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Livingston, Lear Lock

Gears on Cartridge Pay

By LEE ZHITO

NEW YORK — Alan Liv-
ingston, Capitol Records, Inec.
president, ripped into the car
cartridge as “a device which
seeks to shackle the recording
industry into paying for the
privilege of delivering its music
to customers.”

Livingston, in an exclusive
statement to Billboard, singled
out the Lear Cartridge system
as the target for his spleen:
“Why should a major record
manufacturer with its vast caia-
log, representing an investment
of millions, have to pay a Bill
Lear (president, Lear Jet Corp.,
developers of the Lear B-track

Wexler Burns European OQil

LONDON—Jerry Wexler, ex-
ecutive vice-president and gen-
eral manager of  Atlantic
Records, and Burt Berns,
founder of Bang Records, are
making fast visits to Europe—
closing business deals and re-
viewing long-standing arrange-
ments.

Wexler was meeling with
Decca chairman Sir Edward
Lewis to discuss the renewal of
Atlantic’s release pact with the
Dritish disk firm, one of the
oldest American licensee ar-
rangements here. Wexler is ob-
viously happy with Decca serv-

ice, and values the long and pro-
ductive relationship with Sir Ed-
ward and the Decca staff. Wex-
ler's particular orientation at
this time is a keen concentration
on authoritive r&b product for
promulgation in U. K.

“In the past three or four
vears established r&b artists
have broken through to become
regular top 40 sellers in the
U, S. Solomon Burke and Joe
Tex are just two.

“Their records have been hits
not because they have been
made with the pop charts in

(Continued on page {2)

DOLLY PARTON, Monument's spectacular new vocalist, recently did the Music
Operators of America Show in Chicago. Dolly's newest release, “Happy, Happy
Birthday, Baby." is presently garnering terrific air time and sales.

(Advertisement)

stereo cartridge system, used
by RCA Victor and Ford Motor
Co.) a royalty for each cartridge
used?

Payment 1o a patent holder
for the use of a device bearing

recorded sound is a concept for-
eign to the record industry,
Livingston said. “We have the
LLP and the 45 r.p.m license free;
why should we support a new

(Continued on page 12)

WE FIVE. Trident Productions is proud to present to the music industry the
most important advance of vocal and instrumental talent in the last 20 years.
Distributed exclusively on A&M Records, the WE FIVE'S new smash single, “You
Were on My Mind" (A&M #770), reached 42 in the BB “Hot 100." Their alh_um
debut (A&M LP 111) gives the listener an insight into the fantastic dimension
of these five talented youngsters. Discovered and produced by Frank Werber,
the WE FIVE are indeed the innovators of the new important "Thought and

Soul" sound.

(Advertisement)

R&B Stations Open Airplay
Gates to ‘Blue-Eyed Soulists’

By CLAUDE HALL

NEW YORK — A trend is
growing in r&b radio for these
highly specialized stations to de-
specialize by not only inte-
grating staffs in many cases,
but by integrating music play-
lists as well. White artists are
being played more frequently
and the product is referred to
as “blue-eyed soul.” Further-
more, the musical integration is
proving highly successful.
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SINATRA OPUS
READY NOV. 20

NEW YORK — “The Frank
Sinatra Report,” a comprehen-
sive study of the man, his life,
and its impact on the entertain-
ment industry, will be published
by Billboard in its Nov. 20 is-
sue. This exhaustive treatment
—perhaps the most extensive
ever accorded any individual in
the history of Billboard — will
be timed with Sinatra’s 235th
yvear in the entertainment indus-
try and his 50th birthday.

To document “The Sinatra
Report,” Billboard has commis-
sioned George Simon, noted mu-
sic author and editor and exec-
utive director of the National
Academy of Recording Arts and
Sciences, to prepare the section,
along with Billboard’s world-
wide editorial staff,

AT SO M HEHH

WAKE, Atlanta, will launch
this week or next an integrated
format hinged around blue-eyed
soul, WOL, Washington, a key
r&b outlet, has been playing
both Negro r&b artists and such
white artists as the station con-
siders have ‘“soul feeling.”
WWRL, New York, has been
spinning “Yesterday” by the
Beatles because general man-
ager Frank Ward feels that Paul
McCartney puts a lot of soul
into the song. During the past
two weeks both WOL and
WWRL have been using ex-

tended playlists; WWRL be-
cause “there’s been a tremen-
dous amount of good product
recently,” and WOL because
“record companies are putting
out good product lately. . . .
product showing a lot of effort,
well-produced songs with good
lyrics. It's just hard to decide
on a playlist,” said music di-
rector Rudy Runnells. “The past
couple of weeks, we've had to
increase our playvlist to 60 rec-
ords in order to give some of
this good product exposure.”
(Continued on page 49)

Pope’s Visit Brings Action

NEW YORK — Pope Paul's
historic visit to New York on
Monday (4) is being tracked
down on records. Four compa-
nies already have set the wheels
in motion for rush release of
LP's commemorating the visit.

Columbia, MGM, Amy and
Audio-Fidelity have arranged to
isste recordings which will in-
clude the Pope's celebration of
a Mass for peace at Yankee Sta-
dium and his speech at the
U.N. Celumbia's package will
also feature a choir of 200
seminarians from the many
Catholic seminaries in the New
York area which will lead the
congregation in the musical por-
tions of the Mass.

The Amy LP will be done in
association with United Press

International, which will pro-
duce the set. _
Both the Columbia and

MGM albums were done in as-
sociation with the office of the
Archdiocese of New York. The
MGM LP is in label's series of
sets being released in its “The
Sound of History” documentary
line.
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CARTRIDGE MEN
WHEELING, TOC

NEW YORK—How fast can
the car cartridge makers move?
Spoken Arts will record Pope
Paul's United WNation's address
on Monday (4). Larry Finley's
International Tape Cartridge
Corp. will hit the market with
a tape cartridge version of the
Spoken Arts LP on the day after
the Pontiff's address.
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BUNNY LAKE

MIC: LOC/LSO-1115

(don’t you be, when the big BUNNV I.AKE

rush for the album starts.) |5 M|5

WHODUNIT? RCA Victor, of course! They've come up with RRISINAL-SEUNDTRACK COMPORERBY PR OLASS
a red hot Original Soundtrack album from the new

Otto Preminger movie, featuring Laurence Olivier,

Carol Lynley, Keir Dullea, The Zombies and No&! Coward.
Music includes everything from exciting background scoring
tothe big-selling"“British sound." Stock uponthisone today!

AN OTTDO PREMINGER FILM

RCAVICTOR

The most trusted name in suund .

www americanradiohistorv com
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CMA Elections Set Barclay Stocks Up With Contract
Goodies From Atlantic & Bang

For Oct. 21 Meeting

NASHVILLE—Country Mu-
sic Association members will
elect 14 new directors, eight for
two-year terms and six for one-
year terms as delegates at large,
at the annual membership meet-
ing at 10 am., Oct. 21, at the
Andrew Jackson Hotel main
ballroom here.

The new directors will then
meet to elect CMA officers. Di-
rectors cannot succeed them-
selves; officers can.

The election, which comes on

the first day of the annual Coun-
try Music Festival, is expected
to draw the largest crowd of any
[l:_l]']inr membership meeting.

ere are now more than 1,500
CMA members.

Proxies were mailed last week
to out-of-town members who
might not be able to attend. They
should be signed and sent to
CMA Secretary Hubert Long,
801 16th Avenue South, Nash-
ville, by Oct. 15, designating
someone to vote in their place,

(Continued on page 46)

Hill & Range Buys
Nashville Property

By ELTON WHISENHUNT

NASHVILLE—Hill & Range
Music, Inc., of New York,
bought property at a cost of

ASCAP Gross
Hifs High of
$29.2 Million

LOS ANGELES—Gross in-
come for ASCAP during the
first eight months of the year
hit an all-time high of $29,230,-
429, West Coast members
learned last week at the Soci-
ety’s semi-annual meeting. The
figure tops last year's income
{}%ﬂ} the same period by $1,506,-

Expenses were $5,295,591
with $23,934 838 for disbursal
10 members. ASCAP anticipates
receiving around $4.4 million
from foreign sources by Decem-
ber. The Society’s total mem-
bership has been increased by
344 writers and 130 publishers
and stands at 10,786,
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$400,000 last week in Nash-
ville's famed “Record Row" area
for construction of an office
building.

The 10 parcels of land are on
17th Ave. South. Main artery
of Record Row has been 16th
Ave. South, but expansion has
been developing on 17th Ave,
in recent months. Land in the
area has increased greatly in
price since it began growing as
ag ﬁnausi:: and record center in
| :

When Hill & Range acquires
the land, largest real estate
transaction in the area, it will
own almost an entire square
block. Negotiations on most of
the lots have been completed,
with several to be completed in
January.

Julian Aberbach, vice-presi-
dent of Hill & Range, was here
most of last week with his attor-
ney, Lou Dreyer, completing ar-
rangements for the purchase.
Aberbach said, “We have defi-
nite plans, though not yet on
paper, for construction of an of-
fice building which will run
into six figures.”

He estimated work on the
building will begin early in
1967. Part of the land will be
retained as an investment. The
Hill & Range land is directly
across the street from the $1
million RCA Victor building,
opened in the spring.

Before returning to New York,
Aberbach said, “We have the ut-
most confidence in Nashville
stability and prestige and its
continued growth as a music
publishing and recording center
and want to be an active partic-
ipant on a larger scale than
before."

