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Capitoi_Landg
Funny Girl’ Set
With Streisand

NEW YORK — Capitol Rec-
ords has landed the original
cast album rights to the forth-
coming show based on the life
of Fanny Brice called “Funny
Girl.,” Star of the show will be
Barbra Streisand, who records
for Columbia Records, and the
score to the show will be
penned by Jule Styne and Bob
Merrill, with the former han-
dling the music and the latter

(Continued on page 8)

LAST WEEK'S RCA VICTOR CONCLAVE, held at the Greenbriar
in West Virginia, brought together many of RCA Victor's key
representatives. Shown, left to right, are Peter F. Baumberger,
vice-president RCA International Ltd.; Darie Seria, RCA Victor
vice-president, International Department; Hans Lieber, general
manager, Teldec, G.M.B.H.,, and Arthur Waizenegger, sales
manager, Teldec, G.M.B.H.

Star-Owned Indie Record
Production Aids New Acts

By JUNE BUNDY

NEW YORK—The decades-
old effort of important stars and
music business personalities to
diversify effectively into inde-
pendent record production and
music publishing operations is
hitting an all-time peak of suc-
cess this year.

With such well-established
and solid disk artists as Bobby
Darin, Harry Belafonte, Dion,
the Tokens, Sam Cooke, the
4 Seasons, the Beach Boys,
the Dovells, King Curtis and
Steve Alaimo leading the way,

many performers are in the
process of building indie pro-
ducing and publishing opera-
tions to match the most suc-
cessful in music-disk history. At
the same time veteran disk
names Frank Sinatra and Nat
Cole are chalking up more and
more sales with their own
labels (i.e.. Sinatra’s Reprise and
Cole's KC),

In tune with this trend, the
right to function as an indie
disk producer is being written
into more and more contracts
between big record names and

15,000 ATTEND WNEW
30th ANNIVERSARY

NEW YORK — More than
15,000  persons turned out
Wednesday (24) for WNEW
Radio’s 30th anniversary gala in
Madison Square Garden.

The five-hour spectacular,
staged as a benefit for New
York's Musicians' Aid Society,
featured a host of top record-
ing artists, groups, comedians.
imstrumentalists and big bands,
plus the New York Giants Foot-
ball team.

WNEW's air personalities,
aided by the Ray Charles
Singers, introduced the acts
from two revolving stages.

Performing were Jerry Vale,
Teri Thornton, the Dukes of
Dixieland, George Maharis, Vic

Damone, the J's with Jamie,
Frank Sinatra Jr., Steve Law-
rence and Eydie Gorme, the
Si Zenter, Sy Oliver and Tommy
Dorsey orchestras, Jack E.

lLeonard, Della Reese and
others.
John WVan Buren Sullivan,

vice-president and general man-
ager of the station, and pro-
gram director Varner Paulsen
(who directed the show) ac-
cepted a Citation for Distin-
guished Service from a repre-
sentative of the Mavor of New
York.

The Garden bash launches
six months of festivities leading
up to the station’s 30th birth-
day, February 13, 1964.

major labels. In many cases the
diskeries also agree to release
and promote a stipulated num-
ber of releases produced by the
star with his own artist roster.

Billboard’s Hot 100 singles
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Pricing Move

Dealers Approve, Too,
But Still Concerned

By REN GREVATT

NEW YORK—A cross-section of manufacturers voiced general
approval last week of the new pricing policies recently announced
by Columbia Records. At the same time, the reaction among dealers
was in general more guarded, although many at this level also
appeared to take heart at the moves.

Ewart Abner
Exits Vee Jay:
Big Shake-Up

CHICAGO—A major execu-
tive shake-up occurred at Vee
Jay Records this week when
President Ewart Abner Jr., pub-
lic relations chief Barbara Gard-
ner, and promotion and a.&r.
head Bill Sheppard, exited the
firm.

A spokesman for Vee Jay said
that a new president of the firm
would be elected shortly. The
spokesman also said that the
new personnel of the firm would
be announced next week.

Abner, when checked by Bill-
board, said “I am no longer
actively engaged in the manage-
ment of Vee Jay Records.” He
also said 1 am retaining my
stock in the company.” When
asked if he had any plans,
Abner said “T am looking.”

MNews of the withdrawal from
the firm by Abner, Miss Gard-
ner and Sheppard, hit the in-
dustry here with the force of

(Continued on page 8)

Kapp Records president, Dave
Kapp, asserted that “Columbia
is making an honest and genuine
attempt to remove some of the
confusion from the business,”
While admitting that “some of
the final details on the func-
tional are not quite clear 1o me,”
Kapp remarked that “the idea
of really establishing a price to
the dealer is a good one.”

Kapp continued: “It seems to
me that it may be the beginning
of something good. I've noted
that & number of companies are
trying to exercise restraint. The
ABC-Paramount idea is a good
one and Warner Bros. have a
simple plan that everyone can

(Continuwed on page 8)
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JUKE BOX BILL
VOTE DUE SOON

WASHINGTON—Juke boxes,
historically exempted from per-
formance rovalty payments by
the Copyright Act of 1909, may
soon lose their special status.
The House Judiciary Committee
last week reported out of com-
mittee & hill to remove the ex-
emption. The measure is
expected to pass the full com-
mittee in record time and then
be put to a floor vote. For full
details, see the Coin Machine
department.
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RED COPIES PROBLEM
ON ‘SURF HOOTENANNY'

CHICAGO — When Stacy
Records decided to press its
“Surfin" Hootenanny,” by Al
Casey, in red transparent vinyl,
it didn’t expect the comment
that was to come—pro and con.

According to Stacy president,
Jim Gaylord, the idea was
strictly promotion, a red-hot
color for a red-hot record, Some
people. however, didn't go for
the idea. One rack jobber took
the records reluctantly and
another refused to handle the

red copies altogether because
the transparent plastic sleeve
was hard for his clerks to count,

Juke box operators also pre-
ferred the black disks with paper
sleeves for the same reason.

Most buyers, however, thought
the red disk in clear plastic
sleeve was a great idea. Gavlord
also credited a lot of teen-age
sales (0 the packaging. “Kids
usually shop from the Top 10
but in our case we got a lot of
extra sales because they were
attracted by the color.” Gaylord
sald he's moved over 190,000
of the record. which hit Bill-
board’s Hot 100 four weeks ago

in position 97, moved to 86,
then 70 and this week 59.
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RCA Signs Teldec
To Long-Term Deal

NEW YORK — Victor Rec-
ords has signed a new long term
deal with Teldec as part of an
international plan to establish
the RCA Victor imprint all over
the world. Victor had been sell-
ing its disks in Europe with just
the RCA imprint, but now has
cleared all rights to use the RCA
Victor designation in all the
countries in which Teldec is dis-

A-F Reduces
Stereo Price

NEW YORK — Audio Fidel-
ity, a pioneer in the stereo rec-
ord scene, has lowered the price
of its stereo product to $4.98,
The $1 decrease brings the
stereo record price down to the
level of monaural disks. At the
same time the firm raised the
price of its Dauntless label mon-
aural sets to $4.98, the current
stereo price for the label. Thus
all LP's, mono and stereo, will
now carry a $4.98 tab.

Sidney Frey, A-F president,
said that the cost of producing
stereo records now closely ap-

roximates the cost of produc-
ing monaural records, thereby

eliminating the need for price
premiums on stereo records. ‘Al
most all the costs involved in
seiting up stereo  equipment
have been amortized,” he said.

tributing the label. They include
West  Germany, Scandinavia,
Benelux, Austria and Switzer-
land. By the fall, according to
Victor international chief Dario
Soria, the RCA Victor logo will
be in use world-wide.

Hans Lieber, general man-
ager of Teldec, and Artur Wai-
zenegger, sales manager for the
firm, have been in this country
for the past fortmight to wrap
up final details of the contract.
They also visited Victor plants
in Indianapolis and attended the
Victor convention at the Green-
briar in White Sulphur Springs,
W. Va. Teldec will press and
sell the Victor disks in West
Germany and make the records
for the Victor licensee in the
other countries.

The Teldec executives said
that WVictor is the strongest
American label in both classical
and popular fields in Germany,
with Van, Cliburn leading the
classical lists and Elvis, Paul
Anka, Neil Sedaka, Floyd
Cramer and Al Hirt the pop
leaders.

Both Teldec chiefs said that
although local artists are becom-
ing more important in denoting
strength of catalog, and Ameri-
can artist can sell his record in
Germany as well if he has a
smash hit. They also noted that
business has been stable for the
past few years, with a gradual
switch from single records to
LP's in dollar volume.

Liberty Opens Distrib
Branch in Cleveland

HOLLYWOQOOD Liberty
Records next week will open its
own branch in Cleveland, mak-
ing it the label’s fifth company-
owned branch to be launched
within a year. The new facility
will operate as a super-distribu-
tor, embracing the Cleveland,
Cincinnati, and Buffalo markets.
Liberty Records Distributing Co.
of Ohio will go into operation
on Monday (22).

Concurrent with the launch-
ing of Liberty's fifth company-
owned branch, the [abel also
switched its distributor affilia-
tion in San Francisco, moving
from Chatton to C & C's Bay
Distributing Co. The Cleveland
branch, in covering three key
markets, will replace Concord
(Cleveland), Cleve-Disc (Cincin-
nati), and Metro (Buffalo) in
their respective territories.

Liberty MNational Sales Man-

ager Don Bohanan opened Lib-
erty’'s first company - owned
branch in Chicago a year ago
this month, Since then, the label
launched its own branches
in New York (March of this
year), St. Louis and Miami (both
in May).

The Cleveland branch will be
headed by Jack Bratel, as man-
ager, and staffed with a sales
staff including Elias Bird, Mar-
vin Dorsman, Frederic Mever
Jr. and Joseph Simone. The San
Francisco distributor change
gives Liberty its own division of
Bay Distributing, including a
separate sales manager and staff
devoted exclusively to Liberty
product. Gene Becker will serve
as sales manager, assisted by
Robert Sommer. Sales staff in-
cludes Michael Daniel, John
Lammertone, Joyce Richardson,
and Allen Shephard.

Waxie Maxie Sets
More Wash. Outlets

WASHINGTON — Waxie
Maxie Silverman, key Washing-
fon r.&b. and jazz dealer and
owner of Quality Music Com-
pany here, will open two addi-
tional stores in this city before
the end of the year.

The two new stores are part of
an expansion and reorganization
program for Maxie. Joining him
as partners will be two veteran
record men from the area, Herb
Cohen, former top salesman and
promotion man for Schwartz
Bros., will join Max as person-
nel chief, in addition to handling
radioc promotion and deejay
relations.

Gene Levy (known as Gene
the Record Dean) recently with
Record Shack of Washington,
will be in charge of buying,
merchandising and special pro-

motions for the new set-up.

Top man over all, of course,
will be Waxie Maxie, who told
Billboard last week that “The
retail record business was never
better. Of course, in addition
to buying right, merchandising
right and advertising right, the
retailer must promote both his
product and his store as he has
never done before. Today, in
trying to retail an identical
product, you've got to sell selec-
tion, service, confidence and
courtesy. If you just sell prices,
there is no bottom, and any darn
fool can compete with vyou
there. The record business in
Washington should continue to

improve and my new partners
and I intend to help it do just
that."”

L. DONALDSON
JOINS ARGO

CHICAGO—Lou Donaldson
has been signed to a three-year
contract with Argo. The alto
saxist was formerly with Blue
Note. Esmond Edwards, Argo
jazz director, flew to New York
last week to record Donaldson’s
first LP for the label. Firm will
issue an LP and single by
Donaldson simultaneously.
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Cameo fo Bow
Fall Releases

PHILADELPHIA — Cameo-
Parkway Records will show its
fall releases to its national dis-
tributors at a semi-annual meet-
ing scheduled for August 2 in
Chicago’s Edgewater Beach
Hotel.

The delegates will break into
small groups for guided dis-
cussions of merchandising prod-
ucts and ideas.

Cameo - Parkway  president,
Bernie Lowe, will lead the
firm's executive delegation which
includes Harry Chipetz, gen-
eral manager, national sales
manager, Herman Kaplan; East

No Decision on

Digest Sales at
Club Hearings

NEW YORK — Three wit-
nesses, Walter W. Hitesman, a
vice - president of Reader’s
Digest: Irving B. Green, presi-
dent of Mercury Records, and
economist Peter Max, shared the
spotlight in the next to closing
week of the Federal Trade Com-
mission hearings being held here
in connection with practices of
the Columbia Record Club.

Hitesman's appearance, in be-
half of Columbia, marked an
attempt by Columbia attorneys
to show that the Digest's pack-
age record mail-order sales pro-
gram is in competition for the
consumer's record dollar with
the record clubs. Government
counsel feel that the package
field, as opposed to club, repre-
sents a different market.

Hitesman, who serves in the
dual capacity of vice-president

Coast  representative  Clark
Geartner, Marv Browdy from
the Midwest, and Lee Laseff
from the West Coast, to the
Chicago meet.

WB Distribs View
Label's Fall Plans

HOLLYWOOD — Warner
Bros. Records last week showed
its fall program and product be-
fore distributors attending its
impressively well-planned con-
vention here. The program,
“This Is Talent,” embraces 11
new LP’s featuring Allan Sher-
man, Joanie Sommers, George
Greeley and 5tan Applebaum.
It also spotlights the debut on
the label of Jimmy Durante in
an album of nostalgic selections,
the Marketts, the Kirby Stone
Four, the Modern Folk Quartet,
the Morning Star Gospel Sing-
ers and the Folk All-Stars. A
new Peter, Paul and Mary LP
will be issued in late September.

The program provides a 15
per cent merchandise bonus
(buy 100 and get 15 free),
90-day billing (payable Octo-
ber, November and December)
plus the regular 10 per cent
return privilege. The deal ap-
plies to new releases plus WB's
130-LP catalog.

Kevnote Address

The basic theme that ran
through the speeches of all the
executives who spoke before the
distributors was set forth in
President Mike Maitland’s key-
note address: "Our company's
avowed policy is to adhere com-
pletely to the basic principle of
independent  distribution. We
have no plans whatsoever to
open company-owned branches.”

True to the showmanship of
its parent picture firm, Warner
Bros. Records staged a highly
effective and well organized in-
dependent distributor sales con-
vention. Guests arrived Sunday
(21), were taken on a guided
tour of Disneyland, and were
greeted Sunday evening with a
cocktail party at the Beverly-
Hilton Hotel.

Meetings opened Monday
morning with 10 minutes of
hilarity provided by Allan Sher-
man. Maitland then presented
his keynote address in which he
called upon those present to
back up the label's complete re-
liance on independent distribu-
tors by *“exercizing the full
function of a distributor.”

This, according to Maitland
includes full control of his mar-
ket, including one-stops, rack
jobbers, and in-depth promotion
of product. Only by being able
to “control” one's market, Mait-
land said, can the evils of trans-
shipping be stamped out,

New Talent Needed

Maitland also stressed that
“new talent is the life-blood of
the industry,” and pointed out
that all the people who are hot
on the WB label today were
brand new a year ago.

Amos Heilicher, ARMADA
president and Minneapolis dis-
tributor (Heilicher Bros.), ad-
dressed the assembly stressing
the evils of transshipping, and
the importance of price stabili-
zation. Bill Gavin spoke on the
importance of the promotion
man in the record business.

Other speakers included the
firm's treasurer-comptroller, Ed
West; national sales manager,
Bob Summers; merchandising
director, Joel Friedman, and
national promotion manager,
Joe Smith, who outlined the
part promotion plays in the WB
operation.

Billboard's market research
director, Tom MNoonan, spoke on
the importance of popularity
charts in general and discussed
in particular the methods
whereby Billboard assembles its
market research data and com-
piles its “Hot 100," Top LP'%,
and other charts.

During the sessions, the dis-
tributors were told that WB will
launch a $50,000 consumer and
trade advertising campaign on
behalf of the fall program's
product. Each of the 11 LP's
will have a separate promo-
tional campaign, tailored to-
ward its specific audience and
market requirements, embracing

everything from sky-writing on
behalf of the Allan Sherman
“My Son, the Nut” package to
special TV appearance set for
Durante’s album on the Steve
Allen, Johnny Carson and Ed
Sullivan shows.

of the Digest’s book and record
division and as vice-president of
Reader's Digest Music, which is
the exclusive sales agent for the
RCA Victor Record Club, gave
considerable testimony on the
relationship between RCA Vic-
tor and the Digest. On the pack-
age records, sold by the Digest,
he said RCA pays the excise tax
and the artists and publisher
royalties while the Digest pays
for the jackets and the excise
tax thereon.

It also was brought out that
there is a considerable interplay
in terms of promotion, with the
Digest using the Victor club
membership lists for mailings
and with the Victor club ads
being run in the Digest itself.

In cross-examination it was
brought out that the package
appeal is based more in reper-
toire as against the club appeal
of the artist name. For this rea-
son, Hitesman said, he felt the
package business was not in
direct competitions with clubs,
but “only in a very general way."”

Later, in redirect exami-
nation, Hitesman admitted that
the Digest packages “do com-
pete directly for the consumer’s
ability to buy records.” He also
estimated that the Digest was
perhaps the biggest package
seller, with “either Columbia or
Book of the Month Club™ next.

At press time, no decision had
vet been announced by hearing
examiner Moore on the “motion
to quash™ filed the preceding
week by attorneys for the Digest
in connection with Columbia’s
attempt to put into the record
sales figures on the Digest mail-
order operations. Digest attor-
neys had already indicated that
an adverse decision would bring
about an appeal. This could con-
ceivably postpone for some time
a final resolution of the case.

Mercury  President Irving
Green, making his second
appearance at the hearings, tes-
tified that distributor sales have
increased in all major markets
ecach year since Mercury Rec-
ords were first offered by the
club.

In connection with two Mer-
cury album covers which were
admitted as exhibits, Green
pointed to cover cuts on the
back liner of each, of other al-
bums by the same artist. These
other albums, in the cases of
both covers, had not been of-
fered through the club. Hence,
it was brought out, distribution
of the albums which pictured
covers of other albums, had the
effect of advertising to members
those other sets not offered
through the club.

Green added that distribution
of Mercury product through the
club was a great help in retain-
ing old artists and in acquiring
good new ones. In an attempt
to show that the club relation-
ship between Mercury and Co-
lumbia has no bearing on nor-
mal competition between the
firms at other levels of opera-
tions, it was brought out that
certain artist changes have oc-
curred between the companies.
Columbia got Patti Page from
Mercury, while Johnny Mathis
signed with Mercury upon leav-
ing Columbia, it was stated.

Peter Max, an economist, con-
tinued for three days last week
following a lengthy appearance
the previous week. His testi-
mony dealt with the technical
details and results of a number
of surveys and studies conducted
in behalf of the record club.



www.americanradiohistory.com

4 BILLBOARD

AUGUST 3, 1963 "‘!

Dealer Asks End
Of Rack Discount

By LEE ZHITO

HOLLYWOOD — A Los
Angeles record dealer last week
asked the California Superior
Court to find that the regular
rack jobber functional discount
is not justified under terms of
the State’s Business and Profes-
sions Code. This demand was
part of a treble damage suit
filed by Milt Harris of Holly-
wood Boulevard's Phil Harris
Record Shop against Harry
Dale, referred to in that action
as a rack jobber, and against
various record manufacturers.

Defendants included Dale,
Master Music Mart (a record
discount store which Dale al-
legedly opened across the street
from the Harris store), Guaran-
teed Record Sales {(which the
suit claims i1s Dale’s rack-jobbing
operation), plus Capitol Ree-
ords, Columbia, Victor and
Warner Bros. Records.

The action asks that the court
enjoin the defendants from sell-
ing records "at prices below
their cost,” selling *“loss leaders”
and “engaging in discriminatory
pricing practices as forbidden
by said Act” (California’s Unfair
Business Practices Act). Spe-
Eifica]]g. the action asks that
Dale be restrained “from di-
rectly or indirectly engaging in
both retailing and subdis-
tributing of any nature,” and
charges that Dale is a rack
Jobber, thereby benefiting from
price advantages not open to
retailers.

Harris also asked that the
record companies be restrained
from "making sales to defend-
ants Guaranteed or Master Mu-
sic at prices lower than said de-
fendants charge to plaintiff or
other phonograph record deal-
ers in like position.”

Harris further asked “that it

WB Dickers
With Essex

HOLLYWOOD — Warner
Bros. President Mike Maitland,
addressing the label’s national
sales convention here last week,
confirmed trade rumors that
Warner Bros. Pictures is cur-
rently negotiating for the pur-
chase of Frank Sinatra's Essex
Productions. Maitland pointed
out that should these talks result
in the successful acquisition of
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By GIL FAGGEN

WASHINGTON — Who
says American housewives
don't dig the pop music
aired by most of the na-
tion's leading stations? A
survey recently completed by
station WWDC here indi-
cates that the girls not only
like Peter, Paul and Mary
and Tony Bennett, but they
go for Elvis Presley as well.

The survey was conducted
by WWDC’s research direc-
tor Jo Wilson. She mailed
postcards to 400 wives in the
Washington area. They were
asked to list their five fa-
vorite records, and three rec-
ords they disliked the most
each week. Also included
was an LP favorite. The
housewives had to register
with WWDC for a five-week
period, and send in their
picks once a week. A total
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be found and adjuged that the
rack jobber is not entitled to a
functional classification justify-
ing a price differential under
Sec. 17042 of the Business &
Professions Code, and that the
recognition of such separate
classification be enjoined and
restrained, unless and until de-
fendant distributors, or other in-
terested parties shall notify this
court ... that they have estab-
lished and adopted a proposed
plan or procedure under which
persons so classified, so as to
avoid abuses, in conformity with
the purposes and intent of the
Unfair Practices Act ..."”

Harris further asked for treble
“actual damages according to
proof,” $500,000 exemplary
Eiﬂmages, plus court and legal
ees.

THE POPULAR Righteous Brothers
are coming up fost among the no-
tian's mew top recarding and per-
forming artists, The success of per-
sonol appearances in night cubs,
teen clubs ond on television indi-
cates the versatility of the talented
pair. Their new releass, "My
Babe,"” i+ breaking big in Los An-
geles and San Froncisco as o cloze
follow-up to their recent hit single,
‘“Little Latin Lupe Lu.” Moonglow
Records will release the first album
made by the Righteous Brothers

sometime nexi wask,
(Advertisement)

NAB Accrediting Audit
Program Processing

WASHINGTON — The Na-
tional Association of Broadcast-
ers sas it is making good head-
way in setting up an accrediting
audit for radio and TV rating
services. Donald H. McGannon,
chairman of the NAB Research
Committee and of the Rating
Council, and also president of
Group W (Westinghouse Broad-
casting), said responses from
rating services to a letter inviting

Chart Correction

NEW YORK—The gremlins
were at work in our composing
room last week, resulting in an
error in the Hot 100 and also
one in Bubbling, Position 60
on the Hot 100, “Brenda,” with
the Cupids on KC Records,
should have received a Star
Performer. Position 120 in Bub-
bling should have been “Heat
Wave,” with Martha & the
Vandellas on Gordy Records.
*What I Gotta Do,” with Little

Eva on Dimension was carried
at 120, and also appears again
at 129, which i1s the correct
position for this record.

Essex, the picture company
would also acquire the Essex
subsidiary, Reprise Records.
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Hausfraus Got the Good Ear

of 332 wives, an extremely
high percentage, did so.

The current “Housewives'
Top 10" included the folk
ballad, "“Blowing in the
Wind,” by Peter, Paul and
Mary; the hard rocker, “Surf
City,” by Jan and Dean;
the ballad, “This Is All I
Ask,” by Tony Bennett, and
the rock and roll “Devil in
Disguise,” by Elvis Presley.

The group reacts quicker
to new tunes than record
buyers. For example, “This
Is All T Ask,” by Bennett, is
MNo. 4 on the current “House-
wives Top 10" against No.
21 on the over-all WWDC
sales chart.

The housewives' dislikes
were usually based on lyric
content rather than melody,
according to the WWDC
survey, “Tie Me Kangaroo
Down, Sport"” was given a
thumbs-down treatment be-
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them to apply to the new audit
system have been ahead of ex-
pectation.

So far, the NAB has not
joined with the Radio Advertis-
ing Bureau’s research program
on better ratngs for radio, be-
gun during recent Harris (D.,
Ark) House Investigations Sub-
committee hearings on audience
ratings, which came down hard
on failure of rating services to
give a fair picture of radio’s
indoor and outdoor reach. Talks
are going on between RAB and
MNAB, said McGannon.

The Audit Subcommittee,
headed by Frank Howink,
WMAL, and Ben Strouse,

WWDC, both of Washington,
has worked out a basis for
auditing rating services. A non-
profit corporation will be set
up to head the audit, and ac-
counting and business manage-
ment firms will be contracted to
handle actual auditing of the
rating services.

Criteria for acceptable rating
service are expected to be set by
mid-August, The criteria stand-
ards will probably go out to
rating services, together with
questionnaires, by the end of
August. Criteria and standards
committee is headed by Simon
ﬁul%mam WITN, Jamestown,

o
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cause the women had diffi-
culty understanding the Aus-
tralian accent of Rolf Har-
ris. “Rat Race,” by the
Drifters, was given similar
treatment because the lyrics
dealt with so-called depress-
IE;}g pace of contemporary
ife.

Among the tunes listed in
the "Housewives’ Hit Parade
of Top 10 Favorites” were:
“Blue on Blue,” Bobby Vin-
ton; “Sukiyaki,” Kyu Saka-
moto; “18 Yellow Roses.”
Bobby Darin; “It's My
Party,” Lesley Gore; “Easier
Said Than Done,” the Essex;
“"Danke Schoen,” Wayne
Newton; “Devil in Dis-
guise,” Elvis Presley; “My
Whole World Is Falling
Down,” Brenda Lee; “Surf
City,” Jan and Dean, and
"“Blowing in the Wind,"” Peter,

Paul and Mary.
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CMA Board fo
Name Winner

NASHVILLE—The first re-
cipient of the newly created
Connie B. Gay President's
Award for outstanding service
to the Country Music Associa-
tion will be determined at the
organization’s Toronto board
meet Tuesday and Wednesday
(30-31).

The award, named after
CMA’s first president, will be
presented at the group’s annual
get-together during National
Country Music Week, October
27 through November 2,

Other business to be taken
up by the CMA Board is the

nomination of directors to be
elected to CMA for 1963-'64
and the naming of replacements
for members of the Country
Music Hall of Fame selections
committee who have died dur-
ing the past year.
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COLUMBIA RECORD DISTRIBUTORS
A Division of Columbia Records Distribution Corp.
. | | -Jui;.r_ZD, 1;63

TO: ALL COLUMBIA RECORD DEALERS

The record industry has come of age!

This year marks the fifteenth anniversary of the long-playing record--a contribution
by Columbia Records which singularly launched an era of growth and profitability for
those of us who toil in its vineyards. Yet, full maturity can only be ours if we reflect
on the trials and errors of the past and use them to guide us in the years ahead.

We're at the threshold of a new and even more exciting era that can far surpass the
accomplishments of the past if we enter the era with a secure and healthy confidence
at every level.. .retail, manufacturing, and distribution. This confidence can only
be realized if consideration is given to all in the development of a workable Profit
perspective. ..the one common denominator necessary at every industry level if we
are to continue to prosper and grow.

At Columbia Record Distributors, we recognize a basic fact. . .your Profit is directly
related to your ability to turn inventory. The constant hazard of anticipation buying. . .
the traditional industry practice of twice a year "buy-in" deals (sometimes even more
frequent). . .programs that tax not only your proficiency at speculation but, more impor-
tantly, reduce your inventory turn and consequently your return on investment.

Columbia Records has accepted the responsibility of leadership. We are dedicated to a
prosperous future for all. With this credo in mind, we are pleased to announce a revision
in dealer price policy, enabling you to buy Columbia Lp and Pre-Recorded Tape product
at a constant year-round price!

For your convenience a new Dealer Price Card is enclosed and is effective as of
July 22, 1963. The following is an example within the familiar price categories:

Suggested List Dealer Cost
$3.98 $2.25
4.98 2.81

We are announcing a quarterly 10% Exchange Privilege on all album product. The
adoption of this straight 10% Exchange Program automatically terminates all existing
Exchange Policies, including the Bonus to Sell Program.

Qualified dealer purchases during the period July 22, 1963 to September 25, 1963
will be subject to extended dating terms. See your Columbia salesman for the
complete details of Columbia's exciting year-round merchandising and advertising
program.

A program conceived and dedicated to a mutually profitable future. . .a future
that must be recognized by all as the abundant "age of reason!"

Sincerely,

Jack Loetz
General Manager

COLUMBIA RECORD DISTRIBUTORS

This One
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Columbia leads the industry into the “age of reason”

PROGRAM
Strength - Vitality - Imagination

Designed to take the guesswork out of ordering and put the profit
back in the record business. You'll have more profit from faster turn-
over with...

PRODUCT
The World’s Best-Selling Artists

All proven profit-makers with exciting new albums backed by. . .

PROMOTION
A“new look”

And a greatly expanded advertising schedule including the following
publications:

Playboy, Esquire, Seventeen, Atlantic, High Fidelity, HiFi/Stereo
Review, Show, Harper’s, Schwann Catalog, American Record Guide,
N.Y. Times Magazine, Down Beat, New Yorker, Reporter, Saturday

Review, Life, Jazz Record Catalog, Sing Out, TV Guide.

Display material designed to fit and function in every record location:

e Motion Display: The most eye-catching motion display ever! Fea-
tures 24 albums with replacement units each month for new
releases.

e Interlocking Album Covers: A new and exciting concept in point:
of-sale merchandising. These new album covers interlock to form
the right sized display for every store need.

e Artist Pictures: 20" x 30" blow-ups of the world’s best-selling artists.

Plus the greatest local co-op advertising campaign ever presented,
guaranteed to make your store the focal point for record sales!

See your local Columbia salesman for full details!
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Star-Owned Indie Record
Production Aids New Acts

o Continued from page 1

chart reflects the success of this
trend. For example, four disks
produced bv the Tokens have
made it—"0One Fine Day,” by
the Chiffons (the boys also pro-
duced the Chiffon’s first hit
“He's So Fine™); “Denise,” hy
Randy and the Rainbows; “My
Block,” by the Four Pennies,
and “It Hurts to Be Sixteen,”
by Andrea Carroll. The Tokens
ailso had “The Chiffons™ LP on
the best selling album chart.
Bobby Darin's new indie pro-
duction firm was represented on
the Hot 100 by Wayne New-
ton’s “Danke Schoen,” and
Dion's initial effort as an indie
a.&r. man, “Feelin' No Pain,”
by the Del Satins,” was a Re-
gional Breakout.

Many of today's stars—par-
ticularly the younger ones—
actually work as artist and rep-
ertoire directors on the dates
done by their production com-
panies; and personal manage-
ment contracts (between the
the star and the new artists)
are rarely stipulated as part of
the recording deal. However, if
a new artist is also a song-
writer (as many are today) then
his or her material generally
goes into the star’s publishing
firm.

Promotion also plays a key
role. Most of the stars person-
ally plug their new artists’ disks
—making phone calls and visit-
ing deejays, dealers and dis-
tributors around the country.
The gimmick pays off since a
call from a top mame naturally
makes more of an impression
on a jock than the usual pitch
from a local promotion man.

Darin’s Production

Bobby Darin recently set up
one of the most elaborate (artist-
owned) indie production outfits
in the business, with offices In
New York and Hollywood, and
full-time promotion staffers in
New York (Bill Spitalsky), Hol-
lywood (Ernie Farrell), Chicago
(Pete Wright), and WNashville
(Ray Bundy). Darin is currently
in the process of setting up his
recording facilities here to han-
dle both his indie disk activities
and demos for his publishing
firm.

Darin is building artists in
all fields, but will concentrate
on pop performers initially. His
young roster includes warblers
Wayne Newton, 19; Maerry
Clayton, 16; Jimmy Besile, 21;
Debbie Stanley, 15; folk singer
Perry Miller, 21, and a blue-
grass group, the Down State
Rebels, whose ages range from
17 to 19. Besile, Miller and
Miss Stanley are also songwrit-
ers and all are under contract
to Darin’s TM Music firm. New-
ton, Besile and Miss Clayton’s
disks are released on Capitol.
However, Darin- is also making
his indie releases available to
other labels.

In addition to looking upon
indie production as a solid in-
vestment for the future, Darin
IS anxious to protect new young
performers from being exploited
in the beginning stages of their
careers. "We know what it is
to be exploited,” said Darin. In
line with this he has not
inked any of his artists to
management contracts.

Open Door to Talent

Darin maintains an “open
door” policy for talent—again
like most of the young artist-
producers. However, whereas
some stars (the Tokens, the
4 Seasons) hold “live” auditions,
Darin insists on.demos or tape.
Bobby Scott screens all demos
and tapes submitted here, but
Darin estimates he personally
listens to about 65 per cent
himself. Screening is handled
by Steve Douglas in Darin's
Hollywood office,

The star is so serious about
his new indie producer role that
he is ruling out all personal
appearances. After his Novem-
ber booking at the Flamingo in
Las Vegas, Darin will stop ap-
pearing in niteries entirely and
concentrate on records, TV,
movies and his production-pub-
lishing interests. Later this fall,
he plans to join one of New
York's acting studios for further
dramatic studies.

The Tokens, who have a solid
record as artist-indie producers
to date chart-wise, work as an
a.&r. group. In most cases at
lease three of the four boys
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(Hank Medress, Phil Margo, Jay
Siegel, Mitch Margo) have to
okay the material before they
set up an a.&r. date. Medress
says that material is the most
important item in cutting a suc-
cessful disk and most of their
new talent brought in their own
material. The most notable ex-
ample is “He's So Fine,” which
is published by the Tokens'
Bright Tunes firm. Their new
acts include Andrea Carroll and
a male wvocal group, the
Vocalairs.

Operating out of their own
offices here, the boys “keep the
door open to everybody,” and
will listen to acts live or on tape,
although they prefer demos.
The Tokens personally plug
their indie-production disks, and
Medress notes that they also
insist on special promotion con-
cessions when they play their
indie records with diskeries. The
group doesn't have any artist
under personal management
contract,

Two Pairs of Seasons

The 4 Seasons work in pairs.
Nick Massig and Tom DeVito
operate a recording studio in
New Jersey while Bob Gaudio
and Frank Valli work together
as indie producers here. The lat-
ter also formed their own pub-
lishing company. Gaudio wrote
the group’s higgest hits —
“Sherry,” “Big Girls Don't Cry,”
“Walk Like a Man" and their
current hit “Marlena.” The first
disk produced by Gaudio and
Valli, under an indie producing
pact with Decca Records is *Ole
Buttermilk Sky" and “If Tears
Could Speak,” by the Page
Boys. The team is current ready-
ing sessions with Jackie Hill and
Charlie Mae. Ultimately they
plan to work with a maximum
group of five or six artists.

Harry Belafonte is the most
all-out sponsor of new talent.
He offers his proteges coaching,
living expenses and tuition, (via
his Belafonte Foundation), and
in some cases, booking as part
of his personal appearance tour,
Artist Recording Center, Inc., a
subsidiary of Belafonte Enter-
prises, produces disks (mainly
manufactured and distributed
by Belafonte’s own label RCA
Victor with the following artists,
Miriam Makeba, trumpet player
Hugo Masekela (for Mercury
Records), singer-pianist Amanda
Ambrose, and singer Valentine
Pringle.

Belafonte holds only recording
contracts with the artists, and
has no formal requirement that
the artists pay back the money
invested in them. Belafonte
commented in a recent New
York Times interview, “Artists
who have been fortunate enough
to achieve a lasting success in
this business owe it to the
future of all art forms to help
those new people who have
basic talents and need direction
and guidance.”

Barbra Streisand

o Continued from page I

the lyrics. Show will open on
Broadway on February 13.
Interesting aspect to the Cap-
itol pact is the fact that Miss
Streisand is one of Columbia's
hottest new properties and it is
unusual for a diskery to lend a
strong act to another label.
However, it is believed that the
thrush has a clause in her Co-
lumbia contract permitting her
to make this show album for
another label. Capitol, by the
way, will invest a “substantial
sum” in the “Funny Girl” show.

wwWw americanradiohistorv com

Manutacturers Second
Columbia Pricing Move

o Continued from page 1

live with. It'll take six months
or more fo see how it all really
works out but the outlook is
encouraging.”

Goldberg Statement

Sydney N. Goldberg, vice-
president of sales for Decca Dis-
tributing Corporation, noted
that he was “pleased to have
Columbia join us. We have
never believed in volume with-
out profit. We've never had a
program that hurt a dealer;
rather, our programs have al-
ways been designed to provide
a dealer with an incentive to
stock, promote and sell and
pocket the extra profits.

“We feel there is room for
everyone to make a living in
the disk business. Our price is
still $2.47 for $3.98 list records
and if you look at our state-
ments you'll see we've been in
the black for 27 wyears. That's
the way we expect to continue
and we'd love to see the whole
industry go that way.”

A West Coaster, Al Bennett,
head of Liberty Records, flatly
said that “Columbia is doing
what we have felt all along
that the industry needs, moving
in the direction of price stabili-
zation. Prices have gone down
as far as possible and the time
has come to bring price sanity
back into the business.”

A top executive of a promi-
nent Midwest diskery, which
will soon hold sales meetings of
its own, commented, “We very
much admire the position that
Columbia has taken and we feel
it's in keeping with the spirit
of the federal trade laws. We
all hope this idea will take hold
and we will be watching it
carefully. It can help if they
stay with it.”

An indie distributor, George
Freeman, Northern Record
Sales, Cleveland, gave the Co-
lumbia approach an all-out rave
notice. Said Freeman: “Colum-
bia's new price policy is the
greatest thing to happen in the
record industry since the ad-
vent of long-playing records
(edit. note: this, too, was a Co-
lumbia development). We are
with Columbia 100 per cent.”

Natural Development

Other tradesters saw the
move as a natural development
in view of the changing pattern
of the business. These observers
traced the emergence of wild
pricing and discount deals to
the time when the major com-
panies lost much control of the
business, especially singles to
the so-called swinging indies at
the peak of the rock and roll
era.

At that time many bigger
companies began fighting fire
with fire, deals with deals, give-
aways with giveaways in an at-
tempt to recapture some of the
lost ground. Now, as the rock
impact has dwindled and the
bigger companies have man-
aged to recapture a dominant
position, the wheeling and deal-
ing may no longer be necessary.
Now the important thing, they
reason, is to build profits out
of volume, and coincidentally,
to present a proper image in the
light of increasing trade talk of
possible government interven-
tion in the industry’s affairs.

Chicagoan, Fred Sipiora, of
Singer One-Stop noted: It
(the Columbia move) can ac-
complish a lot if they stick to
it. They can conceivably lose
some volume in the process of
riding the thing through.”

Some dealers were not sure
that Columbia would be of a
mind to, or be able to, ride it

- =

thrnugh r’u an tnfnrma! shirt-
sleeves meeting of a dozen
SORD affiliated record dealers
meeting during the NAMM con-
vention last week in Chicago,
one commented, “They'll stay
with it as long as they're hot
like they are right now. What
happens, though, when they
cool off? That's an unpleasant
thought, but it sooner or later
happens to everybody.”

A more suspicious dealer sug-
gested that "It's a move that, in
effect, stabilizes the list price at
$3.98, which in turn, makes
the record club a beneficiary of
the move. They have to main-
tain that price level for the
¢lub,”

Another dealer declared that
“It's a step in the right direction
but it’s not far enough. Frankly,
I'd like to see everybody who
sells to the ultimate consumer
pay $1.85 for a $3.98 record.
There 1s too much water in the
$2.25 price.” Still another said,
“I'm for it but in addition I'd
like to see the complete elimi-
nation of the functional dis-
count.”

In a sort of back-handed
compliment, yet another voiced
the feeling that "If they stay
with it for as long as three
months, the company is just
stubborn enough to go with it
for keeps. Then the other majors
and the indies will have to fol-
low suit and we'll have a better
chance.”

Ewart Abner
Exits Vee Jay

e Continued from page [

an explosion. Abner has been
with Vee lJay since 1955, joining
the firm as manager after giving
up his post with the Chance
label.

He was made vice-president
a few years later, and in 1961
was named president of the
firm. He built up a great per-
sonal following when he
emerged as a national figure in
the industry as president of
ARMADA during its first two
years.

Miss Gardner joined the firm
about two years ago, and in
addition to her job as public
relations head, was also in
charge of Vee Jay International,
She told Billboard that she has
no plans at present. Sheppard
joined Vee Jay in 1961, He
brought Earl Chandler to the
label and made “The Duke of
Earl” for Vee Jay, the firm’s
first million seller. He is half
owner of Pam, which has
Chandler under contract.

Jimmy Bracken, who with his
wife Vivien, formed the label
about 10 years ago, told Bill-
board that Vee Jay has just
signed Bob Crewe and the 4
Seasons to a new four-year con-
tract. *This should indicate,
better than anything, our inten-
tions to the future.”

Join Mark Century

NEW YORK—Herb H. Ber-
man and Harry Sanger, former
Eastern and utheastern Di-
vision sales managers for Rich-
ard H. Ullman, Inc., have joined
Mark Century Corporation in
similiar capacity. Both firms
are producers of programming
aids.

Berman will headquarter in
the Buffalo office and Sanger}
in the Miami office.
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Once upon a time J~ AND

" had the No. 1 snngle in
the country. So they made an LP
and naturally titled it SU L5
CITY. All the good people who
bought their single then bought
their LP, and it too became the
No. 1 album in the country. It
could only happen in America.
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VILLAGE CLUB JUMPS

Dodson Impressive at Duplex

New York's U rs at the
Duplex, Greenwich Village cab-
aret, opened under new man-
agement July 16 and, if the
standards set by their first group
of performers prevails, the club
may soon join the ranks as one
of the better showcases for new
and established performers.

The policy which managers
Barbara Baccus and Bob Wax-
man hope to continue is to offer
one known artist and two new
acts on the bill. Their initial

offering was a smash combina-
tion.

Marge Dodson, who cut two
albums on Columbia Records a
couple of years ago, headed up
the show. She can stand up
with the best ballad singers
around. She has a combination
of glamor, taste and humor that
makes for an audience’s delight.
Her style is all her own, and is
marked by an honest considera-
tion for the lyrical content of
the song. Her repertoire covers

Hip Hypnotist

HOLLYWOOD—Pat Collins,
billed as the “hypnotist,” is an
eye-worthy blonde whose re-
freshing form of nitery necro-
mancy has been packing them
in at Gene Norman’s Interlude,
Whether this sorcery can be
carried over in to LP sales re-
mains to be seen. Miss Collins
soon will make her disk debut
in a GNP-Crescendo album in-
vitingly titled, “Sleep With Pat
Collins.”

Miss Collins, armed with a
masters degree in psych, is a
most convincing hypnotist.  Her
smooth patter, spiced with hip
lingo, and her facile demonstra-
tions of the hypnotist's art is
well aimed at leaving the cus-
tomers laughing. At the same
time, it leaves the ringsiders
deeply impressed with the

P T A TG AT RS RIRTR(

ISRAELI FETE
DRAWS NAMES

TEL AVIV—lIlsrael, the land
of the Bible and the Hawk
Missiles, land of the old and
the new, has added another as-
pect to its versatility. The day
the Third Israel Festival of
Music and Drama opened—with
Sir William Walton in the au-
dience, Rosalyn Turck getting
ready for her Bach concerts,
and Agnes Moorehead getting
excited cheers from the audience
asking for more and more read-
ings — a Tel Aviv night club
presented, for the first time in
Israel, a big league Paris en-
tertainer of sorts, the famed
Rita Cadillac. With the fabu-
lous stripper Varonique and the
Crazy House entertainer Lolo
Clementine, this marks the first
direct Paris attack on the Holy
Land, with a first-class spear-
head of strippers.
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Flips Fans

strange and wondrous possi-
bilities of the field of hypnotism.

For example, she will instruct
a dignified member of her line
of subjects to sell imaginary
pop corn to the customers. An-
other under her spell will turn
rigid and be suspended between
two chairs. To the delight of
the crowd she will inform her
subjects that they are all nude.
Each attempts to shield himself
from the onlookers. She then
tells them that they are fully
clothed but that the audience
is nude, Some under her spell
turn away in embarrassment.
Others stare in wide-eyed awe.

The wvarious situations sug-

most of the better standard
item, and also some sought-out
rare material, which is excellent.
Composer Curtis Lewis" “Gar-
den of the Blues,” a suite of
songs written for Marge, con-
tains some of the freshest bal-
lads around (“Blue City, “He
Never Mentioned Love,” “What
Will a Man Do) and she sings
the work with perception. Other
big moments are her renditions
of "If Love Were All," "“Color-
ing Book™ and a tongue-in-cheek
treatment of “Mares Eat Oats.”

Opening the show were a fresh
group of youngsters, known as
the Gospel Messengers, who are
natural and funm, and a very
funny impressionist, John By-
ner, who has all of his charac-
ters down pat. His take-off on
famous
quote him), Dean Martin, Tony
Bennett and George Jessel, are
hilarious. Best impression is
Frank Fontaine, and his funniest
bit is Elvis Presley.

BARRY KITTLESON

gested by Miss Collins provides
an intriguing insight into human
nature. The manner in which
she presents her performance
proves her to be accomplished
both in hypnotism and show-
manship. LEE ZHITO

TALENT TOPICS

HOLLYWOOD

Betty Hutton and ' husband,
Pete Candoli, are setting at-
tendance records here at the lo-
cal offering of the musical,
“Annie Get Your Gun." Can-
doli, who arranged the ‘music,
has up-dated the vehicle, mod-

ernizing it with current refer-
ences. He also r:unc!ucts the or-
chestra. . . . Reprise’s current

hot sel]in+g Trini Lopez, currently
appearing at Hollywood’s P.I.s,
has been set for a six-week run

at Frank Sinatra’s Cal-Neva
Lodge, Lake Tahoe, starting
July 23.

Champ Butler (Gillette Rec-
ords) opens a two-week run at
San Francisco’s Thunderbird
Hotel July 23, . . . Ertha Kitt
starts a three-month concert tour
of the Far East, starting with

an engagement in Melbourne
Australia, August 26. She will
play a four-week run in Sydney
starting August 30; one week
in New Zealand (October 16),
and three days in Hong Kong.
Tour also includes a week in
Japan. Upon her return she
opens at the Vancouver, B. C,,
Cave November 4-16,

Andre Previn will appear as
guest soloist and conductor with
the Los Angeles Philharmonic
Symphony Orchestra at Holly-
wood Bowl August 9, and will
appear in an open air concert
at Marineland . on the Pacific
August 16, offering the same
program. Previn is remaining in
this area while currently en-
gaged in arranging and conduct-
ing the-score of “My Fair Lady”
for Warner Bros. film version.

LEE ZHITO

TALENT ON TOUR

(Top record talent in top towns this week)

EAST

Ray Charles will appear at
the Berkshire Music Barn,
Lenox; Mass., on July 31. Timi
Yuro is at the Hurricane Room,
Wildwood, N. l., through Au-
gust 1, The Duke Ellington ork
with Lambert, Hendricks and
Bavan repeat their stint at Basin
Street East this weekend (2-3).
August one-night stands for the
Dave Brubeck Quartet include
Eastman Theater, Rochester,
M. Y. (1); Convention Hall, As-
bury Park, N. J. (3), and Berk-
shire Music Barn, Lenox, Mass.
(4). Dion joins Count Basie and
his ork at Freedomland through
July 31. Flamenco guitarist Sa-
bicas in concert at the Berkshire
Music Bar (4), while next door
at the Potting Shed are the
Tarrier and the Simon Sisters
July 30 through August 11.
Joseph Rosenstock, Metropolitan
Opera Association conductor,
will take over the podium for
ailing Josef Kripps at three

Lewisohn Stadium concerts July
30-August 1.

SOUTH

ABC-Paramount’s Brian Hy-
land doing one nighters at
Legion Hall, Fort Pierce, Fla,
(29); the Bell Auditorium, Au-
pusta, Ga. (3).

