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Gains Cited to Reform
Radio Ratings Set-Up

WASHINGTON-—A new deal
for AM and FM radio audience
measurement was spelled out in
detail before a House Investiga-
tions Subcommittee here last
week. The subcommittee, which
last wear held six weeks of
sledgehammer hearings on the
broadcast “ratings mess,'” heard
progress report from Donald H.
McGannon, head of the Broad-
cast Rating Council and the
NAB’s research committee,

The Group W president said
the Ratings Council has enlisiec
the four major rating services in
an auditing program that will
give raters accredited standing
only if they comply with ethical

and technical standards now es-
tablished by the Ratings Coun-
cil. The auditing will be not
only on the field work, sampling,
diary and ‘or telephone checks.
but within the offices of the
raters, to check on what they
do with raw data. Rating firms
will pay for their own audits.
The four major services—
Nielsen, ARB, Hooper and
Pulse—have put up a total of
$167.500 so far, said McGan-
non. The over-all spending on
e re-formed rating set-up for
'V and radio has amounted to
nearly half a million, said Me-
Gannon, much of it coming
from NAB and networks. Pre-

Modugno and YVanoni
Win at Naples Fest

By SAM'L STEINMAN
NAPLES—With a New York

jury. of international radio lis-
teners casting 15 of the 300
votes on the final night of the

Bonbright fo
(uit Cap. Post

HOLLYWOOD — Dan Bon-
bright will retire from his post
as vice chairman of the Capitol
Records, Inc., board, and from
active management duties at
the label as of Oct. 19, date of
the firm's annual stockhelders'
meeting. He continues as a mem-
ber of the board, He may retire
before that date in the event
a suitable replacement can be
tound, or an intra-company ar-
can be effected.

Bonbright has been with Cap-
itol since 1946, joining it as sec-
retary and counsel. He was
elected vice-president in charge
of finance in 1951. In 1955, he
became vice-president in charge
of administration and finance.
He headed the Capitol Record
Club  operations, and later
spearheaded its invasion into the
¢clectronics field. On Aug. 1,
1962, he was named vice-chair-
man of the board,

12th Naples Song Festival, the
winning choice saw a reaffirma-
tion of Domenico Modugno,
three times winner of San Remo,
with his composition, “Tu Si "Na
Cosa Grande” (You Are Some-
thing Great) composed by
Modugno with words by Giglh
Equal laurels were earned by
Ricordi’s Ornella Vanoni, whose
rendition of the number, re-
ceived the greatest press acclaim
(Continued on page 8)

liminaries are now complete,

and a continuing audit of the

rating services — also at their

own expense—was to get under

way Sept. 15, by the four majors.
A Hitch Develops

But a hitch developed when
Nielsen demanded special anti-
trust clearance from the Justice
Department and the Federal
Trade Commission. Ratings
Council head McGannon said
he had had letters from both
departments that “promised an
early solution” to the problem,
although they did not give hard
and fast antitrust clearance to
Nielsen, Chairman Harris indi-
cated that holdout by Nielsen
could scuttle the whole industry-
volunteer plan, and in that case
he might have to get back into
probing the ratings services once
more,

During Harris hearings on
rating services in the spring of
1963, it was pointed out that
judging by rating service re-
ports, much of radio’s music
and news was falling on deaf
ears, or on no ears. Or if some
people were listening, the rating
services couldn’t seem to find
many of them. FM radio broad-
casters testified that thev were
dropped off lists of rated sta-
tions, and ignored on rating re-
ports, unless they subscribed to
expensive surveys. AM broad-
casters had the same story:

(Conrinued on page 17)

MANTOVANI—Currently touring the United States for the eighth time. His
new London LP, “The Incomparable Mantovani," looks like another gold

record winner,

(Advertisement)

Lond.-Hi Wed 5 Yrs.;
Outline Hi's Fall Plans

By AARON STERNFIELD
~ MEMPHIS—London Records and Hi Records celebrated their
tifth wedding anniversary at the Chisca-Plaza Motor Hotel here
Wednesday and Thursday (23 and 24), while their offspring, some
40) distributors, heard their ‘parents’ outline fall merchandising plans

for the Hi label.

The London-Hi arrangement,
while not unique, demonstrates
what can happen when a small
label depending on local talent
and with a limited area of dis-
tribution hooks up with a major
record company,

In the late 1950s, Hi, headed
by Joe Cuoghi, had been doing
fairly well in the Midsouth mar-
ket. His artists were Memphis
boys, and their sound was
geared to Midsouth tastes. Hi's
product wasn't hitting the na-
tional charts, but it was selling
well enough to attract attention.

[n 1959 London Records was
set to move into the rock 'n'
roll field. Cuoghi's label seemed

Capitol Sales Hit All-Time High

HOLLYWOOD—Capitol Records sales hit an
all-time peak for the fiscal yvear ended last June
0 with a take of $57,460,133, an increase of
%8,855,187 over the previous fiscal year.

The record company's net income for the vear
was $1.952,533, an increase of $951.517 over
the previous year. Earnings amounted to $4.24
per share of common stock outstanding at June 30
compared to last year's $2.17 per share,

In a letter to CRI stockholders, Glenn E.
Wallichs, chairman of the board and chief execu-
tive officer, commented: “As was the case for
most English-speaking countries, 1963-1964 was
for Capitol the ‘“Year of the Beatles.” With an
unbroken string of million-selling albums and
singles, the phenomenal British foursome became
the fastest-selling artists in the history of the
American record industry. With the Beatles lead-
ing the way, Capitol clearly dominated the Ameri-
can singles market, with four different records
achieving No. 1 chart status,

“Equally impressive was Capitol’s performance

in the album field. Besides the ubiguitous Beatles,
12 artists were represented on the best seller
charts: the Beach Boys, Nat King Cole, Dick Dale,
Bobby Darin, Judy Garland, Jackie Gleason, the
Lettermen, Peggy Lee, Al Martino, Wayne New-
ton, Peter and Gordon and Nancy Wilson.”

Wallichs also pointed to Capitol's progress in
the original cast album field. Tt has
clicked with “Funny Girl” and, for this fall, will
come out with “Golden Boy” and “Ben Franklin
in Paris.”

Wallichs also added that Angel Records enjoyed
a year of notable achievement. Among the out-
standing releases were the complete Beethoven
Piano sonatas as performed by Artur Schanbel;
“Great Voices of the Century,” and a number of
complete opera recordings, including “Andre
Chenjer” and “Samson and Delilah."”

In addition, Wallichs pointed out that in the
past fiscal year Capitol terminated its activities
in the electronics field. despite significant sales
for the three-year-old electronies division.

to offer the product London
wanted, so the following ar-
rangement was established:

Cuoghi is responsible for adr,
recording and delivering the
miasters, All records come out on
the Hi label,

After the master is made,
with the recording done in Hi's
modern Memphis studios, Lon-
don takes over. Walt McGuire.
a&r and sales executive for the

(Continued on page 6)

MGM May
Buy Malverne

NEW YORK — MGM Ree-
ords is considering the purchase
of Malverne Distributors (New
York), it was admitted by a
highly placed executive of the
label. This would mark the first
time MOGM has moved into &
branch operation. The 22-year-
old distributorship, headed by
Al Hirsch and Bill Schocket,
handles the MGM-Verve, Vee
Jay, Elektra, Cameo-Parkway
and Good Time Jazz labels.
among others.

MGM reportedly is shooting
for a Nov, | target in taking
over Malverne., There is no in-
dication at this time that the
firm is weighing company-
owned branches in any other
markets, Malverne's non-MGM
lines. according to distrib row
reporis, are shopping for other
distributor tie-ups here.
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HONORING BUBBLES—John Bubbles, left, celebrating his 55th
anniversary in show business, meets with Vee Jay's president
Randel Wood, Bob Hope and columnist Hedda Hopper. More
than 200 persons attended the Vee Jay party for Bubbles, who
is being touted as the label’s newest vocalist.

Capitol’s New Phono Offers
Unique Play-Along Feature

HOLLYWOOD — A portable
phonograph system through
which musical instruments may
be played will be introduced
shortly by Capitol Records Dis-
tributing Corporation, with the
retail price under $200.

Named the Command Per-
former (Model SA 510), the all-
transistor machine was designed
by Oris Beucler, special prod-
ucts manager, CRDC,

Beucler claims this is the first
phonograph designed which al-
lows a student to plug in a
guitar or any number of other
instruments utilizing the 20-watt

output amplifier to either play
along with a record or strum
along by himself,

The machine has six speakers
split in two enclosures and
weighs 50 pounds. It has a Gar-
rard changer, feather ride car-
tridge and elliptical stylus (re-
tailing separately from $25-$75).

A 516 mike is also included at
no extra price,
Dealers will be able to take

(Continued on page 35)

CAPITOL'S NEW Command
Performer phonograph,
through which an electric gui-
tar may be played. Bill Com-
stock of the Four Freshmen
demonstrates the machine.

Wesenlund in New Post
With Bendiksen in Oslo

OSLO—Rolv Wesenlund has
begun his new job with Arne
Bendiksen A-S and will mainly
take care of the recording de-
partment at the firm. The 27-
year-old Wesenlund will be re-
sponsible for one of the
country’'s largest recording or-
ganizations and a large stock
of artists of which Wenche
Myhre is best known.

Rolv Wesenlund was previ-
ously recording manager at
Philips and Fontana (Norsk
Phonogram A-S), where he
launced such best selling artists
as Salhuskvintetten, Alf Cranner,
Roger Engvik, Karin Krogh and
invented the “Bergen Beat” and
“Philips Unpopular.”

Wesenlund believes that the
domestic production really may
have a chance against the
British. “We must secure a bal-

COOK, NOONAN
IN NASHVILLE

MASHVILLE — Billboard
Publisher Hal B. Cook and Mar-
ket Research Director Tom Noo-
nan arrived here today (28) for
confabs with country and west-
ern industry executives. The pair
will remain ‘here through

Wednesday (30).
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ance by presenting Norwegian
artists with MNorwegian record-
ings. The fact that Norway is
the country in Europe which
is most dominated by British
pop—is the fault of the Nor-
wegian governmental radio sys-
tem,” he says.

Wesenlund's first duty will
be to arrange the international
launching of Wenche Myhre,
first in Germany, then in the

ASCAP Hits
Record High
On Income

HOLLYWOOD—ASCAP in-
come for the first eight months
of the current fiscal year have
hit an all-time high of $27,-
724,339, treasurer Fran Connor
related to West Coast members
of the Society last week.

The figure is close to $2 mil-
lion higher than the amount
collected during the same period
last year ($25,820,000) and near
$4 million over the same period
in 1962 ($23,876,769).

(Continued on page 8)

By ANDRE de VEKEY

LONDON — Columbia Rec-
ords President Goddard Lieber-
son revealed last week what he
called “the world's worst kept
secret” when he announced the
CBS Records acguisition of
Oriole Records. (The CBS-
Oriole deal was revealed for the
first time in Billboard on Sept.
12))

Lieberson said that the deal

would take effect early next
year when the CBS catalog
would be transferred from

Philips to Oriole. He did not
reveal the price CBS paid for
the British firm. Lieberson also
said that Epic, a Columbia sub-
sidiary label currently with EMI
in England, would probably be
transferred but nothing has been
resolved as yet.

Morris Levy, Oriole president,
will remain as managing direc-
tor of the new affiliation. Lieb-
erson said that he had no plans
to introduce the Columbia Rec-
ord Club to Britain or to bring
over an American staff. “The
way things are going,” he said,
“I think we could do with im-
porting some British staff.” He
also said that no new label will
be introduced and that certain
CBS albums will be made avail-

able on Oriole's low-price line.

CBS Records will not be sold
through the Woolworth chain

d

It's Offlcml CBS Oriole Deal

it

AT THE CBS PRESS PARTY announcing the integration of Oriole
Records into the expansion of CBS International at the Dor-
chester Hotel, London. Seated is Goddard Lieberson, president of
CBS Records. Bringing up the rear, left to right: Andre de Vekey,

Billboard Eu

ropean director; Harvey L. Schein, vice-president

international operations, CBS; Morris Levy, managing director
of Oriole Records; Peter de Rougemont, vice-president European
operations, CBS, and Stanley West.

with which Oriole has an ex-
clusive deal for its Embassy
Records line.

Levy, who will run the com-
pany in close association with
CBS European operations Vice-
President Peter De Rougemont,

said in conclusion, “I am per-
sonally privileged to become a
member of the CBS family,
With the added impetus of hav-
ing CBS behind us, Oriole will
have no difficulty in expanding
rapidly.”

By OMER ANDERSON

BONN—West Germany's per-
forming rights society, GEMA,
is assailing the draft copyright
law now in parliamentary com-
mittee as a “continuation of
MNazi legislation.™

The ASCAP counterpart said
in a press statement that there
was no difference between the
draft bill revising the 1901
law now in force and the 1940
measure imposed by the Nagzis,

“There is just this difference
in the situation then and now:
then Goebbels was able to pro-
claim by fiat state control over
the composers—now it must be
done by parliamentary process,”
GEMA. asserted. “"But the end
effect, however, achieved, is the
same.”

GEMA's shackles have been
lifted by a provision of the 1901
copyright revision which would

MR. AND MRS. ALAN W. LIV-
INGSTON (Nancy Olson) pre-
sent a check in excess of $13,-
000 to Alfred Dubin, president
of the Hemophilia Foundation
of Southern California. Funds
were raised at recent Beatle

Charity Garden Party, which
Livingston, president of Capi-
tol Records, Inc., hosted.
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make the performing rights so-
ciety answerable to the Min-
istry of the Interior as an or-
ganization with responsibility to
the public.

GEMA demands the reten-
tion of its present independent
status, which has it enjoying the
same legal status as a golf club
or debating society, GEMA
“co-operates” with the interior
ministry and it publishes annual
financial statements. But it is
under no legal compulsion to
do so.

Clients Protest

This state of affairs has been
bitterly protested by some of
GEMA'’s unhappy clients, among
them juke box operators associ-
ation. There has been criticism
in parliament that GEMA was
functioning as a musical “state
within the German state,” ex-
ercising a monopely on the
public performance of music
and arbitrarily fixing royalty
fees and conditions of per-
formance.

In the case of GEMA's cam-

GEMA Equates Copyright
Bill With Nazi Legisiation

paign to compel tape recorder
owners to pay royalty for the
private taping of music, it has
been charged, 1mnlcaIl}r, that
GEMA proposed erecting a
Gestapo to sleuth after bootleg
music taping.

Agreeing that GEMA has a
de facto monopoly position in
the music field, authors of the
draft bill seek to give the gov-
ernment at least a referee's role
in the interminable bickering be-
tween the copyright society and
its disgruntled customers. The
juke box operators in particular
have been battling GEMA for
three years, and the case is still
in the courts.

The draft bill would give the
government authority to require
GEMA to explain its finances
and justify its royalty fees. It
would cast the government in
the role of a “court of last
resort” for both clients and
members of GEMA.

Quote From Letter
In assailing the draft bill,

(Continued on page 8)

Canada-Internation’l Label
To Be Introduced by Victor

MONTREAL—A new label
from an old company debuts
in Canada Oct., 5, It's RCA
Victor's new “Canada-Interna-
tional” label, on which the
best of Canadian talent will be
distributed around the world
through RCA’s international op-
erations, and on which the best
of international product will be
released here.

Growing nationalistic senti-
ment in the country was a factor
in the introduction of the new
series, designed to showcase
Canadian talent both at home
and abroad.

Of the wealth of interna-
tional product available to
RCA Victor here, the material
voted most likely to succeed

will be pressed on the Canadian-
International label, “Maybe" ma-
terial will be warehoused at the
company’'s Smiths Falls plant,
to be made immediately avail-
able to dealers on its origianl
label. Product with minimum
Canadian appeal will be avail-
able within two or three weeks,
on order from the originating
country.

Canada-International albums
will sell at $3 mono and $3.50
stereo, with disks ordered from
either the warehouse or abroad
to cost $1 more. In the past a
record ordered from a foreign
country might cost as much as

double the normal price and
take up to six months for de-
livery.

3
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The Many Sides of Monterey

The Many
Sides of
Monterey

(Top) Sun basking Monterey jazz
fans enjoy Roy Gaines’ blues
interpretations al the first after-
noon concerl. The three-day
event drew 30,274 and record
box office.

(Laft}) Bassist Charlie Mingus,
one of the sensations of the
festival, ot the height of action
during a sole.

(Top right) In the quiet of
the Monterey foirgrounds, Jon
Hendricks, left, writes material
for a blues program a3 Red
Baldwin, promotion moan of
Maerit Distributors, Los Angeles,
observes,

{Bettem right] Trumpeter Dizzy
Gillespie, flanked by wvocalist
Carol Sloane, left, and uniden-
tified fom, enjoys on-stoge
activities. His political banner
signifies the vpcoming election.

MONTEREY JAZZ FESTIVAL

A Hit—Artistically &

By ELIOT TIEGEL

MONTEREY, Calif. — The
Monterey Jazz Festival has be-
come the “in” musical extrav-
aganza, destined for continued
hit status. With the older New-
port, R. 1., bash abdicating this
vaunted position through its
uncertain future, Monterey
achieved glowing financial suc-
cess at its seventh annual week-
end outing (18-20) to guarantee
it a place in the hearts of most
jazznicks.

Based on the artistic talents
of the East Coast swingers—
MJQ, Monk, Mingus, Miles,
Woody, et al.—this eloquent
West Coast jazz carnival grossed
$121,000, with 30,274 fans
clicking through the turnstiles.

Vocal blues interpreters had
a field day with afternoon au-
diences, which sat intently under
warm but comfy sunny skies and
evening crowds which shivered
(to the beat naturally) in the
chilly Northern California clime.

Joe Williams, leader of the
professional blues shouters of
the world, led the barrage on
opening night in his customary
deep-throated style. Next after-

4

noon in the program, titled “The
Blues Right Now,” as formu-
lated by Monterey's own min-
strel, Jon Hendricks, two per-
formers especially shone bright-
ly. They were the forgotten "'Big
Mama" Willie Mae Thornton,
who was singing gutbucket blues
before Tin Pan Alley discovered
its salability, and Roy Gaines,
30-year-old vocalist-guitarist-
student.

As expected, host Hendricks
added his novel ic and artis-
tic touch to the blues program,
with Lou Rawls reprising six
tunes from his albums to the
audience’s delight. But it was
Miss Thornton, 300 pounds of
Alabama dynamite, and the
slimmer Mr. Gaines who broke
up the 5,500 sun bakers.

As if to prove that shouting
the blues with honesty and sin-
cerity isn't enough, “Big Mama"
aded wvaudeville bumps and
shuffles to “I'm Lost™ and “Little
Red Rooster,” and a funky har-
monica to “Mother-in-Law.”

Gaines, on the other hand,
blended a good blues voice with
swift fingering on his electric
guitar to cut himself a notch
in the legion of new performers

Financially

to watch. He is able io chatter
off lyrics with Jon Hendricks'
rapidity and sing as mean as
need be.

In the more temperate vocal
field, Carol Sloane, whose ca-
reer has been wishy-washy,
scored before the record-setting
Saturday evening crowd. Deli-
cate and swinging consistently,
Miss Sloane, who captivated the
1960 Newport Festival, all but
regaled Montereyites with a
slow “Mood Indigo,” “Little Girl
Blue," a happy up-tempo “Them
There Eyes" (with Gerry Mulli-
gan joining the Gildo Mahones
trio) and an a cappella scatting
to a Bach melody.

The indefatigable Duke El-
lington opened and closed the
Saturday shivering contest, pre-
senting his new “Far East Suite”
plus his standard fare.

Originality and Freshness

Originality and freshness were
pronounced when the Modern
Jazz Quartet (MIQ) offered disci-
plined readings of “Intima,”
“Monterey Mist,” a “Porgy and
Bess™ trilogy and a symphonic-
sounding “Swing Low Sweet
Chariot.™

Following on the heels of

www americanradiohistorv—cor

BBC in Record Business—
Launch Educational Series

LONDON — The British
Broadcasting Corporation (BBC)
is in the record business.

But the few companies in
England who control the phono-
graph record business and whose
influence is also felt strongly
in other countries, have little
to fear. The records are spe-
cialized for the educational field
and are for sale only to over-
seas broadcasters and educa-
tional institutions.

One of the most popular
BBC programs, and the biggest
mail puller, has to do with
teaching English by Radio and
Telvision. Now the General
Overseas Service of the BBC
is launching a new series to be
broadcast in 12 parts. Titled
*A Common Language—DBritish

these cool and precise selections,
the Horace Silver Quartet con-
siderably warmed matters with
the leader’s blazing piano, Car-
mel Jones' fiery trumpet and
Joe Henderson's simmering ten-
or saxophone. Silver's only
touch with the funky-soul school
of the 50's was displayed in the
forceful “Filthy McNasty.”

Sunday afternoon, before
6,800 of the faithful, Charlie
Mingus and his sextet made their
Monterey debut one of the high-
lights of weekend. The sandal-
clad bassist introduced his new
extended work, “Meditations”
with assistance from an 11-
piece band which blasted and
screamed in protest to the au-
dience’s delight.

Jazz's second “M,"” Theloni-

ous Monk, and his quartet fol-
lowed with their own brand of
complex, dissonantly enchanting
music.
- Sunday evening, 6,000 per-
sons helped close the festival by
digging the Woody Herman
band with vocalist Joe Carroll,
Dizzy Gillespie and his quintet
and the West Coast’s own Vince
Guaraldi-Bola Sete Quartet. A
little more of the Latin-flavored
jazz would offset the parade of
hard-driving modern groups.

An interesting festival side
light was the closed-circuit TV-
ing of the soldout Saturday night
show for 700 patrons shelling
out $4 to sit in adjoining build-
ings on the fair grounds, Satur-
day night's 7,674 attendance
paying out $35,500 set festival
attendance and gross figure, a
goal next year's bash will surely
like to surpass.
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and American English,” it will
consist of discussions between
two professors of English, Al-
bert H. Marckwardt of Prince-
ton University in the United
States, and Randolph Quirk,
University College, London.

The phonograph records, de-
signed to aid the teaching of
English in conjunction with the
BBC programs, are available for
sale to broadcasters and educa-
tional institutions overseas. For
full details, contact the BBC,
35 Marylebon High Street, Lon-
don, W-1, England.
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(When Nobody Needs Me) 4-43141
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EMI Tells

By CHRIS HUTCHINS

LONDON—EMI had an im-
pressive turnout of its United
Kingdom sales force at the com-
gany‘s annual sales conference
ere. Salesmen from all depart-
ments came in for the three-
day meeting, chaired by dep-
uty managing director Geoffrey
Bridge. “The way ahead” was
the conference slogan. EMI an-
nounced a vast range of re-
leases for the next three months.

It was revealed during the
product talks that the Beatles

Plans at Sales Parley

would record a new album for
release in November to catch
the Christmas market. EMI's
outstanding success in the past
year was cited by managing
director Len Wood and he drew
particular attention to the com-
pany’s enormous American sales,

Wood also reaffirmed the
company’s policy in opposing the
government's removal of retail
price maintenance and he said
that EMI was actively fighting
the new legislation.

Others who spoke included

EMI's U. S. repertoire chief
Rex Olfield; Fred Exon, who
handles the U. 5. pop reper-
toire, and John Whittle, who
is responsible for the classical
products,

General promotion manager
Arthur Muxlow outlined the
company's new promotional
plans which include an even
greater use of advertising in
the next 12 months. A talk on
the functions of his export de-
partment were given by Al-
lister McKenzie-Smith.

-
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DAVID V. PICKER, president of United Artists Records, is cheered
by the four gold record awards he presented to the Beatles for
1,000,000 copy sales of the UA soundtrack album, “A Hard
Day’s Night.” The package is still going strong and is expected

to hit 2,000,000 shortly.

2 Mills’ Sons Leave
No Record Unturned

NEW YORK—The key to the
operation at B. F. Wood Music,
a Mills Music subsidiary is
“Never say die.” This modus
operandi has been established
by Stanley and Marty Mills,
sons of Jack Mills, the firm's
president, who jointly run Wood.

It's Stanley's theory that it
takes time to get records and a
firm should stick with a song
until it realizes its full disk po-
tential. An example of Stanley
and Marty’s “stick-to-it-iveness is
the fact that they're still work-
ing on songs that they picked
during a European tour last

1O ORGSR R TR LR

EPSTEIN TO
TRY HAND AS
A PERFORMER

LONDON — Brian Epstein
will make his disk debut shortly.
The Beatles’ manager will make
an LP of readings from his auto-
biography, “Cellar Full of
Noise.”

The record is being made pri-
marily for the American market
although it will be issued here.
Epstein will be recorded by
George Martin for release on
Parlophone here and Capitol in
America.

Martin has said that he will
use music and sound effects on
the record but it has not been
established whether the Beatles
will have anything to do with
it. However, use of their com-
positions is likely.

Epstein has sold British serial-
ization rights of the book to a
woman's magazine for $30,000.
His latest business ventures in-
clude buying a London garage
to be opened as Brian Epstein
Automobiles, Ltd. (the first
venture to which he has given
his name) and the purchase of
a Live | pop music paper,
Mersey Beat, which he plans to
turn national, possibly interna-
tional.
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September and are still getting
recordings.

“Some songs were picked up
by the record companies faster
than others,” Stanley said, “but
we didn’t drop any song with-
out first giving it an all-out
promotional push.”

“Sweet September” is an ex-
ample of a song that was picked
up fast by the disk firms and
through continual pitching by
Stanley and Marty it now has
amassed about 10 different
disk versions,

Other songs take more time.
For example, “Seesaw,” which
the Mills boys acquired during
their September junket, recently
got a U. §. release via the Har-
monicats on Columbia.

Some other songs that re-
ceived the Ilong-range Mills
push are “Say Goodbye to
Bobby,"” which landed in an
RCA Victor LP by Rita Pavone,
“Just So Bobby Can See”
which Diane Rey recorded for
Mercury and “Make Me For-
get,” recorded by Bobby Rydell
on Cameo.

“In the publishing business
today,” says Stanley, “it's the
long-range program that wins
out in the long run.”

HARTFORD, Conn. — Mack
Clark, general manager of Key-
stone Record Distributors, East
Hartford, has resigned. His fu-
ture plans will be announced
shortly.

Skaff Upped
By Liberty

HOLLYWOOD—Bob Skaff
has been named a Liberty cor-
porate vice-president, with super-
vision of a&r and promotion
for all the company's labels.
Skaff had formerly been vice-
president and general manager
for the Imperial subsidiary only.
He will work on Imperial, Lib-
erty and Dolton projects, with
Liberty's a&r director, Don
Blocker, and promotion head,
Bob Fead, co-ordinating activi-
ties with him.

The promotion was based on
Skaff’s outstanding performance
with Imperial during the past
year, explained Liberty's Presi-
dent Al Bennett,

Skaff has been with Liberty
four years, After three years
as national promotion director
he was made general manager
and then vice-president of Im-
perial.

Lond.-Hi Wed 5 Yrs.;
Outline Hi's Fall Plans

® Continued from page 1

London group, is responsible for
pressing, distribution, sales and
promotion.

The creative talent comes out
of Memphis. The merchandising
talent comes out of London’s
New York office.

It's tough to pinpoint the Hi
product, but it's basically hard
rock with strong country over-
tones.

Black Goes Big Band

But even this is being ex-
panded, Bill Black, the label's
hottest artist, is coming out with
a big band (26 pieces) album in
the pop idiom. The Memphis
sound is still there, but the ma-
terial is strictly pop standard.

Another leading Hi artist, Ace
Cannon, will soon break with a
“Great Show Tunes” album.
These are artists who a year ago
would have been considered
hard rock and catering to a spe-
cific audience. While they still
retain the sound that established
them as singles artists, changes
in treatment and repertoire have
placed them firmly in the pop
standard category.

What distinguishes the Mem-
phis artists from the general run
of pop artists is that the former
plays standard material and still
retains the funky sound.

London Brass

On hand to greet the distribu-
tors were Cuoghi; D. H. Toller-
Bond, director of London's
American group; Walt McGuire,
in charge of singles for London
and the London group, and
Herb Goldfarb, national sales

Other Noteworthy News

LiPuma Upped

HOLLYWOOD—Tommy Li-
Puma has been promoted to pro-
fessional manager of Metric Mu-
sic. He had been West Coast
representative since July 1963.
LiPuma will assist Mike Gould,
general manager of the Liberty
publishing wing.

Pickwick Wins

LONDON — Injunctions
against the London firms Allied
Records, Ltd.,, and Associated
Recordings (Sales), Ltd., have
been granted to Pickwick Inter-
national of New York and Brit-
ain. The London firms were
ordered not to infringe on Pick-
wick's copyright by producing
sleeves the same as, or similar
to, Pickwick's.

Pate Hired

NEW YORK — Johnny Pate,
veteran arranger, has joined the
ABC-Paramount Records' a&r
staff. He will headquarter in
Chicago. Pate will scout new
talent and also function as a
recording artist. He will report
to Sid Feller, a&r chief.

Delyse Push

LONDON — The small but
notably well-known British in-
die, Delyse Records, has organ-
ized a major sales drive as part
of the 10th anniversary it is
celebrating. The company will
launch a sequel to its interna-
tionally big selling Welsh LP “A
Nation Sings"—"Songs of the
Clyde." The new album is per-
formed by the Consett Citizens
Choir, singing 14 traditional
songs from the Northeast. It
was arranged by Arthur Wilkin-
son, who arranged Cliff Rich-
ard’s film material.

Mina on Tour

TORONTO—Top Italian re-
cording star and TV favorite,
Mina, is making her first North
American tour under the aus-
pices of Johnny Lombardi, To-
ronto businessman, impresario,
and “mayor of little Italy” at
Vancouver's Olympia Theater.
The star, billed as “The Tigress
of Cremonia,"” came in from
Australia and has to make the
tour brief to fulfill a date in
Amsterdam.

Kangaroo

ATLANTA—It all started as
a promotion stunt, but Sam Lit-
tleton didn't think he'd get
dumped on his back by a play-
ful kangaroo.

Littleton, Philips Records’ pro-
motion man here, went out to
the Atlanta Zoo with Pat Hughs,
WQXI. The pair were going to
get in a cage with a kangaroo
and have their picture taken.

The stunt was tied in with

Philips’ single, “The Kangaroo,”
by the Panics, taking off in sales
across the country,

When Littleton got into the
cage, however, he was given a
playful box on the ears by the
kangaroo, Littleton ducked, but
not fast enough.

The kangaroo took a swipe at
Sam with his tail and dumped
him. Sam got up and ran—fol-
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Tie ‘Em Down, Sport

lowed by the kangaroo, who
by now was beginning to enjoy
the whole episode.

Sam finally got out unhurt,
though his dignity was some-
what less fortunate.

What about the promotion
pictures? Sam and Hughs went
downtown and bought a stuffed
kangaroo. “Not as effective, but
a lot safer,” Sam said ruefully,

manager for London and their
group albums.

Some, but not all of the Hi
distributors also distribute Lon-
don. But, of course, not all Lon-
don distributors handle Hi.

Cuoghi told the distributors
that regional tastes in music are
gradually breaking down, and
that Memphis radio is now a
good vardstick for national ac-
ceptance of new product,

“If it sells in Memphis,”
Cuoghi said, “chances are it will
sell in most places.”

Indie Producers

Cuoghi also predicted that the
functions of the a&r man will
be taken over by the independ-
ent producer at an accelerated
pace,

Five new singles releases were
announced at the meeting. Art-
ists are Gene Simmons, Ace
Cannon, Norman West, Jerry
Arnold and Reggie Young.

Also in the singles area, Hi in-
troduced its Demand perform-
ance series, 10 of Bill Black and
Ace Cannon’s top sellers, with
special sleeves and browser
cards for each record. Distribu-
tors were offered a "10-for-9"
deal on the series.

New album product features
Ace Cannon, Bill Black's combo
and Willie Mitchell.

Between now and Nov. 30,
distributors get the “10-for-9"
deal, a 2 per cent cash discount
on payments made before Jan.
15 and a special 3 per cent
return privilege on this product.
The deal also holds true for the
previously released Gene Sim-
mons LP.

Christmas Product

Hi's first Christmas LP, fea-
turing Ace Cannon, will be de-
livered on a 100 per cent return
basis and on a “10-for-9" deal.

Herb Goldfarb explained the
album program to the distribu-
tors and predicted that the
“Memphis Sound” will soon be
recognized as a distinct music
category.

Distributors were guests of
London and Hi at a cocktail
party and banquet Wednesday
night (23), while Thursday (24)
they repaired to the Bella Vista
Country Club for a barbeque,
golfing and swimming. That eve-
ning the group took a Missis-
sippi River cruise, accompanied
by a jug band.

Leading Hi artists — Bill
Black, Ace Cannon, Gene Sim-
mons and Willie Mitchell—pro-
vided the entertainment for the
Wednesday evening banquet.

Beatles’ Tape

NEW YORK — Jack Good,
producer of the pop music TV
series “Shindig,” has left for
England where he will tape the
Beatles in four numbers to be
shown on the show on ABC-TV,
Wednesday, Oct. 7.

In addition, Good will tape
the Beatles for an hour-long
special for ABC. Cilla Black,
Sounds, Inc., P. J. Proby, Long
John Baldry, Millie Small, the
Jets, the Vernons Girls and dee-
jay Murray the K will apFear
on the show to be seen later
in the season.

AndersoninN.Y.

NEW YORK—Stig Anderson,
head of a number of publishing
operations in the Scandinavian
and Benelux countries, arrived
in New York Thursday (24).
He'll be here until Oct. 5 and
is headquartering at the Barbi-
zon-Plaza. He'll meet with at-
torney Walter Hofer and vari-
ous publishers whose catalogs
he represents.

BILLBOARD, October 3, 1964
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His first single as an exclusive Capitol artist!

JULIAN “CANNONBALL” ADDERLEY
GOODBYE CHARLIE

(written by Andre Previn & Dory Langdon,
from the MGM picture of the same name)

b/w Little Boy With Sad Eyes

(written by Nat Adderley)

This will be one of the big instrumentals of the year — and it's Adderley's hit all the way!
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THE
CHRISTMAS SONG
FOR 1964

AND EVER AFTER
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Modugno, Vanoni Win Top
Laurels at Naples Festival

o Continued from page 1
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on its original rendition. Follow-
ing criticism Modugno reversed
his style of singing with his own
guitar accompaniment and sang
with the full orchestra on the
final night.

Michele Accidenti won an
automobile given to the best
debut singer although he tied
in the voting by the journalists
present with Mario Merola. He
won out by being the younger
of the two.

Twenty soloists, four of the
voices coming from the distaff
side, participated in the final
with 19 conductors leading the
45-piece orchestra together with
a choral group of eight. All six
songs written by contestants
were among the 12 finalists and
all four songs about Neapolitan
localities entered the final, even
though only one of the 40 juries
of the first two nights was lo-
cated in the city of Naples. Final
night was enlivened by appear-
ance of southern Italian beauties
in folkloristic costumes with
each song. Fellowship with San
Remo, locale of Italy's foremost
festival, was shown with the
tHecoration of the theater with
50,000 carnations from the Ital-
ian Riviera of Flowers of which
San Remo is the principal city.

From the 24 songs presented
in two renditions each on the
first two nights, 20 different
juries on each night in every
section of Italy voted for their
favorites and the 12 highest—
seven from the first night and
five from the second—were ad-
mitted to the final. Failure to
reveal the votes in order to
avoid any favoritism in classifi-
cation, as was the case in the
past, aroused the ire of some
publishers who charged “falsi-
fication,"” but Giannt Ravera,
organizer, who saw this system
work successfully at San Remo
this year, insisted upon its pres-
ervation.

All of the 12 finalists which
did not achieve the winning
total were classified equally as
runners-up as was the case in
San Remo. These songs, listed
alphabetically, Iyricists, com-
posers and publishers in paren-
thesis, are:

“*Ammore Mio" (Mogol, Don-
ida; Radio Record Ricordi, Mi-
lan) sung by Ornella Vanoni
(Ricordi) and Nunzio Gallo (Vis-
Radio); “Ammore Siente” (Mar-
esca, Pagano; Gennarelli, Na-
ples) by Bruno Filippini (MRC)
and Los Marcellos Ferial (Du-
rium); "“Comme™ (Flavio Car-
raresi, Arion, Milan) by Marghe-

rita (CGD) and Giordano Co-
lombo (Juke Box); “E Si Nun
Fosse Overo” (F. Bellobuono,
Fanciulli; Accordo, Milan) by
Aura d'Angelo (Carosello) and
Enzo lannace (Regal); “Inutile-
mente” (M. Zanfagna, N. Gallo-
R. Belluccio; D'Anzi, Milan) by
Nunzio Gallo (Vis-Radio) and
Nino Soprano {Arcobaleno);
“Mo, Me Ne Vaco A Pusilleco”
(Alberto Testa, Eros Sciorilli;
Mascotte, Milan) by Robertino
(Carosello) and Aurelio Fierro
(King); “Napoli C'Est Fini"”
(Fred Bongusto; Italcarisch, Mi-
lan}) by Fred Bongusto (Ri-Fi)
and Luciano Lualdi (Arcaba-
leno); “MNapule E Una” (V. De-
Crescenzo, Sergio Bruni; La
Voce del Padrone-Conchiglia,
Milan) by Arturo Testa (Philips)
and Sergio Bruni (Columbia;
“Nisciuno 'O Ppo’ Capi” (G.
Amendola, Giuseppi Gagliardi
Mas, Milan) by Giancarlo Silvi
(Durium) and Peppino Gagli-
ardi (Jolly); “Nord E Sud" (L.
Menegazzi, Nini Rosso; SCIA,
Naples) by Nini Rosso (Sprint)
and Gianni Restucci (Arcoba-
leno); “T° Arricuorde Carme”
(T. Romano, M. Minerbi; Du-
rium, Milan) Los Marcellos
Ferial (Durium) and Franco
D'Ambra (Royal); “Tu Si' 'Na
Cosa Bella” (R. Giglio, D. Mo-
dugno; Curci, Milan) by Domen-
ico Modugno (Fonit) and Or-
nella Vanoni (Ricordi).

New Col. Post
To Paul Wyatt

MEW YORK — Paul Wyatt
has been appointed to the newly
created position of studio sales
manager for Columbia Records'
recording studios. He'll be re-
sponsible to Harold Hitt, gen-
eral manager of the Nashville
studios, for the sale of studio
time, mastering, and editing
services. His main assignment in
the immediate future will be to
promote the use of Columbia’s
Chicago and Hollywood studios.
With headquarters in Nashville,
Wryatt's duties will form an in-
tegral part of the current ex-
pansion of Columbia’s studio
operations.

Wyatt had been vice-presi-
dent and national sales manager
for a local pressing plant in
Nashville. He also served as a&r
manager of Capitol Records
Mashville operation.

GEMA Equates Copyright Bill

® Continued from page 3

GEMA quoted extensively from
a letter Richard Strauss wrote
in 1940 to the director of the
then performing rights society
in Berlin protesting the takeover

of the society by Nazi Propa-
ganda Minister Josef Paul
Goebbels.

Strauss called on German

composers to resist state dom-
ination and to assert the com-

r's right to be treated, in
inancial matters, as a private
business man.

GEMA said that in Strauss'
case protests were useless but
that in the present instance there
was still the chance to defeat
the bill because it is subject to

democratic parliamentary proc-
esses. But GEMA underscored
that while the processes for

making the bill law now differ
from the Nazi era, the content
of the present legislation is
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“very much in the Nazi tradi-
tion."”

Also ironical is the fact that
Strauss, whose 100th birth an-
niversary is being observed this
year, is generally identified as
a Nazi sympathizer. His opposi-
tion to Hitler appears to have
been restricted to the squabble
over the independence of the
performing rights society, which
Strauss founded.

The current GEMA broad-
side against the draft bill says
nothing about what some ob-
servers regard as the really
critical paragraph in the 1901
revision. This is the stipulation
that private music taping is free
of copyright royalty.

With music taping making
growing inroads on disk sales,
this jﬂrﬂg:mph could assume
crucial importance in the future
German record situation.

Unusual was the fact that no
one publisher entered the final
with more than one number,
Gallo, Los Marcellos Ferial and
Miss Vanoni were the only final-
ists with more than one num-
ber. Perhaps the most prominent
competitor who did not make
the final was Claudio Villa,
whose two renditions were rated
high by critics including one
“Sulamente A Mia" which he
sang with Giancarlo Guarda-
bassi, the only entry of top-
flying RCA which was also con-
sequently shut out of the final.
Only five of the 11 newcomers
in the contest made the finals.
These included Margherita, Co-
lombo, Soprano, Restucci and
D’Ambra.

American emcee Mike Bon-
giorno, established as top man
in introduction of pop vocalists
through San Remo, Castrocaro
and Naples Festivals as well as
the TV show, “La Fiera dei
Sogni" (Dream Fair), which re-
turns to its weekly schedule of
telecasts early in January, con-
trolled the three evenings de-
spite frenzied efforts by parti-
sans and claques to obtain en-
cores and other unfair advan-
tages via TV which was watched
by the juries. Bongiorno also
headed the pre-festival parade
through the streets of Naples
which local police estimated
was seen by 750,000 people
creating a monumental traffic
jam which was more exacting
than ever even in Naples.

Festival moved this year to
the Politeama Giocosa, tradi-
tional home of musical shows
which has burned down three
times in its history, but is now
in renewed glory as a result of
its 1961 reconstruction. By mov-
ing from the Teatro d'Oltremare
at the fairgrounds the festival
was brought into the heart of
the city.

Considerable opposition 10
this year's program was heard
from ftraditionalists who ob-
jected to songs by northern
writers which had been trans-
posed into Neapolitan dialect.
These came particularly from
many Neapolitan publishers
who were shut out for the first
time and one, Vis-Radio, with-
drew its recording artists from
the event. (Nunzio Gallo, how-
ever, defied the label's edict and
entered the competition, reach-
ing the final with two numbers.)
Presence of nationally known
names such as Modugno, the
Ferials and Miss Vanoni gave
the event added stature and will
probably contribute to greater
success than ever of the many
recordings which have been
issued by 24 different labels.

ASCAP Profits

e Continued from page 3

Domestic and foreign mem-
bers received $22,616,156. Ex-
penses totaled $5,108,182. The
Society will distribute $3,500,000
to members in December from
foreign income.

A welcome note was sounded
when President Stanley Adams
reported that a 34-year-old law-
suit against the State of Wash-
ington had been judged in the
Society's favor. A State law
had forbid the collection of
royalities.

The Society is also making a
concerted drive to license the
colleges and is sending staffer
Gene Brook on the road to con-
tact schools not yet under con-
tract. Over 43 schools have al-
ready been licensed, President
Adams said.

BILLBOARD, October 3, 1964
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ISTEN LONELY GIRL
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Wiswell, Pop A&R Producer
At RCA, Believes in Preparation

NEW YORK — “Fiddler on
the Roof,” the new musical
which opened on Broadway last
week was seen by Andy Wis-
well, pop artists and repertoire
producer at RCA Victor, close
to 15 times. The repeat visits
to “Fiddler" performances were
all prefaces to Wiswell's re-
cording of the original cast
album of the show, which was
completed in an all-day ses-
sion last Sunday (27).

According to Wiswell, who
already has 15 original cast

BEAT

CITY

The Greafest Beal
Club in the World

We are proud to record
the names of some of
the international artistes
who have played at
Beat City in the first four
months of operation.

CHUCK BERRY
THE ROLLING STONES
THE ANIMALS |
JOHN LEE HOOKER
SOUNDS INCORPORATED
SCREAMIN' LORD SUTCH
LITTLE EVA
JOE BROWN
HEINZ
MARTY WILDE
TONY ORLANDO
BIG DEE IRWIN
KENNY LYNCH |

and many other artistes

Beat City is only interested in
booking the great artistes.
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PROMOTIONS, LTD.
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album credits under his belt,
“preparation” is the key word
in the making of a cast set.
Wiswell says that he sees a
musical about 10 or 15 times
before recording the show to
help him plot out the recording
procedure in such a way that
there’s no waste of time or
talent.

The cost of recording an orig-
inal cast album today, he
points out, comes to about
$35,000 and everything has to
be put on schedule so that the
cast and the musicians know
what they have to do and when
they have to do it to avoid
extra costs.

In addition to watching the
performance over and over
again, Wiswell also has meetings
with the people involved in the
production—and that includes
the producer, the director, the
writers and the music publisher
—to help him in what he de-
scribes as “capturing a Broad-
way performance on records.”

In capturing that per-
formance, Wiswell has no rule
of thumb because every musical
has its own individual prob-
lems. What he does apply to
all shows, though, is the matter
of continuity. Although the
record contains about 22 min-
utes of music, Wiswell tries not
to eliminate any of the songs—
if there is a time problem he
makes inner cuts on a song—
and sometimes he augments the
theater pit orchestra with
strings to heighten the sound
for records.

Wiswell's procedure after the
day-long recording session on
Sunday is to come in the fol-
lowing morning (about 8 a.m.)
and begin in editing in sequence
and reducing the tape repro-
duction. By late Monday after-

noon, laquers are ready to be
made and the pressing plants
start shipping the finished prod-
uct on Wednesday of the same
week.

Wiswell, who joined Victor
last July, has now recorded, in
addition to “Fiddler,” cast al-
bums of “Jennie,” “110 In the
Shade,” “Hello, Deolly!" “The
King And 1" and “The Merry
Widow" for the company. Be-
fore joining Victor, Wiswell
was at Capitol where he re-

(Continued on page 14)

Concert Dates
Set in Philly

PHILADELPHIA — Except
for an unorthodox teaming of
concert pianist Susan Starr with
pop singer Jane Morgan for an
Oct, 23 date at the Academy
of Music, it seemed until this
week that the pop and folk
artists wouldn’t be getting a
concert hearing this season. This
week, however, saw announce-
ments coming out for no less
than eight concerts for the re-
mainder of the year—and no less
than five of the eight are folk
fare.

