
N 

. The Billboard's 

SPECIAL UK QUARTEr 
featuring a 

NATIONAL MARKET REPORT o 

rL 7 
lf1 ZT 0 Ó O1 

ti 

Q 
a¡ 

DECEMBER 30. 1957 ;FJ) T H E 

35 

AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY ABC 

t- 
Z o o 

EL _t 

'57 Not Bad Year 
For Coin Machines 

Bloom Off Juke 
Over -All Picture 

& Game Revenues, But 

Cues Healthy Factor 
It, AARON STERNFIELD 

\I:\V YORK -The bloom is off 
rose for the nation's coin ma- 

hine operators. The year just 
ended saw no revenue records 
broken for the juke box and amuse. 
meat gaine fraternity, but on the 
,aher hand it saw few operators 

-a,ling up in the poorhouse. 
(firing the decade following 
srlcl War 11, the country went 

a buying spree- perhaps to 

upen sat e for the years of short- 
during the conflict. In many 

,es. overtime pay was there for 
asking. and when the week 
over, the working man gen- 

illy had a few dollars left over. 
k fair percentage of these dollars 

ended up in the coin boxes of juke 
boxes and amusement games. 

By atrnost any yardstick. 1957 
was not a baci year. bfoney may 
have been a little tight, but 
everybody was working. The main 
difference between 1957 and the 
immediate post -war years is that 
people were in a hurry to spend 
their money then; now they take 
their time. 

Ask any operator what kind of 
year 1957 was and he'll probably 
say that it was pretty poor. But it 

was poor only when compared with 
the lush years. Achsally` most 
routes returned pretty healthy 
profits. profits which in normal 
times would be considered ade. 
quate. 

Jukes Amid 
Holiday Whirl 

CIItC. \CO - The holiday sea 
son l "lucen a flurry of activity 
among the nation's inke box opera. 
tors, hot it was strictly in the form 
of servicing their machines rather 
than being swamped by collections. 

With Christmas over, operators 
were busy with a quick change 
from yuletide carols to the less fer- 
Cent but more festive hines like 
"Wheys the Saints Co Marching 
in." "Auld Lang Sync" and "The 
Beer Barrel Polka." 

Alt normally most juke boles 
ore serviced about every two 
weeks, the holiday.: find the ma- 
jority of phonographs getting the 
weekly quick- change treatment 

But svhile the activity continsses 
on the operator level, it is seldom 
reflected in the iukc box play. With 
few exceptions. holiday activity on 
the phonograph is below par com- 
pared to other months. 

In the main, operators put on 
the records 'because people like to 

see some festive music," but play 
rarely approximates that of- current 
pop hits. 

The proof of the pudding may 
be found in the records of the 
financial houses. F.n the Standard 
Financial Corporation, a house 
specializing in coin machine paper, 
1937 was the best year yet. 

According to Arthur Silbert, 
Standard vice- president, the firm 
handled a record amount of coin 
machine paper during 1957, and 
also had a record number cf 
accounts. 

Needed Cash 

This in itself, doesn't mean that 
the operators were breaking any 

records. In some instances, it 

mereis meant that the operator 
was strapped for cash and liad to 
borrow. Elsa the volume of busi- 
ness done by Standard Financial 
would indicate that operators are 
investing more money in equip- 
ment than ever before. 

Delinquencies during 1957 were 
somewhat higher than during the 
previous rear, but even so the de- 
!impieties figure is so low that it 

is considered negligible. Reposses. 
sions are still sirttall' unknown. 
and if there was any incidence of 
bankruptcy among juke box or 
amusement machine operators. it 

was the best -kept secret of the 
rear. 

As far as major cities are con - 
cernec., amusement machines and 
inke boxes are at a near -saturation 
point in numbers. About the only 
way a city operator can expan 1 is 

to buy 'a competitors route. But 
that doesn't mean that lie has 
reached his revenue potential. 

-)line Play 

While the economics of the like 
(Confinnrd on page 57) 

ABP PREVIEWS 
HEALTHY 1958 

FOR INDUSTRY 
NEW YORK -- Despite 

"the current suns a of pessim- 
ism," a poll of America's 
business paper editors reveal a 

healthy outlook for business 
in 1958. Associated Business 
Publications last week re- 
vealed the results of its since, 
of members representint, l(i 
industries as 70 per cent pre- 
dicting for increase next year. 
22 per cent seeing a hold 
steady - line and is per cent 
seeing a business decline. 

More sharper merchandis- 
ing techniques. more advertis- 
ing by local firms, more 
identification and promotion 
of brand names slid copy 
emphasis on dramatic appeal. 
were predicted by the editors. 
The ABP poll also saw "a 
grossing awareness of the 
need for improved public re- 
lations and special programs 
for community, stockholder, 
employee relations with man- 
agement." 

The publications' crystal 
ball foresaw rising labor costs, 
manpower shortages and "sub- 
stantial, grossing application 
of automation techniques" in 

most industries and profes- 
sions. This business forecast 
is to be an annual psoiect of 
ABP's editors' division. which 
nosy includes 107 trade 
journals. 

Consensus on specific in- 
dustry gross volumes included 
Advertising. 5 per cent rise 
in 1958. Iii -ri. 5 per cent 
rise. Toys. 10 per cent rise. 
Printing, will level off. Canute, 
will just barely hold 1957's 
gains. Plastics, 10 per cent 
rise. Hotels, .potty. Electrical, 
"unprecedented gains.' Res- 

taurants, a bit down. 

Review Wax Tabs 
1957 Record Disk 
Production Year 

The Billboard Panel Listened to 

4% More Singles, 31% More LP's 

By 110w \RD COOK 

NEW' YORK--A record number 
of 4.649 single disks were received 
for review by The Billboard re- 

viewing staff during 1957 -an in- 

crease of 4 per cent over 1936 
The new record chas set in the 
wake of a slight c'i in the number 
of singes received for review in 

'56 as against 1953. At the same 
tisse, more than 3,000 LPs were 
submitted for review, an increase 
of 31 per cent oser '56. Disks were 
received from '%57 new companies, 
an average of six new firms per 
week. 

The ^sharpest rise was in LP's 
in the pap category, tho the totals 
in other fields, especially classical 
and jazz, were also greater. The 
195 figures represent an increase 
of'2 per cent in singles and close 
to 50 per cent in albums above 
the totals for 1955. 

The heaviest month for albums 
was November with 343 sent in for 
review. March was the big month 
for singles soit)) 515 submitted. 
Approximately 93 singles and 60 
LPs were received euch week, and 
over 90 per cent of the singles and 
97 per cent of the LP's were re- 
viewad. 

1957 was a big year fer rock 
and roll. For the latter part o the 
ses,,, most of the rhythm and blues 
hits and many or the country and 
western best- sellera were dupli. 
rated on the pop best -selling chart. 
A brief calypso trend at the start 

NEWS OF THE WEEK 
Spot Business OK, But Outlets 
Troubled on Half -Hour Sales . . 

Syndication prices have gone so high that only 

well- heeled advertisers can bus, Local spon- 
sorship in TV has been hard hit, with many 
small firms returning to radio. Spot business 
continues good. but full sponsorship of half - 

hours has dipped sharply. Page 6 

Perfect Stereo Disk Process 
Will Take Time, Say Producers .. . 

Stereo is coining for dire but it may be 

further off, on a mass basis at least, than many 
now believe. Disk and plsono firm spokesmen, 
tapped last week for their opinion, indicated 
that much research remains before stereo disk 
reproduction is perfected. "We don't want the 
public bamboozled," was the concensus. All 

Felt that dealers should have no concern. They 
will definitely he protected," was another 
general comment. Page 11 

RCA Sets 100 Per Cent LP Return; 
Includes 15 Per Cent Service Fee . 

RCA Viétor announced a 100 per cent return 

Jprivilege on all new albums last creek effective 
anuary 1. Significant also. in the change. is 

- the institution of a service charge of about 14 

per cent of the wholesale price of all albums 
returned. The 100 per cent exchange privilege 
coutumes its effect. but this, too, will now also 

carry the service charge. Service charge does 
not pertain to 100 per cent guarantee on all 

singles. Page 11 

REPARTMF \TS AND FEATURES 
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of the year produced fees artists 
who had repeat hits, and calypso 
was largely a Belafonte phenom- 
enon. The ilawaiian- rocker fling 
during the early part of the sim- 
mer was also short- lived, and rock 
and roll platters remained the 
most- favored by the kids. 

There was a slight rehire to 
ballads this year, but few of these 
were csithont traces of rock and 
roll. Most of the clicks were of 
the rocker or rockabilly type, and 
a surprising number Of the tunes 
were byres or based on blues. 
There were feu big instrumental 
hits and even fewer novelty 
smashes 

This was also a good year for 
male vocalists. Only four of the 
y ar's top 50 disks were by girls 
or fern groups. It was a ' year 
that saw several new artists de- 
velop important recording person- 
alities. Twenty of Ilse top 50 rec- 
ords in 1957 were by groups or 
artist, that were new to disks. 

Sound tracks, origiral cast re- 
cordings and vocal mood albums 
u ere tops in pop albums this year. 
Five of the op 10 best -selling al- 
bums were either sound tracks or 
original cast recordings of Broad- 
way shows. These are "My Fair 
Lady." "Oklahoma)" "Around the 
\Vorld in 80 Days." "the King and 
I" and "The T:ddy Duchin Story." 

Antal Doratï s Mercury recoro- 
ing of Tchaikovsky's "1812 Over- 
ture" with The Minneapolis SsmT- 

plsone Orchestra and Arthur Rubin- 
stein's interpretation of Rachman- 

(Continued on page 42) 

New Markets 
Hike Output 

NEW YORK -- The eóntinued 
expansion of both singles and al- 
bum fields can be attributed in 

part to nesv markets which have 
been created then racks. Super- 
markets and drugstores have 
opened new sources for buyers. 

There has also been an increase 
in the number of love- -priced LP's 
with more participation by major 
labels and by a larger number of 
companies producing only sets with 
a lower price tag. 

During the last two months of 
1957 there was a marked rise in 
the number of less expensive LP's 
received for renie - be The Bill- 
board than earlier this year and a 

significant increase in the overall 
total received during this year, as 
compared to 1956. 

www.americanradiohistory.com

www.americanradiohistory.com


TELEVISION PROGRAMMING 
2 THE BILLBOARD Communications to 15;4 Broadway, New York I6, N. Y. 

it: 

DECEMBER 30, 1957 

GOOD FELLAS GET TOGETHER 

Early '58 to Mark Mergers 
Of Medium -Sized Agencies 

NEW YORK -The first half of 
1958 is expected to produce a 
rapid acceleration in the trend 
among medium -sized agencies re 
merge. One of the sizable group 
of agencies quie @j,. s egotiating for 
mergers is Norman, Craig & h um- 
mel, whir iS expected to emerge 
vastly .' i .ìrged after some pending 
Seals jell. 

N.C. &K. is now negotiating with 
key local agencies in Los Angeles 
and Chicago. If mergers result, 
the deals would give it major 
offices in the three largest cities in 
the country, and would substan- 
tially increase the services it can 
render clients. 

Cunningham & Walsh and the 
Compton agency are two others 
shopping the merger marts. Comp- 
ton was trying to effect a merger 
with the Kudner agency to save 
the Buick account, but the arrange- 
ment could not be worked out. 
Also trying to effect the same kind 
of deal was Cunningham & Walsh, 
which already has absorbed a 
number of smaller agencies. 

Buick Patter 
The importance of multiple 

offices its key cities and multiple 

Health Spec 
For Wheaties 

NEW YORK - General Mills, 
for its Wheaties division, is pre- 
paring a physical fitness spectacu- 
lar.for sometime next June. Enter- 
tainment will be emphasized on 
the show, but the sports theme will 
also be carried thy. 

General Mills feels that the 
President's program to improve the 
health of youth can be tied in 
directly with Wheaties to the bene- 
fit of both. No talent or network 
lias been set. 

Ford Foundation 
To Aid Education 
Stations' Quality 

HOLLYWOOD -- The Ford 
Foundation's Fund for Adult Edu- 
cation is putting together a team 
of production executives to teach 
production knowhose and step sip 
quality of telecasting at the nation s 
educational stations. 

The team, to consist of 10 pro- 
duction men front commercial TV, 
will make a swing around the coun- 
try, lasting approximately six 
months, visiting all of the 23 edu- 
cational stations presently on the 
air. Purpose is to bring produc- 
tion quality of educational stations 
up to a par with that on commer- 
cial TV. 

r 

services for ass a geofy is indicated 
in the congteiüun for the Buick 
account 1'wo of the agencies 
)ÿtng for the account, Benton & 
Butyles and Leo Burnett, both 
'suuld have a vastly better chance 
of acquiring the billings if they 
had major offices in a number of 
major cities. Burnett, of course, is 
a Chicago agency with a New 
York branch office. B. &B. is mainly 
a New York agency. 

What importance does TV play 
in th, demands of clients for more 
services? In most cases the agencies 
merely select the client's vehicles 
and later supervise their presenta- 
tion. But clients want the security 
of dealing with agencies which 

have TV executives of major 
stature on the payroll. 

Research Wanted 
They also want amplified TV 

research. They want different 
tests and studios to assure that no 
mistake is made in the selection of 
properties. Such a combination 
only a huge agency can offer. 

Only the largest agencies can 
also provide marketing, merchan- 
dising and corporate media plan- 
ning departments, in the patter of 
the successful McCann- Erickson 
operation. And in addition to all 
this, merged agencies usually avoid 
duplication in services and thus 
can provide the plus services to 
clients more economically. 

MOVING TIME 

ABC Shifts Three 
More Programs 

NEW YORK -Mid- season shuf- 
fling continues to center largely 
around ABC -TV, whiclt next week 
will move three more shows into 
new slots. "Walter Winchell File," 
recentiy, shifted from Wednesday 
to Friday, will be berthed Thurs- 
day, 9:30 -10 p.m., probably with 
a new sponsor. Toms is reported 
signing to replace Revlon on the 
dramatic series. 

"O. S. S." will shift front the 
Thursday spot to Tuesday 10- 
10:30 p.m., with Bristol -Myers 
buying 13 one -minute participa- 
tions and the web now offering 
the remaining two for sale. "West 
Point Story," now in the Tuesday 
slot, will move to Monday 7:30 -8 
p.m. as a sustainer, replacing the 
exiting "American Bandstand" 
nighttime stanza. 

The ABC sales force is out sell- 
ing "Win a Million," "It's News to 
Me," "Masquerade Party%' and 
other properties as potential en- 
tries for the now -open Friday 8:30- 
9 p.tn. titre. Before the temporary 
Mitchell occupancy of that slot, 
Patrice Muusel had it; her music 
stanza now fills the Friday 9:30- 
10 slot. 

The Sterlings 
"Jacques and Jill," a comedy 

CBS Sells 2 Quarters 
Of 'Beat Clock' Strip 

NEW YORK - CBS -TV last 
week sold two quarter hours of 
"Beat the Clock," its daytime strip. 
One was bought by Lever Bros., 
and the other by Bristol- Myers. 
The 2:30.3 p.m. program is rapidly 
moving toward s.r.o. status. 

MONEY -SAVING SUBSCRIPTION ORDER 
Enter my subscription to The Billboard for a full year 
(52 Issues) at the rate of $15 (a considerable saving 
over single copy rates). Foreign rate $15. ' 
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Q Payment enclosed O Bill ne 
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series starring Anne Jeffreys and 
Robert Sterling, arrives January 20 
as a Guy Mitchell replacement for 
Max Factor in the Monday 8 -8:30 
p.m. berth. The Hal Roach-Alex 
Gottlieb production has 13 weeks 
in which to prove itself. William 
Seiler is directing the films. 

ABC's already -crowded drawing 
boards now include an adventure 
series starring Rory Calhoun, to be 
filmed at Desilu studios, and a 
new Margaret O'Brien comedy re- 
placing "Maggie," the show which 
macle the rounds this fall. Pilots 
on both web projects are promised 
for March 1. 

Bristol -Myers, in addition to the 
"O.S.S." buy, just purchased a 
weekly participation in ABC's 
"Scotland Yard and two weekly 
spots in the John Daly news strip 
at 7:15 p.m. Sanka, which had 
alternate weeks of "Yard," will 
now alternate one and two spots 
from week to week. 

ABC is huddling with Screen 
Gems on "The Fat Matt," the 
Daslsiell Hammett mystery series 
formerly a radio success. A pilot 
will be ready February 15. 

Sandura Adds Buy 
On 'Price Is Right' 

NEW YORK -A firms which 
has had exceptional success with 
daytime TV, Sandura last week 
added an alternate quarter -hour of 
"Price is Right" to its NBC -TV 
order. The buy is for seven weeks, 
as is the Sandura renewal of the 
"Queen for a Day" alternate 
quarter hour. 

Sponsorship of both programs is 
on Mondays, giving the advertiser 
a contiguous rate. Hicks & Crcist 
is the agency. 

Thurs. 'Bandstands' 
Star Radio Folks 

NEW YORK -- Thursday tele- 
casts of "American Bandstand" over 
ABC -TV will henceforth feature 
the stars of American Broadcast- 
ing Network, the web's radio sister. 

The weekly stanzas of the day - 
tisne strip, beginning January 2, 
will find emsee Dick Clark sharing 
the podium with Jim Backus, Merv 
Griffin, Herb Oscar Anderson and 
ABC singing regulars. 

TV, ASCAP 

Pact Near Set, 

About Same 
NEW YORK - The American 

Society of Composers, Authors & 
Publishers' TV contract covering 
use of music on network and local 
stations wan virtually wrapped up 
late last week, with an overwhelm- 
ing number of stations represented 
by the all-industry 'IV committee 
wiring in their approbation of the 
terms. The deal, as indicated pre- 
viously, is virtually the same as the 
expiring contract. 

In the case of local stations, the 
music payment calls for 2.05 per 
cent of time sales, less certain de- 
ductions. In the case of networks, 
the percentage is 2.5 per cent. It 
is a lour -year pact. 

A protective clause which ex- 
isted in the old network contract 
has beets discarded. This clause 
was designed to guarantee that 
ASCA1ys income in any one year 
would not fall below its network 
earnings in a previous year. 

The ASCAP board is scheduled 
to meet Monday (30) to ascertain 
whether enough broadcasters had 
okayed the tenus. The office of 
Judge Simon Rifkind, counsel for 
the committee, on Friday (27) sent 
out a wire stating that the all- 
industry TV committee unani- 
mously recommends adoption of 
the terms. 

Most stations repped by the com- 
mittee have already given their 
approval, but this wire was in- 
tended to reach some 150 addi- 
tional stations. By Monday (30) 
practically total approval is ex- 
pected. 

Sources close to the scene stated 
that talks on the matter of a coirt- 
prontise settlement of the Song - 

(Continued on page I3) 

Cold Remedies 
Hike Budgets 

NEW YORK --More money for 
cold remedies- mainly the asperins 
-is beginning to be made available 
by advertisers. Whitehall Pharm- 
acal has budgeted an additional 
$1,000,000 for its Attacks division, 
some of which has already been 
spent in purchasing the NBC -TV 
news. Meutholatum, another cold 
remedy, has bought ass additional 
quarter hour of "Treasure Hunt.' 

Bristol -Myers has also made 
snore stoney available for its Buf- 
ferin divisieu. Warner- Lambcrt's 
Analtist, however. is putting its dol- 
lars into spot TV. Vicks is also 
looking around for more TV for 
its \ apo -Rub. 

Last -Minute Buys 

Made on Network 
Football Telecasts 

NEW YORK - More last - 
minute sports buys were made on 
the webs last week. Toms bought 
the third quarter of CBS -TV's 
Cater Bowl, Saturday (29). Other 
sponsors of one -quarter of the 
holiday football game are R. J. 
Reynolds aridCarter Products Rise 
shave cream. 

At NBC -TV the networks sold 
its January 12 National Professional 
Football League Bowl Came to 
Lincoln -Mercury, and Liggett & 
Myers. 

SAYS SCHERIN: 

Science Fic 
Show Buys 
Carry Risk 

.5 

NEW YORK - Anyone who 
hops on the space show bandwagon , 

does no at considerable risk, ac. 
cording to Schwerin Research Cora, 
portion. Science fiction appeals 
mostly to men; the hard core of 
enthusiasts is exceptionally small 
(about a fifth of the total audience) 
and these fans are unusually 
choosy. 

The success of proposed space . 

series depends almost entirely on 
their appeal to this limited, dif- 
ficult group, Schwerin finds, and 
cannot be predicated on track rec- 
ords of early TV shows like "Cap -, 
tain Video' and "Tom Corbett,,. 
Space Cadet," which were strictly 
juvenile appeal. Schwerin also., 
cautions against trick endings, over- 
use of scientific terms, unconscious 
changes of mood its scripting and . 

underestimating viewers know- 
ledge of impending space progress... 

Client Renews 
Ziv 'Annapolis' 

NEW YORK - Zis's "Men of 
Annapolis" was renewed for the 
second year in a row by Carnation 
Milk in 17 Western markets. The 
buy was made for Captation for 
its Albers Milling Division. 

Markets include Sass Francisco, 
San Diego, Seattle, Portland, Ore., 
Phoenix, Ariz., and Salt Lake City. 
The agency is Envin \Vasey, Ruth - 
rauff & Ryan, Los Angeles. 

We're Bystanders, 
Says CBS in Fuss 
Re 'Game of Week' 

NEW YORK -CBS -TV claims 
that it is only an innocent by- 
stander in the recent flare -up from 
minor league teams about the Sun- 
day "Baseball Came of the Week." 
The web points out that six major 
league clubs sold their Sunday net- 
work video rights for 1958 to 
Dancer - Fitzgerald - Sample for 
Fallstaff Brewing. 

The network was selected by the 
advertising agency. CBS -TV also 
points out that the Sunday games 
will be carried by 103 stations as 
against 159 on Saturday. The mi- 
nor leagues' "out of business" plea 
was made to Congress against 
CBS. 

'Price' Christmas 
Pkg. Pulls Mail! 

NEW YORK -- "The Price Is 
Right" pulled 18,908,367 pieces of 
mail its four weeks for its special 
Christmas "Showcase" of give- 
away items. The Goodson- rudman 
audience participation vehicle has 
been averaging reasalar mail of 
2,000,000 each wecÇ. 

Both as a daytime strip and a 
Monday 7:30.8 pan. stanza on 
NBC -TV, "Price has been an un- 
usual mail -puller Lam the %cry 
start. 

Timex Buys Ten 
Weeks of S. Allen 

NEW YORK- 'finiex last week 
moved back into NBC -TV sponsor- 
ship when it purchased 10 alter- 
nate weeks of Steve Allen from 
Pharmacraft. 

The show is on NBC -TV, 8-9 
p.m. Sundays. Timex was one of 
Allen's early sponsors. It recently 
cancelled several Bob Hope spec- 
taculars. 
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BC auizzers 
Start Slowly 

Trendex 

THE BILLBOARD TV PROGRAMMING : 

NEW YORK - NBC -TV's new 
7:30 -8 p.m. Quiz shows have be- 
gun slowly, according to their 
Trendex ratings. "Treasure Hunt's" 
December 24 rating in the Tuesday 
night half hour was a 9.3; its 
CBS-TV competition, "Name That 
Tune." got a 9.3, while the first 
half of 'Sugarfoot" on ABC-TV 
received a 15.0. The "Hunt" rat- 
ing was an improvement over the 
last rating taken of Nat (King) 
Cole, its predecessor, who got a 
8.9 on December 3. 

On Friday (20) "Truth or Con- 
nonces got a 6.7 on NBC, and 

"Jim¡or Miss," the CBS -TV spec 
tacukar, recieved a 18.3 for its first 

-half hour. Rin Tin Tin," the ABC 
Competition, got an 11.1. The pre- 
vious' week, without the competi- 
tioe of a spectacular, "Truth or 

dnsequences' rated sl'ghtly higher 
a 7.7. On December 13, 

r, CBS -TV's "Leave It to 
t an 11.5, and "Rin Tin 

I 

_AV YORK - Having com- 
pleted a four -week test study in 
Boston, The Pulse will incorporate 
in its monthly Telepulse reports the 
new rating technique based on 
four weeks rather than a single 
week In the month. 

New York and Los Angeles are 
the next markets to be surveyed 
this way, with all Pula(' markets 
eventually getting the FCW (Four 
Consecutive Week) ,treatment, 
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Pye Chairman 
Calls for Can., 
Britain Cable 

LONDON -A project to sink a 
transatlantic TV cable link be- 
tween, Britain and Canada was 
mentioned by C. O. Stanley, chair- 
man of the Pye group of com- 
panties -heavy Stakeholders in the 
electrical and mechanical side pE 

television -at a meeting here this 
week. 

He claimed that easy Inter- 
change of radio and TV programs 
between the U. S. and Canada had 
done a pre- selling job for American 
goods in that country, urged that 
a cable link could help restore the 
balance by plugging British trade 
to Canadians via their TV screens. 
Outside of transmission time, the 
cable could be user, for telephonic 
purposes. It could be 

ff the 
oper in a 

within four years govern- 
tion 

ments of both countries gave It a 
green light. 

Stanley was talking to a group 
of leading Canadian manufacturers 
making a good -will trade tour in 
this country. 

Nufizz Plans 

TV Campaign 
NEW YORK -Soda pop bot- 

tlers will be facing a major compe- 
titive threat early in 1958 with the 
introduction of Nufizz a soft drink 
which comes in powder form and 
can be made by the addition of 
cold water. Now in fout flavors - 
root beer, orange, grape and cherry 
-the product will be distributed 
first in Florida. National distribu- 
tion is expected to be achieved by 
next' summer. 

Spot TV is expected to take 100 
per cent of the Nufizz advertising 
budget. In mid -1958, however, TV 
will drop back to 80 per cent of 
the budget. CBS' Jack Sterling, a 
stockholder in the company, han- 
dles the one -minute, 20- second or 
10- second commercials which will 
be slotted in kids' daytime shows. 
The parent company of Nufizz is 
Drinks, Inc:; headed- by Merill 
Lindsay, a former advertising 
executive. 

Only 4 Clear -Cut Winners in 
New Crop; 3 Are Westerns 

NEW YORK - The new crop 
of shows has brought only four 
clear-cut winners to TV, according 
to the December American Re- 
search Bureau report. Three of 
them are Westerns, "Restless Cun," 
"Maverick" and "Have Gun, Will 
Travel," the other, "The Real Mc- 
Coys," a comedy. 

ARB gives 23 half hours to 
CBS -TV, 16 to NBC -TV and nine 
to ABC -TV, with one tied rating, 
among the 7:30 -11 p.m. web 
shows. The November report 
showed CBS with 25, NBC with 
18 and ABC with five, one slot 
having incomplete returns. 

Hottest races with fractions sep- 
arating the three networks occurred 
in the Thursday 7:30 -8 p.m. and 
9 -9:30 p.m. slots and Friday 7:30. 
8:30 p.m., in addition to the tie 
between "Disneyland" and "Wagon 
Train" for supremacy Wednesday 
17:30 -8 p.m. 

ARB' findings are in general 
agreement witl. the latest Trendex 
and Nielsen reports, showing CBS 
strong but down from a year ago, 
ABC gaining steadily but still trail- 
ing and NBC improved but see- 
sawing from month to month. 

Sunday was distinguished by 
the emergence of "Maverick" as 

WHAT TO DO 

Majors Seesaw on 
Old, New Material 
By BOB SPIELMAN 

HOLLYWOOD - The major 
motion picture studios are being 
faced with a serious problem in TV 
production. Should they revive 
old theatrical properties from their 
vaults as teleseries, or is it better 
to start afresh isr the TV medium? 

Charles (Bud) Barry, vice- presi- 
dent of M -G-M, avers that it's a 
problem to which considerable 
study is being given. There are 
compelling reasons for using the 
properties: 1) the studios own 
them, therefore do not have to pay 
for their development; 2) they are 
supposedly pre -sold to the public. 

There is an even more compel- 
ling reason for not using them, how- 
ever: They have been subject to 
much harsher criticism than most 
series, and have a high percentage 
of failures. 

Warner Bros., for instance 
flunked out on both "King's Row 
and Casablanca" shows, which 
were continually being compared, 
unkindly with the original features 
and stars. Only in "Cheyenne" did 
the studio have a winner, and this 
abho originally a theatrical picture, 
was not the kind to leave a strong 

Costs, Clearances 
Still Regional Woes 

HOLLYWOOD - Television 
costs and the problem of clearing 
time on network stations still re- 
main the two principal woes beset- 
ting regional sponsors. 

John Burnham, television direc- 
tor of Standard Oil Company of 
California, one of the first and 
largest regional advertisers, states 
that network pre- emptions continu- 
ally have to tie met with. Most 
stations will resist Ruch preemp- 
tions as long.as they can, he de- 

clares, but usually have to give in 
eventually. 

From time to time, he said, 
there's been some talk about a net- 
work providing a regional hookup, 
but,. he thinks, this was mostly "lip 
service." 

Charles Russell, vice- president 
of BBD &O, points out that regional 
sponsor has to absorb a large part 
of original program costs. For the 
11 Western States a halt -hour show 
costs $6,500 to $8000, exclusive 
of time. Over -all, the CPM usually 
runs from $10 to $15, which is 
rather high Spots are cheaper, 
but are not always the answer, 
since some sponsors need continuity 
and identification. 

Time availabilities, Russell said, 
have not been a problem as far as 
he is concerned, since he would 

rather put a syndicated show in a 
fringe period than fight network 
competition in prime time. 

Burton C. Granither, v.-p. of 
McCann -Erickson, has come to be- 
lieve that, except in certain cases, 
spots generally do as good a job 
as programs. He gives as an ex- 
ample Lucky Lager, which spon- 
Bored "Gildersleeve" atad "Crunch 
and Des" before turning to spot. 
The agency fotmd, Granicher says, 
that they kept hitting the same 
audience over and over again. 
Spots, he belioves, provide flexi- 
bility, and enable a sponsor to 
cover a wider range of audience. 

Marlboro Buys Year 
Of WGN 'Thorne' 

CHICAGO - Marlboro ciga- 
rettes picked up a 52 -week contract 
for WGN -TV's "Late News With 
Ted Thorne," Mondays, Wednes- 
days and Fridays, starting January 
6. The seg follows with 10 p.m. 
movie. 

Purchase marks the first time 
the sponsor has bought a program 
in this area, previously restricting 
itself to spots. Agency is Leo 
Burnett. 

imprint on the mind of the public. 
Since then Warner's has built its 
success with "Maverick" and "Colt 
.45" both 'fresh properties. 

Twentieth Century-Fox has, per- 
haps, been beset by more troubles 
than the others. The scripts used 
on "The 20th Century -Fox Hour" 
came, to a great extent, from the 
vaults, and, produced on a $100,- 
000 budget, appeared unfavorably 
when compared to the originals. 
"Flicka" never moved faster than 
a lame trot. 

Mr. Belvedere," with Reginald 
Gardner, has received cool agency 
reception because of Clifton 
Webb's strong association with the 
role. 

Screen Cems (Columbia) as the 
first, and so far most successful 
major in the business, has relied on 
outside rather than studio proper- 
ties. An exception is Bert Leonard's 
"Rin Tin Tin," but the association 
there has always been with a dog, 
instead of human stars or a single 
outstanding Jicturle. The same 
holds true of Lassie." 

M -G -M is now finding itself in a 

similar situation with "The Thin 
Man." "We're not being cirticized 
on the basis of the TV series," 
Barry avers, "Jut on a comparison 
of the series with six pictures that 
William Powell and Myrna Loy 
made over a span of 15 years." 

Altito the studio will go ahead 
with production of "Northwest 
Passage, based on a feature (and 
the Kenneth Roberts book) this 
seems to fall into the "Cheteaué" 
classification. As for the future, 
Barry feels, it may he better not to 
rely on old studio properties; or, 
even, to take a property, make it 
into a series, but call it by a differ- 
ent name, so that the association 
will no longer exist. 

BPA Appoints 
Committee for 
Nov. Confab 

CHICAGO -Ell Henry, presi- 
dent of the Broadcasters' Promo- 
tion Association, last week an- 
nounced appointment of a 1958 
steering.committee and set the next 
BPA convention for November 16- 
19 in St. Louis Chase Hotel. 

The steering committee is com- 
posed of lames Kiss, WPEN, Phila- 
delphia; Gene Gòdt, WCCO -TV, 
Minneapolis; Dave Partridge. 
Westinghouse Broadcasting Com- 
pany, New York, and Bruce Wal- 
lace, WTMJ -TV, Milwaukee. Au- 
tomatic chairman of the steering 
committee is the elected first vice- 
president, Chuck Wilson, WGN - 
TV, Chicago. 

A high priority task of the year 
(Continued on page 9) 

master of the 7:30 slot, losing to 
Ed Sullivan at 8 p.m. only by .4, 
and the CBS loss of three half 
hours in what was a clean sweep 
for two years. Monday saw former 
champs "Robin Hood," Burns and 
Allen and Arthur Godfrey succumb 
to newer series, while the 9 p.m. 
berth switched hands from 
"Twenty -One" to Danny Thomas. 

Tuesday showed the now -stan- 
dard ABC Western sweep thru 9 
p.m., followed by a Lucy -Desi spe- 
cial. NBC was out of the running 
all evening. Wednesday's starting 
draw leaned toward Disney at 8 
and stayed with old favorites all 
night. Thursday opened with a 
close victory for "Tic Tac Dough." 
Tilo ABC caphired only one slot, 
its second -place scores were strong 
and threatening. 

Friday had last month's leader, 
"Rim Tin Tin; bowing to "Leave 
It to Beaver" at 7:30, with "Track - 
down" ekeing out a win at 8 to 
give CBS six of the seven half 
hours. Saturday night viewing has 
become the heaviest, over Sundays, 
with the No. 1 and 2 shows, "Gun - 
smoke" and Perry Como high- 
lighting the evening. Saturday and 
Monday are NBC's best showing; 

has turned into a CBS 
night in ARB statistics. 

Something of a leveling process 
is taking place from report to re- 
port, in contrast to last year's fig- 
ures which almost regularly showed 
CBS exceeding 'rue combined totals 
of the other webs. 

Colorcasting 
Upgrade Due 
At WGN -TV 

CHICAGO -WGN -TV is ex- 
pected to announce this week a 
further expansion of colorcasting. 
The expansion will include, it was 
learned, a doubling of color equip- 
ment and production of at least two 
nest live color programs in January, 
one of them a daily half -hour after - 
óoon entry. 

The station recently converted 
"Ding Dong School," the daily live 
kiddie strip, and "The World Is 
Yours," a weekly film travelog 
with live comment, to color. Ward 
L. Quaal, station manager, said at 
the time that the move was frankly 
to encourage the sale of color sets 
in order to hasten the stabilizing 
of colorcasting. 

WGN's announcement of the ex- 
pansion will follow by just a few 
days the revelation that RCA Victor 
has been experiencing a sharp rise 
in color TV sales here for the past 
six months, attributable to a heavy 
promotional push on tint sets as 
well as increased color program- 
ming. For a six -month averse, 
RCA has clocked $7.45 in color 
sales for every dollar in b. &w. 
equipment. The ratio ranges from 
two to one in favor of color dollars 
in December all the way up to 22 
to 1 during the high month for 
color sales, last July. 

Renewal Due 
On 'Thin Man 

NEW YORK- Exsectations are 
that "The Thin Man ' will be re- 
newed for another 26 weeks by its 
sponsor, the Colgate - Palmolive 
Company. The advertiser hasn't 
been ecstatic over the ratings 
which have been just fair, at 
best, but feeling at the agencies is 
that there's no sense trying another 
property at this late date. 

A decision must be made by 
January 1. The show is on NBC - 
TV, Fridays 9:30.10 p.m. 

I 
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TOY EXEC 

Kid's Shows 
Too Costly, 
Sez Helitzer 

NEW YORK -- TV rates for 
kids' shows Are too high, accord- 
ing to Melvin Helitzer, director of 
advertising for the Ideal Toy Cor- 
poration. The statement was made 
in a speech to the Sales Promo- 
tion Executives Club Wednesday 
(18). 

Helitzer claimed that because 
TV rates were unrealistic, it was 
forcing manufacturers of children's 
products to seek family type shows 
with a more definite purchasing 
power. He claimed that the webs 
were not facing some simple eco- 
nomic facts." 

Bates Same 
"Stations charge the same rate 

for a children's program as they 
do for a daytime program. In any 
rating system, the number of view- 
ers may be the same, but adver- 
tisers get paid off on the basis of 
sales not rating points. It is ob- 
vious that children do not have the 
purchasing power of adults, and a 
re-evaluation of TV rates for chil- 
dren's programs is absolutely nec- 
essary, or there will be more cas- 
tralties such as 'Ding Dong School,' 
1Vinky Dink' and more programs 
in trouble such as 'Captain Kan- 
garoo' and Let's Take a Trip'." 

It was for this reason, said Mr. 
Ilelitzer, that Ideal switched its 
TV advertising schedule to the 
family type of shows, such as the 
"Shirley Temple Film Festival" and 
the New York Tanksgiving Day 
Parade. 

ABC Hawks Daly 
'News to Me' TV 

NEW YORK -ABC -TV is ped- 
dling "It's News to hie," a Good - 
son-Todman package with John 
Daly as emsee, at a weekly pro- 
gram cost of $19,400. 

The topical news quiz, which 
would feature four name panelists 
and contestants, is considered right 
for two time slots, Monday 7:30-8 
p.m, and Sunday 9:30 -10 p.m. 

SOAP OPS BEAT 
OATERS TO DRAW 

WASHINGTON - The 
soap opera rides again -and at 
Western expense. Local CBS 
affiliate WTOP -TV has an- 
nounced that it will bounce 
the local live -and -film "Pick 
Temple Show" to put on 
"Brighter Day," "Edge of 
Night" and Secret Storm," 
five weekdays, from 4 -5 p.m. 

The "Pick Temple Show," 
which featured Temple with 
songs and, a kiddie studio 
group, built around Western 
film showing, has been on 
WTOP since January, 1951. 
"Pick Temple Show" ran thru 
Saturday on the late afternoon 
hour, 
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COMEDY SHOWS 

COST PER 1,000 HOMES 
PER COMMERCIAL MINUTE 
}Net 
sea 

Ave, ueal ABC Awn 
674.7 

1 

1. FATHER KNOWS BEST (Scott, 

Lever, NBC) $2.66 

1. DANNY THOMAS (Gen. Foods, CBS 2.72 

3. JACK BENNY (Amer. lob., CBS) ...3.05 

4. BOB CUMMINGS (R. J. Reynolds. 
Chesebrough, NBC) 3.10 

5. OHI SUSANNA (H. Curtis, 

Nestle, CBS) 

6. BURNS B ALLEN (Carnation, 
Gen. Mills. CBS) 

7. BACHELOR FATHER (Amer. 
Tob., CBS) 

3.13 

3.17 

330 

8. DEC. BRIDE (Gen. Feeds, CBS) ... 3.63 

9. REAL MOTS (Sylvania, ABC) ... 3.69 

10. SAZIE E HARRIET IEastKodak, 
ABC) 

11. I LOVE LUCY (Gold Seal, 
Sheeler, CBS) 

12. MR. ADAMS B EVE (R. J 

Reynolds, Colgate, CBS) 

3.71 

5.72 

3.79 

13. LIFE OF RILEY (Lever. NBC) 3.90 

D. CBS) 3.99 

15. PHIL SILVERS (P. A 6., R. 1. 

Reynolds, CBS) 3.98 

16. PEOPLE'S CHOICE (Borden, 
Amer. Home, NBC) 4.28 

17. LEAVE IT TO BEAVER (Sperry, CBS) 4.60 

18. SALLY (Chemstrand, Royal 

McBee, NBC) 4.67 

19. DATE WITH ANGELS (Chrysler, ABC) 5.03 

20. EVE ARDEN (Lever, Shallop, CBS) . 6.50 

COST PER 1,000 MEN 
PER COMMERCIAL MINUTE 

}Nos Aw, f1.6s; ABC Avr, wan, 
Cef Avf., 10.161 NBC Avf.. H.A 

T. JACK BENNY (Amer. Tob., CBS) ..53.42 

2. FATHER KNOWS BEST 

(Scott, Lever, NBC) 3.75 

3. DANNY THOMAS (Gen. Feeds, CBS) 3.98 

4. OH! SUSANNA (H. Curtis,. 
Nestle, CBS) 1.10 

5. BOB CUMMINGS (R. J. Reynolds, 
Ches.Arough, NBC) 1.16 

6. BACHELOR FATHER (Amer. 
Tob., CBS 4.37 

7. BURNS a ALLEN (Carnation, 
Gen. Mills. CBS) 4.64 

H. L BALL-D. ARNAZ (Ford, CBS) 4.78 

9. REAL MCCOYS (Sylvania, AK) 4.80 

10. OZ21E B HARRIET (East. 
Kodak, ABC) 5.60 

i1. DEC. BRIDE (Gen. Foods, CBS) 5.01 

12. I LOVE LUCY (Gold Seal, 
Stealer, CBS) 5.23 

13. SALLY (Chemstrand, Royal 
McBee, NK) 5.39 

14. PHIL SILVERS IP 8 G, R. J. 

Reynolds, CBS) 5.15 
15. LIFE OF RILEY (lever, NBC) 5.16 
16. PEOPLE'S CHOICE (Borden, 

Amer. Home, NBC) 539 
17. MR. ADAMS 8 EVE (R. J. 

Reynolds, Colgate, CBS) 6.18 
18. LEAVE IT TO BEAVER 

(Sperry, CBS) 7.52 
19. DATE WITH ANGELS 

(Chrysler, AK) 7.59 
20. EVE ARDEN (Lever, Shullon, CBS) 11.78 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTI 

'Ar:}Nos 
Avf. 87.781 ABC Avg.. f6.í1). 
Avb, 77.77! NBC Aw.. 17.fó 

1. FATHER KNOWS BEST 

(kott, Lever, NBC) $2.59 

1. DANNY THOMAS (Gen. Foe4s, CBS) 239 
3. BOB CUMMINGS (R. J. 

Reynolds, Chesebrough, NBC( 2.86 

1. OH! SUSANNA (H. Curtis. 
Nestle, CBS) 2.96 

5. JACK-BENNY (Amer. Tob., CBS) 2.97 

6. BURNS B ALLEN (Carnation, 
6en. Mills, CBS) 3.09 

7. BACHELOR FATHER 

'Amer. Tob., CBS 3.14 

8. L. BALLE. ARNAZ (Ford, CBS) , 3.25 

9. DEC. BRIDE (Goa. Foods, CBS , 3.34 

10. I LOVE LUCY (Geld Sul, 
Butler, CBS) 337. 

It. MI. ADAMS B EVE 

(R. J. Reynolds, Colgate, CBS .., 3.83 

12. LIFE OF RILEY (Lever, NBC) 3.88 
13. OZ21E 8 HARRIET 

(East. Kodak, ABC) 3.92 
14. REAL McCOYS (Sylvania, ABC) 3.93 
iS. PEOPLES CHOICE (Borden, 

Amer. Home, NBC) 4.19 

16. SALLY (Chemstrand, 
Royal McBee, NBC) 4.26 

17. PHIL SILVERS (P '8 6, 
R.). Reynolds, CBS) 4.33 

18. DATE WITH ANGELS (Chrysler, ABC) 4.48 
19. LEAVE IT TO BEAVER 

(Sperry. CBS) 5.11 

20. EVE ARDEN 

(Lever, Mutton, CBS) 6.73 

COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUTE 

ces Avb, le.W Nec Ave, Nall 

I. 9Hi SUSANNA (H. Curtis, 

Nestle. CBS) 

l. 
S21 It 

2. FATHER KNOWS BEST 

0ce9, Lehr, NBC) 

3. REAL MOTS (Sylvania, ABC) .. 
4. BACHELOR FATHER 

(Amer. Tob., CBS) .. . 

S. PHIL SILVERS -(P A 6, 

R. J. Reynolds, CBS) 

6. DANNY THOMAS (Gen. Foods. CIS). 

6. LEAVE IT TO BEAVER 

(Sperry, CBS) 3.84 

B. JACK BENNY (Amer. Tob.. CBS) 3.89 

9. LIFE OF RILEY (Lever, NBC) 1.21 

10. OZZIE B HARRIET 

(East. Kodak, ABC) 1 ;6 

11. I LOVE LUCY 

(Gold Seal, Sheetter, CBS) 

12. NR, ADAMS B EVE 

(R. J. Reynolds, Colgate, CBS) 5 ( 2 

13. SALLY (Chemstrend, 
Royal McBee, NBC) . . . 5.0S 

14. BURNS 8 ALLEN (Carnation 

Gen. Mills, CBS) 5.56 

15. DATE WITH ANGELS 

(Chrysler, ABC) 6.57 

16. BOB CUMMINGS (R. J. 

Reynolds, Chesebrough, KC) 1.23 

17. LUCILLE BALL.DESI ARNAZ 

(Ford. CBS) 7 28 

18. DEC. BRIDE (Sen. Feeds. CBS) 8.03 

1s. PEOPLE'S CHOICE (Borden, 
Amer. Hare, NBC) 8.03 

28. EVE ARDEN (Lever, 
Balton, CBS) 8.31 

GENERAL DRAMA SHOWS 

COST PER 1,000 HOMES 
PER COMMERCIAL MINUTE 

7 -les Awv f7.H; ABC Aw, Q.17! 
Cerf Avf, t].ül NBC Aw, 17.N 

1. U. S. STEEL 

(U. S. Steel, Armstrong, CBS) ...52.12 
1. THE MILLIONAIRE (Colgate, CBS) .. 2.42 

3. G. F. THEATER (Gen. Eta., CBS) . 2.13 

4. LORETTA YOUNG (P 4 6, NBC) ... 2.74 

5. KRAFT THEATER 

(Hal') Dairy, NBC) 2.95 

5. PLAYHOUSE 90 
(Amer. Gas, Phil. Morris) 
Br(st.Myers, Kimberly, All 

State, CBS) - 2 95 

7. SCHUTZ PLAYHOUSE 

( Schlitz, (BS) 3.14 
H. CIRCLE THEATER (Armstrong, 

U. S. Steel, CBS) 3.15 
9. STUDIO ONE (Westinghouse, CBS , 3.76 

10. ALCOA (Aluttinbm Co., 

Goodyear, NBC) 3.84 
TI. GOODYEAR THEATER 

(Goodyear, Aluminum, NBC) 4.01 
12. TELEPHONE TIME (Bell ABC) .., 4.56 
13. JANE WYMAN (Hazel Bishop, 

Quaker, NBC) 4.98 

U. HALL OF FAME (Hallmark, BIC) , 5.22 
15. WINCHELL FILE (Revlon, ABC) 10.47 

COST PER 1.000 MEN 
PER COMMERCIAL MINUTE 
}NN Aw, fs.ea; ABC Avf, 81411 

Cerf Avg, e1.H! NBC Ave., 17.00 

1. G. E. THEATER 

(Geh, .Elec., CBS) 52.65 

2. THE MILLIONAIRE (Colgate, CBS) 3.10 

3. U. S. STEEL (U. S. Steel, 
Armstrong, CBS) 3.19 

4. LORETTA YOUNG IP B 6, HBO 3.53 

S. KRAFT THEATER (Nat'l Dairy, NBC) 3.74. 
6. PLAYHOUSE 90 (Amer. Gas, 

Phil. Morris, Brist: Myers, 
Kimberly, All State, CBS) \ 4.11 

7. SCHLITZ PLAYHOUSE (khlitz, CBS) 4.30 

8. CIRCLE THEATER (Armstrong, 
U. S. Steel, CBS) 4.60 

9. GOODYEAR THEATER (Goodyear, 
Aluminum, NBC) 1.73 

10. STUDIO ONE (Westinghouse, CBS) 4.96 

11. ALCOA (Aluminum Co., Good- 
year, NBC) 5.33 

12. HALL OF FAME (Hallmark, NBC) 6.05 

13. TELEPHONE TIME (Bell, ABC) 6.27 

14. JANE WYMAN (Hazel 
Bishop, (Luker, NBC) 6.90 

15. WINCHELL OLE (Revlon, ABC) 13.68 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

Aw, 77.777 ABC Ae 3.0 ac":: Aw.. f7.7y NBC Aw. q.- 
1. U. S. STEEL (U. S. Steel, 

Armstrong, CBS) 52.01 

2. 6. E. THEATER (Gen. EleC, CBS) I.51 

3. THE MILLIONAIRE (Colgate, CBS 2.29 

4. LORETTA YOUNG (P 8 G, NBC) 2.43 

5. PLAYHOUSE 90 (Amer. Gas, 
Phil. Morris, Brist: Myers, 
Kimberly, All State, CBS) 239 

6. KRAFT THEATER(Nal'I Dairy, NBC) 2.73 

7. SCHLITZ PLAYHOUSE (khlltz, CBS) 2.92 

E. CIRCLE THEATER (Armstrong, 
U. S. Steel, CBS) 3.13 

9. STUDIO ONE (Westinghouse, CBS 3.82 

10. GOODYEAR THEATER 

(Goodyear, Aluminum, NBC) .,,. 3.88 
11. ALCOA (Aluminum Co., 

Goodyear, NBC) 3.91 

12. TELEPHONE TIME (Bell, ABC) .,., 4.70 

13. JANE WYMAN (Hazel Bishop, 
Quaker, NBC) 4.91 

14. HALL Of FAME (Hallmark, NEO 4.96 

13, WINCHELL FILE (Rules, ABC) - 11.00 

COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUTE 

iNH Aw, N01a1 AeC Ava., a]1.N1 
CBf Aw. t117f; NBC AvF, ele.7] 

1. 6. E THEATER (Gen. Elec., CBS) 54.12 

2. THE MILLIONAIRE (Co)gate, CBS) 5.27 

3. HALL OF FAME (Hallmark, NBC) .. 645 

4. LORETTA YOUNG (P 8 6, NBC) .. 8.88 

5. SCHLITZ PLAYHOUSE (Schiff:, CBS) 9.14 

6. ALCOA (Alumleum Co., 

Goodyear, NBC) 12.80 

7. TELEPHONE TIME (Bell, ABC) 11.11 

8. KRAFT THEATER (Nat'l Dairy, 

1122 

9. CIRCLE THEATER (Armstrong, 
U. S. Steel, CBS) 15.08 

10. U. S. STEEL (U. S. Steel, 
Armstreng. CBS) 16.13 

BE PLAYHOUSE 90 (Amer. Gas, 
PAH. Morris, Brist: Myers. 

Kimberly, All Slate, CBS) 21.16 

12. GOODYEAR THEATER (Goodyear, 
Alaminum, NK) 11.56 

13. JANE WYMAN (Hazel Bishop, 
baker, NBC) 23.23 

I4. STUDIO ONE ( Westinghouse, CBS) 24.84 

15. WINOIELL FILE (Revlon, ABC) 29.77 

Then MUM Wow ewbm e bee su 011a fate.. That are eeyrkabeed y The RIAbwN Pota Cotyfq ofd N rgee4tßNe soup ba .ai. at ama 
sNbet Ib Relbeord'e eia ft. Raped. to web seam( Rae N wMItted M "Mile fa So pebüfae or 71 311/board. life Rr, adwar, New Tort Si, N. Y. 

COMING COST PER THOUSAND ANALYSES: 
Next Weeks Variety and Music Shows, Quiz and Pone) 
Shows. 

ar- 
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The Billboard Continuing 
By Sponsor Group 

COST- PER -THOUSAND Home, Building, General Sponsor 
Analyses of Network TV Shows in Class A Time Cigarette, Tobacco Sponsors 

Computed by Univac and based on November TV audience measurements of AMERICAN RESEARCH BUREAU 

This St,vt Is the TV Industry', only guide to the monthly 
mst efficiency of Clara A time network programs compared 
by pnsgram type end sponsor group and broken rime by 
audience compnHtion. 

Each programs cost figures represent the spomer's actual 
sea far resa, :.1 1,000 TV nomea, meni women or children 

per minou of commercial Ilme. These figuras emit from provided to Th. Billboard on a confidential bass are averaas 
dividing each shows net mmmissiolmble time and talent cute ,hm costs over a 52 -week period. 
by Its nrmWr of allocated commercial minutes and then by vo, malt' factors other then cat efficiency are irwoMd 
the total number et homes, men, women and children center In determining the worth et any Program to Its seemor, 
le mech. during the fast rating period as determined by 'callers are onset to utilise this material as a guide rather 
American Research Bureau. Actust time and talent watt than en ahsolute yardstick In assessing the relative Wee 

WARB 4th TV 

Study Due in 

- Mid-March F : 
S 

HOME, BUILDING, GENERAL SPONSORS 
COST PER 1.000 HOMES COST PER 1,000 MEN COST PER 1.000 WOMEN COST PER 1.000 CHILDREN 

PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE 
YN1, Av/.. Q.11t ABC Av /., í4.64r feeef Avf, Na1T ABC AW. lS.t4t *Nef AW., f3J7: ABC Av/, í1A37 3Nef Av/., Mt AOC Av/., í10.11t - Cif Avf., f3.U1 NOC Av /., [3.73 COf AWv Mt3} NOC AWv H.Ia COS Av/., U.t6T NBC AW, íS.11 COf AWq (10.11} NBC Av /., f17.31 

1. AMER. CAN (0. Edwards News, CBS) $2.07 I. PAPERMATE (Cocci. of Sports, 1. EASTMAN (Ed Sullivan, CBS) SIAM I. REYNOLDS (DisneylanO, ABC) s 1.75 
R. U. S. STEEL (Armstrong; u. S. Steel, NBC) 0 2.29 2. U. S. STEEL, ARMSTRONG (U. S. Steel, 2. GEN. ELEC. (Cheyenne, ABC) 2.57 

CBS) 2.12 2. AMER. CAN (0. Edwards News, CBS) 2.29 CBS) 2.01 3. SCOTT (Father Knows Bess, NEC).. 2.98 
7. EASTMAN (Ed Sullivan, CBS) 2.22 3. EASTMAN (Ed Su)livan, CES) 2.43 3. GEN. ELEC. (G. E. Theater, CSS).. 2.11 4. UNION CARBIDE (SegeImt, ABC).. 3.17 
4. PAPERMATE (Cava.. of Sp.rss, NBC) 2.36 3. KAISER ( Maverkk, ABU 2.43 4. TIME (Person to Person. C8S).... 2.26 5. KAISER (Maverick, ABC) 3.19 
S. TIME (Person to Person, CBS) 2.38 5. GEN. ELEC. (G. E. Theater, CBS)... 2.65 5. KIMBERLY.CIARK; SUNBEAM, 6. SYLVANIA (Real McCoys, ABU.. 324 
6. GEN. ELEC. (G. E. Theater, CBS) 2.43 6. GREYHOUND, POLAROID (Steve Allen, KNOMARK, RCA (Perry Como, NBC) 2.31 

y. GREYHOUND, POLAROID (Steve 
7. GEN. ELEC. (Cheyenne, ABCI 2.56 NBC) 2.96 6. GREYHOUND, POLAROID (Stew Allen, Allen, NBC) 3.62 
S. SCOTT (Father Knows lest, NEC .,.. 2.66 7. GEN. ELEC. (Cheyenne, ABC) 2.97 NBC) 2.44 B. EASTMAN (Ed Sullivan, CBS) 3.76 
9. KAISER (Maverick, ABC) -.2.71 8. KIMBERLY .CLARK, SUNBEAM, 7. AMER. CAN (O. Edwards, Newt, 9. SPERRY (Leave It to Beaver, CBS). 3.84 

10. KIMBERLY {LARK, SUNBEAM, KNOMARK, RCA (Perry Como, NBC) 2.98 CBS) 2.55 10. KIMBERLY .CLARK, !SUNBEAM, 
KNOMARK, RCA (Perry Cone, NBC), 2.77 9. U. S. STEEL, ARMSTRONG (U. S. e. SCOTT (Father Knows Best, NBC) 2.59 KNOMARK, RCA (Perry Como, NBC) 3.94 

I 1 . REYNOLDS (Disneyland, ABC) 2.88 Steel, CBS) 3.19 
8. AMER. GAS, KIMBERLY, ALL STATE 

I I EAST: KODAK (Ozzie A Harrier, 
12. AMER. GAS, KIMBERLY, ALL STATE, 10. TIME (Person to Person, CBSI 3.21 (P.O.. 90, CBS) 2.99 ABC) 4.26 

(Playhouse 90, C85) 2.95 11. AMER. MACHINE (Bowling Stars, 
10. RCA, SPEIDEL (The Price Is Right, 

12 GEN. ELEC. (G. E. .Theater, CBS).. ' 4.43 
13. GREYHOUND, POLAROID (Stew Allen, ABC) 3.43 13. SHEAFFER (I Loa Lucy, CBS).... 4.72 

NBC) 2.97 12. UNION CARBIDE (Suoarfoot, ABC). 3.46 NBC) 2.78 IL,. CHEMSTRAND, ROYAL McBEE (Sally, 
14. RCA. SPEIDEL (The Price Is Right, 13. SCOTT (Father Knows Best, NBCI. 3.75 11 RCA (George Gobel, NBC) 2.79 NBC) 5.G.S 

NBC) 9.02 14. STATE FARM (Red Barber, NBC).. 3.91 12. KAISER (Maverick, ABC) 2.80 15. RCA SPEIDEL (The Price Is Right, 
15. RCA (George Gobol, NBU 3.13 IS. RCA. SPEIDEL (The Price Is Right, 13. RCA (Eddie Fisher, NBC) 2.81 NBC) 5.45 
15. UNION CARBIDE (Su01S00t, ABC)... 3.13 NBC) 3.92 14. GEN. ELEC. (Cheyenne, ABC) 3.06 16. RCA (George Gob., NBC) 5.46 
07. ARMSTRONG, U. S. STEEL (Circle 15. RCA (George Gobel, NBC! 3.92 15. TONI ( Godfrey's Scouts, CBS).... 3.03 17. RCA (Eddie Fisher, MCI 6.01 

Theater, CBS) 3.15 17. AMER. GAS, KIMBERLY, ALL STATE 16. SCOTT (Gisela MacKmeie, NBC).... 3.11 18. HALLMARK (Hall of Fame, NBC).. 6.45 
18. RCA (Eddie Fisher, MCI 3.20 (Playhouse 90, CBS) 4.11 17. ARMSTRONG, U. S. STEEL (Circle 19 PRUDENTIAL (Twentieth Century, 
19. SINGER (The Californians, NBC) 3.41 18. SCOTT (Cholo M4 Kenzie, NBC).... 4.18 Theater, CBS) 3.13 CBS) 6.49 
20. SCOTT (Gisela MacKenzie, MCI.... 3.40 19. SINGER (The Californians, NBU.... 4.25 18. SINGER (TM Californians, NBC)..... 3.53 20. U. 5. RUBBER (Navy Log, ABC) B.00 
21. TONI (Godfrey's ScoNS, CBS) 3.55 20. RCA (Eddie Fisher, NBC) 4.26 19. SHEAFFER (1 Low Lucy, CBS) 3.57 21 SCOTT (Gist. MacKenzie, NBC)...: 6.13 
22. SYLVANIA (Real McCoys, ABC) 3.69 21 REYNOLDS (Disneyland, ABU..... 4.30 20. UNION CARBIDE (Sugerfoo. ABU.. 3.68 22. AMER. CAN (D. Edwards Newt, 
23. EAST: KODAK (Ozzie A Harriet, ABU 3.71 22. ARMSTRONG, U. S. STEEL (Circle 21. WESTINGHOUSE (Studio One, CHI.. 3.82 CBS) 8.26 
24. SHEAFFER (I Love Lucy, CBS) 3.72 Theater, CBS) 4.60 22. GOODYEAR, ALUMINUM (Goodyear 23. TONI (Godfrey, Scout, CBS) 8.43 
25. WESTINGHOUSE (Studio One, CBS).. 3.76 23. PRUDENTIAL (Twentieth Century, Theater, NBC) 3.88 24. AMER. MACHINE (Bowling Stars, 

26. ALUMINUM, GOODYEAR (Alcoa Play., CBS) 4.70 23. PAPERMATE (Cava(. of Sports, NBCI 3.91 ABC) 8.59 
NBC) 3.04 24. GOODYEAR, ALUMINUM (Goodyear 23. ALUMINUM, GOODYEAR (Aka Play.. 25. W'MSON, DICKILE (Country Musk 

27. GOODYEAR. ALUMINUM (Goodyear Theater, NBC) 4.73 NBCI 3.91 Jub., ABC) 9.45 
Theater, NBC) 4.01 25. SYLVANIA (Mai McCoys, ABC)...- 4.80 25. EAST:KOOAK (Saie A Harriet, ABC) 3.92, 26. RCA (Tit Teas Dough, NBC) 11.00 

28. STATE FARM (Red Barber, NBC).... 4.04 26. WESTINGHOUSE (Studio One, CBS) 4.96 26. SYLVANIA (Real McCoys, ABU.. 3.93 27. SINGER (The Californians, NBC) 11.85 
29. AMER. MACHINE (Bowling Stars, 28. EAST.KODAK (Ozzie A Harriet, 27. REYNOLDS (Disneyland, ABC) 3.94 28. GOODYEAR, ALUMINUM (Aka 

ABC) 4.11 ABC) 5.00 28. AMER. MACHINE (BOwling Stan, Play., NBC) 12.80 
30. RCA (Tic Tac Dough. NBC) 4.31 28. SHEAFFER (I Low Lucy, CBS) 5.23 ABC) 4.18 29 BELL (Telephone Time, ABC) 14.11 
31. PRUDENTIAL (Twentieth CMID., 29. GOODYEAR, ALUMINUM (Alcoa Play., 29. RCA (Tic Tac Dough, MCI 4.21 30. PHILLIPS IWast Point, ABC) 14.70 

C8S) 4.53 NBC) 5.33 30. CHEMSTRAND, ROYAL MIBEE (Sally, 31. ARMSTRONG, U. S. STEEL (Circle 
32. BELL TELEPHONE (Time, ABC) 4.56 30. CHEMSTRAND, ROYAL McNEE (Sally, NBC) 4.26 Theater, CBS) 15.08 
33. SPERRY (Leave It to Beaver, COS).. 4.60 NBC) 5.39 31. BELL (Telephone Time, ABC) 4.70 32. TIME (Person to Person, CBSI.... 15.26 
34. CHEMSTRAND, ROYAL Melia (Sally, 31. TONI (Godfrey, Scouts, C8S) 5.52 32. W'MSON, OICKIE (Country Music 33. U. S. STEEL, ARMSTRONG IU. S. 

NBC) 4.67 32. RCA (Tic Tac Dough, NBC) 5.65 tub., ABC) - 4.95 Steel, CBS) 16.43 
35. PHILLIPS (West Point, ABC) 5.19 33. W'MSON, OICKIE (Country Music 33. HALLMARK (Hall of Fame, WI.. 4.96 34. PAPERMATE (Cava(. of Sports, 
36. HALLMARK (11.11 of Fame, NBC) 5.22 Job., ABC) 5.78 34. BULOVA (Frank Sinatra, ABC) 5.05 NBC) 16.65 
37. U. 5. RUBBER (Navy Log, ABC) 5.31 34. HALLMARK (Hall of Reno, NBCI... 6.05 35. SPERRY (Leave It to Beaver. CUL.. 5.41 35. BULOVA (Frank Sinatra, ABC) 19.15 
38. W'MSON, OICKIE (Country Music 34. U. S. RUBBER (Navy Log, ABU... 6.05 36. PHILLIPS (West Point. ABC) 5.55 36. AMER. GAS, KIMBERLY, ALL STATE 

Job., ABC) 5.35 36. BELL (i.e.. Time, ABC; 6.27 37. PRUDENTIAL (Twentieth Cent., (Playhouse 90, COS) 21.16 

CIGARETTE & TOBACCO SPONSORS 
COST PER 1.000 HOMES 

PER COMMERCIAL MINUTE 
f-teas Av/., :WI AOC LT :LT CO! Av/., f3.f7T Ng AW., f3A1 

COST PER 1,000 MEN 
PER COMMERCIAL MINUTE 

Aviv ABC AMv fa70 
Cary Av1v í1.[3T MOC AvD., í4.7a 

COST PER 1.000 WOMEN 
PER COMMERCIAL MINUTE 
7Nt Avg., :Nil ABC Av/.. fitta; 

COS Avl., [Stili NBC Avg., í7t4! 

COST PER 1,000 CHILDREN 
PER. COMMERCIAL MINUTE 

3N1í Avg., f10.H1 ABC:4z 11V' 
CBS Arf., tf.QT NBC Av/., f7.33 

1. LIM (Gummoke, CBS) $1.72 1. SUM (Guarneke. CBS) $ 1.75 I. GUM IGunsmoke, CBS) S 1.58 I. R. 1. REYNOLDS (I've Got 1 Secret, 

R. R. J. REYNOLDS (I've Got a Secret, 2. AMER. TOO. (Wells fugo, NBC) 2.08 2. R. J. REYNOLDS (I've Got a Secret, CBS) S 1.39 

CBS) 1.75 3. R. le REYNOLDS (People Are Fùnny. CBS) 1.60 2. AMER. TOO. (Wells Fargo, NBC)... 2.51 

5. AMER. 206 (Peo . (Wells Fargo, NBC)... 1.87 
4. BROWN 8 W'MSON (0. Edwards 

23! 
3. R. J. REYNOLDS ple Are E.,. 3. R. J. REYNOLDS (People Are Funny, 

4. R.J. REYNOLDS (People Are Funny News, CBS) 2.38 
NBC) 1.97 NBC) 2.52 

NOCI 2.06 5. R. 1. REYNOLDS (I've Got'. hem, 4. AMER. TOB. (Wells' Fargo, NBC)... 2.02 4 LAM (Gummoke, CBS) 2.95 

B. BROWN B W'MSON CO. Edwards CBS) 2.60 5. P. LORILLARD 064,000 Challenge, 5. AMER. TOB. (Trackdown, CBS).... 3.33 
News, CBS) 2.07 6. P. LORILLARO ($64,000 Challenge, CBS) 2.33 6. AMER. TOO. (Bache!. Father, CBS) 371 

L. P. LORILLARD 064,000 Challenge, CBS) 3.15 6. BROWN A W'MSON (D. Edwards 7. R. 1. REYNOLDS (Phil Silveri, CBS) 3.77 
CBS). 2.76 7. AMER. TOIL (Jack Benny, CBS).,. 3.42 Nm, an) 2.55 8. AMER. TOB. (Jack Benny, CBS)... 3.89 

7. BROWN A W'MSON (The Lineup, O. AMER. TOO. (MSrpod, NBC) 3.83 7 PHIL. MORRIS (Playhouse 90, CBS) 2.59 9. R. 1. REYNOLDS (Mr. Adorns A Eve, 
CBS) 2.87 9. LAM (George Gobel, NBC) 3.92 B. UM 15091 a Gebel. NBC) 2.79 CBS) 5.02 

0. PHIL. MORRIS (Playhouse 90, CBS), 2.95 10. PHIL. MORRIS (Playhouse 90, 9. BROWN U W'MSON (The Lineup, 10. R. 1. REYNOLDS (Harbour Master, 
9. AMER. TOB. (Jack Benny, CBS).... 3.05 CBS) 411 CBS) 2.81 CBS) 5.10 

10. R. 1. REYNOLDS (Bob Cummings, 11.. R. J. REYNOLDS (Bob Cummings, 9. LAM (Eddie Fisher, NBU 2.81 11. LAM (George Gebel, NBC) 5.46 
NBC) 3.10 NBC) 4.16 II R. J. REYNOLDS (Bob Cummings, 12.. LIM (Polly Bergen, NBC) 5.53 

11. 10M (George Gobel, NBC) 3.13 12. BROWN A W'MSON (The Lineup, NBC) 286 13. AMER. TOB. (MSrp ad, NBC) 5.99 
12. AMER. TOO. (M-Squad, NBC) 3.17 CBS) 4.18 12. AMER. TOO. (Jack Benny, CBSI..., 2.97 14. UM (Eddie Fisher, NBC) 6.01 
13. LAM (Eddie Fisher, NBC) 3.20 13. PHIL. MORRIS (Suspicion, NBC)... 4.25 13. PHIL. MORRIS (Suspicion, NBC)... 3.13 15 R. J. REYNOLDS (Bob Cummings, 
14. PHIL. MORRIS (Suspicion, NBC) 3.29 14. LAMA (Eddie Fisher, NBC) ' 4.26 14. AMER. TOO. (Bachelor Father, CBS) 3.14 NBC) 7.23 
I3. AMER. TOO. (Trackdown, CBS) 3.38 15. AMER. TOB. (Your Hit Parado, IS. AMER. TOO. (Your Hit Parade, 16. 16M lDragNt, NBC) 7.34 
16. LAM (Dragnet, NBC) 3.46 NBC) 4.35 NBC) 3.33 17. BROWN 6 W'MSON 10h. Lineup, 
17. AMER. TAO. (Bachelor Father, CBS). 3.50 16. AMER. TOB. (Trackdown, CBS) 4.36 16. AMER. TUO. (M- Squad, NBC) 3.36 CBS) 7.66 
16. AMER. TOO. (Your Hit Parade, 17. AMER. TOO. (Bache!. Father, CBS) 4.37 17. LAM (Dragnet, NBC) 3.50 18. BROWN 6 W'MSON (D. Edwards 

MCI 3.68 18. LIM (Dragnet, NE) 4.40 18. PHIL. MORRIS (Mike Wallace, ABC) 3.53 News, CBS) 8.26 
19. PHIL. MORRIS (Mike Wallace, ABC) 3.70 19. PHIL. MORRIS (Mike Wallace, ABC) 4.54 19. LAM (Club Oasis, NBC) 3.66. 19. P. LORILLARD (Court of last Resort, 
20. R. 1. REYNOLDS (Mr. Adams I Eve, 20. 1.8M (Club Oasis, NBC) 4.68 20. AMER. TOB. (Trackdown, CBS)... 3.83 NBC) 8.40 

CBS) 3.79 21. R. J. REYNOLDS (Phil Silvers, CBS) 5.45 20. R. J. REYNOLDS (Mr. Adams I En, 20. AMER. TOB. (Your Hit Parade, 
81. LIM (Club Oasis, NBCI 3.94 22. P. LORILLARO (Court of Last Resort, CBS) 3.83 NBCI 9.22 
22. R. 1. REYNOLDS (Phil Silvers, CBS) 3.98 NBC) 5.60 22. P. LORILLARD (Court of Last Resort, 21 LIM (Club Oasis, NBC) 9.37 
23. P. LORILLARD (Court of Last Resort, 23. R. 1. REYNOLDS (Mr. Adams 6 Eve, NBC) 4.10 22. LIM (Frank Siatra, ABC) 19.15 

NBC) 4.30 CBS) 6.18 23. R. J. REYNOLDS (Phil Silvers, CBS). 4.33 23. PHIL. MORRIS (Suspicion, NBC)... 20.75 
24. R. 1. REYN01.25 (Harbour Master, 24 R. J. REYNOLDS (Harbour Mater, 24. WA (Frank 5100110, ABU 5.05 24. P. LORILLARD (564.000 Challenge, 

CBS) 4.71 CBS) 6.50 25. R. J. REYNOLDS (Harbour Master, CBS) 21.02 
25. UM (Frank Sinatra, ABU 5.71 25. GUM (Frank Sinatra, ABU 8.12 CBS) 5.55 25. PHIL. MORRIS (Playl,Ouse 90, CBS) 21.16 

Thee flsNefc apse. ember. bol 00 these pages. They are eopyrlobled by The 1BIUbeerd Publishing Company end ao reProdeetnm any be node of them 
without The Billboard's consent. Request for such come. mat be submitted le wd110g to the publishers of The 8111ho0rd, 1.'64 Broadway, New York 36, N. Y. 

COMING COST PER THOUSAND ANALYSES: Next Week: Household cleanser and Polish Sponsors ... 
Toiletry and Toilet Goods Sponsors. 

IVASHINGTON -- The Ameri- 
can Research Bureau's fourth.an- 
nual TV coverage study expects 
to make results available in mid- 
March, the bureau said Monday 
(23). The 1958 "A-to-Z" Metro- 
politan Area Coverage study is ex- 
pected to .mover more than 200 
markets. including all California 
counties. 

Stations, agencies and advertis- 
ers have been invited to help select 
the markets. For each market, the 
ARB will report (1) Percentage of 
homes having TV (including UHF 
and community antenna satura- 
Hon). (2) Stations received in the 
market. with percentage-of homes 
able to receive each station, and 
frequency of viewing. (3) Stations 
viewed most, with first and second 
preferences, for both daytime and 
evening. . 

The survey will update previous 
studies by n where ere new sta- 
tions have come on the air; where 
there have been shifts ils network 
affiliation. tower operation and 
other changes. 

Field *work is scheduled for late 
januiu'y and early Febnlary, the 
ARB notes, and orders for station - 
selected markets would have to be 
received by January 8, if results 
are to be available by mid -March. 
The wA- to -Z'sr will be partially fi- 
nanced by advertising agencies. 
'Station rates range up to 8250 per 
market or county requested. 

WSBT Celebrates 5th 
Anni. With Top Shows 

CHICAGO -The country's old- 
est UHF station. WSBT -TV, South 
Bend. Ind., marked its fifth birth- 
day Last week with the happy dis- 
covery that ARB credited it with 
the top 11 shows and 15 of the 
top 20 in a three- station market, 
all UHF. WSBT. a CBS afil, is 
opposed by %VNDU TV (NBC), 
and \VSJV -TV (ABC). 

CHANNEL 12 IN 
HAVANA TO AIR 
IN COLOR ONLY 

HAVANA - The world's 
first TV station to operate 
exclusively ih color will open 
here on February 24, 1958. 
T1' Channel 12 will be ois the 
air for 20 consecutive hours 
daily, from 6 a.m. to 2 a.m., 
entirely io multichrome. 

The sta pion, of which Gas- 
par Pamane)o is president and 
director, will employ color not 
only for entertainment slmlvs, 
but also for nil's and remote 
pickups, such as reports. 
One of the new outlet's key 
features will be a daily "New 
York Report." Jose A. (Gabby) 
Quintero has been appointed 

Ngeneral 
representative and 

ess' York correspondent for 
TV Channel 12 

a top 
quality 

-film show for 
Every Product, 
Every Market, 
Every Budget 

Other in 
princi hU cities 
throughout Ihe 
United Stales 

eta 
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BIG BUYERS SCARCE 

Stations Wrestle With Sales 
Problems on Half -Hour Shows 
By BOB SPIELMAN 

HOLLYWOOD- TV stations 
are having problems selling their 
half -hour shows. Spot business is 
generally good, but the half -hours 
in package form aren't moving. 

The complaint is a chronic one 
up and down the West Coast. It 
may reflect itself in fewer purchases 
of syndicated programming next 
season, and has already led to an 
unprecedented features boom. 

What has happened, both station 
sales managers and ad agency men 
agree, is that television prices have 

one so high that only the best 
heeled sponsors can afford to buy 
a half -hour program. Others have 
been reduced to an alternate week 
basis, while the great majority are 
;ticking to or are reverting to spot. 
Local business, especially, has been 

3 YRS. AT ZIV 

Budget Rise 
8 to 12.5 to 
$16 Million 

NEW YORK -Production bud- 
get expansion from $8,000,000 in 
1956 to $12,500,000 in 1957 was 
announced in a year -end report 
by Ziv Televison Programs, with 
1958's figure set at $18,000.000. 
The increases reflect rising costs 
as well as expanded activ;t). Ziv 
notes 1957's chief points as "a 
boom in the international market, 
an increase in multi -market sales 
and emphasis on location filming." 

Sales in gross dollar volume for 
all Ziv divisions rose 53 per cent 
above 1956 levels. Responsible for 
the increase in domestic sales, ac- 
cording to the distributor, were 
the extension of line-ups by re- 
gional advertisers, a willingness to 
pay higher prices and bigger ap- 
propriations for spot advertising. 
Syndication sales were up 57 per 
cent, with multi- market sales up 
73 per cent. 

Ziv Economee scored an 83 per 
cent advance over last year via 
'increased popularity of strip pro- 
gramming." Ziv also made three 
nehvork sales in 1957, against one 
the previous year, `Tombstone Ter- 
ritory," Harbourmaster" and "West 
Point Story." The international di- 
vision reported a 120 per cent 
sales rise, with every TV nation 
outside the Iron Curtain carrying 
a Ziv property. 

hard hit, with many small sponsors 
going back to radio. 

In Los Angeles, for instance, 
KTTV, which tor the past two or 
three years has had its nighttime 
schedule practicailY sold out, finds 
itself with 12 syndicated shows 
either half -sold or bought on a par - 
ticipating basis Bering prime hours. 
It has had one property, "Casey 
Jones," on the shelf for three 
months for lack of a buyer. 

KTLA which invested heavily 
in half hours for this fall, sustained 
some of them for a while, and fi- 

labor Huddles 

May Up Costs 

For Commercials 
HOLLYWOOD - 'Production 

costs of entertainment film will 
hold fairly steady; production costs 
of commercials will probably go up 
slightly. This appears to be the 
outlook for 1958 on the basis of 
labor negotiations pending. 

Only one pact, that with the 
Screen Directors' Guild, terminates 
in the entertaimnent production 
field 'next year. SDG pact is up 
April 15, and discussions will prob- 
ably begin the middle of January. 
Neither side, either SDG or Alli- 
ance of TV Film Producers, ap- 
pears to be too concerned about 
talks, with prospects good that new 
contract will be settled upon with - 
out much fuss. 

SAG contract on commercials 
also ends, and new pact, following 
past precedent, will be primarily 
negotiated between actors and 
agencies in New York. SAC will 
ask for some revisions in present 
residual pay and will probably go 
light on actual scale increases. One 
interesting problem which may 
arise: Jurisdiction over tape, SAC 
claiming that it has control over all 
production now occurring at net- 
work facilities. 

This same tape problem is likely 
to come up when the Alliance starts 
talks with the International Alli- 
ance of Theatrical Stage Employees 
on a new contract next fall (the 
present one expires December, 
1958). At the networks IBEW and 
NABET presently have control of 
tape. 

nally settled on selling spots in 
most. KHJ -TV is largely in the 
same position. The highest rated 
syndicated program in Los Angeles 
only has a regular sponsor alternate 
weeks. 

Because features cost relatively 
less and are more flexible as far 
as spot placement is concerned, 
buying of theatrical pix has soared. 
Norman Louveau, program direc- 
tor of KRON -TV, San Francisco, 
explains it this way: 

Up to about a year ago the sta- 
tion had a 10-10:30 strip of syndi 
sated film. Each half hour cost 
him about $1,000. He switched 
to features. A 90- minute feature 
costs about $1,500 to $2,000. Not 
only does he have unlimited run 
of the feature, but, by rotating 
spots, he can sell 11 hours of spots 
at the 10 -10:30 rate card. He 
comes out ahead all the way 
around. 

What has happened, of course, 
is that feature prices have kept 
pace with feature demand (and a 
decrease in supply). Asking price 
in San Francisco for tine NTA 
Champagne package was $5,100 
per picture, as against a previous 
$2,500- $2,700 top. In Los Angeles 
the last UA package was being of- 
fered for $12,500 per pie, as 
against a previous $8,000 to $8,000 
top. 

(Part of the increase also stems 
(Continued on page 8) 

Williams New 
ABC V -P for 
Syndie Sales 

NEW YORK - Phil Williams 
lias been named veepee for syndi- 
cated sales by ABC Film Syndica- 
tion. The former Eastern spot sales 
manager for Ziv -TV takes over 
January 6, replacing Don Kearney, 
who has resigned to join Corinthian 
Broadcasting. Kearney's other 
duties, however, have been splint - 
ered off for future assignment; 
they include theatrical and over- 
seas sales. 

A report printed in The Bill- 
board last week that Robert Mar - 
cato had become manager of day- 
time sales at ABC -TV was in error. 
Marcato continues as Eastern sales 
manager for ABC Film Syndica- 
tion. 

PRODUCERS' RANK ABOUT PAR 
ON NUMBER OF NEW PILOTS 

HOLLYWOOD -Number of pilots being turned out by 
different companies will probably be approximately propor- 
tionate to amount of production these studios are now doing. 
This has become fairly evident from developments in the pilot- 
ing field so far. 

Leader again this season appears to be at Revue Produc- 
tions, which is aiming to shoot a dozen or more new shows. 
Second is Desilu, with eight to 10 on the drawing boards. 
Screen Gems has six to eight, with CBS and NBC planning a 
half dozen each week: 

Revue Productions -Moved ahead with two new shows, 
Adventures in Danger and Illegal Entry. "Adventure," an ac- 
tion anthology, will have Quentin Reynolds in the host role. 
Lloyd Nolan and Paula Hill have been signed as the leads in 
"Entry," a cops and robbers drama. 

Four Star Productions decided to go ahead on a new 
Jeannie Carson series. Charley Isaacs, who recently resigned as 
producer of the Ciselle MacKenzie Show, will act as consultant 
on the new series. 

CBS -TV is negotiating with Jeanne Crain to play the lead 
in Cuestward Hot adaptation from the Patrick Dennis novel. 

'ALICE' TO THE LIST 

NTA Finishes Fall 
Offerings With Buy 

NEW YORK -With the acqui- 
sition of This Is Alice," from Des- 
ilia, National Telefilm Associates 
virtually completed the roster of 
properties it will offer sponsors on 
its film network next fall. The 
other two half -hour series, now 
in production, are "Man Without 
a Gun," starring Rex Reason, and 
"How to Marry a Millionaire," 
which features Merry Anders, Lori 
Nelson and Barbara Eden. 'This 
Is Alice' stars Patty Ann Gerrity. 

The other major property around 
which NTA network programming 
will he built is a new group of 
20th Century -Fox films designated 
for networking. No tides have 
been released, but a group of such 
features has just been released to 
NTA, which is getting ready to 
pitch fora renewal from its cur- 
rent sponsors of "Premiere Per - 
formance. 

Slotting Unknown 
How NTA expects to slot the 

properties of its web is not known. 
Whether,. for example, they will 
all be programmed on one evening 

WBBM Pays 100G for 
G -K's 'African Patrol' 

NEW YORK -- Cross -Krasne 
has sold its "African Patrol" series 
to WBBM -TV, Chicago, for a re- 
ported price in excess of $100,000. 
The sale follows on the heels of 
Storer Broadcasting and General 
Teleradio deals which put the ad- 
venture showy in Cleveland, De- 
troit and Atlanta. 

MORE 'tidewater virginia 

VIEWERS WATCH WAVY -TV 
CHANNEL 

From 3 to 10 p.m., Monday through Friday 

than any other TV station in the area 

*Serving Norfolk, Portsmouth, Newport News and 42 Counties in Virginia and North Carolina 
nov"13-19 árb 

has not been decided. NTA execu- 
tives are getting ready, however, to 
make their final plans, and then 
they will start pulling the entire 
operation together for the 1958- 
'09 season. 

Meanwhile, NTA last week 
moved to new and enlarged quar- 
ters in the Coliseum Tower, New 
York City. It also named Pete 
Rodgers its sales manager for its 
West Coast division. 

172 Stations 
Carry 'Silent' 

NEW YORK - Coverage of 
"The Silent Service" looks to be 
greater than seven out of eight 
nighttime network shows, reach- 
ing 97.2 per cent of U. S. )tomes 
with a line -up of 172 stations. 
The second Nielsen report for No- 
vember lists only seven oust of 130 
web shows which reach snore mar- 
kets. 

