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Fading Era: Organ
Grinder and ‘Monk’

Hurdy Gurdies Still Cheer o Few City
Streets, Gradually Passing Into Legend

BY TOM PARKINSON

CHICAGCO — Working in the
grassroots of show business are the
Italian organ grinders and their
monkevs, There are such things,
But they are more numerous in the
minds of cartoonists, song writers
and setters of romantic scenes than
in actuality.

l'mhuhh' nol more than a dozen |

organ grinders are in business to-
day,

of them aren't Italisn, There never
were very manv—a veteran in the
business estimates there were 25
in the peak vear of 1920

Todav it is as difficult to obtain
the hurdy gurdies as it is to locate
men  who might become organ
grinders.  'he mechanical organs
are now ravities and most of them
are in the hands of people who
wouldn sell.

Play Los Angeles, boston

Among the old-titne Ttalian
organ grinders are Tony Barbato,
who works the Chinatown neigh

borhood of Los Angeles; Sam lez- |
za and his brother, Pete, who used |

te work in movies and now I:IlH}'
parks in the Los Angeles area;
Aliredo Fiorelln, who works out of
Boston and plays the East Coast
trom Florida to New Englond; Sam
Conzona, of Chicago, who recently
retired, and John Fiorella, of Hous
Lo,

Fiorella’s story is typical of the
traditional organ grinder. Native
of & mountain village 90 miles from
Naples. he came to the U. §. in
1907 to join his brother as an or-
gan grinder.  John reutmed to
Italy because of illness once but
came back in 1913, then went to
Frunce with the AEF i 1918, and
ook time out again during World
War I o serve as o civilian patrol- |

Monkey Has

Job 37 Years

HOUSTON — An old-timer in
show business is the monkey which
organ grinder John Fiorella uses
with his burdy gurdv. The monk
has been dancing to the tune that
organ grinders call for about 37
Years.

Fiorella got it from the late Tony
Campanaio, Philadelphia  organ
grinder, who had it for 32 yvears, It
s & ring-tailed monkey and might
live to be 50, Fiorella believes.

Most hurdy gurdy monkeys in
this eotmtry are white-face or
blacksfae® capuchins. In Italy most
prgap evinders use Barbary mon-
kevs, a North African species noted
for intelligence and mischievous.

Only a tew of them are
working at it full time, and most |

man for the Nuvy, Except for those
occasions, he has been grinding the
organ for nearly 50 vears.

In wardrobe set oll by a brilliant
shirt and neckerchicf, Fiorella
shoulders the leather strap that car-
ries the organ, puts the monkey an
a leash and starts ont for his favor-
ite spots around Houston, Dallas
and other locations in the South-
| wesl.

Has Last Organ

Fiorella has the last organ made
|llj-' the John Molineri Organ Shop.
| Molineri and his son made almost
nll of the orguns used in the U, S,
but their business closed down
ubout 1935, In vears previous their
hurdy gurdies had sold for §90.
Fiorells went to them in 1936 and
suceeeded in getting the last of
their final model for $200. Today
used hand organs, when available
at all, sell for $400, 8500 and even
700,

A Molineri hand organ weighs
S0 pounds and plavs six tunes.
Forella  says that in oraer to

tunes it would be I'li."l:'l_"ﬁ?i'.i'fi. to send
the organ back to the factory for a
' new cvlinder. The cvlinder he has
| been using these ILADY Vears in-
cludes "Sidewalks of New York”
and "My Wild Irish Rose,” but he
doesn’t recall mnes of the others.

r'l.""nnrmm-ri on_ page hid)

change to a different set of six |

Fiorella plavs neighborhoods in |

WABD MOV IE
BUY STIFFENS
FIGHT IN N. Y.

NEW YORK — Last week’s
purchase by WABD here ol
1 W , ye ™ e
from Associated Artists Pro
ductions has spotlighted the
growing competition on the
teature  Hlm  programming
front shaping up in the new
York market, WABD plans
to use its new Warner Bros,
pictures to extend its vertical
programming concepl into the
evening hours, Its purchase is
the seventh Efirst-run feature
tilm deal recently closed in

New York by five of the
seven . local outlets,
This situation will give

movie fans here such a plenti

ful choice of star-studded
clagsics that some may not
LHI:I'-"- W |”I'|:.'|'| L'Ilﬂ[lrl.["l L tl.l.rll

to next, On WABD thevy will
see "G-Men,” “On Your Toes,”

“Dawn Patrol” and “So Big."

On WCBS-TV they will see
such Warner hits as ‘Juarez.”
“Jezebel” and “The Lite of
Emile Zola,” On WOR-TV
they will see some of the bes!
of RKO, David 0. Selznick
and Stanley Kramer [ilms, On
WATV they will see 20th
Century-Fox hits like “How
Green Was My Vallev.” And
on WRCA-TV they will see
“Diamond  Jim Brady”™ and
“Pardon My Past.”

WABD has pioneered the
vertical feature film concept
during the daytime hours, run-
ning the same film each day
from 10 am.-12 noon, and
then again from 1-4 p.m.

(Continued on page 11)

M-G-M TV Starts Move Into TV,
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History of

Feature

Films: Movies Get
Better Than Ever

TV Industry Passes 4 Milestones

In 10 Years for Public’s Pleasure

l By GENE PLOTNIK

NEW YORK—In the fall ol
| 1856 the public will see a greater
supplv of good motion pictures on
|its TV sets than ever IJE.‘I'm'E. These
| pictures have been brought to the
| TV aundience by developments ol
| which il is bardly aware, as il rests
| secure in its old prejudices agains
| the “oldies” bul stays up late to
| see them. Since the first ol Ill.i:il
| vear, parties unknown to the view- |
| ing public have put at stake nearly
| $30,000,000 to bring it large quan.
tities. of additional [eature Flms,
including some ol the best Holly-
'.'.'I‘l[fl{l R o ITI:ILII."'.

1,500 New Ones

Since January 1 eight organiza-
Hons have made available to TV
for the First time a total of 1,800
| feature films, including some of
ith[' works of Columbia Pictures,
'RKO Radio, Warner Bros., David
0. Selmick and Stanley Kramer,
and including 16 pictures that won |
Academv Awards for best actor,
actress or production,
| Like almost everything in tele
vision, feature film distribution has

grown up in a briel period of 10

vears. Todav, this business is re-
sponsible for the partial or total

- |
emplovment of over 350 persons, |

who supply an estimated 5,500
pictures to the nation’s 450 TV
stations. Per average week these
stutions aggregate between 3,500
and 4,000 play dates.

In TV's early days, back in 19486,
distribution of feature films=the
few ther= were—to TV stations was
performed by small non-theatrical
distributors and occasionally by re-
gional sales agents, who owned
video rights to some independently
produced films in their catalogs.

Milestone

The earliest milestone in the his-

tarv of the business occurred at the
end of 1948 when Eliot Hyman,

'who had previously been engaged

in the microlilm business, acquired
the TV rights to 199 films from
Monogram Pictures. To sell them
he set up Associated Artists Pro-
ductions with a full-time sales statf
of two men.

The first sales of these pictures
in New York brought in $100 per
title, this in a city whose TV sta-
tions today spend $10,000 for the
best new feature Hlms,

Meanwhile, promoters and dis-
tributors of reissues had begun to
write TV rights into their contracts.
They began selling the pictures to
TV themselves thru the States-
righters or leasing to the growing
TV Film distribution operations. In
1948 the Frederick W, Ziv Com-

Bigaer

L ]I-I]I."-. E:IlIJ.ILTJ'I

panv, distributor of radio transcrip-
| tions, in this way acquired 80 fea-
ture films that had been made for
| the Producers Releasing Corpora-
| Hon.

' Hygo TV

| Subsequently, when Ziv-TV de-

neas,

&

Hires Stafl, Olfers Packages . . .

M-G-M TV, the television subsidiary ol
M-G-M, iz beginning to move into TV in
strength. The operation has begun hiring
personnel, has begun offering packages and
hias a lush deal in the works. ........Page 6

Pilot Failures Show Networks'

Thumhbs Ol Sponsor Pulse . . .

e TV networks evidently don't known whal
sponsors want in the way of progromming. A
count of the properlies sold so far this season
reveals that most of their pilot programs
have nol been able to Hod buvers. . . . Page 2

Band Biz Big Acain, With

Healthy Assist From Radio, TV ., . .

Bands are big business again on radio and
TV, with the networks expanding their music
coveraoe everv week, and many wveteran
bataners spotlighted on two or three different
weebs. At the same time, band bookers report
that road business is  better than ever.

cesnaa Page 30

Heavy Sales Indicated

For Phono, Tape Equipment , . ,

Numerous signposts point to the heaviest fall
sales volume in history in the phonograph and

price spreacds, and a continning high plateau
of demand with generally heavy percentage
increases in sales over those of a yvear ago all
point the wav. Dealers should play in the
inventory quickly to be ready lor the heaw
traffic in stores. . Papge 5

Regina Exposition
Ahead of 55 Gate . . .

The good attendance and strong spending thal
has characterized the Lirst four fairs of the
Western Canadian A Cirenit, continued ap-
parent at the Regina (Sask.) Exhibition. Each
dav attendance showed an increase over the
l":'l'_'.,l.' T'I

same dov lasl vear

DEFARTMENTS AND FEATLURES

Amasement Ciames LK W T T P
Carmiva B ks Music Chorts .. secanes dH
e 1 (e et el Mlusic Mochings sepp.. . Wi
Coiing Evenis ... .. R Parks & Pools & . esspsis
Classitied Ads 25 86 Pipes PR r o Py e
Coin Muchine 8Morkel il Radiy . ... g S e T
Fairs & Expositlons . M Rimks Eres s Eanhagrs Ty
Fingl Curiain e B9 Ropies i s
iGenernl  Ohitdoos . 4 Telewigion .. -ssssens :
Honor Boll of Hits 45 IV Film 4
Letter List ..ccvuussne. Y TV, TV Film Reviews.. 33
Merchandise .. ocnsnses B Vending Muchipes ..... Lk |

cided that its future in TV lay in
. (Continued on_page 33)

Still Shipping
'Old Packages

NEW YORK Most of the
packages of feature Ffilms that
pioneered TV distribution are still
| on the TV market. The 199 Mono-
| gram pictures are now back with
! Associated Artists,. Eliot Hyman
bought the negative rights a vear
|neo, and AAP now has to decide
what to do with them next.

The 80 pictures that Ziv-TV
started in TV eight vears ago are

now back with the man who
actually brought them into TV,
Jerrv.  Balsum. The distribution

coniruct m‘.pircd a year ago, at
which time Balsam got them back
from Hyvgo. He then set up MC
Pictures to handle them  from
then on,
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CALLING DR. KILDARE

 Net Programmers Fall Down
In Gauging Industry Pulse

By BOB SPIELMAN

HOLLYWOOD—The net pro-
gram development departments this
year failed to measure accurately
the pulse of the industry. That’s
the opinion of ad agency execs,
and seems to be bome out by the
fact that of 39 pilots produced or
financed by the webs, only eight
have been sold, with the possibility
that one more may yet go on the

The pilots lying on the shelf are
fairly evenly divided among the
webs, with CBS, however, getting
the worst of it, having sold only
two, and possibly three, of 16.
ABC’s record is two out of 11, and
NBC's four out of 12.

Colloquially speaking, the webs
are asking themselves, “What hap-
pened?” The answer is that spon-
sors seemed to be %'nidjn them-
selves by two rules of thumb: Price
and familiarity. The “go for broke”
philosophy has definitely gone out
of the window, with low cost gain-
ing in importance in making a de-
cision. Secondly, sponsors were
intent on sticking to the tried and
true, despite the cry “There’s noth-
ing new.

Price Important

The price factor is emphasized
by the rapid-fire sules Officia; Films
made on its English-produced
series; the quick purchase of a
show like “Bold Journey,” which
comes in at $7,000 a week, and
the buy of the programs like “Ten-
nessee Emie,” the Monday Law-
rence Welk show, et. al.

The trend has been decidedly
toward quiz and adventure shows,
and it's been in these areas that
the webs have let outside packagers
steal much of the thunder from
them. Only three adventure pilots
were, for instance, produced by the
networks,

On the other hand, the much-
talked-about booun for long shows
just wasn't bought by the sponsors.
Already faced with loss of program
identification, there has been a de-
cided lack of enthusiam for sharing
B0 or 90 minutes’ air time with two
or three other products.

Just as important, there is the

problem of Eei‘tm g advertisers to
agree that the same gram is
ood for all of them ("Sir Lance-

t” is a case in point), and on the

gglic of that program once they've
u

t it
Holding the Bag

The result has been that ABC

has wound up with “Command

Performance” and “International |

Theater” on its hands and still has
part of “Wire Service” available;
CBS never managed to sell the hour
Herb Shriner show or “Perry
Mason,” and had trouble pulling in
advertisers for “Playhouse 907;
NBC has had problems with its
Friday night specs and is tryinf to
work its way out of the Ray Bolger
imbroglio.

It’s true that Jackie Cleason is
returning to an hour format and
Lawrence "Welk is adding a second
hour-long show for Dodge, but
these are both proven properties.

There isn't much to choose from
in what type web shows did go over
and what didn't. In comedy, 3 of
9 were sold; in westerns, 1 of 6;

(Continued on page 3)

NEW YORK—Altho the half-
year gross on NBC-TV's triple

owerhouse—"Today,” “Home" and

onight"—is a mere $1,500,000
shy of the entire take for 1955,
programming planners are not sat-
isfied. “Tonight” is still in the
throes of finding a replacement for
Steve Allen, “Today” is '
menting with new features slanted
toward its selective audience, and
“Home"” is undergoing a major
overhaul.

Out of all this programming
change, NBC looks forward to an
even better gross record than the
peak $17,728,000 struck in 1935.

Already the 1956 score stands at
$16,381,000 for the three shows.

NBC Tops CBS' Aug.
ARB Afternoon Rating

NEW YORK — For the first
time in over two years NBC-TV is
ahead of CBS-TV in afternoon

average ratings, according to the
July American Research Bureau
report. NBC points out in a bulle-
tin, that during the 2:30-5:30
period last July its average after-
noon rating was 4.3. This July it
was 9. CBS has decreased 22 per
cent going from a 8.6 last July to
a 6.7 this July.

The NBC bulletin stresses that
its competitive strength is not con-
fined to one program. Only in
2:30-3 is it outpointed by Art
Linkletter. Tennessee Ernie, who
occupies the time period for NBC,
received a 7.1, while Linkletter

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
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The 45-minute version of “Queen
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new time period, “Modern Ro-
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NBC DISSATISFIED
WITH BIG ‘THT' !!

Gross Hits $16-Mil. So Far in ‘56, But
Program Heads Work for Higher Stakes

Specifically, the programming
alterations center on “Home,” as
a result of a viewer survey., Start-
iﬂﬁ September 3, the new changes
will involve such service program-
ming as material on food, fashion,
travel, ete.,, pegged down on spe-
cific days of the week. The second
major revision will be in the type
of general feature material pre-
sented.

“Home” will carry what it refers

(Continued on page 3)

MEADE PLAN

Y&R Civil
War Views
Both Sides

NEW YORK—Young & Rubi-
cam topper Ev Meade has flown
to the West Coast, where he will
co-produce a half-hour pilot of a
new Civil War series with Lou
Edelman, the producer of “Wyalt
Earp.”

Because it is an anthology type
stanza, the program will be able to
give both the Northern and South-
ern points of view. One program
will show the conflict as the North
viewed it, and the other as the
South viewed it. It is hoped in that
way to obviate controversy. The
agency has a client in mind.

Producer and
3 Stars Sign
NBC Pacts

NEW YORK — NBC-TV last
week signed a number of top per-
formers and a producer. The net-
work pacted Jack Carson, Groucho
Marx and Mary Martin. Also
brought into the fold was pack-
ager John Guedel, whose deal
along with Groucho’s is a long-
term one extending between three
and five vears.

Carson will be used for guest
stints, and the web may try to
develop a property to fit his tal-
ents. Miss Martin will appear on
six spectaculars over a e-year

period.

NBC-TV Pre-Grid
‘Preview’ on Sat.

Sold to All State

NEW YORK — Sears-Roebuck
last week made its most important
network purchase to date. Its All
State  Insurance subsidiary has
bought the Saturday afternoon
quarter-hour “Press Box Preview”
on NBC-TV preceding college foot-
ball this fall. All State has been
using network radio but now will
see what network TV can do to sell
automobile insurance,

Pure Qil will also go after the
football viewer. It has purchased
a small share of NBC’s Big 10 col-
lege football in a limited number
of markets. Other sponsors of Big
10 football are Sunbeam, Liggett

| & Myers and American Machine

and Foundry.

Huntley to Share

Swayze News Slot

NEW YORK —— NBC-TV will
probably move Chet Huntley into
its 7:453-8 news strip next season.
Huntley will take over as news-
caster either two or three days a
week, sharing it with John Cameron
Swayze, who has handled the show
during the nine years of its
existence.

The show has been under pres-
sure because of the success of kid's
shows on ABC-TV and CBS-TV.
NBC hopes the diversification of
personalities may produce results.

NBC-TVY to Use Bolger

In Specs, Guest Spots

NEW YORK — After consider-
ing buving up Ray Bolger's con-
tract, NBC-TV last week decided
against it. The comedian will be
used on several of the NBC spee-
taculars and may do an occasional
show, Sunday evening 9-10 or Fri-
day evening the same hour. He
will also be used as guest star on

occasion.

Toni Score 5 Web
Shows, Part of 6th

NEW YORK——Toni is expand-
ing its use of prime time network
TV next season. The advertiser
will have five network shows and
a piece of a sixth. The two latest
Toni buys are haif of “Stanley,”
NBC-TV, Mondays 8:30-9, and
half of “People Are Funny,” its
last season’s stanza which goes
Saturday 7:30-8.

The other Toni buy on NBC is
Walter Winchell, Friday 8:30-9,
which it will share with Old Cold,
but it will have a small piece of

Gillette’s Friday night NBC tele-

casts beginning at 10. On CBS-TV

«Toni is the alternate sponsor of

&
-
= &
L Al irTAaCtToOrnstory cC.Ornmn L

Arthur Godfrey’s “Talent Scouts,”
Monday 8:30-9, and owns one-
quarter of “Arthur Codfrey and
His Friends,” Wednesday 8-9,

Interestingly enough, Toni will
be on against itself Mondays at
8:30. tho since it has half of
“Stanley” and “Talent Scouts” its
commercials could be scheduled so
that they do not compete against
each other,

A perennial purchaser of quiz
shows and low-budget program-
ming, Toni will pmbabgf spend
more for its programming this sea-
son. Both Walter Winchell and
“Stanley™ are top-budgeted shows.

B = -

Pond's Buys
'Wamer' Half

NEW YORK — ABC-TV
chalked another of its properties
off its problem list last week with
the sale of the open half of
“Warner Bros. Presents” to Chese-
brough-Pond’s, which will sponsor
the dramatic anthology half of the
show. The “Cheyenne” episodes,
which will air every other week,

will be bankrolled by General |

Electric,

Chesebrough - Pond’s buy of
“Warmner Bros, Presents” followed
withdrawal as prospective nsor
of NBC's “Impact,” which has
been replaced in the NBC program
log by Revlon's “Most Beautiful
Girl in the World.” -

Its purchase of "Wammer Bros.
Presents” puts Chesebrough in the -
positior of putting all its network
advertising money into ABC pro-
grams. A few months ago it
bought half of ABC’s “Jim Bowie”
show or Friday nights for next
seasomn,

‘Search’ Sold to

Canadian Firm

HOLLYWOOD—"1 Search for
Adventure,” Douglas-Lesser pro-
duced teleseries distributed by
George Bagnall & Associates, has
been sold to MacMilland & Bloe-
del, Ltd., Lumber Company for
coast-to-coast airing in Canada be-
ginning in September,

An unusual aspect of the deal
is that, of the 35 stations carrying
the show, 30 will air it with Eng-
lish narrations and five wi
French.
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New TV Spot Campaigns—

Future National Spot Drives—
Contracts Being Signed Now

Deals Sel During Two Weeki Eading July 7

This tabulation Is the resalt of a survev made by The Rillboard
among all U, 8§ TV stations. It shows new mnational spot campaigns
for which contracts were reported as sef during (he survey period listed
above, regardless of the starting air date of those campuigms.

NATIONAL SUMMARY

(Campaiges placed In more than one reglon)

Froduct sad Advertiser Product sud Advertiser
Alvmgmum 'Ware, Mirra Loreite & Maret Woolens, Deering-

Armstrong Tires, Almsirong Milliken
Arrid. Carler Morton Froven Pies, Morton
Avon Cosmelics, Avon Mair. Carter

Breck Shampwss, Juhn Breck
Breese, | ever

Curpa Produces, Florida Cliren I

Philtips Milk of Muagnesia, Sierling
Philip Morris Cigaretles, Philip Maorris
Pall Parrod Shoes, Poll Parrog

Robot Gardner, Arthur Meverhoff
seven-Lip, Seven-U'p

sinclair, Sinclair .

Cloror Bleach, Clorox Chemical
Crest Toolhpuste. Procter & Gambla
Divelt, Priscier & Gamhble
Facial Frii, Custom Products
FualstulT Reer, Faluiafl Slimagic, Cuwditom Producis
Halex's M-0), Sierling Viceroy Cigareties, Brown & William-
Hala Shampon, Colpate-Palmolive LTl
Tvisry Smoow. Procter & Gambla Wildroot Hair Tonie, Wildroot
Litt Mlowme Permanent, Procter & T R T Baby Powder, Stecling

Cramille Lerev-Ferone, 1M Poml

REGIONAL SUMMARIES
Eastern

L Tlime Permunent, Procier &
Gumble

Lt Shampoo, Procier & Gumble

M & M Candics. Hawlev & Hoops

Morion Frosen Mo, Morion

Moair, Canler ]

Mew Marker, Grand Unidon

Deange Juice. Kralt

Farliament Cigareties, Philip Maorris

Philip Morris Cigareties, Philip Morris

Phontgraph Becords, Gilmaor

PFillsbary Flonir, Pillsbury

Salad Miser, Grant

Shoes, Weatherbicd

Bilver Dust Mlue, Lever

Slimugic, Custom  Prosdics

Tenderleal Tea. Standard Brands

Tide, Provier & {ianhle

Time Mapgarine, Time

Viceroy Ciguieties, Brown & Williamson

Woashh “n” Dric B B Willinma

Washers & Dirvers, General Electrie

Wildrvst Hair Tonic, Wildroot

£ B T Baby Powder, Steeling

ferey & Ferone. 1hu Pon

Ansco Foim, Ansen

Arrad, Carter

Heer, Mariaeanzenl

Hrecee, 1 ever

Cunned Vepetables, Hanover Canning

Citrus Produces, Floride Citruy

Cloroy Bicach, Clorox Chemical

Cookics & Crackers. Watlonal Biscult

Cuorning Glassware, Corning Glass
Woinrks

Ciest Loothpasie. Procler & Gamhle

Pale Pineapple, Hawaiian Pineapple

IDove Soup, 1ever

Pdrefn, Prowier & Gamble

Eanth ss, Fiving Saucers (Movieh,
Coldumibin

Facial Frosi, Cusiom Products

Fieries, Fimersaom

Flates's M-0), Sterling Dirug

Flalo Shampeo, Colgate-Palmolive

Hep Insectivide, Bostwick Labs.

Hint Cloah (30 Food, Standard Brands

Higtchimsin Wat, H & §

Tvory Smow, Mrocter & Gambla

Roal Cigarenes. Brown & Williamson

I adies Thowe Josrmal, Curlis

stations feeding the smallest and |

Stations Boost Use of Film;

Features Account fo

By MILDRED HALL

WASHINCTON—TV  stations
are giving 30 per cent of their time
to film programming, the National
Association of Radio and Television
Broadecasters announced last week,
with feature films accounting for
48 per cent of all tvpes of film
programming, svndicated TV [ilm
31 per cent and short subjects 11
per cent. In its third annual sur-
vey of this field, the association
noted an increase from an average
of 29.4 hours of Alm programming
a week in 1954, to 32.8 hours
weekly in 1955, Figures are based
on an average week in June, [or
118 stations, in markets runging
from the smallest to the largest.
Live local programming is shown to
have dropped in 1955 to 17 hours |
per week, as against 18.5 hours in |
1954, '

The breakdown by number of |
TV viewers reached shows that|

stations in the median groups using
the least. Out of the 1933 all-
station average of slightly over 104
operating hours per week (up about
3.5 hours over 1954), stations cov-
ering over 1,000,000 TV families
nse 42 hours of film weekly, while
the smallest stations used 32 hours,
Medium-sized stations use about
29.2 hours of [ilm programming
per week.

Local Film Up

While the over-all percentage of
time devoted to local programming
declined 1 per cent in the 1955
survev, with the networks the
gainers, local film programming
has shown an increase in hours by
1 per cent, while local live dropped

2 per cent.

Breakdown of average cosis per week
is a4 follows:

Featore Film Programming

Smoll  statigns  (Under 250,000 pop.)

Fealiirgs! ...oiens $382 (529 per hour)
the largest markets use the mu.ﬁ't‘l Production: ...... 116
hours of film programming, wilhl Falenl:  woovevnnes 31
TOMIE aaercinises $349 (456 per hour)
¥ s * Aedivm-sized (250000 to S0 (K0
NBC DlssutISfIEd o Femures: L ....... LR5E (Y62 per hour)
4 | Prosducti o ' IIJ‘
® Continued from page 2 R iy 9%
Tudale iviaalass 31066 (3106 per hour)

to as “first person” journalism,
which will broaden its present ont- |
line to include stories about the eR:.

famous or the unknown who lave | oo oo 38

interesting stories to tell. R $4377 (§236 per hour)

A new look on “Tonight” may i

also come about when the new
emsee is chosen to replace Allen. !

Large (Owver 1.000.000)
Featvores: ...... 3,462 (5155 per hour)

Svndicgled Film Programming

Small stations

And “Todav,” the oldest of the| Features: . ... . 5926 (394 per hour)
three, is continually getting a tuciul | .’I:’:I:'t"_'""’“: el 'f;
with the recent sports leature; Lo .° """ $1,134 (5140 per hour)

added and a medical one already |

iIISE]’[Ed. | Medium-sized

Fearires:

r 48%

(reporting.  TFor example, Figares
on feature film were based on re-
ports of 10 stations to major mar-
kets, 41 in medium-sized markets,
17 in smullest markets, ete. Also
Figures for the 1955 survey can be
directly compared with the 1954
survey only in part. because of en-
larged viewer coverage of all sta-
tions across the nation during the
veur,

Sponsorship. either [ull or par-
ticipaling, of local programming is
reported in the survey to cover 69

(Conitinued on page 10)

MOST SOLD

NBC Prime
Time Slots
Near SRO

NEW YORK — NBC-TV last
werk sold most of its remaining
prime time periods. Still left to be
sold are one-third of Sid Caesar,
Saturdavs 9-10, and one-third of
Steve Allen. Sundays 8-9. Polaroid
his shiown interest in one-sixth of
Caesur, and Sunkist, a limited buy
of Allen.

Toni and R. J. Bevnolds bought
Saturdavs. 7:30-8 for “People Are
Funne™: Revlon, Mondays, 9-9:30
for “Most Beautiful Girl in the
Warld,” and Benrus and Lanolin
Phis.  Toesdavs,  10:30-11  for
“"Break  the Bank,” RCA  has
swilched into one-sixth of Perry

Como,  Saturdavs, 8-9, replacing
Toni. Lever Bros, is looking for a

Southern

Hieere, | ever

Camady, Mlars

€l € lovroy Chemical

P¥reli, Provier & Gamble

Crroppy, 1. M. Leuather

Hi-C, Miniie Waid

Kasuer 13 Fowsd, Kasco

Losrette & Muset Woolens, Deering-
Ahlliken

Blartha Wivdie Ulswir, Martha White
M il

Phillips Mk of Muagnesia, Sierling

Poll Parrot Sliaecs. Foll Parrot

Prepuration H, Whitehall

Robol Crardner, Cirant

Salwd Macer, Crrmm

sSeven-Lip, Seven-Lip

auper et Sprayv Gon, Parker

Midwestern

Arend, € arter

Arastrong Tires, Armsirong

Avvan osinielics, Avon

Beer, Buscli

Beer. Peter Hond

Blair Reer, Blair

Bonadettes, Charles Phizer

Breck Shupnpon, Johin Breck

Citrvs Prosducis, Florida Citrns

oo, Clorox Chemical

rest Tooihpaste, Procier & Gamble

DX Sunray Gas, DX Sunray

Favial Frost, Costoan Prodoels

Fabuall Beer, Falsiaff

Feed & Concentrates, Muorphy Products

Formula Mo, 2, Wildroot

Hair Conditioners, Robert Curley

Hauley's M-}, Sierling

Huoliday Mugoeine, Cuortia

Kieenes, Kimberdy-Clark

Lit Home Permancnot, Procier &
Crambie

Lovetie & Alurel Woolens, Deering-
Slilliken

Aluli-t-Nteid, Aali-O-Meal

Mewts, Swilt & Co,

Maormon Froven Fooda, Morion

B hisc Prosducts, Sabuseo

Mair, Carier

MNesiea., Mestle

Phitip Morns Ciearsites, Philip Morris
Presione, Malional Carbon

Primmiene, American  [lome  Products
Reader's Drigesi, Header's [rigest Assm,
Rice, Lowlsiana Sisie Rice

Rise Shavimg Crepm, Carter

Roberi Gardner. {irunt

Schlitz Beer, Schlite

Seven-Up, Seven-lip

Sinclair O6l, Sinclair

shimagic, Custivm Prosdocis

atate Fuir. Fawa Siade Fair
Stormwindows, Beter Livieg

TV Antennas, Alllance Tenna Rotor
Ting. Pharma Craft

Top Value Stamps, Top Value

Tove, Hashear

Vel Beauly Har, Coledie-Palmolive
Wildroot Hair Tonic, Wildroot

Z B 1 Raby Powder, Sierling Drug

Southwestern

Advmimm Ware, Mirrn
Acrmeteong Tires, Armstrong
Jun Beer, Jacksuon Brewing
Rath Cloperies, Rath

Viceroy Cigarettes. Rrown & Williamson
Toiler Tissie, Margihon
Wirigley Crum, Wrigles

Rocky Mountain & West Coast

Al Ware, Mirro

Apple Juive, Trédeiop

Avon Cosmelics. Avon

Baking Sivls, Chorch & Dwight
Bowscny, oo Peodiictsy

Hiewh Shamppoe. Joha Breck
Brew. Hedelberg

Cloros, Ulores O hemecal

Cream o Wheat, Nabisco

Dielecw Hattery, Delco

F Ivay Pauds, 5 Thays Labs
Falstall Heer, Falstafl

leem Tooihpaste, Procier & Gomble
Hala Shampoo, Colpate-Palmolive
Ivory Soow, Procier & Gamble
Kai~er bFoil, Kaiser

@ every conceivable kind of

Lilt [lome Permianent, Procier &
Cinmble

iguid Make-L'p, Charles Anell

Lorelie & Murct Woolens, Deering-
Mk en

Mucaromi, Mission

Blilk, Dairy Prodocs

Maorton Froren Pies, Morton

Mountain Burs, Boown & Thalev

Pall Parroc Shoes, Pl Marros

Furinag Dog Cloes, Ralsion

Sealy Mutiress, Sealy

Simclair O, Sinclair

Slimagic, Cuwdvm Products

Tuna, Siar kist

Zéres, & Ferone, Du Pont

EQUIPMENT, SUPPLIES AND SERVICES

has been sold la The Billboard

WHAT DO YOU HAVE T0 SELLE Whike Bex 666, 2160 Pattersem 51, Cincinnatl Obls

All this new emphasis portends

record-breaking grosses and all are’

specifically geared towards build-
ing selective audiences. This has
been the key to the "THT" suceess
— selectivity and not necessarily
ratings.

Its quite a record, too,
“THT" has compiled. In

thiat

in 1954, with the addition ol
“Home,” the pair tallied $13.000.-
000. When “Tonight” joincd the
ranks in 1955, the gross shot up Lo
$17,728.000. The goal for the
three this vear is to top 18,000,
000,
The Tallies

Comparative figures for 1955
and 1956 on each of the shows
read thus: “Today,” $6.373.000 in

1955 and so far in 1956, $6,900,-

000; “Home,” $3.467,000 and
$7,233,000; “Tonight,” $1,541,000
and $3,595,000.

Percenta
renewals EE:J show, perliaps even
more concretely than dollur ac-
counts, the growing strength of the
"THT" programming concept. “To-
day’s” sponsor renewals Thave
grown from 27.9 per cent in 14954
to 34.9 per cent in 1953 and 45

er cent in 1956. “Home” wenl
rom 30.9 per cent in 18935 o 46.35
in 1936, and “Tonight” leaped from
20.4 in 1935 to 44 per cent this
year.

This long-range concept  in
building program stability has had
the effect of eliminating smaller

advertisers, with the lurger buvers)

seeking bigger chunks. Manv are
now spenSing over $300,000 on
“THT,” and Admiral is paving out
$2,500,000. This factor in itsell
creates gross stability along with
the programming faccts.

|'r{'|‘.~|'.lm'mt'ul for Cordon MacRae,

voons 1651 (3281 per howr) 1 o
| Mondavs 7:30-7:45, and Tums has

Production: ... 109

1953
“Today” grossed about $3.000,000. |

figures on sponsor

250G JACKPOTS COMIN’
UP; WHAT'S THE TOP?

MR Sraanaser = | bought Tuesdays, the same quarter
MRS <o niyesges $143 | hour for a program as yet un-
Large | selected.
Feuliress .., ... E5.712 (A5TE pec howr) |
Prowlction: ... Sl J P %

| Tulent:  ,iaveane _:'-:i N
Townk: L ...e.-. 56576 Et rugrnmming

In the [eature versus syndicaled

® Conlinued from paze 2

in dreamatic anthologies, 1 of 3;

fil picture, the NARTB points out | i, mvsters, 0 of 4: in adventure,

| that altho the feature films account
| for the larper percentage of pro-
| Eranuning hours, these run two or
Cmiore times longer than syndicated
fiims. This means that on & num-
ber-of-programs basis, there are ac.
| tally more syndicated films shown
Ahan  feature films.  Syndicated
| film programming is more expen-
sive than feature films,
Ficwes for both feature and
syndicated film costs, the NARTB
emphasizes, are averaged solely on
the basis of those member-stations

0 ol 3: i series dramas, 2 of 9,
and in kit programs, 1 of 5.
Apparently  realizing  that the
arcas involved have been too large
tor the number of personnel, the
webs have tarted beefing up the
program development starks. NBC,
for istunce, has hruught in Jess
Oppenlieimer  from  Desilu  and
atclded Alan Livingston on the film
side. At CBS Cuy Della Cioppa
and Jim Aubrev have trans-
ferred from other jobs to TV pro-

! granuning,

NEW YORK — In an almost
[rantic desire to get viewers, night-
time quiz shows are upping their
prize money to gigantic propor-
tions. NBC-TV will be presenting
lwo quiz stanzas next season both
of which will be offering a gigantic
jackpot of $250,000.

iﬂiﬂ in the World,” which is ex-
pected to furnish some heated op-
position to CBS-TV's *I Love
Lauev” in the Monday, 9-9:30 slot
liree weeks out of four, and the

Lreviunped  and  glamourized  ver-

CBeautitul Girl” will go on tour to

virions  citics on  the hunt for
temale talent. According to the
Ed Wall organization which pack
ages “Bunk.” plenty of other big
money prizes will be riding on the

'same show Uial sees the $250,000
;ﬂﬂ the line.
They are “The Most Beautiful |

The success of the revam
“Bank” nuy mean a great deal to
this tvpe of programming. Its sue
cess might lead to new programs
which offer even higher sams ol
meney. “The 64,000 Question”

could become just a poor relation.

“THT” continues to draw new | sion ot “Break the Bank,” skedded  Spowsors with the biggest adver-
accounts to TV, accounts which | for Tuesdays, 10:30-11 under the  tising bodgets may well wind ,up
had never been on network pro-| Lanolin Plus and Benrus watch | gelting the most viewers, because

grams before—Aladdin  Industries’
Lunch Buckets, Alan Carpet
Squares, Douglas Fir Plvwood,
North American Insurance and
Barcalounger Barcalo.

Despite these records, however,
programming heads say the hori-
zon's still ahead.

www americanradiohistorv com

| sponsorship.

“Bank”™ will send scouts all over
the country to uneover guiz talent,
adding a new fillip to l:illis tvpe of
programming. Bert Parks will con-
tinue as emsee, but the program is

to be changed- radically, “Most

When and where will the top
ficure stop? Is it to be $3500,000?
$1,000,0007 TV is liable to wind
up being the biggest sweepstakes
ol them all.

theyv could olfer the most money. -

~rm S
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#1 TV SYNDICATED

o
=

Selected By All-Industry Vote
1 Best Syndicated Film Series!

1 Best Adventure Series! |
1 Best Actor in Syndicated TV Film!

Billboard's 4th Annual TY Program & Talent Awards 5 - - | W_,;ﬁ

e
PR =
" ;

e

5yt

-
o

FROM LATEST PULSE REPORTS
OVERING ALL TV SYNDICATED
FILM PROGRAMS FOR FIVE

STRAIGHT MONTHS!

e e
R A
e ST
ey

#1 SAN ANTONIO 364 =1 Scranton-Wilkes Borre 27.3

#1 YORK, PA. 439 #1 NEW YORK 22.4

#1 COLUMBUS, OHIO 42.1  #1 ROANOKE 35.5

#1 DAYTON, OHIO  39.9  #1 CINCINNATI 27.5

Curre ' #1 DETROIT 34.2  #1 SPOKANE 28.2
. #1 SYRACUSE 28.0 #1 CLEVELAND 25.2

- ﬁ%ﬁﬁuﬁﬁﬂ Puiss

g 39 ALL NEW PRO

78 HALF-HOUR FILMS NOW

. v el N e | www americanradiohistorv com i T
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Starrmg.

Academy Award Wmner

SRODERICK CRAWFORD)

as Head of the Highway Patrol!

MARKET!

~#1 LOUISVILLE  37.3
1#! BUFFALO  26.0
~ #1 HARRISBURG 19.7
“#1 BOSTON 29.6
“#1 HONOLULU  39.1
~#1 FRESNO 25.6

WD ARB, June, May, April, Mar,, Feb., 1956

SRAMS

WAILABLE

RENEWED BY SPONSOR AFTER SPONSOR

Never before on any show such a sensational record of renewals!

BALLANTINE BEER in 24 markets!

LION OIL in 10 murkals!l

PFEIFFER BREWING in 10 markets!

KROGER STORES in 6 markets!

WIEDEMANN BREWING in 4 markets!

HANDY ANDY INC., Supermarkets of San Antoniol

KGNC-TV Amarillo KOMU-TV Columbia, Mo.

WFAA-TV Dallas KTTS-TV Springfield

KARD-TV Wichita WTVP-TV Decatur
WDSU-TV New Orleans

plus many more happy ZIV advertisers and stations!

wWWwW americanradiohistorv com

hEW YOR (N 7/ / LA EC77

CINCINNATI
HOLLYWOOD

Thi=s One

L
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TV FILM PROGRAMMING

THE BILLBOARD

AUGUST 11, 1956

MOVIE MAD

KPIX Extends Pic

Time, Ad

SAN FRANCISCO — KPIX is
going mad with movies, It has
moved its feature film program-
ming up to 10 p.m. two more
nights and has acquired still more
product. The station execs are ex-
cited about the advanced Ameri-

can Research Bureau report, which
shows that its new look in features

is reallv paving off. It's 10 p.m,
“Big npv?e,"gwhich premiered
{sly 3, playing Tuesday and

ednesday nights, is close to a
sellout.

The Westinghouse Broadcasting
tion, owner of KPIX, was

reported close to a deal with Asso-{

NTA Signs Two
More Sponsors
For “Sheriff

HOLLYWOOD—National Tele-
vision Associates has signed two
more regional sponsors for 33 West-
erm ts for the Desilu-produced
“Sheriff of Cochise,” bringing the
total number of markets sold to
date to an even 100, and giving
the series a network-type line-up
two months prior to its air date.

The sponsors added to the show
are White King Soap, for 28 mar-
kets, and A-1 Beer, for five. Agency
on both of these is Erwin-Wasey,
Socony-Mobil had previous
bought the program for 67 Mid-
western cities.

In addition, there are negotia-
tions with another sponsor for an
Eastern regional, providing ade-
quate time clearances can ob-
tained (always a problem in the
East),

The unprecedented 100-market
sale for a syndicated series prior
to the production of any half-hour

ilot points up the shortage of
irst-run product in the syndicated
field. For the first time, to a great
extent, it's become a seller's market
for the fall.

One of the reasons for the situa-
tion is that a number of advertisers
have been vaccillating or holding
off on national spot sponsorship.
With the uncertainty this created
ph:f:&uc:ars didn't turn out product,
the result being that both have
been caught short,

ds Product

ciated Artists Productions that will
get some of the Warner Bros. pic-
tures for KPIF. It will also get
some for KDKA, Pittsburgh, and
the entire Wamer library for
WBZ-TV, Boston.

KPIX started “Big Movie” when
WBC got it the RKO library from
C&C Television. On july 28 it
put this show in Thursday night
also. And it will run it Mondays,
too, altenating with “Douglas
Fairbanks Presents.”

Ratings Up

The ARB report showed that
"Eiﬂu.“bfﬂvie" boosted KPIX ratings
in that Tuesday period, July over
June, by 127 per cent. Its share
went from 28 per cent to 48 per
cent. On Wednesday its rating for
10-11:30 p.m. went up 82 per
cent, It shaved “This Is Your Life”
down from 40.0 to 19.0. KPIX's
share went from 28 per cent to
24 per cent.

On “Big Movie,” it has been

| playing recent products of Hygo

TV, National Telefilm Associates,
and AAP, as well as the RKO
pictures. It has backed “Big
Movie” with a tremendous promo-
tion, including a contest for which
Hal March awarded the first prize
on the first Thursday night (19)
airing. A second contest is being
wound up this week,

WKY SELZNICKS
BEAT SULLIVAN

OKLAHOMA CITY —
WEKY-TV here has managed to
beat top CBS programming
with David O. Selznick fea-
tures. In the July report of
American Research Burean,
WKY's movie on Sunday,
8:30-10 p.m. drew an average
30.0 against a 233 for
“What's My Line?" and Ed
Sullivan,

In June, WKY's Sunday
movie had been edged out by
the CBS shows 35.0 to 28.0.

Col. Features
For Syndicat'n

NEW YORK — Now that its
“Hollywood Movie Parade” pack-
age of 104 features is well
launched on its sales path, Screen
(Gems is making plans to release
for syndication this fall another
Fﬂ.[‘kﬂgﬂ of 52 Ffirst-run Columbia
eatures. Next spring the firm,
according to current plans, will re-
lease siill another package of 52
first-run Columbia Hlms,

Columbia and Screen Gems
apparently feel that it will be more

rofitable to release the Columbia

acklog of features in small bun-
dles spread over many years rather
than release the whole library all
at once as other majors, including
Wamer Bros, M-G-M and RKO,
have done.

OFFICIAL RECORD

‘Star Performance’ Is

A Real Sal

NEW YORK — Official Films'
“Star Performance” package has
proved a star performer for Ofh-
cial’s sales department, Soon after
Esso Standard Qil bought a group
of films from the package for
sponsorship in 49 markets, Official
s0ld another batch to Slenderella
International for 35 markets, This
is actually the third multi-market
sale Official has made on “Per-
formance.” A couple of months
ago it sold a 13-week summer deal
to Budweiser Beer for 10 markets.

In addition, ﬂfffgiat}] has Lf:id
various size pieces of the
directly to ap number of fgj,iiﬂlfz
Altogether, Official has placed
“Star Performance” films in 130

Stagg, Blue to

Film “Brothers’

HOLLYWOOD — Jerrvy  Stagg,
producer of the John Nesbitt “Tele-
phone Time,” and Ben Blue this
week formed Blue-] Productions for

the filming of a half-hour teleseries
titled “Ben Blue's Brothers,”

Idea is somewhat unusual in that
Blue will play four different char-
acters, all brothers. Marion Har-
grove has been signed as writer
and script editor, with the pilot to
roll in October.

NEW YORK——M-C-M TV, the
video subsidiary of the motion pic-
ture company, last week began
moving in high gear. The eom-
pany has lined up a top flight
sales prospect for 300 of its top
features, has made several impor-
tant sales policy decisions and has
begun hiring personnel,

M-G-M TV has been having dis-
cussions with CBS-TV o.&o. sta-
tions about the purchase of 500
features. The only time this kind
of joint purchase was made by the
CBS-TV station group was when
it bought a large package of fea-
tures from Hollywood TV Service,

The film company has also
decided to release its entire library
of 770 features to a limited num-
ber of interested markets. They
will be leased to stations for he-
tween 5 and 10 plays. Also to be

CNP Gets

"Tarzan’

Rights, Plans Films

NEW YORK—Tarzan is getting
re~dy to swing thru the TV anten-
nas next season by way of Cali-
fornia National Productions, which

will produce and distribute a series |
of 39 films. CNP, formerly Kagran,

Corporation, is an NBC subsidiary.

The contract for the "Tarzan”
rights hes been concluded with Sol
Lesser, producer of the many fea-
ture films. CNP will have the TV
rights, will handle the merchan-
dising and jointly control the dis-
tribution of all “Tarzan™ features
to TV and the movie theaters.
Alan W. Livingston, president of
the subsid, who hem:ﬁ_[uarterg on
the Coast, was here last week to
cement plans with Robert D,
Levitt, general manager of CNP,

The series, up for rational spon-
sorship in January, Figures to have

a ready-made audience for it. Since
the late Edgar Rice Burroughs'
first "Tarzan” book was published
in 1914, some 23 books have sold
more than 36,000,000 copies which
had eamed Burroughs' by 1930

some  R10,000,00 from books,
movies, comic strips and related
enterprises,

There have been 31 “Tarzan”
[eatures made since first released
in 1918. Of these, CNP is sharing
distribution rights of 12 now in

“Tarzan and the Lost Safari”
Gordon Scott, who appears in this
feature, will star in t‘i

For the record, the first Tarzan

and {anﬂ were played by Elmo
Lincoln and Enidp Markey back in
1918,

reissue and one just completed— |

made available iz a package of
52 top flight features which can be
bought in groups of 28. And for
stations which desire properties
with personalities to merchandise
in the manner of syndicated film,
it has packaged a total of 39
“Andy Hardy,” “Maisie” and “Dr.
Kildare™ features, These will be
shortened to an hour for stations

‘Party’ Set for
Syndication

HOLLYWOOD — “Town Hall
Party,” a western and hillbilly pro-
gram presently aired for three hours
Sa v night on Station KTTV
here, will be filmed for syndication
by Town Hall Productions, Ine.,
formed by producers Mitch Hamil-
burg and Bill Wagnon ]r.

For distribution purposes the
program will be cut to a half hour,
each featuring eight western stars,
Jimmy Wakely, the Collins Kids,
Maddox Brothers and Rose, Lefty
Frizzell, Tex Ritter, Merle Travis,
Johnny Bond and Joe Maphis.

Producers of

'Drama Shift

NEW YORK — A number of
important  producer  shifts  re-
portedly took place last week on
several live hour dramatie shows.
Lea Davis is said to have replaced
Herbert Brodkin as the producer
of NBC’s Sundav night Goodyear-
Alcoa dramatic hour,

Gordon Duff is also said to have
been pacted by CBS-TV to take
over as producer of a number of
“Studio One” dramas. He may

e TV series. | be replacing Robert Herridae, who

has been assigned to develop
“Seven Lively Arts.” Brodkin will

probably move into the production
of theatrical films.

www americanradiohistorv com

M-G-M Shifts to High Gear,

Lines Up Features’ Sponsor

which want them in this form, but
they will also be available in their
full-length form.

M-G-M TV last week hired
Peter Yaeger as sales executive
functioning out of its New York
office. Also added to the payroll
is Monroe Mendelson, who be-
comes director of sales promotion.
Both were last with Cuild Films,
and Yaeger also has a wealth of
experience on the network side of
broadeasting.

M-G-M TV last week concluded
its first big TV sale when it sold
the rights to the screenings of the
“Wizard of O0z" to the CBS-TV
network for $425,000, with an op-
tion for two more plays. The film
firm is expected to concentrate
primarily on large sales to station
groups at first and later to go after
smaller revenue-producing deals,
Charles (Bud) Barrv is the veepee
in charge of the M-G-M operation,

es Star

markets in the four months it bas
been selling it,

It has also made sales
Canada, England and Australia.

The Slenderella deal is for 39
weeks, Its spread is from New
York to Los Angeles. This is
Slenderella’s first sally into pro-
gram sponsorship, tho it has been
a heavy user of announcements,
Its TV spot expenditure for the
last quarter of 1955 was reported
aroumd  $100,000.

Official claims a gross of
$2,000,000 on “Star Performance”
sales so far. It sequired the pack-
age from Four Star Films in Feb-
ruary for some 600,000 shares of
stock, which sells generally at
about $2 a share.

in

Sportslite Sets .
“Travelbug” for

Fall Release

CHICAGO—Sportlite, Inc., a
Chicago distributor, added another
new series for fall release—"The
Travelbug.” Produced for televi-
sion American Films Review,
Ine., Muncie, Ind., the 13 quarter-
hour films are ready in color or
black and white. Producers Merls
(:eorge and Herbert Shoults slanted
the show for low-budget local ad-
vertisers,

The pair traveled 40,000 miles
and shot 5 miles in Kodachrome to
develop the first 13 subjects. Little
known facts about such places as
Blue Crass country, reclamation in
the Pacific Northwest, “Little
Switzerland” (Lake Chelon), Valley
of the Red Rock, Taos, New Mexi-
co, and Jackson Hole Wyoming,
are narrated by Dick Lingle,
WYBM-TV, Indianapolis, staffer,

WRC to Get
$4 Mil. Home

WASHINGTON — NBC will
spend an estimated $4,000,000 to
build a new broadcasting plant
here, the new WRC-TV and WRC
home, specifically equipped for
local and nmetwork color program-
ming. Construction will begin in
two weeks, with completion sched-
ulegn for Lhe iéall of Eﬁlﬁ'!’ -

ce the plant is ¥ equi ?
it may be Eﬁ:pﬂfted thatﬂ}hepnet-
work will offer a large number of
programs about the Washington
scene in color. With the start of
operations, the majority of live
local shows will alse be telecast
in color.