First in, coming next Satur-
day night (10) at Town Hall is
Bob Dylan. On Nov. 1 the Mod-
ern Jazz Quartet, here in 1958,
returns to the YM-YWHA Arts
Council for a concert at the
“Y" Building. Theodore Bikel
comes to the Academy of Music
on the 20th; Miriam Makiba,
Israeli dancer, and the Chad
Mitchell Trio, on the sam= con-
cert stage on the 22d; Liberace
on the 26th for a Thanksgiving
night benefit for the Philadel-
phia Philanthropies, and Nancy
Wilson makes her Academy of
Music debut on the 29th.

MOSTEL MOST IN MUSICAL

Full and Tragi-Comical Life
Of Aleichem’s ‘Fiddler’

NEW YORK—In his previous
Broadway musical outing, “A
Funny Thing Happened on the
Way to the Forum,” Zero Mostel
opened with the song, “"Comedy
Tonight—Tragedy Tomorrow.”
This can be paraphrased for his
current starring vehicle, “Fiddler
on the Roof,” to “"Comedy To-
night—Tragedy Tonight,” for
seldom have the elements of joy
and pathos been so closely knit
into one package and rarely has
the warmth of folklore blended
with the boisterous bounce of
Broadway in 50 winning a man-
ner. It's a combination that can't

be beat when it's worked right,

ZERO MOSTEL

and “Fiddler on the Roof,”
which opened at New York's
Imperial Theater on Sept. 22,
works right enough times to
make it hot box office ticket and
a strong selling original cast
a'bum property for RCA Victor.

Much of the credit for the
show's delightful glow belongs
to its star, Zero Mostel—a giant
talent—but the contributions of
Jerry Bock (music) and Sheldon
Harnick (lyrics), Joseph Stein
{book) and Jerome Robbins (di-
rection and choreography) are
important elements in the build-
up of the over-all effect. The
score i1s especially important in
the development of plot and
characterization, and although
it is well integrated into the
structure of the production,
there may be several songs that
could step out on their own.
Especially noteworthy is “Sun-
rise, Sunset,” a ballad that's rich
and rewarding on all counts.
Many of the other songs in the
score are flavorsome and full-
bodied and really tell you what
“Fiddler” is all about. This
should help make it a major
factor in the original cast album
sweepstakes this season.

The book by Joseph Stein,
adapted from the stories of
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New York PRESS BOX SCORE
“FIDDLER ON THE ROOF”

“Fiddler on the Roof,” o musical based on Sholom Aleichem’s stories by Joseph
Stein (book), Jerry Beck {music) and Sheldon Haornick (lyrics), and starring Zero
Mostel, npnnud at the Impeﬁnl Thea'er, New York, Sept. 22 to notices that will pay
off at the box office. RCA Victor hos the eriginal cast album ond Tommy Valande's
Sunbeam Music (BMI) is publishirg the score.

Followirg is a breokdown of the Mew York press’ critical oppraisal:

TINES: SHOW—"Compounded of the familior malerials of the musical theater
—popular song, vivid dance movement, comedy ond emotion—it combines
ond transcends them to arrive ot an integrated ochievement of uncommon
gquality . . . In Mr. Mestel's Tevye it has ene of the most glowing creations
in the history of the musical theater.”
SCORE—". . . at their best move the story along, enrich the moed
and intensify the emotions.”

HERALD TRIBUME: SHOW—"The result is a very near miss, and | very much
miss what it might have been.”

SCORE—", . . three or four truly simple and quietly ingrotiating tunes.”
DAILY NEWS: SHOW-—". . . one of the great works of the American musical
theater. It is dorling, touching, beautiful, warm, funny and inspiring. It

is a work of art.”

SCORE—"The lyrics, as importont os norrative as they ora enfertaining.
. The score is o iubilant calebration, and it is splendidly played by
conductor Milton Greene's orchestrao.”

POST: SHOW-—"
truth.”

SCORE-—"

WORLD-TELEGRAM: SHOW-". .

SCORE—"Jarry Bock . . hos rot superimposed songs on a story; he
has fashioned them 0 as te tell it mest persuasively.”

. a musical play that has eriginality and a feeling of

. a pleasantly modest score.”

|nl

. proud and tender musical.

JOURNAL-AMERICAN: THOW-—"It promises o be a sizable success ond is
certainly o great tribute to the comic gifts of the star.”

SCORE-—" . plaintive and generally cppealing music.*

PEOPLE AND PLACES

By MIKE GROSS

The Beatles’ benefit concert for United Cerebral Palsy of New
York City and Retarded Infants Services at the Paramount Theater
Sept. 20 drew 3,800 for gross receipts of §75,000. Other performers
imcluded Leslie Uggams, the Tokens, Bobby Goldsboro, the Shangri-
las, the Brothers Four and Jackie De Shannon. Steve Lawrence,
Eydic Gorme and Ed Sullivan were co-hosts.... Singers Bobby
Darin and Robert Goulet will swing into dramatic roles on upcoming
TV guest shots. Darin will appear on “Wagon Train” (ABC-TV)
Oct. 4 and Goulet has a shot at “Kraft Suspense Theater” (NBC-TV)
Oct, 8. ... Andy Williams, who made his screen bow in Universal's
“I'd Rather Be Rich,” was signed by the studio to a long-term
multiple motion picture contract.... King Features Syndicate has
signed George Brunz to write the theme song and background
music for “Hello Dere,” the comedy series starring Marty Allen
and Steve Rossi slated for the fall of 1965,

Peter Nero and manager Stan Greeson are back from London
where the pianist-composer taped a series of TV appearances....
Chess Records has picked up the master of Little Luther's “Eenie
Meenie, Minnie, Mo.” ... Patti Page and Jack Rael opened new
offices at 555 Madison Ave. ... Freddie Scott, Columbia Records
artist, is on a six-week tour with the Moms Mabley-Louis Jordan
show. ... The Dave Brubeck Quartet is on a European tour until
Oct. 11.... Elmo Russ, absent from the recording scene for several
years because of illness, returns with a series called “Songs of Faith"
on his Pyramid Record label.... The first release features gospel
singer William Pierce.... Stan Getz and Astrud Gilberto, Verve
recording artists, are set for a concert at Carnegie Hall Oct. 9. . . .
Folk singer Carolyn Hester, at Greenwich Village's Gaslight Cafe
for two more weeks, has a new Dot single “That’s My Song.” The LP
of the same title is due Nov. 1.... Singer Donna Fuller continues
at the Playboy Club, Baltimore, through Oct. 6.

The New Christy Minstrels will be at the Municipal Auditorium
in Lubbock, Tex., Oct. 4 and Lamar State College in Beaumont,
Oct. 5.... JLJ] Enterprises has signed 17-year-old singer Susan
Rafey to a management deal. ... Sol Yaged's “Jazz Quintet” con-
tinues at the Bistro of the Five Flags in the Louisiana Pavilion at
the World's Fair.... Cally Dodd, former Copacabana production
singer now doing a solo act written by Joe Mele, is currently at the
White House, Minneapolis. . . . Esther Ofarim, Israeli singer on the
Philips label, will tour this fall with the Smothers Brothers.

Aleichem, centers on the trials
of Tevya, a Jewish dairyman in
Russia, circa 1905, his family
(five daughters) and his “lands-
men.” There are happy times
(marriages) and sad times (pro-
grams), and even though it ends
on a downbeat note with the
breakup of the small Jewish
community and its inhabitants
wearily moving onward, it is
handled with poignant touches
and keeps the mood from getting

too depressing.

In addition to Mostel, who
has created a rare figure for the
musical theater, such other cast
members as Maria Karnilova
(his wife), Joanna Merlin, Julia
Migenis and Tanya Everett (his
three marriageable daughters),
Beatrice Arthur (the matchmak-
er) and Bert Convy, Austin Pen-
dleton and Joe Ponazecki, as the
boys who marry Tevya's three
daughters, are right in tune with
the spirit of the play,

MIKE GROSS

BILLBOARD, October 3, 1964
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RHYTHM & BLUES

xr2.25 BREAKING POP

{Strong R&R records now garnering pop radio amirplay)

| HAD A TALK WITH MY MAN-—Mitty Collier, Chess
(Waxi-Atlanta; EYW-Cleveland; WIL-5f, Lowis)
NEEDLE IN A HAYSTACK—Velveleties, V.I.P.
(WMCA-New York; CKLW & WXYZI-Detroit; WRIT-Milwaukee)
THANK YOU FOR LOVING ME—Sapphires, ABC
(KQV-Pittsburgh; KEWB-San Francisco; WORC-Worcester; KDAB-Denver: WOKY-
Milwaukes; EDEA-Pitfsburgh)
SACRIFICE=Little Milton, Chess
(WLS-Chicaga)
GOTTA GET MY HANDS ON SOME LOVIMNG—Artistics, Dkeh
(WLS-Chicaoo)
A& SMILE I5 JUST A FROWM—Cheryl Crawford, Motown
(WIBC-Indsanapalis)
GOTTA GIVE HER LOVE—Volumes, American Artists
(WEKNR-Detroit)
JUMP BACK—Rufus Thomas, Stax
(WINS-New York; WOQX! & WPLO-Atlanta)
BABY BE MINE—Gina Washingten, Wand
(CKLW-Detrait)
MY ADORABLE OMNE—Jom Simon, Vee Jay
(WaQxi-Atianta)
LA DE DA—Inex Foxx, Symbal
(WXYZI-Datroit; WCPO-Cincinnati; WIBG-Philadelphia; WFOMN-Mariatta)
| CAN'T BELIEVE WHAT YOU SAY—lke & Tina Tumer, Kent
(WIBG-Philadelphia; WINS & WMCA-New York; KYA-S5an Francisco)

K& B NATIONAL BREAKOUTS

(Not Listed In Rank Order)

SOMETHING YOU GOT—Ramsey Lewis, Arge
JUMP BACK—Rufus Thomas, Stax

MAYBE THE LAST TIME—James Brown, Smash
ITS ALL OVER—Ben E. King, Afco
OFPORTUNITY =lewels, Dimension

RsxB REGIONAL BREAKOUTS

(Mot Listed In Rank Order)

SATAN'S BLUES—Jr. Walker All Stars, Sowl (Newark, Atlanta, Los Angeles, San
Francisco, Detroit)

DO YOU WANNA GO—Andy Mack, Chess (Baltimore-Washington)

I'M LONELY—Bobby Byrd, Smash (Baltimore-Washington, Mew Orleans, Atlanta,
Charlotte, Miami, PiMsburgh, Llos Angeles)

MAKE UP YOUR MIND—Anna King, Smash (Baltimore-Washingion, Mew York, HNew
Orleans, Memphis, Pittsburgh, Buffalo)

LUMBERJACK—Brook Benton, Mercury (New York)

| CAN'T GET ENOUGH OF YOUR LOVE—Eddie Floyd, Saffice (Miami, Atlanta,}

MR, HEARTACHES—Freddy Scott, Columbia (Baltimore)

THEN YOU CAN TELL ME GOODBYE—Johnny Mash, Chess (Cleveland, Baltimore)

GOTTA GIVE HER LOVE—Volumes, American Artists (Cleveland, Detroit, Baltimore,
Washington, Charlotte)

FEVER—Alvin Robinson, Red Bird (Cleveland, Chicage, Mew York)

DOWN HOME GIRL—Alvin Robinsom, Red Bird (Baltimore-Washington, Miami, Houston)

JUST A MOMENT AGO—Soul Sisters, Sve (Cleveland, Baltimere, Chicago)

SHAKE A LADY—Ray Bryanmt, Sue (5an Francisco)

UNTIE ME—Tams, Arlen (Philadelphia)

I CAN'T BELIEVE WHAT YOU SAY—Ilke & Tina Turner, Kent (Mew York, Chicago,
San Francisco, los Angeles, 5t. Louis)

THE BOSS WITH THE HOT SAUCE—Davis Jones and the Fenders, Derry (51. Louis)

Wiswell Believes in Preparation

o Continued from page 12 than one million dollars.

corded “Music Man,” “Fiorello,” Ate %o inerdsting . now
“Little Mar},. Sunshi.nﬂ,“ “Ten- that Fiddler mﬂrkﬂ d reunion

ol TR of Wiswell and music publisher
f;,f;,ff: "I?;vh:m(i}:a}: ..Lf‘f-f-im IF_’IE:;! Tommy Valando. Latter, who is

sinkable Molly Brown,” “A publishing the “Fiddler" score,

; also publishes the scores for
Funny Thing Happened On the “Fiorello,” “Tenderloin” and

Way to the Forum” and “No “Little Mary Sunshine.”

Strings.” He copped Grammy When he’s not busy with
awards from NARAS for "No  original cast album work at
Strings” in the “best original Victor, Wiswell attaches him-
cast album™ category and “Hel- self to straight pop recording.

" His credits here are good, too,
Wy Dallyl was eecently awarced considering that he produced

a gold disk for sales of more John Gary's “So Tenderly” and
“Encore” LP's, both of which
are selling well and Gale Gar-
nett's hit single, “We'll Sing In
the Sunshine,” which has passed
the 500,000 copy sales mark,
and her LP, “My Kind of Folk
Songs,” which is beginning to
show strong sales action.

NOW BREAKING POP!

GUESS

WHAT
a0 g
£ EPIC
SRR WNEE

DID

GOTTA GIVE
HER LOVE

ON
THE
BACK
PORCH?

The Volumes

AA-6

Breaking In

* Baltimore * Washington * Detrolt
* Philadelphia * Miomi * Tampa *
Cleveland * 5i. Louis * Mew York
* San Francisco * F'il'Hhurﬂh * Char-
lotte.

Exclusively on

AMERICAN ARTS RECORDS

A subsidiary of World Artists Records

R&EB pJg ROUNDUP

The information below is reported each week by leading RAB
disk jockeys. The Contributing Edifor is KAL RUDMAN,

MATIOMAL BREAKOUTS are those records registering sales in a
significant number of regions and can be classified as mew hit

records.

REGIOMAL BREAKOUTS are fthose records. breaking in one or more
regions of the U. 5 bul not in sufficient number of areas to dafe
Io be considered mational in scope.

individual disk jockey reports give those records that are making
their first appearance in the local top 15, the local breakouts,

records

to watch based on Initial action in each marke! and the

Top LP's

“ JERRY THOMAS, P. D.—KNOK, DALLAS-FORT WORTH

FIRST APPEARANCE IN LOCAL TOP 15

LET ME LOVE YOU—B. B. King, Kent

TOO MANY DRIVERS—=Lowsll Fuliom, Kent
RHYTHM=Major Lance, Okeh

| WAD A TALK WITH MY MAN—Mitty Collier, Chess
THE CLOCK—Baby Washingfon, Sue

AIN'T THAT BAD—Pancho Villa, Sue

BREAKOUTS

I CAN'T BELIEVE WHAT YOU 5AY—lke & Tina Turmer, Kent
FINGER POPPIM'—Ilke & Tina Turner, WB

I WANNA THANK YOU—Enchanters, WB

OH JOHN—=Jimmy Reed, Yee Jay

LAST MIGHT—Little Jr. Parker, Duke

TEENAGE LETTER—Roy Head & Traits, Backbeat

RECORDS TO WATCH
BLESS OUR LOVE—Gene Chandler, Constellation
| WON'T BE YOUR FOOL ANYMORE (and flip}—Soul Sisters,

Sue
HE'S JUST A PLAYBOY—Drifters, Atlantic

JUMP BACK—Rufus Thomas, Stax
UPSET MY SOUL/OH NO NOT MY BABY-—Maxine Brown,

. -

# JOHN RICHBOURG—WLAC, NASHVILLE

®

RECORDS TO WATCH

HIGH HEEL SNEAKERS—lerry Lee Lewis, Smash

MY LOVE—Buddy Ace, Duke

DON'T SPREAD IT AROUND—Barbara Lynn, Jamie

JUMPF BACK—Rufus Thomas, 5tax

TOO S00M TO KNOW-—Esther Phillips, Atlantic

I CAN'T BELIEVE WHAT YOU S5AY—Ilke & Tina Turmer, Kent

TROUBLE CHILD—Barbara Mason, Crusader

BREADWINNER—Sammy Ward, Soul

il'.l'::!:l.THIHE IN MY EYE—Music City Sowl Brothers, Music
ty

(SCREAMING) TEAMER—WYLD, NEW ORLEANS

FIRST APPEARAMCE IMN LOCAL TOP 15
MAKE UF YOUR MIND—Anna King, Smash
MY ADORABLE OMNE—Joe Simon, Wes Jay

THAT'S HOW STRONG MY LOVE 15—0. V. Wright, Geldwax
OH LORD WHAT ARE YOU DOING TD ME—Big Maybelle,

Scepter

RECORDS TO WATCH
I'M A GOOD MAN/I WANNA THANK YOU—Enchanters, WE

JUMP BACK—Rufus Thomas, Atlamtic

R

Y% MILTON (BUTTERBALL) SMTH—WNBY, MIAMI

FiRST APPEARANCE IN LOCAL TOP 15

WITHOUT THE OME YOU LOVE—Arthur Pryseck, 0ld Town
NEVER GET ENOUGH OF YOUR LOVE—Eddie Floyd, Saffice
ITS TOO SOON TO KNOW-—Little Esther, Atlantic

DOWN HOME GIRL—Alvian Robinzon, Red Bird

JUMF BACK—Rufus Thomas, S5tax

TRY ME—Jimmy Hughes, Fame

LONELY PEOPLE DO FOOLISH THINGS—Judy Clay, Scepter

RTCORDS TO WATCH

THIS LITTLE GIRL OF MINE—Righteous Brothers, Moonglow
DON'T SPREAD IT ARQUND—Barbara Lynm, Jamie

DEEP DARK SECRET—Dex Dec Sharp, Cames

SATURDAY NIGHT FISH FRY—Louis Jordan, Tangerine

% BURKE JOHNION—WAOK, ATLANTA

BREAKOQUTS

MEYER GET ENOUGH OF YOUR LOYE—Eddie Floyd, Saffice
MAKE UP YOUR MIND—Barrett Streng, Tellie
OFPORTUMITY —lewels, Dimension

LUMBERJACK—Brook Benton, Mercury

OH NO MOT MY BABY—Maxine Brown, Wand

TROUBLE CHILD—Barbara Mason, Crusader

RECORDS TO WATCH

YES | DO—Sclomen Burke, Atlamtic

BABY BABY ALL THE TIME—Superbs, Dore

GOTTA GIVE HER LOVE—Volumes, American Artists
THAT'S WHERE IT'S AT—Sam Cooke, Victer

TELL ME GOODBYE—Johnmy Mash, Chess

| WAKE UP CRYING—Ray Charles, ABC

WITHOUT THE ONE YOU LOVE—=Arthur Pryseck, Old Town
BABY LOVE—Supremes, Motown

.

“ ERNIE DURHAM—W LB, DETROIT

BREAKOUTS

IN A BAD WAY—Freddie Gormanm, Ric Tic

| CAN'T HELF MYSELF—Gams, Chess

SAND IN MY SHOES—Drifters, Atlantic

GOTTA GIVE HER LOVE—Volumes, American Artisis

RECORDS TO WATCH

COME BACK HOME—Deon Jackson, Atlantic

HAFPY STREET—Stevies Wonder, Tamla

JUST A MOMENT AGO—Soul Sisters, Sve
LUMBERJACK—Brook Benfon, Mercury

I'VE GOT A THING GOIN' ON—Bobby Marchan, Dial
YOU'RE BREAMING ME UP—Lea Dorsey, Constellation

www americanradiohistorv com

“ KEN HAWKINS & WILL RUDD—WIMO, CLEVELAND

® RECORDS TO WATCH

OPPORTUNITY—Jewels, Dimension
WE'RE GOING TO HAVE A GOOD TIME—Elgins, Congress

® TOP LP
COME 5EE ABOUT ME (band)—Supremes LP, Motewn

LR N N B L L K R_N_N_J_ N L R N N _J & & J_JL_JR _FE_E _N__L_JKE_JR_E_N_JNR_Z2I__§ J _§ J_|

“ JOHNNY (Q) ASKEW—WHIH, NORFOLK

® RECORDS TO WATCH
TRY ME—Jimmy Hughes, Fame
HE'S JUST A PLAYBOY—Drifters, Atlantic
RUNMNING OUT OF FOODLS—Aretha Franklin, Columbia

“ GEORGIE WOODS & JIMMY BISHOP—
WDAS, PHILADELPHIA

® BREAKOUTS
OPPORTUNITY—Jewels, Dimension
GOTTA GET MY HANDS ON SOME LOVING—Artistics, Okeh
SAND IN MY SHOE5—Drifters, Atlantic
BABY LOYE—Supremes, Motown

® RICORDS TO WATCH

GO0D—Dee Dee Sharp, Cameo

CHAINED—0tis Redding, WVolt

HAPPY BIRTHDAY—4 Seasons, Vea Jay

ME. LOMNESOME=Carltons, Chess

MEEDLE IN A HAYSTACK—Velvelettes, V.I.P.
SOMETHING FOR THE BOYS—Anita Humaes, Rouletie
I CAN'T BELIEVE—Ike & Tina Tumer, Kent

YOU DON'T ENOW—Kenny Gamble, Columbia
THANK YOU—Sapphires, ABC

ONE WOMAN MAN/LODK AWAY—Garnet Mimms, UA
THAT'S WHERE IT'S AT—Sam Cooke, Victer
HAPPY STREET-—Stevie Wonder, Tamla

THE 81—Candy & Kisses, Cameco

YES | DO—Sclomon Burke, Atlantic

® TOP LP BAND
COME SEE ABOUT ME—Supremes, Motown

O e

% EOB KING—WOOK-TV & RADIO, WASHINGTON

® RECORDS TO WATCH
LUMBERJACK—Brook Benton, Mercury
BABY BABY ALL THE TIME—Superbhs, Dore
HEY MR. LOMESOME—CarMtons, Chess
DOWN HOME GIRL/FEVER—Alvin Robinsen, Red Bird
SOMETHING YOU GOT—Ramsey Lewis, Argo
JUST A MOMENT AGOD—Soul Stiters, Sue
TAPKAPI—Jimmy McGriff, Sue
ITS TO SOON TO KNOW—Esther Phillips, Atlantic
GOTTA GIVE HER LOVE—Volumes, American Artists

LR ¥ B F g R B 3 K _E N _E_N _Z J _E _F_§ R _E_E B R _S_R_JR_JR _E_R__F_E R __E _L_JL_J

% PAUL (FAT DADDY) JOHNION—WSID, BALTIMORE

® FIRST APPEARANCE IN LOCAL TOP 15

MAYBE THE LAST TIME—James Brown, Smash
MR. HEARTACHES—Freddy 5cott, Celumbia
AFTER THE LAUGHTER—Wendy Rene, Stax

® BREAKOUTS
THEN YOU CAM TELL ME GOODBYE—Johnmy MNash, Chess
OH LORD WHAT ARE YOU DOING TO ME-—Big Maybelle,
Scepler
JUMP BACK—Rufus Thomas, S5fax
ALL THAT'S GOOD—Fiestas, Old Town
SAND IN MY SHOES—Drifters, Atlantic
OH NO NOT MY BABY—Maxine Brown, Scepter
HEY MR. LOMESOME—Carltons, Chess
I CAN'T BELIEVE—lke & Tima Tumer, Kent
SOMETHING YOU GOT—Ramsey Lewis, Arge
D0 YOU WANNA GO—Andy Mack, Chess
I'M LONELY—Bobby Byrd, Smash
GOTTA GIVE HER LOVE—Volumes, American Artists
BABY BE MINE—Jellybeans, Red Bird
DOWN HOME GIRL—Alvin Rebinson, Red Bird
BABY BABY ALL THE TIME—Suvperbs, Dore
MEEDLE IN THE HAYSTACK—Velvelettes, V.L.P.
LUMBERJACK—Erook Benten, Mercory

® RECORDS TO WATCH
POSSIBILITY —Crowmid, Old Town
CHAIN AND BOUNDS—Otis Redding, Volt
DEEF DARK SECRET—Dese Dew Sharpe, Camea
HE'S GOT YOU NOW-—Dipolmats, Arock
SOUND OF MUSIC—Patty & Emblems, Herald
LOMELY PEOPLE—Judy Clay, Scepher
| WANNA BE WITH YOU—Mancy Wilson, Capitel
YE5 | DO=Sclomon Burke, Atlantic

® TOP LP BANDS
COME SEE ABOUT ME—Supremes, Motown
THEY LONG TO BE CLOSE TO YOU & PEOPLE—Dienne
Warwick, Scepter

J NOVELLA SMITH—KYOK, HOUSTON

® FIRST APPEARAMNCE IN LOCAL TOP 15

MAKE UP YOUR MIND—Anmna King, Smash
YOU'VE GOT IT—Johmny Williams, Kent
MY LOVE—Buddy Ace, Duke

LA DE DA—Inex Foxx, Symbol
LAST MIGHT—Jr. Parker, Duke

® BREAKOUTS

CANDY TO ME—Eddie Holland, Motown
WITHOUT THE OME YOU LOVE—Arthur Pryseck, Old Town

® RECORDS TO WATCH

IT AIN'T MY FAULT (Parts 1 & 2)—Smokey Johnsen, Mala
I WON'T BE YOUR FOOL—Soul Sisters, Sue

T00 MANY DRIVERS—Lowell Fulsom, Kent

ASK ANY GIRL—Supremes, Metown

| WANNA THANK YOU—Enchanters, Wi

TAPKAPI—Jimmy McGriff, Sve

BILLBOARD, October 3, 1964
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KRLA Plays It Ghoul; to

Debut a Monsterous Show

By ELIOT TIEGEL

PASADENA, Calif. —The
monsters have arrived on Los
Angeles radio. KRLA, taking
cognizance of the splurge of
monster shows on television, has
gone outside its own organiza-
tion to hire vocalist-comedian
Bobby Pickett to handle a mon-
ster disk jockey show heard
Saturdays from 9 to midnight.

The program has been bought
for 13 weeks, at which time the
station should know if it has
a hit, stated General Manager
John Barrett, who approached
Pickett with the idea.

“We started out with the idea
of having a deejay do monsters,
but that didn't work, so we de-
cided to have monsters do a
deejay show.”

Prior to the show's debut Sat-
urday (26), the station began
airing spot promotions for the
graveyard program, which pro-
duced a call from an ad agency
asking whether the station would
accept a half-hour sponsorship.
Barrett turned the offer down,
stating he felt the show was an
experiment and wanted to first
see what the public’s reaction
would be before offering time
blocks of advertising.

The first several shows will
be taped by Pickett on Friday
for broadcast the next night.
Pickett is writing all his special
material and handling all male
voices for such characters as
Count Dracula, Boris Karloff,
Igor the Monster, Zombie the
Surfer (who keeps trying to pad-

dle out to sea but can't make
any headway because his band-
ages keep getting stuck on a
pier) and other ghouls who hap-
pen to drop by the broadcast
site, which Pickett says is a
castle on the misty cliffs of

Malibua.
Show’s Budget

Barrett estimates the station
is laying out from $17,500 to
$20,000 for the first 13 weeks.
KRLA’s agreement with Pickett
is for his exclusive services as
host and creator of the show.
Pickett has rights to any syndi-
cation outside of Los Angeles.
This may present a problem as
his material is being aimed at
local teen-agers, with jokes and
routines built around local habits
such as driving down Hollywood
Boulevard and parking on Mul-
holland Drive.

After the first several shows,
Pickett may do the show live
once he has become familiar
with turntable operations.

All commercials, time checks
and station i.d.’s are included on
the tape. Pickett cuts in routines,
utilizing one or several monsters

Spirit of Co-Operation:
WWDC Helps Ouit WEEL

WASHINGTON—When the
two-story building housing the
studios of WEEL in suburban
Fairfield County, Virginia, was
razed by fire Monday (14),
Washington’s WWDC immedi-
ately offered its mobile trailer
for emergency use, and the
50,000-watter was back in op-
eration by Wednesday (16).

Some BO firemen battled the
two-hour blaze, which caused
estimated damage of $350,000,

including $70,000 of WEEL
transmitting equipment. The heat

was so intense that it melted
a new 50,000-watt transmitter
which was installed Wednesday
(9).

According to Mitch Litman,
WEEL disk jockey, Ben Strauss,
who heads the Washington
station, immediately phoned
Jules Henry, WEEL general
manager, to offer the usz of the
mobile trailer facilities until
WEEL's equipment was replaced
The offer was accepted immedi-
ately, and WEEL was back on
the air in 48 hours,

at once, with all records played
right from the station’s playist.

One of the first audience
participation features will be a
poetry contest, with silver vam-
pire wings given away for the
best poems on subjects an-
nounced by Pickett. Assisting
him with production is KRLA's
Dick Morland.

The program does not re-
place any KRLA personality, it
rather cuts down Dave Hull’s
Saturday night stint to a normal
6-9 p.m. arrangement.

The show features ethereal
background music, vampire
wings flapping in the night,
chains rattling and doors squeak-
ing, all which set up the spooky
mood. The problem, if any, is
for Pickett to regularly create
original lead-in material for his
disks. The station's traffic di-
rector, Sie Holliday, who does
promotional spots, will handle
the roll of Rhonda, a vampire
on a Honda.

If the rash of monster tunes
which should be appearing make
the national charts, Pickett will
have natural material to use on
the show. KRLA is the first Los
Angeles station to hop on the
monster band wagon with this
weekly spectacular. Ghouls, it
appears, will shortly be haunting
nighttime kilocycles.

PROGRAMMING

* READY-TO-GO PROGRAMMING

* YOoxX Jox

* PROGRAMMING NEWSLETTER

II\ I:'f-;.

KEN DOWE, right, program director at KLIF, Dallas, shows off
the station’s new studios and a revamped “pop chart” to Dick
White (left), promotion man for Texas Western Distributing
Company, and Bill O'Brien, national promotion director for

Philips Records.

‘Pirate’ Radio Heads for Germany

HAMBURG—The entertain-
ment entrepreneur who spon-
sored the first appearance by
the Beatles in Germany, Man-
fred Weissleder, is preparing to
operate Germany's first com-
mercial radio station aboard a
ship anchored off the three-mile
limit.

Weissleder has christened his
“pirate” radio station Radio
Star Club, the name of his
Hamburg night spot. The ship
will be anchored off the mouth
of the Elbe River in the North
Sea. Weissleder contends that

Germany already has commer-
cial radio, in effect, through
the heavy German-language pro-
gramming of Radio Luxem-
bourg. He says there will be no
legal difference between pro-

grams broadcast by Radio Lux-
embourg and those of Radio
Star Club.

Weissleder’s station will fol-
low a music-news-commercials
format, with emphasis on avant-
garde hot spot music. His Star
Club was the first night club
in Germany to feature all-twist
dance numbers.

The Beatles appeared at the
Star Club in 1959 while a still
vnknown and struggling combo.
They were in Hamburg several
months and picked up consid-
erable German in this time,
enough so that they were able
to bring out a recording re-
cently for the German market
in plausible Deutsch.

The Bonn government has
“taken note” of Woeissleder's
plans, but interior ministry

officials say they will take no
formal position until his pirate
radio goes into actual operation.
Unofficially, the interior min-
istry officials said they might
move to suppress the Weiss-
leder station under the recent
proclamation to protect natural
resources beyond the three-mile
limit. By this proclamation, the
Bonn government asserted its
right to control offshore waters
“to such limits as German in-
terests are involved.”

The proclamation already has
been invoked to chase away an
offshore drilling rig of the
American Overseas 0Qil Com-
pany (Amoco), and authorities
said it can be invoked to abate
Weissleder’s broadcasting ven-

ture as a “public nuisance.”

Rock ‘n" Roll Radio at Sea, Pirate Style

Radio station management and program.
ming personnel might find a job attractive
that offered “Ocean bathing 10 seconds
from the studio, no traffic on way to
work, deep-sea fishing from transmitter,
work a week-off a week, only drawback
slight shortage of American records.” It's
all a way of life at Radio SYD, a pirate
radio station operating in the international
waters between Malmo, Sweden, and Copen-
hagen, Denmark, aboard the motorship
Cheeta. Shown in the pictures, left to
right: 1) Mrs. Britt Wadner, owner of the
station, also known as the “Pirate Queen”
and who has directed its activities since
March 1962. 2) Engineer Borje at the
controls. 3) 100-foot-high antenna which
beams to Denmark and Sweden. 4) Studio
designed for disk jockey shows, equipped
with Garrard tumntables and five Lyrec
single-track 7l4-ips tape recorders. 5)
Generator for transmitter power. 6) Nine-
kilowatt transmitter which broadcasts on
88.3 microhertz wavelength. 7) Office of
Program Director Paul Hansen. 8) Disk
jockeys on way to work. Four-man crew

works alternate weeks.
14
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PROGRAMMING NEWSLETTER

‘Martian’ Views Station EARTH

By BILL GAVIN

One of the TV programs that I enjoy is “My
Favorite Martian." I have often wondered what
this super-intelligent visitor from another planet
might think about American radio. If our man
from Mars were to observe us
and our world of broadcasting,
he might write a column some-
what as follows:

AMERICA RADIO survives
by a peculiar indirection. It
offers its entertainment and in-
formation to its listeners without
charge. Broadcast music comes
almost entirely from phonograph
records, most of which are sup-
plied free to the radio stations by the record
people. We might conclude that radio 1s a friendly
trap, pleasantly baited with free entertainment,
designed to catch and hold a large number of
listeners so that their ears may be beguiled—or
beseiged—by advertisements. The entrapped cap-
tives are also tempted to buy the records that
they hear and like. For this dual service radio
receives money from the advertisers and free
records—endless fresh bait for the trap—from the
record companies.

The larger the number of available ears, the
larger the amount of money the advertisers pay
to borrow them for 60 seconds of sales talk.
Stations establish their rates to advertisers in rela-
tion to the number of listeners they can count in
their trap. To do the counting, various independent
research organizations are employed.

On the basis of bimonthly research reports,
advertisers make their selections of the most de-
sirable stations on which to place their commercial
messages. Most radio stations are constantly striv-

ing to change or perfect their programming
techniques for the purpose of showing a larger

number of listeners to their station in subsequent
research surveys.

IT IS INTERESTING to note that many radio
stations also employ research techniques in order

to determine which musical selections are pre-
ferred by the largest number of listeners. Weekly
reports of record sales are tabulated, and a few
stations also encourage and enumerate listener
telephone requests. One might suppose that each
radio station would employ a trained research
expert, but such is not the case. Radio's research
on record popularity is conducted for the most
part by secretaries and librarians, whose only
required qualification is an ability to perform
simple arithmetic.

Almost all research on record popularity, as
conducted by radio stations, is quantitative rather
than qualitative. There is, in most cases, a curious
indifference as to who is buying—or requesting—
the records. The important thing seems to be how
many. It is conceivable, therefore, that a record
that appealed very strongly to bald-headed men,
or to small children, might achieve a large enough
total sale so that its sheer numbers would auto-
matically place it for programming on a number
of stations. So far as is known, no attempt has
been made by any radio station to establish the
qualitative components of its own audience and
to relate such a yardstick to the purchasers of
phonograph records.

Another factor, which is often discussed but
has never been researched in any depth, is the
function of music as a status symbol. Many
Americans seek a higher social status by demon-
strating superior taste in clothing, food, furniture,
and entertainment. There is a curious snobbery
in the status concepts of music, in which various
musical forms are accepted or rejected, not in
terms of their own merits, but according to who
likes it. Thus, the music favored by adolescents
and children is often condemned by adults, while
the symphonic and operatic music patronized by
the wealthy classes is acclaimed by many who
seek to identify with persons of wealth and
influence.

THIS STATUS symbolism in music poses a
special problem for radio programming. Advertis-
ers prefer to present themselves and their poducts

in & favorable environment, and a great many are
(Continued on page 17)

Steve Allen,
Group W Part

HOLLYWOOD—Steve Allen
and Westinghouse Broadcasting
Company have terminated their
relationship for his TV syndi-
cated five-day show, which has
consistently presented the best
of jazz and new pop music per-
formers.

Allen departs the show Oct.
26, with Westinghouse president,
Don McGannon, tabbing Regis
Philbin, San Diego, Calif.,, TV
personality, as his replacement.
Allen recently took over the
hosting chores of the CBS-TV
feature, “I've Got a Secret,”
which is broadcast from WNew
York. His Westinghouse show
had been taped here and will
continue to be produced in Los
Angeles,

During the past several
months the show has undergone
production changes as a number
of stations dropped the show,
which is seen in 35 markets.
Several ABC stations which had
carried the Allen show have
given WBC cancallation notices
to pick up the new Les Crane
late night show.

Mo word has been given about
format changes for the new
Philbin show.

WLS Feature

CHICAGO—"Good Sound of
Music tacular” was aired
by WLS, Sept. 4 through 11,
featuring the top popular hits
of the past five years. During
the Dex Card show, 3-6 p.m.,
the “top 20" tunes of the present
and the past five years were
spotlighted. The 50,000-watt
outlet is the ABC-owned sta-
tion in the Windy City.

B0 AR OO AR

BEATLES ASKED
TO APPEAR AT
JFK BENEFIT

WASHINGTON, D. C. —
While the Beatles were in Wash-
mgton, WWDC’s Carroll James
asked Paul McCartney and press
relations man Derek Taylor if
the group would consider ap-
pearing here for the benefit of
the John F. Kennedy Center
for the Performing Arts,

James has also made the
proposal in writing to the
group's manager, Brian Epstein,
and offered his services as
chairman for the affair which
could be held in the District
of Columbia stadium. James
also suggested that one of the
President’s daughters might be
amenable to acting as hostess,

L T ST

Clark Show
Begins Oct. 3

NEW YORK — Dick Clark
kicks off the opening stanza of
“New American Bandstand—
63" Oct. 3 on the ABC-TV
network.

This year, his 13th on TV,
one of his innovations will be
a “"hot line to the world of
music” which will permit him
to phone music business stars
anywhere in the world for in-
terviews.

Four songs will be presented
in one segment of the show and
the two recording guest stars
will sing two songs, not one as
in the past. New dances will
be demonstrated on the show
and, as always, the studio audi-
ence will be on camera while
dancing.

AL HIRT—ARTHUR FIEDLER

GREAT NEW

16

*POPS GOES THE TRUMPET (HoLiDaY FOR BRASS)
AL HIRT | BOSTON POPS | ARTHUR HEDLER

!gn?lmu

AL

- AT A

Two of today’'s most exciting men of music
together for the first time! Hirt, Fiedler and
the Boston Pops in a lively and very listen-
able new album. 10 selections ranging from
Haydn's Trumpet Concerto to Java . . . from
The Lost Chord to Eili, Eili . . . from Pavanne to
Carnival of Venice. A new Dynagroove album
loaded with sales appeal! LM/LSC-2729
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House Committee Told of Gains
To Reform Radio Rating Set-Up

e Continued from page |

Raters were giving top spots
to those who bought their mar-
ket surveys — some of which
were shown to originate in a
single office employing no field
researchers at all.

It was during those hearings
that Radio Advertising Bureau
President Edmund C. Bunker
began his successful drive for a
new deal in radio audience
measurement that culminated in
a joint research by NAB and
RAB, in a $200,000 All Radio
Methodology Study (ARMS) un-
der the direction of Ward Dor-
rell.

Problem a Tough One
In his report to the Harris In-
vestigations Subcommittee last
week, McGannon went thor-

NOW BREAKING POP!

GOTTA GIVE
HER LOVE

The Velumes
AA-6

Breaking in

* Baltimore * Washingten * Detroit
* Philadelphia * Miami * Tampa *
Cleveland * 5t. Louis * New York
* San Francisco * Pittshurgh * Char-
lotte.

Exclusively on

AMERICAN ARTS RECORDS

A subsidiary of World Artists Records

oughly into plans for ARMS to
improve measurement of radio’s
mobile and underestimated audi-
ence reach. As Ward Dorrell
(RAB) has also recently report-
ed, McGannon said the past 15
months of digging showed the
problem was a tough one—but
there has been substantial prog-
ress in ways to pinpoint radio
listening.

Two ARMS task forces, one
under George B. Storer, of
Storer Broadcasting, and a tech-
nical committee under Mrs.
Mary McKenna, Research Di-
rector of Metropolitan Broad-
casting, are working on new
ways to track radio listening
both indoors and out, in cars,
and on transistors. Ultimate aim
is to provide a breakdown on
listeners by age, income, educa-
tion, sex, position in the house-
hold, and possibly by auto own-
ership, private home or apart-
ment dwelling, etc.

ARMS basic aim is to track
the complete radio audience by
times of day and by stations, on

short-term and cumulative basis.
In a study involving 13,400
phone calls in Kings, Nassau
and Westchester counties, re-
searchers found that the bogey-
man of “confusion” over iden-
tity of station listened to, had
been exaggerated. The test sur-
vey produced 90 per cent of lis-
teners who successfully identi-
fied station being listened to,
once they were asked to do so.
Diary questions on radio listen-
ing will be geared to deal with
the identity problem.

Men Are Better

The survey found that men
identified station call letters bet-
ter than women, and women
identified better in the afternoon
and evening hours than during
the morning rush of getting
breakfast, children off to school,
et al,

The car-radio listening is big
—and presents a big trackdown
problem, but ARMS researchers
are closing in on it. An extensive
survey will be made with addi-
tional accuracy checks on auto

listening as reported in survey
diaries. ARMS will set up check-
points at “representative” traffic
Intersections in oneé or two mar-
kets to be surveyed, to spot-
check aute listening and com-
pare findings with other samp-
lings of car radio use in the
same area.

ARMS has not yet chosen the
site for the main metropolitan
area survey. There may be a
second—even a third—survey of
markets of smaller size,

With a fair shake in prospect
for radio rating, deejays and
radio stations will undoubtedly
look for new and unforgettable
themes, sounds, programs and
distinctive mannerisms to fix
their identities firmly in listening
ears. In giant metropolitan mar-
kets, up to 30 stations are within
listener radius. This may re-
quire some research spending
by the stations themselves.

NEW YORK—The 25th sea-
son of the Bell Telephone Hour
and its seventh on TV, kicks off
Tuesday, Oct. 6, on NBC-TV
with some top record artists on
hand. Bing Crosby will make his
first appearance on the series
and others in the cast include
Burl Ives and the McGuire Sis-
ters.

‘Martian’ Views Station EARTH

MUSIC, as nurtured by radio’s powerful mass

® Continued from page 15

influenced by the prevailing snobbery. It is not
enough, apparently, for a station to rate high in
audience measurement research. If that station's
music is the type known to be favored by the
young, a large number of advertisers reject it as
unworthy and somehow not respectable.
stations, equally aware of music’s status symbol,
diligently guard their programming against the
intrusion of youth music and smugly characterize
themselves as “good music" stations.

Other

be heard.

appeal, occasionally transcends the limitations of
the auditory process and emerges as pure emotion,
For example, a singing group known as the
Beatles, having attained great popularity through
their records, attract vast throngs at their personal
appearances, most of whom respond to their idols’
performance with such intense and continued
screaming that hardly a note of the music can

Mars was never like this.

TRIANGLE HAS
NEW CENTER

PHILADELPHIA — The Tri-
angle Broadcast Center was
opened here Sept. 21 before
distinguished guests brought in
from a five-state area. The
building, circular in construc-
tion, has 80,000 square feet of
floor space and houses WFIL-
AM-FM-TV. It had been under
construction since April, 1962,
and is now occupied by more
than 200 employes. It occupies
four acres of land at Monu-
ment and City avenues and cost

$5,000,000 to construct.
RGBT AR BB TR IR VT BINTOTPAVTFTINTATTOY
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AL HIRT

NEW HIT SINGLE

UP ABOVE MY HEAD

c/w
SEPTEMBER SONG

* 8439

Here's another hot one from *The Horn' — Hirt
singing and playing a brand-new single from his
latest album smash, "“"SUGAR LIPS (LPM/LSP-
2965). Al does the vocal on UP ABOVE MY HEAD,
aided and abetted by some fine choral backing,
then turns his king-size talents to an instrumental

on SEPTEMBER SONG.

RCA VICTOR
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JOHNNY MATHIS—LISTEN, LONELY GIRL
ASCAP) (2:29)—It's Mathis in top form. Watch the change of
style half way through. Flip: “All 1 Wanted” (Bonjour, ASCAP)

(2:06)

HOT POP

SPOTLIGHTS

ELVIS PRESLEY—ASK ME (Presley, BMI) (2:07)—
One of his most ul ballad performances since
“Love Me Tender.” Flip: “Ain't That Loving You
Baby (Presley, BMI) (2:20)—Swingin’ revival of
the great Ivory Joe Hunter-Clyde Otis shouter.
Chart-buster all the way. RCA Yictor 8440

THE SEARCHERS—WHEN YOU WALK IN THE

ROOM (Metric, BMI) (2:23)—Potent follow-up to

their recent hit. Written by singer Jackie DeShan-
non, this is top of the chart material. Flip: “I'll Be
Missing You™ (Toby, BMI) (2:06). Kapp 618

SHANGRI-LAS—LEADER OF THE PACK (Tender
Tunes-Trio, BMI) (2:48)—The Red Bird label flies
in with another hit. This hot group has the hot hit
sound without question. Flip: “What Is Love?"

