages of singles in their intro-
duction 20 years ago. Too many
of today’s singles sound (and
look) like asphalt tiles recorded
with a tack.

All singles must be stereo. A
monaural record of any speed
is a misfit in the all-stereo LP
world. Anyone who spends $50
to $500 on a sterco phonograph
is not going to spend another
$1 for a monaural record. And
radio stations investing thousands
in stereo transmitting equip-
ment to gain public favor are
not likely to give first precedence
to monaural releases. Notice that
the three RIA A-seal million-sell-
ing singles now on the *“Hot
100" are all stereo singles. The
monstrous *“Oh, Happy Day”
and “Hey, Jude” were stereo,
too. This cannot be just coinci-
dence; it is a combination of
musical and technical appeal to
everyone who played or bought
those records.

Paramount with the necessity
of all-stereo singles is the goal
of top sound quality. Singles
can sound — and have often
sounded — as good as their
LP counterparts of the same
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performances. But too many
singles display brutal filtering
of the bass and treble music
frequencies along with overre-
ducing. If jukeboxes do account
for nearly SO per cent of singles
sales, it is because most singles
are cut for jukebox sound with
each company trying to make
his record louder on the juke-
boxes. No wonder that so many
singles are returned to dealers
as “defective” when they won't
even track properly on home
phonographs, A few, but only
very few, of the major labels
obviously do strive for superior
quality on their singles consist-
ently. This quality must be-
come universal to all labels and
singles.

The desirability of purchasing
singles is killed by their own
manufacturers. A few years ago,
it was nearly always the single
before the album, if any album
were to appear based on the
hit single. Today, we have
singles culled from albums, thus
rendering the singles as only
“samplers” to sell albums. Of
course this is going to maim
single sales, particularly if the
single is only a monaural release.
The predictability of an album
following a hit single shortly
also deters the sales of singles.
The present pattern seems to
be: New single, then an album
titled by that single, then
another single but culled from
that album. Thus, both singles
essentially served. only as pro-
motional tools for the one al-

and Sell

bum. This pattern deeply injures
the excitement factor that lies
uniquely with singles.

Another limiting factor on
singles has developed to some
extent from the practice of la-
beling “Plug Side” on new au-
dition copies. This makes it too
casy for too many radio stations
to dismiss a two-sided record
only on the merits of the “Plug
Side.” Remember that the “Love
Theme from Romeo and Juliet”
was net the “Plug Side” and it
would have died in the Rejects
Pile if that unknown somcone,
somewhere, had not flipped
it over. Records without “Plug
Side” perferences marked on
them, or numerical codes, could
stand much greater chance of
one side or the other being
played on the air. Among the
6,000 AM and FM stations in
the country, there is a chance
of 6,000 opinions on which side
of a new record could become
a hit. One side, if not both,
then has a far better chance of
developing mass popularity.
Such columns as Billboard's
“Programming Aids” could also
develop into much more impor-
tant and influential forums of
thought on new releases on this
basis.

Finally, an essential clement
if singles are to survive: charts.
Perhaps the only real, meaning-
ful indications of a single pop-
ularity nowadays is that RIAA-
audited seal for a million-seller.

(Continued on page 32)

GENERAL MANAGER JOHN D. GIBBS of KQV, Pittsburgh, hosted a
special show for some 400 mayors attending a U. S. Conference of
Mayors in Pittsburgh, June 14:18. The Sandpipers were flown in by

the station.

Standing, from left, Hal Neal, president of ABC-owned

radio stations; Pittsburgh mayor Joseph M. Barr and his daughter
Candy Barr, and Gibbs. The Sandpipers kneel in front.

WTMC’s Airing
Accent Pays Off

OCALA, Fla. — By hinging
its programming on “the music
which appeals to the largest
number of purchasing adults,”
WTMC here has more than
doubled its billings and shot to
the top in the latest ARB rating
survey, reports program director
Bill Clifford.

The station, basically pro-
grams toward an easy listening
uptempo format. “We will play
any record which represents the
musical tastes of our audience,
the 18-to-45 age group, regard-
less of whether it’s rock, country

music, or MOR. We're program-
ming albums and singles cxactly
50-50 and, in the album cate-
gory, we program new material
three-to-one over standards. This
gives us a bright, modern sound
with fantastic programming ver-
satility which still succeeds in
playing the hits more often.”

He said that some poeple in
town were for the station and
“some are against us, but there
is no one who is different.” Per-
sonalities at the station include
operations manager Art Ross,
Myles Foland, Ed Burnham,
Dick Strow, Tom Bailey, gener-
al manager Vernon Arnette, and
Clifford. The station formerly
based its programming on MOR
standards.

www_americanradiohistorv.com

E. ALVIN DAVIS, music director and air personality of KLEO in Wichitq,
Kan., left, receives a plaque from the Cowsllls for helping break their

‘‘Hair’’ singles hit on MGM. Records.

WGAU-FM in Double Shift
—Call Letters & Airplay

ATHENS, Ga.—WGAU-FM
has switched call letters to
WNGC (for North Georgia
country) and switched program-
ming to country music, states H.
Randolph Holder, president of
Clarke Broadcasting which also
owns WGAU and WLAQ in
Rome, Ga. The station formerly
simulcast the AM easy listening
programming of WGAU. But a
survey of listener needs brought
a programming change and
added Johnny Dean, formerly
of WRFC; Tom Bird, and Larry
England of nearby Winder, Ga.,
to the personality line-up.

The new format was an
“instant success,” said Holder.
“In 30 years of radio I've never
seen a reaction, even without
any promotion or gimmicks, to
compare. We started receiving
phone calls and letters from all
over Northeast Georgia, from as
far away as 90-to-100 miles.
More than 500 FM radios have
been sold in the Athens market

WQXI News
‘Free Form’

ATLANTA—WQXI, sole Top
40 operation here, has intro-
duced “free form™ news, reports
news director Bob Necal. Except
for midnight through 9 am,,
noon, and 4 p.m., news will
be unscheduled and inserted be-
tween records as events happen,
updating as the story warrants.
“In this way, listeners will hear
the news immediately, along
with the music programming,”
he said. “We'll use music when
it would help report the story,
sounds of all types, and more
creative writing.” This type of
newscasts will boost the sta-
tion’s total sound.

KFH-FM in
Oldie Concept

WICHITA, Kan. — KFH-FM
is altering its format to feature
about 70 per cent oldies during
most of the broadcast day. Rich-
ard F. (Ross) Hamilton, sales
executive and personality, said
these oldies will cxtend back
through 1957. “We will con-
tinue to program progressive
rock after 11 pm.” Dick Rippy
is program director, Robert St.
John is music director. Although
schedules will be changed, there
will be no change in on-air per-
sonalitics.

already.” The station also carries
a daily gospel show.

GAB Asked to
Fight ASCAP

ATLANTA — Ed Mullinax,
chairman of the Georgia Broad-
caster’s Music  Committee,
warned members last week to
hold firm in its battle against
ASCAP for lower licensing fees
for radio stations. He stated that
the GAB contributed an addi-
tional $5,000 to the committee
at the June convention in Savan-
nah and “we do have the means
to go to court.” Besides finan-
cial support from several other
State broadcasters’ groups . . .
“we now have some sympathetic
ears in Washington.”

ASCAP, he said in a letter
to all members, is secking to
sign contracts with some Geor-
gia stations, but he assured ra-
diomen that they did not have
to sign until conclusion of a
case now pending in the U. S.
District Court in New York.

WBLZE in
Revamping

WHEELING, W. Va. —
Claiming that the sound of the
station was ‘“geritol,” general
manager Frank Sweeney has
launched a gradual revampment
program at WBZE, daytime sta-
tion here. “We're slowly broad-
ening the sound of the station
to capture male adults and
housewives — with records bor-
dering on rock,” he said. With
a playlist of 50 records, the dee-
jays are also playing between
four and six oldies an hour,
“although we don’t make a big
deal of it.” After 6 p.m. the
station programs all oldies until
sunsct sign off. This program is
sold to the Wheeling Electric
Co.

Yuba’s KUBA to
Top 40 Format

YUBA CITY, Calif —KUBA
a Grayson Broadcasting station,
has switched to a Top 40 for-
mat, according to program di-
rector Tom Head. The §5,000-
watt daytime station formerly
featured a middle-of-the-road
format. Manager is Bill Jernigan.
New chief staff announcer is
L. David Jones, formerly of
WFNC, Fayetteville, N. C.
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RADIO-TV MaRT

seeking positlons as well as station
managers secking personnel, Rate is
$5.00 per one half inch (app. 40
words). A box number will be used
to pruteet the ldentity of the adver-
tiser. Send copy along with payment

RADIO-TV JOB MART
Biliboard
165 W, 46th St
New York, N. Y, 10036

This column Is published for people

WVLK, 5,000-watt Top 40 station,
needs both a newsman and a deejay.
Send tapes and resume to station
manager Bili Stakelln, WVLK, Box
1558, 120 East Maln St., Lexington,
Ky. 40507, Excellent pay, working
conditions, with alert, forward.
thinking radio chain, Established
professionals may call 606; 254-1151,

Seeking music director position at
Top 40, progressive rock, or MOR
statlon. 21 years old. Single. Recent
grad Radio-TV of Ohlo UI. Was as.
sistant m.d. WCUB. Athens, Ohio,
I've observed the growth in today’s
sounds and feel I know music well.
Willlng to work. Radio is golng to
be my career. WIN you glve me a
chance to start? Call or write: John
Haufe, 300 Canterbury Dr., Ketter-
Ing, Ohlo 43429. Phone: 513; 293-8782.

20.year-old, ciean-cut Negro disk
jockey with exciting sound. Draft
exempt, ready to cook at pop or r&b
station. Four and a half years’ exp.
at WIMO in Cleveland and WKLR In
Toledo. I wili relocate to any market
If the money is right. For tape,
resume, cte., call Charlie Chandler,
216—921.8714, or write 3706 Avalon
Rd.. Cleveland, Ohlo 44120,

POSITIONS OPEN

NEEDED FOR SUMMER

Announcer avallable to travel with
professional sports shows. College
radio or TV student preferable,

Write:
VARIETY ATTRACTIONS, INC.
GEORGE MOFFETT
P.O. Box 2276
Zanesville, Ohio

WHERE HAVE THE PEOPLE with
real personalities gone? We offer
good pay, good hours, and unbeliev-
able security. All you need is 3rd
endorsed, mucho talent, energy, and
creativity, Write Box AA, Claude
Hall, Billboard.

Modern country musie program dl-
rector and alr personality avallable.
Currently empioyed in top 50 market.
Proven track record. Can .supply
exciting, creatlve alr sound to any
radlo station looking for high ratings
and rood profit plcture. Contact
Claude Hall, Box A, Bfllboard Maga-
zine,

If your station can challenge my
mind, I'll be glad to send you a
tape and resume. Four years of
exp. first phone, tight board.

ie. 24, draft exempt, and prefer
up-tempo format, I have the desire
to be the best and will. Call 309—
797-3626.

Newsmen needed. Two professionals
who sound different, suys who can
get the job done . . . who can get
the news and write it and deliver
it. Men who have something to say.
Tape and resume to program director
Mike Scott, WJBK, 7441 Second
Blvd., Detroit 48202.

Wayne Joell, 215—-TU 4-1578, 3d en-
dorsed, 26, married, one child, two
years jazz background, one year of
progressive rock on WDAS-FM, Phil-
adelphia. Studied Temple Unlversity
hool of jcation. Refer-
ences. Seeking position with pro.
gressive rock or Top 40 station.

Avallable {immediately: Top-notch
“Pro” top 40 man. 10 years® experi-
ence, excellent references, age 25,
Real strong on news and production,
experienced in copy writing and
sales. Good volce, strong person-
ality, has *“Major Market Sound.”
For tape and resume call (601)
483-5029,

Note to all applicants: If you're
sending resume tape, and/or other
material to a box number, please
enclose a stamped envelope. We wiil
address it to the proper radio station.

Tight board personality In a small
medium market ready to move up.
Earn top money, plus talent, with
the ‘No. 1 station as midday man.
Must be at present job at least one
year, first ticket, good production
and references. Join a group with
a good record and a sreat fulure.
Contact Don B. Williams, KLEO,
316—943-0255, Wichita, Kan.

KLWW. P.O. Box 876, Cedar Rapids,
Iowa, seeks mid-morning personality
for this growing station who can
grow with us. Only a stable per-
sonallty who wants to work need
apply. Salary depends on the ex-
perience you have. Air check and
resume to program director John
Long.

Young, bright-sounding personality,
2 yrs.' experience, Is seeking rock or
MOR statlon in D.C., Md., Va., Pa.
area. Tight board—excellent produc-
tion. No military obligations. 3rd
endorsed. Contact Claude Hall, Blli-
hoard, Box 094, 165 W, 46th St.,
New York, 'N. Y. 10036,

My only requirements are decent
pvav, a chance for advancement and
security. Single, 27 yrs. old, three
yrs. college, navy vet, program/
music director exp. at stations such
as KFOX, KDOL, WGAW. Excellent
refepences. 3rd ticket. Call. Con-
tact Claude Hall, Box V, Billboard.

Jim  Martinson, former vice-presi-
dent and general manager of WWOK
In Charlotte, N. C. 704—536-0805,
After taking WWOK from a $60,000-
a-year operation to $250.000 in three
years and making the station a
salable Item, that is exactly what
happeneds And the new owner has
his own manager. So, now I'm avall.
able for a program director’s posi.
tlon in a top 20 market, but prefer
the job as an over-all manager. By
. the way, rating at WWOK under my

supervision went from a 3 to a 14,
according to Pulse. Call or write:
5|092Aml(y Place, Charlotte, N. C.
28212.

R&b program director and person-
ality, a veteran, 27 yrs. old, stable.
Seeking similap position. Now In a
Southeast (or 50 market. Contact
Box Z, ¢/o Claude Hall, Billboard.

First ticket desires transmitter watch
(no maintenance). WU relocate any-
where. Minimum salary, $125.00 wk.
Phone EDISON 5-8965 in Ft.Myers,
Fla. (Not collect.)

Ken Sasso, 23, 3rd ticket, some
college, married, no chiidren. Ex-
perience includes Top 40-formated
WDRC in Hartford and WKBW in
Buffalo. Call 203—278.7686.

Experienced Salesman wanted to sell
advertising for TV station in North.
eastern U. 8. Excellent salary, plus
benefits. Call on national and local
accounts. Write: Box 0127, c/o0 Bill-
bo.vd, 165 W, 46th St.,, New York,
N. Y. 1003

WIBM is searching for two men—a
deejay with a third ticket and a
news director. Up to $125 per week,
plus car and expenses for qualified
newsman. Tape and resume in a
hurry for either position to program
director Jim Yost, 2511 Kibby Road,
Jackson, Mich, 49203,

KSTN, 2171 Ralph Ave., Stockton,
Calif. 95206, needs air personality
with 1st phone. Contact groxram di-
rector Nick Ryan. Also looking for
weekend man, no experience neces.
sary.

Announcer wiih three years’ experi.
ence with MOR station seeks employ.
ment at MOR station within the
Southeastern U. S§. Tape and Info
avallable upon request. Prefers
small market. Contact: Randy Galli-
her, 3807 Angol Place, Jacksonville,
Florida 32210, or call: (904) 771.2905.

Look and listen, Ist phone., experi.
enced in Top 30 market, iooking for
day shift only; $800 a month to In-
clude sales. Looking for small to
medium market out West. Call or
write after July 9, Karl Ross (505)
255-6218, 1205 Madelra S.E., Apt.
131, Albuquerque, N. M. 87108.

Jack Armstrong, world’s most sen-
sational Top 40 personality, is still
avallable, Will guarantee your sta-
tion becomes. the leading T&p 40
operation in spite of all competition.
The salary required must be good.
Call: 919—968-2867.

John Rode, Professional. Experience
inelud in Hartford, and

Immediate opening for lst phone
morning drive man, heavy on pro-
duction, for KHOS, Box 5945, Tucson,
Ariz. This is a modern country sta-
tion, pulse.rated No. 1 in 12-station
market. Send tape, photo, resume,
references, salary requlrements to
manager Jim Slone, Also need mid-
night to 6 a.m. 1lst phone deejay;
country experience not required.

Enthusiastle, creative D.J. secks job
with progressive East Coast station.
Six years' experience in the Top 40,
mod and c&w. Prefer mectropolltan
area. 24 years old. 3rd phone, Con-
tact: Billboard, Box 0107, 165 W. 46th
S§t., New York. N. Y., or phone: 301 —
896-9157 after 5 p.m. (EDT).

I want to move to Florida, Current.
ly at No. l-.rated small to medium
market station two years as music
director, air personality. ist phone,
college, 22 years old. Exp. in produc-
tlon, news, light maintenance. Rea-
son for wanting new position: I'm
at the top of my pay scale here. The
station I seek must be rock. Con-
;nct:dsox H, c¢/o Claude Hall, Bill-
oard,

WDR
WIBG in Philadelphia, amon g
others, Stable, married with two
children. References. Seeking major
market Top 40 position, Call: 215—
277-0511.

13 years of experience In all for-
mats. 1st phone. Good production.
Can do play-by-play. Prefer pro-

WRKO, Gov't Center, Boston, Mass,
02114, sceking a professional air
personality with "‘pemonallty." Tape
and resume to Mel Phillips, program
director. Only experienced pro-
fessionals need apply. Top salary
for a man with top qualifications.

WROV Radio, Box 4005, Roanoke,
Va. 24015, ts looking for a Top 40
personality. They are more inter.
ested in the personality than the
voice, but a voice wouldn't hurt
elther. Looking for someone who
doesn’t dig the confinement of a
Drake format. Send resume and
information to Operations Manager
Bob Baron,

WPOP, Drakish Top 40 station, has
an Immedlate opening for a good
professional. Will consid a man
moving up from a smaller market
but he should be good. Tired o
running a tralning school for air
rsonalities and losing them to
arger markets, so would appreciate
hearing only from stable men with
a pood voice. a Ird ticket, and who,
want to work with a good station.
Pay is superior; in fact, better than
many major markets, Tape and res-
ume to program director Dan Clay.
ton, WPOP, Box 1410, Newington
Branch, Hartford, Conn. 06111,

I'm a statistic. Within two years, this
statlon has fired 10 people, We could
not ail be that bad. Especlally when
you consider that they just repiaced
me and the production director (yes,
the copy girl, too) with people at
half our salary. I was making $520
a month and promised a raise for my
musie director dutles and developing
the FM rock show, besides my AM
air duties. I don’t want to remain
a statistic. Please cali: 318; 788-6987
for a stable, married personality,

Bill Bevins, pathblazer in develop-
ing audiences on FM radio with MOR
format, seeks program director and,
or general manager’s position at FM
station. Stable, veteran all phases.
Market size not Ilmportant, Can do
the job in large or medium-sized
market. Detalls on experience, ref-
erences, may be obtained by ecalling
704; 364-0574 or writing: 318 Hillen-
dale, Matthews, N. C, 28105,

No teiephone calis! But would like
to receilve airchecks and resumes
for openings at WMID, a swinging
Drake-style Top 40 operation, Ad-
dress  to statlon  manager Bob
Badger, WMID, Ohioc & Murray
Aves.,, Atlantle City, N. J. 08104,

My statlon has been sold. I don't
want to take the unnecessary risk of
being released at the whim of the
new owners, 10-year vet, four years
at present medium market station,
now program dlrector. 35 years old,
five children., Carreer has covered
all size markets, Preference Is a
modern country music_ station. Con-
lacltl: Billboard, Box E, c¢/o Claude
Hall.

PRODUCTION IS MY FORTE. I've
also served as alr personality and
newsman at several key market
statlons. And I've also worked as
a commerciais film editor. Married,
one child, college grad., 3rd en-
dorsed. Fresently employed, Seck-
ing a greater challenge either on the
air or off at Top 40 or MOR station
in medium to large market. Contact
Box D, Claude Hall, Billboard.

Two sharp countrypolitan person.
alitles needed for WTOD, Toledo.
Should be professionals, good on
prod. Contact program director Donn
Willlams as soon as possible, 419—
385-2507.

First Ticket personallty needed im.
medlately for Top 40 formated
WLEE, Box 8765, 6200 W. Broad
Street Rd., Richmond, Va. 23226.
Send tape and resume to program
director Lee Arbuckle,

Immediate opening for "MOR” per-
sonality in top 100 market. Man
must be a professional, desiring to
stay put in a pileasant community,
Salary open, Rush Air Check and
resume to: Jim Rellly, Program Di.
l[')eeclwr, 920 King St., Wilmington,

No. l-rated MOR personality in one
of the major 60 markets. Have per-
fected the program to the point
where I'm ready for a major 20
market, Mature, sober, MA degree.
Corl\ltact: Billboard, Box F, ¢/0 Claude
Hall.

We need an_experienced morning
personality. Tightly formatted pop-
standard format with strong em.
phasis on news and play-by-play
sports, Send tape and resume to
‘Rod Wolf, WRTA, Altoona, Pa. Ali
tapes returned. No calls, please,

WBBQ AM/FM, Augusta, Ga., has
once again been ralded by major
market Top-40's. We are accepting
applications for all-night and momn-
ing shifts, Send resume and tape
(no calls) to Harley Drew, P.0. Box

3, Augusta, Ga. 30903, Prefer
smafl market young men on the
way up,

Especially interested In a station
that might wish to prokram country

I really love country music and
want to stay in it if at all possible.
I've done Top 40, MOR, and I'm
presently manager of- country-for-
mated KASL Newcastle, Wyo.,
which has just been sold. If you
think you could use a good air
personality with a third endorsed
and 12 years of radio experience,
please call Tony Contl at 307—746-
2721. I'm stable, married and father
of three :nd-l-fnlf kids. If you
need a manager for your station, I
can do that too.

music and is looking for
who has been successful in setting

up a good salable n y
format, Preference is the Midwest,
but will consider other areas. Some
college. 48, married, five children,
solid in community. Background in-
cludes MOR and Top 40, talk, and
country. Highly involved in all civie
affairs. Well-known in Nashville
circles. Also experienced in pro-
gramming, sal production, news,
etc. _Contact: Box G, Billboard,
¢/0 Claude Hall,

DAVE CAPPS, 26, No. 1 for 14
months at KILT, Houston, and a
seasoned major-market deejay at
such stations as WBZ and WUBE,
iy now available at 713—668.1565.

There wiil be big middle-of-the-road
developmenta shortly at CHAM,
Terminal Towers, Hamilton, Ont.,
Canada, We'll be needing guys. Any
Interested parties can get In touch
with program director John Murphy.
Bread and future with Rogers Broad-
casting.are both the best.

Minols; experienced, mature an-
nouncer. Production ability. No
beginners. To $125. Tape, resume,
photo. Write Box 0147, ¢/o0 Bill.
board Pub,, 165 W. 46th St., New
York. N.Y. 10036.

Age 21, college frad, bright, witty,
productive, looking for on-the-air
job and work in the promotion de-
partment. Write to Box 1425, Station
B, Ottawa 4, Canada.

CONTEMPORARY FLORIDA! I'm a
contemporary programmer. I know
music and cnjoy my work. $10,000
a year gets you a program director
who is Into his work. Phone 615—
894-1698 after 6 p.m.

KIMN seeks established Top 40 pro-
fessional for afternoon drive show.
Our present man is moving on to a
larger market. What we’re looking
for is a man who i not only good
but who wants to live In Denver.
Send tape and resume to general
manager Ken Palmer, KIMN, Box
14008, 5350 W. 20th Ave., Denver,
Colo.  80214. Ail tapes will be kept
on hand for any openings that de-
velop In the future.

POSITIONS WANTED

Manager: Sick of getting clobbered
by top-40? Want to compete without
going top-40? 1 can get you large
numbers in 18-35 group. if you're in
a market over 200,000 and need a
P. D, then I'm your man. Profes-
sional college grad, first phone,
experienced. Good airman too. Write
Box 0146, Blllboard Magazine, 165 W,
46th St,, New York, N. Y. 1

If there's someone In the Southwest
who wants a sober, famlily.type
country personality at a reasonable
price, I'll be available the first of
September when I retire from the
Air Force. Nearly 13 years radlo
experience—all but two In commer-
cial radio, Including WEW {n St.
Louls and six yecars at KSBK in
Naha, Okinawa, Presently doing 30
hours a week at an FM country mu-
sic statlon, Alfred J. Lynch, M.-Sgt.
USAF—817; 592.5307.

Nine-year professional in Top 40
format seeks a top 30 market. Ex.
perienced in heavy personality con-
cept as well as more music concept.
24 yrs. old, married, one child, col-
lege gpad. Top references. Contact
Box B, Claude Hall, Billboard,

Jerry Briczht, established professional
in Top 40 format; exp. program
director and air personality. 701—
772-4427.

Looking for a man to work a noon.

.m. Top 40 shift. Prefer someone
who has some production ability
and iy able to handle In.store re.
motes In this market of about 200,
000 people., Will consider a man
from a smaller market, 50-75,000,
that 1s on the way up. We're a
24-hour more-music station, but
blend tn personality. Tape and
resume to Box BB, c¢/o Claude Hall,
Billboard.

PROGRAM DIRECTOR OR OPERA.
TION MANAGER position desired
by 7.year veteran with program
director and air personality exp, in
major markets, including Baltimore,
Denver and Miami. Prescntly em.
ployed with leading medium-market
chain statlon for over three years as
assistant program director. Resume
and top references will send on
request to Box C, Claude Hall,
Billboard.

Friends on major market stations
envy me by colleke degree, but I
cenvy thelr professional experience
that they got while I was in coilege.
But I have worked on radio full and
part-time while finishing college
and I'm now ready to begin the move
up. Now in a medium market, but
we reach a large audience in other
towns. Single, military no problem,
3rd endorsed. Experience has been
varied—MOR, rock, news, produc-
tion—but enjoy trying new things.
Feel most comfortable In a rson-
ality-type show. At present job more
than a year. References, tape, on
request. Contact: Box I, ¢/o Claude
Hall, Biliboard.

Serious-minded announcer, college
grad. in music, 3rd with endorsed,
tech. sch. and professional experi-
ence. lLooking for easy listening sta-
tion in med. large market. Prefer
late eveningk shift. Send tapes, resu-
mes, ctc.,, to Box 0139, Billboard
Magazine, 165 West 46(.!’1 St., New
York, N. Y. 10036,

Kr ing, but will consider jock
position. Market size not as impor-
tant as challenge and opportunity.
Tape and resume available upon re-
quest. Hard.working rfectionist.
Write: Box J, ¢/o aude Hall,
Billboard.

Seeking a Top 40 or MOR station
within a four-hour drive of St.
Louia. I'm in my 30's, experience in
such markets as Alton, 11.; Du Quoin,
IlL.; ‘Boston. College graduate. Tape
and resume on request. Contact:
Harry Donaldson, 321 N. West
Princeton, Ind., or call 385-5501,

Callfornla, Hawali and like that!
Experienced in MOR, Rock (pers. &
Drake), Underground and Jazz. Pro.
duction brings documented sales,
currently Maj. Market PD. If pro-
fessionalism Is your goal and you
need someone skilled In all phases
of radio. let's get together. Write:
Box 0150, ¢/0 Biliboard Pub., 165 W.
46th St., N.Y., N.Y.

Boston and Vicinity; No. 1 in small
market Top 40. Seek to relocate
near Boston., Jeff Douglas (617)
354-7130.

Young, creative, ambitious person-
ality, experience. Selling, Copy-
writing, News and Sports Coverage
and Writing, some play.by-play, All
musie formats all times of day and
night, except graveyard. Currently
P.D., M.D., Prod. Mgr. 3 years in
biz, Broadcast School grad, 3rd en-
dorsed, 22, married, permanent, will
relocate. Let's talk. Write James
L. Schulz, 2219 S, 15th St., Sheboy.
kan, Wis. 53081. Phone after 8 p.m.
CDT: 414—458-4775.

Am I a freak? First phone; UCLA
grad, 22 yvears old; medium to
major market top forty abllity, yet
no “real’’ cexperience; two years rock
at KLA (UCLA), top references.
Write B. Salberg, 15 Belardo, Green-
brae, Calif. 94901.

Experienced P.D. & MOR Anncr.,

with creative production and diver.

sified experience, seeks employment

in Pa,, J.. or Del, Avallable

I')EXM'GQ ;‘or res;:me & tape write:
L ox 555, a

Calif. '96340. ) B vooy

An experienced first phone An-
nouncer/DJ/Newsman asks: “How
come there never seems to be any
openings on Long Island, or in neare
by New York State, New Jersey,
Ccnnecticut arcas? I'm honest, hard.
working and reliable. Any good
gf!cr;?m\%t’)rl!el:ssﬂo‘):' #0148, c/0 BiII-
oar g . 46th .

York, NY. SRS ey PR

If you're a rocker who hires on per-
formance and abllity, plus years In
the business, and are willing to pay
$175, then I'd like to show you what
1 can do. 23, married, Brown grad.,,
I1st phone, company man, military
completed. 1 have the desire to be
the best, and I will. Contact Box Y,
¢/0 Claude Hall, Bilkboard,

Music Director., Desire Top 40,
Progressive Rock or MOR position.
R-TV Major at Ohio University, re-
cently graduated. Knows musle well,
has observed growth iIn today’s
sounds. Call John Haufe, 513—293.
8782, or contact Ciaude Hall, Box
20149, c/0 Billboard Pub., 165 W.
46th St,, N.Y., N.Y.
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Afree
$1.20gift,while
theylast,from

Neon
Philharmonic

(if you
haven't already
receivedone.)

To assure
No OnelsGoing
ToHurtYou

Exclusively on

WARNER BROS.-SEVEN ARTS =7311

Mr. Robert McCluskey

Fun Things Director, Neon Philharmonic
2510 Franklin Road

Nashville, Tennessee 37204

D ‘No One Is Going To Hurt You" knocked me out and | need
help fast. Send the free kit by return mail.

“No One Is Going To Hurt You" knocked me out, but my
secretary took it home. Send free kit plus free smgle

D | am a Program Director.

D I'm not exactly a PD, but | know where his bodles are buried.
“Morning Girl” reached (circle) #1 #2 #3 #4 #5 in my market.

NAME

STATION

ADDRESS

I have not read this ad, but I'll
D find it and read it.




Radio-TV programming

Programming Aids

Programming guldelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

New York, N. Y. (WOR-FM)
Sebastion Stone, Program Director

BP: "Green River,” Creedence Clear-
water Revival, Fantasy. BLFP: “When
I Die,”* Mother Load, Buddah. BH:
“Sweet  Carolina,”  Neil  Diamond.
BLFH: “Polk Salad Annie,” Tony Joe
White, Monument.

Albany, N, Y. (WSUA), Keith Mann
Music Director/ Personality

BP: ''Honkey Tonk Woman,” Rollin
Stones, London. BLFP: “Let's Call It
a Day,” Bobby Vee, Liberty. BH: “In
The Year 2525, Zagger and Evans,
RCA. BLFH: “Where 1 Go,” Hap-
penings, Monument,

Altoona, Pa. (WFBG)

John Anthony, Program Director

BP; “Where Do I Go,” Happenings.
BLFP: ‘“Abergavenny,” Shannon. BH:
“Baby I Love You,” Andy Kim. BLFH:
“Good Old Rock ‘n Roll,” Cat Mother.

Babylon, L. t, N. Y, (WBAB)

Mike Jeffries, Music Director/
Personality

BP;  “Misty,” Young Hearts, Minit,
BLFP: “Everyl Knows Matijlda,”
Duke Baxter, VMC. BH: '*Ruby, Domn't
Take Your Love to Town,” ist édilion.
Reprise. BLFH: “I'd Whait a Million
Years,” Grassroots, Dunhiil.

Chorlerol, Pa. (WESA), Neil Hart,
Music Director/ Personality

BP: “Give Pcace a Chance,” Plastic
Ono Band, Apple. BLFP: *“For Pete's
Sake,” Sweetwater, Reprise. BH: “Yes
I Will,”” Association, WB-7, BLFH:
“Frozen Orange Juice,” Peter Sarstedt,
World Pacific.

Columbia, Mo. (KTGR)

Tom West, Music Director

BP: “I'm Free,”” The Who, Decca.
BLFP: *Silly People.” Litter, ABC,
Dunhill. BH: *“In The Year 2525,

Cong

WLS

Zager and Evans, RCA. BLFH: “Polk
Salad Annie,” Tony Joe White, Monu-
ment.

Hanover, N. H. (WDCR)

Paul Gamboceini, Station Manager
BP: *llonky Tonk Woman,” Rolling
Stones, London. BLFP: **Somcthing in
the A‘r‘" Thunderclap Newman, Track.
BH: “We're Not Gonna Take it." The
Who, Decca. BLFH: "Lay Lady Lay,”
Bob Dylan, Columbia.

Manitowoe, Wis. (WOMT)

Jack Parker, Personality

BP: A Boy Named Sue,” Johnny Cash,
Columbia. BLFP: '‘Marakesh Express,”
Crosby, Stills, Nash, Atlantic., BH:
“Along Camec Jones,” Ray Stevens,
Monument. BLFH: “Birthday,” Under-
ground Sunshine, Intrepid.

Middletown, N. Y. (WALL)

Lorry Berger, Music Director

BP: A Boy Named Sue,” Johnny Cash,
Columbia. BLFP: *“Reaching for the
Moon,” Billy Vera and Judy Clay, At-
lantic. BH: *“Honky Tonk Women,”
Rolling Stones, London. BLFH: *'True
Grit.”” Glen Campbell, Capitol.

Odessa, Tex. (KOZA), Gary Allen
Program Director/ Personality

BP: “That’s the War God Planned It,”
Billy Preston, Agpc. BLFP: “Dyna-
mite  Woman,” Sir Douglas Quintet
Smash; “Let Yourself Go,” Friends of
Distinction, RCA. BH: *“In the Year
2525," Zager and Evans, RCA BLFH:
“The Wherefore and the Why,” John-
stons, Tetragrammaton.

Orangeburg, S. C. (WORG)

Ted Bell, Music Director

BP: *“Share Your Love With Me,"”
Aretha Franklin, Atlantic. BLFP: “A
Boy Named Sue,” Johnny Cash, Colum-
bia. BH: “In the Year 2525, Zager and
Evans, RCA. BLFH: “Polk Salad An-
nic.” Tony Joe White, Monument.

Phoenix, Ariz. (KRIZ)

Steve Martin, Personality

BP: “Goo Goo Barabajagal,” Donovan,
Epic. BLFP: “Somethine in the Ajr,”
Thunderclap Newman, Track. BH: “A

the 100th station to

POWERLINE

WLS is in good company with: KEEL Shreveport ¢ WRKO Boston ¢ W|BK Detroit
e WIXY Cleveland ¢ WFIL Philadelphia ¢ KILT Houston ¢ KFRC San Francisco

POWERLINE

a half-hour, weekly, public service presentation, with three music-filled one-minute
breaks which can be used for commercials or spots. Designed to fit the TOP 40
format featuring top rock music from the latest surveys.

POWERLINE

speaks the language of the teenagers’ world . . . plays its music . .

Boy Named Sue,” Johnny Cash, Colum-
bia. BLFH: "Polk Salad Annic,” Tony
Joe White, Monument.

Pinsfield, Mass. (WBEC)

Paul Delaney, Music Director

BP: “‘Honky Tonk Woman,” Rolling
Stones, London. BLKP: *“A Summer
Place,” Percy Faith, Columbia., BH:
“In the Year 2525,” Zager and Evans,
RCA. BLFH; "Goodees,”” Goodees, Hip.

San Antonio, Tex. (KTSA)

Kahn Hamon, Program Director

BP: “Abecrgavenny,” Shannon, Hentage.
BLFP: “Moon Flight,” Vic Venus, Bud-
dah. BH: *Crystal Blue Persuasion,”
Tommy James, Roulette. BLFH: *Lis-
ten 10 the Band,” Monkees, Colg

BLFH: *“Polk Salad Annie,” Tony Joe
White, Monument.

West Llong Branch, N, J. (WMCJ)
Michael R. Sidoric, Program Director/
Personality

BP: ‘‘Abergavenny,” Shannon, Herftage,
BLFP: "Don't Wake Me Up in the
Morning Michael,” Peppermint  Rain-
bow, Decca. BH: "My Cherie Amour,”
Stevie Wonder, Tamla, BLFH: *Abra-
ham, Martin and John,” Moms Mabley,

COLLEGE

San Luis Obispo, Calif. (KATY-AM-FM)
Jay Martin, Personality

BP: “Workin on a Groovy Thing.” Sth
Dimension, Soul City. BLFP: *“llelp-
lessty Hopinﬁ“ Crosby, Stills and Nash;
Atlantic. BH: *“Color .Him Father,*
Winstons, Metromedia. BLFH: *Free-
dom,” Sons of Champlin, Capitol.

St. Louils, Mo. (KSHE)

Dick Richards

BP: “Dynamite Woman,” Sir Douglas
Quintet, Smash. BLFP: “Color of My
Love,” Jefferson, Decca. BH: *Sweet
Caroline,” Neil Diamond, UNI. BLFH;
“Laughing,” Guess Who, RCA.

Troy, N. Y. (WTRY), Mike Mitchell
Music Director/ Personality

BP: "San Francisco Is a Lonely Town,”
Ben Peters, Liberty. BLFP: “I'll Never
Falt in Love Again,” Tom Jones. Par-
rot. BH: “Lay Lady Lay,” Bob Dylan,
Columbia. BLFH: "Reconsider Me,”
Johnny Adams, SSS.

University Park, Pa, (WHR)

Chip Pfleegor, Program Director

BP: “Workin® on a_ Groovy Thing,”
Sth Dimension, Soul City. BLFP; “Stay
and Love Me All Summer,” Brian Hy-
land, Dot. BH: “Crystal Blue Persua-
sion,”” Tommy James and the Shon-
dells, Roulette. BLFH; "In the Year
2525, Zager and Evans, RCA.

Valdese, N. C. (WSVM)

Ray Cook, Personality

RP: “Hey Joe.” Wilson Pickett, Atlantic.
BLFP: “Let Yourself Go,” Friends of
Distinction, RCA. BH: *Along Came
Jones,” Ray Stevens, Monument. BLFH:
“Cg:or Him Father,” Winstons, Metro-
media.

Waterbury, Conn. (WWCO-AM)
Jerry Wolfe, Music Director

BE: “Honky Tonk Women,” Rolling
Stones, London. BLFP: “Get Together,”
Youngbloods, RCA. BH: “I'd Wait a
Million Years,” Grassroots, Dunhill.

ratulations
Radio
Chicago

schedule

9

. speaks to its

particular problems and interests — all in an effort to bridge the generation gap —
to communicate to teenagers on their level of understanding — to reach them with
the fact that Christianity is relevant to their world.
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withou‘t cost to this station

ADDRESS

U Marketing Services » Southern Baptists’ Radio-TV Commission ¢ 6350 West Freeway, Ft. Worth, Texas 76116 » Paul M. Stevens, Dir.
»

| WOULD LIKE AN AUDITION TAPE AND ADDITIONAL SCHEDULING INFORMATION ON

“STATE Zip
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Brooklyn, N. Y. (WBCR)

Lenny Bronstein, Music Director

BP: South Carolina,” Flirtations, Der-
am. BLFP: “Summertime in Brooklyn,”
Ardigo, Halmark. BH: “Goo Goo Bara-
bajagal.” Donovan, Epic. BLFH: "Band
of Thicves,” Elyse Wineberg, Tetra-
grammaton.

Bethlehem, Pa. (WRMC)
Neil Kempfer Sfocker, Music Director
BP: St. Louls,” Easybeats, Polydor.

EASY LISTENING

Atlanta, Ga. (WSB-Radio)

Chris Fortson, Music Librarion

RP: "Let the Good Times In,” The
Wishbone, Fontana, BLFP: *“The Last
Scven Days,” Jack Jones, RCA Victor,
BH: “World of the Young,'™ John
Rowles, Kapp. BLFH: “A Gift of Song,”
Mason Willlams, War, Bros./T Arts.

Brockton, Mass. (WBET)

Mike Roberts, Personality

BP: “Frozen Orange Juice,” Peter Sar-
stedt. BLFP: ‘‘Abergavenny,” Nancy Ra-
mono. BH: “You Showed Me,” Hugo
Montenegro, Orch. & chorus. BLFH:
“Easy to Be Hard,” Jack Jones.

Burney, Calif. (KAVA), Judy Camou
Music Director/Personolity

BP; “That’s All This Old World Needs,”
Perry Como, RCA. BLFP: “Think Sum-
mer,” Ed and Marilyn, RCA. BH: "Big
Bruce,” Steve Greenberg, Trip. BLFH:
“World's Biggest Whopper,” Spoken
World, Junior Samples, Chart.

Fort Collins, Colo. (KCOL)

Don Bishop, Personality

BP: “Put a Little Love in Your Heart,”
Jackie DeShannon, Imperial. BLFP: “In
the World of the Young.” John Rowles,

~ Kapp. BH: “Knock on Wood,” Harpers

Bizarre, W7. BLFH; *Sittin’ on_the Dock
of Jl‘hc Bay,” Sergio Mendes, Brasil '66,
A M

Hickory, N. C. (WSPF, Channel 1)
James Jefferson Diamond

BP; _“Get the Message,” Michial J,
James, UNI, BLFP: “Hey Jude (LP),
*This is Tom Jones,” Tom Jones, Parrot
(London). BH; “*In the Year 2525,
Zager & Evans, RCA Victor. BLFH:
“Workin' on a Groovy Thing,” Sth De-
menslon, Sou! City.

Miami, Fla. (WIOD)

Yolando Parapor, Music Director

BP: “Look at Mine,” Petula Clark, W,
Bros, BLFP; “One Life to Live,” Robert
Goulet, Columbia. BH: “Dock of the
Bav,” Sergio Mendes. A& M. BLFH;
Quentin’s Theme,” Charles R. Grean,
Ranwood.

Norwich, Conn. (WICH)

Bob Craig, Program Director

BP: “Change of Heart,” Classic 1V,
Imperial. BLFP: “Give Pcace a Chance,”
Plastic Ono Band, Apple. BH: **A Boy
Named Sue,” Johnny Cash‘ Columbia.
BLFH: "Polk Salad Annie,” Tony Joe
White, Monument.

So. lake Tahoe, Colif. (KTHO-AM-FM)
Bill Kingman, Program Director

BP: "Look at Mine,” Petula Clark,
WRB/7 Arts, BLFP: ‘Sunshine Super-

man,” Shango, A& M. BH: "Abeﬁ:'l-
venny,” Shannon, Heritage. BLFH:
“Proud Mary"” (from “Windmills” al-
bum), Ed Ames, RCA. “When the World
Was Young,” excels in ncw Anita Kerr
Singers LP (Dot).

Springfield, Mass. (WSPR)

Budd Clain, Progrom Director

BP: “The Thought of Loving You,”
Astrud Gilberto, BLFP: “*Lalena;” Anla
Kerr Singers. BH: "The Girl 1'll Never
Know,” Frankie Valli. BLFH: “A Time
for Us,” Johnny Mathis,

Tulare, Calif. (KBOS-FM)

Steven Behor, Music Directar

BP: “Put a Little Love in Your Heart.”
Jackie De Shannon, IR, BLFP: M
Prayer,” Bobby Hatfield, Verve, BH:
“The Marvelous Toy,” Peter, Paul and
Mommy, W7, “Windmills of
Your Mind,” Jose Feliciano, Victor,

RHYTHM AND
BLUES

Columbus, Ga. (WOKS)

Ernestine Moathis, Music Director

BF: "Maybe,” Betty Everett, Uni. BLFP:
“Happy,' Willlam Bell, Stax. BH; “Ain"t
That Good,” Eddie Floyd & Mavis Sta-
ples, Stax. BLFH: "Your Good Thing,"
Lou Rawls.

Memphis, Tenn. (WDIA)
Bill Thomas

BP: "You're an Indian Giver,” Chuck
Bernard, Maverick. BH: 'Reconsider
Me,” Johnny Adams, $S8S. BLFH:
“Never Let You Go,” Eddie Floyd/
Mavis Staples, Stax.

Welch, West Va. (WOVE)
Arnell Church, Music Director

BP: “I've Lost Everything.” David Ruf-
fin, Motown., BLFP: “We All Make
Mistakes,” Rick Thompson, Columbia.
BH: “Color Ilim Father,” Winstons,
Metro. BLFH: "“Chain of Love,” Jimmy
Hughes, Vol

COUNTRY

Ashland, Ky. & Huntington, West Va,
(WTCR), Mike lodd, Program Director/

Personality

BP: "Reconsider Me,” Ray Pillow, Plan-
tation. BLFP: *Color im__Father,”
Linda Marell, Plantation. BH: *“The
Three Bells,” Jim Ed Brown, RCA.
BLFH: “But You Know I Love You,”
Bill Anderson, Decca.

Burbank, Colif. (KBBQ)

Corky Moayberry, Personality

BP: “Tulsa,” Wayne Carson, Monument,
BLFP: “Tell It All,” Lorene Munn,
RCA. BH: "Color Him Father,” Linda
Martetl, Plantation.