Gross-Krasne to Sell
Own ‘O’ Henry’ Skein

NEW YORK — The newest
half-hour vidfilm series to enter
the syndication marts, the Gross-
Krasne production of “The O
Henry Plavhouse,” will be sold b
the producers themselves. Jack
Gross and Phil Krasne, who for-
merly owned United Television
Programs, now merged into MCA-
TV, have decided to set up their
own sales organization for the
single property.,

They will have one representa-
tive here, one in Chicago and an-
other in Los Angeles, in addition
to a roving salesman. The empha-
sis, of course, will be on making
regional sales first and then going
after the local station market,
Krasne believes that the distribu-
tion fee charged by syndicators,

| producer-distributors in

35 to 40 per cent, is too high for
independent producers, especially
when syndicators do not mwvest in
the production.

Eight films are already finished,
with others to be produced at the
rate of two each month until 39
are completed. Thomas Mitchell
plays the part of O Henry in the
anthology series. George Wag-
'goner, Barney Cirard and Peter
Godfrey are being used to direct.

Among the other independent
a field
are Bernard Schubert, whose prod-
uct consists of “Mr. and Mrs,
North” and “Movie Quick ‘g]JII,'
and Maurice Beck for eXa
Rasslin’.” The last series prnduces
by Gross-Krasne was “Mayor of
the Town.” -
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COMMERCIAL CUES

YOU TAKE YER CHOICE

Criterion Film Laboratories, Ine,, New York, has come up- with a
speciul color test reel for producers to pick which “etfect” he
prefers. I's a comparison of available 18mm. color reversal proc.
esses, developed by using a single original to make masters on
several bypes of color stocks, There are six “effects” from which

to choose, This was designed

to aid the clients and cut costs on

their own products. The reel is dubbed “You Take Yer Choice.”

HARD OR SOFT?
Such terms as “hard sell” or

“soft sell” merely creates puointless

controversy and confusion, says William Van Praag, president of
the production birm bearing his name. He points to modern
marketing research for the answer and gives some advice. What's
the product? What's the taste of the market interested in this
product? These questions lead to the answer of what tvpe ol
commercial to use. One product sells best one way, the second
product another, “It's as simple as that,” says Van Praag,

1ID'S

UPA Pictures, Inc., is working on a series of four 60-second
Oldsmobile spots for a campaign handled thru the D. P, Brother
Agency, The spots are scheduled for release on NBC thruout the
Democratic and Republican National Conventions. Paul Ford will

dio the voice of the TV spot

character, and Leo de Lyvon will

vocalize the sound effeets and music. .., Plavhouse Pictures is
doing spots [or Dreamwhip, a new product handled thrm Young
& Rubicam: Tree Tea for Batten, Barton, Durstine & Osborn and
Fuller Puints, . .. Joseph Forest has been named veepee in charge
ol commercials at William Esty, New York.... Stephen Kam-
bourian has been appointed supervising film editor and assistant
to Vice-President John Fenton at Transfilm, . . . Alan Hartman has

joined  the Alexander Film
represcntative.

Company as New York sales

® TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lists commercials prodoced during the last full
preceding month, with all industries covered over the course of @ monih's

THOSE FIRM

NEW YORK — Mueller Maca-
roni, which becomes a syndicated
ilm sponsor this fall with Ziv-TV's
“Dr. Christian™ in New York, Phil-
adelphia and Boston, will also con-
tinue on WOR-TV's “Million Dol-
lur Movie.,” It is one of the partici-
pating sponsors so far firmed for
“MDAM" next season.

There are a total of 11 clients on
line for the nine “MDM” avail-
abilities: so the outcome is still in
doubt. Some of the other sponsors
said to be hirm are Ballantine Beer
(also sponsoring “Highway Patrol”
Liere), Best Foods for two partici-
pations, Rival Dog Food and its
sister company, Five-Day Deodor-
ant Pads: Pall Mall and the New
York Telephone Company,

Last season Mueller used only
feature films in its three TV mar-
kets, (Its distribution area actually
goes  west
double book “Dr. Christian™ here
on WPIX and WABC-TV.

The new
starts September 24 with “En-
chanted Cottage™ (RKO), followed
by “Champion™ (Atlantic).

TPA Racks Up
Brewery Sales

v Trade Pricks

Ups ‘MDM’
Tally to 6

NEW YORK—The rumor that
United Artists is about to put some
pictures into TV had begun to stir
some real excitement in the trade
last week, Notwithstanding the un-
precedented supply of feature films
in TV right now, stations as well
as TV distributors were known to
be extremely interested in the
possibility of a move by UA
imminently, :

UA was earlier reported to have
put together a bundle of 32 pic-
tures as a possibility for TV, By
now it may have the 39 it was
aiming at. At first it made a feeler
for national sponsorship. But now
it is said to be ready to make them
available to stations.

The quality of the UA package
is a moot point among infornied
sources. But there are no argu-
ments about its vintage. It is said
to be heavily weighted with post-
19530 releases and to contain even
a few 1935 releases.

None of the other major com-
panies’ product in TV was pro-
duced r 1948. Since UA is nol
in the production business, it is
not encumbered by union restric-
tions on possible TV release,

Buys Rights

UA has put the package togeth-
er with pictures on which it has
been buying up the TV rights from
producers and with others on
which it retained the TV rights, in
its original distribution contract by
virtue of its production [inaucing
in the past few years,

UA originally intended to handle
the TV distribution itself, but it

to Detroit), It will

season of “MDM”

Up Ears;

Talk Has UA Near TV

Peck, 1954; “Act of Love,” Kik
Douglas, 1953; “He Ran All the
Way,” John Garfield, Shelley Win-
ters, 1951; “Fort Defiance,” Dane
Clark, 1951, and “Sabre Jet,”
Robert Stack, 1933,

Golf Series

Prepped by
Schwimmer

CHICACO —— Chicago, lon
considered the stepchild of 'l'\g'
originations, is definitely becoming
the leader in at least one phase
of the medium—the filming of sport
shows., “All-Star Golf” is now be-
ing readied for network offering
by the Walter Schwimmer Com-
pany, distributor of the award-
winning “Championship Bowling.”

The new show, which is being
filmed Ly Fred Niles Productions,
Chicago, is designed as a medal-
play elimination tournament fea-
turing the world’s top golfers. The
show will emerge as a series of
26 hour shows which will be ol-
fered for sale late in 1958 and
will be ready for 1957 spring and
summer showings.

Each film will be a man-against-
man match, and the winner will
continue in the tournament until
defeated. There will be approxi-
mately $100,000 in awards for the
winners and the losers. The winner

iskucs,  The following symbols designate the t of commercials Hsled: H i i
LA—Ilive Action: ﬂll:=.-I|L!F—Full au[ifmliun: Effﬁ-:mi-ﬁnlm:an: SE— has been listem'ng to propositions '.JE; dﬁh Tutﬂh wﬁu r@tvﬁ$ﬁﬂh?ﬂﬁ
Special Effects: J—Jingles; M—Music; S—Slides; [D—Siation break; NEW YORK——Television Pro-|presented by TV distributors. Ii.'i'] 'E,.I']}E"‘ir “i; rer:enret iy
a—Nor: svalisblg grams of America has been doing| The package includes “Man ¢ Eﬁdh[;ﬂﬂn ?ﬂ' -4 Sﬂpﬂni‘ s REL
(continued from last week) diverse but rapid business with re- |With a Million,” with Cregory |© i ;‘rh;"':ry ral?ﬂe-:::;.“ra
Aokt gional breweries in the past six E"a th pf‘ list 8¢ B '
Trpe Commercials | weeks, National Bohemian Beer 2 e b St : |
Bponsor, Product & Agency (Show, If any) No. (Seconds)  (C-Color) Producer | has bought “Stage 7” for a spread Ad Men VIEW The balance of the films will
RUILDING AND PAINT SUPPLIES extending from Baltimore down the I{E ja‘hﬂlrﬂ'- Florida and Sﬂ:ut]mm
W. P. Fuller Co., Paint, Young & East Coast to lorida. It has cleared | J ® I . [.-il]l!'-[}rl'llli'il as the E,:[}HEIE wind u
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CLOTHING AND ACCESSORIES bought “Stage” for Cincinnati, | ventures of Miteh,” Official Films | Country Club on Chicago’s South
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ey ANV tRTENOOR Filt Ferthall:s 8080k it yr bk o Transfiim | 2nd Brewig (Utica Club  Beer) | was screened for 150 nd. agency -
Poll Parrol, Shoes, Krupnick oovvvesaee 1 60 2ouesees LA, Fa..Shamus Culhane | bought “Ellery Queen” for Albany, and station men here lust nﬂ*_L.
Inierpational Latex Co., Plaviex Bras, ; N. Y.. and Svracuse, and *Your | The distributor rented the Nob Hill WATY Cﬂ"S Fﬂl Shﬂ'w
Foote, Cone & Boldiog. ... 1 (60), 1 €20} ,.LA, SE.........Transfilm A

Theater for the purpose.
Starring Lormme Creen, the pro-

Star Showcease” for Utica, N. Y.,
and  Bubalo,  Narraeanset Beer

‘Famous All-Star Movie’

COFFEE. TEA, COCOA
w. F. El-.‘["l.'u!ghlill & Co., Manor

House Collee. Earle Lodgin.... 2 (20) ...ovuncFA i, rra | bonght “Count of Monte Cristo” | gram is a sea-adventure type show, NEW YORK—WATV here has
Munor House Coffee. Earle Lodgin.. 1 (20} ........ LA..Nocth American, Kiing | for Boston.  And Oertel Brewing|It is presently being offered for| decided to call its program of 20th
DAIRY AND MARGARINE bonght “Showease” for Nashville. | regional sponsorship, and will be | Century-Fox features “Famous All-
g . I : #ign - i W « . = s 5 = ¥
Blue Plite. Fuuds, M"”““““""*Ei;‘ﬁ; I LA FA - Stage 7" has been sold in over | placed in syndication il a regional! Star Movie.” The 16-repeat pro-
Godehairs Sugar, Sugar, Firgeralt, ... 1 (60) wvevess i FA teeessnns . Ruy Parin | B0 markets so far, deal ,can be put together. gram will rin each picture full
Muargene, Oleo Margarineg, Cockfield, h‘-nglll_ from 7 to 9 p-m., and from
Brown...,. 1 (20 ..coec. LA ... Shamus Culhane 10 pom Lo midnight.
American iy Asso,, Campbell-Mithun, 1 (80) . ek 1 RS Fred A, Nilnl

Saturday and Sunday matinees

DEMNTIFRICES, SHAVING CREAMS (Mouthwazhes, Tooih Brushes) .
T ’ o will start at 2:30 p.m

Culgate  Pulmolive Co., Florient,
Sireel & FiNBEY.... ™ ceusracmesss JNA ...
DEPAHTMENT STORES AND SUPFERMARKETS
Red & While Stores, Food Stores,

"~ TOP SHOW PLUGGERS

P

A Weekly Digest of an Outstanding Audience Promotion Campaign
Entered in The Billboard's 18th Annual Promotion Competition

Walicr J. Klein....
DRLUEGS AMND DRLUGSTORES

4 (60} ........LA, 5E... . Walier ). Kiein

Anacin, Anacin, Ted Bates..,......... 106}, 1 Q20 ..LA ..........5c¢ee;n Gems KTTY, Los Angeles: Salk Polio Vaccine Conference Telecast z
FINANCIAL, RANKS, INSURANCE SRR quality
Chemical Corn Exchange Bank, KTTV's decision to do a live telecast of the Salk Polio Vaccine film show for
Bunking. Doremus. ... 11 20), 9 (10) ..LA, ID....0e.. Transfilm Conference, despite the fact that the conference was taking place il

HOUSEHOLIDd APFPLIANCES (Furnishings,
O keele & Merritl, Soves, Hixson &

Kivseh, Verival Blinds, MacDonald

elc,)

in Ann Arbor, Mich., stemmed From its belief that such a telecast

networks, KTTV had to arrange with American Telephone &

Product,

Every

Dificas in

priuasolae gy S LA, FA........Rsy Paiin was of greal interest to the viewers in its Eﬂt'n]j'!l_inil': and U"li.‘ll"-',‘-L] il h’“? ka“r
By e e L Bandiio o tremendous opportunity for creating good will for the station. £ B d :
Condhiemery, Hison & Jorgevaen, ... 10300 wioesies FA esunesnres: Ray Fatin Inasmuch as the conference would not be televised by any of the | @ very Budgel
KEelsey Fraser,"Flecirical Appliances. . ... 1 (60).. o i R Fred A. MNiles J . i e

Cook. ...

Kelvinagior v, Elecironic Range,

2 (60), 2 (20) ..LA (C) ....Vopue Wiigh

LAUNDRY SOAPS, CLEANERS, POLISHES, PAPER SUPPLIES

Gever Advg. (Dispeyland). ... 1 (903, 1 {50), B |

1 (60) ......LA, SA...... Roland Reed miles away. |

87T Wousher, Gever Adve. (Disneylond). .., 2 (90) ........LA, SA...... Rolund Reed |
Purexs, Pures, Weiss & Geller.....0vae, 1 (36), 1 200 ..LA ......c... Soreen Gems : ] 3B .
Virginia Plustics & Chemical Co., turned over to the station's promotion and publicity Llr;m:n'tn‘u'nlﬁ.i

&HLI*"I',':“"::"’E.J_:"'*‘.*I‘:“'L'_"l’f”_fr i‘.qlﬁ‘:‘“"" L 60 ecuvaveskA yuers Waller J, Kiein With only five davs before the telecast, KTTV launehied a heavy | i o o

ol oo N TR s w8 Ses s e R e ey e B UPA advertising-publicity  campaign in  Los Angeles NCWSPEIPeTS o | !

The Best Foods. Inc. Shinola, Earle acquaint the public with its plans to televise the Sulk Vaccine | e5ntact us today for information

Ludgin (Bob erh.‘l';:r:l-;::lf!fc:‘lf:g;f; - EA. 3 _— Couference. KTTV also used its own facilities to eall attention to|

Shinola, Farle I.|||.]|_'il'l |Bob Croshy,
Goarey Mowore, Johnny Carsons), ...
Diess Parade, Larle Ludgin (Bob
Croosby, Garry Moore, Johnny
Carsomst, oo
All Purpose KB, Earl Ludgin {(Beb
Crosty , Ganry Moore, Johnny
Carsons). . .
Ping 5o Prodocis, Mne 5ol Cleaner,
Ciordon  Best. ...
Frocier & Gamble, Tide, Beoton &
Bowles, ...

(Continued

........ LA. . North Amercican, Kiing

: (.m} Illl‘li‘liFAh I--\‘I"il‘llll'"l--ERA

0 (1D .eweese LA North American, Kling
4 (1) ........FA
100,100 ..LA ...

next week)

senesssiiband Reed

| (Next week: MCA-TYV)

Telegraph 1o obtain the necessary lines that wounld enuble KTTV | 988

o pipe ils Jive pick-up from Ann Arbor to Los Angeles, 2,100

Cetting a large audience for the live telecast, which would be
aired on a Tuesday moming from 7-11 a.m., was the job tat was |

the telecast by airing TV spots thruout its 5-';:11Hlu!c and gelting its |
local personalitics to call attention to the forthcoming telecast ou
their shows.

That the telecast was a suceess was evidenced by the barvest
of publicity, including page one stories and editorial commendution,
reaped by the station from the Los Angeles newspapers aod the
commendatory messages sent by medical groups to the station,
KTTV [eels that this publie service telecast was well worth the
effort and money expended in bringing it to its viewers.

wwWw americanradiohistorv com

principal cities
throughoal the
United Stlaleg

"JOHNNY THE GIANT KILLER"

featiure-length cartoon in Technicolor

130 West 46th 5t Mew York, NH. Y.
Ju 1-1287

| :
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Wherever there’s news breaking,
Newsfilm gets there fast! Its more
than 250 camera correspondents
around the globe provide the sort of
world-wide as-it-happens news
coverage that stations using other

syndicated services seldom see.

And Newsfilm has another major
advantage: it’s the only news service

-produced exclusively for television

stations. From start to finish, it's shot
and scripted exclusively for station
uée, so it suits stations’ and sponsors’
needs to a T. Here’s what long-time
sponsor Eddy’s Bakery, Boise, says.
Writes manager C. A. Beavers: “Our
use of Newsfilm has been a practical
and profitable association ever since
KBOLTV started telecasting in 1953...
our only advertising used consistently,
Since then we’ve enjoyed consistent
business increases...a substantial
increase in 1955 over 1954 and a
similar increase for 1954 over 1953.
What’s more, this increase carried
over into 1956. We also note high-
volume, immediate response to the
special promotions that we’ve run

in connection with Newsfilm!”

Newsfilm, a product of CBS News, is
available to all stations. Contact...

GBS Television
Film Sales, Inc.

New York, Chicago, Los Angeles, Detroit, Boston,
San Francisco, St. Louis, Dallas, Atlanta, In Canadat
8. W. Caldwell, Litd., Toronto
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QOutlets Up Pix
Use; Features

Make Up 48%

@ Continued from page 3

per cent of local film programming,
as against 72 per cent for the small
amount of local live programming.
Film programs hud a higher per-
centage of sponsorship on the big
stations, and local live programs
did better in the smaller stations.
The biggies showed 90 per cent
spnnsnrsh:p of film, either full or

rticipant, while stations serving
under 100,000 families had 61 per
cent of film programming spon-
sored, in whole or in part.

Live Upswing

Live program production cosls
are on the upswing, the survey
shows, with stations reporting
higher weekly production costs per
1955. Average weekly cosls of
local live programming runs from
$429 per week in stations covering
from lﬂﬂ 000 to 230,000 families,
to $1, 464 for stations reaching
1,000, 000 or more families. Median
stations report production costs of
%870 a week. Local live program-
ming production costs per ~ hour
range from $31 for smaller stations
to $75 for the larger.

Talent costs on live local shows
(which are in additiop to produe-
tion costs) range from an average
of $265 weeklv in the smaller sta-
tions, to $6,741 reported by large-
market stations. Hourly rates for
talent in live shows run from $18
an hour on smaller stations lo 3304
on the big ones,

Short subjects accounted I'nr 11
per cent of all lilm programming
in the industry, with -:thnrpm—
duced films accounting for only 2

er cent, and 8 per cent given (o
ee film.,

OFf all the stations polled, less
than half produced their own film
shows during the week surveved,
but all used feature film, and 98
per cent used syndicated film pro-
gramming, with 88 per cenl vsing
some short subjects,

The survey also gives case his-
tories of five stations, reporting on
their film department operations.

‘Code’ Scores
Ist-Run Sales

NEW YORK——ABC Film Syvn-
dication’s “Code 37 seriés is making
a monkey out of the theory that
first-run shows for svndication are
difficult to sell in competition
against the low-priced reruns.

The show, produced by Hal
Roach Jr., has been sold to date in
close to 70 markets, approximately
half of them accounted for by the
nine multi-market advertisers who
have bought the show. According
to ABC Film's sales veepee, Don
Kearney, top prices arc being .ob-
tained for the series. « .

Among the regional bankrollers
which have buught the show for
a multi-market spread are National
Biscuit Company for four North-
west markets, Dining Car Coffee
for six Midwest markets, Signal Oil
for six Western markets, Licbman
Breweries for 20 markets in the
East and West, Stroh Brewing for
three Eastern cities, Crosley-Bendix
for three Tennessce markets, J. R.
Simplot for three Northwest cities
and I-Iummg Coffee.

Promotions at Pathe
LOS ANGELES — Two top-

level executive promotions have
been made at Pathe Laboratories,
Inc. Otis W. Murray, veepee in

of the West Coast opera-
tions, has been boosted to execu-
tive veepee,

PULSE LOCAL RATINGS FOR JUNE

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACEMCIES

BALTIMORE

3 TV STATIONS—406,800 TV HOMES

Population—1 481 600 (12th in U, 5.)
Huviri%lncnme—ﬂ.iﬁﬂ.ﬁi?.ﬂﬂﬂ
il 1

Retail Sale=—%1,662,028000 (12th)
Food Sales—%386.142.000 (12th)
Drug Sales—356.537,000 (12th)
Automotive—%254.051,000 (16th)

Above figures include following counties:
Anme Arundel, Baltimore City and
Baitimaora

TOP NETWORK SHOWS

$64.000 Question, WMAR, T. ., 452
Ed Sullivan, WMAR, 5. .......451
I Love Locy, WMAR, M, .,.., .42
Climax, WMAR, Th. ..........37.3
Four Siar Playhouse, WMAR,

Th- llllllllll |--||-i|-!-II-l+lll'll'l1Hl!
I've Gof a Secret. WMAR, W, .. 329
$64.000 Challenge, WMAR, Su.,.32.9
Alfred Hitchcock, WMAR, Su...31.5
Godfrey’s Talent Scouts,

WMAR, M. .....ceeceiesrines-3119
Groucho Marx, WBAL, Th. ,...31.5

TOP MULTI-WEEKLY SHOWS

I. Mickey Moose Club, WAAM,

MoF Lo R PR » 55
1. Litile Ilma-.-h;. wnl... M.-F. ..175
L Arthur Godfrey, WMAR, H.-!i"..lu
). Goiding Light, WMAR, M.-F. .. 145
5. Search For Tomorrow, WMAR,

MRS N =

o

M.-F. ppaws R 14.4
. Love of I|F4:- WHAR M.-F. ...i4.1
. Valisnt Lady, WMAR M.-F. ...11.9

. Paul’s Puppets. WBAL, T.. T‘h.“I!.l'l
. Range Rider. WMAR, M.-F. ...12.7

P TR

T0P SYNDICATED FILMS

1. Annie Dakley lflE'I, WHAL,

""q&“ A EEE A i adowE A !-!3-1
2. “5ky King {hﬁhlwﬁh H'II-U--
S-h: ML PRI & X
3. Hopalong Ewilﬂ: INBCI.
WHAL, S8 ... ...0000000:0.8057
4. wWild Bill Hickok (Flamlugol,
“rl"la|. FI-T-I-“ --------- iwEE I'l-lll-’
£, Waterfron m-l:A). WHAH.
Th.-10:M .. 1TA

6. Clscn Kid (Ziv), WIA'L. ']'a'.' lﬂ 17.5

6. Little #Rasculs (Interstate),

WERAL, M. o F.-6:00 ,,........17.5
g, Cene Aniry (CBS), WMAR,

LT T T, | 1. 1
8. Litle Ruseals {In‘mh :].

WHAL, S.-300 . ... 044

I8, Famons Fighis t“inlL}. WB&L.
F=10:45 .. ... . 143
i1, A Man Called X u:m. wu.u_.
b 1 He ) I b §i 14,2
13, Sciemve Fu.l;lun T'h:al:r LEn'L ee 12,3
13, 1 Led Three Lives (fiv),
WBAL, M-T08 ., ....cc.00.54,12.0
4, Little Hascals (Indersiaic),
"WBAL, Su-l0:30 am, ,.....,.11.8
15, Kange Rider 'BS), WMAR,
T Mo PbM oy ssahaisanassins 11.6
16, Meet Corliss Archer {(Ziv),
WBAL, 5630 .....ivevesnnaa:11.5
17. l:nmr.'h and Des (NBC), WHM.
0 1 . 1 1.4
17, Mm HBehind Ihl: Il.u.lu (kﬂﬂ}.
WEBAL, M.-10:30 ... .. ..ciaesaalld
19, Meet Corliss An:hur (Ziv),
WERAL, Su-11:30 am .i.see..112
19, Cowboy G-Men (Flamingo},
WAAM, 5-T:00 ...ocvearanansalld
21, “Patti Page (Dldsmohile),
WM.LAR, T, & Th-6:30 .,......11.0
11, Superman (Flamingo), WH.AL.
W.-T:00 . P A PR
i B Hup:llunn C:ml:lr I!NBE'}.
WBAL, S-9:00 am. ....c0000- 10.7
=4, Cl:!r:britr Mavh ‘us: (Screenm
Gems), WBAL, T.-10:30 .......10.4
25. Confidential File (Guild),
WMAR, Su-11:00 ...o0avvunees 8.9
36, Gene Autry (CRS), WAAM,
5-3:30 , PERAC S T E e T NRE L )
6. Studio li'il' [HEAJ WAHLM,
[ S50 [ Ll | S, . 8.0
28, Great Grildersleeve {I\IHC],
WHAL, Su.-7:0a . I ¥
9, Liberace (Guild), w.'L.H.M.
Su.-10:00 | SR §
0. My Litle \-!arir: Iﬂl'l'u:ll'l].
WBAL, 5u.-6:30 . auissin SP

. Strike Ut Rich, WMAR, M.-F. ..1..7 -

CORPUS CHRISTI, TEX.
2 TV STATIONS—36,600 TV HOMES

Population—233.900 197tk in U, 5.1
Buying Income—3%349,253 000 (99th)
Rerail Sales=—3%239 459000 (1071h)
Food Sales—552.597,000 1105thi
Drug Sales—5%6901,000 (108thi
Automotive—531 208000 110741}

Above figures include tollowing counties:

LUCLEs

TOP NETWORK SHOWS

1. Godfrey and Hiz Friends,

K¥YDO, W, LodRa
1. Lux 'Ir’lﬂrn Thrllrr. HH:I'E li AT
3. Dragnet, KRIS, Th. ........... 460
4. Groocha Marx, KRIS, Th, ..., .44.5
4. 564,000 Question, KYDO, T. ., . 44.5
6, Ed Sullivan, K¥YDO, Su, ,.... 414
7. Phil Silvers, K¥DO, T. ,......40L.3
8. Ford Theater. KHIS. Th, ..... 408
9. Disneyland, K¥DO, F. |
10, George Tobel, KRIS, :- ...... g5

TOP MULTE-WEEKLY SHOWS
L Jax MNews (14 p.m.), KYDOD,

R e iy kb b b i e
1. News HI A, l. KRIS,

Mos Top Py Pt nas s wwe s 139
b W:ﬂerl Theater. KRIS, M.-F. ..11.8
4. Dinah “liore, KRIS, T., Th, ....11.0
& Wenther, Sporty (1915 pomi.),

Ml'F-r ......................... “-.
f. Mews Coruvan, KRIS, M.-F., ... 197
T. Mews, Weather {6 pam.}, KRIE,

M s e L e 19.1
B. Spotlight Review (6:15 p.m. I,

KRIS. M.-F. L85
a1 B Mnrwnn, KHIS W F. ces 180
10, Movie Time, Misc, KRIS,

Mr"'Fi ------------------------- t?-l

TOP SYNDICATED FILMS
I. Badge 714 (NBC), KVDO,

W.-R:3 .. ufi.a
1. Man El-ﬂl:d H. {I-iﬂ, li\fl.'rﬂ

i B Y e e s Ry u42.%
X I Led Three Lives (Fivj,

KRIS, M.-B:30 ., ... ........... 31
4, 'l-l"atrrl"rnll 1'HEA.}. KViMD,

BnaliDB .. ... uiceiieiaesaeis ull.g
5. Ray Milland Show (MCAJ,

KIS, F.-%:00 .19.3
6. Cronch and Dl'! lh'l'Eh. H‘- ﬂll

Ry e S L. u19.3
7. Sherlock Holmes (NTA), KVIM).

L L S e e nlea
8. Kit Cursom (MCA), KRIS,

- i s s e .4
9. Celebrity Playhouse |Screem

Gems), KRIS, So.R:30 ... ..... .. |3
10. Sclence Fictiom Theater 12w,

KVDO, Te-TrM L ovenniimaens ulR.0
11. Highway Patrol (£iv), KRIS,

T-TilMd o iiscanssraransensns 278
12, My Litile Marzie (O wcmall,

KVDO, M.9:3 Lo ininenen- ull.E
13 Siar and the Swory (OFfcial),

KWVDO, WeEND ..o iiiennns ul7.a
14, The Rupzles (Co r:-nll'nL'j-, KV DO,

S-E0 ..., AR
14, Supermin lFlamm;.n!l KVTH'I

AT e i v i e ul6 8
16, vRosemary Clooney  [(Forcmaos]

Dairies), KVDO, 5230, ,.....026.0
16, Great Gildersleeve (NBOY, I'-'.H'.EE.

W.-T:00 . ¥ o 26,0
16. Junzle .'I:m lSCﬂ.LI‘I- ﬁcmﬂ.

l:I‘IIII;“}I TTW [N ---“:ﬁ-n
19. 1 Spy (Guild), KRIS, Th.-ﬁ:?*ﬂ-.lﬁ-l
20, Confidential File {(Guild), KRI1S,

Wk FeTidD nvsinmisanraness 4.9
21, The Pendulum  (Thompsond,

KVDO, FAM i ul4.n
22, FEdl:r.ﬂ Men (MCA) KRIS,

F6:30 L .vuniin R 1 |
23, Tales of the Tm:u: Rum.-.:n

{Screen Gems), KY DD,

Th-T:30 ..... BT
23, Curtain Call IM{'ﬁ L I'-F-Ih

MG L P PR G 2.3
25, Dr. Hudson's Secrel Journal

(MCA), KRIS, F.-T;00 ,.....000. 200
26, Curtaim Call (MCAY, KRIS,

Su-00 000, i vannrane 195
27. Headline tMCAL H\?Dﬂ-

Th-R:00 ... iiesanicnscans o UETR
28, Movie Muzeum (Sterling),

ENVDO, Th-7:00 ., PR | 4 {8
29, Tales of 1urm:rrrw l_BlcrI:ng}.

KV, Su.-4:30 | PR, | & F )
30, King's E‘msernnd- f.‘itcriinﬂ,

KRIS5, M, W., F.-300 v ads i HA

=

FORT WORTH
4 TV STATIONS—139,100 TV HOMES
Fopulation—>507,000 (45th in U. 5.)

Buying Income—%844,333 000 (45th)
Retail Sales—%629 861,000 (42d)

- Food Sales—%115,271,000 153d)

Drug Sales=—523,359.000 (35th)
Automotive—3% 147,269,000 (30th)
Abave figures include following counties:

Tarrant

TOP NETWORK SHOWS

. 564,000 Question, KRLD, T, ... 358
« Lux Video Theater, WBAP, Th..30.3
. Growcho Marx, WEBAP, Th. ...29.3
« DMsneyland, WEBAP, W, ........2%1
. Dragoet, WBAP, Th. .......... 288
. Ed Sullivan, KRLD, Su. ......269
. George Gobel, WBAP, S, ...,.248.5
Your Hit Parsde, WBAP, 5....260
. I Love Lucy, KRLD, M. ...... 243
. Milton Berle, WBAP, T. ......230

TOP MULTI-WEEKLY SHOWS

£ W o=l e B T b -

—
-
=

L. Texas News (10 p.m.), WEBAP,
M.-F. ... LK ]
1. Mickey Mnl.lﬁt EIHII.. 'H-‘IA.P,.
M, ciiiassnsasninsvansineds Y
3. Weather. News Final {IIII 15
II--J, w.-"r'. H-'F-l TEEL ' .1-’-1
4, Film, WBAP, W., F. ...........15.0
% Range Rider, KFJ}Z, M.-F. .....1)5
6. Million § Movie, Misc,, KFIZ,
M.-F. R e e T B |
7. (uieen [nr a Day, WHAF
M.-F. PRI el [NRES PRnd y NI | 1T
R Linle Rasc.ﬂs. KFIZ, M. F 106
Y. Mews, Sportd (6:30 p.m.), .'IT.FIE.
R e .. 10,3
In. '-[:wu—F Randall {H.'l ]] . },
KFIE, M.-F, weea 100
0P ETHIH[HEII FIlHi
1. 1 Led Three Lives (Ziv), KRLD,
10— L %
1. Cisca Kid (Ziv), WBAP,
Th.-6:00 P TR - .
. Radge Ti4 l'.l"'ﬂl-ﬂ'h “'I.l'a-l':
‘I"‘mdrll-ri‘lll‘fll‘lr 'IF!"'.I'I"'.
4. Superman (Flamingo), WBAP,
T‘."ﬁ'::m lrl-lr----llllll'lllllll-il-ill-3
5 Your Al Stur Theater (Screen
Gems), WBAP, Th-6M ...... 18.8
6. Annie Oakley (CBS), WEAP,
TG iiivaanasiian RSN o P
7. Wild Bill Hickok (Flamlngo),
WRAP, M.-6:00 |, ... 16.8
£. Man Behind tiF - laile (Hﬂj.
KFIZ, F-9:30 , e 163
9. Highway 'I’I-IH!I IIII-"I, 'H"F!LA.
Wkl ..., .. i )
9. Crunch and Des iNlCI, WMI"
S-0:00 . . 15.3
1. Amas "n' .Andar EE H-E'r, KFJI
Sii-R:10 FRSHET, | U
11, Kamar af I.Ill: Jun[]u IT'F'A}.
KFIZ, 50530 ,.vcecnecvens eo 143
11, Celebrity Playvhouse (séréen
Giems), WFAA, WaR:30 ..., &14.3
14. Top Plavs of *56 (Screen Gems),
KF1Z, F %4 ., .vicciciains ..13.8
14, Sherlock Holmes (NTA), KFIZ,
W.-2:00 PR AR Gl &%
16, Kange Rldrr {EBS}. I'LFJI,
M 1.- Fém R BN I‘I"‘llls.!
17. Dangerous Aﬁ.liij;nmtul (MBC),
WHAP, T-10:30 ,....conuneepe-13.3
17. Dowg, Fairbanks Presents {ABC].
WHRAP, F.-9:30 , .13
19, Count of Monte L’r‘lﬂu {TFA]I
WHAP, Th.-10:30 ........ PR b N
M, San Francisco Beat (CHS),
KFIZ, W30 ...cvvivvniasins 1.3
M. Man Called X (Ziv), WFAA,
| I e o . " A&123
ML ) Spy tﬁmld] WEA.F Su !I' :H:I' 023
23, Confidential File (Guild), ﬂ-f‘-‘z..
"Iu'gﬂ“ T EREE R R ] -Il'u
23, Hange Rldtr {CBS} KEF1Z,
S-5:00 ..., P T s 211
25, TRosemary ﬂlmmy { Foremost
Drafries), WFAA, M.-8:30,.....&11.3
2. 1Life With Elizabeth (Guild),
KFIZ, Su-6:0 ..ooounecannsnss
6. Passport to Danger (ABC)
WBAP, S0.-6:30 ...ciasansaaas 10
26, Liberace (Guild), KFJZ,
1h-9m EEAEEEEmEDE O EEF AR EE -..IT.“
29, The Fulcon (NBC), KFJZ,
SH-9:30 LL.aaa.. TPty ¥
2. Mavor of the Town {(MCA),
KFJZ, Su-B:00 ....covevneees 108

LOUISVILLE
2 TV STATIONS—190,100 TV HOMES

Population—&75.500 (28th in 1, 5.)
Buving Income—=51,117 330,000
(33d)
Retail Sales—%T780,222 000 (30ih
Food Sales—3%171,041,000 (30th)
Drug Sales—3%30,701 000 1281h)
Automotive—S5 1GE B58,000 126tk
Above figures include follewing countiess
Clark and Floyd, Ind.; Jeftferson, Ky,

TOP NETWORK SHOWS

1. Ed Sulliva-, WHAS. Su. ....... %40
1. S64.0040 I:Inl:stlnn, WHAS, T, LK)
3, 1 Love Lucy, WHAS, M, ,._.,--lﬁ.!
4. December Rride, WHAH M. ., 418
5. Lux Yideo Theater, WAVE,
h, Giroucho Mars, WAVE, Th. .. .40}
7. 164,000 Challenoe, WHAS, %o, 391
R. 'This Is Your Life, WAVE, W, ..8.1%
B, I've Got a Secrel, WHAS, W, ., 180
10. Red Skelion, WHAS, T, ...... ns
ll sl'llln Tlﬂl. WH.-‘.E. h“r'F— ----- I-?l.
1. MNews, Mise, (1:3 p.m.j,
WHAE, M.F. ......0.coiev0s- 7.7
2. Today's MNews (6115 p.m.),
WHAS, MsF. ...0vvorinninnnns 17.7
d. Mickey Monse Club, WAVE,
Ml e e 6.8
5. CRS News, WHAS, M-F. ... [ %)
6. Autry-Rogers, WHAS, M.-F. ...162
1. Sporteaits, Misc. (10:45 pom. ),
WHAS . S ]
R, Paiti Poge, WA\'E. I'-'I 1h 14
Q. Mews Caravan, WAVE, M.- F 14,2
0. Mews, Sporis (10:30 pml
WAVE, M..F, Ll
TOP SYNDICATED FIlH’i
1. 1 Led Three Flves i&ivd,
WHAS, T.:M . ... ........... 2508
1. Highway FPairol (fiv), WHAS,
PN i beim i s o e ive
). Selence Fiction Théaler l?lv'l
WHAS, M.-7:30 , POty '«
d. Siudia 57 (MCA), HHA'I
FeBsB) ..o iiiivicncnnnian ... 19.3
2 Mr, I'jll..'h-kl Attorney (i),
YWHAS, F-0:mp ... ., ., ..., 5
i TDheath \fnllﬂ- :['.Ilm-. i Facifie
Borax), WAVE, W..%:00 ,.218
I. Superman (Flamingnl, WHAS,
L e i e e o P 171.1
B. Federial Men (MOA), WAVE,
iy T L TP R g Ty 6.8
B. The Whisther (1CRS), WAVE,
e .19
I, Ciseo Kid (Fiv), «HAS,
We=BtM ... .. i sananss p RN |
11, Star and the Story (00ficial),
WAVE, Su-8:3 .............. 223
11. Tir. Hudsom's Secrel Journul
(MCA)Y, WHAS, Th-gMW ......20)
13, Flamings Theate (Flamingo),
WHAS, S5-10:00 .....000civvae 213
4. Man Called X iZivy, WHAS,
B2 [0 1 | R S R i e e 9.5
15 Judge Roy Rean (Scrcencralt),
WHAS, Su-5:30 .. ... cuniane 19.%
16. Annie Cakley (CRS), WHAS,
B | | P 1E.O
17, Passport 1o Danger (ABCY,
WHAS, Th-%:X cenad 7.0
18, Rulova Show Time (Buloval,
WHAS, Th-:0d .. .....0civen 15.8
19, +5ky ning (Mahisco), WAVE,
So-5:00 | oy 153
19, Wild EEHI'I Hu;'l.nl.' [Fiannnun}
WHAS, S.-5:00 ...,..00000000. 153
21. Long John Silver (CBS),
WAVE., S50 oo vnneanmens 14.5
22, TPatd Page (Oldsmohile),
WAVE, MA10:d5 ... 14.3
23, Little Rascals Hzlll.'l"ﬂ:lll.":,
WAVE, S0 ..., 0iiiiines. 113
24, Championship RBowling (Schwim-
mer), WHAS, T.-11:00 .,...... 9.1
2% Hans C. Andersen (Inlersiate),
WAVE, 3u.-5:30 .. . 1.

THIS WEEK'S FILM BUYS

ASSOCIATED ARTISTS

FOPEYE THE SAILOR MANMN
KTLA, Hollywood: Adv, TBA

CBS-TV FILM SALES
GENE AUTRY *
kPIX, San Francisen: Adv, TBA
WHIO, Dayton, 0. Miami Valley Milk
Products
ANNIE DAKLEY
KEY05, Bellingham, Wash,:
RDUR, Lubbogck, Tex.:
Stores
LIFE WITH FATHER
WCTV, Thomasville, Ga.: Tndependent
Life & Accident Insurance Cao.
RANGE RIDER
WNDU, South Bend, Ind.: Adv. TBA
AMOS "N' ANDY =
WTAP, Parkersburg, W. Va.:
eral Savings & Loan
BERAVE EAGLE
WBRYZ, Baton Rouge, La.: Woll Bakerles

Adv. TBA
Piggly Wiggly

First Fed-

BUFFALOD RILL IR.
WLBT, Juckson, Miss:
Brown Shoe
FLAMINGO TFILMS
STAHRS OF GHRAND OLE OFRY
WLBT, Jackson, Miss: Pillsbory Mills
and Ballard Flour
GUILD FILMS COMPANY

Murs Candy and

Molly
WAAM, Baliimore; WXYZ, Dertroit;
EKEFMHB, San Dhepo, Calif.,; WGEM,
Cuiiney, 1L; KSWO, Lawion, Okla:
Adv, TBA

INS-TELENEWS
THIS WEEK IN S5PORTS
WITV, Hollywood, Fla:

neering.
MCA-TV
WATERFRONT
WCDHB, Albany, M, Y.: Grand Union
SOLDIERS OF FORTUNE
EV¥TV, Siouxs City, la.; WTOP, Washing-
tom: Seven-Up

Adams Engi-

www americanradiohistorv com

NBC TELEVISION FILM
HOPALONG CASSIDY
KIEQY, Fresno, Calif.:
YICTORY AT SEA
WGTH, Hanford, Conn:
Stndard

SCREEN GEMS
CELERRITYPLAYHOUSE
YTV, Sious City, ITa.: Falstoff

STERLING TELEVISION
I AM THE LAW
WTAP, Parkersburg, W.
Muoiors

ZIV TELEVISION PROGRAMS
MAN CALLED X
KGLO, Macon City, I3

Kahn Heads NTA Ads
NEW YORK——Eermit Kahn has

been named ad manager of Na-

Honal Telefilm Associates and the
NTA Film Network. He was for-

merly a copy supervisor at Lennen
& Newell

Froducer's Diairy

American-

Va.: Heeger's

Hamm's Beer

S. Longstreet and
Bischoff Produce

Screen Gems' Pix

NEW YORK——The production
staff is busy these davs at Screen
Gems.  Stephen  Longstreet  has
sicned to write and produce a new
comedy series called “Mollie and
Me.” He'll make his debut as a
producer. Sam Bischoff, too, is
producing a new series titled “The
Adventuree of Ali and Baba,”
based on characters from “The
Arabian Nights.”

Meanwhile, writer Ben Starr has
joined Briskin Productions, Inc., at
Screen Gems to think up new
series, He and Irving Briskin are
working first on the "Tom, Dick
and Harry™ comedy series.


www.americanradiohistory.com

AUGUST 11, 1956

THE BILLBOARD

TV FILM PROGRAMMING

This weekly chart covers ths [atest Pulss ratings
It includes network, local live
and locally originated film shows. Dy pointing out
leading programs, the chart provides = ready guide
i0 ouistanding spol adjacencles in each market.

in key local markets.

MIAMI
5 TV STATIONS—313,100 TV HOMES

Population—T743,700 (25th in L. 5.)

Buying Income—351,386,015,000
(22d)

Retall Sales—%1,133,071,000 (20th)

Drug Sales—3%$3%.813,000 (19th)

Automotive—5230,577,000 {1%th)

Abgv;:igum include following counties:

a

TOP NETWORK SHOWS
1. $64,000 Questlon, WTVI, T, ... . 542
2. T Love Locy, WIVI, M. .......50.1

3. Ed SII"E'I'I.I., ml; L
4. Millionaire, WTVI, W. ...00...47.5
5. Red Skelton, WIVL T, ........455
. 've Got a Secret, WIV], W, ...454
« Climax, WIVJ, Th. ...000...453
. 4 Star Playhouse, WTVJ, Th. ,.45.3
. Mayhouse of Stars, WTIVYJ] 42.7,
LU 1 10 T S p——
10, Godfrey's Talent Scouts,
WEVE, M, ssicniisrssvanntsbis 44.7

TOP MULTI-WEEKLY SHOWS

1. Fatil Page, WTVYI, M., F. ...
2, Renick Reporting (6:15 p.m),

WIYL, MF. .. .ccvssvriinnins
3. Wentherman, Jack of All Sporis

(6§ pm.), WITV], M-F. ........1L1
d. CBS News, WIVYI, M-F. .......10.2
5. News, Weather (11 p.m.), M.-F. 18.5
fi. Guiding Light, WTV), M.-F. ..15.6
7. Arthur Godirey, WIV],

H.-Th.. ---1-----llq..+rl!l1rillil'5l3
B. Secarch for Tomorrow, WIV], !

M..'F- TERE T -------i--l-tll!lq’sl:
9. Love of Life, WIVJ], M.-F, ....151
0, Valiang Lady, WTVJ, M.-F. ....148

TOP SYNDICATED FILMS

1. Man Called X (Ziv), WTY]J,
BLAEM ....vivcnabnncnnnnnsnn
1. Dv. Hudson's Secref Journal

W =l =3 B

.24.0

. 433

(MCA), WIVI, F.-B:00 ........41.9
3. Science Fictlon Theater (Fiv),

WIVI, T30 L. ..iveiccies. 418
4. Liberace (Guoild), WIY],

Th-P0 ....iicivnnssvinessns oD
5. Highway FPatrol (Ziv), WIV],

Th-10:80 ......ccocccrvansesssddd
6. Star and the Story (Official),

WIVY T-100 .......ocovnneeddd
7. Count of Monte Cristo (TPA),

WIV] Th-6:M ...ccovveruans 3l
B. Siudio 57 (MCA), WIV],

Su~6100 .. ......c0000000000000-20.2
9. T Led Three Lives (Ziv), WTIV],

W[ T R ——— 1 K
10, Confidentinl File (Guild),

WTV], §5.-10: ..... . -25.4

11. Frankie Laine Show (Guild),
WIVI, MDD ......cccvuee.

12. Crunch and Des (MBC), WIVJ,
WINO, Fo10:30 ......co00...424.0

12, sPatti Page (Oldsmobile),
WIVS, M. & F-10:15 ........240

14, FRosemary Clooney (Forcmost
Diries), WTVJ, W.-10:30 .....

15, Superman (Flamingo), WIVJ,

e b .

F-'!-:ls amEd RN w R ..,,....,.2!.-.!
18, Sky King (MNabisco), WIVJ,

S-1E00 Bl .cevevivanaarenss2l0
17, Wild Bill Hickok (Flamingo),

WIVI T-5:1F iieiinecnnnsns
18, Annie Oakley (CBS), WTV],

7 = T L S R |
19. Long John Silver (CBS), WIVJ],

wu_S:llj FEBERE R R B R R R R l-l-lSl-l
20, Meel Corliss Archer (Ziv),

“'Tv-]. 51'5:m l-rl-|rlll'l-|l'lllll+l"|g

Inspecior Mark Saber (Thomp-
son), WGHS, Th-9:00 ........uld5
22, Greatest Fights of the Century

{Baum), WITV, W.-9:45 ,.....ullD
23, 5an Francisco Beat (CBS),

WGBS, W-10:00 ....o0vesnwa.0 9.3
24, Kit Carson (MCA), WGBS,

Th-'T:]'u R R ll‘u' g"n
25, Amos 'n" Andy (CBS), WGBS,

Wl vevncivnisrdnnenessil - E9
26. Racket Sguad (ABC), WGBS,

The-T:i0 .ovvsve sssncrssssnss u 8.0

27, Life With Father (CBS), WGBS,
b o 1 e R e e L)
28. Man Behind the Badge (MCA),

WGBS, F-T:30 .. .vvvnnicinae.t T3
29, China Smith (NTA), WGAHS,

Th-10:00 .....covvnvunansasell 6.9
29, The Pendulum (Thompson)

WGBS, Th-8:30 .....c.c000...0 6.9

iputlet.