(Tender Tunes-Trio, BMI) (2:55).
Red Bird 10-014

THE CHARTBUSTERS—WHY (Chartbuster-Eastwick,
BMI) (2:38)—More of the sound that puts their
“Who's the One" into the top of the charts. Should
do well. Flip: “Stop the Music" (Chartbuster-East-
wick, BMI) (2:35). Mautual 508

YENTURES—RAPF CITY (Dobo, BMI) (2:00)—Sensa-
tional rouser to follow up their current hit. The
original composer will never recognize the melody.
A swinger that never stops. Flip: “Slaughter on
10th Avenue. (Chappell, ASCAP) (2:27)—Also a
strong contender in today’s pop singles market.

(Jenny,

Mercury 72339

O

REVIEWED THIS WEEK, 140; LAST WEEK, 113
GUEST PANELIST OF THE WEEK

Each week a program director and/or deejay is invited to sit-in and help
Billboard's Review Panel select Spotlights. When wnable fe come to the
Mew York office, guest panelists listen and vete wia special WATS long-
distance cpeaker-telephone hook-up. Am opporfunity is also given the guest
te publicize his ewn or station “Pick of the Week."

JERRY WALLACE — SPANISH GUITARS (Painted
Desert, BMI) (2:39)—Coming off his “Misty Moon-
light” hit, Wallace picks material in the same vein
for another hit sound. Flip: “Even the Bad Times
Are Good"—See Country Spotlights.

MUSTANGS—FIRST LOVE (Don, BMI) (2:30)—New
group, strong teen ballad with an effective female
solo. Definite hit waxing. Flip: “A Change” (Don,

Dolton 300 BMI) (2:25). Sure-Shot 5004
PROGRAMMING SPECIALS
ROD & CAROLYN—Young Love (Cromwell, ASCAP) (2:04).

VERNON GIRLS—Only You Can Do T (Unart, BMI) (2:38)—
Stupld Little Gird (Hill & Range, BMI) (1:00). THALLENGE
59161

DEE DEE SHARP—Good (Saturday, ASCAP) (2:11)—Deep Dark
Becret (Saturday, ASCAP) (2:37). CAMED 335

UPSETTERS — Dwaggin® the Main (Taracrest, BMID)
AUTUMN 4

SWEET NUTHIN'S—Nashville Tennessee (Asa, ASCAP) (1:50).
SWAN 4195

JOHN FRED—You're Mad st Me (Roc-Rob & Su-Ma, BMI
(2:15). JEWEL 736

KAl WINDING—Do Anything You Wamna (Waygate, ASCAP)
(2:40). YERYE 10334

BRIAN HYLAND—One Step Forward, Two Steps Back (Geld-
Udell, ASCAP) (2:69). PHILIPS 402211

FARRARI'S OF CANADA—({ANl T Ever Wani Is) Girls (South
Mountain, BMI) (2:35). DCP 1110

DEACONS—The BalMle (Getter, BMI) (2:27). RE-CAR %004

BANNY PRICE—Monkey See—Monkey Do (Su-Ma, BMI) (2:15).
JEWEL 733

DANNY WILLIAMS—Forget Her, Forget Her (Amer. Met Ent of
MNew York, BMI) (2:32). UNITED ARTISTS 762

JACKIE de SHANNON — Over You (Minit, BMID
LIBERTY 55735

FENWAYS—Be Careful Litile Gid (Insirumental) (RTD, BMI)
(2:03). ROULETTE 4573

ANITA HUMES—Just for the Boy (Big
ROULETTE 4575

On Back (Metric, BMI) (2:10). IMPERIALS 66070

{2:19),

{2:01).

Seven, BMI) (2:25),

SINGLES REVIEW POLICY

ot s g R B g o i My Byl Al casac
amm s ra
of music. Reviews are ﬂ'l:llht for Spatlight picks only.

SPOTLIGHT WINNERS OF THE WEEK

Pop singles Spetli are these singles with sefficient p ing
and sales te achieve & listing in the 50 of Billboard's
Heot 100. the benefit of broadcasters, ights are broken

d infe ific programmin ategories. us-th

ﬁiﬁh lr'l“m applicable f-:* I|'| Il'lll': 'llf!?‘l‘l. I'Iil.-'l'l'l'.l-rp.
Spetlights are records picked for the confemporary and pop
sl Gyl g Bl e Bhscocgpoea oy soni ol pgpberitin
Gre oths recorts Spolicable Tou! BeosEmLNG s

PARKWAY 918

VIEKI CARR—Forget You (Chappell, ASCAP) (2:09). LIBERTY

IRMA THOMAS—Times Have Changed (Blackwood, BMI) (2:28).
IMPFERIAL 65069

JACKIE WILSON—She's All Right (Ramitary-BRC, BMI) (2:21).
BRUNSWICK 55273

BILLY STORM—Baby, Don't Look Down (Metric, BMI) (2:28).
LOMA 1001

BRACELETS—You're Jusi Fooling Yourself (Philier-Mardix, BMI)
(2:25). 20th CENTURY-FOX 539

YITO & THE SALUTATIONS—GIirls 1 Know (Ripling,
(2:30). REGINA 1320

SPIDELS—FInd Out What's Happenlng (Champion, BMI) (2:33).
MONZA 1122

GRANT HIGGINS—Shame, Shame (Conrad, BMI) (2:30). LIME-
LIGHT 3036

GARNET MIMMS—0One Woman (Valley, ASCAPM) (2:21). UNITED
ARTISTS T

ADAM FAITH—It's Alright (2:24). AMY %13

POP STANDARD ...

VYIKEKI CARR—Her Litfle Heart Went to Loveland (Budd, ASCAP)
{2:26). LIBERTY

JIMMY McGRIFF—Topkpl (United Artists, ASCAP) (2:38)—The
Theme From the Man With the Golden Arm (United Artists,
BMI) (2:24). SUE 112

LOREZ ALEXANDER—LItile Boat (Duchess, BMI) (2:17)—That
Far Away Look (Chappell-Styne, ASCAP) (2:20). ABC-PARA-
MOUNT 10594

JOHN FOSTER—Amore Scosaml (My Love Forglve Me) (Gil,
BMI) (2:49). DDT 16665

EDII:;.I'?IE ALBERT—Fall Away (Acuff-Rose, BMI) (2:58), HICEORY

FRANK IFIELD—True Love (MNor-Va-Jak, BMI} (2:45)=1 Should
Care (Dorsey, ASCAP) (2:27). CAPITOL 5175

BMI)

FDI-K b e S

GALLOWS SINGERS—Mama Don't "Low (Jeffmark-South Mountian,
BMI) (1:50)—Long Time Boy (Duchess, BMI) (2:30). DCP 1112

MARTY COOPER CALN—Litile Play Soldiers (Little Darlin’,
BMI) (2:15). HOLIDAY 1212

B A M b i e e b B i i Al
SPIHIT"AL R S R L B e e

FHDE:‘EBE[GHAL GOSPEL SINGERS—God Dont Ever Change
{(Lion, BMI) (2:22). SONG BIRD 1016

www americanradiohistorv com

AL HIRT—UP ABOVE MY HEAD (Beechmont, BMI) (2:14)
—Another top rousing performance by Al Hirt, singing and
swinging strongly into lots of sales and airplay. Flip: “September
Song” (DeSylvia, Brown & Henderson, ASCAP) (2:42)

SOLOMON BURKE—YES I DO (Keetch, Caesar &

RCA Victor 8439

¥ POP 3M§“DARD

NO POP STANDARDS
THIS WEEK

€I RHYTHM & BLUES SPOTLIGHTS

PATTY AND THE EMBLEMS—THE SOUND OF)
MUSIC MAKES ME WANT TO DANCE (Ben-Lee
& Merjoda, BMI) (2:399—Good teen beat, well
arranged. Good chance for pop action, too. Flip:
“You Took Advantage of a Good Thing" (Ben-Lee,
BMI) (2:21). Herald 593

Dino, BMI) (3:04)—Burke combines emotion and
deep feeling in this performance about a forthcom-
ing marriage. Flip: “Won't You Give Him (One
More Chance)” (T.M., BMI) (2:3).

Aflantic 2254

OTIS REDDING—CHAINED AND BOUND (East-
Time, BMI) (2:25)—Lots of action on his last release
and it started to go pop. This one may help him
further. Flip: “Your One and Only Man" (East-
Time, BMI) (2:48). Volt 121

BOBBY BLAND—AIN'T DOING TOO BAD (Parts
I & II) (Don, BMI) (2:35 & 2:30)—A shouting
rocker, loaded with excitement that keeps on build-
ing. Duke 383

Album Reviews on Page 48

@COUNTRY & WESTERN SPOTLIGHTS

JOHNNY WESTERN — TENDER YEARS (South

Crest, BMI) (2:56) — A real weeper, beautifully
sung. Could go pop. Flip: "Light the Fuse” (Doral,

BMI) (2:02). Philips 40231

JERRY WALLACE—EVYEN THE BAD TIMES ARE
GOOD (Four Star, BMI) (2:52)—This is the flip of
“Spanish Guitars” you'll find under Hot Pop Spot-
lights, This is a strong country-flavored ballad that

could hit in the pop field as well. A warm perform-
Challenge 59265

WILMA LEE & STONEY COOPER—Thiz Tralm (Acuff-Rose,
BMI) (2:13)—I Couldn’t Care Less (Acuff-Rose, BMID (2:32).
HICKORY 1279 .

GENE CASSADY—Duaddys Home (Pure Gold-Sandra, BMI) (2:50)—
Keys to Your Back Door (Pure Gold-Sandra, BMI) (2:25).
PURE GOLD 312

WYNN STEWART—IThe Happy Part of Town (Central Songs,
BMI) (2:39). CAPITOL 5271

ESCO HANKIMNS—What About You (Hill & Range, BMI) (2:56).
COLUMBIA 43142

DARRELL MeCALL—Hello World (Cedarwood,
FHILIFS 40233

GARY WOODALL—I've Lost Towuch with the World Ouiside
{Security, BMI) (2:05). COUNTRY HIT 132

ROY FERGUSON—Gonna Find Mr Someone (Gale a, BMI) (1:45).
GALENA 11913

RAY VERNON—I Couldn’t Keep From Crylag (Fred Rose, BMI)
(1:55). LAWN 245

BMI) (2:10).

SPIRITUALS s

REVEREND ROBERT BALLINGER—Two Wings (Lion, BMI) (2:30)
—Somebody Saved Me (Lion. BMI) (2:20). PEACOCK 3028

SENSATIONAL PORTER SINGERS—By and By (Lion, BMI)
(2:35). SONG BIRD 1018

(Continued on page 32)
BILLBOARD, October 3, 1964
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Clee Jucomeparable

MANTOVANI *

AP i O HE EThE

MANTOVANI

From America: Skip To My Lou; The
streets OF Larego; ethers, From Eurcpe
Au Clalr de fa Lune; others. From British
Islés: Imtroducing Greensieeves; aothers
From Other Lands: Two Guitars; others.
Sterea PE3E0 Mono LL3360

Exadus: Karen:; Theme from '8 Summer
Place™; Sevenly-5ix Troembones; The
Sundowners; | Love Paris; The Carpusel
Waltz; The Sound OF Mosic; & others.
clares PS224 Mano LLIZ3]

Blug Danube; Roses From The South;
Village Swallows; Wina, Waomen and
agng:s Tales From The Yiénna Woods;
Morgenblatter; Emperar Wallz; 5 olthers
Staroo P5118 Mono LLEBS

—

| Wonder Who's Kissing Her Now
As Time Goes By

Catch A Falling Star

Where Are You

| Left My Heart in San Francisco
I'll Be Seeing You

Yesterdays

Fly Me To The Moon

I'll Get By

September In The Rain

Long Ago And Far Away

More (from Mondo Cane)

Steren P5392 Mono LLIIGS2

MANTOVANI

LATIM
RENDELVOUS

slaughter On 10th Avenue; Harfem MNoc. Grangda; Malaguens; Cielito Lindo: Bae
turne: Take The A" Train; Manhatian Mine Tonight; La Paloma; Sibonay; Anda-
Lullaby: The Bowery: Wast Side Story lucia; Maria Elena; Perfidia; Estrellita;
(Maria/ Somewhaere}; Belle Of New York: Amapola: Espafia,
autumn In New York; Give My Regards To Sieren PS7G5
Broadway: Manhatian Serepade; Tepa-

ment Symphony.
Sterep PS328

Mono LL3295

Mono LLI3Z28

My Foolish Heart; Unchained Melody; The First Mowell; Joy to the World:
Over The Rainbow; Summertime in Ven- Hark, The Herald Angels Sing: Silent
ice; Intermezzo; Three Coins In The MNight, Holy Night; God Rest Ye Merry,
Fountain; Love !5 A& Many Splendored
Thing; Laura; High MNoon; 3 others.

Steren P5124 Mono LL1700

Gentlemen; O Tannenbaum; White Christ-
mas; Midnight Waltz:- Nazarelh; cthers.
Stoaroo PS142 Mono LLB13

All The Things You Are; True Love: |
Could Have Danced AN Night; You Keep
Coming Back Like A Song: This Nearly
Was Mine; Summertime; 6 others,

Sterep PS106 Monp LL3O32

IF | Loved You: Wunderbar; ['ve Newver
Heen In Love Before; Hello Young Lovers;
atranger In Paradise; Clest Magnifigue;
| Talk To The Treas; They Say It's Won-
derful; & others.

Steren PS125 Mono LLIZ219

RECORDS

MONTY'S

September 26

ON YOUR 8th U.S.A.TOUR
SEPT. 26th to NOV. 29¢h

ITINERARY

Fall River, Mass.

September 27 .................... Lynn, Mass.

September 28 ...

September 29 ...
September 30 ...
October

October
October
October
October
October
October 9 ...
October 10

October 11 ...

Dctober 12
October 13 ...
October 14
October 15 ...
October 16 ...
October 17

October 19 ...

October 21

October 23 ...

October 24

October 26 ...

October 27

October 28 ... ..
October 29 )
October 30 ...
October 31
Movember
Movember
November
November
November
November
November
November 10 ...

November 11 ...

November 12 ...

Movember 13 ...

November 14
November 15 ...

. N@Shua, N. H.
. Portland, Maine
............... Boston, Mass.

. Hartford, Conn.

i TrOY, N Y.

Utica, N. Y.
s, ROchester, N. Y.
. Buffalo, M. Y.

Columbus, Ohio

i, P 1. Wayne, Ind.

Detroit, Mich.
S 4 o[ [ [ B8 | | 8
LELLELCENLN

v Davenport, lowa

Waterloo, lowa

. Minneapolis, Minn.
i Fargo, N. Dak.
Spokane, Wash.
i Spattle, Wash.
... Portland, Ore.
. Berkeley, Cal.
San Francisco, Cal.
. 3an Jose, Gal.
Sacramento, Cal.

... Bakersfield, Cal.

Pasadena, Cal.

.. Long Beach, Cal.
Santa Monica, Cal.
Ontario, Cal.

e TEMpPeE, Ariz.
Big Spring, Tex.
. AUSEIN, Tex,
Shreveport, La.

i Kilgore, Tex.

Jackson, Miss.

.. MEMphis, Tenn.
e NOTENAL 11,
....... Indianapolis, Ind.
s Dayton, Ohio
Cleveland, Ohio
Cuyahoga Falls, Ohio

November 16 ........... .. Youngstown, Ohio

NMovember 17 ...

Movember 18 ...
... Uniontown, Penna.

November 19
November 20 ...
November 21
MNovember 22 ...
November 23
November 24
November 25
November 27 ...
November 28
MNMovember 29

. Mt. Lebanon, Penna.
... Pittsburgh, Penna,

... Harrisburg, Penna.
Washington, D. C.

— 11 TR

Newport News, Va.
Richmond, Va.
Philadelphia, Penna.
.. White Plains, N. Y.
Stratford, Conn.

New York City
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Billboard

HOT 100

* STAR performer—Sides registering greatest pmpmtiuﬁ upward progress this week.

Wi Age

TITLE Artizt, Label & Mumbe L

S =~

PP ER COG O O O €A

e

'22

*13
7
’2.5
@12
*2?
ﬁan
@) '°

@za
@15

& 32
-
ﬁ 47
ﬁ 39
ﬁ 45
@ 17
. 33

ﬂ.l. n~rnT| Out {Kimgsley, ASCAP
l.lit:- Aruza

I:lr[n and Timl

Gems-Colembin, BMI)
Al 1iu 'I'hn {Ern‘lulr nm

Baby Ee Mims ;

Ilh ul’l‘ Teou

Bahy, Ba

Baby | H

Baby Love -I'lﬂlh,, BMI
Beach Girl lll:ld.'-l-l‘l'

l-hmn. Ilnll]
u-H 'I'II-I

GEr T dhusiag, )

l Bit HH-H F‘]ﬂlm, g
Coutin of Mine (Esgu P

l-'.-l'nr t['rr

lli Butt u'uF"

Ch
Come a L

BMI)

Everybody Kmows !Irnnln .1 ) R
Everybody Loves Somebody (Sands, uur]
From & Window [Maclen, BMI)

5:: w'unlli

G.T.0. (Buckhorn, EMI)

Geod Might Baby (Trio
Mard Bay's M

t:.:m-u Jllﬂl l:lhlll ‘Book
Azgac|atian,

5 E.lnl-lll- EMI]

"i" I‘I:J-:?IHI”::.':' IR
bo You Want 12 Dance (L

bDen't Spread It Arownd (Crazy
Dosr 15 56 Open to My Heart, The (Berkshire,

BMI} "¥he Strest Wh
ight, & (Unart-Macien, BMI} .. ... bl
Haunted Howse (Venice-B Flat, RMI)

OH, PRETTY WOMAN. ..

Ry Orbison, Monument 851
DO WAH DIDD"I’ ﬂIDDT

Manm, Ascot 2157

BREAD AND BUTTER
Hewheats, Hickery 1389

IHLHCIHE"IH "I‘I:I EHSIIE EnE-T.u %,

REMEMBER (Walkin' in the
i

Shangri-Les, Red Dird 10-008

10

Ranny & the Daylomss, Mals 481

IT HURTS TO BEIN LOVE. ... 11
Gane Pitney, Musicor 1040

THE HOUSE OF THE RISING

SUN R e 9
Animals, MGM 13264

WE'LL SiHG IH THE SUNSHINE 9
Gale Garnet, RCA Victer 8388

SAVE IT FOR ME
4 Semaens, Philipn 40215

BABY | NEED YOUR LOVING.
Four Tops, Metown 1043

A SUMMER SONG
Chad Stvart & Jeremy Clyde, World Artists 1027

HAUNTED HOUSE
Gene Slmmom, Hi 3OTS

LAST KISS
4, Frank Wilsen & the Cavalleers, lesie ¥13

Jes Winten, Back Beat 541
WHEN | CGROW UP TO BE A

Beach Boys, Copitol 5145

I'M ON THE OUTSIDE
[L“HH-E in)

Anthomy B the Imperials, DCP 1104

MATCHBOX . ...........4.
Beatles, Capitel 5288

WHERE DID OUR LOVE GO. ..

Sepremes, Molewn 1080

YOU HUST IEI.IE"H"E ME

Impresslens, ABC-Farameount 10587

MAYBELLINE .
Johnny Rivers, Imperial &6056

LETITBEME ... ........:.

Befty Everett & Jerry Botler, Vee lay 12

FROM A WiHDﬂW 7

J. Wrames, Imperial 6805

A HARD DAT 5 NIGHT 12
Beatles, Capitel 5722
7

EVERYBODY LOVES SOMEBODY 14
Bemn Martin, Reprize G181

SLOW DOWN 5
OUT OF SIGHT B

James Brown, Smuk 1719

LITTLE HONDA 4
Wendells, Mercury T1¥14

WHY YOU WANNA MAKE

CHUG-A-LUG
Roger Miller, Smash 1926

BREGRAUSE . oo
Dave Clark Five, Epic m

ALWAYS TOGETHER ......
Al Martimo, Capltol I-IH‘

@35

ﬁa‘-‘lﬁ

25
ﬁ‘“"
‘ 48
ﬁ,ﬁz
@zn
ﬁEB
'52
ﬁ&l
'rsﬂ
ﬁaa
ﬁ 56

34

ﬁfu&
51

55

ﬁ_
ﬁ?i
@42
ﬁf"‘
ﬁﬂl
5:}
ﬁaa
55
ﬂ?ﬁ
ﬁ”
ﬁ?ﬂ
ﬁ’”
ﬁ??
ﬁas
@?u
ﬁ_

38

56

19
61
52
74
11
68
81
20
72
B2
78

35

4] YOU'LL NEVER GET TO
HEAVEN (If You Break My

Heart)
Blenma H-ll'lr'ﬂ Scopter 1283

ON THE STREET WHERE

Andy Willlams, Columbis 43138

IN THE MISTY MOONLIGHT. .
Jerry Wallace, Challenge 59246

MERCY, MERCY

Den Covay & the Goodlimers, Rssemart 801

Willle Mikchell, Wi 2075

COME A LITTLE BIT CLOSER. .
lay B the Americans, United Artlats T59
SELFISH ONE ... ;

Jackie Boui, l:hvu lHI:l

VE YO
Simatra, Repr

BABY DON'T YOU DO IT..
Marrln Gaye, Tamla HH‘II

SOFTLY, A5 | I..

HAVE | THE RIGHT?. .
Heneycomba, llllulll '.'TI'."

TOBACCO ROAD .
|lhlll| TI'HI hlin H-I'l

RIDE THE WELD SUIF
& Doam, Liberty 55724
THAT'S WHAT LOVE IS

MADE OF ... ..iivviaais
Miracles, Tamla 54102

SOME DAY WE'RE CONNA
LOVE AGAIN ..............
Searchers, Kapp &0%

| LIKE IT
Gerry and fhe Pacemakers, Laurle 3371

(There's) ALWAYS SOMETHING
THERE TO REMIND ME
Low Johnsos, Blg Mill 852

FUNNY GIRL
Barbri Strelsamd, Eﬁh-uil -um'

BABY LOVE . .. ra

I'VE GOT SAND IN MY SHOES
Drifters, Atlantic 2253

MICHAEL . ocvon e v
Trinl Lopez, Reprise 0300

DO YOU WANT TO DANCE. .

el Shanmon, Amy 911

| DON'T WANT TO 5EE
TOMORROW

Mat King Cole, Capital S261

SHE WANTS T'SWIM
Chubby Checher, Parkway 932

GCOOD NIGHT BABY. .
Butterflys, Red Wird 10-009

THE JAMES BOND THEME. . ..
@ity Strangs, Cresgemdo 320

ALL CRIED OUT. .
Dusty IHirHllilll Flll-'lirn 40279

COUSIN OF HEHE

Sam Cooke, RCA Victor 8424

IMCRYING ...............
Animals, MGM 13274

THE DOOR IS S5TILL OPEN TO

Dean Martin, Reprise 0307
DEATH OF AN ANGCEL. . ...

Kingumen, Wand 'lli-i

TEEN BEAT '65. .

Sandy 'Hl-hu. Inrﬂ'hl Hﬂil

PEARLY SHELLS

Burl fwes, Becca JITE59

EVERYBEODY KNOWS .
Dawe Clark Fh'l Iprt !'.I".I:I

HOT 100—A TO L —(Publisher-Licensee)

I Have | the Bight? (Dwchess, R8I}
| House of the m-r Sen ihllm
I Can't Beliswe

L H“lltl BN

uﬁéé a5

Like It {6

=
)

I:m tr.-l.!: iGallico, EMI)
L -

III.H i
I've Got !llﬂ h H Ihuq
In the Misty Hml
It Hurts fo B2 In
am .

5,889

It's for W [Mwe] B8
ll::n.;m:"l'hm:,.?l'!l {l.l.n'
Empck |

!uﬂ‘ﬂnl"ﬁ

Last Kiss {Behlo, BMI) .

Litthe Homda (Sea of 'I'ln-n,. I-Hlll
Little Geeenie {(fre, BMI) .
L-0-V-E (Aoogevell, EMI

Iul,} BMI) .

Michael |Umarf, IHI:I

i 8 (e

ﬂnur H-lr
ve |Soresm ﬁ-lm-hlu-hll.

It's AH ﬂu- I'Illl'l'.h tlﬂl'r I. I:I-ill IHI]
L EMl)

Knock| s 'I'Iml;a Smlriﬂl HH.H
l.-ll-ll.-l-llllilr.lﬂl F

BMI) ..
#t Tau Say [Hniﬂn-—l'llnd

I Den't Want ta See Teamarrow (Sweta, BMI] . ...
‘I Want to See ‘F“ inln IMEtlem, i.lul.l:l

| Den

] n: I'm € ory, B ...

: Had 2 Talk W m: Jlr H-II'I {Chawla, ““J
Wanns Be \&Ilh Yow (Morley, ASCAP} ... ..

1 Waouldn't Trade You for the World {LlIHI LIIIJ

Outside n:l.-nlh I|'|:I (South uu..mm.

lgill'

Pretty ur-u. {Aculf-Rose, BMI) .
'I’Hr Live [!'.hlnﬂl. l_S-I:.I.I'i

=i

Eﬂ: ====EE!

8R4 EH::‘H '-.‘::ﬁ-..

Hln]' Eu—'ﬂ'nq-ln, 1T AR

Remember (Walkin' n the hﬂl:l I."I'inilr 'llnl'l
nm. ::l"llll:I e-Lurtom, BMI) ..
m {Jalynm ; .

Jmlhl Wild Surf {Screen ﬂ-m\‘.‘nlu-hli. IHIJ
Runnin® Out of | s
Bave It for Me [Il!‘l.rrilf-ﬁlrlllnl .ll:l!]
Selfish Ome (Chevis, BMI)

Ehe Wanmis I"!'m[m I:llirnlun-l:t ASCAPF] .....
Llow Bowm [Ven ami) .

Smack Dab fn Ih-l HiHIl {Reasevelt, BMI} .

S Lany, Dearls 5, ASCAF]

Ilrilllr as | Lesve Tou [Miller, ASCAP} .

ilmlzurl'r We're Gomna Love Agakn 1Fll:l.-:r|hlin-

Feols (Reosevell,

!mmn , narl-Waart,

Teen Beat * H‘.'-rln-rn BMI)

That's What Love |s Made OF [Jwbete, BMIL) ... .

{There's) Always Something There to Remimd Me
Ihﬁ-l'ul ickel & I|Il Snag

is Hoose, The l!ﬂi

'l'lll 'rlu EI:l afl Time Hw i I:AF.I
Tobarce Read 1

lm:ﬂ
Try Me (Lois, BM

;.ll-:. IHI
Wa'll Sing in Ihl Sumshine (Lwpercalia, ASCAP).

When You're Young and im Love {!ir.-lmi-u,,

BRD)
Where Did Our Love Go {Jobate, BMI} .
Who Can | Tumm Te (Muslcal cllnlllr. Iﬂ“
Why Tou Wanna Make Mo Blog (Johetfs, BMI} .
Tet . . . | Enow (Et Powrfant] (Leeds, l.lu!:l
You'll Mever Get to Heaven {lac-Blus 5"| l.sr.l.r:l
Tou Must Believe Me (Cirfom, BMIT .
Yeu Eeally Got Me (Kassnor, ASCAF

11
5

47
Mew (Ludix-Flomariu, BMI SRCTERIITRNY - |
lﬂr 'Ihi lrl 1.:|u {Laure 'IHHE":I :

When | Grow Up fo Be a Man (5za of Tumes, BMI) 16

.6?

73 82 THE CAT

Jimmy Smith, Verve 10330

— — — | WANNA BE WITH YOU ..

.53

@?1
@?4
ﬁaa
tsg
@65
?5
@Bﬂ
33
32
ﬁ_

92
-?4
5?
ﬁ_.

??
"?5
&7

]

|

® EEEE®
|

@?

Nancy Wilson, Capitol 5254

58 68 CANDY TO ME

Eddie Helland, Motewn 1063

WHO CAN | Tl.IlH TO
Tany Bennetf, Colombla 4341

Jimmy Hughes, Fame &4831

IT'S ALL OVER. . ...

Ben E. Kimg, Ahto lI'I!I

BABY BE MINE. ... ....
Jally Beans, Red Rird 10011

SMACK DAB IN THE MIDDLE.
ey Charles and Wiz Orkh, ADC-Paramomnt 10588

'KNOCK! KNOCK! (Who's There)
Orlons, Camen 332

| WOULDN'T TRADE YOU FOR
THE WORLD
Bathelors, London S493

LA LA LA LA LA
Blendalls, Reprise 0291

I KNOW (Et Pourtant)
Steve Lawrence, Columbla 43095

IT'S FOR YOU
Cills Black, Capitol 5258

WHEN YOU'RE YOUNG AND
Ruby & the Romantici, Kapp 415

YOU REALLY COT ME
Kinks, Reprise D304

| GUESS I'M CRAZY

Jim Reewer. RCA Wicler 8383

TILL THE END OF TIME
Ray Charlss Singers, Command 4045

| DON'T WANT TO 5EE YOU

YET «us

Hat King Cole, Capitel 32

RUNNIN' OUT OF FOOLS. .
Arotha Franklim, Celumbia 43113

BEACH GIRL

BLESS OUR LOVE
Gena Chandler, Comsteliation 134

d LOVE....
SOON I'LL WEEEI BCA Victor B413

LUMBERJACK .. ... .
BABY, BABY ALL THE TIME. .

Superks, Dore T15

| HAD A TALK WITH MY MAN

Mifty Callier, Chess 1907
THE ANAHEIM, AZUSA &
CUCAMONGA SEWING CIRCLE,
BOOK REVIEW AND TIMING
ASSOCIATION .

lm l Duan, Liberiy H‘.F!:II

SO LONCG, DEARIE . .
Louls Armatrong, Mercery 72338

SOMEBODY NEW

Chuck Jacksom, Wand 161

DON'T SPREAD IT AROUND. .
Barbara Lymn, Jamis 12084

LITTLE QUEENIE

Bill Black’s Combs, Wl 2079
| CAN'T BELIEVE WHAT YOU

Tke & Tina Twrmer, Kent &0

THE THINGS IN THI5S HOUSE. .

Bobby Darin, Capitel 5257

DARTELL 5STOMP

Muestamgs, PFrovidence 401

BUBBLING UNDER THE HOT 100

: l SEE 'NH

. tl"l."lE! FROM ELAINA
. | COULD COMQUER THE wWORLD ..
THAT'S WHERE I'I"'S !} g

T e I R T e
C ) DOMT KMOW . ....iieisiiiiiin
. FEVER _.

. IT HURTS 'I"l.'l IE FH Ll.'l'll'E
, WAIT FOR
. SOMEOME, SOMEONE
. IF TOU ir.m ™HIS LoweE ... ......

Eita Pavone, RCA Wictor

THE END OF A STMPHOMNY

.Allam Skerman & Boston Peps Ork

W SHOULD HAVE KMOWN BETTER

. GATOR TAILS AND MOMKEY III.'I
SHE'S WOT THERE .,
. LITTLE HONWDA
. GET MY HAMDS OM SOME I.“II'I
o | WANNA THAMK YOU ..... :
INYASION ... .. yas
. SOFTLY AS | LEAVE 'I'ﬂ'l.l
. A HARD DAYT'S HIGHT. .
. OH WO NOT MY BARY
SCRATCHY
GARDEN |N THE REAIN
. OMCE & DAY . P Sk
. HIS LIPS GOT IN THE WAY |
., OH NWOY .,
. WITHOUT THE OME YOU I.l.'l'I'E
. PROMISE YOU'LL TELL HEI
I'D RATHER BE RICH

. OVER TOU ,........
. GO CAT GO . :
125. EVERYBOOY'S DARLIN', PLUS MINE

i Mati Monre, L
.. @eorge Marfin & His Ork, United A

. Bay Peterien

Cathy & Joe, Smash 1%29
Lee Lame, Swan 4181

. -Shevelles, World Artists 1028

Befty Everelt, Vee day 410

Brlan Poale, Monumest B4&
..Sanmy Knmight, Aura 403

(Fiedler), RCA Wicter 3412

_George “Mertin & I-|I| ‘Ork, Unmited Artists 750
pn ABC.Farameunt 10385

.Lombiss, Parraol FE95

_Beath hrl :uml W 5267 (Extended Play]
. Artlstics, Oksh 7193

. Emchantars, Warner Bres, S480
Buchanin & Greenfield, Movel 711

Maxine Brown, Wamd 163
Travis Wammack, Ara 204
Wic Dama, Daliem 59

.. Comnle Smith, RCA Vieter 8414
Bernadetie fllh'-l. tll Iz 747

' Arthur Pryuock, ﬂh Towm 1170
!-'lliﬂ]iﬂq Blue Jeams, Im perial S&05F
L .. Robert Goulet, l:-hmhh 43131
MARIE .. .........., _Village Sﬁ-pn. Eplc ¥7IB
. Pwul Revers I the Raiders, Columbla 437174
.. Morma Jean, RCA Viefor 8433

Browms, RCA Victer 0472
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THE HIT MAKING

SUPREMED

WITH THEIR LATEST SMASH SINGLE

BABY LUVE

R  MOTOWN 1066 = rmmemsaains

PLUS-THEIR CHART BREARKING ALBUM

THE SUPHEMES

DID OUR = |
— 1OVE GO

E LIGHT STANRTE SHINING THRIMIER NIE EYES =

MUN, REN, BUN = A BREATH TARINE CEHY = YOUR KISS OF HRE
# HE MEANS THE WORLD TO ME = I'M GIVING YOU YOUR FREEROM
S STANDING AT THE CROSSROADS OF LDVE = ASK ANY GimL ¢

BUY SIX
Y GETONE FREE ¥
¥ ON ENTIRE TAMLA- |
= MOTOWN-GORDY §
% ALBUM CATALOG A

HITS ARE OUR

BUSINESS



www.americanradiohistory.com

Billhoard

TOP LFP’

W STAR performer—LP's on chart 9 weoks or less registering grestest proportionats upward progress this week.
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Titke, Arfint, Labal

THE BEATLES—A HARD DAY'S
NIGHT

Seundivach, United Arilots UAL 3386 (M); UAS &364 (1)

SOMETHING NEW
Beaties, Capitel T 2108 (M}; 5T 2108 (%)

EVERYBODY LOVES SOMEBODY ... .
Deam Martin, Beprise R 4130 (W); RS 8130 (%)

PETER, PAUL & MARY IN CONCERT
Warmer Bros, IW 1555 (M); IWS 1555 (5)

ALL SUMHER LONG
Basch Boys, Capitel T 2110 (M); ST 2110 (5)

HOW GLAD | AM
Mancy Wilsen, Capitel T 3155 (M); 5T 3155 (5]

GETZ/GILBERTO
Sten Gelx B Jawe Gilbarto, Verve ¥V 0545 (M); Vi-B545 (3}

FUNNY GIRL . ...

Griginal Carf, Copifal WAS TOSF (M) SVAS 208% (5)

HELLO, DOLLY!

Original Cast, RCA Vichor LOC 1087 [M); LSO 1087 [8)
THE IMPRESSIONS KEEP ON
PUSHING.

ABC-Paramount ABC 493 (M) ABCS 493 (5)

SUE.hIlI.IFS
Hirt, RCA Victor LPM 2943 (M); LSP 2045 (5)

AHERIC#H TOUR

Bave Clark Fiwe, Eplc LN 24117 (M); BN 26117 (5)

HELLO, DOLLY!

Lowiy Armaytromg, Kapp ML 1264 (M]; K3 3344 (5)

COTTON CANDY . s ua
Al Hirt, RCA Victor LPM 2917 (M1 LSP 2917 (5}

THE CHIPMUNKS 5ING THE

RAG DOLL .
d Sespeng, |'1|-1Ih1 !IH :IH-'FH l{hlh Hli lﬂ-"-l [11]

IT MICHT AS WELL BE SWING . ..
Feank Sinates, Count Basie & Mis Ok, Reprise F 1012 M),

BARBRA .."I-TII EISAND/THE THIRD

ALBUM . .
ll!l-'lll ﬂ. TI54 (M); CF BRSd (T
THE PINK PANTHER
Henry Manciai & His Ock, RCA WVictor L!ll: 11:'!1" M)z

5 (5)
THE ANIMALS
MEM E 4264 (M); SE 4264 15)

THE BEST OF |IM REEVES
RCA Wicter LPM 2890 (M) LSP 2890 (F)

HONEY IN THE HORN
Al Mirt, BCA Victor LPM 2733 (M), LSP 3733 (%)

THE UNSINKABLE MOLLY BROWN
Seendirach, MGM [ 4131 5T (M}; 5§ 4232 5T (%)

TRINI LOPEZ AT P|'s
Raprize B 6093 (M); R9-5093 (5)

THE I.ATIH ALBUM
ol Lopex, Muprise R 4125 (M); RS 6128 (%)

THE IA!HRA STREISAND ALBUM.
Columbia CL 2007 (M); C5 BOOT (%)

IN THE WIND.........
Fatir, Paml & Mary, Warmer l-r-ll.. w 1“? i,Hh 'I'I'S '!!I'.l' rﬂ
CALL ME IRRESPONSIBLE AND

OTHER HIT SONGS
Andy Willlams, Columbin CL 2171 (M} €3 8971 ()

THE BEATLES' SECOND ALBUM. ...
Capltsl T 3080 [M); 5T 2080 [3)

THE ROLLING STONES
Landen LL 3375 (M}; PS 378 (%)

GLAD ALL OVER
Dave Clark Five, Iplc LN 24093 [M); BN 26093 (1)

LOUIE LOUIE

Kingemen, Wand &37 [M); [ne Heren)

TODAY, TOMORROW, FOREVER. . .
Mancy Wilian, Capltel T 2081 (M); 5T 2081 (3)

MARY WELLS CREATEST HITS. . ..
Matewn &T& (M); (me Sterea)

lﬂ'HHHT RIVERS AT THE WHISKEY

A GO GO
Imparial LP $264 (M); LP 12284 (3)

HAVE A SMILE WITH ME... .. ...
ey Charles, ABC-Parsmount ABC 495 (W0); ARCS 495 (5)

RAMELIN'
New Christy Minstralu, Colombia CL 2085 (M) €3 BasS [5)

PETER, PAUL AND MARY
Warnes Bras. W 1449 (M); WS 1449 (5)

WEST SIDE STORY

Seundtrack, Columbiy DL 3670 (M) 05 2070 (%)
MORE OF ROY ORBISON'S
GREATEST HITS

Manument MLF BO34 (M]; ILP 10024 (5)

DREAM WITH DEANM
Deam Martin, Reprise R 6133 (M); RS 4133 (%)

SHUT DOWN, VOL. 2

Beach Boys, Capitel T D0IT (M) 5T 3007 {5)

TRINI LOPEZ ON THE MOVE. .

Rapsion B S102 (M]: RY iT'l'rl! “';I

MEET THE BEATLES

Capirel T 2047 (M); 5T 2047 (5)
| LOVE YOU MORE AND MORE
EVERY DAY /TEARS AND ROSES. ..

Al Martine, Capital T 2107 [M); ST 7107 (5

BE MY LOVE
Serry Vale, Colwmbla CL 2181 (M); €5 981 (5)

THE BEST OF MANCINI
Wenry Mancini, RCA Victor LPM 2493 (M); LSP 2693 (5]

CHUCK BERRY'S GREATEST HITS. .

Chess 14BS (M); [nn Sterea)
THE CONCERT SOUND OF HENRY
MANCINI

THE DAVE CLARK FIVE RETURN!. .
Epic LM 24104 (M); BN 26104 (5)

THE BEST OF BUCK OWENS
Capitel T 2705 (M); 5T 2105 (3)
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Titke, Artist, Label

TODAY .
Naw Christy Mimsirels, Columbia CL 2159 {ul "¢t wen m

UNDER THE BOARDWALK . ......
Orifiers, Atlamilc BOP® (M); 20 BORG (%)

LAND OF GIANTS
Wew Christy Minstrals, Calumbis CL 2187 (M); C5 8987 (5)
MOONLIGHT AND ROSES.

Jim Reeves, RCA Victor LPM 2834 (M); LSP 2854 (5]

THE EEC'DHD BARBRA STREISAND

ALBUM . .
:-I-H- CL 7054 (Mi; C5 EAS4 {5
| WALK THE LINE. .
Johmny Cach, hl-’nhl:l.‘.ﬂll m,umm
THE BEATLES' SONG BOOK
Hollyridge Strimgs, Capltol T 2104 (M); 5T 2114 (5)

LICORICE STICK
Pete Feuntaim, Corsl CRL 57460 (M}; CHL 787440 (5]

WHO'S AFRAID OF VIRGINIA

WOOLF?
Jh:rl-ﬂl,'ﬂ'm'tllnﬂl]:mﬂl

JOHNNY'S GREATEST HITS
Johnmy Mathis, Columbla CL 71133 (M); €3 B&24 [3)

| DON'T WANT TO BE HURT
ANYMORE
HWat Wing Cale, Capltel T T178 (M); 5T 2118 (%)

WOODY ALLEN
Colpln € 518 (M); ScP 518 (%)

WHERE LOVE HAS GONE
Juck Junes, Kapp KL 1396 (M); K3 3394 (5)

DAYS OF WINE AND ROSES
Andy Williams, Columbia CL 2015 (M} CS 8815 (5)
MOON RIVER & OTHER GREAT

MOVIE THEMES
Andy Willlama, Columbia CL 1809 [M); OS5 D&0% (%)

INTRODUCING THE BEATLES. .. ..
Ves Jay LP 1062 (M); SR 1062 (5)

S0 TENDERLY
John Gary, RCA Vichor LPM 2923 (M): LSP 2921 (3)

FROM RUSSIA WITH LOVE

Sowndtrack, United Arfivts UAL 4174 (W) UAT 5114 (W)

HOW THE WEST WAS WON
Soondtrack, MGM 1E5 (M); 15ES (8)
GREAT SONCGS FROM MY FAIR LADY

AND OTHER BROADWAY HITS ...
Andy Willlsms, Columble CL 2208 (M); €5 9005 (5)

SURFIN® U. 5. A.
Beach Boys, Capltsl T 1890 (M): ST 18%0 (%)

ROEBIN AND THE 7 HOODS. .. . ..
Soumdirack, Reprise F 2001 (M1; F3 2021 [5)

KISSIN' COUSINS . |

Eldii Presley, RCA Yichor I.HI ErTe I'HII: Lap IIH ﬂ'l
IT MUST HAVE BEEN SOMETHING
I SAID!
Imathers Brothers, Mercwry MG 30004 (M); SR S0904 (5)

SURFER GIRL .........,
Beach Bays, Capliol T 1900 m; n 1 (%)
THE LAWRENCE WELK TELEVISION
SHOW 10TH ANNIVERSARY. ... ..
Dot DLF 3591 (M); DLF 25591 ()

CATCH A RISING STAR. ..
Jabn Gary, WCA Viclor LPM 2743 (Mj; LSP 2745 (5)

NORTHERN JOURNEY

lan & Sylvia, Vamgward YRS 9134 (M); VD 79154 (5)
AL-DI-LA AND OTHER EXTRA-

Whe on
Chart

25
8

6
17

36
11

16
7

&4

S

26

20
33

9

SPECIAL SONGS FOR YOUNG LOVERS 5

Eay Charles Singers, Command RS B70 (M); ES B7O 3D (%)

ROY ORBISON'S GREATEST HITS. .110

Monumant MLF S000 (M}; SLP 18000 (5}

EVERYBODY KNOWS
Sfeve Lawrence, Columbis CL 2327 (M} C5 9007 (5D
BEWITCHED
Juock Jeomes, Mapp KL 1285 [M]; K5 3345 (8)

BACH'S CREATEST HITS. 5
Creative Swingls Singers, Phillps PHM 300-097 (M);
PHS £00-097 (5]

WHERE IJIIJ I'JUII: LOVE GO.
Supremes, Metown MT 21 (M); § &31 (%)

CAMELOT
Original Cagt, Columbls KDL 5420 (M): KOS 2031 (%)

KINGSMEN, VOL. 2
Wand LP 459 (M); LP 859 (5)

JOAN BAEZ IN CONCERT
Vamguesrd VRS 9112 (M}; VED 123 (5)

Eydie Germe & ihe Trio Lad Panthos, Columbla C1 3203
M}y €3 $003 (3}

YESTERDAY'S LOVE 50NG5—
TODAY'S BLUES

Mancy Wilsen, Capifal T 201% (M}; 5T 2012 (D)
MAKE WAY FOR DIONNE
WARWICK

SOMETHING SPECIAL FOR YOUNG

LOVERS
Bay Charles Singers, Command WS BSE (M); NS B&& TD )

PRAYER MEETIN'
Jimmy Smith, Wise Note 4164 (M): 84164 (B)

PEOPLE
Barbrs Streinand, Celembla CL T218 (M); €S 9018 (5)

ENCORE
Jehn Gary, RCA Victor LFM 2804 (M}; LSP 2804 (5)

MY FAIR LADY. 413 (5}

Original Cash, I:H-HI I:I. .ﬂl I:H;I: ﬂl '.I:H'I! H:I

MOVING
Feter, Faul & Mary, Warper Brop, W 1473 (M);
WS 1473 (5)

TELL ME WHY
Bebby Vintem, Eple LN 24113 (M); BN 26113 (5]

MONDO CANE

Ssundfrack. Unifed Arfists WAL 4705 (M1; UAS 5105 (%)

LITTLE DEUCE COUPE
Beach Bays, Cepital T 1990 (M]; 5T 1998 (5)

DANG ME/CHUG-A-LUG _
Reger Milier, Smush MBS I7049 (M); SRS &704% (1)

Jimmy Smith, Yerre ¥ BSET (M) V8587 (5)

4
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Tifke, Artist, Label

THE SEX LIFE OF THE PRIMATE

[Aml G!Iu-r Bits of Cossi
Berman, Verve ¥V 15043 - Ve-15043 (5)

WLDEH HITS OF THE FOUR

Wee lay LPF TO45 (M); SR 1043 (F)
READY OR NOT . . . HERE'S
GCODFREY CAMBRIDGE

Eplc FLM 13100 (M); (ne Stares)
RING OF FIRE—THE BEST OF

JOHNNY CASH . .,
Calumbln €L 2053 (M); C5 8053 (N)

THE FABULOUS VENTURES

Bobten BLP 3079 (W); MST BOZP (3)
THIS IS US—THE SEARCHERS
Kapp KL 1409 [M); K§ 2408 (5)

JOAN BAEZ, VOL. I
Vaenguard 'l"ll $OFE (Ml VEB 30T (1)

CHARADE
Heary Mancial & His Ork, RCA Victor LPW “#I-!mi

MARY WELLS SING5S MY CUY
Maotown M 817 (M); (ne Sterss)

LAWRENCE OF ARABIA . ..

