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Fudging Era: Organ 
Grinder and 'Monk' 

Hardy Gurdies Still Cheer a Few City 
Streets, Gradually Passing Into Legend 
BY TOM PARKINSON 

CHICAGO -- Working in the 
grassroots of show business are the 
Italian organ grinders and their 
monkeys. There are such things. 
But they are more numerous in the 
minds of cartoonists, song writers 
and setters of romantic scenes than 
in actuality. 

Probably nut more than a dozen 
organ grinders are in business to- 
day. Only a tew of them are 
working at it full time, and most 
of them aren't Italian. There never 
were very many -a veteran in the 
business estimates there were 25 
in the peak year of 192h 

Today it is as difficult to obtain 
the hurdy- gurdies as it is to locate 
men who might become organ 
grinders. The mechanical organs 
are now rarities and most of them 
are in the hands of people who 
wouldn't sell. 

Play Los Angeles, boston 
Among the old -time Italian 

organ grinders are Tony Barbato, 
works who 

borhoodof Los Angeles; Sam 
neigh. 

Sam z - 

a and his brother, Pete, who used 
to work in movies and now play 
parks in the Los Angeles area; 
Alfredo Fiorella, who works out of 
Boston and plays the East Coast 
from Florida to New England; Sam 
Cunzona, of Chicago, who recently 
retired, and John ''iorella, of Hous- 
ton. 

Fiorella's stop is typical of the 
traditional organ grinder. Native 
of a mountain village 90 miles from 
Naples, he came to the U. S. in 
1907 to joist his brother as an or- 
gan grinder. John reutrned to 
Italy because of illness once but 
came back in 1913, then went to 
France with the AEF it 1918, and 
took time out again during World 
%Vac II to serve as a civilian patrol. 

Monkey Has 
Job 37 Years 

HOUSTON - An old -timer in 
show business is the monkey which 
organ grinder John Fiorella uses 
with his hurdy gurdy. The monk 
has been dancing to the tune that 
organ grinders call for about 37 
years. 

Fiorella got it from the late Tony 
Campanaio, Philadelphia organ 
grinder, who had it for 32 years. It 
is a ring -tailed monkey and might 
live to be 50, Fiorella believes. 

Most hardy gurdy monkeys in 
this country are white -face or 
black -face capuchins. In Italy most 
organ genders use Barbary mon- 
keys, a North African species noted 
for intelligence and mischievous- 
ness. 

man for the Except for those 
occasions, he has been grinding the 
organ for nearly 50 years. 

In wardrobe set off by a brilliant 
shirt and neckerchief, Fiorella 
shoulders the leather strap that car- 
ries the organ, puts the monkey on 
a leash and starts out for his favor- 
ite spots around Houston, Dallas 
and other locations in the South- 
west. 

Has Last Organ 
Fiorella has the last organ made 

by the John Molineri Organ Shop, 
Molineri and his son made almost 
all of the organs used in the U. S., 
but their business closed doses 
about 1935. In years precious their 
hardy gurdies had sold for $90. 
Fiorella went to them in 1936 and 
succeeded in getting the last of 
their final model for $200. Today 
used hand organs, when available 
at all, sell for $400, $500 and even 
$750. 

A Molineri had organ weighs 
30 pounds and plays six tunes. 
Fiorella says that in order to 
change to a different set of sir 
tunes it would be necessáy to send 
the organ back to the factory for a 
new cylinder. The cylinder he has 
been using these many years in- 
cludes "Sidewalks of New York 
and "My Wild Irish Rose," but he 
doesn't recall lames of the others. 

Fiorella plays neighborhoods ìh 
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WABD MOVIE 
BUY STIFFENS 
FIGHT IN N. Y. 

NEW YORK - Last week's 
purchase by WABD here of 
00 Warner Erns features. 
from Associated Artists Pro- 
ductions has spotlighted the 
growing competition on the 
feature film programming 
front shaping up in the new 
York market. WABD plans 
to use its new Warner Bros. 
pictures to extend its vertical 
programming concept into the 
evening hours. Its purchase is 
the seventh first -run feature 
film deal recently closed in 
New York by five of the 
seven local outlets. 

This situation will give 
movie fans here such a plenti- 
ful choice of star -studded 
classics that some may not 
know which channel to turn 
to next. On VVABD they will 
see "G -Men," "On Your Toes," 
"Dawn Patrol" and "So Big." 
On WCBS -TV they will see 
such Warner hits as 'Juarez," 
"Jezebel" and "The Life of 
Emile Zola," On \VOR -TV 
they will see some of the best 
of RKO, David O. Selznick 
and Stanley Kramer films, On 
WATV they will see 20t1í 
Century -Fox hits like "How 
Green Was My Valley." And 
on WRCA -TV they will see 
"Diamond Jim Brady" and, 
"Pardon My Past," 

WABD has pioneered the 
vertical feature film concept 
during the daytime hours, run- 
ning the same film each day 
from 10 a.m.-12 noon, and 
then again from 1.4 p.m, 

(Continued on page II) 

History of Feature 
Films: Movies Get 
Better Than Ever 

TV Industry Passes 4 Milestones 
In 10 Years for Public's Pleasure 
By GENE PLOTNIX 

NEW YORK --In the fall of 
1958 the public will see a greater 
supply of good motion pictures on 
its TV sets than ever before. These 
pictures have been brought to the 
TV audience by developments of 
which it is hardly aware, as it rests 
secure in its old prejudices against 
the "oldies" but stays up late to 
see them. Since the first of this 
year, parties unknown to the view- 
ing public have put at stake nearly 
$50,000,000 to bring it large quan- 
tities of additional feature films, 
including some of the best Holly- 
wood ever made, 

1,800 New Ones 
Since January 1 eight organiza- 

tions have made available to TV 
for the first time a total of 1,800 
feature films, including some of 
the works of Columbia Pictures, 
RKO Radio, Warner Bros., David 
O. Selznick and Stanley Kramer, 
and including 16 pictures that won 
Academy Awards for best actor, 
actress or production. 

Like almost everything in tele- 
vision. feature film distribution has 
grown up in a brief period of -10 

years. Today, this business is re- 
sponsible for the partial or total 
employment of over 350 persons, 

NEWS OF THE WEEK 
M -C -M TV Starts Move Into TV, 
Hires Staff, Offers Packages . . . 

M -C -M TV, the television subsidiary of 
M -C -7M, is beginning to move into TV in 
strength. The operation has begun hiring 
personnel, has begun offering packages and 
has a lush deal in the works. Page 6 

Pilot Failures Show Networks' 
Thumbs Off Sponsor Pulse . . . 

The TV networks evidently don't known what 
sponsors want in the way of programming. A 
count of the properties sold so far this season 
reveals that most of their pilot programs 
have list been able to find buyers Page 2 

Band Biz Big Again, With 
Healthy Assist From Radio, TV . . . 

Bands are big business again on radio and 
TV, with the networks expanding their music 
coverage every week, and many veteran 
batoners spotlighted on two or three different 
webs. At the same time, band bookers report 
that road business is better than ever. 

Page 36 

Heavy Sales Indicated 
For Phono, Tape Equipment . . 

Numerous signposts point to the heaviest fall 
sales volume in history in the, phonograph and 

tape equipment field. Bigger lines. broader 
price spreads, and a continuing high platean 
of demand with generally heavy percentage 
increases in sales over those of a year ago all 
point the way. Dealers should play in the 
inventory quickly to be ready for the heavy 
traffic in stores. Page 38 

Regina Exposition 
Ahead of '55 Gate ... 
The good attendance and strong spending that 
has characterized the first four fairs of the 
\Vestem Canadian A Circuit, continued ap- 
parent at the Regina (Sask.) Exhibition. Each 
day attendance showed an increase over the 
same day last year. Page 74 

DEPARTMENTS AND FEATURES 

Aasusement Came. . lin Musie 16 

Carnival 76 Music Charts 48 

Circus 72 Music Machines 90 
Coining Events 88 Parks Ac Pools 70 
Classified Ad. 86 Pipes 84 
ruin Machine Market tot Radio 16 

Fairs A Expositions.... 74 Rinks 7l 
Final Curtain 69 Routes .. 6Y 

General ()indoor 67 Television 
Honor Roll of Hit. 40 TV Film 4 

terrer rra $5 TV, TV Film Rc,- ic,'.. 35 

Merch.mdise 84 Vending Machines 94 

who supply an estimated 5,500 
pictures to the nation's 450 TV 
stations. Per average week these 
stations aggregate between 3,500 
and 4,000 play dates. 

In TV's early days, back in 1948, 
distribution of feature films -the 
few there were -to TV stations was 
performed by small non -theatrical 
distributors and occasionally by re- 
gional sales agents, who owned 
video rights to some independently 
produced films in their catalog,. 

Milestone 
The earliest milestone in the his - 

tory -of the business occurred at the 
end of 1946 when Eliot Hyman, 
who had previously been engaged 
in the microfilm business, acquired 
the TV rights to 199 films from 
Monogram Pictures, To sell them 
he set up Associated Artists Pro- 
ductions with a full -time sales staff 
of two men. 

The first sales of these pictures 
in New York brought in $100 per 
title, this in a city whose TV sta- 
tions today spend' $10,000 for the 
best new feature films. 

Meanwhile, promoters and dis- 
tributors of reissues had begun to 
write TV rights into their contracts. 
They began selling the pictures to 
TV themselves thru the States - 
righters or leasing to the growing 
TV film distribution operations. In 
1948 the Frederick W. Ziv Com- 
pany. distributed of radio transcrip- 
tions. in this way acquired 80 fea- 
ture films that had been made for 
the Producers Releasing Corpora- 
tion. 

Hygo T4 
Subsequently, when Ziv -TV de- 

cided that its future in TV lay in 
(Continued on Page 33) 

Still Shipping 
Old Packages 

NEV.' YORK - Most of the 
packages of feature films that 
pioneered TV distribution are still 
on the TV market. The 199 Mono- 
gram pictures are now back with 
Associated Artists. Eliot Hyman 
bought the negative rights a year 
ago, and AAP now lias to decide 
what to do with them next. 

The 80 pictures that Ziv -TV 
started in TV eight years ago are 
now back with the man who 
actually brought them into TV, 
Jerry Balsam. The distribution 
contract expired a year ago, at 
which time Balsam got them back 
from Hygo. He then set up MC 
Pictures to handle them from 
then on. 
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CALLING DR. KILDARE 

Net Programmers Fall Down 
In Gauging Industry Pulse 
By BOB SPIELMAN 

HOLLYWOOD -The net pro- 
gram development departments this 
year failed to measure accurately 
the pulse of the industry. That's 
the opinion of ad agency execs, 
and seems to be borne out by the 
fact that of 39 pilots produced or 
financed by the webs, only eight 
have been sold, with the possibility 
That one more may yet go on the 
air. 

The pilots lying on the shelf are 
fairly evenly divided among the 
webs, with CBS, however, getting 
the worst of it, having sold only 
two, and possibly three, of 16. 
ABC's record is two out of 11, and 
NBC's four out of 12. 

Colloquially speaking, the webs 
are asking themselves, What hap- 
pened?' The answer is that spon- 
sors seemed to be guiding them- 
selves by two rules of thumb: Price 
and familiarity. The "go for broke" 
philosophy has definitely gone out 
of the window, with low cost gain- 
ing in importance in making a de- 
cision. Secondly, sponsors were 
intent on sticking to the tried and 
true, deselite the cry "There's noth- 
ing new. 

Price Important 
The price factor is emphasized 

by the rapid-fire sales Officia, Films 
made on its English -produced 
series; the quick purchase of a 
show like "Bold Journey," which 
comes in at $7,000 a week, and 
the buy of the programs like "Ten- 
nessee Ernie," the Monday Law- 
rence Welk show, et. al. 

The trend has been decidedly 
toward quiz and adventure shows, 
and it's been in these areas that 
the webs have let outside packagers 
steal much of the thunder from 
them. Only three adventure pilots 
were, for instance, produced by the 
networks. 

On the other hand, the much - 
talked-aboùt boon for long shows 
just wasn't bought by the sponsors. 
Already faced with loss of program 
identification, there has been a de- 
cided lack of enthusiam for sharing 
60 or 90 minutes' air time with two 
or three other products. 

Just as important, there is the 
problem of getting advertisers to 
agree that the same program is 
good for all of them ( "Sir Lance- 
lot" is a case in point), and on the 
policy of that program once they've 
bought it. 

Holding the Bag 

The result has been that ABC 
has wound up with "Command 9 were sold; in westerns, 1 of 6; 
Performance" and "International (Continued on page 3) 

Theater" on its hands and still has 
part of "Wire Service" available; 
CBS never managed to sell the hour 
Herb Shriner show or "Perry 
Mason," and had trouble pulling in 

advertisers for "Playhouse 90 "; 
NBC has had problems with its 
Friday night specs and is trying to 
work its way out of the Ray Bolger 
imbroglio. 

It's true that Jackie Gleason is 

returning to an hour format and 
Lawrence Welk is adding a second 
hour -long show for Dodge, but 
these are both proven properties. 

There isn't much to choose from 
in what type web shows did go over 
and what didn't. In comedy, 3 of 

NBC DISSATISFIED 
WITH BIG 'THT' !! 

Gross Hits $16 -Mil. So Far in '56, But 
Program Heads Work for Higher Stakes 

NEW YORK -Altho the half - 
year gross on NBC -TV's triple 
powerhouse- "Today," "Home" and 
"Tonight " -is a mere $1,500,000 
shy of the entire take for 1955, 
programming planners are not sat- 
isfied. - Tonight" is still in the 
throes of finding a replacement for 
Steve Allen, "Today" is experi- 
menting with new featutes slanted 
toward its selective audience, and 
"Home" is undergoing a major 
overhaul. 

Out of all this programming 
change, NBC Iooks forward to an 
even better gross record than the 
peak $17,728,000 struck in 1955. 
Already the 1956 score stands at 
$16,381,000 for the three shows. 

NBC Tops CBS' Aug. 
ARB Afternoon Rating 

NEW YORK - For the first 
time in over two years NBC -TV is 

ahead of CBS -TV in afternoon 
average ratings, according to the 
July American Research Bureau 
report. NBC points out in a bulle- 
tin, that during the 2:30 -5:30 
period last July its average after- 
noon rating was 4.3. This July it 
was 9. CBS has decreased 22 per 
cent going from a 8.6 last July to 
a 6.7 this July. 

The NBC bulletin stresses that 
its competitive strength is not con- 
fined to one program. Only in 
2:30 -3 is it outpointed by Art 
Linkletter. Tennessee Ernie, who 
occupies the time period for NBC, 
received a 7.1, while Linkletter 

r 

has an 8.2. Lirkletter's rating' last 
Jul" was 11.7. 

Matinee's" July rating was 8.7, 
its highest to date, and according 
to NBC, making it the second 
highest rated adult daytime pro- 
gram. It topped both "Big Payoff" 
and Bob Crosby. 

The 45- minute version of "Queen 
for a Day" scored a 14, making it 
the highest -rated daytime pro- 
gram. After only two weeks in a 
new time period, "Modern Ro- 
mances" got a 5.8, its highest 
rating since it returned to the web 
in October, 1954. And "So This 
Is Hollywood," reruns of the vid- 
film series occupying the "Comedy 
Time" slot, received a 5.4 in its 
first week of exposure. 

MONEY -SAVING SUBSCRIPTION ORDER 
Enter my subscription to The Billboard for o full year 
(52 issues) at the rote of $12 (a considerable saving 
over single copy rates). Foreign rate $24. 

Q Payment *mimed Bis me 
915 

Name 

Occupation or Title 

Company 

Address 

City Zone- State 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

Specifically, the programming 
alterations center on "Home," as 
a result of a viewer survey. Start-. 
in September 3, the new changes 
will involve such service program- 
ming as material on food, fashion, 
travel, etc., pegged down on spe- 
cific days of the week. The second 
major revision will be in the type 
of general feature material pre- 
sented. 

"Home" will carry what it refers 
(Continued on page 3) 

MEADE PLAN 

Y &R Civil 
War Views 
Both Sides 

NEW YORK -Young & Rubi- 
cam topper Ev Meade has flown 
to the West Coast, where he will 
co- produce a half -hour pilot of a 
new Civil War series with Lou 
Edelman, the producer of "Wyatt 
Earp." 

Because it is an anthology type 
stanza, the program will be able to 
give both the Northern and South- 
ern points of view. One program 
will show the conflict as the North 
viewed it, and the other as the 
South viewed it. It is hoped in that 
way to obviate controversy. The 
agency has a client in mind. 

Producer and 
3 Stars Sign 
NBC Pacts 

NEW YORK - NBC -TV last 
week signed a number of top per- 
formers and a producer. The net- 
work pacted Jack Carson, Groucho 
Marx and Mary Martin. Also 
brought into the fold was pack- 
ager John Cuedel, whose deal 
along with Groucho's is a long- 
term one extending between three 
and five years. 

Carson will be used for guest 
stints, and the web may try to 
develop a property to fit his tal- 
ents. Miss Martin will appear on 
six spectaculars over a three -year 
period. 

NBC -TV Pre -Grid 
'Preview' on Sat. 
Sold to All State 

NEW YORK - Sears -Roebuck 
last week made its most important 
network purchase to date. Its All 
State Insurance subsidiary has 
bought the Saturday afternoon 
quarter -hour "Press Box Preview" 
on NBC -TV preceding college foot- 
ball this fall. All State has been 
using network radio but now will 
see what network TV can do to sell 
automobile insurance. 

Pure Oil will also go after the 
football viewer. It has purchased 
a small share of NBC's Big 10 col- 
lege football in a limited number 
of markets. Other sponsors of Big 
10 football are Sunbeam, Liggett 
& Myers and American Machine 
and. Foundry. 

Huntley to Share 
Swayze News Slot 

NEW YORK - NBC -TV will 
probably move Chet Huntley into 
its 7:45 -8 news strip next season. 
Huntley will take over as news- 
caster either two or three days a 
week, sharing it with John Cameron 
Swayze, who has handled the show 
during the nine years of its 
existence. 

The show has been under pres- 
sure because of the success of kid's 
shows on ABC -TV and CBS -TV. 
NBC hopes the diversification of 
personalities may produce results. 

NBC -TV to Use Bolger 
In Specs, Guest Spots 

NEW YORK - After consider- 
ing buying up Ray Bolger's con- 
tract, NBC -TV last week decided 
against it. The comedian will be 
used on several of the NBC spec- 
taculars and may do an occasional 
show, Sunday evening 9 -10 or Fri- 
day evening the same hour. He 
will also be used as guest star on 
occasion. 

Toni Score 5 Web 
Shows, Part of 6th 

NEW YORK --Toni is expand- 
ing its use of prime time network 
TV next season. The advertiser 
will have five network shows and 
a piece of a sixth. The two latest 
Toni buys are half of "Stanley," 
NBC -TV, Mondays 8:30 -9, and 
half of "People Are Funny," its 
last season's stanza which goes 
Saturday 7:30 -8. 

The other Toni buy on NBC is 
Walter Winchell, Friday 8:30 -9, 
which it will share with Old Gold, 
but it will have a small piece of 
Gillette's Friday night NBC tele 
casts beginning at 10. On CBS -TV 
Toni is the alternate sponsor of 

Arthur Godfrey's "Talent Scouts," 
Monday 8:30 -9, and owns one - 
quarter of "Arthur Godfrey and 
His Friends," Wednesday 8 -9. 

Interestingly enough, Toni will 
be on against itself Mondays at 
8:30, tllo since it has half of 
"Stanley" and "Talent Scouts" its 
commercials could be scheduled so 
that they do not compete against 
each other. 

A perennial purchaser of quiz 
shows and low -budget program- 
ming, Toni will probably spend 
more for its programming this sea- 
son. Both Walter Winchell and 
"Stanley" are top -budgeted shows. 

Pond's Buys 

'Warner' Half 
NEW YORK - ABC -TV 

chalked another of its properties 
off its problem list last week with 
the sale of the open half of 
"Warner Bros. Presents" to Chese- 
brough- Pond's, which will sponsor 
the dramatic anthology half of the 
show. The "Cheyenne" episodes, 
which will air every other week, 
will be bankrolled by General 
Electric. 

Cllesebrough - Pond's buy of 
"Warner Bros. Presents" followed 
withdrawal as prospective sponsor 
of NBC's "Impact," which has 
been replaced in the NBC program 
log by Revlon's "Most Beautiful 
Girl in the World." 

Its purchase of 'Varner Bros. 
Presents" puts Chesebrough in the 
positior of putting all its network 
advertising money into ABC pro- 
grams. A few months ago it 
bought half of ABC's "Jim Bowie" 
show on Friday nights for next 
season. 

'Search' Sold to 
Canadian Firm 

HOLLYWOOD - -"I Search for 
Adventure," Douglas- Lesser pro- 
duced teleseries distributed by 
George Bagnall & Associates, has 
been sold to MacMilland & Bloe- 
del, Ltd., Lumber Company for 
coast -to -coast airing in Canada be- 
ginning in September. 

An unusual aspect of the deal 
is that, of the 35 stations carrying 
the show, 30 will air it with Eng- 
lish narrations and five with 
French. 
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New TV Spot Campaigns- 
Future National Spot Drives - 
Contracts Being Signed Now 
Deus Set During Two Weeks Lading Jule 7 

This tabulation le the result of a survey made by The Billboard 
among all U. S. TV stations. It shows new national spot campaigns 
for which contracts were reported as set during the survey period listed 
above. regardless of the starting air data of chore campaigns. 

NATIONAL SUMMARY 
(Cumulus placed In 

Product and Advertiser 
Aluminum Ware, Micro 
Armstrong Tires, Autumns 
Artier. Carter 
Avon Coumeticv, Avon 
Bieck Shampoo, John Buck 
Breese. 1 ever 
Citrus Products. Florida Citrus 
Clorox Bleach. Clorox Chemical 
('real Toothpaste. Procter A Gamble 
Drell. Procter & Gamble 
Facial From. Custom Products 
Falstaff R. FelsMff 
Haley'. 51.5). Sterling 
Halo Shampoo. Colgate- Palmolive 
Ivory Snow. Prover á Gamble 
Lilt Home Permanent, Procter A 

Gamble 

swore üaa am regM) 

Product sud AdvertIstr 
Lorene á Maier Woolens. Deering. 

Milliken 
Morton Frozen Pies, Morton 
Nair. Caner 
Phillips hulk of Magnesia. Sterling 
Philip Morris Cigarettes. Philip Morris 
Poll Parrot Shoes. Pull Parrot 
Robot Gardner, Arthur hleyerhoff 
SesenUp. Seven -Up 
Sinclair. Sinclair 
Slimagic, Custom Products 
Viceroy Cigarette.. Brown A William- 

son 
% %hot Hair Tonic. Wildman 
7. B T Bah Powder. Sterling 
Zerex- 7.erons, Du Pont 

REGIONAL SUMMARIES 
Eastern 

Anv-,o Film. Ancso 
Auld. Carter 
Beer. Narraeancett 
Breese. 1 ever 
Canned Vegetables. Hanover Canning 
Citrus Products. Florida Citrus 
Clow< Bleach. ( loros Chemical 
Cookies A Crackers. National Biscuit 
Corning Glassware, Coming Glass 

W orbs 
Crest 'toothpaste. Procter á Gamble 
Dole Pineapple. Hawaiian Pineapple 
Dore Soap. Lever 
Weft. Procter á Gamble 
F.a1111 s.s. Flying Saucers (Movies, 

Columbia 
Facial Frost. Custom Products 
Fiaslec. Emerson 
Ilaley's 1011. Sterling Drug 
Halo Shemin.. Colgate -Palmolive 
Hep Insecticide. Bostwick Labs. 
Html (lot nos Food. Standard Brands 
Hutchinson n Wes. H A S 

Ivory Snow. Procter á Gamble 
Kood ('iaaoettes. Brown á W'llliaoesoa 
1 adita Home Journul. Curtis 

Breese. I ever 
Candy Mars 
('I ('I Chemical 
Drell. Procter á Gamble 
Grippe. 1. M. Leather 
Hi C. Minute Maid 
Kaseo Dog Fad. KW,. 
Lorene á \leset Woolens, Deering - 

J.tillikrn 

Lilt Horne Permanent, Procter á 
Gamble 

tile Shampoo. Procter á Gamble 
M á M Candies. Hawley A Hoops 
Monun Frnten Pie, Morton 
Nair. Carter 
New Markel. Gland Union 
Orange Juice. Kraft 
Parliament ('igarettec, Philip Morris 
Philip Morrie Cigarettes. Philip Morris 
Phonograph Records. Gilmer 
Pillsbury Flour. Pillsbury 
Salad Mixer. Grant 
Shoes. W'eamerhird 
Silver Duit Blue. Lever 
Slimagic, Custom Products 
Tenderleaf lea. Standard Brands 
Tide. Procter A (:anale 
Time Magarine. Time 
Vi,roroy Cigarettes. Brown A Williamson 
Wash 'ri Dri. R. R. Williams 
Washers á Dryers. General Electric 
Wildroob Hair Tonic, Wildrom 
z e T Baby Powder, Medina 
Zeus d !crone. Du Pont 

Southern 
Macula white !'lour. Mantua While 

Mills 
Phillips Min of Magnesia. Sterling 
Pull Parrot Shoes. Poll Parrot 
Preparation H. Whitehall 
Roba Gardner. Grant 
Salad Mixer. Cirant 
Seven -Up, SevenUp 
Super Jet Spray Gum. Parker 

Midwestern 
Acrid. Caner 
Armstrong lines. Armstrong 
Aron Cosmetic.. Avon 
Beer. Bosch 
Beer. Peter Hand 
Blass Beer. Blair. 
Bnnadebbes. Chance Pfirer 
Brock Shampoo, John Bieck 
Cirrus Products. Florida Citrus 
Cl Clorox Chemical 
Crest Toothpaste. Procter á Gamble 
DX Sunray Gas, DX Sunray 
Facial Frost, Custom Produen 
Falstaff Beer. Falstaff 
Feed á Concentrates, Morph, Products 
Formula No. 2. W9ldroot 
Hair Conditioners. Robert Corky 
Haley's M-f). Sterling 
Holiday Magazine. Curtis 
Kleenex. Kimhedy.Clark 
Lilt Home Permanent, Procter á 

(iambic 
Lorene á Mazet Woolens, Deering. 

hl illiken 
Mall- O-Sle.d, Mail- DMeet 

Aluminum Ware. Mirro 
Armstrons Tires. Armstrong 
Jaa Beer. Jackson Brewing 
Rath (Imitates, Rath 

Meals. Swift A Co. 
Morton Froscn Fad, Murton 
Nabisco Products, Nabisco 
Nair. Caner 
Nesuea. Nestle 
Philip Morris Cigaredec, Philip ?stools 
Presione. Nachmal Carbon 
Primarene. American Home Products 
Reader's Digest, Reader's Digest Assn. 
Rice. Louisiana State Rice 
Rise Shaving Cream. Carter 
Robes Gardner. Grant 
Schlitz Beer, Schlitz 
Seven -Up, Sevenllp 
Sinclair Oil. Sinclair 
Slimagic. Custom Products 
State Fair, Iowa Scale Fair 
Stornlwindowa, Better Living 
TV Antennas, Alliance lenna Rotor 
Ting. Pharma ('raft 
Top Value Stampe. Top Value 
Toys. Hachear 
Vol Beady Bar. Colgate- Palmolive 
Wildrum Hair I.oic. Wildroot 
Z B T Baby Powder, Sterling Dug 

Southwestern 
Viceroy Cigarette, Drown A Williamson 
Toilet Tissue. Marathon 
Wrigley Gum. Wrigley 

Rocky Mountain & West Coast 
Aluminum Ware. Mirro 
Apple Juice. Tavelop 
Avon Cosmetics. Avon 
Baling Sorb. Church A Dwight 
Bcncu, (:nun Products 
Brock ShompCO. John Brock 
Brew- lleidclbmg 
Clorox. Clorox Chemical 
Cream el Wheal. Nabisco 
Delcu Battery. Detco 
s Day Pads. 5 Days Labs 
Falstaff Beer. Falstaff 
(deem Toothpaste. Procter á Gamble 
Maio Shampoo. Colgate- Palmolive 
Ivory Snow. Procter á Gambia 
Kaiser Foil, Kaiser 

Lilt home Permanent, Procter á 
Gamble 

Liquid Make -l'p. Cherie, Anlell 
Loretto á Stacco Woolens, Deering- 

Macaroni. Mission 
Milk. Dairy Products 
Moron Frozen Pics, Mnrlun 
Mountain Bars, Blown it Haley 
Poll Parrot Shoes, Poll Parrot 
Purina Dog Chow, Ralston 
Sealy Maures, Sealy. 
Sinclair Oil, Sinclair 
Slimagic, Custom Products 
Tuna. Sur Kist 
Zeus á '!.crone, Du Pont 

vary conceivable kind of 
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Stations Boost Use of Film; 
Features Account for 48% 

By MILDRED HALL 
WASHINGTON -TV stations 

are giving 30 per cent of their time 
to film programming, the National 
Association of Radio and Television 
Broadcasters announced last week, 
with feature films accounting for 
48 per cent of all types of film 
programming, syndicated TV film 
31 per cent and short subjects 11 
per cent. In its third annual sur- 
vey of this field, the association 
noted an increase from an average 
of 29.4 hours of film programming 
a week in 1954, to 32.8 hours 
weekly in 1955. Figures are based 
on an average week in June, for 
118 stations, in markets ranging 
from the smallest to the largest. 
Live local programming is shown to 
have dropped in 1955 to 17 hours 
per week, as against 18.5 hours in 
1954. 

The breakdown by number of 
TV viewers reached shows that 
stations feeding the smallest and 
the largest markets use the most 
hours of film programming, wilt 

NBC Dissatisfied 
Continued from page 2 

to as "first person" journalism, 
which will broaden its present out -1 

line to include stories about the i 

famous or the unknown who ]lace 
interesting stories to tell. 

A new look on "Tonight" may 
also come about When the new 
emsee is chosen to replace Allen.; 
And "Today," the oldest of the j 

three, is continually getting a facial 
with the recent sports feature 
added and a medical one already' 
inserted. 

All this new emphasis portends 
record -breaking grosses and all are' 
specifically geared towards build- 
ing selective audiences. This has 
been the key to the rrTIIT" success - selectivity and not necessarily 
ratings. 

It's quite a record, too, that 
°THT" has compiled. In 1953' 
"Today" grossed about $3.000,000.1 
in 1954, wills the addition of 
"Home," the pair tallied $13,000. 
000. When "Tonight" joined the 

j ranks in 1955, the gross shot up to; 
$17,728,000. The goal for the. 
three this year is to top $18,000,- 
000. 

The Tallies 
Comparative figures for 1955 

and 1956 on each of the shows 
read thus: "Today," $6.373.000 in 
1955 and no far in 1956. 86,900,- 
000; "Home," $5.467,000 and 
$7,233,000; "Tonight," $- 1.541,000 
and $3,595,000. 

Percentage figures on sponsor 
renewals also show, perhaps even 
more concretely than dollar ac- 
counts, the growing strength of the 
"THT" programming concept. "To- 
day's sponsor renewals have 
grown from 27.9 per cent in 1954 
to 34.9 per cent in 1955 and 45 
per cent in 1956. "Home" went 
from 30.9 per cent in 1955 to 46.3 
in 1956, and "Tonight" leaped from 
20.4 in 1955 to 44 per cent this 
year. 

This long -range concept in 
building program stability has liad 
the effect of eliminrting smaller 
advertisers, with the larger buyers 
seeking bigger chunks. Many are 
now spending over $300,000 on 
"THT,and Admiral is paying out 
$2,500,000. This factor in itself 
creates gross stability along with 
the programming facets. 

"THT" continues to draw new 
accounts to TV, accounts aiiich 
had never been on network pro- 
grams before -Aladdin Industries 
Lunch Buckets, Alan Carpet 
Squares, Douglas Fir Plywood, 
North American Insurance and 
Barealounger Barealo. 

Despite these records, however, 
proramming heads say the hori- 
zons still ahead. 

stations in the median groups using 
the least. Out of the 1955 all - 
station average of slightly over 104 
operating hours per week (up about 
5.5 hours over 1954), stations cov- 
ering over 1,000,000 TV families 
use 42 hours of film weekly, while 
the smallest stations used 32 hours. 
Medium -sized stations use about 
29.2 hours of film programming 
per week. 

Local Film Up 
While the over -all percentage of 

time devoted to local programming 
declined 1 per cent in the 1955 
survey, with the networks the 
gainers, local film programming 
lias shown an increase in hours by 
1 per cent, while local live dropped 
2 per cent. 

Breakdown of average costs per week 
is as follows: 

Feautee Film Programming 

Small stations (Under 250.000 pop.) 

Features: 6382 ($29 per hour) 
Production: 116 
Talera: 51 

Total: $549 (636 per hour) 

hicdiumsited ( 250.000 to 300.0901 
I ramures: 5550 ($62 per hoar) 
Prrdtection: 113 
'fanent: 95 

Total: $1,066 0106 per hour) 

large (Over 1,000.000) 

Features: $3.462 ($155 Per hour) 
Production: osso 563 
Talent: 252 

Total: $4,277 ($236 per hour) 

Syndicated Fibs Programming 

Small stations 
Features: $926 ($94 per hour) 
Production: 169 
Talent: 39 

Taal: $1.114 ($140 per hour) 

Medium-sized 
Features: $1.651 0201 per hour) 
Production: 109 
Talent: 73 

7 tool: $1,833 

Large 

Features. $5.71'- 0571 pet hour) 
Production: osso 510 
Telenet 354 

Total: $6.$76 

In the feature versus syndicated 
film picture, the NARTB points out 
;hat Also the feature films account 
for the larger percentage of pro- 
gramming hours, these run two or 
more times longer than syndicated 
fi ;ms. This means that on a num- 
ber-of-programs basis, there are ac- 
tually more syndicated films shown 
111a11 feature films. Syndicated 
filin programming is more espen- 
sise than feature films. 

Figures for both feature and 
syndicated film costs, the NARTB 
emphasizes, are averaged solely on 
the basis of those member -stations 

reporting. For example, figures 
on feature film were based on re- 
ports of 10 stations to major mar - 
Lets. 41. io medium -sized markets, 
17 in smallest markets, etc. Also 
figures for the 19.55 survey can be 
directly compared with the 1954 
survey only in part, because of en- 
larged sicyer coverage of all sta- 
tions across the nation during the 
year. 

Sponsorship. either full or par- 
ticipating. of local programming is 
reported ill the survey to cover 69 

( Continued on page 10) 

MOST SOLD 

NBC Prime 
Time Slots 
Near SRO 

NEW YORK - NBC -TV last 
week soli most of its remaining 
p ' time periods. Still left to be 
odd arc one-third of Sid Caesar, 
Sithlydays 9 -10, and one -third of 
Stew Allen. Sundays 8-9. Polaroid 
hats shown interest in one -sixth of 
Caesar, and Sunkist, a limited buy 
of Allen. 

Toni and R. J. Reynolds bought 
Saturdays. 7:30.8 for "People Axe 
Frain': Revlon, Mondays, 9 -9:30 
for "Most Beautiful Girl in the 
World." and Benrus and Lanolin 
Plus. Tuesdays, 10:30 -11 for 
"Bn'ak the Bank." RCA has 
switched into one -sixth of Perry 
Came, Saturdays, 8 -9, replacing 
T '. Lever Rms. is looking for a 
replavmenl for Cordon MacRae, 
Mondays 7:30 -7:45, and Terms has 
bought TDes(lays, the same quarter 
hone for a program as yet un- 
selected. 

Net Programming 
Continued from paie 2 

iu dramatic anthologies, 1 of 3; 
in mystery, It of 4; in adventure, 
O of 31 in series dramas, 2 of 9, 
and in kid programs, 1 of 5. 

Apparently realizing that the 
areas il1volrcd have been too large 
for the retomber of personnel, the 
webs have .started beefing up the 
program development staffs. NBC. 
for instance, has brought in Jess 

apenheimer from Desilu and 
Ikd Alan Livingston on the film 

side. At CBS Guy Della Croppa 
and Jim Aubrey have been trans- 
ferral from other jobs to TV pro- 
gramming. 

250G JACKPOTS COMIN' 
UP; WHAT'S THE TOP? 

NEW YORK - In an almost 
frantic desire to get v'iew'ers, night- 
time quiz shows are upping their 
prize money to gigantic propor- 
tions. NBC -TV will be presenting 
two quiz stanzas nest season both 
of which will be offering a gigantic 
jackpot of $250,000. 

They are "The Most Beautiful 
Girl ill the World," which is ex- 
pected to furnish some heated op- 
position to CBS -TV's "I Love 
Lucy" in the Monday, 9 -9:30 slot 
three weeks out of four, and the 
revamped and glamourized ver- 
sion of "Break the Bank," skedded 
for Tuesdays, 10:30.11 under the 
Lanolin Plus and Benrus watch 
sponsorship. 

Bank" will send scouts all over 
the country to uncover quiz talent, 
adding a new fillip to this type of 
programming. Bert Parks will con- 
tinuo as emsee, but the program is 
to be changed radically. "Most 

Beautiful Girl" will go on tour to 
various cities on the hunt for 
female talent. According to the 
Ed Wolf organization which pack. 
ages "Bulk," plenty of other big 
money prizes will be riding on the 
same show that sees the $250,000 
on the lite. 

The success of the revamped 
"Bank' may mean a great deal to 
this type of programming. Its sue. 
mss might lead to new programs 
which offer even higher sums of 
reciter. "The $64,000 Question" 
could become just a poor relation. 
Spot.surs with the bfi1ggggest adver- 
tising budgets may well wind .up 
getting the most viewers, because 
they could offer the most money. 

When and where will the top 
figure slop? Is it to be $500,000? 
$1,000,000? Tv is liable to wind 
up being the biggest sweepstakes 
of them all. 
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V SY NDI GATED 

Selected By All- Industry Vote 

#1 Best Syndicated Film Series! 

#1 Best Adventure Series! , 

#1 Best Actor in Syndicated TV Film! 
Billboard's 4th Annual TV Program & Talent Awards 

HERE'S UNQUESTIONABLE PROOF 

FROM LATEST PULSE REPORTS 

COVERING ALL TV SYNDICATED 

FILM PROGRAMS FOR FIVE 

STRAIGHT MONTHS! 5; 

VAttAl 
195 ,1 ona a o ,\ e 

::ecket 
1q56 { `o 
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1g at ShOV' esce 
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Went 

#1 IN MARKET AFTE 

..:,;a t.ß 

SAN ANTONIO 

#1 YORK, PA. 

#1 COLUMBUS, OHIO 

#1 DAYTON, OHIO 

#1 DETROIT 

#1 SYRACUSE 

36.4 #1 Scranton -Wilkes Barre 27.3 

43.9 #1 NEW YORK 22.4 

42.1 #1 ROANOKE 35.5 

39.9 #1 CINCINNATI 27.5 

34.2 #1 SPOKANE 28.2 

28.0 #1 CLEVELAND 25.2 

Mt SI 

39 ALL NEW PRO 
78 HALF -HOUR FILMS NOW 
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Starring: Academy Award Winner 

MARKET! 
#1 LOUISVILLE 37.3 

#1 BUFFALO 26.0 

#1 HARRISBURG 19.7 

#1 BOSTON 29.6 

#1 HONOLULU 39.1 

#1 FRESNO 25.6 

YID ARB, lune, May, April, Mar., Feb., 1956 

3RAIMS 
I,VAILABLE 

RENEWED BY SPONSOR AFTER SPONSOR 
Never before on any show such a sensational record of renewals! 

BALLANTINE BEER in 24 markets! 

LION OIL in 10 markets! 

PFEIFFER BREWING in 10 markets! 

KROGER STORES in 6 markets! 

WIEDEMANN BREWING in 4 markets! 

HANDY ANDY INC., Supermarkets of San Antonio! 

KGNC -TV Amarillo KOMU -TV Columbia, Mo. 

WFAA -TV Dallas KTTS -TV Springfield 

KARD -TV Wichita WTVP -TV Decatur 

WDSU -TV New Orleans 
plus many more happy ZIV advertisers and stations! 

NEW YORK 

CHICAGO 

CINCINNATI 

HOLLYWOOD 

This Ont. 

I II I III II.II I VIII 
QAS-LFN-GH9F 
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6' TV FILM PROGRAMMING 

MOVIE MAD 

THE BILLBOARD AUGUST 11, 1956 

KPIX Extends Pic 
Time, Adds Product 

SAN FRANCISCO - KPIX is 
going mad with movies. It has 
moved its feature film program- 
ming up to 10 p.m. two more 
nights and has acquired still more 
product. The station execs are ex- 
cited about the advanced Ameri- 
can Research Bureau report, which 
shows that its new look in features 
is really paying off. It's 10 p.m. 
"Big Movie," which premiered 
July 3, playing Tuesday and 
Vednesday nights, is close to a 

sellout. 
The Westinghouse Broadcasting 

Corporation, owner of KPIX, was 
reported close to a deal with Asso- 

NTA Signs Two 

More Sponsors 

For 'Sheriff' 
HOLLYWOOD -National Tele- 

vision Associates has signed two 
more regional sponsors for 33 West - 
em markets for the Desilu- produced 
"Sheriff of Cochise," bringing the 
total number of markets sold to 
date to an even 100, and giving 
the series a network -type line -up 
two months prior to its air date. 

The sponsors added to the show 
are White King Soap, for 28 mar- 
kets, and A -1 Beer, for five. Agency 
on both of these is Erwin -Wasev. 
Socony -Mobil h a d previously 
bought the program for 67 Mid- 
western cities. 

In addition, there are negotia- 
tions with another sponsor for an 
Eastern regional, providing ade- 
quate time clearances can be ob- 
tained (always a problem in the 
East). 

The unprecedented 100 -market 
sale for a syndicated series prior 
to the production of any half -hour 
pilot points up the shortage of 
first -run product in the syndicated 
field. For the first time, tó great 
extent, it's become a seller's market 
for the fall. 

One of the reasons for the situa- 
tion is that a number of advertisers 
have been vaccillating or holding 
off on national spot sponsorship. 
With the uncertainty this created 
producers didn't turn out product, 
the result being that both have 
been caught short. 

ciated Artists Productions that will 
get some of the Warner Bros. pic- 
tures for KPIF. It will also get 
some for KDKA, Pittsburgh, and 
the entire Warner library for 
WBZ -TV, Boston. 

KPLX started "Big Movie' when 
WBC got it the RKO library from 
C &C Television. On July 28 it 
put this show in Thursday night 
also. And it will run it Mondays, 
too, alternating with "Douglas 
Fairbanks Presents." 

Ratings Up 
The ARB report showed that 

Big Movie" boosted KPIX ratings 
in that Tuesday period, July over 
June, by 127 per cent. Its share 
went from 28 per cent to 48 per 
cent. On Wednesday its rating for 
10 -11:30 p.m. went up 82 per 
cent. It shaved This Is Your Life" 
down from 40.0 to 19.0. KPIX's 
share went from 28 per cent to 
54 per cent. 

On "Big Movie," it has been 
playing recent products of Hygo 
TV, National Telefilm Associates, 
and AAP, as well as the RKO 
pictures. It has backed "Big 
Movie" with a tremendous promo- 
tion, including a contest for which 
Hal March awarded the first prize 
on the first Thursday night (19) 
airing. A second contest is being 
wound up this week. 

WKY SELZNICKS 
BEAT SULLIVAN 

OKLAHOMA CITY - 
\VKY -TV here has managed to 
beat top CBS programming 
with David O. Selznick fea- 
tures. In the July report of 
American Research Bureau, 
WKY's movie on Sunday, 
8:30 -10 p.m. drew an average 
30.0 against a 23.3 for 
"What's My Line ?" and Ed 
Sullivan. 

In June, WKY's Sunday 
movie had been edged out by 
the CBS shows 35.0 to 28.0. 

Col. Features 

For Syndicat'n 
NEW YORK - Now that its 

"Hollywood Movie Parade" pack- 
age of 104 features is well 
launched on its sales path, Screen 
Gems is making plans to release 
for syndication this fall another 
package of 52 first -run Columbia 
features. Next spring the firm, 
according to current plans, will re- 
lease still another ckage of 52 
first -run Columbia fihilns. 

Columbia and Screen Gems 
apparently feel that it will be more 
profitable to release the Columbia 
backlog of features in small bun- 
dles spread over many years rather 
than release the whole library all 
at once as other majors, including 
Warner Bros., M -C -M and RKO, 
have done. 

OFFICIAL RECORD 

'Star Performance' Is 

A Real Sales Star 
NEW YORK - Official Films' 

"Star Performance" package has 
proved a star performer for Offi- 
cial's sales department. Soon after 
Esso Standard Oil bought a group 
of filins from the package for 
sponsorship in 49 markets, Official 
sold another batch to Slenderella 
International for 35 markets. This 
is actually the third multi- market 
sale Official lias made on "Per- 
formance." A couple of months 
ago it sold a 13 -week summer deal 
to Budweiser Beer for 10 markets. 

In addition, Official has sold 
various size pieces of the package 
directly to a number of stations. 
Altogether, Official has placed 
"Star Performance" films in 130 

Stagg, Blue to 
Film 'Brothers' 

HOLLYWOOD -- Jerry. Stagg, 
producer of the John Nesbitt'Tele- 
phone Time," and Ben Blue this 
week formed Blue-) Productions for 
the filming of a half -hour teleseries 
titled "Ben Blue's Brothers." 

Idea is somewhat unusual in that 
Blue will play four different char- 
acters, all brothers. Marion Har- 
grove has been signed as writer 
and script editor, with the pilot to 
roll in October. 

M -G -M Shifts to High Gear 
Lines Up Features' Sponsor 

NEW YORK -M -C -M TV, the 
video subsidiary of the motion pic- 
ture company, last week began 
moving in high gear. The com- 
pany has lined up a top flight 
sales prospect for 500 of its top 
features, has made several impor- 
tant sales policy decisions and has 
begun hiring personnel. 

M -G -M TV has been having dis- 
cussions with CBS -TV o. &o. sta- 
tions about the purchase of 500 
features. The only time this kind 
of joint purchase was made by the 
CBS -TV station group was when 
it bought a large package of fea- 
tures from Hollywood TV Service. 

The film company has also 
decided to release its entire library 
of 770 features to a limited num- 
ber of interested markets. They 
will be leased to stations for be- 
tween 5 and 10 plays. Also to be 

CNP Gets 'Tarzan 
Rights, Plans Films 

NEW YORK -Tartan is getting 
re:.dy to swing thru the TV anten- 
nas next season by way of Cali- 
fornia National Productions, which 
will produce and distribute a series 
of 39 films. CNP, formerly Kagran 
Corporation, is an NBC subsidiary. 

The contract for the "Tarzan" 
rights has been concluded wills Sol 
Lesser, producer of the many fea- 
ture films. CNP will have the TV 
rights, will handle the merchan- 
dising and jointly control the dis- 
tribution of all "Tarzan" features 
to TV and the movie theaters. 
Alan W. Livingston, president of 
the subsid, who headquarters on 
the Coast, was here last week to 
cement plans with Robert D. 
Levitt, general manager of CNP. 

The series, up for rational s n- 

a ready -made audience for it. Since 
the late Edgar Rice Burroughs' 
first " Tarzan" book was published 
in 1914, some 23 books have sold 
more than 36,000,000 copies which 
had earned Burroughs' by 1950 
some $10,000,00 from books, 
movies, comic strips and related 
enterprises. 

There have been 31 "Tartan" 
features made since first released 

' in 1918. Of these, CNP is sharing 
distribution rights of 15 now in 
reissue and one just completed - 
"Tarzan and the Lost Safari." 
Gordon Scott, who appears in this 
feature, will star in the TV series. 

For the record, the first Tarzan 
and Jane were layed by Elmo 
Lincoln and Enid Markey back in 

sorship in January, figures to have 1918. 

made available is a package of 
52 top flight features which can he 
bought in groups of 26. And for 
stations which desire properties 
with personalities to merchandise 
in the manner of syndicated film, 
it has packaged a total of 39 
"Andy Hardy, "Maisie" and "Dr. 
Kildare" features. These will be 
shortened to an hour for stations 

'Party' Set for 
Syndication 

HOLLYWOOD -"Town Hall 
Party," a western and hillbilly pro- 
gram presently aired for three hours 
Saturday night on Station KTTV 
here, will be filmed for syndication 
by Town Hall Productions, Inc., 
fanned by producers Mitch Hamil- 
burg and Bill Wagnon Jr. 

For distribution purposes the 
program will be cut to a half hour, 
each featuring eight western stars, 
Jimmy Wakely, the Cellists Kids, 
Maddox Brothers and Rose, Lefty 
Frizzell, Tex Ritter, Merle Travis, 
Johnny Bond and Joe Maphis. 

Producers of 
Drama Shift 

NEW YORK -A number of 
importgut producer shifts re- 
portedly took place last week on 
several live hour dramatic shows. 
Leo Davis is said to have replaced 
Iferlxert Brodkin as the producer 
of NBC's Sunday night Goodyear - 
Alcoa dramatic hour. 

Cordon Duff is also said to have 
beets pactcd by CBS -TV to take 
over as producer of a number of 
"Studio One" dramas. He may 
be replacing Robert Flerridge, who 
has been assigned to develop 
"Seven Lively Arts. Brodkin will 
probably move into the production 
of theatrical films. 

whirls want them in this form, but 
they will also be available in their 
full -length form. 

M -C -M TV last week hired 
Peter Yaeger as sales executive 
functioning out of its New York 
office. Also added to the payroll 
is Monroe Mendelson, who be- 
comes director of sales promotion. 
Both were last with Guild Films, 
and Yaeger also has a wealth of 
experience on the network side of 
broadcasting. 

M -G -M TV last week concluded 
its first big TV sale when it sold 
the rights to the screenings of the 
"Wizard of Oz" to the CBS -TV 
network for $425,000, with an op- 
tion for two more plays. The film 
firm is expected to concentrate 
primarily on large sales to station 
groups at first and later to go after 
smaller revenue -producing deals. 
Charles (Bud) Barry is the veepee 
in charge of the M -G -M operation. 

markets in the four months it has 
been selling it. 

It has also made sales in 
Canada, England and Australia. 

The Slenderella deal is for 39 
weeks. Its spread is from New 
York to Los Angeles. This is 
Slenderella's first sally into pro - 
gram sponsorship, tho it has been 
a heavy user of announcements. 
Its TV spot expenditure for the 
last quarter of 1955 was reported 
around $100,000. 

Official daims a gross of 
$2,000,000 on "Star Performance" 
sales so far. It acquired the pack- 
age from Four Star Films in Feb- 
ruary for some 600,000 shares of 
stock, which sells generally at 
about $2 a share. - 
Sportslite Sets 
'Travelbug' for 
Fall Release 

CHICAGO- Sportfite, Inc.. a 
Chicago distributor, added another 
new series for fall release -"The 
Travelbug." Produced for televi- 
sion by American Films Review, 
Inc., Muncie, Ind., the 13 quarter - 
hour films are ready in color or 
black and white. Producers Merle 
George and Herbert Shoults slanted 
the show for low- budget local ad- 
vertisers. 

The pair traveled 40,000 miles 
and shot 5 miles in Kodachrome to 
develop the first 13 subjects. Little 
known facts about such places as 
Blue Crass country, reclamation in 
the Pacific Northwest, "Little 
Switzerland" (Lake Chclon), Valley 
of the Red Rock, Taos, New Mexi- 
co, and Jackson Hole Wyoming, 
are narrated by Dick Lingle, 
Wli'BM -TV, Indianapolis, staffer. 

WRC to Get 
$4 Mil. Home 

WASHINGTON -- NBC will 
spend an estimated $4,000,000 to 
build a new broadcasting plant 
here, the new WRC -TV and WRC 
home, specifically equipped for 
local and network color program- 
ming. Construction will begin in 
two weeks, with cómpletion sched- 
uled for the fall of 1957. 

Once the plant is fully equipped, 
it may be expected that the net- 
work will offer a large number of 
programs about the Washington 
scene in color. With the start of 
operations, the majority of live 
local shows will also be telecast 
in color. 

Gross -Krasne to Sell 
Own '0' Henry' Skein 

NEW YORK - The newest 
half -hour vidfilm series to enter 
the syndication marts, the Gross - 
Krasne production of "The O' 
Henry Playhouse," will be sold by 
the producers themselves. Jack 
Gross and Phil Krasne, who for- 
merly owned United Television 
Programs, now merged into MCA - 
TV, have decided to set up their 
own sales organization for the 
single property. 

They trill bave one representa- 
tive here, one in Chicago and an- 
other in Los Angeles, in addition 
to a roving salesman. The empha- 
sis, of course, will be on making 
regional sales first and then going 
after the local station market. 
Krasne believes that the distribu- 
tion fee charged by syndicators, 

35 to 40 per cent, is too high for 
independent producers, especially 
when syndicators do not invest in 
the production. 

Eight films are already finished, 
with others to be produced at the 
rate of two cads month until 39 
are completed. Thomas Mitchell 
plays the part of O' Henry in the 
anthology series. George Wag- 
goner, Barney Girard and Peter 
Godfrey are being used to direct. 

Among the other independent 
producer -distributors in the field 
are Bernard Schubert, whose prod- 
uct consists of "Mr. and Mrs, 
North" and "Movie Quick " 
and Maurice Beck for e 
Rasslin'." The last series produced 
by Gross-Krasne was "Mayor of 
the Town." 
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COMMERCIAL CUES 
You TAKE TER CHOICE 

Criterion Film Laboratories, Inc., New York, has come up with a 
special color test reel for producers to pick which effect" he 
prefers. It's a comparison of available 16mm. color reversal proc- 
esses, developed by using a single original to make masters on 
several types of color stocks. There are six "effects" from which 
to choose. This was designed to aid the clients and cut costs on 
their own products. The reel is dubbed "You Take Yer Choice." 

HARD OR SOFT? 
Such terms as "hard sell" or "soft sell" merely creates pointless 
controversy and confusion, says William Van.Praag, president of 
the production firm bearing his name. He points to modern 
marketing research for the answer and gives some advice. What's 
the product? 1Vhat's the taste of the market interested. in this 
product? These questions lead to the answer of what type of 
commercial to use. One product sells best one way, the second 
product another. "It's as simple as that," says Van Prang. 

ID'S 
UPA Pictures, Inc., is working on a series of four 60- second 
Oldsmobile spots for a campaign handled thru the D. P. Brother 
Agency. The spots are scheduled for release on NBC- thouout the 
Democratic and Republican National Conventions. Paul Ford will 
an the voice of the TV spot character, and Leo de Lyon will 
vocalize the sound effects and music.... Playhouse Pictures is 
doing spots for Dreamwhip, a new product handled thru Young 
& Rubicam; Tree Tea for Batten, Barton, Durstine & Osborn and 
Fuller Paints Joseph Forest has been named veepee in charge 
of commercials at William Esty, New York.... Stephen Kam - 
bnurian has been appointed supervising film editor and assistant 
to Vice- President John Fenton at Transfilm.... Alan Hartman has 
joined the Alexander Film Company as New York sales 
representative. 

TV Commercials in Production 
A Guide to TV Spot & Program Plans 
Of Competing Sponsors by Industries 

This weekly char) lists commercials produced during the last full 
preceding moth, with all industries covered over th. course of a month's 
issues. The following symbols designate the types of commercials lucid: 
LA -1.Ive Action: FA -Full Animation; SA- SemlAnimation; SE- 
Special Effects: 1-Jingles; M- Music; S -Slides; ID- Station break; 
NA -Nol evallable. 

(continued from last week) 

T7 
Spoinor, Prod.. C A s« r (Show, H any) No. (Seconds) (CCol o r) 

SCALDING AND PAINT SUPPLIES 
W. P. Fuller Cu., Paint, Young á 

Rubicam.... 2(20) FA Playhouse 
CANNED GOODS 

Sam McDaniel & Stns. Bunker Hi11. 
Canned Beef. Walter J. Klein.... 3 (60) LA Walter J. Klein 

CLOTHING AND ACCESSORIES 
Robert Hall. Clothes, Frank Sawdon... 2 (60) FA, LA, l Transfilm 
Exquisite Form Brassiere, Inc.. Bras, 

Grey Advg. (Algernon Film Festival)., 3 (60) LA Transfilm 
Pull Parrot, Shoes, Krupnick 1 (60) LA, FA..Shamus Culharte 
International Latex Co.. Playtex Bras. 

Foote. Cone A Belding..,. 1 (60), 1 (20) .,LA, SE Transfilm 
COFFEE. TEA. COCOA 

W. F. McClaughlin á Co.. Manor 
)Ioose Coffee. Earle Ludgin.... 2 (20) FA FRA 

Manor House Coffee. Earle Ludgin.. 1 (20) LA..North American, Kling 
DAIRY AND MARGARINE. 

nice Place Fords. Mayonnaise. Fitz- 
gerald.... I (60) LA, FA Ray. Palip 

Godchaux Sugar. Soar, Fitzgerald 1 (60) FA Ray Palth 
Momene, Oleo Margarine, Cockfield, 

Brown.... 1 (20) LA Shamus Culhann 
American Dairy Assn.. CampbellMithun. 1 (60) LA Fred A. Niles 

Comwerchb 
Prodoeer 

DENTIFRICES. SHAVING CREAMS (Mouthwashes, Tooth Stashes) 
Colgate Palmolive Co.. Florient, 

Street á Finney.... - NA UPA 
DEPARTMENT STORES AND SUPERMARKETS 

Red A White Stores. Food Stores, 
Walter J. Klein.... 4 (60) LA, SE....Walter J. Klein 

DRUGS AND DRUGSTORES 
Anacin, Anacin, Ted Bates 1 (36), I (20) ..LA Screen Gems 

FINANCIAL. RANKS. INSURANCE 
Chemical Corn Exchange Bank, 

Banking. Dummy,' II (20), 9 (10) ..LA. ID Transfilm 
HOUSEHOLD APPLIANCES 1Funtshlngs, etc.) 

O'Keefe á Merritt, Stoves, Hisson á 
Jorgensen.... 1 (45) LA, FA Rey Patin 

Day a Night Air Conditioners. Air 
Conditioners. Hisen A Jorgensen..., 1 (20) FA Ray 

NilPatin Kelsey Froser,F.lectrical Appliances I (60) LA Pod A. es 

Kirsch, Vertical Blinds, MacDonald 
Cook.... 2 (60), 2 (20) ..LA (C) Vogue Wright 

Kelvinator Div., Electronic Runge, 
Geyer Advg, ¡Disneyland).... 1 (90), I (50), 

. 

1 (60) LA, SA Roland Rod 
11 Washer, Geyer Advg. (Disneyland).... 2 (90) LA, SA Roland Reed 

LAUNDRY SOAPS. CLEANERS, POLISHES, PAPER SUPPLIES 
Pures, Pores. Weiss A Geller 1 (36), 1 (20) -IA Screen Gems 
Virginia Plastics A Chemical Co.. 

Handines Mops. Weller 3. Klein. I (60) LA Walter J. Klein 
Sou Paper Cu., Towels, J. Walter 

NA UPA Thompson.... 
The Best Fowls. Inc.. Shinola, Earls 

Ludgin (Bob Crusby..Garry Moore, 
Johnny Carsons).... 2 (OS) 

Shim.ia, Earle Ludgin (Bob Crosby. 
Garry Moore. Johnny Carson).... 2 (60) LA..Nonh American, Kling 

Dress Parade. Earle Ludgin (Bob 
Crosby, (ìarry Moore, Johnny 

Carsons).... 2 (05) 
All Purpose Rh, Earl Ludgin (Bob 

Crosby, Garry Moore, Johnny 
Carious)... . 30 (l0) LA..Norlh American, Kling 

Pita Sol Products, Pine Sol Cleaner, 
Gordon Best.... 4 (10) 

Procter A Gamble, Tide, Benton A 
Bowles.... I (90), 1 (20) LA Roland Reed 

(Continued next week) 

FA, 1 ERA 

FA, J ERA 

FA Kling 

THOSE FIRM 

Mueller 
Ups 'MDM'. 
Tally to 6 

NEW YORK - Mueller Maca- 
roni, which becomes a syndicated 
film sponsor this fall with Ziv -TV's 
"Dr. Christian" in New York, Phil- 
adelphia and Boston, will also con- 
tinue on WOR -TV's "Million Dol- 
lar Movie." It is one of the partici- 
pating sponsors so far firmed for 
MDM" next season. 

There are a total of 11 clients on 
line for the nine "MDM" 
abilities; so so the outcome, is still In 
doubt. Some of the other sponsors 
said to be firm are Ballantine Beer 
(also sponsoring "Highway Patrol" 
here), Best Foods for two partici- 
pations, Rival Dog Food' and its 
sister, company, Five -Day Deodor- 
ant Pads; Pall Mall and the New 
York Telephone Company. 

Last season Mueller used only 
feature films in its three TV mar- 
kets. (Its distribution area actually 
goes west to Detroit). It will 
double book "Dr. Christian" hem 
on WPLY and WABC -TV. 

The new season Of "MDM" 
starts September 24 with "En- 
chanted Cottafte" (RKO), followed 
by "Champion ' (Atlantic). 

TPA Racks Up 

Brewery Sales 
NEW YORK -- Television Pro- 

grams of America lias been doing 
diverse but rapid business with re- 
gional breweries in the past six 
weeks. National Bohemian Beer 
has bought "Stage 7" for a spread 
extending from Baltimore down the 
East Coast to i5lorida. It has cleared 
10 markets so for and is trying to 
pick up more. 

In addition. Burger Brewing 
bought "Stage" for Cincinnati, 
Dayton and Columbus, O. West 
End Brewing (Utica Club Beer) 
bought "Ellery Queen" for Albany, 
N. Y.. and Syracuse. and "Your 
Star Showcase' for Utica, N. Y., 
and Buffalo. Narmganset Beer 
bought "Count of Monte Cristo" 
for Boston. And Ocrtel Brewing 
bought "Showcase" for Nashville. 

"Stage 7" lias been sold in over 
80 markets so far. 

Trade Pricks Up Ears; 
Talk Has UA Near TV 

NEW YORK -The rumor that 
United Artists is about to put some 
pictures into TV had begun to stir 
some real excitement in the trade 
last week. Notwithstanding the un- 
precedented supply of feature films 
in TV right now, stations as well 
as TV distributors were blown to 
be extremely interested in the 
possibility of a move by UA 
imminently. 

UA was earlier reported to Lave 
put together a bundle of 32 pic- 
tures as a possibility for TV. By 
now it may have the 39 it was 
aiming at. At first it made a feeler 
for national sponsorship. But now 
it is mid to be ready to make them 
available to stations. 

The quality of the UA package 
is a moot point among informed 
sources. But there are no argu- 
ments about its vintage. It is said 
to be heavily weighted with post - 
1950 releases and to contain even 
a few 1955 releases. 

None of the other major com- 
panies' product in TV was pro- 
duced after 1948. Since UA is not 
in the. production business, it is 
not encumbered by union restric- 
tions on possible TV release. 

Buys Rights 
UA has put the package togeth- 

er with pictures on which it has 
been buying up the TV rights from 
producers and with others on 
which it retained the TV rights, in 
its original distribution contract by 
virtue of its production financing 
in the past few years. 

UA originally intended to handle 
the TV distribution itself, but it 
has been listening to propositions 
presented by TV distributors. 

The package includes "Man 
With a Million," with Gregory 

Ad Men View 
'Mitch', Film 

SAN FRANCISCO -"The Ad- 
ventures of Mitch," Official Films 
series being produced in England, 
was screened for 150 ad agency 
and station men here last week. 
The distributor rented the Nob Hill 
Theater for tine purpose., 

Starring Lome Green. the pro- 
gram is a sea -adventure type show. 
It is presently being offered for 
regional sponsorship, and will be 
placed in syndication if a regional 
deal ,can be put together. 

TOP SHOW PLUGGERS 
A Weekly Digest of an Outstanding Audience Promotion Campaign 

Entered in The Billboard's 18th Annual Promotion Competition 

KTTV, Los Angeles: Salk Polio Vaccine Conference Telecast 

KTTV's decision to do a live telecast of the Salk Polio Vaccine 
Conference, despite the fact that the conference oyas taking place 
in Ann Arbor, Mich., stemmed from its belief that such a telecast 
was of great interest to the viewers in its community and offered 
tremendous opportunity for creating good will for the station. 
Inasmuch as the conference would not be televised by any of the 
networks, KTTV had to arrange with American telephone & 
Telegraphs to obtain the necessary lines that would citable KTTV 
to pipe its live pick -up from Ann Arbor to Los Angeles, 4100 
mile's away. 

Getting a large audience for the live telecast, which would be 
aired on a Tuesday morning from 7 -11 a.m., was the job that was 
turned' over to the station's promotion and publicity departments. 
With only five days before the telecast, KTTV launched a heavy 
advertising -publicity campaign in Los Angeles newspapers to 
acquaint the public with its plans to televise the Salk Vaccine 
Conference. KTTV also used its own facilities to call attention to 

the telecast by airing TV spots thruout its schedule and getting its 
local personalities to call attention to the forthcoming telecast on 
their shows. 

That the telecast was a success was evidenced by the harvest 
of publicity, including page one stories and editorial commendation, 
reaped by the station from the Los Angeles newspapers and the 
commendatory messages sent by medical groups to the station. 
KTTV feels that this public service telecast was well worth the 
effort and money expended in bringing it to its viewers. 

(Next week: MCA -TV) 

Peck, 1954; "Act of Love," Kirk 
Douglas, 1953; "He Ran All the 
Way," John Garfield, Sheller Win- 
ters, 1951; "Fort Defiance, Dane 
Clark, 1951, and "Sabre Jet," 
Robert Stack, 1953. 

Golf Series 
Prepped by 
Schwimmer 

CHICACO - Chicago, long 
considered the stepchild of TV 
originations, is definitely becoming 
the leader in at least one phase 
of the medium -the filming of sport 
shows. "All -Star Colf' is now be- 
ing readied for network offering 
by the Walter Schwimmer Corn- 
pang, distributor of the award - 
winning "Championship Bowling." 

The new show, which is being 
filmed by Fred 'Niles Productions, 
Chicago, is designed as a medal - 
play elimination tournament fea- 
turing the world's top golfers. The 
show swill emerge as a series of 
26 hour shows will be of- 
fered. for sale late in 1956 and 
will be ready for 1957 spring and 
summer showings. 

Each film will be a man-against- 
man match, and the winner will 
continue in the tournament until 
defeated. Them will be approxi- 
mately $100,000 in awards for the 
winners and the losers. The winner 
of euch match will receive $2,000 
and the loser will receive $1,000. 
There will also be a separate prize 
of $10,000 for every hole- in-one 
made, plus a huge grand award 
for the finalist. 

The balance of the films will 
be shot in Florida and Southern 
California as the golfers wind up 
the circuit. The pilot film which 
featured Sam Snead and Care 
Middlecoff was shot at Cog Hill 
Country Club on Chicago's South 
Side. . 

WATV Calls Fox Show 
'Famous All -Star Movie' 

NEW YORK -WATV here has 
decided to call its program of 20th 
Century-Fox features Famous All - 
Star Movie." The 16 -repeat pro- 
gram will run each picture full 
length, from 7 to 9 p.m., and from 
10 p.m: to midnight. 

Saturday and Sunday matinees 
will start at 2 :30 p.m. 

et top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Offices In 

Monj lai{treeea 
United States 

Nave your own color spectacular on film) 

Cenfacf on today for information 
on 

"JOHNNY THE GIANT KILLER" 
feature length cartoon in Technicolor 

Anieirc- 

Trtnnmr 

aar4aerq. 

HO West 46th nt. New York, N. Y. 

JU 2 12n7 
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Newsfilm gets on top of it! 
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Wherever there's news breaking, 
Newsfilm gets there fast! Its more 

than 250 camera correspondents 

around the globe provide the sort of 
world -wide as -it- happens news 

coverage that stations using other 
syndicated services seldom see. 

And Newsfilm has another major 

advantage: it's the only news service 
produced exclusively for television 

stations. From start to finish, it's shot 

and scripted exclusively for station 

use, snit suits stations' and sponsors' 

needs to a T. Here's what long -time 

sponsor Eddy's Bakery, Boise, says. 

Writes manager C. A. Beavers: "Our 

use of Newsfilm has been a practical 

and profitable association ever since 

KBOI -TV started telecasting in 1953... 
our only advertising used consistently. 

Since then we've enjoyed consistent 

business increases ...a substantial 

increase in 1955 over 1954 and a 

similar increase for 1954 over 1953. 

What's more, this increase carried 

over into 1956. We also note high - 

volume, immediate response to the 
special promotions that we've run 

in connection with Newsfilm!" 

Newsfilm, a product of CBS News, is 

available to all stations. Contact... 

CBS Television 
Film Sales, Inc. 
New York, Chicago, Los Angeles,betroit, Boston, 
San Francisco, st. Louis, Dallas, Atlanta. In Canada 
S. W. Caldwell, Ltd., Toronto 
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Outlets Up Pix 

Use; Features 

Make Up 48% 
Continued from page 3 

per cent of local film programming, 
as against 72 per cent for the small 
amount of local live programming. 
Film programs had a higher per. 
centage of sponsorship on the big 
stations, and local live programs 
did better in the smaller stations. 
The biggies showed 90 per cent 
sponsorship of film, either full or 
participant, while stations serving 
under 100,000 families had 61 per 
cent of film programming spon- 
sored, in whole or in part. 

Live Upswing ' 

Live program production costs 
are on the upswing, the survey 
shows, with stations reporting 
higher weekly production costs per 
1955. Average weekly costs of 
local live programming runs from 
$429 per week in stations covering 
from 100,000 to 250,000 families, 
to $1,464 for stations reaching 
1,000,000 or more families. Median 
stations report production costs of 
$870 a week. Local live program - 
ming production costs per hour 
range from $31 for smaller stations 
to $75 for the larger. 

Talent costs on live local shows 
(which are in addition to produc- 
tion costs) range from an average 
of $265 weekly in the smaller sta- 
tions, to $6,741 reported by large - 
market stations. Hourly rates for 
talent in live shows run from $18 
an hour ois smaller stations to $301 
on the big ones. 

Short subjects accounted for 11 

per cent of all film programming 
in the industry, with station -pro- 
duced films accounting for only 2 
per cent, and 8 per cent given to 
free film. 

Of all the stations polled, less 
than half produced their osen film 
shows during the week surveyed, 
but all used feature film, and 98 
per cent used syndicated film pro. 
gramminG, with 86 per cent using 
some short subjects. 

The survey also gives ease his- 
tories of five stations, reporting on 
their filin department operations. 

'Code' Scores 

1st -Run Stiles 
NEW YORK- -ABC Film Syn- 

dication's "Code 3" series is making 
a monkey out of the theory that 
first -run shows for syndication are 
difficult to sell in competition 
against the low- priced reruns. 

The show, produced by Ilan 
Roach Jr., has been sold to slate in 
close to 70 markets, approximately 
half of them accounted for by the 
nine multi- market advertisers who 
have bought the show. According 
to ABC Film's sales rcepee, Don 
Kearney, top prices arc being ob- 
tained for the series. 

Among the regional bankrollers 
which have bought the show for 
a multi- market spread are National 
Biscuit Company for four North- 
west markets, Dining Car Coffee 
for six Midwest markets, Signal Oil 
for six Western markets, Liebman 
Breweries for 20 markets in the 
East and West, Stroh Brewing for 
three Eastern cities, Crosley- Bendix 
for three Tennessee markets, J. R. 
Simplot for three Northwest cities 
and Fleming Coffee. 

Promotions at Pathe 
LOS ANGELES - Two top - 

level executive promotions have 
been made at Pathe Laboratories, 
Inc. Otis W. Murray, veepee in 
charge of the )Vest Coast opera- 
tions, has been boosted to execu- 
tive veepee. 