MIDWEST

Henry Mancini returns to his
hometown as guest conductor of
the Cleveland Summer Orches-
ira August 1.... Johnny Tillot-
son is the headliner on the Dick
Clark tour at Akron Armory,
Akron (1); Fairgrounds Coli-
seumn, Louisville (2); Keil Audi-
torium, St. Louis (3); and Audi-
torium, MNashville (4). Gene
Krupa and his Quartet are at
Baker's Keyboard Lounge, De-
troit, for a week starting July
29. Earl Wrightson reigns as
“The Vagabond King” for two
weeks at the Melody Top, Mil-
waukee, beginning July 30.
The Oscar Peterson Trio plays
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TV GUEST APPEARANCES
BY RECORD TALENT

The national nefwaork TV guest appearances listed below rrmrldl outstanding promotional op-
]

porfunities for alert, &
it ure of these r'n:n

ive record dealers and for
arfists to millions of consumers. This chart should be used a: &

| athers who can benefit from the

ndar around which o plan window, counter and other displays by which the TV sppsar-
ances can be merchandised to the record-buying public.

JULY 29-AUGUST 4
{All Times Eastern Daylight Saving)

MONDAY 29—PETER, PAUL AND MARY

The falk singing frie performs on the Steve Allen show
Syndicated). Their Warner Bros. single “"Blowin’ in the

TUESDAY 30—CONNIE FRANCIS

estinghouse Ta
I“-'-!l "

MGM  songstress . Conmie Framcis & a guest celebrity om “Talent  Scovis™

{CBS-TV, B:30-9:30 p.m.).
WEDNESDAY 31—MEL TORME

The -Atlantic recerding arfist sings an the Steve Allen shew,
THURSDAY 1—ALLAN SHERMAN, AL HIRT, PETE FOUNTAIN, CHARLIE BYRD

All will be guests of Yic Pamene on “The Lively Ones"

(NBRC-TY, ¥:30-10

p-m.). Sherman's latest LPF ks "My Son, the Mut."
SATURDAY 3—THE LIMELITERS, CLANCY BROTHERS AND TOMMY MAKEM, BOB

GIBSON, LYNN  GOLD

These folk singerz will star im a
versity, Washington [ABC-TY,

“"Hootenanny' af George Washington Uni-

8:30-% p.m.—repeat}.

SUNDAY 4—KATE SMITH, JACKIE MASON, JOYL SHERRILL
All are headliners' on ‘the. Ed Sellivan show (CBS-TV, 8% p.m.).

ARTISTS’ BIOGRAPHIES

For your programming use here are perfinent facts about hot disk artists. If clipped and
pasted on 3 by 5 cards these biographies will help you build & convenient file of such dats.

strumentalists who play local teen dates when they aren't out
riding the crunchers or warding off gremmies.
lective opinion of the boys that their manager, Dale Smallin,
is practically one of the group. In fact, it is Dale’s infectious
laugh on “Wipe Out,” that started the whole thing.
their hit singlé, Dale’s vocal prowess is featured on “Tequila™
in their first album. The boys currently keep themselves pretty
busy with their school work, teen-hops, and most happily for

them of late—recordings.

LATEST SINGLE: “Wipe Out”

Top 10 this week.

LATEST ALBUM: Their first Dot LP i1s also entitled

S W

TRINI LOPEZ
(Reprise)

HOME TOWN: Dallas.
EDUCATION: High school.
BACKGROUND: At the age
of 15, Trini Lopez was play-
ing guitar and singing Latin
songs in night clubs in Dallas.
From this beginning, he
formed a five-piece combo
and toured the Southwest,
When he finished high school
the group played clubs all
over the country for four
Vears.

the circuit of clubs in and around Los Angeles.
pearance there was at Ye Little Club with Joanie Sommers.
Planned as a two-week engagement, the stint lasted for a year.
[t was while Trini was headlining at P.J.'s in Hollywood that
producer-arranger Don Costa saw him and brought him to
Trini has a hit in his third single for the label with

Reprise.
“If 1 Had a Hammer.”

LATEST SINGLE: “If I Had a Hammer™
on Billboard's Hot 100 this week.

LATEST ALBUM: “"Trini Lopez at P.J.'s."
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at Chicago’s London House July
30 through August 24, Also in
Chicago, folk duo Addis and
Crofut at the Gate of Horn July
30 through August 14. . .

Bobby Rydell makes his Iegll
debut as Riff in “West Side
Story” in Warren, Ohio, on

July 30, Little Pegpy March
plays one-stops in lowa, Minne-

After this tour Trini moved to California and played

SURFARIS
(Dot)

NAMES AND AGES: Jim
Pash (14), Jim Fuller (16),
Bob Berryhill (16), Pat Con-
nolly (16), Ron Wilson (18).
HOME TOWN: Glendora,
Calif. PERSONAL MAN-
AGER: Dale Smallin. BACK-
GROUND: The Surfaris, who
have been on top of the
local surf scene in Glendora,
Calif., for a long while now,
are a fun-loving team of in-

It 13 the col-

As on

15 a shorebreaker in the

T T T L T g o e ————

His first ap-

is moving up

L------—--------—-ﬁ-u-id“ﬂh-———————-—'—

sota and Michigan through Au-
eust 13,

WEST

Steve Lawrence and Eydie
Gorme headline at the Sands,
Las Vegas, Nev., July 31-August
23, Peter, Paul and Mary ap-
pear at the Hollywood Bowl on
August 2,
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SONGS WE SANG ON THE ANDY WILLIAMS SHOW
THE OSIMOND BROTHERS —

"
ot e

)

)t

THE ALBUM
EVERVBODY'S BEEN
WAITING FOR!

(E/SE 414E)

MGM Records proudly presents the album debut
of the show-stopping vocal quartet that stole away
the hearts of millions of TV viewers this season.
There's never been anything quite like this charm-
ing, beautifully-blended barbershop harmony on
records before. It's a sound that will sell and sell
and sell...every time it grabs air play, every time
the Osmond Bros. break up the Andy Williams
Show, and every time they appear as regulars on
the new ABC-TV dramatic series, "The Travels Of
Jamie McPheeters.”

The 0SMOND BROTHERS are
exclusively on MGIN RECORDS

The Label of the Fortune-Sellers!

MGM Records is a division of Metro-Goldwyn-Mayer, Inc.

wwWw americanradiohistorv com
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Kai Winding's 'More' Hit
Has Long Jazz Tradition

By BOB ROLONTZ

NEW YORK—Jazzmen con-
tinue to come through with hit
singles whether the market is
swamped with rock and roll,
folk musie, novelty tunes, or
surfing records. Latest jazz act
to move up the pop charts with
a hit is Kai Winding, whose
Verve single of “More” from the
the film “Mondo Cane,” is in
the top 20 of Billboard's “Hot
100™ this week.

This marks Kai Winding's
first big pop hit, just as first
time pop hits were recently
secured by top jazz names like
Stan Getz and Charlie Byrd,
Cannonball Adderley, Dave Bru-
beck, Herbie Mann, Vince
CGuaraldi, Mongo Santamaria,
and a number of other jazz
performers.

Of course, there's not a reason

in the world why a top jazz
name can't come up with a
record that makes it in pop,
except that it's still the ex-
ception rather than the rule,
And the only reason it has been
an exception, many feel, is that
jazz artists have not tried to
latch on the the latest tune, or
show tune, or pop tune, to be
issued as a single record, If
they did it could be that there
would be a lot more than one
or two singles record hits on
the charts by jazzmen at any
one time.

What makes the success of
the Winding version of “More"
even more worth noting is the
fact that there were almost a
score of versions of the tune by
top performers. And some of
the artists who recorded it were
well known names. But the
Winding version is so far in

JazzScope

SEVEN JAZZ NAMES WILL
provide the jazz for a new
MGM TV show “Mr. Novak.”
The group includes Shelly
Manne, Red Mitchell, Artie
Kane, Frankie Flynn, Cappy
Lewis, Al Hendrickson, and
Ronnie Lang. “Mr. Novak" will

O R T TR P

MERCER PENS
‘CLEO’ LYRICS

NEW YORK — Tunesmith
Johnny Mercer has penned the
words for the title theme from
the Elizabeth Taylor, Richard
Burton film “Cleopatra.” The
words have been fitted to the
Alex North theme for “Antony
and Cleopatra” and has been
retitlted “The Nile, the Theine
From “Antony and Cleopatra.”
A vocal version of the song will
be cut in Los Angeles this week
by 20th Century-Fox Records.

be seen over the NBC-TV net-
work starting on September 24,
and will star James Franciscus
and Dean Jagger. Lynn Murray
is writing the music with Jeff
Alexander. Artists will provide
“juke box music” for the show,
whatever that means.

James and his ork will
be featured during the final
concert on the Monterey Jazz
Festival. Other artists who will
aplﬂﬁar during the final concert
will be the Dizzy Gillespie
Quintet, the Dave Brubeck
Quartet, and Carmen MbcCrae,
who will act as mistress of
ceremonies.

The University of Rochester
in Rochester, New York, will
Eerf-::rrm new work by Dave

rubeck, first ever written for
orchestra by Dave, on August
11. Brubeck and his Quartet
will perform the work with the
45-piece Arranger's Workshop
Verve single of “More” from

Wright,

front that it's doubtful that any
other will ever catch it. The
strong promotion that Verve put
behind the disk is obviously
one of the factors involved in
its success. But the basic in-
gredient is of course the ar-
rangement and performance of
the tune by the Winding ork.

Jazzmen have been making
albums for a long time that
have sold solidly in the pop
field, Jimmy Smith and the
Stan Getz-Charlie Byrd combi-
nation being just two of the
latest names to come up with
jazz albums that have climbed
high on the pop charts. Right
now a new group of jazz al-
bums appear to be on their way
to honors in the pop field.
They are the Kai Winding
Verve album of “Soul Surfing,”
the Atlantic album “Herbie
Mann Returns to the Village
Gate,” “Pot Luck” by the Ram-
sey Lewis Trio on Argo, Kenny
Burrell's “Midnight Blue” on
Blue MNote, Erroll Garner's “One
World Concert” on Reprise, and
Peggy Lee’s “Mink Jazz" on
Capitol.

On Billboard’s album charts
right now are jazz albums by
Jimmy Smith, Count Basie,
Vince Guaraldi, Cannonball Ad-
derley, Getz and Byrd and Dave
Brubeck. Most of these albums
have sold better than most pop
sets, How big can a jazz album
get? The jazz version of “My
Fair Lady” by Shelly Manne
and Friends went over 500,000,
and Erroll Garner’s “Concert By
the Sea" also passed the 500,-
000 mark, a respectable mark
for an LP.

Gibson to Tamla-Motown

DETROIT — Jack Gibson is
the new national promotion di-

rector at the Tamla-Motown la-
bels. The ex-deejay will work
out of the firm’s headquarters
here, and will also be promo
chief for the label's Gordy,
Workshop Jazz and Mel-O-dy
banners.

Hank Crawford Next to Pop?

NEW YORK—It has only been a few months
since Hank Crawford decided he should organ-
ize his own group, and already he has garnered
enough bookings on both coasts to make his
decision look like a wise one. Crawford of course
was well known to most jazz fans prior to
organizing his own group, through his LP’s on he
Atlantic cut while he was a member of the

Ray Charles band, many of them with men
from the Charles combo.

Crawford is the next jazz act that Atlantic
jazz chief Nesuhi Ertegun expects to turn into an
accepted pop artist as well without losing his
jazz following. And since Ertegun knows whereof
speaks—witness
Modern Jazz Quartet and Herbie Mann and his

the pop success of the

group on Atlantic, for example—chances are that
Crawford could achieve the same eminence. This

place.

years.

is the reason that Atlantic has issued a single
of “Anvtime” and “Blueberry Hill" from the
alto-saxist's album “The Soul of the Ballad.”
Crawford had been one of the mainstays of
the Ray Charles band for almost five years,
doubling on sax and flute in the combo that
travels with Charles, and for two of those years
he was the leader of the combo. His work with
the Charles crew helped him grow professionally,
and carried him
where he won a great many followers on his
own. It was his popularity as a performer that
led Atlantic to sign him as a soloist in the first

to countless cities and towns

Crawford’s new single, by the way, which was
a Billboard’s “Special Merit” pick, has been selling
steadily for Atlantic, according to the executives
at the firm, and many of the country’s pop
jocks have been spinning the disk. If it does
make it pop Crawford will be following in the
heels of many other jazz artists who have bridged
the gulf (a narrow one these days) over the

wwWw americanradiohistorv com
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MULTI-TALENTED Dudley Moore, one
of the stars of the Broadway hit,
“Beyond the Fringe," first achieved
fome os one of Europe's most ex-
citing jozz planists. Dudley Moore's
swinging jazz piane is new avail-
able on the Atlantic label in this
new LP, “Theme From ‘Beyond the
Fringe' * and “All That Joxz.”
fAdvertlsement)

London Ups
Two in Sales

NEW YORK—Two changes
in London Records’ sales de-
partment took place with the
assignment of Sy Warner as
head of the American Group
Division and Jack Welfeld as
chief of the London and Lon-
don International pop singles.

Warner, a nine-year vet of
the London family, has been in
charge of the Record Merchan-
dising Division of the company
for the last three years, a post
he will retain. Welfeld has
been associated with the label
for 14 years and has been in

charge of all internal sales
controls.

Coming on this page
in future weeks:

Next week

(Classical

August 17 issue

August 24 issue
Language Records

AUGUST 3, 1963

New Garner
Album Up

NEW YORK — Early next
month, the second Erroll Garner
album, purchased by Octave
Records and released through
Reprise Records will hit the
shops. The album is a full or-
chestra rendition of the Garner
score for the forthcoming Para-
mount flick, "A New Kind of
Love.” The album will feature
the pianist, naturally, and is
called “A New Kind of Gar-
ner.” Leith Stevens is conductor
of the 35-piece ork. Reprise will
release this album on a world-
wide basis.

Further on the international
front, arrangements have been
made with Harold Davison for
Garner’s next European tour. It
kicks off in "Great Britain Oc-
land, Ireland and Scotland are
tober 12, and 17 dates in Eng-
land, Ireland and Scotland are
called for, The pianist's current
“One World Concert” LP is be-
ing promoted around the world
by Philips, and besides the Eng-
lish and allied dates, Garner will
play six dates in Italy, two in
Paris, and TV in both cities plus
appearances in Sweden and Den-
mark. Come May and June of
1964 it is expected Garner will
make his first tour of the Far
East playing New Zealand, Aus-
tralia, Japan and Korea.

S-B Starts

Talent Firm

NEW YORK — Shapiro-
Bernstein has moved into the
artist management field with
the organization of the S-B Tal-
ent Corporation,

The company is currently
making a large-scale effort to

step up over-all productivity
designed to deliver a complete
package — song, artist and
master.

During the past few months,
S-B and Painted Desert Music
Corporation have signed Joyce
Paul, Denny Randell, Ted
Cooper and Eddie Martin and
other writers and recording art-
ists to exclusive contracts.

Emil La Viola, S-B profes-
sional manager, will be in Nash-
ville the week of July 22 to
assist Harry Walker, manager
of its MNashville operation, in

producing several Joyce Paul
masters,

ON THE SET with Frank Sinatra, second from right, are, left to
right, Jeff Baxter, WERE, Cleveland; Donald C. Keyes, vice-
president in charge of programming for Mclendon radic sta-
tions; Yolanda Salas, also with Mclendon, and Jack Magraw,
national promotion director for Reprise Records. Film is “Four

for Texas.”
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it started C&W, but it’s gone POP now!

WL, First in ATLANTA

P SR BALTIMORE
BOSTON
HARTFORD
MEMPHIS

...and now
bustin’ out
coast to coast!

SONNY JAMES

4969
GET ON BOARD A BIG, BIG HIT!
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COUNTRY MUSIC CORNER

By BILL SACHS

John McKenzie, president of
the British Country & Western
Society, and his fiancee, Carol

ickinson, arrived in WNashville
Thursday (25) for a 17-day
vacation. Hank Smow was on
hand to greet them upon their
arrival and to set them up in
Music City. During their stay in
the States, they will take time out
to wvisit with Bill Clifton in
Charlottesville, Va. They re-
turn to England August 10. Mc-
Kenzie reports that Murray
Kash has just begun a new series
of ¢.&w. music programs on the
BBC network and he puts in a
plea to the artists and diskeries
for singles and albums for the
air shows being promoted by the
British society. McKenzie's ad-
dress 1s 36 North Road, Broad-
well, Coleford, Gloucestershire,
England.

Rusty (Ko Ko) Adams has
been routed by the Dink Burgess
Enterprises, Washville, for the
Illinois State Fair, Springfield,
August 9-18; Sterling, Colo.,
August 19; Eustis, Neb., 20;
Kearney, Neb., 22; Grant, Neb.,
23, and Stapleton, Meb., 24. . ..
Frances Self and Her Playmates,
Western swing combo compris-
ing Frances on guitar; Archie
Bingham, rhythm guitar and
vocals; Dean Dobbins, bass and
vocals; Estes Ragland, guitar
and arranger; Duane Marrs,
steel, and Montie Tilley, drums,
are set for Golden MNugget, Las
Vegas, August 1-7. Booking was
arranged by Ray Bingham,
Tulsa, Okla., agent.

Hank Thompson and His
Brazos Valley Boys closed a
week’s stand at the Frontier
Days Rodeo, Cheyenne, Wyo.,
Sunday (28) as a featured night
show attraction. It marked
Hank's fifth year as a feature
of the rodeo. . . . Capitol Rec-
ords’ Rey Clark currently hot
with “Tips of My Fingers,” is

GOING GREAT !
DEL REEVES

“The Only Girl |
(an't Forget”

Roprise B 20158

"Somebody Lefl the
Gates of Heaven
Open”

By OTIS STEPHENS
Reprise R 20196

3 THE MOST
@ £ &7 TMXED OF SONG
Q\ OF THE YEAR!
h I

3 TALK BACK
TREMBLING

o x ,ﬁg LIPS
ﬁ — Wickory 1214

“TEENAGE
LETTER"

Jerry Lee Lewis
b/w

“SEASONS OF MY HEART”

SUN 2384
Jerry Lee Lewis
With
Linda Gail Lewis

Sun Records
639 Madison Memphis, Tenn.

touring Wyoming, Mebraska,
Kansas and Texas, after two
weeks at the Golden WNugget,
Las Vegas. He returns there
September 5 for two weeks. . . .
Wanda Jackson was in Nashville
last week for a single and al-
bum session for Capitol, with
Ken Nelson directing. Wanda
and her Party Timers are
booked for a tour through the
Pacific Northwest with Seattle
promoter, Jack Roberts, Au-
gust 1-10,

Clyde Beavers guested on
WWVA's “World's Original
Jamboree” in Wheeling, W. Va.,
Saturday (27). Clyde, whose
“Sukiyaki” (in English) is win-
ning favor in several markets,
played to fat business at the
Club 54, Chicago, Iutr 12-14,
and is slated for other club dates
in the Windy City area in late
August. . . Harry Fenster,
Bronx, N. Y., song cleffer, pos-
tals that he expects to hit pay
dirt with his “It's All Over But
the Crying,” as done by Al

o on the 20th-Fox label,
which has been netting loads of
network spins. Tune is pub-
lished by Southern Music. Con-
siderable action is also reported
on Fenster's “You Knew Me
When You Were Lonely,” which
Eddie Zack has waxed for Co-
lumbia.

Jimmy n, c.&w. jock
at WCKY, Cincinnati, worked
Mockingbird Hill Park, Ander-
son, Ind., recently with
Roberts, and is skedded for a re-
turn engagement there August
24 along with Johnny Cash,
Jimmy's new album on the King
label, “Howdy, Neighbor,” is
due out this week. Recent visi-
tors on Logsdon’s WCKY plat-
ter show included the Stanley
Brothers, who plugged their new
tune, “He Went to Sleep and
the Hogs Ate Him” b.w. “Lips
That Lie"; Hillias Buttram, who
introduced his new one, “The
Legend of Uncle Jm,” and Rus-
sell Simms, who dropped in with
Lattie Moore, who has what ap-
pears to be a winner in “Honky
Tonk Heaven.”

Dewey Groom and his 10-
piece band, who rarely stray
from the confines of Dewey's
Longhorn Ranch, Dallas, jour-
neyed recently to Austin, Tex.,
for an engagement sponsored by
the Texas Country Network. Ac-
tnmﬁan}ring the Groom group
on the date were Slim Whitman,
Leon Payne, Charlie Walker,
Mac Cortis and Stringbean,
with John Buckley handling the
emsee chores. Groom has been
elected to serve on the board
of Dallas Local 147, AFM. . . .
Roe Maddox is back in Ocean-
side, Calif., following a 10-day
tour of Hawaii. . , . Emest Ash-
worth, whose “Talk Back, Trem-
bling Lips™ is firmly entrenched
on the country charts, does a
guest shot on “Big D Jamboree,"
Dallas, August 10,

Roy Drusky is routed for
Toledo, August 2; Atlanta, 3,

and Manassas, Va., 11. . . .
Skeeter Davis shows her wares
at Macon, Ga., August 3; At-
lanta, 3; Manassas, Va., 4; Gou-
verneur, M. Y., 7; Illinois State
Fair, Springfield, 10. . . . The
Wilburn Brothers treat the na-
tives of San Antonio, August 2;
Uvalde, Tex., 3; Houston, 4;
Marshall, 1ll., 9; Springfield, IIl.,
10, and Granite City, IIL, 11.

Decca is planning a two-rec-
ord volume on Bill Monroe and
His Blue Grass Boys to be re-
leased this winter. Titled “The
Bill Monroe Story,” it will in-
clude extensive notes and photos

IN A FURTHER move for ex-
pansion, Nashville booker
Hubert Long last week an-
nounced the signing of Jim
Tole (seated) as artist co-ordi-

nater. Jim will assist in all
matters of booking and pro-
motions. Tole has most re-
cently been employed with
the Ferlin Husky band.

Johnny Cash on
‘Hootenanny’ Sept. 30

CINCINNATI—Johnny Cash
has been set for the ABC-TV
network show, “Hootenanny,”
September 30. The show will
emanate from Southern Meth-
odist University, Dallas.

Cash is also firmed for an ap-
pearance in the MGM movie,
“Hootenanny,” slated for release
in September. A tour of England
and Ireland follows for Cash in
October.

Mockingbird Mark Set

ANDERSON, Ind. — Flatt
and Scruggs and the Wilburn
Brothers set an all-time attend-
ance record at Mockingbird Hill
Park here in a one-day stand
Sunday, July 21, according to
Smiley Wilson, who handles the
bookings at the spot.

Bluegrassers back to 1939, when
Bill made his debut on “Grand
Ole Opry.” Volume will also fea-
ture all of Monroe's old favor-
ites, some of which have been
out of print on old Columbia
and Decca issues for as many as
20 years. . . , Charles Wright,
Dallas agent, is busy audition-
ing new songs and talent in the
Southwest for presentation in
Nashville in November during
WSM's National Country Music
Festival.

A country package highlight-
ing Bill Anderson, Sonny James,
Ermnest Ashworth, Jimmy Day,
James 'Gwynn, Shot Jackson
and Melba Montgomery played
to a full house at Amarillo, Tex.,
July 19, and repeated the success
the following night at Big Spring,
Tex. Anderson missed the latter
date, as he was booked for a
guest shot on “"Big D Jamboree,”
Dallas, that night. Above book-
ings were arranged by Jack Al-
len, of Town & Country Enter-
prises, Amarillo. Allen also had
Lefty Frizzell on three success-
ful dates at Hobbs, N. M., July
18; Amarillo, Tex., 19, and
Grand Prairie, Tex., 20. Allen
last week announced the for-
mation of Nita-Lou Music and
plans a trip to Nashville this
week to place several of the
firm’s tunes. . . . Clyde Beavers
jetted to Houston July 20 for
an appearance on the
Kane TV show along with Jim-
my Dean and Little Willie John.
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Billboard SPECIAL SURVEY

FOR WEEK ENDING B/3/43

Lant

Week Wk Title, Artist, Labal & No. Chart
1 Y BING OF FIRE. . .ovmmnmimmesnvsme:s 9
Johnny Cash, Columbia 42788
2 3 SIX DAYS OMN THE ROAD .......... 10
Dave Dudley, Gelden Wing 3020
3 2 ACT NATURALLY .........covenses 17
Buck Owens, Capitel 4937
4 B ABILENE ......: ot cvssonssnnanns 8
George Hamilten IV, RCA Victor 8181
S5 4 WE MUST HAVE BEEN OUT OF
OUR MINDS ........ccconinamees 14
George Jones & Melbo Montgomery, United Artists 573
(] T GUILTY . e cvsssttspnsssassnnnais 4
Jim Reeve:, RCA Victor B173
7 10 SANDS OF GOLD ............0... 7
Webb Pierce, Decco 31488
8 13 TALK BACK TREMBLIN' LIPS ........ 7
Ernest Ashworth, Hickory 1214
9 9 SWEET DREAMS (Of You) .......... 13
Patsy Cline, Decca 31483
10 12 DETROIT CITY ... ... iciiarsnsnea L
Bobby Bare, RCA Victor 8183
11 & BMLL: oo e s St 24
Bill Anderson, Decea 31458
12 8 LONESOME 7-7203 ............... 21
Hawkshaw Howkins, King 5712
13 16 THE OTHER WOMAN. ............. 9
Leratta Lynn, Decca 31471
14 11 YOU COMB HER HAIR. ............ 5
George Jones, United Arfists 378
15 15 I'M SAVING MY LOVE ............ 20
Skeeter Davis, RCA Victor B176
16 18 TIPS OF MY FINGERS. .. ........... -
Roy Clark, Capitel 4956
17 14 OLD SHOWBOAT ....... . ¢cci00vaes 11
Stonewall Jackson, Columbia 42745
18 20 THE MINUTE YOU'RE GONE......... 3
Sonny James, Capitol 4767
19 19 LOVING ARMS .. ..........cc0c0n 5
Carl Butler & Peorl, Columbia 42778
20 21 MY BABY'S NOT HERE ............ 3
Porter Waogoner, RCA Victer 8178
21 — SUKIYAKI .....cccicnienonnnecvaia 1
Clyde Beavers, Tempwood 1044
22 22 ROLL MUDDY RIVER ... ........... 13
Wilburn Brothers, Decca 314564
23 23 LWLITTLE OLE' YOU .......... .00 2
Jim Reeves, RCA Victor B173
24 26 THE ONLY GIRL | CAN'T FORGET. . ... 13
Del Reeves, Reprise 20158
25 25 BAD NEWS ... ......c.0ceivnnsras 4
John D. Loudermilk, RCA Victor B154
26 27 LOOSE LIPS ......covvunevsonnnas 2
Earl Scott, Mercury 72110
27 — | GOTTA GET DRUNK (And Shore
Do Dread M) . ..o v e 1
Joe Corson, Liberty 55578
28 28 DOWN TO THE RIVER. ............ 7
Rose Maoddox, Capital 4975
29 — A HEARTACHE FOR A KEEPSAKE..... 1
Kitty Wells, Decca 31501
30 — WE'RE THE TALK OF THE TOWN. .... 1

Buck Owens & Rose Maddox, Caopitel 4922

4

PAMPER MUSIC's Bob Forshee and Wayland Stubblefield, na-
tional promotion director for Pamper, spot a Pamper Spotlight
Pick in last week's issue of Billboard. The Forshee-inked tune,
“A Good Country Song,” was waxed by Hank Cochran on the

Gaylord label and is distributed by Menument Records.
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THE VOLUMES

Jubilee 5454

THE RAINDROPS

Jubilee 5455

in New York and spreading

HE THE TOPSIDERS
BOB K“IGHT Foun Josie 907

Jubilee 5451

Sure shot hit sound '_: -' IIE _' The SOH»de Of
the Sixties

iub ilee

LYNETTE WEST 1} O SIi@

Josie 910

a product of Jay-Gee Record Co., Inc.
Anhhhnﬂmmhmmﬁm

-!lﬂ West 48th ﬂhﬂ. New York 36, N. Y.
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HOT R&alEB SINGLES

NEW

RELEASES
from

CHESS

e

"LET YOUR
HAIR DOWN"

by

The Gems

Chess #1863

b R S

"PAYBACK"

by

Eita James

Argo #5445

S s

“IF IT AINT
ONE THING,
IT'S. ANOTHER™

1 by

~ The Dells

Argo #5442

R D

. "ORGAH
SHOUT"

Dave “'Baby”
Corfez

Chess #1861

R S

o
]

POP-JAZZ HIT!
"BONITA"™

by
llinois Jacquef

Argo #5444

CHESS

PRODUCING CORP.

2170 Chicage 16&, I

5, Michigan

RADIO STATION KATZ, St. Louis, raised some 70,000 pounds
of food and $1,300 in cash to aid residents of Greenwood,
Miss., in their fight for civil rights. Hal Gold, Capitol’s branch

manager,

watches Jonah Jones make his contribution to the

Greenwood piggy bank held by Dave Dixon, KATZ program

director.

R& B ROUNDUP

By NICK BIRO
(Chicago Office)

World Pacific, a top jazz
label, is entering the rhythm and
blues field. First release is “Any-
thing for You,” by the Furys.
It's already listed by WVON and
WBEE, Chicago. . .. It's a hap-
py birthday to Paul Proctor of

Times is ﬁugh

Tomxf LISS

The Na’fadona
Sr¥eNY

Records

incimwt s SDHgSIIp

Says
"Sum hit”

Saxony Record (o.
745 Sedam St.
Cinti, 4, Ohio
Phone 921-1307

Chicago's Summit Distributing
Company. Paul, incidentally,
tells us he’s looking for r.&b.
lines. . . . Chicago's Potter Dis-
tributing Company has picked
up the Haral label. And it's a
girl, Phyllis Elaine, for Mr. and
Mrs. John Muse (he's Potter’s
promotion ace). John claims
strong sales on “Kissin® Friend,”
by Rick and the Masters on
Haral, and “Return to Me," by
the Fabulous Continentals on
CB Records. . . . Herferth (Tiny)
Blue joined Salem Records as
national promotion manager. His
hot ones of the week are “I'll
Make a New World Just for
You,” with Francis Burr, and
“Moments of Infatuation,” by
Jackie Bee.

Four of Chicago's top r.&b.
deejays are scoring well with
their Monday and Wednesday
night hops at Budland on the
city’s South Side. Latest dance
craze in the teen-age center is
the Gorilla (it's bigger than the
Monkey). The group, who call
themselves the Four Jays, are
Jerry (The Duke) Murray,
WOPA; Jim (Dandy) Reese,
WBEE; E. Rodney (Madland)
Jones, WYON, and Louis (Big
Jay) Jeffersom, popular South
Side spinner. . . . Vee Jay has
signed the Chanteuvers and their
first release is “Grissley Bear.”
The group formerly recorded for
Mercury. William Tysom, for-
merly a New York and Chicago
deejay (WOV, WSBC, WEAW
and WOPA), is their manager,
Tyson also heads Ty-Do Rec-
ords, month-old diskery whose
first release is “The Big Ape”
by Paul Hankinn, another Chi-
cagoan,

Ray Dobard, head of Music
City, Berkeley, Calif., says the
following are making it over the
country: “Cross Roads,” Luther
Randolph; “Chinese Checkers,”
Booker T and the MG's, and
“Baby I Dig Love,” Ridy Lewis.

. D. R. Cool writes from West
Palm Beach, Fla., to tell us he's
just been selected as guest col-
umnist for Mr. Deejay maga-
zine, and that he's also the leader
of the famous r.&b. vocal group,
the Fabulous Sapphires, current-
ly doing one-niters. . . . Hy Lit
(WIBG) and Lord Fauntleroy
(WDAS) held a benefit show for
the City of Hope charities. Tt
was at a Philadelphia drive-in
and featured such stars as Little
Stevie Wonder, Gary (U. 8.
Bonds, Sam Cooke, Smokey
Robinson and the Miracles, Al
Kelly claims some of the kids
were packed 10 to a car. .

This Last
Waeek Week

Billboard SPECIAL SURVEY

FOR WEEK EMDING 8/3/42

Title, Artist, Label & No.

FINGERTIPS (Part II)

Litile Stevie Wonder, Tamla 54080

PRIDE AND JOY
Marvin Gaye, Tamla 54079

EASIER SAID THAN DONE
Essex, Roulette 4494

SO MUCH IN LOVE

Tymes, Parkway 781

MOCKINGBIRD
Inez Foxx, Symbal 919

SURF CITY
Jan & Dean, Liberty 55580

JUST ONE LOOK
Doris Tray, Atlantic 2188

HELLO STRANGER
Barbara Lewis, Atlantic 2184

NO ONE
Ray Charles, ABC-Paramount 10453

MY TRUE CONFESSION
Brook Benton, Mercury 72135

MEMPHIS

Lonnie Mack, Fraternity P04

ONE FINE DAY
Chiffons, Lauriea 3179

IT WON'T BE THIS WAY (Always). .

King Pins, Federal 12484

Orlons, Cameo 257

WITHOUT LOVE (There Is
Ray Charles, ABC-Paramount 10453

MNothing). ..

(You're the) DEVIL IN DISGUISE

Elvis Presley, RCA Victor B188

WIPE OUT
Surfaris, Dot 18479

IT'S MY PARTY
Lesley Gore, Mercury 72119

THE MONKEY TIME
Major Lonce, Okeh 7175

TIE ME KANGAROO DOWN, SPORT..

Relf Harris, Eplc 7594

LEAVE ME ALONE

Baby Washington, Sue 790
SHAKE, SHAKE, SHAKE
Jockie Wilson, Brunswick 55246
CANDY GIRL

4 Seasons, Vee Jay 539

LOVE ME ALL THE WAY
Kim Weston, Tamla 54076 .

RIVER'S INVITATION
Percy Mayfield, Tangerine 931

I (Whe Have Nothing)
Ben E. King, Atco 6267

SHAKE™ A HAND
Jackie Wilson & Linda Hopkins, Brun

MAN’S TEMPTATION
Gene Chandler, Vee Jay 538

WHAT A FOOL I'VE BEEN
Carla Thomas, Atlantic 2189

HEY GIRL
Freddie Scott, Colpix 692

swick 55243

Billy Harper, promotion man at
Philly's Universal Distributors,
claims action on “Que Sera,
Sera” by the High Keys on
Atco. Universal has also picked
up the Canadian American and
Sabina lines. . . . Philly’s Saul
Lampert picked up the Herald
and Ember lines, A. & L. Dis-
tributors-picked up the Coliseum
line, and Chips picked up
Hickory.

Larry Cohen claims that “Hey
Girl,” by Freddie Scott on Col-
pix, is hot in Philly. . . . Little
Stevie Wonder's “Fingertips" is
tops at KATZ this week. . . .
Philips is pushing “You Stayed
Away Too Long” b/w “One at
a Time"” by Lonzine Cannon. . . .
Bob Catron claims Chicago,
Cleveland and Pittsburgh action
on “Elephant Walk” on Cort-
land. 1It's by Donald Jenkins
and the Delighters. Producer
was Catron’s own B-C Produc-
tions with *Uncle” Earl Glicken
handling sales. . . . Fred High-
tower claims action on “Handful
of Blood b/w “Re-Entry” by the
Starfires on Sonic. It's an instru-
mental and the group’s first disk.

BRIAN HYLAND

"I'M AFRAID
10 60 HOME"

b/ w

"SAVE YOUR HEART
FOR ME"

ABC-10452

P HH'{I'! HL?G

LILQR FIDELITY

_________
..........

MORE HITS FROM DETROIT

“HEAT WAVE"
MARTHA & THE VANDELLAS

GORDY 7022

“MY DADDY
KNOWS BEST”

MARVELETTES

TAMALA 54082

I'lHlI.h MOTOWN RECORDS

ROIT, MICH.
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20TH CENTURY-FOX RECORDS |

PRESENTS

EILEEN
BARTON

Tgx THE ARTH ST00D ST
THE CHEX |\PATTY CAKE, PATTY CAKE

 With their Chart-Rider

'BEAGH PARTY

COREY

Southern Smash

JOHNNY
RIVER

” 412

the ultimate in entertainment
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BREAKOUYT siNGLES

% NATIONAL BREAKOUTS

(New York)

HELLO MUDDUH, HELLO FADDUH . ..

Allan Sherman, Warner Bros. 5378

DESERT PETE . . .

Kingston Trio, Cupl'iu| 2005

MALA FEMMENA . ..

Jimmy Roselli, Lenox 5571 (Romance-Ding Dong, BMI)

| CRIED AT LAURA'S WEDDING . ..

Barbara Lynn, Jamie 1260 (Dickson-Hansen, ASCAP)

{Philadelphia)

MAN'S TEMPTATION . . .

Gene Chondler, Vee Jay 536 (Conrad-Karlan, BMI)

{Washington)

v REGIONAL BREAKOUTS

These new records, not yet on Billboard's Hot 100, have been
action by dealers

reporfed getting strong sales
market(s) listed in parentheses.

LONELY SURFER . . .

in majar

LOVER BOY . . .

Cleftones, Gee 10488 (Patricia, BMI) (Pittsburgh)

THAT'S WHAT MY HEART NEEDS . ..

Ofis Redding, Yelt 109 (East-English, BMI) (Mew Orleans)

Jack Mitzsche, Reprise 20202 (Little Darlin®, BMI)

(San Froncisco, Seattle)

MORE . . .

Vic Dana, Delton B1 {Marks, BMI) {Boston)

THIS OLD HEART . . .

Monarchs, Sound Stage 7 2302 (Wisto, BMI) (Washington)

SINGLES
R T

REVIEWS

SPOTLIGHT WINNERS OF THE WEEK

Pop single spotlights
potential, in the opinion of Billboard’s Review Panel, to achieve
a listing in the top 50 of Billboard's Hot 100 chart. Spotlight
winners in the counkry music and rhythm and blues categories
are selected to achieve a lisfing on the Coontry Music or R.EE.
charts, Spotlight winners in other categories are selected om the
basis of their potential to become ftop sellers in their respec-

five areas.

POP SPOTLIGHT
THE CRICKETS

APRIL AVENUE

(Cricket, BMI) (2:13)}—Liberty 55403

The Crickets might hop back om the charis
with this dramatic reading of a story about
a boy who loses his gal en the way fo the
top. The side builds to an exciting climax.
Flip is "“Don't 5ay You Love Me" (Cricket,
BMI) (2:24).

POP SPOTLIGHT

MARTY ROBBINS

NOT SO LONG AGO

(Marty’s, BMI) (2:03])

| HOPE YOU LEARN
A LOT

BMI) (3:03)—Colombia 42831

Two fine sides by Marty that should sppeal
te his fans both in the pop and coonbry
fields. Topper is a warm ballad with a
wistful feeling that shows off Marty's stylish
voice and guitar work, Flip & in the
country wein and fells a story of hearfache.

'@ FOP SPOTLIGHT

BILL ANDERSON

8 X 10

(Moss Rese, BMI) [2:48)

ONE MILE OVER-
TWO MILES BACK

(Mess Rose, BMI) (2:17)=Decca 31521

(Maricana,

A tender ballad recoives a heart-warming
performance from Bill Andersom amd chorus
on this inferesting waxing; he talks and
sings it. The flip is sold with feeling as
Anderson gives his all on the weeper over
strong choral backing. Should do well in
pop and counfry.

WHERE IS JOHNNY NOW . . .

Sapphires, Swan 4143 (Hill & Ronge-Tilmar, BMI)

(Philadelphia)

STOP PRETENDING . . .

those singles with sufficient sales

EE) PO sPoTuGHT
THE BUTTONS

FOOT STOMPIN'
US.A.

(Tree, BMI) (1:58)—Columbia 42834

A real swinging side with a hot built-in
atieniicn-getter. The group rums the gamut
of mest of ihe major cities in the country.
The home town menfions, plus the driving

performance makes this one a real hot chart
contender. Flip is "Walk Away Girl'" (Tree,
BMI) {2:01).

'@ POP SPOTLIGHT

PATTERSON SINGERS

DOWN BY THE
RIVERSIDE

(Conrad, BMI) (2:10)—Vee Jay 929

There's mo stopping this group on this
swingin'-hand-clappin’ rendition of the tradi-
tional spiritual. Robert Patterson’s arrange-
ment, featuring rapid repetition of the
phrase "'study war,” knocks this homer
right out of the ball park. Flip is ““When
;izhﬁu?'i"" Go Marchin In" (Conrad, BMI)

POP SPOTLIGHT

THE ROUTERS

BIG BAND

(Wrist-House of Joseph, BMI) (2:25)

A-00GA

(Wrist-House of Joseph, BMI) (2:05)—
Warner Bros. 5379

A real catchy ditty featuring a Bo Diddley
beat delivered by walling guitars, wailing
saxes and a wailing high-pitched cherus.
The sound is different enough to capture
the attention of the teen set and the
socke ending makes sure everybody listems
—all the way throvgh, The flip is on the
hot rod kick and really moves down fthe
pike.

Clevers, Parwin 1002 (Hinny-Walnut, BMI) (Washington)

SINGLES REVIEW POLICY

&
I

I

I

1

1

1

I

: Every single sent to Billboard for
i review is heard by Billboard's
I Review Panel, and its sales po-
I tential is rated within Itz category
: of music., Full reviews are pre-
i sented for Spotlight Picks or
I Epecial Merit Picks. All other
: singles are listed in their respec-
P tive categories.

|

[

1

1

O S S R R R

"'ll POP SPOTLIGHT

ARTHUR ALEXANDER

PRETTY GIRLS
EVERYWHERE

(Recorde, BMI) (2:10)=1550%

A change of pace for balladeer Alexander.
This one s an wp-tempe rocker and

Alexander proves he's able to belt out a
fun with the best of them. The side has
the hit sound and could be a favorite
with the teen set. Flip is “Baby, Baby"
{(Walley, BMI} (1:40).

@ POP SPOTLIGHT

LONZINE CANNON

YOU STAYED AWAY
TOO LONG

(Shapiro-Bernstein, ASCAP) (2:15)

ONE AT A TIME

(Seneca-Lampert-Northern, ASCAP) (2:07)—
Philips 40128

A new belting falent, Lonzine Cannon, fields
a meaningful tune with an excitement that
could send this side right wp the charts,
The flip gives the young thrush an oppor-
tunity to show her ahility on an up-tempo
tune. The gal is a falem? to watch.

Lﬁ, POP SPOTLIGHT
THE DUPREES
WHY DON'T YOU

BELIEVE ME

(Brandom, ASCAP) (2:39)—Coed 5B4

The contemporary sound of the Duprees is
coupled with & Glenn Miller big band siyle
backing on the kit of & decade ago. The
blending of the new and old makes this
side as explosive as dynamite. Flip is “The
Things' | Love' (Cherio, BMI) (2:30).
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@ POP SPOTLIGHT

BARBARA LEWIS

STRAIGHTEN UP
YOUR HEART

(McLaughlin, BMI) (2:22)=Atlantic 2200

Barbara Lewis showld stay en the charls
with thiz Ffine follow-up to her smash hit
"Helfle Stramger.” I¥'s in that same soft
groove, with the gal singing it with fender
feeling while the ork accompanios her Yaste-
fully. Flip s “If You Love Her."
iMecLaughlin, BMI) {2:13).

'@T POP SPOTLIGHT

THE CRYSTALS

THEN HE KISSED ME

({Maother Bertha-Tria, BMI) (2:30)—
Philles 115

Here's a mighty powerful performance of &
first-rate piece of teen material penned and
produced by Phil Spector, with the Crystals
backed by a big, splashy ork that sounds
like the Mew York Philharmonic. Shevld be
one of their biggest. Flip s “Brother
Julivs™ {Lankap, BMI)} (2:00).

POP SPOTLIGHT

ARTHUR PRYSOCK
CRAWDAD

{(Mayfair, ASCAP) (2:47)—0ld Town 1144

The ftraditional oldie is handled brightly
here by Prysock ower catchy ork and chorus
backing. A side with a chance to break out
—watch if. Flip is "There Will Mever Be
Another You® (Mayfair, ASCAP) (2:47).

A B
iy POP SPOTLIGHT

LUCKY STARR

MULE SKINNER
BLUES

(Peer Int'l, BMI} (1:500—Dot 186506

A socko performance by newcomer Luchy
Starr. The side rides the crest of excltement
punctuated by assorted yah hoos from Starr.
Tune was a hit before and could one
again. Flip is "I've Been Everywhers” ([Hill
& Range, BMI} {2:12)

E_;’:r} POP SPOTLIGHT

LITTLE JOHNNY TAYLOR
PART TIME LOVER

(Cireco-Escort, BMI) (3:18)

SOMEWHERE DOWN
THE LINE

{Cireco-Escort, BMI) (2:17)—Galaxy 722

A good, solid, bluesy ballad that tells the
s'ory of the guy who wanis only a parl-
time love. The flip is the swinging down
home side. Tayler gives powerful readings
on both tumes and both sides could make
notEe.

C.&W. SPOTLIGHT

GENE MARTIN AND
JUNE STEARNS

THREE SIDES TO
THE STORY

(Starday, BMI) (2:25)

JUST ANOTHER
SONG

(Starday, BMI) (2:35)=5tarday 639

Twe new talents bow onm the country scene
here, as OGene Martin and Junme Stearns
come throvgh with a sock debut perform-
ance of a touching weeper in “‘Story.” Flip
pives the thrush a chance to display her
strong ballad style with a towch of the
late Patsy Cline In her voice. Two singers
worth wiatching.

@ C.AW. SPOTLIGHT
PATSY CLINE

FADED LOVE

(Wills, BMI) (3:43)

BLUE MOON OF
KENTUCKY

(Peer Int'l, BMI)—Decca 31522

The late Patzsy Cline shows off her Fine
style on two strong items here, "Faded
Love” is a lovely song with a strong lyric
line that Patsy sings with much heart. Flip
is fthe bluegrass tfune, which she sells
stylishly. Both shovld get much exposure.

% C.&W. SPOTLIGHT

WANDA JACKSON

LET ME TALK TO
YOU

(Codarwood, BMI) (2:07) — Capitel 5015

Wanda simgs this tearful pleader in emo-
tional fashion, asking her beau for just
one more chance so she can falk to him.
It's a sfrong item for the market. Flip is
“Memory Mountain® (Walley, BMI) (2:23).

’,‘ C.&W. S5POTLIGHT

KITTY WELLS AND
ROY DRUSKY

ANOTHER CHANCE
TO FALL IN LOVE

(Cedarwoad, BMI) (Z:20)

MY WORLD'S
LOSING YOU

(Moss Rose, BMI) (2:3%9)=Decca 31523

Two of Decca’s top stars team uvp for a
memorable pair of recordings. Topper is a
weeper with an uvnusval twist sung warmly
by Kitty and Roy; flip iz a weeper that
ales it handled with a swvre fooch. Two
fine sides.

SPECIAL MERIT SPOTLIGHT
Il,;:} POF DISK JOCKEY
PROGRAMMING

RODGER WILLIAMS

LOOK AGAIN

{United Artists-Fairlane, ASCAPY (2:14)
Kapp 545

Lively wersion of the theme from the flick
“lrma La Dovce™ played in happy Fashion
by Rodger Willlams over & bright arrange-
ment fesfuring erk and choral work. Should
gatch loot. Flip is "Danke Schoen' (Rooge-
velt, BMI) (2:44).

POP DISK JOCKEY

o SPECIAL MERIT SPOTLIGHT
L L2
@ PROGRAMMING

STEVE ALLEN

CUANDO CALIENTA
EL SOL

{Peer Int'l, BMI) (2:22)—Dot 14507

Sung in Spanisth by the Copacabasna Guarte?,
fhe tune i3 comparable to fhe Ialian hif
“Vaolare'' im sound and aspprosch and be-
comes more infectious as i goes on. Flip
is “Leave It to Me"™ (Trenner, ASCAP)

(2:08).
POP DISK JOCKEY

@
we’ PROGRAMMING

JOHNNY PARKER AND
HIS ORK

JAMBALAYA

(Fred Rose, BMI} (1:55)—Contempe 902

A bright up-tempo sound featuring the
trumpet of Johnny Parker. A swingin'
chorus provides the backing for this @af-
pleaser. Highlighted is a hearty backbeat
sustained on the organ. Flip is "'l Can't
S5iop Loving You'" (Fred Rose, BMI} (2:35).