Seundirack, Colpix CF 514 (M}; SCP 514 (%)
| LEFT MY HEART IN 5AN
FRANCISCO

Tany Bennet!, Colembis CL 1B8% (M); C3 BE&Y (%]

ANOTHER SIDE OF BOB DTLA.:'I“

EL 2193 (M) €3
BACK IN TDWH
Kingstan Tris, Capitel T 2081 (M}; 5T 3081 (%)

THE BEST OF MARIO LANZA

RCA Vichar LM I748 [M); LIC I7éE (H)

REFLECTIONS
Petar Nars, RCA Vichw LPM 2853 (M); LSP 2053 (1)

OFF THE BEATLE TRACK
George Martin & Win Ork, United Artisr VAL 3377 )

THE FIRST NINE MONTHS ARE

THE HARDEST
Len Weimrih B Joyee Jemasen, Capltel T"%WEE

THE MANY SIDES OF THE
SERENDIPITY SINGERS

Phillps PHM 200-134 (M]; PHS 600134 (1)
TOCETHER ACAIN/MY HEART

SKIPS A BEAT
Buck Owees & Wis |-tn-*:..nur:|u%

IN THE NAME OF LOVE

Peggy Lee, Capitol T 2096 [(M); 5T 209 (5)

NAT KING COLE SINGS MY FAIR

Capltal W 2117 (M) W 2117 (5}

BREAD AND BUTTER
Mewhsats, Hickary LPM 120 (M); (e Sterss)

PRESENTING: THE BACHELORS .
Lenden LL 3353 (M); PS 353 (W)

JACK JONES' WIVES AND LOVERS.
Kapp EL 1353 (M); K3 2352 (5)

MORE GOLDEN HITS OF THE

FOUR SEASONS

Wee Jay V1 1008 (M) VIS Tods (5)

MOMS THE WORD
Moms Mabley, Mercury MG 20907 (M); SR 0907 (5)

NINA SIMONE IN CONCERT
Phillps PHM 200.138 [M]); FHE £00-128 (T)

WE'LL SING IN THE SUNSHINE. . ..

Gale Garnett, RCA Victer LFM 2833 (M]; LSP 2831 (5)

2 RORSI GRS THE TRUMPET. ..

| WISH YOU LOVE
Gloris Lynme, Eversst BR 5226 (M) SDOR 1226 (¥)

THIS IS THE GIRL THAT IS,
Manoy Ames, Liberty LREP 3345 (M); LET T34% ()

DELICIOUS TOCETHER
Betty Everett & Jurry Butler, Ve Juy V1 1039 (M),

EVERLASTING SONGS FOR
EVERLASTING LOVERS
MHMMM““IWJ“”N

IH\I’IEIILE TEall.E
8 the imgers, Celombly CL 2344

ROGER WILLIAMS ACADEMY
AWARD WINNERS
Eipp KL 1404 [M}); K5 3404 (5)

IH VISIBELE TEl
5 RS

Johany Mann 5

MILES DAVIS IH EUROPE
Colwmble €L 2183 (M); C5 8983 (5)

MARY I"ﬂFHHS
Ssundirach, Vista BY 4026 (M); STER 4026 (5)
CHAD & JEREMY YESTERDAY'S
GCONE
Chad Stwart & Jeremy Clyde, Werld hrilshh WAM 2003 (M);
A WORLD WITHOUT LOVE .
Feler gnd Gerdem, Cupitel T VI8 (M) ﬂ' lﬂl m-

BOBBY VINTON'S GREATEST HITS.
Epic LN 24098 (M); BN 26098 (3)

ONE MORE ROUND

Glens Yachrough, RCA Victsr LPM 2905 (M);

GREAT THEMES FROM HIT FILMS. .
Enach Light & Wiz Ork, Command &5 EF1 (M]; B 8701 30 (5)
DEAD MAN'S CURVE/THE NEW

CIRL IN SCHOOL
Jan & Desm, Libarty LEP 3381 (MJ; LST 7341 (5)

SPEAK TO ME OF LOVE

Esy Connlif Singerr, Columbis CL 2130 (M]; €3 8950 (5}
THE GREAT YEARS
Julenmy Mathis, Columbla CIL 34 (M)) CI3 B34 (W)
SHAKESPEARE: HAMLET
Original Cast, Columbla DOL 302 (M); DOS 702 (1)

ELLINGTON 63
Duks Ellington, Reprise B 4132 (M}; RS 4122 (5)
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LIBERTY'S FALL PRUGRAM PART 2 — PRUVES AGAIN THAT..
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with these hrand new alhums—

""" RIDE THE WILD SURE

SIDEWALE SUBFIN' - EUATERDARING |Part 1)
THE SUBMARINE RACES - A SUNFERS DREAM -~ SURFN WD  THRE BESTLESS CURFER
SHES MY SUMMER GiRL « WALK ON THE WET SIOF - DOWN A7 MALIEY BEACH

A “ ,;e.r e

m

RIDE THE WILD SURF
Jan & Dean LRP-3348/L5T-7348

DANN - MO FIVER - AN SCHOEN
MEMIPHLE - | REMEMBER YOU - SUKIYAK)
SAVE THE LAST DANCE FOR ME

00 YOU WANT T0 KNOW A SECRET
NEEDLES AND PIS- 7.8 | LOVE Y08
EVAYBOAY'S SOMEBODY'S FOOL

MY DA - VENES 1N BLUE JEANS
BUAME 17 ON TRE BESSA OVA
PLEASE HELP ME M FALLING

HAPFY BISTHOAY SWEET 18- BEY, GIRl
CRYING IN THE BAIN - ROBY BAFY

ftY) BAEY - SEALED WITH A KISS
BREAKING UF 15 HARD 0 00 - KABDKE
GOROEYE CRUEL WORLD - BLE BN B
CANT GET USED 16 LOSING YOU

LOVE ME DO A FO0L NEVER |EARNS
SPANISE ARLEM - TWIST KD SAAUT

30 BIG HITS OF THE B0’s
Bobby Vee LRP-3385/LST-7385

URIGINAL COUNTRY HITS ”3 '

BEORGE JONES rmozen mean
PATSY CLINE wavkow arven mimwichT

JUBNNY CASH 1 waix e Lme

DAVE DUBLEY cowsoy poars

SUIM WHITMAN vove sowc o Tt wareesan

COWBOY COPAS sourw paciric swone

JONNNY & JONIE MOSBY some or hEm somes AR MiNG
WYNN STEWART aic. mic Lowe

BOB WILLS & TOMMY DUNCAN spamtsn rwo-stee

JOE CARSON 1 cor1a cet prume

PEIE DRAKE asven woums

JAN HOWARD moucs an woMEST Wowan ouT oF Mi

DRIGINAL COUNTRY HITS =3
LRP-3382

.z .0
4” T--..- m -
wriee il varteianl sowiaftraek reveerfineg of

P e siinid BT EFVECY

JAN & DEAN
THE LITTLE OLD LADY
FROM PASADENA

MEMPHIS - SIDEWALK SURFIN' - SUMMER MEANS FUN
ONE-PIECE TOPLESS BATHING SUIT - SKATEEOARDING (Part 2

:mummmmmmmrm
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-
-
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BpVursel mPwmPabm Nkl e
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THE STANDELLS IN PERSON AT P.).'s
LRP-3384/LST-7384

THE LITTLE OLD LADY FROM PASADENA
Jan & Dean LRP-IITT/LST-7377

1 i e BT EFUED

Inga Swenson - | "

# /J, . £ ! _ Yy -

I'm ©0ld Fashioned /174 'u.._ r’”L.. Pf e
] [ . |

s

w

I'M OLD FASHIONED
Inga Swenson LRP-337F/LST-7379

BUD & TRAVIS IN PERSON
LRP-3384/L5T-73864

BOLO, SWINGING BI[‘ BAND IﬂEF‘qq

ARRANGED AND CONDUCTED EY BOE ALD

WALK, DON'T RUN — VOL. 2
The Ventures Dolton BLP-2037/B5T-8031

HERE AND NOW!
Bob Florence LRP.3380/LST-7380

Special displays, extensive promotions and built-in sales appeal make this the hottest LP program in Liberty's history!

% LIBERTY RECORDS ez

wwWw americanradiohistorv com
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ALBUNM

'@ MY FAIR LADY

Sound Track. Columbia KOL
BOOO (M); KOS 2400 (5)

A blockbusterl Cast is excellent. Perform-
ance s uuh*andinﬁ;u Sound is greal. This
movie soundtrack album of the Warner Bros.
picture "My Fair Lady,”” with Rex Harrison
and Audrey Hughum. with music supervised
and conducted by Andre Previn, will sell and
sell. Makes the ideal gift for Christmas or
anytime. De luxe pa:ir.-uglng with four-color
photos on two pniu in the center of the
album, Columbia has the original Broad-
way show album and now the motion pic-
fure album. A pair of aces!

POP SPOTLIGHT

THE LITTLE OLD LADY FROM
PASADENA

Jan & Dean. Liberty LRP 3377
(M); LST 7377 (5)

Jan & Dean display the best surfing fradi-
fion in this album. Strongest cuts should
be the title song, “Memphis,” and one
which is coming up strong as a single—
"The Anaheim, Azusa and Cucamonga Sew-
ing Circle Book Review and Timing Associa-
fion." It really moves,

oy WALK, DONT RUN, VOL. 2

The Ventures. Dolton BLP 2031
(M); BST BO31 (S)

The guitar artistry of the Ventures comes
across  strong in “Night Train,” *“'Walk,
Dont Run ‘64" and “'Stranger on the
Shore." Add in “The House of the Rising
sun"=and it's tough fo see how this can
miss. The funky arrangements hit just the
right mood.

POP SPOTLIGHT

THE PLATTERS' 10TH ANNI-
VERSARY ALBUM

Mercury MG 20933 (M); SR
40933 (5)

This album culminates 10 years of show
business swccess for the Platters. Their pre-
vious albums have been best sellers and the
same should hold true for their latest ef-
forfs. A mo:t wunusuval arrangement of
“Wolare'" stands out. Variety of rhythms in
sang material shows their versatility as the
magic touch of the Platters is applied o a
baker's doren of top tunes,

CLASSICAL SPOTLIGHT

e
S yeirerz
Joscha Heifetz. RCA Victer LM
2740 (M); (Mo Stereo)
air William Wallon's commissioned-by-Hei-
fetz wiolin concerte = a striking example
of two masters at work. Heifetz works here

with the Philharmonia Orchestra under the

composer’s direction and the result is quite
stirring. On  the flip is Castelnuovo-
Tedesco’s ““Concerte Mo, 2."

MAHLER
SYMPHONY KO
BEOREG SOLT]
LONDON SYMPHONY
OHCHESTRA

CLASSICAL SPOTLIGHT
MAHLER: SYMPHONY NO. 1
London Symphony Orchestra

(Solti). London CM 2401 (M);
C5 &401 (35)

The recent revival of Gustav Mahler's popu-
larity will be enhanced by Georg Solti and
the London Ermﬂh-unr Orchestra®s flawless
Eeﬂurmmu on this record, It was Mahler's
irst published symphony, and it's still his
most popular one,

RAATEK F=sey
AL L I

MR s i [ |
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S Ji

CLASSICAL SPOTLIGHT

(o s
BARTOK: MIRACULOUS MAN-
' DARIN SUITE

Lenden Symphony Orchestra
{Salti). lLondon CM 9399 (M);
C5 4397 (5)

&  brilliant rformance, superbly recorded
with particular interest for the stereophile,
uiuulthis Bartok ballet strong sales po-
tential.

SIBELIUS n

EYRAPHCENY Me 2 1IN D MAJDR
ANTHCINY GOLIIMNY vl iy

THE POMDON SYMPHONY O

LOW PRICE CLASSICAL

-
=/ SPOTLIGHT

SIBELIUS: SYMPHONY NO. 2
IN D MAJOR

Lenden Symphony Orchestra
{Collins). Richmend B 19103

A highly sensitive reading of the Sibelius
Second is captured in an excellent record-
ing, giving the budget line buyer an out.
standing package, and the dealer strong
product,

SEE ALBUM REVIEWS
ON BACK COVER

REVIEWS ...

BREAKOUT avsuvms

% NATIONAL BREAKOUTS

PEOPLE

BREAD AND BUTTER

Barbra Streisand, Columbia CL 2215 (M}; CS 9015 (5)

Mewbeats, Hickory LPM 120 (M); (Mo Stereo)

% NEW ACTION LP’'s
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COUNTRY SPOTLIGHT

@ ORIGINAL COUNTRY Hits #3

Various Artists. Liberty LRP
3382 (M)

An “r.llin? collection of ftop yesteryear
country sellers by some of the field's out-
standing names, including such all-sfars as
Patsy Lline, Cowboy Copas, Slim. Whitman,
Johnny Cash—to name but a few,

RHYTHM & BLUES SPOTLIGHT
.@ DOWN HOME BLUES

Lightnin® Hopkins. Frestige PR

1086,

The appeal of real blues is growing. It is
a part of America’s contribution to ‘musical
culture, Lightnin’ Hopkins s an outstand-
ing purveyar of the blues as blues should
be sung, His guitar and vocal work are a
perfect marriage of instrument and talent
and the selection of material like 1 Woke
Up This Morning” and "Let’s Ga 5it on
the Lawn™ are perfect showcases to prove
the paoint.

THT Tale Heart

[ d_||;.| Altan The

SLEEPY TN

WS, (5E8h

LOW PRICE SPOKEN WORD
@ TELL TALE HEART & LEGEND
OF SLEEPY HOLLOW

Yarious Artists, Mercury SLP
114

Combination of excellent freatment of two
classics and budget price makes this pack-
gge & solid contender. I1t's well timed for
the school season, and the mystery tale
pairing alsa aims it for Halloween business.

www americanradiohistorv com

THE BEACH BOYS SONG BOOK...
Hellyridge Strings, Capitol T 2156 (M); 5T 2154 (5)

Soundtrock, United Artists UAL 4176 (M); UAS 5116 (S)

THE BEATLES GREATEST HITS . . .

Sante & Johnny, Conadian-American CALP 1017 (M);

These new albums, not yet on Billboard's Top LP's Chart,
have been reported getting 2trong sales action by dealers

SCALP 1017 (5)

Various Artists, RCA Victor LOC 1091 (M); LSO 1091 (5)

&3461 (S5}

SPECIAL
MERIT
PICK

THE JAMES BOND THEME, WALK,
DONT RUN ‘64
Billy Strange, Crescendo GNP 2004 (M); GNPS 2004 (5)

THE 7TH DAWN . . .

Soundtrack, United Artists UAL 4115 (M); UAS 5115 (5]

THE BEATLES V5. THE FOUR
SEASONS .

Yee Jay DX 30 (M); (Mo Stereo)

MY FAIR LADY . ..

Ferrante & Teicher, United Artists UAL 33481 (M); UAS

SPECIAL MERIT PICKS

Speclal Merit Plcks are new relepses of osutitanding maerlt which deserve axposurs snd which
could have commercisl swecess within their respective categaries of music.

@ POP SPECIAL MERIT

PUT ON A HAPPY FACE

Joni James, MGM E 4248 (M); SE 4248
{S)

Joni James has made over thres dozen al-
bums for MGM Records. Her fans, responsi-
ble for an issuance of so many albums by
Joni, will want the latest, done in her own
style and devofed to songs with a happy
up-beat tempo. Chuck 5agle’s orchestrations
are in the Dixieland wvein, Jack Halloran's
sing-a-lon add 1o the brightness and
haﬂpr effect. “April Shows™ and *Hello,
Dollyl™ stand ouf.

@ POP SPECIAL MERIT

THE HAPPY HITS

Dick Schory & His Percussion Pops Ork.
RCA Victor LPM 2924 (M); LSP 2926 (5)

Percussionist Dick Schory makes his eighth
album the easy way, with happy zon ike
“Java'' and “If | Had a Hammer,” al?riihi
off the hit parade and done with one of
the greatest collections of percussion instru-
ments ever assembled. It's extra special in
the stereo wversion with a few bonuses
like the rain and thunder at the end of
“Don't Let the Rain Come Down.™

@ CLASSICAL SPECIAL MERIT

BEETHOVEN: SONATAS FOR PIANO
AND CELLO (2-12")

Mstislay Rostropovich/Sviatoslay Rich-
ter. Philips PHM 2-520 (M); PH5 2-920
{(5)

This two-record album  features masterful
interpretations of Beethoven's sonatas for
piano and cello by two of Russia’s fore-
most artists,

@ CLASSICAL SPECIAL MERIT

THE GREGORIAN CHANT

Dominican Sisters of Fichermont, Philips
PCC 212 (M); PCC 612 (S)

This is a de |uxe package of Gregorian
Chants sung the Dominican Sisters of
Fichermont, Belgium, the order to which
the Sln%Ing Nun belongs. It is the latest
in the Connoisseur Collection series lssved
by the international Philips Records organi-
zation. This recording i5s & thing of beauty.
An ideal gift, anytime, for those in the
service of the Lord, not necessarily Catholic.

4 CLASSICAL SPECIAL MERIT

ROSSINI: LA CENERENTOLA (3-11")

Guilietta Simionato; Chorus & Orches-
tra of Maoggio Musicale Fiorentina (De
Fabritiis). London A4376 (M); O5A 1276
(s)

Rossini's opera based on the Cinderella

legend is not his most popular work—but
it's one of his best. Mo other resxording of

the opera I3 avallable—and if there were I
would be difficult to fop this one. Giulletta
Simionato’s considerable talents are partic-
glﬁlj’ suited to a taxing rale in this opera
uffa.

CLASSICAL SPECIAL MERIT

WAGNER: SIEGFRIED, ACT 3, SCENE 3

Eileen Farrell, Set Svanhelm, Rochester
Philharmenic Orchestra (Leinsdorf).
RCA Victor LM 2761 (M); (Mo Sterec)

This recording was made in 1949, long be-
fore Miss Farrell attained attention with
her Metropolitan Opera work. 1t also spot-
rﬁhts conductor Leinsdorf prior fo  his
rsum hs as mil.rsi:: director ﬂli E: ?mfin
ymphony, It is a proper addit o the
sEfies I!EA Victor has fitled & "'Treasury
of Immortal Performances.'

@ CLASSICAL SPECIAL MERIT

GILBERT & SULLIVAN: THE YEOMEN OF
THE GUARD (2-12")

D'Qyly Carte Opera Company. London
A 4258 (M); OSA 1258 (5)

Gilbert & Sullivan buffs are freated 1o an-
other delight from the D'Oyly Carte factory.
with the Royal Philharmonic Orchestra un-
der the direction of Sir Malcolm Sargent
leading the way all hands make it a
lasting charmer. 1t's a two-LP sef.

continued

ALBUM
REVIEW
POLICY

Every album sent to Billboard
for review is heard by Bill-
beard's Review Panel, and
its sales potential is roted
within its cotegory of muaic.
Full reviews are presented
far Spotlight Picks or Special
Merit Picks, ond all other
LP's ore listed under their
respective colegories.
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It’s the exciting, all new
COLUMBIA 360
STEREO SYSTEM

Here’s the stereo solution you and

your customers have been looking for.

A single compact unit, beautifully designed,
with big sound, broad separation, tnp-ﬂight
components, and SOLID STATE circuitry.

CBS Laboratories, who brought you the
long playing record and the original

360" phonograph, spent years of research
in the development of a stereo system

that combines the ultimate in design

with the newest in electronic achievement.

R AL "Iy bi T M

It’s here today . . . with these deluxe features e solid state circuitry e
acoustically sealed sound chamber e Garrard fully automatic changer A4
e two micro-diamond needles ® CBS “floating” cartridge, that minimizes

record wear and eliminates scratching e 30 watts peak music power e

two full range transistorized amplifiers e six perfectly matched speakers
e lustrous oiled walnut hardwood cabinet. There’s much more
to see and hear. Contact your local Columbia Record distributor
and find out all about THE NEW SHAPE OF SOUND and the
national and local marketing programs that have been planned | R 2 o

to help you sell it! _
COLUMBIA RECORDS SALES CORP,, 799 Seventh Avenue, New York, N.Y. 10019

wwWw americanradiohistorv com
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ARGENTINA

*Dienates local origin

This Last
Week Weel

10

(Courtesy Music Maker,

MENTIRAS, MENTIRAS
{Cheat-Cheal}—Richard
Anthony (Odeon);*Violeta
Rivas (RCA)—Edami

SANTIAGO QUERIDO—*Leo
Dan (CBS)»—Melograf

LAS CEREZAS—Hnos
Carrion (CBS-M. Hall}—
Smart

CHANGUTIO CANERD—
*Palito Ortega (RCAY—Korn

PIDD PAZ (Just One More)
—Rita Pavone (RCA}Y—Korn

TWIST AND SHOUT—Reatles
(Odeon); Tammy's (Philips)
—Fermata

CUMBIA DE LOS
PESCADORES—"*5 del
Ritmo (Microfon}—Korn

RUBIECITA-ESTO—*Leoc Dan
(CBS)}—Melograf

CONTIGO EN LA PLAYA—
MNico Fidenco (RCA)

CUMBIA SOBRE EL MAR—
*Cuarteto Imperial (CRBS)

AUSTRALIA

Sydney)
*Denofes local origin

This Lasi
Week Week

0

11

12

13

14

This

Weel

]

1]

Il

1

1t

1 SHOULD HAVE KNOWN
BETTER—The Beatles
{Parlophone}—Leeds

PRETTY WOMAN—Roy
Orbison (London)—Acuff-
Rose

HAVYE 1 THE RIGHT—The
Honeycombs (Astor)

DO WAH DIDDY DIDDY—
Manfred Mann (HMV)—
Belinda

BREAD AND BUTTER—The
Mewbeats (Hickory)—Acuff-
Rose

FRENCH SONG—Lucille
Starr (Festival)»> —Alberts

HOLD ME—P. J. Proby
{Deccaly—allans

A HARD DAY'S NIGHT—
The Beatles (Parlophone)}—
Leeds

CONSTANTLY—CIiff
Richard (Columbia)}—ID,
Davis

KISSIN' COUSINS—Elvis
Presley (RCA}Y—RBelinda

TOBACCD ROAD—The
Mashville Teens (Decca)—
Southern

THE WORLD 1 USED TO
KNOW—Jimmie Rodgers
(Festival}—Alberts

EVERYBODY LOVES
SOMEBODY—Dean Martin
{Reprise}—Chappell

WHEN YOU'RE NOT NEAR
—*Rob E. (. (Festivall—
Rob E. .

ONLY YOU—Wavne Newlon
{Capitol}—=Chappell

BAVARIA

Last

!

bek

1

i

Week

A HAED DAY'S MNIGHT—
The Beatles [(Odeon)—
Morthern

KEIM GOLD M BLUE
RIVER—Ronny (Telefunken)
—Marbot

DETROIT CITY—Bobby Bare
(RTCA)

GUTE REISE—Christa (CB%)

ZWEI MAEDCHEN AUS
GERMANY—Paul Anka
(RCA)—Melodie der Welt

WUNDERSCHOENES
FREMDES MAEDCHEN—
Hans Juergen Baeumler
(CBSy—Melodic der Welt

WENMN DU MAL ALLEIN
BIST—Munfred Schnelldorfer
[(Deccal}—HBusse

LIEBESEUMMER LOHNT
SICH NICHT—Siw
Malmkvist (Melronomel—
Intro

AUS JEDEM LAND EIN
SDUVENIR—Vico Torriani
(Decca)—Arnie

SCHWIMMEN LERNT MAN
IM SEE—Manuela
(Telelunken ) —Budde

SEIMN BESTES PFERD—
Martin Laver {Polydor—
Cierip

MY BOY LOLLIPOP—Millie
{ Femtana}—Chappell

BRITAIN

iCourtesy Mew Musical Express, London)

*Denoites local origin

This Last
Week Week

|

2

3

3

E

I'M INTO SOMETHING
GOOD—*Herman™s  Hermits
(Columbial—Aldon Music

YOU REALLY GOT ME—
=Rinks (Pyel—Kassner
Music

RAG DOLL—Four Seasons
(Philips)}—Ardmore &
Beechwood

HAVE 1 THE RIGHT—
*Homeycomb  (Pye)—Ivy
Music

WOULDN'T TRADE YOU

FOR THE WORLD—

*Bachelors (Decca)—142

Music

WHERE DID OUR LOVE

GO—Supremes (Stateside)

—Belinda Miisie
WON'T FORGET YOU—

Jim Heeves (RCA)—

Burlington Music

THE CRYING GAME—"Dave
Berry (Decca)—Southern
husic

AS TEARS GO BY—
*Marianne Faithfull (Deceal
—Forward Music

OH, PRETTY WOMAMN—
Roy ©Orbison (London)—
Acuff-Rose

THE WEDDING=—*]ulie
Rogers (Mercury)—Peter
Mauaurice

DO WAH DIDDY DIDDY—
*Manfred Mann (HMV)—
Wesl One Music

SHE'S NOT THERE—
*Zombies (Decca)—Marquis
Music

FIVE BY FIVE (EP)—
*Rolling Stones (Decca)—
Travis/Leeds/Jewel/MNanker-
Phelge

TOGETHER—P. 1. Prohy
(Decca)—Campbell-Connelly

EVERYBODY LOVES
SOMEBODY—Dean Martin
{Reprise)

15 IT TRUE—Brenda Lee
{Brunswick —Southern Music

A HARD DAY'S NIGHT—
*Beatles (Parlophone)—
Morthern Songs, Lid.

SUCH A NIGHT—Elvis
Presley (RCA)}—Chappell

I LOVE YOU BECAUSE—
Jim Reeves (RCA)—Bourne
Music

REHYTHM AND GREENS—
*Shadows (Columbia)—
Shadows/Belinda

BREAD AND BUTTER—
Mewbeats (Hickory)—Acuff-
Roze

IT'S FOR YOU—*Cilla Black
(Partophoney—MNorthern
Songs, Lid.

IT'S GONNA BE ALL
RIGHT—*Gerry and the
Pacemakers (Columbia)
Pacermusic

I'M CRYING—"Animals
(Columbia)=Ivy Music

I SHOULD HAVE KNOWHN
BETTER—*MNaturals
(Parlophone}—MNorthern
Songs, Led,

HOW S00MN—Henry Mancind
{RCA}—Chappel]

1 GET AROUND—Beach Boys
{Capitol}—5ea of Tunes
WE'RE THROUGH—*Hollies
{Parlophone}—Hollies Music

SEVEN DAFFODILS—
{(Columbia)}—Tyler Music

1 —
11 26
12 9
13 14

14 10

15 24

17 17

18 13

19 16
12 19

21 2l
2L 17
23 11

24 25

5 —
6 30

8 17
9 —

. —

(Couriesy Evening Press, Dublin)

This Last

Week Week

1 3 I WOULDN'T TRADE YOU
FOR THE WORLD—
Bachelors (Decca)—142
Music

SHE WEARS MY RING—
Sean Fagan (Pye)—Aculf-
Hose

THE ANSWER TO EVERY-
THING—Joe Dolan (Pve)
—West One

HAVE 1 THE RIGHT?—
Honeycombs (Pye)—Ivy

Ll
b

s
LA

5 6 1 WON'T FORGET YDOU—
—Jlim Reeves (RCA Victor)
—Burlington

6 I DOOD WAH DIDDY DIDDY

—Manfred Mann (HMV)—
West Orie

YOU REALLY GOT ME—
Kinks [(Pye)}—Kassner

- SUCH A NIGHT—Elvis
Presley (RCA Victor)—
Chappell

THE CRYING GAME—Dave
Berry  {(Deccay—Southern

IT'S OMLY MAKE BELIEVE
—Dixielanders (Parlophone)
—Burlington

7 =S

Lp -—

1] 7

GERMANY

This  Last

Week Week

i 2 MY BOY LOLLIPOP—

Millie (Fontana}—Chappell

I LIEBESKUMMER LOHNT
S5ICH MICHT—Siw
Malmkvist {Metronome)—
Intro

A HAERD DAY'S NIGHT—
The Beatles (Odeon)—
MNarthern

WENKN DU MAL ALLEIN
BIST—Manfred Schnelldorfer
i Deccn—Busse

EWEI MAEDDCHEMN AUS
GERMANY —Paul Anka
(RCA—Melodie der Welt

SEIN BESTES PFERD—
Martin Laver (Polydory—
Gierig

[

e —

]

12

13

14

15

16

17

18

19

20

10

12

11

16

17

19

EEIN GOLD IM BLUE
RIVER—Ronny (Telefunken)
—Marbot

DIE ROSE VON MEXICO—
Peter Hinnen (Ariola}>—Mero

BRAVO BAMBINA—Rex
Gildo (Electrola)—Gerig

TRAEMEN UND ROSEMN—
Gerhard Wendland (Philips)
—Seith

SCHWIMMEN LERNT MAN
IM SEE—Manuela
{Telefunken}—Budde

SAG NO FU THM—CIirr
Richard {Columbia)}—
Aberbach

DAS MAEDXCHEN MIT DEM
TRAURIGEN BLICK—Mal
Sondock  (Polydor)

DAS EOMMT VOM
RUDERMN—Peter Lauch
(Golden 12)—Transatlantic

WENN DU MUSIKALISCH
BIST—Gitte (Electrola)—
iGerig

OH MY SWEETHEART
ROSMARIE—Juergen
Herbst (CBS)—Melodie der
Welt

JETZT DREHT DIE WELT
SICH NUR UM DICH—
Gitte & Rex (Columbia)'—
Gerig

EIN BOY IST EIN BOY—
Renate & Werner Leismann
{Ariola)

AUS JEDEM LAND EIN
SOUVENIE—Vice Torriani
(Deccay—Arnie

CIN CIN—Richard Anthony
(Columbia)—BRiem

HOLLAND

This Lasit
YWeek Week

10

]

]

n

IT'S ALL OVER NOW—
The Rolling Stones (Decca)
—Les Ed. Int. Basart L.C./
Amsterdam

A HARD DAY'S NIGHT—
The Beatles (Parlophone)—
Les Ed, Int, Basart L.C./
Amsterdam

ON THE BEACH—CIIff
Richard (Columbia)—Les Ed.
Int. Basart L.C./Amsierdam

DO WAH DIDDY DIDDY—
Manfred Mann (His Master's
Voice)—Les Ed. Int. Basart
L.C./Amsterdam

LIEBESKUMMER LOHNT
SICH NICHT—Siw
Malmkvist (Melronome)

HOUSE OF THE RISING
SUN—The Animals
{Columbia)—Les Ed. Int
Basart L.C./Amsterdam

QUAND LES ROSES—Adamo
(Hizs Master's Voice)—
Anagon Music/Heemstede

IT'S OVER—Roy Orbison
{London)

I SHOULD HAVE KNOWN
BETTER—The Be:tles
{Parlophone)—Les Ed.
Basart L.C./Amsterdam

I WON'T FORGET YOu—
Jim Reeves (RCA)

Int.

HONG KONG

This Last
Week Weel

1
2

10

3
3

{Couriesy

SUCH A NIGHT—Elvis
Presley (RCA Victor)

I SHOULD HAVE KNOWN
BETTER—The Beatles
{Parlophonel—Norikern
Sounds, Inc.

WALK DON'T RUNMN "64—The
Ventures (Liberty)

IT'S ALL OVER NODW_—
The BoHing Stones (London)

IF 1 FELL/AND 1 LOVE
HER—The Beailes
(Parlophone)}—Northern
Sounds, Inc.

SOMEONE, SOMEONE—
Brian Poole (Londom)

A HARD DAY'S NIGHT—
The Beatles (Parlophone)—
Morthern Sounds, Inc.

IN MY IMAGINATION—
Paul Anka (RCA Victor)

I WANT YOU TO MEET
MY BABY—Evdie Gorme
(CBS}—5creen Gems-
Columbia  Music, Inc.

WONDERFUL LIFE—CIiff
Richard and the Shadows
(Columbia}—Elstree and
Shadows Music, Lid.

ITALY

Musica e DHschi, Milam)
*Denotes local origin

This Last
Week Week

1

2

[

i
fi
i1
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IN GINOCCHIO DA TE—
*Gianmi Morandi (RCA)

IL PROBLEMA PILC
IMPORTANTE—"Adriano
Celentano (Clan)

AMORE SCUSAMI—=lohn
Foster [(Sivle)

Tl RINGRAZID PERCHE'—
*Michele (RCA)

E PIU TI AMO—Alain
Barriere (RCA)

SElI DIVENTATA NERA—
*Marcellos Ferial {Durium)

i

4 TREMARELLA—*Edoardo
Vianello (RCA)

QUELLI CHE HANNO UN
CUQRE—Petula Clark
(Vogue)

10 CIN CIN—Richard Anthony
{Columbia)

I CHE GIRO IL MONDO—
*Don Backy (Clan)

CON TE SULLA SPIAGGIA
—*Nico Fidenco (RCA)

AMORE RITORNA A CASA
*Micola di Bari (Jolly)

MO ASPETTO NESSUND=—
*Little Tony (Durium)

CREDI A ME—"Bobby Solo
(Ricordi)

UNA ROTONDA SUL MARE
—*Fred Bongusto (Ri Fi)

"
8 E
9

. —
11 13
12 7
13 12
14 14
3 —

JAPAN

{Courtesy Utamatle, Tokyo)
*Denotes local origin

This Last

Week Week

1 1 OZASHIKI KOUTA—*Mahina
Stars & Matsuo Kazuko
(Victor}—JASRAC

MOVIN'—The Astronauts
(Victor}—Atlantic-{Folster)

ORE WA OMAE NI
YOWAINDA—Ishihara
Yujiro (Teichiku)—JASRAC

TOKYO BLUES—*NMighida
Sachiko (Polvdor}—JASRAC

KOl O SURUNARA—*Hashi
Yukio (Victory—JASRAC

FUTARI NO HOSHI O
SAGASOYO—*Tanabe
Yasuo (Victor); Pavul &
Paula (Philips}—JASRAC

SHIAWASENARA TE O
TATAKOU—Sakamoto Kyu
(Toshiba)—JASRAC

SAVE THE LAST DANCE
FOR ME—Koshiji Fubuki
(Toshiba)—Aberbach

SURF PARTY—The
Astronauls (Victor}—Victor

UNA SERA DI TOKIO—
*Mahina Stars (Victor); The
Peanuts (King); C. Valente
{London): Milva (Seven
Seas) JASRAC

NORWAY

(Courtesy Verdens Gang)
*Denotes local origin

Thiz Last

Week Week

| I 1T WON'T FORGET YOU—
Jim Reeves (RCA Victorj—
Palace Music/Stig Anderson

A HARD DAY'S NIGHT—
Beatles (Parlophone)—
Edition Lyche

I LOVE YOU BECAUSE—
Jim Reeves (RCA Victory—
Moerk

SUCH A NIGHT—Elvis
Presley (RCA Victor)—
Belinda

DO WAH DIDDY DIDDY—
Manfred Mann (HMV)—
Belinda

HELLO DOLLY—Louis
Armstrong (Kappl—Musikk-
Huset

HAVE I THE RIGHT—
Honeycombs (Pyel—Norsk
Musik-Forlag

TRETTIFYRAMN=Per
Myrberg (Metronome j—
Multitone

PAPP'N TIL TOVE METTE
*Rolf Just Nilsen {(Mor-Disc)
—No publisher

IT'S ALL OVER NOW—
Rolling Stones (Decca)>—Nao
publisher

(]
lad

10 f

RIO DE JANEIRO

(Courtesy O Globn MNos Discos

(Populares)
*Dienotes Tocal origin
Two
This Weeks
Week Ago

I 6 GAROTA DE IPANEMA—
Astrud Gilberto &  Stan
Getz (Verve-Odeon)—
Marcomi

CALHAMBEQUE (Round
Hogy—Roberto Carlos (CBS)

Pk

—UBC

3 2 DATEMI UN MARTELLO—
Rita  Pavone {RCAM—
Fermata

4 ¥ LA BAMBA—Trini Lopez
{ Reprise}l—Embi

5 ¥ BICHO DO MATO—*Jorge
Ben (Philips)—Embi

& 5 DIZ QUE FUl POR Al—
*Paulec Marquez [Albatroz)
—Marconi

7 4 UNA LACRIMA S5UL ¥I150—

Bobby Solo (Ricordi)—
Motas Magicas

SAPORE D1 SALI—Gino
Faoli (RCAV—Fermata

SCRIVI—Rita Pavone (RCA)—
Fermata

AMERICA—Trini Lopez
(Reprise)

] -y

g1

1 —

SINGAPORE

(Courtesy Radio Singapore)
This Last
Week Week
1 1 A HARD DAY'S NIGHT—
The Beatles (Parlophone)
2 3 NOBODY 1 KENOW—Peter
and Gordona (Columbia)
SWEET WILLIAM—Millie
Smazll (Fontana)
OM THE BEACH-—CIIff
Richard (Columbia)
WALK DONT RUN ‘64—
The WVentures (Liberty)
IT'S ONLY MAKE BELIEVE
—Billy Fury (Decca)
FROM A WINDOW—BIilly J.
Kramer & the Dakotas
(Parlophone)
CALLING UP THE GROUP
—Barron-Enights (Columbia)
DO WAH DIDDY DIDDY—
Manfred Mann (HMYV)
HOW GLAD 1 AM—Nancy
Wilson (Capitol)

SPAIN

{Courtesy Discomania)
This Last
Week Week
1 1 LO ESPANOL—*Duo
Dinamico (Vozl}—Musica
Sur
BE MY BABY—Les Surfs
(Hispavox)}—Aberbach
ITS A LONELY TOWN—
Mina (Belter}—Aberbach
al JE CHANTE—S. Vartan
(RCA)—Canciones Mundo
MORE—Enriqgue Guzman
(CHS)—Armonico
& LES VENDANGES DE
L'AMOUR—M. Laforet
(Hispavox }—Pending

3 4
4 2
5 1

10 5

Lk
= W

7 T OGNI VOLTA—Paul Anka
(RCAy—Hispavox
. | E SAPORE DI SALE—Gino
Paoli (RCA)—Aberbach
a9 2 FANMNY=—Luis Aguile (Voz)—
Hispavox
Iy 18 T ONLY WANT TO BE WITH

YOU—R. Anthony (Voz)—
Pending

Push on by
Four Sfar

HOLLYWOOD — Radford
Music, Four Star TV's new
publishing house, has placed ma-
terial with Jimmy Rodgers,
Frankie Laine, Tony Bennett
and Vikki Carr in swiftly mov-
Ing negotiations.

Laine is recording the single
“Half Way" for Capitol; Rodg-
ers, "Ribbons, Blue and Gold"
for Dot; Bennett, “The Brightest
Smile in Town,”" and Carr, “So
Much in Love With You," al-
ready in release.

In the album field Four Star’s
Valiant label releases “Introduc-
ing Dean Jones” Oct. 10, with
RCA offering Gene Barry's
“Songs of Love and Things” 10
days later.

Two of the company's TV
soundtrack properties have al-
ready been released, “The
Rogues” on RCA and “Burke's
Law™ on Liberty,

First Single
By Loma

HOLLYWOOD—Loma Rec-
ords, Warner Bros. new rhythm
and blues subsidiary, has re-
leased its first single by its own
contract artist with pleasant re-
sults. The disk, “Baby Don't
Look Down,” by vocalist Billy
Storm, passed the 6,000 sales
mark after one week, General
Manager Bud Krasnow reports.

All singles are currently being
produced and promoted by
Krasnow, who will strengthen his
staff as time—and the hits—dic-
tate.

Executive revealed the young
company is on & recruitment
drive and will have the “top two
artists in the rd&b field on the
label by the first of the year.”

—
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RADIO

RESPONSE
RATING

YESTERYEAR'S HITS

Chonge-of-poce programming from your librarion’s shelves, fecturing the disks
that were the hottest in the land five years ogo and ten years ago this week.
MHere's how they ranked in Billbeord's chart of that time:

VOX JOX

By GIL FAGGEN

Bob Raleigh, WWDC, Wash-
ington, took the MugWumps for

POP—5 Years Ago POP—10 Years Ago :lh'ﬂ“" :_Il',' Ehﬂ tfiial[iﬂ::]l; s Amphi-:;r,
e vehicle that the news de-
October 5, 1959 October 2, 1954 partment uses on land and
PROVIDENCE, R- I- é ::ltﬁ the r'ﬂ'f;' B. ﬂ'ﬁé'f, Mi?i' 1. Hey, There, R. Clooney, Columbia ‘-"'_ﬂl;tl'- ‘e R?‘Ph tﬁmfﬂs[thﬂ all-
. our on _my oulger, ¥ ﬂlg man ar € pas SEVEN
SESUND CYEL P. Anka, ABC-Paramount :‘ :L:;:m. :m;.ﬁ:r?""l::::f years on WSM's “Opry Star
3. Sleep Walk, Santo & Johnny, o aA 7 Spotlight,” Nashville, has re-
Canadian-American 4 This Ole Howse, R. Cleaney, signed. He'll do his own TV
TOP STATIONS TOP DISK JOCKEYS 4. ('Til) | Kissed You, Everly Brothers, Columbia s i e e Fa
Cadence 5. | Need You Now, E. Fisher,
g i G AT 5. The Three Bells, Browns, RCA Victor RCA Victor Mercury.
Renk Lefters Total Peints Rank Disk Jockey Letters Points 6. Teen Beat, Sandy Melson, 6. Hold My Hand, D. Cornell, Coral Jim McMartin has joined
Original Sound 7. If | Give My Heart to You, D. Day, WPTR. Albanv. N. Y. and will
7. I'm Gonna Get Married, L. Price, Columbia ’ ¥a Dhs Loy
* POP Singles * POP Singles ABC-Paramount 8. Little Shoemaker, Gaylords, Mercury hold down the 1 am. to 6
1. WICE 63% 1. Art Knight WICE  39% 8. Mr. Blue, Fleetwoods, Dolton 9. Shake, Rattle and Roll, B. Haley, a.m. spot n éh"!r' on the 50,000
2. WPRD 7% 4. doe. Themas WPRQ 3% 9. Red River Rock, Johnny & the Decca watter. Portmess, pro-
N R R - Hurricanes, Warwick 10. High and the Mighty, V. Young, ducer and d:recmr WDAD, In-
* POP LP’s (Len Woloson, WICE 10. Poison Ivy, Coasters, Atco Decca diana, Pa., is interested in setting
1. WIAR 57% Chyck “Trsdareky -WitH) ; up a “radio-idea” bank, with
2. WEAN 17% RHYTHM & BLUES—Five Years Ago—October 5, 1959 other broadcasters, to share
BY TIME SLOT ; ideas in the programming field
% e V% MorRing. .. ......... 1. Walter (Salty) Brine, WPRO Poisan Ivy, Coasters, Atco | Loves You Porgy, N. Simone, WNEP-TV. Scranton Fa-
SENOER 15% 2. Len Woloson, WICE (Close  I'm Gonna Get Married, L. Price, Bethlehem B, ’ : v,
(WHIM race) ABC-Paramount Red River Rock, Johnny & the returned Saturday (19) for its
WLKW Mid Morning. ............. Charlie Jefferds, WPRO Sea of Love, P. Phillips, Mercury Hurricanes, Warwick sixth year with TV Bandstand
WICE) Early Afternoen .............. Art Knight, WICE | Want to Walk You Home, F. Domino, Thank You Pretty Baby, B. Benton, Sid Friedman is the host of the
= T ey Eveing o e homat, WPRO o (mperial Mercury hour-long show.
(NO R&E STATIONS IN THE Late Evening .............. Joe Thomas, WPRO 5"5:"::?::- -‘i‘ll:l'tlgﬂ :' Johnny, ;‘:‘:‘:ﬂ: '-';ilfrm ﬂ-ﬂ[f;lré.il’l’t ::I[IH“E

PROVIDENCE AREA)

* PROGRAM DIRECTOR, MUSIC

X Law DIRECTOR OR LIBRARIAN
1. WRIB 100%: (Most Co-Operative in Exposing. Kew Records) POP-STANDARD SINGIES
b, (Rab Faiterstn, WPRD--Music: Birectne Mot foo far out in either direction, the following singles, selected from the current Hot 100,
* CONSERVATIVE 2. Chuck Fredericks, WICE—Music Director ore the most popular middle-road records of the week. Rank order here is based on relative
: e e ———————————m standfng [FI Th. an Im‘
;. :::: ::E (MO TV-BANDSTAND SHOW IN PROVIDENCE) -
— e 1""::‘ 'ﬁ'"t FivLE “":;!'r“ I!:li’il'_""i" Het 100 'I.'I“I.ll:.rl.:
(] ] ] o
* CLASSICAL % POP LP’s - =
l. WPIB-FM 75% 1. Ken Garland WIAR 48°% 1 1 WE'LL SING IN THE SUNSHINE, Gale Garnett, RCA Victor 8388.... 8
2. WiAR 25% ; JEI'“"“H “;"*‘h‘“"" :j:: ?ﬁ 2 3 A SUMMER SONG, Chad Stuart & leremy Clyde, World Artists 1027.. 7
. {h":r“:':e::““ Wheo g i E Eﬁiﬁﬂ?&% Sﬂhl&lﬂ?‘f. [éean Martiﬂn, Reprise 0281... . ... .l;
B = S ' ' artino, Capitol 5239. .. ................
et 0 A e R
Joe Thomas, WPRO) ; Jerry Wallace, Challenge 59246, .. .. .10
o saions and ndivdul s g BY TIME SLOT 8 | 10 FORRY'GIRL Dot on g Bt P ON |
arora oireisan Uma f3LEF . . e .
T B e N & Moraleg vvosvresonessees Kim Gurlaid, WiAR 9 | 7 MICHAEL, Trini Lopez, Reprise 0300. . e
promafian personnsl, distributers Mid Morning . ...ooovcinnennnas Jim Mendes, WIAR 10 14 1 DON'T WANT TO SEE TOMORROW, Nat King Cole, Capitol 5261, ... 3
S g T e e E::ty ;ﬁumwn ........ ::em ::r_lc::nuser, :ﬁ: H H mE JAMES BOND THEME, Billy Strange, Crescendo 320, . . . B WABC (New York) top-rated
N EMMDOR ... EFm ricEnouser, -]
popularity poll, the ratings are I:‘arfr Evoning ......1. Joe Themas, WPRO, (Close 13 12 FEEHEFSHHIE?_LSST I%HHFE:ST%::EHEE;EE A HED"H 0307. i {IEE]H.}’rE, quuﬂn Brur:le“MurmE
strictly an the comparative ability 2. Dick Wood, WIAR  race) 14 —~ | WANNA BE WITH YOU, N Wil Capitol 5254 1 (at Ringo's left) and *Scottso
of the statiant and 4ir porsomalitie T D Gene DeGraide, WIAR 1o | WunTeun T TURN TO, To n?"':gmn'ﬁ"mfu%;a P B 1 Muni (right) look on as Ringo
e it e 16 | 13 | WOULDN'T TRADE YOU FOR THE WORLD, Bachelors, London 9693 = 4 ~ Starr accepts his lost St. Christo-
o e e Mhe miuae Moo 1 6 JAYE 17 | 16 YET...| KNOW (Et Pourtant), Steve Lawrence, Columbia 43095 .. 5  pher medallion from Angie Mc-
s bt oo i [IE ORISR wiak  ea% miqy 18 | 15 IT'S FOR YOU, Cilla Black, Capitol 5258, ... . 3 Gowan (back to camera). Ringo,
:; “'; 2 “I":I N el and 1. Fred Grady WXTR 445% (Tie) 19 | — WHEN YOU'RE YOUNG AND IN LOVE, Ruby & the Romantics, I{app 615 1 caught in the mob waiting the
20 | 10 | GUESS I'M CRAZY, Jim Reeves, RCA Victor 8383 ... . ... .4 roup’s arrival at New York's
ereafing Fhe framework conducive to E P :
influencing the listener to purchase * C&W Hotel Delmonico, appealed for
sther products and services adver- S engen — - help to WAHC when he dis-
tised on radio stations. ' mi,: Cousin’ Standard.” Special programs: “92(0 ties. Special programs: “College covered his keepsake medal had
Richie) Open Line,” Audience telephone Forum,” “Teen-Age View,” “Peo- been lost in the shuffle. Bruce

STATIONS BY FORMAT

PROVIDENCE - PAWTUCKET:
Thirty-first largest radio market.
Total 8 AM, 4 FM. 3 pop-con-
temporary, | standard-pop, 2
standard-conservative, | pop-stand-
ard, | C&W, 1 Classical-pop-con-
lemporary (FM).