Hill & Range has had an
office at 801 I16th Ave. South
for several years. Its local man-
ager is Lamar Fike,

ANNUAL TABS
14 COL. JACKETS

NEW YORK—The 1965-1966
Graphic Annual has selected 14
Columbia Records album jack-
ets for their outstanding design.
The publication, an annual
which attempts to present the
world's best commercial art to
the advertising industry, chose
a total of 32 jacket designs from
14 record labels in the U. S. and
Europe. The jackets were de-
signed under the direction of
Robert Gate, head of art and
design at Columbia, and John
Berg, art director of package
and design,

1AL ETTA OO

By MIKE GROSS

NEW YORK—Eddie Barclay,
who heads his own record em-
pire in France, has wrapped up
several deals to represent U. §.
disk labels overseas. During his
recent visit to the U. 8., Barclay,
who left for Paris on Oct, 4,
signed a five-year contract with
Atlantic Records to handle its
various labels in France and
Belgium. He also concluded a
deal whereby he’ll handle Burt
Berns' recently formed Bang
Records.

In addition to Atlantic and
Bang, Barclay's list of U. S
record company ties now in-
cludes United Artists, 20th Cen-
tury-Fox, Argo, Chess, Colpix
and Capitol, on which he has
second option on its product
after EML

Sonny & Cher Visit Set

Barclay also concluded ar-
rangements for a mid-October
visit to France by Sonny & Cher,
who have scored here and
abroad with "1 Got You Babe"
on the Atco label, part of the

Avalanche of

Songs Cut By
5. Mountfain

NEW YORK — The Teddy
Randazzo and Don Costa pub-
lishing firm of South Mountain
Music turned out a mountain
of material during the summer,
a total of 45 songs were re-
corded the last three months.
Four of these were hit records,
according to office manager Leo
Costa, The hits included records
by Little Anthony and the Im-
perials, the Duprees, the Royal-
ettes and Derek Martin.

Little Anthony records for
DCP International, the label
owned by Costa and Randazzo.
Both Randazzo and Costa are
not only artists in their own
right but also produce record
sessions, Costa produces all of
the Trini Lopez material and,
in addition, arranges and con-
ducts occasionally for artists
such as Tony Bennett, Frank
Sinatra and Robert Goulet.
Randazzo recently produced the
Wild Ones album for United
artists Records; he also produces
Derek Martin and the Roval-
ettes,

8 Trustees
Tapped by

NARAS Bd.

NEW YORK—The board of
governors of the New York
Chapter of the National Assn. of
Recording Arts & Sciences
elected eight trustees last week.
The number of trustees was en-
larged by one this year because
the membership of the Chapter
had grown enough to warrant
the increase.

Elected as trustees were
George Avakian and John Ham-
mond, both had served before;
Milt Gabler, David Hall and
Steve Sholes. Remaining as
trustee for another year are Sa-
sha Burland, Father NMNorman
O'Connor and Billy Taylor.
Trustees are elected for a two-
year term.
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Atlantic Records’ family. Sonny
& Cher will do TV and radio
shots as well as personal ap-
pearances during their. stay in
France.

Barclay also spoke to several
record company executives here
about the possibilitiss of a U, S,
release of some of the young
artists on his Barclay label in
France. Among those he talked
up were Monty, a pop singer;
Eddie Mitchell, a rock 'n’ roll
singer; and Hughes Auffray, a
folk singer. The three singers
have recorded in English but, as
yet, no U. §. release deals have
been set.

While in New York last week,
Barclay paved the way for the
upcoming visit of two of his re-
cording artists, They are Charles
Aznavour and Jacques Brel. Az-
navour, who is released here on
the Reprise label, begins a lim-
ited engagement on Broadway
QOct. 12, while Brel is set for a
concert at Carnegie Hall on Dec.
5. Brel is not yet tied to any
American company but it's un-
derstood that Reprise wants him,
too.

On the lighter side of his
three-week visit here was the
continuation of his honeymoon
with his 19-year-old bride,

A&M Spreading Wings

HOLLYWOOD—A&M Rec-
ords, a hot “little” independent,
is making a move to spread ad-
ditional fire in the pop market.
It has just hired Tommy Lipuma
to handle a&r work and publish-
ing contacts, and Leland Rogers
to reactivate Omen, a rhythm
and blues line.

Lipuma was a former Im-
perial Records producer and
Metric Music staffer. He will
work on A&M’'s Irving and
Almo catalogs, plus producing
and acquiring pop market sin-
gles. Rogers is a seasoned pro-
motion man, who will handle
a&r and promotion for the r&b
label. He has worked for Decca
and Top Rank Records.

The company has already be-
gun recording r&b material for
Omen and has only to decide
which song will be released first.

RCA Fete Set
For Brook Benton

NEW YORK — RCA Victor,
which this week signed Brook
Benton, plays host to the artist
at a Monday (4) luncheon at
Danny’s Hideaway. Benton, who
had been with Mercury since
1958, had been with Okeh and
Victor's Vik label before joining
Mercury.

At Victor he will be re-united
with Clyde Otis, who had been
his a&r man with Mercury.
Otis will freelance on Benton's
recording dates.

Benton's first record for Vic-
tor will be a single to be re-
leased next week. He will also
cut two Victor albums this
vear, one of which will be a
Christmas LP and the other pop.

The Herb Alpert-Jerry Moss-
owned company has three blaz-
ing titles on the charts: “You
Were on My Mind” by the We
Five and “The Third Man
Theme" and its flip side, “Taste
of Honey" by the Tijuana Brass.
The Brass' “Whipped Cream
and Other Delights"” appears on
Billboard's album survey, with
the We Five's first LP showing
signs of hitting the charts.

With the Brass becoming one
of show business’ top nightclub
attractions, the company is acti-
vating the Baja Marimba Band
as concert artists, reveals A&M’s
general manager Gil Friesen.
The Marimba Band—which is
featured on the Almo label—
makes its public debut Oct. 8
at the Santa Monica (Calif.)
Auditorium on the same bill
with comic Bill Cosby.

The Herb Alpert-led Brass
makes its New York debut Oct.
21 at Basin Street East. The
Brass has proved to be an out-
standing draw in the West, com-
bining comedy with a Mexican-
flavored songbook.
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SONNY & CHER,
MRS. JFK MIX

NEW YORK — Sonny &
Cher, Atco artists, canceled their
engagement at Ciro's in Hol-
lywood Tuesday (28) to ap-
pear at a private party for Mrs.
Jacqueline Kennedy at the Wal-
dorf-Astoria here, The party
was given by Mrs. Charles En-
glehardt in honor of Mrs. Ken-
nedy, After the party Sonny &
Cher flew back to California to
continue their appearance al
Ciro's,
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GODDARD LIEBERSON, right, president of Columbia Records, receives
the annual technical award presented to him by the Institute of High
Fidelity from Walter Stanton, president of the Institute, at New York's

Waldorf-Astoria.
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Nash. NARAS Starts Campaign DealersGetDecca's
October-Yule Plan

By ELTON WHISENHUNT

NASHVILLE — The MNash-
ville chapter of National Acad-
emy of Recording Arts &
Sciences initiated a membership
drive last week, designed to give
them a total of more than 500
members and a larger voice in
the national academy.

The drive, which followed a
meeting of officers and direc-
tors, was kicked off with a let-
ter signed by Chapter President
Eddy Arnold to artists and com-
posers in MNashville, inviting
them to join.

There are now 160 members
in the Nashville chapter. Eligi-
ble to join are 833 composers
and more than 300 artists here.
Dues are $15.

A larger membership would
give Nashville more of a voting
voice in the Grammy Awards,
Also, with more than 500 mem-
bers, the chapter would be en-
titled to six trustees in the na-
tional association, instead of the
present two.

As part of the membership
drive, the chapter made it easy
for those in the music and re-
cording industry to sign up by
placing posters and application

blanks in recording studios and
talent agencies.

The directors also heard a re-
port from Bill Denny, president
of Cedarwood Publishing Co.,
who attended the recent NARAS
meeting in Los Angeles, that the
national Grammy Awards tele-
cast next year will be March 15.

The Nashville chapter agreed
to seek a release from the pro-
duction company so that country
music awards can be televised
locally in Nashville. Under an
existing contract, no other tele-
cast of Grammy awards can be
made except the national event.

If a release is obtained, the
project will be submitted to all
three local TV stations, the di-
rectors agreed. The local award
show would be staged next year
at a country club with more
available seating, it was also de-
cided.

The last show, held at the
Carousel Club, which seats 300,
was badly crowded with many
turned away. Co-chairmen for
planning the 1966 awards show
are Arnold and Owen Bradley,
head of Decca's Nashville op-
eration.

The directors also voted to
undertake a study with the view

Arnold Will Head WJRZ's
Live Disk Talent Jamboree

NEWARK — WIRZ, which
went to a country music format
Sept, 15, has slated its first big
live record talent show for Nov.
12. The headliner of the stage-
show will be Eddy Arnold. The
show will be held at the Masque
Theater here, which seats about
3,000.

As of Friday (1), other art-
ists had not been lined up for
the show, but with the record
industry keeping a close eye on
the situation, no difficulty is ex-
pected in securing talent. Arnold,
an RCA Victor Records artist, is
an extremely important head-
liner. His records have been big
sellers on both country music
and popular music charts.

The radio station, which
beams into New York City, has

picked up extra billings in the
past couple of weeks, though
these weren't directly attribut-
able to its new country format.
Hooper or Pulse rating—which
could influence advertising —
reportedly won't be available
until about December because
accurate logical ratings are dif-
ficult to manage during broad-
casts of the World Series base-
ball games.

The first contest promotion
of the radio station, a find-the-
hat venture, revealed that audi-
ences in five States are listen-
ing in New York, New Jersey,
Massachusettes, Connecticut and
Pennsylvania. Monday (4)
WIRZ begins a “country metro-
politan survey” of its own to
find out what stations its lis-
teners once listened to.

CLUB REVIEW

Eydie ‘Gourmet’ Serves Up
Zippy, Zestful Flavorings

NEW YORK — Eydie Gorme
is a happy girl. It's a happiness
of being a girl, a wife (Mrs,
Steve Lawrence), a mother,
(two sons), and a singer. She
bubbles over with a joy that's
gquite contagious and the open-
ing night audience at the Copa-
cabana, where she began a two-
week engagement last Thursday
(30), got caught up in her warm
glow.