PITTSBURCH
4 TV STATIONS—418,300 TV HOMES

anulntlﬁn—-l.!‘il.'?ﬂﬂ (Bth in L. 5.)
Hu"ﬂﬂﬁ] Income—5%3,969,271.,000

Ratall Sales—52 537,520,000 (Bth)
Food Sales—%$664,343,000 (8th)
Drug Sales—3576,905,000 (9th)
Automotive—3$455,532,000 (Bth)

Abova figures include following counties:
Allagheny, Beaver, Washington and
Westmoreland

TOP NETWORK SHOWS

1. 564,000 Question, KDKA 55.3,
L T i PR | ¥ |
2. Perry Como, KDKA 510,
WIAC 32, B ... iicanisnaniin
3. Mama, KDEKA 49.5 W5TY 1.5,
F. |.||.|.|p-.--q.-------..-a--l---!iﬂ-‘
4. Ford Theaier, KDKA 48.0,
“rlﬂ.': '-111-.- --1r-1r--r-|-ﬂ--1ﬂ"1
5. Studio One, KDEA 484, WSTV

552

: 4o AL SRR SR ) F
6. Milton Perle, KDEA 493,

WIRG I iieias e ernan s Tl
7. Life of Riley, KOKA 490,

WIRE L0 B vvs cvinnepninss il

8. Dragnet, KDEKA 44.5, WIAC
5.11. 'Il]ll EEABd FEIEERBERN R E BT PR ‘gaT

9. Groucho Marx, KDKA 44.0,
WIAC 5.5, Th. oivciinnnsiisasdi®S
8. Red Skelion, KDKA, T. ,.....493

T0P MULTI-WEEKLY SHOWS

1. World Tonight (11 p.m.),

EDEA, M-F. ...covcvunnannns M3
2. Time Out (T:M p.m.); KDEA,

TI. Inl 11111111 L ] FiFReEEaNEEwN :""
3. Eddy Armold Tl e, KDKA,

. [P - . ¥
4. Search for Tomc row, KIDDKA,

MaFo sspiswsnhbnss dassuns s y £ N |

5 Mews af Noon, .DEA, M.-F....13.8
6. Guiding Light, KDKA, M.-F.... 713
7. Kartoons, KDEA, M.-F, .......226
B. News (6:M pom.), KDKA, M.-F..21.7
8. Pittsburgh Parade Sports (6:43

pm.), KDEA, M.-F. ...........2L7
10, Queen for a Day, KDKA 197,

WIAC, 8 M-F, ......c00.0i . 200
TOP SYNDICATED FILMS

L Studio 57 (MCA), KDKA,

T L. ianisriniainses, 480
2. Crunch and Des (NBC), KDEA,

e -t |
3. The Goldbergs (Guild), KDKA,

o P R - 5.
4. The Falcen (NBC), KDKA,

R 51— A
5. 1 Led Three Li.es (Ziv),

KDEKA, 8-800 .. ............. 410
6. Highway Patrol (Tiv), KDKA,

WM ... s P 41.7
7. Liberace (Gulld), KDKA,

L b R R e e e R 41.5

8. Dr. Hudson's Secret Journal
(MCA), EDKA, Su.-10:3 ,..,.398
¥, fDeath Valley Days (Paciflic
Borax), KDKA, Su.-7:80 ,......337
19. Sclence Fictlon Thealer (Ziv),
:““| s-"!.:" YL iE it LR rau
11. Mr. District Attorney (Eiv),
EDEA, ThaT:15 cosivisisrsnsasiy
12. Superman (Flamingo), KDKA,

W T ooeivinncrssscsrsnnnsss S
13. Headline (MCA), KDEKA,

FATD. syssarsnrrrassasssnnssbhd
14. Greatest Fights of the Century

{Baum), KDKA, F.-T:M ...... 9.3
15, Drew Pearson (NTA), KDKA,

Su-11:00 ..... 28.7

16, Eddy Arnold Time (Schwimmer),
KDEKA, M. to F-T:45 ,........28.3
17. Count of Monte Cristo (TPA),
KEDKA, M.-T:0d 2
fPatti Page (Oldsmobile),
EDKEA, 5.-6:45
19. ¥Sky King (Nabisco), KDKA,
T T | e e e
20, Cisco Kid (Ziv), KDKA, 5.
1 EL LI T P R
21. Looney Tunes (Guild), KDEA,
M. to F. "218 covsnnnannannnniton
22, Stories of the Century (Holly-
wood), KDEA, Th-11:1F .......
23, Jimmy Démarel Show [Award),

e B
2.4

224

IDK-&-‘ M-'T-:!ﬂ -------r--+-||-:l—?-l3
23, Wild Bill Hickok (Flamingo),
KDKA, M-5:30 ..oooiavaeesa 223

25, Steve Donovan Wesiern Mmr'-
shal (NBC), KDEA, W.-5:30...213

The symbol T Is for [ilm series booked on & na-
tional spot basis. The symbol “u"™ indicates a UHF
The symbol “&" points out programs origis
mating in an overlap market yet securing rotings of
3.0 or better i the market under siudy,

T ——

York.

SYRACUSE
2 TV STATIONS—102,900 TV HOMES

Population—377,300 (58th in U, 5.)
Buying Income—3625 478,000 (5Tth)
Fotall Sales—5%5475,635,000 (5T7th
Food 5ales—5109 909,000 (54th)
Drug Sales—512,395,000 (64th)
Automotive—5101.079.000 (54th) .,

Above figures include following countias;
Onondaga

TOP NETWORK SHOWS

L. Ed Sullivan, WHEN, Su. ...... 54
1. Lux Video Thealer, WSYR,

| TR AT R b TR | o
3. 1 Love Lucy, WHEN, M. ..... 431.5
4. Groucho Marz, WSYR, Th, ....42.5

5. $64.000 Question, WHEN, T, ...415
6. Lassie, WHEN, S0 ,..........41.0
T. Jackie Gleason, WHEMN, 5. ....39.3
8. Playhouse of Stars, WHEN,

| | 1
9. Alfred Hitcheock, WHEN,

Su‘- l‘-Fl+‘+"+l++lll‘1l‘l‘+"-r'l"-aslu
10. Big Story, WSYR, F. .........}7.5

10, Person to Person, WHEMN, F. ...375

T0P MULTI-WEEKLY SHOWS

I. Mickey Mouse Club, WHEN,
M-"F- SRR R R NE R e p-q....“.‘

2, News, Weather Sports (11 pm.),
“‘HEH’ H.-F‘ LEEE R EERNEEEENERNE]

3. CBS News, WHEN, M.-F. .....203

d, News, Sports, Weather (6:38
pm.), WHEN, M.-F. ....... « 178

5, News Carmvan, WSYR, M.-F. ,..164
6. Dinah Shore, WSYR, T., Th. ..163
7. Eddie Fisher, WSYR, W, F, ,..155%
B. Conyon Jack, W5YR, M.-F. ,..153
.

Esso Reporier, Sporis, Misc.
{5:45 p'ml'h M'-Fl LR R Fllliﬁls-l

9, News, Sports, Misc, (6:30 p.m.},
MR o i e i e 15.1

TOP SYNDICATED FILMS

1. Highway Patrol (Ziv), W5YR,

“‘-.'rlﬂ:m @R B E A B R EE A ....-“...
1. Mr. Disirlct Atforney (Ziv),

WEYR, M.-10:30 . ............. 258
J. Greal Gilderslesye (NBC),

WSYR, F9: 3 ............00 0. 253
4. Little Mascals {Intersinde),

WHEN, Th-T:00 ..............240

WHEN, M-Ti00 ...convnneqoes 233

6. Dr. Hudson's Secred Journal
{MCA), WEYR, S5u.-10:30 ,..... 213

7. 1Death Valley Days (Pacific
.'m'l]l WHEH. -'-‘1:" RN Fr1113

7. Waterfronl (MCA), WSYK,

TRel1M ccvvaninnsnsanneinsioblod
9. Gangbusters [(Gen, Teleradio),
WSYR, T.-10:3 .....cccceeus. 208

10, Crunch amd Des (NBC), WHEN,

BTl Lo i MR | %
11. #5ky King (INabisco), WSYR,

T B2 1 Bt ORI . | (|
12, Wild Bill Hickok (Flamingo),

WHEN, T.6:00 ...000000000...18.3
1. Superman (Flamingo), WHEN,

TR vasisiiavaisannanesasdhl
14, Captured (NBC), WSYR,

P T e o, RO NG TN SRR | -
15, Libernce (Guild), WSYR,

) R R R R |
16. Count of Monte Cristo (TPA),

WEYER, Th-T:00 ...cccciiinaia 148
17. Hopalong Cassidy [(MBC),

WSYR, 5-12:30 ....cc0vvvrnn.. 188
17. Victory at 5ea (NBC), WHEX,

Th;'lﬂﬂﬂ i--1+-+-----------.--1-|.*-—5
19. Annie Oaklev (CBS), WHEN,

Wl s sspnnsestrsnstnsssys L14.3
20, Science Ficlion Theater (Ziv),

WHEN| Sr's:-m -i--l-l---------r-’l-'
21. Mayor of the Town (MCA),

w-sfﬂ. 5“1-.?;'“] [E R ERELENERE NN Frllrﬂ

WABD Stiffens
Feature Fight

® Continued from page 1

Now WABD topper, Ted Cott, will
ﬁmgmm the same picture on Sun-
ay nights next fall from 8 p.m.
12 midnight. The picture will be
seen three times.

It's Cott’s intention to get four
advertisers to buy an hour each.
They would be given a quarter
hour during each of the four hours
so that they could hit different
audiences. Consequently, his ex-
Eeemﬁun is that the show will get

ealthy cumulative ratings.

The WABD buy is the first it
has made of first-run feature films.

Other first-run feature deals re-
cently made by New York stations
are WCBS-TV's buy of 150 War-
ner Bros. films from Associated
Artists and 104 Columbia pictures
from Screen Gems, WATV's pur-
chase of 52 20th Century-Fox fea-
tures from National Telefilm Asso-
cintes, WOR's ncquisition of 10
Selznick pictures from NTA and 13
of RKO’s “Finest 52" pictures from
RKO Teleradio and WRCA's buv
of 15 features from Hvgo. WOR
also has rights to all the other
RKO product,

Associated Artists’ sale to WABD
leaves it with nine more 60-feature
Wamer Bros. packages for first-
run sale in New York, The Frm
reportedly has been asking §6,000
per picture for this market, but
whether or not this is the price

paid by WABD is not known,

Syndication

Mulled for
Pan-Am Show

HOLLYWOOD — Pan-Am OQil |
Company is considering expanding |
the scope of its five-minute scien-|:
tific gquestion and answer show, |’
“Do You Know Whyt" and releas-|:
ing it mationally for syndication.|:

A pilot episode for a new series 2

of the shorties has been filmed by|:
Shields Productions in Hollywood

and is now being viewed by Pan-
Am and its agency, Fitzgerald of
New Orleans.

www americanradiohistorv com

Buying siatistics for each markef mre derived from
Sales Management's annual “Survey of Buying Power."
For complete program and audience information and
mrinlvais, consuli The Pulse, Inc., 15 W. 46 5L, New

TAMPA-ST. PETERSBURG
3 TV STATIONS—147,800 TV HOMES

Population—552,800 (39th in U. 5.)
Buying Income—S5$785,996,000 (43th)
Ratall 5ales—35881,145 000 (356th)
Food Sales—%139,031,000 (44th)
Drug Sales—35%23 756,000 (334)
Automotive—S5138,822 000 (34th)

Above figures include following counties:
Hillsbarough, Pinellas

TOP NETWORK SHOWS

1- m,“. Mm iil‘lp T! lb-ult
1, I Love Locy, WTYT, M. .....42.0
3. Ed Salllvan, WTIVT, Su,
4. 564,000 Challenge, WTVT, Su. ..36.0
5. Lox Video Theater, WFLA,

6. December Bride, WIVT, M. ...35.2
1. Groucho Marx, WFLA, Th. ....35.0
8. Studio Ome, WIVT, M. ......343
¥. Godfrey’s Talent Scouis,

" WIVI.L M. ......... diaiea 334

. Lawrence Welk, WSUN, 5. ....33.4

TOP MULTI-WEEKLY SHOWS

L. Mickey Mouse Club, WIUN,
H—"Fn- l-lrl-lri-h---i-i------..-l‘r‘
1, Pattl Page, WIVT, W, F. ..... 139
3" c.pt.h Mup wwﬁj H!-Fl --ur'.'
4. Little Rascals, WFLA, M.-F. ...138
5. Search for Tomorrow, WIVT,
6. MNews-Six, Weather (6 p.m.),
WIVT, M-F. ...ccvvvncnninns 12.0
7. Guiding Light, WIVT, M.-F, ...11.9
B, Eddie Fisher, WFLA, W., F. ..1L8
9. News Caravan, WFLA, M.-F, ..1L7
10. Sporis Page (6::5 p.m.), WFLA, ia
W ll-li-lll-llillillill-lrirll-rl-
10, World Report (6 p.m.), WFLA,
MI‘F‘ I-I‘-P‘-‘l-l‘l-l-l‘-fl‘l-!l-!1+P+l‘ll1‘

TOP SYNDICATED FILMS

1. I Led Three Live: (Ziv), WIYT,
L o i

1. Highway Patrol (Fiv), WFLA,
L L PP - 1 |
Dr. Hodson's Secrel Journal
(MCA), WIVT, M.-10:00 ..

154

-
cae o229
4. Greatest Clghts of the Cenlury
(Baum), WSL™', W..9:45
K. Susie (TPA), WIVT, W.-10:00 2Z1.1
6. Mr. District Attorney (Ziv),
WIVT, T-10:00 ......0c... . By
6. Man Called X (Zlvl; WFLA,
B0l ......c00000ci000m0c000n
8. Crunch and Des (NBC), WFLA,
0 R S e
9. 1 Spy (Guild), WFLA, F.-10:00. .19.7
10. Siar and the Story {Oificial),

.

WFLA, T-BM ...cccinnnnnsnn 19.1
11. YRosemary Cloone; (Foremost

Dairies), WFLA, M-%:30 ......19.0
12, Science Fiction Theater {Ziv),

WELA, Th-T:00 ......connasu. 115
13, Great Gildersleeve (WBC),

WEFLA, Su0.-9:30 ... vuencanassss 17.4
13, Dateline Europe (Official),

WIVT, Frl0:0D . ouvveianasinss 17.4

13. Conlidential File (Guild),
WSUN, Th8:30 ...cvvensass-0lT4
16, 1Death Valley Days (Pacilic
Borax), WSUN, T-%:30 ....,.ul72
16. Badge 714 (NBC), WSUN,

WIVT, 5-3:4F .ovivivnrnnnnas 16.0
19, Celebrity Plavhouse (Screen
Gems), WFLA, F-T:30 ..
Cross. Current (OdTicial),
WIVT, Su-10:30 ...0ccriannes 1S
2L Waterfront (MCA), WSUN, Th-

E:m lllllll|lll!li-ll+ll1lll-‘llI5|"
21, Superman {(Flamingo), WSUN,

Th.‘ﬁ:}n' mamma EmE EmE FEEEEEEEA -u-lﬁ-'.
21, Riders of the Purple Sage

(RCA), WFLA, F-10:00 ........150
23, Sheens, Queen of the Jungle

{ABC), WSUN, Th.-7:00 ......ul50
2%, Jungle Jim (Screen Gems),

WFLA, 5.6:00 ...ovvviieeaens 4.3
26. Pattl Page (Oldsmobile), WINVT,

W.ﬂlﬂziﬂ ..........1r.-.l-l.-l-l-l|+113'lI
27. Favorite Story (Ziv), WSUN,

y iy ' [ e Pl Soien 4 e
28, Little Rascals (Inicrstate],

voins 137

WFLA, M, 1o F-5:00 ........13.0
29, Headline (MCA), WSUN,
F30 ..ivvann e, | . |

10, Man Behind the Badge (MCA),
WELA, T.-T:30

LE R EE RN NN R

MCA Assumes
Production of
Schlitz "Stars’

NEW YORK — MCA-TV has
tahi;ll over Eﬂlpmductinn reins of
another antholo 0] . the
“Schlitz Pl&vhuusfgey nfpﬁtaprgfywhich
is presented Fridays 9:30-10 p.m.
over the CBS-TV network. This
will mark the 10th anthology se-
ries produced by MCA-TV since
1951 for network and syndicated
televising. The “General Electric
Theater™ and Jane Wyman “Fire-
side Theater” are on CBS-TV and
NBC, respectively, and “Studio
37" is nationally spot booked.

The Schlitz show was produced
by Meridian Productions for many
'years, but the show has not done
too well recently on ratings, tho it
topped last season’s ampbell
Soundstage,” also pmducedp by
MCA-TV. The shift in producers
has evidently been made in the
hope that the program can be re-
vitalized by some new ideas, both
in the use of stories and talent,

MCA-TV's major anthology
achievement has been the “GE
Theater,” whose rating has topped
that of the closest competition al-
most since it went on. The pro-
gram did succeed in attracting a
number of important names such
as Henry Fonda, Judy Carland,
{lar.-k Benny and others to the half-

our dram:l fl}rmat.

Other Shows

Other MCA anthology shows
were “Chevron Theater,” “Stars
Over Hollywood,” “Gruen Theater,”
“Revlon Mirror Theater™ and

. “Pepsi-Cola  Playhouse.,” It has

filmed an estimated 460 half-hour
dramas since 1951, by far the larg-
est number of this type of show
produced i::[vr: single source. These
half-hour mas continue to be
sold to local stations by MCA-TV's
syndication arm.

“Schlitz Playhouse” is the fourth
show that MCA-TV has taken over
from other producers, the others
being Jane Wyman “Fireside Thea-
ter,” “GE Theater” and “Campbell
Soundstage.”

Colgate Adds
2 Net Shows

NEW YORK — Colgate has
picked up alternate week sponsor-
ship of two more network shows
for next season, one of them a
show aimed at kids, the other
aimed at adults,

The sponsor bought half of
CBS-TV's Saturday morning
“Mighty Mouse Playhouse™ cartoon
series and the Thursday night seg-
ment of CBS-TV's “Doug dwari!
and the News.” Colgate’s pur-
chases give CBS a complete sell-

i
..--_-ﬁanpnnm, FILMS, (we

5,
= u 5 v

i

“Indeed
0id Boy,
153 Award
Winning
programs,
and

“sirippable™
foo!l™

.:.I; !

25 West 45th 51,
New Yark 36, N. Y.
Ploza 7-0100
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Available NOW...

S B g ——

39 great NEW half-hours

e T

l
. o 1
of the most exciting, modern western police show ever filmed for television! |
| | |
|
| 1
. 1
| l
produced for NTA by Desilu . . . the studio famous for “I Love Lucy,” “Our Miss Brooks,"
“December Bride” and “Make Room For Daddy.”
'L -
|
| - 0 LD to SOCONY MOBIL OIL CO.
o s in

| MIDWESTERN
| MARKETS
i
! .
| E ,.-r *;,‘/ $'j:?r': i, -
= R e 8RE l nE RN 3
¢ WRITE-WIRE-PHONE, TODAY! All the details are available to you from
: & m . - HAROLD GOLDMAN, V.P. CHARGE OF SALES
8 o

/\ ATIONAL IELEFILM /1SSOCIATES, INC.

60 W, 5511 STREET » NEW YORK 19 MN.Y. » PHONE: PLAZA 72100 ¢« CABLE: NATTELFILM

- (HICAGOD, ILLINOIS HOLLYWOOCD, CALIFORMIA MONTREAL, CAMADA MEMPHIS, TENMESSER ROSTOM, MASS. MINMEAPOLIS, MINMESOTA
ﬂf"" S B12 M. Michigen Avenve BTN Sumiat Bled. 1434 S0, Cetbering 1. TH05 Srerick Bullding Sewilen Hotal Oifice Building 1109 Currie Avanue
- ; B Fhane: Michigan 75541 Fhane: Triteies 1:11%0 Phivne: Univariity §-5495 Phane: Jutkion b-1545 Phoma: Likiry 1-Y611 Phane: Federal B-7013
ﬁm&w . o o o, A e % ; :
A a i ﬁ:&w- iR ﬂ i ':::;' e :. - F ._-;:'-:.- e i gt _'-:-:-_'_:r' .:'*:_ - -*_i- .Hr . . & !
R R a e : i %z %ﬁw o R i ; T g g BRI o
A qwﬁx“i-ﬁ‘;-* g _ £ “W & e e L i = e i M o .'a.' i : R : I .. TR .-.‘ T ke s "’:‘ ’-'t‘., & 3 et L5
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AUGUST 11, 1956 THE BILLBOARD TV FILM 13

FOR REGIONAL SPONSORSHIP

2 GREAT NAMES...

NTA —first in television film distribution

@M .. first in television program production

combine to bring you THE FIRST DESILU PROGRAM TO
BE MADE AVAILABLE FOR FIRST-RUN . .. REGIONAL
SPOINSORSHIPI

For real sales action . . . a top-action police show with
a western twang ... with the fighting, gun-slinging
Sheriff of Cochise re-enacting authentic case histories
from the files of Cochise County, Arizona......
SHOT ON LOCATION AGAINST THE THRILLING o N s
BACKGROUND OF THE BADLANDS OF THE WESTI | .. o o

Sheriff of Cochise combines the thrills of the best
police show you have ever seen, with the edge-of-the-
seai excitement of a blazing western. It was created
with an all-family audience in mind...the best
avdience any sponsor can havel

e

starring

JOHN BROMFIELD
as the SHERIFF of COCHISE

wwWw americanradiohistorv com
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m%rary RKO Releases (I; ilm Libyg,, RKO Films Sold CaC Cow. sz e “055'9”3 Fil,
WU Films To TV Of RKO go)1 ForWShowmg po fe"‘ 740 Feqpy, . /¢

* < —apnlire ﬂ

3 H.“’I" - Mavia ﬂutn.u [ ‘l TV The th'iﬂ.lm
Around the | Usage oy vou mome i e 11
~ The entjre sold for use on television to C & C* Cor % '

- 18s on Tv "2y .. Tt

TV Showing

form - vaRK (UP=TNG

'* 140 RKO Movies
S Purchased for
W TV Distribution

Hﬂur wo -

‘jim Library
0 RKO Sol
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d For TV Showi,

pl_l' pulmt channg)y
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for TV Us

L A
00 r-nhl" ”‘E\H"‘f

"TVBuysREK

Film Lzbmr

A ORK (T—The entire
of RKO Etuduu hu
use on leim

Ilﬂ:irl't'.'nr *-
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THE TOP FILM FEATURES
ARE ON WBC

That's why ..

“No Selling Caﬁpaign s Complete

without the WBC Stations

In every big Westinghouse Broadcasting Company television market —Bosion,
Pittsburgh, Cleveland, San Francisco—you have a choice of participations in
the finest feature films, because WBC has bought practically every quality
feature package released for TV:

ABC Anniversary Gavernor Movietime, USA
Alexander Korda Hollywood TV Service NTA

Argyle Hygo Quality
Associated Arfisis Interstate Republic
Atlantic Lancaster Screen Gems
Cardinal Lippert Selznick
Fabulous Forty M&A Alexander Standard
Flamingo MCA Telepix

Million-Dollar Movies

Great features like these capture the big audiences in WBC's TV markets,
Typical availabilities are . ..

CLEVELAND 'Six O'Clock Adventure’
é:00—-&:55 p.m,
Meonday-Fridey

FITTSBURGH "'Swingshift Theatre” SAN FRANCISCO "The Big Movie”
12:40 a.m. to conclusion 10:00-11:30 p.m.
Monday-Saturday Tues., Wed., Thurs,,
and alternate Mondays

BOSTON “Boston Movietime”
4:45—4:30 p.m,
Monday-Friday

For details on these hot participation buys, see the “Best Buv” cards i this

“section. For specific availabilities—and the full story on how WBC's top feature

packages can move your goods in four of the over-one-million-set TV markets
—call A. W, “Bink” Dannenbaum, WBC Vice President—Sales, MUrray Hill
7-0808, New York, or vour nearest WBC TV station.

RADIC TELEY

WESTIHGHI]USE BROADCASTING EUMPANY INC.

BROSTOM - WEBT + WEBIA
FITTERURGH - KOKA
CLEVELAMD - YW
FORT WAYNE - WO'WO
FORTLAND - HEX

BOETOMN - WERZ-TYV
PITTERURGH - KDp A-TW
CLEVELAND - %W -TY
EAN FRANMCISCO - F B

KPIE REFREELSTED BY THE KATT ASEFECF, 1%
ALL OTHESR 'H'I'E\-: ETATIOE RFEMESEFRHTED BY PETERS G FFIN, WOoOOD AAED i

aly Sﬂld r:”,',l:;' i, Ll.bl'(ll'y fO L
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average slation

Market Size: 1-Sia
Average Number of
Features: 8.5

Average Number of
Movie Programs:

4

average station

Market Size:  1-Sta.
Average of First-Run
Features: 48%

week by average station

Marker 3lzet I-Stu.
H.verafgﬂ % of Air
Time for Features: 11.5%

cording

station in the survey was 80

week, all of them in prime time.
as feature programming,

L I

same situation.
are almost identical.

®* MOVIE PATTERNS—I

Number of feature films played in one week by

Over-all average: 9.3

Percentage of first-run features played in one week by

Percentage of air time devoled to feature films in one

The station that ran the greatest number of feature films, ac-
to the survey, was WGN-TV, Chicago, which played 29
feature-length films the week ending
a reduced schedule for WCN due to its baseball coverage.
- first week in March it ran 38 feature films,

The average station in the four-and-more-channel markets
played over 30 per cent more feature films than the average
stnhnn in the one-and-two-channel markets,
again greater proportion of its air time to feature films than the
stations in the one-and-two-channel markets, But only 60 per
cent as great a proportion of the pictures it played were first run,

The greutest number of feature films played by any station
in a one-or-two-channel market was 19,
The greatest proportion of movie

er cent,
Rocky Mountain area that plaved 11 feature films during the

Coast and one in the Midwest, listed 40 per cent of their time

As far as the amount of feature programming is concerned,
stations in the one-and-two-station markel:s seem to be in the
Note that the averages in these two categories

Z-5in. a=5ia. 4 or More
8.6 0.4 12
5.9 6

4.7

2-5ia. 3-5tn. 4 or More

519% 42% 30%%

1-5Sias, 3-Sta, 4 or More

L1.0% 14.0% 18.0%,

May 26. Actually this was
In the

It devoted a half

rogram attested h}, any
isted by a staticn in the

Two stations, one on the West

- How 5 Top Users
Program Features

When it comes to feature films,
the station is the final authority.
This is a highly individualistic form
of programming. It is almost as
individualistic as the station’s own
local live productions. Whereas a
new half-hour film series will be
used in Essentiﬂlly the same way
whether it plays in Miami or Seat-
tle, a new package of feature film
will be p mmed and sold in
almost as man}' different wavs as
there are stations buying it.

Some stations will buy only the
top new releases; others are inter-
ested only in reruns. Some will
anchor their movie programming
in one strong Sunday show; others
have established a strong program
across the board, usually late in
the evening, but sometimes in

e time. Some will not rerun a

for six months or more; others
wﬂl repeat a film several times
within the same week. Some will
sell individual local advertisers on
full sponsorship of their own movie
Eigﬂrams, others will sell feature

15 spol carriers.

In the top three markets alone

the diversity of approaches to fea-

ture-film use is st'nEmg Beeause of

the size and competition, the movie

patterns in these three markets tend
to be quite extreme.

Herewith are brief descriptions
of the feature film programming on
five stations in the top three mar-
kets in the U. S.

WCBS-TV, NEW YORK

A station with a heavy schedule
of network programming can also
. reap a harvest in its local time by
planting lots of feature films there-
in. WCBS-TV, New York, the flag-
ship, has been packaging the best
obtainable feature films around its
network programming for the past
five years.

That this has proved a Ffruitful
policy was demonstrated a few
weeks ago when the Celler com-
mittee released figures on WCBS.
TV's profit u:ture This station's
features, sol a partlc ating
basis, [:unsntutﬂ what is un‘:}i]uuhb
edly one of the most successful
station programming operations in
the country.

The outlet has five feature film
(Continued on page 31)
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MOWE PATTERNS

Analysis Details Wide Uses
In Programming of Features

Patterns of teature “ilm use are
as diverse as station call letters,
The films themselves are merely
the raw material of what actually
is a station programining operation.
Thus, generalities about movie pro-
gramming are fairly difficult to
make. To be sure, every experi
enced film salesman knows certain
basic truths derived from his ran.
dom observations at the numerous
stations he calls om.

Now, definitive analysis ot fea-
ture film use has just been com-
pleted by The Billboard. On May
25, a four-page questionnaire was
sent to the program director of
every station in the country. Re-
turns were received from 230 sta.
tions, or more than half the oper-
ating stations.

Unfortunately, a number of the
returns came in too late for tabula-
tion. The analyses presented on
tl ese pages are made on the basis
of information provided by 40 sta-
tions who said they were the only
station serving their primary area,
62 stations who said they were in
two-channel markets, 49 in three-
channel markets and 3(; in markets
served by four or more stations,
for a total of 181 stations.

Highlights

The highlights of the analysis
can be stated briefly.

In the spring of 1956 the average
TV station in the U, S. was playing
nine feature films per week on
four to six different programs.
Nearly half of its feature films had
never played on TV before in its
market. The average station de-
voted about 13 per cent of its
total nitr Yime to feature films. iur-
prisingly, it was playing slightly
fewer feature films than it had
been playing a year ago, and it did
not expect to make any change in
the number of pictures per week
it would play over the next year.

The average station scheduled
its greatest concentration of pic-
tures in the afternoon and almost
as many after 10:30 p.m. About
half of its feature film sponsors

were local advertisers.

The average station had made
its last purchase of feature films
within the previous five months
and expected to make its next pur-
chase within the next three months,

More detailed analyses of each
of these points is given in separate
items elsewhere on these pages.

PRESSURES

BREAK

FEATURE DAM-UP

Competition of Other Media Cuts Income;
Movies Need Production, Shareholder $

By LEON MORSE

What has caused the recent del-
uge of feature films into TV? What
are the economic factors respon-
sible for the release of 2,000 new
and important pictures that have
been placed on the market within
the past vear?

Overriding all other reasons are
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the wolcanic readjustments cur-
rently taking place within the mo-
tion picture industry, faced as it
is by the competition of TV and
other leisure time pleasures, They
are directly responsible for the box
office shrinkages that have hurt
the picture industry materially.

They have likewise sent the mo-
kon picture producers seurrying for
new capital to finance future pro-
ductions and for additional revenue
to satisfy their stockholders. TV,
of course, can provide new capital
in exchange for product that has
already been written off the books,

Thus, a couple of promoters have
appeared on the scene. They make
possible outright sales of features,
which they then turmm over to
another party for TV distribution,

This was the situation in which
the Warner Bros. library was sold
to Lou Chesler's PRM, Inc., in a
deal which should net Warners
$15,750,000, or an estimated $6.25

per share,

An alternative is the direct sale
ot features to TV by the motion
picture companies themselves. This
has been done by Columbia Pie-
tures , thru its Screen Cems sub-
sidiary. And now M-G-M, after
turning down another Chesler deal
that would have netted $37,500,-
000, is following the same course,
Metro's decision to move into TV
on several fronts—feature film sales,
new program production and sta-
tion acquisition—was motivated by
its desire to make a permanent

place for itself in TV.

Several years ago exhibitor pres-
sure would have sufficient to
make ' the mnhuumture majors

(Contin on page 32)
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® Best Production

® Best Director . |

® Best Supporting Actress

® Best Supporting Actor

TV OSCAR WINNERS

The following Academy Award winners are
now on TV or are available for telecasting.

1937-L1FE OF EMILE ZOLA

Wamer Bros, +.......... Associated Artists Productions
1941-HOW GREEN WAS MY VALLEY

20th Century-Fox........National Telefilm Associates
1943—CASABLANCA

Wamer Bros. ....:.00..4 Associated Artists Productions
19458-HAMLET

Two Cities, Rank..,..ovevenss P e e Py ABC-TV

® Best Actress
1932-KATHERINE HEPBURN in “Moming Glory”
- RBR e v RKO Teleradio and C&C Television

1935—BETTE DAVIS in “Dangerous”

Wamer Bros. «.......... Associated Artists Productions
1938—BETTE DAVIS in "]E!‘.llﬂillzl'CII

Wamner Bros, ............ Associated Artists Productions
1940—CINGER ROGERS in “Kitty Foyle"

BREO......oovnn.. RKO Teleradio and C&C Television
1941-JOAN FONTAINE in “Suspicion”

REO o vaaeiis RKO Teleradio and C&C Television
1945—-JOAN CRAWFORD in “Mildred Pierce”

Wamer Bros. ........... Associated Artists Productions
1947-LORETTA YOUNG in “The Farmer's Daughter”

Selznick. ..o vriniiiinans National Telefilm Associates
1948-JANE WYMAN in “Johnny Belinda™

Warmer Bros. ...........Associated Artists Productions

® Best Actor

1929—-GCEORGE ARLISS in “Disraeli”

Warner Bros, -...,.,.... Associated Artists Productions
1935—-VICTOR McLAGLEN in “The Informer”

BEO, cispiwnsio RKO Teleradio and C&C Television |
1936—-PAUL MUNI in “The Story of Louis Pasteur” |

Warmner Bros, -.......... Associated Artists Pmdurtinnsl
1941—-GARY COOPER in “Sergeant York” |

Warner Bros. .. ......... Associated Artists Productions
1943—PAUL LUKAS in “Watch on the Rhine” !

Wamer Bros, «.......... Associated Artists Productions
1948—LAURENCE OLIVER in “Hamlet”

Two e, Rank: s s s oy e e ABC-TV }

1935—-JOHN FORD for “The Informer” |
BEEY. vy RKO Teleradio and C&C Television
1941-JOHN FORD for “How Green Was My Valley” '
20th Century Fox.........National Telefilm Associates
1943—MICHAEL CURTIZ for “ Casablanca” ,
Wamer Bros. ........... Associated Artists Productions |
1948—JOHN HUSTON for “Treasure of Sierra Madre” i
Wamer Bros. ...........: Associated Artists Productions |

® Best Story and Screenplay l
1930—JOHN MONK SAUNDERS for “Dawn Patrol” t
Warner Bros, ........... Associated Artists Pm:]uulinns'
1933—ROBERT LORD for “One W'n}r Passage”
Wamner Bros.............Associated Artists Productions
1935—DUDLEY NICHOLS for “The Informer™
RECY . i ssainas RKO Teleradio and C&C Television
1936—SHERIDAN GIBNEY and PIERRE COLLINGS
for “The Story of Louis Pasteur”
Wamer Bros. «...cc0uee. Associated Artists Productions
1937—-NORMAN RILEY RAINE, HEINZ HERALD
and GEZA HERCZEG for “The Life of Emile Zola”
Warner Bros, «.......... Associated Artists Productions
1843—JULES and PHILIP EPSTEIN and HOWARD KOCH
for “Casablanca”™

Wamer Bros. ........... Associated Artists Productions 1
1945—CHARLES BOOTH for “The House on 92d Street” I

20th Century-Fox......... National Telefilm Associates
1946-MURIEL and SYDNEY BOX for “The Seventh Veil”

Rank i s ABC Film Syndication
1947<SIDNEY SHELDON for “The Bachelor and the

Bobby Soxer”
RKO............. RKO Teleradio and C&C Television

1545—-JOHN HUSTON for “Treasure of the Sierra Madre”

Warner Bros, ........... Associated Artists Productions
1951—PAUL DEHN and JAMES BERNARD

for “Seven Days to Noon”
Mayer-Kingsley. ... ..coooiivineinnnnn. Combined TV

1936—GAIL SONDERGAARD in “Anthony Adverse”

Wamer Bros. .......... Associated Artists Produclions
1938—-FAY BAINTER in “Jezehel” !
Wamer Bros. .......... Associated Artists Productions |

1941-MARY ASTOR in “The Greal Lie”
Wamer Bros. ..........Associated Arbists Productions
1944—-ETHEL BARRYMORE in “None But the Lonely Heart”

RKO............... RKO Teleradio and CC Television
1945-CLAIRE TREVOR in “Key Largo”
Warner Bros. .. ... Associated Artists Productions

1937—]Joseph Schildkraut in “The Life of Emile Zola"

Wamer Bros. ........../ Associated Artists Productions
1939—Thomas Mitchell in “Stage Coach”

United Arbists.........cvvoivevronne. .. Masterpiece
1941—Donald Crisp in "How Green Was My Valley”

20th Century-Fox. . ........ National Telefilm Associates
1943—Charles Coburn in “The More the Mernier” '

Wamer Bros. .......... Associated Artists Productions
1848—Walter Huston in “Treasure of Sierra Madre”

Wamer Bros. .......... Associated Artists Productions

¢ MOVIE PATTERNS—2

When stationa play their feature films: NUMBER OF
PICTURES RUN BY AVERAGE STATION IN EACH
TIME PERIOD

Market Size: 1-5Sia, 1-5im. 3-Sqa, 4 or More
Weekdays
Before Noon £ A4 8 8
Noon-6 p.m. 4.0 3.2 2.8 3.6
6-7:30 p.m, 2 0 ) 4
7:30-10:30 p.m. 4 Ay i 1.2 1.4
After 10:30 p.m. 3.7 2.7 3.1 3.8
Weekends
Before 6 p.m. 1.2 1.1 1.6 2.4
After 6 p.n. 1.5 1.6 1.8 2.3

When stations play their feature films: PERCENTAGE
OF STATIONS PLAYING FEATURE FILMS ACROSS
THE BOARD IN EACH TIME PERIOD

Markei Slre:  1-5ia. 1-5i.. 3-5ia. 4 ar Wore

Weekdays
Before Noon T% 5% 15% 1%
Noon- pm. 47% 46% 37% 47%
6-7:30 p.m. 2% none 2% none
7:30-10:30 p.m. 2% 6% 6% 13%
After 10:30 p.m.  42% 47% 55% 43%

The concentration of attention on the top first-run feature
filin programs has tended to obscure the great amount of movie
programming scheduled in the afternoon. The survey tended to
confirm that the stations’ own estimation of what are their top or
most successful feature-film shows are those that play late eve-
ning or weekends, But analysis reveals that the average station,
tho by a very slight edge, plays even more movies between noon
and 6 p.m. lguring the week than it does after 10:39 p.m. This
is particularly true in the one-and-two-station markets,

Note that prime-time and weekend scheduling of movies is
heaviest in the four-or-more-station markets, probablv explained
hy the programming of the unaffiliated stations,

* MOVIE PATTERNS—3

Percentage of feature-film sponsors that are local
aceonnls on the average station

Market Size: 1-Sga. 2-5in. 3-Sia. 4 or Mare
Percentage of Local
Sponsors:  49.6% 24.6% 33.0% 62.2%

The following national advertisers were most often
menlioned as participating sponsors of lop feature-

film programs:

Alka Seltzer Max Factor

Block Drug Minute Maid
Brylereme Montgomery Ward
Carter Products Pellex .
Chas. Antell Procter & Gamble
Chesebrough Manufacturing Pure Qil

Colgate Palmolive .Revlon

Drackett Co, RCA Victor
Five-Day Deodorant Robert Hall
General Electric Sardo

General Foods
Lever Bros.
Lewis Dog Food
Liggett & Myers

snowdriflt Shortening
Standard Brands
Toni

Wildroot

This survey puts into focus the extent of full sponsorship of
feature-Flm programs by single sponsors—as opposed to the usnal
pattern of participating sponsorship,

Of the 181 stations included in the survey, 36—or 30 per
cent—listed at least one movie program that was wholly con-
trolled by a single sponsor. They listed a total of 109 such
sponsors. At least 52 of these sponsorr (50 per cent) were recog-
nizable as retail outfits, including food, department stores, eloth-
ing, furniture and appliance dealers. At least 28 (25 per cent)
were identifiable as automobile dealers. Fow were breweries.
Also listed were utilities, banks, Fuel and real estate.

The preponderance of stations with such maovie sponsorship
was in the three-station-market category. Almost half the re-
spondents in that column had at least one movie show with a
single sponsor. In the other categories. about 25 per cent of the
stations had single sponsor movies.

The station that listed the most advertisers as single sponsors
of its feature films was WGN-TV, Chicago, a four-station market,
WGN had, during the survey week, 20 sponsors that eompletely
controlled their own feature-film programs.

Except for the breweries, virtually all of the sponsors with a
maovie to call their own seemed to be local advertisers,

_On the subject of local advertisers, the survey made a special
point of supermarkets and anto dealers. It revealed an amazing
activity ameng the latter, a mere sprinkling among the former.

Of the 181 stations in the survey, 87 (or 48 per cent) listed a
total of 136 auto dealers as sponsoring feature [ilms on a full or
participating basis. On the supermarket score, 26 stations listed
a total of 39 store sponsors on their movies,

* MOVIE
PATTERNS—

The Billboard’s survey of fea-
ture-film use shed some light
on the extent of the paltern of
repeating a picture within the
same week, a practice that ex-
ploded into attention tweo vears
ago when feature film prices
shot up and WOR-TV, New
York, started its 16-run “Million
Dollar Movie.”

Of the 181 stations in the sur-
vey, 26 reported some kind of
repeat pattern, 10 of them play-
ing the repeat within the same
theuter. The patterns of repeats
were diverse.

In the one-station markets (40
replies), six surveyed stations
repeat films withir. the week,
two of them in the sam: theater,
Of those two, one has a two-run
on one theater, the other has
two-runs on three different the-
aters. The other four repeating
stations in the one-station cate-
gory give second runs on sepa-
rate theaters, They do it with
two, three, four and five [ilms
respectively.

In the two-station markets (62
replies), four stations repeat pic-
tures within the week, only one
of them within the same theater,
That station plays a picture
twice in one of its top theaters.
The other three give 4 second
run on separate programs of
three, four and six films respec-
tvely.

In the three-station-market
category (49 repiies), 10 stations
repeat, three of them in the
same theater. Of those three,
two stations have one two-run
theater each. The other has a
program across the board in
which it gives two [ilms three
runs each per week,

In the four-w.d-up-channel
markets (30 replies), six stations
reported repeat patterns, three
of them within the same theater.
Of the three repeating within
the same theater, one has twe
theaters in which it gives the
films six runs each, another has
three theaters in which it gives
films six 1uns each, the other
has one theater ir which it gives
two pictures three runs each.

Of the other three in this
category, one gives two runsg in
separate periods to one picture
a week, another gives two runs
to three pictures and the third
gives two runs to six pictures.

The muajority of the repeating
stations make their repeats in
separate programs and give two
to six filme two runs each. An
example of how this is worked
out is KPHO, Phoenix, Ariz,
which gives a film one run on
its 10:30 p.m. "Movietime,” and
then repeats the film the next
day on its 1 p.m. “Afternoon
Movietime.”

www americanradiohistorv com

Big Packages Sell
At a Steady Pace

Despite  the uu;]!rceﬂdmlted
abundance of feature films and the
insistence of so many stations that

1 they will not increase their use of

features, the big packages that
have come in since January 1 have
been selling at a steady clip, ac-
cording to their distributors.

National Telefilm Associate’s
"TNT" package, which came in
just before the first of the vear, is
now sold in 97 markets. Its 20th
Century-Fox package, after two
months, is in 65 markets, Screen
Gems’ “Hollywood Movie Parade”
is in 73 markets, and Hygo's pack-
age of 22 pictures is now in about
T0 markets,

Associated Artists Productions has
sold Warner Bros. pictures in about
50 markets, in about 18 of which
they sold the entire library. And
C&C Television is said to have
deals on the RKO library in about
40 markets,
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BENEFITS OF FEATURES
PROMPT SPONSOR RUSH

Low Cost Successes, New Influx
Stiffen Competition for Top Quality

By JACK SINGER

The flood of feature films bein
released to TV by such Hollyw
producers «s Wamer Bros., 20th
Century - Fox, Columbia, REKO,
M-C-M, Universal and United
Artists is radically changing the
complexion of stations’ feature pro-
gramming, “How do these changes
aftect advertisers?™ is a guestion
that every farsighted ad mana%er
interested in getting the most value
for his TV dollar is asking himself.

Feature films, of course, have
al:eady established themselves as
an important advertising vehicle,
Tho many national advertisers have
only recently come to recognize
the effectiveness of features, local
sponsors have long been enthusias-
tic over this tvpe of programming.

Success Story

An example of a noteworthy suc-
cess is told in a letter sent to
WSJV-TV, Elkhart, Ind., by River-
side Motors, a local auto dealer.
oseph Leveno, president, stated,
[ really was surprised over the
results of our first two programs
of the “Riverside Video Theater.”
.+ . We sold 35 new Rocket 88
a]n{‘ 25 used cars aa a result of
these programs, . . . Uur gross was
e irF th%r neighborhood of $150.-
000. Your television station was
the only advertising we used, and it
certainly convineed me that tele-
vision programs will sell.”

Thorofare Stores, a Pittsburgh
supermarket chain, ran a test this
past May to check the elfective-
ness of its advertising on KDKA's
“Star Time Theater,” 11:30 p.m.-
1 am. feature film show. As a
result of a one-shot special, ad-
vertised only on this show, Thoro-
fare sold 300,000 pounds of beel
in less than three hours the follow-
ing morning.

Dinners Sold Out

Monte Gurwit, program manager
of WTVT, Tampa, reports that a
local client, the Old Fort Restau-
rant, “tried one spot on our Satur-
day movie under protest, He
pitched a two-buck steak dinner
and was completely sold out of
steak the following afternoon. He
hus since canceled all other forms
of advertising—for almost a year—
et his business has actually dou-
led, bv his own admission, and
all from one TV participation per
week.”

Chuck Zink, program director of
WCMB-TV, Harrisburg, Pa., points
out that a local outlet, Al's Dis-
count Mart, “has stated that their
business has increased over 30 per
cent since their start on television.
. - » Marv Carter Paints has also
stated a definite increase in busi-
ness since participating on our sta-
tion.”

WSUN-TV, 5t. Petersburg, Fla.,
gaye that a local appliance dealer,
Carroll’s, Inc., aired one spot on
the station’s “Mponlicht Plavhouse”
feature film show. Carroll’s adver-
tised three used appliance items.
He sold 37 pieces of the advertised
merchandise as a direct resull ol
the commercial,

Courtesy Motors

Perhaps the best known success
story of an advertiser's use of fea-
ture film programming is that of
Chicago's Courtesy Motors, headed
by Jim Moran, Thru his sponsor-
ship of “Courtesy Theater”™ on
WON-TV, Sundavs, 10-11:30 p.m.,
Moran's business has grown over
the years to the point where he
is now the second largest Ford
dealer in the country.

These and many other adver.
tisers who have sponsored or are
considering sponsoring local fea-
tures are, of course, interested in

what changes will take place as a
result of the release of the huge
Hollywood backlogs.

Initially, many segments of the
industry  feared (while others
hoped) that the release of the
majors’ features would result in
drastic price cuts. The release of
thﬂusangs of new features, they
reasoned, was bpund to usher in
a period of cul-throat competition
and tumbling prices.

Far from that, however, the fact
is that prices of quality pictures
today are setting new highs.

“The reason is that stations are
competing more intensely than
ever for the top caliber features.
Stations are convinced that only
with quality pictures can they meet
the growing competition from other
stations that are now expanding
their movie programming or getting
into the fielg for the first time.

New York, for instance, has sud-
denly witnessed the appearance of
WATYV as a competitor in the field
of feature film programming. The
station recently purchas the
package or 20th Century-Fox fea-

teres from National Telefilm As-
sociates. Similarly, WRCA-TV has
moved into first-run feature pro-
gramming and is on the lookout
for new product. WABC-TV, also
herctofore not too important- a
factor in feature programming, has
expanded its feature fare and is
anxious to buy new product.
WCBS' Big Buys

In an effort to maintain jts status
as New York's leading feature film
programmer, WCBS-TV has been
meeting the threat by buying more
features than ever before and, in
many cases, paving record-breaking
prices for quality films. Among the
new packages it brought are the
104 features in Secreen Gems'
“Hollywood Movie Parade” and
150 top features from the Warner
Bros. library being marketed by
Associated Artists Productions.

This  heightened competitive
battle is being re-enacted in other
markets thruout the coun And
stutions are meeting the threat of

new competition, or are attempt-
In%_tu compete in the feature |
field for the first time, in the same
manner—by acquiring as many
ﬁﬂnﬂ features as they can get their

ands on, even at the cost of pay-
ing record prices.

As a result, TV viewsrs in the
upcoming months will be treated
to a grealer and steadier stream
of first-run, top caliber features
than ever before,

To advertisers this means that
ratings of many feature film pro-
grams will jump substantially, Fea-
tere films will me an increas-
irgly important ad vehicle for na-
tHonal as well as local advertisers.

Blurb Time

Movie sponsorship has always
offered a few special advanta
of its own. One aspect of it that
ncw seems to be getting a lot of
attention is the additional com-
merical time made possible by the

90 minutes running time. The

(Continued on page 33)
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WRCA-TV's new “Evening Theatre” presents a
different full-length feature film at 5:30 every eve-
ning, Monday through Friday. It offers advertisers
a rare opportunity to reach, economically, New
York’s family audience —61% adults! Special study
b+ Pulse, July 1956.

Johnny Andrews,

a top-flight personality and a

persuasive salesman, is host on “Evening Theatre.”

This month only, one-minute participations are

3 : &3 :
o

in WRCA-TV's “EVENING THEATRE

- in evening time in New York

just $425. Powerful ten-second IDs are only $200.
Regular frequency discounts apply to both. And
...under WRCA-TV'’s 14/50 Plan, ten-second buys
receive a special 50% discount. Your price: $100 per
ten-second spot in “Evening Theatre.” And ask a
WRCA-TV account executive, or your NBC Spot
Sales representative, about our continuing rate pm—ﬁ

tection offer.

Start now, to double your savings . , . and sales|

WRCA-TV « 4 NBC leadership station in NEW YORK is sold by ®5F01-ﬂtﬂ

www americanradiohistorv com
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® MOVIE PATTERNS—5

Amount of feature-film time compared with a year ago

Markef Slze: 1.-Sia. 1-5ta, 2-Sta, 4 or More
Number of Stations
Reporting:
Increase 15 25 10 12
Decrease 13 27 27 5
Same 6 7 10 6
Amount of feature-film time slalions expecl a vear
from now
Market Size: 1-Sia. 1-Sia. 3-Sia. 4 or More
Number of Stations
Anticipating:
Increase 11 6 11 5
Decrease 5 8 7 3
No Change 23 48 28 21

Despite the recent dramatic increases in feature film program-
ming on a few key stations, movie programming industry-wide
actually declined slightly over the past year. Of the 163 stations
in the survey that ventured a comparjson of the amount of their
feature film this spring as against last, 44 per cent experienced a
decline while 38 per cent experienced an increase.

The only category in which there was a sharp drop was in
the three-station markets. This is possibly explained by the pro-
gramming upbeat of the third network, ABC-TV, over the past
season,

The amount of movie programming now seems to have
reached its optimum level in the minds of station management,
Of the 176 stations in the survey that voted on their movie ex-
pectations for next year, 68 per cent indicated no change. The
remainder were slighted weighted in favor of an increase: 19 per
cent of the responses anticipated an increase, while 13 per cent
anticipated a decrease,

The two-station-market category anticipates a slight net de-
cline in the amount of feature programming. It is the only
category in which this trend may be unabated over the two years.

®* MOVIE PATTERNS—6

When the average station bought its last package of
feature films

Market Slre:
When Last Package

Was Bought:
Dec., 53 Jan., 56 Feb.,, 56 May, 56

Stations Playing
o or More lst-Run
Movies Per Week: Apr., 55 Jan, 56 Apr., 56 May, 56
The number of months that will elapse between the

average station’s last feature-film purchase and its
next feature-film purchase

1-Stn. 2-5ta. 3-Sta. 4 or More

Markel Slre:  1-Sia. 1-5ia. 3-Sia. 4 or More
Months Elapsed
Between Purchases 134 11 10 10

Stations Playing
5 or More 1st-Run
Mavies Per Week: 814 8'a 10 8
With the current influx of feature films, and with the rapid
sales that are chalked up by every new Eacknge that hits the
market, it is a matter of some interest to determine the average
station's buying pattern.