WEAN: 5,000 watts;
Providence Journal. CBS and
Yankee Network affiliate. Music
format: “Standard-pop.” Four-man
news department headed by Harry
McKenna. Five-minute news every
half hour during traffic periods in
a.m. & p.m. “"Rhode Island News
Beat”™ Wed. & Fri., 10:15-10:35
p.m. “Radio Press Conference”
Mon. 10:15-10:45 p.m. One mo-
bile unit. Special programs: “Rhode
Istand Philharmonic Orch.” (live)
Sat. 8-10:30 p.m. (Simulcast on
WPIB-FM). Gen'l mgr., H. William
Koster. Prog. dir., Tom Robertson.
Records should be directed to
H. William Koster, Journal Bldg..
75 Fountain St,, Providence 2, R. I.
WHIM: 1,000 watts; owned by
Golden Gate Corp. Music format:
“Standard-conservative,” four song

owned by

blocks-clustered commercials pro-
gramming. Two-man news depart-
ment headed by Neal Gurtin. Five-
minute news casts on the hour.
Two mobile units. Gen’l mgr. &
prog. dir., Allen Collier. Records
should be directed to Allen Collier,
Il?.I 5[ Eastern Ave., East Providence,

WICE: 5,000 watts-1,000 watls
nights. Susquehanna Broadcasting
Co. Music format: “Pop-Con-
temporary.” Editoralize regularly.
Highly identifiable air personali-
ties. Four-man news department
headed by John Kennedy. Five-
minute news hourly and headlines
at half past the hour. Helicopter
reports. Public service efforts in-
clude East Providence K. of C.
Fund Drive, ALSAC Awards and
the Jimmy Fund Drive. Gen'l mgr.,
Luther R. Sirittmatter. Prog. dir.,
Art Knight. Music Dir., Chuock
Fredericks. Direct records to Art
Enilghi. 198 Dyer St., Providence,

WIAR: 5000 watts. Independent.
MNBC affiliate. Music format: “Pop-

H AT RO LTI ORI BB

FORMAT GLOSSARY:

“Contemporary’’'—Stations that play primarily singles and LP's
el & "rock-n-roll” and rhythm and blues nature.

"“Pop Contemporary”—Stations that feature

rock-n-rell and rhythm and blues music, as well as current singles and LP's of a men-

reck nature.

“Pop-Standard”—5Stafions programming current and stock singles amd LP's,

excloding rock-n-roll and rhythm and blues, “Standard-Pop''—Same as “Pop-Standard” with
stations emphasizing standards fe current pop singles. “'Standard”—Stations programming
current or stock werient of the old standards culled primarily frem LP's. Rock-n-roll and

"teen sound” excluoded.

“Congarvative"'—Stations featuring primarily LP music of a sub-

doed nature in tome and performance, Background instrumemt music. “Classical,’” *‘Country

& Western,” “Jazzr,” “Rhythm & Blues,™

“Ethnic""—Stations programming more than 50

per cent of their music inm the sbove mentioned particolar categeries.
OO 0O 00O T A TR RSO RO

October 3,

1964, BILLEOARD

participation show with guest au-
thorities four days a week with
one day for general discussion.
Hosted by Bob Cain, M-F, 7-8
p.m. Brown University Football,
University of Rhode Island Basket-
ball, Boston Patriots Football,
Seven-man news department under
direction of Dave Mohr. “News at
Eight” 8-8:15 am. “Newscope”
6-7 p.m. daily. Local and network
news every hour daily. Two mobile
units. Station mgr., Robert J.
Crohan. Prog. dir., Phillip Taylor.
Direct records to Phillip Taylor,
ili‘.?ﬁl‘ Weybosset St., Providence,

WLKW: 50,000 watts. Independ-
ent. Mutoal Affiliatee Muasic
format: “Standard - Conservative™
(*“The Sound of Beautiful Music™):
Editorialize regularly, M-F, B:30
am. and 4:30 p.m. Special pro-
grams: "Command Performance”
listener request show, Sun. 1-4 p.m.
“Showcase” listener format—ideas,
M-F, 9-10 am. & 2-3 p.m. Four-
man news dept. under direction of
Joe Postar. Ten-minule newscast
Mon. through Sat. at 7 am., 8
a.m., noon, 5 p.m., 6 p.m. Five-
minute local news M-F at 6:30
am., 7:30 am., 830 am. & 10:30
am. & 1:30 pm., 430 pm. &
5:30 pom. “This is Rhode Island”
(expansion of important news high-
light) Sat. 4:15-4:30 p.m. Gen'l
mgr., Mowry Lowe; prog. dir.,
Peter T. Barsiow. Records should
be directed to Peter Barstow, 228
Wevbosset SL., Providence, R. I.

WPIB-FM: ERP 20,000 watts,
iFM outlet for WEAN.) Music
format: “Classical-Pop-Contempo-

rary.”
WPRO: 5000 watis. Capitol
Broadcasting Corporation. Musfc

format: “Pop- Contemporary.”
Highly identifiable air personali-

www americanradiohistorv com

ple You Should Know" and a 30-
minute public service show aired
sunday, Eight-man news dept.
headed by Ed Brown. News on the
hour daily. Capsule news on the
half hour. Four mobile units and
helicopter news at traffic time.
V.P. and gen'l mgr., Jack Lee:
prog. dir., Dave MacFee; music
dir., Pat Patterson. Records should
be directed to Pat Patterson,
WPRO Bldg., 24 Mason St., Provi-
dence, R. L

WRIB: 1,000 watts. Independent.
Music format: “Country and Wesi-
ern.” Special programs: The morn-
ing format features foreign lan-
guage programs (Portuguese 7-7:45
a.m.) (Italian 8:30-10 a.m.) and
Religious programs at 7:45-8:30
am. & 10 am.-1:00 p.m, On the
spot coverage from WNarragansett
Race Track 1:30-4:20 p.m. Mon.
through Sat. News under direction
of Don Rattray. News every half
hour daily. V.P. & gen’l mgr., Ar-
thur Tacker; prog. dir., Eddie
Zack. Records should be directed
to Art Tacker, Water 5t., East
Providence, R. L.

WXTR: (Pawtucket) 1.000 watls.
Independent. ABC affiliate. Music
format: “Pon-Contemporarv-Jazz™
iDemand—55"—only records hav-
ing sold 1,000,000 copies pro-
prammed). Special programs:
“Breakfast Club: (net) 10-1]1 a.m..
M-F. “Demand 55 with Fred
Ciradv”™ 10 pm.-2 a.m. daily.
Three-man news dept. under direc-
tion of Mel Burns. Local headline
news at 25 past the hour. ABC
rews at §5 to the hour with Paul
Harvev., Three mobile units. Gen'l
megr,. Donald R. Hysko; prog. dir..
Mel Burms. Records should be di-
rected to Donald R. Hysko, Box
55, 55 Mill 5t., Cumberland, R. L.

and Scott, broadcasting from
the eighth floor of the hotel,
found the finder after fielding an
onslaught of itinerate would-be
medal finders.

WAB(eatle)C put on such an
impressive display of Beatle art
recently at the World's Fair
that Huntington Hartford, famed
art collector and founder of the
Gallery of Modern Art on Man-
hattan's Columbus Circle, an-
nounced his intention to hang
the winning entries in his gallery.
Hartford was one of the judges
of the contest which drew over
50,000 entries.

SEGUE

Paul Sidney, program direc-
tor of WLNG, Sag Harbor,
L. I., has taken on promotion
duties for Long Island’s newest
station. . .. Florida Educational
Television Commission's new
chairman is Glenn Marshall Jr.,
WIXT-TV, Jacksonville., He's
president of the station. ... Wil-
liam S. Sanders is program di-
rector at WPTR., Albany, N. Y.
He was PD at WNOX, Knox-
ville.

Harry F. Albrecht, with Cros-
ley Broadcasting Cnrpﬂrauun
for over 20 years, has joined
Keystone Broadcasting System,
Chicago, as vice-president. Some
1,170 stations are affiliated with
the Keystone transcription net-
work.
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RCA Artist Looks to Hollywood
To Produce Gospel TV Show

HOLLYWOOD—Stating the
timing is perfect for the first
“dedicated™ Christian music tele-
vision show, Solomon King,
RCA's new gospel artist, is
shooting for assistance from
Hollywood to present a half-
hour gospel TV show.

Recently returned from Euro-
pean concerts, King said he
hoped to negotiate a deal with
Gene Autry before leaving for
Eastern concert dates. Autry and
associates own KTLA and King
wants to air the show locally
and then syndicate it.

King reports enthusiasm for
gospel music is at its peak
around the country and that
religious movies have all proved
successful, indicating an interest
in biblical subjects.

The towering vocalist, whose
style is unorthodox in that he
seeks to present gospel music
with a modern music sound (as
on his debut RCA LP (“The
Golden Voice of the Gospel),
reports also having interested
Eastern and Western financial
figures in securing backing for

a musical cantata for Broadway
which would relate the life of
Christ,

King says he envisions a TV
show with the great Christian
musicians providing entertain-
ment on a Sunday evening. He
says shows which offer dogma
are not included in his plans.
For the Broadway production,
the vocalist estimates the cost
at $500,000,

He says people at his con-
certs have told him “now is
time for gospel music to come
alive with the proper push,”
which to King means national
television,

Born Alan Levy of Jewish
parents in Lexington, Ky., King
was converted to Christianity
two years after a serious illness.
He calls his voice a lyric bari-
tone tenor and has a three-and-
one-half octave range.

King believes by putting a
modern touch to pospel music,
he can sell it to millions of
people, whereas in its presnt
state, people listen to it and “put
it off in a corner.”

Discotheque Comes to S. F.

SAN FRANCISCO—Disco-
theque entertainment has arrived
here in the form of a private
club in the Alexis Restaurant.
Called Le Disque Alexis, the
club plans securing 400 mem-
bers at $50 a year a couple,
$35 for single folk over 30 and
$25 for swingers between 21
and 30.

Music is supplied by records
spun by disk jockey Peter Spira.
The club was organized by
socialite Mimi London and fea-
tures foreign disks from France
and England. The appeal of the
club is toward San Francisco's
society crowd, which filled the
Medieval Room of the restaurant
to overflow during the recent
opening.

The current night club fad
in the North Beach entertain-
ment center of town centers
around the swim, a name tagged
onto rock 'm’ roll music and
features attractive girls gyrating

SHOW CHANGES
SCORE, EYES
DISK APPEAL

HOLLYWOOD—What works
for the movie companies should
work for the TV filmeries ap-
pears to be the thinking on the
set of the Kraft Suspense
Theater.

Executive producer Frank
Rosenberg, cognizant of the im-
portance picture companies put
on music which can be released
on records, has had the main
theme for the new Kraft series
changed to increase its potential
for being recorded.

“We felt last season’s theme
was too dissonant,” he said, “so
we had Johnny Williams create
a new score.” Williams had also
written the original. The new
score is more symphonic and
lends itself better to disk cover-
age.

The series is a Universal
TV property, with Decca/Coral
part of the corporate family. The
one-hour color series debuts

Oct. 1 on NBC Thursday nights.
T TGN TG G PO MGG
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on bars, pianos and in showers
to the screeching strains of am-
plified guitars.

The music is5 so loud, in fact,
that passers-by on Broadway
where the clubs are located,
can clearly hear the bands blast-
ing away inside. Gone are the
beatnicks from Broadway and
present are the young frug,
swim, etc., dancers.

The new discotheque, while
not yet catering to the mass

ublic, is providing the frenetic

eat to members of the social
register and potential blue book
entries,

Chappell,
Henney Part

LONDON — Jimmy Henney
has quit his job as general man-
ager of Chappel Music, Ltd.,
and subsidiary companies. He
has been with the company for
more than 20 years. Henney,
who is also a freelance disk
jockey, said that his departure
from Chappell was a friendly
one.

Although he would not give
details of his plans. it is under-
stood that Henney will join
John Hayman's Publicity and
Allied Interests firm, which is
attracting substantial attention
here. The firm handles Chad
Stuart and Jeremy Clyde and
film star Diana Dors, among
others.

CMA Growing

CINCINNATI — Eleven new
members were added to the
membership roster of the Coun-
try Music Association last week,
according to Mrs, Jo Walker,
CMA executive secretary. New
members are Douglas E. Dick-
erson, Garner, N, C.; Roy W.
Jackson, Picher, Okla.: Chuck
Spencer, Berlin, N. H.; Rufus
Shoffner, Monroe, Mich.; Viola
M. Akins, Millersburg, Ohio;
Phyllis Festa, New York; Ralph
Frazer, Boise, Idaho; Eunice M.
and James W. Kemp, Adair, Ia.;
Faye Keys, Duncanville, Tex.,
and Fred Rains, Springfield, Mo.

®
i
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THE JOHNSON SISTERS, recognized
for 12 year: os America’s Sweel-
hearts of Gospel Music, is a unit
of the Gospel Singing Caraven, a
one-hour TV program being pro-
duced and syndicated nationally by
Programming, Inc., in Atlanta. Their
new album, “The Johnson Sisters
S5ing Harmony,” is being released
on the Sing lebel this week.
[Advertizement)

Dave Miller
To Bow Line

NEW YORK—Dave Miller,
head of Miller International
Company (Stereo-Fidelity, Som-
erset, Sondor), plans to market
a $3.98 and $4.98 record line
under the name of Audio-
Spectrum. Artists are now being
signed for the label.

Miller previously released
under the Audio-Spectrum label
48 prerecorded tapes at $4.98
list. These tapes, which have
been on the market for 10
weeks, are reported to exceed-
ing sales expectations.

Miller believes that the 99-
cent figure represents the true
budget line today. General
category merchandise at $3.98
list is being so heavily dis-
counted that it dips into the
higher budget line merchandise,
and the difference is neglible in
the present market picture,

Kiddie Line
Is Launched

NEW YORK—A new kiddie
line was launched recently,
called Storytime Records-Puz-
zles. It will present modern fairy
tales and new versions of the
classics, encased in an album
that consists of a jigsaw puzzle
within a frame,

The new firm is headed by
Sella Ben Abou Douglas, who
was responsible for album cov-
ers at Disque Barclay in Paris.
She is the wife of Alan Douglas,
a producer of jazz records. The
label’s national sales distribution
will be handled by Kent Beau-
champ through his Small Fry
Sales outfit of Chicago.,

B0 OOV O AT TR IR

ITALIAN SINGLE
BOUGHT BY DOT

HOLLYWOOD — Dot has
made one of its infrequent for-
eign master purchases, rushing
into release the Italian single,
“Amore Scusami,” by John Fos-
ter. President Randy Wood se-
cured the Style disk from pub-
lisher George Pincus.

Wood said it has not been his
practice to buy foreign masters
and that the last European prod-
ucts he released were of Ger-
man origin several seasons back.
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BEST SELLING

GOSPEL LP's

BY LABEL

These listings are the current best selling Geospel LP's as reperted to Billboard by

the leading manufacturers in this field.

HEART WARMING RECORDS

1. BLENDS AND RHYTHMS, Joke Jess and the Imperials, LPHF 1785 (M); LPS 1784 (5).
2. FIRESIDE HYMNS, Joke Jess and the Imperials, LPHF 1783 (M); LPS 1782 (S).
3. 'LL SING HALLELUJAH, Lowell and Ceonnie Lundstrom, LPHF 1769 (M); LPS

1748 (S).

4. INTRODUCING THE ILLUSTRIOUS IMPERIALS, Joke Jess ond the Imperials, LPHF

1777 (M); LPS 177 (S).

5. SWEET AND SMOOTH, The Wetherford Quartet, LPHF 1787 (M); LPS 1785 (5).

RCA VICTOR RECORDS

1. THE BLACKWOOD BROTHERS QUARTET, featuring their fomous bass, J. D.

Summer, LPM 27352 (M); LSP 27352 (5).

2. THE PEARLY WHITE CITY, The Blockwood Brothers Quartet, LPM 2397 (M); LSP

2397 (),

3. ON STAGE—THE BLACKWOOD BROTHERS QUARTET, LPM 2546 (M); LSP 2646 (5).
4, A GOSPEL CONCERT, Statesmen Quartet, LFM 2647 (M); LSP 2647 (5).
5. THE MYSTERY OF HIS WAY, Statesmen Quartet, LPM 2546 (M); LSP 2545 (S).

SIMS RECORDS

1. THE BE5ST OF THE HAPFY GOODMAN FAMILY, 5LP 117.

2. I'M TOO NEAR HOME, the Hoppy Goedmaon Family, SLP 113,
3. SWEET JESUS, the Frost Brothers, SLP 120.

4, NNOTHER LEFT ME HER BIBLE, the Luttrells, SLP 114,

5. GOD STILL LIVES, the Smith Brothers, S5LF 119,

SING RECORDS

1. THE GOSPEL SINGING CARAVAN, Various Artists, MFLP 575.

2. LORD IT'S ME AGAIN, Le Fevres Quartet, MFLP 3211.

3. ROSE COVERED LANE, the Blue Ridge Quartet, MFLP 438.

4, JOE MOSCHEO AND THE PROPHETS, MFLP 3004,

5. I'LL WALK WITH GOD, Willie Wynn of the Ock Ridge Boys, MFLP 2041.

SKYLITE RECORDS

1. SINGIN' TIME IN DIXIE, Various Artists, SW 404 (M);( Mo Sterea).

i3 ka3

&025 (5).

WITHOUT HIM, New Stamp Quartet, SRLP &021 (M); SSLP &021 (S).
THE UNSEEN GUEST, the Rebels Quortet, SRLP 6022 (M); SSLP &022 (S).
HIS GRACE REACHES ME; the Jr. Blockweood Brothers, SRLP &025 (M); SSLP

5. THE GARDEN OF MELODY, the Speer Family, SRLP &013 (M); SSLP 4013 (S).

SONGS OF FAITH RECORDS

1. THE AWARD WINNING SEGO BROTHERS AND NAOMI, SOF 121 (M & 3).
THE FLORIDA BOYS UP IN THE SKY, SOF 120 (M & 5).

VALLEY OF DECISION, Wally Fowler and the Sege Brothers, SOF 118 (M & 5).

2,
3. SING THE GOSPEL, Sego Brothers ond Maomi, SOF 110 (M & 5).
4,
3.

CLOSE TO THE MASTER, Dixie Echoe: with Hal Kennedy, SOF 122 (M & 5).

STARDAY RECORDS

nob W

. HE'S GOT THE WHOLE WORLD IN HIS HANDS, the Sunshine Boys, 5LP 290,
MORE WALLY FOWLER ALL NIGHT SONG CONCERT, SLP 301,

SINGING IN MY SOUL, the Lewis Family, SLP 28%9.

GOLDEN GOSPEL MILLION SELLERS, the Sunshine Boys, SLP 156.

THE GLORYLAND MARCH, the Masters Family, SLP 244.

WARNER BROS. RECORDS

1. THE OAK RIDGE BOYS, W 1497 (M); W5 1497 (S).
2. NOTHING BUT—THE GOSPEL TRUTH, the Curriers, W 1514 (M); W5 1514 (5).
3. FOLK-MINDED SPIRITUAL FOR SPIRITUAL-MINDED FOLKS, the Oak Ridge Boys,

W 1521 (M); WS 1521 (S).

4. WARNER BROS. PRESENTS THE GOSPEL ECHOES, W 1499 (M); W5 1499 (3).
5. INTRODUCING STAN AND DAN, Stan Bonham and Dan Howell, W 1498 (M);

W5 1498 (35).

OO O O OO AT AT TATCTG OO AT ORI R

i g Pl e i 1 i e i e i o e e i o e i iy e o e o, i ol ot i,

NASHVILLE SCENE

By DON LIGHT

Joe Maphis has recorded a new
Starday instrumental album under
the direction of the label’s Tommy
Hill. . . . Chuck Chellman, Star-
day's promotion man currently
covering the  East, reports much
action on the new Willis Brothers
release. . . . Sue Thompson re-
corded for Wesley Rose’s Hickory
label last week at the Fred Foster
Sound Studio. . . . Billy Sherrill,
Epic's man in MNashville, hopped to
the West Coast on business last
week,

Hickory's Lester Rose accom-
panied the Newbeats to the West
Coast where they will be doing
TV shows, . . . Willie Nelson, re-
cently signed by Monument Rec-

ords, is currently working dates in
Arizona. . . . Emesi Tubb and the
Texas Troubadours are on a tour
of Florida and Georgia, set by
Haze Jones of Hal Smith Artist
Production.

Joe Henderson, whose recording
of “Snap Your Fingers” topped
the charts a few seasons ago, re-
corded his first session for RIC
Records last week under the di-
rection of Grady Martin, Nashville
afr man. . . . United Artists'
Georgie Riddle is off on a tour of
[llinois, Indiana, and winding up
with a 15-day stint in California
set through Smiley Wilson of the
Wil-Helm Agency. While on the
West Coast, he will be busy with
radio and TV appearances.
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Here are the newest . . . the happiest . . . the most gifted men . . . in gospel music today. Appearing Coast-to-Coast in concerts . . . before thousands and thousands of
people . . . their popularity blankets the nation. Their daily T.V. program . . . an easygoing 15-minute show of songs and hymns . . . produced by Programming, Inc.
« « « Enjoys high ratings in 20 major markets. . . . Their four great releases . . . on Heart Warming label . . . are best selling religious albums.
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JOHNNY BOND, Sinrdu]r recording artist, and Smiley Burnette,
of TV's “Petticoat Junction” and Western movie fame, headlined
a series of shows in Hawaii the first two weeks in September.
Promoter of the shows was Bob Smith, of KHVH-TV, Henelulu.

Bob Smith; John and Sharon Leighton,

singing act who reside in the Islands; Smiley Burnette, Ole Frog
of Western movies and now Charlie Pratt on “Petticoat Junc-
tion, and Johnny Bond, veteran c&w artist. Background, Cecil

White and His Ozark Playboys. Photo was taken at Hickham
Field EMC Club, site of one of the shows.

Ramblin’ Lou
Exits WWIL

BUFFALO — Ramblin’ Lou,
who has been featuring c&w
music three hours daily over
WWIL, Niagara Falls, the last
17 years, resigned his post there,
effective Sept. 26, to accept the
position of program director of
country music at WWOL-AM-
FM here.

Approximately 60 per cent of
WWOL's broadcast time will be
devoted to c&w music, Ram-
blin' Lou says, the most time
ever given over to such music
by a Buffalo station. WWOL's
signal covers most of New York

State, Northern Pennsylvania
and Ontario.
Ramblin® Lou's new show

kicks off Oct. 5 and he is solicit-
ing congratulatory tapes from
artists and deejays to be played
on the show that week.

Jim Reeves Firm
Back in Running

MADISON, Tenn.—With the
recent passing of Jim Reeves in
a plane crash, Jim Reeves En-
terprises, headed by Mrs. Jim
Reeves, is again back to normal
operation, which includes the
exclusive booking and promo-
tion of the Jim Reeves band, the
Blue Boys, which last Tuesday
(22) began a tour of the South-
west.

Bunky Keels, pianist and saxo-
phonist, associated with the
Reeves combo a year ago, has
been engaged to fill the place of
pianist Dean Manuel, who died
in the plane crash with Reeves
July 31. Others in the Blue Boys
line-up are Leo Jackson, guitar-

C&W SHOW
IN TORONTO

TORONTO — The “Country
and Western Music Festival,”
starring Hank Williams Jr., Bill
Anderson, Bobby Bare, Wanda
Jackson, Grandpa Jones and
Melba Montgomery, played a
three-a-day stand at Massey Hall
in Toronto (26). The Mason's
Rani Ghar Grotto stayed with a
good thing in sponsoring the
shows, having sold out with
funl-raising country music
shows for the last three years.

8,500 See
KRDS Show

PHOENIX, Ariz. — A crowd
estimated by police at 8,500
jammed the stadium at the
Arizona State Fairgrounds here
Sept. 11 to catch a “Grand Ole
Opry” package sponsored by
Station KRDS, Central Arizona's
only 24-hour-a-day, 100 per cent
country & western station. Fea-
tured in the show were Hank
Snow, Bobby Bare, Merle Hag-
gard, Sonny James, Glen Camp-
bell, Wayland Jennings and Dal
Perkins.

Faced with a nut of more than
$5,000, KRDS cracked that fig-
ure, and more, in advance sales.
KRDS deejays emseed the event,
which was promoted solely
through spots on KRDS-Radio.
Shildren under six were ad-
mitted free to the show.

ist; Bud Logan, bass and vocals,
and Jimmy Orr, drummer. Ray
Baker, of Jim Reeves Enter-
prises, handles the bookings.

WITH THE COUNTRY JOCKEYS

By BILL SACHS

Little Richie Johnson, c&w
platier promoter, says he has a
house full of hot records, including
new singles by Faron Young, Sheb
Wooley, Darnell Miller, Ronnie
Chambers, Bobby Buttram and
even one of his own, which he'll
be pleased to share with country
jockeys who'll write to him at
Box 3, Belen, N. M. . . . Miller
0. Gore, who airs country music
to the patients at V. A. Hospital,
Sheridan, Wyo., advises that he
will be discharged from the hos-

30

pital in November. Gore says that
all records received by him have
been turned over to Jay Nugent,
who spins c&w at KROE, Sheri-
dan, for airing to the general pub-
lic. KROE spins more country mu-
sic than any other station in the
Sheridan area, Gore says.

Martin J. (Rocky) Willis has
left Station WKIK, Leonardtown,
Md., to take over the country
chores at WPTX, Lexington Park,
Md., and asks that the diskeries,
artists and promotion men change

HOT COUNTRY SINGLES

Billboard SPECIAL SURVEY for Week Ending 10/3/64

Thizs  Last Weeks on This  Last Weeks on
Week Wesk TITLE, Artist, Labsl & HNo. Chart Week Week TITLE, Artist, Label & Ne. Chart
1 1 | GUESS I'M CRAZY................. 13 26 40 ONCE A DAY . ... ... ... .. coviivune. 2
Jim Reeves, RCA Victor B3B3 Connie Smith, RCA Victor B4l
2 2 LTDONTEARE .........ciconavaiass b 27 32 STRONGER THAN DIRT .............. 6
Buck Owens, Capitol 5240 Glenn Barber, Starday &7&
3 3 THE BALLAD OF IRA HAYES..........13 28 25 ONE IF FOR HIM, TWO IF FOR ME... .13
Johnny Cash, Columbia 43058 David Mouston, Eplc 9490
4 S5 PASSWORD ...........0000c;eeeuiis 19 29 27 RSEMARIE .couicmvmnesaame 9
Kitty Wells, Decca 31622 Sonny James, Capitol 5197
5 & DANE ME . ........... .. cccieiiv 18 30 28 TOGETHER ABAIN .................. 27
Roger Miller, Smash 1881 Buck Owens, Capitel 5136
6 6 | DONT LOVE YOU ANYMORE... ..... 16 31 33  JUST BETWEEN THE TWO OF US. . .4
Charlie Louvin, Capifel 5173 Merle Haggard & Bonnie Qwens, Tall'r 181
F | 12 DON'T BE ANGRY .. ... . .. ... .. .. I 32 30 THE NESTER ... .......... ... ..... 9
Stonewall Jackson, Columbia 43076 Lefty Frizzell, Columbia 4305
8 & BAD NEWS . o b | 33 38 FINALLY .... o 4
Johnny Cash, ll:u-lum‘ura ﬂﬂ&ﬂ Kitty Wells & wum Fll'rl:l', Deu:a 3]&&3
9 11 FORT WORTH, DALLAS OR HOUSTON. . 6 34 36 MOTHER-IN-LAW . .................. 2
George Hamilten |V, RCA Victor 83%2 Jim Mesbitt, Chart 1100
10 15 PLEASE TALK TO MY HEART. ... ..... 5 35 76 WHERE DOES A LITTLE TEAR
Ray Price, Columbia 43088 COME FROM . 18
11 10 HERE COMES MY BABY . _ ... ..... T George Jones, Llnllld Artists .'-":H
BEHE O SEA iR A 36 35 SWEET ADORABLE YOU ........... . .12
12 7 THE COWBOY IN THE CONTINENTAL e Eddy Arnold, RCA Victor B363
BN iy e = T e e
Marty Rebbins, Columbia 43049 7 A ELE.P.EEJIDHEi H: HE'H&A{ SR 5
5] n B x
13 9 ILOVETO Eﬁ"ﬁﬂ""‘f:gm ....... 16 Unfted Astists 732 il
t ry
M A : 38 37 PUT YOUR ARMS AROUND HER. .. . 16
14 18 E!ﬂi?‘t‘lﬂes hlm 1'?25 . r Morma Jean, RCA Victor B328
' 5 39 39 THEN I'LL STOP LOVING YOU... ... .. 21
15 19 DERN YA ..................o...... Browns, RCA Victor 8348
R e NS 40 46 FORBIDDEN STREET . 2
16 13 SAM HILL . 8 Carl Butler & Pearl, Columbia 43102
Qe King, Oimbis, £10m) 41 42 EVERYTHING'S 0. K. ON THE LBJ 3
17 14 CHIT AKINS, MAKE ME A STAR. .. ..... 11 Lawton Willlams, RCA Victor 8407
Don Bowman, RCA Victor BIB4 “. 44 TEARS AND ROSES »
18 17 ?Eﬂﬂ;‘hﬂ ndm"::LE.ansi""ﬁ"g Oid Guitar)... .19 George Morgan, Columbia 43098
2arn epara, LEpiTo
i s 43 43 IN THE MIDDLE OF A MEMORY. ... 2
19 16 ME ... ' Carl Balew, RCA Victor B40&
Bin Andtrmn Dlr.:a 31&30 “ a1 'I'"HE. WO AND SONG 23
0 20 Euﬁhh“nuﬂxril Becca A817 T i3 Lorefta Lynn, Decca 31608 T
; CAUSE....... 7
1 2z ﬁ’f ME f M::Ilt] (To Turn : G 5. ] Eﬂ':d.ﬂgr
round) ... .. ...
wnlisnl;fmhm. Starday 681 46 31 CIRCUMSTANCES ................... 24
22 29 THE RACE IS ON 2 Billy Walker, Columbia 43010
4 i Artists 751 47 48 TH' WIFE . e
54 21 E"rg;l:;";' ::I;t'd el bl 3 John D. Loudermilk, RCA Victor B389
& the F ) 48 50 LET ME GET CLOSE TO YOU.......... 2
LH&;L“F*?S Eﬂn::,rltslcum%ﬂ -IIE:J'BE ﬂ“'ﬁ' Skeeter Davis, RCA Victor 8397
24 24 MR. AND MRS. USED TO BE. 11 49 49 TALKING TO THE NIGHT LIGHTS. ... ... 9
Ernest Tubb & Loretta Lymn, DHEI EIH.E Del Reeves, Columbia 43044
25 23 TAKE MY RING OFF YOUR FINGER. ... .16 50 — MY FRIEND ON THE RIGHT . .. . . .. .. .. 1
Carl Smith, Columbia 43033 Faron Yourg, Mercury 72313
HOT COUNTRY ALBUNMS
This  Last Wesks on Thiz  Last Weeks on
Week Week TITLE, Artist. Label & Mo Chart Week ‘Week TITLE, Arfist, Label & HMeo. Chart
THE BEST OF JIM REEVES . . 9 11 14 TRAVELIN' WITH DAVE DUDLEY. ...... 4
: 1 RCA Victor LPM 2890 (M); LSP 2890 () Mercury MG 20927 (M); SR 50927 (5)
2 2 | WALK THE LINE s k. 12 12 ON THE BANDSTAND . sisanand
Johnny Cash Columbia CL 2190 Wl]. Buck Owens, Capitol T 1879 {M]'.l
€5 B8990 (5) ST 1679 (5)
3 5 TOGETHER AGAIN/MY HEART SKIPS 13 11 BEFORE I'M OVER YOU .. . ... .. 7
': E-.;Hu[.f & Hi !u:hrum flpifnl A ® Lu?:'l;“lgr‘ﬂ;l. ED}““ PREO
1] Bns 15 i
o 14 9 GOLDEN EE:JHTH.T HITS . 9
v, IEEEEN]].::‘E Columbia CL 2189 (M) 3 HO e haser Coptol T 089 M
At STORY 7
OONLIGHT AND m‘ | | 1B 15 13 WEBB PIERCE STORY .... ..........
3 1 'jl!m ltn'Es RCA Victor LPM 2854 (M); Decca DXB 181 (M); DXSB 7181 (S)
LSp 2854 (5) 16 16 MORE HANK SNOW SOUVENIRS . .24
6 & DANG ME/CHUG-A-LUG ............. 9 RCA Victor LPM 2812 (M); LSP 2812 (5)
Rager, Milist Smash MGS 27049 (M), 17 17 THERE STANDS THE GLASS........... 14
RS &T04F (5) Carl Smith, Columbia CL 2173 (M);
7 4 BEST OF BUCK OWENS ... ... ...... 13 €5 8973 (3)
Capitol T 2105 (M); 5T 2105 (5) 18 — COUNTRY DANCE FAVORITES ........ 1
B T o o e T o L 5 Faron Young, Mercury MG 20931 (M);
Marty Robbins, Columbia CL 2220 (M); SR 80931 (3)
€5 9020 (3} 19 — EEE:E?E& 1mmzs SINGS LIKE THE .
......... |
: £ .limrutb!'ﬁcéa‘ DL 4514 (M); . Unifed Artists UAL 3344 (M}, UAS &384 (5)
‘ ?H"l:élﬂm—lﬂ PERSON . .. ..16 o - ELIFF":-: AHDILHE Worth, Columbia -
rgan Erll:ll'l -nl' (1] Um ﬂ
0 oy LM 2840 (M) LSP 2840 (51 O oo et s (o
their listing accordingly. . . . Jim shows with high ratings are personnel. What's most important

Hobbs, program director at
KWNT, Davenport, la., reporis
that since going all-country a little
more than a year ago, the station
has gone from a dead last in a
five-station market to a tie for
No. 1 in the afternoon. “The re-
sults have been most gratifying,”
writes Hobbs, “and we are as
proud as punch. Two of our

‘Trade-A-Way,” wherein listeners
call in items to buy, sell or trade,
etc. The remaining time is 100 per
cent couniry music. KWNT is 500
watts, serving the Quint City sec-
tor, a heavy industrial area. The
music is all formatted, using a
Top 25 playlist, oldies, a feature
album and a pick hit. No cowboy
suits arc worn by any of the air

- -

—sales are up!

Bob Luningham,
Farmington, N. M., the last three
years, has joined the staff at
WRHC, Jacksonville, Fla., where
he's spinning the country wax five
hours daily, six days a week. Bob
will also work in sales. , . .Hand-
dling the turntable duties at
WGYW, Knoxville, which recently
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made the switch to an all-country
format, giving the town the first
full-time country music station in
more than three years, are Pleasant
Ray Hegwood, 5 am. to 10 am.:
George Joen, 10 am. to 12 noon;
Ron Roberts, noon to 3 p.m., and
Big Jim Hess, 3 p.m. to 6 p.m. The
last two hours of the Ray show
are aired from the Dogwood Room
of Knoxville's Farragut Hotel,
where the station maintains stu-
dios and offices. Dale Hawkin-
som, WOGYW general manager,
and Jack Morgan, station man-
ager, have also instituted a weekly
country show billed as the “Friday
Night Barn Dance.” Morgan in-
vites c&w artists to send in tapes
to be aired on the show for a
period of four weeks.

Lee Ross, the Hoss, of KFOX-
Radio, Long Beach, Calif., is
sporting a new release on Sims
Records, a tune called, “*The Town
Crier,” from his own pen. Accord-
ing to Lee, he's currently on the
charts with it in San Diego, Calif.;
San Francisco; Montgomery, Ala.;
KMOP, Tucson, Ariz.; KSOP, Salt
Lake City, and his own KFOX.
Reports are also good from Ne-
braska and Texas sector, Ross says.
Lee has a number of country hits
to his credit, among them, “My
Shoes Keep Walking Back to You,"
“The Curtain in the Window" and
“Heart to Heart Talk.” . . . Dee-
jay copies of Eamesteen Bridges’
new release, “Loser From the
Start” b.w. “You Call Me Your
Little Yo-Yo,” may be obtained by
wriling on your station letterhead
to Don Shryock at Sunar Records,
Box 203, Heber Springs, Ark.

The two fastest-rising records
in the Houston area the past week,
according to Ed Stewart, KIKK
music director, were, “The Race
Is On" by George Jones, and
“Spanish Lace and Memories,” by
Howard Crockett. "It is interesting
to note,” writes Stewart, “that
your magaznie picked both of
these records as hits.,", . . Jim
McCoy, who spins the country wax
at WABH, Deerfield, Va., has a
new release on the Alear label,
“There's Not a Thing” b.w. “This
Heart.,” Deejays missed in  the
mailing may obtain a copy by
writing to Jim at the above station.
.« « atation WIII, with studios and
offices at 507 Northwest Second
Street, Homestead, Fla., comes
through tersely with “We need
records!"”

Big country sellers in Phoenix,
Ariz., and the Valley of the Sun
these days are “Don't Be Angry,”
by Stonewall Jackson, and Way-
land Jenmnings' “Just to Satisfy
You,” reports Johnny Haitfield,
PD at KRDS, Phoenix. Hatfield
reports further that one of the
KRDS deejays has recorded a
comedy disk for Sims called,
“Walkin' and Whistlin",” done in
Huckleberry Hound style, which
seems to be gettuug favorable re-

JOHNNY CASH
BELSHAZAH

bfw

WIDE OPEN
ROAD

SUN #392

SUN RECORDS
639 Madison Memphis, Tenn.

BILLY HENSON'S
LATEST HIT ON NUGGET !

"Go Dig Me a Hole"

Nugget 226

NUGGET RECORDS

Distributed nationally by

SOUND OF NASHVILLE
160 Znd Awve. So. Mashville, Tenn.
Distributors Phone 244-1124
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Chas.Walke
Epic Signer

NEW YORK—Charlie Walk-
er, c&w artist, has been signed
to an exclusive recording deal
with the Epic label. Currently
a disk jockey with KMAC, San
Antonio, Tex., singer-guitarist
Walker comes to Epic with
long c&w experience.

He's been a leading disk
jockey for the past 10 vyears,
and he performs six times yearly
at the Golden Nugget, Las
Vegas, Nev., and in January, he
begins an extended European
concert tour. He had a hit
single on the Columbia label
titled “Pick Me Up on Your
Way Down.” Walker's first sin-
gle for Epic titled “Close All
the Honky Tonks,” was directed
by Nashville a&r producer Billy
Sherrill.

action in many parts of the coun-
try. Hatfield says a recent item
here has netted him some results
in the way of promotion disks,
but that the stationm is still hurtin’
for the real oldies and albums, in-
cluding religious, while new re-
leases are welcome all the time.

Joe Poovey, who records for
Sims Records, now holds down
the noon to 3 p.m. slot on
KPCN, Dallas, Monday through
Friday, plus a six-hour stint on
Saturdays. Joe reports good re-
action to his tune, “I'm Barely
Hanging On to Me,"” as recorded
by Bob Jennings. In addition to
his deejay chores, Poovey has re-
cently taken over publicity for
KPCN. . . . Kyle Gay, formerly
with KCKN, Kansas City, Mo.,
has taken over as music director
at KPCN, Dallas. . . . Ed Milton,
formerly with KDSX, Sherman,
Tex., has returned to KPCN, Dal-
las, as news director. Ed is plan-
ning a Nov. 30 wedding.

Record hustler Walt Breeland
typewrites that he has available
promotion copies of Willie Nel-
son's new release on the Monument
label, “I Never Cared for You"
b.w. "You Left Me a Long, Long
Time Ago,” both a product of
Willie's pen. Tt's Nelson's first re-
lease for the House of Foster.
Breeland also has on hand sample
copies of “I'm Changing the Num-
bers on My Telephone,” by Clay
Allen on Longhorn, and “Mama
Stays Home," by Eddie Noack.
Write to Breeland on your station
letterhead. Address: B708 Ruthby
Sireet, Houston, Tex. 77017. . . .
Ramblin Lou, who last week made
the shift to WWOL, Buffalo, after
17 years of spinning the country
wax at WIJL, Niagara Falls, N. Y.,
asks that the artists and diskeries
send the records to his new ad-
dress: Station WWOL, Hotel La-
fayette, Buffalo, N. Y. Lou will
continue to book live talent in the
Buffalo area and will continue with
the operation of his own band, the
Twin Pine Mountaineers.

COUNTRY
MUSIC
CORNER

By BILL SACHS

Johnny and Jonie Moshy were
in MNashville Tuesday (22) for an-
other Columbia session. . . . Roy
Drusky was in New York last week
to cut a seg for the Jimmy Dean
TV show to be aired December 1.
.« . "Grand Ole Oprys" Cousin
Jody is currently on a six-week trek
through Germany and England,
playing U. 5. military bases. . . .
The Caravan East, Albuguerque,
N. M., owned and operated by
Bob Johnson, is reporied enjoying
vastly improved business since
adopting a country & western tal-
ent policy some weeks ago. A num-
ber of top c&w names have already
played the spot. . . . Bobby Boyle,
with Bryte and Roy Records the
last three vyears, has left to join
Janie Records, for which he has
just cut his initial release, “Book
Upon a Shelf,” Brite Star 15 han-
dling promotion on the new release.
Deejay copies may be obtained by
writing Brite Star Record Com-
pany, Newbury, Ohio.

Billy Walker's personal appear-
ance schedule for the next three
weeks calls for a series of one-
nighters through the Midwest, then
westward to California. . . . Dave
Dudley and the Roadrunners will
swing westward through Colorado,
Wyoming, Texas and Oklahoma
through October. . . . Buddy Mere-
dith and band are slated for a
week's stand at the Navajo Hogan,
Colorado Springs, Colo., starting
Oct. 12.

Billy Deaton infos that country
music is still going great guns in
the Texas territory. He reports that
he recently used Carl Smith and
Hank Thompson on two separate
weekends to turmaway business.
Deaton says he had the same re-
sults with Rusty and Doug recent-
ly, and that he has the Jim Reeves
Blue Boys set for Texas dates this
week, . Wynn Stewart and
Buddy Cagle are currently holding
forth at the Lazy X, newesl coun-
iry-oriented nitery in North Holly-
wood, Calif. Wynn's debut waxing
since his return to Capitol hits the
mails this week. Top side is the
new Danny Dill ballad, “The Hap-
py Part of Town." . . . Johnny
Western took time off recently
from eight weeks of Midwestern
fair and rodeo dates to cut his
first sides for Philips, with the
first single due out this week. . . .
“Bitter Tears" is the title of a new
Indian album which Johnny Cash
has just finished cutting for Co-
lumbia. It will be released Oct. 1.