In addition to her winning
stage deportment, Miss Gorme
has lots of songmanship going
for her. Her range is broad
enough to take hold of such
items as a zippy “Just One of
Those Things,” a dirge-like
“Sunrise, Sunset,” a mournful
“I've Got a Right to Sing the
Blues" and a romantic “My
Funny Valentine” and makes
them work for her and the audi-
ence as well. With that kind of
repertoire control, it is no won-
der she rolls along successfully
as a potent disk artist for Co-
lumbia Records.

She makes a big deal of her
*Copa presentation. The club's
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orchestra is enlarged to include
a smooth string section and a
lively rhythm combo all under
the deft direction of her long-
time arranger-conductor Joe
Gurccie. He directs the musical
traffic with a sure hand and
leaves the road wide open for
Miss Gorme to barrel through.
She does a solid 50-minute sel
with only a brief breather of
some homey chit-chat about
life with Lawrence and her chil-
dren. It's family-type stuff that
the friendly Copa crowd eats up
and gives her the rest she needs
for a bang-up closing segment
—which, in the long rum, is
what counts.

The homey-family touch was
played to the hilt at the end of
her regular set when her hus-
band show-crashed. During the
Mr. and Mrs. bickering, plugs
for his CBS-TV show were
neatly sneaked in but it was all
in fun as was their duet on
“Darn It Baby, It's Love.” It
was a happy windup for them
and the opening-nighters.

MIKE GROSS

of sponsoring a college course
which would teach all facets of
the recording industry, similar
to the course sponsored at
UCLA by the Los Angeles
chapter. On the study commit-
tee are Arnold, Denny, Bradley
and Wesley Rose, president of
Acuff-Rose Publications, Inc.

MGM Appoints

Irv Stimler

NEW YORK—Irv Stimler has
been appointed director of
branch operations for MGM
Records, it was announced by
Mort L. Nasatir, president. Na-
satir stated the move is in line
with the label's rapidly expand-
ing sales picture.

Stimler will oversee all as-
pects of business for MGM's
three branch distribution oper-
ations in New York, Chicago
and Los Angeles, and all branch
managers will report to him.
Stimler has already left for a
field trip to the three cities to
study marketing conditions serv-
iced by the MGM branches.
Nasatir stated that the Stimler
appointment brings to a con-
clusion all changes in the
branch area for MGM. He
added that it would be Stimler’s
function and responsibility to
see that “strong and tight co-
ordination exists between the
branches and their customers on
one hand, and the branches and
MGM'’s New York headquarters
on the other.”

Stimler will also seek new
lines for distribution and will
strengthen communication be-
tween the branches and non-
MGM lines.

Davis to RCA

NEW YORK — RCA Victor
has added Danny Davis to its
a&r staff. For the past several
years Davis had been with
MGM Records a&r department.

CAP. TO ISSUE
8 YULE LP'S

HOLLYWOOD — Capitol re-
leases eight Christmas packages
Monday (4). The albums are by
Tennessee Ernie Ford, Buck
Owens, the Hollyridge Strings,
Peggy Lee, Eddie Dunstedter,
Dean Martin, St. Paul Children’s
Choir and Little Dublin Singers
on the Capitol of the World line.

NEW YORK—Decca Rec-
ords has mapped out a dealer
incentive program for its Christ-
mas product. The program,
which runs through October, is
based upon the company's en-
tire Christmas catalog of LP's
and extended play sets, plus
this year’s addition of three new
Christmas LP's and a best-sell-
ing Yule set available for the
first time in enhanced stereo.

Artists featured in the new
Christmas packages are Burl
Ives, Earl Grant and organist
Frederick Swann, making his
Decca debut. Along with these
new releases, Coral Records,
for the first ttme, has enhanced
for stereo one of the all-time
best-selling Yule sets, “Merry
Christmas” by Lawrence Welk.
This set was available only in
monaural up to this year,

Top Names Included

The program will also in-
clude the Decca-Coral-Bruns-
wick complete Christmas cata-
log of LP's and extended play
aets, Repr-sented are such top
name artists as Bing Crosby,
Brenda Lee, Bert Kaempfert,
Guy Lombardo, Sammy Kaye,
Kitty Wells, Fred Waring, Ethel
Smith, Columbus Boys Choir

Collier Makes
The N. Y. Scene

NEW YORK—Mike Collier,
professional manager of Camp-
bell - Connelly, London - based
music publishing firm, was in
town last week to look over the
record-music scene. He was
scouting for new material as well
as peddling masters which he
made in England,

In addition to promoting the
Campbell-Connelly catalog in
general, Collier helped launch
his Jennifer Lewis & Angela
Strange recording of “Bring It
to Me" on the Verve/Folk-
ways label. It is the first single
release by Verve/Folkways. The
girls, who are managed by Har-
vey Lisberg, who also handles
Herman's Hermits, are sched-
uled to appear on a Danny Kaye
television show in the near fu-
ture and they have been set for
a movie titled *There's No
Place Like Space.”

NEW YORK—Audio Fidelity
Records has bought the master
of “Don't Let Him" b-w “Har-
riet,” with Roger Lewis, from
PAL Records. It will be released
on the Karate label.

AT CLUB LAUREL, CHICAGO, Mercury Records Vice-President of Sales
Ken Myers (left) has just presented RIAA plaque to the Platters for
certified $1 million-seller, "More Encore of Golden Hits Albums.”
Betty Jackson and MNate Nelson, of the Platters, are in the photo. Not
in picture are Platter members Herb Reid, Sonny Turner, Nelson and

Dave Lynch,
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and Lorreta Young. The Crosby
set, "Merry Christmas,” is the
Christmas merchandise racks up
top sales each year.

As a special feature of the
October program, the com-

any 15 including Johnny

right's first Decca LP, “Hello,
Vietnam." Wright's single rec-
ord of the song is currently one
of the top sellers in the country
field.

Along with the October in-
centive plan, point-of-sale mer-
chandising aids in the form of
ful-color mounted- lithos, spot-
lighting the Christmas product,
are now available to the dealer
for in-store and window display
from the local Decca branches.
A schedule of trade and con-
sumer advertising and promo-
tion has been set to support
the promotion.
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We've chosen the shortest
but most positive word
we know to introduce you to

AN EXCITING NEW STAR.

Vaen JICoy

‘BUTTERFLY"Clw
"KEEP LOVING ME" issus
ON COLUMBIA RECORDS™

Written by Van MeCoy for Blackwood Music Inc., / Personal Management: Dave Kapralik

©COLUmEA MARCAS AEG. PRINTED IN LSA
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DRAWS CROWDS, CONTROVERSY

‘65 Hi-Fi Music Show Opens With
Scheduled, Unscheduled Sounds

By CLAUDE HALL

NEW YORK—The 1965 New
York High Fidelity Music Show
opened Wednesday (29) featur-
ing more than 60 manufacturers
of equipment and presentations
by several record companies, in-
Columbia, Capitol, Angel and
London. Two labels, Mercury
and MGM, had been billed for
the annual trade show, but had

to pass up the opportunity be-
cause of what was referred to
as “lack of organization on the
part of the show.”

Several exhibitors Thursday
evening said the audience level
was below their expectations
and placed the blame on the
current newspaper strike here.
Allen H. Steckler at the London
Records display said, however,
that crowds had been very good

Strike Makes Slight
Dent on Disk Sales

NEW YORK—AIlthough the
newspaper strike here has
caused a drop in retail sales,
most retail outlets are relying
upon reputation and promotion
ingenuity to offset the loss.
Samuel Stolen, general manager

Whatt Gets LA.
Columbia Post

NEW YORK — Paul Wyatt
has been appointed sales man-
ager of Columbia Records' Stu-
dio in Los Angeles. In his new
post, Wyatt will be responsible
to Kenneth Raine, vice-president
of recording operations, for con-
ducting the sale of studio time.
In addition he will master and
edit for the expanding Los An-
geles studios.

Columbia’s new eight, four,
three, two and single-track fa-
cilities are expected to be com-
pleted some time in Movember.
Wryatt noted that existing eight-
track facilities at Columbia will
also be available for independent
recording aid for mastering and
editing services. He pointed out
that the Columbia studios are
equipped to handle all record-
ings “from a single to a sym-
phonic orchestra.” Wyatt pre-
viously represented the firm in
studio sales in Chicago and Los
Angeles. Prior to joining Co-
lumbia in 1964 he served as
vice-president of Standard Rec-
ord Pressing Co. of Nashville.
From 1958 to 1963 he was
adr manager for Capitol's Nash-
ville operations,

of all of the Sam Goody stores,
said, "Yes, we're affected some-
what by the newspaper strike.
It's too early yet to tell how
much.” The discount chain ad-
vertises mainly in the New York
Sunday Times, As of Friday,
they'd missed two weekends of
advertising. “We would have
been better off if we'd had. it,”
he said.

David Rothfeld, record buyer
for the 39 E. J. Korvetie dis-
count department stores, said
strike had “a little effect
on sales, but we've a strong
reputation for values so custom-
ers are still coming in."

At the Record Hunter record
store, record buyer Curt Schott
said his store was running all
kinds of specials to offset the
loss of newspaper advertising.
“We're also using our display
window as sort of a newspaper
to promote the specials. If one
thing doesn't work well, we try
another. So we aren't suffering
too much, mostly because of the
store's location . . . a lot of
people pass by our display win-
dow during a day's time." He
said specials helped the store
through the last newspaper
strike rather well.

Record buyer for the Liberty
Music Shop chain Gene Brigati
said record sales were holding
up okay, though other goods
may have fallen somewhat. He
said the chain was using in-store
promotions to counter the lack
of newspaper advertising.