Every distributor knows his prime customers, the really hot
feature film stations. Of course, there are a few stations that are
buying every first-run picture they can get their hands on. The
survey confirms that in the four-or-more-station markets, the dis-
tributor indeed has a healthy situation. The average station in
that category had made a feature-film purchase only a few weeks
before receiving The Billboard’s questionnaire,

But in the smaller markets it was three to five months since
the average station had made a purchase, altho those that were
running five or more first-run films a week had bought more
recently.

Of the 181 stations in the survey, 40 (or 22 per cent) had not
yet made a purchase in 1956 when they received The Billboard’s
questionnaire at the end of May.

In the course of the analysis, the number of months since each
made its last purchase and the number of months before it ex-
pected to make its next purchase were added. The spread from
the last to the next purchase of the average station ranged from
10 to 13 months, tho it was two to five months shorter in the
average station that played at least five first-run films per week.

...from M&A ALEXANDER PRODUCTIONS

Idistributers of "Top Drawer" films for television)

. . . come the BIG FILMS!

. . . and one of the Biggest according to ratings
iﬁ “BYLINE"StGVe Z(}fl.dtm ? starring Mark Stevens

39 ACTION-PACKED ADVENTURE DRAMAS — TOPS IN ENTERTAINMENT

—ALSO AVAILABLE—
170--Top Flight Features « 46--Western Films
13--"Boss Lady” « 13--"Renfrew of the Royal Mounted”

Distributed by

M&A ALEXANDER PRODUCTIONS, INC.

6040 Sunset Blvd., Hollywood 28, Calif. Phone: HOllywood 4-3414
Distributors of Films for Television

www americanradiohistorv com
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0ld Packages
Still Have Lot
0f TV Value

Pre-GT Revolution
Issues Offer Rerun,
New Outlet Bargain

All the excitement about the big
pictures just being released to TV
has obscured the fact that there
actually has always been at least
a few good pictures on the TV
market. There are on sale today a
number of h:':Eh quality packages
that pre-date the revolution marked
I:-Er General Teleradio’s acquisition
of those 30 pictures from the Bank
of America in the spring of 1954.

For the big, mature markets;
these pre-1954 packages represent
quite a bargain. For the outlying,
newer TV murkets, some of these
old packages may represent value
comparable to the best that is now
being released. For, in sume of the
newer markets these old packages
are still first-run.

Probably the first top quality
pictures to get into TV were in the
“Big 12 Croup,” which Moe Ker-
man's Regal TV acquired from Hal
Roach in 1948, The package in-
cludes “Of Mice and Men,” “Cap-
tain Caution” and “1,000,000 B.C."
Regal originally handled its own
distribution thru State-righters. In
1950 the package was turned over
to Unity Television on a four-year
lease. When Regal got it ]JHEE, it
turned the pictures over to Gover-
nor TV Attractions, headed by Art
Kerman, the firm that is still dis-
tributing this package.

Oldie Prices

to the records, the
first sales of these pictures in New
York drew $300, the second runs
were sold for $500 up to $750, A
recent New York sale of this pack-
age, a multiple-run deal, of course,
brought $500 per picture,

A check on “1,000,000 B.C.”
discloses that it has been sold in
five deals in New York, to four
different stations, for a total of 12
runs. The “Big 127 package is now
in over 30 markets,

Because Unity usually sold it as
part of iibraries, there is now defi-
nite data on how much the “Big
12" has grossed in TV. But all the
films out of that original Roach
deal, including four “Topper” pic-
tures, 10 “Laurel and Hardy” and
over 200 shorts, has grossed an
aggregate $2,000,000 . TV,

In 1951 and 1952, three good
packages of feature films were in-
troduced to TV, and they are still
on the market.

Masterpiec.

The "Masterpiece” package came
in at this time, originally distribut-
ed by Jules Weill but subsequently
turned over to Masterpiece Produe-
tions, whose head, Ferman Green-
stein, holds title to the contract.
But due to the fuzzy terminolo
of the contract, Motion Pictures for
Television was also able to get the
TV rights to this group of 25 films.
MFPTV labeled them its Racine
package and sold them along with
its over-all !ibrary deals.

Masterpiece and MPTV promptly
proceeded to the nearest court
house, and for over four years this
fine package was under a cloud
of litigation. The suit was settled
only five months ago. The settle-
ment gives Masterpiece all future
TV sales rights.

The Masterpicce group includes
“The Long Voyage Home,” “Stage-
coach,” “History Is Made at Night,”
“I Married a Witch” and “Foreign
Correspondent.”

Edward Small set up Peerless
Productions at the end of 1951 to
distribute 28 of his pictures to TV,
In the fall of 1953, Television Pro-:

(Continued on page 27)
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Feature Releases Hit 6,500:
Half Issued Since January 1

A total of 1,813 feature films
have gone into TV distribution
since January 1, That is almost
hall the number of pictures that
had been put into the TV market
in the previous nine years. In other
wards, an estimated grand total of
6,500 [eature films have been sold
to TV stations in the history of the
business so far.

Since [anuary 1. 1955, or in the
past 19 months, a total of 2,207
teature filins were put on sale to
TV stations. Add to that the 124

Arthur Rank pictures that the
ABC-TV petwork has been usin
on ils two “I'ilm Festivals,” an
the totul release to TV in that
time monnts to 2,421,

Listedd below are, but for twe
hig exceptions, virtually all of the
feuture [ilms that have been made
availuble to TV stations since April
1. The two esceptions are the
two big libraries, Associated Artists
Priwluetions 7594 Wamer Bros.
vickures and C&C  Television's

Movietime US.A” library of 740
RkO pictures, The Warner list
was nil released on tirme for this
isste and The Billboard published
thie L‘IH'IIl'i]L‘tE'-‘ RKO list in ]l.ll}’
14955,

O1 the 639 pictures accounted
for in the list below, 319 were re-
leased to TV stations in 1956, GG
are British-made films and 240 are
Westerns, Of the 319 released in
1956, British productions account
for 10, and 51 are Westerns. Rep-
resenited an the list are 12 distrib-
utors with 20 packages of pictures.
The 3149 pictures released in 1956
are aade up of eight packages
Landled by six distributors,

ABC FILM SYNDICATION
10 East 44th St, New York

ANMNIVERSARY PACKAGE—I1S pictures
(Released Seplember, 1935)

BiAUKE MNARCISSUS—1%47
Pyehuiall Kerr

THE SEVENTH VEIL—19%45
Bumes Afuson. Ann Todd

DL ARTET—1%4%
Cevil Parker, Mai Zetterling

THE MAN IN THE WHITE SUIT—1952
Alew Guinness, Cecil Parker

KINI® HEARTS AND CORONETS—1959
Alex Cininness

GHEAT EXPECTATIONS—1947
Aley UonAness

THE BROWNING VERSION—1351
Shchoael Rederave :

FRELL'DE TO FAME=1958
ey Rolle

THE MIAGNET—I1%5]
William Fox

CRASH OF SILENCE—1953
Flrvllis Calvert

CHRISTOPHER COLUMBLIS—19%49
Fredric March, Florence Eldridge

FASSY—1%IR
Muargarel Lockwood

GREENS FOR DANGER—1947
Alasialr Sim

S0 1.ONG AT THE FAIR-—1%51
deun Simmons

RRIEF ENCOUNTER—1946
Celia Johnson

M & A ALEXANDER
PRODUCTIONS
6040 Sunset Bivd., Hollywood

POWER PLUS PACKAGE—IR picturcs
iReleased March, 1956)

AM#ES, MIKE—194%
vk Powell. Evelvn Keves
ATRICA SCREAMS—194%
Anhore and Costello
CAPTAIN SCARLET—1953
Richard Greene
TERIROR SHIP—1954
Wialliwm Lundigan
LAY AT MIDHGI_HT—IW
ichwre Do
STRANGE MRS, CRANE
Fibert Shavne
LUCKY STIF—19%4%
Doty Lamwowr. Brion Donlewy
MAN EATER OF THE EAMAON—1948
Hahir
MASN OF CONFLICT—I953
Fuwaril Arnold
BTN AREE—1914
frene Dunn. Richard Dix
ONE ALAN'S JOURNEY—1923
Lione: Barevmore, May Robion
A TALF OF FIVE WOMEN—1951
Cvina 1L.ollobrigida
DOLUKLF HARNESS—1933
Willinem Powell, Ann Harding
TOMORROW IS TOD LATE=1951
Pler Aneceli

DESERT STORM
LIVIMNG O LOYE—1937
Jumes Dunn Y
WHISTLE AT EATON FALLS—1951
Liovd Rridges, Lillian Cvish
THREE STEPS NORTH=—I9%51
Livvd Bridges
TTH ANMNIVERSARY PACKEAGE—
1 piciures
{Released May, 1955)

IT'S A WONDERFLUL LIFE—I1946
James Stewart. Lionel Barrvmore
THE MAN ON THE EIFFEL TOWER—
194%
Chiarles  Lauvghion, Franchot Tone
THE LADY BAYS MNi—]9%]
Joan Caulfield, David Niven
THE SWORD OF MONTE CRISTO—1951
George Monfgomeiy
GLORY AT SEA
Sonny Tufin, Trevor Thoward
TRY AND GET ME—=I9%5)
Frank Lowejor. Richard Carlson

QUEEN FOR A DAY—1951
Tack Bailey
WITHOUT WARNING—1952
TOKYD FILE I12—19%%)
FLAMING URGF
Harold Llovd Ir,

|
}

ASSOCIATED ARTISTS
PRODUCTIONS
345 Madison Ave., New Yorl

]

MOVIELAND PACKAGE—13 piclutcs
(Released Augusi. 193%)

ANNAPURNA—I1953
Maurice Herzog
THE STAR—I1%53
Betie Davia
CuDSE UPF—1943
THE STEEL TRAF
Joseph Cotien, Teress Wiright
LDS BOUNDARIES—1%1%
Mel Ferrer, Beatrice Pesrion

TANGIER ASSICNMENT—I%48

WHITE ICE

TRIPLE CROSS

EGYPT BY THREE

OFPEN SECRET
John [reland

MAN FROM FLANET X—I1951
Roberi Clari

 DONOVAN'S BRAIN—1954

Lew Avres

ATLANTIC TELEVISION
130 West 46th 5t., New York

CHAMPIDN PACKAGE—ID pictures
{Released Aprll, 1936)

CHAMPIOMN=—1949
Kirk Doiglas, Marilyvn Maxwell

' HOME OF THE BRAVE—19%4%

Frank Loveloy., Liovd Bridges
TOO LATE FOR TEARS—19%4%
Lizheih Scotl, Don DeFore
JOHUNNY HOLIDAY—1%49%

William Bendix., Hoapy Carmichael
SLEEPING TIGER—1%54

Alexis Smith, Alexander Knox
MASTER PLAN—I954

Wavne Morris
MARILY™N

Sundra Dorne, Maxwell Reed
STORM WARNING—IMa

Juhn  Elfstorm

NIGHT IS MY KINGDDM—1953
Jean Giabin

JOHNNY THE GIANT EILLER
LAmimated Carioon)

3536 PACKAGE—I13 plctures
IRelensed April, 1955

BORMN TD THE SADDLFE—191%
Leil Erickson, Donald Woods
COUNTRY PARSDMN—]1954
Jdobn Heal
GREAT DAN PATCH—1949
Dennis OV kKeele, Gail Russell
PLOVE ISLAND—195)
Eva (rabor, Panl Yaleniine
PAGLIACCI=1%51
Ciima Lollobrgida -
RETUR™S OF THE PLAINSMEN—1952
Chips Ralferny
ROBOT MDNSTER-<1953
Gienrpe Muder
SEEDS OF DESTRUCTION—19%]
Giene Lockhurt
THIEF I SILK—I1953
Philip Reed
CAPTAIN SCARFACE—I953
Barion Maclane
THE THIRTY-NINE STEPS—]%21%
Hobert Donanl, Madeline Carrall
CAT WDMEN OF THE MOON
aAonny Tofra, Yicior Jory
THRFFE S5TFPFS TO MURDER—I1954
T Conw

(Continned on _page 20)

450 FEATURES
140 WESTERNS
300 CARTOONS
53 SERIALS

300 SHORTS

From the LEADING INDEPENDENT DISTRIBUTOR

NEW YORK

Associated Companies

UNITY TELEVISION CORPORATIOI:I
ARGYLE TELEVISION FILMS INC.

Wwww americanradiohistorv com
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KOOL-TV, Ch 10: 316,000-watt CBS Affil.

5 72.4% quarter=hour firsts, May, '56

£ Telepulse.

| AFTERNOON MOVIE: High-ranking features with
*é top Hwd. stars. Average week ARB (June, :
: '56) 11.4. Outrated Mickey Mouse Club 2 1
?% days in a row. A Top Buy! !

.~ TIME: 4:30-6 FM, Mon. thru Thurs. _
g RATE: $45. .
; i

- NATL. SLS. REP.: Geo. P. Hollingbery Co.
5 STA. CONTACT: Sales Dept., KOOL-TV,
i 511 West Adams St., Fhoenix, Ariz, |

£ Alpine 3-3121.

gﬁ
’x’* Fnr more data e display adeerii=meni i this seclign

CALIF., Los Angeles ‘?gﬁ._;m~

HHIT Ch 2: Southern Califnrnia 5 Hu. :
statiun. Key station for the CBS IV
Pacific Net.

BIG HIT MOVIES: First-run feature motion
pictures starring biggest names in
Hollywood. . . « BIG HIT MOVIES, top-
rated late-evening feature film program
(Nielsen, June, 1956).

TIME: 11:00 PM to Concl., Mon. thru Sun.

RATE: $250 per participation. Available on
KNXT's "6" and"12" Plan.

NATL. SLS. REP.: CBS Television Spot Sales,.

STA. CONTACT: Sales Department, 1313 N.
Vine Street, Hollywood 28. Webster 8-3000.

For more data see display id‘mliumen: in this section
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HHIT Ch 2: Southern Ealifnrnia S most i

popular station . . . owned and operated i

by CBES IV.

SATURDAY AFTERNOON SHOW: Major, feature E
motion pictures with big name stars i
telecast at a time when the whole family
is available. E

TIME: 2:30 to 3:30 PM, Saturdavy. _
RATE: 8175 per participation. Available on :ﬁ

KNXT's "6", "9" and "12" plans. &
CBS Television Spot Sales. |

NATL. SLS. REP.:
STA. CONTACT: Sales Department, 1313 N. i
Vine Street, Hollywood 28 &

Webster 8-3000.

For more data see -d'isplara.-dwriiumrnl in this =etfion
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KHIT Ch 2: Southern California's most
popular station. Key station in Hwd. for
the CBS TV Net.

THE EARLY SHOW: KNXT just signed 104 new
Warner Bros. first-run features. THE
EARLY SHOW, top-rated daytime feature
film program in Los Angeles (Nielsen,
June, 1958).

TIME: 5:00 to 6:05 FM, Mon. thru Fri.

RATE: $250 per participation. Available on
KNXT's "6" and "12" Plan.

NATL. SLS. REP.: CBS Television Spot Sales.

STA. CONTACT: Sales Department, 1313 N.
Vine Street, Hollywood 28. Webster 8-3000.

For more data see Gisplay advertisement in this section
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o KTTV, Ch 11: Los Angeles TlmEE TElE?iElﬂﬂ. o
Complete coverage of America's 3rd Mar- K

k—EtrI ?‘:
JACKSON'S NEW THEATEE: Jackson Wheeler k4
rolls 102 top Columbia features and pulls
smash 76% share of the late night au- 3
dience (June ARE). Gets great sales i
results, too. P

TIME: 11:45 PM to sign-off, Mon. thru Fri. .
RATE: $300/3 min. (and worth every penny). |
NATL. SLS. REP.: Blair-TV. gﬁ
STA. CONTACT: Sales Dept., 5746 Sunset g
Blvd., Hollywood 28, Calif. %

HOllywoeod 2-7111.

.
e
e
5
e

3 _-\.-:‘ P .q:,. +-| ?._”'.“:I-..-\._.\, -_.-\...._ ; LT " 3 -. L AL “;.#J::.:. F;f&i”f?wm L L] o e

. 2 o e, & O e ; A R e e e T R o e e S

e R B waa.g. g' e a-q: AL -,- - | L N -\.-.-':--CFE:-'Q fﬁ‘ﬁ""""‘; R e e ¥
YA - BEE o ! . ] -t X " Ry sy o e ] T
- E_.; S ?E“"""‘i:'-g -\.-\.a.m R Ha.- s lﬁ S R TS HEER g ol ﬂ--" TR e A e

' I HOLLYWOOD TV SERVICE

A |
. DAKOTA—]948

Feature Film
Issues at 6,500:
Half Since Jan.

| ® Continned from page 19

FLAMINGO FILMS
209 Madison Awve., New York

97 WESTERNS
iReleasved November, 1955)

4020 Carpenter 5t., M. Hollywood

EMERAILD GROUP—13 pictures
iReleased July, 1955)

WHEFIL OF FORTUNE

1| John Wasne
L LADY FROM LOUISTANA—1%1

Drorothy Dandridee, John Wayne

| LADY FOR A NIGHT—1941

Tohm Wavne, Joan Blondeil

; f, IN OLD CALIFORNIA—1942

dohn Warne
THREE FACES WEST—1%40
Tobin Wiivne, Chas, Coburm

C | WYOMING—1947

Yern Halsion

| EARL CARROLL'S VANITIES—1945

Dennis OFkeele, Eve Arden
THATS MY MAN=—1947
Don Ameche
ROMANCES & RHYTHM
Phil Silvers, Frunces Langford

|1 JANE DOE—19%48

Vera Ralston, Ruth Hussey
HICH & HAPPY
Eddie Albert
THE FLAME—1947
Broderick Crawlord
LAKE PLACID SERENADE—1944
Vera Ralsion

17 HILLBILLY FEATURES
iHeleased July, 1935)

7 JUDY CANOVA FEATURES
& MISCELLANEOUS INCLUDING ROY
ACUFF AND JIM WARREN

SMUGGET GROUP—51 Wesierns
iReleased January, I1956)

SILVER GROUP—24 pictures
iReleased January, 1956)

John Wavne, Walier Brennan

* | THE INSIDE STORY—1944

William Lundigan, Marsha Hunt
WAGDN TRACKS WEST—I94)
Anne Jeflreve, Gabby Haves

| ANGEL IN EXTLE—1948

Barion MacLane, Grant Withers
FLAME OF THE BARBARY COAST—

1945

John Wayne, Ann Dvorak
BORDERTOWN GUNFIGHTER—I1943

Bill Etiott, Gabby Haves
ANGEL OF THE AMAXON—1%8

George Brent, Hrian Aherne
CALLING WILD RBILL ELLIOTT—1943

Gubby Haves, Amme Jeffreys
FICHTING SEABEES—1944

Susan Hayward, William Frawley
THE FLUNDERER—1714

Rod Cameron, Ilona Massey

(| MAN FROM THUNDER RIVER—1943

Gahbhy Haves, Anne Jeffrevs
FLAINSMAN AND THE LADY—1548
Gail Partrick, Joseph Schildkrau

| | WAR OF THE WILDCATS

fohn Wavne, Martha Scott

" OVERLAND MAIL ROBBERY—1943

Anne Jeffrevs, Gabby Hayves
THE FABULOUS TEXAN—1947
Andy Devine, Reed Hadley

| | MOJAVE FIREBRAND—1944

Giabhv Tayves, Anne JeilTreys
FLYI™NG: TICGERS—I1942
Paul Kelly, Tom Meal

| GRAND OLD OPRY—1940
3 E Roy Acuff, Allan Lane

HIDDEN YALLEY OUTLAWS—1944
Ciabby Haye=. Anne Jeifreys

~ | THE GALLANT LEGION—1%48

Hroce Cabot, Joseph Schildkrawt
DARKE COMMAND—1940

Walter Pidgeon, Marjorie Main
DEATH VALLEY MANHUNT—1%4)

Gahby Haves, Anne Jeffrevs
OLI} LS ANGELES—1948

Joteph Schildkrant, Andy Devine
ANMGEL AND THE MADMAN—]19T

Gail Russell, lrene Rich

HYCO TELEVISION FILMS
1501 Broadway, MNew York

I-TITLE PACKAGE
iReleased February, 1956)

FARDON MY PAST—1947
Fred MacMureay
THE ASTONISHED HEART—19%0
Noel Coward
MADELEINE—=1950
Ann Toddd
HOUMNDS OF THE BASKERVILLES—1939
Richard Greene, Basil Rathbone
HH;EHTEHEE OF GALLANT BESS—
|
THE WRECK OF THE HESPERUS—1948
ESCAPE IN THE FOG—1945%
e kiuger, Mina Foch

(Continued on page 22)|.
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An advertiving service fealuring top porficipation epportunities in leading v markals

. CALIF., San Francisco ;\Eﬁﬁ;,_ﬂf R
o it SR Ttk okl e e
KPIX, Ch 5: The CBS Television Affiliate 3§

serving Northern California.

BIG MOVIE: July ARB show 10:00 PM program-
ming of top features has revolutionized ;
evening viewing in SF. Averages 51% of 4|
available audience—over 340,000 viewers
at cost of only 79¢ per thousand.

TIME: 10-11:30 FPM, Tues., Wd., Thur., alt.

Monday. :
RATE: Co-spons.: 13x-$920, 52x-$890, Gross. |
NATL. SLS. REP.: The Katz Agency, Inc. 2
STA. CONTACT: Lou Simon, KPIX, 2655 Van !

Ness Ave., 5an Francisco., i
PRospect B6-5100. e

For more data see Westinghouse Stations’ dpspra'_t amm::rrutrn in this section S i
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CALIF., San Francisco -}fjfi J:f*ﬁm % 8

HRDH IV, Ch 4: For years the leading fllm
station in San Francisco.

CINEMA SHOWPLACE: The wvery latest movies
released to TV. Under former title of TWO
FOR THE SHOW, received a July, '56 ARB
rating of 20.0.

TIME: 10:00-12:00 PM, M, T, W.

REATES: $200 less frequency discount.

NATL. SLS. REP.: Peters, Griffin, Woodward.

.5'&:- e

STA. CONTACT: Norman Louvau. KRON-TV, i
5th & Mission Sts., San Francisco. 3
GA 1-1100. 1
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For more dale see display advertisement in this seclion
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KRON-TV, Ch 4: NBC Basic Network. The

pinnear color TV station in the West.

Ly oy
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GOLDEN GATE FLAYHOUSE: For five vears b
consistently the rating head in daytime B
programming. Live commercials by lovely E?
Bonnie Kever. 2

TIME: 3:00-5:30 PM, Mon. thru Fri. b

RATES: $120, less frequency discounts. i

NATL. SLS. REP.: Peters, Griffin, Woodward. | -

STA. CONTACT: Norman Louvau. KRON-TV, .
5th & Mission Sts., San Francisco. &
ZA 1-1100. i

For more data see display advertisement in ihis section g_,lj
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KRON-TV, Ch 4: Highest ant3nna of any San
Francisco television station. By all - &
odds, the best reception in the Bay Area.

TW0 ON THE AISLE: The top=-rated Sunday %
afternoon program. July ARB shows a 14.5 i
rating and a 50% share of audience. f

TIME: 4:30-6:00 FPM Sunday. ;

RATES: 8275, less frequency discounts. ;

NATL. SLS. REP.: Peters, Griffin, Woodward.

STA. CONTACT: Norman Louvau. KRON=TV,
oth & Mission Sts., San Francisco.

CA 1-1000.

For more daia see di z.p!.nl advertisement In this section
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COLORADO, Denver “élryfﬁﬂﬁ:jﬁj\f?ﬁfﬁé'
Kﬂ&-I? Ch 4: Denver's leader in feature i
films. NBC Network Affiliate. =
ACADEMY MATINEE: June ARB says it's i
Denver's most popular afternoon feature 3
film presentation. Top features and host.
TIME: 3:00-4:30 FPM, Mon. thru Fri. ;
RATE: On Request. hid
NATL. SLS. REP.: NBC Spot Sales £
TA. CONTACT: W. F. MacCrystall, KOA-TV, T
1625 California, Denver 2, Colorado. 4
Main 3-6211. i
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THE BlG SLEEP
THE LETTER

NOW VOYAGER
ANTHONY ADVERSE
EACH DAWN | DIE
TOVARICH
SARATOGA TRUNK
LIFE OF LOUIS PASTEUR
JOHNNY BELINDA
SVENGALI
BROTHER ORCHID
SERGEANT YORK
WONDER BAR

THE MAN WHO
CAME TO DINNER

POSSESSED

VIRGINIA CITY

ROPE

KEY LARGO
FORTY-SECOND STREET
NIGHT AND DAY

g
i
2

e

=

YOU NEVER SAW SUCH PICTURES! But you'll see them soon on KNXT,channel 2
in Los Angeles. For KNXT has signed up 104 great new firsi-run features, all-time
favorites starring many of the biggest, most glamorous names in motion picture
history...features never before seen on Los Angeles television.

They’ﬁ build even bigger audiences for “The Early Show” (already the top-rated
daytime feature film program in Los Angeles) and “Big Hit Movies” (already the
top-rated late-evening feature film program).* A call today will reserve participa-

KNXT

tions for you in these first-run film favorites.

*Nielsen, June 1956—Monday through Friday Los Angelss, CBS Owned, Represented by CBS Television Spot Sales

www americanradiohistorv com
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BEST BUYS IN

Ar adusr

COLORADO, Denver

| KOA-IV, Ch 4: Denver's leader in feature
films. NBC Network Affiliate.

ACADEMY THEATRE: Following News & Weather,
this show racks up ARB ratings in the
20's. Proven success stories. Top fea-
tures, proven host.

TIME: 10:15 FM to sign-off, Sseven days a
week. Denver's only across-board show.

RATE: On request.

NATL. SLS. REF.: NBC Spot Sales.

STA. CONTACT: W. F. MacCrystall, KOA-TV,
1625 California, Denver 2, Colo.

Main 3-6211.

.~ FLORIDA, Miami
WGBS=-TV, Ch 23: "A Storer Statiun'
LITTLE RASCALS: Comedy film series—fea-
turing OUR GANG members—Ilocal children
% participate—MC—Elliott McCauley.
| .TIME: 6:00-6:30 PM, Monday thru Friday.
RATES: $29 ea.—5 per week.
* HNATL. SL5S. REP.: The Katz Agency.
STA. CONTACT: Walter Koessler, WGBS=TV,
316 N.E. 21st Street, Miami, Florida.

-
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For more dala see display adwvertisemeni in this section ’5“.5
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WGBS=-TV, Ch 23: "A Storer Station"

THEATRE 23: Spotlight features Firsi-Run
Columbia Pictures-Screen Gems, hosted by
local personality, Bob Edell.

TIME: "A"—7:00-8:30 PM and "B"—10:00-
11:30 PM, Sunday thru Friday.

RATES: "A" $42 sa.—5 per week

"B" $30 ea.—5 per week

NATL. SLS. REP.: The Katz Agency.

STA. CONTACT: Walter Koessler, WGBS-IV,
316 N.E. 21st Street, Miami, Florida.

For more data see display advertisement in this section

MASSACHUSETTS, Boston °

NBC=-TV Basiec plus best local live & film.
BOSTON MOVIETIME: Featuring best Hollywood
features, selected shorts, top cartoons.
All-family appeal to give products best
audience exposure. Intensive promotion to
build and maintain maximum tune-in.
TIME: 4:45-6:30 PM, Mon. thru Fri.
RATES: £200 & $300, depending on segment.
NATL. SLS. REP.: Peters, Griffin, Woodward.
| STA. CONTACT: Herb Masse, WBZ-TV, 1170
i Soldiers Fileld Rd., Boston 34. AL 4-5670.

For more data see Weitinghouse Statlons' display advertisement in thjs section
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WIBK-TIV, Ch 2: Number 1 station in area,

- according to both Pulse and ARB.

THE EARLY SHOW: Detroit's only adult TV
programming in the late afternoon. Auto
workers are home by 4:30. Strong ratings
being garnered by Columbia-Screen Gems
and TPA packages. Flash! RKO just added.

TIME: 5:00 PM, Mon. thru Fri.

RATE: 3 per wk., $435—6 per wk., $800.

NATL. SLS. REP.: The Katz Agency, Inc.

STA. CONTACT: Storer Natl. Sales Offices:

New York, Chicago & San Francisco.
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For more dala see dispiay advertizement in this section

b WBZ=TV, Ch 4: Pioneer New England Station.

Feature Film
Issues af 6,500;
Half Since Jan.

® Continued from page 20

TRAIL OF THE VIGILANTES—I%)
Franchot Tone, Broderick Crawford
WALLS CAME TUMBLING DOWN—1%46
Lee Bowman, Marguerite Chapman
TWO YANKS IN TRINDAID—1941
Pat O'Brien, Briam Donlevy
THEY DARE NOT LOVE—1WM1
George Brent, Martha Scoit
THE GIRL IN THE CASE—1%44
Edmund Lowe, Janis Carier
SABOTAGE SQUAD—I1%1
Bruce Bennet
RACKET MAN—I1%4
Tom MNeal, Larry Parks
Bz BOSE—1941
to Kruger
ADVENTURES IN WASHINGTON—I19%41
Herbert, Marshall, Virginia Bruce
MURDER IN TEMES SQUARE—194)
MYSTERY SHIP-—IM1
Paul Kelly, Larty Parks
UNDERGROUND—1%M3
Briuce Hennett
HOUSE OF SEVEN GABLES—I19%41
George Sanders, Vincent Price
HIRED WIFE—1%40
Rosalind Russell, Brian Aherne
DIAMOND JTM BRADY—1935
Edward Arnold
79 WESTERNS
{Released October, 1955)

NATIONAL TELEFILM
ASSOCIATES
60 West 55th Street, New York

XTH CENTURY-FOX PACKAGE—

HOW GHEEN WAS MY VALLEY—1%941
Walter Pidgeon, Maureen O'Hara
THE OX-BOW INCIDENT—I943
Heary Fonda, Dans Andrews
THE BLACK SWAN—]%42
Tyrone Power, Maureen O'Hara
THE HOUSE ON 92d STREET—1%45
William Eythe, Llovd MNolan
CENTENNIAL SUMMER—I%46
.ll:]llnnn Crain, Cornel Wilde, Linda Dar-
ne
BOOMERANG—1947
Dana Andréews, Jane Wyait
YANK IN THE RAF—1%41
Tyrone Power, Betty Grable
LIFEBOAT—1%44
Tallulah Bankhead, William Bendix
FOXES OF HARROW-—19%47
Rex Harrison, Maureen O'Hara

THE STORY OF ALEXANDER GRAHAM | |

BELL—I%¥

Don

Fonda
FOUR JTLLS I™N A JEEP—1%id

Phil Silvers, Martha Raye, Dick Haymes, | =
Alice Faye, Betty Grable, George Jessel

THE HOME STRETCH—1%47
Comel Wilde, Maureen O'Hara
FOOTLIGHT SERENADE—19%42
John Payne, Beity Grable
DRAGONWYCK—1%486
Gene Tierney, Vincent Price
KISS OF DEATH—1MT
Victor Mature, Brisn Donlevy, Richard
Widmark
WESTERN UNION—1%41
Robert Young, Randolph Scott
DRUMS ALONG THE MOHAWEK—193
Claudette Colbert, Henry Fonda
RINGS ON HER FINGERS—19%42
Henry Fonda, Gene Tiemey
DOLL FACE—I1%46
Carmen Miranda, Perry Como
LES MISERABLES—193%
Fredric March, Charles Laughton
BRIGHAM YOUNG—I1%40
-Tyrone Power, Linda Darpeil, Dean
Jagger
THUNDER IN THE VALLEY—1%47
Pegegy Ann Garner, Lon McCallister
PARIS AFTER DARK—I1%43
George Sanders, Brenda Marshall
THE POSTMAN DIDN'T RING—1542
Richard Travis, Brendi Joyce
THE BRASHER DOUBLOON-—I947
George Montgomery, Mancy Guild
BELLE STARR—19%41
Giene Tierney, Randolph Scott
THE COWROY ..ND THE BLONDE—1941
George Montgomery, Miary Heth Hughes
BERLIN CORRESPONDENT—I1942
Dana Andrews, Virginia Gllmors
DAISY KENYON—1947
Joan Crawford, Ruth Warrick, Dana
Andrews, Henry Fonda
IT HAPPENED IN FLATBUSH—I1%44
Liovd MNolan, William Frawley
CIRCUMSTANTIAL EVIDENCE—1945
Michael O'Shea, Liovd MNolan
BEHIND GREEN LIGHTS—I9%44
Carole Landis, William Gargan
FRIVATE NURSE—1%41
Brenda Joyee, Robert Lowery
DIXIE DUGAN—1943
Charlotte Greenwood, Charlie Ruggles
WING AND A PRAYER—1944
Don Ameche, Dana Andrews

MICHAEL SHAYNE, PRIVATE DETEC-|

TIVE—1941

Lloyd MNolan, Marjorie Weaver
BLUE, WHITE AND PERFECT—1%42

Lloyd MNolan, Mary Beth Hughes
THE MAN 1 MARRIED—15%40

Joan Bennett, Llovd Nolan

(Continued on page 24)

Ameche, Loretta Young, Hemry|
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WJBK-TV, Ch 2: The §th Market's Most
Powerful Selling Point. CES.
NIGHTWATCH THEATRE: Now featuring the Co-
lumbia~Screen Gems Package, this 2-year
favorite is tops in Detroit for late-

) night viewing. June ARB shows 8.2 average
' for Saturday double feature.

TIME:

11:25 PM to conclusion, nightly.
RATE: 3 per wk., $360—6 per wk., $600.
NATL. SLS. REP.: The Katz Agency, Inec.

STA. CONTACT: Storer Natl. Sales Offices:

New York, Chicago, San Francisco.
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~ MISSOURI, Kansas Eit? W .
- KMBC-TV, Ch 9: Kansas City's Most Pupulﬂr
o —and Most Powerful—TV Station.
- JACKPOT MOVIE: Morning feature film in-
o cludes news and weather by Bill Griffith,
*  and "Picture Payoff," copyrighted tele-
2 phone "give-away" gimmick. Jim Lantz,

local TV favorite, is host and does com-

mercials.
TIME: 9:30 to 11 AM, Mondays thru Fridays.
RATE: $100, subject to further discounts.
NATL., SLS. REP.: Peters, Griffin, Woodward.
STA. CONTACT: George Higgins, KMBC=-TV,

11th & Central, Kansas City, Mo.

o e ':“P';-\.
o

Lo

—-and Hust PnWErful——Tv Etatlnn.
PREMIERE PLAYHOUSE: Paul Nesselroad, pop-
ular local personality, emcees this
highly rated Feature Theatre, does your
commercials At no extra costs. Largest
share of audience in its time period.
Top Cumulative ratings, too.
TIME: 10:15 to 11:50 PM, Mondays thru Fri=-
days.
RATE: $120, suhjant to frequency ﬂiscuunts.
NATL. SLS. REP.: Peters, Griffin, Woodward.
STA. CONTACT: Gaurgu Higgins, KMBC-IV,
11th and Central, Kansas City, Mo.
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 MISSOURI, Kansas City

KMBC~-TV, Ch 9: Kansas City's Most Popular
—and Most Powerful—TIV Statien.

SIX-GUN PLAYHOUSE: Saturday Western that
finds its audience already glued to Ch 9
following top-rated local live kid show—
"Whizzo's Saturday Cirecus." Live com=
mercials, telops-=with-voice or filmed
minutes—you name it!

TIME: 1 FM, Saturdays.

RATE: $100, subject to freguency discounts.

NATL. SLS. REP.: Peters, Griffin, Woodward.

STA. CONTACT: George Higgins, KMBC=-TV,
11th & Central, Kansas City, Mo.
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 MISSOURI, St. ‘Louis :.” ““mﬂﬁkﬁwmrﬁﬂh

e ﬁm*
KSD=TV, Ch 5: First in St. Luuls, sarving

= 2% milliun people. NBC Affiliate.

FEATURE FILM: Top features of leading pro-
ducers make KSD=TV's evening film average
audiences consistently largest in St.
Louis (ARB). Top participation buy!

TIME: 11:15 FPM to sign-off Mon. thru Fri.,
Sat., 11:05 FM.

RATE: Regular rate card.

NATL. SLS. REP.: NBC Spot Sales.

STA. CONTACT: Guy Yeldell, KSD=TIV,

1111 Olive St., St. Louis, Mo.
Phone MAin 1=1111.
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All three of New York's top three
feature film programs are carried on
WCBS-TV, channel 2,

THE LATE SHOW 138 number one...
THE EARLY SHOW is number two...
THE LATE MATINEE i3 number three.

Chances are this record will stand
unbroken for a long, long time...
because WCBS-TV has signed up two
hundred and eighty more big films
from the studios of Warner Brothers,
Republic, and Columbia Picturea.
The list of titlea includes:

The Maltese Falcon
Th e top t h ree The Life of Emile Zola

Arsenic and Old Lace

The Fighting Seabees

a re o n 2 Watch on the Rhine

You'll Never Get Rich

Little Caesar

Christmas in Connecticut
Pennies from Heaven

George Washington Slept Here
Flamingo Road

Penny Serenade

L These hits and many more will soon
have their first New York telecasts on
wCBS-TV—the station which (with
good reason) wins the largest average
audience in New York day and night.

Sonree! Nielsen, Jitne 1056, Mow.-Fri. average vafiug

l - ' i@ . ) gl L b THE LATE SHOW

THE EARLY SHOW

THE LATE MATINEE

New York » CBS Owned = Represented by CBS Televi¥ion S:-iut Sales

www americanradiohistorv com
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NEBRASKA, Lincoln mtﬁzf
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HﬂLH-T? Ch 10: CBS and ABE Networks. A L
Fetzar Owned Station. .

STARLIGHT THEATRE: Top local personality, .
Charley Dugdale, works with and for you ;
as host on this highly rated show. Top
ratings in its time period, built on all-
star Hwd. names and good first-run fea-
tures.

TIME: 10:30-12:00 Midnight, Wed. thru Sun.

RATE: B time, %30, subj. to freq. dis-
counts.

NATL. SLS. REP.: Avery-Knodel, Inc.

STA. CONTACT: Thomas L. Young, KOLN-TV,
40th and W. S5ts., Lincoln, HNeb.
Phone: 6-2367.
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NEW YORK, Buffalo y

"The station with the
personality.™ E
MID-DAY MATINEE: First-run movies—top au=
dience ratings. Best buy for local and ¥
national advertisers. ' =
TIME: 1 FM to 2 PM, Monday thru Friday. '
RATE: $70 less weekly volume discounts.
NATL. SLS. REP.: Feters, Griffin, Woodward.
STA. CONTACT: Pat Swift, WGE-TIV, 184 Barton
Street, Buffalo 13, N. Y. SU 7115.
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NEW YORK, New York

WAT? Ch 13: The Eupar-pnwEr statlnn fur b
the New York Metropolitan Market.

FAMOUS ALLSTAR MOVIE: Finest features from
20th Century-Fox; shown full length.

TIME: 7 and 10 PM, Mon. thru Sun., plus a
2:30 matinee on Sat. and Sun. Starting
Oct. 1.

RATE: On request.

NATL. SLS. REF.: Forjoe.

STA. CONTACT: Edward L. €Cossman, WATV,

Newark 1, N. J. Mitchell 2-6400.
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WCBS=TV, Ch 2: Key Station for the CBS
Television Network.

THE LATE SHOW: New York's top-rated feature
film show (Nielsen). Tops all late-eve- i
ning television, presenting more first-
run and first-rate full-length features.

TIME: 11:15 PM to completion of picture,
Monday thru Sunday. .

EATE: $1,000, subject to ‘discounts.

NATL. SLS. REP.: CBS Television Spot Sales.

STA. CONTACT: Frank Shakespeare, WCBS-TV
485 Madison Ave., New Yurk N. Y.

Plaza 1-2345.
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 NEW YORK, New York Lo .

WEES—T?, Ch 2: Best in vlew-Ehannel E
CBS Television Network.

THE EARLY SHOW: Second only to its com-
panion, The Late Show, as New York's
highest rated feature film program
(Nielsen). Dinner-hour entertainment for
the entire family.

TIME: 6:15 PM-7:25 PM, Monday thra Fridﬂ?.

RATE: $1,000, subject to discounts. ¥

NATL. SLS. REP.. CBS Television Spot Sales.

STA. CONTACT: Frank Shakespeare, WCBS-TV,
485 Madison Ave., New York, N. Y.

FLaza 1-2345.
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Feature Film
Issues at 6,500:
Half Since Jan.

® Continued from page 22

GIRL IN 313—19%40
Kent Taylor, Florence Rice
HUDSDN'S BAY—19%41
Paul Muni, Gene Tiemey
ROMF SWEET HOMICIDF—1%46
Pegpy Ann Gamer, Randolph Scoit
WITHIN THESE WALLS—1%45
Thomas Mitchell, Mary Anderson
QUIET, PLEASE, MURDER—1943
George Sanders, Gail Pairick
BERMUDA MYSTERY—15%44
Preston Foster, Ann Rutherford
STRANGE TRIANGLE—1%46
Signe Hasso, John Sheppard
THE CARIBBEAN MYSTERY—1948
James Dunn, Sheila Ryan
MOOMN DVER HER SHOULDER—1%41
John Sutton, Lynn Bari
CITY OF CHANCE—1%0D
Lynn Bari, Donald Wonda
MURDER AMONG FRIENDS—I%41
John Hubbard, Marjorie Weaver
THE UNDYING MONSTER—1941
James Ellison, Heather Angel
THAT OTHER WDOMAMN—IM1
Virginia Gilmore, Dan Duryes
THE MAN WHO WOULDN'T DIE—1%942
Lloyd Molan, Marjorie Wesver

TNT PACKAGE—33 picturcs
iRelessed January, 1956)

THE FARMER'S DAUGHTER—1%7
Loretta Young, Joseph Colien
MNOTORIOUS—1946
Cary Grant, Ingrid Bergman
SINCE YOU WENT AWAY—1944
Jennifer Jones, Claudeiie Colbert
PORTRAIT OF JENNIE—1549
Jennifer Jones, Joseph Cotten
THE PARADINE CASE—I1%48
Gregory Peck, Charles Laughion
FLL BE SEEING YOU—19%45
Ginger Rogers, Shirley Temple
THE SPIRAL STAIRCASE—1946
Daorothy McGuire, George Brent
GARDEN OF ALLAH=—I19%3
Marlene Dietrich, Charles Boyer
A BILL OF DIVORCEMENT—I1912
John Barrymore, Katherine Hepburm
INTERMEZZO—1939
Ingrid Bergman, Leslie Howard
NOT FOR EACH OTHER—1940
Adolphe Menjou, Herberi Mareghall
BOYS FROM SYRACUSE—I9%40
Martha Rave, Allan Jones
SEE MY LAWYER—1945
Olgen and Johnson
PARDON MY SARONG—1%41
Lou Cosiello, Bud Abbott
THE GHOST CATCHERS—1944
gen and Johneon
HELLZAPOPPIN—1%41
Olsen and Johnson
BUTCH MINDS THE BARY—19%41
Virginia Bruce, Broderick Crawford
CRAZY HOUSE—I1943
Mzen and Johnson
THEHT SHOES—I1%41
Broderick Crawford, Binnie Barpes
GUEST WIFE—I1945
Claudetie Colbert, Don Ameche
ITS IN THE BAG—19%4%
Fred Allem, Jack Benny
COURT MARTIAL—]1%58
David Miven
HEIDI—1%53
THE MAGIC GARDEN
THE LAST CHAMCE—194%
THE WELL—1%51
Henry Morgan
STRANGER ON THE FROWL—1%53
Paul Muni
THE CONQUEST OF EVEREST—1%5)
STOCK CAR
BLACK RIDER
GOLDEN MADONNA
Phyllin Calverd
CHAMPAGNE SAFARI
Rita Hayworth, Aly Khan
EEY TD MURDER
Lynn Dollar
THE LDOMNG: SEARCH
CONSPIRACY IN TEHERAN
JEALOUSY
Jobhn Loder

FARBULOLS FORTY—41 pictures
iReleased May, 1935

FHE CAPTAIN'S PARADISE—1953
Alee Guinness, Yvonne De Carlo
EREAKING THRLU THE 50UND
BARRIER—1952
Ralph Richardson, Ann Todd
THE MAN BETWEEN—19£2
James Mason, Claire Bloom
TALES OF HOFFMAMN—]%51
Maoira Shearer, Roberit Rounseville
CRY THE BELOVED COUNTRY—I1952
Canada Lee
THE GREAT GILBERT & SULLIVAN
Maurice Evans, Richard Greene
DUTCAST OF THE 1SLANDS—1%51
Rulph Richardson, Trevor Howard
A LETTER TO THREE HUSBANDS
Eve Arden, Billie Burke
THE MAGIC BOX—1952
Robert Donat, Laurence Olivier
FICKWICK PAPERS—I19%4
Migel Pairick
BLANCHE FURY—1%48
Stewart Granger, Yaleric Hobson
DEAD OF THE NIGHT—I1%46
Michael Redgrave, Basil Radiord
MAMN OF EVIL—19%48
Jomes Mason, Stewart Granges

(Continued on page 26)
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3ﬁ? NEW YORK, New York

WOR-TV, Ch 9: Owned and operated by ERKO

BEST BUYS IN
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An advertising service featuring top pnrrm!:-nlu'_-n opparlunities in leading tv-mirkels

“ L T g
Ao s ::: o o 5 Sl

Pl
%f%%ﬁmﬁm

NEW YORK, New York S e e s

WCBS-TV, Ch 2: Number One Station in the
Number One Market. CBS Television Net.

THE LATE MATINEE: Rated third (behind The
Late Show and The Early Show) among New
York's most popular feature film shows
(Nielsen)., Fopular with adults, children.

TIME: 5:00 to 6:00 PM, Monday thru Friday.

RATE: $675, subject to consecutive week
discount and "Twelve Plan," if
applicable.

NATL. SLS. REP.: CBS Television Spot Sales.

STA. CONTACT: Frank Shakespeare, WCBS-TV,
485 Madison Ave., New York, HN. Y.
FLaza 1-2345.

For more data see display &dvertisement im this secticn
B ww*%ﬁ.@ww e

H-«.a.-a- gm-\.w e
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NEW YORK, New York ixw: L
.|_.h..;_ EE .'H :': w,}mft

WCBS-IV, Ch 2: Watch Channel 2, More Peopls
Do. CBS Television Network.

THE LATE, LATE SHOW: Post-midnight enter- %
tainment for "“television's other au- B
dience," New York's thousands of second-
shift workers and late-stayer-uppers.

TIME: Follows The Late Show (approx. 12:30 P
AM), to conelusion, Sunday thru Saturday. |

RATE: $300, subject to consecutive week %
discount and "Twelve Plan,"™ if applicable.

NATL. SLS. REP.: CBS Television Spot Sales.

STA. CONTACT: Frank Shakespeare, WCBS-TV,
485 Madison Ave., New ank N. Y.
PLaza 1-2345.

For more data see display advertbsement fn this section
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WCBS=TV, Ch 2: Where Good Shuws Gat Ta-
gether. CBS Television Hetwork.

FICTURE FOR A SUNDAY AFTERNOON: Top recent
releases from Hollywood selected for easy
viewing enjoyment by all members of the

family on leisure day. i
TIME: 1:00 to 2:30 FM, Sunday. %
RATE: $675, subject to consecutive week 4

discount and "Twelve Flan," if %

applicable. &

NATL.SLS. REP.: CBS Television Spot Sales. [*

STA. CONTACT: Frank Shakespeare, WCBS-TV,
485 Madison Ave., New York, N. Y.
PLaza 1-2345.

For mere data see ditplay adwertitement in thiz seciion

WOR-TV, Ch 9: Owned and operated by RKO
Teleradio.
CRUSADER RABBIT'S TERRYTOONS: 400 execlusive

Terrytoon & Crusader Rabbit adventures ﬁ
(never seen in N. Y.), scheduled in WOR- [
TV's highest rated half-hour strip. 9
TIME: 7:00-7:30 PM, Mon. thru Fri. 1
RATE: On request. #
NATL. SLS. REP.: H. R. Television, Ine. 4
STA. CONTACT: William P. Dix, WOR-TV, §
1440 Broadway, New York 18, N. Y. £

',--:

5
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Pt g L

NEW YORK, New York *£;~z£”TA “%;“-é'ﬁ ;€;

=

Teleradio.

HOUR OF DANGER: 1st-run RKO Saint & Falecon
films, shown 10 times weekly following
Million $ Movie, N. Y.'s highest rated
program (seen by 80% of TV families
monthly). .

TIME: 9-10 PM & 11:30 PM-12:30 AM, Mon.-
Fri,

RATE: On reqguest.

NATL. SLS. BEP.: H. R. Television, Inc.

STA. CONTACT: William P. Dix, WOR-TV,
1440 Broadway, New York 18, N. Y.

I —
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KRON’S BUBBLING @VER.-..

. . . with the Most Recent TV Releases from RKO, Warner Bros., t w o

Paramount, Universal, Republic, Columbia and United Artists.
onh The
4 l RRRs
owl alsle - .

4:30 - 6:00 PM - Sund
t h e . | t e ¥ July ARB rating ufuﬂ.a;
t wo f r 50% share of audience.
] 1130 P 12630 A Sunday 0 4L

lllllll

sisiiizizizaii: Highest rated late Sunday

--------

-------------

----------------
-:-'ili'I - .'.'-'-’-'-'-'t'l'l'l.i-i:
-----

50% share of audience ‘ O BRI
10:00 - 11:30 PM, Fri.