WWIL, Lauderdale,
Bows New C&W Seg

FORT LAUDERDALE, Fla.
—A new country and western
show has galloped off to great
success on WWIL-AM-FM here.
“Country and Western Classics,”
heard each Friday night, 8 to 9,
is sponsored by A-1 King Size
Sandwiches, local food process-
ing company. Bruno M. Kern,
WWIL station manager, said he
is pleased by the reception given
the program to date.

The show, an hour of country
music and comments, is co-
hosted by the sponsor, Jess
Stansbury, and Ed Bunce,
WWIL’s air personality, who has
a daily country and western
show from 5 to 7 a.m., Monday
through Saturday.

“Country and Western Clas-
sics” each week selects a star
from vesterday and a Nashville
artist of today, and features their
records,

Say You Saw It in
Billboard
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“THE
JIMMY
DEAN .
SHOW™ .

COUNTRY STYLE

this week on

“THE JIMMY DEAN SHOW”

Singing his recording hits:

* ANY MORE

* PEEL ME A NANNER
* YOU NEVER CRIED
* SECOND HAND ROSE i

And just released this week on MERCURY

"S0 MUCH GOT LOST™

EXCLUSIVE MANAGEMENT: HUBERT LONG
with
VIKKI CARR and

JIM’'S HOUND DOG
BUDDY “ROWLE”

ABC-TV NETWORK
Thursday, October 1st

10:00-11:00 P.M. EDT
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°* ALBUM REVIEWS

® Continued from page 24

@ JAZZT SPECIAL MERIT

STRETCHIN' OUT

Jazz Crusaders. Pocific Jaxz P) 83 (M);
ST 83 (5)

There's a freshness in delivery by these
Jarz Crusaders. Jarz buffs call it the “BIi
Texas Sound.™ I1's ogreat swinging an
"Robhin's Mest” Ernvn the point. For a
slower work of beauty, try “Polka Dots
gnd Moonbeams™ featuring Wayne Hender-
son on an instrument called the euphonium.,
It's & greal new sound.

®

BIZET: CARMEN (3-11")

Various Artists. Richmond RS &3008

L'Opera Comique comes through with a
spirited performance of the off-recorded
armen. It's a pity it comes on the heels
of the Leontype Price version. But this ver-
sion should do well as & low-priced package.

y LOW PRICE CLASSICAL
SPECIAL MERIT

MASCAGNI: CAVALLERIA RUSTICANA
(2-12")

Marie Del Monoco & Voaorious Artists.
Richmond RS 42008

Mascagni‘'s popular opera gefs an enjoyable
reading from an Itamn company headed by
Mario Del Monaco, Elena Micolai and Aldo
Prottl. The orchestra and chorus are under
the wivid direction of Franco Ghiono, 1t's
g two-album package.

- LOW PRICE CLASSICAL
SPECIAL MERIT

GILBERT & SULLIVAN: THE GONDO-
LIERS (2-12")

D'Oyly Carte Opera Company. Rich-
mond RS 62010

Martyn Green heads an accomplished O'Oyly
Carte cast in a far-better-than-average pres-

entation of the popular Gilbert and Sullivan

LOW PRICE CLASSICAL
SPECIAL MERIT

OpEra. Plﬂl:u]arlr IH::_H'; is the New
Promenade Orchestra and chorus conducted
by Isidore Gadfrey.

LOW PRICE CHILDREN'S
@ SPECIAL MERIT

LIFE STORY OF GEORGE WASHINGTON
& THE LIFE STORY OF ABE LINCOLN

Various Artists. Mercury SLP 112

This is an example of an outstanding series
released by Mercury. This album, with the
fife story of George Washington on one side
and that of Abe Lincoln on the other, is
dramatically performed and a 40-piece sym-
phony orchestra provides excellent back-
ground and bridge music, Wonderful way fo
introduce children to history.

WHWW

FOUR-STAR ALBUMS

The four-star rating Is awarded naw

albums with sufficlent commercial pe-
tential in their respective categories fe
merit balng ifocked by most denlers,
ene-steps and rock [Jobbers handiing
that cafegory.

POPULAR

GUITAR GALAXIES
eorge Barnes, Mercury MG 10956
iM); SR 80956 (5)

FREDERICK FENNELL CONDUCTS
VICTOR HERBERT
Mercury MG 10954 (M); SR 60954
(8)

THE MAN OF STEEL
Jerry Byrd. Mercury MG 20931 (M);
SR 60932 (8)

CHERRY BLOSSOM TIME
Carmen Cavalliro, Decca DL 4545
(M)y; DL T4545 (5)

HERE AND NOW!
Bob Florence. Liberty LRP 3380 (M);
LST 7380 (%)

THE STANDELLS IN PERSON
AT PL'S
Liberty LRF 3384 (M); LST 7384 (5)

XAVIER CUGAT PLAYS THE MUSIC
OF ERNESTO LECUONA
Mercury MG 20936 (M); ST 60936 (S)

“Miake every
allum a
standoul

overwraps albums with Cryovac Y-Film be-
cause self-service selling demands ‘“‘stand-
out’” packaging. Y-Film shrinks to such a
skin-tight, sparkling fit it heightens the
color and design of your album, makes it
stand out in a rack. It also gives you more
protection, too. It's a film so tough it won’t
crack, sag or tear ... even under the rough-
est self-service display demands. And best
of all — Y-Film is economical to use. The
surest way to wrap up sales for self-service
is in Cryovac Y-Film. Use it!

B N

LIBERTY RECORDS

- film

the impulse package for self-service sales
W. R. GRACE & COQ., CRYOVAC DIVISION, DUNCAN, 5.C.

32

CLASSICAL

BRITTEN: YDOUNG PERSON'S
GUIDE; SERENADE
London Symphony Orchestra (Britten).
London CM 9358 (M); CS 6398 (5)

HANDEL: JULIUS CAESAR ARIAS
Joan Swtherland. Londom 5876 (M)
05 15876 (5)

MOZART: HORN CONCERTOS NOS.
1, 2, 3 4
Erich Penzel, Hom; VYienna Sym-
phony (Paomgariner). Mercury MG
20407 (M); SR 90407 (S)

MOFART: HORN CONCERTOS 1-4
Barry Tockwell; London Symphoay
(Mazg). London CM 9403 (M); CS
6403 (S)

SONGS OF SENTIMENT
John McCormmack, RCA Vicilor LM
2758 (M); (Noe Sfereo)

DYORAK: SYMPHONY NO. 2 IN D
MINOR
London Symphony Drchesima (Kertesz).
London CM 940> (M); CS 6401 (S)

MEH& HARPSICHORD CONCERTOS
1
George Malcolm, Harpsichord; Stuti-
gart Chamber Orchestra (Munchinger).
London CM 9392 (M); CS 6292 (S)

LOW PRICE CLASSICAL

YIENNA FPHILHARMONIC NEW
YEAR CONCERT, YOL. 2

Richmond B 12106

MAHLER: SYMPHONY NO. 4 IN
G MAJOR
Concerigebouw Orchesira of Amster-
dam (Van Beinum). Richmond B 19104

BACH: SUITES NOS. 1 & 3 FOR
ORCHESTRA
Stutigart Chamber Orchestra (Munch-
Inger). Richmond B 19102

JAZZ

FLUTE, ORDE & STRINGS
Bud Shank,/Bob Cooper Ork. World-
Paclfic WP 1817 [(M); 8T 1827 (%)

OSCAR PETERSON TRIO 4+ ONE
Mercury MG 20975 (M); ST 60975 (5)

GIFTS & MESSAGES
Roland Kirk. Mercury MG 20939 (M);
SR 68939 (5)

SACRED

SACRED FOLK STYLINGS
Jerry Barmnes. Word W 3302

S50MNGS OF THE SOUTHLAND
Melody Four. Word W 3313

COUNTRY

COUNTRY S0OMNGS/CITY HITS
Slim Whitman. Imperial LP 9268 (M);
LP 12268 (S)

FOLK

BUD & TRAVIS IN PERSON
Liberty LRP 3386 (M); LST 7386 (5)

LOW PRICE CHILDREN'S

THE LIFE STORIES OF GENERAL
CUSTER & GERONIMO
Various Artlsts. Mercury SLF 113

INTERNATIONAL

ANTONIO AND THE BALLETS DE
MADRID
Londom Int'l TW 91341 (M); SW
99341 (8)

1°2° ¢

THREE-STAR ALBUMS
Tha fhras-star rating Indicates moder-

ate sales pofential within each record’s
music category.

POPULAR

HARMONICA HOLIDAY
Richard Hayman, Mepeury MG 20953
fM); SR 60953 (5)
THE ORIGIMNAL COOL JAMAICAN SKA
o London LL 2384 (M)
PS 384 (5)

ouDi HHA}TMTETI.I RKISH DELIGHTS

Prestige
CLASSICAL

BACH: CLAVIER COMNCERTOS,

MOE. Y, 4 L §
Vaeso Devetnl; Moscow Chamber Or.
cheatra (Harshal)., Mercury MG 50410
(M SH 5410 (8)

CONCERTOS FOR TWIN PIANOS
Wil Stech & Borislav Rokovie, Pian-
ists. with Kurt Edelhagen & His Orch.
MGM E 4230 (M): SE 4230 (5)

SDE?.HE-!-P oF ':!:IIW Hﬁ"l’lurll MG 50983

e Paur orus. Mercury
(M}; SH B038Z2 (8)

LOW PRICE CLASSICAL

BEETHOVEMN: SYMPHONY MNO. 5 IN

C MINOR
Coneertgebhouw Orchestra of Amster-

dam efber), Richmond B 18105

SPIRITUAL

THE BEST FROM THE WEST,
VOLUME ONE

Varioug Artists, Proverb PR LP XX01

OTHER ALBUMS

REVIEWED

POPULAR
ESCAPE

Bob Bellows. Art ALP-33-5 (8)

CLASSICAL

SO0UND SPECTRUM, VOL. 5, FOR 5Y M-
FPHONIC BAND UNDER THE DIREC-
TION OF JOHM CACAVAS

Murbo MLFS 5000 (S5)

ASCAP Booklet

NEW YORK—The American
Society of Composers, Authors
& Publishers (ASCAP) has pub-
lished a booklet of hit tunes

from 1892 to the present day
as part of its 50th anniversary
celebration. In a foreword to
the booklet, the Society points
out that objective criteria were
used in the selection of the
more than 2,400 songs listed.
Various lists and surveys were
correlated with ASCAP’s own
performance records of the
works of its members. It was
also pointed out that the songs
listed represent only a fragment
of the Society's repertory.

Name Goldmark

NEW YORK—Aaron (Goldie)
Goldmark has been appointed
general manager of the Ampco
(BMI) publishing firms, owned
by ABC-Paramount. ABC-Para-
mount President Sam Clark said
that the firm will operate as an
independent entity and will at-
tempt to enlarge its catalog.

PROGRAMMING SPECIALS

® Continued from page 18

DANNY WHITE—Love Is a Way of Life (Frisco-Shirley's, BMI)
(3:04)—Moonbeam (Frisco-Shirley's, BMI) (2:56). ABC-PARA-

MOUNT 10589

SUGAR PIE De SANTO—I Love You Bo Much (Chevis, BMI)
{2:38—1 Doa't Wanna Fuass (Chevis, BMI) (2:45). CHECKER 1093

OLYMPICS—Return of the Watnsl (Keyman, BMI) (2:32)}—Return
of Big Boy Pete (Venice, BMI) (2:20). DUO DISC 105

LOTS A POPPA—THAT'S WHERE IT'S AT (Crazy Cajun, BMI)
(3:10)—1 Found s Love (Lupine-Alibri, BMI) (2:53). TRIBE 8305

BOBBY CHARLES—Aln't Mishehavin® (Mills-Toy, ASCAP) (2:07)—
Preachers Daughter (BMI) (2:15). JEWEL 735

BARBARA & THE BROWNS—In My Heart (East, BMI) (2:45).

STAX 158

JAI1

EDDIE CHAMBLEE — Champin® (Prestige, BMI) (2:30) — Skang
(Prestige, BMI) (3:00). PRESTIGE 319

LEE MORGAN—The Sidewinder,

BLUE NOTE 1911

Part 1 (Nom, BMI) (3:00).

SHIRLEY SCOTT—Soul Shoutln® (Pres, BMI) (3:00)—Deep Down
Soul (Pres, BMI) (2:45), PRESTIGE 2328

YUSEF LATEEF—Blues for the Orlent (Alnur, BMI) (2:40)—I'0
Remember April (Leeds, ASCAP) (3:08). PRESTIGE 331

MILES DAVIS—Ii's Only a Paper Mooa (Harms, ASCAF) (2:43).

PRESTIGE 311

FREDDIE HUBBARD—Bloe Frenzry (Groove, BMI) (3:00). BLUE

NOTE 1908

WWW americanradiohistorv com

A Sure Shotl
JAZZ WALTZ

THE CANDIDATE

(Love Is a Reason for Living)
Conducted by S5teve Karman
Jubilee 54856

JAY-GEE RECORD CO., INC,
318 W. 48 51, N.Y. 36, N.Y.

HITTING WITH A SPLASH!

| WANNA SWIM
WITH HIM

THE DAISIES

R 4571
ROULETTE RECORDS

Jay & The
Americans

COME A LITTLE
BIT CLOSER

ua 759
On the One to Watch

The Year's First Sleeper

RICKI DINO'S

"YOU'LL ALWAYS BE
THE ONE | LOVE"

Fox 538

e
reCORD

2 th
T
ﬂ"ﬁmﬁﬁﬁém;

_Picked all around the country
Find Out What's Happening
by THE SPIDELLS

C-1122 Monza-RIC
(Distributed interna-
i tionally by RIC)
THESE PICKS & MORE:
WAWA, Milwaukee
waxi, Atlanta
WGIV, Charlotte
WMAK, Mashvilla
WKGN, Knoxville
WMPS, WLOK, WDIA,
Memphis
WMEM, WAME, Miami

Ri

: . KEEL, ' Shrevegort,
What's Happen Alss Ted Randall

ing."” 20 station program-

ming service—
Call your RIC Ken Griffen, WPOP
Distributor NOW  pjck Biondl, Mutual

,_.
-2
o

& S S % ey 2
SRR e e e R B R R L e R

b
A
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The Gossips Agree . ..

“DON'T SPREAD
IT AROUND™

BARBARA LYNN

Jamie 1186

R R

=

e

=
=
E

ETYTr
S

R

9

e

3
o

i

Jamie/Guyden Dish. Corp.

Phila, 21, Pa

SEND US YOUR TAPE...

We do the restl

ALL SPEEDS, ALL QUANTITIES, MAS-
TERS. MICKEL STAMPERS, ATTRACTIVE

LABELS,
EELIABLE.

SONGCRAFT

1630 Broadway N.T.C. 1%

PRESSINGS. FROMPT AND

when answering ads . . .

Say You Saw It in
Biliboard

BILLBOARD, October 3, 1964
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Crewein UK

For Session

LONDON—Bob Crewe ar-
rived here to record his theme
music for the English dubbing
of Gilbert Miller's Italian movie,
“Lipstick.” Also in for the pro-
ject were arrangers Charlie Cal-
ello and David Epstein. Crewe’s
latest protege, Tracey Day, has
recorded the title song, which
she sings in the film over the
credits.

At Philips' London studios,
Crewe recorded a complete in-
strumental album of the Four
Season's hits. The musicians
were assembled by Crewe's
British recording friend, Andrew
Oldham. Crewe announced that
he plans to visit Britain reg-
ularly to record and was set-
ting up a deal with Andrew

Oldham for the exchange of
their material.

NOW BREAKING POP!

GOTTA GIVE
HER LOVE

The Volumes
AA-6

Breaking in
* Baltimore * Washington * Detrait
* Philadelphia * Miami * Tampa *
Cleveland * 5t. Louis * Mew York
* S5an Froncisco * Pittsburgh * Chaor-
latte,
Exclusively on

AMERICAN ARTS RECORDS

A subsidiary of World Artists Records

BREAKOUT

% NATIONAL BREAKOUTS

BABY LOVE

Supremes, Metown 1044

EVERYBODY KNOWS

Dave Clark Five, Epic 9722

| WANNA BE WITH YOU

Mancy Wilson, Copitel 5254

WHO CAN | TURN TO

Tony Bennett, Columbia 43141

% REGIONAL BREAKOUTS

These naw records, not yet on Billboard’s Hot 100, have been
reported getting strong sales action by dealers in major
market{s} listed in parentheses.

SHAGGY DOG . . .

Mickey Lee Lane, Swan 4183 (Survey, BMI) [Boston,

Dallas-Fort Worth, Houston)

SHES NOT THERE . . .

Zombies, Parrot 9695 (Gallico, BMI) (Boston, Seattle)

THE INVASION . . .

Buchaonan & Greenfield, Novel 711 (Novel, BMI) (Chicage)

| SEE YOU . . .

Cathy & Joe, Smash 1929 (1.D.A., BMI) (Mew Orleans)

| COULD CONQUER THE WORLD , . .

Shevelles, Warld Artists 1025 (Unart, BMI) (Seattle)

ONCE A DAY . ..

Connie Smith, RCA Victor 8416 (Moss Rose, BMI)
{Houston)

SOFTLY AS | LEAVE YOU . . .

Matt Monro, Liberty 55725 (Robbins, ASCAP) (Cleveland)

NANCY’S THEME . . .

Earl Hogen, Colpix 740 (Screen Gems-Columbia, BMI)
{Detroit)

SCRATCHY . ..

Travis Wommack, Ara 204 (Rolonde, BMI) [(Dallas-Fori
Warth)

OVER YOU . ..

Paul Revere & the Raiders, Columbio 43114 (Minit, BMI)
{Seattle)

GALE WINDS . . .

Egyptian Combe, Norman 549 (Gil-Cajun, BMI) (5. Louis)

AFTER LAUGHTER COMES TEARS . . .

Wendy Rene, Stax 154 (East, BMI) (Washington)

HEY THERE BEAUTIFUL . . .

Poul Petersen, Celpix 730 (Screen Gems-Ceolumbia, BMI)
{Houston)

DO AT AT RO IR AR AL

REPRISE HAS
RECORD MONTH

HOLLYWOOD—Dean Mar-
tin’s “Everybody Loves Some-
body" RIAA certified gold rec-
ord plus several fast-moving new
LP’s have provided Reprise with
its best month in history. Sales
during August exceeded $1 mil-
lion, =according to Mo Ostin,
label's general manager,

Four Trini Lopez LP’'s led the
sales surge plus two Dean Mar-
tin packages and single pack-
ages by Frank Sinatra-Count
Basie and the “Robin and the
Seven Hoods” soundtrack, Ostin
revealed.

O TR ATE R ATRSTSUGS

o e 1= %

Lurie Chosen

NEW YORK — The promo-
motion and exploitation of Lon-
don Records' pop product em-
anating from England and the
Continent together with artists
relations will now be under the
guidance of Carl Lurie. Lurie,
who has been with London
Records for 16 wyears will be-
come involved with the many
artists planning U. 8. tours in
the near future.

—BACKBEAT HAS A WINNER—

JOE HINTON'S
. FUNNY

N 00O 000 O AR 0

CHAPPELL HAS
TALENT AG'CY

LONDON—Chappell & Com-
pany is the latest music pub-
lisher to form its own artists
management agency, The move
follows that of Kassner Music,
who publishes both sides of the
Kings' smash single and also
manages the group.

BT8R TATE AT R AR TA TR AP

PEACOCK HAS THE

HIGHWAY QC'S

ONE OF AMERICA’S FINEST SPIRITUAL GROUPS!
FIRST RELEASE ON THE WORLD'S GREATEST

SPIRITUAL LABEL

WHAT MAKES A MAN

TEELL
; =

Raynard Distrib

MILWAUKEE — Raynard
Records is now being distrib-
uted in the Wisconsin and Upper
Michigan territory by Becker-
man Distributing Company. The
label is getting good regional
response with its latest release,
*Shake Up,” b-w “Room-Boom.”

Vocals on both sides are by
Al Jarreau.

THE
LA.TE“ST 1S...
’ﬁﬂ Mﬁh‘
S
AND

THE
BACK
PORCH
ARE
SWINGING!

I BACKBEAT 541

BOBBY BLAND'S

—BRAND NEW SMASH—
AIN'T

HEADED TO THE TOP
ON ALL CHARTS

TURN HIS BACK ON GOD
TOMORROW MAY BE 100 LAITE

PEACOCK 3033

T00
BAD

(PARTS 1 & 2)

DUKE 383

2809 ERASTUS STREET, HOUSTON 26, TEXAS. OR 3-2611

& PEACOCK RECORDS, INC.

October 3, 1964, BILLBOARD

www americanradiohistorv com
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RECORD S

THEN
LISTEN
10

EM!

s

~ | HAD
A TALK

WITH MY MAN ** !

L

MITTY COLLIER
Chess 1907

YOU GOT™
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o
i
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k' W
T

RAMSEY LEWIS
Argo 5481

C N

¥ 'I|L-:‘1: -__-':ﬁ.rf;‘r
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NICK NOBLE
Chess 1909

G P
at

:. 'T_-_"i :
. '\*_H- -
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e 5

it I DGN-T
UNDERSTAND ™'

TOMMY ADDERLEY _
Mar-Mar 314 i

CH Bss producing corg

Checago 1B 1

NEW ALBUM RELEASES
= - - ——— ———_— - — — . ____— _____— =

This form is designed lo aid dealers in erdering and breadcasters in programming.

ANGEL

BUESHELLO-MONTEVERDI—L'Incoronazione DN Poppe; 35644 BL
VERDI: Requiem Mass; 3649 BL, 5B 3645
FRANCO CORELL] Sings Great Religious Songs & Arias; 36208
BEETHOVEN OVERTURES: The Philharmonic Orch
(Klemperer); 36209 -
SAINT-SAENS: Samson & Delilah; Jon Vickers, Rita Gorr;
36210, 5 346210 =
SCHUTZ: The Christmas Oratorio; Georg Jelden, Edith
Mathis; 348211, § 6211 =
MARIA CALLAS Sings Verdl Arias; 36221 —
LUISA TETRAZZINI—Operatic Arias & Songs; COLH 134 -

“

ALEGRE

EDDIE PALMIERI—Llo Que Traigo Es Sabroso; LPA 832 e

AMY

DEL SHANMON—Handy Man; 8003 -

BLUE WOTE
WAYRE SHORTER—Might Dreamer; BLP 4173; BST B4173 — | =
ARDREW HILL—=Judgement; BLP 4159, B5T B4159 —_ | -
Anniversary Album/25 Years Blve MNete; BLP 1001 -] -
CAPITOL

FREDDIE & THE DREAMERS—I Love You Baby; T &0BS
PARSONS AND POOLE; T &08B, 5T &088 -
VARIOUS ARTISTS=Your Favourite Hadio & TV Themes;

T &089 -
BILLY J. KRAMER AND THE DAKOTAS—Little Children;

T &0%1 53
VARIOUS ARTISTS—Caribbean Treasure Chest; T &078 -
THE BEACH BOYS' CHRISTMAS ALBUM; T 21464, 5T 2144 -
AL MARTINO—A Merry Christmas; T 2165, 5T 2165 -
HANK THOMPSON & THE BRAZIOS VALLEY BOYS—It's

Christmas Time; T 2154, 5T 2154 -
JO STAFFORD—The Joyful Season; T 2168, 5T 214646 -
YARIOUS ARTISTS—The Favorite Songs of Christmas;

T 2176, 3T 2174 —
THE LETTERMEN-—S5he Cried; T 2142, 5T 2142 -
GEORGE SHEARING—Deep Velvet; T 2143; 5T 2143 -
More FOUR FRESHMEN & FIVE TROMBONES; T 2148, 5T 2148 —
THE FOUR PREPS—How fto Succeed in Lovel; T 21489

5T 2169 -
THE G000 TIME SINGERS—One Step Morel; T 2170, 5T 2170 —
TH:TT;ITI!?EII D'S—MNew Dimensions in Folk Sengs; T 2171,
THE GALLANTS Rock, Swing and Dance With "My Fair Lady'';

T 2134, 5T 2134 -
Folk Sengs by FETE SEEGER; W 2172 -
SHELLY MAMMNE=My Fair Lady; T 2173, 5T 2173 -
GORDON MAC RAE B DOROTHY KIRSTEM—Kismel; W 2022,

5w 2022
LIZA MINMELLI=Lizal Lizal; T 20174, 5T 2174 -

I

CAPITOL OF THE WORLD

OLAY WERNER & THE SOELVGUTTEME—Christmas in Morway;
T 10977 i
VARIOUS ARTISTS—'Round the World Christmas; T 10379 —

CHALLEMGE

JERRY -WALLACE=In the Misty Moonlight; CH 619 -

COLPIX

FRANMNIE HEINTI—Modern Square Dances; CP 474, SCP 474 —
THE WILL BRONSON SINGERS—But Beautiful; CP 447,
SCP 467 o

e = —— PSR

coLumBIA

MY FAIR LADY-—Soundirack; KOL 4000, KOS 2400 -
IRMA SERRANO—La MNueva |Interprele De La Canclon
Ranchera; EX 5125 —

T e S -

ENOCH LIGHT & HIS ORCH.—Discotheque Dance Dance Dance;
RS B73, RS 873 5D =

DECCA

THE MUNSTERS: DL 4588, DL 74588 =

THE VENTURES—Walk, Dont Run, Vol. 2; BLP 2031, BST 8O3 —

EVERGREEN

Through the Years With VINCENT YOUMANS: &401/2 -

I

Jl:i:! I;:HH & THE FAMOUS FLAMES—The Unbeatable 14

EH

CRASH CRADDODCK—I'm Torn Up; 912

In Memory of the DELMORE BROS., Val. 2.; 920

A Week-End With the IMPACS; 918

ROR KAMES—Polka Magic & Golden Waltzes; 915 £z

DON RENO & RED SMILEY—Reno & Smiley Sing a Bluegrass
Tribute to Cowboy Copas; 914

PUD & TRAVIS Im Persem: LRP 3384, LST 7388

RAN FLOREMCE—Here and Mow!: LRP 3380, LST 7380 —_

AN R DEAN—Ride the Wild Surf: LRP 3388, LST 7348 —_

THE STANDELLS in Person ot P.J.'s; LRP 3384, L5T 7384 -

VARIOUS ARTISTS—Oriainal Country Hits #3: LRP 3382 —

ROSPY VEE—30 Big Hitz of the &0%s: LRP 3385 LST 7385 —

BOYBY VEE's Galden Greaty; LRP 3245, LST 7245 —

e

LONDON

KENWNETH McKELLAR—Folk Songs From Scotland's Herltage;
TW 91331, SW 2931 =

MINARET

TIKIS=In Town Tonight; TLP 7001 =

HOUVELLES

GILBERT BECAUD; PAM &7.122
GILBERT BECAUD A L'Olympia; PAM 6&67.144

PEACOCK

ORIGINAL FIVE BLIND BOYS—Father | Stretch My Hands
to Thee; LP 113 —_
SENSATIOMAL NIGHTINGALES—Travel On; PLP 118 -

PRINCESS

KARL BOXER TRIO—lazz Impromptu; A 201 -
ART MALYIN—Hardtack & Famous American Railroad Songs;
CaL 1056, CAS 1056
TOM GLAZER—I Like Holidaysl; CAL 1055, CAS 1055
WALT DISNEY'S Johnny Appleseed & Pecos Bill; CAL
1054; CAS 1054
THE HECTOR HEATHCOVE SHOW; Cal 1053, CAS 1053
SHARI LEWIS—Jack & the Beanstalk; CAL 1052, CAS 1052
THE THREE SUN5S—The Sound of Christmas; CAS &33
Original Recordings by Great Bands of Our Times; CAS B11
JIM REEVES—MHave | Told You Lately That | Love You;
CAL 842, CAS B42
LIVING GUITARS SHINJIG; CAL Bdd, CAS Bd4d
Christmas With GEORGE BEVERLY SHEA; Cal 850, CAS BS0
DR. SEUSS Presenits Hortom Hatches the Egg & Other Steries;
<AL 1051, CAS 1051
ROBERT SHAW CHORALE—Joy to the World; CAS 448

AFA ) J

A | I EST N [ I

I

—

RCA ITALIANDG

CORALE "GIUSEPPE VERDI" DI TERAMO-—Canil D'Abruzio;
PML 10378 —

RCA RED SEAL

MAR'AN ANDERSON-—3ongs at Eventide; LM 2769; L5C 2769 -
LAURENCE OLIVIER as “'Othelle’’; VDM 100, VDS 100 ==
VERDI: RIGOLETTO; Anna Moffo, Robert Merrill (Solti);
LW 7027, LSC 7227 -
PETER & THE COMMISSAR . . . Variations on ""How Dry |
Am™ . . . The End of a Symphony; LM 2773, L5C 2773 -—
LEONARD PENMARIO—Humoresque; LM 2731, L3C 273) -
VARIOUS COMPOSERS—Italian Arias; Rome Opera House
Orch, (Serafin); LM 2741, LSC 2741 =
The Werld's Greatest Marches: Boston Pops Orch. [Leinsdorf);
LM 2757, L5C 2757 -
BRITTEN: A Ceremony of Carols; Robert Shaw Chorale;
LM 2759, LsC 2759 -
ROBERT SHAW CHORALE—Songs of Faith & Inspiration;
LW 2780, LSC 2750 -
MEMOTTI: Amahl & the Might Visitors; Cast of NBC TV
Prod. (Grossman); LM 2742, LSC 2762 -

RCA YVICTOR

SIBELIUS & GRIEG: Finlandia & OGther Fawvorites; WIC 1049,
VICS 1049

PAUL ANKA Ialiane; LPM 10130

JUSSI BJORLING; LN #8284 -

MAURICE CHEVALIER; 530.007, 540.001

SEGUIRE MI VIMLE; MEL 1599

STOMPE &K JOYS: LPV 508

SMOKY MOUNTAIN BALLADS; LPV 507

MARTY GOLD & HIS ORCM.—In a Young Mood; LPM 2942,
LSP 2942 —

The ED AMES Album; LPM 2944, LSP 2944

DAVID MERRICK Fresents Hits From His Broadway Hits;
LPM 2947, LSP 2947

HOMER & JETHRO—Fractured Folk Songs; LPM 2954, L5P
2954 -

BOBBY BARE—The Travelin® Bare; LPM 2955, L5P 2955 —

Music From the Broadway Hit ""FIDDLER ON THE ROOF'";
LPM 2944, L5P 2964 —

ELVIS PRESLEY—Roustabout; LPM 2999, LSP 2999 _

RITA PAVONE—Small Wonder; LPM 2996, LSP 299% -

DRACULA'S Greatest Mits; LPM 2977, LSP 2977 -

ORIGINAL MUSIC FROM THE ROGUES; LPM 2976, LSP 2976 —

FESS PARKER—Sings About Daniel Boone, Davy Crockett,
Abe Lincoln; LPM 2973, LSP 2973 —

SAM COOKE at the Copa; LPM 2970, LSP 2970 =

JOHN KLEIN—Let’s Ring the Bellzs All Around the Christmas
Trez; LPM 2914, LSP 2914 -

FRANKIE CARLE Plays the Big Imported Mits; LPM 2920, LSP
2920 =

THE DAROL RICE SILVER SAXDPFHONES PLAY THE GOLDEN
HYMNS; LPM 2929, LSP 2929 -

DORIS AKERS & THE STATESMEN QUARTET Sing for You;
LPM 29358, LSP 2936 -

GEORGE BEVERLY SHEA—Hark! the Herald Angels; LPM
2937, LSP 2937 )

THE BLACKWOOD BROS. QUARTET Present Their Exciting
Tenar BILL SHAW: LPM 2938, L5P 2938 -

STAN WORTH—The Worth Is Yet to Come; LPM 2939,
LSP 2939 =

The JOHN GARY Christmas Album: LPM 2940, LSP 2940 —

Christmas With the NORMAMN LUBODFF CHOIR; LPM 2941,
LSPF 294 -

I

RCA VICTROLA

BEETHOVEM: Symphony Mo, &: WVienna Philharmenic
(Monteux); VIC 1070, VICS 1070 —

RAVEL: Concerto in G; Boston Symphony Orch, (Munch);
VIC 1071, VICS 1071 —

DOMNIZELL]: LUCIA DI LAMMERMOOR [complete); Rome Opers
House Orch. (Leinsdorf); VIC &001-1, VICS &001-1 -

REGIMA

JACK LA FORGE—FPromise Her Anything: R 313, RS 313 =

REPRISE

VARIOUS ARTISTS—12 Songs of Christmas; F 2022, FS 2022 —

SUE

JOAN SHAW In Persen; LP 1031, 3TLP 1031 -

“SWEETS"” EDISON-"Sweets” for the Sweet; LP 1030,
STLP 1030 -

RAY BRYANT—Cold Turkey; LP 1032, 5TLP 1032 -

WwWwWw americanradiohistorv com

AL HIRT and the
BOSTON POPS ORCH.
(Arthur Fiedler, cond.)

play
PAVANNE
BUGLER'S HOLIDAY

from new RCA Victor
album

“POPS” GOES THE
TRUMPET
MILLS MUSIC, INC., NYC

“A HISTORIC FImsST

VICTORIA AND
HER BLUES

SPIVEY LP 1002

“The real bluves iz cried out from the
heart and soul.” Hear 12 new hi
blues fidelity compositions sung by the
author herself, the Internationally fa-
mous blues tragedienne, Victoria Spivey,
writer of such famous hits as “You
Done Lost Your Good Thln? How,” “Ma
Fapa No” and “TB Blues.

SPIVEY RECORDS

65 GRAND AVE., BRODKLYN, N. Y. 11208

The Sapphires coming on
strong with

“THANK YOU FOR
LOVING ME”
e/ w
“Our Love Is
Everywhere”

AEC 10590

The Lotest From

DEE DEE SHARP

llco OIDII’

b/w

“DEEP DARK SECRET”

AR
SOLOMON BURKE

YES
1 DO

ATLANTIC
2254

Tis a Great Sound

"WHAT | THINK
ABOUT YOU™

"WHO CARES FOR
YOU WHEN YOU'RE
Dﬂ“"‘

TONY TUROW
ZARAKS RECORDS

P. 0. Bax 5192 Wash., D. C.

Pt g e e e e i P Pt e ey s e e B
)

ONE-STOP
RECORD SERVICE
Complete line of Spirituals,

R & B and Cafalog Merchandise.

Write fo be placed on our
national malling list.

We ship anywhere C.0.D.

Barney's One-Siop

1184 §. Kedzle Av.; Chicape 11,11
Phona: NE -9

i i

i

.
b
:r
§
;]
!
b
b
§
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audio video retailer

PHONOGRAPHS e RADIO e TELEVISION e TAPE ¢ HI-FI COMPONENTS e ACCESSORIES

Capitol’s New Phono Offers Unique Play-Along Feature

MM 5027

| g s

SA 508T

R

SA 507

MM 501

Zenith Bows 25-Inc

CHICAGO—Zenith's new 25-
inch rectangular color TV line
with list prices starting at $795
will be shipped to dealers in
early October, according to
L. C. Truesdell, Zenith Sales
Corporation president,

Truesdell unveiled the line at
a national distributor meeting
held in the Palmer House here
last week. He said initial ship-
ments would be in limited
quantities,

Truesdell said that the 25-inch
units retain all the desirable per-
formance characteristics of the
21-inch round tube sets with
some added improvements.

Variety of Stylings

The line will be available in
a variety of period stylings and
will feature a new alignment of
controls and a simplified es-
cutcheon.

Truesdell emphasized that the
company expects the conven-
tional 21-inch color sets to con-
tinue to dominate industry pro-
duction for the rest of this year
and some time to come, “‘be-
cause the more costly rectangu-
lar tube and other factors make
the 25-inch sets considerably
higher in price than the 21-inch
receivers.”

Zenith's 25-inch, rectangular
color tube is the three-gun,
shadow mask type. Compared to
the 21-inch, round screen tube
with a 70-degree deflection
angle and 265 square inches of
rectangular picture area, the
new tube has a projected view-
ing area of 300 square inches, a
90-degree deflection angle and
15 four inches shorter than the
21-inch tube, making possible
slimmer cabinets,

Italians Rap TV-Phono Tax

MILAN — Strong opposition
to government-propeosed tax
hikes affecting the home enter-
tainment industry was voiced
here in a keynote address to
the 30th National Radio-TV
Show by Dr. Piero Anfossi,
resident of the Italian National
ectronics Association.

Nothing that the Italian TV
industry has weathered a drop
in domestic sales by moving suc-
cessfully into the export market,
Dr. Anfossi declared: “The in-
dustry faces 1965 with uncer-
tainties due to the difficulty of
maintaining prices at a competi-
tive level, not only in the inter-

FROM JAPAN
TO RUSSIA

LONDON—As importer J. &
I. Arbiter completed a contract
for $480,000 worth of Japanese-
mad guitars and drum sets last
week, Premier Drum Company
received an order from the
Moscow Philharmonic Orches-
tra and Bolshoi Theater for over
$15,000 worth of new pedal-
type tympani and other percus-
sion instruments. The Japanese
instruments will be produced to
the London importer’s designs
and specifications. The lot in-
cludes 12 guitar models retailing
at 514 to $140. Drum outfits
;ai'.’j?ie in price from $140 to
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national market but also in the
internal market.”

Domestic sales dropped 20
per cent in 1964, Dr. Anfossi re-
vealed, while costs were rising
considerably. An increased tax
buden, he explained, would deal
the industry a severe blow.

“The industry will become
more untable if costs rise in
other sectors,” he said. “Higher
costs could put us out of in-
ternational competition.”

Present in the session at which
Anfossi spoke was Pietro Qua-
roni, former Italian ambassador
to Great Britain, the new presi-
dent of Italian Radiotelevisione.
He said his organization, which
is responsible for most Italian
TV programs, would probably
side with Anfossi's group in the
battle against higher taxes.

The exposition, one of the old-
est of this type in Europe,
opened here Sept. 12 and will
continue through Sept. 20.

h Color TV Series

ZENITH'S NEW 25-INCH, RECTANGULAR COLOR TV LINE in-
cludes the Alderson in Danish cabinet, with oil-finished walnut
veneers and solids. The set has Zenith’s Super Gold Video
Guard B2-channel tuning system, a handcrafted horizontal
chassis, two nine-inch-by-six-inch double cone speakers, one
3Va-inch cone-type tweeter.

EIA Holds Boston Meeting;
Discuss Variety of Subjects

BOSTON—The Electronic In-
dustries Association met at the
Statler Hilton here last week,
with industry representatives sit-
ting in on discussions with ex-
perts on a variety of topics
related to the electronic field.

The meetings opened on
Tuesday, with the day’s pro-
gram featuring Bradford Boss,
assistant sales manager of the
A. T. Cross Company speaking
on “Strategy for Marketing a
High-Quality Item in a Highly
Competitive Market."” Later in
the day industry training offi-
cials participated in a roundtable
discussion of “Effective Train-

ing.

Wednesday's sessions featured
Col. George Thompson, USAF,
assistant to the chairman of the
Defense Department’s ASPR
Commitiee, discussing proposed
changes in the Armed Services
Procurement Regulation. Don-
ald Price, vice-president of the

Norton Company, spoke later
on “Distribution in the Mill
Supply Area.”

Director of the Navy's Un-
dersea Development Division,
Capt. Donald G. Dockum, out-
lined new developments in anti-
submarine warfare to industry
officials on Thursday, Later the

RCA Shipping 25-Inch Color

CHICAGO—RCA will start
shipping 25 -inch rectangular
tube color TV sets to distribu-
tors during the coming three
weeks.

Shipping schedules for the
company’s new line of receivers,
with optional retail prices rang-
ing from approximately $800 to
$1,300, were disclosed late last
week by W. Walter Watts,

group executive vice-president.

Watts said the new 25-inch
sets would be available in limited
quantities through the end of
this year, but announced plans
for an $8 million expansion
program to increase RCA's
color television picture tube pro-
d“ﬂ.tIi,'l'fl“ facilities.

“The new program is geared
to parallel the projected growth

www americanradiohistorv com

of color television set sales,
which are expected to more than
double during the next five
years,” Watts said.

Planned as a permanent addi-
tion to the full RCA color TV
line, the 25-inch rectangular
tube will permit extra-slim cab-
inet construction featuring full
disappearing doors and period
styling.

Refail Price
Under $200:
Mike Included

e Continued from page 3

Jelivery Oct. 1, Beucler said.
Dealer prices vary by region,
the machine selling on the
East Coast for $117.47, in the
West for $119.47.

Beucler calls the machine
“revolutionary” in that instru-
ments may be played through it,
the musician can accompany
records and the unit may be
used as a public address system.
The executive believes it will
next spring before competitors
catch up with the design or
start copying it.

“A dealer’s ultimate profit
doesn’t stop with the machine’s
sale,” he emphasizes. “The deal-
er can sell the customer regular
earphones, pillow earphones,
contact mikes and instruments.”

Beucler added he would be
"unhn;:lﬁpjr if the machine didn't
move 5,000 units initially,” He
says advance orders are the
greatest for any machine previ-
ously released by Capitol.

The instrument is manufac-
tured for CRDC in Lowell,
Mass. The Command Performer
is applicable for college and
teen-ager musicians with limited
funds and limited room space
for both a phonograph system
and guitar amplifier system.

One unique feature of the in-
strument is that a guitar may be
played late at night through the
amplification system with the
student plucking the strings gen-
tly yet hearing the notes loudly
through earphones, Records may
also be stacked for late evening
listening and heard through a
headset with the machine shut-
ting off after the last record.

The Command Performer is
the lead machine in CRDC's
new line of five portables. Two
of the four are transistorized,
the SA 508 ($99.95) and MM
502 ($31.95), which Beucler calls
the lowest priced, solid-state ma-
chine introduced by any major
manufacturer. The two other
portables are the SA 507
($79.95) and MM 404 ($49.95),
These machines are already
available.

same day another member of
the military, Maj. Gen. John
W. O'Neill, commander of the
USAF Electronic Systems Divi-
sion, addressed the convention.

Friday's sessions commenced
with a briefing on export op-
portunities to the United King-
dom by Daniel L. Goldy, na-
tional export expansion co-
ordinator of the Commerce De-
partment and members of the
department’s Electronics and
Automation Trade Mission to
Great Britain.

Final featured speaker was
Albert W. Saunders, engineer,
service technician and radio-TV
educator, who spoke on televi-
sion servicing.
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Zenith to Sponsor
Nobel Doc’'ment'ry

CHICAGO — An hour-long
documentary presenting the No-
bel Prize Awards in a special
telecast on U. S. television for
the first time is to be sponsored
this winter by the Zenith Sales
Corporation.

The announcement was made
at a luncheon press conference
here last week by L. C. Trues-
dell, president of Zenith Sales
Corporation.

Carried by the entire Ameri-
can Broadcasting Company net-
work, the program will be aired
Saturday, Dec. 12, from 7:30 to
&:30 p.m. (EST), two days after
the Nobel Awards ceremonies in
Stockholm's Concert Hall.

“In concept and scope, the
Nobel Prize Awards program
gives promise of an excellent
spectacular of true dignity as
well as high drama.” Truesdell
said. “A program that not only
promotes better international un-
derstanding but also has exciting
entertainment values, the 1964
MNobel Prize Awards documen-
tary will undoubtedly represent
the television medium at its best.
We are proud to sponsor the

1964 Nobel Prize Awards as
part of a continuing endeavor to
promote quality TV program-
ming.”

Cooke to Host

Narrator, writer and host for
the program will be Alistair
Cooke, correspondent for The
Manchester Guardian, who has
won Peabody and Emmy Awards
for his "Omnibus” program and
neEws reporting.

Walter Schwimmer, well-
known Chicago producer of TV
special events programs, con-
ceived the idea for the Nobel
documentary and will produce
the 1964 program.

“We are hoping to make this
an annual event,” Schwimmer
announced.

According to Schwimmer, the

Nobel foundation has granted
Eermissiﬂn for unprecedented
ehind-the-scenes camera cov-
erage of the judges in the con-
ference room of the Royal Acad-
emy of Science.

Interviews with the winners,
conducted by Cooke, will also
be incorporated in the documen-
tary, Schwimmer disclosed.

UNIQUE PROGRAMMING IDEAS!
For Progressive Radio Program Directors

PROFESSIONAL PROGRAMMING, VOL. |
Contains over 125 new and different
CONTESTS, GAMES, COMEDY PROMOS,

Rush $5.95 for your copy postpaid.
RSI, 165 W, 46th St., New York, N. Y. 10036

BIG BONUS SECTION FOR DEALERS

EQUIPMENT NEWSLETTER

Color TV—Full-Fledged Boom

By DAVID LACHENBRUCH
Contributing Editor

The TV boom of the early 1950’s is beginning
all over again—in color.

There have been doubts—even recently—about
the real breadth of color TV's
appeal, and to what extent the
American public would ex-
change their black-and-white

P sets for color. These were real,

E- 3 honest doubts, and they came

A from every level of the industry.
ﬁa‘ SET MANUFACTURERS
had been burned badly in the

mid-1950"s, when they played

a game of follow-the-leader and came out with
lines of color sets. It wasn't that the product
was no good. The timing was horribly wrong. A
heavy demand existed for quality black-and-white
sets, and three good black-and-white sets could

be had for the cost of one color set.