Cincinnati, Ohio (WUBE)

Bob Tiffin, Music Director

BP: "“Which One Will It Be,” Bobby
Bare, RCA. BLFP: "Out Went the Lights
of My World.” Paul Peek, 123. BH:
“Statute of a Fool,” Jack Green, Decca.
BLFH: '“Mc & Bobby McGee,” Roger
Miller, Smash.

Flint, Mich. (WKMF), Jim Harper
Program/Music Director, Personality
BP; “"Which One Will It Be,” Bobby
Bare, RCA. BLFP: “Reconsider Me,™
Ray Piliow, Plantation. BH: *“Workin®
Man Blues,” Merle Haggard, Capitol.
BLFH: “The Rib,” Jeannie C. Riley,
Plantation.

Gatllatin, Tenn. (WHIN), Benny Willioms
Program Director/Personality

Bp: "Tln{ Fingers,” Jerry Chesnut, U.A.
BLFP: “It's Your Hang Up,” Johnny
Carver, Imperial. BH: “Pickin’ on the

(Continued on page 52)

How It Can Compete and Sell

e Continued from page 29

Singles popularity charts openly
reflect compilation based on
sales and airplay. Perhaps Joe
Public is not impressed over a
record which is No. 1 because it
receives the most airplay. It
seems odd to him that a genuine
million-seller never climbed high-
er than No. S while a record
which never sold a million has
made that coveted position.
There should be a distinction
made in the popularity charts,
if not two distinct charts: one
reflecting only actual retail
sales, the other reflecting na-
tionwide airplay. Again, an ex-
isting  discrimination between
singles and LP’s comes up: The
singles popularity charts com-
bine airplay and sales, while the
LP charts reflect only sales.
Record popularity charts should
reflect popular election and
sales, while the LP charts
reflect only sales. Record pop-

ularity charts combine airplay
and sales, while the LP charts
reflect popular election of a
hit counted by its votes in sales,
not by how well that record
campaigned. Genuine  hits
should last longer than six weeks
or whatever,

Record a good single, issue
top-quality stereo pressings, do
not issue that song in an album,
and let's see if we rejuvenate
the excitement of genuine hit
singles again. Later, possibly is-
sue an album by that hit-single
artist with 10 or 12 other songs
— but not the hit single in-
cluded — and let it sell on
its own merits. Radio stations
will play outstanding tracks
from that album to sell it, but
a single culled from the album
will injure both album and
singles sales again.

In this way, singles can be
competitive and unique
. . and salable!
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Rhythm & Blues

BEST SELL'NG Billboard SPECIAL SURVEY For Week Ending 7/26/69

% STAR Performer—Single’s registering greatest proportionate upward progress this week,

This  Last Weeks on This  Last Weeks on
Week Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
1 1 WHAT DOES IT TAKE TO WIN YOUR LOVE 9 I ﬁ 37 LET'S GET TOGETHER - [
Jr. Walker & the All Stars, Soul 35062 Little Milton, Checker 1225
(Jobete, BMI) l 3 T cu A 5
I'M STILL A STRUGGLING MAN
2 2 COLOR HIM FATHER ... . = 8 ﬁ . Edwins s'Lalr'r, cgay l;087 uo(';ete, BMI)
Winstons, Mefromedia 117 (Holly Bee, BMI) I
g:' 33 FOLLOW THE LEADER
3 3 MOTHER POPCORN . 6 ;
James Brown, King 6245 (Dynafone, BMI) [ Maior Lance, Dakor 60B {Dakar, BMI)
9 CHOICE OF COLORS ) ﬁ 39 NOTHING CAN T'M(E THE PLACE OF YOU. 3
a Impressions, Curtom 1943 (Camad, BMI) Brook Benton, Cotillion 44034 (Su-Ma, BMI)
. : 30 31 YOU MADE ME A BELIEVER
5 5 LOVE IS BLUE (Can Sing a Rainbow). 9 ;
Dells, Cadet 564I( (Croma/l%tark Vi, AS()AP) I Ruby Andrews, Zodiac 1015 (Wilric, BMI)
6 6 | TURNED YOU ON . | ﬁ 41 WHILE YOU'RE OUT LOOKING FOR SUGAR 4
Isle!yj Broe'?lers, T Neck 902 (Triple 3, BMI) : l Honey Cone, Hot Wax 6901 (Gold Forever, BMI)
4 MOODY WOMAN m 38 HEY JOE .

! Jerr(y:DBu;Ier? Mercury 72929 (Hold Forever/ I Wilson Pickett, Atlantic 2648 (Third Story, BMI)
. o ""E::‘E" . 35 34 EVERYTHING | DO GONNA BE FUNKY 5
MY CH AMOUR . ee Dorsey, Amy 11055 (Marsaint, BM

Stevie Wonder, Tamla 54180 (Jobete, BMI) 34 36 NOBODY BUT YOU BABE _ 4
9 10 I'D RATHER BE AN OLD MAN'S l Clarence Reed, Alston 4574 (Sherlyn, BMI)
SWEETHEART . 40 100 2
Candi Staton, Fame 1456 (Fame, BMI) 1 Moments, S$tang 5005 (Gambi, BMI)
10 12 RECONSIDER ME s |
f 36 23 GRAZING IN THE GRASS 17
i tors T 555 Intemitionaf 770 } Friends of Distnction, RCA Vietor 740207
11 7 TOO0 BUSY THINKING ABOUT MY BABY. .13 I ¥
Marvin Gaye, Tamla 54181 (Jobete, BMI) ! Q 50 E,\Ajfma,‘iﬁ 1008 (Marsaint, BMI) 4
12 11 BLACK PEARL . 11 .
Sonny Charles with the Checkmates, Ltd., ﬁ w}'l;s Ys,g,dcg,,frggarm Band !
A&M 1053 (irving, BMI) Warner Bros.-Seven Arts 7298
@ 20 GIRL Y(zU'RE 100 lVOUNG (Wright Gerstl/Tamerlane, BMI)
Ah'Bl&'th,A'l tic 2644
(World War Three, BMI)' @ . g?a?! nﬁ, ssf,'?"? 17 (Vzza, BMI) .
14 13 DOGGONE RIGHT : 8 40 35 MRS. ROBINSON 5
Smokey Robinson & the Miracles, ’
Tamla ‘54183 (Jobete, BMI) ?&O:ﬁ;g'trﬁss'hﬁmmc' s, Stax 0038
15 15 THE POPCORN . 8
¥ 41 43 OH HAPPY DAY . 4
James Brown, King 6240 (Golo, BMI) Billy Mitchell Group, Calla 165 (Sea Jack/
fF 19 e FerunG s mionr 4 Jam, "Bty
Clarence Carter, Atlantic 2648 (Fame, BMI) 42 44 MEMPHIS UNDERGROUND 5
17 14 DONT LET THE JONESES GET YOU DOWN 9 Herbie Mann, Atlantic 2621 {Mann, A-S(AP)
Temptations, Gordy 7086 {Jobete, BMI) Q NITTY GRITTY 1
18 18 DON'T TELL YOUR MAMA (Where You've Gladys Knight & the Pips,
Beem) . ... . ¢ 5 Soul 35063 (Gallico, BMI)
Eddie Floyd, Stax 0036 (East/Memphis, BMI) 44 45 THESE ARE THE THINGS THAT MAKE ME
19 21 ABRAHAM, MARTIN & JOHN 4 KNOW YOU'RE GONE 3
Moms Mabley, Mercury 72935 (Roznique, BMI) Howard Tate, Turntable 505 (Bay-West, BMI)
20 22 BABY, DON'T BE LOOKING IN MY MIND. 4 45 42 00-WEE BABY ! LOVE YOU .
Joe Simon, Sount Stage 7 2634 Roscoe Robinson, Atlantic 2637 {Costoma, BMI)
(Wilderness, BMI) a 0 2
46 47 BY THE TIME | GET TO PHOENIX
24 ONE NIGHT AFFAIR .
a 0"Jays, Neptune 12 (Gold Forever, BMI) Mad Lads, Volt 4016 (Rivers, BMI)
2 17 01 AN LOVE You 13 | @ — T ME BE THE MAN My DADDY was. 1
Emotions, Volt 4010 (Pervis/Staples, BMI) Chi-Lites, Brunswick 755414 {(Dakar/BRC, BMI)
23 25 ABRAHAM, MARTIN & JOHN 3 48 48 FUNNY FEELING . 3
Smokey Robinson & the Miracles, Delfonics, Philly Groove 156
Tamla 54184 (Roznique, BMI) (Nickel Shoe, BMI)
Q 27 I'VE LOST EVERYTHING I'VE EVER LOVED 2 m — LOVE THAT A WOMAN SHOULD GIVE
David Ruffin, Motown 1149 (Jobete, BMI) TO A MAN
25 16 WHY | SING THE BLUES 13 Patti Drew, Capitol 2473 (Morris, ASCAP}
B. B. King, Bluesway 61034 @ — YOUR GOOD THING (Is About to End) 1
(Pamco/Sounds of Lucille, BMI) Lou Rawls, Capitol 2550 (East, BMI)
By ED OCHS
cnal‘ls SOUL SLICES: Soul Sauce told it like it really was last

month when we predicted that UNIFICS' manager-producer-writer

Guy Draper and the Temptations would form a new record label,
s rv — though the Temps would record still—and only—for Motown. Tune-

smith Records, with Otls Williams, president, and Draper, executive

produced by Draper's Guydra Production and Tall T Productions.
. .New Bobby Bland: “Chains of Love,” on Duke. . . .Added to the

P vice-president and general manager, will plunge into r&b, pop, gos-
pel and rock. One of Draper's groups, Sugar & Spice, has already
I oar joined the label, and along with the other acts to bhe signed, will be

roster of the Antibes Jazz Festival in France, Wednesday-Tuesday
(23-29) are Stax bluesman John Lee Hooker and Atlantic’s pop-gos-

pel comeback Marion (I Shall Be Relecased™) Williams. Nina Simone
will preside. . . Blue Thumb opens its blues 'n’ boogie campaign

with Earl Hooker's “Boogie, Don't Blot.". . . The Edwin Hawkins

Singers, who cut their historical “Oh Happy Day™ gospel gold disk
in a church with a tape recorder, have debuted the 24-track music

(Continued on page 34)
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Selling

Summer |
| & Sounds

Y*PICKIN’ ON THE
PLANTATION”

Plantation #21
Jim & Jenny

“THE RIB”

Plantation #22
Jeannie C. Riley

“RECONSIDER ME”

Plantation .#25
Ray Pillow

“THE DAY
AFTER FOREVER”

Decca #732495
Mike Douglas

“THATS A NO NO”

Chart CH5021
Lynn Anderson

“THE CIRCLE
OF FRIENDS”

Hickory #1544
Leona Williams

“MEN?

Metromedia #MMS-137
Edna Lee

SUMMER’S
MOST
RECORDED
SONG

"'SAN FRANCISCO
IS 4

LONELY TOWN"

Liberty #56114 Ben Peters
Amos #120 Mel Carter
Happy Tiger #HT 513A Roberta Sherwood

For Deejay copies
contact
Dave Olson or John A. Singleton

3 a) SHELBY SINGLETON mMmusic, INnC,
| A Division of The Sheiby Singieton Corporaton
3106 Beimont Boulevard ¢ Nashville, Tennessee 37212
(B815) 291-2003

Cable: SHELREC
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Rhythm & Blues

IRhythm & Blues

BEST SELLING

% STAR Performer—LP‘s registering greatest proportionate upward progress this week,

This  Last Week: ™
Week Week Title, Artist, Label, No. & Pub, e&:n“ W::t lw.:'ot Title, Artist, Label, No. & Pub. Weg-t.sﬂon
1 2 ARETHA'S GOLD . . 2 26 22 CHOKIN' KIND . . 7
Aretha Franklin, Atlantic SO 8227 (S) Joe Shmon, Sound Stage 7 $3§ 15006 (S)
a 4 MEMPHIS UNDERGROUND 10 27 28 GREATEST HITS 7
Herbie Mann, Atlantic SO 1522 (S) Dells, Cadet LPS 824 (S)
3 1 MY WHOLE WORLD ENDED . 6 28 19 GRAZIN' IN THE GRASS 12
David Ruffin, Motown MS 685 (S) {ga;n;!: 8l(§>is'inc|ion, RCA Victor
49 (3)
4 S STAND
Sly & the Family Stone, Epic BN 26456 (S) 29 26 rfrf"':ls Qusu"srs 5
arla Thomas, Stax 2019 (S)
5 6 IT'S OUR THING 2 14
Istey Brothers, T-Neck TNS 3001 (S) @ 39 SON OF A PREACHER MAN 4
Nancy Wilson, Capitol ST 234 (S)
6 3 AGE OF AQUARIUS 8
Fifth Dimension, Soul City SCS 92005 (S) k)| 33 PHILOSOPHY CONTINUES 4
Joh
. 7 T THE SN ohnny Taylor, Stax STS 2023 (S)
Diana Ross & the Supremes, Motown MS$ 689 (S) m 35 BLOOD, SWEAT & TEARS 14
Columbia €S 9720 (5) '
[ ] 8 CLOUD NINE . L .20
Temptations, Gordy GLPS 939 ($) 33 32 STONE soul o2l
P — : Mongo Santamaria, Columbia €S 9780 (S)
a Isaac Hayes, Enterprise ENS 1001 (S) u 34 DAMIFIKNOW S |
Mark
10 11 BOOKER T. SET , 7 b
Booker T. & the M.G.'s, Stax STS 2009 (5) ﬁ — LOVE MAN _ . 1
Otis Reddi
11 12 THE WAY IT WAS/THE WAY IT IS 8 e
Lou Rawls, Capitol ST 215 ($) a 41 THE METERS 6
i3 7o FordidcadEni A Meters, Josie JOS 4010 (S)
Jerry Butler, Mercury SR 66188 (5) Q — ELEGANT SOUL 1
G Harri h
13 9 M.P.G. 8 al.\:‘: N:::“ala:l"B.Aiitgl’e:s;o“nd"
Marvin Gaye, Tamla TS 272 (S) ﬁ
49 NOW
14 15 SOULFUL 17 Four Tops, Mofown MS 675 ($) ?
Dionne Warwick, Scepter 573 (S) @
— RARE STAMPS
15 16 GETTIN' DOWN TO IT . . 2 t !
S s e 10 Johnny Taylor, Stax STS 2012 (S)
23 FELICIANO/10 TO 23 (r — com croowe 1
ﬁ Jose reucsa£o, RCA Victor LSP 4185 (5) ¥ B Keys:pvolt A0S L EEY )
17 17 MARVIN GAYE & HIS GIRLS 7 | fy — cmrs awT cRocemres L
Tomia TS 293 (5) I Little Milton, Checker LPS 3011 (S)
18 13 LET US GO INTO THE HOUSE OF THE I ¥ 42 DOIN’ HIS THING
3
LORD TOGETHER S Ray Charles, ABC ABCS 695 (S)
SO e g —
| CAN LOVE YOU ] 3
Emot
19 18 MOTHER NATURE'S SON 21 R e =
amsay Lewis, Cadet’ LPS 821 (5) aA 48 8:15-12:15
ﬁ 30 JR. WALKER & THE ALL STARS' Bill Cosby, Tetragrammaton T 5100 (S)
GREATEST HITS 4 45 45 YOUNG MOD’S FORGOTTE!
N
Soul S 718 (S) Impressions, Curtom CRS 8003 (SST)ORY 12
21 21 SOUL '69 .24
Aretha Franklin, Atlantic SO 8212 (S) I - 4 m? L’a‘dAsPV“o‘I’QIOL:EOSOS 5 .
22 20 SWEET SOUL SHAKIN' .
Young Hearts, Minit LP 24016 (5) s 4a 43 OUTTA SEASON PP
Ike & Tina Turner, Blue Thumb BTS 5 (S)
23 24 JAMMED TOGETHER . . . 2
Cropper/King/Staples, Stax STS 2020 (S) m - I"E Bgsgh i 1
immy Smith, Vv6-877
24 25 %UIJ LOUD—I'M BLACK AND I'M . il
16 —~ CLOSE-UP
James Brown, King 5-1047 (S) Q Lou Rawls, Capitol SWBB 261 (S) .
31 LIVE AND WELL . ) —  MO0G
m 8. B. King, Bluesway BLS 6031 (5) | @ Dick Hyman, Command 938 () ' ok

Billboard SPECIAL SURVEY For Week Ending 7/26/69

LP’s

Soul Sauce

Looking for

Talenl

Booking an Al m

Billboards

International

Talent Edition
Nas e ARSWER m
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| L
NEIL BOGART, left, Buddah Records vice-president and general man-
ager, helps restore order after fans rushed the stage during the Isley
Brothers' recent Yankee Stadium show for the benefit of the Minisink
Woman's Corp. and the Bivins Fund. The ‘““First Soul Brothers Summer
Music Festiyal." attended by 20,000 fans, also featured the Brooklyn
Bridge, Edwin Hawkins Singers, the Five Stairsteps & Cubie, Moms
Mabley, the Chambers Brothers and more. The show was co-ordinated
by Betty Sperber of Action Talents with J&J Productions and Soul &
Style Enterprises.
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BEST NEW RECORD
OF THE WEEK:

"KIND WOMAN"
PERCY SLEDGE

(Atlantic)

‘A
e Continued from page 33

computer on their new single, “Ain’t It Just Like Him,” from their
upcoming album, “He's a Friend of Mine.”. . . The latest soul ex-
patriate to run to England, have a change of soul and join the
Beatles is organist Billy Preston, whose “That's the Way God
Planned It” has jumped on to the English charts. Preston, who was
featured on the Beatles’ “Get Back”™ rocker, last week returned to
work with his old boss, Ray Charles, at Harlem’s Apollo Theatre.
Preston’s music past, which included a spell with Littde Richard,
must have impressed the r&b-minded white boys. . . B.B. King
brings his guitar, Lucille, and back-up band, Sonny Freeman & the
Unusuals, to Central Park, Monday (21). . . Hit Sound Records in
Chicago is bidding for a piece of the pie on Tyrone Davis with a
single, “I'm Confessin’.”. . . Patty Austin, who is scoring for United
Artists with “Family Tree,” is stealing the press notices from Harry
Belafonte on the calypso king's latest tour. . . Drummer-turned-
singer Grady Tate will record five songs from the movie score of “The
Slaves,” penned by Bobby (“Taste of Honey") Scott. . . . Fresh from
Issac Hayes’ Hit Stax album: “By the Time I Get to Phoenix” b/w
“Walk on By.”. .. Brenton Wood, cracking through with his biggest
Double-Shot disk in months, “Whoop It on Me.”. . . Another act
headed to the Apollo whose soul appeal is in doubt is Jim Hendrix,
who will star in Harlem with his new group in the next few weeks. . .
Mike Leadbitter, editor of the prestigious blues monthly, Blue
Unlimited, from England, recently returned to England after touring
South West Louisiana looking for country blues talent. Leadbitter
reported to Soul Sauce: “In Lake Charles 1 met a man called the
Cajun Valentino who led me to Wild Bill's Washboard Band, an
authentic Zodico group. Next 1 went into the Lake Charles ghetto
where 1 found Count Rockin’ Sidney, a fine singer and pianist. Two
memorable sessions then took place at the tiny Goldband Studio on
a dusty back street. . . In Houston, Texas, Juke Boy Bonner took
me to Hop Wilson, who refused to record!. . . So 1 went to Meridian,
Mississippi where Gayle Wardlow had found a blucsman called
Hayes McMullen in the Delta!” Armed with tapes he filled with the
voices and instruments of America’s real, but forgotten musical
forefathers, Leadbitter returned home to put the results on record. . .
Latest release from Stax's “Boy Meets Girl” duets package: “Just
Keep on Loving Me,” by Johnie Taylor & Carla Thomas. . . Follow-
ing Candi Staton on the Fame soul line is George Jackson’s “Find
'Em, Fool ’Em.”

TID-GRITS: The newly-formed Fraternity of Recording Ex-
ecutives (Fore), a non-profit organization headed by Venture Rec-
ords’ Warren Lanier, will boost the significance of NATRA’s August
convention with seminars and workshops on promotion, sales, produc-
tion, publishing, distributor operations and trade relationship. Al-
ready set to serve as panelists are Stax’s Al Bell, Atlantic’s Henry
Allen, and Fame’s Rick Hall, as well as Emie Leaner, Buddy
Kellen, Neil Bogart, Don Graham, Gamble & Huff, and the team
of Holland-Dozier-Holland. Fore's officers are: Warren Lanier,
chairman; Allen Orange, SS7, vice-chairman; Carl Proctor, Columbia
Records, secretary; Bo Frazier, Mercury-Blue Rock, treasurer; and
Dave Clark, Duke-Peacock, sgt.-at-arms. Board members are Buddy
Scott, Matt Parsons, Juggy Murray and Bunky Shepard. . . New
from C & the Shells; “I Don’t Need You No More,” on Atco. . .
Dcbut of Larry Williams & Johnny Watson on Bell: “Can’t Find
No Substitute for Love.”. . . “Soulmobile,” a series of summer
strect shows sponsored by Chicago’s Reach Out Program, will
bring local and professional talent together in a series of soul revues
produced and directed by Al Smith of Century Management. The
debut show July 8 featured Gene Chandler with the Steelers, Colum-
bia group, Phillips’ Bobby Hutton, Little Miss Madeline, a local
singer, and community groups WYON's Joe Cobb will emcee the first
three shows. . . “& Beautiful,” the first all-black special to be
sponsored by a manufacturer (Johnson's) of products for blacks, will
be aired in 17 major markets the first week in Sept. Headliners for
the hour-long show will be Della Reese, Wilson Pickett, Redd Foxx,
Wilt Chamberlain, the Blossoms, Jerry Butler, L’etta M’bulu, the
Watts 103rd Rhythm Band and Litle Dion. H.B. Barnum will
serve as composer-conductor. . . Last week was “Soul Music Festival
Week" in New York City. . . Clarence Fountain, former lead singer
with the Five Blind Boys of Alabama, has signed with Jewel
Records as a soloist. His first single will be “This Little Light of
Mine.”. . . New Otis Redding, “Free Me.”. . . Latest from Cubie
& the Five Stairsteps, “Folsom Prison Blues.”. . . Latest in r&b:
Read Soul Sauce.
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Country Music

Sen. Baker Hails
Country at Meet

WASHINGTON—The Coun-
try Music Association board of
directors and officers, in their
quarterly meeting here, heard
Sen. Howard Baker (R., Tenn.)
extoll the virtues of country
music and relate the facts and
figures regarding its spread.

Baker, who attended the
meeting on invitation from the
board, said the spread was par-
ticularly noticeable in such
places as Hawaii. The board
promptly voted to have its Jan-
uary meeting in Hawaii. The
October meeting, as usual, will
take place in Nashville.

For the third consecutive
quarter, CM A reported a
growth in over-all membership
of the world-wide organization.
The latest efforts of the mem-
bership committee and the sep-
arate state chairmen have pro-
duced individual memberships
of 2,152 and organizational
memberships  totaling  2,309.
Tandy Rice is national chair-
man for membership.

Thirty-two officres and di-
rectors met here to take up a
variety of business, introduced
by CMA president Bill Williams.
Generally they related to Octo-
ber cvents.

Board chairman Bill Galla-
gher of CMA announced that
the association would extend an
invitation to the various labels
to furnish the Country Music
Hall of Fame an Museum with
taped repertories of Hall of

Fame members so that such a
repository might be available
for scrious future study. The
board of the Country Music
Foundation also was praised by
CMA for its progressive action
in expansion of the Library and
Media Center.

Tex Ritter reported comple-
tion of plans for enlargement of
the panel of Hall of Fame
clectors.

In honor of the coming cele-
bration of October as Country
Music Month, more than half
the governors in the nation have
signed proclamations to that ef-
fect. This has always been done
under the leadership of Roy
Horton of Peer-Southern, who
still is chairman of the commit-
tee in charge of the event.

Dick Broderick reported to
the board that the growth of
country music internationally
has nearly paralleled that in the
U. S. As a result, added atten-
tion has been given to the In-
ternational Seminar during the
“Opry” birthday celebration.
This year the seminar is built
around country music in Eng-
land. One group of country music
businessmen arranged to char-
ter a jet airliner to bring a
British contingent to the an-
nual affair.

Emphasis also was placed on
the Artist-DJ interview meeting
of last year, under the direction
of George Hamilton IV and
WHO's Mike Hoyer. Closer reg-
ulation of time and the addition

(Continued on page 42)

Starday Fights Back in 700G
Damage Suit by Campbell

NASHVILLE—Starday Rec-
ords has filed an answer to a
$700,000 damage suit, contend-
ing the suit involved recordings
owned by other men and ac-
quired through “written agree-
ment” by Starday last year.

In a chancery court action,
Starday stated: “Glen Camp-
bell's claim that the recordings
were to be used for demonstra-
tion records is purely a con-
coction and an afterthought on
his part.”

Hal Neely. Starday official,
contends in the answer that the
term  “demonstration records”
was generally unknown in the
phonograph business in 1961
and 1962 when the records al-
legedly were made.

Chancellor Ned Lentz had
issued a temporary injunction
against Starday last month (Bill-
board, June 21) restraining the
record manufacturer from fur-
ther production, manufacture or
sale of Campbell's records.

Capitol artist Campbell
charged that Starday acquired
the “demonstration” recordings
without his consent and used
them to produce three albums.
Campbell said he has not been
paid for them.

The Starday reply said Camp-
bell was paid $300 per session
by two Californians to make the
recordings in 1961 and 1962.
Starday contends the songs re-
corded were written by the two
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men, with the exception of one
they wrote in collaboration with
Campbell.

The record company added
that “provisions were made for
payment of certain royalties™ to
Campbell, although Starday was
not legally required or obligated
to do so.

The two California men
Bryan Mintz and Fred Horton,
a brother of the late Columbia
artist Johnny Horton — “were
working in enterprises unrelated
to the music and record business
at the time and in order to
enable them to pay the fees to
Campbell, who needed the
funds to support himself and
his wife, Horton borrowed from
finance companies and credit
unions,” Neely's statement said.

“It was agreed between them
at the time that the recordings
to be produced would be re-
lcased in whatever form neces-
sary, to include the form of
commercial records, in order for
Horton and Mintz to earn back
their investment,” the statement
adds.

Horton and Mintz both filed
depositions saying, in effect, that
Neely's contentions are true.

Starday asks that cither the
injunction against it be dissolved
and Campbell's suit  dismissed
or that Campbell be required
to post a ‘‘realistic bond com-
puted on the basis of the po-
tential loss” that Starday says
it is sustaining and will con-
tinue to sustain as a result of
the injunction.

et Baby GirM™

Dot 17259

PEGGY LITTLE

Produced by Henry Hurt

Nashvilie Dynamite from

DOT /A

RECORDS

Distributed by Paramount Records, a Division of

Paramount Pictures Corporation,a G&W Company
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SEATARERCARTRIDGE

EORUM

August 3-6, 1969

Sponsored by Billboard,
Merchandising Week
& Photo Weekly

at Hotel Mark Hopkins, San Francisco, California

COMPLETE PROGRAM AND SPEAKER LIST

The greatest array of speakers ever assembled from all facets of the Tape industry.

Every manufacturer, distributor and retailer concerned with the changes, trends and successful practices in
this bourgeoning industry will want to attend this significant forum.

TWO WEEKS LEFT TO REGISTER

Fill in the attached coupon and mail it today!

SUNDAY, AUGUST 3
3:00 p.m. - 8:00 p.m.—REGISTRATION

MONDAY, AUGUST 4
9:00 a.m. - 12:00 noon

SESSION 1 THE FUTURE OF THE INDUSTRY—HOW CAN IT
BEST REACH ITS GROWTH POTENTIAL
The Manufacturer’'s Point of View
Edward Reavey

Vice-President & General Manager
Consumer Products Division
Motorola, Inc., Franklin Park, lllinois

The Wholesaler's Point of View
William E. Goetz

Chairman and Chief Executive Officer
Music West, Daly City, California

The Retailer’s Point of View
Harvey S. Laner, President
Recco Inc., Kansas City, Missouri

SESSION 2 RESOLVING THE PACKAGING DILEMMA
Frederick H. Rice

National Merchandising Development Manager
Capitol Records Distributing Corporation
Hollywood, California

LUNCH
2:00 p.m. - 5:15 p.m.—CONCURRENT SESSIONS

These sessions are concurrent. Each session will be held in a
separate room and repeated. Every registrant will select two of
the sessions, attending one at 2:00 p.m. and the other at
3:45 p.m,

SESSION 3 NEW OPPORTUNITIES FOR SALES WITH ELEC-
TRONIC VIDEO RECORDING (EVR)—A TALK AND
DEMONSTRATION
John W. Mort, Director

Western Regional Sales
CBS Electronic Video Recording Division
San Raphael, California

SESSION 4 THE VALUE OF TAPE CLUBS IN EXPANDING TAPE
SALES
The Contribution of National Clubs to the
Growth of Tape Sales
Cornelius F, Keating, President
CBS Direct Marketing Services

A Division of Columbia Broadcasting System,
‘Inc. New York, New York

Profit Potential in Developing a+kocal Club
Alan Pierce, Account Executive

Jonathan, James, & Alan, Inc.
‘Huntington Woods, Michigan

SESSION 5 PINPOINTING THE TAPE AND EQUIPMENT MARKET

The Consumer—Who is He? What Does He Buy?
Where Does He Buy It?
Andrew Csida

General Manager, Special Projects Division
Billboard Magazine, New York, New York

Forecasting Equipment Sales — Portables,
Home, Automotive
James R. Gall, Vice-President, Marketing

Lear Jet Stereo, Inc., Detroit, Michigan

SESSION 6 ADVERTISING APPROACHES TO DEVELOP
CONSUMER TRAFFIC

When is Broadcasting Advertising Effective
James W. Johnson,

Advertising & Sales Promotion Manager
Ampex Stereo Tapes (Ampex Corporation)
New York, New York

Getting Greater Mileage from Print Advertising
James Toland, Director, Magazine Division
Los Angeles Times, Los Angeles, California

SESSION 7 CHANGES IN STORE LAYOUT, DISPLAY AND
SELLING THAT IMPROVE TURNOVER

Setting Up- a Self-Service Section for Pre-
Recorded Tape
Hal Rothberg

Merchandising Manager for Special Markets
Capitol Records Inc., Hollywood, California

Effectively Displaying, Demonstrating and Sell-
ing Equipment

Herman E. Platt, President

Platt Music Corporation, Torrance, California

Training the Dealer in the Basics of Selling
Equipment
George R. Simkowski

Marketing Manager—Audio Products
Bell & Howell Video and Audio Products Division
Skokie, lllinois

SESSION 8 TRENDS IN INTERNATIONAL MARKETING OF
TAPES AND EQUIPMENT
Market Growth in Far East
Robert Mitcham, Vice-President
C. J. Brady Company, Honolulu, Hawaii
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Status in Europe

John lJildera

International Manager of Cassettes
Philips Phonographic Industries
Baarn, Holland

TUESDAY, AUGUST 5
8:30 a.m. - 6:30 p.m.—FIELD TRIPS

Registrants will make a selection of two of these trips for
on-site visits to key tape operations in the San Francisco area.
Their visits will be preceded by presentations of what these
firms are doing, how they have overcome problems in opera-
tions, and what they have found successful and what they have
learned are not successful. You will have a chance to ask
questions following the presentations as well as at the place
of business.

TRIP A

SESSION 9 OPERATION OF AN INSTALLER OF TAPE EQUIP-
MENT IN CARS

Henry Fogel, President
Car Radio Tape Center
San Bruno, California

SESSION 10 HOW AN AUTO ACCESSORY STORE SELLS AND
DISPLAYS TAPE AND TAPE EQUIPMENT

Merv Levitin
Grand Auto Stores, San Mateo, California

TRIP B

SESSION 11 A TEST STORE FOR TRYING NEW MARKETING
IDEAS FOR TAPE AND EQUIPMENT

Larry Finn, Manager Retail Operations
Tape Deck, Los Altos, California

SESSION 12 THE TAPE CARTRIDGE MANUFACTURING PROCESS
—EVOLUTION OF THE FINISHED QUALITY PRODUCT

Harry Stern, Vice-President Operations
GRT Corporation, Sunnyvale, California

TRIP C
SESSION 13 OPERATION OF A RETAIL RECORD AND TAPE STORE

Russ Solomon, President
Tower Records, San Francisco, California

SESSION 14 AN INSIDE LOOK AT A SUCCESSFUL DISTRIBUTOR
Music West, Daly City, California

WEDNESDAY, AUGUST 6
9:00 a.m. - 12:00 noon—CONCURRENT SESSIONS

These sessions are concurrent. Each session will be held in a
separate room and repeated. Every registrant will select two
of the sessions, attending one at 9:00 a.m. and the other at
10:45 a.m.

SESSION 15 IMPACT ON TAPE AND EQUIPMENT MARKETING
OF ADDITIONAL RETAILERS ENTERING FIELD

Rack Jobbers' Role in Setting Up and Servicing
the New Dealer

William Hall, Vice-President

Transcontinental Music

Burlingame, California

The Camera Store as a Tape and Equipment
Retailer

Ronald W. Inkley, President

Inkley's, Ogden, Utah

The Experience of a Jewelry Chain Entering
the Tape Field

Leon Bauman, Vice-President

Milen's Jewelers, Oakland, California

SESSION 16 IMPORTANCE OF SERVICING FOR BUILDING SALES
OF EQUIPMENT AND TAPE
Responsibility of Manufacturer, Distributor,
Retailer in Setting Policies on Returns and
Defectives
Jack K. Sauter, President
Calectron, San Francisco, California

Profit Opportunities in Equipment Servicing
Joseph V. Loiacono

Manager, Field Product Service

General Electric Company

Syracuse, New York

SESSION 17 NEW TECHNIQUES FOR SELLING PRE-RECORDED
TAPES AND EQUIPMENT
Finding Prospects Through Participation in Ex-
hibits in Local Area
Philip Costanzo, Manager
Jet Stereo Distributors, Inc.
Montebello, California

Using Vending Machines to Sell Tape
Robert H. Breither, Vice-President
Vendor Sales

Seeburg Sales Corporation

Chicago, lllinois

SESSION 18 SELLING TO KEY TAPE MARKETS
Selling to the Teen-Age Market
James Muntz, National Sales®lanager

Muntz Stereo-Pak, Inc.
Van Nuys, California

How the Affluent Market Affects Tape Sales in
Cars

James P. McCloury

Operations Program Manager

Ford Motor Co., Dearborn, Michigan

Ralph J. Gleason, Columnist, Critic

San Francisco Chronicle

Rolling Stone Magazine

San Francisco, California

SESSION 19 PROMOTIONS THAT PAY OFF
Developing In-Store Promotions That Make
Sales
Donald M. Roun
Manager, Electronic Sales Operation
Consumer Electronic Division
General Electric Company
Syracuse, New York
Off-Site Promotions That Build Sales

Donald L. Bohanan, Sales Manager
Muntz Stereo-Pak, Inc., Van Nuys, California

SESSION 20 TRENDS IN INTERNATIONAL MARKETING OF TAPES
AND EQUIPMENT

The Future in Canada
Gary Salter, Vice-President
International Tape Cartridge of Canada, Ltd.
Downsview, Ontario, Canada
Growth in Latin America
Manuel Camaro, President
Tape Car Gravacioes, Guanabara, Brazil
12:30 p.m. - 1:30 p.m.
LUNCH
Protecting Performer’s Rights on Tape
Stan Kenton

National Committee for the Recording Arts
Los Angeles, California

TAPE CARTRIDGE FORUM

Sponsored by Billboard Publications

The Tape Cartridge Forum will acknowledge your registra-
tion immediately .upon receipt and will forward ail details
pertaining to procedures.

Please register ___.____ people from our company to at.
tend the TAPE CARTRIDGE FORUM, August 3-6, 1969, in
San Francisco, California. Cheek is enclosed to cover all
registrants.

Compeny Name

s

o5 . 5
We are [[] manufacturers [] wholesalers [ retailers
[ distributors [ other e

We are associated with the (] music-record industry
{1 automotive fieid ] other 1 .

We are now in the tape cartridge field (] Yes [} No

REGISTRATION FEE: $125.00 per person

Fee includes attendance at all sessions, work ma-
terials, and luncheons. IT DOES NOT INCLUDE
HOTEL ACCOMMODATIONS.

‘Payment Must Accompany Order.

Please Make Check Payable to:

Tape Cartridge Forum

—and mail to

9th Floor, 300 Madison Avenue
New York, New York 10017

Names of Registrants and their Tities:
(Additions! registrants can be listed on your company letterhead)

Your signature "and title

Oompl_‘t'l refunds will be made for cancellations received before July 25. Afer that time,
8 cancallation charge of $35.00 will be made.
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Bookings: ACUFF-ROSE ARTISTS CORP.
Published By: BLUE ECHO MUSIC
Written By: RAY GRIFF

Exclusively on: RCA RECORDS
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Billboard SPECIAL SURVEY For Week Ending 7/26/69

Country Singles

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

TITLE, Artist, Label
Number & Publisher Chart

JOHNNY B. GOODE
Buck Owens & His Buckaroos; Capitol 2485
(Arc, BMI)

ALL | HAVE TO OFFER YOU {Is Me) 7
Charley Pride, RCA 74-0167 (Hill & Range/
Blue Crest, BMI)

ONE HAS MY NAME 9
Jerry Lee Lewis, Smash 2224
(Peer Gynt, BMI)

| LOVE YOU RMORE TODAY 12
Conway Twitty, Decca 32481 (Stringberg, BMI)

BE GLAD 10
Del Reeves, United Artists 50531 (Tree, BMI)

STATUE OF A FOOL 12
Jack Greene, Decca 32490 (Sure-Fire, BMI)

BIG WIND
Porter Wagoner, RCA 74-0168 (Tree, BMI)

CAJUN BABY 13
Hank Williams Jr., MGM 14047 (Rose, BMI)

RUNNING BEAR .12
Sonny James, Capitol 2486 (Big Bopper, BMI)

ALL FOR THE LOVE OF A GIRL 11
Claude King, Columbia 44833 (Vogue, BMI)

LEAVE MY DREAM ALONE Lo 13
Warner Mack, Decca 732473.(Page Boy, SESAC)

WORKIN’ MAN BLUES
Merle Haggard & 1he Strangers, Capitol' 2503
(Blue Rock, BMI)

YESTERDAY WHEN | WAS YOUNG 8
Roy Clark, Dot 17246
(T.R.0.-Dartmouth, ASCAP)

MY GRASS IS GREEN
Roy Drusky, Mercury 43162 (Funny Farm, BMmI)

CUT ACROSS SHORTY
Nat Stuckey, RCA 74-0163 (Cedarwood, BMI)

ALWAYS, ALWAYS '
Porter Wagoner & Dolly Parton, RCA 74-0172
(Sawgrass, BMI) s !

i ay l'!- } z
DON'T LET ME CROSS OVER"™ * 10
Linda Gail & Jerry Lee Lewis, Smash 2220
(Martin, BMI)

I’'M DOWN YO MY LAST I LOVE YOU” S
David Houston, Epic 5-10488 (Gallico, BMI)

GAMES PEOPLE PLAY 16
Freddy Weller, Columbia 4-44800
(Lowery, BMI}

WHO'S GONNA TAKE THE GARBAGE OUT 7
Ernest Tubb & Loretta Lynn, Decca 32496
{Ridge, BMI)

THE DAYS OF SAND AND SHOVELS 10
aW,;”y)k:m Jennings, RCA 74-0157 (Lonzo & Oscar,

I CANT SAY GOODBYE
Marty Robbins, Columbia 4-44859 (Noma, BMi)

BEER DRINKIN® MUSIC 10
Ray Sanders, Imperial 66366 (Viva,
Tunesville, BMI)

IT'S NOT FOR YOU
George Jones, Musicor 1366 (Passkey, BMI)

“NEVERMORE” QUOTE THE RAVEN 7
Stonewall Jackson, Columbia 4-44863
(Delmore, ASCAP)

BUT FOR LOVE
Eddy Arnold, RCA 74-0175 (Ampco, ASCAP)

THAT'S WHY | LOVE YOU SO MUCH. 6
Ferlin Husky, Capltol 2512 (Nall-Clement, BMI)

SMOKEY PLACES 12
Billy walker, Monument 1140
(Bintyn/Arc, BMI)

I'M DYNAMITE
Peagy Sue, Decca 32485 (Sure-Fire, BMI)

BUT YOU KNOW | LOVE YOU
Bill Anderson, Decca 32514 (First Edition, BMI)

SPRING
Clay Mart, Metromedia 119 (Motola, ASCAP)

TO MAKE A MAN (Feel Like a Man) 2
Loretta Lynn, Decca 732513 (Sure-Fire, BMI)

YOUNG LOVE
Lonnie Smith & Nat Stuckey, RCA 74-0181
(Lowery, BMI}

THE RIB
Jeannie C. Riley, Plantation 22 (Singleton, BMI)
CANADIAN PACIFIC 6

George Hamilton IV, RCA 74-0171 (Blue
Echo, BMI)

OLD FAITHFUL 15
Mel Tillis, Kapp 986 (Cedarwood, BMI)
WHEN SHEr TOUCHES ME 6

Johnny Duncan, Columbia 4-44864
(Brookmont, BMI)

I'LL SHARE MY WORLD WITH YOU 18
George Jones, Musicor 1351 (Glad, BMI)
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Last TITLE, Artist, Label Weeks on
Week Number & Publisher Chart

51 WINE ME UP
Faron Young, Mercury 72936 (Passport, BMI)

41 BE CAREFUL OF STONES THAT YOU
THROW . 4
Luke the Drifter Jr.,, MGM 14062
(Acuff-Rose, BMI)

42 WHEREVER YOU ARE 5
Johnny Paycheck, Little Darlin® 0060
{Mayhew, BMI)

43 HOLD ME, THRILL ME, XISS ME 6
Johnny & Joni Mosby, Capitol 4729
(Mills, ASCAP)

45 ME & BOBBY McGEE
Roger Miller, Smash 2230 (Combine, BMI)

44 SWEET BABY GIRL
Peggy Little, Dot 17259 (Black White, BMI)

46 PROUD MARY . 5
Anthony Armstrong Jones, Chart 66-5017 E
(Jondora, BMI)

26 ROME WASN'T BUILT IN A DAY 9

Hank Snow, RCA 74-0151
(East Star/Tennessee, BMI)

49 EVERYDAY | HAVE TO CRY SOME S
Bob Luman, Eplc 5-10480 (Piki/Combine, BMI)

48 YOUR LOVIN' TAKES THE LEAVING
OUT OF ME
Tommy Cash, Epic 10469 (Norma/SPR, BMI)

54 THIS THING
Webb Plerce, Decca 32508 (Wandering Acres,
SESAC)

58 SWEET MEMORIES L 3
Dottie West & Don Gibson, RCA 740178
(Acuff-Rose, BMI)

52 IT TAKES ALL NIGHT LONG 7
Cal Smith, Kapp 994 (Forest Hills, BMI)
$7 LOVIN' SEASON S

Bill Wilbourn & Kathy Morrison, United
Artists 50537 (Acuff-Rose, BMI)

— TRUE GRIT 1
Glen Campbell, Capitol 2573 (Campbell, 8MI)
— A BOY NAMED SUE 1

Johnny Cash, Columbla 4-44944
(Evil Eye, BMI)

65 A TRUER LOVE YOU'LL NEVER FIND 4
Bonnie & Buddy, Paramount 0004 (Tree, BMI)

— WORLD WIDE TRAVELIN' MAN 1
Wynn Stewart & the Tourists, Capitol 2549
(Freeway, BMI)

— THESE ARE ROT MY PEOPLE 1
Freddy Weller, Columbia 4.44916
{Lowery, BMI)

— HONEY EYED GIRL 1
Tennessee Ernie Ford, Capitol 2522
(Robertson, ASCAP)

62 EVERYTHING'S LEAVING 3
Wanda Jackson, Capitol 2524 (Tree, BMI)
60 IN THE GHETTO 7

Elvis Prestey, RCA Victor 47-9741
(B-N-B/Gladys, ASCAP)

63 THE PATHWAY OF MY LIFE 3
Hank Thompson, Dot 17262 (Tree, BMI)
74 WICKED CALIFORNIA 2

Tompall & the Glaser Brothers, MGM 14064
(Jack, BMI)

66 IRRESISTIBLE 3
Slim Whitman, Imperial 66384 (4-Star, BMI)

64 WE'LL SWEEP OUT THE ASHES IN THE
MORNING 4
Corl Butier & Pearl, Columbla 4-44862
{Sawgrass, BMI)

75 SAN FRANCISCO IS A LONELY TOWN .2
Ben Peters, Liberty 56114 (Singleton, BMI)

67 DRINK CANADA DRY 6
Bobby Barnett, Columbia 4-44861
(Window, BMI

68 HURRY UP 3
Darrell McCall, Wayside 003 (Rose, BMI)
69 THE THREE BELLS 2

Jim Ed Brown, RCA 74-0190 (Harris/
Meridian/Soc Les Nouvell, ASCAP)

73 WALK AMONG THE PEOPLE 3
Cheryl Poole, Paula 1214 (Su-Ma, BMI)

71 RUBY, DON'T TAKE YOUR LOVE TO TOWN 2
Kenny Rogers & the First Edition,
Reprise 0829 (Cedarwood, BMI)

70 WHAT EVA DOESN'T HAVE
Ray Pennington, Monument 1145 (Tree, BMI)

72 LOVE, | FINALLY FOUND IT
Ernie Ashworth, Hickory 1538 (Acuff-Rose, BMI)

— IN THE GHETTO 1
Dolly Parton, RCA 74-0192
(Bnb/Gladys, ASCAP)

— GROWIN' uP 1
Tex Ritter, Capitol 2451
(BMI Canada Ltd/Glaser, BMI)

— RESTLESS MELISSA
Hugh X, Lewis, Kapp 2020 (Terrace, ASCAP)
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Country Music
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"COLOR HIM FATHER "

Llndc Marfell
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S88 INTERNATIONAL RECORDS
A Divigion of The Shelby Singieron Corporation
3106 Belmont Boulevard ¢ Nashville, Tennessee 37212
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By BILL WILLIAMS

“Days of Sand and Shovels,”
written by Doyle Marsh and Bud
Reneau of Nuggett  Enterprises,
has been recorded by six top art-
ists, and requests from another
eight or 10 have been made for
recording consideration. . . . The
Nuggett Corp. now is headed
by Fred Carter Jr., as president;
Bob Moore, vice-president; John
L. Sullivan, treasurer, and Dotty
Pendarvis, secretary. . . . Larry
Graham now heads Rainbow Tal-
ent Agency. . . . Tex Fenster has
formed two new P.R. firms, Myna-
Zuris Promotions, and Dina-Zuris
Associates. . . . Shelby Singleton,
waiting for completion of the first
of his new studios, had to record
Freddie Quinn, Germany’s leading
vocalist, at the Woodland Street
Sound Studio here. Woodland's
Glen Snoddy presented the artist a
citation for being the *“first for-
eign singer” to use the facilities.