The Colony Record Store re-
ported steady sales. The reason,
according to partner Sid Turk,
is that “we've never been in the
discount business, which de-
pends on newspaper adver-
tising."”

both Wednesday and Thursday.
Leonard Small of RCA Victor's
magnetic Tape Products divi-
sion, said the attendance had
been not only good, but enthu-
siastic. RCA Victor had displays

on two floor. Columbia Records

was presenting a “Stereo-Vision-
Show" several times daily in an
auditorium—the same presenta-
tion, according to Bob Altschu-
ler, Columbia Records public
relations chief, as was presented
to distributors at the label's
sales convention in Florida last
July. The show is a blending
of sight and sound to show how
Columbia packages and sells
its songs on record. A similar
show was held for the music
fraternity Tuesday (21). Many
of the product display rooms
were crowded Thursday eve-
ning.

MGM Records did not dis-
play at the trade show because
it wasn't notified until Mon-
day. Publicity chief Sol Hand-
werger said that it proved im-
possible to set up product and
staff a presentation in only two
days.

Other Troubles

Other troubles developed,
too, it seems. Although the
space was offered free to rec-
ord companies, one label execu-
tive said that the trade show
people demanded he use an of-
ficial show decorator, a carpen-
ter and a carpenter's helper.
“The total cost would have
come to more than $400 for just
those incidentals. The cost of
staffing the display booth would
have been extra.” He criticized
the show show for lack of or-
ganization so far as record com-
panies were concerned.”

Marty Hoffman of the Mer-
cury-Philips combine said that
not only was he requested late
to provide a classical artist for
the show, “but they couldn’t tell
us what they wanted the classi-
cal artist to do . . . perform or
what. It so happens that none
of our classical artists were in
town at the moment, though we
could have flown one if for a
definite purpose.”

Label Irritated

One thing that irritated the
label, however, is the stipula-
tion that the trade show would
allow them to give out pam-
phlets and literature, but if they
wanted to play music they
would have to use product of
an exhibitor. “We wouldn't be
allowed to bring in a Philips
product,” said Hoffman. This

Columbid’s Streisand Pitch
Is Hitting All the Bases

NEW YORK —October is
“Barbra Streisand Month™ at
Columbia Records. In conjunc-
tion with CBS-TV's rerun of
“My Name is Barbra,” scheduled
for Oct. 20, Columbia will re-
lease the singer's new LP, "My
Name is Barbra, Two. . . ."

For the October drive, Co-
lumbia has planned a major ad-
vertising and promotion cam-
paign. Full-page ads for Miss
Streisand’s best-selling albums
will be placed in TV Guide
and Esquire. The company will
also sponsor saturation radio
spots in 30 major markets in
co-operation with Chemstrand
Co. (a division of Monsanto
Co.), sponsor of the TV special.

To use for display purposes,
retailers will be supplied with
38-inch die-cuts and window

streamers, and pre-pack counter
browsers which will hold 15
monaural and 15 stereo albums.
In addition, Columbia will pro-
vide B0O transportation display
locations with four-sheet post-
ers that draw attention to Miss
Streisand's new album and to
the TV show.

As a special feature, Colum-
bia will offer radio stations an
opportunity to replenish their
libraries of Streisand albums.
Promotion copies of the singer’s
best-selling LP's will be sold to
radio stations for $1.

The singer's latest single,
“He Touched Me,” was re-
leased last week and is begin-
ning to move up the charts.
To date, Miss Streisand has
been awarded four Gold Rec-
ords for her albums.

Cap. Launches Bonus Plan

HOLLYWOQOD — The prob-
lem of instilling interest in sell-
ing catalog albums has been at-
tacked by Capitol through a
newly developed 10 per cent
discount on 50 best sellers.

The product receiving a 10
per cent rake-off on top of any
regular discount is called the

virtually killed the show for the
label.

The show was also criticized
for conflict of purpose. One la-
bel spokesman who did not ex-
hibit pointed out that expensive
hi-fi rig equipment was mostly
being shown at the show—the
tvpe of equipment that usually
only people who prefer classi-
cal music or jazz can afford to
buy. Capitol, however, solved
the problem by taking oppor-
tunity to display both classical
product and a rack of albums
jackets of rock 'n' roll product.

Stereo radio Station WDHA-
FM of Dover, N. J., is broad-
casting from tapes daily from
the trade show, which runs
through Sunday evening. Bill
O'Connor, an air personality
with the outlet, said the music
is being piped back to a trans-
mitter near Dover via telephone.

Tape recorders seemed to be
the major item of the show.
Video-sound recorders attracted
large throngs of visitors. Also
unveiled at the show was the
Uher auto-sonic stereo tape car-
tridge unit for automobiles, re-
tailing at $99.50. A portable
unit that sits on the dashboard
and plugs into the cigaret lighter,
the unit plays a four-track tape.

“Buyers' Bonus Series.” Capitol
says this catalog program will
be a permanent policy fixture,
with additional LP's added to
the series. The albums carry a
double prefix—TT for mono,
ST, duophonic and STT for
stereo.

Two new albums by the King
Family and Dean Martin are
among the first 50 discounted
products. Other artists included
are Duke Ellington, Nelson
Riddle, Vic Damone and Keely
Smith, who along with the
Kings and Martin are now in
the Warner Bros.-Reprise fam-
ily;: Johnny Rivers (now with
Imperial), Miles Davis (with
Columbia), Jack Jones (with
Kapp), the Kingston Trio (with
Decca) and Judy Garland. Mu-
sical categories cover country
and western, Hawaiian, teen
topics, light opera and jazz.

The label hopes this program
will enthuse rack jobbers to
stock more of this product.

Gayles to Atlantic

NEW YORK—Juggy Gayles
has joined Atlantic Records,
where he'll be in charge of TV
co-ordination and album promo-
tion. Gayles, a veteran music
publisher who segued into the
disk business, was formerly with
20th Century-Fox Records in
charge of promotion, and before
that with Time Records in the
same capacity.

Gayles will contact distribu-
tors and disk jockeys for Atlan-
tic-Atco product, including Stax,
Volt, Dial and all other labels
handled by the firm.

Western Tape Distribs Roll Into Auto Cartridge Avenues

LOS ANGELES—Western Tape Distributors, which
calls itself a distributor-racker-one-stop, opens a branch
here Oct. 15 to sell auto stereo cartridges and reel-to-
reel merchandise. The San Francisco-headquartered
company has been in business nine months and has
opened outlets in Seattle and Denver.

President Mike Daniel told Billboard his firm covers
five sales outlets: record shops, photo stores, high fi-
delity component stores, discount houses and depart-
ment stores. Daniel claims his company is the country’s
only total tape rack jobber,

Western represents the following lines: Scotch, Music
Tapes, Stereo Tapes, ITC, Everest, Ampex, Stereo Fi-
delity, Greentree, TDC and Transit Play,

Begin Soliciting

The burgeoning automobile cartridge field is the
latest avenue Western is entering. The company's San
Francisco office has begun soliciting accounts for the
Lear eight-track cartridge, Daniel said here last week
before flying North. Daniel revealed he was “test mar-
keting™ the Northern California area to gauge interest
for automobile tape products. His salesmen have signed
17 Ford dealers for the Lear cartridge in Northern Cali-
fornia in one week, he said. Western will begin soliciting
Ford dealers in Southern California once the L.A.

6

office-warehouse is opened on Pico Boulevard.

Western also distributes the Autosonic, a car play-
back unit by Martel Electronics, Daniel added. This
unit sells for $99.95 and is to be introduced at the New
York Hi Fi Show. It plugs into the car's cigaret lighter
and the housing includes speakers and playback equip-
ment which rests on the floor of the auto.

May Consider Expansion

If the company makes a success out of serving the
West, it would consider expanding eastward, Daniel
said. "We run our three operations under the same
letterhead.”

“We're trying to approach this business differently
from record distributors who set up separate companies
which have many overlapping functions.”

The young executive, with 10 years in the music
business, notably with Cal Racks and C.&C. Distributors
in San Francisco, points to the lackadaisical attitude of
record dealers in the past over accepting new products,
He warns record dealers they stand to lose the tape
cartridge business just like they abdicated selling reel-
to-reel tape to photo and hi-fi stores.

When Western enters a market, it provides its
customers with complete inventory control and order
service forms. All tapes are prepriced and ticketed.

= ranracdiohistory. com T T

The dealer mails back the ticket for restocking. Western
claims it services a reorder request within 48 hours,
providing the purchaser with quick service. “This is
what creates a loyal customer for a dealer,” said Daniel.

The company builds its own stereo tape centers for
displaying merchandise. Small white vinyl cards break
down material by category.

Tape Sales Surging

In Northern California, such Western clients as
Macys and the Emporium as well as White Front are
now selling more tape than ever before, Daniel boasts.
San Francisco's Skinner-Hirsh & Hay sells more tape
in one week, Daniel points out, than it sold in an entire
month,

Price cutting and transshipping are not problems
in the tape field. Since Western is the exclusive dis-
tributor for many lines, its competition has to buy from
it. “It's a onzy-twozy business now,” Daniel said wryly.
Yet this onzy-twozy business in Los Angeles will ac-
count for sales of $1 million next year, Daniel predicts.
This figure includes the virginal area of home video tape
recorders which Western will also handle. “We feel it's
our job to popularize all types of tapes. Mass distribu-
tion of video tape will eventually bring its price down.”

October 9, 1965, BILLBOARD



www.americanradiohistory.com

latest & greatest

ATCO 6381 [0 o

WSJ-BPJ

Arranged & produced by Sonny Bono « A York-Pala Production / Charles Greene « Brian Stone

5 ATco RECORDS 1841 BROADWAY, NEW YORK, N. Y. 10023 (212) PL7-6306



www.americanradiohistory.com

Chess ‘Withdraws’ Argo Name

By RAY BRACK

EI-HEAGU—Chm Producing
FD label has adopted
tht namt': ‘Cadet” effective to-
day (Oct. 4) to eliminate con-
flicting identification with Brit-
ish Decca’s Argo subsidiary.