Dealers have been extremely reluctant to jump
aboard the color bandwagon. Even within the past
year, some dealers have called color sales slow.
This probably is because color sets don't sell by
themselves. They can't be sold with the same
techniques as 19-inch portables, But while some
dealers were complaining that color sets weren’t
selling, others were registering heavy color sales.

It's long been a sort of snide industry joke that
RCA "“exaggerates” color TV sales success. When
RCA was implying that 1962 color sales exceeded
400,000 sets, its competitors were whispering
*250,000 to 300,000.” For 1963, RCA statisticians
felt color set sales totaled over 700,000. So the
other set manufacturers settled on a “consensus”
figure of 550,000 to 600,000. As recently as last
month, the president of a major set manufacturer
expressed the opinion that last year's color sales
probably “were actually smaller than commonly
reported.”

WHEN THE U. S. Census Bureau recently
issued its tabulation on the home entertainment
electronics business, it opened a few eyes. For the
first time, it tabulated factory sales of color TV
sets, Its report showed 438,000 color sets were
sold in 1963 and 747,000 in 1964, Thus the actual
figures turned out to be close to the highest esti-
mates used by the industry.

THEREFORE, RCA's statements and estimates
are beginning to carry considerably more weight,
now that the Census Bureau has verified its past
estimates. So the industry listened a little more
attentively two weeks ago when W. Walter Watts,
RCA senior group executive vice-president, offi-
cially raised the company's projection of 1964
color set sales, RCA had started the year by
predicting 1.2 million color sets would be sold,
raised its figure at midyear to 1.3 million, and it’s
now saying color sales will be somewhere between
1.3 and 1.5 million this year,

This year, for the first time, the Electronic

Industrial Association is compiling figures of color
set production. Its last data indicate that the
total for the year's first seven months was about
690,000 sets—or quite close to 1963's full-yvear
figure, with the big selling season yet to come,

ALMOST DAILY, color TV generates new
interes{ and new excitement. New York TV set
distributors reported an excellent sales pace this
summer, and attributed it to the color telecasts
of the Mets' home games, On a national basis,
the new television programming season sees only
a modest increase in the amount of network color,
but the increase seems to be in the areas which
count the most.

Sports served as the biggest stimulus to black-
and-white set sales in TV's early days. Now the
same thing may be happening in color. Almost all
of the NCAA college football games are being
broadcast in color, and if you don't think color
improves football telecasts, take a look at one
of these games in color. Color even made the
Penn 5tate-Navy game interesting—and that's
saying something.

ONE YEAR from now, NBC will be broadcast-
ing both the college games and the American
Football League pro schedule in color. There has
been no formal announcement, but there is strong
evidence to indicate that the CBS network, at
long last, will go all-out for color in the 1965-
1966 season, starting next September. Some CBS
affiliates insist the network officials have all but
assured them that they will take the color plunge
during the season when 10 per cent of American
television homes have color sets. Using CBS’ own
projections, as supplied by the network to its
affiliates at their meeting in New York last
spring. this point will come during the 1965-
1966 season.

RCA’s RECENT surprise announcement that it
would offer the new 25-inch color sets ahead of
schedule—during October instead of December
—is another sign that big things are ahead in
color. RCA obviously is trying to blunt Motorola’s
23-inch color drive and beat Zenith to the market
with the 25. The first RCA 25-inch sets will be
priced from §800 to $1,300, and quantities will
be limited. For the balance of this year, their
main function will be to point up how good a
buy the public can get in 21-inch sets.

Next year, there will be 21-inch, 23-inch, 25-
inch, 19-inch and possibly 16-inch sets in color—
a full line, with plenty of variety. This year, one
set in every six sold will be color. Next year,
it could be one in every four. With the burgeoning
of a real demand for coler, and with the new
screen sizes, there's some hope that dealer profit
levels on color will improve,

No matter how you look at it, there's a real
color boom, and it’s going to pick up steam in the
coming months and years. Everybody wants color
TV, and it appears that almost everybody's going
to buy it.

DISK DEALS FOR DEALERS

A summary of promotional opportunities for dealers by manufacturers and
distributors currently offering records at special terms. Shown where avall-
able ore starting and expiration dates for eoch deal os well as the dote of
issve and page number of thea anBinul news story and/or advertisemant
providing details of each promotion. Please consult these for full information.

VANGUARD—Started Sept. 1. Expires Sept. 30.

Extra 10 r cent on enfire catalog; Everyman classics and demonstration
records (5RY series] monaural extra 10 per cent; Everyman classics and
demonstration records stereo 30 per cent.

STARDAY—Expires Sept. 30, 1964.

Fifth Annual Country Music Spectacular Summer 5ales and Fall Restocking
FLHFI, A 20 per cent discount to dealers on all Starday regular-priced album
ines.

ABC-PARAMOUNT—Expires Sept. 30, 1964. Started June 28, 1964.

A 12 per cent discount on all new and catalog merchandise.

IMPULSE—Expires Sept. 30, 1964. Started June 28, 1964,

A 1215 per cent discount on all new and catalog merchandise.

TANGERINE—Expires Sept. 30, 1964. Started June 28, 1964

A 12V per cent discount on all new and catalog merchandisa,

GNP CRESCENDO—Expiration date indefinite. Started Jan. 1, 1964,

The 800 series—buy five, get one free. Regular series—buy nine, get one free.

GATEWAY—Expiration indefinite. Started March 13, 1964,

Two free records for every 10 purchased in series 1100, 1200, 1400, 1600.
One free record for every 10 purchased in series 2000, 7000, 8000, 9000,
with the exception of 9001 and 9003: buv 10 get two free.

DOOTO—Expiration indefinite. Started May 23, 1964.

Buy five, get one frea on all Comedy Records.

FOLKWAYS—Expiration indefinite. Started July 7, 1964.

Eight pre-packed units {10 records per packl, one pre-pack free with pur-
5‘]“’ u: five pre-packs, rest of Folkways catalog at 1214 per cent additional
iscount.

ARHOOLIE RECORDS—Expiration date indefinite.

Started Sept. 1, 1964, Distributor receives two free with every 10 bought on
new product: one free with 10 on catalog items.

Coming in
October 17

Billhoard v cos

Be sure to get, read and use your copy for more record,
equipment and accessory profits during the next 12 months.

If you are net now subscribing, use the coupon on page 8
to be sure to get your copy of October 17 Billboard with the
big section on . . .

Record Retailing Today

SAY YOU SAW IT IN BILLBOARD
BILLBOARD, October 3, 1964
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Handsome Display Spurs Sales

SUITLAND, Md. — Design-
ing a precise spot for everything
has resulted in heavy sales of
home entertainment equipment
in one of the most handsome
appliance departments in the
industry at the GEM Store in
this Washington, D. C., suburb.

When Albert Bass, depart-
ment manager, leased space in
the new store, he placed heavy
emphasis on tape recorders,
stereo phonographs and record-
ers, portable phonographs and
all types of radios.

And he decided from the
outset to display these items
in the most orderly manner pos-
sible. The 90-foot wall fixture
shown in the accompanying pho-
tograph is the result. It contains
permanently assigned spots for

every item, recessed out of the
line of traffic and framed in
glowing fluorescent lights.

Panel Has Sections

The impressive display panel
has 16 sections, ranging from
three to five tiers high, dividing
the fixture into compact bins.
Each bin 15 supplied with power
through a continuous bus bar
system, permitting demonsira-
tion of any item on display.

In setting up the display area,
Bass reasoned that because every
item on display had its own
niche, customers would auto-
matically help to keep the de-
partment orderly.

“My theory worked,” Bass
declared, “"and it seems to be
paying off in sales.”

Concentrating on quality and

durability instead of low price,
Bass selected all his stereo
equipment after a study of the
comparative service record
which each make and model
showed. As a result, a 90-day
guarantee 15 offered on each
item sold.

Fast-moving, lower priced re-
corders, phonographs and radios
appear across the aisle from the
wall fixtures, on a continuous
80-foot table. Here, too, every
set is powered for easy demon-
stration.

Although moderately priced
stereo recorders are carried, sell-
ing accent is on the $250-up
stereo recorders.

Accessories Important

“The true music lover will
often invest as much as half the

The “Award Winning”

WORLD OF COUNTRY
MUSIC

ADVERTISING DEADLINE: THIS WEEK!

OMING NOV.J...

The second annual edition of the most treasured and successful
supplement edition ever published by Billboard

Winner of a Jesse H. Neal
Editorial Achievement Award for 1963

KIP TYLER SWINGIN’

With “GYRO DISC BRASS”

original purchase price of a
stereo recorder in such acces-
sories as head demagnetizers,
tape heads, fine microphones,
mixers, and so forth,” Bass re-
ported.

A service window at the rear
of the department promises serv-

ice on every item sold. The
service department was designed
and set up before the sales and
display facilities, Bass explained,
because of the great importance
of reliable service in selling the

suburban Washington market.

VIEW OF THE HOME ENTERTAINMENT department in new GEM

Store, Suitland, Md.

Mercury & Philips Add 100
Recordingsto Ampex Tapes

CHICAGO—The addition of
100 Mercury and Philips record-
ings to the Ampex Stereo Tape
catalog brings to 19 the number
of recording companies whose
libraries are available on Am-
pex tape.

Mercury  artists  included
among the new selections are
Xavier Cugat, Buddy Morrow,

Sarah Vaughan, Patti Page and

the Detroit and London sym-
phony orchestras, according to
John N. Latter, vice-president-
general manager of Ampex’s
consumer and educational prod-
ucts division.

Philips  selections include
Soeur Sourier, the Swingle Sing-
ers and Serendipity Singers. The
AST catalog now lists more than
1,300 selections.

HOLLYWOOD—Gyro Disc Inter-
national execs listen to playbacks
of new Kip Tyler session at label's
Hollywood offices. Session in-
cludes new swingin’ version of
“Girl From Ipanema" which will
replace present flip side of Tyler's
smash belter “That Bell of Free-
dom.” Reason for switch is that

label wishes to showcase Tyler's
versatility, with new “swinger"
image as a catalog-type artist, in
replacing present rock and roll
back side. Tyler formerly had suc-
cess with his own rock and roll
group in personal appearances and
a weekly T.V. show on the coast.
B.W. Garcin, label exec, announces

THAT BELL OF FREEDOM

This is Ad #19 (Waltch for Swingin’ Ad #20)

plans include promotional tour for
Tyler, with approximately 20 Net-
work T.V. appearances forthcom-
ing, and the recording of five other
artists which sessions are also to
be directed by Tyler who Errndut:ﬂd
original “Bell of Freedom" master
for label. The “Bell” and “Ipa-
nema” pairing is also being re-
leased in stereo for juke boxes.

WARDROBE: Beau Gentry

NOW BACKED WITH

A Division of GYRO DISC INTERNATIONAL

GIRL FROM IPANEMA

KIP

#710

&815 SUMNSET BLYD.
Svite 202
HOLLYWOOD, CALIF,

Phone: HO 4-9310
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EMPLOYMENT SECTION

SITUATIONS WANTED

Successful Record/Music Executive

with over 18 years of experience
with the major compandes in the in-
d » soaks  high nﬁpunﬂhln
position with an anlzation that
would find the foll background
dT?| I'Il:'ll-n.l,].l-' “11-1-5 ltit[ in the
OFoL axperisnce mar-
keting Tmi‘.turns of record distribu-

Hon, from sales with a branch office
to branch manager to divislonal

Mana i

Wu-lgwrnndent and General Manager

of one of the Ieading Country &

Western Musie Publishing Companies

Eumenfnﬁ%nuw of the leading
ner LLH

Country & Western Radio Statlon in

the nation.

A&kR Direclor of Country & Western

Musie for two majors.

Reference presented upon request,

Please contact.
BOX =135 c'o Blllkoard
185 'W. 44 5t., Mew York City 10034

ANNOUNCING
a new low rate for

SITUATIONS
WANTED ADS

to help people In the sllied flelds of
MUSIC, RECORD, COIN, PROMOTION,
ENTERTAINMENT

L ke th t, best in -

to Toks Uhe,fieny bestpaing con

MEDIA FOR SELLING YOURSELF
PECTIVE

TO PROS EMPLOYERS.
$2.00 will do the trick for a 15"
ad in one issue . . . maximum 35

words, plus name and address.

MAIL COPY AND PAYMENT TO:
Blllboard Classified Mart
165 W. 46th St
New York, N. ¥.. 10034

HELP WANTED

JUKE BDX MECHANIC—MUST BE TOP
mechanic plus amplifier work. Reason-

good pay. HRefer-
Ulred. Write Rellable Music
MFI-I.. S.W. Ind Ave., Fort Lauder-

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS

DEALERS . . . ONE-STOPS
. . . RACK JOBBERS

Territory; North Dakota, Bouth
Dakota, H!'-bl-'l:h. Minnesota, Iowa.

Order Your Supply of

Record
Preview

BILLBOARD'S GREAT NEW CON-
SUMER LP MAGAZINE-CATALOG
FROM:

Heilicher Bros.

119 M. Il'thﬂ!i.. %ﬂ:‘lﬂﬂflh. Minn.
P'I.'-.:lﬂ.lllnl Heilehar

Listed, you will find the labels
which we presenily distribute:
Labels: Abbot, Abner, Ace, After
Hours, . ATES, ATt Sound,
Etcn, hgﬁfﬂnlﬂm. hlntﬂrant-,
‘.I.M I 'Ihlﬂ| .-ndi!.l
Caprice, Carib, Carlton. Checker,

cher D -
ﬂ’ﬂum Dcﬂl.[.n. nmum.'l,*." Dll.'l::l"l

uuré, Dolton, Duel, Duo, Duke, El:_:ll'a.;iw.

Fabor. Family Hour,
Ant: . Hm', . Fono Graf,
Foo t. Ford, Gallant,
Goldie, Grand Aw Harmon

Heartbeat, Imperial, Infinity, Instant
Lnrnl.ni[ Israel, Josie, .I\'.n;ut;'::I Jubiles,
Laugh e, Laurie, Lemonde, Lib-
erty, Litile Btar, Lupine, Lutheran,
Mack IV, « May, Minit, Okeh,
Original Scund, Palette, Panorama,
Peacock, Pearl, Peter Pan, Pike,
Hadiant, Rendezvous, Sabina, Santo,
Sar, Scepter, Sermon, Sherton, Spar,
Sterecddities, Studie, Stax, Select,
Bolo, Soma, Somerset, Sonador, Shell,
Bue, Surorise, Time, Todd., Trl Dise,
Tuba, Tulf, 20th-Fox, Unity, YValiant,
'I'Z::L Jay, Wallis, Wand, Wilshire,
It's a8 ean’t miss sales and profit
market! Cheek your regular Heilicher

salesman for speclal prices.
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DISTRIBUTION ARRANGED

CONSULTATION
All questions answered aboul Re-
cording, Distribution, Printing, Ship-
ping, Muosic Publishing, ete.

NATIONAL RECORD

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

RECORDING FACILITIES

PROMOTION & PUBLICITY & SUPPLIES
PRESSING
S PROFESSIONAL DEMO
PRI RECORDS

Finest Quality—Low Prices—

1650 Broadway Top Notch Talent.
] ! uf1u'_1m15 a8 EI.IJIE‘:;“ mﬂa—:ﬂ;{.‘_‘“ﬁﬂ. Instra-
Ci 7-2159 Beat, Modern Tape and Dise Equip.

l-li-l!llP'EI. 2. EE-I'I-'.I

Large Sound Btudios—Top Technl-
clans, Plano or Organ & WVooal—1
Song, §13.00; two songs, $23.00 (45 or
TEY; add El.l:ltll'. Bass. Drums, Sax,
Clarinet, Steel Gultar, Vielln for
£5.00 ecach per song.

WRITE FOR FREE BROCHURE.

DEMONSTRATION RECORD
COMPANY

Our 10th Year)
Box 3404, Sta. C Linceln, Mebraska

RAYMAR'S

MEMORY LANE

We can supply you with
400 of the greatest oldies
but goodies. List upon re-

quest! Wholesale only!
“Largest selection of other hard-
to-get records.”

100 Assorted Mow 45 RPM's,
$9.00 per 100
$80.00 per 1000 (1 to 2 yrs. old)
WE SPECIALIZE IN CURRENT
“TOP 100 45's AND LONG PLAY
WE ALSO BUY INVEN-
TORIES OF THE ABOVE.
RAYMAR SALES CO.
170-21 Jamaica Avenue
Jamaica 32, New York
Olympia 8-4012

BUSINESS OPPORTUNITIES

LEARN AUCTIONEERING: BIO MONEY,
prestige, career. Two-wesk term in resl-
dence or home study {(Ineluedin LP
records, operations manual, sdve

and sales kit), Internationally recog-
nized divloma:. Free catalog. Write
today: Missouri Auction Schoal, 1330-56
Linwood, Kansas City 42, Mo, 64102, ch

MISCELLANEQUS

10,000 PROFESSIONAL COMEDY LINES!
Monthly topleal g serviee too! Free
catalog. Hobert n, 3536 Daniel
Crescent, Baldwin Harbor. N. Y. ch-np

PUBLICATIONS & SERVICES

them for top Hollywood professional
writers and publishers. 55 for first
fifty ecoples; Including all copywork,

Say You Saw It in | cic plut ifeach everisol op'nd for

W Bivd., Hollywood, ﬂ.l].lil'f
Billboard K

when answering ads . . .

CLASSIFIED RATES

Par Inserfion

15" | R a* Each Additional Inch

Manufacturer

Advertisers 59 515 525 9

Distributors (Regional)

& Employment 35 ¥ 515 335

Advertisers

Distributors

(National) 9 15 o -

ituations h
Wanted for 52 $5 59 $5 [
individuals

® Minimum size zold Is Va™, approximately 35 words; 1*° 70 words.
* All rates are for EACH imsertion. PAYMENT MUST BE 1IN
ADVANCE | |
¢ Advertisements 2'° or larger are set in boxed sfyle. |
* |f Box Mumber is used, follow 10 words for number and address. i
Box number service charge is 50c per insertion.

USE THIS HANDY ORDER FORM

L _§ X ¥ E X ¥ § _F§F X E_§E 2 & & 2 34 R _E B _ 3 &R _E S X _RE_Z K R ¥ _F ¥ N _J2 K L 5 F E_JX X _J_ K £ __E X _J K]

Pleaze insert the following ad for conseculive issues,

Heading: Size:
[ Set regular classified style. [ Set boxed classified style.

T

Amount enclosed

Copy:

Company HNams Authorized by

Address

City State & Zip Code

PLEASE EMCLOSE YOUR PAYMENT. WE DO NOT BILL FOR CLASSIFIED ADS. :

FOR ADDITIONAL INFORMATION AND/OR ASSISTANCE CONTACT: CLASSIFIED ADVER- :l
TISING MANAGER, Billboard, 165 West 45th 3f., New York City 10034, i

ADVERTISING RATES INTERMATIONAL EXCHANGE - q
Classified: Per line $7. Minimum £ |ines per inzerfion.

CISPLAY: Per inch 514, Minimum 1 inch,

“Above prices are for_one Tnsertion in one issue, Cash or check with erder. '
Lower ratez for 12, 26, 52 inzerticn: in & one-year period.

FOR FURTHER INFORMATION CONTACT:

ol

Peter Heine, International Advertising Director.
Billboard, 145 West 4&th Street, New York
City 10034 or 1
Andre de Vekey, Europoan Director, 15 Hanover |
Square, W. 1, England. |

-

e = -
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BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

Thess are the nation’s best sellers by monufocturers based on results of o month-
long study using personal interviews with a representative national cross-section
of record-selling outlets {only) thot alse sell phoenogrophs, radies and/er taps
recorders. A different price group is published in the spoce soch week., Eoch
cotegory appears upprnximutll‘r every 14 weeks.

The percentoge figure shewn for each brand is its shore of the lotal number
of weighted points derived from all dealer responses. Point tabulations are
bosed on the rank order of monufacturers’ sales at eoch dealer, and weighted
by size of outlet. Only maonufocturers earning 3 per cent or more of the total

dealer points are listed below.

PHONOS LISTING BETWEEN $201 and $300

POSITION
This &/13/64  3/7/64
losws lasws lasue BRAND %, OF TOTAL POINTS
1 1 1 Magnavex ........... 40.9
2 7 2 ORI Dugisias e 11.5
3 3 3 RCA Vicdlor ........... 6.3
4 2 (-] BEH . aavisiiaeiicisiess 6.1
5 _ 9 Voice of Music (V-M) ... 5.1
5 6 6 Curtis-Mathes ......... 5.1
7 5 4 General Electric ....... 4.7
8 4 6 Masterwork .......... 3.7
9 —_ — Packard-Bell ......... - |
CIBEE, oo b e a s 13.3

Since this chart is based on the previous month’s sales, it is conceivable that
certain brands will eppear at one time and not at ancther becouse of many
influencing foctors. Thus it does not indicate that the above ranking applies for
any period other than the previous month. Those brands that cppeared in
previous issues for this category ond do not hoppen te merit a listing above
are shown helow with their rank order in the issue indicoted in parenthesis.

6/13/64 lIssue: Motorola (8).

3/7/64 Issue: Motorola (5); Sylvania (10).

OO0 OO 001000 000000 000G EAN A AR

OVER 80 EXHIBITORS FOR
CANADA’S 1st CONCLAVE

MONTREAL—Home entertainment equipment and musical
instruments manufactured by some 80 different firms will be on
display during Canada's first Television-Music Show to be held at
the Show Mart here Oct. 1-6. Some 75,000 persons are expected to
view the products. A dealer preview is slated for Sept. 30. A stage
show starring Fran Warren and Denny Vaughan will be a part of
the show. Firms slated ‘to exhibit include the following:

Aiwa

Americana Corporation

Ampex International

The Audio Shop, Ltd.

Baldwin Pianos

Boite A Musique

Buegeleisen & Jacobson, Ltd.

Canada Music Supply, Ltd.

Canadian Admiral Corporation,
Ltd.

Canadian Broadcasting Corpo-
ration

Canadian Marconi Company

Canadian Westinghouse
Company, Ltd.

Cipher

Elftr:lﬂne Sound Corporation,

Closed-Circuit TV Corporation

Conn Organ

Yves Courville, Inc.

Craig Panorama

Dinamic Records

Dominion Electrohome
Industries, Ltd.

Dual of Canada

Dumont

T. Eaton Company

Electronic Enterprises, Lid.

Emerson

Encyclopedia Britannica of
Canada, Ltd.

Etco Electronics

Fleetwood Corporation

Fonovox Sound Corporation

Herman Fortier, Inc.

Claude Fortin

Galipeau Musique, Inc.

Garrard

Goldstein Agencies

Graetz Radio Quebec, Ltd.

Great Books of the Western
World

Grundig

Gulbransen Organ
Hammond Organ
Import House of Canada
Ingram & Roberts

Inter-Mark Electronics Canada,
Ltd,

lIorio Instruments, Inc.

Italmelody, Ltd.

Jay Electronics

Korting

La Patrie

La Presse

Lesage Pianos, Lid.

Les Editions Francoises, Inc.

Lowe Opta

Marsland Engineering, Ltd.

Montreal Star

Nordmende (Quebec), Ltd.

Organ Companv of Canada

Pearlsound Distributors, Ltd.

Perfect Manufacturing &
Supplies Corporation, Lid.

Philco Corporation of Canada,
Ltd.

Philips Appliances, Ltd.

Phonola

Pioneer

Charles W. Pointon, Ltd.

RCA Victor Company, Ltd.

Regal Industries, Ltd.

Revere-Wollensak

Roberts

Rogers Majestic

Saba Radio Electronics, Ltd.

Schneider Sound Equipment,
Ltd.

Seaway Trading & Electronics,
Ltd,

Sharpe

Shiro (Canada), Lid.

Sparton of Canada

Station CJAD

Station CIMS

Station CKAC

Telefunken Distributors for
Canada

Thomas Organ

3M International

Trans Atlantic Electronics, Ltd.

Tri-Tel Associates, Ltd.

Turner Musical Instruments,
Ltd.

Willis & Company, Ltd.

00 00 00 0000500 OGN O AR RTTIR AR
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ELMER N. EAVES, owner of E. & J. Vending Company, Reseda,
Calif., and his son Gary take advantage of the complete stock
of bulk vending supplies at Operators Vending Machine Supply
Company in Los Angeles. Eaves takes advantage of the com-
pany’s serve-yourself operation to stock up for his route in

the San Fernando Valley.

NVA Brass to Discuss
Excise Tax on Charms

CHICAGO—The bulk vend-
ing industry's fight against a
proposed 10 per cent federal
excise tax on charms will be a
prime topic of discussion when
National Vendors Association
holds its mid-year directors’
meeting here Oct. 18,

Some 100 persons are expect-
ed to attend the meeting in Chi-
cago's Sheraton Blackstone Ho-
tel. NVA has 50 directors, but
the meetings are open to all
members.

Voting is confined to the di-
rectorate. The mid-year direc-
tors' meeting together with the
association’s annual convention
comprise the bulk industry’s two
main trade gatherings.

Brief Filed

Don Mitchell, NVA legal

counsel, said that the association

). SCHOENBACH

Distributor For
oak Manufacturing Co., Inc
715 LINCOLN PLACE, BRODKLYN 16, M. Y.
PResident 77900

PHOME o WHEITE 1OR PRICES

Announcing
the first and newest

NORTHWESTERN

Now ready for
immediate deliv-
ery. Holds 1,000
individually
wrapped
FLEER'S
DUBBLE BUBBLE
TAB GUM,
the most popular
in bubble gum.
Wrappers include
comics, fortunes
and premium
redemption. Bulk loading. Other
products soon available,

PARKWAY
MACHINE CORP.

715 Ensor 5t.
Baltimore 21, Md.

EA 7-1021

HEADQUARTERS

Whatever your bulk vending re-
quirements might be, we con
s@rve you,

Always o complete stock of oul-
standing Morthwestern machines,
parts and supplies.

Write today for complete informa-
tion and price list.

COINMEN IN THE NEWS

Milwaukee Mentions

Association meetings are be-
in planned for the fall, according
to Sam Hastings, Hastings Dis-
tributing Company, president of
the Milwaukee Phonograph Op-
erators trade group. Now that
the summer is ended, sessions
will be held to discuss local in-
dustry problems.

The recently formed Gilwood-
Reid Company, coin machine
service firm, has a total of 40
years of activity in the industry
among the trio of partners,
Reid Whipple, Gilbert Hively
and Woody Johnson. . . . Red's
Novelty Company, West Allis,
has added a new man to the
route service staff. He is Richard
Rugg, previously employed by
Wisconsin MNovelty Company.
Operators continue to show in-
terest in Little LP's, says one-
stopper Jim Skiba, Modern Rec-
ord Distributors.

QOut-of-town music operators
making disk purchases here this
week included Fred Schmidt,
Schmidt’s Novelty Company,
Westfield: Al Jaber, Fond du
Lac, and Bob Kammerman, Ra-
cine. . . . Harry Gromacki,
H. & G. Amusements, is ex-
pected back on the job here
about mid-October. Gromacki

BIRMINGHAM
VENDING
COMPANY

570 Second Avenue,
North, Birmingham,
Alabama
Phong:
FhAirfax 47525

VICTOR’S NEW TOPPER "66"

Now Vends Capsules
LOW, LOW PRICE

The mest durable and duPrndlhlu maching ever bullt. Hew and
attractive design. Vends V' capsules at 5¢, 10c or 25c. Also
vends 210 and 100 sire gum, Machine specially designed fo
accommodate new, afiractive styrofoam display panel.
NEW CASH BOX
snap-in cash box makes collections gquick and easy. Ends spilled
coins. Cash Box optional, 50c ea,
NEW VICTOR CAPSULES

Victor infroduces a brand-new all-clear capsule, Features: Capsules
have added capacity, are easier fo fill and arip tighter. Three

*15%°

has been devoting his time to
his recently acquired Bill Mays’
resort on Fence Lake, in the
Lac du Flambeau area, Mean-
while, veteran general manager
Leo Dinon oversees the firm's
music and games routes.

Donald Smith, new Wisconsin
field service engineer for the
Wurlitzer Company, is a native
of this State. He formerly
worked for Ray Jenner, in Wau-
paca, and will continue to make
his headquarters there, according
to Harry Jacobs Jr., Wurlitzer
distributor. . . . Don Stowe has
bought the routes and equipment
of Union Sales, Green Bay. He
purchased the business from the
estate of vetern coinman Har-
ry Daul, who died several
months ago.

Milwaukee Amusement Com-
pany’s Clarence Smith reports
the firm is enjoying an excellent
vear. “We're looking for new,
larger quarters,” he says, “We've
been here in this spot for 10
yvears now and despite several
remodelings, we're too cramped
for space.” BENN OLLMAN

Boston Briefs

The word “Impulsion” strung
large across the spacious show-
room of the W. §. Music Dis-
tributors of Brighton has had
more than phychological effect
on visiting operators, according
to President W. 8. Schwartz.
The effect, together with a little
forceful selling, he says, has
been excellent. John Colgan,
who was associated with See-
burg, Redd Distributing when it
had Seeburg and who remained
with W. §. Music, will lead
about one dozen operators that
the firm is taking to the MOA
convention in Chicago. Len
Schneller, of the sales force who
recently came from Philadelphia,
has brought on his two sons
to go to high school and college
here,

Arthur Sturgis, Jamaica Plain,
sprucing up his machines at two
Howard Johnson locations. He
has installed two Coppertone
Consolettes with nine wall boxes
in ong and 13 in another and is
planning more. . . . W, 8. (Si)
Redd, Redd Distributing Com-
pany, Watertown, is out of the
hospital after surgery and is ex-
pected back soon. . . . Sam Bak-

has already filed a brief with
the Internal Revenue Service
seeking the exclusion of charms
from the 10 per cent levy.

The basic controversy involves
a tax which is applicable to
“real or imitation™ jewelry. IRS
has contended that charms were
“imitation jewelry."

The bulk industry holds that
charms are “toys and trinkets”
and were never intended to be
used as jewelry—imitation or
otherwise.

Powerful Support

Recently NVA received the
support of Rep. Wilbur Mills
(D., Ark.), powerful chairman
of the House Ways and Means
Committee, who termed the pro-
posed charm levy “ridiculous.”

Mitchell met with Mills and

Pacific Pafter

A speedy and complete re-
covery 15 being wished Herb
Goldstein, merchandise director
for Oak Manufacturing Com-
pany, who underwent surgery
at St. Jude's Hospital Tuesday
morning (22). Herb will be in
the hospital on Harbor Boule-
vard, Fullerton, Calif,, for at
least two weeks. Why not send
him a card? . . . Mike Bornstein
and his brother, Richard, are
new operators in the South Bay
area. They are operating North-
western machines, which they
purchased from Acme Vending.
They will call the operation
R&M Vending Service.

Preston Coombs and his wife,
Esther, are enjoying a stay on
the French Riviera. They are
expected home soon. . . . R.
Nixon, Nixon & Sons, shopped
at Acme Monday (21) for sup-
plies. . . . Dave Slivkoff, Civic-
Ven, had to make his route the
first part of the week in a Volks.
His panel truck was in the shop
for repairs. He made it all right
but found that he did not have
the ease of moving his machines
and merchandise around as he
did in his truck. . . . Mike
{(Butch) Fichera Jr., and his fam-
ily have moved into their new
home. SAM ABBOTT

Say You Saw It in
Billboard

BULK VENDING news

was assured by the Arkansas
legislator that he (Mills) would
do everything in his power to
help the association obtain a
ruling from IRS exempting
charms.

Mitchell had previously said
that the application of the excise
tax to charms would eliminate
them from the bulk business.
Since meeting with Mills,
Mitchell said NVA's position
looks “very favorable.”

VICTOR'S

Futuristic Capsules

can’t be duplicated
Registered U. 5. Patent Office.

Victor is always first with
the greatest.

MNow . . . Victer brings you
the new futuristic capsules.

SAMPLES FREE FOR THE ASKING

Cperators and distributors: Ask for
quantity discounts on filled or empty
capsules.

V-2 (approx. 2" dia.) capsule
shown obove llighfhr smaller than

actual size.

v capsule shown octual size.

LOGAN DISTRIBUTING, INC.

1850 Waest Divizien Streat
Chicage, lllinois 804622
Phone: HU 4-4870

YOU COUNT MORE WITH OAK

OAK TREE

This multiple vending unit
makes your merchandise
“stand out.'" It accommodates
all Acorn machines; there is
no need to disassemble the
upper row of machines to ser-
vice the bottom machines. The
base is 13"x16"; the owverall
height is 50 inches. It is wheel
mounted and can be assem-
bled in 5 minutes. It can be
ordered in the 4 or & machine
model. Shipping weight is 1914
Ibs.; it is available in baked
red epoxy enamel or automo-
tive chrome finish.

sizes for larger sales.

V' Capsules ........ $ 4.50 per M (5M lots er, Melo-Tone Vending Com- gjﬂf’ Tﬂ}ylrjﬂ_ﬂt& ﬂ'jm-flﬂbt’e an
V-1" Capsules ...... $ B.00 per M (5M Lots pany, Somerville, is a mighty AK Machmes through all
“y.2* Capsules ....... $13.50 per M (2ZM Lots) His ; distributors.

STYROFOAM DISPLAY PANEL FOR VICTOR TOPPER &6

NOW AVAILABLE.
Write, Wire or Phong

happy chap these days.
daughter-in-law is beginning to
shine in the entertainment world

H. B. HUTCHINSON, JR.
Southeast Disteibuter for Leaf Brand Gums
1784 M. Decatur Rd., M.E., AHanta 7, Ga. DR T7-4300.

as a singer, dancer and piano
player at various clubs and on
(Continued on page 40)

Oak MANUFACTURING CO., INC.

B50 SOUTH AVENUE 21, LOS ARNGELES, CALIFORNIA 90011

October 3, 1964, BILLBOARD
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MANDELL GUARANTEED

USED MACHINES

M.W. Madsl 49, 1¢ or Se. .§14.50
N, ﬂlll.lll.r 1¢ or 8¢ Comb. .. 12.00
M.W. 10-Cal. 1¢ Tab Gum Mach. 18.00
MN.W. Model #33; 1¢ Pore. Con-
verted for 100 ct. B.G. ves B0
Atlas 1¢ & 5¢ lw ct. Ball Gum. mu
Mills Te Tab Gum ...c.ovvansa 200

Acorn 8 Ib, Globs ... .o oo 4 u..-n

MERCHANDISE & SUPPLIES

Fiat::hin Huts, Jumbo Quesn;
Pistachio Muts; Jumbo Queen;
BT T R -~
Pistachio Muts, Large Tulip ... .71
Pistachic Muts, Vendor's Mix .. .48
Pistachio Muts, Sheik, Red .... .83
c.m-w,wnnl- B i e O B L v
Cashew, Butts . PP, |
Peanuls; Jurrlh-n bR e W
Eparish .. .. PR T S LA
xed NUTS .........o00eeeeens
Baby Chicks . PEEEE R
Rainbow Peanuts .
Bridee Mix . S
Boston Baked Illru. BN T

Jally Beans . 3 g
Licorice Gems . ..... s e s
ME M, 500 et o.ovinnnnisanasan
Hershey-ats ..........ccocemnneas

Rl I e ———

Rain-Bla Gum, T2 ef. .. ... ...... 1
Malt-ette, 100 ct., per 100 ......
Rain-Bla Ball ﬂ'llfl'lp 140 l':h.
170 et.; 210 ct =l
Rain- Bln Ball ﬂ-um, 'Iull :r .....
0 Ib. minimum prepald on all
Rain-Bla Ball SGum.
Adams Gum, all flavors, 100 cf. .45
Wriglay's lll.lrl'l,. all flnruri 'IH ct. .45
Begach-Mut, 100 ci, .
Hershey's l:hn:nllh !IH:I ef. ... 1.30
Minimum order, 25 Boxes, assoried.

adibibhbaba

iy bl

Complete line of Parts. Supnplice,
Stands, Globes, Bracketls, ch:nl-.-“._
Everything for the operator.

One-third Deposit, Balance C.0.D.

IMMEDIATE DELIVERY
VICTOR
Globe Style
TOPPER
ELUXE

t < For Ball Gum and
Charms. Also avall-
{ able for Peanufs
L and Bulk Candles.
Packed and 30ld 4
fo & case.

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBER macHINE DISTRIBUTORS, ine.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL

446 W, Jbth 54, Mew York 1B, N ¥
LOngacre 4-6447

1- I'-_l -_l __BE S§F _RE

ENTE I ETENTESTENT BT ENTESTES T T

Yends “V" capsules at 5S¢, 10c or 25¢.

Crisman Says 10% Federal
Tax Would Cripple Industry

CHICAGO — The proposed
10 per cent federal excise tax
on charms would cripple what
now constitutes half of the en-
tire bulk vending industry's
business.

That's the estimate of Paul
Crisman, president of National
Vendors Association and long-
time partner in King and Com-
pany, one of the nation’s largest
bulk vending distributorships.

Crisman said the tax would
“cripple the capsule business,”

which he estimated was about
50 per cent of the bulk in-

dustry's total volume.

States Lose Revenue
Operators would have to go
back to penny merchandise,

Crisman said the tax would
would not only mean a loss of

llortfuvestern
MODEL 60

Try one! You'll quickly agree. t's
the outstanding Bulk Vender.

Model &0 dispenses all small prod-
ucts from Spanish peanuts to capsules
and Jumbo ball gum.

WIRE, WRITE OR PHONE
FOR COMPLETE DETAILS

llouthuwesteuy

CORPORATION

2041 Armstrong 5¢. Morris, 111
Phone: WHitney 2-1300

volume to the bulk industry, but
a loss in tax revenue to the
States.

Operators already pay a series
of State and local levies based
on volume. Eliminating the cap-
sule part of the business would
correspondingly eliminate State
and local revenue,

Crisman estimated that count-
less operators would be forced
out of business altogether. “They
couldn’t possibly pay the 10 per
cent excise tax in addition to
other taxes and the commissions
which they are already obligated
to give."

The Midwest distributing
veteran estimated that commis-
sions today vary from 25 to 40
per cent—depending upon the
type of location involved.

Crisman also cited a problem
in bookkeeping if the charm
excise tax became a reality.

“Most capsule mixes today
contain a variety of merchan-
dise. The operator would have
to determine what portion of
his capsule mix contains such
toy jewelry items as rings and
pins, and what portion contains
other items such as bugs, drums
and eight-balls.

Obviously such items as the
latter would be exempt even
if the tax were passed, but Cris-
man said the bookkeeping
problem would make adminis-
tration of the tax “completely
impractical.”

He noted too that elimination
of toy jewelry from capsule
mixes would produce a large
shortage of available merchan-
dise, further hurting bulk oper-
ators.

“It would eliminate half the
items they have to sell,” Crisman
said,

Discount Stores Develop
As Top Denver Locations

By BOB LATIMER

DENVER — This year has
seen marked changes in the bulk
vending industry, according to
a survey of leading operators in
the Colorado capital.

Most bulk operators agree
that the top locations, instead
of being busy service stations,
outside sidewalk locations in a
shopping center, or near major
supermarkets, are now the dis-
count department stores.

Twenty-six stores fit into that
category in the Denver area and
each attracts thousands of family
type shoppers daily, the c-::rlle:v:-
tion potential in even smaller
discount stores readily exceeds
that of any other type of loca-
tion.

Most Denver bulk operators
have broken records this year
for total volume in one location,
for single-machine collections,
and for net profits, and without
a single exception, the site at
which each one of these achieve-
ments was made has been a dis-
count department store.

Ranking only slightly second
are self-service laundries and
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dry cleaning stores. They hit
their stride in Denver two years
ago, and which, because of
heavy traffic of hudget—mindﬂd
women with small children, are
ideal vending spots.

One operator’s books show
180 machines in coin-operated
laundry and dry cleaning stores,
equal to almost a full route a
few years ago.

Most operators have any-
where from four to 16 machines
in dry cleaning and laundry
coin-ops and thoroughly appre-
ciate such elements as the easy
servicing of so many units at
one point, which is, of course,
also true of discount department
stores.

Gone is the day of the one or
two-machine location, spotted
several blocks from the nearest
similar location, Many Denver
operators will not take on
limited-return spots such as this
unless 5-cent and 10-cent vend-
ing machines can be used, simp-
ly because the time consumed
in servicing marginal areas such
as this is not practical.

Although Denver has not seen
the wholesale switchover to 5-
cent machines which has oe-
curred in other cities, most op-
erators are adding 5-cent equip-
ment month by month to exist
ing spots, and all are counting
heavily on 5-cent machines in
many spots which have not here-
tofore been considered amenable
to nickel equipment.

By the end of 1964, at least
50 per cent of the average
Denver operator’s locations will
incorporate 5-cent vending ma-
chines.

COINMEN
IN THE NEWS

e Continued from page 39

TV. This week the attractive
blonde will enter drama school
to get a complete show business
and legitimate theater education.
Irwin Margold, general man-
ager of Trimount Automatic
Sales Corporation (AMI), is off
hunting in the woods of Maine
with operators Joe Ferris of
Madison, Al Dugas of Webster,
and Dick Mitchell of Dick's
Records One-Stop. . . . Harold
Bond, Brookline operator, is a
happy man these days. He's a
dad for the first time—a girl
named Jill, and he’s definitely in
favor of little children.
CAMERON DEWAR

Minn. Group

Joins NAMA

CHICAGO —The Vending
Association of Minnesota joined
the National Automatic Mer-
chandising Association early this
month, becoming the 11th State
Council to affiliate with the
NAMA in the past four years.

NAMA president Carl Mill-
man, former president of the
Wisconsin Council, said he was

“especially happy to welcome
the neighboring Minnesota {:-pf.'r-
ator group into our ranks ﬂf
affiliated State organizations.”

David Bach of Bell Vending
Company, Rochester, is presi-
dent of the Minnesota associa-
tion., Other officers are James
Ramsey, Automatic Vending
Service, Duluth, vice-president;
Lee A. Johnson, Canteen Com-
pany of Minnesota, Inc,, Min-
neapolis, secretary, and Harry
Johnson, of the Harry E. John-
son Company, Minneapolis,
treasurer.

BUILT FO
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COIN MACHINE news|
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EDITORIAL

Formula for Failure

Elsewhere on this page is a report on the attitude of the
Detroit trade toward the little LP. In the main, Motor City operators
are taking a short-sighted view toward adult programming. On one
hand they object to paving $1.50 for a record. On the other hand
they complain about a lack of little LP product.

Neither of these objections is valid,

In the first place, a record that sells for $1.50 and yields 25
cents a play is a better value for the operator than a record that
sells for 70 cents and yields 10 cents a play.

This argument in no way reflects on the importance of hit
singles, Both hit singles and adult stereo little LP’s have their place
in the programming scheme of things. The astute operator uses both

to advantage,
Product Not Lacking

The second objection—a lack of product—doesn’t hold. Over
the years, Seeburg has built up a strong catalog of little LP's, and
they are adding to his catalog every week.

There, too, labels like Columbia, Kapp, RIC, Sue and Canadian-
American are producing a wide range of attractively packaged little
LP’s and making them available, through distributors, to one-stops.
Whurlitzer, Rock-Ola and Rowe-Ami are working actively to encour-

age operators to program from these releases,

Thirdly, the percentage of juke boxes set for dual pricing is
high and growing higher every day. If Detroit operators report that
only a small fraction of their machines on location are capable to
playing the product, then they need to upgrade their equipment

quickly.

The argument has been offered that since collections are off,
money is too tight to require the outlay of $1.50 for a record.
Minimum Needs
If collections are that much off, perhaps the reason is that the
equipment and programming do not meet the public's minimum

needs.

Juke boxes are played because they offer the music people

(Continued on page 46)

F O O TS ATl

Class Locations Best for
Little LP Programming

By RAY BRACK

CHICAGO — Depsite distrib-
utor enthusiasm about little
LP earning potential, a survey
of local music operators last
week revealed a cautious “wait-
and-see” attitude toward long-
playing programming.

Most area operators contacted
have LP-equipped machines in
from 5 to 20 per cent of their
locations, with an average of 20
LP's on each machine.

Almost without exception, op-
erators agreed that the type lo-
cation with obvious LP earning
potential is the higher-brow
cocktail lounge or sophisticated-
type tavern. Teen spots, fast-
turnover locations and lower-
class taverns, the consensus ran,
offer little LP promise with the
product available at this time.

With suitable artists available
on albums, however, most op-
erators agreed, little LP's could
make successful inroads in the

number of plays at almost any
location.

“We've still got to keep tabs
on locations,” said Vince An-
gelier of A-A Songtime, who has
programmed albums on 10 per
cent of his machines, “Long
plays or singles, we've got to
move the product around. Bar-
bra Streisand will be played
day and night some places;
other spots her albums are
played least of all.”

(Continued on page 43)

Stereo Programming Makes
Steady Progress in N. Y. Area

By AARON STERNFIELD

NEW YORK—With the Little
LP leading the way, adult stereo
programming is making steady
but not spectacular progress in
the metropolitan New York
area.

For the last three years, most
of the impetus has come from
the local Seeburg outlet, Atlan-
tic-New York, with the distribu-

torship programming a bank of
10 Little LP's with each new
machine sold,

According to Murray Kaye,
sales manager, many local op-
erators are adding a second
bank, making a total of 40 Little
LP sides.

Trade-In Policy

Atlantic-New York also has a
trade-in policy on Little LP,
An operator can turn in a used

disk and get 50 cents credit
toward the purchase of new
record which lists for $1.50. Or
he can buy a used record for
60 cents.

Based on the activity with
trade-ins, Kaye feels that opera-
tors are doing a job with the
small albums,

But Seeburg no longer has a
corner on the Little LP market.

(Continued on page 46)

Detroit Trade Cool to

By HAL REVES

DETROIT — Little LP's are
catching on slowly in the De-
troit market, with the relatively
small number of releases cited
as the principal reason.