PULSE LOCAL RATINGS FOR JUNE 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

BALTIMORE 
3 IV STATIONS -406,800 TV HOMES 

Popular ion- 1.481.600 112th in U. S.1 
Buying 

h1 

Income- $2,360,849,000 
13í 

Retail Sales -$1.662.028.000 (12th) 
Food Sales -$386,142000 (12th) 
Drug Sates -566.537,000 112th) 
Automotive -5254.051,000 116th ) 

Above figures include following counties: 
Anne Arundel, Baltimore City and 
Baltimore 

TOP NETWORK SHOWS 

I. $64.000 Question, WMAR, T. 45.2 
2. Ed Sullivan, WMAR, Su. 45.2 
3. 1 (.ove Lucy, WMAR, M. 41.2 
4. Climax. WMAR. Th. 37.3 
5. Four Star Playhouse, WMAR, 

Th. 34.5 
6. I've Got a Secret WMAR, W 32.9 
6. 564.000 Challenge, WMAR, On 32.9 
R. Alfred Hitchcock. WMAR, 
e. (sodfrey's Talent Scouts, 

WMAR. M. 31.5 
8. Groucho Marx, WEAL, Th. .: 31.5 

TOP MULTI -WEEKLY SHOWS 

I. Mickey Mouse Club, WARM, 
14. -F. 22.3 

2. Little Rascals, WEAL, M.-F. 173 
3. Arthur Godfrey. WMAR, M .-F 14,5 
3. Galdinf Light. WMAR, M.- F 14á 
5. Search for Tomorrow, WMAR, 

M: F. 14.4 
6. love of bile. WMAR, M.-F. ICI 
7. Valiant Lady. WMAR, M.-F 13.9 
R. Paul's Puppets. WBAL, T., 71( 13.0 
9. Range Rider. SVMAR. M.-F. 12.7 
9. Strike It Rich, WMAR, M.-P. 12.7 

TOP SYNDICATED FILMS 

1. Annie Oakley (CRS), WEAL, 
5..5:30 23.7 

2. :Sky King (Nabisco), WBAL, 
S: 1:30 223 

3. Honoloag Cassidy ¡NBC). 
WBAL, 5.4:5e 21.7 

4. Wild Rill Hkkok (Flamingo), 
WBAL, F. -7:00 183 

5. Waterfront (MCA), WMAR, 
Ile: 16:36 . 171 

6. Cisco Kid (ZIP. WBAL, T.- 710 17.5 
6. Little aaseals (Interstate), 

WBAL. M. to F.-6 :00 173 
8. Gene Autry (CBSt, WMAR, 

M.4:00 163 
9. tittle Rascals (In'erstr'el, 

WBAL, 5.-3:011 14.4 
N. Famous Fights (Wlnik), WBAL, 

F.-10:45 14.3 
11. A Man Called X (Ziv), WBAL. 

.1:10:30 14.2 
12. Science FxOon Theater (Ziv) 52.3 
13. 1 Led Three Lives (Zia), 

WEAL, M :7:00 12.0 
14. Little Rascals (Interstate), 

WBAL. 50.-10:30 a.m 113 
15. Range Rider yCBS), WMAR, 

T to F.-6:00 11.6 
16. Meet Croaks Archer (Ziv), 

WBAL, S. -6:30 11.5 
17. Crunch and Des (NBC), WBAL, 

W.-10:30 11.4 
17. Man Behind the Badge (b.CA) 

WEAL, M :10:30 11.4 
19. Meet Corltss Archer (Zia). 

WBAL, Su :11:30 n.m 11.2 
19. Cowboy G -Men ( Flamingo), 

WAAM. 5 :7:00 11.2 
21. ',Patti Page (Oldsmobile), 

WM.'.R. T. a Th.-6:30 11.0 
22. Superman (Flamingo), WBAL, 

W. -7:00 10.9 
23. itnpalong Cassidy (NBC), 

WBAL, 5:9:00 a.m 10.7 
24. Celebrity niayh us: Moe. 

Gems). WBAL, T.-10:30 10.4 
25. Confidential File (Guild), 

WMAR, Su: 11:00 8.9 
36. Gene Autry (CBS), WARM, 

S.-3:30 8.0 
226. Studio 57 (MCA), WAAM, 

2:10:30 8.0 
28. Great Gildersleeve (NBC), 

)VEAL. Su. -7:00 7.4 
29. i.iberace (Guild), WAAM, 

Su; 10:(10 6.9 
30. My I.itle Margie (Official), 

WBAL. Su. -6:30 5.9 

CORPUS CHRISTI, TEX. 
2 TV STATIONS- 36,600 TV HOMES 

Population- 233.900 (97th in U. 5.1 
Buying Income -5349.253.000 (99th) 
Retail Sales -$239,459.000 rt07th) 
Food Sales- 552.597,000 1105th5 
Drug Sales- $6.901,000 ((08tht 
Automotive -551.905.000 (101st) 

Above figures include following counties: 
Nucces 

TOP NETWORK SHOWS 

1. Godfrey and His Frteedy 
KVDO, W. 483 

2. Lux Video Theater. KRIS, 'rh 47.6 
3. Dragnet, KRIS, Th, 46.0 
4. Groueho Man, KRIS, Th. 44.5 
4. 564,000 Qtlestloa. KVDO, T 44.5 
6. Ed Sullivan, KVDO, So 4.4.4 
7. Phi Silvers, KVDO, T. 41.3 
R. Ford Theater. KRIS. Th. 411.8 
9. Disneyland, KVGO, F. 194 

10. George label, KRIS, S. 38.5 

TOP MULTI- WEEKLY SHOWS 

L lax News (H p.m.), KVDO. 
M. -P. 24.9 

2. Wens 00 p.m.). KRIS, 
23.9 

3. Westen Theater. KRIS, Slot'. 
4. Dinah :'tore, KRIS, T., Th. 21.8 
s. Weather, sports 11405 p.m.), 

M..F. 211.11 

6. News Caravan, KRIS. M.-F 19.7 
7. News, Weather (6 p.m.). KRIS. 

M: F. 19.1 
8. Spotlight Review (6:15 p.m./, 

KRIS. M.-F. 10.5 
9. J. P. Morgan, KRIS, W., F. IR.0 

10. Movie Time, Misc., KRIS, 
M: F. 17.2 

TOP SYNDICATED FILMS 

1. B 14 (NBC). KVDO, 
W.4:30 us1 3 

2. Ma. Called X IZtvl, 0900, 
T..8:31) n42.5 

3. I led Three l.Ives WO, 
KRIS, M.4 :30 32.3 

4. Waterfront (MCA), 0900, 
Sa.4 :00 u31á 

s. Ray `.(Leland Show (MCA), 
KRIS, F :9 :00 29.3 

6. Crunch and Des (NBCI. KVDO 
Su.-7:011 x29.3 

7. Sherlock Holmes INTAI, 091)0. 
Su.-7:30 n29.0 

a. KR Canoe (MCA). KRIS, 
5. -4179 25.8 

9. Celebrity Playhouse (screen 
Gems), KRIS, A9á :111 28.3 

10. Seknee Fiction Theme( alt). 
KVDO, 1. -7:38 x28.0 

11. Highway Patrol (Li.). KRIS. 
27.8 

12. My Little Margie it n:talk 
KVDO, M. -9 :30 u27.8 

13. Star and the Story (Official), 
KVDO, W:8:00 u'' -7.3 

14. The Ruggles (Co ratline), KVDO. 
S.-8:30 x26.8 

14. Superman IFtamingol, KVDO, 
W. -7:00 u26.8 

16. ,Rosemary Cooney (Foremost 
Dairies), KVD(3, S..9:30 x26.0 

16. Great Gildersleese (NBC), KRIS. 
W.- 7:00 226.0 

16. Jutale Jim ¡Screen Gems), 
KVDO, T:7:00 x'6.0 

19. 1 Spy (Guild). KRIS. Th.- 6:30 25.3 
20. Confidential File (Guild), KRIS, 

W. & F..7:30 24.9 
21. The Pendulum (Thompson). 

KVDO, F:9:35) x24.0 
22. Federal Men (MCA). KRIS. 

F.4:30 23.0 
23. Tales of the Texas Rangers 

(Screen Gems), KVDO, 
Th.-7:30 021.) 

23. Curtain Call (MCA). KRIS, 
M.-6:30 221.3 

25. Dr. Hudson's Secret Journal 
(MCA), KRIS, F.7:00 21.0 

26. Curtain Call (hICA), KRIS, 
Su.-9:30 19.S 

27. Headline (MCA). KVDO. 
Th.-8:30 u17.8 

28. Movie Museum ¡Sterling), 
KVDO, Th.-7:00 017.5 

29. Tales of Tomorrow (Sterling), 
KVDO. Su.4:30 x17.0 

30. King's Crossroads (Sterling). 
KRIS, M., W., F :3:00 16.4 

FORT WORTH 
4 TV STATIONS -139,100 TY HOMES 

Population- 507,000 145th in U. S.1 
Buying Income-$/144333,000 (45th) 
Retail Sales -3629,861.000 (42d) 
Food Sales -$) 15,271,000 453d) 
Drug Sales- $23,359.000 (35th) 
Automotive -5147.269.000 (30th) 

Al,ve figures include following counties: 
Tarrant 

TOP NETWORK SHOWS 
1. 361,000 Questing, KRLD, T 353 
2. lox Video Theater, WBAP, Th 30.3 
3. Groueho Marx, WRAP, Th. , 29.3 
4. Disneyland. WBAP, W. 29.1 
5. Dnaud. WBAP, Th. 28.8 
6. Ed Sullivan, KRLD. Su. 26.9 
7. George Gnhet, WBAP, S. 26.5 
R. Tour Flit Parade. WBAP, S 26.0 
9. t love Lucy, KRLD. M. 24.3 

lo. Milton Berle, WBAP, T. 23.0 

TOP MULTI -WEEKLY SHOWS 

1. Texas News (10 p.m.), WBAP, 
M: F. 18.0 

2. Mickey Mouse Club, WBAP, 
N: F. 16.3 

3. Weather. New. Final (10:16 
p.m.), WRAP. M. -F. 15.7 

4. Film, WRAP, W., F. 140 
5. Range Rider, KFJZ. 8).-F, 13.5 
6. Million S Movie, Misc., KFJZ, 

M: F. 12.8 
7. Queen for a Day, WBAP, 

M: P. 12.4 
R. I.inle Rascals, KFJZ, M.-1", 10.6 
9. News. Sports (6:30 p.m J, KFJZ 

M: F. 10.3 
10. News -P. Randall (10 p.m.), 

Kern. M.-F. 10.0 

I. I 

(TOP*SYNDICATID1)FILMSD 

T.4:30 &25.3 
2. Cisco Kld air), W'EAP, 

'11,. -6:119 211.3 

3. Badge 714 (NBC), WRAP, 
11: 9:.311 181 

4. Superman IFlamlagnt. WRAP, 
0.4 :30 183 

5. Ymer All Star Theater (Senn 
(:ems). WRAP. Th.4:30 181 

6. hanse Oakley (CBS), WRAP, 
T.4:00 17.3 

7. Wild Bill Hickok (Flamingo), 
WRAP, M.-6:00 16.8 

L Man Behind t9 Badge (MCA), 
KFJZ, F :9:311 16.3 

9. Htehway Patrol IZtn), WFAA, 
W:9 :00 &15.3 

9. Crunch and Des (NEC), WBAP, 
S.-9:00 55.3 

11. Amos 'n' Andy (CBS), KFJZ, 
Su :9:30 .. 14.3 

I1. It.tmar of the Jungle (TPA), 
KFJ7... Su .-3:30 14.3 

It. Celebrity Playhouse (Screen 
Gens), WFAA. W. -8:30 &14.3 

14. lop Plays of '56 (Screen Gems), 
KEEL, F.-9200 13.8 

14. Sherlock Holmes (NTA), KF12. 
W :9:00 13.8 

16. Range Rider (CBS), KFJZ, 
M. to F.-6:00 133 

17. Dangerous Assignment (NBC), 
WBAP. T. -10:30 ..13.3 

17. Doug. Fairbanks Presents (ABC), 
WRAP. F:9:30 13.3 

19. Count of Monte Cristo (TPA), 
WBAP, Tb. -10:30 12.8 

20. San Francisco Beat (CBS), 
KFJZ. W :9:30 12.3 

20. Man Called X (Zia), WFAA, 
P: 9:30 812.3 

^-0. I Spy (Guil4). WBAP. Su :9:30..12.3 
23. Confidential File (Guild), KFJZ, 

Su.-9:00 12.0 
23. Range Rider (CBS), KFJZ, 

Su .3:00 12.0 
25. Rosemary Cooney (Foremost 

Dairies), WFAA, M.-8:30 811.3 
26. Life With Elirabeth (Guild), 

ILO 
26. Passport to Danger (ABC). 

WBAP, So. -6:30 11.0 
26. I.ibcrace (Guild), KFJZ, 

Th -9:00 11.0 
29. The Falcon (NBC), KFJZ. 

Su.-9:30 10.8 
29. Mayor of the Town (MCA), 

KFJZ, So:0:00 10.8 

LOUISVILLE 
2 IV STATIONS -190,100 TV HOMES 

Population- 675,500 128th in U. 5.1 
Buying Income -$1,117330,000 

í33d1 
Retail Sales- 5780.222.000 (30th) 
Food Sales -5171,641.000 r 30th) 
Drug Salvor -530.701.000 426th: 
Automotive -31G8,85,3000 126th) 

Above figure: include snllowing counties: 
Clark and Floyd, Ind.; Jefferson, Ky. 

TOP NETWORK SHOWS 

1. Ed Stall. , WHAS. Su. 58$ 
1. 064,000 Question. WHAS, T 58. 
3. I Love Lucy, WHAS, M. .. 46.5 
4. December Rrlde, WHAS, M 423 
5. Ian Video Theater, W.A1'F., 

Th. 44.4 
6. Groucho Mars, WAVE. 'h. 410 
7. $64.000 Challenge, WHAS. 
t. This Is Your Life. WAVE., W. 311.5 

9, I've Got a Secret. WHAS. W 1t.0 
10. Red Skelton, WHAS, T. )7.5 

TOP MULTI -WEEKLY SHOWS 

i. Small Talk, WHAS, M: F. 17.8 

2. News, Mise. (18:38 p.m.), 
WHAS. M. -F. 17.7 

2. Today's News 16:15 p.m.(, 
WHAS, M: F. 17.7 

4. Mickey Mouse Club. W.Á90, 
hl, -F. 16.8 

5. CBS News, WHAS. 91.-F. 16.7 
6. Autry- Rogers. WOOS. M..F. 16.2 

7. SPertraits. Mix. (10:45 p,m.l, 
WHAS 15.2 

R. Patti Page, WAVE. M.. 1h 14.á 
9. News Caravan. WAVE. MF, 14.2 

10. News. Sports (10:30 p.m. t. 

WAVE, M.-F. 14.1 

TOP SYNDICATED FILMS 

I. 1 Led Three (.Ives IZ11. 
WHAS, 1:9:38 1111 

2. Hlabway Patrol all). WHAS, 
E.,4 :30 110 

3. Selene Fiction Theater all). 
WHAS, M. -7:10 32.1 

4. Studio 57 (MCA). WHAS, 
T.4:00 29.3 

5. Mr, District Attorney IL1.1. 
WHAS, 4:10 :80 21.5 

6. :Death Valley pats II'aclfie 
Erna), WAVE. W.4:341 271 

1. Superman IFlamingol, WHAS. 
Sot.-6:80 27.3 

8. Federal Ilea (MCA,. WAVE., 
Th.4:00 261 

H. The Whistler (CRS(, w4VE, 
S.9 :30 24.5 

10. Cisco Kid (ZIP. 4S. 
W.4:30 23.0 

11. Star and the Story iOfl;ciall, 
WAVE, Su.- 9:30 '' -2.3 

lt. Dr. Hudson's Secret Jantv,t 
(MCA), WHAS, Th.-8:30 22.) 

13. Flamingo Theate (Flamingo). 
WHAS, 5.-10:00 221.3 

14. Man Called X al WHAS. 
M.-10:00 19.5 

15. Judge Roy Bean (Scrrencraftl, 
WOOS. Su:5:)0 19.3 

16. Annie Oakley (CBS), 45'I1AS. 
S.-5:30 10.0 

17. Passport to Danger (ABC). 
WHAS, Th -9.31 17.0 

18. Bulova Show Time IBulaaal, 
Wt1AS, Th :9:00 15.1 

19. :Sky King (Nabisco), WAVE, 
Su: 5:00 15 ) 

19. Wild Bill Hickok (Flamingo), 
WHAS, 6:5:00 15.3 

21. Long John Si(yer (CBS), 
WAVE. S.-5:30 14.5 

22. (Patti Page (Oldsmobile), 
WAVE, M.-10:45 14.3 

23. l.ittle Rascals (Interstate), 
WAVE, S :3:30 11.3 

24. Championship Bowling (Schuim- 
mer), WHAS, T:11 :00 9.1 

225. Hans C. Andersen (Interstate). 
WAVE, 30:5:30 7.8 

THIS WEEK'S FILM BUYS 
ASSOCIATED ARTISTS 

POPEYF- THE SAILOR MAN 
KILO. Hollywood: Adv. TBA 

CBS -TV FILM SALES 
CENE AUTRY 

KPIX, San Francisco; Adv. TBA 
WHIO, Dayton, 0.: Miami Valley Milk 
Products 

ANNIE OAKI.EY 
KVOS, Bellingham, Wash.: Adv. TBA 
KDUB, Lubbock, Tex.: Piggly Wiggly 

Stores 
LIFE. WITH FATHER 

WCTV, Thomasville Ca: Independent 
Life & Accident Insurance Co. 

RANGE RIDER 
WNDU, South Bend, Ind.: Adv. IBA 

AMOS 'N' ANDY 
WTAP, Parkersburg, W. Va.: First Fed- 

eral Savings & Loan 
BRAVE EAGLE 

WBRZ, Baton Rouge, La.: Wolf Bakeries 

BUFFALO BILL JR. 
WLBT, Jackson, Miss.: Mars Candy and 

Brown Shoe 

FLAMINGO FILMS 
STARS OF GRAND 01.E OPRY 

WLBT, Jackson, Miss.: Pillsbury Mills 
and Ballard Floor 
GUILD FILMS COMPANY 

Molly 
WAAM, Baltimore; WXYZ, Detroit; 

KEMB, San Diego. Calif.: WGEN, 
Quincy, III.; KSWO, Lawton, Okla.: 
Adv. IBA 

INS -TELENEWS 
THIS WEEK IN SPORTS 

WITV, Hollywood, Fla.: Adams Engi- 
neering. 

MCA -TV 
WATERFRONT 

WCDB, Albany, N. Y.: Grand Union 
SOLDIERS OF FORTUNE 

KVTV, Sioux City, Ia.; WTOP, Washing- 
ton: Seven -Up 

NBC TELEVISION FILM 
HOPALONC CASSIDY 

KiEO, Fresno, Calif.: Producer's Dairy 
VICTORY AT SEA 

S'O'DE Iranford, Conn.: American. 
Standard 

SCREEN GEMS 
CF.1. F. BRITY PLA YIIOUSE 

K V T V, Sioux City, ta.: Falstaff 
STERLING TELEVISION 

I AM THE LAW 
WTAP, Parkersburg, W. Va.: Reeget's 

Motors 
ZIV TELEVISION PROGRAMS 

MAN CALLED X 
KGI.0, Mason City, Ia.: Hamm's Beer 

Kahn Heads NTA Ads 
NEW YORK -Kermit Kahn has 

been named ad manager of Na- 
tional Telefilm Associates and the 
NTA Film Network. He was for- 
merly a copy supervisor at Lennen 
& Newell. 

S. Longstreet and 
Bischoff Produce 
Screen Gems' Pix 

NEW YORK- -The production 
staff is busy these days at Screen 
Gems. Stephen Longstreet has 
signed to write and produce a new 
comedy series called "Mollie and 
Me." Hell make his debut as a' 
producer. Sam Bischoff, too, is 
producing a new series titled "The 
Adventures of Ali and Baba," 
based on characters from "The 
Arabian Nights." 

Meanwhile, writer Ben Starr has 
joined Briskin Productions, Inc., at 
Screen Gems to think up new 
series. He and Irving Briskin are 
working first on the "Tom, Dick 
and Harry" comedy series. 

Copyrighted material 
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This weekly chart corers the latest Pulse ratings The symbol t Ls for film serles booked on a na- 
In key local markets. It includes network, local live clonal spot basis. The symbol "u" Indicates a UHF 
and locally originated film shows. Ay pointing out outlet. The symbol "A" points out programs origi- 
leading programs, the chars provides ready guide eating In an overlap market yet acclaims ratings of 
to outstanding spot adjacencies in each market 3.0 or better In the muket under study. 

Buying statistics for each market are derived from 
Sales Management's annual "Survey of Buying Power." 
For complete program and audience information and 
analysig, consult the Pulse, Inc., 15 W. 46 St New 
York. 

MIAMI 
5 TV STATIONS- 313,100 TV HOMES 

Population- 743,700 (25th In U. S.) 
Buying Income- $1,386.015,000 

)22d) 
Retail Sales- S1,133,071,000 120th) 
Food Sales -$234.589,000 (19th) 
Drug Sales -539,813,000 119th) 
Automotive -$230,577.000 119th) 

Above figures include following counties: 
Dade 

TOP NETWORK SHOWS 

1. $64,000 Onestlon. WTVJ, T 54:2 
2. I Love Lacy. WTVM, M. 50.2 
3. Ed Sullivan, WTVJ, Su. 483 
4. MIBlonalre, WTVI, W. 473 
5. Red Skelton, WTVI, T. 453 
6. I've Got a Secret, WTVJ, W 45.4 
7. Climax. WTVJ, Th. 45.3 
7. 4 Star Playhouse, WTVJ. Tb. 45.3 
9. Playhouse of Stars, WTVJ 42.7, 

WINO 2.2 44.9 
10. Godfrey's Talent Scouts, 

WTVJ, M. 44.7 

TOP MULTI -WEEKLY SHOWS 

1. Pate Page. WWI, M., F. 24.0 
2. Renick Reporting (6 ;1S 

WTVJ, M.F. 23.9 
3. Weatherman, Jack of All Sports 

(0 pm.), WTVJ, H.P. . 21.1 
4. CBS News, WTVJ, M.P. 20.2 
5. News, Weather (Il p.m.), M.4 18.3 
6. Guiding Light, WTVI, M.-F. 15.6 
7. Arthur Godfrey, WTVJ, 

15.3 
I. Search for Tomorrow, WIVJ, 

M.-F. 15.2 
9. Love of Life, WTVJ, M.-F. 15.1 

10. Valiant Lady, WTVI, M.-F. - 14.8 

TOP SYNDICATED FILMS 

1. Mae Called X (ZM1), WITS, 
8í.41:J6 43.3 

2. Dr. Hudson's Secret Journal 
(MCA), Will, F.4:00 42.9 

3. Science Fiction Theater (2h), 
WTVJ, T.9:30 41.8 

4. Libemre (Gold), WTVI, 
Tb. -9:00 39.0 

5. Highway Patrol (Z)'), WTVJ, 
T11.10:00 33.4 

6. Star and the Story (Official), 
WTVJ, 1..10:00 32.5 

7. Count of Monte Cristo (TPA). 
WTVJ, Tk. -6:30 31.4 

8. Studio 57 (MCA), WINS, 
Su.4:041 28.2 

9. I Led Three Lives (ZIT), WTVI, 
S.-111:00 273 

10. Confidential File (G,.ld), 
WTVI. S..10 :30 25.4 

11. Frankie Laine Show (Guild), 
WTVJ, M:10:00 24.7 

f2. Crunch and Des (NBC), WITS, 
WJNO, F.-10:30 4224.0 

12. tPatti Page (Oldsmobile), 
WTV.I, M. & F. -10:15 24.0 

14. tRosemary Cooney (Foremost 
Dairies). WTVJ, W,10:30 22.3 

15. Superman (Flamingo), WTVJ, 
F.-5:15 21.3 

16. Sky King (Nabisco), WTV.I, 
5.-10:00 cm 21.0 

17. Wild Bill Hickok (Flamingo), 
WTVJ, T.-5:15 20.3 

18. An), Oakley (CBS), WTVJ, 
M: S:IS 16.3 

19. Long John Silver (CBS), WTVJ, 
W.-5:15 15.8 

20. Meet Corliss Archer (Ziv), 
WTVI. 5 :5:00 14.9 

21. inspector Mark Saber (fhomp- 
eon). WOOS, Th. -9:00 u14.3 

22. Greatest Fights of the Century 
(Baum), WITV, W:9:45 u13.0 

23. San Francisco Beat (CBS), 
WGBS, W.-10:00 u 9.3 

24. Kit Carson (MCA), WGBS, 
Th.-1:30 u 9.0 

25. Amos 'n' Andy (CBS), WOOS, 
W. -8:30 u 8.9 

26. Racket Squad (ABC), WOOS, 
Th .7:00 u 8.0 

27. Life With Father (CBS), WOOS. 
F.-7:00 0 7.9 

28. Man Behind the Badge (MCA), 
WOOS, F. -7:30 ta 7.3 

29. China Smith (NTA), WGBS, 
Th.-10:00 16.9 

29. The Pendulum (Thompson) 
WGBS, Th. -8:30 u 6.9 

PITTSBURGH 
4 N STATIONS- 418,300 1V HOMES 

Population- 2,292.900 18th In U. S.) 
Buying 

th) 
Income- $3,969,271,000 

(9 
Rotai) Sales- $2,537,520,000 (Orb) 
Food Salas- $664,343,000 (8th) 
Drug Sales -376,903,000 (9th) 
Automotive -$456,532.000 (8th ) 

Above figures include following counties: 
Allegheny, Beaver, Washington and 
Westmoreland 

TOP NETWORK SHOWS 

1. 064,000 Question, KDKA 55.3, 
WSTV 3.3, T. 38.6 

2. Perry Como, KDKA 52.0, 
WJAC 3.2, S. 55.2 

3. Mama, KDKA 49.5, WSTV 2.9, 
F. 52.4 

4. Ford Theater, KDKA 40.0, 
WJAC 4.2, Tl. 52.2 

5. Studio One, KDKA 48.4, WSTV 
3.2, M. SIA 

6. Milton Perle; KDKA 49.3, 
WJAC 2.2, T. 31.3 

7. Life of Riley, K'JKA 49.0, 
WJAC 1.7, F. 50.7 

8. Dragnet, KDKA 44.3, WJAC 
5.2, Th. 49.7 

9. Groueho Marx, KDKA 44.0, 
WJAC 5.5, Th. 49.5 

9, Red Skelton, KDKA, T. 49.5 

TOP MULTI -WEEKLY SHOWS 

1. Word Tonight (II p.m.), 
KDKA, M.F 34.3 

2. Time Out (7t30 p.m.), KDKA, 
T" Th. 29.0 

3. Eddy Arnold TI. e, KDKA, 
M. -P. 28.2 

4. Search for Tow row. KDKA, 
M. -P. 24.0 

S. News U Noon, -.DKA, M.-F 23.8 
6. Guiding Light, KDKA, M.-F 23.3 
7. Kartoons. KDKA, M.-F. 22.6 
8. News (6:30 p.m.), KDKA, M.-F 21.7 
8. Pittsburgh Parade Sports (6:45 

p.m.). KDKA, M. -F. 21.7 
10. Queen for a Day, KDKA 19.7, 

WJAC, .9, M: F 20.6 

TOP SYNDICATED FILMS 

1. Studio 57 (31CA), KDKA, 
T.9:00 48.0 

2. Crumb and Des (NBC), KDKA, 
10.9,04 0, 2 

3. Ile Goldbergs (Guild), KDKA, 
M.9:60 423 

4. The Fake. (NBC), KOKA, 
IF.-91011 42.4 

S. I Led Three Lies (ZNL 
KDKA, 5:9:66 42.0 

6. Highway Patrol (Ten), KDKA, 
W.4:31 41.7 

7. Llberaee (Guild), KDKA, 
M.-9:311 413 

8. Dr. Radsoa's Secret Journal 
(MCA), KDKA, Su: 16:36 39.0 

9. tDeath Valley Days (Pacific 
Bono), KDKA, Su.-70110 33.7 

I0. Science Fktloo Theater (Zia), 
KDKA, 5..16:00 324 

II. Mr. District Attorney (Zia), 
KDKA, Th. -7:15 32.3 

12. Superman ( Flamingo), KDKA, 
W.-7:03 30.5 

13. Headline (MCA). KDKA, 
F. 7:00 '9 9 

14. Greatest Fights of the Century 
(Baum), KDKA, F.7:30 29.3 

13 Drew Pearson (NTA), KDKA, 
Su.-11:00 28.7 

16. Eddy Arnold Time ( Schwimmer), 
KOKA, M. to F. -7:45 28.2 

17. Count of Monte Cristo (TPA), 
KDKA, M:7:00 25.7 

18. tPatti Page (Oldsmobile), 
KDKA, 5.4:45 24.7 

19. }Sky King (Nabisco), KDKA, 
S.-1:30 24.5 

20. Cisco Kid (Zio), KDKA, S: 
10:00 a.m. 23.2 

21. Looney Tunes (Guild), KDKA, 
M. to F. '2:15 22.6 

22. Stories of the Crntury (Holly- 
wood), KDKA, Th.-11:15 22.4 

23. Jimmy Dement Show (Award), 
KDKA. M:7:30 22.3 

23. Wild Bill Hickok (Flamingo), 
KDKA, M:3:30 22.3 

23. Steve Donovan Western Mar- 
shal (NBC), KDKA, 

SYRACUSE 
2 TV STATIONS- 102,900 TV HOMES 

Population- 377,300 158th in U. S.( 
Buying Income- $625,478.000 (57th) 
Retail Sales- 3475.635,000 1570) 
Food Saler -$109,909,000 (54th) 
Drug Salas -312.395,000 (64th) 
Automotive-S101,079.000 (34)h1 

Above figures include following counties: 
Onondaga 

TOP NETWORK SHOWS 

1. Ed Sullivan, WHEN, So. 50.4 
2. Lux Video Thanks, WSYR, 

T5. 45.0 
3. I Love Lucy, WHEN, M. 433 
4. Groueho Mars, WSYR, Tó 425 
S. f64,N0 Question, WHEN, T. , 413 
6. Lassie, WHEN, Su. 41.0 

7. Jackie Gleason, WHEN. S 39.3 

8. Playhouse of Stars, WHEN, 
F. 38.8 

9. Alfred Hitchcock, WHEN, 
Su. 38.0 

10. Big Story, WSYR, F. 37.5 
10. Parson to Person, WHEN, F. 37.5 

TOP MULTI -WEEKLY SHOWS 

1. Mickey Moose Club, WHEN, 
M.F 24.4 

2. News, Weather Sports (11 pm.) 
WHEN, M,F. 24.1 

3. CBS News, WHEN, M.-F, 20.3 
4. News, Sports, Weather (6130 

pa.), WHEN, M..F 17.6 

S. News Ceram, WSYR, M.- F 164 
6. Dinah Shore, WSYR, T., Th. 16.3 

7. Eddie Fisher, WSYR, W., F. ,, 15.5 

8. Canyon Jack, WSYR, M.-F. 15.3 

9. Etso Reporter, Sports, Misc. 
(6:45 p.m.), 61.-F. 15.1 

9. News, Spots, Misc. (6:30 p.m.), 
M.-F. 15.1 

TOP SYNDICATED FILMS 

I. Highway Patrol (ZIT), WSYR, 
W.10:30 28.8 

2. Mr. Dtstrkt Attorney (ZIT), 
WSYR, M. -10:30 254 

3. Great Gildersleeve (NBC), 
WSYR, F:9:30 253 

4. Little Rascals (Interstate). 
WHEN, 15..7:00 24.0 

5. Passport to Danger (ABC), 
WHEN, M.-7:00 233 

6. Dr. Hudson's Secret Joarual 
(SOCA), WSYR, Su: 10:38 223 

7. tDath Valley Days (Pacific 
Boras), WHEN, F.7 =00 213 

7. Waterfront (MCA), WSYR, 
Th. -11:00 213 

9. Gangbusters (Gee. Teleradlo), 
WSYR, T.10t30 003 

10. Crunch and Des (NBC), WHEN, 
5.7:00 193 

11. }Sky King (Nabisco), WSYR, 
Su.-2:30 19.0 

12. Wild Bill Hickok (Flamingo), 
WHEN, T.-6:00 18.3 

13. Superman (Flamingo), WHEN. 
Th.-6:00 18.0 

14. Captured (NBC), WSYR, 
F.11:00 17.5 

15. Liberate (Guild), WSYR, 
W..7:00 17.0 

16. Count of Monte Cristo (TPA), 
WSYR, Th.-7:00 14.8 

17. Hopalong Cassidy (NBC), 
WSYR S.-12:30 14.5 

17. Victory at Sea (NBC), WHEN 
Th.10:30 14.5 

19. Annie Oakley (CBS), WHEN, 
W.ó:00 14.3 

20. Science Fiction Theater (Zia), 
WHEN, 5.4:30 12.8 

21. Mayor of the Town (MCA). 
WSYR, Su.-7:00 11.0 

WABD Stiffens 

Feature Fight 

NOW WABD topper, Ted Cott, will 
program the same picture on Sun- 
day nights next fall from 8 p.m: 
12 midnight. The picture will be 
seen three times. 

It's Cott's intention to get four 
advertisers to buy an hour each. 
They would be given a quarter 
hour during each of the four hours 
so that they could hit different 
audiences. Consequently, his ex- 
pectation is that the show will get 
healthy cumulative ratings. 

The WARD buy is the first it 
has made of first -run feature films. 

Other first -run feature deals re- 
cently made by New York stations 
are WCBS -TV's buy of 150 War- 
ner Bros. films from Associated 
Artists and 104 Columbia pictures 
from Screen Gems, WATV's pur- 
chase of 52 20th Century -Fox fea- 
tures from National Telefilm Asso- 
ciates, WOR's acquisition of 10 
Selznick pictures from NTA and 13 
of RKO's "Finest 52" pichlres from 
RKO Teleradio and WRCA's buy 
of 15 features from Hsgo. WOR 
also has rights to all the other 
RKO product. 

Associated Artists' sale to WABD 
leaves it with nine more 60- feature 
Warner Bros. packages for first- 
roll sale in New York. The firm 
reportedly has been asking $6,000 
per picture for this market, but 
whether or not this is the price 
paid by WABD is not known. 

Syndication 
Mulled for 
Pan -Am Show 

HOLLYWOOD - Pan -Am Oil 
Company is considering expanding 
the scope of its five- minute scien- 
tific question and answer show, 
"Do You Knott' Why ?" and releas- 
ing it nationally for syndication. 

A pilot episode for a new series 
of the shorties has been filmed by 
Shields Productions in Hollywood 
and is now being viewed by Pan - 
Am and its agency, Fitzgerald of 
New Orleans. 

TAMPA -ST. PETERSBURG 
3 TV STATIONS- 141,80D TV HOMES 

Population- 552,800 139th in U. S.) 
Buying Income -$785,996,000 (40th) 
Retail S8le3.-3601,146,000 136th) 
Food Sales -$139,031,000 144th) 
Drug 511k5- 323.756,000 13341 
Automotive -3138,822,000 (34th) 

Above figuras include following counties: 
Hillsborough, Pinellas 

TOP NETWORK SHOWS 

1. 164,000 Qmestbe, WTVT, T 43.1 
2. 1 Lore Lucy, WTVT, M. 42.0 
3. Ed Sullivan, WTVT, So. 41.2 
4. 564,060 Challenge, WIVT, Su. -36.0 
S. Lox Video Theater, WFLA, 

Th. 35,4 
6. December Bride, WTVT, M 35.2 
7. Groueho Marx, WFLA, Th 35.0 
8. Studio One, WTVT, M. 34.3 
9. Godfrey's Talent Scouts, 

WIVT, M. 33.4 
9. Lawrence Welk, WSUN, 5 33.4 

TOP MILI- WEEKLY SHOWS 

I. Mkkey Mouse Club, WSUN, 
M: F. 10.4 

2. Paul Page, WTVT, W, F. 13.9 
3. Captain Mac, WSUN, M.- F 134 
4. Link Rascals, WFLA, M'Y. 134 
S. Search for Tomorrow, WTVT, 

M. -F. 12.4 
6. News -Six, Weather (6 p.m.), 

WTVT, M.-F. 12.0 
7. Guiding Light, WTVT, M.-F. 11.9 
B. Eddie Fisher, WFLA, W., F 11.8 
9. News Caravan, WFLA, M.-F. 11.7 

10. Sports Page (6:15 p.m.), WFLA, 
M: F. 11.4 

10. World Repon (6 p.m.), WFLA. 
11.4 

TOP SYNDICATED FILMS 

1. I Led Three Lb. (Zia), WTVT, 
T. -9:30 25.4 

2. Highway Patrol (Zia), WFLA, 
23.2 

3, Dr. Hudson's Secret Journal 
(MCA), WTVT, M.10:00 22.9 

4. Greatest Rights of the Century 
(Baum), WSW', W :9:43 .21.7 

S. Soda )TPA), WTVT, W.-10:00 21.2 
f. Mr. Dlstrkt Attorney (Zit, 

WTVT. T.-10:1111 20.7 
6. Mao Called X (Zia), WFLA, 

Sn.-10:00 26.7 
6. Crunch and Des (NBC), WFLA, 

W.-7:10 20.4 
9. 1 Spy (Guild), WFLA, F,.10:90 19.7 

10. Star and the Story (Offkal), 
WFLA, T. -9:30 19.2 

11. }Rosemary Cloone, (Foremost 
Dairies), WFLA, M.4:30 19.0 

12. Science Fiction Theater (Zia), 
WFLA, Th.-7:00 17.3 

13. Great Gildersleeve (NBC). 
WFLA, Su.-9:30 17.4 

13. Dateline Europe (Official), 
WTVT, F.-10:03 17.4 

13. Confidential File (Guild), 
WSUN, Th.4:30 u17.4 

16. }Death Valley Days (Pacific 
Borax), WSUN, T:9:30 u17.2 

16. Badge 714 (NBC), WSUN, 
S.-9:30 u17.2 

18. Big Play.ack (Screen Gems), 
WTVT, S.-3:43 16.0 

19. Celebrity Playhouse ( Sereeo 
Gems), WFLA, F.7:30 15.7 

20. Cross Courra (Official), 
WTVT, Su.-10:30 13.5 

21. Waterfront (MCA), WSUN, Th: 
8:00 15.4 

21. Supermao (Flamingo), WSUN, 
Th.4:30 u13.4 

23. Riders of the Purple Sage 
(RCA), WELA, 5:10:00 15.0 

23. Sheens, Queen of the Jungle 
(ABC), WSUN, Th.-7:00 u15.0 

25. Jungle Jim (Screen Gems), 
WFLA, 5.4:00 14.5 

26. Patti Page (Oldsmobile), WTVT, 
W.-10:30 13.9 

27. Favorite Story (Ziv), WSUN. 
T.7ao n13.2 

28. Little Rascals (Interstate), 
WFLA, M. to F:5:00 13.0 

29. Headline (MCA), WSUN, 
F. 9:30 u11.5 

30. Man Behind the Badge (MCA), 
WFLA, T. -7:30 10.7 

MCA Assumes 

Production of 

Schlitz 'Stars' 
NEW YORK - MCA -TV has 

taken over the production reins of 
another anthology property, the 
"Schlitz Playhouse of Stars," which 
is presented Fridays 9:30 -10 p.m. 
over the CBS -TV network. This 
will mark the 10th anthology se- 
ries produced by MCA -TV since 
1951 for nett'orlo and syndicated 
televising. The "General Electric 
Theater' and Jane Wyman "Fire- 
side Theater" are on CBS -TV and 
NBC, respectively, and "Studio 
57" is nationally spot booked. 

The Schlitz show was produced 
by Meridian Productions for many 
years, but the show has not done 
too well recently on ratings, tho it 
topped last season's "Campbell 
Soundstage," also produced by 
MCA -TV. The shift in producers 
has evidently been made in the 
hope that the program can be re- 
vitalized by some new ideas, both 
in the use of stories and talent. 

MCA -TV's major anthology 
achievement has been the "CE 
Theater," whose rating has topped 
that of the closest competition al- 
most since it went on. The pro- 
gram did succeed in attracting a 
number of important names such 
as Henry Fonda, Judy Garland, 
Jack Benny and others to the half - 
hour drama format. 

Other Shows 
Other MCA anthology, shows 

were "Chevron Theater," "Stars 
Over Hollywood," "Chien Theater," 
"Revlon Mirror Theater" and 
"Pepsi -Cola Playhouse." It has 
filmed an estimated 460 half -hour 
dramas since 1951, by far the larg- 
est number of this type 
produced by a single source. These 
half -hour dramas continue to be 
sold to local stations by MCA -TV's 
syndication arm. 

"Schlitz Playhouse" is the fourth 
show that MCA -TV has taken over 
from other producers, the others 
being Jane Wyman "Fireside Thea- 
ter, "GE Theater" and "Campbell 
Soundstage." 

Colgate Adds 
2 Net Shows 

NEW YORK - Colgate has 
picked up alternate week sponsor- 
ship of two more network shows 
for next season, one of them a 
show aimed at kids, the other 
aimed at adults. 

The sponsor bought half of 
CBS -TV's Saturday morning 
"Mighty Mouse Playhouse" cartoon 
series and the Thursday night seg- 
ment of CBS -TV's "Doug Edwards 
and the News." Colgate's pur- 
chases give CBS a complete sell- 
out of these shows. 

"Indeed 

Old Boy, 

153 Award 

Winning 

programs, 

and 

"strippable" 

too!" 

A 
25 West 45th St., 
New York 36. N. Y. 

Ploro 7-0100 
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Available NOW... 

39 great NEW half -hours 
of the most exciting, modern western police show ever filmed for television! 

the 
Sheriff of Cochise 

produced for NTA by Desitu ... the studio famous for "I Love Lucy," "Our Miss Brooks," 

"December Bride" and "Make Room For Daddy." 

, , 
1 n to SOCONY MOBIL OIL CO. 

(Ii',ÒLD in 

r 
67 

MIDWESTERN 
MARKETS 

WRITE -WIRE- PHONE, TODAY! All the details are available to you from 
HAROLD GOLDMAN, V.P. CHARGE OF SALES 

ATIONAL TELEFILM ASSOCIATES, INC. 
60 W. 35 7,, STREET NEW YORK 19, N.Y. PHONE: PLAZA 7-2100 CABLE: NATTELFILM 

CHICAGO, ILLINOIS HOLLYWOOD, CALIFORNIA MONTREAL, CANADA 
412 N. Michigan A 1721 Sento 1Ai. 1454 St. Wiwi. St. 

hone:. Mi,higo 2.5541 Menu. ( :.1111 hone: 0i,eshy 4.141S 

MEMPHIS, TENNESSEE BOSTON, MASS. MINNEAPOLIS, MINNESOTA 
7405 Suri,k 1illing S,tlec Howl 011ie 1ilding 1101 Crrri Aretwe 

thon,: lock,en 4.1S4S Moser liken} 2.1455 Phi.: FrìetI 47012 

Copyrighted material 
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FOR REGIONAL SPONSORSHIP, 

2 GREAT NAMES... 
NTA- first in television film distribution 

((TeaLll... first in television program production 

combine to bring you THE FIRST DESILU PROGRAM TO 

BE MADE AVAILABLE FOR FIRST -RUN ... REGIONAL 

SPONSORSHIP! 

For real sales action ... a top- action police show with 

a western twang ... with the fighting, gun -slinging 

Sheriff of Cochise re- enacting authentic case histories 

from the files of Cochise County, Arizona 
SHOT ON LOCATION AGAINST THE THRILLING 

BACKGROUND OF THE BADLANDS OF THE WEST! 

Sheriff of Cochise combines the thrills of the best 

police show you have ever seen, with the edge- of -the- 

sea& excitement of a blazing western. It was created 
with an all- family audience in mind ...the best 

audience any sponsor can have! 

starring 

JOHN BROMFIELD 
as the SHERIFF of COCHISE 

www.americanradiohistory.com
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Tit every big Westinghouse Broadcasting Company television mark et- Boslon, 
Pittsburgh, Cleveland, San Francisco -you have a choice of participation.. in 

the finest feature films, because WBC has bought practically every quality 
feature package released for TV: 

ABC Anniversary Governor Movietime, USA 
Alexander Korda Hollywood TV Service NTA 

Hygu Quality 
Interstate Republic 
Lancaster Screen Gems 
Lippert Selznick 
MBA Alexander Standard 
MCA Telepix 
Million -Dollar Movies 

Argyle 
Associated Artists 
Atlantic 
Cardinal 
Fabulous Forty 
Flamingo 

Great features like these capture the big audiences in WBC's TV markets. 
Typical availabilities are... 

BOSTON "Boston Movietime" 
4:45 -6:30 p.m. 
Monday- Friday 

PITTSBURGH "Swingshif t Theatre" SA 
12:40 a.m. to conclusion 
Mondoy. Saturday 

CLEVELAND "Six O' Clank Adventure' 
6:00 -6:55 p.m. 
Mondoy- Friday 

N FRANCISCO "The Big Movie' 
10:00-11:.20 p 

Tues., Wed., Thurs., 
and alternate Mondays 

For details on these hot participation buys, see the "Best Buy" cards in this 
section. For specific availabilities -and the full story on how WBC's top Era are 

packages can move your goods in four of the over -one -million -set TV markets 
-call A. W, "Bink" Dannenbaum, WBC Vice President -Sales, IvdUrray Tlill 
7.0808, New York, or your nearest WBC TV station. 

0 
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MOVIE PATTERNS-1 
Number of feature films played in one week by 
average station 

Mark. Sins I -Suce 2 Sua, 3-Sta. 4 or Mon 

Average Number of 
Features: 8.5 8.6 9.4 12 

Over -all average: 9.3 
Average Number of 

Movie Programs: 4 4.7 5.9 6 

Percentage of first -run features played in one week by 
average station 

Market Sties ISta. ¿Sla. 3-Sta. 4 or Mon 

Average of First -Run 
Features: 48% 51% 42% 3O%p 

Percentage of air time denoted to feature films in one 
-week by average station 

Mark. Sher ISta. 2Sta. 3-Sta. 4 or Mora 

Average % of Air 
Time for Features: 11.5% 11.0% 14.0% 18.0%, 

The station that ran the greatest number of feature films, ac- 
cording to the survey, was WCN -TV, Chicago, which played 29 
feature -length films the. week ending May 26. Actuall this was 
a reduced schedule for WCN due to its baseball coverage. In the 

- first week in March it ran 38 feature films. 

The average station in the four- and -more -channel markets 
played over 30 per cent more feature films than the average 
station in the one -and -two- channel markets. It devoted a half 
again greater proportion of its air time to feature films than the 
stations in the one-and-two-channel markets. But only 60 per 
cent as great a proportion of the pictures it played were first run. 

The greatest number of feature films played by any station 
in a one -or- two-channel market was 19. 

The greatest proportion of movie program attested by any 
station in the survey was 60 per cent, listed by a staticn in the 
Rocky Mountain area that played 11 feature films during the 
week, all of them in prime time. Two stations, one on the direst 
Coast and one in the Midwest, listed 40 per cent of their time 
as feature programming. 

As far as the amount of feature programming is concerned, 
stations in the one-and-two-station markets seem to be in the 
same situation. Note that the averages in these two categories 
are almost identical. 

How 5 Top Users 
Program Features 

When it comes to feature films, 
the station is the final authority. 
This is a highly individualistic form 
of programming. It is almost as 
individualistic as the station's own 
local live productions. Whereas a 
new half -hour film series will be 
used in essentially the same way 
whether it plays in Miami or Seat- 
tle, a new package of feature film 
will be programmed and sold in 
almost as many different ways as 
there are stations buying it. 

Some stations will buy only the 
top new releases; others are inter- 
ested only in reruns. Some will 
anchor their movie programming 
in one strong Sunday show; others 
have established a strong program 
across the board, usually late in 
the evening, but sometimes in 
prime time. Some will not rerun a 
film for six months or more; others 
will repeat a film several times 
within the same week. Some will 
sell individual local advertisers on 
full sponsorship of their own movie 
programs; others will sell feature 
films as spot carriers. 

In the top three markets alone 
the diversity of approaches to fea- 
ture -film use is striking. Because of 
the size and competition, the movie 
patterns in these three markets tend 
to be quite extreme. 

Herewith are brief descriptions 
of the feature film programming on 
five stations in the top three mar- 
kets in the U. S. 

WCBS -TV, NEW YORK 
A station with a heavy schedule 

of network programming cas also 
- reap a harvest in its local time by 

planting lots of feature films there- 
in. WCBS -TV, New York, the flag- 
ship, has been packaging the best 
obtainable feature films around its 
network programming for the past 
five years. 

That this has proved a fruitful 
policy was demonstrated a few 
weeks ago when the Celler com- 
mittee released figures on WCBS 
TV's profit picture. This station's 
features, sold on a participating 
basis, constitute what is undoubt- 
edly one of the most successful 
station programming operations in 
the country. 

The outlet has five feature film 
(Continued on page 31) 
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MOVIE PATTERNS 

... THE PRODUCT, THE PROGRAMS 

AND -THE PAY -OFF 

Analysis Details Wide Uses 
In Programming of Features 

Patterns of feature 'ilm use are 
as diverse as station call letters. 
The films themselves are merely 
the raw material of what actually 
is a station programming operation. 
Thus, generalities about movie pro. 
gramming are fairly difficult to 
make. To be sure, every expert. 
enced film salesman knows certain 
basic truths derived from his ran- 
dom observations at the numerous 
stations he calls on. 

Now, definitive analysis of fea- 
ture film use has just been com- 
pleted by The Billboard. On May 
25, a four -page questionnaire was 
sent to the program director of 
every station in the Country. Re- 
turns were re..eived from 230 sta- 
tions, or more than half the oper- 
ating stations. 

Unfortunately, a mantas of the 
returns came in too late for tabula- 
tion. The analyses presented on 
tl ese pages are mad,, on the basis 
of information provided by 40 sta- 
tions who said they were the only 
station serving their primary area, 
62 stations who said they were in 
hvo -channel markets, 49 in three - 
channel markets and 31, in markets 
served by four or more stations, 
for a total of 181 stations. 

Highlights 
The highlights of the analysis 

can be stated briefly. 

In the spring of 1956 the average 
TV station in the U. S. was playing 
nine feature films per week on 
four to six different programs. 
Nearly half of its feature films had 
never played on TV before in its 
market. The average station de- 
voted about 13 per cent of its 
total air time to feature films. Sur- 
prisingly, it was playing slightly 
fewer feature films than it had 
been playing a year ago, and it did 
not expect to .make any change in 
the number of pictures per week 
it would play over the next year. 

The average station scheduled 
its greatest concentratión of pic- 
tures in the afternoon and almost 
as many after 10:30 p.m. About 
half of its feature film sponsors 
were local advertisers. 

The average station had made 
its last purchase of feature films 
within the previous five months 
and expected to make its next pur- 
chase within the next three months. 

Mom detailed analyses of each 
of these points is given in separate 
items elsewhere on these pages. 

PRESSURES BREAK 
FEATURE DAM-UP 

Competition of Other Media Cuts Income; 
Movies Need Production, Shareholder $ 

By LEON MORSE 
What has caused the recent del- 

uge of feature films into TV? What 
are the economic factors respon- 
sible for the release of 2,000 new 
and important pictures that have 
been placed on the market within 
the past year? 

Overriding all other reasons are 
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KooL -TV, Phoenix, Aria. 30 WGR -TV, Buffalo, N. Y. 30 
KOTV, Tulsa, Okla. 28 WJBK -TV, Deleon, Mich 31 
KRÖN -TV, San Francisco, Calif ....... Welt. N. York, N. Y. 30 
K50 -TV, St. Louis, Mo. 32 WRCA -TV, New York, N. Y. 17 

MOVIE PATTERNS pa,: Station practices on 

repeat showings of features within singto 
week 16 Best-Buys in Feature Film Program Participations 

MOVIE PATTERNS a5: Amount of station fea- 
ture film lime, 1956 versus 1955. . . ex- Page Page 
pectations for 1957 

MOVIE PATTERNS a6: When stations made 

18 
KOKA-TV, Pittsburgh, Pa. 26 KYW -TV, Cleveland, Ohio 26 

latest purchase of feature film package .. . 
how long between feature film package 
purchases 16 

KELO -TV, Sioux Falls, 5. D. 

eeloc.TV, Kanus City, Mo. 

28 

22 

WAN, New York, N. Y. 
WBZ -TV, Boston, Mass. 

24 

22 

The Economics Behind the Influx at 
KNOT, Los Angeles, Call 
KOA -TV, Dem,, Colo. 

20 

20 -22 

wCes -TV, New York, N. Y. 

WGBS -TV, Miami, Fla. 
24 

22 
Features to TV 15 KÖLN -TV, Lincoln, Neb. 24 WGR -TV, Buffalo, N. Y. 24 

How Top N Stations Use Features 15 KOOL -TV, Phoenix, Arie. 20 WILK -TV, Wilkes-Barre, Pa. 28 
Academy Award Winners Now on N II KOTV, Tulsa, Okla. 26 WJBK -TV, Detroit, Mich. 22 
Sponsor Values and Success with Features li KPlu, San Francisco, Calif. 20 WJW -7V, Cleveland, O. 26 
long -Run Features on TV 18 KRON -TV, San Francisco, Calif.....25. w0A1 -TV, San Antonio, Tex. 28 
Features Entering TV in the Past 15 Months 19.28 150TV, St. Le I,, Mo. 22 WOR -TV, New York, N. Y. 24.26 
Quality Yardsticks in Buying Features 29 KTRK -TV, Houston, Tax. 28 WPIX, New York, N. Y. 26 

Movie Ratings on Top Local Stations 32 KTTV, Los Angel., Calif. 20 WRCA -TV, New York, N. Y. 26 

the volcanic readjustments cur- 
rently taking place within the mo- 
tion picture industry, faced as it 
is by the competition of TV and 
other leisure time pleasures. They 
are directly responsible for the box 
office shrinkages that have hurt 
the picture industry materially. 

They have likewise sent the mo- 
tion picture producers scurrying for 
new capital to finance future pro- 
ductions and for additional revenue 
to satisfy their stockholders. TV, 
of course, can provide new capital 
in exchange for product that has 
already been written off the books. 

Titus, a couple of promoters have 
appeared on the scene. They make 
possible outright sales of features, 
which they then turn over to 
another party for TV distribution. 

This was the situation in which 
the Warner Bros. library was sold 
to Lou Chester's PRM, Inc., in a 
deal which should net Warners 
$15,750,000, or an estimated $6.25 
per share. 

An alternative is the direct sale 
of features to TV by the motion 
picture companies themselves. This 
has been done by Columbia Pie- 
tires, thru its Screen Corns sub- 
sidiary. And now M -G -M, after 
turning down another Chester deal 
that would have netted $37,500,- 
000, is following the same course. 
Metro's decision to move into TV 
on several fronts- feature film sales, 
new program production and sta- 
tion acquisition -was motivated by 
its desire to make a permanent 
place for itself in TV. 

Several years ago exhibitor pres- 
sure would have been sufficient to 
make the motion picture majors 

(Continued on page 32) 
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TV OSCAR WINNERS 
The following Academy Award winners are 
now on TV or are available for telecasting. 

Best Production 
1937 -LIFE OF EMILE ZOLA 

Warner Bros. Associated Artists Productions 
1941 -HOW GREEN WAS MY VALLEY 

20th Century-Fox National Telefilm Associates 
1943- CASABLANCA 

Warner Bros. Associated Artists Productions 
1948 - HAMLET 

Two Cities, Rank ABC -TV 

Best Actress 
1932 - KATHERINE HEPBURN in "Morning Glory" 

RICO REO Teleradio and C &C Television 
1935 - BETTE DAVIS in "Dangerous" 

Warner Bros. Associated Artists Productions 
1938 -BETTE DAVIS in "Jezebel" 

Warner Bros. Associated Artists Productions 
1940- GINGER ROGERS in "Kitty Foyle" 

RIO RKO Teleradio and C &C Television 
1941 -JOAN FONTAINE in "Suspicion" 

REO RKO Teleradio and C&C Television 
1945 -JOAN CRAWFORD in "Mildred Pierce" 

Warner Bros. Associated Artists Productions 
1947- LORETTA YOUNG in "The Farmer's Daughter" 

Selznick National Telefilm Associates 
1948 -JANE WYMAN in "Johnny Belinda" 

Warner Bros. Associated Artists Productions 

Best Actor 
1929 -GEORGE ARLISS in "Disraeli" 

Warner Bros. Associated Attists Productions 
1935- VICTOR McLAGLEN in "The Informer" 

RICO RKO Teleradio and C &C Television 
1938 -PAUL MUNI in "The Story of'Louis Pasteur" 

Warner Bros. Associated Artists Productions 
1941 -GARY COOPER in "Sergeant York" 

Warner Bros. Associated Artists Productions 
1943 -PAUL LUKAS in "Watch on the Rhine" 

Warner Bros. - Associated Artists Productions 
1948 - LAURENCE OLIVER in "Hamlet" 

Two Cities, Rank ABC -TV 

Best Director 
1935 -JOHN FORD for "The informer" 

REO RKO Teleradio and C &C Television 
1941 -JOHN FORD for "flow Green Was My Valley" 

20th Century Fox. . . .National Telefilm Associates 
CURTIZ for " Casablanca" 

Warner Bros. Associated Artists Productions 
1948 -JOHN HUSTON for "Treasure of Sierra Madre" 

Warner Bros. Associated Artists Productions 

Best Story and Screenplay 
1930 -JOHN MONK SAUNDERS for "Dawn Patrol" 

Warner Bros. Associated Artists Productions 
1933 -ROBERT LORD for "One Way Passage" 

Warner Bros. Associated Artists Productions 
1935 -DUDLEY NICHOLS for "The Informer" 

RKO RKO Teleradio and C &C Television 
1936- SHERIDAN GIBNEY and PIERRE COLLINGS 

for "The Story of Louis Pasteur" 
Warner Bros. Associated Artists Productions 

1937 -NORMAN RILEY RAINE, HEINZ HERALD 
and GEZA HERCZEG for "The Life of Emile Zola" 

Warner Bros. Associated Artists Productions 
1943 -JULES and PHILIP EPSTEIN and HOWARD KOCH 

for "Casablanca" 
Warner Bros. Associated Artists Productions 

1945 -CHARLES BOOTH for `The House on 92d Street" 
20th Century-Fox National Telefilm Associates 

1946 -MURIEL and SYDNEY BOX for "The Seventh Veil" 
Rank ABC *Film Syndication 

1947 -SIDNEY SHELDON for `The Bachelor and the 
Bobby Soxer" 

RICO RICO Teleradio and C &C Television 
1948 -JOHN HUSTON for "Treasure of the Sierra Madre" 

Warner Bros. Associated Artists Productions 
1951 -PAUL DEHN and JAMES BERNARD 

for "Seven Days to Noon" 
Mayer -Kingsley Combined TV 

Best Supporting Actress 
1938 -GAIL SONDERGAARD in "Anthony Adverse" 

Warner Bros. Associated Artists Productions 
1938 -FAY BAINTER in "Jezebel" 

Warner Bros. Associated Artists Productions 
1941 -MARY ASTOR in "The Great Lie" 

Warner Bros. Associated Artists Productions 
1944 -ETHEL BARRYMORE in "None But the Lonely Heart" 

RKO REO Teleradio and CC Television 
1948 -CLAIRE TREVOR in "Key Largo" 

Warner Bros. Associated Artists Productions 

Best Supporting Actor 
1937 -Joseph Schildkraut in "The Life of Emile Zola" 

Warner Bros. Associated Artists Productions 
1939 -Thomas Mitchell in "Stage Coach" 

United Artists Masterpiece 
1941 -Donald Crisp in "How Green Was My Valley" 

20th Century-Fox National Telefilm Associates 
1943 -Charles Coburn in "The More the Merrier" 

Warner Bros. Associated Artists Productions 
1948 -Walter Huston in "Treasure of Sierra Madre" 

Warner Bros. Associated Artists Productions 

MOVIE PATTERNS -2 
When stations play their feature films: NUMBER OF 
PICTURES RUN BY AVERAGE STATION IN EACH 
TIME PERIOD 

Market slim 

Weekdays 

II-Sta. 2.5ra. 3-S4o. 4 or Mum 

Before Noon .5 .4 .8 .8 
Noon -6 p.m. 4.0 3.2 2.8 .3.6 
6-7:30 p.m. .2 0 .5 .4 

7:30 -10:30 p.m. .4 .7 1.2 1.4 
After 10:30 p.m. 3.7 2.7 3.1 3.6 

Weekends 
Before 8 p.m. 1.2 1.1 1.6 2.4 

After 6 p.m. 1.5 1.6 1.8 2.3 

When stations play their feature films: PERCENTAGE 
OF STATIONS PLAYING FEATURE FILMS ACROSS 
THE BOARD IN EACH TIME PERIOD 

Market Sorer 

Weekdays 

1SM. S5.. 3-55.. 4 or Nan 

Before Noon 7% 3% 15% 1% 
Noon -6 p.m. 47% 46% 37% 47% 
8-7:30 p.m. 2% none 2% none 

7:30-10:30 p.m. 2% 6% 6% 13% 
After 10:30 p.m. 42% 47% 55% 43% 

The concentration of attention on the top first -run feature 
film programs has tended to obscure the great amount of movie 
programming scheduled in the afternoon. The survey tended to 
confirm that the stations' own estimation of what are their top or 
most successful feature -film shows are those that play late eve- 
ning or weekends. But analysis reveals that the average station, 
tho by a very slight edge, plays even more movies betveen noon 
and 8 p.m. during the week than it does after 10:3') p.m. This 
is particularly true in the one -and- two-station markets. 

Note that prime -time and weekend scheduling of movies is 
heaviest in the four -or -more- station markets, probably explained 
by the programming of the unaffiliated stations. 

MOVIE PATTERNS -3 
Percentage of feature -film sponsors that are local 
accotants on the average station 

Market Sim 1.55. 2.55.. 

Percentage of Local 
Sponsors: 49.6% .s4.6% 

Sste. 4 or Moro 

53.3% 62.2sic 

The following national advertisers were most often 
mentioned as participating sponsors of top feature - 
film programs: 

Atka Seltzer 
Block Drug 
Brylcreme 
Carter Products 

Max Factor 
Minute Maid 
Montgomery Ward 
Pellex 

Chas. Anteil Procter & Gamble 
Chesebrout[h Manufacturing Pure Oil 
Colgate Palmolive 
Drackett Co. 
Five -Day Deodorant 
General Electric 
General Foods 
Lever Bros. 
Lewis Dog Food 
Liggett & Myers 

.Revlon 
RCA Victor 
Robert Hall 
Sardo 
Snowdrift Shortening 
Standard Brands 
Toni 
Wildroot 

This survey puts into focus the extent of full sponsorship of 
feature -film programs by single sponsors -as opposed to the usual 
pattern of participating sponsorship. 

Of the 181 stations included in the survey, 58 -or 30 per 
cent -listed at least one movie program that was wholly con- 
trolled by a single sponsor. They listed a total of 109 such 
sponsors. At least 52 of these sponsorr (50 per cent) were recog- 
nizable as retail outfits, including food. department stores, cloth- 
ing, furniture and appliance dealers. At least 28 (25 per cent) 
were identifiable as automobile dealers. Four were breweries. 
Also listed were utilities, banks, fuel and real estate: 

The preponderance of stations with such movie sponsorship 
was in the three- station -market category. Almost half the re- 
spondents in that column had at least one movie show with a 
single sponsor. In the other categories. about 2.5 per cent of the 
stations had single sponsor movies. 

The station that listed the most advertisers as single sponsors 
of its feature films was WGN -TV, Chicago, a four -station market. 
WGN had. during the survey week, 20 sponsors that completely 
controlled their own feature -film programs. 

Except for the breweries, virtually all of the sponsors with a 
movie to call their own seemed to be local advertisers. 

On the subject of local advertisers, the survey made a special 
point of supermarkets and auto dealers. It revealed an amazing 
activity among the latter, a mere sprinkling among the former. 

Of the 181 stations in the survey, 87 (or 48 per cent) listed a 
total of 138 auto dealers as sponsoring feature films on a full or 
participating basis. On the supermarket score, 28 stations listed 
a total of 39 store sponsors on their movies. 
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MOVIE 
PATTERNS -4 

The Billboard's survey of fea- 
ture -film use shed some light 
on the extent of the pattern of 
repeating a picture within the 
same week, a practice that ex- 
ploded into attention two years 
ago when feature film prices 
shot up and WOR -TV, New 
York, started its t6 -run "Million 
Dollar Movie." 

Of the 181 stations in the sur- 
vey, 26 reported some kind of 
repeat pattern, 10 of them play- 
ing the repeat within the same 
theater. The patterns of repeats 
were diverse. 

In the one -station markets (40 
replies), six surveyed stations 
repeat films withir. the week, 
two of them in the sans: theater. 
Of those two, one has a two -run 
on one theater, the other has 
two -runs on three different the- 
aters. The other four repeating 
stations in the one - station cate- 
gory give second runs on sepa- 
rate theaters. They do it with 
two, three, four and five films 
respectively. 

In the two-station markets (82 
replies), four stations repeat pic- 
tures within the week, only one 
of them within the same theater. 
That station plays a picture 
twice in one of its top theaters. 
The other three give a second 
run on separate programs of 
three, four and six films respec- 
tively. 

In the three -station- market 
category (49 replies), 10 stations 
repeat, three of them in the 
same theater. Of those three, 
two stations have one two -run 
theater each. The other has a 
program across the board in 
which it gives two filins three 
runs each per week. 

In the four- au.d -up- channel 
markets (30 replies), six stations 
reported repeat patterns, three 
of them within the same theater. 
Of the three repeating within 
the same theater, one has two 
theaters in which it gives the 
films six runs each, another has 
three theaters in which it gives 
films six inns each, the other 
has one theater it which it gives 
two pictures three nets each. 

Of the other three in this 
category, one gises two runs in 
separate periods to one picture 
a week, another gives two rims 
to three pictures and the third 
gives two runs to six pictures. 

The majority of the repeating 
stations make their repeats in 
separate programs and give two 
to six films two runs each. An 
example of how this is worked 
out is KPHO, Phoenix, Ariz., 
which gives a film one run on 
its 10:30 p.m. " Movietime," and 
then repeats the film the next 
day on its 1 p.m. "Afternoon 
Movietime." 

Big Packages Sell 
At a Steady Pace 

Despite the unprecedented 
abundance of feature films and the 
insistence of so many stations that 
they will not increase their use of 
features, the big packages that 
have come in since January 1 have 
been selling at a steady clip, ac- 
cording to their distributors. 

National Telefilm Associate's 
"TNT" package, which came in 
just before the first of the year, is 
now sold in 97 markets. Its 20th 
Century-Fox package, after two 
months, is in 65 markets. Screen 
Gems' "Hollywood Movie Parade" 
is in 73 markets, and Hygo's pack- 
age of 22 pictures is now in about 
70 markets. 

. 

Associated Artists Productions has 
sold Warner Bros. pictures in about 
50 markets, in about 18 of which 
they sold the entire library. And 
C &C Television is said to have 
deals on the RKO library in about 
40 markets. 
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tures from National Telefilm As. 
sociates. Similarly, WRCA -TV has 
moved into first -mn feature pro- 
gramming and is on the lookout 
for new product. WABC -TV, also 
heretofore not too important: a 
factor in feature programming, has 
expanded its feature fare and is 
anxious to buy new product. 

WCBS' Big Buys 

In an effort to maintain its status 
as New York's leading feature film 
programmer, WCBS -TV has been 
meeting the threat by buying more 
features than ever before and, in 
many cases, paying record -breaking 
prices for quality films. Among the 
new packages it brought are the 
104 features in Screen Gems' 
"Hollywood Movie Parade" and 
150 top features from the Warner 
Bros. library being marketed by 
Associated Artists Productions. 

This heightened competitive 
battle is being re- enacted in -other 
markets thruout the country. And 
stations are meeting the threat of 

BENEFITS OF FEATURES 
PROMPT SPONSOR RUSH 

Low Cost Successes, New Influx 
Stiffen Competition for Top Quality 

By JACK SINGER 
The flood of feature films being 

released to TV by such Hollywood 
producers as Warner Bros., 20th 
Crustier - Fox, Columbia, RKO, 
M -C -r1, Universal and United 
Artists is radically changing the 
complexion of stations' feature pro- 
gramming. "How do these changes 
affect advertisers?" is a question 
that every farsighted ad manager 
interested in getting the most value 
for his TV dollar is asking himself. 

Feature films, of course, have 
already established themselves as 
an important advertising vehicle. 
Tho many national advertisers have 
only recently come to recognize 
the effectiveness of features, local 
sponsors have long been enthusias- 
tic over this type of programming. 

Success Story 
An example of a noteworthy suc- 

cess is told in a letter sent to 
WSJV -TV, Elkhart, Ind.. by River- 
side Motors, a local auto dealer. 
¿loseph Leveno, president, stated, 

I really was surprised over the 
results of our first two programs 
of the "Riverside Video Theater." ... We sold 35 new Rocket 88's 
ant' 25 used cars as a result of 
these programs.... Our gross was 

. its the neighborhood of $150,- 
000. Your television station was 
the only advertising we used, and it 
certainly convinced me that tele- 
vision programs will sell." 

Thorofare Stores, a Pittsburgh 
supermarket chain, ran a test this 
past May to check the effective- 
ness of its advertising on KDKA's 
"Star Time Theater," 11:30 p.m: 
1 a.m. feature film show. As a 

result of a one -shot special, ad- 
vertised only on this show, Thoro. 
fare sold 300,000 pounds of beef 
in less than three hours the follow- 
ing morning. 

Dinners Sold Out 
Monte Curwit, program manager 

of \VTVT, Tampa. reports that a 

local client, the Old Fort Restau- 
rant, "tried one spot on our Satur- 
day movie under protest. He 
pitched a two -buck steak dinner 
and was completely sold out of 
steak the following afternoon. He 
Isar since canceled all other forms 
of advertising -for almost a year- 
ye' Isis business has actually dou- 
bled, by his own admission, and 
all from one TV participation per 
week." 

Chuck Zink, program director of 
WCMB -TV, Harrisburg. Pa., points 
out that a local outlet, Al's Dis- 
count Mart, "has stated that their 
business has increased over 30 per 
cent since their start on television. 

Mary Carter Paints has also 
stated a definite increase in busi- 
ness since participating on our sta- 
tion." 

\'SUN -TV, St. Petersburg. Fla., 
says that a local appliance dealer, 
Carroll's, Inc., aired one spot on 
the station's "Moonlight Playhouse" 
feature film show. Carroll's adver- 
tised three used appliance items. 
He sold 37 pieces of the advertised 
merchandise as a direct result of 
the commercial. 

Courtesy Motors 
Perhaps the best known success 

story of an advertiser's use of fea- 
ture film programming is that of 
Chicago's Courtesy Motor, headed 
by Jim Moran. Thru his sponsor- 
ship of "Courtesy Theater" on 
WGN -TV, Sundays, 10.11:30 p.m., 
Moran's business has grown over 
the years to the point where he 
is now the second largest Ford 
dealer in the country. 

These and many other adver. 
tisers who have sponsored or are 
considering sponsoring local fea. 
tures are, of course, interested in 

what changes will take place as a 
result of the release of Ilse huge 
Hollywood backlogs. 

Initially, many segments of the 
industry feared (while others 
hoped) that the release of the 
majors' features would result in 
drastic price cuts. The release of 
thousands of new features, they 
reasoned, was bound to usher in 
a period of cut -throat competition 
and tumbling prices. 

Far from that, however, the fact 
is that prices of quality pictures 
today are setting new highs. 

The reason is that stations are 
competing more intensely than 
ever for the top caliber features. 
Stations are convinced that only 
with quality pictures can they meet 
the growing competition from other 
stations that are now expanding 
their movie programming or getting 
into the field for the first time. 

New York, for instance, has sud- 
denly witnessed the appearance of 
WATV as a competitor in the field 
of feature film programming. The 
station recently purchased the 
package or 20th Century -Fox fea- 
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new competition, or are attempt - 
ing to compete in the feature film 
field for the first time, in the same 
manner -by acquiring as many 
good features as they can get their 
hands on, even at the cost of pay- 
ing record prices. 

