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NARM Member Sales
Figures Hit New High

Discount locations contribute to growth
Role of supermarkets on wane
Folk and country disks show sharp gains

Members of the National Associa-
tion of Record Merchandisers racked
up an amazing total of $114,866,150
at the retail level last year, zccording
to the official NARM Swudy released
on the e¢ve of the association’s annual
convention in Miami Beach April
19-23,

The six-year-old' national record
rack merchandiser trade group showed
its greatest gain over the previous year
—both in percentage and dollar vol-
ume—in its short history, In 1962
retail sales were $102,575,800, while
the previous year they were $80,-
080,950.

Variety store and discount depart-
ment store outlets accounted for well
over SO per cent of the total, with the
former accounting for $30,151,623.80
and the latter $32,162,522 of the total.

Discount Store Gain

While no comparable breakdown is
available for the previous year, indi-
cations are that thc most significant
gain was made in the discount store
ficld.

The role of supérmarkets in the rec-
ord rack merchandiser’s scheme of
things waned considerably. Accord-
ing to the 1961 survey, these outlets
accounted for 42.6 per cent of the
retajl volume donc by NARM mem-
bers.: In 1962, this figure dropped to
14.6 per cent, but still a respectable
$16.817,733.35.

Drugstores also lost their share of
marketl position, dropping from 21.3
per cent of the total retail volume in
1961 10 9 per cent last year,

Drug OQutlets Constant

However, despite the loss in sharé
of market, drug outlets remained fair-
ly constant in number. The 4,831 drug
racks operated by NARM members
were only & few less than the previous
year. .

What has happencd s that varicty
store and discount locations are ac-
counting for a lion’s share of the ex-
panding. market.

Department stores brought in a
healthy $12,750,142.65 for NARM
members, and Service PX's brought
in $9,065,850.65.

Discount department stores ac-
counted for only 4.2 per cent of the
racks, but they brought in 28 per cent
of the revenue. In terms of volume per
rack, nothing comes close.

The greatest number of racks were
in varicty stores—8,390 or 36.6 pef
cent of the total. Next came the super-
markets with 6,689 outlets and 28.4
per cent of the total.

Following were drugsfores with
4,831 outlets (20.5 per cent), discount
department stores with 1,012 outlets
(4.2 per cent), department stores with
502 outlets (2.1 per cent) and Service
PX's with 298 outlets (1.2 per cent).
Some 7 per cent of the total was clas-
sified as miscellancous.

Good Year for Members

On the whole, NARM members had
A good year, at lcast in terms of dol-
lar volume. Some 63.5 per cent of
the membership increased their gross,
and 29.1 per cent maintained about
the same level of sales 2s the previous
year. Only 7.4 per cent reported a de-
cline.

Discounting increased only slightly
from the previous yecar. Some 43.5
per cent of the members sold records
at discount at all locations: another
30.5 per cent discounted at most lo-
cations: 22.1 per cent discounted at
some locations, and 3.9 per cent sold
only certain product at discount, As
in the previous year, no NARM mem-
ber sold for full list in most locations,

LP’s accounted for 77 per cent of
the dollar volume, up slightly from the
74.4 per cent of the previous year.
Singles accounted for 19.1 per cent
of the dollar volume, up less than a
percentage point from the previous
year.

Kiddie singles were down from 5.2

Billboord Recard Rock ‘Merghondising o

per cent of the total to 3 per cent,
while EP’s dropped from 1.7 per cent
to .9 per cent in terms of share of
total dollar volume.

Stereo Galn

In LP’ sales, stereo accounted for
37.8 per cent of the dollar volume,
up 4.7 per cent from the previous
year. Total LP sales were $88,446,-
150, compared with $76,316,395 a
year carlies,

Singlc sales were up slightly both
in share of market and in dollar vol-
ume—19.1 per cent and $21,939,.
434.65 as comparcd with 18.7 and
$19,181,674.50 a year carlier.

Pop albums accounted for 45.5 per
~<ent of the LP total, up from 39.9
per cent a year carlier.

Folk and Country

The bjggest percentage gains, hows
ever, were in country records, with
the share of market jumping from
15.2 per cent 10 21.4 per cent, and
in folk music more than doubling
from 5.3 per cent to 10.7 per cent.

Comedy albums dropped from 11.1
per cent to 5.7 per cent, and kiddie
albums fell off from 4.9 per cent 16
4.5 per cent.

In other catcgories, original cast
and movie sound-track albums dipped
from 9.9 per cent to 6.7 per cent,
while jazz dropped from 3.8 per cent
to 2.5 per cent. Classical dipped from
2.5 10 2.1 per cent,

Budget merchandise sales showed 2
slight drop from $16,102,759 to $14.-
947,532. Most of the budget volume
—62.3 per cent—was accounted for
by disks selling for 99 cents or less,
with records in the 99-cent-to=$1.97
price category accounting for 27.1
per cent of the total. The rest—10.6
per cent—sold for more than $1.98,

Budget merchandise accounted for
16.9 per cent of the dollar volume last
year, as opposed to 21.1 per cent a
year carlicr.

Aprit 25, 1964



1963 NARM Study Results
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GROSS DOLLAR VOLUME
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CATEGORIES OF ALBUM PRODUCT——SHARE OF MARKET
COMPARISON BETWEEN 1962 AND 1963
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INVASIRSV

THE FIRST HALF DOZEN YEARS

The National Association of Record Merchandis-
ers, spokesman for the nation's record rack jobbers,
has grown in six short years from a handful of record
rackers to one of the most powerful trade groups in
the record industry.

Its origins go back to the spring of 1958 when the
Toiletry Merchandisers Association, a trade group of
health and beauty aid rack jobbers, were holding an
annual convention in Miami Beach.

At that time. the rack merchandisers were just
beginning to take on record lines, and a three-hour
seminar was allotted to discuss record merchandising:

Heading the session were such record company
executives as Irwin Tarr, RCA Victor; Cy Leslic,
Pickwick, and Dave Miller, Somerset Stereo Fidelity.
Playing prominent roles were George Berry, Al Hy-
man, Pete Paris, Eddie Jay, Jim Tiedjens, Andy An-
derson and Larry Rosmarin,

Out of this seminar and the following informal
talks was created the germ of what later became
NARM.

Dircctor's Meeting
[n September; 1958, NARM held its firsy, directoys”

meeting in Chicago, with Jim Ticdjens, Ed Snidery
Harbld Goldman and Don Belzer on the board.

The first NARM officers were Jim Tiedjens, presi-
dent; Ed Jay, vice-president; Don Belzer, treasurer.

Early in 1959, NARM signed up its first associate
member, Cy Leslie of Pickwick International. At that
time, the association embarked on ijts first full-scale
public relations program to present the image of the
rack jobber to the record industry.

And the cffort succeeded—presenting the rack
jobber as a legitimate record distributor, fulfilling a
function performed by no other facet of the industry
and creating a plus market for phonograph record sales.

First Convention

When the first annual NARM convention was held
at Chicago’s Edgewater Beach Hotel in June, 1959,
some 27 rack merchandisers and 23 associate members
were enrolled. Associate members included such labels
as RCA Victor, Somerset Records, London, Capitol,
Columbia, Dot. King, Liberty, Mercury and Pickwick.

Topics covered at the first convention included
warehousing, service and delivery, inventory control,

buying, discounts, sterco, selection of hits, billing and

accounting, promotions and special services.

oy
o 0 ¥ 4 il

Opening business session at 1961 convention at— Eden Roc, Miami Beach.
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Record merchandisers and manufacturers listen to the opening remarks at the
1962 convention

Jim Tiedjens was clected to a second term as

NARM president.
Second Convention

The second annual NARM convention, held at
the Hotel Tropicana in Las Vegas March 31-April
2. 1960, saw increased record manufacturer participa-
tion and outside guest speakers including Tom Noonan,
Billboard: James A. Johnson, Disneyland Records, and
Ralph Gallagher, director of marketing, Life Magazine.

The emphasis was still largely on such matters as
rotation of inventory, service and delivery from trucks
warchouse problems and other basics, but it was evi-
dent from the record company representation that
NARM had dcfinitely moved into the big league.

Harold Goldman succeeded Tiedjens as NARM
president at the coavention.

NARM's dnnual mid-ycar uiceting, for regular
members only, dinaugurated in September, 1960,

Malamud Hired

By the time the next convention rolled around,
NARM had hired Jules Malamud as exccutive director.
The I9§i convention, held in Miami Beach's Eden
Roc Hotel, saw the cmphasis shift from the basic
warchousing and inventory problems to items dealing
more dircctly with the growth of the industry,

Matamud, in his keynote speech, set the tenor of
the convention when he said this:

“Not too milty ycars ago, a great mystery puzzied
tlie American capsumer, who was becoming more and

more dnterested in recorded music. At the time: most
record dealers conducted. their businesses like exclu-
sive specialty shops, and they were caught napping by
the aggressive, ncw rack merchandiser who saw the
opportunity.
Solved Mystery

*The record rack merchandiser solved the mystery,
for the public, of where 10 buy a phonograph record.
It all brings to mind the complacent stock market ob-
server who watches with interest the rise in ocrtain
istncs, despairs at not having bought when the price
was lower, and continucs to do nothing as the stock
prices continue to hit new highs, only to be gclipsed
by the far-sighted investor who had coafidence in the
growth of American industry, and in the ever-increas-
ing desire of the American public for new product.”™

Malamud added that *“the record rack merchandiser
is no longer to be gonsidered by the record manufac-
turer, record distributor or rccord dealer as a bastard
offshoot plaguing the phonograph record industry. He
is a legitimatc avenuc of phonograph record distribu-
tion, fulfilling a function which no other pért of tlic
industry can handle, and without which a great amount
of dollar volume in phonograph records would be lost.”

Another key speaker at the 1961 convention was
George E. Kline, exccutive editor of Progressive Gro-
cer, who disclosed. the results of a study of record sales
in supermarkets.

The 1961 convention miarkéd still ipcreased par-

Handful of Pioneers Spurred Growth

Aprll 23, 1964 ¢ 8llboord: Record Rock Marchandising

13



ticipation on the part of record’ companies, with Miller
International hosting the ladies at a boat cruise and
Junchcon. and Am-Par, RCA Victor, Liberty and Co-
lumbia throwing partics for the NARM members.

Panel Discussions

Participating in panel discussions were representa-
tives of RCA Victor, Capitol, Miller International,
London, Columbia, Decca. Liberty and Dot.

Edward M. Snider was clected NARM president
at the convention.

During 1961, NARM Introduced a new wrinkle at
the annual mid-year meeting in Chicago.

Al NARM members participated in the first per-
son-to-person  sales conference. Appointnmients were
sct up for each member to meet in a private 20-minute
talk with each NARM association member (record
manufacturer).

This system, bringing together top rack merchan-
disers with top executives of the various record com-
panies, achicved the following goals:

. The rack jobber learned of the various record
company promotions for the late fall and early winter
selling scasons.

2. The record manufacturer was afforded the of-
portunity to present his product and programs in an
orderly fashion. cmabling the rack merchandiser to
know in advance what product will be avaijlable.

3. Key personnel from each segment of the indus-
try met face to face, eliminating expensive and time-
consuming travel.

4. The rack merchandiser was given the oppor-
tunity to air his gripes and discuss policy problems with
top record management at a private session.

Recognized Spokesman

From 1961 to 1963 NARM became recognized as
the spokesman for the record merchandisers by the

H.S. House of Representatives Sub-Commiittee on Dual
Distribution of the Small Business Committee and with
the Federal Tirade Commission on the Phonograph
Record Industry Trade Practice Conference.

During this period. record companies began placing
great stress on product specifications. merchandising
and promotion aids and record merchandising services
on the basis of information provided them by NARM.:

Mcanwhile, NARM members were pioneering fea-
tures that since have become a permanent part of the
rack merchandising scenc.

NARM Pioneering

Specially designed wire and wooden displays, the
usc¢ of special racks for record promotions and for
specific product and continuing promotions—all these
were developed by NARM members—and all these
have since become standard in the industry.

Highlight of the 1962 convention, at the Eden Roc
Hotel in Miami Beach, was an address by Dr. Alton F.
Doody, assistamt professor of marketing at Ohio State
University

Dr. Doody «ited the “one-stop shopping concept”
which was brought about by the supermarket and told
JBiow record rack jobbing fitted into this concept.

Wholesale Functions

He stressed the wholesale functions of the rack
jobber, pointing out that “he performs essential mar-
keting functions on the wholesale level, and, under
particular circumstances, does a more efficient job
than anyone else. Proof of this wholesale character is
found in the fact that such establishments are enum-
erated in the wholesale census and by the entire line
of litigation and court decisions supporting this point
of view.™

NARM's first statistical study of the record mei-
€handising segment of the industry—based on the 1961
calendar year—was released at the 1962 convention,

14
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Opening session at the 1963 convention.

NARM awards banquet at the 1963 convention.

Organization Is Recognized Voice of Industry

and it disclosed that NARM members were responsible
for retail sales of $80,080,950 of a total of $140,000,-
000 for the entire record rack industry.