SPECIAL MERIT SPOTLIGHT
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Introducing

JEAN MARTIN

With The Sound That Sells, singing

“TANTO, TANTO”

b/w an Instrumental Version by

SCRATCH’S KATS

on MABLAY cecoms s sczs
MARJAY wecon

230 PARK AVE., N. Y., N. Y. PHONE: OR 9-3232
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JULITE LONDODMN
%4k I'm Coming Back to You
iWood, ASCAP) (I:1I}—vdd& When
Snow Flakes Fall im the Summer

(Columbia, BMI) (1:48). LIBERTY

FOUR-STAR SINGLES 55605

The four-star rating is awarded new DICK LORY
singles with sufficient commercial po- *hk% There's Gonnz Be a Fight
tentia: in their respective :ll'lg:mu fo (Metrie, BMI) (2:18) — v Crazy

merit aeing stocked by dealers, one- :
stops and rack jobbers handling that Arms (Champion-Famper, BMI) (2:20)

20 BILLBOARD

g, . IOTTER THAY STMNER

= ROBERT PRICE AND THE EXOTICS
TERRIFIC LP TIMED RIGHT! = POPULAR dkdk I Sald, “Hey, Litfle Girl”
INET FOXX ? GOING ALL THE WAY ON THE CHARTS! (Bobe Wes, BMI) (2:00) — &% 1
e Wanl Your Good Loving Rad (Bobe,
GLADYS KNIGHT
- ddd Oueen of Tears (Knlck Wes, BMI) (2:05). MERCURY T7116%
;i Knack, BMI} (Z:47—k%%% A Love HERMAN GRIFFIN
o Like Mine (Bob Danm, BMI (2:52). 4%kk Mr. Heartbreak (Prigan &
; VEE JAY 545 Brinnbert, BMI) (2:40)—k %% Never
);E Trust Your Girl-Friend (Jobete, BMI)
2 DAMITA JO (2:25). DOUBLE L Ti8
#kak Melancholy Baby (Vogel-
I" Shapiro-Bernstein, ASCAP) (2:27) — BARRY DARVELL
F xx #%%% In the Dark (Duchess, BMI) 4%%% Run Litle Bily (Potomac-
(2:40). MERCURY 711621 Cotillion, BMI (1:59)—k&& All 1

MNeed I You (Polomac-Cotilllon, BMI)

SYMBOL 919 KENNY ROSSI (3:08), COLT 45 301

k%% One Night Stand (Merjoda,

BMI} (2:39) — 4% Everybody's JEAN DuSHON

Baby (Merjoda, BMI) (2:38). MER- “%%% It Won't Stop Hurtin® Me
CURY 72161 (Madchen-Bonnie-Jill, BMI) (2:00) —

INEZ FOXX'S BROTHER COMES THRU ON HIS OWN! }.-' :-Eul.ﬂk ;hﬁnﬂ‘:f;;}?lgizwnl;t:;;

% BILL PURSELL
FRANK CHERYAL

R R

L b it B
R e R

e

g, L

Hrddk Farewell to Adra (Omni,

BMI) (2:22 — srdrdok Pride (Cedar- Carn
HERE WE ' : 0 ::-. wood, BMI) (2:36). COLUMBIA 4283 R e N
Are (Crawford, ASCAP) (2:10).
ROBERT GOULET :
%*%%% Believe in  Me (Dymor, LALIRES 2108
= ASCAP) (2:43)—dd k% How Very LINDA HOPKINS

MOCKINGBIRD ......cvvueencinosssss SYMBOL LP 4400

HER FIRST LP—SPOTLIGHT OF THE LEADING STATIONS!
BABY WASHINGTON

A St R AL
T '\-:.'\-.3"“-\.\-\.\.'\. st R

Special You Are (Chesnick, ASCAP)

People Do Foolish
(3:05). COLUMBIA 42835 %k Lonely People 00

Things (Valencla, ASCAF) — ik
Litile by Little (Savoy-Hill & Range,

oy

SR

- m T o :
- y . . i EDDIE HODGES BMI) (2:14). BRUNSWICK 55248
% o Jk 4 Hallway (Sherman - DeVor-
“BABY WASHINGION. &  zon BMD (23 —k#s Rainin® in
- ' & My Hearl (Briarciff, BMI) (2:25). CO- I'.ﬂl'.IHTII'f
N : 2 LUMBIA 31811
& GEORGE JONES AND
i ‘mﬂ's w o - " EARL GRANT MARGIE EINI][.ETDI'; ;
-‘.h. y o dddk More (Marks, BMI) (2:35)— *ikk Are You Mine (Jamie, BMI)
- fﬁ i ddkd Sukivakl (Beechwood, BMI) {2:13)—%k %%k 1 Don't Hear You
HEART ' i (2:13). DECCA 25607 (Pamper, BMI) (2:46), MERCURY
H . 72159
¥ Z ~ JONI JAMES e
' “E MABE % WAk PRy, CeOOR:TOUMDE" (/AT “ﬂ“f*"r&u“ One Here But Me
wE o Rose, BMI) (2:24)—d ik He Says Glad 24
- i 2 : ASCAP) (2:30). MGM K 13159 A Heartache Following Me (Tuchoe,
e i = : BMI) (2:3). UNITED ARTISTS 628

‘CHUCK’ JOHNSON

SYMBOL 921

BELLSHANNY MEN
4444 Billy Don'i Play ihe Banjo
(Cherrybell, ASCAP)—#4+ HI Ro

#uﬂl;'tr“;upigmﬁ?n ASCAP) (2:25), ok Uikl Wt R & Wi
i Dee, BMI) (2:25), UNITED ARTISTS
BOBBY COMSTOCK 627
*%%% The Chicken Back (Grand CLAUDE GRAY

Canyon-Percom, BMI) (229 —kk4
%k%% Go Home Cheater (Garpax,
Sunny (Grand-Canyon-Percom, BMI) BMI) (2:12)—k%4 I'm Gonna Lie

HIS SECOND HIT LPI o (2:04). LAWN 217 Again  (Cedarwood, BMI  (2:10).

T LEJ lV'E M-E R e G
¥ (2:35) — sk Hest Man  (Quarter,
ASCAP) (2:40). CAPITOL 5012 Fnloy St _tiss _Biy-. Hame . Ne

KATHY DEE
*kkk Only As Far as the Door
(Glad & Wel Dee, BMI) (2:12)—

R

.
o

e ""Q‘C g
X A
R

R S R e e

e e
el
i

THAT'S HOW HEARTACHES ARE MADE .....SUE LP 1014 ANOTHER BIG ONE FOR BABY!

R

e
T

s

T =R=EL)

R

Other Has My Heari (Peer Int'l,
JIMMY *4k% Gonna Make it Alone (Roose- (Centval v BMY (283), CAPL-
- velt, BMID (2:13) — kA Swingln’ VL A
MeG ' . Street (Rovsevelt, BMI) (1:58). LAWN
218 Al
GARNET MIMMS AND THE DIZZY GILLESPIE
ENCHANTERS kkk* Good Balt (Bregmun, Vocco

*d#%% Cry Baby (Rittenhouse-Mel- & Conn, ASCAP) (2:59) — 44k
lin, BMI) (3:09—% %% Don't Change Early Momin' Blues (Copyright Rep-

BABY WASHINGTON
Your Heart (Rittenhouse, BMI) (2:50). resentatives, Lid.,, ASCAP) (2:53).

SUE 790 UNITED ARTISTS 629 PHILIPS 40124,

ONE OF
MINE

9

ONE OF MINE .ouconvimpamypnm smesness SUE LP 1013

BEST AND BRAND NEW!
IKE & TINA TURMER

R R

R e R N e R S

e . MUSIC AS WRITTEN

ONE OF MINE

R oo
R

NEW YORK with Broadway show material,
with two major projects already

Mills’ Gospel Activity beihg negotiated for them.
Spencer is the writer of “My

il b
o
SO

R R n e '\"Q\:' L
5 e Ek ! ﬁ !
S R e,

Lt

RSN A e e

SRR R

-\.\.-\.-\. S R

LN R

. SUE LP 2007

IT'5 GONNA WORK OUT FINE

JIMMY McGRIFF

SUE 786

R e

UNDER A NEW BAMNNER!

- A PERFECT WIFE

ROBERT AND

JOHNNY

SUE 792

RECORDS

1650 BROADWAY, N. Y. C.
212-L71-8030

Mills Music has stepped up
its activity in the popular gospel
field, issuing a folio by Sister
Rosetta Tharpe called “Eighteen
Original Negro Spirituals” and a
soon-to-be released Columbia al-
bum featuring the Clara Ward
Singers and the Dukes of Dixie-
land. Mill's B. F. Wood affiliate
has published the current single
release “The Swinging Preach-
er,” recorded by Price George
on Epic.

Schroeder’s Line-Up

Aaron Schroeder has signed
to exclusive contracts of a group
of four writers. These include
John Gluck, Mel Mandel and
Norman Sachs and Carl Spenc-
er.

Gluck is the writer of such re-
cent hits as “Lovers by Night,
Strangers by Day"” (the Fleet-
woods), “Punish Her” (Bobby
Vee); “Trouble 1s My Middle
MName (Bobby Vinton);, “Mecca”
I{Gene Pitney) and “It's My
Party" (Lesley Gore).

Mandel and Sm.h'-; are ex-

| '|.|I

DEeCLe | Iy e

Block,” by the Four Pennies,
and "Deep in the Heart of Har-
lem,” by Johnny MNash, soon to
be released. These were written
with teammate, Jimmy Radcliffe.

HOLLYWOOD

Two separate label mergers
are currently brewing here, with
all four principals in the two
deals based on the Coast. One
appears imminent and should
be breaking within a matter of
weeks, The other may happen,
but at this moment appears to
be far from a deal.

Daken Broadhead’s 30-year-
old Allied Records has set up
offices in the former Mutual-
Don Lee Broadcasting System
Building, moving from the Las
Palmas location it had occupied
for three decades. Broadhead,
who pulled out of the tumbling
Tops Records firm, moved his
seven-inch injection moulding
equipment back from the former
Allied plant at Bellville, N. I,
to his Los Angeles factory. He
claims the resulting consolida-

Fd T id i

e e
AATATATA'AT AN e IR NI HIVTe IR IR IV ILVININGILVIR A VI VIEE]
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Abilene
At the

Be Careful of
oMl

iTAR PERFORMERS - S=leciinng regliler: S
my greateit upward progresy his week,

Irdicates that 45 rpom. steres aingle
version iy awailahls,

wersion iy available.

() 5110
31434
@ 42 1
O "B

oy 163054
9.5 1
Ismza
@131013
@111315
I'JHI?
@111013
u 8 6
ffy 85073
1&3549

ﬁESSIT#
211531
@4159?1
HEII#
1&3135

dy 9692
@3?4&53

@333744
.msam
@mnn

[.HH'H'-I"IIH' IJIII ia
Skore III:I

Biue sn Blee [Famo

Brends

Candy Girl {Saturday-Gavadima, ASCAP) .-._.Z'._"
Leve Yo (Tria, uup ..........

Can't

{Swece,

Chimese Chechers (East, BMI
Cofinnlinids [Folkwayh, BMI

Dance,
Danke

n-;ﬂ”

iHuH

Devil in Disguive (Fres
Doa't Say

ami}
The Desamer rlnl‘.lh ‘Bl
Dum Dem Dee Dom [(Haymar )
l.-lllr Ini Than Dome (Mem, BMID _..........,
--t.'] ﬂ'llltf-lill'ﬂ BN e

Fhrﬂin {Part 1] [lobete, BMI} ... ... ....... Memuhis [Are, BMI} ... iiiiinnaaan,
Huthuillhu-r[lni . i Mockimghird (Saturn, BMI} .., ..o aa
Coodnight My Love (Howse af Hllull-il.ﬂl!ll Menksy Tims, The [(Curtain-Paller, BMI) ... . ....
“Il .................................. ) Htﬂ e ALY s L e e E
Green, Mew Chrighy, IH'I'I- .............. n My Boy Friend®s Bock (Rlackwood, DM . ... ..
ﬁ-rl-lrr I-l eo-Parkway, BMI) ........ ... T My Knews Best (Jobete. BME .. . ...,
Harry the Ha .I.'l ﬂ.lI'I'I" Hlll ...... e M My Tree Confessben (Lowery, BMI} ... .. ... ...
Heat Waws |, MU i iiniie: asisan My Whale World Is Falling Down (Champion-

Dance, Dance |:|"H|il:

'I'nli s i

Hellow m.m Z.'ZZ."Z."Z.

ch E":.'J’mhmu

ones ?ill Yeu Throw [Acuff-Rese,
Be Troe to Yoursel [U. 5. Sengs, ASCAP) _ . ...
Blowin' in the Wind fﬂi-m:.-l: RECAF) .. ... e

& Bresth Taking Hﬁ {dokete, BMI) |

Hlli
Bancin’ Ihlil- iMarc-Jean & n-rmu BMI) .
lt.lln [:.lmnll lHF}

BMI|
Gabdnight and Mean ﬂ-nihri lm-“di

L g e

FINGERTIPS (Parl 1) ............

Litile Stevie Wonder, Tamla S4080

--------------------

nimmmmm... Y

Roll Harris, Eple 85596

JUST OME LOOK ................ 9
Dworls Troy, Atlantie 1158

EMIDY B i 5
4 Seasoms, Ves Jay 539

| e O R S 9
Lonnie Mack, Frateralty 906

BOPHESS: .. oocvsmuaniai o |
Andy  Wilinms, Columbis 42784

PRIDE AND JOY ................ 12
Marvin Gaye, Tomla S407%

M e e 8
Orlons, Cameo 257

DETROIT Y .. ciivoivuminnan 8
Bobby Rare, RCA Vietor B1E3

RO E i M 10
Johnny Cash, Cohmmbls 4ITEH

SUKITAR ..oocomimsinnamnnanas 13
Eru Ssakamsto, Caplicl §M5

R 4
Winding, Verve 10295

LI nsnivmenininys 1
Clusslcs, Musle Noite 1116

GREEM, GREEN . .............00. A b
Mew Christy Minstrels, Columbia 4I905

BLUE OW BLUE ................. 12
Bobby Yimion, Eple 9593

DR e 8
Fandy & ihe Ralmbows, Rasi 5059

BRRERE e 1
George Humilion TV, RCA Victor EIRI

MY WHOLE WORLD IS FALLING DOWN 5
Breada Lee, Decea 31510

MY TRUE CONFESSWON ........... 8
Broak Benton, Meremry 71135

MOCKINGBIRD . ................ 1
Imex Foxx, Symbol 919

WO =i 1

Hny Charles, ABC-Parmmount 10453

DON'T SAY GOODNIGHT AND
MEAN GOODBYE . ............... 8

TRUE LOYE NEVER RUNS SMOOTH. .. 5
Gene Fliney, Mumileor 1032

BE CAREFUL OF STONES THAT YoU

THROW
ion, Columbia 42810

SIX DAYS ON THE ROAD ..........

Dave Dudicy, Golden Wing 3028

Brenda Lee, Decea 31510

HARRY THE HAIRY APE ... ... . ...
Ray Stevens, Mercory TI115

0o b= SO W

$3

L

B
-
£ "ln;l TITLE  Artist, Label & Number

ﬁ,aﬁ'ﬂ?s
EHS
ﬁi'ﬂ’i—
33434?

313140
@dﬁﬁiﬁﬁ

444?5?

OEEE:
@) 219"
dy 58—
oy 6378 —
@) %™
&
&) 5 62 8

-
(1) 6! 67 —
'.*'5'-]1]-—
o 92—
OELEL
ﬁﬂﬂa
o 89—

----------------

..................

------------------

SHAKE, SHAKE, SHAKE ............

Jackle Wilson, Brunswick 55146

ROCK ME IN THE CRADLE OF LOVE..

Dee Dee Sharp, Cames 260

WITHOUT LOVE (There Is Nothing) . .

Ray Charles, ARC-Poramowni (10453

HEI.I.I} HHWUH HELLO FADDUH. .

» Wamner Bros. !:!-1'3

THE MONKEY TIME ..............

Major Lance, Okeh TITS

HOW MANY TEARDROPS ..........

Low Christle, Roulefte 4584

MAKE THE WORLD GO AWAY .....

Timi Ywn, Liberty 35507

Al Marting, Capliol 5000

IF | HAD A HAMMER ............

Trinl Loper, Reprise 20193

SURFIN' HWTEHH:!IJ ............
FRANKIE AND JOHNNY ...........

Sam Cooke, HCA Yictor EELS

SOMETIMES YOU GOTTA CRY A LITTLE

Bobby Bland, Duke 366

WAIT 'TIL MY BOBBY GETS HOME. . .

Dorlene Love, Fhilles 114

MAMA DON'T ALLOW ............

Roofiop Singers, Yanguard 35010

| WILL LOVE YOU .

Richard Chamberiain, MGM 13148

| WANT T0 STAY HERE...........

Steve & Eydie, Columbla 42815

HOT 100—A TO Z—{Publisher-Licensee)

- | Hella Stramger (Mclaughlin, BMI) ... .......... ar
............... ST | Hey Girl (Sereen Gema-Columbla, WML ... . ... 34
| Heolznan oy, MBCAF) . aiiiiaiiaessiany b= |

................ N Hullm'irl'nl' 1] TR W e b
Haw Many Teardrops (Mem, T Sl o 5

if | Had & Hammer [Ludiow, BMI)
i My Party [Areh, A&

Judy's Turn ta Cry
Inn' lh- l.l-lk %

tlm Hl l ne {lumm Bkl

Lucky L
i.ull.i‘I Thl:-l E:m Fll'l' i11th Flags-U,

Mama Domt Allew [Egypt

sﬂauaﬁz .=a=3====ﬁ::ﬂ=ﬂ.=

Meozs Bose, BMI)

| Wani to Stay Here (Streen M-'El-’lmihl EMI), &4
I Wil Lowe Yeu (BeVerzrom BMI} ...
i .I"I'.l:lﬁ Hawe MWsthiag) {Hllh Way-Tria-Cotililan,

|||||||||

||||||||||||||||||||||||

| Wonder (Leeds, ASCAP) ... .. ...
I'm Afraid im &o Home (Gebd-Udell, llﬂﬂl ik

&0
e |
S
It Hurts te Be Sixtees (Rendak, HIIII e e i e
Lo | e e e 50

aq

Bl

1

L]

2k

T

||||||

Maks the HHII h I.I'" I'l.-plr I.III!

allay, IH-H b
Mariena {Saferday-Gavadima, ASCAR)
Martisn Hep (Screen Geme-Lolumbia, BMID .. .

& ‘l'lld Late [(Prian-Correctone, BB} ... .....
lztk the Ripper :n-u"l -Florenfine, um ......
|l-|i|l'llﬂ ASCAP) |

rem
aneE flllu [ 'I'ml-lll lﬂh

!hu-n

We One {Hill & Range, ““i
Hot We (Reck H“‘hn BMI)
One Fine Day {Scroen ﬁ-mu-u- BMI]
Palnted, Talnbed Reds !
Please Den't Talk to the m.mu {doy, .u:.m
Pride and Joy (Jobete, BMI) , i
Que Sera, Sera lrl,l‘hlnu Wil Be, Will Be)

Tin Me Ksnga
Till Then wick
Tips af My
True Blwe Low (Famowms,

[amian, uurp -

(Arfists, ASCA

|ﬂ of Fire (Painted Desert, BMI}

Me in the Cradle of Love [’.Il-l'l-lﬂl HHP}

Saturday Sumshine (U. §. hlln ASCAF)
Shakp l Tall Feather (Vapac, BM

Shake, Shaks, Shaks
Six Days on the Boad (Mew
%0 Much in Leve :[lr-n-f'
Sometimes You Gatta

Hoatnnanay llnn [iE ]

These Foalish Thingd [Beurne, 7 1 7 e ST
'lhh iv All 1 Ask—Bennett [Masey, ASCAPF) |

Thie 1s Al | Ack—iven (Mas

aren Down, iﬂ-rr
= I.il'.ll'

ASCA
wechwo l!ﬂ

Fimgara (Tree, BMI

Falls in Lave (Mags
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(Brumiwick, BMI} ._'ZIZfI'.'.

way HI-H ......
a Littls (Dom, BMI} .

thh IHH
" W l.il:l.i e g e
Swrier Girl Fllr of Tumes, BMI
Siprfi

Tree Love Newer Russ Smogth I:-lu'lh ASCAPY ...,
Twist 1 Up (Kalmann. €, ASCAF)

Wall “Til My Bobby Gefs Hems 1llllllr Bartha-
“'I'ril I:Irl ................................
En &
'lill Fower (Screen I-:H::Iniil IH.H

iMiraleste-Rabin Hood, ul.l .........

'ﬂ::iﬂ Love (Suffelk-F.M.PC, BMI ... ...,

=l o P e On

—

Indicates that 33V rpm. momo single

& Indicates that 335 r.p.m. steren single

wertion it available.

BUBBLING UNDER THE HOT 100

100, FROM ME TO YOU ... oo irecnnns Dl Shamnen, Big Top 3152
L 7R T T e R AR e vt et ek Axtronauty, RCA Victer S194
103, LITTLE DAMCIMG DOLL .........cooiiiinnnnn, Shelby Fhimf, Wallant &001

104. THE MINUTE YOU'RE GONE ................, Somny James, Capital 4967
105, IT WON'T BE THIS WAY [ALWAYS) . ... ...
106 AMTONY AND CLEOPATRA THEME

10F. WHAT A FOOL V'VE BEEM .... ...........- Carla Thomas, Atlantic 189
108. DROWNIN' MY SORROWS ... ................ Conmie Framels, MGM 13160
109, TREAT “EM TOUGH | oo S I\.F.ﬂl. ano
V10, LOVE ME ALL THE WAY .| 2 ll-.'h o, Tomia 84078
R TR T e e i e Burl ol 1 ok
112, CROSSROADS ... ... ~Luther Rasduiph & J-uhm Ill'lu Camen 253
113, SCARLETT O'HARA ......... mm bett 14488
114, STILL WO, ) Lo G R AR er, ‘MEM 13147

115, SUMMERTLME .
118, WHAT | GOTTA DO [TO MAKE YoU IE.I.I,I:II.I'I].
117, LONELY SURFER .. ....................

118, 'rnl.ll CAM NEVER STOP ME tﬂ'H'lllG tm.t llhu:‘: T llnl'un Cadence 1437
1%, 1M WOT A FOOL ANYMORE .. ; K. Smash 1830
120, 17 WORTS 0 BE SIXTREM . oo ooiimiees Barbara nmdu Kapp 542
121, DO THE MONKEY ... ..........oioroees ... King Curfis, Camital 4998
TEE, MAN'S TEMPTATION  ........ ... .. e ndber, Yee Jay
123, RIVER'S INVITATION ... ..., ... P'I-r:i Maried, T

T T R A e e Vic Dans, Dolton 81
125, FROM ME TO YOU ..o ..t ornnrs tomrtoniis Boatthes, Vee Jay 527
R L e I e e e e e llp Chords, Columbia #1812
127, SCARLETT O'HARA . .Bakby E nm
128. THE KIND OF BOY YOU CAN'T FORGET ........... lﬂ.ﬁ..-, Jubiles 3455
U BRVRREN ot e s e e S Eifa . Arge 5445
130, BIRTHDAY PARTY ... .. ... . im0 ﬂ:l-u 'I'h'll. Hercury. 72130

131, TOUR BABY'S GOME SURFIN'
132, GREEN MOMKEY
113 THE HAFFY POFFY .. ...

£ :

"g f g TITLE  Artist, Label & Number Eg

61'?0?3 COTTONFIELDS ................. 1
Ace Cannon, HI 2065

733137 I'M AFRAID TO GO HOME ......... 6
Brian Hyland, ABC-Parnmount 10452

31—-— TE BREAMER ............oios 2
Nell Sedaka, RCA Victor 5209

ﬁ——— el - 1
Kingston Trio, Capliol 5005

@H 79 — LEAVE ME ALOME ............... 3
Balyy Washington, Sue T98

@'muan WILL POWER .................. 5
Coeokies, Dimenshon 1012

.TB—E& DAUGHTER . 4
Blenders, Wiich 114

@Eﬁﬂﬁ— IT URTS TO BE SIXTEEN .......... 3
Andres Carroll, Hig Top 3156

ﬁ — — — MY BOY FRIEND'S BALK . . i
Angels, Smash 1854

..EI 91 — GROOYY BABY ................. 3
Billy Abbott, Parkway B74

ﬁ — — — [VERYBODY MOMNKEY ............ !
Freddy Caanan, Swan 4140

@ B0 87 — CANT NOBODY LOVE YOU .. ...... 3
Solomon Burke, Atsntle 219

.19??—- THIS IS ALLTASK .............. 3
Tony Benneti, Columbin 42810
.34_— QUE SERA, SERA (Whalever Will Be,

WRIEB: oo s ovininy 2
High Keys, Aftco 62568

MT&II JACK THE RIPPER .............. 8
Link Wray & His Ray Men, Swan 4137

ﬁ——— PR O |
Marthe & the Vondellss, Gordy T022

ﬁ 99 — — THESE FOOLISH THINGS ........... 2
Jumes Brown & The Famous- Flames, King 5767

El'ﬁ——- 1L | 2
Wilsan Pickett, Double L 717

@ e U PTnn— 1
Beach Boys, Caplicl 5009

?73433 LAND. OF 1,000 DANCES .......... 6
Chris Kenner, Instant 3152

ﬁ — — — MY DADDY NNOWS BEST ......... 1
Marveleiies, Tamia 58082

Eﬁﬂ? 91 DANCIN' HOLIDAY .............. 5
Olympics, Tri Disc 107

. 91 94 — DANCE, DANCE, DANCE . .......... 3
Jocy Diee, Roulette 4503

ﬁ——-— DUMDUMDEEDUM ............. |
Johnny Cymbal, Kapp 539

—=—— THIS IS ALL | ASK.............. |
Burl Ives, Decca J15IE

.9[!—-— CHINESE CHECMERS .............. 2
Booker T. & the MG, Stax 137

——— MARTIAN HOP ................. |
Ran-Dells, Chairman 4403

@95—-— A BREATH TANING GUY .......... 2
Supremies, Molown 1044

——-—- UREY WPS .o iiiininnnns |
Cliff Richmrd, Fnle 9597

. 97 — — SATURDAY SUNSHINE ... ... ...... 2
Bert Bacharach, Kapp 532

——— AT THE SHORE ... ... .......... 1
Johnny Caswell, Smash 1532

.——-— PLEASE DON'T TALK TO THE LIFEGUARD 1
THane Ray, Mercury TI117

.HII-—— TRUEBLUEIOU .. .............. 2
Tony Bennett, Columbia 42820

MAKE THE MUSIC PLAY .......... |

King Pima, Faderal 12404
Ferramte B Teicher, United Arfiats &07

Ben Cald
Calumba Qintet, Strand 25056
Litrie Eva, Dimension 1013
Hitzichs, Roprias 20302

ane Eddy, BCA Victer B214
............ hrnll t!uru l I'h Kinfolks, Jubiles 5845
. Bl r-h’l-:, Ales 4271
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the nation’s best selling records

BEST-SELLING AI.BlIMS

AN — '|' TIE ME KANGAROD | u_ m Q SUK’IYJIKI =
W]@E @nﬂﬂ“ ummEvme R ik B ONEYCOMI
- | P ook @
THE SURFARIS aﬁﬁ?ﬂ W

SURFER JOE « WALK DON'T RUN |

WIPE OUT = The Surfaris SCARLETT O'HARA - Lawrence Welk TIE ME KANGAROO DOWN, SPORT HONEYCOMB & KISSES SWEETER
DLP 3535 DLF3528  Pat Boone DLP 3534  THAN WINE - Jimmie Rod s e
Eww. @ o 1963502
GRIW WAI.TZ SEARLY HITS
s  STEVE ALLEN  LAWRENCE WELK
TH E DARTE LLS RINKY DINK - PREACHERMAN WHKT WILL MARY SAY == THE EMD OF THE WORLD
HOT PASTRAMI=DARTELL STOMP=DADDY'S THEWE FROM LRWRENCE 0F ALL | HAVE 70 DO 15 DREAM == WALK RIGHT I
HOME = = SWISS CHEESE == DILL PICKLES % st DAYS OF WINE AND ROSES » = = BLAME 1T ON
MIGHT TRAIN = = | SCREAM = = THE HAPPY o iy THE BOSSA NOVA = » = RNYTHM OF THE RAN
'ORGAN = ONE DEGREE NORTH = ST, JAMES coefSomaiogiindgbicgpommic e THEY REMIND ME T00 MUCH OF YOU = | REALLY
HOT PASTRAMI - The Dartells PIPELINE + The Chantays GRAVY WALTZ - Steve Allen 1963's EARLY HITS - Lawrence Welk  PAT BOONE SINGS GUESS WHO?
DLP 3522 DLP 3516 DLP 3515 DLP 3510 DLP 3501

Tﬁgﬁ{:mﬂ: CALCUTTA! " e _ ""ANDREWS |

- 2 i i L T __ |
LAWREN’CE A SISTERSFEEE\IT
et B Al I | THOSE LAZY, HAZY, CRAZY DAYS OF SUMMER ||
N ’ . i - | SUKIVAK] = GRAVY WALTZ
P2 | R smay | I SAM FRAMCISCO = MR. BASS MAN [
o i e WATERMELON MAN « | LOYE YOU BECAUSE

CANT GET USED T0 LDSING YOU

|| PUFF e ssc ussen  THE DOODLE SONE ||
| STILL=THE END OF THE WORLD

1962's GREATEST HITS EAI.[:IJIT! Lamun:n Welk BLUE HAWAII - Billy Uaughn THE MILLS B. ET HITS THE ANDREW SISTERS PRESENT
Billy Vaughn DLP 3497 DLP 3359 DLP 3165 DLP 3157 DLP 3529

BEST-SELLING SINGLES =—————————

16479 Wipe Qut . . . . . o v w e  a m s ks s s w_ s LHESIETNIS
*16458 Breakwater / Scarlett 0’ Hara e« v v« o« o« w o« « o . . Lawrence Welk

#16500 The Next Time /Violet And A Rose. . . . .« « « . . . Wink Martindale
*16494 Tije Me Kangaroo Down Sport /| Feel Like Crymg . « « « « « . . PatBoone
~16492 Monsoon / Scotch High's . . . . . The Chantays
716507 Guando Calienta El Sol (When The Sun Is Hot) / Leave It To Me . . . oteve Allen
“16509 Pretty Girls Everywhere /BabyBaby . . . . . . . . . . . Arthur Alexander
“16493 Torquay Two /Pegleg . . . . . . . . . . . . . . . . .TheFirehalls

“16484 Qukiyaki / Theme From A Summer Place . . . . . . . Billy Vaughn
*16487 Sugar Shack . . . b bow ow Jlmmy Gllmer & The Fireballs

“16506 |'ye Been Everywhere / Mule Skmner Blues .« « « + « « « « « Lucky Starr
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24 BILLBOARD

AUGUST 3, 1963

HITS OF THE WORLD

ARGENTINA
{Couriesy Escalera a la fama)
This Lasi
Week Week
i 2 MIRA COMO ME
BALANCEO—Eduardo
Vianetle (Victor}—Fermata
2 1 PUENTE PEXOA—

Trovadores del Norte (CBS)

i 3 CULFA DE LA BOSSA
NOVA—Eydie Gorme (CBS)
—Fermata

4 4 FRENTE AL MAR—Susy
Leyva-Marano Mores
{Odeon)}—MNewman

3 5 CUTIE PIE—Johnny Tillotson
(Cadence-Microfon}—
Ridge-Komn

& — LA TIERRA (Chariot}—Dyno
{Music Hal)

7 6 EL ESTA TAMN CERCA—
Jean Thomas (Cadence-
Microfon)}—Spanka-Fermata

2 8 LA POLLERA COLORA—
Los Wawanco (Odeoon).

9 9 PRINCESA PRINCESA—
Johnny Tillotson (Cadence-
Microfon)

10 — RID» MANSO—Ramona
Galarza (Odeon)

11 7 AMOR—Paul Anka (Victor)—
Spanka-Fermata

12 12 VACACIONES EN HAWAI—
Waldir Azevedo (Disc
Jockey)

13 13 RUBY BABY—Dion (CBS)

14 10 MUNDO CRUEL—Enrique
Guzman (CBS)}—Fermata

15 11 PALABRAS NUEVAS—
Antonio Prieto (Microfon)—
Fermata

AUSTRALIA

{Courtesy Music Maker, Sydney)
*Denotes local origin

This Last
Week Week
1 5 SURF CITY—Jan and Dean
{Liberty}—Tu-Con
2 2 MOVE BABY MOVE—
*Johnny O'Keefe (Leedon)
Davis
9 1 LOVE YOU BECAUSE—
Al Martino (Capitol})—Allans
8 SUKIYAKI—EKyu Sakamoto
HMV)—Castle
WIPEOUT—The Surfais
(London)—Pincus-Gil
7 FOUR CORNERS THEME—
*John Barry Seven
{Columbia}—Chappell
7 — DEVIL IN DISGUISE—
Elvis Presley (RCA)}—
Belinda
B 2 HOW DO YOU DD IT?—
Gerri and the Pacemakers
(HMV)—Leeds
2 10 FROM ME TO YOU—The
Beatles (Parlophone)—Essex
10 11 DON'T YOU FORGET IT—
Perry Como (RCA)—
Chappell
11 3 IT'S MY PARTY—Lesley
Gore (Capitol}—Schroeder
12 — BLUE ON BLUE—
Bobby Vinton (Epic)—

Chappell

13 4 TAMOURE—Bill Justis
(Philips)}—Boosey & Hawkes

14 6 JEZEBEL—Rob E.G.
{Festival}—Davis

15 12 FOOT TAPPER—The Shadows
(Columbia}—Allans

= T R R
|

BRITAIN

{A special list complled prior to
publication by New Musical Express,

London)
*Dienotes local origin
This Last
Week Week

1 1 I'M CONFESSIN'—
*Frank [Ifield {Columbia)}—
Francis, Day & Hunter

2 i DEVIL IN DISGUISE—
Elvis Presley (RCA)—
West One Music

3 2 I LIKE IT—Gerrl and the
Pacemakers (Columbia)}—
Jaep Music

4 8 SWEETS FOR MY SWEET—
*Searchers (Pye)—Hill &
Range

5 4 ATLANTIS—*Shadows
(Columbia)}—Francis, Day &
Hunter

6 2 DA DOO RON RON—
Crystals (London)—
Aberbach

7 13 TWIST AND SHOUT—
*Brian Poole and the
Tremeloes ({Decca)—
Sherwin  Music

B 5 DECK OF CARDS—Wink
Martindale (London)—
Campbell-Conmelly

9 11 BO DIDDLEY—Buddy Holly
(Coral)—Good Music

10 6 TAKE THESE CHAINS
FROM MY HEART—
Ray Charles (HMV)—
Acuff-Rose

i1 7 WELCOME TO MY WORLD
—Jim Reeves (RCAY—One
Four Two Music

12 12 IT'S MY PARTY—Eesley
Gore (Mercury)—
A. Schroeder

13 — TWIST AND SHOUT (EP)
—*Beatles (Parlophonej—
Sherwin/ Ambassador/
Morthern Songs

14 10 IF YOU GOTTA MAKE A
FOOL OF SOMEBODY—
*Freddie and the Dreamers
(Columbia)—Feldman Music

I5 15 FROM ME TO YOU—
*Beatles (Parlophone)—
Morthern Songs, Lid.

16 14 FALLING—Roy Orbison
(London}=Acuff-Rose

17 18 SUKIYAKI—Kyu Sakamoto
{HMV)—Welbeck /Benz

iR 19 YOU CANM NEVER STOP ME
LOVING YOU—EKenny
Lynch {(HMV)}—Klynch
Music

1" — THE LEGIOM'S LOST
PATROL—*Ken Thorne
(HMV)—Filmusic

20 17 FORGET HIM—Bobby
Rydell (Cameo-Parkway)—
Welbeck Music

21 16 DO YOU WANT TO ENOW
A SECRET—=Billy J.
Kramer (Parlophone)—
Morthern Songs, Ltd.

22 27 WALKIN' TALL—*Adam
Faith (Parlophone)—
Sydney Bron

23 21 TWIST AND SHOUT—
Isley Brothers
(Stateside)}—Sherwin Music

24 21 HEY MAMA—*Frankie
Vaughan (Philips}—Chappell

25 X BOBRY TOMORROW—
Bobby WVee (Liberty)}—
Feldman Music

% — THE GOOD LIFE—
Tony Bennett (CBS)—
Paris Music

27 = 1 WONDER=—Brenda Lee
(Brunswick}—Leecds Muzic

28 25 SCARLETT O'HARA—
*Jet Harrls-Tony Mechan
(Decca)—Francis, Day &
Hunter

29 23 LUCKY LIPS—*Clilf Richard
(Columbia}—Cromwell Muasic

i — I'LL NEVER GET OVER
YOU—*Johnny Kidd (HMV)
~—Leeds Music

{Courtesy Irish Times, Ltd., Dublin)
This Last
Week Week

1 1 1T LIKE IT—Gerri and the
Pacemakers (Parlophone)—
Dick James

2 4 DECK OF CARDS—Wink
Martindale {London)—
Campbell-Connolly

3 2 TAKE THESE CHAINS
FROM MY HEART—Ray
Charles {HMV)}—Acuff-Rose

4 — 1T'M CONFESSIN'—
Frank Ifield (Columbia)—
Francis, Day & Hunter

5 5 DEVIL IN DISGUISE—

Elvis Presley (RCA)}—

West One

WELCOME TO MY WORLD

—Jim Reeves (RCA)}—

142 Music

T 10 WHEN WILL YOU SAY 1
LOVE YOU—Billy Fury
(Dececa)}—Jack Good

B 6 ATLANTIS—The Shadows
(Columbiay—Francis, Day

& Hunter

9 7 LUCKY LIPS—CUff Richard
(Columbia}—Cromwell

10 2 IN DREAMS—HRoy Orbison
{London}—Chappell

FLEMISH BELGIUM

(Courtesy Juke BRox Mnagarine)
Two

This Weeks
Week Ago

1 1 SANS TOI MAMIE— Adamo
{Pathe}—Rudo
2 3 KIS5 ME QUICK—
Elvis Presley (RCA)}—
Belinda
3 2 LUCKY LIPS—CIHiff Richard
(Columbia)}—Belinda
4 BUONA NOTTE BAMBINO
—Rocco Granata {Moon-
elow}—Granata
2 WAAR EN WANNEER—
Bob Benny (Polydory—Ideal
10 AMOUR PERDU— Adamo
(Pathe)—Rudo
FROM A JACK TO A KING
MNed Miller (Fly}—Bens
8 HEY PAULA—Paul & Paula
{Philips}—World
6 DONMNE-MOI MA CHANCE
—Richard Anthony
fColumbia}—Chappell
10 7 1IN DREAMS—Roy Orbison
{London)—Acuff-Rose

B %0 =] % LA
Ly

HOLLAND

{Courtesy Platennlenws, Amersfoort)

This Last
Week Week

1 2 LUCKY LIPS—CIHf Richard
(Columbia}—Belinda-
Amslerdam

2 1 BUOMNA NOTTA BAMBIND
—Roceco Granata (CHNR}—
Picture Music, Joop
Portengen, Haarlem

3 — CIMERONI—Anneke Gronloh
(Philips)—Ed. Altona,
Amslerdam

4 T WINI-WINI—Die Tahiti
Tamoures {Polydor}—Joop
Portengen, Haarlem

5 3 BLUME VON TAHITLI—
Gert Timmerman (Tele-
funken}—Holland Music,
Amsterdam

(3 4 RITME VAN DE REGEM—
Rob de Nips (Deccaly—
Chappell & Co.,
Amsterdam

7 & BLAME IT ON THE BOSSA
NOVA—Eydie Gorme (CBS)
—Editions Altona, Amsier-
dam

B 5 JUNGE KOMM' BALD
WIEDER—Freddy (Polvdor)
—Bens, Altona, Amsterdam

3 — KIS ME QUICK—Elvis
Presley (RCA)—Belinda,
Amsterdam

10 9 SUMMER HOLIDAY—CILff
Richard (Columbia)}—DLes.
Ed. Int. Basart L.C.,
Amsterdam

HONG KONG

Thiz Last

Week Week

2 1 WILL FOLLOW HIM—

Little Peggy March (RCA)

I WILL FOLLOW HIM—
Dee Dee Sharp (Cameo)

IF MY PILLOW COULD
TALK—Connie Francis
(MGM)

LUCKY LIPS—CIHT Richard
{Columbia)

5 B DEVIL 1N DISGUISE—

Elvis Presley (RCA)

3] & TWO KINDS OF TEAR-
DROPS—Del Shannon
{London)

7 T THOSE LAZY-HAZXY-CRAZFY
DAYS—Nat King. Cole

1
2
3

L]
F -

{Capltol)

8 — TIE ME KANGAROO
DOWMN, SPORT—Pat Boone
(Dot}

9 — SUMMER HOLIDAY—

(Cliff Richard (Columbia)
10 10 DON'T TRY TO FIGHT IT
BABY—Eydie Gorme (CRS)

ISRAEL

(Courtesy Kol Israel Broadcasting)
*Denotes local origin

This Last
Week Week

1 2 LUCKY LIPS—CIiff Richard
(Columbia)}—Elstres Muskc

2 1 *NEIGHBORHOOD SONG—
The Roosters (Kol Israsl}—
ACUM

3 3 55 DAYS AT PEEING—

The Brothers: Four
{Columbia}—Subar Music

4 5 MR. BASS MAMN—Johnny
Cymbal (Kapp)—Jalo, BMI

3 6 DO YOU WANT TO KENOW
A SECRET?—Rilly J.
Kramer (Parlophone)—
Morthern Songs, Lid.

6 9 SCARLETT O'HARA—Jet
Harris & Tony Meehan
(Decca)—Francis, Day &
Hunter

7 10 THE LAST LEAF—

The Cascades (Warner Bros,)
—E. H. Morris

B — HELLD STRANGER—
Barbara Lewss ([Atlantic}—
McLaughin

B 4 FROM ME TO YOU—

The Beatles (Parlophon)—
Morthern Muszic, Litd.

0 =— ®*HORA OF LOVE—

The Roosters (Kol Israel}—
ACUM

ITALY

(Courtesy Musica ¢ Dischi, Milan)
*Denotes local origin

This Last
Week Week

1 1 CUOGRE/IL BALLO DEL
MATTOMNE—*Rita Pavone
(RCA)

z 2 QUELLI DELLA MIA ETA
—Francoise Hardy (Vogue);
*Catherine Spaak (Ricordi)

A 3 1 TuOl CAPRICCI—Neil
Sedaka (RCA)

4 5 STESSA SPIAGGIA STESSO
MARE—"Plero Focaccla
(CGD); *Mina (Italdisc)

5 4 GRAZIE PREGO SCUSI/IL

TANGACCIO—
*A. Celentano {Clan)
6 A NEW ORLEANS—
*Adriano Celentano  {(Jolly)
10 ABBROMNZATISSIMA—
*Edoardo Vianello (RCA)

12 NON Tl CRERDO—

*Peppino Di Capri (Carisch)

9 T NON AMARMI COSI'—
ateve Lawrence [(CBS)

1] B CUANDO BEILLA LA
LUNA—*Marcellos Ferial
(Durium)

11 % HEY PAULA—Paul & Paula
{ Philips)

12 14 1 CAN'T STOP LOVING
YOU—Ray Charles (Vdp);
*lohn Foster (Style)

13 13 AMICO—*Don Backy (Clan)

- . -

14 — S0OLO MEL MONDO—*Pino
Donaggio {(Columbia)
15 — COCCODRILLO—"Ornella

Vanonl (Ricordi)

www americanradiohistorv com

MEXICO

(Courtesy Audiomusiea)
*Denofes local origin

This Last

Week Week

1 1 DE MIL MANERAS—
*Sonora Santanera (CBS)—
Emmi

2 4 PEMSABA EN TI—
Los Teen Tops (CBS)—
Mundo Musical

3 3 MEDIA VUELTA—*®]. A.
Jimenezr (RCA)r *Javier
Solis (CBS)—Pending

d 2 LLEGO BORRACHO—
7, A, Jimener (RCAY—
Emmi

5 B THE GUNS OF NAVAR-
ROMNE—AI Caiola {Gamma)
—Pending

6 10 EL TMDIO ARTISTA—
*Acerina (Orfeon)—
Pending

7 9 PA TODO EL ANO—
J. A, Jimener (RCA)}—
Pham

8 — FOOTBALL—*Sonara
Santanera (CBS5—Pending
(CBS)—Pending

9 7 EL DEL TRAJE NEGRO—
*Olimpo Cardenas [QOrfeon)
— Pending

10 & RUBY BABY—*0scar
Madrigal (Gamma)—Pending

PERU

(Coarfesy Prenss, Lima)

This Last

Week Week

| 1 LA PEREA MADURA—
Pepe Miranda (Virrey)

2 2 ENSENANDO BOSSA NOVA
(Blame It on the Bossa
Mova)=Evdie Gorme

Al Caiola (United Artists)

I0 LA TERZFA LIUINA—
Meil Sedaka (RCA)

3 DETRAS DEL AMOR—
(Follow the Boys}—Connic
Francis

] 6 AL DI LA—Emilio Perfcoli

(Wamner Bros.)
i — PORQUE ME DEJAST?T—
Monna Bell (Virrey)

PHILIPPINES

This Last

Week Week

1 1 KISS ME QUICK—
Elvis Presley (RCA)—
Filipinas Record Corp.

(Columbia)

3 3 ACEPTARE—Anamelba
(Virrey)

4 4 LIMENA—Edith Barr (Sone
Radhbo)

5 5 EL CIGARRON—Hugo
Blanco (Polydor)

& 7 TEMA DEL DR. NO—

2

B

2 2 RHYTHM OF THE RAIN— -

The Cascades [(Warner
Bros.}—Mareco, Inc.

3 6 LET'S GO STEADY AGAIN
—Meil Sedaka (RCA)}—
Filipinas Record «Corp.

4. — ONE MORE BLESSING—
Jerry Vale (Columbiz)—
Mareco, Inc.

5 1 JUST FOR TONIGHT—
Henry Mancini & Ork
(RCA)—Filipinas Record

Corp.

i — END OF THE WORLD—
Skeeter Davis {RCA)—
Filipinas Record Corp.

7 8 PIPELINE—Chantays (Dot)—
Mareco, Inc.

8 7 (I Love You) DON'T YOU
FORGET IT—Perry Como
g}c&}-—Fﬂipinau Record

rp.
9 4 DEAR HEART—Teddy
Randazro (ABC-Paramount)
—Dwna Products, Inc.
10 9% PROMISE OF LOVE—
Sandy Stewart (Colpix)—
FAMA

SOUTH AFRICA

{Courtesy Southern African Record
Manuofacturers and Distributors® Assa,)
This Last
Week Week
1 1 LUCKY LIPS—CIiff Richard

(Columbia}—Cromwell Music
2 2 BLUE TRAIM—Iohn D.
Loudermilk (RCA)}—
Aculf-Fose
3 4 EXCLUSIVELY YOURS—
Dickie Loader (Parlophone)
Belinda, Johannesburg
3 T 1 WALK THE LINE—
Dean Martin (Reprise)—
Belinda Music
THE END OF THE WORLD
—Skeeter Davis {(RCA—
Compass Music Company
& 31 1 WILL FOLLOW HIM—
Lirtle Pepgy March (RCAY—
Waldeck Music

7 9 OMNE BROKEN HEART FOR
SALE—Elvis Presley (RCA)
—FElvis Presicy Music Co.

i 5 YOU BELONG TO MY
HEART—NMNed Millea
{Renown—Southern Music

i
=

(5.4 Lid.
B — ATLANTIS—The Shadows
{Columbia}—Frances Daw
I — BLAME IT ON THE BOSSA

MOVA—Eydie Gorme
(CBS—nAldon Music Co.

SPAIN

{Courtesy Discomania)
*Denotes local origin

This Last

Week Week

1 1 CARINOSA—*Duo Dénamico
(Vozr Amor—Musica Sur

2 2 TOUS LES GARCOMNS ET
LES FILLES—Francoise
Hardy (Hispavox)}—
Universal Jazr

3 4 CRYING IMN THE WIND—
Faul Anka {RCA)—
Hispavox -

4 3 CHARIOT—"Ennio Sangiusto
(Belter—Armonico

5 5 FIVE HUNDRED MILES—
*Los TNT (RCAY—Robent
Mellin

6 7 DAME FELICIDAD—
Enrigue Guzman (CBS)

7 f MARIA (West Side Story)}—
Andy Wiliams (CBS)—
Canciones Mundo

-] 8 RETURN TO SENDER—
Elvis Presley (RCA)—
Aberbach {Madrid)

9 10 CON PERMISDO DE PAPA—
*Los TNT (RCA)—Autores

Reunidos
0 — SAY WONDERFUL THINGS
Patti Page (CBS)
YUGOSLAVIA
{All Records on Jugoton Label)
This
Month

1 PINOKIO—MOJE MLADOSTI—
Boris Mikolic and Ensemble
Dalmacija

EDEN BAKNES—Blaga Videc

MASKARE—Gaby Movak and
Marko MNovosel

4 JAHAM SPET V COLORADO—

Rafko Irgolic

5 KAD ZALAZI SUNCE. (QUANDO
CALIENTA EL S0L—Trio
Tividi

BABY TWIST—Dragan Tokovic

CUCURRUCU PALOMA— -
Quarete Magnifico

SECI. NE TRCI—Ensemble
Bijele Strijele

MASKARE—Anica Fubovie and
Marko MNovosel

10 KAD ZALAZFI SUNCE (QUANDO

CALIENTA EL SOL)—Lola
Movakowvic

L B
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Tourists Help
Spanish Sales

By RAUL MATAS
Av Jose Antonio 32
Madrid 13

Summer is here again. Last

year nine million tourists poured
into Spain. They helped the rec-
ord business, especially the
Flamenco and Spanish music.
This season looks like it will set
a record in tourism from the
U. 5. and the old world. And
LP business is expected to boom.