The name change — which
creates an alliterative Chess-
Checker-Cadet corporate trinity
—has come about after several

months of negotiations by com-
pany Vice-President Marshall
Chess with British Decca. The
talks were described as “ami-
able,” and it was stressed that
Chicago Argo voluntarily relin-
quished the trade-mark,

Chess Producing Corp. of-
ficials also announced that the
company will not exercise its op-
tion to utilize an Argo/Cadet
identification during a three-year

GROOMS YOUNG PRODUCERS

Koppelman-Rubin in
Independent Venture

NEW YORK — Young inde-
pendent record producers are
being groomed by established
indie disk producing firms. This
industry development has come
about to fit the growing needs
of the disk manufacturers who
are on a constant lookout for
outsiders with ready-to-release
records.

In the vanguard of firms who
are nurturing young producers
within their own organization
are Koppelman-Rubin Associ-
ates. The firm, established by
Charles Koppelman and Don
Rubin only three months ago,
already has a string of disk

clicks its credit and has
worked out several important
ties with major labels. On the

heels of a recent promotion deal
with Mercury to develop new
talent and record established
artists already on Mercury, Fon-
tana, Philips, Smash and Blue
Rock, a deal was set last week
with Columbia Records by Kop-
Felman-Rubin for two new art-
5

Ls.

Trend Toward Spread

The Koppelman-Rubin setup
15 viewed in the trade as an
inevitable step in the trend
toward the spread of creative
roduction organizations. While
it becomes increasingly difficult
for the small company to com-
pete against the major’'s ad
budgets, publicity outlays and
sales and promotion staffs, it is
conversely difficult for the big
companies to maintain a fluid
enough artist and repertoire
staff that can stay on top of each
new trend in teen taste. The
answer seems to be the kind of
“under one roof” organization of
writers-producers supplying ma-
terial to big record firms who
in turn supply hefty exploitation
for the disks produced by firms
like Koppelman-Rubin.

In the deal with Columbia,
the actual production on only
one artist will be done by Kop-
pelman and Rubin. The artist
whose recordings they'll person-
ally supervise is singer Suzanne
Terry. The other, the Magicians,
will be recorded by two new
producers, Art Polhemus and
Bob Wryld, who have been

groomed to produce disks on
their own.

The technique is already pro-
viding a plus for the operation,
which also houses two music
publishing firms: Chardon and
Faithful Virtue. The first Kop-
pelman-Rubin release was “Do
You Believe in Magic,” by the
Lovin' Spoonful on the Kama
Sutra label. It is currently rid-
ing high on the “Hot 100"
chart. The record was billed “A
Product of Koppelman-Rubin
Associates, produced by Eric
Jacobsen."

Two others that have at-
tracted trade attention and are
beginning to pick up sales ac-
tion are “The Pied Pipers,” by
the Chanin' Times, produced
under the Koppelman-Rubin
banner by Art Kornfeld and
Steve Duboff for Philips, and
*You're So Right for Me,” by
the Jades, produced for MGM
by Joe Wissert. The legend on
the record label also read, “A
product of Koppelman-Rubin
Associates.”

Currently the firm has signed
agreements with a number of
record companies to produce
a total of 50 records within the
next eight months. Many of
these sessions will be supervised
by Koppelman & Rubin and
handled by young and as vyet
unknown producers who are be-
ing developed by the firm.

Works on 2 Artists

Eric Jacobsen, who produced
the successful disk by the Lovin'
Spoonful, is now working on a
group called the Strangers and
on Tim Hardin, a new vocalist.
The firm hasn't yet decided on
the label to showcase these new
artists.

Joe Wissert has just finished
cutting the Jades for MGM and
is now undertaking new proj-
ects.

A result of the firm's inten-
sive record production activity
is the enhancement of its music
publishing catalog and the
buildup of a strong personal
management subsidiary. Koppel-
man & Rubin plan to bring
in people to run both the pub-
lishing and management divi-
sions.

Colpix Enters Protest Field

HOLLYWOOD—Colpix has
secured its first protest lyric
disk, “The Willing Conscript,”
as General Manager Bud Katzel
initiates relationships with in-
dependent producers. The sin-
gle features Lauren St. Davis.

Katzel says the song was writ-
ten during the Civil War, re-
written during World War 1
and most recently updated by
Bob Krasnow and Sam Ashe.
Screen Gems Music, the com-
pany's publishing wing, is trac-
ing the song's history, Katzel
said.

Katzel's second single is
“(You Got the Gamma
Goochee™” by an artist with that
unusual stage name. The rec-
ord is a Screen Gems production
and was in the house when

Katzel arrived one month ago.

The executive said he was ex-
pressly looking for material for
two contract artists, David Jones
and Hoyt Axton. The company
is also working on getting Axton
a role in a television series,
“Camp Runamuck.”

“selling off" period granted un-
der terms of the agreement with
the British firm. The Chicago
firm intends instead to issue all
product under the Cadet brand
name only and will launch “an
extensive promotional and adver-
tising campaign in trade areas
and in the general press to insure
immediate identification with the
Cadet trade-mark."
Solidly Established
Organized by Leonard and
Phil Chess 10 years ago as a jazz
adjunct to their Chess and
Checker labels, the Chicago
Argo has become solidly estab-
lished in domestic and foreign
markets. Strong public accept-
ance of the label's album and
single releases of the Ramsey
Lewis Trio’s “The ‘In' Crowd"
has made the Argo brand name
a fixture at the top of industry
charts for a number of consecu-
tive weeks prior to the name-
change announcement. Sales for
the company during the first
half of 1965 topped all previous
(Continued on page 10)

WEAM Show
Going First to
Sanfo Domingo

WASHINGTON—The Unitad
States Government not only ap-
proved a proposed 16-day tour
of Vietnam by a live record tal-
ent show packaged by radio sta-
tion WEAM here, but asked the
station to take a similar show
immediately to Santo Domingo
to GI's there.

Vice-president and general
manager Harry Averill and pro-
gram director Bob Parkinson
will accompany the artists to
Santo Domingo; Parkinson will
serve as emcee for the shows,
The group will leave Washing-
ton for Santo Domingo Oct. 7
and perform nine shows in three
days. Transportation is being
provided by the military. Lt.
Col. R. C. Beasley of the Armad
Forces Professional Entertain-
ment office is handling the mili-
tary side of the arrangements.

The rock 'n’ roll radio station
was involved in a flurry of ac-
tivity Thursday and Friday (1)
trying to shape up a roster of
record talent on short notice.
The Vietnam tour is scheduled
for the first part of January.

TV Boosts LP
By Wild Ones

NEW YORK—Monday night
(27) the Wild Ones appeared
on the “Steve Lawrence Show"
via. CBS-TV. By Thursday,
United Artists Records had re-
ceived reorders for the group's
album from eight distributors
around the nation, including
Garmisa Distributors in Chicago,
who asked for 1,200. Other
distributors in Boston, New Or-
leans, Newark, New York,
Minneapolis, San Francisco and
Seattle also asked for more al-
bums—all as a result of the
TV exposure, according to the
label's director of creative serv-
ices, Lloyd Leipzig.

The TV show hinged around
a performance by the Wild
Ones at Arthur's, a discotheque
here, where the group per-
forms regularly. Leipzig ar-
ranged for the filming of action
scenes at Arthur's as well as
their TV exposure. The group
will also receive coverage in a
coming Look magazine article.
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THE JAZZI BEAT

By ELIOT TIEGEL

In the nation's capital, says guitarist-club owner Charlie Byrd,
one good snowstorm can put you out of business. In fact, there is
m:tuall].lr a case of a nightclub booking a major act and

“snowed out of business” after two consecutive nights of bad
weather, Byrd recalled during a recent trip to the West Coast.

Byrd is one of the chief stockholders in the Showboat IE
currently in its eighth year as a leading jazz spot in Washington.
partner is Pete Lambros, who handles the booking end of things.

Byrd believes that too many jazz clubs go down the tube because
the owners do stupid things. don't know how to book talent
and never back up their acts with strong advertising, he says. “Too
many acts are askm too much money. Too many people are asking
$4,000 a week, ancF they aren't doing that much business,” There
are club owners who continually book certain big name artists at top
dollar whose erratic behavior patterns allow them to dﬁnr on
Friday nights and hurt the gross. “These people are
because they do good business when they are on the stand.”

Byrd has the impression that most jazz clubs “try to get acts
that will draw a maximum crowd with a minimum of advertising.”
The unamplified guitarist, whose first LP for Columbia is “Brazilian
Byrd," describes his hometown as a place with established club out-
lets and a growing ability for local, unknown acts to perform in
neighboring areas. Byrd cites the Georgetown area as a developing
spot for entertainment, Groups play for scale and gain experience,
but nothing really happens until they land on records and get a hit.

Disk jockey Felix Grant of WMAL is credited by Byrd as bei

a powerful influencer on the jazz audience, “There's a rule of thum
lhat if Felix plays a record, the act will do well in Washington,”
Byrd said. “You wouldn't believe how strong Mose Allison is. He's
been playing our club seven years and has built a strong ful]mrmg."

Clubs in the Georgetown area which are presenting jazz are
Blues Alley owned by musician Tommy Gwaliney (swing era mun:
by Maxine Sullivan, Billy Buiterfield and Toots Thiclmam), the
Cellar Door, (jazz-folk-comedy), the Red Coach Inn, owned by
Bill Potts, and such piano bars as the Cafe Lounge, Dupont Em:le
and Anna Marias. The Howard University Theater in the W
area plays such acts as Count Basie and Ray Charles. Fell Brothers’
Carter Baron Ampitheater in Rock Creek Park offers four weeks of

jazz during the summer and plays top acts like Louis Armstrong,
Ella Fitzgerald, Dave Brubeck, Stan Getz and B himself. The
acts are booked into the 4,500-seater for seven ni

The Showboat Lounge is just off the dﬂwntuwn Charlie

noted. Dizzy G MMT&M?&M
have all played there. Walk-in business is negligible, he e::plnnn.,
“and this is good because you get f.'m:lu,gh interested

prise a good audience. The Lounge’s key competition for the jazz
buck is the Caverns, subtitled “Soul Home of Soul Jazz." Tom
Tailor is the manager and the club plays Cannonball-Monk-Col-
trane.