"Silent" has an average audience 
of 77 per cent adults, according 
to American Research Bureau. 
Sponsors are almost exclusively 
tobacco, brewery, oil, automotive, 
pharmaceutical and institutional. 
Production on a second set of 39 
stanzas begins next month. 

'Shock!' Still 
Pulls Ratings 

NEW YORK - "Shock)" con - 
continues its healthy rating course, 
according to November American 
Research Bureau figures. In Tulsa 
Okla., the horror package scored 
a 21.9 at 10:30 p.m. against 6.2 
and 8.3 for competing feature 
films. In the same market, the 
midnight half of the double fea- 
ture earned 15.5 against 4 :5 and 
4.0. 

Late programming gave the 
Screen Cents entry a 1.6 victory 
in Youngstown, O., at 11:15 p.m., 
while in Houston it led with an 
8.2 at 11:30 p.m. and in Honolulu 
it scored a 17.0 against combined 
opposition of 9.1 from three older 
stations. In Peoria, Ill., "Shock)" 
drew a 7.8 with a starting time of 
12:45 a.m. 

BERLIN -Paul Gordon, vidplx 
pioneer for German TV, has formed 
a production company here to ac- 
commodate U. S. firms shooting in 
Europe with staffs and' studios, as 
well as co- production deals. Gor- 
don, who will also serve as Euro- 
pean rep for several syndicators 
and feature film owners, resigned 
as director of Europaeische TV 
Geselschaft Continental packag- 
ing outfit, last month. 

i 
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KETV Heads Omaha 
Mkt. With Live Stress 

OMAHA - KETV has moved 
to a dominant position in this mar- 
ket in two months of telecasting 
via heavy emphasis on local live 
programming. Bucking the three - 
year trend away from this low 
rating -getter approach. the ABC - 

TV affiliate found high American 
Research Bureau figures for No- 
vember, as well as good will and 
community spirit, resulting from 
the "daring" policy. 

The new station took 112 quar- 
ter -hours against 92 and 90 for 
the older opposition in all direct 
competition time periods, accord- 
ing to ABB. Its pushing the fact 
that KET \' "is the first station here 
owned by Omaha people," stress- 
ing localized versions of national 
and international news" and ac- 
centing sports shows both in its 
studios and by remotes in the 
Omaha -Council Bluffs area. 

Eugene S. Thomas. KETV gen- 
eral manager, reports tremendous 
snail pull for civic one- shots, such 

as a camera tour of new build- 
ings under constriction. "The 
great majority of our public service 
shows are sponsored,' says Thomas. 
"They're appealing commercially to 
local advertisers, because they're 
aimed at everyone rather than .re- 
stricter' groups like toddlers, ex- 
pectant mothers or farmers." 

Programming against existing 
patterns in the market. Thomas and 
staff (average age: 29) came up 
with first -run feature films at 1 

p.m., news at 11 p.m. (considered 
very late heretofore), local wres- 
tling and live rather than syndi- 
cated devotional strips. 'This is a 
market where Guy Mitchell draws 
a 19.8 ARB to lead its slot, where 
the population grows by 20,000 
each year far above the national 
average, where the public loves 
studio - originated stanzas," says 
Thomas. "You can't follow the us- 
ual programming pattern here. 

Future plans include network 
originations from Omaha, in- 

COMMERCIAL CUES 
A 30- minute "industrial film" 

showing the production facili- 
ties, equipment and manpower of 
Warner Bros. Studios tuas com- 
pleted this week for tine in sales 
presentation by WB -TV Com- 
mercial and Industrial Ftim, Inc. 
The spokesman in the film is 
Jack M. Warner, who heads this 
division of Warner Bros. Pic- 
tures. The black and white film 
will be shown thruout the coun- 
try to agencies, industrial execu- 
tive groups and prospective 
clients in the field of TV com- 
mercials and industria, films. 

Under the supervision of Jack 
Warner and Walter Bien, execu- 
tive in charge of production, 
WB -TV- Commercial and Indus- 
trial Films, which began just 14 
months ago, has already con- 
tracted for, and has pending, 
business totaling approximately 
$5,000,000. 

Ralph Story, $64,000 Chal- 
lenge" emsee, has been set by 
agent Harold Jovien thru J. M. 
Mathes to do a serie. of filmed 
commerciale for Canada Dry. In 
New York, the commercials will 

American Clients 
On Australia TV 

NEW YORK-Pepsi-Cola has 
bought "Cunsmoke," Lever Bros. 
has bought "Amateur Hour," Len - 
theric has bought "Meet the Press," 
Coco -Cola has bought "Mickey 
Mouse Club" and General Motors 
has bought "Wyatt Earp." They're 
all 52 -week full sponsorship net- 
work buys -in Australia. 

Reps and execs of U. S. firms 
battle sponsor confusion on the 
Melbourne -Sydney circuit, with al- 
most 100 syndicated film series re- 
ferred to as "network shows" in 
Australia. And every international 
advertiser sponsors a show there 
different from its U. S. buy. 

have a limited holiday run -on 
the "Tonight" show. Additional 
negotiations are now going on 
for Story to be featured in all 
of Canada Dry's TV plans for 
1958. 

Allen Swift is portraying 
Santa Claus on a TV film com- 
mercial for M &ht Candies. Co- 
incidentally the film is shown on 
the WPIX, New York, "Popeye" 
shins on which Swift serves as 
live emsee. However, the mop- 
pet audience is not aware of this 
fact.... A novel instrumental 
Coca -Cola spot campaign which 
features played at three 
different speeds in one spot is 
now being resrded at Olmsted 
Sound Studios for McCann- 
Erickson. This unusual cam- 
paign, which ties in with the 
slogan, "Coca -Cola puts you at 
your sparkling best, will debut 
in January on all major nets. 
According to producer Chet 
Gierlach, titis ' the first time 
such novel instrumentation has 
been attempted in the jingle 
field. To achieve'the effect, one 
track is played at normal speed; 
the second track at a slower 
speed, which raises the tone two 
octaves and still a third track 
four times as slow as the first, 
with a rise of four octaves. Two 
void accompany the instru- 
mentation. 

Don Morrow has been set by 
Max Factor as the commercial 
announcer on the "Polly Bergen 
Shots." ... Paul Taubman and 
Henry Morgan. ares doing com- 
mercials for hloffman's bever- 
ages....Jack Ruggiero, formerly 
filet editor for MGM, has been 
named chief film editor of Laty- 
renceSchniter Productions, Hol- 
lywood. . . . Cene Haleton, 
eteative supervisor of Grantray- 
Lawrence Animation is in New 
York for client conferences. 
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or an day Sundays a Mondays 
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SRA Adopts New 
Contract Forms 

NEW YORK - Station Repre- 
sentatives Association, Inc., has 
adopted a new standard form to 
confirm broadcast orders and to 
serve as contract between station 
and ad agency. Tho agencies snap 
continue to issue separate con- 
tracts, SRA is supplying unlimited 
copies to reduce the paper work 
in handling of spot advertising. 

Confirmation forms to precede 
contracts are also being distributed. 
SRA says the new forms will re- 
duce errors and save thousands of 
clerical hours. 

creased hours of operation, more 
sports, more first -run movies early 
and still more local live specials. 
The manager says, "1958 is ear- 
marked for leadership, not profits." 

"We're a zealous ABC partner 
and have absolute faith in the 
power of promotion, so we're sup- 
porting a heavy promotional cam - 
paign on the web's Wednesday 
and Friday night schedules in ad- 
dition to an awareness campaign 
for local news." 

FINESHRIBER TRIP 

SG Sales: 18 on Nine 
Series in 8 Countries 

NEW YORK - Back from his 
eight -week tour of Europe, Everett 
(Bill) Fineshriber Jr., director of 
international operations for Screen. 
Gems, made 18 sales of nine series 
in eight countries, including Eng- 
land. 

One of his major purchases was 
made by Mokri cigarettes of the 
German- clubbed "Father Knows 
Best." It is the first instance of a 
fully sponsored Lerman show, It 
twill he shown Thursdays 7:30 p.m. 
on German stations in Munich, 
Baden- Baden, Frankfurt and Ber- 
lin. There are goventment- owned 
stations in six German cities, but 
they allow program contractors to 
sell time in the 7:30 -8 p.m. strip, 
Monday thru Saturday. 

Fineshriber also sold "Ivanhoe" 
in Birmingham and London in Eng- 
land. Associated Rediffusion made 
the latter purchase, while Associ- 

ated British bought t se property 
for Birmingham. Both stations will 
start the program early in January. 

The executive added two men 
to the SG European staff. They 
are George Blaug, who becomes 
European sales, representative, and 
Edward Liberman, who will also 
join the Paris office. In England, 
Isabel Ibbot has been named traf- 
fic manager in the London office, 
and Doreen Newell added to the 
same office as executive secretary. 

SG Sets Australia Hdq. 
SYDNEY - Screen Gems will 

establish Far East headquarters 
Isere, forming an Australian sub- 
sidiary to handle sales and location 
filming. Everett (Bill) Fineshriber, 
new foreign sales manager for 
Screen Gems, will arrive here in 
!starch to complete arrangements. 

N. W. Ayer, Inc. 
Ted Bates & Company 

Batten, Barton, Durstine & Osborn, Inc. 
Benton & Bowles, Inc. 

Leo Burnett Company, Inc. 
Campbell -Ewald Company 

Campbell- bfithun, Inc. 
Compton Advertising, Inc. 

Cunningham & Walsh 
Dancer -Fitzgerald -Sample, Inc. 

D'Arcy Advertising Company, Inc. 
Doherty, Clifford, Steers & Shenfield, Inc. 

Doyle, Dane, Bernbach, Inc. 
William Esty Company, Inc. 

Gardner Advertising 
Grey Advertising Company, Inc. 

Kastor, Farrell, Clifford & Chesley, Inc. 
Kenyon & Eckhardt, Inc. 

Edward Metter Associates, Inc. 
Kudner Agency 

Ai Paul Lefton Company -. 
Lennen & Newell 

Earl Ludyin & Co. 
Richard Manoff 

Macon, Inc. 
Emit Mogul Company 

McCann -Erickson, Inc. 
McKim Advertising, Ltd. 

North Advertising 
Ogilvy, Benson & Mather, Inc. 

Sullivan, Stauffer, Colwell & Bayles, Inc. 
J. Walter Thompson Company 

Wesley Associates 
Warwick & Legler, Inc. 

Erwin tVasey- Ruthrauff & Ryan 
Young & Rubican, Inc- 

MPO 111EYlS1011 FILMS, INC., 15 lut 53rd SLr New York 22. MU 8.7830 

Julian Bergman Neil Mats 
Tony Brischler Larry Mesey 

Tony Brooke Bitt Molyneaux 
Andrew Corallo Shirley Morningstar 

Nan Culletto Al Monett 
Dan Erickson Charles Mull 

Norman Gewirtz Paul Petroff 
Max Glanbard Judd Pollock 

Sandy Greenberg Sam Robert 
Gary Hayes Dave Roland 
Paul Heller Marvin Rothenberg 
Walter Heu Irving Sachs 

Jerry Hirschfeld Jack Safran 
William Huston Dick Saiewitz 

Dick Jacobs Reva Schlesinger 
Ernest Jones Werner Schott 

Arnold Kaiser Mickey Schwarz, 
Jerry Kleppel Hortense Sie 
Joseph Kohn Jerry Siegel 

Ben Kranz Milton Siegel 
Armond Lebowitz Victor Solow 

Norman Leigh Bill Susman 
Barbara Lewis Jim Suydam 
Frank Madden Zoli Vidor 
Larry Madison Arthur Weiss 
George Marvin Jim Young 

Ira Marvin Betty Young 

The elks staff of 

MPO thanks all of the 

people at all of 

these great advertising 

agencies for having 

helped le wake 1951 

our busiest production 

Tel le dale. 

We again look forward 

to the privilege of 

teaming our skills 

with your talents fer 

the best 1v commerciale 

in One year ahead... 
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PULSE FILM RATINGS 
for October 

Fer cenioiere in:rrnwicn en oiogram, ratings, audirro, size or re,eraaS 
pirate consuit The Poire, Inc., 17 ,V. 46,h St., New York, N. Y. 

The Pulse Audience Composition Studies 

Syndicated film Drama Shows 
OCTOBER RATINGS A, 

Reek Show á .)IMributor RIg. 

1. Esso Golden Playhouse 
(Official) 15.8 

2. Your All Star Theater 
(Screen Gems) 15.1 

3. Star Performance (Official) 10.1 
4. Studio 57 'MCA) 9.8 
5. 0. Henry Playhouse 

(Gross -Krame) 9.6 
6. Headline Half Hour 

(SICA) 9.0 

7. Dr. Christian ;Ziv) 8.9 
7. Dr. Hudson's Secret Journal 

(SECA) 8.9 
9. Parade of Stars (SICA) 7.1 

10. Science Fiction Theater 
(Ziv) 6.9 

AMONG MEN 
Men Pee 

109 Horses 
Rank Show á Distributor Tuned se 

1. Dr. Christian !Ziv) 89 
2. Esso Golden Playhouse 

(Official) 88 
3. Famous Playhouse-(SIGA) 87 
3. My Favorite Story Ziv) 87 

3. Science Fiction Theater 
(Ziv) 87 

6. O. Henry Playhouse 
(Gross- Krasne.) 86 

6. Star Performance (Official) ..88 
8. Douglas Fairbanks Presents 

84 
9. 

(ABC 
of Stars (MCA) 83 

10. Studio 57 (MCA) 81 

AMONG WOMEN 
amen Ter 

100 Hosea 
Rank Show á Distributor Tuned to 

1. Esso Golden Playhouse 
(Official) 95 

2. Dr. Christian (Ziv) ' 94 
2. Parade of Stars (MCA) 94 
2. Star Performance (Official) .. ,94 
5. Science Fiction Theater 

(Ziv) 93 
8. Famous Playhouse (SICA) 91 
6. My Favorite Story (Ziv) 91 
8. O. Henry Playhouse 

(Gross -Krame) 89 
9. Douglas Fairbanks Presents 

87 
10. 

(ABC) 
57 (MCA) 88 

AMONG CHILDREN 
Kids Per 

IN Homes 
Ranh Show á Dlstelbnlor Tuned In 

1. Esse Golden Playhouse 
(Official) 61 

2. Headline Half Hour (MCA) 39 
3. Parade of Stars (MCA) 38 
4. My Favorite Story (Ziv) 28 
5. Dr. Christian (Zio) 26 
e. Science Fiction Theater 

(Ziv) 23 
6. Star Performance (Official) 23 
8. 0. Henry Playhouse 

(Cross -Krasse) - 19 
9. Famous Playlsnnse (MCA) 12 

10. Your All Star Theater 
(Screen Gems) 11 

Syndicated Film Adventure Shows 
OCTOBER RATINGS 

Avg. 
Rant Show i fisrrlhutor RM. 

1. Crusader 'MCA) 16.8 

2. Silent Service (NBC) 15.0 

3. State Trooper (MCA) 14.0 

4. Men of Annapolis (Ziv) 13.3 

5. Ramer of the Jungle (TPA) 12.9 

8. Whirlybirds ;CBS) . 11.6 

7. Boots and Saddles (NBC) 11.1 

8. Martin Kane (Ziv) 10.7 

9. 1 Led Three Lives (Lie) 9.9 
10. Captain David Grief 

(Guild) 9.0 

AMONG MEN 
Ma Pee 

100 Homes 
Reek Show á )ISVtbutor "'woad In 

3. Martin Kane (Ziv) 93 

2. If You Had a Million (MICA) 92 

2. Waterfront ;MCAT 92 
4. Crusader (MCA) 90 
5. Federal \Icn t\ICA) 89 
8. I Led Three Lives (Zi) 87 

6. Soldiers of Fortune (MCA) 87 

8. Harbor Comníand (Ziv( 88 
8. Man Behind A. Badge 

(RICA) 86 
8. Man Called `( )Ziv) 86 

AMONG WOMEN 
Women Per 
IN Homes 

Rank New á DWrWoter Toned In 
1. Man Behind the Badge 

1. Soldiers of. Fortune (SICA) 96 
3. Crusader (MCA) 95 
3. If You Had a Million (MCA) 95 
3. Martin Kane :Ziv) 95 
6. Federal Men (MCA) 94 
7. Cray Ghost (CBS) 93 
8. I.Led Three hives 'Ziv) 92 
9. Boots and Saddles (NBC) 89 
9. Captain David Grief 

(Guild) 89 
9. Dangerous Assignment 

(NBC) 89 
9. Harbor Command (Ziv) 89 
9. Passport to Danger (ABC) 89 

AMONG CHILDREN 
. Kus Per 

IN Homes 
Reek Slew & Oftálbutor Toned In 

I. Jungle Jinl !Screen Gems) 89 
1. Terry and the Pirates 

(Official) 89 
3. Ramar of the Jungle (CPA) 88 
4. Flash Gordon (Guild) 83 
5. Three Musketeers (ABC) 81 
6. Foreign Degionnaire (TPA)... 79 
7. Whirlybirds (CBS) 78 
8. Slleena, Queen of the Jungle 

(ABC) 73 
9. The Falcon (NBC) 62 

10. Silent Service (NBC} 61 

SHORT SCANNINGS 
John Cross, account at Compton 

Advertising, has beets moved up to 
vice- president of the agency.. . 

Bennet H. Kom, vice- president of 
Du Mont Broadcasting and station 
manager of WABD, New York, has 
been named executive assistant to 
Richard D. Buckley, vice -president 
in charge of 7ro(rammíng and 
sales. Korn! will assume Ilse addi- 
tional supervisory duties over sta- 
tion WTTC, Washington, and Du 
Mont TV syndication operations 
including the sports n^.twork. 

Bill Tbourlby, actor has been 
signed for an upcoming episode of 
"Decoy."... Robert W. Morris has 
been elected president of Broad- 
cast Advertisers Reports, Inc., The 
retiring president, Phil Edwards, 

will fill the new post of publisher 
and also serve as chairman of the 
executive committee Morris 
was a co- founder of BAR in 1952, 
serving until.now as executive vice - 
president.... At the annual meet- 
ing of the Station Representatives 
Association, Inc., held on Decem- 
ber 19, the following officers were 
elected fat the coming year: Frank 
M. Headley, president of H -R Rep- 
resentatives, president; H. Preston 
Peters, president of Peters, Griffin, 
Woodward, Inc., vice- president; 
Eugene Katz, president of the 
Katz Agency, re- elected treasurer, 
and Richard O'Connell, president 
of Richard O'Connell, Inc., secre- 
tary. 

Pat Carroll, formerly of "Caesar's 

PULSE LOCAL RATINGS FOR NOVEMBER 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS 

BIRMINGHAM 
2 TV STATIONS- 149.300 TV HOMES 

reported by The Pulse In the mea surveyed 

Market Statistics: 
npated by Saler Management's .Suety 

el Buying Pore, these ligures are not 
laarmne sl enure rV carnage yea. Wt 
seine MHropottan County ana making 
up Í/a noter D! popnUlhM1 

Population-615.600'133d in U. S.) 
Buying income-s971.355.030 (eest) 
RHSìI Sales -5596.345.000 (481)1 
Food Saks -S142,735.000 145th) 
Drug Salas 516,902.(100 157591 
Automatics- 5127,476.000 140591 

Above figures include following counties: 
Jefferson. 

TOP NETWORK SHOWS 
I. Presides/ Eisenhower, 

WBRC Mn; WAIST 15.3, st. .$2.1 
2, lues -Deal Snow, WBRC, W. ...31.6 
3. Ed Sulllean, WBRC, Su. 42.8 
4. C.E. Theater, WBRC, So. 363 
S. Alfred Hitchcock. WBRC. Sw. , 40.3 
S. Rustle, WSRC, Sn. 413 
7. Gunsmoke. WBRC. S. 193 
e. Bachelor Father, WBRC. Su. -38.8 
9. 564,000 Question, WBRC, T 37.3 

10. December Bide, WBRC, M 36.3 

TOP MULTI -WEEKLY SHOWS 
t. Me 5.Rne slamp).. WBRC. M..F 26.3 
1. Mystery Playbsuse, WBRC, 

M.F. 18.9 
3. CBS News, SBRC. 'W.F. 17.9 
4. Mickey Moose Club, WART. 

55.-F 17.7 
f. Newt, Spars, Weather 

15;31 p..,), WBRC, M.F. 17,2 
6. NBC News. WAGT. M.P. 15.4 
7. News. Senns. Weather 

(6 p.m.), WABT, M: F 15.0 
8. Mystery Theater, WBRC, 

kY: Th. 14.1 
9. Guiding Light, WBRC, 34..F. /03 

10. Circle 6 Ranch, WBRC, M: F. 13.6 

TOP FEATURE FILMS 

Once- Weekly 
I. Mills S Molk. WBRC 

8:36:18 -S1n Off 19.7 
). SaleeAly Showknie, WAIT, 

S.42:45.1:30 143 
3. Academy :heater, WBRC. 

S; 12:9.2:08 14.7 
4. Shines Teeple, WAIT. 

S :3:36 -S :N 13.4 
f. 4 Star Performance, WBRC, 

So..) 1:34 -Slan Off 18,0 
Multi -Weekly 

1. Circle A Ranch, WRRC. 
11: F,i:N -c;N 13.6 

1. 4 Bar Pla,hoase, WRRC 
:ne-59e oR 111.5 

3. Itoaywood 11:1 Parade, WAIT, 
M: F: 12:36::36 9.6 

4, Start. Theater, WART, 
M: F: t1:15S19n OR. 9.2 

TOP SYNDICATED FILMS 
1. alarrin Kane ,'LM, WBRC, 

T.41:641 33.3 

2. Stale trooper )SICA), WBRC, 
T. 9:.9 32.3 

3. Highway Patrol ills), WBRC. 
5:9:31 31.3 

4. Harbor Command 121st, WIRD 
TY: g:3o 293 

5. O. Henry Playhouse terW 
Krasne), WBRC, Tb.9116 293 

e. Fronier +NBC), WBRC, 
F: 6:30 27.e 

7 Boots and Saddles (NBC), 
WBRC, Th.-6:30 27.3 

7. Whirlybirds .CBS). WBRC. 
Th.-9:30 27.3 

9. Sheriff of Corhite (NTA), 
WBRC, r1:10:00' 26.0 

10. Annie Oakley ,CBS), WBRC, 
F. -6:00 23.3 

10. ?Sky King (Nabisco), WBRC. 
W.á:00 23.3 

12. Man Behind ,he Badge (MCA), 
WBRC, M:10:00 25.0 

D. Silent 5trrice (NBC). WBRC, 
F..10:00 .. 23.0 

14. Stara of :he :hand Ole OM 
(Flamingó), WBRC, 5:6:00 ..,.243 

IS. ¡Death Valley Days (U. S. 

Borax), WBRC, T.4:m 23.3 

16. Dr. Christian (Zio), WBRC. 
W.:10:00 23.0 

17. Decoy (Official), WAIT, 
1V.Á:30 22.0 

IS. My Link' Manie (Official), 
WBRC, M.-F...5:00 20.1 

19. Kit Carson (MCA), WBRC, 
Su. -12:00 20.0 

20. Damon Runyon Theater (Screen 
Gems), WART. Su :2:00 293 

21. Terry and the Pirates (Official) 
WBRC. S.-I0:00 a.m. 14.8 

BUFFALO 
3 IV STATIONS- 351,400 N HOMES 

rere::re ty Ire Pulse in the aria +tingled 

Market Statistics: 
m reenters by Sales Management's 'Sunry 
et Buying Pewee." These flaunt tie not 
Ire:erne et robre N coverage ana, but 
rmbran U5)esçolitan County ana making 
up the tenter of poglnien 

Population- 1,264,300 114th in U. 5.1 
Buying Income -52,128.367,000 

16th) 
Retail Sales- S1.S01.178,OW (14th) 
Food Saks- 5369.942.000 (13th) 
Drug Sates -540.626.000 (18)51 
Aulotnofive- $249,254.000 (17th) 

Above Haloes include following counties: 
Erie. Niagara. 

TOP NETWORK SHOWS 
1. Lnr) -17e,1, WBEN. W', 47.3 
2. Danny Thomas, WREN, M. 39.5 

Pa,h.,se :0, WREN, Tb. 39.1 
4. Gommurke. WREN, S. 38.7 
S. Godfrey's Talent Stoats 

WBEN 11 182 
S. Wyatt EarP WOO, T. 383 
7. Burns and Allen, WBEN, M 06.9 
8. Lawrence Welk. WGR, S. 35.2 
9. What's My Line? WIEN. Su. , 34.9 

10. Alfred Hitchcock, WBEN. Su. 34.3 

TOP MULTT'WEEKLY SHOWS 
L 11 :00 News, W'eNher, WREN, 

31.F 33.6 
3. 'Hickey !louse Club, WGR, 

M..F . . ... ...... ... 28,9 
1. News -Fagan, W'ealher 

sit p..), 11'GR, 11.4 50.8. 
4, Weather. Sports, Resler. (TINS), 

WBEN, T:F, 16.1 
e. Americas Randstand, WGR, 

11: F .. ... ... :.. ... 133 
S. Glad. LIAM . WIEN. 34.4. 153 
3. Search for Inmorrow, WIEN, 

35.-F. 15.2 
8. Cisco Kid. WBEN, S1., 
9. Love of Life, WIEN, M: F. ,..,14.0 

10. Captain Kangaroo, WBEN, 
kf.F. 13.9 

TOP FEATURE FILMS 

Once- Weekly 
1. Saturday PM, house, 11 REN, 

S: 55:.9 -Sign Off 19.7 
2. Sib FR. Festival. WBEN, 

Th: t1 :34 -Sies OR ILI 
3. Starlight rheakr, WGR, 

Sn. 9 :30.36:,11 19.2 
3. General Playhouse, WGR, 

F.11:30S)gw Off 15.2 
9. FrMay FIT. Heuare, WREN, 

F. 11:31 -S)ga Off 14.7 
S. Dow 1st (tun Theater, WIEN, 

W: 11 :3I.Slen raff 14.7 
5. Premiere Performance, WGR, 

T: 11 :39 -Slga Olf 14.7 

Multi- Weekly 
t. luáe Theater, WBEN, 

T.. S: 11 :31 -:;an Off 11.6 
2. 1tm.a 9 Leask. WISP, 

11: So,1'arto,n flares 7.3 
3. ltldDay Mahn., WER, 

11.-F..12:011.1:45 5.á 

TOP SYNDICATED FILMS 
1. Whirlybirds ICBM, WIEN, 

51. -7:36 39.9 
2. Sheriff of Coehlse )N7.41, 

N REN, F:7 :1111 25.7 
3. Highway Patres 121+), WGR, 

T..10:36 26.9 
4. Silent Service (NBC), WIEN, 

26.7 
5. Wen r4 Aaaaptdla ate), 

WBEN, 11.-99 2.5.3 
6. Decor IOIHCia). WREN, 

T :10:30 24.3 
7. Annie Oakley ;CBS). WBEN, 

7.7:m 18.s 
8. Waterfront (MCA), WOK. 

T9.7:00 17.9 
9. Harbor Command (Ziv), 

WGR, 5.10:10 16.1 
10. Jungle Jim Screen Gems). 

WGR, 5. -11:00 a.m. 16.2 
11. honeymooners 'CBS), WOO, 

Su :10:30 15.7 
12. Grey Ghost 'CBS), WGR. 

W.7:00 13.3 
13. Championship Bowling IWt)t 

Schwimmer). WBEN. 
14. Cisco Kid stir). WIEN, 

M., W.F.6:15 14.9 
15. Terry and )he Pirates IOfliaial), 

WGR, 5.11:30 p.m 14.3 
13. Pecnot )Assoc. Anhls), WBEN, 

S.ß:30 p.m. ' 14.5 
17. Twenty -Six Men (ABC), 

WBEN. W. -7:00 14.0 It Code Three ABC), WOE. 
F. -10:10 11 9 

I8. Studio 57 MICA). WBEN, 
Ih ..7:00 13 9 

20. tSky King .Nabisco), WGR, 
7.4:0 13.3 

20. Hoyalong Cassidy (NBC). WOO, 
7h: 6:00 11 9 

DAYTON, O. 
2 TV STATIONS- 149,900 TY HOMES 

repot. by fhe Puise in iN ana ruwyN 

Market Statistics: 
al reported by Saler Managenmm's 'Swwy 
M Buyers Power.. tinte neums are rot 
Mermen m entire TV sonnet ana, eat 
embrace Metropolitan Canny area mask.. 
up the renter at Iselkia n. 

Pooulaton- 537,600 (44th in U. 51 
Buying )+corne -- 31.137,806.000 

(341)1 
Retail Sales -5741,111,000 137th) 
Food Sales -$269,147,000 t3t4h1 
Drug Sates -- 525,525,000 135th! 
Automotive -5139,922,0011 432d1 

Move figures include following counties: 
Greene, Montgomery. 

TOP NETWORK SHOWS 
1. Luce.Desi Show. WHIG, W. ...46.1 
2. Clime' 55050, Tb, 42.4 
3. Peer) Como, W'LW.D. S. 42.3 
4. Guinnwke, 51'H10, S. 41.8 
5. Zane Cr,,. sy010. F. 190 
6. Playhouse 90. WHIO, Th.... 39.9 
7. What's Sly Lone? WHIO, Su. , 3k.0 
8. Robin Hood, WHIO. M. SP3 
9. Alfred Hitchcock. WHIO..So 37.0 
9. Presided( Eisenhnwer, WIIIO, 

rn. 17.6 

TOP MULTI'WEEKLY SHOWS 
I. Sob. Rut.. Sports Desk 16:36 

p.al, WHIO, tt.F. 38,5 
L Front Page News TIEN pm.), 

WHIO, 11..F. 26,5 
3. Slkkey Moose Club. 1515'.0, 

M.F. 36.1 
4. 3 City Float 151:80 t...), 

WLWD, y1: F. 51.6 
S. An Llnklener. WHIO. 31.- r tEl 
6. Beat the ''lock, W'HIO. H.F. 15.4 
7 3450 Club. W5.W.D. M: F 51.2 
8. Wild West Show, WHIO, 

M.-F. 140 
9. As the World Turns. WHIG, 

S1.F. 119 
10.. Lose of lite, WHIO. M.- F 13.0 

TOP FEATURE RIMS 
Once -Weekly 

I. Best of 91.0.55. WLW'.D, 
Se: 2:04.4 :05 17.9 

2. Premiere Performance. W 1.11.0. 
F:11 :15.510w Off 16.3 

3. Stork, WHIO, 5.4:36.4:31 9.7 
L E.fy Rimes fleeter, W LWD, 

5.4:1198 :1110 h.. 2.4 

Multi -Weekly 
I. WO Dab, WLW -D, 

M. -F: 12:66.1:36 le 
2. {Via Went "how, NHIG. 

11: F.-5:00.6:N 14.6 
3. Your Fcoine Yhealer, 611110. 

M: S: Various Thom 11 5 

4. 11.C, -11 rhea.... W I.W -D, 
M: Th., S.. Su: 11 :15 -Slaw Off 13.3 

5. Marie 1lallare, 111160, 
M: F: 3 :9s:N 12.1 

TOP SYNDICATED FILMS 
t. Mahway Pa1mI 17.1.1, W MO, 

3),I 
2, Stare Trooper MCA), WHIG, 

T. -7:36 1) 1 

3. 555365bads /CBS). *010, 
W.-7:34 91 

4. Trace. 1h1112e0, WHIG, 
Th.-7:40 36! 

S. Silent Semite (NRCI, WH10, 
S -7N . . . . . .363 

6. Badge 714 ,NBC), wino. 
S. -10:10 30.0 

7. Little Rascals fltlersraIol. 
WHIG. 0.4:00 21.5 

1. Men of Aneapo)is Ti'). 
WHIO, F.-10:10 '5.5 

9. Dr. Hudson's Secret Journal 
(MCA), WHIO, F:7:m 28.3 

10. inform valley nays 
Boras) WLW.D, M. -77100 27.1 

11. Sheriff of Cahise ENTA), 
WHIG, T:7 :30 76.1 

12. TweneySia Men (ABC). WLW-D, 
T.-2:00 25.3 

13. Science Fiction Theater (Tir), 
WLW -D, T. -10:30 73.0 

13. Last of the Mohicans (TPA). 
WHIO, Th.6:00 210 

15. Frontier Doctor (Hollywood TV). 
WLWD, W. -7:m /3.0 

M. Little Rascals Ilmerala)e), 
WHIO. 5..11:30 71.1 

17. Guy Lombardo (MCA), Wt11O, 
W.6 :00 20.3 

t8. Cily Detective thiCA), WHIG, 
F. -6:m 

"3 19. Captain Omit/ Grief (Guild), 
WLWD, 1,7:00 17.1 

20. Annie Oakley 'CBS). WLW -D, 
T.6:m 24,1 

21. (Sky King :N. 'sco). W'LW' -D, 
).1. -6.00 40 

Hour," gave birth to s girl last 
week.... A boy Was born to Mr. 
and .Mes. Leonard Stern. Father 
is supervisor comedy writing. and 
production for NBC -TV's Steve 
Allen show.... Henry Luhrman 
has joined National Telefilm Asso- 
ciates as office manager of the. At- 
lanta office. Lehrman comes to 
NTA from the Midwest division of 
Official Films. 

Stations Wrestle Sales Problems 
Continued froto page 6 

from the Willingness of New York 
stations to pay more for features 
than in the past, with prices around 
the country being pegged to some 
extent on the New York market.) 

With feature prices rising, sta- 
tions may look on TV film more 

kindly again. The fact that they're 
unable to sell the half hopis in 
quantity is definitely cutting into 
their revenue, however, since, on 
spot rate most get some 20 or 25 
per cent less than if they Were able 
to sell the package. 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBER 30, 1957 

MUSIC -RADIO 
Communications to 1564 Broadway, New York 36, N. Y. THE BILLBOARD 11 

STEREO DISKS? 

Let's Take It Easy 
There's been a lot of conversation lately about stereophonic 

records. What does it mean? How will stereo disks affect the 
dealer? How soon? 

During the past month, The. Billboard has talked to a lot 
of people -record manufacturers, phono companies, cartridge 
and component people -to get some of the answers. Here's how 
we evaluate the stereo disk situation: 

Don't scrap your monaural record players. Don't reduce 
inventories of standard LP's. Don't worry about stereo disks 
making single -channel sound obsolete. Forget about stereo disks 
for a while and tell your customers to do the same. 

They're coming. Stereo disks are just around the corner. 
But the industry has no intention of turning that corner for a 
while, and that's to the good. Before any company lays out 
hundreds of thousands of dollars to tool up and produce stereo 
players, they're going to be sure that their investment is safe. 
They're going to be sure that they're right. No one, at this time, 
is that sure. 

The bigger manufacturers want to experiment and refine 
production of steero disks to insure acceptance. Because they 
have much at stake in producing both the records and playing 
equipment, they want the product to be perfect before they 
turn it out. It's simple logic. If they turn out a bad product, 
they're going to be stuck with it. And until these bigger 
manufacturers move, stereo disks and equipment will be a play- 
thing for engineers and hi -fi bugs. 

Looking further ahead, what's going to happen when the 
majors introduce stereo disks and equipment? That will be an 
important day for the dealer. It will give him something new, 
exciting and profitable to promote. It will not cause any great 
upheaval. It will not make dealers' stock obsolete any more 
than color TV made black and white TV inventories obsolete. 

The speed with which stereo disks push monaurals off the 
mark depends on how quickly the public accepts the new stereo 
reproducers and on how quickly they are made available in 
quantity. It depends also on the price of the equipment. The 
more expensive it is, the slower the acceptance. 

To sum up: Every important phonograph and disk manu- 
facturer is working at producing a good stereo disk and playing 
system. They face specific problems and they are trying to 
solve them. In time -not next month or perhaps even this year- 
they may be expected to produce a workable system that 
dealers can safely and profitably sell. 

Scopp Wraps Up Global 
Big 3 -Day Feldman Tie 

NEW YORK -A new holding 
company, Affiliated Music Publish- 
ers, Ltd., has been formed, provid- 
ing extensive opportunity for the 
world -wide exploitation and ex- 
change of copyrights. The deal 
was set in London, and was the 
culmination of year -long negotia- 
tions between Mickey Scopp, gen- 
eral manager of The Big 3, and 
Fred Day, managing director of 
Francis, Day & Hunter. The hold- 
ing company includes the Robbins 
group, including Robbins Music 
Corporation, 'Ltd., and Leo Feist, 
Ltd.; six catalogs of the Feldman 
group, including B. Feldman Com- 
pany, Ltd., Herman Darewski, Dix, 

Wexler Debs 
Own Label, 
Moon Records 

NEW YORK - Elliot Wexler. 
pioneer record man who has had 
broad experience in rack operations 
and other phases of the business, 
including distribution and talent 
management, has set up his own 
label, Moon Records. Initial re- 
lease is made up of 10 children's 
albums, each priced at $1.49. 
Wexler will aim for all types of 
distribution - stores, supermarkets 
and mail order. 

Altho the initial release is made 
up of kiddie material, Wexler in- 
tends to branch out into al cat- 
egories, in all price ranges. 

With regard to the children's 
field, Wexler feels this category 
has declined owing to lack of 
proper merchandising, promotion 
and pricing. The Moon kiddie 
covers, insidentally, are of the 
the graphic art type, which is be- 
lieved to have a more direct ap- 
peal to children. 

.Ltd., British &Continental Music 
Agencies, and Editions Feldman 
(Paris), and the Francis, Day & 
Hunter group, including Francis 
Day & Hustler, Ltd., Publications 
Francis Day (Paris) and various 
Continental subsidiaries. Share- 
holders of Affiliated are the Rob- 
bins Music Corporation of New 
York and laie Day Family of 
London. 

The Robbins group will continue 
to handle British rights for the 
American repertoire of Robbins, 
Feist and Miller and local world 
copyrights. The Feldman- Francis, 
Day group will continue represen- 

(Conr' d on page 13) 

Concensus Tabs Stereo Disk 
Still in Research Stage 

Diskery and Phono Toppers Sound 
Tempering Notes of Caution 

By REN GREVACI' 
NEW YORK - Despite the 

presence of at least One so -called 
compatible stereo disk on the com- 
mercial market, and despite the ap- 
parent readiness of some cartridge 
manufacturers to mass produce 
stereo pick -up units, the advent of 
the stereo disk for Mr. Average 
Citizen's living room may be fur- 
ther off than many have been 
lately lead to believe. 

Last week, it was disclosed that 
cartridge firms are heavily com- 
mitted to stereo research and de- 
velopment. Only one, however, 
claimed to be ready for business 
right now. This week, diskery and 
phono manufacturer spokesmen 
sounded tempering notes of caution 
as they discussed the many prob- 
lems still to be licked in develop - 
ing truly compatible stereo with 
fidelity standards equal to those 
now available in monaural disks. 

"Sure stereo is corning," says 
RCA Victor veepee Jim Davis. 
"But disks so far demonstrated. tho 
spectacular enough in the effects 

produced, still have distortion and 
their levels are down. There is 

much research still to be done by 
all the record companies." Davis 
added that: "We don't want to see 
the public bamboozled with some- 
thing that's less than perfect, and 
the disk that was introduced last 
week is not perfect and it's not 
compatible, either. This sort of 
thing can hurt the industry in gen- 
eral. 

Goddard Lieberson, prexy of 
Columbia Records, points out that 
"stereo will eventually be suffi- 
ciently refined for consumer pro- 
duction. In a steadying note to 
dealers, Lieberson added: "The 
stereo disk is not a revolutionary 
development, such as the LP rec- 
ord was in 1948 ... and will there- 
fore not bring with it the obsoles- 
cence problems of a radically dif- 
ferent record." 

Time Is Factor 
At the equipment level, Colum- 

bia veepee Herb Greenspon said 
the company had no plans at pres- 
ent to introduce stereo disk play- 

Victor's LP Offer 
Sets Trade Buzzing 

Dealers, Distribs to Get New Albums 
On 100% Guarantee Return Basis 

NEW YORK -The trade was 
buzzing last week following the 
announcement that RCA Victor 
will offer distributors and dealers 
(dual their distributors) a 100 per 
cent gurantee on all new albums, 
effective January 1. 

Some confusion seemed to exist 
among distributors and dealers as 
to whether the deal actually rep- 
resented returns - rattier than an 
exchange privilege -but it was as- 
certained that under the new ar- 
rangement distributors will be 
allowed to return albums and not 
be billed for them. 

However, there will be a han- 
dling charge -estimated at about 
14 per cent. The handling charge 

will also be tacked on to all RCA 
exchange privileges, heretofore of- 
fered on a 100 per cent guarantee 
basis. 

The handling charge will not 
apply to the new policy of 100 per 
cent guarantee on all singles-both 
78's and 45's - which Victor 
initiated recently when it upped 
its single price on 45's to 98 cents. 

Under the new system, a revolv- 
ing distributor record manager 
panel will be created by RCA, and 
an effort will be made to prede- 
termine the first 80 days' sales po- 
tential for each new album. The 
total then will be allocated among 
distributors and at the end of 180 

(Confirmed on page I3) 

DIRE FORECASTS PREMATURE 

'58 Augers Sizable Sales 
Boost at Dealer Levels 

HOLLYWOOD- Record deal -I 
ers can again ex ect a sizable in- 
crease in sales during tike coming 
year, despite the premature dire 
predictions from many quarters of 
the industry. There's little ques- 
tion that total industry sales will 
again rise at the end of 1958, tho 
it seems likely that the Increase 
may not be quite as spectacular as 
the last two years. 

The dealer's concern is one that 
is currently felt at all retail levels 
and in great measure is brought on 
by economic condiiions that have 
little or no direct connection with 
the disk business itself. Widespread 
talk of possible depressions, in- 
creased unemployment and a cut- 
back of luxury spending have con- 
tributed in part to the dealer's 
awareness that his percentage of 

sales increase. may not match that 
of the preceding years. 

In spite of such dour predic- 
tions the disk industry figures to 
top the $450 million sales mark in 
'58, with some company executives 
offering that sales will conceivably 
reach $500 million. 

Specifically, the record dealers 
seem concerned with such subjects 
as Latices, increasing inventory, 
working capital, stringer guaran- 
tees and- any major technological 
change within the industry itself. 

The past year has demonstrated 
to dealers that the industry is 
prosperous enough to survive at 
many price levels, and accordingly, 
the major record companies have 
seen fit to price their various pop, 
classical and jazz works at $8.98, 
$3.98, $4.98 and more in some 

cases. While it's true that a de- 
crease in price would be of para- 
mount concern to dealers and de- 
preciate existing inventory, such a 
move by any of the major recording 
companies hardly seems likely at 
the present time. 

Altho the volume of new album 
releases reached astronomical pro- 
portions during the past year, there 
isn't too much chance that the 
quantity of releases will diminish 
in any appreciable number during 
1958. If anything, the major re- 
cording companies are more likely 
to release even more albums, while 
independents are figured to feel 
the brunt of under-capitalization 
and the high cost of album pro- 
duction. The Indies will agree that 
it's enough of a task keeping their 

( Continted on page 43) 

ing equipment. treenspon pointed 
up the time involved in tooling up 
for production and marketing such 
players. 

James M. Toney, veepee of 
RCA's "Victrola" Division, de- 
clared: "Sure, we can make a 
stereo disk that will play ste- 
reophonically and monaurally right 
now. But it won't play well. We've 
been coping with these problems 
right along. They're solvable, of 
course, but we can't say when 
they'll be solved. When we get all 
the electrical and theoretical prob- 
lems licked, we can start on design 
problems. All these steps take time 
and, taken together, they push 
mass -produced stereo players con- 
siderably into the future." 

Another industry spokesman 
commented on the oft -discussed 
matter of compatibility "Theo- 
retically, the Westrex system may 
be more compatible than, say, the 
London system. But the fact is 
that even to play a stereo disk 
based on the Westrex "45 -45" 
idea, you've got to have vertical 
as well as lateral compliance in 
your pick -up. Few current pick- 
ups, even in good hi -fi equipment, 
have real vertical compliance. 
Without this necessary compli- 
ance, a monaural pick -up could 
quickly damage a stereo disk. 
Then, when the customer finally 
bought his stereo playing equip- 
ment, the record would sound ter- 
rible. 

jim Bayless, Capitol Records 
teepee in charge of manufacturing, 

(Continued on page 43) 

Consolidated 

Buys Dorsey 

Catalogs 
NEW YORK -The music pub- 

lishing catalogs of the late Tommy 
Dorsey, (Embassy Music, affiliated 
with Broadcast Music, Inc., and 
Dorsey Brothers Music, affiliated 
with the American Society of Com- 
posers, Authors and Publishers) 
have been acquired by Pete Paul, 
Al Ashley and Dorothy B. Weiss, 
principals of a number of publish- 
ing firms, known collectively as 
Consolidated Music Publishing 
Company. 

It is understood the price was 
"tinder $175,000" and that the en- 
tire purchase was a cash .heal. The 
firm Iras been known to be up for 
sale for some months and both the 
Howie Richmond and the Gene 
and Harry Goodman publishing en- 

(Continued on page 13) 

Urania Named 

C -C Distrib 
NEW YORK - The Crowell - 

Collier Record division lias made a 
deal with Urania Records Distrib- 
uting Company- effective January 
1- whereby the latter outfit will 
distribute the entire disk and 
stereo-tape catalogs of C -C's Con- 
cert Half, Inc., C -C Clubs, Inc., and 
the American Sound Corporation. 

Meanwhile, C -C chief Bill 
(Continued on page 13) 
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Victor Club Offers 
Fat Intro Premiums 

NEW YORK - Introductory 
premium to members of the re- 
cently formed RCA Victor Society 
of Great Music will be the nine 
Beethoven Symphonies, conducted 
by Arturo Toscanini with the NBC 
Symphony Orchestra. 

Victor and the Book- of -the- 
Month Club, the two organizations 
sponsoring the Society, outlined the 
offer last week. The nine sympho- 
nies, in a seven -record album that 
normally would sell at $34.98 re- 
tail, effective February 1, will be 
made available to new members at 
$3.98. Members in turn agree to 
buy from the Society six other 
RCA Victor Red Seal disks within 
12 months. The six additional rec- 
ords, which can be chosen from at 
least 50 that will be made avail - 
able within the year, will sell at 
the nationally advertised retail 
price, plus a small charge for han- 
dling and mailing. 

A joint statement by Victor and 
the Book -of- the -Month Club reads: 
One hundred thousand of these 

albums -the Beethoven symphonies 
-are being manufactured for quick 
delivery to beginning members. 
When they are spoken for, and in 
any case after March 15, the So- 
ciety reserves the right to change 
the terms of any offer to begin - 

ning members. Applications must 
be honored in the sequence re- 
ceived. Should any application be 
received too late, the applicant 
will, of course, be notified and he 
may cancel his membership if he 
to desires." 

Details to Dealers 
Details of the Society's opera- 

tion were sent to the company's 
dealers by George Marck, vice- 

Tamarin to 
Coast for 
UA Huddles 

HOLLYWOOD - Al Tamarin, 
executive assistant to United Artists 
Record Corporation prexy Max 
Youngstein, arrived here last week 
(28) to look over the upcoming filon 
music output from UA producers, 
and for a round of meetings with 
the firm's distributors on the Coast, 
Central Record Sales, Los Angeles, 
and Stone Distributing Company, 
San Francisco. 

UA has a roster of nine films 
scheduled for distribution in the 
first quarter of 1958, and while 
none are musicals, the score from 
a number of featnres may wind up 
as soundtrack packages. Addition- 
ally, there are title songs in several 
of the films. Features are "Om 
Fever," "Tiger by the Tail," "The 
Quiet American, "Witness for the 
Prosecution," "Fort Bowie," "Lost 
Lagoon, "Paths of Glory,' "Ride 
Out for Revenge," and "Steel Bay- 
onet." 

"Witness" includes the tune, "i 
May Never Co Home," sung in the 
filon by Marlene Dietrich, latter a 
Dot pactee. Studio also has a 
song and dancer in "Paris Holiday." 
upcoming starring Fernandel and 
Bob Hope and a flock of songs in 
"Thunder Road," co- starring Keel), 
Smith, latter signed to Capitol. 

Tamarin will meet with exploita- 
tion topper Roger Lewis and West 
Coast publicity director Leon Roth 
during his stay. 

Tamarin acknowledged that UA 
had not as yet resolved its record- 
ing license problem with the Amer- 
ican Federation of Musicians, liso 
he opined that the "situation will 
be resolved shortly." Asked if there 
was any chance that UA might 
have to go to court to pave the way 
for the firm getting a license, 
Tamarin said, 1 doubt it very 
much. We have no objection to 
paying the trust fund the money 

president and general manager of 
the RCA Victor Record Division. 
Marek stated In, part: "Effective 
January 1, the RCA Victor Society 
of Great Music will begin opera- 
tion. It will offer only specially 
selected RCA Victor Classical al- 
bum merchandise, all at our na- 
tionally advertised prices. One 
choice a month will be offered, 
with two alternates. The selections 
will not necessarily be new re- 
leases. , Mailings to Society 
members will include, beside the 
regular Society selections, a listing 
of all newly released Victor clas- 
sical albums, available only thru 
you, the record retailer.... 

Marek pointed out that every 
record sold by Victor tints the So- 
ciety to members enrolled by deal- 
ers exclusive of premium offers, 
entitles the retailer to a 20 per 
cent commission. 

"RCA Victor agrees that club 
advertising has stimulated not only 
the armchair buyer into buying 
records, but the retail store -shop- 
per as well," said Marek. "We fur- 
ther believe that once the arm- 
chair -buyer becomes acquainted 
with records, he is well on his way 
to becoming a retail baver of those 
other releases he wants but cannot 
get by mail." 

DOUBLE TAKE 
FOR GOUNOD 

NEW YORK - Purists In 
the music business did a 
double take last week at the 
label on Coral Record's new 
single by the Lawrence Welk 
Glee Club. 

The disk lists "Ave Maria" 
in Welk's ASCAP firm, Cham- 
paign Music and credits the 
traditional theme to "Bach - 
Gounod, adapted by Dick 
Jacobs." 

Victor Gets 
Rights to 
Philly Lady 

NEW YORK -RCA Victor has 
acquired the rights to the sound 
track of "The Lady From Phila- 
delphia," a "See-It-Now" program 
produced by Ed Morrow and Fred 
Friendly. Show will be broadcast 
over CBS -TV 10 -11 p.m., Monday 
(30). A documentary, the "show 
highlights Marian Anderson's re- 
cent 40,000 mile concert tour thru 
Asia on behalf of ANTA and the 
State Department. A'bmn tagged 
at $3.98 retail. 

Deal was concluded by Alan 
Kayes, manager of Red Seal a. &r. 
who helped plan Miss Anderson's 
itinerary with the manager, S. 
Hurok, and Friendly. 

AM -PAR REPORTS '57 
SALES TAKE UP 100% 

NEW YORK -ABC- Paramount 
Records' net sales -both on singles 
and LP's -were more than 100 per 
cent higher in 1957 than in 1956, 
according to a year -end statement 
by AM -Par prexy Sam Clark. 

Am -Par, which has released 
slightly over 300 singles and 150 
albums since its inception August, 
1955, has had nine disks on the 
best selling singles charts this year. 
with four platters currently on the 
listings (including the No. 2 record 
in the country, At the Hop" by 
Danny and the Juniors). 

Clark said. the label expects to 
release a minimum of 75 new LP's 
in 1958. lie is also still interested 
in acquiring classical and jazz 
catalogs, in accordance with his 
wish to expand into the classical 
market. 

Clark said he had pared the 
label's artist roster down consider- 
ably over the past year, and noted 
that he would exercise extreme 
caution in signing up new artists 
in 1958. 

Am -Par also reaped awards for 
its album cover art this year. 
chalking up first, 'second and third 
place in The Billboard's album 
cover contest - winning more 
awards than any other label in the 
competition. 

Am -Par's best selling singles this 
year were cut by a youthful line -up 
-16- year -old Paul Anka's "Diana, 

Col. Shifts Crites 
To West Coast Post 

BOSTON -Bob Crites, promo- 
tion massager for Columbia Rec- 
ords in the Greater Boston area, 
has been transferred to the Los 
Angelritory, 

Crites 
es teris 

being succeeded in Sou- 
ton by Robert Messinger, who has 
been publicity director for radio 
station WBZ, here. He came here 
tu Boston from Los Angeles. where 
he was in the publicity and news- 
paper business. 

due, tho we dont want to be a 
patsy." The latter referred to the 
possibility of dual payment to the 
trust fund and to the plaintiffs in 
the current court test against the 
AFM. 

college student George Hamilton 
IV A Rose and a Baby Ruth" 
and "Why Don't They Under- 
stand"; 16- year -old Johnny .Nash's 
"A Very Special Love," and "The 
Ladder of Love," teenagers Joe 
Bennett and the Sparkletones' 
"Black Slacks" and "Penny Loafers 
and Bobby Sox," plus new "com- 
ing up strong" sides by 18- year -old 
Clint Miller ( "Bertha Lou'), Anka's 
"You Are My Destiny" and Frankie 
Avalons "De De Dinah." Latter 
is distributed by Am-Par ou the 
Chancellor label. 

Team to Plug 
Rock 'n' Roller 

NASIIVILLE -Jim Denny, of 
the Jim Denny Artist Bureau here, 
has teamed with Oscar Davis, per- 
sonal manager to rock 'n' roller 
Jerry Lee Lewis, to form the Jerry 
Lee Lewis Enterprises for the pur- 
pose of promoting the rising young 
rock 'tí roll artist. 

Davis, a veteran promoter Of 
country and western talent pack- 
ages, is president of the new firm, 
with Denny serving as vice- presi- 
dent and treasurer. Under the deal, 
Jerry Lee Music Publishing Com- 
pany will become a subsidiary of 
Denny's Cedarwood Publishing 
Company, prominent in the c. &w. 
field. 

Davis until recently has been 
handling promotion on Elvis Pres- 
ley for Col. Toni Parker. 

Local 400 AFM 
Honors May Jr. 

HARTFORD, Conn. - Con- 
necticut Republican Congressman 
Edwin H. May Jr. has been 
awarded an honorary membership 
in the American Federation of Mu- 
sicians by Louis J. Zebedeo, Local 
400. Hartford Musicians Union, for 
his "outs'anding efforts in Congress 
which resulted in the passage in 
the House of Representatives of a 
reduction in the Cabaret tax from 
a 20 to 10 per cent level." 

Cap Names Hall National 
Sales Manager for Angel 

HOLLYWOOD - Capitol Rec- 
ords' laits for the. recently ac- 
quired' Angel Records went into 
high gear last week with the ap- 
pointment of Roger Hall to the post 
of national sales manager for the 
longhair label. 

For the past two years the re- 
gional manager of EMI's central 
division in Chicago, hall will re- 
port to Max (Wilson, national sales 
manager and vice- president of 
Capitol Records Distributing Cor- 
poration, Hall was previously an 
sociated with the Chicago Sym- 
phony as assistant manager before 
joining Angel, served an manager 
of the Erie, Pa., and Ft. Wayne, 
Ind., Philharmonic orchestras, and 
also worked with the Columbia 
Artists concert bureau. 

Along with five other key Angel 

Sinatra Buys 
Three Coast 
Radio Outlets 

HOLLYWOOD -Essex Produc- 
tions, one of several independent 
corporations owned by singer Frank 
Sinatra, has purchased a majority 
interest in three radio stations on 
the coast. Stations are KJR, Seat- 
tle; KXL, Portland, and KNEW, 
Spokane. 

Lester Smith, president of Mount 
Rainier Radio & Television Broad- 
casting Corporation, which owned 
tlte.three stations, retained a minor- 
ity interest. 

Until now, Essex has chiefly been 
involved its motion picture and re- 
cording deals. 

Court Voids 
Venus Suit 

NEW YORK - infringenment 
suit involving a. one -third interest 
in the renewal rights to the tune, 
"Mary Lou," was dismissed last 
week by Judge Thomas F. Murphy 
its. Federal Court. Suit was filed by 
Venus Music Corporation against 
Mills Music, and involved the ques- 
tion of who was entitled to the 
Abe Lyman share of ASCAP per- 
formance money. 

In dismissing suit the court said: 
"If an au,ignment of an interest in a 
renewal is protected the senw as an 
assignment o. a copyright, it would 
seem to require that plaintiffs as- 
signor (Fred Fisher Music Com- 
pany) would ha-,e superior title if 
it was a purchaser for value with- 
out notice of the existence of the 
prior assignment." the court 
added: "iVe find it had no notice 
of a prior assignment, but it was 
certainly not a purchaser for value 
since testimony merely showed that 
one dollar was given to Lyman at 
the time he signed the assignment." 

Tune was written by J. Russel 
Robinson, George Waggoner sand 
Abe Lyman. it was assigned to 
Henry Waiterson, Inc., and latter 
assigned to Mills. 

Sanders Cuts 
For Am -Par 

NEW YORK- ABC -Paramount 
has signed movie actor George 
Sanders to a recording contract. 
Altho Sanders has never warbled 
en the screen, he recently scored 
vocally via tyo guest shots on the 
Perry Como NBC -TV show. 

Sanders' first LP for the label 
will be released early next month. 
Backing on the album is provided 
by Don Costa's ork and chorus. 
Diskeries have been going after 
teen -age film idols lately, but the 
Sanders parting marks the first 
move by more mature cinema act- 
ors into the pop recording field. 

execs, Hall attended a round of 
top -level discussions here last week 
at which Angel's first release for 
1958 was unveiled. Angel staffers 
here for the meetings were Could 
Cassal, Monroe Glasberg, Hall, Ir- 
ving Iserson, Walter Kiernan and 
Peter Soto. 

As part of the up- tempoed Angel 
interest, Cap's Lloyd Dunn, vice - 
president in charge of sales and 
merchandising, heads up a trio of 
company brass departing for Eu- 
rope this week to co- ordinate the 
Continental aspects of the Angel 
operation. Accompanying Damn 
are Lou Schurrer, director of adver- 
tising and packaging, and Leo Kep- 
ler, Cap's merchandising manager 
of classical records. Trio have 
Paris, London. and New York on 
their itinerary. They'll confer with 
repertoire, packaging, printing and 
merchandising reps of the EMI 
family while abroad. 

Mellin Preps 
Three Albums 
For Coral 

NEW YORK - One of the 
Broadway music publishers most 
active on the disking front, Bobby 
Mellin has three upcoming Coral 
albums nosy in the works. The 
mahoff of Robert Mellin Music and 
Coronet Music, who makes mood 
music waxings on nearly all of his 
frequent transatlantic jaunts, under 
the name Roberto and other noms 
du disque, has produced sets ti- 
tled, "f Love Gina," "My Love for 
Jane Russell," and "Anita My 
Love," the latter dedicated to Anita 
Ekberg. 

Mellin has also just sold an LP 
master for release on the new Carl- 
ton label and has in the past eut 
packages for Mercury, 
RCA Victor, as well as Coral. 

On the cleffing front, Mellin re- 
cently completed a writing chore 
on I Love You Oh So Much," 
feature tune of the upcoming 
Mario Lanza film, "Tire Seven Hills 
of Rome." - Mellin was a co -clef- 
fer of the theme for "The Monte 
Carlo Story," starring Marlene Die- 
trich and also carried out compos- 
ing assignments for "Chase a 
Crooked Shadow," starring Anne 
Baxter and Richard Todd, and 
"Bread, Love and Tears," which 
featured Sophia Loren. 

Mellin wrote music and lyrics 
for songs featured in the films "Ro- 
mance in Majorca," "Two Sisters," 
"'l'he Way Home," and 'The Girl 
With the Flaxen Hair,' while his 
firms, Mellin and Coronet, include 
the scores to numerous screen- ve- 
hicles, such as "The Miller's Beau- 
tiful Wife," "Run for the Sun," 
"Flight to Hong Kong," and "Men 
and Wolves." 

WELK ARAGON 
TERPER MAGNET 

HOLLYWOOD -More 
than 750,000 payees attended 
the Aragon Ballrooms during 
the last two years, racking up 
the terpery's biggest grosses 
during 1958 -'57, according to 
Manager Walter K. Lange. 

Recently sold to the newly 
organized CBS -Los Angeles 
Turf Club combine who will 
develop the area as a family 
amusement park, Ilse ballroom 
presently operates on a Friday, 
Saturday and Sunda evening 
schedule. Much of the sac- 
cess of the dance hall can be 
attributed to the popularity of 
maestro Lawrence Welk, said 
Lange, who works there on 
Friday and Saturday nights. 
Ray Robbins ork appears on 
Sunday evenings. . 
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SALES PITCH 

Louis Gets 
Cauliflower 
Phone Ear 

CHICAGO -Mercury Records 
newest promotion staffer, ex -champ 
Joe Louis, had one of the toughest 
bouts of his career last week when 
Publicity Director Tommy Schles- 
inger set up 150 phone calls be- 
tween Louis and deejays to push 
the Diamonds' soaring single, The 
Stroll." 

I was a fighter for 14 years 
and never got scratched," Joe said 
wearily after his second day on the 
phone, "but this is the first time 
I ever had a cauliflower ear." 

Toughest call of all was a chat 
with Joe Smith, WVDA, Boston, 
who is an expert on odd sppoórts 

facts and figures (except Joe didn't 
know it). After Louis sparred with 
his sales pitch, Smith countered 
with left -field hook in the form of 
quiz: "Joe, what was the date of 
your victory over Max Schmeling- 
the night you won the crown " 

It was a TICO. Louis didn't 
know. 

Scopp. Wraps Up 
Continued from page 11 

talion of foreign rights for Ameri- 
can publishers and world copy- 
rights of foreign composers. 

Scopp stated: "As in the past, 
the three groups of British compa- 
nies will continue to compete in 

the American and foreign markets 
for representation of composers 
works despite their common alli- 
ance in Affiliated." 

Scopp added: "Despite its share- 
holding interest in Affiliated, the 
Big 3 American companies and the 
important catalogs of Robbins- 
Feist- Miller will continue to exer- 
cise autonomous discretion in as- 
signing to foreign publishers for - 
eign to it repertoire. 

Julian Abetes represented legal 
interests of the American Big 3 
companies. London attorneys for 
the American Big 3 firms was Joyn- 
son -Hicks & Company. London 
sttnnseys for Francis, Day & Hunt- 
er were Linklaters & Paines. 

"EVER SINCE 
I MET LUCY" 

Mark Stone -Kapp = N -205x 

"I NEVER HAD A DREAM LIKE 

THIS BEFORE" 
Los Baxter- Capitol '3842 

"THE OBJECT OF MY AFFECTION" 
Danny Davit -Cabot =CA 11I 

Enoch Llaht- -Grand Award 
=CA 45 -10168 

BOURNE -ABC MUSIC 
136 West 51 St. New York 19 

From the 20th Century -Fox Film 

"APRIL LOVE" 

d" 

J' 

LEO FEIST, INC. 

LIBRARY GETS 
SORIA DISKS 

NEW YORK - In closing' 
his office before leaving 
Angel Records January 1 

President Dario Soria found 
almost complete collection 

of Cetra -Soria disks. Soria, 
which he subsequently sold 
to Capitol -has donated the 
collection to the Donnell Li- 
brary center, which has an 
extensive lending library of re- 
corded music. Many of the 
albums in the collection luave 
disappeared from the market, 
such as Y'erdi s "Un Giorno 
di Regno" and "Luisa Miller," 
Rossinï s "William Tell." Don - 
izetti's "Il Campanello," etc. 
Singers represented include 
Tagliavini, Tassinari, Lauri- 
Volpi, Taddei, Corena, etc., 
and conductors include De 
Sabota, Cui, Murinurai, San- 
tini, etc. 

Waldorf Debs 
New Low Price 
Album Line 

NEW YORK - Waldorf Music 
Hall Records, which features a 

$1.98 12 -inch LP line, last week 
launched a new album line, on 
the Colortone label, retailing at 
$1.49. ' 

Colortone, which will feature 
all new material with emphasis 
on pop- standards, spotlighted 20 
LP; in its first. release ie: Aiding 
"The Ink Spots." "A Trfosste to 
Holhavood," Hollywood Musical 
Hits," "A Tribute to the Dorsevs" 
featuring Bob Eberly and the 
Bobby Byrne orli, "Honky -Tonk 
Piano." "Romantic Echoes of Ha- 
waii; "Paris," "Italy" series and 
several other mood music pack- 
ages. 

- Waldorf has added additional 
men to its sales force to handle the 
new label, which will maintain a 
regular monthly release schedule. 
The entire Colortone line has been 
designed around its name, high- 
lighted by specially designed four 
color labels and wrap- around 
covers. 

Victor's LP Offer 
Continued from page 11 

days the distributor may return 
any of the LP's in his stock. 

The revolving panel will include 
a distributor record manager as 
chairman and three (occasionally 
four) other managers from three to 
fouir sections of the country. They 
will meet monthly in New York to 
listen to new albums in advance of 
their release. Plans call for every 
distributor record manager to serve 
one or more times on the panel 
during the year. 

Also sitting in on the panel (in 
an advisory capacity) trill be repre- 
sentatives of the following RCA 
record division departments: artist 
and repertoire, advertising and pro- 
motion, sales, and planning and 
marketing. Each person on the 
panel will be allowed one vote on 
a package's first 60 -day sales 
expectancy. 

As regards Victor's new 98 -cent 
price tag on 45 singles, there were 
also - variety of opinions registered 
by distributors' dealers, and com- 
petitive labels. Altho some top 
label execs said they expected 
dealers would merely raise the 
price on other singles to 98 cents 
until the other labels followed suit, 
a check of dealers failed to bear 
this theory out - at least at this 
time. 

Most of them indicated they will 
satnd pat, and charge 98 cents for 
Victor only, until and /or if the 
other companies raise their singles 
prim. A few dealers said they 

deep Victor disks at 89 cents 
ú ' be 98 -cent price became in- 

dus jvade. 

Col Dedicates 
New Line to 
Hi -Fi Bugs 

HOLLYWOOD - Columbia 
Records will debut a new line of 
high- fidelity recordings tagged "Ad- 
ventures in Sound' shortly, de- 
signed to retail at a suggested list 
price of $4.98. 

New series is expected to con- 
tain off -beat material and will be 
directed at high -fidelity aficio- 
nados. The sounds of locomotives, 
automobiles and other exotic audio 
matter to whet the interest of hi- 

fi fans will be included in the 
repertoire. 

Project was originally unveiled at 
the label's convention in Miami last 
summer and was temporarily de- 
layed. Disk material will simul- 
taneously be released on tape, it 
was learned. 

M -G -M to Deb 
8 LP's, 5 EP's 

NEW YORK -M -C -M Rec- 
orde release for the New Year 
includes eight albums and five EP 
sets. Three of the LP's are by 
talent new to the label. Newcomers 
include Guy Luypaerts playing 
music of Charles Trenet; an album 
by Carl Eugster titled "Mediter- 
ranean Serenade." Others are 
"Berlin After Dark," with Peter 
Todd's orchestra; Gary Allen's 
"When Lovers Meet," Dick Hyman 
in "Hi -Fi Harpsichord," Robert 
Ashley's "Music Under the Stars," 
and a Hank Williams set, "The 
Immortal Hank Williams." 

Dorsey Catalogs 
Continued front page 11 

terprises had been mentioned 
prominently as possible buyers. 

The Embassy catalog includes 
"Everything tunes as Everything Hap - 

pens to Me," "Let's Cet Away 
From It All," "Oh Look at Me 
Now" and "Opus One," while the 
Dorsey firm contains "There Are 
Such Things," "I Should Care," 
and "To Me," among others. 

Many of these times were writ- 
ten prior to the time when BMI 
had contracts with writers, at 
which time, when performance 
royalties were paid to publishers, 
they included monies for writers. 
It is known that in the past certain 
writer litigations had arisen against 
the Dorsey firms, because of al- 
leged non -payment of royalties. 
Several publishers, when queried, 
felt that this was one of the rea- 

sons ivhy there had been littte 
spirited bidding on the catalogs. 
Another reason for hesitation, it 

was pointed out, in connection with 
the ASCAP firm, was the fact 
that the value, based on ASCAP 
royalties paid, was based on the 
time when Dorsey was still alive 
and performing actively in TV, 
when the songs received a better 
expenses than nosy. 

Writers who have songs in the 
catalogs include Matt Denis, Frank 
Sinatra and Sinatra's manager, 
Hank Sanicola. 

CAP PLUGS 'HIT 
SLATE FOR '58' 

HOLLYWOOD -- Capitol 
Records kicked of fan ambi- 
tious program aimed at spark- 
ing four new pop singles and 
an EP last week, tied to the 
theme "Hit Slate for '58." 

Label has earmarked a 
heavy budget for mailings to 

dealers, one -stops and all disk 
jockeys. Literature urges recip- 
ients to "clean up after 
Christmas" via the five record- 
ings available. Latter include 
new releases by Frank Sinatra, 
Nat Cole, the Five Keys, Fer - 
lin Huskey and Ray Anthony. 

Murdoch Loses Toronto TMA 
Throne After 26 -Year Reign 

TORONTO - The so- called 
"professional musicians" toppled 
Walter Murdoch from his post as 
president of the Toronto Musi- 
cian's Association after a reign of 
26 years. He was defeated by 
Ceorge Anderson, 36-- year -old for- 
mer Toronto Symphony Orchestra 
trumpeter and professor at Toron- 
to's Royal Conservatory of Music. 

Some observers blamed Mur - 
doch's policy on recordings of com- 
mercial transcriptions here. Toron- 
to's rules had firms paying $100 
for a license to record each com- 

mercial transcription. But this was 
only one reason for pulling Mur- 
doch from his position. There have 
been other abortive attempts. 

Murdoch, who was once an 

office boy with the Canadian Na- 
tional Railways' however, had done 
more for the lot of Toronto mu- 
sicians than anyone. Proof of the 
sentimental feeling for Murdoch 
canne earlier this year when they 
honored him with a testimonial 
dinner. 

After defeat Murdoch took the 
wind out of the sails of his oppo- 
sition, when at a press conference 
he declared the election "demo- 
cratic" and offered his future serv- 
ices. 

Murdoch continues as executive 
officer on the International Board 
of the American Federation of Mu- 
sicians. 

Murdoch drew his support in the 
Toronto local from the part -time 
musicians. Yet, it was he who 
fought up and .down the line for 

the professional musicians, the 
saune men who defeated him in the 
election. 

About 1,400 members cast bal- 

NARAS Preps 
Plans for 
1958 Awards 

HOLLYWOOD .- Nominations 
for awards to be given by the Na- 
tional Academy of Recording Arts 

& Sciences are expected to get 

under way early in 1958. 
At a meeting of the Los Angeles 

chapter here last week, Jim Conk - 

ling, temporary chairman of the 
group, declared: "The academy has 
now achieved a sufficient stature 
in terms of the number and quality 
of its membership that we can 
make tangible plans for nomina- 
tions. voting and presentation of 

awards on a national television 
show. 

Conkling said the LA chapter 
has a wide representation of all 

creative aspects of the industry, and 

that the New York chapter, sunder 

the direction of John Hammond, is 

currently in its last stages of organi- 
zational plans and anticipates a full 

quonms by January. 
Paul Weston, president of the 

local chapter, pointed out that vot- 

ing privileges are available only to 
mem'sers of NARAS. Memberships 
are open to anybody connected 
siritlt the creative aspects of the disk 

industry. 

Group Buys 

Station KFOX 
HOLLYWOOD -Radio Station 

KFOX, Long Beach, Calif., has 

been purchased by a group headed 
by Kenyon Brown and Kevin B. 

Sweeney from the Hogan Broad- 
casting Corporation. Brown is 

president and a principal executive 
in KCOP Television, Inc., new firm 

which recently purchased Channel 
13 in Los Angeles. He also bas 

radio interests in Kansas, Miami 
and Oklahoma. 

Sweeney is president of Radio 
Advertising Bureau, Inc., and be- 

fore that iras associated with CBS, 

ABC and with Station KFI here. 

lots in the election, with Andersoq 
topping Murdoch by 326 votes. 
A previous attempt to oust Mur- 
doch, about five years age, missed 
by 40 votes. 

Also elected in the upset poll 
were Gurney Titmarsh, first vice- 
president; John Niosi, second vice - 
president; H. Nicholson, assistant 
secretary; Harry Bergert, marshal; 
Alan Wood, sergeant -at -arms, and 
Ellis McLintock, chairman of the 
fees committee. Sam Levine, Ted 
Roderman, William Richards, 
Lewis J. Dobson and William Spar - 

ling make up the new executive 
board. 

ASCAP's TV 

Pact Near Set 
Continued from page 2 

writers Suit "have been pushed to 

one sicle for a substantial period 
of time." 

'flue all -industry committee in- 

cludes Irving Rosenhaus, WATV, 

New York, oh, airman; Elisha Gold- 
farb, REO Teleradio, secretary- 
treasurer; Charles Britt, WLOS, 
Asheville, N: C.; Roger Clipp, 
WFIL -TV, Philadelphia; Sam C. 
Digges, WCBS -TV, New York; 
Omar Elder, ABC; Frank Fitz- 
simmons, North Dakota Broadcast- 
ing, Fargo, N. D.; Nathan Lord, 
WAVY -TV, Louisville; Dwight 
Martin, WAFB -TV, Baton Rouge, 
La.; Clair McCullough, WCAL- 
TV, Lancaster, Pa.; John E. Mc- 

Coy, Storer Broadcasting Com- 
pany; John T. Murphy, Crosley 
Broadcasting; Hamilton Shea, 
WSVA -TV, Harrisburg,' Va.; Ed- 
ward Thorns, WEJC -TV, Ft. 
Wayne, Ind., and Lloyd E. Yo- 

der, WRCV -TV, Philadelphia. 

Urania Named- 
Continued from page 11 

Fowler reported that the activities 
of the C-C record clubs- Crowell- 
Collier Record Guild and Jazztone 
Society, Inc. -"will be sharply cur- 
tailed during the early months of 
1958, pending a study of the effect 
of intensive competition expected 
from the RCA Victor, Capitol rec- 
ord clubs and the well established 
Columbia club." 

Under the new distribution set- 
up, Urania and C -C will continue 
to handle their own national pub- 
licity and promotion separately, 
while the combined lines will be 
merchandised and rromoted at lo- 
cal levels by Urania field staff. 

ELVIS PRESLEY 
Sings 

e6,1tP 

6I ri itina 
" 

In Elvis' Christmas Albren 

CHOICE Music -Fitoiwwo élus 

'rant Warmani 
baatilol theme Iron the 
Warnar Brot. production 

"Sayonara" 

KATSUMI 
LOVE THEME' 

Morton Gould RCA Victor 

Party Faith Columbia 
lrey Helm,. MOM 

Fronk ChoIsMld London 

M.WITMARK a SONS 
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THE BILLBOARD'S QUARTERLY 

SPOTLIGHT ON TAPE 

INCLUDING A SPECIAL REPORT ON RECORDED 

TAPE SALES IN MAJOR MARKETS 

WASHINGTON, D. C., REPORT 

Stereo Breakthru 
Possible in '58 

Dealers see most sales tied 
to the etero development 
While admitting problems, 
dealers are doing a good 
Job in the main 

By MILDRED HALL 

WASHINGTON The real 
future of recorded music is in stero- 
phonic sound, whether it be disk or 
tape." This is the solid belief of 
the biggest stereo tape dealer in 
the Washington area, Herb Hersh- 
field, of Kitt's Music Store, who 
expects to "double his stereo sales 
in 1958." 

Other dealer comment ranges 
from cautious optismism to a blunt, 
"Were not stocking it yet -it's too 

average customer. 
The majority said, 'We're going 
in on a small scale. In our opinion, 
tape will never replace records." 

Even the coolest of half a dozen 
music merchandisers interviewed, 
agreed that the stereo tape is grow- 
ing stronger month by month. Some 
feel there could be a "real break - 
thru in 1958, if prices could be 
brought down." 

Majors Helped 
Entry of the majors - Capitol, 

Columbia, Mercury, et al -into the 

stereo field helped, but did not 
provide a really dramatic push 
most dealers believe. Most feel 

the truly esoteric listener who 
goes in for stereo tape would pur- 
sue it under any label. "The sound's 
the thing," dealer Hershfield put 
it. "The entry of the small manu- 
facturers into stereo recorders has 
helped." One dealer felt the majors 
were showing a natural caution 
about tape making inroads on disks, 
and that major catalogs were "drag- 
ging their feet a little." 

Would a price cut in the tape 
mean sharp increase of sales in 
1958? Opinion is divided. All agree 
that a price cut would help -but 
most feel that at present, the hi -fi 
aficionado who can afford a re- 
corder ranging up to $1,000 (thou- 
sand) in price, is not going to 
quibble over tape prices. Many 
are waiting to see what the brand - 
ne v stereo disk will do at its com- 
paratively lower price. 

Fem Attitude Important 
Stereo needs a much bigger push 

in the direction, of the lady cus, 
tomer, is the opinion of Dan Dan - 
ziger, maestro of the carriage -trade 
Disc Shop here. "Manufacturers 
will have to make things simpler 
for the ladies. Rarely, rarely does 

a lady ask for stereo -not more 
than one customer in 20. They buy 
records." 

Tape recorders should be adver- 
tised "showing a child can operate 
them," says Danziger, if the women 
are to be won from the simple 
business of putting on a record. 
"It's like the cars -when automatic 
drive and power brakes came in, 
and auto manufacturers showed the 
ladies how easy it was to drive 
and park -they bought more. It's 
the saine with tape. 

The main problems in the sale 
of the stereo tape at counter level 
were given as price, auditioning 
facilities for customers, educating 
sales people in tape technique. 
Stereo disciple Hershfield, of Kitt's 
Music Store, says all his problems 
have been solved via his pioneered 
rental system. The system offers 
a pay -as- you -go layaway for the 
buying of tape, allows home audi- 
tioning, and lets the tape "sell it- 
self." (The Billboard, August 26, 
1957.) 

Sales Pointers 
Most dealers have learned - 

some the hard way -that the stereo 
tape fan resents any hard -sell, and 
knows exactly what he wants. One 
dealer displays a super de luxe ma- 
chine, and intends tying stereo 
tape promotion to in -store sales of 
the machines. Another has no ma- 
chine and no auditioning tapes. 
He uses the "never played on any 
machine but your own approach 
to his customers. 

Display is generally good, and 
right up 'front in the store, even 
if the stereo stocks are light. Dis - 

(Continued on page 18) 

SAN FRANCISCO REPORT 

Tape Sales Grow 
At Steady Pace 

Major (fisheries' entrance 
into recorded tape field 
hypes business 
High price of product, 
lack of promotion aids 
cited 

By MARK GIBBONS 
SAN FRANCISCO - The top 

four retail grossiers in this already 
tape -happy territory are enthusias- 
tic for more than one reason over 
major disk makers' entrance into 
the field. 

"In less than three months we've 
felt the impact of increased sales 
in playback equipment, espe- 
cially in the higher priced sets; 
says Syd Heller, manager of Co- 
lumbia Music & Electronics, Inc. 

"No doubt about the fact that 
Capitol, Columbia and Mercury 
have really sparked our tape traf- 
fic into higher gear," opines Italo 
Ciardella, manager of the record 
and tape departments of Sherman 
Cla á Company. 

"Looks like a shot in the arm, 
especially for those big exclusive 

tapo retailers whose trade was 
threatening to stagnate for lack of 
wider top music selectivity," ac- 
cording to George A. Jacques, own- 
er and operator of the Music Box. 

Four Top -Rated Stores 
"A tremendous help to business," 

emphatically states Walter Willey, 
one of the pioneers in tape and re- 
corders in Northern California. 

Willey will be recalled (The Bill- 
board, June 3, 1957) as the daring 
young man with a flourishing cam- 
era and photo supply store who 
added a modest line of one re- 
corder and a handful of tape and 
developed it to the point where 
photo wares now play second fiddle 
to his tape department. He un- 
questionably is the highest grosser 
as an exclusive tape dealer in this 
area. He sells nothing else in the 
music field. 

Sherman Clay is a 10 -floor de- 
partment store in the music field 
with departments ranging from 
harmonicas to cathedral pipe or- 
gans. It has studios for teaching 
just about every known modem in- 
strument. Its disk inventory alone 

is one of the biggest in depth and 
selectivity thruout the Western 
States. 

Columbia Is next in size to Sher- 
man Clay and outside of Willey 
sells more recorded tape than any 
other SF dealer. Three tines in 
the last year Columbia had to en- 
large its tape display stands. 

Caution Is Keynote 
Jacques' Music Box is called the 

"Tiffany's of the record business" 
because of its swank decor and has 
thrived in the little more than a 
year since opening its Market 
Street doors. It was only a few 
months ago that Jacques added a 
modest recorded tape department 
and he still is cautious about going 
all out for tape for deep -rooted con- 
victions of his own. 

"As I see it," he opines, "the 
industry has the blades but not 
nearly enough razors. And while 
sales undoubtedly will go up, I 
am of the opinion that the stereo 
disk is not too far distant and when 
that happens we'll have a distinct 
threat to the tape business and for 
a very good reason -the women. 

"Less than 25 per cent of our 
disk customers are men. And the 
tape recorder is mechanically far 
too intricate for the average 
woman. If and when they can de- 
vise a recorder that can be loaded 
with tape selections the way a gal 
now can pile a stack of records 
on a turntable, then the tape mak- 
ers will really have something." 

Even as he talked we counted 
(Continued on page 18) 

EDITORIAL 

Tape Today 
1957 has been an important year for recorded taps 

This was the year that major disk firms entered the 
business, giving tape a much -needed boost. In our major 
market reporton these pages, you'll see that many dealers 
believed that key company artists were needed to create 
more interest in tape. Another big benefit tape gained by 
the entrance of the majors was big company distribution 
and promotion. 

Have the gains really been substantial? Are we 
placing too much emphasis on -the major's role? For the 
answer, The Billboard turned to the New York University 
School of Retailing survey unit that checks music dealers 
weekly to determine what they're selling and how much. 
Their punchcards and tabulating machines told us the 
following: Better than 23 per cent of disk and music 
outlets now stock and sell recorded tapes. NYU's continu- 
ing study also indicates that dealers are not only carrying 
them they're selling them. During November, recorded 
tape represented slightly more than 1 per cent of the total 
dollar volume in sales of music of aB types. This 
may seem like a small amount. It's not. To place it in its 
proper perspective, you have to realize that an individual 
top selling single record in the number one spot on the 
best selling charts, rarely does more than 2 per cent of the 
total disk industry dollar volume in any one week. If we 
assume that the total disk volume for next year will hit 
$400 million and if the proportion of the recorded tape 
business remains at 1 per cent, this would mean a $4 
million business. 

There's been a lot of talk about stereo disks. What 
effect will they have upon the recorded tape market? 
There is no doubt, and the dealers surveyed for this issue 
bear it out, that the stereo aspect of tape is the most 
sales -compelling. If the disks appear in quantity 
and the quality is great, will they slow up the tape 
market? The most commonly held opinion is that the 
stereo disk will serve to spark interest in stereo generally 
and that tapes can stand on their own. 