Big brass from leading record companics attended
the 1962 convention, including Glenn Wallichs, Capi-
tol; George Marek, RCA Victor; Arnold Maxin
MGM; Archic Bleyer, Cadence; Sam Clark, ABC-
Paramount; Bernic Lowe, Cameo-Parkway; Len Levy,
Epic; Al Bennett, Liberty; John K. Maitland, Warner
Bros., and Dave Kapp, Kapp Records.

Wallichs’ Talk

The keynote address, delivered by Glenn Wallichs,
stressed the areas of partnership between the record
merchandiser and the manufacturer.

Irwin Tarr, RCA executive, pointed out that the
area of growth among record rack merchandisers has
been among those firms who specialize in records ex-
clusively.

Pancl discussions covered “The Changing Role of
the Record Merchandiser,” “The Future of the Phono-
graph Record Industry,” “Creativity,” and “The Prob-
lems Inhercnt in the Sale and Marketing of Single
Records,™

Goddard Lieberson, president of Columbia Records,
delivered the keynote speech at the 1963 convention,
held in the Fairmont Hotel, San Francisco.

Cites Responsibilities

Lieberson emphasized the responsibilities of the
record merchandiser as well as those of the manufac.
turer.

He told NARM members to select their meréhandise
carefully, pointing out that “the creators of successful
records are quite naturally upset when they sce a rec-
ord rack abundantly stocked with obsolete or inferior
merchandisc.”

Licberson added that it is the responsibility of the
record merchandiser “to educate the consumer in using
the convenient method of record buying which you
have developed in your mass merchandising.”

16

Satisfy Appetite

*“*This you will not be able to do unless the record
buyer becomes accustomed to the fact that he can
satisfy the greatest portion of his musical appetite for
first-class recordings In the retail outlets which you
sponsor.”

Licberson appraised the record rack merchandiser
with the following statement:

“The rack merchandiser has a new image. He is
not a fellow on the outskirts of the record industry who
is grubbily grabbing some of the overfiow of a flourish-
ing business.

“He is an essential, an integral and developing part
of that busincss.

“Your creative feelings in the area of merchandis-
ing arc going to play an important role in keeping the
record business healthy and wealthy. And wise, too,
because if, in this business, we can manage to keep
healthy and wealthy, we will all of us.be wise enough.”

Call for Unity

Jules Malamud called for an industry council of
NARM, the Record One-Stop Association, the Society
of Record Dealers and ARMADA to achieve reduc-
tions in freight rates for records, to sponsor a National
Record Month to promote the year-round giving of
records as gifts,

The NARM study issued at the convention showed
that the association’s members grossed $102,575,800
during the preceding year, an increase of $22,494,850
over 1961.

A record 350 persons attended the 1963 NARM
convention, as virtually every top record company sent
its leading cxecutives.

This figure is expected to be topped at the 1964
convention, April 19-23 at the Eden Rock in Miami
Beach. For the first time in the organization’s history,
the show will be open to all tradesters, whether NARM
members or not.

Bllfboard Record Rock Merchondising »  Aprlll 235, 1984
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Reasons Why
Warner Bros.
Thanks Rack
Merchandisers

PETER, PAUL AND MARY, the chart champs for consistency,
enormity of sales, and continued popllarity. An unbeatable
trio. Thank You

ALLAN SHERMAN, who is, of course, America’s
funniest, and keeps making winners, Thank you.

M' CHART-TIMELY ALBUMS (like the new Freddie Cannon LP), designed for mighty sales
ight away. This is mostly because Warner Bros. is building one of the hot new singles
rosters in the business. Thank you.

SRS SOUND TRACK LPs from the hot new Fiims, like “The Music Man” {an
'j"". RIAA gold album) and “Gypsy,” that will sell and sell and sell, For this,
\'h B once again, thank you.

i_ ._5‘ ;f‘ CATALOGUE ALBUMS (a dirty'w rd?. . not here) that are your backbona.
m 4 ) 4 -— like Bonnie Prudden’'s exercise albums, the ever popular Bob Newharts
E ,

& s = and a hundred more. For these success stories, thank you
=il i

BUT MOST OF ALL, for the-cordial, business-tike, and constantly busy relationships -with you akl,
thank you, thank you, thank you,

CVNAWN K

... the §eret name cu dound

April 28, 1964 * Billboucd Recoed Rack, Mivchandiiing 17



NARM Keynote Speakers

MR i | oo Y

fules Matlamud, NARM executive director, deliv- Clenn E. Wallichs, Capitol Records board chair-

ered the keynote address at the 196} convention man, spoke on "“The Changing Role of the Record
in Miami Beach. He spoke on the convention Merchandiser™ at the 1962 convention In Miami
theme, “Maturity ' Beach.

Goddard Lieberson. president of Columbia Records, Ceorge Marek. vicespresident and general manager
spoke on the 1963 NARM convention theme at of the RCA Victor Record Division. delivers the
the San Francisco conclave. The theme was keynote address af the 1964 Miami Beach con-
“The Key to 19637 vention. The theme is "'A Reaffirmation of Faith,'
18
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WHAT KIND OF FOOL AM I

And Other Shom- Stoppers

S e
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LET THE
REPRISE ROSTER
REV-UP YOUR RAGKS!

Take profit-advantage
of the brggest i~

- ﬁice ) Py z J\?_E_:L‘l’is‘('u[-, ] qu
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great sound!

| CANT STOR LOVING YOU The Shefter of Your Arms
T of BN D0 & S vinRTTIRERE SAMMY g DAVIS S
THIS TIME BY &
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REPRISE MEANS RAGK AGTION!

...and you can bet your racks on that!

April 25, 1964 * Bilboord Record Rack Metchandising



NARM
PAST PRESIDENTS

James }. Tiedjens was the first NARM Cecil H. Steen, NARM president, presents the

president. Elected in 1958, he served Past President’s Plaque to Harold Coldman, who
two terms, held the post for 1960-'61. The presentation was

made at the NARM mid-year 1963 meeting in
Chicago

1
i
}
d
3
5
|
1
]
]

Edward M. Snider. who held the NARM presi- Clen Becker. 1962-'63 NARM pre..dent, recelyes
dency for the 1961-'62 term. receives his Past a memento of office from Pres‘i)de;t Steen.
President’s Plaque from Cecil Steen, the current
president

20 Billboard: Record Rocl Merchandishng £ Agril 25, 1963 J




JULES MALAMUD

Malomud Ministers

To Needs of
Record Rack
Merchandisers

NARM Executive Director in Record
Business Most of His Adult Life

Jules Malamud, executive director
of the National Association of Record
Merchandisers. has been in the record
hpsihess for virtually all his adule life.

The 37-vear-old driving force of
the record rack jobbers entered the
business? in 1949 handling national
radio promotion for Jubilee Records
shortly after his graduation from Tem-
ple University's School of Business and
Public Administration.

After a2 short stint with Jubilee,
he joined Dave Miller's Essex Rec-
ords as sales and promotion manager
and doubled in brass with artist pelas
tions and recording activities,

He played an important role in such
Essex hits as “Sin,” with the Four
Aces, “Here in My Heart,” with Al
Martino: “Oh. Happy Day," with
Don Howard; “Crazy Mixed-Up
Song,” with Peter Lind Hayes and
Mary Hcaly, apd “Oh, Mecin Papa,”
the original Eddle Calvert version.

Malamud also worked with such
British recording artists as Norrie Par-
amour and Ray Martin.

In 1954, when the giant book pub-
lishing firm of Simon and Schuster
decided 10 enter the popular recording
field, Malamud was tapped for the
post of sales manager and charged
with the responsibility of launching
the. firm's label

Two years later, Malamud rejolned
Dave Miller when Miller created Som.
erset Records, the first line of budget
record product aimed specifically at
the mass merchandising market. He
became Eastern sales manager of the
Miller International Company, the
parent firm;

Within a few months Malamud was
named national sales manager of Mill.
er International, and with the ad-
vent of Somerset Stereo-Fidelity, the
first budget stereo Jabsl, he was

22

named vice-president in charge of
marketing.

In this post, Malamud worked ¢lose-
Iy with record distributors throughout
the country in both the distribution
of the budget lines and in the firm's
regular priced Trans World label.

While at Mitler International, Mal-
amud helped create and promote the
101 Strings Orchestra, which racked
up international sales. He developed a
technique of promoting the 101
Strings Orchestra through air play, a
pioncer achievement for budget mer-
chandise.

Malamud also played a rofe in the
executive planning which resulied in
the first original elassical recordings
for a budget line by the London Phil-
haimonic Orchestra and the Hamburg
Phitharmonia Orchestra.

It was during Malamud’s tenure
at Miller International that he be-
came involved with the growing uweeds
of rack jobbers.

Somerset  Stereo - Fidelity Records
were marketed through the traditional
record distributors to independent se-
tall stores, dircctly to chain stores—
and also to record rack merchandisers.

Malamud realized that the rack job.
bers necded special packaging and spe-
cial point-of-purchase displays, and he
provided them.

He became more deeply Involved
an rack merchandising when, in Sep-
tember 1958, Somerset invited a
group of rack jobbers to the Concord
Hotel in the Catskill Mountains for
a weekend, Among these rack jobbers
were James J. Tiedjens and Harold
Goldman, who later were among the
founders of NARM.

Somerset became onc of the first
NARM associate members, and Mala-
mud played an active part in the first
Iwo conventions.

Billboord Record Rack Merchandhing™ ®

When the third annual convention
rolled around—in April 1961—Mala-
mud was keynote speaker, and he was
also the executive director of the or-
ganization.

Malamud’s first job as executive
director was to enroll virtually cvery
record manufacturer (o assoclate
membership. Today, most of the
leading manufacturers belong, and
Malamud s working hard to bring
the few remaining into the fold.

Several innovations which Malamud
instituted as cxecutive director have
become permanent features of record
industry activity.

The annual NARM study, the third
of which will be issued at NARM'’s
sixth annual convention .in Miami
Beach, provides reliable statjstical data
on the record merchandising segment
of the industry.

The sales conference feature of the
NARM midycar meefing, as well as
the format of the annual conventions,
have been highly praised by all eche-
lons of the record industry who par-
ticipate in them.

Malamud still finds time to speak
on rack merchandising before trade
groups, contribute to business journals
on the subject, and to pursuc his only
hobby—golf,

He serves on the golf committee of
the Warridgton Country Club and is
a member of Isracli Lodge, B'mai
B'rith, Har Zion Temple Pi Lambda
Phi, United Business Men's Associa-
tion of Philadelphia, Lower Merion
Township Civic Association, Penn
Wyne Library Association. He is also
a past president of the Scharfon Bleu
Society of America.

His wife, Mickey; assists him in his:
duties and is well known to all NARM
members. The Malamuds have two
son§, Steven and Eric.

Aprit-23, 1964




NARM

Officers

and
Directors
1963-'64

JAMES ). TIEDJENS

Musical Isle Record Comp.-
Milwaukee
Yice-preiident and director

GLEN C. BECKER
Music City Rocoed Racks,
Los Angeles
Director

April 25, 1964 * Billboord Recefd Rock ‘Merchendiilag

'CECIL H. STEEN

Recordwagon, Inc.. Wobum, Mass

STANLEY JAFFEE
Gordon Sales Co., Scartle

Secretary and director

JOHN BILLINIS
Hillinis Distributing Co.,
Salv Lake Chy
Director

Presidont and director

GEORGE A, BERRY
Maodern Record Service,
New Orlcans
Treasurer and director

ALVIN M. DRISCOLL
Pioneer Distributing Ca.,
Wichita, Kan

Director
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NARM AWARD
WINNERS

1959-1962

Listed below cre aword winners of NARM competitions for the last four
years. Awards for the 1962 competitions were made at the 1963
convention, for the 1961 competitions at the 1962 convention, etc.

ELVIS PRESLEY CONNIE FRANCIS JOHNNY HORTON

Best Selling Male Vocalist: 1959, 1960, Bt Selling Female Vocalist: 1959, 1960, Best Selling Single Record: “Battle of New
1961, 1962. 1961, Orleans,” Columbla, 1959,

Most Promising Male Vocalist: 1961.

Bes! Selling LP: “Biue Mawaii” RCA Victor,
1961.

Best Selling Single Record: “Are You
lonesome,” 1960,

RAY CHARLES ALLAN SHERMAN
Best Selling Single Record: "I Car’t Stop  Best Selling Momo LP: "My Son, the Folk
Loving You.* ABC-Paramount, 1962. Singes,” Warner Bros. 196Z.

0
NG
! i! £

BRENDA LEE
Best Selling Female Vocalist: 1962.

Most Promising Female Vocalist: 1960 a7
JIMMY DEAN VAUGHN MEADER
Besd Selling Single Record: “Big Bad John,” Best Selling All-Time LP Arfist: 1962.
Columbia, 1961. Best Selling All-Time IP. “First Famdly.”