. RCA’s Archle Campbell is
being besieged with requests for
copies and repeat performances of
his version of “Rindercella,” re-
cited on the CBS-TV “Hee-Haw”
Show. . . . Ben Smathers and the
Stony Mountain Cloggers are
scheduled to tape the new fall-
premicring “Lennon Sisters Show.”
It was arranged by Joe Taylor.

. The John Wells Delegation,
from Washington, came in for a
session under the production hand
of Cedarwood’s Chuck Woolery,

Canada's Lynn Jones appcared
Sunday (13) in Hamilton, Ont.,
for a benefit performance with
fellow Canadian Gordie Tapp. . . .
Jack Barlow’s new Dot LP, pro-
duced by busy Buddy Killen, is
scheduled for almost immediate
relcase. Plantation’s Ray
Pillow is doing a repeat perform-
ance for the Kentucky Rural Elec-
tric Co-Op Corp. in its annual
schedule of 22 meectings through-
out Kentucky. It’s his third straight
year. . . . Dot Artist Peggy Little
started July by taping two tele-
vision syndications, and making a
live TV appearance. . . . Johmn
Wesley Ryles back into the Co-
lumbia Studios for a series of ses-
sions under George Richey. . . .
Decca’s Jimmy Newman has a
new LP which will include his
single of “Boo Dan,” in addition
to four numbers which he co-
wrote, . Jeannie C. Riley’s
near-future appearances include
the Canadian National Exposition
in Toronto, and Disneyland. She
just wound up the Sahara Tahoe
and a show at the Houston Astro-
dome. . Troy Shondell has
been granted a release from Hick-
ory so that he may record for his
own label, Melon. Shondell also
is now operating a publishing com-
pany called Garrilis (BMI), and
will open an ASCAP firm called
Shondell  International. .
WMAD, Madison, Wis., program
director Johnny Howard has writ-
ten his second song for Chart Rec-
ords’ Johnny Dollar. It’s titled “If
I Get Low Enough.” . . . The songs
of Jun Howard jom “her in the
music world. Corky Howard has
written a new Bill Anderson song
titled “I Am.” David Howard made
his singing debut on a recent Bill
Anderson  syndicated television
show. Both plan to pursue carcers
in show business. . Chart’s
Slim Williamson has produced a
country album featuring Fran
Warren for Audio-Fidelity. .
Patsy Sledd, talented wife of a
musician with the Osborne Broth-
ers, has cut her first session for
United Artists under the direction
of Bob Montgomery. That tune
is due out soon. . Dot’s Jack
Barlowe will do a serles of pack-
age shows in Indiana, then move
back into his old home territory
along the Mississippi River.
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Week TITLE, Artist, Label & Number [« "]
1 SAME TRAIN, DIFFERENT TIME . 10
Merle Haggard, Capitol SWBB 223 (S)
7 JOHNNY CASH AT SAN QUENTIN 4
Columbia (S 9827 ($)
8 THE SENSATIONAL CHARLEY PRIDE 7
RCA Victor LSP 4153 ($)
4 YOUR SQUAW IS ON THE WARPATH 21
Loretta Lynn, Decca DL 75084 (S)
2 HALL OF FAME, VOL | 12
Jerry Lee Lewis, Smash SRS 67118 (S)
6 DARLING YOU KNOW | WOULDN'T LIE 11
Conway Twitty, Decca DL 75105 (S)
3 SONGS MY FATHER LEFT ME 16
Hank Williams Jr., MGM SE 4621 ($)
11 I'LL SHARE MY WORLD WITH YOU 5
George Jones, Musicor MS 3177 (S)
10 FROM ELVIS IN MEMPHIS 6
Elvis Presley, RCA Victor LSP 4155 (S)
5 HALL OF FAME, VOL 2 12
Jerry Lee Lewis, Smash SRS 67118 (S)
13 BUCK OWENS IN LONDON 6
Buck Owens & His Buckaroos, Capitol $T 232 (S)
12 GALVESTON 17
Glen Campbell, Capitol $T 210 (S}
9 CHARLEY PRIDE . . . IN PERSON 25
RCA Victor LSP 4094 (S)
14  WICHITA LINEMAN 37
Glen Campbell, Capitol ST 103 ($)
16 STATUE OF A FOOL 5
Jack Greene, Decca DL 75124 (S)
17 SMOKEY THE BAR 11
Hank Thompson, Dot DLP 25932 (S)
21 MORE NASHVILLE SOUNDS 7
Danny Davis & the Nashville Brass, RCA Victor LSP 4176 (S)
15 JUST TO SATISFY YOU 17
Waylon Jennings, RCA Victor LSP 4137 ($)
20 |IF WE PUT OUR HEADS TOGETHER 4
Ernest Tubb & Loretta Lynn, Decca DL 75115 (8)
18 STAND BY YOUR MAN 25
Tammy Wynette, Epic BN 2645] (S)
19 CARROLL COUNTY ACCIDENT 22
Porter Wagoner, RCA LSP 4116 (S)
22 CONNIE'S COUNTRY 13
Connle Smith, RCA Victor LSP 4132 (S)
29 IT'S A SIN 3
Marty Robbins, Columbia €S 9811 (8)
28 THAT'S WHY ) LOVE YOU SO MUCH 3
Ferlin Husky, Capitol ST 239 ($)
25 JAN HOWARD . 3
Decca DL 75130 (S)
23 RINGS OF GOLD 12
Dottie West & Don Gibson, RCA Victor LSP 031 5
27 HOLY LAND . .25
Johnny Cash, Columbia KCS 9726 (S)
24 UNTIL MY DREAMS COME TRUE .20
Jack Greene, Decea DL 75086 (S)
30 YESTERDAY WHEN | WAS YOUNG 3
Roy Clark, Dot DLP 25953 (S)
26 JOHNNY CASH AT FOLSOM PRISON .59
Columbia €S 9639 (S)
31 | REMEMBER JOHNNY HORTON 10
Claude King, Columbia CS 9789 (S)
33 CARL PERKIN'S GREATEST HITS 3
Columbia €S 9833 (5)
34 GLORY OF LOVE 2
Eddy Arnold, RCA Victor LSP 4179 ($)
35 SATURDAY SATAN, SUNDAY SAINT 2
Ernest Tubdb, Decca Dl. 75122 (5)
38 JUST THE TWO OF US 43
Porter Wagoner & Dolly Parton, RCA Victor LPM 4039 (M);
LSP 4039 (S)
36 KEEP 'EM COUNTRY .10
Nat Stuckey, RCA Victor LSP 4123 (5)
— BEST OF BUCK OWENS, VOL 3 19
Capitol SKAD 145 (S)
32 ONLY THE LONELY 18
Sonny James, Capitol ST 193 ($)
39 (Margie's at) THE LINCOLN PARK INN 5
Bobby Bare, RCA Victor LSP 4177 ($)
42 CARL SMITH'S GREATEST HITS, voL 2 4
Columbia €S 9807 (S)
41 SHE'S LOOKING BETTER BY THE MINUTE 3
Joy Lee Webb, Decca DL 75121 (S)
43 JOHNNY PAYCHECK'S GREATEST HITS 2
Little Darlin® SLD 8012 (S)
— SWEETHEART OF THE YEAR 1
Ray Price, Columbis €S 9822 ($)
— MEET DARRELL McCALL 1
Wayside WSS 33-000 (S)
45 SINGING MY SONG 2

Lawanda Llindsay, Chart CHS

JULY 26, 1969, BILLBOARD




Country Music

Clement Sets Up Complex in
Site Away From Music Row

NASHVILLE — A cluster of
music complexes which will in-
clude three recording studios
and numerous publishing
houses is gaining a gecographic
foothold in an arca away from
the city’s famed Music Row.

Jack Clement, songwriter, in-
dependent producer and head
of Jack Music, Inc., has followed
the lcad of Shelby Singleton
to a scction far removed from
the record row area. Singleton
has offices for his various en-
terprises, has one studio near-
ing completion and another in
the planning stages. It is in a
residential arca, with a Catholic
church directly across the street.

Announcing his move to the
new location, Clement revealed
the promotion of long-time as-
sociate Bob Webster to the post
of general professional man-
ager for Jack Music, Inc,

The completely renovated
two-story Belmont Boulevard
structure housing the new quar-
ters also provides occupancy for
the Hall-Clement Publishing Co.
and Big Bopper publishing in-
terests which are handled by
Bill Hall.

The move to the historic Bel-
mont section includes a soon-to-

be recording studio immediately
adjacent to the modern office
complex of Clement’s expanding
music combine. The studio,
following a recent pattern, will
contain |6-track equipment.
Less than a block away is
headquarters for Little Darlin’
Records, now a part of Inter-
national Tape Cartridge Co.

DICK FLOOD and Pat McKinney,
husband and wife, have signed
individual artist contracts with
Bobby Bobo’s Chalet Records.
Flood also has signed with Bobo,
left, as an exclusive writer for his
Hardtack Music.

22 Golf Pros to Compete
In Music City Tourney

NASHVILLE — Twenty-two
of the leading golf professionals
in America have been signed to
compete in the Music City Pro-
Celebrity Invitational Golf Tour-
ney next Oct. 11-17.

Coupled with some of the
top cclebrities in the music busi-
ness, this cvent will far surpass
anything in the past, according
to tournament director Frank
Rodgers.

Among the touring pro’s
signed by Mason Rudolph, a
member of the combined golf
committee of the sponsoring
agencies, are Bob Gaolby, Don
January, Gay Brewer, Frank
Beard, Bobby Nichols, Dan
Sikes, R. H. Sikes, Dean Bee-
man, Leonel and Jay Hebert,
Dave Marr, Lou Graham,
Charles Coody, Dave Hill, Jack-
ie Cupit, Johnny Pott, Bill Max-
well, Tommy Asron, Miller Bar-
ber, Gardner Dickerson and
Tom Weiskopf.

Agencies involved in sponsor-
ship of the tournament are the
Country Music Association, the
Junior Chamber of Commerce,
and the Nashville Tennessean.
Each of these groups divides
whatever profits may occur, and
distributes them to charities.

With 22 of the 30-plus
PGA golfers now a fact, con-
centration will be on the very
top names in golf to complete
the roster. Additionally, Chet
Atkins, whose responsibility is

the celebritics, is rapidly round-
ing up the names of those who
will be lending their name to
this fast-growing sports event
each fall. It precedes by one
week the “Grand Ole Opry”
birthday celebration and Coun-
try Music Association conven-
tion.

The “Country Gentlemen,” a
group of well-endowed phi-
lanthropists, each contribute
$1,000 to the annual affair to
provide the basis of the money
for the professionals. The non-
performing members of the mu-

(Continued on page 42)

Brenda Lee to
Open Fair Tour

IONIA, Mich. — Brenda Lee,
at Harold’s Club in Reno, opens
her summer tour of fairs and
clubs here on Aug. 4 with a
three-day stint at the Ionia Fair.
The Decca artist also will ap-
pear at the Jackson County Fair
in Brownstown, Ind., Aug. 7;
Lawrence County Fair, Gouver-
neur, N. Y. 8; Syracuse’s
Three Rivers Inn 9-16; Mont-
gomery City Fair. Dayton, Ohio,
29; Baltimore's Venus Club,
weck of Sept. 7; Buckeye Lake
Park, Buckeye, Ohio, 14; Kansas
State Fair, Hutchinson, Kan.,
19-21; and Alabama State Fair,
Birmingham, Oct. 2-S.

Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

Brite Star’'s Pick Hits

Bldg., Nashville, Tenn,

Yesterday, When | Was Young—Roy Clark (Dot)

Excedrin Headache No. 99—Liz Anderson (RCA)
Crocodile Tears—Tumbleweed Tom (MVI)

Here Comes Heaven—Jack Hunt (Northland)

Come on Home—Sally Marcum (K-Ark)

Ladder of Love—Jack Nelson (Kajac)

I'll Save the Last Dance for You—Damita Joe (Ranwood)
Thing of the Past—The Unwanted Children (Murbo)
Kaleidescopic—Shiva'’s Head Band (lgnite)

Gonna Have to Put You Down—Oscar Bishop (Maxine)
Take a Long Vacation—Lee Wilson (Rich-R-Tone)
Installment by the Bottle—Ray Crowder (Camaro)

Will You Visit Me on Sunday—Virgil Pittman (Country Star)
Growin’ Up—Tex Ritter (Capitol)

Why Aren’t They Taking Me Home—Joe Foster (AOK)

I Can Remember—Peter & Gordon (Capitol)

And Then Forever—Billy Holcomb (FSH)

Individual of Society—Basis of the Thing (Chi-Line)

For Promotion, Distribution, Deejay Coverage, Press Release Service, Major Label

Contacts, Movie Promotion see Brite-Star’s Ad in Billboard’s Class. Mart Today;
SEND YOUR RECORDS FOR REVIEW TO: 8rite Star Promotions, 209 Stahiman

SHH ¥d S.JelS ajg

Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

"ATruer Love
You'll Never Find”

Paramount PAA 0004

BONNIE & BUDD

Produced by Buddy Killen

Nashville Dynamite from

Paramount!

205 e wRSTY IS COMRMMY

Paramount Records, a Division of

Paramount Pictures Corporation,a G&W Company
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You Better Get
Ready Cause Here
Comes the One and Only

“TENNESSEE

HOUND DOG’

DECCA #732516

Osborne
Brothers

exclusively on: DECCA RECORDS
published by: HOUSE OF BRYANT

bookings: WIL-HELM AGENCY
801 16th Ave. So., Nashville, Tenn.

Country Music

Yesteryears Hits

Chonge-of-pace programming from your librarion’s shelves, featuring the disks
that were the hottest in the lond 5 years aga and 10 years ago this week.
Here’s how they ranked in Billboard‘s charts at that time.

POP SINGLES—5 Years Ago

1. Rag Doll—4 Seasons (Philips)

2. A Hard Day’'s Night—Beatles
(Capitol)

3. | Get Around—Beach Boys (Capitol)

4. Memphis—Johnny Rivers (Imperial)

S. The Girl From lpanema—
Getz/Gilberto (Verve)

6. The Little Old Lady (From Pasadena)
—Jan & Dean (Liberty)

7. Can’t You See That She’s Mine—
Dave Clark Five (Epic)

8. Dang Me—Roger Miller (Smash)

9. Wishin' and Hopin'—
Dusty Springfield (Philips)

10. Keep on Pushing—Impressions
(ABC-Paramount)

R & B SINGLES—10 Years Ago |

. There Goes My Baby—Drifters
(Atlantic)

. Personality—Lloyd Price
(ABC-Paramount)

. You're So Fine—Falcons (Unart)

. What'd | Say—Ray Charles
(Atlantic)

. What a Difference a Day Makes—
Dinah Washington (Mercury)

. There Is Something on Your Mind
—Johnny Horton (Columbia)

. | Only Have Eyes for You—
Flamingoes (End)

. Lonely Boy—Paul Anka
(ABC-Paramount)

. I'll Be Satisfied—Jackie Wilson
(Brunswick)

. The Battle of New Orleans—
Johnny Horton (Columbia)

W 0 N W s N e
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POP SINGLES—10 Years Ago

1. Lonely Boy—Paul Anka
(ABC-Paramount)

2. The Battle of New Orleans—
Johnny Horton (Columbia)

3. Tiger—Fabian (Chancellor)

4. Waterloo—Stonewall Jackson
(Columbis)

5. A Big Hunk of Love—
Elvis Presley (RCA Victor)

6. My Heart Is an Open Book—
Carl Dobkins Jr. (Decca)

7. There Goes My Baby—Drifters
(Atlantic)

8. Lipstick on Your Collar—
Connie Francis (M-G-M)

9. Forty Miles of Bad Road—
Duane Eddy (Jamie)

10. Personality—Lloyd Price
{ABC-Paramount)

POP LP's—5 Years Ago

1. The Beatles—A Hard Day's Night
(United Artists)

2. Hello Dolly—Original Cast
(RCA Victor)

. Hello Dolly—Louis Armstrong

(Kapp)

Funny Girl-—Original Cast (Capitol)

Getz/Gilberto—(Verve)

. The Dave Clark Five Return—(Epic)

Cotton Candy—Al Hirt (RCA Victor)

Barbra Streisand—The Third Album

—(Columbia)

. The Beatles—Second Album—
(Capitol)

10. Honey in the Horn—Al Hirt

(RCA Victor)

PNONE w

Yesteryear's Country Hits

Change-of-poce progromming from your librarion’s shelves, feoturing the disks
that were the hottest in the Country field 5 years ago and 10 yeors ago this week.
Here’s how they ranked in Billboord's chart at that time.

COUNTRY SINGLES—
5 Years Ago

1. Dang Me—Roger Miller (Smash)

2. My Heart Skips a Beat—
Buck Owens (Capitol)

3. The Cowboy in the Continental Suit
—Marty Robbins (Columbia)

4. Memory #1-—Webb Pierce (Decca)

5. Wine, Women and Song—
Loretta Lynn (Decca)

6. Together Again—Buck Owens
(Capitol)

7. Burning Memories—Ray Price
(Columbia)

8. | Don't Love You Anymore—
Charlie Louvin (Capitol)

9. Looking for More in "64—
Jim Nesbitt (Chart)

10. Circumstances—Billy Walker
{Columbia)

COUNTRY SINGLES—
10 Years Ago

[

. Waterloo—Stonewall Jackson
(Columbia)

. The Battle of New Orleans—
Johnny Horton (Columbia)

. Heartaches by the Number—
Ray Price (Columbia)

. Big Midnight Special—Wilma Lee
& Stoney Cooper (Hickory)

. Tennessee Stud—Eddy Arnold
(RCA Victor)

. Somebody’s Back in Town—
Wilburn Brothers (Decca)

. Chasin’ a Rainbow—Hank Snow
(RCA Victor)

. Black Land Farmer—Frankie Miller
(Starday)

. Long Black Veil—Lefty Frizzell
{Columbia)

. Who Shot Sam?—George Jones
(Mercury)
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Orpheus Descends on Park
—But Without Much Impact

NEW YORK — Early in the
first set at the Schaefer music
festival in Central Park Mon-
day (14) Jack McKenes, lead
singer and rhythm guitarist of
Orpheus, pleaded with a dis-
ruptive audience: “Aw c’'mon,
don’t boo, try to dig it" he
said. The incident was typical
of the lackluster performance
given by the MGM Boston
group, and of the raucous,
rock-loving crowd who attended
it.

Plagued by amplification
which made the vocals difficult
to hear and music which was
generally languid, the group
struggled through the set hop-
ing that smiles and “good vibes"
would placate the audience.
Such techniques don't work too
well in Central Park, especially
when the audience is anticipat-
ing a superstar. Unfortunately

www_americanradiohistorv.com

for Orpheus, “good vibes” are
no substitute for good music,
and smiles are a poor replace-
ment for talent. Neither their
performance or their material
was up to the standard of their
recorded work.

The only member of the
group who showed any musical
or performing firc at all was
drummer Harry Sandler, who is
by far the most exciting mem-
ber of the quartet. One of his
solos elicited cheers.

One of the reasons for the
audience’s impatience was that
the second half of the bill was
Epic’s Jeff Beck Group, who
are in the top echelon of British
rock. Led by the enigmatic Beck
who plays fantastic lead guitar
while other members of the
group revolve their sound
around his head, letting him
take the well earned bows, they

From the
Music Capitols
Of the World

e Continued from page 24

approved use of Kezar Stadium for
evening concerts for the festival.
All daytime events will be free.

More than 900 persons applied
for Fillmore Corp.’s series of free
seminars on music production and
the industry. Close to 500 showed
up at Fillmore West June 28 for
orientation. Classes started Tues-
day (1) at Lincoln High School
auditorium,

The Chambers Brothers can-
celed their July 3 concert at Oak-
land Coliseum. Tom Jones' show
July § there was sold out more
than a week in advance. . . . Bar-
bara McNair started an cight-day
stint at Mr. D’s July 4. On the
same bill is Columbia artists the

Spiral Starecase. . . . John Fox
has been added to the KSAN-FM
DJ line-up. . . . . Mother Earth’s

pop LP for Mercury, “Make a Joy-
ful Noise,” was to be released last
week. A country album by Mother
Earth, which has already been com-
pleted, will be out in August. . . .
The Charlatans, San Francisco's
first rock band that recently re-
leased their first LP on Philips,
have disbanded. . . . Coloratura
Joan Sutherland makes her first
San Francisco appearance since
1963 at Masonic Auditorium Sat-
urday (12). . . . Family Dog presi-
dent Chet Helms produced a city-
sponsored rock dance, the first
such event of its kind here, for 414
Navy midshipmen at Veterans Au-
ditorium June 25-26. Mercury la-
bel artists Sir Douglas Quintet and
Shades of Joy provided the music;
Optical Nlusion did the light show.
. . . Count Basie opened at Basin
Street West Friday (4).
GEOFFREY LINK

MEMPHIS

Charlie Chalmers, producer at
Sun Record Co., is preparing an
album on himself that will be half
instrumental and half vocal.

Chalmers will also prepare an
album on his partner in the Charl-
sand Production Co., of Memphis,
Sandy Rhodes, for Atlantic. Lat-
ter's sister, Donna Rhodes, is work-
ing on an album for Stax, with
Chalmers the producer.

Knox Phillips and his brother
Jerry Phillips, sons of Sam Phil-
lips, founder of Sun Record Co.,
are working with Shelby Single-
ton’s organization in Nashville
rushing out edited tapes for the
September release of Johnny Cash,
Carl Perkins, Jerry Lee Lewis,
Bill Justis, Charlie Rich and other
artists recorded by the elder Phil-
lips in the 1950's.

The third season of perform-
ances of the outdoor drama “Davy
Crockett” will be held Friday and
Saturday nights through Aug. 30
at Rogersville, Tenn.

JAMES D. KINGSLEY

Country at Meet

o Continued from page 35

of special personnel and equip-
ment should result in more ef-
fective operation.

The board also decided to al-
low George Albert to fill the
unexpired three months of the
term of Marty Ostrow of Cash-
box, who resigned.

Music City Tourney

o Continued from page 41

sic industry and others are do-
nating $500 cach this year to
ensure the success of the tourney
and the enrichment of the char-
ities.

roused the crowd from its dol-
drums within minutes and kept
them cheering and shouting for
more.
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Operators Like Stereo 45

e Continued from page |

word ‘stereo’ means good mu-
sic to the public and we are in
the business of supplying the
music the public wants,” said
Howard Ellis, Coin-a-Matic Mu-
sic Co., Inc., Omaha, Neb., and
president, Music Operators. of
America.

“I've received more sterco sin-
gles in the last year than ever
before,” said Joseph Caruso,
TAC Amusement Co., New Or-
leans, La. *And I'd like to see
more of them.” He has heard
no complaints about playing
stereo records on old machines,
he said, but added that his com-
pany jumped on the stereophon-
ic equipment trend when it
started and has few, if any,
monaural machines on location
anymore.

Chicago one-stop Al (Little
Al) Temaner named RCA, Dec-
ca and Capitol as labels which
manufacture stereo singles ex-
clusively, saying these compa-
nies identify their product as
stereo or non-stereo by different
numbering of initialing on the
disk.

The manager of Lormar Dis-
tributing, another Chicago one-
stop, added Columbia to the list
of stereo single manufacturers
and predicted that all the major
labels will follow that trend.
Some companies identify their
product as stereo and others do

not, he said. Sam Sclafani,
singles manager for New Deal
Record Service, a Detroit one-
stop, estimated that one eighth
of the manufacturers label their
stereo singles, that others may
now release unmarked stereo
records and that the other com-
panies will follow the trend to-
ward pressing sterco disks.

Columbia Records’ singles re-
lease office said that while it
releascs some sterco singles,
such records are for distribution
to disk jockeys only and that
Columbia has no plans to go in-
to pressing stereo singles for
the consumer market. The word
‘stereo’ is printed on a special
blue label. Sclafani, however,
said he had Bob Dylan’s new re-
lease on Columbia, “Lay Lady
Lay™ available in stereo.

(Continued on page 45)

Labels Ponder
MOA /NARM
Exhibit Dates

e Continued from page 3
show because the phonograph
manufacturers asked for space
much earlier this year, apparently
planning newly designed exhibits.,
and over half our exhibitors have
requested additional space. There
will be more larger exhibits this
year.

Granger explained that MOA
prefers the Sherman House Ho-
tel, after returning there last
year for the first time in several
years, because it offers exhibit

(Continued on page 44)

Yendo Forms Division
For Games and Music

By RON SCHLACHTER

FORT LAUDERDALE, Fla.
~—The Vendo Co., headquar-
tered in Kansas City, has formed
a new division here to be known
as Military Amusement Com-
pany (MIAMCOQ), for the pur-
pose of handing distribution and

New Equipment

Pargannasch—Kiddie Ride

Two new coin-operated, battery-driven kiddie rides have been intro-
duced to the German market by Pargannasch Produktions Betriebe of
Westerwald. The rides, unveiled at the |.A.K.S. Fair in Cologne, are
the Mini-Car and a motorcycle version, the Mini-Mot. The batteries,
which have a lite of 10 hours, can be recharged from any 220-volt
main outlet and the rides are equipped with timers which can be
adjusted to give rides for any duration, up to 7 minutes. The rides
can also be adapted to operate by electronic remote control. Par-
gannasch is producing the rides at the rate of 54 a day, but this,
says minicar department head Jean L. Corzani, is not sufficient to
meet the demand. Another coin-operated exhibit at the I.A.K.S. show
was a mini-football table manufactured by Geka Sport Gunter Kaepple
of Eibelshausen. When not in use the game converts into an ordinary
table by the raising of two flaps. The exhibition attracted participa-
tion of more than 1,000 exhibitors from 128 countriés and was open

to the public for the first time.

Its main purpose is the presentation

of sports facilities and swimming pools.
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sales of jukeboxes, amusement
equipment, and vending ma-
chines on a national basis. The
move is seen as significant, inas-
much as many national vending
operating firms have been ac-
tively acquiring music routes. In
Kansas City, Vendo president
George Arneson, said, “The
whole move to the recreational
area is growing. Here was an
opportunity for us to service our
customers in this area. We have
already enjoyed a very consider-
able business in theater conces-
sions.”

Arncson said agreements as
to which lines Vendo will distrib-
ute “have not been signed.”
Johnny Johnson will be general
manager of MIAMCO, George
Katz will handle military and
government  sales  nationally,
Artie Bressack is Eastern repre-
sentative, and Danicl Gould is
Western representative.

“For the most part, the sales
effort will come from Vendo
people,” Arneson said, *“how-
ever, we will use distributors in
some limited markets.”

Cut Proposed Fee

e Continued from page 3

they have nothing but penny ma-
chines on their premises.

John Singleton, secretary of
the ACA, who led the campaign
for an alteration in the proposals,
told Billboard: “This is an im-
provement, but we are still not
satisfied. For instance, we still
think it wrong that machines
with a number of coin slots
should bear duty for cach play-
ing position. This means that a
machine with 20 playing posi-

Estimate U. K.
Decimal Coins

LONDON-—The British Deci-
mal Currency Board estimate of
the number of decimal coins by
Feb. 15, 1971, when Britian be-
gins the changeover to decimal
currency, have been accepted by
the Government.

The Board has estimated that
4,150,000,000 decimal coins
should be minted by *“D Day,”

(Continued on page 47)
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PUBLIC RELATIONS was one of several subjecis taken up in seminars
at the lllinois Coin Machine Operators Association (ICMOA) annual
meeting last week. Here (from left) are ICMOA’s Wayne Hesch; Mu-
sic Operators of America (MOA) president Howard Ellis; ICMOA’s new
president, George Wooldridge, and MOA executive vice-president Fred
Granger.

ELECT WOOLDRIDGE

ICMOA Discusses Taxes,
Public Relations, Tourneys

By EARL PAIGE

SPRINGFIELD, Ill.—Despite
the attendance of members from
wide areas of the state, espe-
cially from Chicago, and an
interesting program of seminars
covering public relations, taxes,
licensing, and pool tournaments,
few Illinois Coin Machine Oper-
ators  Association (ICMOA)
members attended business meet-
ings during the group’s annual
meeting here last week. One
officer said, “l know a lot of
members are here in the motel
hut I could count only 11 at
onc of the seminars.” The group
elected George Wooldridge, Ster-
ling, Ill., as its new president.

Appearing on the seminar
panels were Music Operators of
America (MOA) president How-
ard Ellis, Omaha, and MOA
executive president Fred Grang-
er, Chicago; Maurice Scott, Tax-
payer’s Federation of Illinois;
Frank Fiorite, lllinois Depart-
ment of Revenue; Herman Wol-
ske, Peoria, Ill.,, accountant;
Frederick Gain, ICMOA e¢xecu-
tive director and counsel; and
Leonard Schneller, U. S. Bil-
liards, Amityville, N. Y.

on U. K. Games

tions would have duty charged
at 300 pounds ($720). We want
to get some reduction here.”

The ACA is also opposed to
the proposed legislation regard-
ing cvasion of duty on machines.
“As the proposed law stands,”
said Singleton, “the owner of the
premises is liable. This scems un-
reasonable since he may have
leased the premises to someone
else.

(Continued on page 47)

Granger described MOA's
public relations kit and its cur-
rent program underway around
the country and said industry
and non-industry business people
as far away as Japan have re-
quested the kit. He told mem-
bers planning to give the pre-
pared speech, included in the
kit, to review it carefully, read
it silently and aloud, practice be-
fore a mirror or another person
and try to tape record onc’s
delivery of the speech.

MOA Speech

In his presentation, Ellis said
he had delivered the speech
three times. “It’s unbelievable
what the public wants to learn
about our business. It’s our own
fault our story has not been
told. People are especially inter-
ested in the income from juke-
boxes, which I estimate to be
about $1.50 to $2.50 per hour,
(Continued on page 45)

Pool Tourney
Benefits Told

SPRINGFIELD, IlIl.—Opera-
tors must develop programs to
promote jukeboxes and all types
of equipment and the organized
coin-operated  billiard  tourna-
ment that lures people into pub-
lic locations is one of the best
promotions, according to lLeon-
ard Schneller, U. S. Billiards,
who addressed lllinois operators
here last week. Any group of 10
or 12 operators in an area can
carry off a successful tourna-
ment, he said, with the result
that as many as 10,000 people

(Continued on page 44)

Warning on IRS Computers

SPRINGFIELD, ILL. — Ac-
countant Herman Wolske warned
operators here last week that as
the Internal Revenue Service
(IRS) develops more computer-
ized methods of analyzing re-
turns it will also determine aver-
age percentages related to coin-
machine operating and reject
more and more tax reports. At
the same time, he urged oper-
ators switch to centralized ac-
counting and seek out account-
ant firms utilizing computers.

"“Gasoline stations, restaurants,
and other businesses are central-
izing their accounting with firms
specializing in a certain field.
Coin machine operators must do
the same.”

Wolske, from Peoria, Ill., said
IRS hasn’t depended upon com-
puters so much for determining
taxpayer compliance or finding
deficiencies, but more to de-
velop a program keyed to spe-
cialized business areas. “One of

(Continued on page 44)
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On the Street

By RON SCHLACHTER

Sol Lipkin reports that American
Shuffleboard Co. is “all set for
MOA. We hope to show some in-
teresting items. The pool table
line has moved up and the mechan-
ical drop-shoot is good.” Lipkin,
who just returned from a trip out
West, will visit the Midwest in
August. His trip will include a
stop at the American Hospital As-
sociation Convention in Chicago.
Meanwhile, Lipkin still finds time
for a weekly fishing expedition off
the Jersey coast. ... Nick Melone,
general manager of American, is
all. set to go to Florida for two
weeks. While there, he will visit
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the company's dcalers, . . . Paul
Cusano, son of Mary Cusano, pres-
ident of American, just completed
his first year of medical school. He
is a student at New Jersey State
Medical College.

Companies that will exhibit at
the upcoming NATO-NAC-
TESMA Trade Show sect for Nov.
9-12 at the Washington, D. C,
Hilton, include Adler Silhouette
Letter Co., American Seating Co.,
C. S. Ashcraft Mfg. Co., Automatic
Devices, ARA Services, Ballan-
tyne Instrument & Electronics, Inc.,
Bally Case & Cooler, Inc., Beech-
Nut, Inc., Bennet Sales Co., Candy
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Pool Tourney Benefits Told
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can become involved in a 64-
location event.

Schneller reviewed past pro-
motion programs, “A puck bowl-
er or shuffle board league involv-
ing 16 or so taprooms just isn’t
a broad enough program. Pro-

Corp. of America, Carbons, Inc.,
Carnation Co., Castleberry’s Food
Co., Century Projector Corp.,
Christie Electric Co., §. G. Clark
Co., The Coca-Cola Co., Compu-
ticket, Continental Can Co., Cre-
tors & Co., Crush International,
Curtiss Candy Co., Dart Container
Corp., Drive-In Theater Mfg. Co.,
Dr Pepper Co., EPRAD, Inc., Fia-
vor-Rite Foods, Inc., General Reg-
ister Co., Globe Ticket Co., Gold
Medal Products Co. and Griggs
Equipment, Inc.

A Full Line of
Coin Operated
Recreational
Tables from

merecan
SHUFFLEBOARD COMPANY

210 PATERSON PLANK ROAD
UNION CITY NEwW JERSEY

|
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From the trio of can’t miss Rollovers at the lop of the playfield -- each
worth 100 when lit by mystery shift — to the double-duty Bottom Rollovers,
GATOR is packed with strategically located score-building targets,
vibrates with the criss-cross, up-and-down ball action that insures
continued repeat play and top earnings month after month
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Brilliantly new in eye-appeal, excitingly new in play-
appeal, GATOR was designed to include time-tested
money-making action and features of historic Baily
flipper hits. The popular “SPECIAL when lit** rollover
is only one example. And the magic mix of past,
present and future was then location-tested in key.
spots around the world. Get GATOR and go places.
Like the bank. With the fattest collections in years.

See your distributor or write BALLY MANUFACTURING CORPORATION - 2640 BELMONT AVENUE, CHICAGO, ILLINOIS 60618, U.S.A
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moting a regular bowling team
is not related to the tavern but
to a bowling alley. We want peo-
ple to seek out the tavern and
become involved there. Color
television isn’t the answer either,
because the jukebox collects cob-
webs, not quarters.

“We want to see taverns put
a sign in their window announc-
ing that people can come in and
participate in a tournament that
could result in their becoming a
state, or even a national cham-
pion. This is the kind of promo-
tion that can fill a taproom on
its slowest night and the oper-
ator can organize this with his
existing equipment.”

He stressed the public rela-
tions aspects of tournaments and
told how many majors and sports
columnists have become involved
in various parts of the country.
He especially stressed the ad-
vantage of organized tourna-
ments as a way to increase bar
business and collections and to
prevent location ownership of
equipment,

“Do collections go down after
a tournament?” he asked. An
operator in the audience an-
swered they did. “This is great,”
Schneller said, “because it con-
vinces the location owner that
he must rely on the operator.”

COLD DRINES
il =

the industry’s first and only
bulbless, electro-mechanical
indicators that end trouble
some bulb replacements
forever! Many other new
revolutionary features, too.

ROCR-OLA

MODEL CCC-5 CAN
COLD DRINK VENDER
TYPE 250, 5 SELECTION

ROCK-OLA MANUFACTURING
CORPORATION
800 N. Kedzie Avenue
Chicago, lllinois 60651

when answering ads . . .
Say You Saw It in
Billboard

Labels Ponder
MOA /NARM
Exhibit Dafes
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area all on one level and has
no other conventions competing
with MOA. “We also had to
take the earlier date this year
because we normally hold our
show a month apart from the
NAMA (National Automatic
Merchandising Association) show
so that the many coin machine
people involved in both music
and vending can attend both
shows.”

NAMA'’s show is in New
Orleans this year Oct. 18-21.

Granger said another indica-
tion of increased interest in this
year's MOA show stems from
the demand for free stickers of-
fered by the trade group. “Our
first 12,000 are gone and we
have ordered the same quantity
again.”

Record acts lined up so far
to appear at MOA’s banquet in-
clude Hank Williams Jr. and
his act featuring the Cheatin’
Hearts (MGM); Boots Randolph
(Monument); the Impressions
(Curtom/Buddah); London Lec
(Mercury);  Frankie  Randall
(Capitol); Roberta Quinlan and
Don Cornell (JB); and Jerry
Smith (ABC).

Young Williams, son of the
late Hank Williams, recently
starred in a movie, “A Time
to Sing,” and will star in a tele-
vision series this fall called “The
Sun Country.” His current sin-
gle, “Cajun Baby,” is high on
the c&w charts and his dis-
cography includes tunes such as
“Long, Gone Lonesome Blues,”
and other songs his father wrote
and immortalized.

Computer Warning
e Continued from page 43

the operator’s biggest items is
depreciation. IRS wants to de-
velop guidelines on equipment
depreciation and when average
percentages are determined, the
tax people will know where to
look for discrepancies.”

He cited an appellate court
case in which he said he saved
an operator $9,000 by compro-
mising on depreciation, extend-
ing the life of equipment from
three to six years. “Every oper-
ator has his own most beneficial
method, whether this is straight
line, double declining balance,
sum of the digits, or what have
you. A tax plan requires indi-
vidual analysis.

“The operator should arrive
at five important points: know
how many machines he has;
know how he pays for equip-
ment, whether by cash or install-
ment payments; know his fixed
liabilities, such as phonograph
record purchasing, vehicle main-
tenance, facilities upkeep, and
so on; know his age; and know
the length of time he intends to
remain in business.

Wolske favors breaking ex-
pense items into categories. “Op-
erator A may spend more on
promotion than operator B, but
by spreading it out, operator A
may receive more tax. advan-
tages.” Under promotion, he
would suggest: travel and enter-
tainment involving location own-
ers; convention ecxpenses; pro-
motion, as a separate item; gas
and oil involving location busi-
ness; and location expenses.

JULY 26, 1969, BILLBOARD



Coin Machine News

What's Playing?

MEL EPSTEIN,
programmer,
Blue Ribbon
Vending Co.

A weekly programming profile of current and oldie
selections from locations around the country.

Philadelphia Location: R&B-Tavern

Current releoses:
“Part | Mather Popcorn,” James Brown, -

"What Does It Take to Win Your Love,

Jr. Walker & the All Stors, Soul-
35062;

"“Moody Woman,'" Jerry Butler, Mer-
cury-72929,

Oldics:

“The Harse,” Clitf Nobles & Co.;

King-6245;

| Cot, the Feelin’,** James Brown.

lll. Operators Discuss
MOA Public Relations

e Continued from page 43

depending upon the price of the
play. People are amazed to learn
a jukebox only takes in from
$50 to $60 on the average an
evening.

“The public is also interested
in such facts as the number of
operators in the U. S. jukebox
business, which [ estimate at
around 7,000 to 8,000, the num-
ber of jukeboxes, which is
around 400,000 to 500,000, and
the amount of records pur-
chased. He said people seemed
to be amazed when told that
the U. S. jukebox industry uses
$52 million worth of records
annually.

Wayne Hesch, ICMOA vice-
president, said, “Public relations
is strictly a matter of communi-
cation and that a great speech
is no good unless the operators
present themselves in the best
possible light.” He said, “We
have regular meetings with our
personnel and advise them of
national problems. We try to
get the location owners on our
side. Doing this, we are better
prepared should we need to
draw up a petition or solicit sup-
port for some legislation. With
good public relations between
the operator and location, the
public in the location round out
a good public relations program.”

Wooldridge stressed the need
to operate clean, modern equip-
ment and the need to keep
vehicles, shops, route uniforms,
and clothing neat. He donates
equipment to youth centers and
fire departments. “The way you
conduct yourself is very impor-
tant in public relations.”

25-Cent Play

Les Montooth, another
ICMOA vice-president, said ele-
ments of MOA’s “Jukebox
Story”. that would surprise the
public included the fact that the
average operator only operates
50-70 jukeboxes; that record
buying and programming is so
important and requires con-
siderable skill;, that jukebox
operators are involved in amuse-

ment equipment and vending
machine operating, too; that
jukeboxes cost from $1,500 to
$1,700, completely installed in
a location; and that there are
7,000 to 8,000 operators in the
uU. S

Montooth, who has converted
nearly all his jukcboxes to two-
for-a-quarter play, said, “This
iS not just a matter of chang-
ing the price tag. We are re-
ducing one song that the public
usually has the opportunity to
hear for a quarter, we must
change the coin mechanisms,
and we must inform the loca-
tion owner of the price change.
Changing to the new pricing
requires a job of selling and
public relations.”

Hesch, Wooldridge and Mon-
tooth read portions of the MOA
speech without prior study and
discussed various aspects of its
contents.

Scott reviewed the long strug-
gle in the Hllinois General As-
sembly that resulted in a state
income tax of 2.5 per cent on
individuals and 4 per cent on
corporations. The tax goes into
effect Aug. 1, but is being chal-
lenged on the basis of constitu-
tionality. Scott told members to
write for Conversion Bulletin
310, which can be obtained from
the Illinois Department of Reve-
nue, and explained various
technical details. One operator
was told that it was legal to
pay annual bonuses before the
Aug. | deadline.

$10 License

Fiorite discussed the $10
amusement device tax stamp,
the enforcement of which has
recently resulted in confiscations
of equipment in Chicago, Rock-
ford and here. In a portion of
the seminar schedule that went
far beyond its allotted time,
Fiorite fielded many questions
from irate operators. The chief
point discussed centered on
whose obligation it was to ob-
tain the stamp—the location or
the operator. “We have in-
structed our agents to ignore who

(Continued on page 47)

Operators Like Stereo 45 Singles

o Continued from page 43

Oscar (Buckey) Buchman, Re-
disco, Baltimore, said he saw
no necd for the production of
stereco singles *“at this time.
“If you're talking about com-
patible singles, [ would say
yes.” He explained that MGM
and Atlantic press this type of
record. “But if you're talking
about exclusively stereo records,
I would ask ‘why?”

Adding to the confusion
about who does or does not
manufacture sterco singles, Phil-
adclphia one-stop veteran Sid
Williams identified MGM and
Atlantic as labels that do press
“some” stereo disks. *“Opera-
tors with older machines may
have some trouble playing these
records on those machines,” he
said, and added that hc had
heard a few complaints from
operator customers. “The com-
plaint is not so widespread that
it is a serious problem,” he
said, “but it is there.”

D. M. Steinberg, Sterling Title
Strip of New Jersey, Newark,
included Metromedia among the
labels which press only stereo
singles. Steinberg, a manufactur-
cr of jukebox record strips, said
that nothing special was being
done to promote these disks, ex-
plaining that the words ‘sterco’
and ‘jukcbox’ had been identi-
fied with each other for quite
some time.

Contradicting the  general
trend, Ben Reminick, Town Hall
one-stop, New York City, esti-
mated stereo disks at only 20
per cent of his total stock of

singles. 1 believe they have
had no important impact on our
business,” he said, while adding
Buddah Records to the list of
stereo singles producers.

Bill Cannon, Haddonfield,
N.J., said he believes the trend
toward manufacture of stereo
singles is “snowballing,” and
that all the labels will soon be
producing them. Jukecbox dis-
tributors are urging operators
to dump old monaural equip-
ment for new or used stereo
machines, he said, adding that
his company *“has always pushed
the stereo line.”