E', The latest movie hits - e
R gt released for television pu >
S ol July 156 ARB rating of Mmovi e t iIme
i ; =W\, 20.0 - 60% of sets in use;

: 6:00 - 7:30 PM - Sunday [

: “‘ :::: il Ratings have not been R
beaten since 1951 '
SHEEEEY 6:00 - 7:00 PM Saturday I
N A single Sponsor for 5 years [ %0 el ga te
Lainninno N Sorry, not available 3

| 3:00 - 5:30 PM, M - F

i Consistently the top-rated

daytime show for 5 years, = = jhiii

i Live commercials by Bonnie Kever. il

----------------------

------------------------
----------------------

-----

l.'.-:|---‘ lllll
- _
_a 'I'I'I'"I'

- -
i
--------

[ s e el
---------

11:00 - 12:30 PM
The No. 1 Saturday -' ::::
Night Movie, June ARB

64% of Sets in use s aMma n
cihema

12:30 - 2:00 AM
The Top Late, Late Show

10:30 - 12:00 PM
Mon, - Tues. - Wed.,
A great new mavie
series - starting
Sept. 3.

WWW-americanradiohistorv. com
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BEST BUYS IN

rtising - service leplufing top parlicipation opparign

NEW YOEK, New York

WOR-TV, Ch 9: Owned and uparated by RKO
Teleradio.

"THEATRE OF MOVIE CLASSICS: 1lst-run RKO hits
of the '30's, starring Hollywood greats,
4 showings every Sun. in combination with

Million $ Movie, N. Y.'s #1 program.
TIME: 1:30 PM, 3 PM, 4:30 PM & 9 PM, Sun.

RATE: On request.

NATL. SLS. REP.: H. R. Television, Inc.
STA. CONTACT: William P. Dix, WOR-TV,
1440 Broadway, New York 18, N. Y.

NEW YORK, New York

WPIX, Ch 11: New York's most popular inde=
syndicated half hours, children's shows
and feature films.

FIRST SHOW: Popular favorite among late
afternoon viewers. Good ratings, at low
daytime rates.

TIME: 4:00-5:30 PM, Mon. thru Fri.

RATE: $225 per participation, subj. to disec.

NATL. SLS. REP.: Peters, Griffin, Woodward.

STA. CONTACT: Jack Petterson, WPIX-1l1,

220 East 42nd Street, New York 17, N. Y.

For more dmia see dm:la:r agvertisement in this section

NEW YORK, New York

WPIX, Ch 11: New York's most popular inde-
pepndent TV Station. Tops in sports, news,
syndicated half hours, children's shows
and feature films.

HOLLYWOOD MOVIETIME: A low-cost early-
afternoon feature film show for freguency
advertising to daytime audiences.

TIME: 1:30-3:00 PM, Mon. thru Fri.

RATE: §200 per participation, subj. to disc.

NATL. SLS. REP.: Peters, Griffin, Woodward.

STA. CONTACT: Jack Petterson, WPIX-11,

220 East 42nd Street, New York 17, N. Y.

- —

For more data see display advertisernent in this section

NEW YORK, New York

WRCA=TV, Ch 4: NBC's flagship station in
America's leading market.

11th HOUR THEATRE: Long-time NYC favorite,
featuring adult film fare for weekend
enjoyment. Follows on the heels of power-
ful NBC Sat.=Sun. programming.

TIME: 11:45 PM to conclusion.

RATE: $425/partic. less discounts (14/50
plan).

NATL. SLS. REP.: NBC Spot Sales.

STA. CONTACT: Jay Heitin, WRCA=TV, 30 Rocke=

feller Plaza, N. Y., N. Y. CIrcle 7-8300,

For mare data see dispfay mdvertisemsent in ilis seclion

' NEW YORK, New York

"WRCA-TV, Ch 4: NBC's flagship statinn in

: America 5 leading market.

EVENING THEATER: Summer tested. Begins 9/3,
new, strong product. Hwd. & Eng. fea-
tures, many new to NYC. 61% adult au-
dience. Host: Johnny Andrews, local fave.

TIME: 5:30 to 6:45 PM, Mon. thru Thur.=-to
6:30, Friday.

RATE: 10-sec ID's low as $100. $425/partic.

NATL. SLS. REP.: NBC Spot Sales.

STA. CONTACT: Jay Heitin, WRCA=-TV, 30 Rocke-

feller Plaza, N, Y., N. Y. CIrecle 7=-8300.

.
ael
i}

o
; 1 4

2
=B

Fer more data m_l-i_sphj adverlisement in this saction
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Feature Film
Issues at 0,500;
Half Since Jan.

® Continued from page 24

PASSPORT TO PIMLICO—1949%
Stunley Holloway, Margaret Rutherford
THE ADYENTURESS—1%47
Deborah Kerr, Trevor Howard
CAPTAIN ROYCOTT—1%47
Stewart Granger, Alastair Sim
THE TRUE AND THE FALSE—|9%%
Sipne Hasso, William Langford
CAGE OF GOLD—1951
Jean Simmons, David Farrar
SARABAND—1549
Stewarl Granger, Joan Greenwood
HIGHLY DANGEROUS—19%51
Dane Clark, Margaret Lockwood
BAD LDRID BEYROMN—1951
Joan Greenwood, Mai Zetterling
THE SECRET PEOPLE—1952
Audrey Hepburn
SLEEPING CAR TO TRIESTE—1%4%
Jean Kent, Faul Du FPuis
BLACKMAILED—
Mal Zetterling, Roberi Fleming
WOMAN HATER—1%49%
Stewnrt Granger
THE OVERLANDERS—1946
Chips Rafferty
TRAIN OF EVENTS—1%51
Yalerie Hobson .
THE BLUE LAMP—1%5%8
Jack Warner
MAMOND CITY
YALLEY OF THE EAELH-H'::
Jack Warner
THE DARK MAN—I1951
TONY DRAWS A HORSE—19%1
Ann Crawford
JOHNKY-ON-THE-SPOT—191%
DEATH TIDE
FLANNELFOOT
JOHMNNY IN THE CLOLUDS
Michae! Redgrave, Trevor Howard
WATERFRONT—191%
Richard Burton
THE HIDDEN ROOM—1%58
PINK STRIMNG E SEALING WAX—]950
NIGHT WITHOUT STARS—I195)
Madia Gray
THE FALLEN IDDL—1%4%
Ralph Richardsom, Michele Morgan
THE THIEF—1%51
Ray Milland, Rita Gam
THE MAGIC FACE=1951
Luther Adier, Patricis Kmight
YESTERDAY & TODAY—1953
Eddie Cantor, Georpe Jessel
WOMEN WITHOUT NAMES—1%40
YValentine Cortesa, Simone Simone
NEW MEXTOO—I1951
Lew Avres, Marilyn Maxwell

RKO TELERADIO PICTURES
1440 Broadway, MNew York

.
17-TITLE PACKAGE
{Released April, 1955)

THREE FOR REDRODOM C—1911
Gloria Swanson
ROGUE RIVER=—1951
Rory Calhoun
BEDY FROM INDIANA—I%50
Lon McAllister
BORDERLINE—1950
Fred MacMurray, Cliire Trevor
TOMORROW IS FOREVER—1%44
Clandeiie Colbert, Orson Wellex
CASONOVA BROWN—1944
Gary Cooper, Tereza Wright
THE WOMAN TN THE WINIDMIW—1944
Edward G. Robinson, Joan Bennenl
IT'S A PLEASURE—1945
Sonja Henig
EILL HIM FOR ME—1934
Ariuro de Cordova
THE CARIBOU TRAIL=—1950
Randalph Scott, George (Gabby) Haves
ALONG CAME JONES—I154%
Gary Cooper, Loretta Young
BELLE OF THE YUKON—1944
Randolph Scott, George (Gabby) Hayes
THE STRANGER—1946
Edward G. Robinson, Lorefta Young
FIGHTING MAN OF THE PLAINS—]%4%
Randolph Scott, Victor Jory
CANADIAN PACIFIC—1%4%
Randolph Scott, Jane Wyait
MOVIE CRAFY—1932
Harald Lloyd, Constance Cummings
ETRANGERS—1935
Ingrid Bergman, George Sanders

SCREEN GEMS5
233 West 49th 5t., Mew York

HOLLYWOOD MOVIE PARADE
104 pictures
(Relegsed Febroary, 1958)

ADAM HAD FOUR SONS—1%41
Ingrid Bergman, Sudan Havyward
ADDRESS UNKNOWN—1944
Paul Lukas, K, T, Sievens
ALIAS MR. TWILIGHT—1947
Michael Duane, Trudy Marshall
THE AMAZING MR. WILLIAMS—1%40
Joan Blondell, Melvyn Douglas
APPOINTMENT IN BERLIN—I943
George Sunders, Marguerile Chiapman
A BEDTIME STORY-—1%41
Loretin Young, Fredric March
BEHIND PRISON GATES—I1%0
Brian Dwonlevy
BETTY CO-ED—]1547
Jean Porier

(Continued on page 28)
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NEW YORK, New York

WRCA-IV, Ch 4: NBEC's flagship statlun in
America's leading market.

MORNING THEATRE: Begins 9/10. Good feature
films, aimed at housewife, and hosted by
top ladies' man, Herb Sheldon. Brand-new
-AM slant, and with HS, a sure winner.

TIME: 8:55 to 10 AM, Monday thru Friday.

RATE: $425/partic. less discounts (14/50
plan).

NATL. SLS. REP.: NBC Spot Sales.

STA. CONTACT: Jay Heitin, WRCA-TV, 30 Rocke-
feller Plaza, N. Y., N. Y. CIrecle 7-8300.

For more data see drs.pl.a;r iﬂurthgrﬂmt in 'I'J1|5 seclion

OHIO, Cleveland

KYW=TV, Ch 3: "Cleveland's Koolest in Sight
and Sound.® NBC-TV affiliated.

SIX O'CLOCK ADVENTURE: 6-foot-6 "Big"
Wilson gets results as big as he is, with
series of syndicated & feature films, in-
gluding Rogers-Autry group. Reaches au-
dience at under 50¢ per 1,000!

TIME: 6:00-6:55 PM, Mon. thru Fri.

RATE: $200 per min. part., less discounts.

NATL. SLS. REP.: Peters, Griffin, Woodward.

STA. CONTACT: Al Kriven, KYW=TV, B1l5 Supe=
rior Ave., Cleveland, CH 1-094Z.

OHIO, Cleveland

st WIW-IV, Ch 8: Basic CBS affiliate in Cleve-
! land and a Storer Station. '
= NITE-OWL THEATRE: 1st and only late night
& feature film stripped Monday thru Friday
. in Cleveland IV market. Going strong in
its 7th vear. Variety of features, in-
cluding new Columbia-Screen Gems group.
TIME: 11:20 to elosing Mon. thru Fri.
. RATE: §$145 per participation, subject to
7 discounts. .
© NATL. SLS. REP.:
STA. CONTACT:
= fices: New York, Chicago,

The Katz Agency, Inec.

Storer National Sales 0Of-
San Francisco.

OKLAHOMA, Tulsa

KOTV, Ch 6: By every measurement, HDT? Com=
pletely dominates America's 45rd market.
6TH ROW CENTER: Tulsa's most powerful Fea-
ture Film Theatre. Top Features from NTA,
Hygo, Unity and other leading distribu-
tors. Pulse and ARB agree: it outrates
one opposition show (Tonight) by 68%

4] « « « Other opp. show by 62%.

& TIME: 11:00 PM to closing, Sun.

HATL. SLS. REP.: Edward Petry ¥ Co.

STA. CONTACT: J. C. Richdale Jr., KOTV,
302 5. Frankfert, Tulsa, 20, Okla.
CHerry 2-9233.

For more data see d]!plljl' !-Ii‘l'!r’l[!!ﬂ'llﬂt Irl l!lls section
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£
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thru Fri.

PENNA., Pittsburgh

KDKA-TV, Ch 2: Pittsburgh's First TV Sta-
tion, reaching more Tri-State Area view-
ers than any other station.

'~ SWINGSHIFT THEATRE: 4th year as area's most ©
= popular feature film participation show,
~~ TIME: 12:40 AM to sign-off, Mon. thru Sat. P
RATE: l-minute participations, rates on re- |

; &

2 quest. g
 NATL. SLS. REF.: Peters, Griffin, Woodward. ¢
. STA. CONTACT: Lloyd G. Chapman, KDKA-TV, B
£ 1 Gateway Center, Pittsburgh. EX 1-3000. 3
il ._

ik

For more data see Westinghowse Stations” display advertisement in this seclion
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Old Packages Have
A Lot of TV Value

® Continued from page 18

grams of America was set up by
Small and Milton Gordon to pro-
duce and distribute TV film shows.
TPA also took over Small’s feature
films and is still handling them
today.

100G Per Pic

This package has grossed over
$100,000 per picture, possibly the
highest per-picture gross of any
package of features in TV. It drew
good money from the outset. In its
first-run era, it was the highest
priced package that had ever hit
TV. Its first sale in New York, to
WCBS-TV, was reported at $5,000
per picture and may have been
more. It has since been sold five

more times in New York, bringing
it up to 30 runs in this narket. In
its last deals here it brought $1,000
to $1,500 per picture.

The Small package has been sold
at least once in 135 markets and is
currently under contract in 65 mar-
kets. Among its titles are “My Son,
My Son,” “The Count of Monte
Cristo,” “The Man in the Iron
Mn.':"l;" and “The Corsican Broth-
ers.

Charles Weintraub’s Quality
Films put 26 good pictures into TV
in 1951. It has since sdded an-
other 15 pictures to its catalog.
Quality has altogether grossed
$3,000,000 in its five years of oper-

ation, The original Quality pic-
tures have gone 18 runs in
New York, 14 in Los Angeles. The
original eatalog included “Whistle
Stop,” “And Then There Were
None,” “Four in a Jeep” and “Mil-
lionaire for Christy,”

Another good catalog that pre-
dates the General Teleradio revo-
lution of 1954 is that of Standard
Television. Adding only a few pic-
tures at a time, Standard still has
no more than 22 titles. Some of
its earlircsl product is “So Ends
Our Night,” “Moon and Sixpence,”
“Tle Southemer,” “Winterset” and
“*Tomorrow the World.”

Another top-grade package that
pre-dated the GT revolution is Na-
tional Telefilm Associate’s “Cardi-
nul” group, which includes “DOA™
and “Champagne for Caesar.”
These seven pictures were origi-
nally put into TV by Comet Tele-
vision before it was absorbed by

NTA in the spring of 1954. This |k

package was given only one go-
around of three-run deals, and then

was not pushed again. A cumpaiEn
on rerun sales is expected to be
made this year. NTA has the dis-
tribution rights until 1963. The
package is understood to have
grossed over $70,000 per picture
so far.

Still another fine old package is
the one Major TV Productions in-
troduced in 1953. It then con-
sisted of four Sol Lesser pictures,
ineluding “Our Town,” and the two
George Bemard Shaw classics,
“Major Barbara” and “Pygmalion,”

the latter of which has now been
withdrawn, The next year Major
added five more pictures, including
“Captain Kidd.”

The first New York sale was to
WPIX for eight runs in one week on
the “First Show.” The original

roup has altogether been sold to
our New York stations in four
deals, and the same is true in Los
Angeles. Altogether 110 TV mar-
ets have seen these pictures. Ma-
jor estimates the original group has

now grossed $50,000 per picture.

WGBS-TV's

BALANCED PROGRAMMING
LUEECRC Y [N YOUR FAVOR IN MIAMI

PARAGON
PLAYHOUSE |

Hoited by Walter Abal;
internationally famaus ators l
Conmtance Commings, Douglas
Fairbanks, Jr., Joon Tetzel, sic

The very best in film on Florida's first independent
television station plus the assured audience good film features
guarantee at the lowest cost per thousand.

I !
| STEVE DONOVAN |

WESTERN |
MARSHALL |

Bast of the "W esi with co-stars I
Douglos Kennedy, Eddy Wal-
ler; action-pocked rip-rearing

l advenlure. ‘

I
AMOS'N |
ANDY |

Uwal charocters found on radia,
with Kingfish, Amos 'n Andy,
Calhoun, ete; Half-hour com-
wdiss iq'rrulu-fnu hilariows mis=
adventures of ihe fomily ond
friends of Amos 'n Andy. I

LITTLE
RASCALS

“Our Gang"” clossics of mirth and
marrimant; dudia ochvity with
Elliatt McCaulay ond guest chil-
dren groups from schools and
other argonizabion,

——*“——mmn_#_-“——_—“—“—__

CELEBRITY

PLAYHOUSE |

Film weekly droma by oul-
stonding Hollywaod celebrifien; i
egach wesk's epiade includes

rwo big nams ilar.

THEATRE 23 |

Columbia Phchwres "'Screen Gams,”
first rum feoiures on WGBS-TV snclusively] I
hosted by Bob Edell

|
| SAN FRANCISCO

BEAT

Palica drama; stars Tom Tully
and Warren Anderion In frue-
to-Hfe crime detection seriei;

I taken from actual police files.

e RS SN RIS N SRS B SN el (— — i e e S WSS RS W S e e M E——

I i t
LIFE WITH | DANGEROUS | BIFF BAKER | MAN BEHIND

FATHER

Lesn Ames ond Lurens Tuitie
in the TV ploys bosed on the
beat-selling book of Day fom-

Hy saperignces

puiami, -
Hﬂ“ﬂﬂ 2n
ing W res it @
ﬂﬁennl featur ¢ of \arg
i’lﬂﬂd n"ﬁ’m‘ 1
ja for here
formd®  geryW
nﬂﬂwﬂ# SAlES OFFICES

| ASSIGNMENT |

Espionaoge, robbery, and
murdar; Stars Brion Donlevy,
Herb Bultarfiald; two-fliled
gnteriainment,

U.S.A.

Siars Alan Haole, Jr.; series of
inlarnational lafrigues; murder,
wrugglers, gorilla forces, under-
ground, on world-wide basii. I

A Siorer Station is a Local Station

STORER

wWsrD.TV WIW-TV
Tatads Diey  Clessbwed, Dhes

WIBK-TY

Erwirmes, w4l

BROADCASTING

W W
Clesnioad,

WiBK

WirD

Tulsskn, Oiem

AR, s

| THE BADGE

Cherlel Bickford oz howt ond
narratar; miroduce: low enforce-
ment officers, prison worden,
hurricane fighters; sach_ telfing
ks awn Hary,

WARL-TY KrFTY  WGERS-TV

Brmeghgen dla Ferond, va Miig=i, Fla

WA woas

Wikpslog W Vi  Soewi Mis

WAGA-TV

wanc

Numnngha=, &l&

WAGA

TOM HARKER —vice-prasident ond nofional sales dirmctar | 0 0 0o o0 MpwVark 22 # Murray Hill 33530
BOB WOOD —rafiosal sabes manoger ]

LEW JOMNSON —msdwast sabes monager @ 130 Harth Michigan Avsnes, Chicogo | ® Frankha 2-8490

GATLE GRUBE—vice-president and Pacific coou ales manager # 111 Suiies Strwai, San Francies # Sufter 1-3539
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JOE FLOYD says

TV MOVIES
ARE BETTER
THAN EVER!

On Those Big
Double-Bill
Channels

-

KELO and KDLO

Take Joe's KELO-TV, Sioux
Falls, S. D. With a new 1,032-
ft. tower, it now beams top- I
rated movies to a wider mar-
ket than ever in the rich 3-
state money belt—South Da-

kota, Minnesota and lowa.

Add Joe's neighboring KDLO-
TV and you add twice the

reach, twice the enthusiastic

sell—two big markets for your

one buy across the boards.

EHANNLL

* LNERDLAN
2

o WATE lT!'!:,H -

RGN g
: :
i i

CHENNIL

JOE FLOYD, president
Evans Nord, Gen. Magr.
Larry Benison, V. P.

NBC @ ABC @ CBS

represented by HR for TV and AM |
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An odvertising service feoturing fop participation oppertunities in leoding tv markels

PENNA., Wilkes-Barre =
WILK-TV, Ch 34: 1,000,000 watts blanketing
the rich Northeastern and Central Penn-
e sylvania market. ABC Network Affiliate.
' . MOVIETIME USA THEATRE: Top first-run fea-
Bs tures from the RKO library, starting in

: September.
* TIME: 11:15 PM to closing daily.
~ RATES: On reguest.
NATL. SLS. REP.: Avery-Knodel, Inc.
STA. CONTACT: Sales Dept., WILK-TV,
88 North Franklin 5t., Wilkes-Barre, Pa.
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KELO=TV, Ch 11: The Joe Floyd Station.

KELO-TV PRESENTS: These Class A films from
Associated and General Teleradio deliver
top nighttime audiences in three states.
Single station doubles your penetration.
Guaranteed 30 rating.

TIME: 11 FM, prior to sign-off.

RATE: $45, less freguency discount.

NATL. SLS. REP.: H-R Television.

STA. CONTACT: Evans Nord, KELO-TV,
Sioux Falls, S. D. 4-5841.
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. KTRK=-TV, Ch 13: Houston's Family Station.

. AFTERNQOON FILM FESTIVAL: A continuing hit.
%i July ARB shows sure 30 plus rating points

to strip advertiser. Houston's best buy

o for adult audience on volumg plan. "SPOT-
% LIGHT" merchandising plan to back it up.
. TIME: 1:00 to 3 PM, Monday thru Friday (2
©  to 4 PM in fall).
¢+ RATE: $70 one time. 3-6-10-13 Plan applic.
E; NATL. SLS. REP.: Geo. P. Hollingbery Co.

| STA. CONTACT: Bill Bemnnett, Box 12, Hous-

4 ton, JAckson 6-1313.
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KTRK-TV, Ch 13: Houston's most powerful

HOLLYWOOD THEATRE: Top quality films. First-
run RKO Movietims USA package. Live host.
Supermarket or kitchen sets available.
July ARB shows 30 plus rating points for
weekly strip. Powerful "SPOTLIGHT" mer-
chandising plan.

TIME: 9:30 to 11:00 AM, Monday thru Friday.

RATE: %70 one time, 3=-6=10=13 Plan valume
rate available.

NATL, SLS. REF.: Geo. P. Hollingbery Co.

STA. CONTACT: Bill Bennett, Box 12, Hous-
ton. JA 6-1313.
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TEXAS, Houston

i e
KTRK=TV, Ch 13: ABC in Houston.
MIDDAY MOVIE: Short features, action, mys-
tery, adventure, western. Live Host for
product lead-ins. Supermarket or kitchen
sets available. July ARB shows 25 rating
points for weekly strip. Backed by "SPOT-
LIGHT" merchandising plan in local mar-
kets.

TIME: 12 Noon to 1:00 PM, Mon. thru Fri.

RATE: $70 one time, 13 Plan volume rate
avail.

NATL. SLS. REP.: Geo. P. Hollingbery Co.

STA. CONTACT: Bill Bennett, Box 12, Hous-
ton. JA 6=1313.
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Feature Film

|Issues at 6,500;

Half Since Jan.
:Lﬂﬂntinusd ;rﬂm -E:ﬂﬁﬂ 26

Larry Parks, John Carradine
BLIND ALLEY—19%3%
Chester Morris, Ralph Bellamy
BLIND DATE—I1934
Ann Sothern, Paul Kelly
BLIND S5POT—1947
Chester Morris
BOY FROM STALTNGRAD—1943
CANAL FONE—1941
Chester Morris, Larry Parks
CAROLINA BLUES—1%44
Kay Kayser, Ann Miller
COAST GUARD—-193%
Randolph Scott, Ralph Bellamy
COME CLOSER FOLKS—1937
James Dunn, Gene Lockhart .
COMMANDOS STRIKE AT DAWN—I94]
Puiul Muni, Sir Cedrie Hardwicke
COUNSEL FOR CRIME—I1938
Otto Kruger
COUNTER ATTACH—1944
Paul Muni, Larry Parks
COUNMTERFEIT—1%34
Chester Morris, Lloyd Nolan
CRIME TAKES A HOLIDAY—1%41
Jack Haolt
THE DESPERADOES—1%43
Glenn Ford, Randolph Scott
DEVIL SHIF—1%48
Willinm Bishop, Richard Lane
THE DOCTOR TAKES A WIFE=19%40
Loretta Young, Ray Milland
DON'T GAMBLE WITH LOVE—1%3
Ann Sothern, Bruce Cabot
ESCAPE TO GLORY—19%40
Pat O'Brien, Constance Benneit
EYE ENEW HER APPLES—1%4%
Ann Miller
THE FINAL HOUR=I193§
Halph Bellamy
THE FULLER BRUSH MAN=—]1%§
Hed Skeiton, Janet Blair
GALLANT JOURNEY—I1%46
Glenn Ford, Janet Blair
THE GENTLEMAN MISBEHAVES—1%46
Osa Massen
GLAMOUR FOR SALE—1%0
Anita Louise, Roger Pryor
GCOOD GIRLS GO TO PARIS—1939
Melvyn Douglas, Joan Blondell
THE GUILT OF JANET AMES—1%47
Rosalind Russell, Melvyn Douglas
HARD TO HOLD
Rita Hayworth, Jacqueline Wells
HELL-SHIF MORGAN—1936
Ann Sothern, Victor Jory
HEY, ROMKIE—15%44
Ann Miller, Larry Parks
HONOLULU LULU—1942
Lupe Veler, Leo Carrillo
1 AM THE LAW=—1533
Edward &G. Robinson
1 LOVE A BANDLEADER—1%43
Phil Harris, "Rochester™
1 FROMISE TO PAY—1937
Chesier Morris, Thomas Miichell
IF YOU COULD ONLY CDOK—1933
Herbert Marshall, Jean Arthur
IS EYERYRODY HAPPY—I19%44
Larry Parks, Ted Lewis
IT HAD TO BE YOU—1947
Ginger Rogers, Cornell Wilde
EANSAS CITY KITTY—1%44
Joan Davis, Bob Croshy
EEY WITHNESS—I1948
John Beal
EISS AND TELL—1%43
Shirley Temple
LADIES TN RETIREMENT—1%42
Ida Lupino, Louls Havward
THE LADY AND THE MOB—1939
Fay Bainter, Ida Lupino
THE LADY FROM SHANGHAI—1%48
Rita Havworith, Orson Welles
THE LADY IS WILLING—]941
Muarlene Dietrich, -Fred MacMurray
LAUGH YOUR BLUES AWAY—]1942
Jinx Falkenberg
LET'S FALL IN LOVE—1%34
Ann Sothern, Gregory Ratoff
LET'S GET MARRIED—1%37
Ralph Bellamy, Ida Lupino
LET'S GO STEADY—1045
Mel Torme, Amold Stang
LET US LIVE=1917
Maureen O'Sullivan, Henry Fonda
LIFE BEGINS WITH LOVE=1%13
Jean Parker
LUCKY LEGS—19%42
Jinx Falkonberg
THE MAN WHO DARED—I%4
Lowgise Brooks, Forrest Tucker
THE MATING OF MILLIE—19%48
Glenn Ford, Evelyn Keyes
MEET THE STEWARTS—1%42
William Holden, Frances Des
MORE THAN A SECRETARY—1837
Jeam Arthur, George Brent
THE MORE THE MERRIER—1%3
Jean Arthur, Joel McCren
MOST PRECIOUS THING IN LIFE=I1%M
Jean Arihur
MR. WINKLE GOES TO WAR—=1%44
Edward G. Robinson
MUSIC IN MY HEART—1940
Rita Hayworth, Tony Marin
A NIGHT TO REMEMBER—I1943
Loreita Young, Brian Aherne
NINE GIRLS—1944
Ann Harding, Evelyn Keves
THE NINTH GUEST=1934
Donald Cook
N PLACE FOR A LADY-—1843
William Gargan, Margaret Lindsay
NONE SHALL ESCAPE—1%44
Alexander Knox, Marsha Hunl

(Continued on page 30)
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An odvertising service featuring top porticipation opportunifies in leoding tvmorkels
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E%; TEXAS, San Antonio

. WOAI-TV, Ch 4: Covering 317,736 Southwest 4
Bl homes. NBC-TV Network. i
~  FAMILY MOVIETIME: Average 12.1 rating (June |
8 ARB). First-run Warner Bros. features *
i start September. All-family appeal.

. TIME: 3:30-5:30 PM,_ Mon. thru Fri. until

e October 26; 4:30-6:00 FM,  Mon. thru Fri.
B thereafter.
°  RATE: $42, subj. to frequency (package B
& plan).

" NATL. SLS. REP.: Edward Petry & Co., Inc. :g
.~ STA. CONTACT: Edward V. Cheviot, JOAI-TV, %
o 1031 Navarro St., San Antonio 6, Texas.
o i
o -

o

i
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WOAI-TV, Ch 4: Covering 317,736 Southwest
homes. NBC=TV Network.

AFTERNOON MOVIETIME: Average 16.3 rating
« s« « B86% share (June ARB). Highest rated
local daytime show in market. First-run
Warner Bros. features start in Sept.

TIME: 11-12:30 PM, Mon. thru Fri. until Oc-
tober 26; 12-1:30 FM, Mon. thru Fri.
thereafter.

RATE: $60, less frequency discounts.

NATL. SLS. REP.: Edward Petry & Co., Inc.

STA. CONTACT: Edward V. Cheviot, WOAI-TV,
1031 Navarro S5t., San Antonio &, Texas.

the key ho swccesshl
programming

the key lo swirenlul

PROGRAMMING | 1y ,qveciing @ THE BILLBOARD

Hepresenied by

Edward Petry & Co.,
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Guides for Tricky Business
Of Purchasing Feature Pix

Feature films have always been
the trickiest part of a station’s film
buying job. With the influx of so
many more pictures this vear, with
the staggering names and numbers
being tossed about by the Film
salesmen, feature buying has be-
come even more precarious.

Of course, it's always conven-

ient to make a snap judgment, The
bruly great pictures are easily rec-
ognized, since most anyone can re-
member when they were box-office
hits or Academy Award winners.
But when the station is being
showered with a package of 52
here and a library of 730 there,
prior judgments are hardly ad-
equate.

In the process of buying a four-
star picture the unwary station may
find itself with a pot of clinkers,
which it definitely does not want
for its top theater and which it may
not even want for any other slot.

More intensive analysis of every
offered package is obviously nec-
essarv. Some clear cut yardsticks
would obviously be helpful.

Jacobs" Advantage

The film buyer with a back-
ground in the motion picture busi-
ness is, of course, at an advantage.
Herb Jacobs, vice-president and
general manager of TV, Inc., the
60 - station - owned film buying

office, is one who enjoys such an|. =

advantage. For many years he man-
aged, booked and bought pictures
for a chain of theaters in the East,

Jacobs says his primary eriteria in|

evaluating a new package of fea-

tures for TV are the sales formulas|

used by the motion picture com-

In addition to the theatrieal sales
formula, gamhx checks his theat-
rical hindsight for a couple of
other factors. He tries to find out
how much the picture grossed the-
atrically. He recalls what kind of
reviews it received. And he recalls
how well his theater andiences liked
it. It is customary for the theater
manager to talk to the patrons on
their way oul, so their reaction is
no mystery to the experienced film
buyer.

Aside from the theatrical record
on a movie, there are a number of
important dala that are available to
any TV film buyer before he ac-
tually gets a look at the films in a
new package.

A most significant one, Jacobs

panies themselves, In distribution = =

to theaters, pictures are sold either

for a percentage of the box-office

rross or for a flat fee. This, Jacobs
points out, forms the basis for three
quality categories.

In the top category are the pic-|

tures that the distributors sold for
~a high percentage of the gross,
ranging from 40 to as much as 75
per cent, These were the higl. budg-
et pictures with top stars, Fach of
the four majors (M-G-M, 20th Cen-
turv-Fox, Paramount and Wamer

Bros.) usually released four or more|

such pictures a year.
Second Group

In the second category are pic-
tures sold for a smaller percentage
—such as 25 per cent—or for a high
flat fee. Tho produced on a smaller
budget than the spectacular pic-
tures, these usually had good stars,

too. Each of the majors generally|

released about 10 such pictures a |’

year. An example Jacobs cites of a

film in this category is any of the| -

Andy Hardy pictures.

The third category consists of the |

so-called “program” pictures, Pro-
duced on a low budget, they were
sold for a small Flat fee. In small
houses they went for as little as $25
for a two or three-day run. The the-

aters usually plaved them in their|

midweek program, or as second
features,

There's a fourth category, con-
sisting of pictures that were sold
for an even lower flat fee. These
were the run-of-the-mill Westerns,

JTacobs, as well as many another
TV FHlm buyer who grew up in the

icture business, has a reasonably
clear recollection of how most of
the feature Films coming inta TV
today were sold theatrically in
years past and thus what should

be their basic quality rating for TV.| G

Info Sources
The other film buyers have to
be satisfied with the information

they can dig out of the TV distrib- |

utor or out of their local friends
who happen to be exhibitors or 2x-
change managers,

emphasizes, is the running time,
which most TV distributors these |
days do list in their initial presenta- |
tions. It is a good clue to a picture’s
quality. A picture running less than
70 minutes is probably a low budg-
et production that should be slotted
in the third quality category. Pie-
tures running 90 to 120 minutes are
probably high-budget efforts that
should rank high in eategory two,
it not in the top category.
Vintage Tip

Another important consideration
is, of course, the vintage. In pic-
tures made before 1933 tle sound
quality is usually inferior. Pictures
made before 1939, unless they ate
recognized “classics” of the motion
picture art, are in danger of arous-

g e T
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'ence books to see when some of

4

In New York

on WATV-13

Exclusively

ing viewer discontent because of
obviously outdated styles in cloth-
ing, coiffures, make-up, furniture,
automobiles and acting technique,

Still another clue to a feature
film's quality is the star., Was the
picture made when the star was al
the peak of his popularitv? If so,
chances are he had a good picture
behind him. It is worth checking

some of the motion picture refer-

these stars were winning their
Oscar nominations and other
awards,

In sum, then, there are five key
check points in establishing a [ea-
ture film’s quality for TV: its the-
atrical sales formula, its theatrical
track record, its running time, ils
vintage and its stars.

Cull Information
The station film director should
trv to get something on each ol
these five points in making his pro-
gramming as well as his buying de-
cisions. In general, of course, it is
helpful to get as much information

=

e

I;: g’ gl .

CEN
FOX

as you can. WOR-TV has its re-
search department comb all the
film research books and fill out a
detailed data sheet on every picture
it buys. This information is gam-
ered after the purchase is made, but
it proves most useful to the sales,
promotion and .publicity depart-
ments.

Jacobs believes that the distrib-
utors could make the station’s lives
easier by packaging their pictures
according to quality and then set-
ting their price on each package
on the basis of its quality level,
Such a method, he maintains, would
be more practical than the usual
svstem of offering “balanced” pack-
ages, which leaves it to the buyer
to figure out which are the good
ones and which the program films.

But Jacobs is quick to note that
the economics of TV make it un-
likely that any such sales method
will come into wide use in the near
future.

Aside from all the data a film

(Continwed on page 30)
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. . . television’s proudest package

of 52 features, including such
outstanding titles as:

THE FINEST package of feature films yet
to come from a major Hollywood studio is ready

. « » top story values . . . a
. . and

A
f;i,j to sell for you in New York—and exclusively oa

B EE

< WATV, Channel 13l
T

"*‘-ﬁf”i:r Top star. values

St proven format of feature film success .

o ra A . T
£l 1l backed by WATV’s special brand of hard-hitting

R = o

e promotion and merchandising.
ﬁ%iﬁégé f d 4 - sl
Ty It all adds up to a top ad value for advertisers
fii: selling in the nation's biggest market.

b Better check NOW for availabilities!
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“ HOW GREEN WAS MY VALLEY
Walter Pidgeon, Maursen O'Hara

4 THE OX-BOW INCIDENT

Henry Fonda,

Dana Andrews

+w FOXES OF HARROW

Rex Harrison,

Maurean O'Hara

+ HOUSE ON 92nd STREET

Lioyd Nelan,

+ KIS5 OF DEATH
Victor Mature

% DAISY KENYON

William Eythe

, Brian Donlevy

Joan Crawford, Dana Andrews
% CENTENNIAL SUMMER

Jeanne Crain,

% HUDSON'S BAY

Cornel Wilda

Paul Muni, Gene Tiernsy

o X
e

v; . Television Cﬂ"ﬁh::ﬂﬂv;urk;; M.
,5ﬂ=fjﬂfs Office: 515 Mﬂ'ﬂﬁﬁh Ave,

2
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“"In New York,
MOST of the BEST Syndicated Film Shows

Are Seen on... wplx_I 1"

Agnin, the program and talent choices of sponsors, ad
agencies and TV stations have been reported by The Bill-
board in its 4th Annual TV Program & Talent Awards,

And, in syndicated film programming, more of the “bests”
are seen on WPIX-11 than any other New York TV station,

ALL 5 OF THE BEST OVER-ALL SYNDICATED FILM SHOWS . . . ON WPIX-11]
] H1ghw cii Patrol
son's Secret Journal
ﬂ Ecxence Fiction Thealre
4, Badge T4
5. 1 Led 3 Lives

ALL 5 OF THE BEST ACTORS
1. Broderick Crawford
2. Jack Webb
3. Richard Carlson
4. Bob Cummings
5. John Howard

THE BEST ACTRESS
1. Ann Sothern

ALL 5 OF THE BEST PUBLIC SERVICE SHOWS, and the shows thal did mest
o raise the cultural standards of TV

Y. Confidential File

2. Victory at Sea

3. I Led 3 Lives

4 Dr. Hudson's Secret Journal
5. Science Fiction Thealre

5 OF THE BEST 7 ADVENTURE SHOWS
1. Highway Patrol

2. I Led 3 Lives

4. Foreign Inirigue

6. Crunch and Des

7. Man Called X

3 OF THE BEST 5 ADVENTURE PERFORMERS
1. Richard Carlson
2. Broderick Crawford
5. Barry Sullivan

5 OF THE BEST 6 MYSTERY SHOWS
1. Badge 714
2. San Francisco Beat
3. Mr. District Attorney
4, City Detective
6. Man Behind the Badge :

ALL 4 OF THE BEST MYSTERY SHOW PERFORMERS

1. Jack Webb

2. Reed Hadley

3. David Brian

4. Rod Cameron (tie)

A OF THE BEST TEN COMEDY SHOWS

3. Susie

6. Life With Father
7. My Hero

8. Abbott & Costiello

3 OF THE BEST 5 COMEDY PERFORMERS

2. Ann Sothern
3. Bob Cummings
3. Lean Ames

ALL 3 OF THE BEST DRAMATIC SHOWS

1. Star Performance
2. Science Fiction Thealre
3. Dr, Hudson's Secretl Journal

ALL 3 OF THE BEST DRAMATIC PERFORMERS
1. Dick Powell
2. David Niven
3. John Howard

THE 2 BEST DOCUMENTARIES

1. Viclory al Sea
2. Conflidential File

3 OF THE BEST 10 WESTERN SHOWS

4. Stories of the Century
1. Range Rider
10. Buffalo Bill, Jr.

THE BEST MUSIC SERIES

1. Rosemary Clooney Show

[

{ OF TIE 2 BEST MUSICAL PERFORMERS

. Rosemary Clonney

: For the lurgest choice,
the widest chnice in New York see weix I l
220 Easl 42nd Sireed

MU 2-6500 Nationael Representintives: Peters, Griffin, Woodward, Inc,

Guides for Biz

Of Purchasing
Feature Films

® Continued from ~ag2 29

buyer mav accomulate on a fea-
ture Filn, there is, after all, the in-
effable element of TV and show-
manship savvy, The film buyer
should not he shy about using his
head., A picture that blossomed in
the theaters may conceivably wilt
on the home screens, -and vice
VETSiL.

One example of the ups and
downs a [ilm may go thra is “Arch
of Trinmph.” A multi-million-dollar
production, il died at the box office.
Bat on TV it got high, high ratings.
In Tact, it got the highest rating
ever registered by Chicago’s top
ratedd  “Courtesy Theater.” How-
ever, the sponsor didn’t like it: It
didd not atbract the kind of audijence
he wanted,

Feature Film
Issues at 6,500
Half Since Jan.

e uurmm'ff from page 28

NORTH OF NOME=1937
lewk Mkt
ONCE UPON A TIME—1944
Cary Girunt, Jamet Blsir
ONF WAY TICKET—I1%3%
Flovid MNolun
O1UR WIFF—1941
Melvwn Dooglas, Bith Huossey
Mi¥ OF THE DEPTHS—]1%4%
lim Bannon, Ross Hunter
FANIC (MN THE AIR—193§
Floience Rice. Lew Avies
FARACHLITE NURSE—I1942
Murguerite Chapman
FAROLE RACKET—1937
Punl Kelly
FASSFORT TO ALCATRAZ—I1%a
diavk Halt
PENITENTIARY—[1933
Jobn Viowerd, Jesn Parker
FENNIEN FROM HEAVEN—IYW
Bing oy
FEMNNY SERENADF—1%1
ary Girwenl, Irene Donne
THE RETURN OF MONTE CRISTO—
1947
b oiis Flasyward
EEYEIILE WITH BEVERLY—I%44
Ann Milles
SAHARA—I%4
Homphres Hogart, J, Carrol MNaish
SHATHIWED—1%4&
Antin 1 iviiae
SHE MARRIED THE RBDSS—19)%
Clamietie Colbert, Melvin Douglas
THE 516G OF THE RAM=—|1%i4
Sian Peicis
SLHHILY FHESCH=—1%i8
Pyt 1 @i, Don Ameche
SMARHING THE SPY RING—19%%9
Kalph Hellamy, Fay "l-"‘-r..L_'r
ENAFLU —v44
* Woberi Henchiev, Vera YVague
B DARK THE NIGHT—1%47
ETARI (HEFKRING—I1933
Tineaniy  Ddirpmie, Broderick Crawford
THEY MET IN & TAXI=1934
Chester Mouris, Fay Wirav
THi{SE HIGH GREAY WALLS—1%39
Woalter Conmally, Irix Meredith
IHREE GIRIS ABOLUT TOWMN—1%1]1
Toan Hlondell, Joha Howard
TUHETHER AGAIN—=I%S
Charles Bover, Irene Dunne
TOSNIGHT AND EVERY NIGHT—15948
Eiona Haywonh, fanet Blale
TIHYF AMANY HUSHANDS—1%40
Jean Arnhar, Fred Machirray
L-BD¥AT PRISONER=—1944
Brice Hennen
YENLS MAKES TROUBLE—1%17
James 1Junn
VWHAT A WOMAN—1%4
Rosalind Huisswcll, Brian Aherme
YTOULL ANEYER GET RICH=—1%41
Rig Vaswaiith, Fred Astaire

STANDARD TELEVISION
321 South Beverly Drive,
Beverly Hills, Calif.

LOYVE HAPPY—1949
Wary Hpoohers

MIGHTE IN CASARLANUA 1944
Muary Hronliers

LITTLE F1 GITIVE=195]3

(Continuwed on page 3-'3“.-
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BEST BUYS IN
BUFFALO

WGR-TV Mon-Fri \

LIFE wiTy FATHER": 10 AM $50. mip. -

WGR-TV Mon-Fri \

"FILES OF JEFFERY JONES®": 10:30AM $50.min, "

WGR-TV Mon-Fri \

*AMOS 'N ANDY": 11 AM $50. min.°~

110 *Weekly Yolue
" “?EEL Discount Plan
WGR-TV 2
CHANNEL

Carries 9 of the top 15 Syndicated Film Shows [June Telspulse)
A BC Basic Affiliate

Nepresviled by PETERS, GRIFFIN & WOODWARD, INC.
ln Cenaca: ANDY McDERMOTT-TORONTO

M
oo

[
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How 5 Top Users
Program Features

® Continued from page 15

programs: “The Late Show™ (Sun-
day-Saturday, 11:15 p.m.-conclu-
sion), “The Early Show” (Monday-
Friday, 6:15-7:10 p.m.), “Picture
for a Sunday Afternoon” (Sunday,
1-2:30 p.m.), “The Late Matinee”
(Monday-Friday, 5-5:55 p.m., Sat-
urday, 34 p.m. and 4-5:30 p.m.
and Sunday, 2:30-3:45 p.m.) and
“The Late Late Show” (Sundav-
Saturday, following “The Late
Show™).
4 Since 1951
Four of these programs have

been on the air since 1931.. The
fifth, “The Late Matines,”" pre-

miered in 1952, Each week WCBS |

airs 28 different pictures on these!

five programs.

First-run films make their bow B

either on “The Late Show” or

“The Early Show” (both of which |

also use reruns), They ave then
ticketed for use on the other pro-

after a lapse of several
months. “The Late Show” runs ils
pictures full length. “The Early
Show” uses an emsee to bridge the
cuts.

The viewers of WCBS' movies
have increased steadily each vear.
In June, 1955, for example, 1,771.-
6 eople per dav watched its
four daily feature film theaters. In
June, 1956, this figure had in-
creased to 2,340,090, according to
Nielsen data,

The station’s rates on its feature
film shows naturally have kept
pace with its andience growth. For
example, in less than a vear the
cost of a spot on “The Late Show”
has jumped from $700 to $1,000,
which now matches the rate for
“Early Show” spots. Rates on the
other feature shows are lower. All
of the WCBS shows, except “The
Late Show,” are sold only on a
participating basis. These partici-
pating shows are wsually com-
pletely sold out nine months of the
yvear and do a thriving business

the other three.
3-Year Deals

The average deal that WCBS

makes on a package of features

gives it rights to the films for |}

consecutive mnights and another

' four consecutive nights.

- Tops 70.0

In the 1954-'55 season, WOR
sold “MDM" to eight sponsors on
the promise of a cumulative rating
of at least 70.0 Telepulse. When
the first ratings came in it was
found that “MDM” had far ex-
ceeded the anticipated audience, so

'the station withdrew the guaran-

teed minimum.

In the first season, each sponsor
paid $4,175 for a one-minute spot
on each play of the picture plus an
opening billboard on each.

Last season WOR raised the

o
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years, during which time the | (S
station runs each feature approxi-| &

mately 10 times. It generallv pavs
between $2,500 and $7,500 per
picture. Over the past five years,
the station has aired approximately
1,000 first-run features. It has 300
first-runs in the bank right now,
consisting largely of Columbia and
Wamer Bros. product.

WOR-TY, NEW YORK

When WOR-TV, New York,
started its “Million Dollar Movie”
two vyears ago, the feature film
market had just been sparked up
by a limited quantity of tn]f.'.l grade
pictures. The new look in teatures
gave the station the opportunity to
make a real competitive dent in
this seven-station market. But it
took a lot of money.

In acquiring the rights to the 30
stellar pictures that its parent,
General Teleradio, had leased from
the Bank of America, WOR-TV
was billed $12,000 per picture, the
highest price that any station had
ever paid for feature films. To
cover such an unprecedented out-
lay, the station decided on the then
startling idea of running each pie-
ture 16 times in a single week:
7:30-9 p.m. and then 10-11:30 p.m.
each night, plus a Saturday and
Sunday matinee,

Since that historic move, a num-
ber of stations around the country
have adopted the pattern of con-
secutive repeats of top pictures,
tho none to the extent of WOR.

For instance, KFJZ-TV, Dallas,
when it went on the air last fall,
installed a “Million Dollar Movie"
program across the board in prime
time, with one film repeated three

.........
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rate for the first 13 weeks to
$4,450 per week and invited nine
sponsors to participate. Again it
was sold out.

The “MDM" concept proved an
ideal solution to an almost desper-
ate programming problem. The
caliber of the pictures succeeded
in drawing in sponsors that had
never before given the station a
tumble. The heavy repeat pattern,
besides making it possible to amor-
tize the huge cost, assured max-
imum impact for each picture. This
pattern also helped to eke the max-
imum potential mileage out of a
limited supply of product. And of
course the whole plan brought in
an attractive cost per thousand for
the sponsors.

Stays Put

With the recent influx of more

feature films and more good ones,
WOR toyed with the idea of break-
ing the “MDM"” pattern down to
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by THE KATZ AGENCY/INC.

STORER NATIONAL SALES OFFICE

118 E. S7th,

Sa

Mew York 22 + MUrroy Hill 8-8630

our “'Best-Buys in Feature Film Program Participations'' elsewhere in this section,
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t runs per picture but finally
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decided to stick with its proven
policy. The nine availibilities for
the 1956-'57 season are already
sold out.

Two basic essentials of the
“MDM" plan are good pictures and
heavy promotion. Even with the
vast resources of the RKO library
at its command, WOR is still on the
market for any top picture that
comes into TV, And “MDM" in
New York gets one of the most in-
tensive promotion efforts of any

local show in the country,

WCN-TY, CHICACO

In Chicago local advertisers like
to have their feature film programs
all to themselves. Probably no
place else i the country are there
so many single-sponsored movie
shows. During the season, WGN-
TV, playing as many as 38 pictures
a week, will have as many as 22

that are fully sponsored by individ-
ual local advertisers, including auto

o

=
==
-

Sales

YIEwWers,

WIBKTV

Detroit's great wealth of consumer buy-
ing power comes from the industries of
Southeastern Michigan. In turn, thesa
industries make for unique time schedules

and living patterns.

dealers, jewelers, furniture dealers
and clothing and sporting good
stnﬁ]s. 3

e top spending movie sponsor
in Chicago—and probably E} the
country—is Jim Moran’s Co
Motors, one of the largest Ford
dealerships in the U. S. Very often
the sale of a new package of fea-
tures in Chicago will depend on
Moran’s purchase of the first runs
for his "Courtesy Theater,” Sun-
day, 10 p.m: This program, ineci-
dentally, will be starting its eighth
vear next month.

As the result of this sponsorship
pattern, WGN is highly sensitive
to the effectiveness of feature films
as advertising vehicles. It doesn't
only want high ratings—of which it
gfts plenty—but it wants to reach

e right audience and get them
into the stores the next day in the
right frame of mind. .