As a result, TV viewers in the 
upcoming months will be treated 
to a greater and steadier stream 
of first -run, top caliber features 
than ever before. 

To advertisers this means that 
ratings of many feature film pro- 
grams will jump substantially. Fea- 
ture films will become an increas- 
ingly important ad vehicle for na- 
tional as well as local advertisers. 

Blurb Time 
Movie sponsorship has always 

offered a few special advantages 
of its own. One aspect of it that 
new seems to be getting a lot of 
attention is the additional com- 
merical time made possible by the 
90 minutes running time. The 

(Continued on page 33) 

$100 put you in evening, time in New York 

on WRCA -TV's "EVENING THEATRE" 

WRCA -TV's new "Evening Theatre" presents a 

different full -length feature film at 5:30 every eve- 

ning, Monday through Friday. It offers advertisers 

a rare opportunity to reach, economically, New 

York's family audience -61% adults! Special study 

b :. Pulse, July 1956. 

Johnny Andrews, a top -flight personality and a 

persuasive salesman, is host on "Evening Theatre." 

This month only, one -minute participations are 

just $425. Powerful ten -second IDs are only $200. 

Regular frequency discounts apply to both. And 

... under WRCA -TV's 14/50 Plan, ten -second buys 

receive a special 50% discount. Your price: $100 per 

ten -second spot in "Evening Theatre." And ask a 
WRCA -TV account executive, or your NBC Spot 

Sales representative, about our continuing rate pro. 
tection offer. 

Start now, to double your savings ... and safest 

WRCA -TY 4 NBC leadership station in. NEW YORK is sold by SPOI. SALE$ 
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MOVIE PATTERNS -5 
Amount of feature -film time compared with a year ago 

Market Sire: 1-Sta. 2-Sta. 3-Sta. 4 or More 

Number of Stations 
Reporting: 

Increase 15 25 10 12 
Decrease 13 27 27 5 

Same 6 7 10 6 

Amount of feature -film time stations expect a year 
from now 

Market Sin: t -S1a. 2-Sta. 3-Sta. 4 or Mare 

Number of Stations 
Anticipating: 

Increase 11 6 11 5 
Decrease 5 8 7 3 

No Change 23 48 28 21 

Despite the recent dramatic increases in feature film program- 
ming on a few key stations, movie programming industry-wide 
actually declined slightly over the past year. Of the 163 stations 
in the survey that ventured a comparison of the amount of their 
feature film this spring as against last, 44 per cent experienced a 
decline while 38 per cent experienced an increase. 

The only category in which there was a sharp drop was in 

the three- station markets. This is possibly explained by the pro- 
gramming upbeat of the third network, ABC-TV, over the past 
season. 

The amount of movie programming now seems to have 
reached its optimum level in the minds of station management. 
Of the 176 stations in the survey that voted on their movie ex- 
pectations for next year, 68 per cent indicated no change. The 
remainder were slighted weighted in favor of an increase: 19 per 
cent of the responses anticipated an increase, while 13 per cent 
anticipated a decrease. 

The two-station- market category anticipates a slight net de- 
dine in the amount of feature programming. It is the only 
category in which this trend may be unabated over the two years. 
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MOVIE PATTERNS -6 
When the average station bought its last package of 
feature films 

Marker she: 1-Sts- 2-Sta. 3-Sta. 4 or More 

When Last Package 
Was Bought: 

Dec., '55 Jan., '56 Feb., '56 May, '56 

Stations Playing 
5 or More 1st -Run 

Movies Per Week: Apr., '55 Jan., '56 Apr., '56 May, '56 

The number of months that will elapse between the 
average station's last feature -film purchase and its 
next feature -film purchase 

Merin 51re: 1 -Sta. 2-Sta. 3-Sta. 4 or More 

Months Elapsed 
Between Purchases 131 11 10 10 

Stations Playing 
5 or More 1st -Run 
Movies Per Week: 8'ía 8! á 10 8 

With the current influx of feature films, and with the rapid 
sales that are chalked up by every new package that hits the 
market, it is a matter of some interest to determine the average 
station's buying pattern. 

Every distributor knows his prime customers, the really hot 
feature film stations. Of course, there are a few stations that are 
buying every first -run picture they can get their hands on. The 
survey confirms that in the four -or- more -station markets, the dis- 
tributor indeed has a healthy situation. The average station in 
that category had made a feature -film purchase only a few weeks 
before receiving The Billboard's questionnaire. 

But in the smaller markets it was three to five months since 
the average station had made a purchase, altho those that were 
running five or more first -run films a week had bought more 
recently. 

Of the 181 stations in the survey, 40 (or 22 per cent) had not 
yet made a purchase in 1956 when they received The Billboard's 
questionnaire at the end of May. 

In the course of the analysis, the number of months since each 
made its last purchase and the number of months before it ex- 
pected to make its next purchase were added. The spread from 
the last to the next purchase of the average station ranged from 
10 to 13 months, tho it was two to five months shorter in the 
average station that played at least five first -run films per week. 

... from M &A ALEXANDER PRODUCTIONS 
(distributors of 'Tep Drawer" films for folerhloal 

comethe BIG FILMS! 
... and one of the Biggest according to ratings 

LS "BYLINE -tede Willem" starring Mark Stevens 

39 ACTION- PACKED ADVENTURE DRAMAS - TOPS IN ENTERTAINMENT 

-ALSO AVAILABLE- 

170-Top Flight Features * 46-Western Films 
13-"Boss Lady" * 13-- "Renfrew of the Royal Mounted" 

Distributed by 

M&A ALEXANDER PRODUCTIONS, INC. 
6040 Sunset Blvd., Hollywood 28, Calif. Phone: H011ywood 4 -3414 

Distributors of Films for Television 

Old Packages 

Still Have Lot 

Of N Value 
Pre -GT Revolution 
Issues Offer Rerun, 
New Outlet Bargain 

All the excitement about the big 
pictures just being released to TV 
has obscured the fact that there 
actually has always been at least 
a few good pictures on the TV 
market. There are on sale today a 
number of high quality packages 
that pre -date the revolution marked 
by General Teleradio's acquisition 
of those 30 pictures from the Bank 
of America in the spring of 1954. 

For the big, mature markets, 
these pre -1954 packages represent 
quite a bargain. For the outlying, 
newer TV markets, some of these 
old packages may represent value 
comparable to the best that is now 
being released. For, in some of the 
newer markets these old packages 
are still first -run. 

Probably the first top quality 
pictures to get into TV were in the 
Big 12 Group," which Moe Ker- 

man's Regal TV acquired from Hal 
Roach in 1948. The package in- 
cludes "Of Mice and Men," Cap- 
tain Caution" and "1,000,000 B.C." 
Regal originally handled its own 
distribution thru State -righters. In 
1950 the package was turned over 
to Unity Television on a four -year 
lease. When Regal got it back, it 
turned the pictures over to Gover- 
nor TV Attractions, headed by Art 
Kerman, the firm that is still dis- 
tributing this package. 

Oldie Prices 
According to the records, the 

first sales of these pictures in New 
York drew $300, the second runs 
were sold for $500 up to $750. A 
recent New York sale of this pack- 
age, a multiple -run deal, of course, 
brought $500 per picture. 

A check on "1,000,000 B.C." 
discloses that it has been sold in 
five deals in New York, to four 
different stations, for a total of 12 
runs. The "Big 12" package is now 
in over 30 markets. 

Because Ur.ity usually sold it as 
part of iibraries, there is now defi- 
nite data on how much the "Big 
12" has grossed in TV. But all the 
films out of that original Roach 
deal, including four "Topper" pic- 
tures, 10 "Laurel and Hardy" and 
over 200 shorts, has grossed an 
aggregate $2,000,000 . TV. 

In 1951 and 1952, three good 
packages of feature films were in- 
troduced to TV, and they are still 
on the market. 

Masterpiee. 
The "Masterpiece" package came 

in at this time, originally distribut- 
ed by Jules Weill but subsequently 
turned over to Masterpiece Produc- 
tions, whose head, Ferman Green- 
stein, holds title to the contract. 
But due to the fuzzy terminology 
of the contract, Motion Pictures for 
Television was also able to get the 
TV rights to this group of 25 films. 
MPTV labeled them its Racine 
package and sold them along with 
its over -all '.ihrary deals. 

Masterpiece and MPTV promptly 
proceeded to the nearest court 
house, and for over four years this 
fine package was under a cloud 
of litigation. The suit was settled 
only five months ago. The settle- 
ment gives Masterpiece all future 
TV sales rights. 

The Masterpiece group includes 
"The Long Voyage Home," "Stage- 
coach," "History Is Made at Night," 
"I Married a Witch" and "Foreign 
Correspondent." 

Edward Small set up Peerless 
Productions at the end of 1951 to 
distribute 26 of his pictures to TV. 
In the fall of 1953, Television Pro - 

(Continued on page 27) 
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Feature Releases Hit 6,500; 
Half Issued Since January 1 

A total of 1,813 feature films 
have gone into TV distribution 
since I:unlary 1. That is almost 
hall the number of pictures that 
had been put into the TV market 
in the previous nine years. In other 
words. an estimated grand total of 
6.500 feature films have been sold 
to TV stations in the history of the 
business so far. 

Since January 1, 1955, or in the 

past 19 months, a total of 2,297 
feature filins were put on sale to 
T \- stations. Add to that the 124 
j. Arther Rank pictures that the 
ABC -1'\' network has been using 
on it two "Film Festivals," and 
the total release to TV in that 
time mounts to 2,421. 

Listed below are, but for two 
hig exceptions, virtually all of the 
feature Filins that have been made 
available to TV stations since April 
1. The two exceptions are the 
two hig libraries, Associated Artists 
pnaluctions' 754 Warner Bros. 
pictures and C &C Television's 

l'Ma,ietime U.S.A." library of 740 
BKO pictures. The Warner list 
was nt.t released on tine for this 
is>nc and The Billboard published 
the complete RICO list in July 
1953. 

Of the 639 pictures accounted 
for in the list below, 319 were re- 
leased to -1'V stations In 1956, 66 
are British -made films and 240 are 
\\'rsterus. Of the 319 released in 
1956. British productions account 
for W. :nul 51 are Westerns. Rep- 
resented on tie list are 12 distrib- 
utors with 20 packages of pictures. 
The 319 pictures released in 1956 
are macle up of eight packages 
handled by sis distributors. 

10 East 44th St., New York 

ANNIVERSARY PACKAGE -I5 pictures 
(Released September, 1955) 

B LACK NARCISSUS -1947 
14eh,uait Kerr 

THE SETA I5 I'Il VEIL -1945 
James Mayon. Are Todd 

Ql %RIFT -1949 
Cecil Par'.m. Mai Zetterling 

TIF. MAN IN THE WHITE SUIT-1952 
.Atex Goinness, Cecil Parker 

K IT HEARTS AND CORONETS -19511 
Alex Gluions, 

(01E.Á7 EXPECTATIONS -1947 
Alex Goinness 

THE BROWNING VERSION -1951 
Slvl,,trr Redrmve 

PRELUDE TO FAME -1951 
Clot Rolle 

THE MAGNET-1951 
illiant Fns 

CRASH OF SILENCE- -1953 
Pltvnis Calvert 

CHRISTOPHER COLUMBUS -1949 
Fredric March, Florence Eldridge 

SASSY-Mg 
Margaret Lockwood 

GRF:E.N FOR DANGER -1947 
Alastair Sint 

SO LONG AT THE FAIR -1951 
J.an Simmons 

BRIEF E'SCOUNTER -1946 
Celia Johnson 

M Cr A ALEXANDER 
PRODUCTIONS 

6040 Sunset Blvd., Hollywood 

POWER PI US PACKAGE -t8 pictures 
(Released Mardi, 1956) 

MRS, MIKE -1949 
Disk Powell. Evelyn Keyes 

AFRICA SCREAMS -1949 
Abbott and Costello 

CAPt',AIN SCARLET -1953 
Richard Greene 

TERROR SHIP-1954 
wi 1,111 lundigan 

LADY AT MIDNGDIT -1948 

STRANGE. MRS. CRANE 
Rotten Shavne 

LU'CKV S11F:, -1949 
Month, I. amour. Brian Denievy 

M. AN EATER OF THE KAMAON -1948 
Sabi, 

LIA, OP CONFLICT -1953 
Edward Arnold ill 5GAREE -1931 
Irene Dunn. Richard Dix 

ONE ALAN'S JOURNEY -1933 
1.inne, 9arrv111ore, May Robson 

A TALE OF FIVE WOMEN -1952 
(fin, 1 nllnbrigida 

DOUBLE: HARNESS -1933 
william Powell. Am Harding 

TOMORROW IS TOO LATE -1952 
Pier Angell 

DESERT STORM 
LIVING ON 1.09E -1937 

James Dunn 
WHISTLE Al' EATON FALLS-1951 

Lloyd Bridges. Lillian Gish 
THREE.. STEPS NORTH -1951 

Lloyd Bridges 

7T11 ANNIVERSARY PACKAGE- 
10 pictures 

(Released May, 1955) 

IT'S A WONDERFUL. LIFE -1946 
James Stewart. 1 lone] Barrymore 

THE MAN ON THE EIFFEL TOWER - 
1949 
Charles Laughton, Franchot Tone 

THE LADY SAYS NO -1991 
Joan Caulfield. David Niven 

THE SWORD OF MONTE CRISTO -1951 
George Montgomery 

GLORY AT SEA 
Sonny 'tufts, Trevor Howard 

TRY AND GET 91E -1951. 
Frank Lovejoy. Richard Carlson 

QUEEN FOR A DAY -195( 
Jack Bailey 

WITHOUT WARNING -1952 
TOKYO FILE 212 -1951 
FLAMING URGE 

Harold Lloyd Jr. 

ASSOCIATED ARTISTS 
PRODUCTIONS 

345 Madison Ave., Ness York 

MOVIELAND PACKAGE -I? pictures 
(Released August. 19554 

ANNAPURNA -1953 
Maurice Herzog 

THE STAR -1953 
Bella Davie 

C..OSE UP -1948 
The STEEL TRAP 

Joseph Cotten, Teresa Wright 
LOS BOUNDARIES -1949 

Mel Ferrer, Beatrice Pearson 

TANGIER ASSIGNMENT -1941 
WHITE ICE 
TRIPLE CROSS 
EGYPT BY THREE 
OPEN SECRET 

lohn Ireland 
MAN FROM PLANET X -1951 

Rollert Clark 
DONOVAN'S BRAIN -1954 

Lew Ayres 

ATLANTIC TELEVISION 
130 West 46th St., New York 

CHAMPION PACKAGE -10 pictures 
(Released Apra, 1951) 

CHAMPION-049 
Kirk Douglas. Marilyn Maxwell 

HOME OF THE BRAVE -1949 
Frank Lovejoy. Lloyd Bridge, 

TOO LATE FOR TEARS -1949 
I.irheth Scott, Don DeFore 

JOHNNY HOLIDAY -1949 
Ss.' liar, Bendix. Hoagy Carmichael 

SLEEPING TIGER -1954 
Alexis Smith, Alexander Knox 

w.ASI'ER PLAN -1954 
Wayne Morris 

MARILYN 
Sandra Dome. hfaxwell Reed 

STORM WARNING -1951 
John Elfstorm 

NIGHT IS MY KINGDOM -1953 
Jean Gabin 

JOHNNY THE GIANT KILLER 
(Animated Cartoon) 

55 -56 PACKAGE -13 pictures 
(Released April, 1955) 

BORN TO THE SADDLE. -1929 
Leif Erickson, Donald Woods 

COUNTRY PARSON -1954 
John Beal 

GREAT DAN PATCH -1949 
Dennis O'Keefe. Gail Russell 

LOVE ISLAND -1953 
Eva Gabor, Pant Valentine 

PAGLIACCI -1951 
Gina Lollnbrigida 

RETURN OF THE PLAINSMEN -1951 
Chins Rancor 

ROBOT MONSTER -1953 
George Nader 

SEEDS OF DESTRUCTION -1951 
Gene Lockhart 

THIEF IN SILK -1953 
Philip Reed 

CAP l'AIN SCARFACE -1953 
Barton MacLane 

THE IIIRI'YNINF. STEPS -1935 
Robert Donat. Madeline Carroll 

CAT WOMEN OF THE MOON 
Sonny '1 uns. Victor Jr, 

THREE STEPS TO MURDER -1954 
lour Conway 

(C(nllirured on page 20) 

450 FEATURES 

140 WESTERNS 

300 CARTOONS 

53 SERIALS 

300 SHORTS * 
V- 

From the LEADING INDEPENDENT DISTRIBUTOR 

HYGO red. 
NEW YORK 

IJ .. cry 

DETROIT. HOLLYWOOD 
709 Fga Bróldwa 
b t o,t hs,ch,go 

YJOodeswrd13979 s. . . 

Associated Companies 

UNITY TELEVISION CORPORATION 

ARGYLE TELEVISION FILMS INC: 

Copyrighted match 

www.americanradiohistory.com

www.americanradiohistory.com


20 THE BILLBOARD SPOTLIGHT ON FEATURE FILM PROGRAMMING AUGUST 11, 1956 

Feature Film 

Issues at 6,500; 

Half Since Jan. 

BEST BUYS IN 

PARTICIPATIONS 
An advertising service featuring top participation opportunities in leading Iv markets 

ARIZONA, Phoenix 

KOOL -TV, Ch 10: 316,000 -watt CBS Affil, 
72.4% quarter -hour firsts, May, '56 

Telepulse. 
AFTERNOON MOVIE: High- ranking features with 

top Hwd. stars. Average week ARB (June, 
'56) 11.4. Outrated Mickey Mouse Club 2 

days in a row. A Top Buy! 
sl TIME: 4:30 -6 PM, Mon. thru Thurs. 

RATE: $45. 
NATL. SLS. REP.: Geo. P. Hollingbery Co. 
STA. CONTACT: Sales Dept., KOOL -TV, 
511 West Adams St., Phoenix, Ariz. 
ALpine 3 -3121. 

For more data see display advertisement in this section 

CALIF., Los Angeles 

KNXT, Ch 2: Southern California's No. 1 

station. Key station for the CBS TV 
Pacific Net. 

BIG HIT MOVIES: First -run feature motion 
pictures starring biggest names in 
Hollywood. . . . BIG HIT MOVIES, top - 
rated late- evening feature film program 
(Nielsen, June, 1956). 

TIME: 11:00 PM to Concl., Mon. thru Sun. 
RATE: $250 per participation. Available on 

KNXT's "6' and "12" Plan. 
NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Sales Department, 1313 N. 
Vine Street, Hollywood 28. Webster 8 -3000. 

For more data Re display advertisement in this section 

CALIF., Los Angeles 

KNXT, Ch 2: Southern California's most 
popular station . . . owned and operated 
by CBS TV. 

SATURDAY AFTERNOON SHOW: Major, feature 
motion pictures with big name stars 
telecast at a time when the whole family 
is available. 

TIME: 2:30 to 3:30 PM, Saturday. 
RATE: $175 per participation. Available on 
KNXT's "6 ", "9" and "12" plans. 

NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Sales Department, 1313 N. 

Vine Street, Hollywood 28 
Webster 8 -3000. 

For more data see display advertisement in this section 

CALIF., Los Angeles 

KNXT, Ch 2: Southern California's most 
popular station. Key station in Hwd. for 
the CBS TV Net. 

THE EARLY SHOW: KNXT just signed 104 new 
Warner Bros. first -run features. THE 
EARLY SHOW, top -rated daytime feature 
film program in Los Angeles (Nielsen, 
June, 1956). 

TIME: 5:00 to 6:05 PM, Mon. thru Fri. 
RATE: $250 per participation. Available on 
KNXT's "6" and "12" Plan. 

NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Sales Department, 1313 N. 
Vine Street, Hollywood 28. Webster 8 -3000. 

For more data see display advertisement in this section 

j CALIF., Los Angeles 

KTTV, Ch 11: Los Angeles Times Television. 
Complete coverage of America's 3rd Mar- 
ket. 

JACKSON'S NEW THEATRE: Jackson Wheeler 
rolls 102 top Columbia features and pulls 
smash 76% share of the late night au- 
dience (June ARB). Gets great sales 
results, too. 

TIME: 11:45 PM to sign -off, Mon. thru Fri. 
RATE: $300/3 min. (and worth every penny). 
NATL. SLS. REP.: Blair -TV. 
STA. CONTACT: Sales Dept., 5746 Sunset 
Blvd., Hollywood 28, Calif. 
H011ywood 2 -7111. 

!¢raanaAmßaataa. cF: 

Continued from page 19 

FLAMINGO FILMS 
.C9 Madison Ave., New York 

97 WESTERNS 
Rekased November, 1955) 

HOLLYWOOD TV SERVICE 
402C Carpenter St., N. Hollywood 

EMERALD GROUP -I3 Mourn 
/Released July, 1955) 

WHFFI. OF FORTUNE 
John N':one 

LADY FROM LOUISIANA -1941 
Dorothy Dandridge. John Wayne 

LADY FOR A NIGHT -1941 
John Wayne. Joan Blondel) 

IN OLD CALIFORNIA -1942 
John Mayne 

THREE FACES WEST -l940 
John Wayne. Chas. Coburn 

WYOMING -1947 
Vera Ralston 

EARL CARROLL'S VANITIES -1943 
Dennis O'Keefe. Eve Arden 

THAT'S MY MAN -1947 
Don Annette 

ROMANCES & RHYTHM 
Phil Silvers, Frances Langford 

I JANE DOE-194$ 
Vera Ralston. Ruth Hussey 

HIGH & HAPPY 
Eddie .Allen¡ 

THE FLAME -1947 
Broderick Crawford 

LAKE PLACID SERENADE -lam 
Vera Ralston 

13 HILLBILLY FEATURES 
¡Released July, 1953) 

7 IT'D,/ CANOVA FEATURES 
6 MISCELLANEOUS INCLUDING ROY 

ACUFF AND JIM WARREN 

NUGGET GROUP -51 Westerns 
Released January, 1956) 

¡Released January, 1956) 

DAKOTA -1943 
John Wayne. Walter Brennan 

THE INSIDE STORY -1948 
William l.00digan. Marsha Hunt, 

WAGON TRACKS WEST -1943 
Anne Jeffreys. Gabby Hayes 

ANGEL IN EXILE -1948 
Barton Macl.ane. Grant Withers 

FLAME OF THE BARBARY COAST - 
1945 
John Wayne. Ann Dvorak 

BORDF.RTOWN GUNFIGHTER -1943 
Bill Elliott. Gabby liages 

ANGEL OF THE AMAZON -1945 
George Brent, Brian Aherne 

CALLING WILD BILL ELLIOTT -1943 
Gabby Bayes, Arme Jeffreys 

FIGHTING SEABEES -1944 
Susan Hayward, William Frawley 

THE PLUNDERER -1924 
Rod Cameron. Ilona Massey 

MAN FROM THUNDER RIVER -1943 
Gabby Irayes. Anne Jeffreys 

PLAINSMAN AND THE LADY -1946 
Gail Patrick. Joseph Schildkraut 

SSAR OF THE WILDCATS 
John Wayne. Martha Scott 

OVERLAND MAIL ROBBERY -1943 
Anne Jeffreys. Gabby Hayes 

THE FABULOUS TEXAN -1947 
Andy ',mine. Reed Hadley 

MOJASE FIREBRAND -1944 
Gabby Mayes. Anne Jeffreys 

PLYING: TIGERS -1942 
Pant Kelly, Tom Neal 

GRAND 01.0 OPRY -1940 
Roy .Acuff, Allan Lane 

HIDDEN VALLEY OUTLAWS -1944 
Gabby Mayes. Anne Jeffreys 

THE GALLANT LEGION -1948 
Bruce Cabot. Joseph Schildkraut 

DARK COMMAND -1940 
Walter Pidgeon, Marjorie Main 

DEATH VALLEY MANHUNT -1943 
Gabby Hayes. Anna Jeffreys 

OLD LOS ANGELES -1948 
Joseph Schildkraut, Andy Devine 

ANGEL AND THE MADMAN-I947 
Gail Russell, Irene Rich 

HYCO TELEVISION FILMS 
15C1 Broadway, New York 

22 -TITLE PACKAGE 
¡Released February, 1956) 

PARDON MV PAST -1947 
Fred MacMurray 

THE ASTONISHED HEART -1959 
Noel Coward 

MADELEINE -1955 
Ann Todd 

ROUNDS OF THE R.ASKERVILLES -1939 
Richard Greene, Basil Rathbone 

ADVENTURES OF GALLANT BESS- 
1948 

THE WRECK OF THE HE.SPERUS -1944 
ESCAPE IN THE FOG -1943 

Utto Moser, Nina Foch 

(Continued on page 22) 

BEST BUYS IN 
PARTICIPATIONS 

An advertising service featuring lop participation opportunities in .leading to markets 

CALIF., San Francisco 

KPIX, Ch 5: The CBS Television Affiliate 
serving Northern California. 

BIG MOVIE: July ARB show 10:00 PM program- 
ming of top features has revolutionized 
evening viewing in SF. Averages 51% of 
available audience -over 340,000 viewers 
at cost of only 79¢ per thousand. 

TIME: 10 -11:30 PM, Tues., Wd., Thur., alt. 
Monday. 

RATE: Co- spans.: 13x -$920, 52x -$890, Gross. 
NATL. SLS. REP.: The Katz Agency, Inc. 
STA. CONTACT: Lou Simon, KPIX, 2655 Van 

Ness Ave., San Francisco. 
PRospect 6 -5100. 

or more data see Westinghouse Stations display advertisement in this settion 

CALIF., San Francisco 

KRON -TV, Ch 4: For years the leading film 
station in San Francisco. 

CINEMA SHOWPLACE: The very latest movies 
released to TV. Under former title of TWO 
FOR THE SHOW, received a July, '56 ARB 
rating of 20.0. 

TIME: 10:00 -12:00 PM, M, T, W. 
RATES: $200 less frequency discount. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Norman Louvau. KRON -TV, 

5th & Mission Sts., San Francisco. 
GA 1 -1100. 

For mat data see display advertisement in this section 

CALIF., San Francisco 

KRON -TV, Ch 4: NBC Basic Network. The 
pioneer color TV station in the West. 

GOLDEN GATE PLAYHOUSE: For five years 
consistently the rating head in daytime 
programming. Live commercials by lovely 
Bonnie Kever. 

TIME: 3:00 -5:30 PM, Mon. thru Fri. 
RATES: $120, less frequency discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Norman Louvau. KRON -TV, 

5th & Mission Sts., San Francisco. 
GA 1 -1100. 

Fer mac data see dirnlay advertisement m Ibis settion 

CALIF.,'San Francisco 

KRON -TV, Ch 4: Highest antenna of any San 
Francisco television station. By all 
odds, the best reception in the Bay Area. 

TWO ON THE AISLE: The top -rated Sunday 
afternoon program. July ARB shows a 14.5 
rating and a 50% share of audience. 

TIME: 4:30 -6:00 PM Sunday. 
RATES: 5275, less frequency discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Norman Louvau. KRON -TV, 

5th & Mission Sts., San Francisco. 
GA 1 -1000. 

For more data see display advertisement in this sm. 

COLORADO, Denver 

KOA -TV, Ch 4: Denver's leader in feature 
films. NBC Network Affiliate. 

ACADEMY MATINEE: June ARB says it's 
Denver's most popular afternoon feature 
film presentation. Top features and host. 

TIME: 3:00 -4:30 PM, Mon. thru Fri. 
RATE: On Request. 
NATL. SLS. REP.: NBC Spot Sales 
STA. CONTACT: W. F. MacCrystall, KOA -TV, 
1625 California, Denver 2, Colorado. 
Main 3 -6211. 

Copyrighted material 
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THE BIG SLEEP 
THE LETTER 
NOW VOYAGER 
ANTHONY ADVERSE 
EACH DAWN I DIE 
TOVARICH 
SARATOGA TRUNK 
LIFE OF LOUIS PASTEUR 
JOHNNY BELINDA 
SVENGALI 
BROTHER ORCHID 
S ERGEANT YORK 
WONDER BAR 
THE MAN WHO 
CAME TO DINNER 
POSSESSED 
VIRGINIA CITY 
ROPE 
KEY LARGO 
FORTY -SECOND STREET 
NIGHT AND DAY 

YOU NEVER SAW SUCH PICTURES! But you'll see them soon on KNXT,channel 2 

in Los Angeles. For KNXT has signed up 104 great new first -run features, all -time 

favorites starring many of the biggest, most glamorous names in motion picture 

history... features never before seen on Los Angeles television. 

They'll build even bigger audiences for "The Early Show" (already the top -rated 

daytime feature film program in Los Angeles) and "Big Hit Movies" (already the 
top -rated late -evening feature film program).* A call today will reserve participa- 

tions for you in these first -run film favorites. 

\i:lren, June 1956- Monday through Fridp 
NXT 

Los Angeles, CBS Owned, Represented by CBS Television Spot Salo. 

Copyrighted material 
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F 
MI N% 

An advertising servite 'coloring top participation opporlumttet in leading tv motkets 

COLORADO, Denver 

KOA -TV, Ch 4: Denver's leader in feature 
films. NBC Network Affiliate. 

ACADEMY THEATRE: Following News & Weather, 
this show racks up ARB ratings in the 
20's. Proven success stories. Top fea- 
tures, proven host. 

TIME: 10:15 PM to sign -off, seven days a 

week. Denver's only across -board show. 
RATE: On request. 
NATL. SLS. REP.: NBC Spot Sales. 
STA. CONTACT: W. F. MacCrystall, KOA -TV, 

1625 California, Denver 2, Colo. 
Main 3 -6211. 

FLORIDA, Miami 

WGBS -TV, Ch 23: "A Storer Station" 
LITTLE RASCALS: Comedy film series -fea- 

turing OUR GANG members -local children 
participate -MC- Elliott McCauley. 

TIME: 6:00 -6:30 PM, Monday thru Friday. 
RATES: $29 ea. -5 per week. 
NATL. SLS. REP.: The Katz Agency. 
STA. CONTACT: Walter Koessler, WGBS -TV, 

316 N.E. 21st Street, Miami, Florida. 

For mat data see display advertisement in this section 

FLORIDA, Miami 

WGBS -TV, Ch 23: "A Storer Station" 
THEATRE 23: Spotlight features First -Run 

Columbia Pictures- Screen Gems, hosted by 
local personality, Bob Edell. 

TIME: "A "- 7:00 -8:30 PM and "B "- 10:00- 
11:30 PM, Sunday thru Friday. 

RATES: 'A" 842 ea. -5 per week 
"B" $30 ea. -5 per week 

NATL. SLS. REP.: The Katz Agency. 
STA. CONTACT: Walter Koessler, WGBS -TV, 

316 N.E. 21st Street, Miami, Florida. 

For more data see display advertisement In this section 

r MASSACHUSETTS, Boston ' 

WBZ -TV, Ch 4: Pioneer New England Station. 
NBC -TV Basic plus best local live & film. 

BOSTON MOVIETIME: Featuring best Hollywood 
features, selected shorts, top cartoons. 
All- family appeal to give products best 
audience exposure. Intensive promotion to 
build and maintain maximum tune -in. 

TIME: 4:45 -6:30 PM, Mon. thru Fri. 
RATES: 8200 & $300, depending on segment. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Herb Masse, WBZ -TV, 1170 

Soldiers Field Rd., Boston 34. AL 4 -5670. 

For mom data set Westinghouse Stations' display advtrtisemenl in this section 

MICHIGAN, Detroit 

WJBK -TV, Ch 2: Number 1 station in area, 
according to both Pulse and ARB. 

THE EARLY SHOW: Detroit's only adult TV 
programming in the late afternoon. Auto 
workers are home by 4:30. Strong ratings 
being garnered by Columbia- Screen Gems 
and TPA packages. Flash! RKO just added. 

TIME: 5:00 PM, Mon. thru Fri. 
RATE: 3 per wk., $435 -6 per wk., $800. 
NATL. SLS. REP.: The Katz Agency, Inc. 
STA. CONTACT: Storer Natl. Sales Offices: 

New York, Chicago & San Francisco. 

For more data see display advertisement in this section 

11, 1956 

mature 11111 

Issues at 6,500; 

Half Since Jan. 
Continued from page 20 

TRAIL OF THE VIGILANTES -1,43 
Franchot Tone, Broderick Crawford 

WALLS CAME TUMBLING DOWN -1946 
Lee Bowman, Marguerite Chapman 

TWO YANKS IN TRINDAID -1,42 
Pat O'Brien, Brian Do,evy 

THEY DARE NOT LOVE -1941 
George Brent, Martha Scott 

THE GIRL IN THE CASE -1944 
Edmund Lowe. Janis Carter 

SABOTAGE SQUAD -1941 
Bruce Bennett 

RACKET MAN -1944 
Tom Neal, Larry Parke 

BIG BOSS -1941 
Otto Kruger 

ADVENTURES IN WASHINGTON -1941 
Herbert, Marshall, Virginia Bruce 

MURDER IN TIMES SQUARE -1943 
MYSTERY SHIP -1941 

Paul Kelly, Larry Parks 
UNDERGROUND -1943 

Brune Bennett 
HOUSE OF SEVEN CABLES -1941 

George Sanders, Vincent Price 
HIRED WIFE-1940 

Rosalind Russell, Brian Aherne 
DIAMOND JIM BRADY-1935 

Edward Arnold 
79 WESTERNS 

(Released October, 1955) 

NATIONAL TELEFILM 
ASSOCIATES 

60 West 55th Street, New York 

20TH CENTURY -FOX PACKAGE - 
52 pictures 

(Released June, 1956) 

HOW GREEN WAS MY VALLEY -1941 
Walter Pidgeon, Maureen O'Hara 

THE OX -BOW INCIDENT -1943 
Henry Fonda. Dana Andrews 

THE BLACK SWAN -1942 
Tyrone Power. Maureen O'Hara 

THE HOUSE ON 92d STREET -1945 
William Eythc, Lloyd Nolan 

CENTENNIAL SUMMER -1946 
Jeanne Crain, Cornet Wilde, Linda Dar- 
nell 

BOOStFRANC -1947 
Dana Andrews, Jane Wyatt 

YANK IN THE RAF -1941 
Tyrone Power, Betty Grablt 

LIFEBOAT -1944 
Tallulah Bankhcad, William Bendia 

FOXES OF HARROW -1947 
Rex Harrison, Maureen O'Hara 

THE STORY OF ALEXANDER GRAHAM 
BELL -1939 
Don Amcche, Loretta Young, Henry 
Fonda 

FOUR JILLS IN A JEEP -1944 
Phil Silvers, Martha Raye, Dick Haymcs, 
Alice Faye, Betty GraNe, George Joel 

THE HOME STRETCH -1947 
Comcl Wilde, Maureen O'Hara 

FOOTLIGHT SERENADE -1942 
John Payne, Betty Grable 

DRAGONWYCK -1946 
Gen. Tierney, Vincent Price 

KISS OF DEATH -1947 
Victor Mature, Brian Danlevy, Richard 
Wìdmark 

WESTERN UNION -1941 
Robert Young, Randolph Scott 

DRUMS ALONG THE MOHAWK -1939 
Claudette Colbert, Henry Fonda 

RINGS ON HER FINGERS -1942 
Henry Fonda, Gene Tierney 

DOLL FACE-I946 
Carmen Miranda, Perry Como 

LES MISERABLE( -1935 
Fredric March. Charles Laughton 

BRIGHAM YOUNG -1940 
Tyrone Power, Linda Darnell, Dean 
Jagger 

THUNDER IN THE VALLEY -1947 
Pegg), Ann Gamer, Lon McCallister 

PARIS AFTER DARK -1943 
George Sanders, Brenda Marshall 

THE POSTMAN DIDN'T RING -1942 
Richard Travis, Brend.. Joyce 

THE BRASHER DOUBLOON -I947 
George Montgomery, Nancy Guild 

BELLE STARR -1941 
Gene Tierney, Randolph Scott 

THE COWBOY .ND THE BLONDE-1941 
George Montgomery, Mary Beth Hughes 

BERLIN CORRESPONDENT -1942 
Dana Andrews. Virginia Gilmore 

DAISY KENYON -1947 
Joan Crawford, Ruth Warrick, Dana 
Andrews, Henry Fonda 

IT HAPPENED IN FLATBUSH -1944 
Lloyd Nolan, William Frawley 

CIRCUMSTANTIAL EVIDENCE -1945 
Michael O'Shea, Lloyd Nolan 

BEHIND GREEN LIGHTS -1946 
Carole Landis, William Gargan 

PRIVATE NURSE -1941 
Brenda Joyce, Robert Lowery 

DIXIE DCGAN -1943 
Charlotte Greenwood. Charlie Ruggles 

WING AND A PRAYER -1944 
Don Amcche. Dana Andrews 

MICHAEL SHAYNE, PRIVATE DETEC- 
TIVE-1941 
Lloyd Nolan, Marjorie Weaver 

BLUE, WHITE AND PERFECT -1942 
Lloyd Nolan, Mary Beth Hughes 

THE MAN I MARRIED -1940 
Joan Bennett, Lloyd Nolan 

(Continued on page 24) 

r la y 

An odvarliting servite featuring top participation opport niles leadiñg it markets. 

MICHIGAN, Detroit 

WJBK -TV, Ch 2: The 5th Market's Most 
Powerful Selling Point. CBS. 

NIGHTWATCH THEATRE: Now featuring the Co- 
lumbia- Screen Gems Package, this 2 -year 
favorite is tops in Detroit for late - 
night viewing. June ARB shows 8.2 average 
for Saturday double feature. 

TIME: 11:25 PM to conclusion, nightly. 
RATE: 3 per wk., $360 -6 per wk., $600. 
NATL. SLS. REP.: The Katz Agency, Inc. 
STA. CONTACT: Storer Natl. Sales Offices: 
New York, Chicago, San Francisco. 

MISSOURI, Kansas City 

KMBC -TV, Ch 9: Kansas City's Most Popular 
-and Most Powerful -TV Station. 

JACKPOT MOVIE: Morning feature film in- 
cludes news and weather by Bill Griffith, 
and "Picture Payoff," copyrighted tele- 
phone "give -away" gimmick. Jim Lantz, 
local TV favorite, is host and does com- 
mercials. 

TIME: 9:30 to 11 AM, Mondays thru Fridays. 
RATE: $100, subject to further discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: George Higgins, KMBC -TV, 

11th & Central, Kansas City, Mo. 

MISSOURI, Kansas City 

KMBC -TV, Ch 9: Kansas City's Most Popular 
-and Most Powerful -TV Station. 

PREMIERE PLAYHOUSE: Paul Nesselroad, pop- 
ular local personality, emcees this 
highly rated Feature Theatre, does your 
commercials at no extra costs. Largest 
share of audience in its time period. 
Top Cumulative ratings, too. 

TIME: 10:15 to 11:50 PM, Mondays thru Fri- 
days. 

RATE: $120, subject to frequency discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: George Higgins, KMBC -TV, 

11th and Central, Kansas City, Mo. 

MISSOURI, Kansas City 

KMBC -TV, Ch 9: Kansas City's Most Popular 
-and Most Powerful -TV Station. 

SIX -GUN PLAYHOUSE: Saturday Western that 
finds its audience already glued to Ch 9 

following top -rated local live kid show - 
"Whizzo's Saturday Circus." Live com- 
mercials, telops -with -voice or filmed 
minutes -you name it! 

TIME: 1 PM, Saturdays. 
RATE: $100, subject to frequency discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: George Higgins, KMBC -TV, 

11th & Central, Kansas City, Mo. 

>77X«s.ak:fiä2b`enz':+L11C 0;.7MP's;.W.:.. 

MISSOURI, St. 'Louis 

KSD -TV, Ch 5: First in St. Louis, serving 
2ts million people. NBC Affiliate. 

FEATURE FILM: Top features of leading pro- 
ducers make KID-TV's evening film average 
audiences consistently largest in St. 

Louis (ARB). Top participation buy! 
TIME: 11:15 PM to sign -off Mon. thru Fri., 

Sat., 11:05 PM. 
RATE: Regular rate card. 
NATL. SLS. REP.: NBC Spot Sales. 
STA. CONTACT: Guy Yeldell, KSD -TV, 

1111 Olive St., St. Louis, Mo. 
Phone MAin 1 -1111. 

For more data see display advertisement in this section 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


The top three 
are on 2 

All three of New York's top three 
feature film programs are carried on 
WCBS -TV, channel 2. 

THE LATE SHOW is number one... 
THE EARLY SHOW is number two... 
THE LATE MATINEE is number three. 

Chances are this record will stand 
unbroken for a long, long time... 
because WCBS-TV has signed up two 
hundred and eighty more big films 

from the studios of Warner Brothers. 
Republic, and Columbia Pictures. 
The list of titles includes: 

The Maltese Falcon 
The Life of Emile Zola 
Arsenic and Old Lace 
The Fighting Seabees 
Watch on the Rhine 
You'll Never Get Rich 
Little Caesar 
Christmas in Connecticut 
Pennies from Heaven 
George Washington Slept Here 
Flamingo Road 
Penny Serenade 

These hits and many more will soon 
have their first New York telecasts on 

WCBS-TV- the station which (with 
good reason) wins the largest average 
audience in New York day and night. 
Soon,: Nielsen, Juvie 1556, (mongol rating 

THE EARLY SHOW 

NOW York CBS Owned Represented by CBS Televtilion Spot Saba 

Copyrighted material 
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BEST BUYS IN 

PARTICIPATIONS 
An advertising service featuring lop participation opportunities in leading tv markets 

ïx 

NEBRASKA, Lincoln 

KOLN -TV, Ch 10: CBS and ABC Networks. A 
Fetzer Owned Station. 

STARLIGHT THEATRE: Top local personality, 
Charley Dugdale, works with and for you 
as host on this highly rated show. Top 
ratings in its time period, built on all - 
star Hwd. names and good first -run fea- 
tures. 

TIME: 10:30 -12:00 Midnight, Wed. thru Sun. 
RATE: B time, $30, subj. to freq. dis- 

counts. 
NATL. SLS. REP.: Avery -Knodel, Inc. 
STA. CONTACT: Thomas L. Young, KOLN -TV, 

40th and W. Sts., Lincoln, Neb. 
Phone: 6 -2367. 

NEW YORK, Buffalo 

WGR -TV, Ch 2: "The station with the 
personality." 

MID -DAY MATINEE: First -run movies -top au- 
dience ratings. Best buy for local and 
national advertisers. 

TIME:'1 PM to 2 PM, Monday thru Friday. 
RATE: $70 less weekly volume discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Pat Swift, WGR -TV, 184 Barton 
Street, Buffalo 13, N. Y. SU 7115. 

For mort data see display advertisement in this section 

NEW YORK, New York 

WATV, Ch 13: The Super -power station for 
the New York Metropolitan Market. 

FAMOUS ALLSTAR MOVIE: Finest features from 
20th Century -Fox; shown full length. 

TIME: 7 and 10 PM, Mon. thru Sun., plus a 

2:30 matinee on Sat. and Sun. Starting 
Oct. 1. 

RATE: On request. 
NATL. SLS. REP.: Forjoe. 
STA. CONTACT: Edward L. -Cossman, WATV, 
Newark 1, N. J. Mitchell 2 -6400. 

For more data see display advertisement in tins section 

NEW YORK, New York 

WCBS -TV, Ch 2: Key Station for the CBS 
Television Network. 

THE LATE SHOW: New York's top -rated feature 
film Show (Nielsen). Tops all late -eve- 
ning television, presenting more first - 
run and first -rate full- length features. 

TIME: 11:15 PM to completion of picture, 
Monday thru Sunday. 

RATE: $1,000, subject to discounts. 
NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Frank Shakespeare, WCBS -TV, 
485 Madison Ave., New York, N. Y. 
PLaza 1 -2345. 

For more data set display advertisement in this section 

"J NEW YORK, New York 

WCBS -TV, Ch 2: Best in view- Channel 2. 
CBS Television Network. 

THE EARLY SHOW: Second only to its com- 
panion, The Late Show, as New York's 
highest rated feature film program 
(Nielsen). Dinner -hour entertainment for 
the entire family. 

TIME: 6:15 PM -7:25 PM, Monday thru Friday. 
RATE: $1,000, subject to discounts. 
NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Frank Shakespeare, WCBS -TV, 

485 Madison Ave., New York, N. Y. 
PLaza 1 -2345. 

For more data see display advertisement in this settled 

Feature Film 

Issues at 6,500; 

Half Since Jan. 
Continued from page 22 

GIRL IN 313 -1940 
Kent Taylor, Florence Rice 

HUDSON'S BAY -I941 
Paul Muni. Gene Tierney 

HOME SWEET HOMICIDE -,946 
Peggy Ann Gamer, Randolph Scott 

W11IIIN THESE WALLS-1945 
Thomas Mitchell, Mary Anderson 

QUIET, PLEASE, MURDER -I943 
George Sanders. Gail Patrick 

BERMUDA MYSTERY -1944 
Preston Foster. Ann Rnsherford 

STRANGE TRIANGLE -1946 
Signe Hasse, John Sheppard 

THE CARIBBEAN MYSTERY -1945 
James Dunn, Sheila Ryan 

MOON OVER HER SHOULDER -1941 
John Sutton, Lynn Bari 

CITY OF CHANCE -1940 
Lynn Bari, Donald Woods 

MURDER AMONG FRIENDS -1%1 
John Hubbard, Marjorie Weaver 

THE UNDYING MONSTER -1942 
James Ellison, Heather Angel 

THAT OTHER WOMAN -1912 
Virginia Gilmore, Dan Duryea 

THE MAN WHO WOULDN'T DIE -1942 
Llofd Nolan, Marjorie Weaver 

TNT PACKAGE -35 p:ctures 
(Released January. 1956) 

THE FARMERS DAUGHTER -1947 
Loretta Young. Joseph Cotten 

NOTORIOUS -1946 
Cary Grant, Ingrid Bergman 

SINCE YOU WENT AWAY -1944 
Jennifer Jones, Claudette Colbert 

PORTRAIT OF JENNIE -1949 
Jennifer Jones, Joseph Cotten 

THE PARADINE CASE -1948 
Gregory Peck. Charles Laughton 

I'LL BE SEEING YOU -1%5 
Ginger Rogers, Shirley Temple 

THE SPIRAL STAIRCASE -IOU 
Dorothy McGuire, George Brent 

GARDEN OF ALLAH -1936 
Marlene Dietrich. Charles Boyer 

A BILL OF DIVORCEMENT -1922 
John Barrymore, Katherine Hepburn 

INTERMEZZO -1939 
Ingrid Bergman, Leslie Howard 

NOT FOR EACH OTHER -1940 
Adolphe Menjou, Herbert Marshall 

BOYS FROM SYRACUSE -1940 
Martha Ras Allan Jones 

SEE MY LAWYER -1941 
Olsen and Johnson 

PARDON MY SARONG -1942 
Lou Costello, Bud Abbott 

THE GHOST CATCHERS -1944 
Olsen nad Johnson 

HF.LLZAPOPPIN -1943 
Olsen and Johnson 

B UTCH MINDS THE BABY -1942 
Virginia Bruce. Broderick Crawford 

CRAZY HOUSE -1913 
Olsen and Johnson 

TIGHT SHOES -1%1 
Broderick Crawford. Biome Barnes 

GUEST WIFE INS 
Claudette Colbert, Don Arouhe 

IT'S IN THE BAG -1941 
Fred Allen, Jack Benny 

COURT MARTIAL -1955 
David Niven 

HEIDI -1953 
THE MAGIC GARDEN 
THE. LAST CHANCE -1945 
THE WELL-195I 

Henry Morgan 
STRANGER ON THE PROWL -1953 

Paul Muni 
THE CONQUEST OF EVEREST -1953 
STOCK CAR 
BLACK RIDER 
GOLDEN MADONNA 

Phyllis Calvert 
CHAMPAGNE SAFARI 

Rita Hayworth, Aly Khan 
KEY TO MURDER 

Lynn Dollar 
THE LONG SEARCH 
CONSPIRACY IN TEHERAN 
JEALOUSY 

John Loder 

FABULOUS FORTY -41 pictures 
¡Released May, 1955 

ME CAPTAINS PARADISE-1953 
Alec Guinness, Yvonne De Carlo 
B REAKING THRU THE SOUND 

BARRIER -1952 
Ralph Richardson. Ann Todd 

THE MAN BETWEEN -1953 
James blason. Claire Bloom 

TALES OF HOFFMAN -1951 
Moira Shearer, Robert Rotnseville 

CRY THE BELOVED COUNTRY -1952 
Canada Lee 

THE GREAT GILBERT & SULLIVAN 
Maurice Evans, Richard Greene 

OUTCAST OF THE ISLANDS -1%2 
Ralph Richardson, Trevor Howard 

A I.F.TTER TO THREE HUSBANDS 
Eve Arden, Billie Burke 

THE MAGIC BOX -1952 
Robert Donat, Laurence Olivier 

PICKWICK PAPERS -1954 
Nigel Patrick 

B LANCHE FURY -1948 
Stewart Granger, Valerie Hobson 

DEAD OF THE NIGHT -1946 
Michael Rodgrave, Basil Radford 

MAN OF EVIL-1948 
James Mason, Stewart Granger 

(Continued on page 26) 

An advertising service featuring top participation opporlunilies'ìn leading tv markets 

NEW YORK, New York 

WCBS -TV, Ch 2: Number One Station in the 
Number One Market. CBS Television Net. 

THE LATE MATINEE: Rated third (behind The 
Late Show and The Early Show) among New 
York's most popular feature film shows 
(Nielsen). Popular with adults, children. 

TIME: 5:00 to 6:00 PM, Monday thru Friday. 
RATE: $675, subject to consecutive week 

discount and "Twelve Plan," if 
applicable. 

NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Frank Shakespeare, WCBS -TV, 

485 Madison Ave., New York, N. Y. 
PLaza 1 -2345. 

For more data see d splay advert seme t io U s settico 

NEW YORK, New York 

WCBS -TV, Ch 2: Watch Channel 2, More People 
Do. CBS Television Network. 

THE LATE, LATE SHOW: Post -midnight enter- 
tainment for "television's other au- 
dience," New York's thousands tif second - 
shift workers and late- stayer- uppers. 

TIME: Follows The Late Show (approx. 12:30 
AM), to conclusion, Sunday thru Saturday. 

RATE: $300, subject to consecutive week 
discount and "Twelve Plan," if applicable. 

NATL. SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Frank Shakespeare, WCBS -TV, 

485 Madison Ave., New York, N. Y. 
PLaza 1 -2345. 

For more data see display advertisement in this section 

IVLYY Zvnn, mew Sorx 
t 

nl 

WCBS -TV, Ch 2: Where Good Shows Get To- 
gether. CBS Television Network. 

PICTURE FOR A SUNDAY AFTERNOON: Top recent 
releases from Hollywood selected for easy 
viewing enjoyment by all members of the 
family on leisure day. 

TIME: 1:00 to 2:30 PM, Sunday. 
RATE: $675, Subject to consecutive week 

discount and "Twelve Plan," if 
applicable. 

NATL.SLS. REP.: CBS Television Spot Sales. 
STA. CONTACT: Frank Shakespeare, WCBS -TV, 
485 Madison Ave., New York, N. Y: 
PLaza 1 -2345. 

For more dao see display advertisement in this section 

New York, New York 

WOR -TV, Ch 9: Owned and operated by RKO 
Teleradio. 

CRUSADER RABBIT'S TERRYTOONS: 400 exclusive 
Terrytoon & Crusader Rabbit adventures 
(never seen in N. Y.), scheduled in WOR- 
TV's highest rated half -hour strip. 

TIME: 7:00 -7:30 PM, Mon. thru Fri. 
RATE: On request. 
NATL. SLS. REP.: H. R. Television, Inc. 
STA. CONTACT: William P. Dix, WOR -TV, 

1440 Broadway, New York 18, N. Y. 

NEW YORK, New York 

WOR -TV, Ch 9: Owned and operated by RKO 
Teleradio. 

HOUR OF DANGER: 1st -run NNO Saint & Falcon 
films, shown 10 times weekly following 
Million $ Movie, N. Y.'s highest rated 
program (seen by 80% of TV families 
monthly). 

TIME: 9 -10 PM & 11:30 PM -12:30 AM, Mon. - 
Fri. 

RATE: On request. 
NATL. SLS. REP.: H. R. Television, Inc. 
STA. CONTACT: William P. Dix, WOR -TV, 

1440 Broadway, New York 18, N. Y. 
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KRON's BUBBLING oVER 
... with the Most Recent TV Releases from RICO, Warner Bros., 

Paramount, Universal, Republic, Columbia and United Artists. 

owl 
theater 

11:30 PM 12:30 AM Sunday 
Highest rated late Sunday 
Night Movie. 
50% share of audience 

two for 

the show 

two 
on the 
aisle 

4:30 - 6:00 PM - Sunday 
July ARB rating of 14.5 
50% share of audience. 

10:00 - 11:30 PM, Fri. 
The latest movie hits - 
released for television 
July '56 ARB rating of 
20.0 - 60% of sets in use: movietime 

home 
t heater 

6:00 - 7:30 PM - Sunday 
Ratings have not been 
beaten since 1951 

6:00 - 7:00 P51 Saturday 
A single Sponsor for 5 years 
Sorry, not available 

golden gate 
playhouse 

sat. nite 
movie hits 

11:00 - 12:30 PM 
The No. 1 Saturday 
Night Movie. June ARB 
rating of 10.8 
64% of Sets in use 

3:00 - 5:30 PM, M - F 
Consistently the top-rated 
daytime show for 5 years. 
Live commercials by Bonnie Kever. 

sandman 
cinema 

12:30 -200 AM 
The Top Late, Late Show 

C in e ma 
Showplace 

10:30 - 12:00 PM 
Mon. - Tues. - Wed. 
A great new movie 
series - starting 
Sept. 3. 

Copyrighted material 
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..riising sevicr ieoiurrng top portisipation opponuuiti.t in lending tv markets 

NEW YORK, New York 

WOR -TV, Ch 9: Owned and operated by RKO 
Teleradio. 

THEATRE OF MOVIE CLASSICS: 1st -run RKO hits 
of the '30's, starring Hollywood greats, 
4 showings every Sun. in combination with 
Million $ Movie, N. Y.'s #1 program. 

TIME: 1:30 PM, 3 PM, 4:30 PM & 9 PM, Sun. 

RATE: On request. 
NATL. SLS. REP.: H. R. Television, Inc. 

STA. CONTACT: William P. Dix, WOR -TV, 
1440 Broadway, New York 18, N. Y. 

NEW YORK, New York 

WPIX, Ch 11: New York's most popular inde- 
pendent TV Station. Tops in sports, news,' 
syndicated half hours, children's shows 
and feature films. 

FIRST SHOW: Popular favorite among late 
afternoon viewers. Good ratings, at low 
daytime rates. 

TIME: 4:00 -5:30 PM, Mon. thru Fri. 
RATE: $225 per participation, subj. to disc. 

NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Jack Petterson, WPIX -11, 

220 East 42nd Street, New York 17, N. Y. 

For mon data see display advertisement ln this rcitien 

NEW YORK, New York 

WPIX, Ch 11:New York's most popular inde- 
pepdent TV Station. Tops in sports, news, 
syndicated half hours, children's shows 
and feature films. 

HOLLYWOOD MOVIETIME: A low -cost early - 
afternoon feature film show for frequency 
advertising to daytime audiences. 

TIME: 1:30 -3:00 PM, Mon. thru Fri. 
RATE: $200 per participation, subj. to disc. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Jack Petterson, WPIX -11, 

220 East 42nd Street, New York 17, N. Y. 

For more data see display advertisement in this section 

NEW YORK, New York 

WRCA -TV, Ch 4: NBC's flagship station in 
America's leading market. 

11th HOUR THEATRE: Long -time NYC favorite, 
featuring adult film fare for weekend 
enjoyment. Follows on the heels of power- 
ful NBC Sat. -Sun. programming. 

TIME: 11:45 PM to conclusion. 
RATE: $425 /partic. less discounts (14/50 

plan). 
NATL. SLS. REP.: NBC Spot Sales. 
STA. CONTACT: Jay Heitin, WRCA -TV, 30 Rocke- 

feller Plaza, N. Y., N. Y. Circle 7 -8300. 

For more data see display advertisement in Uds section 

NEW YORK, New York 

WRCA -TV, Ch 4: NBC's flagship station in 
America's leading market. 

EVENING THEATER: Summer tested. Begins 973, 
new, strong product. lied. & Eng. fea- 
tures, many new to NYC. 61% adult au- 
dience. Host: Johnny Andrews, local fave. 

TIME: 5:30 to 6:45 PM, Mon. thru Thur. -to 
6:30, Friday. 

RATE: 10 -sec ID's low as $100. $425 /partic. 
NATL. SLS. REP.: NBC Spot Sales. 
STA. CONTACT: Jay Heitin, WRCA -TV. 30 Rocke- 
feller Plaza, N. Y., N. Y. Clrcle 7 -8300. 

For more data we display advertisement in Nis section 

Feature Film 

Issues at 6,500; 

Half Since Jan. 
Continued from page 24 

PASSPORT TO PIMLICO -1941 
Stanley Holloway, Margaret Rutherford 

THE ADVENTURESS -1947 
Deborah Kerr. Trevor Howard 

CAPTAIN BOYCOTT -1947 
Stewart Granger, Alastair Sim 

THE TRUE AND THE FALIF. -19$5 
Signe Hasso, William Langford 

CAGE OF GOLD -1931 
Jean Simmons, David Farrar 

SARABAND -1949 
Stewart Granger, Joan Greenwood 

HIGHLY DANGEROUS -1951 
Dane Clark, Margaret Lockwood 

BAD LORD BYRON -1951 
Joan Greenwood. Mai Zetterling 

THE SECRET PEOPLE -1952 
Audrey Hepburn 

SLEEPING CAR TO TRIESTE -1949 
Jean Kent. Paul Du Puis 

BLACKMAILED - 
Mal Zetterling, Robert Filming 

WOMAN HATER -1949 
Stewart Granger 

THE OVERLANDERS -1946 
Chips Rafferty 

TRAIN OF EVENTS -1952 
Valerie Hobson 

THE BLUE LAMP -1951 
Jack Warner 

DIAMOND CITY 
VALLEY OF THE EAGLES -1952 

Jack Warner 
THE DARK MAN -1952 
TONY DRAWS A HORSE -1951 

Ann Crawford 
IOHNNY -ON -THE- SPOT -H I9 
DEATH TIDE 
FLANNELFOOT 
JOHNNY IN THE CLOUDS 

Michael Redgrave. Trevor Howard 
WATERFRONT -1939 

Richard Burton 
THE HIDDEN ROOM -1956 
PINK STRING L SEALING WAX -1939 
NIGHT WITHOUT STARS -1933 

Nadia Gray 
THE FALLEN IDOL -1949 

Ralph Richardson, Michele Morgan 
THE THIEF -1952 

Ray Milland. Rita Gam 
THE MAGIC FACE -1951 

Luther Adler. Patricia Knight 
YESTERDAY S. TODAY -1953 

Eddie Cantor. George Jesse% 
WOMEN WITHOUT NAMES- -1946 

Valentine Cortes, Simone Simone 
NEW MEXICO -1951 

Lew Ayres, Marilyn Maxwell 

RKO TELERADIO PICTURES 
1440 Broadway, New York 

17 -TITLE PACKAGE 
(Released April, 19551 

THREE FOR BEDROOM C -1952 
Gloria Swanson 

ROGUE RIVER -1951 
Ron Calhoun 

B OY FROM INDIANA -195e 
Lon McAllister 

B ORDERLINE -1959 
Fred MacMurray. Claim Trevo, 

TOMORROW IS FOREVER -1944 
Claudette Colbert. Orson Wtllec 

CASONOVA BROWN -1944 
Gary Cooler, Teresa Wright 

THE WOMAN IN THE WINDOW -1944 
Edward G. Robinson. Joan Bennett 

ITS A PLEASURE -1945 
Sonja Heflin 

KILL HIM FOR ME -1934 
Arturo de Cordova 

THE CARIBOU TRAIL -1956 
Randolph Scott, George (Gabbs) liana 

ALONG CAME JONES -1945 
Gary Cooper, Loretta Young 

B ELLE OP THE YUKON -1944 
Randolph Scott. George (Gabby) Hayes 

THE STRANGER -1946 
Edward G. Robinson, Loretta Young 

FIGHTING MAN OF THE PLAINS -1949 
Randolph Scott. Victor Jon 

CANADIAN PACIFIC-1949 
Randolph Scott, lane Wyatt 

MOVIE CRAZY -1932 
Harold Lloyd, Constance Cummings 

STRANGERS -1935 
Ingrid Bergman, George Sanders 

SCREEN GEMS 
233 West 49th St., New York 

HOLLYWOOD MOVIE PARADE 
104 pictures 

(Released February, 1956) 

ADAM HAD FOUR SONS -1941 
Ingrid Bergman, Susan Hayward 

ADDRESS UNKNOWN -1944 
Paul Lukas, K. T. Stevens 

ALIAS MR. TWILIGHT -1947 
Michael Duane, Trudy Marshall 

THE AMAZING MR. WILLIAMS -1945 
Joan BlondeB, Melvyn Douglas 

APPOINTMENT IN BERLIN -1943 
George Sanders, Marguerite Chapman 

A BEDTIME STORY -1941 
Loretta Young, Fredric March 

BEHIND PRISON GATES -1946 
Brian Donlevy 

B ETTY CO-ED -1947 
Jean Porter 

(Continued on page 28) 

BEST BUYS IN 

PARTICIPATIONS 
An adveitning te[vile leoluring tóp part.pation apportunntres'ìn !cadiñqtv'ma,ets 

NEW YORK, New York 

WRCA -TV, Ch 4: NBC's flagship station in 
America's leading market. 

MORNING THEATRE: Begins 9/10. Good feature 
films, aimed at housewife, and hosted by 
top ladies' man, Herb Sheldon. Brand -new 
.AM slant, and with HS, a sure winner. 

TIME: 8:55 to 10 AM, Monday thru Friday. 
RATE: $425 /partic. less discounts (14/50 

plan). 
NATL. SLS. REP.: NBC Spot Sales. 
STA. CONTACT: Jay Heitin, WRCA -TV, 30 Rocke- 

feller Plaza, N. Y., N. Y. Clrcle 7 -8300. 

For more dala see display advertisement in this section 

OHIO, Cleveland 

KYW -TV, Ch 3: "Cleveland's Koolest in Sight 
and Sound." NBC -TV affiliated. 

SIX O'CLOCK ADVENTURE: 6- foot -6 "Big" 
Wilson gets results as big as he is, with 
series of syndicated & feature films, in- 
cluding Rogers -Autry group. Reaches au- 
dience at under 500 per 1,000! 

TIME: 6:00 -6:55 PM, Mon. thru Fri. 
RATE: $200 per min. part., less discounts. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Al Kriven, KYW -TV, 815 Supe- 

rior Ave., Cleveland, CH 1 -0942. 

Far more data see Westinghouse 5latnns' display adveeisemem In this section 

OHIO, Cleveland 

WJW -TV, Ch 8: Basic CBS affiliate in Cleve- 
land and a Storer Station. 

NITE -OWL THEATRE: 1st and only late night 
feature film stripped Monday thru Friday 
in Cleveland TV market. Going strong in 
its 7th year. Variety of features, in- 
cluding new Columbia- Screen Gems group. 

TIME: 11:20 to closing Mon. thru Fri. 
RATE: $145 per participation, subject to 

discounts. 
NATL. SLS. REP.: The Katz Agency, Inc. 
STA. CONTACT: Storer National Sales Of- 

fices: New York, Chicago, San Francisco. 

OKLAHOMA, Tulsa 

KOTV, Ch 6: By every measurement, KOTV com- 
pletely dominates America's 43rd market. 

6TH ROW CENTER: Tulsa's most powerful Fea- 
ture Film Theatre. Top Features from NTA, 
Hygo, Unity and other leading distribu- 
tors. Pulse and ARB agree: it outrates 
one opposition show (Tonight) by 68% 

. other opp. show by 62 %. 
TIME: 11:00 PM to closing, Sun. thru Fri. 
RATE: $50 flat. 
NATL. SLS. REP.: Edward Petry & Co. 
STA. CONTACT: J. C. Richdale Jr., KOTV, 

302 S. Frankfort, Tulsa, 20, Okla. 
CHerry 2 -9233. 

Far more data see display advertisement in this section 

PENNA., Pittsburgh 

KDKA -TV, Ch 2: Pittsburgh's First TV Sta- 
tion, reaching more Tri -State Area view- 
ers than any other station. 

SWINGSHIFT THEATRE: 4th year as area's most 
popular feature film participation shows, 

TIME: 12:40 AM to sign -off, Mon. thru Sat. 
RATE: 1- minute participations, rates on re- 

quest. 
NATL. SLS. REP.: Peters, Griffin, Woodward. 
STA. CONTACT: Lloyd G. Chapman, KDKA -TV, 

1 Gateway Center, Pittsburgh. EX 1 -3000. 

For mat data see WNIIIIIbowe Stations' display advertisement In this section 

CONTINUED ON NC55'?4GE 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 11, 1956 THE BILLBOARD SPOTLIGHT ON FEATURE FILM PROGRAMMING 27 

Old Packages Have 
A Lot of TV Value 

Continued from page 18 

grams of America was set up by 
Small and Milton Cordon to pro- 
duce and distribute TV film shows. 
TPA also took over Small's feature 
films and is still handling them 
today. 

100G Per Pic 

Tisis package has grossed over 
$100,000 per picture, possibly the 
highest per -picture gross of any 
package of features in TV. It drew 
good money from the outset. In its 
first -run era, it was the highest 
priced package that had ever hit 
TV. Its first sale in New York, to 
WCBS -TV, was reported at $5,000 
per picture and may have been 
more. It has since been sold five 

more times in New York, bringing 
it up to 30 runs in this n.arket. In 
its last deals here it brought $1,000 
to $1,500 per picture. 

The Small package has been sold 
at least once in 135 markets and is 
currently under contract in 65 mar- 
kets. Among its titles are "My Son, 
My Son," "The Count of Monte 
Cristo," "The Man in the Iron 
Mask" and "The Corsican Broth- 
ers." 

Charles Weintraub's Q u a l i t y 
Films. pot 26 good pictures into TV 
in 19o1. It has since edded an- 
other 15 pictures to its catalog. 
Quality has altogether grossed 
$3,000,000 in its five years of oper- 

ation. The original Quality pie - 
tures have gone thru 18 runs in 
New York, 14 in Los Angeles. The 
original catalog included "Whistle 
Stop," "And Then There Were 
None," "Four in a Jeep" and "Mil- 
lionaire for Christy." 

Another good catalog that pre- 
dates the General Teleradio revo- 
lution of 1954 is that of Standard 
Television. Adding only a few pic- 
tures at a time, Standard still has 
no more than 22 titles. Some of 
its earliest product is "So Ends 
Our Night," Moon and Sixpence," 
"The Southerner," "Winterset" and 
"Tomorrow the World." 

Another top -grade package that 
pre -dated the GT revolution is Na- 
tional Telefilm Associate's "Cardi- 
nal" group, which includes "DOA" 
and "Champagne for C a e s a r." 
These seven pictures were origi- 
nally put into TV by Comet Tele- 
vision before it was absorbed by 
NTA in the spring of 1954. This 
package was given only one go- 
around of three -run deals, and then 

was not pushed again. A campaign 
on rerun sales is expected to be 
made this year. NTA has the dis- 
tribution rights until 1963. The 
package is understood to have 
grossed over $70,000 per picture 
so far. 

Still another fine old package is 
the one Major TV Productions in- 
troduced in 1953. It then con- 
sisted of four Sol Lesser pictures, 
including "Our Town," and the two 
George Bernard Shaw classics, 
"Major Barbara" and "Pygmalion," 
the latter of which has now been 
withdrawn. The next year Major 
added five more pictures, including 
"Captain Kidd" 

The first New York sale was to 
WPIK for eight nuns in one week on 
the "First Show." The original 
group has altogether been sold to 
four New York stations in four 
deals, and the same is true in Los 
Angeles. Altogether 110 TV mar- 
kets have seen these pictures. Ma- 
jor estimates the original group has 
now grossed $50,000 per picture. 

Special Brand of 

Tips the Scales 

WOOS -TV's 

BALANCED PROGRAMMING 

IN YOUR FAVOR IN MIAMI 

The very best in film on Florida's first independent 
television station plus the assured audience good film features 
guarantee at the lowest cost per thousand. 

PARAGON 

PLAYHOUSE 
Hosted by Walter Abel; 
I ternahonally Famous stars 
Constance Cummings, Douglas 

Fairbanks, Jr., loan Tema!, etc 

I I 

I 
STEVE DONOVAN 

I WESTERN I 

I MARSHALL I 

best of Me Wen with costors 
Douglas Kennedy, Eddy Wal 
ter; octionpacked rip-roaring 
adventure. 

AMOS' N 

ANDY 
Usual characters found on radio, 

with King fish, Amos 'n Arid y, 
Calhoun, etc; Half hour corm 

*dies involving hilarious m' 

advenkres of Me family and 
friends of Amos 'n Andy. 

LITTLE 

RASCALS 
I"OurGana "classics of minhand 

merriment; studio activity wiM 
Elliott McCauley and guest chit 

'siren groups from schools and 
other ergannations. 

CELEBRITY 

PLAYHOUSE I 

Film weekly drama by out 
,,,.0 p Hollywood celebrities; 
web week's episode includes 
two big name stars. 

THEATRE 23 
Columbia Pot.,., "Screen Gems." 

Intl run features on WGIS -TV exclusively; 
honed by bob Edell 

I SAN FRANCISCO 

I BEAT 
Police drama; stars Tom Tully 
and Warren Anderson in bye- 
to-a. mime detection arias; 
taken from o<NOI police riles. 

LIFE WITH 

FATHER 
Leon Ames and lure. Tutee 

in the TV plays bawd an the 
balwgke book of NY N.. 

DANGEROUS I 

ASSIGNMENT I 

Espionage, robbery, and 
murder; Stars Mion Donley, 

erb Butterfield; two -fined 
entertainment. 

BIFF BAKER 

U.S.A. I 

Stars Alan Hale, Jr., caries of 
interneeowl Intrigua, murder, 
smugglers, pailla forces, under. 

I 
ground,. world-wide basis. 

MAN BEHIND 

THE BADGE 
Charles Bkkfad as host and 

rata; introduces law enforce 

rent officers, prison wardens, 
barritone righter; each tolling 

his own story. 

«au STORER 

M 
,D 

mir 
t 
10 ` ó * BROADCASTING 

ttjollYWpOd roY¢n COMPANY 

OgenD4 film 
Sesto et tarte 

formulak 
to'e té,Ktiere! (roM MARKER- ric-prs"""' and net;pal coin di «sa t 

BW WOOD- neeeeel NAM raw,. (LIE 
fast SyM Street, Ne.York 22 Hurray eL 114630 

Eudie^ SALES C""'S usa banseon- ,r wen mo^aeer 230 Hord, MKhgan Avenge .leeeo 1 Ern 2.649E 

OAYIE OAUM -v'te preúdaw ont Assea coast mkt manager 111 Solo Street, Son troua. Sutter TIM, 

A Storer Station is a Local Station 

WSPD-TV WJW-TV WJBK-TV WAGA-TV WORC-TV KTV WGBS-TV 
rdade.aM C.n.44.OMM pxs,.Md. A.x,,Le. kmane-.Ma. b,IW.We M am. PM 

WSPD WWI W1BK WAGA MAC WWVA WOBS 

JOE FLOYD says 

TV MOVIES 

ARE BETTER 

THAN EVER! 

On Those Big 

Double -Bill 
Channels 

KELO and KDLO 

Take Joe's KELO -TV, Sioux 

Falls, S. D. With a new 1,032 - 

ft. tower, it now beams top - 

rated movies to a wider mar- 

ket than ever in the rich 3- 

state money belt -South Da- 

kota, Minnesota and Iowa. 