Ellis agreed that monaural

COIN OPERATORS

AND
RECORD SHOPS

WRITE TO:
KING BLUEGRASS RECORDS-

For the best of Bluegrass
45’s. Best prices.

Strips furnished:

The banjo is hot!

KING BLUEGRASS
RECORDS

P. O. BOX 97
MAYSVILLE, KENTUCKY
TEL. (606) 564-3275

equipment is so scarce that it
presents almost no problem to
the proliferation of stereo sin-
gles. His company has never at-
tempted any renovation of old
cquipment, he said, and hinted
that the few machines of this
type still on location might not
be worth the trouble of re-
equipping.

.vaco‘ N “M;)‘%"
Hottest Sale
whot(/

SIZZLING SPECIALS
A Barrage of
Bargains

Talk about a blaze of values
—send for our new complete
coin machine list. All ma-
chines clean and ready to go.

# LARGEST INVENTORY EVER 4

Exclusive Rowe AMI Distributor
Ea.Pa.-S. Jersey-Del.-Md.-D.C

Navil ROSEN ine

855 N. BROAD ST., PHILA,, PA. 19123
Phone - 215 CEnter 2-2900

Bag Big Profits with the Sensational New Jungle Rifle!

Chicago Coin's

ARY

RIFLE GALLERY

HIGH SCORE FEATURE!

¢ BURSTING FLASHES OF
LIGHT WHEN TARGETS

EXTRA SCORE WHEN FRONT
4 TARGETS and 4 MOVING
TARGETS ARE HIT!

EERIE REALISTIC ANIMAL
SOUNDS ON TAPE . . .
Adjustable for Volume

HIT FLASHING MOON
TARGET WHEN LT . . .
SCORES 300 OR SPECIAL!

* SPECTACULAR DUAL BLACK
LIGHTS FOR BRILLIANT

N ARE HIT JUNGLE EFFECT
/) \
’ — ' ® 9 Animal Targets (Lions, Tigers,
{jiE ELECTRIC SCOREBOARDS . . 2 Models —— Ko Yo
OVERHEAD MODEL (om Box and 4 Moving Targets, plus Flashing
== (Noturol finish hardwood PLAY Moon Target
cabinct) For usc on cain
® Two-foced. Scores 15-2) ef’c‘:f'cg, d:,] Adjustable ® Score Values Vary with Shots
and/or 50 pts. Kinds. Extended Play Also Bonus Score o
; F.0.B. Chicago s“’_so Heavy - duty, or Replay
made of steel : NON-TIP ® REALISTIC RECOIL IN RIFLE
with dark
SIDE-MOUNT MODEL. . . $249.50 i LG Y CABINET * 25 Shots per Game
!A‘Coﬂ Tod'al olso hzas :hcsc !co'ure:: ::pé;a.\fg:, r&:r',igc 201:, ‘co? p“‘“w’;"““.
® 10¢ 1-player or 2-player by simplc pacity w/ National Rejec- o Mfrs ‘4-,‘ ALSO IN Py 1
plug switchover. Also 2 for 25¢ tars, Size 8" x 16”7 x 4~ v . . o
ploy. Easily serviced. Electric counter optional. of %, PRODUCTION: DRIVE .ASIER YANKEE BASEBA"" GA"AXY
® "“Camc Over' light flashes on ot

end of game.
® Large metal coin box—holds $500
in dimes.

Request billiard supplies catalog

\ o
Terms: 14 dep,, bel. C.0.D. or S.D.

MARVEL Mig. Company

2845 W. Fullerton, Chicago, 11l. 60647
Phone (312) 342-2424
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Bulk Yending News

GOLDSTEIN DIRECTOR

Hutchinson Adds Franchise Program

ATLANTA—H. B. Hutchin-
son, Jr. said last week that his
distributing and operating firm
headquartered here in recently
completed new quarters will
handle the marketing and mer-
an ACB logo. Locations, under

s\“\\\\\“\\\\
Get and hold
the best locations
with

Victor’s

‘Selectorama ®
Console

6 DIFFERENT STYLES

e

=

NN N NN NN NN NN N NN N NN N SN NN N AN NN B
vl

Save 50 to 75% servicing time.
Unlock front door to fill &
collect,

‘“\“\\“\\“\\“\\“\\“\\.\\

BIG PROFITS
COME IN SMALL
PACKAGES

Northwestern’s
Model 60
produces more
profit per dollar

of investment

Whether it's in a super-
market or super service
station, the Model 60 is
an operator's profit pack:
age. Simple changes of the
brush housing and mer-
chandise wheel allow you
to dispense all types of
popular items. The Model

60 has the most foolproof
coin mechanism in its field.
Extra-wide chute and inter-
changeable globe accom-

modates all sizes of
products. Model 60's at-
tractive, modern design is
sure to corner profits for
you——at any location. Wire,
write or phone for complete
details.

CORPORATION
2974 Armstrong St, Morrls, N,
Phone: WHitney 2-1300

chandising of a national bulk
vending franchise program for
the American Council of the
Blind (ACB). Herb Goldstein,
formerly vice-president and sales
manager, Oak Manufacturing
Co., Los Angeles, will head up
the distribution division here for
Hutchinson, who said he expects
to develop the program through
new operators specializing In
charity franchise operations.

According to  Hutchinson,
ACB is paid a certain percentage
by gum manufacturers at the
time product is shipped. “The
operator involvement is com-
pleted when he buys his prod-
uct,” Hutchinson said. Although
all details are not worked out,
he said plans call for the mer-
chandising of three sizes of gum,
a piant piece, a 140-count
chickle items, and 240-count
penny gum, of the type normally
mixed with charms. Our distri-
bution contract with ACB, how-
ever, calls for the addition of
nickel and dime goods at such
time as we deem it advisable,”
Hutchinson added.

Hutchinson will also distri-
bute and merchandise machines
for the program. The gum is be-
ing manufactured especially by
Leaf Brands, Div., W. R. Grace

GUARANTEED

USED MACHINES

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

5¢ At Ring Mix .......... .$4.60
S¢ Trick & Game Mix ........ 5.00
5¢ Creepy Bugs . 5.00
$¢ Northwestern Mix . 4.25
S¢ Latest Assorted. Mixes . 5.00
10¢ Jewelry Mix ....... . 8.00
10¢ Lighter Mix ..... . .. B.0O
10¢ Big Dice Mix ............. 8.00
10¢ Assortment Mix .......... 7.00
10c Western Mix ............. 8.00
25¢ V2 Jewelry, 100 per box .. 10.00
2S¢ V2 Oogies, 100 per box ... 1000

Empty V—VI1—V2 CAPSULES
wrapred Gum—Fleers 1500 pcs. ” 40
Rain-Blo Ball Gum, 2200 per ¢tn. 7.80
Rain-Blio Ball Gum, 2100 printed

percarton .............c.000 7.85
Rain-Blo Ball Gum, 3550 per ctn. 9.40
Rain-Blo Ball Gum, 4300 per ctn, 9.50
Rain-Blo Ball Gum, 1350 per ctn. 9.50
Maltettes, 2400 per carton ..... 8.65
20 Carfons minimum prepaid on all

Leal Brend Rain.Bio Ball Gum,
Adams Gum, all flavors, 100 ct. .45
Beech-Nut, All Flavors, 100 ct, . .48
Minimum order, 25 Boxes, assorfed.

CHARMS AND CAPSULES, Wwrite
for complete list, Complete line of
Parts, Supplies, Globes,
Brackets.

Stands,

Everything for the operator,
One-Third Deposit, Balance €.0.D.

IMMEDIATE DELIVERY

VICTOR'S NEW

e 88

With Chrome
Glass Frame

Designed to
get maximum
sales with
minimum
servicing.

@ Available in 1¢, 5¢ 10¢ or 25¢

coin mcchanism,
@ Interchongcabic . Disploy Pancl.

@ Large capocity holds 320 V Cop-
sules, 140 V-1 Capsules, 1,100
balls of 100 count Cum. Tol(es
in $28.00 when filled with Ball
Cum ond Charms. Also holds
1,000 piceces of Wropped Cum.

Stamp Folders, Lowest Prices, Wrile

NORTHWESTERN

SALES & SERVICE CORP.

New York, N.Y. 10018

446 W, 36th St
{212) LOngacre 4-6467

& Co. and will be branded with
the program, are not paid com-
missions.

Hutchinson said he doubts if
many established operators now
servicing commercial locations
where commissions are involved
will want to add the ACB pro-
gram to their operation. “It’s
essentially a dlf erent market.
Established bulk operators are
accustomed to paying commis-
sions and normally do not work
under sponsorship arrange-
ments.” )

Sponsorship  programs, he
said, involve different types of
locations. “The location that
wants gum or candy merchan-
dise as a convenience for its
customers or workers and does
not view vendiog as a source of
revenue for the location is the
type of business this program is
directed at.

“Factories, terminals, banks,
clinics, parts supply houses,
laundries, and hundreds of other
types of businesses with traffic
that waits in line or has free
time during recess periods are
ideal for a program such as
ACB,” he said. *“The chickle
item, for example, is basically
an adult type piece of merchan-
dise, the kind of item people
like to pop in their mouth as
they're waiting to buy a ticket,
make a bank deposit, or have
package wrapped in a depart-
ment store.”

Hutchinson, president, Na-
tional Vendors Association, the
trade group of bulk vendors,
originally started in the business
22 years ago, opcrating penny
peanut machines. He recently
expanded here, building a new
31,000 square foot facility.
Goldstein was with Qak for 15
years and will join H. B. Hutch-
inson Aug. |.

NEW VICTOR 77
GUM & CAPSULE
VENDORS
R REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Makes
merchandise
Irresistible.
Convenient,
ln'evchnnge-
able merchan-
dise display
panel.
Vends 100
count gum, V,
V-2 capsules. Avallable

V-1 and

with 1¢, 5¢, 10¢, 25¢ or 50¢ coin
mechanism.

Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balls (100 count), 575 V capsules,
250 V-1 capsules and 80 V-2
capsules,

h with
PR|CE $39°oo c::o‘me"'mn'
WRITE, WIRE OR PHONE

GRAFF VENDING
SUPPLY CO., INC.

2936 lron Ridge Roed
Dallas 47, Taxas

BARGAINS

from

KING'S One Stop

Psychedelic Pin-On Buttons $12.00 M
Rings for 1¢ Vending, 800 to bag 1.90

Filied Capsule Mixes
All 250 per bag

S¢ Economy Min b .$3.90
$¢ De Lune Mix ceea 5,00
S¢ Ring Mix ............ ... 4.30
10¢ Mippie or Swinger: 0.00
10¢ Economy Min vres 7.00
10¢ De Luxe w/Lighter ... ... 8.00

25¢ Jewelry Mix, 100 to bag V.10.00

1.1. KING & (0. nc.

2700 W. Lake St., Chicago, I11l. 60612
Phones 312/533.3302

www_americanradiohistorv.com
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URGE VENDORS BE ALERT
TO NEW QUARTER ITEMS

CHARLOTTE, N. C.—Lee Smith, president, Merchandising
Associates here, a company formed to specialize in 25-cent vending
and larger equipment, warned bulk vendors last week to “get out of
the Model T Ford age or continue working for peanuts.” Smith,
who is very optimistic about his own move into balloon vending,
is cqually enthusiastic about the prospects of vending Americom
Corp.’s 50-cent minature recordings.

“Bulk vendors offer the music industry hundreds of thousands
of locations never before involved in selling records. 1 don’t think
the record industry realizes the potential existing in the bulk vending
industry,” Smith said. Jack Thompson, Smith’s partner, is equally
enthusiastic about vending records and has been watching with interest
a marketing introduction now under way in Detroit.

“I do believe that vending records, just as we have found in
vending balloons, will be a specialized business. This is why we have
set up Merchandising Associates. For one thing, record venders must
be serviced more regularly, a fact which we have found to be true
for balloon venders,” Thompson said.

In urging distributors and operators to get into 25-cent vending,
Smith said, “Unfortunately, distributors have been spoiled by their
ability. to traffic in small machines costing them less than $25. Most
people seem to go into this business thinking they’re going to put
in a little bit of time and work and maybe pay off the mortgage.
If you think small, you're going to remain small.” Merchandising
techniques are changing too fast for the distributor to stand pat,
he added.

“My hope is that those in bulk vending will not remain asleep
at the switch too long and miss the opportunities that are coming
their way just because they can’t acclimate themselves to thinking
beyond a penny or a nickel,” he said.

Smith reports ‘‘phenomenal success” for the 25-cent balloon
vending machine manufactured by Paramount Textile Machinery
Co., Chicago. Merchandising Associates is the national distributor
of that machine.

MR TR RO OO OO OO SR MDA OO OO DR ERH R B AR O O A

H. B. HUTCHINSON JR. (right) shows a bulk vendor a new piece of
equipment in the Atlanta distributor’'s new headquarters.

our competmon is
'gfi\ying you location trouble .

You may find the answer to this problem
by operating the most advanced idea in
bulk vending — the all new Victor —

SELECTORAMA

g:)\
(ONSOLE

With six different combinations to
select from to fit any of your
locations. Will vend a variety of
merchandise and ‘coin combina-
tions — 1¢, 5¢, 10¢, 25¢.

Front door operation saves 509%
to 759, service time. Bigger dis-
play, more profits.

See your distributor for informa-
tion and delivery date.

VICTOR VENDING CORP.

I

/

$701-13 West Crond Ave. -
Chicogo, tl. 60639

A

SUPER 77 in &
console holds

175-V2 copsvles -

Say You Saw It in Billboard
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Vending and Coin Machine News

lll. Amusement Device
Stamp Regulations Told

e Continued from page 45

bought the licenses. This must
be worked out between the oper-
ator and location. The statute
states that the license is issued
for the privilege of operating.
I have taken the position that
the operator is responsible for
buying the stickers.”

Dwayne Kramazar, a local op-
erator here, complained that he
had been used as “an example”
by revenue department agents
and had been unable to buy li-
censes. “They told me that the
location owner had to buy the
license,” he told Fiorite. Others,
too, complained about the am-
biguity of the enforcement of-
ficials. Fiorite told members to
inform him of any instances
where agents were not courteous
or not following directives.

Harry Schaffner, former
ICMOA president, asked if Ili-
censes could not be placed on the
wall with liquor licenses, but was
told they must be affixed to the
machines. The licenses are trans-
ferable, but when transferring
a license, operators are required
to write the revenue office for a
transfer license, Fiorite pointed
out.

Pinball Bill

Gain singled out members of
the ICMOA legislative commit-
tee he said had worked hard on
the recent anti-pinball legislation
and told how the bill, which was
designed to legalize amusement-
only pinball machines but out-
law bingo-type equipment, was

finally defeated in the General
Assembly. “I consider this com-
mittee one of the most successful
committees ICMOA has ever ap-
pointed. There were many meet-
ings and many details to be
worked out.”

While commenting that the
ICMOA bill lost, one member
spoke from the floor and re-
minded the group, “We still have
pinball games in Illinois.” The
defeat of Senate Bill 592 means
that pinball restrictions revert
back to present laws, which
leaves the operation of all types
of pinball games up to local re-
strictions.

The group recommended that
a term be established for direc-
tors; that a past-presidents coun-
cil be established; that the site of
the next meeting be worked out
by a meeting committee; and was
told, that henceforth, Gain will
handle all legal matters, but can
call on attorney James Winning's
services.

Officers, in addition to Wool-
ridge: Charles Marik, executive
vice-president; Orma Johnson
Mohr, secretary-treasurer; vice-
presidents, Warren Brown, Au-
gust Heimer, Les Montooth,
Wayne Hesch, Gene Fiedlen and
Bob Kellany; directors, Bud
Hashman, Chick Henske,
Dwayne Kramzar, Bernard La-
zar, Willie McGee, Mike Sasyk,
Art Velesquez, Bernard Wil-
liams, Lin Smith, Harry Schaff-
ner, Walter Poffenbengher, John
Jansen, Bob Lindelof and Fran-
cis Roper.

Cut Proposed Fee

e Continued from page 43

“Equally unjust is the fact that
if just one machine in an arcade
of 200 has not had duty paid on
it, the Customs and Excise of-
ficials are authorized to confis-
cate all 200 machines.”

Although the new eight
month license is intended primar-
ily for operators in seaside re-
sorts working only in the sum-
mer, it is not limited to this cate-
gory of operator. It will be pos-
sible for a town operator to take
out a summer license at the re-
duced rate of 15 pounds and
then revert to the normal license
for the remainder of the year.

“In order to do this,” said
Singleton, “the operator will
have to move out the 3d and 6d
machine for the summer period
to comply with the law.”

WANTED
JUKE BOX MECHANIC

Good Pay, Life Insurance,
Hospitalization & Pension.

State Experience.

Give All Details
First Letter.

Write: P.O. Box “A”
Munster, Ind. 46321

Estimate U. K. Decimal Coins

e Continued from page 43

of which 350 million will be 5
new pence and 10 new pence
pieces (equivalent to the present
one shilling and two shilling
pieces).

These pieces, said the Board,
will be needed well in advance
to meet the increased demand
caused by coin machines, now
operating on the obsolescent six-
penny piece, being adjusted for
decimal coinage.

The Board said that some
vending machines which now
take sixpences will be converted
to take S new pence coins (twice
the value) and to scll twice as
big an item as before. Many of
these conversions will take place
before D Day because 5 new
pence coins are already available.

The Board estimates that

COMPUTER
QuUIZ

Wherever People
Gather . . .

NA

NUTTING ASSOCIATES

500 Ellis St.
Mountain View, Calif. 94040

2,763,500 coin-operated ma-
chines will be affected by the
switch to decimalization. It said
that all the machine suppliers
have allowed its Engineering
Support Group to examine con-
versions and all seen by the

Group have been of a high
standard.

All Machines
Ready for Location

SPECIAL AMI-MM 1 with dollar
bill acceptor, photoviewer, 1
wall box and stepper with
film ............. .$1495,

AMI 200 selection wall box.. 19.50

Seeburg Consolette wall boxes
copperfone ............. 149

Seeburg DS-100 ... .. 395.
Seeburg Electra ..... 625,
Criss-Cross Skee-ball ... 300,
Playtime Skee-ball 395.
Rowe Riviera ............ 175.

9-col. National

leron% Distributing (o

Exclusive Wurlitzer Distributor
1311 N. Capitol Ave.
Indianapolis, Ind
Tel.: MElrose 5-1593

ADVERTISING IN
BUBINESSPAPEIRS
MEANS SUSINESS

&4

Exhibits Open. ...

Ladies Luncheon & Program
Industry Seminar

FRIDAY, SEPTEMBER 5

.9:00 AM to 3:00 PM

Exhibitors’ Hospitality Suites Open in Evening

Come to Where the Action is!

1969 MOA EXPOSITION

Sherman House Hotel, Chicago

Noon
3:30 PM

SATURDAY, SEPTEMBER 6
Exhibits Open

Membership Luncheon &
Program

Exhibitors’ Hospitality Suites Open in Evening

.Noon

10:00 AM to 6:00 PM

Friday, Saturday and Sunday, September S5, 6, 7

SUNDAY, SEPTEMBER 7
Exhibits Open

Gala Banquet & Stage Show in Evening

GALA BANQUET AND SHOW

Boots Randolph, Monument Records
Frankie Randall

Jerry Smith, ABC Records

Roberta Quinlan & Don Cornell, Jaybee Records

Sponsored by

MOA’s three-day Exposition will be topped off with the traditional awards banquet and stage show. Recording artists firmed at press
time (with more to come) were:
Hank Willlams, Jr., and

The Cheatin’ Hearts, MGM Records
London Lee, Mercury Records

The Impressions, Curtom Records

THE 1969 MOA EXPOSITION IS AN INTERMATIONAL TRADE SHOW FOR THE COIN-OPERATED MUSIC AND AMUSEMENT INDUSTRY.

MUSIC OPERATORS OF AMERICA 228 N. LaSalle St., Chicago, Hlinois 60601. Phone (312) 726-2810

10:00 AM to 3:00 PM
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BEST
SELLING =

Billboard SPECIAL SURVEY For Week Ending 7/26/69

Weeks on

TITLE, Artist, Label & Number
TRANS ELECTRONIC MUSIC PRODUCTIONS, INC., PRESENTS
SWITCHED ON BACH

Walter Carlos/Benjamin Folkman, Columbia MS 7194 (S)

SOUNDTRACK: 2001—A SPACE ODYSSEY
MGM SIE ST (S)

E. POWER BIGGS' GREATEST HITS
Columbia MS 7269 (S)

BACH'S GREATEST HITS
Various Artists, Columbia MS 7501 (S)

CHOPIN'S GREATEST HITS .
Various Artists, Columbia MS 7506 (S)

BERNSTEIN'S GREATEST HITS, VOL. 2
New York Phlilharmonic (Bernstein), Columbia MS 7246 (S)

MY FAVORITE CHOPIN
Van Cliburmn, RCA Red Seal LM 2575 (M); LSC 3055 (S)

BERNSTEIN'S GREATEST HITS
New York Phitharmonic (Bernstein), Columbia ML 6388 (M))
MS 6988 (S)

STRAUSS GREATEST HITS
Philadelphia Orch. (Ormandy), Columbia MS 7502 (S)

UP, UP AND AWAY .
Boston Pops (Fiedler), RCA Red Seal LSC 3041 (S)

MOZART: CONCERTOS 17 & 21 (Elvira Madigan)
Anda/Camerato of the Salzburg Mozarteum Academica
(Anda), DGG (No Mono); 138 783 (S)

MOZART'S GREATEST HITS
Various Artists, Columbia 7507 (S)

TCHAIKOVSKY: 1812 OVERTURE

New Phllhormonic Orch. (Buketoff), RCA Red Seal LSC
3051 (S)

TCHAIKOVSKY'S GREATEST HITS

New York Philhormonic (Bernstein)/ Philodelphio Orch.
{Ormondy), Columbio MS 7503 (S)

ROYAL FAMILY OF OPERA (3 LP's)

Various Artists, london RFO-S.1 (S)

STRAUSS: ALSO SPRACH ZARATHUSTRA

Philadelphia Orch. (Ormandy), Columbio ML 5947 (M);
MS 6547 (S)

BELLINI & DONIZETTI OVERTURES

Beverly Sills/Vienna Volksoper Orch. (Jolas), Westminster
WST 17143 (S)

PHILADELPHIA ORCHESTRA'S GREATEST HITS, VOL. 4.
Philadelphia Orch. (Ormondy), Columbia MS 7267 (S)
ANTIPHONAL MUSIC OF GABRIELLI

Chicago, Cleveland ond Philodelphio Brass Ensembles,
Columbio MS 7209 (S)

THE WORLD OF HARRY PARTCH

Columbia MS$S 7207 (S)

SELECTIONS FROM 2001: A SPACE ODYSSEY

Philadelphia Orch. (Ormondy)/New York Philhavmomc
(Bernstein), Columbia MS 7176 (S)

HOROWITZ ON TELEVISION

Viedimir Horowitz, Columbia MS 7106 (S)

GOUNOD: ROMEO & JULIET (3 LP’s)

Freni/ Corelli/ Various Artists/ Paris Opera Orch. (Lombard),
Angel SCL 3733 (S)

GRIEG: CONCERTO IN A MINOR/LIZST: CONCERTO NO. 1. ..
Van Cliburn, Philadelphio Orch. (Ormandy), RCA Red
Seal LSC 3065 (S)

MENDELSSOHN: ELIJAH (3 LP's)

Various Artists, New Philharmonia Orch. & Chorus

(De Burgos), Angel SC 3738 (S)

MESSIAEN: QUARTET FOR THE END OF TIME

Orchestra DePans (Baudo), Angel S-36557 (S)
MASCAGNI: L'AMICO FRITZ (2 LP's)

Freni, Pavorotti, Royol Opera House Orch. (Gavozzeni),
Angel SBL 3737 (S)

BERLIOZ: SYMPHONY FANTASTIQUE

New York Philharmonic (Bernstein), Columbio MS 7278 (S)
VAUGHN WILLIAMS: SINFONIA ANTARCTICA

london Symphony (Previn), RCA Red Seol LSC 3066 (S)
CHOPIN: PICNO CONCERTO NO. 2

Rubinstein/ Philodelphia Orch. (Ormondy), RCA Red Seol
LSC 3055 (S)

CAGE & HILLER: HPSCHD/JOHNSTON: STRING QUARTET NO. 2
Vischer, Bruce, Tudor, Composers Quortet, Nonesuch
H-71224 (S)

A POPS SERENADE

Boston Pops (Fiedler), RCA Red Seal LSC 3023 (S)

JOY OF MUSIC (2 LP's)

New York Philhormonic (Bernstein), Columbio M2X 795 (S)
GLORY OF GABRIELLI

E. Power Biggs/Various Artists, Columbia MS 7071 (S)
RESPHIGI: THE BIRDS/CHURCH WINDOWS

Philadelphia Orch. (Ormondy), Columbia ML 7242 (S)
POP & CIRCUMSTANCE

New York Philharmanic (Bernstein), Columbio MS 7271 (S)
BELLINI: NORMA (3 LP's)

Callas/ Various Artists/ Lla Scola Orch. & Chorus (Serofin),
Seraphim 1C-6037 (M); No Stereo

STRAUSS: ALSO SPRACH ZARATHUSTRA

Chicago Symphony {Reiner), RCA Red Seal LM 2609 (M)}
LSC 2609 (S)

ERB: MUSIC FOR INSTRUMENTS AND ELECTRONIC SOUND
Vorlous Artists, Nonesuch 71227 (S)

STRAUSS: ALSO SPRACH ZARATHUSTRA

los Angeles Philhormonic (Mehta), London OSA 6609 (S)
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London Meet Bows 6 Albums

MEMPHIS — Six new clas-
sical albums, including four mul-
tiple sets, were introduced by
London Records at the HI/
London convention here on Sat-
urday (19).

Included was a two-LP pack-
age of Verdi's “La Traviata,”
which features soprano Pilar
Lorengar, tenor Giaocmo Ara-
gall, and baritone Dietrich Fisch-
cr-Dieskau. Loren Maazel con-
ducts the Deutsche Opera, Ber-
lin.

BOOK REVIEW

On Life of ‘Today’

Another operatic set has Peter
Ustinov as narrator in Kodaly's
“Hary Janos” with the London
Symphony and soloists of the
Hungarian State Opera under
Istvan Kertesz.

A three-LP album, “An In-
troduction to “Der Ring des Ni-
belungen,” which is narrated by
Derek Cooke, has musical illus-
trations from London's award-
winning complete “Ring,” which
is conducted by Georg Solti and
features Birgit Nilsson, Kirsten

Writer

‘Scriabin’ Welcome Work

(Scriabin. By Faubion Bowers.
Kodansha International Ltd.
644 pages in two volumes. $25
list.)

NEW YORK — This authori-
tative biography of Alexander

New Works by
Indianapolis

INDIANAPOLIS—Two new
piano works will be premiered
by the Indianapolis Symphony
during the 1969-1970 season un-
der lzler Solomon, music di-
rector. Hilde Somer will be fea-
tured in the deferred world pre-
micre of Alberto Ginastera's
“Piano Concerto No. 2,” while
Jose Echaniz will be the soloist

in David Diamond’s “Concerti-
no.”

Other soloists will include
pianists Susan Starr, Rudolf

Firkusny and Byron Janis; vio-
linists Itzhak Perlman, Rugliero
Ricci, Isaac Stern and Erick
Friedman; cellist Shirley Ta-
bachnick; sopranos Felicia
Weathers and Anna Moffo and
baritone Robert Merrill. Pianists
Robert, Jean and Gaby Casa-
desus also will be featured in a
subscription pair. The season
will run from Oct. 9 to May
22 with 14 subscription pairs.

i

BAROQUE WORK
ON CORONET

COLUMBUS, Ohio—A ba-
roque recital featuring flutist
James Pellerite and harpsichord-
ist Wallace Hornibrook is the
current release of Coronet Rec-
ords. The set contains music of
J. 8. Bach, C. P. E. Bach, Ver-
acini, Blavet and LeClair.

The release coincides with
new dealer discounts on orders
of six or more albums. Coro-
net this month also has brought
its Schwann Long Playing Rec-
ord Catalog listings up to date.

T RSO CEEAREE PERREERRRCROCEEEORSEOD L GO

Scriabin, carefully documented,
has much for today since Scria-
bin, a controversial composer,
clearly was ahead of his time.

Scriabin not only saw music
in terms of colors, he pre-
scribed colored lighting to be
used with performances, espe-
cially his later orchestral works,
a forerunner of today’s psyche-
delic lighting. His mysticism also
can explain his increasing pop-
ularity on college campuses.

An  extended  discography
shows the leading pianists, in-
cluding Vladimir Horowitz and
Sviastoslov Richter, who have
recorded his famed piano works.
Others have included Hilde
Somer, Walter Gieseking, Ray-
mond Lewenthal, Bachauer,
Morton Estrin, Sergei Prokofiev,
Samson Francois, and Joseph
Lhevinne. Unfortunately. many
of the recordings listed are not
currently available.

These two volumes also pre-
sent a fascinating picture of
Russian life and culture through
1915. Among the leading music
figures who figure prominently
arc Liadov, Rimsky-Korsakov,
Koussevusky, Glazunov, Rach-
maninoff, and, to lesser extents,
Mengelberg, Bailkarev, Stravin-
sky, Prokofiev and many
others.

The chronicling of Sciabin’s
works plus musical analysis and
critical comments also is inter-
esting as are the sections on the
composer’s  philosophy and
thought. This readible biography
should prove an important addi-
tion to college libraries.

FRED KIRBY

Flagstad, Wolfgang Windgas-
sen, Regine Crespin, Hans Hot-
ter, Clare Watson, Set Svan-
holm, Fischer-Dieskau, George
London, Christa Ludwig, James
King, Gottlob Frick and others
with the Vienna Philharmonic.

The fourth multiple, also two
LP’s, has a salute to the Israel
Philharmonic and Zubin Mchta
as Mehta conducts the orches-
tra in Tchaikovsky's “Symphony
No. 5" and Dvorak’s “Symphony
No. 7.”

Soprano Joan Sutherland is
featured with Richard Bonynge
and the London in a pressing
that includes the first sterco re-
cording of Gliere's “Concerto for
Soprano and Orchestra.” The al-
bum also has songs of Stravin-
sky, Cui, and Gretchaninov as
well as a first stereo version of
Gliere's “Concerto for Harp and
Orchestra,” featuring harpist
Osian Ellis, Completing the pres-
entation was an LP on Viennese
music featuring Willi Boskovsky
and the Vienna Philharmonic.

AP O A O RSO RO

DGG TO ISSUE
‘FIDELIO" PKG.

HAMBURG — Deutsche
Grammophon will release a
complete recording of the Bee-
thoven opera “Fidelio” in the
fall.

The recording, made in Dres-
den, features Martti Talvela,
Theo Adam, James King, Gwyn-
cth Jones, Franz Crass, Edith
Mathis, Peter Schreier, Eber-
hard Buechner and Guenter
Leib with the Leipzig Radio
Choir, the Choir of the Dresden
State Opera and the Dresden
State  Orchestra  with  Karl
Boehm.

Florida Festival

Opens Thursday

DAYTONA BEACH, Fla. —
The Florida International Music
Festival opens here Thursday
(24) with Andre Previn and the
London Symphony featured.
Among the soloists are violinist
Walter Trampler, pianist Vladi-
mis  Ashkenazy, horn Bar
Tuckwell, and soprano Phyllis
Curtin. Guest conductors include
Morton Gould and Jascha Hor-
enstein.

Classical Notes

HAMBURG
Charles Mackerras, the Aus-
tralian conductor recently ap-

pointed musical director of- the
Sadler’s Wells Opera in London,
will  record exclusively for
Deutsche Grammophon's Archiv
Produktion line. The contract was

Miss Swarthout Is Dead

NEW YORK—Miss Gladys
Swarthout, who was a leading
mezzo-soprano at the Metro-
politan Opera during the 1930s
and 1940s, died here on July
8. She was 64.

Only one of Miss Swarthout’s
RCA recordings still is in the
catalog: Berlioz’s “Romeo et
Juliette,” with tenor John Garris,
bass Nicola Moscona, and the
NBC Symphony under Arturo
Toscanini.

www_americanradiohistorv.com

She dcbuted at the Met in
1929 in Ponchielli’s “La Gio-
conda.” Her most famous part
was the title role of Bizet’s
“Carmen” and she also appeared
frequently in Gounod's “Faust,”
Mussorgsky’s “Boris Godunov,”
Verdi's “La Forza del Destino,”
and Gounod’s “Romeo and Ju-
lict.” Her film credits included
“Champagne Waltz” and “Ro-
mance in the Dark.” She re-
tired as a performer in 1957,

signed in Hamburg where Mac-
kerras recorded Purcell’s “Dido and
Aeneas.” . Pianist Geza Anda
has completed the recording of all
the Mozart piano concertos with
the Salzburg Mozarteum Camer-
ata Academica. During the au-
tumn of 1969 and the spring of
1970, the thrce remaining albums
will be released to complete the
series of 12, The Archiv re-
cording of “Hlspamae Musica,”
Choral Music in  Montserrat,
Masters of the Baroque and An-
thology of 16th century vocal part
music was awarded a grand prix
by the French Academie du Disque
Lyrique. . . . In collaboration with
the Bavarian Radio, Deutsche
Grammophon has recorded the
opera “Doktor Faust™ by Ferruc-
cio Bysoni. Featured were Dict-
rich  Fischer - Dieskau, William
Cochran, Hildegard Hillebrecht,
Karl Christian Kohn, Anton de
Ridder, and the Bavarian Radio
Chorus and Symphony Orchestra

(Continued on page 52)
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Musical Instruments

Moog Sets Pace for
New Limelight Release

By RON SCHLACHTER

CHICAGO-—"Ragnarok,” a
new electronic music album to
be released soon on the Lime-
light label, is a result of letting
“the Moog do its own thing,”
according to Bernard Krause,
president of Parasound, Inc.
San Francisco.

Krause and Paul Beaver,

board chairman of Parasound,
completed the album as the ini-
tial release under their recently
negotiated Limelight contract.
Parasound, a two-and-half-year-
old firm, is involved in all arcas

PAUL KRAUSE
president of Parasound, Inc.

New Altec
Amplifier

ANAHEIM, Calif. — Altec
Lansing has introduced a new
mixer/amplifier utilizing silicon
transistors. The unit, Model
1589A, is powered by a self-con-
tained 120/240 VAC supply and
can be operated from a 24/28
VDC battery. The unit has two
imputs, a low impedance, and
an input for either high or low
impedance, based upon the plug-
in transformer selected. The unit
measures 1% inches high, 4%
inches deep and mounts in a
standard 19-inch rack mounting.

of audio-record production, mas-
ter leasing and sales, publishing
and research/design of audio
devices.

“The album took 100 hours
to cut,” said Krause. “There are
things on the album that have
not been done before. | don't
kfiow how to describe it. While
these things are not new to us,
we utilize the Moog in ways not
used before.

"We're trying to open up new
uses for sound in music. It’s ran-
dom and non-structured. Much
of it is automatic. We let the
Moog do its own thing. At the
same time, much of it is tradi-
tional music—popular music.

“There are three selections
that are really pop. One is 'Fish-
erman.’ This is a translation of
an eighth century Chinese poem
s¢t to music. Another popular
selection is ‘Moogy Blues Funk’
which is straight, fun-type, flag-
waving, good-time Mao music.
The third selection is a good-
music piece called ‘As | Hear
ll" »

Other popular selections in-
clude “Fountains of the Depart-
ment of Water and Power" and
“Try Not 1o Twitch,” which is
37 seconds of “Moog marching
band.” Other numbers were ac-
complished with the help of
walkie-talkics and “scare news-
casts.” Both devices were used
10 trigger events in the Moog.

Parasound is responsible for
the development of a number of
audio devices. One is the Orban/
Parasound stereo synthesizer
which legitimately takes mon-
aural signals and changes them
to stereo. Another device is a
voltage-controlled version of the

stereo synthesizer which can
produce *“a cyclical monaural
stereo effect,” according to

Krause. The company is current-
ly building a string-controlled
synthesizer which looks like a
guitar.

Expect 5,000 at Guild Event

By EARL PAIGE

CINCINNATI—Over 5,000
delegates, including 1,000 music
students and parents, 100 deal-
crs, and representatives from 18
instrument manufacturing firms,
were expected here July 20-24
for the 68th annual American
Guild of Music convention. This
marks the first time that the na-
tional group of music instructors
were to use the new Cincinnati
Convention Exposition Center,
which has 95,000 square fect of
exhibit area.

Tom Pickett, exhibit chair-
man, explained that the Guild
was the largest and oldest or-
ganization specializing in music
teaching and student contests.
“For the past year, and | am
sure the trend will continue this

year, we have seen guitar repre-
sent over 75 per cent of our in-
volvement. The rest breaks down
into accordion, keyboard and
drums, although we will sce
some new instruments here this
year.”

Noted musicians set to ap-
pcar were Roy Burns (Rogers
Drums), George Van Epps
(Gretsch), Joe Moreli (Ludwig),
Roy Smeck (Harmony), Bruce
Bolen (Gibson) and Andy Nel-
son (Fender)

Exhibitors: Goya Music, Guild
Musical Instruments, Ludwig
Drum, Rickenbacker, Musical
Instrument Corp. of America,
CMI, CBS, Gretsch, Harmony,
Imperial Accordion, Syn-Cor-
dion, David Wexler, Mel Bay,
Gagner  Guitar  Publications,
E & O Mari, Inc., Sottile Manu-
facturing and Gold Leaf Corp.

Biliboord

BEST SELLING

Folios

BEST SELLING FOLIOS:
OVERALL BEST SELLING FOLIOS

(Big 3)

(Hansen)

BEST OF FOLK MUSIC (Hansen)
BOB DYLAN—NASHVILLE SKYLINE—Vocal

HAIR—Vocal Selections (Big 3)

IRON BUTTERFLY (Warner Bros-Seven Arts)
JAY & THE AMERICANS—TODAY (Big 3)
OLIVER—Vocal Selections (Plymouth)

PETER, PAUL & MOMMY—Easy Big Note
Guitar (Warner Bros-Seven Arts)

ROMEO & JULIET—SOUVENIR MUSIC ALBUM

70 SUPER BLOCK BUSTERS (Hansen)
VOGUES SONGBOOK (lvan Mogull/West Coast)
WITH MY LOVE—AIl Organ (Big 3)

1ired of playing @
97-pound weakiing?
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Instal Ihe muscle of {
Eleclro-Voice SRO Speakers
I YOUP AMD! ..o

power to your instrument ... without adding more
speakers. Just replace your present 12" or 15
speakers with Electro-Vojce SRO loudspeakers.
No matter what you're using now, we guarantee
you'll get more volume from your present

amp — up to double your amplifier power. And

every octave wiil be clean, transparent.

SRO/12 and SRO/15 models fit most speaker
boxes as direct replacements. Hear the powerful
ditference E-V makes, at your Electro-Voice dealer.
Or write us today for the complete story.

EleclhioYbree

ELECTRO-VOICE, INC., Dept, 798W

620 Cecil Street, Buchanan, Michigan 49107

Pleasc send full technical information on Electro-Voice Musical

instrument L rs and Mi
Name

Address

www_americanradiohistorv.com

(Advertisement)

Personality Song Books

Music of Today—Brimhali

PROFITABLE RECIPE . . .

How do you get them???

Write, call or wire
Institute
“PAY-OFFS"! 11

THE HOT 21 . ..

(*) . .. and read like this

* TRUE GRIT
(Glen Campbell)

(The Sth Dimension)

* I'M FREE
(The Who)

End)
(Lou Rawls)

(Bobby Russell)
* HAYRIDE

Cason)!
* CHANGE OF HEART

HOT SELLERS . .

** IN THE YEAR 2525
** IT'S GETTING BETTER
°* DIDN'T WE

** A TIME FOR US

® WHAT IS A YOUTH

JULIET
** BAD MOON RISING

GOLD STANDARDS . . .

* (A) TASTE OF HONEY
* MICHELLE

* YESTERDAY

* MOON RIVER

* UP, UP AND AWAY
* WINDY

SUPER SELLERS!NM

SPECIAL MENTION . . .

infectious .

Cat” . . . It's called simply
SWEET "N’ SASSY

GREAT SONG entitled . .

the original disc!

STRAIGHT BACK . . .

POPS!!

PUBLIC RELATIONS

Chart Song Books

SNOOG: JUMIWNISU| ||V

by: Jude Porter

It goes without saying that a music
outlet is only as successful as its
“merchandise” is good. The very
essence of success depends on stock-.
ing the very best in TOP SHEETS!

Sheet Music
purveyor of POSITIVE

This weeks new entries comin’ your
way are packed with plenty of power.
They're marked with one asterisk

* WORKIN' ON A GROOVY THING

' YOUR GOOD THING (Is About to
BETTER HOMES AND GARDENS

(Gary Lewis & The Playboys)
(Originally recorded by Buzz

(Dennls Yost & The Classics

** LOVE THEME FROM ROMEO &

* GREEN, GREEN GRASS OF HOME

These starred songs (%) signify

This clever and catchy piano solo by
Jerry Smith & His Planos is mighty
and has all the in-
gredients to prove this year's “Alley

Billy Preston is on Applel!! with a

THAT'S THE WAY GOD PLANNED IT
Loads of “covers” in the USA on

Raul Artiles, head man at Sheet
Music Institute, Miami, has recently
returned to his desk after a bout with
a back injury. Happy to have him
back on the jobl!! His sleeves are
rolled up and he's ready to fill
YOUR ORDERS for the TOPS IN

GOLD MARK ASSOCIATES

New York—Beverly Hills—London
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Audio Retailing

CHICAGO SURVEY

Sales of 45's Vary Widely;
Radio Play Helping ‘Oldies’

e Continued from page 4

off 20 per cent. Like Sipiora, he
put some of the blame on in-
accurate radio lists,

R&B Report

Joe E. Finley, owner of Joc's
Record Store, said he was hav-
ing his best year so far, Finley,
who sells mostly r&b, said sales
of James Brown’s “Hot Buttered
Soul” single and album reflect
the general album vs. single
breakdown. “I sell 2,000 ‘But-
tered Soul* singles and 200-300
albums per week,” he said. Wil-
lic Barney, Barney's Records,
another r&b outlet, reported no
change in the sales of 45’s, which
comprise 75-80 per cent of his
total volume. Store and one-
stop owner Walt Gardner, who
also deals heavily in the soul
field, said there had been no
significant change in the per-
centage or volume of his 45°s
sales, which account for 85 per
cent of his total salcs.

The record departments of
Polk Bros., E. J. Korvette and
Zayre discount centers all re-
ported good business in the sin-
gles field. Miss Ottolino Joette,
Polk Bros., said oldies were do-
ing particularly well. Miss Ber-
nic Latta of Zayre’s Forest Park
outlet, estimated singles sales at
35 per cent of the total market
and said 45°s were “doing well.”

Ed Nelson, Deluxe Music
Store, also cited the oldies as an
important factor in the singles
market, explaining that his stock
of them gives him an advantage
over a nearby Sears, Roebuck
discount record outlet. “If it
weren't for Sears, our singles
business would be phenomenal,”
he said.

(Two Chicago FM stations,
WEXI and WGLD, have recent-
ly increased oldies air play;
WEXI plays oldies nearly two
thirds of the time, while WGLD,
which changed its call letters to
reflect its new programming pol-
icy, plays nearly all oldies during
certain hours.)

Nelson said that singles sales
had declined for several months,
but had rebounded in the last
10 days-two wecks.

V. H. Anderson, Record Cen-
ter Store, said his firm had
picked up the singles market
from other shops that had
dropped their 45 stock because
of competition from the discount
centers. He estimated singles at
50 per cent of his total sales and
reported increased sales over
last year.

Mrs. Dolores Gleason, Lowe's
Record Shop, 212 North Michi-

gan Avenue, said sales of both
Top 40 and oldie 45's were high
and that the singles market was
as strong as ever.

Radio Charts

Sipiora put the blame for the
decline of singles on the short
play lists and “grossly inaccu-
rate survey charts of Chicago’s
pop music AM stations.” He es-
timated that singles account for
60 per cent of his total volume.

“Distributors and one-stops
have to stock the records that
make the Top 40 charts,” he
said- “Then the record fades and
you have to return all those
units. Right now, those charts
are hurting business more than
they are helping it.”

“We can‘t give singles away,”
said Shaddrack, “and that’s what
the rack jobbers seem to want
you to do.” Shaddrack, who es-
timated that his 45 sales had
fallen 20 per cent in the last two
years, said they would have
plummeted cven further if it
had not been for his c&w stock.
He blamed the wholesalers for
spreading the market too thin by
racking dimec stores and drug-
stores, and urged that the price
of 45’s be frozen to stop price
wars between the discount loca-
tions and retailers. “Radio sta-
tions arc guilty of putting rec-
ords on their lists that are not
available to the stores,” he said.