A significant exception was
reported for the one-stop opera-
tion of Martin and Snyder, said
to be doing very well. This com-
pany is also the Seeburg dis-
tributor for the area and the
company has a natural interest
in the growth of this business—
an interest which is evidently
paying off.

This situation is so well de-
veloped that other one-stops
have been discouraged from the
little LP's. Thus, Thomas Mutter
of the Consolidated One-Stop,
noted that for two vears his
firm did not even carry the LP’s
at all, but then put them in as
operators, or their locations were
asking for them.

Poor Collections

Another important reason,
Mutter suggested, is a general
poor business condition in the
juke box field. Accordingly, op-
erators cut their programming
down to the purchase of about
three records a week per loca-
tion—an expenditure of about
$1.80. But “to buy a little album
at $1.50 is prohibitive. The
money has been coming from
the hits—but where do they get
the money for the little albums?"

Nevertheless, he has faith in
the future of this record—"I
think that these little albums are
going to come up strong—but
it will take a year or more, U
to now there is not ennugﬁ
equipment, 'I']'.leg' have to keep
buying the albums, to keep
changing all the time.” This is
essential policy to maintain
business.

October 3, 1964, BILLBOARD

A discouraging report was
voiced by Joe Ruggirello, opera-
tor of Joe's Music—"The small
LP's don't pay for the amount
of play you get off them. People
don't want to go for merchan-
dising music. Places, like supper
clubs, understand it but such
places are mostly on a flat rate.
Then the operator cannot de-
pend on the money taken in—
the juke box is just a tax de-
duction to the big places.

“But not in the average small
spots—like the pizzarias, the
beer joints, and places where
teen-agers go." By “merchandis-
ing music,” Ruggirello means the
LP’s, albums and three-for-a-
quarter play in general.

Hopeful Report

A more hopeful report, based
on knowledge of conditions
across the industry generally,
was voiced by Ronnie Rogers,

Little LP’s

managing the one-stop operation
of Angott Distributing Com-
pany—"The LP’s are going well
in the smaller spots, like lounges.
I'm getting a lot of calls for
them, but there are not enough
available yet. There is not
enough material around, but it
is starting, and it looks promis-
ing.

“Columbia has started with a
few which went pretty good and
we have a few now from other
labels."

Detroit operators, when they
use the small LP’s, tend to leave
them on longer—up to four to
six months, compared to an or-
dinary life of a month—or possi-
bly two months in some cases—
for a normal hit.

Stereo Singles

In marked contrast—"stereo

singles—there vou're talking

(Continued on page 45)

Boston Operators Warm
Up Slowly to Little LP’s

By CAMERON DEWAR

BOSTON — The effectiveness
of any type record depends
primarily upon its availability,
according to Greater Boston
music operators. The lack of this
availability they say is the great-
est factor in the slow progress of
the Little LP,

One operator characterized
the Little LPs as “music pro-
gramed for mass listening,”
which he said was the opposite
direction in which he wanted to

focus his appeal for both young
and old.

But Arthur Sturgis, Auto-
matic Distributors, Inc., Jamaica

Plain, had some good word for
the records. He reports some
success in particular locations
where he gets about 45 plays per
week, which, at 25 cents a shot,
he considers not too bad. “The
Little LPs give me a bit extra
that I don't think I'd get other-
wise,” says Sturgis,
Dress Up Machines
To show his faith in them he
will try a campaign in Howard
Johnson locations to see if there
is a possibility of making some
real money out of them. “The
albums certainly dress up the
machine, he says, “but time
will tell if they can really be
(Continued on page 46)
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Albums Boost Collections
For Alabama Operators

By JEANNETTE FORMBY

MONTGOMERY, Ala.—The
Little LP record which offers six
selections has been slow to catch
on in Southern Alabama, but
has steadily improved collections
wherever operators have made a
serious effort with them.

Montgomery operations such
as Franco Novelty Company are
using from 10 to 15 per cent of
its music programs in Little
LP's, with emphasis on complete
Broadway shows, and leaving
the records on for twice as long
as conventional numbers.

Popularity of show albums
holds up much longer than the
usual Top Forty number, say
Franco collectors. Collections
average anywhere from 20 per
cent to 40 per cent better on
Little LP’s left for four weeks in-
stead of two. Bill Freese, a
suburban operator with many
restaurant locations, feels that
Little LP’s are coming on so fast
that sooner or later they will
make up half of the program.

Freese also says that there
should be more old favorites and
even novelty hits of the past on

(Continued on page 44)

Western LP’'s Needed
For Kansas Locations

By BEVERLY BAUMER

HUTCHINSON, Kan—Little
LP programming isn't “a big
thing” with Hutchinson Vending
Company, reports Al Bishop,
program chief.

“Little LP's haven’t done
much for us as far as collections
go,” Bishop explained. “We have
two machines in beer parlors,
but we've found Little LP music
doesn't fit those locations. It's
music for adult trade and is
a higher class than the customers
in taverns. In metropolitan areas
Little LP’s are fine for swank
night clubs, but people here
don't care about that kind of
music. If they put Western or
honky-tonk on Litttle LP's I'd
imagine they'd do pretty good
in this ~~ea. Otherwise not.”

Bishop reported unsuccessful
experiences with the special five-

record pack of 45's. Two out of
the five would play, put Bishop
discontinued the pack and de-
cided he'd be better off pro-
gramming singles than having
the five spaces taken up.

He continues Little LP pro-
gramming, however, putting on
a new one every three weeks. As
a comparison, he uses five sin-
gles every two weeks and

changes albums every three
weeks,
Bishop orders Little LPs

through a catalog mainly and
gets whatever he orders. Huich-
inson Vending has about 75
locations, most all of them in
Hutchinson, and ranging from
cafes to beer taverns and night
spots. Taverns and 24-hour
cafes are the best locations.

“Little LP's could be a good
thing some place, but they sure
aren't here,” says Bishop.
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Beatles Spur
Resurgence of
Pic Venders

KANSAS CITY, Mo. — A
sharp resurgence in the popu-
larity of picture venders here
has been spark-plugged by the
Beatles.

Twelve Kansas City oper-
ators have invested in picture
vending machines in the last few
months, notably one unit which
vends six pictures for 5 cents,
with the emphasis on popular
recurding. television, and movie
personalities,

The photos of the Beatles
have been the prime mover in
every instance, with some oper-
ators reporting the sale of as
many as 150 to 200 picture
+ cards per day through such loca-
' tions as large coin-op laundries,
- where mothers take their young-
sters along while doing the fam-
ily wash, in confectioneries and
near schools. All vending ma-
chines, naturally, are benefiting
from the program, particularly
where “stop clubs” have been
set up by school Yyoungsters,
who enjoy trading two Paul Mc-
Cartney pictures for one Ringo
Starr, for example.

Music Box
One-Stop Sold

CHICAGO — Jim O'Dwyer's
Music Box One-Stop was sold at
auction here last week to Harold
Lieberman of Minneapolis for a

reported $58,500.

The sale was contingent upon
approval of creditors. A credi-
tors' committee has been run-
ning the firm for the past several
months,

Lieberman, who has a record
distributorship, coin machine
distributorship (Seeburg) and
one-stop in Minneapolis, and
one-stops in Omaha and Des
Moines, said he had made no
decision on who would run his
Chicago acquisition.

At one time Music Box had
branches in five cities. All of
these have since been sold. Still
retained by O'Dwyer is a retail
record store on Chicago's South
Side.
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OFFICIALS OF THE NORTHWEST OHIO MUSIC OPERATORS Association and the Toledo Trade
Area Music Operators Association met last week ot the first joint meeting of the two groups.
Fred Granger, center, Music Operators of America managing director, was the guest speaker.
Standing with Granger are: Wallace Patterson, Toledo association president; Maynard Hopkins,
Northwest Ohio association president; William Hullinger, secretary-treasurer of the Northwest
Ohio group; and George Tanbar, secretary-treasurer of the Toledo goup.

—
*—:..“f

THE JOINT MEETING OF THE TWO OHIO TRADE ASSOCIATIONS was followed by a banquet.

Seated at the speakers table at the right are (l. to r.) Harry Gometz, Wallace Pattersen, Fred
Granger, Maynard Hopkins, Bill Hullinger and C. L. Hopkins. In the center foreground is Frank
Fabiano, longtime coin machine veteran and active in the Michigan and Ohieo trade groups.

100 Attend W. Va. Parley

By NICK BIRO

HUNTINGTON, W. Va. —
The West Virginia Music and
Vending association had a
happy mixture of business and
pleasure as some 100 operators
and guests gathered for the
group’s annual convention here
last week.

John Wallace, ‘long-time offi-
cial of the group, was re-elected
president, and in a sentimental

moment during the big conclud-
ing banquet and floorshow,
Saturday (19), was presented

with a plaque in recognition of
his “long vears of service and
leadership.”™
All major coin-operated pho-
nograph and game manufactur-
ers were represented by dis-
tributor exhibits along with a
surprisingly large number of
vending machine firms.
Urged Repeal
Dick Funk, legal counsel of

wwWw americanradiohistorv com

the National Automatic Mer-
chandising Association, urged
the group to attempt to have
repealed a State sales tax which
requires operators to pay 10 per
cent on all dime purchases.

“Relief is long overdue," Funk
told the association during its
Friday 18) evening business
session. “The aim of the associa-
tion is clearly the elimination of
this inequity. How it should be
done must be the first order of
business.”

Max L. Dunn, director of the
State's consumer sales tax divi-
sion, told members that his de-
partment was neutral and that
his job was to enforce the law
as it stood.

Legislation Needed

The implication was clear
that operators would have to
have a legislative change before
relief would be forthcoming.

A legislative committee to
study the tax situation was ap-

pointed following the Friday
meeting. Members include Wal-
lace, William Anderson, W. T.
Cruze and Joe Dobkin.

Fred Granger, Music Opera-
tors of America managing direc-
tor, urged the operators to think
of their State association and
MOA as a “team effort.”

Association Benefits

“The more associations
we have, the better able we are
to improve our image, to fight
detrimental legislation and to
sponsor programs beneficial to
the whole industry,” Granger
said.

The MOA chief concluded
with an invitation for the West
Virginia group to come en mass
to MOA's fall convention.

Many State and local officials
were on hand for both the Fri-
day evening informal dinner and
Saturday evening banquet. Re-
tiring Vice - President Edward

(Continued on page 44)
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2 More European Film Phono
Makers Prepare U. S.

PARIS—Two more film pho-
nograph manufacturers — both
French—are preparing to invade
the U, S. market, buoyed by
American sponsors of Cinebox
and Scopitone.

They speak here of the film
juke boxes being an inherently
French industry like fashions
and perfumes, Scopitone is a
Parisian product and Cinebox,
while develo in Italy, lan-
guished until it was promoted by
French interests.

Girding for the assault on the
U. S. market are Telebox-Cara-
velle, manufactured by the
CIFA Electronics Company, and
Cinematic, product of the
SAREC Corp. Both are Paris
firms.

kesmen for the two com-
panies dispute claims voiced by
Tel-A-Sign, which has acquired
U. S. rights to Scopitone, that
this machine—manufactured by
Cameca Electronics—has a five-
year lead in engineering over its
rivals.

New Approach
“The facts are,” said a CIFA

S

ROWE VENDORS

L-1010A, lce . .. $1195
L-1000 . -
147 ALL PURPOSE .. 725
137 HOT FOOD ..... 325
77 CANDY ......... 195
20700 ClG. ........ 225
86 CIG., 14 Col. . .... 150
04 CANDY, 8 Col. .... 125
145 SANDWICH ...... 150
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executive, “all four machines
are good and all four represent a
dynamic new approach to the
coin amusement business which
will do to the juke box what
television did to radio.

“Let’s not kid ourselves—no
firm has a lead on any other
firm. The market—in the States
and in Europe—is wide open;
the business is there and we are
moving to get our share,”

The SAREC Corp. is taking
the lofty approach. An executive
said, “We have been reading
considerable puffery from Amer-
ica about Cinebox and Scopi-
tone, and we favor anything
that promotes the coin-cinema
concept, But there is no ques-
tion that, technically, Cinematic
leads the field, as will be demon-
strated when we have completed
our American distribution ar-
rangements,”

Growing Confidence

There is growing confidence
on the part of all four film juke
box producers that the coin-
cinema product is succeeding
and technically has surmounted
the major hurdles. This is true
for Europe and the U. S

This conviction signals the
invasion of the U. S. market by
Telebox and Cinematic. Both
managements believe that spade-
work dome by Cinevision and
Tel-A-Sign and its predecessor
have been successful, and that
the push to exploit this market
is beginning.

There are about 1,200 cinema
boxes on location in Europe
from the four firms. The market
has responded well to the test-
ing in progress over the last 18
months, and all four producers
claim to have more orders than
they can fill.

Problem

Skeptics remain, however, and
their caveat is that while the
machines have proved to be a
gaudy novelty, there is no evi-
dence the programming prob-
lem has been overcome. They
argue that the film phonograph
concept can only succeed on the
basis of programming, and that
here relatively little has been
accomplished.

This skepticism is supported
by many of the test locations.
They complain that films tend
to be insufficient and ill-suited
to the new medium. One loca-
tion owner said, “The film juke
box is really an entirely new
medium for film production, and
a very tricky medium. You have

-|,r.
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Invasion

to compress a theme into 60
seconds,

“The film has to be lively and
entertaining, but it can't be silly
or inane. And it must do some-
thing that a phonograph record
can't do. There is no point to
merely recording a singer or any
song-and-dance routine. This is
not enough to attract business.”

Home Entertainment

Some experts in Europe are
predicting that the film phono-
graph field will prove far vaster
than now imagined and that it
could pioneer a whole new home
entertainment industry—the pro-
duction of entertainment films
for home-showing on TV sets,
the film version of the phono-
graph record.

There is speculation, too, as
to how long U, 8. manufacturers
will remain passive under the

Lackawanna
To Enforce Law

On Coin Licenses

BUFFALQO — Lackawanna,
N. Y., will start a drive to
license coin-operated amusement
devices under an ordinance that
has been on the books for 13
yvears but never enforced.

City Clerk Gerald §. De
Pasquale said that owners of
such devices, distributors and
persons having them on their
premises are subject to the
ordinance,

The original ordinance en-
acted in 1951 was revised this
year by the Common Council.
Existing licenses terminated Aug.
31 and owners now are subject
to a $100 fine.

invasion of European coin cin-
emas. Reports are current here
that every U. S. company is
considering the production of
boxes, and that RCA in fact has
one under development.

Rock-Ola Bows New
Phono Before Dists.

CHICAGO—Rock-Ola Manu-
facturing Company will intro-
duce a new 100-selection tran-
sistorized stereo phonograph at
a series of regional distributor
showings starting this week, fol-
lowed by operator showings in
early October.

The phonograph is called the
Princess Royale and replaces the
firm's previous 100-selection Ca-
pri. The new unit is termed an
addition to the Rock-Ola "Pres-
tige line,” which already features
the 160-selection Grand Prix,

A Rock-Ola spokesman said
the Princess Rovale has many
of the Grand Prix features but
with fewer selections. Rock-Ola
previously had a Princess model
phonograph in 1961,

A company spokesman said
that iilupular acceptance of that
mﬂde promp ted the return to

“princess” design. The new
phonograph is said to be the
smallest on the market.

First showing will be to Rock-
Ola's East Coast distributors at

W. Va. Parley

® Continued from page 42

(Mitch) Oliver was toastmaster
for the Saturday affair.
Virginia Guest

Attendance for the convention
was slightly below that of pre-
vious years, but what the group
lacked in number, it more than
made up in enthusiasm.

A number of operators and
guests were on hand from sur-
rounding States. Hy Lesnick,
Richmond, past president of the
Virginia Association, was an of-
ficial representative of that
group. The West Virginia asso-
ciation, in turn, voted to have
John Wallace its official repre-
sentative at the Virginia associa-
tion's convention in Richmond,
Nov. 19-21.

Officers elected by the West
Virginia association for the com-
ing vyear included: Wallace,
president; J. C. (Buddy) Hunt,
first vice - president; Shelton
Price, second vice-president, and
Leoma Vallard, treasurer,

New directors include: An-
thony Cupolo, James Stevens,
James K. Hutzler, Jerry Derrick,
James Kiser, Caudill Wellman,
Joe Dobkin, Andrew Kniska,
William N. Anderson, Dilman
R. DeHaven, Edward M. Oliver,
C. H. Flannery, W. T. Cruze,
Jack G. Bess and Chris Ballard,
sergeant at arms,

Joe Hunt was also voted a
lifetime honorary member,

as operators experiment with Lit-

In Dothan, Ala.,
Dixie
said that Little LP's had made

even vear and a fairly profit-
able one. Here again, Broadway
show music was showing most
consistent play.

BILLBOARD, October 3, 1964

New York's Summit Hotel, Sept.
24, It will be followed by a
showing in a New Orleans hotel,
Sept. 28; the Mark Hopkins,
San Francisco, Oct. 1; and the
;Vater Tower Inn, Chicago, Oct.

An export meeting will be
held in Montreal at the York
Royal Hotel, Oct. 10,

Operator open house week is
sceduled for Oct. 12-17. Dis-
tributors will announce their in-
dividual showing dates.

Atlas Slates
Phono School

CHICAGO—A service school
on the new Rowe-AMI phono-
graph is being held by Atlas
Distributing Company here,
Wednesday (30). The session is
the first of a series to be held
by the firm this fall, according
to Joe Kline, Atlas executive.

Cliff Bitting and Hank Hove-
nar of the Rowe factory and
Frank Bach, Atlas service chief,
will conduct the instruction. The
evening will start at 6:30, Re-
freshments will be served. Hosts
for the evening will be Eddie
Ginsburg, Atlas president; Joe
Kline, Sam Kolber and Stan
Levin.

Boost Collections
® Continued from page 41

the stereo Little LP’s since to
date most of the improvements
in collections have been pegged
to Broadway shows.

One-stops through the South-
eastern Alabama area report
sales on the rise month by month

tle LP's and find returns much
improved. Distributors say that
these have had a lot to do with
a swing toward album-type pho-
nograph sales for better spots.
By mid-September at least 75
per cent of the operators being
serviced by Cohen Music Com-
pany were buying Little LP’s
and reporting better returns dur-
ing a dismally low-return period.
Frank Metrie,
Amusement Company,

the difference between a break-
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Wico Doubles Plant Facilities

CHICAGO—Wico Manufac-
turing Company, coin machine
parts and supply house here, has
expanded its main plant to
nearly double its previous ca-
pacity and now has a large
showroom offering counter serv-
ice for local sales.

Wico has also introduced two
new parts and supply catalogs—
one for coin machines (juke
boxes and amusement games),
the other for vending.

The plant expansion, com-
pleted recently, gives Wico some
35,000 square feet of room,
compared to a previous 18,000.

Wico has complete facilities for

manufacturing, inventory stor-

age, warehousing, woodworking,

machine shop, tool and die mak-

ing, and shipping and receiving.
Man in Motion

Ed Ruber, Wico sales man-
ager, noted that Wico now has
a complete sales staff on the
road at all times.

Wico will unveil its expanded
facilities to the trade at a
coffee  klatch following the
Music Operators of America
convention here Oct. 14-16, The
Wico openhouse is slated for
Saturday (17) morning.

The new coin machine catalog
runs 178 pages, the vending
catalog 166, Both carry com-
plete indexing. The Wico cat-
alog includes several premium
offers which operators can buy
with a minimum order of mer-
chandise.

For example, operators can
buy a 45 piece set of Sun
Valley Melmac dishes for
$12.99 with the purchase of
$25 worth of merchandise. A
Polaris Cannon blanket can be

bought for $2.99 with a $25
purchase,

Class Locations Best for Little LP’s

® Continued from page 41

Few operators reported col-
lection increases subsequent to
installation of LP egquipment.
The prevailing experience was
a noticeable early rise (which
most operators attributed to
both the novelty of a new ma-
chine and the new type of rec-
ord), followed by a gradual
leveling off in plays.

Typical of the operator with
the show-me attitude is Wayne
Hesch of A & H Entertainers,

whose locations are scattered
throughout Chicago's western
suburhs.

Meter Watching

“I have a dozen long play
machines out,” he said, “and
we're watching the meter on
each record closely. Most of
of our machines were installed
last month, and at this early
date the best spots for LP’s
seem to be taverns where people
sit for an hour or two for a few
quiet drinks.”

“We program according to
the location's characteristics,”
Hesch said. At some stops we
change maybe one album every
two weeks. Other places we
shift three or four albums every
collection period.”

Hesch could report no signif-
icant increase in revenue at
locations where little LP's had
been programmed and he ex-
pressed concern about the avail-
ability of product in the future,

Future Product
“A lot of operators, myself
included, are wondering if

EVERYTHING IN
COIN MACHINES
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Write for your needs,

MIKE MUNVES CORP.

E7T Tenth Awe., Mew York, M. Y.

Presenfts
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Complete Selection Parts—Accessories

VALLEY S5SALES CO.

133 Martan ST, Bay Cilty. Michigan

enough LP product will be
available to us several vears
from now," he said.

One of the few Chicago area
operators reporting tangible col-
lection increases at LP locations
is Warren Brown, Eastern Music
Company. Eastern has 100
boxes in widespread areas of the
city’s south and west sides.

Brown specified standard LP
hits by name artists such as Ray
Charles, Nancy Wilson and Bar-
bra Streisand as directly respon-
sible for a 10 to 15 per cent
hike in revenue per location.

“We use 20 albums on each
machine,” Brown reported, “and
about 20 per cent of our boxes
are equipped for little LP pro-
gramming.”

It is Brown's opinion that
he could increase plays 25 to
30 per cent per location if more
standard hits were available on
albums.

Quick to acknowledge the
profit-making potential of little
LP’s was Charles Marchetti of
Melody Music Company, whose
350 boxes are located all over
Chicago and suburbs. He could,
however, report no significant
revenue gains at present which
he could attribute to LP pro-
gramming.

Said Marchetti, “It's the best
thing to come along for us in
vears, but it'll be a while before
I can determine how much
money little LP's are going to
make for me. Collections are up
in some spots, but I'm not cer-
tain whether the LP's or the
new machines are the cause.”

Marchetti identified cocktail
lounges as prime LP locations,
with Frank Sinatra-type album

product getting predominant
play.
Among the operators most

critical of the little LP were
Howard Mohill of Star Music
and Mitchell Gienko of Dial
Amusement Company.

LPs Boring

“Little LP’s are too much of
a good thing," Mohill declared.
“People get bored hearing three
consecutive numbers by one
artist or instrumental group.”
He reported no increase in col-
lections at locations featuring
little LP’s.

Gienko recalled no unusual
success with any album, with
the exception of “West Side
Story."

“People don't sit long enough
in a tavern or restaurant to play
50 cents worth of music,” he
observed.

Austin Music's Louis Arpaia,
who programs LP's on 25 ma-
chines, stressed the lack of little
LP appeal to teen-agers.

“The kids don’t play them, so

v chicago coin
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we put our best machines in the
good locations, like restaurants
and cocktail lounges.”

Beatles Big

He hastened to add, though,
that certain albums, the Beatles,
specifically, are, as reported by
Billboard last week, very big
with teen-agers,

Meanwhile, Chicago one-stops
are stocking increasing quanti-
ties of LP product.

“Little LP's are becoming
more popular, generally, be-
cause they offer more adult
type music,” said Fred Sipiora
of Singer One-Stop. "And adult
music is greatly in demand in
many locations. 1 look for a
great increase in LP play in the
next few years.”

“For a while LP coin music
players wanted only guiet mu-
sic,” Sipiora added, “but now
they're asking for all types of
music. | think part of the in-
creasing popularity of coin ma-
chine LP’s is due to the success
of long-playing records in gen-
eral.”

Distribs Optimistic

By far the most enthusiastic
view of the Chicago little LP
picture was expressed by Harold
Schwartz, partner in World
Wide Distributing Company, a
Seeburg  outlet.

“Here's the real story,” de-
clared Schwartz. "The operator
who programs only singles will
take in consistently the same
amount of money. But let him
program little LP’s and he'll in-
crease his take 20 to 60 per
cent,”

Asked to explain, Schwartz
pointed out, “A location is like
a restaurant. The restaurant that
serves only hamburger will have
a limited business volume. With
a broader menu, business will
jump. Little LP’s are broaden-
ing the music operator's menu.
He's bound to make more
money."”

“Even teen-agers will play the
little LP's when they offer what
they want,” Schwartz said.
“Consider the Beatles,"”

Chicago operators, however,
while noting the optimism of
distributors, are watching their
machine meters closely, pro-
gramming according to demand
and hoping that when little LP's
really start spinning, plenty of
product will be available.

A e

BB REPORTS ON
LITTLE LP’s

NEW YORK — Reports on
the progress of the Little LP,
gathered from Billboard staffers
and correspondents throughout
the United States and Canada,
appear in this issue. Due to
space limitations, not all the re-
ports were able to make the
issue. The rest will be published
Oct. 10,
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Detroit Cool

® Continued from page 41
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about something good,” Rug-
girello says. He is enthusiastic
about the potential “if you can
get the small singles in a 45
s0 the older equipment can play
the music. I'm using stereo sin-
gles—because | don't have kid
stops and I don't have older
equipment. It doesn’t pay me to
have old equipment—it costs too
much to keep it up.”

Dual pricing and its difficul-
ties constitute another obstacle
favoring the stereo singles, it was
found in checking the trade here.
Most typical operators have
much or a fair amount of old
equipment, and have real prob-
lems. The use of LP's, it was
noted, could mean giving three
records for a dime, in some in-
stances which would be just too
much music for the price. So
operators favor the stereos in-
stead, and there 15 considerable
demand reported for them as a
result.

However, a negative report
was voiced by Mutter—who
does little with them—"Opera-
tors don’t have enough machines
that use them; and where they
do have them out, they don't
spend the money to buy (re-
placement records).

“There was a promotion for
stereo singles a few years ago
when the equipment for them
first came out. But I don't think
there has been any promotion
since.

“These records are out late—
and operators buy just a few to
satisfy the customers that want
stereos.”

Kings on Vacation

CHICAGO — Mr. and Mrs.
Tom King, of King & Company,
large bulk distributing company
here, are touring the country on
a two-week vacation. The Kings
spent several days in Las Vegas
and are currently in California.
They plan to return via New
Orleans and the South.
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Recent

STEREO RELEASES
for Music Operators

B SEEBURG LITTLE LP’s

Pop—Vocal
MARIO LANZA—The Best of Mario Lanza.RCA Victor
Be My Love—Because You're Mine—The Loveliest

Night of the Year—Funiculi’ Funicula’—Arrivederci
Roma—>Santa Lucia

Pop—Instrumental

BOOTS RANDOLPH—Hip Boots! ........ Monument
Crazy Rhythm—Three to Get Ready—Billy’s Bounce
—Gravy Waltz—Black Chiffon—This Here
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Editorial —Formula for Failure

® Continued from page 41

want to hear on equipment that does justice to that music. No juke
box operator has the right to demand that people play his boxes. His
job is to make them want to play the phonographs.

Actually, the cost of records is a relatively minor business
expense. Compared with the cost of equipment, service, and—of
course—commissions and loans—it is insignificant.

It takes exactly six plays for the operator to recoup the cost of
a $1.50 little LP, 12 plays if you figure the commission to the
location.

Better Commissions

In addition, new equipment and stereo programming has enabled
pmgreqswl: ﬂperat{:-rs to get better commission arrangements, front
money and minimum guarantees,

Instead of crying “poor mouth,” the Detroit operators had
better see what they can do to provide the public the music it wants.

Lest the preceding paragraphs sound too harsh, we realize
that not all Detroit operators subscribe to penny-pinching policies,
And we also realize that the situation described is not the exclusive

o T L L L L b L T T T T o I Sy ———

Country & Western

JIM REEVES—Moonlight and Roses. . .. .. RCA Victor
Moonlight and Roses—Rosa Rio—What's in It for

Me—There’s a New Moon Over My Shoulder—
When | Lost You—One Dozen Roses

International

JOHNNY DORELLI—I Successi Di Johnny Dorelli. CGD
Vina del Mar—Una Rosa per Valentina—Le Rose
Sono Rosse—Twist Cosi Cosi—Angela—Mi Sono

Innamorato Di Te

All titles listed are custom 33% stereo singles packaged for the juke box operator.

Other packagers or record companies may
refeases to Juke Box Reviews, Billboard,

et woeekly listings of their product by sending
&5 W. 4b6th Strest, New York, N. Y.

10034,

Stereo Makes Progress in N. Y.

® Continued from papge 41

With such labels as Columbia,
Kapp, Sue, Canadian-American
and RIC turning out their own
Little LP product through nor-
mal record channels, one-stops
have been stocking the small
albums and doing a respectable
sales job.

The big problem has been in
availability—both in variety and
quantity. According to a spokes-
man for one of the area's lead-
ing one-stops, when a Little LP
does hit big, the supply soon
runs out and reorders simply
don't come through,

Also, there still isn't enough
material to allow the operator
sufficient flexibility in program-
ming. For example, a lot of
Latin and r&b locations in New
York could well use banks of
specialized Little LP’s. An op-
erator would have a tough time
putting together a package.

The mechanical problems also
must be reckoned with. While
every box currently in produc-
tion is set for dual pricing, the
majority of music machines are
geared for singles play. Few
operators are willing to go for
the conversion costs, so they
program Little LP’s only on their
new boxes.

Of course, after each model
yvear the percentage of machines
capable of playing the small
album will increase, but it will
be several years before they are
in the ma‘!innty

Meanwhile, astute operators

here are hunsting collections on
their top stops — those which
rate new eguipment—by cater-
ing to the adult market with
the stereo album.

NEW 1 PLAYER REPLAY
nmumﬂu 3.0R-5 BALL PLAY

EVERY BALL GIVES PLAYER CHANCE TO SCORE SPECIALS!

" ] [+ 1] ]
WM Electronic Manufacturing Corp. |

4242 W. Fillmore 51.

Chicageo 24
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Much of the material—of the
Tony Bennett and Frank Sinatra
caliber—is of the type that will
be good the next week, the next
month and the next vear,

Hence operators are slowly
building Little LP libraries and

switching records from one
location to another.
At Runyon Sales, the local

Rowe-AMI outlet, Irv Kempner
feels that the Little LP will aid
collections, but he feels more
strongly that the stereo single
will offer complete selectivity
and give the adult listener a
true stereo sound as well.

Harry Koeppel, veteran coin-
man, cites a local need for
Spanish product for the area's
hundreds of Puerto Rican and
Cuban locations.

Abe Lipsky, veteran jobber,
reports that wall box Little LP
set-ups have been doing ex-
tremely well here.

Max Gulden at Musical Dis-
tributors, local Wurlitzer outlet,
says that collections in Brook-
lyn have been boosted substan-
tially with the advent of the

compact album.
Mrs, Gertrude Brown, Beacon

N. Y., operator, has had a fair
degree of success with Little
LP’s in colored locations.

All told, the Little LP is hard-
ly revolutionizing the music ma-
chine industry, but it is adding
that extra 10 per cent to loca-
tion collections when they are
used.

And, as the supply and vari-
ety increases, this 10 per cent
could grow substantially.

Denver Doings

Visiting Denver operators re-
cently were Bill Haefner, veteran
operator from Pueblo, Colo.,
and Jess Hochstedtler, Holly,
Colo. Both report it's a bit slow
in their respective cities. . .
Both phonograph operators and
distributors are bemoaning the
fact that Denver's extremely
E}pular Greyhound Racing

rack is showing a gross far
ahead of past years, which
means that customers who might
otherwise be playing amusement
machines and juke boxes in their
favorite taverns are in line at
the ticket windows instead.

BOB LATIMER

“rvrwy amearcanradiohistory comTee- T —SE k= -

province of Detroit.

But operators must face a reality, which, if it seems harsh on
the surface, is in the long run a reality that will work to their

advantage.

O 0O T T 0 00 00T PR

Hub Luke Warm to Little LP’s
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made to pay off and be worth
the trouble.”

Another operator who claims
to have given them a “pretty
good whirl” found that some of
the more ‘commercial” type
went fairly well such as Al
Hirt and Ray Charles records,
but felt that they were “getting
away from selective music,” and
in his belief that to expect the pa-
tron to take three or six of the
same artist was expecting too
much.

Sam Baker, Melo-Tone Vend-
ing, Inc., Somerville, said he
had found them moderately
successful, but felt that the
Greater Boston public had a
need for more education as far
as albums generally were con-
cerned.

“My teen-agers won't touch
them,” he says, but there are
spots where they do bring in a
fair amount.” He believes that
200 albums are too many in a
machine and as a result he has
insisted on a maximum of 10,
which doesn't take up so much
space in the juke box. Baker
feels the basic idea i1s good, that
they do present an eye-catching
display and is sure that in time
they become more acceptable.

Jazrz OK

One operator with a number
of barroms thinks that patrons
of such establishments don't
want to bother with the multiple
selections, but thinks that a num-
ber of the jazz selections are
quite good. However, he isn’t
using many since he says the
good ones are not easily obtain-
able and the teen-agers would
rather play three single records
of artists they want than spend
the same amount to hear one
selection and get two others
they can do without.

The outlay for Little LPs is
just too great, is the opinion of
Harold Bond, Brookline opera-
tor. “That meter just doesn't
click around as often as it does
with hit tunes,” he says.

While admitting that some of
the musicals go fairly well at
times, Bond feels that they ap-
peal to grownups and that there
aren't as many of them playing
juke boxes as there are young-
sters.

A variety of opinions exists
among distributors on the Little
LP. Speaking for the W. S.
Music Distributors who run the
Seeburg franchise in New Eng-
land, John Colgan says “Little
LPs create a whole new market
in relation to music that is
available to many people who
have never listened to juke
boxes before. Operators,” he

continued, “have reported an in-
crease of from 10 to 15 per cent
where Little LPs have been in-
stalled.”

He is not greatly enamored
of stereo singles and says “they
are having tough sledding”
among his customers. But with
the Little LP, Colgan feels it
is simply a matter of showing
the operator how, and particu-
larly, how to achieve better
programming.

From Bob Jones, Redd Dis-
tributing Company (Wurlitzer)
it was a different story, While he
was of the opinion that the
Little LP had done reasonably
well in specially selected loca-
tions where older persons fre-
quented, he felt that the over-all
picture wasn’t bright.

Selectivity Needed

“There is just too much of
the same artist to appeal to the
voung crowd,” he said. “People
want more selectivity in playing
records,”

Marshall Caras of Trimount
Automatic Sales Corporation
(AMI) finds that after five vears
he "just cannot warm up to
them.” They are, he feels, too
expensive and rquire a great
amount of room in the boxes.
“Besides,” says Caras, “they
cannot be disposed of for even
a small amount the way 45%
can. The manufacturers have
been saying how great they are
for the last five years without
really making any impact on the
operators. T just do not believe
they are going anywhere in spite
of a valiant attempt.” he added.

Stereo singles have never gone
well in the New England area
and operators are slow to adopt
them. It may only be a matter
of time, but at the present the
whole field of stereo as far as
the local music industry is con-
cerned is being employed only
reluctantly,

Members Sought
For Dean’s Club

MIAMI — Willy Blatt, the
dean of the coin machine indus-
try, is organizing a Coin Ma-
chine Tndustry Dean's Club. All
coinmen who have been in the
business for 15 or more vyears
are eligible to join. The group
will meet during the Music Op-
erators of America convention
at Chicago’s Sherman House,

Anyone interested can mail a
$7.50 check to Willy Blatt, 251
S.W. First Court, Miami, and
indicate whether he (or she)
would prefer to have the meet-
ing held Oct. 16 from 9 am to
noon, or Oct. 18 from 10:3C
a.m. to 1:30 p.m.

BILLBOARD, October 3, 1964
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WURLITZER TEN TOP
TUNES FEATURE
WITH THE GOLDEN
BAR SELECTOR

No single feature in coin-operated music history ever accel-
erated earnings like the Wurlitzer Ten Top Tunes feature.
Given the added impetus of the Golden Bar Selector, it has
proven to phonograph operators that when it comes to money

DEPOSIT HALF DOLLAR I
PRESS GOLDEN BAR |

7 plays HALF DOLLAR
| 3 plays QUARTER

| . DIME OR
1 P 2 NICKELS

B S

making, a Wurlitzer will win any time, any where in any location.

See Your Wurlitzer Distributor

YOU GET THE BEST FEATURES FROM

THE WURLITZER COMPANY + 708 Years of Musical Experience *+ NORTH TONAWANDA, N. Y,

www americanradiohistorv com
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M REVIEWS

BILLBOARD SPOTLIGHT PICK

Pop LP Spotlights are those albums with sufficient sales po-
tential, in the opinion of Billboard's Review Fanel, to achiove a
listing on Billboard's Tep LP's charfs. Spotlight winners in
other caftegories are selected on the basis of their potential
fo beceme top sellers in their respective areas.

ALBUM REVIEW POLICY

Every album sent to Billboard for review is heard by Billboard's Review
Panel, and its sales potential is rated within its category of music. Full
reviews are presenfed for Spotligh! Picks and Special Merit Picks. All
other albums are listed In their respective categories,

'@T POP SPOTLIGHT

THE MERRY WIDOW

Original Lincaln Center Cast.
RCA Victor LOC 1094 (M); LS5O
1094 (5)

Frant Lehar's

/’ POP SPOTLIGHT I'LL KEEP ‘I'DU SATlEFIED by

I'LL KEEP YOU SATISFIED g‘ Ii el i
Billy J. Kramer with the Dako- FRDM A WINDGW

tas. Imperial LP 9273 (M); LP I
12273 (3)

Here's an  artist wuh hit singles and
a hit album on the charfs. EII‘I‘]] fwo
hit singles;, *I'll Keep ‘I’uu Satizfied™
and “'From a Windew" and featuring
them prominently en the cover will be
a tales aid for dealers selling fo feen-
agers, But even without displaying if,
there will be plenty of calls al sfores
for this one. Billy J, Kramer is another
of those British artists to really invade

the colomies.
Jehnny Rivers. Imperial LP

274 (M); LP 12274 (5)

Johnny Rivers

‘* | L

[P
| Wy
1EL I e
| "The Merry Widow™ s
l:ﬂl.'ﬂlgm!fl.lh'r| porformed by the original
cast -of the Music Theater of Linealn
Center production, 1t stars Patrice Mun-
sel and Bob Wright, Both are no strang-
ery: fo the roles. They perform them
deliphtfully. A mighty pleasant per-
formance, wonderfully capfured on rec-
ord, and particularly so in the Dyna-
groove sherep wersion.

POP SPOTLIGHT

INVISIBLE TEARS

/"_

~

POP SPOTLIGHT

9 LOW PRICE CLASSICAL
i SPOTLIGHT
LEONCAVALLD:
(2=12")

HERE WE'A GO GO AGAIN! | PAGLIACCI

Roy Conniff Singers. Columbia
CL 2264 (M); C5 9064 (5)

The Ray Lonniff touch give: 'this group

Maoria Del Monaco & Various

i3+ a new ldol of lots of Artists, Richmond RS &200%

o 0D, o S
exciting, rockin' songs, recorded live o e A e Jol libtenins one ol -onera. ecatures_ otk poouiar
) ) impact and the reperfoire helps add to works enjoys & fine performance, and

af the Whisky a Go Go, a popular Cali-

LB the over-all listening pleasure.

s priced within the budget's reach fo
make this multiple LP boxed package

a cinch seller,

A
H

JAN-DEAN.. -~
7" RIDE THE WILD SURF

I . B TR, (]| FL I T L T
UDEN LT AT GGLAN e W T EOTLESD) e
Tl'lll“l‘-_‘ll-l-. WL W THD AT NN W A0 W A

ol POP SPOTLIGHT
)

e
’/"—
,@.PGF SPOTLIGHT

RIDE THE WILD SURF

PATT) PABE
FIINE

—

THE NEARNESS OF YOU

Jon & Dean. liberty LRP 3348
(M}: LST 7368 (5)

Patti Page. Mercury MG 20952
(M}; SR 60952 (5)

> 4 i g
Jan & Dean are on the top of the sin- &-.l g ] Patti brings back 12 romantic favorites
gles chart with “Ride the Wild Surf."” = o with the same fine, direct guality that
1t*s included along with plenty of songs = - Ei"""_'hl_.] has endeared her to millions for so
to take advantage of the: teen [nieresi h : many years: Among fthe ftunes are
n surfing. [ff and surfing s gefrf_in-; :ll "Whem“ﬂr W!‘,"',-" “Try a Little Ten-
popular .iﬂ_dr“ kateboarding® and "Side- derness’’ and “It’s a 5in to Tell a Lie.”
walk Surfin are for those fans who 'I Patti devotos fthe album to lovers
prefer to keep dry. g everywhere—and aren't we all, espe-

cially when lisfening fo the great Patti?
Should do very well commercially,

ey CLASSICAL SPOTLI
GHT

X

/-
POP SPOTLIGHT

.:. f | 1 AN # .
F!AUL ANKA

SPOKENM WORD SPOTLIGHT
THE GLASS MENAGERIE

EXCITEMENT ON PARK PIERRE & CLAUDE MONTEUX (2-12")

AVENUE Lendon Symphony Orchestro Various Artists. Caedmon TRS-
(Monteux); Clavde Monteux 5-301 (5)

Poul Anko. RCA Victor LPM

(Flute). London CM 9400 [M);

Caedmean Records, a leader in the fleld

2966 (M); LSP 2966 (S) CS 5400 (3] of spoken word recordings, has goften
. . - This. 15 th | i togetnier four top theafer talents and re-
Faul Anka is an Infermational favorite, Fi;?reliﬁnnriufnﬁ:‘f 'nig?:lrnm:%hm?f sluu'lrl'f torded Ti'r‘-nl:&aer: Williams® “The Glas

and this album proves That the reason
is talent and the special Anka way of
presenting it. Recondad &t New York's
Waldorf-Astoria, it is an album fo ap-
peal to Anka fams all over the warld.

Menagerie.” Williams, who uses lan-
nuage as an art 1|;|.rrr|I finds perfect outs

lets for that art In Jessica Tandy, Moni-
gomery  CHfY, - Julie Harris and David
Wayne, Two-record sef,

Claude. The vyounger Monteux has an
infernational repufation as a solg Flof-
ist, although he is better known as a
compaser end conducter. The talenis of

father and son blend beautifully, par- de luxe packag-

Two medleys stand out, plus ""Ogni cularly fn Mozart's n | d duction foliv o
KL'-"IJIIH" ik ”Eml 2 o EII n:i:alh; in Morart's flute concerto Ij .-:gujfﬁnt.ﬂ production folle add up _!i/
/_ 2 ' \ ]

@ POP SPOTLIGHT it VIRGIL FOXN Sacoti M) SEOTIONT g Ry

ity VIRGIL FOX PLAYS THE JOHN e e e s
THE AMAZING TIMI YURO iy gl i WAN KER GRAND nnnm m“mv
Mercury MG 20963 (M): SR e Command CC 11025 (M): CC T“T Tl?Lnn

Holand & Clarence White

60923 (S)

One of the outstanding talents amon
female vocalist in recent wears, Timi
Yure twums n her Tirst album  per-
formance for Mercury, The label sticks
the "soul” label en her perfermance
of great oldies like *1 Got It Bad,”
“Maybe You'll Be There" and | I:an
Dream, Can’t 19" Soul or ne, her style
i great and her talent outstanding,

11025 50 (5)

Mo ergan Tn the world compares  with
that in the John Wanamaker store in
Fhiladelphia. For 25 vyears gifted or-
gonist Virgil Fox has plaved the tra-
ditional music for ergan here . , . and
also broken with tradition, as is shown
with his  masterful arrangement of
Johann Bach's "Come Sweet Death®

[*Komm Sosser Tod®™ ). //l
|
—‘\ I

/._

BOBBY ==
VEE

WORLD - FACIFIC WAUW FINELITY

HIRGIT NILSSON

Fidelio

COUNTRY SPOTLIGHT

@ CLASSICAL SPOTLIGHT
\)

POP SPOTLIGHT

I RIS o BEETHOVEN: FIDELIO (2-12") DOBRO COUNTRY
A 1B LT BAE PO IAMEG MOCRACKEN
30 BIG HITS OF THE &0's o1 000 AT 13 0 3L s d e Birgit Milsson & Various Art- Tut Taylor, World-Pacific WP
Bobby Ves. Liberty LRP 3385 ittt ists; Vienna Philharmonic Or- AR AM); v 182 i)
(M}; LST 7385 (5) mﬁ-llmllll'llﬁ chestra  [Maazel). London A Here's a true country music sound, that
4 T 4759 (MY of the Debro guitar, masterfully played
A sparkling array of zales-proved hits HI%*‘E’I'J B,y (M); OSA 1257 (5) h!l"h Tut Jn'r'lﬂ!' Roland and Clarence
-prov : Ll N =D . i White add greatly to the backing with
as performed by Bobby Vee. His sales CIVIG N I R Y Y Birgit Milszon gives this  vers f
appeal, coupled with that of the tunes, AP DAY - KD A Elegrlhmren": "Flg:ﬂin“ BFIEI:i:r ;?:'Iurclla, mandolin and guitar. Fine banje work

gives this LP its solid sales potential.

»

4

It's @ handsome package outside and
an exciting one inside (two disks)) As-
gisting Miss Nilsson are tenor Jamaes
MeCracken and Lorin Maazel conducting
the Vienna Philharmanlic,

hr Billy Rae and Victer Gaskin's bass
a-,IInF add to a wonderful grouping
of "old-timey" sound:, as Louise [Mrs.

INVISIBLE

LORIN MAAZEL

N\ A

Earl} Scruggs says on the back liner
\:mﬁ Top country farel )
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