“Washington is a very transient town which is mﬂmtnd in the
audiences, But there are a lot of jazz fans in the diplomatic
corps,” Byrd notes.

The Showboat charges $1-52 on weekends. There is no mini-
mum. What surprises Byrd is the large amount of family business,
including kids attending shows with their parents. Charlie plays his
own club around 20 weeks, allowing other time for concerts in the
East and his annual trip to the Coast to play three rooms: the Pent-
house in Seattle, Matador in San Francisco and the Manne Hole in
Hollywood. Byrd says San Francisco is similar to New Orleans and
Las Vegas in that it has one entertainment strip.

One advantage Byrd feels he has is the guitar's current renais-
sance. True the majority of interest is by teen-agers eager to play
rock 'n’ roll chords on amplified models. But Byrd feels this interest
rubs off on him. He believes there is already a resurgence of interest
in the unamplified guitar. In his recent Manne Hole appearance with
his trio, we observed hushed crowds capturing his every note. Byrd
combines the classics with jazz, his lightening finger runs enabling
him to switch playing melody from one hand to the other. He has
been playing classical guitar since 1946. Among the two LP's in the
can for Columbia are a straight jazz trio package and an all Villa-
Lobos album. “Villa-Lobos knew how to make the guitar sound
fat,” the affable guitartist answered,

The problem for a guitarist in personal appearances is catch-
ing and retaining attention with an instrument with limitations.
Talking runs roughshod over the instrument. Byrd picks his opening
numbers for their capability to show the audience the guitar’s total
ability. “I want something that will show them rhythmic surge,
volume and the many colors I'll be using in other things. I want to
get my audience involved in a mental exercise—have them go
through with me what I'm doing and feel good for doing it.

“Jazz kind of depends on fun. Kids get it from the Beatles. If
you can include fun with art that's great. When jazz get's away from
fun, something's missing.” A perfect example of Charlie having fun
is to listen to his hillbillyish interpretation of the Dixieland ever-
green “Limehouse Blues.”

SOLOS: WBUR, the FM voice of Boston University, has begun
airing “Just Jazz" with host Ed Beach, regularly presented over
WRVR, the Riverside Church's station in Manhattan. The show is
heard both from 7-9 a.m. and from 6-8 p.m. in New York. The
Boston station has slotted the show evenings, reports Billboard's
Cameron Dewar. . . . Dizzy G and sidekick James Moody
played a 10-day stand at the Chicago Playboy Club, the first major
name artists playing the arena in some time. Chicago's other jazz-
oriented clubs are the London House, Mister Kelly's, Velvet Swing,
Mother Blues, Plugged Nickle and Scotch Mist, according to reader
Vince Hovanec, . . . Duke Ellington and orchestra performed a con-
cert of his own sacred music at San Francisco’s Grace Episcopal
Cathedral Sept. 16, but the acoustics killed the presentation. . .
Vince Guaraldi will perform the background music for the half-
hour animated “Peanuts” cartoon series on CBS-TV, bowing Dec.
9. ... Louis Armstrong and cohorts led Disneyland’s Dixieland festi-
val Sept. 24-25,

Column items should be mailed to Billboard, 1520 N. Gower
Street, Hollywood.
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CHESS-CHECKER-ARGO

A NAME IS EASY TO CHANGE; A REPU-
TATION ISN’T. WE'VE BEEN KNOWN AS
ARGO RECORDS FOR TEN YEARS AND
DURING THAT TIME WE’VE BUILT AND
ENJOYED A REPUTATION FOR PRO-
DUCING PHONOGRAPH RECORDS OF
- UNSURPASSED EXCELLENCE. BUT
 NAMES ARE NOT UNIQUE, AND IF
AN ORGANIZATION FINDS THAT THEY
ALONE NO LONGER ANSWER TO AND
FOR THE RECORD OF THEIR NAME,
AND THAT THEIR INDIVIDUALITY IS
AT STAKE, A NEW IDENTITY MUST BE
ESTABLISHED. OUR NAME WAS ARGO —
OUR NEW NAME IS CADET. THE NAME
AND ONLY THE NAME HAS CHANGED.

There’s a World of Excitement on Cadet



www.americanradiohistory.com

Cheers,

WASHINGTON—Hats were
in the air over Federal help to
the performing arts as the Presi-
dent signed the Arts-Humanities
bill last week—but in Congress,
Rep. Bob Wilson (R., Calif.),
was fearful of the power vested
in the administrator of the Arts
funds. The President appoints
the major domo for awarding
arts funds, and the appointee
can make awards of matching
moneys to State and local pro-
jects without approval of his
board of experts.

But during the gala signing
of the first bill to make Federal
financial subsidy to American
arts and artists, there were only
cheers, no fears. The President
outlined plans for funds to sup-
port a National Repertory thea-
ter of old and new classics, sup-
port for symphony orchestras
and commissioning of new works
of music by American compos-
ers, plus a national opera com-
pany and a national ballet, and
even an American film institute,
No mention was made of either
recording or broadcasting arts,
which presumably are in no
need of Government money, al-

Few Fears

though they are listed as art
forms in the bill.

President Johnson said it was
time that arts finance got up out
of the Federal asement”
where it has languished so many
years, while science got all the
subsidies. He will ask Congress
for nearly $18 million as a
starter for the grants-in-aid pro-
gram. The bill authorizes, for
each of three years, $21 million
for matched funds, half to the
arts Pl'ﬂjﬂ:t, and half to the hu-
manities, studies of man and his
origins and his ways.

There has been some grum-
bling in Congress that the pres-
ent arts consultant to the Presi-
dent, Roger Stevens, may also
be given the job of dispensing
the art funds under the new
subsidy bill. Presumably, any-
one appointed to the high seat
of disbursement can approve
funds for performances of works
in which he has a royalty or
some other interest. Representa-
tive Wilson, quoting a syndi-
cated cuiummst suggested that
the Senate keep an eye on this
aspect of the program admini-
tration.

Lib. Distribs Get Tax Forms

HOLLYWOOD —Liberty
Records has provided its dis-
tributors with specially pre-
pared forms for processing re-
quests for excise tax refunds,

The distributors will furnish
dealers with one form, and rack
jobbers and one-stop with other
applications. The dealer will
fill out two of the three copies
provided him and return them
to his distributor before Oct.
31. A summary form will be
kept by each branch which lists
each dealer's name and claim
number off the application.
These claim applications plus
the distributor’s summary form
must be returned to Liberty's
credit manager Irv Kessler by
Nov. 15,

In a letter sent to company
distributors, Kessler called the
processing system a simple one,
adding: “Our main and final
objective is to see that refunds
are made to all dealers and dis-
tributors who request them and
are entitled to same.”

Distributors were told to pre-
pare their own refund claims
separately. They will not be re-
quired to handle processing or
certification for any dealer who
buys merchandise from racks or
one-stops. A distributor’s rack
and one-stop customers must
process their dealer claims
themselves, sending the forms
directly to the home office. Any
forms received which are not
properly prepared will be re-
turned to the sender.

Chess Withdraws Argo Name

e Continued from page 8

six-month totals in the firm's
20-year history.

Recently Chess Producing
Corp. began broadening the
Argo universe to encompass a
wide range of projects other than
jazz, but without abdicating in-
terest in jazz.
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AMY-UPI DEAL
ON POPE’S VISIT

NEW YORK — Amy-Mala-
Bell Records has acquired ex-
clusive rights to United Press
International’'s complete cover-
age of Pope Paul VI's visit to
New York. The deal was con-
cluded by Larry Uttal, general
manager of the label, and UPI.
The acquired rights include
coverage of the Pope's visit to
the WUnited Nations, Yankee
Stadium and St. Patrick’s Cathe-
dral, and in the recorded, pic-
torial and news media.

Amy Records will produce a
documentary based on this cov-
erage. It is scheduled to be
shipped five days after the
Pope’s visit to this country, Ut-
tal announced.
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Commenting on the name
change, Argo sales manager
Dick LaPalm said, “In an age
of mass conformity, individuality
is an elusive virtue. Mass pro-
duction has made possible high
standards of quality, but creative
individuality and excellence still

depend on personal aspects.
One’s name and reputation
should be personal. Cadet is

wholly our own and we take
pride in what we intend to
achieve in its name—as we did
with Argo.”

Geared to High Standards

LaPalm emphasized the fact
that Argo was eager to eliminate
the confusion surrounding the
name, but added “We are chang-
ing only the name of Argo and
nothing more. Our products will
always be geared to the highest
standards of creative individu-
ality and innovation. Under the
Cadet name, in fact, we will
broaden and supplement the im.-
age of the company.”

Artists under contract to the
Cadet label include the Ramsey
Lewis Trio, Ahmad Jamal, Etta
James, George Kirby, Jean Du-
Shon, Illinois Jacquet, Lou Don-
aldson, James Phelps, Bunky
Green, James Moody, the Dick
Williams' Kids, Martin Yar-

MERCURY TO
STAGE SHOW AT
COUNTRY FEST

NASHVILLE—Mercury Rec-
ords and two subsidiary labels,
Philips and Smash, will present
their *1965 Country Music Spec-
tacular" for delegates to the
Country Music Festival at 11:30
p.m., Oct. 21,

The show, which was staged
at the Hermitage Hotel last year,
will be at the Tennessee Theater
this time, and will follow the
BMI Awards Banquet. Stars who
will be presented:

Larry and Cathy Barnes, Pete
Drake, Roy Drusky, Jerry Lee
Lewis, Priscilla Mitchell, Charlie
Rich, John Richborough, John-
ny Sea, Jerry Wallace, Faron
Young. Mercury will record the
show and later release an album
from it.