Cadence, 1962
24 8lllboord Record Rgck Merghandising *  Aprll 25, 1944
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NARM '*l > : :

AWARD WINNERS v :

1959-1962 ] '
(Foanpy KINGSTON TRIO LY VADGHN

- Best Selling Orchestra: 1962.
Best Selling Vocal Group: 1960, 1962 (tiek Consistency of Sales for Regular Priced LP's:

1960.

PETER, PAUL & MARY
ROBERT GOULET Best Selling Vocal Groups 1962 {lie. BOB NEWHART
Most Promising Male Vocalist: 1962 Best Seling Comedy Recording: 1961.
Bes? Seiling Specialty Artist: 1960.

-

LINDA SCOTT
Mosl Promising Female Vocalist: 1961 MANTOVANI

BOBBY RYDELL Best Selling Economy Price LP: “Mantovaniz

Most Promlising Male Vocalish: 1960, Showcase,” london, 1960.

Best Selling LP Record Promofion: “"May Is
Mantovani Month,”” London, 1959.

MITCH MILLER AND THE GANG

Best Selling Vocal Growp: 1961. /B

Best Slellingwuh’ 'Iq?c;c:fd cl’mrr)nbt'ion:W'(;S'h'lg . e
’ Along With Mitch,” Columbla, :

Most P .DH &DEE_ EHA“R : 1962 (K Special Award for Ouistanding Achievement 808.87 DARIN

ost Promising Female Vocalist: 1962 (He): in Enfertainment: Mitch Miller's "Sing  Best Selling EP: “That's All" Atco, 1959

Along” LP’s: 1960, bt

—

SHELLEY BERMAN

MARY WELLS RUSTY WARREN e xie, Ml AN,

Most Promising Female Vocalish: 1962 Qlie)  Best Selling Company Recording: 1962. Liberty.)
26 Billboord Record- Rock Merchondising +  April 25, 1964
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the Critics agree’...

BRENDA LEE

means sales...sales...sales...sales!

NARM (1963) POLL:

“Best Selling Female Vocalist”
“Top Female Artist on Singles”

BILLBOARD'S 17th ANNUAL
DJ POLL:

1 (Tie) Most Played Female Artist

*, . . and many, many others!

Direction:
WILLIAM MORRIS AGENCY

Exclusively:
DECCA RECORDS

oo Lot me ing’ &

s aone a4 BRENDA LEE
BRENDA LEE ‘h

LET ME SING ALL ALONE AM | BRENDA THAT'S ALL AlL THE WAY
Orcco DL4439/S1evve DL:74439 Oecea DL-AITO, Steree CL74370 Oects DL-42BE Steree DLT4IDD Oecto 04178/ Stevee D§-7ﬁ70
My sincere congratulations to NARM 1 Personal Mgt.:

; B P
best wishes for o wonderful e S Aitoe IRbain
: 1808 West tnd Bidg.
convention! Nashviile, Tenn,
April 25, 1964 ° .

8fllbgord Record [ta;snMuﬂmn-dqlng



NARM AWARD WINNERS—1959-1962 (continved)

Best Sefling Stereo LP; “West Side Story,” movie sound track, Columbia, 1962

Best Selling Children’s Lime: Golden. 1962; 101 Dalmafians, 1961.

Best Selling Economy line Under S1i: Pickwick Infernational. 1962.

Besl Selling Economy Like Over $1: Camden, 1962

Best Selling Economy Price LP: “Stars for a Summer Nighf®' Columbia, 1961; “Sou! of Spain,” Somersel, 1959.
Best Selling LP Record Promohon: Bravo Records. 1960.

Best Selling LP. “Sixty Years of Music. Yol. IL" RCA Victof, 1960: "Sixty Years of Music.” RCA Victor, 1959
Best Selling EP: “Touch of Gold. Vol NI 1960

Associate Member Showing Greatest Progress: Cameo-Parkway, 1962; (apiol Records, 1961.

Associale Member With Sustained Achievement: RCA Victor. 1962, %963

Besh New Product Infroduced: Phast 4:Stereo (London) and 3Smm. Stereo (Command), 1961.

lowest Priced Christmas Promotion; Spinatama Records, 1960.

Consislency of Sales for low-Pricad LP's: 101 Strings.” Somersal, 1960.

Technical Achievement Award: Command' Records for Ifs Percussion. Series.

MUSIC J C"Y Record Racks

Serving So. Colif. with o complete line of major & iindie recordings!

COURTEOUS

|
FAST ’
SERVICE .

COMPLETE STOCK " ' l

INVENTORY CONTROL , on BROADSIDE RECORDS
MERCHANDISING o o e U 0 il ‘

— songs of our times —

BR-301 Broadside, vol. 1 (with others)
8 yoars of reliability BR-302 Broadside, vol. 2 (sobo!

4444 Sunset Boulevard
Hollywood 29, Calif.
NOrmandy 6-0131

Waogld's leading producer of owthentic
Sotk Swanie on- resords,

FOLKWAYS RECORDS

|
l 165 West 46th Street New York 36, N.Y.
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20TH CENTURY-FOX RECORDS

APRIL
SHOWER

OF HITS ™

The MAD-

AT MIDNIGHT

TOMY MARTIN AT THE FABULOUS LIL DARLIM COME RAIN THE MADHATTE®SS
CARNEGIE HALL SYLVIA SYMS NEAL WEFTY, COME SHINE I N4 ™ A0
T 3138 TFS 4138 TAIMDER T TRS A3 TRM IR WS A M Q0 TR i

The Ultimate in CLASSICAL MUSIC

 OPERA FOR
MILLIONS
THM 3138 T7S 138

The Ultimate in FOLK MUSIC

808 CAREY AVERICAN, " TME WELL-ROUNDED
THE SOUL OF FOLK HOOTEWARN DICK GLASS
Vem 3128 TFS 4028 NEM 3121 TES 4¥2F  TEM 2138 TES Wida

The Ultimate in JAZZ

BENRY CARTER
In PARIS
T 3134 TFS 4134

THE ULTIMATE IN ENTERTAINMENT

April 28, 1964 + BillligEid Rechrd Rock - Mevchondliing 29
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NARM

AWARD
NOMINEES

Thesé records, artists and labels
have been nominated for ocutstanding
achievement awards for perform.
ances during 1963. Winners will be
announced during the annual con-
vention of the National Association of
Record Merchandisers’ convention in
Miami Beach. Awards will alsé be
made tothe NARM associate member
conipany which has demonstrated
sustained achievement in those pur-
poses for which NARM was formed
and to the associate member com-
pany which has demonstrated the
greatest progress in the past year in
those purposes for which NARM was

formed. The list of nominees follows:

BEST SELLING HIT SINGLE RECORD

Blue Velvet—Bobby Vinton—Epic

Dominique—Soeur Sourire—Philips
End of the World—Skeeter Davis—RCA. Victor
Fingertips—Little Stevie Wonder—Tomla

Puff the Magic Dragon—Peter, Paul, and Mary—
Warner Bros.

Surfin’ U.S.A.—The Beach Boys—Caopltol

BEST SELLING ALBUM

Days of Wine and Roses—Andy Willioms—
Columbia

Joan Baez in Concen—Joan Boer—Vanguard
Movin‘—Peter, Paul, and Mary—Warner Bros.

Peter, Paul, and Mary—Peter, Paul, and Mary—
Warner Bros.

The Singing Nun—Sceur Sourire—Philips

BEST SELLING MOVIE SOUND-TRACK ALBUM

Bye, Bye, Birdie—RCA Victor
Cleopatra—20th Century Fox
How the West Was Won—MGM
Lawrence of Arabia—Colpix
West Side Story—~Columbio

BEST SELLING MALE VOCALIST

Andy Williams—Columbio

Elvis Presley—RCA Victor

Frank Sinatra—Reprise, Capitol
Ray“Charles— ABC-Paramount, Atlantic
Tony Bennett—Columbia

Billbonrd Record Rock Mdrchorifing *  Apri™23, 1964 |




BEST SELLING FEMALE VOCALIST
Barbra Streisand—Columbia
Bronda Lee—Decco
Connie Francis—MGM
Joan Boex—Vanguard

Nancy Wilson—Capitol

MOST PROMISING MALE VOCALIST
Frank Fontaine—ABC:Paramount
John Gary—RCA Victor
Richard Charfiberlain—MGM
Trini Lopexz—Reprise

Wayne Newton—Capitd!

MOST PROMISING FEMALE VOCALIST
Lesley Gore—Marcury
Nancy Wilson—Capitol
Peggy March—RCA Victor

Skeeter Davis—RCA Victor

BEST SELLING VOCAL GROUP
Peter, Paul, and Mary—Warner Bros,
The Beach Boys—Coapitdl
The Four Seasons—Vee Jay
The Kingston Trio—Capltol
The New Christy Minstrels—Columbia

Apeil 28,1964+  Billpord Record Rach Merchandisjng

BEST SELLING COMEDY RECORDING ARTIST

Allan Sherman—Warner Bros.

Bill Dana (Jose Jimenex)—Kopp
Rusty Warren—Jubliee

The Smothers Brothers—Mercury
Vaughn Meader—MGM, Cadence

BEST SELLING CHILDREN'S LINE
Colpix
Disnoyland
Golden
Pickwick [nternational
United Artists

BEST SELLING ORCHESTRA
Billy Vaughn—Dot
Henry Mancini—RCA Victor
Joe Harnell-Kopp
Lawrence Wellk~Dot
Maontovani—London

BEST SELLING ECONOMY PRICE PRODUCT
(under $1.00 retail)

Ambassador Record Corp.
Crown Records

Pickwick International
Premlier Albums

Somerset Stereo-Fidelity

BEST SELLING ECONOMY PRICE PRODUCT
(over $1.00 retail)

Camden=RCA Victor
Richmond—London
Wing—Mercury

3



1964 CONVENTION
NATIONAL ASSOCIATION OF

RECORD MERCHANDISERS, INC.
APRIL 19-23, 1964

Eden Roe Hotel

Sunday, April 19

Coaventlon Registration—

Regency Lounge 11:00 AM.- §:00 P.M.

Regular Members Mceting—

Palladium Room 2:00 P.M.

Presidential Welcoming Cocktail Pasty—
Imperial Room 6:00 P.M.- 8:00 P.M.

Host: National Association of Record Merchandisers
Mr. and Mrs. Cecil H. Steen
Regular and Associate Members

Dinner Party—Cafe Pompeil 8:00 P.M.
Host: Columbia Records, Inc. (By invitation only)

Monday, April 20

Breakfast—Mona Lisa Room .. 8:00 AM.-9:00 AM,
Regular and Associate Members

Opcning Business Sessions—
Imperial Room 9:00 AM.
Regular and Associste Members

Chairman of the Day: George A. Berry, Convention Chairfian

Invocation—
President’s Welcome
Keynote Address
George R. Marek, RCA Victor Record Division
“A Reaffirmation of Faith"

Cecil H. Steen, President, NARM

Feature Address. Dr. Theodore N. Beckitilii,,
Professor of Marketing, Ohio State Unn-cmly

“The Rack Jobber: A Phenomenon in Wholesaling™

Panel Discussion . “The Rack Merchandliser:

A Phenomenon in Record Wholesaling”

Lunchcon—Mona Lisa Room 12:30 P.M,
Regular and Associale Members

Ladies’ Lunchcon—Ocean Lounge . 12.30 P.M.
Featuring: Miss Frances. Palm Readings
Host: Dot Records, Inc.

Visitation on Display Floors 1:30 P.M.~ 6:00 P.M
Regular .and Associate Members
Cocktail Party, Empire Room ... 7:30 P.M.-.8:30 P.M.

Regular and Associate Members
Host: MGM /Verve Records, Inc.

Dinner Party—Cafe Pompcii : 8:30 P.ME
Host: RCA Victor Records (By -invitation only]

32

Miami Beaeh

Tuesday, April 21
Breakfast—Mona Lisa Room 8:00 A M.- 9:00 AM.
Regular and Associate Members

Business Session—Imperial Room 9:00 AM.
Regular and Assotiate members

Chairman of the Day: George A. Berry, Convention Chairman
Address William Gallagher, Columbia Records

Address Alberta A. Carretta, Esqg.
“Trade Practice Rules—A Formula for Profitable Compliance”™

Panel Discussion—"Today"s Problems; Ton_gﬁrrow's Challenge”

Lunchcon—Mona Lisa Room 12:30 P.M.
Regular and Associate Members

l}ﬂ P.M.- 6:00 R.M

Cocktail Party—Empire Room 7¢ P.M.- '8:300 P.M.
Regular and: Associate Members
Host: Liberty /Imperial Records

Dinner Party—Mona Lisa Room $:30 P.M.
Host: Capitol Records (By invitation only)

Visitation on Display Floors

W ednesday, April 22

Visitation on Display Floor§ 9:00 A.M.-12:00 Noon
Regular and Associate Members

Luncheon-Mecting—Palladium Room . 12:00 Noon
Regular Members Only

Visitation on Display Floors 1:30 P.M.- 5:30 P.M(C
Regular and Associate Members
Ladies” Theater Party—Coconut Grove Playhouse
*Milk and Honey," starring Molly Picon
Buses leave the Eden Roc Hotel at 1:00 P.M.,
Host: Miller International Company

NARM Awards Cocktail Party—
Imperial Room 6:30: PM.- 7.:30 P.M,
Regular and Associate Members
Host: Warner Brothers/Reprise Records
NARM Awards Banquet—
Cafe Pompeii 8:00 P.M.
Regular and Associizte Members

PRESENTATION OF THE 1963
NARM AWARDS
Thursday, April 23

Round Table Seminars—
Imperial Room 9:00° A.M.-12:00 Noon
Regular Members Only

rcrwsnon Dr. Alton F, Doody,
Associate Professor of Marketing, Ohio State University

“The Complete Record Department—
lts Problems and Potentials”

“The Small Rack Jobber—Servicing the Traditional Outlet”

Billboord Recordifock Merchanditimg. *  April 25, 1964
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Meet the Family of
Billhoard Publications

Like any big family: each member of our
brood is totally individual in matters of
personality and appeal. .. but the traditions,
soundness and ethics of the parent organi-
zation have g*wcn all our publications a
strong family resemblance in the areas of
integrity and quality of service.

gnits 0" yeark of servicn. dtoth industry and con-
sumez.“The Billboard Publishing Compan; "has offered
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Budget Lines
provide
pre-sold
product

Record merchandisers account for
high percentage of budget records

Rack outlets are a key point of
sales for the budget lines. Ira Moss,
executive vice-president of Pickwick
International, states that of the 12.-
000,000 LP units sold annually by
his company, between 60 and 70 per
cent s sold via racks.