J. E. Faraghan, program mana-

(Continued on page 35)

minded adverfisers

are havling 'em in with the
potent lute night programming

on

Twelve midnight is 12 noon to the man
who works the night-shift. And his family
must adjust accordingly. This is one
reason why Detroit (America's No. 5
market) is the town with the BIG night-
time TV ratings.

And remember: WIBK-TV with its NEW
Columbia-Screen Gems “Nightwatch
Theater”

gets most of these late-night

40% MORE THAN STATION B
55% MORE THAN STATION C

124% MORE THAN STATION D
(Compelitive posi-11:00 PM ralings, Juna ARB)

Yes, “night fishing" is great in Detroit . ..
especially when you bait your hook with
advertising on WJBK-TV,

* According to both Pulse and ARB
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BREAK

- FEATURE DAM-UP

. wary of releasing their product or
' moving into TV so directly. But
TV has stamped its imprint on the
American scene in so vivid a man-
ner that it can no longer be ignored,
even by the Hollywood ostriches.

And so, the exhibitors, as their
numbers diminish and as they pro-
vide progressively less revenue to
: the Hollywood film makers, have
' seen their influence whittled away.
i Walt Disney, with his success on
' TV and his subsequent success in
theatrical distribution even with
product already seen on video, has
been the triggerman for the Holly-

wood capitulation. The Screen
Gems-Columbia set-up also fur-
nishes a notable example of a film
company eating two pies at the
same time,

Consequently, the major theat-
rical producers, beginning last sea-
son, showed a rush to get into the
TV program production business,
two examples being 20th Century-
Fox and Wamer Bros., whose be-

innings, if not startImgly SUCCess-

ﬁ]] show some durability as wit-
nessed by the renewals of their
properties on network TV this sea-
SN,

x Better Movies are ...

*Better than ever on television

x Better movies—

*Better TV film programs are

distributed by ..

GEORGE BAGNALL & ASSOCIATES c.

—with—

36 TOP FLIGHT FEATURES

Many as Recent as 1952

*

Also distributing such Top Rated Series as:

r-- -_-F'-

"] Search for Adventure”

and

“Crusader Rabbit”’

“Scallawags”

GEORGE BAGNALL & ASSOCIATES, Inc.

. 8827 Olympic Blvd., Beverly Hills, Calif., Phone: CRestview 1-5133
520 N. Michigan Ave., Chicago, lll.., Phone: MIlchigan 2-5231

25 Yanderbilt Bivd., N. Y. C., N. Y.,

Phone: MUrray Hill 6-7543

literally l:aphva te

*Latest ARB

Represented nationally by NBG SPOT SALES

LOCAL MOVIE RATINGS

With the emphas’s on quality
that has marked feature-film
programming the past two vears
it is of considerable interest to

see how well different pictures
do in a given programming situ-
ation. We asked a number of
stations to give as a run down

WSB-TV, Atlanta
“ARMCHAIR PLAYHOUSE”

Sunday, MNoon-1:1% p.m. ARB
Sep, 55, . The Rig Cat (Hygod......18.0
Oct, 55. . The Man From Texas

(HYRO0Y csvsvninncasns S .1
Maov, 55, .Operation X {(Hyvgo)......10.0
Dec, 55. . Tomorrow |8 Forever

(Gen, Tel) ..oocerinnecs 19.3
Jan, 56. Cassanova Hrown

(Gen. Tel) ..... cceeesn 14.6
Feb. 36, .Along Came Jones

(Gen. Tel) .ovenenes. 242
Mar. 56 .Tulsa (HYBO). ivovuvuninnns 120
Apr, 56, .Duffy of San Quentin

DAY oy e s b e 10.5
May 56..The Steel Trap [(AAP)....184
WMAR-TV, Baltimore
“FIRST RUN THEATER”
Saturday, 10:30 p.m.-Midnight ARB
Sep. 17, 535, .Eagle Sgquadron (Hygo) 273

Oct. B, 55. .Ladies Courageous (Hygo). 19.1

Mov, 12, 55..Along Came Jones
(Gen, Tel)...ioo.... 28.0
Dec. 3, 55, .Tomorrow Is Forever
(Gen. Tel)....ooo... 29.0

Jam. 7, 56, .Woman in the Window
(rem, Tel)ococineons 324
Feb. 4, 56. .Smashup (Hygo)........ 285
Nar. 3, 56..Eve Wilness
(TV Buying Syn.)....24F

Apr. 7, 56..Hellzapoppin (NTA).... 9.1
May 3, 56, . Suanger on the Prowl
(NTAY .ouvesss 134
June 2, 56..Buich Minds the Elnl,-w
IMTAY svnarsrannsn 16.5
July 7, 56..The Parradin Case (NTA).—

WRBC-TV, Birmingham
“"ACADEMY THEATER”

Sonday, 4-5:15 p.m. PLULSE
Sep. 11, 55 .Then There Were None

(ualiny) A L
Oct. 9, 55. . Jungle Patrol (Quality). .19.0
Nov., 6, 55. .Rouge River (Gen. Tel.).24.5
Dec. 4, 55..The Dark Mirror

(Gen. Tel).......... 30
Jan, B, 56..Let"s Live a Little

' (3en, Tel.).. v s 6.5

Feb. 5, 56. .80 This Is New York

(Gen, Tel.).. | 5.
Mar. 4, 56.  Lulubelle (Gén. 1‘:!-]..--!#.{-
Apr. 1, 56 .Ramrod (Gen. Tel)..,.26.5
WGN-TV, Chicago
COURTESY THEATER"
Sonday, 10-11:30 p.m. ARB

Sep. 55..1 Love Trouble (Flamingo),20.5
Oct. 55, .5econd Face (AAP)........H.5
Mov, 55..The Scarf (AAP)..........252
Dec. 55..The Hitchhiker (Filmakers).29.2
Jan. 36, .Love Happy (Standard TV).24.3
Feb. 56. . Try and Get Me (Alexander),23.1
Mar. 56. .Night in Casshlancs

(Stundard) ...........,..192
Apr, 56.. Winslow Boy (AAP)......255%
May 56..Duffy of San Quentin

CAARY . e e 218
June 6. .Diamond Jim (Hygo). ..... 19.7
*Nov. 54..Arch of Triumph

) (Gen, Tel)......c....... 4.6

*Highest rating ever obtained on this
healer,
KYW-TV, Cleveland
“BEST OF HOLLYWQOD”
Sunday, 11:80 p.m.-12:30 a.m. ARRB
Jan, B, 56..The Stranger (Gen, Tel.)..19.0

of the ratings pulled by each of
the pictures that ran on their
top [eature-film theaters over
the past six to 10 months. Here-
with are the scores chalked up
on 14 top programs.

Two warnings are necessary,
This chart does not give any

Feb, 5. 56. . The Hiichhiker

{Filmakers) .......... 12.0
%6, .Fighting Seabees

(Hwd, TV}h.oeeianae 16.6

WBZ-TV, Boston
“PLEASURE PLAYHOUSE"

Mhar., 4,

Sunday, &T:00 p.m. ARB
Sep, 11, 55. . Amiable Lady

(Flamingo) .......... 4.8
Oct. 9, 55..The Overlanders (NTA). |ﬁ]
Mov, 6, 535, .Cage of Gold (NTA). ., .23.8
Dec, 4, 535, . The True and the Fsﬂsu

INLAY ey e 24.5
Jam, 1, 56, .Crash of Silence {ABC). . 324

Feb. 5, 56..Christopher Columbus

ABCY Cliiisiiiin 258
Mar, 4, 56, .King Hearts and Coroneis

GAB) sl s 20.7
Apr. B, 36, High Lonesome

(Flamingo} .......... 16.8
May 6, 56..The Great Ruppert

(Flamingo) .......... 5.3
.Tmu 1, 56_.Saraband {NTA).. Iﬂ'jli
WNAC-TV, Boston

“COTT FIRST RUN AOVIES”

Sutwrday, 11-Midnighi ARB
Sep. 17, 55, .Man in the lron Mask

| B B r”, e R 15.8
Oct, B, 55,  Ramrod (Gen. Tel)..... 9.6
Nov, 12, 53, .Cry Danger (Alexander).10.1
Dec, 1, 55. . The Fighting Sullivans

(Hypo) . ..... 140
Jan. 7. 56, . A Douhle Life {Gen Tt]} 0.8
Feb. 4, 56..The Secrer Bevond the

Door (Gen, Tel).... 9.6
Mar. 3, 56. .Captain Scarface

T EET) [ 1] R — 16.6
Apr. 7, 56_.Gung-Ho (Hygo) ...... 0.2

May 5, 56 .Smashup (Hygo)......,.20.3

KOA-TV, Denver
"ATADEMY THEATER”

Satorday, 10-11:15 p.m. ARR
Bar. 10, 56..Three Faces West
Hwd, TV)..........192

June 9, 56..Commandos Strike at
Dawn (Screen Gems). 2.1

WISH-TV, Indianapolis
“LATE SHOW”

Sunday-Saturday, 11:15 p.m.-1:00 a.m.

Jan. 5. .Bordertine (Gen. Tel.)...... 7.8
Jan. 6. .5teel Trap (AAP). ......... 14.2
dan. T7..Along Came Jones

(Gen. Tel) ............21.6
Jan, 8, .The Star (AAP)............ 7.3
Jan: 9. .Movie Crazy (Gen. II:!}..-. 4?
Jan, 10. Johany Come Lately

(Bagnall) ...ciicivnenons E_l
Jan. 11..The Stranger (Gen. Tel.)... 9.8
Apr. 7..Angel and the Badman

iHwd., TV) ........ccn.. 16,3
Apr. 8. . Whispering City ({Governor). 4.6
Apr, 3., The Well [(NTA)......oo0s 8.6
Apr. 10. .Angel on the Amazon

(Hwd, TW)......00000iea T
Apr. 11..Alina (Fortune)............ 43
Apr. 12, Inside Story (Hwd, TV).... 4.6
Apr. 13, . Guest Wife (NTA)........1486

WHBQ-TV, Memphis
“MILLION DOLLAR MOVIE®

Saturday, 9-10:45 p.m, ARRD
Mov. 19, '55. . Along Came Jones
(Gen. Tel).o...ounna. 24.1

Feb., 11, "56..The Sullivans (Hygo)..17.5

SALES RESULTS are easier with

"CAPTIVATED" AUDIENCES!

In St. Louis eyes get focused first on Channel 5 each evening during

KSD-TV's feature film fare* . . . films selected from many outstanding
packages including the Fabulous Forty, Selznick Presents, TNT, and the

coming 20th Century Fox Group.

KSD-TV's nearly ten years' experience selecting feature films for the |

St. Luuls market pa S off handsomely in loyal and consistent audiences—
" audiences. And spot advertisers ha'ure consistent|
"captivated”

found |i' is easier fo do a creative selling job with KSD-TV's
nightly audiences. A top participation buy! :

THE ST. LOUIS POST-DISPATCH TELEVISION STATION

www americanradiohistorv com

basis for comparing one eity
with another. Nor does it tell
how well each of these pictures
rated against their competition
on other stations in the same
city. The sole purpose of this
chart is to show the rating fluc-
tuations from one f[ilm to an-
other on the same program.,

WCCO-TV, Minneapolis

“MASTERPIECE THEATER"

Sonday, 9:30-11 p.m. PULSE
Sep. 11, 55..A Double Life

(Gen. Tel)..ooooian. 14.1
Oct. 9, 55, .50 Young, So Bad (AAP).12.6
MNov, E 55. .5alome, Where She

Danced (Hypo)......11.4
Dec, 4, 35. . Woman in the Window
(Gem,. Tel)ioowiviias 14.1
Jan. 8, 56. .Long, Dark Hall (AAP). 193
Feb, 5, 56..Along Came Jones
(Gen. Tel)..vwowsonn 9.0
Mar. 4, 56..Tomorrow Is Forever
(Gen, Teld.......... 30
Apr. B, 56, .Goest Wile (NTA)...... 20.2
Sunday, 10-11:3 p.m.
May 6, 56..Casanova Brown
(GGen, Teld.......... 18.2
WOCBS-TV, New York
“THE EARLY SHOW"
Monday-Friday, 6:15-T:10 p.m. FULSE
Jan, 3..5mips With Wings (ABTV).. &9
Jan, 4..39 Sieps (Atantich.......... &1
Jan. 5. Wyoming (Hwd. TV}...... 73
Jan, 6. . That's My Man (Hwd, TV).. 7.3
Feb, 1. .Movie Crary (Gen. Tel).... T.2
Feb. 2. .Hogue River (Gen, Tel).... 6.B
Feb. 3,.The Mun From Planet X
CREPY el T i iy 19
Feb. 6, .Boy From Indiana
: (Gen. Tel)...o.ioivannns R0
Feb, 7..The Thief (MTA).......... 82
Mar, 1..Thunder Pass {Alexander).., 9.0
Mar, 2..Love Happy (Standard).... &9
Mar., 5..0pen  Secret (AAP)........ 8.0
Mar. &..Donovan’s Brain (AAP)..... 7.3
Mar, 7..In O0d California (Hwd. TV). 8.0
Apr. 2. . Pardon My Sarong (NTA).. B4
Apr. 3. .Borderline (Gen. Tel)...... T1
Apr. 4, ,Ghost Catches (NTA)...... E.1
Apr. 5. .Monster From the Octan
Floor (Tel-Ficl.....ovea. R
Apr, 6, . Three Faces West (Hwd. TV). 7.1
May 1, .Africa Screams (Alexander).. EJ
May 2. .Lady at Midnight (Tel-Fic).. 7.9
May 3. .Deadly Game (Tel-Pic)...... 7.8
May 4, Crazy Houze (NMTA)........ 6.5
Mav 7. .River Heat (Tel-Pic)........ 7.4
Jume 1,.1t's in the Bag (NTA)..,.... B2
June 4. Guest Wife (MNTA). .. ..... 7.6
June 5..Wight in Casablanca
(Standacd) ........c0000- 1.9
June &..The Star (AAP)L ... . ciuea T.6
“Jume 7..%e My Lawyer (NTA).... 79

“THE LATE SHOW"
Sunday-Saturday, 11:15 p.m. fo conclusion

Jan. 1..The Holly and the Ivy
G "IV sy 7.2
Jan., 4. . Lady for a Night (Hwd. TV). &9
Jan. 5. .The Pickwick Papers (NTA). 549
Jan, 6..The Thief (NTA)} .......... 2.1
Jan, 7..Man in the White Suit
{ABC Filmlo..ooovinias . B%
Jan. 8. .First Legion (Quality)...... 7.2
Jan. 9. High and Happy (Hwd. T¥).. &0
Feb, 1..Donovan's Brain (AAP). ... T.1
Feb, 2,.1, Jane Doe (Hwd., TV).... 4.8
Feb. 3,.Last Boondaries (AAP)..... 2.6
Feb, €. _Three for Bedroom C
(Gen, Tel)o ... iviseaes 10,4
Feh. 5..Lady From Louisiana
fHwd, TV} iosrarirrsnass 67
Feb, & .Love Happy (Standard). ..... [
Feth, 7. .Blanche Fury (MTA). ....... 71
« Mar. 1..Ceptain Black Jack (AAP).. 5.4
Mar. 2..Borderline (Gen. Tel.)...... 0E
Mar. 3..The Star (AAPY. ..... cvcun 10,0
Mar, 4. .Fallen I1dol (NTA). ........: 6.4
Mar., 5..Three Faces Wesi
(Hwd, TWi......0000i0an 6.3
Muor, &, .Black MNMarcissus (ABC Film). 7.8
Miar., 7..The Unholy Four (Tel-Pic),. T.8
Apr. 2..0t's in the Bag (NTA)...... 7.5
Apr. 3. ,Deadly Game (Tel-Pic)...... 76
Apr, &, ,.In Old California (Hwd. TV). 7.2
Apr, 5. River Heat (Tel-Pich, ., ... .2
Apr. 6. Strangers {(Gen. Tel}....... 9.5
Apr. 7..1t's a Wonderful Life
: (Alexander) ... ......... 1.1
Apr. B. . Movie Crazy (Gen. Tel).... T8
May 1., 5tranger on the Prowl (MTA). 7.7
Mav Z..Monster From the Ocean
Floor (Tel-Pich.......... 6.8
Mav 3. . The Well (MTA)......ccnis ¥.7
Moy 4. .Guest Wife (NTA)......00us £
May 5. .Might in Casablanca
(Standard) . ......... i 18
May &, . Thunder Pass (Alexander).... T
June 1..Fire Over England
(ABC  Film). ... oo 7.3
June 1.,The Whisile ai Ezion Falls
{Alexander) ............. B&
June 3. .Kind Heans and Coronets
(ABC Film)..oocvveeinnns 7.4
June 4..The Strange Mrs, Crane
(Alexandery .......0.0.. 6.4
June 5. .Three Sieps North
(Alexander) ............. &8
June &, .Butch Minds the Baby
ENTAY s s v
June 7..Lady at Midnight
{Alexander) .....iceeenna 7.3

WOW-TV, Omaha

“MILLION DOLLAR MOVIE"
Sunday, 10:15-11:45 p.m, PULSE

Sep. 11, "55,.The Sullivans (Hygo). .18.8
Dec, 4, '55,.Along Came Jonecs

(Gen, Tel) ..........165
Jan. 15, 'S6. .Boy From Indiana

(Gent, Tel)..ooviians. 16.1

(Continued on page 35)
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A 10-Year History: Movies Better
Than Ever; Fall of ‘56 Best Yet

® Continued from page 1

the production and distribution of

half-hour series, it turned those
ictures over to the then newly
ormed Hyvgo Television Films.

In those davs the usual deal be-
tween station and distributor was
for onlv one run, and often it was
only for one picture at a time. In
the trade this was called a “spot”
deal.

But in 1950, a virtual revolution,
the second important milestone
took place, Hyman sold out the
AAP catalog, which then ap-
proached 500 pictures, to David
Baird's Lansing Foundation. And
Baird in turn sold it to an organi-
zation being set up by Matty Fox,
former executive vice-president of
Universal Pictures. The name of
the new outfit was Motion Pictures
for Television.

Bv this time, Unitv Television, a
distribution outfit set up a little
earlier by Irvin Shapiro and Arche
Mavers, had acquired the TV dis-
tribution tights to between 300
and 400 pictures, by picking up
one package after another.

For the next three years, Unity
and MPTV dominated feature film
distribution in TV. No longer was
the spot deal the essential mode of
doing business, The individual pie-
ture was no longer important, It
was the- quantily that counted.

Unity and MPTV made famous
what was known as the “library”
deal, ir which they would commit
to the station all or a large part of
their library of pictures. The sta-
tion's contract often called not for
specific pictures but for so many
hours of feature film programming
over a two or thiee-yvear period,
Smaller Packages

During those years a number of
distribution operations were begun
with smaller packages of pictures.
Robert Lippert set up Tele-Pic-
tures with 26 films onlv 18 months
off the theatrical trail. Edward
Small set up Peerless Productions
with 26 good pictures of his own
making. Charles Weintraub set up
Quality Films with 26 good films,
Altas Television, Atlantic Televi-
sion, Specialty Television and Film
Vision all started about this time.

And Republic Pictures set up ils
own TV subsidiary, Hollywood TV
Service, which began the periodic
release of limited size packages of
pictures pulled out of its backlog.
This was the second large operat-
ing Hollvwood studio to put fea-
tures into TV.

But from 1951 thru 1953, the
biggest suppliers of featura films
were Unitv and MPTV with their
librarv deals. Thev were [lourish-
ing in 1952 when a big thaw took

WHO CAN

-AFFORD

MOVIELAB FILM LABORATORIES, INC.

THE FINEST
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KODACHROME PRINTING

63 EDITING ROOMS

SPECIAL TV SERVICES
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MOVIELAB BUILDING 619 W. 54th St., N.Y. C. 19 - JUdson 6-0360

place, and thev Ffurnished the
movie programming for many new
stations.

Well Dries

By the end of 1953 the Unity
and MPTV libraries were begin-
ning to peter out. The stations
wanted fresh product. But the ma-
jors were showing no substantial
signs of weakening. Some stations
began to play half-hour films in-
stead of features. For awhile it
looked as if the well had run dry
as far as TV was concerned.

But then, as usual, another revo-
lution, another milestone. On
Washington's Birthday, 1954, Tom
O'Neil, president of the Mutual
Broadcasting System and Ceneral
Teleradio, shook hands with a rep-
resentative of the Bank of America,
etfecting a deal by which he got
a TV lease on 30 pictures on which
the bank had foreclosed. The price
was over $40000 per picture,
more than had ever been paid to
get pictures into TV.

Chesapeake Deal

Almost simultaneously Hv go
concluded a deal with Chesapeake
Industries for 10 pictures at an un-
usually high price. A dozen Sher-
lock Holmes pictures were brought
into TV by a series of deals. Inter-
state Television, subsidiary of
Monogram, since been re-named
Allied Artists, put 28 of its pic-
tures into TV, some of them of a
better than usual TV quality and
a higher than usual price.

By the end of that summer, Hy-
man got back into TV [ilm distri-
bution, reactivating the Associated
Artists name. And he then brought
in 55 pictures, including a number
of potent properties. O'Neil fol-
lowed up early in 1955 with a deal
with Moulin Producztions for 10
pictures costing $50,000 apiece.

The pictures were better than
ever, and the prices stations were
paying [or them were higher than
ever. The hallmark of the feature
film business in 1954 and 1955
was quality. Stations were inler-
ested in limited packages of good
pictures. To amortize !ﬁn high cost
of this quality, they were finding
new modes of programming, they
were drawing new sponsorship into
movies.

The business appeared ripe for
major studio product, and inevi-
tably it came.

The fourth greal milestone took
place on July 17, 1935, when
O'Neil, atter a year of negotiations,
finally signed a contract giving
him RKO Radio for $25,000,000.

By December, 1955, things were
bappening fast. O'Neil sold out
the TV rights to the RKO backlog
to C&C Televisiun set up by Matty
Fox, National Telelilm Associates,
after long negotiations, succeeded
in getting the TV rights to 10 great
David O. Selznick pictures.

In February, 1958, Columbia
Pictures started TV distribution of
104 of its pictures thru its subsidi-
ary, Screen Gems, On March 1,
a deal was made giving AAP the
TV distribution of the Warner
Bros.” bazklog. On May 14, NTA
made a deal for 52 pictures out of
20th Century-Fox. And on June
22, M-G-M announced that it
would put its pictures into TV dis-
tribution thru its own offices.

Ten years, four great milestones,
thousands of pictures, many good
ones, and in the living rooms thru-
out the land, the public can con.
tinue to enjoy itse!l}.

The Billboard . . . lelevision’s
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Feature Film
Benefits Cue
Sponsor Rush

® Continued from page 17

sponsor controlling an entire movie
program can have nine minutes
of commercials. This gives him
the prerogative of running only
two—or even one—extra long com-
mercial, giving him the opportunity
to deliver a soft, detailed and
persuasive salzs message,

The many local auto dealers
who use movies are keenly aware
of the advantage in this. It gives
them the time to enumerate a
wlole list of specialties.

Schlitz Beer, in its top-rated
movie in Milwaukee, has been
using seven and eight-minute com-
mercials for some time,

The multi-product sponsor can
use the extra commercial lime to
stage a wvertible [estival ol his
products.

Another strong point  about
movies is that thev are wusually
cheap. In manv cases the addi-
tional commercial time will cost
ne more per thousand homes
reached than a good half-hour
show,

TvB Pinpoint

The television Bureau of Adver-
tising, ‘in ils “pinpoint” studv ol
local movies last fall, figured that
a five-spot a week schedule on
nighttime movies on 85 stations
in 76 markets would cost $2.65
per thousand sales ecalls, according
to the Nielsen measured audience.
This would cost a gross or $34_ 643
per week.

Associated  Artists, which has
been making the most inlensive
efforl to gelt sponsor iuterest
feature films, argues that by pick-
ing only the top movie programs—
those playving onlv first and second-
run films—a sponsor can get an
een better c.p.t. than that. AAP
figures that the top leature pro-
grams in the .op 50 markets would
cost a sponsor only about $1.70
per thousand homes reached, ac-
cording to the American Research
Bureau ratings.

$6,500,000 Tah

AAP estimates that full sponsor-
ship of fresh. top-grade movies
once a week in the 100 top mar-
kets would cost a national ad.
vertizer a gross for time and pro-
gram of $6,500,000 over the vear.

So greal is the mountirg interesl
in movie sponsorshin that a couple
of the major ad agencies are re-
ported to be toving with the idea
of buying their own purchase of
feature films—either from one ol
the TV distributors or directly from
a producer—to share among their
spot advertisers. An expenditure
o $6,500,000 could obviously take
care of a large portion of a big
agency’s spot spending and put il
all into one attractive, powerful
and more easily controlled bundle.

6,500 Feature Pix

® Continned from page 30
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Judges Give Views

On Cover

Entris ~

Authorities in the industrial design and graphic arts field judge
entries in The Billboard's annual phonograph record album cover contest
From left to right: Walter Margulies, Lippincott & Margulies, Inc.; Freda
Diamond, designer and consultant; George MNelson, George Melson & Com-
pany, Inc.; Walter Dorwin Teague, Walter Dorwin Teague Associates, and
Will Burtin, Visual Research and Design.

NEW YORK—Experts in the
field of industrial design and
graphic arts who judged the entries
in The Billboard’s annual album
cover contest were genera]ly im-
pressed with the quality of the
covers as attention-getters, but the
experts felt that considerably more
could be done in designing covers.

Walter Dorwin Teague, for in-
stance, stated, “I'm impressed with
the gualitv of the covers; there has
been much improvement in the last
several vyears.” Teague added,
however, that “nothing takes the
place of inspired intuition in pack-
aging.”

Will Burtin, of Visual Research
and Design, noted that the winning
covers were simple. “Generally,
he added, “the covers are too in-
volved.” He also felt there was
much to be done in the field.

Should the cover be .indicative
of the contents? Is it not a matter
of believability? These were points
raised by Walter Margulies, of
Lippincott and Margulies, Inc.

Burtin Views

Burtin expressed the view that
manufacturers must erystallize their
own thinking . regarding covers,
Currently, he indicated, there is
no disciplined thought on the mat-
ter.

Burtin feels there are two types
ol record buvers—one type knows
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Shostakovich  "“Ballet Suites,”
Classic Editions 3012, winner of
first place in the Classical cate-
gary.
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Beethoven's “Eroica,” Pittsburgh
Sympheny, Capitol PBE334, winner
of ®second place in the Classical
category.

what it wants; the second tvpe is
not so assured, and for this type the
cover is very important. “It should
reflect the contents of the package,
but often it disappoints,” he said.
“The field of album covers waits
for a proper analy:is.” .
All the judges indicated that
their selections were based on
whether the album cover stimu.
lated the impulse to pick the al-
bum and possibly purchase it
Freda Diamond, designer and con-
sultant, said that the “Ambassador

Satch” cover gives the viewer “a |

lift . . . a feeling of affection . ..
and it reflects Armstrong’s music.”
Teague said the “Ambassador
Satch” cover stirred in him a desire
to hear the album. Margulies said,
“It's a most believable cover for
the contents.”
More Categories

Many album covers do not mir-
ror the contents, the judges [ell.

The judges suggested that there
be more categories in the next
cover competition. “It is difficult,”
one stated, “to compare singers and
instrumentalists,”

In addition to the winners seen
below, honorable mention in the
pop field was awarded lo Seeco
Records for “Latin Dance Party”
and honorable mention in the clas.
sical field to RCA Victor for "I
Pagliacci.”
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“"Ambassador Satch,” Columbia

CL840, winner of first place in the |

Pop category.

P ATIrERS

“The Piatters,"” Mercury MG20146,
winner of second place in the Pop
category.

YOUNG CLEFFER
BATTING 1000

NEW YORK — Roberta
Heller, a 21-year-old house-
wile, is the envy of the Brill
Building. Her first published
song, “Speak My Love,” has
been recorded by Vie Damone
(a Billboard “Spotlight” this
week), and her second tune
(title still under wraps) has
been cut by Kitty Kallen and
will be released shortly, The
voung  tunesmith  wrote the
lvries [or both songs while
working for music publisher
Ivan Mogull, who headquar-
ters in the Brill Building. The
tunes, nateh, are puhlisheﬂ b
Mogull’s Firm. :

Bell Records
Boosts Line
To 49 Cents

low-priced pop cover line distrib-
uted by Pocket Books, will raise
its price [rom 39 cents to 49 cents
per disk, eftective with its new
August 20 release. This marks the
end of the 39-cent level, as most
of the other cover-labels are also
pegged at 49 cents.

According to Arthur Shimkin,
artists and repertoire director of
Bell, as well as of the Simon and
Schuster Little Golden disk lines,
the increase has been instituted to
ﬁi‘re the outhit greater speed and

exibility. With the added profit
I—.::-::'Ili,n:-+ the company can set up spe-
cial recording sessions whenever a
new tune shows signs of “making
it,” and not have to worry about
getting the maximum number of
sides done in each three-hour
sessions.

Also, the disks will now come
packaged in a high-grade stiff
paper jacket to improve their ap-
pearance on Lhe racks,

According to Shimkin, the disk-
ery had been averaging four or five
releases per month. Now, if the
market snstains a larger number of
hits, Bell will be able to step up
its output at will. The August re-

NEW YORK —— Bell Records,

MATCHING THE EXPERTS

16 Dealers Win BB
Kits in Cover Test

NEW YORK—At the recent
National Association of Music
Merchants” (NAMM) Convention,
nearly 200 .ecord dealers entered
The Billboard’s Album Cover Con-
test in an attempt to match the
winning selections previously made
by a panel of design experts. Six-
teen dealers successfully matched
the experts, and will receive a full

ear’s subscription {ree to The Bill-

oards point-of-purchase  Sales
Booster Kits. The selections were
made from 81 entries on the basis
of the cover best meeting thy needs
of self-service merchandising,

Eleven dealers won in the popu-
lar category by correctly selecting
Columbia’s “Ambassador Satch” al-

bum as the winner. They are:
Carl C. Willijelm, the Music
House, Haddonfield, N. ].; John

Violetto, Violetto’s Music Shop,
Negaunee, Mich.; Frank Gumbina,
Long Island Music Shop, Queens
Village, N. Y.; Osa Jay, the Hecht
Company, Washington; Jolin End-
ers, Southwestern HRecord Sales,
Houston; |. C. Carducei, Central
Music, Williamsport, Pa.; B. G,
Rawe, Rowe Accordion Center, Al-
lanta; Ralph Cilbert, Realurt Music
Service, New York; Phvllis Barr,
Windy Heriee’s Record Bar. Sa-
vannah; Phil Rose, Compe Com-
pany, Lachine, Ontario, and Jo-
seph Stagnitta, Stagniltta Music,
Syracuse,

Five dealers won in the classieal
category bv correctly  selecting
Classic  Editions’  Shostakovitch
Ballet Suites as the winner. They
are: Herman Carvina, Globe Rec-
ord Shop, Richmond, Va.; Clay
MecDaniel, House of Music, South-
ampton, N. Y.: A. Schliga, Macy's
Musie Department, New York;
Fauline Fordyee, Innlclds Music

lease will carry six disks, plus
possible specials.

The majority of Bell sales now
are on 43 r.p.n. disks—a little over
) per cent—and increasing, savs

Shimkin,

NEW YORK — Buchanan and
Goodman, those fearless perform-
ers, producers and purveyors of the
controversial “Flying Saucer™ disk,
apparently have been successful
in their attempt to run the gaunt-
let of allegedly “infringed” pub-
lishers, diskeries and performers.

Latest reports indicate that so
far nobody has laid a hand on the
lads, and that their only problem
at this point is getting the records
pressed. When last heard from,
Buchanan and Coodman were en
route Lo California, via the jockey
trails.

Warren Troob, attorney for the
|boys and their Luniverse label,
rushed back from Europe last week
to assume the burden of their
waorries, and went right into a series
of huddles with the Harry Fox of-
fice. Regarding this publishers’
agent's claims to royalties on the
plethora of tune [ragments used in
the disk, Troob told The Billboard
that “We have every confidence
that this matter will be resolved in
a mutually satisfactory manner.”

According to Troob and also to
the New York distributor of the
disk, Alpha Distribuling, there have
been no papers served and no in-
junctions granled. “We haven’t
even received a complaining phone
call,” said Harry Apostaleris, Alpha
partner. It's recalled that just two
weeks ago, suits were reportedly
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‘SAUCER’ SOARING, FREE
OF ALL LEGAL ACK-ACK

being prepared by an angry, agi-
tated array of publishers, agents
and diskeries.
Clearance Okayed

Troob’s main concern apparently
is that many radio stations are still
afraid to program the disk becaunse
of insulficient clearance informa.
tion. Says Trobb, “No one need be
concerned about this because all
of the compositions involved are
antomatically cleared bv either the
American Socicty of Composers,
Authors and Publishers, or by
Broadeast Music, Ine. (mostly the
latter), whether thev are on the
‘Flying Saucer’ or elsewhere.” The
attorney stated that the stations’
only concern should be “Do
Buchanan and Coodman have any
copyrighted material on the record
that has not been eleared by one
of these organizations?” e con-
tinued, “They do have a quantity
of their own copvrighted material
on the disk, and 1 have been au-
thorized by them to state thal they
have given their blanket authoriza-
Hon for the broadcast and the per

formances of this phonograph rec
ord.”

Meanwhile, according to The
Billboard charts this week, many
stations are plaving the disk, and
undeniably it's one of the top-sell-
ing hits. Juke box ops have been

(Continued on page 91)

Shop, Hamilton, O., and Harry
Feldman, Elmore’s Record Shop,
Fort Smith, Ark.

Dealers Differ

According to votes cast by the
dealers, their first choice in the
popular category was Capitol Rec-
ords’ “Night Winds”" by Jackie
Gleason, which did not rate among
the three winners selected by the

anel of experts. Second choice
v the dealers was Tahiti Records’
“Beachcomber Serenade”™ -which
also was not selected by the ex-
perts.

In the classical category, the
dealers did better. Their first choice
was Capitol Records’ “Eroica” al-
bum which pliced second in the
experts’ judgment. Second place,
according to the dealers, was RCA
Victor's “I Pagliacei” album, which
was awarded honorable mention by
the experts.

A story, elsewhere in this section,
contains complete information and

ictures of the winners as selected
E}' the group of leading industrial
design and graphie arts experts.

' NEW SAUCER
‘Man From

Mars’ Has
Send-Off

NEW YORK —— The apparent
immunity to legal action enjoved by
the new hit novelty “The Flying
Saucer” (see story elsewhere in this
issue) prompted the release this
week of a similar platter, tagged
“The Man From Mars.”

The new disk, featuring Sid
Lawrence and his friends on the
Cosmic label, also spotlights actual
sound-segs from current hit records,
Lincluding—as  an  ironie  [illip—a
| portion of the Buchanan-Coodman
"Saucer” disk.

Also heard on the Cosmic platter
are bits of Pat Boone’s "I Almost
Lost My Mind,” Al Hibbler's
“When the Lights Co Down Low™;
Bill » Haley's “Shake, Rattle and
Rell”; Elvis Presley’s “Hound Dog,”
Frinkie Lyman and the Teen-
Agers' “Why Do Fools Fall in
| Lave?” the Four Lads’ “Standing
on the Corner,” and the Kavdets'
“Stranded in the Jungle.”

The new disk [eatures a swilch
on the “Flying Saucer” theme, with
the saucer aliens reporting back to
Mars about earth conditions. The
origin of the disk is shrouded in
as much mystery as the Buchanan-
Goodman platter was originally.
Buddy Zellman, who operates a
delicatessen in Cleveland, report-
edly cut the disk, and it is being
distributed nationally by Art Free- ’
man’s Cleveland distribution lirm,
Benart,

Salkin Heads
Decca Bally

NEW YORK—DMartin P, Salkin
has been appointed director of pub-
licity and promotion [or Decea Ree-
ords. He suceceeds Mike Connor,
who resigned [rom the post last
\\'Eﬂ'k.

Salkin will have all disk jockey
promotion under his wing and will
| hiead up branch promotion staffers
including Bud Katzel in the East,
Don Foreman in the Midwest,
Harry Silverstein in the South and
George Sherlock on the West
Coast. Ann-Elizabeth Reisman con-
tinues as promotion assistant.



www.americanradiohistory.com

RECORD-EQUIPMENT MERCHANDISING

THE BILLBOARD

AUGUST 11, 1956

Fall

Sales Outlook Bright

In Equipment Merchandising

New Developments in Reproduction,
Wider Price Spreads Seen Healthy

By REN GREVATIT

NEW YORK—DNew entrants in
the phono equioment industry, a
hmager base of equipment retail
prices than ever before, and new
and salable developments in the
music reproduction field all point
to the heaviest fall business in his-
tory, Dealers who gear IE now
can make the most profit of the vast
amount of marketable merchandise
available.

Dealers attending the recent Mu-
sic Merchants trade showings here
got a solid impression of what's
to come.

London Records formally entered
the phonograph field with the in-
troduction of its de luxe hi-fi AM-
FM radio-phonograph. Housed in
a handsome mahogany cabinet, the
unit carries a tag of $795 and is
designed for class trade only. The
fine consists of the one model, and
the company has no present plans
for moving into the more competi-
tive, lower-priced feld.

Pilot Hndli,n showed an expanded
line of components and console
wnits. Component merchandise in
the line consists of premium qual-

TAPE TIPS

- V-M Corp.
Head Gives
Sell Pitch

NEW YORK—There are more
ways to sell tape recording and
laying equipment than many
alers might think. Such was the

_substance of a talk delivered by

Victor Miller, president of the V-M
Corporation here when his firm’s
1957 tape and phono lines were
introd

the fun of taping junior’s progress
in his music lessons as an argu-
ment to sell a tape machine. Tape
units are of gr]:at hﬂlp‘li in pointing
up one’s weak spot in language
studies, too, said Miller, and ﬁe
added that there is nothing quite
s0 rewarding as puttin%aun tape
the happy memories of tamily life
which can be played months and

~ years later,

. Other more standard arguments

focus on the ability to tape favor-
ite radio shows and to play the
growing number of high quality
music and spoken words material
now on tape.

Decca Phonos
Get LP Push

NEW YORK—Decca Records
has developed an LP disk tie-in to
push its new hi-fidelity phono-

hs. The 12-inch demonstration
sra . keyed to the firm’s slogan, “A
New World of Sound,” contains
ts from six classical and six
pop LP’s from the label’s catalog.

The detailed notes on the liner
not only promote sales of each al-
bum represented on the disk, but
also point up the reasons why each
excerpt was used for the demon-
stration, The music on each band
of the disk is designed to -show
specific hi-fi capabilities of the in-
strument. Salesmen use the disks
for demonstrating the e?uipment.
and each buyer of one of the four
Decca hi-fi machines, the Eldorado,
Riviera, Ambassador and Mont-
clair, receives a free copy.

uced.
Miller said that dealers can cite

ity FM-AM tuners, amplifiers,
preamplifiers and control equip-
ment in combination with Garrard
changers, magnetic pick-ups and
multiple speaker systems of special
design. In single cabinet units,
Pilot is featuring six Ensemble and
Encore models, including three hi-
fi phonos and three AM-FM radio-
phonos with a price spread of
$169.50 to $395.

Low-Priced Line

Steelman's new line concentrates
on low-price merchandise with 10
of the 14 new models carrying

ice tags under 3100. Of these,
Fi:’lﬂ are billed as hi-fi units with
the lowest priced “hi-fi portable”
pegged at $39.95. All units except
the two lowest-priced and a 45
r.p.m.-only model carry four-speed
turntables. Top priced model is a
de luxe hi-fi phono-radio console
at $299.95.

Another firm looking to more
activity in both components and
complete packaged hi-fi is General
Dynamics’ Strumh-erf; Carlson Di-
vision. Seven console phonos and

hono-radio combination units
Eavﬂ been introduced, ranging in
price from $149.95 to $525. The
company’s Custom Four Hun-
dred” line of components has been
completely redesigned and restyled,
in keeping with current market
trends.

A half dozen new models feature
the 1957 Admiral hi-fi phono line
which was exhibited at the Music
Trade Show. Table, chairside and
console units are included and all
carry four-speed changers. The
price range of $79.95 to $209.95 is
considerably narrower than in a
number of other lines.

Unitronics Corporation, formerly
known as Olympic Radio and Tele-
vision Inc., and now affiliated with
David Bogen Company and Presto
Recording Corporation, leads off
its new line with the Westbury,
a hi-fi radio-phono-tape recorder,
listing at $299.95. e company
has also debuted its West German
import line of hi-fi AM-FM radio-
phonos, manufactured by Loewe
Opta. The imported line will be
marketed under the name Olympic-
Opta.

Old-Fashioned Model

CGuild Radio and Television Com-
pany cops the crown this year for
the most novel hi-fi equipment,
The company unveiled its Grafo-
nola unit, a hi-fi phonograph in-
corporating the appearance of an
oldfashioned crank-operated
gramophone. Most attention-get-
ting feature is the hom er,
typical of early sound reproduction

Bethlehem
Pushes Porgy

NEW YORK—Bethlehem Rec-
ords’ rer:eﬂ announced three-LP
“Porgy a Bess” package is
getting a heavy consumer build
which, diskery execs believe,
presell many buyers.

According to Joe Quinn, public-
ilg1 chief for Bethlehem, a special
“three-dimensional” dealer package
has been developed with an actual
“pullout” on the jacket, in the form
of a handerchief, listing the more
than 30 artists performing. The
gimmick is reportedly itﬁeal for
window display and in-store use.

Quinn said that the consumer
program has reached about four
million record buvers, which he
described as one of the “largest
campaigns in the industry for a

r

release of this type.”

units. Incorporated in the 16%-
inch horn is a five-inch tweeter
speaker and the early American
stvled cabinet contains matched
6 by 9-inch heavy duty speakers.
The set retails for $199.95.

The Waters Conley Company,
of Chicago, is also featuring a new
line of phonograph models with
the spotlight on the hi-fi portable
est priced entry in the line is
$19.95.

In the tape field, there was addi-
tional news of interest to dealers,
Bell and Howell’s new table and
portable tape recorders, formerly
sold only thru photographic out-
lets, and now being made avail-
able to music-record-phono dealers
on a selective franchise basis, New
improvements, insuring noise re-
duction and greater ease of opera-
tion have been built into all current
models of the firm’s Miracle 2000
and Stereotone tape recorders. The
Bell and Howell hi-fi
includes six series of de luxe instru-
ments retailing at prices from $395
to $1,800.

Also on the tape front were ster-
eophonic tape plavback units in-
troduced by the V-M Corporation
and RCA Victor. In both cases,
the units are available at a popular
price of under $300. Also both
players have been styled to match
existing hi-fi phono units in each
line. In the case of the V-M bi-
naural player, the unit is also a
monaural recorder as well
player.

Traffic Builders

Any dealer stocking either of
these lines can build plenty of
store traffic by demonstrating the
stero units and backing the dem-
onstrations with solid local promo-
tion.

Other new lines, by major pro-
ducers, in almost every case, have
been expanded and have more
over-all market appeal, thru wider
price spreads, than at any time in
the past. The variety of styles,
types, prices, the tremendously in-
cr promotion budgets at the
manufacturer level and reports of
1956 sales running from 20 to more
than 100 per cent over the same
Feriud a year ago, all augur well
or a banner fall selling period,
with bright prospects for the best
holiday volumz yet.

19 Sign Up for
N. Y. Hi-Fi Show

NEW YORK — Seventy-nine
manufacturers have now signed up

to exhibit their wares at the forth-|

coming Hi-Fi Show, to be run here
by the Institute of High Fidelity
Manufacturers. The

ing.

%'mruﬁtinna] value of the show
for dealers in this area will be in-
creased with the entry ef radio
Station WOQXR as an exhibitor, The
station will reportedly do several
live broadeasts from the show,

Meanwhile, plans are under way
for Institute sponsorship of similar
shows in Los Angeles and San
Francisco. Dates for the former,
to be handled on a joint basis with
the West Coast Electronie Manu-
facturers’ Association, are February
6 thru 9, while February 15 thru
18 have been set for the Northern

lCnlit’umia affair,
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Cuild Radio and TV Carporation

has reported heavy interest in its
Crafancla hi-fi radic-pheno com-
bination. The moming glory flared
korn and brass crank are keynotes
of the early American styling. List
price is $199.95.
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Pilot Radio has brought out the de luxe model 1040 hi-fi radio phono-
graph in its 1957 line, The four-speaker unit is available in mahogany,
cherry or blond and has a basic retail price of $475.

-]

o R

NEW EQUIPMENT

e

The exclusive Essex model hi-fi radio-phone marks London Records’
debut in the equipment field, The unit features a 20-watt amplifying sys-
tem, three-speed Garrard changer and all-wave radic as well. Designed for
class trade, the set carries a list price of $795.

The V-M Corporation’'s Celeste

model binaural tape player. The
unit is matched to reproduce
bingural tape with the *‘Fidells™
model hi-fi phonograph. The Caleste
aglzo records snd plays n:-:.-r-,:u_,.r"._-!

tape. Retail price is $250.
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Show Biz Waits Ike's

Action on

By MILDRED HALL

WASHINGTON—The box-of-
fice world=both indoor and out
door—was still waiting breathlessly
last week (3) to learn whether the
President would sign the King Bill
to lower admissions taxes. Feeling
is current here that he will sign the
admissions tax bill, in view of the
com ise reached between the
House and Senate in lowering the
originally proposed $1 exemption
level to 90 cents, as against the
presently taxable 50-cent level.

The President did give his bless-
ing to the musical side of the enter-
tainment world, by signing a bill
to te the National Music
Council (see The Billboard, August
4), With his signature, went a
Presidential salute to musicizns and
the important part they play in the
life of our people. American music
has brought us pleasurable distine-
tion at home and abroad.”

The council, which will repre-
sent virtually “all of the major vol-
un musical organizations in our
country,” the President added, will
include “symphony orchestras, song
writers, choruses, educational as-
sociations, publishers, labor unions,
music clubs and others.”

Back on the tax front, Sen.
Harry F. Byrd (D., Va.), chairman
of the Joint Committee on Internal
Revenue taxation, has wnnounced
that studies of all aspects of U. 5.
taxation will be made by the com-
mittee staff this summer, under the
direction of Colin F. Stam. One
phase of the study will cover a “re-

Petrillo Sets Up
Coast Office

HOLLYWOOD—The estahlish-
ment of a West Coast office of the
American Federation of Musicians
on a trial basis was announced
here this week by union President
James C. Petrillo.

Officially disclosed by Local 47
Vice-President Max Herman, Pe-
trillo deelared he is trying to learn
if a ent office of the Federa-
tion is needed here “to eliminate
possible difficulties encountered by
all locals” because of the time dif-
ference between here and New
York.

Phil Fischer, AFM vice-president
and studio representative, said the
action has been considered for sev-
eral years but that it was probabl
given impetus by the recent revolt
in Loecal 47. The office is sched-
uled to open here about September
1, and will be headed by Herman
Kenin, currently president of the
Portland, Ore., local, and a mem-
ber of the International Executive
Board.

Kenin is expected to resign his

st in Portland Local 99, A vio-
inist and attorney, he was head of
a subcommittee of the executive
board which recently investigated
the Local 47 revolt.

GILBERT TO
PUBLISH BOOK

HOLLYWOOD—L. Wolfie
Gilbert, West Coast chairman
and a member of the board of
ASCAP, added another laurel
to his career this week with
the disclosure of the forthcom-
ing publication of “Without
Rhyme or Reason,” a collec-
tion of tales about vaudeville,
50m

gwriting and motivn pic-
tures, Eenneﬂ by Gilbert.

Book will with Gilbert’s
behind-the-scenes experiences
in the music business from the
turn of the century on to the

present day, Tome will be
published E‘y Vantage Press.

Tax Bill

view of the present excise system,
with a view toward removing
inequities.”

e staff has been given au-
thority to “consult with the Treas-
ury Department and any outside
groups who mayv have knowledge
of these matters.”

Vox fo Bring
Pantheon Here

NEW YORK — Vox Records,
one of the leading indie package
producers, will introduce its low-
priced Pantheon label to the
United States around September 1.
The line, consisting mainly of pop-
ular classies, has been available in
several European countries and in
South America. It will retail here
for $2.99 per 12-inch disk.

At *the same time, Vox will step
up its release of so-called "pop”
LP’s, with five new disks and eight
converted 12-inchers featuring pi-
anist George Fever, due in August.

The Pantheon disks, which will
be pressed in the States, will bow
with a performance of Tschaikow-
sky’s Symphony No. 6 by the
Trieste Philharmonic under Hein-
rich Hollreiser, and of the Brahms
Violin Concerto with Walter
Schneiderhan and the Bamberg
Svmphonv, Edouard Van Remoor-
te! conducting.

The new pop disks, all recorded
in Europe, include “A Musical Por-
trait in Hi-Fi: George Gershwin,”
with Heinz Sandauer, piano and
ork: several dance disks, and an
addition to the label's musical
i:rave]ug series: “Cook's Tour of
Venice,” with Cianni Monese and
his ork.

The Fever “Echoes” disks, long
the label’s best sellers, have been
sound-enhanced, and the pianist
ha; added several recent hit tunes
to each set. Aeccording to Vox vee-
pee Larry Green, two additional
12-inch conversions will be added
to the Feyer series in the near
future,

The Vox pops will continue to
sell at $3.98, and the “longer-play™
Vox classics at $4.98,

Mercury Lines
Up "57 Albums

NEWYORK —— Mercury Ree-
ords’ 1956 album program has
been so successful that the label
has already lined wp production

lans on about 40 new pop LP’s
or release in 1957. The packages
will practically all feature newly
recorded material.

The [irm, which started a hig
promotional push on packages at
the beginning of this year, will
have released 125 LP’s by the end
of 1958. Mercury artist and reper-
toire chief Art Talmadge credits
the label’s one-cent-bonus LP pro-
motion (introduced this summer) as
]JEi!'ll-ﬁ a major contributing factor
to the company’s LP boom this
year.