“"Carinosa,” the song written
by Ben Molar and Duwo Dina-
mico while the Spanish duet was
in Madrid, is at the top of the
charts. New rendition made by
Roberto Yanes (CBS Argentina),
Rocky Pontoni (Music Hall,
Argentina) and Marty Cossens
(RCA, also Argentina) escort the
original waxed by Duo Dina-
mico. . . . Local star Lorenzo
Valverde recorded the Spanish
version of Andy Williams® hit,
“Can't Get Used to Losing
You." . . . Selica Torcal, the
new, young RCA star, will make
a platter of “Say Wonderful
Things." Selica comes from the
soap opera radio shows of Radio
Madrid. . . . Spanish d.j. Pepe
Palau goes to New York as a
%ues: of the State Department.
ranz Joham, TV star and emsee
of “Monday's Friends,” won the
first prize on a contest to find
a song for a radio show. . . .
“Ustedes Son Formidables"”
("You Are Formidable™) will
soon.be released as a popular
tune. Joham is also recording
pop repertoire for the Belter la-
bel in Barcelona. . . . Ernesto
Bonino will come back soon
from Milano.
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FEDERICO
FELLINI'S

Music by Nino Rum8

Playing SRO at Festival Theatre and New Embassy on Broadway

TOVARICH

153 Performances — Moving to Winter Garden October 1

FEDERIC IIIIII

.1--— "-._
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Variety Music by Nino Rota

New Single: Theme of “814” . . . THE BEARCATS (Cameo 269A)

ro. MO QZOw UmPEP <ITMOUPOP MIA smmOX:

"MORE” THE ACADEMY AWARD SONG OF ‘64 "MORE” THE ACADEMY AWARD SONG OF

MONDO CANE

Opening 100 RKO Theatres in Metropolitan Area

WOMEN OF THE WORLD

Playing SRO at Forum on Broadway and Guild on 50th Street

e LA DONNA
RIZ ORTOLANI "Eﬂ_ H]E|Nlmlﬂ|

New Single: Theme of “Women of the World” . . . Jimmy Smith
(Verve VK 10299)

a0 MO OZOW ORPEP <XTMOPONP> MI- zmMDOIX:

Published by Piedmont Music Co., a member firm

MLJE":. E"r FIITI ﬂﬁ-‘l"{.‘ll.ﬂhr "..r.":l RIND ﬂLlu’ IH ﬂD

— Ian

“MORE” . . . Billboard “Honor Roll of Hits”
A Record (27) SINGLE and LP RECORDS (27)

2. RICK ALAN ... Twmr !htnfu W 1S STEVE LAWNEWCE .l
. R (] ] ] ry e fHs e EE
1 s . 3. STEVE ALLEN .......... 16, ENOCH
and “MORE” to come: e R | - e -
5. BOBBY CAPO ........ ..Twin Hits  18. RIZ ORTOLANI ..... ... " . Unifed Artists
1. VENERE IMPERIALE with «Gina Lollobrigida & Stephen Boyd. ;'E'Etimm“"’__::'_'_:"::'_'_:"‘_:'_1'.'_:'::5’}',‘;“" g:%.’“.m‘h
Music by A. F. Lavagnino. 8. MARTIN nm:rl cersusenconere Liberty 21, ::H.ll.“ﬁmi'.f.'::.'.’f.':. '
ECKST T s e B mury &4, VELLR KEEJE ......ionvannnmn
2. BAKER STREET an Alexander H. Cohen production, Lyrics and 10. JOHN GARY ................. RCA Viclor 23, SOUNDTRACK .. United Artists
: ; 19. EARL GRANT ... ) 0 177UI0C Decca 2. CLARK TERRY ............Cameo-Parkway
Music by Marion Grudeff and Ray Jessel. 12. HARMONICATS . veese . Columbla 25. DANNY WILLIAMS ... . . United Artists
13, JOE MARMELL ......0.0000000 00 Kapp 2681 TEMTNER ...........0000 .  Libery

3. BARNUM —The World’s Fair Musical. An Alexander H. Cohen
production. Lyrice and music by Marion Grudeff and Ray Jessel.

4. EAST SIDE—-WEST SIDE (CBS-TV, Mondays, 10 P.M.) starring
ﬁmrg:& C. Scott. Produced by David Susskind. Music by Kenyon
opkins.

'EDWARD B. MARKS MUSIC CORPORATION

136 West 52nd Street, N.Y. 19 © Clrele 7-7277

Herbert E. Marks, President Arncld Shaw, Gen. Preof. Mgr.
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MOST POPULAR

LAWRENCE OF ARABIA

FEFTFEAANFTETEREEE R

MUTINY ON THE BOUNTY

L]

“\ ::l!iii;; I|‘|Eil!l “‘['|||| tpasaasci sttt iE i hh
55 DAYS AT PEKING

T = HUD
SPEAK NOT A WORD

Island of Love

‘l“[]ll' I‘\ ::l!iii;; l.unE
Mondo Cane
Selections: ANTHONY AND CLEOPATRA; LAWRENCE OF ARA-
=57 BIA; MUTINY ON THE BOUNTY; DAYS OF WINE AND ROSES;
HOW THE WEST WAS WON; HUD; PUT ON A HAPPY FACE
(Bye Bye Birdie); SPEAK NOT A WORD (Island of Love); |
COULD GO ON SINGING; MORE (Mondo Cane); SPENCER’'S
il MOUNTAIN #854

WORLD LEADER IN RECORDED SOUND
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EN“CH PUT ON A HAPPY FACE
LIGHT B5
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1963
THE YEAR'S MOST
POPULAR THEMES

RECORDED IN

STEREQ 30MM
ENOCH LIGHT

AND HIS ORCHESTRA

This album will give you an entirely new con-
ception of movie music ... never displayed
more brilliantly or in more powerfully exciting
musical terms. Incredibly exciting, with daring
emotional power!

® IN CANADA:
MMM ANEL recoros  D5TREUTEDSY
“SPARTON OF CANADA"

1501 Broadway, New York 36, N.Y.

www americanradiohistorv com
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ALBUM

e EVIEWS

Billboard

Pop LP Spotlights ore those
olbums with sufficient soles
potential, in the opinion of
Billboord’s Review Panel, to
achieve a listing on Bill-
board's Top LP's charts. Spot-
light winners in other cote-
gories ara selected on the
basis of their potential te
become top sellers in their
respective areas.

% POP SPOTLIGHT
M
CHART BUSTERS, VOLUME 2

Various Artists, Captol T 1945
(M} 5T 1945 (5)

Here's an LP that is baouvnd to score with
dealers. The set includes some of the big-
esl  hits regisfered by {aPilnI over the
a5t few months. “Sukivaki,”™ "Shut Down,'"
“Lary-Hazy-Crazy Days,” "Surfin® U.5.A.7
and “Tips of My Fingers"™ are only a few,
and all of them are by the hit arfisfs.

I'l—‘ J L

i —

POP SPOTLIGHT

DANCE, DANCE, DANCE

Joey Dee,
Roulette R 25221 (M)

Teens and adults have been dancing fo
Joey Dee's music since the hey-day of the
fwist, and this album should keep them
stepping, It features Dee and hiz ork in
swinging performances of & flock of rhythm
fumes that deive all the way. The hamnd-
clappers include the fitle song, “'Let's Have
a Party,” “Help Me' and “The Brooklym."

e

DANCE - DA

POP SPOTLIGHT

SCARLETT O'HARA
Lawrence Welk. Dot DLP 3528
(M) DLP 25528 (5)

Maestra Welk has done steady business
with his album of current pop hits, and
many have had good chart action. This
newesl, which highlights the coupling of
Scarlett O'Hara™ and ‘"‘Breakwater,’” his
masl recenf single, also includes “Tie Me
Kangaroo  Down,  Sport™;  “Sukivaki”
“Putf,"” “The Good Life™ and ™18 Yellow
Roses,” among others, It's solid, danceable

&

instrumental wax fhat can click guickly.

POP SPOTLIGHT

LOU CHRISTIE
Roulette R 25208 (M)

’

This is the first album by hitmaker Lou
Christle, and it contains -his =mash sellers,
“Two Faces Have ' and “'The Gypiy
Cried.” These alone should be enough to
help it move, but his performances on the
res! of the tunes in the set could turn the
LP inte & big one. Best tracks include
“&ll That Glitters Isn't Gold,”™ '"Hawve |
Sinnad."" “Stay’’ and ""When You Dance.""

Lou Christie
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POP SPOTLIGHT
SINGIN' EASY
Burl Ives. Decca DL 4433 (M);

DL 74433 (5)

Here's anather mighty classy album fram
Ives. This set includes a mixfure of ma-
terial that ranges from sophistication 1o
parcdy to fine counfry material. "It Comes
and Goes,” “Roses and Orchids,” “'Man
About Town™ and his current single, *‘This
2 AIl | Ask,” arg included. The sensitive
arrangements  feature fine wocal and in-
strumental backing, mosily in the simple
couniry groove.

FOP SPOTLIGHT
FRANK FONTAINE SINGS
LIKE CRAZY

ABC-Paramount ABC 480 [(M);
ABCS 440 (5)

Fontaine's first LP was a smash seller and
this should do mighty well roo. Like the
oiher, this one confains 12 standards, sung
with warmih and feefing, over lush arrange-
menfs by Sid Feller and Bill  Stagmeyer;
Bes! sides are '""Hawve You Ever Begn
Lanely," ""Oh How | Miss You Tomght' and
“Shine On, Harvest Moon,'

POP SPOTLIGHT

THE BEST OF JUDY GARLAND
(2-12")

Decemn DXBE 172 (M); DXSB
T172 (5)

& fwo-LP package ['.\ffl!rin%1 g double-barreled
musical potpurei of the showbiz life of one
of the greatest enfertainers, Judy Garland.
Judy runs the gamut from “A Prefty Girl
Milking Her Cow"™ to "“Zingl Went the
Strings of My Hearl.” Collectors will find
just — about cl.r:rg'rhu‘ng that's  impartant
rem the earlier Garland eatalog,

@ POP SPOTLIGHT
e/ HERE COMES FATS DOMINO

ABC-Paramount ABC 455 (M);

ABCS 455 (5)

Here's & bright and lively album from Fats
Dominge that should please all of his fans,
It shows off a merry Fafs singing ""When
I'm Walking™ and ""Thers Goes My Heart
Again,” and a blue Fats with "['ve Gof 4
Right fo Cry" and “Just a Lonely Man."™
And Fats shows off his fine piano work
foo. Good wax, sparked by the Bill Justis
arrangemanis,

B, T. "Seng fer Rosemary''—2:27

o s Bdeveren fifvaiie Lim

DAVE GARDNER -
~

-

POP SPOTLIGHT
&

= IT's BIGGER THAN BOTH
OF U5

Dave Gardner. RCA Victar
LPM 2741 (M): LSP 2761 (5)

Brother Dawe Gardner rolls along once
more with -a fun-filled disk, recorded
five st the Tidelands in Houston a while
back. 1t again shows off the woird Gard-
ner sense of humor, the wsual light thrusts
gt the North and Yonkeeos, and at the same
time some wery clever [okes and one-liners,
This one should do well.

POP SPOTLIGHT
&
e/ LIGHTS OUT, SWEET DREAMS

Bert Koempfert & His Ork

Decca DL 42485 (M); DL 74255

(3)
Full strings, mufed brass, a gentle beat
and the Kzempfert fouch are blended into
12 culs jdeal for dancing, romancing or
just dreaming. HighFighrInE the album are
“Sentimental  Jourmey,”  “Dream,’”  Love
Letters”™ and “Whispering.'”” Lots of spin
potential here.

STERED

Bert Kaempfert
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POP SPOTLIGHT

@J VINCENT EDWARDS IN PER-
i SON AT THE RIVIERA

Decca DL 4399 (M); DL 74399
(5}

Edwards® First location recording shows the
TV star's maturity as a vocalist, All those
TW fans are bound to catch the excitement
of the set which features an opening that
has a touch of the “'Ben Casey" TV theme
as imfroduction and then launches  info
standards and special material and current
Broadway funes.

=% VINCENT EDWARDS
" Late® -'"_;r“fl" ?;F E‘Hﬂ" l"l'"?ﬂ

“Siar of BEN CASEY

=R,

FOP SPOTLIGHT
‘,j EARTHY!
Enbhf Darin. Capital T 1826

{M); 5T 1826 (5)

Bobby Darin has moved far from his |:|-:- .
rock siyle on thie new album. Songs include
gospel tunes, Latin American folk items,
American  sea chanfies, a confemporary
folk ballad and even a Haitian luflaby, He
sings them with the excitement he always
brings fo his maferial, gives sock perform-
ances fo “Long Time Man,” “Work Song,”
“La Bamboe" and ""Why Dan't You Swing
Dowen. ™

FPOP SPOTLIGHT
"3' THE LIVELIEST

¥Yic Domone. Capitol T 1944

(M): ST 1944 (5)
Damone pours out plenty of excitement in
this live performance cut at Mew Yoark's
Basin Street East. Pacing is fine and ar-
rangements go right aleng with the top-
noteh  Damone- performances.  Well-selected
program  includes  "San  Francisco,” ""Whai
Kind of Foal Am I,” "Yeu and the HNight
and rthe Music,” ™ A Lot of Livin" 1o Do"

and his awn hig hit of & few seasons
back, ""Streset Where You Live."

POP SPOTLIGHT
BYE BYE BIRDIE
Various Artists, Colpix CP 454

(M); SCP 454 (5)
This has to be given a good chance an the
mertl of the material itself, and the all-star
cazt assembled for The dafe. Latter includes
Paul Peterson, Shelley Fabares, Jimmy Dar-
ren and the Marcels all working with the
effective ork and chorus of Stu Phillips.
It's an imaginative way of creating & kind
of “sound-track’ ar “original-cast™ amas-

phere to the proceedings and cashing in
on name value fa boot.

(U TSN

@ POFP SPOTLIGHT
Lol HELLO STRANGER
i Barbara Lewis

Atlantic $80B (M)

Imclusion af Miss Lewis® First big hit “Hella
Stranger™ shduld get this aone off to a
great starf. The album iz fllled with much
of the same soff, lyric singing quality
with a dath of beat hore and fhere a3
well,  Chorus strimg: and combo  are  in
firm support. Some of the top fracks are
"On Bended Knees,” "My Mama Told Me,''
"Would You Love Me'' "We're Too Young
to Marry™ and “Lave |5 a Castle.”

(L), POP SPOTLGHT
=/ WIPE OUT

Surfaris. Dot DLP 3535 (M)
DLP 25535 (5)

The 3urfaris have had a mighty big record
with- their "Wipeout,” with the crazy
laugh intro, and here’s a whole new col-
lection of swinging surf versions of a crop
of current hits, These include *'Torguay,™
“Tequila,' "“Wild Weekend,” "“Wiggle Woh-
ble,” “'Green Onions'' and "You Eaiﬂ it
Down,'" among ofthers. Should ba a3 hot
package for the teem sof.

[ amea mnams WETEMELY

[ e

POP_SPOTLIGHT
SURF CITY & OTHER
SWINGIN' CITIES

Jon & Dean, Liberty LRP 3314

(M); LST 7314 (5)

The bays® smash "Surf City™ single s
included here  along  with "Kansas City,"
“Maenhattan,” “Honolely Lulu' and 1 Loft
My Heart in San Frangisco.” One non-rock
item |5 a pleasant countrylsh reading af the
reading of the hif, “'Detroit City.,"" Par-
ficularly cpinmable side is  "Philadephia,
Pa.," which incarporates imitations af Dick
Clark and his bandstand guests.

EASIER SAID
EASIER SALD THAN DUNI

| —= EASIER SALD THAN DIONE

L1 EASIER SAID THAN DONE

‘. ER ]
| 1
|

SUNNYSIDE! =
THE KINGSTON TRID

s 2

EASIER SAID THAN DONE

Essex. Roulette R 25234 (M)

Here's one of the very hottest of fhe cur-
rent crop of vocal groups who have just
enjoyed a Na, 1 smash in "Easier Sald
Than Done.”” That's the title tune here by
the five youngsters from the U. 5. Marine
Lorps and the title iz splashed all aver the
cover for maximum  zales impact. New
fracks include ““When | Meet My Baby,”
ALl im My Mind' and | Love Her.'" Sirong
AKX,

POP SPOTLIGHT
&

POF SPOTLIGHT
SUNNY SIDE!
Kingston Trio. Copital T 1935

(M}; ST 1925 (S)

A collection of wvaried folk songs per-
formed most ably by fthe Hln?s’rnn Trio.
Included s fhe comtemporary "Ballad of
the Thresher,” Bob Dylan's “Blowin® in
fhe Wind'" and the soul rending “'Two-Ten,
Six Eightesn."” An atbum net fo be missed
by Kingsten Trio aord falk fans, Sirong
action indicated.
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M CLASSICAL SPOTLIGHT
M .
e TCHAIKOVSKY: PATHETIQUE
SYMFHONY

Bostan Symphony (Munch)
RCA Victor LM 2683 (M); L5C
2483 (S)

Tf;hmkwsk'r:- S'fmphun? Mo. & in B Minor,
Op, 747 i Pathetigue’’) presents a different
musical Face in most insfances fo  most
ligtenars. The Boston Symphony Orchesfra
under the baton of its former maestro,
Charles Munch, allows the individual fo
determine the composer’s meaning throwugh
a devotion fo detail and a fenal richness
without a heavily weighted interpretation.

COUNTRY SPOTLIGHT

Eﬂ' THE KITTY WELLS STORY
(2-12")

Decca DXB 174 (M); DX5B
7174 (5)

Here's & fwo-LP set that all fovers af fra-
ditional couniry will treasure. It's the great
Kitty Wells, gueen of the field, deing her
greates! performances over the ears. The
titles tell the story. They include ‘‘Payin’
for That Back Street Affair,” "It Wasn®f
God Who Made Honk Tunk Angels ot "I
Heard the Juke Box Playing,” “Searching’
and 20 others. Inside |T1' book-fold pack-
age there are photos and background data
on the thrush which Fans will also Ilke.

ERWE FRIEDMAN

@ CLASSICAL SPOTLIGHT
VIRTUOSD FAVORITES
Erick Friedman. RCA Victar
LM 2671 (M): LSC 2671 (5)

The vyoung American wviolinist, protege of
Jascha Heifetz, made & considerable splash
with his first release.. His newest is a col-
lection of shart, brilliant ifems which en-
able him to show off his remarkable virty-
osity. Some dazzling fiddling here in works
by Papanini, Wieniawski, Tschaikowsky,
Kreisler, Mozart and nfhe-r:. The artist hae
@ brifliant future,

COUNTRY SPOTLIGHT

HERE IS OUR GAL JUDY LYNN
United Artists UAL 3288 (M);
UAS 4288 (5)

Here's a strong album by one of the most
important of the curren! crop of femme
country artists. The gal’s newest single,
rleIMtEd two weeks agoe, and coupling
“Slowly Bay I:1.r Day" and “'0Oh Why Can't
He Forget Her,” are both here along with
3 power Fa:hnd graup of tracks, Titles in-
clude *I'we Just Gafta Tell Someone,”™ *“'A
Bigger Fool Than Me,” “The Calm Before
1?; Storm™ and “'Hello Operator,' among
others.

(Coniinued)

ALBUM REVIEW POLICY

Every album sent to Billboard for review is heard by Billboard's Review
Panel, and its scles potential is rated within its category of music. Full
reviews are presented for Spotlight Picks or Special Merit Picks, and all
other LP's are listed under their respective categories.

BREAKOUT atsuvms

% NATIONAL BREAKOUTS
MONO

TIE ME KANGAROO DOWN,
SPORT

Rolf Harris, Epic LM 24053

GOLDEN GOODIES, VOL. VI

Yarious Artists, Roulette B 25214

SO MUCH IN LOVE

Tymes, Parkway P 7032

STEREO

Reprise RY-6093

w NEW ACTION LP’'s

These new albums, not yel on Billboard’s Top LP's Chart,
have been reported getting strong sales action by dealers
in major markets.

MONO

DUANE EDDY AND THE REBELS
IN PERSON .. . .
Jamie JLP 3025

JACKIE GLEASON PRESENTS
MOVIE THEMES—FOR LOVERS
ONLY ., . .

Capitel W 1877

THE PATSY CLINE STORY . . .
Decca DXB 176

SOUL SURFIN' . . .
Kai Winding, Verve ¥ 8551

GOLDEN GOODIES, VOL. v

Various Artists, Roulette R 25209

SURF CITY & OTHER SWINGIN'

CITIES . . .
Jon & Dean, Liberty LRP 3314

HERBIE MANN RETURNS TO THE
VILLAGE GATE .

Atlantic 1407

RICK NELSON MILLION SELLERS . ..

1 mpﬂricﬂ Lp 2232

POT LUCK . ..

Ramsey Lawis Trio, Arge LP 715

GOLDEN GOODIES, VOL. Xl . . .

Various Artists, Roulette R 25211

IRMA LA DOUCE .

Sound Trock, United Artists UAL 4109

MIDNIGHT BLUE . . .
Kenny Burrell, Blue Note 4123

THAT'S HOW HEARTACHES ARE
MADE . . .

Baby Washingten, Sue LP 1014

JOAN SUTHERLAND—COMMAND
PERFORMANCE . . .

London A 4254

SURF DRUMS . . .
Lively Ones, Del-Fi DFLP 1231

STEREO

TOVARICH . . .
Original Cast, Capitel STAQ 1740

RING OF FIRE—THE BEST OF
JOHNNY CASH .

Columbia CS BBS3

SHUT DOWN . . .

Various Artists, Capitel DT 1918

HERBIE MANN RETURNS TO THE
VILLAGE GATE .

Atlantic 5D 1407

SURFING . . .
Ventures, Delton BST B022

EVERYBODY WANTS :
MORE,

(THE THEME FROM THE FILM “"MONDO CANE")

BY KAl WINDING

_—

HIMO

(theme from Mondo

KAI WINDING

FE ATUFIING KENNY BUHHELL

Tl mIYSE WilH BALFIE Vilee
-"IF'I WAV Y WALTE II-Flr-'lI'-ﬂ. '--.-||

V/VG-8551 That's why we've changed the title of Kai's big new
surfin' album to MOREI, the chart-bustin' single from the set.

THE NEW SOUNDS OF AMERICA ARE ON

VERVE

VERVE RECORDS IS A DIVISION OF METRO-GOLDWYN-MAYER, INC.



www.americanradiohistory.com

1 '._.“'-'_Ilf"i'_."'

L1t
Hiw

Fa M % TE
i T
iy i
LY

|

|

FHE HMTARTEATE | FOUM WY+ PRPLL AN TAL NG = e |

e Tl ARMTOSELE (CHY SR | CRITT = TR S S0 s O

=TI SHMSI OF 57T CECRA THE VAEENTISEY (DS T &Y G0
FEANENE LYMDIN | FAPTN CASTLEE & OU7 B THE CTLD kO

& THE AT EEDDNE MIELE Tl FOWSDEY Do [ ]

1K,
oy
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VOL. 1: R-25207

60" High,
26" Wide.,
20" Deep

THE GOLDEN GOODIES

SERIES AVAILABLE IN

THIS COLORFUL FLOOR
BROWSER. ASK YOUR
DISTRIBUTOR FOR DETAILS NOW!

— *|"l|' ol
TS (RGNAL TS

ORIGINAL ARTISTS
ORGINAL RECORDS =~ =i

THE MOST FABULOUS COLLECTION
OF OLDIES IN 12 BEST-
SELLING VOLUMES!

VOL. 9: R-25213

CONTACT YOUR
ROULETTE DISTRIBUTOR
NOW!!

VOL. 8: R-25214 VOL 7: R-25212

ALL ORIGINAL RECORDINGS the Courtesy of:
Atlantic, Beltone, Cameo/Parkway, Chess, Coed, Dimension, End, Gee, Goldisc, Gone,

Herald-Ember, Heritage, Joy, Jubilee, Laurie, Melba, Modern, Old Town, Roulette,
Tapp, Todd, Triple X, Vee Jay.
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Thin Last Why. on
Week ‘Week Tithe. Arfiat, Label Chart
| DAYS OF WINE AND ROSES, . oo 16
Apdy Willlas, Celumbia CL a5
3 THE IAMES BROWM SHOW _......... &
King B28
2 MOYING ...............o0.00000. 19
Pefer, Poul & Mary, Warner Bros, W 1472
§ PETER, PADL & MARY. ............ &7
Warner Brog, W 1447
5 WEST SIDE STORY . _.__ ... .. .__... 93
Sound Track, Columbis OL 5570
& SURFIN' 0. 5. A . RYSERSSRE |
Beach Bayt, Capitol T 1890
1 I LM‘E YOU BECAUSE .............. ]
Marting, Capital T 1914
24 LITTLE STEVIE WOMDER THE
12 YEAR OLD GENIUS ......... 4
Tamla 340
10 (LEGPATRR ... . .........o..... T
Sound Track, 20th Cenbwry-Fex FXE 5008
30 BYEBYE BIRDIE ... . ............. {5
Sawnd Trach, RCA Wietor LDC 1087
4 LAWREWCE OF ARABIA ............ 1}
Seund Track, Calpiz CP 514
14 LITTLE TOWN FLIRT ... ............ [)

18

1

®@EOE © PR ROREREE BER VEOREAOBEEE POR PECGERE PREEE ROREEPEEG

Del Shannan, Mg Tag 1308

YAUGHN MEADER L THE FIRST FLHII'I‘,

YoL M ......

Cademée CLP HI..I

THE BARBRA STREISAND ALBUM . .. .. 17
Columhis €L 3007

SHUT DOWH " 4
Varleun Betiakn, I'.'lplll.l T 'FE"II

OLDIES BUT GOODIES, YOL. §. 10
Varleun Arthats, Original Seumd LPM ‘8007
THEMES FOR YOUNG LOVERS. |

Feroy Faith & Ok, Columhbia L 2033

JOAM BAEL N COMCERT .. .......... 41
Vangward VRS 9112

MOON RIVER & OTHER GREAT

MOVIE THEMES .........c0 000000 &5
Andy Williammy, Columbis CL 1B0%

ERLL O ME 4
Babby Blamd, ODwka OLF FY

| WANMA BE AROUMD ... .. ... .. .. 18
Tory Bemneit, Columbin L 000

THOSE LAIY-HAIY-CRAIV DAYS OF

SRR b e b L1
Hat Kimg Cole, Capitel T 1933

THE COMCERT SIMATRA ............. 7

Frank Simatra, Reprise @ 1009

IT HAPPEWED AT THE WORLD'S FAIR... 18
Elvin Fresley, BCA Wictor LPM 2497

ROY ORBISONS iIE.ITEﬂ |} | Fei 49
Manwment MLP 2000

TRIN| LOPET AT PI's _ .. .. s 3
Repriie R 0091

HOW THE WEST WAS WON. . .. .. .. N 7 |
Sound Track, MGM 1ES

HOBO FLATS . T P eI &
Jimmy Smith, 'l'lr'u h.. i

I'LL CRY IF | WANT 10 L {
Lewley Gaep, Mercury BG 0008

SHIRELLES GREATEST WITS ...._.._.. 28
Scophar 507

SORGS | SING ON THE

JACKIE GLEASON 3HOW .._......... 16

Framk Fépidime, ANC-Paramsoumi ABC £43

| LEFT MY HEART IN SAM FRANCIZCO.. 57
Tomy Rempait, Columbia L 10&%

THE BEST OF THE KINGSTOM TRID .. ... &1
Capital T 1703

THIS TIME BY BASIE: HITY GF THE

50's AND &0's Ve 3
Cognl Badle, Meprise B &0T0
BROADWAY—MY WAY . HEG e, | |
Hancy Wilson, Caplial 'I' I]ﬂ

SEE-LIYES ME ... ..iaeniviings 1
QOriglnal Cast, MGM E 4718

UNIGUELY MANCINI b
Memiy Mencinl, BCA Vicfor I.FM 1453

Bill Andersan, Deces DL 4437

SUNIYANI & OTHER JAPAMESE WITS.. .. 8
Kyu Sahamote, Capitel T 10349

JOAM BREL YL OI ............... B8
Vanguard VRS 9094

| GOT SOMETHING TO TELL YU b

Moamy Mebipy, Ohagr LF 1479

STREETS | HAYE WALKED
Harry Belafamte, BCR Wickas LPFM 1|.H

JOHNNY'S NEWEST HITS . i 1h
Johany Mathis, Columbia CL 2016

JALT SAMBA . i)
fian Gatz & I'.-hl.rlll h'ri i'lr" 'l I-IBI

KINGSTON TRIO #16 .............. 1%

Lapnaol T 3871

MODERN SOUNDS IN COUNTRY &

WESTERN MESIC, YOL I | . 40
Ray Charles, ABC-Parameunt ABC 433

THE 4 SEASOMI SING AINT THAT A

SHAME & 10 OTHERS ... .. ... . ....
Vee lay LP 1039

JUKIYAKA & 11 HAWRIIAN HITS ... ... ]
Billy Vaughn, Dei DLP 3513

THIKK ETHNIC . ... . ... ......... i
Smotaers Broibers, Mercury MG 2077T
SURFING . .. ..................... 14

Vanlwrel, Dolften BLF H033

Waah

=
Iy
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Wesk Title. Artist, Label b
55 HEAVEMLY . PR
Jehany Hllhl-: Celumbla €L 1357
36 BABY WORKOUT .................. 15
Joikin Wilian, Brenswick BL 34110
45 JOAW BAET, ¥OL I ...... ......... 7§
Wanguard YEI 9078
40 RICHARD CHAMBERLAIN SIWGS .. ... .. n
MGM E S0ED
56 MODERN SOUMDS IN COUMTRY £
WESTERN MIBIC ................. .1}
Ray Charlen, ADC-Paramosn! ARC 410
65 JOHMNY'S GREATEST HITS ... ... .... 174
Jobinmy Mathis, Columhbia €L 1133
BUVER o e s
Original Caa?, RCA Victer LOCD 2004
71 HOTOR-TOWN REYUE, WL | 9
Varboos Artbein, Mefaows 09
54 BUDDY HOLLY ITORY ............... 114
Coral CRL 57379
T0 THE SOUMD OF MUSIC . ............. a9
Drigimal Cast, Columbla NOL 5450
52 LOYE THEMES FROM CLEOPATRA...... ]
Ferranie & Teicher, United Artists UAL 3T90
64 THE FIRST FAMILY _............... u
Veiughn Mesder, Codemee CLP 3060
&6 TINCERELY Yolmi . R T ET T TRERPL 1 |
Robert Gowlst, Colembia CL 1931
58 MY SOM, THE CELEBRITY ........... .19
Allan Sherman, Warner Bros. W 1487
95 MY SOM, THE FOLK SIMGER ... ..... 40
Allan Sherman, Waimer Bros, W 1475
44 FOR YOUR SWEET LOYE . civiw B
Rlek Walven, Becca DL o
67 GRAVY WALTI & 11 CURRENT WITS..... 15
Steve Allen, Dot DLF 3515
I10 THE SMOTRERS BROTHERS AT THE
FURPLE OMION ... .. _....... ]
Mercury MG 0811
68 WONDERFUL WORLD OF LOVE . P
Raber! Geulst, Colwmbin CL 1993
Bl SURFIN' SRFRRI ..............0... i
Beach Bays, Capliel T 1808
T EANELON v vinnanommasayas 131
Driginal Cait, Calumbia MOL 5420
713 SONGS FOR A SUMMER MNIGHT..... .. 3
Varipos Arflafy, Columbin PM 2
14 DBOBBY VEE'S GOLDEN GREATS ..... .. 40
Liberty LEP 3245
78 PAUL AMKA'S 11 GOLDEM HITS........ §
RCA Victer LPM 2491
1211 Two SIDES ﬂ THE SHOTHERS BROTHERS 13
Metcury MG T0ET
B4 MURRAY THE K's 1961 BOIS GOLDEN
il O e A E]
¥arious Artists, Sceplar 510
3 MOMDD CANE ... .................
Sownd Track. United Artlsty WAL 4105
§0 RAMBLIN WOSE .................. 46
Hat Kisg Cole, Capital T 1792
6% FHLY ME TO THE MOON £
THE BOISA NOVA POPS ... .. . . . .
Jos Marnzll & Hiz Ork, l'u“lp KL 1318
14 THE YENTURES PLAY TELITAR,
THE LOMELY BULL & OTHERS ... . . 31
Daltar BLF 201%
Th I!III MAN N HOLLYWOOD | L1
Hemry Mascinl, RCA Victor LPM 2604
83 FOOLISH LITTLE GIEL .............. &
Shirelles, Scepter LP 511
100 JAN & DEAN TAKE LINDA SURFIN'. .. 1
Liketty LEF 2394
Bl I'M A WOMAN .. ............... 11
Peggy Les, Copltal T 1857
B¥ THE UNITED II'HEI I\HIIIE BAND . b
RCA Wictor LPEW 3
n IE!H.[EETILIH TR Taeey 13
l::::ll.“ire;-l,.:“l oy Faberes/Paul Patersan,
79 KEW FRONTIER ............... T
Eingstom Trie, Capltel T 1009
109 THE MEW CHRISTY MIMSTRELS
TEL TALL TMLBSD . .. ooy i1
Columbia C1 2007
91 ARRIVEDERCH, ROMA ... ... ........ 14
Jerey Vale, Columbia CL 1955
115 GOLDEN GOORIES, woL 1 . ... |
Vasloun Asfisti, Reolefte R 25770
— TIE ME KANGAROO DOWM, SPORT |
EoM Harrls, Eple LM 74053
462 SINATRA—BASIE ... ... ............ 17
Frank Zinairs & Count Basie, RHeprize B 1008
127 DAVE BRUBECK QUARTET AT
[ARNEEIE MALL .. .. |
E&lumbin CIL 7&
94 OME WORLD COMCERT ...... ._...... 5
Errall Garmer, Reprise B S080
§6 3T0P THE WORLD—| WANT T0 GET OFF, 37
Oviglmal CEiy, Lenden AM SB000
75 LATIMN REMDEIVOUS . . ..... ........ 10
Manfavami & Wiz Ork, Lendon LL 293
46 HAIL THE (OMOUERING MERD . ... ... 19
Peler Mera, RECA Wicter LPM 2638
137 PEGSY LEE MINK JAII _..... i
Caplial T TRSD
105 TMEOOT .. __ ... ... .. ........ 133
Pawe Brubezh, Columbia CL 1297
117 DR WO i

Soond Track, unllld Arilats UL 4708

This Laxt Wy anm
Week ‘Week Tile. Artist. Label Chart
108 HOOTEWANNY .. _.................. 3
Varkeus Artints, Kapp EL 1330
117 NMOCKERS WP . ..........0co0aciis 143
Ewsty Warren, Jubilea JLP T0T9
112 BREANFAST AT TIFFANY'S . . 95
Henry Mancinl, RCA Wicher LPM 1383
B5 WARM & WILLING .. .............. i1
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139
124
140

135

&7

149

112

124

= T =2 | ¥ =

141

136

102

113

103

128

147

125

14

Amdy Willlemi, Columbis CL 1879

PAIL & HI.I..I. §ING FOR YOUNG LOVERS. 14
Phillps PHM

THE CHAD MITCHELL TRIO IN ACTION. . 17
Kapp KL 1213

1962 HEHEIT HITS BY BILLY VAUGHN 24

Oet DLP 3497

THE VENTURES PLAY TI'I‘E COUNTRY
CLASSICY | . §
Dolisn ﬂ-'l' 'l:l'ﬂl

BT BRY o iy irevides 10
Dien, Celembia CL 2000

EING OF FIRE—THE BEST OF

JONNRY CRBN .. ... __....... 1
Calumbs CL 20353

GOLDEN GOODIES. woL wi . ... 1
Verfpoy Avtlabs, Beuleiie 8 15208

THE BEST OF JOLSON .............. n
Al Jolsom, Decca DNA 1869

MUOSIC MAN . NP | |
Sound Trach, Warner Im RIT N

ML ALONE AM | .....o..cvvivinnns 11
Branda Les, Deces DL 4370

A% LONG A3 SHE HEEDS ME . R |
Sammy Davix Jdr., Reprise R lﬂl‘!

WEST SIDE STORY . ... ........... 147

Briginal Casf, Columhia OL S230

JAIT |MPRESSIONS OF BLACK ORPHEUS. , 27
Vence Bumraldi Trio, Fantssy 3337

PIPELINE . ...
Chanfayn, Dot DLF 3516

YOU CANT 3IT DOWR ....... SN T
Dowaily, Parkwsy P TO25

GLORIA LYNNE AT THE LAS YEGAS
THUNDERBIRD

Ewiredl HE 5708

YRR ocnnenn ia wamady 1
Original Cast, Capitel TAD 1940

BLAME IT ON THE BOSSA NOYA . .. .. 18
Eydie Gorme, Columbla CL 2012

LIVING IT P . 5
Bert Kaemplert & Mis Ork, Decea DL 4374

GOLDEN GOODIES, VOL V.. —
Various Artlsts, Roulette B 25315

§0 MUCH IN LOYE ; iz
Tymmn,; Farkway F TO3E
HOT PASTRAMI . .. ............... 5
Dartells, Dot DLP 23523
BACK AT THE CHICKEN SHACK... . . il

Jimey Smulih, Blue Hote 4117

STEVE LAWREMCE WINNERS!

Colembsia €L 1953
LURFIN' WITH THE ASTRONALTS i

HCA Vigher LPMW 3760

BOLDEN GOODIES, WOL. I ..........
Yariomx Artists, Rowlafte B 25207

IAIZ WORMSMOP REVISITED ......... 1%
Camnomball Adderley Sexter,
Kiweribds BW 44

PORE JOHN X110 NPT |
Margury RM 200
GOLDEN GODDIES, Yol i

Yaripun Arfista, Bouwbriie ® TA310

THE SOUMD OF WOROWITT ........ ..
Yiladimir Homwilz, Columibda ML 5811

THE UHRITED STATES AIR FORCE BAND

& THE SINGING SERGEANTS ......... 6
ECA Victor LFM 2488

FANTASTIOR ....... 1
Briginal Caet, MW § l-l?!i

IO BF I it s i 49
Hebert Gauler, Columbls CL 3874

BROADWAY . . . | LOYE YOU . e i
EFergin Frl.lr]:l l‘.’l Wigtor l..H ..1‘?'-1.

OM TOP OF SPAGHETTI ............. 1

Tam Glaper & the Do-He-Mi
Childeen‘s Charus, Kapp KL 1331

GENE PITHEY BINGE 'HMHI-'HIHE

WINRERS - LR |
Musluor MM TO0S

111 | [ (N Y PR |
Boztam Hllmrlhur Findler,

RCA Wicher aTa

WALTE: 'TE ;s i ie s 13

Lowrence Welk, Dol ODLP 34%%

ANDY WILLIAMS MILLION SELLER S0MGS 30
Cadengs CLP 3061

FROM THE HUWGRY | ... . . ....170
Kingtien Trio, Capitsl T 1707

BOOTS RANDOLPH'S YAKETY SAX ..... §
Monument MLF D002

SOUTH STREET .. ... ............0.. 3

Orloms, Camee © 1041

COAST TO COAST WITH ARTHUR PRYIOCK 4
OM Town LP 2003

UPONTHEROOF .............. .... 9
Drifters, Aflsafic BOT3

(LASSICAL EMCORES .

Mantovenl & His M Lenden LL 2269
EASIER IAID THAM DOME ... .. ... ... 1

Essex, Rouwleiie B 25334

50 BEST SELLERS—

STEREQ

This Lan Wi, om
‘Weeh Wnth Title, Artint. Label Chart

1 DAYS OF WINE AND ROSES. .. ...... 1§
Andy Williasmi, Calombin C5 BATS

1 (LEOPATRA .
Sownd Track, H'li Eururr-!'l:l IIE- Hl“

3 WEIT SIDE STORY . ... ceeeas B0
Sound Track, Calumbla ﬂl m

14 BYE BYE BIRBIE .................. 11
Sownd Track, RCA Vigtor LID 1081

§ UNIQUELY MANCINI . [
Henry Mascini, ACA Victor LIP 2493

4 LAWRENCE OF ARABIA . RPCRa | .
Soumd Track, Colpin SCP Firs

9 MOVIRG .. %
Puter, Faul & lhr'r. Warner lrn Hl rm

B | LOYE YOU BECAUSE. . ]

Al Mafting, Capifel I'I' 'I“I-I ’

& THE CONCERT SINATRA . . ......... &
Framk Sinatra, Reprize R9.100%

16 PETER, PAUL & MARY.............. 54
Warner Bros. WS 449

13 JURFIN' 0. 5. A . PERPIPRRNINN |
Baash Boia, :lpl.ﬂl I"I' 'IHU

16 THE BARBRA STREISAMD ALBUM . .... &
Calusbia £S5 RBOT

12 THEMES FOR YOUMG LOYERS.. . &

Percy Failh & Ork, Columbla €5 0832

10 HOW THE WEST WAS WON........... 18
Sound Track, MGM 13E3

15 SUKIYANA & 11 HAWAIIAM WITS ... §
Billy Veughn, Dot DLF 25523

21 THOSE LAIV-HAIY.(RAIY DAYL OF

JUMHER 3
et King Cole, f,lpH:lI I'I' I!‘.'Iﬂ

11 HOBO FLATS . PR R
Jimemy Smith, Weree VE-B544

T | WANEE BE AROUND ..... ........ J8

Teny Bemnet?, Columbia CF BBOD

4 THIS TIME BY BANIE: MITS OF THE

507 AND &0% 3
Coon! Bails, Bsgeiin A ‘niﬂ]"l:l

10 THE WEW CHRISTY MINSTRELS TELL

L TMBY o s s e s ]
Cobumbia C3 BEIT

15 OLIVER ... .. 40
Driganal l:nt.. RCA Vietor LSOD 2004

{8 MOOM RIVER & OTHER GREAT
MOYIE THEMES . .........cconiivn 62
Amdy Williami, Columbia C5 B&6OF

17 SHE LOYES ME . Tty T |
iriginal Camf, llﬂll II IHI

I8 LATIN RENDEIVOQS .. ............. 10

Manmfovami & His Ork, Lenden F§ 195

21 | LEFT MY HEART IN SAN FRANCISCO. . 46
Tany Bemnatt, Columbia £ BE&ET

13 LOVE THEMES FROM (LEOPATRA ... .. 5
Ferramte & Teighar, Unlted &rtists UAS 290

33 THE SOUND OF MUSIC . HFRS b b |
Driginal Case, Columbia KOS 2020

31 C(AMELOT RO ¢ 7 |
Original Cast, Colwmbis KDS 2031

38 FLY ME TO THE MOON & THE
BOISA NOVA POPS . :
Jou Harmell B Hi mh. l:n-_l s ane

327 STREETS | WAYE WALNED .. ........
fHiarry Belafente, RCA Wictor LEF 3493

a0 STARDIST ... rrvassas ¥

Bo.aEn Fu:l_."ﬁ.r!hur fltdillr
BCA Vietar LEC TET0

37 SOWGS | SING ON THE

JACKIE GLEASON SHOW . 4
“rank Fontainme, ABC-Farsmount ll‘“ “‘I
19 HAIL THE COMQUERING “H w1
Peter Mers, RCA Victor LSP
i 111 || S R e g SR i7
Arthur Hrﬂu & the Baaten Peps,
RCA Wicher LEC J&E1
Spumd Track, Ueived Articts UAS 5103
17 JOHMMY'S MEWEST RITS ............ 15
Johnny Maihkls, Columbis C5 BE1S&
— THIN] LOPEL AT M5 ... ocvvinnsn '

Roprige WR-460F3

&6 DAYE BRUBECK AT CARNEGIE MALL. 1
Celumble €20 24

44 NINGSTON TRIO 216 .. ............ 18
Capitnl ST 1071
30 OUR MAN IN HOLLYWOOD . 158

Wenry Maseind, RCA Wieter I.!F lll-l

39 IT HAPPEMED AT THE WORLD'S FAIR ... 16
Elvin Presley, RCA Vietor LSP 2857

41 PEGGY LEE MINK JAIT ............ 1

Capitel 5T 1850
34 JAIT SAMBA ... ... .......cc000000 il

Stan Getr & Charlie Byrd, Verrs Vi-B4T1
41 WEST SIDE STomy . S |

Driginal Casf, Columbla 03 2007

38 THE UNITED STATES MARINE BAND.... 8
RCA Victor LIP 2687

43 CLASSICAL ENCORES ............... L)

Mantowani & Wiz Ork, Losden F§ 24%

48 SUKIYAK] AMD OTHER JAPANESE HITS.. 1
Kru Saksmate, Capltsl DT 10347

S0 1963y EARLY WITS ............... 18
Lawremge Welk, Dot GLF 35510

4% 1INA

TRA—BASIE .
Frank Sinutra & Cownt Dasie, Reprise RY.1008

45 SOUNDPOWER! .. i7
Marty Geld & Wi Ork, RCA Victor LSP 2630
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SONGS EVERYBODY KNOWS
STEVE mw ENCE o

Alfred Apaka

S Y
ac st

Ui
GOLDEN
F:lHL'm. |

SONGS EVERYBODY KNOWS » Steve
Alien CRL 57442 » CRL 757442(3)

E"‘I
0l TSt
ITALIAN WELODIES...
BEDRGE FEYER

(I STILL LIKE 7O PLAY FRENCH
SONES THE BEST) BUT OH! THODSE
ITALIAM MELODIES = George Feyer

DL 4411 » DL 74411(5)

Bert Kaempfert

= Lights O,
|"|1.|.1 e
Thregrms

LIGHTS OUT—SWEET DREAMS = Bert
Kaempfart DL 4265 » DL 74265*(S)

G A TYNA(E
LT
Py e PRI
SN A
ulp el Loey 5
[FE ST
PO A
RERFRE AR

MY ISLE OF GOLODEN DREAMS = Alfred
Apaka

DL 4418 » DL 74418(5)

SOUTH RAMPART STREET FLHI!.I]E-I.[T

PETE FOUNTAIN /!

ANE HIS MARDI GRAR RTEUTTEER

SOUTH RAMPMRT STREET PARADE =
Pete Fountain
CRL 57440 =« CRL 757440(5)

ISLAND LOVE S0NGS = Lani Hal
DL 4334 « DL 74334(5)

STANLEY PALL

r__.-lltﬂ""-i fodl ddew ih.