Add Joe's neighboring KDLO- 

TV and you add twice the 

reach, twice the enthusiastic 

sell -two big markets for your 

one buy across the boards. 

SMUT 
FALLS. 

Swtn 
atmt 

K ó L0Z; 
JOE FLOYD, president 

Evans Nord, Gen. Mgr. 

Larry Benison, Y. P. 

NBC ABC CBS 

represented by HI for TY and AN 
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BEST BUYS IN 

PARTICIPATIONS 
An advertising service 'entering top participation opportunities In leading Iv markets 

PENNA., Wilkes -Barre 

WILK -TV, Ch 34: 1,000,000 watts blanketing 
the rich Northeastern and Central Penn- 
sylvania market. ABC Network Affiliate. 

MOVIETIME USA THEATRE: Top first -run fea- 
tures from the RKO library, starting in 

September. 
TIME: 11:15 PM to closing daily. 
RATES: On request. 
NATL. SLS. REP.: Avery- Knodel, Inc. 

STA. CONTACT: Sales Dept., WILK -TV, 
88 North Franklin St., Wilkes- Barre, Pa. 

SOUTH DAK., Sioux Falls 

KELO -TV, Ch 11: The Joe Floyd Station. 
XELO -TV PRESENTS: These Class A films from 

Associated and General Teleradio deliver 
top nighttime audiences in three states. 
Single station doubles your penetration. 
Guaranteed 30 rating. 

TIME: 11 PM, prior to sign -off. 
RATE: $45, less frequency discount. 
NATL. SLS. REP.: H -R Television. 
STA. CONTACT: Evans Nord, KELO -TV, 

Sioux Falls, S. D. 4 -5841. 

For mare data see display advertisement in this section 

TEXAS, Houston 

KIRK -TV, Ch 13: Houston's Family Station. 
AFTERNOON FILM FESTIVAL: A continuing hit. 

July ARB shows sure 30 plus rating points 
to strip advertiser. Houston's best buy 
for adult audience on volume plan. "SPOT- 
LIGHT" merchandising plan to back it up. 

TIME: 1:00 to 3 PM, Monday thru Friday (2 
to 4 PM in fall). 

RATE: $70 one time., 3- 6 -10 -13 Plan applic. 
NATL. SLS. REP.: Geo. P. Hollingbery Co. 

STA. CONTACT: Bill Bennett, Box 12, Hous- 
ton, JAckson 6 -1313. 

TEXAS, Houston 

KTRK -TV, Ch 13: Houston's most powerful. 
HOLLYWOOD THEATRE: Top quality films. First - 

run RKO Movietime USA package. Live host. 
Supermarket or kitchen sets available. 
July ARB shows 30 plus rating points for 
weekly strip. Powerful "SPOTLIGHT" mer- 
chandising plan. 

TIME: 9:30 to 11:00 AM, Monday thru Friday. 
RATE: $70 one time, 3- 6 -10 -13 Plan volume 

rate available. 
NATL. SLS. REP.: Geo. P. Hollingbery Co. 
STA. CONTACT: Bill Bennett, Box 12, Hous- 

ton. JA 6 -1313. 

TEXAS, Houston 

KTRK -TV, Ch 13: ABC in Houston. 
MIDDAY MOVIE: Short features, action, mys- 

tery, adventure, western. Live Host for 
product lead -ins. Supermarket or kitchen 
sets available. July ARB shows 25 rating 
points for weekly strip. Backed by "SPOT- 
LIGHT" merchandising plan in local mar- 
kets. 

TIME: 12 Noon to 1:00 PM, Mon. thru Fri. 
RATE: $70 one time, 13 Plan volume rate 

avail. 
IlliNATL. SLS. REP.: Geo. P. Hollingbery Co. 
STA. CONTACT: Bill Bennett, Box 12, Hous- 

ton. JA 6 -1313. 

Feature Film 

Issues at 6,500; 

Half Since Jan. 
Continued from pace 26 

BLACK PARACHUTE --1944 
Larry Parks, John Carradine 

BLIND ALLEY -1939 
Chester Morris, Ralph Bellamy 

BLIND DATE -1934 
Ann Sothem, Paul Kelly 

BLIND SPOT -1947 
Chester Morris 

BOY FROM STALINGRAD -1943 
CANAL ZONE-1942 

Chester Morris, Larry Parks 
CAROLINA BLUES -1944 

Kay Kayser, Ann Miller 
COAST GUARD -1939 

Randolph Scott, Ralph Bellamy 
COME CLOSER FOLKS -1937 

James Dunn, Gene Lockhart 
COMMANDOS STRIKE AT DAWN -1943 

Paul Muni, Sir Cedric Hardwicke 
COUNSEL FOR CRIME -1938 

Otto Kroger 
COUNTER ATTACK -1944 

Paul Muni, Larry Parks 
COUNTERFEIT -1936 

Chester Morris, Lloyd Nolan 
CRIME TAKES A HOLIDAY-194I 

Jack Holt 
THE DESPERADOES -1943 

Glenn Ford, Randolph Scott 
DEVIL SHIP -1948 

William Bishop, Richard Lane 
THE DOCTOR TAKES A WIFE -1940 

lorcna Young, Ray Milland 
DON'T GAMBLE WITH LOVE -1936 

Ann Sothem, Bruce Cabot 
ESCAPE TO GLORY -1940 

Pat O'Brien, Constance Bennett 
EVE KNEW HER APPLES -1945 

Ann Miller 
THE FINAL HOUR -1936 

Ralph Bellamy 
THE FULLER BRUSH MAN -1946 

Red Skelton, Janet Blair 
GALLANT ]GURNEY -1946 

Glenn Ford, Janet Blair 
THE GENTLEMAN MISBEHAVES -1946 

Osa Masson 
GLAMOUR FOR SALE -1940 

Anita Louise, Roger Pryor 
GOOD GIRLS CO TO PARIS -1939 

Melvyn Douglas, Joan Blundell 
THE GUILT OF JANET AMES -1947 

Rosalind Russell, Melvyn Douglas 
HARD TO HOLD 

Rita Hayworth, Jacqueline Wells 
HELL-SHIP MORGAN -1936 

Ann Sothem, Victor Jory 
HEY, ROOKIE -1944 

Ann Miller, Larry Parks 
HONOLULU LULU -1942 

Lupo Velez, Leo Carrillo 
I AM THE LAW -1938 

Edward G. Robinson 
I LAVE A BANDLEADER -1949 

Phil Harris, "Rochester" 
1 PROMISE TO PAY -1937 

Chester Morris, Thomas Mitchell 
IF YOU COULD ONLY COOK -1935 

119,94n Marshall, Jean Arthur 
IS EVERYBODY HAPPY -1944 

Larry Parks, Ted Lewis 
IT HAD TO BE YOU -1947 

Ginger Rogers, Cornell Wilde 
KANSAS CITY KITTY -1944 

Joan Davis, Bob Crosby 
KEY WITNESS -1940 

John Beal 
KISS AND TELL -1943 

Shirley Temple 
LADIES IN RETIREMENT -1942 

Ida Lupino, louis Hayward 
THE LADY AND THE MOB -1939 

Fay Bainter, Ida Lupino 
THE LADY FROM SHANGHAI -INS 

Rita Hayworth, Orson Welles 
THE LADY IS WILLING -1942 

Marlene Dietrich, Fred MacMurray 
LAUGH YOUR BLUES AWAY -1942 

Jinx Falkenberg 
LET'S FALL IN LOVE -1934 

Ann Sothem, Gregory Retort 
LET'S GET MARRIED -1937 

Ralph Bellamy, Ida Lupino 
LET'S GO STEADY -1945 

Mel Tortue, Arnold Stang 
LEI' US LIVE -1937 

Maureen O'Sullivan, Henry Fonda 
LIFE BEGINS WITH LOVE -1930 

Jean Parker 
LUCKY LEGS -1942 

Jinx Falkenberg 
THE MAN WHO DARED -1946 

Louise Brooks, Forrest Tucker 
THE MATING OF MII.LIE -1948 

Glenn Ford, Evelyn Keyes 
MEET THE STEWARTS -1942 

William Holden, Frances Dee 
MORE THAN A SECRETARY -1937 

¡can Arthur, George Brent 
THE MORE THE MERRIER -1943 

Jean Arthur, Joel bloCrea 
51050 PRECIOUS THING IN LIFE -1934 

Jean Arthur 
.MR. WINKLE GOES TO WAR -1944 

Edward G. Robinson 
MUSIC IN MY HEART -1940 

Rita Hayworth, Tony Manin 
A NIGHT TO REMEMBER -1943 

Loretta Young, Brian Aherne 
NINE GIRLS -1944 

Ann Harding, Evelyn Keyes 
THE NINTH GUEST -1934 

Donald Cook 
NO PLACE FOR A LADY -1943 

William Gargan, Margaret Lindsay 
NONE SHALL ESCAPE -1944 

Alexander Knox, Marsha Hunt 
(Continued on page 30) 

BEST_ BUYS IN 
PARTICIPATIONS 

An advertising service featuring tap participation opportunities in leading re morkets 

TEXAS, San Antonio 

WOAI -TV, Ch 4: Covering 317,736 Southwest 
homes. NBC -TV Network. 

FAMILY MOVIETIME: Average 12.1 rating (June 
ARB). First -run Warner Bros. features 
start September. All- family appeal. 

TIME: 3:30 -5:30 PM,,Mon. thru Fri. until 
October 26; 4:30 -6:00 PM, Mon. thru Fri. 
thereafter. 

RATE: $42, subj. to frequency (package 
plan). 

NATL. SLS. REP.: Edward Petry & Co., Inc. 

STA. CONTACT: Edward V. Cheviot, 404I-TV, 
1031 Navarro St., San Antonio 6, Texas. 

TEXAS, San Antonio 

WOAI -TV, Ch 4: Covering 317,738 Southwest 
homes. NBC -TV Network. 

AFTERNOON MOVIETIME: Average 16.3 rating 
. . . 86% share (June ARB). Highest rated 
local daytime show in market. First -run 
Warner Bros. features start in Sept. 

TIME: 11 -12:30 PM, Mon. thru Fri. until Oc- 
tober 26; 12 -1:30 PM, Mon. thru Fri. 
thereafter. 

RATE: 560, less frequency discounts. 
NATL. SLS. REP.: Edward Petry & Co., Inc. 
STA. CONTACT: Edward V. Cheviot, WOAI -TV, 

1031 Navarro St., San Antonio 6, Texas. 

PROGRAMMING 
fóe key t4 successful 

THE BILLBOARD 
1Y advertising 

the key le secants!! 

prograrnmirp 

Acre bd é é StatíoB68 
mote th Stati08 C., 
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Guides for Tricky Business 
Of Purchasing Feature Pix 

Feature films have always been 
the trickiest part of a station's film 
buying job. With the influx of so 
many more pictures this year, with 
the staggering names and numbers 
being tossed about by the film 
salesmen, feature buying has be- 
come even more precarious. 

Of course, it's always conven- 

ient to make a snap judgment. The 
truly great pictures are easily rec- 
ognized, since most anyone can re- 
member when they were box -office 
hits or Academy Award winners. 
But when the station is being 
showered with a package of 52 
here and a library of 750 there, 
prior judgments are hardly ad- 
equate. 

In the process of buying a four - 
star picture the unwary station may 
find itself with a pot of clinkers, 
which it definitely does not want 
for its top theater and which it may 
not even want for any other slot. 

More intensive analysis of every 
offered package is obviously nec- 
essary. Some clear cut yardsticks 
would obviously be helpful. 

Jacobs' Advantage 
The film buyer with a back- 

ground in the motion picture busi- 
ness is, of course, at an advantage. 
Herb Jacobs, vice- president and 
general manager of TV, Inc., the 
60 - station - owned film buying 
office, is one who enjoys such an 
advantage. For many years he man- 
aged, booked and bought pictures 
for a chain of theaters in the East. 
Jacobs says his primary criteria in 
evaluating a new package of fea- 
tures for TV are the sales formulas 
used by the motion picture com- 
panies themselves. In distribution 
to theaters, pictures are sold either 
for a percentage of the box -office 
gross or for a flat fee. This, Jacobs 
points out, forms the basis for three 
quality categories. 

In the top category are the pic- 
tures that the distributors sold for 
a high percentage of the gross, 
ranging from 40 to as much as 75 
per cent. These were the higt. budg- 
et pictures with top stars. Each of 
the four majors (M -G -M, 20th Cen- 
tury -Fox, Paramount and Warner 
Bros.) usually released four or more 
such pictures a year. 

Second Group 
In the second category are pic- 

tures sold for a smaller percentage 
-such as 25 per cent -or for a high 
flat fee. Tho produced on a smaller 
budget than the spectacular pic- 
tures, these usually had good stars, 
too. Each of the majors generally 
released about 10 such pictures a 
year. An example Jacobs cites of a 
film in this category is any of the 
Andy Hardy pictures. 

The third category consists of the 
so- called "program" pictures. Pro- 
duced on a low budget, they were 
sold for a small flat fee. In small 
houses they went for as little as $25 
for a two or three -day run. The the- 
aters usually played them in their 
midweek program, or as second 
features. 

There's a fourth category, con- 
sisting of pictures that were sold 
for an even lower flat fee. These 
were the run -of- the -mill Westerns. 

Jacobs, as well as many another 
TV film buyer who grew up in the 
pléture business, has a reasonably 
clear recollection of how most of 
the feature films coming into TV 
today were sold theatrically in 
years past and thus what should 
be their basic quality rating for TV. 

Info Sources 
The other film buyers have to 

be satisfied with the information 
they can dig out of the TV distrib- 
utor or out of their local friends 
who happen to be exhibitors or -ix- 
change managers. 

In addition to the theatrical sales 
formula, Jacobs checks his theat- 
rical hindsight for a couple of 
other factors. He tries to find out 
hose much the picture grossed the- 
atrically. He recalls what kind of 
reviews it received. And he recalls 
how well his theater audiences liked 
it. It is customary for the theater 
manager to talk to the patrons on 
their way out, so their reaction is 

no mystery to the experienced film 
buyer. 

Aside from the theatrical record 
on a movie, there are a number of 
important data that are available to 
any TV film buyer before he ac- 
tually gets a look at the films in a 
new package. 

A most significant one, Jacobs 

emphasizes, is the running time, 
which most TV distributors these 
days do list in their initial presenta- 
tions. It is a good clue to a picture's 
quality. A picture running less than 
70 minutes is probably a low budg- 
et production that should be slotted 
in the third quality category. Pic- 
tures running 90 to 120 minutes are 
probably high- budget efforts that 
should rank high in category taro, 
if not in the top category. 

Vintage Tip 
Another important consideration 

is, of course, the vintage. In pic- 
tures made before 1933 tl.e sound 
quality is usually inferior. Pictures 
made before 1939, sinless they ate 
recognized "classics" of the motion 
picture art, are in danger of arous- 

ing viewer discontent because of 
obviously outdated styles in cloth- 
ing, coiffures, make -up, furniture, 
automobiles and acting technique. 

Still another clue to a feature 
film's quality is the star. Was the 
picture made when the star was at 
the peak of his popularity? If so, 
chances are he had a good picture 
behind him. It is worth checking 
some of the motion picture refer- 
ence books to see when some of 
these stars were winning their 
Oscar nominations a n d other 
awards. 

In sum, then, there are five key 
check points in establishing a fea- 
ture film's quality for TV: its the- 
atrical sales formula, its theatrical 
track record, its running time, its 
vintage and its stars. 

Cull Information 
The station film director should 

try to get something on each of 
these five points in making his pro. 
gramming as well as his buying de- 
cisions. In general, of course, it is 

helpful to get as much information 

as you can. WOR -TV has its re- 
search department comb all the 
film research books and fill out a 
detailed data sheet on every picture 
it buys. This information is garn- 
ered after the purchase is made, but 
it proves most useful to the sales, 
promotion and .publicity depart- 
ments. 

Jacobs believes that the distrib- 
utors could make the station's lives 
easier by packaging their pictures 
according to quality and then set- 
ting their price on each package 
on the basis of its quality level. 
Such a method, he maintains, would 
be more practical than the usual 
system of offering "balanced" pack- 
ages, which leaves it to the buyer 
to figure out which are the good 
ones and which the program flints. 

But Jacobs is quick to note that 
the economics of TV make it un- 
likely that any such sales method 
will come into wide use in the near 
future. 

Aside from all the data a film 
(Continued on page 30) 

In New York 
i 1111 
on WATV -13 
f sat ! 

Exclusively 

a a a television's proudest package 

of 52 features, including such 

outstanding titles as: 

THE FINEST package of feature films yet 

to come from a major Hollywood studio is ready 

to sell for you in New York -and exclusively on 

WATV, Channel 13l 

Top star. values ... top story values ... a 

proven format of feature film success ... and 

backed by WATV's special brand of hard -hitting 

promotion and merchandising. 

It all adds up to a top ad value for advertisers 

selling in the nation's biggest market. 

Better check NOW for availabilitiesl 

FaR dota3s ham FORJOE, aas national 

rap ... or ask the man horn 

* HOW GREEN WAS MY VALLEY 
Walter Pidgeon, Maureen O'Hara 

* THE OX -BOW INCIDENT 
Henry Fonda, Dana Andrews 

* FOXES OF HARROW 
Rex Harrison, Maureen O'Hara 

* HOUSE ON 92nd STREET 

Lloyd Nolan, William Eythe 

* KISS OF DEATH 
Victor Mature, Brian Donlevy 

* DAISY KENYON 
Joan Crawford, Dana Andrews 

* CENTENNIAL SUMMER 
Jeanne Crain, Cornet Wilde 

* HUDSON'S BAY 
Paul Muni, Gene Tierney 

Television Ccnter, J. Mitchell 24400 , ..;' r is 
Salas Office: 5T5 ':':o 
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NO O3'HE 

CAN MAKE 

THIS ST. 

"In New York, 

MOST of the BEST Syndicated Film Shows 

Are Seen on... 
WPIX- 

i 
1 

00 

Again, the program and talent choices of sponsors, ad 
agencies and TV stations have been reported by The Bill- 
board in its 4th Annual TV Program & Talent Awards. 

And, in syndicated filin programming, more of the "bests" 
are seen on WP1X -11 than any other New York TV station. 

ALL S OF THE BEST OVER -ALL SYNDICATED FILM SHOWS . . , ON WPIX -III 
1. Highway Patrol 
2. Dr. Hudson's Secret Journal 
3. Science Fiction Theatre 
4. Badge 714 
5. I Led 3 Lives 

ALL 5 Of THE BEST ACTORS 

1. Broderick Crawford 
2. Jack Webb 
3. Richard Carlson 
4. Bob Cummings 
5. John Howard 

THE ZEST ACTRESS 

1. Ann Sothern 
AIL S Of THE BEST PUILI( SERVICE SHOWS, and the spews that did most 

to ribs the cultural standards of TV 

Y. Confidential File 
2. Victory at Sea 
3. I Led 3 Lives 
4. Dr. Hudson's Secret Journal 
5. Science Fiction Theatre 

S Of THE BEST 7 ADVENTURE SHOWS 

1. Highway Patrol 
2. I Led 3 Lives 
4. Foreign Intrigue 
6. Crunch and Des 
7. Man Called X 

3 Of THE BEST S ADVENTURE PERFORMERS 

1. Richard Carlson 
2. Broderick Crawford 
5. Barry Sullivan 

5 OF THE REST 6 MYSTERY SHOWS 

1. Badge 714 
2. San Francisco Beat 
3. Mr. District Attorney 
4. City Detective 
6. Man Behind the Badge 

ALL 4 Of THE BEST MYSTERY SHOW PERFORMERS 

I. Jack Webb 
2. Reed Hadley 
3. David Brian 
4. Rod Cameron ftie) 

4 OF THE BEST TEN COMEDY SHOWS 

3. Susie 
6. Life With Father 
7. My Hero 
9. Abbott & Costello 

3 OF THE BEST 5 COMEDY PERFORMERS 

2. Ann Sothern 
3. Bob Cummings 
5. Leon Ames 

ALL 3 OF THE BEST DRAMATIC SHOWS 

1. Star Performance 
2. Science Fiction Theatre 
3. Dr. Hudson's Secret Journal 

ALL 3 OF THE BEST DRAMATIC PERFORMERS 

1. Dirk Powell 
2. David Niven 
3. John Howard 

THE 2 BEST DOCUMENTARIES 

1. Victory at Sea 
2. Confidential File 

3 OF THE BEST 10 WESTERN SHOWS 

4. Stories of the Century 
7. Range Rivier 
10. Buffalo Bill. Jr. 

THE BEST MUSIC SERIES 

1. Rosemary Clooney Show 
1 OF THE 2 BEST MUSICAL PERFORMERS 

2. Rosemary Clooney 

For the largest choice. 
the widest choice in Nerv York see wtaixü 

220 Eist Ited Shed 
NV 24500 National Repreeentatte,. Peters, Griffin, Woodward, Inc. 

Guides for Biz 

Of Purchasing 

Feature Films 
Continued fron ag9 29 

buyer may accumulate on a fea- 
ture film, there is, after all, the in- 
effable clement of TV and show- 
manship savvy. The film buyer 
should not he shy about using his 
head. A picture that blossomed in 
the theaters may conceivably will 
on the home screens, and vice 
verste. 

One example of the ups and 
downs a film may go thru is "Arch 
of Triumph." A multi- million- dollar 
production, it died at the box office. 
But on TV it got high, high ratings. 
In fact, it got the highest rating 
ever registered by Chicago's top 
rated "Courtesy Theater." How- 
ever. the sponsor didn't like it: It 
did not attract the kind of audience 
he e:mlyd. 

Feature Film 

Issues at 6,500; 

Half Since Jan. 
Continued from page 28 

NORTH OF NONE -1937 
Jar( Holt 

ONCE UPON A TIME -1944 
Cary Grant, Janet Blair 

ONE HAT TICKET -1936 
1.1osd Nolan 

01;R WIFE 
Melvyn Douglas, Ruth lints, 

Oti l' OE THE DEr rus -19U 
Jim Bannon, Rosa Hunter 

PANIC -/ON 'THE AIR-l93í 
Ehnen., Rice. Lew As,m 

PARACHUTE NURSE -1941 
Marguerite Chapman 

PAROLE. RACKET-1937 
Paul Kelly 

rossroR-r'ro ALCATRAZ -1911 
Ja, troll 

PE. NI IEN'I IARN -1036 
John tlnoard, Jcan Parker 

PENNIES FROM HEAVEN -1936 
Bing Crochy 

PENNY SERENADE -1911 
Cary (sane. Irene Dunne t THE RETURN or MONTE CRISTO- 
1947 
I nuit Ilayward 

RP.vEII.I.F. WITH BEVERLY -1944 
Ann Situer 

SAHARA -1944 
I,",'pl",' Bogart. J. Casent Naish 

SHADOWED-1946 
Anisa 1 mike 

SHE. MARRIED THE BOSS -1039 
Claudette ( *Obeli, Melvyn Dough. 

THE SIAN OF EHE RAM -1944 
Susan Peter. 

SI.ICH I I.V FRENCH -1946 
l Dont+ 1 amor, Don Ameche 

SMAMIIING 'l'HF. SPY RING -1939 
Ralph Bellamy, Fay tV ray 

SNA E1' -1946 
Rotten Hen.hlev, Vera Vague 

SO DARK THE NIGHT -1947 
START CHEERING -1935 

Jimmy Durante. Broderick Crawtnrd 
THEY 51Cí IN A TAXI -1936 

Chester Nlntric. FaY Wray 
THOSE HIGH (:RAY W4LI.9 -1939 

VV ate, Connolly. Iris Meredith 
IHRE.9. GIRLS ABOUT TOWN -1941 

Joan Itlondell. John Howard 
TOG.'MER AGAIN -1915 

Charles R +er. Irene Dunne 
TONIGHT AND EVERY NIGHT -I94S 

Rite II,,uurth, Janet Blair 
TOO MANY HUSBANDS -1916 

Jean Arthur. Fred MaaMorray 
LR(aA'1 PRISONER -1914 

Butte Rennet] 
VENTS 91KES TROUBLE -1937 

James Dunn 
WHAT A 99091AN -1944 

Rosalind Rosen. Brian Aherne 
YOU'1.1. NEVER GEE RICH -1941 

Rita ti.:, nh, Fred Astaire 

STANDARD TELEVISION 
321 South Beverly Drive, 

Beverly Hills, Calif. 

LOVE HAPPY' -1949 
Mars Hrmlrers 

NICHA IN CASABLANCA -1946 
Nam Brothers 

LITTLE 91 C11TV'E -1953 

(Continued of page .33) 

BEST BUYS IN 
FEATURE FILM PROGRAM 

BUFFALO 

- WGR -TV Mon -Fri 
"LIFE WITH FATHER ": 10 AM $50. min, 

WGR -TV Mon -Fri 
"FILES OF JEFFERY JONES" : 10 t30 AM $50. min. 

WGR -TV Mon -Fri 
"AMOS 'N ANDY ": 11 AM $50. min.' 

WGR-TV Mon -Fri 
70. lain.' 

"MID -DAY MATINEE"1 
1 FM $ 

TV 
Mon-Fri 

3 -5 14 $70 mill' 
WGR - 

STIVAL 
FILM 

FE 
"AFTERNOON min. 

-Fri 
't 

I2 M $50' 

"OTSRATION SWING 
SNIFT. 

'Weekly Reluire 

Discount Pton 

WGR -TV 2 CHANNEL 
Carries 9 of the top 15 Syndicated Film Shows lion. T9lepul,) 

ABC Basic Affiliate 
Represented by PETERS, GRIFFIN 6 WOODWARD, ANC, 

hi retied., ANDY McDERMOTT- TORONTO 

.. - with 9 of the 
TOP 10 

NETWORK SHOWS 

.. , with 8 of the 
TOP 9 

MULTI -WEEKLY SHOWS 
May 
Pulse) 

with 3 of the 
Top 6 SYNDICATED 

FILM SHOWS 

with TOP -RATED 
FEATURE FILM 
SHOWS 

Afternoon Movie 
4 30.6.00 PM 
Mon. thru Thurs. 
Average weekly June ARB: 11.4 
. . topped Mickey Mouse Club 

two days of the week! 

Million Dollar Movie 
11;15 PM to closing 
Aeon. thru Fri... . 

10:30 PM to closing 
Sal. and Sun. 
Average weekly June ARB: 8.7 
.. lops its time slot for the 

eek! 

Sunday Morning Movie 
10:45 AM to Noon 
Sundays' only 
Another Time- SlotTopper for 

' KOOL -TV! 

KOOL-TV 31 CHANNEL 10 

OL- 
inning i:nnïng Share of 

Phoenix Market!>: 
(72<45i3 quarter..hour Firsts 

? Ä+Sdy;'d6 

.t.;. / 
t I 

,1I 
40.111 

Pw 

iJ`-'.. 

¡lift 
00 

"TS 

t 
111 W. Adams Si., 

Phoenix Phoenix, Ail:. 

Copyrighted material 
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How 5 Top Users 
Program features 

Continued from page I5 

programs: "The Late Show" (Sun- 
day- Saturday, 11:15 p.m.-conclu- 
sion), The Early Show" (Monday - 
Friday, 6:15 -7:10 p.m.), "Picture 
for a Sunday Afternoon (Sunday, 
1 -2:30 p.m.), "The Late Matinee 
(Monday- Friday, 5-5:55 p.m., Sat- 
urday, 3-4 p.m. and 4 -5:30 p.m. 
and Sunday, 2:30 -3:45 p.m.) and 
"The Late Late Show" (Sundae - 
Saturday, following "The Late 
Show "). 

4 Since 1951 
Four of these programs have 

been on the air since 1931. The 
fifth, "The Late Matinee," pre- 
miered in 1952. Each week WCBS 
airs 28 different pictures on these 
five programs. 

First -run films make their bow 
either on "The Late Show" or 
"The Early Show" (both of which 
also use reruns). They are -then 
ticketed for use on the other pro- 
grams after a lapse of several 
months. "The Late Show" runs its 
pictures full length. "The Early 
Show" uses an emsee to bridge the 
cuts. 

The viewers of WCBS' movies 
have increased steadily each year. 
In June, 1955, for example, 1.771.- 
600 people per day watched its 
four daily feature film theaters. In 
June, 1956, this figure had in- 
creased to 2,340,090, according to 
Nielsen data. 

The station's rates on its feature 
film shows naturally have kept 
pace with its audience growth. For 
example, in less than a year the 
cost of a spot on "The Late Show" 
has jumped from $700 to $1,000, 
which now matches the rate for 
"Early Show" spots. Rates on the 
other feature shows are lower. All 
of the WCBS shows, except "Tice 
Late Show," are sold only on a 
participating basis. These partici- 
pating shows are usually com- 
pletely sold out nine months of the 
year and do a thriving business 
the other three. 

3-Year Deals 
The average deal that WCBS 

makes on a package of features 
gives it rights to the films for 
three years, during which time the 
station runs each feature approxi- 
mately 10 times. It generally pays 
between $2,500 and $7,500 per 
picture. Over the past five years, 
the station has aired approximately 
1,000 first -run features. It has 300 
first -runs in the bank right now, 
consisting largely of Columbia and 
Warner Bros. product. 

WOR -TV, NEW YORK 

When WOR -TV, New York, 
started its "Million Dollar Movie" 
two years ago, the feature film 
market had just been sparked up 
by a limited quantity of top grade 
pictures. The new look in features 
gave the station the opportunity to 
make a real competitive dent in 
this seven- station market. But it 
took a lot of money. 

In acquiring the rights to the 30 
stellar pictures that its parent, 
General Teleradio, had leased from 
the Bank of America, WOR -TV 
was billed $12,000 per picture, the 
highest prim that any station had 
ever paid for feature films. To 
cover such an unprecedented out- 
lay, the station decided on the then 
startling idea of running each pic- 
ture 16 times in a single week: 
7:30 -9 p.m. and then 10 -11:30 p.m. 
each night, plus a Saturday and 
Sunday matinee. 

Since that historic move, a num- 
ber of stations around the country 
have adopted the pattern of con- 
secutive repeats of top pictures, 
tho none to the extent of WOR. 

For instance, KFJZ -TV, Dallas, 
when it went on the air last fall, 
installed a "Million Dollar Movie" 
program across the board in prime 
tame, with one film repeated three 

consecutive nights and another 
four consecutive nights. 

Tops 70.0 
in the 1954'55 season, WOR 

sold "MDM" to eight sponsors on 
the promise of a cumulative rating 
of at least 70.0 Telepulse. When 
the first ratings came in it was 
found that "MDM" had far ex- 
ceeded the anticipated audience, so 
the station withdrew the guaran- 
teed minimum. 

In the first season, each sponsor 
paid $4,175 for a one -minute spot 
on each play of the picture plus an 
opening billboard on each. 

Last season WOR raised the 

rate for the first 13 weeks to 
$4,450 per week and invited nine 
sponsors to participate. Again it 
was sold out. 

The "MDM" concept proved an 
ideal solution to an almost desper- 
ate programming problem. The 
caliber of the pictures succeeded 
in drawing in sponsors that had 
never before given the station a 
tumble. The heavy repeat pattern, 
besides making it possible to amor- 
tize the huge cost, assured max- 
imum impact for each picture. This 
pattern also helped to eke the max- 
imum potential mileage out of a 
limited supply of product. And of 
course the whole plan brought in 
an attractive cost per thousand for 
the sponsors. 

Stays Put 
With the recent influx of more 

feature films and more good ones, 
WOR toyed with the idea of break- 
ing the "MDM" pattern down to 
eight runs per picture but finally 

decided to stick with its proven 

the 
policy. 

956 -'57m season are already 
sold out. 

Two basic essentials of the 
"MDM" plan are good pictures and 
heavy promotion. Even with the 
vast resources of the RKO library 
at its command, WOR is still on the 
market for any top picture that 
comes into TV. And MDM" in 
New York gets one of the most in- 
tensive promotion efforts of any 
local show in the country. 

WCN -TV, CHICAGO 

In Chicago local advertisers like 
to have their feature film programs 
all to themselves. Probably no 
place else it. the country are there 
so many single -sponsored movie 
shows. During the season, WCN- 
TV, playing as many as 38 pictures 
a week, wilt have as many as 22 
that are fully sponsored by individ- 
ual local advertisers, including auto 

dealers, jewelers, furniture dealers 
and clothing and sporting good 
stores. 

The top spending movie sponsor 
in Chicago -and probably in the 
country -is Jim Moran's Courtesy 
Motors, one of the largest Ford 
dealerships in the U. S. Very often 
the sale of a new package of fea- 
tures in Chicago will depend on 
Moran's purchase of the first runs 
for his Courtesy Theater," Sun- 
day, 10 p.m: This program, inci- 
dentally, will be starting its eighth 
year next month. 

As the result of this sponsorship 
pattern, WGN is highly sensitive 
to the effectiveness of feature films 
as advertising vehicles. It doesn't 
only want high ratings -of which it 
gets plenty -but it wants to reach 
the right audience and get them 
into the stores the next day in the 
right frame of mind. 

J. E. Faraghan, program mane - 
(Continued on page 35) 

YOU CATCH a7k1F:', : MIDIS ON Thr STAMM 

THAT'S N'tL I NIGHT AND DAY IN SOUTHEASTERN MICHIGAN'. 

..-.."..,.. 

Represented by THE KATZ AGENCY, 1NC. 

STORER NATIONAL SALES OFFICE 

l'i8 E. 57th, New York 22 MUrray Hill 88630 

See our "Best -Buys in Feature Film Program Participations" elsewhere in this section. 

Sales minded advertisers 

are hauling 'em in with the 

potent late night programming 

on 

wJ BK-TV 
CHANNEL DETROIT 

Detroit's great wealth of consumer buy- 

ing power comes from the industries of 

Southeastern Michigan. In turn, these 

industries make for unique time schedules 

and living patterns. 

Twelve midnight is 12 noon to the man 

who works the night -shift. And his family 

must adjust accordingly. This is one 

reason why Detroit (America's No. 5 

market) is the town with the BIG night- 

time TV ratings. 

And remember: WJBK -TV with its NEW 

Columbia -Screen Gems "Nightwatch 
Theater" gets most of these late -night 

viewers. 

40% MORE THAN STATION B 

55% MORE THAN STATION C 

124% MORE THAN STATION D 

(Competitive post 11:00 PM ratings, lune ARB) 

Yes, "night fishing" is great in Detroit ... 
especially when you bait your hook with 

advertising on WJBK -TV. 

According to bolls Pula and ARS 
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PRESSURES BREAK 
FEATURE DAM -UP 
Continued from page I5 

wary of releasing their product or 
moving into TV so directly. But 
TV has stamped its imprint on the 
American scene in so vivid a man- 
ner that it can no longer be ignored, 
even by the Hollywood ostriches. 

And so, the exhibitors, as their 
numbers diminish and as they pro- 
vide progressively less revenue to 
the Hollywood film makers, have 
seen their influence whittled away. 
Walt Disney, with his success on 
TV and his subsequent success in 
theatrical distribution even with 
product already seen on video, has 
been the triggerman for the Holly 

wood capitulation. The Screen 
Gems- Columbia set -up also fur- 
nishes a notable example of a film 
company eating two pies at the 
same time. 

Consequently, the major theat- 
rical producers, beginning last sea- 
son, showed a rush to get into the 
TV program production business, 
two examples being 20th Century- 
Fox and Warner Bros., (whose be- 

ginnings, if not startlingly success -. 
ful, show some durability as wit- 
nessed by the renewals of their 
properties on network TV this sea- 
son. 

* Better Movies are . a e 

*Better than ever on television 

* Better movies- 

* Better TV film programs are 
distributed by .. . 

GEORGE BAGNALL & ASSOCIATES INC. 

-with- 

36 TOP FLIGHT FEATURES 

Many as Recent as. 1952 

Also distributing such Top Rated Series as: 

"I Search for Adventure'' 

and 

"Crusader Rabbit" 
"Scallawags" 

GEORGE BAGNALL & ASSOCIATES, Inc. 
8827 Olympic Blvd., Beverly Hills, Calif., Phone: CRestview 1 -5133 

520 N. Michigan Ave., Chicago, Ill.., Phone: Michigan 2 -5231 
25 Vanderbilt Blvd., N. Y. C., N. Y., Phone: MUrray Hill 6 -7543 

LOCAL MOVIE RATINGS 
With the emphasis on quality 

that has marked feature -film 
programming the past two years 
it is of considerable interest to 
see how well different pictures 
do in a given programming situ- 
ation. We asked a number of 
stations to give .ts a run down 

WSB -TV, Atlanta 
"ARMCHAIR PLAYHOUSE" 
Sunday, Noon -1:15 p.m. ARB 
Sep. 5$..The Big Cat Glmo) 18.0 
Oct. 55..The Man From Texas 

(Hygo) 13.0 
Nm. 55-Operation X (tiygo) 11.0 
Dec. 55..Tomorrow Is Forever 

(Geo. Tel.) 19.3 
Jan. 56. Cassanova Brown 

(Gen. Tel.) 14.6 
Feb. 56.. Mong Came Jones 

(Gen. Tel.) 24.2 
Mar. 56 ..Tulsa (Hygo) 12.0 
Apr. 56..Duffy of San Quentin 

(AAP) 10.5 
May 56. .The Stec) Trap (AAP) 18.4 

WMAR -TV, Baltimore 
"FIRST RUN THEATER" 
Saturday, 10:30 p.m: Midnight ARB 
Sep. 17, 55.. Eagle Squadron (Hyg0).273 
Oct. 8, 55.. Ladies Courageous (Hygo).19.1 
Nm. 12, 55.. Moog Came Jones 

(Gee. Tel.) 28.0 
Dec. 3, 55..Tomorrow Is Forever 

(Gen. Tel.) 29.0 
Jan. 7, 56-Woman in the Window 

(Gen. Tel.) 22.4 
Feb. 4, 56-Smashup (Hygo) 28.5 
Mar. 3, 36..Eye Witness 

(TV Buying Syo.) 24.0 
Apr. 7. 56.. Hellzapoppin (NTA) 9.1 
May 5, 56..Stranger on the Prowl 

(NTA) 114 
June 2, 56-Butch Minds Ne Baby 

(NTA) 16.5 
July 7, 56..The Parradin Case (NTA). - 
WRBC-TV, Birmingham 
"ACADEMY THEATER" 
Sunday, 4 -5:15 p.m. PULSE 
Sep. 11, 55-Then There Were None 

(Quality) 14.5 
Oct. 9. 55.. Jungle Patrol (Quality) 19.0 
Nov. 6, 55..Rouge River (Gen. Tel.) 24.5 
Dec. 4, 55..The Dark Mirror 

(Gen. Tel.) 31.0 
Jan. 8, 56-Let's Live a Little 

(Gen. Tel.) 26.5 
Feb. 5, 56..So This 1s Ncw York 

(Gen. Tel.) 28.5 
Mar. 4, 56.. Lulubelle (Gen. Tel.) 20.0 
Apr. I, 56-Ramrod (Gen. Tel.) 26.5 

WGN -TV, Chicago 
"COURTESY THEATER" 
Sunday, 1041:30 p.m. ARB 
Sep. 55..1 Love Trouble (Flamiogo).20.5 
Oct. 55..Second Face (AAP) 21.5 
Nov. 55. -The Scarf (AAP) 25.2 
Dec. 55..The Hitchhiker (Filmakers) 29.2 
Jan. 56-Love Happy (Standard TV) 24.3 
Feb. 56..Try and Get Me (Alexander) 23.1 
Mar. 56.. Night in Casablanca 

(Standard) 19.2 
Apr. 56..3Vinslow Boy (AAP) 25.5 
May 56-Duffy of San Quentin 

(AAP) 22.8 
June 56..Diamond Jim (}lygo) 19.7 
'Nov. 54..Arch of Triumph 

(Gen. Tel.) 34.6 
*Highest rating ever obtained on This 
theater. 

KYW -TV, Cleveland 
"BEST OF HOLLYWOOD" 
Smithy, 22:80 p.m. -12:30 a.m. ARB 
Jan. 8, 56..The Stranger (Gen. Tel.)-19.0 

of the ratings pulled by each of 
the pictures that ran on their 
top feature -film theaters over 
the past six to 10 months. Here- 
with are the scores chalked up 
on 14 top programs. 

Two warnings are necessary. 
This chart does not give any 

Feb. 5. 56..The Hitchhiker 
(Filmakers) 12.0 

Mar. 4, 56.. Fighting Seabees 
(tIwd. TV) 16.6 

WBZ -TV, Boston 
"PLEASURE PLAYHOUSE" 
Sunday. 6.7:00 p.m. ARB 
Sep. 11, 55..Amiable Lady 

(Flamingo) 14.8 
Oct. 9. 55..The Overlanders (NTA)-16.1 
Nov. 6, 55-Cage of Gold (NTA) 23.1 
Dec. 4, 55..The True and the False 

(NTA) 24.5 
Jan. 1, 56..Crash et Silence (ABC) 32.4 
Feb. 5, 56.. Christopher Columbus 

(ABC) 25.6 
Mar. 4. 56..Kiea Hearts and Coronets 

(ABC) 20.7 
Apr. 8, 56-High Lonesome 

(Flamingo) 16.8 
May 6, 56..The Great Ruppert 

(Flamingo) 15.3 
June 3, 56..Saraband )NTA) 10.9 

WNAC -TV, Bostm, 
"COTT FIRST RUN MOVIES" 
Saturday, It- MWalghl ARB 
Sep. 17. 55.. Man in the Iron Mask 

(TPA) 15.8 
Oct. t. 55.. Ramrod (Gen. Tel.) 9.6 
Nov. 12. 55..Cry Danger (Alexander) 10.1 
Dec. 3, 55..The Fighting Sullivaos 

airs./ 14.0 
Jan. 7. 56..A Double Life (Gen. Tel.) 9.8 
Feb. 4, 56..The Secret Beyond the 

Door (Gen. Te).) 9.6 
Mar. 3, 56-Captain Scarface 

(Atlantic) 16.6 
Apr. 7, 56.. GungHO (Hygo) 20.2 
May 5, 56. .Smashup (Hygo) 20.3 

KOA -TV, Denver 
"A7.ADEMY THEATER" 
Saturday. 16.11:15 pee. ARB 
Mar. 10, 56..Three Faces West 

(lind. TV) 19.2 
June 9, 56-Commandos Strike at 

Dawn (Screen Gems).21.1 

WISH -TV, Indianapolis 
"LATE SHOW" 
Sunday- Saturday, 11:15 pm. -1:66 a.m. 
Jan. 5-Borderline (Gen. Tel.) 7.6 
Jan. 6..51et1 Trap (AAP) 14.2 
Jan. 7.. Along Came Jones 

(Gen. Tel.) 21.6 
Jan. 8. .The Star (AAP) 7.3 
Jan. 9.. Movie Crazy (Gen. Tel.) 4.7 
Jan. 10-Johnny Come Lately 

(Bagnall) 6.2 
Jan. I1..The Stranger (Gen. Tel.) 9.6 
Apr. 7..Angel and the Badman 

(Hwd. TV) 16.3 
Apr. I..Whispering City 1Governor), 4.6 
Apr. 9..The Well (NTA) 8.6 
Apr. 10.. Angel on the Amazon 

(Hwd. TV) 7.1 
Apr. 11.. Aline (Fortune) 4.3 
Apr. 12..Ih id, Story (Hwd. TV) 4.6 
Apr. 13.. Guest Wife (NTA) 14.6 

WHBQ -TV, Memphis 
"MILLION DOLLAR MOVIE" 
Saturday, 0.10:45 pa. ARB 
Nov. 19, .55-Along Came Jones 

(Gen. Tel 24.1 
Feb. 11, '56..The Sullivaos (Ilygo) l7.5 

SALES RESULTS are easier with 

"CAPTIVATED" AUDIENCES! 
In St. Louis eyes get focused first on Channel 5 each evening during 
KSD -TV's feature film fare* ... films selected from many outstanding 
packages including the Fabulous Forty, Sehnick Presents, TNT, and the 
coming 20th Century Fox Group. 

KSDTV's nearly ten years' experience selecting feature films for the 
St. Louis market pays off handsomely in loyal and consistent audiences - 
literally "captivated" audiences. And spot advertisers have consistently 
found it is easier to do a creative selling job with KSD -TV's "captivated" 
nightly audiences. A fop participation buy! 

*Latest ARB 

Represented nationally by NBC SPOT SALES 
KSD-TV 

Channe/ 
r 

THE ST. LOUIS POST- DISPATCH TELEVISION STATION 

basis for comparing one city 
with another. Nor does it tell 
how well each of these pictures 
rated against their competition 
on other stations in the same 
city. The sole purpose of this 
chart is to show the rating fluc- 
tuations from one film to an- 
other on the same program. 

WCCO -TV, Minneapolis 
"MASTERPIECE THEATER" 
Sunday, 9:30.11 p.m. PULSE 
Sep. II, 55..A Double Life 

(Gen. Tel.) 14.1 
Oct. 9, 55 So Young, So Bad (AAP) 12.6 
Nov. 6, 53-Salon,, Where She 

Danced (Hypo) 11.4 
Dec. 4, 55.. Woman in the Window 

(Gen. Tel.) 14.1 
Jan. 8. 56..Long, Dark Hall (AAP) I9.3 
Feb. 5, 56-Along Came Joncs 

(Gen. Tel.) 19.0 
Mar. 4. 56-Tomorrow Is Forever 

(Gen. Tel.) 23.0 
Apr. 8, 56-Guest Wife (NTA) 20.2 
Sunday, 1041:30 p.m. 
Slay 6, 56..Casanova Brown 

(Gen. Tel.) 19.2 

WCBS -TV, New York 
"THE EARLY SHOW" 
Monday -Friday, 6:t5.7:10 p.m. PULSE 
Jan. 3..Ships With Wings (ABTV) 8.9 
Jan. 4..39 Steps (Atlantic) 6.1 
Jan. 5-Wyoming IHwd. TV) 7.3 
Jan. 6-That's My Man IHwd. TV)., 7.3 
Feb. I ..Movie Crazy (Gen. Tel.) 7.2 
Feb. 2.. Rogue River (Gen. Tel.) 6.8 
Feb. 3..The Man From Planet X 

(AAP) 7.9 
Feb. 6.. Boy From Indiana 

(Gen. Tel.) 8.0 
Feb. 7..The Thief )NTA) 8.2 
Mar. 1 ..Thunder Pass (Alexander) 9.0 
Mar. 2..Love Happy (Standard) 6.9 
Mar. 5-Open Secret (AAP) 8.0 
Mar. 6..Donovan's Brain (AAP) 7 3 

Mar. 7-In Old California (Hwd. TV). 8.0 
Apr. 2..Pardon My Sarong (NTA) 8.4 
Apr. 3..Borderline (Gen. Tel) 7.1 
Apr. 4.. Ghost Catches (N'FA) 8.2 
Apr. 5..Monster From the Ocean 

Floor (Tel -Pic) 8.8 
Apr. 6-Three Faces West (Hwd. TV) 7.1. 
May I..Africa Screams (Alexander) 8.3 
May 2.. Lady at Midnight (TelPie) 7.9 
May 3..Deadly Game (Tel -Pic) 7 

May 4-Crazy House (NTA) 6.5 
May 7.. River Beat (Tel -Pic) 7.4 
June t..tt'n in the Bag (NTA) 6.2 
June 4..Guest Wife (NTA) 7.6 
June 5..Night in Casablanca 

(Standard) 7.9 
June 6-The Star (AAP) 7.6 
June 7..Sce My Lawyer )NTA) 7.9 

"THE LATE SHOW" 
SaudaSatorday, 11:13 P.m. to condoslme 
Jan. 3..The Holly and the Ivy 

(Cliff TV) 7.2 
Jan. 4.. Lady for a Night (Hed. TV) 6.9 
Jan. 5..The Pickwick Papers (NTA) 5.5 
Jan. 6. The Thief (NTA) 9.1 
Jan. 7-Man in the White Suit 

(ABC Film) 8.5 
Jan. 5.. First Legion (Quality) 7.2 
Jan. 9.. High and Happy (Hwd. TV) 6.0 
Feb. 1..Donovan'n Brain (AAP) 7.1 
Feb. 2..1, Jane Doe (Hwd. TV) 4.8 
Feb. 3.. Lost Boundaries (AAP) 9.6 
Feb. 4..Three for Bedroom C 

(Gen. Tel.) 10.4 
Feb. 5..lady From Louisiana 

(Hwd. TV) 6,7 
Feb. 6 .Love Happy ISlandard) 6.4 
Feb. 7-Blanche Fury (NTA) 7.1 
Mar. I..Captain Black Jack (AAP), 5.4 
Mar. 2..Borderline (Gen. Tel.) 9.6 
Mar. 3..The Star (AAP) 10.0 
Mar. 4.. Fallen Idol (NIA) 6.4 
Mar. 5..Three Faces West 

(Hwd. TV) 6.3 
Mar. 6..13lack Narcissus (ABC Film) 7.8 
Mar. 7..The Unholy Four )Tel- Pic) 7.8 
Apr. 2-It's in the Bag (NIA) 7.5 
Apr. 3..Dcadly Game (Tel -Pic) 7.6 
Apr. 4..1n Old California (Hwd. TV) 7.2 
Apr. 5-River Heat (TelPic) 6.2 
Apr. 6- Strangers (Gen. Tel.) 9.5 
Apr. 7..It's a Wonderful Lite 

(Alexander) 10.1 
Apr. 8..Movie Crazy (Gen. Tel.) 7.6 
May 1.. Stranger on the Prowl (NTA) 7.7 
May 2-Monster From the Ocean 

Floor (Tel -Pic) 6.8 
May 3..The Well (NTA) 8.7 
May 4..Guest Wife (NTA) 8.7 
May 5-Night in Casablanca 

(Standard) 7.3 
May 6-Thunder Pass (Alexander) , 7.1 
June (..Fire Over England 

(ABC Film) 7.3 
June 2-The Whistle at Eaton Falls 

(Alexander) 8.6 
June 3..Kind Hearts and Coronets 

(ABC Film) 7.8 
June 4-The Strange Mn. Crane 

(Alexander) 6.4 
June S..Three Steps North 

(Alexander) 6.8 
June 6-Butch Minds the Baby 

(NTA) 6.1 
June 7..Lady at Midnight 

(Alexander) 7.3 

WOW -TV, Omaha 
"MILLION DOLLAR MOVIE" 
Saaday, 10:15.11:45 p.m. PULSE 
Sep. II, '55..The Sullivans (Hygo) 10.8 
Dec. 4, '55.. Along Came Jones 

(Gen. Tel.) 16.5 
Jan. 15, '56. ,Boy From Indiana 

(Gen. Tel.) 16.1 

(Continued on page 35) 
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A 10 -Year History: Movies Better 
Than Ever; Fall of '56 Best Yet 

Continued from page 1 

the production and distribution of 
half -hour series, it turned those 
pictures over to the then newly 
formed lIygo Television Films. 

In those days the usual deal be- 
tween station and distributor was 
for only one run, and often it was 
only for one picture at a time. In 
the trade this was called a "spot" 
deal. 

But in 1950, a virtual revolution, 
the second important milestone 
took place. Hyman sold out the 
AAP catalog, which then ap- 
proached 500 pictures, to David 
Baird's Lansing Foundation. And 
Baird in turn sold it to an organi- 
zation being set up by Matty Fox, 
former executive vice -p resident of 
Universal Pictures. The name of 
the new outfit was Motion Pictures 
for Television. 

By this tithe, Unity Television, a 
distribution outfit set up a little 
earlier by Irvin Shapiro and Arche 
Mayers, had acquired the TV dis- 
tribution tights to between 300 
and 400 pictures, by picking up 
one package after another. 

For the next three years, Unity 
and MPTV dominated feature film 
distribution in TV. No longer was 
the spot deal the essential mode of 
doing business. The individual pic- 
ture was no longer important. It 
was the quantity that counted. 

Unity and MPTV made famous 
what was known as the "library" 
deal, ir which they would commit 
to the station all or a large part of 
their library of pictures. The sta- 
tion's contract often called not for 
specific pictures but for so many 
hours of feature film programming 
over a two or three-year period. 

Smaller Packages 
During those years a number of 

distribution operations were begun 
with smaller packages of pictures. 
Robert Lippert set up Tele -Pic- 
tures with 26 films only 18 months 
off the theatrical trail. Edward 
Small set up Peerless Productions 
with 26 good pictures of his own 
making. Charles Weintraub set up 
Quality Films with 26 good films. 
Altas Television, Atlantic Televi 
sion, Specialty Television and Film 
Vision all started about this time. 

And Republic Pictures set up its 
own T \' subsidiary, Hollywood TV 
Service, which began the periodic 
release of limited size packages of 
pictures pulled out of its backlog. 
This was the second large operat- 
ing Hollywood studio to put fea- 
tures into TV. 

But from 1951 thou 1953, the 
biggest suppliers of feature films 
were Unity and MPTV with their 
library deals. They were flourish- 
ing in 1952 when a big thaw took 

FOR THOSE 

WHO CAN 

AFFORD 

THE FINEST 

. 
in the East it's. 

ROUND -THE -CLOCK SERVICES 

NEGATIVE DEVELOPING 

FIRST PRINT DEPARTMENT 

ULTRA VIOLET AND 
FLASH PATCH PRINTING 

16MM AND 35MM 
RELEASE PRINTING 

KODACHROME PRINTING 

63 EDITING ROOMS 

SPECIAL TV SERVICES 

For Color it's w n 

R. 
MOVIELAB FILM LABORATORIES, INC. 

MOVIELAB BUILDING 619 W. 54th St., N.Y. C. 19 JUduon 6,0360 

place, and they furnished the 
movie programming for many new 
stations. 

Well Dries 
By the end of 1953 the Unity 

and MPTV libraries were begin- 
ning to peter out. The stations 
wanted fresh product. But the ma- 
jors were showing no substantial 
signs of weakening. Some stations 
began to play half -hour films in- 
stead of features. For awhile it 
looked as if the well had run dry 
as far as TV was concerned. 

But then, as usual, another revo- 
lution, another m i i e s t on e, On 
Washington's Birthday, 1954, Tom 
O'Neil, president of the Mutual 
Broadcasting System and General 
Teleradio, shook hands with a rep- 
resentative of the Bank of America, 
effecting a deal by which he got 
a TV lease on 30 pictures on which 
the bank had foreclosed. The price 
was over $40,000 per picture, 
more than had ever been paid to 
get pictures into TV. 

Chesapeake Deal 
Almost simultaneously H y go 

concluded a deal with Chesapeake 
Industries for 10 pictures at an un- 
usually high price. A dozen Sher- 
lock Holmes pictures were brought 
into TV by a series of deals. Inter- 
state Television, subsidiary of 
Monogram, since been re -named 
Allied Artists, put 28 of its pic- 
tures into Ti', some of them of a 
better than usual TV quality and 
a higher than usual price. 

By the end of that summer, Hr 
man got back into TV film distri- 
bution, reactivating the Associated 
Artists name. And he then brought 
in 55 pictures, including a number 
of potent properties. O'Neil fol- 
lowed up early in 1955 with a deal 
with Moulin Productions for 10 
pictures costing $50,000 apiece. 

The pictures were better than 
ever, and the prices stations were 
paying for them were higher than 
ever. The hallmark of the feature 
film business in 1954 and 1955 
was quality. Stations were inter- 
ested in limited packages of good 
pictures. To amortize the high cost 
of this quality, they were finding 
new modes of programming, they 
were drawing new sponsorship into 
movies. 

The business appeared ripe for 
major studio product, and inevi- 
tably it came. 

The fourth great milestone took 
place on July 17, 1955, when 
O'Neil, after a year of negotiations, 
finally signed a contract giving 
him RKO Radio for $25,000,000. 

By December, 1955, things were 
happening fast. O'Neil sold out 
the TV rights to the RKO backlog 
to C&C Television set up by Marty 
Fox. National Telefilm Associates, 
after long negotiations, succeeded 
in getting the TV rights to 10 great 
David O..Selznick pictures. 

In February, 1958, Columbia 
Pictures started TV distribution of 
104 of its pictures thou its subsidi- 
ary, Screen Gems. On March 1, 
a deal was made giving AAP the 
TV distribution of the Warner 
Bros.' backlog. On May 14, NTA 
made.a deal for 52 pictures out of 
20th Century -Fox. And on June 
22, M -G -M announced that it 
would put its pictures into T\' dis- 
tribution then its own offices. 

Ten years, four great milestones, 
thousands of pictures, many good 
ones, and in the living rooms thru- 
out the land, the public can con- 
tinue to enjoy itself. 

The BNlboard ... television's 
MIEEKIr PRO6RAMMIN6 and 

TINE- BUYING GUIDE 

-hero spl le spdaallar 

Feature Film 

Benefits Cue 

Sponsor Rush 

sponsor controlling an entire movie 
program can have nine minutes 
of commercials. This gives him 
the prerogative of running only 
two-or even one -extra long com- 
mercial, giving him the opportunity 
to deliver a soft, detailed and 
persuasive salas message. 

The many local auto dealers 
who use movies are keenly aware 
of the advantage in this. It gives 
them the Iliac to enumerate a 
whole list of specialties. 

Schlitz Beer, in its top -rated 
movie in Milwaukee, has been 
using seven and eight- minute com- 
mercials for some time. 

The multi -product sponsor can 
use the extra commercial time to 
stage a vertible festival of his 
products. 

Another strong point about 
movies is that they are usually 
cheap. In many cases the addi- 
tional commercial time will cost 
no more per thousand homes 
reached than a gond half -hour 
show, 

TvB Pinpoint 
The television Bureau of Adver- 

tising, in its "pinpoint" study of 
local movies last fall, figured that 
a five -spot a week schedule on 
nighttime movies on 95 stations 
in 76 markets would cost $2.65 
per thousand sales calls, according 
to the Nielsen measured audience. 
This would cost a gross of $34,643 
per week. 

Associated Artists, which has 
been making the most intensive 
effort to get sponsor interest in 
feature films, argues that by pick- 
ing Only the top movie programs - 
those playing only first and second - 
run films -a sponsor can get an 
e °en better c.p,t. than that. AAP 
figures that the top Mature pro- 
grams in the :op 50 markets would 
cost a sponsor only about $1.70 
per thousand homes reshed, ac- 
cording to the American Research 
Bureau ratings. 

$6,500,000 Tab 
AAP estimates that full sponsor- 

ship of fresh, top -grade movies 
once a week in the 100 top mar- 
kets would cost a national ad- 
sertirer a gross for time and pro- 
gram of $6.500,000 oyes the year. 

So great is the mounting interest 
in movie sponsorship that a couple 
of the major ad agencies are re- 
ported to be toying with the idea 
of buying their own purchase of 
feature films- either from one of 
the TV distributors or directly from 
a producer -to share among their 
spot advertisers. An expenditure 
of $6,500,000 could obviously take 
care of a large portion of a big 
agency's spot spending and put it 
all into one attractive, powerful 
and more easily controlled bundle. 

6,500 Feature Pix 
Continued from page 30 

TELE- PICTURES 
145 N. Robertson Blvd., 

Beverly Hills, Calif. 

9- TITLE PACKAGE 
(Released November, 19551 

Now Sold: - 
AIR STRIKE 

Richard Denning 
BLACK PIRATES -1954 

Lon Chaney Jr. 
DEADLY CAME -1954 

Lloyd Bridges 
GLASS TOMB 

John Ireland 
LONESOME TRAIL 

John Agar 
RACE FOR LIFE -I9S4 

Richard Conte 
UNHOLY FOUR -1954 

Paulette Goddard 
SILVER STAR 
KING DINOSAUR 

50 
MAJOR 

FEATURES 

for 

1956 -'S1 

featuring - 
*TOP HOLLYWOOD 

STARS 

EVERYBODY 

KNOWS 

*TOP AUTHORS, 

PLAYWRIGHTS, 

DIRECTORS 

and PRODUCERS 

*TOP FILMS 

(NY Film Critic's "Best 
of the Year" ... "Emmy" 
Award Stars ... "Oscar" 
Winners .. . NY Drama 
Critic's "Best Play of 
Year" ... Pulitzer Prize 
Plays . . . Peabody 
Award Winners ... 4- 
Star Daily News Re- 
views) 

*TOP RATINGS 

and RESULTS 

( "outrated Como," 
Pulse ... "beats Four 
Star Playhouse," ARB 
... "tops Climax," Tele- 
pulse) 

write, wire, phone 
TODAY! 

MAJOR 
Television Productions, . 

Inca 

Irving M. lesser 
President 

1270 Avenue of the Americas 

New York 20, N. Y. Plain 7.6990 
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The Billboard Scoreboard NETWORK TV PROGRAMS 
ARB Audience Composition Studies 

Web Quiz and Panel Shows 
JUNE RATINGS 

Ranh Show, Sponsor Á Web R(8. 

L S64,00m 
Q(CBS) 

48.7 

1. 564,090 ChM.. 
Kent, Revlon (CBS) 

3. wham My LMe? 
Montenier, Rem. Rand (CBS)....36.8 

36.8 

41.0 

3. Yon Bet Ymer Life 
PlymouthDeSoto (NBC) 

S. Ike Got a Seerot 
R. J. Reynolds (CBS) 34.3 

6. Do Yon Trust Your Wife? 
Prigldaire, L &M (CBS) 28.1 

7. People Are Funny 
Paper Mate, Toni (NBC) 25.2 

S. Troth or Coasegnmces 
P. Lorillard (NBC) 24.0 

9. Big SurPrise 
Puree, Speidcl (NBC) 21.5 

IL Two for the Money 
P. Lorillard, Bulova, Schaeffer 
(CBS) 20.1 

AMONG MEN 
Men 

Rank Show, Sponsor & Web Per Set 

L $1,10 Challenge 
Kent, Revlon (CBS) 102 

1. what'. My Llae? 
J. Montenier, Rem. Rand (CBS). .94 

3. Break tbe Bank 
Dodge (ABC) 91 

4. Two toe the Money 
P. Lorillard, Bulova, Schaeffer 
(CBS) 90 

9. Bk Saepelse 
Puree, Speidel (NBC) 88 

I. Truth er Coasegaeneea 
P. Lorillard (NBC) 86 

6. $64,010 Qneodon 
Revlon (CBS) 86 

S. Chases of Lifetime 
Lentheric, Emerson (ABC) 84 

s. Masquerade Party 
Pharmaceuticals, Meybeiline, 
Esquire (ABC) 84 

19. Do You Trust Your Wire? 
Frigidaire, L&M (CBS) 83 

AMONG WOMEN 
Women 
Per Set Rank Show, Sponsor & Web 

I. Chance of Lifetime 
Lentheric, Emerson (ABC) 1.30 

2. Two for the Money 
P. Lorillard, Schaeffer, Bulova 
(CBS) 1 29 

3. What's My Lim.? 
J. Montenier, Rem. Rand (CBS) 1.24 

4. 944,000 Challenge 
Kent, Revlon (CBS) 122 

4. Bis Surprise 
Purer, Speidei (NBC) 122 

6. Do Y. Trost Your Wife? 
Frigidaire. L&M (CBS) 120 

7. Masquerade Party 
Pharmaceuticals, Meybelline, 
Esquire (ABC) 119 

7. Eve Got a Secret 
R. J. Reynolds (CBS) 119 

9. 564.000 Question 
Revlon (CBS) 118 

le. Von Bet Your Life 
Plymouth.DeSoto (NBC) 116 

AMONG CHILDREN 
CLBdren 

Rank Show, Sponsor & Web Per Set 
1. Beat the Clock 

Sylvania (CBS) 104 
2. People Are Fanny 

Paper Mate. Toni (NBC) 81 

3. Dollar a Seeend 
Mogen -David (ABC) CO 

4. Truth or Coasegeeucee 
P. Lorillard (NBC) 62 

5. Seep the Musk 
Necchi, Quality (ABC) 60 

6. Name That Tune 
Lanolin (CBS) S8 

7. Eve Got a Secret 
R. J. Reynolds (CBS) .54 

8. Bb Surprise 
Puree, Speidel (NBC) 33 

9. 064,146 Challenge 
Kent. Revlon (CBS) 45 

9. Two for the Money 
P. Lorillard. Bulova, Schaeffer 
(CBS) 45 

Web Winners 

$84,000 CHALLENGE - CBS -TV 
This show is following in the 
footsteps of its famous forerun- 
ner, $64,000 Question," not 
only in name, but in ratings as 
well. The June American Re- 
search Bureau Rating report 
puts "Challenge" in the No. 2 
spot among quiz and panel 
shows with a 41.0 rating, only 
8.7 points behind its parent 
"Question." In viewers per set, 
however, "Challenge" outdoes 
"Question." It's in first place 
among men with 1.02 men view- 
ers per set. Among women, it's 
tied for fourth spot with "Big 
Surprise" with 1.22 women per 
set. "Challenge" also among 
children placed ninth with .45 
children per set. 

Films to Watch 

CODE 3 -ABC Film Syndication 
Another look at the ratings 
"Code 3" is pulling bears out 
the belief that this is a show 
that appears destined to do well. 
According to June American Re- 
search Bureau rating reports, 
"Code 3" was the top -rated 
show in its time period in five 
of the seven markets rated -San 
Francisco, Sacramento; Port- 
land, Ore.; Seattle- Tacoma and 
the Northern California Central 
Valley. Another rating service, 
Telepulse, ranks "Code 3" as the 
top -rated syndicated show in 
Lo Angeles, where it pulled a 
16.9. 

ARB Top Shows Among Kids 
How Network Shows Rated 

Among Children in June 

This weekly audience composition analysis shows the relative popu- 
larity of network series regardless of program type. by number of 
viewers attracted according to ses or age. On consecutive weeks, this 
chart shows popularity among men, women and children. For additional 
information on audience size or coverage, please consult ARB. National 
Press Building, Washington 4. 

to ladkata Fam) 

Children Jane 
Reek Mow. Sponsor & Web Per Set Radau 

1 'Mighty Mouse, Gen'l Foods (CBS) 1 86 13.1 
2 Captain Kangaroo (Sat.), Sust. (CBS) 1 85 7.7 
2 °Mickey Mouse Club, Partie. (ABC) 185 10.8 
4 °Fury, Gen'l Foods (NBC) 1 79 13.9 
5 Captain Kangaroo, Partie. (CBS) 1 78 5.6 
6 Uncle Johnny Coons, Sust., Swift (NBC)....1.75 4.0 
7 Wi11ky Dink & You, Sust. (CBS) 172 6.0 
8 Pinky Lee, Sweets (NBC) 168 4.5 
9 °Disneyland, Partie. (ABC) 159 27.8 

10 Paul Winchell, Sweets (NBC) 157 4.5 
11 °Captain Gallant, Heinz (NBC) 1 48 7.6 
12 Ding Dong School, Sust. (NBC) 1.45 4.0 
13 *Rira Tin Tin, N'tl Biscuit (ABC) 7 44 18.1 
14 °Lone Ranger, Ceni Mills (CBS) 142 10.4 
I5 'Tales of the Texas Rangers, Curtis, Gen'l 

Mills (CBS) 140 15.3 
16 °Roy Rogers, Gen'l Foods (NBC) 1 32 11.8 
16 ° My Friend Flicks, Colgate (CBS) 132 14.4 
18 °1,Vild Bill Hickok, Kellogg (CBS) 130 8.6 
19 °Lassie, Kellogg, Campbell (CBS) 129 22.6 
20 !Ozzie & Harriet, Quaker, Norwich, Hot Point 

(ABC) 1 23 17.1 
21 'Lorne Ranger, Amer. Dairy, Gen'l Mills 

(ABC) 122 9.4 
22 'Wyatt Earp, Geni Mills, Parker Pen (ABC)..1.13 18.8 
23 Robin Hood, Wildroot, J &J (CBS) 1 10 19.8 
23 Big Top, N'tl Dairy (CBS) 1 10 12.2 
25 Gene Autry, Wrigley (CBS) 1 06 9.8 

The Billboard Scoreboard SYNDICATED FILM PROGRAMS 
The Pulse Audience Composition Studies 

Syndicated Film Western Shows 
MAY RATINGS 

Avg. 
May 

Raab Show & DLxtrib. Rtg. 

1. Annie Oakley (CBS) 15.0 

2. Wild Bill Hickok (Flamingo) 12.1 

3. Death Valley Days (Boras) 11.3 

3. Stories of the Century 
( Hollywood) 11.3 

5. Buffalo Bill Jr. (CBS) 11.0 

6. Cisco Kid (Ziv) 10.6 

7. Sky King (Nabisco) 10.2 

8. Hopalong Cassidy (NBC) 9.2 

9. Judge Roy Bean 
(Screencraft) 9.1 

9. Kit Carson (MCA) 9.1 

AMONG VIEWERS 
Viewers Per 

100 Homes 
Reek Show & Oistab. Tuned In 

1. Hopalong Cassidy (NBC) 237 

2. Gene Autry-1 Hr. (CBS) 234 

3. Judge Roy Bean (Screencraft).232 

4. Death Valley Days (Borax) 225 

4. Gene Autry (CBS) 225 

6. Annie Oakley (CBS) 213 

7. Range Rider (CBS) 209 

8. Cisco Kid (Ziv) 207 
9. Sky King (Nabisco) 205 

10. Hopalong Cassidy -1 llr. 
(NBC) 203 

10. Wild Bill Hickok (Flamingo).203 

AMONG MEN 
Men Per 

100 Home, 
Rank Show a Dts(rib. Toned In 

1. Death Vdie: Days (Boras)....80 
2. Stories of the Century 

(Hollywood) 75 

3. Cene Autry-1 Hr. (CBS) 69 
4. Hopalong Cassidy (NBC) 65 

5. Gene Autry (CBS) 60 

6. Judge Roy Bean (Screencraft) 56 

7. Wild Bill Hickok (Flamingo) 51 

7. Cisco Kid (Ziv) 51 

9. Hopalong Cassidy -1 Hr. 
(NBC) 49 

9. Range Rifler (CBS) 49 

AMONG WOMEN 
Women Per 
100 Homes 

Rank Show & Distrito. Tuned In 

1. Judgc Roy Bean (Screencraft).79 
2. Stories of the Century 

( Hollywood) 77 

3. Death Valley Days (Boras) 75 
4. Iopalong Cassidy (NBC) 60 
5. Gene Autry (CBS) 57 
8. Annie Oakley (CBS) 55 
7. Gene Autry -1 lir. (CBS) 34 
8. Sky King (Nabisco) 48 
9. Range Rider (CBS) 45 
9. Hopalong Cassidy -1 Hr. 

(NBC) 45 

AMONG TEENS 
Telaa !r 

!00 No 
Rank Skow & DIWib. Tamed Is 

1. Gene Autry4 Hr. (CBS)....28 
1. Wild Bill Hickok (Flamingo)..28 
3. Hopalong Cassidy (NBC)....27 
3. Steve Donovan, Western 

Marshal (NBC) 27 

5. Sky King (Nabisco) 26 

6. Cisco Kid (Ziv) 25 

6. Cowboy C -Men (Flamingo) 25 

8. Gene Autry (CBS) 25 

9. Buffalo Bill Jr. (CBS) 24 

9. Death Valley Days (Borax) 24 

AMONG CHILDREN 
KIM Per 

100 Homes 
Rank Show & Dlsnib. Tined In 

1. Annie Oakley (CBS) 95 
2. Buffalo Bill Jr. (CBS, 94 
3. Range Rider (CBS) 93 
4. Sky King (Nabisco) 91 
5. Cisco Kid (Ziv) 89 
6. Cowboy C -Men (Flamingo) 88 
6. Hopalong Cassidy -1 llr. 

(NBC) 88 
8. Steve Donovan, Western 

Marshal (NBC) 88 

6. WildBill Hickok (Flamingo) 88 
10. Hopalong Cassidy (NBC) 85 
10. Kit Carson (MICA) 85 

Pulse Top Pix Among Kids 
How Non -Net Films Rated 

Among Kids in May 
Ires weekly audience composition analysis shows the Willi,. popu- 

larity of non -network film series by number of viewers attracted accord- 
ing to see or age. On consecutive weeks, this chan shows popularity 
among men, women, teen-agers and children. For additional information 
en audience sise or coveagn. please consult The Pulse, inc., tS West 
46th Street, N. Y. C. 