Pickwick, along -with Ambassador
Records, Premir; Crown and Miller
International, play an important role
in providing rack merchandisers with
profitable budget lines,

Commenting on the importance of
budget merchandise to the rack job:
bing scgmcent of the record industry.
Moss remarks; *We give them (the
racks) basically a presold product
. « . the merchandise s accepiable and
15 already poly-bagged. We sell direct
to the rack jobber.™

Moss also noted that budget mer-
chandise sells closer 10 the list price
than much other record product. hi
is a major staple; and a profitable
turnover results from it.

“The budget record.” Moss adds.
“was created] to answer the requjre-
ments of the mass market, at a price

. - thousands of outlets catering to
the mass markets cannot afford a
full-scale record department and de-

34

pend ficavily upon budget merchan:
dise.™

Mark Friedman, office siles man-
ager of the Ambassador Record Cor-
poration, another important operation
in the budget ficld. states that at least
78 per cent of the company's prods
uct it moved via rack sales. “We
protect the rack jobber, because he
is our source of distribution and
contact with the chain and variety
stores throughout the country; and
we sell direct to the rack jobber.”
Fricdman stated. p

The scope of budget merchandise is
very broad. Ambassador, for instance,
features name artists in pop, country
and western. rhythm and blucs, etc.
Exambles are John Gary, Al Martino,
Jimmy Dean, Autry Inmaa, Bill Eck-
stine, Arthur  Prysock and Ray
Charles.

The company’s LP lines are (iest
Star and Diplomat. Ambassador also
puts out kiddic material on .its Peter
Pan label. The percentagé of this
product sold via racks is not as high,
but is ~very substantial. The Peter Pan
line features TV and cartoon char-
acters, such as Captain Kangaroo,
Casper the Ghost, Three Stooges,
Laurel and Hardy, Arnold Stang.
Lariat Sam, ete, Also included Ts.a nar-

Biltboord Rasord Rack MerchondBing

rated classics series, “Opera for Boys

and Girls,” “Symphony for Boys and

Girls,” etc.

Premier, onc of the biggest of the
producers of budget disk, puts out
five budget lincs (in addition to three
higher priced labels). The budget
lines are Coronet, Spin-O-Rama,
Celebrity, Parade and Twinkle. The
latter is Premier’s kiddie line. Phil
Landwcehr, head of Premier, says that
the budget product is selected and
produced with the idea that it will sell
continuously. Thercfore it comprises
standard musical material for the most
part, plus some current material.
Landwehr states that about 75 per
<ent of his budgel merchandise moves
through rack outlets, “This merchans
dise is made to order for impulse
buying . . . it is extremely suitable
for rack locations where only a small
amount of space is allotted io records,
and the most must be gotien -out of
that space.”

Landwehr, whose product is sold:
direct to the rack jobbers, adds that
the rack segment of the busingss repre-
sents a new record market; the buyers
are not the conventional record buyers.
« + . and dhe product and merchan-
dising is geared to this mew market,
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Tarr Observes
Rack Jobher Growth

“In the early 19503, all the in-
gredients were st hand for the retail-
ing and marketing revolution which
was to result in i tremendous ex-
pansion of the record industry.”

The speaker Is Irwin Tarr, manager
of merchandising and planning for
RCA Victor, and a loag-time cxccu-
tive with the company. Tarr, in the
record business some I8 years, has
watched the rack jobber segment of
the business grow 10 its present
eminence; and in his exccutive capacity
with Victor he has participated in
that growth:

He became manager of syndicate
store sales for the label in 1953,
and subsequently became manager of
special market sales.

In the Jatter post. particularly, his
function was to help Victor’s distribu-
fors in scrving the rack jobber in-
dustry—which was rapidly becoming
a major part of the record business.

Tasr became intcrested in the rack
jobbing segment of the business be-
\Cause, as he says. “in 1953 it became

apparent that records ‘were underdis-
tributed.” He adds: “The syndicate
storcs werce not satisfied with the
record business; there were not enough
dealers in suburban areas, which were
fecling the effects of the population
explosion; the hi-fi revolution had
begun, as had the great surge of the
LP record.”

In addition to the aforementioned
eléements was the fact that radio, ex-
periencing the effects of TV, had
become a massive, 24-hour juke box,
Tarr explains,

So there, in a package, were the ele-
ments which prepared the way for the
great expansion of the record business.
Mecanwhile, indic labels were pro-
liferating, and there was a great need
for the cxposure of the recorded
product.

The big question, Tarr notes, was
how to take advantage of these ele-
ments and get the product cxposed.
Onc answer was through such ourlets
gs  supermarkets, serviced by rack
jobbers. Many record executives at the
tlme were of the opinion that people

RCA Executive Says—'"'Sweetest Sounds in
Record Business Still to Be Heard.”
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would refuse to buy records in super-
markets. “But our hunch was correct,”
Tarr added.

What has happened, of course, is
history: the rack jobbing area became
the fastest growing segment of the
industry in the late 1950’s. “The rack
jobber does not merely sell,” Tarr
points out. “He is a merchandiser who
selects the product which will provide
the fastest turnover for the outlet . . .
and this function has kept this kind
of business on a going basis.”

*The early rack jobbers,™ Tarr
recalls, “knew distribution but not
records then, an interesting thing
happened, more record people got
into the field . . . some of these came
out of the retail end of the business.”

Tarr continued: “lIt's an outmoded
cliche today to say that rack jobbers
only move the cream merchandise.
Today, many rack outlets have depth
of inventory. This is a trend of recent
vears, and a large racker today car-
ries literally hundreds of LP titles."

Taking a birds-eye view of the
record business currently, Tarr holds
to the opinion that no one form of
wholesaling or retaillng will ever
completely dominate the industry.
“The United States,” he points out,
“is so large, so diverse, that such
domination by one segment is just
not in the cards . but all forms of
business enterprise arc becoming
more competitive, so that the stand-
ards for survival—whether it be a
specialty retail store, a giant discount
operation or any other form—become
greater and more demanding. Not all
rack jobbers will survive; ncither will
all discounters or retailers of the old
school. But the aggressive, progressive
ones will.,”

“This trend,” Tarr notes, “hopefully
will result in greater efficiency in the
movement of records . . . and it all
has its basis in individual initiative,
and whether the Individual fulfills a
valid function.”

lLooking into the future, Tarr
stated (paraphrasing Richard Rodgers):
“The sweetest sounds in the record
business ar¢ yel to be heard. The
future is bright. despite the fact that
growth entails growing pains. The
population of the United States is now
in excess of 190,000,000. There must
be more retail outlets to expose the
great quantity of talent developed by
the many record manufacturers.

“Today,” Tarr concluded, "“we have
LP records which setl in the millions
of copies. The potential is indeed
great: and one of the reasons for this
is the growth wof addiuonal outlets,
‘wherein recorded product is made
more readily available to the consum-
er. And the consumer. of Course, is
the chief beneficiary.”
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SKIN
RAPPING

FILLS IMPORTANT

NEED FOR

RECORD RACK

Any 'se)f-service: merchandising op-
cration carrics a risk of damage to
the stock from handling by customers.
Record albums are obviously no ex-
ception, and the fast growth of rack
merchandising of records owes much
1o the durable and efficient shrink-
film packaging now available.

The pioneer and Icader in the record-
packaging field is Cryovac, a givision
of W. R. Grace & Company. whose
Y-Film has qualities specially adapied
o the two-dimensional shape of an
album. Cryovac sells or leases its pack=
aging machine with the film to cuss
tomers, Development of the machine
was as important to the industry as
the film;, since it filled the need to
skin-package atbums quickly and cco-
nomically.

The company's SA-1 isa fufly auto-
matic unit capable of wrapping 1,800
albums per hour. Also available are a
semi-automatic mode! good for about
600 album covers per hour and a
hand-operated umit.

Shrink-film packaging s a concept
that originated before World War 11
as a means of preserving whole poul-
'try and other food items. When heated,
the film. shrinks cvenly in :all direc-
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tions until it 1s stopped by the con-
tours of the object it is to enclose. It
becomes a transparcat skin, ideal for
record albums, as Cryvovac realized
more than four years ago when the
sell-scrvice trend began 1o take over
in record retailing.

Y-Film was designed as a coaxically
oriented shrink fifm, to be not only
tough and transparent but also to ac-
centuate the attractivencss of the al-
bum cover. The latter consideration
15 important from the standpoint of
impulse buying, which accounts for a
substantial section of .all record rack
sales.

The SA-1. Cryovat says, is the only
completely
machine designed specifically for the
record industry. It is a unitized ma-
chine. geared to fit ‘into any auto-
matic packaging line. The record jack-
ets, whether LP’s, albums or sets of
boxced records, are stacked n the
SA-! hopper. From there they fced
automatically into a chamber where
they arc covered from front and back
by converging sheets of Cryovac Y=
Film fed from two separaje rolls with-
jn.the machinc.

As the jackets move horizontally

Billboord Record Rock drerchanditing

automatic  overwrapping

into the works, the forward cdge of
the package if trimmed and scaled,
and the same action trims and seals
the rear edge of the preceding package,

As the package moves farther. a
U-shaped ‘bar descends to  trim-seal
the two-side¢ edges. Finalfy the pack-
age moves 1o a conveyor belt and is
carried to a hotalr tunnel which
shrinks the film tighdy, giving the al~
bum a Jaminated look.

Aside from improved appcarance,
the advantages of using the process
are many. Shopworn or ragged rec-
ords have to be reinspected and re-
wrapped by rack jobbers and dis-
tributors. This represents a loss of
time.and money not only: {o these men,
but to the record industry itself. The
time lost is time that the jobber can-
not devote 1o servicing his racks.

At pfesent, all major record com:
panics are using the Cryovac process,
as well as distribytors and big jobbers.
An optional feature is custom-printed
film, It is possible to print shrink-film
containing price markings, anniversary
messages. designs or whatever is de-
sired. Cryovac believes that printed
film will' eventually account for gbott
10 per cent of fts 1o1al sales.
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NATIONAL ASSOCIATION OF RECORD MERCHANDISERS
ASSOCIATE MEMBERS

ABC.Pafameunt Records, Inc.
1501 8eoostwoy

New York 36

Areo Code 212, LO 3-4220
Somuel H. Clork

Lorry Newton

lewin Garr

1539 N. Vino S
Hollywoed

Areo Code 213, HO 9-3589

Affilicted Publibers
Golden library Division
630 Fifth Ave,

tow York

Areo Code 212, C) 5-6400
Shy. Roiken

Ambossodor Record Coep,
461 8th Ave.

New York 1

Areoa Code 212, LA 4-0600
S. Gosden Strenger
Mariin Karen

Arr=Phyl Creations

308 Frelinghuysen Ave
Newark 14, N. J.

Area Code 201, BY 8-5100
Arthor Hochmon

Atlantic Record Sales Corp.
1841 Broadwoy

New York 23

Area Code 212, PL 76306
Robert Kornhelser

leodiord Sochs

Avdio Fideliry Records
770 11th Ave.

MNew Yok

Area Code 212, PL 77711
Sidney Frey

Big Top Retords

1619 Broodwoy.

New York

Arco Code 212, JU 6-4328
John Bienstock

Buckinghom Recordg

500 5th Ave.

Suite 3112

New Yock 36

Area Code 212, JU 2.0670
Castle

Cadence Records

119 West 571h S0

Maw York 19

Area Code 212, CI'3-1550
Agghie Bleyeor

Comeo Parkwoy Records,
Ine.

1408 Locwst, St.

Phidadsiphio

Area Code 2¥5; Kb 541140

Horry Chipetz

tierman: Koplan

Capitol Records Distributing
Corp.