Moe Gale to
Face Surgery

NEW YORK——Moe Cale, well-
known man about rthythm and blues
and Gale Agency topper, has been
hospitalized at Mt. Sinai here. Gale
is suffering from an intestinal ail-

ment and will undergo surgery
Wednesday (8).

TRIPLE CROWN
TO RAY PRICE

NEW YORK — Ray Price
has won The Billboard’s “Tri-
ple Crown Award” for his
Columbia rr:mnlin% of “Crazy
Arms.” In the July 28 issue
of The Billboard this record
hit the top position on all
three country and western
charts (Best Sellers in Stores,
Most Plaved in Juke Boxes
and Most Played by Jockeys).
The presentation will take
place sometime in the next |
week (see further details in |
future issue). This is Price’s |
first Triple Crown. :

Previous winners in the |
country and western field
were Elvis Presley for “Heart-
break Hotel” in April, 1956;
Tennessee Ernie Ford for
“Sixteen Tons” in  January,
1958; Carl Smith for “Loose
Talk” in February, 1953, and
Webb Pierce, who won four
awards in 1935, for “Love,
Love, Love” in Nuvember: “I
Don’t Care” in August, “In
the Jailhouse™ in March and
"More and More” in January,

Home Fun Tab
Plenty High

HOLLYWOOD — Money spent
on home entertainment continues
to be the foremost source of recrea-
tion spending by Americans, with |
$2,360,000,000 “spent on radios, |
television receivers, records and

musical instruments during 1955,

A report on personal consumption |
expenditures released by the U. l
Department of Commerce last|
week revealed a gain of $156,000,- |
000 for home entertainment pur-|
chases over 1954, Latter field led
all other expenditures by a wide
margin, with the sale of magazines, i
newspapers and sheet music second
with $1,742,000,000,

Admissions to motion picture |
theaters totaled  §1,286,000,000
compared to $1,275,000,000 for|
1954, while legitimate theater and |
opera grossed $221,000,000, Home |
entertainment spending has risen
approximately 12 per cent since
1952, with the likelihood of an ad-
ditional gain of 5 per cent to be
made during 1956.

Total recreation spending has
risen from approximately $11 bil-|
lion to in excess of $13 hillion in|
the period 1932-1955, while the
total personal consumption expendi-
tures have increased from $218
billion to almost $254 billion in the
same period,

Report showed spectator sports
grossed $231 million, commercial
participant amusements $6831 mil-
lion, pari-mutuel net receipts were
$426 million and club and other|

fraternal organization events totaled |
2590 million.

Urania Bows
Fall Program

NEW YORK——Urania Records
unveiled its fall merchandising
program to distributors last week.
Plan includes a discount program
for dealers, dating and 100 per
cent exchange privilege on entire
catalog.

Effective August 1 thru Septem-
ber 15, the dealer is allowed a 10
per cent discount on entire catalog.
Dating provides for one hall Sep-
tember and one half October,
Salesmen will be given promo-
tional material for the drive.

Dave Rothfeld was appointed
sales and merchandising manager
for Urania by President Sieg Bart,
Rothfeld announced the appoint-
ment of Ideal Record Distributors
to handle the line exclusively in
the New York metropolitan area,

|
|

o pm——
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Read Granted
Restraining
Order Vs. AFM

HOLLYWOOD — Cecil Read,
expelled from the American Fed-
eration of Musicians for leading a
revolt against the union recently,
was granted a temporary restrain-
ing order by Superior Court Judge
Clarence Hanson here last week
(21), preventing the Federation
from interfering with his right to
work.

The unprecedented ruling, in ef-
fect, suvs that a member of the
AFM may not be denied the op-
portunity to work as a musician,
despite existing Federation regu-
lations and previous history of sim-
ilar cases which have all but tolled
the end of a musician’s career.

The injunction was handed down
over objections raised by AFM
Counsel Michael Luddy and Henry
Kaiser, who had previously indi-
cated during the court hearings
that an injunction, in effect, would

'serve to indicate that the union

would prevent Read from seeking
employment. Judge Hanson en-
joined the Federation from enfore-
ing provisions of the AFM bvlaws
which would have put Read’s
name on the aceepted union taboo
lists; namely, its “do not perform
for or with” and “suspended” lists.

Read, however, was denied full
membership privileges, the right
to attend meetings and access of
union facilities. -

Local 47, meanwhile, elected
Max Herman a vice-president and
Lou Butterman, trustee, at a routine

S. | membership meeting. Both had

been temporarily appointed to re-
place the positions of deposed
members, Election of Herman and
Butterman gives dissident forces
the balance of power on Local
7's board of directors. Herman, it
was learned, has held a series of
meetings with AFM  Attorney
Henry Kaiser, designed to effect a
truce in the local’s fight with the
Federation and aimed at correcting
local inequities thru peaceful nego-
tiation.

Decca Pacts
Slenczynska

NEW YORK —— Pianist Ruth
Slenczynska, former American child
prodigy and pupil of Rachmaninoff,
Schnabel and Cortot, has been
signed to an exclusive, long-term
pact by Decca Records for its Gold
Label.

Miss Slenczynska retired follow-
ing her childhood career but en-
gaged on a new career last May
when she appeared on the TV
show, “This Is Your Life.,” Since
then she has been hooked by the
MNational Artists Corporation for

-tmore than 60 concerts with the

Boston Pops Orchestra under Ar-
thur Fiedler, and for a Carnegie
Hall concert October 27 with the
New York Philharmonic Symphony
under Dmitri MihuEOulis. The
artist’s biography is being written
by Louis Biancoli for spring 1957
release.

Is Horowitz, Decca’s director of
classical artists and repertoire, said
Miss Slenckynska's first LP will be
released late this fall,

Arnold Shaw Pens
‘West Coast Jazz' . . .

Armold Shaw, professional man-
ager of Edward B. Marks Mutic,
novelist and savant, has written
an exhaustive, informative piece on
“West Coast Jazz” which appears
in the September issue of Esquire.
The magazine also carries a special
profile of Shaw,

MORRIS STRONG
ON B-S CHARTS

NEW YORK —— The E. H.
Morris publishing outfit is hot
right now, with three tunes
on the best selling charts, and
two just off the list. The
three chart records are the
Chordettes” “Born to Be With
You,” “Canadian Sunset,” and
Nat Cole’s "That’s All There
Is to That.” Still going strong
sales-wise are Cathy Can's
“Ivory Tower” and Frank
Sinatra’'s “How Little We
Know.” Ceneral professional
manager Sidnev Kornheiser
also points out that all of the
tunes are “copy sellers.”

Grade Merger
Aids GAC in
Foreign Field

NEW YORK——Merger plans
between the General Artists Cor-
poration and the Lew and Leslie
Grade ﬁ%ency's U. S. operations
were finalized here August 1, and
the latter firm moved its local of-
fices over to GAC’s new office
space in the Crowell-Collier Build-
ing.

Eddie Elkort, who has headed
uiJ the Grade operation here, goes
along with the deal as a GAC
veepee, The merger with the Lon-
don agency puts GAC in the
foreign booking field in a big way.
The Grades’ main offices in Eng-
land will continue to represent
CAC talent abroad.

Meanwhile GAC is discussing
still another merger pact with the
Gale Agency here. However, no
decision has been made at this
time. GAC last vear took over the
Ceorge A. Hamid Agency, one of
the biggest outdoor booking outlits
in the world.

Heller Opens
Own Distrib

EW YORK——Eddie Heller,
owner of Rainbow Records, this
week will open up his own distrib-
uting organization here.  Outfit
will be called Live-Wire Distribut-
ing Corporation and, according to
Heller, will handle other lines in
addition to Rainbow.

This new set-up follows on the
heels of a split between Heller and
Jerry Blaine's Cosnat Distributing
chain, which has handled the line
for several vears. In Philadelphia
last week, Rainbow dropped Cosnat
for David Rosen Company, and in
Newark for Essex Distributing.

Unique Tt:;ps
Movie Talent

NEW YORK — RKO Unique
Records has ranged into the meo-
tion pic field for its latest talent
pactings. The diskery has signed
Jane Powell, Piper Laurie and
Gloria DeHaven to new contracts.
Other newcomers to the fold in-
clude the Skylarks, who perform
regularly on the Dinah Shore TV
show, and singer Bob Graybo.

Miss Powell's first disk will be
the sound-track album on her new
flick, “The Girl Most Likely.”

Coral Records in

New Queens Plant

NEW YORK — Coral Records’
New York distributing outlet, long-
time resident of Tenth Avenue
here, has moved to expanded quar-
ters in Queens. All local dealers are
being invited to inspect the mod-
ernized plant, according to Howard
Kaye, branch manager.
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Name Bands on Networks

® Continued from page 38

inted reference to NBC's new
0 am. to noon “Bandstand” pro-

ABC’s band shows include Paul
Whiteman's “Best Bands in the
Land” (Monday thru Saturday,
9:35-9:55), which features remote
pick-ups from various ballrooms
across the country. This week's
line-up inclndes Art Mooney, Ralph
Flanagan, Henry Jerome and Fred-
die Martin, Martin, playing from
the Cocoanut Grove, Los Angeles,
is aired over three webs this week—
ABC. NBC's “Bandstand” and CBS
(Sundays, 12:30-1 p.m.) The ABC
radie network also airs “American
Music Hall” (across-the-board from
8 to 9:25 p.m.) which features the
bands of Glenn Osser, Ralph Her-
man and Amold Eidus.

Parade of Bands

NBC-Radio’s talent line-up for
“Bandstand” includes Lombardo
(who also has a syndicated film
series), the Dorseys (also aired over
CBS poon-12:30 p.m. on Sundays
and CBS-TV's “Stage Show"),
Ralph Flanagan, Lionel Hampton,
Russ Morgan (who has his own
daily CBS-TV show), Claude
Thornhill, Les Elgart, the Glenn
Miller Band directed by Ray Mec-
Kinley, Wayne King and Freddy
Martin. Negotiations are also on

"| WANT YOU,
| NEED YOU,
| LOVE YOU"

Recorded by:

ELVIS
PRESLEY

RCA VICTOR
ELVIS PRESLEY MUSIC, INC.

Sele Selling Agent:
Hill & Range Songs, Inc.

"I ALMOST
LOST MY
MIND"

Reccrded by:

PAT BOONE

ST. LOUIS MUSIC CORP.

Sole Selling Agent:
Hill & Ronge Songs, Inc.

| PROMISE
10 REMEMBER

Mecorded by

FRANKIE LYMAN &
THE TEEN-AGERS
Publibed By
Buchanan & Goodman
Kabl Music (o.

. Gee

e e e———

for Shep Fields, Fred Waring and
Ted Weems to do guest stints on
the show,

McKinley and the Miller band
have been Fuing into  percentage
on practically every one-nighter
during their current road tour, Stan
Kenton is also chalking up impres-
sive road percentage ligures, Last
week he went into percentage at
the Ches-arena, Cheswick, Pa., al-
tho the promoter had tried to can-
cel the date earlier for fear the
steel strike would ont 1lie gate
down to zero.

Other NBC shows spotlighting
bands are “Nuational DBudio Fan
Club,” “The Al Collins Show” {Lar-

Sonn orchestra), and “Monitor,”
which spotlights a tlock of band
remotes from ballrooms across the
country each weckend. Fred War-
ing’s deejay show will also feature
live band music shortlv. NBC-TV
band shows include “Bandstand,”|
the new Frankie Carle show and!
Ina Ray Hutton’s all-gir] orchestra.

CBS Line-Up

CBS-Radie has a busv hand
schedule on Saturdavs and Sun-
days, with Alan Freed's orchestra
under the direction of Sam (The
Man) Taylor heard on Salurday
nights. Shows starring the Dorseys,
Freddy Marting, Alfredo Antonini,
Percy Faith, Bemie Leighton, and
a flock of remotes—featuring Kave,
Woody Herman, Martin, Oscar Du
Mont, ete.—are aired from Sunday

DEAN CULT

Two Disk
Tributes
Released |

NEW YORK——The slightly
eerie fan cult movement in memory |
of the late movie star James Dean |
has invaded the music business. |
with two disk-tributes to the actor
hitting the market this week. For-
est Records is releasing “Ilis Name
Was Dean” by Nathan Russell, and
M-G-M is marketing Art Mooney's
two-sided “Tribute to James Deun”™

latter, featuring themes from his
Etst two mnictures, “Rebel Without
a Cause” and “East of Eden.”

Leonard I. Wolf Enterprises liere
is readying ial promotional
campaign on the Russell record,
hig]ﬁighted by a series of radio and |
TV appearances by IHollywood
actress Veronica Lake. Miss:Lake !

Merc. Distribs

e Continued from page 36

tin, an ex-Billboard music editor
who joined the label as director of
the Easiern division a year and a
hall ago, concentrates on special
market sales — chains, syndl;:utes
and rack jubbers, Lou Klayman
was recently promoted to Eastern
sales manager, and Johnny Sippel
— another ex-Billboard man — is

Lcovering  the Midwestern region.

Lee Palmer supervises the West

' Coast, while Dee Kilpatrick, Mer-

cury's comnbry and western chief,
also  acts  as  Southern regional
IH“lHl"?"l"l'..
24-Hour Service

According 1o Price, Mercury's
siles and distvibution organization
is now st up to service the entire
conntry within 24 hours on any
recorils,

Altho  there has been  strong
compelition among labels for indie
distribittor services over the past

will visit deejays to plug the disk | year, Mercury has built up its cat-
and talk about Dean, Woll has also | alug to sueh an extent during the
set up an extensive campaign on!same period that it now offers a
the dealer level, involving speciul | strong inceutive for distributors to
mailing pieces for Dean [an clubs,  take the line on an exclusive basis.
windows displays, etc. ' The label, which has scheduled a

M-G-M is packaging the Mooney  big push on package merchandise
platter in a special sleeve, [eaturing | this vear, has more than doubled

noon and on into the evening.

Also heard on CBS Saturday is|
Eddie Collins (pseudonym lor a
long-haired (-nm,rh:ﬂlur} who pays
tribute to leading bands on “Up-
beat Saturday Night,” nsing the ba-
toner's books to play in their man-
ner. Thornhill, Basie and Ellington
have been honored 1o date, “Treas-
ury of Music,” another CCBS Satur-
day show, features Harrv Sosnik’s
orchestra, with Basie, Armstrong
and Goodman as recent guests with
their bands. The CBS-TV hand
show line-up includes Buss Mor-
gan, Bob Crosby and the Dorseys’
“Stage Show.”

Victor Eecs

@ Continued from puge 36

Dave Finn, merchandise manager;
Bill Alexander, advertising® man-
ager; Alan Kayves, Red .‘im:f artists
and repertoire director; John Tri-
fero, manager of Personal Music
Service; Carl Bosler, head of po
album promotion: €. |. Luten, Re
Seal album promotion; Ed Walker,
pop album a.&r.; George Prutting,
International and Record Division
lisison exec, and eight regional
field men.

The home office execs have
scheduled regional wmeetings on
Monday (6) in Atlinta, Boston,
Chicago, Clevelad, 1Dallas  and
New York. Distribh mectings will
be held in thase cities the same
day and on the three following
days. Bob Yorke will wrap np the
meetings in Dever nest Monday
(13),

Granz Diskeries

® Continued from page 36

—_— s =P

certs in 35 cities scheduled.  Tonr
closes in San Francisen Octaber 15,
Talent set to appear includes the
Gene Krupa Quartet, the Modern
Jazz Quartet, Oscar Pelerson Trio,
Ella Fitzgerald, Joe Jones, Sonny
Stitt, Stan Cetz, Ilinois Jacquet,
Flip Phillips, Rov Eldridge and
Dizzy Gillespie.  Houses will be
scaled at $2.75. $3.75 and $4.75,
with Cranz predicting a tota’ pross
in excess of $7MML000 for the tour,

To turther promote its extensive
line of LP's via disk jockevs, the
company will shortly release a spe-
cial “disk jockey sampler.” featur-
ing material [rom all lubels. Sam-
pler will be availuble 1o stations
at $1 thru the diskery’s network of

distributors.

a photo of Dean “suituble for
framing” and stills from the two
movies, There are five lan maga-
zines—contents of which are en-
tirely devoted to stories abont
Dean (one purporting to have an
exclusive “message from bevond”|—
on the market right now, but to
date the disk industry hasn’t been
able to cash in on the promotion.

Dylan Todd recorded a flolksv
item, “The Ballad of James Dean,”
for Victor last March, but at that
time the Dean cult hadn’t reached
its present semi-fanatical stute,

Swedish Jazz
Musicians to

Cut 30 LP’s

STOCKHOLM — A number of
top-ranking Swedish jazz musikers
have been lined up to cut a series
of 30 long-playing platters by the
Philips firm of Holland. Longest
disk will run 12 minutes. Among
the musicians are Kenneth IFager-
lund, Willy Lundin, Bengt Hall-
berg, Nils-Bertil Dahlander, Rune
Gustafsson, Bengt Carlson, Bengt
arne Wallin—mostly from Stock-

|Et.'-i LP output since Jast year. Its
| catalog now contains 196 pop LP’s,
|!HI e, 117 clussical and 121 kid
 packages,

| ammong the three new company-
(controlled branches, the Pittsburgh
larea was  formerly  serviced by
Aleo: San Franvisco, Melody Sales:
Clevelund. Ohio Record Sales; Phil-
adelphia, David Rosen, Ine, Walt
' Lee hoads vwp the San Francisco
branch. while Frank Berrv, who
managed the Cleveland branch for
(hio "Record Sales, continues in
that  post.  Other company-con-
trolled offices are located in New
| York, Boston, Chieago, Milwaukee,
' St. Lowis and Los Angeles,

!,Freed Sets

| L]

R 'n" R Bill

. NEW YORK — Deejay  Alan
(CBS and WINS, will pre-

Freed, of
sent a second anniversary rock and
‘roll stageshow  at the Brooklyn-
Paramount theater hiere beginning
Angust 28,

'\ The show. which will nin for
10 davs, will Teature Fats Domino
and his orchestra, Frankie Lyman
ancdd the Teen-Agers, Joe Turner,

holm and Gothenburg—and H'”“[_Ilu: Cleftones, the Harptones, the

Jorgensen, a Danish pianist. | Pengnins.  Mabel King, Jimmy

 George Avakian, of the Colum-| Covelo’s Hoserockers, Jean Chapel,
bia record firm, “discovered” the |0 Alan Freed's rock and roll

Swedish players while on a tmllrlnf hund. featuring Al Sears, Jimmy
S_wﬂden: and P‘Eﬁ““d?d li“_‘- Philips Wright, Freddie Mitchell, Bud
-!"Wm to 1:""’]{5 the series of record- Jolmson and Panama Franeis.
ings, which are to be marketed, by | i

Philips and Columbia, in manyv
countries, including the United | Cﬂ“ﬂdu Grubs

States, They will be on the market |

in the near future. ' LP Burguins
NBC PUbllSthg | VANCOUVER, B. C.——Hottest

® Continued from page 36 refail item over the weekend in
———————  Vanconver was a shipment of 3,000
set for TV showeasing this Septem- | long-plaving  Remington  records
ber with Kay Starr, Louis Arm- that went on sale in department
strong and Buster Keaton. RCA sores and record shops at three
recorded Armstrong Lere List week, | fur $3.97
vi_;ith Miss Starr set to eteh her por- | Bareain-lomling crowds coleaned
tion shortly, Spectacular is being | ont most dealers before they could
produced by Miss Starr’s manager, ' turn aronnd, aceording to Western
H:-Ll Stanley. e Canada distribulor Emerson Short.
T]]E Sﬂft- Tﬂu;‘ll, "I."I..It.Fr al "H"HI"E.FI-]][-! ]‘_?_.i”‘-h FHC;H‘[IE are ““]-malll;r
by Sammy Fain and Jack Brooks. | priced at $1.98 each, but the spe-
iS thE ﬁrﬁt tﬂlﬂﬂhﬂ“' "l."n-'hil'_'h W i” I.'H_‘ | |_--i.|I Wl |]||'{J|-{-l|_{ as Pﬂ_rl- of a Can-
published by the new NBC arm. ada-wide snmmer promotion.

H[,I'I.Jdi Eitlur is also expected to re-
co e show. “Jack i the Bean-

Cap Fall Sales
e Continued from page 36

stalk,” by Helen Deutch and Jerry' |
Livingston, is also considered a
li':ely wax prospect, altho publish-

ing rights to the score have been on a series of nationwide radiol§

acquired by Chappell. Another |and TV appearances tied to her
Hal Stanley production for showing |_~:1':|'J-gh-' etching of “True Love” from
later this fall, tentatively titled |the Cole Porter musical. Capitol
“Frank Merriwell and the Rover | also picked np the tab for sponsor-

Boys,” will also use original musie, |ship by the telecast of the “High

with an album also under consid- | Societv” premiere here last week |}

cration.

Iut the Paniages Theater,

www americanradiohistorv com

Zephyr Lines
Up 17 Distribs

NEW YORK — The newly
formed Zephyr Records, scheduled
to issue its first releases August 15,
has lined uwp 17 distributors to
date. More distributor pactings
will be annonnced by the firm
shortly, according to prexv Ceorgie
Hormel.

Distributors inked by Zephyr
sales-recording director Bud Free-
man include Leonard Smith, Inc.,
Albany, N. Y.; General Distribut-
ing, Baltimore; Records, Inc., Bos-
ton; Faysan, Buffalo: Carmesa,
Chicago; Benart, Cleveland: Al-
lied, Hartford, Conn.: Centra, Los
Angeles; Tru-Tone, Miami; D & D,
Minneapolis; Essex, Newark, N. J.;
A-1, New Orleans; Alpha, New
York; Lesco, PFhiladclphia, Erie,

San Francisco: Am-Par, Seattle-

Portland: Morris, Toronto, Canda.

America's New W

PERRY (OMO

RCA Victor

JACK LEWIS

Crest

AMERICAN MUSIC, INC.
9109 SUNSET BLVD  HOLLYWOODD, CALIF

7 . )

everglowing sfandard k'l

ey
S MILLS MUSIC, INC.

IF I'M ELECTED

(TO BE THE ONE YOU LOVE)

EDDIE FISHER

Beurne, Ine.
136 W. 524 5t N.Y.C., N.Y.

"make me a
child again

FRANKIE
““» LAINE ==

A Solid Hit!

\II.

ROBBINS MUSIC CORPDRATION
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Packaged Records Buying Guide

* Best Selling Pop Albums

Albupn afe ranked v order ol thein naalional sales srénglh  at
the retall level according to The Billboard's weekly wurvey of 1wop
deplers @ al key markets !

| 1. MY FAIR LADY—Original Cast.....o00vu... Columbia OL 5090

2, CALYPSO—Harry Belafonte.............RCA Victor LPM 1284

3. ELVISPRESLEY. ..........cci00e0aes RCA Victor LFM 1254

| 4. CAROUSEL—Sound Track.....vovvunvennnarisnns Capitol 694
5. BELAFCNTE—darry Belafonte..,,.......BCA Victor LPM 1130

|| 6. SONGS FOR SWING!N' LOVERS—Frank Sinatra.Capitol W 8533
7. THE KING AND I-Sound Track......c00vuvn.. Capitol W 740

i 8. PICNIC—Sound Track..........iivvevevees..Decca DL 5320
9. OKLAHOMA!-Sound Track........ o TR Capitol SAO 595

| 10. THE EDDY DUCHIN STORY—Sound Track. .. .. Decca DL 8289
! 11. THE MOST HAPPY FELLA-Original Cast. .. Columbia OL 5118

| 12. NIGHT WINDS-Jackie Gleason. .......ocvc.... Capitol W 717

| 12. THE PLATTERS. ....ccovnas0s wessresss.Mercury MG 20146

‘ 14. FOUR FRESHMEN AND FIVE TROMBONES. . . . Capitol T 683
| 15. BUBBLES IN THE WINE—Lawrence Welk. .. .. Coral CL 57038

® Pop Albums Coming Up Strong

A usting ol newer pop albums showing strong wrade weiion, compiled
thru a survey of all major markeis These albums figure sirongly as
poleniial entries on the national pest selling pop albums charl

1. Say It With Music.......... Lawrence Welk
Coral CRL 57041

" b e 2
u —

Lonely Girl................. Julie London

I Liberty LRP 3012

3. High Society................Sound Track
Capitol W 750

Passport to Romance..........Perey Faith
Columbia CL 880

5. Walizes of Irving Berlin. . .. . Mantovani Ork
London LL 1452

6. Dream Dancing..........Ray Anthony Ork
Capitol T 723

® Most Played by Jockeys

Albums are ranked in order ol the greatest nomber of plave on disk
jockey radio shows thruoot the country. Resulis are based on The
Billboard's weekly survey among the naillon™s disk jockeys,

1. SONGS FOR SWINGIN' LOVERS—Frank Sinatra. . Capitol W 633
2. MY FAIR LADY—Percy Faith.,..........:.Columbia CL 893
J. MY FAIR LADY—Original Cast..... «esss. . Columbia OL 5090
4. EDDY DUCHIN STORY—Sound Track........Decca DL 5289

5. COLE PORTER SONG BOOK-Ella Fitzgerald. ... .......
..................................... Verve MG-V-4001-2

6. HIGH SOCIETY—Sound Track.......oooouv.... Capitol W 750
7. CALYP50—Harry Belafonte.............RCA Victor LPM 1248
8. FOUR FRESHMEN AND FIVE TROMBONES. .Capito]l T 683
9. KING AND 1-Sound Track.................... Capitol W 740
10. ELVIS PRESLEY..,.cczu0v00e0r00....RCA Victor LPM 1254

® Review Spotlight on. ..

Pop Albums

SOLO MOOD (1-12")—Paul Weston Ork. Colum-
bia CL 879
This follow-up to Paul Weston's successful
“Mood for 12" LP should also chalk up an
impressive sales record. The same group of 12
ace solo instrumentalists are spotlighted sepa-
rately on their respective instruments (Ziggy
Elman on trumpet [or “The One I Love;
Barney Kessel, guitar, “Autumn in New York";
ete.) on 12 melodic standards. Fine for hi-li
fans, Cover is an eve-catcher for summer
displays.

Jozz Albums

CLIFFORD BROWN AND MAX ROACH AT
BASIN STREET (1-12") — Clifford Brown,
Trumpet; Max Roach, Drums; Sonny Rollins,
Tenor Sax; George Morrow, Bass; Richie
Powell, Piano. EmArcy MG 36070
The erstwhile team has made the best-selling
list before, and this new issue could be the best
of all their disk efforts. Here one may realize
the great loss to jazz when Brown and pianist
Powell perished recently in an accident. Be-
sides particularly clean, soaring and inspired
trumpeting by Brown, this offers fertile, dy-
namie, Parker-inspired tenor by Rollins and the
usual model “melodic” drumming by Roach. A
surprising, ingenious “Love Is a Many-Splen-
dored Thing” (4:09) can grace a wide variety
of deejay segs,

Folk Albums

NEW FOLK SAMPLER (1-12")=Elektra S\IP 2
A wide selection of folk stvles and a number of
distinguished folk singers are represented on

songs in all, typical of many cultures (Haiti,
Mexico, Israel, France, Nova Scotia and Ameri-
van. In the latter category are several of the
Appalachian, Elizabethan-rooted epics. These
are [ine performances, exceedingly well re-
corded, which makes the package not only a
good potential seller in its own right, but an
excellent showease for all of the albums repre-
sented on this disk, A rich addition to any
collection,

Album Cover of the Week

MILSTEIN MINIATURES, Capitol P 8339.
The cover of this classical violin program is
a model of elegant taste. Full color photo
portravs a grouping of white figurines
against soft-toned background. Theme can
be carried out in windows with actual
plaster figures of composers which are

standard props in many music stores.

this ftine $2 disk - special. There are 18
. .
® Reviews and Ratings of New Albums
Popular | (lassical Jazz
FRANKIE CARLE'S FINEST .......... 80 ToRFLLI: CONCERT GROSSI, NOS, 2, l.i;:II FESTIVAL SAMPLER ..., .... Bl
(1-12") : i 1-12")
Victor LPM 1153 | 112 1 Minsicl Eple LC 3217 ......78| Kapp KS 1

Frankie Carle’s piano sivle =— Lices

ard commodity with a Known sales
potential.  His performance is  as
pleasant as ever, the album’s reper-
toire  including such standards as
“Whispering,” *‘Sunrise Seremade,”
“Blue Moon,” eic, Dealers can expect
o move this package okay.

Julie Wilson (1-127)
Dolphin & [
There's a lush and colorful photo of |ul-l:iitl'l1:4!-
Miszs Wilson on the cover of this new

. mblr Fanciers of pre-classical or so-called
like and nimble—is virually a stand- '“l:urlj-'" music will find this one of the
season’s top prizes. Torelli, who preceded
and umdoubtedly influenced and inspired
Vivoldi, died in 1709, He was one of
ithe kev developers of the concerto form,
as these works indicate, bit the content
!ul‘ his work apparently avoided the same- A !
ness of his contemporaries’ produce. The fazz. However, jocks who like "bor-
) | well-known and. accepted Italian I Musici
LOVE . .....ciivarsrennrnnininananin 76 unil  and  solojsts turm in readipgs that
are  musically and  atvhistically  flawless, ; y
May be recommended and sold 1o a large Lo's, Dave Pell Octet, the Harris-

The Kapp Sampler sells for $1.49,
and the big line-up of names on the
caver—most of whom are unimpor:
fant=—will impress  uninformed  jesz
shoppers. The jazz itself, some of
which is gleaned from the old Trend
catalog, s of a shick, over-palished
variety, and ofitimes merely fringe

derhine™ jnzz for their pop shows will
fimd much o work with here.  In-
cludes material by such as the Hi-

Leigh Barogue Band, George Siravo
ork, Matt Dennis, Jerry Fielding ork,

package 1o kick up interedst and ihe
disk itself ir no let-down. The pal,
who recently moved into the MNew
York cast of "Pajama Game,"" offers
a suliry set of torchy mood unes,
She seils them with her low and
husky siyle, backed with a sharp
14-mun ork direcied by Phil Moore,
The fine selection of twnes include
“Fromm This Moment On' “You
Should Have Told Me," "I'm Thiu
With Love™ and “You've Got Me
Crying Again” A& mosl  display-
worthy and salesworthy package.

phia  Orchestrn;
Cond.;

sleeper.

Stanley Black and his Ork (1-12")

London 1438
BBC band leader Black should pull
extensive deejay coverage here with
this lush, siring-laden colleciion of
Lecuona’s pop-appeal compositions—
“Siboney,” *“Malaguena,” “Andalu-
cia,” etc. The exotic Latin instrumen-
tals are highly melodic and handled

with sufficient respect arrangement- |[No. 7. a real find.

ROY HARRIS: SYYMPHOMNY MNO. T
[ SYMPHONY 1933 i1-127) — Philadel-
Eugene  Ormandy,
Bosion Symphony
Serge  Koussevitrky,
ML S098 ..........
Harris" Mo, 7 could be something of a
Certainly it’s one of the maost
impressive symphonic works produced in
recent VAT, a“d ﬂ[“lﬂ"dfhﬂ rgading ;1". ﬁtl]ti. G“I ha:‘ H 'rl“‘::d.. hl“- nong-
fords plenty of nobility and sonorty, It
might be likemed 1o a more modern,
economical American-styie Sibelius, and
w5 such, is falrly accessible to the average
THE MUSIC OF LECUONA ..........76 symphonic buyer. Hifi bugs will like
| the broad brass choirs especially,
1933 work on Side Two is a re-issue from
the ecarly 19405, made between (he Boston
Ork’s Victor contracts,
sound, there is merit in the work and in
the alfectionate reading. No other ver-
sions are available of either work, Musi-
cally, an important entry, altho sales will
depend on esch dealer’s enthusiasm {or

cic. Al the price, buyers can’t go
far wrong.

LOSERS WEEPERS ........cocieeevan- Ra
Wini Beatty (1-EF)
Key EP 512
Wini Beatty, a1 mosl compeéienl pian-
ist im a modified jazz groove, doubles
on yocal with very satisfactory re-

Urrehesira;
Cond,  Coliumbia

theless animated, espressive siyvle as
she sings "1'm Through With Love,"™
“It MNever Enmtered My Mind," and
the lesser known “Pousse Cafe™ and
“Come Spring.” Mizs Bestiv has a
The sirong feel for this type of material,
and with the proper esposure she
should find her markel among the

Despite the poar mare hip spinners.

THE DAVE PELL OCTET PLAYS
BURKE AND VAN HEUSEMN ........ 5
(1-12'")

Kapp KL 1034
Matérial derives from earlier Trend

wise s0 that the album can be
moved in the semi-clasiic market =28

BEETHOVEN: 32 VARIATIONS IN C

releases, acquired by Rapp., s lesa
interesting and mol as well recorded

RED PRYSOCK ORK .................7%

well as pop. Several of the sides
have been released before as part of
other Black packages.

(1-12")

Wing MGW 12007
One of the leading exponents of rock
and roll blows his wild tenor sax
thro & dozen lusty and explosive
instrumental bunds on this new pack-
age. All the numbers swing with =
relentless bept and Prysock's horm is

(Continued on page 46)
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MINOR; TSCHAIKOWSKY: TRIO IN
A MINOR, OP. 50 (1-11")}) — Gilels,
Piano; Rostropovich, Cello: Kogan,
Violin. Heritage 1203 . ... ...........T
The Gilels Piano WVariations and the

Trio are the same performances originally
coupled on an Ad440 LP. The Tschaikow-
sk¥ reading has stronmg compelition from
Heifeiz-Rubenstein-Piatigorsky, but  the
current vogue for the Soviet performers
can pay off in moderate sales.
end Rosiropovich have built audiences
here 1hru their recent appesrances, while

Gillels

(Continued on page 46)

as Pell's more recent Atlantic set,
but it's charming salon jazz plaved
with greal skill by such as tenor
saxman Pell, guitarist Toni Rizzi,
trombonist Ray Sims and trumpeter
Don Fagerguist, Several routine vo-
cals ‘are by Lucy Ann Polk. Tunes
include “It Could Happen to Youo,”
and a smart “All This and Heaven
Too" scored by Jack Montrose, Other
arrangements are by ‘Shorty Rogers,
Bill Holman, etc, Most of the tunes
will appeal to jocks.

(Continued on page 46)
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THE BUS STOP SONG (A PAPER OF PINS)
A HOUSE WITH LOVE IN IT

[he Four Lads . e n s BOT3E. A-40TIE

{. Whatever Will Be, Will Be (Que Sera, Sera)—I've Golfa :_|.‘. You Don't Know Me—Enchanled. .Jerry Vale ...... 40710. .4-40710
Sing Away These Blues. .Doris Day .............. 40704. . 4-407C4 4. Ghost Town—I'll Be Around..Don Cherry ......... 40705. .4-40705

1. “Studio One” Theme-Song for a Summer Might 5. From fhe Candy Slore on the Corner fo the Chapel on
(Instrumental}—Song for a Summer Night (Vocal) the Hill—Happiness Streel. .Tony Bennefi ......... 40726. .4-40726
PR MINT o iiisinmnvnmsnnamimneamesies 40730. .4-40730 6. Miracle of Love—Unwanled Heart. .Eileen Rodgers ..40708..4.40708

30LO MOOD

Paul Wastan . .. “

1. My Fair Lady. .Rex Harrison, Julie Andrews, 4. Swingin® For Two. .Don Cherry ... .C1-893. .B-8931..B-8932. .B-8933 1.'

. Oviglael €a8t oo disansisiising 0L-5090. . A-5090 : |
2. Passpor! fo Romante. Percy Faith . ...........cocvivviins (1-880 %, Jongs: ot Boa: Sou. The Boeman: Luiwll SOl v (1-860. .B-860 |
3. Ambassador Salch. Luul: Armstrong and His Al Stars. .CL-840. EHIJ Imh:lt Piiri Brubeck. .Dave Brubeck ................... (1-878

BEETHOVEN: SYMPHONY NO. 5

MOZART: SYMPHONY NO. 40

Ormandy-Philadelphia Orchestra
ML-5098

[]1- Ihn Mosl Happr faii, Original Cast ..... 031-240. IIHSHI HH! l 'd'ivaldi Dutuh’ll tnn:nrln .Distrakh, Stern,

- []2. Rachmaninoff: Concerfo No. 2..lstomin, Ormandy-Philadelphia Orchestra ... ... .. . . ... ....... ML5087
Ormandy-Philadelphia Orchestra .............ccovvuune.. ML-5013

3. Hmd:II:nhn: 'Jiulllin Concerfo /Mozart: Violin 5. Brahms: Double Concerlo. . Waller, Slern and Rose ... .- ML:5076

Concerfo No. 4. .Disirakh-Philadelphia Orchestra ........... ML-5085 6. Noel Coward at Las Vegas ............. .. ... ........... ML-5063

CRATIY ARMS
TOU DONE ME WRONG
Roy Frce . oiaiiies. .21510. .4-21510

E 1. Onie's Bop—! Wanna Hold My Baby. .Onie Wheeler . .21523. .4.21513 4. You Are the One—Doorslep fo Heaven. .Carl Smith ..21522. .4-21522
2. The Waliz of the Angels—Jusi Can’l Live Thal Fast . J
BN PRI o oot sl 31638, 431530 [ ]5. Respectfully Miss Brooks—You Don'l Owe Me a Thing .40706. . 4-40706
3. I'm a One-Woman Man—I Den't Like | Did []6. Joy Belis—Give Molher My Crown. .Lester Flat
Joling Borlol' - vcivanvi savsiiiEi s 21538. .4-21538 & Bl Scrugs ..oiiiiiiiniiiininin, 215365, .4-21536-5
NEW PDP a8 WAR AND PEACE SPECIAL RECORDINGS - JOHNNY MATHIS
ey SPEAK, MY LOVE CL-8870 ... B-88B71
RELEASES e OF UNUSUAL INTEREST e
" []1- love Theme From "Lo Sirada"—The Kenluckian Song
Paul Wesion and His Music From Hollywood............ 4-40737
[12. Just Walking in the Rain—In the Candlelight
OIS R s e R S R S ey 40729. .4-40129
3. Finders Keepers—I'd Like fo Say a Few Words
About Texas..Guy Mitchell ................. A 4-40724
4, | Don'l Want fo Know—I Took a Siroll in the Park
L T T 4-40718

5. My Hearl Is So Full of You—My Mission in Life. .Dick Wilson. .4-40731
| 6. "Studlo One” Theme—Yermo's Nighimare and Yermo

Red—The Sky Is High..The Easy Riders:
Terry Gilkyson, Rich Dehr and Frank Miller. . .... 40742, .4-40742

NEW FULK | THEY'RE STILL IN LOVE

I'M IN MY TEENS

RELEASES The Cellins Kids .....oovennns. 4-21543

1. Blue Mounfain Waltz—Slowly I'm Losing You. .Vonnle Mack. .. .4-21541
1. Maybe—Keep Right On Talking. .Gorden Terry............4-21544
3. You Golia Be My Baby—World of Make-Believe
ERLPHNN s n s S 4-21540
4. Everybody's Rockin’ Buf Me—Without Your Love. . Bobby Lord .4-21539
BL When the Sun Sels Over Jordan—A Lol of Heaven

The Chuck Wagon Gang...... covasnsnnnes 215425, 4215414

Wwww americanradiohistorv com
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46 . The Billboard’a ﬂfﬂ«liﬂ PﬂElhlril.y Charts AUGUST 11, 1956

® Reviews and Ratings of
New Popular Albums

PACKAGED RECORDS-EQUIPMENT

SHOW THEMES |® Reyjews and Ratings of
NOT RECORDED | Mow Classical Albums

NEW YORK—"TV Guide"
has published a handy refer-

e | ence list of 37 network TV ; e
: &
® Continued from page 44 theme songs by title, compos- Continued from page 44
: = er and available recordings—if |young Kogan's disk efforts have beem |flute, harp, guitar and soprano fall in
much in evidence just about any- |OH, ROSALINDA . T4 any—in its current issue. An impressing the critics. between. Excellent singing by Marilynn

where you sef the needle down, This Michael Redgrave, Mtl F:rﬂ:r. Althulj

Horne and Marnd Dixvon; in fact, readings

is strictly for the kids who want to | Quayle, Ludmilla Tcherina, Anton Wal- interesting aspect of the list, |pgpgussy:; INAGES (BOOKS ¥ & m); |under the composer's direction’ must be
roll back the rugs and have a rock | brook (1-12") label-wise, is that 19 of the ESTAMPES; CHILDREN'S CORNER |regarded as faithful to his standards,
and roll “at home” bash. Cover, Mercury MG 20143 37 themes have not been re- SUITE (1-12")—Hans Henkemans, Pi- |For a limited avant-garde market. Excel-

This is a sound track recording of
an upcoming British-produced film,
slarring Michael Redgrave, Mel

showing three pairs of bobby sox-
feet, geis the idea over well
Dealérs with a heavy teen trade can

ano. Eple LC 3245 .........ccccuues. .09 lent cover.
The Dutch pianist, Hmttmml. turns
in highly competent performances of these

corded to date. These in-
clude themes of: “The Alcoa

BEETHOVYEN: GROSSE FUGUE, OF.

do well with this,

AND THEN 1 WROTE ...... R |
Bemis Wayne Ork {l=11"1
ABC-Paramount ABC 113

Bernie Wayne iz one of the more
rsatile composers on the music
scens today., Twelve of his composi-
tioms, full of moods and exotic
rhythms, are coniained in this pack-
age with Waype conducting. A wvery
pleasant item, fine for deejay pro-
gramming. A losh photo of Broad-
way's Jayne Mansfield om the cover
gives the package a big sales plus
display-wise.

3

Ferrer and a cast of Continental
performers, Mot to be confused with
the Americanized “Rosalinda,”™ wer-
sion of “Der Fledermaus,” it mever-
theless has many of the typical
operetta characteristica, both gs to
plot and musical expression. No
musical credits are given but touches
of Johann Stravss creep thru spots
in the score, The material is gay and
colorful and the recording job is on
the plus side (sliced in Britain) and
providing the piciure gels proper ex-
posure here, the album could com-
mand some retail alfention.

IFIL““D ‘rﬂﬂ BF*FFRF T aGE &4 & rad ¥ ?J

Hour,” “Bob Crosby Show,”
“‘Housewives Serenade,”
“‘Brave Eagle’” “Brighter
Day,” “Prism,” “Caesar’s
Hour,” “Chance t:-E a Lifetime,
“Circle Theater,” “New Hori-
zons,” “Crusader,” “December
Bride,” 'Tather Knows Best,”
“".".i"mtmg “Four Star Play-
house,” “Home,” “Lady Beau-
tifu]," “Lassie,” “Love of
Life,” “Ozzie and Harriet”;
“Mary,” “I'm in Love With

modern classics. However, he must face
powerful competition from Giescking on
all, and s unlikely to overcome the
lstter's name accepiance, not to mention
superiority. Excellent cover may win some

support.

STRAVINSKY: CHAMBER WORKS
1911-1%54 (1-12") — Igor Stravinsky,
Cond, Columbia ML 5107 . . 6T
Even to the initiated i:hmbur :I'ﬂu!li'.:

buver, this will be tough stuff to digest.

Material is almost egually divided be-

tween the composer's later, abstract styles

and the post-impressionist period of his
most popular ballet works. The latter
group includes some charming vocal

13; MOZART: FANTASY AND
FUGUE IN F MINOR; ADAGIO AND
FUGUE IN C MINOR (1-12")}—Arihur

Winograd, Cend, M-G-M 331 ....... &

Winograd interprets the challenging
fugue thru the medium of the siring
orchestra rather than the gquartet, and the
result i8 a vigorous and rewarding read-
ing. Competition from existing slicings
of the repertoire is bound to be heavy
with seven other versions in current in-
ventory, including three in orchestral form
and four im strict guartet form. This,
however, is the first coupling with the
considerably lesser kmown Mozart works,
The performances are dramatic and rich
but the sale possibilities are limited by

Bill McGuffie, Piano (1-12") You"; “People’s Choice,” “Bits | groups; Two Balmont Songs, Three Japa- | the relative obscurity of the repertoire.

Epic LN 3243 A ® | nese Lyrics, Three Souvenirs and Four
Bill McGufie, one of England’s fine Eg M“S"E.. ShE“LEE" of Sbf;’és’. Russian Choruses. More difficult are the | ROGER SESSIONS: SECOND STRING
pop pianists, performs a dozen show Uper \ircus VETYDOOY 2 | jster “In Memoriam Dylan Thomas,” QUARTET; COLIN McPHEE: CON-

“BEAUTIFUL

tunes and standards here, His style I.aug]ung am:l "“Warmner Bros. | “Three Shakespeare Songs” and instru- CERTO FOR PIANDO WITH WIND

18 assured and mirrors much classical

il

|

Prese tal Septet. “'F Russian 5 " for OCTETTE ACCOMPANIMENT (1-12"
FRIENDSH]P, training. This excellent performance, nts. o g i - —New Mu:: Quariet; Grant hl:“:
coupled with such material as *“So o, Plane; Carlcs " Gurinach. Cosd.

ln Love,” “If 1 Loved You,” “Be- " F k Columbia ML SI05 .......,..........63
" witched,” efc., assures lisiener enjoy- ol This coupling, in Columbia's annual
BEAUTIFUL e ou cql“res THE JOSH WHITE STORIES g | Modern American Mutio. Scrics teehte,
NIGHT MOODS ..... offers two sharply contrasting works. The

FRIENDSHIP”’

‘BEAUTIFUL
FRIENDSHIP

l+ll-l+llln-|---r-|--1l

Gregory Preager Ock (1-12")

M-G-M E 3384
This ork from England presents mood
misic and mixes op the 12 tunes in
style, arrangement and placing to
make a wvery listemable package.
However, the steady flow of mood
music LP's will offer great competi-
tion for this one. Good matérial for

U. §. Rights fo
European Songs

Josh White (1-12")
ABC-Paramount ABC 124

ABC-Paramount joins the select ranks
of labels with Josh White material 10
offer, and this should stack up with
the best of recent entries. White still
has his great touch for s blues, They
come righlt from his heart. Working
to his own guoitar accompaniment he
sings folk jobs like “Boll Weevil,"™

Sessions is a powBrful, difficult atomal
work, while the McPhee is fairly accessi-
ble neo-classical fare. Latter may atiract
attention due to the current popularity of
the Canadian composer’s “Tabuh-Tabu-
han,” altho it's im a different style.
Main interest will derive from modern
music devoteea, libraries and schools, but
commercials sales will be slim.

degjay. Sides include: *“Evermore,” d "Frankie and Johnnie™ and, in & S! ll' a ': H'
t i ol an o
BEAUT]FUIJ Caprictiosos “Sevila ana “ron |  HOLLYWOOD—Mike Gould, |, e s sy f bl e fimdly

© raine." vice-president of Ardmore and in South Carolina), s spiritual *He |GOLDEN WAVE

FRIENDSHIP

ELLA
FITZGERALD

20121—2012x45

VERVE RECORDS

451 N.Canon Dr., Beverly Hills, Talit,

THE MUSICAL KEYBOARDS .........T8
{1-12"")
Epic LN 3249
The Musical Kevboards are Buoddy
Russell and Jerry Altes, who play
organ &nd piano doets, The duo

forego trick effects and concentrate
strictly on the melody. The tunes are
mostly standards, such as *“Linger
Awhile,"” "Hot Lips," ectc,, plus a
couple of tumes of more recent vin-
tange, as “Music! Music! Musicl™ A
moderate gales potential.

THE LITTLEST REVUE ..........
Phoenix Theater (1-12)
Epic 3279

Today's

This Is & cast recording of iniimate
revue, which recently had a short off-
Broadway tun. Most of the tunes
and lvrica mré by Vermon Duke and
Ogden Nash, with practically none of

Beechwood Music, Inc., has ac-
quired American rights to a series
of European songs following ne-
gotiations with publishers, writers
and record companies in England
and France,

Gould returned from a three-
week trip of the Continent, where
he met with existing publisher af-
filiates. Four tunes were acquired
from writer Alain Romans, while
other deals were successfully com-
pleted with Editions' Eddie Bar-
elay. Gould set promotion plans for
“Autumn Leaves,” tieing in with
Columbia picture of the same name
which opens in England August 1.

Never Said a Mumblin® Word,” and
gome lively folk tales, “Dupree” and
“The House of the Rising Sun."™
Readings are tops and since this is
Iabeied Volume 1, more can be ex-

pecied.

BAND IN CONCERT . N

Baylor University Band, Dun:tl;l Mimrl:.

Cond. (1-127)

Word 4008
Recording of the Bavlor concert
band, made during an actual concert,
should enjoy good sules in 1the home

SCOTS STREET SONG ....covesssssccs 1l
Ewan MacColl (1-12")
Riverside RLP 612

ENGLISH STREET S5ONG
A, L, Lloyd (1-12")
Riverside RLP 614

-lill!l!l1lll“

territory and among Baylor alummi,
In the genecral market, it will have
to compete with a fairly large catalog
of professional band disks, most of
which enjoyed far superior record-
ing. Material includes a band arrange-
ment of Mozari"s “Impresario™ Over-

Here are two companion packages of
rare interest to collectors of folk
material, studenis, libraries, eic. The
material of these hballads is often
grisly, generally sad and presents &
social history of the people. A. L.
Liovd's ballads—of the broadside
category, are rendered in authentie
style as are the Scots songs by Ewan

ture, Martinu's “Little Suite From
“‘Comedy on the Bridge' " and similar
fare, all competently played.

Jazz

® Continued from page 44

Pl 2 e MacColl., The singers are accompa-
Hott 'H. Fi them ringing more than a modest “Ell!'ﬂpEﬂll puhlls’hers. Gould nied by concertina, Both Lloyd and BOB IEE‘:’ETDLDEEN QUINTET .......72
AL s bell. The waxing, while iniraing some said. “generallv exercise more con- MacColl have written informative (1-127) o
pice young talent, seems likely to » B Yy & liner notes, which include notations Tampa LP 14

engender mo more interest thao did
the show on stage. Thin in a de-
cidedly weak entry in legit recording
pweepsiakes.

trol over their copyrights with rec-
ord companies than do American
publishers.”