Ronk 
Order Tee and Distributor of Stolen 

Ksch 
Per 100 

Toned I. 

Aya. 
May 

Rating 

1 Little Rascals (Interstate) 107 11.6 
2 Abbott & Costello (MCA) 101 6.6 
3 Superman (Flamingo) 98 13.1 
4 Looney Tunes (Guild) 97 9.6 
5 Ramar of the Jungle (TPA) 95 8.0 
5 Annie Oakley (CBS) 95 15.0 
7 Buffalo Bill Jr, (CBS) 94 11.0 
7 Lturel and Hardy (Governor) 94 8.4 
9 Bange Rider (CBS) 93 8.1 

10 Long John Silver (CBS) 92 5.3 
11 Sky King (Nabisco) 91 10.2 
I2 Cisco Kid (Ziv) 89 10.6 
13 Cowboy G -Men (Flamingo) 88 8.7 
13 Hopalong Cassidy -1 Hr. (NBC) 88 6.1 
13 The Ruggles (Corradine) 88 1.9 
13 Steve Donovan, Western Marshal (NBC).. 88 8.8 
13 Wild Bill Hickok (Flamingo) 88 12.1 
18 Hopalong Cassidy (NBC) 85 9.2 
18 Kit Carson (MCA) 85 9.1 
20 Cene Autry (CBS) 83 7.6 
20 Gene Autry -1 IIr. (CBS) 83 4.2 
20 Jungle Jim (Screen Gems) 83 11.3 
23 Judge Roy Bean ( Screencraft) 77 9.1 
24 Budge 714 (NBC) 62 14.2 
25 Crunch and Des (NBC) 49 11.7 

Note: All material published in The Billboard's TV Program and Time - Buying Guide is protected by copyright. Reproduction of any portion of this 
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 
any rating service whose research provides the basis for such material. 

Copyrighted materia 
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Judges Give Views 
On Cover Entries 

Authorities in the industrial design and graphic arts field judge 
entries in The Billboard's annual phonograph record album cover contest 
From left to right: Walter Margulies, Lippincott Cr Margulies, Inc.; Freda 
Diamond, designer and consultant; George Nelson, George Nelson Cr Com- 
pany, Inc.; Walter Dorwin Teague, Walter Dorwin Teague Associates, and 
Will Burtin, Visual Research and Design. 

NEW YORK -Experts in the 
field of industrial design and 
graphic arts who judged the entries 
in The Billboard's annual album 
cover contest were generally im- 
pressed with the quality of the 
covers as attention -getters, but the 
experts felt that considerably more 
could be done in designing covers. 

Walter Derwin Teague, for in- 
stance, stated, "I'm impressed with 
the quality of the covers; there has 
been much improvement in the last 
several years." Teague added, 
however, that "nothing takes the 
place of inspired intuition in pack- 
aging." 

Will Burtin, of Visual Research 
and Design, noted that the winning 
covers were simple. "Generally, 
he added, "the covers are too in- 
volved." He also felt there was 
much to be done in the field. 

Should the cover be . indicative 
of the contents? Is it not a matter 
of believability? These were points 
raised by Walter Margulies, of 
Lippincott and Margulies, Inc. 

Burtin Views 
Burtin expressed the view that 

manufacturers must crystallize their 
own thinking - regarding covers. 
Currently, he indicated, there is 
no disciplined thought on the mat- 
ter. 

Burtin feels there are two types 
of record buyers -one type knows 

what it wants; the second type is 

not so assured, and for this type the 
cover is very important. "It should 
reflect the contents of the package, 
but often it disappoints," he said. 
"The field. of album covers waits 
for a proper analy.:is." ' 

All the judges indicated that 
their selections were based on 
whether the album cover stimu- 
lated the impulse to pick the al- 
bum and possibly purchase it. 
Freda Diamond, designer and con- 
sultant, said that the "Ambassador 
Satch" cover gives the viewer "a 
lift , , . á feeling of affection , , , 

and it reflects Armstrong's music," 
Teague said the "Ambassador 
Satch" cover stirred in him a desire 
to hear the album. Margulies said, 
"It's a most believable cover for 
the contents," 

More Categories 
Many album covers do not mir- 

ror the contents, the judges felt. 
The judges suggested that there 

be more categories in the next 
cover competition. It is difficult," 
one stated, "to compare singers and 
instrumentalists." 

In addition to the winners seen 
below, honorable mention in the 
pop field was awarded to Secco 
Records for "Latin Dance Party" 
and honorable mention in the clas- 
sical field to RCA Victor for "I 
Pagliacci." 

A MBA .sS,c1.BC>fd: SAf.(:Ti 

Shostakovich "Ballet Suites," 
Classic Editions 3012, winner of 
first place in the Classical cate- 

gory. 

"Ambassador Sotch," Columbia 

CL840, winner of first place in the 

Pop category. 

Beethoven's "Eroica," Pittsburgh 
Symphony, Capitol P8334, winner 
ofhsecond place in the Classical 
category, 

"The Platters," Mercury MG20146, 
winner of second place in the Pop 

category. 

YOUNG CLEFFER 
BATTING 1000 

NEW YORK - Roberta 
Heller, a 21- year -old house- 
wife, is the envy of the Brill 
Building. Her first published 
song, "Speak My Love," has 
been recorded by Vic Damone 
(a Billboard "Spotlight" this 
week), and her second tune 
(title still under wraps) has 
been cut by Kitty Kallen and 
will be released shortly. The 
young tunesmith wrote the 
lyrics for both songs while 
working for music publisher 
Ivan 'Mogul!, who headquar- 
ters in the Brill Building. The 
tunes, catch, are published by 
Mogull's firm. 

Bell Records 
Boosts Line 
To 49 Cents 

NEW YORK - Bell Records, 
low -priced pop cover line distrib- 
uted by Pocket Books, will raise 
its price from 39 cents to 49 cents 
per disk, effective with its new 
August 20 release. This marks the 
end of the 39 -cent level, as most 
of the other cover -labels are also 
pegged at 49 cents. 

According to Arthur Shimkin, 
artists and repertoire director of 
Bell, as well as of the Simon and 
Schuster Little Golden disk lines, 
the increase has been instituted to 
give the outfit greater speed and 
Flexibility. With the added profit 
edge, the company can set up spe- 
cial recording sessions whenever a 
new tune shows signs of "making 
it," and not have to worry about 
getting the maximum number of 
sides done in each three -hour 
sessions. 

Also, the disks will now come 
packaged in a high -grade stiff 
paper jacket to improve their ap- 
pearance on the racks. 

According to Shimkin, the disk - 
ery had been averaging four or five 
releases per month. Now, if the 
market sustains a larger number of 
hits, Bell will be able to step up 
its output at will. The August re- 

MATCHING THE EXPERTS 

16 Dealers Win BB 
Kits in Cover Test 

NEW YORK -At the recent 
National Association of Music 
Merchants' (NAMM) Convention, 
nearly 200 , ecord dealers entered 
The Billboard's Album Cover Con- 
test in an attempt to match the 
winning selections previously made 
by a panel of design experts. Six- 
teen dealers successfully matched 
the experts, and will receive a full 
year's subscription free to The Bill- 
board's point -of- purchase Sales 
Booster Kits. The selections were 
m-tde from 81 entries on the basis 
of the cover best meeting th( needs 
of self -service merchandising. 

Eleven dealers won in the popu- 
lar category by correctly selecting 
Columbia's "Ambassador Satch" al- 
bum as the winner. They are: 
Carl C. Wilhjelm, the Music 
House, Haddonfield, N. J.; John 
Violetto, Violetto's Music Shop, 
Negaunee, Mich.; Frank Combina, 
Long Island Music Shop, Queens 
Village, N. Y.; Osa Jay, the Hecht 
Company, Washington; John End- 
ers, Southwestern Record Sales, 
Houston; J. C. Carducci, Central 
Music, Williamsport, Pa.; B. G. 
Rowe, Rowe Accordion Center, At- 
lanta; Ralph Gilbert, Realart Music 
Service, New York; Phyllis Barr, 
Windy Heriee's Record Bar, Sa- 
vannah; Phil Rose, Compe Com- 
pany, Lachine, Ontario. and Jo- 
seph Stagnitta, Stagnitta Music, 
Syracuse. 

Five dealers won in the classical 
category by correctly selecting 
Classic Editions' Shostakovitch 
Ballet Suites as the winner. They 
are: Herman Cantina, Globe Rec- 
ord Shop, Richmond, Va.; Clay 
McDaniel. House of Music, South- 
ampton, N. Y.; A. Schl:.ga, Macy's 
Music Department, New York; 
Pauline Fordyce, Innfcld's Music 

lease will carry six disks, plus 
possible specials. 

The majority of Bell oaks now 
arc on 45 r.p.m. disks -a little over 
50 per cent -and increasing, says 
Shimkin. 

'SAUCER' SOARING, FREE 
OF ALL LEGAL ACK -ACK 

NEW YORK - Buchanan and 
Goodman, those fearless perform- 
ers, producers and purveyors of the 
controversial "Flying Saucer" disk, 
apparently have been successful 
in their attempt to run the gaunt- 
let of allegedly "infringed" pub- 
lishers, diskeries and performers. 

Latest reports indicate that so 
far nobody has laid a hand on the 
lads, and that their only problem 
at this point is getting the records 
pressed. When last heard from, 
Buchanan and Goodman were en 
route to California, via the jockey 
trails, 

Warren Troob, attorney for the 
boys and their Luniverse label, 
rushed back from Europe last week 
to assume the burden of their 
worries, and went right into a series 
of huddles with the Harry Fox of- 
fice. Regarding this publishers' 
agent's claims to royalties on the 
plethora of tune fragments used in 
the disk, Troob told The Billboard 
that "We have every confidence 
that this matter will be resolved in 
a mutually satisfactory manner." 

According to Troob and also to 
the New York distributor of the 
disk, Alpha Distributing, there have 
been no papers served and no in- 
junctions granted. "We haven't 
even received a complaining phone 
call," said Harry Apostaleris, Alpha 
partner. It's recalled that just two 
weeks ago, suits were reportedly 

being prepared by an angry, agi- 
tated array of publishers, agents 
and diskeries. 

Clearance Okayed 
Troob's main concern apparently 

is that many radio stations are still 
afraid to program the disk because 
of insufficient clearance informa. 
tion. Says Trobb, "No one need be 
concerned about this because all 
of the compositions involved are 
automatically cleared by either the 
American Society of Composers, 
Authors and Publishers, or by 
Broadcast Music, Inc. (mostly the 
latter), whether they are on the 
'Flying Saucer' or elsewhere." The 
attorney stated that the stations' 
only concern should be "Do 
Buchanan and Goodman have any 
copyrighted material on the record 
that has not been cleared by one 
of those organizations?" IIe con- 
tinued, "They do have a quantity 
of their own copyrighted material 
on the disk, and I have been au- 
thorized by them to state that they 
have given their blanket authoriza- 
tion for the broadcast and the per- 
formances of this phonograph rec. 
ord." 

Meanwhile, according to The 
Billboard charts this week, many 
stations are playing the disk, and 
undeniably it's one of the top -sell- 
ing hits. Juke box ops have been 

(Continued on page 91) 

Shop, Hamilton, O., and Harry 
Feldman, Elmore's Record Shop, 
Fort Smith, Ark. 

Dealers Differ 
According to votes cast by the 

dealers, their first choice in the 
popular category was Capitol'Ree- 
ords' "Night Winds" by Jackie 
Gleason, which did not rate among 
the three winners selected by the 
panel of experts. Second choice 
by the dealers was Tahiti Records' 
"Beachcomber Serenade." -which 
also was not selected by the ex- 
perts. 

In the classical category, the 
dealers did better. Their first choice 
was Capitol Records' " Eroica" al- 
bum which placed second in the 
experts' judgment. Second place, 
according to the dealers, was RCA 
Victor's I Pagliacci" album, which 
was awarded honorable mention by 
the experts. 

A story, elsewhere in this section, 
contains complete information and 
pictures of the winners as selected 
by the group of leading industrial 
design and graphic arts experts. 

NEW SAUCER 

'Man From 
Mars' Has 
Send-Off 

NEW YORK - The apparent 
immunity to legal action enjoyed by 
the new hit novelty "The Flying 
Saucer" (see story elsewhere in this 
issue) prompted the release this 
week of a similar platter, tagged 
"The Man From Mars." 

The new disk, featuring Sid 
Lawrence and his friends on the 
Cosmic label, also spotlights actual 
sound -segs from current hit records, 
including -as an ironic fillip -a 
portion of the Buchanan- Coodrnan 
Saucer" disk. 

Also beard on the Cosmic platter 
are bits of Pat Boone s "i Almost 
Lost My Mind," Al Hibbler's 
"When the Lights Co Down Low"; 
Bill "Haley's "Shake, Rattle and 
Rell "; Elvis Presley's "Hound Dog," 
Frankie Lyman and the Teen - 
Agers "Why Do Fools Fall in 
Love ?" the Four Lads' "Standing 
on the Corner," and the Kaydets' 
"Stranded in the Jungle." 

The new disk features a switch 
on the "Flying Saucer" theme, with 
the saucer aliens reporting back to 
Mars about earth conditions. The 
origin of the disk is shrouded in 
as much mystery as the Buchanan- 
Goodman platter was originally. 
Buddy Zellman, who operates a 
delicatessen in Cleveland, report- 
edly cut the disk, and it is being 
distributed nationally by Art Free- 
man's Cleveland distribution firm, 
Benart. 

Salkin Heads 
Decca Bally 

NEW YORK -Martin P. Salkin 
has been appointed director of pub- 
licity and promotion for Decca Rec- 
ords. He succeeds Mike Connor, 
who resigned from the post last 
week. 

Salkin will have all disk jockey 
promotion under his wing and will 
head up branch promotion staffers 
including 'Bud Katzel in the East, 
Don Foreman in the Midwest, 
Harry Silverstein in the South and 
George Sherlock on the West 
Coast, Ann -Elizabeth Reisman con- 
tinues as promotion assistant. 

www.americanradiohistory.com

www.americanradiohistory.com


38 RECORD -EQUIPMENT MERCHANDISING_ THE BILLBOARD AUGUST 11, 1956 

Fall Sales Outlook Bright 
In Equipment Merchandising 

New Developments in Reproduction, 
Wider Price Spreads Seen Healthy 

By REN GREVATT 
NEW YORK -New entrants in 

the phono equipment industry, a 
broader base of. equipment retail 
prices than ever before, and new 
and salable developments in the 
music reproduction field all point 
to the heaviest fall business in his- 
tory. Dealers who gear up now 
can make the most profit of the vast 
amount of marketable merchandise 
available. 

Dealers attending the recent Mu- 
sic Merchants' trade showings here 
got a solid impression of what's 
to come. 

London Records formally entered 
the phonograph field with the in- 
troduction of its de luxe hi -fi AM- 
FM radio -phonograph. Housed in 
a handsome mahogany cabinet, the 
unit carries a tag of $795 and is 

designed for class trade only. The 
line consists of the one model, and 
the company has no present plans 
for moving into the more competi- 
tive, lower -priced field. 

Pilot Radio showed an expanded 
line of components and console 
units. Component merchandise in 

the line consists of premium qual- 

TAPE TIPS 

V -M Corp. 
Head Gives 
Sell Pitch 

NEW YORK -There are more 
ways to sell tape recording and 
playing equipment than many 
dealers might think. Such was the 
substance of a talk delivered by 
Victor Miller, president of the V -M 
Corporation here when his firm's 
1957 tape and phono lines were 
introduced. 

Miller said that dealers can cite 
the fun of taping junior's progress 
in his music lessons as an argu- 
ment to sell a tape machine. Tape 
units are of great help in pointing 
up one's weak spot in language 
studies, too, said Miller, and he 
added that there is nothing quite 
so rewarding as putting on tape 
the happy memories of family life 
which can be played months and 
years later. 

Other more standard arguments 
focus on the ability to tape favor- 
ite radio shows and to play the 
growing number of high quality 
music and spoken words material 
BOW on tape. 

Decca Phonos 

Get LP Push 
NEW YORK -Decca Records 

has developed an LP disk tie-in to 
push its new hi- fidelity phono- 
graphs. The 12 -inch demonstration 
disk, keyed to the firm's slogan, "A 
New World of Sound," contains 
excerpts from six classical and six 
pop LP's from the label's catalog. 

The detailed notes on the liner 
not only promote sales of each al- 
bum represented on the disk, but 
also point up the reasons why each 
excerpt was used for the demon- 
stration. The music on each band 
of the disk is designed to show 
specific hi -fi 

um 
capabilities, of the in- 

strument. Salesmen use. the disks 
for demonstrating the equipment, 
and each buyer of one of the four 
Decca hi -fi machines, the Eldorado, 
Riviera, Ambassador and Mont- 
clair, receives a free copy. 

ity FM -AM tuners, amplifiers, 
preamplifiers and control equip- 
ment in combination with Garrard 
changers, magnetic pick -ups and 
multiple speaker systems of special 
design. In single cabinet units, 
Pilot is featuring six Ensemble and 
Encore models, including three hi- 
fi phonos and three AM -FM radio - 
phonos with a price spread of 
$169.50 to $595. 

Low -Priced Line 
Steelman's new line concentrates 

on low -price merchandise with 10 
of the 14 new models carrying 
price tags under $100. Of these, 
five are billed as hi -fi units with 
the lowest priced "hi -fi portable" 
pegged at $39.95. All units except 
the two lowest -priced and a 45 
r.p.m: only model carry four -speed 
turntables. Top priced model is a 

de luxe hi -fi phono-radio console 
at $299.95. 

Another firm looking to more 
activity in both components and 
complete packaged hi -fi is General 
Dynamics' Stromberg Carlson Di- 
vision. Seven console phonos and 
phono -radio combination units 
have been introduced, ranging in 

price from $149.95 to $525. The 
company's "Custom Four Hun- 
dred ' line of components has been 
completely redesigned and restyled, 
in keeping with current market 
trends. 

A half dozen new mcdels feature 
the 1957 Admiral hi -fi phono line 
which was exhibited at the Music 
Trade Show. Table, ehairside and 
console units are included and all 
carry four -speed changers. The 
price range of $79.95 to $209.95 is 

considerably narrower than in a 

number of other lines. 
Unitronics Corporation, formerly 

known as Olympic Radio and Tele- 
vision Inc., and now affiliated with 
David Bogen Company and Presto 
Recording Corporation, leads off 
its new line with the Westbury, 
a hi -fi radio -phono -tape recorder, 
listing at $299.95. The company 
has also debuted its West German 
import line of hi -fi AM -FM radio- 
phonos, manufactured by Loewe 
Opta. The imported line will be 
marketed under the name Olympic - 
Opta. 

Old- Fashioned Model 
Guild Radio and Television Com- 

pany cops the crown this year for 
the most novel hi -fi equipment. 
The company unveiled its Grafo- 
nola unit, a hi -fi phonograph in- 
corporating the appearance of an 
old -f a s h i o n e d crank -operated 
gramophone. Most attention -get- 
ting feature is the horn speaker, 
typical of early sound reproduction 

Bethlehem 
Pushes Porgy 

NEW YORK -Bethlehem Rec- 
ords' recently announced three -LP 
"Porgy and Bess" package is 
getting a heavy consumer buildup 
which, diskery execs believe, will 
presell many buyers. 

According to Joe Quinn, public- 
ity chief for Bethlehem, a special 
"three -dimensional" dealer package 
has been developed with an actual 
"pullout" on the jacket, in the form 
of a handerchief, listing the more 
than 30 artists performing. The 
gimmick is reportedly ideal for 
window display and in -store use. 

Quinn said that the consumer 
program has reached about four 
million record buyers, which he 
described as one of the `largest 
campaigns in the industry for a 

release of this type." 

units. Incorporated in the 16v.$- 

inch horn is a five -inch tweeter 
speaker and the early American 
styled cabinet contains matched 
6 by 9 -inch heavy duty speakers. 
The set retails for $199.95. 

The Waters Conley Company, 
of Chicago, is also featuring a new 
line of phonograph models with 
the spotlight on the hi -fi portable 
model 856, listing at $79.95. Low- 
est priced entry in the line is 
$19.95. 

In the tape field, there was addi- 
tional news of interest to dealers. 
Bell and Howell's new table and 
portable tape recorders, formerly 
sold only thru photographic out- 
lets, and now being made avail- 
able to music -record -phono dealers 
on a selective franchise basis. New 
improvements, insuring noise re- 
duction and greater ease of opera- 
tion have been built into all current 
models of the firm's Miracle 2000 
and Stereotone tape recorders. The 
Bell and Howell hi -fi phono line 
includes six series of de luxe instru- 
ments retailing at prices from $595 
to $1,800. 

Also on the tape front were ster- 
eophonic tape playback units in- 
troduced by the V -M Corporation 
and RCA Victor. In both cases, 
the units are available at a popular 
price of under $300. Also both 
players have been styled to match 
existing hi -fi phono units in each 
line. In the case of the V -M bi- 
naural player, the unit is also a 

monaural recorder as well as 
player. 

Traffic Builders 
Any dealer stocking either of 

these lines can build plenty of 
store traffic by demonstrating the 
stern units and backing the dem- 
onstrations with solid local promo- 
tion. 

Other new lines, by major pro- 
ducers, in almost every ease, have 
been expanded and have more 
over -all market appeal, thru wider 
price spreads, than at any time in 
the past. The variety of styles, 
types, prices, the tremendously in- 
creased promotion budgets at the 
manufacturer level and reports of 
1956 sales running from 20 to more 
than 100 per cent over the same 
period a year ago, all augur well 
for a banner fall selling period, 
with bright prospects for the best 
holiday volums yet. 

79 Sign Up for 

N. Y. Hi -Fi Show 
NEW YORK - Seventy -nine 

manufacturers have nosy signed tip 
to exhibit their wares at the forth- 
coming Hi -Fi Show, to be run here 
by the Institute of High Fidelity 
Manufacturers. The show starts 
its three -day run September 27 at 
the New York Trade Show Build- 
in 

Promotional value of the show 
for dealers in this area will be in- 
creased with the entry of radio 
Station WQXR as an exhibitor. The 
station will reportedly do several 
live broadcasts from the show. 

Meanwhile, plans are under way 
for Institute sponsorship of similar 
shows in Los Angeles and San 
Francisco. Dates for the former, 
to be handled on a joint basis with 
the West Coast Electronic Manu- 
facturers' Association, are February 
6 thru 9, while February 15 thru 
18 have been set for the Northern 
California affair. 

NEW EQUIPMENT 

Pilot Radio has brought out the de luxe model 1040 hi -fi radio phono- 
graph in its 1957 line. The four -speaker unit is available in mahogany, 
cherry or blond and has a basic retail price of $475. 

The exclusive Essex model hi -fi radio -phono marks London Records' 
debut in the equipment field. The unit features a 20 -watt amplifying sys- 

tem, three -speed Garrard changer and all -wave radio as well. Designed for 

class trade, the set carries a list price of $795. 

Guild Radio and TV Corporation 

has reported heavy interest in its 

Grafanola hi -fi radio -phono com- 

bination. The morning glory flared 

horn and brass crank are keynotes 

of the early American styling. List 

price is $199.95. 

The V -M Corporation', Celeste 
model binaural tape player. The 
unit is matched to reproduce 
binaural tape with the "Fidelis" 
model hi -fi phonograph. The Celesje 
also records and plays monaural 
tape. Retail price is $250. 
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Show Biz Waits Ike's 
Action on Tax Bill 

By MILDRED HALL 
WASHINGTON -The box -of- 

fice world -both indoor and out- 
door -was still waiting breathlessly 
last week (3) to learn whether the 
President would sign the King Bill 
to lower admissions taxes. Feeling 
is current here that he will sign the 
admissions tax bill, in view of the 
compromise reached between the 
House and Senate in lowering the 
originally proposed $1 exemption 
level to 90 cents, as against the 
presently taxable 50 -cent level. 

The President did give his bless- 
ing to the musical side of the enter- 
tainment world, by signing a bill 
to incorporate the National Music 
Council (see The Billboard, August 
4). With his signature, went a 
Presidential salute to musicians and 
the important part they play in the 
life of our people. American music 
has brought us pleasurable distinc- 
tion at home and abroad." 

The council, which will repre- 
sent virtually "all of the major vol- 
untary musical organizations in our 
country," the President added, will 
include "symphony orchestras, song 
writers, choruses, educational as- 
sociations, publishers, labor unions, 
music clubs and others." 

Back on the tax front, Sen. 
Harry F. Byrd (D., Va.), chairman 
of the Joint Committee on Internal 
Revenue taxation, has announced 
that studies of all aspects of U. S. 
taxation will be made by the com- 
mittee staff this summer, under the 
direction of Colin F. Stam. One 
phase of the study will cover a "re- 

Petrillo Sets Up 
Office 

HOLLYWOOD -The establish- 
ment of a West Coast office of the 
American Federation of Musicians 
on a trial basis was announced 
here this week by union President 
James C. Petrillo. 

Officially disclosed by Local 47 
Vice -President Max Herman, Pe- 
trillo declared he is trying to learn 
if a permanent office of the Federa- 
tion is needed here "to eliminate 
possible difficulties encountered by 
all locals" because of the time dif- 
ference between here and New 
York. 

Phil Fischer, AFM vice- president 
and studio representative, said the 
action has been considered for sev- 
eral years but that it was probably 
given impetus by the recent revolt 
in Local 47. The office is sched- 
uled to open here about September 
1, and will be headed by Herman 
Kevin, currently president of the 
Portland, Ore., local, and a mem- 
ber of the International Executive 
Board. 

Kenin is expected to resign his 
post in Portland Local 99. A vio- 
linist and attorney, he was head of 
a subcommittee of the executive 
board which recently Investigated 
the Local 47 revolt. 

GILBERT TO 
PUBLISH BOOK 

HOLLYWOOD -L. Wolfie 
Gilbert, West Coast chairman 
and a member of the board of 
ASCAP, added another laurel 
to his career this week with 
the disclosure of the forthcom- 
ing publication of "Without 
Rhyme or Reason," a collec- 
tion of tales about vaudeville, 
songwriting and motion pic- 
tures, penned by Gilbert. 

Book will deal with Gilbert's 
behind- the -scenes experiences 
in the music business from the 
turn of the century on to the 
present day. Tome will be 
published by Vantage Press. 

view of the present excise system, 
with a view toward removing 
inequities." 

The staff has been given au- 
thority to "consult with the Treas- 
ury Department and any outside 
groups who may have knowledge 
of these matters." 

Vox to Bring 

Pantheon Here 
NEW YORK - Vox Records, 

one of the leading indie package 
producers, will introduce its low - 
priced Pantheon label to the 
United States around September 1. 
The line, consisting mainly of pop- 
ular classics, has been available in 
several European countries and in 
South America. It will retail here 
for $2.99 per 12 -inch disk. 

At the same time, Vox will step 
up its release of so- called "pop 
LP's, with five new disks and eight 
converted 12- inchers featuring pi- 
anist George Feyer, due in August. 

The Pantheon disks, which will 
be pressed in the States, will bow 
with a performance of Tschaikow- 
sky's Symphony No. 6 by the 
Trieste Philharmonic under Hein- 
rich Hollreiser, and of the Brahms 
Violin Concerto with Walter 
Schneiderhan and the Bamberg 
Symphony, Edouard Van Remoor- 
te! conducting. 

Tie new pop disks, all recorded 
in Europe, include "A Musical Por- 
trait in Hi -Fit George Gershwin," 
with Heinz Sandauer, piano and 
ork; several dance disks, and an 
addition to the label's musical 
travelog series: "Cook's Tour of 
Venice," with Gianni Monese and 
his orb. 

The Feyer "Echoes" disks, long 
the label's best sellers, have been 
sound -enhanced, and the pianist 
has added several recent hit tunes 
to each set. According to Vox vee- 
pee Larry Green, two additional 
12 -inch conversions will be added 
to the Feyer series in the near 
future. 

The Vox pops will continue to 
sell at $3.98, and the 'longer- play" 
Vox classics at $4.98. 

Mercury Lines 

Up '51 Albums 
NEWYORK -- Mercury Rec- 

ords' 1956 album program has 
been so successful that the label 
has already lined up production 
plans on about 40 new pop LP's 
for release in 1957. The packages 
will practically all feature newly 
recorded material. 

The firm, which started a big 
promotional push on packages at 
the beginning of this year, will 
have released 125 LP's by the end 
of 1956. Mercury artist and reper- 
toire chief Art Talmadge credits 
the label's one -cent -bonus LP ro- 
motion (introduced this summer as 
being a major contributing factor 
to the company's LP boom this 
year. 

Moe Gale to 
Face Surgery 

NEW YORK -Moe Gale, well - 
known man about rhythm and blues 
and Cale Agency topper, has been 
hospitalized at Mt. Sinai here. Gale 
is suffering from an intestinal ail- 
ment and will undergo surgery 
Wednesday (8). 

TRIPLE CROWN 
TO RAY PRICE 

NEW YORK -- Ray Price 
has won The Billboards "Tri- 
ple Crown Award" for his 
Columbia recording of "Crazy 
Arms." In the July 28 issue 
of The Billboard this record 
hit the top position on all 
three country and western 
charts (Best Sellers in Stores, 
Most Played in Juke Boxes 
and Most Played by Jockeys). 
The presentation will take 
place sometime in the next 
week (see further details in 
future issue). This is Price's 
first Triple Crown. 

Previous winners in the 
country and western field 
were Elvis Presley for "Heart- 
break Hotel" in April, 1956; 
Tennessee Ernie Ford for 
"Sixteen Tons" in January. 
1956; Carl Smith for "Loose 
Talk" in February, 1955, and 
,Webb Pierce, who won four 
awards in 1955, for "Love, 
Love, Love" in November; "I 
Don't Care" in August, "In 
the Jailhouse" in March and 
"More and More" in January. 

Home Fun Tab 

Plenty High 
HOLLYWOOD -- Money spent 

on home entertainment continues 
to be the foremost source of recrea- 
tion spending by Americans, with 
$2,380,000,000 spent on radios. 
television receivers, records and 
musical instruments during 1955. 

A report on personal consumption 
expenditures released by the U. S. 
Department of Commerce last 
week revealed a gain of $156,000,- 
000 for home entertainment pur- 
chases over 1954. Latter field led 
all other expenditures by a wide 
margin, with the sale of magazines, 
newspapers and sheet music second 
with $1,742,000,000. 

Admissions to motion picture 
theaters totaled $1,286,000,000 
compared to $1,275,000,000 for 
1954, while legitimate theater and 
opera grossed $221,000,000. Home 
entertainment spending has risen 
approximately 12 per cent since 
1952, with the likelihood of an ad- 
ditional gain of 5 per cent to be 
made during 1956. 

Total recreation spending has 
risen from approximately $11 bil- 
lion to in excess of $13 billion in 
the period 1952 -1955, while the 
total personal consumption expendi- 
tures have increased from $218 
billion to almost $254 billion in the 
same period. 

Report showed spectator sports 
grossed $231 million, commercial 
participant amusements $631 mil- 
lion, pari- mutuel net receipts were 
$426 million and club and other 
fraternal organization events totaled 
$590 million. 

Urania Bows 
Fall Program 

NEW YORK -Urania Records 
unveiled its fall merchandising 
program to distributors last week. 
Plan includes a discount program 
for dealers, dating and 100 per 
cent exchange privilege on entire 
catalog. 

Effective August 1 thru Septem- 
ber 15, the dealer is allowed a 10 
per cent discount on entire catalog. 
Dating provides for one half Sep- 
tember and one half October. 
Salesmen will be given promo- 
tional material for the drive. 

Davo Rothfeld was appointed 
sales and merchandising manager 
for Urania by President Sieg Bart. 
Rothfeld announced the appoint- 
ment of Ideal Record Distributors 
to handle the line exclusively in 
the New York metropolitan area. 

Read Granted 

Restraining 

Order Vs. AFM 
HOLLYWOOD - Cecil Read, 

expelled from the American Fed- 
eration of Musicians for leading a 
revolt against the union recently, 
was granted a temporary restrain- 
ing order by Superior Court Judge 
Clarence Hanson here last week 
(21), preventing the Federation 
from interfering with his right to 
work. 

The unprecedented ruling, in ef- 
fect, says that a member of the 
AFM may not be levied the op- 
.portunity to work as a musician, 
despite existing Federation regu- 
lations and previous history of sim- 
ilar eases which have all but tolled 
the end of a musician's career. 

The injunction was handed down 
over objections raised by AFM 
Counsel Michael Ludde and Henry 
Kaiser, who had previously indi- 
cated during the court hearings 
that in injunction, in effect, would 
serve to indicate that the union 
would prevent Read from seeking 
employment. Judge Hanson en- 
joined the Federation from enforc- 
ing provisions of the AFM bylaws 
which would have put Read's 
name on the accepted union taboo 
lists; namely, its "do not perform 
for or with" and "suspended" lists. 

Read, however, was denied full 
membership privileges, the right 
to attend meetings and access of 
union facilities. 

Local 47, meanwhile, elected 
Max Hernian a vice -president and 
Lou Butterman, trustee, at a routine 
membership meeting. Both had 
been temporarily appointed to re- 
place the positions of deposed 
members. Election of Herman and 
Butterman gives dissident forces 
the balance of power on Local 
47's board of directors. Herman, it 
was learned, has held a series of 
meetings with AFM Attorney 
Henry Kaiser, designed to effect a 
truce in the local's fight with the 
Federation and aimed at correcting 
local inequities thru peaceful nego- 
tiation. 

Decca Pacts 

Slenczynska 
NEW YORK -- Pianist Ruth 

Slenczynska, former American child 
prodigy and pupil of Rachmaninoff, 
Schnabel and Cortot, has been 
signed to an exclusive, long -term 
pact by Decca Records for its Cold 
Label. 

Miss Slenczynska retired follow- 
ing her childhood career but en- 
gaged on a new career last May 
when she appeared on the TV 
show, "This Is Your Life." Since 
then she has been booked by the 
National Artists Corporation for 
more than 60 concerts with the 
Boston Pops Orchestra tinder Ar- 
thur Fiedler, and for a Carnegie 
Hall concert October 27 with the 
New York Philharmonic Symphony 
under Dmitri Mitropoulis. The 
artist's biography is being written 
by Louis Biancoli for spring 1957 
release. 

Is Horowitz, Decca's director of 
classical artists and repertoire, said 
Miss Slenekynska's first LP will be 
released lase this fall. 

Arnold Shaw Pens 
'West Coast Jazz' .. . 

Arnold Shaw, professional man- 
ager of Edward B. Marks Motte, 
novelist and savant, has written 
an exhaustive, informative piece on 
"West Coast Jazz" which appears 
in the September issue of Esquire. 
The magazine also carries a special 
profile of Shaw. 

MORRIS STRONG 
ON B -S CHARTS 

NEW YORK -- The E. II. 
Morris publishing outfit is hot 
right now, with three tunes 
on the best selling charts, and 
two just off the list. The 
three chart records are the 
Chordettes' "Born to Be With 
You," "Canadian Sunset," and 
Nat Cole's "That's All There 
Is to That" Still going strong 
sales -wise are Cathy Carrs 
"Ivory Tower" and Frank 
Sinatra's "How Little We 
Know." General professional 
manager Sidney Kornheiser 
also points out that all of the 
tunes are "copy sellers." 

Grade Merger 
Aids GAC in 
Foreign Field 

NEW YORK -- Merger plans 
between the General Artists Cor- 
poration and the Lew and Leslie 
Grade Agency's U. S. operations 
were finalized here August 1, and 
the latter firm moved its local of- 
fices over to GAC's new office 
space in the Crowell- Collier Build- 
ing. 

Eddie Elkort, who has headed 
up the Grade operation here, goes 
along with the deal as a GAC 
veepee. The merger with the Lon- 
don agency puts GAC in the 
foreign booking field in a big way. 
The Grades' main offices in Eng- 
land will continue to represent 
GAC talent abroad. 

Meanwhile GAC is discussing 
still another merger pact with the 
Cale Agency here. However, no 
decision has been made at this 
time. CAC last year took over the 
George A. Hamid Agency, one of 
the biggest outdoor booking outfits 

Heller Opens 
Own Distrib 

NEW YORK -Eddie Heller, 
owner of Rainbow Records, this 
week will open up his own distrib- 
uting organization here. Outfit 
will be called Live-Wire Distribut- 
ing Corporation and, according to 
Heller, will handle other lines in 
addition to Rainbow. 

This new set -up follows on the 
heels of a split between Heller and 
Jerry Blaine's Cosnat Distributing 
chain, which has handled the line 
for several years. In Philadelphia 
last week, Rainbow dropped Cosnat 
for David Rosen Company, and in 
Newark for Essex Distributing. 

Unique Taps 
Movie Talent 

NEW YORK -- RKO Unique 
Records has ranged into the mo- 
tion pic field for its latest talent 
pactings. The diskery has signed 
Jane Powell, Piper Laurie and 
Gloria DeHaven to new contracts. 
Other newcomers to the fold in- 
elude the Skylarks, who perform 
regularly on the Dinah Shore TV 
show, and singer Bob Craybo. 

Miss Powell's first disk will be 
the sound -track album ou her new 
flick, "The Girl Most Likely." 

Coral Records in 
New Queens Plant 

NEW YORK - Coral Records' 
New York distributing outlet, long- 
time resident of Tenth Avenue 
here, has moved to expanded quar- 
ters in Queens. All local dealers are 
being invited to inspect the mod- 
ernized plant, according to Howard 
Kaye, branch manager. 
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Name. Bands on Networks 
Continued from page 38 - 

pointed reference to NBC's new 
10 a,m. to noon "Bandstand" pro- 
gram. 

ABC's band shows include Paul 
\Vhitemans "Best Bands in the 
Land" (Monday thru Saturday, 
9:35 -9:55), which features remote 
pick -ups from various ballrooms 
across the country. This week's 
line -up includes Art Mooney, Ralph 
Flanagan, Henry Jerome and Fred - 
die Martin. Martin, playing from 
the Cocoanut Grove, Los Angeles, 
is aired over three webs this week - 
ABC, NBC's "Bandstand" and CBS 
(Sundays, 12:30-1 p.m.) The ABC 
radio network also airs "American 
Music Hall" (across- the -board from 
8 to 9:25 p.m.) which features the 
bands of Glenn Osser, Ralph Her- 
man and Arnold Eidus. 

Parade of Bands 
NBC -Radios talent line-up for 

"Bandstand" includes Lombardo 
(who also has a syndicated film 
series), the Dorseys (also aired over 
CBS noon -12:30 p.m. on Sundays 
and CBS -TV's "Stage Show), 
Ralph Flanagan, Lionel Hampton, 
Russ Morgan (who has his own 
daily CBS-TV s h o w), Claude 
Thornhill, Les Elgart, the Glenn 
Miller Band directed by Ray Mc- 
Kinley, \Vayne King and Freddy 
Martin. Negotiations are also on 

"I WANT YOU 

I NEED YOU, 

1 LOVE YOU" 
Recorded by 

ELVIS 
PRESLEY 

RCA VICTOR 

ELVIS PRESLEY MUSIC, INC. 

Sete Selling Agent: 

Hill & Range Songs, Inc. 

"I ALMOST 

LOST MY 

MIND" 
Recorded by: 

PAT BOONE 
DOT 

ST. LOUIS MUSIC CORP. 
Sete Selling Agent: 

Hill age Songs, Inc. 

I PROMISE 

TO REMEMBER 
ecerded by 

rRANsIE LTMANa ... 
THE iEEN AtaENS....tee 

r' "ensued by 

Buchanan d Goodman 

Kahl t4usic Cc. 

for Shep Fields, Fred Waring and 
Ted Weems to do guest stints on 
the show. 

McKinley and the Miller band 
have been going into percentage 
on practically every one -nighter 
during their current road tour. Stan 
Kenton is also chalking up impres- 
sive road percentage figures. Last 
week he went into percentage at 
the Ches-arena, Cheswick, Pa., al- 
tho the promoter had tried to can- 
cel the date earlier for fear the 
steel strike would cot the gate 
down to zero. 

Other NBC shows spotlighting 
bands are `,National Radio Fan 
Club," "The Al Collins Show" (Lar- 
ry Sonn orchestra), and "Monitor,' 
which spotlights a flock of band 
remotes from ballrooms across the 
country each weekend. Fred War - 
ing's deejay show will also feature 
live band music shortly. NBC -TV 
band shows include 'Bandstand," 
the new Frankie Carle show and 
Ina Ray Huttons's all -girl orchestra. 

CBS Line -Up 
CBS -Radio has a busy hand 

schedule on Saturdays and Sun- 
days, with Alan Freed's orchestra 
under the direction of Sam (The 
Man) Taylor beard on Saturday 
nights. Shows starring the Dorseys, 
Freddy Martin, Alfredo Antonini, 
Percy Faith, Bernie Leighton, and 
a flock of remotes-featuring Kaye, 
Woody Herman, Martin, Oscar Du 
Mont, etc.-are aired from Sunday 
noon and on into the evening. 

Also heard on CBS Saturday is 
Eddie Collins (pseudonym for a 
long -haired conductor) who pays 
tribute to leading bands on Up- 
beat Saturday Night," using the ba- 
toner's books to play in their man- 
ner. Thornhill, Basic and Ellington 
have been honored to date. 'Treas- 
ury of Music," another CBS Satur- 
day show, features Harry Sosnik's 
orchestra, with Basic, Armstrong 
and Goodman as recent guests with 
their bands. The CBS -TV band 
show line -up includes Russ Mor- 
san, Bob Crosby and the Dorseys' 
Stage Show." 

Victor. Eecs 
Continued front stage .36 

Dave Finn, merchandise manager; 
Bill Alexander, advertising' man- 
ager; Alan Kayes, Red Seal artists 
and repertoire director; John Tri - 
fero, manager of Personal Music 
Service; Carl Bosser, head of pop 
album promotion; C. J. Lutes, Red 
Seal album promotion; Ed Walker, 
pop album a. &r.; George Nutting, 
International and Record Division 
liaison exec, and eight regional 
field mets. 

The home office execs have 
scheduled regional meetings on 
Monday (6) in Atlanta, Boston, 
Chicago, Cleveland, Dallas and 
New York. Distrib meetings will 
be held in those cities the same 
day and on the three following 
days. Bob Yorke will wrap ap the 
meetings in Denter next Monday 
(13). 

Granz Diskeries 
Continued from page 36 

cents in 35 cities scheduled. Tour 
closes in San Francisco October 1:5, 
Talent set to appear includes the 
Gene Krupa Quartet. the Modern 
Jazz Quartet, Oscar Peterson Trio, 
Ella Fitzgerald, Joe Jones, Sonny 
Stitt, Stan Getz, Illinois Jacquet, 
Flip Phillips, Roy Eldridge and 
Dizzy Gillespie. Houses will be 
scaled at $2.75. $3.75 and $4.75, 
with Gran. predicting a toua! gross 
in excess of $700,000 for the tour. 

To further promote its extensive 
line of LP's via disk jockeys, the 
company will shortly release a spe- 
cial "disk jockey sampler." featur- 
ing material (Mtn all labels. Sam- 
pler will be available to stations 
at $1 thru the diskerv's network of 
distributors. 

DEAN CULT 

Two Disk 
Tributes 
Released 

NEW YORK -The slightly 
eerie fan cult movement in memory 
of the late movie star James Dean 
has invaded the music business, 
with two disk- tributes to the actor 
bitting the market this week. For- 
est Records is releasing His Name 
Was Dean" by Nathan Russell, and 
M -G-M is marketing Art Mooney 's 

, two -sided "Tribute to James Dean" 
platter, featuring themes from his 
last two pictures, "Rebel Without 
a'Cause" and "East of Eden." 

Leonard I. Wolf Enterprises here 
is readying special promotional 
campaign on the Russell record, 
highlighted by a series of radio and 
TV appearances by Hollywood 
actress Veronica Lake. Miss.Lake 
will visit deejays to plug the disk 
and talk about Dean. Wolf Iras also 
net up an extensive campaign on 
the dealer level, involving special 
mailing pieces for Dean fan clubs, 
windows displays, etc. 

M -G-M is packaging the Mooney 
platter in a special sleeve, featuring 
a photo of Dean "suitable for 
framing" and stills from the two 
movies. There are five fart tnaga- 
zines- contents of which are en- 
tirely devoted to stories about 
Dean (one purporting to have an 
exclusive "message from beyond") - 
on the market right now, but to 
date the disk industry hasn't been 
able to cash in on the promotion. 

Dylan Todd recorded. a folksy 
item, "The Ballad of James Dean," 
for Victor last March, but at that 
time the Dean cult hadn't reached 
its present semi -fanatical state. 

Swedish Jazz 
Musicians to 
Cut 30 LP's 

STOCKHOLM -A number of 
top -ranking Swedish jazz ususikess 
have been lined up to curt a series 
of 30 long -playing platters by the 
Philips firm of Holland. Longest 
disk will run 12 minutes. Among 
the musicians are Kenneth Fagger- 
lu nd, Willy Lundin Bengt 'fall- 
berg, Nils -Bertil Dalslander, Rune 
Gustafsson, Bengt Carlson. Bengt - 
ame Wallin -mostly from Stock- 
holm and Gothenburg -and Kucsd 
Jorgensen, a Danish pianist. 

George Avakian, of the Colum- 
bia record firm, "discovered" the 
Swedish players while on a tour of 
Sweden, and persuaded the Philips 
firm to make the series of record- 
ings, which are to be marketed, by- 
Philips and Columbia, is many 
countries, including the United 
States. They will be on the market 
in the near future. 

NBC Publishing 
Continued from page 36 

set for TV showcasing this Septem- 
ber with Kay Starr, Louis Arm- 
strong and Buster Keaton. RCA 
recorded Armstrong here last week, 
with Miss Starr set to etch her por- 
tion shortly. Spectacular is being 
produced by Miss Starr 's manager, 
Hal Stanley, 

"The Soft Touch," with a score 
by Sammy Fain and Jack Brooks, 
is the first teleshow which will be 
published by the new NBC arm. 
RCA Victor is also expected ti, re- 
cord the show. "jack in the Bean- 
stalk," by Helen Deutch and Jerry' 
Livingston, is also considered a 
li':ely wax prospect, altho publish- 
ing rights to the score have been 
acquired by Chappell. Another 
Hal Stanley production for showing 
later this fall, tentatively titled 
"Frank Merriwell and the Rover 
Boys," will also use original music, 
with an album also under consid- 
eration. 

Merc. Distribs 
Continued from page 38 

tin, an ex- Billboard music editor 
who joined the label as director of 
the Eastern division a year and a 
half ago, concentrates on special 

i market sale's - chains, syndicates 
and rack jobbers. Lou Klayman 
was recently promoted to Eastern 
sales manager, and Johnny Sfppel. - another ex- Billboard man - is 
covering the Midwestern region. 
Lee Palmer supervises the West 
Coast, while Dee Kilpatrick, Mer- 
cury s country and western chief, 
also acts as Southern regional 
manager. 

24 -f1our Service 
According to Price, Mercury's 

sales and distribution organization 
is now act op to service the entire 
country within 24 hours on any 
records. 

Altho there has been strong 
competition among labels for indie 
distributor services over the past 
year, Mercury lias built up its cat- 
alog to midi an extent during the 
sanie period that it now offers a 
strong incentive for distributors to 
take the line on an exclusive basis. 
The label, 'chich has scheduled a 
big push on package merchandise 
this year. has more than doubled 
its LP output since last year. Its 
catalog now contains 196 pop LP's, 
90 jazz. 117 classical and 121 kid 
package's. 

i.meng the three new company - 
controlled branches, the Pittsburgh 
area was formerly serviced by 
.Uco; Saw Francisco, Melody Sales; 
Cleveland. Ohio Record Sales; Phil - 
adNphist. David Rosen, Inc. Walt 
Lee heads up the San Francisco 
branch. while Frank Berry, who 
managed the Cleveland branch for 
Ohio 'Record Sales, continues in 
that post. Other company -con- 
trolled offices are located in New 
York, Boston, Chicago, Milwaukee, 
St, Lrnsis and Los Angeles. 

Freed Sets 
R 'n' R Bill 

NEW YORK - Deejay Alan 
Freed, of CBS and \VINS, will pre- 
sent a second amtiversary rock and 
roll stageshow at the Brooklyn - 
Paramount theater here beginning 
August 28. 

The show. which will run for 
10 days, will feature Fats Domino 
and luis orchestra, Frankie Lyman 
and the Teen -Agers, Joe Turner, 
tine (leftunses, the Harptones, the 
Penguins. Mabel King, Jimmy 
Cowelsi s Hoseroc'kers, Jean Chapel, 
and Alan Freed's rock and roll 
hand, featuring Al Sears, jimmy 
Wright, Freddie Mitchell, Bud 
Johnson and Panama Francis. 

Canada Grabs 
LP Bargains 

VANCOUVER, B. C, -- Hottest 
retail item over the weekend in 
Vancouver was a shipment of 5,000 
long -pla, in,g Remington records 
that wwut On sale in department 
stores awl record shops at three 
for $3.97, 

Bargain -hunting crowds cleaned 
out most dealers before they could 
turn around, according to Western 
Canada distributor Emerson Short. 
The 12-inch records are normally 
priced at $1.98 each, but the spe- 
cial was offered as part of a Can- 
ada -wide summer promotion. 

Cap Fall Sales 
Continued from page 38 

on a series of nationwide radio 
and TV appearances tied to her 
single etching of "True Love" from 
the Cole Porter musical, Capitol 
also picked np the tab for sponsor- 
ship by the telecast of the "High 
Society" premiere here last week 
at the Pantages Theater. 

Zephyr Lines 
Up 17 Distribs 

NEW YORK = The newly 
formed Zephyr Records, scheduled 
to issue its first releases August 15, 
has lined up 17 distributors to 
date. More distributor pactings 
will be announced by the firm 
shortly, according to prexy Ceorgie 
Hormel, 

Distributors inked by Zephyr 
sales- recording director Bud Free- 
man include Leonard Smith, Inc., 
Albany, N. Y.; General Distribut- 
ing, Baltimore; Records, Inc,, Bos- 
ton; Faysan, Buffalo; Garment. 
Chicago; Benart, Cleveland; Al- 
lied, Hartford, Conn.; Centra, Los 
Angeles; Tru -Tone, Miami; D & D, 
Minneapolis; Essex, Newark, N. J.; 
A -1, New Orleans; Alpha, New 
York; Lesco, Philadelphia, Erie, 
San Francisco; Am -Par, Seattle - 
Portland; Morris, Toronto, Candit. 

America's New faoieecd 
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PERRY COMO 
RCA Victor 

JACKr LEWIS 

AMERICAN MUSIC, INC. 
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IF I'M ELECTED 

(TO BE THE ONE YOU LOVE) 

EDDIE FISHER 

Bourne. Inr. 
136 W. 52d St. N.Y.C., N.Y. 

"make me a 
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THE BILLBOARD'S WEEKLY 

Packaged Records Buying Guide 
Best Selling Pop Albums 

Albums are ranked in order of then national sales strength at 

Ma real) level according to The Billboard's weekly survey of top 
dealen to al) key markets 

I. MY FAIR LADY -Original Cast Columbia OL 5090 

2. CALYPSO -Harry Belafonte RCA Victor LPM 1284 

3. ELVIS PRESLEY RCA Victor LPM 1254 

4. CAROUSEL -Sound Track Capitol 694 

5. BELAFCNTE -Harry Belafonte RCA Victor LPM 1150 

8. SONGS FOR SWING'N' LOVERS -Frank Sinatra .Capitol W 853 

7. THE KING AND I -Sound Track espied W 740 

8. PICNIC -Sound Track Decca DL 8320 

9. OKLAHOMA! -Sound Track Capitol SAO 595 

10. THE EDDY DUCHIN STORY -Sound Track Decca DL 8289 

11. THE MOST HAPPY FELLA -Original Cast...Columbia OL 5118 

12. NIGHT WINDS -Jackie Gleason Capitol W 717 

12. THE PLATTERS Mercury MG 20146 

14. FOUR FRESHMEN AND FIVE TROMBONES ....Capitol T 683 

15. BUBBLES IN THE WINE- Lawrence \Velk Coral CL 57038 

Pop Albums Coming Up Strong 
A listing of newer pop albums showing strong trade actan. compiled 

thru a survey of ell major markets these albums figure strongly as 

potential entries on Mt national best selling pop albums chart 

1. Say It With Music 

2. Lonely Girl 

3. High Society 

4. Passport to Romance 

5. Waltzes of Irving Berlin 

6. Dream Dancing 

Lawrence Welk 
Coral CRL 57 041 

Julie London 
Liberty LRP 3012 

Sound Track 
Capitol \V 750 

Percy Faith 
Columbia CL 880 

Mantovani Ork 
London LL 1152 

Ray Anthony Ork 
Capitol T 723 

Most Played by Jockeys 
Albums are ranked in order of the greatest number of plays on disk 
jockey radio shows thruout the country. Results are based on The 
Billboard's weekly survey among the nation s disk jockeys. 

1. SONGS FOR SWINGIN' LOVERS -Frank Sinatra ..Capitol \V 653 

2. MY FAIR LADY -Percy Faith Columbia CL 895 

3. MY FAIR LADY -Original Cast Columbia OL 5090 

4. EDDY DUCHIN STORY -Sound Track Decca DL 8289 

5. COLE PORTER SONG BOOK -Ella Fitzgerald 
Verve \IG -V- 4001 -2 

6. HIGH SOCIETY -Sound Track Capitol W 750 

7. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

8. FOUR FRESHMEN AND FIVE TROMBONES..Capitol T 683 

L KING AND 1 -Sound Track Capitol W 740 

10. ELVIS PRESLEY RCA Victor LPM 1254 

Review Spotlight on ... 
Pop Albums 

SOLO MOOD (1 -12") -Paul Weston Ork. Colum- 
bia CL 879 
This follow -up to Paul Weston's successful 
"Mood for 12" LP should also chalk up an 
impressive sales record. The same group of 12 
ace solo instrumentalists are spotlighted sepa- 
rately on their respective instruments (Ziggy 
Elman on trumpet for "The One í Love ; 

Barney Kessel, guitar, "Autumn its New York "; 
etc.) on 12 melodic standards. Fine for hi -fi 
fans. Cover is an eye -catcher for summer 
displays, 

Jazz Albums 
CLIFFORD BROWN AND MAX ROACH AT 

BASIN STREET (1 -12 ") - Clifford Brown, 
Trumpet; Max Roach, Drums; Sonny Rollins, 
Tenor Sax; George Morrow, Bass; Richie 
Powell, Piano. EmArcy MC 36070 
The erstwhile team has made the best -selling 
list before, and this new issue could be the best 
of all their disk efforts. Here one may realize 
the great loss to jazz when Brown and pianist 
Powell perished recently in an accident. Be- 
sides particularly clean, soaring and inspired 
trumpeting by Brown, this offers fertile, dy- 
namic, Parker -inspired tenor by Rollins and the 
usual model "melodic" drumming by Roach. A 
surprising, ingenious "Love Is a Many- Splen- 
dorcd Thing" (4:09) can grace a wide variety 
of dcejay segs. 

Folk Albums 
NEW FOLK SAMPLER (1- 12")- Elektra SNIP 2 

A wide selection of folk styles and a number of 
distinguished folk singers are represented on 
this fine $2 disk special. There are 18 

songs in all, typical of many cultures (Haiti, 
Mexico, Israel, France, Nova Scotia and Ameri- 
can. In the latter category are several of the 
Appalachian, Elizabethan- rooted epics, These 
are fine performances, exceedingly well re- 
corded, which makes the package not only a 
good potential seller in its own right, but an 
excellent showcase for all of the albums repre- 
sented on this disk. A rich addition to any 
collection, 

Album Cover of the Week 

MILSTEIN MINIATURES, Capitol P 8339. 
The cover of this classical violin program is 

a model of elegant taste. Full color photo 
portrays a grouping of white. figurines 
against soft -toned background. Theme can 
be carried out in windows with actual 
plaster figures of composers which are 
standard props in many music stores. 

Reviews and Ratings of New Albums 

Popular Classical , 
FRANKIE CARLE'S FINEST On TORELLI: CONCERT GROSSI. NOS. 2, 

(t -t2 ") 
3. 6, 9 AND 12 FROM OPUS 8 

Victor 1.P.\I 1153 t1 -12") I Mustcl Eoto LC 32t7 78 
Frankie Carle's piano style - We. Fanciers of pre- classical or so- called 
like and nimble -is virtually a stand- Isseariy. music will find this one of the 
and commodity with a mown sales Season's top prizes. Torelli, who preceded 

and undoubtedly influenced and inspired potential. His performance is as 
pleasant as ever, the album's reper- 
toire including such standards as 
"Whispering," "Sunrise Serenade.' 
"Blue Moon," etc. Dealers can expect 
to move this package okay. 

LOVE 76 
Julie Wilson (1.12 ") 
Dolphin 6 

There's a lush and colorful photo of 
Miss Wilms on the cover of This new 
package to kick up interest and the 
disk itself is no letdown. The kal, 
who recently moved into the Ncw 
York cast of "Pajama Game," offers 
a sultry set of torchy mood tunes. 
She setts them with her low and 
husky style, backed with a sharp 
14-man ork directed by Phil Moore. 
The tine selection of tunes include 
"From This Moment On." "You 
Should Have Told Me," "I'm Thru 
With Love" and "You've Got Ste 
Crying Again." A most display 
worthy and salesworthy package. 

THE MUSIC OF LECUONA 76 
Stanley Black and his Ork (1.12 ") 
London 1438 

BBC band leader Black should pull 
extensive detiay coverage here with 
Mis lush, string -laden collection of 
Lemon's popappeal Compositions - 
"Siboney." "Matagucna," "Andalu- 
cia.' etc. The exotic Latin instrumen- 
tals are highly melodic and handled 
with sufficient respect arrangement - 
wise so that the album can be 
moved in the semi-classic market as 
well as pop. Smerat of the sides 
have been released before as pan of 
other Black packages. 

RED PRYSOCK ORK 75 
(t -12'h 
Wing MOW 12007 

One of the leading exponents of rock 
and roll blows his wild tenor sax 
thru a dozen lusty and explosive 
instrumental bands on this new pack- 
age. All the numbers suing with a 
relentless beat and Prysock's horn is 

( Continued on page 46) 

Vivaldi, died in 1709. He was one of 
the key developers of the concerto Corm, 
as these works indicate, but the content 
of his work apparently avoided the same- 
ness of his contemporaries' produce. The 
well -known and accepted Italian I Musics 
unit and soloists turn in readings that 
are musically and stylistically flawless. 
May be recommended and sold to a large 
audience. 

ROY HARRIS: SYMPHONY NO. 7; 
SYMPHONY 1933 11 -12"1 - PhltadeM 
phla Orchestra; Eugene Ormandy, 
Cond.; Boston Symphony Orchestra; 
Serge Koussesltrky, Cond. Colombia 
1111. 5095 78 
Harris'. No. 7 could be something of a 

sleeper. Certainly it's one of the most 
impressive symphonic works produced in 
recent years, and Ormandy's reading af- 
fords plenty of nobility and sonority. It 
might be likened to a more modern, 
economical American -style Sibelius, and 
as such, is fairly accessible to the average 
symphonic buyer. Hi -fi bugs will like 
the broad brass choirs especially. The 
1933 work on Side Two is a re -issue from 
the early 1940's, made between the Boston 
Ork's Victor contracts. Despite the poor 
sound. there is merit in the work and in 
the affectionate reading- No other ver- 
sions are available of either work. Musi- 
cally, an important entry, altho sales will 
depend on each dealer's enthusiasm for 
No. 7. a real find. 

BEETHOVEN: 32 VARIATIONS IN C 
MINOR; TSCHAIKOWSKV: TRIO IN 
A MINOR, OP. 50 11.12 ") - Gltels, 
Piano; Rostcopovlch, Cello; Kogan, 
Violin. Heritage 1203 71 
The Gilds Piano Variations and the 

Trio tie Me same performances originally 
coupled on an A440 LP. The Tschaikow 
sky reading has strong competition from 
tfeifetz- Rubenstein- Piatigorsky, but the 
current vogue for the Soviet perform.; 
Can pay off in moderate sales. Gilets 
and Rostropovich have built audiences 
here thru their recent appearances, while 

(Continued on page 46) 

Jazz 
JAZZ FESTIVAL SAMPLER 82 

(1.12 ") 
Kapp KS 1 

The Kapp Sampler sells for 51.49, 
and the big line-up of names on the 
cover -most of whom are ultimpor 
rant -will impress uninformed jars 
shoppers. The lazz itself, some of 
which is gleaned from the old Trend 
catalog, is of a slick, over -polished 
variety, and ofttimcs merely fringe 
jau. However, jocks who like "bor- 
derline" iazz for their pop show's will 
find much to work with here. In- 
cludes material by such as the ell 
Lu's, Dave Pell Octet. the Harris - 
Leigh Baroque Band. George Siravo 
ork, Matt Dennis, Jerry Fielding ork, 
etc. At the price, buyers can't go 
far wrong. 

LOSERS WEEPERS 88 
1Vini Beatty 11 -EP) 
Key EP 512 

\Vint Beatty, a most competent pian- 
ist in a modified jars groove, doubles 
on vocal with very satisfactory re- 
sults. Gal has a relaxed, but none - 
Mcteu animated, expressive style as 
she sings "I'm Through With Love," 
"It Never Entered My Mind," and 
the lesser known " Pousse Cafe" and 
"Come Spring." Miss Beatty has a 
strong feel for this type of material, 
and with the proper exposure she 
should lind her market among the 
more hip spinners. 

THE DAVE PELL OCTET PLAYS 
BURKE AND VAN HEUSEN 78 
(t -12 ") 
Kapp KL 1034 

Material derives from earlier Trend 
releases, acquired by Kapp. lia less 
interesting and not as well recorded 
as Pell's more recent Atlantic set, 
but it's charming salon razz played 
with great skill by such as tenor 
gasman Pell, guitarist Toni Rizzi, 
trombonist Ray Sims and trumpeter 
Don Fagerquist. Several routine vo- 
cals are by Lucy Ann Polk. Tunes 
include "It Could Happen to You,' 
and a smart "All This and Heaven 
Too" scored by lack Montrose. Other 
arranaeme0H are by Shorty Rogers, 
Bill Holman, etc. Most of the tunes 
will appeal to jocks. 

(Continued on page 46) 
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Check with the man from 9 

Bob Kerns, Times- Columbia Distributors, Inc., Newark, N. J. 

LUMBIA 
..cotu,aatc 

BEST SELLING POP SINGLES 
THE BUS STOP SONG (A PAPER OF PINS) 

A HOUSE WITH LOVE IN IT 

The Four Lads 40736..4.40736 

1. Whatever Will Be, Will Be (Oue Sera, Sera) -I've Gotta 

Sing Away These Blues.. Doris Day 40704 4-40704 

0 2. "Studio One Theme -Song for a Summer Night 

(Instrumental) -Song for a Summer Night (Vocal) 

Mitch Miller 40730..4.40130 

0 3. You Don't Know Me- Enchanted.. Jerry Vale 40710. 4.40710 

LI 4. Ghost Town-I'll Be Around.. Don Cherry 40705. 4-40705 

5. From the Candy Store on the Corner to the Chapel on 

the Hill- Happiness Street.. Tony Bennett 40726..440726 
El 6. Miracle of Love- Unwanted Heart.. Eileen Rodgers 40708..440708 

BEST SELLING POP ALBUMS 
SOLO MOOD 

Paul Weston CL -879 

0 1. My Fair Lady.. Rex Harrison, Julie Andrews, 

Original Cast 015090..6.5090 

H2. Passport fo Romance..Percy Faith 01880 

3. Ambassador Batch..Louis Armstrong and His All Stars..(1840 B -840 

4. Swingir For Two. Don Cherry ....CL-893 .. B-8931.. B- 8932.. B -8933 

0 5. Songs of the South.. The Norman tuba(( Choir Cl- 860..8.860 

6. Brubeck Plays Brubeck..Dave Brubeck CL818 

BESTSELLING MASTERWORKS 
BEETHOVEN: SYMPHONY NO. 5 

MOZART: SYMPHONY NO. 40 
OrmondyPhiladelphia Orchestra 

ML -5098 

01. The Most Happy Fella ..Original Cast 031. 240..01.5118..6.5118 

2. Rachmaninoff: Concerto No. 2..Istomin, 

Ormandy-Philadelphia Orchestra ML-5013 

3. Mendelssohn.: Violin Concerto /Mozart: Violin 

Concerto No. 4..Oistrakh-Philadelphia Orchestra M1-5085 

04. Vivaldi Double Concerto..0islrakh, Stern, 

Ormandy.Philadelphia Orchestra ML -5087 

0 5. Brahms: Double Concerto ..Walter, Stern and Rose Ml -5076 

0 6. Noel Coward at Las Vegas Ml-5063 

BEST SELLING FOLK RECORDS 
CRAZY ARMS 

YOU DONE ME WRONG 

Roy Price 21510..4 -21510 

I. Onle s Bop-I Wanna Hold My Baby..Onie Wheeler ..21523..4.21523 
2. The Waltz of the Angels -Just Can't Live That Fast 

Lefty Frizzell 21530..421530 

0 3. I'm a One -Woman Man -I Don't Like I Did 

Johnny Horton 21538..4-21538 

NEW POP 

RELEASES 

WAR AND PEACE 

SPEAK, MY LOVE 

Vic Dornons 4 -40733 

D1. Love Thew From "Le Slrada" -The Kentuckian Song 

Paul Weston and His Music From Hollywood 4.40737 

2. hast Walking In the Rale -In the Candlelight 

Johnny Ray 40729..440129 
3. Finders Keepers -I'd like to Say a Few Words 

About Texas..Buy Mitchell 4.40724 

L 4. I Don't Want to Know -I Took a Stroll In the Park 

Mindy Canon 4-40728 

H5. My Heart Is So Full of You -My Mission in Life..Dick Wilson 4-40731 

6. "Studio One" Theme -Yermo's Nightmare and Yermo 

Red -The Sky Is High..The Easy Riders: 

Terry Gilkyson, Rich Dehr and Frank Miller 40742..4-40742 

NEW FOLK 

RELEASES 

THEY'RE STILL IN LOVE 

I'M IN MY TEENS 

The Collins Kids 4 -21543 

1. Blue Mountain Waltz- Slowly I'm Losing You..Vonnle Mack....4.2I541 
2. Maybe -Keep Right On Talking. Gordon Terry 4-21544 

3. You Goffa Be My Baby -World of Make-Belleve 

Earl Peterson 421540 fl 4. Everybody's Rockin' But Me- Without Your love.. Bobby Lord 4-21539 

0 5. When the Sun Sels Over Jordan -A Lot of Heaven 

The Chuck Wagon Gang 21542c..4.21542 -s 

4. You Are the One -Doorstep to Heaver..Cari Smith ..21522. 4-21522 

05. Respectfully Miss Brooks -You Don't Owe Me a Thing .40706 .4-40706 

[-.16. Joy Bells -Give Mother My Crown.. Lester Flail 

& Earl Scruggs 21536 o..4-21536 -s 

SPECIAL RECORDINGS 

OF UNUSUAL INTEREST 

JOHNNY MATHIS 
CL-8870 . . . B-8871 
B-8872 . B-8873 

Copyrighted material 
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Reviews and Ratings of 
New Popular Albums 

Continued from page 44 

much in evidence just about any- 
where you set the needle down. This 
JI strictly for the kids who want to 
roil back the rugs and have rock 
and roll "at home" bash. Cover, 
Mowing three pairs of bobby sox - 
Wad feet. gets the idea over well. 
Dealers with a heavy teen trade can 
do well with this. 

AND THEN I WROTE 74 

Bernie Wayne Ork (1 -12 ") 
ABC -Paramount ABC 113 

Bernie Wayne is one of the more 
versatile composers on the music 
amuse today. Twelve of his composi- 
tions, full of moods and exotic 
rhythms, are contained In this pack- 
age with Wayne conducting. A very 
pleasant item, fine for deejay pro- 
gramming. A lush photo of Broad- 
way's Jayne Mansfield on the cover 
gives the package a big sales plus 
display -wise. 

`BEAUTIFUL 
FRIENDSHIP' 

`BEAUTIFUL 

FRIENDSHIP' 

'BEAUTIFUL 

FRIENDSHIP' 

'BEAUTIFUL 

FRIENDSHIP' 

ELLA 
FITZGERALD 

2012- 2012x45 

VERVE RECORDS 
451 N.Canon Dr., Beverly Hills, talit. 

RECORDS 

MODERN 
DISTRIBUTING 

COMPANY, INC. 

SOUTHERN CALIFORNIA 
DISTRIBUTOR FOR 

CORAL RECORDS 
2978 W. Pico, Los Angeles, (alit. 

Phone: REpublic 3 -2114 

OH, ROSALINDA 74 
Michael Redgrave, Mel Ferrer, Anthony 
Quayle, Ludmilla Tcherina, Anton tt'al- 
brook (1.12 ") 
Mercury MG 20145 

This is a sound track recording of 
an upcoming British -produced film, 
starring Michael Redgrave, Mel 
Ferrer and a cast of Continental 
performers. Not to be confused with 
the Americanized "Rosallnda," ver- 
sion of "Der Fledcrmaus." it never- 
theless has many of the typical 
operetta characteristics, both as to 
plot and musical expression. No 
musical credits are given but touches 
of Johann Strauss creep thru spots 
in the score. The material is gay and 
colorful and the recording job is on 
the plus side (sliced in Britain) and 
providing the picture gets proper ex- 
posure here, the album could com- 
mand some retail attention. 

IF I LOVED YOU 73 
Btl McGuffie, Piano (1 -12 ") 
Epic LN 3243 

Bill McGuffie, one of England's fine 
pop pianists, performs a dozen show 
tunes and standards here. His style 
is assured and mirrors much classical 
training. This excellent performance, 
coupled with such material as "So 
In Love," "If I Loved You," "Be- 
witched," etc., assures listener enjoy- 
ment. 

NIGHT MOODS 71 
Gregory Preager Ork (1 -12 ") 
M-G -M E 3384 

This orle from England presents mood 
music and mixes up the 12 tunes in 
style, arrangement and placing to 
make a very listeruble package. 
However, the steady now of mood 
music LP's will offer great competi- 
tion for this one. Good material for 
deejay. Sides include: "Evermore;' 
"Forget Me Not Waltz,' "Tango 
Capriccioso," "Sevilla' and "LOr- 

THE MUSICAL KEYBOARDS 70 
(1a2") 
Epic LN 3249 

The Musical Keyboards are Buddy 
Russell and Jerry Altcs, who play 
organ and piano duets. The duo 
forego trick effects and concentrate 
strictly on the melody. The tunes arc 
mostly standards, such as "Linger 
Awhile," "Hot Lips," etc., plus a 

couple Of tunes of more recent vin - 
range, as "Music! Music! Music!" A 
moderate sales potential. 

IHE LITTLEST REVUE 0$ 
Phoenix Theater (1-12") 
Epic 3275 

This Is a cast recording of intimate 
revue, which recently had short off - 
Broadway run. Most of the runes 
and lyrics are by Vernon Duke and 
Ogden Nash, with practically none of 
them ringing more than a modest 
bell. The waxing, while introing some 
nice young talent, seems likely to 
engender no more interest than did 
the show on stage. This is a de- 
cidedly weak entry in legit recording 
sweepstakes. 

ALEXANDER THE GREAT 67 
Sound Track (1 -12') 
Mercury MG 20148 

Package follows general release of 
the film by about a month. Pic 
itself met with only so -so response 
and the music, rho well conducted 
and interpreted. is not the kind to 
capture the public fancy. Divorced 
from the picture, the score has little 
message to convey. Dealers should 
move cautiously on this. 