Something to keep in mind is that there are other 
directions for stereo tapes to take. To mention only two 
possibilities, when engineers can maintain good quality of 
music reproduction at one -half the speed (33i inches 
per second) of currently available tapes, the industry is in a 
position to offer the same amount of music at one -half the 
price. Another possibility is a four track tape -with two 
tracks (stereo) in each direction. Again the industry could 
offer the same amount of music at half the price. How 
could these innovations be made possible? We don't know 
but we do believe engineers are working on them. If 
stereo disks have any impact on the market, these changes 
might come along a lot sooner. 

It's hard to discount the biggest complaint dealers 
make about recorded tape -its high price. There is little 
doubt that price does stand in the way of mass acceptance 
of the product. If competition from disks will bring about 
changes that reduce the price to the consumer, we believe 
dealers would applaud such a development. 

Even if the price and the product remain essentially 
as they are, there are obviously things that manufacturers 
can do. They can continue educating the dealers about 
tape and showing them how to merchandise it better. They 
can roduce the sales aids that dealers indicate they need 
to do a better job. Dealers, for their part, can absorb 
more of what the manufacturers find out and study new 
and better merchandising methods. The dealer who thinks 
he's doing his best right now is standing still. The dealer 
who takes the attitude that he's doing alright but is willing 
to try other means is forging ahead. 

CHICAGO REPORT 

Price No Problem 
In Hi -Fi Outlets 

Tape interest seen grow- 
ing on general music -lover 
level 

But it's still the hi -fi salons 
that are really cleaning rap 

By BERNIE ASBELL 
In the Chicago area, placing 

tape in stores has been slow be- 
cause of consumer resistance to 
heavy price tags. Most dealers 
agree it is a cnicken- and -the -egg 
problem: Which comes first the 
tape or the stereo equipment? You 
cant sell tape until customers are 
set up to play it. Yet consumers 
shy away from the equipment as 
long as price of stereo tape runs 
high. 

Some Interest Seen 
Glimmerings of interest are be- 

ginning to appear, however. One 

aggressive dealer, Max Dolgan, of 
Pearson's Music Shop in suburban 
La Grange, Ill., a well -heeled com- 
munity, says he tarried his modest 
stock of tapes tor four months with - 
Out selling much, but in the last 
two months he's sold about 10 
reels. 

"During Christmas," he points 
out, "you can sell anything and 
everything. What about after the 
first of the year?" 

Dolgan has been active in dem- 
onstrating stereo tapes and reports 
that demonstration wins enthusi- 
asm every time. But when the cus- 
tomer mulls the price, his interest 
cools. 

Hi-Fi Salon Is Tops 
The outstanding stereo success 

story is fond in Voice and Vision, 
a hi-fi shop. Norman Foss, man - 

(Continued on page 18) 
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NEWOII RCA V ICTOR 
the greatest name in tapes! ww ... w..,....._. 

a"ste.eo-órttlophri+r."TAPE RECORDING! 

Julie And.rews RCAVICTOR 

The Lass 
with the 
Delicate Air 

JULIE ANDREWS, star of "My 
Fair Lady," sings light -hearted 
folk songs in her solo recording 
debut. BPS -85. $8.95 

TAPE RECORDING I 

RCA Vi CTOR 

PERRY COMO WE GET LETTERS 

PERRY COMO sings an all - 

request program - 12 great stand- 
ards he's been asked to do on TV. 
(Monaural) AP -59. $6.95 

PLUS THESE RECENT BEST -SELLERS 

TCHAIKOVSKY 
VIOLIN CONCERTO 

HEIFETZ 
REINER 

CHICAGO SY 

a1e in 

sLAVALI 

t F# 

re, i ,: 

1. 

RACHMANINOff 

tONCERTO1 
BYRON )ANIS 

FRITZ REINER. 

THE CHICAGO 

SYMPHONY 
ORCHESTRA 

ACS43. $6.95 

TABE REC'ORDIN.1 

CPS -82. $10.95 

tJCS464. $12.95 

TAPE RECORDR,G1 

Oonnis P.m. arel,. 

Phineas Newborn, Jr. 

While My 

Lady Sleeps 

BPS -80. $8.95 

CPS -72. $10.95 

APE RP-C OPD?v+ 

Tchaikavsky 

Ser naòe 

la Sttinps 

Chales Manch 

CCS-66. $10.95 

Go after the thousands of new customers who got tape recorders for Christmas with 
the stereo tape library that has everything ... great artists, great performances, 

great sound! 

Every one of these RCA Victor stereo tapes has podium presence - the stunning 
realism of great New Orthophonie High Fidelity sound! Every one comes in an 
attractive, attention -getting ,album! With liner notes! On a uniform 7 -inch reel, 

dearly labeled for instant identification! Its RCA Victor ... tops in stereo tapes! 

RCA R MCTO 
Tr.') RADIO CORPORATION OF AMERICA 

Manufacturer's nationally advertised prices shown - optional with dealers. 

ACS-87. $6.95 
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FLORIDA REPORT 

Tape Volume Is 
Low But Growing 

Price is a major factor in 
Florida community -still 
gaine are seen 

Convenience a factor in rat 
least one dealer's opinion 

By GUY T. KELLOGG 
DAYTONA BEACH, Fla. -A 

sampling of opinion among the top 
record outlets in this area indicates 
that stereo tape is headed for a 
brilliant future. But dealers realize 
that intensive selling and promotion 
is needed to acquaint the public 
with stereo's startling sound. 

One obstacle is price. But deal- 
ers look for tape -prices to break 
with mass production. More and 
more tape players are hitting the 
market but the- price tags limit 
buying to the pacesetters. How- 
ever, wide interest in hi -fi indicates 
a ready -made market once present 
owners can be sold on the idea of 
adding tape. 

Demo Necessary 
All agree that stereo sound must 

be heard to sell. Further, demon- 
strations should take pla a under 
the best possible conditions to 
avoid distractions caused by other 
store activities. One suggestion 
calls for concerts after usual busi- 
ness hours for specially invited 
groups 

At Red's Records, partner Mary 
Jane Reid is handling the V -M line 
of equipment and tapes. Her ini- 
tial order of Capitol tapes arrived 
early this month. She plans to meet 
the growing demand by stocking 
more heavily as conditions warrant. 
Mrs. Reid notes that many custom- 
ers ask for longer term financing, 
indicating previous commitments 
budgetwise. What effect, if any, 
this may have on stereo equipment 
sales is unknown. 

She feels that the entry of major 
disk firms into stereo will pepup 
the market. Distributors whose 
sales effort has been light will 
probably step up the tempo, offer- 
ing closer co- operation with dealers. 

Selection Problem 
Mrs. Reid notes that tapes con - 

taining several selections present a 
'difficulty in locating a particular 
segment. Would it, she wonders, 

'Irish' Sales Display 
Triples Recording Tape 
Volume for Alabama 
Music Store 

"The self - 
vending IRISH 
'Recording 
Tape Depart- 
ment' has sub- 
stantially i n - 
creased our 
sales of record- 
ing tape;' says - 
W.L.Miller, 
general m a n- 
ager of the Forbes -Miller Music 
Company in Anniston, Alabama. 
"In fact, our sales have tripled 
in the last six months, since we 
put the unit on the floor." 

The Forbes -Miller Music Corn - 
is associated with the six 

es Music Stores, which have 
been serving Alabama for 68 
years. 

"We like the high quality of 
the IRISH Ferro -Sheen process 
tapes, the 'attractive packaging, 
the good merchandising and the 
40% profit on the IRISH line," 
adds Mr. Miller. 

IRISH brand recording tape is 
manufactured by ORRadio In- 
dustries, Inc., Opelika, Alabama, 
world's largest exclusive mag- 
netic tape manufacturer. 

Ueventm,nentt 
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be feasible for manufacturers to 
splice in sections of different col- 
ored tape to show where selections 
begin? This would simplify playing 
only a part of the tape. 

At Reliance Radio' and Music 
Shop, tape sales are showing an in- 
crease. Hi Fi, Bel Canto and RCA 
Victor tapes are now in stock and 
others will be added. Reliance 
points out that owners of hi -fi rigs 
can quickly add tape equipment at 
moderate cost. With the public 
becoming more sound- conscious, a 
steady growth trend is looked for. 
It níay reach astonishing propor- 
tions. 

Special Orders, Prices 
The local Sears -Roebuck music 

department considers tapes the 
coming thing, but has not stocked 
them as yet. They do, however, 

offer to supply wanted tapes to 
customers on a special order basis. 

In DeLand, Paid Caskey of the 
Caskey Music Shop comments: 
"This is a college town and most 
customers are students on a limited 
budget." For this reason he is re- 
luctant to go heavily into tape just 
now. He believes that equipment 
prices will drop sometime soon and 
he will then be ready to accelerate 
with the boons. 

At present he concentrates on 
getting sets into homes of new cus- 
tomers. This, he feels, will pyra- 
mid sales of both equipment and 
stereo tapes. 

The concensus isthat consumer 
intereast in tape is fast -growing. 
The volume of tape sales this may 
bring about is tied directly to the 
increase in sales of tape equipment. 
This is the first hurdle that dealers 
must cope with in order to benefit 
from later developments in tape 
merchandising. 

Up to now, the recorded tapes 
have had negligible effect on rec- 
ords sales. But far -seeing dealers 
wonder whether today s EP's and 
LP's may not one day be relegated 
to the back of the shop with the 
old 78's. 

MILWAUKEE REPORT 

Dealers See Need 
For Improvements 
Dealer; are easing them- 
selves gradually into tape 
merchandising 

Process could he speeded 
if noose faults were reme- 
died 

By BENN OILMAN 
with few ex- 

ceptions, are steadily increasing 
their volume of recorded tape sales. 
Music retailers 'acre during the past 
year have gone thni a wait -and- 
see" period, and most of them now 
believe that tapes are here to stay. 
The result: most stores are easing 
into the picture via gradually ex- 
panding tape departments that 
vary from limited p space , behind 
counters to well- stocked shelves 
and eye-catching browser boxes 
and island racks. 

Which Way Prices? 
Optimism oven the future of the 

tape field is widespread among 
Milwaukee dealers. Considerable 
concern, however, exists over the 
trend the fledgling tape business 
may take price-wise as the Christ- 
mas buying spree ends. 

Current tape inventories are pur- 
posely being held to a minimum, 
according to several key buyers: 
"We're getting a lot of calls for 
tapes now, and price is no obstacle. 
But, we aren't stocking in depth. 
We're trying to keep our inventory 
lean just in case .prices are cut 
after the first of the year," they 
say. 

Majors a Factor 
Typical of the area's dealen, 

John Plimpton, of 13ay Music Shop, 
in the Whitefish Bay Gold Coast 
section, notes that he put in his 
initial stock of tapes last summer 
and sales have proved extremely 
gratifying. 

We set aside one small shelf 
section for tapes at first," says 
Plimpton. "Shortly afterward we 
added a new display rack and al- 
ready we need more space to hold 
our tapes. I'm confident that we 
will see a steady growth in demand 
for tapes in the year ahead, now 
that the major labels are releasing 
tapes featuring top artists." 

Two of the major volume. Mil. 
waukee disk retailers, the Hi-Fi 
Center and downtown Radio Doc- 
tors, also report an increasing clam- 
or from their customers for new 
recorded tapes. 

Expect to Pay 
Warren Keats, buyer for the Hi- 

Fi Center, notes minor instances 

of price resistance to date, altho 
he feels that "we probably would 
increase our unit sales if the prices 
were dropped a bit. People tell us 
they dos it expect tapes to be as 
low in price as records as yet. But, 
they are restricting their purchases 
because of the high costs of 'tapes, 
many tell us-" 

for tape 
department were given priority in 
the recently finished enlargement 
and remodeling job at Radio Doc- 

(Continued on page 42) 

DENVER REPORT 

Hypo- on Stereo 
Key to Success 

Dealers satisfied they're 
getting fair share of tape 
business 

Mere, too, they feel they 
could do more if problems 
were solved 

Leonard Hon, buyer at Wells 
Music Company, Denver, is pleased 
with response to new stereophonic 
tapes produced by the majors. 
Sales climbed more than 25 per 
cent during 1957, following a dis- 
appointing 1956. When stereo was 
introduced, Wells Music Company 
put heavy merchandising emphasis 
on it, and after a few months had 
decided to do away with monaural 
tapes altogether. 

We have been particularly 
pleased in that all of the manu- 
facturers are coming out with uni- 
form tape," Hon added. "Before, 
handling stack and staggered types 
together was a real inventory prob- 
lem." 

Increasing Interest 
Wells has noted an increase in 

interest in tape during the year 
past, and a sharp increase in the 
number of music bugs who want 
fine stereo equipment and music. 

He feels that a prime need is 
more demonstration tape corre- 
sponding to the sealed reels offered 
by the manufacturer. 'We don't 
attempt to break the seal and dem- 
onstrate the same tape which the 
customer wants to buy," he said. 
"Once we break the seal, it is dif- 
ficult to sell the reel. Some manu- 
facturers are giving us demos but 
not enough of them do. As a re- 
sult, the customer must buy sight 
unseen. 

The store has carried on a men. 
chandising drive on stereo-head 

LOS ANGELES REPORT 

Majors' Entry 
Hikes Tape Sales 

As in other areas, high 
prices cited as major draw- 
back 

But volume has increased 
steadily during past year 

By JOEL FRIEDMAN 
HOLLYWOOD -- The sale of 

pre -recorded tape has substantially 
increased in the past six mouths, 
according to dealers in Southern 
California. All, however, voiced 
sharp reservations about the future 
potential of tape, miless.merchan- 
dising and price policies were re- 
vamped in some fashion, 

Stereo Sells 
In most cases, the dealers be- 

lieve pre- recorded tape sales will 
continue to spiral during 1958, 
despite the widely publicized ad- 
vent of stereo disks. 'Users seems 
to be little question that dealers 
hold promise only for stereo tape, 
with many averring that they are 
selling off whatever monaural tape 
inventory they have, or are carry- 
ing monaural tape only as a price 
leader. 

The entry of Capitol, Columbia 
and Mercury into the tape field 
has unquestionably influenced the 
increase of tape sales, according to 
Bill Hogue, Music City; Bill Denel, 
Denel's Music Shops, and Jerry 
Johnson, House of Sight & Sound. 
All declared Capitols tape mer- 
chandise to have notably sparked 
their entire tape line, pointing out 
that the label's tape product has 

been greeted by consumers with 
similar enthusiasm to its LP line. 

Price Too High 
While interest in tape is high, 

according to ierry Johnson, of 
Sight & Sound, it could be ap- 
preciably higher were the price of 
tape substantially lowered. Johnson 
pointed out that a customer spends 
nearly 10 per cent of the purchase 
price of a tape recorder ($150) 
for pre- recorded tape. Invariably 

(Continued on page 18) 

recorders, and finds that the num- 
ber of owners has tripled in the 
last two years. 

Big Names on Tape 
Mrs. Nessie Nides, owner of the 

big Nides Appliance Company, of 
Denver, reports extreme enthusi- 
asm over the entry of the majors. 
Our sales jumped immediately, "" 

she said, "because we can now of- 
fer top artists on tape, which 
wasn't the case six months ago. 
We ran an experimental romotion 
around tapes by Nat ling Cole 
and Stan Kenton, and were de- 
lighted with the results. We had a 
complete sellout on the Cole tapes 
in a two -week riod." 

Mrs. Nides feeels that there is à 
real future in recorded tape, which 
is limited, of course, by the number 
of recorders which the public owns. 
For that reason tape recorder mer- 
chandising operations have been 
stepped up, taped music is always 
playing in Ilse record department, 
and salespeople thnuout the store 
are offered better commissions on 
tape recorder sales. Probably the 
biggest promotional change has 
been to include a lox in every 
record ad nun in Denver news- 
papers. Listed within the box are 
a dozen or two pre -recorded tapes, 
and an invitation to come in for a 
demonstration. "This is the first 
time we have advertised tape in 
this way, and results have been 
better than we had expected," 
Mrs. Nides added. 

Small Mark -Up 
Recorded tape offers a definite, 

serious problem in that the mark - 
up for the dealer is too small, Mrs. 
Nides added. The one -third mark- 
up contrasted with- 40 per cent on 
most records, is likely to limit ad- 
vertising funds and promotions. 

Of course, the bigger unit sale 
offsets this to some extent, she 
pointed out. "We recommend that 
the suppliers remedther the mark- 
up element when planning 1958 
promotion." 

Surprisingly, there has been little 
price resistance on tape to date. 
Nides Appliances feels that this 
will come sooner or later, particu- 
larly if any one manufacturer comes 
out with lower priced -tape albums 
or specials. 

Campaign Needed 
There are some definite needs, 

Mrs. Nidei stated. "Taped musio 
needs greater 4xpuusure to the pub- 
lic," she said, in the form of 
national campaigns. For example, 
our local FM radio stations are 
using pre -recorded tape for music 
lovers, but this fact isn't well 
known. National magazine adver- 
tising campaigns would help sub- 
stantially. We need snore attractive 

(Continued on page 42) 

BOSTON REPORT 

Lack of Know -How 
Kills Tape Gains 

Are manufacturers to 
blame for confusion, lack 
of knowledge? 

Area should be a good one 
but little progress is seen 

By CAMERON DEWAR 
BOSTON -Much confusion ap- 

pears to exist cn the question of 
recorded tape, a survey of many 
dealers here reveals. 

And this confusion is in evidence 
on both sides of the counter, deal- 
ers are frank to - admit Among 

regular dealers, tapes are a mall 
quantity of the market and only 
in the cases of the cut -rate houses 
does there seem to be any ap- 
preciable volume. 

Information, Please 
While most were quick to agree 

that there is a big future in tapes, 
they believe it is plodding along 
at present because of the high cost 
both of machines and tapes and 
the lack of information on the sub- 
ject both by dealer and customer. 

"Let's face it," says ose dialer. 
(Continued on page 42) 
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Buy Now to beat the 
price rise on RCA VICTOR 
RED SEAL RECORDS. 
On February 1st, the price of RCAVICTOR Red Seal 
Records goes up from $3.98 to $4.98 each. Your 

customers are now being urged: "Buy now to beat 
the price rise." They're getting this message ... 

IN PRINT 

ON TELEVISI 
JAN. 7, The Eddie Fisher Show JAN. 25, The Perry Como Show 

rfdVi- 

FULL PAGE ADS IN: The New Yorker, 

Saturday Review, Schwann, Long Player, Hi Fidelity, Hi Fi Music at Home, American Record Guide, Hi Fi Music Review 

ON RADIO 
A saturation schedule of transcribed announcements 

AT POINT- OF- PI RCHASE. 
Dramatic window streamers and easel -back cards 

Ail through January they're going to be hearing, reading, and heeding Get in touch with him today, and place your order. You, yourself, 

that money-saving suggestion, so get ready for a huge pre-deadline will want to take advantage of this last big opportunity to "BUY NOW 

rush. Your RCA Victor Record Distributor is standing by to help you. AND BEAT THE PRICE RISE ON RCA VICTOR RED SEAL RECORDS "! 

Manufacturer's nationally advertised prices shown -optional with dealer 

Ii,CATICTOR, 
r.+cu tupbeoeaORarqnOruaeRra 

Copyrighted maceri 
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WASHINGTON, D. C., REPORT 

Stereo Breakthru 
Possible in '58 

Continued front page 14 

play of stereo is part of the store 
prestige in 'being up on the latest." 
Kitt's, which makes most of its 
revenue in rental and sale of stereo 
tape, has a full window display 
featuring a gala *arrangement of 
tape, catalogs, machines, compo- 
nents, plus invitations to join the 
rental plan. (The rental tapes are, 
of course, stocked for that purpose 
only, with fresh sealed tapes for 
customers who decide to buy.) 

Big Stores Lag 
Department stores here lag the 

furthest in getting on the stereo 
bandwagon. Woodward and 
Lothrop, one of the largest, has 
stocked no stereo at all, as yet. 
The Hecht department store, a 
large and progressive store that 
generally bristles with new mer- 
chandising plans, has gone into 
stereo tape on a very limited scale. 

Hecht s record buyer, Osa Jay, 
' e says Hecht's plans to add slowly 

to its stereo collection, "until we 
see if the thing is going to jell 
soon enough. Right now, the de- 
wand - is not large enough among 
department store customers. The 
price is too high for average cus- 
tomers. Stereo tapg is for the real 
hi -fi fan, the esoteric listener. 

Miss Jay believes that aside from 
price, one big disadvantage. to the 
tape is that you can't find the 
individual number on a tape with 
multiple recordings. With a disk, 
you can drop the needle down on 
any part of the music you want - 
but on tape, it's anybody's guess 
where to find it." - 

, Some Problems 
Here are some of the discoveriek, 

both good and bad, made by in- 
dívidual dealers in handling the 
new musical depth -charge. 

Kitt's Music Store, which in- 
tends one day to convert entirely 
to tape, made the startling discov- 
ery that the majority of record 
buyers "do not want the same mu- 
sic on stereo tape that they have 
been buying for record collections." 
For example, a longtime buyer 
of what maestro Hershfield calls 
boom -chick (Welk and Lombardo) 
on disks, wanted only classical tape. 

Hershfield recommends 100 per 
cent retraining for record salesmen 
who are to sell tape. It is not 
enough to know the machine, and 
to be able to talk intelligently 
about tape. "You have to be a 
psychologist. The real hi -fi fan is 
pre -sold. He not only knows exactly 
what he wants -he doesn't 'want 
any salesmen trying to foist his 

STEREO ENGINEER 
Are YOU In the Tape Business or do 
leu contemplate taring 1t' Are 
701.1 
engineer, 

looking 
man with e Gerico el ln 

an phase, and media. of the record - 

Ine and reproduction of sound. rf w, 
plea.! c cet N. P. IeNLl, tae rr.rtlnnnït., stoomnela, N. i. 

RECORDED TAPES 
from a Single source 

DEALERS 
writ* fa Special Plan at Bast Discount. 

STEREO WAREHOUSE 
P. O. Bog 8 Roslyn, Pa. 

COMING SOON! 
WEBCOR NI -FI 

VALUE FAIR 

taste on the customer." Best trick, 
says Hershfield, is to keep a casual 
eye on the customer and watch 
which tapes he pulls out and ling- 
ers over. 

In the rental operation, Kitt's 
at one time had trouble with pira- 
cy. Customers would make a play- 
off of the borrowed tape, then try 
to return the copy to Kitt's. The 
store now has its rental tapes spe- 
cially coded, and has had only one 
case of pirating. The rental idea 
solves the problem of needing ex- 
tensive auditioning facilities in the 
store. The tape library was a `big 
investment that paid off equally 
big," says Hershfield. 

Asked if the new stereo -disk 
would have detrimental effect on 
tape sale, Hershfield said: 'Were 
all for any kind of stereo. The more 
people become addicted to the new 
stereo sound, the better it will be 
for the whole field, both tape and 
disk." But from a practical stand- 
point, the dealer believes that tape, 
in general, is better physically. "We 
have returned perhaps two defec- 
tive tapes out of 10,000. In rec- 
ords, 1 ve had as high as one in 
20 returned for defects." 

No Steady Sale Yet 
Connecticut Avenue's Disk Shop 

Manager Danziger is less sanguine 
about the tape, even tho his car- 
riage -trade customers are not de- 
terred by high prices. He doesn't 
believe tape will ever supplant 
records because "the records are 
so well made they are almost as 
good." Also, Danziger believes the 
real music lover who wants to build 
a large collection has to rely on 
records as being less costly and 
requiring a smaller investment in 
machinery and -time. 

Stereo has not even approached 
a steady -sale basis yet, Dan be- 
lieves. The real hi -fi aficionado 
may come to his store and buy 20 
tapes at a time, then taper off and 
not reappear for six months. It's 
a novelty, but they get tired of 
fussing with it," is Danziger s view. 

Audition problems don't bother 
Danziger. Beating a different trail 
from other area dealers, Danziger 
removed the only recording ma- 
chine he had. He emphasizes the 
"fresh, untouched" quality of his 
tapes, to his well -to-do clientele. 

If the stereo classical fan wants 
to hear the music before buying, 
Danziger let him listen to a parallel 
disk recording. "The fan knows 'it 
will be the same, only better on 
tape.". 

No problem. Hi.fi fan 
prides himself on knowing exactly 
what he wants. In cases where a 
sale might be lost because of" lim- 
ited catalog, Danziger has found 
that a stereo buyer will frequently 
of his own accord forego his origi- 
nal. demand for opera, symphony 
and pick out another classical tape, 
if he came in with the intention of 
getting one. "He may even walk 
out with a Bach,"' says Dan. 

Cautious View 
The four -store Super Music 

chain buyer Phil Levine says he is 
not buying heavily in tape. He ex- 
pects a boost in. demand after the 
first of the year, with more re- 
corders finding their way under 
Christmas trees. He is also watch - 
ing- the new process of stereo-disks 
which have declared a lower price 
than tape, and claim compatibility 
except for minor expense. (The, 
Billboard, December 9, 1957.) 

Super Music's merchandiser, 
Herb Fribush, says tape demand 
has "definitely picked up the stores 
but hasn't nearly reached its peak.' 
Super Music -will be prepared for 
any considerable pick -up in sales 
in 1958. 

Fribush believes -a price reduc- 
tion on tape would enable tape to 

get really big much faster if it 
could be brought within reach 'of 
the average customer. He is also 
keeping an eye on the stereo-disk 
possibilities, but says dealers will 
have to be cautious until they can 
observe the stereo disks in opera- 
tion. In any case, he does not 
think salesmen need to worry about 
changeover to tape. "A good sales- 
man can sell almost anything -and 
it's still music. Of course, he'll 
need to know more about the me- 
chanics of handling tape." 

Christmas Helped 
Another store moving cautiously 

on stereo is Campbell Music. 
Campbell's Jack Cutridge attrib- 
utes a rise in orders during the 
past month to Christmas gift buy- 
ing - "the tape's so expensive." 
Campbell's will feature the Fisher 
recorder, and will have some tie - 
in promotion in stereo tape sales. 

The Hecht department store re- 
ports that it has had tape recorders 
only since July, 1957. Department 
store customers in general are not 
educated to tape as yet -and stereo 
is for the "real hi -fi hound," the 
esoteric listener, says Hecht% mu- 
sic supervisor, Osa Jay. 

Special Clerks Needed 
Miss Jay says the problem In 

the department store sales of stereo 
is both in its average -price cus- 
tomers, and in the fact that "yon 
have all kinds of people selling it." 
There hasn't been enough demand 
yet to warrant a specially instructed 
sales force. Hecht's will move very 
slowly in tape. 

Miss Jay feels the tape will never 
supplant the convenience of rec- 
ords, partly because of the diffi- 
culty in finding an individual num- 
ber in a long recording on tape. 
Also, like other dealers in the vicin- 
ity, she believes stereo is at present 
a pre -sold item: The buyer knows 
whale he wants, is one of a rather 
small, specialized group pf well- 
heeled music lovers which she does 
not expect to see blossom into a 
mass market. 

The Stereo Factor 
"Can anyone afford to complete- 

ly ignore stereo in music selling 
today?" The Billboard asked D. C. 
dealersk The answer was an almost 
unanimous "No." "No matter how 
small a scale yod sell on-you need 
to have a toe in the stereo door," 
one dealer put it. 

The new sound revolution in 
hi -fi could leave backward dealers 
high and dry if they cling to old - 
type merchandising, and have no 
hi -fi coverage at all. ',Says the 
stereo - dedicated Hershfield, of 
Kitt's Music Store: 

Should stereo take hold of the 
American listener in a spurt (re- 
member those who said TV was 
only an experimental gadget ?) - 
those dealers who have maintained 
no contact with stereo in tapes, 
equipment or customers, will be 
among the missing in the music 
sales field." 

L. A. Report 
Continued from page 16 

the sale is limited to fewer than 
two rgels at such prices, he said. 

Bill Denel, Denel's Music, agrees 
with Johnson, declaring that "the 
price of tape is way out of line 
and there's no reason why it can't 
be lowered." 

Demo Tapes Needed 
One of the particular problems 

raised by the dealers is a definite 
need for free or at -cost demonstra- 
tion tapes. They point out that 
they have the same problems with 
tapes as they do with LP's, with 
the exception, of course, in that 
tape is generally a higher -priced 
product. Dealers urged the tape 
manufacturers to furnish them with 
a library of demo tapes to be 
played for consumers without 
damaging tape packages from 
stock. 

In view of many technological 
changes dealers will be 
made in the tape field, there are 
some who believe that tape sales 
should now be either guaranteed 
by a manufacturer or that mer- 

SAN FRANCISCO REPORT 

Tape Sales Grow 
At Steady Pace 

Continued from page I4 
27 females and four males on the 
Music Box floor. Also, the shop is 
directly across the street from one 
of the city's biggest department 
stores and the sidewalk traffic ap- 
peared to be about 90 per cent 
female. 

While disagreeing with Jacques' 
optimism for early appearance 
of stereo records, Willey, Heller 
and Ciardella heartily agree with 
his evaluation of the distaff side 
as disk customers. 

They admit tape is a man's deal. 
They are in accord also with the 
theory that probably no more than 
2 per cent of all women buyers 
own or know how to operate a 
recorder. They added that most 
buy tape, and occasionally a re- 
corder, for somebody else, gen- 
erally the man of the house, as a 
birthday or Christmas gift. . 

Moving with this trend, Sherman 
Clays elaborate window and in- 
door displays, feature a recorder 
as the ideal Christmas present from 
her to him. 

Steady Growth 
All four of the dealers inter- 

viewed agree the tape future is 
bright. Heller estimates his 1957 
gross was 50 per cent above last 
year and with every indication of 
going as much or more higher in 
1958. Willey and Ciardella echoed 
similar opinions. - 

However, the tape bonanza is 
not without its headaches. Altho 
leading his competitors in tape 
sales, Wiley feels the business still 
has a lot of bugs to iron out. 
Such as: 

Not enough sample tape con - 
taining excerpts from available 
listings. Mercury,: he says, is the 
only major offering a satisfactory 
range of samples. Willey loans sam- 
ple tapes to valued customers to 
take home with resultant increased 
sales. This, however, is no problem 
for the others who, with extensive 
disk inventories, merly demonstrate 
the tape with its record counter- 
part. 

Another complaint is Willey's 
claim that the industry is "woe- 
fully neglecting" the monaural 
product. 

A Place for Monaural 
"Don't get me wrong," he says, 

"I'm all for stereo, but my cus- 
tomers with monaural machines 
far outnumber the stereo owners 
and undoubtedly will continue to 
do so for time to come. There are 
two good reasons for this: price 
and type of music. Stereo music is 
of little use to the customer who 
wants tunes for dancing. And while 
there can be no argument as to 
superiority in musical quality, I 
see no advantage in the extra ex- 
pense for stereo sound if the buyer 
merely wants dinner music or re- 
corded background entertainment 
for home social gatherings. If it 
is strictly concert music he wants, 
then by all means stereo." 

The aggressive dealer asserts 
there is insufficient display ma- 

chandise be sold to dealers on a 
100 per cent exchange basis. 

Dealers opined that there is a 
great need for additional point -of- 
sale merchandising aids in order 
to take some of the mystery away 
from pre -recorded tape. The manu- 
facturers haven't been selling stereo 
as "well as they have been selling 
rock 'n' roll," said one dealer. A 
need for counter cards, streamers, 
store banners and some means of 
explaining tape recording, its func- 
tions and performance was under-, 
scored by the dealers 

terial and he contends most of the 
firms are lagging in descriptive 
and attractive packaging. He ad- 
mits, however, that Capitol and 
Mercury came into the field with 
excellent packaging. Willey also be- 
lieves all of the manufacturers do 
not provide sufficient catalogs "and 
what handfuls we are able to beg, 
borrow or steal from the distribs 
often are not up to date." 

The Price Factor 
Then, 'for his really top gripe, 

vehemently maintains that 
tape prices are "far too high" in 
comparison with the same selec- 
tions available on disks. 

"For instance, I have to charge 
$12.95 for a Nat King Cole tape 
that discount platter shops all over 
town are selling for $3.98. You 
can't convince me it costs that 
much difference for putting out 
the same recording." 

But this complaint evoked an 
equally vehement negative retort 
from Columbia's Heller. 

I disagree," Heller said. "Even 
granting the margin of profit to 
the tape manufacturer is greater 
than in the disk business, I think 
the investors are entitled to a fair 
return on their money and I haven't 
the slightest doubt that, at the rate 
tape sales are booming now, prices 
will start to come down. Its just the 
old story of supply and demand." 

Ciardella came up with a modi- 
fied viewpoint. r 

"There is no doubt tape sales 
would be greatly stimulated with 
a substantial price cut," he said. 
"In the long run I believe both 
manufacturer and retailer would 
profit. But I also appreciate the 
vast difference in cost between 
turning out a tape and a record." 
He added the retail markup, gen- 
erally 38 per cent, is the same 
for disks and tape, indicating that 
if the gravy is richer in tapes, the 
retailer is not getting it. 

Chicago Report 
Continued from page 14 . 

ager, attributes this success to the 
fact that his clientele doesn't worry 
about price. He estimates that he s 
now growing $2,000 in stereo 
tapes, and this is compared against 
a $500 gross six months ago, in- 
dicating swift acceleration in sales. 
He carries an inventory of about 
350 tapes. 

Customers are impressed, he 
says, not only by the startling 
sound of stereo, but also by the 
lack of deterioration from many 
plays of a tape, which customers 
expect on disks. 

The moral seems to be, simply, 
that where price is no object, tapes 
sell. But, in many places, price is 
an object and tapes don't sell. 

One Slop 
DISTRIBUTOR FOR 

Recorded Tape! 
You con order ivory tope on tho marks, 
and your order will be filled immodiotoly. 
Yo,, nN o stralnhl 30% discount on all 
mobs tope mhasos, sod wo pay rho 
peskiest. You also maiw the tot*st 
information on tales. selections, new 
mhosn, availability and list prigs. 
weh 1tr tAlhw Information se eider Nat. 
IM Oran Tee lash -0. Orda Toe lapel 

Pions. enclose check or money order. 
Sorry, no CO .. D.'.. 

SA0,SpACr5ON GUARANTEED 

MAL'S RECORDING SERVICE 
Dept. B. P.O. Bo 31, Rockaway Park 94, P. Y. 

Walla 4.4407 
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VIC 

DAMONE 
THE GIFT OF LOVE 
from the 20th Century-Fox 

Production The Gift of Love") 
with PERCY FAITH 

ancj his orchestra 

b/w 
UNAFRAID 
with Marty Manning 
4 -41085 

FREDDIE 

HART 
YOU ARE MY WORLD 

b/w 
HEAVEN ONLY KNOWS 
4 -41081 

TONY 

BENNETT 
LOVE SONG FROM BEAUTY 
AND THE BEAST 
(from the Shirley Temple 

Storybook Production) 
with PERCY FAITH 

and his orchestra 
b/w 
WEARY BLUES FROM VIiAITIN 

with RAY ELUS 
and his orchestra 
4- 41086' 

JIMMY 

RICHARDS 
STROLLIN' AND BOPPIN' 
(Malkin' the Bop) 

b/w 
COOL AS A MOOSE 

(Just Boppin') 
4-41083 

DON 

CHERRY 
with RAY CONNIFF 
and his orchestra 
LOVE ME, IF YOU WILL 
(Amami se vuoi) 
b/w 
IT'LL BE ME 
4 -41077 

LEFTY 

FRILLELL 

Watch for plenty of excitement 
in the VIC DAMONE 
department when "Gift of 
Love"-starring Lauren Bacall 
and Robert Stack -hits the , 

local movie house. 
TONY BENNETT'S "Love 
Song" will be aired nationally 
January 12 on the first of the 
new Shirley Temple shows. 
It's a beaut! The flip side is 
extra special because Tony 
dedicates it to the man who 
wrote it, the late Hank (Cold 
Cold Heart) Williams, who 
penned many a Bennett hit. 

The reason Jimmy 
Richards has his back to the 
camera is because there really 
isn't any Jimmy Richards at 
all. We aren't telling who it is- 
except that under another 
name he's been turning out 
hits all year long. Both-sides 
of this one are sure -fire 
rock -and -rollers slanted 
towards your blue -jeans 
customers DON CHERRY 
puts a hit on your counter 
with a song that's the rage of 
Italy right now, Back to back 
with a hand -clapping swinging 
gospel song. 

EXTRA EXPOSURE! 

JOHNNY MATHIS will appear 
on the Big Record television 
show January 1; NBC -TV's 
All -Star Jazz Show of 
December 29 will feature, 
among others, LOUIS 
ARMSTRONG, DUKE 
ELLINGTON and DAVE 
BRUBECK. Check your stocks 
-be ready for the 
extra demand! 

TELL ME DEAR 

b/w 
TIME OUT FOR THE BLUES 

4 -41ÓH0 

HITS ARE ON RECORDS 
A DIVISION OF CBS 

® "Columbia" Martes Reg. 

"CBS" T.M. 
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THE BILLBOARD'S WEEKLY 

Record & Equipment 

Merchandising 

News & Sales Tips 

SALES AIDS 
KIRSCH SHOWS NEW 
ACCESSORY RACK .. . 

A revolving counter display 
rack for record accessories is be- 
ing shown to the trade by Kirsch 
Music Corporation, New York. 
Equipped with descriptive signs, 
the rack allows the customer to 
find the items he wants - and sug- 
gests others. The rack measures 
25 inches high and requires only 
10% inches of counter space. It 
weighs 16 pounds. The rack is 

shipped pre -packed and ready for 
sales. Accessories mounted or the 
rack include metal inserts for 45 
r.p.m. records, record cleaning 
brushes, E-Z tone arm lifts, liquid 
anti -static record- cleaner, anti- 
static cleaner cloth, foam turn- 
table pad and poly album covers. 
The unit is available thru dis- 
tributors only. 

MOTOROLA HAS 
CAR RADIO DISPLAY .. . 

A Motorola four -set car radio 
display is announced by the Chi- 
cago firm. The display is trylon- 
shaped and is designed to take up 

less space than the smallest TV 
console. It is mounted on casters 
so that it may be moved about 
and tried in various locations. 
Bright colors and three-dimen- 
sional design are calculated to get 
attention and stop traffic. It is a 
working display and all sets may 
be played and tuned by the cus- 
tomer. A battery eliminator built 
into the display uses standard 110 
volt AC current to operate the 
sets. Mounted at listening level is 
a six -by- nine -inch Motorola car 
radio, Golden Voice speaker cov- 
ered with a metallic golden grill. 
Three of the sets play thru this 
speaker,, a three- position switch 
making tone comparisons instantly 
demonstratable. The fourths set 
plays thru its own self- contained 
speaker. A copy panel topping 
the display explains features of 
the sets and invites the customer 
to ask for a demonstration. 

SYLVANIA HAS 
FREE DISK PROMOTION .., , 

Special starter albums will be 
offered as the January Promotion- 
of-the-Month by, the Radio -TV 
Division of Sylvania Electric 
Products. The promotion will be 
the first devoted exclusively to 
hi -fi phono sales since the firm 
originated the Promotion-of-the - 
Month last January. The promo- 
tion will be divided into hvo-cate- 
gories, portable and consoles. 
Purchasers of portables will be 
offered a free gift of 20 Mercury 
45 r.p.m. disks with a retail value 
of $17.80. The album will contain 
popular hit tunes. The second, or 
console, phase of the promotion 
will be a starter album of 10 long- 
play Mercury records. The LP's, 
with a retail value of $39.80, will 
be offered to consumers for $4.95 
with the purchase of any Sylvania 
console. Pop, classical and mood 
music albums will comprise the 
package. 

The Royal 700 is an all -new transistor radio by Zenith. Precision vernier 
tuning gives quick, accurate station selection. Top grain cowhide case has 
handy carrying handle. 

The balcony disk shop is well stocked with records. 
Two listening booths are at right. 

informally friendly, this huge site over the drug- 
store's soda fountain calls visitor's attention to the 
disk department upstairs. 

Selection of tapes, both blank and recorded, le be- 
lieved to be the largest in the area. 

Out of place in a drugstore disk department, but 
Increasingly important, are ties. hi -fi components. 

e . . BUT TAPES ARE TOPS 

Drugs, Cameras and Hi -Fi 
Combine for High Profits 

One department feeds another at the Hillcrest 
store but hi -fi shows most promise of gains 
Billing and credit operations are shared by 
each section for mutual benefit of all 

By BERT GOLDRATII 
One of the \Vest's most spec- 

tacular new tape recorder and hi- 
fi salesrooms is located where 
you'd least expect to find it -on 
the remodeled balcony of a drug- 
store in a town of less than 
15,000 population. 

But listen to this before you 
jump to the conclusion that this 
is just another drugstore depart- 
ment: It's actually an offshoot of 
a full-fledged camera shop which 
operates within the confines of 
the pharmacy. 

Tite store within a store is Hill - 
crest Camera dr Hi -Fi. The cam- 
era shop proper is located oppo- 
site the prescription department 
in Hillcrest Pharmacy at Milbrae, 
Calif., some 15 miles south of 
San Francisco. Far from being 
"just another drugstore depart- 
ment," it's a 10 -man (and woman) 
operation representing an invest - 
men tot $65,000. 

Records, Hi -Fi Added 
Under the management of 

Larry Cortesi, Hillcrest Camera 
and Hi -Fi consists of a 28 -foot 
camera counter on the street 
floor; 750 square feet on the bal- 
cony for Ilse sale of records, tape 
and radios, and. a compact, 
acoustically engineered sound 
room for demonstrating a wide 
range of tape recorders and all 
types of high fidelity equipment. 

Both the pharmacy and rainera 
shop had operated across the 
street for the past half dozen 
years. Even then the camera 
shop was no stepchild, wills some 
$25,000 in inventory.' Pharmacy 
owners Remo Boragno and James 
Cunningham gave free rein to 
their camera shop manage r. 
\Vhen the move was made to the 
new store last June, the same pol- 
icy was continued except that the 

camera shop was granted even 
greater latitude for an expanded 
operation. The installation of the 
record, hi -fi and tape recorder de- 
partment was the result of the 
decision to expand this profitable 
aspect of the business. 

Traffic Advantage 
Among the advantages of op- 

erating a camera -hi -fi shop within 
a first -class pharmacy, according 
to Cortesi, is, that "the traffic is 
terrific. We serve 250 to 300 
customers a day in the camera 
shop, people who may have come 
in just to make some small drug 
purchase. And an average of 
1,000 people a week climb the 
balcony stairs to visit that depart- 
ment. One reason is that this is 
the only camera and hi -fi shop in 
the area that carries a really com- 
plete stock; another is that -ve 
are here from nine to nine, seven 
days a week (9 -6 on holidays)." 

Combined Billing 
"Another advantage is that we 

benefit from handling 2,000 
charge accounts in co- operation 
with the pharmacy. Bills are 
mailed twice a month and by 
combining billing we reduce 
costs. About two years ago we 
inaugurated a time payment plan 
which -we really push and which 
has been very effective. We re- 
quire only 10 per cent down and 
charge 5 per cent interest. Cus- 
tomers don't need to go thni a 
bank since we carry our own 
paper. Credit is checked thin our 
own system or by one of the local 
credit organizations." 

The camera shop is the base 
upon which the record, tape and 
hi -fi sub -departments rest. Its 
lines include top advertised mer- 
chandise, such ai Roller and Leitz 
( Leica) cameras, as well as brand - 
name movie cameras and project 

tors. A display of darkroom 
equipment and supplies occupies - 

one side of an 18 -foot gondola, 
top by a projector display. 

The Hillcrest camera shop 
steers clear of price- cutting and 
refuses to use cheap finishing as 
bait. Appeal is based impost high - 
grade merchandise and personal- 
ized service. 

Shifting Proportions 
Breakdown of dollar volume 

among the three elements of Hill - 
crest Camera and Hi -Fi after its 
first 60 days of operation reveals 
that the camera shop accounts 
for 60 per cent and the record 
shop and hi -fi section for 20 per 
cent each. The proportion is ex- 
pected to shift as more custom 
tape recorder and hi -fi installa- 
tions are made. 

At least one clerk mans the 
record shop at all tines, supervis- 
ing an inventory of $7,000 worth 
of tapes and records. One -fifths of 
the stock is in tape alone. Mr. 
Cortesi believe, that it is perhaps 
the largest tape selection of any 
shop on the Peninsula. Besides 
tape in every listener's choice of 
music, from jazz to symphonic 
the shop handles Audio anti 
Sounderaft blank tapes. 

'Listening Facilities 
Featured is an unusually large 

variety of stereophonic tape in 
addition to monaural tape. Plans 
call for installation of stereophon- 
ic earphones for demonstration. 
At present, customers may use 
either of two sound booths on 
the 50 -foot balcony to hear tape 
or records. But they may not 
handle it themselves -the booths 
are just for listening, and tape 
and records are played on request 
by a technician behind the coun- 
ter on high -quality machines for 
maximum fidelity. 

A complete line of accessories 
related to tape recorders is also 
displayed, including head clean- 
ers and demagnetizers. Cortesi 
reports that the accessories are 

(Continued on page 43) 
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e no-rré go "around the world" 
ookif e a top-quality, filst-moving., prof- 
-making Hi-Fi phono because this is it 

the fabulous Tidc, spar' 
!,!:Hunent in high-fidelii 

o 

- ACOUSTIC 
CCtiOUR 

CONTROL 
Creates Exciting New Proportions 

IN HI-FI MUSIC 
With exclusive V-M Acoustic Contour Control you 

fill a room of any size-small, average, or large- 
with music that is "shaped" to fit that room. Simply 

set the dial ... relax and listen to perfect musical 

balance so indispensable to full fidelity. 

The 'Fidelis' Hi-F: Consolette Model 562 by V-M 
New 4-way speaker system 

4-speed 'Super-Fidelis' record changer 
Separate Bass and Treble Controls 
Stereophonic jack for stereo music now or later 
Optional black or brass legs 

In four luxurious finishest Blonde or Mahogany $159.95. 
Walnut $164.95*, Ebony 5169.95° 

FIND YOUR WORLD OF PROFIT IN THE FABULOUS 'FIDEL'S' 

... America's most popular buy in Hi-Fi 

CALL Your V-M Distributor TODAY1 

the oice f Music 
-if CORPORATION seseos tuft post, DOCKICA:g 
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THE BILLBOARD'S WEEKLY 

Packaged Records Buying Guide 

`snLLE,i 
The information Riven in this chart Is based on actual ales to cus- 

tomers In scientific sample of the nation's retail record outlets- 
during the week ending on the dale shown abase. Sample design, sample 
nu and all methods used in this continuing study of retail record 
sales are under the direct and continuing supervision and control of 
the School of Retailing of New York University. 

Necks 
Tls last cm 

Week Week Char/ 

1. Elvis' Christmas Album 1 5 
Elvis Presley, RCA Victor LOC 1035 

2. My Fair Lady 2 91 
Original Cast, Columbia OL 5090 

3. Merry Christmas 3 5 
Bing Crosby, Decca DL 8128 

4. Christmas Carols 4 4 
\lantovani, London LL 913 

5. Around the World in 80 Days 5 40 
Sound Track, Decca DL 904G 

6. Now Is the Carolling Season 14 2 
Fred Waring, Capitol T 898 

7. Ricky 7 8 
Ricky Nelson, Imperial IMP 9048 

8. Hymns 8 52 
Tennessee Ernie Ford. Capitol'T 758 

9. Christmas Hymns and Carols 12 2 
Robert Shaw Chorus, RCA Victor LM 1711 

10. Perry Como Sings Merry Christmas 
Music 9 3 

RCA Victor LPM 1243 

11. Warns 11 .2 
Johnny Mathis, Columbia CL 1078 

12. The King and I 10 77 
Sound Track, Capitol W 740 

13. 'S Marvelous 18 2 
Ray Conniff, Columbia CL 1074 

14. Oklahoma! 24 120 
Sound Track, Capitol SAO 595 

15. Pal Joey 7 8 
Sound Track, Capitol W 912 

16. Pat's Great Hits ' 13 11 
Pat Boone, Dot D1.P 3071 

17. Loving You 15 24 
Elvis Presley. RCA Victor LPM 1515 

18. Jingle Bells 22 2 
Lawrence Welk, Coral CRL 57186 

19. Annie Get Your Gun - 1 
TV Cast, Capitol W 913 

20. Spirituals 17 24 
Tennessee Ernie Ford. Capitol T 818 

21. Films Encores 19 32 
Mantovani, London LL 1700 

22. A Jolly Christmas Front Frank Sinatra . . 

Capitol W 894 

23. Where Are You? 
Frank Sinatra, Capitol W 855 

24. Merry Christmas 
Various Artists, Coral EC 82003 - 

25. April Love 
Sound Track, Dot DEP 9000 

BEST SELLING 

POP LP'S 
FOR SURVEY WEEK ENDING DECEMBER 21 

- 1 

-- 14 

- 1 

16 2 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for o full year 
(52 issues) at the rote of $15 (o considerable saving 
over single copy rates). Foreign rote $15. 

O Payment entered O Bill me 

Name 

'-'tpatlon et Title 

Company 

Address 

:ity Iene Slate 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, 0. 

BBO 

Review Spotlight on .. . 
The following new packages, reviewed during the past week, have been 

selected for outstanding sales potential, artistic merit, netb talent, sound 

recording or display value, as indicated. These "Spotlights," in the 

opinion of The Billboard staff, merit prime consideration from dealers. 

Poplelsr Album 

THE EVERLY BROTHERS (1 -12") - Cadence' 
CLP 3003 

After two smash singles, the Everlys have their 

first LP, which itself can generate plenty of 

sales enthusiasm. net includes the hits "Bye 
Bye Love," and "Wake Up Little Susie," in 
addition to .a good sampling of country and 

rockabilly material of varying moods and 

tempos. Tito the concurrent EP may move 

faster initially, this can rack up steady sales as 

long as the boys are up there with good singles 

to keep them in the forefront. Solid merchandise. 

- Album Cover of the Week - 

RHONDA, Columbia CL 5050. sexy color abut of the beautiful 
flick star is by John Ennead. The attractive corn will .welt 
attract buys. 

Most Played by Jockeys 
FOR SURVEY WEEK ENDING DECEMBER 21 

Albums arc tanked In order of the greatest number 

el plays on disk jockey radio shows thrum* the county. 
Results are based on The Billboard's weekly surrey 

among the nation's disk jockeys. 

1. 'S MARVELOUS 

Ray Conniff Columbia CL 1074 

2. PAL JOEY 

Sound Track Capitol W 912 

2. WARM 

Johnny Mathis ' Columbia CL 1078 

4. YOUNG IDEAS 

Ray .Anthpny Orch. Capitol T 866 

5. A JOLLY CHRISTMAS FROM FRANK 

SINATRA Capitol W 894 

e. THERE'LL ALWAYS BE A CHRISTMAS 

Ames Brothers ....RCA Victor EPA 1 -1541 

7. ELVIS' CHRISTMAS ALBUM 

Elvis Presley Victor LOC 1035 

7. NEW GLENN MILLER ORCHESTRA 

Ray McKinley Victor LPM 1522 

9. )UST ONE OF THOSE THINGS 

Nat King Cole Captiol W 903 

10. WE GET LETTERS 

Perry Como RCA Victor 1463 

Best Selling 

Pop EP's 

FOR SURVEY WEEK ENDING DECEMBER 21 

The information given In thin chart is based on actual 
sale. to customers Ina scientific sample of the nation. 
retail record outlets during the week ending on the date 
ehoan above. Semple design, sample .Ire. and all 
methods used in this continuing study of retail record 
.ales are under the direct and coninuins supervision and 
control 01 the School of Retailing of New York Uoi- 
wishy. 

1. JAILHOUSE ROCK 

Elvis Presley RCA Victor EPA 4114 

2. ELVIS' CHRISTMAS ALBUM 
Elvis Presley RCA Victor EPA 4108 

3. AND A VERY MERRY CHRISTMAS 
Pat Boone Dot DEP 1062 

4. RICKY 

Ricky Nelson Imperial EP 153 

5. HYMNS 
Tennessee Ernie Ford ..Capitol EAP 1.756 

6. LOVING YOU 

Elvis Presley RCA Victor EPA 1-1515 

7. NOW IS THE CAROLING SEASON 
Fred Waring Capitol EAP 1.896 

S. SPIRITUALS 

Tennessee Ernie Ford ..Capitol EAP 1.818 

9. PEACE IN THE VALLEY 
Elvis Presley RCA Victor EPA 4054 

10. JUST FOR YOU 

Pat Boone Dot DEP 1057 
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Reviews and Ratings of 
New Popular Albums 

THE BEAT OF MY HF..ART, 
TONY BENNETT 54 

(1-12 ") 
Columbia CL 1079 

A most Intere,Ung and very likely 
profitable experiment. The emphasis 
in the backing t0 Bennett'I swinging 
chanting, Is on percussion, with such 
artisans as Chico Hamilton, An 
Blakey, Jo Jones, Candido, etc. Lend- 
ing their talent plus their name power 
to the sel. Other names M the in- 
strumental line -up: Kai Winding,' 
Herb. Mann. Al Cohn and Nat 
Adderley. "Just One of Those 
Things," "The Beat of My Heart 
etc. are included. Will gel good air 
support and should be worthwhile 
counter item. 

SAL MINED 
Epic LN 3405 

Here's a sock album for the teenage 
trade. Young movie star Mineo 
follows two hot singles with his first 
LP -a collection of rockahllly ditties, 
ballads end standards. Minos boy- 
ish delivery- featuring 11(Úe voice but 
strong on phrasing -scores highest on 
"Too Young." "Now and for 
Always" and "Blue -Eyed Baby." 

HER NIBS, GEORGIA GIBBS 73 
12.,) 
A package of standards. including 
good sampling of show and film 
material, done by the chanter with 
high professional excellence. Ork ac- 
companiments are varied, give 
mon than interesting touch to the 
album -for instance, there's "Hauls' 
the Jack;' with ork direction by 
Glenn Oser, "I Don't Care If the 
Sun Don't Shine.' with ork directed 
by Bob Hoggart; "Get Out Those Old 
Records." with Owen Bradley Sextet, 
etc. Moderate potential. 

Religious 
THE SPLENDOR OF SACRED SONG..50 

Prank Boogs A the Concert Orch. of 
London (212 " / 

Word W 7001 -2 -LP 
This is a de luxe two-LP set of 
favorite hymns performed in fine 
baritone style by Frank BOW. ac 
eompanied by the Concert Orchestra 
of London. Tho package, recorded 
In England has excellent sound qual- 
ity and different and appealing back- 
ings by the ork. Hymns include 
"O Master Let Me Walk With Thee;" 
"Ife Leadeth Me." etc. For a dealer 
who's willing to exert some .selling 
effort, this can be a strong long-term 
piece of merchandise. 

THE AUDREY MIEIR CHOIR 75 
(1.12 ") 
Word W 3031 -LP 

Lovely settings of the pretty hymns 
can go well in this market. In addi- 
tion to the choir, there are selections 
by Dick Goodwin and Octet and the 
Harvesters Quartet. Accompaniment 
is by Lew Charles. Selections include 
"Tenderly He Watches." "1 Am Per- 
suaded" and the album title tune. 

LES BARNETT AT THE GREAT 
WURLITZER PIPE ORGAN 75 

(1 -12') 
Word W 3032 -LP 

Les Barnett play's a dozen beloved 
hymns, Including "When the Roll Is 
Called Up Yonder." "Jesus is All the 
World to Me," "At Calvary." etc. 
The sound is majestic, and the gen- 
eral effect is one of great religious 
feeling. The organ Is from the old 
Warner Bros.. radio studio in Hol- 
lywood. Fine product of Its type, 
and will appeal to hlIi buyers. too. 

THE MELODY FOUR QUARTET 75 
042 ") 
Word W 3015 -LP 

Fine package in its eale1Ory. The 
quartet - comprising Glen Jordan, 
Clair Hess, .Ray Felton and Bill 
Pearce -has been widely concenized 
In the United States; and the indi 
virtual members have done extensive 
radio work and are well known to 

(Continued on page 29) 

DISTINCTIVE 
JAZZ 

IN 
HIGH 

FIDELITY 

dawn 
WORDS 

"The Dynamic 

Miss Douglas" 
RKO - Unique Album 

LP 114 
NORMA DOUGLAS 

Exclusive Recording Artist 

A SMASH! 
RICKY NELSON 

STOOD UP 
WAITIN' IN SCHOOL 

5483 

'imperial Recazda 
.647S Holl.wood glyd Holl.wood.JB. Cola 

!_ ;Treasures that Sell and Sell Again! 
AUDIO BOOK RECORDED CLASSICS 

Timeless classics superbly recorded by 
top Mars are not perishable. Month after 
month. season after season, Audio Books 

- SELL! 
Thousands of 4 -speed phonon nos In use 
can play these 16 rpm "talking records". 
Additional thousands of your customers 
with 33 rpm turntables simply slip on the 
Audio Book Speed Reducer! 

Your Audio Book Best Sellers ... 
RECORDS 

TITLE IN ALBUM LIST PRICE 

Benjamin Franklin 8 
Basic Writings of Emerson 5 

Tales of Poe 4 

The Best of Mark Twain 4 

Dr. Jekyll and Mr. Hyde 4 

The Trial of Socrates 3 

Sonnets of Shakespeare 3 

WrU. for Catalog owl None of Hewett Disfribvlw 

S8.95 
5.95 
4.95 
4.95 
4.95 

3.95 
3.95 

AUDIO BOOK COMPANY St. Joseph, Mi chi gar. 

RCA CAMDEN STARTS 

THE NEW YEAR RIGHT 
WITH THESE PROFIT PICKS OF THE MONTH FOR JANUARY 

Houegeoitgky Boston synr.phu::y 
Debussy La Mer 
Ravel: Rhapsodic 1;apaKnole 

1 < ßaríe Oytnnripedien Non 1 and 2'., 

The great Serge Koussevitzky conducts the Boston Symphony Orchestra in three beautiful exam- 

ples of romantic impressionism: the haunting La Mer of Debussy, Ravel's colorful Rhapsodie 

Espagnole, and Satie's lovely miniature, Gymnopédie. Full liner notes and a four -color cover 

make this polyethylenewrapped pre -priced album an even more attractive buy! CAL-376 

Koussevitzky 

BOstfin1]1 

y1iy 
Novell 

any No, 5 . 
C op s7 

Egmont 

Overture, 110.84 

' CCAMDENJ 

MAD ABOUT TILE BOY 

ANDRE PREVEN 

Thexreative powers of a great genius... Another Beethoven masterpiece, master. In the popular vein a dozen of the grist 
Ord interpretive powers of a great ton fully performed by Koussevitzky and the tunes of all time in sparkling rendition 
duetorl Under the baton of Koussevitsky. Boston Symphony. Conductor and or. by Andrei Previn and his Orchestra. Un 
the Boston Symphony presents an over- chesira achieve new heights in meeting forgettable melodies like: You're the Top, 
whelming performance of one of the the stormy challenge of the colossal Just One of Those Things, Skylark, My 

most significant works in all musical "ErOiCt Complete with liner notes. Shining Hour. Liner notes plus four color 
literature. Complete with liner notes. Four-color cover, polyelhylenewrapped, cover. polyyethyylenewrapped and pre 
Four -color cover, otyethylenawrapped, prepris.). CAL404 priced. CA L406 
pre priced. CAL -405 Also available on 45 EP 

OTHER CURRENT TOP BUYS FROM RCA CAMDEN 

PERRY COMO (Par-) 
Dream 

Along 
With 
Me 

Como, on Camden with a great best- 
seller! The free.andeasy treatment for: 
More than You Know, Without a Song, 
Blue. Skies, Girl of My Dreams, others. 
Attractive four-color cover, alone. would 
sell this collection of top vocals by the 
ever popular Perry. CAL403 
Also available on 45 EP 

'NE ;ART -0F EllO PIN2A(CAytDEVJ 

The peerless voice of Pinza, plus the 
Metropolitan Opera Chorus and Orches- 
tra in a thrilling program of twelve great 
arias, including two never issued before. 
Selections from: Don Carlos, Norma, 
Faust. The Marriage of Figaro, Verdi's 
Requiem, others. Special liner notes by 
the Metropolitan Opera's Francis Robin 
son. CAL.401 

BIG -NAME RECORDINGS AT 112 THE BIG -NAME PRICE 

ONLY $1.98 FOR EACH 12" LONG PLAY; 79¢ FOR EACH 45 EP 

Manufactures nationally advertised prices shown -optional with dealer. 
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HOnOR DOLL OF H1Th 
Week 

THE NATION'S TOP TUNES 
Weeks 

last on 
Week Chad 

1. Raunchy 1 6 
By Justin- Manker- Published by Hi -Lo Music (BMI) 
BEST SELLING RECORDS: Ernie Freeman, Imperial 5474; Bill Justis, Phillips Inter- 
national 3519. 

RECORDS AVAILABLE. Muvva (Guitar) Hubbard, ABC -Paramount 9869k- Billy 
Vaughn, Dot 15661; Shady Wall, Dec 30539. 

2. April Love 
By Fab A Websur- Published by Leo Feist (ASCAP) 

REST SELLING RECORD: PM Boone, Dot 15660. 

2 10 

3. You Send Me 3 10 
By L C. Cooke -Published by Iltguera (BMI) 

BEST SELLING RECORDS, Teresa Brewer, Coral 61898; Sam Cooke, Keen 34013. 

RECORDS AVAILABLE, Jesse Belvin, Modern 1023; Plas Johnson, Cap 3835. 

4. All the Way 4 8 
By Sammy Cahn -James V. Heusen- Published by Maraville Music (ASCAP) 

B EST SELLLNG RECORD: Frank Sinatra, Cap 3793. 

RECORDS AVAILABLE: Grady Martin A Slew Foot Five, Dec 30453; Nor.Ile Reid/ 
J. Pleas, Dee 30444; Walter Scharf, Jubilee 5300. 

5. Kisses Sweeter Than Wine 6 6 
By Paul Campbell and Joel Newman- Published by Folkways IRMO 

BEST SELLING RECORD: Jimmie Rodgers, Roulette 4031. 

RECORDS AVAILABLE: Three- Thirds, AFS 301; Weavers, Decca 27670. 

This 
Week 

TRADE MARK REG. 

For survey week ending December 21 

Weeks 
Laar a 
Week Chart 

6. Silhouettes 
By B. Crewe and F. Slay- Published by Regent Music (BMD 
BEST SELLING RECORD, Rays, Cameo 117. 

RECORDS AVAILABLE: Diamonds, Mercury 11197; Steve Girton and the Red Caps, 
ABC -Paramount 9856; Dean Jones, M -G -M 12580. 

7. Peggy Sue 
By Jerry Allison A Norman Petty- Published by Nor -Vs -Jae Mwie. 

BEST SELLING RECORD: Buddy Holly, Coral 61883. 

RECORDS AVAILABLE: Jackie Walker, Imperial 5473; Rusty York, King 3103. 

8. Jai'house Rock 
By Jerry Leiber á Mike Stoller -Published by Elvis Presley Musk (BM!) 

BEST SELLING RECORD, Elvis Presley. Vic 7035. 

9. At the Hop 
By Singer Medora- White -Published by Singular (BMI) 
BEST SELLING RECORD: Danny and the Juniors, ABC -Paramount. 

-10. Great Balls of Fire 
By lack Hammer-00s Blackwell -Published by BRS11111 á Range (65111 

BEST SELLING RECORD, Jerry Lee Lewis, Sun 281. 

RECORD AVAILABLE, Georgia Gibbs, Vic 7098. 

Second Ten 

11. Fascination 1 
By S. D. Marchetti, D. Manning- Published by Southern Music (ASCAP) 
B EST SELLING RECORD: Jane Morgan, Kapp 191. 

RECORDS AVAILABLE, David Carroll, Mercury 71152; Ray Ellis. Col 40982; Chris 
Hamalton, London 1758; Dkk Jacobs, Coral 61864; Don Johnson, Kandy III; Lee 
Lawrence, London 1266; Big Al Sears, Jubilee 5293; Dinah Shore, Vic 6980; Ethel 
Smith, Dec 30421; Troubadours, Kapp 191. 

12. Chances Are 
By Stillman á R. Allen -Published by Korain Music (ASCAP) 

B EST SELLING RECORD: Johnny Mathis, Col 40993. 

13. Liechtensteiner Polka 
By Kotschar- Linde- Published by Burlington (ASCAP) 
B EST SELLING RECORD: Will Glahe, London 1735. 

RECORDS AVAILABLE: Lawrence Welk, Coral 61900; Liz Wally Ork, Banana 510. 

7 11 

8 6 

5 12 

S 4 

12 4 

1 20 16. I'm Available 17 8 
By Dave Burgess -Published by Golden West (ASCAP) 
BEST SELLING RECORD: Margie Rayburn, Liberty 55102. 

RECORDS AVAILABLE: Dave Burgess, Challenge 1008; Kendall Sisters. Argo 5278; 
Bonnie Lou, King 5094. 

17. Around the World 19 28 
By Victor Young -Published by Victor Young Publications (ASCAP) 
BEST SELLING RECORD: Victor Young and Bing Crosby, Dec 30262. 

RECORDS AVAILABLE, Georgia Barnes, Dec 30198; Charlie Carl, Songbird 309; 
Ray Charin Singers, AIL -S1 12507; Dick Contino, Mercury 71145; Don Costa, 
ABC -Paramount 9770; Eddie Fisher, Vic 6947; Jack Haskell, Thunderbird 1956; 
Manny Lopez, Vic 6853; Mantovani, London 1746; McGuire Si,(,,., Coral 61856; Jane 
Morgan, Kapp IRS; Big Al Sears, Jubilee 5293; Larry Starch, Roulette 4024; Lawrence 
Welk, Coral 61741. 

10 16 

15 6 

. 14. My Special Angel 13 11 
By Jimmy Duncan -Published by Merge (BMI) 
REST SELLING RECORD: Bobby Helms, Dec 30423. 

RECORDS AVAILABLE: Frank D'Rone, Mercury 71193; Sonny Land Trio, Prep 115. 

15. Melodie D'Amour 14 13 
By Leo JohnsHcnrl Salvador -Published by Rayven Music (BMI) 
REST SELLING RECORD: Ames Brothers, Vic 7046. 

RECORDS AVAILABLE, Marty Gold, VA 0303; Edmundo Roo, London 1751. 

21. Tammy 
By Jay LivingstonRay Evans -Published by Northern (ASCAP) 
RECORDS AVAILABLE., Ames Brothers, Vie 6930; George Barnes. Dec 30398; Joseph 
Genhesoo Ork, Coral 61045: Richard Hayman. Mercury 71173; Pat Kirby, Dec 30317; 
Debbie Reynolds. Coral 61851; Bill Snyder, Dec 30433. 

18. Wake Up Little Susie 
By P. Bryant á B. Bryant -Published by Acuff -Rose (BMI) 
BEST SELLING RECORD: Evenly Brother., Cadence 1137. 

19. Oh, Boy! 
By Sunny West, Bill Tilghman, Norman Petty- Published by Nor -Va -yak (BMI) 
REST SELLING RECORD: Crickets, Brunswick 9- 55035. 

20. Rock and Roll Music 
By Chuck Berry-Published by Arc Music (BMI) 
REST SELLING RECORD: Chuck Berry, Chem 1671. 

Third Ten 
16 24 

22. Be -Bop Baby 
By P. Longhurst- Puhlished by Travis Music (BMI) 
RECORD AVAILABLE: Ricky Nelson, Imperial 5463 

21 13 

23. The Joker 22 
By Billy Myles- Published by Angel Music (BMI) 
RECORDS AVAILABLE, Ronnie Gaylord, Kapp 158; Hilltoppere, Dot 15662; Billy 
Myles, Ember 1026. 

24. Why Don't They Understand? 
By Joe Henderson -Jack Fishman -Published by Hollis Music (BMI) 
RECORD AVAILABLE: George Hamilton IV, ABC -Paramount 9862. 

25. Little Bitty Pretty One 
By R. Byrd- Puhlished by Recordo Music (11511) 

RECORDS AVAILABLE: Bobby Day, Class 211; Thurston Harris, Aladdin 3398. 

5 

28 4 

24 10 

WARNING -The title "HONOR ROLL OF HITS" Is a registered trademark and the listings of the 
bMe has been copyrighted by fhe Billboard. Use of either may not be made without The Billboard's 
consent. Requests for such consent should be submitted m writing to the publishers of The Billboard 
u Ile Billboard. 1564 Broadway, New York 36, N. Y. 

20 14 

23 3 

18 7 

26. Bony Moronie 
By Larry Williams - Published by Venice (BMI) 
RECORD AVAILABLE: Larry Williams. Specially 615. 

27. Put a Light in the Window 
By Rhoda Roberts -Kenny Jacobson -Published by Planetary (ASCAP) 

RECORD AVAILABLE: Four Lads, Col 41058. 

28. Buzz, Buzz, Buzz 
By 1. Gray á R. Byrd -Published by Cash (9541) 

RECORDS AVAILABLE.: Rusty Duper, bier 71221; Hollywood Flamm, Ebb 119. 

29. Jingle Bell Rock 
By Joe Beal -Jim Boothe -Published by Cornell Music (ASCAP) 

RECORD AVAILABLE: Bobby Helms, Dec 30513. 

29. Teardrops 
By Charles-Stanley-Calhoun-Golder-Published by G. á I!. Musk (BMI) 

RECORD AVAILABLE: Lee Andrews, Chess 1675. 

26 2 

27 4 

29 2 

- 1 

- 1 

The Honor Roll of Hits comprises the nation's top tunes according 
to record sales, sheet sales and disk jockey performances as 

determined by The Billboard's weekly nationwide surveys. 
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BILLBOARD SPOTLIGHT HIT! 

DOUBLE HIT 

"Snowbound" 
AND 

"Your Book 

Of Life" 
MERCURY 71241 

REG. U.S. PAT. OFF. 

E Ó R O 5 VAy SINS.. rttex sig0 

BE SURE TO HEAR THE 

GREAT DEL VIKING ALBUM 

WITH ALL NEW MATERIAL 

MG 20314 

DEL .VIKINGS 
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7kY 
Reek 

Best Sellers in Stores 
The information given in this chart is based on actual sales to customers In a scientific sample of the 

nation's retail record outlets during the week ending on the date shown above. Sample design, sample 

size, and all methods used in this continuing study of retail record sales are under 

the direct and continuing supervision and control of tlfe School of Retailing of New York University. 

Weeks 
Last ea 
Week Chad 

1. APRIL LOVE (ASCAP) -Pat Boone.... 1 9 
When the Swallows Come Back to Capistrano 

(ASCAP)-Dot 15660 

2. AT THE HOP (BMI) - 
Danny and the Juniors 
Sometimes (BMI) -ABC- Paramount 9871 

2 4 

3. PEGGY SUE (BMI) -Buddy Holly 6 8 
Everyday (BMI) -Coral 61885 

4. GREAT BALLS OF FIRE (BMI) - 
Jerry Lee Lewis 7 5 
You Win Again (BMI) -Sau 231 

5. RAUNCHY (BMI) -Bill Justis 4 7 
The Middle Man (BMI) -Phillips International 3519 

8. JAILHOUSE ROCK (BMI) -Elvis Presley 3 12 

TREAT ME NICE (BMI) -Vic 7035 

7. YOU SEND ME (BMI) -Sam Cooke... 5 10 

SUMMERTIME (ASCAP) -Keen 34013 

8. KISSES SWEETER THAN WINE 
(BMI)- Jimmie Rodgers 
Better Loved You'll Never Be (ASCAP) - 

Roulette 4031 

8 6 

9. SILHOUETTES (BMI) -The Rays 11 11 
Daddy Cool (BMI) -Cameo 117 

10. ROCK AND ROLL MUSIC (BM1)- 
Chuck Berry 10 8 
Blue Feeling (BMI} -Chess 1671 

11. CHANCES ARE (ASCAP)- 
Johnny Mathis 9 15 

THE TWELFTH OF NEVER (ASCAP) - 
Col 40993 

12. WAKE UP LITTLE SUSIE (BMI) - 
Everly Brothers 14 14 
Maybe Tomorrow (BMI)- Cadence 1337 

13. RAUNCHY (BMI)- Erliie Freeman 12 7 
Puddin (BMI) -Imperial 5474 

19. BONY MORONIE (BMI) - 
Larry Williams 15 

YOU BUG ME, BABY (BMI)-. 
Specialty 615 

15. ALL THE WAY (ASCAP) -Frank Sinatra 17 8 

CHICAGO (ASCAP) -Cap 3793 

16. OII, BOY! (BMI) -Crickets 21 5 
Not Fade Away (HMO)- Brunswick 55035 

17. BE -BOP BABY (BMI) -Rieke Nelson... 16 13 
HAVE 1 TOLD YOU LATELYTHAT I 

LOVE YOU? (BMI)- Imperial 5463 

Week. 
Title Lea se 
Week Week Clam 

18. MY SPECIAL ANGEL (B1111)- 
Bobby Helms 13 11 
Standing at the End of My World (BMI) - 

Dee 30423 

19. MELODIE D'AMOUR (BMI) - 
Ames Brothers 
So Little rime (BM1) -VC 7046 

19 12 

20. TEARDROPS (8Ml)- 
Lee Andrews and the Hearts 28 5 
OIA Around the Corner (13M5) -Chas 1675 

21. BUZZ, BUZZ, BUZZ (BMI) - 
Ilollywood Flames 24 5 
Crazy (BM3) -Ebb 119 

22. STOOD UP (ß114I) -Ricky Nelson... - 1 

WAITIN' IN SCHOOL (BMI) - 
Imperial 5483 

23. WHY DON'T THEY UNDERSTAND? 
(BMI)- George Hamilton IV 20 5 

Even Tho' (BMI)-ABC-Paramount 9062 

24. JUST BORN (BMI) -Perry Como 18 10 

IVY ROSE (ASCAP) -Vic 7050 

25. JINGLE BELL ROCK (ASCAP) - 
Bobby helms 41 2 

Captain Santa Claus (ASCAP) -Dec 50513 

26. HONEYCOMB (ASCAP)- 
Jimmie Rodgers 27 20 
Their Harts Wem Full of Spring (ASCAP) - 

Roulette 4015 

27. LIECHTENSTEINER POLKA 
(ASCAP) -Will Glahe 
Schweitzer Polka (HMO- London 1755 

28. I'M AVAILABLE (B11II)- 
Margie Rayburn 
1r You Were (ASCAP) -Liberty 55102 

22 7 

23 8 

29. THE BIC BEAT (BMI) -Fats Domino.. 35 2 

I WANT YOU TO KNOW (BMI) - 
Imperial 5477 

30. I'LL COME RUNNING BACK TO YOU 
(BMI) -Sam Cooke 25 2 
FOREVER BMI) -Specialty 619 

31. WILD IS TILE WIND (ASCAP) - 
Johnny Mathis 31 3 
NO LOVE (BUT YOUR LOVE) 
(BMI) -Col 41060 

32. LITTLE BITTY PRETTY ONE 
Thurston Harris 28 10 
1 Hope You Won't (told It Against Me (ASCAP) - 

Aladdin 3198 

7kM 
Week 

33. RAUNCHY (BMI) -Billy Vaughn 33 2 

SAIL ALONG SILVERY MOON 
(ASCAP) -Dot 15661 

34. FASCINATION (ASCAP) -Jane Morgan 29 17 

Fauirrtlon (lostrumeotal) (ASCAP) -Kapp 191 

FOR 

SURVEY WEEK 

ENDING 

DECEMBER 21, 1957 

Weeks 
Last so 
Week Owl 

35. THE JOKER (BMI) -Billy Myles 32 6 

Honey Bee (BM1) -Ember 1026 

36. SANTA AND THE SATELLITE (BMI) - 
Buchanan and Goodman 41 2 

Put 2 (BMI)- Luniverse 107 

37. TAMMY (ASCAP) -Debbie Reynolds. 30 23 
French Weis (ASCAP) -Coral 61351 

38. THE STORY OF MY LIFE (ASCAP)- 
Marty Robbins 37 5 
Once -a -Week Date (BMI) -001 41013 

39. PUT A LIGIIT IN THE WINDOW 
(ASCAP) -Four Lads 39 3 

The Things We Did Last Summer (.4SCAP)- 
Col 41058 

40. COULD THIS BE MAGIC? (BMI) -Dubs 40 8 
Stub Levin' (BMI) -Gone 5011 

41. WHITE CHRISTMAS (ASCAP) - 
Bing Crosby 36 3 

God Rest Ye Merry, Gentlemen (ASCAP)- 
Dee 23778 

42. PENNY LOAFERS AND BOBBY 
SOCKS (BMI) - 
Joe Bennett and Sparkletones 
Rocket (BMI)- ABC -Paramount 9867 

43. THE JOKER (BMI) -Hilltoppers 34 2 

Chicken, Chicken (ASCAP) -Dot 15662 

44. LITTLE SANDY SLEIGHFOOT- 
Jimmy Dean - 1 

When They Ring the Golden Bells -Col 41025 

45. TILL (ASCAP) -Roger Williams 43 8 
Big Town (ASCAP) -Kapp 197 

46. HARD TIMES (THE SLOP) (BMI) - 
Noble (Thin Man) Watts 44 2 
Its Walkin' the Floor Over You (BMI) -Baton 249 

47. DANCE TO THE BOP (BMI)- 
Gene Vincent 49 4 
I Got It (BMI) -Cap 3539 

48. HEY! LITTLE GIRL (BMI) -Techniques - 1 

la Round Atout Way (BMI) -Roulette 4030 

49. YOU SEND ME (BMI)- Teresa Brett er. 96 7 
Would I Were (ASCAP)- Criral 61998 

50. (I LOVE YOU) FOR SENTIMENTAL 
REASONS (BMI) -Sans Cooke - 1 

DESIRE ME (BMI) -Keen 4002 

THIS WEEK'S BEST BUYS 
Special telephone reporta Indicate these recent releases have broken out In one or more 

key aras and have excellent potential for placing on The B((board'a best teller charts. 

LA DEE DAII (Conley, BMI) -Billy & Lillie-(Swan 4002) -This is a 
big one. Sales are jumping in all of the major marts. Flip is "The 
Monster" (Conley, BMI). A previous Billboard "Spotlight" pick. 

A VERY SPECIAL LOVE (Korwin, ASCAP) -Johnny Nash -(ABC- 
Paramount 9874). Tho platter has been out for a while, but sales 
have been building gradually. Action at this point in most of the 
top markets is strong. Flip is "Won't You Let Me Share My Love" 
(Rayven, BMI). A previous Billboard "Spotlight" pick. 

RECENT POP RELEASES 
COMING UP STRONG 

FOR SURVEY WEEK ENDING DECEMBER 21 

The information given In this chart Is based on actual sales to 
customers in a scientific sample of the nation's retail record out- 
lets during the week ending on the date shown cbove. Sample 
design, sample size and all methods used In this continuing study 
of retail record sales are under the direct and odntlnulna supervi- 
sion and control of the School of Retailing of New York University. 

A Very Special Love Johnny Nash 
(ASCAP) ABC -Paramount 9874 

You Can Make It, If You Try Gene Allison 
(BMI) Vee Jay 713 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBER 30, 1957 Till BILLBOARD MUSIC -RADIO 27 

FIRST FOR '58 FROM 
MONIQUUE 

VAN VOOREN 

MINK 

IN HI -FI 
Skiich 

Henderson 

RI P MRCAVICTOR K.1.E 

LPM-1553 EPA1-1553 LPM-1658 EPA1-1558 

RCA yICTOR 

siboney WI" 

xiomara alfara 
LEM-1506 EPC-1506 LPM-15333 

LPH-1584 EPA1-1684 

Julie Andrews vICT- ` 

9 

The lass with the Delicate Air 

THE GLENN iYIILI..E:R :.. 
'EfEC i' L::P:éi:... _ . À:I. 4:C1C3 Lic'ix' 

LPM-1403 

THECK 
TENNESSEE 
MOUNTAIN 
BOYS 

LPM-1573 

LPM-158T EPA1-158T 

ICTOR 
RCA Victor special promotion! A consumer contest featuring $6,000 worth of 

prizes will spark extra sales for this exciting first- time -on- record Glenn Miller 

Carnegie Hall Concert Album. Tell all your customers about that $6,000 in prizes! 

Start out great in '58 with these fast -moving New Orthophonie High Fidelity albums from Auk 

RCA-MU-DA 
,0 

RCA Victor! Simply stock them, put them out front and watch them sell themselves! V l 
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':e1; u`,`"c^s£ T"t 

JONI STARTS THE NEW YEAR WITH A NEW SMASH RELEASE 

JONI JAMES 

DANSERO 
LOVE WÚ1IKS 

MIRACLES 
12607 on 45 a 78 rpm 

ñï 

THE MUSIC BUSINESS IS BUZZIN' ABOUT THIS SURPRISE DISK 

DAVID ROSE E 
SWINGING 

SIIEPII[1UJ BLUES 
an, 

ROCK FIDDLE 

K12608 

?' ;,gZ;7,ry:: 

`F7m a%b0kxeY 

A MOONEY MONEY -MAKER 

ART MOONEY 
AND HIS 

ORCHESTRA 

THE RIVER KWAI 

MARCH (`w:a) 

Territorial Best Sellers 
fOR SURVEY WEEK ENDING DECEMBER 21 

The Information given in this chart Is based on actual 
isles to customers in a scientific sample of the na- 
tion's retail record oullets during the week ending 
on the date shown above. Sample design, sample 
else and all methods used in this comimiing study 
of retail record sales are under the direct and con- 
tinuing tupervision and control of the School of Re- 
tailing of New York University. 

TOP RECORDS LISTED ALPHABETICALLY BY TERRITORIES 

BOSTON 
Jinete Bell Rock, Bobby Helms, Dec. 
Just Born. Perry Co.. Vic. 
Kisses Sweeter Thu Wine 

Jimmie Rodgers, Rit. 
Llechtensteiner Polka, Will Glebe, Lon. 
Stood Up. Ricky Nelson, Imp. 
You Send Me, Teresa Brewer, Cor, 

At the Hop, Danny sad Junior, ABC -Para. 
Bony tloronle /Yon Bng Me, Baby 

Larry Williams, Spe. 
Great Balls et Fire. Jerry Lee Lewis, Sud 
Jallhouse Rock, Elvis nresley, Vie, 
Kisses Sinetn Than Rine 

Jimmie Rodgers, Rik 
PeitY Sue, Buddy Hotly, Cor. 
Randebl, Bill Justin, PhR. Intl, 
You Seed Me, Sam Cooke, Keen 

CHICAGO 

At the Hop, Danny and Juniors, ABC -Para. 
Be-Bop Baby, Ricky Nelson, Imp, 
Greet Balls of Fin. Jerry Lee Lewis, Sun 
Jalihouse Rock. Elvis Presley, Vic. 
Llechtenstelner Polka, Will Glahe, Lon. 
My Spacial Ansel, Bobby Helms, Dec. 
Raunchy. Bill Justir, Phil. foil 

,. Silhouettes, Rays, Cam. 

DETROIT 

April Lose. Pat Boone, Dot 
At Ibe Hop, Danny and Juniors, ABC -Para. 
Be -Bop Bob,. Ricky Nelson, Imp. 

É' Gnat Balls of Fin. Jerry Lea Lewis, Sun 
1'11 Come Running Back to Yoe Forever 

Sam Cooke, Spe. 
I'm Available, Margie Rayburn, Lib. 
Kisses Sweeter Those Wine 

Jimmie Rodgers, lilt. 
Raunchy, Bill Justir, Phil. Intl. 

EAST TEXAS 

Bony Moronic, You Rug Me, Baby 
Larry Williams, Spe. 