Betty Peterson, Pearson Rec-
ords, LaGrange, said her Top
40 sales had been “very bad” for
the last three to four months.
“Kids are just buying more al-
bums,” she said. “My customers
say there just aren’t any good
singles out any more.”

Southwestern
Has Motorola

HOUSTON — Southwestern
Appliances, Inc., here has been
appointed Texas distributor for
Motorola’s home entertainment
and personal eléctronics prod-
ucts. Ochterbeck Distributing
Co., Inc., here continues as the
auto sound product wholesaler:

New Robins
Catalog Out

FLUSHING, N.Y.—A phono-
graph stylus timer, record and
phonograph protective and clean-
ing devices, tape editing kit, and
many other necessary items are
among new products listed in
a special catalog now available
from Robins Industries Corp.
The catalog is No. TP6905.

FACTORY-TO-YOU means better, faster
service on diamond & sapphire needles,
spindles, Power Points®, NEW CASSETTES,

4 tape cartridges, head cleaners*accessories,
l“ Ny etc. . . . shipped direct-to-you from our
new, modern plant (near Chicago). Write

for free catalog, mail order forms and sales
plan information.

pﬂmw CHEMICAL CORPORATION
3300 WASHINGTON ST, ¢ BOX 498 WAUKEGAN, ILLINOIS 60088

WEST COAST: 14787Y; OXNARD STREET ¢

VAN NUYS, CALIFORNIA 91409
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Parasound Has
3 Synthesizers

By GEOFFREY LINK

SAN FRANCISCO — Para-
sound Inc., which a few months
ago introduced a stereo synthe-
sizer for AM car radios, has
three more devices ready to mar-
ket: a voltage-controlled sterco
synthesizer, a stereo synthesizer-
matrix for mixing, and a pro-
gram control amplifier. All prod-
ucts were devised by Robert
Orban.

The program control ampli-
fier, for studio tape machines
and radio stations, is a combina-
tion peak limiter and compres-
sor. It utilizes a tiny computer
to increasc audio energy by peak
reduction to an average ratio.
It controls gross overload and
keeps noise level down. For the
most critical uses, as AM trans-
mitters and record cutters, a fast,
highly stable clipper is available
as an accessory.

The voltage control stereo syn-
thesizer can be used in mixing
by giving the effect of going
from monaural to stereo. It will
take any standard studio or pro-
fessional waveform power source
and is designed for use with
Moog instruments in particular.

The stereo synthesizer-matrix
is used in a new mixdown tech-
nique. Actually three stereo syn-
thesizers in a 10-part mixdown
matrix, it allows complete con-
trol over each track in a multi-
track to stereo mixdown. It pro-
vides a sense of space and cuts
out the 3-db increase in the cen-
ter channel when playing a com-
patible stereo recording in mon-
aural.

“IF,” the Paramount motion pic-
ture featuring ‘‘Missa Luba,” in-
spired the above window display
at the Downtown Records shop,
Chicago. Topper Schroeder, Phil-
ips Records Merrec branch man-
ager, stands beside the display
he created to point up the album
from the motion picture,

STEREO music center.
Panasonic’'s new 60-watt music

This is

center featuring FM multiptex
tuner, turntable and a sealed
acoustic suspension speaker sys.
tem. The tuner features auto-
matic monaural/stereo switching
and indicator lamp that indicates
FM broadcast and four sensitive
FM IF stages to bring in weak
FM signals. The rear panel wili
accommodate tape recorders or
an 8-track cartridge or cassette
player. List price is $279.95.

www_americanradiohistorv.com

NEW SCOTT 386 FM/AM/FM receiver. )
load protection, a full complement of lights indicating ret_:eptlon! a
quartz crystal lattice filter, *“‘wire wrap’ electrical connections eln_m-
inating solder joints, printed circuit modules that snap on to locating
pins on the main chassis and a line-cord antenna are but a few fea-

tures of the new unit.
at 170 watts.

Instant-acting electrical over-

Power output, plus or minus 1 db, is rated

Consumer Electronics
Sales Picture Healthy

WASHINGTON—Exports of
U. S.-produced clectronic con-
sumer products totaled $24.6
million during the first quarter
of 1969, as compared with $16.7
million last year. Tape recorders
were up 76.8 per cent during
the period, totaling $10.1 mil-
lion. U. S. factory sales of con-
sumer electronics are expected
to reach $4.8 billion this year,
or incredse 4.4 per cent, accord-
ing to latest Electronics Indus-
tries Association (EIA) estimates.
At the same time, EIA reported
that only 18 electronics manu-
facturer failings and only nine
distributor failures were reported
last year as compared with 36
manufacturer failings and 20
distributor failures a year ago.

Consumer imports  during
early 1969 totaled $181.5 mil-
lion, a 61.6 per cent climb over
figures for a corresponding pe-
riod in 1968 when the total was
$112.3 million. Imports of tape
players for cars were up 180.9
per cent, to a total of $11.1 mil-

lion; stereo tape recorder im-
ports were up 357.4 per cent to
a total of $7.7 million.

The EIA reports estimated
that the combination of foreign-
made and U, S.-made consumer
electronics sold in America
would expand 5 per cent in
1969. The combined figure for
1968 was over $5 billion.

Forward Adds
To Promo Staff

LOS ANGELES — Forward
Records is building a promotion
staff to handle product from the
labels which it distributes. New-
est member to the promotion
staff is David Fox, formerly of
Tower. Fox will handle product
from Pendulum and Winro, the
Winters-Rosen label formerly
called Aquarius. Rick Sidoti is
the specialist for merchandise by
Forward and Together.

Fox’s title is national promo-
tion manger for Forward.

DeVorzon & Botkin Team for
Complete Musical Film Pkgs.

LOS ANGELES — Song-
writer/ producer Barry DeVor-
zon and arranger Perry Botkin
Jr. are forming a writing al-
liance to bring contemporary
sounds and ideas to motion pic-
ture scoring.

For DeVorzon the associa-
tion marks a return to the mu-
sic business after a two - year
hiatus following the sale of Val-
iant and Sherman-DeVorzon
Music to Warner Bros. Records.

Botkin will continue his rec-
ord company projects but will
now formally work with De-
Vorzon on creating music for
films.

The two, who have worked
together for 12 years, will pro-
vide motion picture studios with
a complete musical package
from writing all the music to
scoring and arranging to record-
ing the soundtrack album.

DeVorzon has been research-
ing the topic of music from
films for the past several months
and has already outlined his
plans to such film executives
as Dick Zanuck, the production
vice-president at 20th Century-
Fox's West Coast facilities; Uni-
versal Pictures Harry Garfield,
Columbia Pictures Jonic Taps,
Screen Gems Lester Sill and
American International’s Sam
Arkoff and Jim Nicholson.

The duo has been signed by

CMA which only represents one
other composer, Burt Bacharach.
The team’s proposal outlines
the following features: film
scores will have a distinct over-
all sound which can be mer-
chandised; title tunes will be
written like a commercial re-
cording; the music will be in
a record recording studio and
not on a film soundstage (a cost-
saving factor since less men may
be needed in a recording studio),
music business contacts will be
tapped to record and promote
songs; the soundtrack LP will
be devised to stand on its own
merit instead of representing a
patchwork of situation cues.

ACCESSORIES occupy dominant
position at Radio Doctors’ down-
town store in Milwaukee, which
has recently expanded its pre-
recorded tape inventory merchan-
dised in large glass cases as
shown above,
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DISTRIBUTING SERVICES

WANTED TO BUY

ATTENTION, RECORD OUTLETS: \WWE
have the largest selection of 45 rpm
oldles and guodles at 25¢ each, also
major label LP listings at promotlonal
prices. Send for free listings, All orders
welcome, Apex Rendezvous, Inc., 390
Kings Highway, Brooklyn, N. Y. tin

NATIONAL DISTRIBUTOR WANTS TO
buy iow-priced, B8-track and cassette
auto stereo from manufacturer., Recder
Electronics, Ine., 3128 N. May, Oklahoma
City, Okla, 73112, Jy26

PROMOTIONAL SERVICES

SCHOOLS & INSTRUCTIONS

FOLLOW THE LEADER TO EAST
llartford, Conn., the natlon's original
four-week accelerated first phone
course with results guaranteed. Tuftion

NATIONAL DISTRIBUTION AND PRO-
tion, pressing. Results. For con.
sideration write: PTR, 222 Cleveland
Ave,, No., Suite 308, Canton, Ohfo 447022.
au

NATIONAL RECORD PROMOTION AND
Publicity, Pressing. No job too small.
Consultation; questions answered re:

} BEST SELLING ,
This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart
1 1 MEMPHIS UNDERGROUND . . . 12
Herbie Mann, Atlantic SD 1522 (S)
2 3 SOULFUL STRUT . . 27
Young-Holt Unlimited, Brunswick BL 754144 (S)
3 2 THE FOOL ON THE HILL .33
Sergio Mendes & Brasil '66, A&M SP 4160 (S)
4 S SAY IT LOUD 17
Lou Donaldson, Blue Note BST 84299 (S)
5 6 MILES DAVIS' GREATEST HITS 8
Columbia (S 9808 (S)
6 9 MOTHER NATURE'S SON . 21
Ramsey Lewis, Cadet LSP 821 (S)
7 7 STONE SouL 20
Mongo Santamaria, Columbia €S 9780 (5)
8 8 LIGHT MY FIRE 13
Woody Herman, Cadet LSP 819 (S)
9 4 A DAY IN THE LIFE . 95
Wes Montgomery, A&M SP 3001 ($)
10 10 KARMA . 3
Pharaoh Sanders, Impulse A 9181 (S)
11 12 AQUARIUS . 3
Charlie Byrd, Columbia €S 9841 (S)
12 11 SUMMERTIME 14
Paul Desmond, A&M SP 3015 (S)
13 13 SILVER CYCLES 22
Eddie Harris, Atlantic SO 1517 (S)
14 18 THE BOSS 2
Jimmy Smith, Verve V6-8770 (S)
15 15 DETROIT . 6
Yusef Lateef, Atlantic SO 1525 (5)
16 17 BETWIXT AND BETWEEN 3
J. & K., A&M 3016
17 19 HOT BUTTERED SOUL 2
Isaac Hayes, Enterprise ENS 1001 (S)
18 — MOO0G: THE ELECTRIC ECLECTICS OF 1
Dick Hyman, Command 938 (S$)
19 16 MERCY MERCY 37
Buddy Rich Big Band, World Pacific ST 20133 ($)
20 20 ELEGANT SOUL ..
Gene Hafris & the Three Sounds, Blue Note BST 84301 (5)
Billboard SPECIAL SURVEY For Week Ending 7/26/69
P [ ] ﬁ ® I

e Continued from page 32

Plantation.”” Jim & Jenny, Plantation.
BLFH: “Reconsider ‘Me,” Ray Pjllow,
Plantation.

Konsos City, Kan. (KCKN)

Ted Cromer, Progrom Director

BP: “Brownville Lumberyard,” Sammi
Smith, Columbia. BLFP: “Bluc Collar
Job,” Darrell Staller, Dot. BH: “B;){
Named Sue.” Cash, Columbia. BLFH:
*Ballad of John & Yoko,” V-Bell, Decca.

Trensetter Burland

e Continued from page 28

the revolution has taken some of
the edge of the glory of its orig-
inator, yet he and his work con-
tinuc to be remembered and

lauded by key people in the
music and. advertising business.

In his office-studio hangs at
least 30 awards presented to
C/HEAR for advertising excel-
lence and musical composition
and arrangement. They come
from organizations like .the
American TV commercial Fes-
tival, the American Institute of
Graphic Arts, the New York
Art Directors Guild, the Holly-
wood Advertising Club and
BMI.

Looking at the future of the
musical commercial, Burland
said that it would eventually
shift from its present concentra-
tion on the youth market and
will broaden its scope to speak
to all ages.

Burland was educated at
Yale, where he sang with a

Kimball, Neb. (KIMB)

Mel Meyer, Music Director

BP: “Who Do I Know in Dallas,” Kenny
Price, RCA. BLFP: “The First Day of
June,” Al Urban, Tenn. Jamboree. BH:
“Pickin’ on the Plantation,” Jim &
Jenny, Plantation, BLFH: “Hurry Up,”
Darrell McCall, Wayside.

Phoenix, Ariz. (KTUF)

Ken Crow, Music Director

BP: “True Grit,” Glen Campbell, Capi-
tol. BLFP: "Better Homes and Gardens,”
Bobby Russell, Elf. BH: “Boy Named
Sue,” Johnny Cash, Columbia, BLFH:
“Along Came Jones,” Ray Stevens,
Monument.

Poughkeepsie, N. Y. (WSPK),

Mike Llange, Personality/Sales Monager
BP: “Bulldog  Mack,” Mike Hoyer,
United Artist., BLFP: *The Wild Ones,"”
Bobby Harden, Starday. BH: “Sweet
Baby Girl,” Peggy Little, Dot. BLFH:
“Spring,” Clay Har, Metromedia.

San Diego, Calif. (KSON), Mike Lorsen
Program{Music Director, Personolity
BP: “Which One Will It Be, Bobby
Bare. RBLFP: “Color Him Father,”
Linda Martel. BH: A Boy Named
Sue,” Johnny Cash, 'BLFH: *“Whoever
You Are,” Johnny Paycheck.

Waterbury, Conn, (WWCO-FM)

Allan Todd, Personality

BP: “Wine Me Up.,” Faron Young,
Mercury. BLFP: “We Could Ask for
More,” Wilbourne Bros., Decca. BH:
“But You Know I Love You," Bill
Anderson, Decca. BLFH: “Wicked Cal-
ifornia,” Tompall/Glaser Bros.,, MGM.

OTHER PICKS

HOT 100—George Wilson, Mil-
waukee, Wis.,, WOKY, BP: “Mar-
rakesh Express,” Crosby, Stills,
Nash, Atlantic. . . . Howard Beck-
erman, Portland, Ore., KPOK, BP:
“I'll Never Fall in Love Again,”
Tom Jones. Norfolk, Va.,
WNOR, BP: “Workin' on a Groo-
vy Thing,” Fifth Dimension. . . .
Thom Darro, Niagara Falls, N. Y.,
WIJJL, BP: “Now Is the Time,”
Free Design, Project Three. .

group known as the “Whiffin  Jerry Rogers,  Savannah, Ga,
Poofs.” He also studied music WSGA, “BP: “Get Together,
Youngbloods, RCA. Rick

and theory with Barry Galbraith
and has done a lot of work
singing with church choirs.
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Shannon, Pittston, Pa.,'W‘P'I"S. BP:
“Honky Tonk Woman,” Rolling
Stones, London.

$295. Next classes July 2I, Aug, 25. recording ublishing, dlstributlion.
Technical Institute of and;:.-nlunz. 800 Mort. Wa’x l!)romntlons. 1650 Broadway,
Sllver Lene, East Hartford, Conn, 06118, N‘y,é‘ Cl1 7-2159, tfn

Phone: (203) 289-9400. Associated with
TIB, Nashville, Tenn, au2

National Record Promotion
{You Record 1t—Wc'll Plug It)
Muslec Makers Promotion Network
* New York City
20 Yeors' Dependoble Service
Brite Star, Clevelond, Ohio
Covering ANl Major Cities, Nashville,
Chicogo, Hollywood, Etc.

DISTRIBUTION ARRANGED

MAJOR RECORD LABEL CONTACTS
NATIONAL RADIO & T.v. COVERAGE
BOOKING AGENT CONTACTS
MAGATZINE-NEWSPAPER PUBLICITY
RECORD PRESSING

MOVIE PROMOTION CONTACTS

R.EL'S FAMOUS (5) WEEK COURSE
for the flrst.class Radlo Telephone LI-
cense .is the shortest, most effectlve
course In the natlon. Over 98% of R.E.l.
sraduates pass F.C.C. exams for first-
class lleensc. Total tultion, $360. Job
placement free. Write for brochure.
Radlo Engineering Incorporated Schools,
1336 Main St., Sarasota. Florida 33577,
or 2123 Gillham Road, Kansas Clty, Mis.
sourl 64109, or 809 Caroline St., Fred-
ericksburg, Virginia 22401, or 625 E.
Colorado St., Glendale, Calif. 91205, tfn

L E 222224

General Office:
209 Stahlman Bldg., Nashvlille, Tenn.
Malillng Address:

FOR SALE

14881 Overlook Dr., Newbury, Ohio

Send_ All _Records for Review to:
Brite-Star, 14881 Overlook,

Newbury, Ohlo
CALL: Cleveland (216) JO 4—22[}(
n

1945-1960 DOWNBEAT, METRONOME,
Billboard, Hi-Fidelity, HI Fl Stereo
magazines, other catalogs. Monaural
:%; ilke new. Box 701, Flint, Mich.

Classified Advertising Department

BILLBOARD MAGAZINE

165 West 46th Street

New York, N. Y. 10036

1. Please run the classified ad copy shown below (or enclosed

separately) in issue(s):

2. Check the heading under which you want your ad placed:
[0 BUSINESS OPPORTUNITIES [J PROMOTIONAL SERVICES

[J DISTRIBUTING SERVICES 8 m‘at‘lgf.:’m'g :5%1 e
[ EMPLOYMENT SECTION 58D COML IMCHIE
[ PROFESSIONAL SERVICES o

EQUIPMENT
[0 MISCELLANEOUS [0 USED EQUIPMENT
[0 RECORD SERVICE

[0 INTERNATIONAL EXCHANGE
CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 35¢ o word. Minimum: $7. First line set oll caps.

DISPLAY CLASSIFIED AD: t inch, $25. Eoch odditional inch in same od, $18,
Box rule oround oll ads.

FREQUENCY DISCOUNTS: Display clossified ads only. 3 consecutive insertions,
noncancelloble, nonchangeable, 5% discount; 6 insertions, 10%; 13 or
more consecutive insertions, 15%,

CLOSING DATE: 5 p.m. Monday, 11 days prior to date of issue.

BOX NUMBER: 50c service charge per insertion, poyable in advance; also allow
10 odditional words (at 25¢ per word) for box number and address.

NAME_

ADDRESS_

(o] ) RR—— STATE & ZiP CODE

INTERNATIONAL
EXCHANGE

ENGLAND

“YELLOW SUBMARINE" LP, HENDRIX
hits, Who's Hits, new nice LP “Ars
Longa,'” Chicken Shack's OK Ken™ LP,
BeeGrues, Vol. 3, or any English album
alr malled, $6.30, or single, $2. Record
Centre, Ltd., Nuneaton, England, tfn

UNITED STATES

DEALERS—COLLECTORS. RARE OLD
American 45°% and LP’s, 15¢ up. 100
assorted American 45%, $7 plus ship-
ing. Free catalog. Cape Intermational,
ox 74-B, Brooklyn, N. Y. 11234, sel3

HELP WANTED

ARTISTS
and
REPERTOIRE
COORDINATOR

A major recorded entertalnment
and marketing firm located In South-
ern Callifornia secks a ercative and
somewhat experienced (2-3 years) in-
dividual to develop a ~carcer in our
specialized A&R field.

Your areas of administration will
eventually Include, in substantial
detail, such areas as publisher re-
latlonships, royalty and Ucenses,
repertoire selection and evaluation.
This is an unusual growth opportu-
nity for the rigkht person who is now
ready to take his glant step in this
product fleld.

Interested and qualified candidates
are invited to send a resume of ex.
perience with a brief letter describ-
Ing your qualifications and present
salary level. Interview arrangemenis
will be established within two
weeks, Please write to:

Box 586 — c¢/0 Blllboard
2160 Patterson St
Cincinnatl, Ohio 45214  §y26

New Tape Duplicating Co.

Substdiary of Public Conn. Corp.
Now being organized

V.P. MARKETING
Background, experience & contacts
In the industry. WIill be well re-
warded — also equity participation.
If you feel you quailfy, write in
confidence to:

Box 587 — ¢/o Billboard

2160 Patterson St.

Cincinnati, Ohio 45214 Jy26

MISCELLANEQUS

AFTER HOURS POETRY: READ
around the world. Nothing else like it.
Send $1 to Jake Trussell, Box 951, Kings:
ville, Tex. au9

“JOKES FOR JOCKS™: OVER 2,000

hilarious one liners, $10, Free info,
100 samples, $1. “Jokes for Jocks,” Box
7815, Atianta, Ga. 30309, I¥y26

MASTERS WANTED FOR IMMEDIATE

release, We pay for pressing .and dis-
tribution, you pay for your promotion.
Summitt Records, P, O. Box 277, Aurora,

Ohio 44202. tin
MUSIC, ARRANGEMENT SET TO YOUR
words, . basis. $5 consultation fee,

Send tape, disc or words plus $3. Hank
Smith Productions, 23C Fairway Gar-.
dens, Garnersville, N. Y. 10923, Jy26

MUSIC COMPOSED TO YOUR WORDS.
Excellent composers. 50-50 ownership
basis. Revise, publish, record and pro-
n:l’tﬁ% Sound, Box 833, Mlami, Fla.
3. 5

PRICE_LABELS. QUALITY FLUORES-
cent Chartreuse 2Y%” round pressure
sensitive. Lowest prices. Any quantity.
Fast dellvery. Send for brochure.
Beaco, P. O. Box 344-E, Arlngton, Va.
22210, tfn

SALE MAJOR LLABELS. SEND MONEY
order plus $2 postage. 100 assorted 45°s,
$9.98; 12 assorted LP’s, $9.98, Records
Wholesale, 15 N. 13th, Philadelphia, Pa.
-119615!170 DJ's, we buy records. Phone: LO

[0 PAYMENT ENCLOSED 0 sl mE

INTERNATIONAL EXCHANGE ADVERTISING RATES

Internotional Exchange is open to oll advertisers of foreign countries or |

Americon advertliers whose service ar ioles messoge Is specifically directed

toward an international market.

REGULAR CLASSIFIED AD: $1.50 per line. Minimum: 4 lines per insertion.

DISPLAY CLASSIFIED AD: $20 per inch. Minimum: 1 inch. Same frequency
discounts os above apply.

SEND ORDERS & PAYMENTS TO: Jomes Flatley, international Exchange Adver-
Hsing Director, Billboard, 165 W. 46th St., New York, N. Y, 10036, or
Andre de Vekey, Europeon Director, 7, Welbeck St., Llondon W. 1,
Englond.

www_americanradiohistorv.com

SONGS AND POEMS: ALL TYPES
wanted., Examinations, advice and in-
formation free. Send to: Action Music
Productions, 6404 Hollywood Blvd.,
Suite 320, Hollywood, Callf. 90028. tfn

83 NEW SONGS JUST COPYRIGHTED
(Folio No. F), published In bound book.
A must for recordings, combos, bands,
music dealers. A hot seller, $5 C.0.D.—
O.K. Released by Phil Breton, P.O. Box
681, DTS, Omaha, Neb. 68102

""365 DAYS OF LAUGHS.” ONLY DAILY
radlo gag service—prepared by deejay
for deejays, $35 per month. Box 3736,
Merchandise Mart Station, Chicago, Ill.
60654, eow

51



The Big Litue Integrals
That Can Make

Or Break

Your Product.

BF110R

DMF54R-02

SY173L Singl. speed (2000 rpm) For record players
DMFS54R-02 Single speed (2400 rpm) For tape racorders

RK201R Single speed (2400 rpm) For.car players

1 (2000 rpm) With eiectrical governor

BF110R Single sp
motor

For tape recorders

BF200R Single speed {2200 rpm ) For car recorders.& players

ZF200R Vanable speed (such as 1100, 2200 and 2800 rpm)
With brushless & transistor motors. For de luxe record
players & electronic calculators

vM2508B Single speed (3600 rpm) For auto tuners.

Specification for Sankyo micro motors

o

|
L
b
[

SYI73L 40 4
OMFsar.02| B M8
RK 201R 479 8
BF110R k] 0
BF 200R B | Ml
ZF200 %

2

UPssOR

VM2508 2

Rated

Length | Vottage
m/m) ! (m/m)

V)

132
:
1.

Range of

Voitag
W

45

45

10 ~ 16

35~ 57

(55 ~)9~16

Rated
U
(gr-cn

Ralnd
Spond

2000
2400
2400
2000
2200
2200

5000
3600

Load Starng

Curent | Torque

(mA) | (@ cm)
EREE)
180 2

100

Right
Let, Kight
Right

o Left et

American Sankyo Corp.: Rm. 801-3, 95 Madison Ave., New York; N.Y. 10016,
U.S.A. Tel: LE-2-8020

Sankyo Seiki Mig. Co., Ltd.:
Japan. Tel: Tokyo 591-8371

17-2, Shinbashi 1-chome, Minato-ku, Tokyo 105,

Cables: SANKYORGEL TOKYOQ

Sankyo (Europe)Export und Import 6.m.b.H.: 4 Diisseldorf, BahnstraBe 45-47,
W. Germany. Tel: 325652/3 Telex: 8587097

Cables: SANKYORGEL DUSSELDORF

1
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VISUAL SEARCH
\ MICROFILM FILE

Audio Retailing

PANASONIC's new Brookville,
Model SG-634. This unit, which
operates on AC/DC, includes
two four-inch speakers, four-
speed turntable, ceramic car-
tridge, flip-over stylus, continu-
ous tone control, dual volume
contro! and automatic changer.
It lists for $99.95.

Kinney W-7
Buy Official

NEW YORK — Kinney Na-
tional Service has completed its
acquistion of Warner Bros.-Seven
Arts Limited. The Internal Rev-
enue Service ruled that acquisi-
tion by Kinney of substantially
all the assets-and the assumption
of the liabilities of WB in ex-
change for Kinney National se-

curities constituted a “tax-free”
reorganization of Warners.

Listing of Kinney’s new $.25
Series D Convertible Preferred
Stock on the New York Stock
Exchange and of its new S cents
Series Convertible Preferred
Stocks on the American and

Pacific Coast Exchanges became:

effective following the July 8
closing.

Teichiku Push
On Randolph

LOS ANGELES — Monu-
ment’s Japanese licensee, Tei-
chiku, is saluting Boots Ran-
dolph with a four-month pro-
motion, running through Octo-
ber. The label will release three
albums, including a speeial twin-
set, one single and an~extended
play disk during the campaign.
Plans are to-have the saxophon-
ist record a special LP of tunes
sclected by the Japanese firm.

Classical

Noies

o Continued from page 48

under Ferdinand Leitner. . . . The
new record award created by the
Vienna Mozartgemeinde in con-
junction with the Vienna Festival
will be awarded-to three Deutsche
Grammophon recordings the
Archiv recording of Mozart sym-
phonies by the Camerata Acade-
mica under Bernhard Paumgart-
ner; the complete Mozart works
for violin and orchestra by Wolf-
gang Schneiderhan with the Berlin
Philharmonic Orchestra; and Mo-
zart piano concertos Nos. 13 and
19 by Geza Anda with the Salz-
burg Mozartcum Camerata Acad-

emica. . . . Archiv has released
its first 10 musicassettes retail-
ing at $6.75. . . . In connection

with the 43rd World Music Festi-
val of the International Society
for Contemporary Music in Ham-
burg, Deutsche Grammophon will
release “Avant Garde, part 2" fea-
turing works by Stockhausen,
Evangelisti, Kagel, Schnebel and
Zimmermann.

WOLFGANG SPAHR'

www_americanradiohistorv.com

TOP 40

These are best selling middle-of-the- road singles compiled from
national retail sales and radio station air play listed in rank order.

-

1

Wk. Ago

TITLE, Artist, Label &8 Number

Wks. Ago

Wks. Ago

Weeks
On Chart

1 1 1 LOVE THEME FROM ROMEO & JULIET.12
Menry Mancini & His Orch., RCA Victor
74.0131 (Famous, ASCAP)

SPINNING WHEEL
Blood, Sweat & Tears, Columbia 44871}
(Mlnneslnge's/Blackwood sml)

S S 11 MY CHERIE AMOUR 7
Stevie Wonder, Tamla 54180 (Jobete, BMI)

GOOD MORNING STARSHINE 1
Oliver, Jubilee 5659 (United Artists, ASCAP)

6 7 10 QUENTIN'S THEME .
harles Randolph Greane Sound, Ranwood 840
(Curnor, BMI)

N
F-S
F-S

F-S
w
w

3 2 2 LOVE ME TONIGHT 10
Tom Jones, Parrot 40038 {Duchess, BMI)

8 9 16 VYESTERDAY WHEN | WAS YOUNG 8
Roy Clark, Dot 17246 (TRO-Dartmouth,
ASCAP)

10 12 14 HURT SO BAD 12

Lettermen, Capitol 2428 (Vogue, BMI)

WITH PEN IN HAND
vikki Carr, Liberty 56092 [Unart, BMI)

~
o
o

9 8 9 IN THE GHETTO 11
Elvis' Presley, RCA Victor 47-9441 (B 'n’ B/
Gladys, ASCAP)

13 15 17 THE DAYS OF SAND & SHOVELS 6
Bob|t);y Vinton, Epic 10485 (Lonzo & Oscer,
BM

—
~N

16 20 (Sittin’ On) THE DOCK OF THE BAY 6
Serglo Mendes & Brasil ‘66, A&M 1073
(East/Time/Redwal, BMI)

20 29 RUBY, DON'T TAKE YOUR LOVE TO
TOWN
Kenny Rogers & the First Edition,

Reprise 0829 (Cedarwood, BMI)

37 — IN THE YEAR 2525

2ager & Evans, RCA 74-0174- (Zelad BMI)

21 27 COLOR HIM FATHER
Winstons, Metromedia 117 (Holly Bee, BMI)

33 40 SWEET CAROLINE (Good Times Never
Seemed So Good)
Neil Diamond, UN! 55136 (Stonebridge, BMI)
19 25 MOMENTS TO REMEMBER
Vogues, Reprise 0831 (Spier, ASCAP)

35 38 A TIME FOR US 4
Johnny Mathis, Columbia 4-44915
{Famous, ASCAP}

18 19 I'LL NEVER FALL IN LOVE AGAIN 9
Burt Bacharach, A&M 1064 (Blue Seas/
Jac/Morris, AS(A

24 29 MRS. ROBINSON 6
Booker T . & lhe MG s, Stax 0037
{Charing Cross

22 23 DONT WAKE ME UP IN THE

MORNING, MICH?’ 6
Peppermint Rainbow, .Decca 732498
(M.R.C.7Little Meather, BMI)
PUT A LITTLE LOVE IN YOUR HEART. 2
Jackie De Shannon, Imperial 66385
(Unart, BMI}
. 26 36 THEME FROM A SUMMER PLACE" . 4
Ventyres, Liberty 56115 (Warner Bros.-
Seven Arts, ASCAP)
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28 30 32 iT'S GETTING BETTER . 5
Mama Cass, Dunhill 4195 (Screen Gems.
Columbla, BMI)

29 — — THINK SUMMER 2

Ed & Marllyn, RCA 47- 9751
(September, ASCA P)
WORKIN' ON A GROOVY THING. 2
Fifth Dimension, Soul City 776
(Screen .Gems-Columbia, BMI)
11 12 DIDN'T WE
Richard Marris, Dunhlil 4194 (Ja-Ma, ASCAP)

25 33 FOREVER

Mercy, Warner Bros.-Seven Arls 7297

(Tree, 8

0DDS$ & ENDS 1
Dionne Warwick, Scepter 12256

(Blue Seas/Jac, ASCAP)

FIRST HYMN FROM- GRAND TERRACE. 2
Mark Llindsay, -Columbia 4-44875

(Ja-Ma, ASCAP)

32 35 BUT FOR LOVE
Eddy Arnold, RCA 74.0175 (Ampco, ASCAP)

34 37 THE GIRL I'LL NEVER KNOW 4
Frankie Valli, Philips 40622 (Saturday, BMI)

A GIFT OF SONG 2
Mason Williams, Warner Bros.-Seven

Arts 7301 (lrvlng B8MI)

38 — 1 DON'T WANT T0 WALK WITHOUT YOU 3
Julius Wechter & the Baja Marimba Band,
A&M 1078 (Paramount, ASCAP)

HE WHO LOVES 2
Jerry Vale, Columbia 4-44914

(Blue Seas/Jac, ASCAP}

ABERGAVENNY
Shannon, Heritage B14 (Mills, ASCAP)
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38 40 — THAT'S ALL THIS OLD WORLD NEEDS.. 3
Perry Como, RCA 74-0193 (Vintage, BMI)

39 39 — MEMPHIS UNDERGROUND
Herbie Mann, Atlantic 2621 (Mann, ASCAP)

40 — — THEME FROM “POPI" 2

Hugo Winterhalter & Mis ork feo'uving
Dick King, Musicor 1368 (Unart, BMI)

TRUE GRIT . .. .. . . .. ..
Glen Campbell, Capltol 2573 (Famous, AS(AP)

GREROCEREEORCEEEEDE CERPERREE PPBREEOCEYECE EA;

JULY 26, 1969, BILLBOARD



Their new album 1s beauty and emotion.

Perception and poetry. Q(g
4

“ tra
records
THE DOORS/ THE SOFT PARADE
EKS 75005
ALSO AVAILABLE ON ALL TAPE CONFIGURATIONS BY AMPEX




oard Aloum Reviews ...

JIMI HENDRIX EXPERIENCE-

¥ Smash Hits
Reprise MS 2025 (S)

A real blockbuster of an album containing
this star’'s greatest tracks, Hendrix has
that rare mixture of talent and soul and it
has taken him to the top of the charts
with every album he has released. This
package which includes ‘‘Red House,” un
available on any other American P, wil
be another Top 10 winner for the ‘'Per.
former of the Year

Winstons

POP

THE WINSTONS -
Color iim Father.
Metromedia MD 1010 (S}

The Winstons have a sweet soul sound
that has taken them to the top part of the
Hot 100 with title song of this debut LP.
The rest of the album 1s not simply filler,
though; Richard Spencer, lead singer and
formerly a member of Otis Redding’s band,
glves interesting interpretations of hits like
“I've Gotta Be Me” and “The Chokin’
Kind.”” In short, this album will help to
color the Winstons winners

| o ARN NOVA i

PQOP

@

ARS NOVA-
Sunshine & Shadows,
Atlantic SD 8221 (S)

Ars Nova, one of the most solid musical
units around, should break through with
this album, the sextet’s first for their new
label, Atlantic. Brasses have become in.
creasingly important today and Ars Nova
has a superb musician in trumpeter Jimmy
Woens, an experienced jazzman. The other
members are topnotch, also. ‘‘Rubbish’ s
gold jazz, while ‘‘Please Don’t Go'' is a
good pleader.

CLASSICAL

T HANDEL: FOUR ORGAN
CONCERTOS Preston/Menuhin

Festival Orch. (Menuhin)
Angel $-36599 (S)

Here’s an unusual coupling which should
create much interest and sales. Yehudi
Menuhin as conductor goes through a well
designed, straightforward and certain read-
ing. Simon Preston’s precise, terse intfer-
pretation gives the four works such depth
He performs on two technically fine Eng
lish organs,

POP

@

OTIS REDDING—Love Man

Atco SD 33.28B9 (S)

The continued release of such outstanding
commercial material as is contained in this
latest Otis Redding set further illustrates
the great loss his death was to pop music
In addition to two hit singles, "‘Love Man"
and A lover's Question,” this LP has a
strong soul cut in Let Nothing Sep-
arate Us,”” and a good rhythm number in
“Look at That Girl, *

THR ARBORS

o =
U THE ARBORS—I Can’t Quit Her
The Letter. Date TES 4017 (S)

The Arbors have a way of interpreting hard
rock so that it appeals to rock fans and
middle of the road fans alike. This album
features their complex but smooth arrange-
ments of rbck standards like “'Like a Roll
ing Stone” and ‘'Mey Joe,” includes their
two recent hit singles, ‘‘The {etter’’ and
"l Can’t Quit Her,” and ranges from the
almost classical ""Motet”” to the commercial
Mr. Bus Driver’” which would be an ex-
cellent choice for their next single release.

@ COUNTRY

BUCK OWENS—Close-Up.
Capitol SWBB 257 (S)

In their line of special low-priced 2 record
sels, this Owens package is certain to prove
a hot item at the dealer level for Capitol,
Spotlighting hits such as *‘Together Again,”
and ‘“‘Before You Go,”” the program in-
cludes other outstanding Owens numbers
such as "No Fool Like an Old Fool,” and
"'Getting Used to Losing You,” both poign
ant and meaningful ballads. Twenty top
numbers in all,

CLASSICAL

RACHMANINOFF: SYMPHONIC
DANCES/THREE RUSSIAN SONGS
-Moscow Philharmonic (Kondra-
shin)/Bolshoi Theater Orch.
(Svetlanov).

Melodiya/Angel €3 40093 (5)

Two outstanding Soviet conductors do su-
perbly by the Rachmaninoff pairing here.
Kiril Kondrashin directs the Moscow Phil.
harmonic  In  "*Symphonic Dances,”’ while
Yevgeny Svetlanov feads the Bolshoi Theafer
Chorus and Orchestra in the rich “‘Three
Russian Songs for Chorus and Orchestra.’

€3 :

&y =

N’  BEST OF BEE GEES-
Atco SD 33292

Every once in a while there comes along a
new LP which can truly be described as
stimulating. “‘The Best of the Bee Gees” is
one of those albums. Atco Records has put
together tunes like: ‘I Started a Joke,”
“First of May,” ‘'Spicks and Specks’’ and
“‘New York Mining Disaster,”” which thrilled
listeners as singles, and has come ug with
an album destined to catapult to the top
of the chart.

& =
ONZ/ oLA & THE JANGLERS—
Let’s Dance / What a Way to Die.

GNP Crescendo GNPS 2050 (S)

This first U. S. album by the hit Swedish
quintet can be a big one, especially since
it includes their first U. S. hit; *Let’s
Dance.” They also glve fine versions of
"Tracks of My Tears,”” “’Little Green Apples’’
and '‘Stag-O-lee.”” Ofis Redding’s ‘*Chained
and Bound'’ gets top blues treatment.

COUNTRY

SONNY JAMES—Close-Up.
Capitol SWBB 25B (S)

in thelr series of ‘’Close-Ups,” Capitol has
another solid sales winner In this speclal
low-priced 2 record set of 20 songs by the
Country Gentleman. Featuring not only hits
such as ““True Love's a Blessing,” and ‘Il
Never Find Another You,” it also highlights
such top performances as *‘| Know’ and
“There's Always Another Day’’ penned by
James.

CLASSICAL

BEETHOVEN: SONATAS Nos. 21
& 31-=Daniel Barenboim.

Angel S 36581 (S)

Daniel Barenboim, one of the world's pre-
mier planists, here has the third volume of
his Beethoven sonata series, which con-
tains fine versions of the *‘Sonata No, 21°
and ‘“Sonata No. 31 (Waldsteln).”

www_americanradiohistorv.com
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OLIVER—
Good Morning Starshine.
Crewe CR 1333 (S)

Bob Crewe’'s new label bows with a sure-
fire smash featuring Oliver's huge hit as its
title number. ‘‘Where Is Love” from the
stage and screen ‘‘Oliver”’ also gets hit
treatment from BIll (Oliver) Swofford. Ofl.
ver also excels in Rod McKuen's ‘‘Jean”
and an extended version of the Rolling
Stones’ "Ruby Tuesday.*’ Three original num-
bers show Oliver's talents as a writer, also

POP

FUSION~Border Town
Atco SD 33-295 (S)

From the West Coast, Fuslon pushes hard
blues even harder as they take a tip from
Johnny Winters, Steppenwolf and other
mean blues beiters and grind out a raw
and raucous Texas sound of thelr own
Rick Luther and Gary Marker do the
writing, Bill Wolff picks out the tough,
delta riffs on guitar, and guest artists
supply the authentic blues touches as this
hitbound group star on “Struttin’ Down
Main Street,” “"What Magic’’ and more,

@

PO

DON HO—Greatest Hitsl
Reprise RS 6357 (S)

Ho does some soft qung ho singing in this
LP of previously recorded tunes. His style
is relaxed, yet disciplined; easy, yet telling,
And those musical breezes blow enough to
make you want fo be in Hawaii. Among
tunes are “‘Tiny Bubbles,”” *‘Pearly Shells,*
‘Ain‘t No Big Thing" and “’Night Life.

e

DL N

I

ﬂ

THE GOLDDIGGERS—
Metromedia MD 1009 (S)

The Golddiggers are a 12-girl team who
have come into the national spotlight via
Dean Martin’s NBC.TV show and now they're
headed for prominence in the disk market
through this debut LP. It's a fresh and
lively package of bouncy choral vocalistics
that takes vintage songs as well as new
items for a happy listening ride

CLASSICAL

HAYDN: CONCERTO IN D/MONN:
CONCERTO IN G MINOR-

Du Pre/London Symphony
(Barbirolli).

Angel $-36580 (S)

Jacqueline du Pre, whose popularity con-
tinyes to rise, adds to her growing list of
stunning performances with the two con-.
certos here, including a first listing of
Georg Monn‘s ““Concerto In G Minor.” The
superb young cellist is ably joined by Sir
John Barbirolli and the London Symphony.

@ CLASSICAL

DELIUS: SONGS OF SUNSET,
CYNARA/AN ARABESQUE-

Baker / Shirley-Quirk / Lliverpool
Philharmonic (Groves).

Angel § 36603 (S)

Here is a distinguished, highly moving
trilogy performed with texture and unity
by Janet Baker, John Shirley-Quirk and
the wonderful cholr, whose voices are
thriling. The image of Norway, its land-
scape is brought into focus with effortless
mastery by all, Conductor Groves wraps it
up In a touching package.

CLASSICAL

PROKOFIEV: LOVE FOR THREE
ORANGES—Various Artists
Moscow Radio Orch. (Dalgat).

Melodiya/Angel SRBL 4109 (S)

Prokofiev’s ‘Love for Three Oranges,’’ one of
the most delightful operas of the 20th
century, receives its first stereo treatment
in this two-LP set and what a magnificent
treatment this is] Dzhemal Dalgat, not too
well known In the West, does an outstand-
ing job In conducting soloists, chorus and
orchestra of Moscow Radio. The ‘‘March”
continues to shine

EDDIE HARRIS~—
High Voltage.
Atlantic SD 1529 (S)

A couple of live performances, at the
Vilage Gate, New York, and Shelley’s
Manne Hole, Hollywood, by Harris’ group
with Eddle his usvally electrified self on
fenor saxophone. The album falls into some
funky blues based wailing and pretty bal-
lads with the feader performing his usval
melodic non-frightening jazz that gets him
wide listening audience and strong sales.
His successful ‘‘Listen Here” is included.




BEPIC”, Marca Reg. T.M. PRINTED IN U.SA.

In the summer, go to the country, where everything's
cool and you can party all the time. That's the mes-
sage on Sly and The Family Stone's newest single,

“HOT FUN IN THE SUMMERTIME”....,

It's a cool and easy song for summer, with a cool and
easy sound—by the family who like being themselves,
no matter what season it is. Goodness, we hope

you didn't think the title meant something else?