A hospitality hour after the
show for delegates to meet the
artists will be in suite 208-09 at
the Hermitage.

Liberty Using
Different Twist

HOLLYWOOD — Three al-
bums in Liberty's fall program,
part two, are getting an extra-
curricular touch. “Red Skelton
Conducts,” the comic’s debuting
orchestral package, is being
mailed te major city TV editors.

Actor Tommy Steele’s debut,
“Half a Sixpence,” is being
mailed to top drama editors, and
Johnny Mann's “Roses and
Rainbows” LP is being sent to
key florists.

The label claims additional
exposure success through florists
who received Vic Dana’s “Red
Roses” package. Six albums
comprise the release,

Vee Jay Issuing
13-LP Offering

HOLLYWOOD — Vee Jay
Records will soon release 13 al-
bums covering pop-jazz-blues
and gospel categories. The pack-
age is headed by a Four Szasons
LP, part of the terms agreed
upon by Vee Jay and Phll:ps
when the quartet joined the lat-
ter company last year,

Although the company has
trimmed its staff considerably in
the past six months, the label
appears to be staying on the
Coast. There have been reports
that Ewart Abner, who returned
to the fold during the summer
replacing Randall Wood, and its
owners, the Brackens, would
switch the company back to its
Chicago origination,

Rodgers Waxes
Record for Dot

NASHVILLE—IJimmie Rodg-
ers, who hit the top several years
ago with hits such as “Honey-
comb™ and “Kisses Sweeter Than
Wine,” recorded in Nashville
last week, hoping for another
smash that would put him back
on top.

The sessions were at the Fred
Foster studio for Dot Records.
Rodgers had a good thing going
for him: The 12 songs he re-
corded for an album, with a sin-
gle to come from the group,
were written and directed by top
composers Boudleaux and Felice
Bryant of Nashville,

borough, the Three Souls and
Gene Shaw.

Chess Producing Corp. of-
ficials reported that extensive le-
gal preparation went into the
name change in order to insure
permanence and exclusivity,
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ASCAP COUNSEL DECRIES
SATELLITE COPYRI'T GAP

NEW YORK—Leon Kellman, American Guild of Authors and
Composers counsel, has come up with still another reason why com-

posers and lyricists need better and longer

protection for their

works—the space satellites. The space satellites transmit songs from
one nation to another as well as furnish earthlings with weather

data and atmospheric readings.
In the Augu

st issue of the American Bar Association Journal,

Kellman, in an artcle, “Life Plus Fifty in American Copyright Law,”

argued that the U, S. lags

behind much of the world in protecting

creative work for longer periods of time which is both unjust and

internationally ridiculous.

He stated: “It does not make for good international relations
between this country and another country, when the works of our

authors are given protection there,
accorded to the work of their nationals has

long after the protection
expired here.

“Today the very usage of a copyright work can be simultaneously
international, as by means of communication satellites which instan-
taneously transmit the sights and sounds of a copyrighted composition

throughout the world.”
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Reizner Sets Up Release
Of European Acts in U. S.

CHICAGO — Mercury Rec-
ord Productions, Inc., import
co-ordinator Lou Reizner re-
turned last week from a one-
month tour of Germany, France,
Italy, Spain, Holland and Great
Britain with ideas for release
of several European acts in the
U. S.

After assisting in the prepara-
tion of the third Horst Jankow-
ski single, “Heidi" (scheduled
for release this week), Reizner
talked to Philips’ pop producer
Siegfried Loch about releasing
the Rattles, Paul Nero, the Blue
Sounds, the Retreads and Sonny
Boy Williamson and the Yard-
birds in the U. §.

Huddling with French exec-
utives, he negotiated the U. S.

release of “The Four Seasons in
Jazz,” (adaptation of the Vi-
valdi work) and possible entry
of Paul Murnat albums.

Luis Bravo, it was decided
in a Reizner meeting with Pho-
nogram executives in Milan, will
represent the U. 5. Mercury
combine at the San Remo Festi-
val in February 1966.

In Spain, Reizner secured
some material by Los Snor (a
pop group) for U. S. release,
and auditioned a trio of girl
singers while in Holland.

Calling on EMI, Pye and
Philips while in London, Reiz-
ner discussed the release here
of the Profile, Ronnie Carrol,
the Four Pennies and other acts.

Best Files $8

NEW YORK—Peter Best, one
of the original Beatles, has filed
an 38 million libel and slander
suit against the Beatles and
Ringo Starr in New York Su-
preme Court. Basis of the suit is
an article which appeared in the
February issue of Playboy. Ac-
cording to the complaint, the
article contained quotes at-

Bob Carey Named
By Folk Trails

NEW YORK — Bob Carey,
folk singer and a member of
the original Tarriers, has been
named professional manager of
Folk Trails, a division of Melody
Trails, which is part of the
Richmond Organization.

Carey's appointment reflects
the publisher’s growing involve-
ment with folk music. He will
service record companies with
songs from such writers as Shel
Silverman, Mike Settle, Dick
Weissman, Gil Turner and Jim
Freidman.

He will also introduce folk
songs currently recorded in the
United Kingdom and France.
For British material he will
work through Essex Music, and
for French material he will
work through Editions Essex
S.A.R.L. Both firms are affili-
ated with the Richmond Or-
ganization,

Joda Inks Levister

NEW YORK—Joda Records
has signed Alonzo Levister to
a songwriting contract. Levister,
a jazz pianist, has written music
for TV and has been arranger-

orchestrator for the musical,
“Kicks and Co.”
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Million Suit

tributed to Starr which allegedly
hindered Best in gaining employ-
ment and damaged his career.

A similar suit was filed in the
United Kingdom (Billboard,
Sept. 25). The Bntish suit also
charged Brian Epstein, the
Beatles’ manager, with break of
contract.

Barry Goldberg, who repre-
sents Best in the U. S. action,
said that further legal action
will be taken against Epstein in
the U. S,

Best was in New York Thurs-
day (30) for a press conference.
With him were Dave Rolnick,
his manager;
Bob Gallo, who produced a
Best single released by Mr.
Maestro. The label is owned by
Rolnick,

At the press conference, Best
charged that he had received
no royalty money from records
released by the Beatles while
he was a member of the group.

Best said that he recorded 25
records with the Beatles before
he was replaced by Starr in
1963.

Rolnick is arranging a U. S
tour for the British artist.

Botsford From

Vox to Caedmon

NEW YORK — Ward Bots-
ford, a 14-year veteran of Vox
Records and sales chief of the
label, has resigned to accept
a berth as production director
for Caedmon Records, the
spoken words label.

Botsford, who began his new
assignment Monday (4), was re-
sponsible for the creation of
Turnabout Records at Vox. The
budget classical label, established
four months ago, is now firmly
established in 1its field.
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His Holiness
POPE PAUL VI

Mission to America, October 4, 1965

i /:
An historic album that includes Pope Pauls message to

the United Nations and the Mass for Peace at Yankee Stadium.
Recorded in association with the Archdiocese of

New York and the Catholic Center for the United Naltions.

COLUMBIA RECORDS®
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ummnez Livingston, Lear Lock

by LarryFinley

B:.r the time this issue of
BILLBOARD reaches you, a
vast majority of people in the
United States will be familiar
with the automobile stereo
concept because of the tre-
mendous advertising cam-
paign launched by one of the
major automotive manufac-
turers on radio, television and
through practically every avail-
able printed media.

There is no question that
other automotive manufac-
turers will get on the band-
wagon by offering automaobile
stereo units just as quickly as
they can obtain production of
sets.

It is estimated that 56 mil-
lion automobiles will be pro-
duced domestically between
now and 1970. From all in-
dications it is safe to assume
that 309, of the new car
buyers will obtain automobile
sterec when they purchase
their cars. This will amount
to a total of approximately 17
million automobile stereo sets
(not to forget the home and
marine market) between now
and 1970.

There are approximately 70
million automobiles on the
highway today and, because of
the exposure given the auto-
mobile stereo sets, we be-
lieve it is a conservative esti-
mate that 109%; of this figure
will have sets installed in
their cars.

Add the 7 million sets sold
to this market to the 16,800,
000 in the new car market,
and we have a total of 23,-
800,000 autos on the high-
way, each with a stereo set.
Figuring that each owner of a
set purchases 20 cartridges a
year, we now arrive at a total
of 476,000,000 cartridges that
will be sold between now and
1970.

If we assume that my pro-
jections are ‘“‘way-off,”" and
that | am 759%; wrong, it will
still amount to over 100 mil-
lion cartridges.

There is more to the story
than just this. If you are in-
terested in sharing in the most
revolutionary new entertain-
ment concept since the advent

of radio and television, why
not contact us.

INTERNATIONAL TAPE
CARTRIDGE CORPORATION

1290 Avenue of the Americas
New York, New York 10019

212: 265-4485

Complete line of stereo tape car-
tridges priced at $298, $3.98
$4.98, 3598 and up.
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method which costs us money?
What makes it worse is that
these payments must go on in
perpetuity.”

Lear, with his characteristic
air of one who enjoys a good
scrap, lashed back:

“How' cheap can you be?
We've invested $2.500,000 in
developing this system. Aren't
we entitled something for our
efforts?”

Wants Cut-Off Date

“Of course we want him
(Lear) to show a return on
his investment,” Livingston
answered, “but how long does
our industry have to keep pay-
ing for his patents? Why doesn't
he give us a cut-off date? Say,
after a certain number of car-
tridges, or after a reasonable
period of time, he will turn over
the system to the recording in-
dustry on a royalty-free basis.
Otherwise, the record industry,
for the first time in its history,
will lose control of the road by
which it reaches its customers.
Why doesn't Lear continue to
collect royalties on his tape
playback machine and get his
profits on the equipment and
not on the cartridge?