Holtywood ond Vine S1s

Hollywood 28

Arec Code 213, HO-2-6232

Stonley M. Gortikor

Wilkom 8. Yallomt Jp.

Mox Colliion

4520 Woodilock

Fort Wayne, nd.
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Chess Record Corp

2120 5. Michigon Ave.
Chicogo 16

Area Code 312, CA 3.2770
Leonord Chess

Mav Cooperstein

Colpix Records

711 Fifrh Ave,

New York 22

Arca Code 212, PL 1-4400
Ray Lowrence

Walt McGuire

Celumbio Re<ord Sales Corp,
799 Seventh Ave.

New York

Areo Code 212, Ci 5-7455
Mort Hoffman

Kenneth Gloney

Contoiner-Keafr Corp.
801 Eost 61st S,

Los Angoles

Areo Code 213; 232-3281
Arthue M, Garson

R. 0. Cortino Co .

136 W. 52nd St.

New Yoek 19

Area Code 212, YU 2.3848
Robert E. Liveroy

Cosmo Retording Co,
S$70 Fifth Ave.

New Yovk

Areo Code 212, LT 1.9430
Richord Shapire

Crown Records, Iac.

1435 § LaCienego ‘Elvd.
Los Angeles 38

Areo Code 213, 655.5342
Saul Bibort

Cryovae, Div.
W. R. Groce Co.
P. O. Box 444
Duncon, S. C,
Gene Wycoft
Area Code 803, 439-412)

Decca Diateibuting Corp.
445 Pork Ave.

New York 22

Area Code 212, PL 2-1800
Clasvde Brennon

Del-#i Records

6277 Sobmo Ave.

los Angoles

Area Code 213, 45622443
Robert Kogne

Bot Brophy

Dismoylond Records

500 5. Buenc Viso St
Burbonk, Calif,

Areo Code 213, 8453141
Jomes A. Johnion

Robert Eilsorf

477 Moditon Ave,

New York

Areo Code 212, PL 9-3880

Dot Recordy, Inmg.

1507 N, Vine St&
Holllywood 28

Areor Code 213, HO 23141
re. Christine Momilton
John P, Vescove

Elektra Records

31 W. Shst S,

New Yok

Area Code 212, JU 2.771)
Joc Moltmon

Mol Posner

Epic Records

799 Seventh Ave.

New York

Areo Code 212, Ci 5-2240
Leonard Levy

Everest Enterprises

1313 N, Vine St.
Hollyweod

Areo Code 213, 446-844)
Bernord Sclomon

Fomily Records Corp.

64 Mechanic 5,

New Rochelle, N, Y

Areo Code P14, NE 3.4088
Hans lon lengsfelder

Fiosta Records

1619 Broodwoy.

Neow York

Area Code 212, PL 7-7760
Jose Morond

Forum Records,
370 7th Ave,
New Yoek
Samuel Kline

Froedmon Artcraft
Emginesring Corp.

P. O. Box 228

Charlovoix, #ich.

Areo Code 616, L1 7-6501

Robert F, Foss

Gordon Freedman

GNP-Croscondo Records
9165 Sunset Blvi).

los Anpgeley 49

Arco Code 213, 275.1908
Williom 4. Holl

Grond Award Record Co.
1501 Broodway

New York 36

Area Code 212, LO 3.4220
Loren Bocker

Hom Mil Records

1520 N, Broad Sn
Fhitadelphia

Aroa Code 215, PO 3.038%
Wilkom % HomiHon

Jfay lay Polko Record Co,
2452 5 Kedzle Ave.
Chizago

Area. Code 312, 7626000
Walter Joy

Jobilee Records

318 W, 481h St

New York 16

Area Code 212, PL 7-8140
Morton C. Millmod

Jeery Blaine

Kopp Records, lmt,

136 E. 57h St

New York

Area Cade 212, PL 9.8300
Allan M. Cobn

Kimberly Corp.

8:16 4lud Ave,

Long lslend City 1, N, Y.
Ageo Code 212, EM 1-8811
Cy Leslie

Le-Be Products Co., e
33.59 Vernon Blvd.

long liland Chy 6, N. ¥,
Asea Code 212, RA 1-8504
Leslie Dome

Liberty Rocords, lnc.

6920 Suniet 8lvd.

Lot Angeles

Arca Code 213, HO 48101
Alvin S, Bennent

Oonald Bohamon

Kenneth Revercomd

Listen and llearn Records
1920 Chestaut S1,
Philadelphia

Areo Code 215 LO 3.0842
Jotk Sika

Llondon Records

339 Wast 2%51h S1.

New York 1

Area Code 212, OR 5.6040
Merb Linsky

Merb Goldfarb

Mercury Record Corp.

35 East Wacker Dyive.
Chicogo 1

Areo Cado 312, DE 2.5788
rwin Stelnberg

Kennoth Myers

Horry Kelly

MGM/Vaerve Records

1540 Broodwoy

New York 36

Areo Code 212, JU 2:2000
Moerie Price

Sol Handwesger

Milber lnternotionol Co.

901 Eost Clements Bridge Rd.

Runnemedo, N. ).

Area Code 609, 931.8000
David L. Miller

George 'S, Phillips

Mortown Record Comp
2648 Wit Grand Blv‘q.
Detroir, Mich.

Area Code 313, £71-3240
Philip R. Jones

MVM Internotionol, ftnc.
120 Eau Sondford Bivd,
Mouwnt Vorpnon, N. Y,

Areo Code 914, MO 4.9233
George Alpert

SJohn Severine

Origimol Sound Record Co,
7120 Sunset Bivd.

Los Angeles

Areo Code 213, HO 46235
Art Newberger

Paramount Wire Products
5164 Akoo Ave.

Lols Angeles 58

Area Code 213, LY 9.572}
Mitchell Rothberg

Billboard Record Roch Murchondisiry ©

Phikips Records

25 Eost Wocher Drive
Chicago 1

Area Code 312, DE 2.5788
low Siemon

Pickwick Internotiomol, Ine,
8-18 43rd Ave.

tong lslond City 1, N. Y.
Area Code 212, £M 1.88)1
Cy Leskie

Iro L Moss

Ralph Bervon

Premier Atbuma, Inc,

356 Wesr a01h Si,

New York City

Acea Code 212, WI 7.0982
Philip tondwehr

Goorge Kurtx

RCA Vicror Rocord Div.

155 Eosr 24th %1,

New York 10

Areo Code 212, MU 9:7200
Williom M. OOell

lrwin ). Tarr

Record King Seles, Lid.
1014 West Mowo St.
Vancouver, B, €, Conado
Area Code 604, 685.5928
Cloude Crocker

Toen Boyle

374 Brivtain

Graysloke, I,

Areo Code 312, BA 3-0612

Recording Industries Corp.
50 W, 44th St

New York 19

Areo Code 212, P 7.4190
Joseph Csido

Recaoton Carp:

46:23 Crane St.

Loag lsband City, N. Y.
Arec Code 212, EX 26442
Peter Wish

Reeves Soundcrofr Corp.
Groor Poiture Rd.
Canbury, Conn.

Areo Code 203, 743.7601
George P. Pslctin

Reprise Recdrds

3702 Womer Blvd.
Burbonk, Colif

Ateo Coder 213, 4691251
Mo Ostin

Riverside Records/LP Soles
235 Woesr 46th S,

New York City |
Areo Code 212, JU 6.3747
Horman Gimbel

Rowletie Records

1631 Brocdway

Now York 19

Area Code 212, Pln7-9880
Bud Kotzel

Smash Re<ords

35 Eost Wacker Orive
Chicago 1

Area Code 312, DE-2-5788
Chotlés Foch
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Speciaity Re<ord Soles Coep
346 Broodwoy

Mew York City

Area Code 212, RE 2-2393
Monvel E. Kopelmon

Stroad Records

05 N. Brood St
Philadelphio

Aseo Codo 215, CE 21272
Sidney Paitner

Sue Records, Inc.

1650 Breadway

Swite 1408

New York 19

Areo Code 212, LT 18030
Henry Mutray Je.

Sutten Enterprises

111 North Son Vincente Blvd.
Beverly Hills, Calif,

Areo Code 213, 457-3080
Robert E. Blythe

Time Recosds, Ine,

2 Wasr 45th ¢

New York

Areo Code 212, OX 7.0757
Robeet Shad

Bhil Picone

Twentieth Centery-Fox Records
444 West 36th %1,

New Yeork 19

Area Code 212, CO 5.2322
Norman Walher

bev Treacher

United Artists Record Corp.
729 Seventh Ave,

New York

Area Codo 212, CI 5-8000
Andrew Miele

U. 5. Tape ond Label Corp,
4168 Monchesier Ave

St. Lovis 10

Argo Code 314, JE 1-3520
Alan Ross

Williom 8, Eisemon,

Vee Jay Records

9056 Sonto Monica 8lvd.
Ltos Angeles, Colif.

Areo Code 213, CR 3-5800

Warner Brofhers Rocords
4000 Warner 8lvd.
Surbonk, Colif,

Areo Codde 213, TH 8-8421
John K. Maitland

Robert D. Summers

Joel Frindman

Cryovac Divigion, W. R, GréceiCor
P. O. Box 484
Dumcan. $. C,
Gene Wygoff

Foium Record Soles Carp,
370 7th Ave.

Neow York

Som Kline

Sterecddities, Inc.

P. O. Box 21V¥5

Fors Louderdale, AG.
Fletcher Smith

ALL UNDER ONE ROOF!

CORONET « SPIN-GRAMA - PARADE - CELEBRITY
TWINLLE « BARONET o PREMIER
DIRECTIONAL 30UMD

PREMIER ALBUMS INC.

A COMPLETE ONE-STOP SOURCE MANUFACTURER FOR
YOUR RACK MERCHANDISE NEEDS OF BUDGET PRICE
HI-FI OR STEREO PROMOTIONAL RECORDS.

Available in Prepack Display Units for Immediate Sale

* TOP NAME ARTlSTS * BIG BANDS

o MOVIE & TV THEMES . Mll
* CHILDREN'S * pOP
o (OUNTRY & WESTERN

* SHOWTUNES

107 NLISES » SINES
o POP FRID0A
COBNINY « WESTLRY

TIH- Sfor
RECORD

~ 1§11 Swees
RIOT | ) ‘CccoRo

RIOT

.\
\N
\ ,‘ﬂ.-__

For Information on This High Volume, High Profit Program,
Contact Mr. George Kurtz or Mr. Maurice Oberstein at:

PREMIER ALBUMS ING.

PHILIP LANDWEHR President
356 WEST 40TM STREEY

NEW YORK 18, NEW YORK

PHONE: W} 7-0982

CABLE ACDRESS. PREMALBUMS N.Y

ALL RECORDS ARE MANUFACTURED AT OUR SPACIOUS, NEW
UP-TO-DATE PLANT AT CLIFTON, NEW JERSEY,

Aprll 28, 1964 ¢ Blllboord Record Rtk Merchandaing

39



NARM MEMBER FIRMS —Brief Biographies

Akorn Superrharc, Inc.

Akorn Supermarc, a merger of nine
rack opcrations, services more than
200 racks in Connecticut, New Jersey,
New York and Peansylvania from its
Linden, N. J., headquarters.

The firm, a division of Supcrmar-
ket Services, will'scon change its name
to Metropolitan Markets, The parent
company racks houschold goods and
health and beauty aids throughout
the four-State area, exclusively in su-
permarkets.

Last year the rccord division
grossed more than $1,000,000, nearly
60 per cent of It in regular price LPs.
Of the rest, 25 per cent was in budg-
et LP's and the rest in pop singles.

Because the parent company deals
exclusively with supermarkets, the
record division, adheres to the same

policy.

President of Akorn Supermarc is.

Edward Korenvacs.

ALBERT A. HYMAN

Almor Playtime Company, Inc.

Almor Playtime Company., Am-
sterdam, N. Y., operates more than
500 record racks, about 350 in su-
permarkets, 100 in department and
discount stores and 50 in drugstores.

The firm was established in 1949
as a toiletries rack jobber 1o super-
markets. In 1953 Almor expanded
into records, first with supermarket
racks and later adding chain, discount
and department stores. A scparate staff
and servicemen arc maintalned for
cach operation.

Almor conducts six major price
promotions: a ycar and supplements
them with *Hot LP” monthly pro-
motions.

Owner Albert A. Hyman fecls the
industry’s greatest problems are record
clubs and loss leaders.

Of the company’s unit volume,
regular price LP's account for 37 per
cent of the total, budget LP's 35 per
cent, singles 20 per cent, kiddie sin-
gles 5 per cent and kiddic LP's 3
per cent.
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Arirona Sundries

Back in 1956, when George Sou-
vall operated a drug and houscwares
rack merchandising business in Salt
Lake City, record racking was just
beginning to come into his own.

Souvall was impressed with the po-
tential of the market, and he left the
Salt Lake City concern to open a
record rack business of his own in
Phoenix.

Today Arizona Sundries has 400
record racks throughout Arizona, in
supermarkets, department, discount,
drug and varicty stores.