D72
C=r1S) RECORDS

NN

BN 26456/ N18 10186*

*8-track cartridge
N14 10186¢/ HN 6663

t4-track cartridge
$4-track reel-to-reel tape

The album that keeps the summer fun moving.
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‘New Tape CARtridge Releases |

e Continued from page 14

Cadet

THE DELLS—Greatest Hits; (2) PT 1034

Capitol
JOHN STEWART-.California Bloodlines; (2)
PT 1031

SANDLER & YOUNG—Pretty Things Come In
Twos; (2) PT 1032

BUCK OWENS 1In London--“’Live With’; (2)
PT 1044

LOU RAWLS—The Way It Was-The Way It Is;
{2) PT 1047

NANCY WILSON—Son of a Preacher Man;
{2) PY 1048

MILESTONES - SRC; (2) PT 1050

JoH Abdem
&
The Springfield Flute

Lq
)

-

Brardicti-

"...Sleeper of
the Year”

— BILLBOARD

MERLE HAGGARD & THE STRANGERS--Same
Train, a Different Time; (2) PY 1051

THE STEVE MILLER BAND--Brave New
World; (2) PT 1054

Curtom

THE IMPRESSIONS--The Young Mod’s For.
gotten Storyy (2) PT 1035

Dunhill

MAMA  CASS-—-Bubble Gum, Lemonade &
Something For Mama; (2) PY 1033

THREE DDG NIGHT—Suitable for Framing;
(2} PT 1052

Gordy

EDWIN STARR-—-25 Milesy (2) PT 1041

RICH LITTLE
pays tribute to

BORIS
KARLOFF

JOHN DAVIDSON SHOW
FRIDAY

“Rich Little’s Broadway”
Kerr Records Inc.
999 N. Doheny, L.A. 90069

J

It's happening now
the
original record

Ain‘t Got No
Problems

sung by
Sunday

2074

Chess

£

Album Reviews

*xAxk 4 STAR *kixk

SOUNDTRACK ik

- SOUNDTRACK—Chastity, Atco SD 33-302 (S)

POPULAR *kikk

ELECTRONIC CONCEPT ORCH.—Moog Groove.
Limelight LS 86070 (S)

TEEGARDEN & VAN WINKLE—But Anyhow.
Ateo SD 33-290 (S)

TERMINAL BARBERSHOP—Malr Styles. Afco
S0 33-301 (S)

FRANK RENAUT — Romance and Rhythm,
Columbia (S 9877 (5)

THE BANJO REVOLUTION OF DONALD BECK
-Pete S 1110 (S)

LOW PRICE POPULAR ikk*k

LIVING MARIMBAS—Galveston and Other
Hits, RCA Camden CAS 2329 (S)

LIVING BRASS—Music from ‘‘The Graduate’
and other Simon & Garfunkel Mits. RCA
Camden CAS 2323 (S)

LOW PRICE
CLASSICAL ¥k

MOZARY: REQUIEM—Zylis-Gara Various
Artlsts / Consotrium Musicum (Goennen.
wein), Seraphim S 60100 (S)

LISTV: CONCERTOS Nos. ) & 2—Francois,
Philharmonia Orch, (Silvestri). Seraphim
S 60107 (§

MUSIC OF THE AMERICAN MORAVIANS—
Moravian Festival Chorus & Orch. (John.
son)/Fine Arts Quartet. Odyssey 32 16
0340 (S)

JAZZ Khkk*k

THE MANY FACETS OF DAVID NEWMAN-
Atlantic SD 1524 (S

RUNE  GUSTAFSSON—Rune at the Top.
Atlantic SD 8234 (S)

BLUES %k

ELMORE JAMES—Anthology of the Blues,
The Llegend of Elmore James/Archive
Series—Yol. One. Kent KST 9001 ($)

VARIOUS ARTISTS=Mississippi Delta Blues,
Vol. 1. Arhoolie 1041 (S)

R. L. BURNSIDE / JOE CALLICOTY / ROSA
LEE HILL—Mississippi Delta Blues, Vol.
2. Arhoolie 1042 (S)

GEORGE COLEMAN=Bongo Joe.
1040 (S)

GOSPEL hh &k

SONS OF THE BIRDS—It's Gospel Time.
Peacock SBLP 215 (S)

VARIOUS ARTISTS—Jewel on Tour, Vol. 1.
Jewel LPS 0029 (S

SWANEE RIVER BDYS—I'm
Bridge, Skylite SLP 6077 (S)

PRESENTING THE LANE RELATION SINGERS
-Song Bird SBLP 214 (S)
NOLEN GOLDEN TRIO . . . PLUS ONE-
Sing Joyfully, Word WSY B457-LP (S)
REV. W. LEO DANIELS—Quit Talking to
Yourself. Peacock PLP 161 (M)

REV. ARTHUR SIMS—In Times Like These.
Jewel LPS 0028 ($)

JONN E. BROWN, & SR.—Thoughts Are Things
Word W 6169-LP (M)

RELIGIOUS *¥rk

FRED LOWERY-—Abide With Me, Word WST
8456:LP (S

ALBID PIERSON—Vibrant 1501.VPS (S)

MUSICAL HARTS—In Rebel Country. Skylite
SLP 6079 (S)

CHILDREN’S k% k

VARIOUS ARTISTS—The Wizard of Oz,
Disneyland ST 3957 (S)

LOW PRICE
CHILDREN'S * &k

VARIOUS ARTISTS—Songs from Oliverl &
(g:i’"y Chitty Bang Bang. Disneyland DQ
M

131 (M)
VARIOUS ARTISTS—Hang Your Hat on the
Wind, Disneyland DQ 1332 (M)
ROSEMARY RICE—Learning the AB(C’'s and
How to Count, Harmony HS 14509 (S)
FRANCES ARCHER / BEVERLY GILE-2)
Short Songs for Little Pcople. Disney-
land DQ 1330 (M)

Arhoolie

Building o

SPECIAL MERIT PICKS

POPULAR

JERRY JEFF WALKER — Five Years Gone,
Atco SD 33-297 ;5)

Folk singer, and former pop singcr, Jerry
Jeft Walker returns to pop music as he
abandons most of his new-found folk fame
for bigger arrangements with more Instru-
mental accompaniment. Recorded in Ten.
nessee with some of Dylan’s *’Nashville Sky-.
line” musicians, Walker’'s latest features
““Blues in Your Mind,” “Courage of Love,”
some of his gentle, low-key folk chants and
the original WBAl-tape f his ““Mr, Bo-
jangles classic. A strong pop market bid
or the fireside folk singer.

TASTE—Atco SD 33.296 (S)

This fine young British blues-rock trio is
introduced to V. S. audiences through this
Atco set, Two exceptional extended blues
cuts are ““Sugar Mama’’ and the traditional
“’Catfish.’”’ Leadbelly’s *‘Leavin’ Blues” and
Hank Snow’s “‘I'm Moving On’ are good
versions of familiar material, ‘’Same Old
Story’* is a firstprate blves rocker,

IKE & TINA TURNER'S GREATEST HITS—
Warner Bros.-Seven Arts WS 1810 (§]
Warner Bros. joins the lke & Tina TYurner
sweepstakes with their own version of the
soul duo’s greatest hits, What the disk
actually features is two live performances,
recorded in Texas, cut up and put back
together again, But the material is ex-
cellent, with ke Turner leading his big
band soul troupe and Tina chuming up
vocal dynamics, Starring are Sam Cooke’s
“*Good Time* and “It's All Over.”

TYRANNOSAURUS REX—Unicorn, Blue Thumb
BTS 7 (S)

As odd and compelling as the Incredible
String Band, the music of Marc Bolan,
Steve Took & Friends features Bolan’s lyrics
of fantasy and dreamy music. With an eerie
lilt and high, lost lyrics, Tyrannosaurus Rex
strums and falsettos through 16 poetic ex-
cursions, the words almost inaudible but
the music as haunting as field cries. Bolan,
also an author, leads this best-selling Eng-
lish ensemble,

MAT KING COLE—Close-Up. Capitol DWBB
252 (S)

This is an aftractively repackaged and
attractively priced series that shows the
Cole style in its smoothest and stylishly
coolest, Twenty tunes are offered, including
““The Ruby and the Pearl,” “Walkin® My
Baby Back Home,” ’A Blossom Fell” and
“*Darling, Je Vous Alme Beaucoup.”

RAINBOW—After the Strom. GNP Crescendo
GNPS 2049 (S)

This promising underground quarfet has a
top-flight album here, Including some ex.
ceptional material. Most of the sections
have been written by W, David Mohr of the
unit, who also plays organ, flute, and
other instruments, ‘‘Does Your Head Need
Straightening?’”’ and ‘’Midnight Candle’’ are
good extended numbers, “Everything’s Cool’”
also is good, while 4 Leaf Clover’” goes
bubble gqum.

BAND OF THE GRENADIER GUARDS—-March
in Review, London Phase 4 SP 44131 (S)
Here’s a rousing LP that will make even
the most staid get up and march to the
beat of such as ‘‘Over There,” ‘‘Battlc

WwWww._americanradiohistorv.com

Hymn of the Republic,” and march tunes
representing all the armed services, The
Grenadier Guards carry the ball all the
way with little letup. Major Rodney Bash-
ford is the excellent quarterback.

CHRIS WAXMAN-Organ-ized. Llondon Phase
4 SP 44119 (S)

Once again Llondon Records has relcased
an outstanding sound experience on ifs
Phase 4 label. This time Chris Waxman Is
at the organ delighting listeners with old
favorites like ‘‘Honey,” ‘Love I3 Blye,”
“Born Free’’ and others, As with all the
other albums produced on the Phase 4
label, ““Organ-ized,” is a dramatic agpmach
to a completely new concept in high fidel-
ity sound,

CLASSICAL

CLOSE-UP=Jacqueline du Pre/Daniel Baren-
boim. Angel SBB 3749 (S)

This ftirst rate husband and wife team,
with sensitive and separate skills, set this
new series off to a fine classical start.
Barenboim is soloist and conductor in a
skiflful rendition of Mozart's Piano Con.
certo  No. And both artists combine
with telling force on Brahms’ Cello Sonata
No. 2, Repackaging is tastefully done, and
specially priced, too.

GOSPEL

IN! sSPUlRI.OWS NOW-—Word WST B8445.
P

This little known group takes old gospel
standards like ’Go Tell It on the Mountain,*
*The Lord’s a Busy Man’ and ‘‘On Jordan’s
Stormy Banks,” and, using amplified qui-
tars, harmonicas, drums and voices, gives
them a unique rock-country treatment, The
result is an exciting nowness of sound
emanating from what today’s youth would
normally vefo as “‘square.” Thurlow Spure
and the Spurrolows is a group fto be
watched as it is cerfainly headed uvpwards,
End Special Merits album reviews

Glen Glenn Will
Lease Its Studios

LOS ANGELES — Glen
Glenn Sound will begin renting
space in its new studios on the
Paramount Pictures lot to rec-
ord companies later this sum-
mer.

The sound specialty firm
leases the facility from Para-
mount for 10 yecars. All the de-
sign work and construction were
done by Glen Glenn personnel.
All the engineers will be Glenn
personnel.

Action
Records

Singles
% NATIONAL BREAKOUTS

A BOY NAMED SUE . . .
Johnny Cash, Columbioc 4-44944 (Evil
Eye, BMI)

TRUE GRIT
Glen Campbell, Capitol 2573 (Fomous,
ASCAP)

GIVE PEACE A CHANCE . . .

Plastic Ono Band, Apple 1809 (Maclen,
Bml)

% REGIONAL BREAKOUTS

THERE ARE NO REGIONAL BREAKOUTS
THIS WEEK

Albums

% NATIONAL BREAKOUTS

BEE GEES . . .
The Best of

Atco SDII-292

TONY JOE WHITE .
Black & White, Monument SLP 18114

CHARLES RANDOLPH GREANE
SOUND
Quentin's Theme, Ranwood R 8055 (S)

% NEW ACTION LP’s

BLUES PROJECT . .
Best of, Verve/ Forecast FTS 30770

HUGO MONTENEGRO . . .
Moog Power, RCA Victor LSP 4170

SOUNDTRACK . .
Midnight Cowboy, United Artists UAS
5198

LORETTA LYNN & ERNEST TUBB
If We Put Our Heads Together, Decca
DL 75135

SOUNDTRACK .
True Grit, Capital ST 263

ANDY KIM . .
Baby | love You, Steed ST 37004

JUDY GARLAND . . .
The Deluxe Set, Copitol ST 2988

AL DE LORY g
The Glen Campbell Songbook, Capitol
ST 226 (S)

ORIGINAL CASY . . .
Dames ot Sea, Columbia OS 3330

AQUARIAN AGE . . .
Hair, Itco | 10001 (S)

TOTIE FIELDS .
“Live,” Mainstream 6123

Monmouth Names
Piper 2-Area Rep

NEW YORK — Monmouth-
Evergreen, the New York-based
independent label, has appointed
Harry Piper Ir. as regional rep-
resentative for Oregon and
Washington. Piper’s appointment
marks the first ficld representa-
tive for the company.

The company also appointed
Music Merchants of Detroit as
the label’s exclusive Michigan
distributor.

Three Dog Night's
‘One’ Hits Gold

LOS ANGELES—Three Dog
Night's single of “One” has
won RIAA gold certification.
The single was pulled from the
LP bearing their name.
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Canadian News Report

CNE Booking

Top Names

In Move to Bolster B. O.

TORONTO — Bill Cosby and
Glen Campbell are among the
performers who will mark the
Canadian National Exhibition’s
return to “headline” attractions
in this year's grandstand show,
Aug. 14-Sept. 1. Last year the
CNE produced a historical pag-
eant which was a disaster at
the box office.

The move to bring in “big
name” talent for one or two
days represents a radical de-
parture with the past when one
or two stars would headline a
variety show for the three-week
exhibition. Many stars failed to
draw the expected crowds to
put the CNE spectacle in the
black. Encouraged by the strong
showing of the Canadian Armed
Forces Military Tattoo in 1967,

Revival Set by
Marmalade

LONDON — Giorgio Gomel-
sky is reactivating his Marma-
lade label, distributed in the
U. K. by Polydor, with the re-
lease of cight new albums fea-
turing Julie Driscoll and the
Brian Auger Trinity (“Street
Noise™), Blossom Toes (“If Only
for a Moment™), the Chris Bar-
ber Band (“Battersca Rain

(Continued on page 61)

CNE officials cropped big names
from last summer’s show and
produced a historical pageant.
“The CNE has ceased to be
a people’s show,” remarked CNE
president O. L. Jones. “We're
trying to make it that this year.”
In all, fifteen separate events—
from rock music to a football
game — are scheduled during
the exhibition’s 19-day run.
The big difference this year
is that all performers will be
brought in by independent pro-
ducers for the first time, leaving
the CNE to produce several
amateur and “special” shows.
Under the new system, the pro-
ducers acquire the use of the
CNE stadium and facilities and
bring in the ‘pre-packaged
shows.” According to Jones, the
CNE will get a share of the
gate and get to keep all the
profits from its own shows.
One-time CBC-TV performer,
Billy O’Connor, who now owns
a Toronto talent agency, has
booked seven acts for the show
— Bill Cosby, Glen Campbell,
The Monkees, Buck Owens, Ser-
gio Mendez and Brasil 66,
Wayne Newton and Bob Hope.
Over $500,000 has been
spent on talent for the show,
including $175,000 put up by
the CNE. Prices will range from
$1 to $4 except for the Camp-
bell show where prices will be
as high as $6.

3 9

This Last Weeks on

Week  Week TITLE, Artist, Label & Number

1 2 BLOOD, SWEAT & TEARS 10
Columbia CS 9720 (S)

2 1 HAIR . L 10
Orlginal Cast, RCA LOC 1750 (M); LSO 1150 (S)

3 4 NASHVILLE SKYLINE 10
Bob Dylan, Columbia KCS 9825 (5)

4 3 ROMEO & JULIET .. . 9
Soundtrack, Capitol ST 2993 (5}

5 5 AGE OF AQUARIUS . 6
Fifth Dimension, Soul City SCS 92005 (S)

6 6 THIS IS TOM JONES 3
Parrot PAS 71028 (S)

7 11 LED ZEPPELIN 10
Atlantic SO 3216 (S)

8 9 GREATEST HITS . = .. 10
Donovan, Epic BNX 26439 (S)

9 7 FROM ELVIS IN MEMPHIS 7
Elvis Presley, RCA LSP 4155 (S)

10 10 TOMMY . . 5
The Who, Decca DXSW 7205 (S)

11 8 GALVESTON .10
Glen Campbell, Capitol ST 210 (S)

12 15 JOHNNY WINTER 8
Columbla €S 9826 (S)

13 13 OLIVER = ... . 2
Soundtrack, Colgems CSOD 5501 (S)

14 14 BAYOU COUNTRY ] - 10
Creedence Clearwater Revival, Fantasy 8387 (S)

15 12 IN-A-GAODA-DA-VIDA : 9
Iron Butterfly, Atco SD 33-250 (S)

16 — JOHNNY CASH AT SAN QUENTIN . R |
Columbia KCS 9827 (S)

17 18 HELP YOURSELF = . . . 10
Tom Jones, Parrot PAS 71025 (S)

18 16 cCLoups .. ... ... N 5
Jonl Mitchell, Reprise RS 6341 (S)

19 20 A WARM SHADE OF IVORY . 3
Henry Mancini & His Ork, RCA Victor LSP 4140 ($)

20 17 ON THE THRESHOLD OF A DREAM : 4
Moody Blues, Deram DES 18025 (S)

Billboard SPECIAL SURVEY For Week Ending 7/26/69

AT CAPITOL'S Eastern Sales
Seminar held recently in Quebec
City, Ron Piumb, right, vice-
president and general manager
of Capitol Records of Canada
Ltd., talks with Alex Sherman,
vice-president of Business Ex-
pansion.

GRT Canada
Plans Meet

TORONTO—GRT of Canada
will hold a series of meetings
at the firm’s new Toronto
branch headquarters, 175 Mid-
west Road, Scarborough on
Aug. 12.

The two-day affair will be
kicked off by a Lake Ontario
cruise for invited guests, featur-
ing the Cadet Concept recording
group Rotary Connection. The
group recently scored heavily at
its Toronto debut at the Toronto
Pop Festival.

Also visiting Toronto for the
meetings will be Marshall Chess,
vice-president of Chess Records.
A scries of radio and press in-
terviews is being lined up for
both the group and for Chess.

Hamilton LP
In Canada

TORONTO — Almost six
weeks after its U. S. release,
RCA has received the go-ahead
signal to release the George
Hamilton IV LP, “Canadian
Pacific” in Canada. The late re-
lease date practically coincides
with Hamilton’s promotional
tour in Ontario late this month.

Cause of the delay was
blamed on a small dispute with
Canadian Pacific Railway offi-
cials over a line in the song, “My
Nova Scotia Home,” which in-
directly mentions CPR’s com-
petitor.

RCA even went to the ex-
pense of creating a new cover
for the LP in an attempt to rush
release the set which was cre-
ating a back ordering problem
with branches across Canada.

The album, a strong promo-
tional salute to Canada, has al-
ready taken off in the U. S.
The single, “Canadian Pacific,”
was released in Canada in early
June and has already broken
into pop and country charts.

There's a
World o
couniry
Music!

Billboar

From The
Music Capitals
of the World

TORONTO

Polydor’s Life has a hit with
“Hands of the Clock.” A U. S.
release is set shortly on the newly
formed U. S. Polydor label. . . .
Two promotions at Phonodisc this
past week William Osborne
moved up from sales rep to On-
tario sales manager, while Danny
LaRoche transfers from Western
division to become Ontario promo-
tion manager. . That Irish
Rovers’ new Decca Single, “Did
She Mention My Name?,” was
penned by Gordon Lightfoot.
Based on solid sales alone, Compo
is resubmitting B. J. Berg's “The
Laughing Song” to the Maple Leaf
System for another review. . . .
Capitol’s country singer, Lynn
Jones, left her home in Nashville
to join her old CHCH-TV Coun-
try Club” friends for a show in
Hamilton for the Parks and Recre-
ation Committee, July 13. . . .
Savoy Brown Blues Band set for
a Rock Pile appearance Aug. 2
and a Kingston appcarance, Aug.
25. .. . Rock Pile also has English
group, Colosseum, lined up for
Aug. 8-10. Ottawa singer
Bruce Cockburm added to the
Mariposa Folk Festival when Neil
Young dropped out of the line-up.

. . Lighthouse the only Canadian
group set for Atlantic City pop
festival Aug. 2. . . . Advance or-
drs for RCA's new Zager and
Evans album the largest in the
company’s history.

The Metro Stompers broke all

records in the Woodbine Inn at
the Constellation Hotel. . . . CBS.
TV taping one of Ravi Shankar's
July appearances at the University
of Toronto. . . Melbourne’s
“Cross Walk,” by Calgary group,
the Stampeders, getting plenty of
action on the air. . . . Country
music stars Doc and Chickie Wil-
liams signed with Canadian Music
Sales for world-wide representation
of their publishing concerns. Com-
pany will also handle Williams'
Wheeling label in all territories
outside U. S. and Canada. . .
Gary Duke, disk jockey from Mont-
treal, Miami, Boston and Phila-
delphia, joined the on-air staff at
CHUM, Toronto. . . . Ed Lawson
at Quality reporting excellent na-
tional sales reaction to their recent
Lawrence Welk sales drive. . . .
Fiddler Graham Townsend salutes
Don Messer in his new Banff LP,
“I Like Don Messer.” Album con-
tains all the songs that made
Messer famous. . . . Ben Kerr, top
Canadian songwriter, entered the
music publishing business. *Room
at the Top,” the first song pub-
lished by Ben Kerr Music (BMI),
already recorded by Wilson-Lorne
and the Ramblers and set for re-
lease on the Paragon label (Allied
Records). . . . One of Canadian
General Artist's top rock acts, the
Taxi, now called Tote Family.
Canadian Music Sales Corp. has
appointed Olga Firman as chief
promotion and publicity director.
‘Continued on page 60)
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This Last Weeks on
Week Week TITLE, Artist, Label & Number Chart
1 1 THE BALLAD OF JOHN & YOKO 5
Bealles, Apple 2531
2 9 IN THE YEAR 2525 3
Zaeger & Evans, RCA 74-0174
3 2 SPINNING WHEEL P 5
Blood, Sweat & Tears, Columbia 44781
4 4 BABY | LOVE YOU 6
Andy Kim, Steed 1031
5 5 GOOD MORNING STARSHINE 5
Oliver, Jubilee 5659
6 12 RUBY, OON'T TAKE YOUR LOVE TO TOWN . 3
Kenny Rogers and the First Edltion, Reprise 0829
7 13 CRYSTAL BLUE PERSUASION o 4
Tommy James & the Shondells, Roulette 7050
8 7 LET ME . . 6
Paul Revere & the Raiders, Columbia 4-44854
9 6 THE ISRAELITES . L . .17
Desmond Dekker & the Aces, Uni 55129
10 3 LOVE THEME FROM ROMEO & JULIETY 8
Henry Mancini & His Ork.,, RCA 74-0131
1 8 IN THE GHETTO 9
Elvis Presley, RCA 47.974)
12 11 ONE . . 5
Three Dog Night, RCA 4191
13 — GOOD OLD ROCK AND ROLL | 1
Cat Mother & the All Night Newsboys, Polydor 541046
14 17 COLOR HIM FATHER . 3
Winstons, Metromedia 117
15 10 BAD MOON RISING N - 9
Creedence Clearwater Revival, Fantasy 622
16 20 SWEET CAROLINE 2
Neil Diamond, Uni 55136
17 — MY PLEDGE'OF LOVE . 1
Joe Jeffrey Group, Wand 11209
18 14 GET BACK 10
Beatles, Apple 2490
19 — POLK SALAD ANNIE 1
Tony Joe White, Monument 1104
20 — LAUGHING . 1
Guess Who, RCA 74-0195
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International News Reports

BBC to Ask for Sharp Increase

In Disk Airplay Time

e Continued from page I

record industry, but no agree-
ment would be contemplated on
cither side without prior con-
sultation with the musicians’ rep-
resentatives. With the corpora-
tion planning to disband three
orchestras, the future of two
others in jeopardy and a cut-
back on the use of outside musi-
cians, there could hardly be a
less favorable time for broaching
the already touchy question of
necdletime to the MU.

If the government sanctions
an increase in the license fee
the BBC could offer a reprieve
to one or two of the doomed or-
chestras in exchange for an MU
agreement on a limited increase
in needletime.

But PPL may not welcome

any fresh approach on the sub-
ject of needletime, with a new
five-year agreement now ver-
bally agreed and about to be
drafted.

General manager  Herbert
said, “We would not feel jus-
tified in making a unilateral de-
cision in view of the other in-
terests which are involved.

“Additional needlctime s
something which would have to
be considered when the BBC
officially makes known its re-
quirements.”

Industry Howl

When the PPL finds it nec-
essary to discuss an extension
of turntable hours, the old in-
dustry howl about sales suffer-
ing from overexposure will un-
doubtedly be heard.

But, over the past five ycars

Holland Festival Ends on
Bitter Notes Re: Winner

SCHEVENINGEN, Holland
—The first international song
festival of Scheveningen — the
Singing Europe °'69 contest—
held here July 4-9, produced a
turbulent climax on the final
day when the jury’s verdict, giv-
ing victory to the Spanish team,
with 246 points was hotly dis-
puted by Louis van Rymenant,
leader of the Belgian team,
which came second with 239
points.

Rymenant  protested  that
Spanish jury member Joaquin
Alfonso should be disqualified
since the rules did not permit
record company officials to serve
on the jury (Alfonso is artistic
director of Belter Records, to
which company the entire Span-
ish team 1is contracted; in the
voting he awarded the Span-
ish team five points — the mar-
gin by which they beat the
Belgians).

After considerable argument,
the jury expressed sympathy for
the Belgian team and agreed to
award joint first prize to Spain
and Belgium, amending the
scores to 242 points each. Van
Rymenant, however, refused to
accept this compromise dccision
and thus this ambitious 7-nation
song contest came to a rather
uneasy and inauspicious con-
clusion.

There was general agree-
ment that the scoring system,
in which jury members had to
divide 30 points among three
teams each night, was impracti-
cal and the festival orchestra,
under Charlie Nederpelt, had
an impossible task in attempting

SN A B A

BASART BUYS
SLICE OF PUBS

AMSTERDAM—The Basart
music publishing company has
acquired a 50 per cent interest
in the Altona and Belinda pub-
lishing houses. The deals, which
became ecffective on July 1,
mean that management of the
two companies will be handled
by Basart president Guus Jan-
sen Jr. and managing director
Ferry Wienneke from their of-
fice at Leidsegracht 11, Amster-
dam,
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to master about 90 arrangements
in the course of five days.

Apart from the guest artists—
Gilbert Becaud, Sandie Shaw,
Dusty Springfield, Maynard
Ferguson, John Hendriks, Rhoda
Scott and the Foundations —
the standard of performance and
quality of songs was modest and
the only acts really worthy of
participation in an international
festival were the Wallace Col-
lection and Rita Deneve from
Belgium, Czechoslovakia’s Eva
Pilarova, Spain’s Conchita Bau-
tista, Britain’s Consortium and
France’s Les Troubadours.

The Wallace Collection were
awarded the Press Prize for the
best presentation, and the Wood-
en Shoc prize for the most
original presentation went to the
Yugoslavian act, Korni Grupa.

Tito Burns, the British jury
member, thought that Singing
Europe could develop into a
major festival, notwithstanding
certain errors in organization,
and Bovema president Gerry
Oord felt that the festival pro-
vided a good promotion show-
case for record artists.

Jaroslav Sevcik, an Artia ex-
ecutive and one of the managers
of the Czech team, saw the
festival as a valuable shop win-
dow for East European artists.

The six nights of the festival
which was organized by Lou
Van Rees, were screened by
Dutch TV and the final night
was broadcast on radio to many

Europecan countries, reaching a
total audience of more than 50
million.

The top teams were: (1) Bel-
gium and Spain (242 points
each); (3) France (201); (4) Yu-
goslavia (197); (5) Britain (178);
and (6) Czechoslovakia (167).

uonal sales manager from Oct. 1,
working with Elsa Hoken (inter-
national division). Hayes will work
from the company’s new headquar-
ters in Basing Street and will report
directly to label chief Chris Black-
well. Island’s new marketing co-
ordinator will be Michuel Ashwell,
who is, at present, a director of
One Stop Records. Ashwell, who
will retain his interest in One Stop,
will report to sales director David
Betterridge. Betterridge and Ash-
well create a merchandising and
sales promotion team.

Bengt G. Liljeroth has been
made assistant managing director
of Sahkoliikkeiden. Liljeroth, who
has been with the company since

on Radio

the structure of the industry has
changed, so the majors’ protest
may well be drowned out by
independents anxious to secure
every possible second of airplay
for product.

Ian Ralfini, managing director
of Warner-Reprise, reacted to
the BBC's plans with the word
“fantastic.” *“I am one of those
people who don’t believe that
more air time means less sales,”
he commented. Martin Davis,
UA, took a similar line. “How
can you develop the market
without exposure?” he asked.

One implication of extra air-
play, is the long-term effect this
could have on the future of
Radio Luxembourg. The BBC’s
finances will not permit com-
plete Radio 1-2 separation, but
it is planned to develop more
definite network identities dur-
ing the day and again later in
the evening.

Luxembourg Spots

With Radio 1 a stronger con-
tender for pop audiences at
night than it now is, record com-
paniecs may have to consider
whether to continue to buy spots
on Luxembourg, when the
BBC is paying a fee back to the
companies for playing their
product.

A fairly substantial amount
of any extra needletime will go
to Radio 1, with an allocation
also made to improve the light
music coverage of Radio 2, and
a proportion will be used on
Radio 3, concentrating wholly
on music and the arts. The old
Music Program’s daytime cov-
crage will be maintained and ex-
tended into the evening.

It is likely that in time Radio
3 classical music broadcasts ‘will
be heard only on VHF. Decisions
will not be made until the gov-
ernment’s intentions about local
radio are made known. But
meanwhile BBC is prepared to
consider reallocating medium
waves used by Radio 3 as part
of a gencral pattern of provid-
ing improved medium-wave sup-
port for the other networks and
local stations.

Final point in the proposals for
radio, as they affect the record
industry, is the plan to establish
a network of 40 local radio
stations. These will not be de-
veloped as rural extensions of
Radio 1. Frank Gillard, director
of radio, made it clear at last
week’s press conference that
they were envisaged as an out-
let for local news and com-
nunity programs.

[urntable

.945, will continue as administra-
.ive director of the company. . . .
N. L. Filmer has been appointed
defpuly chairman of EMi (South
Africa), and the following subsidi-
ary and associate companies: Rec-
ord Services, Ltd.; Morphy Rich-
ards, Ltd, and Ardmore and
Beechwood, Ltd. . . . Staff changes
at Philips have been brought about
by reorganization of sales and
marketing sections. Graham Hood
will fill the sales administration
department, with Leonie Hinde
heading up the advertising and
sales section. John Austin, former
warehouse supervisor for the South
Island, has moved into the sales
representative job for the area and
Jay Boelee will take over the Wel-
lington area,
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22 MILLION SEE BLANCO
WIN GERMAN POP FEST

WIESBADEN — More than 22 million saw Deutsche Vogue's
Robert Blanco win the West German Pop Song Festival with
the song “Heute so, Morgen so,” written by Gerd Schmidt and
Gunter Loose and published by April Music.

Blanco received 99 votes from the radio-TV jury, the audience

and the radio listeners.

Second with 90 votes was “Stille wasser, die sind tief” sung
by Switzerland’s Paola (Teldec), written by Guenter Sonneborn and
Werner Raschek, and published by Hans Gerig.

Third place went to French singer France Gall (Teldec) for
the Christian Bruhn-Hans Bradtke song “Ein bisschen Goethe, ein
bisschen Bonaparte™ published by Rolf Budde, which collected 78
points. The final was televised in color throughout West Germany.

The songs in the final were selected from a short list of 24
by listeners’ votes following exposure on German radio. Originally
more than 430 songs were submitted for the contest.
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Barclay Boosts Export
Sales to Common Mart

PARIS — The Barclay group
will boost direct export sales to
the Common Market countries
with Paris as the distribution
center for the six nations.

Cyril Brillant, international
manager of the Barclay distribu-
tor CED, said the group planned

to treat the continent as one
country and eventually all press-
ing and distribution would be
handled by the parent company
in Paris.

At present, the group has no
pressing plant of its own in
France, although it has licensing
agreements with factories in Ger-
many and Italy. Barclay distrib-
utes all material directly to Bel-
gium, Holland and Luxembourg
and plans to ship direct to Ger-
many some time in the future.

Brillant said therec were spe-
cial problems in Italy, where
there were few foreign language
chart successes, and he doubted
if Barclay would change to di-

rect distribution in Italy for some
time.

The new policy was decided
mainly for economic reasons, as
pressing costs were higher in
Germany, and followed a study
tour made by Brillant and Bar-
clay executives Bernard de Bos-
son, Gerard Dubos and Alain
Marouani.

Brillant said that by adopting
American distribution and mar-
keting methods, the six Common
Market countries could be re-
garded as one. “There is hardly
any point in sending tapes for
pressing in. Holland and Ger-
many since they are so close to
France,” he said. The distance
between Paris and Berlin would
be regarded in the States as a
short haul.

In a bid to boost sales, Bar-
clay will seek closer links with
European radio stations and will
releasc sampler singles from al-
bums which, brillant noted, were
becoming the major sales factor
now.

Stereo Jaubert Kicks Off
Calumet Label With Slim

PARIS — Stereo Jaubert, the
company which pioneered 4-
and 8-track cartridges in France,
has launched a record label,
Calumet, with an album by
Paris-based blues singer and pi-
anist Memphis Slim.

The company is also signing
tape deals with various artists
and is producing background
music by the Raymond Legrand
Orchestra for its own Carson
8-track tape catalog.

Jaubert expects to have at
least 25 new titles in its Carson
repertoire by September which,
in addition to its own produc-
tion, will include material from
German, American and Mexican
catalogs.

In addition to 8-track car-
tridges and records, Jaubert is
also producing cassettes in its
Courbevoie plant featuring Car-
son repertoire. These cassettes
are retailing at 17 francs 40
($3.48) comrared with the aver-
age price of 32 francs ($6.40).
Jaubert is also providing a cus-
tom cassette service for French
record companies.

Jaubert recently signed
French comedy singer Henri
Salvador on an 8-track tape con-
tract.

Jaubert chief Michel Jaubert
said that a recent survey of 8-

track tapc sales gave a break-
down of 35 per cent hit material,
30 per cent background music,
25 per cent classical music and
10 per cent jazz.

Jaubert also said that new
import restrictions, scheduled
to come into operation in 1970,
will make it impossible to ob-
tain a licence to import play-

(Continued on page 61)

1,600 Songs in

Hungarian Fest

BUDAPEST — More than
1,600 songs have been submit-
ted for the 4th Hungarian Pop
Song Festival, organized by
Hungarian radio and TV, the
finals of which will be held at
the Erkel Theater on Aug 16.

The Festival’s song commission
has passed 500 of these to the
selection committee who will
sclect 60 to compete in the
contest.

A rule has been introduced
into this year’s Festival forbid-
ing encores by competing artists.
Last year, because of public ac-
claim, several performers re-
peated their songs and this was
thought to have influenced the
voting.
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International News Reports

Film Music Directors Assn.
Formation Spurs New Move

By OSKAR SALAZAR

MANILA — Following the
organization of the Film Music
Directors Association, the mu-
sic industry in the Philippines
is in the middle of activity.

A Filipino AWIT Association,
non-profit, has been formed with
functions along the lines of the
U. §. NARAS, the Filipino So-
ciety of Composers, Authors,
and Publishers (FILSCAP) has
arranged new licensing agree-
ments with the Philippine Broad-
casters’ Association and a Song-
writing Contest is being organ-
ized for September in the city.

Philippine Unit
On Film Music

MANILA—Film music di-
rectors met recently to organize
the Philippine Film Music Di-
rectors Association which will
spearhead reforms in the music
scene in the film world. The
Association will operate as a
trade union entering into col-
lective bargaining and lobbying
for legislation. Members will ad-
here t0 a code of ethics.

Problems discussed by the As-
sociation at its opening meeting
included the exploitation of film
scores and themes by local com-
posers, the illegitimate usc of
foreign and local canned and
recorded music, and the elim-
ination of “package deal* ar-
rangements with film companics
regarding payment and working
conditions.

The Association stated that
local films, specifically musi-
cals, make use of foreign hits
without complying with royalty
and clearance obligations. Local
English and vernacular. product
is seldom used.

Also discussed was the use of
song titles of foreign hits as
film titles—recent cases include
“I'm a Tiger,” “Ob-La-Di, Ob-
La-Da,” and “Young Girl"—
which because of limited time
afforded to musical directors
use canned background material.

Founding members of the As-
sociation include Miguel Vel-
arde Jr., Restie Umali, Carding
Cruz, Francisco Buencamino,
Tony Maiquez, Constancio de
Guzman, Pastor de Jezus, Do-
ming Amarillo, Ariston Avel-
ino, Tito Arevalo, Emil Mi-
jares, Nestor Robles, Josefino
Cenizal, Joe Climaco, Pete Ar-
istorenas, Pablo Vergara, Paul
Silos, Hernani Ocampo and D.
Velasquez.

The music industry also hopes
to participate in major foreign
song festivals in the near future
and other proposed projects be-
ing started include the first Na-
tional Library of Recorded Mu-
sic, the first Philippine Music-
Record Exposition, and a Mu-
sic-Record Industry Wecek.

Legislation is being worked
out to use Philippine. native
music in parks, offices, hotels
and other public places and also,
at specific times, on commercial
radio stations.

Industry executives are at-
tempting to form a National
Radio and TV Commission to re-
place the Radio Control Board
and to include the Philippines in
the International Copyright Con-
vention (Rome). Legislation is

(Continued on page 61)

Gallo Plans
Distrib Update

JOHANNESBURG — Gallo
(Africa), following the return of
Alec Dclmont, managing direc-
tor, and Peter Gallo, personal
assistant to the managing direc-
tor, from a business visit to the
U. S. and Europe, has an-
nounced a streamlining cam-
paign to bring their distribution
methods abreast with the latest
trends in the U. S. and U. K.
record markets.

Roy Evans becomes a&r
manager, with Phil Goldblatt in
charge of record production.
Freddie Bugnatto becomes sales
manager, while Les Ellis as mar-
keting manager co-ordinates all
distribution activities.

Peter Lotis, with his team of
Al Hertz, display manager—IJo
Otten, information officer, and
Margie Bollmarn, radio exploi-
tation, heads the record promo-
tion division.

“In view of what we saw and
discussed overseas, we have de-
cided to concentrate a greater
degree on specialization. Our
policy is to get our music from
all over the world, select it and
aim it through our promotion
media at the diverse markets
applying here in South Africa,”
said Peter Gallo this week.

“We intend working more
closely with our retail distribu-
tion organization which operates
record bars in 41 major stores,
and over 500 racks in super-
markets, chemists and chain
stores,” he said.

Festival Forms Pub
Outlet; Mathews Head

SYDNEY — Festival Records
has formed a new publishing
outlet, Festival Music Pty., Ltd.,
with Phil Mathews as general
manager.

Publishing catalogs repre-
sented by the company include
Metric, Dobo, Asa, Travis, Big
Shot, Comerstone, West Coast,
Harbok, Blue Horizon, Simon/
Jackson, Buddy Knox, Post,
Trace-Bob, Unart, United Art-
ists Inc.,, United Artists Ltd.,
Dakar/BRC, Berna, Fresco, Ja-
lynne, Joachim, plus Aaron
Schroeder Music, AJS Music,
Shelby Singleton Music and
their associated companies.

. The News Limited organiza-
tion, which also controls the
News of the World newspaper
in the U. K. and, through Fes-
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tival Records, the recently es-
tablished Festival International
operation in the U. K., now has
a similar setup in publishing.
Festival Music will also be es-
tablished internationally.

The company will operate
from Festival House, Pyrmont,
Sydney with K. R. Murdoch,
chairman and managing direc-
tor News Limited, and News of
the World, M. V. Rich, group
general manager, finance and
investment of News Limited,
Australia, director, News of the
World, Fred Marks, managing
director, Festival Records, di-
rector Festival Records Interna-
tional, A. R. Hely, general man-
ager Festival Records, dircctor
Festival Records International as
the management board.

2 Staff Shifts
Made at Pye

LONDON — In an inter-de-
partmental reshufflc at Pye, Les
Cocks has been named director
of the newly formed creative
services division, while Monty
Presky is named a director of
Pye Records (Sales), Lid.

Cocks, who will retain his re-
sponsibility for Welbeck Music,
will be in charge of all pop
creative and promotional activity
in the company, which includes
directing the radio and TV pro-
motion and press departments.

In addition to his director-
ship, Presky will continue
to control Pyc’s budget lines,
Marble Arch and Golden Gui-
nea, and handle special projects,
including tape activity, and will
also be responsible for classical
and middle market product.

Tom Grantham continues to
be responsible for Pye's sales
and distribution activity.

International promotion man-
ager Peter Elderfield becomes
responsible for liaison between
Pye and GRT Corporation, in
connection with the newly
formed joint U. S. company,
while Irving Chezar remains
Pye’s American representative
for co-ordination of all matters
outside the Pye-GRT deal.

Gibraltar Fest

LONDON—The fifth Gibral-
tar Song Festival will be held
at the Queen’s Cinecma, Gibral-
tar, Dec. 3-4. Entries for the
contest should be submitted to
the Chairman, Gibraltar Song
Féstival, P. O. Box 52, Gi-
braltar, before Aug. 31.
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ELECTRONIC IMPORTS,
EXPORTS OF HOLLAND

AMSTERDAM—Electronic instruments accounted for half of
the total value of musical instruments imported by and exported

from Holland in 1968.

Value of electronic instruments imported was $3.5 million and
of electronic instruments exported $3.3 million.

Breakdown for 1968 was:

IMPORTS EXPORTS
Numbers  Value Numbers Value

Pianos 6,075 $2 million 4,696 $1.6 million
Concert pianos 518 $540,000 38 $ 35,000
Harpsichords 229 $110,000 13 $ 12,000
Violins, etc. 833 $ 27,000 75 $ 9,000
Guitars 18,157 $240,000 68,533 $520,000
Pipe organs 9 $ 90,000 33 $190,000
Harmoniums 950 $ 25,000 39 $ 7,000
Accordions 4,268 $255,000 116 $ 9,000
Harmonicas 346,970 $120,000 580 $ 600
Brass 6,917 $370,000 5,048 $190,000
Woodwind 35,586 $ 90,000 574 $ 12,000
Percussion 74,258 $375,000 2,377 $185,000
Electronic

Instruments 13,701 $3.5 million 12,699 $3.3 million
IR

Ampex Holds
Contest With
Ad Campaign

LOS ANGELES—Ampex is
conducting a nationwide contest
tied in with its advertising cam-
paign to familiarize customers,
distributors and sales representa-
tives with the tape linc.

About 20,000 tape customers
and salesmen will receive con-
test forms. They are asked to
guess which four of 12 women
pictured on the contest blank

(Continued on page 60)
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LABOR STRIKE
IN MEXICO

MEXICO CITY—The Mexi-
can Union of Music Makers are
locked in a labor strike against
record manufacturers over con-
ditions in the contract that is
reviewed every two years.

Heinz Klinckwort, president
of the Mexican Association of
Record Producers, said that he
thought the dispute would soon
be settled. “We will agree to
anything that isn't out of this
world,” he said.
T T

25 Recordings Capture Edison’s
Classical Awards in Amsterdam

AMSTERDAM—A jury con-
sisting of Ralph N. Degens, D. S.
van der Meer, Klaas A. Post-
huma, E. Vermuelen, C. van
Zwol and W. Swets has selected
25 recordings for this year’s
classical Edison Awards from
records released in Holland be-
tween May 1, 1968, and May
15, 1969.

The awards will be presented
to the producers of the record-
ings at a special reception in the
Amsterdam Concertgebouw dur-
ing the Grand Gala du Disque
Classique on Oct. 3.

The award-winning recordings
are:

Symphonic Music

Beethoven *Symphonies Nos.

5 and 8” by the Vienna Phil-

harmonic under direction of

Hans Schmidt-Isserstedt (Dec-

ca); Sibelius Symphonies Nos.

6 and 7 by the Berlin Phil-

harmonic under Lorin Maaz-

el (Decca)
Concertos

Beethoven “Five Piano Con-

certos and Choir Fantasy” by

the John Alldis Choir with

Daniel Baremboim and the

New Philharmonic Orchestra

under Otto Klemperer (HMV)

Messiaen “Oiseaux Exotiques™

Reveil des Oiseaux-La Bous-

carle by Yvonne Loriod (pi-

ano) with the Czech Philhar-
monic under Vaclav Neu-
mann (Supraphon); “Recorder

Concertos” by Vivaldi, Sam-

martini, Telemann and Nau-

dot with Frans Bruggen (re-
corder) and the Concentus

Musicus under Nikolaus Harn-

oncourt and Frans Bruggen

(Telefunken)

Chamber Music

Tchaikowsky — *“Serenade
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and Souvenir de Florence” by
the Academy of St. Martin’s
in the Fields under Neville
Marriner (Argo); Handel—
“Three Concertos for Two
Horns™ by the English Cham-
ber Orchestra under Raymond
Leppard (Philips); Dvorak—
“Sercnade in D”; Gounod—
Pctite Symphonie; Schubert—
Minuet and Finale in F by
the Dutch Blazersensemble
under Edo de Waart (Phil-
ips)

Chamber Music (duo to nonet)
Poulenc — *“Sonata for Flute
and Piano”; Bartok—Arma,
Suite  Paysanne Hongroisc;
Debussy — Syrinx; Prokoficv
—Sonata for Flute and Piano
—Jcan-Pierrc Rampal (flute),
Robert  Veyron-Lacroix (pi-
ano). (Erato); Brahms—Com-
plete Chamber Music—Ama-
deus Quartet (Deutsche Gram-
mophon)

Instrumental Solo Recitals
Bach — “The Well-Tempered
Clavier Part 2" — Gustav
Leonhardt (Harmonia Mundi)

Opera
Flotow — *Martha™ — Vari-
ous soloists and the Choir and
Orchestra of the Bavarian
State  Opera under Robert
Heger (HMV); Mozart—"The
Marriage of Figaro”"—Vari-
ous soloists and the Choir and
Orchestra of the Berlin Opera
under Karl Bohm (Deutsche
Grammophon); Benjamin Billy
Budd (Decca)

Operetta
Lehar — “Zarewitsch™ — Var-
ious soloists and the Choir of
the Bavarian State Opera,
Munich, the Balalaika En-
semble Tschaika and the Sym-
phony Orchestra Graunke
under Willy Mattes (HMV)

Choral Music
Mendelssohn “Elias™ -
Various soloists and the Leip-
zig Radio Choir and Gewand-
hausorchestra  under Wolf-
gang Sawallisch (Philips)

Vocal Recitals
“Songs of the Baroque™ by
Max van Egmond (baritone)
with Frans Bruggen (record-
er), Jeanctte van Wingerden
(recorder) (Telefunken);
Vaughan Williams—Songs of
Travel;, On Wenlock Edge
with Raymond Gilvan (tenor)
and the Kalafusz Quartet
with Frederic Capon (piano)
(Intercord)

Medieval and Renaissance
“Living Music of the Medi-
eval and Renaissance™ by the
Ensemble Syntagma Musicum
under Kees Otten (HMV);
Music of the time of Chris-
topher Columbus by the En-
semble Musica Reservata,un-
der John Beckett (Philips)

Contemporary Music
Berio — *Sinfonia”; Swingle
Singers and the New York
Philharmonic under Luciano
Berio (CBS); Takemitsu —
November Steps; Messiaecn—
Turangalila Symphony by the
Toronto Symphony Orches-
tra under Seiji Ozawa (RCA),
Stockhausen—"Group for 3
Orchestra” by the Radio Sym-
phony Orchestra of Cologne;
Stockhausen, Maderna and
Gielen etc., by the Symphony
Orchestra and Choir of the
North German Radio Ham-
burg (Deutsche Grammophon)

Folk Music
Turkey 1l — A Musical
Anthology of the Orient,”
UNESCO collection (Baren-
reiter)
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International News Reports

From The
Music Capitals
of the World

o Continued from page 57

She’s already succeeded in obtain-
ing chart action on two Canadian
Dominion releases, “I'm Only
Dreaming,” by the Lyme, and
“Bottled Ué) Daydreams,” by Art
Gee. . . . Caravan Records had a
massive sales push underway on
all albums by Bermuda’s famous
Merrymen. Drive coincided with
the group's appcarance at the Bev-
erly Hills Motor Hotel and their
CBC-TV special taped July 23.. . .
Dcan Hagopian, representative for
Jad Records, hopped from Mont-
real to Toronto to set up RCA
artists Byron Lee and the Dragon-
alres’ July 18 appearance at the

Royal York.
RITCHIE YORKE
LONDON

Carlin Music has registered its
own record label, CMC, although
no pressing and distribution de-
tails have been fixed. The com-
pany, which was registered on July
3, lists Freddy and Miriam Bicn-
stock and the company's executive
vice-president, Derek Knibb, as
directors. Carlin has also formed
Sam Songs, with independent pro-
ducer Steve Rowland who will
also write for the company with
Albert Hammond and Mike Hazle-
wood, and Pulsar Music with
writers Ken Howard and Alan
Bluikley. . . . Steve Rowland and
his business partner Ronnie Oppen-
heimer are severing connections
with music publisher Mike Collier.
Rowland and Oppenheimer have
a 60 per cent interest in Mother
Mistro Music hcaded by Collier.
The Mother Mistro chief is buy-
ing the majority shares in the
company under a 90-day option
which runs until the end of Sep-
tember. Rowland will form a new
record production company called
Steve Rowland Productions. Op-
penheimer will concentrate more
on his accountancy company which
caters principally to the entertain-
ment business.