“How dare any record com-
pany loan its tremendous cata-
log to the development of some-
thing which may someday be-
come a sledge hammer over our
heads?" Livingston asked.

Said Lear: “We've opened a

new market for this industry,
This is a market which had not
existed before. If Livingston
wants to cash in on this market,
he should be willing to pay a
few pennies for the opportu-
nity."
Lear's Arrangement
Lear's royalty arrangement
under attack by Livingston is as
follows: The manufacturer pays
15 cents per cartridge for the
first 15 million units, 10 cents
for the second 15 million, with
the price coming down to
5 cents after a total of 30 mil-
lion have been purchased.
Livingston questioned Lear's
“new market” statement. He
held that the cartridge won't
become a factor until it enters
the home. “At that point,”” he
said, “it will start competing
with the disk, and a royalty-
laden device will begin to sup-
plant the cost-free system.”
Lear, however, argued that
the disk market “as it is today
is but a fraction of what it will
be when the cartridge comes into
full flower. The number of rec-
ords one can use is governed to
a great extent by the amount of
time he is near his playback
equipment. When you are driv-
ing—for business or pleasure—
your turntable is idle. An idle
turntable spells unsold records.”
Recalling a phrase used by
George Marek, RCA Victor
Records executive vice-president
and general manager, in de
scribing the potential of the

Gears on Cartridge Pay

cartridge, Lear said: *“This is

music for ‘people-on-the-go";

whether they're in boats, planes

or automobiles, the cartridge al-

lows recordings to accompany

them wherever they go.”
Other Majors In?

Then, in a cryptic barb aimed
at Livingston, Lear indicated
that majors other than RCA Vic-
tor are embracing his cartridge
system: “It's incredible that the
one man who championed the
cause of standardization of car-
tridges in automobiles (Bill-
board, March 20), is now the
lone holdout when it comes to
accepting our system which is
emerging as the automotive in-
dustry’s standard.”

When confronted with the
fact that no major label other
than RCA Victor has embraced
the Lear system, Lear said:
“Want to bet?”

While rumors continue to
swirl within industry circles that
other top majors will soon jump
into the cartridge field, the re-
ports have been conflicting. In
the meantime, no firm has offi-
cially disclosed which path they
will follow.

William P. Gallagher, Colum-
bia Records vice-president, told
Billboard, “We are watching
and evaluating all auto stereo
cartridge developments. We
have not endorsed any of the
existing systems. We will inform
the industry of our plans as soon
as we are ready to enter the
field.”

Wexler Burns the European Oil

e Continued from page |

mind, but because they are the
very best of their kind. We have
done it in America and I am
sure it can be done here,” Wex-
ler said.

He said he was optimistic of
a breakthrough in the British
market indicated by the chart
entries of James Brown and
Wilson Pickett.
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U. S. PRODUCT
SEEN FIRMING
ON ALL CHARTS

NEW YORK—A strenghen-
ing of American record product
chart-wise in Britain and France
—as well as other overseas na-
tions—is forecast by Jerry Wex-
ler, Atlantic Records vice-presi-
dent and pgeneral manager.
Wexler, recently returned from
a business trip overseas (see
separate story), said British rec-
ord executives, disk jockeys and
publishers are foresee a more
favorable climate for U. 8.
product. The great popularity
of American blues material is
an indication of this already, as
is the growing alertness to
American sales, Wexler stated.
He added that the 1963-1964
pE]’IGd could properly bhe called
“The British Years” in view of
the tremendous influence of
English songs and  artists
throughout the music business.

Although a more favorable
climate for American product is
seen, it is also felt that there
will be a continuation of British
influence as a major factor in
the total music business—and
Britain is regarded not only as
affecting U, S. a&r philosophy
but also that of the Continent.
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“I want Joe Tex and Wilson
Pickett to visit Britain very soon
with a major push behind them
to establish them among the
top American sellers here.”

Deal With Shane

Wexler concluded a deal
with Cyril Shane of Shapiro-
Bernstein for the handling of
the Web IV catalog owned by
Atlantic in Britain. In the cat-
alog are all the new composi-
tions by Burt Berns and much
of the material he produces for
Bang Records.

Berns firmed a deal with
Andrew Oldham for the release
of Bang product through the
British independent producer’s
Immediate Records firm. Berns
said he was satisfied with the
way Oldham had pushed the
first record given by Bang—the
McCoy’s “Hang On Sloopy"—
straight into the charts and the

Mira Releases

HOLLYWOOD — Randy
Wood's Mira Productions is
working on developing albums
for its Surrey and Mira labels.
The company just released eight
LP’s on its $1.98 Surrey line and
plans eight more by Nov. 1.

Mira's first LP, just released,
18 “The Barry McGuire Album.”
featuring material recorded by
the wvocalist before his New
Christy Minstrel days. This
package will be followed on
Mira in November by a sound
LP, "Warren Baker's Hollvywood
Guitars With Strings and Or-
chestra.”

The company’s third label,
Mirwood, is competing with two
singles: “The Duck™ by Jackie
Lee and “Blow Your Mind” by
the Gas Company. “Greenback
Dollar™ by McGuire was Mira’s
initial single. It has been fol-
lowed by Josh White's *“Strange
Fruit.”
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confidence he had in Philip’s
hacking of the Oldham venture.

Wexler then flew to Paris for
discussions with Eddie Barclay,
concerning similar promotion of
the Atlantic product in France.
(See separate story). In addition,
Wexler planned setting up pub-
lishing deals throughout Europe.

Wexler is also understood to
have visited informally with Les-
lie Gould, head of Philips here,
and Louis Benjamin, Pye topper,
and higher ups at the EMI

establishment.

New Mana Studio

HOLLYWOOD, Fla. — The
new Mana Production recording
studio being constructed here
will be one of the largest in
this section of the country. The
main studio can accommodate
125 musicians and a choral
group of 100. Studios are de-
signed as floating shells, and the
23,000-square-foot  interior is
completely air-conditioned.,

Mana will record its Tiara
label here, but will continue
with publishing and record dis-
tribution activities in its Fort
Wayne, Ind. headquarters.

Getz’'s ‘Mickey One’

NEW YORK—MGM Rec-
ords will release a Stan Getz al-
bum featuring music from the
movie “Mickey One” by Colum-
bia Pictures. The motion picture
firm and the label will co-oper-
ate on promotion; this includes
shipment of the album to Co-
lumbia Pictures field representa-
tives who will promote the rec-
ord with radio stations in con-
nection with advertisements
about the film. Special album
displays will also be featured in
theater lobbies where the film is
showing. Distributors are to re-
ceive the album next week, along
with window streamer displays.
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ASCAP PARTY
IN NASHVILLE

NASHVILLE—ASCAP's
Mashville office will host a cock-
tail party from 5 to 7 p.m., Oct,
22, at the Capitol Park Inn dur-
ing the Country Music Festival,
Juanita Jones, Nashville man-
ager, said last week. The event
is by invitation.

ASCAP will present its coun-
try music plaques at that time
to gublishers and composers who

a song in the country charts
for 15 consecutive weeks.

Columbia Press
Post to Swaney

LOS ANGELES — Dave
Swaney has been named West
Coast press and public infor-
mation mana for Columbia
Records. He replaces Biply
James, who recently was pro-
moted to the post of manager
of talent acquisition and develop-
ment for the label on the West
Coast.

Swaney was entertainment
editor of The Palm Springs
(Calif.) Sun and was a radio
newsman with KVI, Seattle.

He will report to Bob Alt-
shuler, Columbia's director of
press and public information.

Lou Guarino Goes
Out on His Own

NEW YORK—Lou Guarino
left World Artists Records last
week to form his own record
label. He had been general man-
ager of World Anrtsts for the
past year and a half.

Guarino hasn’t yet decided
upon a name for the new label
but he says it has narrowed
down to a choice between Star-
stream and Paramount, Guarino
is now signing artists and he says
he's already got several British
artists wrapped up. The new
company will have offices in
Pittsburgh and Chicago.

Gentrys Score

MEMPHIS—The Gentrys, a
group of seven teen-aged col-
lege freshmen who have been
bubbling under the big time for
the past year, have hit it big
with their red-hot single, “Keep
On Dancing,” on MGM.

However, it poses some prob-
lems for Ray Brown, of Nation-
al Artists  Attractions, their
booking agent. I can only book
them on weekends,” he moaned.

Despite their college work,
the Genirys have a back-break-
ing schedule this month. They
filmed for *“Hullabaloo™ this
week (5-7) for airing Oct. 11
and will be on the West Coast
Oct. 17 for 10 days to tape for
“Shindig" and appear on these
aother shows: “Lloyd Thaxton

Show,” “Hollywood Disco-
theque,” “Hollywood A Go-
Go,” “Shivaree,” “She-Bang,”

“Oth Street West,” “American
Bandstand” and “Scope-A-
Tone.”

Bell to Stax-Volt

MEMPHIS — Al Bell joins
Stax-Yolt Records here Oct. 15
as national promotion director.
He has been a disk jockey with
WEST, Washington; WLOK,
Memphis, and KOKY, Little
Rock.

Bell will work out of Mem-
phis and visit radio stations and
distributors to promote the Stax-
Volt line and also his own label,
Safice Records, distributed by
Stax-Volt.

Mational distribution for Stax-

Volt is handled by Atlantic-
Atco.

Qctober 9, 1965, BILLBOARD
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great new Christmas album
Inthe Kapp Records tradition:

songs by The Harry Simeone Chorale.

With a new recording of the original “The Little Drummer Boy,” and ‘0 Bambino”

plus these other favorites: “"Twas The Night Before Christmas,” “Mary’s Boy Child,” “The Carol Of The Bells,” “0 Christmas Tree,” “Christmas
Is A Birthday,” “Sing Of A Merry Christmas,” “What Child Is This,” “The Hallelujah Chorus,” “The First Christmas Carol”
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