Gnat Balls of Fire, Jerry Lee Lewis, Sun 
Hard Times Ithe Slop) 

Nobel (Thin Man) Watts, Bin. 
J'11 Come Running Back to Yon 

Sam Cooke, Spe. 
Peggy Sue. Buddy Holly, Cor. 
Raunchy, Ernie Freeman, Imp. 
Raunchy. Bill Justir, Phil. Intl. 
You Send Mt, Sam Cooke, Keen 

FLORIDA 

All the Way, Frank Sinatra, Cap. 
!April Lose, Pat Boone, Dot 
At the Hap, Danny and Juniors, ABC -Para. 
Bony Moroid , Laity Williams, Spe. 

Dance to the Bch Gene Vincent, Cep, 
Faninatlen, Dick Jacobs, Cor. 
Meladle D.Aaroar, Ames Brother., Vic. 
Rest Petite, Jackie Wilson, Bik. 

LOS ANGELES 

April Love. Pat Boone, Dot 
Ch Are/Twelfth of Never 

Johnny Mathis, Col. 
Fasclnatloc, Jane Morgan, Kapp 
Great Balls of Fire, Jerry Lae Lewis, Sun 
Jellkouse Reek, Elvis Presley, Vic. 
Kisses Sweeter Than W. 

Jimmie Rodgers, Rlt. 
Peggy Sue. Buddy Holly, Cor. 
Raunchy, Ernie Freemen, Imp. 

- NEW YORK AND NEWARK - 
April Lore, Pat Boone, Dot. 
At the Hop, Danny and Junion. ABC -Para. 
1.116ouse Rock, Elvis Presley, Vic. 
Kisses Sweeter Than Wlee 

Jimmie Rodgers, RU. 
Pegy Sue, Buddy Holly, Cor. 
Raunchy. Bill Juatis, Phil. Intl. 
Rock and Roll Music, Chuck Berry, Chi. 
Teerdrops, Lee Andrews, Ch.. 

- NORTHERN NEW YORK STATE - 
April Love. Pat Boons, Dot 
The Creature, Buchanan A Goodman, Lun. 

NORTHERN OHIO 

April Love, Pat Boone. Dot 
Al the Hop, Danny and Juniors, ABC -Para. 
Graal Balls of Fire, Jerry Lee Lewis, Sun 
Oh Boy: Crickets. Brk. 
Raunchy, Ernie .Freeman, Imp. 
Sail Alone Minn Moon /Raunchy 

Billy Vaughn: Dot 
The Story of My Life, Marty Robbins, Col. 
Why Don't They Understand _ 

George Hamilton IV, ABC -Para. 

-ST. LOUIS AND KANSAS CITY- 
At the Hop, Danny and Juniors, ABC -Pan. 
Bony Moronle,Larry Williams, See. 
Tollhouse Rock, Elvis Presley, Vic. 
Penny Loafers and Bobby Jocks, Joe Bennett 

and Sparkletones, ABC -Para. 
Peggy Sue, Buddy Holly, Cor. 
Raunchy, Bill Justir, Phil. Intl. 
Rock and Roll Music. Chuck Berry, Chi, 
The Joker, Hillioppers, Dot 

- NORTHWEST 

At the Hop, Danny and Juniors, ABC -Para. 
April Lore. Pat Boone. Dot 
Re-Bop Baby, Ricky Nelson, Imp. 
Chances Are/Twelfth of Never 

Johnny Mathis. Col. 
Great Balls or Fire, Jerry Lee Lewis, Su 
Raeochy, Bill Antis, Phil. Intl. 
Stood Up, Ricky Nelson. Imp. 
Wake Up Little Susie, Everly Brothers, Cdr. 

PHILADELPHIA 

April Love, Pat Boone. Dot 
At the Hop. Danny and Junion. ABC -Para. 
Jallhome Rock, Elvis Presley, Vic, 
Little Bitty Pretty One, Thurston Harris, Alt. 
My Special Angel, Bobby Helms, Dec. 
Raunchy, Bill Justin, Phil. Intl. 
Teardrops, Lee Andrews. CO.. 
Yon Send Me, Sam Cooke, Ken 

- SAN FRANCISCO AND OAKLAND --e 

Be-Bop Baby, Ricky Nelson. Imp. 
Chances An/Twelfth of Never 

Johnny Mathis, Col. 
Great Ba/Le of Fire, Jerry Lee Lewis, Sun 
Sailboue Rock, Elvis Presley, Vie. 
Peggy Sue, Buddy Holly. Cor. 
Raunchy, Ernie Freeman, Imp. 
Stood Up, Ricky Nelson, Imp. 
You Send Mt, Sam Cooke, Keen 

SOUTHERN OHIO 

April Love, Pat Boone, Dot 
Be-Bop Bab, Ricky Nelson, Imp. 
Great Bails of Fire, Jerry Lee Lewis, Sun 
Jatmouse Rock, Elvis Presley. Vic. 
Let's Light the Christmas Tree 

Ruby Wright, Fty. 
Runchy, Ernie Freeman, Imp. 
Stood Up, Ricky Nelson, Imp. 
Wake Up Litige Sade, Everly Brothers. Cde. 

- WASHINGTON AND BALTIMORE - 
AB the Way, Frank Sinatra. Cap. 
April Love, Pat Boone, Dot 
At the Hop, Danny and Juniors. ABC -Para. 
glances An, Johnny Mathis, Cot. 
Jaltbonsa Rock, Elvis Presley, Vic. 
Kisses Sweeter Than Wine 

Jimmie Rodgers, lilt. 
Retehy, Ernie Freeman, Imp. 
Raunchy, Bill Jostle, Phil. Intl. 

end BULLFIGHT K12590 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 
Th. Billboard, 2160 Patterson St., Cincinnati 22, Ohio 

Neap dorer my subscription to The Billboard for one full year (32 issues). 

1 enclore 115 payment (rayes $3.20 on single copy rates). Bag 

Payment enclosed O bill me 

Nome 

Occupation er tille 
Company 

Address 

City Zeno leerte 
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Reviews and 
Ratings of New 

Popular Albums 
Continued from page 23 

lovers of sacred music. Material 
ranges from Negro spirituals to sac- 
red classics. Included are Mozart's "O 
Could I Speak," "De Gospel Train," 
etc. 

Low . Priced 
HANS CHRISTIAN 
ANDERSEN'S FAIRY TALES 8.3 

(1.12 ") 
Robin Hood RH LP 1011 

Delightfully told, this group of four 
stories includes the favorites, "The 
Ugly Duckling," 'The Emperor's New 
Clothes," "7humbelina,^ and "The 
Steadfast Tie Soldier." Robin Flood 
Players consist mainly of narrator 
with limited dialog by character 
players. Unusually well done group 
of selections with a cover of a little 
girl and a lamb that any dealer can 
pat la prominent spot for extra 
prono. 

A TRIBUTE TO GLENN MILLER áa 

(1 -12 ") 
Crown CLP 5030 

Ten sides here, taken from the Miller 
book, include such as "Kalamazoo," 
"Moonlight Cocktails," "AetO Cho- 
rus," etc. Considering the high 00111- 

lty of the sound and the $1.49 tag, 
the package should do well at skim- 
ming off the market not already 
saturated with the numerous other 
Miller revival packages and remakes 
of originals. Arrangements are not W 
authentic, but they are close enough 
to please most of the bargain buyers. 
A solid reek number. 

A TOAST TO TOMMY 
A JIMMY DORSET 73 

(1 -12 ") 
Crown CLP 3047 

This packaging of well recorded 
material contains eight from the 
"T. D." book ( "Made,. "Song of 
India") etc., as against but four of 
the Jimmy Dorsey catalog. Latter 
has "Maria Elena," "'Tangerine,' and 
"So Rare." Tho faro of Dorseyana 
have e good bit to choose from 
already, this set can get off the hook 
via the $1.49 lag, which makes It 
good rack merchandise. 

VIVALDI: THE SEASONS; 
CONCERTO FOR TWO TRUMPETS...74 

Roger Delmotte A Murice Andre, 
Trumpets; Collegium 1405(0um of Paris 
(Douane). (142 ") 
Period SPL 309 

Selections and performances are 

rather unusual at the $1.98 prke tag. 

(Continued on page 35) 

The Original! 

"OH JULIE" 
by 

THE CRESCENDOS 
Hasse 6001 

NASHBORO RECORD CO., INC. 

Nashville, Tenn. 

CHoppel 2 -221$ 

A NEW SMASH! 

FATS DOMINO 
I WANT YOU TO KIIOW- 

THE BIG BEAT 

$477 

Imperial Recoaáv 

Most Played 
by Jockeys 

FOR SURVEY WEEK ENDING DECEMBER 21 

SIDES ara ranked in order of the greatest number of plays on disk locket' radio 

shows tbruout the country Results are based on The Billboard's weekly survey 
among the nation's disk lockge. The reverie side of each record Is also limed. 

Tab 
Week 

Weeks 
Last on 
Week Gaut 

1. APRIL LOVE (ASCAP) -Pat Boone 1 10 
When the Swallows Come Back to Capistrano (ASCAP1 -Dot 15660 

2. YOU SEND ME (BMI) -Sam Cooke 
Summertime (ASCAP) -Keen 34013 

3. ALL THE WAY (ASCAP) -Frank Sinatra 
Chicago (ASCAP) -Cop 3793 

2 9 

3 10 

4. KISSES SWEETER THAN WINE (BMI) - 
Jimmie Rodgers 4 7 
Better Loved You'll Never Be (ASCAP)- Roulette 4031 

5. RAUNCIIY (BMI) -Bill Jttstis 6 6 
The Midnite Man (IMO-Phillip. International 3519 

6. JAILHOUSE ROCK (BMI) -Elvis Presley 5 12 
Treat Me Nice (BMI) -Vic 7035 

7. RAUNCHY (BMI) -Ernie Freeman 7 5 
Puddin' (BMI) -imperial 7474 

8. PEGGY SUE (BMI) -Buddy Holly 8 7 
Everyday (BM1) -Coral 61885 

9. YOU SEND ME (BMI)- Teresa Brewer 9 8 
Would I Were (ASCAP) -Coral 61891 

10. CHANCES ARE (ASCAP) -Johnny Mathis 11 16 
The Twelfth of Never (ASCAP)-Coi 40993 

11. RAUNCHY (BMI) -Billy Vaughn 10 3 
Sail Moog Silvery Moon (ASCAP) -Doc 15661 

12. PUT A LIGHT LN THE WINDOW (ASCAP) - 
Four Lads 12 4 
The Things We DM Last Summer (ASCAP) -Col 41038 

13. I'M AVAILABLE (BMI)- Margie Rayburn 13 8 
If You Were (ASCAP)- Liberty 55102 

14. GREAT BALLS OF FIRE (BMI) -Jerry Lee Lewis.. 14 4 
You Wks Again (BMI) -Sun 281 

15. AT THE HOP (BMI) -Danny and the Juniors 16 2 
Sometimes HMI) -ABC -Paramount 9E71 

16. SILHOUETTES (BMI) -The Rays 18 10 
Daddy Cool (BMI) -Cameo Ill 

17. THE TWELFTH OF NEVER (ASCAP) - 
Johnny Mathis 19 12 
Chances Are (ASCAP) -Coi 40993 

18. SILHOUETTES (BMI)- Diamonds 15 8 
Daddy Cool (MID-Mercury 71197 

19. MY SPECIAL ANGEL (BMI) -Bobby Helms 17 10 
Standing at the End of My World (BMI) -Dec 30423 

20. OH, BOY! (BMI) -Crickets 21 2 
Not Fade Away MTh-Brunswick 15035 

21. MELODIE D'AMOUR (BMI) -Ames Brothers 20 13 
So Little Time (BMI) -Vic 7046 

22. THE STORY OF MY LIFE (ASCAP) -Marty Robbins 22 3 
Once -a -Week Date (BMI) -Co( 41013 

23. THE JOKER (BMI)- Hilltoppers 25 3 
Chicken, Chicken (ASCAP) -Dot 15662 

24. LOVE ME FOREVER (BI) -Eydie Gorme - 1 

Let his Be Loved (ASCAP) -ABC- Paramount 9863 

25, JUST BORN (BMI) -Perry Como 23 12 
by Rose (ASCAP) -Vic 7050 

wsBBBiIaBlgw>atslBgtsBrstssrt=tBr:r e1_ w e!!twIute lÑIitlr. 

ú i + With Orchestra 
Conducted by David Terry 

BE MY NEXT 

SHOPPIN' 

AROUND 

Record No. 3866 
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AFTER CHRISTMAS 

WITH CAPITOLS 
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with Orchestra Conducted By Nelson Riddle 

Record no. 3859 

with Orchestra Conducted By Nelson Riddle 

Record no. 3860 

$100108444t`41444444., 

with Orchestra Conducted By Sid Feller 

Yvtialti% DoIN' AFTER ScHoot 

WAOG DANG 000 
ROCK 'N ROLL 

WM ANTHONY 

Record no. 3862 

EAP 1-958 

JAILHOUSE 
ROCK 

HE-HOP HAM' 

itanzg 
haul q,ff 

and rock 

BIG BAND 
RAY ANTHONY' in a great new "HITS" EP! 

I'll' ROCK 111 ROLL 
by 
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Across the Board! 

Don Rondo 

Made for 
Each Other 

WHAT 

A SHAME 
Jubilee 5313' 

&1 

The Nation's #1 

Hit Instrumental 

Moe 

Koffman 

THE SWINGING 

SHEPHERD'S BLUES 
Jubilee 5311 

All the Way 

Della 

Reese 

HEADIN' HOME 

Jubilee 5247 

The Happiest Hit 
of '58 

Bob 

Smith 

Molly 3 o'clock in 

By, Golly the Morning 
Jubilee 5312 \ \ ,\ \ , \. ,, r : , , \ i;,..,. a.. . . \, ,. , .. \ \ , 

Sunny and His Gang 
The Novelty Sensation 

of the Year MEIN KLEINER SPATZ() 
(P Id Aline KI(ner Ups.) 

Jubilee 5310 

Copyrighted ma 

www.americanradiohistory.com

www.americanradiohistory.com


The Billboard's Music Popularity Charta , , t POP SONGS 

ATLANTIC 
is proud to welcome 

BETTY JOHNSON 
to its 

family of stars 
and to announce 

her first 
Atlantic hit - 

THE LITTLE 
BLUE MAN 

WINTER IN MIAMI 
1169 

ATLANTIC 
RECORDING CORP. / 57 WIEST 575TRIET,NNW YORK ta,NY 

DECEMBER 30, 1957 

Top 100 Sides 
FOR SURVEY WEEK ENDING DECEMBER 21 

This is a tabulation of dealer unit sales listed according 
to the specific side requested by customers. No attempt 
is made to add sides together to reflect actual record 
sales. It is therefore a tabulation of sides or songs, and 
not records. This fact, together with longer four -week 
survey periods, explains variation between the top 30 

sides as reflected in this chart, and top 30 record 
sellers as reflected in "Best Sellers in Stores." 

Per. Song, Artist, Label Last Week 
I. APRIL LOVE, Pat Boone, Dot 4 

2..40 THE HOP, Danny and the Juniors, ABC -Paramount 
3. PEGGY SUE, Buddy Holly, Coral 1 

4. GREAT BALLS OF FIRE, Jerry Lee Lewis, Sun 9 

t. RAUNCHY, Bill Justis, Phillips International 3 

6. JAILHOLSE ROCK, Elvis Presley, Victor 2 

6. YOU SEND SID, Sam Cooke. Keen t 
8. KISSES SWEETER THAN WINE, Jimmie Rodgers, Roulette PJ 

9. SILHOtiF.TTES, Rays, Cameo 7 

1, ROCK AND ROLL MUSIC, Chuck Berry, Chess 1 

It. WAKE UP LITTLE SUSIE, Everly Brothers, Cadence I 
12. RAUNCHY, Ernie Freeman, Imperial IS 

13. CHANCES ARE, Johnny Mathis, Columbia 11 

14. OH, BOY! Crickets, Brunswick 23 
lu..ALI. THE. WAY, Frank Sinatra, Capitol 17 

It. MY SPECIAL ANGEL, Bobby Helms, Decca 14 

17. BEBOP BABY, Ricky Nilson, Imperial 13 

lt. BONY MORONIE, Larry Williams, Specialty 23 

19. MELODIE D'AMOUR, Ames Brothers, Victor 18 

28. TEARDROPS, Lce Andrews and the Hearts, Chess 29 

2t. BUZZ, BUZZ, BUZZ, Hollywood Flames, Ebb 25 
22. WHY DON'T THEY UNDERSTAND? George Hamilton IV, 

ABC -Paramount 21 

23. JINGLE BELL ROCK, Bobby Helms, Decca 67 
24. HONEYCOMB, Jimmie Rodgers, Roulette 22 
25. I'M AVAILABLE., Margie Rayburn, Liberty 21 
26. LIECHTENSTEINER POLKA, Will Glebe. London 19 

27. LITTLE BITTY PRETTY ONE, Thurston Harris, Aladdin 15 

28. JUST BORN, Perry Como, Victor 28 
29. FASCINATION, Jane Morgan, Kapp 25 
30. I'LL COME RUNNING BACK TO YOU, Sam Cooke, Specialty 30 
31. THE JOKER, Billy Myles. Ember 38 
32. SANTA AND THE SATELLITE, Buchanan á Goodman, Luniverse 67 
33. STOOD UP, Ricky Nelson, Imperial - 
34. THE STORY OF MY LIFE, Marty Robbins, Columbia 73 
34. TASIMY, Debbie Reynolds, Coral 27 
36, THE BIG BEAT, Fats Domino, Imperial 03 
37. PUT A LIGHT IN THE WINDOW, Four Lads, Columbia 41 
37. WILD IS THE WIND, Johnny Mathis, Columbia 't 
39. WAITIN' IN SCHOOL, Ricky Nelson, Imperial 
4, COULD THIS BE MAGIC? Dubs, Gone 34 
41. WHITE CHRISTMAS, Bing Crosby, Decca 42 
42. RAUNCHY, Billy Vaughn, Dot W 
43. THE JOKER, Hilltoppers, Dot 37 
43. PENNY LOAFERS AND BOBBY SOCKS, Joe Bennett and the 

Sparkletones, ABC -Paramount H 
41. LITTLE SANDY SLEIGHFOOT, Jimmy Dean, Columbia 99 
45. TILL, Roger Williams, Kapp 30 
47. IVY ROSE, Perry Como, Victor 32 
W. HARD TIMES THE SLOP), Noble Rhin Man) Watts, Baton 71 
49. DANCE TO THE BOP, Gene Vincent, Capitol 43 

Starting with this issue, The Top 100 Sides ebart will he a com- 
pilation of dealer unit sales for two-week survey periods. This 
faster service will give a more accurate and up -to -date picture 
of record sides as requested thruout the nation. 

R. I WANT YOU TO KNOW, Fats Domino, Imperial - 
51. HEY! LITTLE GIRL, Techniques, Roulette 
51. NO LOVE (BUT YOUR LOVE), Johnny Mathis, Columbia 02 
03. YOU SEND ME, Teresa Brewer, Coral 35 
54. ALONE, Shepherd Sisters, Lance 4S 
M. LET'S LICHT THE CHRISTMAS TREE, Ruby Wright, Fraternity - 
t4. SILENT NIGHT, Bing Crosby, Deere 
57, KEEP A' KNOCKIN', Little Richard, Specialty 31 
57. YOU BUG ME, BABY, Larry Williams, Specialty 45 
89. HAPPY. HAPPY BIRTHDAY, BABY, Tune Weavers, Checker 31 
f8. FOREVER, Sam Cooke, Specialty 98 
f0. FRAULEIN, Bobby Helm, Decca S8 
III SAIL ALONG SILVERY MOON, Billy Vaughn, Dot 13 
00. SILHOUETTES, Diamonds, Mercury s 79 
54. LITTLE BITTY PRETTY ONE, Bobby Day, Class 64 
64. LOVE SIE FOREVER, Four Esquires, Paris S0 
66. HONEST I DO, Jimmy Reed, Vee Jay 77 
66. REET PETITE, Jackie Wilson, Brunswick 67 
66. THE TWELFTH OF NEVER, Johnny Mathis, Columbia 11 
66. WUN'ERFUL, WUN'ERFUL, Stan Freberg, Capitol 58 
7, RUDOLPH, THE RED -NOSED REINDEER, Gene Autry, Challenge - 
71. I'LL REMEMBER TODAY, Patti Page, Mercury 
71. LIECHTENSTEINER POLKA, Lawrence 'Welk, Coral 
73. THIS IS THE NIGHT, Valiants, Keen 
74. A VERY SPECIAL LOVE, Johnny Nash, ABC -Paramount 
74. GEISHA GIRL, Hank Locklin, Victor 
74. JINGLE BELLS, Perry Como, Victor 
74. PRETEND YOU DON'T SEE HER, Jerry Vale, Columbia 
71. AROUND THE WORLD, Mantovanl, London 73 
78. (I LOVE YOU) FOR SENTIMENTAL REASONS, Sam :Doke, Specialty - 
78. HULA LOVE, Buddy Knox, Roulette K 
78. PEANUTS, Little Joe and the Thrillers, Okeb 
71. SUGARTIME, McGuire Sisters, Coral 
71. SILVER BELLS, Bing Crosby, Does 
78. WAIT AND SEE, Fats Domino, lmperie] 
RS. DIANA, Paul Anita, ABC -Paramount 
EC THAT'S WHY I WAS BORN, Janice Harper, Prep 
57. SLACK SLACKS, Joe Bennett and the Spatkletones, ABC -Paramount .... 41 
V. SOFT, Bill Doggett, King , 84 
$7. THE STROLL, Diamonds, Mercury 
i7. SWANEE RIVER ROCK (TALKIN' 'BOUT THAT RIVER). 

Ray Charles, Atlantic 
V. YOU CAN MAKE IT IF YOU TRY, Gene Allison, Vee Jay 
92. AROUND THE WORLD, Bing Crosby, Decca 
92. AT THE HOP, Nick Todd, Dot 
92. THE CREATURE, Buchanan á Goodman, Luniverse 
92. DESIRE ME, Sam Cooke, Keen 
92. UH HUH, Sonny James, Capitol 
97. BACK TO SCHOOL AGAIN, Timmy Rodgers, Cameo 
97. LOVING YOU, Elvis Presley, Victor 
97. HOW LOVELY IS CHRISTMAS, Bing Crosby, Decca 
97. LOVE LETTERS IN THE SAND, Pat Boone, Dot 

52 

9S 

43 

ff 

77 
04 

H 
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Reviews and Ratings of 
New Popular Albums 

The Billboard's Music Popularity. Charts ... POP RECORDS 
gory, performs a group of ll works, 
native to that coumry on ono of its 

Continued from trage 29 

Altho "The Seasons' has been re- 
corded often and well, present com- 
bination has Rood appeal. Orchestral 
playing and recorded sound may have 
been bettered elsewhere, but no 

apologies are needed here, 
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LATEST RELEASE '2 2 

EXOTICA 
harry Horlick Ork (1 -12 ") 

Design DLP dg 

This low- priced LP spotlights com- 
petent instrumental versions of 12 

romantic Latin themes -"Granada;' 
" Cielito Linda," "Perfidie;' etc. by 
Ille veteran ork leader of early radio 
fame ("Harry Horlick and his A A P 

Gypsies "). Provocative cover photo 
should help Impulse sales. "Exotica' 
h also title of two strong-selling 
ells.. (no connection with This 

package) out on the Liberty label. 

73 

EON SOIR, PARIS 72 

Period RL 1921 

This pleasant instrumental collection 
blends a variety of tunes with 
Parisian flavor Into a llstcnzble col- 
lection of mood music. Selections - 
played in e light, happy vein -range 
from Cole Porter's "I Love Paris' 
and "La Vie en Rose" to a charming 
medley of French folk tunes and 
children's songs. Interesting material 
for mood music seps. 

Folk 
CYMRALOM lI2 HI -Fl 70 

Janos Josazu, Cymbalum R Various 
Artists. (1 -12 ") 
Period RL 1912 

Josazu, a recent refugee from Hue- 

LAURA K. BRYANT'S 
SENSATIONAL RENDITION 

OF 

"BOBBY" 
CAMEO '124 

C4o 
GIVE TO DAMON RUNYON 

CANCER FUND 

traditional Instruments, the cym- 
baton). Many of the moods created 
have a gypsyish air and they arc 
played on the stringed Instrument in 
most attractive way. The recording, 
however, good as it is In its own 
right. would appear to have appeal 
strictly on nationalistic lines and 
dealers should be guided according 
to the wants of their trade. 

Children's 
ANIMAL FOLK SONGS 
FOR CHILDREN 76 

Peggy Seeger (1.10 ") 
Folkways LC 7051 

Selected Iron) an anthology of folk 
material compiled by Ruth Crawford 
Seeger, this group of 22, sung by 

daughter Peggy Seeger, has a highly 
authentic ring In performance, and 

accompaniment of banjo, guitar and 
fiddle in turn. Songs are slanted 
toward children with the animal sub- 
ject matter but adult folk students 
will (ahem enjoyable. Package has 
complete lyrics a. backgrolmd mate- 

rial on the songs. A rewarding set. 

Worth a dealer's effort. 

Specialty 
VIENNA ON PARADE 75 

1)cutschmeister Band de Various Artists 
(I -12" 
Angel 35499 

Titis nostalgic slice of old Vienna Is 

charming mixture of march music, 
Strauss waltzes, light operetta, and 

sentimental folk songs. Quality per- 

formances by soprano Hedy Fassler, 

tenor Kart Terkel, zitherist Karl 
Jancik, the Singing Boys sod Girls 
of the Vienna Woods, the Griming 
Schrammel Ensemble and the 

Deot,chmeister -Band. A strong entry 
in its field. 

Specialty 
Spoken Word 

PROJECT MOON 70 

(I -EP) 
Orbit 1035 

Rather Interesting fantasy with t- 
tempts to describe a trip to the moon. 
The disk is gimmicked with sounds 
of a rocket and various electronic 
equipment. During the flight, meteors 
and other perils art encountered. 
However, an ends well. The flight 
Is sncceh. Varied appeal with great- 
er interest, perhaps, to hi -fi bugs. 

36 

IN THE LEAD 

for TOP RATINGS! 

Checker 878 

"SAY BOSS MAN" 
Bo Diddly 

Chess 1675 

"TEAR DROPS" 
Lee Andrews and the Hearts 

Chess 1678 

"SECOND FIDDLE" 
The Rays 

CHESS CHECKER RECORD COMPANY 
2120 South Michigan Ave. Chicago, Illinois 

All Phones: CAlumet 5 -2770 

AMERICA'S TEEN-QUEEN 

LY 

B 
BACK ON CAPITOL WITH 

I'M GOING STEADY 
WITH A DREAM 

FROM THE COLUMBIA PICTURE "GOING STEADY" 

MAGIC MIRROR 
WATCH FOR MOLLY BEE ON THE GISELE MacKENZIE TV SHOW 0yi1,c)-y 4th 

TENNESSEE ERNIE FORD TV SHOW (111t0_0-u 23,4 
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Best Selling Sheet Music In U. S. 

AL GREEN 

Beloved personal manager 

of LaVern Baker passed away 

suddenly on December 18, 1957. 

His friends at 

Atlantic Records express 

their deepest sorrow. 

THE MUSIC BOX 
1301 W. 79th St., Chicago 20, III. 

All Phones; ABerdeen 4 -3600 

THE LARGEST SELECTION OF 45's-EP's---- 
LP's FOR IMMEDIATE DELIVERY 

ORDER SHIPPED SAME DAY RECEIVED 

FREE TITLE STRIPS FOR OPERATORS 
AMERICA'S MOST COMPLETE "ONE -STOP" 

We have every r cord essory, needles- Dalyathelno tleavet, creen lock record rack cloths, bags eft. !OR IMMEDIATE SH IPM EN7 t whol<- 

For the newest rad best in singles and LP's ask fo be put on our nation -wide 
mIIIng list. 

Distributors for FREEDMAN ART CRAFT FIXTURES. ¡Writ ear illustrated catalogue., 

SINGER ONE -STOP 
1812 West Chicago Ave., Chicago 22, Illinnis (Humboldt 6-5204) 

6920 S. Halsted, Chicago 21 Illinois (Radcliffe 3 -3144) 

MIDWEST'S LARGEST ONE -STOP 
45's -600 78's -650 LP's -$2.72 FREE STRIPS 

Say You Saw It in The Billboard 
when answering ads ... 

Iron 
Week 

1. APRIL LOVE (Feist) 1 

2. FASCINATION (Southern) 4 
3. AROUND TIKE WORLD (Young) 2 
4. ALL THE WAY (Barton) 3 
5. TAMMY (Northern) 5 
6. SILHOUETTES (Regent) 8 

7. LIECHTENSTEINER POLKA (Burlington) 6 
8. KISSES SWEETER THAN WINE (Folkways) 11 
9. YVIIITE CHRISTMAS (Berlin) 9 

10. IIUDOLPII, THE RED -NOSED REINDEER 
(St. Nicholas) 12 

11. MELODIE D'AMOUR ( Rayesen) 7 
12. PRETEND YOU DON'T SEE HER (Roserneadow) 13 
13. WHY DON'T THEY UNDERSTAND? (Hollis) 
14. SILVER BELLS (Paramount) 
15, MY SPECIAL ANGEL (Merge) 

DECEMBER 30, 1957 

Tunes are ranked In order of their current national 
selling .importance at the sheet mu:.lr Jobber level. 

BEST SELLERS! 

Reeks 
lest os. 

Reek Chari 

8 

20 
28 
7 

24 

5 

4 
4 

4 

111 

2 

l' 

8 

Best Selling Sheet Musk in Britain 
(For week ending December 21) 

A cabled report from the Music Publishers' Assaciarian, Ltd.. London. 
List is based upon their weekly survey of England's seeding music 
dealer. American publishers in parenthesis. 

Marls Boy Child-Bourne (Schumann) 
Tammy- Macmelodies ¡Northern) 
My Special Angel -Bron ¡Blue Grass) 
Wake Up Little Susie- Acuff -Rose (Acuff - 

Rose) 
Forgotten Dreams -Mills (Mjlls) 
Alone-Duchess '¡Selma) 
D iana- Mellin (Pamco) 
Let Me Be Loved -Frank (Livingston- Evans) 
I Love You Baby -Sbenrin (PnVO) 
Be' My Girl- Sheldon (Stratton) 
Affair to Remember -Feist (Feist) 

His Gm the Whole World in Ills Hands - 
Sterling 1Chappelt) 

Remember You've Mine- Belinda (Traye á 
Lowe) 

Man On Fire- Robbins (Robbins) 
Ma. Hia Making Eyes at Me- Feldman 

(Mills) 
That'll Be the Day -Southern (Nor- Va -Jak) 
Pattie' On the Style -Essex (Melody Trait) 
Island In the Sun -Feldman (Clara) 
My Dixie Darling- Soathem (Rosner) 
Lore Later in the Sand -Francia Day 

Bourne) 

Best Selling Pop Records in Britain 
(For week ending December 21) 

This Printed thru the courtesy of the "New Musical Express." 12.t 
Week Britain's Foremost Musical Publication Reek 

1. MARY'S BOY CHILD -Harry Belalonte (RCA) I 

2. MA, HE'S MAKING EYES AT ME-Johnny Otis Show -Marie Adams (Capital) 3 

3. MY SPECIAL ANGEL- MalcoIm. Vaughan (HMV) 5 
4. LET'S HAVE A BALL -Winifred Atwell (Dacca) 8: 
5. ALL THE WAY -Frank Sinatra (Capitol) 7 
6. GREAT BALLS OF FIRE -Jerry lee Lewis (Landon) 13 
7. WAKE UP LITTLE SUSIE -Evenly Brothers (London) 2 
S. I LOVE YOU BABY -Paul Anka (Columbia) 4 
9. ALONE- Petula Clark ( %e -Nina) 9 

10. REST PETITE-Jackie Wilson (Coral) 10. 
II. BE MY GIRL -Jim Dale IParlophone) 6 
It. DIANA -Paul Anka (Columbia) 13 
13. APRIL LOVE -Pal Boone (London) 20 
14. JACK O'DIAMONDS- Lonnie Donegan (PIe -\iaa) 
15. KISSES SWEETER THAN WINE- Frankie \:urahan (Philips) - 
16. LETS HAVE A PARTY -Elvis Presley (RCA) 14 
IT. KISSES SWEETER THAN WINE- Jimmie Rodgers (Columbia) It 
18. REMEMBER YOU'RE MINE -Pat Boone (London) 12 
19. HE'S GOT THE WHOLE WORLD IN HIS HANDS- Laurie London 

IParlophone) IT 
20. SANTA BRING M1' BABY BACK 10 MF. -F.his Presley ¡RCA) 16. 

Tunes With Greatest Radio-TV Audience 
Tunes, listed alphabetically, have he greatest audiences on network 
action programs in New York, Chicago and Los Angeles. Lists are 
based on John O. Peatmans copyrighted Audience (overage Index. 

Radio 
A Very Special Love (RI- Korwin -ASCAP 
All the Way (R)- Maraville -ASCAP 
April Love (R) (F)-Feist-ASCAP 
Ca C'Eat L'Amour (R) (F1-Young- 

ASCAP 
Chances Are (R)- Korwio -ASCAP 
1 Heard the Bells on Christmas Day (R)- 

S1. Nicholas -ASCAP 
l'il Never Say Never Again (R)- Rregman, 

Vocco á Conn -ASCAP 
Fm Available (R)-Golden West -HMI 
Just Born (R)- Winnetoo -ASCAP 
Katsuml Love Theme (R) (F)- Witmark- 

ASCAP 
Kisses Sweeter Than Wine (R)-Folkways 

-BMI 
Las Vegas (R)- Peer -BMI 
Liechln,eIRiner Polka (R) - Burlington 

-ASCAP 
Like Jingle Bells (R)- Korwin -ASCAP 
Love Me Forever (R)-Greta-BMI 
March From the River Kwai- Colonel Bogey 

(R) (F)- Columbia Pictures- Boosey á 
Hawkes -ASCAP 

Melodic D'Amour (R)- Rayven -BMI 
My Special Angel (RI- Merge -BMI 
No Love (But Your Love) (R) -Well á 

Barry -BMI 
Object of My Affection (RI- Bourne -- 

ASCAP 
Put a Light in the Window (R)- Planetary 

-ASCAP 
Silver Bells (R)- Paramount -ASCAP 
Sleigh Ride (R) -Mini -ASCAP 
Story of My Life (R)- Famous -ASCAP 
Sugarlime (10- Nor- Va -30-BMI 
That's Why I Was Born (R)- Janfra- 

ASCAP 
Till (10-Chappell-ASCAP 
Wild Is the Wind (R) (F)- Jungnickel- 

ASCAP 
Winter Wonderland (R)- Bregman, Voceo á 

Conn -ASCAP 
You Send Me )R)- )liguera -BMl 

Television 
All the Way IR11F)- Maraville -ASCAP 
April Love (R) (F) -Feist -ASCAP 
At the Hop (R)- Singular -BMI 
Boppin' the Blues (R) -Hi -Lo -HMI 
Ca C'Est L'Amour (R) - Buxton -}fill - 

ASCAP 
Chances Are (R)- Konuin -ASCAP 
Dance of the Candy Cane IR)- Champagne 

-ASCAP 
Fascination (R) IF)- Southern -ASCAP 

Have Feet Will Dance IR)- Chappell- 
ASCAP 

I'll Buy It (R)-Chappell-ASCAP 
It's Christmas Once Again IR)- Patricia 

-BMI 
Jailhouse Rock (R) (F)- Presley -BMI 
Jingle Bell Rock (R)- Cronell -ASCAP 
Junior Miss (R) (F) -Chappell -ASCAP 
Kisses Sweeter Than wine (R)- Folkways- 

BMI 
La Dee Dah (R)-Conley-BMI 
Let's Make It Christmas All Year Round 

(R)- Chappell -ASCAP 
Mary's Boy Child (R) -Shari -ASCAP 
Poor Little Christmas Tree (R)- Kukla- 

Politan -ASCAP 
Raunchy (R)- Hi- LotBMI 
Sail Along Silvery Moon (R) -Joy -ASCAP 
Silhouettes (R)- Regent -BMI 
Silver Belle (R)- Paramount -ASCAP 
Sleigh Ride (R) -Mills -ASCAP 
The Stroll (R)- Meridian -BMI 
Suaartime (R)- Nor- Va -Jak -BMI 
Unspoken Love (R) -Dine -ASCAP 
Why Don't They Understand (R)- 14001e- 

BMI 
Winter Wonderland (R)- Bregman, Voceo á 

Conn -ASCAP 
You Send Me (R)- Hiauera -BMI 

JOHNNIE PATE Quintet 

SWINGING 

SHEPHERD 

BLUES 
Federal 12312 

JOHNNIE PATE Orchestra 

WALKIN' WITH MR. LEE 

Federal 12314 

BILL DOGGETT 

LEAPS AND BOUNDS 
Parts 1 and 2 

King 5101 

RUSTY YORK 

PEGGY SUE 
King 5103 

EARL BOSTIC 

JOSEPHINE 
King 5092 

OTIS WILLIAMS and 
HIS CHARMS 

COULD THIS BE MAGIC 
b/w 

OH JULIE 
DeLuxe 6158 

LITTLE WILLIE JOHN 

PERSON TO PERSON 
King 5091 

The Original 

FEVER 
King 4935 

DONNIE ELBERT 

LET'S DO THE STROLL 
b/w 

WILD CHILD 
Deluxe 6156 

BONNIE LOU 

I'M AVAILABLE 
King 5094 

THE CHORDETTES 

PHOTOGRAPHS 
c/w 

BABY Of MINE 
Cadence 
1341 

IC - ' 
G llCLtICe 

R E C O -R 0 S 

CIVE TO DAMON RUNYON 
CANCER FUND 

Copyrighted material 
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RCA VICTOR STARTS THE NEW YEAR WITH A GREAT 

COMO-TIÓN 

Perry starts another record run with CATCHA Fk LLI N G S'fA R 
c/w MAGIC MOMENTS WITH MITCHELL AYRES ORCHESTRA AND THE RAY 

CHARLES SINGERS. ARRANGEMENTS BY JOE REISMAN 
47/20 -7128 

Watch for these NBC-TV network shows in color and black- and -white...THE PERRY COMO SHOW, THE GEORGE 
GOBEL SHOW, THE EDDIE FISHER SHOW, THE PRICE IS RIGHT, TIC TAC DOUGH ...all sponsored by... ® RCA%ICTOR 

xMq COX rWAlpVqxx(xiCn 
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THE BILLBOARD'S WEEKLY 

e POP RECORDS DECEMBER 30, 1957 

Tips on Coming Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

Review Spotlight on .. 
POP RECORDS 

ELVIS PRESLEY....RCA Victor 7150 DONT 
(Presley, BMI) 

I BEG OF YOU (Presley, BMI) 

Two sock performances, as usual, by the phenomenal artist. "Don't" 
Is a clever Lieber and Stoller tune, and Presley sings it with win - 
ning appeal. His vocal on "I Beg of You" is equally strong, and 
both sides are good bets to score in all categories. 

PERRY COMO. , , . RCA Victor 7128 CATCH A FALLING STAR 
(Marvin, ASCAP) 

MAGIC MOMENTS (Famous, ASCAP) 

'The artist is still riding high with a two -sided click, and these two 
smoothly presented sides can follow suit. "Catch a Falling Star" 
is a cute, rhythmic tune that is delivered with an approach similar 
to 'Sound and Round." "Magic Moments," the flip, is a shuffling 
melody that is told in relaxed style with chorus support. Either 
can step out. 

FRANK SINATRA. , ..Capitol 3839 WITCHCRAFT 
(Morris, ASCAP) 

Sinatra appears to be in the-hit groove again with his swingis go 
on the pretty ballad. Good melody and fine lyrics with excellent 
ork support from Nelson Riddle put the side in line for loot. Flip, 
"Tell Iles You Love Her," is an appealing ballad with chorus 
support (Mr. Music, 6M1). 

NAT KING COLE.... Capitol 3860 ANGEL SMILE 
(Winneton, BMI) 

BACK IN MY ARMS (Wiess & Barry, BMI) 

"Angel Smile" is a bluesy rockaballad, and Cole presents it with 
a sock velvet vocal. This could repeat the success of his two previ- 
ous clicks, "Send for Me" and "With You on My Mind." The flip, 
"Back in My Arms," is a pretty ballad with lush ork support from 
Nelson Riddle. Both have the loot sound and can go in both pop 
and r. &b. fields. 

TOMMY SANDS... - Capitol 3867 SING, BOY, SING 
(Snyder, ASCAP) 

CRAZY, 'CAUSE I LOVE YOU (Bill & Range, BMI) 

This is the strongest coupling by the artist recently. "Sing" is the 
title tune from Sands' forthcoming flick. The listenable vocal has 
a sound that can find favor with the kills. "Crazy," the flip, is 
also in a rockabilly groove, and bright chorus support helps sell 
the side. Both can'be winners. 

CAROL HUGHES. ...Roulette 4041 LEND ME YOUR COMB 
, (Mamo, ASCAP) 

FIRST DATE (Ricdeb, BMI) 

This is the first by the artist on the label. "Lend Me Your Comb" 
is a cute rockabilly ditty that is similar in idea to "Wake Up Little 
Susie." Fine dual track vocal and good ork support make the side 
a strong contender. Flip, "First Date." is a rockaballad that is 
also nicely styled. Either could make it. 

BETTY JOHNSON.... Atlantic 1169 WINTER IN MIAMI 
(Towne, ASCAP) 

THE LITTLE BLUE MAN (Trinity, BMI) 

Lovely reading of "Winter in Miami," a pretty ballad, is a strong 
debut by the artist on her new label. The song is a sort of winter 
version of "Old Cape Cod." An especially good jockey item. Flip, 
"Little Blue Man," is an interesting novelty with a cute story idea. 

POP TALENT 
DON CIBSON....RCA Victor 7133 OII, LONESOME ME 

(Acuff -Rose, BMI) 
I CANT STOP LOVIN' YOU (Acuff -Rose, BMI) 

Impressive intro to wax by the talented new artist. "Oh, Lonesome 
Me is a catchy hillbilly flavored melody with a good lyric and a 
rollicking rhythm. "I Can't Stop," the flip, is an effective change 
of pace on a pretty weeper, and Gibson reels it with sincerity. 

POP DISK JOCKEY PROGRAMMING 
DAVID ROSE....M -C -M 12608 SWINGING SHEPHERD BLUES 

(Benell, BMI) 

Rose's cover of the Moe Koffman disk is in a more rhythmic vein. 
The theme is introed on flute and later carried by strings and piano 
triplets pacing thruout. Flip. "Rock Fiddle," is a Rose original with 
strings prominently featured on the rocker (Rose, ASCAP). 

Reviews of New Pop Records 
DON RONDO 

What Share u 
JUBILEE 5313 -Romantic reading by 
Rondo on s strong ballad with a 
solid beat. watch this one. (Moab, 
BMI) 

Made for Emit Olhet.,..p 
A bouncy rhythm -ballad with catchy 
tempo Is wrapped up in a personable 
vocal treatment. Good jockey wax. 
(Hecbt- Lancaster & Bunk, ASCAP) 

TONY BENNETT 
Wary Blues Freda Wald' IS 

COLUMBIA 41086 -Sock selling on 
the Hest Williams weeper waltz b a 
strong effort by the artist. Side bean 
watching. 'Floe ma support by Ray 
Ellis. (Acuff -Ron, BMI) 

Love Sowg From 
Beauty .lM the Beas1....71 
The pretty theme from 'The Shirley 
Temple Storybook" is given rtwttty 
warble by Bennett with lush string 
support by Percy Faith. Thb could 
also create interest. (Faiarfew, 
ASCAP) 

KEN COPELAND 
Winn the Rio De Rosa Plum $2 

DOT 15686 -First effort by the Mist 
on this label. The blues Is told with 
sock selling by Copeland with fine 
country string and piano hacking. 
One to watch. (Dwchess & Rail, 
BM!) 

Lacked le lb. Arils of Lon....71 
Rmkbiny hu alight Latin beat. 
Good warble by the artist, but Jucier 
material on nip makes It appear 
stronger. (Momeat, BMI) 

BERME NEE 
Le. Me Yom Comb 81 

COLUMBIA 41090 - Curt of the 
Carol Hughes will offer strong com- 
petition to the original. Fine vocal 
effort by the artist and good backing 
have a sound that Could click with 
the kids. (Doable, ASCAPI 

Medial e/ Howor....75 
Another fine go w rockabilly type. 
However, stronger material on flip 
makes It appzt top side. (Shapira 
Remises, ASCAP) 

COUNT BASII ORI 
TM Kid Fro. Red Ik 76 

ROULETTE 4040 -A fut moving, 
sock rhythm Instrumental by the 
great Basle. Fine for deeiays and the 
boxes. (Haftl, ASCAP) 

lite DML'....72 
leisurely paced, sentimental theme is 
showcased ln teteful Instrumental. 
(Hefts. ASCAP) 

MILTON ALLEN 
Don't Bag Me Baby 75 

RCA Victor 7116 -Fairly sleetna 
reading of a bright rockabilly. The 
aide can wllect both pop and c.dw, 
coin. Mandell., BMII 

Ja.haree....74 
Snappy rendition by Allen m a 
happy - sounding rockabilly its m. 
Folksy chorus support and listenable 
string backing helps give It potential 
In both pop and c.&w. msrts.,(H10 ! Range, 65151 

SHADY WALL 
The New Raothy 73 

DECCA 30539 -This Is vocal of 
the current Instrumental smash, 
"Raunchy." Alto wax instrumental I4- 
ttfludes creates some of the feeling 
of the original. Some action possible. 
(HeLo, BMI) 

Ill Cet By Somebow....60 
The wnper ballad le rendered with 
lincerit7. Has some appeal for both 
pop and n.&w. marts. Backing Is In 

poppbh groove. Flip the more 
(Rely side. (Gdarwod, IMII 

SONNY LOWERY 
Thank Yw for You Kisses 74 

SPECIAI.TY 621 -A rhythm side 
Lowery bells it out to a swinging 
instrumental arrangement, with a 
chorus. Can draw spies. (TAn.pb. 
ASCAP) 

Do Y. Proabe7....73 
A rockaballad. Lowery chants It 
well, to emventional arrangement 
using triplet figure. Side has 
nice sound. (Vesta, BMI, 

BOB SMITH 
Three s'ama Is the Mora. 74 

JUBILEE 5312 -Party sounds start 
this side with piano and banjo fol. 
lowing with a fins chorus of the 
standard. Then the crowd Joins In 
on the vocal followed by alto sax 

reading- happy, infectious sound cas 
get plays. (Feist, ASCAP) 

Mali by Golly....75 
Smith sings this old- fashioned type 
waltz with a "Baron Munchausss" 
type of . chmale. Soto is followed 
by group chorus. A strong Juke 
box coupling and jocks could give 
Morn Pity. (Smell, 15111 

DICKEY DOO 
C314-Gast 73 

Swan 4005- Rockabiliy tells of a cat 
returning to his no lose. Peppy 
rendition with good backing makes 
for a salable sound. (Gnat & Doe, 
IM1) 

DM Yew 077....71 
Rotkabanad Y Ibtenably read by 
Does with support from a group 
called The Don'ts. Some sole possi- 
ble. (Grant & Dos, BMD 

ANGELI MCMEL 
The Polka Rock 71 

PREP 126-A blend of polka and 
LAt. rhythms. Gal gives it an eothu- 
Nastk reading and good loud wand 
could bring some spins. (Tat, 
ASCAPI 

The Wage CI....N 
A slow, clink -clink -click backed bit 
of teen -age tragedy. Talent has mod- 
erate appeal but song has a musses, 
Plays possible. (Talent, ASCAPI 

BOBBY ONE 
A Hart wed Rig 71 

DECCA 30515 -Soulful chanting by as 
the new artist on a slow, emotional, 
"my don's at your feet" type of 
ASCAP) 

TaB Me Api. ...K 
A fair ballad In the pleader style. 
Femme voices featured in the back- 
ing. No great message from ths tune. 
Coati, ASCAP) 

THE HOLLYS 
ChawA of Hart 7$ 

PRO 007 -Pretty warble by the twins, 
also known as Jonel and Glenel. 
Side is mod bet for jocks. (A -Z, 
EMI) 

Gypsy FW....71 
Smooth. whispery void by the ferns 
w folkbh theme. This too could 
click with Jocks. (A -Z, EMI) 

VIVA JAMES 
My Hart G Not a Toy 7$ 

RENT 354- Pteassnt warble by Miss 
James on a pretty rockaballad. Good 
support from male chorus. If ex- 
lased, it might attract. (Scbwrta, 
ASCAP) 

Ba ..d Iy My Leve....63 
Vocal here rates over material. Tune 
le rhythm -hacked balad. (Scale-Star. 
EMI 

SAMMY RAYE ORI 
Gardew ed Alla N 

COLUMBIA 45084 - The medium 
beat theme is sung by Barry Frank 
with an assist from mals chorus. 
A duly prospect. (Repeat, ISIS) 

Wee, Ayway....67 
The Kaydets present an attractive vo- 
cal on the cute novelty. Flip appears 
somewhat stronger. (Repsblk, EMI/ 

FREDDIE MITCHELL OR:: 
Bwddy's Bowan N 

ABC- PARAMOUNT 9885 -A good 
swinging instrumental by the Mitchell 
band with the blasting tenor wax in 
the forefront. The better of the 
coupling on this side. (Paaen, BMI) 

Okay jumping Max with pounding 
pano and fair honking sax work 
spotlighted. Okay dance side for 
Jukes. (Papero. IMI) 

The Islesrlag records. Nee reviewed 
67 The Billboard souk staff, wan 
rated 65 or 4n: 

BILL CARLISLE: Tiny Specs M. 'How 
Will 1 Kow -RCA Victor 7132 

CATHY, PATTY & JEANNIE: A.1.1 
Creek.. Is M7 Sewp /Ow raw Coed Scalp 
Lollipop -Kapp 206 

SHIRLEY HOVEY & JERRY ANDER- 
SON: Cu., Bat /', Lsesoae /hlarees. 
-Embassy 571 

MR. WHO7t WN Gm Tell/Yw71 Never 
Kow -Jet 1436 

MR. 'HOT: MMe. /Easy to Love -Jet 5434 
SERENA SHAW, Why Can't Y. Belau/ /at Give Me Yaw Lore -Cascade 002 
THE THREE J'S & LILYCE & JERRY 

ANDERSON, How Abe. Me ffolw 
Web- Embuay S72 

CENCY TYSON: If 1 Had Dime/Bow 
NW, CYMS-Mark 110 
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The New BIDDY 
KNOX Record Climbing to the Top.,. 

"SWINGIN' DADDY" 
and 

"WHENEVER I'M LONELY'! 111.LONELY 
' 

,ETTE - RÉ coRD ii .a A SOUND BET... BUY ROULETTE 

1 

Copyrighted material 
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This Week's C& W Best Buys C&-w C& W Best Sellers in Stores 
Best Sehn NO SELECTIONS THIS WEEK. 

Review Spotlight on .. . 
C &W RECORDS 

ELVIS PRESLEY 
Don't (Presley, BMI) 
I Beg of You (Presley, BMI) -RCA Victor 7150 
See review in Pop Spotlight section. 

fa.. FOLK TALENT & TUNES 
By BILL SACHS 

flicker for the Ford Motor Com- 
pany. 

Freddie Hart's new Colum- 
bia platter, "You Are My 
World" b/w Heaven Only 
Knows," slated for release De- 
cember 30, was previewed on 
"Country America" over 
KABC -TV, Los Angeles, Sat- 
urday (28). Freddie penned 
both sides himself. He plays 
Phoenix, Ariz., New Year's 
Eve, and next Saturday dou- 
bles between "Country Amer- 
ica" and Jubilee Ballroom, 
Baldwin Park, Calif, Follow- 
ing his next Sunday's (5) ap- 
pearance on the Jimmy 
Wakely CBS radio show, Hart 
plays a series of dates for 
Americana Corporation thru 
Northern California.... Steve 
Schulte, whose initial waxing 
for the Felsted label, "Paying 
the Priper" and "Too Blue to 
Cry," has just been released, 
is set for several weeks in the 
San Diego and Los Angeles 
sector after the holidays. 

Chuck Sims, 15-year-old native 
of Dayton, O., has as his initial 

Kapp subsidiary. a rockabilly tune 
called "Little Pigeon." Flip side 
carries "Life Isn't Long Enough," 
which Sims wrote in collaboration 
with Harold Galbreath. Session was 
produced by Murray Nash Asso- 
ciates, Nashville. , .. Rex Allen's 
newest Decca waxing, "Blue 
Dream" b/w "Blue-Light Waltz," 
makes its debut this week. . 

Lucky Boggs' new one on the 
Buddy label is "I Never Cared for 
Candy:" penned by Cados Minor. 
Flip side has Lucky singing You 
Can't Stop Her." 

Fred Maddox opens his new 
nitery, the Mozart Club, Po- 
mona, Calif., January 2, with 
the Maddox Brothers and Rose 
and their band as special fea- 
tures. Fred plans to use c. &w. 
guest stars at regular intervals, 
with Wanda Jackson set for an 
early stop -off. Fred meanwhile 
continues to double at the Co- 
pra Club in the same city, 
while doing his daily radio 
shows over KOCS, Ontario, 
Calif.. . Cathie Taylor, of 
Morgan Hill, Calif., is spend- 
ing the holidays in the Los 
Angeles area whale working a 
string of Southern California 
dates for J. E. Swarr. 

Bobby Helms, now in Los An- 
geles to make his first movie, shows 
his wares at Ralph Hicks' Jubilee 
Ballroom, Baldwin Park, Calif., 
January 4. Porter Wagoner and 
Marty Robbins are 'set for the 
Hicks spot January 25, with Wanda 
Jackson set to come in in February. 

Jo Davis spent the holidays 
with her home folk. in Eau Claire, 
Wis. . The cast of ABC -TV's 
"County Music Jubilee" and NBC 

w radio's "Red Foley Show," headed 
by the Redhead himself. presented 
an evening of holiday entertain- 
ment' last week for the inmates of 
the U. S. Medical Center, a fed- 
eral penitentiary on the outskirts 
of Springfield, Mo. 

Nat Nigherg, producer of 
"Country America," beamed 
Saturdays, 7.8 p.m.. via 
KABC -TV, Los Angeles, is 
rounding up a group of regu- 

Around the Horn 
Lefty Frizzell's new Columbia 

release, `"Tell Me Dear" b/w 
"Time Out for the Blues," hit the 
racks Monday (30) and was pre- 
viewed on "Country America" over 
KABC -TV, Los Angeles, lost Sat- 
urday (28). Lefty is a regular on 
the show. Frizzell appeared on 
"Panarama Pacific" over the CBS - 
TV Pacific Coast network Friday 
(27), and Sunday (29) did a guest 
shot on the Jimmy Wakely CBS 
radio network show. He plays 
Tucson, Ariz., December 31, and 
follows with Albuquerque, N. M., 
January 1; Wichita, Kan., 3-4, and 
Clovis, N. M., January 8. return- 
ing the "Country America" January 
11. He will put in part of the com- 
ing week visiting deejays to plug 
his new release. 

Vernon Taylor, whose in- 
itial release on the Dot label 
was "Losing Came" b/w "I've 
Got the Blues," has another 
one coming up for that firm 
January 15, Nineteen-year-old 
Taylor is regular feature on 
WTTC -TV, Arlington, Va... . 
Rex Allen, who is spending the 
holidays in the High Sierras 
with his wife, Bonnie, and 
three sons, Rex Jr., Curtis and 
Mark, hops into Denver Janu- 
ary 6 for the annual Rodeo 
Cowboys' Association conven- 
tion to complete his rodeo 
bookings for the new season. 

Bob Wills was last Saturday 
night's (28) guest on "Country 
Music Jubilee from. Springfield, 
Mo., with Hank Thompson and the 
Brazos Valley Boys set forthat slot 
this Saturday (4)... , Red Foley 
has completed filming of a special 
motion picture for the Dow 
Chemical Company, his second 
such assignment in less than six 
weeks. The picture. lensed in 
Kinescope, has in its cast a number 
of regulars from Foley's weekly 
NBC radio show, including Joe 
Slattery, Suzi Arden, Chuck 
Bowers, Billy Walker and Slim 
Wiison's band. In November, Foley 
and his unit made a quarter -hour 

Hickory 1073 
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FOR SURVEY WEEK ENDING DECEMBER 21 

City -by -city listing are based on late 
reports secured from top country and 
western dealers and Juke box operators 
In each of the markets listed. 

Birmingham 
1. Great Balls et Fire 

Jerry Lee Lewis, Sue 
2. Jaime. Reek. Elvis Pruley, VD. 
3. Kims Syr.. Than Wine 

Jimmie Rodgers, RR. 
4. My Special Aeael, Bobby Helms, Dec. 
S. Ranaehy, Ern, Freeman, Im, 
6. Oh, Boy! Crickets, Brit 

Dallas -Fort Worth 
1. Fradeh, Bobby Helms, Dec. 
L My Special Angel, Bobby Helms. Dec. 
3. Geisha Girl, Hank Lock.. Vic. 
4. If It Warn,? Warner Mack, Dec. 
S. The Story of My Lite 

Marty Robbins. Col. 
6. I Found My GM la te U. S. A. 

Jimmie Sltinner, Mee. 
7. Holiday fee. Lave, Webb Piero, Dec. 

Houston 
L Wake Up Little Susie 

Everly Brothers, Cdc. 
2. I Found My Girt Y line U. S. A. 

Jimmie Skinner, Ma. 
3. Great Bs. of Fire 

Jerry Lee Lewis, Sun 
4. My Special Asid, Bobby Helm, Dec. 
3. Is It Wrong? Warn. Mack Doz. 
L: The Story of My Life 

Marty Robbins, Col. 
7. Raaatby, Emits Freeman, Imp. 

Memphis 
1. wake Up tittle Suede 

Overly Brothers, Cdc. 
L Great Balls of FM 

Jerry Lee Lewis. S. 
3. I Fo nd My Chi fa We U. S. A. 

Jimmie Skinner, Mee. 
4. My Stores Keep walking tact . Yo. 

Ray Prim, Col. 
S. Ra.a,Yy, Bill Awls, Phil, Intl. 
6. My Special Asset Bobby Helm, Dec. 

Nashville 
1. The stew M My LIN 

Marty Robblos, Col. 
L Sly Special Amid, Bobby Helots, Dee. 
3. Wake Up Little Seto 

Everly Brothers, Cdc. 
4. Rees of the Mies, Johsoy Cash, Sue 
S. Rerk.A' Ctrklm, Warner Mack, Dec. 
6. Geisha Girl, (tank Locklin, Vie. 
7. Gnat halls et Fire 

hrry Le. Lewis, Sun 

New Orleans 
1. Mr Spec. A.M. Bobby Helms, Dec. 
L Salaam Rode, Elvis Presley, Vic 
3. The Slaw of My Lt. 

Marty Robbins, Col. 
4. Greet Bails of Fin 

Jerry Lee Leads, Sue 
S. oak. Up Lane Sale 

Everly Bróthen, Cdc. 
6. My Sheet Keep W.So.. Bart le Yes 

Ray Price. Cot. 
7. Geisha Girl, Hank Locklin, Vic. 

St. Louis 
1. Great Balls of Pin 

Jerry Lee Leads Sun 
2. Kisses Sweeter 'Dus wine 

Jimmie Rodgers, Rit. 
3. Raunchy, Bill lustls, Phil, Ind. 
4. My Special Aaad, Bobby Hams, Da. 
S. Te Sony of My Life 

Marty Robbins. Col. 
6. -1 Fosad My CM :a e. U. S. A. 

Jimmie Skinner, Mer. 
7.. Jslhouse Rock, Elvis Presley, Vic . 

tars from the show to play 
series of one- nighters on the 
West Coast, opening at Sau 
Diego in mid- January. In- 
cluded in the package will be 
Joe Allison, "Country Amer- 
ica" emsee; Debby Kay, Cimny 
Jackson, Betsy Gay, Lefty 
Frizzell, Freddie Hart and 
Bobby Bruce. 

With the jockeys 
WTAW, Bryant, Tex., moved 

into its new studios December 18, 
wills A. J. Winn, with the station 
the last eight years, still manning 
the c. &w. turntables. . After 
a three -month stay at WENO, 
Madison, Tenn., Ned (Nervous 
Nephew) Needham has returned 
to Ocala, Fla., to spin the c.&w. 
wax at a new 1,000 -watt station, 
WHYS. Needham was formerly for 
four years at WMOP, Ocala. He 
gives as the reason for his return 
to Ocala the sunshine and the fact 
that he can still run the midget 
mcin circle over the weekends. 

Jimmy Leads, now in charge 
of all country and western music 
at KOKK, Keokuk, la., says he's 
trying to build a library and is 
sorely in need of records. 

FOR SURVEY WEEK ENDING MENKE SI 

RECORDS are tanked is order or their current national selling importance et elm 
retail level, as determined by The Billboard's weekly survey of dealers thru..t the 
nadoo with high volume of sales in country and western records. Wha dpttdeant 

action it report. oo both sides of a record, pokes an 
combined to determine position as De chart. In each west 

Tills cam. both aides an fitted la bold type, the leading side LAM N 
week cm top. Week °Oa 

1. MY SPECIAL ANGEL (BMI) -Bobby Helms I It 
Standing at the End of My World (BMI) -Dec 30423 

2. THE STORY OF MY LiFE- (ASCAP) -Marty Robbins 4 I 
Once -a -Week Date (BMD -Col 41013 

3. WAKE UP LITTLE SUSIE (BMI) -Everly Brothers 3 14 
Maybe Tomorrow (BMI) -Cadence 1337 

4. JAILHOUSE ROCK (BMD -Elvis Presley 8 18 
Treat Me Nice (BMI) -Vie 7033 

5. GREAT BALLS OF FIRE (BMI) -Jerry Lee Lewis 5 5 
You me Again (BMI} -Sus 281 

6. KISSES SWEETER THAN WINE (BMI) - 
Jimmie Rodgers 8 4 

Better Loved You'll Never Be (ASCAP)- Roatette 4031 

7. GEISHA GIRL (BMI) -Hank Locklin 6 19 
LIVIN' ALONE (BMI) -Vic 6984 

8. FRAULEIN (BMI)- Boleby Helms 7 40 
Heartsick Feeling (BMI) -Dee 30194 

9. RAUNCHY (BMI) -Bill Justin 9 6 
The Midnite Man (BMII- Phillips International 3519 

10. MY SHOES KEEP WALKING BACK TO YOU - 
Rav Price 10 II 

Don't Do This to Me (BMI) -Col 40951 
11. I FOUND MY GIRL IN TIIE U. S. A. (BMI) - 

Jimmie Skinner 11 6 
Carroll County Blues (BMD -Mercury 71192 

12. HOME OF THE BLUES (BMi)- Johnny Cash 12 15 
GIVE MY LOVE TO ROSE (BMI) -Sun 279 

13. HOLIDAY FOR LOVE (BMi) -Webb Pierce......., - 11 
Don't Do It Darla' (BMD -Dee 30419 

14. WHY, WHY? (BMI) -Carl Smith 14 14 
Emptlom (HMI} -Col 40984 

15. IS IT WRONG? (ßM1)-Warner Mack 15 , 20 
Baby Squeeze Me 03M1)-Dec 30301 

Most Played C &W by Jockeys 
FOR SURVEY WEEK ENDINO DECEMBER 21 

BIDES are ranked la order of De areateet number of plays m disk lock. rad. 
shows thruout the country according to The Billboard's Weeks 

This weekly survey of op disk Jockey shorn In all key markets. Lrt .. 
Week West t is 

1. MY SPECIAL ANGEL -Bobby Helms 2 It 
Dec 30423 -BMI 

2. WAKE UP LITTLE SUSIE -Everly Brothers 1 13 
Cadence 1337 -BMI 

3. THE STORY OF MY LIFE -Marty Robbins 4 5 
Col 41813 -ASCAP 

4. WHY, WHY ? -Carl Smith 3 15 
Col 40984 -831 

5. HOME OF THE BLUES -Johnny Cash S 14 
Suo 2H-BMI 

6. ANNA MARIE -Jim Reeves e, 8 4 
Vie 7070 -BMI 

7. GEISHA GIRL -Hank Locklin 9 17 
Vic 6914 -13Ml 

8. JAILHOUSE ROCK -Elvis Presley 6 iI 
Vic 7035 -BMI 

9. MY SHOES KEEP WALKING BACK TO YOU - 
Ray Price 7 22 
Col 40951 -BMI 

10. KISSES SWEETER THAN WINE- Jimmie Rodgers. , 12 2 
Roulette 4031 -13M( 

11. GREAT BALLS OF FIRE -Jerry Lee Lewis 14 2 
Sun 201 -13MI 

12. HOLIDAY FOR LOVE -Webb Pierce 10 14 Da 30419 -13MI 
13. I FOUND MY GIRL IN THE U.S.A. -Jimmie Skinner IS 6 

Mercury 71192 -BMI 
14. RAUNCHY -Bill Justis - 1 

Piddles International 3319 -BMI 
13. I HEARD THE BLUEBIRDS SING - 

Jnn Edward, Maxine & Bonnie Brown - 17 
Vic 6995 -BMI 

Reviews of New C& W Records 
LEFTY FRIZZELL 

Time Out for the Blues 76 
COLUMBIA 41080-A lot of flavor 
to this weepy blues-ballad. Aldo the 
arrangement uses a chorus, the foot- 
ing is strongly country. with a funky 
quality. Frimell's vocal le lull of 
heart. Watch it. (Peer, BMD .. 

Tri M. Dear....75 
A weeper. Lefty's vocal are the Y. 
.uo,,umed arrangement are quite pop: 
styled. Not as distinctive as the 
chanter's old country style, but mon 
pop-orlemed. (Peer, VMS) 

FREDDIE HART 
l'ou An My World TS 

COLUMBIA 41081- Couotn' ballad is 
read against very MOD backing 
which includes chorus support sad 
guitar triplets. Possible coY ie pop 
and c.d.. markets. (per, MID 

Rena 0517 
Snappy vocal is prorated with IF. 
peat. Smart backing and choral sup: 
tort puts this in tine for both pop 
and c.aw. loot. ICederwood, 11h11) 

AL URBAN 
Be. to My Old Life 72 

A. P. U. 205 Traditional treetme t 
of the country ballad la Y hooky 
toot vain. Country atria. and sine 
accompany. Territorial tNetat pos- 
sible. teas, Barb 

Rua Away....72 
A very interesting bit of material 
that tells of a cat who wean lab 
Pica to "rue away." This, Edo, can 

go well In area. when the tnditio.al 
approach is fevered. (CMS, BM!) 

THE MILLERTONES 
Treading Water 71 

PHEASANT tot - Country -flavored 
aide, sung to a Omit arrangement by 
The Minertooe.. Tune Is a weeper 
but with bright rhythm. (them., 
BM) 

N O.V....66 
Another weeper. Arrangement h elm - 
ple. but fairly effective. Paesaaaf 
BIND 

WES HOLLY 
Shona' Shoes 7S 

IOWANA 807 -Country bales. Holly 
belts thts one out to were r.pia 
tempo, with a rolllckiag strYa ar- 
rangement behind him. (Cramp Rada 

Truly, I Loro Yow....75 
Pretty country side, wall chanted by 
Hotly. Arnngemeet has danceable 
beat. (Grana. BRIO 

SAMMY LILLIBRIDGE 
a THE CHARACTERS 

Litre b.de e. 
LEGEND 105 - Nostalgic hey ' 

cheater's vocal. Song and perform- 
ance reminiscent of very arty cooper 
V,!.. Vass will find it of interest. 
IY Star, MID o_ Up a Let of Thae....61 
Bar room plano with tinny sound a. 
a vocal with a natshc quality des 
this some battiest. (AB She. Rates 
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This Week's R &B Best Buys 
NO SELECTIONS THIS WEEK 

Review Spotlight on .. . 
R&B RECORDS 

ELVIS PRESLEY 

Don't (Presley, BMI) 
I Beg of You (Presley, BMI) -RCA Victor 7150 
See review in Pop Spotlight section. 

NAT KING COLE 

Angel Smile (Winneton, BMI) 
Back in My Arms (Wiens & Barry, BMI)- Capitol 3860 
See review in Pop Spotlight section. 

R &B Territorial Best Sellers 
FOR SURVEY WEEK ENDING DECEMBER 21 

Usina are based on late sales reports secured vie Western Union messenger sere. 

ke from top rhythm and blues dealers sed Juke One operator N the markets listed. 

Atlanta 
1. 191 Come Rum. Baek In You 

Sam Cooke. Spe. 
2. Rasutby, Bill hinds, Phi]. Intl. 
3. Rasa, Bozo, Baa 

Hollywood Flames, Ebb 
4. Pe887 Sue, Buddy Holly, Cor. 
8. Jailhosee Rook, Elvis Purley, Vic. 
6. RenneOV, Ernie Freeman, Imp. 
7. Rork and RoB Muele, Chuck Berry, Cha 
I. Boa, Moroele, Larry Williams, Spe. 

9, Ys Seod Me, Sam Cooke, Kan 

Charlotte 
1. Rauocb7, Ernie Freeman, Imp. 
2. You Seed Me, Sam Cooke, Kceo 
3. Gnat Balls of Fire 

Jerry Lee Lewis, Sun 
4. Jallkouse Ronk, E'vis Presley. Vic. 
s. Rbaes Sirteser Iban Wine 

Jimmie Rodgers, Rlt. 
6. Patty Sne, Ruddy Holly, Cor. 
7. Rock and Roil Mask, Chuck Berry, Cha 
8. Raunchy, Bill tustis, Phil. Ina. 
9. Bony Moroele, Larry Williams, Spe. 

10. Be-Bop Baby, Ricky Nelson, Imp. 

Chicago 
1. Peggy Son, Buddy Holly. Cot. 
2. At Ihm Hop 

Danny & the Juniors. ABC-Para. ' 
3. My Special Angel. Bobby Hehe'. Dec. 
4. Raunchy, Bill Justis, Phi. loll. 
5. Kbses SweNee Than Wien 

Jimmie Rodger, Rtt. 
6. Ob, Boy! Crickets. Brk. 
7. Gral Relie M die 

Jetty Lee Lenis, Sun 
S. I'll Con. Running Back to YOU 

Sam Cooke, Spe. 

C. Bona, Boa, Boa 
Hollywood Flames, Ebb 

Cincinnati 
1. Raunchy, Ernie Freeman, Imp. 
2. Yon Can Make It If You Try 

Gene Allison. V J 

3. Linie Blrty Pretty Oa 

Thornton Harris. Ala. 
4. Honest I Do, limmy Recd. V J 

5. I7! Come Raaotog Rack to Ys 
Sam Cooke. Spe. 

6. Sat, Bili Doggett, Kirr 

Detroit 
1. 191 Come Running Pack lo You 

Sam Cooke, Spe. 
2. Al the Hop 

Denny & the Junion, ABC -Para. 

HER LATEST SPlASIII 
BIG MAYBELLES' 

"Ring Dang Dilly" 
81527 

NEW III HUI SELLING FASI! 

3 PLAYMATES ALAMA GWEN 

"SUGAH WOOGA" 
#152B 

ROCK- SATIONAL 

THE 
CASUALS 

"so TOUGH" 
and 

"I LOVE MY DARLING" 
Bock Beat 503 

BACK BEAT RECORDS, INC. 
2809 Eraseua St., Houston 26, Texas 

3. Reuoek7, Bill lustb, Phil. IntL 
4. Grat Balls a Pire 

Terry Lee Lewis. Sun 

5. You Sead Me, Sam Cooke, K ceo 

6. Jlagle Bell Ronk, Bobby liclms. Dec. 

7. Sall Mona SRrer, Moon 
Bally Vaughn, Om 

B. Raes Sweeter lima Wine 
Jimmie Roden,,, kit. 

9. Rauachs, Ernte Freeman, Imp. 

Los Angeles 
L Raunchy, Ernie hucer a., Imp, 

L Yto Send Me, Sam Cooke, Kccn 

3. Silhouettes, Rays, Cam. 

4. 171 Come Runolns Rack to Yoo 
Sam Cooke, Sp,. 

S. Wake Up Elite Susie 
Evcrly Brothers, Cdc. 

6. Boa, Boa, Buzz 
Hollywood Flames, Ebb 

7. JMMiaus. Rock, Elvis Presley, Vin. 

8. Bn.Blop Baby, Ricky Nelson. Imp. 

9. Chances Arc, lohnny Mathis. Col. 

10. M the Hop 
Darcy d the tumors, ABC -Para. 

New Orleans 
1. Raoachy, Ernie freeman, Imp. 
2. You Seal Me, Sam Cooke. Keen 
3. 111 Come Rennlog Back lo You 

Sam Cooke, Spe. 
4. Little Bitty Pretty Oae 

Thurstpn Harris, Ala. 
5. My Special Angel, Bobby .Team., Dec. 
6. Crest Balls it Pire 

Jerry Lee Lewis, Sun 
7. Bony Moroele, Tony Williams, Spe. 
R. leneOwe Rock, Elvis Presley, Vic. 

New York 
1. Al the Hop 

Danny & the Junior. ... ... ... ..... 
2. You Send Me, Sam Cooke, Kean 
3. Ronk and Ron' Musk, Chuck Retro. Che. 
4. Silboodtes, Rays, Cam. 
S. Raency, Bill tuslls, Phil. Intl. 
6. Janbouse Roca, Ftvis Presley. Via 
7. Chanca Are, lohnny Mathis, Col. 
8. Peggy Sue, Soddy Itolly, Cor. 

Be -Bop Baby, Ricky Nelson, Imp. 
10. Klases Sweeter Than Wise 

Jimmie Rodgers, RIt. 

Philadelphia 
I. 1'11 Come Ronolna Bock to lima 

Sam Cooke, Spe. 
2. Yoe Sead Me, Sam Cooke, Keen 
3. Swânee Rker Ronk (Tolkin' 'Boat That 

River), Ray Charles, Att. - 

4. Al the Hop 
Danny A the Junior, ABC -Para. 

S. Unie Bitty Pretty One 
Thurston Harris, Ala. 

6. The loaer. Billy Myles, Emb. 
7. Chances Are, lohnny Mathis. Col. 

St. Louis 
1. AI Ob, Hop 

Danny & the Juniors, ARC -Para. 
2. IV Come Rune. Beek to You 

$am Cooke, Spe. 
3. You Can Make Ir If You Try 

Gene Allbon, V I 

4. Bony Moroni. l atto Williams, Spe. 
5. Ronk and Roll Husk, Chuck Berry, Cha. 
6. Raunchy, Bill austta, Phil, 1nti. 

Washington, D. C. 
1. You Send Me. Sam Cooke. Keep 
L Raoonhy, Ernie Freeman, Imp 
3. Little Batty Pretty One 

Thurston Harris, Ala. 
4. At the Hep 

Danny & the lump,,, ABC -Para. 
5. Raopeby, Bill lustis, Phil. lull. 
6. Cral Bolls of Fie 

Jerry Lee Lewis, Sun 
7. 191 Come Ruante' Back lo You 

Sam Cooke, Spe. 
8. Jailboose Rock, Elvis Presley, Vit. 
9. Bony Moronle, I orry Williams, Spe. 

10. Roses Swede' Iban Mea 
Jimmie Rodger, WL 

R &B Best Sellers in Stores 
FOR SURVEY WEEK ENDINO DECEMBER 21 

RECORDS are rooked In order of aten current national 0,1501 important. at iba 
retail level, as determined by The Billboard's weekly survey of dealers thntout the 
canon with a bltb rotome 01 sala in rhythm and blues records. When s'anille. 

action to reponed on bomb aides of a record. poiute are 
combined to determine position on the chart In such a Weeks 

Ibis case. both tildes are Ibtted in bold type, the ladina lido Last . as 
Week 00 top. Week C9ta.o 

I. YOU SEND ME (BMI) -Sam Cooke 1 10 
Summertime (ASCAP) -Keen 34013 

2. AT THE HOP (BMI) -Danny and the Juniors 4 3 
Sometimes (BMI)-- ABCPuamouai 9871 

3. RAUNCHY (BMI) -Emie Freeman 2 5 
Puddle (BD -Imperial 5474 

4. PEGGY SUE (BMI) -Buddy Holly 7 5 
Everyday BMI} -Coral 61885 

5. RAUNCHY (BMI) -Bill Justis 3 6 
The Midnite Man (BMI) -Phillips International 3519 

6. JAILHOUSE ROCK (BMI) -Elvis Presley 5 12 
Treat Me Nice (BMI} -Vie 7035 

7. I'LL COME RUNNING BACK TO YOU (BMI) - 
Sam Cooke 

Forever (BMI) -Specialty 619 
11 2 

8. GREAT BALLS OF FIRE (BMI) -Jerry Lee Lewis 8 4 
You Win Again (BMI) -Sun 281 

9. SILHOUETTES (BMI) -The Rays 6 10 
Daddy Cool (BMI} -Cameo 117 

10. KISSES SWEETER THAN WINE (BMI) - 
Jimmie Rodgers 12 3 

Better Loved You'll Nen, Be ( ASCAP)- Roulette 4031 

11. ROCK AND ROLL MUSIC (BMI) -Chuck Berry 10 7 
Blue Feeling (BMI) -Chess 1671 

12. MY SPECIAL ANGEL (BMI) -Bobby Helms 9 9 
Standing at the End of My World (BMI) -Dec 30423 

13. BUZZ,BUZZ, BUZZ (BMI)- Hollywood Flames 14 3 
Crary (13M1)-Ebb 119 

14. BONY MORONIE IBMI) -Larry Williams 6 
You Bug Me, Baby (BMI) -Specialty 615 

15. LITTLE BITTY PRETTY ONE 
Thurston Harris Harris 

o Hope You Won't Hold It AGatnsl Me (BMI) -Aladdin 3398 
13 10 

Most Played R &B by Jockeys 
FOR SURVEY WEEK ENDING DECEMBER 21 

SIDES are ranked In order of the Greatest number of playa on disk Jockey radio 
shows Ihruoul the country according to Che Billboard's 
weekly survey of top disk intke). ahowa in all key markets Wec. 

This lase so 
Wale Week Chart 

1. YOU SEND ME -Sam Cooke 
Keen 34013 -BMI 

2. RAUNCHY -Ernie Freeman 
imperial 5474 -BMI 

3. AT THE HOP -Danny and the juniors 
ABC- Paramount 9871 -BMI 

MORONIE 

1 

2 

7 

11 

6 

2 

Specialty 615 -13MI 
5. LITTLE BITTY PRETTY ONE -Thurston Harris - 8 

Aladdin 3398 -13MI 
6. SILHOUETTES- Diamonds 8 6 

Mercury 71197 -BMI 
7. JAILIIOUSE ROCK -Elvis Presley 6 11 

Vic 7055 -BMI 
8. PEGGY SUE -Buddy Holly 10 4 

Coral 61885 -BMI 
9. YOU CAN MAKE IT IF YOU TRY -Gene Allison 15 2 

Vee lay -BMI 
10. I'LL COME RUNNING BACK TO YOU -Sam Cooke - 1 

Specially 619 -BMI 
11. ROCK AND ROLL MUSIC -Chuck Berry 9 5 

Chess 1671 -BMI 
12. RAUNCHY -Bill Justis 11 5 

Phillips Intcroatiooa1 3519 -135I1 

13. SILHOUETTES -The Rays 12 10 
Cameo 117 -BMI 

14. OH, BOY! -Crickets 13 2 
Brunswick 53035 -BMI 

15. GREAT BALLS OF FIRE -Jerry Lee Lewis 
Sun 281 -BMI 

3 3 

Reviews of New R &B Records 
BILL DOGGETT 

Leap, & Banda Watts I & 2) 73 

KING 5101 -Both these rocket' in 
arrumental sida are from Doggen'a 
LP "Everybody Dance the Honky 
Toni." Sock sax work highlights this 
fast moving rhythm item. A solid 
juke and jockey disk. (BWaee, MI 

JESSE BELVIN J. to Say Hew 76 
MODERN 1027 -Personable warbling 
by Belvin and group on an appealing 
optempo ballad with a hating tempo. 
Hasa chance. (Slatler, ASCAP) 

My SatellRe....74 
Bclvin sells an amusing novelty with 
plenty of showmanship and an in- 
fectious beat. Topical side for locks. 
(Modero, BMH 

OTIS WILLIAMS 
Ob lone 76 

DE LUXE 6158 -A alnw bluta styled 

ballad, e late coter of Tite Crescen- 
dos. Williams chants a dedicated 
lead and side nu rho tumeur attrl- 
bules of girl'. some for millo plus 
ethereal femme voices floating time 
the backing. Has spin appeal. EanB- 
oree, 81111) 

Cosa mis Be Makle:...73 
An even slower, triplet- backed ballad, 

cover of a disk by The Dubs. 
Williams has another strong chanting 
effort Ito the Rip may have more 
of a message. (Sea Lark, BIBIS 

THE PENGUINS 
Be My Lovia' dab? 76 

DOOTO 428- Iteres good swinging 

Jumper by the group. Good sound 
end pounding backup by the band 
support the reading. This can do 
some business if exposed. IWIlO. 
BMI) 

]hat's How Muck a Need Yóo ..70 
Fah material has little chal hasn't 
been heard before, Oho the lead Is 
fairly sincere. Tame material will 
have rough sledding. (Williams, BMI) 

THE MONITORS 
Closer to Nava 

SPECIALTY 022- F:elingful delicacy 
marks the reading by the tad singer 
on ,his emotional ballad. Merits 
spurs. (Venke, BMI) 

Ronk 'a' Roll #ever ....72 
Catchy novelty is accorded a show. 
manly delivery by the group. How- 
ever, flip is better showcase for lead 
singer. (Ventre, 03111 

KING CURTIS 
Wkky Wacky (Pula 1 & 2) 7 

DE LUXE 6157 -Instrumental, with 
striding beat and outstanding alto 
work. For deejay programming. 
(Ma Lo, Blli 

JOHNNIE PATE 
Paltlo' With Pate 7 

FEDERAL 12314 -Fairly awingiog in- 
strumental strikes a danceable groove. 
Side could be a big bit on jukes. 
The medium -beat theme lo olcely 
handled. (Armo, BMA 

Walkb,' Wleb Mr. Lee ....73 
Cover of the instrumental which Is 

going wdl for Lee Allen on Ember. 