U. K. independent Transatlantic
label will be manufactured under
license in Japan by Japan Victor,
following talks between Transat-
lantic managing director Nathan
Joseph and executives from Viec-
tor. Transatlantic product will be
launched in Japan within the next
six weeks. Heathside, the music
publishing company of Transat-
lantic, has recently set up pub-
lishing representation in Sweden,

Denmark and Norway through
Sonet, in South Africa through
Essex, the Benelux countries

through World Music, in Germany,
Switzerland and Austria through
Rudy Slezak and in Japan through
Hara Music. . . . Paul and Barry
Ryan have formed their own mu-
sic company, Ryan Music which
will be administered in the U. K.
by Carlin and in Europe by Inter-
song, publishing company of
Deutsche Grammophon. The deal
requires the twins to produce 24
songs for the next three years. . . .
Dave Dee, the lead singer of the
Fontana act, Dave Dee, Dozy,
Reaky, Mick and Tich is leaving
the group in September to go solo,
although he will remain with Fon-
tana. EMI has acquired the
lease of new office accommoda-
tions at 3/4 Grosvenor Place, Lon-
don SWI to house three interna-
tional departments—artists, classi-
cal marketing development and
pop repertoire development. Staff
will start to move in during Sep-
tember. PHILIP PALMER

MANILA

The Surfin® Browns, a Filipino
rock band, is scheduled to play at
the Apollo in New York this
month. The band was booked in
Tokyo and Okinawa for some time.
The members are Al Castro, Fanny
de Dios, Chito Reyes, Albert Her-
mies and Benjiec Sodario, . . . En-
gelbert Humperdinck (London) has
a hit with “Love Can Fly.” . . .
Susan Salcedo is back to D'Swan
after a long absence from her re-
cording. Her latest single is *I
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Can’t Live Without You,” written

by Danny Subido. . . . Tom Jones’
new single is “My Elusive
Dreams,” (London). . . . Mareco

will be releasing “Chains,” by the
Sugar Cakes (Warner Bros.),
“Happy as Can Be ‘La La La'"
by Mercy (Warner Bros.), “Me
Without You,” by the Monkees
(RCA Victor), “Gone Like the
Wind," Connie Francis (MGM),
“Help Yourself,” Ray Anthony
(Ranwood), “Baby Let's Wait,” the
Rascals (Allantic{, “Happy Hean”
Andy Williams (CBS), “Rainy
June,” Neil Sedaka (SGC-Atco)
and “Heather Honey,” Tommy Roe
(ABC). OSKAR SALAZAR

MEXICO CITY

Jesus Grovas, international a&r
chief of Musant Records, will also
handle Liberty and United Artists
labels for his company. . . . Cesar
Costa, actor-singer, married Gilda
Gonzalez. Costa hosts a daily TV
show, . . . 1910 Fruitgum Co.,
Crazy Elephant, Strawberry Alarm
Clock appecared in Puebla, July
12-13. They were to play Mexico
City but promoters could not get
permission for an open air con-
cert. . . . Orbi-Vox hosted a press
and disk jockey reception to cele-
brate the hit status of “Gitarzan,”
by Ray Stevens, the first hit under
the company’s new deal with Mon-
ument. Orbi-Vox also distributes
VC, Fresa and Jade. General man-
ager Arturo Valdez said he plans
to relcase Mexican-language rec-
ords.

The Doors had no record com-
pany to meet them when they ap-
peared in Mexico City—DUSA lost
Elektra’s distribution and CBS
had not yet signed the distribution
contract with the U. S. company.
e New group, Los Marcianitos,
were introduced via a reception by
Capitol Records. First single by
the quartet (aged 12 to 18) is a
Mexican version of “Aquarius.” . . .
Illness was the reason given for
the non-appearance of Herman’s
Hermits for two weeks at the Fl
Dorado club. Martha Reeves and
the Vandellas are also booked into
the club. . . . Following his hit
single “Eloise,” DUSA is releasing
and LP by U. K. singer Barry
Ryan. ENRIQUE ORTIZ

AMSTERDAM

The Golden Earrings returned
from aysuccessful tour of the U. S.
where they recorded “It’s Alright,
But I Admit It Could Be Better."
The group will make a return trip
to the States in September for a
three-month tour. . . . Inelco re-
leased the Sylvie Vartan album,
“Sylvie Vartan™ to tie in with the
French singer’s appearance at Em-
meloord July 3 during the town's
French Week. . . . Chappell & Co.
Holland N.V. has moved to Singel
170-172, Amsterdam. Edition Nagel
will continue to act as sole selling
agent for sheet music of the Chap-
pell catalog and the Schirmer li-
brary. Jan de Winter has taken
over the direction of Chappell.. ..
The Dutch Record Promotion As-
sociation (CCGC) will institute a
weekly Dutch single chart and a
monthly LP chart compiled from
retailers returns.

The Ohio Express arrived in
Holland July 4 for three days of
promotional appearances. CNR tied
in by mounting a promotion cam-
paign  for “Yummy Yummy,"
“Pinch Me" and “Chewy Chewy."”
. . . Lenmy Kubr, one of the four
winners of the 1968 FEurovision
song contest, was in Barcelona July
5 to promote her Spanish record-
ing for Philips of her Eurovision
song “The Troubadour.” . . . A
week after the moon landing on
Sunday (20), Phonogram will re-
lease a special documentary LP,
“Man on the¢ Moon,” in co-opera-
tion with NASA. The recording
will give a full outline of 10 years
of space research and exploration
with a Dutch commentary spoken
by Henk Terlingen. Production will
be by Rudolf Spoor,

Polydor Nederland has re-signed
to distribute the MGM catalog in

Holland. . . . Singer Sandra Reemer
leaves Holland Tuesday (22) for a
series of performances in Surinam.
. . . The Holland Show, featuring
Willy, Willeke Alberti, Fred Kaps,
the Three Jacksons, Jan Blaaser
and Cas Osthoek leave Holland for
California in September for ap-
pearances in Los Angeles and San
Francisco. BAS HAGEMAN

PARIS

Jean Luc Young is sefting up an
independent production company in
France at 29, Avenue Friedland,
Paris 8 (Tel. 359.66.03) and in
Britain at 6 New Compton Street,
London, W.C.2. (Tel. 836.8171).
A&r manager of the British com-
pany will be Roger Fennings and
international and administrative
manager will be Young himself.
The French company, Young In-
ternational SARL, will be headed
up by Young and Jean Georga-
karakos, co-director of Byg Rec-
ords; directors of the British com-
pany are Young, Georgakarakos
and Fennings. . . . Editions Musi-
cales SIM—Paul Beuscher has ac-
quired French rights to the music
from the film “Isadora,” the film
which won Vanessa Redgrave a
grand prix at Cannes this year. The
theme has been recorded in Eng-
lish by Jeremy London and in
French by John William. Instru-
mental versions have also been re-
corded by Caravelli (CBS), Ray-
mond Lefevre (Riviera) and Paul
Mauriat (Philips).

Byg Records is releasing its first
album of modern blues by the
Alan Jack Civilization which will
be distributed in France by the
Barclay affiliate, CED. Byg inter-
national manager Jean-Luc Young
is negotiating for release of the
album in Britain and America. All
titles are published by Byg Music.
Byg is also releasing a single by
Otis Redding and the Shooters un-
der license from Finer Arts Rec-
ords and a single from the Esoteric
label by Jasmin-T titled *“Some
Other Guy.” . . . Eddy Mitchell's
latest single for Barclay combines
two Les Reed songs, “Vieille Fille®
and “Charlie, Charlie.” . . . New
Orleans jazz clarinetist Albert
Nicholas has left Paris to settle in
Basel, Switzerland.

MIKE HENNESSEY

HONOLULU

Cal-West Promotions has en-
tered the rock derby here, offer-
ing a rrogram coupling It's a
Beautiful Day, Columbia Records
sextet, with Aum, London Records
trio, in a show at the Waikiki Shell.
Cal-West also plans to stage a rock
festival July 25 and 26 at the
Honolulu  Stadium, featuring a
number of Mainland and local
bands in a free flow of rock music.
They're also booking Grateful
Dead. . . . Gold Rush Blues Band,
a Hawaii outfit, will join Canned
Heat and Lee Michaels in a Sunday
(13) concert at the Honolulu Inter-
national Center Arena, . . . Caul-
dron, another local outfit, will per-
form with It’s a Beautiful Day and
Aum. . . . The Rascals added a
Sunday show to their recent outing
here, since the original Saturday
performance was a sellout June 28.

The S5th Dimension will do 12
shows at the Ilikai Hotel's Pacific
Ballroom from July 31 through
Aug. 7. . . . Nancy Sinatra is on
another TV scouting mission in
Hawaii. . . . Big blast at the Out-
rigger Hotel's Main Showroom
when Tommy Sands marked one
ear at the club. All the big names
in the Island show business galaxy
turned out in full color and regalia
to wish Sands well. . . . The Out-
rigger has a new discotheque room
for the discotheque jet-setters: it's
called The Moon, and it's perched
17 stories high. The Sea of Tran-
quillity is dishing out the sounds.

Rod McKuen, who was in
Hawaii for filming of a Don Ho
Kraft TV special, has been making
the rounds in Island clubs. Among
the pauses: with good friend
Tommy Sands. Sands’ return to
Captiol Records—anytime now—
will be via a McKuen tune, “Sea-
sons in the Sun,"” pulled from
Sands’ forthcoming TV special, as
yet unreleased. . . . Bobby Sheen,
Capitol artist, has been plugging
“l Don’t Have to Dream,” his
newest. He's appearing with Lead-
feather, a group at the ALemon
Tree.

Geoffrey Meteliko, Tonga’s first
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recording star, also is platter pro-
moting in the Islands. His Happy
Tiger disk, “Si I' Ofa,” is gelting
airplay locally. . . . Berne Hal-
Mann and his group, featuring
singer Melveen Leed, has been
booked to do Sunday-only shows at
Duke Kahanamoku's for two
months., . . . Hal-Mann’s troupe
recently was a week-long guest
star on Don Robb's “Hawaii AM”
livecast daily on KHVH-TV here.
A number of Hawaiiap acts are
getting into the picture, too.
WAYNE HARADA

DUBLIN

Joe Dolan’s “Make Me an Is-
land” is breaking in Britain, where
he has been making personal ap-
pearances in London, Manchester,
Leeds, Birmingham and Glasgow,
Meanwhile, *Joe Dolan’s Greatest
Hits” has been released on Marble
Arch. . . . John MacNally is the
subject of a major CBS promotion
for his new album “Mary in the
Morning” and a single featuring
the title song and “Try to Remem-
ber.” In the fall MacNally will
visit Japan for two weeks and fol-
low with appearances in Australia.
... Jack Walsh’s Demesne Records
distributor of the low-priced Al-
legro and Hallmark lines, will have
the additional budget range of RCA
Camden from Oct. 1. The initial
release will comprise 36 albums.
. . .Dermot O'Brien has recorded
“The Ballad of Brian Boru™ for
Envoy.

The Royal Showband has re-
signed with the Stardust Hotel, Las
Vegas, for three years commencing
Jan. 1, 1970. The contract requires
the band to play at the hotel six
months a year. . . . Eamonn An-
drews engineer Bill O’Donovan is
leaving to join Radio Luxembourg
in London. . . . The Wolfe Tones
are preparing their first album for
Dolphin. Their new single, by the
group’s Brian Warfield, is “Uncle
Nobby's Steamboat.” . . . Singer
Louis Browne and cordovox-ac-
cordion player Paud Griffin are
cutting LP’s for Phoenix. . . . The
Royal Blues have covered “Proud
Mary” for Pye.

) KEN STEWART

STOCKHOLM

Sweden Music has Swedish rights
to “Dizzy,” “That's What Sends
Men to the Bowery,” “Oh Happy
Day,” “Higher and Higher,” “River
Is Wide,” “I've Been Hurt" and
“Windmills of Your Mind.” . . .
EMI released Solomon Burke’s
“Proud Mary.” . . . EMI's record
department has moved from Grev-
gatan 58 to Sandhamnsgatan 39,
near to the company’s warehouse
at Tegeluddsvagen 72. . . . Sonet
has released lﬁe first album by
Tommy Koerberg. . . . Blind Faith
made a big impact in Sweden. . . .
Ewa Roos has made her first al-
bum for Epic. . . . Richie Havens
was in Sweden for concert dates
and radio shows and Sonet re-
leased “Electric Havens.”

JOHANNESBURG

Teal Records is sole South Afri-
can licensee for Tamla Motown.
Tecal has also signed new agree-
ments with United Artists Music
and Jobete Music. . . . Both the
SABC and LM Radio have banned
“The Ballad of John and Yoko,”
by the Beatles. A spokesman for
EMI said this week that his com-
pany had no immediate plans for
releasing the record in South
Africa. . . . Theo Rosengarten, gen-
eral manager of Trutone Record
Co., has just returned from a six-
week business trip to Europe,
where he visited his company’s
principals in Holland and Ger-
many. . . . Trutone Records is
undertaking an extensive promo-
tional campaign on four locally
recorded albums — *“Awakening,”
by the Third Eye (arranged by
Hennie Bekker, produced by Billy
Forrest), which is being released
by Polydor in Germany; “In-
shalla,” recorded by Ron Eliran
during his recent South African
tour with Roger Williams, and ar-
ranged and produced by Bekker
and Forrest; “Soul Saxophonics,”
arranged, recorded and produced
by Art Heatlie, and released by
Fontana in the U. S, and “Love
Power,” by Vanda Arletti, ar-
ranged by Heatlie. . . . J. Buinink.
deputy managing director of
Philipps Phonographic Industries,

recently completed a five-day busi-
ness visit of South Africa.
CLIVE CALDER

SAN JUAN

The Four Lads (UA) played the
La Concha Hotel. . . The Brass
Buttons (Atlantic) at the Caribar
of the Caribc Hilton Hotel. . . .
Little Anthony and the Imperials
(UA) at the Flamboyan Hotel.
. . . The Arbors (Date-Columbia-
booked at the Sheraton Hotel. . ..
Danny Rivera (Velvet) played the
Aruba Sheraton Hotel and con-
tinued to Caracas for a music fes-
tival. He returns to Puerto Rico
to tape a TV spectacular for Chan-
nel 11. ... Miguelito Alcaide and
His San Juan Quartet had their
contract with the Dorado Hilton
Hotel and Country Club renewed
for a third time. The group in-
cludes Jimmy Delgado, German
Vega and Pablo Ortiz and has re-
corded for several Latin labels.

The “Tom Jones TV Show™ pre-
miered on July 6 over Channel 2.
It is sponsored by Colgate, Royal
Crown Cola and two others. Fol-
lowing the series, sale of Tom
Jones records has shown a marked
increase, according to dealers. . . .
Another new Sunday night TV
show (Channel 4) is a series of
Spanish Zarzuelas (operetta) in
color and stereophonic video films
from Spain by Television Espanola
SA. This series was awarded the
Grand Prize Mife Perla TV in
Spain. Each program runs for 90
minutes without breaks for com-
mercial announcements. Banco
Popular is the sole sponsor. Deal-
ers report rencwed demand for
zarzuela recordings most of which
are on the Montilla label.

Tito Puente (Tico), El Lupo
(Cotique) and Sanitos Colon
(Fania) all playing weckend night
stands at local clubs. . . . Ruth
Fernandez. veteran recording art-
ist (she started with RCA Victor
in the days of the 78 r.p.m.) was
awarded an honorary degree by
Puerto Rico’s World University.
The singer, who received the honor
for her contribution to the is-
land’s cultural and artistic develop-
ment, is the first entertainer to be
so honored.

ANTONIO CONTRERAS

PARIS

Czech group the First Travellers
recorded an album for Vega dur-
ing their visit here for cabaret
dates. . . . CBS is launching a
summer promotion, “Pop Music
Revolution™ coupled with a compe-
tition and a sampler disk featuring
Sly and the Family Stome, Spirit
and Al Kooper retailing at 80
cents. . Festival is handling dis-
tribution of the new Bongo label
created by singer Dick Rivers.
First releases feature Gerald Kal-
fan and Richard et Samuel, . . .
Pathe - Marconi relcased a pot-
pourri album, “From Beethoven to
Becaud,” featuring Sanson Fran-
cols with the Berlin Philbarmonic
Orchestra, Lionel Hampton, Juli-
ette Greco and Glilbert Becaud.

Claude Pascal has acquired the
Pierre  Cour-Andre Popp song
“Love Maestro Please,” recorded
by Sheila on Carrere. . . . Chess-
Checker-Cadet President Marshall
Chess met Barclay international la-
bel chief Bermnard de Bosson and
Barclay Belgium head, Valere Bral
to discuss Chess promotion in
France, Belgium and Switzerland.

MICHAEL WAY

Ampex Holds
Contest With
Ad Campaign

e Continued from page 59

will appear in ads in Newsweck.
The ads deal with computer,
audio, instrumentation and vide
tapes.

The company’s Micro-85
stereo cassette player will be
awarded to persons guessing
which of the women will be
shown in the ads, said Robert
G. Hill, Ampex advertising de-
partment manager. A portable
cassette player/ recorder (Micro-
20) will be awarded to Ampex
salesmen and distributors who
guess which four girls will ap-
pear in ads.
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HITS OF THE WORLD

50 RED RED WINE—Tony
BRITAIN be (Down Town)
{Courtesy Record Retaller) Ardmore & Beechwood
*Denotes local origin
Thl-k l‘;:u
Weel
1 SOMETIHNG IN THE AIR FINLAND
Eapederel, Newy sthenctes Toent recording
' )
{Track}—Fabulova (Peter '""’,‘ :_v‘mk
2 IN THE GHETTO—Elvis Week Weel .
Presley (R CAE)—Clrlln 14 GO’PD?E;:M”’V Hopkin
3 HONK "TONK  WOMAN— 7
Roiling Stones, ED‘““’ 2 6 SE EIKO TODISTA ETTA
4. 21 GIVE PEACE A CHANCE— MUUTUIN (If 1| Promise)—
Plastic Ono Band (Apple) Danny (Scandla)}—
s HELLO SUZIE—*Amen' Cor- Scangie fieic
net vslxmmmmc) Essex ¥ s Gla‘ .A)S'%_T'“ Beatles
sy pple)}—Fraze:
s N i IFEFamily 4 1 KULIEN TAAS KOTIIN
el PAIN (Wenn die Kranische
716 EW—'DﬁmonJ Dekker (ms{f""”):g"l’;" s
net)—Scandia_Music
(Pyumid) Beverley (L. 5 — LIMON LIMONERO—*Lasse
4 6 BREAK AWAY—Bcach Boys Mortensson (RCA)
(g-pllol)—lmmedl te e 6 'IEE]"“;‘Z"‘"S:"&?‘M by
o 18 (B’\‘('"M;"f ”-‘;";(’;ON‘_"""’ Fl‘nlvi Paunu (Coﬂ.mniu)_
*Marmalade (CBS)}—
i 7 8 MENEE MIKA MENEE (A
Welbeci/Schroeder (Mike ﬁ o 'r‘ma,_: Going)—~Jouko
10 8 PROUD MARY—Creedence ostl_(Polydor)—Frazer
Clearwater Revival (Liberty) a2 (onﬂut;}lﬂraﬁ‘m‘l’:ﬂ““
—Fantas; ‘oger
03 BALL AR, Sohs Fogerty) 9 3 SEP TULEE KERRAN
YOKO—Beatles Applc)— c Wny It Used To Be)—
NaghE (ne.u Fredi Pmnm)—me
12 5 LIVING IN THE PAST— 10 PM\S' RINNAIL
eJethro Tull (m\,,,d AINUU_(Put Your Ilead
Chrysalis (Terry on My Stiguiders eRicka
13 13 LIGHTS OF CINCINNATI (Scandia)—Scandia Musle
*Scott Walker (Philips;
Schroeder (John Frang]
14 12 FROZEN ORANGE I UCE— FRANCE
Peter Snmedl (United
Amxu)—Unhed States INTERNATIONAL
(Ray Si (Courtesy of Centre D’Information: et de
15 20 THATS THE WAY GOD cumentation du. disque)
PLAN IT—*Billy This
Preston  (Apple)—Apple Week
&1 orge Harrison) T WANT TO LIVE—Aphrodite's
16 14 GIMME, GIMME GOOD Child (Mercury, Philips!
LOVIN'—*Crazy _Elephant OH HAPPY DAY—-bdwln Hawkins
(Major Minor)—Dick James Singers (Barclay)}~Ined
(Kasenetz/Kalz) 3 GET BACK—Beatles (Apple/palhe-
17 10 TIME IS TIGHT—Booker T. Marconi)—Nortliern Son
and the MG's (Stax)}— 4 DAY DREAM-—Wallace Collection
Chﬂ% 1l (B.T, Jones) (Odeon/Pathe-Mareoni)—
18 25 SAVED BY THE BELL— First Floor Music
Robin Gibb rsl’msydor) S THE BALLAD OF JOHN AND
v 2 1 YOKO—Beatles (Apple/Pathe-
Joe Dolan (Pye) 4 rthern Songs
Geoffrey Everett) SANCI'US—(FIIm “I£”)
20 1l OH HAPPY DAY—Edwin Philips)—
Hawkhu Singers (Buddah)— LIVING IN THE PAs'r—Jemro
Kama Sutra (Lamont Bench) Tull (lslnnd Philips
21 33 WET DREAMS—Max Rome Chrysalis
%-;l'ly)—lleverly (H. 8 LA(FP OGIGIA—G Cinquettl
estival)—Sugar Music
22 19 DIZZY—Tomm HAIR—RCA)
(Slnt‘e)sldu)—-BMl isteve FIRST m):_ MbAiY—Bu' Gees
'olydor)—Abigail
23 31 GQODNIGHT MIDNIGHT— 4 -
2 2 CONVENSATIONS il
INVI A’ lla
3 a pASK BT Lol
Donovan & Jelf Beck (Pye) NATIONALS
26 35 GOOD LOVIN' AINT {Courtesy of Centre D'Information et de
EASY TO COME B Documeantation de Disque)
Marvin Gaye/Tammi Tcrrell I’hh
(Tamia/Motown)—Jobete Weel
BMI (Ashford/Simpson) LE NETE UE—G. Moumki
27 26 GET _BACK—’Beatles (Apple) (I'olydnr)—-Comln
—Northern (George Martin, OH RY—D A Winter
28 27 MY WAY—Frank Sinatra Rlvlcm Bar
(Reprise)—Shapiro- 3 PETI PAIN AU CHOCOLAT
Bernsiein (Don Costa -J Dnmn (CBS)—Sugar Music
29 43 DON'T KNOW WHY—Stevie 4 L'OR Clnquem (Festlval)
Wonder (Tamla/Molown}
30 39 IT'S YOUR THING—Isley § REVERIES—C. Francoi
Brothers (Major M (Flechc) (Phu.p.B)—the
Tee Pee (Isley Brothers 6
31 40 BORN TO BE WILD— M Mnnhicu (Barclay)—ﬂ;\nco
sneppenuoll (Stateside)— 7 NA_BON E—J Dassin
Lecds (Gab: cl Meklen) (CBS
2 WHA 1S A MAN—Four 8 SAYONARA—H. Vﬂurd (Mercury,
(Tamla/| Mmown)— Phllips)—ﬂarclaé
Johele/Canin Johnny 9 RESTE-HOI FIDELE—E. Maclas
Bri (Philips)—Cirt
33 15 BIG smr-—cmf Rlchard 10 JOSEPIIG. Moustaki (Polydor)—
(Columbja)—E. H. rrin Continental
(Norrie Parsmor)
4 30 ggﬁ;rl;yo JYORLDS
im _Reevi
(RCA)=Tree écm Atkins) HOLLAND
35 22 I'D_RATHI B (Conrlesly Radio Veronlea
*Chicken Shack (Blue latennieuws)
Horiuanwcl (Mike ’Denolen Iocal origin
This  Last
36 37 HAI ART—Andy Weel( w ek
wnumm (CBS)—Dmm'l THE BALLAD OF JOIIN
(Jerry Fuller) ND  YOKO—Beaties
37 34 LOVE ME TONIGHT—*Tom (Apple)-—Lcedu/an
Jones (Decca)—Valley 2 2 ON
(Peter Sulljvan) PLUS—hne Blrkin “and
38 24 TRACKS OF MY TEARS— Serge Gainshour, (an'ma)
Smokey Robinson and the 3 3 TOMORROW. TOMO
Miracles (Tamla/Motown)}— —Bee Gees (Pclydor)—
Jobete/Carlin  (Smokey Basart
obinson) 4 A SALTY DOG—Procol
3% 36 WITHOUT HER—HerbAlpcn Warum - (Stateside)—Essex/
ASM)Sunbury (Her Busal
Alpert/Jerry Moss S $ BIG BAMBOO—Mcrrymcn
40 46 PEA CE FUL—Georgie Fame (Om:fn)—-Bmpcl Music
G &= rias Char )
41— LOVE 1S BLUE (Can Sing a prIacitelat Oh o el
Rnlnhnw—The Dells (Chess) 7 4 OH HAPPY DAY—Edwi
—Mark VI1/Croma K i) (Buddﬂh)—
42 4 THE ROXER--Simon and T
Garfunkel (CBS)—Patiern = L g T’GG”,T T ".}‘"“" G
Music  (Simon/Garfunkel/ 9 8 PRETTY BELINDA—Chris
Halee) Andrews (Pye)—Unliversal
43— BRINGING ON BACK THE Son,
GOOD TIMES—Love 10 6 STOP THE MACHINE—
Affalr (CBS)—James ‘Swlr:‘glng Soul Machine
44 — SALTY DOG—Procol Harum (Polydor}—Dayglow Music
(Regal Zonophone}—Essex
45 28 HIGHER AND HIGHER—
Juckie Wilson (NCA
Unlted Artists (Curl Duvis) JAPAN
46 23 TOMORROW, TOMORROW. |\ v een 0riginal Confiderice! Con, Lid))
—Bee_Gees (Polydor) ¥
Abigail—R. Stigwood/Bee Denotes local orlzin
Geeny This tast
a7 e MQF"I‘“?WFDJIHMEMVV&'}M P ilate) e MINATOMACHI BLUES—
. —
et M (T Mord sr;m -Ichi (Victor)
(Mike Vetnon 2 2 KINJKARETA KOI
48 NO MM'n:u WHAT SIGN *Moriyama_ Ryoko (Phlllps)
YOU ARE—Diana Ross & —Shinko
the s-nn.me« (Tamia/ K] NAGASAKI w,\ KYO MO
Molown)—Jol DA’
49 thivamads Hiroshi and

JULY 26,

50 L?VE )MAN—()(]; Redding

1969, BILLBOARD

Cool Five (RCA)~~Watanabe

4 4 KUMO NI NORITAI—
*Mayuzumi Jun (Toshiba)—
Ishihara

s $ ARU HI TOTSUZEN—*Toi
et Moi (Tos mbl)—Wumnnbe

6 8 LA PIOGGIA—Gigli
Cmqnel(l (CGD)—Suisusha

7 9 TIME OF THE SEASON
Zombies (CBS Sohy )—A ril

8 7 KIMI WA KOKORé N

MA DAKARA/NAITA

U
H1 MO ARU-—*Tokyo
Romantica  (Teichiku)—

Geion
SCAT IN_THE DARK
Yokl Saorl (Express)—All

GE‘I‘T BACK—Beatles (Apple)

©
o

1 n JlNGl—'Klla]lma Saburo
1215 At UAIUUS/LET THE
HINE IN—Sth
Dlmenllon (Libert )—Talyo
13 14 NANAIRO NO SHIAWASE
'Plirlﬂ(y :md Kmen (Klnn)
14 32 MIYO-CHAN/N
wl)O—'Drlllen ('l'oshlbn)
—Wata

15 10 TOKI NI WA HAHA NO
NAl KO NO
'C:rmlfn Makl (CBS Sony)

16 — KO ﬁo DOREI-—*Okumura
Chiyo (Toshiba)—Watanabe

17 20 SASURAIBITO NO
KOMORIUTA—*Hashida
Norihiko and Schuhem
(Express)—M,

18 16 NAMIDA NO KA O
ARUIT! ERUh‘llhldn Ayumi
(Columbia)—Nichion

19— AISHITE AISHITE—’Ito
Yukuri {King)—=Watanabe

20 17 GOOD-BRYE—Mary FHopkin
(Apple)—Toshiba
MALAYSIA

(Courtesy Radlo Malaysia)y
Thix
ch
1 OVY BABY—Microbe (CBS)
2 THE BALLAD OF JOHN & YOKO
—Beatles (Apple)

3 LOVE ME TONIGHT—Tom Jones
(Decca)

4 IN( THE GHETTO—Elvis Presley

3 RAGAMUFFIN MAN—Manfred
Mann (Fan

6 GET BA CK—Bulllen (Ag&lle)

7 TOMORROW 0
BEE Gees ( {'

8 WHEN THE I')A BREAKS—
Consortiom _(Py

9 BlG SHIP—CI{{( Rlchlrd (Col)

10 BADGE-—Cream (Poly)
MEXICO

(Courtesy Radlo MII)

This  Last

WNI( Wee

ek
! REGRESA (Get Back)—
Beatles (A)
i CDSMBCH(W )
urakine ips)
OLVERAS PO

K—Dimitri

3 5 R MI—
los y su conjunto
(Musart
4 3 TE DESEO AMOR—Rondalla
de Saltillo (Capitol)

“@
S

ELOIS:‘ (Eloise)—Barry Ryan

BALADA DE JOHN Y YOKO
(The Ballad ‘of John and
oko)—BcalIes (Applc)
AZUCARADO—R Pavone

(C|
SIMPLEMENTE UNA ROSA
—Leonardo Favio (CBS
9 NO ME ABANDONES (Don
Let Mc Down)—Beatles

{Apple)
10 9 MARIA ISABEL—Los Payos
(Gamma)

o
o

® -
“

NEW ZEALAND

{Courtesy New Zealand Broadeasting)
This  Last

Week Week

1 HAIR—Cowsills (MGM)

2 GITARZAN—Ray Stevens
(Monument)

=

R
AMOR—Jose Feliciano

BAD MOON _ RISING—
Creedence Clmrwmcr

1y)
ARY—CM
Clearwater Revival (Libeny)
7 7 THE ISRAELITES—Desmond
Dekker  (Columbia)
8 3 MY QENTIMENTAL FRIEND
erman's Hermlts
(Columbll)
— THE BOXER—Slmon and
Onrfunkel ;(C
COME

0 AND SHAKE
ME—)CIodnlgh Rodgers
PHILIPPINES

This  Last

Week Week

1 1 PROUD MARY—Tommy Roe
(ABC)—Mareco

% 4 1 IIEARD IT THROUGH

HE GRAPEVINE—Trini
bcm.z Reprise)—Mareco

3 2 AM,— he Mlllcnnlum
(CBS)—Mar:

4 3 WHY WON'T TIIEY LET A
BIG BOY CRY—Arbors

[CBS)—Mareco
6 HELP YOURSELF-—Tom

Exprm (Huddnh)—

7 10 YOU VE MADE ME S0
HAPPY—Blood,
Sw=a| nnd Tears (CBS)

—Mar,
8 5 THE WlNDMILLS OF YOUR
MIN Noel Harrison
(Reprlse)—erecD

9

10

This

a2 w

® w o w

This

a2 w N

“

This

o e ow

-

This
t

2

Week Week
1 3

(Courtesy WKA
*Denot:

9 SPECIAL DELIVERY—19{0
&rullgum Co. (Buddah)—

areco
8 WHERE IS TOMORROW—
Bambl McCormick

POLAND

{Cuurtesy Pollsh Pathfinders Siation)
H

Denotes local origin
Last

NAPISZ PROSZE—
*Halina Frnckowmk

MAN OF THE WORLD—
Flectwood Mnc (Immedlaic)

CROSS TOWN TRAFFIC—
Jimml Hendrix (Track)

SWEET CHERRY WINE—

ames and the

Shondelles (Roulette)

THE BOXER—Simon and
Garfunkel (C S)

ROUD MARY-—Crecdence
Clearwater Rewval (Fanllly)

PINBALL WIZA

Who (Track)

MY SENTIMENTAL FRIEND

—Herman's Hermits
(Columbia)

TIME lS TIGHT—Booker T
and the MGs (Stax)

CZLOWIBK—*Romuald and
oman

@m— .

5N ow o

Y

PUERTO RICO

Q:EL  Muado)
les  local orlgin
Last

Weel( Week

Elz BAILAD)OR—Domlnlcn

1

2 VERDAD AMARGA—Tommy
Ohvencla ann)

1 O TRO—La Lupe

3

DING DONG-ESTAS COSAS
DEL AMOR—Leonardo
Favio (Columbia)

— DETUVO EL REIDJ—LM

UE SEAS

3
<
O

DEBO—Raul
Mm ro (Professional)

SPINNING WHEEL—BIood,
Sweat and Tears (Columbia)

°

— PENUMBRA—Sandro

S
AQUARIUS,
% HINE 'N—-FA‘II‘\

Dlmenslon (Soul City)

SINGAPORE

{Courtesy Radlo Singapore)
Last

Wecl( Week

LOVE ME TONIGHT—Tom
Jones (Decca)

Al UARIUS/LET THE
UNSHINE IN—Sth
Dimension (Soui City)

GET BACK—Beatles

(Parlophone)

THE BOXER-—Simon and

Garfunkel (Columbla)

1G SHIP—CIliff Richard

bia)
IN THE GRASS—
Dave, Dee, Doz(
Mich and Tick Fonmna)
GITARZAN—Ray Stevens
(Monument)

“ ® AN &
w

w

— IN THE GHET)I'O——EIvis

(RCA

GIVER—1910
Fruitgum Co. (Pye)

MAN OF THE WORLD-
Fleetwood Mac (Immediate

SPAIN

{Courtesy E1 Gran Musleal)
*Denoles local orlgin
Last

Week Week

3 MARIA ls,\nEL—'Lo. Payos
(Hhmvo;)—Edlcio
Musicales Hispavo:

GET_BACK—| I!e'lllts (Odeon)
—Edicioncs Gramofono

eon
MAMA (In_Spanish)—Jean
Jacques (Hispavox)—
Ediciones Mumcnlcs Hispavox
NTE

(o] EUI A SIMPLEM
LE UNA ROSA

—'l-lenry Slephen {RCA)—
Ediciones Musicales Ducal

TOMORROW—*Mike
Kennedy (Sonoplay)—
Canclones _del undo

LA CHEVECHA—PB"O
Orlera (RCA)—EdIclones
Musicales RC.

HAC) FR]O YA (In Spanllh)
—I A)—Edk‘

AM A—'Lm Brincos
(Zaflro}—Ediciones
Musi ‘cnolcs Brincos

~

a

“

o

Dimension (Hispavox)—
Ediclones Musicales
ispavor

SOUTH AFRICA

{Courtesy Southern African Record

Manufacturers snd Distribulors

Assoclation)

1 MYSENTIMENTAL FRIEND
—=Herman’s Herm
.Colnmbln)—chkle

Southern

3 TIME OF

Zombics  (CBS)—Vermula

Music (GRC)

2 PROUD MARY-—Crecdence
Clearwater Revival (Liberty)
—Jon Dora (Teal)

Mosi—

|

a
o

THE BOXER—Simon und
Garfunkel (CBS)}—Simon
and Garfunkel and Harlee—
Charing Cross Muslc (GRC)

THINK IT OVER—Sundie

Taylor—

2l
HAIR—Cowsllll MGM)>—BIil
and Bob Cowsill—Unlted
Artists (Trutone)

7 — LITTLE YELLOW
AEROPLANE—Leap:
(Suleside)—(}ordon

Belmdu (E

HEA’ HONEY—Tmnmy
Roc (ABC Paramount)—
Steve Rarri—Lowery Music

(Teal)

MERCY=—Ohio Express
(Buddah)—J. Levine-A.
Resnick—I'eanut _ Butter-

Kaskat Music (Gallo}

TIME IS TIGHT—Booker
T And The MG's (Stax)—

Janes—Famous

Chnppell (Gallo}

“
a

o
“

y Lee
Mills—

°

W -

SWITZERLAND

(Courtesy Radlo Basel)
This  Last
Week Week
1 1 MENDOCINO—Sir Douglas
Quintet (Mercu ‘
2 3 Oli HAP DAY—Edwin
nwkim Smgen (Buddah)-—
ama Sut
3 2 THE BALLAD ©OF JOUN
YOKO—Beatles
le)}=Northern Songs

N
AOUARIUS/LET THE
UNSHINE IN=Sth
(Llherly)—Unnn

a
-

D|mens|on

Music
DIZZY—Tomm!
(smleside)—Luwcry Music

Ltd,

TOMORROW TOMORROW—
Bee Gees (Polydor)—
Abigail Music

ISRAELITES—Desmond
Dekker and the Aces
Aioln)—Spnrll Music
PROUD MARY-—Creedenc
Clc:;‘vg!glcr Revival (Amcrlcn)

Aphrodite’s Ch:ld (Mercury)
GAMES PEOPLE

Joe South (C.upl(ol)—
Chappell

“
IS

o
-

-
ES

Marmalade Label

o Continued from page 57

Dance”), Ottilie Patterson (“3,-
000 Years with Ottilie”), the
John Stevens Spontaneous Mu-
sic Ensemble (*Oliv | and 2")
and a special $1.68 sampler LP
featuring tracks from six of the
new albums and additional ma-
terial by other artists.

The new releases are getting
strong promotion from Gomel-
sky’'s PR company, Paragon,
with publicity taking the form
of “activist leaflets” and a dec-
laration of Marmalade policy
which condemns the “bread and
circuses” outlook of the music
industry establishment.

Calumet Label

o Continued from page 58

back equipment. For this reason
Jaubert is working on the pro-
duction of its own 8-track play-
back unit and is ncgotiating to
make certain components in
France under license from U.S.
companies.

Jaubert predicted that by the
fall there would be between
500 and 600 8- track cartridge
titles on the market in France.

Holland Festival

e Continued from page 58

European countries, reaching a
total audience of more than 50
million.

The top teams were: (1) Bel-
gium and Spain (242 points
each), (3) Francc (201); (4) Yu-
goslavia (197); (S5) Britain (178);
and (6) Czechoslovakia (167).

Music Directors Assn.
¢ Continued from page 59

being worked on to control lo-
cally produced cover versions
of foreign hits and to get BOV-
ernment intervention in mlslng
and standardizing record prices
throughout the country.

61
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IN THE YEAR 2525

{Exordium & Terminus)
Torr & Evara (Zager 8 Evass), RCA 740174

CRYSTAL BLUE PERSUASION. . 8§

SPINNING WHEEL

Blood, Sweat & Taarn (James

MY CHERIE AMOUR,

Stevie Wonder (Bank Cosby), Tamla 54180
WHAT DOES IT TAKE TO
WIN YOUR LOVE.

Ir. Walker & the All Steer

GOOD MORNING STARSHINE. )o[j

Dliver (Bob Crews), Jubilee SK59

Three Dog Hight (Gabriel Makler), Dushill 4191

THE BALLAD OF JOHN AND
KO .

I 'ln (lsml.n MeCartney),
| LOVE YOU .
Andy Kim (Jaff llrr’) hul lOJI
LOVE mm: FROM ROMEO
& JuLt

BABY

N--q Mancinl & Ork. e
weh Vo 745 :i

;7
PART | MOTHER POPCORN
(You Gat to Have a Mother_for Me) 7
Jomas Brown (James Weawn), King 4243
COLOR HIM FATHER. . 10D
Winstons (Den Carrall), Mt I
SWEET CAROLINE (Good
Never Seemed So Cood)
n,

Hell Blamand (Tommy ©

MY PLEDCE OF LOVE,
The o Jetfeay croop Uty Meyors &
&lan Klein}, Wend 11200

RUBY, DON'T TAKE YOUR
LOVE TO TOWN. ., . ......

Kenny Regers and the Finst €dition (Jlmmv ---mn

o 0829
BAD MOON RISING . .. .

Craudence Closneatar Rovival ot m.n;}

TOO BUSY THINKING ABOUT
MY BABY . 14

Marvin Gays Morm

BLACK PEARL M- o
Sonny Charles with the Ched
TPt S oo Adw 105

QUENTIN'S THEME o) et/

The Charles Randalgh Grean Sounde (Ch

an), Ronwood
LOVE ME TONIGHT

Tom Jomar (Peter Sullivan), Farret 40038
YESTERDAY WHEN | WAS
YOUNG

LET ME

Paul Revers B the Rai
Undray, Celumbl

MOODY WOMAN . . .

Lerry Gutler (Gamble & Hutf), Morcury 72929

GOOD OLD ROCK °'N ROLL.
GOt Mathar and (he All Night News Bors mv
& Jil Hendeix),

IN THE GHETTO
Elvis Precte
GET BACK

Beotles (George Martin, Apple 2490

HONKY TONK WOMEN

Rolling $tomes (Jimmy Miller), Landon 910

I TURNED YOU ON .. 9
Uc:;y Icr-"uu (. 1sley-0, taley. lnl Ivoi D
LA NG <. .. . s 3 D

Guess Who (Jack Rithardion), RCA 740195
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this week.

FOR
WEEK
ENDING
]ULV za

DOGGONE RIGHT

Smokey Rebinsan & the

ABRAHAM, MART!N & ]OHN
Smaksy Rebinsan . ‘lh-':l’u;lc;l(luokq

PUT A LITTLE LOVE IN YOUR
HEA

hll). DaShanaon (YME), Imperisl 44385
ABRAHAM, MARTIN AND
JOHN . .\ ...

Moms Mahiey (Barey Otlander), Marcury 72935
LOVE 1S BLUE (I Can Sing a
Rainbow) . . .

Dalts

THE POPCORN ..

Jomes Brown {lamas

RECONSIDER ME .

Jehnay Adams (lhllh' ! Slnulvlon lr)
; 85 (]

ALONG CAME JONES. ... .... 5

Bay Stevens (hay Stovans, Jim Willey)
ot 1130

MOONFLIGHT

¥k Vonus {Lowlt Marensiein), Buddab 118

WITH PEN IN HAND

Vikki Core (Dave Pall & Mob Biediou), Libesty 36091

A BOY NAMED SUE

Lokany Cash (Bab . Johetes), Columbia 444944

I'D WAIT A MILLION YEARS. .

Grassrasts (Stave Barry), Dunblll 4198
GET TOGETHER ..
Youngblesds (Fellx Pappalerd

BUT IT'S ALRIGHT .