COCKTAIL HOUR =-5tanley Paul

CRL 57420 » CRL 757420(5)

SN R
e LB
B NTHD W
LN
i ai etiie
OUT CAME THE BLUES = Various Ari-
ists DL 4434
l""'r' ROHLE + D Waadkie o Th 0 MAR TN B Tl CETTR
OLE habard OF WANE - Tk AN FIEQM THHE BOLIRE
|J| |I rh'-h'u B il 2 F wfrey « ROCKLE PITT
BT CGaT = THERE L L B SO (o PR AR+ P 8 a:,’;

IT OF THE i

ST TUNE] A SR

GOLDEN FAVORITES
TED WEEMS .. ... =%

KITTY
WELLS

i, ¥
oty p
et > »

=

GOLDEN FAVORITES = Ted Weems
DL 4435

MEADOWLAND

and other favorites

DON COSSACK
4 CHORUS &2

==>SERGE JAROFF

Conductor
"*——. syl e W

o

MEADOWLAND » Don Cossack Charus
DL 10076 = DL 7T1007E(S)

THE KITTY WELLS STORY
DXB-174 = DXSE-7174(5)

GEORGIA BROWN

OLINEN

GEDRGIA' BROWN
CRL 57436 » CRL 7574356{5)

oy
GARLANL

THE BEST OF JUDY GARLAND
OXB-172 = DXSB-7172(5)

DREAN=3E m me |

Sy

DREAMY SEREMADES » Sammy Kaye
DL 3424 « DL 74424(5)

THINKING OF YOU TONIGHT = Thelma
Carpanter CRL 57433 » CRL 757433(5)

=
e €nre

- COMEZ

CUMAR -

GUITAR EXTRADRDIMARY = Yicente
Gomez DL 4312 # DL 74312(5)

SONGS
EVERYBODY
KNOWS
iAot

T ma e =

Y
R DT B TELMM .
LD
WD il
— .
T ms -
| —— P
ryman e
S R g

o=z

P =

SONIHLS H1

==> \INCENT EDWARDS
s Al T I lera

WILD BILL DAVIS WITH STRINGS
GRL 57427 » CRL 757427(5)

B
MTET s

LIONEL HAMPTON AND CHARLIE TEAGARDEN

THE GREAT HAMP AND LITTLE TV
# Lignel Hampton and Charlie Tea-
garden CRL 57438 « CRL 757434(5)

1l ':.In::]’l

SONGS EVERYBODY KNOWS = Stove
Lawrence CRL 57434 » CRL 757434(5)

THE SWEETEST MUSIC THIS SIDE OF
HEAVEN = Guy Lombardo
DL 4328 = DL 74328(5)

SATCHMO-A MUSICAL AUTODBIDG-
RAPHY OF LOUIS ARMSTRONG 1828-
Early 1930 DL 4330 = DL 74330(5)

THEWHOAPEE JOHY ORCAESTR

Mﬁ L THIE s, ==
s LITINE
muﬂ“m"ﬁ.'ﬂﬂm'ﬂﬁ

- I e B
S ) Rl il
i -y

F

= P T

ALL TIME—-OLD TIME POLKAS,
WALTZES, SCHOTTISCHES = "Whoo-
pae' Jahn Wilfahrt Orchestra

DL 4426 = DL 74426(5)

NOUAes,

il i se i

e

NOVAE® PLAYS CHOPIN--LISZIT-DE-

BUSSY » Guiomar Movass
DL 10074 = DL 71007415

RHYTHME OF THE BULL RING

RHYTHMS OF THE BULL RING = Band
of the Plaza de Toros

DL 4372 » DL 74372(5)

 ETHELSMITH..
Rt At/

Cwuad g R E T RETH

Ethel Smith
DL 4414 » DL 74414(5)

RHYTHM ANTICS! =

| WHAT WOULD HAVE HAPPENED 02
Enun GENE WOOD

“‘ ..h) = Bl

WHAT WOULD HAVE HAPPEMED IF! =
Gene Wood
CRL 57428 « CRL 7E7428(5)

vl IT'S A BLUE
A WORLD
i, — SAMGE

'TAYLOR

TEI".:DE t ‘-u"l._".

[ ||'l"!|1 ".

IT'S A BLUE WORLD = Sam (The Man)

Taylar DL 4417 = DL 74417(5)

thea
CIBBE
SIinNnGers

FIVE CENTURIES OF SONG

-

FIVE CENTURIES OF SONG = Abbey
Slngers DL 10073 » DL 710073(5)

VINCENT EDWARDS IN PERSON AT
THE RIVIERA DL 4399 » DL 74389(5)

_BURLIVES|
SINGIN
EASY

SINGIN' EASY » Burl Ives
DL #4433=0L 74433(5)

£ ORIGINAL BROADWAY CAST HIT PERFORMANCES |

THEY STOPPED THE SHOW » Varjous
Artists DL 9111 = DL 7911145)

T

FOLK SONGS AND WESTERN BALLADS
* Texas Boys' Chair
DL 4379 « DL 74375(S)

¢ |! '-|||.'.'._I': il L A el |‘rl'l""'
T r HER TP A lr.'..'..'_f

Ylorce] Lar |'I|: 15, AELT]
§ [RITEETH | N

i | } 1 a
FrveBome Wealdomaie cvimefiaces

MOZART—HANDEL = Musica Aeterna
Chamber Orchestira
DL 10075 = DL 710075(5)

HAYDOM = Orchestra Sam Pietro
DL 10062 = DL 710068(5)

www americanradiohistorv com
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32 BILLBOARD ® Continued from page 28

AUGUST 3, 1963

WE GATHER TOGETHER

Tennessee Ernie Ford & the
San Guentin Prison Chaoir
Capitel T 1937 (M); 5T 1937
(5)

Tennessee Ernie Ford made thiz album in
April of this year with the San Quentin Despite two other full versions of Shake-
Prizon Choir, marking his first with the speare’s rowdy work, this one should be
choir and their first recording. The com- lﬁ:atﬂ'mplﬁﬁve pace-satter. Boasting such
bimation is & mighty potent one, and they erformers atz Rek Harrison and Rachel
both come through with moving readings oberts to bring off the Bard's wily ex-
of familiar hymns like “"We Gather To- changes, it has superb gquality to go with
E!T'Ihm“ “God of Our Fathers” and “A its marquee value, The set must be ranked
ighty Fortress Is Dur God.™ ramong the finest Shakespearean recordings,

SPECIAL
MERIT

my SPECIAL MERIT PICKS

Lpecial Meril Picks are new releases of outstanding merit which deserve exposure and which
could have commercial success within their respective categories of music.

@ POP SPECIAL MERIT POP_SPECIAL MERIT

SURF CITY
NINA SIMONE AT CARNEGIE HALL

The Lively Ones
Colpix CP 455 (M); SCP 455 (S) Del-Fi DFLP 1237 (M); DFST 1237 (5)
Here's an album that should appeal to

Surfboards of manr hues dot the cover
many areas of the record-buyin ublic of this latest in a long series of surf beat
from JII!. through pop folk & rhythm

safs by the label, the third, In fact, for
and blues. Miss Simone works her particu- this parficular group. The sound and the
lar brand of magic in a mysterious and beat are a3 good here as in many and
awe-inspiring way. Recorded live at Car- provided the exposure iz there, i1's' the
negie Hall, the album has a broad chaice

kind of set that could always take off.
of material all delivered in dramatic fash- "misirlow,”™ “Telstar™ and 40 Miles of
ion. "Black Swan,” “Twelfith of Hever™

Bad Road” are all given the surfing freaf-
are two highly playable tracks. ment here.

RELIGIOUS SPOTLIGHT KEM W
MUCH ADO ABOUT NOTHING

{3-127)

Rex Harrison/Rachel Roberts.
Shakespeare Recording
Society. SRS-5 206 (5)

iy RECORD DEALERS?
PARKWAY RACK JOBBERS! JUKE BOX OPERATORS!
CATALOG— ONE STOP — ONE DAY SERVICE! STRICTLY
CHUBBY WHOLESALE! NO EXTRAS! NO GIMMICKS!
CHECKER, Special Album. Deals Always Available!
nm'l'l TOUR CHOICE OF OWIN 000 LARELY — FOR THE MODST CUSEENT INVENTORYT 'l'ﬂ.l"‘l-'l EVER OWMED"
THE ORLONS, o ik
DEE DEE L # 2 :%";’i""
", S o G
5ol e
. :':r;unr L 52'47 3498 3.09 $358 53'“

12 RoneHe Astatic

REPLACEMENT NEEDLES
> $5.00, 2 $A.00

Cards Cards

| Retail $30 . . . Fits most popular
models of brand name phonographs

A 7
i
iombiilws 10

|
S ==

g ——
-

il [

i

-

I '
s i
] |

-]

45 RPM ADAPTOR

5 adapters to a clear
envelope...25¢ list...24

]

IR —_—

£24-45 RPM ADAPTOR I 5 Hi JHEEIIIIII BRUSH

—Just glide on...trouble Static resistanl  sable
i free...1 te a pockoge. hair...cleans records as

ervalopes oa o Siplay 25¢ fist. 24 on o it they play. Adds life 1o
L, T : play card. $&.00 list, records. 12 per cord.

::zul; s‘.-?&cn"j Yaur 52-00 Hi.ﬂﬂ' list.

AVAILABLE IN BULK Cost Card Yo 52_00
$£5 PER THOUSAMD Card

VM & BSR
SPINDLES

RECORD CLEANING CLOTH

Steady moving profit moker! Sell one to
every record purchoser. A fine gquolity

record clath — individu-

olly “peg-packoged.” E‘;: 51 ‘75
DGoE.

*Specials & hord

io gets our spe-

inlty; no order

too large or
tea smalll

10
RETAIL
AT 51

Sensabionally  low
priced...order 1 or
100 @t this low
prical Ratall $2.95

&r 95¢4..
SRR

The Nation's No. | Wholesale-1-51op
1221 W. NORTH AVENUE
BALTO. 17, MD.—NORTH 9-1515

FAST MOVING ACCESSORY BARGAINS

CLARA WARD GOSPEL
COMNCERT

Ward Singers
Roulette R 25233 (M)

This s the kind of album fthat could halp
the whole gospel movement on records.
Clara Ward and her group are unguestion-
ably the fop-potch attraction in the field
today—having played many of the bigger
clubs—and this  wild, rip-roaring album,
cut live at the Apollo Theater, New York,
could become & big item. It has such as
"0ld-Time Religion,” *"What a Friend We
Have in Jesus™ and ““When the Sainfs Go
Marching In.”

@ PECIAL MERIT

SOUTH RAMPART STREET PARADE

&1 SPIRITUAL SPOTLIGHT
N

Peter Fountain & His Mardi Gras
Strutters
Coral CRL 57440 (M); CRL 757440 (5)

Here's a bright, pulsating album of Dixie-
land march music, sparked by the clarinet
work of Fountain, and the drum work of
four men, Godfrey Hirsch, Mick Fatoaol,
Jack Sperfing and Paul Barbarin. And the
sounds of tuba, banjo and the four-piece
trombone section an many of the songs
adds sparkle to such favorites as ““When
the Saints Go Marching In,” "The Dark-
fown Strutters” Ball” and the Fountain-

Charles Dant tune, “Marching Round the
Mountain.™

@ POP SPECIAL MERIT

HITSVILLE, U.5.A,

Sammy Lowe
RCA Victor LPM 2770 {M); LSP 2770 (5)

Collections of recent pop hits on LP have
turned out to be the most salable kind of
merchandise in many different zets and
mixing that concept with the Ffine-sound
Jynagroove approach makes for a fine
piece of wax. Arranger my Lowe makes
the tracks swing here with such ditties as
"I Will Follow Him,"” "“He's 50 Fine,” “It's
My Party,” "If You Wanna Be Hap? " and
“Easier Said Than Done.” Best of all, there
ore 20 tunes rather than the more ex-
pected dozen. Set has a real chance.

@ POP SPECIAL MERIT

OFF SHORE

Santo & Johnny. Conodian American
CALP 1011 (M); SCALP 1011 (5)

Thiz is one of the best Santo and Johnny
albums in some fime and it has a chance
to turn into a strong seller. 17 features the
duo in warm and tender arrangements of
songs of the ses, asided by smooth arrange-
ments, spotlighting a big band under fthe
baton of Mort Garson. Best fracks include
the title song, plus “Stranger on the

ore,” "“Red 3alls in the 3unset’ and
"Beyond the Sea.”

@_gu: SPECIAL MERIT

JOHN COLTRANE AND
JOHNNY HARTMAN

Impulse A 40 (M); AS 40 (3)

Here's a really beautifully done LP that
features singer Johnny Hartman backed by
John Colirane and his rhythm section fes-
turing McCoy Tyner on piano. The album
is & moody masterpiece with sensitive sing-
ing by Hartman and lovely, relaxed blow-
ing by Trane on such fine ballads as “Dedi-
cated to You,” "My One and Only Love"
and “'Lush Life.”

@ FOLK SPECIAL MERIT

ALL STAR HOOTENANNY

Various Artists

Riverside RM 7539 (M); RS 97539 (5)

This, in effect, iz a good sampler package
of material in the Riverside uhlugin sOfme
of It released only qiuitu recently. In view
of other packages of this eral nature,
hawving stirred good action, this one, with a
flock of important names, alse has &
chance. Included are performances by
Odetta, Oscar Bramd, Bob Gibson, Cynthia
Gooding, Memphis Slim, E-Il1r Faler, Weiss-
berg and Rosmini, the 3taple Singers, the
Homesteaders, the Lonesome River Boys
and John Lee Hooker.

WWW americanradiohistorv com

SPOKEM WORD SPOTLIGHT
SAMUEL BECKETT

Cyril Cuseck

Coedmon TC 1149

Three of Beckett's penefrating works, "“Maol.
lay,”” *“"Malone Dies"” and “The Unnama-
ble,” are performed here in sterling fash-
fon by Cyril Cusack. Beckett today has a
large number of followers, and the three
plays on one record add up To good value
when performed az stylishly as Cusak han-
dles them here. Strong Item for spoken
word fams and for students, schools and
libraries.

@ MERIT

NEW 50NGS OF ISRAEL

Ohela Halevy
Washington YM 741

There is no |lack of [sreeli maferial on
records, but this one features some exiraor-
dinary performances by a lass named Ohela
Halevy. Humor, sensifivity and & genuine
feeling for the material shine throwgh
each track and make this something special
in a highly competitive field.

A e
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FOUR-STAR ALBUMS

The four-star rating B swarded new
slbums with sufficlent commercial po-
tential in their respective categories to
merit being stocked by most dealers,

one-stops and rack jobbers handling
that category.

POPULAR

A SEASON FOR MY BELOVED
Hugo Winterhalter, ABC-
ABC 447 (M); ABCS 447 (8)

THE EXFPLOSIVE SOUND OF LES
BROWN & HIS BAND OF RENOWN
Columbla CL 2030 (M); C8 B8} (8)

I REMEMBER YOU
Jack LaForge. Regina R 281 (M)

AMERICAN ENCORES FRDOM A
RLUSSIAN TOUR
Grani Johannesen, Golden Crest CR
4065

THE CHALLENGERS ON THE MOVYE
(SURFING AROUND THE WORLD)
Vault LP 102 (M)

CLASSICAL

FRANCAIX: QUINTET FOR WINDS;
TAFFANEL: QUINTET FOR WINDS
New York Woodwind Quintet. Ever-
est LPFBR 6080 (M); SDBR 3088 (8)

SCHUBERT: OCTET FOR STRINGS
AND WINDS, OP. 166
Fine Aris Quariet and New York
Woodwind Quiniet, Everest LPBR
6082 (M); SDBR 308L (8)

INTERNATIONAL

ARMENIAN SONGS AND DANCES
Hovhaness Badellan & Ophella Am-
bartsumion. Monlior MF 400

SING ALONG IN FRENCH, YOL. 1
Riverside RM 7540

LATIN AMERICAN

JUST FOR FUN
Charles Fox. Gema 1183

RELIGIOUS

MESSAGE TO TWO YOUNG LADIES
Dr. Thomas A. Frvy Jr. Word WLP
3158

THE SALYATION ARMY FPLAYS

THE GREAT MARCHES
ABC-PARAMOUNT, ABC 457 (M)
ABLCS 457 (5)

COUNTRY

TRAYELING BLUES

Texas Ruby & Curly Fox. Harmony
HIL. T2

TR

THREE-STAR ALBUMS
The thres-star rating indicates moder-
ate sales potential within each recerd’s
music categery.

POPULAR
THIS I5 BERMUDA
Singing Charletis, Dleander OLPF 107

A HANDFUL OF DUST
Vickl Martin, Finer Arts Fam 102
(M): FAST 202

THE GREATEST OLDIES
Don Julian., Amazxon 1004
HOLIDAY FOR DJ'S
Andre Po & His Ork. Paleite MPZ
1022 (M); B 37022 (8)
HAWAII TATTOOD
The Waikiki's. Palette MGPB 20

CLASSICAL

RIEGGER AND POULENC
BNew York Woodwind Quintet. Everest
8081 (M); 3081 (8)
WOODWIND ENCORES
New York Woodwind Quintet. Everest
LPHER 6092 (M); SDER 30492 (S)
TANEYEV, KHACHATURIAN,
HAYDN: TRIOS

David Oistrakh with various Artists.
Monltor MC 20465

RHYTHM & BLUES

MEMPHIS SLIM & WILLIE DIXOMN
IH PARIS
Battle BM 6122 (M); BE 96112 (B)

INTERNATIONAL

THE INCOMPARABLE DAMIELLE
DARRIE

ux
Capitol T 10319 (M); ST 10319 (S)
YULYA SINGS RUSSIAN SONGS
Monitor MP 589

AROUND THE SAMDVAR
Andreyevy Balalalka Ensembls. Moni-
tor MFS 401 (5}

GREAT SCENES FROM SHAKE-
g oot A s A oy LRt GO
B,
Caedmon TC 1183 ¥

THE ROARING TWENTIES PLUS 40
Eddie Skeets. Lodestar LFP §7-63

MUSIC AS
WRITTEN

® Continued from page 20

tion of producton equipment
gives his local facility a half-
million-disks-per-week capacity.

C‘a?itnl will issue Tennessee
Emie’s “The Story of Christ-
mas” in LP form as a sound-
track wersion of his forthcom-
ing yuletide TV show, sponsored
by General Mills. This will be
his first Christmas album since
his 1958 “Star Carol” LP. . . .
Frank Sinatra's Essex Produc-
tions has changed the name of
its United Artists film, “A
Young Man’s Fancy” to “Those
Who Think Young” as a result
of a promotional tie-in with
Pepsi. Vehicle will provide the
screen debut of disk comic
Woody Woodbury, along with
Sinatra’s daughter, Nancy, and

Dean Martin's teen-age off-
spring, Claudia.

LEE ZHITO
PITTSBURGH

The vast $22,000,000 Civic
Arena will play host this fall
to its first symphonic concert
when Leonard Bernstein brings
the 112-man New York Phil-
harmonic Orchestra to the Arena
September 15, . ., . Leonard
Mendlowitz, Pittsburgh's Bill-
board representative, is confined
to West Penn Hospital for a
check-up. . . . Jane Oliver, who
represents many indie labels in
this area, was married July 13
to banker Russ Musseter.

Milton Berle returns to Holi-
day House for his second stint
there October 18. . . . The Three
Stooges headlined the annual
Police Circus at Forbes Field
July 26-27. . . . Stan Kenton
played a one-nighter at West
View Park’s Danceland July 24.
. . . The Variety Club hosted
Anna Maria Alberghetti at its
Penn-Sheraton headquarters July
16, the night she opened in *The
Firefly™ at the Civic Arena, and
hosted Hugh O'Brian July 23
after his local debut in *The
Music Man,” . . . Murray
Deutchman, of United Artists
Records, New York, has signed
a publisher’s agreement with Lou
Guarino, head of the local label,
World Artists.

LEONARD MENDLOWITZ
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Teichiku Celebrates
lts 30th Anniversary

By J. FUKUNISHI

TOKYO—In commemoration
of Teichiku Records’ 30th an-
niversary August 21, the firm
is now undergoing an all-out
reorganization of its production
and sales structure. The com-
pany invested $180,000 to install
seven more pressing machines to
step up its monthly productivity
from 300,000 to 600,000 units
by the end of September, and to
modernize the whole production
equipment. In the field of sales,
the firm decided to devote its
full time to enhance sales of
Decca, Fonit and other inter-
national labels it represents
through 70 prominent dealers
across the country pursuant to
the monthly advices submitted
by its International Record
Sales Promotion Council,

To back up the realization of
this project in key cities, the

AUSTRALIA

20th Century
Has Own Logo

By GEORGE HILDER

19 Todman Ave,,
Kensington, Sydney, N. §. W.

Festival Records has rights to
gress and distribute the entire
Oth Century-Fox Records cata-
log in Australia and New Zea-
land. Releases will feature the
new 20th Century-Fox logo.
MNew Zealand distribution will
be handled through Festival's
accredited licensee, Messers. G.
A. Woller & Co., Ltd., of Auck-
land. Festival chief Fredrick
Marks also stated that long-term
contracts have been finalized
with three other American ma-
jors, Decca-Coral, ABC-Para-
mount and Atlantic. All music
from “Cleopatra” has been re-
stricted by the Alberts music
publishing firm and it is ex-

diskery appointed two salesmen
each for Tokyo and Osaka, and
one salesman each for MNagova,
Sapporo and Fukuoka to engage
in the promotion of international
disks, not Japanese exclusively.

I. Kinouye, chief of the In-
ternational Record Department,
and T. MNanko, president, are
now in the States to survey the
sales policies adopted by various
American recording companies.

As one of the commemorative
events, the label is to issue three
singles of international and
Japanese recordings, respective-
ly, by the end of the year, and
launch an extensive sales cam-
paign with prizes offered for
three months starting January 1,
1964. Another special event to
be staged is the new talent con-
test at Kosei Nenkin Hall Sep-
tember 19,

The winners will be signed by
the label for recording, and on
the same occasion, authors,
composers and singers who
served in creating the best selling
records for the vyear will be
cited and awarded prizes.

Since Teichiku Records joined
the National banner of Mat-
sushita Electric Company, which
also owns Nippon Victor Rec-
ords, a couple of years ago, the
disk company has been very ac-
tive in every facet of the busi-
ness.

pected to be lifted until a date
has been fixed for the opening
of the movie. Stuart Code, Fox
Films publicity director, has said
that “Cleopatra” will open in
Sydney in September or Oc-
tober and most companies in
Sydney are standing by with al-
bums and singles already pressed
awaiting the clearance by the
publishers to release their rec-
ords.

Radio Corporation is working
in conjunction with the publicity
department of Columbia Films
for the promotion of “Barabbas.”
The sound track is on Colpix.
The flick is scheduled to open
early in September. . . . ARC

Billboard on the air!

15.44, 1717, 17.B3 mec.

17.83 mc.

Billboard is on the air=
AROUND THE WORLD!

Now the International Music and Record Indusiry can actually
hear the best new American records just released—Billboard's
Singles Spotlights and Album Spotlights—the same week they
are published in Billboard. And the top records of the Hot 100
actually are broadcast in advance of publication.

Here is the broadcast schedule used by the powerful transmit-
ters of Radio New York Worldwide (WRUL). Clip this list and
keep it near your short-wave radio, and listen each week to

WORLDWIDE RECORD PREVIEW (Billboard Singles Spotlights)
Wednesdays, | p.m. EDT (1700 GMT} and 2 p.m. EDT (1800 GMT): 15.385,

Wednesdays, 7 p.m. EDT (2300 GMT) and 8 p.m. EDT (0000 GMT): 15.44,

WORLDWIDE ALBUM PREVIEW (Billboard Album Spotlights)

Mondays, 3 p.m. EDT (1900 GMT): 15385, 1544, 17.17, 17.83 m.
Mondays, B p.m. EDT (0000 GMT): 15.44, 17.B3 me.

WORLDWINE HIT PARADE (Billboard Hot 100)
Fridays, 1 p.m. EDT (1700 GMT): 15.385, 15.44, 17.17, 17.83 mc.
Fridays, 7 p.m. EDT (2300 GMT): 15.44, 17.83 me.
Saturdays, 10 a.m, EDT (1400 GMT): 11.955, 15.295, 17.76, 17.83 me.
Saturdays, & p.m. EDT (2200 GMT): 15.44, 17.83 me.

rereleased the CBS single of
“Ballad of Jed Clampett” to
tie in with the TV series “The
Beverly Hillbillies.” . . . Initial
orders on CBS’s “Camelot” are
the biggest of any single album
since “My Fair Lady."”

The 3UZ Radio Sound Award
was given to Joe Halford, man-
ager of Castle Music for “Proud
of You." Jay Justin, who re-
corded the number for HMV,
has been awarded the Artist of
the Year prize. The disk was
recently released in America on
Vee Jay Records. . . . Lonnie
Lee, under contract to Festival
Records, has just completed his
latest single for the Leedon la-
bel, “Acres of Everything But
Love." Jack Argent of Leeds
Music, reports the take of Trio
Music by Belinda Music from
Argents firm, Tu-Con. , . . Ar-
gent also said that he has ac-
quired Brenda Lee's “I Won-
der” for Leeds, and “Surf City"
for Tu-Con.

It has been reported that the
instrumental group Gerri and the
Pacemakers will tour Australia
in November. . . . EMI issued
Bobby Rydell's single “Forget
mm‘H

Latest LP’s .include Felix
Slatkin’s Liberty recording of
“Hoedown”™ and MGM’'s “On
Stage Volume 2 Hank Williams.”
. . . 4. C. Williamson's will pre-
sent Jack Benny to Australian
audiences in February, 1964,

A.&B. Has Rights
To Soul's "Happy’

By JAN TORFS
Stuivenbergvaart 37, Mechelen

Ardmore and Beechwood,
Belgium, got the rights for the
Benelux Countries for “If You
Wanna Be Happy,” by Jimmy
Soul. A French version of this
title was made by Clande Fran-
cois on Fontana titled “Si tu
veux etre heureux.” The same
publishers also controls the two
new tunes, recorded by the Eng-
lish group, The Tornadoes, on
Decca: “The Cream Man"/
“*Scales of Justice.”

July B three French teen-
agers left Brussels Airport desti-
nation, New York. They were
the happy winners of a contest,
organized by CBS, Music Hall
and Radio Luxembourg. First
three prizes were: Five days in
New York. . . . After success-
fully launching Adamo on the
Belgian market, EMI Belgium
tried again with another teen-
ager Christian, 16, from Binche.
EMI, Belgium, new releases are
“Candy Girl,” by Four Seasons;
“Surf City,” by Jan and Dean;
Tie Me Kangaroo Down, Sport,”
by Rolf Harris and “Je suis trop
loin de toi”/"“C'est ma fete” by
Richard Anthony.

One of the most original
stums to promote a record was
done oy palette-artist Will Tura,
who published his private tele-
phone number in the Belgium
music magazine Juke Box, in-
viting all teenagers to phone him
to ask any question they wanted.
From time to time, Tura exag-
gerated the truth or lied while
answering his fans. Those who
caught him at it were awarded a
free copy of the disk being pro-
moted, “Je liegt,” translated,
“You Lie,”" of course. Fleming

singer Rudi Anthony made a
German disk, "“Abschied im
regen” for the Decca label.

Wwww americanradiohistorv com

Local & Anglo-French Talent
Dominate Belgian Disk Scene

By JAN TORFS

MECHLEN, Belgiom — At
one time eight best sellers out
of the top 10 records in this
country was of U. 8. origin. But,
since the beginning of this year
this situation has been steadily
changing. This week, for in-
stance, only three out of the top
10 are U. S. records. Sides by
local artists and French and
English talent have taken greater
prominence.

Only disks by Elvis Presley,
Brenda Lee, Roy Orbison, Ray
Charles, Paul Anka and two or
three others have scored con-
sistently. Occasional hits also
been registered by Paul and

BRAZIL

Macambo Label
Is Cadence Rep

By MAURICIO QUADRIO
‘Rua Visconde de Gavea 125,
Rio de Janeiro

Mocambo is now representing
Cadence, and first releases on
this label will be announced in
August.

Aliza Kashi in her recent tour
in Brazil recorded “A Interna-
cional Aliza Kashi" for Mocam-
bo, also Soshana Damari re-
corded LP "Haifa in Hi-Fi"” on
Secco label. . . . “Voices in
Song and Percussion™ with Hal
Mooney and his orchestra re-
leased on Time label. . . . Song-
stress Carmelia Alves waxed al-
bum "“"Vamos Dancar a Bossa
Nova." She is now touring in
Europe. . . . CBS, looking for
new talent, signed up Roberto
Muller (already has recorded a
single, “Que o Mundo Me Con-
dene”), TV star Vilma Coelho,
Army Cordovil recorded “Ze de
Conceicao,” and Neuza Maria
recorded “Al D1 La."

Plaza released an LP, "Be-
guine Solamenet Beguine, Vol.
2" with Serenata Tropical Or-
chesira. . . . Entre label has
“Sucessos de Bossa Nova” by
various artists. . . . Continental
issued “Fly Me to the Moon
and.the Bossa Nova Pops™ with

Paula, Ned Miller and few
others from the States. ..

The same kind of shut out
has been applied to records from
Germany., Where German disk
winners like Conny, Peter Kraus,
Rex Gildo, and Caterina Va-
lentz were consistent sellers in
the Flemish region of the coun-
try, only Freddy has retained
the big-time selling punch.

The last six months has seen
surge on the part of record buy-
ers for local talent such as Rob-
ert Cogi, Will Tura and Adamo.
France and England have shown
strong on the charts here with
Johnny Hallyday, Richard An-
thony, Cliff Richard, the Shad-
ows and a good many others.

The trade here often specu-
lates on the change which has
grown over the past six months
and feels that the U. 5. stars
may once again assume the im-
posing position they once held,
but certainly not within the next
few months.

pianist Joe Harnell. Also, to be
released this month, are original
sound tracks “Barrabas” and
“Lawrence of Arabia” on Col-
pix label. . . . Instrumentalist
Poly will leave for Japan to pro-
mote his LP “Poly-Show, Vol
IL.” . . . Sponsored by Associa-
cao Pro-Arte, German Endres
Quartet is touring in various
Brazilian States. Also invited by
the same association, Maestro
Paul Decker arrived to conduct

the National Symphony Orches-

tra as part of the Wagner Festi-
val program.

BRITAIN

British Acts
Swamp Sullivan

By CHRIS HUTCHINS
MNews Editor, New Musical
Express

Viewers of the “"Ed Saullivan
Show™ are in for a big dose of
British talent this fall. Ed is cur-
rently in Europe and this week-

end he telerecords slots with
Cliff Richard and the Shadows,

PAT BOONE takes time off from filming “MNever Put It in

T
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Writing” for Seven Arts. Standing on a rented bicycle, he
watches the Irish Lawn Tennis Championships at Fitzwilliam,

Dublin.
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Grand Prix du Disque by

.

w \J

¢ Al
PETULA CLARK, British canary, was honored recently with the

the French Disc Academy for the
two-million saole of her “Meonsieur.”

The award is being

presented by M. Le Boussier, Academy head.

Frank [Ifield, the Dallas Boys,
Margo Henderson, probably
Kenny Ball and others at a Lon-
don studio for his show.

Ed pave me details of his
schedule in London two weeks
ago, shortly after he had arrived
from New York. His first assign-
ment here was to tape Richard
Burton and also Peter O'Toole
who—Ilike Richard, the Shadows
and Ifield—was included in the
complete program which Sulli-
van made here in March.

EMI is celebrating exceptional
success over the first six months
of this year—the first period of
such length in which no U. S,
artist has had a disk in the No. 1
slot! In the 26 weeks EMI had
the No. 1 place on all but four
weeks {(when Decca's Jet Harris
and Tony Meehan were at the
top with “Diamonds”).

EMI artists who held the
coveted top position were CLff
Richard, the Shadows, Frank
Ifield, the Beatles, Gerri and the
Pacemakers and Billy J. Kramer.

Tonight (3) BBC-TV screens
one of the American “Andy
Williams Show™ series as a spe-
cial holiday attraction. Featur-
ing Sammy Davis, it is also
something of a consolation from
the BBC for the news that Davis
will not be here to do another
live show for the corporation on
September 1 as had been
planned. Davis is not expected
now until next January when
he is due to star in “Golden
Boy™ here for six months prior
to its Broadway opening.

A BBC radio survey shows
that the number of people able
to listen to radio here rose by
half a million to 46,600,000 be-
tween April and June this year.
It also shows that daytime
listening was on the increase
with an average audience for
any one show of 3,630,000.

Orchestra leader George
Melachrino—a particularly big
album seller in the U. S.—was
rushed unconscious to a hospital
in the south of England after
being taken ill at his hotel.

Sharing host duties with Sir
Laurence Olivier in a spectacular
charity show at the London Pal-
ladium, Elizabeth Taylor had to
shake hands with and introduce
a number of stars, including
Richard Burton!

Visitors

Chubby Checker is due here
from the continent on Monday
for just a few unexpected con-
certs and TV appearances.
Originally he was only sched-
uled for Ireland and Europe this
trip.

FFI'I'EII'I'I{JI:EF Don Arden has
booked Bo Diddley for his 30-
night package starring the
Everly Brothers which starts
September 29. For Phil Solo-
mons, Johnny Cash 15 now set
for a two-week Irish trek from
October 7 with two dates in
England at the end. Dee Dee
Sharp is due October 19 for four

weeks of ballroom and theater
dates for the George Cooper or-
ganization.

Exportwise, we'll be sending
Mantovani back to America for
his eighth tour from September
26. His concerts (with an Amer-
ican ork and five British musi-
cians) will last 10 weeks.

Decca’s Billy Fury will under-
take his first Continental tour in
January. Lasting four weeks, it
will take in visits to France, Bel-
gium, Holland, Germany, Swe-
den and Denmark.

Record Business

The Beatles have staggered
the pop market again. Only four
days after its release their first
EP, “Twist and Shout,” sold
150,000 copies despite the fact
that two singles featuring the
same title were already estab-
lished in the chart.

Another group which is notch-
ing up big sales here, Pye's the
Searchers, is featured on an LP
recorded live by German Philips
at the Star Club in Hamburg.
Philips will issue the album here
in October. The Searchers’ de-
but hit, “Sweets for My Sweet,"”
gets U. S. release on Philips.

CANADA

Dick Clark
Breaks Jinx

By DEAN WALKER
57 Yorkminster Road,
Willowdale, Omt.

Art Snider, head of Canatel
Records, tied up traffic on To-
ronto’s downtown Yonge Street
with a promotion for “Lemon-
ade,” a fast rising single by lo-
cal singer Johnny “K". Snider,
the Allen Sisters and the artist
(real name Johnny Koopmans)
parked in a no-stopping zone
close by two major record out-
lets and distributed seven guarts
of lemonade in the 87-degree
weather.

A publicity photographer,
ready to record the handing
over of the inevitable parking
ticket, was disappointed. The
police were most co-operative
and even drank some lemonade!
Lhe song 1s currently rising on
CHUM charts in Toronto, the
most important of the formula
stations, as well as on many
throughout the province. In the
U. §. the tune is on London.

Dick Clark broke the jinx at
Maple Leaf Gardens. The giant
[4,000-seat auditorium has been
the kiss of death for touring
road shows, with an average at-
tendance of between 3,000 and
5,000 in recent years. Last week,
with Gene Pitney getting all the
cheers, Clark packed in 10,500
teen-agers. Dancing and a single
admission price ($1.50), plus

strong promotion, turned the
luck. Clark’s radio show is car-
ried in Toronto on CHUM.

The Tommy Dorsey band,
led by Sam Donahue, also
played the Gardens and bombed
out, with an audience of less
than 1,000. Press reaction wasn'l
enthusiastic either.

Adam Timoon, one-time Ca-
nadian rock and roll wonder
boy, is making a comeback.
After playing locally in several
key rooms, he is to record two
titles for a new enterprise, Dis-
cus Records, Both tunes are by
Toronto musicians; release date
is set for early September.

Orillian’s Mariposa Folk Fes-
tival, to be held early in August
for the third time, expects 20,-
(00 to attend the three concerts
planned. All artists are Cana-
dian and include Ian and Sylvia,
Bonnie Dobson and the Travel-
ers.

While the Folk Festival pros-
pers, Toronto folk clubs appear
in trouble. There are strong
rumors that the Fifth Peg, now
closed for a summer recess, will
not reopen. Shelley Abrams,
owner of the Village Corner,
told a local newspaperman:
“We're barely hanging on here."”

CFGM, Richmond Hill, is the
first Toronto area station to
switch to a c.&w. format. Reac-
tion so far has been good, and
ratings are “encouraging,” to
quote station personnel.

Price Boost No
Problem to I.R.F.

By KEN STEWART
Irish Times, Ltd., Dublin

A spokesman for Irish Record
Factors, Ltd., told Billboard that
recent British price increases will
not be reflected here on labels
handled by the firm. Other dis-
tributors have yet to announce
their position in the matter.

An Irish musical, “Carrie,”
by Wesley Burrowes and James
Douglas, will have its world

Your message will sell operators who own and
operate 463,000 juke boxes .
50 million singles a year . .

You'll reach them with Billboard’s regular

premiere at the Olympia, Dub-
lin, during the city's theater
festival in September. . . . “Cy-
clone,” the first Vocalion re-
lease by the Dixielanders, is be-
ginning to move well in country
areas and has reached No. 1
on Cork's hit parade. Unusually
keen reaction is due largely to
widespread press advertising and
strategically placed radio airings.
. . . Northern Ireland singer
Cloda Rogers will represent
Great Britain in a European
song contest in Belgium this
month. Her third Decca single,
“To Give My Love to You,”
was issuel by Solomon & Peres.
. . . Thomas Manahan, chief of
Irish Record Factors, Ltd., flew
to London for business talks.
. . . Fred Astaire arrived for a
short vacation.

GERMANY

JFK's German
Visit on Wax

By CHRISTIAN TOERSLEFF
48 Uhlenhorster Weg
Hamburg 22

Deutsche Grammophon and
Philips released an LP about
President Kennedy's visit in Ger-
many, with cuts of his talks in
Cologne, Bonn, Frankfurt and
Berlin.

The Wagner-Festival at Bay-
reuth opened July 23 with a per-
formance of Beethoven's Ninth
Symphony, conducted by Karl
Boehm. Among the soloists were
the U. S. singers Grace Bumbry
and Jess Thomas.

Radio station Bayerischer
Rundfunk at Munich plans an
International Festival of Light
Music from October 24-27 with
concerts and transmissions of
modern light music. Alfred
Schroeter, manager of the festi-
val, invited several German and
foreign radio stations.

The voice of Pope John

XXII is on a new LP presented
by Ariola.

Promotion

manager Sabine
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Specht, of Heino Gaze's pub-
lishing firm, Song Edition, plans
a second trip to the States the
end of this year to interest U. §.
publishers and record firms in
English versions of Gaze titles.

Some 222 subscribers will par-
ticipate in the 12th International
Music Competition of the West
German radio stations at Mu-
nich from September 3-20. The
voung artists will come from 32
countries and will perform on
piano, violoncello, trumpet, and
as singers.

A new single with singer
Freddy Quinn is out; “La mich
noch einmal in die Ferne” and
“Allein wie Du™ with music by
Lotar Olias (Polydor).
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Dutch Youth
Orchestra Tour

By SKIP VOOGD
Editor “Platennieuws”
Joh, Camphuysstr. 189,
The

The Dutch national youth or-
chestra, Youth and Music, left
July 12 for a 10-day tour of
Britain at the invitation of the
Education Department of the
Essex County Council, The 85-
strong orchestra, whose mem-

bers are 17 years old on an av-
erage, will give concerts in
Chelmsford, Leyton, Barking
and Cambridge. On July 185,
the orchestra was received by
the Netherlands Ambassador in
London and attended a perform-
ance by the Festival Ballet at
the Royal Festival Hall in Lon-
don. In September, 1964, the
Essex Youth Orchestra will
make a tour of Holland.

An international jury presided
over by the Dutchman Leen
van 't Hart has granted the first
prize of the Fifth International
Carillonneurs' Contest in Hilver-
sum o Piet van den Broek of
Malines, Belgium. It was the
second time for Vam den Broek
to win the first prize in the con-
test, held as part of the Holland
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Festival. Carillonneurs from the
Netherlands, Belgium and the
United States took part in this
year's contest.

Artone’s John James Vis re-
ports that the diskery currently
has several strong items among
the local Top 30. Chart-news
concerns: Angelo Biondi's “'Buo-
na Notte Bambino” (Artone) the
original version, Bobby Rydell's
“Loop de Loop" (Cameo-Park-
way), Ray Charles’ “Take These
Chains From My Heart” (ABC
Paramount), the Repgenio Stars’
“Oh, Donna Clara” (Tivoli),
Will Tura’s “"Eenzaam Zonder
Jou™ (Palette), Fats Domino’s
“There Goes My Heart Again”
(ABC Paramount) and James
Gilreath's “Little Band of Gold™
(Joy, released on the Funckler
label here).

Because of James Gilreath’s
breaking through with “Little
Band of Gold"” Pete Felleman of
Artone's subsid Funckler Rec-
ords released the first recording
by the trumpet behind the Gil-
reath vocal-etching, John Ma-
halic, who delivers his typical
trumpet-stylings on “Red Wing"
and “Cotton Fields" (Joy). Sides
should follow up on the success
of “Little Band.”

Artone's subsid Funckler Rec-
ords rush-released the Essex
Roulette recording of “Easier
Said Than Done” the week it
hit the top of the Billboard-
chart. Initial response shows

strong signs of future chart
movement. Likewise Dinah
Washington's “Soulville,” also

on Roulette and introduced to
the record-buying public via
local TV, has started to score.

The sensational Sinatra-Basie
Reprise-album is receiving lots
of attention in the Benelux
countries, articles appeared in
nearly all leading periodicals
concerning the set. Scheduled
for release is a new Reprise
single by Frank’s daughter
Nancy, who scored high with
“Like I Do” iin Benelux last
year.

The Torero's is the name of
a new group of top-artists from
many different groups. With
their first RCA single “Surf-
side,” they proved that in the
MNetherlands as well, surfing is

bound to become very popular.

Seek Brothers
Four in ‘Peking’

By AZARIA RAPOPORT
73, Ahad Haam st., Tel Aviv

The movie 55 Days in Pe-
king, showing here at last, is
enjoying an audience of young-
sters admiring the spectacle but
complaining that they haven’t
seen nor heard their favorite
recording by the Brothers Four
of either the title song or the
other tune from the film. “Sum-
mer Holiday" is doing very good
business since publicity and
word-of-mouth -have heralded
Cliff Richard singing such hits
as the title song and “Bachelor
HDF-‘I

Druzba (Friendship) is a Bul-
garian State group of folk danc-
ers, vocalists and instrumental
trio numbering about 50. This
group, plus an international va-
riety show from Greece and a
Yupgoslav singing quartet are all
touring the country and some
have appeared at the Tel Aviv
Youthville, a summer amuse-
ment park. . . . Luk Romann
(Fontana), looking like Azna-
vour, is enjoying a successful
night club engagement at the
Omar Khayam. Les Hommes,
the French male septet, is crowd-

ing them into the Tel Aviv
Adria. . . . Ran Eliran (Van-
guard) arrived for a stay. He
has based himself during the
last four years in the United
States.

ITALY

Forged Disks
Startle Italy

By SAM'L STEINMAN
Piazza S. Anselmo 1, Rome

A full-fledged investigation of
forged pressings of best selling
disks is under way as the result
of a discovery which indicates
as many as 50,000 false versions
of “Heart!” RCA record by
Rita Pavone, which has been
heading the sales lists, have been
put on the market. While many
forgeries go undiscovered, this
one came to light through a
slight imperfection in the master
from which they were printed.
RCA has requested judicial in-
tervention, and an investigation
of the source of the disks is now
under way.

When the news breaks it may
very well mean the end of a ring
which has been profiting through
falsification of best sellers in
Italy in considerable numbers.

Even French songs undergo
title changes when they come
forth in Italy. Richard Anthony
has recorded “For This Time"
(“Give Me a Chance™) and “And
the Train Leaves” (“I Hear the
Train Whistle™) for Pathe. . . .
MNeil Sedaka is touring 13 Italian
resort cities in 15 days in addi-
tion to recording additional
tunes in Italian for RCA. One of
his Italian disks is on the top five
of the summer lists. . . . Durium
has come up with the first “LP
for the Summer” with the hit
recordings of Los Marcellos
Ferial. Sames label has issued
the Titanus LP of “The Leop-
ard,” which 20th-Fox will issue
throughout world this fall. . . .
Betty Curtis back after TV pro-
gram in Hamburg. . . . Studio I
will appear on TV for the fourth
yvear running this fall with new
guest artists. Permanent names
will be Cetra Quartet and the
Kessler Twins, . . . Gianni San-
just, one of the new CBS Italian
recording voices, was top clari-
netist before turning to vocal re-
cordings. . . . Nini Rosso whose
trombone started the current
vogue for the instrument on
Italian records has come up with
“Bum-Bum” with the Franco
Pisano orchestra on Sprint. . . .
11th Neapolitan Song Festival
will take place during October.
Competing numbers will be se-
lected from a group of 64 which
radio listeners will hear during
September under new formula,
. . . Fonit which scored recently
with an LP of Venetian songs
has come forth with three new
45's featuring the wvoices of
Gianni Casciello and Lino Tof-
folo who are their entries in
this year's Venice festival. . . .
Voce del Padrone has issued
“Great Picture Sounds” with six
U. 8. conductors in 14 themes.
. . . Otto Klemperer leads the
London Philharmonic in a Co-
lumbia wversion of “Threepenny
Opera.” . . . Latest song com-
petition at Rimini had top names
singing songs by outstanding
composer with lyrics by journal-
ists who are usually on the criti-
cal side of the business. . . .
Vinicio’s “Tango Paulista” in-
troduces the plug in a big way,
using the name of an Italian cof-
fee brand and its trademark for
the disk jacket. . . . Graz, lots!
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Hawaiian LP's
Big In Japan

By J. Fukunishi
108 Kakinokizaka,

Meguroku, Tokyo

The Tokyo Shimbun newspa-
per reported as the July best
sellers here. Popular: 1 “Sun-
light Twist” (Gianni Mollardi-
Philips); 2 "Hey Paula” (Paul
and Paula-Philips); 3 “Rhythm
of the Rain” (Cascades-Warner
Bros.); 4 “Where the Boys Are”
(Connie Francis-MGM); 5 "I
Will Follow Him™ (Little Peggy
March-RCA), Classical: | Saint-
Saens “Symphony No. 3" (An-
sermet-Swiss Romande-London);
2 Mahler “Symphony No. 1"
(Leinsdorf - Boston Symphony-
RCA); 3 Dvorak “Symphony
No. 5, New World” (Bernstein-
New York Philharmonic-CBS);
4 Wagner “Siegfried” (Hotter,
Sutherland and others, Sorti-
Vienna Philharmonic-London);
5 Beethoven “Complete Sym-
phonies” (Karajan-Berlin Phil-
harmonic - Deutsche Grammo-
phon). . . . R. Machijiri, presi-
dent of King Records, affiliate
of London, Telefunken and
others, left for Southeast Asian
countries July 10 accompanied
by M. Maruyama, chief of in-
ternational operations, for a mar-
ket survey. . . . Nippon Victor
released a stereo album, “Ives
Montand Recital 66." It is the
on-the-spot recording of his per-
formances at L'Etoile, Paris, No-
vember 15, 1962, embodying 13
selections beginning with *1
Love Paris.” This could do well
because Montand received an
ovation when he was here last
yvear. . . . This summer nearly
100 albums and singles of
Hawaiian music (approximately
30 labels) are hitting the Jap-
anese market. Hawaiian boom
has evidently been caused by a
series of visiting Hawaiian bands
and choruses, the introduction of
Tahitian “Tamure” and numer-
ous Japanese movies being shot
in the Aloha land with Japanese
actors and actresses jetting to the
islands.

Julian (Cannonball) Adderly
Sixtet's plane arrived 4:20 p.m.
July 6 and they rushed straight
to the Kosei Nenkin Hall guided
by a police patrol car. “Jessica's
Wedding"” “Brother John,”
“Primitivo” and other modern
numbers were received with
stamping feet and screams. . . .
Kyu Sakamoto, of “Sukiyaki,”
is leaving for the States August
20 at the invitation of Glenn
Wallichs Capito]l Records’ chair-
man to appear in two TV pro-
grams. He is also booked for
month's concert tour in Uncle
Sam’s land from the end of
September. . . . George Lewis
and His New Orleans Jazz All-
Stars are expected to arrive Au-
gust 17 for an across-the-country
tour under the sponsorship of
Kyodo Kikaku Enterprises.
Trumpeter-singer Punch Miller,
70 vears old, is among its mem-
bers. The first concert will take
place at Kosei Nenkin Hall Au-
gust 21, with local performances
following. Nippon Victor is
marketing the group’s album un-
der the logo of Riverside in con-
junction with their visit. A steel
band is arriving from Trinidad
July 27. This is the first chance
for Japanese people to hear and
enjov live performances of steel

when answering ads . . .

Say You Saw It in
Billboard

band and limbo. In Tokyvo the
band gives one concert at Kosei
MNenkin Hall July 30 and appears
one week at Golden Akasaka,
and holds another concert at
Hibiya Amphitheater August 16,
. . . L George, top Japanese
singer, left for Honolulu July 8
to give one-week performance at
Royal Hawaiian Hotel. Then he
is to proceed to New York to
arrange his recital at Carnegie
Hall to be held this autumn.

POLAND

Pre-War Records
All the Rage

By ROMAN WASCHKO
Glogera 4, Warsaw 22

A current craze in Poland is
for old disks from the period
between the two World Wars.
Old recordings from the '30's
are being reissued and they are
selling like hot cakes.