SHE'S GONE: SONG SATIRIST; 
ANNE SOULE, THE SWEET- 
HEART OF SIGMUND FREUD 63 
(1 -10') 
New Sound Recordings NS 3001 

Anne Soule, a San Francisco nitery 
artist, runs thru a series of takeoffs, 
including modern report on the Oedi- 
pus legend (e.g. Mrs. Puss and her 
son Eddie); Yiddish dialect versions 
of fairy talcs, etc. The material and 
performance are on the routine side, 
but the album's title (sub -title "The 
Sweetheart of Sigmund Freud") and 
the clever tongue- in.cheek liner notes 
by Alan Rich may help sates. 

Spiritual 
FISK JUBILEE SINGERS 

John W. Work, Director (1-12") 
Word 4007 

This choir Is internationally known 
and their reputation is well deserved. 
On this excellent recording they sing 

selection of works which shows 
imagination and taste. Ranging from 
true spirituals - "were You There," 
"His Name So Sweet." "I've Been in 
the Storm So Long " -to a syn.- 
paled. drum accompanied "Go Down 
Earth"-to the humor tinged Trini- 
dadian folk song, "Lord, I Don't 
Want No More Callalu,' done in 
calypso rhythm. Much fine singing 
of entertaining fare here and in rho 
right markets, the package can be 
seller. 

71 

SHOW THEMES 
NOT RECORDED 

NEW YORK -"TV Guide" 
has published a handy refer- 
ence list of 37 network TV 
theme songs by title, compos- 
er and available recordings -if 
any -in its current issue. An 
interesting aspect of the list, 
label -wise, is that 19 of the 
37 themes have not been re- 
corded to date. These in- 
clude themes of "The Alcoa 
Hour," "Bob Crosby Show," 
"Housewives Serenade," 
"Brave Eagle," "Brighter 
Day," "P r i s m," "Caesar's 
Hour," "Chance of a Lifetime," 
"Circle Theater," "New Hori- 
zons," "Crusader," "December 
Bride," "Father Knows Best," 
"Waiting," "Four Star Play- 
house," "Home," "Lady Beau- 
tiful," "Lassie," "Love of 
Life," "Ozzie and Harriet "; 
"Mary," "I'm in Love With 
You "; "People's Choice," "Bits 
of Music," "Shower of Stars," 
"Super Circus," "Everybody's 
Laughing' and "Warner Bros. 
Presents.' 

Gould Acquires 

U. S. Rights to 

European Songs 
HOLLYWOOD- \like Gould, 

vice -president of Ardmore and 
Beechwood Music, Inc., has ac- 
quired American rights to a series 
of European songs following ne- 
gotiations with publishers, writers 
and record companies in England 
and France. 

Could returned from a three - 
week trip of the Continent, where 
he met with existing publisher af- 
filiates. Four tunes were acquired 
from writer Alain Romans, while 
other deals were successfully com- 
pleted with Editions' Eddie Bar- 
clay. Could set promotion plans for 
"Autumn Leaves," tieing in with 
Columbia picture of the sane name 
which opens in England August 1. 

"European publishers," Could 
said, "generally exercise more con- 
trol over their copyrights with rec- 
ord companies than do American 
publishers." 

"They can hold up the release of 
a record if they want to," Gould 
declared, "while few American 
publishers would do so altho they 
enjoy the same right." Could re- 
ported that rock and roll is begin- 
ning to gain popularity in England 
and France, with virtually all of 
the Continent existing on American 
popular music. 

'Beanstalk' to 
Bow in Sept. 

NEW YORK --The hoopla is be- 
ing set well in advance for the 
NBC -TV Producers' Showcase mu- 
sical, "Jack and the Beanstalk," 
which has been scheduled for a No- 
vember 12 airing. Book and lyrics 
for the so- called "children- adults 
fairy tale" were :written by Helen 
Deutsch of "Lili" fame, and music 
was penned by Jerry Livingston. 
There are 11 songs in all. 

Record release dates for the 
score, which will be published by 
Chappell, are set for September, 
RCA Victor has the rights to the 
original cast production, and the 
company's action currently is 
awaiting the definite casting. RKO- 
Ulu que has scheduled a 12 -inch 
LP featuring Bob Rabo, who cut 
the original composer's demos. 

Production will be co- sponsored 
by RCA Victor and the Ford Com- 
pany. 

Reviews and Ratings of 
New Classical Albums 

Continued from -page 44 

young Kogan's disk efforts have been 
impressing the critics. 

DEBUSSY: INAGES (BOOKS I B II); 
ESTAMPES: CHILDREN'S CORNER 
SUITE (1 -12") -Hans Henkemans, PI- 
sllO. Epic LC 3245 69 
The Dutch pianist, Hrnkemans, turns 

in highly competent performances of these 
modem classics. however, he must face 
powerful competition from Gieseking on 
all, and is unlikely to overcome the 
latter 's name acceptance, not to mention 
superiority. Excellent cuver may win some 
support. 

STRAVINSKY: CHAMBER WORKS 
1911 -1554 11-12") - Igor Slravlesky, 
Coad. Colombia ML 5107 67 
Even to the initiated chamber music 

buyer, this will be tough stuff to digest. 
Material is almost equally divided be- 
tween the composer, later, abstract styles 
and the post- impressionist period of his 
most popular ballet works. The latter 
group includes some charming vocal 
groups; Two Balmont Songs, Three Japa- 
nese Lyrics, Three Souvenirs and Four 
Russian Choruses. More difficult are the 
later "In Memoriam Dylan Thomas,' 
"Three Shakespeare Songs" and instru- 
mental Septet. "Four Russian Songs' for 

Folk 
TILE JOSH WHITE STORIES 88 

Josh White (1 -12 ") 
ABC- Paramount ABC 124 

ABC -Paramount joins the select ranks 
of labels with Josh WWI, material to 
offer, and this should stack up with 
the best of recent entries. White Mill 

has his great touch for a blues. They 
come right from his heart. Working 
to his own guitar accompaniment he 
sings folk Jobs like "Boll Weevd," 
and " Frankie and Johnnie" and, in a 
more personal vein, "The Hard Times 
Blues" (the story of his own family 
In South Carolina), a spiritual "He 
Never Said a Murnblin' Word," and 
tome lively folk tales, "Dupree" and 
"The House of the Rising Sun." 
Readings are tops and since this is 

labeled Volume 1, more can be ex- 
pected. 

SCOTS STREET SONG 76 
Ewan MacColl (1 -12 ") 
Riverside RLP 612 

ENGLISH STREET SONG 76 

A. L. Lloyd (1 -12 ") 
Riverside RLP 614 

Here are two companion packages of 
raro interest to collectors of folk 
material, students, libraries, etc. The 
material of these ballads is often 
grisly, generally sad and presents a 
social history of the people. A. L. 

Lloyd's ballads -of the broadside 
category, are rendered in authentic 
style as are the Scots songs by Ewan 
MacColl. The singers are accompa- 
nied by concertina. Both Lloyd and 
afacColl have written informative 
liner notes, which include notations 
relative to each of the songs. Of 
only moderate potential is general 
record shops, these packages are good 
material for dealers with a specialty 
trade. And, of course, they are fine 
inventory for college shops, etc. 

DRUMS OF BORO BORO 
AND SONGS OF TAHITI 75 
(1-12 ") 
Tiare Tahiti Records TT -1600 

Native percussionists and chanters 
deliver a series of performances which 
will interest students of folk material. 
The songs vary from simple chants to 
romantic ballads. one of the selec- 
tions is an interesting sampling of 
South Sea jazz. For dealers who dig 
the far -out tare. 

Hamblen Put on 

SAG Unfair List 
HOLLYWOOD -- Hamblen 

Music Company, headed by song- 
writer Stewart Hamblen, has been 
placed on the unfair list of the 
Screen Actors' Guild as a result 
of non -payment of fees due three 
female singers, according to John 
L. Dales, the Guild's national ex- 
ecutive secretary. 

Dales said that the amount of 
money due the vocalists had been 
agreed upon, but that despite re- 
peated promises, the firm has failed 
to pay the singers. Wages Were 
due in connection with television 
films produced by Hamblen. 

HOLLYWOOD - Indie Dia- 
mond Records continued adding to 
its talent roster here last week, ink- 
ing singers Lucille Norman, Pony 
Sherrell and Rush Adams. Irving 
Ctvirtz, president of the firm, plans 
the release of a series of singles and 
albums by LP artists. 

flute, harp, guitar and soprano fall in 
between. Excellent singing by Marilynn 
Home and Marne Dixon; in fan, readings 
under the composer's direction must be 
regarded as faithful to his standards. 
For a limited avant -garde market. Excel- 
lent cover. 

BEETHOVEN: GROSSE FUGUE, OP. 
133; MOZART: FANTASY AND 
FUGUE IN F MINOR; ADAGIO AND 
FUGUE IN C MINOR (I- 12 ") -ArWar 
Winograd, C.d. 71 -G -51 3382 66 
Winograd interprets the challenging 

fugue thru the medium of the string 
orchestra rather than the quartet, and the 
result is a vigorous and rewarding read- 
ing. Competition from existing slicings 
of the repertoire is bound to be heavy 
with seven other versions in current In- 
ventory, including three in orchestral form 
and four in strict quartet form. This, 
however, is the first coupling with the 
considerably lesser known Mozart works. 
The performances are dramatic and rich 
but the sale possibilities are limited by 
the relative obscurity of the repertoire. 

ROGER SESSIONS: SECOND STRING 
QUARTET: COLIN 51uPHEE: CON- 
CERTO FOR PIANO WITH WIND 
OCTETTE ACCOMPANIMENT 11.12 ") 

New Stusle Quartet; Grant Johannes- 
son, Plano; Carlos Surinach, Coud 
Columbia MI, 5105 63 
This coupling. in Columbia's annual 

Modem American Music Series release, 
offers two sharply contrasting works. The 
Sessions is a powérful, difficult atonal 
work, while the McPhee is fairly accessi- 
ble neoclassical fare. Latter may attract 
attention due to the current popularity of 
the Canadian composer's "Tabuh -Tabu- 
ban,' altho it's in a different style. 
Main interest will derive from modern 
music devotees, libraries and schools, but 
commercials sales will hr slim. 

Semi- Classical 
GOLDEN WAVE 

BAND IN CONCERT N 
Baylor University Band, Donald Moore, 
Cond. (1 -12 ") 
Word 4008 

Recording of the Baylor concert 
band, made during an actual concert, 
should enjoy good sales in the home 
territory and among Baylor alumni. 
In the general market, it will have 
to compete with a fairly large catalog 
of professional band disks, most of 
which enjoyed far superior record- 
ing. Material includes a band arrange- 
ment of Mozart's "Impresario" Over- 
ture, Martinis "Little Suite From 
'Comedy on the Bridge." and similar 
fare, all competently played. 

Jazz 
Continued frone page 44 

BOB ENEVOLDSEN QUINTET 72 
11 -12 ") 
Tampa LP 14 

A relaxed, but hard -swinging session 
by a group of West Coast residents, 
including the leader on valve trom- 
bone and tenor sax, Larry Bunker 
on vibes, Red Mitchell on bass and 
Don Heath on drums. Marty Paich is 
on both piano and accordion, with 
especially refreshing work on the lat- 
ter. Bunker and Mitchell also im- 
press, the latter with good, long 
solos. Will require plugging by deal- 
ers if it's to avoid getting buried 
under the bigger names. 

SIUGGSV SPANIER 69 
0 -12 ") 
Riverside RLP 107 

Some of the rarest jazz sides of the 
1920's, and some of the most interest- 
ing from the historic standpoint, have 
been programmed on this 12- incher. 
The rare Cla.xtonolaGennett Buck - 
town Five sides are here, from 1924, 
and the 1927 SDaniers with Charlie 
Pierce's or) and the Jungle Kings, 
featuring such as Teschemaker, Con- 
don, Wonting, Memos, Joe Sullivan, 
etc., of the Chicago school. The 
sound shows the age, but real collec- 
tors and jocks with historical jazz 
segs will latch on. Sides were in- 
cluded in two earlier 10 -inch LP's. 

March 
THE SPIRIT OF '76 79 

Eastman Symphonic N ind Ensemble; 
Frederick Fennell, Cond. (1.12 ") 

Mercury MG 50111 
RUFFLES AND FLOURISHES 79 

Eastman Symphonic Wind Ensembles; 
Frederick Fennell, Cond. (1-12") 

Mercury MG 50112 
These two companion packages will 
delight every hi -li addict. In fact, 
they will thrill any American. The 
albums contain ere traditional 
marches, bugle calls, drum solos, 
inspection pieces, etc., of the U. S. 

Armed Forces, from the Revolution- 
ary War to the present day. The 
Eastman Wind Ensemble is superb in 
its performances conducted by Fred- 
erick Fennel. The latter brings to the 
albums not only musical acumen, 
but also the touch of the scholar 
and devotee -as is apparent from 
the liner notes. 
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BUSINESS 
WITH 

EASTERLIN S 
Experts say the word sterling comes from 
Easterling, once the popular name of Hanse- 
atic traders in England. 

They lived at a time when it was necessary 
to' measure, weigh, test the money paid 
you . . . for it might be clipped, short - 
weighted, faked in one way or another. From 
long years of doing business with Easterlings, 
people found that their money was always 
of purest, sterling quality ... could be ac- 
cepted at face value. 

That's the kind of reputation -building ABP 
businesspapers have been doing for the past 
fifty years. Associated Business Publications 
-now celebrating its 50th Anniversary -has 
worked through the years to improve busi- 
nesspaper standards and performance .. . 

emphasizing the importance of delivering full 
editorial weight. 

In fact, as you can see from the ABP Credo 
shown below, ABP members are bound to 
consider first the interests of the subscriber. 

We at BILLBOARD subscribe to this Credo - 
in fact, we've been at it a full 62 years our- 
selves! And for a very simple reason: we 
believe the better informed our industry is, 
the better off we all are -readers, adver- 
tisers, us! 

In short, our purpose is to help all the people 
in the industry grow and prosper. We believe 
we are doing that job best by earning -with 
impartial, thorough reporting and construc- 
tive thinking -the kind of sterling reputation 
that gets our editorial content, and our ad- 
vertisers' messages, accepted at face value. 

ar qBP 60 few 
The publisher of a bnsiuesspaper should dedicate his best efforts to the (011ie of 
business and social service. and to this end each member o/ the Associated Business 
Publications pledges himself: 

1. To consider, first, the interests of the subscriber. 
2. To subscribe to and work for truth and honesty in all departments. 
3. To endeavor to be a leader of thought in his editorial columns, and to make 

his criticisms constructive. 
4. To encourage all constructive efforts to improve the standards and quality 

of advertising. . 
5. To avoid unfair competition. 
6. To determine what is the highest and largest function of the field which he 

serves, and then to strive in every legitimate way to promote that function. 

Biiiard 
Copyrighted material 
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140110K ROLL of HiEl 
THE NATION'S TOP TUNES 

TRADE MARK REG. 

For survey week ending August i 

This 
Week 

Lass 
Week 

Wee Ys 
oa 

Chen 
rhM 
Week 

1. Wayward Wind 1 15 6. I Want You, I Need You, I Love You 
By Stan Lebousk -Herb Newman- Publisher; by Warman (BMI) By Maurice Vly.els k Ira Knstoff- Published by Elvis Presley Mooio IBM)) 
REST SELLING RECORD: G. Grant, Era 1013. BEST SELLING RECORD: E. Presley, Vic 20.6540. 
RECORDS AVAILABLE: T. Ritter, Cap 3430; 1. Valentine, SI-G -M 

2. My Prayer 5 5 7. Ou the Street Where You Live 
By Boulanger as Kennedy -Published by Skidmore (ASCAP) By Lerner á F. Lowe -Published by Chappell (ASCAP) 
REST SELLING RECORD: Piarters, Mercury 70893. REST SELLING RECORD: V. Damone, Col 40654. 
RECORD AVAILABLE: Ink Spots, Dec 29991. 

RECORDS AVAII.ARi.E: A. Fiedler, Vic 20-6569; E. Fisher, Vic 20.6529; L. Melk, 

2. Whatever Will Be Will Be Coral 61644; F. Wayne, Epic 9153. 

(Que Sera Sera) 6 6 
8. Moonglow and Theme From Picnic 

By Livingston, Evans -Published by Artists Music (ASCAP) 
REST SELLING RECORD: Doris Day. Col 40704. By Hudson, Delan:e & Mills (Dunning) -Published by Mills Columhia P,.rures 

- RECORD AVAILABLE: E. Howard, Mercury 70581. 5)110(4 Corp. (ASCAP) 

BEST SEI.1.IN(: RECORDS: M. Stoloff. Dec 29881; G. Cales, Coral 6(611. 
4. I Almost Lost My Mind 2 10 

By Hunter -Published by H(11 á Range (BM!) 9. Sweet Old -Fashioned Girl 
BEST SELLING RECORD: P. Boone, Dot 15472. 

Be Bob Merrill -Published by Valor (ASCAP) 
RECORD AVAILABLE.: I. 1. Hunter. M -G -M 10578. 

BEST SF.1.I.ING RECORD: T. Brewer, Cmal 61636. 

5. Allegheny Moon 3 7 
By Hoffman -Manning- Published by Oxford (ASCAP) 10. Hound Dog 
BEST SELLING RECORD: P. Page. Mercury 70878. By 1. leiber and M. Stoller -Published by Elvis Presley Music á Lion Music tlb))) 
RECORD AVAILABLE: B. Regis, Vic 20 -65SI BEST SEI.I.IN(: RECORD: F. Presley, Vic 20 -6604. 

Second Ten 

Reeks 
Lass w 
week Char( 

4 10 

8 14 

7 18 

10 8 

20 2 

11. More 
By Tom Glader & Alex Als(nne- Published by Shapiro- Bernstein (ASCAP) 
REST SELLING RECORD: P. Como. Vic 20.6554. 

12. Born to Be With You 
By Don Robertson -Published by E. H. Morris (ASCAP) 

BEST SELLING RECORD: Chordettes, Cadence 1291. 

RECORD AVAILABLE: L. Dee, Mere, 70)70. 

13. Be- Bop -a -Lula 
By Subît Tea Davis -Gene Vincent -Published by Lowery Enterprises rIM)) 
REST SELLING RECORD: G. Vincent, Cap 3450. 

14. Canadian Sunset 
By Eddie Heywood -Published by Meridian (BM)) 
BEST SELLING RECORD: H. Winterhalter-E. Heywood, Vic 20.6537. 

15. l'm in Love Again 
By Domino á Bartholomew- Published by 'teem (BM!) 
REST SELLING RECORD: P. Domino, Imperial 5386. 
RECORD AVAILABLE.: Fontane Sisters, Dot 15462. 

11 

9 

12 

21 

14 

8 

9 

7 

4 

14 

16. Flying Saucer 
By Buchanan A Goodman -Published by I universe 
REST SELLING RECORD: Buchanan á Goodman, (.universe 1n1, 

17. It Only Hurts for a Little While 
By Mack Oavid á Red Spielman -Published by Advanced hiosic rAS(-.AI') 
BEST SELLING RECORD: Ames Brothers, Vic 20 -6481. 

17. Stranded in the Jungle 
By Johnson á Smith -Published by Peer Intl -Flash IBM)) 
BEST SELLING RECORD: Cadets, Modern 994. 

RI('ORDS AVAILABLE: Gadabouts. Mercury 70898; layhawks, Flash 109. 

19. Standing on the Corner 
By Frank Loewe-Published by Frank (ASCAP) 
RE:S'r SELLING RECORD: Four I. ads, Col 40674. 

RECORDS AVAILABLE: P. Beltran, V(e 20 -6579; N. )left(, Epic 9,51; D. 

Cap 3414; Stills Brothers, Dec 2229887. 

20. Glendora 
By Ray Stanley -Published by American (BMI) 
BEST SE1.1.1N(: RECORD: P. Como, Vie 20.6554. 

Martin, 

Third Ten 

21. Ivory Tower 13 19 
By Jack Fulton and Lols Steele- Published by E. H. Morris (ASCAP) 
RECORDS AVAILABLE.: C. Carr. Fraternity 734; Four (lues. Coral 61617; L. Guer- 
rero, Real 13111; G. Storm, Dot 15458; O. Williams, Del. brie 6093. 

22. Picnic 18 14 
By George Dunning A S. Allen -Published by Shapira- Bernstein (ASCAP) 
RECORDS AVAILABLE: S. Allen. Coral 61620; B. Bregman, V(c 20 -6471; G. Dun- 
ning, Dec 29888; McGuire Si....., Coral 61627; R. Martcrie, Mercury 70836. 

23. Portuguese Washerwoman 
By Popp. Lucchesi- Published by Remick (ASCAP) 
RECORDS AVAILABLE: J. Vale, Col 40700; C. McRae, Dec 29949. 
Sherman, Kapp (49. 

23. Walk Band in Hand 
By J. Cowell -Published by Republic (HMI) 
RECORDS AVAILABLE: T. Martin, Vic 20.6493; D. Vaughn, Kapp :43; A. Williams, 
Cadence 1288. 

26 6 

22 15 

25. I Could Have Danced All Night 24 12 
By Frederick Loewe á Allen Jay Lerner -Published by Chappell (ASCAP) 
RECORDS AVAILABLE: C. Applewhile, 01-G -51 12270; F. Carle, Vic 20-6460; R. 
Clnoney, Col 40676; S. Kaye, Col 40707; A. Lon -L. Welk. Coral 61644; D. Shore, Vie 
20.6469; S. Syms, Dec 29903. 

WARNING -The title 'HONOR ROLL OF HITS' Is a registered trade -mark and the listings of the 
bits has been copyrighted by The Billboard. Use of either may not be made without The Billboard's 
consent. Requests for such consent should be submitted In writing to the publishers of The Billboard 
at The Billboard, 1564 Broadway, New York 36, N. Y. 

19 11 

16 5 

1.5 15 

16 8 

25. Don't Be Cruel 
By (Pia Blackwell -Published by Elvis Presley á Shalimar (BM)) 

RECORD AVAILABLE: E. Presley, V(c 20.6604. 

25. Song for a Summer Night 
By R. Allen -Published by April (ASCAP) 

RECORD AVAI1..ABI.E. :. M. Miller, Col 40730 

28. That's All There Is to That 
By Clyde Otis á Kelly Owens- Published by Meridian (BM)) 

RECORD AVAILABLE: Not (King) Cole, Cap 3456. 

29. Love, Love, Love 
By McRae- Wyche -David -Published by Pro :0x55(,, (BM)) 
R):COROS AVAILABLE: Clovers. Atlantic 1094; Diamonds, Mercury 70889. 

30. You Don't Know Me 
Hy C. Walker & E. Arnold- Published by Hill & Range (BMI) 

RECORDS AVAILABLE: J. Vale, Col 40710; C. McRae, Dec 29949. 

- 1 

- 1 

26 2 

- 2 

26 3 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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uyboard 
FROM THE BEST SELLING SOUNDTRACK ALBUM "HIGH SOCIETY" 

THREE NEW SINGLE RECORDS 

NOW YOU HAS JAll BING CROSBY and LOUIS ARMSTRONG 
Johnny Gr... Conducting the MGM Studio Orchestro 

HIGH SOCIETY CALYPSO LOUIS ARMSTRONG and his band 

WELL DID YOU EVAH? BING CROSBY and FRANK SINATRA 

TRUE LOVE BING CROSBY and GRACE KELLY na 3507 

Johnny Green Conducting the MGM Studio Orehrc,ra 

no. 3504 

WHO WANTS TO BE A MILLIONAIRE? FRANK SINATRA CELESTE HOLM 

MIND IF I MAKE LOVE TO YOU? FRANK SINATRA ne. 350E 

Johnny Green Conducting the MGM Studio Orchestra 

FRANK SINATRA with The Music of Nelson Riddle MARGARET WHITING 

other "HIGH SOCIETY" singles YOU'RE SENSATIONAL c/w Johnny Concho Theme (Wait For Me) TRUE LOVE c/w Haunting Love 

record no. 3469 record no. 3473 

JUMPING JACKS 
BARBARA 

LYON 
with Ray Martin and His Orchestra . 

PUPPY LOVE 

DON'T RING -A -DA BELL 
with Ronnie Harris 

record ne. 3497 

1 ` 

MARGARET u 

WHITING 

HELLO, YOUNG LOVERS 

WE KISS INA SHADOW 
(bih w 9 n the 20lh Centery4 Production "the Ring And i "1 

record no. 3509 

TOKI -ROLL TOKI -ROCK 

VALENCIA 
record ne. 3494 

PATTY 

ANDREWS 

° TOO OLD TO ROCK 'N ROLL 

BROKEN 
: record no. 3495 

BEST SELLING POPULAR SINGLES BEST SELLING POPULAR ALBUMS 

BE -BSP -A -LULA 
Gene Vincent 

(LISTED ALPHABETICALLY) 

THAT'S ALL THERE IS TO THAT BALLADS OF THE DAY 
w woman Love 

Record No. 3450 

CALL ME DARLIN' 
"Tennessee' Ernie Ford 

c 

w Rock. Roll. Boogae 
Record No. 3474 

HEARTBREAK HOTEL 
Pen Freberg 

c 

w Rock Islond Lire 
Record No. 3480 

PORTUGUESE WASHERWOMEN 
Joe "Fingers" Carr 

Lucky Pierre 
Record No. 3418 

STANDING ON THE CORNER 
Andy Griffith 

e/w No Tune for Sera.anr, 
Record No. 3498 

Not "King" Cole 
c w My Dreom Sonore 

Record No. 3456 

THEME FROM "THE PROUD ONES" 
Nelson Riddle 

e, w The Love of Genevieve 
Record No. 3473 

THE HAPPY WHISTLER 
Don Robertson r w You're Free to Go FIVE TROMBONES 

Record No. 3391 

Not "King" Cola 

CAROUSEL 

!LISTED ALPHABETICALLY) 

OKLAHOMA! 

T-680 

Original Soundtrack 

W -694 

FOUR FRESHMEN AND 

THE WAYWARD WIND 
Ten Ritter .v The Searchers 

Record Ne. 3430 

YOU'RE SENSATIONAL 
Frank Sinatra 

rw Johnny Concho Theme 
Record No. 3469 

HIGH SOCIETY 

NIGHT WINDS 
Jackie Gleason 

T-683 

Original Soundtrack 

SAO-595 

RAY ANTHONY PLAYS 
FOR DREAM DANCING 

T-723 

SONGS FOR SWINGIN' LOVERS 
Frank Sinatra 

Odginol Soundvo:k STAN KENTON IN HI-FI 
W-7513 

W-717 

THE KING AND I 

W-653 

W-724 

Original Soundtrod 

W -740 
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Best Sellers in Stores 
For survey week ending August 1 

RECORDS are ranked in order of their current national amine 
8mportance st the retail level, as determined by The Billboard's 
weekly survey of the top volume dealers in every important market 
sosa. When significant action is reported on both side, of 

record, points are combined to determine 
position on the chart. In such a caso, Weeks 

Ih4 both sides are listed in bold type. the LaM eh 

Weds Medina aide on top. Week Chart 

1. MY PRAYER (ASCAP)-Platters 1 5 

HEAVEN ON EARTH (ASCAP) - 
Mercury 70893 

2. HOUND DOG (BMI) -E. Presley 11 2 

DONT BE CRUEL (BMI) - 
Vie 20 -8604 

3. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 5 6 
I Gotta Sint Away These Blues (BMI) - 

col 40704 

4. I WANT YOU, 1 NEED YOU, I LOVE 
YOU (BMI) -E. Presley 2 11 

My Baby Left Me BM»-Vie 204540 

5. I ALMOST LOST MY MIND (BMII)- 
P. Boone 3 9 

I'm in Love With You (BM-Dot 15472 

6. WAYWARD WIND (BMI) -G. Grant 4 15 
No More Than Forever (ASCAP)-Era 1013 

7. ALLEGHENY MOON (ASCAP) - 
P. Page 6 6 

Strangest Romance (ASCAP)- Mercury 70878 

8. BE- BOP -A -LULA (BMI) -G. Vincent 7 8 

Woman Love (BMI) -Cap 3430 

9. FLYING SAUCER (PARTS I & 1I) - 
Buchanan & Goodman 

Luniverse 101 

10. MORE (ASCAP) -P. Como S 9 

GLENDORA (BMI) -Vic 20 -6554 

11. BORN TO BE WITH YOU (ASCAP) - 
Chordettes 11 8 
Love Never Changes (ASCAP) -Cadence 1291, 

1019 

12. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 13 10 

We AO Need Love (ASCAP) -Col 40654 

13. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP)-M. Stoloff 10 17 
Theme From "Picnic" (ASCAP} -Dee 29888 

14. CANADIAN SUNSET (BMI) - 
H. Winterhalter 16 3 

This is Real (ASCAP) -Vie 204537 

15. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 14 8 

Goodbye, Jotm (BMI) -Coral 61636 

16. I'M IN LOVE AGAIN (BMI) - 
F. Domino 12 15 

My Blue Heaven ¿ASCAP)- Imperial 3386 

17. SONG FOR A SUMMER NIGHT 
(PARTS I & U) (ASCAP) -M. Miller - 1 

Col 40730 

18. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... 18 11 

1f You Want to See Mamie Tonight (ASCAP) - 
Vie 204481 

19. STRANDED IN THE JUNGLE 
(BMI)- Cadets 15 4 

I Want You (BMI)-Modem 994 

20. THAT'S ALL THERE IS TO THAT 
(BMI) -Nat (King) Cole 25 4 

My Dream Sonata (.4SCAP)-Cap 3456 

21. FOOL (BMI) -S. Clark - 1 

Lonesome for a Letter (0341) -Dot 15481 

22. STANDING ON THE CORNER 
(ASCAP) --Four Lads 20 16 

My Little Angel (091I) -Col 40574 

23. YOU DON'T KNOW ME (BMII)- 
J. Vale 22 2 

Dream Along With Me (ASCAP)-Col 40710 

24. SOFT SUMMER BREEZE (BMI) - 
E. Heywood 21 4 

Heywood's Bounce MID-Mercury 70863 

24. WHEN MY DREAMBOAT COMES 
HOME (ASC.AP) -F. Domino - 2 

SO LONG (BMI)- Imperial 5396 

Most Played in Juke Boxes 
For survey week ending August I 

RDCOiDS are ranked In order of the greatest number of plays fe 
Poke boles thruoat Me colunn. at determined by The Billboard's 
weeny sum: of the nation's juke boa oparatora. When significant 

play k reported on both irides of a record, 
potato are combined to determine position Weeks 

lib w the chart. In such use, both aides are fast eh 
Week listed b bold type, the leading side on top. Week Chad 

I. I ALMOST LOST MY MIND (BMI) - 
P. Boone 1 9 
I'm In Love With You (BMI) -Dot 15472 

2. ALLEGHENY MOON (ASCAP) - 
P. Page ' 4 6 
Strangest Romance (ASCAP) -Mercury 0071 

3, WAYWARD WIND (BMI) -C. Grant.. 2 II 
No Mom Than Forever (ASCAP) -Em 1013 

4. I WANT YOU, I NEED YOU, I LOVE 
YOU (BMI) -E. Presley 3 10 

MY BABY LEFT ME (BMI) - 
Vic 20 -6540 

5. MY PRAYER (ASCAP) -Platters 9 4 
Heaven on Earth (ASCAP)- Mercury 70893 

6. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 11 3 
I Gotta Sing Away These Blues BM1) -- 

Col 40704 

7. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 8 5 

Goodbye, John (BMI) -Coral 61636 

8. MORE (ASCAP) -P. Como 8 6 
GLENDORA (BMI) -Vic 20 -6554 

9. BORN TO BE WITH YOU (ASCAP) - 
Chordettes 5 7 
Love Never Changes (ASCAP)- Cadence 1291 

10. BE- BOP -A -LULA (BMII) -G. Vincent 12 5 
Woman Love (BMI1-Cap 3450 

11. I'M LN LOVE AGAIN (BM1)- 
F. Domino - 7 13, 

MY BLUE HEAVEN (ASCAP) - 
Imperial 5386 

12. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... 17 8 
H You Want to See Mamie Tonight 

(ASCAP) -Vic 206481 

13. ON THE STREET WHERE YOU 
LIVE (ASCAP)-V. Damone 16 6 
We All Need Love tASCAP) --Col 40654 

14. MOONGLOW AND THEME FROM 
"PICNIC" (ASJAP) -M. Stoloff.... 10 13 
Theme From "Picnic" tASCAP)-Dec 29888 

15. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -C. Cates 14 I4 
Roo 8atucada (ASCAP) --Coral 61618 

16. STANDING ON THE CORNER 
(ASCAP) -Four Lads 15 12 
My Little Angel 1 BM1) -Col 40674 

16. THAT'S ALL THERE IS TO THAT 
(BMI) -Nat (King) Cole - 1 

My Dream Sonata (ASCAP) -Cap 3476 

18. TREASURE OF LOVE (BMO- 
C. McPhatter 20 2 
When You're Sincere (13341)- Atiamie 1092 

18. PICNIC (ASCAP)- MleCuire Sisters 18 4 
Delilah Jones (ASCAP) -Coral 61627 

20. ON THE STREET WHERE YOU LIVE 
(ASCAP) -E. Fisher - 3 
Sweet Heartaches (ASCAP) -Vic 204529 

20. HOUND DOG (BM1I) -E. Presley.... - 1 

Don't Be Cruel (BMI) -Vic 204604 

Best Selling Sheet Music 

fib 
W of 

Tuner are ranked In collet of their current national 
inning importance at the ahem music )006m level. 

Weal 
Last es 
Week Chad 

1. Anesheny Moon (Orford) 2 7 

2. Whatever WW le, W'IB Be (Cite Sera, Sera 
Artists) 3 3 

3. Wayward Wied (Warman) 1 11 

4. On the Street Where You Live (Chappell) 4 14 

5.,Sweet, Old-Fashioned Gld (Valor) 8 4 

6. My Prayer (Shapiro-Bernstein) 9 4 

7. Canadian Sunset (Meridian) - I 
S. /tore (Shapiro-Bernstein) 18 6 

9. I Almost Lost Sty Mind (Hill A Range) it 7 

le. Walk Hand to Hand (Republic) 12 14 

le. 1 Well Yon, I Need You, I Los, You 
(Presley) 13 9 

12. I Could Have Danced All Night ( Chappell) - 7 

13. Ivory Tower (E. H. Morris) 6 16 

14. Peak (Shapiro-Bernstein) 8 13 

13. M000gkw (Mills- Columbia Pictures) 7 13 

Most Played by Jockeys 
For survey week ending August' 1 

SIDES ara ranked in order of the greens. omen 
disk Jockey radio shows thmoot the country. 
Results are based on The Billboard's weekly Weeks 

net survey MODS the batibn'a disk Jockeys Last IS 
Well The roveoe aide of each record L also listed. Week Chart 

r of play, at 

1. WAYWARD WIND (BMI) -G. Grant..- I 14 
No More Than Forever (ASCAP) -Era 1013 

2. I ALMOST LOST MY MIND (BMI) - 
P. Boone 
I'm in Love With You SEMI) -Dot 15472 

3. WHATEVER WILL BE, WILL BE 
, (.ASCAP) -Doris Day 

I Gotta Sing Away These Blues (BM1)- 
Col 40704 

4. MY PRAYER (ASCAP)- Platters 
}leaven on Earth (ASCAP) -Mercury 70893 

5. ALLEGHENY MOON (ASCAP) - 
P. Page 

Strangest Romance (ASCAP) -Mercury 70878 

6. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 
We All Need Love (ASCAP) -Col 40654 

7. 1 WANT YOU, I NEED YOU, I LOVE 
YOU (BMI) -E. Presley 
My Baby Left Me (BMD -Vie 20-654 

8. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff.... 
Theme From "Picnic" (ASCAP) -Dec 29888 

9. MORE (ASCAP) -P. Como 
Glendora (BMI) -Vic 204554 

10. BORN TO BE WITH YOU (ASCAP) - 
Chordettes 
Love Never Changes (ASCAP) -Cadence 1291 

11. CANADIAN SUNSET (BMII)- 
H. Winterhalter -E. Heywood 

This Is Real (ASCAP) -Vic 204537 

12. HOUND DOG (BMI) -E. Presley 
Don't Be Cruel 011.11)-Vic 20-6604 

13. I'M IN LOVE AGAIN (BMI) - 
F. Domino 
My Blue Heaven (ASCAP) -Imperial 5386 

I4. STANDING ON THE CORNER 
(ASCAP) -Four Lads 
/fy Little Angel (BMI). -Col 40674 

15. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer 
Goodbye, John (BMI)-Coral 61636 

16. BE- BOP -A -LIMA (BMI) -G. Vincent.. 
Woman Love (BMI) -Cap 3450 

17. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -G. Cates 
Rio Batocada (ASCAP) -Cota1 61618 

18. GLENDORA (BMI) -P. Como 
More (ASCAP) -Vic 204554 

19. DON'T BE CRUEL -E. Presley 
Hound Dog (BMI} -Vic 20-6604 

20. FABULOUS CHARACTER (ASCAP) - 
S. Vaughan 
Other Woman (ASCAP) -Mercury 70885 

21. FLYING SAUCER (Parts I & II)- 
Buchanan & Goodman 
Luniverse 101 

22. GHOST TOWN (ASCAP) - 
D. Cherry 
I'd Be Around (BMI) -Col 4705 

23. SONG OF THE SUMMER NIGHT 
(Parts f & II) -M. Miller 
(ASCAP) -Cot 40730 

2 9 

7 6 

10 5 

3 7 

5 17 

8 9 

5 17 

9 7 

6 10 

15 3 

25 2 

18 12 

14 IS 

13 6 

II 7 

20 17 

12 8 

1 

1 

- 1 

1 

1 

9 

23 6 

Copyrighted material 

24. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... 17 
II You Want to See Mamie Tonight 

(ASCAP) -Vic 206481 

24. PORTUGUESE WASHERWOMAN 
(ASCAP) -J. (Fingers) Carr 
Lucky Pierre (ASCAP) -Cap 3418 
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THEY'RE AT IT 

_ 

DIAMONDS 

tt 
D 

"=t` 

AGAIN! MAKING 

THE 
. 

WITH THE NEW SMASH 

G DO 
AND 

SUMMER BREEZE" 
(VOCAL) 

MERCURY 70934 

HITS 

Gliv 

"SOFT 

KITTY WHITE 
"Plain Gold Ring" 

AND 

"AS CHILDREN DO" 
MERCURY 70925 

BLUE STARS OF FRANCE 

"Jumpin' At The Woodside" 
AND 

"Amour Castagnettes Et Tango' 
MERCURY 70924 

FREDDIE BELL AND THE BELLBOYS 

"Stay Loose, Mother Goose" 
AND 

"ALL RIGHT, OK, YOU WIN" 
MERCURY 70919 

, MORGANA KING 
"Homesick In Paris" 

AND 

"FOR YOU AND ME" 
MERCURY 70977 

HARMONICATS 
'Through The Dark Of Night' 

AND 

,Christopher Columbus' 
MERCURY 70929 

.. 

TOMMY MITCHELL 
"Little Mama" 

AND 

"JUKE BOX, HELP ME FIND A BABY" 
MERCURY 70930 

ALA 

CHICAGO 1, ILLINOIS 
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Territorial Best Sellers 
For survey week ending August t 

Listings are based co late reports secured from top dealers In each of the martels listed. 

Atlanta 6, Whatever Pt Ill Be, Will B 

Nu us 
THIS DAY 

tribute to IAMES DEAN 

ç ,p i f stuf sayo 

.. ^GE181rd14n 

ART MOOONEY., 

Billboard 

Cashbox 

Variety 

pick 

Billboard 

Best Bai 

Hitting 

the Charts 

HOW 

LUCKY 

YOU ARE 
MGM 12288 

K12288 

AN OVERNIGK'l eSMAS'H 

TRIBUTE TO 
JAMES DEAN 

Theme From "East of Eden" 
Theme From "Rebel Without a Couse' 

CPackaged in attractive sleeve featuring 

Featuring Photo of James 
Dean and scenes from his ART MOONEY ó°h.h`t 
Films. MGM 12312 K12312 

\SiNePpihy fi Cool/k/,/ 

flAgrik 
HYMAN NA 

and his 
and THE BLUE WHISTLER harpsichord 

piano 

MGM 12296 

K12296 

ROGER 

COLEMAN 

DAVID 
ROSE 
and his 

arch. 

PAT 

O' DAY 

RUSH 

ADAMS 

CATHY 

ALLEN 

THE OSBORN 

BROTHERS 

AND 

RAY ALLEN 

ONLY THE ONE 
end 

HALF WAY TO HEAVEN 
MGM 12298 X12298 

A KISS IS FOREVER 
and 

DANCE OF FURY 

MGM 12305 K12305 

HOW CAN I TELL 

MY IMAGINARY LOVE 

MGM 12304 K12304 

THE BEST THINGS IN LIFE ARE FREE 

end 
CRAZY LIPS 

MGM 12299 K12299 

COME ON AND KISS ME 

and 

I GOT YOUR NUMBER 
MGM 12310 012310 

RUBY, ARE YOU MAD! 
and 

MY ACHING HEART 

MGM 12308 012308 

1. Sfoengiow and Theme From °PkIc" 
M. Slolofl Dec. 

1. Wayward Wind, G. Grant, Era 
3. Hound Dog, E. Presley, Vic. 
4. 1 Want You, 1 Need You, I L.re You 

E. Presley, Vi, 
5. Theme From "The Proud Ones" 

N. Riddle, Cap. 6... for Sommer Night 
M. Miller, Col. 

7. Ghost Town, D. Cherry, Col. 
8. My Prayer, Planers, Stet 

Baltimore 
1, My Prayer, Platters, Men 
2- Allegheny Moon, P. Page, Mer. 
3. Hound Dog, F. Presley, Vic. 
4. I .Almost Lost Sly Mind, P. Boone, Dot 
5, More, P. Como, Vic, 
6. Whatever Will Be, Will Be 

Doris Dar, Col, 
7. Fever, L. W. John. Kng. 
8. You Don't Know Me, J. Vale, Col. 
9, On the Street Where You Live 

V. Damone, Col, 
10, Flying Saucer 

Buchanan & Goodman, Lun. 

Boston 
1, My Prayer, Platters, Mcr, 
2, Whatever Will Be, WIII Be 

Doris Day, Col- 
a, More, P. Como, Vic. 
4. I Almost Lost My Mind 

P. Boone, Dot 
5, Be- Bop- a- l -ula, G. Vincent, Cap, 
6. Hound Dog. E. Presley, Vic. 
7. Wayward Wind, G. Grant, Era 
8. You Don't Know Me, J. Vale, Col. 
9. Canadian Sunset 

11. Winterhaltcr & E. Heywood, Vic. 
,0, Allegheny Moon, P. Page, Mcr, 

Buffalo 
1, I Almost Lost My Mind, P. Boom, Dot 
2. Canadian Sunset 

H. Winterhalter-E. Heywood. Vic. 
3. Allegheny Moon, P. Page, Mer. 
4- .More, P. Como, Vic. 
5. Sly Prayer. Platters, Mer. 
6. Whatever 90111 Be, Will Be 

Doris Day, Col. 
7. Fool, S. Clark, Dot 
8. Moonglow and Theme From "Plank" 

M. Staloff, Dec. 
9. On the y:-eet Where You Live 

V Da nae, Col. 
10, Soft Summer Breeze, E. Maywood, Met 

Chicago 
1. Nhatever Will Be, Will Be 

Doris Day, Col. 
2. My Prayer, Platters, Ster, 
3. I Want You, I Need Yoo, I Love Yon 

F.. Presley, Vic. 
4. Hound Dog, E. Presley, Vic. 
5. Be -Bop-a -Lela, G. Vincent, Cap. 
6, More, P. Como, Vic, 
7. Stranded In the Jungle, Jayhawks, Fsh. 
5. Allegheny Moon, P. Page, Mer, 1. Hound Dog, E. Presley, VC. 
9. 1 Almost lost My Mind, P. Boone, Dot 2, My Prayer, Platters, Mer- 

10. Fes In Love Again, F. Domino, imp. 3. 1 Want You, I Need You, 1 Love Yon 

Cincinnati 

Doris Day, Cul. 
7. Song for Sommer Night 

M. Miller, Col. 
8. Be- Bop -a -Lela, G. Vincent. Cap, 
9, You Don't Know Me, J. Vale, Col. 

10. I .Almost Lost My Mind, P. Boone, Dot 

Kansas City 
1, My Prayer, Platters, Mcr. 
2. Hound Dog, E. Presley, Vic, 
3, Whatever WIII Be, Will Be 

Doris Day, Col, 
4. Canadian Su..:set 

11, Winterhalter -E, Heywood, Vic, 
5, I Almost Lost Sly Mind, P. Boone, Dot 
6, Flying Saucer 

Buchanan & Goodman, 
7, I Want You, 2 Need You, 1 Love Yon 

E. Presley, Vic, 
8, Born to Be With You, Chordates, Cdc, 
9. Sweet, Old -Fashioned Girl 

T. Brewer, C-or, 
10, BeBop- aLnla, G. Vincent, Cap, 

Los Angeles 
1, Whatever Will Be, Will Be 

Doris Day, Col. 
2. I Want You, I Need You, I Love Yon 

E. Presley, Vic, 
3. My Prayer, Platters, Mcr. 
4. Wayward Wind, G. Grant, Era 
5. Allegheny Moon, P. Page, Mer. 
6. Moonglow and Theme From "Planto" 

S1. Staloff, Dec. 
8. Born to Be With You, Chordates, Cdc. 
9, On the Street Where You Live 

V. Damone, Col. 
10. I'm in Love Again, F. Domina, Imp. 

Milwaukee 
I. My Prayer, Platters, Mcr. 
2. 8e -Bop -a -Cula, G. Vincent. Cap. 
3. I Want Yon. 1 Ne You, I Love Yoe 

E. Presley, Vic. 
4. Allegheny Moon, P. Page, Mcr. 
5. Whatever Will Be, Will Be 

Doris Day, Col. 
6. I Almost Lost My Mind, P. Boone. Dot 
7. Hound Dog, E. Presley, Vic. 
8. Flying Saucer 

Buchanan & Goodman, Lun. 
9, Sweet, Old -Fashioned Girl 

.T, Brewer, Cor. 

Minneapolis -St: Paul 
1. Hound Dog, E. Presley, Vic. 
2. My Prayer, Platters, Mot. 
3. Whatever Will Be, Will Be 

Doris Day, Col, 
4. Fool, S. Clark, Dot 
5. I Want You, I Need You, I love Yon 

E. Presley, Vic. 
6. Allegheny Moon, P. Page. Mee. 
7. I Almost Lost My Mind, P. Boone, Dot 

9. Flying Saucer 
Buchanan & Goodman, Lun, 

10. Heaven on Earth, Platters, Mer. 

New Orleans 

1. Whatever WI/1 Be, WBI Be 
Doris Day, Col, 

2, My Prayer, Platters, Mer, 
3. Allegheny Moon, P. Page, Mer. 
4. I Want You, 1 Need Vue, I Love Yoe 

E. Presley, Vic, 
5. Wayward Wind, G. Grant, Era 
6. Flying Saucer 

Buchanan & Goodman, Lun. 
7. I Almost Lot Sly Mind, P. Boone, Dol 
E. Be-Bopa -Lida, G. Vincent, Cap. 
9. Hound Dog, E. Presley, Vi, 

10. Stranded in the Jungle, Cadets, Mod. 

3- 

4. 

7. 

10, 

1, 

2. 
3. 

5. 
6, 

7, 

o. 

10, 

Cleveland 
Sly Prayer, Platters, Mer, 
SA harmer Will Be, Will Be 
Doris Day, Col, 
Flying Saucer 
Buchanan & Goodman, Lun. 
Hound Dog, E. Presley, Vic. 
Sweet, Old- Fasbtoned Girl 
T. Brewer, Cor. 
Don't Be Cruel, E. Presley, Vic, 
I Almost Lost My Mind, P. Boone, Dot 
Canadian Sunset 
11. Winterhalter-E. Heywood, Vic. 
Soft Suante Breeze, E. Heywood, Nier. 
St. Therese of the Roses, B. Ward, Dec. 

Dallas -Fort Worth 
Born to B. With You, Chordates, Cdc, 
Be- Bop.s.i.ule, G. Vincent, Cap. 
Wayward \find, G. Grant, Era 
My Prayer, Platters, Met. 
Stranded in the Jungle, Cadets, Mod. 
How Little We Know, F. Sinatra, Cap. 
I Almost Lost My Mind, P. Boone, Dot 
More, P. Como, Vic. 
Il Only Hurts fora Little While 
Ames Brothers, Vic. 
Flying Saucer 
Buchanan & Goodman, Lun. 

Denver 
1, Sly Prayer, Platters, Mer. 
1. Stranded la the Jungle, Cadets, Mod. 
3. Whatever Will Be, W M Be 

Doris Day, Col. 
4. Ape Cali, N. Mutuo,, Dot 
5. Glendora, P. Conta, Vic. 
6. I Almost Lost My Mind, P. Boone, Dot 
7. Allegheny \tone, P. Page, Mer, 
8. Picnic, McGuire Sisters, Cor. 
9. Hound Dog, E. Presley, Vie, 

1. 

1, 

3, 

1, 
5, 

Detroit 
Soft Summer Breeze, E. Heywood, Mer. 
My Prayer, Platters, Sier, 
Flying Saucer 
Buchanan & Goodman, Lon. 
Hound Dug, E. Presley, Vic. 
Canadian Sunset, H. Wiottrhalttr -E. 
Heywood, Vic. 

E. Presley, Vic. 
4. Whatever W'l11 Be, Will Be 

Doris Day, Col, 
S. That's All There Is to That 

N. (King) Cole. Cap. 
6. I Almost Lost My Mind, P. Boone, Dot 
7. Be- Bop -a -Lela, G. Vincent. Cap. 
8. Mmnglow and Theme From "Plcnlce 

M. Staloff, Dec, 
9. On the Street Where You Live 

V. Damone, Col. 
10. Born to Be With Yoe, Chordates, Cdc. 

New York 
1. My Praye,Platters, Mer. 
2. Moonglow and Theme From "Plenle" 

M. Staloff, Dec. 
3. I Want You, I Need You, I Love Yea 

E. Presley, Vic. 

4. On she Street Where You Lin 
V. Damone, Col. 

5, Allegheny Moon, P. Page, Ster, 
6. Wayward Wind, G. Grant. Era 
7. Whatever Will Be, Will Be 

Doris Day, Col, 
8, Standln8 on the Corner, Four Lads, Col, 
9. More, P. Como, Vic, 

10. Hound Dog, E. Presley, Vic, 

Philadelphia 
1. I Want You, I Need You, I Love Yoe 

E. Presley. Vic, 
L Wayward Wind, G. Grant, Era 
3. My Prayer, Platters, Mer. 
4. On the Street Where You Live 

V. Damone, Col, 
5. Whatever W'11í Be, Win Be 

Doris Day, Col. 
6. SImngiow and Theme From "Picute" 

M. Staloff, Dec, 
7. 11,19 -e -Lela, G. Vincent, Cap, 
8. It Only Hurts for a Little While 

Ames Brothers, Vic, 
9. I Almost Lost My Mind, P. Boone, Dot 

10. Canadian Sunset 
W'interhaher- E.Hey'wood, Vic, 

Pittsburgh 
1. Hound Dog, E. Presicy, Vic, 
2, Sty Prayer, Platters, Met 
3. Sons for a Summer Night 

M. Miller, Col. 
4, Whatever Will Be, Will Be 

Doris Day, Col. 
5. Flying Saucer 

Buchanan & Goodman, Lon. 
6. Alteaheoy Moon, P. Page, Ster, 
7, Canadian Sunset 

H. Winterhalter-E, Heywood, Vic. 
8. That's All There Is to That 

N. (King) Colt, Cap. 
9. You Don't Know Mt, J. Vale, Col, 

10. I Want You, I Need You, 1 Love Y. 
P. Presley, Vic, 

(Continued on page 58) 
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RCA VICTOR 
RECORD BULLETIN 

Eddie Fisher 
OH MY MARIA 

IF I'M ELECTED 
(To Be the One You Love) 

20;47 -0615 

hlugo Winterhalter's Orchestra and Chorus 

Vaughn Monroe 

IN THE MIDDLE 
OF THE HOUSE 

ROLLIN' HEART 
20/47 -6619 

Joe Reisman's Orchestra and Chorus 

WATCH THESE 

6... 
THEY'RE COMING 
UP FASTI 

EDDY ARNOLD 
Casey Jones 
c/w You Were Mine for Awhile 

20/47 -6601 

THE BLENDERS 
Cecilia 

ow I've Told Every Little Star 
20/47 -6591 

BUDDY BREGMAN 
Sadie's Shawl 

01w Hit & Run 

20/47 -6616 

LEO DIAMOND 
Le Rififi 

ow Go See Toriy 

20/47 -6600 

FREDDY MARTIN 
One Finger Piano 
ow Love Is a Gamble 

20/47 -6614 

TONY MARTIN 
Your Place in the Sun 
ow It's Better in the Dark 
20/47 -6597 

"New Orthophonie" High Fidelity Recordings 
Your Customers urill hear these Recordings best on an RCA Victor New Orthophonie High Fidelity "Vistroke" 

America's favorite speed.. 45 RPM RCAVICTOR 

Copyrighted ma ara; 
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PEARL YOU'RE GREAT! 

.1.a :x\.; 

AND SO IS YOUR FIRST RELEASE 

... .. ........=>.h.., au....,.... 

I CAN'T ROCK 

AND ROLL TO 

SAVE MY SOUL 

THE GYPSY 

GOOFED 
Mercury 10916 10976x15 

rama: \agi . \ \ \ \ \ \ \ a..,...,,, :.... :.. »...: s.. R.:c..... 

PEA RL 

BAILEY 

AUGUST 11, 1956 

COMING UP STRONG 

A listing of newer pop records which have shown solid trade 
response during the past week. Compiled thru a survey of all 

major markets, these records figure strongly os potential entries 

on the National Best Seller Chart. 

1. -Ape Call 

2. l' e,F er 

;Verrous Norms 
(ASCAP) Dot 15455 

Little Willie John 
(BM)) Xing 4935 

3. Theme From "The Proud Ones" 
Nelson Riddle 
(B\]1) Capitol :3472 

4. Somebody Up There Lilies Me Perry Conto 
.ASCAP) RCA Victor 6590 

5. Ghost Town Don Cherry 
(ASCAP) Colnnnbia 40705 

6. Manna, Teach Me to Dance Eydie Gorme 
(ASCAP) ABC- Paramnmt 9722 

7. Canadian Sunset 

8. The Old Philosopher 

Andy Williams 
(B\tt) Cadence ]297 

Eddie Lawrence 
(B \ll) Coral 61671 

9. Rip It. Up Bill Haley & His Comets 
(BM) Dccca 30023 

10. Tonight You Belong to Me 
Patience and Prudence 

(ASCAP) Liberty 55022 

THIS WEEKS BEST BUYS 

According to sates reports in ley markets, the font,. ing recent 

releases are recommended for extra profits: 

RIP II' UP ;Venice, BMI)-Bill Haley and His Comets -Decca 30025 - 
Altlio wit only a couple of weeks this one has mowed rapidly to a 
position where it is now just off the charts and pop -ssise is moving 
ahead of the Little Richard original. Reported strong in Baltimore, 
Los Angeles, \lihvaukee, Providence, Cincinnati, St. Louis and 
Chicago with other cities also indicating action. The Clip side, 
""fecn- Agar's Mother" is also drawing sales iDat,ls, B\11). A 
precious Billboard "Spotlight" pick. 

THEME FROM "THE PROUD ONES" (Weiss to Barrv, BM1)- Nelson 
Biddle- Capitol 3472 -Altpo this record is bucking quite a bit of 
competition, it is moving fast toward the charts and looks like 
another big one for Riddle. Conti reports picked up in Baltimore, 
St. Louis, Durham, Boston, Philadelphia, Buffalo, Milwaukee, 
Atlanta and Chicago. Flip is "The Love of Genevieve." A 
previous Billboard "Spotlight" pick. 

MAMA. TF.ACII ME TO DANCE (Roncom, ASCAP)-Eydie Corme - 
ABC- Paramount 9722 -Miss Corme conies back with this disk 
'close on the heels of "Too Close for Comfort" which is still 
making money. She is receiving strong deejay support plus her 
own help on the Steve Allen network 'fV shows. Baltimore, Mil- 
waukee, Chicago, Boston, Philadelphia, St. Louis, Providence and 
Cleveland all indicate good movement on this disk. Flip is "Tou 
Bring Out the Lover in Me" (E. H. Morris, ASCAP). 
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DICH JgCOSS 
Thoms From AND HIS ORCHESTRA 

From the Warner Bros: 
Film "East of Eden," star- 

ring James Dean 

From the Lowell Thomas CINERAMA 
"Seven Wonders of the World" 
With Narrative Introduction by 
Lowell Thomas 

Coral 61692 9 -61692 I'I9 
CORAL RECORDS 

America's Fastest Growing Aeçvrd Company 
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WANT MORE PROFITS? 
For as little as 25c a week 

Billboard's new 

SALES SELL MORE SINGLES 

BOOSTER KITS 
SELL MORE ALBUMS 

SELL MORE PHONOGRAPHS 

will help you ... SELL MORE ACCESSORIES 

These terrific new merchandising kits are packed with red -hot up -to- 

the- minute window posters ... wall posters ... counter posters . . , 

customer give -away folders. And they're all designed to boost your 

music record sales. 

SAVE UP TO 50% ON THIS 

SPECIAL INTRODUCTORY OFFER! 
... here's what you'll get . mailed ttuice 

a month, starting now: 

HONOR ROLL OF IIITS POSTER . , . 

17 "x22 ", two colors. Listing the Top 10 

Tunes of the week, plus the up -and- coming 
favorites, based on BILLBOARD's famous 
weekly surveys! Terrific for your window 
displays. 

BIG PLAY POP ALBUM POSTER .. 
17 "x22 ", two colors. The week's Top 10 

best selling albums, from BILLBOARD'S 
nationwide surveys. Build self -selling dis- 

plays around these! 

BIG PL A Y CLASSICAL ALBUM 
POSTER ... alternating with BIG PLAY 
JAZZ ALBUM POSTER. 17 "x2.2 ". two col- 
ors. For counters, walls and windcw dis- 
play's. 

TODAY'S TOP TUNES FOLDERS... . 

listing the tops in pops, classical, jazz, R &B, 
C &w. Use 'em for give -assay's, monthly 
statement stuffers. 

POINT -OF -SALE POSTERS OF NEW 
TITLES AND NEW EQUIPMENT . . . 

spread these all over your store! Pin them 
up in your listening booths. 

All this in every kit ... for as little as 50c per 
kit if you order Hotu. 

These hard -working point -of -sale merchandising kits can double your 
profits! Sign up today for these tremendously important sales builders! 

SAVE 50 °/o BY MAILING THIS 

THE TOP 100 
For survey week ending August I 

A list of the Top 100 RECORD SIDES in the nation according 
to a COMBINED TABULATION of Dealer, Disk Jockey and 
Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 
provide Disk Jockeys with additional programming material 
and to give trade exposure to NEWER records just beginning 
to show action in the field. 

Pos. Song 
Lut 

Artist Labd Week 

1. I ALMOST LOST 51V MIND P Boone Dot 1 

2. MY PRAYER Putters Mercury ... 5 
2. WAYWARD WIND Grant Era 2 
4. WHATEVER WILL BE, WILL BE Doris Day Columbia .. 7 
5. ALLEGHENY MOON P Page Mercury ... 4 
6. I WANT YOU, I NEED YOU, I LOVE YOU.... E. Presley Victor .. 3 
7. BORN TO BE WITH YOU Chordettes Cadence ... 3 
6. ON THE STREET WHERE YOU LIVE V. Damon Columbia ..11 
9. 51ORE P Como Victor 10 

10. BE- BOP- A -LULA O. Vincent Capitol .... 9 
II. HOUND DOG E Praley Victor ....24 
12. MOONGLOW AND THEME FROM "PICNIC "... NI. Stoloff Deer. I 
13. SWEET OLD -FASHIONED GIRL T Brewer Coral 11 

14, I'M IN LOVE AGAIN F Domino Imperial ...I3 
15. STANDING ON THE CORNER Four Lads Columbia ..15 
Is. IT ONLY HURTS A LITTLE WHILE Ames Brothers..,, Victor ....16 
IS. GLENDORA P Como Victor 14 
18, CANADIAN SUNSET H. Winterhalten. 

E. Heywood.... Victor `29 
18. MOONGLOW AND THEME FROM "PICNIC" G. Cates Coral 17 
26, 'THAT'S ALL THERE IS TO THAT N. (King) Colo..Capitol . . ..18 
21. STRANDED IN THE. JUNGLE Cadets Modem ....19 
22. TREASURE OF LOVE C McPhalter Atlantic ...23 
23. SOFT SUMMER BREEZE E Heywood Mercury ..20 
23. YOU DONT KNOW ME J Vale Columbia ..33 
25. PORTUGUESE WASHERWOMAN J (Fingers) Cerr Capitol ...26 
26. FOOL S Clark Dot 41 
26, GHOST TOWN D. Cherry Columbia ..36 
28. DON'T BE CRUEL E Presley Victor 
29. APE CALL N. Nouns Dot 46 
29. STRANDED IN THE JUNGLE layhawks Flash 41 
31. WHEN MY DREAMBOAT COMES HOME F. Domino Imperial ...77 
32. WEARY BLUES McGuire Sisters Coral 58 
33, FLYING SAUCER Buchanan & 

Goodman Luniverse -84 
33. GIVE US THIS DAY J James MG.M ....60 
35. I ONLY KNOW I LOVE YOU Four Aces Dew. 17 
36. HOW LITTLE WE KNOW F Sinatra Capitol ....36 
37. LOVE, LOVE. LOVE Cloven Atlantic ...32 
38. WAYWARD WIND T Rüter Capitol ....63 
39. FEVER I.. W. Jahn Kteg 27 
39. HEAVEN ON EARTH Platters Mercury ...- 
39. THEME FRO31 "THE. PROUD ONES" N. Riddle Capitol ....39 
42- CAN YOU FIND IT IN YOUR HEART' T Bennett Columbia ..54 
42. SONG FOR A.SU%1MER NIGHT M. Miller Columbia ..53 
44. HAPPY WHISTLER. D. Robertson Capitol ....34 
45. FABULOUS CHARACTER C Vaughan Mercury ,..49 
46. LONE. LOVE. LOVE Diamonds Mercury ...45 
46. SOMEBODY UP THERE LIKES 31E P ('onto Viyo, 6l 
46. TRANSFUSION N Norvus 21 
49. ON THE. STRF.ET WHERE. YOU LIVE E Fisher Victor 45 
S0. WALK HAND IN HAND T. Manin Victor 71 
el. IVORY TOWER C. Carr Fraternity ..25 
52. PICNIC McGuire Sisters .. Coral 10 
53. l'M IN LOVE AGAIN Fontane Sisters .. Dot 47 
54. MY BLUE HEAVEN F Domino Imperial ...41 
55. OLD PHILOSOPHER E Lawrence Coral 
56. YOU'RE SENSATIONAL F. Sinatra Capitol ....69 
57. I COULD HAVE DANCED ALL NIGHT' S. Syms Decca 44 
58. RIP IT UP Little Richard....Specialty ..49 
59. IN TOWER G. Storm Dot 22 
60. TONIGHT BELONGS TO ME Patience and 

Prudence liberty ....68 
60. STRANDED IN THE. JI:NGI F Gadabouts Mercury ...39 
62. IN A SHANTY IN OLD SHANTY TOWN S. Smith Epic 27 
63. IN THE ALPS McGuire Sisters 

A L. WeIk....Coral 98 
63. MY BABY LEFT 55E E. Presley Victor 19 
65. HEARTBREAK HOTEI E. Presley Victor 36 
65. ST. THERESE OF THE ROSES B. Ward Den's 
67. LOI.A'.S THEME. M. Mathiesan....Culumbia ..90 
68. AFTER THE LIGHTS CO DOWN LOW A. Hibbler Decca 75 
69. STANDING ON THE. CORNER D. Martin Capitol ....47 
70. RIP IT UP B. Haley Dana - 
71. SIAM., TEACH SIE TO DANCE E. Gorme ABCPara- 

mount ...95 
71. VOICES Fontana Sisters.. Dot 51 
73. IVORY TOWER O. Williams De Luse -64 
74. MY LITTLE ANGEL Four Lads Columbia ..70 
75. FREE T Leonetti Capitol ....81 
76. CASU.AI, LOOK Sig Teens Flip 
77. CANADIAN SUNSET A. Williams Cadence . 

78. MY DREAM SONATA N. (King) Cole.. Capitol ....65 
79. SWEET HEARTACHES E Fisher Victor 73 
80. READY TEDDY Little Richard....Specialty ..52 
81. 50.1.0NG F Domino Imperial ...93 
82. ENGLISH MUFFINS AND IRISH STEW S Sums Deem 
83. HEART HIDEAWAY C-Carr Fraternity ..76 
U. TO LOVE. AGAIN Four Aces Decca 92 
B,s. WITH A LI'TT'LE BIT OF LUCK J Stafford Columbia ..86 
86. BEAUTIFUL. FRIENDSHIP E Fitzgerald Decca 77 
87. DREAM ALONG WITH 31E P Como Victor 85 
88. HOT DIGGITY P Como Victor 55 
89, LOVE AIN'T RIGHT K. Starr Victor 
89. TELL ME WHY G. ,Storm Dot 
91. JOHNNY CONCHO THEME F Sinatra Capitol ....90 
92. SECOND FIDDLE K. Starr Victor 83 

Shirley & Lee.... Aladdin ...- 
Fontana Ststers..Dot 
P Boone Dot 

95. THEME FROM "THE PROUD ONES" L Holmes M -G -M ....- COUPON BEFORE SEPT. 15,1956N NOLOYEOWITH YO 
ÚLL 

MERCHANDISING DIVISION 
THE BILLBOARD 

2160 Patterson Street 

Cincinnati 22, Ohio 

Haase 

Name of Store 

Address 

Mt) Zone State 

D I want to save 50% of your 
regular price. Please send 
me the next 24 SALES 
BOOSTER KITS ... twice 
a month for one year at only 

914 50e per kit. I enclose only 
$12. 

D Please send me the next 10 
SALES BOOSTER KITS as 
a trial. I enclose $6 in full 
payment. 

D Please send me a sample kit 
only. l enclose $1 for one kit. 

97. LONG, TALL SALLY Little Richard....Specialty ..67 
98. GET SIE TO THE CHURCH ON TIME I La Rosa Victor 94 
98. I'VE GROWN ACCUSTOMED TO YOUR FACE.. R. Clooney Columbia .. 

200. I PROMISE TO REMEMBER Teen -Agars Gee 57 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best 

Sellers in Stores, Most Played in Juke Boxes, Coming Up 

Strong and Best Buys. 

Copyrighted material 
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RUSTY DRAPER..hícrauy 70921..IN T }E (Shapiro- 
Berrnstein,,ASCCAP) 

Draper sells a folk -type novelty with solid showmanship and tongue 
- 

in -cheek humor. The tune is a funny take -off on the old gag 

the house with a railroad track running thru 
Monroe it. Mt tonrBerl 

has i s 

cut the tune on Coral and Vaug han 
is a 

Monrnover 
of a bouncy c.thu 

platter is the one to beat. The flip 

rhythm item, "Pink Cadillac" (4 Star Sales, BMI ). 

LOLA DEE -RUSTY DRAPER. . Tlcrcury Oy2? . SCRAó MY 
(Second, SAP ) 

A sock reading of a lazy, sensuous novelty from the legit click, 

"New Faces:' Both Miss Dee and Draper fcontriThemestandout per- 

formances 
out' 

on d go, special 
guy is hurry) provides effective 

chatter 
get out' and 

for daytime 
while guy bouncy novelty. 

chatter angle for daytime jocks. Flip is a happy, Y 

"Behind Those Swingin Doors" ( American, ASCAP ). 

Sensational Novelty Hit! Something Different! 

`Scratch 

My Back' 

RUSTY 

DRAPER 

LOLA 

DEE 
coupled with 

"PINK CADILLAC" 

MERCURY 70921 

coupled with 

"BEHIND THOSE SWINGIN' DOORS" 

MERCURY 70923 

Don't Miss This Beautiful Instrumental 

"LA STRADA" 
MERCURY 70909 

BY 

EDDY 

BARCLAN 
AND HIS ORCHESTRA 

Spectacular Performance By 

FLORIAN ZABACH 
H I S V I O L I N A N D O R C H E S T R A 

coupled with 

"THE FIDDLER'S BOOGIE" 

MERCURY 70936 

CHICAGO T, ILLINOIS 
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NEW RELEASES!! 
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LITTLE WILLIE JOHN 

FEVER 
King 4935 

BILL DOGGETT 

HONKY TONK 
King 4950 

JAMES BROWN 
TH2 FAMOUS FLAMES 

PLEASE, PLEASE, PLEASE 

Federal 12258 

EARL BOSTIC 

ROSES OF PICARDY 
b,w 

WHERE OR WHEN 
King 4943 

THE MIDNIGHTERS 

TORE UP OVER YOU 
e,w 

EARLY ONE MORNING 
Federal 12270 

JERRY DORN 

WISHING WELL 
King 4932 

BILLY GAYLES 

I'M TORE UP 

Federal 12265 

MAC CURTIS 

HALF HEARTED LOVE 
b/w 

GRANDADDY'S 

ROCKIN' 
King 4949 

JAMES BROWN 
WTIHE FAMOUS FLAMES 

HOLD MY BABY'S 

HAND 
b w 

NO, NO, NO, NO 

Federal 12277 

EARL BOSTIC 
AND 

BILL DOGGETT 

BUBBINS ROCK 
b!w 

INDIANA 
King 4954 

1KIÑG 
RECORDS 

vox J ox 
By JUNE BUNDY 

Don Folsom, recently promoted 
to chief announcer at WCNT, Cen- 
tralia, El., has started a new pro- 
gram, featuring The Billboard's 
"Honor Roll of Hits" from 8:15 to 
10 a.m.... Chuck Moyer, former 
program director and afternoon 
deejav at WEDO, McKeesport, 
Pa., has joined WICU -TV, Erie, 
Pa. . Jerry Williamson, ex- 
KREM, Spokane, Wash., is now 
spinning 'em at K \VIK, Pocatello, 
Idaho. . . Jim Cockrell has left 
WOKZ, Alton, Ill., to join KOB, 
Albuquerque, N. M. . Jerry 
Gross has replaced Bill Orr on the 
morning shift at WVOS, Liberty, 
N. Y. Orr has moved into sales. 
Bob Klein's teen -age show, "Rock 
With Bob," is still in WVOS's mid- 
day slot, and Tony Rousseau han- 
dles the evening spin- chores. 

Warren Bourque, WNLC, 
New London, Conn., is writ- 
ing a deejay column for a lo- 
cal newspaper and will wel- 
come info about recording art- 
ists.... Bill Cusack has joined 
WGAW, Gardner, Mass., as 
its morning and evening jock. 

Mike Brooks plays noth- 
ing but jazz wax from mid- 
night to 1 a.m. over WPDQ, 
Jacksonville, Fla. , (Old 
Doc) Johnson, WNNC, New- 
ton, N. C., has added a new 
staffer to his two and a half 
hour nightly disk show. The 
newcomer is a parakeet that 
shouts "Rock and Roll With 
Old Doc!" into the mike, pre- 
sumably on cue, 

Leo McDevitt has returned from 
a stretch in TV to spin 'em again 
at WOKO, Albany, N. Y., on a 

new morning show.... Ken Scott, 
WAFM, Birmingham, Ala., has 
started a new show, "Play Some- 
thing Cool," from 10:20 to mid- 
night.... Larry Ford is doing a 
three -hour early morning show and 
a four -hour afternoon show (plus 
four or five record hops each 
week) over WCRO, Johnstown, 
Pa.... Newest deejays at KGEM, 
Boise, Idaho, and Dan Smede, 
Bill McCusker and Bill Eames 
(back on station after five years). 