As distances are far apart in Ari-
zona, Souvall also racks hobby kit
and hair-care items to supplement his
record income. But the operation is
primarily based on records.

The firm does about 1S per cent
of its umit volume in singles, with 12
per cent in budget LPs and the rest
in regular price merchandise.

Arizona Sundries is a charter mem-
ber of NARM.

Beacon Record Distributors

Milton Israeloff, head of Beacon
Record Distributors, Providence, has
been in the record business since 1939
and joined NARM two ycars ago.

Isracloff fcels that *““there is noth-
ing wrong with the record business
if only the reconE companies would sit
down with thelf: customers and try
to work things olit.

Some 60 per cent of Beacon's unit
volume is split cvenly between regular
priced and budget L.P’s, with another
20 per cent of pop singles and 10
per cent each in kiddie singles and
kiddie LP's.

Isracloff is active in Providence's
civic life. He's a master Mason, a
member of the Knights of Pythias
and the local Lions Club.

Bilfinis Distributing Company

John Billinis began racking records
in 1957 and grossed $180,000 in his
first full year of operation. Last year
his 331 racks took in well over
$1.000,000.

Billinis believes that inventory con-
trol on every account s essential and
that promotional records should al-
ways be put on scparate displays.

A full 76 per cent of the company's
unit volume 'is in regular priced LPs,.
with 2 per cent in budget L.P's. Pop
singles represent 8 per cent of the

throughout

unit volume, and Kkiddie records the
balance.

Nearly half of the comifany's racks
are in supermarkets (150), with 70 in
drugstores, 65 in discount and de-
partment stores, 38 in varicty stores,
4 in phonograph equipment stores
and 4 in PX's,

Bluff City Records

Bluff City Records, a subsidiary of
the Bluff City News Company, Mem-
phis, was organized in 1960 as a full-
rack merchandising record scrvice
The company operates 150 racks—351
in drugstores, 48 in variety stores, 12
in supermarkets, 12 in department and
discount stores, and the remainder in
airporis, appllance and furniture
ﬂomk

The company places heavy empha-
sis on singles, which account for 45
per cent of the unit volume. Regular
price LP's account for 43 per cent of
the unit volume.

Owner S. I. Bernbaum feels that
the industry’s major problems are ex-
cessive discount. loss leaders and un-
realistic pricing on the ananufacturer
level.

Bernbaum s active in community
affairs and belongs to the Masons, Va-
riety Club, the U. of Michigan Alumni

Club. Temple Israel and several mag-

azine indui h trade groups.

H. GRADY BROWN JR:

Brown Sales Co.

The Brown Sales: Gompany, Colum-
bia, S. C., scrvices some 350 racks
South Carolina and in
parts of North Carolina and Georgia,
with supermarkets (100) and variety
stores (145) accounting for the lion’s
share of the total, Drugstores jgccount
for another 90 racks. ,

Owner H. Grady l;}bwn Jr. began
sclling records In 1952 and has been
a NARM member for nearly three
years, The company likes to confine
its activities 10 a reldtively small geo-

Billboord Record Ro<k Morchondising April 25, 1964



graphical area, bccause it can pro-
vide efficient service that way.

Pop singles account for SO per cent
of the firm's unit volume, with regular
LP’s accounting for another 25 per
cent and budget LP's accounting for 9
per cent. The rest of the firm's sales
is broken down in the following man-
ner: EP's, 5 per cent; kiddic singles, 8
per cent. Of total album sales, 60 per
cent are monaural and 40 per cemt
stereo.

Brown is active in Columbia’s com-
munity affairs. He is a member of the
Baptist church, the Springlake Coun-
try Club and an active Cub Scout
worker,

TIMOTHY A. BRASWELL

Dixie News Co.

The Dixic News Company, which
vservices 205 outlets from its Charlotte.
N. C.. headquarters, was established in
1922 as a newspaper and magazine
djstributor. The company first han-
dled record distribution in 1951 and
has been a record rack jobber since
1959. Dixic News joincd NARM three
years ago.

Dixie specializes in drugstore racks
with 135 such outets. Supermarkets
account for 25 racks, while variety
stores account for another 16.

Timothy A. Braswell, general man.
ager. feels that the amount of good
new product being made available
each month is responsible for the in~
dustry beipg in a healthy state.

{ndustry practices he would hke to
sce climinated are transshipping at
the wholesale level and “'service prom-
ises to retailers at prices whereby no
wholesaler of records can meet, caus-
ing the retatler to change his source
of supply and leaving him with a bad
thsie for records because of culouts
and unsalabl¢’ merchandise he ag-
quired for the supplier trying to off-
set drastic discount' prices with in-
ferfor product.”

Fireco Sales, Ltd.

When Fireco Sales, Ltd., was or-
ganized a dozen ycars ago, the firm
was a rack jobber of houscwares and
sundries In supermarkets. Today. the
Rexdale, ‘Ont., firm is still important
in the field, but it also operates record
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racks in some 600 outlets throughout
Canada.

Buyer for the record division, which
was launched five years ago, is Barney
Ryan. Fireco president is Joc Fire-
stone.

According to Ryan. all of the 600-
odd outlets are supermarkets, with 60
per cent of the merchandise budget
priced LP's and 40 per cemt regular
priced LP’s. The firm handles no sin-
gles.

Ryan belicves that the industry's
greatest problem is discounting, and
ke feels that a rack jobber can com-
pete best with the discounter by hap-
dling budget lines.

The firm does not have its own skin-
wrapping cquipment as virtually all
its merchandise comes already skin
wrapped.

CARL MEDICI

CHARLES PETROPOLOUS

Garden State Record

Distributors

Garden State Record Distributors.
Rochelle Park, N. J., operates mope
than 2.000 record racks, 0,900 of
them in Singer Sewing Centers.

The organization, cstablished in
11953, carries a full catalog of product,
with 55 per cent of the unit sales in
budget LP's, Regular LP'% account for
21 per cent of the unit volume. and
pop singles 10 per cent,

dn addition to its Singer Sewing
Center racks, Garden State has 220
racks in discount and department
stores, S0 in supcrmarkets, 20 in pho-
nograph equipment stores, and L0 each
fin drug and varicty stores.

The bulk of the company's unit
sales (55 per cent) s accounted for
with budget LP's, with regular priced
LP's accounting for 31 per cent.of the
otall
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CHUCK BLACKSMITH

Gordon Sales Co.

The Gordon Sales Company, Scat-
tle, is the result of a merger of sev-
¢ral rack operations, The original
record rack operation was Peco Sales,
which was founded in 1961 and
bought Gordon a ycar later. Later
that vear the firm took over the
Northwest Magazine Record opera-
tion in Alaska, and in 1961 it merged
with West Coast Record Distributors.

The company has 657 racks, 289 in
supermarkets, 189 in drugstores, 42
in phonograph equipment stores, 39 in
varicty stores, 35 in dcpartment and
discount stores and 63 in assorted lo-
cations.

Some BO per cent of dahe unit vol-
ume, is in regular priced LP's, with
budget LP's accounting for 11 per
cent of the volhune, kiddie LP’s 3 per
cent, pop singles S per cent and kid-
dic singles 1 per cent,

Stan Jaffe is the owner and Chuck
Blacksmith the record buyer. The
company jojned NARM in 1962.

Hit Records, Inc.

Charles. N. Stephens, of Hit, Rec-
ords, Inc.. Chicago rack merchandiser
with about 600 record outlets, fecls
that price stabilization is needed badly
in the record industry.

Stevens says that loss leadlers in the
record business: work a hardship on
all record merchandisers who are in
business o make a profit on record
peeduct.

Some 400 of Hit Records’ 600 out-
fets arc in supermarkets, with the. re-
mainder faifly well scaftered among
discount stoyes. department  stores,
drugstores and vafiety stores.

About 85 per cent of the company’s
business jis-cin albums, with the rest
in singles,

The firm bas been racking records
for seven years and joined” NARM
twe< years ago.

L. and F. Record Service

L.-and F, Record Service feels that
variety and depastment stores fepire-
sent the best outlet for a record! racks
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jobbing operation. The Atlanta firm
has 750 .of its 800 racks in these
outlets,

Owner Jack Geldbart feels that
service is everything for a rack mer-
chandiser. Records are the company’s

JACK GELDBART

only business, and Geldbart makes
sure that records are selected care-
fully and that top-selling merchandise
is: placed on racks immediately.

Geldbart fecls that a rack jobber
should not be forced 1o compete with
a distributor or with anyone else who
has a “built-in” price advantage. He
feels that the competition should be
based on scrvice

Geldbart has been in the record
business since 1958 and joined NARM
a year figo.

MANNY SWATEZ

J. L. Marsh, Inc.

1. L. Marsh, Inc., Minneapolis, was
organized in 1957 to operate leased
record departments in a discount store
chain. In 1962 the company took over
the record merchandising for a large
department store and has expanded
this record rack operation since then
to the point whereit now accounts for
more then 60" pek gemt of the com-
pany's volume.

Through the use of coded inventory
tickets, frequent contact with the ac-
counts and close inventory controjs,
the company has been able 'to get top
turnover for its oltlets.

Manny Swatez, general manager,
feels that “as a form of entertain-
ment, the record industry’s future
looks bright due to the ¢xpanding pop-
ulation and economy factors.

“Howéver., the use of records as
42

loss leaders and aggressive advertising
by record’ clubs offering ‘free mer-
chandise’ has served to confuse the
consumer t0o a point where he no
[onger has any conception of the
worth of the product, and he is hesi-
tant to buy for fear he is paying too
much,"”

Mershaw of America, Inc.

With branches in Miami and Den-
ver, and a main officc in Albany,
N. Y., Mcrshaw of America, Inc.,
operates: more than 5,000 record
rucks

Charlie Schlang, Mershaw's presi-
dent, began selling records in 1953
and has been a member of NARM
for three ycars. The company, op-
erating throughout the country. has
always been exclusively a record rack
merchandiser, never affillated directly
with any distributor, one-stop or
manufacturer.

Concentrating on retail tornover,
Mershaw believes in the promotion of
records through advertising, displays
and educational promotions.

Schlang feels that because of the
close rclationship between the rack
jobbers and the buying public,
there should be increased co-operation
between the rack jobber and manu-
facturer as to the product being re-
Icased and the methods and timeliness
of distribution.

He further fecls that the rapid
growth of the Industry has created
many problems which can be solved
within the industry with the enlight-
encd co-operation of all,

Mid-America. Specialty
Distributors

Howard Rosen and Morey Alexan-
der, owners of the ‘Mid-America Spe-
cialty Distributors, were both manu-
facturer representatives of budget rec-
ord lines six years ago when they
formed the Mid-America Specialty
Distributors six vears ago.

Today the Chicago firm operates
some 1,900 record wacks in Ilinois,
Indiana, Wisconsin, Michigan and
Ohio, with 800 in supermarkets, 400
In drugsiores, 200 cach in department
and varniety stores and 150 cach in
liquor and book stotes.

Rosen and Alexander feel that budg-
¢l lines arc the salvation of the rack
operator Hecause the merchandise
turns over six 1o seven fimes @ year
as comparcd with three to four times
+& year on regular priced merchandise.

In terms of dollar volume, 56 per
cent of the revenue comes from budg-
et LP's, with 35 per cent from regular

bRlboard Record Rack Merchondising =

priced LPs. Kiddie records account
for most of the remainder, with pop
singles accounting for only 1 per cent
of the total,

Mid Continent News Company

Mid Continent News Company,
Oklahoma City rack merchandisers,
was an established news director when
it wegt into record racking in 1958.

About 60 per cent of the firm’s
outlets are in drugstores, with most
of the remalnder in supermarkets. Reg-
ular pricc EP’s constitute the: bulk of
Mid Contineni's sales—70 per cent—
with 20 per cent in budget LP’s and
the rest in singles.

Don Byers heads the firm and Jim
McGinley is general manager and rec-
ord buver for the record division.

McGinley fecls the biggest probiem
the industry faces is discounting and
he would Jike to see price stabilization,

GEORGE BERRY

Modern Record Service

Modern Record Service, New Or-
feans, operates 450 racks, with 188 in
supermarkets, 128 in drugstores, 108
in variety stores, 7 in department and
discount stores: and 19 in other loca-
tions,

The firm, which has been operating
since 1956, is a charter member of
NARM. Owner is J. R, Chacere and
the record buyer is George Berry.

In unit singles, fegular price LP’s
lead' with 35 per cent. followed by
pop singles (29 per cent), budget LP's
{27 per cent), EP's (4 per cent), kiddie
singles (3 per cent), and kiddie LP’s
(2 per cent). On regular LP unit sales,
some 64 per cent are monophonic and!
36 per cent slergophonic,

I. J. Morgan Co.

The L. J. Morgan Company, Phila-
d¢lphia, grossed $350,000 racking ree-
ords in 1959, its first year in business.
Last year the company's 350 racks
brought in more than $2.000,000.

Some 300 of the company's 350
racks are in music-record and phono-
graphic equipment stores, wiith the
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rest in department and discount. stores.