(Continued on page 42 

Vee Jay 256 

"/YOU (AN MAKE 

IT IF YOU TRY" 

Cene Allison 

Vee jay 258 

"PAIN IN 
MY 

HEART" 
The Dells 

Vee Jay 261 

"YOU NEVER MISS 

THE WATER" 

Billy the Kid Emerson 

Vee Jay 262 

"OH, OH MY 

DARLING" 
b/w 

"TIME WILL" 
Larry Birdsong 

Falcon 1006 

"MY ONLY 
LOVE" 
The Falcons 

Falcon 1007 

"ROAD 
HOUSE" 

Al Smith 

VEE JAY -FALCON 

RECORDS 

2129 South Michigan Ave. 

Chicago 16, Illinois 

All Phones: CA 5 -6141 
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ON THE BEAT 
RHYTHM L BLUES - ROCK & ROLL 

By REN CREVATT 

The cause of integration -in the 
music world at least- reached a 
high point during the year 1957. 
Prior to the year just passed, 
rhythm and blues music had car- 
ried out a successful invasion of 
the pop best- selling disk charts. 
But 1957 saw a resurgence of 
country music like never before, 
stepping as it did, right from the 
country charts onto the pop lists, 

It can be written that "Sing- ,. 
frig the Blues," Marty Rob- 
bins' great hit, which hit the 
zenith on the charts just about 
this time last year, paved the 
way. The Cuy Mitchell ver- 
sion made the pop grade while 
Robbins himself made it only 
in the country field. But the 
song helped to start a veri- 
table stampede of country 
material to the pop lists and 

r 

ONE -STOP / record service 

DISTRIBUTOR -WHOLESALE 
NOTHING OVER 

ALL LABELS 

78 RPM 

60 -71 C 

b 
45 RPM LP'S: 

=5C $2. 
$3.09 

47 

$3.69 
* Free title strip service 
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BALTIMORE 

MARYLAND 

RECORDS 
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and Rack Jobbers 
ALL LABELS 

1 -Day Service Free Title Strips 

C 
Most EP's 80c 

78's..8Á & lie 
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$3.09 $3.69 
COD., or check S order loe 

REDISCO 
1221 West North Avenue 
Baltimore 17, Maryland 

MAdison 3 -1518 

We are ready, wtlitng ana able now 
to elfin up 1 nenderd royalty 
with a good DuDlisher whom usa can 

reZtiaura ton quaaty song an0 
retord matcrlal as we steadllr and 
tonttnually all the t 

1lime 
writo eus 

soues day by da AV., tel us 
hear from you. We ComDOEO end 

rl[e Iho.e song' known a. 
8,, Breen Brenn Songs or the troue," ro 
write gad order come mom. You 
eau address me: 

Alameda, 
60.ANN, 

1713 Lincoln Ave., A.meda, Calif. 

paved the way for Robbins 
himself to make it in the pop 
world with such hits as 
"White Sport Coat," and "The 
Story of My Life." 

But other big. records. followed 
to cement the trend. "Cone" by 
Ferlin Husky was It big pop seller. 
Jimmy Newman came along with 
Fallen Star,'' and 'both he and 

Husky sold strongly in the pop 
field with their versions. And then 
came a phenomenal paie of young 
Kentuckians, the. Everly .Brothers, 
with their two smashes, "Bye Bye 
Love," and "Wake Up Little Su- 
sie." Both these were top pop 
sellers, reaching, member one on 
the charts. 

At the 'rid of the year, a 
last look at. 1957's best sell- 
ing pop charts, shows that 
country has taken its place on 
an even footing with the 
rhythm and blues field among 
the top pop disks. Of the 
top 30 records, Pat' Boone, 
Johnny Mathis, Frank Sinatra, 
Perry Como, Jane Morgan and 
Debbie Reynolds still hold the 
fort for the sweeter balladry. 
The balance is devoted to the 
beat and the blues, in both 
country and rhythm and blues 
forms. The parade of coun- 
try-based artists is impressive. 
It includes Elvis Presley, Bill 
Justis, Buddy Holly, Jerry Lee 
Lewis, Jimmie Rodgers, Bobby 
Helms, the Everlys, and the 
Crickets. On the rock and 
roll or r&b. kick are such 
acts as Danny and the Juniors, 
Sam Cooke, Chuck Berry, the 
Rays, Ernie Freeman, Larry 
Williams, t h e Hollywood 
Flames, Thurston 'Harris and 
Lee Andrew's and the hearts. 
Of further interest is the cur- 
rent composition of the 
rhythm and blues charts 
where country artists are also 
showing up. (See separate 
story, this issue.) 

Paramount Pictures, which has 
already invested a considerable 
sum of loot on the new Elvis Pres- 
ley film, has asked . the singer's 
draft board for a two-month'defer- 
ment in order to allow him to finish 
the chore. At this writing, Presley 
has been ordered to' report' for in- 
duction in Memphis on January 
20. Presley also has two outer 
picture commitments, with M -C -M 
and Fox, whielt_ will likely have to 
go by the boards until after his 
service tenure. 

Asked for comment, Colonel 
Tom Parker said that no spe- 
cial favors would be sought, 
nor would he himself ever 
seek to get Presley into Spe- 
cial Services. "If they want 
him to entertain the boys, 
that's fine with us. While 
We're in the service, anything 
we can do to help those boys, 
we'll be geld to do. In fact, 
I may even go in myself. But 
they have to give me a uni- 
form:' Parker said drat, as in 
the past, lie would seek to 
curtail any extensive TV work 
by Presley for recruiting drives 
or any such reason, "because 
we don't want to hurt his ca- 
mer by overexposure." In the 
case of commercial TV work 
during his Army service, 
Parker said he would insist 
on proper fees for Presley, 
which in him would be 
wholly donated to a worth- 

. while charity. Meanwhile, the 
rock and roll world will wait 
with quiet panting for the 
outcome of the Paramount re- 
quest for deferment. The pic 
film is understood to have an 
investment of $350,000 tied 
up in the film venture, so it's 
likely that Mr. Hal Wallis, too, 

Reviews of New 
R &D Records 

Continued from page 41 

& BLUES RECORDS 

Biggest Disk 
Crop in '57 

Continued from page 1 

This may be too late for big colt. 
(Angel, EMI/ 

The SPARKS 
A Cuddle cad i Kiss 74 

DECCA 30.s04- Rockabilly is vigor 
ously rendered. It1 very much in 
line with current teen tastes and 
could start something. Eby, HMO 

Roam.' Cnadle....70 
Nice go on the instrumental theme. 
The medium -beat tune Is 'given 
listenable treatment. Fair chances. 
(Lark, MID 

FILMORE SLIM 
You Got the Nerve 

of Brass Monkey 73 
DOOTO 424 -The chick feels 'tire 
cat's ire in this blues item. She's 
got the nerve of the monk. Slim 
gives it a modified shout reading 
which might have some appeal in the 
territories. Interesting material. (WB' 
roses. ISIS) 

I West to Hold Your Hand....75 
A deeply-felt pledge of devotion In 
the strictly southern blues style. Ter 
ritorial interest a possibility. (WO. 
Items. Eß1I) 

UF-LINX 
What 'Chi Gomm Do? 72 

CHALLENGE 1013- Catchy rhythm 
ditty is' warbled altaclively by deep. 
voiced gent, who should gamer deejsy 
play on the strength of his name 
alone. tShermam, EMI) 

So Tough....70 
Pleasant rocker is handed okay vocal 
stint by Kut -Linz, with strong back- 
ing by chorus and ork. Lbn, BMI) 

)I.PH PRINCE 
Yosj re Gone Drive Me OW 

KING 5100 -A minor key, southern- 
flavored opus with a mimes moderate 
paced beat. Good reading that has 
chance. tJay le Ces. BMI! 

Call Me Dumpllu s....66 
A moderate paced blues. Good ma- 
serial with okay chanting by Prince. 
Good dance rhythm but Overall power 
is thin. (Jay de Cm, 85111 

72 

ELMORE JAMES 
Take ale Where You Go 74 

CtIIPF 7006 -The shouter belts out 
this blues to funky string end horn 
accompaniment. Good beat. Good 
primitive quality. Regional appeal. 
lMelverCoarad, BMII 

Cry for Me 8ab7....70 
Good funky primitive blues feeling. 
James shouts it with heart. to a 

swinging bàcking. (Melva- Conrad, 
EMI) 

EI.Lie HEADEN ORK 
Cool Gt 

DOOTO 427 -A stow, eight-to-the bar 
style blues with the rhythm paner. 
voiced in the piano backing.- Okay 
sound and performance generates 
some steam. tWWhms, EMI) 

B lame It oa the Blues ....67 
A slow, pulsing blues chant by 
Header. Good shouted reading on 

a fairly eommooptare bit of material. 
Possible plays in southern areas on 
performance. (Wlatms, BMII 

H 

Tun foltow.g records, also reviewed 
by The BOtboaro made staff, were 

riled 65 or less: 

IMMY DEE: My Broken Heart'h's Onta 
Yon I Love -Tin Pan Alley 204 

THE RAJAHS: I Felt In Love.'Sblfting 
Sands -Klik 7805 

WAI.KF.R BROTHERS: Co, Devil Gal 
Flylhl Hlgh -Ksy -Y 66780 

will be doing some nervous 
waiting, 

Thurston Moore Enterprises. of 
Verona, Ky., has turned out a great 
rock and roll; rhythm and blues 
scrapbook' of artist photos. Scores 
of artists in both r. &b. and rocka- 
billy fields are pictured and the 
book should shape up as a red hot 
mail order item. Free copies are 
offered to deejays and stars who 
write ih to Thurston Moore.... 
\vPGC in Washington offered to 
spin the new Rev Hamilton disk of 
"Don't Let Co?' every time 50 
phone requests for it were received. 
The station got a total of 1,283 
phone calls 'in seven hours. 
Steve Lawrence will do the Steve 
Allen show on NBC -TV January 
19 when the show originates from 
HavanE Johnny Mathis will do 
the January 28 George Cobel 
shore, also on NBC-TV.... Tina 
Robin into the Casino Royal, 
Washington.... Many thanks to 
all the "beat" fans who've sent 
cards. A huppe, swinging new 
year, with lots of loot for alll 
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isloff's "Piano Concerto No. 1" head 
the list of classical best -sellers. 
.\iy Fair Lodi' by Shelly Manne 
and His Men, Concert by the Sea" 
and "Ellington at Newport" by 
Duke Ellington were the best -sell- 
ing jazz LP's for the year. In the 
EP field, Presley u-as the artist to 
click most consistently and his re- 
leases usually accounted for at 
least four of the top 10 each week. 

A better point, increased atten- 
tion on cover art and better mer- 
chandising at the selling level 
have occasioned the increased in- 
terest by consumers in long play 
packages. Personal appearances, 
movies and the greater number of 
TV guest shots by currently popu- 
lar recording artists account to a 
great extent for the rise in singles 
sales. 

Boston Report 
Continued frorn page 16 

"The average dealer doesn't know 
what he's got here. He doesn't 
understand tape. He doesn't know 
how to sell it and he practically, 
doesn't even know how to buy it.' 

Others allowed that the dealer 
doesn't seem to know !tow to talk 
it tip to the customer and the cus- 
tomer seems to have his problems, 
too. Tihe buyer is confused over 
just what can be played 'on tape 
and is also' somewhat in the dark 
as to what type of machine he 
should purchase to play it on. 

Discount Competition 
The regular dealers expressed 

some discouragement over what 
they termed unfair competition 
from discount houses. One dealer 
says he has quite a few calls for 
tape, but when the customer is 

confronted with a price of $7.95, 
he is apt to back off and go where 
he can get it for as mulch as $2 to 
$3 cheaper. This, of course, is a 
situation that also exists in platters. 

At the lowest point of resistance 
was one dealer who said he was 
quite skeptical about tape. and 
allowed as how it was a. ticklish 
commodity on which he doesn't 
know what they'll do next. While 
Ile handles calls for it, he plans to 
wait and see before going into it 
in any kind of volume. 

Price Limits Stock 
A downtown dealer says he has 

lots of calls fait because of the 
high price of stocking it he doesn't 
carry much. He will, however, get 
anything a customer wants and 
feels that the market will open up 
greatly within a year. 

One negative rmport was from an 
outlet which had $12,000 in tape 
stocks. In three months only $600 
had been moved and if it's possible 
to last out until public acceptance 
is more pronounced in these parts 
they believe they will dui well. 

Ednca :ion Needed 
While the reaction of dealers to 

tape ranges all the way from those 
who don't want any part of it now 
to those who are interested in pro- 
muting it as much as possible, 
there appears to be some very defi- 
nite needs on the merchandising 
end. 

Generally the demand is for 
more knowled0 of this new me- 
dium. It is apparently up to the 
disk firms to putt out an intense 
program of education for the deal- 
er so that the dealer can in turn 
pass the information on to his cus- 
tomer. Not too much is expected 
in volume increase this year, but 
most agree that with an education 
program all around tapes can be- 
come a good source of revenue, 

RELIABILITY -QUALITY 

RECORD PRESSING 
Originators of the Patented 

rim drive. thick -thin 
type record 

RESEARCH CRAFT CO. 
1037 N.,SYCAMORE STREET 

LOS ANGELES 34. CALIF. 

M'w'kee Report 
Continued from page I6 

tors, according to disk buyer Stu 
Glassman. "We've got the space 
now that we have long needed to 
stock and display tape recorders 
and recorded tapes," lie says. "So 
far we have had to sell tapes with 
virtually no demonstration and 
limited display space. I feel that 
both the instruments and the tapes 
can best be merchandised by 
proper demonstration. We're going 
to have the room for that from now 
on." 

Different Customers 
Will tape sales cut into a deal- 

er's established disk volume? Not 
so, according to Charles Netzose, 
of Netzow's Music. "We're selling 
to s to air entirely different group 
of people than our regular record 
customers," he feels. "The died -in- 
the -wool music lover is 'still a 
phonograph record buyer. He fa- 
vors the loner price of records and 
has an investment in his record 
library that he is not anxious to 
give up in favor of' the newer 
tape media." 

Widely advertised tape clubs of- 
fering the smile releases available 
from stores to magazine readers at 
20 per cent discounts can prove 
to be a hindrance in the months 
ahead, warns Charles Netioa- 

Catalogs Are Meager 
"The average tape customer Is 

not looking for service khe way 
our record patrons do." he adds. 
"At present tape catalogs are .so 
meager that we couldn't offer him 
much service anyway, if a }é wanted 
to. That makes him much more 
likely to succumb to the cult -rate 
mail -order ads in magazines and 
newspapers than the people who 
prefer records." 

Dealers here are in agreement 
that improved cover art is badly 
needed to stimulate visual interest 
in tapes. "Tape cover art until re- 
cently has been marked by drab- 
ness and has been very pedestrian," 
notes Charles Netzoov. 

Some Suggestions 
More free catalogs and point -of- 

sales devices to sales counters are 
also needed, according to local 
dealers. 

According to Warren Keats, of 
the Hi -Fi Center. tape firms should 
consider packing tapes without 
seals to permit stole testing of mer- 
chandise by customers. 

"Most people prefer to listen to 
a tape before they buy it. Tape 
companies ought to put the tapes 
in packages that could be easily 
opened without damaging the 
package. Perhaps a mucilage plas- 
tic leader on the tape would also 
help solve the problem," he sug- 
gests. 

Denver Report 
Continued from page 16 

point -of -sale advertising materials, 
and more package offers which 
give . the customer an extra value 
in buying several really desirable 
reels Of tape at once. then there 
should be more publicity on holy 
the average person can record his 
ohm music effectively " 

Nides Appliance Company has 
operated one of Denver s largest 
record departments for the past 

-15 years, and sells around 150 
tape recordings per year from the 
department. 

THE NEW PENGUIN HIT 111 

SWEET 
LOVE 

#434 

Dooto Records 
4512 5. Central Ave.. 

L. A.. Calif. 
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Drugs, Cameras and Hi -Fi Number of Releases 
Continued from page 20 This Week 

fast movers it being another case 
of "if yin' don t have it you don't 
sell it.' Hillcrest has it, displays 
it and sells it. 

Mr. Cortesi trains his personnel 
to sell everything the shop has to 
offer, from cameras to hi -fi equip- 
ment. Tape recorders are sold at 
the camera counter (where one is 
on display .as a demonstrator), in 
the record shop, but particularly 
in the Sound Rouie. In size, this 
is a small area, only 9 x 18 feet. 
It is soundproofed and walls and 
ceiling are acoustic- tiled, so that 
listeners may hear pure sound 
with no distractions. 

Interest Developed 
Since the priincipal traffic loca- 

tion is at the downstairs camera 
counter, with the record shop sec- 
ond, it is there that sales people 
try to develop interest in tape 
recorders and high fidelity among 
customers. Those who show in- 
terest are invited to the "inner 
sanctum" which gives them the 
feeling of belonging to a select 
audience. A clerk might say, for 
example, "Has-e you seen our new 
hi -fi shop yeti 

Complete Audio Salon 
Prospective buyers are privi- 

leged to operate what assistant 
manager Ron Winter terms "the 
Brain," a complex panel of 
switches by Wbids 1,700,000 corn- 

binations of audio components 
may be played. Dick Nute, hi -fi 
technician built the Brain and 
outfitted the Sound Room so that 
it is possible to play any tuner, 
tape recorder, record changer or 
pickup thru any combination of 
amplifiers and speakers. 

The room is equipped with a 

dozen different speakers perma- 
nently wall- mounted in baffles, 
in addition to a variety of speak- 
ers in unmounted baffles. One 
15 -foot shelf displays nothing but 
FM and AM tuners; another 
equal space is devoted to a be- 
wildering variety of amplifiers; 
then there is a 15 -foot bench at 
convenient height for the display 
and demonstration of tape record- 
ers. Record changers occupy one 
nine -foot shelf and four other 
niece -foot shelves are used for 
stereophonic speaker assemblies, 
tweeters, microphones and related 
merchandise. Part of the perma- 
nent installation is a stereophonic 
tape system in the medium- priced 
range. 

Music Charms 
Music is piped thntout the store 

and even thru an outside speaker 
all day long. Tape recorder sales 
have resulted from a customer's 
interest in music being stirred as 
he made a purchase in the pha'- 
Diary. Favorites of most people, 

Reviews and Ratings of 
New Classical Albums 

PUCCINli 11.,DOr 141,'9 -La 
Seely Rccrdina Linder the Direction 
of Tullio Sent.. Ansel 3571 C.I. ..78 
Callas tremendous drawing power will 

account for many sales of this generally 
superior album. Altpo her dramatic con- 
tribution is great, highest honors MUM go 
to Eliubeth Schwerakspf whose effect- 
ing performance *rased with' sural 
beauty. Balance of cut is sopd and con- 
ductor c conception h Ilrt rite. Excel- 
lent sound. 

GRIM, PIANO CONCERTO; SCHU- 
MANN, PIANO CONCERTO (t -12 ")- 
C.d. Amu, elmmist & Pklbareamia 
Orcb. (Genital. Aasd 38861 75 
Arran's readings are poised, deftly han- 

dled, with technique to spare. His are 
neither fiery, romantic performances, nor 
dull ones. Attho opposition on disks is 
heavy, there Is room for this inter, 
preration. and mist's admirers can be 
counted on for fairly good sales. 

TQtAIKOVSKY: VIOLIN CONCERTOS 
e.00ATELLI: SON ATA; VIVALDI: 
CONCERTO (t- 12 "1- I.noid Kogan, 
V inlbtbl; Paris Con sen enin e. Orcb. 
I\'aodemootl. Ansel 35444 75 
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BOSTON. 
SMASH HIT 

THE GLAMOROUS NEW 

HOTEL 

A swan Ire 
Show folks are raving about the 

all new Hotel Avery. All new, large, 

beautifully furnished deluxe rooms 

with private bath and television. 
Many Air Conditioned. 

AVERT & WASHINGTON STS. 
nm- 

Kogan's impending American debut 
lends special interest to this release. 
Ills performances h_ee reveal a fluent 
technique and sweet tone rather than in- 
tensely dramatic approach. Issue can do 
well if personal appearances generate sub- 
stantial excitement. 

BR.4HMSr SYMPHONY NO. 1 I1 -I2") 
-Pbtbarmoela On . IKlenpere,). A - 
gel 35481 74 
Latest interpretation of the work Is 

given masterful reading by ...Parry. 
This will face heavy competition from the 
Ormandy and Toscanini versions. The 
tempo is here slightly slower and more 
deliberate than in previous recordings. 
Displays could create interest, however. 

WAGNER, TRISTAN A ISOLDE (PRE- 
LUDE & LIEeESTODI; MEISTER- 
SINGER & TANNHAUSER OVER - 
TURFS il -I2 ") - Berlke Phllbarmook 
Ore! Won Kara.). Angel 35482 74 
This is one of the best Wagnerian 

orchestral packages to come along in a 
while. Karajan directs intensely fell 
performances That are finely executed and 
well «ceded. This could become solid 
standard merchandise. 

MAHLER: SYMPHONY NO. 4 11.12") 
-Enmy Loose, Soprano Soloist & 
Philharmonic Orcb. (Ktelrk0. Angel 
3557e 73 
Superb recording rounds out album 

which boasts of first -rate playing under 
fine direction. This should be a leading 
verrinn of the work, for the lyrical, 
buoyant quality that the conductor con- 
veys. Demonstration might convert even 
an11- Mahlcrites. 

ALBINONL- SONATA & OBOE CON- 
CERTO; VIVALDI, CONCERTO FOR 
TWO OBOES. STRINGS & HARPSI- 
CHORD: PERCOLESI: CONCERTINO 
I1- IZ "1- VIrtuosl de Roma IFasawl 
Angel 43019 72 
Delightful group of early Italian works 

impeccably performed by masters of the 
Idiom. Their playing, as moat, is refined 
yet energetic. Dealers will respond to 
this release. 

SCHUBERT: TRIOS 11.12 "1 -Pens Gat. 
Ink, Violin; Laszlo Varga. Cello; latvae 
Nodes, Plano. Perked SLP 735 70 
Fine instrumentalists blend their talents 

to good advantage in this disk. Well- 
integrated performances are warm but not 
over -sentimental. Competition is not ex- 
eanlve, so album can do fairly well for 
chamber nude category. 

TQIAIKOVSRY: SYMPHONY NO. S 
R0. Angel 35566 69 
Altho this is a musical, restrained 

performance by line orchestra, and 
nicely recorded, R hardly can hope to 
compete with some of the powerful sellers 

BEETHOVEN: PIANO SONATAS 11.13") 
-Georg* SoleOany, PaabL Angel 
45014 07 
Young Hungarian pianist proses com- 

petent execulIet of diffkult last three 
sonatas of Beethoven. The sound here 
Is rather percussive. howver, and the 
artist lacks the stature to reach bl 
helaba other. bas* attained. 

Label 
ABC -Paramount 
APU 
CASCADE 
CHALLENGE 
CHANCELLOR 
CHIEF , 

COLUMBIA 
DECCA 
DE LUXE 
DOOTO 
DOT 
EMBASSY 
FEDERAL 
IOWANA 
JET 
JUBILEE 
KAPP 
KAY -Y 
KENT 
KING 
KLIK 
LEGEND 
MARK 
MODERN 
PHEASANT 
PREP 
PRO 
RCA VICTOR 
ROULETTE 
SPECIALTY 
STARDAY 
SWAN 
TIN PAN ALLEY 
XYZ 
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Cortesi has found, are light clas- 
sical and show tunes. 

"We got started in the tape and 
hi -fi end of the business when we 
put a tape recorder in the camera 
shop across the street," he re- 
called. For six months it just sat 
there and nobody showed any in- 
terest in it, least of all any of us. 
Then Ron Winter caught the brig 
and we began playing and listen- 
ing all day long. After that, sales 
of tape recorders just seemed to 
conne naturally." 

No Longer Sidelines 
Now the camera and lei -fi shop 

are staffed by Larry Cortesi, Ron 
Winter; Bill Coebner, camera 
shop assistant; hi -fi man Dick 
Nute; two part-time camera 
clerks, and three girls in the rec- 
ord shop. Another man, Bob 
Newkirk, has been taken on at 
the camera counter. 

Photographic equipment and 
supplies is still the mainstay of 
Hillcrest Camera and Ili -Fi, but 
the tape, record and Iii -fi depart- 
ments have developed to such an 
extent that they can hardly be 
considered as sidelines any longer. 

'58 Sales Boost 
Continued frone page 11 

accounts receivable from distribu- 
tors in decent shape, without get- 
ting in deeper with mounting al- 
bum overhead. 

New methods of merchandising, 
dramatic campaigns to introduce 
new LP and single product and 
even greater inducements to buy 
are in store for dealers during the 
coming year. The guarantees of- 
ferer: by RCA Victor recently (The 
Billboard, December 23), and the 
existing Capitol merchandise ex- 
change plan are indicative of tight -. 
er competition. among the majors. 
while at the same time recognizing 
that profits must be related to sales. 

With more LP's bound to be 
produced, the record dealer may 
be required to invest more capital 
in his inventory, tho it's certain 
that mach of tisis will not be risk 
capital. 

There's the opinion that record 
stores may one day become "home 
entertainment centers," with their 
stock not limited to musical mer- 
chandise only. The purchase this 
year of the Bell & Howell phono- 
graph line by Columbia, the latter 
firm's debut of a radio line, and 
the entry of Capitol Records in 
the phono equipment business are 
indications of broader lines of home 
entertainment that record manufac- 
turers are getting into. 

All of this augers well for the 
disk ' dealer, who in the face of new 
safes avenues from rack jobbers 
and record clubs, still remains the 
important nub of the industry. 

Stereo Disk Still in Research 
Continued from page 11 

added an additional note of calm. 
"The public and the record dealer 
will not suffer -they will not be 
allowed to suffer. Stereo disks are 
merely technological progress that 
will not affect other recordings. 
Good monaural systems will still 
be in demand and will still pro- 
duce good sound." 

Good Publicity Stunt 
Bayless went on to state that: 

"Audio Fidelity r move is a good 
publicity stunt that contributes 
nothing to the industry and it will 
be forgotten in 30 days." Bayless 
also disclosed that two meetings 
have been held by the RIAA and 
a third is scheduled. "A mass of 
informations has been exchanged. 
The record manufacturers will 
make their suggestions for the 
adoption of industry standards for 
stereo disks and the RIAA will 
then make its recommendations. 
It's possible that these will be ar- 
rived at by March 1." 

Meanwhile, a spokesman for 
Motorola sees mass- produced ster- 
eo disk players as something for 
the distant flame. "1959 or later, 
certainly not 1958." The firm's po- 
sition is that there is still muds 
to be done in selling monaural hi- 
fi to a mass audience. In Motor- 

Reviews and 
Ratings of New 

Jazz Albums 
FOUR ALTOS se 

Woods, Quill, 5hihab. Stein, Alto Sax 
Prestige LP 7116 
An uninhibited, blowing session by 
four "Parker-oriented" semisls that 
exudes more than its share of heal, 
and allows -for extended improvise- 
clone. All four play in facile probing 
manner, but it is Phil Woods who Is 

most consistently gratifying, Strolls, 
virile -sounding rhythm helps cause 
along. Modem buyer who Inclines 
to propulsive. 0:0101ng brand of jars 
will go for this in big way. Try 
T. Charles composition, "Kakwhee," 
or Stein's "Kinds Kanonie" es demo 
bands. 

GROOVY: THE RED 
GARLAND TRIO 79 

11 -I2 ") 
Prestige LP 7113 

Pianist Garland in a stimulating 
brace of performances with superb 
rhythmic support from An Taylor, 
drums; and the surging Paul Cham- 
bers on ban. Tho there are traces 
of NM Cole and Tbum in his work, 
Garland M sell on the may to evolv- 
ing a recognisable sound and style 
of his own. Could be sold to ils 
and periphery clientele. Try "C -Jam 
Blues" and "Will You Still Be Mine" 
as demo -tracks. 

AFTER HOURS 78 
Thad Jones, Trumpet A Various Artists. 

(1.12") 
Prestige LP 7118 

A blues set in feeling, and oft - 
times In form, that is most notable 
for the solo contribuions of num. 
)eler Thad Jones and guitarist Kenny 
Burrell. Because the writing is skele- 
tal, it is the assemblage of solos and 
conversations among the players that 
lends form and meaning. Most suc- 
cessful tracks: "Empty Street" and 
-'Count One' establish the communal 
feeling of well -played blues. Could 
be 

m 
pealing to both traa and oT modeap buyers because 

dition 
of 

l 

blocs 
format. 

olás view, this market has as yet 
been barely scratched. 

Irving Creen, prexy of Mercury 
Records, described the develop- 
ment and perfection of stereo as 
"a man -sized job." "There are two 
big problems to face," he said. 
"First, you've got to perfect com- 
patibility. Then you've got to de- 
sign and manufacture players. This 
kind of job can't be <lotne over - 
night. Besides, dealers should not 
be worried. Not everyone buys a 
Cadillac. There's always a much 
bigger market or Fords!" 

A spokesman for Webster Chi- 
cago, manufacturer of the Webcor 
line of phonos, sees the earliest 
date for introduction of a commer- 
cial stereo player as this summer, 
possibly at the Music Trade 
show. But this he felt would be 
a product of "the components 
boys." "It will be a nuts and bolts 
proposition for at least this year," 
he opined. "and anything construc- 
tive couldn't be done before July 
and anything before that time 
would be destructive." 

Roland Kalb, of Steelman Phono- 
graphs, which manufactures some 
of the Columbia phono line among 
others, said his firm is doing 
heavy research on stereo playing 
equipment but that no target date 
had been set for going into pro- 
duction, nor could one be set be- 
fore the industry arrives at certain 
standards for reproducing stereo. 

Still others indicated that, who 
some minor labels have shown an 
intention to bring out stereo disks 
as soon as they receive cutters or- 
dered Irons \Vestrex, they might 
well "cut their own throats by do- 
ing so, because nobody will be 
able to play the stuff." 
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TAYLOR'S WAILERS 77 

u -12") 
Prestige LP 7117 

An assemblage of 'hard -swingers' 
under the leadership of drummer All 
Taylor - D. Byrd, J. McLean, C. 
Rouse, R. Bryant, etc. -rooted to the 
bop school, essay an open. throbbing 
swing that has evolved oui of 
rhythmic convolutions of bop style. 
Tenorist Rouse and trumpeter Byrd 
are in especially line form; Taylor, 
his forceful, tasteful self. Sell to 
'main stream' modern buyers. Try 
Monk's "Well You Needn't" as 

de-no-track. 
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HAPPY KIDS 

Tampa Club Hosts 
1,000 at Yule Party 

TAMPA -The Greater Tampa 
Showmen's Association played host 
to over 1,000 area youngsters at its 
annual Christmas Party held at the 
clubhouse last week. 

The moppets, selected by the 
Family W e 1 f are Service from 
among various welfare agencies, 
each received toys, were fed, saw a 

variety show and wem treated to 
rides on the five devices operated 
on the parking lot. 

A total of $7,800 was spent on 
the party, which was supervised by 
President Bueky Allen, Harry 
(Irish) Gaughn, Earl Maddox and 
Ernie Wenzik. 

Santa Claus, played by Johann 
Petrussen, Side Show giant, passed 
out gifts arranged so that each 

Atlantic City 

Finds Papers 

Are Best Media 
ATLANTIC CITY - Atlantic 

City has been using newspaper 
advertising to attract visitors since 
1870, and this media remains the 
best drawing power today, Mall 
Dodson reported this week. 

Speaking at the Kiwanis Club 
luncheon, the city's promotion and 
advertising director said that of 
86,000 inquiries from prospective 
visitors this year, 63,000 came 
directly from newspaper adver- 
tising. 

He said his office spent $96,000 
for newspaper advertising this year 
in the 10 key States from which 
the resort draws the bulk of its 
visitor business, and he intends to 
devote the major portion of his 
advertising budget next year to the 
same media. 

Dodson's office also spent 
$20,000 on radio advertising, and 
a similar amount on TV. The 
money spent on television was in 
conjunction with the NBC network 
telecasts during the Kiwanis Inter- 
national convention the latter part 
of June. 

Dodson pointed out that the 
city's $320,000 annual budget for 
promotion and advertising is arisen 
compared to the $5 million spent 
by the State of Florida, and even 
the Island of Bermuda, which has 
only 1.905 hotel rooms but spent 
$1,097,000 this year exclusive of 
expenditure by the hotels. 

Among advertising expenditures 
this year, he reported spending 
$20,000 for outdoor signs showing 
motorists on superhighways where 
to turn off for Atlantic City. 

child got ones suited for his age 
group. Each youngster received 
candy, nuts, frt.it and comic books. 
The toy bags, bigger than some of 
the children, contained bears, dolls, 
sewing kits, tea sets for the girls 
and drums, boats, cars and cap 
pistols for the boys. 

At the club's regular meeting it 
was reported that Roy McCurdy 
and Gus Brown were on the sick 
list. Colonel Tom Parker sent in a 
donation of $500. Eddie Zucchini 
announced that plans were set for 
the New Years Eve party. Paid up 
members were announced at 709 
and the blood bank had 486 pints. 
Annual barbecue will be held 
January 5. 

Elected to the nominating com- 
mittee from the body were Joe 
Sciortino, Jack D. Wright jr., Al 
Williamson and Bill Perrot as the 
alternate. From the board of gov- 
ernors the following were elected: 
Irish Genghis, Harry Rubin, George 
Reinhardt. Bobbie Hasson and 
Glen Porter. 

Swift Current 
Reaps $7,882 Net; 
Elects Olson Prez 

SWIFT CURRENT, Sask. - 
Sydney Olson was elected presi- 
dent of the Swift Current Agri- 
cultural and Exhibition Association 
succeeding Jack McIntosh, presi- 
dent for the past year. `Tice - 
presidents are F. J. Lundhohn and 
Mrs. E. C. Shook. 

Total operating receipts were 
shown as $89,006 and expendi- 
tures were $74,664. Profit on the 
Frontier Days Celebration and 
Exhibition was listed as $7,882. 
Rodeo revenue was $13,729 and 
evening show revenue was $11,964. 
Rodeo expenditures totaled $11,- 
856 and the evening show cost 
was $5,648. 

Altho the last day was practi- 
cally rained out, the 1937 Frontier 
Days show was a success, Irving 
Hansen managing director, report- 
ed. He felt that in order for the 
association to serve its purpose in 
the community more fully, steps 
should be taken to widen the scope 
of its activities. 

Membership on October 31 was 
228 as compared with 154 in 1956, 
he said. 

Chariot races have been gaining 
in popularity and will likely be- 
come ass annual attraction, Hansen 
said. The future of the harness 
race meet is undecided. The cut- 
ting horse event was well received 
and may be retained. 

A $7,500 livestock barn built in 
1957 is expected to take care of 
barn requirements for the next few 
years. The grandstand will soon 
need major repairs or will leave 
to be replaced, Hansen warned. 

York, Pa., Fair Pacts 
Strates, Wirth, Swenson 

YORK, Pa. - The York Inter- Tuesday, Wednesday, Thu sda,- 
state Fair has set most of its at- 
tractions for 1958, Sam Lewis, 
veteran general manage r, an- 
nounced last week. 

The James E. Strates Shows will 
again provide the midway attrac- 
tions and Frank Wirth Booking As- 
sociation the grandstand revue and 
acts. Special added attractions for 

and Friday- usually name perform- 
ers -will not be signed until late 
spring or early summer, Lewis said. 

New to the fair will be two per- 
formances of the Aut Swenson 
Thrilicade, which will do an after- 
noon and night show on Saturday, 
September 13. 

200 Relax 

At Phoenix 

Banquet -Ball 
PHOENIX, Ariz. - A record 

crowd of more than 200 show 
people, friends and guests attended 
the ninth annual Arizona Show- 
mens Association banquet and ball 
held at The Encore here Mon- 
day (16). 

Sam Steffin was toastmaster, in- 
troducing the ASA officers, repre- 
sentatives of the various clubs and 
reading congratulatory messages 
from well wishers who were unable 
to attend. Those on the dais in- 
cluded Joe Steinberg, representing 
Pacific Coast Showmen's Associa- 
tion; C. H. Allton, Regular Associ- 
ated Troupers; Hurter C. Farmer, 
Show Folks of America; Sam Ab- 
bott, Tho Billboard; Harry Lucas, 
ASA president; Don Hanna, ASA 
treasurer; Earl Salters, ASA secre- 
tary, and Jack Poster, ASA vice - 
president. The invocation was de- 
livered by Abbott. 

Steffin also introduced several 
members of the Siebrand Bros. 
Circus & Carnival who have 
played an important part in the 
organization and progress of the 
club's work. They included P. W. 
Siebrand, H. W. Siebrand, William 
Siebrand, and P. H. Siebrand. 

Also present and taking bows 
were Francis Wilson, ASA attor- 
ney; Fred Wilson, State's attorney; 
James Lindsay, county supervisor; 

r. Weldon Baker; Mr. and Mrs. 
M. E. Eubank, Happy Anderson, 

(Continued on page 53) 

Sacramento County 
Appoints Forbes 

SACRAMENTO, Calif. - Max 
Forbes, 40, Plumas County Cham- 
ber of Commerce manager, was 
named secretary- manager of the 
Sacramento County Fair by its 
board of directors who protested 
a State ruling that the job be part - 
tune. 

Forbes succeeds Harrison Cutler, 
who conducted the fair in 1957 
but who moves to the California 
State Fair & Exposition also here 
January 1 as livestock supervisor. 

Ancjl Hoffman, board president, 
advised the board that the new 
manager can be hired only for six 
months of the year. The remainder 
of the year he is expected, if possi- 
ble, to be employed by the State 
Fair. The board president argued 
that the job of county fair manager 
could not be handled on a part - 
time basis. Cutler, who was present 
at the meeting in the State Fair 
board room, agreed with the head 
director 

Estevan Auditorium 
Seeks $100,000 Fund 

ESTEVAN, Sask. -An intensive 
fund- raising campaign is under way 
to help complete and pay for the 
new Estevan A etdtural Audito- 
rium. The auditorium's manage- 
ment committee is hopeful of rais- 

Co Cost the building to date is Ford Replaces Disk $260,000, not including donations 

Artists at Detroit 

CNE Proposes New 
Football Stadium 

TORONTO -A stadium that 
most be suitable to all major sports 
may be built at the Canadian Na- 
tional Exhibition. 

A plan has been submitted by 
the CNE that would permit foot- 
ball but eliminates baseball. The 
football plan contains two options. 
One would cost $975,000 and pro- 
vide 36,000 seats and the other 
would cost $1,225,000 and seat 
41,000. Each figure includes the 
21,000 in the present grandstand. 

An earlier proposed plan would 
seat 65,000 and be suitable for 
baseball and football. It would 
cost $5,900,000. 

The football interests said that 
if the stadium was to be of any 
value, then it must be ready for 
the 1959 season. 

The baseball interests said they 

Midwest Club 

Preps Banquet 
MINNEAPOLIS -First annual 

banquet and ball of the Midwest 
Showmen's s Association promises to 
be a gala affair according to 
Preston Lambert, chairman of the 
event. 

The event will be held in the 
ballroom of the St. Paul Hotel 
January 6 which is the opening 
date of the Minnesota Federation 
of County Faim Convention. 

Guests of honor will include 
Governor Orville Freeman and 
representatives from various show- 
men's clubs that have helped 
support the new association. 

Douglas K. Baldwin, manager 
of the Minnesota State Fair, will 
be toastmaster while the Right 
Reverend Monsignor Arrell of 
Fargo, N. D., will give the 
invocation. 

A program of entertainment has 
been lined up with acts and Cendÿ 
Candido as master of ceremonies. 

The winner of the trip to Florida 
will be selected following the 
dinner. 

Grande Prairie 
Elects R. C. Bacon 

GRANDE PRAIRIE, Alta. - 
R. C. Bacon seas elected president 
of the Grande Prairie Agricultural 
Society at the fair's annual meet- 
ing. He succeeds E. A. Sheehan. 

Vice- presidents are D. L. Sherk 
and Norman Hollingsworth. Mrs. 
Hudson Adair was returned as sec- 
retary-treasurer. 

In his presidential report, Shee- 
han said altho the society ended 
its year $660 in the red, Ice consid- 
ered Ilse 1957 fair a success. Big 
accomplishment of the year was 
the society's emergence from a 
$3,200 deficit. 

were prepared to pay at least 
$75,000 a year rental for a baseball 
stadium in Exhibition Park. The 
lease on Maple Leaf Stadium ex- 
pires in 1962 and offers to pur- 
chase it were rejected by the Har- 
bor Commission. 

In addition to the rental the city 
could make $75,000 a year on park- 
ing concessions and $30,000 selling 
hot dogs and soft drinks. If Cooke 
succeeds in attracting a major 
league club these figures would be 
tripled. 

League Hosts 

40 on Holiday 
CHICAGO -- The Showmen's 

League of America played host to 
over 40 of its members on Christ- 
mas Day wills a turkey dinner and 
all the trimmings in the clubhouse. 

At the regular Thursday (26) 
meeting, President Jack Duffield 
was in the chair. Also present 
were two vice- presidents, Bill Car - 
sky and Ed Sopenar; Bernie Men- 
delson, treasurer; Hank Shelby, 
secretary, and four past -presidents, 
Sam J. Levy Sr., Fred H. Kress - 
mann, Maurice Ohren and Al 
Sweeney. 

The membership was saddened 
by the death of Terrell Jacobs 
and Argot Appel. 

Lou Dufour was an out -of- 
toavner at the meeting. Ray W. 
Anderson was reported on the sick 
list. 

McAllen Auditorium 
Plans Announced 

McALLEN, Tex. - Plans for 
McAllen's new Municipal Audito- 
rium were seen at a public meeting 
attended by the city council and 
civic leaders. Voters last summer 
approved a bond issue of $650,000 
for the building. 

Actually two buildings will be 
constructed to include an audito- 
rium seating about 1800 persons, 
and a connecting hall for exhibits 
and a banquet hall, seating capac- 
ity of 1,000. The buildings will go 
on a 27-acre site. 

Import Auto Expo 
Set for W. Coast 

LOS ANGELES - The Im- 
ported Motor Car Show will be 
11 days starting January 9 at the 
Los Angeles Shrine Exposition 
Hall, Ted Bentley, producer, said. 

The exhibit will show 1958 
model sports and passenger cars 
from England, France, Italy, Ger- 
many, Sweden, Austria, Japan and 
Czechoslovakia. AIso in the 96,000 
square feet area will be special 
sections for the display of imported 
accessories. 

of work and materials. Some $191,- 
000 has been paid out. In one 
month of operation the auditorium 
drew 12,688 paid hockey admis- 
sions and nearly 10,000 children's 
tickets were sold for skating. 

KERROBERT, Sask - Bob 
Armstrong was elected president 
for the third consecutive year at 
the annual meeting of the Kerro- 
bert and District Agricultural So- 
ciety. Mel Whetter and A. A. Kirk 
are vice- presidents and J. L. Char - 
teris is secretary- treasurer. 

DETROIT - -Tennessee Ernie 
Ford will replace one segment of 
the Michigan State Fair's Coliseum 
show that is normally loaded with 
recording artists, Donald L. Swan- 
son, fair manager, announced. 

The TV star, backed by a pack- 
age show, will be presented in the 
building on the opening Saturday, 
Sundae and Labor Day. 

In recent years the Coliseum 
show was in two segments, one for 
the first three days, the other dur- 
ing the final four days of the fair's 
run. A bill of record artists will be 
signed- for the final four days, 
Swanson said. 

Booking of Ford was handled by 
E. O. Stacy, Music Corporation of 
America. 
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SMITH SMITH 
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SMITH AND SMITH, INC. 
SPRINGVILLE. ERIE CO.. NEW YORK I 
`, .°. .1,:.--' Roll-aPlsne 
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KID A PPEAL! 

'PUMP-IT 
HANDCAR RIDE Mr, 

OTTAWAY AMUSEMENT CO. 
'MFGS. of STEAM TRAINS HANDCARS 
3045 N. ST. FRANCIS WICHITA. KANS. 

Boston Club 

Adds Auxiliary 
BOSTON -A ladies' auxiliary 

of the New England Showmen s 
Association, Inc., was formed re- 
cently when 10 women were 
named as charter members of the 
organization. 

The group, headed by Estella 
Nathanson, has on the rolls Claire 
Penny, Rose Panegopoulas, Jo- 
sephine Gross, Bernice Emerson, 
Frances Waterman, Elizabeth 
Wa e, Litha Price, Grace Cross 
and Betty Grupa. 

The aim of the auxiliary is to 
perform charitable work in the 
name of the association. The meet- 
ing was held at the association's 
dub rooms, 276 Tremont Street. 

Members from other parts of the 
country recently visiting the new 
clubrooms were Bucky Allen, and 
Jeff Harris, of the World of Mirth 
Shows; Harry Prince and Billy 
O'Brian; Milton Kaufman, of 
Rochester, N. Y and Sonny Levin, 
of the Cetlin & Wilson Shows. 

A Sunshine Fund has been or- 
ganized to assist needy children. 

6 Name Singers 

Play Auto Show 
SAN ANTONIO- Singers Don 

Cherry, Bobby Breen, June Valli, 
Joni James, Steve Lawrence and 
Andy Williams, will take turns 
headlining the entertainmel, at the 
1958 San Antonio Auto Show to 
be held here at the Bexar County 
Coliseum January 17 -22. 

In addition o the name singers 
there will be other continuing en- 
tertainment during the six days of 
the show. These include till Four 
Coins, the Maxwells, Phil Lawrence 
and Mitzi and the Great Donaldo. 
Herman Waldsnat and his orches- 
tra will provide the music Bob 
and Charles Coffin, of the Double 
C Promotions, are its charge L. the 
arrangements for the show. 

Miami Ferns 

Elects Prez 
MIAMI -Mrs. Danny (Rosita) 

Dell was named president of the 
Ladies' Auxiliary of the Miami 
Showmen's Association at its recent 
election meeting. 

Other officers include Kay 
Leisure, first vice- president; Ella 
Dodson, second vice- president; 
Onalee Jones, third vice- president; 
Estelle Bell, treasurer; Hilda Ro- 
man, recording secretary, and 

(Continued on page 53) 
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for 1958 T-A wHCßL 
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Features 
for 1958 

Colorful 

New Plastic 

for Literatures and Particulars, Writs, Wire or Pilon 
P. 

n ` °x J06 SELLNER MFG. CO. 
Fariboult, 

Phono: 4-6162 Minnesota 

e1)jL TRAINS 
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Calgary NamesITOCOnto Plans 
N Manager 
For 

ew 
Auditorium January Start 

SASKATOON, cask. -Roy M. 
Aikenhead, of Saskatoon, has been 
appointed marager of the $4,500,- 
000 Jubilee Auditorium at Calgary, 
Alta., effective January 2, 1958. 

He succeeds John Panrucker, 
who will manage the $4,000,000 
civic auditorium now being built 
in Vancouver. 

Aikenhead has been secretary- 
manager of the Saskatchewan As- 
sociation of Musical Festivals for 
the past 14 years. He has also 
been manager of the Kinsmen 
Celebrity Concert series and man- 
ager of the Saskatoon Symphony 
orchestra. 

St. Louis Club 

Hosts 200 Kids 
ST. LOUIS --The International 

Association of Showmen hosted 
200 children Sunday (22) at its 
annual Christmas party for young- 
sters. The party was held in the 
clubrooms here. 

In addition to gifts, each young- 
ster received a stocking filled with 
fruit and nuts and entertainment 
was provided by Mort Silvers. 

Close to 40 members of the 
club, assisted by ladies from the 
Missouri . Show Women's Club, 
trade the day a success. 

Allan Herschell 
Ads Third Bldg. 
To Facilities 

NORTH TONAWANDA, N. Y. 
-Allan Herschel] Company has 
expanded its manufacturing facili- 
ties here by leasing a modern, two - 
story building that will provide 
the firm with an additional 50,000 
square feet of floor space. 

The building, which will be 
known as Plant 3, will be used 
for final assembly of all rides with 
the exception of the Miniature 
Trains. The train division will oc- 
cupy the entire area of Plant 2. 

The original Herschel Building 
will continue to house the machine, 
sheet metal, carpenter, electrical, 
paint and welding shops along 
with the replacement parts and 
purchasing departments. 

Boston Auto Show 
Attendance Light 

BOSTON -Attendance fell far 
short of the expected 150,000 at 
the Boston Auto Show at the Com- 
monwealth Annory eight days. 
Rain and a tightening of money 
were given as the reason by Gen- 
eral Manager J. Gordon MacKin- 
non. He said there was no desire 
by the public to pay 90 cents to 
see cars that are on view on the 
streets. 

But car dealers and other allied 
lines bought up all of the floor 
space at prices ranging from, $800 
to $5,000. Televisions Ed Sulli= 
van made two appearances and the 
twice daily shows featured Jane 
Morgan, the Ink Spots, Ballerina 
Phyllis Pons and Harry Marshard's 
orchestra, 

On O'Keefe Aud 
TORONTO -Work will begin 

in mid-January on a $10,000,000 
auditoriums being contributed to 
the city by O'Keefe Brewing Com- 
pany. The auditorium will be op- 
erated ons a non- profit basis. 

Located on a two -and -a -half acre 
site in the downtown section of the 
city, the building will have land- 
scaped courtyards on three sides. 
The building will be flanked by 
sculpture, fountains and plantings. 

The 3,200 -seat auditorium, incor- 
porating unique architectural, 
acoustical, lighting and design fea- 
tures. is scheduled for opening in 
late 1959. 

So far no manager has been ap- 
pointed; H. P. Walker is managing 
director of the project. 

Aim of the project is to attract 
musical comedies, big,name bands, 
Broadway shows, special exhibi- 
tions, concerts, ballet and opera. 

It will have the largest stage in 
Canada. with a mechanically ele- 
vatefb 50 -piece orchestra pit, pro- 
duction, radio and television con- 
trol rooms, remote controlled stage 
lighting and a full-size rehearsal 

(Continued on page 53) 

Expect Big Rodeo 
SAN ANTONIO - The ninth 

annual stock show and rodeo, Feb. 
7 -18 at the Bexar County Coliseum, 
is expected to top previous shows, 
according to exposition officials. 

This year's exposition will Na- 
ture competition for 38 breeds of 
livestock. 

Cene Autry and Annie Oakley 
will star during the 15 perform- 
ances of the Everett Colborn 
rodeo. 

START YOUR OWN 
RACE TRACK! 

with 
MARTIN 
t- - rT 

MIDGET RACE CARS! 
Higneat r<t urns on your Invsslm <nl. 

QuenarMld9 et, Hall -Midas) L 
MitrpMideel Cars. 

NOW AVAILABLE IN QUANTITY. 
For satloe write today to: 

MARTIN CRAFT MFG. CO. 
1110 rast Fifth West, Sant Ana, EDO 

Phons: Kimberly 7 -1204 

31ERRl'- GO- ROUNDSm 
1958 Jumping carousel.. 5 standard 

- kiddie, 20 fl.: leenage, 30 fl.; 
adult 32 ft.: larger sires on special order. 
Also KIDDIE RIDES: Ferris Wheels. Alf 
plane Ride Water Boat Ride. 

THEM, MFG. CO. 
Phone: MU 1.4231 Leavenworth, Kansas 

The 
biggest 
profitS 

Coyne 

the 
best 

rides 

'FINANCE 

PLAN 

AVAILABLE 

MERRY -GO -ROUND MINIATURE TRAINS 

BOATS AUTO PORTABLE ROLLER 

COASTER SKY FIGHTER TANK 

HORSE AND BUGGY JOLLY CATER- 

PILLAR HELICOPTER ROADWAY RIDE 

RODEO TWISTER IS -CAR CAT 

RECORD PLAYER RECORDS TAPES 

RIDE TIMERS CANVAS 

ALLAN HERSCHELL 
co., INC. est. Lue 

NORTH TONAWANDA, N. Y. 

"cet WORLD'S LARGEST MANUFACTURER 
Of AMUSEMENT RIDES" 

"NATIONAL" RIDES ACCLAIMED FOR REPEAT BUSINESS 

Rides built by National over 40 years ago are still in operation and considered loo 
good to replace. 

National Is Famous for .. . 

* Complete Kiddies.. 
* Century flyer 

I Miniature Train) 
e T <K Train 

<No Rails Needed) 
* Comet Jr. 

(Roller Coaster) 
* )(WIN Buggy Ride 

110 -Hone On Luxe) * The Party Tree 
110 or 20 Ponies) 

* Kiddie Ferris Wheel 
IFcr Safely and Profits) 

* Streamlined Coaster Can 
!Custom Built for Your Coaster) 

* Funhouses 
Designed for Big Profits) 

* Mirror Mares 
An Old Favorite) 

* Laughing Minuit 
Repair Litt. Space) 

* Old Mills D Mill Chutes 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 4E8, YAF Phone MElrose 2646 DAYTON 7, OHIO 

NEW MODERN MERRY -GO -ROUND 
Lightweight machine using high strength 
'Fiber -glass horses. Can be moved in a 

20 -tt. truck Of 'trailer- Two -abreast 
model available that has 28 hones, 
giving you the capacity and earning 
power of a much larger machine. Our 
modem production methods allow as to 
manufacture this machine at price 

that every operator can afford, WRITE 
TODAY FOR COMPLETE CATALOG ON 
RIDES. SHOOTING GALLERIES AND 
FUN HOUSES. 

KING AMUSEMENT CO INC., P. 0. Box 308 Mt. Clemens, Michigan 

ADVERTISING IN TILE B AHD SINCE 104 

DAY 8 NIGHT SERVICE 

SPECIALLY PRINTED 

CASH WITH ORDER PRICES OM SIS80 ADDITIONAL IoM's SAME ORDER $2.80 

Aoove paces for any oot i u SEech chants of word,ng ano color a°d Sb 00, Fa 
change of coto. only. ;Vail. Must De awn mulUONS of 10.000 acces of lema ano cola. 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

w iara'u. : slot.- ..t.u..I,.. -s..a n.- 1 w < n..,,..,, » rtiw 
STOCK Ti trii$ 
1 ROLL s,T 

EAOK ADtr.t1 wart rt 
ORDER sT Oe IR DOLI 
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TO ALL MEMBERS 

A. G. V. A. 
IS PROUD ANO HAPPY TO ANNOUNCE THE INAU6URATN)N Of THE 

MARGIE COATE HOSPITALIZATION PLAN 

BENEFITS UNDER THIS PLAN Will BECOME EFFECTIVE AS OF 

FEBRUARY 1, 1958 

Eligibility requirements provide any member placing himself 
in good standing, prior to February 1, 1958, and who has the 
required years of consecutive membership, will be covered. 

This gratuitous benefit is payable regardless of any other per- 
sonal insurance protection a member carries, 

J Members are urged to immediately place themse Yes in good 
standing so as to be eligible for the benefits under this plan. 

Members who have NOT to date received the registration 
card - information booklet, should secure same Immediately 
at the Nationo Office. 

A. G. V. A. 
110 West 57th St., New York 19, New York 

MARGIE COATE 
NATIONAL DIRECTOR 
SICK & RELIEF FUND 

JACKIE BRIGHT 
NATIONAL ADMINISTRATIVE 

SECRETARY 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS BANNERS 

BERME MEEADELSOA 
4862 N. CLARK ST. Phone: Ardmore 1 -1300 CHICAGO 40, ILL. 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 

Over 86 Years of Specialized Experience. 

MAIN OFFICE 8 FACTORY: SARASOTA, FLORIDA 
Circus - Carnival - Concession - Any Size - Any Typa 

THE LOWEST PRICE CONSISTENT WITH QUALITY 
SID T. jESSOP GEO. W. JOHNSON 

1230 N. EAST' AVENUE PHONE: RINCLINC 6 -6316 

SNO -KONES -CANDY FLOSS- APPLES -POPCORN 
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GOLD MEDAL PRODUCTS COMPANY 
3. a. Th,rtl st Cincinnati. 1. Ohio 

Dur New "Perfection" IT'S "SNOW MAGIC" 
THE REVOLUTIONARY NEW 

SNOW CONE MACHINE 
PuIIY uto matit, 
tarit three tl 
cast aluminum 
in 1,4 
eb;net stn bYili. 

na. .. 
Pro 
1,500 

D}aa Per 
nhour 

ugh; 
for 06,000 

This U the Candy Floss machine that 
HAS EVERYTHING. Precision built 

Urhead, colt .Her, heater "7,o 
flat, 0ahtweisht, aIi aluminum No 

YIbn 
tion1 , ru bbr mounted motor 

Ne PC t10d dpersted 
snob 

n 

each e rite to day tor tun 
information. 

ELECTRIC CANDY FLOSS MACHINE CO. 
P. O. sox cm-3,, eighth Ave 

" 
a 

14.1.111e, 14.1.111e, hvllle, Tenn. 

SHOW TENTS CBTR 
516418 last Tat). St. 

Keeus City E, Mies.. 
Phone: Hurls. 1026 

NARRT SOMMERYILii 

" AMERICA'S 
FASTEST 

MOST tCONOMICAL 
tFf ICIE NT 

#3- $283.00 F.O.B. Dallas 

SAMUEL BERT MANUFACTURING CO. 
dei 'gel 

MA'S." Station 
DALLAS, Ai 

ONE BALL BOTTLES 
No.117111-3 le. Beetle 
Ne. am--4 Ib. eom. Oso ea 
Ne. sops --lr sul e.ae err 

BEARS -POODLES 

26" BEAR 

520.00 ?.`öá. K 

30" BEAR 

$2530 F o.a K C. 

I1" SITTING POODLE 

512.75 ó ;n K C 

lP.ciN Prkee seen, Peedles roe. 
s Leopardo PA.a. aaN. Aloe e cemoi e; tip. of PIUM Tor. ono Conrwu:on Mor 
chandlN 

Wisconsin Deluxe Co. 
Hex Ne. Ira a! MiiweeNw 17, wl.. 

THE FINAL CURTAIN 
AINCER -James Henry, 

87, former president of the 
Grenfell (Sask.) Agricultural So- 
ciety, December 2 at Wolseley, 
Sask.,Survived by two sons and 
a daughter. Burial at GrenfelL 

BRALY -Dr. E. R., . 

70, former circus owner, founder 
of two fairs and promotional auc- 
tioneer, at Lawrenceburg, Tenn., 
December 14. (Details in Circus 
section.) 

BRIGHT -H. B., 
known in the carnival business 
for 35 years as Esaw, December 
4 in Memorial Hospital, Las Ve- 
gas. Nev. His last connection 
was with the Capitol City Shows. 
Survived by his widow, Blanche; 
a son, H. B.. Nashville, and two 
stepdaughters, Mrs. William 
Ressler, Las Vegas, and Mrs. 
D. L. Larkin, Alamo, Tenn. 
Burial in Woodlawn Cemetery, 
Las Vegas. 

HARTUNG -Robert W., 
57, promoter, formerly with the 
Dailey Bros.' Circus and other 
shows, December 24 of a heart 
attack while en route to Me- 
morial Hospital, Gulfport, Miss. 
A native of Boston, he had re- 
sided on the Gulf Coast the last 
five years. For the last three years 
he operated Bob's Drive -In, 
Long Beach, Miss. Body was 
taken to New Haven, Conn., for 
interment in the family plot. 
Surviving are his widow. Clere- 
mont, and two stepchildren, 
Jackie and Patricia Campbell. 

HIOOPER- Wilbur, 
78, veteran outdoor showman, 
December 19 in an automobile 
accident at Phoenix, Ariz. Io re- 
cent years he had been mailman 
and The Billboard agent with 
Siebrand Bros.' Shows. Earlier 
he had trouped with the Ring - 
ling -Barnum circus and Ander- 
son - Schrader Show s, among 
others. He was a member oT the 
Arizona Showmen's Association, 

INSURANCE - 
iDA E. COHEN 

175 W. JACKSON ESCO. 

CHICAGO. LLINOIS 

JOHN BUNDY 
President a General Manager 

YOUNG.BUNDY MOTORS, INC. 

CHRYSLER -PLYMOUTH AGENCY 

806 St. Louis Ave., East St. Lou k, III. 
Phone: Bridge 531) 

ED MURPHY 
Showmen's Representative 
Several Makes and Models of 

NEW AND USED 

[RUM AND TRAILERS 

'0p,,l31 Finance Plan far Showmen' 

See Us for Goad De, on e 

NEW OR USED CAR 

ATOMIC BALLOON GAME 
New and Exciting Gama 

Easily Built from Plywood. 

A Proven Money -Maker for S Years. 
Mori 62 Post Paid Check or Money 
Order for Copyright and Blueprint. 

MR. JOSEPH KING 
2334 First Avenue, New York 35. N. Y. 

Phone: EN 9 -6010 

FOR SALE 
Co. RCA 16 MM P05.1,,, $150.00; Bible 
Picture with Short, 660.00; Ho Late 
Show. W k C. 460.00. Crystal Ball Art, 

ork Atene (took thlrtr y, sto 
4'" 

ter. 
Pell instrtaA-1 itio Just ee ted- 
a. AL In A-1 condition. tosi cloaed- 

sethle[ u111. am 

CHIEF AL LITTLEBEAR 
M,R, 1, M111. Rd. Columbus. On 

Phoenix. Services December 23 
and burial in the showmen's 
plot in Greenwood Cemetery, 
Phoenix. 

JACOBS- Terrell, 
54, animal trainer, at his home 
in Twelve Mile, Ind., Tuesday 
(December 24), of a heart attack. 
He had been with circuses and 
carnivals since boyhood. (Details 
in Circus Section.) 

Mg Sincere Thanks 
and 

Deep Appreciation 
-. Our Mane Friends For The Beau- 
tiful Floral T;rbutes And M 

Of Condolence On The P.P. Of 
MY Bet.. Husband 

CHARLES OLIVER 
Who W. Called To TiN Greet 

Lie.. on December IT. 

CATHERINE OLIVER 

POWELL-Lydia, 
80, longtime active in show busi- 
ness, December 20 in Lubbock, 
Tex. She was a member of the 
Lone Star Showmen's Associa- 
tion. Survivors include her hus- 
band, S. B. Powell, and three 
sisters. 

IN LOVING MEMORY 
of Mg eut Hta*aed 

BENJAMIN H. 
PATRICK 

Who paned away 
January 1, 1945. 

"I Mai fee very 

BESSIE A. PATRICK 

ROGERS -Herbert F., 
42, `son of the late J. R. Rogers, 
of Rogers anT Powell. December 
14 in an auto crash in Yazoo 
City, Miss. Survivors include his 
widow, a son, Donald, and his 
mother, Mrs. May Rogers; all of 
Yazoo City. 

WEBB -H. D., 
show owner and concessionaire, 
December 1 in Phoenix. 'É'or the 
past J.0 years he had been oper- 
ating animal shows. His wife 
and two children survive. 

WRIGHT-.Mrs. Alice, 
88, wife of the late ' William 
Wright, former outdoor show- 
man, December 18 in Covington, 
Ky. Surviving are three sons, H. 
F., Dillon and Joe, and a grand- 
son, Kenneth Wright, all in out- 
door show business, and four 
daughters. Services December 18 
and burial in Rome Cemetery 
Rome, O. 

Circus Routes 

Davenport, Orrin: Grand' Rapids, 
Mich., Jan. 20.25; Saginaw 28- 
Feb. 1. 

Packs, Tom: Havana, Cuba, 30- 
Jan. 12. 

Ringling Bros. and Barnum & 
Bailey: Mexico City, Mex., 30- 
Jan. 6; Shreveport La., 17 -19; 

rk Little Rock, A 24-28; 'Nash- 
ville, Tenn., 28-30; Montgomery, 
Ala., Feb. 1 -2; (Fair) Tampa, 
Fla., 5 -7; -Miami 13-18. 

Miscellaneous 

Matchstick City: 30-Jan. 4. 
No Time for Sergeants: Wilming- 

ton, Del., 30 -Jan. 4. 
Royal Ballet (Sadler's Wells): Chi- 

cago, III., 31 -Jul. 5; Detroit, 
Mich.. 7 -11; Toronto. Ont., 13- 
15; Cleveland. O., 17 -19; Mon- 
treat, Que., 21 -24. 

HIGH PROFITS 
LOW OVERHEAD 

AMAMI 
NOI 

Serve 600 delkiow 
HAM00R0EIts, HOT DOOS, CHEESE - 

aaROERS, TOASTED SUNS, law howl 

* No .per:.no need.d 
* Inoeas.s efficiency, volume! 
*Perfect product eonslatengl 
*S.... Food .osh I 

* Extrolorg ProM 

WRITE FOR FREE INFORMATION 

GENERAL. EQUIPMENT SALES. INC. 
1318 SOH. Orire, Indianaphis, Indiens 

FRENCH WAFFLE MOLDS 
)I 

Par for 
x xluml 

In una. , 
Earñ mota m. 
nd (ormutae. 

$2.75 

EACH 

firs, hour. 4" 
al um 

éd J.nD.e 

Concession Supply Co. 
31116 Secor Rd. TNdo 11, Ohio 

Phone: OR. 4-z4M 

:van, sx-rA t Show e.rwef for 
ova. M non Any er usa made 
M Order. grtg ii end New Nr !". 
Fabrics. tNE ENOWMANs CNOiCO. 

Pot tow "1. Phono: nt Yale 
All Aluminum Torn Framef. 

ANCHOR SUPPLY CO. 
EVANSVILLE. INDIANA 

The Most Beautiful 

MINIATURE GOLF 
Courses 

gain In America are constructed In 

ARLAND 
444 Brooklyn Are. 

New Hyde Park, N. Y. 
In 43 States, the Caribbean and 

Oversew. 

OPEN A DRIVE -IN THEATRE 
AT LOW COST 

New ana guaranteed rebuilt equipment from 
51,595. Time payment available to respon- 
sible partie.. Write, giving location and 
number of can. SPECIAL OFFER! Tempered 
Mmonite Marquee Letter. 4 ". 3511: 8 ". 500: 
10, 606. S. O. S. CINEMA SUPPLY CORP., 
Dept. L, 602 W. 52 St.. New York 19. 

SAM SOLOMON. 
'The Showfolks' Insurance Man" 

SQ09 N. Sheridan Road, Ch.cago. 11114016 

Phone. LOoRbeach 1 -3565 or 1576 
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PARKS -KIDDIEL ANDS -RINKS 
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ROLLER RUMBLINGS 

Urges Suppression of 
Trade Controversies 

LANSING, Mich.- "Some years 
ago The Billboard columns were 
used almost weekly for the airing 
of personal opinions and name -call- 
ing between various individuals of 
the United Rink Operators and the 
Roller Skating Rink Operators' As- 
sociation," said Robert L. Baker, 
president of the URO, at his offices 
here. "This made interesting read- 
ing, but served no good purpose 
while keeping alive a strong feeling 
of resentment between the two or- 
ganizations which has not yet com- 
pletely died down. It was also con- 
fusing to the independent operator 
as to which -if indeed any -or- 
ganization he should join. 

"In recent years the URO has 
tried to keep completely out of 
such controversy, recognizing the 
fact that under existing conditions 
a single organization, as much as 
it' is needed, is an impossibility. 
This desire to avoid public friction 
and the airing of woes has 
prompted us to allow many state- 
ments to go unchallenged. 

"In recent months, however, 
there has been a strong effort to 
stir up this old feud thru use of 
The Billboard's columns, by re- 
prints from other publications, con- 
tributions from individual opera- 
tors, etc., culminating in a recent 
statement to the effect that the 
switch of one of the URO's found- 
ers back to the fold of the RSROA 
will be but the first of a sheep -like 
following of other URO members, 
a statement which we hasten to 
challenge. 

"The URO, like any other or- 
ganization, regrets the loss of any 
member, large or small, as an in- 
dication that that member has not 
found what lie sought in the or- 
ganization. However, it must be 
borne in mind that we have other 
members who may not be seeking 
the saine things. 

"The URO is an organization of 
businessmen joined together for the 
promotion and betterment of their 
business and existing on the good 
fellowship between operators. We 
do not boast the largest and richest 
rinks in the industry ( altho we have 
our share of these also). The ma- 
jority of our membership, like the 
majority of the rinks we hope to 
obtain in the future as members, 
are just average rinks concerned 
with the promotion of roller skating 
as a recreation and a business. We 
strive in every way to support spe- 
cialized and recognized amateur ac- 
tivity. However, we would gate to 
see this small par' of our business 
used as a bone of contention to 
the point that any individual op- 
erator uses it as his only excuse for 
belonging to or leaving our organi- 
zation. 

"As an organization, we do not 
solicit members from any other or- 
ganization. Our membership activi- 
ties are directed at the hundreds of 
independent and 'just eve -age' op- 

SKATING RINK TENTS 
42 x 102 IN STOCK 

53 x 122 AT ALL TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

USED TENTS FOR SALE 
10x10 Ft. 40x 80 Ft. 
10x15 Ft. 40: 90 Ft. 
14,21 Ft. 40x100 Ft. 
20x30 Ft. 60x 60 Ft. 
20x40 Ft. 60x 90 Ft. 
30:50 Ft. 60:120 Ft. 
30ík60 et. 60:150 Ft. 
30:90 Ft. 50 :180 Fv- -" 
40x60 Ft. 60x210 Ft. 
4000 Ft. 60x240 Ft. 

CAMPBELL TENT & AWNING CO. 
100 Central Ave. Alton, M. 

eraturs. We sincerely hope that our 
stand will be respected, and that 
the public press will not be used to 
stir up controversy between the or- 
ganizations." 

AOW Speed Leagues 
Produce Hot Battles ... 

ELIZABETH, N. J. - Altho 
Twin City Arena here went into 
mid -December at the top of the 
heap in the Northern division of 
the America on Wheels chain's 
inter -rink racing league with a total 
of 50 points, its position was in- 
secure by virtue of the hot fight 
being put up by Florham Park 
(N. J.) Rink, in second place with 
48 points. 

Scattered behind the two lead- 
ers, tho still in contention, are 
Levittown (N. Y.) Arena, 40 points; 
Boulevard Arena, Bayonne, N. J., 

Hackensack (N. J.) Arena, 36; 
Mount Vernon (N. Y.) Arena, 20, 
and Capitol Arena, Trenton, N. J., 
18. 

In AOW's Southern division 
Bladensburg (Md.) Arena and 
Alexandria (Va.) Arena are in a 
nip and tuck battle, with the for - 
mer's 68 points representing a 
four -point bulge over the latter's. 
In third slot, with 42 points, is 
National Arena, Washington. 

Trefes Brothers Open 
Skatery in Middletown ... 

MIDDLETOWN, Conn. -Con- 
necticut's newest roller rink, the 
Holiday, has been opened at the 
Holroyd Building, 547 Main Street, 
under the management of Charles 
and Elias Trefes, who also operate 
Melody Rink, Groton, Conn., and 
the Casino Rink, Misquamicut, 
R. I. 

The facility, extensively re- 
modeled, can accommodate 350 
skaters, with Trefes interests sched- 
uling nightly sessions, Wednesdays 
thru Sundays, from 7:30 to 10:30, 
and matinees, Wednesdays, 3:30 to 
5:30, and Saturdays and Sundays, 
2:30 to 5 p.m. Evening admission 
is 65 cents, with 35 cents charged 
for skates. Matinee admission is 50 
cents, with a 25 -cent charge for 
skates. 

Skating is supervised at all times, 
with dress rules enforced. The rink 
is not permitting dungarees, T- 

Truck -Mounted Ride Market Open 
In Most Cities Except New York 

NEW YORK -The saturation 
point Iras just about been reached 
in a phase of ride business here, 
altho considerable room for expan- 
sion exists elsewhere in the na- 
tion. This is the truck- mounted 
kiddie ride field, which has some 
400 rides in operation, more than 
half of them in the local metropoli- 
tan area. 

Only three firms are active in 
this field of manufacture, which 
calls for building a children's rid- 
ing device on a truck chasis. Back 
around 1920 William F. Mangels 
turned out some hand - cranked 
Merry- Go-Rounds on truck bodies, 
to launch a unique, small phase of 
the amusement industry, 

The Weld -Silt Body Company, 
Brooklyn, is a leader in the field, 
but its limited scope compels the 
firm to depend largely on other 
products such as power wreckers, 
crash trucks, tow trucks and dump 
bodies. Head of the finn is Arthur 
Nelson. 

Chicagoan Plans 
Denver Kid Spot 

DENVER - New addition to 
the amusement park business here 
will be Santa Fe Kiddyland to be 
built south of Denver. 

Plans for the $100,000 kiddies' 
playground were announced by 
Robert P. Selzer of Chicago. 

The 10 -acre site involved was 
rezoned and the amusement park 
plan approved several weeks ago 
by the Arapahoe County Commis- 
sioners after Selzer had presented 
a detailed plan of construction and 
development plus a financial state- 
ment of the new corporation. 

Selzer has planning for the 
landscaping underway with actual 
construction to start in January. 
A tentative opening date of April, 
1958, has been set. 

conventional garb, according 
Trcfes. 

Advance newspaper advertising 
stressed the fact that parents are 
welcome at all times. 

Opening night attractions in- 
cluded a performance by V. can 
Trefes, who has participated in 
roller- skating competition for the 

to 

shirts, summer shorts or other un- past five. years. 

Magic Mountain Stock Sale 
Tops Million; Work Underway 

DENVER - Construction of will be dressed as cavalrymen and 
Magic Mountain, multi -million dol. mounted. The park entrance will 
lam amusement park west of Denver be a Western stockade with a 
is in full swing. cavalry fort. The park office will 

The one million dollar nark in be constructed to represent a caval- 
sales of the firm's common stock ry post headquarters. 
has been passed according to Main area of the park will con. 
Walter F. Cobb, president. silt of four large buildings, each 

The administration building is consisting of 20 units. These units 
near completion and steel has been will house eat- and -drink spots, art 
erecetd for two additional build- studio, a working blacksmith shop 
logs. Grading and leveling of the and old -time stores. 
site has been completed and five The edge of the village will be 
wells have been drilled. devoted to rides. In addition to 

Magic Mountain, according to thrill rides, the park will offer a 
the park officials, will be con- ride through a gold mine, a sky 
strutted to re- create the Old West. ride using ore buckets, and a 

Plans call for 30 acres of the "World Creation" and "Magic of 
600-acre site to be used for the Industry" area, 
park proper, 30 'acres to be used For younger children an area 
for a 3,000 -car parking area with called "Storybook Lane" will show 
the remainder of the site to be children's storybook characters. An 
used for expansion and a buffer artificial lake will give a reprodue- 
area to assure that no other enter- tion of a fur trapper's river trip. 
prises will detract from the atmos- Riders will "shoot the rapids," see 
phere created within the amuse- wild animals and witness a cow - 
ment park. boy- Indian battle. 

To tie in with the part the U. S. Cobb, a Denver plumbing corn - 
Cavalry played in the settlement of pany executive, has set May 1, 
the West, parking lot attendants 1958, as opening date for.the park. 

Old -timers in the operational 
end of the business have taken 
to bemoaning the $60 and $70 
daily takes of former years, but 
Nelson notes this is a result of an 
overflooded area. The promising 
market for truck rides is elsewhere 
in the country. How to get poten- 
tial operators interested in a field 
they aren't even aware of is a 
problem. 

The hand - cranked Jenny has 
gone by the boards, and Nelson's 
sleek line of power -driven units 
now includes two Merry- Co-Round 
models, one with jumping horses; 
the Whip, Ferris Wheel and 
Swings. Price range goes from 
$4,500 to $6,000, including truck. 
Rides go to moppets at a uniform 
dime for the industry, the nickel 
ride having passed away between 
1945 and 1948. 

An advantage for the mobile 
ride man over his stationary kid - 
dieland brethren is his facility for 
seeking out business. While the 
kiddie park has to await the pa- 
trons, the truck operator opens as 
early as 9 a.m. and moves from 
one residential block to another, 
capitalizing on a powerful loud- 
speaker which sends music up and 
down the street. 

Prizes and Tie -Ins 
The old -time operator is a handi- 

cap when modern, aggressive 
methods are used. Bill Belzer, of 
Brooklyn, who operates truck rides 
with his brother, is one of the 
sharpest operators in the field. The 
Belzers hand out slum premiums 
to kids, and contact groups, schools 
and stores in search of business. 
Many tie -ins have been worked out 
with groceries and other firms like 
dairies, which result in rides be- 
ing offered in exchange for ice 
cream pop sticks or other items 

In about 70 per cent of the 
cases, Nelson estimates,. the ride 
income provides the primary source 
of the operator's income. In 30 
per cent it is the sole source. Last 

year was a satisfactory one in this 
section, but Nelson spent part of 
his efforts discouraging people 
from buying new rides to operate 
in New York, because of the in- 
tense competition from kiddielands 
and other truck ride men. 

Promising ride areas are Boston, 
where there are only six or seven 
truck rides; Baltimore, Pittsburgh 
and New Orleans. Philadelphia has 
proven a ride bonanza for such 
operators as William Fox and Jack 
Cellar, who have three Ferris 
Wheels. In soma other potentially 
food, cities, such as Chicago, De- 
troit and Washington, local ordi- 
nances have prevented expansion 
of this kind of show business. But 
around Chicago, for example, sev- 
eral of the rides are operated by 
dairies, candy firms and others, 
often at shopping centers. 

Most major cities will permit 
truck rides. But in most cases the 
potential operator will never know 
about this kind of business unless 
he sees, or is awakened by, the 
musical and mobile Kiddieland 

Toronto Music Tent 
Financed for Start 

TORONTO -- Subscriptions in 
Music Fair Limited, totalling 
$167,000 have assured the com- 
mencement next June of Music Fair 
which will use a shopping -center 
for its 2,000 - seat arena - style 
theater. 

The subscriptions are in excess 
of the amount required to erect 
and equip the tent, stage and 
auxiliary buildings and to promote 
and produce the 1958 program. 

The capital has corne from the 
Toronto and Western New York 
people, some of whom hold an 
interest in the Buffalo - Niagara 
Melody Fair Tent. 

Lewis T. Fisher, producer of the 
Niagara Melody Fair, will also be 
producer of the Toronto theater, 
as well as president and director. 

High Quality 
KIDDIE RIDES 

ROTO WHIP -KIDDIE WHIP -SPEED BOATS -PONY CARTS- 
GALLOPING HORSE CARROUSEL 

Illustrated Circulars Free 

W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 
ESTABUSNSD leas 

RIDES FOR SALE 
1956 ROUND -UP, 30 Capacity $16,000.00 
SCOOTER, Portable Building lSpinman make), 6402 Ft. and 

16 Scooter Can, Excellent Condition 11,000.00 

LINCOLN PARK, NORTH DARTMOUTH, MASS. - 

Telephone: New Bedford -WYman 9.6984 

r").01 )1t 
%e important part of The Billboard's 

complete coverage of the 

OUTDOOR AMUSEMENT FIEID 

You'll knew In ad- 
vance lust what's 
developing in your 
business - and 
where - with a 
subscription to The 
Billboard! 

Act Now - Fill In 
Coupon Today for 
Money -Saving Sob. 
scriptlon Rates. 

Tho Billboard, 2160 Patterson St., Cincinnati 22, Ohio 
Tea O Please send me The Billboard for one year at $15. 

IForcign rate, one year. 5151 
896 
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City Zone. ...Stan - 
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RINGLING CONFIRMS !Animal Trainer 

CHARLOTTE DEBUT Terrell Jacobs 
Firm Date for Charlotte Coliseum; 
Drop Other Pre -New York Intentions - 

Dies at Home NEW YORK-Ringling's 1958 
opening will be at the Charlotte 
Coliseum in Charlotte, N. C., rather 
than New York. However, a plan 
announced recently to play a month 
of stands before Madison Square 
Garden has been dropped. Con- 
flicts with hockey, basketball and 

Dr. E. R. Braly 

Dies in Tenn.; 

Had Circus Unit 
LAWRENCEBURC, Tenn. - 

Dr. E. R. Braly, 70, founder of 
two fairs and operator of the Braly 
Circus for 15 years, died at a hos- 
pital here Saturday, December 14. 
He had been stricken in Florida 
and died a few hours after re- e 
turning to his home town. 

Dr. Braly organized the North 
Alabama State Fair and the Mid- 
dle Tennessee District Fair. In the 
early 1940's he organized the Braly 
Circus, which operated as a grand- 
stand attraction at Southern fairs. 
Several seasons he had two units 
of tite shots' in operation. A eon- 
Wiling interest in this show was 
sold a fete seasons ago to. Eddie 
Zacchini and Jack Norman. it op- 
erated thereafter as the Olympic 
Circus, and Dr. Braly held one - 
quarter interest in it then. 

He was an optometrist by profes- 
sion. When the United States gov- 
ernment announced plans to build 
the Tennessee Valley Authority, at 
Muscle Shoals near Florence, Ala., 
Dr. Braly conducted land auctions 
in circus style, using bands, pa- 
rades. barbecues and other promo- 
tional gimmicks. 

Surviving is his widow', Mrs. 
Claudia Built'. 

ice show's at the other buildings 
involved made the other plan im- 
possible. 

. The circus nosy is scheduled to 
arrive in Charlotte March 24. 
Whether the first performances 
are to be given March 28 or 27 
remains to be decided on the basis 
of how much rehearsal and move -in 
time is needed In any case the 
stand will nun tuns March 30. 

Next stop will be New York, 
where the circus starts April 2. 
After New York will come the 
Boston stand, followed by some 
of the same cities played at the 
corresponding time last year. 

Pfening Wins 

CHS Position; 

-Elect Kino 

PHONEMEN 
Book- UPC -Banners, 

CHRM. CIRCUS COMM. 
331 Depot St Knoxville, Tenn. 

Phone: 5-6942 
(Two good cities follow) 

WANTED 
Firztclszs Elephant Man; sober and 

reliable. Steady year -round work. 

MAC MacDONALD 
Shrine Circus Office. Flint, Mich. 

CAMDEN, O. --Fred D. Pfen- 
ing Jr., has been elected president 
of the Circos historical Society to 
succeed Bette Leonard. 

Mrs. Leonard, of Wichita, Kan., 
had been president of the group 
for a number of years. Welting. 
a Columbus, O., circus fan and 
one -time partner in a circus, cam- 
paigned for the position and late 
results showed he was ahead, 112 
to 64 votes. 

What appeared to be final re- 
sults liad C. P. Fox, of Oconomo- 
woc, Wis., elected vice- president 
with 52 votes. Other candidates 
and totals sue. Bill Kasiska, 41; 
John Boyle, 36; John Sullivan, 24, 
and Don Smith, 22. 

Robert King, Richmond, ind., 
was re- elected treasurer. Others 
Wally Ablberg, 18, and Don Smith, 
77. 

hfrs. Agnes King was re- elected 
editor of the CHS bulletin, ss'idt 
112 votes. John -Swann got 63 
votes. 

Returns were tabulated by Ifarry 
Simpson. Camden, O.; who said 
that final results might vary slightly 
since letters postmarked on or be- 
fore December 15 will be counted 
and Christmas nush may have 
slowed up some of them. It was 
considered unlikely, however, that 
late votes, would change any re- 
sults of the balloting. 

Simpson said he understood that 
where several candidates are in- 
volved and none has a majority, 
a simple plurality is sufficient to 
elect. Thus, no runoff would be 
required. 

PHONEMEN ... PHONEMEN ... PHONEMEN 
WANTED-4TH ANNUAL LABOR CONVENTION YEARBOOK AND PROGRAM. 
36 weeks. Pay 23% every day. Proven territory with rePosts. Art Davtr, Pat 
Cronin " Smltls, contact. Berl Stels[er, call m DrunW, nun; ttma and 
mina, you n01 M tolerand. Anse have had mY ahen In (ell o/ wevtd -be 
/flee 

................... +dvlaers, else puma ho neee sOecl+l Hent :en. 
1/ you can phone, 1 can use you to rood ativantNe to both of us. 

Phones in Kankakee, I11.- 2,3333 -2- 6666 -2 -7777. 
JANUARY 1, 'Sr. 

PROMOTERS -PHONE PEOPLE 
MEN OR WOMEN 

Can use 6 -this is good-no circus 
y 

cus or show. If you ever worked for Mills, Polack, 
Rubens, Scott or any of the {rood ones, You'll love this. Phone, wire et once: 

MIDI, 109 41h, Alexandria, la, Phone 4923 ailer 6 P.M. 
Jimmie Lewis, Bob Allen, Gene Reinhart, call. 