THE SILLY SEASON: 
Maybe it's the sun, but 
strange things are happening 
out there on the local radio 
level this month. For instance, 
at this writing, Bill Anthony, 
WLCS, Baton Rouge, La., is 
perched on top of a 40 -foot 
pole, from which he threatens 
to do his daily show until 
"Pat Boone pays me a per- 

MONITOR MUSICAL SURVEY 
According to a survey made 

by the NBC radio network 
show, "Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last Week in 
the following areas: 

Schenectady, N. Y. 
"I Almost Ltist \fy Mind," Pat 
Boone, Dot. 

Knoxville 
"Whatever Will Be, Will Be," 
Doris Day, Columbia. 

Baton Rouge, La. 
"A Sweet, Old -Fashioned Girl," 
Teresa Brewer, Coral. 

Bismark, N. D. 
"I Only Know I Love You," 
Four Aces, Decca. 

St. Paul 
"Hound Dog," Eris Presley, 
Victor. 

Detroit 
"Soft Sonrosee Breeze," Eddie 
Heywood, Mercury. 

Fort Worth 
"Wayward \Vinyl," Gogi Grant, 
Era. 

Seattle 
"On the Street \ \'here You 
Live," Vic Damone, Columbia. 

Rochester, N. Y. 

"Canadian Sunset," Hugo \í'in- 
terhalter, Victor. 

YESTERYEAR'S TOPS - 
The nation's top tames on records 

as reported In The Billboard 
AUGUST 10, 1946 

1. The Gypsy 
2. To Each His Own 
3. Dois: What Comes Natur'lly 
4. Surrender 
5. They Say It's Wonderful 
6. Prisoner of Love 
7. I Don't Know Enough About 

You 
8. In Love in Vain 
9. Full Moon 

10. All Through the Day 
11. I Don't Know Why (I Just Do) 
12. Five Minutes More 
13. One more Tomorrow 
14. There's No One But You 
13. I Got the Sun in the Morning 
AUGUST 11, 1951 

1. Come On -a My House 
2. Too Young 
3. My Truly, Truly Fair 
4. Sweet Violets 
5. Los-liest Night of the Year 
6. How High the Moon 
7. Mister and Mississippi 
8. Jezebel 
9. Because of You 

10. On Top of Old Smoky 

sonal visit." Anthony, accord- 
ing to his press agent, took 
to the pole to disprove a fel- 
low jock's contention that "top 
name singers don't take dee- 
jays seriously." To date, Boone 
hasn't gotten the message. 

Jockeys all over the couptry are 
suddenly staging marathon broad- 
casts. Latest spinners on the fa- 
tigue -turn table are Don King, 
WBML, Macon, Ca., who claims 
to have broken the record with 
125 successive hours on the air. 

Bob Johnson, KICK, Spring- 
field, Mo., 120 hours; Gene Ed- 
wards, \\'RIT, Milwaukee, 115 
hours, 5 minutes, 28 seconds. 

CHANGE OF THEME: 
Tex Crays, formerly with 
KRMD, Shreveport, La., has 
joined WENT, Baton Rouge, 
La., as program director. He 
will also supervise program- 
ming for other indie stations 
in the group.... New morn- 
ing man at WBSM, New Bed- 
ford, Mass., is Raul Lov- 
ett, formerly with WICE, 
Providence, R. I. , Carl 
Reyes has left KGGF, Cof- 
feyville, Kan., to become 
morning deejay at KWHK, 
Hutchinson, Kan. Meanwhile, 
Bill Miller has moved from 
KGCF's night shift to take 
over two daily record shows, 
and Jack Herrington is the 
tress night man at the station, 

Number of Releases 

This Week 
Label rop COW ROB 

ABC -PARAMOUNT .. 1 .... - .... - 
CADENCE .......... I .... - .... - 
CHECKER 
CHESS 
COLUMBIA 
CORAL 
CORBIN 
CORONATION 
DAWN 
DECCA 
DEED 
DIAMOND 
FABOR 
HERALD 
HICKORY 
JESTER 
JOPZ. 
KAPP 
KEY 
KERRY 
MASQUERADE. 
MERCURY 
M-0-S1 
RAINBOW 
REAL 
RESERVE 
RPM 
SAPPHIRE 
SUNSET 
VICTOR 
VITA 

6 .... 1 .... _ 
- .... I - .... I 

.... 

.... 

TOTAL 33 .... 9 .... 6 

Tunes With Greatest Radio - TV Audience 
Tuna, listed alphabetlully, hava the greatest audiences on network 
action program lo New York, Chicago and Loa Angela. IJsts an 
based on John O. Prateri e copyrighted Audience Coverage Index. 

Radio 
A Beautiful Friendship (R)- Kahn -ASCAP 
A Sweet. Old- Fashionee Girl (R)- Valor- 

ASCAP 
Allegheny Moon (R)- Oxford -ASCAP 
Big D (R) (M) -Frank -ASCAP 
Born to Be with You (R) - Mayfair - 

ASCAP 
Bus Stop Song HO (F)- Miller -ASCAP 
Canadian Sunset (R)- Meridian -BMt 
Glendora (R)- American -B11í 
Happiness Street (R)- Planetary -ASCAP 
How Little Nye Know (R) -E, H. Morris - 

ASCAP 
I Almost Lost My Mind (R) -M. Louis - 

ASCAP 
I Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
It Only hurts for a Little while (R)- 

Advanced -ASCAP 
t're Grown Accustomed to Your Face (R) 

(M)- Chappell -ASCAP 
Make Me a Child Again (R)- Remick- 

ASCAP 
Me ri 5'ou ñ the Moon (R) (E)- 

Paramount-ASCAP 
Mounglow- Picnic Theme (R) (F) - htills- 

Columbia Pic-ASCAP 
My Dream Sonata (R)-United-ASCAP 
My Prayer (R)- Shapiro- Bcrnstcin -ASCAP 
On the Street where You Live (R) (M)- 

Chappell-ASCAP 
One Finger Piano (111 -E. B. Marks -BMI 
Picnic (R) (F)- Columbia Pic -ASCAP 
Portuguese (Washerwoman (R) - Remick - 

ASCAP 
Somebody Up There Likes Me (R) (F)- 

Feist-ASCAP 
Standing on the Corner (R) (F)- Frank- 

ASCAP 
Te Arno (R)- Southern -ASCAP 
To Love Again (R) (t)- Columbia Pic - 

ASCAP 
Too Close for Comfort (R) (M)- Laurel- 

ASCAP 
True Lore (R) (Fl- Buxton Hill -ASCAP 
Wayward Wind (R)- Warman -BMI 
Whatever Will Be, will Be (R) (F)- Artists 
-ASCAP 
You're Sensational (R) (F)- Buxton Hill - 

ASCAP 

Television 
A Sweet, Old Fashioned Old (R) -Valor 

ASCAP 
Allegheny Moon (R)- Oxford -ASCAP 
Be- Bop -a -Lola (R) - Lowery Enterprises - 

ASCAP 
Big D (R) )M)- Frank -ASCAP 
Can You Find It in Your Heart? (R)- 

Witmark -ASCAP 
Don't Cry (TO-Sampson-HMI 
Glendora (R)- American -BMt 
(tow Little We Know (R) -E. II. Morris - 

ASCAP 
1 Almost Lost My Mind (R) -St. Louls- 

BMI 
I Can't Rock and Roll to Save My Soul (R) 

-Tobias & Lewis -ASCAP 
I Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
I Only Know I Love You (R)- Leeds- 

ASCAP 
I've Grown Accustomed to Your Face (R) 

(.M)- Chappell -ASCAP 
Mama. Teach Ste to Dance (R)- Romom- 

ASCAP 
Me 'ñ You 'n' the Moon (R) (F)- 

Paramount -ASCAP 
Miracles of Love (R( -Rylan -ASCAP 
Moonglow (R) (F) -Mills -ASCAP 
Moonglow- Picnic Theme (R) (F)- Mills- 

Columbia Pic -ASCAP 
Mr. Wonderful (R) (MI- Laurel -ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Picnic (R) (F)- Columbia Pic -ASCAP 
Please Don't Forget Me, Dear (R) -Sam 

Weiss -ASCAP 
Portuguese Washerwoman (R) - Remick- 

ASCAP 
Standing on the Corner (R) (M)- Frank- 

ASCAP 
Stranded in the Jungle (R)- Peer -Bhtt 
Strangest Romance (R) -Lear -ASCAP 
Too Close for Comfort (R) (M)- Repub(ic- 

BMl 
Whatever Will Be, will Be (R) (F)- Artists 

-ASCAP 
When You're Smiling (R) -Mills -ASCAP 

Best Selling Sheet Music in Britain 
(For Week Ending July 281 

A cabled rcpon from the Music Publishers' Association, Ltd., 
London. List is based upon their weekly surrey of England's leading 
music dealers. American publishers to pare.othesls. 

Walk Hand in Hand- Duchess (Republic) 
Who Arc WO-Bourne (Thunderbird) 
Het Diggity -Peter Maurice (000:00) 
Whatever Will Be, Will Be- Melchor -Toff 

(Warman) 

The Wayward Wind -Lafleur (Artists) 
Why Do Fools Fall in Lore ? -Chappell 

(Patricia) 
Out of Town- Kassner (Kassoer) 
The Birds and the Beet- Maddox (Famous) 
I'll Be Home -Box & Cox (Arc) 

No Other Love -Chappell (Williams) 
Too Young to Go Steady- Robbins (Robbins) 
A Tear Fell- Robbins (Progressive) 
Ivory Tower -e. H. Morris (E. H. Morris) 
You Can't Be True to Two -Dash (loo) 

(Harms) 
Mister Cuckoo- htacmelodies (Peter 

Maurice) 
Mountain Greenery -New World (Harms) 
The Poor People of Paris -Berry (Connelly) 
It's Almost Tomorrow- Mamnelodies 

(Northern) 

Best Selling Pop Records in Britain 
fFor Week Ending July 281 

This Printed thru the courtesy of the "New Musical Express,. Last 
Week Britain's Foremost Musical Publication. Week 

t. WHY DO FOOLS FALL IN LOVE ? -Teen -Agars (Columbia) 1 

2. WHATEVER WILL BE, WILL BE -Doris Day (Philips) 3 

3. WALK HAND IN HAND -Tony Martin (HMV) 6 
4. I'LL BE HOME -Pat Boone (London) 2 

5. SWEET OLD -FASHIONED GIRL -Teresa Brewer (Vogue /Coral) (S 
6. HEARTBREAK HOTEL -Elvis Presley (HMV) 4 

6. WHO ARE WE ?- Ronnie Hilton (HMV) 10 

8. WAYWARD WIND -Tex Ritter (Capitol) 9 

9. MOUNTAIN GREENERY -Mel Tonne (Vogue /Coral) 19 

10. HOT DIGGITY -Perry Como (HMV) 6 

10. I'M WALKING BACKWARDS FOR CHRISTMAS /BLUEBOITLE BLUES - 
The Goons (Dacca) S 

12. SAINTS ROCK AND ROLL -Bill Haley Comets (Brunswick) 13 

13. ALL STAR HIT PARADE -Winifred Atwell, Dicklo Valentine, David Whitfield, 
Joan Regan. Lita Roba, Dave King (Dec.) 5 

14. WAYWARD WIND-Gogi Grant (London, 12 

15. EXPERIMENTS WITH MICE Johnny Dankworth Orchestra (Parlophone) 11 

16. TOO YOUNG TO GO STEADY -Nat (Kind) Cole (Capitol) to 
17. LEFT BANK -Winifred Atwell (Dacca) 20 
18. SERENADE -Slim Whitman (London) 
19. WALK HAND IN HAND- Ronnie Carroll (Philips, - 
(0. FAITHFUI. HUSSAR -Ted Heath Orchestra (Dacca) 

Territorial Best Sellers 
Continued from page 52 

St. Louis 
1. Ms Prayer. Planers, Mer. 
2. Canadian Sunset 

H. Winterhalter -F.. Heywood. Vic. 
3. Whatever Will Be, WM Be 

Doris Day, Col. 
4. Flying Saucer 

Buchanan & Goodman. Lon. 
5. Be- Bop -a -Lola, G. Vincent, Cap. 
6. I Want You, I Need You, I Love You 

E. Presley, Vic. 
7. On the Street Where Yon Live 

V. Damone, Col. 
S. Allegheny Moon, P. Page, hier, 
9. Glendon, P. Como, Vic. 

San Francisco 
t. Wayward Wind, G. Grant, En 
2. Moonalow and Theme From "Picnic" 

M. Stolo(f. Dec. 
3. I Almost Lost My Mind. P. Boone, Dot 
4. I Want You, 1 Need Y'oo, 1 Love You 

E. Presley, Vic. 
5, Whatever WW Be, Will Be 

Doris Day, Col. 
6. On the Street Where You Live 

V. Damone, Col. 
7. Born to Be Wlth You, Chordettes, Cdc. 

8. Flying Saucer 
Buchanan & Goodman, Lon. 

9. Allegheny Moos, P. Page, Mcr. 

Seattle 
My Prayer, Platters, Mer. 

2. Hound Dog. E. Presley, Vic. 
3. Wayward Wind, T. Ritter, Cap. 
4. Allegheny Soon, P. Page, Mer. 
5. Fool S. Clark, Dot 
6. Don't Be Cruel, E. Presley, Vic. 
7. Whatever W'111 Be, will Be 

Doris Day, Col. 
IL Flying Saucer 

Buchanan & Goodman, Lun. 
9. Canadian Sunset 

H. Winterhalter.E.Hrywood, Vic. 

Toronto 
1. Wawud Wind, G. Grant. Era 
2. I Was] Yoo, I Need Yon, I Love Y. 

E. Presley, Vic. 
3. Cm lo Love Aga., F. Domino, Imp. 
4. oo the Street Where You Live 

V. Damone, Col. 
5. BaBop -a -Lata, G. Vincent, Cap. 
6. I Almost Lost My Mind, P. Boone, Dot 
7. My Proyer, Platters, Mer. 
e. Whatever Will Be, WO W 

Doris Day, Col. 
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Review Spotlight on . e e 

RECORDS 

THE FOUR LADS Columbia 40736..THE BUS STOP SONG 
(A Paper of Pins) (Miller, ASCAP) 

A HOUSE WITII LOVE IN IT (Evans, ASCAP) 

The boys are still riding on the charts with "Standing on the 
Corner," and their new platter should be a two -sided hit for them. 
The Bus Stop Song," which the Lads sing in Marilyn Monroe's new 
movie, "Bus Stop," is a folk time with a pleasing reading, easy pace 
and amusing lyrics. Flip is an appealing ballad, warmly sung by 
the group. 

VIC DAMONE....SPEAK, MY LOVE.... Columbia 407:3:3 (Harvard, BMI) 
It took Damone's "On the Street Where You Live" disk a long time 
to make the charts, but pea's hot right now, and his new platter 
should grab off plays right away. The singer warbles with rich 
sincerity and feeling on the poignant ballad, which he introduced 
on his network TV show this Nhinclav (6). Flip is a melodic waltz, 
the new movie theme, "War and Peace" (Famous, ASCAP). 

DISK JOCKEY PROGRAMMING 

ROGER WILLIAMS....Kapp 156 TUMBLING TUMBLEWEEDS 
(Williamson, ASCAP) 

I'LL ALWAYS WALK 1 \'ITII YOU (Garland, ASCAP) 

Williams has two strong sides for romantic disk jockey programming 
segs. The pianist offers a classy arrangement of the effective cow- 
boy standard, "Tumbling Tumbleweeds," wills a colorful, con- 
tinuous tone effect and lush feus choral support. Flip spotlights 
Williams' flowing phsu isties on a slow. dreamy melody with a 
danceable tempo. 

ART MOONEY....M -G -M 12312 THEME FROM "EAST OF EDEN" 
(Witmark, ASCAP) 

DICK JACOBS....Coral 9 -61692 THE\IF. FROM "EAST OF EDEN" 
(Witmark, ASCAP) 

The fan -cult honoring the late movie actor, James Dean, is reach- 
ing near -fanatical proportions these days. and dcejays can cash in 
on the movement with these two lushly melodic instrumental disks, 
featuring theme music from our of Deans most successful movies, 
"East of Eden." Flip on the Mooney disk is "Theme From 'Rebel 
Without Cause *" (Witmark, ASCAP). another Dean film, Flip on 
the Jacobs platter is the Cincraina film theme, "The Seven Won- 
ders of the World" (Hill & Range, BMI). 

Reviews of New Pop Records 
RATINGS -COMMERCIAL POTENTIAL 

Foie record reek., expresses Ne °plebe et 80 )00, Topa 
fM embers et The DRlbosrd sank Naffs e0 BB, Excellent 1n determinist, the commercial retina, the S o l - 
! o r r i c e factors are considered: Interpretation, 
material, artist's name value, distribution poser, 
exploitetion potential. The sanie Considerations 
arc applied to recarde reviewed in the county 
and eesttra, and rhythm sod blues field*. 

JOHNNIE. RAY 
Just Walking in the Rain 88 

COLUMBIA 40729 - Ray belts with 
good hacking by Coniff's ork and chorus. 
Arrangement adds much. Tune has a 

fetching nulixly and rhythm. Deejay 
material and should go in stores. (Golden 
West, BMI) 

In the Candlelight.... 76 
Strong side written by the cleffer of "Mr. 
Sandman" and "1 Cet So Lonely." Ray 
gives it a warm rendition. Could sell. 
(E. 11.\!orris, ASCAP) 

LINCOLN CHASE: 
If I Were a Countryside 84 

DAWN 217- Decjays looking for some 
striking, original material will find it 
Isere. Lincoln Chase sings a tune of true 
poetic quality -arranged tastefully and 
simply. (Raleigh -Lively, Bbl) 

\Vatch My Smoke....82 
Another piece of unusual material. This 
has a rollicking rhythm and a neat lyric. 
Chase, the cleffer, does it in his highly 
individual style. Fine for deejays. 
(Raleigh, B\Il) 

ORESTE 
This Sanie Heart 82 

VICTOR 6605 -New Mario Lanza type 
tenor sings with force and authority on a 
time written for the new film version of 
"The Vagabond King." The song has a 
typical operetta styling and the reading 
by Oreste, star of the flick, is bound to 
get plays. (Famous, ASCAP) 

Lord, I'm Glad 1 Know Thee....77 
A moving anthem, also written for the 
new filin version of the old operetta, 
gets a powerful voicing from the tenor 
with full backing from Henri Rene's ork 

70- 711. Good 
ES Lf, Satisfactory 
Io. OB, limned 

h. N. Poor 

and chores. Flip may be the better com- 
mercial draw. Famous, ASCAP) 

VAUGHN MONROE 
In the Middle of the House 81 

VICTOR 6619 -A fine cover of Rusty 
!rapers novelty disk. Monroe's deadpan 
delivery on the "railroad runs" is deftly 
humorons. Should pull jockey and juke 
spins, altbo Draper s platter is still the 
one to beat. (Shapiro-Bernstein, ASCAP) 

Rollin 3leart....78 
Mourne Warbles warmly on a lazy, 
western -style ditty with clever lyrics. 
(Coliseum, BMI) 

SILVER SISTERS 
Till You Come Back SO 

RAINBO \V 355 - An equally effective 
side; this time a ballad with a beat. 
Hiecnpp), phrasing is framed nicely by 
Sam Ia le Man) Taylor's orking. (Dorsey, 
ASCAP) 

1 \Walusa Be Seventeen 
All of My Life ....78 

New rock and roll duo consists of 
thrushes aged 17 and 11 with influences 
of the De John Sisters and Teresa 
Brewer. Brisk pace on this one should 
register w itb the teen crowd. (Dorsey, 
ASC.1l') 

DICK WILSON 
My Mission in Life 78 

COLUMBIA 40731 - New artist with 
strong vocal in the Hibbler -Eckstine 
style. A talent that should impress dee- 
¡ay's and dealers. (Leeds, ASCAP) 

My Heart Is So Full of You....78 
Another good side. Gives the artist a 
good opportunity to show his range. 
Tone from "Most Happy Fella." (Frank, 
ASCAP) 

jContlnued on page 60) 

YOU'RE 

A HONEY 
FOUR KNIGHTS 

. }1, FRANKIE CARLSON'S BAND 

DON'T DEPEND 

ON ME cráitoe 2 
record no 3494 s c o a ° s 

!!l ATTENTION! !! 
TO OUR REGENT DISTRIBUTORS COAST TO COAST 

AND ALL OVER THE WORLD? 

Thanks a million ! ! ! 
your everwhe!mine response to our now REPENT line of NI Fa 17' quallty 
recorde has wen far areatar than we entlating. R. IT tfe euyang PubncY 
rush der these prose r pap Pewoul hN "she short" 
and we're n pi's no Who dreamed that we would toles the NAMM show 
by storms áu1 it's no wander . 

TOP PERFORMING ARTISTS. RIG NAMES. RIG GROUPS 
TOP QUALITY 100% VINYL G 
RECORDINGS 

Gourd NOISE-FREE 

FULL COLOR KODACHROME COVERS 
but most Important 
MUSIC THAT'S RECORDED TO THE TASTE OF. THE MAN 
WITH THE DINNER PAIL OR THE INTELLIGENTSIA! 

Everything from each f coolie 
Rock n' Roll n McMCseaca .. 

D lalo and Pastime! 
ALL PERFORMED IT THE WORLD'S GREATEST ARTISTS! 

It's truly the world's most diversified estates., and its all ncerdad tor fM 
Public with the public In mind Ne hkhpnetur7h overyremeled /Josh "quickie" hilt 

Pe°tl, 
wild, selllne lity 

that 
will them 

selves Nr Years le come! Ethe et' l-knoy Ihta wilt equal /M fanesl hiaherprigtl recortlingt on the market' Well -known Standard music IhM has 
stood the acid test N Lima. 

TWENTY -FIVE ALBUMS NOW BEING DELIVERED, 
cad plenty more to come! 

AVAILABLE IN 
CANADA -London Records, Ltd. 
lRIT15N EMPIRE -Dec,. Records, 
Ltd. 
FRANCE-ThomsonNousten- 
Ducref. 

NOTE: A few franchises available 
in choice ens Ciuns Is financially to. 
ep°nsible and established Distributors 
who <en maintain an adequate stock 

COVI complete line. 

Grateefaily yours, 

Herman Lubinsky, PRES. Regent RECORDS, Inc. 
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over single copy rates). Foreign rate $24. 
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Money Makers 
for 

Juke Box Ops 

SIX FAT 

DUTCHMEN Croheatra 

New Releases RCA Victor 

SCHNITZELBANK POLKA 

BLUE DANUBE WALTZ 
(474513 

OLD HEIDELBERG POLKA 

WINONA WALTZ 
820.6296 

SOLO POLKA 

JOLLY CROWD 
820.6455 

ORDER YOUR 

ABBOTT & FABOR 
RECORDS 

DIRECT FROM 

ABBOTT SALES CO. 
Box 38 Malibu, Calif. 

40c per record (45 speed 
only) minimum order 5 rec- 
ords, can be assorted. 
Cash or Money Order with 

order or C.O.D. 
We Pay Postage, 
Cash or C.O.D. 

1 O(' :11. ITHNIO1: 
"CANADIAN SUNSET" 

"HIGH UPON A MOUNTAIN" 

ANDY WILLIAMS 
Cadence 

cadence 
R E C O R D S 

TUMBLING 

TUMBLEWEEDS 
by 

ROGER WILLIAMS 
With Oreh. and Chorus 

K 156 

HOT WEATHER HIT- 

cool, cool, BABY 

EVERY NIGHT 

ABOUT THIS TIME 

THE SOPHOMORES 
Dawn e216 

DAWN RECORDS 
39 W. 60 St. 

Boston's New Music Jobber 

ALBERT NAJARIAN 
WHOLESALE MUSIC 

295 Mantissa, an Ave., Boston 15. Mass. 
Nourr. 11:30 a m. fa 5:00 p.m. - 

Mon. thru bat, 
Phons; KEnmora asoar 

CIVE TO DAMON RUNYON 
CANCER FUND 

Reviews of New Pop Records 

Continued from page 59 

GEORGE CATES ORK 
Where Then'a LRe 71 

CORAL 61683-A beer commercial 
jingle is transferred into a dreamy 
instrumental by Cates, via a "Picnic. 
Moongloe" melodic treatment, Fine 
jockey was for romantic sags. (North- 
ern. ASCAPI 

One Night In Moat; Codo....79 
Exotic -styled instrumental with a lilt- 
ing theme and a swingy tetnet, 
Another good deejay side. (Nutmeg, 
ASCAPI 

GF.ORGIF. SHAW 
Hawaiian Love 

DECCA 31029 -A poignant ballad 
wrapped up in a tender vocal treat- 
ment by Shaw. (Tee Pee, ASCAP) 

MIS Same Hears....71 
Shaw warbles a pretty new ballad 
from the new flick. "Vagabond 
King." If Me film pulls al the box 
office this side might step out. but 
otherwise the flip has more potential. 
(Famo*, ASCAPI 

77 

GUY MITCHE.1.1. 
}laden Keepers 77 

COLUMBIA 40724 -This slow. plead- 
ing melody has an attractive foliish 
touch and Mitchell sings il Ina warns 
and personal style. Chorus and ark 
make a big production out of the 
simple ditty. (Joy, ASCAP) 

I'd Like lo Salt 
Few Words About Tesas....79 
Another hymn of praise about the 
Lone Star Stale. Coming on the 
heels of "Big D." chances are doubt- 
ful. but It could be a coin puller in 
the Panhandle area. (HawMOme, 
ASCAPI 

THE WAYFARERS 
This bud In Your Land 76 

VICTOR 6610 - Some lusty choral 
singing in a style reminiscent of the 

Weavers. There's a fine rhythm 
from the banjo and bass line-up and 
the carefree, bright lone makes h a 

solid juke box choice. (Ludlow. BMH 
Everybody Loves Saturday Nigh1....75 

This starts like a calypso job but a 
gal breaks in to say it comes from 
South Africa. then France, then 
Spain. etc. Turns out that every 
body loses Saturday night and in ail 
the languages. Percy Faith had 
fairly successful recording of this 
some months back. (Rollt, 5511) 

MARTHA CARSON 
All These ibises 76 

VICTOR 6603 -Miss Carson is in a 
happy mood as she recites her many 
blessings. There's bright rhythm 
here with a snappy Dixieland intuit. 
mental spot in the middle. Good bet 
for boxes. (Trinity, 8511) 

Faith Is the Key 
(Thal Opens Your Sean)....79 
This tune has a sacred slant with its 
optimistic religious philosophizing. 
It's a happy hand-clapper with con- 
siderable pop appeal. and Miss Carson. 
aided by a choral backup, gives it a 

catchy reading. (Towne, ASCAPI 

GRADY MARTIN 
When My Dream Boat Comes Heme...76 

DECCA 300222 -The great standard. 
currently riding via Fats Domino, is 
dressed in an unusually effective sr- 
raogemeet. Guitars and bas, give it 

rocking beat. which. coupled with 
horns. contributes a smart instrumen- 
tal. IWib.ark, ASCAP) 

Allegheny Mona....71 
The hit tune gets a fine instrumental 
performance. Martini band, with its 
strings and horns, will appeal to both 
country and pop listeners. (Oxford, 
ASCAPI 

aide, but he lacks Richard's person - 
alin:. Heatherton does warm vocal 
jeh on the amusing novelty. Both 
sides have kiddie appeal. Heatherlon 
is radio -TV kiddie show emsee on 
"The Merry Mailman." (BRtboard, 
ASCAPI 

FREDDY MARTIN ORK 
Om Flatter Melody 75 

VICTOR 6614- Martin is using the 
soprano sax these days apparently 

in place of his tenor. Otherwise it's 
a typical Martin piano -featured spe- 

cialty. Danceable and listenabte, duo 
this will have to battle the Disk 
Hyman version. (E. B. Marke, BMI) 

Love Is Gamble....71 
Bright, danceable ditty in typical 
Martin style. with tempo in between 
a polka and a shotriselte. Ear the 
fans. (Plaelaw., BM11 

MARGARET WHITING 
Hello. Young Locest 7 

CAPITOL 3509 -Miss Whiting's rich, 
expressive thrushing is. lushly show. 
cased on the lovely "King and 1" 
ballad. Both sides are reissues to 

cash in on current hoopla for movie 
version of the Rodgers nd Hammer. 
stein mumice!. Good jockey wax. 
19y1111amsos, ASCAPI 

We Klss In a Shadow....74 
Some comment. (Williamson. ASCAP) 

DAVE. BARRY ANT/ SARA BERNER 
Out of Th15 World With 

!lying Stutters Pans I and 2 74 
RPM 469 -Dave Barry's serration on 
this disk -made of snatches of hiss 
strung together with dialog -is good 
fora few laughs. In view of excite- 
ment creased by the first saucer disk'. 
this is likely to get fair number of 
spins. 

PAUL JORDAN ORK 
Miami Beath Mamba 73 

DEED 1021 -Old standard given a 
lively treatment with piano and drum 
duo. which definitely registers. IE. B. 
Marks, BIM 

Cram Carousd....71 
Side offers a melodic lone. Change. 
of -pace material for d.J.'s. Pleasant 
listening. (Heil A Range, BM) 

MILTON BERLE 
BeRdn 72 

CORAL 61691 -A novelty with a set 
of catchy lyrics, chanted with a. good 
comedy sense by Berle. George Catei 
bacßioe is smartly done. I. the Middle of the Honse....li 
A Covet of the cute novelly. Will 
Set some deejay play. 

THF. SPORTSMEN 
Me and My Shadow 72 

KEY 513 Sman, smooth harmoni7- 
inn of the fine standard tune makes 
this a natural for deejay play. Dealer - 
wise, will do better as part of an LP. 
(Bourne. ASCAP) 

The lab. Seas. . . ,60 
Flimsy idea fora tune here. (Round 
Table, ASCAPI 

GLORIA BECKER 
JI. Borah 71 

REAL 1313 -Cute chirping by this 
chick with a male group backing by 
the Doe Ralke Trio. Miss Becker 
gives it freshness. (American, BMD 

Story of Oaf Love, .'..6.s 
Thrush could do well with better 
material. 

DOTTY TODD 
Special Kind of Lem 75 

DIAMOND 3006 - Multi -track used 
on this side with sharp arrangement 
adding the right touch. Could do 
well, but will depend on amount of 
Dus. 1 Tooke Stroll In the Park 76 

COLUSBIA 40728 -This Is the story 
of one of those "chance" meetings 
on a park bench and how it worked 
out happily in the church. Tune has 
an easy swing and Miss Carson sel. 
the cute bric in happy style. (Joy, 
ASCAPI 

I Dong Want to Kaew....74 
This Latin -beat opus is suns In pleas- 
ing and expressive style by the thrush. 

Charlio Margolis gels in with a trum- 
pet solo. Tune is the old "Ay. Ay, 
Ay" with new lyric. Hoy, ASCAPI 

THE HARMONICATS 
Through the Dark of Night 76 

MERCURY 70929 -The harmonica - 
guitar act employs the mellow, Inne 
'Peg O' My Heart" styling on this 

pretty ballad. Good mood side, rec- 
ommended for the tans. IBVC, 
ASCAPI 

Christopher Columbus 73 
Easy, swingy version of the instru- 
mental oldie, making use of the bass 
harmonicas. Useful as changeof 
Pace item. (Mayfair, ASCAPI 

RAY HF.ATHERTON 
The Pirate Parrot 75 

CADENCE 1296- Deejay Milton Q 
Ford's parrot Richard is featured on 
this novelty via some effective laps 
editing. Heatherton warbles pleasantly 
on the jaunty ditty, which is a hit ie 
Italy. Sure -fire jockey material for 
mike chatter stuff. Good backing by 
Archie Bleyer and crew. ll'eeeslpp 
ASCAP) 

Alfred, the AinSkk Enle....71 
A Bronx Eagle is featured on this 

h (City A Country, 1511) 
ART AND DOTTY TODD 

I Came to Say L.,dbye....69 
Multi,traik mud again, this time add- 
les her husband, An. Doesn't meas. 
um up to flip but. nevertheless, is a 
solid cutting. (Ming. ASCAP) 

THE TRACEY TWINS 
Tonight Yoe loiseg to Me 71 

RESERVE 110 -Patience and Nu 
dente waned this appealing old Billy 
Rose tune recently and this the 
Traceys give it a good whirl, the 
little girl voices on the competing 
disk make fora big edge when the 
chips are counted. (Milk, ASCAP) 

Picking sweetbearts....64 
Gals set some pretty enough har- 
monies to this clip -clop, westerndype 
rhythm job but the material le. them 
one down. 

ST 6NLEY WILSON ORK 
Little Sheba 69 

SUNSET 2022-Clever swing opus on 
au Arabic-style theme should attract 
many jock plays. Insln,menut. (.Ard- 
more, ASCAP) 

Land el Proudse.. ..K 
Attbo not identified on the label. this 
melody is that of the Israeli anthem, 
"Hatikvob." The lyrics from Tin Pan 
Alley are respectful, If not official, 
and are sung competently by chorus, 
with a light beat in back. Unlikely 
to inspire copious pia. (Ardmore, 
ASCAPI 

BILL GARRY 
I Weery Over Yen 65 

JESTER 1002 - Pleasant warblio4 

stint h. Gas, aid Fear Jacks sad a 
Jill on an attractive ballad. 

Oaea 1 Was is Lora....65 
Same comment. 

MIMI WARREN 
Lever 65 

KERRY 101 -Mist Warren. a popular 
cocktail pianist, goes in for a pyro- 
technical rendition of the Rodgers. 
Hart standard. String of digital gim- 
micks doesn't add up to much. 
IFamars, ASCAPI 

7.mnnil....14 
Routine exotica played without much 
sydislic flair. (Standard Ltd., ASCAP) 

CAROLYN MARSH 
I Mast Have SIIPped lour Mind 52 

MASQUERADE 56006 -The material 
recording and semi -legit ...shins ate 
anlikety le register in today's market. 
(Mask Work Shop, 

191 Neter Let l'ou 
A weak tea- withletnne tango. poor 
recording and poor vocal casting dim 
the possibilities of this one. (Schein) 

Reviews of New 
Sacred Records 

GEORGE. JONES 
Twain' Aloe 85 

STARDAV 256 - This one moves 
right along. Jones sings this sacred 
song with a brisk beat and plenty of 
flavor. Honk, look piano gives color 
to the hacking. (Shuttle, BM1) 

Boat of Llfe....11 
Strong religious feeling marks this 
vocal by George Jones. (Slarrlly 
BM11 

THE CHUCK WAGON GANG 
A I.nl of Heaven 7l 

COLUMBIA 21542 - Lively gospel 
chant has bright -eyed optimistic 
message. Good Bible Belt eotry. 
( SFSACI 

Wise the Sea 
Sets Over the Sonda.....76 
This side is a slow devotional theme 
with sincere fens lead and home- 
spun harmony. ISESACI 

GEORGE BEVERLY SHEA 
America. the Beautiful 77 

VICTOR 6602 -The deep -voiced Shea 
wraps up the moving patriotic theme 
competently. while backing of 1,200- 
voice Oklahoma City Billy Graham 
Crusade Choir assures disk of maxi- 
mum commercial value, vù the evan- 
gelist's plugging. 

line Great Thou Ad....77 
An Inspiring reading of an effective 
sacred item. .l'ana comment on ales 

1515em, 15111 

Reviews of New 
Polka Records 

"WHOOPEE" JOHN WILPAHRT 
Deal Re Cross Polka 82 

DECCA 29988 -Resounding oompah 
polka has Ille brass band sound, and 
even a glockenspiel on the trio. in. 
strumental should do plenty of bovi- 
nes' in the Midwest and elsewhere. 
1 \'IrakElsek. SESACI 

1 Mho Yon Tonight....82 
Good. European -style atm -pah walte 
has vocal trio midway. Excellent 
dance Side for the hotel. (Tent, 
ASCAPI 

FRANZ SCHERMANN 
Torrey Pines Polka 75 

BOWERY 210-A lively polka with 
good melody. Okay material for 
polka deejays and locations. 

Der Wen Um Herren 
IThe Way t Me Heart)....74 
A slow polka featuring accordion 
with an rom-pah background. 

KEN SPRINKLER 
Krim Polka 59 

NEWTONE 30122 -Very codest pro- 
duction here. 0101 little sparkle. (TV) 

1'm Oa the Water Wagon.. ..SI 
This one should enjoy a great sale 
among the men who operate sprin- 
kler wagons. Not polka. (Geoesno111 

Reviews of New 
Jazz Records 

GEORGE SHEARING QUINTET 
Over the Ralabow 77 

M-G -M 12309 -Shearing serves up s 
tasteful ja,r. instrumental version of 
the poignant standard. Fine wax for 
cool lucks. 

Lonely Motneats....74 
Another fine lao instrumental per- 
turmance on a striking rhythm item. 

IT'S :1 WINNER 

r"I HIT THE JACK -POT" 
b/w 

"I'M LONELY FOR YOU" 

by GERALD 
Mansfield 607 

MANSFIELD RECORDS 
1650 BROADWAY, N.Y.C. 

.5 Rf:n 1101 POP' 

FATS DOMINO 
SO LONG 

WHEN MY DREAMBOAT 

COMES HOME 

5316 

es7s HouvwooA fflvd 

SO. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60e 
78's 65c 
E.P.'s $1.05 
L.P.'s 2.98 

NORTY'S MUSIC (ENTER 
2775 W P,co Blvd L. A., cle(. 

"%Were 
1-72so, 1 -12sa, tant 

OPEN 7 OAYf A Wag K. 

SEMI-FLEX 10" or 45 RECORDS 

PRESSED- 15.3c- Including 
labels, carton sleeves. etc. 

Write for full parlicularl 

BEST PRESSING DEAL 

ANYWHERE 

ROYAL PLASTICS CORP. 
1540 Brewster Aye., Cincinnati 7.Ohio 

WANTED! NEW MATERIAL -TALENT! 

ACE RECORDS 
Populr. 

DAWNLITE RECORDS 
CAW -RAB. 

Vincent Vallis- Musical Director 
550 5th Ave., H.Y.C. Plaza 7 -543. 

RECORD PRESSINGS 
suante- vinVli /e -F Irx 

I6 PM S 

Test Pressings Free 
Small 'g large auanaitY 

Labatt -Pr o<enin9- Maalert 

SONGCRAFT. INC. 
1650 Broadway New Yprk. ar, N. V. 

SCENERY 
Dy. Drops, Flat Sets, Cyclorama Draw 

Curtains, Operating Equipment. 

Schelf Scenic Studio 
SRI S. High Columbus, O. 

SINGER ONE -STOP 
1312 WEST CHICAGO AYE.. CHICAGO 22. ILLINOIS 

(ALL PHONES, Humboldt 6.5204) 
MIDWEST'S LARGEST ONE -STOP 

Sf A30V5 COST FREE TITLE STRIPS TO OPERATORS, 

when answering ads . . . 
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C& W Best Sellers in Stores 
For survey week ending August 1 

RECORDS are ranked In order of their current national selling Importance at the 
mail level, as determined by The Billboard's weekly survey of dealers thruout We 
utlon aitb a high volume of sales In country sod western records. When significant 

action is reported on both sides of a record, points are 
combined to determine position on the chart. In such a Weeks 

Thh rase, both sides are listed in bold type, the leading Last es 
Week side on top. With Curt 

1. CRAZY ARMS (BMI) -R. Price 1 10 
You Done Me Wrong (BMI} -Col 21510 

2. I WANT YOU, I NEED YOU, I LOVE YOU 
(B\[I) -E. Presley 2 11 

MY BABY LEFT ME (BMI) -Vic 20 -6540 

3. I WALK THE LINE (BMI) -J. Cash 3 10 
Gel Rhythm (13M1) -Sun 241 

4. SEARCHING (BMI) -K. Wells 4 6 
l'd Rather Stay Home 03M1)-Dec 29956 

5. HOUND DOG (BMI) -E. Presley 14 2 
DON'T BE CRUEL (BMI) -Vic 20 -6604 

6. BE- BOP -A -LULA (BMI) -G. Vincent 6 6 
Woman Love (BMI) -Cap 3450 

6. 1 TAKE THE CHANCE (BMI) -J. E. & M. Brown 7 10 
Goo Goo Dada (BMU -Vic 20 -6480 

8. HEARTBREAK HOTEL (B\II) -E. Presley 5 24 
I Was .the One (ASCAP) -Vic 20 -6420 

9. SWEET DREAMS (BMI) -F. Young 8 8 
Until I Met You (BMI) -Cap 3443 

10. CONSCIENCE, I'M GUILTY (BMI) -H. Snow 13 2 
HULA ROCK (BMI) -Vic 20 -6578 

11. YOU AND ME (BMI) -R. Foley & K. Wells 9 29 
No One But You (BMI) -Dec 29740 

12. BLACKBOARD OF MY HEART (B\fI)- 
II. Thompson 11 19 
I'm Not Mad. Just Hun (BMI) -Cap 3347 

13. YOU ARE TILE ONE (611I) -C. Smith 12 3 
Doorstep to Heaven (BMI) -Col 21522 

14. BOPPIN' THE BLUES (BMI) -C. Perkins 10 4 
All Mama's Children (BMI) -Sun 243 

15. MY LIPS ARE SEALED (BMI) -J. Reeves - 1 
Pichis' a Chicken (BMI) -Vic 20ó517 

Most Played C& W in Juke Boxes 
For survey week ending August 1 

RECORDS are ranked In order of the greatest number of plays in hike boxes thruout 
Ms country, as determined by The Billboard's weekly survey of operators using a 

high proportion of country and western records. When 
significant action is reported on both sides of a record, Wetks 

Dale points are combined to determine position on the chart. last os 
With with Chart 

1. CRAZY ARMS (BMI) -R. Price 
Col 21510 -13hia 

2. I WALK THE LINE -J. Cash 
Silo 241 -BMI 

3. SWEET DREAMS -F. Young 
Cup 3443 -11M! 

4. YOU ARE THE ONE -C. Smith 4 6 
Col 21522 -BMI 

1 12 

2 10 

3 7 

5. I Tic 
20- 64AKE 

THE 
MI 
CHANCE -J. E. & M. Brown 5 16 

80 -B 
5. SEARCHING -K. Wells 6 5 

Dec 29956 -BMI 
7. 1 WANT YOU, I NEED YOU, I LOVE YOU (SNID- 

E. Presley 7 8 
sic 20ó540 -ßh11 

8. ANY OLD TIME -W. Pierce 12 4 
Dec 29974 -BMI 

9. SWEET DREAMS -D. Gibson 
SIG .M 12194 -BMI 

10. YOU AND ME -R. Foley & K. Wells 9 24 
Dec 29740 -BM! 

1 

Most Played C& W by Jockeys 
For survey week ending August 1 

SIDES are ranked to order of Me greatest number of plays on disk jockey radio 
shows thruout the country according to the Billboard's 
weekly survey of top disk Jockey shows in all key markets. Weeks 

rile Last on 
'Reek Week Chars 

1. 1 WANT YOU, I NEED YOU, 1 LOVE YOU (BMI) - 
E. Presley 2 11 

MY BABY LEFT ME (BMI) -Vic 20 -6540 
2. 1 WALK THE LINE -J. Cash I 7 

Get Rhythm (BMD -Sun 241 

3. CRAZY ARMS (BMI) -R. Price 3 7 
You Done Me Wrong (BMI) -Col 21510 

4. SEARCHING (BMI) -K. Wells 4 5 
I'D RATHER STAY HOME (BMJ) -Dec 20956 

5. YOU ARE THE ONE (BMI) -C. Smith 6 6 
Doorstep to Heaven (BMI) -Col 21522 

6. BE- BOP -A -LULA (BMI) -G. Vincent 8 2 
Woman Love (BMI) -Cap 3450 

7. ANY OLD TIME (BMI) -W. Pierce 10 2 
WE 'LL FIND A WAY (BMI) -Dec 29974 

8. YOU GOTTA BE MY BABY (BMI) -C. Jones - 2 
It's OK (11M1)- Starchy 247 

8. SWEET DREAMS (BMI) -F.- Young 9 4 
Until 1 Met You (81,11)-Cap 3443 

10. HEARTBREAK HOTEL (BMI) -E. Presley 5 22 
1 Was the One (ASCAP) -Vie 20ó420 

This Week's C& W Best Buys 
LOVE, LOVE, LOVE (Progressive, BMI) - Jonnie and Jack - RCA 

Victor 6594 -This tune has several versions in the pop and r. &b. 
fields -all going well. Johnnie and Jack, who rarely miss, have 
the only version in the country field and it is moving fast, 
especially in the following markets: Atlanta, Richmond, Baltimore, 
Chicago, Milwaukee, Philadelphia and Cleveland. The flip is "1 

Loved You Better Than You Knew." A previous Billboard "Spot- 
light" pick. 

Review Spotlight on .. 
RECORDS 

EDDY ARNOLD 
You Were Mine for a While (Trinity, B\l1) -RCA Victor 6601- 
Arnold warbles in his usual quality -vocal fashion on a poignant 
ballad. The disk has a strong pop flavor and could move in that 
market as well as c. &w. Should grab off plenty of spins. Flip is a 

swingy new version of the oldie, "Casey Jones" (Shapiro- Bernstein, 
ASCAP). 

SACRED 
RED FOLEY 

Take My Hand, Precious Lord (Hill & Range, B\ll) 
Someday, Somewhere (Hill & Range, BMI) -Decca 30010 -Foley 
has two fine sacred sides and he brings strong spiritual feeling 
and sincerity to both tunes. The material on both sides is top - 
drawer, tailored for his piping. 

DISK JOCKEY PROGRAMMING 
THE OSBORNE BROTHERS AND RED ALLEN 

Ruby, Are You Mad? (Acuff -Rose, BMI1)- M -G -\1 15308- Here's 
a powerful performance on unusual material by a new act. It has 
a true country flavor and an off -beat vocal style, which should 
provide c.&w. jocks with interesting mike chatter. 

TALENT 
VONNIE MACK 

Blue Mountain Waltz (Cedar\vood, B\I1) 
Slowly I'm Losing You (Golden West, BM-Columbia 21541 - 
The thrush has a rich, full vocal style and sells both sides with 
plenty of wholesome charm. "Blue Mountain Waltz" is a multi- 
track reading on a pretty, melodic waltz. Flip is another waltz, 
with effective weeper -lyrics. 

BONNIE GUITAR 
If You See My Love Dancing (Dandelion, 13511) 

Hello, Hello, Please Answer the Phone (Dandelion, B\lI) -Fabor 
4013 -The gal's sweet set of pipes and appealing thrashing style 
are nicely showcased on both sides of this disk. "1f You See My 
Love Dancing" is an attractive waltzer, while the flip is a plaintive 
theme, sung with feeling and tasteful phrasing by the canary, 
who accompanies herself on guitar. 

FOLK TALENT & TUNES 
By BILL SACHS 

Around the Horn 
A "Grand Ole Opry" unit, 

headed by Roy Acuff, Johnny 
and Jack and Kitty Wells, 
broke all mid -week attendance 
records at Hammord's Grove, 
Dry Run, Pa., July 24, when 
it played to 2,900 paid admis- 
sions, with some 2,000 chil- 
dren admitted free. Bud 
Messner, of WCHA, Cham - 
bersburg, Pa., reports that the 
ad campaign plugging the ap- 
pearance consisted of 80 per 
cent radio saturation plus 
20 per cent newspapers and 
posters. 

Hal Turner, now spinning c.&w. 
music four hours s day over KTBB, 
Tyler, Tex., has take- a position as 
booker and publicity director of 
the East Texas State Fair, Tyler, 
which runs from September 8.15. 
Turner has signed a "Grand Ole 
Opry" unit, headed by Minnie 
Pearl and Justin Tubb, to play the 
fair September 8. For September 
9, he has spotted Jimmy Davis and 
the Sunshine Boys Gospel Show, 
with Jimmy Dickens slated to head 
up another 'Opry" unit there Sep- 
tember 10. Turner formerly held 

half interest in "Big D Jamboree, 
Dallas. 

The Maddox Brothers and 
Rose, after 'a three -week vaca- 
tion, resumed their summer 
schedule July 27 -29 at "Town 
Hall Party," Los Angeles, and 
then headed for the Northwest 
for two weeks of one- nighters. 
From there they hop eastward 
for a string of fair dates in the 
Pennsylvania and District of 

Columbia territory. Don Mad- 
dox spent his vacation with his 
in -laws in Wyoming; Rose and 
Cal visited folks in Alabama, 
and Fred and Henry spent 
their time relaxing at their 
home in Hollywood. 

Bill and Mary Reid and Their 
Melody Mountaineers are now do- 
ing four TV shows a week at 
WLVA -TV, Lynchburg, Va., plus 
a daily radio shot on \VLVA. Their 
off -time is being spent on personals 
thru Virginia and North Carolina. 
While in Nashville recently to cut 
four sides for Columbia, Bill and 
Mary were guests on the Eddie 
Hill show. Their latest sacred re- 
lease on Columbia is "I'll Never Be 
Lonesome Again.' . Martha 
Lynn (RCA Victor) and her pub. 
licity man, Bill Hight, have just 
concluded a promotional tent thru 
New Mexico. 

Roy Orbinson and the Teen - 
Kings (5), Sonny James, the 
Belew Twits, the Five Strings, 
the Texas Stompers, Charline 
Arthur, Lafawn Paul, Eddie 
McDuff, Orville Couch, Billy 
Edwards, Nancy Castlebury, 
Joe Poovey and Johnny Hicks, 
of "Big D Jamboree," Dallas, 
will participate in the opening 
ceremonies at KZEE, Weath- 
erford, Tex., August 18. 
Theyll play there until 4 p.m. 
and then head east 60 miles 
for the "Jamboree" that night. 
Ed McLemore, "Big D" Boss - 
man, recently acquired KZEE, 
the only radio station in 
Weatherford. 

Texas Bill Strength, now wwork- 

(SW Territorial 
Best Sellers 

For survey week ending August I 

Citby-city listings are based on late 
reports secured from top country and 
western dealers and Luke boo operators 
in each of the markets listed. 

Birmingham 
5. Horsed Dog, E. Presley, Vic. 
2. Crazy Arms, R. Price, Col. 
3. My Llps Are Sealed, J. Reeves, Vie. 
4. Searching, K. Well, Dec. 
5, Hula Rock, H. Snow. Vic. 
6. Yes, 1 Kaow Why, W. Price, Dec. 
7. Don't Be (met, E. Presley, Vic. 

Charlotte 
I. Crazy Arms, R. Prise, Col. 
2. I Weal You, I Need You, I Lose Yoe 

E. Presley, Vic. 
3. I Walk the Line, J. Cash, Sun 
4. Hound Dog, E. Presley, Vic. 
S. 1 Take the Chame 

J. E. a M. Brown, Vic. 
6. Searching, K. Wells, Dec. 
7. Oa My Mind, L. Flatt & E. Scruggs, Col. 
IL Wayward Wind, T. Ritter, Cap. 

Dallas -Fort Worth 
1. Cruy Arms, R. Price, Col. 
2. Hound Dog, E. Presley, Vic. 
3. I Walk the Lim, J. Cash, sun 
4. I Want You, 1 Need You, 1 Love Yon 

E. Presley, Vic. 
S. Hooky Took Man, . Horton, Col. 
6. My Baby Left Me, E. Presley. Vic. 
7. Don't Be Creel, E. Presley, Vic. 
s, Heartbreak Hotel, E. Presley, Vic. 

Houston 
I. You Gotta Be My Baby, O. Jones, Sdy. 
2. Crap Ams, R. Price, Col. 
3. Hound Dog, E. Presley, Vic. 
4. BeBopA -Lulu, G. Vincent, Cap. 
S. I Walk ski Line, J. Cash, Sun 
6. Doe's Be Cruel, E. Presley, Vic. 
7. I Want You. I Need You, 1 Lore Yoe 

E. Presley, Vic. 
L You Are the One, C. Smith, Col. 

Memphis 
1. Crazy Ara, R. Price, Col. 
2. Searching, K. Wells, Dec. 
3. Any Old Time, E. Arnold, Vie. 
4. I Walk roe Lbw, J. Cash, sun 
S. On My Mind, L. Flat) & E. Scruggs, Col. 
6. Bopple' the Blues, C. Perkins, Sun 
7. Conscience, l'e Guilty. H. Snow, Vic. 
s, 1 Take the Chance 

J. E. & M. Brown. Vic. 
O. Oak's Bop. O. Wheeler, Col. 

Nashville 
1. Crazy Ann, R. Price, Col. 
2. 1 Walk the Line, J. Cash. Sun 
3. My lips Are Sea .4 J. Reeves, Vie. 
4. I Take the Chance 

J. E. & M. Brown, Vic. 
S. BeBop -s -Lola, G. Vincent, Cap. 
6. ram So in Love With Yon 

Wilburn Brothers, Dee. 
7. Com ieeee, I'm Guilty. H. Snow. Vie. 
a. 1 Want You, I Need You, 1 Love You 

E. Presley, Vic. 
P. Searching, K. Wells, Dec. 

New Orleans 
1. Saddling, K. Wells, Dec. 
2. Be- Bop.sLola, O. Vincent. Capi 
3. Crazy Ara, R. Price, Col. 
4. Wayward Wind, T. Ritter. Cap. 
S. Conscience, I'm Guilty, H. Snow, Vic. 

Richmond, Va. 
I. I Walk eat Line, J. Cash. Sun 
2. Crazy Arms, R. Price, Col. 
3. t Want Yost, 1 Need You, 1 Love Yee 

E. Presley. Vic. 
4. Hosed Dog, E. Presley. Vic. 
3. Searching, K. Wells, Dec. 
6. 1 Take the Chance 

J. E. & M. Brown. Vic. 
7. Heartbreak Hotel, E. Presley, Vic. 

St. I.ruig 
1. Hosed Dog, E Presley, Vie. 
2. 1 Want Yon, 1 Need You, I Love Yoe 

E. Presley, Vie. 
3. I Walk the Line, J. Cash, Sun 
4. Crazy Ara, R. Price, Col. 
5. Be -Bop's -Lata, O. Vincent. Cap. 
6. Boma' the Blues. C. Perkins, Sun 
7. Searching, K. Wells, Dec. 

ing on a heavy schedule twirling 
the c.&w. biscuits at \VEVE, Min - 
neapolis, was in Hollywood last 
weekend to cut his third session 
for Capitol. ... Onio Wheeler (Co- 
lumbia) is now working with Les- 
ter Flatt and Earl Scruggs and the 
Foggy Mountain Boys, doing six 
TV shows a week spread over five 
different States. Chet' make their 

(Continued on page 63) 

A GREAT COUNTRY DUET 

Wilma Lee & Stoney Cooper 

CMATED 
00` A 

HICKORrI -1051 

Cdpyrightod material 
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"TAIN'T 
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It's Whatcha Do 

Get on the 
Bandwagon 

With 

LITTLE 

ESTHER 

on Savoy 1193 
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Rf CORD CO. 
58 MARKES Sf. 
NEWARK, N. J. 

WATCH THIS ONE 
YEE JAY 

#203 

MY FIRST PLEA 
with 

JIMMY REED 
Vee -Jay Records, Inc. 
2129 S. Michigan Ave. Chicago, III. 

Phone: Calumet 5 -6141 

A SOLID HIV 

B. B. KING 

SWEET LITTLE ANGEL 

b/w 

BAD LUCK 

-468 

931/ W. Wit:ntlw lud Cu'nr City. CrIiI. 

BREAKING BIG? 

PLEASE LOVE 

A FOOL 
etw OOP BOOPY OOP 

DON JUIJAN'S 

MEADOWLARKS #394 

CRY SOME BABY 

ROY MILTON #398 

TWO GREAT BITS 
THE CLEFTONES 

CAN'T WE BE SWEETHEARTS 
#101 

THE TEENAGERS 
I PROMISE TO REMEMBER 

#1018 

This Week's R &B Best Buys 
LIPSTICK POWDER AND PAINT (Progressive, BMI) -Joe Turner- 

Atlantic 1100 -The bossman of the blues has another big one in 
the making. A Billboard "Spotlight" pick, the side has strong or 
very strong reports this week from Philadelphia, Baltimore, Mil - 
waukee, St. Louis, Durham and Atlanta. Altho some areas still 
report no delivery on the disk, the obviously good spread indicates 
another solid, money -making hit. Flip is "Rock Awhile" (Progres- 
sive, BMI). 

SEE SAW (Arc, BMI) -The Moonglows -Chess 1829 -This group 
has been consistently on the charts With one or another of their 
disks and this shapes up as no exception. The action has been fast 
and reports are good from at least eight widely scattered sectors. 
Very strong reports are now in from Baltimore, Buffalo and Mil- 
waukee and the spread extends from Boston to St. Louis. This 
action should see the disk moving up quickly. Flip is "When I'm 
With You" (Arc, BMI). 

Review Spotlight on .. . 

R &B RECORDS 

THE TIBBS BROTHERS 
I'm Going Crazy (Progressive, BMI) 
(Wake Up) Miss Van Winkle (Progressive, BMI) -The brother act, 
newly signed by the label, makes a solid debut on this coupling. 
On top the two work out in wailing style as one repeats the other 
the "going crazy" phrase in frenzied, high- pitched tones. It's an 
emotional reading with a cute lyric. It's a fine swinger that 
could catch on just as fast. 

SOUTHERN TERRITORIAL pick 
MUDDY WATERS 

Don't Go No Farther (Arc, B11I) -Chess 1630- Waters chants and 
shouts this one with tremendous emotion. It's Southern -styled all 
the way but it has the poseer to break nationally. Watch 'it. Flip 
is "Diamonds at Your Feet," a jumping blues job. 

R &B Territorial Best Sellers 
For survey week ending August 1 

Listings are based on late sales reports secured vu Western Linton messenger serv- 
ice from top rhythm and blues deniers and Juke bus operators lo the markets listed. 

1. Rip It Up, Little Richard, Spe. 
2. It's Too Late, C. Wittis, Atl. 
3, Lose, Love, Love, Clovers. Atl. 
4. Stranded h, the Jungle, Cadets, Mod. 
S. Fenn, L. W. John, Kng. 
6. Stranded In the Jnntc, Ga,abouts, Mer. 
7. Up On a Moentale. Magnificents, VJ 
S. Let the Good Times Roil 

Shirley A Lee, Ala. 
9. My Prayer, Platters, Mer. 

Charlotte 
1. It's Too Late, C. Willis, Atl. 
2. IM the Good Times Roll 

Shirley á Lee, Ala. 
3. Stranded In the Jongle, Cadets, MoJ. 
4. Haven on Earth, Platters, Met. 
5. Time Will Tell, B. Charles, Chs. 
6. Up On a Mounttde, Magnificents, VI 
7. Rip It Up, Little Richard, Spe. 
8. Stranded In the Jungle, Gadabouts, Mer. 
9. Lon. Love. Love, Clovers. Att. 

18. Fever, L. W. John, Kng. 

Chicago 
1. 1'm In Lon Again, F. Domino, imp. 
2. My Prayer, Platters, Mer. 
3. Rip It Up, Little Richard, Spe. 
4. Be-lop- aLtrta, G. Vincent. Cap. 
S. I Want You to Be My Girl 

Teen -Agen, Gee 
6. 1 Promise to Remember 

Teen -Agen, Gee 
7. Stnsded ta tha ]cook, Jayhawks, Fsh. 

Cincinnati 
I. My Prayer Platters, Mer. 
2, Honky Took, B. Doggett, Kng. 
3. Fever, L. W. John, Kng. 
4. Rip It Up, Little Richard, Spe. 
S. Thot's All Then Is to That 

N. (King) Cole, Cap. 

Detroit 
1. Pladin' for lase, L. Birdsong, Exc. 
2. Hooky Toni, B. Doggett, Eng. 
3. Soft Summer Breeze, E. Heywood, Mer. 
4. Jolts 3:16, Rm. C. L. Franklin, Chs. 
S. My Prayer, Platters, Mer. 
6. Don't Let It Eed This Way 

E. Morris, Pea. 
7. Fort) Days an Porb Nighta 

M. Waters, Chs. 
IL Da't Go Ne Further, M. Waters, Chs. 
9.. Up On Mountain, Magnificents, VJ 

Los Angeles 
1. I'm le Lave Avale, P. Domino, imp. 
2. Fever, L. W. John, Eng. 
3. MAW Sewer 

Buchanan A Goodman, Lun. 
4. My Prayer. Platters, Mer. 
S. Hum De Dam, Gassers, Ca. 
6. Rlp It Up, Little Richard. Spa. 
7. i Wu( na, i Need Yu, I Lave Yu 

E. Presley, Vic. 

9. When My Dreamboar Comes Howe 
F. Domino, 1..ip. 

9. Stranded In the Jungle, Jayhawks, Fst,. 

New Orleans 
L Let the Good Times Roil 

Shirley & Lee, Ala. 
2. Rip It Up, Little Richard. Spe. 
3. ti's Too Late, C. Willis. All. 
4. My Prayer, Platters. Mer. 
3. When My Dreg/abut Comes Home 

F. Domino, Imp. 
6. Time N'lll Tell, B. Chartes, Chs. 
7. Casual Look; Six Teens, Flp. 
8. Stranded in the Jungle, Cadets, Mod. 
9. Fever, L. W. :oh,. Kng. 

10. So Lang, F. Domino, Imp. 

New York 
1. Fever. L. W. John, Kau. 
2. My Prayer, Platters, Mer. 
3. i'w ta Lore Apis, F. Domino, imp. 
4. I Promise to Remember 

Teen -Agen, Gee 
5. Candy, Big Maybelle, Say. 
6. Casual Look, Six Teens, Fla. 
7. Please, Please, Plan, 1. Brown, Fed. 
e. Hallelujah, I Lose Her So 

It. Charles, Atl. 

Philadelphia 
I. It's Too Late, C. Willis, All. 
2. Caaadh Sunset 

H. Winterhalter -E. Heywood, Vic. 
3. My Prayer, Platters, Mm. 
4. Fever, L. W. John. Kng. 
S. Hallelujah. I tore Her So 

R. Charles, Atl. 
6. Casual Look, Six Teens, Flp. 
7. Flying Saucer 

Buchanan A Goodman, Lun. 

St. Louis 
I. Casual Look, Six Teens, Fin. 
2. My Prayer, Platters, Mer. 
3. Rip It Up, Little Richard, Spe. 
4. When My Drumbeat Coma Home 

F. Domino, Imp. 
S. Stnaded ta the Jongle, Cadou, Mod. 
6, Pleedin' roe Lors, L. Birdsong, Exc. 
7. Caaadlan Sunset 

H. Winterhalter -E. Heywood, Vie. 

Washington, D. C. 
1. Let the Good Times Rot 

Shirley A Lee, Ala. 
2. Fever, L. W. John. row. 
3. Sty Pruer, Platter, Mer. 
4. SO'Loag. E. Domino, Imp. 
S. Flying Sauter 

Buchanan A Goodman, Lun. 
6. Rip It Up, Little Richard, Spe. 
7. 1 Promise Pe Remembe 

Tee, -Agin, G. 
IL Please, Plane. Please, J. Brown, Fed 
9. Treason al Lees, C. McPhatter, Atl. 

AUGUST 11, 1956 

R &B Best Sellers in Stores 
For survey week ending August 1 

RECORDS ore ranked In order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruout the 
nation with a high volume or sales id rhythm end blun records. When .ig;iilant 

action is reported on both sides of record, points are 
combined to determine position on the chart In such Weeks 

Ihk case, both sides are listed In bold type, the lading side Last on 
Week on top. Week Chart 

1. RIP IT UP (BMI)- Little Richard 1 7 
READY TEDDY BMI Specialty 579 

I) 2. FEVER (BM- Little Willie John 2 13 
Letter From My Darling (BM1) -King 4935 

3. MY PRAYER (ASCAP) -Platters 3 5 
Heaven on Earth (ASCAP)- Mercury 70893 

4. STRANDED IN THE JUNGLE (B:1II)- Cadets 4 4 
I Want You (BAD -Modem 994 

5. IT'S TOO LATE (BMI) -C. Willis 6 6 
Kansas City Woman (BMI) -Atlantic 1098 

6. I'M IN LOVE AGAIN (BMI) -F. Domino 5 17 
My Blue Heaven (ASCAP)- imperial 5386 

7. LET THE GOOD TIMES ROLL (BMI) - 
Shirley & Lee 10 2 
Do You Mean to Hurt Me So (BMI) -Aladdin 3325 

8. SO -LONG (BMI) -F. Domino 8 2 
WHEN MY DREAMBOAT COMES HOME 
(ASCAP) -Imperial 5396 

9. TREASURE OF LOVE (BMI) -C. McPhatter 7 12 
When You're Sincere (BMI)- Allantle 1092 

10. CASUAL LOOK (BMI) -Six Teens 9 8 
Tcen.Age Promise (OMIS -Flip 315 

11. FLYING SAUCER (Parts I Sr II) 
Buchanan & Goodman - 1 
Luniverse 101 

12, I PROMISE TO REMEMBER (BMI)- Teen -Agers - 1 
Who Can Explain? (ASCAP) -Gee 1018 

13. LOVE, LOVE, LOVE (BMI)- Clovers 12 7 
Your Tender Lips (BMI) -Atlantic 1094 

14. I WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E. Presley 13 7 
My Baby Left (BMI) -Vic 20.6540 

15. PLEASE, PLEASE, PLEASE (BMI) -J. Brown 15 17 
Why Do You Do Me? (BMI) -Federal 12258 

Most Played R &B in Juke Boxes 
For survey week ending August 1 

RECORDS are ranked in order of the greatest number of plays In lake boxes thmout 
the country, as determined by The Billboard's weekly survey of operators using 
high proportion of rhythm and blues records. When significant action is reported 

on both sides of a record, points are combined to de- 
termine position on the chart. In such a case, bulb sides Weeks 

This are listed in bold type, the leading side oo top. Last on wee Week Chan 

1. I'M IN LOVE AGAIN (BMI) -F. Domino 1 15 
MY BLUE HEAVEN (ASCAP) -Imperial 5386 

2. MY PRAYER (ASCAP) -Platters 5 3 Heaven on Earth (ASCAP)- Mercury 70893 
3. RIP IT UP (B11í)- Little Richard 1 6 

READY TEDDY (BMI)- Specialty 579 
4. FEVER (BMI) -Little Willie John 3 10 

Letter From My Darling (BMI) -King 4935 
5. TREASURE OF LOVE (BMI) -C. McPhatter 4 10 

When You're Sincere (BMI) -Atlantic 1092 
6. WHEN MY DREAMBOAT COMES HOME 

(ASCAP) -F. Domino - 1 
SO LONG (BM1)- Imperial 5396 

7. STRANDED IN THE JUNGLE (BMI)- Cadets 6 3 
I Want You (BMD -Modem 994 

8. I WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E. Presley 8 9 My Baby Left Me (BMI) -Vic 246540 

9. IT'S TOO LATE (BMI) -C. Willis 10 4 
Kansas City Woman (BMII- Atlantic 1098 

10. BE- BOP -A -LULA (BMI) -G. Vincent 8 2 
Woman Love (BMI) -Cap 2450 

Most Played R &B by Jockeys 
For survey week ending August 1 

SIDES are ranked in order of the greatest number of plays on disk lone,' radio 
shows Ihmout the country according to The Billboard's weekly survey of top disk locke; shows in all key markets. rht. 

Week 

Weeks 
Last on 
Week Chart 

I. FEVER -Little Willie John 1 13 King 4935 -SMI 
2. I'M IN LOVE AGAIN -F. Domino 3 17 Imperial 5386 -BMI 
3. MY PRAYER -Platters 6 5 Mcrcury 70893 -ASCAP 
4. RIP IT UP- Little Richard 2 6 Specialty 579 -13MI 
5. STRANDED IN THE JUNGLE- Cadets 4 4 Modem 994 -13MI 
6. IT'S TOO LATE -C. Willis 13 5 Atlantic 1098 -13MI 
7. I WANT YOU, I NEED YOU, I LOVE YOU- 

E. Presley 7 7 Vic 20.6540 -BMI 
8. LET THE GOOD TIMES ROLL -Shirley & Lee 14 3 

Aladdin 3325 -BMI 
9. TREASURE OF LOVE -C, McPhatter 5 10 Atlantic 1092 -13MI 

10. LETTER FROM MY DARLING -L. W. John - 3 King 4935 -13MI 
11. BE- BOP -A- LULA -G. Vincent - 2 

Cap 3450 -BMI 
11. LOVE, LOVE, LOVE -Clovers 11 8 

Atlantic 1094 -11MI 
13. MY BLUE HEAVEN -F. Domino - 13 

Imperial 5386 -ASCAP 
14. HOUND DOG-E. Presley - 1 Vie 20-6604 -Biles 
15. READY TEDDY -Little Richard 8 6 

Specialty 379 -BMI 
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FOLK TALENT AND TUNES 
Continued from page 61 

headquarters in Nashville, where 
they are seen each Saturday over 
WSM -TV. They also present their 
Martha White show on "Grand Ole 
Opry" each Saturday. Onie's latest 
on the Columbia label is "Onie's 
Bop" b/w "I Wanna Hold My 
Baby." He works under the per- 
sonal management of Charlie Ter- 
rell, Sikeston, Mo. 

Autry Inman, now working 
under the management of 
Jeannie Taylor, has just had 
his option picked up for an- 
other year by Decca. Autry 
is back in Nashville after a 
fishing trip to Alabama with 

PEP UP YOUR 
SUMMER SALES 

Chess .1619 

'SEE SAW' 

THE MOONGLOWS 

Chen .1628 

'TIME WILL TELL' 
with 

BOBBY CHARLES 

('III SS It E(Ofl I) CO. 
4750 S. Cottage Crovc Ave. 

Chicago" 15. III. 
Pham, Kenrood 6 -4342' 

Climbing to the Top! 

IT'S TOO LATE 

ATLANTIC RECORDING CORP. . 
157 West 57 Sc. N.Y.C. 

That "Shirley Jean" Man is here 

with another sure hit 

"HELLO, MARIA" 
b w 

"PACK FAIR AND SQUARE" 

Peacock X1666 

PEACOCK RECORDS, In. 
280s Erostus St.. Houston 26. Te 

THE SLEEPER 
OF TRE YEAR! 

THE FOOL 
by 

The GALLAHADS 

Jubilee 6252 

JUBILEE RECORDS 
1650 Broadway New York City 

A NEW SMASH! 

WILD BILL DAVIS 

I LET A SONG GO OUT 

OF MY HEART 
AUTUMN LEAVES 

5399 

T. Tommy Cutrer, and August 
10 is set for two shows at the 
fairgrounds in Philadelphia, 
Miss. , .. Jerry Case, 12 -year- 
old electric lead guitarist, and 
Johnny Case, 8- year -old sing- 
er- guitarist, of Paris, Tex., 
were recent features with 
"Channel 9 Jamboree," KRBC- 
TV, Abilene, Tex., and the 
"Red Fox Show." Red Fox 
heads up a group of entertain- 
ers consisting of Mel Holt, 
Dick Iron, Elbert Sherrod, 
Gerald Willis, Curtis Potter 
and DeLois Reece. Jerry Case 
works a regular 30- minute Sat- 
urday radio stanza with sing- 
er guitarist Joe Hodges on 
KFTV, Paris. 

With the Jockeys 
Dropping in for a visit re- 

cently with Paul Simpkins, 
WBAM, Montgomery, Ala., 
were Charlie Lamb, of the 
agency bearing his name, 
Nashville; D u b Albritton, 
a. &r, head of ABC -Paramount 
Records, and rhythm and blues 
artist Ronnia Self.... Former 
deejay Kenny Wilder has tak- 
en over as booker for Curly 
Sanders, performer -disk jockey 
with WBRT, Bardstown, Ky. 
Sanders, who's also a regular 
Saturday night performer with 
"Renfro Valley Bans Dance," 
is slated to make a 15 -week 
tour of Japan and Korea be- 
ginning late in August, accord- 
ing to Wilder. 