Pop singles account for SO per cent
of the company’s unit volume, while
regular priced LP's account for an-
other 40 per cent. Most of the re-

_— ’
JERRY¥? ROSEN IRV PERLMAN

mainder in unit volume s in budgel
LP's

Irv Periman and Jerrv Rosen are
partners in the company. Perlman is
also president of the Record One-Stop
Association, a national organization of
record one-stoppers.

The company joined NARM Jast
year

JAMES J. TIEDJENS

Musical Isle Record Corp.

When rack merchandising of rec-
ords was in its infancy in 1958, Jim
Tiedjens was onc of the industry lead-
ers who helped set up the National
Association of Record Merchandisers
and served as first president of the
organization, Tiedjcns guided the or-
ganization from its formative years.

His. firm, the¢ Musical I[sle Record
Corporation, entered the record busi-
pess and currently operates about 600

44

racks in supermarkets, department,
discount, drug and variety stores.

In units, regular priced LP's ac-
count for 50 per cent of the volume
and budget LP's account for 30 per
cent of the volume. Singles account
for 15 per cemt, and kiddic records
for the remaining 5 per cent.

Donald Smith is record buyer for
the firm.

GLEN BECKER

Music City Record Racks

Music City Record Racks, Inc., Los
Angcles, has 116 of its 185 racks in
discount and department stores. The
firm began merchandising records in
1956, mostly in supermarkcts and
drugstores. By 1960 the company had
585 supermarket and drugstore ac-
counts. But with the advent of chain
discount stores, Music City found it
economically unfeasible to go into su-
permarkets at competitive prices. Dur-
ing the last four years Music City
has been concentrating on PX's and
department stores.

Company executive Glen C. Becker
feels that with proper FTC rules as
guidelines and with proper policing
by industry members, the ills of wans-
shipping will disappear and that trad-
ing will be in phonograph records, not
dollars.

Some 87 per cent of the firm's. unit
volume is accounted for by regular
priced LP's, and another 10 per cent
by budget LP’s. Of the album sales,
stereos account for 45 per cent of
the unit volume,

MANNY G. WELLS

New York Record Distributors

New York Record Distributors, Inc.,
MNew York, the first record rack jobber

Billboard Record Rack Merchandising *

in the New York ares to skin-wrap
merchandise, has more than 2,200
racks, most of them in Singer Sewing
Centers.

The firm pioncered the introduc-
tion of cut-outs, mixing distress goods
with regular merchandise. Some 55
per eent of the company’s unit volume
is in distress merchandise, cut-outs and
budget LP’s, with 31 per cent in regu-
lar LP's and 10 per cent in singles.

In addition to racking records, the
company sells Bcatles magazines. and
photographs through record shops and
distributors.

Owner Manny G. Wells is active in
local affairs and is a member of the
North Woodmere (L. I.) Civic Asso-
clation. Young Israel, B'nai B'rith and
Temple Hillel.

Record buyers are Max ‘Goldstein
and Stan Sterling.

Oklahoma News Company

The Oklahoma News Company,
Tulsa, has been a news distributor for
half a century. Some 13 years ago it
entered the record rack merchandising
business, using some of the same
principles and techniques which made
its newspaper, periodical and book
Operation a success.

Oklahoma News operates some
350 racks, moslly in Oklahoma, with
some in Missouri, Kansas and Arkan-
sas. About 100 of these racks are in
supermarkets, with 75 in variety
stores and another 50 in drugstores.

Owner Stanley E. White says the
firm operates a full line, with regular
priced LP's, budget LP's, singles and
catalog product.

The firm has nine employces in the
Yecord division, owns its own skin-
wrapping equipment and services ac-
counts by truck.

Oklahoma News has been a mem-
ber of NARM for three years.

Park Record Distributors

Park Record Distributors, East
Hartford. Conn., established eight
years ago, operates about 150 record
racks in Connecticut,

Topper Edward E. Stein is a veteran
record man. After his discharge from
the Army in World War 11, he worked
as a retail clerk and in 1947 went
to work for Seacoast distributors as a
record salesman.

Stein feels that the two greatest
problems in the record industry to-
day are the loss leaders offered by
some record sellers and preferentiol
treatment given to some precord mer-
chandisers. He fecls that price stabill-
zation, on both the retail and whole-
sale levels, would be beneficial for
the industry,
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Pic-A-Tune, Inc.

Pic-A-Tune, Inc., Emeryville, Calif.,
i1s operated by the Handyspot Com-
pany of Northern California. David
F. Watson is president and John Ed-
gerton is record buyer and general
manager.

The company, which began selling
records in 1937, now operates some
700 record racks in supermarkets, de-
partment stores;, discount stores, drug.
storces.

Pic-A=Tunec s a charter member of
NARM.

ALVIN M. DRISCOLL

Pioneer Distributing Company

Pioneering Distributing Company,
Wichita, Kan., operated a drug and
houscware rack business in 1957 when
the phonograph record division was
added to the operation.

First record product handled was
Kiddie records and promotional LP's,
with fiilkline merchandise added later
on,

President Al Driscoll recruited his
record rack personnel from the record
business and had them study the tech-
niques and cconomics of rack mer-
chahdising before setting them to
work.

Pioncer, with branches in Kansas
City and Dallas, now operates about
1.000 -racks, virtually all of them new
outlets for the record industry.

Driscoll, a charier NARM member
and currently on the board of direc-
tors, is & past president of the Ameri-
‘can Rack Merchandisers Institute, a
national association of household
wares rack jobbers. He also served
on the board of thé Toiletry Merchan-
disers Assoclation (a national associa-
tion of drug and toiletries rack job-
bers) for four years.

Platters, Inc.

Sidney J. Fein, head of Platters,
Inc., Binghamton, N. Y., had only
22 sccounts when he first began rack.
jobbing records in 1957. Today the
firm has 250 outlets, with 80 in su-
permarkets, ‘60 in drugstores, 45 in
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SIDNEY J. FEIN

variety stores, 40 in department and
dlscount stores, 20 in record and pho-
nograph stores and S in college book
stores.

Fein, who h@s concentrated in the
Binghamion arca, has also built up
a complete printing department (o
turn out his own promotional ma-
terial.

The company designs and prints its
own labels and is even taking on out-
side printing work. In addition to pho-
nograph records, Platters, Inc., also
racks Westinghouse lamp bulbs, Gen-
cral Electric wiring devices and other
related items. A scparate sales force
is maintained for this purpose.

Fein fecls the rack merchandisef
does not have to mect “the lowest
price in town” provided he maintains
well-stocked and well-merchandised
departments.

Quality Drug Service

Ralph T. Anderson began rack job-
bing in the drug sundry field in 1946,
later adding housewares and soft
goods and, in 1957, adding records.

Today he has divested the Des
Moines firms of all its products ex-
¢ept records and sewing notions. The
firm has about 200 record racks.

Regular priced LP’s comprise some
35 per cent of the company’s unit
vojume, with budget LP's and pop
singles accounting for 20 per cent
each.

Kiddle records are important, with
kiddie albums accounting for 15 per
cent and kiddie singles accounting for
10 per cent of unit sales.

Anderson feels that price stabiliza=
tion is the best thing that could hap-
pen to the record industry

Rak Sales, inc.

Rak Sales, Inc., St. Louis, began
sclling records in 1956 and is a charter
member of NARM. President Harold
Goldman feels that he can do a better
job by specializing in records, and
hence his firm does not handle any
wother merchandise.

The company operates rack in su-
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HAROLD GOLDMAN

permarkets, department stores, dls-
count stores, drugstores and variety
stores.

Budget LP's account for from 3§
to 40 per cent of the unit volume,
while regular priced LP’s account for
another 35 per cent. Some 1§ to 20
per cent of the unit sales are pop sin-
gles. 2 per cent EP's, 3 per cent kid-
die singles and S per cent kiddie LP's.
About 40 per cent of the album:sales
are sterco.

Rapid Merchandising Company

Herbert N, Sandel's Rapid Mer-
chandising Company, Minneapolis,
operates record racks in 20 States
through the Midwest and Rocky
Mountain area.

Rapid concentrates in chain and de-
partment stores, with a full line, in-
cluding catalog product. Some 90 per
cent of the unit volume is in LP’,
most of it regular priced merchandise:

Rapid inserts IBM cards in cach
album, which are picked up by the
company's servicemen after the sale.
The IBM card system cnables the
company to knmow exactly what has
been sold and what jinventory remains
on the racks.

The firm, organized eight years ago,
has been a member of NARM for
twWo ycars.

Noel Korengold and BilE Tavior are
the record buyers.

Record Distributing Company

Larry M. Rosmarin organized Rec-
ord Distributing Company, Inc., Hous-
ton, after his graduation from college
in 1956, The firm has shown annual

LARRY M. ROSMARIN
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growths ranging from 12 per cent to
50 per cent dufing the last cight yeats
and now opcrates 490 racks in the
Southwest.

Rosmarin is a charter NARM mem-
ber and is active in community affairs.
He is a member of the Houston Cham-
ber of Commerce and is also a Harris
County deputy sheriff.

The firm has 240 supermarket lo-
cations, with 154 racks in drugstores,
85 in variety stores and )2 in depan-
ment and discount stores.

Regular priced LP's account for 61
per cent of the firm's sales, with pop
singles accounting for 18 per cent
Budget LP's account for 15 per cent
of the unit volume, with kiddie rec=
ords accounting for the remainder.

Record Rack Service, inc.

Record Rack Service, Inc., Los An-
geles, operates some 300 racks in su-
permarkets, department, -discount,
drug and variety stores. The firm,
organized in 1950, has been a member
of NARM for five years.

In unit volume, some 65 per cent of
the firm's busincss is done in regular
priced LP's, with budget L.P’s account-
ing for 20 per cent of the total and
kiddie records accounting for the rest.

Ed Mason is president of the com-
pany, and William Hall, vice-president,
is record buyer.

Mason fcels there is a need for bet-
ter service from manufacturers and
distributors and incrcased knowledge.
on their part, about the functions of
a rack merchandiser.

He also fcels that manufacturers
who bag their product and those who
provide special pre-pack displays for
merchandise are helping the rack job-
ber.

Record Service Company

Record Service Company, Los An-
geles, services more than 1,900 racks
in Southern California, Arfzona and
Nevada, maintaining warchouses in
Los Angeles, Phoenix, San Diego and
Bakersficld, Calif.

Though the firm stocks singles it
specializes.in albums, with about two-
thirds of the album product regular
price merchandise and the remainder
budget lincs.

The firm was founded by its present
head, Larry Nunes, 10 years ago.

Service to the rack outlets is hap-
dled by truck from: the ¢ompany’s
four warehouses.

Record Service Company

Record Service Company, Minne-
apolis, was started in 1954 by Donald

Aprll 28, V984

D. Belzer and a partner. Belzer bought
out hiy partner within nine months
and began operating with nine record
racks, working out of his apartment
and servicing his accounts. with his
own automobile.

He was almost put out of business
onc night when the radiator over-
heated and spilled boiling water all
over the dining room floor, where the
record inventory was kept.

Later, when Record Service moved
into an 800-foot-square former
butcher shop, pcople had to open a
freczer door to get into the office.

Currently, Record Service is housed
in a 15,000-squarc-foot building and
operates more than 800 racks in 12
States.

Many of Record Service's outlets
carry from 8,000 to 10,000 LP's in
stock, with the company operating on
an IBM inventory control ticket.

Belzer was one of the seven men
who formed NARM.

Record Supply Company, Inc.

When R. N. Stuliz of Orlando, Fla.,
finished his two-year stint in the U. S.
Marine Corps five ycars ago, he de-
cided that {he record business was a
good way to begin his working Jife.
Swltz, a 1956 graduate of Virginia
Polytechnic Institute with. a degree
in business administration, fe]t that
the record business offered sufficient
excitement and challenge for a carecr.

He organized a record' rack oper-
ation in 1959 and began sefting up
racks in Army Post Exchanges, dis-
count stores and supermarkets and
now has racks throughout most of the
State,

The firm has been a member of
NARM for three years.

CECIL STEEN

Recordwagon, Inc.

Cecil, Steen, president of the Na-
ftional Association of Record Mer-
chandisers and head of Recordwagon,
Inc., Woburn, Mass., opcratces some
692 sacks throughout the East, with
250 in department and discount

Billboord Record Rock Merchondising

stores, 150 in supcrmarkets, 140 in
variety stores, 60 in drugstores and
most of the rest in PX's.

Steen entercd the record business
in 1947 as a salesman for Columbia
Records and later became sales map-
ager of the Columbia Record Division
of the Allied Appliance Company,
Boston.

in 1952 he formed Records, Inc., a
wholesale record distribution firm in
Boston. Eight ycars later he acquired
Modern Records, Inc., which became
the nucleus of Recordwagon.

The firm ships some 10.000 LP' in
an average day from its 26,000-squarc-
foot warchouse. Regular price LP’s ac-
count for 42 per cent of the unit vol-
ume, and budget LP's account for 20
per cent, with pop singles accounting
for 30 per cent.