31, Jackion {Lew Flmwmln)

I'D RATHER BE AN OLD MAN’ 5
SWEETHEART T

Condi Statan (Rick Wall), Fom
CLEAN UP YOUR OWN
BACK YA

n.h ‘Prsley, REA Vistor

THE DAYS OF SAND AND

SHOVELS .. ..

ety Vinton (Oifly Shacrll], Epic 10485

1T'S GETTING BETTER

Mama Cass (Steve Rarrl), Dunbill 4195
WORKIN' ON A GROOVY

THING

Fitm Dimension (Bonws Howe), Soul ity 776

ON CAMPUS .. ........

Dickle Goodman (Dickls Goodman), Cofi

MRS. ROBINSON

Booker T, & tha MG.'s {Boaker ¥, 8 9
SO 1 CAN LOVE VOU‘.
Ematie

DON'T WAKE ME UP IN THE
MORNING, MICHAEL
The Feppecmint Rolabow {Paul Leks), Dien 732450
MUDDY RIVER .

‘Johnny Rivers (Johnny Sivers), tmperial 46386

LAY LADY LAY .

Boy Oyten (Boh Johnson), Colambia 44976

MARRAKESH EXPRESS .
Croby, St & Hsh (Stepnen Sill/bs A
Grumam e, Atanic 2652

TELL ALL THE PEOPLE
Deors (Rrelyer), Elekirs 45663

GIRL YOU'RE TOO YOUN

Archis el & the Dl (Barbl
i

HURT SO BAD

Lenermen (A Delary), G

TRUE CRIT
Girn Campbell (A1 Oetary], Co

GIVE PEACE A CHANCE

Platlc Ono Band (John & Yoko), Apple 1309

DID YOU SEE HER EYES .

Ulusion (Jeft Barry), Stasd

1358

SOUL DEEP |,

Box Tops (Tommy

THE FEELING IS RIGHT
Clarenes Carter Mick Halll, Atlantic 2648

I'VE LOST EVERYTHING I'VE

EVER LOVED

David Rutfin (Johany Bristol), Motown 1149

HOT 100—A TO Z—(Publ-sher-lncensee}
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B Record odustry Asseclation of America seal-of cartificotion as million selling single.

BREAK AWAY .. ... ... ...

besch Sops (Beian wllm/mun.y el

FEELING ALRIGHT

Ise Cocker (Denny-Cordall), AKM 1083

MEMPHIS UNDERCROUND .

erbie Mana (Tom Dowd), Atlsatic 631
(Sl”ln On) THE DOCK OF
GHE BAY' |, 5 roa g pnewre

& Beavll ‘68 (Sergio Memdas

& Herh Alpert), AZM 1073
NITTY GRITTY

Gladys Knight & th

THE GIRL I'LL NEVER KNOW
Froakle Yeli) (Bob Craws), Phillps 40621
WHILE YOU'RE OUT LOOKING
FOR SUGAR
Womay Cane (R, Dunbar), Hat Wax 6901
LISTEN TO THE BAND
WMankaes (Michaol Normith), Colgems 645004

BIRTHDAY
Undsrground Sunshine (Underground ine).
Inteepld 73002

WHERE DO | GO/BE-IN
(Hare Krishna) .

Hapsenings iHanpeninge),

il
WILLIE & LAURA MAE ]ONES

(Morman Whitfisld),
. soni 33063

Dusly Springtleld (Jurry Wo om.
g i Warde, Al 1643

FOREVER .

Morcy (Brad §

YOUR HUSBAND—MY WIFE..

Brookiyn Rridge (Wes Farrel), Buddah 126
ABERGAVENNY ..
Shennon,

STAY AND LOVE ME ALL

SUMMER . ..

it Hylond (Ray Ruff), Dot 17258
THEME FROM A SUMMER
PLA

Ventores Uve Saracens), Liberty 36113
DON'T TELL YOUR MAMA
WHERE YOU'VE BEEN

Eddis Fioyd (Steve 8. 1. Jouss), Stax 0036
I'M FREE .

Who (K Lambart), Decea 732819

I'LL NEVER FALL IN LOVE
ACGAIN 8
Tom Jonse (Petar Sulllvan)
YOUR GOOD THING
(Is About to End) ..
Lou Rewlr (David Ax

TILL YOU GET ENOUGH .
Watte 10904 Sesct hythn Sand (Charivs
9ht), Warnar Srss-Seven Ans 7298

JACK AND JILL .
Tommy Rop (Sters Sarrl], ABC 11228

ODDS AND ENDS ., ..

Dionse Warwick (Burt Becharsch &

SUGAR, SUCA

Archin um Barry), Calenar 631008

EVERYBODY KNOWS MATILDA
Duke Bexter (Tany Harris), VMC 740

FIRST HYMN FROM GRAND
TERRACE
Mark tndsay Derey Follerl, Calumbla 444075
LET YOURSELF GO .
Feiands ot Dhstinctlan tiohn Fin
THAT'S THEWAY. . ... ... ..
Jas Tex (Buddy Killen), Diol 4093
A TIME FOR US

Johnny Mathls (sack Gold), Columbla s

PASS THE APPLE EVE |

Maman), Seap
EASE C
Metars (Allen Toussoint & Marchsll L mwm

OUT OF SIGHT, OUT OF MIND

Little Anthony & the Impsclels (seb Skafl)
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SHAGE YOUR LOVE WITH ME.
CHANGE OF MEART. 00
THAT'S THE WAY GOD PLANNED IT.
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COLOR OF MY LOVE
VL NEVER FALL IN. LOVE AGAIN.
IN JHE TIME OF OUR LIVES,
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. AGE (Where | $tanted g
HANDS OF THE CLOCK.

" .
EVERYBODY'S GDT A“RANGUP
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NEVER, NEVER LET YOU GO,
1 NEED YOU WOMAN. ..
134 GONHA MAKE YOU MINE
1 DONT WANT TO WALK WITHOUT YOU
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LAretha Franklin, Atlantic 2630

Dannis Yot & the Classics 1V, (mperiaf 66393
.Bllly Praston, Apgle 1808

m, Cothlion 44034

Burt Bachargch, ASM 1064
_irn Butterfly, Atca 8676

ALM 1070
Soul City 773

(Edtie Be, Scram 117
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NUMBER OF
SINGLES REVIEWED

THIS WEEK
151

LAST WEEK
131

OP 20)

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

Spotlight Singles

*This record is predicted to reach the TOP 40 EASY LISTENING Chart

OP 20 POP SPOILIGHT

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

EDWIN HAWKINS SINGERS—AIN'T IT LIKE HIM

(Prod. Edwin R, Mawkins) (Writer: Hawkins) (Kama Rippa/Hawkins, ASCAP)—
The “Oh Happy Day’’ gospel group has all the excitement and driving
thythm here to bring them right back to the top part of the charts,
Potent followup. Flipr “lord, Don’t Move That Mountain’ (Kama Rippa/
Hawkins, ASCAP), Pavilion 20002

DONOVAN With the JEFF BECK GROUP—
BARABAJAGAL (Love is Hot)

(Prod. Mickie Most) (Writer; Leitch) (Peer Int‘l,, BMI—A far-out origlnal
and pulsating rock item combines the elements of several of his past hits.
Backed by one of the most popular underground groups, he will fast top
the sales of “Atlantis.” Flip; “'Trudi’” (Peer Int’l.,, BMI), Epic 5-10510

OP 6

CREEDENCE CLEARWATER REVIVAL-
GREEN RIVER/COMMOTION

(Prod. J. Fogevlp (Writer: Fogerty) (Jondora, BMI)—Another Itwo-sided
smash from this hot group. First is a driving rocker in the same vein as
their recent “’Bad Moon Rising,”” while the flip is another hard rock Item
with a strong lyric line. Fantasy 625

OP SPOTLIGHT

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

SLY & THE FAMILY STONE—
HOT FUN IN THE SUMMERTIME

(Prod. Sly Stone) (Writer: Stewart) (Stone Flower, BMI}—Change of pace for
the unpredictable group is a solid soul swinger. A sure-fire winner for
both Hot 100 and r&b charts. Flip: ‘‘Fun’’ (Daly City, BMI). Epic 3-10497

NEON PHILHARMONIC With DON GANT &
TUPPER SAUSSY—NO ONE IS GOING TO HURT YOU

(Prod. Don Gant, Tupper Saussy & Bob McCluskey) (Writer: Saussy) (Acuff-
Rose, BMI)—Emotion-packed ballad proves a strong followup for their smash
*Morning Girl,” with much of the sales power of the initial hit, Top
produc'ai;)n work, Flip: *“You Lied” (Acuff-Rose, BMI). Warner Bros.Seven
Arts 7311

OTIS REDDING—FREE ME

(Prod. Steve Cropper) (Writers; Redding-Lawson) (East/Memphis/Time/Redwal,
BMI)—More potent soul ballad material from Redding. By far one of his
best in recent times, It will prove a fast chart topper for his recent
“Love Man,’ Flip: “(Your Llove Has Lifted Me) Higher and Higher"
(Jalynne, BMI). Atco 6700

*DEAN MARTIN—-
§ TAKE A LOT OF PRIDE IN WHAT | AM

(Prod. Jimmy Bowen) (Writers Haggard) (Blue Book, BMI)—Country music’s
Merle Haggard took this strong rhythm number right to the top of the
country charts, Martin’s pop ftreatment is a highly commercial item that
will spiral him up the Easy Listening and Mot 100 charts in short order.
Flip: ““Drowning in My Tears’’ (Kiss, ASCAP), Reprise 0841

SPECIAL MER]

PEACHES & HERB—LET ME BE THE ONE

(Prod. Rilly Sherrill & David Kapralik) (Writers; Kolbar-Mann)—Smooth
ballad item that will have no frouble putting the duo right back on the
charts to surpass their “When MHe Touches Me’’ success, Flip: | Need
Your Llove So Desperately.”” Date 2-1649

ELECTRIC INDIAN—KEEM-O-SABE

(Prod, Llen Barry) (Writers: Borisoff-Binnick) (Binn/Elaine/United Artists,
ASCAP)—One of the most infectious rhythm items of the week, this
instrumental is loaded with sales potency for hot chart impact. The catchy
melody and arrangement offers much for juke boxes as well as program-
ming. Flip: ‘‘Broad Street’” (Binn/Elaine/United Artists, ASCAP). United
Artists 50563

TROGGS—EVIL WOMAN

(Prod. Larry Page) riter: Weiss) (Saturday, BMI)—Hard rock item, their
first for the Page One label. Dynamite vocal work will bring them back
to the chart with top honors, Flip: ““Heads or Tails” (James, BMI),
Page One 21026

ELVES—WALKING IN DIFFERENT CIRCLES

(Prod. Scott English) (Writers: English-Weiss) (Helios, BMI)—Infectious
swinger with bubble gum appeal is an impressive debut for the new
qroup. Top Scott English production and material co-penned with Larry
Welss, Flip: “She’s Not the Same’ (Melios/Percom, BMI). Decca 732507

JOSE FELICIANO—RAIN/SHE'S A WOMAN

Prod. Rick Jarrard) (Writers: Feliciano-Feliciano) (Johi, BMI) (Writers:
ennon-McCartney) (Maclen, BM))—Another two-sided winner from the stylist
with equal sales potential, He penned the intriguing and poignant rhythm
ballad, while the flip is a top Beatles swinger, Potent entry. RCA 47-9757

POILIGH]

Spotlighting new singles deserving special attention of programmers and dealers.

POCO—Pickin’ Up the Pieces (Prod. Jimm Messina) (Writer: Furay) (Little
Dickens, ASCAP)—Catchy country-flavored rhythm ballad that features
several ex-Buffalo Springfield members, Epic 5.10501

RUSSELL MORRIS—=The Real Thing (Writer: Young) (Wren, BMI}—Folk-
flavored-styled swinger was No, | in Australia and will prove an
important sales item here as well. Possible leftfield smash, Diamond 263

*MILLS BROTHERS—-Up to Maggie Jones (Prod. Tom Mack) (Writers; Russell.
Leonetti) (Harrison-Cintom, ASCAP)—Easy beat swinger penned by Tommy
Leonetti is a summertime winner loaded with middle of the road and
'ukeb;);ugppeal. Top performance and George Tipton arrangement,

t

GENESIS—Journey to the Moom (Prod. John Madara, len Barry & Tom
Sellers) (Writers: Madara-Barry) (Double Diamond, BMI)—Rocking in-
strumental featuring biblical narration is well timed with the moon
shot and one of the better using the same theme. Much sales potential
here. Buddah 132

MOTHERLODE—When 1 Die (Prod. Mort Ross & Doug Riley) (Writerss
Kennedy-Smith) (Modo, 8MI)~The Canadian ballad winner offers much
lor“p.l.ayuimd sales here as well. Strong blended group sound.
Buddal

64

JOHNNY CYMBAL—Big River (Prod. Johnny Cymbal) (Writer; Cymbal)}—
“Mr. Bass Man’s’’ move to the Hollywood-based label proves a potent
commercial rocker, Has all the ingredients to put him back on the
charts with solid sales, Amaret 110

BUFFY SAINTE-MARIE—Better fo Find Out for Yourself (Prod. Bob Lurie)
(Writers Sainte-Marie) (Caledb, BMI)—Swinging message ballad should
prove a Hot 100 breakthrough for the multitalented star. Strong
commercial entry, Vanguard 35091

INSTIGATION—| Don’t Want to Discuss 1t (Prod. Edward Kline) (Writers:
Cooper-Beatty-Shelby) (Nelchell, BMI)—Out of the Johnston, Pa., area
comes a raucous rocker with a driving dance beat and strong vocal
workout for certaln chart action. GRY 15

*BOBBY RUSSELL—Better Homes and Gardens (Prod. Buzzx Cason & Doub
Gilmore) (Writer: Russell) (Russell-Cason, ASCAP)—The ‘‘Honey’’ com-
poser comes up with more well thought out rhythm material. Well
performed with much commercial potential. ElIf 90031

D. D. PHILLIPS—Now (Prod. Robert Byrne) (Writers; Strizik-Parnes) (Sep-
tember, ASCAP)—Smcoth fresh vocal sound with a poignant ballad beauty
offers much programming and sales potency, Evolution 1008

ROBERTA SHERWOOD—San Francisco #s a Lonely Town (Prod. Joseph Porter)
(Writer: Peters) (Singleton, BM1)—The Ben Peters ballad beauty now
riding the country chart via the Peters version is given a strong pop
going over here, Watch this one, it should bring that ‘‘Lazy River”
lady back to the charts. Mappy figcr 513

WwWww_americanradiohistorv.com

BUCK OWENS—TALL DARK STRANGER

(Prod. Ken Nelson) (Writer: Owens) (Blue Book, BMI)—Currently No. t on
the charts with ““Johnny B, Goode,’” the co-star of TV’'s ‘‘Hee-Haw'’ comes
on strong with another chart topper in this original rhythm item, Owens
at hig best, Flip: ’Sing That Kind of Song’’ (Blue Book, BMI). Capitol 2570

MEL TILLIS & STATESIDERS—
THESE LONELY HANDS OF MINE

(Prod. Walter Haynes) (Writers: Morris-Norrell) (Ly-Rann, BMI)—Hot on the
heels of his “0ld Faithful* hit, Tillis changes pace with this clever
rhythm ballad that will spiral him right back up the chart once again,
Flip: ““Cover Mama’s Flowers’’ (Sawgrass, BMI), Kapp 2031

CARL SMITH—I LOVE YOU BECAUSE

(Prod. Don Law) (Writer; Payne) (Rose, BMI)—Mis ‘‘Good Deal, Lucille”
took Smith high on the chart and this updating of the Leon Payne classic
will take him still higher, Powerful jukebox item, Flip: ““Mister, Come and
Get Your Wife'* (Sure-Fire, BMI), Columbia 4-44939

BONNIE GUITAR—THAT SEE ME LATER LOOK

(Prod. Buddy Killen) (Writers: Miller-Putnam) (Tree, BMi)—Eddie Miller and
Curley Putnam penned this clever ballad material and the stylist turns in
a top performance. Will bring her right back to a high spot on the
chart, Strong entry. Flips “§‘ll Pick Up My Heart (And Go Home)’
(Tree, BMI). Dot 17276

Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

CHART
JERRY LEE LEWIS—Invitation to Your Party, SUN 1101

BARBARA FAIRCHILD—A Woman‘s Hand (Champion, BMI), COLUMBIA 4-44925
SAMMI SMITH—Brownville Lumberyard (Tree, BMI). COLUMBIA 4-44905
SHEB WOOLEY—The Recipient (Acuff-Rose, BMI). MGM 14070

SKEETER DAVIS—Teach Me to Love You (Interval, BMI). RCA 74-0203
JIMMY DICKENS—A Death in the Family (Stallion, BMI). DECCA 32523
BOBBY HARDEN—The Wild Ones (Mostly, 8MI). STARDAY 875

MIKE HOYER=—Bulldog Mack (United Artists, ASCAP). UNITED ARTISTS 50551

JERRY CHESNUT—Tiny Fingers (Passkey, BMI), UNITED ARTISTS 50549

IRA ALLEN—No Sign of love for Me in Your Eyes (Blue Book, BMI).
CAPITOL 2561

GEORGE LINDSEY—Remember Back When (Moss Rose, BMI). CAPITOL 4785

__[OP 20)

R&B

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING R&B SINGLES Chart

THERE ARE NO R&B SPOTLIGHTS THIS WEEK

Spotlights Predicted to reach the
R&B SINGLES Chart

CHART

ARMOND ADAMS-Djamond Pins and Broken Beads (Trianon, BMI).
FORTUNE 372

JULY 26, 1969, BILLBOARD



LOU RAWLS
MAKING
THURSDAY NIGHT
TV

Cool. Refreshing. The hot summer of Lou Rawls.

Hosting the “Golddiggers” show in the Dean Martin prime time slot.
T.V. exposure selling the Lou Rawls blues power of his album

“The Way It Was, The Way It Is” and his latest hit single

“Your Good Thing (Is About To End).” Your good thing is only
beginning: Thursday nights on NBC.

PRODUCED BY DAVID AXELROD @
ALBUM #8T-215 — SINGLE #2550 %
AVAILABLE ON RECORD AND ON TAPE. Capitol®
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PHIL OCHS, THE HUMAN, THE COMMENTATOR,
IS ALSO AN ARTIST.

“...he possesses no spite or hate and this is a good quality in any man..."”
— Charles Martignette, DiscoScene Il

BUT IT DOESN'T END THERE

“The latest collection of songs (Rehearsals for Retirement) is imaginative
and varied enough to defy categorization, revealing a more confident,
sophisticated artist...” — Bob Baker, Los Angeles Image

PHIL IS A MUSICIAN,

“...the arrangements are tasteful and manage to always add, never detract,
from what he's saying.” — Dave Margoshes, Daily lowan

AND AN ENTERTAINER

“When Phil Ochs ended his concert Saturday night. . .the UC students didn't
want to let him go. They brought him back and they brought him back
again. | think he could have sung to them all night and they would have
been happy to stay there.” —Ralph J. Gleason, San Francisco Chronicle

Phil Ochs / Rehearsals For Retirement /
on A&M Records / SP 4181.
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(';:;e;:, Pﬁ'se';"'oga(g of Home Verve V6-8770 (S) 6 117 1! rflrlkfss —-— F
— +—4t—+— — — - S osle 4
2 120 113 OTIS REDOING 6 145 145 JACKIE LOMAX hag NA| NA + 4 4+
Love Man Is This What You Want? 24 161 178 NASHVILLE BRASS NA|NA
Atco SO 289 (8) 1] -l i Apple ST 3354 (5) 1 Plays the Nashville Sound
22 114 114 VANILLA FUDGE 25 131 146 SOUNDTRACK - _RCA LSP 4059 (5) N
Near the Beginning Uptight 1 - * DELANEY & BONNIE
. _ Ao 5D 33-278 (5) + _Stax STS 2006 (5) 1 The Original
11 110 115 BILLY VAUGHN [‘ 4 150 1‘7 MAMA CASS . Elektra EXS 74039 (S) 1
Windmilis of Your Mind Bubble Gum, Lemonade & . . . 4 182 180 JERRY VALE
_Dot DLP 25937 (8) 1 11 Something for Mama Where's the Playground, Susie?
20 116 116 JAY & THE AMERICANS Ounhill DS 50055 (3) N . _Columbis CS 9838 ($) 1
Sands of Time I = VARIOUS ARTISTS 43 181 181 STEPPENWOLF
United Artists UAS 6671 (5) i A Treasury of Great Contemporary The Second
15 115 117 LAWRENCE WELK Hits Dunhill DS 50037 (5)
Galveston Dunhill DS 50057 (S) _ | ] ] 32 163 182 JUDY COLLINS
Ranwood R 8049 (5) | | 1 5 155 149 POCO NAl NA Who Knows Where the Time Goes
24 119 118 ARETHA FRANKLIN Pickin’ Up the Pieces Elcktra EXS 74033 (5) P =)
Soul ‘69 Epic BN 26460 (S) L ] [ . 4 185 183 VARIOUS ARTISTS NA] NA| NA [ NA
Atlgntic SD 8212 (S) | Rocks’ Greatest Hits
—= - +— 7 154 150 KALEIDOSCOPE NA! NA Columbis GP 11 ()
12 124 119 ILLUSION Epic BN 26467 (5) e -+ 4 + 4+—
Steed ST 37003 (5) +—+ . S 179 184 JOHM LENNON & YOKO ONO
- 4 140 151 SOLOMON BURKE } Unfinished Music No. 2: Life with
26 118 120 TOMMY JAMES & THE SHONDELLS Proud Mary the Lions
Crimson & Clover Bell 6033 (S) - - Zapple ST 3357 (S) M - -
- Roulette SR 42023 (5) ] { 22 153 152 MONGO SANTAMARIA A 3 200 185 BIFF ROSE
42 102 121 BOBBIE GENTRY & NA | Stone Soul Children of Light
GLEN CAMPBELL () _Cotumbia €S 9780 () - B Tetragrammaton T 116 (s) PSS (-
Capitol ST 2928 (5) S L 6 lSl 153 NEIL YOUNG WITH CRAZY HORSE NA| A 7 186 186 RICHARD HARRIS —1
18 111 122 MARY HOPKIN Everybody Knows This Is Nowhere A Tramp Shining
Post Card Reprise RS 6349 (5) i 1] Dunhill DL 50032 (5) | S A
Apple ST 3581 (5) # 3 156 154 DANNY OAVIS & THE NASHVILLE NA| NA | NA 30 178 187 YOUNG-HOLT UNLIMITED
4 113 123 BUCK OWENS & HIS BUCKAROOS T BRASS Soulful Strut
In London More Nashville Sounds oI Brunswick BL 75144 (5) 1 N
Capitol ST 232 (5) L] RCA Victor LSP 4176 (S) 4 1 {1 7 183 188 MARVIN GAYE & HIS GIRLS NA|MA
17 123 124 PAUL REVERE & THE RAIDERS LY 49 142 155 ENGELBERT HUMPEROINCK @ Tamia TS 293 ($)
Featuring Mark Lindsay Man Without Love - "2 190 189 BROOK BENTON WA T T
Hard 'n’ Heavy (With Marshmallow) Parrot (No Mono); PAS 71022 (5) e | Doovour Own Thing
Columbia €5 97531 (5) 1 11 i 12 143 156 YOUNGBLOODS NA| MA|NA Cotillion SD 9002 (3) 1 1]
13 128 125 BLUE CHEER Elephant Mountain 2 192 190 CARCA THOMAS
New! Improved! RCA victor LSP 4150 ($) | I_ Best of
Phitips PHS 600-305 (S) ] } 7 158 157 SRC Ml NA| WA ______ Alantic SD 8232 (5) 111 1
31 108 126 DIANA ROSS & THE SUPREMES Milestones 4 188 191 SANOLER & YOUNG '1
WITH THE TEMPTATIONS - Capitol $T 134 (5) | l ] :‘re:m gings Come in Twos
T.CB. 2 58 R n e Capitol ST 24) (5) i} | ]
Motown M$ 682 (5 I EN el i e el B[ 7 18 192 UITILE MILTON T 17T
30 125 127 TOM JONES A RCA Victor LPM 4088 (S) Grits Ain't Groceries
; = : - +- ) Checker LPS 3011 (5)
It's Not Unusual 3 162 159 RAY CONNIFF NA 7 19 193 10E TEX + + ++ 4
Parrot PAS 71004 (S) 1 1 | { Greatest Hits : ‘ Buying a Book
48 121 128 BIG BROTHER & THE HOLDING @ Columbia CS 9839 (5) r i 1 Atlantic 50 8231 (5)
COMPANY S 2 170 160 KING CURTIS & HIS KINGPINS NA( MA|NA|NA 2 195 198 MARTY ROBBINS T™T
Cheap Thrilis Instant Groove It's a Sin
Cotumbis KCS 9700 (S) ] L 1 11 . Atco SO 33-293 ($) | i - B Columbis CS is €S 9811 ()
4 148 * NANCY WILSON 21 137 161 Mes 7 173 195 PHIL OCHS Tl T
Son of a Preacher Man Kickin’ Qut the Jams Rehearsal for Retirement
Capitol ST 234 (5) i | i Elektra EKS 45648 (S) | ) i} A&M SP 4181 (S) 1 o =
TR e | || FERCRTIN o o T B o RIS g
Capitol ST 215 Columbia C5 9858 (5) i RCA vietor Lo 3957 (M),
S - u
27 133 131 STEPPENWOI.F ,fa 37 166 163 BLOOD, SWEAT & TEARS NA I 7 198 197 AL MARTI:!()) | ‘L = e SN Fe
) Dunhitt DS 50029 (5) i d Child Is Father to the Man Sausalito
16 132 132 LEONARD COMEN T Taafmal Solumbis 519619 15) - [ Capitol 5788 180 (5) ]
Songs From a Room 101 164 164 JIMI HENDRIX EXPERIENCE (@ 2 199 198 IKE & TINA TURNER NA| NATNA [NA |
__________ Columbia CS 9767 () | I Are You Experienced? b In Person
121 129 133 ANITA KERR/ROD McKUEN/SAN P Reprise RS 6261 (5) | ___ Minit LP 24018 (3) ]
SEBASTIAN STRINGS ¥ 3 165 165 KINGSTON TRIO | 1 — 199 JUDY GARLAND - [
The Sea Once Upon a Time At Carnegie Hall
Warner Bros.-Seven Arfs W$ 1670 (S) i L 1 Tetragrammaton T 5101 ($) 1 ] o ____ Capitol SWBO 1569 (S) | L
21 135 134 SOUNDTRACK 3 175 166 DEEP PURPLE | 1 — 200 )JERRY SMITH NA NA [NA
Sweet Charity Teteagrammaton T 119 () Truck Stop
Decca DL 71502 (5) I | ABC ABCS 692 ($)
11 L 1
m m Musion ........ UUITE 1T S T 38 Tommy Row .......... 104 Carla Thomas ......... 190
Impressions .. ........ 172 Meters . ,............. 7 Biff Rose ............ 185 Three Dog Night.. ... 23, 26
A Z (L'STED BY ART'ST) Iron Butterfly ... S'e:o AiMll" Band . Diana Ross & the 2 Yraffle .............. 50
Herb Alpert & the Cat Mother & the Donovan ............. 19 Isley B'°"‘",‘ Joni Mitehell Supremes .. ..., 24, 126 Ike & Tina Turner ..... 199
cﬂlvono Beass ....... All Night Newsboys .. 96 Julie Dnuoll/Bnan It"s a Beautiful Deay ... 90 Monkees ............. 89 David Ruffin ......... 32 Sores Vike 180
Ed Ames ............. l70 Ray Charles .......... 176 Avger/Trinity ....... 56 Tommy James & the Moody Blues . ..... 20, 143 Sandler & Young ...... 9 iV """""" 8
Eddy Arnold ... ....... 169 Chicago Transit Bob Dylan ............ 10 Shondells .......... 120 Noshville Brags ...... 178 Mongo Santamaria ..... 152 it ARCLRREED
Association . .......... 61 Avthority .......... 114 Jose Feliciano ... .. 18, 196 Jay & the Americans ...116 Namz ............... 94 Simon & Garfunkel ....167 Varioost Arkists
Burt Bacharach . ....... 65 Petula Clark ......... 138 Fifth Dimension ....... Tom Jones NRBQ. ... 162 Joe Simon ............ 85 RockiapCrealcH! Hits. . 1)
Joan, BBGE «v... .o 26 Roy Clack ...oooorl 9 Four Tops ............ 81 -4, 28, 40, 42, N2, 127 Phil Ochs ............ 195 Frank Sinatra ......... 52 Super Hits, Vol. 4....174
Beatles .............. 72 Classies Iv ... ... .. 83 Aretha Franklin ...33, 118 Kaleidoscope ..., 150 Originat Cast Sty & the Family Stone.. 43 & TressUsy, of Graat
Jett Beek ............ 45 Joe Cocker ........... 35 Friends of Distinction .. 41 Anita Kere/Rod McKuen/ Hale .............. Jerry Smith .......... 200 Coptamporacy Hits . . 148
Bee Gees ........ " 87,103 Leonard Cohen ... ... .. 132 Frost ................ 168 San Sebastian Strings 133 8uck Owens & Mis Jimmy Smith ......... Y44 Billy Veughn ......... s
Brook Benfon .........189 Judy Coilins .......... 182 Judy Garland ......... 199 8. B King ........... 135 Buckaroos ........ 123 Sons of Champlin ..... 175 Ventures ............. n
Big Brother & the Perry Como Marvin Gaye ...... 44, 188 King Curtis & Mis Peter, Paul & Mary .... 12 Soundtrachs Bobby Viaton ......... 70
Holding Co, ......... 128 Ray Conniff .. Bobbie Gentry & Glen Kingpins . .......... 160 Pot® .........co..... 49 Funny Glel ......... 53 Je. Walker & the
Blood, Sweat & tears 1, 163 Bill Cosby ............ 8 Compbell .......... Lk Kingston Trio Elvis Presley.. .13, 136, 158 Oliver ............. 62 All Stars . .......... 47
Blue Cheer ........... 25 County Joe & the Fish .. 51 Bobby Goldsboro ...... 60 Led Zeppelin Charley Pride . ... .. 69, 101 Romeo ‘& Jullet ..... 3 Dionne Warwick ...74, 108
Booker T. & the M.G.'s.. 59 Cowsills ............. 48 Grateful Dead ......... 73 John Lennon & Yoko Procol Harum .. ... .... 63 Sweet Charfty ....... 134 Ltawrence Welk ....... "z
Brooklyn Bridge ....... 97 Cream ............. , 80 Guess Who _.......... 57 i IS 184 Quicksllver Messenger 2001: A Space Tony Joe White ....... 88
James Brown & Mis Creedence Clearwater Merle Haggard ........ 67 Lettermen .. .......... 140 Service ... ......... 84 Odyssey .......... m TWhO ..., 7
Famous Flames ... .82, 99 Revival . ... ........ 15 Richard Marris . ....... 186 Little Milton .. ... ..... 192 Boots Randolph ....... 107 . ght .. .......... Andy Williams .. ..., 34
Buckinghams .. ....... 76 Cropper/King/Staples ... 171 John Martford ........ 14) Jackie Lomax ......... 145 Charles Randolph Spiral Starecase Mason Williams ....... 102
Solomon Burke ........ 151 Crosby, Stills & Nash ... 8 Edwin Hawkins Singers,. 55 Mama Cass ........... 47 Greans Sound .. ... .. 1o SRC ....iiieiieninn Roger Williams .. ...... 100
Jerey Butler .......... Danny Davis & the Isasc Hayes .......... 4 Henry Mancini & Mis Lou Rawls ............ 130 Edwin Starr 10 Nancy Wilson ......... 129
Glen Campbell Nashville Srass ..... 154 Jimi Mendrix Experience 164 Ok, . ovvniiinnnnnn, 6 Otis Redding ......... n3 Steppenwolf 49, 71, 131, '8' Johnny Winter ....68, 106
........ 27, 92, 139, 173 Deep Purple ..........166 Mary Hopkin .........122 Herbic Mann .. ........ 20 Paul Revere & the Ray Stevens .......... Neil Young With
Carlos/Folkman .. ..... 78 Delancy & 8onnic ..... 179 Engelber? Mantovani ........... 142 Raiders . ........... 24 Johnny Taylor ........ |o9 Craty Horse ........ 153
Vikki Corr ........... 46 Dells ................ 137 umperdinck ....98, 155 Al Martlno ........... 197 Johnny Rivees . ........ 29 Temptations .......... 39 Youngbloods .......... 156
Johnny Cash ....... 14, 75 Neil Ddamond ......... 95 Dick Myman ... . ...... 30 MCS e 161 Marty Robbins ........ 194 Joe Tex .............. 193 Young-Holt Unlimited ... 187

Compiled ‘from National Retall Stores by the Music Popularity Chart Deparfment and the Record Market Research Department of Biflboard.
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Pick Show Tune Tied to
Pop Mart: Kornheiser

NEW YORK — Songs from
Broadway musicals must be
taken out of the context of the
shows for pop disk coverage.
That’s the opinion of Sidney
Kornheiser, consultant for Music
28, firm which publishes the
Sherman Edwards score for the
hit Broadway musical “1776.”

Kornheiser, who has been
working on Broadway show
scores for more than 20 years,
said that a publisher can no

Interstate United
Acquires B&B

DALLAS—Interstate United
Corp., Chicago, one of several
national vending and service
firms actively acquiring music
routes, purchased B & B Vend-
ing and Music Co. here last
week for an undisclosed sum
of money and notes.

The acquisition involved nine
branch divisions of B & B, con-
sisting of four full-line vending
operations and five music and
amusement operating companies.

longer make up seven or eight
“straight demos™ of songs from
the shows to submit to record
companies. “To get a pop play
these days,” Kornheiser said,
“a publisher must try to fit the
show’s songs into the pop mar-
ket’s current needs as well as
to come up with left-field cast-
ing ideas.”

As examples, Kornheiser cites
the recent GWP Records re-
lease of Debbie Taylor’s “Mama
Look Sharp,” and the upcoming
James Earl Jones release on the
Columbia label of *“Molasses
and Rum,” both songs from the
“1776” score. Miss Taylor’s disk,
said Kornheiser, fits into the
current soul-gospel groove, and
using Jones, star of the Broad-
way play “The Great White
Hope,” is an example of left-
field casting.

The success of the Fifth Di-
mension’s Soul City recording
of “Aquarius/ Let the Sunshine
In” from the score from *“Hair”
has pointed the way for record
companies to take songs out of
the context of the show for a
disk payoff.

Publishers Rep Co. Set
By Amos Productions

LOS ANGELES—Amos Pro-
ductions has formed a pub-
lishers association to market
songs by out-of-town firms

Red Steagall, songwriter and
former publisher, is a partner
in the company and its adminis-
trator.

Firms represented include
Combine Music, Blue Crest
Music, Shelby Singleton’s firms
and the firms run by the Glasser
Brothers.

One reason for the creation
of the firm is to seek out songs
for West Coast artists, especially
for the stable of names which
Amos Productions records for its
clients.

Amos also operates its own
record label with the same name
for which it has begun an ag-
gressive campaign to go to the
publisher for material.

Terms by which West Coast
Publishers Association (WCPA)
works with firms are generally
for a fixed fee plus a share of
the mechanicals on each record
obtained. An example of one
working relationship is $125 a
week plus half a cent mechanical.

The idea for the formation
of the publishing firm belongs
to Amos president Jimmy Bowen.
Once the company gets going
it plans soliciting accounts from
New York and European small
companies who cannot afford to
open a Los Angeles office.

The fee system by which

WCPA operates fluctuates with
the amount of the weekly or
monthly retainer. A larger re-
tainer is reflected in a smaller
mechanical rate.

The Amos organization has
begun to concentrate on going
out after songs and has desig-
nated Dick Burns, the a&t co-
ordinator, as the publishing con-
tact man. Burns’ job is to visit
publishers for material, not wait
until they come to his company.

OLIVER, left, singer on Jubilee Records with the ‘‘Good Morning
Starshine” click, forms a new company to be known as Starshine

will

Corr., with Lawrence Philips, center, business manager-attorney, and
am Casg, Oliver's personal manager.

Studio to Rise in Harlem
—Seeks $%: Lack Job Aid

e Continued from page I

in the city would guarantee
$10,000 worth of their overflow
business to Astral each year.

“This,” she said, “would
amount to just over $800 a
month, which is a drop in the
bucket for the large companies.
It is, in fact, much less than the
cost of producing a single rec-
ord.”

Miss Jones, who has been
working overtime on this angle
of her fund-raising drive, is con-
fident that the big name com-
panies will support her venture.
She feels that they have nothing
to lose, and everything to gain.
“This company,” she said, will
complement, rather than con-
flict with the business of the
already established houses.”

So far, Miss Jones has had
meetings with many key figures
at most of the leading desk
companies, and she reports that
reaction to her proposal has
been favorable. According to
Miss Jones, those companies
which have already expressed

FRED FOX ASSERTS

Theater Is Paying Price
For ‘Immorality’ Plays

NEW YORK — “The lower-
ing and demoralization of pub-
lic tastes with emphasis on sex
and its forms of perversion is
inhibiting the writing and pro-
duction of more substantive and
higher quality plays which will
endure through the years.”
That’s the opinion of Fred Fox,
head of Sam Fox Music, pub-
lisher of such Broadway show
scores as “Man of La Mancha”
and “Brigadoon.”

It is questionable, said Fox,
whether the great musicals of
the past two decades which
have endured without diminu-

OO0 OO O A OO O OO ED RPN TN RO RN ANC OO

CONTRACT GIVES PHILA.
ORCHESTRA TOP MINIMA

PHIL.ADELPHIA—Philadelphia Orchestra musicians will re-
ceive minimums of $16,040 next season, the highest minimum pay
of any symphony orchestra musicians in the U. S. under terms of
a threc-ycar contract agrced upon on Monday (14).

The new pact will increase the minima to $16,560 in 1970-71
and $17,080 in 1971-72. The minimum for the 1968-69 season was
$14,350, with $2,000 in recording fees and $12,350 in salary. The
recording fee figure will remain the same.

The second highest paid orchestra in the country will be the
Boston Symphony, with members getting $16,000, of which $1,000
will be in recording fees. Both the Philadelphia and Boston record
for RCA. The New York Philharmonic is third in salaries with
$15,040 minimum pay, including $1,000 in recording fees. The
Philharmonic records for Columbia. The Philharmonic and the Boston
will be in the final years of their contracts next season.
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tion of their success, would have
achieved a small fraction of
their acceptance if they had
been produced today. He added,
“How much poorer we would
be in the musical theater with-
out such great musical produc-
tions as ‘Brigadoon,’ ‘The Sound
of Music,” ‘My Fair Lady,’
‘West Side Story,” ‘Fiddler on
the Roof,” and ‘Man of La
Mancha,” which have reflected
the progressive nature and good-
ness of man, rather than his
evil side and the bizarre inter-
pretation of life.”

According to Fox, there is no
encouragement for writers to
write and producers to produce
great musicals approximating the
caliber of these six outstanding,
permanent musicals.

It's Fox’s belief that the ac-
cent on sex and the economic
factors that have increased the
cost of production, increased the
price of tickets and is pricing
the musical play out of the mar-
ket, are turning producers and
writers away from the musical

play.
“Unless,” said Fox, “the
moral values and standards

change drastically for the bet-
ter, and a way can be found to
overcome the rising cost of
production, it is quite likely that
we will be plagued with the
type of pathetic trivia which is
being presented to the public
today.”
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interest include RCA, United

Artists, and A&R, whose Don

Frey is collaborating with Astral

on the venture as a consultant.
Near Completion

Miss Jones said, “The project
is finally at a point where it is
capable of completion as to
financing and general planning
within three to six weeks, at
which point construction can
begin. We have already ac-
quired studio space in an ex-
cellently located building at the
corner of 106th Street and Park
Avenue, and are about just ready
to go.

“The Small Business Admini-
tration, which has watched the
development of the project with
interest, now stands ready to
lend its influence and name as
well as to guarantee 90 per
cent of a $300,000 bank loan
to the project. The only quali-
fication respecting this guar-
antee is that private funds be
invested and that the same bear
a given ratio to the total capital
requirements. The ratio can be
a little as 15 per cent, depend-
ing on the source of the private
funds.”

Commenting on the need for
a black-owned-and-operated re-
cording studio in the city, Miss
Jones said it would open doors
and offer positions previously
closed to black engineers, ar-
rangers, songwriters and mu-
sicians.

Associated with Miss Jones on
the project are Horace Ott, ar-
ranger, who has worked with
James Brown, Dionne Warwick
and other leading entertainment
personalities; Chris Jones, na-
tional r&b promotion director
with Scepter Records; Jimmy
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GARLAND PKG. §
CUT BY DECCA

NEW YORK—Decca Rec-
ords has cut the price of its “The
Best of Judy Garland™ package
to $5.98. The de luxe, two-rec-
ord set had previously been
merchandised at the suggested
list price of $9.98.

“The Best of Judy Garland”
includes selected performances
of songs originally performed
by Miss Garland in such motion
pictures as “Meet Me in St.
Louis,” “The Harvey Girls” and
“The Wizard of Oz.”
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Motorola Builds
A New Facility

CHICAGO — Motorola is
constructing a  50,000-square
foot facility in Nes Plaines, IIl.,
to house its Chicago distribution
complex now located on North
Pulaski Road. The new plant
will consist of five sections, will
include a pneumatic tube sys-
tem for processing orders, and
will be ready for occupancy
Nov. 15, 1969.

Film Division
Of A&M Folded

LOS ANGELES — A&M has
dissolved its motion picture di-
vision, A&M Productions, with
Perry Leff departing to form
his own film company.

A&M formed the division in
May 1968 to get into dramatic
feature films. The division had
acquired several properties but
never got into filming.

Faith’s 2 Covers
e Continued from page 10

made aware that there are two
covers available. Ertegun said
that distributor orders were run-
ning four to one in favor of
the non-nude cover.

Putting the new cover to-
gether delayed the album pro-
duction by two to three days,
he said. Both covers would also
be available in the tape version
of the LP.

Tyrell, vice-president of Inter-
national Tape Cartridge Corp.;
as well as leading artists like
Ray Charles, Johnny Mathis,
Peter, Paul & Mary, Jimi Hen-
drix Experience and others.

Tone Into TV Production—
Expands in Disk Production

MIAMI — Tone Distributors
has entered the TV production
field and is also expanding its
record production arm—Marlin
Productions. Part of the expan-
sion, according to president
Henry Stone is a new 8-track
recording studio next door to
the distribution plant.

The TV production arm has
wrapped up 52 half-hour color
shows—*"Stars Over Miami”—in
Spanish, and is already on the
air in New York, Corpus Chris
Hollywood, Miami, and Puerto
Rico.

The record production wing
has scored with several chart
records, including disks by the
Mercy, Kane's Cousins and
Clarence Reid. Other action in-
cludes an LP starring John Lee
Hooker for Stax, a Jerry Wil-
liams single for Cotillion, sin-
gles by Betty Wright, George &
Gwen, and J.P. Robinson to be
released on the Alston label

through Atco Records, and Span-
ish albums by Vicky Roig, Juan
Legido, and Germain Garcia for
the Tone Latino label. Marlin
Productions also just finished
the soundtrack of “The Grove,”
starring Rita Hayworth, which
features Steve Alaimo singing
the title tune. Alaimo, besides
producing for Marlin, is signed
to the recently formed Mylstone
Management firm Stone created
in conjunction with Herb Myers.
Other acts managed by Myl-
stone include the Mercy and
Clarence Reid.

Writing for the publishing
wings of Sherlyn Music and
Kimlyn Music are Jack Sigler
Jr.. Clarence Reid, David Brown,
Bobby Birdwatcher and Willie
Clarke.

Just signed to record for Mar-
lin is the rock group Magic,
which is being produced by Al-
aimo and Brad Shapiro.
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Their debut METROMEDIA RECORDS’ album,

“COLOR HIM FATHER,”
titled after their smash single, establishes

THE WINSTONS
as one of the most outstanding groups
on today’s music scene.
COLOR HIM FATHER is not an easy song to follow,
but when you listen to THE WINSTONS
sing other big songs like “Everyday People,”
and “The Days of Sand and Shovels”
and “Only The Strong Survive”
you’ll know that they are here to stay.

ALBUM:MD-1010; 8 TRACK TAPE CARTRIDGE: 890-1010; CASSETTE: 590-1010

Side 1 Side 2

Color Him Father The Days of Sand and Shovels
I've Gotta Be Me Birds of a Feather

The Chokin’ Kind Only The Strong Survive

The Greatest Love Traces

A Handful of Friends Amen, Brother
Everyday People

Metromedia Records, 3 E. th St., New York, N.Y. 10022
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_making even more{?r 0
during Capitol’s “C OSQ
* Newly released’

double-album tapes
at a special price.

On cartridge, cassette
and reel-to-reel tape.
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This is the big 'Close-Up™ipromotion advertised coast lovcoast with. saturationss

BT

ey
as Capltol sponsors ABC's special “MOONSHOT'" coverage.