This wyear Polish recording
films will issue 5 million disks—
both light and serious music.
The number of Polish disks put
on the market increases year
by year. Back in 1949 311,000
disks were made; by 1958 the
figure was 2,769,000, and in
1960 at was 7,274,000, This
year 900 minutes of serious mu-
sic and 750 minutes of light mu-
sic will be recorded. Sales of
disks is also increasing. In 1962
160 million zloties worth of disks
were sold — mainly pop num-
bers. Serious music takes about
7 per cent of the over-all figure
of disks produced.

As usual, the United States
Pavillion was one of the largest
at this vear’s Poznan Interna-
tional Trade Fair held at the
beginning of June. On display
in the Pavillion was a disk shop
with latest recordings and musi-
cal instruments. Poland bought
$48,000 worth of recordings
from the United States. The in-
struments are for Polish sym-
phony orchestras,

SWEDEN

3 Disk Firms
Form Distrib

By HENRY FOX
Kungsgatan 56, Stockholm

Three record companies, Met-
ronome, Sonet and Knappupp
have joined in a new distribu-
tion set-up, GDC, Grammo-
fonbolagens Distributionscentral
AB. The president of the com-
pany will be Eddie Landqvist
located in Stockholm.

The musical “Teenagerlove,”
which was such a big hit in Co-
penhagen, will open here in Sep-
tember. The leading roles will
be plaved by Jarl Kulle and
Gertrud Fridh, . . . Lill Babs
has imported a group from the
U. S. A. for her summer show.
They are the Prophets.

Grona Lund, the big amuse-
ment park, will present Anita
O0'Day, Josh White, Alice Babs,
Count Basie and the Spotmicks
this summer. Some of them will
from there go on tour in Folkets
Parker all over Sweden. . . .
John Levton was here for TV.
He has a new record out this
week. Other new releases are
by Barbara Lewis “"Hello Strang-
er" and Doris Troy "“Just One
Look” on Atlantic and the
Streaplers “Thank You, Lucky
Star,” on HMV. On Polvdor
KOR 6 have recorded “Flick-
orna 1 Stockholm™ (The Girls
in Stockholm) and Nilla singing
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SONIC RECORDS

A Brand New Label
is breaking big with

'HAND FULL
OF BlOOD

'RE- IENTRY'
STARFIRES

Sonic 7163

STEREO-SONIC
RECORDING CORP.

226 5. Wabash Ave., Chicage 4, Il
Phone: 922-0132

A SMASH
IN
PINSDOOKIE, OHIO!

THE CLOVERS

Featuring Buddy Bailey

“STOP
PRETENDING"

"ONE MORE TIME

(Come On)"”
PORWIN 1002

PORWIN RECORDS

148 West 125th 5., NY, NY., 10027
212-MO2-0700

The O Jays

“LONELY
DRIFTER”

#2976

IMPERIAL RECORDS

6425 Hollywood Blvd
Hollywood 28, Calif.

TODAY'’'S TOP TUNES
HONOR ROLL OF HITS.....

The Honor Roll of Hits comprises the nation’s top tunes according
to record sales and disk jockey performances as determined by
Billboard’s weekly nationwide surveys.

RECORDINGS AVAILABLE
(Besl Selling Record Listed In Bold Face)

MAMMA SAID
IT'S ALL RIGHT

TERRY STAR
AND THE STARBELLS

NA 1008A
NEW ART RECORDS

&500 M. Broad 5t
Fhiludi[phin, Pa.

BREAKING BIG ON BETT-COE

"CHECK THAT BABY
OUT, ONE TIME"

B/W

"Young Love in Spring”

Rondy Proffitt & The Beachcombers
backed by The Jordanaires
Bett-Coe A-103

BETT-COE MUSIC
1207 37th Street Court, Meline, JIL
Phone: (Area Code 309) 764-3423
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By Ross-Lewis—Published by Glnmumus (ASCAP) =
i ——
By Berry—Published by Arc (BMI) 2
10 JUST ONE 100K .......... e R B
B\r Carrall- Farn:—PuhHshl:d by Premier {EMI} 3
@13 CANDY GIRL . ........ T TS —— 1
By Sanms-—Fuleshcd I:ly' Saturday-Gavadima {.HSE.'AP] 13.
14 HOPELESS ....................... A N 7Y
By Pomus-Jeffreys—Published by Brenner {BMI}
SR R ——— ——— )
B:.- Anderson- Guuia—l’uhllﬁhed by Rock Masters {BHT,‘I
@1& RING OF FIRE .. ............ R 3
By Carter-Kilgore—Published by Painted Desert (BMI)
17.
Iﬂ DETROI EITY. .cccvnnmumunnns B Tm——
By Dill-Tillis—Published by C:d.urwnml [(BMI) 18.
17 PRIDE AND JOY ........ S T R T 6
By Whltfn:ld Lrart{l:\n:niun—l"uh]uh:d by Jobete (BMI)
@ 13 SUKIYAKL .............oooiiiiiiininn., e
By Ei-Nakamura—Published by Beechwood {BHI]
15 BLUE ONBLUE ............cccvvviiiiinnrrnnns A0 *
By David-Bacharach—Published by Famous [ASCAT)
30 HuEE LR I B B B BN | & & & ¥ % 4 8 F & % BF B F F R ¥ FEEFERFES®EFE S E R 1
By Ortolani-Olivero—Published by Marks EEMI]I
@H (L T A — s
By Wood-Mircuz-Seiler—Published by F:ckwi-.:it {ASCAP'}
29) — oy T O N ————— i
By McGuire-Sparks—Published by New Chrisiy fﬂ"u‘lI}
21,
7 20 ABURIE s e i R e R 1
By Louwdermilk—FPublished by Acoff-Rose {(BMI) 22,
28 DENISE . ... e 4 .
By Levenson—Published 'I:u' Bright-Tunes (BMI) ‘
@ — MY WHOLE WORLD IS FALLING DOWN. ............... { | *
By Crutchfield-Anderson—Published by Champion-Moss Rose (BMI)
L5
@ 2R I s s i e R e ST 4
BJ' Pumus Shumnn—Fubl:uih:l:l by Hill & Range {(BMI) 16.
97) 25 MY TRUE CONFESSION .................. RT— N T
By Stevens Singleton— Published by Lowery (BMI)
Zﬂ)_ H.D{HIHEBIED B8 B @ @ B b B ROEEE A EE B e @ F B B " om B BB B BB 1 Is.
By C. & |, Foxx—Published by Saturn {HMH
9.
99) — TRUE LOVE NEVER RUNS SMOOTH ................... i
By David-Bacharach—Published by Arch [(ASCAP)
¥ 3.
"&@ 27 DON'T SAY GOODNIGHT AND MEAN GOODBYE ........... 1
L By Pariee-DiAngelis—Published by Maggie (BMI)

WARNING—The titles "HONOR ROLL OF HITS" and “Today's To
marks and the listing of the hits has been copyrighted by Billboard.

. MY WHOLE

FINGERTIPS (Part 11) — Little
Stevie Wonder, Tamila 54080,

S50 MUCH IN LOVE—Tymes,
Parkway 78L.

SURF CITY — Jan & Dean,
Liberty 55580.

EASIER SAID THAN DONE—
Essex, Rouletie 4494,

{(You're the) DEVIL IN DIS-
GUISE—Elvils Presley, RCA Vic-
tor H188.

WIPE
16479,

OUT — Safarks, Dot

BLOWIN' IN THE WIND —
Chad Mitchell Trio, Kapp, 310;
Peter, Poaul & Mary, Warmer
Bros, 5368,

TIE ME KANGARDD DOWN,
SPORT—Pat Boone, Dot 16494;
Rolf Harmris, Epic 9596; Slim
Dusty & His Bushlanders, King
3TTH.

LAUDY'S TURN TO CRY—Les-

ley Gore, Mercury 72143,

MEMPHIS — Lonnle Mack,
Fraternlty 906: Dan-Deecs, Vest
BOOE,

JUST ONE LOOK—Doris Troy,
Atlantic 2188; Andy & the Mar-
glows, Liberiy 55570,

CANDY GIRL—i Sensons, Vee
Jay 539.

HOPELESS — Andy Willlams,
Columbia 42784,

NOT ME — Gary (LUL.5,) Bonds,
LeGrand 1005; Orlons, Cameo
157.

RING OF FIRE—Anlta Carter,
Mercury 72073: Johnny Cash,
Columhia 42788,

DETROIT CITY — Bobby Bare,
RCA Victor 8183,

FRIDE AND JI0OY — Marvin
Gaye, Tamla 54079,

SUKIYAKI—Earl Grant, Decca
25607, Kyu Sakamoto, Capiiol
4945; Billy Vaughn, Dot 16484;
Mosako, Mahale 1013; T. Pott,
Mahalo 10107 Clyde Beavers,
Tempwood 1044,

LUE ON BLUE—Bobby Vin-
on, Epic 92593,

MORE—Vic Dana, Daolton 21:
Martin Denny, Liberty 55571
Clebanoff Strings, Mercury T2151:
Enrl Grant, Decca 25807; Steve
Lawrence, Columbia 42795: Riz
Ortolani & His Ork, United
Artists. 598; Robin Randal, Dery
10018; Kaityvna Ranieri, London
I0027; Della Reese, RCA Victor
B1B7; Clark Terry & Ben Web-
ster, Cameo 262; Danny Wil-
linms, United Artists 601; Kal
Wimding, Verve 10295,

TILL THEN — Classics, Muosk
Note 1116,

GREEN, GREEN—New Christy
Minstrels, Columbia 42805.

ABILENE — George Hamilion
1V, RCA Victor E181.

DENISE—Randy & the Rain-
bows, Rust 5059,

WORLD 15
FALLING DOWN—Brenda Les,
Dkecca 31510,

NO ONE—Ray Charles, ABC-
Paramount 10453,

MY TRUE CONFESSION -
Brook Benton, Mercury 71135,

MOCKINGBIRD — Inex Foxx,
S¥mbaol 919,

TRUE LOYE NEVER RU™
SMOOTH—Gene Pitney, Muosico
1032,

DON'T SAY GOODNIGH'
AND MEAN GOODRYE—Shi
relles, Scepter 12155,

Tunes” are registered trade-
Use of either may not be

made without BRillboard's consent. R:Eu:sts for such consent should be submitted in writing o

the publishers of BHillboard at 1564

roadway, Mew

vk, M.

Y., 10036,

The New Hit
With the Wolf Whisfle!

KAFF 513

R R R e

MILLS MUSIC, INC.
Mew York 1%, N. Y.

hilly Storm

"PLEASE
DON'T TALK
10 THE
LIFEGUARD"

Diane Ray
FT2117

ONE-STOP
RECORD SERVICE
Complete line of Spirituals,
R & B and Catalog Merchandise.
Write fo be placed on our
nafional mailing list.

We ship anywhere C.0.D.

Barney's One-Stop

‘1144 §. Kedzle Av., Chicego 13,111
Phone: NE B-%051
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Breaking Out Big!

KEEP IT UP

< 164

PETE ANTELL

i ONE S A/ E

CAMFO A PAENE WA

i
Headed for he Charts!

"Down on
Bending Knees"

JOHNNY COPELAND
Golden Eagle Records ;101
Produced by Charlie Boolh

Hationally distribuled by
JAMIE/GUYDEN Phila. 23, Pa.

FAN MAIL GLOSSY

PHOTOS

All sizes — guantilés — color or hlack
angd whitle, Posi cards, moopicd bhiow-
ups. It will pay you i see our free
samples and complete price list before
ordering anywhere. Wrilie foday Tor new
Inw prices,

snmnles. efr.

MULSON STUDIO
Box 1941 Bridgeport, Conn.
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'Hootenanny' Bandwagon Keeps Rolling On

PROGRAMMING

* READY-TO-GO FROGRAMMING * Yox Jox
* FROGRAMMING NEWSLETTER

programming
vsletter
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1 A2 e

By BILL GAVIN *

Billboard Contribufing Editer g Publisher, Bill Gavin's Record Report, 114 Sansom 51,
San Francisco.

RECENTLY I HAD the pleasure of addressing a group of
record distributors on the subject of promotion, Most of these men
had been in the business for many years, had done very well at it,
and probably knew more about the technigues
and problems of record promotion than I could

ever possibly learn. Yet that's what they wanted
me to talk about, and this is—in part—what 1
-t =y
said. \
Independent distributors have seen lots of [ -
changes in their business during the past 13 years. '
The biggest change, I think you'll agree, is that
where it used to be small business, it's now big z
business. Your share in the total volume of singles ;
sales has grown enormously. Your profits have been in proportion.
In the early days, the independent distributor usually handled
his own promotion. He knew his product, and could talk intelli-
gently about it. He knew radio people and was familiar with the
main problems of broadcasting. When he walked into a radio
station, or a store, he was a respected symbol of his distributorship.

NOW THAT MANY independent distributors have grown to
such a large estate, they hire promotion people to represent them.
These promo men are given one primary job: get the air play. Just
how this is to be accomplished is all too often left to the discretion
of the employee. I say “all too often” because many times the
practices of promo men do not fairly represent the policies of their
employers.

Too many promotion people don't know their product. They can
tell you where it is being picked and played and listed, but they
are woefully unaware of sales or request action. Their stock in trade
is made up of remarks like: It's No. 89 in the Billboard this week;
it was a battle winner for Murray (the K); or even, it's in Bill
Gavin’s “"Hot Twenty.” The fact that it may be already an
Eslail“:ulishec] hit in Detroit, Atlanta and Seattle is totally unknown
10 them.

ANOTHER GLARING FLAW in promotion is failure to follow
up the air play with useful information. It is assumed that if the
record is selling, the stores will report it to the station. Eventually
they do, but it may take time, In the meantime the key station may
drop it from the playlist. It should be the responsibility of the
promo man to inform the stations of any significant sales on his
new records on their list. Not only does this help keep the record
on the air, but it encourages the DJ's to program it more frequently.

Too many promo men ignore request action. This is certainly
not true in the Boston area, where the tabulated phono requests
at WORC-Worcester are usually an accurate forecast of big sales to
follow. And it seems now that here in Southern California, promo
men are becoming aware of the requests on the Wink Martindale
show on KFWB. In most of the country, promoters continue to
ignore anything except the hard facts of sales—if, indeed, they
are aware of that. -

LIAISON BETWEEN AIR PLAY and merchandising sometimes
falls into the chasm of ignornace lying between promotion and sales,
and is lost. It is the promo man’s job to see that all stores know
about his new records that are getting air play. Many sales are
lost because the retailers had no reason to suspect that certain
items should be in stock. Perhaps your promo men don't contact
the stores. Then it is up to your organization to convey this
information in the fastest way possible.

As you are quite aware, the economics of broadcasting limits
the number of top 40 stations in a market. Detroit, Atlanta and
MNew York are the only cities I know about where three top 40
stations are in competition. In all other cities there are only one or
two. Not only that, but there is a tendency in some stations toward
the shorter playlist. Opportunities for exposure of new product have
become more restricted. This is a tough problem for your promo
men to solve., To make maltters worse, theve is usually just one person
at each station who decides the fate of your records. His good will
seems essential, and you expect your promotion people to maintain
it. Many times they simply don't know how.

GOOD WILL IS NOT built on flattery. Or drinks. Or lunches
and dinners. It is built only on mutual respect. Your promo man, as
your personal representative, is doing you a dis-service when he
becomes a pussy-footing yes man to a program director, music
director or disk jockey. You yourselves, as business men, would
never stoop to some of the fawning servility that some of your
employees indulge in on your behalf,

Promotion is a highly respectable calling. Record distribution
is a highly respectable business. The character and practices of
your promotion men are symbols of your distributorship. It is my

(Continued on pape 40)

Folk Style
Sing Alongs
Spark Summer

By GIL FAGGEN

NEW YORK-—Hootenannies
are no longer “just happening”
on the North American radio
and TV scene, they're a pro-
gramming fait accompli.

Billboard pointed out back in
May that dozens of stations have
adopted the folk-sing-a-long as a
part of their programming. Since
then scores more have joined
the folknik trend.

Among the first to lead the
way was Mitch Michaels of
WABY, Albany, N. Y., who
schedules “Hootenanny Hits™ as
a regular part of his show as
well as throughout the day.

Another pioneer s WNAC,
Boston, which added a music
show every Saturday afternoon
entitled “Saturday Americana,
Your Weekend Hootenanny,”
hosted by Jim Dixon.

Jumping on the bandwagon
with one of the most positive
programming approaches to
“hootenanny” music is WCPO,
Cincinnati, which abandons on
July 29 its “good music” policy
in favor of a plunge into 100
per cent “hootenanny” pro-
gramming—24 hours a day.
(See story this page).

Among the other stations en-
tering the field is WNHC, New
Haven, which inauguarated a
“hootenanny”™ as a 30-minute
segment of the Tiny Markle 2
to 6 p.m. stanza on the sta-
tion, WNHC’s program director,
Jack Lazare is capitalizing on

(Continued on page 40)

WCPO 100%
Hootenanny

CINCINNATI — WCPO Ra-
dio here inaugurates a new for-
mula of all-folk music around
the clock, seven days a week,
starting Monday (29).

Mort C. Watters, vice-presi-
dent and general manager of all
Scripps-Howard  stations, and
Robert D. Gordon, assistant gen-
eral manager of the WCPO sta-
tions, in making the announce-
ment said that the new seg, to
be known as “Summer Hoot-
enanny,” offers a new departure
in radio programming, with
WCPO becoming the first radio
station in the country to offer
folk music on a full-time basis.

The new formula will be giv-
en heavy promotion via WCPO
radio and television, newspapers
and promotional gimmicks in
area shopping and residential
sectors, Gordon stated. It is also
planned to plant the hootenanny
idea in WCPO-TV at regular
intervals, using local folk groups
in the live programming.

In commenting on the formu-
la change Bill Dawes, WCPO
program director, stated: “The
recording industry for several
years has undergone a meta-
morphosis during which time the
top selling records in the coun-
try seemed to be completely de-
void of anything resembling mu-
sical taste or talent—ofttimes
distasteful to a point of being of-
fensive. We at WCPO Radio
are certainly not going to knock
it. We intend to smother it with
our ‘Summer Hootenanny' idea.”

wwWw americanradiohistorv com

BREAK COLOR LINE

WBBM Signs Lurlean
Hunter to Live Show

CHICAGO — WBBM radio
last week added Lurlean Hunter
to the staff of its all-live Music
Wagon Show, first Negro per-
former ever to be hired by the
large Columbia Broadcasting
System-owned-and-operated sta-
tion here.

A spokesman for the station
said the hiring represented a
major policy move originating
at the network level. WBBM
has had few Negroes in its
television operation and none
in radio.

The station also issued a gen-
eral personnel directive aimed
against discrimination of any
kind in its hiring practices. The
directive would be especially ap-
plicable for clerical, administra-
tive and production positions.

Miss Hunter received her on-
the-air audition during a re-
cent broadcast made by WBBM
at the International Trade Fair
in McCormick Place here. She
replaces Carole March, cur-
rently the feature vocalist on the
show.

Miss Hunter has recorded for
RCA Victor and Atlantic but is

not now under contract. She is
an active performer, particularly
popular in Chicago area clubs.

The addition of Miss Hunter
gives WBBM a complete change
of vocal personnel for its all-
live Music Wagon show. Only
Mal Bellairs, veteran emsee, host
and general station patriarch,
remains unchanged.

New talent includes Bob
Glaze, former University of In-
diana student who also audi-
tioned with Miss Hunter at the
Trade Fair, Penny Pryor, Bill
Lawrence and the Arbors. All
have been added to the WBBM
roster since last May.

The station indicated that the
additions emphasized WBBM’s
continued and growing confi-
dence in presenting live music as
a standard portion of its pro-
sramming schedule. WBBM is
currently the most active pro-
grammer of live music in the
country.

The station is also planning
to step up the number of re-
mote broadcasts for Music
Wagon. In addition to the recent

(Continwed on page 40)

SESAC, WQIZ IN
LICENSING HASSLES

NEW YORK — The latest
embroilment over music per-
performance licenses came to
the fore last week with Clar-
ence Jones, owner of WQIZ, St.
George, S. C., filing complaints
with several federal agencies.

Jones claimed that SESAC
threatened to sue the station for
$4,200 unless the station signed
a five-year, $20-a-month licens-
ing contract after WQIZ
was spot-checked for a month
and found to bhe programming
at least 17 SESAC songs.

SESAC, a 32-year vet in the
music licensing field, told Bill-
board that the purpose of spot-
checking WQIZ or any other
non-SESAC licensed station is
to graphically indicate to them
that they are using SESAC
music and the necessity of ob-
taining a license to do so.

SESAC's published fees are

uniform and based on station
wattage, hours of operation and
size of market. The normal sta-
tion contract runs for five years
with a “null and void" clause
available if a station should
cease broadcast operations for
any reason before the expira-
tion of the contract.

“SESAC's policy has never
been to in any way threaten
stations with lawsuits for in-
fringement in order to obtain a
performance license,” said W.
F. Mever, station relations
director for SESAC.

SESAC has not initiated a
performance license suit against
a radio station in 15 years, ac-
cording to Myers.

“We are not being investi-
gated by any federal agency. If
one should be initiated, we will
meet the inquiry with facts,”
Meyer said.

I- _'-. l- .:.I ‘1 | |

WCPO PERSONMNALITIES (left to right): Jim Dandy, Bill Burns
(with banjo), P. D. Bill Dawes (bass), Myles Foland and Dick
Provost strike a pose in conjunction with the station geing
24-hour across-the-board “Hootenanny.” Is that imported Ken-

tucky bluegrass?
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‘Hootenanny’ Bandwagon
Keeps A-Rolling Along

® Continued from page 39

the relationship of “fun at the
beach,” with “hootenannies™—
a common OCCUurance on many

of the nation’s heaches this
season.
Larry Daniels, program di-

rector at KUZZ, Bakersfield,
Calif., reports a tremendous ac-
ceptance among listeners to his
station’s full hour of folk and
bluegrass music programmed
every evening. The show was
kicked off last month.
Live Performance

Two Group W stations have
entered the hootenanny scene
in a big way. “Leeny’s Hoot-
enanny” with folk singer Ailene
Goodman is aired as a regular
weekly feature on KDKA's

“Program PM" in Pittsburgh.

visiT
NEW YORK

‘,. -. stay al the

in Radio City

Moderate rates, private bath =
in every room, television, —=

radio, dining room, coffee
shop, garage. Within walking
distance of all transportation
and enferfainment. Accommo-
dations for 1000,

TAKE A TOURI

Inclodes room rent  and
sightseeing — ﬂighldlutn.
theatres, Unifed Malions,
Radie City . . . Conkact
your Locai Travel Agent J
ar wrile:

Resarvation Manager

THRIFTOHUR PLAN
For-Exciting Savings
- al the

”’"HOTEL

Plymouth

West 49th STREET bet. -
BWAY and RADIO CITY

DEE'S NEW SMASH!

"NOBODY
BUT ME"

DEE CLARK

Vae Jay 548

@ RECORDS

1449 5. Michigan Awve.
Chicage 5, I

Climbing—Higher and Higher
BOBBY BLAND’S

‘SOMETIMES YOU
GOTTA CRY A LITTLE'

DUKE 366

and kis
REALLY BIG L. P.

‘CALL ON ME-THAT'S
THE WAY LOVE I%’

LP 77
DUKE RECORDS, INC.

2809 Erastus Street, Houston 26, Tox.

PLYMOUTH Z%

Each program is built around
a folk song theme such as
prison songs, work songs, Irish
SOngs. Durlng each program,
Ailene sings songs which illus-
trate the weekly theme and
presents well-known singers in
recorded versions of famous folk
sONngs.

In June, WINS began a
series of Wednesday night “hoot-
enannies” featuring leading in-
strumental and vocal artists,
Hosted by Jim Gordon, the
show is presented on the first
half hour of “Program PM's”
regular Wednesday night “On
the Town™ format.

The programs, which ema-
nate live before SRO crowds in
Palisades Amusement Park in
New Jersey have showcased such
folk artists as Oscar Brand, the
Tarriers, Mike Settle, and the
Rooftop Singers, to name a few.

Other new “hoots” are being
aired by WIMA, Lima, 0O,
emseed by Bob Cosart; WMRT,
Lansing, Mich., hosted on Sat-
urday nights by Gordie Mec-
Graw; KHJ, Hollywood, Calif.,
chaired by Mike Jackson and
KIKK, Houston.

A “Hootenanny" for the bene-
fit of the “Jimmy Fund"™ Chil-
dren’s Hospital for Cancer Re-
search was held recently by
WBZ Radio, Boston with more
than 30,000 in attendance.

TV Hootenannies

Radio does not have a mo-
nopoly on the “hootenanny™
either.

WFAA-TV, Dallas, Tex., re-
cently held a folk music talent
search in preparation for eight
“Hometown Hootenanny” pro-
grams scheduled during July,
August and September.

Ed Pfeiffer, WFAA-TV man-
ager, in making an analysis of
the situation said, “We found
that the interest is high and the
need for exposure is great. We
found young musicians have no
outlet whereby they can expose
their fine talents to the public.”

Jay Watson, program man-
ager of the Dallas TV station,
put his finger on one of the
major contributing forces to the
success of “hootenanny.”

“The ‘Hootenanny' program
on ABC-TV each Saturday night
has become one of tElﬂ"-’!ElDI]E
hottest entertainment features,”
Watson said, “and in making a
survey of the Dallas-Fort Worth
area, we found a great deal of
interest in folk music among
voung performers as a result.”

- e .
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DON'T
FORGET

PFC.
RITCHIE

ADAMS

Now playing W. Germany for Uncle Sam

DONDE ESTE AUGIE RIOS . . ..

With a greot new hit on o

| GOT A GIRL b/w THERE'S A GIRL DOWN THE WAY

SH-181

Exclusively on SHELLEY RECORDS

great new label . .

POLYMALX

PRESSINGS ADD A NEW SOUND DIMENSION

You can actually feel this exciting new clarity and

presence and this mystery material is 1009

RESEARCH CRAFT CORPORATION

CREATED BY
1011 NO. FULLER AVENUE

Anti-Static,

LOS ANGELES 46, CALIF.
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By GIL FAGGEN

OH, THOSE TOP 40 sheets:
Stan Lewis, owner of Stan’s Rec-
ord Shop, Shreveport, La., wriles
that it would be a big help to
distributors if radio stations
putting out play sheets would
print the city and State on their
lists. Stan, I'm with you!

LONG JOHN NEBEL's off-
beat interview show—an insti-
tution on New York's WOR—
will be carried by sister Station
WNAC (Boston) beginning July
29 when the 50-k.w. outlet re-
institutes its all-night schedule,

Reports have reached me that
WIAS (the NBC-owned sta-
tion in Pittsburgh) is planning
to swap its music format for
all-talk. Other reports from the
Steel City echo the effects of
the world’s first “Kazootenanny’
staged recently by KDKA-Radio
at Forbes Field. The station’s
Rege Cordic led the entire
stadium of 5,000 teen-age kazoo
players in a concert of popular
songs. Ah, if Bob Burns could
have been there.

Leo Morris of KVWO (Chey-
enne, Wyo.) has been re-elected
president of the Wyoming Asso-
ciated Press Broadcasters. The
AP “Station of the Year” award
was given to KSGT (Jackson,
Wvyo.) for its contribution to the
AP news report of the year. The
AP Radio and Television Asso-
ciation this week announced the
election of Dan Kops (WAVZ,
Mew Haven, Conn.), Carl Lee
(WKZO-TV, Kalamazoo,
Mich.), Frank Gaither (WSB,
Atlanta), Gene Shumate (KRXK,
Rexburgh, Idaho) and Ken
Nybo (KBMY, Billings, Mont.)
to its 16-man board of directors.

Jack Lazare has flipped over
the many gifts received from
listeners and friends upon hear-
ing of his appointment as pro-
gram director of WNHC-Radio
(New Haven). Jack, who also
does the wake-up stanza on the
station, joined WNHC in Au-
gust 1962 after air stints with
WINS, WNEW and WOR in
Gotham.

James R. Lightfoot, formerly
at KWK (St. Louis), WSAI
(Cincinnati) and WAKY (Louis-
ville) named director of opera-

READY-TO-GO

PROGRAMMING

Frogram directors and disk jockeys will find this material 5 ready source
from which fo build weekly programming periods. All that's need are
the disks from the staticn’s record library,

MIDDLE-ROAD SINGLES

Mot too far out im either direction, the following singles, selected from the current Hot 100,
are the most popular middle-road records of the week. Rank order here is based on relative

standing in the Hot 100,

This  Last Fram this week's Heot 100 Weoks an
Week Week TITLE, ARTIST, LABEL Hot 100
| 2 BLOWIN' IN THE WIND, Peter, Paul & Mary, Warner Bros. 5368........ 6
. | TIE ME KAMGAROO DOWNM, SPORT, Rolf Harris, Epic 9596............. 9
3 4 HWOPELESS, Andy Williams, Columbia 42784 ..........ccovvrernnnnns b
4 6 DETROIT CITY, Bobby Bare, RCA Viclor 8183 ... ... ...oiviinin.... 3
5 3 SUKIYAK), Kyu Sakamoto, Capitol 4945. .. .. ... ... iimiinnnnnnnn 13
b 10 MORE, Kai Winding, Verve 10295 _ ... .. ... .o riiiiiiiiaininnin 5
1 Q TILL THEN, Classics, Music Note 1116........cccvvviiiiinennanans 1
B L 14 OGREEN, GREEN, New Christy Minstrels, Columbia 42805.............. b
9 5 BLUE ON BLUE, Bobby Vinfon, Epic 9593. ... .. ... ovriiernnnn 12
10 11 ABILENE, George Hamilfon IV, RCA Victor 81B1...................... 1
11 15 MY WHOLE WORLD IS5 FALLING DOWN, Brenda Lee, Decca 31510........ 5
12 8 MY TRUE CONFESSION, Brook Benmton, Mercury ?1135 ................ 2
i3 1 MHO ONE, Ray Charles, AB(-Paramount 10453 .. ...... ... 0 cvuunnnn. T
i4 18 BE CAREFUL OF STONES THAT YOU THROW, Dion, Columbia 42810...... 5
15 13 SIX DAYS ON THE ROAD, Dave Dudlas, Golden Wing 3020, ............ i1
10} 19 | WONDER, Brenda Lee, Decca 31510 .......ccoenniiinnniinnnn. 4
17 — DANKE SCHOEM, Wayne Mewlon, Capitol 4989 ...................... 4
18 12 GOODNIGHT MY LOVE, Fleetwoods, Dolton 75 ... ...cvioinnninrnnn.. i0
19 — | (WHO HAVE NOTHING), Ben T. King, Afco 6267....... ....ccvnnn... b
20 — TIPS OF MY FINGERS, Roy Clark, Capifol 4956...............ccvn... 6
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YESTERYEAR'S HITS

Change-of-pace programming from your librarian’s shelves, featuring the disks
that were the hottest in the lond five years ago and ten years ogo this week.

Here's haw they ranked in Billboard's chart of that time:

POP—-5 YEARS AGO
August 4, 1958

i. Poor Litlle Fool, R. Melsem, Imperial
1, Patricla, P. Prade, RCA Victor

3. Hard Headed Woman, E. Presley,
RCA Victor
4. Yakely Yak, Coasfers, Alce
5. Splish Splash, B. Darin, Akco
6. Lile Star, Eleganis, Apf
1. Rebel-Rouser, D. Eddy, Jamie
8. When, Kalin Twins, Decca
9. My True Love, J. Scolt, Carlten
0. Purple People Eafer, 5. Wooley, MGM

RHYTHM & BLUES—5 Years Ago—August 4, 1958

Yakety Yak, Coasters, Afco

Splish Splash, B. Darin, Afco

Poor Litlle Fool, R. Melsen, Imperial
Hard Headed Weman, E, Presley, RCA Vicler
Palricia, P. Prado, RCA Viclor

POP—-10 YEARS AGO
Auvgust 1, 1953

1. I'm Walking Behind You, E. Fither,
RCA Yicter

2. Yaya Con Dios, L Paul & Mary Ford,
Capitol

3. No Ofher Love, P. Come, RCA VYicfor

4, Song Frem Moulin Rouge, P. Faith,
Columbia

5 P. 5.: | Love You, Hillfoppers, Det

6. You, You, You, Ames Brofhers,
RCA Victor

1. April in Porfugal, L Baxier, Capilol

8. With These Hands, E. Fisher, RCA Victor

9. Oh, P. W. Huni, Capitel

10. C'est SI Bon E. Kitt, RCA Yiclor

My True Love, ). Scolf, Carlton

Willie and the Hand Jive, J. Otis, Capliol
Just a Dream, ). Clamfon, Ace

What Am | Living For! (. Willis, Atlantic
Little Star, Elegants, Apt

tions at Metromedia’s KLAC
(Los Angeles). Roger Barkley
remains in present post of
KLAC director of programs.

Les (Stein) Crane, KGO (San
Francisco) talker, moves 1o
WABC-TV (New York City) for
fall night talk stanza. KGO is
looking for replacement.

John Smith, former newsman
with WADO (New York), leaves
the staff of the U. §. Informa-

PROGRAMMING NEWSLETTER

® Continued from page 39

sincere conviction that many distributors are lgnarant “of their
image as presented to radio people by their promotion people.
More than that, the distributor’s knowledge of the situation in local
radio is usually based on reports from his promotion man. Sometimes
these reports are biased against certain radio people, particularly
when alibis for failure are required.

HOW LONG HAS IT been since any of you gentlemen were
inside a radio station? How long since you picked up the phone
and talked to a station manager or program director? Isn’t it true
that whatever may by wrong with your promotion setup is your
responsibility? 1 believe that if distributors took the time to observe

their promotion operations personally,

and to participate in them

occasionally, the whole standard of record promotion would improve
immeasurably, Treating a- radio station as a place of business,
rather than a social club or a recreational hangout is something I'm

sure you'd insist on.

www americanradiohistorv com

tion Service to join announcing
staff of WWRL (New York
City). . . . Bill McCreary is new
night p.m. at the outlet. Cla
Collins, formerly with WTR

and WKMF (Flint, Mich.), h

joined WTTH (Port Huron,
Mich.), as deejay for 7-10 p.m.
rock session. . . . Alan Wright to]
WBBM-Radio (Chicago) as pro-
ducer from WRSV-FM (Skokie
11.). . . . Cal Hackett new wa
chief at WWDC (District of C

lumbia) and Marion Harpe
named producer of the Stev
Allison talk show on the outlet.

Break Color lin:

® Continued from page 39

week-long series done from the
Trade Fair, the show will be
done from the Oak Brook
shopping center, July 24, and
from the Old Orchard shopping
center, August 1.

In each case, the show wil
be recorded at 12:30 p.m. and
played back the following morny
ing during the regular Musig
Wagon time-slot (2-10 a.m.).
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12-STRINGERS IN
CENTER STAGE
AT MUSIC SHOW

CHICAGO — The 12-string
guitar, an instrument that man-
aged to go “pop"” during the past
year, had a different kind of
impact last week at the 62d an-
nual Music Merchants Trade
Show here, sponsored by
NAMM.

Thanks to the new-found
popularity of the instrument,
due primarily to Erik Darling's
strumming on the Rooftop
Singers' smash single, “Walk
Right In,” the 12-stringer be-
came a highlight of many guitar
exhibits along the corridors of
the Palmer House exhibit floors.

The observation was credited
to veteran folk disk man, Moe
Asch, whose Folkways label was
one of only two disk manufac-
turers present (the other was
Command). Asch said there
were |2-stringers “all over the
place” and hailed this as a good
omen for his business. He added
that he was selling a lot of his
folk records, too.

OO0 0 RO OCARVRETEA TR AIATRIRIT

Fair Trade
Plan Set by
Pilot Head

CHICAGO—Pilot Radio will
initiate a fair trade test program
soon in three major' markets.
This was revealed .by the firm's
president, Roland Kalb, during
the music show here last week.
At a meeting here, Kalb also
said that William F. O'Doyle,
former sales chief for Sym-
phonic and at one time a vice-
president of Capitol Records’
phono division, has joined the
Pilot family as acting Western
regional manager.

Turning to the problems of
the industry in general, Kalb
noted that the home entertain-
ment business, in his opinion,
iIs “courting chaos,” “High-
pressure selling, low-profit mer-
chandising, indiscriminate dis-
tribution and over-saturated
markets are quickly tightening
the noose on the whole indus-
try,” he observed.

“Our industry faces a mo-
ment of decision,” he continued.
“We can either take the heavily
traveled road to chaos or we can
take the one paved with fair
profits, professional salesman-

(Continued on page 42)

By DAVYID LACHENBRUCH

MUSIC SHOW HIGHLIGHTS. Attendance by buvers at the bi .
Mational Association of Music Merchants’ Music Show in Chicug.
set an all-time high—abweut 35 per cent higher than last year's show
in New York. Yet, in the phonograph-radio-tape-TV category, u
frequently heard complaint was that buying activity
didn’t set any records.

This doesn't mean there's a recession comi.
up in the home entertainment business. Far from
it, But it's symptomatic of the tremendous increas:
in the number of manufacturers and importers in
the field. Even with the tremendously enlarged
public interest in home music reproduction, the
number of brands and models—and exhibitors ‘at
the Music Show—has outstripped this increased
demand. This means far heavier competition for the dealers's dollar.
It also means lower prices. In phonos, tape recorders, radios and
TV, this stiff competitive situation was strongly evident, and prices
were by far the most attractive ever seen in this industry. In many
cases, prices were shaved after hastily called meetings following the
opening of the show.

Here are some of our impressions of the Music Show:

In portable phonographs, the drop-down format has now made
a clean sweep of the field. Among the 58 manufacturers displaying
phonographs, many were experimenting with new styles to supplement
or displace the drop-down. Transistorized battery-operated portables
appear to be in the ascendency again, despite a recent fall-off in
popularity. There's a very definite trend to clean “component” de-
sign in high-end portables.

The console field is marked by quality and design which amazed
many grizzled and cynical industry veterans. Lines which have never

H. H. SCOTT has entered the packaged phono console field:for
the first time. The firm's de luxe new entry is shown above.
Styled in French Provincial, the set has a fruitwood finish and

a luxury pleated fabric over the speaker grilles. The latter is

removable for cleaning or replacing to match room decor.

Music Industry Advised to
Get Out of Tin Pan Alley Rut

CHICAGO — The music in-
dustry is “lacking in business
statesmanship and continues to
live, think and function within
the brassy, irresponsible tradi-
tions of Tin Pan Alley, “ac-
cording to E. B. Weiss, vice-
president and director of spe-

cial merchandising services for
Doyle, Dane, Bernbach, Inc.
Weiss' speech, delivered to a
full-house opening luncheon at
the 62d annual Convention of
the National Association of
Music Merchants Monday (22),
(Continued on page 42}

Highly Styled Miniatures an
Aid to Dealer Space Problems

By REN GREVATT

CHICAGO—Dealers of all
sizes, from all parts of the na-
tion attending the annual Music
Show here last week, struck by
the sheer numbers and diversity
of product aimed at the home
entertainment market, were in-
clined to see a strong developing
paralle]l between the equipment
business and the record business.

“In records, we always have
the problem of choice,” one
dealer noted. “There’s always a
lot more to choose from than

most dealers can possibly dis-
play. So you get involved in a
process of selection. Which will
sell best? Which should you put
out on the display racks? Now

it's getting to be same in the
equipment field."

Another dealer,. gazing at a
floorful of magnificently styled,
T0-inch-long home entertain-
ment center cabinets, scratched
his head as he told the' com-
pany's rep: They're beautiful, but
how many of them can the aver-
age store show? They're huge
and I've still got to display loads
of records, accessories and in-
struments.”

Styling Important Factor

Styling, as had been noted
frequently, has become an in-
creasingly important factor in
high-end product merchandis-
ing. Now, as though in anticipa-
tion of the dealer's space prob-
lem, many firms have for the
first time given a high-styling

keynote to the lower-end mer-
chandise, while at the same time
giving key emphasis to a “minia-
turization” process.

Never before have so many
small-sized products been in
evidence and with such smart
styling. Many have taken on the
semi-professional look, with
burnished brass, polished chrome
or stainless steel types of cabi-
neiry and trimmings. This is
true in tape equipment, portable
phonos, in TV, and particularly
in the regular AM/FM and
clock AM/FM radio areas.

Possibly the single most
talked about items at the music
show this year were the many
miniature TV's on display from
both foreign and domestic

(Continued on page 42)
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Music Show: More Models, Lower Prices

MERCHANDISING

* BEST SELLING PHONOS = DISK DEALS
* EQUIPMENT NEWSLETTER

been known for their furniture styling have now come up with
tasteful and craftsmanlike design which would enhance any decora-
tive scheme. Here, too, competion is fierce. The console field has
been joined by many firms which have never been serious threats in
this category before. Competing now in fine design are several
foreign makes. From Canada, Clairtone, Electrohome, Marconi and
Philips (Morelco) are making serious bids for the American console
market. High quality Japanese electronic components are being in-
stalled in American high-style cabinets by both Delmonico and
Matsushita. Latter company, using Panasonic trademark, is com-
bining Japanese amplifier and unique sealed speaker system with
German-made Miracord changers in American-built furniture.

At the same time, “packaged component” manufacturers, such
as Pilot and Fisher, are increasing their console lines and pushing
down into lower price fields. H. H. Scott is in the console field for
the first time this year. All of these trends mean a wider choice for
dealers, stiffer competition for manufacturers.

A new type of stereo phono has spread like wildfire across
almost all lines. It’s neither portable, console nor table model—
although it’s a little of each. It's the all-purpose set, usually in wood,
which can be placed on a table, stood on legs, or even hung on the
wall. It usually has a drop-down changer, sometimes detachable
speaker units. This trend has spread so far this year that even Fisher
was showing one, among its furniture consoles.

Tape recorder decks are showing up in an increasing number
of stereo consoles and home entertainment centers, both domestics
and imports. For the first time, the “tape recorder console™ is be-
coming a reality. Ravenswood, as we mentioned last week, is featur-
ing the 3M-Revere cartridge-changer desk as an add-on. Although
most of the combination stereo radio-phono-tape consoles are either
minor makes or imports, the trend is becoming so pronounced at
the high end that we wouldn’t be surprised to see some of the very
top mass-market makes adding recorders next year, with recorders
traveling down into lower priced models of the smaller brands.

The tape recorder field .itself is picking up steam, but appears
to wonder exactly where it's going. There are hints that the next
tzchnological changes will involve slower speeds without curtail-
ment of fidelity. Roberts showed its new Crosshead machine in which
high fidelity is maintained at 178 -inch-per-second speed. This develop-
ment follows by about a year 3M’s use of a new head in its
cartridge machines which play at the same speed. If this new speed
spreads to lower priced conventional machines, there’ll be a brand-
new selling point for tape—economy without sacrifice of fidelity.

In radio it’s FM all the way. When you consider that two and
three-piece FM stereo table models haven't exactly been selling like
hotcakes, or even like waffles, it's surprising to see almost every
manufacturer and importer blossom forth with at least one. Inci-
dentally, we saw several liquidations of two-piece plastic FM stereo
table models from Japan—Ilow enough to sell both pieces in about
the $39 category. Almost every manufacturer was displaying furni-
ture-styled wood cabinet FM-AM table models at prices from
$29.95 to well over $100.

FM is the trend in transistor radios, too. Although the six-
transistor AM set was being shown, this no-profit category is being
passed over by many major importers in favor of the more de luxe
sets. The newest of the new is the pocket FM-AM set shown by
Toshiba, Sony, Norelco (Dutch-made) and others.

We've saved TV for last, but this is a product undergoing such
significant changes that it may well wind up as an item which
is very important to record and music stores. GE's 1l-inch tiny-
vision at $99.95 and $109.95 has turned out to be the sleeper of the
year. Dealers report they can’t get enough of them, and the strong
industry rumor (neither denied nor confirmed by GE) is that the
manufacturer is planning to produce a total of 250,000 of them this
year.

The only other American manufacturer with advanced plans
to join GE in the 1l-inch field is Admiral, whose “competitivel
priced” set will be formally introduced the end of August. Althnugg
other American manufacturers undoubtedly will enter the tinyvision
field about' a year from now, the importers are losing no time at all.

The closest Japanese tube size to the | 1-inch is the 12-inch square-
cornered tube, and several importers showed samples at the Music
Show. Prices probably will evolve to about $89.95 for the imported
12-inch, although most quotes last week were higher.

Potentially even hotter than plug-in tinyvision is the battery-
operated transistor TV. This is a field which Sony had virtually
to itself for some time, but there will be eight or so makes on the
market soon, and prices are already beginning to tumble. Three
brands are already being quoted at $149.95 (one of them including
battery pack), and there are predictions that Japanese battery sets
will be down to the $99.95 point before the first American-made:
version 1S on the market. It's probable that two basic sizes will
survive in the battery TV race—six-and 12 inches.
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Highly Styled Miniatures an
Aid to Dealer Space Problems

® Continued from page 41

sources. Dealers stocking these
have already found it difficult
to pet enough of the units to
meet the demand. At the same
time, there is increasing talk
of “rechargeable batteries” and
“battery chargers,” which in
some cases extend the life of
batteries almost indefinitely.

The standard portable of the
past several years, the 17 and
19-inch, slimline stvle, has re-
ceived a “furniturization” proc-
ess from at least one manufac-
turer, Electrohome of Canada,
just now planning an all-out in-
vasion of the American market.
The portable employs a partial
wood composition finish, which
could bring the set into a “pri-
mary usage” level rather than
as the more accepted “second
set” or “game room” portable,

Example of Trend
An example of the trend in

Can you afford to
sell cheap needles ?

Mot unless vou're independently
wealthy, says Hendrik Van Stickler.
Fidelitone's Quality Control
Expert and diamond cutter. That
slightly higher markup costs you
plenty, particularly in customer
goodwill. The best way to lose a
customer is to sell him a needle
that wears out fast and ruins his
records, That's why it pays to

sell top guality — Fidelitone
guality, Take a tip from VYan
Stickler and specify Fidelitone —
yvour customers will.

Fidelitone, Inc.
Chicago 26,
Mlinois

:-;-H[nl.l.lrﬂuf‘

the phono area is a new four-
and-a-half-pound, battery-oper-
ated portable now being pushed
by Mercury Records. The three-
speed model AG-4000 comes
equipped with a diamond stylus,
is fully transistorized and lists
for $39.95,

There is a growing talk of
solid state circuitry. The ad-
vancement of the transistor re-
volution has certainly con-
tributed to the “"miniaturization”
trend, with more and more
transistorized product in all
equipment types now being in-
troduced.

There is also increasing talk.
in the tape field, of slower speed
playback or pre-recorded stereo
tape making possible use of
smaller reels and cartridges in
smaller units. The 3M-Revere
tape cartridge player, first in-
troduced last year, and which
plays at 178 i.p.s. has had con-
siderable impact in this area.
The price, incidentally, of the
basic unit, introduced in the
summer of 1962, has been
dropped from $450 to $395. In-
creased production of the units
has made this possible, officials
said.

Craig Panorama, Inc., Los
Angeles, meanwhile, introduced
a four-track stereo tape play-
back unit which measures only
7% by 27 by 9% inches.
Weight of the set is only seven
pounds. Three speeds offered
are 334, 17 and 15/16 ip.s.
Cartridge tapes now available
for certain playback units on
the market can be rewound on
three-inch reels and played on
the machine.

Roberts Electronics may also
have contribued a new step to
the field of the miniatures in
its new Crossfield 770 tape
machine, which plays back
stereo at 17 1p.s. The unit
which performs this function
is of standard, professional size,
but the development of a special
third head which separates re-
cording and biasing functions
making for high fidelity play-
back at slow speed is seen as
having future application in con-
siderably smaller equipment.

Fair Trade Plan

® Continued from page 41

ship and protected trading
areas.”

In the latter context, Pilot
took the occasion of the NAMM
convention here to back up its
dealer protection policies with
the announcement of the fair
trade test program, in three mar-
kets vet to be determined. The
program will get under way in
the fall. The plan is one of a
series of moves by Pilot along
with establishment of selective
dealerships and a new research
and development program de-
signed to revitalize the 44-vear-
old manufacturing firm.
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BIG 3 SNAGS
V.I.P. SCORE

NEW YORK — The Big 3
(Robbins-Feist-Miller) has ac-
guired the rights to the music
from the upcoming MGM flick
“The V.I.P.'s" starring Eliza-
beth Tavlor and Richard Bur-
ton. The film, scheduled for
September release, was scored
by Miklos Rozsa and will be
assigned to the Robbins Mu-
sic wing of The Big 3. The
original sound track album is
set for release on MGM Rec-
ords.