ARE You A 

TELEPHONE SALESMAN or SALESWOMAN? 
Don't call unless Pleasant working ond111one, dltloned offices. 

[mmrdiale draw be erran[!d !t you arc prodocin[. 
NEED 10 SALESMéN OR SALESWOMEN. 

R[ClUSly6 franchise --tint time [lercd In St. Louis.. If you area Producer you can 
make 5119.:37 to 5208.75 per weak. 

Apply JIM JEFFRIES Ina tellect calls,, SUITE 601, 70S OLIVE ST., 5T, LOUIS, MO. 
:Phan its: CHestnyt 14ó56 or CHestnut 7 -(65a) 

TWELVE MILE, Ind.- Terrell 
M. Jacobs, 54, a will animal 
trainer since his youth with Corpo- 
ration shows, died at his home Itere 
on Christmas Eve. He was home 
for the holidays, leaving his act in 
Houston, ss'llere it had been work- 
ing- shopping centers. Death was 
attributed to a heart attack. 

Jacobs was born -tear Peru, Ind., 
and at 13 he was with Hagenbeck- 
Wallace. The next season he was 
with Singling, Gentry, Howes and 
Barnum. Then he was back with 
Hagenbeck and on a Tom show. 
In 1921 he had a fighting lion act 
on Sells -Floto. For three years he 
was with Lee Bros.' Circus and 
then went to Christy Bros. 

John Robinson Circus featured 
his lion act in 1928. For the next 
two years be ss'ac on Robbins Bros.; 
then came five years as featured 
act on Al G. Barnes Circus. Jacobs 
was the feature of IIagenbeck- 
Wallace in 1937 and Singling 
Bros. and Barnum & Bailey in 1938 
and 1939. In succeeding years he 
was at tite San Francisco World's 
Fair, Million Dollar Pier, Conklin's 
carnival, Gilbert Bros.' Circus, 
World of Mirth, Austin Bros: and 
Arthur Bros.' circuses. 

In 1941 he began playing the 
Chicago Stadium's spring circus 
date and that continued thru the 
Cole Bros.' Circus stand of 1951, 
when he repurchased his act and 
joined the Strates Shows. Several 
times he tris.d launching his own 
show. 

Jacobs was with the World's 
Finest Shows for 1955, in Cuba for 
the Caby- Fofo- Miliki Circus that 
winter, and on the Kelly-Miller 
Circus in 1956. During the past 
year he had been playing a suc- 
cessful route of shopping center 
dates. 

He and his first wife, Dolly, 
were married while with Christy 
Bros. and divorced in 1945. They 
had two ,children, Terrell Jr. 
(Punch) and Carrell (Judy). He 
was married in 1950 to Jean 
Zbrozek, a Chicago Sun-Times 
newspaper photographer. They 
had two children, Derrell and 
Dass-es. These six people are 
among the survivors. 

Services were Friday (December 
27) at Denver,' Ind., and burial 
was at Wabash, 'Ind. 

BOOK REVIEW 

4 Books Give 

Training Tips 

On Horse Acts 
Fourth and final volume in an 

unusual set of circus books has 
been published. It is Mounted 
Quadrilles, Carrousels and Other 
Equestrian Manoeuvres." 

In the same net are "Training 
Horses at Liberty "; "Classic and 
Circus High School Rídinç" and 
"Trick Riding and Voltige: Taken 
together they are a translation of 
a book by Dutch horseman, H. J. 
Lijsen. He and British circus writer 
Anthony Hippisley -Coxe authored 
the translations. 

These are attractively prepared 
technical books, full of tips our 
training for the newcomer if not 
the veteran horse trainer. While 
they are of interest to some col- 
lectors of circus books and to a 
few circos fans. they are not light, 

UNDER THE MARQUEE 
Clown Jerry Lipko and his wife 

plan a vacation in Mexico follow - 
ing his month of department store 
work in Portsmouth, O:, during the 
holiday season. , . , Lucio Cristiani 
visited the Tony Diano family in 
Canton, O., for a few days. 

John J. Doyle has closed as 
agent for Adams Bros. and plans to 
launch a aiw show. . , , Jack Bell, 
head of a Detroit billposting outfit, 
and his ss'ife are vacationing in 
Phoenix. 

Acts making J. C. Patterson's 
usual time in Michigan included 
Brownie Silverlakes, Lew and Elsie 
Christianson, Reynolds Seals, Joe 
Mix and Princess Blue Sky, the 
Armstrongs, Billy DeAlmo, and the 
Lang Troupe. 

Jeff and Peggy Murphree have 
made plans to play fairs for Ernie 
Young thro the CAC -Hamid office 
They will be with Orrin Davenport 
prior to that... Donald Marcia 
was in Los Angeles recently and 
visited with Norman Carroll; Doro- 
thy Herbert, the John Sarongs and 
the Parley Baers. 

F. A. Boudinot visited with 
Charles Velvin Turner in St. Louis 
recently. Turner injured a leg in a 
fall. , , Tommy Randolph writes 
from Texas that the flying act 
which Mike Malko and Gus Bell 
put together for the Houston and 
Fort Worth dates was outstanding, 
with nearly every trick in the flying 
book being done. Taking part were 
Malko, Bell, Harold Ward, Millie 
Ward, Betty Bell, June Haiku and 
Tony Steele, The act ss'as formed 
on a temporary basis, however, and 
participants have separated into 
different acts again. 

Jack Miranda, Dallas, is having 
clown Billy Burke, of the Gil Cray 
show, paint murals with a circus 
theme for the Miranda restaurant. 
'this is a meeting place for Dalla; 
area show people. 

George Jtodgdon, of Oaks Bluff, 
Mass., reports he'll not be with the 
Mills Bros.' Circus this season and 
that he expects to be back in circus 
business in 1959. 

easy reading, but something like 
text books, or training manuals. 
They are primarily for profes; 
sionals. 

Riding, Entry, Liberty 
The volume on trick riding de- 

tails hose the rider should perform 
and describes specific tricks and 
routines for single riders. There 
also are "directions" for acts with 
tw'o and foot people and a descrip- 
tion -of the Courier of St, Peters- 
burg act. There are 32 pages and 
11 sketches 

In 67 pages, 52 diagrams and 
nine photos the volume on mounted 
quadrilles shows Itosv to do a Gar- 
land Entry, square dance on horses 
and similar acts that might be 
usable by circuses, rodeos, Shrine 
units and outfits that approximate 
the Canadian Mounted Police mu- 
sical ride. 

Lijsen s book on high school 
riding is largely tips on how to 
train the horses. It has 48 pages 
and two sketches plus a section 
with 11 photos. Similarly, the book- 
let on training Liberty horses is 
mostly details of methods in train- 
ing. It has 47 pages of text and 
11 more pages with 31 photos. 
Each of the four books lias a hard 
cover of a different color, making 
an attractive set. I 

They are published in England 
by J. A. Allen & Company, a book 
dealer specializing in material 
about horses, and may be pur- 
chased for delivery in tisis country 
for approximately $5 per net or 
separately for under $2 each, tho 
the price per book varies. 

-Tom Parkinson. 

Calliope owner Alex Irvin, Chi- 
cago, tells that his air calliope is to 
be used at the Conrad Hilton 
Hotel's upcoming ice showy that has 
a circus setting. 

Circus fans from Elgin, Ill., met 
recently and saw a collection of 
antique circles movies. In addition 
to the Elgin CFA members, those 
attending included Ilerm and Mary 
Linden, Dr, H. H. Conley, Alan 
Davidson, the Orlo Rahns, the 
Bill Kaufmann s, the Whitey 
Savages, and the John Ilarrops. 

A group in Oklahoma is plan- 
ning a National Cowboy Hall of 
Fame. . , . Russell Harrison, for - 
merly in circus bands, is in Chicago 
after a stay at a veterans hospital. 

George and Floyd Lake are 
downing shopping centers around 
Pittsburgh. They were at Red 
Rock Came Farm all summer.... 
CFA Jack Pendergast visited with 
Clown Al Florenz, while Florenz 
was working a department store 
date at Pittsfield, Mass.... CFA 
M. G. Corrow was in Chicago for 
a visit recently. 

A. M. (Red) Iiaffards, formerly 
with Mills and Ring, stoss' is at 
Rockaway Beach, Calif., where he 
builds games and joints for show- 
men. He'll be with a carnival this 
summer, 

Paul Eagles Luncheon Club 
meetings are held each Monday at 
Philippe's in Los Angeles. Among 
those attending recently are Venue 
Williams, Dave Cavagnaro, John 
Degenkolb, William Arthur, Pat 
Graham, Yellow Burnett, Ted De- 
Wayne, Harlan DeWitt, Theo For - 
stall, Harry Levey, Fred Call 
Frank Martin, Norman Carroll and 
Paul Eagles. 

ACTS 
Week starting February 1 

CHRM. CIRCUS COMM. 
209 E. Eighth St. Chattanooga, Tenn. 

Phone. Amherst 6 -3555 

1-PHONEMEN--2 
Wanted for Volunteer F. en's CIre u.. 
ll ecke' w rk here -many more town. 
to tollem. Wal keep you bury all year. 
UPC'e. Banncri. Pry darr- 7t roe 
drink, please do riot warte my lime 
No collect cNla aeceplM. 

MEARL N. JOHNSON 
Plfnf, MlcMean-SUnset S-g7et 

Eyes. ca11 Saginaw - 47727 

PHONEMAN 
Silver Anniversary Edition - Campaign 
starts January 6-Goad co- operation. 

JACK ROBINSON 
flat Iron Bldg. .Norfolk 1, Va. 

MA 24511 

PHONEMEN 
We can pleas immediately two good 
min for steady work. Renewal deal. 

Call AMhelsf 8.0785, 
Columbus, Ohio 

CONTRACT AGENT 
1 can't promise yea 1150.000 year, but 
If you ever booked circuit or show for 
telephone promotion, t can rave you Ills 
beat proposition you ever had. IT avant 
able now phone Alexandria. La., 4923 
after 6 p.m, Ask [or CHUCK. 

PHONEMEN 
Book and UPC's. Just starting. Top 

sponsor, deal well set. Advance pub- 
licity, phones In. Pay daily, steady 
work. No collects. 

JOE GRIFFITH 
Phone: Hemlock 2 -7619 Albany. Go. 

Copyrighted material 
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FAIR MEETINGS 
West Virginia Association of 

Fairs, Ruffner Hotel, Charleston, 
January 3-4. Mabel C. Hetzer, 
307 First National Bank Building, 
Huntington, secretary. 

Central New York Association of 
Agricultural Societies, Hotel Syra- 
cuse, Syracuse, January 4. Robert 
S. Turner, Horseheads, N. Y., sec- 
retary. 

Indiana Association of County 
and District Fairs, Severin Hotel, 
Indianapolis, January 5-7. Robert 
L. Barnet, Muncie Star, Muncie, 
secretary. 

Minnesota Federation of Coun- 
ty Fairs, St. Paul Hotel, St. Paul, 
January 8-8. Hubert Ransom, St. 
James, secretary. 

Kansas Fairs Association, Hotel 
Jayhawk, Topeka, January 7-8. 
Everett E. Erhart, Stafford, secre- 
ta 

fissouri Association of Fairs and 
Agricultural Exhibitions, Governor 
Hotel, Jefferson City, January 9 -10. 
Rollo E. Singleton, 108 Parkhill, 
Columbia, secretary. 

Georgia Association of Agricul- 
tural Fairs, Dinkier -Plaza Hotel, 
Atlanta, January 13. Joe F. Pruett, 
550 Riverside Drive, Macon, secre- 
tary. 

Wisconsin Association of Fairs, 
Schroder Hotel, Milwaukee, Janu- 
ary 14 -16. Win H. Eldridge, 3151/2 
East Mill Street, Plymouth, secre- 
ta 

Ohio Fair Managers' Association, 
Deshler- Hilton Hotel, Columbus, 
January 14 -16. Goldie V. Scheible, 
'709-710 Reibold Building, Dayton, 
executive secretary. 

South Carolina Association of 
Fairs, Jefferson Hotel, Columbia, 
January 15. Thomas M. Craig, 
Spartanburg, S. C., secretary. 

Association of Tennessee Fairs, 
Noel Hotel, Nashville, January 16- 
17. ack Vinson, Tennessee -Caro- 
lina Fair, Newport, secretary. 

North Carolina Association of 
Agricultural Fairs, Hotel Sir Wal- 
ter Raleigh, January 16.17. J. Sib 
Dorton Jr., Route 10, Charlotte 6, 
secretary. 

Western Canada Association of 
Exhibitions, Palliser Hotel, Cal- 
gary, Alta., January 17 -19. Mrs. 
Letta Walsh, Bessborough Hotel, 
Saskatoon, Sask., secretary. 

Virginia Association of Fairs, 
olsn Marshall Hotel, Richmond, 
anuary 18-20. William E. Finch, 
airgrounds, Danville, secretary. 
The Michigan Association of 

Fairs & Exhibitions, Fort Shelby 
Hotel, Detroit, January 19 -21. 
Harry B. Kelley, Hillsdale, secre- 
te 

Association of Alabama Fairs, 
Jefferson Davis Hotel, Mont - 
gomery, January 20 -21. Christie 
W. Summer, Jasper, secretary. 

Massachusetts Agricultural Fairs 
Association, Hotel Bradford, Bos- 
ton, January 20-21. Paul Corson, 
Topsfield, secretary. 

Maine Association of Agricul- 
tural airs, Eastland Hotel, Port- 
land, January 22 -23. Roy E. Sy- 
mons, Skowhegan, secretary. 

Kentucky Association of Fairs, 
Kentucky Hotel, Louisville, Janu- 
ary 23 -24. L. Doc Cassidy, Ken- 
tucky State Fairgrounds, Louisville, 
secretary. 

North Dakota Association of 
Fairs, Graver Hotel, Fargo, Janu- 
ary 23 -25. A. D. Scott, Fargo, sec- 
retary. 

Illinois Association of Agri- 
cultural Fairs, St. Nicholas Hotel, 
Springfield, January 26-28. C. C. 
Hunter, Taylorville, secretary. 

Rocky Mountain Association of 

IWANNA enson 
SEE 

CADE 
TOP' JUMBO 

RO. t1OX 1553 SOUTH SIDE STATION 
BPRINOFIELD, MISSOURI 

Fairs, Rainbow Hotel, Greif Falls, 
Mont., January 26-28. Clifford D. 
Coover, Shelby, Mont., secretary. 

New York Stat- Association of 
Agricultural Fair Societies, Shera- 
ton -Ten Eyck Hotel, Albany, Jan- 
uary 27 -28. James A. Carey, De- 
partment Of Agriculture anti Mar- 
kets, State Office Building, Albany, 
secretary. 

Nebraska Association of Fair 
Managers, Hotel Cornbusker, Lin- 
coln, January 27 -28. H. 'C. Mc- 
Clellan, Arlington, secretary. 

Western- Canada Fairs Associa - 
tion, Bessborough Hotel, Saska- 
toon, Sask., January 2728. George 
K. Ross, Prince Albert, Sask., sec - 
rétary- treasurer. 

Pennsylvania State Association of 
County Fairs, Americus Hotel, 
Allentown, January 29.31. Charles 
W. Savoyer, 522 Court Street,' 
Reading, secretary. 

Oklahoma Association of Fairs, 
Youngblood Hotel, Enid, February 
2-4. Roy Davis, Enid, President. 

Mississippi Association of Fairs 
& Livestock Shows, Robert E. Lee 
Hotel, Jackson, February 5. N. S. 
Hand, Jackson, secretary. 

Texas Association of Fairs & Ex- 
positions, Baker Hotel, Dallas, Feb- 
ruary 6 -8. Bob Murdoch, 102 East 
Locust Street, Tyler, secretary. 

Louisiana Fair and Festival As- 
sociation, Bentley Hotel, Alexan- 
dria, February 9 -10. Adolph Net- 
ter, Donaldsonville, secretary. 

Mass. Assn. 

Meets Jan. 20 
BOSTON -The Massachusetts 

Agricultural Fairs' Association will 
hold its 38th annual meeting Jan- 
uary 20 -21 at the Bradford Hotel. 
This is the first year of the new 
location plan for these meetings, 
which will have the meeting in 
Boston and Springfield on alternate 
years. The banquet and floorshow 
will be staged Tuesday (21) at 
7 p.m. 

The program will start Monday 
(20) at 8 p.m. wills a shoving of 
movies and color slides highlighting 
the fair season and with many ideas 
and suggestions that is felt will be 
helpful to the operation of fairs. 
All fairs are invited to. participate. 

The regular meeting will begin 
at 10:30 a.m. Tuesday, when Presi- 
dent Edward M. Dwyer will make 
his address of welcome. The an- 
nual report by Secretary- Treasurer 
Paul Corson will follow, after 
which Ile will give a report of the 
State Relations Committee. 

Jack Reynolds, of the Eastern 
States Exposition, will give a talk 
on the highlights of the annual 
convention of the Internationsal As- 
sociation of Fairs & Expositions. 
Luncheon for the membership will 
be at 12:30, with the Past Presi- 
dents Club, headed by John P. Tut - 
ko, lunching privately. 

1958 Construction 
Set at Wapakoneta 

WAPAKONETA, O. - Calling 
the 1957 Auglaize County Fair 
here a great success, Secretary 
Harry Kalsn said the fair association 
is carrying over into 1958 the larg- 
est casts balance in its 105 -year 
history. 

Scheduled for construction in 
time for the 1958 fair, August 2-8, 
are two new 50 by 150 -foot barns 
for ponies and junior fair cattle and 
a new 60 by 210 -foot industrial 
building. Kahn said that 90 per 
cent of concessions at the 1957 
fair have re- signed for 1958. 

BUILD GATE 

Edmonton Mgr. 

Advises: Aim 

Lure at Cities 
EDMONTON, Alta. - Greater 

encouragement is needed to obtain 
urban patronage of agricultural 
fairs and exhibits, A. J. Anderson, 
manager of the Edmonton Exhibi- 
tion Association, said in a recent 
address to a gathering of livestock 
breeders. 

Co-operation of the livestock as- 
sociations in promoting greater ur- 
ban ban interest urged ed 
speaker. 

Anderson said city dwellers, de- 
spite their dependency on farm 
products and the fact that consider- 
able economic benefit is drawn 
from neighboring agricultural corn - 
munities, know little about how the 
products are grown and marketed. 

More promotion of agricultural 
activities is needed, he said. 

He said the annual summer fair 
has 35 to 40 per cent of its space 
devoted to agricultural shows and 
exhibits and yet these draw only 
10 per cent of the total fair at- 
tendance. By including the spring 
and fall livestock shows agriculture 
has twice as many exhibiting days 
as other district industries. 

One of the ways of drawing 
more interest, he suggested, would 
be to have cattle judging explained 
in terms the layman can under- 
stand. 

Anderson evaluated the part the 
Edmonton Exhibition Association 
plays in the economy of the city. 

$60,000 worth of foodstuffs 
are purchased each year and the 
payroll is $275,000. Contractors 
last year received $100,000 for 
building and maintenance on the 
fairgrounds; $50,000 was spent on 
advertising; $150,000 on transpor- 
tation, and $27,000 on insurance. 

Estevan Ex 

Renames Rae 
ESTEVAN, Sask. - E. P. Rae 

was re- elected president of the 
Esteran Agricultural- Society for 
his 10th consecutive term at the 
annual meeting. 

Vice- presidents are Walter Cates, 
Harold Carlberg and Ron Gall- 
away. W. R. Caution is secretary. 

Assets of the society have 
jumped from $94,016 at the end 
of October, 1956, to $313,212 at 
the end of October, 1957, it was 
reported. The increase is contained 
mainly in a total of $266,044, 
shown in the society's balance 
sheet under the title Agricultural 
Auditorium, the report said. 

The building was completed in 
October. A portion-of its cost was 
in the October, 1956, balance 
sheet when $31,470 was listed as 
"auditorium under construction." 

With this increase in value of 
total assets, the society's surplus 
shows a net increase of slightly 
more than $100,000 for the period 
ending October 31, 1957, as com- 
pared with the same period for 
the previous year, the report said. 
The surplus is $183,205. 

Total cash receipts from all proj- 
ects during the year amounted to 
$195,410. 

Major expenditures during the 
year were $169,615 in connection 
with the auditorium, $6,069 for 
prize money at the summer fair, 
$3,955 for labor on the exhibition 
grounds, $7,113 for music and at- 
tractions and $1,398 for the poultry 
show and livestock rally. 

'Regina Nets 123G 
On 1957 Operations 

REGINA, Sask. -The past'year, 
while not the best financially, was 
still one of "splendid progress," ac- 
cording to the directors' report of 
the Regina Exhibition Association, 
presented to the 51st annual meet- 
ing of shareholders by T. H. Mc- 
Leod, manager. 

The gross profit of $123,402 was 
down $6,621 from 1956, due 
largely to the reduced profit on 
the summer exhibition, according 
to the report. Rain and threatening 
weather were blamed for an at- 
tendance drop of 17,251 and a 
proportionate decline in profit 
from $79,347 to $61,700. 

"With the exception of racing, 
however, we were able to hold 
costs of the exhibition close to 
1956 figures," the report said. 

Improved results were noted in 
such ventures as the Stadium, the 
feed concession, the horse show 
and harness races. 

The report noted that capital 
expenditures over the past 12 years 
have amounted to $1,507,955 and 
if improvements to the Stadium 
and cost of upkeep of the grounds 
and buildings were included, the 
figure would top $2,000,000. 

All earnings are plowed back 
into the plant, shareholders were 
reminded. 

Our grounds and buildings are 
conservatively valued at $3,500,000 
and it must be borne in mind that 
while deterioration is constantly 
taking place, there is no deprecia- 
tion charged to earnings except in 
a few minor instances," the report 
said. 

After spending $46.5,763 on cap- 
ital improvements in 195.5 and 
$184,515 in 1956, but $85,878 
was spent on such major items as 
hard -surfacing the main roadway 
and building a new entrance gate. 

Rentals during the year 
amounted to $63.846, only slightly 
lower than for the previous year. 
"This money helps greatly in our 
financing as it more than offsets 
the current costs of maintenance 
and repairs to buildings, which 
amounted to $49,647 in 1957." the 
report said. 

We were not happy wills our 
inside commercial displays at the 
summer fair," the report said. 
"Tho down slightly in number, it 
was apparent to our patrons and 
ourselves that less money and ef- 
fort had been expended to give 
'prestige' to the displays. More 
emphasis was placed on selling 
merchandise in the booths." 

Efforts will be made in 1958 
to restore the high -class displays 
which for years have been a fea- 
ture of the exhibition, the report 
indicated. 

Dealing with the three extra 

days of horse racing, the report 
termed the results "encouraging 

not particularly profitable: 
The conclusions drawn was that 
Regina might be able to handle 
a few extra days of racing but 
costs, such as purses, should be 
reduced wherever possible. 

In his presidential report, E. J. 
Courtney reminded that the im- 
portance of the exhibition's year - 
round activities should not be 
overlooked. 

"The summer exhibition still re- 
mains the major attraçtion but it 
is worthy to note that half our 
year's earnings came from ever - 
increasing activities held within 
our grounds and buildins thruout 
each month of the year, he said. 
He reminded that with the city 
continuing to expand more em- 
phasis will have to be placed "on 
the varied demands with which 
we will be faced." 

VIM 
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ANNOUNCEMENT 
Harry Cooke 

of the 
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has been appointed fa represent 

HUNT BROS.' CIRCUS 
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FIr Meefs. 
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1. C. MICHAELS ATTRACTIONS 
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Frank Robinson Buys 
Into Western Shows 

EVERETT, \'ash.- Interest of 
the late Mel Cook in the 30 -year- 
old Western Shows has been pur- 
chased by Frank Robinson, con- 
cessionaire, with a contract to buy 
the remaining share held by Frank 
Kirsch. 

Robinson said that Kirsch, in 
show business since 1901, will con- 
tinue as general agent for the or- 
ganization. ioe Thomas will con- 
tinue as ride manager and Bozo 
Armitage as lot manager. Mrs. 
Robinson however, will be in 
charge of the office. 

Western Shows at present con- 
sist of six major and five kiddie 
rides, 20 to 30 concessions and 
one or two shows. Robinson said 
he plans to strengthen the back 
end of the show with a free act 
when practically the same route 
and territory will be layed next 
year. In the past the show opened 
at the Blossom Festival in Belling- 
ham early in May, then played the 
Olympic Peninsua with the Fourth 
of July here. Dates following In- 
clude Seattle, Bremerton, Linden, 
Mt. Vernon, Anacortea and the 
Evergreen State Fair over Labor 

Larry Nolan 
Joins Alamo 

SAN ANTONIO, Tex. - Larry vow Nolan 
has joined nedAlamo Exposition Shows 
es general agent, Jack Ruback, 
owner, announced. Mrs. Nolan 
will handle their three concessions 
on the show. 

In addition to its traditional 
stand at the Battle of Flowers here, 
the show will also play the Sidney 
(la.) Rodeo. After spending the 
holidays in Denver, the Nolans 
planned to hit the road to complete 
bookings for the show. 

Day. Following the fair, the show 
plays the latter part of the season 
in the Eastern part of the State. 

Robinson is the son of Frank C. 
Robinson, owner and operator of 
kiddie rides on both the Browning 
Amusement Company and Western 
Shows. lue entered outdoor busi- 
ness in the late 1930's with jew- 
elry, gold wire names and engrav- 
ing concessions. During World War 
II, he was in the Army Air Force. 
After 58 missions in the European 
theater, he was made a navigation 
instructor at March Field, Calif., 
in the celestial navigation training 
department. 

During the separation period 
from the Air Force, Robinson 
booked his concessions with the 
Martin Shows in Los Angeles. 
Later he trouped with the Brown- 
ing Amusement Company and 
Browning Carnival of Salem, Ore. 
He opened a photo studio here, 
selling his long -range, jewelry and 
other concessions to his step -father 
and mother, Mr. and Mrs. Harold 
Skipley, who are with the Brown- 
ing Shows. They also own and 
operate the Tilt -a -Whirl and Oc- 
topus on the same show. 

During the past three years, 
Robinson has operated a local 
photo studio in addition to troup- 
ing. In the show business portion 
of his operation, he was with 
George Hiscox and then with 
Meeker Shows and Rainier Shows. 
He also played in the East with 
Cetlin & Wilson, Prell's Broadway 
Shows and for the Gasparilla Days 
with Royal American Shows in 
Tampa. Among other affiliations 
were Cavalcade of Amusements 
and Siebrand Bros.' Cirais and 
Carnival. Moving \ \'est, he was 
again with Ralph Meeker and then 
Rainier in 1938. This past year, 
he settled down to Western Shows, 
later negotiating for its full owner- 
ship. 

Detroit Club 

Plays Santa 

To 350 Kids 
DETROIT - Over 350 under- 

privileged youngsters from the De- 
troit area had a Merry Christmas 
thru the generosity of the Michigan 
Showmen s Association here Sun- 
day (22). 

lite youngsters gathered in the 
clubrooms where members of the 
club and the auxiliary gave them a 
party supervised by Sam Ginsburg, 
Irving Rubin and Max Nahoun. 

The youngsters first attended a 
luncheon which was followed by a 
floor show presented by Dolores 
Heiser, local dance teacher who 
presented 25 of her students. A 
junior orchestra, obtained by Ben 
Morrison, entertained the young- 
sters prior to the arrival of Clyde 
Butler who was Santa Claus. 
Several clowns were provided by 
the Detroit Fire Department and 
the police furnished three officers 
to direct traffic. 

Tho children came from the 
Burton School, Boscoe House and 
the Fourth Street Settlement 
House. 

Wade Greater 
Set for 1958 

DETROIT - Wade Greater 
Shows has been completely booked 
for the 1958 season, Cameron D. 
Murray, manager, announced. Re- 
cent additions to the route include 
a spring festival at East Detroit; 
the Cass County Fair, Cassopolis, 
Mich.. and the Livingston County 
Fair, Fowlerville. 

Murray also announced that C. 
O. Stewart has been named secre- 
tary for 1938. Work at winter 
quartets is at a standstill but will 
get into full swing February 1. 

BLUE GRASS SHOWS 
Now Booking for 7 Bona Fide Florida Fairs 

Commencing January 27 at Palmetto and followed by fort Myers, Plant lily, Largo, De Land, Eustis and Sarasota 

RIDES: Can place non -conflicting factory built Kiddie Rides. 

SHOWS: Motordrome or any good Grind or Bally Show with own equipment. Equipment 
must be the best. 

CONCESSIONS of all kinds that work for sto ck, Hanky Panks and Prize -Every-Time games. 
Catering concessions and direct sales all open. 

All replies, phone or wire to 

C. C. Groscurth, Gen. Mgr., Blue Grass Shows 
Western Union, Tampa, Florida. Phone Tampa, Redwood 7 -3867 

James E. Strates Shows 
Want ler winter quarters -- Builders, Welders, Sign Painters and Carpenters. 

Want for Winter Fairs- Non -conflicting Rides and Shows of merit. Opening 
February 13 at Winter Haven,-Fla., with Orlando, Homestead and possibly two 
more to follow. Con also place worth -while Shows for our annual tour starting 
at Winter Horen. 

JAMES E. STRATES 
P. O. Box 55, Orlando, Ha. 

GARDEN STATE SHOWS 
WATCH GARDEN STATE IN '5E 

Opening Eastern Pennsylvania Early May 
Now ookln8 Shown en¢ Concession.. Can placo small Cookhouse er sledown Crab. 
Bottled. Long one Short Range 'willrlpl (AI Stewart, eo Bucke Bottle, Cong 
Bottle. Slam Stores of ea klndt. 

place 
Six Cat a ót.. to those 

other sdo What have you". Will D1ace Shows or all klnae t Feasopable P.C. 
Can place soother major Ride t conflicting. All sddrcts: 

GARDEN STATE SHOWS 
141 CHAMBER STREET PHILLIPSBURO, N. J. 

BILL KALBAUGH 

$100.00 (ASH REWARD 

For location of Kalbough -wife Ono. 
Mechanic -Ride Mon, Grob Stand; wife 

work. Ball Games, etc. For reward 
call collect: 

GEO. TURNER 
Phone: Vidor 3.98a8 
Oklahoma City, Okla. 

Thank you 
WALTER 6. (Junior) NOELL 

MONOGRAMMED HATS 
fer the purchase of vert iotas 

TNTImn 
provo / -a new MARA. 

TNOH MOBIL! NOMl, 
"Sara Money With Johnny" 

JOHNNY CANOLE 
Phones: WI 3-000] or WI 44747 

Altoona, Pa. 

W. A. Schafer Sets 
1958 Fair Route 

DALLAS -4V. A. Schafers 20th 
Century Shows has completed most 
of its fair bookings for 1958, ac- 
cording to Frank Caskins, general 
agent. 

The show will play Minnesota 
fairs at Fosston, Ada and Owa- 
tonna, and the Water Carnival at 
Detroit I.akes. Other fairs on the 
route include Grand Forks, N. D.; 
Monroe, Wis.; Mason City and 
Monticello in Iowa; Hannibal, Mo.; 
Columbus, Kan.; Fort Smith, Ark.; 
Texarkana, Tex., and four other 
Texas snnuals. 

Midwest Club 

Holds Initial 

Yule Party 
MINNEAPOLIS -Over 50 

people turned out for the Christmas 
party of the Midwest Showmen's 
Association here last week in the 
clubrooms. 

Mr. and Mrs. Preston Lambert 
were in charge of entertainment 
and provided novel games and 
gags. The ladies served a baked 
ham dinner. Prize winners were 
Bernie Thomas, Barbara Hoff and 
Jerry Ramsey. 

The club recently voted an ad- 
ditional $175 for furnishing the 
lounge. The annual banquet and 
ball will be held January 6. 

Nick Nachicas is at his home at 
3833 Columbus Avenue, Minne- 
apolis, after being released from 
the hospital. 

Garden State 

To Troupe 

Next Season 
PHHILLIPSBURG. N. J. -Car- 

den State Shows will again hit the 
road as an organized show in 1958 
after a six -year layoff, R. H. Miner, 
owner- manager, announced. 

During the past six years the 
Miners have been operating ride 
units in Pennsylvania and New 
Jersey. The addition of a Merry - 
Go -Round this year and plans for 
two more rides, will make a total 
of seven office-owned devices. 

Two additional tractors have 
been added and two kid rides and 
one major will be booked. Mathew 
H. Douglas will handle the Jenny 
and serve as agent for The Bill- 
board 

MIDWAY CONFAB 

Clifford Davis, owner- manager 
of Dixie Amusements tuas in St. 
Louis recently and reported his '58 
route is almost completed. He 
Louis recently and reported his '58 
route is almost completed. IIe 
spent the holidays at his Benton- 
ville, Ark., home....Prof.' William 
J. Bernard spent the holidays in 
Manchester, N. H.....En route to 
Tampa, Mrs. Sholly Young visited 
Mrs. Ruth Williams at Ocala, Fla. 
Barbara LeMay has been released 
from the hospital and Is back 
working clubs. 

A number of the fain have been 
played by 20th Century Shows, 
under the ownership of E. D. Mc- 
Crary, the past several years. 

Kansas City 

Club Renames 

George Gordon 
KANSAS CITY, Mo.- George 

Gordon was re- elected to his sec- 
ond, term as president of the Heart 
of America Showmen's Club at the 
recent regular meeting. 

Ted Cory was named first vice - 
president; Jess Wrigley. second 
vice- president, and Sam Lyon, 
third vice- president. Al C. Wilson 
was renamed secretary - treasurer 
and George Sargent conductor. 
Joseph Drazic was named warden 
and three directors were named - 
Weldon Hale, San Ansher and Ivan 
Mikaelsen. 

President Gordon said one of the 
top problems to be solved during 
1958 would be to find more con- 
venient quarters for the dub. 

A. R. Briggs 
Buys Smith 
Bros.' Gear 

COLUMBUS, 0.-A. R. Briggs 
has announced the purchase of all 
the equipment of Smiths Bros.' 
Amusements and will operate the 
show in 1958 under the banner of 
A. R. Briggs' Shows. 

Involved in the purchase were 
six rides, including two Ferris 
Wheels and two Merry -Go- Rounds, 
thus other equipment. 

FIRST CALL I 
"Cet With the Finest" 

WESTERN SHOWS 
TRUTHFULLY ADVERTISED 
MONORABLY CONDUCTED 

Now Booking 1951 suasoe 

RIDES SHOWS 
CONCESSIONS 

P. RaaINSON 
1401 Hoyt goon., Washlneten 

MUST BOOK ENTIRE SEASON - 
DEPOSIT REQUIRED. 

LAUNCH 

THE SATELLITE GAME 
New. timely ana big money maker. 
Easily made of plywood and halloona. 
18 to 1 odds. Copyright ana bluepNnts. 
52298 postpaid. Designed by exp. game 
designer. 

MR. JOSEPH KING 
2334 flat Aye. Na. Yerk 35. N. Y. 

Phone: EN 9 -6010 

NOW BOOKING 
Ohio, Indiana aM 

for 1fí8. 
Kentucky Celebrations 

Need Manager with 
Caruso. Connie Phillip. rot e heu 
tram you. WIII tw Columbus, I¢ 
dlanapolb end LouWüle meetln[a. 

A. R. BRIGGS 
P. O. Box S. eta, O, Columbus 7, e. 

FOR SALE 

DARK RIDE 
Perfect condition, eight can, new tea. 

J. W. HAYES 
P. O. Boa 17 I Montgomery, Ala. 
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ITEMS TO RETAIL 
FOR 10c AND 25c 0 

In Wide Variety -to Vnd In Thi, 

0 //J V -1 1Y4" x 1!S" 

WANTED! 

V I 

% 
\ ll 

I tt/ 
Ì 

r! _ 
V -1 Capsule (11/4,11/4"). ") 

OSend samples and prices, Con- / tact th following for sample 
capsule: I 

O GRAFF VENDING SUPPLY CO. 
2817 W. Davis, Dallas, Tex. / 

$ 
LOGIN DISTRIBUTING CO. 

1850 W. Division 5t., Chicago 22, III. 

r STANDARD SPECIALTY CO. 
I1028 44th Ave., Oakland 1, Cant. 

r.__ß DIRECT FROM "_ 
Costume Jewelry 

Manufacturer 
0 ' :. i 4tllu' 

boxed 

IIy b 

Tailored 

Per pos. 
'os ed H.75 
ie Rinps,oboxed 7.]S 

Atll Rlnet. 

I Rine Set, In0lvltl. 

iiMOn ErrinM 1.30 

ScttlernP m1yboxedsfYlta 
encetete, tailored . 3.W 
Na<klae, Earring Ets, eoxtd 6.30 in Earring fes, boxed f.00 

`<kla<e, BncetM i Eerring 
is, bextl le Each 1.60 

i-Pbee r;a-od a 
Pad, 

E.en I.n 
SEND FOR FREE CATALOG e nluffnfed Paeu. 

u^e DeDO31t on c.o.D '. / PAC'KARD JEWELRY CO. / 
/` 48 W. 25th S. Dp, B, N.Y. 10, N.Y. 4 

rN4441N1444N4444444444 

PICNIC RABBIT 
ACE is far a0aln wlih 1h }allow -uP 
fo the famous IONIC GRIN KING 
BEARI DON'T GET SHUT OUT - 
ORDER cóOWl 
Plush red battery Peretad 
Orankln9 Rabbit. cottali, 
Pours d drinks continu- 
oufly. inaiv. apx.a df. 

PICNIC BEAR Also Available, 
$76.00 dz. 

COMPLETE EASTER LINE HOW 
READYI rML,"?g end Jumping 
Rabb se Natural 

CATALOG. etc. send fer FREE CATA LOCI 

ACE 
TOY MFG. COMPANY 
u6 sroeawv. N. r. c. 

WA }37]4 
44444444K4444 

You Can't Beat 

BRODY 
for Merchandise 

W Carry Complete Line et 
p,EfZt..A1. APPLIA\CES -nos sra 
400da- GLASSW ARpr- Cloete - LAYPS 

1747:4 
ed No9elt iti BABY DOLLS - 

Boudo4 Doll -PLUSH ANIMALS -Plan 
tic Cools 

D 

CARNIVAL CC ) - Pia 

GIU8Gmee 
- 

ov6PtEu 
AGA ..117 

16PAOE CATALOG AVAILABLE FREE 
SEND for Vow Cep, Today 

M. K. BRODY 
1014 S. Hamel St. Chicago 7. 111 

L. D. Phone: Monroe 64520 
In 'urines. In Chicago for J7 Years 

THE BEST SALES BOARDS 

and 

JAR GAMES 
write for In/ or. 
'nation and prices 

Dept. e 

6ALENTINE COMPANY 
Ca A Jefferson 

Blvd. 
Spurn Bend n, Ind. 

WE ARE MANUFACTURERS ALL 
KINOS PULL TICKET CARDS 

TIP CARDS 
BASF:BALL CARDS 

et vry re fonba pr,eet. 
Phon: Whel,ng -CEder 34787 

COLOMBIA SALES CO. 
302 Main ft, Wheeling, W. Va. 

MERCHANDISE TOPICS 
Appealing directly to stores, in- 

dustrial accounts, agents and route - 
men, Universal Premium Jobbers, 
Inc., 1508 -16 Broadway, Macon, 
Ga., claims it has two exceptional 
values that are money -makers. One 
is a genuine cedar chest with 
mirror inside and landscaped out- 
side, including two full pounds of 
nut topped milk chocolates. The 
cedar chest is Il by 41/4 by 6 inches 
and comes complete with padlock 
and key. A sample is $4.25, but the 
price drops to $3.25 each when 
ordered in dozen lots. The second 
item is a treasure chest with jew- 
elry and candy. This consists of 
a Hamilton gold -plated" matched 
jewelry set with simulated precious 
stones and three quarter pound 
almond and pecan topped.choco- 
lates in simulated leather chest 
71/2 by 31/4 by 5% inches. The item 
comes in assorted colors and is 
packed two dozen to a carton. A 
sample is $2.25; in dozen lots 
$1.75 each The item also may be 
had without the candy, sample 
$1.75 and- in dozen lots at $1.25 
each Push cards are included free 
with each item. 

Atlas Novelty Company, 1128 
16th Street, Denver 2, says it is 
the West's largest distributor of 
hand -tooled band bags. Two spe- 
cials are being featured, a large 
10 by 7 inch shoulder bag at $8.75 
each and a 81/2-inch tooled clutch 
bag. at $10.80 per dozen. Also 
widely accepted are the firm's 
lifetime coin purses called Mite 
Midget. The 41/2-incli Midget is 
$5.75 per dozen, while the 31 -inch 
Midget is $3.75 per dozen. All 
products are American made and 
are from top quality Western cow- 
hide leather which the firm points 
out is not to be confused with 
imitations.. Orders will be filled 
the same day received. Open ac- 
counts are offered to rated con- 

cents. Otherwise money order plus 
25 cents for postage and handling 
is required. 

A New Year's party deal is being 
offered by Levin Bros,, Terre 
Haute, Ind., a firm which has been 
established since 1886. The firm 
says you will make your New 
Year's celebration a success with 
this deal which contains 48 full 
adult size elaborately decorated 
hats, 48 decorated horns and 50 
large metal noisemakers. The 
complete deal, No. NY58, is $14, 
f.o.b.,. Terre Haute, postage extra. 

Harris Novelty Company, 1102 
Arch Street, Philadelphia, is pro - 
'rioting six items which it says are 
moving execeptionally well. They 
are a four -piece pearl set at $8 
per dozen, seven -piece men's watch 
set at $5 per set or $57 per dozen, 
six -pen pocket secretary set at $7 
per dozen sets or $81 per gross, 
women's five -piece Genova watch 
set at $6 per net or $9 per dozen, 
Harris' special four -piece cameo & 
brilliant stone jewelry set at $12 
per dozen sets, and a mechanical 
jumping fur dog or cat at $2 per 
dozen or $21 per gross. These are 
all tested products with proven 
customer appeal. For a sample of 
any of the jewelry sets, add $1 to 
cover extra cost of handling. Harris 
Novelty promises to ship your order 
the same day it is received. 

Kim & Cioffi, 926 Filbert Street; 
Philadelphia, says it has the hot - 
est item in the country today, in its 
jumbo -size individual name but- 
tons in red and ,white, three and 
one half inches in diameter. An in- 
ventory of over 350 names is main- 
tained as. well as blanks for write - 
ons if desired. Agents are selling as 
many as 1,000 buttons per day at 
schools, farmer markets, auctions 
and neighborhood corners, the firm 
reports, 

PIPES FOR PI T CHMEN 
By BILL BAKER 

Mexican pictures in their own 40 
by 55 -foot tent in Texas locations. 
e . , L. E. Wallace, veteran show- 
man and pitchman, was making his 
home in Hale Center, Tex., where 
he was operating a fruit store. At 
one time Wallace had been with 
Doc Tate's med show. 

Buster and Kay Doss, of the Ray 
Smith med show, and Mr. and Mrs. 
Baldwin, who were operating their 
own med show in Texas, were 
visitors on the Zarlington Greater 
Players at Schulenberg, Tex. 

Charlie (Toby)- Hudson, writing 
from Savannah, Ga., said that 
while in Macon, Ga., he visited 
with J. D. Lance, med worker; 
George Lunsford, sheet writer, and 
Gene Delman, med man. . , . Jack 
Holler, who had been working 
stock sales in Tennessee and Ken- 
tucky with med to good returns, 
said that many of the boys in that 
area had turned to the tobacco 
Markets. Holler was laying plans 
to make the New Orleans Sugar 
Bowl game and the upcoming 
Mardi Gras. . 

Chief Ed Eagle was bedded 
down for the winter at Ward's 
Trailer Court, Luling, Tex., but 
was working gadgets, sharpeners 
and wire jewelry out of the spot 
to good takes. . . . George H. 
(Scotty) Brooks was working foot- 
ball games at the high school audi- 
torium and Rice Stadium, Houston. 
Brooks was working for Johnnie 
Osterman, who had the ex on con- 
cessions at both locations. . 

Frank Curry wrote from Rocky 
Mount, N. C., that a recent gath- 
ering of pitch folks there included 
Prairie Mae and Lone Fox, Toe 
Hole Sparks, sock purveyor; Slicer 
Whitfield and Smiley- Valentine. 

CARL CIIAFFIN . , . 

veteran novelty worker at Ohio 
fairs, is laid up in Room 312, 
Mount Carmel Hospital, Columbus, 
O. Carl would like t oreceive mail 
from friends. lie also asks that any 
of the boss passing they Columbus 
stop off for a bedside visit. 

Five Years Ago 
In Pitchdom 

Fred Landres, the entertainer, 
was with the Zarlington Greater 
Players in the midst of a two-week 
stand at Schulenberg, Tex. The 
show roster consisted of Mr. and 
Mrs. Howard E. Zarlington, Lan - 
drus and Burt Leslie, blackface 
comedian. Visitors on the show in- 
chidedKennedy and Snooks Swain 
and Mr. andMrs. Jack Reflogal, of 
the Plunkett show, and the Her- 
nandez Sisters. 

Tod Miller, advised from Bristol, 
Va., that he had been working 
Christmas banners and cards in 
retail stores in that area to good 
business. , r . A recent visitor with 
M. E. (Deacon) Sparks of sock note 
and his wife at Zebullion, N. C., 
was Madeline E. Ragan.. , . Sam 
Millman was reported to be corral - 
ing the long green at the H. L. 
Green store in Augusta, Ga. 

Charlie Ross was in Georgia, 
en route to Miami, writing sheet to 
good returns. . . Tommy Ware 
and Ralph Spalding were doing 
well in the Augusta, Ga., area with 
screens and coils.... Robert (Wil- 
lie) White, wintering in Milwaukee, 
reported that pitchmen were get- 
ting money in the Beer City. , , . 

Mr. and Mrs. Bob Odom, former 
med workers, were presenting 

7 and 10 color specials 
4.5.6 and 7 ups 
Midgets, 3,000 eerier 

7 colors 
Paper and Plastic Marken 
Wire and Rubberized Cages 
Pencils- Crayons -Clipi 
5x7 Heavyweight. Cards 
Electric Blowers B Flash. 

beards 
Lapbeords Made to Order 
Free Catalog Available 

J AHN 
ROBERTS INC. 

817 Broadway, Newark, N. J. 

Free Wholesale Catalog 
CONTAINING 

E.c,ns,-n & Photo Idcnn - 
H, .,I ú O.s: P.ndJnts 

.:,ums u, Cf ,n Ilona 
R, -,, P, -, Pc Ws 

Cid5r0ars. Err 

SEND FOR TOUR COPY TODAY 

fRIS(0 PETE =Un "6' "',,;' 
An Phoney: Franklin 2.2567 

i 

KIPP BROTHERS' 
COMPLETE 

CARNIVAL CATALOG 
For the latest in Carnival and 
NoIty Items write for our lofes/ 
Catalog. 

Please slate your business 

K11)1)111111'11ER, 
7O/,of,aale {iédlv/.r..a,a State Si' / 
2 -lu i: 308/11-1 MERIDIAN ST. 
INC!ANAPOLIS 25, INDIANA 

WATCH SPECIALISTS 
{OR 67 SCARS 

*Mort Copy f7]S. Diet Watch, 

:3g 

ew StYIM 
neery ge Bu,SS fó.50; xed f7.L 
NMI AO 10 pc. Solt S5.9S: 
Thin Model Men's 1]J 59.95; Ldls' A8.1! 
11 Jewels NMI. d91. Vary Thin Men's f1A 

C etalog Available. 

RESULT SALES (Grin 

530 MTH AVM., N.W YORK 36, N. Y. 

Your hey 7o 

SALES RESULTS 
the advertising columns o) 

THE BILLBOARD! 

Time to CASH IN 
ON THESE SENSATIONAL 

Watch Values 
from 

WEINMAN'S 
Write for O flat of 
otthe'nems, can 

II t Sensational 
Arens' 

BRAND 
BENRUSI ''i N E W 

01111$N1 
AA11 

I] 'A STYLES 

Choice Lot! 
Ovonardeed 
Rka NtWI 6 

]Men's And Ladies! 
All famous makes! 
Complete hill ocan 
"ion band! Record (Sample, 59.95) tinned- Guaranteed 
like NEWT $ 9 10 for 

Menas new style Elrins, 
WIthams. EyD +nsion 
Bend. Guaranteed like (Same!. 58.95) 
newt 

SPECIAL 
Men's Waterproof 
WATCHES $69S 

Round, waterproof cases; 
Eapanslon er Ia r EACH 
band. (II- Jewel, 57.95) 

Sparkling Beauty! , 
7 -JEWEL 

Rhinestone,: 
WATCHES,- 

7 = 
17.Jrn1, $8.95 

Latest style rhinestone er < 
pie. Ceses. In exquisite 

Q2 N tres! Rerod :!.r- :re end 
G'UARAIITCar JÁE !,..,, - 

ti\ 

7 -JEWEL 

Pocket 
- Watches 

$795 
\ 15 laxat 3E.95 

ILOINw H 
A f,{S I 17 -Jewel 8.95 

Reconditioned and Gwranta<d e 
new! Sell et sensational welds! 

SPECIAL- 
Ladles Late Style 
7 -Jewel Watches 

6x8, Yellow or white. Coro $795 plet. ith s retch bands. ri 7 
1leuel, 58.5 

GET A BETTER OEA. AT 

WEINMAN' 
162. S. NAIN 5T., MEMPHIS, 5150.. 

WHOLESALE 

BUYERS' 
QUEDE O 

Ge11m° :X M 

SEND TODAY FOR YOUR FREE COPY 
OF OUR GENERAL CATALOG 
IT IS NOW AVAILABLE 

Illulnen p Ih Gnanff Lln 9 
erAMT 

tl 

Including Housewares, 
Naremd e 

0om"raat 
n 

id e 

Electric ApOlienc, 
Jewelry, n0);M, Clocks, Seuf }ad Toyf, BlenkeH. Carnival 
Geotlf and Doaena al ether FMt Eelline Linea. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Au,tl , Wagon Jobbers, 

Agents, Salesmen, Dlatributors. etc. 

Our 73 -rear acera a Honetf and Depend- 
able servin If your guennte or quality 
Mrchantllt of IoweN wh0leesle Pricef. 

GR. l Ill R I I B ROS. 119 N. FOURTH sT. MÌNNEAPOLIS,MINN.: 

Merchandise You Have Been Looking for 
Lamps, Clo<kt. Enem<Iwan, Houuw+n, Aluminum Wars, Dcoretetl T,nwre, TcYa. 

WhÖ keetlpona,I His, rCnels,n BII G m, "Spa <ISl feingo Mer<hentli>tm, 
FlYine B,rd:, 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 

LITiBStn .red LtaN as Detail Your 

PREMIUM SUPPLY CORP. 

A[mE 2201`, Washington Ave., St, Louis 3, Mo. 

iupynolitC.i rta'ciiail 
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50 VALUF' 3139 

4 4, \h 
NEW PRICE 

Aasf. Mena j " 6 W.feh.. 41 
wah °xpansi0n banes. 

ILNNS' with tord bands) 
Bra. -WaBka 111- Benrul 

--B9bva -Elgin 
Sample Watch 67.95. 

RacondlfbnN, 1:11 aed Ilk. mw. Whole ut only -25!b with antler, bel. COD, 7{ N 
servlca. Stlat' money -beck aVaranne. 

Send money orner 
Catalog: Send SOC for big 195. erborn; 

on tint aber. Phono: DEarborn 2.3977. 

MIDWEST WATCH CO. 
S S. WABASH AVE., CHICAGO 3, ILL. 

WORLD'S SMALLEST LITER 

SMALLER THAN A POSTAL!! STAMP 
All motel chrome finish, sunfire action. 
Individually boxed. Can also M worn on 

charmen's 
key chain or INNS 
bnnNN. 

$ 7 . 7 5 $30.00 

plus .TPIgne canas. 
Min, 1 dare.. 

Tax. 

Chains avalavail.. {1.50 pr 9r, xfn. NO 
fNe Exile 

Free cesal0e. 

STERLING JEWELERS 

Col 
975 M 

mbus 
sö Bt. u, Ohio 

Meet for Engravers. State Your Business. 

JEWELRY il[1,0 S ÉOÜTS< 

El-Tailored Earrings, Asst. Gr.-518.00 
EL-Stone Earr... Asst. Gr. .. 21.90 FJ- Pierced Hoop Earring.. Gr... 8.50 
E5 -Slone E Ring, Etc., Afel. Gr. 12.00 
T3- -Asst. Tie Sets. Bad. Ds. 4.50 
01 -Odd Lot Necks & Braces. Gr 15.00 Bl- Bracelet:, Asst. Gr. 24.00 
WI -Men's 6.Plece Watch Set 5.50 W2Iadie+' SPlece Watch Set 6.00 WP- Gent's W.P. & Ex. Bd. Watch 6.00 
RS -Gents' Strate Rings, Asst. Da. 2.50 
8101 -Pearl Rosaries, Bad. Da.. 9.00 
8164- Reunous Medallions. Bed. D:. 6.00 460-Stone Necks & Fàn. Bad. Ds. 7.50 
470 -Stone Necks & Eus. Bad. Ds. 9.00 
2256-3-Piece Pearl .t. Bad. Ds. . 8.50 Ll- Ronson -Type Lighter. Dr... . 5.00 20, dep., bal. C.O.D. Free catak.. 
Try samples of any items t me. Prices. 

NEW ENOUND JEWEJTI BUYER] 

174. 1101raSt Dept:8 Prot. 'R 1 

P D 0 - World's Greatest 
PHOTO BOOTH CAMERAS 

Dependable - 
Ñ!llCle :t akes DIRECT 
PoslnvE p10 
cures In 1 mfu- 

Ìt Camerae 
a 21 stales for 

soy to pt0t0. 
Booths se ab 
lnctiva, ea.y 
1° .141=7: 
sembbd. Sla 
pie fnstruo 
Ilona Full y 
{sett :teed. 

Alm portable cameras. Write fol details. 
P D Q CAMERA CO. 

1344 W. Core[ Chicane 22, III. 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Sat 12 usual want -ad style. 2n Paragraph. ese diep.y. 
Nee sat In millar S pt. caps. balance in regalar S pt. up 
and tower case. 

DISPLAY- CLASSIFIED ADS 
Flrtf ettrect mon attention and produce quirkor sad ¡poem 
pe/ results thru th use of forgot typo and white space. 

gType up to 14 peint permitted. No illustrations, reverse 
plates, logos or ether detonative material 

tot rule border permitted on ads of inch*. or more. tow 
RATE: $1 per agate line -$14 per inch. 

°t Minimum $10. 

CASH WITH COPY 
(unless credit lias been established) 

IMPORTANT 
1t, d t..Mlning cost. be sun to count your name and eddy 
When using Box Number In care of The Billboard. al 
six words ter !h. address. 
Abe Includ. 252 per insertion additional to cover cost 
handling mollea. 

RATE: 20e à word -Minimum $4. 
CASH WITH COPY 

"FORMS CLOSE WEDNESDAY FOR FOLLOWING WEEK'S ISSUE 
Sund all Orden and Correspondence te 2160 PATTERSON ST.. CINCINNATI 22. OHIO 

ACTS, SONGS & PARODIES 

SEND FOR FREE CATALOG OF ORIGINAT 
maw comedy material: Gullies, Skits, 

Monoloes, Parodies. etc. Laugh/ Vn""'" d, 
106 W. 45 St, New fork CiU' de30 
200 MAS.NEW YEAR'S EYE. GAGS, 

Sit 1.200 gees, 68: 000, S5; 500, $3. Sddie 
Gay, 242 Wert 72nd St New Yolk 23, N. Y. 

de. 

NEW FLASHY 7X1, SIGNS: LIGHT RE 
flee! ins, illuxtraled, color bltnaed, 2.000 

vericlles. SamDlt. lOr: 12, fl: 100 beat *.11- 
s f6 r*anid U. 5. only. KOeh1Cr, 335 

Gaeta. S/ Louse 23, Mo. Qe30 

REAL BARGAIN ON NEW NEOPRENE 
RuD75 Sheathed Cable Á81\v0 Conductor 

In 5475.150 lenalhs at 30t i. Mall chart 
wllh orner: money refuntled 1l of fuII7 

tla ,1,Il, sh,. 1920. a4. Solon, 
401 Eest Superior St, DWUth; Minn. ía14 

AGENTS & DISTRIBUTORS 
ANIMALS, BIRDS, PETS 

PALOMINO STALLION, SOUND, GENTLE 
ASSORTED FILIGREE, PEARL. AND 

Hlny neltoSho 38 tPara Can be worked 
Stoned Earrings, gross 579: S doyen dit. y anyone. Shown as Pende Horse S tine., 

fetes[ eamDles. 56.75 potvald. Free cala Iww' In ribhnna. 9 years ld. send for 
10g. JacobL 1TIS B. Alerter, Scathe 2, A'aah. vhoto. Jouephlna B. Powers, 

574 
Sussex 

las A e Morrlatown N J dc3 

ATTENTION. CONCESSIONAIRES- 2I5x244 

Loose Butt Hinaem. dandard siae. 12!4. 

each Dluf DoslB[e. C.O.D. Pat Patterson, 
I7 Shelton Are., Wolcott, Conn. de30 

EARRINGS - ASSOATED STONED AND .ir :red, M per gros Val C.O.tl. 
Dept I. 12 only. New Englwelry. 
Dept B. 124 Empire St., Providence, R. I. 

30 de 

FAMOUS MFR. CLOSEOUTS 
Assorted Stoned Brooches $1.75 rt . 

Stoned & Tailored Earrings 1.75.. 
Pierced Earrings on Display 1.25 dr. 
Charm Bracelets. eat, 1.50 its. E.. Lord's Prayer Neck, boxed 3.00 da. 
Aurora Boreal. Stoned Croa, boxed 4.00 dr, 
Stoned Manacle Craze, bozeA .00 dc. 
Stoned Heart Miracle, boned 5.00 da. 

SPITZ, 
Cress, boxes 

CTlt Ties Jewelry, boxed, seal 
Ant Ste Slidest carded 
LPG. Set 
11e & 

Earrings, 
Set, sat, 

Summer Earrings, asst. 
Pearl Ntckla<e /domestic., Nk 

ad 

e 

x e 

ed 

Necklace art 
Boxed Rosaries, wt. olors 
Se. 

rot. 
descrlpllve nll Odn 

e 
otY hDr t er 

AdMUa 

n 
w1eW dN 

INC. 

OnD 

1120 Weatminderval. rvieenN. R. I. 
HOSIERY -LOW PRICES: LADIES', MSNS, 

Children/, Ladles, Nylons St dosen p. 
Slightly Imperfect Nylons. packed cello 
bass. 63 doter. Prompt ..ment and aat- 
.lacHon guaranteed. S. F. Pollard Hoden 
Co. (ÁM5. 1741), 12511 Market St., Challa 
noels, Tenn. _ tote 
LATEST DESIGN SLIM ATTRACTIVE AV- 

tomatle CNaretn Ll.htera: dosen 
ppooalpald 58.50. Dale Mvars alters, 1969 
Clays MRt Road, Ledn[ton, Ky. 
MHNS WALLETS- PLASTIC -ALLIGATOR. 

Soaaatlonal Price, t14. {0 Der grase PPtue 

Rhstag 

Cross lots only. Naw E:t 
J°wil°al 

114 ItmDln Bt., Prorld d 

To Order Your' Market Place Ad 

USE THIS HANDY FORM TODAY 

1 Type et print your espy In this motet 

2 Check tits heading under which yw 
Ash. Sonp, Parodia 
Agents and Distributor 
Animals. Birds, Pets . Budnu OppomfunlNes 
Costumes, UNtOmn. Wardrobes 
Food and Drink Concession 

Supplies 
Formulas 
Fer Sels-- S.5Bl, taud Ceedt 
Fer 44- S.coadhand Shew 

Property 
]Help Wanted 

want year ad placed: 
IoshucNoes, gooks, Griw*. 
M.gicd Apparatus 
MIscNlanesue 
Musical Instrumnh, Accessed*. 
Partners Wanted 
Personab 
Photo Supplies and Developing 
Printing 
Salesmen Wanted 
Scenery, Banners 
Taftoolog Srtppll. 
WaMN te Buy 

3 Indican below the type of N you wlsht ° RECULAR CLASSIFIED AD-200 a word. Minimum $4. 
°DISPLAY CLASSIFIED AD-$1 pa agate line. One Inch $14. 

114 apte lines to the Inch) 

4 be o.n I2, authorisation blank and mall y.Ct..It 
Ads 

ads mues 1 

be auomb.. bd by romNtancs In full. Display- ClassltlN Ade will he billed 
Ir credlr hat been estalishd. 

lee Billboard 
2,60 Patterson St. 
ClnclnSNi 22, ORI 
Pham inert the .bon N In e issue. 

I 
1 enclose remittance of $ 4 

Hama 

Address s 

City Beat. 1 ..rte- --- =- - -- - - --- 

-.TY SNAKES 

err pi1 S 

ALL KINDS, ALSO 

ArmdillosfC is 
PkuanfksMonkuen :Bds, OwL 

Hawk. Pralrle Dog.. Olt: Martin lacke, 
Phone DtA 5.7323 New Bnunlele, Tez. 1e8 

BUSINESS OPPORTUNITIES 

ATTRACT CROWDS AND COIN MONEY 
with portable electric machine baking new 

IesB douShnut/. Ff. recls. Norbert 
31'ÁS S. ISth, MInnCAD0I18 7. Minn. rap 

RENT - AUCTION STORE. 1007 
location on t Boardwalk. Seaside 
el¢hla. N. J. ]ngWn Ven1Ce Amusement 

Grant A. and BoazdwNk. Seaside 
,ta, N. J. SreEadde Park 9.1100. 

OPPORTUNITY TO EARN $15.005435000 
Ily. Frauchim protected. Granted 

on 612.500 bas.. Live at home. No 
hpndlse to Dur. Seri employed. One of 

the moat excludve and non sTe idv... 
Dudnesaea 1n Vnitcd States and Cansda. 

tl [or free exp.natory booklet. HArretl 
Co.. Boz BY. Loulsvllle. Rlino.. 1.13 

ROLLER RINK FOR SALE- FPX140'. GOOD 
bntnees. fully quipped. Diamlving eoM1 

Tampa. 
Roller Bowl 1102 Tempts Temee. 

Tampa. Fla. n 
60" SEARCIILIGRI AND PARTS. UN- 

umd Sperry and G.E. Lights and Goner- 
elan; complete iato ! Parla Operating 
Manua ta. Immediate shipment anywhere. 
Write for tree Darla and Price list. Ruder 

Brow., 13400 Hesperlan Blvd., San 
Lorenzo. Catit. rap 

630 DAY, AVERAGE EARNINGS, ASSEM blln[ our novel, racle L.mDa. SlmDle, 
esa. No house maasing. W ice ifs 
Lamb Co.. Caldwell, Ark, chtto 

FOOD AND DRINK 
CONCESSION SUPPLIES 

ABOUT ALL MAKrM OF POPPERS, GARA- 
mol ('ern gWOmenl, Plop MachNea, n 

placement Ketltea or all Povven. Kr 274 

Korn, 120 8. Halsted, Chlea[o, Ill; [o2Á 

FOR SALE 
SECONDHAND GOODS 

FOR SALA -..Z. DSLUXE PHOTOMATICA, 

41".%27.3 
Volea... h, [ooA operating condl 

each. M. J. 7aarko, 1799 lucHd. 
Westerville Brie, Pa. de30 

FOR SALE- SECONDHAND 
SHOW PROPERTY 

h pDhlOne drl érNabnmlkkaNGTantl m 
open trailer to r car. Hub Hubbell, 
Gen. Del.. SarasobrtFla. 

SALE - OCTOPUS: ALT,AN HEP 
11 MerrrCO- Round; 80 kw. Dleaol Light 

Write Sam ('Dope . Ja k bora, 
or Tel Cotraeevllle. S. C.. 52107. 

GAY 90's KIDDIFLAND RIDES, MOBILE, 
Ala. Allan flerachell Kiddie Merry -GO- 

Round. Auto, Sky Fighter. Jeep. G12 Train 
,tl extra tracs. Pon >' Cart. San Antonio 

Eerris tt,eel. Smith & Smith Airplane, 
f14.000. Terms c be arranged. Jlmmle Thomyvon. Ateza dria. I.a. 
20' MANGELS SHOOTING GALLERY, 

make otter. Pink up dìaazsemb¡ed or will 
ahly Ray Day.. Rt. 3, BOx 275. 5clo, Ore. 

MAGICAL APPARATUS 
NEW 152.PAGE ILLUSTRATED CATALOG - 

Mlndreading, Mtntell:m, Spooks, Ityp 
Sotls. 

Ilore"g:a, Crystals, Hanptol log. 
uo- 5tln.lure tranalatori:ca AadloDhone !or 
,tnlalists. Brochure. Prices o request. 

Catalog EMerpri *.t 5198 South 
Iflgh, Coltltn4ua, ODIO. áe30 

M: P. FILMS & ACCESSORIES 

ARCADE OPERAt'ORS -18MSI PANORA. 
F'lhns, silent or munA. Art. Pin Up ana Burlesque Sublects. 400 ft.. na 600 tt, 

fY0 ana 330. Ness rtteaees o! Vtr[In. Bell, 
J ennl Lee end Cherry Knlaht Box C293 
s o Tlts Hlilboard, Clncinnatl 22, O. Ja13 

PERSONALS 

MR. HOPE: 6100, EVERYONE FINE. B[CR 
tool w<alher. 11rí working. Merry io sae and God tole*. sow Always, Fays. 

YOUR PHOTO ON Sb) POSTCARDS, i9.95' 
l At. f19.95' Alsp Photo guinea Cards, 

Color Potcards. Samples tree: Kardko, Box 
322. Toledo 1, Ohla. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

PHDOTO BOOMS, CAMERAS. D. for direct 
positive Photography. Write for e low 
prices. PENS Camera Co., 1546 W. Cortes, 
Chicago 22, 111. ch -t. 

PRINTING 

BUSINESS AND PERSON { ¡, PRINTING 
cal. Bt. .quest. Fred, The PrtnNr, 

Dept. BL Box 623. Englewood Pima Station. 
Independence. D1o. Jab 

SPARKLING EMBOSSO LE:TTERH8AD6! 
Dynamic III"atraHons Fold. and colon 

for A1ìtlx: Cls 

lnythtn[, Plerience. Alm 

m o MJ3 
deendable, neat, perm, union. fFloriloe 

e 
T SL SE., R'ashington 

PARKS & FAIRS 

521.51. 
bus lump: motorcycle 5PNaca, motorcycle ,1rélá5aa h 
Ár.d, but detinl1,15 death 0 55155, entirely 

amPhier Place, Warn ", 
on43937. 

::::::: Rnox. 

iLi l Y 
JaIS 

pp(( 
SALESMAN -FALLING, O\ RECORD & !vywp 

NEW 
rJ,3 

}II -Fi shape 'rev acras0ry Ih,o o! Rerord Y1F 
rldI1RRRa Cabincla. Ranks & St.ntla. N'rì1e: tAnge rs .7 

Indus riii.- 6316 N')nk0op St., Lo/ Antclea YEAR 
45. Calif. 

TATTOOING SUPPLIES COOK BROTHERS 
Al TATTOOING MACHINES.- WORLD'S 916 South Halsted Street finest: boat outfits: complete wltn tree Chicago 7, Illinois är .eltuctlons: a1Ì aunnllc +; free cateloaue. 8 

#R Oxen Jensen, 120 Weat 83d St., L. Anal= 
S. Califontla- Ja20 
TATTOOING -I WILL TItS11 YOU PROF 

Itsble, heclnatln[ Dutnea. Comnlele 
profea.iina1 eourae, /implies. s ereta Frce 
Informatlou. Zola, 728..\ tR :Ile, RockfOtzL 
Illinots. rap 

WANTED TO BUY 

WANT TO RIY SECOND HAND DRIVING 
Rangs Equipmtnl, N'. N. Alctieely, 

R 2 Box 18. O.ztord, Miss. 
WANTED - STUFFED RUCKING HORSE 

for picture taking. atual be real nice and 
reasonable priced. flub Hubbell, Geu. D.L, 
Sarasota, Fla. 

HELP WANTED 
REGULAR CLASSIFIED ADS ... Set 
In usual want -ad style. one pangr4ph, 
no display. First line regular 5 pt. caps. 
RATE: 20c word -Minimum $4. 
CASH WITH COPY. 

Forms Close Wednesday for 
the Following Week's Issue 

COMEDIAN, YOUNG. SORER. FOR COME 
dy Team. Must do impressions. Good 

steady work. Coma E'rank Alavo, t'o 
ColAen IfotN. Reno, iCev. 

EARN RIG MONEY -LEARN ELECTRICAL 
wIrtgr. wwne .tart ma 

Hend400k il. Creft+meu 19i9 Lawrence. 
Houdon e. Tex. 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 
Remittance in full must accompany all 
ads for publication in this column. 

No charge accounts. 
Forms Close Wednesday for 
the Following Week's Issue 

CIRCUS & CARNIVAL 

MISCELLANEOUS 
HYPNOTIST - FOR STAGE, PIMA. 

parties and lecture demonstrations. For 
Inlormatlon write No.* E 01eh1, Routa S. 
ótsuntoa. Va. leS iB 

MUSICIANS 

AVAILABLE JANUARY FIRST. ALTO 
Sax, daub. Clarinet. Read. fake DJ: 

land Lyle. DreCer South. Combo. whAtt 
have ear. Louie Hilltop Arme, Apt. 
41$ Mmtgomery, Ala. tle30 

DRUDDRR, DOUBLEVOCALS. AVAl4 
able January 1. Age 28, neat. dependable. 

adaptabls "1 any style of muds. write os 
wW John no, Hawthorne Court 
Apt. 907, Matll/on, Wlw Jale 

gariat7PiÌX437/4 

Bagged in 
polyethylene... 

KEEP LONGER, SELL FASTERI 
Sproul tt No potL {a. Cite 

eus atout wMn you eed 
lei. w 

.12iy, dey order ,.wind. Choie. of 
red or grwn. BzpUtnt powUtg 
eaah. 745. prorsotiotul aids. W rib 
for details. 

C_5 LAVENDER 
SACHET BASKETS 

rd ratites Dukt4 wtleh 
plmt$.00. .:373.00 

1000 1 yaw 
bop. Dried iawnder 

LOWEST 
PRICE 

ARYWftE 
S 

RE 

heirti . 
I Umre it Way Stittte'Wash FS Y Y :.v. 

Holiday Greetings 

and Best Wishes 

for a 

Prosperous New Year 
(Send for tit ee Catalog) 

CEL -MAX, Inc. 
582. SO. MAIN ST. 

MEMPHIS, TENN. 

GIVE TO DAMON RUNYON 
CANCER FUND 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com
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Letter List 

MAIL ON HAND AT 

CINCINNATI OFFICE 
2160 Patterson St. 

Cincinnati 22, O. 

n. 
Frazer. Edna 
Fruler. Sonny 
Fredricks. iltk 
French. Delia 
Frey, Doiolhr 
Friend, J. Donald & 

)Irs. 
Frlaco, ddl< .Nn. 
Fuller. C. lrex& ) 

Cablllea 
hJos John 

Mra. 

Gallo PP, Pet 
Garland, Joe 

DIn. 
k Mrs. 

(:arnl, Lucky 
Rulh 

Cen1,7, Tony 
aHra 

Gtphut. Jame+ 
Gerry, Dl ra. Bobby 
GitL Char11e1POasuml 

Cillmore, Dave & 
Mn. 

)!Orris 
'Alfred 

Lein, June es 

Ion, Doc (Lush) 
Geo. 
Johnny & 

)Ira. 
Cray. C. H. 
Grten.lBulikeÌnA[enn 
Greene. 
líackett, 

J. 
E. 

Mellen, V 

Hablrum. 

oc) 

Ince 
IIIHn) 

llamld. AI & aln Ilammerbn. J. J 
Hammon ''. Jos. & 

M 
Hardt. Don 
Hardy Jr., Bob & 

stras Han, Mn. Ltlllan 
Hardt, E. 
Harris. Sun 
Ilanlman, fco. C. 
Hartman. Johnny & 

)Ira. 
Ruckert Nard V 
Hawkins, Dtra. Eunlee 

Irsnt aorth, Joe 
Haywood. 
Hatelw'ood. wa 

a 
eloYelearale 

Hazelwood. M. 
aln. 

Heller Jr.. Lee Frans 
Herbert, Buddy a 
Bern, H. 

RNph 
Hllllard. Don 
lllnchllffe, 1. k Nra. 
Hlnuman Danre+ 
Hoffman, Arthur 

Mra. 
Holler. Dick 
Hopkins. Russell 
Houebton. Ruas 

Mra. 

151=, 
D E. 

Hubbard, Jon ames 
Cnehon 

Huches Nra P<[w 

Hunting 
Lynn D. 

N 

IYaC, Robt. Lq Inv. Lanan o. 
Jackman, 
Jackman. S. W. 

tShelbyl 

Jekñ 
Miss Gerry nMa 

a 

e 
Gra 

Jennings, Lucky 
Johnson. Carroll B. 

Mra 

Johnson, Fd A. 1.. 
Johnson, 

Raya Mr. Nr 
Jonees, Bill & Mn. 
tonca. Blatkl & 

Je & Nn. 
aln. 

Lewis, Robert i Mrs. 
LITZ; Sammie 
Wnes, Rev. & Dln_ 

McCoa. -Hiram 
McHuib. Jerry 

Ya 

Mcl.fondon. Leon 
McManus. T. J. k 

McN<e<e, Mr 

McNeere. Lo 
alcSPatltlen. 

N:;I:vden, Janñ 
Mahon. Bud 
Mannua 

Dlannet 
Martels, 
Marlon. 
Nerxhal 
Martin, TI {n 
Maven, V -1m. 

Mathb. Roy & Nn. 
NalNews, SDOrI & 

Alert ID'ee act! 
Mayman, Gilbert & 

Mrs. 

Ñeieér d Jamésaiord 
Mercery, Nat & Yn. 
Meyers. Fred 
Mleaema. Jr. s. 
Malkin, Bob 
Miller, CaM a Y 
Miller, Dpi & M 
Miller. Paul 1T<rr 

Jacoba N 
Animal Sh 
Ralph R. 

Ratel Hf, James 
Ray, Jimmie 
XaYe. (:Inner 
Raymond. A k )Ira. 
Relchrrl, y+enk 

fleno 
ReYnoldr. 11. ß. 
Rhyncr.. \l'. L. 
Rlcnaraxon, Prte 
Rlchmond. Edward 

Rleder, Mlcker 
fllffle. Lex'1. 
Rb,[lin, t:ep[e & 

Rlvers. Rua.v & M 
Rluo. Auiustine 
Noacn, 'l'homas & 

rtoark. Charlen 
Hobertv. J. l'. A >Ir'. 
Robcrts, Jerk 7aY 

-eater 

,(:reek) 

tArkiel 
& Sirs. 

tty 

Mra. 

Whitmore, Ruben 
Lee 

Wideman, Ed kalr'. 
Wildman. Aurlher 
wltaman. I.loya 
lVilkerapt, AI & 

Esther 
W llllama, Mn. 

Bernard J. 

Williams, Lawrence 
Williams, Yra Mak 
inters. Bubon NW'beman, Wesley & 

Mn. 
fxluskl, Jot :r' law Zimmerman Abe Wolf, Benny a Mn. Zlbwaky, Sltlrley 

Wolf, Verne L. 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
New York 36, N. Y. 

B1Á 

Bola & Eva 

raoer.Bcrt y 
D. 

Buckman, Fred 
Caxy, rennt 
Chandler. Boo 
Cnavman. Fdward 
Coleman, Max 
Davis Sr.. Boo 
Davenport. Jimmy 
Ikxlcr. Lob 
uemetrr, rear 
DrI[o. Emelh 
Du Ponl. ßert 
Earle, Blatria 

C. 
r. George 

Buddy 
Sol 

Celatt itoland 
Goulds, urray 
Goltlie. Billy 
Halen, Bi Id 
Hastfnrs Mariaret 

Ìaer, 
Lou 

<In, £tl a Mra. 
,LIT & Blackltl 

Schreiber, Harry 
Schumacncr, Hoa 

Pat 
Seotleltl, BlaeN it & 

Gr<lcnen 
, H. Cain 

Saluer, Bub kHtlen 
sezlon, Lllllan 
Shaffer, \tall <r a 

Mra 

4 M 
old 

rs. 

Klbel. Harry 
K71 {ore, Fred 

King, Do111echapman 
Kiser, Elmo 
stab, Lew 
Kitchen. Talre 
Klee, Cene 

jox, flarvin O. Klauxr, Walter 
Knapp JI(n (Bean) 
KnlLhl . Jack "'I' John W. 
Kriel. Dick 
Kerle, l l's, 

JH 
rM br. r 

H abe 
La Rue. 

iih m 
G 

hawneBoard 0 

Lairoe. Mr. - 

Lane:Lane 

ÑJinná 

(Nina) 

, l 

Lane. Rlckle 
Ignke. Nn. N<ve 
Ladber, K. & Mn. lamer, RaY 
I,emMay. Barbara 
Le mans, A. L 
Goatrtl. Auen Wolt 

Leonard, IlanMirrf7 
Leonard. Mn. d /arLlo 

Levy, Martin (Fawn 
Lava, Mal"' 6h0 {v7 

Least, Tommy 
Lewellyn, John 

ad 
r 
dle 

tehtll. Mike 
,Nontinello. Steve 
Moody. Joe 
Moore, Harvey 

Mrak. 
Moran, Chet 

Moran. Rene 
Evelyn 

Mor[nn. Joxph 
MJIRn+. lion:) b 

al 

Lune Wm. 
Preach 

Murphy. e. 

Murphy, lack 
5pl 

aturvny, sntrte> 
Murray. Fdw. k 
Murray, R. E 

árma 

Myers. Bob a Mrs. 

Vñmo: Blllk. 
re. 
Cnarle 

Neslantl, Walter Ntlwn. Ror & Mre. 
Newbrey. Carr 
Newbrcy, Rita 
Newvllle, vex 

erlut. Jaek 
Nubao, E. T. 

nea. James 
'IVt 

Ce m tie 
r c 

Oliver, JaaPk 
"Ltsmler t 

aka 
\Ir 

Shank, Jimmy 
'air' 

f ' 
Simmons. Millie 

11. Jr Simms 
1;7.'7.1! 

tAllle 
Simon, 
hidmir. Bobbit Skidmore, 

Smll 

Sm 
Sns 

Id 

(eiaidt Y. 
Sunles 

Mn. 
Spain Buddy & Mra. 

Sherman Ackley, Mr. i Mn. 
Mra. E. J. w. 

Art Albert. E. J. 
suce, Harold Alliman. Te, J. 

Bill Amts, Jack car, Chat 
Mrs :abut, Mn. Doria 

irebel(, rma, 
ceh. II 

stare. 
Grant 

Dixie 

, Carol 

Litehman. Inln+r{{ 
Lorraine, Rlanrhe 
M<Colium, Donald 

14,Oue. John 
!1. 

NarIt10, Ray 
Meech, A. C. 
M71Ier, t Kcll> 
Mercis, Norman 
alonlgomery, Doa 
Montan, 
Na , Eugene 
Nlebollf. Rene 
IYOrmavton. Harold 
Pastes Larry 
Pasteur. Louis 
P`D <. Percy E. 

Preaman, 
Ira 

Reverdy. 
Rin[tus. Pee 
Robknaon, 
Roes!, Tone) 
Roof, £dd:e 

uaof. Andy 
Ic. Fra'% - 
erDen, Waller 

Ray 

Somers, ! Jimmy 
Thomas, Chance 
Nallerstein, Perry 
Wa lash. R. 
\Vatxrman. Harry 
Wnitnter, zen 
{Ullman. Ramsey 
l'ales, Boo 

SI 

MAIL ON HAND AT 
CHICAGO OFFICE 
188 W. Randolph St. 

Chicago 1, III. 

Bauman Robert A. Kinney. Steve 
BoxarL Jaek aka. 

Mrs. Erie Cutaln[cr, Mr. & Moran, Mrs. Erlt 
Nra Curtly Rex 

Sloan. LawmenN 
Thomas, Cot. Harry 
Tauber, 
Thore, Duane 

'ritht. Jes'It 
Wools >, John 

Charlesallchael 
Duane. Clyde 

sheMe,a 
Tht 

as. Clyde 
rr, Tubbs 
tea, BoD 

MAIL ON HAND AT 

ST. LOUIS OFFICE 
390 Arcade Bldg. 
St. Louis 1, Mo. 

Spencer, Cordon 
$pillera, MarionM 
$blunter. bene F. 
star. nea > J'' 
Stearn. )Ill It'fre 

Easter) 
Sleet, Tpty 
Stehiman. Loult 
sleet. ClYdc 
SltPhens, Retct i 

Olxn. O. 
Orlando. Mre. Stevens BIL Bob 

Orneallaa 
Dlariarel Stockdalt. A1L sky) rr, Jut Soddard, Lucille & 

rion. Texan (Tex/ Junt 
Osborn. W+. A. J. Slollx, L. F. 

ÓsÉOUrné, BPaul k SWÌier,JimoO 
Mn. Sua {+. Leo Burke. r. a Yra 

Owens, Burl k Mn. Summer >, Jimmy 
Owens, Buek Swank. Harry k AIn. Burka, W. J. 
Owen., Faye Sx'ortla. J. D. & Yra Calkins. Fred 
Owens. Ralph 
PPaalIk1LoOvine, , 

HJeonxCrDy 

y 

h 

n tk hi 

Fb . 
TT1S'ayhlo'm. 

G b& 
re mhl 

Pe 

l 
Poplin. Clarence 

Ma. 

e LlYI 

leDletreObao>lelW mn, 

ll. 

. 

. 

M 

MJEivarr 

hW 

Y 
na 

,eIs ll 

t 

Mam rf 
Taylor, 

"nom: 
a Donaltl 

Paradise. Tony k Nn. Coltina, Ann Belley 
Mn, Taylor, airs Collins Rov Bowel 

Park. Franklin L. T+)lor, K. L. 
k 

tDickl Conver)e. Art 
Parry, Red Jin. Conax aY Lewl' 
Pastor. Able Taylor. Shlr7es IBUekle) 
Paterne 5r.. Charles Thomas. Ben Cook. Mr. á Mn. 
Patterson, Kalhcrine '1Tamas, lPllliam & Jaek 

á Pat Fred Cox'DOy Mae 

PPeurrdin 

. 

l 

orN 
1 1 

r 

. 

hN n 
L a. 

& 
x r. eMpen 

M r a. 
CCCDrnaovxlainseh l, lTT 

oPh 

ee 

m 
)ra 

Thompson. 
' 

FJuuá nt 
GrM o. aat 

m ie 

E. 
PhDllps Cha'. Si Tlvoll, Talla or Decker, Jim 

May Rar Smith Delap, Mr. 
Phllllpa, Mn. Cooly Toler, C. H. Robert 
Phlllivs, Mrs Joe Tuley, Jam<a a Del Mar. Roble 
Phllll W. G. k Gloria DeSOUaa, Fdwutl 

Mn. Talley, Viril! D'evreaux, PaW 
Phlllpman. C Travers, Alfsn 
Phlnney, Mar Trenholm, JOxDh A. Dunn, Je![ a Bell> 
PhlDVa. Mn. Lila Troutman. Roe DWfY. Mr. i Hra.J 

Bergman 7trrner, Albert i Eagle. Chief Ed Pierce. Ceorie Merit Fddin[ton, Nr. & Nuberl Vaatll, )IlekeY a Mra Cecil 
Edson. E+ad J. 
&lia, Mr, á Mrs. 