“They can hold up the release of

relative to each of the songs. Of
only moderaie potential in  general
record shops, these packages are good
material for dealers with a specialty
trade. And, of course, they are fine

A relaxed, but hard-swinging session
by a groop of West Coast residenis,
including the leader om valve trom-
bone and tenor sai, Larry Bunker
on vibes, Red Mitchell on bass and
Don Heath on drums. Marty Paich s

ALEXANDER THE GREAT ...........67|a record if they want to,” Gould inventory for college shops, eic,
Sound Track (1-12%) declared, “while few American

Mercury MG 20148 - A
Fackage follows general release of P“_I:'hShm would Ei“ sﬂ altho thE:’"
the film by about a momth, Pic |enjoy the same right.” Gould re-
ported that rock and roll is begin-

iiselfl mei with oniy 20-%0 response
ning to gain popularity in England

on both plano and accordion, with
especially refreshing work on the lat-
ter. Bumker and Miwchell also im-
press, the latter with good, long
solos, Will require plugging by deal-
ers if it's to avoid getting buried
under the higger names.

DRUMS OF BORO BORO
|  AND SONGS OF TAHITI ........... 73
{1-12")
Tiare Tahiti Records TT-1600
Mative percussionists and chanters
deliver a series of performances which

gnd the music, tho well conducted
gnd interpreied, 8 not the kind to

capture the public fancy, Divorced France, with virtnally all of will interest studenis of folk material. | .o 2T r o s o
from the picture, the score has little : ot . The songs vary from simple chanis to ' - sreratnessssasiain
5 Dealers should the Continent existing on American romantic ballads. One of the sclec- {1-137)

mescapge [0 convey,

wwerside RLP 107
move cautiowsly on this, Ri I R

Some of the rarest jazz sides of the
19205, and some of the most inlerest-
ing from the historic standpoint, have
been programmed on this 12-incher.

‘Beanstalk’ to | Hamblen Put on B . Chsuingniant Sk
SAG Unfair List

Bow in Se ll' and the 1927 Spaniers with Charlie
p ) HOLLYWOOD — Hamblen

popular music, tions s @n interesting sampling of
South Sea jare. For dealers who dig

the far-out fare.

SHES GONE: 50NG SATIRIST;

ANNME SOULE, THE SWEET-

HEART OF SIGMUND FHREUD...... X

(1-10""

Mew f{uund Recordings NS 3001
Anne Soule, a San Francisco nitery
artist, runs thro a series of take-offs,
including modern report on the Oedi-
pus legend (e.g. Mrs. Puss and her

Pierce's ork and the Jungle Kings,
featuring such as Teschemaker, Con-
don, Wettling, Mezzrow, Joe Sullivan,
son Fddie): Yiddish dialect versions ] NEW YDHK‘——'II]E hl]ﬂp-l‘{i is be- -"l-'h!ﬂﬂ C{}mpﬂn}’, headed h}-" song- :Lcuildﬁﬂﬁf lhEhL:gi::ﬂnhu‘:m:E:le'i‘II::
of fairy tales, etc. The material and |ing set well in advance for the| writer Stewart Hilﬂihllﬂﬂil has been tors asd jocks with historical fazz
m“::::ﬂ:f:“;ﬂ'; ':‘I!:I:hﬁmf;lg:]ﬂ: *E*I‘illllfn: NBC-TV Producers’ Showecase mu-| placed on the unfair list of the segs will latch on, Sides were in-
Sweetheart of :‘iig:mund{ Freud™) and 51‘-::“_]- “Jack and the Beanstalk,”| Screen Actors’ Guild as a result cluded in two earlier 10-inch L[P's
the clever tongue-in-cheek liner notes | Which has been scheduled for a No- | of non-payment of fees due three M b
by Alan Rich may help sales, vember 12 airing. Book and lyvrics| female singers, according to l][:r]]]l arc
vy & k " T +
for the so-called “children-adults|L. Dales, the Guild’s national ex- | yue spimiroF 76 ... .......... bl
W fairy tale” were written by Helen | ecutive secretary. Esstman Symphonic Wind Ensemble;
Deutsch of “Lili” fame, and music| Dales said that the amount of Mf;‘-‘f;“‘;';ﬂ‘:;g{‘ﬁ‘- gl T
FISK JUBILEE SINGERS . veee...73|was penned by Jerry Livingston.| money due the vocalists had been |guprLEs AND FLOURISHES .. ... o
quhnd\:fmfmk Director (1-12") There are 11 songs in all. |agreed upon, but that despite re- | Eastman Symphomic Wind Ensembles;
e : - : - ‘a1 Frederick Fennell, Cond. (1-12"")
Thia chaoir s internationally known REEDI.‘[]i TEIEQEE dates ,{ur the I}E‘lted pmthﬁ the firm has failed | . Mercury MG 50112
and their reputation is well deserved. SCOre, which will be Publlﬁhﬂd h}f' to PH""? the smgers. I“IEEEE were These two companion packages will

DISTRIBUTING

£ abis gxeelibnc sesrifing. ey dit Efiildl\apell, are set for September.|due in connection with television delight every hi-fi addict, In fact,
2 Scovion OF Witke Which i Victor has the rights to the | films produced by Hamblen. they will thrill any American. The
CQMFANT.I I'HC- fmagination and taste. Ranging from 1 n : ducti & d 1l ! > Y albums  contain  the  traditional
true spirituals — "Were You There,” original cast production, and the marches, bugle calls, drum solos,

SOUTHERN CALIFORNIA
DISTRIBUTOR FOR

(ORAL RECORDS

1918 W. Pico, Los Angeles, Calif.
Phone: REpublic 3-2174

company’s action currently is| HOLLYWOOD — Indie Dia-
awaiting the definite casting, RKO-| mond Records continued adding to
Unique has scheduled a lﬂr-mch its talent roster here last week, ink-
eaturing Bob Rabo, who cut|ing singers Lucille Norman, Pﬂn}'
the original composer’s demos, Sherrell and Rush Adams. Irving
Production will be co-sponsored | Gwirtz, president of the firm, plans
by RCA Victor and the Ford Com- | the release of a series of smglr:s and
pany. albums by LP artists.

“"His Name 50 Sweet,” “1've Been in
the Storm 50 Lomg™—to a synco-
pated, drom accompanied "Go Down
Earth"—to the humor tinged Trini-
dadian folk somg, “Lord, 1 Don't
Wanli Mo More Callalu,” done in
calypsa rhythm. Muoch fine singing
of enfertaining fare here and im (he
right markels, the package can b8 &
seller,

inspection pieces, eic., of the U, 5
Armed Forces, from the Revolution-
ary War to the present day. The
Eastman Wind Ensemble i8 superb in
its performances conducted by Fred-
erick Fennel, The laster brings to the
albums not only musical acumen,
but alse the tooch of ithe scholar
and devotee—as is apparent from
the liner noles,

L
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EASTERLIN

E:-:perts say the word sterling comes from

Easterling, once the popular name of Hanse-
atic traders in England.

They lived at a time when it was necessary
to’ measure, weigh, test the money paid
you . . . for it might be clipped, short-
weighted, faked in one way or another. From
long vears of doing business with Easterlings,
people found that their money was always
of purest, sterling quality . . . could be ac-
cepted at face value.

That’s the kind of reputation-building ABP
businesspapers have been doing for the past
fifty years. Associated Business Publications
—now celebrating its 50th Anniversary—has
worked through the years to improve busi-
nesspaper standards and performance . . .

MUSIC-RADIO

47

emphasizing the importance of delivering full
editorial weight.

In fact, as you can see from the ABP Credo
shown below, ABP members are bound to
consider first the interests of the subscriber.

We at BILLBOARD subseribe to this Credo—
in fact, we've been at it a full 62 years our-
selves! And for a very simple reason: we
believe the better informed our industry is,
the better off we all are—readers, adver-
tisers, us!

In short, our purpose is to help all the people
in the industry grow and prosper. We believe
we are doing that job best by earning—with
impartial, thorough reporting and construc-
tive thinking—the kind of sterling reputation
that gets our editorial content, and our ad-
vertisers’ messages, accepted at face value.

Publications pledges himself:

his criticisms constructive.

" of advertising. ‘
To avoid unfair competition.

e @ Cos of Ethis

The publisher of a businesspaper should dedicate his best efforis to the cause of
besiness and social service. and 1o this end each member of the Associated Business

To consider, first, the interests of the subscriber,
To subscribe to and work for truth and honesty in all departments.
To endeavor to be a leader of thought in his editorial columns, and to make

To encourage all constructive efforts to improve the standards and quality

To determine what is the highest and largest function of the field which he
serves, and then to strive in every legitimate way to promote that function.

www americanradiohisitorv com
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The_ Billbhoard's Musie Fopularity Charts . . . POP SONGS

HONOR ROLL OF HITY

THE NATIONS TOP TUNES

4,

3.

Werks

Thia Lasi o
Week Week Chanl
1. Wayward Wind 1 135

By Stan Lebousk-Herb Mewmman—Published by Warman (BM1)
PEST SELLING RECORD: G. Grant, Era 1013,
EECORDS AVAILABLE: I. Ritter, Cap 343i; J, Valeniine, M-G-M 137367,

My Prayer 3 3
By Boulanger & Kenncdy—Published by Skidmore {ASCAP)
BEFT SELLING RECORD: Platiers, Mercury TOE®3,
RECORD AVAILABLE: Ink Spcis, Dec 15899,

Whatever Will Be Will Be
(Que Sera Sera) 6 6

By Livingston, Evans—Published by Ariisis Music {ASCAP)
REST SELLING RECORD: Doris Day, Col 40704,
RECORD AVAILARLE: E. Howard, Mercury TOEEL,

I Almost Lost My Mind 2

By Hunter—Published by Hill & Range (BMID)
EEST SELLING RECORD: P, Boone, Do 13472,

RECORD AVAILABLE: 1. ). Hunter, M-G-M 10578,

Allegheny Meoon 3 7

By Holfman-Manning—Published by Oaford (ASCAP)
BEST SELLING RECORD: P, Page, Mercury TOETE,
RECORD AVAILABLE: B, Regis, Vie 20-6551,

13.

14.

13.

More 11 8

By Tom Glader & Alex Alsione=Published by Shapiro-Bernsicin (ASCAF)
EEST SELLING RECORD: P Como, Vie J-6554,

Born to Be With Yon 9 9

By Don Bobertson—Published by E, H Morris (ASCAF)
BEST SELLING RECORI): Chordettes, Cadence 1291,
RECORD AVAILABLE: L. Dee, Mercury 70870,

Be-Bop-a-Lula 12 7

By Sheriff Tex Davis-Gene Vinceni—Published by Lowery Fnierprives 1BM1)
BEST SELLING RECORD: G Vinvent, Cap 3450,

Canadian Sunset 21 4

By Eddie Hevwood—FPublished by AMeridian (BMI)
BEST SELLING RECORD: H, Winterhalier-E, Heyvwood, WVig 20-£537,

I'm in Love Again

By Domino & Bartholomew—Published by Reena (BMI)
BEST SELLING RECORD: F. Domine, Imperial S386,
RECORD AYAILABLF: Fontane Sisiers, Dot 15462,

114 14

22.

Z3.

23.

25.

Ivory Tower

By lack Fulton and Lols Steele—Published by E, H. Morris (ASCAP)
RECORDS AVAILABLE: C. Carr, Fraternity 734; Four Hues, Coral €1617; L. Guer-
rero, Real 1310; G, Storm, Dot 15458, @, Williums, Deluxe 6093,

13 19

Picnie 18 14
By George Dunning & 5. Allen—Published by Shapiro-Bernsiein (ASCAF)
RECORDS AVAILABLE: 5. Allen, Coral A1620; B. Bregman, Vie 20-6471: G. Dun-
ning, Dec I98EE; McGuire Sisters, Coral 61627; K. Marterie, Mercury 708136,
P Wash
ortuguese Washerwoman 26 6

By Popp-Lucchesi—Published by Remick (ASCAP)
FECORDS AVAILARBLE: J. Vale, Col 40710; C. McRae, Dec 29049,
sherman, Kapp 149,

Walk Hand in Hand

8y J, Cowell—FPublished by ERepublic (BMD
RECORDS AVAILALLE: T. Martin, Vie 20-6493; D, Vaughn, Kapp 143; A, Williams,
Cadence 1288,

I Could Have Danced All Night

By Frederick Loewe & Allen Jay Lerner—Published by Chappell (ASCAP)
RECORDS AVAILABLE: C. Applewhite, M-G-M 12220; F. Carle, Vic 20-8460: R,
Clooney, Col 40676; 5, Kaye, Col 40707; A. Lon-L, Welk, Coral €1644; D. Shore, Vie
20-6469; 5. Syms, Dec 29903,

22 15

24 12

WARNING—The title '"HONOR ROLL OF HITS" s a registered irade-mark and the listings of the
bits has been copyrighled by The Billboard, Use of either may not be made without The Billboard's

consent, Requests for such consenl should be submitted in writing to the publishers of The Billbeard
el The Billboard, 1564 Broadway, New York 36 N, Y,

Third

TRADE MARK REC.

For survey week ending August |

Warcke
Thia Past L]
Week Weehk Charl
6. 1 Want You. I Need You, I Love Yom 4 10
By Muurice Mysels & Tra Kosloff—Published by Elvizs Presley Musie (BM)
REST JSELILING EECORD: E. Presley, Yie 20-63540,
7- On the Street Where You Live 3 i1

8.

10.

Second Ten

17.

17.

19.

20.

Ten

295.

29.

28.

29.

30.

By Lerner & F. Lowe—Published by Chappell (ASCAP)

EEST SELLING RECORD: _"lr' Damone, Col 40654,

RECORDSE AV ANLABLE: -"l... Fredler, %ic 20-6569; E. Fisher, Yic 260528, L, Welk,
Coral #1644; F. Wavne, Eplc 9133,

Moonglow and Theme From Pienie 718

By Hudson, Delange & Mills (Dunningj—Published by Mills Columbia Fioures
Music Corp. (ASCAP)
BEST SELLING RECORDS: M. Stoloff, Dec 298R8E: G, Caies, Corsl RIGIE,

Sweet Old-Fashioned Girl i6c 8

By Bob Mesrill—Puplished by Valor (ASCAP)
REST SELLING RECORIY: T. Brewer, Coral 1634,

Hound Dog 20 2

By I Letber amd M. Stoller—=Published by Flvis Presley Music & Lion Music /BWE
REST SELLING RECORID: E. Presley, Vie J20-66404,

Flying Saucer - 1
By Buvhunan & Goodman—Published by 1 universe
BEST MSELLIMNG RECOBID: HBochsnan & Goodmsn, Loniverse 100,

It Only Huris for a Little While

By Muack David & Red Splelman—Poblished by Advanced MMusico (45041
BEST SELIING RECORIY; Ames Brothers, Vie 20-6487,

Stranded in the Jungle

By Johnson & Smith—Published by Peer In'l-Flzsh (BMIE)
EBEST SFLLING RECORE: Cadets, Modern 994,
RECODRDS AVAILABLE: Gadabouts, Mercury TOR9E; Javhawks, Flash 169,

I3 11

16 5

Standing on the Corner s 15

By Frank Loesser—Published by Frank [ASCAP)

BEST SELLING RECORIDM: Four Lads, Col 40674,

RECORDS AVAILABLE: P. Beliran, YVie 20-8579; M. ]'Ii.-ﬁ'r,. Epic 915F; D, Mariin,
Cap 3414; Mills Brothers, Dec 29ERT. -

Glendora i B

By Ray Stanley—Published by American (BMIy
BEST SELLING RECORD: P, Como, Vic 20-6554,

PDon't Be Cruel - 1

By Oiin Blavkwell—Publlshed by Fivis Presley & Shalimar fB5E
RECORD AVYAILABLE: E. Presley, Vic 20-f604,

Song for a Summer Night - 1

By R. Allen—Published by April (ASCAP)
RECORD AVAINLARLE: M. Miller, Col 40734

That's All There Is to That

By Clyde Onis & Kelly Owens—Published by Meridian (BMI)
RECORD AVAILABLE: Nut (King) Cole, Cap 3456,

Love, Love., Love - =
By MceRae-Wyche-David—FPublished by Progressive (BMT
RECORDS AVAILABLE: Clovers, Adlantic 1094 Diamonds, Mercury TOERS,

You PDon’t Know Me

By C., Walker & E. Amold—Published by Hill & Range {BAI)
RECORDS AVAILABLE: J. Vale, Col 40710; C. McRue, Dec 29949,

26 3

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performonces
os determined by The Billboard’'s weekly nationwide surveys.
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THREE HEW SIHGI.E RECORDS
NDW YOU HAS JAZZ - BING CROSBY and LOUIS ARMSTRONG

Johnny Grean Conducting the MGM Studie Orchestra

HIGH SOCIETY CALYPSO - LouIS ARMSTRONG and his band

WELL DID YOU EVAH? - BING CROSBY and FRANK SINATRA
TRUE LOVE - BING CROSBY and GRAGE KELLY

Johnny Gresn Conducting the MGM Siudio Orchesira

& WHO WANTS TO BE A MILLIONAIRE? FRANK SINATRA CELESTE HOLM
A& MIND IF | MAKE LOVE TO YOU? - FRANK SINATRA . s

nny Green Conducting the MGM Studio Orchestra

no. 3504

no. 3507

ST 8 FRANK SINATRA with The Music of Nelson Riddle MARGARET WHITING |
nthsr “HIGH Swlﬂ\'" singles YOU'RE SENSATIONAL c/w Johnny Concho Theme (Wait For Me) J§ TRUE LOVE c/w Haunting Love '
record no. 3469 tecord no. 3473 |

PUPPY LOVE |
DON'T RING-A-DA BELL |

with Ronnie Harris
record mo. 34%7

BARBARA
LYON

MARGARET §
WHITING |

PATTY @&
ANDREWS 45

BEST SELLING POPULAR SINGLES

(LISTED ALPHABETICALLY)

HELLO, YOUNG LOVERS
WE KISS IN A SHADOW

{Bath songs in the 20th Century-Fox Production "'The King And 1)
record ne. 3509

TOKI-ROLL TOKI-ROCK
VALENCIA

14 BROKEN

record mo. 3493

BEST SELLING POPULAR ALBUMS

BE-BDP-A-LULA

Gene Vincent

'CAI.I. ME EAI!I.IH

“Tennessee" Ernle For Il .
/ w Rock, Rall, Boogiw
Record Ne. 3474

HEARTEREAK HOTEL
Stan Fr:herq ¢ 'w Rock lsland Line
Record No. 3480

PORTUGUESE WASHERWOMEN
Joe "Fingers" Carr
c/w Lucky Pierra
Record MNo. 3418

STANDING ON THE CORNER
Andy Griffith

e/ w Mo Time for Sergeants

Record Mo. 3493

THAT'S ALL THERE IS TO THAT
Nat “King" Cole
c/w My Dream Soncla
Record Mo. 3456

THEME FROM ""THE PROUD ONES"

Melson Riddle
w The Lova of Gen
Record Ne. HH

THE HAPPY WHISTLER
Den Robertson ¢'w You're Fres to Go
Receord No. 3171

THE WAYWARD WIND
Tex Ritter c/w The Searchers
Recerd Neo. 3430

YOU'RE SENSATIONAL
Frank Sinatra
e/ w Johnny Concha Theme
Record No. 3449

WWW americanradio

(LISTED ALPHABETICALLY)

BALLADS OF THE DAY

Nat "King" Cole
T-680

CAROUSEL
Original Seundirack
W-694
FOUR FRESHMEN AND
FIVE TROMBONES
T-683

HIGH SOCIETY
Original Soundirock

W-750

NIGHT WINDS

Jackie Gleason

W-717

historv com

OKLAHOMA!

Orig inal Seundtrack
SAQ-595

RAY ANTHONY PLAYS

FOR DREAM DANCING
T-723

SONGS FOR SWINGIN' LOVERS

Frank Sinatra

W-653

STAN KENTON IN HI-FI
W-724

THE KING AND |
Original Seundirack

W-740
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© Best Sellers in Stores

For survey week ending August |
RECORDS are ranked in order of their current mational selling
nt

importance the retall level, a5 determined by The B
weekly survey of the top volume ume dealers in every important market
ares. When eignificent action is reported om both sides of a
record, polnts are combined to determine
posilon on the chart. In such a case, Weeks
This both sider are lisied in bold type, the Lau o8
Week leading side on top. Week Chart
1. MY PRAYER (ASCAP)-Platters...... 1 3
HEAVEN ON EARTH (ASCAP)—
Mercury 70853
2. HOUND DOG (BMI)-E. Presley..... 11 T
DONT BE CRUEL (BMI)-
Yie 20-6604
3. WHATEVER WILL BE, WILL BE
(ASCAP)—Doris Day...........uu. 5 6
I Gotta Sing Away These Blues (BMI}—
Col 40704

4. 1 WANT YOU, 1 NEED YOU, 1 LOVE
YOU (BMI)-E. Presley............ 2 11
My Baby Left Me (BMI}—Vic 20-6540

5. I ALMOST LOST MY MIND (BMI)—
I'm tn Love With You (BMI}—Dot 15472

8. WAYWARD WIND (BMI)-G. Crant.. 4 15
No More Than Forever (ASCAP)}—Era 1013

7. ALLECHENY MOON (ASCAF)-
| Ol T T A S TR 8 6
Strangest Romance (ASCAP)—Mercury TOETE

8. BE-BOP-A-LULA (BMI)-C. Vincent.. 7 8
Woman Love (BMI}—Cap 3450

9. FLYING SAUCER (PARTS 1 & II) —
Buchanan & Goodman. ......coevus - 1

Luoniverse 101

10. MORE (ASCAP)-P.Como........... 5 9
GLENDORA (BMI)—Vic 20-6554

11. BORN TO BE WITH YOU (ASCAP)—

Chordettes .. ..cvvueuesnnernnnes 11 5

Love Mever Changes (ASCAPY—Cadence 1191,
1019

12. ON THE STREET WHERE YOU
LIVE (ASCAP)-V. Damone.,....... 13 10
We All Need Love (ASCAP)—Col 40654

13. MOONGLOW AND THEME FROM
“PICNIC™ (ASCAP)-M. Stoloff..... 10 17
Theme From “Picnic™ (ASCAP—Dec 19888

14. CANADIAN SUNSET (BMI)-
H. Winterhalter. . ....cci.0000vees 16 3
This Is Real (ASCAP}=Vic 20-6537

15, SWEET OLD-FASHIONED GIRL
(ASCAP)-T. Brewer.............. 14 8
Goodbye, John (BMI—Coral 61634

16. I'M IN LOVE AGAIN (BMI)- -
Fo DO v e R 12 15
My Blue Heaven (ASCAP)—Imperial 53K6

17. SONG FOR A SUMMER NIGHT
(PARTS I & II) (ASCAP)-M. Miller.. - 1
Col 40730

18. IT ONLY HURTS FOR A LITTLE
WHILE (ASCAP)—Ames Brothers... 18 11

If You Want to See Mamie Tonight (ASCAP}—
Vie 20-6481

19. STRANDED IN THE JUNCLE

(BMI}=Cadets ..o v 15 4
1 Want You (BMI)}—Modern 994

20. THAT'S ALL THERE IS TO THAT
(BMI)=Nat (King) Cole,........... 25 4
My Dream Sonata (ASCAPY—Cap 3456

21. FOOL (BMI)-S. Clark..,............ - 1
Lonesome for a Letter (BMI—Dot 15451

22. STANDING ON THE CORNER
(ASCAP)—Four Lads........... sev 20 18
My Little Angel (BMI}—Col 40574

23. YOU DON'T KNOW ME (BMI)—
o VAl s vt ie e e e 22 2
Dream Along With Me [(ASCAP—Col 40710

24. SOFT SUMMER BREEZE (BAI)—
o Hewwood i vy swsvvmd Soanien v 21 4
Heywood's Bounce (BMID—Mercury TORES

g4, WHEN MY DREAMBOAT COMES
HOME (ASCAP)-F. Domino....... - 2

S0 LONG (BMI)-Imperial 3396

® Most Played in Juke Boxes

For survey week ending Augusi 1

juke bazes thruoul the couniry, s determined by The Billboard's
weekly survey of the natiom's juke box operators. When significant
play Is repocted om both sides of a record,
points are combined to determine position Weeln
Thls oo the chart, In such a case, both sides are  Last o8
W lhﬁdlnhﬂdmm-ludiullldluutnp. Week Charl

1. I ALMOST LOST MY MIND (BMI)-
¥ Boore g sy sa i i ey 1 L
Fm In Love With You (BMI1}—Deot 15472

2. ALLEGHENY MOON (ASCAP)-
P Bagn: oLl a s nendiat 4 6
Strangest Romance IAECA?}—Hm:ury TOETH

3. WAYWARD WIND (BMI)-G. Grant.. 2 11
No More Than Forever (ASCAP)=Era 1013

4. 1 WANT YOU, 1 NEED YOU, 1 LOVE

YOU (BMI)—E. Presley. ........... 3 10
MY BABY LEFT ME (BMI)—
Vic 20-6540
5. MY PRAYER (ASCAP)—Platters. . .... 9 4

Heaven oo Earth (ASCAP)—Mercury 70893

6. WHATEVER WILL BE, WILL BE
(ASCAP)—Doris Day +..0vvevrnnnss 11 3

I Gotta Sing Away These Blues (BMI—
Col 40704

7. SWEET OLD-FASHIONED GIRL

(ASCAP)-T, Brewer........... I
Goodbye, John (BMI)—Coral 61636
8. MORE (ASCAP)-P. Como......c0.s ] 8

GLENDORA (BMI)—Vic 20-8554

9. BORN TO BE WITH YOU (ASCAP)—-
o CORCRORRR. ... o i i e 5 7

Love Mever Changes (ASCAP)—Cadence 1291

10. BE-BOP-A-LULA (BMI)-G. Vincent., 12 5
Woman Love {(BMl)wCap 3430

11. I'M IN LOVE AGAIN (BMI)-
F. DOMINO. . o5 vveeereernnnnnns 7 13

MY BLUE HEAVEN (ASCAP)-
Imperial 5388

12, IT ONLY HURTS FOR A LITTLE
WHILE (ASCAP)-Ames Brothers... 17 8

If Yoo Wani 1o See Mamie Tonighi
{ASCAF)—Vic 20-6481

13. ON THE STREET WHERE YOU
LIVE (ASCAP)-V. Damone........ 16 6
We All Need Love (ASCAP)—Col 40654

14. MOONGLOW AND THEME FROM
“PICNIC™ (ASCAP)-M. Stoloff.... 10 13
4 Theme From “Picnic tASCAP)—Dec 29883

15. MOONGLOW AND THEME FROM
“PICNIC” (ASCAP)-G. Cates...... 14 14
Rio Batucada (ASCAP}—Coral 61618

16. STANDING ON THE CORNER
(ASCAP)-Four Lads.............. 15 12
My Little Angel (BMI)—Col 40674

16. THAT'S ALL THERE IS TO THAT
(BMI)-Nat (King) Cole............ - 1
My Dream Sonata (ASCAPY—Cap 34%6

18. TREASURE OF LOVE (BMI)—
C. McPhatter ....ovvvvvnerrnnnns 20 2
When You're Sincere (BMI}—Atlantic 1092

18. PICNIC (ASCAP)—McGuire Sisters. ... 18 4
Delilah Jones (ASCAP)—Coral 61627

20. ON THE STREET WHERE YOU LIVE

(ASCAP)-E. Fisher. .............. - 3
Sweet Heantaches (ASCAP—Vic M-6529
20. HOUND DOG (BMI)-E. Presley.... — 1

Den't Be Cruel (BMI)—Vic 20-6604

® Best Selling Sheet Music

Tunes are ranked in order of their curremt eational
pelling importance &t the sheet mosic lobber Jevel.

Weel s
This Last on
E Week Chanl
1. Allegheny Moon (Oaford)............co000in 1 7
2. Whaiever Wil Be, Wil Be (Che Scrs. Scia
AEsIE) L.o.... i i P 3
3. Wayward Wind {"i":':nmﬂ} Ll PORLIINE 11
A On the Sireet Where You |J'H {Chippcill P | 14
- 5 Sweel, Old-Fashioned Gid (Valor)............ L | d
i-!-l:- Prayer (Shapiro-Bernstein),.......connneee ¥ 4
7. Canadlon Sensed (Meridian). ... ........ FENE - R — 1
B, More (Shapiro-Bernstein), . eesss 18 é
% I Almost Losi My Mind |'Iri.JlI & lt.:m;t! can 11 7
10, Walk Hand in Hand (Bepublic). . ...cocevvuss 12 14
it 1 Want Yoo, I Need You, 1 Love You
I R Y i a i ama R R 13 3
1L ¥ Could Have Danced ANl MNight (Chappell).... — 7
10 Ivory Tower (E. H. Morish  ..vvciieinnn L 16
14, Picnle (Shapiro-Bernsteind. ... ...orvenisennns # 13
15, Moonglow (Mills-Columbia Pioures)..coeeven, 7 13

www americanradiohistorv com

® Most Played by Jockeys

For survey week ending August 1

SIDES are ranked in order of the grestest mumber of plays oa
digk jockey radio shows throoui the couniry.
Results are based on The Billboard's weekly Weekn
This survey among the nation’s disk jockeys Last on
Week The reverse side of each record is also listed. Weeh Chart

1. WAYWARD WIND (BMI)-G. Grant. .- 1 14
Mo More Than Forever {(ASCAP)—Era 1013

2. ¥ ALMOST LOST MY MIND (BMI)—

P BOOBR s ivampsmes s sn e 2 9
I'm in Love With You (BMI)}—Dot 15472

3. WHATEVER WILL BE, WILL BE

. (ASCAP)—Doris Day. ..........ev. 7 6
1 Gotta Sing Away These Blues (BMI}—
Col 40704
4. MY PRAYER (ASCAP)—Platters...... 10 5

Heaven on Earth (ASCAP)}—Mercury T0E93

5. ALLECHENY MOON (ASCAP)—-
A 1 S e S N R 3 7
Srrangest Romance (ASCAP)—Mercury 70878

6. ON THE STREET WHERE YOU
LIVE (ASCAP)-V. Damone,....... 5 17
We All Need Love (ASCAP)—Col 40654

7. 1 WANT YOU, I NEED YOU, I LOVE

YOU (BMI)-E. Presley............ 8 9
My Buby Left Me (BMI}—Vic 20-6540

8, MOONGLOW AND THEME FROM
“PICNIC” (ASCAP)-M. Stoloff.... 5 17
Theme From "Picnic” (ASCAP)}—Dec 29388

9. MORE (ASCAP)-P. Como.......... 9 7
Glendora (BMI—Vic 20-6554

10. BORN TO BE WITH YOU I{ASCJEP}-
Ehordathes: oo iaans s aing i s 6 10
Love Never Changes (ASCAP)—Cadence 1291

11. CANADIAN SUNSET (BMI)—
H. Winterhalter-E. Heywood, . .... 15 3
This Ts Real (ASCAP}—Vic 20-6537

12. HOUND DOG (BMI)-E. Presley..... 25 2
Don't Be Cruel (BMI)—Vic 20-6604

13. I'M IN LOVE AGAIN (BMI)-
B Poming: i i i i e erimiseg 18§ 12
My Blue Heaven {Ahthﬂ—lmp:rm! 5386

14, STANDING ON THE CORNER
(ASCAP)-Four Lads.........c0... 14 15
My Little Angel (BMI}—Col 40674

13. SWEET OLD-FASHIONED GIRL
(ASCAP)-T. Brewer.............. 13 L
Groodbye, John (BMI}—Coral 61636

16. BE-BOP-A-LULA (BMI)-G. Vincent.. 11 7
Woman Love (BMI)}—Cap 3450

17. MOONGLOW AND THEME FROM
“PICNIC" (ASCAP)-G. Cates...... 20 17
Rio Batucada (ASCAP)}—Coral 61618

18. GLENDORA (BMI}-F, Como........ 12 3
More (ASCAP)}—Vic 20-6554

19. DON'T BE CRUEL-E. Preslev...... - 1
Hound Dog (BMI}—=Vic 20-6604

20. FABULOUS CHARACTER (ASCAF)-
5 Vaughan. . covaiveviswnesis . = 1
Other Woman (ASCAP)—Mercury 70885 '

21. FLYING SAUCER (Parts I & I1)—
Buchanan & Coodman .......... - 1

Luniverse 10}

22. GHOST TOWN (ASCAP)—

D, Cherry ...vvveinscnnnsanseanes - 1
'l Be Around (BMI}=Col #3705

23. SONG OF THE SUMMER NIGHT
(Parts I & I1-M. Miller.......... - 1
(ASCAP}—Cal 40730

24, IT ONLY HURTS FOR A LITTLE
WHILE (ASCAP)—Ames Brothers... 17 9

I Youn Want to See Mamic Tonight
(ASCAP)}—Vic 20-64E1

24, PORTUCUESE WASHERWOMAN
(ASCAP)-]. (Fingers) Carr........ 23 6
Lucky Picrre (ASCAP}—Cap 3418
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THEYRE AT IT AGAIN! MAKING HITS

THE
DIAMONDS

WITH THE NEW SMASH

AND

"SOFT SUMMER BREEZE" |

(VOCAL)

MERCURY 70934

BLUE STARS or rrance
“Jumpin’ At The Woodside”

AND

_________ KITTY WHITE
@ 'Plain Gold Ring”

“ 7
. "I;sp CHILDREN DO" Amour CGSfGQﬂEl‘TeS Et Tango
L & MERCURY 70925 MERCURY 70924

FREDDIE BELL uo o [fin4 MORGANA KING

"Stay Loose, Mother Goose” W Homesick In Paris”
"ALL RIGHT, EE, YOU WIN" ";'HDHR YOU AND ME"

MERCURY 70919 MERCURY 70927

- HARMONICATS TOMMY MITCHELL

"’i.}' ‘Through The Dark Of Night’ “Litle Mama”’
N ‘Chrisfopher Columbus' “JUKE BOX, HELPm;E FIND A BABY”

CHICAGO 1, ILLINOIS

RECORDS a

www americanradiohistorv com
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The Billboard’s Music Popularity Charts . . . POP RECORDS

AUGUST 11, 1956

L -
S

THIS

JAMES DEAR

Inh}x

a
..ll'

Packaged in attractive sleeve
Featuring Photo of James
Dean and scenes from his
Films.

harpsichord
piano

ORDER

A m:-:tm“
3 -

NOW BEFORE THE
IMITATIONS COME OUT

DAY

e — e e e N R R R R D L

TRIBUTE T
JAMES DEA

MGM 12288
K12288

e A A e
A e

Theme From “Eost of Eden”
Theme From “Rebel Without a Cause”

featuring

ART MOONEY

and his
arch.

MGM 12312 e K12312

and THE BLUE WHISTLER

ROGER
(OLEMAN

a—

MGM 12296
e K12296

ONLY THE ONE

and

HALF WAY TO HEAVEN

MGM 12298 # K12298

ROSE

and his
arch.

DAVID I

A KISS IS FOREVER

ond

DANCE OF FURY

MGM 12305 & KI]12303

PAT
0'DAY

HOW CAN | TELL

- end

MY IMAGINARY LOVE

MGM 12304 & K12304

ADAMS

THE BEST THINGS IN LIFE ARE FREE

and

CRAZY LIPS

MGM 12299 * KI1219%

CATHY
ALLEN

|
|
|

COME ON AND KISS ME

ond

| GOT YOUR NUMBER

MGM 12310 & KI2310

THE OSBORN
BROTHERS
AND
RAY ALLEN

RUBY, ARE YOU MAD!

ond
MY ACHING HEART
MGM 12308 = K12308

*
-
i
e

;
:
:

——

.\':6'

o
e T

T

L e
el e el

T e
e geall o T
& -"\-i-ald. TS R R R

.

S
e ]
A
"
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® Territorial Best Sellers

For survey week ending August 1

Listings are based on late reporis secured from top dealers In each of the markets listed,

PR P

b, 8
4,
5
6.

T
5.

1.

1.
1
i B
4,
-
6.
7.
.1-
5.

P e

o 3

. Ghost Town,

. Honnd Dog, E. Presley,

Atlanta
Moonglow and Theme From “Plenic”
M. Stolaff, Dec,
Wayward Wind, G. Grant, Era
Hound Dog, E. Presley, Vic.
I Want You, I Need You, 1 Love You
E. Preslev, Vic.
Theme From “The Proud Ones™
M. Riddle, Cap,
S5ong for a3 Summer Nighi
M. Miller, Caol.
D, Cherry, Cal,
My Prayer, Platters, Mer,

Baltimore
My Prayer. Platters, Mer.
Allegheny Moom; P. Page, Mer,
Hound Dog, E. Presley, Vic.
I Almost Last My Mind, P, Boone, Dot
Maore, P. Como, Vie.
Whaiever Wil Be, Will Be
Doris Day, Col
Fever, L. Y. John., Kng.
You Don't Enow Me, J WVale, Cal
On Ihe Street Where Yoo Live
V. Damaone, Col.
Flvlng Saucer
Buchanan & Goodman, Luon,

Bosion
My Praver, Platters, Mer.
Whatever Will Be, Wil Re
Daris Day, Col
More, P, Comn, Vic.
I Almosi Lost My Mind
P. Boone, Dot
Be-Bop-a-Lola, G. Vincent, Cap.
Hound Dog, E. Presley, Vic.
Wayward Wind, G. Grant, Era
You Doa't Know Me;, J. Vale, Col.
Conadian Sonset
H. Winterhalter & E. Hevwood, Vie
Allegheny Moon, P, Fage, Mer,

Buffalo

1 Almost Lost My Mind, P. Boone, Dot
Canadian Sunset

H. Winierhalier-E. Heywood, WVie.
Allegheny Moon, P. Page, Mer.

Mare, P, Como, Vie,

My Prayer, Platters, Mer,

Whatever WIII Be, Will Be

Doris Day, Col.

Faol, 5. Clark, Dot

Moonglow and Theme From “Pleale™
M. Stoloff, Dec.

Da ihe Fi-ect Where You Live

V. Damone, Col.

Soft Summer Breeze, E. Heywood, Mer.

Chicago
Whatever Wi Be, Wil Be
Doris Day, Col,
My Prayer, Plaiters, Mer.
I Want You, I Need You, 1 Love You
E. Presley, ¥ic.

. Hound Dog, E. Presley, Vic.

Be-Bop-a-Luln, G. Vincent, Cap.
Nlore, P. Como, Vic.

« Stranded In the Jungle, Javhawks, Fsh.

Allegheny Moon, P, Page, Mer,

1 Almost Lost My Mind, P. Boone, Dot |
. I'm In Love Agals, F., Domino, Llmp.

Cincinnati
Whaitever WHI Be;, WHI Be
Doris Day, Col.
My Prayer, Platters, Mer.
Allegheny Moon, P, Page, Mer,
I Want Yoo, 1 Need You, 1 Love You
E. Presley, Viec,
Wayward Wind, G. Grant, Era
Flyving Saucer
Buchanan & Goodman, Lun.
I Almost Losi My Mind, P, Boone, Dol
Be-Bop-a-Lula, G. WVincent, Cap.
Hound Dog, E. Presley, Vie.
Stranded in the Jungle, Cadets, Mod.

Cleveland
My Prayer, Platiers, Mer.
Whaiever Wil Be, WIl Be
Doris Day, Col,

. Flyilng Sauncer

Buchanan & Goodman, Lumn.
Vie.,
Sweel, Did-Fashioned Girl

T. Brewer, Cor,

« Don't Be Cruel; E. Presley, Vie

I Almost Lost My Mind, P. Boone, Dot
Canadlan Sunsed

H. Winterhalter-E. Heywood, Vie.
Soft Summer Breeze, E. Hevwood, Mer.
S1. Therese of the Roses, B. Ward, Dec.

Dallas-Fort Worth
Born e B. Wlih You, Chordetics, Cde.
Be-Bop-a-Lula, G. Vincent, Cap.
Wayward Wind, G. Grant, Era
My Prayer, Ploiters, Mer.
Siranded In the Jumgle, Cadets, Mod.
How Little We Know, F. Sinatra, Cap.
I Almogi Lost My Mind, P, Boone, Dot
More, P. Como, Vie.
It Omly Hurls for a Lilile While
Ames Brothers, ¥ic,
Fiying Sauvcer
Buchanan & Goodman, Lon.

Denver
Ay Prayer, Platters, Mer.
Stranded In the Jungle, Cadets, Mod,
Whatever Will Be, Wil Be
Doris Day, Col,
Ape Call; M., Morvas, Dot
izlendora, P. Como, Vic.
1 Almost Losi My Mind, P. Boone, Dot
Allegheny Moon, P. Page, Mer,
Plenle; McGuire Sisters, Cor.
iHound Dog; E. Prosley, Vic

Detroit
Sofl Summer Breeze, E. Heywood, Mer,
My Prayer, Platters, Mer.
Fiying Saucer
Buchanan & Goodman, Lun,
Hound Dog, E. Presley, Vic.
Canndlan Sumsef, H, Wioterhalter-E.
Heywood, Vie,

é.
7.

8
10.

B
L
J

4.

8.
6.

T.
L
.
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™

T
8.

P e

M

W R e

T

ot e R e T
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Whatever Wil Be, Will Bs

Doris Day, Col

Song for m Summer Night

M. Miller, Col.

Be-Bop-a-Lala, &. Vincent, Cap.

You Don'i Know Me, 1. Viale, Caol
I Almost Lost My Mind, P. Boone, Dot

Kansas City
My Prayer, Platters, Mer.
Hound Dog, E. Presley, Vic.
Whatever Wil Be, Wil Be
Dorla Day, Col,
Canadian Suouset
H, Winterhalter-E, Heywood, WVie,
1 Almost Lost My Mind; P. Boone, Dot
Flving Saocer
Buchanan & Goodman, Lim,
I Woani You, 1 Need You, 1 Love Yom
E. Presley, Vic.
Born fo Be With Yown, Chordelies, Cde.
Sweet, Old-Fashloned CGirl
T. Brewer, Cor.
Be-Bop-a-Lola; G. Vincent, Cap.

Los Angeles
Whatever Wil Be, Wil Be
Doris Day, Col.
1 Want Yoo, 1 Necd You, I Love You
E. Presley, Vic.
My Prayer, Platters, Mer,
Wayward Wind, G, Grani, Era
Allegheny Moon, P, Page, Mer.
Moonglow and Theme From “Picnle™
M. Stoloff, Dec.
Borm to Be With You, Chordeties, Cde.

. On the Streed Where Yoo Live

V. Damone, Col

I'm in Love Again, F. Domino, Imp.
Milwauvkee

My Prayer, Platters, Mer.

» Be-Bop-s-Lula, . Vincent, Cap.

I Want You, 1 Ne
E. Presley, Vic.
Allegheny Moon, P, Page, Mer,
Whatever WIH Be, Will Be

Dorls Day, Col,

1 Almost Lost My Mind, P. Boone. Dot
Hound Dop, E. Presley, Yic

Flying Sancer

Buchanan & Goodman, Lun,

Sweel, Old-Fashloned Gid

-J. Brewer, Cor.

Minneapolis-5t. Paul
Hound Dog, E. Presley, Vic.

My Prayer, Platters, Mer,

Whatever Will Be, Will Be

Doria Day, Col

Fool, 5. Clark, Dot

I Wani You, } Need You, I Love You
E. Presley, Vic,

Allegheny Moon, P. Page. Mer.

I Almost Lost My Mind, P. Boone, Dot
Be-Bop-a-Lula, G, Vincenl, Cap,

Flylng Sauscer

Buchanan & Goodman, Lun,

Heaven on Earth, Platters, Mer.,

New Orleans
Hound Dog, E. Presley, Vic.
My Prayer, Piatters, Mer.
I Wani You, 1 Need You, 1 Love You
E. Presley, Yic.
Whatever Wil Be,
Doris Day, Col.
That's All There Is to That
M. {King) Cole, Cap.
I Almost Lost My Mind, P, Boone, Dot
Be-Bop-a-Lula;, G. Vincent, Cap.
Moonglow snd Theme From *“Plenle™
M. Stoloff, Dee,
Da the Sireet Where You Live
V. Damone, Col,
Born fo Be With Yoo, Chordettes, Cde.

New York
My Prayer,-Platters, Mer.
Moonglow snd Theme From *“Plenle™
M. Stoloff, Dec.
I Wani You, I Need You, I Love You
E. Presley, Vic.
On the Sireet Where You Live
V. Damone, Col.
Allegheny Moon, P. Papge, Mer.
Wayward Wind, G. Grant, Era
Whaiever Wil Be, Will Es
Doris Day, Col.
Standing on the Cormer, Four Lads, Col
More, P. Como, ¥ic,
Hound Dwog, E. Presley, Vie

Philadelphia

1 Want Yoo, 1 Need You, 1 Love You
E. Presley, Vie

Wayward Wind, G. Grant, Era

My Prayer, Plaiters, Mer.

On the Sireet Where You Live

V. Damoneg, Col,

Whatever Wil Be, WHI Bes

Doriz Day, Col.

Moonglow and Theme From “Plicnle™
M. Sioloff, Dec.

Be-Bop-a-Lula, G. Vincent, Cap.

It Omly Hurts for & Litile YWhile

Ames Brothers, Wic,

I Almost Lost My Mind, P. Boone, Dot
Canadian Sunset

H. Winterhalter-E.Heywood, Vic,

Pittsburgh
Hound Dog, E. Presley, Vie,
My Prayer, Platters, Mer.
Soog for a Summer Night
M. Miller, Col,
Whaiever Wil Be, Will Be
Dorls Day, Col.
Flying Ssucer
Buchanan & Goodman, Lun.
Allegheny Moon, P, Page, Mer,
Cansdlan Sonsel
H. Winterhalter-E, Heywood, Vie

You; 1 Love You

Will BHe

. That's All There Is to That

M. (King} Cole, Cap.

You Don't Koow Me, J. Vale, Col,
I Wani You, | WNeed You, I Love You
E. Presley, Vie,

(Continued on page 58)



www.americanradiohistory.com

AUGUST 11, 1956

THE BILLBOARD

MUSIC-RADIO

NE R Rl EERREETERCE RN

R RR D AR PR R R o E

RCA VICTOR
RECORD BULLETIN

Eddie Fisher

OH MY MARIA

Vaughn Monroe

IN THE MIDDLE
OF THE HOUSE

IF I'M ELECTED

(To Be the One You Love)
20 47-6615

Hugo Winterhalter's Orchestra and Chorus

ROLLIN' HEART

20/47-6619

Joe Reisman’s Orchestra and Chorus

““New Orthophonic” High Fidelity Recordings
Your Customers will hear these Recordings best on an RCA Victor New Orthophonic High Fidelity ** Victrola”

Wwww americanradiohistorv com
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“HIS MASTER'S VDICE™

WATCH THESE

6..

THEY'RE COMING
UP FASTI

(] EDDY ARNOLD

Casey Jones
e/w You Were Mine for Awhile

20/47-6601

[| THE BLENDERS
Cecilia
c/w I've Told Every Little Star

20/47-6591

[ BUDDY BREGMAN

+ Sadie’s Shawl

erw Hit & Run

20/47-6618

[J] LEO DIAMOND

Le Rififi
e/w Go See Tony
20/47-6600

[0 FREDDY MARTIN

One Finger Piano
e/w Love Is a Gamble

20/47-6614

[ TONY MARTIN

Your Place in the Sun
e/w It’s Better in the Dark

20/47-6597

AR E AN AR A EE oA

LA N RSN
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* (OMING UP STRONG

4 ’ A listing of newer pop records which have shown solid trade
o response during the past week. Compiled thru a survey of oll

mojor markets, these records figure strongly os potenticl entries
—AND SO IS YOUR FIRST RELEASE

on the MNational Best Seller Chart.

1. A]H‘r (‘ﬂ“ s I L I I T ._?\Terruus ﬂ."ﬂrﬂu;
: {ASCAP) Dot 154585

Qe v EEEL L P T

SR T R PR S —— Little Willie John

’ (BMI) King 4935
3. Theme From *“The Proud Ones”
cessascssssssscsssssssssss.Nelson Riddle
A N D R 0 L L T 0 i

and

THE GYPSY
GOOFED

Mercury 70926 - 70926x45

4. Semehody Up There Likes Me. . . Perry Como
i ASCAP) RCA Victor 6390

2. Ghost Town..................Don Cherry
ASCAF) Columbia 40705

6. Mama, Teach Me to Dance. . . . . Evdie Gorme
{ASCAP) ABC-Paramount 9722

1

7. Canadian Sunsel...........4ndy Williams
(BMI) Cadence 1297

|| 8. The Old Philosopher. . .....Eddie Lawrence
(BAID) Coral 61671

b

Riph Up..........Bill Haley & His Comets
(BMI) Deeea 30028

10. Tonight You Belong to Me

i AU csveses..Patience and Prudence
| e R T ; R e T I ! (ASCAP) Liberty 55022

* THIS WEEK'S BEST BUYS

i P[AR[ Acodrding 16 szles reporis In Key markeis, the follewing secerd
¢ relesses are recommended for exira profiis:

o 'RIP IT UP NVeniee, BM—-Bill Haley and ITis Comets—Decea 30025—
! Altho out only a couple of weeks this one has moved rapidly to a
B3 position where it is now just off the charts and pop-wise is moving
o ahead of the Little Richard original, Reported strong in Baltimore,
T ,. Laos Angeles, Milwaukee, Providence, Cincinnati, St. Lowis and

Chicago with other cities also indicating action, The Hip side,
"Teen-Ager’s Mother™ is also drawing sales (Dauby, BMI). A
previous Billboard “Spotlight™ pick.

THEME FROM “THE PROUD ONES” (Weiss & Barry, BMI1)—Nelson
Riddl