AR R RTRT R O

BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

These are the nation's best sellers by monufocturers bosed on results of o month-
long study using personal interviews with o representative national cross-section
of record-selling outlets (only) thot also sell phonographs, radios and/or tope
recorders. A different price group is published in the space each week, Each
tategory oppears cppreximately every 14 weeks.

The percentage figure shown for each brand is its share of the tolal number
of weighted points derived from all deacler responses. Peoint lobulalions are
based on the rank order of manufocturers’ soles ot each decler, and weighted
by size of outlet. Only manufocturers earning 3 per cent or more of the total
dealer points are listed below.

PHONOS LISTING BETWEEN $61 and $80

POSITION
This 5/4/63 2/2/63
Issue Issue Issve BRAND % OF TOTAL PODINTS
1 2 2 Decca . .......000000. 22.5
2 1 1 Magnavex ........... 19.0
3 5 4 Voice of Music (V-M)....10.4
4 3 3 Masterwork .......... 7.7
5 6 5 RCA Victer ........... 6.9
6 7 9 General Electric ....... 6.2
7 4 6 Webcor .............. 5.8
8 - 7 Sympheonic ........... 4.4
8 — - Zenith ............... 4.4
10 8 8 Motorela . ..... T 3.1
DI onivinanassn 9.6

Since this chort s boied on the previous month’s zales, It Is conceivable that
eertain brands will appear at one time and not at ancther becauss of many
influencing foctars. Thus it does not Indicote that the cbove ranking opplies for
any periad other than the previous month. These brands that appeared in
previous issues for this cotegory ond do not hoppen to merit a listing above
are shown beloew with their ronk order in the issve indicated in parenthesis.

5/4 /63 lssue: Phonola (9).
2/2/63 Issves: All brands represented in current chart.

DISK DEALS FOR DEALERS

A summary of promotional oppertunities for dealers by manutacturers ana
distributors currently offering records at special terms. Shown where avail-
able are starting and expiration dates for each deal os well as the date of
issue ond poge number of the original news story and/er odvertisement
providing details of each premation. Pleose consult these for full information.

PRESTIGE—Expires July 31, 1963. Starfed Jume 1, 1963.

Special 15 per cent catalog deal on Swingville, Bluesville, Lively Arts and
Irish labels. Offer is part of rotating label deal policy. Also special deal on
11 new releases on wvarious Prestige labels, expiring July 10,

MERCURY-WING—Expires July 31, 1963. Sfarfed June 15, 1963,

Special "June Bouguet of Hits" program on four classical and six pop albums,
Thirtean per cent discount on new classical and entire Mercury-'"Wing classical
catalog,

MOODSVILLE Expires August 1, 1963. Started July 1, 1963.

A 15 per cent discount on entire catalog. Deal is also available on new
albums and singles released during July. Deal on new product expires
August 9.

COTTONTOWN JUBILEE—Expires August 30, 1963. Started July 20, 1963.

Bluegrass LP by Cousin Jake and Uncle Josh: One free with every three
purchased.

BLUE NOTE—Expires August 31, 1963. Started July 29, 1963,

A 10 per cent discount on entire catalog, including new releases by Art
Blakey and Freddie Roach.

LAURIE—Expires September 15, 1963. Started June 1, 1963.

Big 15 Plan on Mew Dion LP, “Dion Sings the 15 Million Sallers." Plan
runs for 15 weeks and includes special incentives to distributors.

COLUMBIA—Expires September 25, 1963. Started July 22, 1963.

On all purchases during this period, dated billing will be available to gualified
accounts. Mewly announced year-round prices of 3225 for $53.98 LP's and
22,81 for 34.98 LP's, with 10 per cent quarterly exchange priviloge starts
at once,

EPIC—Expires Sepfember 27, 1963. Started July 15, 1963,

A 15 per cent discount on all rew releases and catalog, including all disks
and tapes. Dated billing, one-third each for threa months following month
of purchase,

ABC-PARAMOUNT, IMPULSE, CHANCELLOR, TAMGERRINE—Expires Septem-
ber 30, 1963. Starfed June 22, 1963.

On all new releases and entire catalog of all four labels 12145 per cent discount.

DOOTO—Expiration indefinite. Started May 1, 1963.

On all Doote album product—Dbuy five, get one free,

ORIGINAL SOUND—Expirafion indefinite. Starfed June 25, 1963.

Entire LP catalog: Buy 10, get one free. One hundred per cent exchangeable,

ATLANTIC-ATCO—Expiration indefinite. Started June 24, 1963.

Epec'ragllli per cent discount on new Atlantic and Atco releases and catalog
material,

COLPIX—Expirafion indefinife. Started June 24, 1963.

New "Winner . . , Take All" play: On new pop releases, buy 100, get 20
free. Same deal applies onn children's cataleg items, On all other items, buy
100, get 10 free.

(OMMAND—Expiration indefinite. Started June 24, 1963.

One-free-for-six-purchased deal on seven new releases and entire catalog.

JAY-GEE—Expiration indefinite. Starfed June 24, 1963.

Buy 100, pay for B5 on Jubilee and Jlosie mew releases and catalog product.

Industry Told
To Get Out
Of Alley Rut

® Continued from page 41

was ong highlight of a conclave
which saw heavier interest in a
veritable mass of exhibits of
home entertainment and musical
instrument equipment with per-
haps less actual buying than at
any time in recent years.

Though his speech was di-
rected at the entire broad field
of music retailing, Weiss seemed
to have particularly strong re-
ference to the traditional indie
dealer particularly in records,
when he asserted that “the in-
dustry 15 faced with Giantism
in every facet. The lone wolf
independent in these retail fields
will become a distribution factor
of tiny dimensions.”

“The line of demarcation be-
tween manufacturer and retailer
wil become blurred,” Weiss con-
tinued. “Some of the giant re-
tailers will buy out factories or
will buy out the major produc-
tion of factories. Giant manu-
facturers will compel the tradi-
tionally small independent music
store to go through a wvast re-
volution,”

Weiss also attacked the
“scores of trade associations and
groups operating within the
framework of the music indus-
try who not only get in each
other's way, but sometimes work
at cross purposes.”

Association Needed

In view of these considera-
tions, Weiss continued: *“This
industry desperately needs right
now, not only a czar, but even
more importantly, a top level
association that would bring
unity, grand strategy and states-
manship to this industry.”

Deploring the lack of unified,
common-purpose effort within
the “fractionated” music busi-
ness, Weiss described most cur-
rent merchandising techniques
as “frenzied, frantic and furi-
ous,” and added that no other
industry is so “plagued with
payola.”

Weiss then listed the growing
number of community cultural
centers as a “starting point
for industry-wide statesmanship.
“What are vou doing as a total
industry to mastermind the fi-
nancial programs of cultural
centers!?’ Weiss asked the deal-
ers, adding that the industry
might act as “angel” for spon-
sorship of “amateur and pro-
fessional orchestras and im-
proved musical education at all
levels.”

In a final statement to his lis-
teners, Weiss flung this chal-
lenge: “The major appliance in-
dustry 1§ now presenting a
powerful, unified image to the
public through industry-wide
campaigns. When will yvour total
industry follow suit? When will
you make music the greatest of
social status symbols? Social
status is the greatest of modern,
sales-creating pressures.”

HOTEL FORREST
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NEW DEALER
PRODUCTS

VIKING OF MINNEAPOLIS has intro-
duced its new Avto-Tape 500 stereo
cartridge ployer, uses of which, says
the manufacturer, are “limited only
by the imagination."” The compact model
(9% by 9 by 3155 inches; 10%2 pounds)
takes all Viking 33 speed cartridges,
may be used in cars or beats and is
adoptable for both instruction and en-
tertoinment uses as well as o public
oddress system when linked with ex-
ternal speckers. List price is $155.95.

CRAIG PANORAMA, Los Angeles, has
introduced one of the smallest, four-

track stereo playback units now on the
maorket. Model 306, shown obove,
which walse offers monoural record
fecture, weighs less than eight pounds
and measures 754 by 27 by 91/ inches.
MNormal IHlH'Iﬂr n-plrnﬁr.'m s aug-
mented by o built-<in odaptor for use
on house current.

MINNESOTA MINING & Monufoctur-
ing (3M"s) hos produced a new tope
roel soid to be self-threading, eliminat-
ing the "fumbling, all-fingers method
of threading,” long a drawbock of
reel-to-reel recorder use. Tape is sim-
ply placed between the flanges ot the
hubk of the reel, os shown. Unit will be
intreduced on o premium deal to the
public o5 a port of the firm"s fall-
winter Scotch brand tope saoles com-
paign.

ARVIN INDUSTRIES, Columbus, Ind,
has intreduced Model B3L79, full-stereo,
three-spoed tape recorder, one of three
new lape units shown by the firm at
the Music Show. Speakers are mounted
in separate baffle enclosures and may
be wsed in pesition or extended for

greater seporation. Unit offers simul-

track recording (oddition of sound to
previously recorded tape), digitel 1ape

counter, level meter and carries o sug-

gested list of $229.95,

cLASSIFIED MART

DISTRIBUTING SERVICES

USED COIN MACHINE EQUIP-
MENT, PARTS AND SUPPLIES

RECORD DISTRIBUTORS

HAYDN SOCIETY
RECORDS

ARE NOW AVAILABLE

TO QUALITY DEALERS
FROM COAST-TO-COAST

Send for current cataleg

ESOTERIC, INCORPORATED
. O. BOX 1799
HARTFORD, CONN.

Matianal Distributors for
HAYDK SOQCIETY RECORDS

RECORD MFG. SERVICES,
SUPPLIES AND EQUIPMENT

RECORD PROMOTION
& PUBLICITY

MATIOMNAL HRECORD
Promo MNeblwork, ecast to coast. A com-
plete program of disc jockey rOrmo
and trade paper publielty, Distrib, ar-
mnﬂd. adie and TV Interviews.
Mo Wax, 1733 Broadway, M. Y. C.
C1 7-2158. np-apls

MORTY WAX

“20 Years of Record Experience”

JOE PETRALIA
RECORD PROMOTION

Park Sheraton Hotel
Suite 267  55th 5t. at Tih Ave.

New York 19, N. Y.
Phone: JU 6-6935

RECORD ACCESSORIES &
DEALER FIXTURES

LOW, LOW

PRICE

—Big Seller—
Record Rack #RR40, probably the
lonwest priced brass plated rack on
the mar Eef' Holds up to 40 records.
Triple brass plated, smartly designed.,
Perfect for 7' records. Retalls for
less than 51.00.

See your distributor or write for
latest catalog of the most diversified
record rack line,

ART-PHYL CREATIONS

508W Frelinghuysen Avenue
Mew Yark H 4.
M. J.: BI B=5100 W, ¥.: W0 4-25635

when answering ads . . .
Say You Saw It in
Billboard

FOR SALE

FOR SALE —4 GUN A. B. T. RIFLE
Canvas, 1 month new. Compressor, 1
car old, ©On location, $11.75 complete,

catlon: Carouszel Arcade, Ine., 22-24
Boardwalk, Seaslde Heighis, N. J.
Phone: T83-0526.

BUSINESS OPPORTUNITIES

IIIE.!%L LGTTIE}H FOR Hﬂﬂgm Em

1] thin Ave., .

traffic in heart of ﬂmﬂm area;

25 x 50, Also Washington Heighty loea-

EIEI'I.. H?L Zl';‘l]t!h%hn ..tw.. ;11? ;:v]l].’:F 181
i i . Very busy oroughfare.

WE 3-6544. chi-i36

INTERNATIONAL PROFITS YOUR
object? You can reach and sell your
hlished songs. tapes, masters, services
leading music industry influentials
all over the world through the Inter-
national Bu}rm & Sellers Exchange.
Dt:ﬂ ed help you reach markets
de ﬂ]l U.5.A,,
I.ﬂ. Billboard,

it appears cach week

MAKE OUR PRESTIGE NEW YORK

address Mail, telephone calls re-
eeived, forwarded daily, Loeal, out-of-
town accounts serviced. New York Mail
Service, 2108 Fifth Ave,, New York 10
Mew York. nuﬂii

MOSS
(Music Operators Stereo Service)

A regular program of 33%
stereo singles for
Operators.

Developed by RSI* in
cooperation with Rock-Ola
Rowe-AMI| and Wurlitzer.

DONT MISS FULL COLOR
ANNOUNCEMENT OF
MOSS PACK
RELEASE #3
IN AUGUST 10 BILLBOARD

“Record Source International,
A Division of Billboard.

WANT RECORDS—i5'S, SURPLUS RE-
tl:rrm overstocks, cut-outs, ete. Harry
ner, HKnickerbocker BMusie Dis-

trlhutnrl. 453 Melean Ave., Yonkers,

aul?

let Us Be 'fuur H Y. Office
MAIL AND PHONE MESSAGES

Recaived & $9
Forwarded Daily per month

Also telephone answering

N. Y. BUSINESS SERVICE
51 W. 35th st . OX 5-2382

M. ¥. Phone: GReenleaf 6-7778.

MISCELLANEOUS

ABNNOUNCING THE ARRIVAL OF THE
Jockey Joker, a new series of one-line
gage and hits for DJ'=s and comies.
Firsi edition, $2.50; write for compleie
L'at.nlu ue of other gag flles. Show-Biz

¥ Service -[I:I-epL JI, 65 Parkway
ﬂ'ﬂuﬂ- Brooklyn 35, M. Y. auld

Attention,
Radio Stations:
Important Message.

TIMES SQUARE

OFFICE SPACE

1560 Broadway
Mew York City

700 sq. ft. te 10,000 sq. ft.

Ajr-conditioned, fully modernized,
moderate rentals.

Renting office on pramisas.

Phone: H.G. SHEPHERD
at Cl 5-8975

If you need help in securing exoctly
the right records and albums for
your music proegramming — YOU

CAM GET IT FROM RS5I.

Ower 1B00 sotisfied stotion users—
and the list grows with every maoil.
If you have ony special record
problems, call or write to find out
how R5| can help you. Mo obliga-
tion, of course.

RSI

Record Source International

1584 Broodway, Mew York 348, M.Y.
PL 7-2800

1564 BROADWAY
N.Y.C.

Times Square Office
Space for Rent.

8700 Square Feet.

Central Air Conditioning.
Very Reasonable Rental.

Contact
KENMNETH LAUB
of Collins Tuttle & Co.
261 Madison Ave.
Mew York 16, N. Y.

Telephone:
MUrrayhill 2-4020

ATTENTION, SONG WRITERS

BRIGHT TUMES PRODUCTIONS, INC.,
and BRIGHT TUNES MUSIC CORP.

are looking for original song com-
positions for—

THE CHIFFOMNS, RANDY AMD THE
RAINBOWS, AMDREA CARROLL, THE
FOUR PENMIES, THE VOCALIERS,
THE SUMMITS and THE TOKENS, as
well as other artisis,

Send DEMOS and LEAD Sheefs
and self-addressed, stamped
envelope fo:

BRIGHT TUNES MUSIC CORP,
OXE HANSON PLACE, BRODKLYN 17, N.Y.

Do Not Call

www americanradiohistorv com

0,000 PROFESSIONAL COMEDY LINES!
Monthly topical “‘5 nn':lt:a too! Free
catalog. Hobert 3538 Danlel
Crescent, Baldwln Harbor, N, ¥, mh28-64

WANTED TO BUY

WOULD LTKE TO BUY ESTABLISHED

& or rent lucltlnn for an arcade.
Would prefer resort beach ares.
Please contact P. H. Wﬂlten 299 Hroad-
way, Monticello, N, Y. Phone Montieello
1611, aul7?

EMPLOYMENT SECTION

HELP WANTED

HELP WANTED

Major Midwest
Record Company

Seeks National
Promotion Manager

All replies confidential

Write
Box 195
Billboard Publishing Co.
188 W. Randolph St.

Chicago, lllinecis

when answering ads . . .
Say You Saw It

In Billboard

CLASSIFIED RATES

Par Insarfion

Tiget i 2 Each Additional Inch
Manufacturers
Advertlsers " ¥s s i
Distributors &
Employment 33 59 $15 §3
Advertizers

® Minimum size sald is V2", approximately 35 words; 17

70 waords.
timo.

All rates are for EACH advertisement, EACH
Advertisements 2” or larger set in boxed style.

® |f box number is used, allow 10 words for number and

address.

Box number service charge, 50c per insertion.

USE THIS HANDY AD ORDER BLANK

Please insert the following ad for

R R R R R N R O

consecutive issues,

Size:

[] Set regular classified style.

.
[
1
i
} Classification:
[
i
I ] Amount enclosed

[[] Set boxed classified style,

Copy: -

Buthorized by

Company Mame

Iene State

Flease enclose your payment. Weo do nof hill for classified ads.

R

BILLBOARD BUYERS AND SELLERS CLASSIFIED MART

1564 Broadway
Maw York 35 M. Y.

1520 M. Geower St
Hollywoad 28, Calif.

188 W. Randelph 5i.
Chicago 1, L.
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An audience sees and hears and feels
something extra in the outstanding
performance of a star.

Call it “stardust.’” The Rowe AMI
has it, with eye.catching light and line
and color that set the mood for the
thrilling sound that only Stereo
Round® can bring.

It's a performance that calls for
pncore after encore.

Your Rowe AC Services distributor
cordially invites you to come in now
and see and hear this new phono-
graph—and learn about the many
extras that distinguish this great per-
former as an outstandingly profit-
able money-maker.

*Patent Pending

[/fa?.o

ROWE
AC SERVICES

L8 South Michigan Avenue, Chicago 3, (11,

&

Rowe sais the standards in vending equipment,
bill changers, music systems
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House Vote on
Juke Box Bill
Seems Likely

By MILGRED HALL

WASHINGTON — Shatter-
ing precedent, the House Judi-
ciary Committee last week fa-
vorably reported out an anti-juke
box exemption hill. The Celler
Bill to end performance royalty
on juke box music in the Copy-
right Law, only recently re-
ported out of the Judiciary
Subcommittee on Copyrights,
made it through the full com-
mittee in record time.

The favorably reported bill,
authored by the Judiciary
Committee chairman will now
go to the Rules Committee, and
thence to a vote on the floor of
the House.

OPERATING

* MUSIC MACHINE PROGRAMMING

* DOUBLE PLAY DISKS
* BULK VENDING

See Advertising Potential
For British Juke Boxes

By JOHN THOMPSON

LONDON—IJuke boxes in the
United Kingdom are to be ex-
ploited as a broadcast advertis-
ing medium. This is the plan
of J. B. Marketing Ltd., which
introduced an advertising in-
jection device to British juke
box operators and advertising
agents, in London two weeks
ago,

box distributors, to an audience
of 150 tradesters and agency
executives.

The Injectomatic automatical-
ly feeds seven-second commer-
cials into the nine-second gap
between juke box plays, J. B.
Marketing offers the operator 20
per cent of advertising revenue,
plus another 5 per cent if the
servicing of the device is taken
over by him.

The original version of the
Celler Bill would have set up a
government royvalty collection
office and put a $5 per box
limit on performance royalty

(Continued on page 52)

The gimmick, called Injecto-
matic, a magnetic tape play-
back machine,
strated at the
Hotel, under the auspices of
Symplay Ltd., Symphonie juke

was demon-
Mount Royal

Symplay Ltd. has already
tested the device, and proof-
of-performance, meaning results
in sales of advertised products,
has been established. The audi-

(Continued on page 52)

Common Market to Call Shots
For U.S. Coin Firms in Europe

By OMER ANDERSON

BRUSSELS—U. S. coin machine firms doing
business in FEurope will find their operations
being increasingly influenced by the European
Common Market—in terms of technical condi-
tions of doing business, as well as the obvious
matter of tariffs.

This aspect of the Common Market is sym-
bolized and aptly illustrated by the market's
approach to antitrust regulation, for the Brus-
sels Common Market high command is assuming
control over all antitrust regulation in the six-
member countries.
~ Even now, trust-busting in the EEC territory
is moving into a twilight zone of dual, and,
to Increasing extent, overlapping jurisdiction. On
the one hand, the Bundeskartellamt, in West
Berlin, still retains nominal jurisdiction over West
Germany antitrust regulation,

Expanded Jurisdiction

However, the EEC antitrust authorities in
Brussels are assuming expanded jurisdiction in
the national sphere as the amalgamation of the
siX separate countriecs—West Germany, France,
Italy, Holland, Luxembourg, and Belgium—pro-
ceeds to form the Common Market.

This means that eventually—by 1966—anti-
trust enforcement will be almost entirely in the
hands of the EEC authorities in Brussels. There-
fore, U. S. coin machine firms will be getting
antitrust guidance from Brussels, rather than the
various national capitals, This shape of things to

come is already being projected by the Brussels
authorities.

At the moment the Common Market is helping
firms—including U, S.—in the six countries sort
out the antitrust aspects of exclusive dealership
contracts concerning countries outside the Com-
mon Market.

This so-called “negative clearance"” has become
the top-priority concern of literally hundreds of
firms. At the moment all companies that filed
requests for negative clearance of exclusive deal-
ership contracts concerning companies outside
the Common Market are anxiously awaiting the
outcome of the latest action taken by the Brussels
antitrust authorities.

In the EEC's Official Journal of July 4, the
Commission for the first time published essential
facts on two requests for negative clearance
filed according to Article 2 of Regulation 17,
for the purpose of giving third parties an oppor-
tunity to submit complaints against the contract
involved.

Both applicants claim that Article 85 (1) of
the Rome Treaty is not applicable to their
agreements since they cover only countries out-
side the Common Market and do not restrict
competition within it nor affect trade between
member countries. Meantime, the Commission
now invites third parties to present their opinions
and complaints within 35 days from July 4, after
which it will issue rulings on both cases.

What is happening is this: The Commission is

(Continued on page 54)

0THAM OPS STIFFEN LOAN POLICIES

Turn Down Bonuses
To Poorer Locations

By AARON STERNFIELD

NEW YORK—Operators here are finally being forced to do
what they should have had the sense to do years ago. They're refusing
to shell out large bonuses to second-rate locations. And they are no
lenger lending money like it's going out of style. The bonus-loan
situation here is still critical, probably the worst in the country,
according to Ben Chicofsky, executive secretary of the Music Opera-
tors of New York. Loans of 52,580 with no security and at no
interest are still common, and $500 isn't too much to hand to a
good tavern for a threc-to-five-year contract.

But the operators are draw-
ing the line at the pizza joints.
If they are going to part with
the loot, they want a fighting
chance to get it back.

How It Started

While the origin of the
bonus-loan situation here is
obscure, the practice was nur-
tured by a handful of the
larger operators who felt that
they could afford to lose a few
dollars to expand their opera-
tions while their smaller com-
petitors couldn't stand the gaff.

But it hasn't worked out that
way. The smaller operators got
into the act, and the big boys
began upping the ante.

Operators are now sadly learn-
ing that there is no pot of gold
at the end of the rainbow, that
loans which began as expedi-
ents to getting locations are now
a permanent cost of doing
business.

lLoans and bonuses are
enough of a problem if the lo-
cation owner lives up to his
part of the bargain. But often
this isn't the case. In one in-
stance, an operator paid a $500
bonus to a location upon signa-
ture of a three-year contract. A
month later, the location owner
sold out and skipped town. The
new owner was not obliged to
honor the contract, and the op-
erator not only lost the stop but
his $500 as well.

Corporations

If the location is incorpo-
rated and if the owner sells the
stock in the corporation, the
new owner is bound to honor
the contract with the operator
and to repay the loan.

But the vast majority of the
taverns here are not incorpo-
rated, and the owner turnover is
high. The operator has legal
recourse to collect his money,
but it's often not worth the
trouble.

Even in the rare cases when
an operator charges the loca-
tion owner 6 per cent on the
loan and is repaid, he takes
a beating. The usual source for
location loan money is the small
factoring house, which charges

(Continued on page 52)

Kaye Names
Art Daddis

Sales Head

ART DADDIS

NEW YORK—Ar Daddis, a
veteran of 30 vears in the coin
machine industry, has been
named sales manager of the
Irving Kaye Company, Brooklyn
pool table manufacturer.

Howard Kaye, who had held
the post, moves up to executive
vice-president in charge of sales.
The two will work together in
building up the Kaye distribu-
tor organization.

Daddis had held executive
sales positions with AMI for 13
years and with Wurlitzer and
Rock-Ola for two years each.
He also operated music ma-
chines in Miami.

Irving Kaye, president of the
company, said that Daddis will
work with both coin-operated
and home pool tables. He
added that the firm's new

models will be shown at the
Music Operators of America
convention in Chicago.

lIl. Judge Calls
Halt fo Seizure
Of Chi Pinballs

CHICAGO — The Cook
County Sheriff's office has been
enjoined from seizing certain
types of pinball games which it
had been confiscating since the
recent passage of the Illinois
law banning gambling devices.

Superior Court Judge John J.
Lupe said that the new law

(Continued on page 54)

Wourlitzer Sets
Royal for Ohio

COLUMBUS, Ohio — The
Royal Distributing Company
here has been named Wurlitzer
distributor for the 40 counties

in Central Ohio, Bob Bear, Wur-
litzer sales manager, announced
this week. Royal will maintain
its headquarters at 112 N. High
Street.

Office manager Paul Hott
and sales representative Dick
Gilger have both spent many
years in the Wurlitzer distribu-
tor organization.

Roval will maintain a com-
plete parts and service depart-
ment in the Columbus head-
quarters.

MOA Exhibitor Picture Bright

By NICK BIRO

CHICAGO—Some 30 exhibitors, including the
four major juke box manufacturers, two record
companies and a host of amusement game, ride
and sundry equipment manufacturers, have been
signed by Music Operators of America for its
September 4-6 convention at the Morrison Hotel
here.

It appears almost certain that MOA will sur-
pass its last year's total of 40 exhibitors, and
the association indicated that advance reserva-
tions point to a substantial increase in operator
attendance over last year.

Convention chairman Lou Casola said that he
had been assured by a number of manufacturers
that there would be “new and startling equip-
ment unveiled at the convention.”

Casola made his convention announcement
following a meeting here last week with Les
Montooth, Bob Slifer (National Coin Machine

www americanradiohistorv com

Distributor Association executive secretary) and
Bob Blundred, managing director.

2 Diskeries In

Columbia and Jay Jay are the two diskeries
who have made exhibit reservations to date. Both
were in the show last year. (A total of seven
record firms, including Capitol, Decca, Dot,
MGM and Vassar, were MOA exhibitors in 1962.)

Amusement and equipment manufacturers
scheduled to exhibit include: Williams, Chicago
Coin, Paul Bennett, Cine-Box, Valley Sales, Ameri-
can Shuffleboard, Fisher Sales, J. H. Keeney,
Automatic Products, Bally, Irving Kaye, South-
land Engineering, Trans-World Airlines, Tape-
A-Thon, Frantz Corporation, Midway, Forward
Industries, Urban Industries, Star Title Strip,
Logan Distributors, Wico Corporation, Billboard,
Music Vendor, Cash Box and Music Reporter.

The four juke box firms include Rock-Ola,
(Continued on page 54)
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Two New Tables for U. S. Billiards

U. S. BILLIARDS of Amityville, N. Y., has introduced these two
new pool tables. Shown in top photo is @ new bumper pool

model, which comes in two sizes; 40 by 56 inches (model 48)

and 43 by 75 inches (model 67).

In the bottom photo is the

firm’s Comet Six Pocket Pool Table. Four sizes of this unit are
as follows: 45 by 77 inches (model 6700); 47 by 85 inches
(model 7700); 52 by 92 inches (model 8200) and 57 by 105
inches (model 9100). Both types have all-formica cabinets and
legs and both have hinged tops which swing up for easy
cleaning and servicing. The tables also have gold aluminum
corners and legs which bolt from the outside for easy installa-

EUROPEAN NEWS BRIEFS

German Tax Change

BONN — West German coin
machine firms face an altered
fiscal way of life when this
country switches to the added-
value (Mehrwertsteuer) system
of turnover tax, to replace the
present cascade system.

Germany is switching to the
French system in line with har-
monization of tax structures
within the European Common
Market. The federal cabinet has
accepted the draft text of the
added-value system, and the
draft is now in parliament.
However, the swiich is not
expected to take place until
1966.

Strike Ball Push

HANOVER — The Hermann
R. Volbracht Nachf. firm has
launched heavy promotion for
Chicago Coin's Strike Ball
game, promotion keyed to the
bowling surge in this country.
Strike Ball, with six play varia-
tions, is hemg presented to op-
erators and their technicians.

Volbracht reports that the
Citation shuffleboard of Chi-
cage Coin was an import
“smash hit." Volbracht promo-
tion on Citation invites, “Ask
any Citation operator about the
technical reliability and collec-
tions of this game. You will
hear only enthusiastic approval.”

Bussoxz Promotion

PARIS — Les Etablissements
Bussoz, a major Paris distribu-
tor, is challenging the concept
of the summer—and particu-
larly August — as a business
holiday.

The Parisian firm has stepped
up 1ts promotion of American

coin machine products to com-
bat the traditional business
slowdown as the esocus to the

country begins.

Currently, Bussoz is boosting
Bally bowlers and pinballs,
Gottliecb and Williams pinballs
and Wurlitzer phonographs. The
firm reports heavy sales of both
the Wurlitzer 2700 and “Wur-
litzer Europeen ‘le Lyric’,” 200
and 100 selections respectively.

Sardinia Prospect

CAGLIARI, Sardinia — En-
terprising Italian operators, fore-
seeing the not-distant-day when
juke boxes may be packed like
sardines on this new holiday
mecca, are stepping up their
investment on this island.

Their focus i1s a fantastic
$200 million holiday develop-
ment — the “Emerald Coast”—

along a 35-mile strip of Sar-
dinia’s eastern coastline by the
Agha Khan and associates.

The Agha Khan's consortium
is building a complete holiday
community, including a vacht
harbor, along the 35-mile strip,
which the consortium owns out-
right. Eventually, the now-bar-
ren coastline will have a popu-
lation of 30,000—and upwards
of several thousand phono-
graphs and games.

Tourist Guides

ATHENS — Greek operators
are developing a major new
source of revenue from coin-
operated “tourist pguide” ma-
chines. Operating from tape-
recording, the guide-machines
are placed at historical points,
permitting tourists to dispense

‘\2:5-:

SALT LAKE CITY—The constantly growing
spread of huge discount stores is turning former
kiddie ride operator W. E. Knudsen of Knudsen
Distributing Company here into an arcade op-
erator,

The big new discount stores, wisely allotting
rides, provide a natural incentive for Knudsen
to augment the rides with participation-type
amusement machines.

This has worked out so well, in providing
entertainment for non-shopping members of the
family, that Knudsen now has the equivalent of
the old-fashioned penny arcade in several of
his shopping center locations.

Thrift City

A typical shopping center is the 100,000-
square-foot Thrift City store in suburban Granger,
where Knudsen features a half dozen kiddie
rides, backed up by a long list of amusement
machines, immediately to the left of the store
entrance. Here, equipment includes a 16-foot
Chicago Coin Bowler, a Williams Crane, an
Olds Cops and Robbers, a Genco Driver-Test,
a Gottlieb Egghead, a Gottlieb Melody Lane, a
Bally bowler, an Exhibit Six-Shooter, plus a half
dozen smaller units.

P s S e

Old-Fashioned Arcade Nal'urul

For Discount Center Location

R T

R ."# :

Knudsen’s kiddie rides include a Space Ship,
Pony Express, Highway Patrol, and a rocket,
judiciously interspersed with four or five amuse-
ment machines in between.

Altogether, the line-up totals to the largest
array of such machines which has appeared in
the Salt Lake City area in many years, with
every emphasis on the sort of equipment which
can be enjoyed by more than one person at a
time.

Knudsen, who headquarters in Provo, Utah,
puts in plenty of time in servicing his discount
department  store locations, including regular
clean-ups, repainting and glass replacement, to
keep the machines as bright and attractive as the
rest of the store. This leads to extremely harmon-
ious relations with managers, and is one reason
why he has been invited to spot many of his
kiddie rides and amusement machines in discount
centers.

Providing a handy change-maker, plus a
dollar-bill changer at every possible location has
gone a long way toward encouraging bored
husbands as well as children to take advantage
of the amusement machines while wives carry
out the dull chores of marketing.

POA Official
In Car Crash

LONDON — By remarkable
coincidence, misfortune under
similar circumstances struck at
both the secretary of the
Amusement Caterers Association
and the secretary of the Phono-
graph Operators Association re-
cently.

As previously reported in
Billboard, John Singleton, ACA
official, and his wife, were in-
jured in Europe in an automo-
bile accident while on vacation.

It has just been disclosed
that Mrs. L. Shaw, POA offi-
cial, was severely injured, with
her husband, in a car accident
at the end of her vacation in
Malta.

In Singleton’s case, it was his
wife who sustained the most
serious injuries. And in Mrs.
Shaw's case, her husband sus-
tained the most serious injuries.

All parties are ncarly recov-

ered. Both amusement trade-
sters are back at their desks.

Garrison Named /
Full Line Outlet

CHICAGO — Garrison Sales
Company, Phoenix, Ariz., dis-
tributorship headed by Stan
Beasley and E. G. (Hap) Nowell,
was named a full line distribu-
tor for Rowe AC Services last
week. Garrison formerly distrib-
uted only phonographs for
Rowe AC. The firm will now
handle the complete vending and
phonograph line for Arizona.

with a guide and sightsee on
their own.

The machines are proving
popular because they are multi-
lingual and available around
the clock. Moreover, the tapes
are prepared by experts and
guaranteed for accuracy.

The main advantage is that
they permit the tourist to oper-
ate on a flexible schedule, see-
ing what he wants when he
wants. Moreover, where possi-
ble, the tapes have music and
other sound to illustrate the text
description.

memmm—mmaa-arcaaara o history com

NEW MANUFACTURING FACILITIES were purchased by the
Schmelke Manufacturing Company, manufacturer of pool cues,
in Shakopee, Minn., following the destruction by fire of the
firm's previous plant in Chaska, Minn. The new facilities will
be in operation within 60-90 days. Schmelke makes the cues
used by a large percentage of the amusement indusiry’s coin
operated pool tables.

|y

DICK SENSTROM (right) signs the contract with Stuart F. Aver,
Seeburg regional vice-president, following the appointment of
Senstrom’s firm as Seeburg distributor in Hawaii, replacing
Harold Okimotoe Enterprises. Senstrom is a long-time Seeburg
salesman and will handle the entire music and vending line. H
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(MUSIC OPERATORS OF AMERICA)

This fact-packed issue {nua editorial highlight below) offers advertisers a
once-a-y urEm display their products at a time when the FALL
BUYING S Hh]ustheglmﬂnglnrtiemﬁnn‘sopam

Billboard's M.O.A. Convention is an excellent, low cost message vehicle for—

MANUFACTURERS and DISTRIBUTORS of

lﬁnumplu,
tables, cigarette and other vending machines, background uipment, kiddie rides,
mmm;mmrhgmmn-m"smmnsﬁmhmmm

EDITORIAL HIGHLIGHTS OF BILLBOARD’S
1963 M.O.A. CONVENTION ISSUE
DATED SEPTEMBER 7

A Recap of Facts and Figures taken from Billboard's 1962 Analysis of the U. S.
lﬁfuailcél l'gachinc Business. Prepared by the company’s MARKET RESEARCH
Vv N.

Analysis contains:

»* Where juke boxes. are located, how many in operation.

»* How locations are paid.

»* Monaural and stereo phono fac

A mwuktpermmmfnre commission.

I purchases — where records were bought.

» Diversification Information — Tells how many Phunn nﬂm operate amusement
games, cigarette machines, food and drink machines

F]H#uﬂuﬂmlﬂmuﬂunm—ﬁulhhuwmm phmmnpﬂatursplantnhu}rthe follow-

ing equipment during 1963: Dual- phonos, 45 r.p.m. phonos, cigarette machines,
amusement machines, food and drink mar.hinﬂ, background music.

ial
JA. progress report durimg past year,-
t of M.O.A. exhibitors agenda.

M.O.A. slate of officers.

Plus all the regular news coverage.

The 1963 Billboard M.O.A. Convention Issue will be PACKED with NEWS
YOU WON'T WANT TO MISS!

Free Distribution of this M.O.A. Issue from Billboard’s Servicecenter where
messages are taken, phone service is available, and your many questions are
cheerfully answered.

wwWw americanradiohistorv. com

Dated: . . .
Distributed: . . Monday, September 2
Ad Deadline: . Wednesday, August 28

amusement games, pool

. September 7

ADVERTISING HIGHLIGHTS OF
BILLBOARD’S M.O.A.
CONVENTION ISSUE

»= Standard Billboard page size.

s Regular Billboard advertising rates apply.

#* Second color (publsher's choice) free on page units.
» QOffset printed — no plates required.

» Excellent reproduction.

»* An opportunity to reach those operators attending the convention, as
well as those unable to attend for one reason or another.

s Special free distrbution of this important issue from Billboard's
Servicenter — located at a high traffic location during the entire con-
vention — Morrison Hotel, Chicago . . . September 4-6,

START PLANNING NOW ! !! Have your advertising sales mes-

sage ready to appear in the pre-convention issue (August 31),

convention issue (September 7), and post-convention (September

14) issue of Billboard.

REMEMBER. . . . Advertising Deadline for the M.O.A. Conven-
vention Issue is Wednesday, August 28. Have your agency pre-
pare copy now, or if you don't have an agency, give your Billboard
salesman the assignment.

MAKE YOUR RESERVATION FOR ADVERTISING SPACE

TODAY.
CHICAGO 1, ILL. NEW YORK 36, N. Y. HOLLYWOOD 28, CALIF.
188 W. RANDOLPH. 1564 BROADWAY 1520 N. GOWER
CEntral 6-9818 Plaza 7-2800 HOllywood 9-5831
DICK WILSON DENIS HYLAND SAM ABBOTT
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MUSIC MACHINE PROGRAMMING
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DOUBLE-PLAY DISKS

Two-sided action may be expecied from the Following records. For the juke box operator
limited te from 100 fo 200 sides per machine, they represent maximum programming
effectiveness. Records listed below have both sides either on the Mot 100 or have recenfly
been on the Hot 100. See Spotlight Reviews far additional information on double-play dishs,

CANDY GIRL

4 SEASOMS, VEE JAY 539

MARLENA

l
T

MY WHOLE WORLD IS FALLING DOWN

BREMDA LEE, DECCA 31510

| WONDER

I

NO ONE

RAY CHARLES, ABC-PARAMOUMT 10453

WITHOUT LOVE (There Is Nothing)

[ T

l

TWIST IT UP

CHUBBY CHECKER, PARK'WAY B7%

SURF PARTY

i
[

THIS IS ALL | ASK

TONY BENMETT, COLUMBIA 42820

TRUE BLUE LOU

|
[

Recent

STEREO RELEASES

for Music Operators

B SEEBURG LITTLE LP’s
Pop Vocal

BROOK BENTON—Golden Hits, Vol. Il... .. Mercury

Pop Instrumental

PETER NERO—Huail the Conquering Nero.RCA Victor
BILL JUSTIS—Alley Cat—Green Onions...... Smash

Jazz/Rhythm and Blues

CANNONBALL ADDERLEY—Jazz Workshop
Revisited ..............c.cvv......Riverside

Classical
VARIOUS ARTISTS—Madame Butterfly..RCA Victor

Country and Western
JOHNNY AND JACK—Smiles and Tears. .. .. Decca

* * *

B SEEBURG ARTIST OF THE WEEK
MARY KAYE TRIO—Our Hawaii

Columbia (Pop Instrumental)

All vitles [igted are costem 33Va stereo gingles packaged for the jukes box oparater.
Other packagers or record companies may get weekly listings of their product by sending

releases to Juke Box Reviews, Billboard, 1564 Brosdway, Mew York 36 N. Y.

Washington Ops
Get Tax Break

CHICAGO—Vending opera-
tors in Washington are eligible
for a 40 per cent exemption
from the State sales tax on all
sales under 13 cents, according
to MNorthwest Automatic Retail-
ers Council President James R,
Worden Ir.

Worden said the achievement
was the culmination of some six
years of NARC and WNational
Automatic Merchandising Asso-

ciation effort to obtain relief
from the sales tax which was
imposed on the operators’ gross
receipts.

Wourlitzer Vacation

NORTH TONAWANDA,
M. Y.—The Wurlitzer plant here
gets back into full swing August
12 when the employees return
from their annual three-week
vacation. Bob Bear, sales man-
ager, has been dropping into
the office during the haitus to
open and deposit checks.

LP Programming Suitable
For Wide Locahon Range

NEW YORK—Juke hox op-
erutors who try to establish a
formula as to which type loca-
tions are suitable for 33 stereo
album programming are falling
into a trap, according to Meyer
Parkoff, president of the Atlan-
tic-New York Corporation, local
Seeburg distributor.

Parkoff took issue with the
concept that Little LP program-
ming is suitable primarily
for the sophisticated cocktail
lounge location. He said that
each location js a law unto it-
self, and that here i1s no rule
of thumb to cover program-
ming.

For example, Parkoff pointed
out, some 150 Harlem loca-
tions are programming Little
LP's, and the programming
covers a wide variety of musi-
cal tastes. These locations are
traditionally regarded as pgood

MEYER PARKOFF

stops for rock and roll and
r.&b.
Soon to be released are Ger-

man language Little LP's, which
should go over in the Yorkville
section of the city, but which
might well catch on in other
locations.

Parkoff feels that unless the
operator or routeman attempis
to learn the musical tastes of the

individual locations, hg won't
come close to reaching the
otential.

The Little LP has had two
major effects on juke box opera-
tions in the New York area,
according to Parkoff. First, it
has made juke box music attrac-
tive to a class of consumer that
heretofore was not a major
factor in the industry — the
adult with sophisticated musical
lastes.

Second, the 50-cent play for
both sides of the album has cut
down on the silent time and
has stimulated singles play.

Sound Meters
Needed in UK

LONDON—New British leg-
islation regulating public sound
is bringing about more remote
volume control for juke box in-
stallations. This way the opera-
tor, too frequently under fire
from neighbors’ complaints, can
keep his local music permit out
of jeopardy with the issuing
authorities.

Juke box operators are show-
ing interest in a range of sound
meters offered by Dawe Instru-
ments, West London. This firm's
most recent DB meter covers
10-140 DB in all frequencies up
to those beyond human hearing

(about 20 kilocycles),

Chicago Operators Note
Pick-Up in Teen-Age Play

CHICAGO — Juke box pro-
gramming continued to reflect
the full effect of summer here
last week.

Typical warm-weather loca-
tions such as drive-ins and re-
sort spas were doing excellent
business. Temperatures in the
high 80's and 90's helped to
keep people outdoors.

The end of the school year
was also felt as both Singer
and Music Box one stops re-
ported heavy emphasis on teen-
age material. Jack Krug at
Music Box said that juke box
operator buying was weighted
as much as 60 per cent toward
the teen-age market.

Folk Music Trend Cited
On Wisconsin Juke Boxes

By BENN OLLMAN

MILWAUKEE—Demand for
records this summer from the
juke box trade has been ex-
ceedingly strong, according to
one - stopper reports. Warm
weather has encouraged a
heavy trek of tourists to the
Wisconsin resort areas and
sparked a promising season for
music operators. Mail orders
from the northern territory op-
erators has been slightly ahead
of last year, according to one-
stops.

Folk music releases account
for a big share of the opera-
tor volume, according to Gordy
Pelzek, Radio Doctors., Best
seller 1s “Green, Green,” with
the new Christy Minstrels.
“The trend to gospel music has
not hit here as vet,” notes Pel-
zek, "but we look for it to
strike in the next few months.”

Folk items are also hot items
at Record City, according to
Gene Geier. His list includes
“Detroit City,” with Bobby
Bare, RCA Victor.

Western-type recordings con-
tinue to rack up appreciable

New Midway Brochure

CHICAGO — Midway Man-
ufacturing Company has put
out a new four-color brochure
describing the firm’s line of
general purpose, latch, heavy
duty and ganpg-mount relays for
original equipment manufactur-
ers and designers.

www americanradiohistorv com

operator volume for the one-
stops here. Jim Skiba, Modern
Record Distributors, points to
Floyd Cramer’s “How High the
Moon,” RCA Victor; Johnny
Caswell's “At the Shore,” on
Smash, and “Freight Train,”
Canadian Sweethearts, among
his steadiest juke box sellers.

Also strong, says Skiba, is the
new Allan Sherman single,
“Hello Mudduh, Hello Fad-
duh.™

Record City one-stop, says
Geier, is merchandising a heavy
quantity of Glen Caves' “Hoot-
enanny” on the Select label.

Creler predicts mounting success
for the new Johnny Tillotson
release, “You Can NMever Stop
Me Loving You.™

Collections however were
spotty. While many of the teen-
age and resort locations were
doing well, many year-round
urban spots were not so fortu-
nate.

Fred Sipiora at Singer one
stop reported excellent action
on “My Boyfriend's Back™ with
the Angels on Smash (a typical
rock and roll tune) and “At the
Shore,” Johnny Caswell, Smash
—another reflection of the surf-
ing craze.

A good universal record (for
all types of locations) is Allan
Sherman’s ditty about the boy
writing a letter home from
camp: “Hello Mudduh, Hello
Fadduh™ on Warner Bros.

Another strong record, though
primarily in adult-lype locations
is “Danke Schoen™ with Wayne
MNewton on Capitol. MNewton,
incidentally, was the big hit
during a recent Capitol national
sales convention in Mexico City.

At Music Box, Jack Krug
described “Summertime in Ven-
ice” b-w “Moonlight Cocktails”
by the Sunsetters on Heartbeat
as the “best juke box record in
yvears,”

Other strong juke box wax,
according to Krug, is “Judy's
Turn to Cry,” Lesley Gore, on
Mercury; “From Me to You,"”
Del Shannon on Big Top and
“If T Had a Hammer,"” Trini
Lopez on Reprise.

Two more big operator hits
at Radio Doctors: “Ring of
Fire,” Johnny Cash, Columbia,
and George Hamilton's “Abi-
lene,” RCA Victor.

LN

UK SCOPITONE OPERATOR
VETOES GIRLIE FILMS

LONDON—Cinema-juke boxes have gained good acceptance
in the United Kingdom, but not yet in metropolitan London.

The film-juke box units are not without certain eager London
prospects, however, according to a report by Norman Miller, pro-
duction head of Radiovision (Westminster) Ltd., distributor-operator
of the French-made Scopitone machine,

In his experience, these keen customers are club operators
who want to load the video-juke boxes with their own repertoire
of film strips.

“Strip films" are what these bonifaces want to program. Leggy
iflmﬁﬂﬁ peeling off to the G-string and other items of overexposure,

e said.

“We declined,” Miller told Billboard. “We are willing to pro-

gram any film in good taste, but no strip films, for obvious reasons.”

O T A B T ] B R SR RSB
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Seethe

ROCH-0LA
BIG 3 FOR

BIG IN STYLE!

‘63!

BIG IN APPEAL!

Capri 100
Wilh Full
Dimensronal Slereo
Model 404

Doluxe Steraa
Monaural
FPhonograph

BIG IN DESIGN!

HOCH-OLH

Capri 100
Maodel 404
Deluese Slcied
Monaural
Phonagraph

BARGAINS

FOR THE WEEK
GAMES GAMES
250 OF THEM

Received a Lot of Drink and Cof-
fee Vending Machines in Trade.

WHAT DO YOU NEED!

Playtime Bowler, 14 Ft. .. 5$400.00
Jumbo Bowler, 1§ Ft. .... 235.00
Bonus H:w!ur 1@ Fk. .... 375.00
Bally Strl 149.50
c.€. Ell'-ln!'inn Shutfie .Ml-w;

Like nmew ........co0004 &75.00
€.C. Aristocrat Shuffle

Alley . 49500

All above lqulpmlni is recen-
ditioned and In A-1 condibion.
Milla Panoram .. 33r5.00
Rowe 2700 Cigaratte '\I"lﬂﬂl'ﬂ,
runlntnd ammerloid
finish and reconditioned 200,00

We have many large ball Bowlers
:ﬂ.l::lh, a3 Is. What price do you
f

Write or Call Us Collect.
MAin 1-3511

Write for Our Price List on Full
Line of Coin-Operated Machines.

DISTRIBUTORE. s

2315 Olive St., S, Louis 3, Mo.
Phone: MAin 1-3511; Cable: Cendist

Say You Saw It in
Billboard

Personal Touch Pays Off
For Alabama Operator

DONALD MILLER, right, poses

with Johnny Cymbal, Kapp
rock and roll artist. The photo
was placed in juke boxes in
rock and roll locations serv-
iced by the Miller Music Com-

pany.