Colton 
Emawiler. Mr. 
Falcon, Danny 

Albert 
Farmer, Pete 
Ferauman. Danny 
Feaster, C. C. 
Finley, Mn. Evclsn 
Fllxslmmon +. RoY 
Fleloher, Charles E. 
Ford, afr. k Mr+ 
FoHner, Mr. 

Forster, Gus 
Frenzel, )Ir. 
Frre. Rusxll J. 
Fry, Mr. & JIn. 

lfarve 
Ga aer, 

1;;.!L& Cerner, 

Can/cell. Mr. á 

Goode, "Okla" 
Gray. alr Jacl 
G,":.;,?'13*." rnn. Bn. . N. 
Hackett, Mr. i Mra 

Edd7e 

Baaby, Watson V. 
Baker. ('oraon E. 
Babes. Charlen O. 
Harnett Jr.. Dl r. d 

Mra. 
Batenelor. atarr 

erroa. !`1,`Y 
Be1L lt. M Abe 
Bennett, Jar. k Mn. 

Albert 
Benne ̀ t, B. B. 
Bentle.. Claud 
Bernstein. Jos 
Burt, cl. ae . 

BnhoP 
Mroxk e 
o 

Gill 
lfin. 

Bordenar. 
B''um'eau. 

Ray 

Jlm 

Pnaman,- Phll 
R, 

Prlre, Arthur i 
Prichard. 

Mrt. 
Nn. 

arbara B 
Prlcur 

u 
n. Pal Ma 

Mn. 
BIB 

Qualls, Mrs. Bee 

Quinn, Jamcé 
Yn. 

Rubel, Cecas 
Aa Lan, ,f k 

R'ay 
4"Herne 

ben 
Ram.xy, J. T. 
Ran!, sät J. 
AandolDh, Martha 

Rapt', Ted 
Jim 

Van Clx. Jlmmle 
Vance, Robert & 

Mrs. 
arLO, M'rLaret rart. ilwven Lt ReY 
111er;i is Joseph R. 
lnman, Jack 

\Vade, Dou{ 
Walker. Johnny 
Walsh. Jack & Mra. 
Wanes BIII 
Wanous, N'aller 

Mn. 
Ward, atones 

Ñarle 
Nard, Jadr 
W,rd. afarmc 
warrlrk, sanier 

alklns, Loulk 
Mrf. 

Wes Fi;s15 Buster 
NelherDeeR1 arold 
N'et:el, Nrr. laabell While, Cnas 
venue. rom 
WhIlMtad, N'aller 
N'hlUleld, Mart)' & 

eÌi 

Hs17, air. k Dlra. &1 
Hammond, 11e. 
Haraman, Mr. a 

Mn. 
Harman, Bill Roy 
/Tex lit, ftoY M. 
Hill. Mr. k Jlrs. 
Hodges, Mr. & 

Mbar 
Hut', Mr, k Dha. 

Marvin 
lartaT.° en Georat 
loom. Mra. Ramona 
Je+aoD. Harold 
Jurden. D. E. 

IBlackle) 
Kelly. Yr. & Mn. 
Kern "', JIm 

Lloyd 

Ketchum Wm. A. 
Lte. Auber[ John 
Leeper. Mr. & Mea. 

ier r 
Lean, Mr. á airs 
LILbL tun 

iDaon 

LltletlelU. Mr. a 
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Toronto Plans 
Continued from page 95 

hall with studio type control booths. 
There will be large lounge areas 

suitable for exhibitions, kitchens to 
cater for special functions, stage 
proseenium and lighting bridges 
which adjust in size, eight star 
dressing rooms and dressing rooms 
to accommodate op to 100 chorus 
and cast, street -level access to au- 
ditorium and to stage, escalators for 
balcony patrons anti special pro - 
sisions for the hard -of- hearing and 
invalids. 

The capacily of the auditorium 
can be reduced to 1,500 seats with 
appropriate adjustment of acous- 
tics to maintain ideal conditions. 

The entire building will be air - 
conditioned. In addition she.audi- 
toriunl air supply will be zoned 
thermostatically. Sound 'originating 
on stage will be electronically am- 
plified to produce true fidelity in 

the auditorium itself and to trans - 
mit_ programs to lobbies for over- 
flow audience. 

Miami Ferns 
Continued fron! page 45 

A t..lee Wilkins, corresponding 
secretary. Mrs. Mllrl (Fi toces) 
Deemer was named honorary 
president. 

Marie \it'ona was named chap- 
lain and Mae Nelson and Mar- 
garet Farris, tylels. Ada Cowan 
is parliamentarian. Inslallalion twill 
be held January 9 at the Miami 
Springs Villa. 

Committees are as follows: 
Membership, Irene Moore and Eva 
Daniels; Nays and ule:ms, Pearl 
Ridings, Ncwa Heiman and Doro- 
thy entertainment, Leona 
Plas; sick, Lillian Reilly :rod Pearl 
Schultz; relief, Lillian Tucker; 
publicity, Lillian S1lvesler; public 
relations. Lola Kochenour; refresh- 
ments, Natalie Byils and Nova 
Dell; hostesses, A..,. faro and Dora 
Pierson; house, Agnes Grosso and 
Jeanne Katz; birthday. Ceasara 
Buzzella; year book, Madge Harris 
and Neva Heiman; Memorial, 
Kathyleeu Closser and Helen Eule. 

Winter Fairs 
Arizona 

alesa- Marlcopa Co. Fair, March 2 130, 

Florida 
Arcadia- DeSOto Co. Pair dt Livestock 

Expo Jan. 13.18. A. O. Erickson. 
Brauenton- Manatee Co. Fair, Jan, 27 -Feb. 

1. Harper Kendrick. 
Clewiston- 9ugt.. Expo. Jan. 78FtD. 

1. D. Pearcy. 
Dade 

Higgins. 
Pasco Co. Fair, Marsh 6.8. J. 

F'. Higgins. 
De Lane- VOlUala Co. Pafr. March 3 -0. Lee 

Maxwell. 
LLs r Late Co. Fate b Plower Show. 

March 70.18. Karl Lehmann. 
Fannin River Cattle 

Show. Feb. 1A21. L. C. Cobb, Trenton. 
Port .Jack 

Gen. 
Co. Fair. starch 

7 -18. Jack Pinch, Mgr. 
Fort Myers Hippelweat Fla. Fair, Feb. I- 

8 Robert H:ppelimmer. 
Kissimmee - Valley Livestock 

Show, Feb. 
Co. 

O. L. Partin. 
LaBelle- Hendry C Fair, Jan. 28-Feb. 1. 

Frank Pel ast 

Largo-Pinellas Co. Fair Show, 
Fob 28 -North 1. J Logan. 

Madison-North Fla. Livestock Show b 
Sale. Feb. Fr 24 -28. O. R Hamrick Jr. 

NShun -Southeast Pla. S Dade Co Youth 
óhbw. Jan Ralph E. HuflSho 

Ocala-Southeastern Fat Rock Show, b 
gale. March 3.7. Loua tilt 

Orlando -Central Fla. Fair, Feb. 2S- afartR 
C. T Bickford. 

Plant C:ly -Fla Strawberry Festival, Feb: 
17.22. FYed W Null<r. 

Sarsot a -S. a; es a 

rC 
. Agri. Fair, March 

Sebring-Highlands Co. Fair, Feb. 24- 

TaMmn- Fli a 
H 

S 
Ja 

le 
aFa 

, 

JF. 
e b. 4.78 J. C. 

f n. 
WJat Beach-POW Aeach Co. Fa D, 

Jan. 24-Feb Lamar Alten, 
Winter Hasen Fla. Citrus Expo. Feb, 18- 

22. Robert J. Casten.. 

Phoenix Affair 
continued from page 44 

Mr. and Mrs. James Bennett, Frank 
Ashlock, and Duke Senner, Ed 
Williams and Larry Burns of the 
Arizona Corporation Commission. 

Officials Attend 
Officials of the Arizona State 

Fair C(Rnmissio+ were the guests of 
the Siebrand shows at one of their 
tables. They included George N. 
Goodman, State Fai. executive sec- 
retary, and Mrs. Goodman; Ralph 
Watkins Jr., assistant executive 
secretary, and Mrs. Watkins; Mrs. 
Wilma !slap, Mr. and Mrs. Kay - 
wood; Ralph Cooper, Leo Cross 
and wife, of the State Fair Com- 
mission; Margaret !tanna and Dol- 
ly Frazier of t,-e show's executive 
personnel. Art Frazier, the shot's 
general agent, handled the intro - 
doclisons. 

The floor show, booked by Babe 
Clatterbuck Productions, featured 
Paul Rogers, ensure and ;uggler; 
Zarate and Paquita, musical .and 
vocal duo; Jackie Kannon, comic, 
and Bert Parson and orchestra. 

Mr. and kirs. Barry Clark, who 
recently marked their 80th year in 
show business, were introduced as 
was the Los Angeles group which 
included the Joe Steinbergs, Hun- 
ter Farmers, Bob Banards, and 
C. H. Alitons. 

The comntatees for lite event in- 
clude(! Mary Collins, chairman; 
Ann Hortsman, co- chairman; W. R. 
Siebrand, H. J. Farrar, J. L. Brown, 
program committee; Ruby Free- 
man, Dolores Gordon, Pauline 
Lansdowne, Louise Brown, recep- 
tion; Janelle Siebrand, Betty Wil- 
son, decorations; Earl Salters, Inga 
Siebrand, reservations; Steffins, 
emsee, and Salters, finances. 
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1957 Strafe in Bulk Vending 
Lessens as the Year Ends 

NVA Rebounds From Sharp Attack; 
NVMD Starts Constructive Action 

CiIICAGO - A good deal of 
1957 was characterized by strife 
within the bulk vending industry, 
but as the year drew to a close 
positive corrective steps began to 
be taken. 

The operator himself played a 
small part in the turmoil, and what 
final effect its flaring tensions will 
have upon him remains to be seen. 

NVA 
The May convention of the Na- 

tional Vendors' Association was 
sharply criticized as having poor 
organization and low attendance. 
This evoked a quick volley of re- 
plies, some contradicting allega- 
tions made, some calling for mod- 
eration, a few in agreement. 

Long -standing tensions between 
distributors and manufacturers over 
direct sales to operators broke into 
the open in August and 11 distribu- 
tors banded together to form the 
National Vending Machine Dis- 
tributors, inc. 

Horizon Brightens 
As the year drew to a close, the 

horizon began to brighten. The 
meeting of the NVA steering com- 
mittee was spirited and to the 
point. Everyone present had some- 
thing to say and it was evident that 

he had thought carefully about how 
to phrase it. There was no accusa- 
tion. There was no attempt to jus- 
tify possible past mistakes. There 
was a determination to make the 
May NVA convention a high point 
in what' will then be the seventh 
year of the association's history. 

On the last lap of 1957 the Na- 
tional Vending Machine Distribu- 
tors spade known that their associ- 
ation was waging more than a 
struggle for existence. It announced 
plans to form common policies 
within the association that would 
benefit the operators they serve. 

A clear-cut accomplishment of 
far -reaching effect on bulk vending 
came earlier when in June the fed - 
erat government finally clarified its 
taxation policies on bulk venders. 
In a letter to Milton T. Raynor, 
general counsel of NVA, the De- 
partment of Internal Revenue 
stated that no taxes would be lev- 
ied on machines as long as the 
value of the vended product equal- 
ed or was less than the coin in- 
serted. 

Sport Venders 
An interesting development in 

bulk venders became evident as the 
year wore on. No less than six dif- 
ferent types of venden with a 

sport -play action were introduced. 
Hosv successful they will be re- 
mains to be seen. 

Lt the fall a jumbo capsule also 
made its entry. Designed to 'take 
quality charms or merchandise of a 
dime's value or snore, what impact 
it will have on the industry will 
become more evident as 1958 
rolls on. 

Below is an abbreviated 
summary of what happened in 
bulk vending during 1957 - 
the events, the names, the new 
products... . 

JANUARY - APRIL. Look - see 
viewer on charm-ball gum ma- 
chines held legal in New 'York.... 
Folz seeks government action 
against charm -gum units to get 
test case of legality. .. CAVA 
attorney advises rnembers to seek 
lower gross- receipts taxes instead 
of lower per- machine taxes. , , 

Coast Venders, Inc., goes into full 
production on Multi- Vendor, which 
incorporates game feature. 

MAY: National Vendors' Associ- 
ation holds convention in Chicago; 
twenty exhibitors display wares. 
business sessions take up chain - 
store operation and problems of 
machine servicing; Milton T. Ray- 
nor delivers keynote speeds on 

NVA plans for fissure. Dan Toko- 
witz presents views of chain stores 
on bulk vending. Moe Mandell and 
Paul Crisman honored. 

JUNE -JULY. King & Company 
introduces new baseball bulk vend- 
er. . . . Department of Internal 
Revenue rules bulk machines are 
not taxable so long as value of 
product is equal to or less than 
value of coin inserted.... Logan 
Distributing Company introduces 
Slugger ball gum vender. 

AUGUST. Bulk distributors or- 
ganize National Vending Machine 
Distributors, Inc., in protest over 
direct sales by manufacturers. Eppy 
answers that direct sales will con- 
tinue.... Four manufacturers hold 
charm show for Texas operators. 

. King & Company names four 
distributors for new line.... Cali- 
fornia dperators elect officers, mull 
licenses.... B. J. Grenier calls for 
closer operator -manufacturer co- 
operation.... Raynor urges unity 
of bulk industry within NVA... . 

Moe Mandell says distributor as- 
sociation willing to compromise on 
direct sales. 

SEPTEMBER. Standard Special- 
ty three-day opening ceremonies 

(Continued on page 67) 

BULK 
BANTER 
By SAM ABBOTT 

Paul Schwartz, Philadelphia, 
sees inflation as the basic problem 
of the bulk vending industry. He 
writes: The trouble with our busi- 
ness is the devalued penny. Twen- 
ty-eight years ago I paid $800 for 
a car. Today the same car costs 
$2,400. Twenty -eight years ago I 
could get a good man for 535 a 
week, while today I pay the same 
man $100. Merchandise today is 
twice as high as it was during the 
war years. Everything went up and 
I am still getting a penny for my 
merchandise. What we need is a 
2-cent piece. I have nickel ma- 
chines, but they are dead." 

California operators are active as 
usual. Sid Bloom, co- partner in 
Operators Vending Machine Sup- 
ply Company and secretary- treas- 
urer of Oak Manufacturing Com- 
pany, spent two weeks is Palm 
Springs with his daughter and Bon- 
in -law and four grandchildren.... 
Sam Weitzman other co- partner in 
Operators Vending and Oak Manu- 
facturing president, is counting 
calories and has been successful in 
pushing down the weight by push- 
ing away from the table. Weitz- 
man says, "I did it by myself." He 
cut out starches and sweets. 

Daniel Lally, Lally Vending 
Service, has lost about 23 ounds 
since he went on a diet.... Juanita 
and Bill Siegle, Siegle Vending in 
Bellflower, are back from a week- 
end in the mountains. 

ACCENT ON REFINEMENTS 

Machine Selectivity Keys 
Cig Vending Growth in '57 

CHICAGO -Instead of bring- 
ing out radically new equipment 
in 1957, manufacturers concen- 
trated on making refinements on 
their cigarette machines that en- 
abled operators to keep pace with 
changing tastes in the public. 

The increasing demand for va- 
riety of brands and filter -tip ciga- 
rettes was met by machines with 
greater brand and price selectivity. 

Sensitive to the increasing op- 
erating cost s, manufacturers 
brought out machines svitls greater 
capacities. There were also more 
electric models. 

Altho little in the way of new 
cigarette equipment was shown at 
the National Automatic'Merclian- 

'STRUGGLE, OPPORTUNITY' 

NVA's Raynor Foresees 

Challenge in New Year 
CHICAGO -In 1958 the bulk 

industry will have to fight harder 
for its expansion, and the National 
Vendors' Association will devote 
more of its' energies to internal 
problems. That is the view of 
Milton T. Raynor, general counsel 
of NVA: 

'The year 1958 will be one of 
boils golden opportunities and 
struggle. Altho the economy in 
general has shown a softness, ours 
is an industry which should con- 
tinue to advance and progress 
despite this fact. In addition, we 
are going thru a transition period 
which finds chain' stores of all 
kinds accepting our merchandising 
methods and procedures, and this 

acceptability should open new 
horizons for all operators. 

Coals for 1958 
"In 1958, NVA intends to hold 

its most outstanding convention - 
in Miami Beach, at the new 
Deauville Hotel, May 1 -3. This 
convention will be geared in such 
a way that operators will learn 
by being exposed to valuable new 
merchandising items and ideas. 

"We intend to expand our valu- 
able group insurance programs and 
to render other services which will 
prove helpful to the industry in 
general. Of prime importance is an 
education job with operators them- 
selves, a job which must instill in 

(Continued on page 55) 

dising Convention, It was evident 
that the 20- selection vender pre- 
dominated. The 30- selection ma- 
chine also made its debut. 

The year was replete with at- 
tempts of State and local Legisla- 
tures to increase the tax on ciga- 
rettes, which were successful in 
some cases, tho well organized lo- 
cal operator groups fought the leg- 
islatures right down the line. 

Three major cigarette manufac- 
turers were charged by the' Federal 
Trade Commission with alleged il- 
legal practices. At the' end of the 
year no final settlements had been 
made. 

Below are news highlights 
of ,cigarette vending in 1957 
broken down into two-month 
periods. 

JANUARY- FERBUARY: U. S. 
drops antitrust charges against 
Gotham cigarette operators. . . . 

Code of ethics for .CHA member 
firms in New York defined by 
U. S. District Court consent decree. 

Eastern Electric begins pro- 
duction of Mark II vender. . 

Record high of almost billion dol- 
lars reached by R. J. Reynolds Tó- 
bacco Company in 1956.,, .. Gov- 
ernment extends cigarette excise 
taxes another year.... L &M earn- 
ings drop slightly, sales rise. 

MARCH- APRIL: Iowa House of 
Representatives declares cigarette 
vender legal. . Indiana on- 
siders i -cent tax increase.... Il- 
linois assembly asks for 1-cent rig - 
rette tax increase. . , . Cigarette 
Vendors' Institute urges Califor- 
nia operators to fight 3 -cent ciga- 
rette tax.... Philip Morris charged 
by FTC with discrimination in 
promotional allowances.... Jack 
Levine names New York sales rep- 
resentative of Eastern Electric.... 

Maryland :.censor vetoes 3 -cent- 
a -pack tax ...st on cigarettes.... 
Memphis continues seven -year 
boom in cigarette vending. 

MAY -JUNE: Philip Morris de- 
nies FTC charges of discrimina- 
tory allowances. . Cigarette 
sales 3.4 per cent over 1956 first 
quarter.... Five major cigarette 
manufacturers announce price in- 
crease of .7 cents a pack.... L&M 
bows Oasis cigarette. . P. 
Lorillard begins national distribu- 
tion on Newports.... PM's Weiss - 

(Continued on page 63) 

Bulk's Future 

Brightest Ever 

Says Grenier 
CULVER CITY, Calif. - "The 

future of bulk vending has never 
been as bright as it is today," 
says B. J. (Bob) Grenier, who 
nearly 20 years ago started a 
penny- nickel operation that is to- 
day the DeLuxe Vending Service 
here. He is also president and one 
of the founders of the California 
Automatic Vendors Association. 

Grenier's prediction is based on 
Isis experience in all types of 
vending. In addition to his major 
equipment, he is operating bulk 
venders with .peanuts, candy, and 
tab gum. While it is small coin 
business, Grenier checks the profit 
and loss sheets for these products 
as carefully as he does those for 
coffee or cold beverages in indus- 
trial locations. The bright days-to- 
come for bulk merchandisers, Cre- 
nier believes, will be even better if 
operators and manufacturers de- 
vote more time and study to their 
respective segments of the industry. 

High Bulk Margin 
DeLuxe Vending is devoting 

more attention to bulk vending 
than before. The reason for this Is 
that Grenier sees bulk machines as 
good profit earners, more so than 
some large equipment on the basis 
of margin as against investment. 
One location in particular -an air- 
line hangar- grosses $20 to $25 per 
month. Of the total, half Is in 
nickels. 

Grenier entered vending on his 
own then a bulk merchandise 
route. His first installation was 
comprised of 72 machines, which 
were earning approximately $1 to 
$1.50 each, per month. By spot - 
ting these machines in a large air- 
craft plant, the machines increased 
in gross revenue to $25 and $30 a 
month. 

"If a man came Into my office 
and asked my advice about going 
into vending, I'd tell him very 
definitely to try bulk vending 
first," Grenier declares. "There is 
more money to be made in bulk 
vending on the basis of effort and 
investment than in any of the 
other fields. 

Pick Spots Carefully 
"The operator, however, must 

pick Isis spots. He must really 
know how to merchandise. Many 
of those entering the field feel 
they are ualified to operate main- 

(Continued on page 67) 

1957 Vending Boom 
Outruns Cost Rise 

P -R Drive; Machine Refinements; 
Diversification Sparks Expansion 

CHICAGO - In 1957 the 
automatic vending -industry con- 
tinued its healthy, paced expansion, 
atho rising costs made both the 
big and small operator more 
budget-conscious than ever. 

Improved public relations, ma- 
chine refinements in quality and 
variety as well as more diversifica- 
tion made both store owners and 
management on all levels conscious 
of the savings that automatic mer- 
chandising can offer without a sac - 
rifice.in quality. 

A major break-thru came late in 
the year with the first currency 
changer, which was designed by 
A.B.T. Manufacturing Corporation. 
No longer having to rely largely 
upon change a potential customer 
may have, it remains to be seen 

how the vending industry will 
utilize this new development. 

Coffee -venden were improved 
and increased in number. The 
fresh -brew unit showed a remark- 
able growth. Instant -coffee venders 
came out that boasted fresh cream 
better instant cream and improved 
coffee concentrate. 

Hot canned food, which had a 
feeble' start more than two years 
ago, uvas used in an estimated 10,- 
000 vending machines in 1957. 

For the first time in years, prac- 
tical vending machines dispensing 
hot sandwiches were put' on the 
market. Another new development 
was the introduction of three kinds 
of milk -shake machines. 

Ice cream venders were hurt in 
(Continued on paga 56) 
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EDORtU. 
SUPER Í4RT 

Now features 
10c and 25c Capsule Vending 
Gives You Greater Profits. 

Holds 200 of the New 
7 Y2" X W2" VI Capsules 

Be first in your territory with 
this tested and proven out- 
standing Money- Maker. 

J. SCHOENBACH 
For Victor Vending Corp. 

Machines, Ports, Globes 
Gi'orms; Merchandise. Supplies 

1645 BEDFORD AVE., 6ROOKIYII 25, N. Y.. 

PResident 2-2900 

PHONE or WRITE FOR PRICES 

THIS WEEK'S SPECIAL 

U- SELECT -IT 

MODEL 1 

CANDY BAR 

VENDOR 

Only $55.00 
Many makes, models, 

sizes and prices. 

GUARANTEED 
SAME AS NEW 

Write, wire or phone 
Telephone: 20592 

T. O. THOMAS (O. 
7572 JEFFERSON 

PADUCAH, KENTUCKY 

INSIST 

SIZIfS 

/1/ 

i/ 

PLAY 

GOLF 

M 

IN 1958 ... BE RIGHT 
with "STAR- BRITE" 

Meets All Others "All Hollow" 

9 
COLORS 
FLAVORS 

I10 -110 -140 BALL GUM 

Alm Cramer's "KING" 1 
r SOLID 

78 llzt eau 
Ask your diet/T.00r to stock 
Cramer's "5tn Brlte" for yout 

Uniform Siae Better Chew 

B,illianr Colon, and wve money, toot 

In0 onans strt 
Enr, eofton L, Mss<nusena 

Memner ol N/ionI V,ndon' Astn. 

with VICTOR'S 
Sensational 210 Ilall Oum Vendor 

FAST PLAY 
BIG PROFITS 

s.. your Vieto, Distributer 

VICTOR VENDING CORP. 
1701 -13 W. Grand Ave., Chicago 39, Ie. 

ANre. I eons... LI.. e1 TOPPS 
Vendors 

lau 
Net Profit 

On Each 

Filling 

B $15.30 

on 

VICTOR'S 

NEW 

BASKETBALL 

d FOOTBALL 

BALL GUM 
VENDOR 

Palmed and sold 2 per ease. 

9'75 
12 Bt. 

19' 5 
ea' 210 baO Ip 

Write for Lovent Prices. Com- 
plete Une of Charms, 055 Cum, 
Sand. Pam. 

Order Now From Victor' South- 
eastern Distributor. 

H. B. HUTCHINSON, JR. 
1784 N. Decatur Road N.E. 

Atlanta 7, Ca. 
Phone. :Make 7 -4300 

CIVE TO DAMON RUNYON 
CANCER FUND 

1958 Challenge 
Continued from page .54 

each and every operator the sincere 
feeling that he is a businessman 
and that he is part and parcel of 
the expanding vending industry; 
that he can go forward toward 
real success without resorting to 
devices which impugn his own 
integrity and that of the industry," 

NVA Beginnings 
The National Vendors' Associa- 

tion was launched in the spring 
of 1951, when its declared purpose 
was to "combat persecution based 
on alleged violations of sanitation 
or anti - lottery ordinances and 
laws." NVA today continues to 
give legal aid and advice as its 
primary function, and strives to 
broaden its services to the operator. 

When it was first formed, NVA 
called itself the National Associa- 
tion of Cum Vendors. This was 
natural enough since a group of 
ball gum operators originally 
organized it when the Case of the 
United States vs. the Cavalier 
Vending Corporation in Virginia 
threatened to make the mixing of 
charms with ball gum illegal. 

Name Change 
The case was resolved in favor 

of the operator. Membership 
quickly rose from the original six, 
to 130, and the name of the asso- 
ciation was changed to National 
Association of Bulk Vendors when 
it became evident that operators 
using all types of bulk equipment 
wanted to join. 

NVA got its present name in 
1955. By that time the association 
considered itself more than a cleat- 
ing house for legal aid and infor- 
mation. In its annual conventions 
efforts were made to provide the 
operator with business facts and 
information on developing trends. 
Operators also received regular 
bulletins which informed them of 
general industry problems and 
progress. 

Broad Insurance 
Insurance sponsored by NVÁ 

was progressively broadened thru 
the years so that now an operator 
not only has insurance on his ma- 
chines, but life and hospitalization 
insurance as well. 

7 KEENEY 
VENDERS 

Bring 7 -Way Profits! 
New Keeney "22" Riviera Betide 

Cigarette Vender 

Coffee Soup 

Coffee /Chocolate Sr. 

Coffee /Chocolate Jr. 
4 -Way Cold Drinks 
4 -Way Auto -Maid 
Milks and Fruit Juices 

Write for full Details, Prises end 
fury Payment Terms 

J. H. KEENEY & CO., Inc. 
2600 W. 50th St., Chkage 32, Ill 

r(ANDY & COOKIE 

MACHINES 

rvr.nr..e ey us. 
our 4th yon w.lr 

SHIPMAN MFG. CO. 

`A-- - GIVE TO DAMON RUNYON CANCER FUND 

FACTORY RECONDITIONED 
and GUARANTEED by 

MILES AUTOMATIC MERCHANDISE CO. 

Den't Be misled. Bur rebailt, as only 
a Kills mechanic can rebuild tiara 

using a r l p l n a l factory parts. 

MILLS Famous 107 
TAB GUM VENDOR 

We ry e oomptet. treck 
M Wlk m rtnndlN [nrml, 
bell gum, saws, 

asg Io bií 
manine.AnYrn oA 
orator neaa, Includine 

cñCOT.. 
line of vending m 

ines Ip+ckve, eatl gum 
au1M), er<. Wrìle for pricef. 
Arae'neen Cni<le cenar coaled r Ib IYp gum 
Alto eecn -Nut, pep Perm inn or Spearmint YC sta 
eum, sa box or loo ct. 
Order Today- Prompt Deliveries. 

Only 

$15.00 
F.O.B. Factory 

J. SCHOENBACH 
1647 kited 1w., Neehlrs 25, N. Y. pDeYdeN 2-1900 

HAPPY NEW YEAR! 
Free Samples . . . that sill get your business off to 

o profitable Part for 19581 Send for somples of our 

32 NEW items brought out in 1957 PLUS 3 BRAND - 

NEW FEATURE 4IHARMS that hove not been intro- 

duced os yell Get a head start on verybodyl 
(Offer good until February 1, 1958.) 

SURE -LOCK, the perfect sopsule. 
Outatonding Hems. Send $2.50 and 

,ecei 100 high quality filled ,uvv,les. 
Contains our complete line 

"World's Largest 
Selection of 

Miniature Charms" 

NAR. SALES 

AGENTS 

New improved 

ATLAS MASTER 

MACHINE! 

NAT10NAL SALES HEADOUARTFRS FOR AT AS MASTtR MACHINES 

PENNY KING COMPANY 
2538 MISSION ST. PITTSBURGH 3, PA. 

1MaL.. 
IT'S OUT OF THIS WORLD 

The new Victor Super Mart with the bright new 
25c capsule vending! Mani IVs the most ... for 
profits., 

We have a complete line of Fancy Charms .. . 

The right merchandise to do the right job 11 

Fancy display cards available with all ma- 

chines. For full information Write, Wire, Phone 
Immediately. 

STANDARD $PECIAUY CO. 
1028 44th Ave. Oakland, Calif. 
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COMING Your Way 
in 1958 . . 

Exciting 
EPPY 

Gimmicks 
Two, Three or Four 

Each Month 

SAMUEL EPPY b CO., Inc. 
91 -1S 144th Place. Jamaica 35, N. Y. 

$Z5 
DOWN 

15' 

PRICE LAUNCHES 

MUTTNICKF 

Look through the crystal -clear dome and 
see Muttnick with his very sad expres- 
sion awaiting to be launched through 
outer space! Dog sits on his own plat- 
form and dog and platform come in 
assorted beautiful colors. Multnick 
vends In ell types machines. 
WAKE UP TIRED MACHINES BY USING 
MUTTNICK! THEY'LL REALLY MAKE 
YOUR MACHINES HOP WITH ACTION. 

$T 5.00per M 
Labels available at your distributor or: 

Balance 
$10 

__.. -. 

Monthly 

400 DELUXI 

PENNY 

FORTUNE , 

SCALE 

NO SPRINGS 

Large Cash 

Box Holds 

95.00 In 

Pennies 

49- 

2 

WEIGHT, 155 LBS. 

Invented and made only by 

WATLING 
Manufacturing Company 

4650 W. Fulton St. Chicago 44, III. 
Est. 1899. Telephone: Columbia 1 -2772 
Cable Address: WATLINGITE, Chicago 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Bubb310 
c!le . 

eul Gum, 140470 a 
e Ib 

Chicle Ball Gum, 170 ct. .751- Ib 
CloroVend Ball Gum ear Ib, 
Chicle 

Chicks, 
710 et 40r Ib 

Chicle C 730 i 530 c1. 76r Ib 
Rubble Chicks, 770 L 370 er ]7e Ib. 
Tb ietV picks, 100 c1-..... Test bo 
f -StICk Oum, 100 pckf f1./ 
,.0... Factory 150 Lb Lots 

AMERICAN CHEWING PRODUCTS 
33 YEARS OF MANUFACTURING 

EXPERIENCE 
Ifh a Mf. Pnasanf a Nwark a, N. J. 

GIVE TO DAMON RUNYON 
CANCER' FUND 

DATE DAGGER PINS 
Wear them Crossed it 

(% f you're going steady. 
Wear them side by 
side if you're unat- 
tached. 

VACUUM PLATED WITH PINS 
LOTS OF 1,000 $15.00 M 
LOTS OF 5,000 13.50 M 

FEATURE LABELS INCLUDED FREE 

SOLD ONLY THROUGH DISTRIBUTORS 

LOGAN DISTRIBUTING CO 
1650 W. Division St. 
Chicago 22, Illinois 

new OAKS 8PRÎMI[R[1' 

Gall Guns 
and Picture Card 

both for le 
Perfectly legal in every city in 

the U.S.A., the "Premiere' 
holds 800 cards and 1000 ball 

gum, features a separately 
locked cash box to pemsit 

location owner to refill 
cards and ball gum in 
your absence, and the 

same fool -proof min 

beechanism 
proved 

st on the famous 
Acorn Vendors. 

oak's "400" 
Capsule vendor 
Holds 400 capsules, for larger profits 
on each filling, without crushing capsules 
or jamming because of half capsules. 
The "400" is tamper -proof with a pick -proof 
lock and has a wide globe opening to p100011 

easy filling. Shipped with le coin carrier 
and insert to changeover to vending 
jawbreakers or large I. gum. "400" 
Conversion Head fits your present 
standard Acorn Vendor! Co, Ici your 

DISTRIBUTOR o; 

'Vest Coast Factory Sales Office East d Mid?. est Factory Sa c Croce 

OPERATORS VENDING MACHINE SUPPLY M. 1. ABELSON, Phu.. 1 i (1478 

1023 So. Grand Avinue. Los Angeles. California 2033 fifth Ave, Pittsburgh Pa 

OAK MANUFACTURING CO., INC. 1-1411 Knlyhlsbndee Ave Culver City, Calder. 

Vending Boom 
Continued from page 54 

1957, however. For some reason 
their popularity decreased and ever 
fewer numbers were made as the 
year wore on. 

Following is a month -by- 
month run -dotvn on major - 
equipment news and develop- 
ments that took place during 
the year. 
JANUARY -Lehi introduces new 

Take -A -Break coffee and chocolate 
unit. Morris Auerback joins 
ABC Vending as assistant to presi- 
dent.... Increasing use of vend- 
ing in front of supermarkets... . 

Ameropa Shipping and Trading 
(°.oiporation increases shipments to 
Europe... Schroeder Products 
joins Industrial Vendors in bever- 
age vender production. . Vendo 
Company denies FTC charge of 
illegal merger with Vendorlator. 

\Vito Corporation forms vend- 
ing division. 

FEBUARY - Fedam- announces 
new financing program for hot 
food venders.... Teamsters move 
to organize Bay State.... Vend 
Distributing Company, Detroit, 
moves to new quarters.... Harold 
Perkins heads vending sales at J. H. 
Keeney.... A br P pulls out bat- 
tery of venders at Long Island 
store.... Automatic Canteen re- 
ports record sales.... Apeo pop- 
corn, self -brew unit in production. 

MARCH -Mills coffee machine 
rights purchased by Joyner. . . 

erkle Korff opens 'West Coast 
branch.... Rowe appoints Jack 
Hopson and Robert Deutsch sales 
managers.... Eastern milk strike 
has no effect on milk vending... . 

Operators welcome FTC intention 
to investigate high coffee prices. 

Apeo makes first shipments of 
Cerman-macle Sodashoppes and 
Coffeeshoppes.... Automatic Re- 
freshment draws 200 at open 
house.... Louis Leverone, presi- 
dent Automatic Canteen, dies in 
Chicago.... Frigid Fruit revamps 
operator financing.... Pepsi -Cola 
plans service management seminars. 

(Continued on page, 58) 

VENDOR DIST. CO. 
RUSS THOMAS 

682. Madison, Memphis, Tenn. 

AMCO, VICTOR, OAK, NORTHWEST- 
ERN, LEAF CUM, CHARMS. 

Member Nat. Vend. Mch. Dist., Int. 
Write for NEW catalog. 

FINEST RECONDITIONED 

VENDORS 
N. W. 1.1 Cabal. Mack. $ 9.93 
Topper Cabinet, B. 6. 9.93 
Advance Comb Machines 12.95 
Allis 5, Capsule Machine 9.95 
Pul -War 8 Col. Stoners 195.00 
Model Y. B. 6. Wheel s_95 
PeeWar 8 Col. Stoners, theater 115.00 
2 -Col. Card Machine, 3 for 5c 19.50 
3-Col. Mimic Stamp Machine 22.50 
2d11 Stamp MOM. 12.50 
Asstd. (5511,1 Games 19.50 
momte for L,sfl 
cehmbus BM.," Machin 15.00 
SINN Nip, It or Sc 1.50 
N. W. Model 19, Sc Machin 12.50 
Master. 1c aid St 1.50 
3 01. Het Mel 22.50 
Otirenlor, 0áe1., It Tab 18.50 
141111 6 Cel., tc Tab 1250 
Factory toceadlll.nd "P.pcen 

Set' Machine 100.00 

MEMBER M"ÁCHL 0257ró 1 C. 
I 

Send for 1157 Cat...Mdse. Lists 
All Machines Completely Checked 
and Mady for Lochion. Order With 
Complete Confidence. 1/7 Oep. Sal. 

'Rake Coin Machine Exchange 
609.A Spring Garden St., 

Philadelphia 23. Pa. LOmbard 32676 

1. SCHOENBACH 
Distributor For 

oak Monvfacturing Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y 

PResident 2.2900 

PHONE or WRITE FOR PRICES 

CIGARETTE AND 

CANDY MACHINES' 

Fully reconditioned complete with 
boo., ready for location. Machines 
are factory sprayed and look like 
new. Lowest prices anywhere - 
compare. 

STONER, 8 COLUMN CANDO, 

160 capacity, prewar model...5110.00 
STONER 6.101500 (ANDY. 

102 capacity, prewar model... 80.00 
STONER 8.0M0 (ANDY, 

160 tap., postwar changemaker. 175.00 
STONER 8(05500 (ANDY, 

postwar, 5.10 20 165.00 
NATIONAL (ANDY, 9.column 90.00 
ROWE (RUSADER CIGARETTE, 

8 column. 25c é 30e comb 85.00 
EASTERN ELECTRIC CIGARETTE, 

10 col., all coin, 25c L 30c 125,00 

All equipment unconditionally 
guaranteed. Fast delivery. One - 
third deposit, butanes C.O.D. 

NATIONAL 
VENDiNG SERVICE CO. 

308 Furman St. ..Brooklyn, N. T. 
TRiengle 5.1857 

VICTOR 

. TOPPER 
lc 

BALL GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or more 

30 day money - 

back guarantee 
It not satisfied 

1/ deposit on all orders 
Write for lowest pricer on filled 

capsules. Immediate delivery. 

SPECIAL 
105051N OFFER. As High as 

$6.00 Per Machine on 

VICTOR TOPPERS 
Send Us Your List. 

VEEDCO SALES CO. 
2124 Markel st.. Philadelphia 3, Pa. 

Phone: Locust 7 -7448 

GIVE TO DAMON RUNYON 
CANCER FUND 

' Experienced Operators Say: 

"YOU r MAKE MORE MONEY WITH.. 

rtINCIP-MINSIE 

; 11APPI' 
i[; JIf ;I 

Ell 
YFrom ali at 

uggenheins 
33 UNIOM SQUARE 

'N. Y. C. 3, N. Y. AL. 5-8393 

M_ ANDELL GUARANTEED 

USED MACHINES 

.W. 
Ux t, 

MOa1 4/, ]f er ft e14.N 
.w. DL a sr cemb, 11.N lt :W. to Mth O tt Porc. ten- vrlw for ioo ct. s.D e 

Sllver Kin9 le 6.0. or Mdse. N 
ABT Oum 3010 
Acorn, II er N /.50 

Almonds, 3Ib. pack 3 rte 
Pisnchi0 Nuts, Jumbo queen .N 
Prstac1 Nun, Large Tulip 
Pistachio No a, tSheik Mlx 
Pistachio Nvn, Sheik A3 
Cashew A4 
CaaMw OWN AB 
Peanuts, Jumbo AI 
:pastiest sI 
Mixed Nuts .S7 
Tabby.Lets, 330 c1-. .10 
Rainbow Penun .31 
eesran 6eKea aaam n 
Jelly Beans .ie 
Lkorice Gems .1E 
L 650 N. N Mi M, 330 N. .a. 
NnMYNa .41 

Rain -Ble Gum, cn et. 3 .aa RIn elo gall Oum, TN ir., 17e cl 

11117ee su Gum, 200 N. Ae 
700 Ib. minimum, pnMla an all 

Run 810 BN1 OVm. 
all fnven, 700 N..... A3 

Wri01W,. Oum, all s,Ta, TN N.. 
aee<hNUf, 100 c1-. AE 
HrsheWS CMCalan, 100 et...,., 1.N 

Minimum ard.r, 1S oxea Artenaa. 

Cemp1t Ilne of pas, S:.°"; , snnw, 
61oDn, Brackets, Charme. Ewrylhlry 
}or the operare. 

1/7 Depeslt, balance C.O.D, 

STAMP FOLDERS, Lowest Prices..Wolle 

M EMBER 
NATIONAL 

:11;11M ORS, DISTAIIU10tS, lac. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE t<ANDELL 
446 'w 36!n St. , r. 'd . 

i.... .1.On9ac7 4.6467 

VENDING EQUIPMENT" 

PROVE IT TO 
YOURSELF! 

Just try a Model 49 
all- product vender 
your route and see 

on 

yourself how you can 
make more money. 
It's available in II, 5e 
or 10c play. 
Write for complete 
details 'N this and 
other Northwestern 
money makers today. 

.a.'- 

THE NORTHWESTERN CORP. 
27125 ARMSTRONG STREET MORRIS, ILLINOIS 

LIVE DISTRIBUTORS 

WANTED 
for the greatest money maker in its 
field, Coin Machine Operators in oll ports 
of the country are adding Swami and 
Madam X napkin machines to their routes. 

Swami and Madam X has mon location 
potential than any other coin machine, 
because you con place from 10 to 40 

r 

more units in each restaurant location. 
A natural for juke boo operators. 

Swami and Madam X is the only machIn 
of in kind in the world, no competition. 
Our Los Angeles distributor Id approxi- 
mately 50,000 units in three and a half 
years. 

write today for proof and fro 
information and demonstration. 

F. E. ERICKSON CO., INC. 
R O. BOX 3666 N. SACRAMENTO, CALIFORNIA 
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COLLECTIONS RING 

Free Beer, Gong and 50c 
Chute Hike Juke Play 

WICHITA, Kan. - Getting to- 
gether with a friendly tavern owner 
and working out a plan whereby 
each phonograph customer who 
drops in a half a dollar gets a free 
beer has boomed 50-cent play for 
Byron Wagner, phonograph oper- 
ator here. 

Wagner, who operates several 
routes for United Distributors here, 
has incorporated a lot of psychol- 
ogy into his idea which, incidental- 
ly, has shown such outstanding re- 
sults that 90 per cent of the col- 
lections from the locations con- 
cerned, have come in half dollars. 

Free Beer 
Beginning in a large, busy tavern 

which enjoys heavy phonograph 
play the year around, Wagner 
worked out a plan whereby the 
bartender served a free 10 -cent 
beer to every customer who puts a 
50-cent piece into the 200 -play 
phonograph. 

Gong 
To make certain that not only 

the bartender, but the crowd as 
well, is aware that a half dollar has 
been deposited, the Kansas opera- 
tor installed a gong on the phono- 
graph, which rings loudly enough 
to be heard above the usual tavern 
din whenever a half dollar goes 
down the chute. 

Thus, any player who puts in a 
half dollar for the first time is 
pleasantly surprised to hear the 
gong announcing the fact, and 
moreso when the waitress serving 
his tables or the bartender serving 
his place at the rail immediately 
serves him a free beer. 

As the plan is set up, operator 
Wagner splits the cost of the beer 
off the top, the juke box operator 
contributing a nickel and the tav- 
em a nickel. 

Originally, Wagner thought that 

250 Attend 

7th Miami Op 

Dinner -Dance 

the novelty value of the free beer 
idea would soon wear off. It was 
soon found, however, that custom- 
ers who had played the 50 -cent 
chute for the first time and re- 
ceived a free lícer were bound to 
come back and repeat the process, 
to the point that all of the regulars 
patronizing the tavern took advan- 
tage of the bargain enough to play 
the phonograph exclusively with 
half dollars. 

The tavern management is thoro- 
ly pleased with the entire set -up, 
in as much as it means selling more 
beer. The regulars who come back, 
night after night, to their favorite 
drinking spot, play more music 
than ever before, and the steady 
clanging 

'of 
the gong is music to 

everyone s ears. 
Wagner is developing other spots 

in which the combination of gong, 
50 -cent chute and free beer can be 
used and believes that by and large 
it's the best merchandising stunt 
he's ever developed. 

MIAMI BEACH - More than 
250 persons kept in tune with the 
holiday season attending the 
seventh anniversary dinner and 
dance held by the Miami Amalga, 
mated Machine Operators' Associa- 
tion, Inc., at the Saxony Hotel, last 
week. 

Outside of two brief honorary 
presentations, the evening was de- 
voted to relaxation, food and mer- 
riment with liberal doses of holi- 
day libation. 

Honor Blatt 
The association members pre- 

sented Willie Blatt a piacque for 
his "tireless services as president" 
Dave Friedman also was presented 
a solid gold tie clip in appreciation 
for his efforts in securing the most 
ads for the group's journal. 

Among guests for the affair were 
the following:. 

Mr. and Mrs. Ted Bush; Mr. and 
Mrs. Ozzie Truppman; Mn and 
Mrs. Raoul Shapiro; Mr. and Mrs. 
Lucky Skolnick; Willie Blatt; Mr. 
and Mrs. Willie Levy; Mr. and 
Mrs. Joe Handleman; Mr. and Mrs. 
Sam Marino; Mr. and Mrs. John 
Marino; Mr. and Mrs. Walter Kar- 
dys; Mr. and Mn. Joe Mangone; 
Mr. and Mrs. Harry Steinberg; 
Mr. an I Mrs. Harry Steinberg; 
Mr. and Mrs. Sol Steinberg. 

Mr. and Mrs. Carlton Kates; 
Mr. and Mrs. Bill Bell; Mr. and 

(Continued on page 58) 

HOW! 

Jukes, Games 

Whoop Up Life 

On Reservation 
LANDERS, Wyo.--In discus- 

sing unusual locations, talk in this 
area inevitably turns to Paul Scott, 
head of Scott Music Company, 
who has four of his 70 phonographs 
placed in the huge Fort Washing- 
ton Indian reservation, a few miles 
from here. 

With thousands of Indian fam- 
ilies for his customers, Scott has 
had several peculiar problems to 
deal with, few of which are apt.to 
befront the average operator. 

One of them, of course, is the 
fact that liquor is not allowed on 
Indian reservations and the famil- 
iar tavern-type spot is definitely 
out. 

Added to this is another head- 
ache, a familiar one to anyone who 
lias ever dealt with the U. S. gov- 
ernment. With tight control being 

(Continued on page 58) 

Sei Slow, Steady 
Coin Trade Growth 

Continued from page I 

box industry have dictated dime 
play for at least the last five Years, 
a goodly share of the nation s op- 
erators have refused to face reality. 
N;ckel play is still the standard in 
many areas, aud'with nickel play 
an operator can hope to do little 
better than break even. 

Fortunately, the trend toward 
dime play -and 15 cents for EP's 
in many cases-is being accelerated. 
Therein lies the greatest hope for 
the music machine operator to 
increase Isis profits during 1958. 

If the city operators have been 
pressed hard during 1957, the op- 
erator in adjacent residential. areas 
has been corning into his own. 

Trek to Suburbs 
At the end of World War II, the 

great trek to the suburbs began. 
When the new suburbanite first 
moved into his new split -level 
hone at "Friendly Acres, "'he gave 
up his trips to the neighborhood 
pub and his .friendly pinball and 

MONTH BY MONTH 

1957 Juke Box Highlights: MOA 
Program; Copyright; - Legislation 

CHICAGO -In reflecting upon 
a year gone past, a panorama of 
events comes to mind, all of which 
combine to make up the composite 
picture which was 1957. Only in 
recalling these events can the year 
really be seen in the proper per- 
spective. 

The following are some of the 
key highlights which stood out in 
the juke 

highlights 
industry, presented 

month by month: 
JANUARY. Operator financing 

rates hold at steady six to seven per 
cent despite tightening on national 
scene.... Colorado operators elect 
officers, set program.. . Foreign 
folk music declines on U. S. jukes. 

\Vurlitzer bows new 200 and 
104 selection models.... Boston 
passes 850 weekday operation fee, 
State, city and federal hiking total 
to $160. "... Operators voice split 
reaction to EP price cuts by major 
labels Music Operators of 
America name 1957 convention 
committees Seeburg pleads "no 
contest" to antitrust charge. 

FEBRUARY. Sam Waldo r 
elected to 10th consecutive resi- 
dential term of Music Gwkl of New 
Jersey.... CMMA debuts weekly 
TV quiz show Manufacturers 
set sights for higher juke produc- 
tion; preponderance of 200s to 
hike operator record buying. . 

New York operators hurt by tavern 
slump. . Seeburg settles anti- 
trust action with consent decree. 

Moore to Open 
Addition in Jan. 

FREEPORT, L. I., N. Y. -The 
new 8,000 -square foot addition to 
the Long Island headquarters of 
the Sandy Moore Distributing 
Company will open officially in the 
latter part of January, according to 
Gabe Forman, S -M executive. 

The new -structure will give the 
firm a total of 14,000 square feet 
of office, showroom and shop 
space here. It will be used to 
house the parts and export depart- 
ments. 

According to Forman, the firm 
will hold an open house when the 
new building opens. 

CMMA hosts 500 at annual 
banquet.... Operators up record 
buying, offer wider programs to 
combat business slump.... MOAM 
plans unionization. ...Dime play 
gains in Arkansas and Wisconsin. 

. AMI names Frank Mencuri dis- 
trict rep on Coast. 

MARCH. Billboard launches 10th 
annual Juke Box Operator Poll with 
mailed questionnaires to 5,500 op- 
erating firms.... U. S. files civil 
antitrust complaint against Wur- 
litzer. . . Schlesinger, NOMDA 
head, details dime play need via 
29 tavern trade papers. .. IRS 
asks suggestions on juke deprecia- 
tion.. . AMI announces 11 per 
cent sales increase for year. . 

Suffolk -Nassau, Long Island music, 
game ' operator and distributor 
launches major expansion via one - 
stop and retail disk and phono- 
graph equipment outlet.... Dime 
play nears 50 -50 mark in New 
York.... \Vurlitzer bows' second 
new 200 at lower price.... RMSA 
re- elects officer slate.... Florida 
firm bows non -selective wall box- 

juke package.... Ontario lifts ban 
on jukes for taverns.... Ridgeway 
re- elected head of Massachusetts 
Guild for sixth year.... CMMA, 
halts TV fete.... Dave Beck an- 
nounces Teamsters to organize 
juke, game and vending employees. 

NCMDA proposes national 
trade jamboree.... Arkansas ops 
defeat proposed $25 wall box tax. 

Coven hosts \Vurlitzer centen- 
nial dub fete.... New York juke, 
game union officials re- stated after 
RCiA ouster.... Operators explore 
wider range of price combinations 
to hike income and play -with 
mixed results. 

APRIL. Operators turn to 200, 
better programming techniques to 
combat slump in play.... United 
unveils new 100 selection juke box 
at Frankfurt Fair.... AMI name 
Warncke Texas distributor.... Na- 
tionwide slide in tavern business 
felt with operators examining new 
location potentials.... Badger op- 
erators mull clime play and pending 

(Continued on page 60) 

N. Y. Court Refuses 
Union Injunction 

NEW YORK -Tine drive by the 
Music Operators of New York and 
six local operators to halt the ac- 
tivities of the Cigarette and Coin 
Vending Machine Employees' 
Union, Local 19, Federated Serv- 
ice Workers' Union, ran into a snag 
in New York Supreme Court when 
Justice Owen McCivern ruled 
against a temporary injunction. 

As soon as the decision was 
handed down, Local 19 began its 

picketing of tavern locations serv- 
iced by Local 1690, Retail Clerks' 
International Association, AFL - 
CIO, the union which MONY rec- 
ognizes and '-as a contract. 

However attorneys for MONY 
indicated that they will continue 
to push for an injunction. They 
have already filed a motion for a 
rehearing, and will appeal if that 
motion is turned down. They also 

shuffleboard gaines. The primary 
reason for this sacrifice was that 
there was no friendly neighbor- 
hood pub. 

But as the frontier became set - 
tied, the friendly tavern nwner-400 
moved his Oar, of business to the 
suburbs; and the new landowner, 
after the novelty of pulling crab- 
grass had worn off, resumed his 
patronage of the bistro. 

The growth of the suburbs in 
relation to the coin machine indus- 
try is pointed up sharply by the 
example of the Suftolk- Nassau 
Amusement Company, a Long 
Island operating firer 

Suffolk- Nassau 
At the end of World \Var If, 

the only concentration of juke 
(Continued or page 58) 

May Produce 

U. S. Jukes 

In Canada 
TORONTO - American juke 

boxes may soon be manufactured in 
Canada for the domestic market if 
negotiations being conducted imp 
leading manufacturer here pan out. 

Dominion Electrobone Indus- 
tries at Kitchener is the plant in- 
volved. However, at press time 
plant officials would neither con- 
firm nor deny the possibility of the 
firm entering the phonograph busi- 
ness. 

Negotiations 
They did, however, admit that 

negotiations had been cordarted 
with a leading American juke box 
manufacturer, but said nothing 
definite had been decided at the 
moment. 

Tentative plans called for the 
plant to produce the cabinet metal 
parts and electronic' components, 
with production to reach 100 units 
a month in November of 1958. 

Juke boxes were made more than 
20 years ago in Montreal. Noticing 
has been made in this country 
since that date, primarily because 
of insufficient demand. However,. 
a recent spurt in American phono- 
graph exports has 1T-kindled in- 
terest in the Canadian operator 
market, 

seek a trial date for a permanent 
injunction. 

The plaintiffs charge that Local 
19 .has pressured location owners 
to removing juke boxes owned by 
MONY operators by picketing and 
by threats of picketing. 

They seek to enjoin the defend- 
ants from intimidating, threatening 
or compelling the location owners 
from breaking location contracts 
where the location is serviced by 
Local 1690. 

111ONY contends that Local 19 
is not a bona fide labor union, but 
is being used as a tool by certain 
persons to gain control of the juke 
box industry here. 

In denying the motion for a tem- 
porary injunction. Justice McGivem 
said that the evidence presented by 
the plaintiffs was hearsay, that the 

(Continued on page 61) 

Copyright and 

Exhibits to 

Key S. D. Meet 
MOBRIDGE, S. D. - The 

South Dakota Phonograph Opera- 
tors Association will meet January 
12 -13 at the Sawnee Hotel in 
Brookings, with an election of new 
officers and last minute discussions 
on the group's action in the forth- 
coming hearings on the Senate 
Copyright Bill (January 15-174) s 

the agenda. 
Display of equipment has been 

planned for the two -day conclave, 
however, a finalized list of exhibi- 
tors was not available at press 
time. 

Chairman for the event, Ebner 
Cummings stated that besides the 
regular exhibits and business ses- 

sions for operators, a program has 
been arranged for member? wives. 
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Slow, Steady Coin Growth 
Continued from page 57 

boxes and gaines on Long Island 
were in the Western end of Nassau 
County. near the New York City 
line. Today, Suffolk -Nassau alone 
operates some 2,000 pieces of 
equipment on Long Island. 

While 1957 máy have been only 
a so -so year in regard to operator 
profits, it was a near -record year in 
regard to equipment purchases- 
and the net worth of the nation's 
coinmen is probably the highest 
in history. 

Operatcrs realize that the im- 
portent factor is not the cost of 
equipment, but its revenue paten- 
teal. Hence, sales of 200 -play juke 
boxes and the more expensive 
games- notably the long bowlers- 
were at a healthy level during 
most of the year. And this high 
purchasing level should continue 
during 1958. 

Marginal Op 
This means that the operator 

might get a lesser return on his 
investnrent percentage -wise, but in 
termsof actual revenue he should 
be in pretty good shape. It also 
means that the day of the marginal 
or part -time operator, who could 

invest a few dollars in inexpensive 
equipment and stay in business, is 
fast drawing to a close. 

Juke box operators will be pay - 
ing a lot more attention to pro - 
gramming in 1958 than they have 
in the past. As the selectivity of 
the juke box grows, the program - 
ming problem becomes more com- 
plex. The nation's top 10 disks are 
only a beginning for the operator. 

A striking example of the need 
for intelligent programming oc- 
curved in the Christmas season 
which ends this week. Most of the 
nation's operators threw In one or 
two seasonal disks and experienced 
a rather disappointing season. 

Yuletide Disks 
New York operators, however, 

carried as many as 20 yuletide 
sines per box -and Christmas sea - 
son collections were the best in 

years. 
For the amusement Machine op- 

erator, the cry in 1958 will be for 
new games. Pinballs have been 
running into increased opposition 
from law enforcement agencies - 
notably in New York Slate where 
State police cracked down. Shuffle 
alleys are still .steady earners, but 
they no loner rack in the grosses 
they once did. The same would 
apply to pool tables. 

The' long bowler gave the 
industry a shot' in the arm during 
1957, and the o erators are ho in 
that the manufacturers willplit 
with something as big during 1958; 

All facts considered, 1958 
should be a year of fairly slow but 
steady growth for the coin ma- 
chine 
aking enough olti ret e, búefewer 
unable to make a pretty good 
living. 
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Juke Pushes 
Pic; Sells 
Self to Public 

MEMPHIS' - A familiar but 
nevertheless effective public rela- 
tions idea for the juke box industry 
was exploited here recently when 
George Sammons, president of 
Sammons -Pennington Company (lo- 
cal Seeburg outlet) loaned a new 
200 -selection machine to Loew's 
State Theater for playing of the 
"Les Curls" sound track L3 the the- 
ater lobby. 

Co- operating were the theater 
and the Capitol record distributor 
(the sound track being on Capitol). 

The phonograph played Cole 
Porter tunes from "Les Girls" con- 
tinually during the extended show- 
ing of the musical. Sammons has 
co- operated like this many tunes 
on public relations- service promo- 
tions. The value in gaining local 
public acceptance for the juke box, 
he says, is more than worth the 
time and expense involved. 

30 Albany Area 

Juke Ops Attend 
Seeburg Session 

ALBANY, N. Y. - Nearly 30 
joke box operators and representa- 
tives of the record industry at- 
tended a programming demonstra- 
tion at the office of the Davis Dis- 
tributing Company here last week 
(The Billboard, December 23). 
Speaker was Jack Gordon, of the 
J. P. Seeburg Corporation, and host 
was Harry Wertheimer, manager 
of the Albany branch. The guest 
list follows: 

Maurice and Bud Benware, Ben - 
ware Vending, Malone; Mr. and 
Mrs. Frank Berical, Duane Novel- 
ty, Duanesburq; Andrew Gagliardi, 
Fox Music, Albany; Vincent Gag - 
liarde, Troy; Louis Huelan, Water - 
vleit; Henry C. Knoblauch and 
Henry C. Knoblauch Jr., Hudson 
Falls; Charles Ledford, Glens Falls; 
Mr. and Mrs. Clyde Lower and 
Abe Lower, Lower Novelty, Sche- 
nectady, and Jack Miraglia, Pitts- 
field, Mass. 

Also, Rudolph Morin, Albany; 
Paul Brock, Paul Novelty, White- 
hall; William Wakelee, Troy; Harry 
Samuels and Mr. Cherry, Little 
Falls; Cliff Witham, Witham Enter- 
prises, Glens Falls; Louis Marshall, 
Willett Sales, Albany; Arthur Ca- 
sella Rensselaer; John Gee], East 
Creenbush; Daniel Robelotto, Al- 
bany; Len Smith and Stan Bern- 
stein, one -stop operators, and Aaron 
Sternfield, The Billboard. 

Miami Party 
Continued from page 57 

\tus. Sain Taran; Mr. and Mrs. 
Ifarold Carson; Mr and Mrs. Ed- 
die Leopold; Mr. and Mrs. Berlin 
Saunders; Mr. and Mrs. Gene Big - 
gio; Mr. and Mrs. Milton Smith; 
\Sr. and Mrs. Felix Whatley; Mr. 
and Mrs. Sherwood Browning; 
Ronald Shapiro; Clara Hunger; 
\Ir. and Mrs. Al Miller; Mr. and 
Mrs. Morris Diamond; Mr. and 

Srs. Jimmie Bonnie; Mr. and Airs. 
Dave Engel; Mr. and Mrs. Mar- 
gin Leiner; Dr. and Mrs. Stern; 
Pop Leiber; Mr. and Mrs. Marty 
\larks. 

Mr. and Mrs. Manny Brook - 
mire; Mr. and Mrs. Henry Stone; 
AIr. and Mrs. Marion Godlin; Mr. 
and Mrs. Bobby Schwartz; Mr. and 
Mrs. Buddy Cohen; Mr. and Mrs. 
(.il Gross; Air. and Mrs. Murray 
Cross; Mr. and Mrs. Burt Kahn; 
Marvin Novak, Cy Wolfe, Sol Got - 
lieb; Mr. and Mrs. Milt Adler; 
Harold Hirsch, Mr. and Mrs. Reg- 
gie Ferrie; Roslynd Weinrich, bic. 
cold Airs. Jim Hunter; Mr. and 
?tirs. Morris Marder; Ruth Mi- 
chaelson; Mr. and Mrs. Charles 
Cooke; and Mr. and Mrs. Cliff 
Deale. 

Vending Boom Outruns Costs 
Continued from page 58 

APRIL -Full -line vending poten- 
tialities dominate National Associa- 
tion of Tobacco Distributors' con- 
vention.... Vending machine fi- 
nancing taken up at regional meet 
of NAMA.... Lehigh introduces 
three -column candy bar vender. 
. . Rowe egg machine goes into 
production. . Cole promotes 
Stan Gaines to vice -president... . 

Two-dav meet of King Coffee at- 
tended by 800 klIC Vending 
net income sets record for 10th 
year.... East Coast Coffee sched- 
ules production of no- refrigeration 
liquid coffee concentrate. 

MAY -Dixie Cup and American 
Can announce merger plan. . . . 

200 attend NAMA regional meet- 
ing in Atlantic City.... Cole in- 
creases exports Harold Roth 
group gains controlling interest in 
stock of U. S. Hoffman.... Vènd- 
ing machine exhibitors at MOA 
Convention in Chicago report lim- 
ited interest in their products... . 

Brass Rail, New York restaurant 
chain, launches store -front vending 
experiment.. , . Ameropa exclusive 
U. S. and Canadian distributor for 
Weigandt Automaten. 

JUNE -Mills and Heinz bring 
cross -suit on alleged breach of con- 
tract on hot food venders. 
Brass Rail named caterer for 1958 
World's Fair in Brussels.... Auto- 
mat Corporation to sell land -travel 
insurance thru vending machines. 

Rudd- Melikian bows three new 
vending machines at firms ninth 
annual convention. . FTC 
charges Automatic Canteen with 
unlawfully acquiring Rowe in 1955. 

Auerbach explains difficulties 
of location ownership to 300 chain 
executives. 

JULY -U. S, vending machine 
production up 15 per cent over 
previous year, reports Commerce 
Department. . . . Fedam begins 
new expansion plan in U. S., Can- 
ada, Europe. . . Vending is 
boosted at Chicagoland Trade Fair. 

Atidwest samples store -front 
vending.... Rowe makes sales and 
service available on West Coast. 

New England vending firm 
thwarts teamsters in forcing union- 
ization. . . Rudd -Melikian inte- 
grates national with local direct - 
mail campaign. 

AUGUST -NCWA ignores vend- 
ing at convention because of lack 
of member interest Rowe pro- 
motes Jackson Dunwoddy to gen- 
eral field sales manager.... Amer- 
ican Scale announces 2 -cent scale. 

. Samuel Kresberg, Apro presi- 
dent, dies Justin Funkhouser 
elected president of Victor Prod- 
ucts... .. Impulse Plastics intro- 
duces line of all -plastic vending 
cu s. 

EPTEMBER - Jennings gets 
new Sivusiosi Northwestern in- 
troduces Sweet 16 candy vender. 

\Vest Germany best market for 
U. S. vending, says Ameropa head. 

Tight credit dampens in -plant 
feeding expansion.... Rudd -Meli- 
kian enters open market.... Vendo 
agrees to FTC consent order leak- 
ing patent for bottle venders ac- 
quired from Vendorlator available 
to competitors. . . . After three- 

year lapse, hot -sandwich venders 
come back on market. 

OCTOBER -Twenty -first annual 
convention of NAMA held in Phila- 
delphia. Near- record attendance. 
Little shown in way of radically 
new equipment. Rudd - Melikian 
shows hot -food vender. Northwest 
market, new pre -brew coffee unit. 
Business sessions center on profit - 
squeeze of inflation.... Soft -drink 
profits up for first half 1957... . 

Robot venders produced by Glas- 
cock.... Bally expands U. S. sales 
coverage. 

NOVEMBER - Hinkle, Auto- 
matic Canteen head, dies at 50. 

(Continued on page 66) 

Jukes, Games 
Continued from page 57 

maintained by Indian agents over 
anything sold to the Indians, there 
is an endless amount of red tape 
which must be observed. 

Scott nevertheless has numerous 
stops in central stores and amuse- 
ment centers thruout the reserva- 
tion, which are similar to military 
post exchanges or canteens. The 
Wyoming operator runs phono- 
graphs, vending machines and 
amusement games in the assorted 
locations, all phonographs, inci- 
dentally, on dime play. 

Despite the fact that Indian in- 
come is below the State average, 
the reservation locations show a 
consistently good return and have 
from time to time exceeded those 
in ostensibly more solvent sections. 
of Scott's territory. 
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kif 
the H -200 plays records 
in rotation 
side 1 

side 2 
side 3 
side 4 
in the self same order 
as the music was heard 
in the original performance. 
No other juke box does! 

D 

icor/arneel 
1500 Union Are., S. E. 
Grand Rapids 2, Michigan 
Chicago Zurich 

known by operators .since 1909 for the most 
dependable coin operated music instruments made. 

/km/ Your AMI distributor 
is now showing the "H -200 M "! 
Come in to see it soon. 
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1957 JUKE BOX HIGHLIGHTS 
Continued from page 37 

State legislation at meet.... Al- 
bany operators organize associa- 
tion.... Seeburg intros new 200 
and 100 selection juke box. . . 

New United juke shown to distrib- 
utors at Chicago show.... C. N. 
Ditchburn, English juke manufac- 
turer, tours U. S.... 500 attend 
N. J. operators' fete.... AMI bows 
new model H 200, 120 and 100 
selection ukes. . . . United an- 
nounces details on new juke to 
U. S. operators prior to MOA de- 
but.... New York union locals 531 
and 465 charged with racketeering 
by MONY and RCIA in Supreme 
Court suit.... Boston mayor kills 
tax cut, papers slam operators... . 

Billboard survey reveals operators 
oppose joke unionization. . . . 

Chile joke box export market opens 
up. 

MAY. Massachusetts operators 
elect new slate, map State, city tax 
fight.... Billboard publishes 1957 
Juke Box Operator Poll; pinpoints 
jukes as dominant factor in 45 rec- 
ord market.... Wurlitzer sales up 
8 per cent for all products... . 

MOA's 10th annual convention In 
Chicago attracts peak 4,500 at- 
tendance; copyright discussion, fo- 
rums on operating problems key 
business meets; 54 record and juke 

r -i 

SEE THE ALL - 
I LOCATION LINE BY 

WURLITZU 
PIONEERS OP 

I SO CENT PLAY 

L J 

box exhibitors show products, slide 
filin juke display unit unveiled. 

JUNE. United names six U. S., 
four overseas distributors for pho- 
nograph.... MOA re- elects Miller 
president at meet, Levine re-ap- 
pointed counsel.... Mississippi op- 
erators set autumn dime play con- 
version goal.... New York pinball 
ban spurs dime juke play.... 400 
attend Westchester operators' fete. 

. Operators experiment with al- 
bum covers to spur play.... EPs, 
50 -cent chute start new juke pric- 
ing experiments.... West Virginia 
operators hold third annual conven- 
tion; taxation, depreciation, legisla- 
tion and dime play highlight two- 
day business sessions.. . New 
York beat wave cripples collections. 

. "Milk bars" exempted from 20 
per cent federal cabaret tax. 

. Massachusetts operators rally 
against $50 Boston tax; ask liquor 
dealers to join ASCAP fight. 

JULY. Operators move to pare 
costs via ,better commissions, disk 
buying continues in an effort to at- 
tract play.... 50 -cent chutes. ac- 
cumulators receive split reaction 
from operators in nationwide pric- 
ing experiments. . . . Wurlitzer 
launches week -long service schools. 

. Consent decree ends U. S. anti- 
trust action against AMI.... Poor 
weather cripples collections in Min- 
nesota. . . . MOA rejects O'Ma- 
honey request for compromise with 
ASCAP, asks congressional hear- 
ings.... U. S. releases 1954 juke, 
game census totals; operators aver- 
age $629 per juke, $722 per game; 
industry receipts his $212 million. 

Wurlitzer starts new financing 
subsidiary.... Michigan operators 
establish informal committee to 
work with State Association (UMO) 
to fight unfair legislation.... Cali- 
fornia operators, servicemen organ- 
ize union. 

AUGUST. MOA's Miller and Le- 
vine seek tavern owners association 
support in Senate juke copyright 
fight.... Nebraska operators hold 
quarterly meet; election of slate, 
dime play keys discussion.... Sid- 
ney H. Levine, veteran legal coun- 
sel for coin industry, dies at 53. 

200- selection joke opens door 
to operator experiments with pro- 
gramming standards and other than 
hit tunes.... MOA names Nebeker 
and Stoppes as interim counsel.... 
Sam Cetlan, New York "paper 
union" head, discloses protecpia,r 
racket to Senate Committee; 
MONY, RCIA pursue fight. . 

250 attend all -music fete in Mil - 
waukee.... MOAM maps plan to 
contest $160 Boston juke tax with 
equity bill.... Elmira, N. Y., op- 
erators convert to dime without 
benefit of public relations, finding 
location resistance nil.... Dime 
play gains thruout East. New York 
and New Jersey near 75 per Cent 
mark.... Wurlitzer intros wallbox 
with 50 cent chute. 

SEPTEMBER. New York State 
operators form own association.... 
Hearings on Senate juke box copy- 
right bill postponed as Congress 
nears adjournment.... New York 
operators guild draws 200 to yearly 
fete.... Hirsh, East Coast (D. C. 
operators) launch joint servicing 
plan.... Westrex, Western Electric 
subsidiary, unveils stereophonic 
(binaural) disk.... Chicago dis- 
tributor net up first jointly run 
mechanic service school- prompted 
by acute shortage of electronically 
trained personnel.... CMMA adds 
life insurance to association's health 
plan.... Sandy Moore, head of 
Suffolk - Nassau Amusement Com- 
pany (large N. Y. music and game 
operator and distributor), buys 
Young Distributing Company, 

Wurlitzer outlet in Gotham... . 

RMSA, Chicago operator associa- 
tion, draws 1,000 at first annual 
dinner dance. . Carlson re- 
elected president of UMO, with 
new officer slate.... Wurlitzer 
ends distributor agreement with 
Sierra, Caliofniia distributor... . 

Costs outstrip income in juke box 
operations forcing operators to re- 
trench with more economical oper- 
ating practices and passing of costs 
on to locations.... Billboard pub- 
lishes annual Market Report edition 
with statistical information on in- 
dustry and new operating tech- 
niques. Rock -Ola intros new 
50 - selection phonograph. . 

United appoints three new U. S., 
four new overseas distribs. . . 

MOAM files suit challenging city, 
State juke tax.... Kansas ops elect 
state, mull commissions and dime 
play at meet. 

OCTOBER. Rock -Ola bows sec- 
ond new model juke in two Weeks 
-120 selections.. . Senate com- 
mittee probes W. Bufalino, Detroit 
'juke union boss. . American 
Guild of Variety Artists fines two 
members, Nick Noble and Lola 
Dee. $1.000 each for free appear- 
ance before RMSA, Chicago oper- 
ator association, fete. ... Little 
Rock jukes silenced by integration 
strife.... Gary, Ind., union adopts 
location picketing to fight "rack - 
eteering" in non -member spot... . 

MOAM denied injunction to pre- 
vent State, city from collecting 
$150 yearly per juke fee.... 
MONY and RCIA will fight against 
union racketeering as New York 
Supreme Court grants permanent 
injunction against Local 531. 
United Industrial Unions, and 10- 
co- defendants.... Billboard survey 
reveals trend toward larger operat- 
ing companies.... CMMA cam - 
paign helps defeat proposed Oak- 
land fuke fee hike.... Nebraska 
operators hold fall conclave. . 

Brooklyn grand jury indicts Al 
Cohen, organizer of Local 531, al- 
legedly phony New York juke 
'mien. , .. Wurlitzer names Young 

in Selma, Calif., replacing Sierra. 
UMO holds series of civics 

shows in P -R move. 

NOVEMBER. Sir alleged co- 
conspirators named by Brooklyn 
grand jury in conspiracy indictment 
against Al Cohen.... Davis Dis- 
tributing Company, New York See - 
burg outlet, launches P -R program 
aimed -at general public.... AMI 
unveils new 200 -selection phono- 
graph. . Wurlitzer names Pacific 
in San Diego.... CMMA votes to 
extend dollar aid to Boston opera- 
tors in $150 yearly juke tax fight. 

Shaffer Music, Seeburg's Co- 
lumbus distributor, opens joint 
juke, disk one-stop.... MOA presi- 
dent George Miller meets with juke 
manufacturers in Chicago prior to 
MOA board meeting in MiBEni... . 

Sales spurt in 78 to 45 r.p.m. con - 
version kits keys switch to 45 disks. 
MOA holds Miami board meeting, 
approves five -point program... . 

MOAM hosts 700 at second annual 
banquet. . 1,000 attend New 
York operator fete.... Charleston 
operators form new association.... 
Atlantic -New York, Gotham See - 
burg outlet, launches operator fo- 
rum series.... New York, Chicago 
operators stiffer 10-30 per cent 
slump in collections.... New Cali- 
fornia union hypos recruiting. 

DECEMBER. Use of P -O -P 
display material clicks for operators 
in scattered instances but lacks na- 
tionwide acceptance. . Senate 
juke hearings on copyright sched- 
uled for January 15- 17.... MONT 
seeks injunction against Cigarette 
and Coin Vending Machine Union, 
Local 19, and officers.... Rock - 
Ola names Fabiano in Detroit. . 

Wurlitzer shows new 200 and 104 
selection juke boxes to distributors. 

"Location buying" becomes 
rampant in Denver. . . MOAM 
loses fight against Boston $50 
weekday license, case against other 
State, city fees pending in Massa- 
chusetts Supreme Court.... Oper- 
ators holiday record buying trails 
previous years.. . . Wnrlitzer 
names Walker In Los Angeles. 

Makes the 

Sweetest Music 
of All ... 
the New s- 
United Phonograph 

Masterful engineering has 
produced its mechanical 
simplicity to give constant, 
TROUBLE -FREE operation 

Write for Details! 
S 

WED 1JíPEiI C TIMITMEti®ri 
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aloco u, ILLINOIS 
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Williams Bows Gottlieb Ships Game Trade 1957 in Review: 
Pair of Novel 

Straight Flush, ' ' 
New Five -Ball Year of Transition, Inaction 

Bowling Games 
Player -Controlled 
Manikin Catapults 
Ball at Ten Pins 

CHICAGO -Ten Strike, a re- 
play game, and Ten Pins, a straight 
novelty game, together introducing 
a new version of coin-operated 
bowling, were shipped to distribu- 
tor last week by Williams Manu- 
facturing Company. 

The new compact 59 -by -22 -inch 
bowling games feature a player - 
controlled manikin kegler about a 
half -foot high, which bowls balls 
of under one -inch diameter at pins 
under a half -foot high. 

Player aims and activates the 
manikin by manipulating the fig- 
ure of a bowling ball set on the 
outer left side of the cabinet to 
pivot and aim the manikin at the 
pins. and by manipulating a simi- 
lar bowling ball at the right side 
of the cabinet to shoot tine ball 
from the manikin at thepins. 

The games can be played by 
either one or two patrons. Balls are 
delivered to the .manikin figure 
along a bowling ball track. Scoring 

CHICAGO - Straight Flush, a 
single -player, five -ball pin with a 
card game theme, was shipped to 
distributors last week by D. Gott- 
lieb ¿r 'Company. 

Blackglass has a circular fan of 
13 light -up playing card symbols. 
Player can light two cards at a time 
with a single hit on playfield ball 
targets. 

Straight Flush gives special 
scores for lighting any five cards in 
a row, hitting red and green targets 
after a five -card row is made, or 
making a special roll -over on the 
fifth ball after a "straight" is 
lighted. 

Three roto- targets are brought 
up to scoring position at all times. 
Player hits targets by pressing ball, 
flipper buttons which shoot ball up 
the playfield. 

Red and green targets light hall 
bumpers and kickers for added 
scoring. Straight Flush features 18 
ways to score specials, and has 
match play and 7,000,000 top 
score. 

Player can spin varied -numbered 
roto- targets by hitting four spots 
on playfield. Came is available 
with both dime chute and three - 
for- quarter chute. It lias a ball 
count window at bottom playfield. 

Focus on Bowlers, 5- Balls, Used 
Equipment; No Bold New Ideas 

CHICAGO - The year 1957 
was one of transition for the game 
business. There were some new 
beginnings, some endings, but for 
the most part the theme was, "make 
do with what we have." 

Ended was the long reign of the 
in -line pinball as king of locations. 
Begun was a new stress by manu- 
facturers on games of clear amuse- 
ment - away from games with 
chance appeal. 

The industry saw the heydays of 
the high- grossing but legally trou- 
blesome in -line pin drawing to a 
close via a decision by the U. S. 
Supreme Court. It took a deep 
breath and settled back to build 
toward a challenging new era in 
coin amusements. 

But little headway was made. 
Not a single new successful location 
game was bowed in 1957 that was 
more than a departure from what 
had been built the previous year. 

Ball Bowler Trend 
New game production and sales 

centered around the ball bowler, an 
oft -praised, oft -denounced creation 

born in 1958, Ball bowlers hit 
their sales peak during the year, 
but never approached the sell -out 
proportions reached by the bump- 
er- type pool game in the years pre- 
vious. Operators complained about 
price, frequent design changes and 
size ... all of which combined in 
the ball bowler to present to some 
operators near as much trouble as 
profit. 

Little if any headway was made 
on a national organizational level. 
The one trade group fairly repre- 
sentative of national industry-the 
National Coin Machine Distribu- 
tors' Association -produced a num- 
ber of worthy proposals, but little 
action. A few impressive new op- 
erator organizations weie formed, 
but operator groups remained dis- 
united on a national basis. There 
was little hope that manufacturers 
might work together to advance in- 
dustry interests. The idea that rep- 
resentative operators, distributors 
and manufacturers could meet as a 
group and iron out industry prob- 
lems remained only an idea. 

is regulation up to the 10th frame, 

360 re gossible. 
1957 News Highlights: Ball Bowlers :' player shots, with 

Pins, whit re-set automatically. w w 
are suspended on the 

entire 
and Heavy Exports woven strings, and the entire play 

field is covered by a lightweight, 
one-piece, plexiglass non -breakable 
hood. Playfield and rails are of 
Formica. 

Ten Strike and Ten Pins are 
identical models with the excep- 
tion that Ten Strike, the replay JANUARY -CIAA inks contract 
model, provides replays for high with electrical union Miami 
score or number match, .ant has Association holds annual dinner- 
twin National rejector chutes ad- dance.... California trade predicts 
i',stable to 3, 4, 5 or 6 plays. Ten larger, mixed routes... . 0 show 
keins, the straight novelty model, growing interest in new ball bowl - 
has a single National rejector chute ers.... Indiana to review State 
adjustable to nickel, dime or quay- pinball code... Irving Kaye moves 

Following are the month - 
by- inonth developments in the 
coin- operated amusement 
game trade of the past year. 

ter play. 
The games, abouti the size of 

five -ball pin models, are designed 
to fit into most types of locations. 

to larger plant. .. National coin 
union plans lO -State drive. . . 

Cash payments and unproved credit 
ease op finance terns.... Games 

Used Shuffles Climb 
Up to $100 in 1/2 Year 

Most Other Game Models Show Normal 
Depreciation; In -Line Pin Prices Fall 

CIiICACO -Sonic used shuffle 
game models ins the 1954.1955 
category rose in value up to $100 
over the past six months. Most 
used shuffles showed hikes or re- 
mained at a steady price level 
since July. Few showed major 
drops, and most kept far ahead of 
normal depreciation rates. 

only used in -line pin models 
shbwed an unusual drop in value 
among used game models over the 
past year. This can be traced di- 
rectly to the unfavorable legal cli- 
mate brought to these games by 
the U. S. Supreme Court decision. 

Five -ball pins showed relatively 
normal depreciation rates thru the 
year, while Arcade -type equipment 
showed flighty ups and downs 
from season to season and piece to 
piece. 

Comparative Shuffle Pieces 
Comparative prices of a fairly 

representative group of used shuf- 
fle bowlers indicated a general up- 
swing in price tags from July to 
December, as reflected in the ad- 
vertised price listings of The Bill- 

board's weekly Price Index. Ac -. 
cording to the Index, Chicago 
Coin's Score -A -Line shuffle (late- 
1955) umped from a mean aver- 
age advertised price of $295 in 
July to $425 in December. The 
firm's Starlite (mid -1954) moved 
from $95 in July to $195 in De- 
cember. 

United's Team Bowler (early - 
1954) climbed from $75 to $165 in 
the same period, and Bally's Vic- 
tory (mid -1954) was tagged at $7,5 
at mid -year, $195 at year's end. 
United's Banner (late -1954) hiked 
frown $115 to $240. 

While these price jumps tiere 
ouitstanding, most late -model used 
shuffles showed gains or held their 
price over the six months. 

Keeney's Bikini shuffle (mid - 
1954) moved from $75 to $150. 
The firm's Pacemaker (late -1953) 
remained at a level $85. Its Bonus 
Bowler (early -1954) jumped from 
$95 to $12.5. 

United's Clipper (mid -1955) re- 
mained at $295, and its Olympic 

(Continued on page 68) 

, l in ball Vecisions 
on comeback in Memphis.... Bos- 
ton cuts number of pinball licenses. 
... U. S. subcommittee backs newly 
proposed federal pin tax code... . 

Salt Lake City pin ban ruled un- 
constitutional. . South Carolina 
studies bill to ban pins.... Bally 
builds bowler in three sections.. . 

Boston vetoes Sunday, teen game 
play.... Internal Revenue requires 
op statement on location lease with 
split of $600 or over. .. Canipe 
named Memphis association head. 

FEBRUARY - U. S. Supreme 
Court to review Korpan in -line pin 
case. . , . Bally, Moloney mark sil- 
ver anniversary. Reveal 133 
game models bowed in 1956.. 
Coin pool games continue good 
grosses, but sales drop.... Salt 
Lake City pin case to move to 
State Supreme Court. .. Frank 
Mencuri resigns Exhibit Supply 

Ball bowlers, target bowl- ers give trade sates punch... In- 
diana Senate kills bill to ban pins. 