Record Wholesalers, Inc.

Don Ayers, head of Record Whole-
salers, San Francisco, feels that high-
traffic locations offer the best oppor-
tunities for the record rack merchan-
discr, and. as a result, most of his
110 outlets are in discount and depart-
ment stores.

The firm, which began rack jobbing
records in 1956, operates throughout
Northern California and Nevada. Rec-
ord Wholesalers has been a NARM
member for three years.

Ayers helieves in carrying a full
line, with the emphasis on regular
priced L.LP merchandise and major la-
bels. He feels that a rack operation
should match in inventory the mer-
chandise carried by & retail' record
store.

Aycrs has no supermarket locations
because he feels that they don't have
as much foot traffic as départment
and discount stores.

Rosen Wholesale Company

Al Rosen, head of the Rosen. Whole-
sale Company, Lubbock, Tex., oper-
ates some 150 record racks in Texas
and New Mexico, about 25 per cent
in supcrmarkets, 25 per cent in drug-
stores and the remainder pretty well
scattered in a wide variety of retail
outlets.

While the firm had been ynerchan-
dising health- products through racks
since 1949, it entered the record busi-
ness less than three years ago.

Rosen, who aiso operates as a one-
stop, does SO per cent of his udit
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volume in pop singles. He savs that
while singles are a lot of trouble,
they're well worth it and the turnover
is substantial.

Bob Iseral, general manager and
buyer for the record division, says
that 35 per cent of the unit volume
is in regular price LP's and 15 per
cent in budget LP's.

The firm keeps large inventories
on its service trucks and services ace
counts from the trucks and collects
on the spot,

Rosen says he expects his 1964
volume to triple that of last year.

SIEG SIEBERT

Siebert News Agency

Sicg Sicbert, owner of the Sichent
News Agency, Inc:, Little Rock, finds

that record rack jobbing ti¢s in well
with his wholesale magazing; paper-
back, hardback, children’s book and
souvenir postcard business. Sicbert,
a NARM member for two years, has
been in the record business for five
years

Of the firm's 105 racks, 56 are in
drugstores, 26 in supermarkets, 8 in
variety stores, 4 in music record or
phonographic equipment stores, 6 in
department or discount stores. ! in an
Air Force base PX, and 1 in a leased
department.

Stebert is active in his local Rotary
Club, and finds time for duplicate
bridge, golf, fishing, hunting and gar-
dening,

Pop singles and regular priced LP%
sccount for the lion’s share of the
company’s unit volume, with the for-
mer representing 30 per cent of sales
and the latter 53 per cent. Budget
L'P’s account for 8 per cent of sales.

Somerset Corporation

The Somerset Corporation, Falll
River, Mass., has more than 100 rec-
ord racks throughout most of the
couniry, with outlets as far west as
Oklahoma and Texas,

Lou Frecdman, who. started Somer:
seb three years ago, ‘believes the fulure

LOU FREEDMAN

of record rack merchandising lics with
discount stores. and he backs up this
belief by placing all his racks in these
ouflets.

This April, Freedman moved his
quasters: into a  30,000.square-foot
building in Fall River.

Before Freedman entcred the rec-
ord rack jobbing business three vears

Ago. he was generdl manager of a

large New England supermarket chain,

Compared with food merchandising.
Frecdman feels that record racking of-
fers fewer problems, particularly with
regard to unsold merchandise.

“When vegetables were unsold,” he
explained,” we had to thraw them
away. But with much of the record
product, the value is maintained ¢even
il It isn't sold right away.”
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Tip Top Music Company

The Tip Top Music Company, San
Francisco, organjzed in 1948, is one
of the oldest record rack merchandis-
ing firms in the country.

Owner Monroc Goodman was an
cmployee of a large juke box opera-
tion after his Army discharge at the
end of World War 11

The firm now has a main office
in San Francisco, two branch offices
in Northern California, and branches
in Seattle and Portland.

Goodman likes discount stores for
cack operations because hc feels the
most successful rack operations are
those with the heaviest traffic.

When Goodman first went into rack
merchandising, much of the product
vallable consisted of used merchan-
dise and picked-over product

Today the firm carrids a foll line:
stocking complete record departments,
performing its own skin wrapping,
and employing some )20 persons.
About 70 per cent of Tip Top's prod-
uct consists of regular priced LP's.
including a wide variety of catalog
product

LOU KUSTAS

Toy House of Hudson Valley

Toy House of Hudson Valley, with
more than 200 record racks«in New
York, Massachusetts, Connecticuf,
Vermont and New Jersey, started owt
as a rack jobber of toys and books
in 1953, Five years later it added rec-
ords to the list, and today it operates
full-line racks, including a great deal
of catalog produect,

Owner Lou Kustas says that 64 pet
cent of his dollur volume comes from
regular priced LP's; 1S per cent from
budget LP’s, 20 per cent from singles,
and I per cent from kiddie LP’s.

Kustas, who was .t ncwspaper re-
porter in Buffalo before he entered
the record business, feels that the big-
gest problem. the record industry has
to face is disgounting at the retail
level.

Western Merchandisers

Sam Marmaduke and R. H. Wil
lfumson, owners of Western Merchane
disers, Amarillo, Tex., operate some
700 racks in Kansas, Oklahoma, Texas
and New Mexico-

The firm originally sold rccords in
conjunction with a news company, but
in 1961 the record volume became so
high that a separale company was
formed with the acquisition of two ad-
divonal rack operations.

Albums account for 75 per cent
of the firm's unit volume, with 40
per cent in regular priced merchan.
dise, 30 per cent in budget L.P's and
5 per cent kiddie LP's.

The firm has been a member of
NARM for three vears.

Western Merchants
Wholesale Co.

The Western Merchants Wholesale
Company, with 350 record racks
in Colorado, Wyoming, South Dakota,
Nebraska and Kansas, scrvices about
200 supermarkets, 125 drugstores and
2S5 wvartety stores.

The firm began rack jobbing drugs.
household goods @nd sundries in 1959,
and in the latec 1950's began mee-
whandising records.

Robert H. Baker, an cxperienced
record man who had been an RCA
Victor distributor, sct up and still
heads the record division. John Wren
is president of the company. The com.
pany is a charter member of NARM.

Western Merchants deals primar-
fly in album product, with sales split
«about 50/50 befween regulag priced
and; budget mcrdha{ud’lsc.

Western Rack Services, Ltd.

Western Rack Services, Ltd., Van-
couver, B. C,, probably has one of the
most widespread record rack opcra-
tions on the North American Con-
tinent. Western covers its entire area
—British Columbia and part of Al-
berta—by fruck. It's 800 miles from
Vancouver 1o Prince Ruppert, B. C,
and the servicemen covering that Grea
put on 3,000 miles cach trip.

Western., which has been in busi-
ness for 10 years, is also a one-stop
and subdisttibutor for most of the
singles in Western Canada.

John Douglas Macmillan, co-owner
with Donald M. Macmillan, says that
he handles. 80 per cent of the singles
sold in the arca:

On L.P merchandise, somie 70 per
cent of the product is budget line, 25
per cent regular price merchandise and
S per cent specialty items.

The company joined NARM in
1959.
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Dealers want it . . . record fans
want it ... the whole record
industry needs and wants it—a
regularly published LP record
magazine-catalog to help dealers
sell more to their customers and
help their customers buy more of
the albums they enjoy most.

Bilboard’s Foll Record Gift Cotolog proved it with o
dEitribuiion, through deolers, of olmost o quarter
million copies.

And with comments from doaless’ acrons the nation, like:
“. . . theough the vse of your gift cotalog | heord
from customers | hodn't jeen in yeors” . . . ond "we
intend to use similor cotologs published by you I
the future™ . . . and “we topped lost year’s sales figure
by o wide margin and con definit€ly Jroce This increate
1o the vie of Billboord's Record Gift Caralog.”

And hote it jra—-the follow.up to the wpoer-succossful
“Records Moke Wondesful Gifts* cotalog: Billboord's
sponking new RECORD PREVIEW. Chock the oxciting
feotures eoch ond every regularly publithed edition will
contain—to get consumer attenilon . . . to hold cone
sumer iinterest . . . to Increase consumer buying . . .
ond to build new recard customers for you: )

¢ Full Color Cover for maximum atfention ond oppect,

® New Album Reicases (with mony olbum covers in,
full color) plus descriptive comment on cach album’s
contents. Theis wiil Be albums which most doalers:

rRecord

will corry in dock . . . oll top albums in oll mojor
categorics.

® Bestsoller Chorts . . . Selocted charts on eurrent
best selling olbums in all of the most popular
categofies . . . to remind customers fo buy thowe top
olbums they woant for thelr cwn,

® Feoture orticles on ortiafs, Broodwoy shows, and
items of timely interest to consumers.

® Chatter Column . . . information obout ortisis on
record albums . . . human Interest information,
aftists’ octivities and future plons,

® Musicol Cook Back . . . Fovorite recipmr of top
artists like Par Boone, leontyne Price, Benny Good-
man, Burl Ives, Bing Crosby, Jo Stofferd . . . mony
others.

® Mandy check-off order form in every fsswe fo moke
buying by mall or in petion eosier.

IMPRINTING AVAILASLE,

Your” owmy stare name, address and’ telephone. may ‘be Imprinted
on the front pavee 10 pertonslize your copiss and cuf you in
the big Wogses with o monthly color albom megetine alt your
i,

The ceder {orm, essily detached Uy cusbomaes, may also- car
yout jlore neme ond address. 11 maken i eesy fo get mail
ol Beieghdack ofders froot your customers.

[Preview




BILLBOARD'S BRAND-NEW (ONSUMER LP CATALOG-
MAGAZINE OFFERED EXCLUSIVELY THROUGH DEALERS

it's o fon magazine

o full color catalog of latest, most promising albums

a bestseller guide

with more of everything to help deaclers sell more olbums
ali yeor round.

DEALERS! e o—
ORDER NOW FOR Reco l‘d o LATEST 1P

ALL FOUR 1964 Preéview | -=is
MSSUES AND— POP ® FOLK ® SHOW ® COUNTRY ® CLASSICAL ® CHILDREN'S

SAVE, SAVE, SAVE!

Mere's so cxample of how these savings Cde
work for you:

desber  citimates M oweds 81, for
example, 300 copies per nvee (it bowghl en
sinele {ivwe banis, this woold cost $50, o
10c per copy)

dealer lumgs ngeds of ol fewr 1964
Jssues inte cot eeder—phoces sinple erder
for 500 of first isvwe, 500 of second lssue,
400 of third issew and 500 of fourth lsve,
@ 2ne oréer for 2,000 coples—total ot
ef $SI170 e anty B.5¢ per CopY}

r

| SPECIAL BONUS!

HECHIP
1 PRsTITw

This hasfsome Record Preview dis-
’l‘!l carten is avsllable o yeu FRAE I
| with erders that telsl 1,000 ceples
or meve.
I S—

USE THE MANDY FORM NOW TO
PLACE YOUR ORDER AND SAVE
MONEYNI

SCHEDULE OF PRICES

PRICE PER COPY

ot | .
! i With Impsiat
QuanTiTy | '&’:‘«? | On Cover and

Orter Card | Ovéw Card
15,000 or Ye | 7.%
et |
10,000
10 7.5« | B¢
15,000 | ]
$,000 1
o 8¢ 85S¢
10.000
1,000
fo 8.5¢ k24
3,000 |
1o 9.5¢ | 10¢
1,000 i
[ 100 I 10.5¢



From a single

record rack J-’ ...to a full-scale phonograpvh record department ..

Count on a Member of

Dynamic is the word —and profits are the end result — for the unfque
merchandising techniques employed by every member of the National Asso-
ciation of Record Merchandisers. NARM i3 an organization of dedicated
service distributors whose history is replete with success—in every type of
retail outlet which they service—and in every one of our 50 states, Canada
and Puerto Rico. Do you now operate a record department that could do better?
Does lack of knowledgeable personnel make buying from many sources a
financial hazard? Does dead inventory clog your shelves? Does your record
department take full advantage of all of the products that help sell each other?
Check and see if you can’t benefit by a really professional approach to record
sales. Then check the map to find your nearest NARM Member. He is ready,
willing, and able 1o put you on the road to more sales and higher profits!

for Customer Appeal ...
Service . . .
Sales . . .
Profit . . .
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From a single

record rack J-’ ...to a full-scale phonograpvh record department ..

Count on a Member of

Dynamic is the word —and profits are the end result — for the unfque
merchandising techniques employed by every member of the National Asso-
ciation of Record Merchandisers. NARM i3 an organization of dedicated
service distributors whose history is replete with success—in every type of
retail outlet which they service—and in every one of our 50 states, Canada
and Puerto Rico. Do you now operate a record department that could do better?
Does lack of knowledgeable personnel make buying from many sources a
financial hazard? Does dead inventory clog your shelves? Does your record
department take full advantage of all of the products that help sell each other?
Check and see if you can’t benefit by a really professional approach to record
sales. Then check the map to find your nearest NARM Member. He is ready,
willing, and able 1o put you on the road to more sales and higher profits!
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