OPELIKA, Ala. — Donald
Miller, local juke box operator
who also runs a retail record
shop here, believes in giving the
personal tﬂu::h to his locations.

Every time a recording artist
passes through the area, Miller
arranges to have a photo taken
with the performer. One print
is blown up, framed, and placed
in the record store.

Smaller prints are used on

UK Tradesters
Set for MOA

LONDON—Phonograph Op-
erators Association n the
United I{mﬁdﬂm is taking an
interest in the Music Operators
of America convention slated fo
September in Chicago,

The 153-member POA was
circularized two weeks ago, ac-
cording to Bernard Briggs,
chairman. And the group will
hold its first meeting for some
time to discuss POA representa-
tion and make suitable reserva-
tions for members wanting to
attend the convention.

Briggs expressed personal in-
terest, both as a distributor and
route operator of some caliber
here. He declined to say what
aspects of the MOA three-day
junket British tradesters find in-
triguing, “until after our meet-
ing,"” called this month.

Mrs. L. Shaw, POA secre-
tary, is already making reserva-
tions at the Morrison Hotel,
Chicago.

. EUROPEAN
7 BUYERS!
| Meet and Creet

. tHE ROSEN

. BROTHERS

i
LEWIS ROSEN E -

LLIOT ROSEN

Now on a Goodwill Tour
Of Your Countries thru August 15

The export zales representatives of David Rosen, Inc.,
are coming to say hello and to tell you in person
why it pays to do business with America’s leading
exporter of coin machine equipment.

We Stock
the World's
Largest
Invenfory [BE

DAVID ROSEN

Exclunive AMIl Dist. Eo Po
M. BROAD STREET, PHILA. 23 PA.
PHOME CENTER 2-2903

location, with photos of coun-

try artist on c.&w. stops, and

rock artist on r.&r. locations.
According to Miller, each

time the artist’s photo is placed
on the box, play on that partic-
ular artist's records picks up
sharply. Photos are changed
every time a location is serviced.
Miller, who attends all the
c.&w. and r.&r. shows he can
make, has been using the
photos for about a year, and
he reports that it pays off.

ECONOMY BAFFLE-SPEAKER
COMBINATION

F-'unr]n-rn, 1alsric
caversd baffle,
in Blande or
Walnut caolors,
e thy E“.
& ohm ext.
range speaker
2,15 oz,
magmat!

Stock Bo
173425

Price —
59.95 Pair

"World 5 Lorgest Distributor of
Com Mochine Paris B Supplies’

2901-13 M. Pulaski Rd., Chicage 41, Il

ATLAS SPECIALS'!

RECONDITIONED—FULLY GUARANTEED

VENDING

ROWE B-Col. CANDY (New
Helper Springs)

ROWE L-1000, 4-Flaver

(Real Clean)
ROWE RV-750 (Fresh Brew)...
DuGRENIER K-12 Cig. (Man.). ..
SEEBURG E-2 (ig. .......... 195
CORSAIR ""30" Cig. 165

3595

445 STONER CANDY, Mod. 160..... 165
140 | STONER 102 CANDY (5¢) .... 95
STONER 120 CANDY (5¢). ...

ROWE AMBASSADOR, 14-Col. ... 175

Bally SPINNER (4-PL). .. WRITE
Bally CLUB BOWLER:
Bally TABLE HOCKEY, 15,

Now Delivering In
Chicagoland . . .

sally CUE-TEASE

2-Player—Mystery
Rotation Scores!

FAARARAAA RN

' Terms: Y4 Dep., Bal. C.0.D.
/

of Sight Draft,
Cable: "ATMUSIC'"—Chicage

Serving the
Iindustry for
Owver 30 Years

2122 N. WESTERN AVE., II'HHH 47, KL, ARmitage &-5005
!\\\\\\1\\\\\\1

masewaaed

AN

when answering ads . . .

Say You Saw It in Billboard

Fastest *

solitary lit Tardet with quick

Mystery Rotatmn Su)res

Tollow the lucky light”
pinball, Lit Target scores S0 or 100, depending on mystery-
changing Score-Indicator Signal. Light jumps [rom one to
another of the 5 Tardets in mystery rotation every time any
Target is hit, keeping players happily alert to follow the

skill feature ever bwilt nto

[lipper-skill. Mystery Rotation

Scores, plus other super-actionized high-score attractions,

add up to top earmng power, long life on location. / e

New Snap-Lock

h “l[‘lﬂP Luclh. 1[1:\1

Fxclusive Bl
from workimg loose i

of iron-tough N
cy 1'11.'[1 of hea

gn prevents leer

rom achon-arm.

Nylon 1o fake the |nuu.|.-.hmum %ﬁ

|,|1, 1!15.\ i 1%- i “"WH

Flippers

Flipper 15

See your distributor...

WwWwWw americanradiohistorv com

! m"::‘:}lliifz“‘:: hen Ballygames are O the ol
STy .
Marble-White Cahl'ﬂﬂt‘ ADIUSTABLE
=
Lj ot with silver-spray marh
Briliant whit LHH:E:»Lv-::‘u richly colorful desidn, 5 R 3
e e, = comment: “Nnappy looking, BALLS
s i PSS P TEASE cllection \| march Featu
sTAppy achon - RE
proves they re right. =

or write BALLY MANUFACTURING COMPANY = 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS
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NVA Board to Map ‘64 Confab Coombs Finds Bulk Route
At Chicago Meeting, Sept. 7-10 Tovgh Way to Earn Living

LOS ANGELES—More than

CHICAGO—A discussion of
legislation, taxes, 1964 conven-
tion plans and current business
practices will be held during
Mational Vendors Association's
fall directors meeting, Septem-

ber 7-10, at the Congress Hotel
here.

The meeting is being held
simultaneously with the giant
MNational Automatic Merchan-
dising Association convention,
and just following the Music
Operators of America conven-
tion, September 4-6.

The NVA board meeting is
slated for Sunday (7) evening

AM(O with a block of rooms reserved
SANITARY | = e Comeress for members

VENDOR | kil AL 1%

The Finest for FAMOUS EPPY

Vending Flat Pack

Producs
10¢, 25¢ and
SIXTEEN IN ALL
® ALL JARGE *
SIZES

50¢ Operation
Vends flat packs up to

¥ FREE
DISPLAYS

a"x2" x414". Advance
coin detector with auto-
matic coain return when
machine is empty, Sepa-
rate coin box.

For Details and Prices
Write, Wire, Phone Today.

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

J. SCHOENBACH
per M filled capsules
Factary Distributor of Bulk and Ball Gum

Vendors, Merchandise. Parts, Globes F.O.B. Jamaica, M.Y.
stamp Wendory, Folders, Cigarette and Or your nearest Eppy Warchause.

Candy Machines, Sanitary Vendors and

$30.00

Sanitary Merchandise. EVERYTHING THE
OFERATOR REQUIRES.

715 Lincoln Place, BROOKLYM 16, N. Y.
PResident 2-2900

C=HAR MRS M.
=18 1d44th Fince, Jamalco 33, N.Y.

VENDING HEADQUARTERS
fr VICTOR

= THE MOSY COMPLETE and FINEST LINE of BULK VENDORS

<L, (. TOPPER, $15.00 ea.

Large Capacity * 1175 Balls 100-Count Gum « Attractive |
Plastic Globe » Dependable Vending * Low Price + Add

an L. C. TOFPER to Your Present Locations for ADDED
PROFIT! Large Stock of Yendors—Parts and Merchandise.

Write for Prices.

BITTERMAN & SON

I Member MVMD, INC.) .
4711 E. 27th Street Kansas City 27, Missouri
Phone: WA 3-3%00

OPERATORS REPORT FABULOUS
EARNINGS FOR

(apsule Vendor

f HOLDS 200 VZ CAPSULES

Write teday for full information
on the Vendorame V2 Caopsule
Vendor and the new V2 capsule.®

VICTOR VENDING CORP.

35711 W. Grand Ave.
Chicage 39, Il

Capsule
shown actual size.

Please rush complete infermation and prices on
Morthwestern SUPER SIXTY Ball Gum-Charms
Vender las illustrated] as well as other MNorth-
western machines.

NAME
COMPANTY.
ADDRESS
€iTY.

Fill in eoupon, clip and mall to:

KING & COMPANY

1100 W, Lake 5t

Chicags N
Phone: KE 3-3302 - %

Also Ball Gum, all sizes; 1¢ Tab Gum, 5 Package Gum, Spanish Muls, Vir-
ginia’s Red Skin, small Cashews, small Almonds, Mixed Nuts. all in vaewar
ack or bulk. Panned Candies; 1 Hersheys 320 eount and 500 count Candy
oated Baby Chicks; Leaflets, Coin Wrappers, Stamp Folders, Sanitary
Mapkins, Sanitary Supplies, Route Cards, Charms, Capsules, Cast Iron
Stands, Wall Brackets, Retractable Bail Point Pens, new and used Vendess,
Write to King & Co. for prices and our new 1%-page catalog.

who wish to attend. (NVA’s di-
rectors’ meetings have tradi-
tionally been open to the entire
membership.)

Don  Mitchell, legislative
counsel, noted that he was
“pleased to report that with the
closing of legislative through-
out the country, no legislation
damaging to the bulk vending
industry was passed.”

Mitchell said he believed
“this was achieved because of
the activity of our local asso-
ciation and the close co-opera-
tion of NAMA."

A NVA membership drive
was launched by Bert Fraga,
president, and Leo Leary, mem-
bership chairman. The pair are
asking each distributor member
to simply send in the name of
one additional new member.

NVA also took a firm stand
in the current capsule vending
controversy. In its confidential
bulletin to members, the asso-
ciation noted that “our industry
has had success in great part
through offering the child a
real value for his penny. The
operator who places penny
items in a dime machine is only
fooling himself. The child will
be fooled only once! As all of
us know, the child is a careful
buyer.

“"Out future depends on our

(Continued on page 53)

20 vyears ago, Preston W.
Coombs bought a route of
three dozen bulk vending ma-
chines “because I wanted a
“lazy, easygoing job.” Within a
couple of weeks the West Los
Angeles operator learned that
the “lazy, easygoing job" was
the toughest work of his life,
but he stuck with it anyway.

The combination of an early
start in the industry, paralleling
the expansion of the supermar-
ket industry in Southern Cali-
fornia worked out well for
Coombs, however, who was for-
tunate enough to land some of
the first stores in what has since
become giant supermarket
chains.

In fact, his original two
dozen machines have grown to
as many as 3,000, although cur-
rently he operates 1,200, which
he thinks is the optimum num-
ber for a crew of three—him-
self, his 22-year-old son Bill,
and a serviceman who has been
on the Coombs payroll for the
past seven years.

Family Affair

The family affair aspect of
Coombs’ operation is hinged on
the fact that son Bill began
actively servicing the routes
when he was only 15 vears old,
and soon was covering distances
of as much as 70 miles, at a
time when most youngsters were

Texas Bulk Vending Sales Tax

May Be Thrown

AUSTIN, Tex. — The Texas
State Supreme Court scheduled
hearings on a suit which could
save bulk vending operations 2
per cent on total sales.

The action was brought by
four vending machine companies
who contend retailers should not
have to pay the 2 per cent State
sales tax on purchases for which
they can charge no tax—sales
of 24 cents and less.

The companies won in the
Austin District Court and Third
Court of Civil Appeals,

Merely Collectors

The appeals court said: “The
tax is levied against the con-
sumer, the retailer merely is the
collector. In requiring the com-
panies to pay taxes the comp-
troller is acting contrary to the
express terms of the statute.”

Comptroller Robert Calvert
ruled in 196l—and argued in
requesting the Supreme Court

FLEASE MOTE:

Prices listed in the American Chewing
Froducts Ads for the last two [ssues
have been listed incorrectly. Below i3
the correct listing for merchandise fram
American  Chewing.

=== VENDING
ET) GUMS

Dircct Low Factory Prices

Bubble Ball Gum, 140, 170 &
210 . & Giant Size..30Wa Ib.
Chicle Ball Gum, 130 ci._. 38V Ik,
Clor-o-Vend Ball Gum 4315 Ih.
Clor-o-Vend Chicks, 320 ct, 4315 (b,
Chicle Chicks, 320 & 520 ct. .39 Ib.
vy 1R A 3114 Ib.
Tab [short stick), 100 ct... #0c bax
5-stick Gum, 100 packs ....52.00
F . Facta 150 Ibh. lots

AMERICAN CHEWING PRODUCTS

38 vyears of manufacturing experience
dth & Mi. Pleasant
Moewark, M. 1. 17104

worramericanradiohistory com

Out by Courts

hearing — that merchants must
pay taxes to the State on their
gross receipts — all their sales,
including those under 25 cents
on which the law forbids them
to collect from the purchaser,

He argued that the act uses
the law of averages to balance
its impact on the retailer and
purchaser because few sales are
taxed at exactly 2 per cent
under the bracket system of 1
per cent tax for sales of 25-74
cents and an additional cent tax
for each additional 50 cents in
sales.

Averages Out

For example, if a purchaser
bought a 25-cent item he would
pay | cent, or 4 per cent. If the
next purchaser bought a 24-cent
item, he would pay no tax, but
the retailer would have col-
lected 1 cent on a 49 cents
sales—or approximately 2 per
cent.

The last Legislature amended
the law to make it clear that
the tax is on gross receipts—as
Calvert originally ruled.

However, the Jlawmakers
exempted vending machines,
newspapers and merchants who
have a majority of sales of less
than 25 cents each.

The newspaper and vending
machine exemptions are ex-
pected to result in a loss of $2.6
million annually, The amend-
ment to the law took effect
July 1.

playing baseball. In fact, the
younger Coombs was married at
17, and at 22, has two children,
lives in a suburb 52 miles from
the Coombs office in West Los
Angeles, and thus puts in 104
miles per day of passenger car
driving over and above his
truck-route operations of similar
dimensions.

Coombs saw plenty of
promise in the bulk vending
business soon after beginning
operations, and he was ambi-
tious enough to shoot for the
largest operation in California,
taking on a partner, Jack Optt,
who is still associated with him
in other business ventures.
Optt, tired of the endless detail
work involved in servicing vend-

(Continued on page 51)

USED VENDING MACHINES

MW, Model 49, V¢ or 5 ...... 3 9795
H.W. Tab GUm ....c0vevensns. 1500
N.W. 5¢ Package Gum ........ 1T7.50
Mills 'I_F_ Tab Gum ............ 10.00
3-Caol. Trading Card with
2000 eardE .......00000. . 20.00
Vietar Tn:ptﬂ. ¥ c.ccevvnn.. B.50
Victor Baby Grand, 5¢ capsule 7.50
Victor Vendoramas ........... 12.50
Victar 10¢ Pen Vendors ....... 19.50
Alax I-Col. Hat MNut
{as Is but complete)......... 15.00
Reacto Game, like new........ 19%.50
Single Stands ................ 5.50
Double Stands ............... TED
4-Place Racks w/wheels .. ... 10.50
Fack Per
Lbs. Lb.
c""h““f “n :-*p N R R R :n -'.!
Mixed Mubs .. .....00nveee. 30 55
?nni:h Peanuts ........... 30 .13
irginia Splits Peanuts ..., 30 .35
Rainbow Peanuts (Candy).. 20 .30
Boston Baked Beans ....... 30 30
Licorice Lozenges ,,....... 30 .30
Confection Mix ........... 380 30
Leaflets (MEM Style Candy) 25 37
Teeny Jolly Beans ........ 1 .30
Candy Cormm ............... 30 .75
Hersheyettes ......... .. " 3 .4y

Chicle Base Cub Chicks 520, 30 .42
Chicle Base Cub Chicks 320 30 43

Rainblo TlhhT-LII': 529..... i i |
Maltettes (Ball Styie,
0o Count) ., . 15 .25

Leaf Centuries, 100 cf—

grape, crange, cherry and
asstd. colors .. ............ .

1/3 DEPOSIT ON ALL ORDERS, [
BALANCE €.0.D.
WRITE FOR CATALOG.

Rﬂkﬁ Coin Machine E:u:}.mngr:
BN3-A Sprinp Garden St

WAinul 5.2676

Philadelphia 23. Pa.

IMMEDIATE DELIVERY
World Famous

VICTOR

Standard TOPPER

for Peanuls
and Bulk
Candles.

Packed and
sold 4
fo 5 cae.

iMember MYMD, Inc.)

GRAFF
VENDING SUPPLY (0., INC.

1817 W. Davis Street Dallas, Texas

lotiwesioy SUPER SIXTY i

Capsule Vender*

The ultimate in quality Capsule
Merchandising.

Vends any item which can be placed

in a capsule.
5¢, 10¢c and 25¢.
*With QUICK-TACH at slight exfra cost.

H. B. HUTCHINSON, JR.

1784 N. Decatur Rd., M. E., Atlants 7, Ga.
Phone: DRake T-4300
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HOT!

10c ACORN 300
CAPSULE VENDORS

The hottest vend to hit
bulk vending in years.
Buy just one machine,
place on location and
see for yourself.

FOR ONLY $29.55
you receive
1 Acorn 300 10c

capsule vendor
300 capsules
1 display

Rush 1/3 with order,
balance C.O.D.

TITAN VENDORS SUPPLY

1210 FARNAM
OMAHA 2, NEBR.

SLOW BUT STEADY

Leo Weitzel Operates Penny Scales
For 37 Years; Still Going Strong

McKEESPORT, Pa. — Prob-
ably one of the steadiest and
least spectacular aspects of the
bulk vending industry is the

penny scale operation. Leo E.

J. SCHOENBACH

Distributor For
ook Manufacturing Co., Inc.

715 LINCOLN PLACE, BROOKLYN 16, N. Y.
PResident 2-7900
PHOME or WRITE FOR PRICES

Going Strong!

The largest and best mixfure available.
They look real—They feel reall
BEAUTIFULLY MOLDED! FIMELY DE-
TAILED! LIFE-LIKEI THE MOST REAL-

ISTIC YOU'VE EVER SEENMI

I SNAKES, MICE, LiZARDS, CENTIPEDES,
SCORFIONS, SHRUKKEN HEADS, efc. All

0 roal and scary they leok like they'll

jump af you,

ONLY $36.00 per M Capsuled

FOR BEST RESULTS BUY THE BEST AND
ORIGINAL SCARE "EMSE,
Live displays awvailable.

mu: EPRIGE cu.,*mc.

NEW ADDRESS
5 Skillman Street % Roslyn, N, Y.
Phone: 514 MA 1-5500

The SUPER SIXTY

Capsule Vender*
The ultimate in quality Capsule
Merchandising.
Vends any item which can be placed
in a capsule.
- 3c, 10c and 25c.
With QUICK-TACH at slight extra cost.

(LEVELAND COIN MACHINE EXCHANGE, INC.

Cleveland 15, Ohio
Phone: TOwer 1-6715

2029 Prospect Ave.

Weitzel, a 72-year-old local op-
erator, has been a scale opera-
tor for 37 vears and i1sn't about
to retire.

Weitzel, who had been an
amateur prize fighter and a
railroad and foundry worker in
his youth pgot his start in the
coin machine business in the

Bulk Route

® Continued from page 50

ing machines, has had no con-
nection with this operation for
a dozen years.

Diversification

From the very beginning, op-
erator Coombs decided that
diversification was an essential,
and got into the multiple-head
field much sooner than did other
operators in the field. In cur-
rent vending, for example, he
offers licorice, jelly beans, Bos-
ton baked beans, beebees, about
six flavors of gum, capsules in
l-cent and S5-cent sizes, plus
many novelty items.

He has always had just about
the same variety, de-emphasiz-
ing peanuts because of their
cost, the difficulty of cleaning
globes, and other drawbacks,

As a pioneer operator,
Coombs simply rode along with
supermarkets expansion, until
99 per cent of his 1,200 ma-
chines today are multiple-heads
of from 4 to 16 machines,
spotted in supermarkets. Con-
vinced that 1,200 machines is
just about the right size for his
interests, he nevertheless must
expand whenever a new super-
market is built, since it is in-
herent that he will get the con-
tract for the vending machines,

Still out on the routes him-
self after 20 years, Coombs has
pioneered developments such
as absolutely sanitary route
trucks equipped with running
water, and commission arrange-
ments which have resulted in
some eye-opening profits  at
large supermarket installations.
With his son following in his
footsteps, and astride two out-
standingly successful businesses,
it isn’t surprising that Coombs
feels that his first purchase of
bulk-vending machines was “a
good thing after all.”

early 1920s when he was a
stewart in a Pennsylvania Moose
Lodge.

An old coin-operated plaver
ptano had broken down, and
Weitzel was able to fix it. The
operator was so pleased with
the job that he offered Weitzel
a job as a routeman for $50 a
week.

Bought Route for $1

Within three weeks, Weitzel
was making $100 a week as a
partner. In 1958, the original
owner, in his 90°%, sold the
route to Weitzel for $1. Weitzel
had worked 30 years without a
vacation.

The route now consists of
600 scales in stores, theaters
and amusement parks in a five-
State area. He needs 2,500 keys
for the operation.

Weitzel averages between 16
and 22 stops a day, with daily
collection averaging about 100
pounds of pennies. At 143 pen-
nies to the pound, this comes
to $143. Commissions range
from a third to a half of the
take.

W. Va. Tax

While Woeitzel's income isn't

flondhwestewn
SUPER 60

® NO BREAKING
® NO CRUSHING
® NO HISSIHG

Try one . . Learn why other
operators find the SUPER 60 their
favarite capsule wvender,

Cetting the Morthwesterner? I1's a
newsy magazine. Ask to get on
cur mailing list. It's free!

WIRE, WRITE OR PHOME.

much more than it was 30 years
ago, his operating costs have
gone up sharply, particularly in
taxation. When West Virginia
slapped a $12.50 annual tax
per scale, Weitzel pulled nearly
every machine he had from the
State.

Weitzel finds the weighing
system effective. Figuring 143
pennies to the pound, he esti-
mates that he won't be off more
than 12 cents on $10,000 worth
of pennies.

MANDELL GUARANTEED

USED MACHINES

M.W. Modael 4%, ¢ ar Se.......53714.50
NAY. Deluxe, 1¢ or 5¢ Comb. .. 12.00
MW, 10-Cal. T¢ Tab Gum Mach. T8.00
M.W. Model 233, 1¢ Parc. Con-
verted for 100 ¢t. B.G. ...... &.50
ABT GUNS ... ovssnmrensesss 3000
Mills T¢ Tab GUM . .......0000. 12.00
Acorn 8 Ib. Globe ......c00.0. 10.50

MERCHANDISE & SUPPLIES

Pistachio Muts, Jumba Quesn,
FII‘I‘I:HEt.l ; Huh, Jumba lﬁhi:l‘i; -

b1 TE L T D M . |
Pistachio Muts, Large Tulip .... .&7
Pistachio Muts, Vendor's Mix .. .60
Pistachie Muts, Shelk, Red ..... .20
Cashew, Whole .........cc00neee <l
Cashew, Butts .........c.c00.. 81
Peanuts, Jumbo ............... A5
oL T TP
PR MOYS oo vinnnnancnnnns S7
Baby ChIEKS .......ovvvvvnnenss o35
Rainbow Peanuls ......ovnvenee o3
Bridge MIX .....ccc0vvmnnvincess 36
Boston Baked Beans ....,...... .38
delly Beans ................... .12
Licorice Gems ................. .34
M M, 500 et vvvnnnnnnieinn.. AT
Hershey-ats ............. vans  oWF
Rain-Blo Gum, 72 c¢f. ._.........% .22
Malt-ette, 100 ct., per 100 .- | ]
Rain-Blo Ball Gum, 140 cf.,

170 ek, 2710 ef. a3

Rain-Bla Ball Eurrr..‘ 'Illﬂ:-t B
208 Ih. minimum prepaid on all
Rain-Bla Ball Gum,
#ﬁ_?;;:vﬁu&n, all flavors, 100 cf. .45
Beoch-Mut, Illlllllr'i":-'r:'l'.' f !?H?"' 190 .H

Hershey's Chocolate, 200 cf, .
Minimum order, 25 ﬂnn; :ii&rl’nﬂlﬁ

O
iy e —

| Complete line of Parts, % |
Stands, Globes, Brackets, i::u;:rmsi":
Everything far the cperalor,

One-third Deposit, Balance C.0.D,

There Are
Big Profits In

NUTS

GET YOUR SHARE WITH

49 NUT
VENDOR

Interchange-
able SANI-
CARRY globe
for faster
servicing,

Displays
merchandise
to best
advantage,

Al:a available
in Hot Mut.

Stamp Folders, Lowest Prices, Write
HEHH!H HATIONAL VENDING

MACHINE DISTRIBUTORS, [Inc.

NORTHWESTERN

SALES AND SERVICE CO
MOE MANDELL

A48 W daith 51, Mew York 1B

A

"METAL Adjusable RINGS ®

From our Hong Kong factory. At your Y

l/% I/ or direct from ... #2 ASSORTMENT
-

1\ *10%.¢
b Eml. QUGGENEEIM ¢

fothuwesten

CORPORATION

ZB31 E. Armstrong 5t., Morrs, 10l
Phone: WHitney 2-1300

| 'i'-|||.'|||| i 4 AdS T

HEADQUARTERS FOR LARGEST SELECTION
OF SUPER 10c CAPSULE MIXES

Write for free information on 10c
Capsule Vending and illustrated price
lists of other vending items.

Send for complefe
catalog and fist of

wmaica L, MY, 212 RE 55419 warchouses

OPERATORS REPORT FABULOUS
EARNINGS FOR

VENDORAMA®
V2 25¢ & 50c

(apsule Vendor

“ 4 HOLDS 200 V2 CAPSULES

High Quality Merchendise Packed
100 to the Carton.

For 25¢ Vending. .$12.00 per 100
For 50c Vending. . 20.00 per 100
F.0.B. Chicage

LOGAN DISTRIBUTING (O,

1850 W. Division 54,
Chicago 22, Il

EREE illustratea e ® @
Sheets on all . ® @

Feature Charms
Rings and Bulk @ ®
The

PENNY KING

Company

new two-player pinball game
with swinging targets, ar-
rived in distributor show-
rooms last week,

ATLAS MASTER
Capsule Yendor

ADVERTISBING IN

BUSINESEPAPERS
MEANS BUSINESS

2534 Missien 51., Pittsburgh 3, Pa.

ABp

MHew V2
Copsule
shown aciual sire.

World's Largest Selection of Miniatuere Chorms

www americanradiohistorv com
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Exclusive
BUILT-IN AUTOMATIC

TothLIZER

nevotaiionsry SEEBURG
GO&?ME

Turn Down Bonuses
To Poorer Locations

® Continued from pape 45

revenue. But few t::peramra here
practice cost accounting.

But even without cost ac-
counting, an operator can figure
out that if he drops $1,500 for
a three-year contract, the bonus
loan systemn costs him $500 a

the operator anywhere from 24
per cent on up.

Proper cost accounting meth-
ods would demonstrate that in
many cases, loans and bonuses
actually result in a net loss
when balanced with operating

ACTIVE'S THE CHOICE FOR

THE LOWEST PRICES and
BEST EQUIPMENT ALWAYS

Exclusive Gottlieb and Rock-Ola Distributor for Eastern
Pennsylvania, South Jersey and Delaware,
Reconditioned Equipment for Expart.

T AMUSEMENT MACHINES Co.

666 M. Broad 51.,

You can ALWAYS depend
on ACTIVE ALL WAYS

year for the location,

And if he figures that the
location grosses an average of
$20 a week, his end after com-
mission averages 3520 a vear.

This leaves 320 a year to pay
for the amortization of the ma-
chine, record purchases, serv-
ice costs and general overhead.
It can’t be done.

Most operators are fully
aware that the bonus-loan situ-
ation is their biggest problem,
but no one has the solution.
Most common answer is: “Sure,
I give money to locations. But
if T stop my competitor will

Phila. 30, Pa.
POplor 9-4495

Whrile or wire far proces

chicago coin's

GRAND PRIZE

6 PLAYER BOWLING GAME

NEW! 'SWING-AWAY"
Servicing — Provides
INSTANT ACCESS 1o
Interior Mechanism
withoul moving Game!

move in. How else can I stay
in business?”

On pood stops this makes
some sense. But operators here
are beginning to realize that

Ad Potential

® Continued from page -ﬁ

ence sought 1s the Iﬁ:—‘f-i agc.
group, said Phillip Marx, man-
aging director of J. B. Market-

ing Litd.
The firm has lined up 300
metropolitan locations taking

coin in excess of B0O plays per
juke box weekly, and expects
to kick off a mass broadcast
advertising operation through
jukes starting September 1.

Major London operators’
opinion consensus is “it’s at-
tractive.” A weekly British na-
tional tabloid, with coin equip-
ment policy, has endorsed the
Injectiomatic juke box device,
and says that it will “do a
great deal to improve the image
of the juke box,” nationally.

Taped Commercials

[njectomatic will contain three
taped commercials for 20 spon-
sors to plug products over this
juke box network.

Emsee of the demonstration
was David Jacobs, disk jockey
of the TV “Juke Box Jury”
series here. The juke box-ad
gimmick has the edge in a
land where state radio monop-
olizes, anc the efforts of British
businessmen to obtain commer-
cial broadcasting franchise have
met with parliamentary stone-
walling.

Now! Servicing Is Just
10 Seconds Away!

IFIS W, DeVIRSIY BLWD

FOUSIFAES, FPC. (icaco 14 uNOIS

Get tomorrow’s
news tﬂduy
Get 1t fast.

~1.M"- Coin Man

pib T ( -------------- Subscribe Today-======rcce=--
EAS

You're in business to make money.
Billboard is in business to help you.

! Weekly dollars and sense information in every area
of your fast-paced industry . . . profit ideas—
current trends and forecasts—Ilegislation affecting
your operation—new machines—new products—new
services—new money-making ideas.

ILLABOARD, 2140 Patterson Street, Cincinnati 14, Ohio
Plecze enfer my ll.lh:l:nphnn te BILLBOARD for

C1 1 YEAR 315 [] 3 YEARS %35 [1 Hew
[ Payment enclosed [] 2 EXTRA issuves for cash [] Bill me later

[] Renew

Above subscription rates are for Continental U. 5 and
Canada only.
Overseas rotes on request.

1
i
1
1
1
1
1
1
1
1
1
1
]
'|'r'|3I-I
1
|
1
1
1
1
i
|
1
1
1
i
1
]

Name
Address

Get it often. Get BLIlbﬂurd.} City Zarai_Stete
L'Fvn- of Business Title |
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there are some locations that
aren't worth having if it means
a 5500 bonus. And this is the
beginning of wisdom.

The local association, Music
Operators of New York, is dead
set against unrealistic loans and
bonuses, but its powers are
limited by law.

It's illegal for a group of
operators to get together and
decide to eliminate or set a
ceiling on loans or bonuses.
Such an act would violate both
State and federal laws.

In the case of Music Opera-
tors of New York, the associa-
tion may not keep a location
list.

One solution would be the
establishment of a central clear-
ing house for credit information
on locations. If a consumer runs
up bills in department stores
and fails to pay, a notation to
that effect is made in a central
credit bureau. When the same
consumer attempts to establish
credit in a retail establishment,

the establishment checks the
central bureau and makes its
decision on the consumer's

credit history.

However, a location owner
can bilk three or four operators
on loans and feel free to bilk

Juke Box Bill

® Continued from page 45

collection. Th15 was killed in
the Willis (D., La.) copyright
Subcommittee (Billboard June
20, 1963) and a new bill, H. R.
7194 substituted.

The new bill simply elimi-
nates the 1908 exemption, and
safeguards location owners from
infringement, except when they
own or control the boxes. Also,
under this bill, location owners
must identify the owner of the
box when asked to do so by
those entitled to performance
royalty.

one more. The operator doesn’t
know that the location owner
will not repay his debts, and
he has not way of finding out—
except the hard way.

Credit  information made
available to operators wouldn't
eliminate loans and bonuses,
but it would give the operator
the information he needs to
make an intelligent decision,
Then, if he gets stuck, he has
only himself to blame.

116-ZAG

Counfer Game

ball play. 1¢-5¢-104
. Size 11"X1T"X
In line ll‘.ﬂﬂl‘l1
gh scorin i
tural woo

' $49.50

SHUFFLEBOARD
SCOREBOARDS

Coln operated. 21 and/for
50 points LHnmnfhr} Over-
head double-faced model on
chrome l'elnd!. complete with

o 169,50

Y
[ ]
=

cahbi-

=4 -]
- z
-

SPECIALS!
POOL SUPPLIES

J-D Bumper Fool Balls (10). l .00
215" Balls; 1-15 w/Cues Ball.. 12.50
1 h!ll. 1 Hi 1|'|'.|"Fl.i-l Baill.. 14.00
% 1 I-l.'l--l.

I-'I 95 an. : a5 1.50 ea.
....... ?"“ u.; Ja. ?‘E dx.

We carry l:nmhﬂr tlmv of Pool
Suppliss—

rite for Ik

PHONOGRAPH PLASTICS

We car repla wnt nlnliu
for Wurlitzer, 5 “ﬁl
Write for litara

¥4 Deposit, Balance C.0.D.
or 5.D.

MARVEI. Manufacturing Co.

2845 W, Fullerfon Ave.
Chicago 47, Ill.
Phone: Dickens 2-2474
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BUY! METAL TYPERS

VENDING ALUMINUM IDENTIFICATION DISC

1. LIFE-TIME INCOME
WHY ' 2. TROUBLE-FREE OPERATIOMN
3. ONLY

PMETAL TYPER, inc.

EI‘J 15!]

1318 M. WESTERN AVE.
CHICAGO 22, ILL,
EV 4-3120

For Immediate Export

BALLY BINGO PINBALL MACHINES
All Models — Good Condition
Box 506, Billboard

2160 Patterson St., Cincinnati, O., 45214

NEW
BUMPER
POOL®

by
alley
gives you
qality and @ SLATE TOP ® METAL BUMPERS l} WALNUT
fetures that | @ PLASTIC LAMINATE ON RAILS el
protect your | @ BUILT-IN CUE HOLDER
profits . . . ® RIGID, SOLID-LEG CONSTRUCTION

For complete lnl‘nrmllml, see your distributor or write

X

"SALES COMPANY

N e T
333 MORTOM STREET, BAY CITY, MICHIGAN

TWinbrook 5-8587
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Operator membership in NVA
OPERATE niponr NVA B d .I. M 164 c “fuh ranges from %40 to PSIEﬁ for
UNITED oar e ﬂp 0 nperamrs,f depﬁpding upndn ‘
° i He - number of machines operated,
Sh“me A“evs FROM e —— _ | $125 for distributors and $300
BRITAI" image! To maintain a good  supplying “junk merchandise” to  for manufacturers.
image, we must maintain a operators for dime and quarter Membership includes cover-
. e — clean, wholesome industry, and guarter capsule machines. age in the association’s group
Bowllng A“evs Kenneth Haydock was granted  coptinue to offer value to our The Schaef charges were  hospitalization and life insur-
a music permit by Accringlon  customers,” the association bul-  angrily denied by Bob Guggen-  ance policy.
WELCOME EVERYWHERE magistrates on his assurance thal  jetin emphasized, heim, leading New York charm Reservations for the fall
* his machine was “more modern™ The controversy was kicked  manufacturer, who said that the  board of directors meeting at the
UNITED MANUFACTURING CO. than a juke box and would off some weeks ago when hoom in capsule vending was Congress Hotel are available
3401 N. Califernia Ave. cater to adults as well as teen- Harold Schaef, Victor Vending due in good part to innovations from $8 to $21 per room (per
Chicago 18, Hil. agers. ... Basil Marks, partner Corporation  president, took in merchandise introduced by person), and from $22 to $65
of Phonographic  Equipment, charm manufacturers to task for the charm people. for suites.

Ltd., London, opines that the
four to five-pound increase in

FOR SALE juke box singles’ purchase price,
their operation, owing to in-
HE:&m::IEi EBUWEE&% crease in list prices by British a &

Keendy Sparfsmeon : ?5.00

Phonographic Industry, federa- fJ'-_|

E:I'I'; :;‘I';“i':"”'e epee SoR tion of major manufacturers, *'is
United Chief Shuffle . ... 8500 peanuts in our business.”
Bally Official Jumbo .. 195.00

BT AT ST AT

MOA TO STUDY
ETHICS CODE

HBally Congress Shuofile 75.00
C.C. Championship Shuffle &5.00
C.C. Advance Pool .. 25.00

Phonos—Wall Boxes

Wurlitrer 2400, 2404, 2410_$545.00
Wurlitzer 2500, 2504, 2510. &45.00

':url{fm 2300 ......... 445,00 CHICAGO—A Music Opera-
urlifzer 2100 o .. 47500 £ i
Rock-Ola Hide-A-Way 1440.. 7500 tors of America code of ethics
Seeburg 200 Sel. WB .... 49.50 will be submitted to members
Seaburg KD ............. 295.00 f s .

AMI 120 we T Tan'on or consideration and approval
Wurlitzer 5210 WB ...... 59.50 during the association’s Septem-
;‘;ﬂ'ﬂ,“"ﬂiww;m_ zeres S0 ber 4-6 convention here. A num-
AMI Lyrie 100 .. ... 395.00 ber of drafts were recently
i " i W dawa up and are to be shown
AMI| Bar Brackets . _..... 270 to a select group of local police

Call, Write ar Calile.

dble: LEWIG officials for review. The final

We are now distributors far Eil'rﬂf[ lS_ tﬂ IHE{]FPGIHIE their
Smokeshops and Gottlieb. ]ﬂII‘I[ lhll‘lklﬂg. DE[EﬂRibE}", LhE

lew-dﬂnpc = code would be binding on all

A Distributing Co members and would serve as -
Exclusive Wurlitzar Distributor an excellent public relations

1301 M. Capitol Ave. 329 W, Ninth 5t link between operators and the

WITH ADJUSTABLE
3 or 5 PLAY BALL

HITTING ALL 15 ROLLOVER BUTTONS
LITES ""SPECIALS" AND RE-RACKS BALLS

- Covington, Ky. various law enforcement agen- . iz e
|nﬂl:!;iﬂﬂ'| |i.51|.'|:';.i Greater DHE'H!‘I'L_I;E e 2 d::ll:la ;nlr]?ﬂ scores “'SPECIAL
Tel.; MElrase 5-1593 Tel.: AX 1-696
: A AT AT T ® two skill holes score “SPECIAL" i
whean lit

e £
fusi hi
=i, | IMPORTERS

WURLITZER PEND $O8

FREE
PHONOGRAPH
and PARTS LATEST CATALOG

64 Pages—Fully
Illustrated

‘ COIN MACHINE
| EXCHANGE, INc,
. ] Joe Kline
b Cable: “"FIRSTCOIN"=—Chicagao

1750 W, HNORTH AVE. b CHICAGO 27, ILLINDIS » Dlchens 2-0500

® four jet bumpers
® ogne regular bumper
® two rollover lanes
®* two kickup shooters
® two flippers
® ftwo ouvtomatic kickers
® plastikote playfield

wWries Manager Coblc—CLECTM
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THE NEW DELUXE %D

THE STANDARD
OF THE INDUSTRY

FOR
‘63

o Bhallower,
Appearance.
* Mew design Formica
fop frame with
cessed seoring mark-
oy,

« Famous |em - procf
ball mechanizm.

= Available in plani-

num  walidt, mahoge
amy or teak.

langer

FOR EXPORT ONLY
Bally Shook-A-Lines,
lika new ... ... $350.00

SUPER-CRANES, Merchandise
and Premium
Vendors . ... ... $275.00

JAGUAR, brand new, similar
fo Holly Crames. .5750.00
f.o.b. lalian Port

Soles Manoger

Stardust .....oc0inis §615
Yiking .............. 595
Cryshal .. ...ccovuvens 595
Delphin ......co000.. 528
Shuffle Baseball, new 450
Bure Fire ........... 150
Four Way .......... Jos
Five Way ........0000 450
Bally Club .......... 195
Cyclon®e ........i-... 175
BOWLERS
Seven Stars ......... $T4S
Classie ...ivvivniwca. B985
AlamE ... ....co0ii-s 750
By 815
Princess ..., ......, 67§
Duplex ..... sisavas %5
Challenger .. ......, 425
KIMB i saonapianssns 73

MACHINE EXCH
2029 PROSPECT AVE., CLEVELAND 15, OHID

Stoner 11-Col. Candy,
Gum & Mint
Rowes Taity Twenty. .
DuGrenier Candy-
mart KYMN,; 8 col. .
U-Select-it 188 ......
Rowe F-Col. Gum &
MInt .o e
Wittenbora 417,
rafrigerated .......
Rowe Model 145
Sandwich, refrig. .
Stoner Pastry,: 4 col. .
Vonde 210 MIIK .....
Vendo 210 Ice Cream.
Rawe Ambassader
Cigt., 14 ecol, ......
DuGrenier K-14 Cigt.
Stoner 500 Coffee
& ChBt: ..:ciiisnas
Cole-Spa Speclals,
4-Sel, Cold Drink .
Vende Hot Food,

R T R T T
Rowe Hot Food, T sel.

All Phones: Tower 1.6715
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When Answering Ads . . .
Say You Saw It in Billboard

MOA Exhibitor

® Continued from page 45

Rowe-AC Services, Seeburg and Wurlitzer. United
will show its full amusement game and music
line.

The presence of Cine-Box marks the first year
that a cinema juke box is shown at the MOA
show. The machine plays film, showing a motion
picture with accompanying music. Initial tests
of the machine throughout the country have
been excellent.

A number of other convention arrangements
were announced. Operator, distributors and ex-
hibitors will all receive different colored badges.
MOA will also provide a board at the registra-
tion desk where distributors may fasten business
cards and indicate hospitality suites and room
numbers.

Slifer in commenting on these arrangements
said, “Our compliments to the MOA convention

Picture Bright

officials for their co-operation and a ‘first' in
making provisions for an all distributor registra-
tion board. As a distributor registers, he merely
has to thumb tack his business card on the
distribution registration board under the alphabet-
ical column provided.”
Distributors

Slifer said “this is a service we have long
advocated and wanted, as distributors have often
wanted to see many friends upon arrival and to
make appointments. MOA was more than pleased
to institute this distributors' convention service.

“Another registration service MOA has pro-
vided is an identification badge for distributors.
It is blue and you don't have to strain vour
eyes to try to determine who you are talking
to—an exhibitor, manufacturer’s representative or
a distributor.”

Common Market to Call Shots

® Continued from page 45

proceeding slowly to build a body of precedents
for antitrust rulings as the EEC takes shape.
The Commission intends neither to elaborate
sirict rules as to the types of agreements that
conflict with EEC antitrust regulations, nor to
decide on each case individually. This would
be impossible in view of the large number of
notifications submitted so far. Instead, the Com-
mission will proceed gradually by establishing
precedents on the basis of rulings on key cases.

A Commission official commented, “Any Amer-
ican coin machine firm looking to a prosperous
and serene existence in the Common Market

would be well advised to pay careful heed to

antitrust considerations in establishing his enter-
prise.

“Later on, there will be firm guidelines, but
just now we are pioneering in this field and
there will be inevitable confusion and hardship,
particularly for firms that neglect antitrust con-
siderations in their operating arrangements.”

Therefore, the decisions on the two agreements
of precedents. In the long run, these rulings will
help set guidelines as to the type of agreements
that are permitted or should be avoided under
the antitrust regulations of the Common Market.

lllinois Judge

® Continued from page 45

covered games which paid m;f office.

in coins, tokens and merchan-
dise, and that without evidence
that such pavoffs were made,
the games could not be assumed
to be gaming devices.

games

He ordered a 20-day injunc-
tion against such seizures until
the meaning of the law could
be studied by the prosecutor’s

Judge Lupe said
involved, Bally
Times, delivered free plays, and
that it was up to the law en-
forcement officers to prove that

any other considerations are in-
volved.

Trade circles have complained
that the language of the new
Illinois statute is obscure, and
the current case may be the be-
ginning of a test. The 20-day
injunction was also granted to
give interested parties a chance
to appeal the new law.

that the
Beach

SHILL CAME

* Playboard Auto-Clamp
= Maximum security door lock
» Stainless cabinet trim

www americanradiohistorv com

Novel
Swinging Targets
Give A Brand New

Hi-FI Sound
To Scoring

= 4 side targets light corresponding colored pop bumpers for high score
« Side and bottom rollovers light for high score
* Double-size cash box
* Front moulding clamp
» Match feature

Ask your distributor for a feature demonstration!

1140-50 N. Kostner Avenue *» Chicago 51, lllinols b
It's Always Profitable to Operote Gottlieb Games!
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TEN TOP TUMNES

Harry Jacobs, Jr., Milwaukee Wurlitzer Distributor, and Evelyn Green dis- Evelyn Green, owner of Evelyn's Starlight Diner, with one of the three
cuss the potential earnings of the Ten Top Tunes on the Wurlitzer 2700. Model 5010 Wurlitzer Wall Boxes installed on the counter of her diner.

WURLITZER 2700 PLUS FOUR HALF-DOLLAR, SINGLE-COIN
TEN TOP TUNE WALL BOXES, JUMP TAKE
IN EVELYN'S STARLIGHT DINER

" WURLITZER -
_ Fant L - Evelyn's Starlight Diner, 1501 W.
| .-'_'_--—

e

e r:[:nut St., Milwaukee, was ai.'Er?ging Eﬁr- l
a V:r&Eh with an older Wurlitzer.
Replaced by a Wurlitzer 2700 with WURLITZER
the 10 TOP TUNES FEATURE and Model 5010
four Wurlitzer Model 5010 Half-Daollar, ‘ Wall Box
Single-Coin Wall Boxes — three on Actual Size:
the counter and one on the wall in a 6" x 9"

separate room — the earnings jumped
509, to $90 a week.

Ideal for counter, bar or wall, these
compact Wurlitzer Boxes are making

the exclusive Wurlitzer Ten Top Tunes [h.,,-,,-:’“/

feature an even more potent profit-

producer. See Your Wurlitzer Distrib- High lustre
utor NOW! chrome bracket,

for mounting
Wall Box

on counter
or bar.

YOU GET THE BIG MONEY-MAKERS FROM. ..

ER

THE WURLITZER COMPANY . 107 Years of Musical Experience 5 NORTH TONAWANDA, N. Y.
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TRIBUTE TO BERTHA: Bertha Porter, music director of PROPHESY FOR JOHNNY! Reprise Records’ Johnny

WDRC-Radio, Martford, Conn., receives a speciol Gold Prophet gets a big hug ond kiss from his wife Ellen,
Award from Al Coury, Copital Records district singles former Miss Maryland, ofter being nomed “Best New
promotion monager. The oward was presented for her Male Vocaolist of the Year” in o listener poll conducted
pioneering efforts in behalf of Al Mortine’s hit single, by Les Angeles Stotion KRKD. Prophet's first Reprise
*] Love You Because.” album is entitled “This Is Johnny Prophet.”

“GRAND OLE OPRY"” stars Sonny Jomes and Geerge Hamilten IV talk over their
records with “Opry"” manager, Ott Devine. James' “The Minute You're Geone” and
Hamilton’s “Abilene” are presently climbing Billboard's Hot 100 Chart,

COLUMBIA INVADES 5AN JUAN: Goddard Lieberson (top photo), president of Celumbie
Records, visits Governor of Poerto Rice Muno: Marin during the recent Columbia Records
Convenlion in Puerte Rico’s capital city. (Left) Columbio’s newest acquisition, Teri Tharnten,
it introduced te the convention. (Right) Normen A. Adler, executive vice-president of
Columbia Records, chats with Mayaress of San Juan, Dona Felisa Ricon de Gautier, during
show at Americana Hotel there.

r

PLENTY OF LIVELY ONES: Epic's George Moharis is surrounded by o sworm of shes-clad-
for-skis of @ Modemoiselle Mogazine department store prometion. Maoharis will make
appearances in several mojor markets with the gals as port of his natienwide promotion tour.

PANORAMA OF SHOWBIZ PERSOMALITIES: (Left to right) Marion Hockney, Steel Pier's high-diving horse rider; Bobby Rydell,
George Hamid Jr,, Bobby Vinten, Veughn Meader, Dick Clark, George Hamid, the Crystals, Gene Pitney ond Claudette Carson,
Miss Steel Piar, are an impressive line-up of personalities, oll of whom were playing the Hamid’s Steel Pier in Atlantic City for

one gigantic bill.
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