Coin exports jump ahead 45 
per cent in October.... 600 attend 
Baltimore operator asociation din- 
ner. . Nominate slate for 
AAMONY voting.... Ball bowlers 
gradually moving to front in indue. 
try. ..November exports climb 
19 per cent... Keeney enters ball 
bowler ,market.... Appeals Court 
rules Toledo, O. pin ban valid. 

Valley ships six- pocket pool 
game. 

MARCH -Trade hunts used pins, 
exports drain market.... Causada 
tightens restrictions on pins. . . 

Reveal teamster move to control 
Oregon pins. Illinois bill threat- 
ens ops with .1 per cent tax on 
on gross receipts... - AAMONY 
re- elects Sandy Wanner president. 

Game hijackers hit Chicago 
locations.... Cincinnati bans free - 
play pins.... Tennessee kills bill 
to clip teen pin play. . . . 

George Ponser, pioneer New Jersey 
distributor, dies. . Proposal for 
new pin tax fails, U. S. Supreme 
Court to decide tax categories... 
Indiana bans free -play pins. , . , 

Nat Cohn, New York trade leader, 
dies.... Game market boosted by 
well- balanced production.... 

nuis High Court ales free -play 
pins okay. 

APRIL -Tavern trade reports 
high costs, low income. , Pins 
under study by assemblies in Mary- 
land, South Carolina, Wisconsin. 

. Arkansas ups help defeat anti - 
game bills. . Sam Greenberg 
re- elected CIAA president. , . 

Pool trade picks up with six -pocket 
models. .. . U. S. Senate probe 
turns to coin machines.... Reveal 
record 1958 export year Max 
Mines, New York trade veteran, 
dies N. Y State moves against 
pins, ops pull equipment. . . 

Charges levied to N. Y. State Su- 
preme Court sgainst union locals 
531 and 46.5. Indiana anti -pin 
law held invalid in Fort \Vayne 
court. - 14,076 games, jukes 
licensed for Chicago spots. . . 

Local 465 prey, Caggiano, refutes 
charges of RCIA. Maryland 
outlaws pins nearing $250 stamps. 

Supreme Court hears Korpan 
pin case, decision deferred. . 

Boston ops hit with $100 pin fee. 
, January exports dip from 1956 

level, but games show gain. . 

MAY -Trial date set in MONY, 
RCIA versus Local 531 in New 
York Ball bowlers. six- pocket 
pools boost spring outlook... - Li- 

(Continued on page 64) 

The export trade in games hit an 
all -time high drain the year, with 
games accounting for the greatest 
percentage gains over the previous 
years, l' ive- halls, shuffles, in -lines 
and arcade pieces all enjoyed brisk 
demands from markets abroad - 

More Five -Balls 
Two manufacturers embarked on 

regular production of five -ball pins. 
Bally and Cenco entered the field 
to compete with Gottlieb and Wil- 
liams in the steady, widely popular 
five -ball markets. 

United, Bally and Chicago Coin 
stressed output on ball bowlers, 
with United apparently withdrawn 

(Continued on page 65) 

N. Y. Court 

Refuses Union 

Injunction 

contentions were not proved, and 
that Local 19 was a certified union. 

;Meanwhile the union situation 
here is still muddied. The only 
union with an agreement with a lo- 
cal association is Local 1690, cov- 
ering the New York juke box oper- 
ators. 

Currently, no game union is ac- 
tive here. At one time, the RCIA 
had granted a charter to a union 
operated by Jim Caggiano. But 
later the charter was withdrawn, 
and Caggiano attempted to activate 
his own union, which had preceded 
the RCiA charter. He was enjoined 
from doing so. 

Local 531 
Local 531, which was set up by 

Al Cohen in the juke box field, was 
also enjoined in a court action, and 
Cohen himself was indicter, by L 
Brooklyn grand jury on a conspir- 
acy charge. 

The basic difference between the 
action against Local 531 and the 
action against Local 19 is that Lo- 
cal 19 did not attempt to replace 
operators at picketed locations 
with those of its own. 

The power of a former union op- 
erator in the area, Sam Getlin, has 
apparently been broken. Getlan 
was once dominant in the Hudson 
Valley and in Westchester County, 
but after testimou before a Sen- 
ate investigating committee-testi- 
mony which linked Getlan with un- 
derworld figures -the operators re- 
fused to bave any- dealings with 
Getlan. 

Hub Pins Face More 
Rough Sledding Ahead 

BOSTON -The fight to raise cense fee from $35 to $100. 
the license fees on pinball machines Mayor John B. Hynes vetoed it 
with the aim of driving them out is with the explanation that the city 
still going on in the city. Last can charge only as much as is 
week Councilman Edward F. Mc- reasonably necessary for granting a 
Laughlin jr., a foe of the machines, license and policing the operation 
told the City Council that he of the machine. 
asked the Law Department last Hynes suggested a fee of $60 for 
May to compile a report showing the first machine and $35 for all 
how much it costs the city to grant others on the some premises. The 
and police a pinball license. He fee stayed at the $35 which had 
said he was still waiting and that been advanced $5 at the beginning 
he was getting mighty impatient. of this year. McLaughlin has 

Last spring the council passed charged that some of the machines 
McLaughlin s order hiking the li- ( Continued on page 86) 
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Coin Machine Price Index 
How to Use the Index 

HIGHS AND LOWS Equipment and prices listed be- 
low are taken from advertisements in The Billboard for 
the period shown. Listings are based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times for the period 
shown or at least 5 times together with a computation 
based on annual average. 

(For 10 -week period coding with 

PRICES given in the Index are in no way intended to 
be "standard," "national," "set," or offer an authoritative 
reflection of what prices should be on used equipment. 
Prices in the lodes are designed, however, to be a 

handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time 
on location, the territory and other related factors. 

i,,ue of Dcrrmbrr 23, 1957) 

MEAN AVERAGE. The mean average is a computa- 
tion based on all prices of which a machine has been 
advertised for the period indicated and reflects the 
dominant advertised price level. It is not a simple 
average between the "high" and "low." High and 
low indicate price range; mean average indicates the 
price level at which most of the machines are advertised 
for. Therefore, when the mean average is nearer the 
"high," it indicates the "low" is a unique price probably 
for "as is" on "distressed" equipment. 

MUSIC MACHINES 
Ote\ Lew 

Model C -40 S 69.00 $ 69.00 
Model E -40 (531 40 sel., 

Mew 
Are. 

$ 69.00 

78 RPPM 275.00 225.00 225.00 
Model E -80 (53) 80 sel., 

45 RPM 350.00 350.00 350.00 
Model E -120 (531 120 sel., 

45 RPM 425.00 275.00 350.00 
Model F -80 (54) 80 sel., 

45 RPM 485.00 485.00 485.00 
Model F.120 1541 120 sel., 

45 RPM ... 595.00 495.00 565.00 
ROCK -OLA 
1432 150-511 50 set., 

78 RPM S 95.00 5 95.00 $ 95.00 
1432 Rocket 100.00 95.00 95.00 
1434 150 -511 50 sel., 

78 RPM 175.00 135.00 145.00 
1434 Fireball 195.00 135.00 195.00 
1434 Rocket 150.00 135.00 145.00 
1436 A -1531 120 sel., ' 

45 RPM 175.00 175.00 175.00 
1438 1541 120 sel., 

45 RPM 395.00 395.00 395.00 
1446 Hi -Fi 120 sel., 

45 RPM 445.00 445.00 445.00 

SEEBURG 
HM- 100- Hideaway 

(9/491 $149.50 3149.50 $149.50 
M -100 -A (9/49) 100 

set., 78 RPM 275.00 69.50 195.00 
M -100 -B (10/501 100 sel., 

45 RPM 425.00 375.00 395.00 
M -100 -C l5 /521 I00'ael., 

45 RPM 525.00 65.00 495.00 
HF -100 -G 19/531 100 

sel.. 45 RPM 695.00 575.00 575.00 
HF -100 -R 695.00 675.00 675 00 
100 -W (9/531 575.00 575.00 575.00 

WURLITZER 
1015 (46) 24 set., 

78 RPM $ 35.00 $ 35.00 $ 35.00 
1017 (461 24 sel., 

78 RPM 35.00 35.00 35.00 
1100 (471 24 sel, 

78 RPM 50.00 50.00 50.00 
1217 Hideway 1501 48 sel., 

45 or 78 RPM 95.00 95.00 95.00 
1250 (50) 48 sel., 

45 or 78 RPM 115.00 69.50 115 00 
1400 1511 48 sel., 

45 or 78 RPM 195.00 124.50 165.00 
1450 1511 48 set., 

45 or 78 RPM 175.00 150.00 150.00 
1500 1521 104 set., 

45 -78 RPM Mix 495.00 149.50 299.00 
1550 -A (531 104 set., 

45 -78 RPM Mix 299.50 299.50 299.50 
1600 (531 48 set., 

45 or 78 RPM 275.00 275;00 275.00 
1600 -A 1541 48 sel., 

45 or '78 RPM 275.00 275.00 275.00 
1650 1531 48 set., 

45 RPM 325.00 225.0Ù 325.00 
1650A 1541 48 sel.; 

45 RPM 325.00 225.00 225.00 
1700 1541 104 sel., ' 

45 RPM 625.00 495.00 495.00 
1800 12/551 1 W 1 825.00 65.00 595.00 

PINBALL GAMES 
BALLY 
Atlantic City l5 /521 , , 65.00 , , 

185.00 Beach Beauty (1 /55) 
55.00 
30.00 

65.00 
175.00 

Beach Club (2/531 75.00 30.00 30.00 
Beauty (1 1 /52) 75.00 55.00 75.00 
Big Time 11/551 245.00 110.00 125.00 
Bright Lights 15/51) 55.00 . 55,00 55.00 
Bright Spot (11/511 65.00 65.00 65.00 
Broadway 112/551 270.00 185.00 225.00 
Coney Island '19/521 55.00 45.00 45.00 
Dude Ranch (9/51) 75.00 45.00 60.00 
Frolic (10 /521 80.00 65.00 65.00 
Gayety (3/55) 85.00 55.00 65.00 
Gaytime 16 /551 145.00 65.00 125.00 
Hi -Fi' 16/541 75.00 
Ice Frolics (1/541 65.00 

60.00 
45.00 

65.00 
55.00 

Miami Beach 19/55) 145.00 120.00 125.00 
Nile Club (3/56) 425.00 210.00 245.00 
Palm Beach (7/521 85.00 40.00 40.00 
Palm Springs 111/521 , 65.00 55.00 60.00 
Spot Lite f I /521 65.00 55.00 60.00 
Surf Club 13/541 60.00 40.00 55.00 
Variety 19/541 95.00 70.00 75.00 
Yacht Club 16/531 55.00 30.00 55.00 

N11a 

CHICAGO COIN 
Basket Ball Champ 

(10/491 $195.00 
Tahiti 110/491 75.00 

GENCO 
Golden Nugget 12/531 $ 35.00 
GOTTLIEB 
Arabian Knights 111/53) ,5125.00 
Auto Race (9/56) 270.00 
Basketball 1 10/491 200.00 
Chinatown 110/521 65.00 
Cinderella 13/481 25.00 
Classy Bowler (7/56) 245.00 
Coronation 11 1/521 45.00 
Crossroads (5/521 195.00 
Cyclone (4/51) 25.00 
Daisy Mae (7/541 145.00 
Derby Day 14/561 210.00 
Diamond Lill 112 /54) ,,, 140.00 
Dragonette (6/541 175.00 
Duette 13/551 195.00 

'Flying High (2/53) 65.00 
Four Belles 110 /541 , , , 125.00 
Four Stars (6/521 65.00 
Frontiersman (11/55) 185.00 
Gold Star 18/54) 1 50.00 
Grand Slam 14/531 60.00 
Green Pastures (1 /541 . , , 100.00 
Guys & Dolls 15/531 . , 80.00 
Gypsy Oueen 12/55) , , 175.00 
Happy Days (7/521 65.00 
Harbor Lites 12/561 195.00 
Hawaiian Beauty (5/541 , 125.00 
Hit 'ñ Run 13/521 65.00 
Jockey Club 14/54) ,,., 130.00 
Jubilee (5 /551 275.00 
Jumbo 110/541 235.00 
Marathon (10 /551 245.00 
Lady Luck (91541 150.00 
Lovely Lucy (2/541 110.00 
Marble Queen 16/53) 85.00 
Mystic Marvel 13/54) ., 255.00 
Niagara 112 /51) 35.00 
Pin Wheel ( 10/531 ' 100.00 
Poker Face 18/531 85.00 
Quarette 12/521 95.00 
Queen of Hearts 112/521 65.00 
Quinette (3/53 75.00 
Rose Bowl 110/511 50.00 
Score-Board 13/56) 275.00 
Sea -Belles 18/561 295.00 
Shindig (9/531 110.00 
Skill Pool 18,521 70.00 
Sluggin Champ 14/55) 180.00 
Sloggio Champ Deluxe 

14/55) 180.00 
Southern Belle 16/551 ., 170.00 
Spot - Bowler (10/50) .. , . 30.00 
Stage Coach (11/54) . 150.00 
Sweet Add -A -Line 17/551 , 175.00 
Toreador 16/56) 386.00 
Tournament (8/551 225.00 
Twin Bill 11/551 150.00 
Wishing Well '19/551 185.00 

UNITED 
ABC 12/52t 545.00 
Caravan 11/561 225.00 
Circus 18/52) 25.00 
Havana 12/541 80.00 
Hawaii 16/541 120.00 
Manhattan 14/55) 80.00 
Nevada 18/541 43.00 
Pixie 19/55) 145.00 
Rio 111/531 25.00 
Singapore 110/541 40.00 
Stardust 14/56) 225,00 
Starlet (II /551 225.00 
Triple Play 18/55) 85.00 
7ropicana I I /551 75.00 
Tropics (7/551 145.00 

WILLIAMS 
Army Cr Navy (10!55) $ 35.00 
Big Ben (9/54) 125.00 
C. 0. D. 19/531 75.00 
Colors 111/541 95.00 
Dealer '21' 12/541 55.00 
Deluxe Baseball 195.00 
Disk Jockey 111/521 40.00 
Eight Ball (1/521 35.00 
Fairway 16/53) 40.00 
Grand Champion (8/53) ,. 80.00 
Gun Club ( I I /531 40.00 
Haybumer (6 /51) 75.00 
Hong Kong 110 /521 55.00 
Jalopy 18/511 55.00 
King of Swat 225.00 

Lee 

$195.00 
75.00 

$ 35.00 

5 95.00 
235.00 
200.00 

35.00 
25.00 

215.00 
35.00 
45.00 
25.00 

125.00 
185.00 
115.00 
135.00 
150.00 
45.00 

125.00 
50.00 

150.00 
125.00, 
35.00) 
75.00 
45.00 

125.00 
65.00 

175.00 
120.00 
45.00 
85.00 

210.00 
225.00 
215.00 
105.00. 
60.00 
85.00 
95.00 
35.00 
60.00 
60.00 
95.00 
60.00 ' 

65.00 
35.00 

185.00 
275.00 

60.00 
35.00 

125.00 

180.00 
165.00 
30.00 

120.00 
135.00 
275.00 
210.00 
145.00 
145.00 

545.00 
50.00 
25.00 
80.00 

120.00 
60.00 
43.00 
70.00 
25.00 
40.00 

150.00 
50.00 
65.00 
75.00 

145.00 

$ 35.00 
55.00 
75.00 
95.00 
35.00 
85.00 
40.00 
35.00 
40.00 
35.00 
40.00 
50.00 
50.00 
40.00 

215.00 

Maw 
Ara. 

$195.00 
75.00 

$ 35.00 

$100.00 
245.00 
200.00 
65.00 
25.00 

235.00 
45.00 
65.00 
25.00 

125.00 
195.00 
125.00 
150.00 
175.00 
45.00 

125.00 
65.00 

165.00 
140.00 
50.00 

100.00 
65.00 

170.00 
65.00 

185.00 
120.00 
65.00 

1(0.00 
210.00 
225.00 
245.00 
125.00 
110.00 
85.00 

120.00 
35.00 

100.00 
75.00 
95.00 
60.00 
65.00 
35.00 

225.00 
285.00 
100.00 
65.00 

180.00 

180.00 
170.00 
30.00 

150.00 
175.00 
275.00 
225.00 
150.00 
175.00 

545.00 
200.00 

25.00 
80.00 

120.00 
60.00 
43.00 
75.00 
25.00 
40.00 

210.00 
125.00 
65.00 
75.00 

145.00 

$ 35.00 
95.00 
75.00 
95.00 
55.00 

125.00 
40.00 
35.00 
40.00 
80.00 
4000 
50.00 
50.00 
40.00 

225.00 

Lazy Q 12/541 $ 
Lu Lu 112/541 
Nifty (12/501 
Nine Sisters 11/54) 
Peter Pan (4/551 
Quarterback (10/491 , 
Race the Clock (I/55) 
Rainbow 5 Ball 1 I 1 /481 , 

Regatta (10 /551 
Scream° (4/54) 
Silver Skates 12/531 
Sky Way 19/541 
Spark Plug 110 /S1 1 

Spitfire 12/551 
Star Pool 110/541 
Struggle Buggie 112/531 
Slugfest (3/521 
Twenty Grand 112/521 
Times Square (4/531 
Thunderbird (5/54) ,,,, 
Three Deuces (8/551 
Super World Series 
Wonderland (5/551 

SHUFFLE 
Ace Bowler 1CC) 19/501.$295.00 
Advance Bowler (CC) 

(5/531 
American Bank 

Shuffleboard( 
15/521 

Arrow (CC1 
Banner IUI (8/541 
Bikini (K) 16/541 
Bonus Bowler IK1 13/541 
Bonus Score Bowler ICC1 

14/551 
Bowlitte (G1 17/501 
Broadway Alley (U) 
Capital Deluxe Shuffle 

Games 
Capitol lUI (6/551 
Carnival IKl (5/531 
Cascade (U) (2/531 
Century IKI (6/541 
Champion 1B1 15/541 

'Chief (Ul (11/531 
Classic (U) (6/53) 
Clipper (U) (5 /55) 
Clipper Deluxe (U) 15/551 
Clover Shuffle (U1 (1/531 
Club 1K) (4/531 
Comet Targette tU1 

111 /54) 
Comet Deluxe IUI (11/541 
Criss -Cross (CC) (11/53) 
Criss -Cross Targette 

Deluxe (CV 11/551 
Criss -Cross Targette 

Regular (CC) (1/551 
Crown (CC) (4/531 
Diamond 00 (5/531 ,,,, 
Domino (K). 15/531 
Double Score (CC/ (3/531 
Feature (CC) 17/54) 
Fifth Inning Deluxe IUI 

16/551 
5 Player (U) (1/511 
Fireball 1CC) (11/541 
Flash (CC) (9/54) 
8 Player IGEI (9/511 
Gold Cup (CC) 17/531 
Gold Medal (8) ,(3/551 
Hi Speed Triple Score (CC) 

18/531 
Holiday Match Bowler (CC) 

19/531 . 

Hollywood (CC) 15/55) .' 
Imperial 1U) (9/531 . 

Leader Shuffle Alley (U) 
111/531 

League Bowler (U) 11/541 . 

League Bowler Deluxe 
(U1 (4/541 

Lightning (U) 12/551 '295.00 
Lightning Deluxe lUl 

12/55) 
Magic 18) (12/541 
Mars (U1 (1/55) 
Mars Deluxe tUl 
Match Bowl -A -Ball (CC) 

(8/52) 
Match Pool (GE) (2/54) , , 

Mercury (U) (12/541 . 

Mystic Bowler (B1 112/54) 

Hle>t .Lew 
Mews 
Ar4 

S 35.00 
1 35.00 
20.00 
50.00 

135.00 
195.00 
190.00 
265.00 
135.00 
75.00 
50.00 
65.00 
30.00 

110.00 
85.00 
45.00 
45.00 
50.00 
70.00 

115.00 
180.00 
60.00 

130.00 

5195.00 

100.00 

225.00 
315.00 
240.00 
150.00 
125.00 

345.00 
40.00 

195.00 

365.00 
295.00 

85.00 
50.00 

210.00 
195.00 
85.00 
80.50 

295.00 
325.00 
75.00 
65.00 

125.00 
245.00 
95.00 

110.00 

75.00 
50.00 

175.00 
50.00 
75.00 

185.00 

110.00 

150.00 
195.00 
50.00 

115.00 
300.00 

60.00 

350.00 
325.00 
135.00 

165.00 
160.00 

145.00 
275.00 

275.00 
325.00 
275.00 
245.00 

45.00 
80.00 

165.00 
355.00 

35.00 
135.00 
20.00 
50.00 

150.00 
195.00 
200.00 
275.00 
135.00 
75.00 
50.00 
85.00 
30.00 

110,00 
110.00 
55.00 
45.00 
50.00 
70.00 

125.00 
180.00 
60.00 

135.00 

$ 35.00 
135.00 
20.00 
50.00 

135.00 
185.00 
100.00 
265.00 
95.00 
75.00 
50.00 
60.00 
30.00 
75.00 
75.00 
45.00 
45.00 
50.00 
35.00 

115.00 
145.00 
60.00 

110.00 

GAMES 
$ 95.00 

199.50 95.00 

250.00 225.00 
375.00 250.00 
325.00 155.00 
195.00 125.00 
190.00 75.00 

395.00 275.00 
40.00 40.00 

225.00 195.00 

435.00 225.00 
350.00 225.00 
125.00 45.00 
50.00 50.00 

295.00 175.00 
300.00 125.00 
85.00 85.00 

140.00 50.00 
385.00 215.00 
425.00 225.00 
125.00 39.50 
75.00 50.00 

125.00 125.00 
345.00 125.00 
95.00 95.00 

110.00 110.00 

75.00 75.00 
50.00 50.00 

235.00 100.00 
50.00 50.00 
95.00 49.50 

275.00 125.00 

115.00 110.00 
40.00 40.00 

150.00 150.00 
335.00 195.00 
85.00 50.00 

155.00 75.00 
425.00 275.00 

60.00 60.00 

450.00 225.00 
495.00 225.00 
215.00 60.00 

195.00 125.00 
250.00 95.00 

195.00 100.00 
225.00 

295.00 275.00 
425.00 300.00 
295.00 225.00 
395.00 185.00 

70.00 45.00 
99.50 75.00 

175.00 150.00 
355.00 325.00 

Copyrighted material 
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Nam 
H new A. 

Mercury Deluxe 11th 
Frame (U) $295.00 $235.00 $245.00 

Name Bowler (CC) (1/54) 50.00 50.00 50.00 
Official (U) (5/52) 85.00 60.00 75.00 
Olympic (U) (8/54) 135.00 70.00 75.00 
Original 95.00 50.00 ' 70.00 
Pacemaker (K) (9/53) 149.50 50.00 85.00 
Palisade (K) 55.00 55.00 55.00 
Playtime Bowler (CC) 

i l0/54) 295.00 175.00 275.00 
Rainbow Shuffle Alley (U) 

(8/541 255.00 255.00 
Rocket (BI (8/54) 275.00 175.00 
Royal (U) (8/54) 190.00 75.00 
score -A -line (CC) (9/55) 475.00, 425.00 425.00 
Shuffle Alley Deluxe 

6 Player (U) (10 /51) 85.00 30.00 
Shuffle Alley 6 Player (K) 85.00 45.00 
Shuffle All., 10 Player (K) 95.00 50.00 
Shuffle, Alley 11th Frame 335.00 150.00 
Shuffle Alley Deluxe 1 1th 

Frame (U) 325.00 175.00 
Shuffle Pool (Ge) 111/53) 99.50 39.50 
Six Player (CC) 50.00 45.00 
Six Player Deluxe (K) 65.00 40.00 
Six Player Deluxe (U) 65.00 40.00 
Six Player 10th Frame (U) 75.00 55.00 
Speedlane Bowler (K) 275.00 .275.00 
Speedy (U) 18/54) 135.00 135.00 
Star, 5 Player (U) (7/52) 95.00 34.50 
Star, 10th Frame (U) 

(9/52) 110.00 29.50 60.00 
Starlite'(CCI (5/54) .; 295.00 145.00 195.00 
Super Bonus Deluxe 1U) . 425.00 345.00 - 375.00 
Super Frame. (CC) 15/54) . 295.00 95.00 165.00 
Super Hatch Bowler (CC) 

(10/52) 75.00 50.00 
Super Six (U) (3/52) 100.00 29.5.0 
Targette (U) 100.00 100.00 
Targette Deluxe (U) (8,54) 320.00 95.00 
Team Bowler (U) (1/541, 295.00 100.00 
Team Bowler (KI (10/52) . 75.00 49.50 
Tenth Frame (K) 75.00 35.00 
Tenth Frame Bowler (CC) 95.00 40.00 
Thunderbolt '(CC) 395.00 265.00 
Triple Score Bowler (CC) 

(6/53) 65.00 65.00 
Triple Strike Bowler (CC) 175.00 175.00 
Venus Deluxe (U) 13/55) 350.00 225.00 
Victory Bowler (BI (5/54) 295.00 \145.00 
Venus Bowler 385.00 225.00 

255.00 
275.00 
110.00 

60.00 
55.00 
60.00 

195.00 

225.00 
85.00 
45.00 
45.00 
45.00 
70.00 

275.00 
135.00 
45.00 

55 00 
75.00 

100.00 
195.00 
165.00 
50.00 
60.00 
60.00 

295.00 

65.80 
175.00 
275.00 
195.00 
325.00 

ARCADE EQUIPMENT 
COIN AP-Auto Photo; B-Ballst CC-Cteaao Coin; Fe-Feanet 

Ett-EyMblt: G-Geogin; Glr-(:nnlleb: R-neeaer; \t-IN7 
aletesrope; R-Rswaent g-.Seeburg: Se-geteetYkt M- 
Bas. 

T-Teleeolgl 0-l:Nled; W-R'IBdlael we-wN 

AA Gun (K) ('48) $ 99.50 
ABT Challenger (5/46) 30.00 
Advance Shockers 22.50 
Air Football 225.00 
Air Hockey 325.00 
Air Raider (KI ('48) 125.00 
All Star Baseball (W) .., 195.00 

$ 99.50 
. 25.00 

22.50 
195.00 
250.00 
125.00 
100.00 

$ 99.50 
25.00 
22.50 

225.00 
325.00 
125.00 
175.00 

Nigh Tow 

Anti Aircraft S 99.50 $ 99.50 
Atomic Bombers 1 M 1 125.00 100.00 
Auto Photo (AP) 995.00 1795.00 
Balloonamat Capitol P 

(1/551 295.00 295.00 
Baseball (Scl 79.50 79,50 
Baseball, 2 Player (G) 175.00 12500 
Basketball (G) 225.00' 225.00 
Basketball (CC) 195.00 155.00 
Basketball Champ (CC) 195.00 195.00 
Bat -A -Score (Ev) (8/48) 145.00 95.00 
Bat -A- Score, Sr. (Ev) 

18/48) 145.00 145.00 
Bert Lane Merry-Go -Round 275.00 275.00 
Big Broncho (1/51) 345.00 325.00 
Big Inning (B) (47) 125.00 125.00 
Big League Baseball (3/51) 

(W) 145.00 ,145.00 
Big League Baseball (W) 

12/54) ,.. 145.00 145.00 
Big Top (Cl (6/54) .... 250.00 250.00 
Bingo Roll 150.00 125.00 
Bonus Deluxe (U) 350.00 300.00 
Bonus Gun (U) (1/55) 210.00 210.00 
Bronche, Horse (Ex) 

(10/47) 375.00 375.00 
Card Vendor (Ex) 50.00 . 45.00 
Camita) Deluxe (U) , 295.00 150.00 
Camival Gun )U) 110/54(. 175.00 135.00 
Champion Baseball IG) 215.00 175.00 
Champion Hockey ('46) 125.00 100.00 
Coon Gun (S) 175.00 125.00 
Coon Hunt (S) (2/54) 150.00 95.00 
Dale Gun (Ex) 65.00 50.00 
Defender (B) 1'40) 150.00 125.00 
Derby, 4 Player (CC) 

(3/521 19500 95.00 
Dr- Ivemobile (M) )7/54.ky 195.00 150.00 
500 -Shooting Gallery (Ex-) 

13 /551 175.00 85.00 
Flash Hockey (Comex/ 

(9/46) 99.50 75.00 
Flying Saucer (M) (6/501 350.00 60.00 
Football ,M) 275.00 275.00 
Goa)ee (CC) (1/46) 95.00 65.00 
Gun Patrol (Exl (5 /511 150.00 62.00 
Gypsy Fortune Teller 10.00 10.00 
Harvard Metal Typer 125.00 125.00 
Heavy Hitter (B) 65.00 50.00 
Hi -Bal) (Ex) (2/38) 95.00 75.00 
Hockey (CC) 75.00 75.00 
Home Run, 6 Pláyer (CC) 

(3/54) 200.00 175.00 
Jet Fighter (W) 110/54) 225.00 150.00 
Jet Gun (Ex) (12/51) 75.00 75.00 
Jumping Jack (G) ( 1 1 /52) 85.00 35.00 
Jungle Gun (U) 17/541' 185.00 135.00 
Kicker G Catchers 52.50 52.50 
X. O. Fighter 395.00 345.00 
Lite League (W) 12/54) 95.00 75.00 
Lord's Prayer IM) (6/56) 395.00 395.00 
Lovemeter (Ex) 25.00 25.00 
Mauser Pisto) (Ex) 89.50 89.50 
Mercury Counter Gripper 25.00 25.00 
Midget Movies (CC) 145.00 125.00 
Midget Skeeball (CC) 175.00 145 00 
Mill Scales 65.00 35.00 
Moon Rides (B) (5 /541 , 295.00 200.00 

Meaa 
A.g. 

j 99.50 
125.00 

1795.00 

295.00 
79.50 

145.00 
225.00 
195.00 
195.00 
145.00 

145.00 
275.00 
325.00 
125.00 

145.00 

145.00 
250.00 
150.00 
325.00 
210.00 

375.00 
50.00 

245.00 
150.00 
185.00 
100.00 
175.00 
150.00 

65.0Q 
125.00 

135.00 
195.00 

175.00 

99.50 
125.00 
275.00 
95.00 
95.00 
10.00 

125.00 
50.00 
75.00 
75.00 

195.00 
225.00 
75.00 
75.00 

150.00 
52.50 

350.00 
75.00 

395.00 
25.00 
89.50 
25.00 

125.00 
145.00 
50.00 

250.00 

Mer 
9W l.eei A.t. 

Panoram (Mills/ $395.00 $325.00 $325.00 
Pennant Baseball (W) 100.00 95.00 100.00 
Periscope (CC) 100.00 95.00 95.00 
Photomatic (M) (1/50) 395.00 245.00 275.00' 

i. tuxe (M) 
(2/36) 245.00 245.00 245.00 

Pistol (CC) (1/49) 75.00 75.00 75.00 
Pistol Pete (CC) 99.50 45.00 75.00 
Pistol Target Skill 15.00 15.00 15.00 
Pitch'm G Bat'm (S) 195.00 125.00 175.00 
Polar Hunt (W) 395.00 325.00 345.00 
Pop Up 20.00 20.00 20.00 
Quarterbacks (G) (9/55) 195.00 140.00 195.00 
Ranger (K( 295.00 250.00 295.00 
Rapid Fires (B( 125.00 110.00 110.00 
Rifle Gallery (C) (6/54) 175.00 150.00 165.00 
Round the World Trainer 

(CCI (10/53) 375.00 325.00 325.00, 
Royal Mustang Horse .375.00 375.00 375.00 
Safari (W) (2/54) 36500 224.00 313.00 
Set Shot Basketball 

(Munves) (6/52) 295.00 225.00 275.00 
Shoe Brush Up 95.00 95.00 95.00 
Shoot the Bear (S) 195.00 65.00 125.00 
Shooting Gallery (Ex) 

(6/54) 225.00 95.00 150.06 
Sidewalk Engineer (W1' 

(5/55) 195.00 100.00 150.00 
Silver Bullets (Ex) (11/49) . 125.00 125.00 125.00 
Silver Gloves IM) 195.00 125.00 195.00 
Six Shooter (Ex) 75.00 75.00 75.00 
S K Grip Vue 30.00 20.00 20.00 
Sky Fighter (M) 19/53) 125.00 125.00 125.00 
Sky Gunner (G) 19/53) 125.00 125.00 125.00 
Sky Gunner (CCI 125.00 125.00 125.00 
Sky Rocket (G) (5/55) 195.00 175.00 195.00 
Smiley (Pioneer) (8/46) 525.00 495.00 495.00 
Space Gun (Ex) 125.00 85.00 95.00 
Space Ranger (Deco( 295.00 224.50 295.00 
Space Ship 275.00 95.00 135.00 
Speed Boat 1B) (7/53) 325.00 275.00 325.00 
Sportland (Ex) (11/51) 140.00 120.00 120.00 
Sportsman (K) (11/541 185.00 175.00 175.00 
Standard Metal Typer, F S... 275.00 275.00 275.00 
Star Series (WI (4/49) 85.00 85.00 85.00 
Star Shooting Gallery. 1 

(Ex) (9/541 120.00 100.00 100.00 
Steeple Chase 395.00 395.00 395.00 
Submarine ( K) (1/42) 125.00 125.00 125.00 
Super Home Run (CC) 

(3/54) 125.00 125.00 125.00 
Super Jet (CC) 14/53) 175.00 175.00 175.00 
Super Jet (CC) (8/53) 295.00 295.00 295.00 
Super Pennant (W) 175.00 145.00 175.00 
Super Slugger IU) 17/551. 395.00 295.00 350.00 
Telequiz (1/49) (T) 65.00 65.00 65.00 
Ten Strike (El (46) 85.00 75.00 85.00 
3 -D Theater (M) (12/53). 150.00 150.00 150.00 
Three -of -a -Kind 20.00 18.00 18.00 
Three Way Gripper (Gb1 25.00 25.00 25.00 
Treasure Cove (Ex) 16/55) 225.00 225.00 225.00 
Trigger Horse (E) (7/535 395.00 395.00 395.00 
Undersea Raider 12/46) 125.00 125.00 125.00 
Voice -O -Graph (M)_ (4/46) 395.00 295.00 325.00 
Wild West (G) 12/55) . 65.00 65.00 65.00 
Wizard 5t . 20.00 19.50 19.50 
Wizard Whiz 25.00 18.00 20.00 
World Series (W) 14/51) 50.00 50.00 50.00 
2íngo (1 /51) (U) 65.00 65.00 65.00 

NEW T'EAR'S SPECIALS: 

Valley 6- Pocket Pools B $185 

14 -Foot Bowlers 415 

CHICAGO. ILLINOIS 

JUNIPER a :iaía 

YEAR END SALE 
All Merchandise Cleaned, Checked 

and Ready for Location 

BINGOS 
Key West 
Big Show 
tante Club 
Broadway 

S321.00 

210.00 
185.00 

United Select Play 
United Handicap 
United Top Hatch 
United DeLuac- Comet -ShuNk Targe} ....- 
Chicago Coin -Tournament Ski 86se1 
Chicago Coin -Bonus Score Bowler 
Chicago Coln -Bowling Team 

8 -FT. SHUFFLE ALLEYS 
$245.00 

395.00 
275.00 
145.00 
295.00 
215.00 
150.00 

14 -FT. BOWLERS 
Chicago Coin- Bowing League rte. galten) 
United Bowling Alley 
Bally ABC Bowling Lane 

$: ó 
515.00 

T. & 1. DISTRIBUTING t0. 
1663 Central Parkway 

Cincinnati, Ohio 
Phone: Main 1 -8751 

CIVE TO DAMON RUNYON CANCER FUND 

Selectivity Keys 
Continued from MO 54 

man named director of marketing. 

JULY- AUGUST: Milwaukee op 
erators debate new 1-cent State tax 
on cigarettes.... 1957 cigarette 
sales up 4 per cent over 1956... . 

New Pennsylvania law for ciga 
rette tax enfor^,ement.... Federal 
grand jury indicts Pittsburgh ciga 
rette operators.... FTC charges 
Reynolds Tobacco with diserimi 
nating among customers in grant- 
ing promotional allowances. 
Kents get a new filter.... FTC 
charges American Tobacco with 
"preferential treatment" of certain 
customers. 

SEPTEMBER- OCTOBER: New 
York cigarette operator association 
writes new code.. , . Du Cronier 
brings out Smokemaster.... Cig 
arette Saxes down 1.7 per cent for 
August.... VenPack brings out 
new machine.... Liggett & Myers 
obtains patent on L&M brand... . 

20- column cigarette machines dom- 
Mate .NAMA show. . . Superior 
introduces new manual vender.... 
Continental sues Rowe $1 million 
over alleged imitation of Twenty - 
700. 

NOVEMBER -DECEMBER: De- 
troit operators bike prices, lose cig 
arette sales.... Pittsburgh opera. 
tors fined $26,725 in cigarette 
price- fixing charges. . . . Manu- 
facturers at work on new models 
with increased selectivity.... R. J. 

Reynolds attains highest sales and 
(earnings in history for nine -month 
period.... All major producers 
show earnings increases. 

g 

/ 

`__\\ohoommoo____\_ 

, 
5 

Children's Rides -Guns! 
Ta 

RECONDITIONED -COIN OPERATED 
Like New Condition -Fully Guaranteed 

MANY AVAILABLE -WRITE FOR LIST 

ALL TYPES -ALL MODELS 
BUY OR TRADE FOR . . . GENCO SKY GUNNER 

Tema: deposit /order- balanc C.O.D. 

Y1 
ö p 

ANTED ! Will Buy Mills z11E1 le Tob 

Gum Venders - Recondi- 
lianed or As te-In Working Order- Stare Cluontity, Prim. 

CAROUSEL Industries, Inc. 2643 W. LAWREtaC' 
L CHICAGO 25, IL. 

All Phones: Uptown 8 -1369 

11011.110101:11MIL.NIMMILMNILIATILIIILIAMTIANANLNILIVOLINIOILMIL 

Albert Pick Hotels 
IN 19 CITIES 

Outstanding accommodations 

for meetings, luncheons, 

parties and conventions 

Write, phone, or teletype for full 
datons on meeting focilities 

PICK HOTELS CORPORATION 

IOK WACKER :Ijl(P.Y; CHICAGO 6 

MMryhav,Ala Ika-fanu.aa 
oenton,0 irk-gWen 
Chkepe.IN Pkgtenren 
CiMlamb,0 nebFOenta:n EoNre 
CI«dma,0. PWtener 
Cola.eut.O Pe1.lalNerN 
Dqwn,O RtA-Di.ei 
puail, MiM Pick-toa De-by 
Eemd.a,lll MLL.fMae. 
rynLMnh Pg1.Daaes 
Iniu.aoc4s,IM 

. 

YY:dnnae 
Wnnapells,NMa PKI.MeN41 
Pittsburgh, Pe ,,,.PnkRCwaNr 
st. tevh, Ma taanea k taebr 
Sm. ea.a.l.a Pkhosie, 
TalWa,O P;cMra(Mnj1 
taeNe,Na. Pielr.genyn 
wnhim(a., ot Pldle. M..N 
Younante.r 0 PkeOb'e 

Albert Pick Motels 

CmnaeR{a,Tero NaliOarler.N.:,a 
coma Unes. CPIe NdiNy len NeIM 

MteelOeethne MMnPNAIbMry 
asIer. Rw Molidry Ina NN.I 

. PenumW,YS Holidaylot Mo4! 

Tn eiasi11,IM KaNNr 1'esa 

ONLY THE BILLBOARD - 
eeeaee .... all aaserroi.eMrr S.e.-+ momie* si NA 

MIT 6UIEAO ä oerounOlR. 
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To the Finest People in the World 
Our Customers and Friends 

SINCERE THANKS TO YOU 
AND BEST WISHES FOR A 
IIEALTIIY & PROSPEROUS 

NEW YEAR 

MORRIS S. GISSER 

and all my associates of the 

(I,-(V(I,AND (O 

g 

ha 

MACH 'NIES 6XC 4 NI e 
2029' PROSPECT AVE:; CLEVELAND 15. OHIO 

All Phones: Tower 1.6715 

tav 195g be a iear ol 

PEACE, 

PROSPERITY, 

PROFITS and 

PROGRESS For All! 

PLEASE! 
-W. S. REDD 

DISTRIBUTING (0., 
, 298lINCGLNç`yS'' 

tiItST04 34. MA9S.-sq? 

NEW YEAR'S SPECIALS 

Davis 6 -Point Guaranteed Phonographs 

SEEBURG 
V200 Rebuilt w/ VI. Sel. Rec. $850 
HFIOOG 569 
HHF100R (Hideaway) 550 
M100C 469 
M100A 189 

WURLITZER 
2150 WRITE 1600 $239 
2000 $699'1400 149 
1800 5691 
1700 469 1250 99 

1650 239: 1217 (Hideaway) 89 

AMI ROCK -OLA 
G200 (like new) $649 1436 (45 rpm) $229 
F120 (like new) 495 1434 (45 rpm) 139 

WALLBOXES 
SEEBURG 3W1 (100 sel., chrome cover,) $54.50 
WURLITZER 5210 (200 sel, like new) WRITE 
WURLITZER 5205 (104 selections) 32.50 

Telephone or 

V 
.._ ,.. IilïtE í3:lì11, "' 

DISTRIBUTING 

ó.dwiv, Seaborg Diei lors 

718 Erla Blvd., Iu1, Syracuse 1, N. Y. 
U.S.A. 

Terms: 1/1 Deposit Required. Phone: OReniM 9.14S1 

CARLE ADDRESS: "DAVDIS' 

Kïí.F'..'.\ \á:äv ;::,á Z:ïìc`;..,`-: Sa^>1.`^..°... .., r.. .. a.a,..a\\..>`,..1,.' \u\`.:::__.. 

News Highlights of 1957 BEST FOR LESS 
Continued from page 61 , 

cense relief sought for New York 
City game operators.... New York 
State pm ban dulls prospects at 
summer stops.. : Chattanooga to 
issue pin licenses.... Boston CJA 
dinner honors Dave Bond. . . 

Canne indus t r y shows Arcade 
equipment at \LOA show.... 446 
coinmen honor Meyer Parkoff at 
New. York UJA banquet... . 

NCMDA meets, discusses sales, 
public relations. ..Louisville ban 
hits teen pin play. ups fees... . 

Court affirms Toledo free -play ban. 
Indiana boosts op tax on /gross 

income 50 per vent. 

JUNE- Kiddie ride trade reports 
$5,500,000 annual gross.... Chi- 
cago trade gives UJA solid back- 
ing. , .. Malnlfacturers plan use of 
larger bawling ball. Trade 
awaits U. S. Supreme Court de- r 
cision in Korpan pin case. 
March exports hit all -time high to- ll 
tal of $2,833,370.... NCMDA 
tells progress, plans.... Operators $4 
on used gameskick, find shuffles l 
Stijl pull coins, . . Distributors 

0 

5 

e 

level. . . Exports hit $12,772,= 
000 in first calf - }ear. . . . Max 
Marner, Philadelphia coin machine 
figure, dies. 

SEPTEMBER - Trade ponders 
tournament play plans on ball 
bowlers.... Kiddie ride accident 
launches Miami inspection drive. ... Baltimore pr.lice probe alleged 

. (Continued on page 63' 

Shopped and Ready 
for Location 

MUSIC 
WURLITZER 

1700 $.495.00 
1800 595.00 
1900 695.00 
2000 795.00 
1400 155.00 

AMI 
MODEL D -40 $115.00 
MODEL E-80 325.00 
MODEL D -80 225.00 

°O ° ° ° ° ° °°°°° ° °r WALL BOXES 
WURL1T1ER 5205 539.50 
AMI 40 SEL- 1.9S 
AMI 80 SEL 45.00 
AMI 120 47.50 
SEEBURG 100 SEL. 40.00 

BINGOS 
MANHATTAN 

T CIRCUS 

ÑXIES 
5EA 

y CARAVAN 

g 

g 

g 

P 

NOW READ THIS! 0 

p4 WURLITZER 1900's 
$599,50 1250 .4 

AMI D -80R45 rpm. 249.50 
rSEEBURG M1004 110.00 

Evans CONSTELLATION 135 49.50 
Genco OFFICIAL SKIA BALL 174.50 
Genco BASEBALL POOL 49.50 
Bally ARC 8065)18 265.00 
Wms. DELUXE BASEBALL 49.50 
Wms. SIDEWALK ENGINEER 99.50 
Wms. 1957 BASEBALL 350.00 
United REGULATION 

BOWLER 274.50 
United DELUXE TARGETTE 14.50 
Chico SUPER JEL Kiddie Ride 125.00 

Send for complet. 
BARGAIN LIST! 

Phone . .. Wire Deposit. 
Immediate Shipmcnti 

seek summer hypo, lean on used 
gauss.... Manufacturers bow 45 
new models in vrai s first half... . 

Bally bowler has ball hitting pins. 
. U. S. Supreme Court miles 

pay -off pin balls subject to $250 
gambling tax. 

JULY -New York Supreme Court 
grants injunctions against Cohen, 
Caggiano, Local 465. Min- 
nesota Supreme Court riles free - 
play pins legal. . New York 
operators plan State coin associa- 
tioln H(2MDA publication 
urges operator 25 per cent com- 
missions. . , Wisconsin bill to 
legalize free plans fails by one vote. 

Manufacturers say ball bowl- 
ers to pace future game trade.... 
Bally, United report. plans to keep 
in -line pinballs rolling, but expect 
cut in-output. . U. S. Supreme 
Court kills Korpan petition for pin 
case rehearing. . Exports top 
$2,000,000 second month in row. 

Government restates pin 
charges following High Court de- 
cision, confusion reigns in many 
areas of nation. . Survey of 
game operators reveals desire for 
new. type game with long life,, 
earning power rated top impor- 
tance; operators hit high prices, 
frequent design changes. ... Rev - 
cnne department: free plays not 
subject to $250 tas Ball bowl- 
ers get more and more realistic as 

manufacturers add improvements. 
Used game prices show nix - 

month hike. only in -line pins show 
drop, 

AUGUST - Exports streak to 
third $2.000,000 month.... Dio. 
New York union racketeer, tells 
how he "organized" 100 operators. 

. Bally sets output on series of 
five -ball pins.. New York State 
launches kiddie ride safety probe. 

Fire -balls enjoy new life in 
Minnesota. . Enforcement of 
U. S. Supreme Court pin tax de- 
cision grows across nation. . 

Pool game trade solidifies, looks 
to fall revival. , New model 
introduction al 54 dips from' 1956 

BRADY'S BETTER BUYS 
Wurlilzer Model 2000 .... 5895.00 

Wurlilzer Model 1900 sass 775.00 
Wurlilzer Model 1800 675.00 
Wurlilzer Model 1700F 515.00 
Wurlilzer Model 1400 45 rpm 175.00 

Seeburg Model 1000 425.00 
Seeburg Model 1008 300.00 
AMI Model E -120 300.00 
AMI Model C -40 45 rpm 125.00 

Rock0)a Model 1434 95.00 

Rock -Ola Model 1428 30,00 

BRADY DISTRIBUTING CO. 
7900 West Morehead St., 
Chorlotto, North Carolina 
Phone: FRanklin 5 -1714 

ORCO, Inc. 
110007 Broadrar, dlhanT 4,M. Y. 

leleph9ne 5-0278 

: 60.00 
25.00 
25.00 

165.00 
70.00 

135.00 

ARCADE 
mar LANE 

MERRY -GO -ROUND .....5195.00 
otoBURC COON GUN .,.. 95.00 
CHCO. COIN PISTOL 25.00 

UNITED & BALLY 
14 FT. BOWLERS 

$465.00 rated 

5 down, balance C.O.D. 

Lew aoneieüÇQ" 
Excluiii= Nurlit2er Olga*,:?_; 

o 301 Ncrth _t'apitol Avtnue 
indlanapolis;.lhdiank. . 

. Phone> MElrósè 5.1593- ;: 

GIVE TO DAMON RUNYON 
CANCER FUND 

ARCADES 
FOR SALE 

List Your Parks and Arcades With Us! 
(Strictly Confidential) 

CONTACT: JOE MUNVES 
577 TENTH AVE. NEW YORK 19, N. Y. 

.tb:.Iñ7K3iCHSH1W191;i$$'B` rT'RISTfESLW$07D:DÜSJDffiIatC!0' 

From Al! of Us 

At 

ROANOKE VENDING EXCHANGE, INC. 

To You 

Our Friends ...Our Customers... 

And All Our Manufacturers 

BEST WISHES 
FOR A VERY HAPPY NEW YEAR! 
JACK G. BESS HARRY D. MOSELEY 

Distributors for 
AMERICA'S LEADING MANUFACTURERS 

AMI, INCORPORATED 

WILLIAMS MANUFACTURING CO. 

J. H. KEENEY & CO. 

GENCO MANUFACTURING CO. 

EASTERN ELECTRIC CO. 

J. F. FRANTZ MANUFACTURING CO. 

ROANOKE VENDING EXCHANGE, INC 
4930 W. BROAD STREET, RICHMOND, VA. 

ATlantic 2 -4221 

CHARLESTON, W. VA. BRISTOL, VA. 
625 Ohio Avenue 63 Commonwealth Avenue 
Dickens 3 -0311 1344 

BSISKN.1RMMitt1ifti$eV8165VENW8110sntlialnAzOV101A§tXiR6L811d7:ft601,80081 
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VALLEY'S 

3 
NEW 

6 

for 

'58 

OUT 

SOON! 

cash pa offs on pinballs.... Bally 
revives output on shuffle bowlers. 

Internal Revenue rules prizes 
on bowler play not subject to $250 
tax, awards on match play subject 
to the higher tax. .. United an- 
nounces plans to renew. shuffle 
game production Exports 
mark fourth $2,000,000 month. 

Successful tournament opera- 
tors tell how its done. . Fast - 
moving ball oowlers, shuffles, five - 
balls, make need for new game less 
urgent... , King -Pin Equipment, 

COIN 
wMACHINE 

PARTS 
Boling Game Parts 

Balls, 21/4", Black 55C ea, 
1st Credo 3 ". Black 75c ea. 
Balls, 41/2" Write 
Wooden Balls, 31/16" 80c ea, 

BULBS -G, E. SURPLUS -SPECIAL 
44 -$4.75 per C...S45.00 per M 

LOCKS...KEYED ALIKE...55c up 
Contact Kits, incl. 100 asstd. silver 

Points -55.95 per kit. 

FOR GAME MAKERS -CONVERSIONS 
Steppers -.Relays - Transformers - 

Motors - Switches. 
WE SAVE YOU MONEY! 

MUSIC -ALL PARTS -WRITE YOUR NEEDS 

BUMPER POOL GAME SUPPLIES 
Balls. 21s ". std. weight ,S .75 
Balls. 2i,a" Igt. weight .55 
Cue Sticks, 48 ". wood std.. es 1.75 
Cue Sticks, 48". plastic. std.. se 135 
Coin Chutes. A.B.T., double diner, 

for pool table, ea. 7.9S 
Plastic Cup Liners, dos. 2.75 
Lire -Up Bumpers. red or 

w 
hite, ea 35 

Slate Tops, complete and tee 
quality, best de- ea. 47,50 

For any Pool Table Supplies not listed - 
WRITE. 

DUMMY USERS, CONTACT US 

OTHER SUPPLIES: r 
17 Shuffleboard Wu. 24 tens 
per case, 6 casa. -531.68 

Precision Pucks, smooth or win- 
dow, per set tight 7.95 

Jumbo Pucks, Mh 1.95 
Coin Wrappers, 

thousand 
"Rugged" 

Brand. oer thousand .BO 

MIKE MUNVES 
CORPORATION 
BRyan1 9 -6677 

577 Tenth Ave., New York 36, N. Y 

D/STR /BUT /NG /NC. 

BIG SHOWS $275.00 each 

LAITE CLUBS 205.00 each 

BROADWAYS 175.00 each 

BIG TIMES 100.00 each 

ASK FOR BEN:iH112;KtE or-HAROI.D HOFFRMAN 

$ßìG' Ir. wi Avg.; teirt urti, O.. 31Ontara 1.5004 

11SINGO SPECIALS N1111111N1 
CLEAN GAMES -READY FOR LOCATION 

1TE CLUB $250.00 GAYETY $60.00 
BROADWAY 

270.00 SURF CLUB 60.00 
BIG TIME 110.00 
DAYTIME 125.00 DUDE RANCH 60.00 

MIAMI BEACH 125.00 HI-FI 60.00 

VARIETY 70.00 PALM SPRINGS 60.00 
Immediate Delivery. !', Deposit. 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

JOE ASH Says: 

TERRIFIC REDUCTIONS 
on 2 and 4- Player 

GOTTLIEB GAMES 
Sea Belles Continental Cafe 

Register Marathon 
Scoreboard Duet 

WRITE FOR PRICES 
nicllahe Distal:1m uuLoIo.dr. D Cottlieb ano E%hiblt N S...krmy, DEI. and E Perora 

e Addreu: COMAL, PBIIidsIthla Penlu 

Single 

Player 

Special! 
WORLD 

.CHAMP 

AMlúEMa9VT AL4C5//NEf Q2 
666 M. Gm. SI.. Ph¡4. 10. Pa. Pt/el/4r 9-4495 

You can ALWAYS depend 
On ACME ALL MAYS 

GIVE TO DAMON RUNYON CANCER FUND 

of Michigan, makes entry in kiddie 
ride field.... Slump in receipts 
continues. for Now York operators. 

. New York State Coin Machine 
Association holds first regular 
membership meet. . . Higher 
rates, longer terns characterize fi- 
nancing for gaine opeeatòrs. 

OCTOBER - Internal Revenue 
moves against pay -off pinballs in 
Ohio, hints drive in Indiana.. . 

N. Y. C. mulls snore favorable li- 
cense law, ... Circuit judge rules 
Indiana's anti -pm law unconstitu- 
tional VCMMMDA to discuss 
plan for national bowling game 
tournament Nore games, few- 
er jukes licensed in Chicago. 

NOVEMBER -U. S. judge rules 
in -line pins gambling machines per 
se, in Illinois federal test case.... 
Six alleged co- conspir.ttors named 
in conspiracy indictments against 
Al Cohen, in New York ... U. S. 
exports hit $18 million in eight 
months for new record . . Ball 
bowlers hike reroipts in New York. 

N. Y. union situation in state 
of flax Melnbershir in newly 
formed New Ynrk Coin Machine 
Association. Inc., reaches 250. . 

Second Indiana court jolts anti -pin 
forces. 15 coin firms sign for 
NAAPPB Show. . . Sans Lewis 
resigns Exhibit Supply presidency, 
joins Williams %lanufacturing... 
Utah Supreme Court blasts Salt 
Lake City pin han... . Internal 
Revenue sets $20 annual tax on 
miniature pool games. Manu- 
facturers bow s.vitch -free alleys on 
new hall bowlers .. Detroit okays 
new ball bowlers, industry rushes 
equipment,, . Empire Coin, Chi- 
cago, .opens Detroit sales office. 

DECEMBER - Genco enters 
live -ball pin field ... Gore named 
to Exhibit Supply presidency... . 

Spotlight Arcade equipment at 
NAAPPB Convention. Munves 
takes annual NAAPPB Guenther 
award.. \r'MDA kills plans 
for national tournament on bowling 
games. . Year's game output ' 
Linder 100 new , nodels . U. S. 
exports top $20 million thru third 
quarter of 1957 Strike hurts 
New York City game receipts. 

..tuPc.1.Pr1c1@7r'JCt'rPJa.laJifc,rëPetdlk?§ 

5 

NOW DELIVERING 
* Bally A.B.C. Champion Bowling Lanes 

* Bally Sun Valley, Cirrus, Carnival, The Bike, The Champion 

Model T and Toonerville Trolley 

* Rock -Ola Phonos -50- 120200 Selection 

WRITE OR CALL FOR PRICES 

* * SPECIAL * * BINGO GAMES 
1477 RockOla, 50 sew., GaYeIY IE or 43 1:1 .. S 93.001 óaytime 
e 445 POCk.DIa, 30 Se leet{M, Yaehl Club 
45 R.P.M. 145.00. P41m Beach Like new A.B.C. Bally Bowline Il e9S.00 

Vle'n'I 

It f }, s4s.6e 
Milm Beach 

IIIY Jumbo Bowler 715.00 
Parade 

Bally King Pin eewler 795.00 ¡Dude Ranch 

Chitein Ske Bowl 15.011 ey Time 

ARCADE 5 BALLS 
unira c:.m.a1 con sus.00 sn.ro 
BeIIY. BY11' {Eye %,Odle Gun ...._ 773.00 Capri 

Blendes 

All machines have been checked, ¿land SlamH 
elealwd and ready for location. I eallfa- Pepin 

175.00 

s17soo 
175.00 
14soe 
93.00 
so.00 

7t5.00 

C:ILUERD\ DIß1Tlti(:.< INC. 
433 N. Alohama>St. -441O68 MElrëse'-4ï8468 Indianapolis,Indiana 

r 1a ow MMaa-OL`0_ ®a0 vas , 
0 All Good Wishes from WORLD WIDE 
/ 

for a -N y New rear 

0.$0 

I 
5 -BALL GAMES 

1* 

I. ROYAL FLUS4P, WRITE PI. C 
FA-COL 

SSA- POPPIN 5173 Ì ACE HIGH 775 ] PI. FSH IP SIO 
RAINBOW 25S ] PI. SEA BELLES 793 

p4 AUTO RACES 7<S. HAWAIIAN BEAUTY 175 
CLASSY BOWLER 77s cavoONO LILL 113 

HARBOR L TES 1 173 CUE TEE SSS 
$ 

4 PI. REG STIR 710 LULU 
LE QUEEN 

$ 4 PI. SCOREBOARD 195 BIG BEN SS 

] PI. GLADIATOR IN TIMES SQUARE SS 

/, 
SHUFFLE GAMES 

CAPITOL a77a JET 5110 
0 

LIGHTNINQ 155 ADVANCE 9S 

CHIEFOW 113 
CONGRESS 775 / c 275 

PM 9s 
Oenco SKILL BALL 773 $ HOLLYWOOD ns 

HOLIDAY 155 r a P1. ROLL 793 

Bf 

/ MAGIC 155 Un FIFTH INNING 775 

O 

BINGO GAMES í 
/ FE- SEAS s17 51 VARIETY 

ER "ii / STARDUST 1s0I PALM SPINGS 
STARLET. 173 ICE FROLICS 

BRAZIL 

0°0 

PI %TES 13, DUDE RAN[M tj TRIPLE PLAY k' YACHT CLUB SS 
SINGAPORE a3I CONEY ISLAND IS ` 
RIO SS 6RITE SPOT 43 
TROPICS i3'! BRITE LITB 4S 
NEVADA SS SPOTLIT! to 

0 
O 

f WANT TO BUY . . . 
All Type BINGO GAMES -BASEBALL GAMES 0 

f Will Trade Shuffles or 5 -Balls 0 
01 or Pay Highest Cash Prices- 

% 

PHONOGRAPHS 4- POCKET 
1 ::::°::u POOL ta5 

SEEBU a s9s ]65 FISCHER A.M.I. D t0 175 

AMI. C 40 95 

ROCKOLA 141E 75 Like New -Write e 

e All Reconditioned Equipment in Stock -Prompt Shipment 

P 
Coble Address Terms: '/s Deposit, Balance I 
"GAMES.' 1g 7- ,1. Sight .. 

/0 

0 
Chicago d,ar.= i`_.1rt1A -:. -a V. 

1957 in Review 
Continued Irons Doge 61 

from in -line production and Bally 
cut back in this field. Few new 
models were bowed by Keeney or 
Exhibit Supply, previously regular 
contributors to the new game out- 
put. - 

Year's last quarter saw manufac- 
turers running off relatively limited 
numbers of ball bowlers, and hold 
ing back on introduction of any 
new type location gaines. Opera. 
tors were buying a sprinkling of 
new bowlers while depending on 
late used models to bring the bulk 
of location grosses in most areas 

II 

II 

II 

II 

u 

II 

II 

II 

II 

II 

II 

HEARD ABOUT 
REX'S NEW 12" 
HI -FI SPEAKER!!! 

The wall sptakcr that °Doreen have 
needed for years! 

12" 10 watt Irue coaxial speaks, 
500 ohm Impedance 
al to 14,000 cycle frequency range 
Direct radialion Insures lull range 
without distorlion 
Carries True tone from phonograph 
Use with ANY phonograph 

Atlracfive Cabinet tt 50 
Aasortad Colon .Y69 
Installs h to H AnYw ors 

Telephone Your Order Today! 

Still Going Strong! 

r/CONSOLETTE1e 
Remote cool rol 
60"x 16" 
Volume cool rol 
Shipping wt. 60 lbs. 

- if. rite /,,r In/ sr", (diem 

DISTRIBUTORSHIPS AVAILABLE 

Call Harrison 2 -8255 

EX COIN MACHINE DISC. CORP.I 

III 

821 So. Salina Street, Syracuse 3, N. 1. I 

2330 N,.Wcalern Phone: EVergladc 4 -2300 

when answering ads ... 
SAY YOU SAW IT IN THE BILLBOARDI 
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BIGGEST 
SALES IDEA 

EVER OFFERED TO COIN MEN 
Coming Soon From Rosen 

Watch For Announcement 

DAVID ROSEN 
Exclusive AMI Dist. Ea. Pa. 

855 N. BROAD STREET PHILADELPHIA, 23, PA. 

PHONE: STEVENSON 7 -2903 

To All Our Friends 

The World Over ... . 

7/te 7Pinwuflt 3øni4 
Sends Best Wishes For A 

liappy aHd Pro.speeou4 ?jei ?pap 
Exclusive Gottlieb, Williams, Seeburg and 

Imernatioeal Mvtoscope Distributor. 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 

40 WALTHAM STREET 
BOSTON 18, MASS. 

Tel. Liberty. 2-9480 

Vending Boom 
Continued from page 38 

. Rowe counter -sues Continentid 
for $4.2 million.... Airport Vend- 
ing merges into Automatic Mer- 
chandising.... Eastern Electric 
introduces new hot -cold sandwich, 
plate vender.... New sanitation 
development in can openers by 
Canco.... Keeney markets four - 
choice milk and juice vender... . 

Barvend has eight -man, 29 -State 
representation.... Nestle has new 
line of hot self -mix drinks. . 

First NAMA labor -relations seminar 
held in N.Y.C. . 

DECEMBER -A.B.T. brines otit 
automatic coin changer far cur - 
rency.... New hot -chocolate, cof- 
fee unit made by Vend -Rite... . 

Kaiser aluminum can ready for 
commercial Ilse.. . Final court 
date pending in Heinz -Mills cross - 
suit.... Cole reaches sales agree- 
ment with London firm.... Food 
and Drug Administration sets up 
advisory information service for 
vending industry.. , . NAMA plans 
1958 convention in St. Louis at 
Kiel Auditorium. 

Special Price 

5 AUTO- PHOTOS 
Model #9 

In very good condition. Nov, being 
used in Arcode. 

Only $1495.00 Each. 
F.O.B. Phila. 

WIRE WRITE 

PENNYLAND 
1626 Market Sr. Philadelphia, Pa. 

GENCO'S 

SHOWBOAT 
5 -BALL AMUSEMENT PIN BALL CAME 

Exciting New 

"CHANGE -A- CARD 
TARGET 

With Special 

HOLD -OVER 
FEATURE 

High Score to 9,900,000 

Special When -let Roll- 

overs 

Match Feature 

All Metal Doer, Frame 
and Legs 

* Plus Every 

Modern Feature 
Available on 
Today's Finest 
Pin Ball Games 

SEE 
It at Your 
Genco 
Distributor 
TODAY l' 

(=MO MANUFACTURING 
1,irion of Chaco* Dynan. industries, Inc. 

2621 N. ASHLAND AVI. CHICAGO 1a, ILL. 

Hub Pins Face 
Continued from page 81 

are being used for gambling and 
that children are losing their school 
lunch money in them.' 

His strategy is to price the fees 
to such a poinj that the machines 
would be unprofitable to operate. 
The continuing moves in Boston is 
typical of the action in several sec - 
tions of the State where communi- 
ties have banned pinball machines. 

Ops Police Selves 
But operators have done a good 

job in policing themselves. While 
the State law allows free play, 
many of the cities and towns have 
their own ordinances against the 
iiractice. Most operators have co- 
operated and many have replaced 
the bingo-type game with shuffle 
alleys, bowlers, baseball games and 
guns and are getting away from 
the pinball type game in favor of 
the Arcade pieces. This is a volun- 
tary drive on the part of operators 
who do not wish to face the possi- 
bility of a litigation. 

One of the better ways some 
operators have found to bring 
about a better feeling for the 
games is the rise in bpwling and 
pool game tournament leagues. 
The activity is successful in the 
suburbs and in several sections of 

the State, altho it is not practiced 
in the city of Boston. 

The tournaments are worked on 
a system whereby the players who 
have scored the highest in one 
week represent the location in 
matches with other location teams. 

NEED 

USED -AS IS 

SHUFFLES 

& HINOOS 
IMMEDIATELY!! 

PHONE -WIRE -WRITE 
Cabe Forman -240 E. Merrick Rd. 

Freeport, N. Y. 
Phone: MAYtair 3 -2472 

SANDY MOORE 
DISTRIBUTORS CORP. 
Export Specialists 

240 E. Merrick Rd., Freeport, N. Y. 
MAyfalr 3 -2472 

Showroom: 
599 Tenth Ave., Y. 19, N. Y. \ CHlckoring 1.5050 

WE EXTEND OUR BEST WISHES TO EVERYONE 
for 

A HAPPY NEW YEAR! 
SPECIAL FISCAL YEAR CLOSEOUTS ON . . 

Pins Bingos Music 
PLEASE CONTACT US THIS WEEK! 

, INTERNATIONAL SCOTT CROSSE COMPANY 
f` SCOTT CROSSE COMPANY tl. ,.. 1423 SPRING GARDEN STREET,- PHILADELPHIA 30. PA. 

Rittenhouse 6 7112 

. Broncha 819821 tackó «onno Ave.; 

Etch/sirs Mt. for Bally In E. Pa. en Rock -Ola In E. Pa., So. Jenny and DH. 

MUSIC r- 
M-100A, Converted to 41 RPM..1276 
911E2UR0 100R 060 
A.M.1. 2420 AS 

123 
WURLIT2ER 1400 173 
ROCKOLA "FIR2eALL" 120 OS) 130 

45 RPM CONVERSION ,50 

for M -100A u' 
45 RPM CONVERSIONS 

for Other Models WRITE 

IK c: ,.` -- 
A Q t r CslSaruios entury 

-1 GAMES 
a 

ltv 
S T 

L 
OWR R 

N AOUR 
United RO YAL ING ALLEY 
GetIliml ALSTA 
Valle PALSTAf 
vahar LPOCK2T POOL 

VENDING 
KNneY 2bCO1. C19ar4g 
Veedar 

Keaher 200 -Cup CONK 
Vendor 

Ke 60PCup Ce4Ne 
venasener r .aer cold nook wmNr 

rxdasire Seebrrg OtsldblMera 

2120 N. WESTERN AVE.. CHICAGO 47, ILL., U. 5. A. AR-Itage 6-5005 

WANTED 

GOOD BINGO MECHANIC! 

GOOD PAY! 
STEADY WORK ! 

NO DRIFTERS! 

WRITE TO BOX 912 
The Billboard, 188 W. Randolph St., Chicago 1, Illinois 
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Hay Year Every Wish 

for Health, 

Happiness and 

Prosperity 

Be Granted in 

the Coming Year 

OPERATORS IN 
N. ILLINOIS 
N. INDIANA 

and IOWA .. . 

CET 1958 OFF TO A 
WINNING START with 
GOTTLIEB'S NEW, AC- 

TION- PACKED 

STRAIGHT 
FLUSH 

COMBINES NEW WIDE -OPEN 
ROTO TARGETS WITH UNI- 
VERSAL APPEAL OF PLAYING 
CARDS! MANY OTHER FEA- 
TURES. 

LOCATION TESTED WORED WIDE 

IMMEDIATE SHIPMENT) 

You con get this terrific Money 
Maker into your locations with al- 
most no investment thru National's 
Rental Plonl Write, Wire, Phone, 
Visit Us Now for Rotes end Infor. 
motion. 

NATIOÏ%AL 
LOIN MACHINE EXCHANGE 

7411.13 Dlversey, Chicago 14, Di. 
BUckIngham 1 -6466 
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Strife in Bulk Lessens 
Continued from page 54- 

attended by 300 bulk operators. 
. Operators split on direct sales 

squabble.... Mixed charms and 
ball gum machines held legal in 
New York.... Penguin Manufac- 
turing introduces sport play unit 
adaptable to any bulk vender... . 

H. B. Hutchinson moves to new 
quarters.... Ferrara hikes 6andy 
prices 1 cent per pound.... Green 
Duck introduces recording -star but- 
ton series.... Charm manufactur- 
ers warn against winner balls. 

OCTOBER. Charles Manufactur- 
ing brings out bulk vende, with 
baseball action.... Leaf agrees 
to FTC consent order on propor- 
tionally equal payment to compet- 
ing customers.... Victor builds 

ltitN'Y 

NEW TEAR 
to 

All of You 
from 

All of Us 
Sam Solomons 
Jerry Bremner 
Harry Steward 
Teresa Burgess 
Ralph Turley 
Duke Writsel 

;61 

UNIVERSITY 
Coin 

Machine. 
Exchange 

858 No. High St. Colunlhus 8. 0Ii10 

Trl: Axminster 4 3573 

new jumbo capsule. . FTC 
charges Atlas with false advertis- 
ing.... NVMD adds six new mem- 
bers.... Becker holds banquet for 
23 distribs at NAMA convention. 

Charm dlanufacturers show fall 
line in Philadelphia hotel 

NOVEMBER. King builds new 
bulk vender with bowling action. 

Leaf adds Sour Apple to 1 -cent 
ball -gum line.... Arizona opera- 
tors experiment with point -of -sale 
posters in capsule venders. . 

Green Duck uses sputnik motif on 
new series of buttons.... Leaf 
brings out sputnik ball gum. 

DECEMBER. NVA steering 
committee makes initial plans for 
May meet.... Portland holds lo- 
cations liable for licenses. ... Atlas 
denies FTC charges of false adver- 
tising. Moe Mandell resigns 
NYBVA berth.... Logan Distrib- 
uting relocates quarters.... George 
Eppy to head firm's charm divi- 
sion.... NVMD maps system of 
uniform pricing.... Graff Vend- 
ing has customer dinner meet in 
Dallas.... Manufacturers plan to 
increase number of nickel venders 
in 1958. 

Bulk's Future 
Continued from page 54 

ly because the machine salesman 
has assured them that they are. 
Often the estimated gross for the 
machines is too high. But if they 
have the knack for operating, they 
will find there is money in the 
field." 
,.According to Grenier, a number 

'of the major equipment operators 
are again turning to bulk machines 
to increase gross revenue in plants, 
some of which are reducing per- 
sonnel. This tightening of the 
purse- strings should, he believes, 
help bulk vending since pennies are 
spent quicker. 

1 

\\\\. . \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \\. 
. 

NEW EQUIPMENT 
United ROYAL BOWI.JHG ALLEY 

Genco MOIOPAMA 

Genco SHOWBOAT 

Williams JIGSAW 

Bally STRIKE BOWLER 

Bally ALL STAR BOWLER 

USED EQUIPMENT SPECIALS 

S 

0 

0 

i 

WANTED 

United 11' Bowling Alleys $525.00 
United 14' Bowling Alleys 495.00 

'Genets 6-PI. Skill -Ball 199.50 
Wms. 6 -Pl. Roll -a -Ball 199.50 
Chicoin 6-PI. Ski -Bowl 199.50 

PHONOGRAPHS 
United UPA -100 
sEEWR3 

M100A $195 
M1008 365 

HF1000 575 
M100W 575 
HF100R 675 
5200 . 695 

AMI 
E -120 5395 

F -120 565 

C -120 665 

C -200 new, 775 

----.. 
W URLITZER 

1650 $325 
1800 595 
1900 675 
1700 545 

/ -"'` 

UNITED -BALLY 
CHICOIN 

SHUFFLE ALLEYS 

TOP PRICES PAID 0 

1/2 Depart, Below. Sight .Draft or C.O.E. 

d COIN MACHINE 
EXCHANGE im 

1012 -14 MILWAUKEE AVE., CHICAGO 22, Ill. Phone. EVERGLADE 4.2600 

DETROIT BRANCH -14344 F.akeI. Detroit. Mich. Tats VEtmont 6 -7249 

rtlIN 

H APPY NEW YEAR! 
William/4 

TEN TEN 
STRIKE 

OR 

PINS 
REPLAY NOVELTY 

SUITS ANY LOCATION 
(59" Long by 22" Wide) 

SEE IT AT YOUR 
DISTRIBUTOR 

CREATORS OF DEPENDABLE PLAY APPEAL 

4242 W. FILLMORE ST., CHICAGO 24, ILL 

.. 
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BE PREPARED! 

FIRSIc LASS 

EQUIPMENT IS THE 

BEST ANTI -FREEZE FOR 

DROPPING COLLECTIONS! 

A Brand New Modell 

KAYE'S 

"COMPETITOR" 

6- ROCKET POOL 

NEW VALLEY 

6- POCKET POOL GAMES 
Slat. or Regular Top, 

Write for Price 

EMI 
FIRST- Conditioned 

Genco lgll$ Write 
Exh. JUNGLE HUNT SISS 
Wm,. JET FIGHTER .0 
Etch. SPORTLAND 

SHOOTING 
1J0 

Eah. STAR SHOOTING 
GALLERY 120 

[ah. SHOOTING GALL RY 110 
SNbure COON NUNY 1S0 

Chicago Coin's 

TV BOWLING 
LEAGUE! 

QUIETEST BOWLER EVER 

MANUFACTURED! 

NO CONTACTS ANYWHERE ON 
PLAYING FIELD 1 

Mer. Realism Than ever solen? 
Rea! Pin Action -100!á towline Bali 
Im.actl No Co Under Pins! Rub 
bar Lined B.II Return _ Sound -Proof 
lavra.la ana Back Stop! Giant ely 
Inch, 2t,Le. sails? Giant acoustic Silo 
Pins- Larder Than Evert 

NOW SHIPPING! 
Exclusive Distributor for Chicago 
Coln in N. Illinois and Indiana 

WE NEED ALL TYPES 
ARCADE 

EQUIPMENT 
tond List for Best Prices 

Cable Address: 

"FIRSTCOIN "- fhitago 

WANTED! 

200 
8' SHUFFLE ALLEYS 

Chicago Coln- United -Bally 

Write or Coll 
for Best Prices? 

FIRST- Conditioned 
14 -FT. BOWLERS 

Chi Coin BOWLING LEAGUES 

United BOWLING ALLEYS 

Bally BOWLING LANES 

Keeney TRUE SCORE BOWLER 

Exh, TRUBOWIERS 
Write, Phone for 
SPECIAL PRICES 

ARCADE 
FIRST- Conditioned 

Genco CHAMPION BAS[ 
BALL 52 

Keeney CROSS COUNTRY 210 
Oenco Vg BASEBALL 
Unitetl DERBY BOLL .. 

WN. 
BIG LEAGUE BAS. 

BALL 
Capital MIDGET MOVIES I2S 
Wm,. STAR SERIES 
Mulo,. ROCK 'N' ROLL 75 
Chilo. Coin MIAMI SHUFFLE 47 

56 -PAGE CATALOG 
for IMPORTERS 
Fully 

Illustrated 

Send for 
FREE 

Copy 
Today) 

COIN MACHINE 
EXCHANGE, INC. 

Dlckeris 2 -0500 

Used Shuffles 
Continued from page 6I 

(late -1954), at $75. Rainbow (late - 
1954) stood at $175 over the six 
months. Chief (late -1953) moved 
from $73 to $83. 

Bally's Champion shuffle (mid - 
1954) remained at $195, as did 
Chicago Coin's Flash (late- 1954). 

In -line pins, showing steady de- 
cline in price turn the year, moved 
down from January, to July, to De- 
cember, as follows: 

Bally Beauty (early -1955) $345 
l0 828.3 to 5173. Bally Big Time 
(early -1955) $225 to $190 to $123. 
Bally Gayety (early -1955) 5110 to 
590 to $60. Bally Miami Beach 
Hate- 195.3) 5223 to $195 to $125. 
United Caravan (earl-- 1956) 5350 
to 5235 to $200. United Pixie (late - 
1953) 519.3 to $165 to 575. United 
Stardust (early -1956) 5250 to $225 
to $210. 

Five -hall pins showed more de- 
layed depreciation. as follows: 
Cottlieb Derby Day (mid -1956) 
522.3 to 5240 to $195. Daisy Mae 
(mid- 1954) 5145 to 5105 to 51:30. 
Gypsy Queen (early -1955) $185 to 
$ 185 to 5170. Ilarbor Lites (early - 
1056) $210 to S310 to 5195. Wil- 
liams Wonderland (mid -1955) 5150 
to $1 -10 to $13(1. 

Arcade Ganges Flighty 
Arc -cute equipment moved unpre- 

dictably along the price lanes front 
January to July to December, as 
Ibl lows: 

KO Fighter 5330 to 5325 to 
5350. Cerco Big Top gun (late - 
1954) 5325 to $335 to $250. Cenco 
Rifle Gallery_ (mid -1954) $175 to 
$17.5 to 5165. Williams Sidewalk 
Engineer (mid -1955) $165 to $150 
to $130. Cenco's Sky Rocket gun 
(mid- 1955) $175 to $175 to $165. 
United (:arnisal Con (late -1954) 
$195 to 5175 to $150. United St!- 
per Slugger baseball (mid -1955) 
$295 to $330 to 5350. Centro 
Champion baseball $295 to $225 
to $183. Tclequiz $95 to $90 to 
563. 

Now! Gottlieb's 

SHAFFER 

SPECIALS 

MEANT $3$ 

YOU 

SEASON'S 

GREETINGS 

BEST WISHES 
i 

FOR A 
i 

PROSPEROUS 

1958 
Write for Illustrated Catalog 

SHAFFER 
MUSIC COMPANY 

In the Coin Machine Business 
Over 25 Years 

COLUMBUS, OHIO, 649 N. High St. 
Ax 4.4614 

CINCINNATI, OHIO, 1669 Central Pkwy. 
MA 1.6310. 

INDIANAPOLIS, IND., 1327 Capitol Av. 
ME 4-5571 

combines new wide-open rolo-targets 
with the ;..anivel'sal appeal of playing cards 

V 

V 

V 

V 

V 

Wide -Open Roto- Targets Bring 3 Targets Up to Scoring Position at All 
Times, Allowing One Skill Shot to Lite 2 Cards with A Single Hit 

Special Score For: 
Lighting Any Five Cards In a Row 
Hitting Red and Green Targets After Row is Made 
Making Special Rollover on 5th Ball After Straight is Lit 

Red and Green Targets Light Pop Bumpers and Cyclonic Kickers for Added 
High Score 

Total of 18 Ways to Score Specials Including Match Feature and High Score 
to 7,000,000 

Four Places to Spin Roto- Targets 

See your distributor today! 

1140 -50 NORTH KOSTHER AVENUE CHICAGO 51, ILL. 

ALL GOTTLIEB MACHINES ARE EQUIPPED WITH NATIONAL SLUG REJECTORS 
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i 
m ;vrïZl 

REAL 
PIN 
IMPACT 

Available 

In 3 Sizes 

13'- 16' -20' 

REAL BOWLING ACTION! 
NO MORE ROLL -OVER 
SWITCHES UNDER PINS! 

QUIETEST Bowler 
Ever Manufactured!!! 

J Entire Ball Return Runway is Rubber Lined! 

J Playfield Sound -proofed with Cork Backing! 

J Back Stop is Sound -proofed with Cork! 

NEW PROFIT 
MAKING FEATURE! 

2 Games for 25c 
Also available as 

One Game for 25c 

Easily convertible 
to regular 10c play! 

GIANT 
BALLS 

4; in. 
DIAMETER 

2! POUNDS 

GIANT 
PINS 

REALISTIC SIZE 
Larger Than 
Ever Before! 

chicago coin machine 
1725 W. DIVERSEY BLVD.. CHICAGO 14, ILLINOIS 

Division of 
Chicago Dynamic 

Industries, Inc. 
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SNAIL TAVERNS, BARS A /R RT s 
A/ ygRRDE 

NQtE6 
EOßD1ES do EUS 

DEpOtS 

CIGAR-ST .RES CD4T 94<OVNcES 

Spots 
S 

opened u to big skill-bowling profits by new 

411-Star Bowler 

Motor -powered ball -gun swings back and forth. Player 

throws ball by finger -lip pressure on lever, when gun 

is aimed in desired direction to score Strike or to pick 

up leave. Looks -easy skill -appeal insures continuous 

try -again repeat -play. 

NO SWITCHES 
ON SMOOTH ALLEY 

BALL HITS PINS 

OFFICIAL 
BOWLING RULES 

FAST AUTOMATIC 
PIN -SETTER, BALL -RETURN 

AND ROTARY TOTALIZERS 

1 OR 2 CAN PLAY 
10 FRAMES PER PLAYER-10 CENTS 

Now you can collect bowling -alley cash from the busy 

crowded locations where you've never been able to squeeze u 
in a big bowler ... earn big bowling profits in pinball space! 

Get ALL -STAR BOWLER busy for you now! 

See your favorite distributor or write RALLY MANUFACTURING COMPANY 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 
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VCASII IN ON THE BIG SWITCH w NO SWITCHES! 
EQUIP EVERY LOCATION WITH UNITED'S NEW 

i 

BOWLING ALLEY 

ts0 CoNG a« 
orb 

?OS 
, a 

^sM1 

SIICIIES W 

HBALL 
131G 4.112 '2 

INC FAST 
EXTRA QUIET ... EXTRA 

ITO6CANPLAY 
BIG, DURABLE 

PINS 

2 GAMES FOR 250 

CREDIT UNIT 
ACCEPTS UP TO 20 QUARTERS 

AT ONE TIME FOR FUTURE PLAY 

ALSO AVAILABLE IN ONE PLAY FOR 25E 

CONVERTS EASILY TO 10E PLAY 

New 
DROP CHUTE 
MECHANISM 

with NATIONAL REJECTOR 

on Pull -Out Drawer for Easier Servicing 

E0 I`cQ.«`% oQ.\ 
H\ 
340 H CA`\E4Kk\t 

OVEvE, 

ALL MECHANISM 
LOCATED IN BACK -BOX 

with Hinged Insert for Easier Servicing 

EXTRA STURDY CONSTRUCTION 
THROUGHOUT 

SEE YOUR DISTRIBUTOR NOW! 

4 ALL -LOCATION SIZES 

13 FT. LONG .... 16 FT. LONG 
EXPANDABLE WITH 4 FT SECTIONS TO 

17 FT. LONG ... 20 FT. LONG 
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PRICINto 
Assure maximum revenue from every location 

DUAL PRICING UNITS 

Both the phonograph and the 

Wall-O-Matic 200 are equipped 

with dual pricing units for pro- 

gramming singles at one price 

and albums (two tunes per side) 

at a proportionately higher price. 

DEPENDABLE MUSIC SYSTEMS SINCE 1902 

J. P. SEEBURG 
Chleago 22. 1111m), 

A Division of Fort Pitt Industries. Incorpototed 

/maw Xeramotiorali&-/f& .opsro, 
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