Johnnie Bailes, recently returned 
to the deejaying biz, is now twirl - 
ing 'em six hours a day over \VJAT, 
Swainsboro, Ca. In addition to his 
spinning chores, Baffles is emsee 
and co- producer with WJAT man- 
ager, Jack Wisely, of th. "Peach 
State Jamboree," held each Satur- 
day evening at a local auditorium. 
Show, which is carried over \VJAT 
from 8:15 -12 p.m., features, be- 
sides Bailes, Dee Thompson, Jack 
Sawell, Carol Kirby, J. B. Wosdon, 
the Hubbard Twins, Carl Tanner, 
Lonieve Wheeler, Frog Collins, 
Jody Joiner, Curtis Mosely, Emory 
Carr, Jack Wisely, the \VJAT band, 
the Lonesome Pine Boys, the Wig- 
gins Brothers and Clem Iiaysheck- 
er and Red Boatright, comedy duo. 

Cecil Lee, formerly with 
WCLW, Hamilton, Tex., is 
now spinning the c. &w. plat- 
ters over KSTB, Breckenridge, 
Tex. Lee is on the air three 
hours each day, Monday thru 
Friday, and four hours each 
Saturday. In addition, he 
twirls an hour of gospel hymns 
on Saturday mornings. Says 
Lee: "Would appreciate new 
record releases, especially gos- 
pel releases. Our plans are to 
program more gospel songs if 
we get the material. . . . 

Country Boy Cutrer, WIBR, 
Baton Rouge, La., appeared as 
"Mr, Deejay, U. S. A.," over 
WSM, Nashville, July 13... 
Carl Fitzgerald, WMOX, 
Meridian, Miss., visited \VSM, 
Nashville, and the "Grand Ole 
Opry" while on vacation re- 
cently. 

Sheriff Tex Davis, \VCNIS, Nor- 
folk, had RCA Victor's Janis Martin 
as a special guest on his "record 
Round -Up" show when Janis was 
in the area for a guest appearance 
on the aircraft carrier L. S. S. \'al- 
ley Forge. . . Erwin O'Conner, 
mandolin player, formerly of Nash- 
ville, is the newest addition to the 
staff of \VAPO, Chattanooga, 
O'Conner is the record librarian 
and also helps Peanut Faircloth 
with the tatter's morning show. 
\VAPO is in need of more wax 
from the smaller labels.. . Bob 
(Cactus) Weiner, KC :MC, Texar- 

RHYTHM -BLUES NOTES 
By BILL SIMON 

Judging by the number o. disks 
received in recent weeks by The 
Billboard's reviewing staff, the 
companies have been cutting way 
down on their r. &b. releases this 
summer. But it seems that there 
are more labels than ever. Last 
week the staff reviewed just six 
new r. &b. platters, each on a dif- 
ferent label (unless we count Chess 
and Checker as one). These in- 
cluded Chess, Checker, Herald, 
Vita, Sapphire and Tampa. 

The Best Selling Retail 
R. &B. has 12 different labels 
represented, altho the old re- 
liables, Chess and . :hecker, 
failed to place this seg. At- 
lantic maintains its numerical 
lead with three steady sellers, 
while Imperial has two -both 
with the powerfu: Fats Dom- 
ino. One new label, Luniverse, 
makes its appearance for the 
first time. Incidentally, the 
producers of that controversial 
"Flying Saucer" disk, in addi- 
tion to a wild assortment of 
hassles ever the various "ex- 
cerpts" used, now have to 
worry about the "bootleggers" 
and "counterfeiters" who con- 
trive to jump in almost every 
time a new, young label gets 
itself a hit. 

It's three in a row, of comae, 
for the Teen Agers, now that the 
group's "I Promise to Remember" 
is up there in the No. 12 spot... . 

it's still anybody's guess which side 
of the new Fats Domino smash 
will end up ou top. So far, it's "So 
Long" over "Drcamboat" in r. &b. 
by a slim margin. In pop, appar- 
ently, it's "Dreamboat" on top... . 

The Cadets' "Stranded in the Jun- 
gle" -which was a cover of the Jay. 
hawks original -now has taken over 
the bulk of the play. It maintains 
its hold on the No. 4 spot, while 
the original has dropped complete. 
ly out of sight. 

Back to Fats Domino, this 
swii,gin' cat is now the top 
moneymaker on the Shaw Art- 
ists roster. Several weeks ago 
he played a date in San Jose, 
Calif., and the papers reported 
an 'incident," otherwise 
known as a fight, w'hich took 
place there. The promoter, de- 
termined to prove that the 
ruckus was not caused by rock 
and roll music, booked Dom- 
ino hack last Sunday (29), but 
this time refused admission to 
anyone under 18. It': reported 
that 1,400 paid their way in, 
and there wasn't a ripple of 
trouble. P.S.: The press ig- 
nored the event. 

Meanwhile, Domino, one of the 
great entertainers of our day, is 
getting more and more bookings 
strictly as a nitery act, and in 
rooms never previously worked by 
an essentially r. &b. artist. The 
week of September 24, lie goes into 
the Casino Royal, Washington, 
which features three shows a 
night. October 12 week he plays 
the Twin Coaches, Belle Vernon, 
Penn., near Pittsburgh. 

Rainbow Records has signed 
the Myra Sisters and a new 
group from Baltimore -the 
Marquis. . . , Dun Robey, 
prez of Peacock and Duke 
Records, was pleased with the 

Reviews of New R &B Records 
LITTLE (BUTCHIE) SAUNDERS 

Lindy Lou 76 
HERALD 485 - R. &In.'s answer to 
Barry Gordon, Little (Butchic) Saun- 
ders, bells across a bouncy rhythm 
ditty with verve and a solid Mat. 
(Angel, BAI) 

Rock 'n' Roll Indian Dame....14 
7 he lad Rets culer on this side 
(e.g. -wmk and won ") but Nip i 

stronger entry for spins. (Angels 
8411) 

SONNY KNIGHT 
Confidential 72 

VITA 137 -Sonny Knight chants this 
ballad right from the heart. It's 
tender item, with a good lyric. 
(Prestige, ASCAr) 

Jail 004....71 
A pleasant melody, with a ()sic which h.. moral- thieves go to jail. Vocal 
is not too strong, but ark's arrange. 
went is good. (Good, BMI) 

THE NOBLES 
Do You Love Me 71 

SAPPHIRE 151 -Group does an okay 
job here, in a ballad Mat is backed 
up solidly. (Burton Ltd., BMI) 

Who's Bete Riding My Mule' 70 
Catchy material, featuring the bass, 
with good backing by the group. 
(Burton Ltd., HMI) 

J. B. LENORE 
Let Me Ole With the Om I Lnve.... 70 

CHECKER 844 -This has some high- 

pitched Southern -style blues pleading 
to the accompaniment of a solid 
rhythmic beat Billing is the same 
but sides sound like two different 
singers. (Are, BM!) 

II E Give My Lose to Cm' 68 
Some lowdown blues singing by 
Lenore on this side with a wailing 
primitive quality. Material only so -so. 
(Are, BMI1 

RAYON DARNELL 
loaDell 70 

TAMPA 119 -Darnell has elements 
of the c. &w. and r. &h. idioms, with 
a net result of pop. rock and roll 
Good side that can stir if it gets 
decjay play. (Webster, 88111 

Chkkee Llttk. _64 .64 
Warbler tries hard here, but the side 
offers little. (Webster, BMI) 

MINNIE THOMAS 
What Coe tie Magee Be' 67 

METEOR 5036 - A slow, relaxed 
rocker with a solid beat. Had Miss 
Thomas put more oomph into the 
vocal it could have been a very 
commercial disk. The backing is 
credited to Slim Waters' Lagoons, 
and Ncy deserve mention for their 
tim work. (Meteor, B4f1) 

I Kmtt What Moo Need....66 
The singer does a fair job on this 
insinuating blues, but does not give it 
the spark to make it take off. 
(Meteor, BMI) 

kana, Tex., reports that some of the 
older tnses, such as Karl and 
Harty's rendition of "Kentucky," 
are being requested. . . . Ron 
Chrisco, recent addition to the dee- 
jay staff of KFRO, Longview, Tex., 
has taken over the station's c.&w. 
spinning. He's heard each morn- 
ing and every afternoon at 3 with 
his "Hillbilly Jamboree." Chr'isco 
needs releases from Decca and 
Capitol. 

WBVP, Beaver Falls, Pa., 
has extended Albuquerque Al's 
morning s h o vv , "Musical 
Round -Up," another 25 min- 
utes. Show now runs for an 
hour and 15 minutes, Monday 
thru Friday. The evening 
c. &w. strip at 7 over 'NVBVP, is 
"Ranch BVP," a one -hour 
across- the -hoard show, with 
Jolly Joe Grazan presiding. 
Live country shows presently 

airing over WBVP include the 
Valley Boys, for 30 minutes 
every Saturday evel.inb, and 
the Range Riders, a 15- minute 
seg heard every Saturday 
morning. .. Bob McKinnor 
is now holding forth six nights 
a week, Monday thru Satur- 
day, 7 -12, with his "Hillbilly 
Jamboree" over KTKT, Tuc- 
son, Ariz. McKinnor says the 
demand for country music has 
grown to such an extent in the 
KTKT area that his broadcast- 
ing time was recently upped 
from tuvo to five hours per day. 

Ilarmie Smith, who helms 
four hours of country spinning 
Monday that Friday over 
KDET, Center, Tex., anti 
seven hours each Saturday, re- 
cently had as visitors George 
Jones (Startlay) and Jimmie 

(Continued on page 107) 

stir created at the recent Na- 
tional Association of Music 
Merchants show by his Tom- 
my Mosely release of "Love 
You" and "Concerto to the 
Blues." . , Received a card 
from Mercury mahoff Bob 
Shad, who's digging the scenes 
and sounds in Europe. This 
was from Venice, Italy. . 

Varetta Dillard's new "Got 
You on My Mind," on Groove, 
is reported kicking up a storm 
in St. Louis, Lincoln Chase's 
unusual "If I Were a Country- 
side," on Dawn, is doing ditto 
in Washington and Philadel- 
phia. 

Rock and roll received support 
from an unexpected quarter re- 
cently. It's reported that Guy Lom- 
bardo, in an interview on NBC's 
"Today," was asked about r. &r., 
and that he defended it vigorously. 
That's great, Guy, but please don't 
try to play it. 
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Chippewa Falls, Wis., 
Fair Is Hit by Rain 

Sun Breaks Thru for Weekend Wind Up; 
Clear Opening Day Produces Upper Gate 

CHIPPAWA FALLS, Wis. -To 
many, the Northern Wisconsin 
Fair here has gained the regard 
as a gauge of what later fairs in the 
Midwest and the Central States 
may expect in the way of attend- 
ance and spending. The '56 run 

Reveal Details 

For Proposed 

Vancouver Aud 
VANCOUVER, B. C. - De- 

tails of the $2,750,000 civic audi- 
torium to be constructed here by 
1958 were outlined recently by 
officials. 

On the basis of the preliminary 
sketch, the building will include 
a main auditorium, modem restau- 
rant, group of meeting and con- 
vention rooms, a plaza and an 
underground garage. 

Original lans called for the con- 
struction of Ra small theater for use 
of audiences less than 1,000, but 
this part of the plan, which would 
have cost an extra $680,000, has 
been shelved. 

The main auditorium will seat 
3,000. The building will have a 
number of meeting rooms and a 
large foyer that can be used for 
conventions and display purposes. 
The underground garage, to be 
located beneath the main plaza, 
will accommodate upward of 300 
cars. 

Final plans were obtained thru 
a national contest in which top 
Canadian architectural firms were 
invited to compete. A Montreal 
firm was judged the winner. 

Earl Kurtze 

Dies at 66 
INDIANAPOLIS - Funeral 

services were held here Friday (3) 
for Earl W. Kurtze, . 66, former 
Chicago booking agent, who died 
Thursday (2) following a long ill- 
ness. 

He had retired earlier this year 
after being associated with WLS 
Attractions in Chicago since 1926. 
Kurtze started his own agency 
here in 1906 and was later with 
the Western Vaudeville Agency in 
Chicago. 

He died at the home of his 
sister, Mrs. Florence Thompson. 
Other survivors: include two sons, 
Larry, of Sioux City, Ia., and Rich- 
ard, of Owensboro, Ky. 

Bids on Calliopes 
Received in Macon 

MACON, Ga. - More than a 
dozen bids were submitted on a 
steam calliope and an ail calliope 
offered for sale here by Durwood 
Mercer, trustee of King Bros.' cir- 
cus equipment for the federal court. 

Announcement as to which bid 
or bids are accepted will be made 
later, probably next week, it was 
learned. Report on the bids then 
will be filed with the court. 
Process was slowed when Mercer 
was called for 15 days' active duty 
with the air force. 

will have to be excepted as some - 
thing less than a true gauge. The 
weather man saw to that. 

Rain pelted the fair Wednesday 
(1), the second day of its six -day 
run, drenching the grounds Thurs- 
day to wash out both the afternoon 
horse races and the night grand- 
stand show. 

It also rained Friday until about 
10 a.m., but the skies were overcast 
and the air was damp flint the re- 
maining hours of that day's opera- 
tion. The track did not dry out 
sufficiently to permit the afternoon 
horse race program and it was can- 
celed. Menacing skies and damp- 
ness discouraged attendance at the 
night grandstand show. 

The sun broke thru Saturday (4) 
to give the fair its first taste of 
good weather since the opening 
day, Tuesday (31). That day, 
Kids' Day, as well as the opening 
day, had given excellent weather. 

Taking that day only its a guide, 
(Continued on page 74) 

Spokane Bldg. 

Nefs $51,394 

For 6 Months 
SPOKANE, Wash. - Spokane 

Coliseum operations in the first 
six months of 1956 showed a 
net operating profit of $54,394, 
a gain of $10,833 over the same 
period a year ago, Manager Ben 
C. Moore announced.. 

Altho revenue declined to $192,- 
991 from last year's $260,438, ex- 
penses were reduced from $216,- 
376 to $138,596 this year. 

Concessions accounted for $103,- 
506 of the total revenue. Admis- 
sion tax added $27,817 to the city's 
general fund. 

PeeWee King and his country 
and western aggregation drew a 
small 200 people to the building's 
July 25 show. Extreme heat was 
given as the reason for the light 
turnout. 

LARGE CROWDS 
ON MILLS SHOW 

ALLENTOWN, Pa. -Mills 
Bros.' Circus scored two full 
houses when it played here 
Thursday (26). Boyertown, 
Pa., came thru two days later 
with another big day's busi- 
ness. 

Jack Mills announced re- 
cently his show will continue 
thru October 15, winding up 
its season then in Louisville, 
Ky. The closing time was set, 
he said, to permit the show's 
elephant, Burma, official mas- 
cot of the GOP, to take part in 

the political campaign. 

Rogers Inks 

Ted Mack Unit 

For Auds, Fairs 
FOSTORIA, O. - John-B. Rog- 

ers Producing Company, longtime 
producers of centennials, ce lebra- 
tions and pageants, has signed to 
book a revived unit of Ted Mack's 
"Original Amateur Hour." William 
W. Munsey, of the Rogers staff, 
said the unit will consist of win- 
ners on the Geritol- sponsored video 
show and will be designed to play 
fairs and other sponsored events. 

The first unit will be slanted 
for the Southeast. During the win- 
ter it will show- auditoriums and 
arenas and will go outdoors dur- 
ing the summer. According. to 
plans, the show will be 90 minutes 
long and will use a professional 
emcee. 

The Mack show is the successor 
to the "Major Bowles Amateur 
Hour," which hit the top in radio 
during the 1930's. 

Columbus Sports Show 

Switches '57 Dates 
COLUMBUS, O. - The annual 

sports show to be produced here 
by Ben Cowall Promotions, Inc., 
has changed its dates for next year 
to March 15 -24. The name of the 
event will be the Dispatch -Journal 
Charities Sports Show, Ben Cowall, 
top man, announced. 

"Sorry, bud, l'm afraid you're not the right caliber." 

Canada A Sets Dates 
Okays RAS for 1957 

REGINA, Sask. -Dates of the 
Western Canadian Class A Exhibi- 
tions in 1957 were approved at the 
semi -annual meeting of the West- 
ern Canada Association of Exhibi- 
tions here Thursday (2). 

Brandon, Man., will had off 
with its five -day show, July 1-5, 
and other dates are: Calgary, July 
8 -13; Edmonton, July 15-20; Saska- 
toon, July 22 -27, and Regina, July 
29- August 3. 

Verbal assurance was given Carl 
J. Sedlmayr that the circuit wants 
Royal American Shows back next 
year. A contract will be signed 
later. 

More than 50 officials of the 
fairs were present. Dates of 'the 
annual meeting to be held in Bran- 
don were changed to January 18- 
20. They had been set for January 
21 -23. 

Grandstand and midway attrac- 
tions will again be chosen in Chi- 
cago during the convention of the 
International Association of Fairs 
and Expositions. 

Wilf McGregor, of Brandon, pre- 
sided. With him at the head table 
were F. G. England, Regina honor- 
ary president; C. B. McKee, Regina 
past president, and Mrs. Letta 
Walsh, Saskatoon secretary. 

Representatives of each fair re- 
ported favorably on Ernie Young's 
grandstand show and Royal Ameri- 
can Shows, with particular credit 
going to Young for his "well bal- 
anced" unit. 

Reports Savings 
S. N. MacEachern, of Saska- 

toon, reporting on the recent re- 
duction of federal tariffs on shows, 
rides and concessions entering 
Canada said this year's tab was 
$10,800, a saving of $14,900. 

The meeting decided to urge 
action on the part of the federal 
government toward instituting pro- 
tection services promised for the 
race tracks. Since 1955 a levy of 
'/a of 1 per cent of pari- mutuel 
takes has been collected to pay for 
such services. Calgary, Edmonton 
and Saskatoon all reported suc- 
cessful race meets. 

With the possibility that horse 
racing will not be held in Winnipeg 
in 1957, managers and racing chair- 
men met following the meeting to 
consider the various alternatives 
that might be open to maintain 
racing on its present basis in West- 

Tents House 

Beasts, Bally 

Supermarket 
EAST PATERSON, N. J. - 

The burned -out principal unit of 
a major supermarket chain, the 
Grand Union Company, was 
housed under canvas in a circus 
atmosphere Tuesday (7). 

Three tents trucked in by the 
Norfolk Tent and Awning Com- 
pany provided 28,000 square feet 
of covered space. Attractions, se- 
cured thru Henry Trefflich, in- 
cluded a lion cub, a kangaroo, 
llama, monkeys and a decented 
skunk. Circus rops and clowns 
were used to develop the atmos- 
phere. 

Operations under canvas are ex- 
pected to continue for about eight 
weeks. Meanwhile, officials indi- 
cated that attractions or show fea- 
tures would be changed or 
added to. 

em Canada. The possibility of ex- 
tended race dates in Calgary, Ed- 
monton, Saskatoon and Regina will 
be considered. 

Serious consideration will also be 
given to the matter of musicians' 
union demands which, the officials 
felt, are getting out of. line. 

An application from the Red 
River Exhibition at Winnipeg. for 
an associate membership was heard 
and put over until a future date. 

Tribute was paid the late Robert 
Shannon, a Saskatoon Exhibition 
director, and the late Jack McAr- 
thur, a Brandon director, and reso- 
lutions of sympathy were passed. 

Solid gold passes to all events 
(Continued on page 75) 

Fading Era: 
Organ Grinder 
And Monkey 

Continued from page I 

Houston and sometimes gets tips 
from restaurant operators or others 
to stay in their areas. That sort 
of business is in the old tradition 
of strolling players. A somewhat 
newer development has Fiorella 
playing fairs. 

This year he will make the Mis- 
souri State Fair, the Walwòrth 
County Fair in Wisconsin, the 
Sandwich (Ill.) Fair, East Texas 
Fair at Tyler, Oklahoma State Fair 
and the State Fair of Texas. 

Tin Cups Replaced 
At the Dallas fair John Fiorella 

has been an annual participant 
since 1936, and his likeness appears 
in a mural at a fair building. Often 
he plays shopping centers and sub- 
urbs r-round Dallas, not only for the 
fair but also for the Fair Park mid- 
way earlier in the year. 

His monkey is trained to pose 
with its hands behind its head, to 
ring a bell and play the cymbals, 
to do a handspring and to smoke a 
pipe. Time was, Fiorella reports, 
that organ grinders' monkeys car- 
ried a tin cup and buskea their 
audience for coins. But the cup is 
gone, he says. Noun most monkeys 
pass a tiny hat and then slip the 
coins into pockets of their monkey 
suits. The most Fiorella's monkey 
ever won from one person was a $5 
bill from a fellow and his girl as 
they left a Houston cafe. 

Fiorella says there is "a living, 
nothing more," in organ grinding 
Money is small and one can work 
only when weather is warm and 
clear. 

Non- Italians Named 
Philip J. Kirkland is a Houston 

pal who Fiorella net up in business 
as an organ grinder. But Kirkland 
calls himself an amateur and notes 
that only the Italians can fill the 
role properly. He tells of other 
non -Italians around the country 
who are in the business. 

One is a German known only as 
Charley, who plays the West Coast,. 
including fairs. Another is Ben F. 
Williams, Indiana man who hop - 
scotches all over the country. Ray- 
mond Beebe works out of Colum- 
bus, O., and Houston. He was a 
trick rider with motorcycle shows 
until he injured his back, and he 
also is expert in training monkeys. 
Ben Tarpon is a Dallas printer 
turned organ grinder. That about 
completes the current roster except 
for persons in both New York and 
Chicago who work with street pi- 
anos. Those. are wheeled organs 
which don't count as hand organs, 
according to the organ grinders. 
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-1956 WINNERS - 
44th ANNUAL - BIG ELI 

FOURTH OF JULY -CONTESTE 
tCantests No. 1 for BIG ELI WHEELS, 

R e- 
Rnk Owner Stele Wheel ceipts 

A. E. Forcier Minn. =S 5116.25 
1 Brewnin Bros. Orr. =S NO.FO 
J Paul Mtlle N. Y. =S 444.15 

O. Stephen Mo. =E 48.50 
s P. Daniell° N. Y. =S 548.00 
6 Gooding A., Co. Ind. .11 504.20 

No.S a4G ELI CONTINUES TO LEAD 
ALL WHEELS 

SCRAMBLERS 
A PROFIT EARNER. 

THREE BIG Ell 
. 

PLACED 
IN CONTEST NO. 2 iFOR OTHER 
RIDES). 
Read }he full rePOrf T nktin"= 510 
FLI NEWS. A CepY Free upon rr°ueon 
Ask for Pricy Llst and informfion on 
510 FLI WHEELS. 

ELI BRIDGE COMPANY 
F0o ease Avenue, Jacksonville, Illinois 

tiffiv" , 
00,164/v 

* Merry -Co- Rounds 

* Choo Choo Ride 

* Speed Boat Ride 
* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ride 

* Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens. Mich. 

tii*N TO THESE RIDES 
FOR 1956 

ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER -MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

Whitt Fall CAIALOO 

SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO., NEW YORK 

`.t GARBRICK 

RIDES 
For 

satisfaction 
and 

dependable 
service. 

4,feet, 12 -sect Wheel; 24 -feet, 1E -seal 

Wheel, Plying Saucer, Chair Swing, 

troller- meunled Kiddie Rides. 

GARBRICK MFG. 
e IxinIly Garbrick En.1 

LEWISr H. A LEWIS A. GARBRICK 
Centri Hall, Pa. 

Phon: EMPir 4 -1403 

I 

ARENAS & AUDITORIUMS 

Billings Turns Basement 
To Productive Catering Use 

By TOM PARKINSON 
TEN times the income in something more than half the time. 

That is the record at the Shrine Auditorium, Billings, Mont., 
for its project of revitalizing its basement space and entering the 
catering business. 

It all began when the Shrink building management group de- 
cided it was not getting adequate income from its basement. Build- 
ing Manager Jewell's 51101V and recommendations followed. Then 
came the action. 

In the fiscal year ending in October. 1955, the 100 by 140 
space plus a kitchen at one end had grossed only between $500 and 
5800. Its uses were limited to serving meals for a few Shrine events 
and ocxasional times when it could be rented for concession use 
during major events in the main arena upstairs. Some times part 
of .he space could be rented for walk- around shows. 

KITCHEN EQUIPMENT was adequate in quantity and 
quality at the outset. However, else ceiling was unfinished, with 
exposed beams. Walls and floor had to be painted. Tables and 
chairs already were on hand. 

Most of the remodeling involved the ceiling. A suspension 
type. accoustical ceiling was built, hanging by wires from the beams. 
Contact points with the rafters were treated accoustically. The re- 
sult was a sound conditioned divider between the upper and lower 
areas of the building. Now separate events may be operated in 
the two halls if the noise level at each is somewlcat comparable to 
that of the other. 

The ceiling provides for recessed fire sprinklers, recessed light- 
ing and public address system. Anticipating future needs, the man- 
agement had extra electrical conduits installed behind the ceiling. 
The plicne company put in lines on the chance that radio or TV 
shows might souse day be broadcast from the hall. 

Finally, recessed tracks in the ceiling carry draperies which 
partition the basement hall. Tisis gives it alternate measurements 
of 100 by 40, 100 bv' 1110 and 100 by 140. Size of the crowd de- 
termines which will the used, and in each instance the unused spice 
that is curtained off provides storage space for extra equipment. 

PREVIOUS HOLDER of the concession rights was a Shrine 
group. and it was ready to give sip the operation. More frequent 
rental of the building meant these volunteers had to turn out mom 
often. and manpower became a problem. Massager Jewell's problem 
of finding a new concessionaire and caterer to take over the en- 
larged operation also was eased. A member of the Shrine, R. A. 
Ross, made an offer and was accepted. 

There was no active solicitation for business, because the build- 
ing and the caterer wanted to ease into Ilse field, learning as they 
went. But business has grown steadily. A church group brought 
1.300. The Shrine had a banquet for 1.400. Thru Jewell's chamber 
of commerce connections the Montana Stock Growers' Convention 
is bringing 800 in. Coining up is the Wool Growers' Association 
meeting. 

Already they know that kitchen facilities must be enlarged. 
New stoves will have to be larger. The 10- gallon coffee urn misst 
be replaced wills a 35- gallon model. These are indicative of the 
greater use being made of the space-and of the greater income. 

There was an extra factor in the Billings project. The leading 
hotel could accommodate 350 at dinner. No other building offered 
more space. Therefore, as Jewell puts it, the Auditorium felt it had 
an obligation to provide for the convention business which otherwise 
was being k,st to the city. 

Senate Committee 
Okays Plan Money 
For D. C. Stadium 

WASHINGTON -- The Senate 

Appropriations Committee last 

week (25) approved $10,000 for 
use of the National Stadium Com- 

mission in planning a memorial 
stadium here. Action came after a 

12 -year delay, attributed to lack of 
funds. 

The nine- member stadium com- 

mission, consisting of three sena- 

tors, three representatives and three 
Washington citizens, met- immedi- 
ately and appointed subcommittees 
on financing, site and plans. 

Sen. John C. Stennis (D., Miss.) 

was elected commission chairman. 
Rep. Frank Thompson (D., N. J.), 

a long -time friend of the commis- 
sion, was named to the plans and 
surveys subcommittee. The group 
will report to Congress in January. 

TUBS -O -FUN RIDE 
4E- passenger Kiddie -Adult Ride. Immediate shipment. 

Price only 52,750.00. 

HAMPTON AMUSEMENT CO. 
Portage Des Sioux, Mo. (Phone Skyline 3 -2351) 

'Holiday' Big 
In Sweden 

GOTHENBURG - -A big Holi- 
day on ice company, headed by 
Mass Jenkins, opened here in a 

big hall on the fairgrounds on Fri- 
day (27), and drew a capacity 
house. Show s being handled here 
by Nils Helstrom, of Stockholm, 
who had handled previous appear- 
ances of Holiday on Ice and Sonja 
Picnic ice shows in Sweden. 

Critics found the production lay- 
(Continued on page 891 

Fairs Start 

Strong for 

Al Martin 
BOSTON --An excellent vrar is 

in the making for the Al \Martin 
Agency. Reports in from early 
fairs indicate a big response to 
grandstand offerings. This comes 
on top of a fine park and celebra- 
tion season. 

A new account, Pine Island 
Park, Manchester, N. H., added to 
the agency dates. The funspot, 
under new management, played 
animal acts for the first time, in- 
cluding Cole's elephants. and Gus 
Belts canines. Other talent ap- 
pearing there included the Star - 
dusters; Sol Solomon, high diver; 
Prince El Kigordo, lion trainer; Ra- 
sini Rocket Car and Jack Joyce's 
Camels, 

A new fair account, Owego, 
N. Y.. which ended Sunday (291, 
had Cole's Elephants; Miss Honey 
B, slide for life; the Balabanows, 
musical unit; Zippy the Chimp and 
Jimmy Lee, comic emsee. 

Among other talent, Martin has 
the Buddy Wagner Thrill Show set 

for the ylarshfield (Mass.) Fair. 
Martin also set acts weekly thruout 
the season at Larry Stone's Para- 
gon Park, Nantasket Beach, Mass. 

Stadium Sets 
Rock 'n' Roll 

PLAINVILLE, Conn.- Joseph 
Tinte, operator of the Plainville 
Stadium, has scheduled the GAC- 
Hamid package show, Rock 'Ii 
Roll, for a single performance the 
night of August 25. 

The stadium, whirls has a reg- 
ular schedule of stock car races, 
also presents auto thrill shows, ro- 
deos and other grandstand attract 
trous. Its grounds have been used 
b) the Ringling Circus on several 
Occasions. 

George Hanneford flew to Glens 
Falls, N. Y., to sell the fancily 
home. He kept the Ilanneforcl 
stables and ring barn ther4. They 
have a motel and Isume in Florida, 
Where they now teinter. 

The 
biggest 
profits 

come 
VT11 

the 
best 

rides 

GO-ROUND 
PORTABLE ROLLER COASTER SKY 

FIGHTER TANK HORSE AND BUGGY 
JOLLY CATERPILLAR HELICOPTER 

ROADWAY RIDE RODEO GASOLINE 
SPORTS CARS TWISTER 16 -CAR CAT 

RECORD PLAYER RECORDS TAPES 
RIDE TIMERS CANVAS. 

ALLAN HERSCHELL 
CO., INC. EST. iena 

NORTH TONAWANDA, N. Y. 

''"THE WORLD'S LARGEST MANUFACTURER 
OF AMUSEMENT RIDES" 

"NATIONAL" RIDES ARE CONSISTENT MONEY MAKERS 
Rider built by National over 40 yer. ego 

good te 

National Is Famous for 
* Complete Kiddielanda 
* Century Flyer 

(Miniature Train) 
* Trackless Train 

(No Rails Needed/ 
* Comet h. 

,Roller Coasted 

* Kiddie ease Ride 
IO -Horse De Luxe) 

e still in operation and canaiel Bred too 
replace 

* Kiddie Ferric Wheel 
For Safely and Profits, , 

* Streamlined Coast. Can 
ICuslum Built for Your Coaster; 

* Funheus. 
COAgned for Eig Profits) 

* Mirror Me,. 
(An Old Favorite, 

* Laughing Misters 

* Thu Font Trot IReauif. Little Space) 
110 or 20 Ponies) * Old Milb G Mill Chut. 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 466. VAF Phone MElrese 2646 DAYTON 7. OHIO 

5 POPULAR. .PROFITABLE..PREFERRED 

MINIATURE TRAINS 
For Parks and Kiddielands - Capacities 14 Children to 240 Adults! 

rl. 

-- -.¿:: 

MINIATURE TRAIN CO: Rensselaer 1, Indian 
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N. Y. Coliseum Herb Dotten 

Specialising In the critical. of 
unique tents including the world's 
first multicolored Nylon Big Top. 

New Blue Nylon Tents! SEND 
TODAY for Hoosier Free 16- 
Paga rent Catalog. 

HOOSIER TARPAULIN 
AND CANVAS GOODS CO., INC: 

1301 WEST WASHINGTON STREET 

INDIANAPOLIS 6. INDIANA 

Sees Versatile 

Show Format 
NEW YORK - upcoming 

events at New York's new multi- 
million- dollar Coliseum will fea- 
ture a variety of entertainment. 
And, in addition to acting as gate 
stimulants for the trade shows, ex- 

positions and conventions, the 
show business features are likely 
to find themselves spotlighted and 
on their own in one or more for 
the four separate show areas. 

According to an announcement 
from Harold C. Sloan, managing 
director, a circus, a popular priced 
opera, ice revue, animal shots and 
children's attractions are among 
the activities under discussion for 
this fall and the summer of 1957. 
These would be in addition to the 
trade shows and expositions al- 
ready booked well into next year. 

The range of inquiries assures 
a versatile future for the building. 
Sloan said. 

The fLTAíWfßL Ride 
Standard Equipment Features for 1956 

* FLUORESCENT LIGHTING 

* Fiberglas Car Tops 

* Enclosed Reduction Gears 

* Steel Fence Rails 

P. O. Box 306 
Phone: 4.6362 SELLNER MFG. CO. Minaasoto 

WORLD'S FASTEST THRILL RIDE 
THE 

SPINAROO 
Sensational new Ault rude reoulrinz 
apace 30x42, eight mer laye a total 

+v of 48. rearge. only one man 
l0 overate Thu! tarty. elahOrale pOrl. 
able ride auttable for sutler park or 

rnfral operatlon. rlt. today tot 

complils Information. 

KING AMUSEMENT CO. "4i gr;::" 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 
Over 85 Years of Specialized Experience. 

"SID " F. JESSOP oto. W. JOHNSON 

Chairman President 
Circus -Any Size- Concession 

Carnival -Any Type -Exposition 
Phone Brunswick 8 -4340 

2315 -21 W. Huron St. Chicago 12, III. 

AMERICA'S FINEST SHOW TINTS 

Orchids to Herb Dotten for his 
frank letter to John Ringling North. 

BERNIE NENDELSON 
4362 N. CLARK ST. Phone: ARdmor. 1 -1300 CHICAGO 40. ILL. 

CONCESSION TRAILERS 

OF ALL TYPES 
STATE YOUR NEEDS 

* 
CALUMET COACH CO. 

11575 S. Wabash Chicago 28, III. 

Phone: WAtorfall 8 -2212 

Catalogs available on request 

After a Million, What Then? 

?THERE are fleeting moments when Doug Baldwin, manager of the 
Minnesota State Fair, allows that he would feel slightly more 

relaxed if the '55 St. Paul exposition had barely missed topping the 
1,000,000 mark in paid attendance. 

As it was the 10 -day event pulled 1.007,101 persons to hurdle the 
million figure for the first time in 94 years. 

"Now," Doug mused, "what we do will be measured in relation to 
the million mark. Everyone will 
be prone to point out how much 
below or above that we hit. 

"-Last year everything was in 
our favor. Conditions were excel- 
lent and the weather was ideal." 

In the No. 1 spot at St. Paul 
since. '5l. Doug can look back on 
years when he appeared to have 
the fair headed for the million 
mark only to have weather, polio 
or bolls rob him of such a huge 
gate. 

As for the up- coming fair, 
Doug expresses confidence. "Our 
livestock entries -always a good 
indicator -are the heaviest in our 
history and again we have been 
forced to reject many. Our ex- 
hibit space was sold out in mid.. 
July. Other factors also are good. 
All we need is the weather and 
I in crossing my fingers on that." 

As for relaxing, Doug's mind -a restless one, always seeking to 
improve the fair- precludes that. 

BALDWIN 

To Offer Grunt and Groaners 
Under the heading of new attractions for this year he has come 

up with tag wrestling. Both male and female grunt and groaners will 
go to it one night in the fair's Hippodrome. And Doug expects them 
to pull a whopping crowd. 

In all probability the turnouts for the grapplers will come up to 
his expectations for, characteristically, he hits explored tag wrestling 
thoroly, carefully weighed the possibilities in it for his fair, and even 
obtained a gauge of press reaction that would be given such a show 
at the fair. 

In virtually every phase of fair operation, Doug is persistent in 
digging out the facts, keeping abreast of changing times and trying to 
anticipate the changes to be wrought by time. 

Mentally, he is forever taking apart and putting together many 
of the fair's attractions, departments and policies to sustain and increase 
the fair's strength. In the doing, lie spares himself little, driving himself 
to see the latest, keeping his ears cocked for stew ideas, new methods, 
then tailoring them to his fair's needs. 

Elder Statesman of Field 

lo the fair field, Doug's position is outstanding. He is the dean 
.ol State fair managers, the elder statesman of his field and probably 
Its most articulate and persuasive spokesman. 

Ile is equally at home silib all of the many different types of 

lpeople 
who go to make a fair a success. Among outdoor show people 

ie is highly esteemed. He has a keen awareness of their field and 
what is happening in it. He is sympathetic to the problems of show 
people. In turn, he has built a loyalty among them that causes all of 
them to extend themselves for him and Isis fair. 

Doug first entered the fair field at the age of 11 as an office boy 
for the Minnesota State Fair. IIe has been associated with fairs ever 
since, except for several World %t'ar 11 years when he distinguished him- 
self as director of the Red Cross in the Pacific. 

It would be understandable if, after so many years, his interest 
were to flag. But it hasn't -and it won't. The twinkle in his eyes and 
she unmistakable enthusiasm in his voice uliess he talks of the fair 
supports that. 

In a quiet way he conveys his enthusiasm for and his dedication 
to the fair to others. That is one of the many reasons why the Minne- 
sola State Fair topped the million mark last year. IIe enthused staff 
members and together they enthused the State of :Minnesota. 

Not the least of the other reasons suhy his fair hit a million gate 
was that he had built one of the finest staffs in the country. Almost 
every important department is two-deep at the top, and the men he 
selected and has since developed are able and fired with the same 
enthusiasm and sense of dedication that he holds for the fair. 

A realist, Doug knows full well it will take some doing (plus 
perfect weather) to beat last year's paid gale. But challenges are food 
and drink to him. And Doug is not relaxing; he is intent on breaking 
his own record, no small feat. 

ADVERTISING IN THE BILLBOARD SINCE 1904 

ROLL or FOLDED 

CASH WITH ORDER PRICES 

04:Li 
OITIONAL 

Ab o.e Denies for any wordne. acn 

DELUXE BOOMERANG RIDE 
Formerly feature Ride at Coney Island, N. Y, Now fora. at Jefferson Beach Park, 
Detroit, and can be seen In operation deer Labor Day. Excellent condltlon, extra 
llghtlne, etc. Original cost $30,1x0, o r price 810,000 with one -third dOwn payment 
and two years on the balance. This is a del., Palk ride. 

KING RIDING DEVICE CO., INC. 
P. O. BOX 308 MT. CLEMENS, MICH. 

wording 
SAME ORDER, 1260 

g ani color add Se n. for change -! olOr only. a,fi s, Cn Must be even mulonle. of 10.000 tickets of kmd and color. 

STO Ci1(TCíOté:s 
ROLL sE.79 

d+Cif ,OgIIrOxAI tJll SreE 
1 MOEa ai eac PER aou 

Your key to 

SALES RESULTS- ""*40,0z 
the advertising colunsns of 

THE BILLBOARD! 

AUGUST 11, 1956 

Now! Immediate shipment ea 
the brand -new 

1956 RHiRLWIND 
New al reamuned design with the 
WHIRLWINDe wellke. top pro- 

operation 
ar,a dependable. 

operator Ask any [loss operalor- 
ViViare 

our best salesmen. Salis 
guaranteed, 

Price $276.00 Complete 
55,01, tir elrcular and complet. 
catalos for Floss, Sno-KOnea. Pop 
sor ,na au orner coneerdona. 

GOLD MEDAL PRODUCTS CO. 
3113 E. Third St. Cincinnati 3, ohi 

ANCHOR 
A'`\\\\\\ 

TENTS 
Supplying Superior Show canvas fer 60 

rer,. Any silt or style made to order. 
Ely. and flmefeil fabrics. 

The Showman's Choice. 

lest Delivery -writ Today -Low Pricer. 

ANCHOR SUPPLY CO. 
EVANSVILLE INDIANA 

It's ACE for TENTS 

Concessions Cookhouse 
Merry-Co -Round 

Caterpillar Tops Big Tops 
and all Canvas Products 

All colors All site Flashy trimmings 
Quick Service 

Gyaraateed Workmanship 

ACE CANVAS CORP. 
103 Greene SI. Jersey Or 1. II J. 

551ss re 7 6893 

SHOW TENTS 
CBTK 

516.511 East luth St. 
Kansas Cie, 6. Missouri 

Phone: Harrison 3026 

HARRY SOMMERVILLE 

CAROUSELS -ORGANS 
KIDDIE RIDES -TRAINS 

Complete Ilne Write for catalog and 
terms 

II. E. Ewer, Company 
707 East Greenleaf Street 

Compton. California 

FOR SALE 
Allan Elerschell Kiddie Merrs'GO.Round 

N'heela, Rensselaer Kiddie Train; on 
iddie Ferris uTeel. case tape. porte 

Dle. A real 
Pod in 

at gui ÁO.00, all In 
Kood lape ana 'n Operation. 
UNITED AMUSEMENiT 

Phone: Capitol 7.B3ag 
P. O. sox , Snt. 

San Antonio, Texas 

ILLINOIS FIREWORKS 
World's 

Largest 

r 
Manufactur rs and ...ors 

"Known Everywhere" 
catalogue mailed upon reoucst. 

W 
rite or Can 

Bow 792, Danville, 111. Phone 1716 

CIVE TO DAMON RUNYON 
CANCER FUND 
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FOOD DEVELOPMENTS: 

New Popper Operates 
On Controlled Heat 

NORTH HOLLYWOOD, Calif. -A popcorn machine -called the 
Viscount II -that operates or a con- 
trolled -heat principle, is being 
manufactured locally. Designed by 
Asb' m Karlsen, of Norway, it gets 
its heat from Caked heating ele- 
ments cast into the popping kettle 
proper. This is said to send all 
heat directly into the surrounding 
aluminum, thus saving current by 
direct application. 

The manufacturer points out that 
heat build -up is prevented as the 
new batches of corn and seasoning 
absorb the proper amount of heat. 
A thermostatic setting holds tem- 
peratures to 20 degrees between 
extremes. Up to 30 pounds of raw 
corn can be popped in one hour, 
the maker claims. 

The unit is available to operate 
on either 100 or 220 -volt current. 
It is 72 inches high, 25 inches deep 
and 331/4 inches wide and contains 
over 15 cubic feet of storage space. 
Standard equipment includes Gen- 
eral Electric motor, illumination 
system, extension cord, aroma cir- 
culator, cash drawer, popcorn 
scoop, corn measure, seasoning 
measure, salt container and illumi- 
nated popcorn marquee. -G. H. R. 
Enterprises, Inc., 120171/2 Vose 
Street, North Hollywood, Calif. 

Tablet -Made 
Soft Drinks 

ST. PAUL -- Flavored tablets 
that are dropped into a glass of 
cold water and produce a soft 
drink are being merchandised 
here for the beverage trade. Called 
"Pop Drops," the tablets are in five 
flavors: grape, orange, root beer, 
cola and lemon -lime. The manu- 
facturer points out that then their 
use the concessionaire can dispense 
with bottles and refrigeration. In 
addition, because of the size and 
weight factor, they can be easily 
shipped. It is pointed out that one 
shipping case of the tablets -which 
Weighs less than four pounds -is 
equivalent to 12 full cases of bot- 
tled pop. The finished drink is low 
in calories, which fits into the cur- 
rent popular soft drink promotion 
program. -Pop Drop Beverage 
Company, 262 East Fourth Street, 
St. Paul, Minn. 

POPCORN 
4 SNO -CONES 

COTTON CANDY 
CANDY APPLES 0 

and other I 
Equipment i Supplies $ 

SEND FOR FREE CATALOG 

0 DisfrIbutor for 
Gold Medal Products 

VICTOR POPCORN SUPPLY CO. 

O 211 W. 7th St., Richmond, Va. 
Phone 83.4806 

MAKE 

$200 

A DAY 

On Candy t:1 Flou 
Our NEW PE RP ECTION has EVERY. 

THING; write for literature. 

ELECTRIC CANDY FLOSS MACHINE CO. 
676 Benton Ave. Nashville 4, Tenn. 

Use The Billboard 
Classified 
pages for 

Double -Duty 
Steam Table 

DES MOINES -A double -duty 
steam table for counter display that 
incorporates a bun steamer and hot 
dog cooker, is being manufactured 
here. It is designed to handle 
hot dogs, buns and chili. Manu- 
facturer states it steams a hot dog 

four minutes. Space require- 
ments are 22 by 171/2 by 171 
inches. Exterior is stainless steel. - 
Garvis Manufacturing Company, 
210 Court Avenue, Des Moines, Ia: 
Versatile 
Dispensers 

WOOSTER, 0.-A line of soft 
drink dispensing systems that in- 
clude both portable and stationary 
units has been introduced here. 
Manufacturer states that features 
include absolute temperature con- 
trol, fast water cooling, a water 
reserve tank, ice making and stor- 
age, selection of multiple flavor, 
high and low pressure soda and 
water dispensing. There is only 
one moving part in the faucet, and 
rotating barrel action assures posi- 
tive control. Construction is com- 
pact and heavy duty. -Ohio Bever- 
age Dispensers, Inc., Wooster, 0. 

Money Sought 

At Vancouver 

For PNE Arena 
VANCOUVER, B. C. - Van- 

couver ratepayers will be asked in 
December to vote $1,000,000 
toward a surburban sports arena 
and coliseum. The 13,000 -seat 
arena would be located on the Pa- 
cific National Exhibition grounds. 

If PNE plans materialize, con- 
struction would begin next spring 
and the building would be com- 
pleted in the British Columbia 
centennial year, 1958. 

PNE officials said the provin- 
cial and federal governments had 
agreed to contribute $1,000,000 
each, provided the city put up a 
one -third share. 

The PNE agreed to repay $500,- 
000 or 50 per cent of the money 
by -law, in annual payments over 
a number of years. The building 
would be ultramodern and larger 
than new arenas in Winnipeg and 
Calgary. 

PNE spokesmen said they had 
assurance from federal Agricultural 
Minister James G. Gardiner that 
$1,000,000 would be provided by 
his department as part of its as- 
sistance program for agricultural 
fairs. PNE is classified in this cate- 
gory. Provincial government's share 
will be an outright gift. 

Meanwhile, PNE made a deal 
with prominent Vancouver sports- 
man Coley Hall, who owns a set 
of plans for a sports arena. He is 
owner of the Vancouver Canucks 
Western League hockey club and 
has long sought a better rink than 
the 5,500 -seat PNE Forum. 

1d Long Island 

Arena Planned 
NEW YORK -- Long Island's 

second new arena will shortly get 
under way. Permits have been 
granted, property acquired, and 
ground is slated to be broken in 
another month or so for Island 
Garden, 5,000 -seat building in 
West Hempstead, Nassau County. 
Location is not very far from the 
New York City line in Queens. 

Denver Studies BOOK REVIEW 

Helpful Hints Air Academy 
Stadium Plan 

On Parades DENVER -With the Air Force 
Academy football team coming up 
strong and pointing toward big uni- 

A d 
versify football tea_ns within the 
next three years, vying for construe- 
tion of a suitable sta ium for these 
and other events increases between 
Denver officials, Colorado Springs 
and the U. S. Air Force. 

Altho the academy is to be lo- 
cated in Colorado Springs, there is 
a strong possibility that its major 
games could be played in a Denver 
stadium, providing such facilities 
were made available. 

With this thought in mind, mem- 
bers of the city council last week 
acted on an appropriation for 
$2,500 to outline a complete pro- 
gram for building and financing a 
stadium expected to seat 60,000. 
The stadium would provide facili- 
ties designed to utilize the build- 
ings and grounds on a year -round 
basis. 

Air Force officials have not 
made a definite commitment on the 
team's home field, but it will prob- 
ably be outside of the academy 
grounds and owned by outside 
stockholders, as is the case at West 
Point and Annapolis. 

`Ice Capades,' 
Atlantic City 
Renew Lease 

ATLANTIC CITY -A new ar- 
rangement with Ice Capades, Inc., 
was approved by the city commis. 
sion last week for leasing Conven- 
tion Hall next summer, with an op- 
tion for renewal for four succeed- 
ing years. 

Terms are the same as those 
contained in the present five -year 
agreement, which expires this sea- 
son. The Auditorium Commission 
will receive 10 per cent of admis- 
sions up to $300,000 ¿ter deduc- 
tion of federal, State and city lux- 
ury taxes. Above $300,000 the 
city's cut will be 15 per cent. The 
lease on the main auditorium will 
run from July 19 to September 1, 
1957. 

Sports Agency 
Hypos Lure 
With Acts 

BELOIT, Wis. - Twentieth 
Century Agency, which handles a 
number of touring basketball 
teams, has added a number of vari- 
ety acts and other attractions with 
favorable results, Dempsey Hov- 
land, agency officiai, announced. 
And in many cases the acts have 
increased the box office substan- 
tially, he pointed out. 

The agency, which handles the 
basketball -playing Havana Cuban 
Giants, House of David, Texas 
Cowgirls and the All-American In- 
dians, has been using Hi -Hat Harry 
McClaughlin, ball -spinner; BoBo 
Nickerson, baseball clown, and 
Joan Brandon, gal aypnotist. 

In all, the additional entertain- 
ment has been used at over 100 
dates thus far, Howland said. 

While construction is proceeding 
on Long Island Arena, farther out 
in Commack, completion of the 
Island Garden project cannot be 
estimated at this time, operator 
Arnold Carlson says. Construction 
will not start for several weeks 
and availability of materials will 
be a factor to be reckoned with. 

The project will reportedly run 
to more than $2,000,000 and Is 
being financed by private inves- 
tors, Carlson said. 

n oats 
NEW YORK- Directors of cel- 

ebrations and fairs, and those 
charged with commemorating 
events or attracting crowds, will 
find Vaughn's Parade and Float 
Guide a handy planning aid. (T. 
S. Denison dr Co., Minneapolis; 
182 pages, illustrated, $5.) 

Claimed to be the first book of 
its kind, the oversize volume traces 
the history and development of 
parades, offers many helpful hints 
in the planning and staging of 
parades and, most importantly, 
deals with the construction of floats 
and the use of decorative materials 
in a do- it- yourself, step -by -step 
manner. 

Those events which must get 
along without professional help, 
either from choice or necessity, 
will find diagrams, with all neces- 
sary specifications, for the con- 
struction of floats using trailer 
chassis, automobiles, flat -bed trucks 
and jeeps. Photographs or drawings 
are on nearly every page. 

Vaughn has been building floats 
for parades staged thruout the 
country for 20 years. 

Jim McHugh 

DIRECT DR 1 DAIRY FREEZEAW 

WRITE FOR FREE INFORMATIO4 
GENERAL EQUIPMENT SALES, INC. 
1348 STADIUM ORIrEINDIANAPOIIS,IND. 

"SNOW MAGIC JR." 
A smeller version of 
the "Snow Meek, In- 
corporating all the 
features of Its WO 

brother. 

FULLY 

AUTOMATIC 

PATENTED 

GUARANTEED 

Only $150m ó relt 

SAMUEL BERT 
MANUFACTURING CO. 
Bee 7603 P! 

%elr 

ark station 
DALLA /, TAf 

Multiples Faucet Ca. Serrine the Trade Over 50 Year. 

SELF -CONTAINED DISPENSER 

Draws two different 
mixed drinks- - 

COKE or PEPSI and ROOT BEER 
Draft arm draws PLAIN CARBONATED WATER 
(includes electric carbonafer and mechanical 
refrigeration!. 

COMPLETE. READY TO USEI 

WRITE FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave.. Dept. U, Sf. Louts 14. Mo. 

There's something new for you 
in money-making Equipment and Supplies 

POPPERS SUPPLY CO. of Phila. 
1211 N. 2nd ST., PHILA. 22, PA., GArfield 61616 

r. POPCORN FLOSS 

SNOWBALL DRINKS 
CANDY APPLE PEANUTS 

la DISTRIBUTORS FOR GOLD MEDAL PRODUCTS 

BIGGEST PRODUCTION EVER! 
CONCESSION 

SUPER MODEL 120 
FLOSS MACHINE 

WITH PRE-HEATER . . SWITCH PANEL AND 
REMOTE CONTROL . DOUBLE SPINNERHEAD. 

LOW COST 
Write fer Deserlptlre Circular 

CONCESSION SUPPLY CO. Toi do O. 

COTTON CANDY SNO KONES POPCORN 
Our 1956 catalogue has been mailed to everyone on our mailing list. 

If you have not received your copy, please ask for if. 
The new catalogue offers for the first time many new items that you have 
wanted, all at money- soving prices. You always net tap quality, lowest prices and 
the fastest service in the business when you deal with Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
318 E. Third Street Cincinnati 2. Ohio 

www.americanradiohistory.com

www.americanradiohistory.com
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RIDE OPERATORS 

PARKS -SHOWMEN 

CONCESSIONAIRES 

INSURANCE 
FOR YOUR REQUIREMENTS 

6 or 12 MONTHS 

FAIR RATES- NATION- 
WIDE CLAIM SERVICE 

AUTO -TRUCKS 
TRAILERS -RIDES 

WRITE OR PHONE 

M. J. "MIKE" LAW 
135 S. L.Ssiis St. Chicago, III. 

Phon: Financial 6.1210 

JOHN BUNDY 
/resident 6 Ge6eral Manager 

YOUNGBUNDY MOTORS, INC. 

(HRYSLERPLYMOUTH AGENCY 

806 St. Louis Ave., East St. Louts, III. 

Phono: Bridge 531E 

ED MURPHY 
Showmen's Represen fativ 
Several Makes and Models of 

NEW AND USED 

TRUCKS AND TRAILERS 
"Sp.cla! Finence Plan for Showmen" 

Sea Us for Good Deal on a 

NEW OR USED CAR 

DON'T BE LIKE 
THE OSTRICH! 

When n houblr il 

buries lits head ,n 
Ole rond 

Buy Your Insurance Wilh Confidente 
Secure Sound Protection 

INSUQE WITH 

CHAS. A. LENZ 
"the Showmen's 2s%. 

Insurance Antan" ,ÿ 

1492 fourth St., N., 
SL Peeeriburg, Ela, 

Phones 7 -5914 

INSURANCE 
SAM SOLOMON 

7ht Showlolks Insurance Mon" 
1000 Agvle St. Chicago 40. Ilhnons 

Phone: LOngbcach 1 -5576 
Write for new low rates 

CHAIRSTABLES 
1MAIOSATE DEUYfR T3: LBt 

ON ami m'ama 011211111 4 002. 
VAN OYAMIR 911110p-A!t NOLO 

Dssa 
T-3 Adi: ondack Chair Co. 

ffa 
I140 gROADWAY 12751.1 N.Y. MU 3-4134 

cr« 67,000 ACTIVE BUYERS n11 

}le 1í1163,,d clenited tehonn1 nth out 

Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

Alamo )Capo.: (Fair? Beringten, San.; (Pain 8ldney. la., 14.16. 
American Beauty: Oskaloosa, Ia.; (Fair) 

Bloomfield 6.11. 
Amusement Ce. of America: Clymer, Pa.; 

(Fain Huntingdon 13 -18. 
Babcock United: (Fair) Banta Ana, Callf., 

10 -19. 
Babcock United, No. 2: Petaluma, Callf., 

16 -19. 
Badger State: Bem1d11, Mino., 9 -12; Bnlh- 

erd 12 -18, 
Baker United: Delphi, Ind., 8 -11. 
Barker, Al: ( Patri Tipton, Ia.; Fairfield 

13 -18. 
Beam's Attis.: (Pair, Buller, Pa.; (Feld 

Bel Alr, Md., 14 -I8. 
H Lea: (Clerk a Cgllerl Clnelnoatl, 

O., î -I2; fFelrl Owensv le 11 -19. 
Bee's Old Rellable: 199191 CampbellsvIlle, 

Ke.; IPatrl Brodhead 
Belle Clty: IPatrl Merrill, Wls.. IPairl Nelltavalle 10.12; (Palo Wausauke ukee I6 -I9. 
Bernard ac Barry: Viclorlavllle, Que. 
BIg City: Plant, Mich., 9.12. 
Bit Four Am.: Bellwood, III., 8-12; Win- 

throp Harbor 15 -19. 
Blue Grass: (Fair) Converse, Ind.; IFalrl 

La Porte 13 -18. 
Blue Valley: Llnneu., Mo. 
Bogle, P. C.: Scott City. Kan., 6.8; Nena 

City 9 -11; Waukeeney I3 -17. 
Borderland: Batch, N. M. 
Breeze, Nelson, Rides: (Fail Germantown, 

Ky., 7.11; (Fair) Falmouth I5 -19. 
Briggs. A. R.: Beverly, O. 
Browns, Al, Tri- Stte: Sanborn, Minn., 

6.7; Wood Lake 8.9; Canby 10 -12; Rew- 
ard, 8. D., 13 -14; Morris, Minn., 16 -19. 

Buck, O. C.: IFalrl Gouverneur, N. Y. 
Buckeye State: Harrisburg, O.. 9.11. 
Burdick's Greater: De Leon, Tex. 
Burke, Harry: Franklin, Le. 
Burkhart, Carl: (F air, Mendon. Ill.. 6 -8. 
Byers Bros.: (talc) Independence, la. 
Capital City: (Falo Barbourville, Ky, 
Caravelle Amusements: (Fain Farrell, Pa.; 

New Castle 13 -18. 
Carl, A. J.: Stands. , Mich. 
Carpenter Bros.: Whitehouse, O., 9.11. 
Carr Am. Co.: Waltham, Mus.; Winchester 

13 -18, 
Carroll's Greater: Minneapolis, Minn.. 7 -8; 

(Fain Anoka 9 -12; Cokalo 13 -15; "In 
Jackson 16 -19. 

Casey, E. J.: 1Palr1 Kenora, Ont.. 8.11; 
Fort Francia 13 -15; (Pali) Rainy River 
17-13. 

Callelt Greater: IFalrl Seward, Neb.. 6.8; 
(Fair) Deshler 9.11; (Pahl Norton 13.17. 

Centra) States: (niel Seward, Neb.. 6 -8; 
(Pair) Deshler 9 -11; (Palm Rainy River 
17 -18. 

Cetlin 3 Wilson: (Fair) Ionia, Mich.; (Fair) 
Sedalia, Mo., 16 -26. 

Charles, Jimmie: Portland, rod., 6.10. 
Cherokee Am. Co.: Erie, Kn.; Osawatomle 

13 -18. 
Colema-18. n Bres.: Norwich, N. Y.; Aftee 

1J 
Collins, Wm. T.: LaCrosse, Win; Ceder 

Rapide, Iowa, I318. 
Continental: Ogdensburg, N. Y.; (Fair) 

Westport 14.18. 
Cote Am. Co.: (Fati, P7711.1, Mich., 7 -11; 

(Fain Standish 14 -18. 
County Am. Co.: (reir) Norwalk, Conn., 

13-18. 
County : Fork, 14eó. 
Cotta Expo.: (Flirt Ban Mateo, Callt., 6 -12. 
Crotta 20 Big: (Pahl Roseville, Callt., 7 -12. 
Cross Road Ain. Co.: Shelby. Mich., 7 -8; 

Edmore 10 -11. 
Cumberland Valley: IFair, Carthage, Teno.; 

(Fain Tracy City 13.18. 
Davis Am. Ce.: Grants PASS. Ore., 7 -11; 

Newport 15 -18. 
Del Flore Am.: ConnellmIlle, Pa.. 9 -13. 
Dixie Amusements: ( Patri Clarinda, Ia., 

8 -11; Mount Ayr 14.18. 
Douglas Greater: Sweet Home, Ore.; T'III- 

amo0k 1343. 
Down River Am. Co.: (Fair) Cassopelis, 

Mich., 7 -11; IPatrl Belleville 14.19. 
Drago, No. 1: (Pali, Rochester, Ind.; ( Patri 

Remssalaer 13 -18. 

4441444. 4144414N 
OARC , - , WHAT DOES 
IT MEAN FOR YOU? 

Get the fact, today on the trend 
to piannad onstop ion spots- 
Outdoor Amusement- Rcraatien 
Canters -to help fill the amus.- 
ment nd, of America . . . 
Attach chia od to your company 
leltrhad for Your free copy 
of Billboard' special reprint 
bookl.l en OARC potential. 

L9end tea 
Tho Rtllb.wrd, OARC Rpr(nt 

2160 Paff.rs.n fer.. 
Cinclnn11 22, Ohl 

4441444144444N41..44N 

Drago, No. 2: IFalr) Georgetown. n;. 
Drew, James H.: (Pair) Valparaiso, Ind.; 

IPatrl Terre Haute 19 -19. 
Dudley, D. B.: (101.1 Tribune, Kap.; (Fair) 

Colby 13.18, 
Mimo.: Winchester, Tenn. 
Dyer's Greater: Manchester, Ia.; Boone 

11 -18. 
Eddte's Elle.: (Fair) 0.1111. Pa.; (Fair) 

Dayton 13 -18. 
Empire Stete: Robslown, Tex.: Predericks- 

burg 14 -18, 
Emshoff: Rockford, III., 7 -9; Peealenlea 

16-19. 
Evans United: Olm o, Kan., 6.10; La Crease 

13 -15. 
Famous American: La Fayette, Cia. 
Fidler: Mount Olive, Al. 
Foley A Burt: Tulock, Callf. 
Fremè a Greater: (reir) Cortland, N. Y.; 

(Fair) Palmyra 14 -18. 
Franklin, Don: (F.11 Austin. Minn.; IFalrl 

Blue Earth 13 -16; ( Patri New Ulm 16 -19. 
Frontier: Beber City, Utah, 7 -11. 
Fun reir: (Pahl Wlnnemac, led., 7 -11. 
Funland: (Falr1 Kirksville, Sie., 6 -10; 

Irak; Trenton 12 -13. 
G. ec B.: (Fair) Omsaway, W. Va.; Rlrera- 

ville 14 -18. 
Gem City: Kankakee, Ill. 
Gentseh, J. A.: Philadelphia, Miss.; Pu- 

cagoula 13 -18. 
Ciernes Am. Co.: Lyons, Cia.; Mentirle 

13 -18. 
Gledslonc Expo.: Hodgenville, Ky.; Russell- 

ville 13 -18. 
Gold Bond: Rice Lake, WIs., 7 -12; Rhine- 

lander 14 -19. 
Gold Medal: (Tilr) Lynchburg, Va.; (Fair) 

Tazewell 13 -18. 
Gooding Am. Co., No. 1: Urbana. O. 
Gooding Am. Co., No. 2: Bhelbyvllle, Ina. 
Oeeding Am. Co., No. 8: Monroe, Mich. 
Gooding Am. Co., No. 4: Wapakoneta, O. 
Gooding Am. Co., No. 6: Columbia City, 

Ind. 
Gooding Am. Co., No, 6: Wilmington, O. 
Gooding Am, Co., No. 7: Bloomington Ind. 
Gooding Am. Co., No. 8: Jefferson, O. 
Gooding Am, Co., No. 9: Bryan, O, 
Gooding Am. Co., No. 10: Oalllpolls, O. 
Orand American: (FIcl Maquoketa, Ia., 

8 -12; (Fall) Atiantic 14 -16; (Fa111 Mar- 
shalltown 18 -21. 

Orurer Dlxkland Expo.: (Fair) Vinton, Ia., 
6 -9; IFalrl Waukon 10 -13. 

Crear Western Am.: (Pam Faith, S. D., 
6 -12; Rapid City 14 -19. 

Oreen: Waterloo, Que.. 10 -12. 
Griggs Bres.: (Fair) Richmond. Ky. 
Hele's Shows of Tomorrow: (Pahl Lee's 

Summit, Mo.; IPairl Auburn, Neta. 13 -17. 
Names, Bill: Alvarado, Tez. 
Nomino., Bob: (Fair) Rush Springs, 

Cala.; ,tcadar 13-18. 
Hannah's Amusements: (Pair) Wind Ridge, 

Pa.; IIe.,eid 13 -18. 
Nannum, Morris: (Fair) Warrington, Pa.; 

l FIrl Dallastown 13 -18. 
floppy Attrs.: Bowling Oreen, O.; Kent 

í1I8. 
Hartsock Bros.: Jameson, Mo.,. 8.11; Parts 

12.18. 
Beth, L. J.: (Fair) Altamont, Al., 610: 

(Fah) )d 

HIV's Greater: Duluth, Minn. 
Ií Am. Co.: (Pahl Girard, Ran., 6 -0; 

Arm I0-I2; (Pali) Burden 11.17. 
Holly Bros : Canton, Ga.; (Pahi Hlawessee 

13 -18. 
Nettle, Butt, No. 1: (Palm Lincoln, III.; 

191111 Springfield, Mo., 13 -18. 
Mottle, Buff, No. 2: (Fall) Marlon, III.; 

(Fah) Princeton, Ind., 12 -18. 
Howard Broa.: (Fair) M uslield; IFalrl 

Hitliards 13 -I11; (Fair) Marion 18.23. 
Howard Broa.' Rides: (Fair) Athens, O. 
Hugó a Novelty Expo.: Eudora, Kan., 9 -11. 
Ideal Rides: (Petr) Brasil, Ind., 7 -11. 
lelperlal: Mendota, Ill., 7.8; Princeville 

10 -11; Rocttord 13 -19. 
Inland Empire: Priest River, Idaho, 8.12; 

Halyard, Wash 16.13, 
I. T.: (Pair) Middletown, N. Y., 6 -17. 
Jack's United: (Fì1.1 Marshall, III.; (Falo 

Cairo 13.18. 
Johnny's United: Brownstown, Ind.; Carmi, 

Ill., 13 -17. 
KellPat Root. D.: IFair) B1Vrord, Vl.; 

I Felrl Warrensburg, Y., 1J -18. 
Ken -Penn: Franklin, Pa. 
Key City: Oreenfleld, Ind, 
Klein Am. Co.: Laverne, Mion., 74; Si. 

James 10.12. - 
Klle, Floyd O.: (Fair) Knoxville, la.; El- 

dora 13.18. 

Lago.* Am. Co., No. 1: N. Reading, Maas.; 
E. Blackstone 13 -11. 

Lagasse Am, Co., No. 2: Brookfield, Mass.; 
Weymouth 13-18. 

Lagasse Am. Co., No. 3: Pepperell, 
Wilmington 11.18. 

Lee United: 8l. Reten, Mich., 9 -12; (Fair) 
Evart 1S -18. 

Maddox Broa.: Relate., Kan. 
McKenna'a Aldea & Am.: (Fairs Cedarburg, 

Wls., 8 -I2; (Fair) Clintonville 14 -20. 
Makstle Greater: (reir) Orleans, 

1211r) Geeeeetuwn, My., 13.18. 
Manning. Ross: HletorY. N. C.; B9335,9012- 

ville 13 -I11. 

Marko, John B.: Lyoehburt, Ye.; Cevint- 
ton 11 -St. 

Marcel: Metemora, DI., 8 -11; Farmington 
13.18. 

Meeler's: Omab, Wash.; Hermiston, Ora., 
14 -13. 

Merrlanns Midway: Age, Ie., 1.9; Helmond 
10 -11; Titonka 13; Alton 14 -17. 

Miami Valley Am.: Richmond, Ind. 

KEEP POSTED 
en rh. 

AUD -ARENA FIELD 
and all other plsasea of 

SHOW BUSINESS 
READ THE BILLBOARD EVERT WEEK 

The 

Midway of Mirth: Albton, Ill.; Na.hcllle 
13.18. 

Mldwesl: Midvale, Utah; (Fair) Emmett, 
Idaho, 1848. 

Mighty Hooeler State: (Fair) /Manea, Ind.; 
(reir) Martinavrlle 13.17. 

Mo-Ark: Iberia, Mo. 
Monarch Expo.: trail) Mllledtevllle, 1214 

(Falo Warren 14 -18. 
Moore's Modern: (F. o Hieden. Neb., 6 -e; 

IFair) Benkleman 6-11; Campbell 1344; 
Culbertson 16 -19. 

Motor State: Argos, Ind.; Haubon, Mlcb., 
1418, 

Mound City No. 1: Elsberry, Mo. 
Mulllos Royal Pine: Calais, Me. 
Myers, Sonne: IPairl Grundy Center, Ia., 

7.11; (Pali) Denison 13 -16. 
Nelson. Geo. W.: Wakefield, Neb., 64; 

Prlmghar a-9; Whlttemes 11; IFalrl 
Emmetsburg 11-iS; (Falrl Elk Polpt, 

. D 18-8. 
Nolan Am, Co.: (relit Carrollton, Ky., 

7 -11; Kent, 
Northern Expo.: Beebe'eehcy, , Mont., 0 4; Dod- 

son 10.1]. 
Oklahoma Expo.: (Pali) Hatfield, Ark.; 

Tontitown 1]16. 
Oison: IFalrl BDringtleld, Ill., 10.19. 
Page Bros.: (Pahl Tompkinsville, Ky.; 

IFalrl Burkesvllie 18 -I8. 
Page Combined: IPairl Ithaca, N. Y.; trahi Batavia 13 -18. 
Pan American: Osceola, Ark.: (Fair) Mam- 

moth Bonn. 18.19. 
Penn Premier: btorgnton, W. Va.; (Pearl 

Waynesburg. Pa., 13 -18. 
Playtime: (reir. Portsmouth, N. H.; (Pam 

Plymouth 1819; Olouceater, Mass., 21 -28. 
Port CIty Rides: Ottawa. Ill., 9.9; Musca- 

tine, Ia, 12; New Windsor, 111., 15 -18. 
Powelson Greater: Croton, O.; Mount 

Gltead 14 -18. 
Fish's Broadway: (Fair) Bedford, Pa.; 

IPatrl Carlisle 13.18. 
Priddy: (Pohl Johnson Clly, Tex., 9 -Il; 

Port Lavaca 14.28. 
Reines Amusements; (Falrl Overbrook, 

Kan. 
Rainier: Seattle, Wash.: St. Helena 13.18. 
Raley Bros, Expo. IFair) Durham, N. C.; 

IPatrl Roanoke Expida 12.18. 
Reld, King: (Pair) Grand Palis. N. B., 64; IFalrl Skowhegan, Me., 11 -18. 
Relthoffer, Blue: Angelica, N. Y.; Lowvllle 

13 -18. 
Rellhotfer. Uley: (FIrl Troy, Pa. 
Robinsons Greater: IFair) Fremont, Neb.. 

8.10; IFair, Fullerton 13.16; lFeln Hart - 
Ington 18 -20. 

Rock City: Washington, la. 
Rocky Mountain Emplie: Littleton, Colo.. 

8-11. 

(Continuer( on page 80) 

CIRCUS ROUTES 
Beers Sr Barnes: Cowen. W. Va., 7; Rich- 

wood 8; Cralgsvllle 9; Widen 10; Clay 11, 
Benson Bros.: Shlppensburg, Pa., 9. 
Carson. Tex: De Smet, 8. D., 7: Arlington 

8: Lake Benton, Minn., 9: Cottonwood 
10; Raymond Ili Spicer 12; Paynesvllle 
13; Osakas 14, 

Cole, Geo. W.: Posey, Minn., 7; Albany 8; 
Sauk Center 9; Eagle Bend 10: Staples 11. 

Crlxllanf Bros,: Peekskill, N. Y., 7: Nor- 
walk, Conn., 8; New Britain 9; Water- 
bury 10; Stamford 11; Wilmington, Del., 
13. 

Gould. Jay: Al.. Ia.. 7 -8; ll eeclky 9- 
10; State Censer 11 -12; Late Mills I3 -14; 
Alcesler 8. D.,. I -16; Burka 17.18; 

H 
Peterson, ]a., 21 -2. 
agen oles.: Carpentersvllle, 111., 7; Oyea- 
m 
llore 

8; Oglesby 9; Ponllac 10; Watseka 

Hunt Bros.' Three-Ring: 9usae2, N. ]., 8; 
Franklin 9; Budd Lake 10; Lyons 11; 
Middletown 13; Mat 14; inghland 
15; Middle (Morey l6; Spring Lake 17; 
Long Branch 18; Neptune City 19; 
Farmingdale 21; Ocean City 22: Avalon 
24; Camden 25: Hatboro, Pa., 27; Upper 
Dubhu 28; Coatsville 79. 

Kelly -Miller: Montpelier, O., 1; Adrian. 
Mieh.. 8; Howell 9; Durant 10. Lapeer 
11; Rochester 12. 

Leonard Bros.: Alsip, III.. 7; Mattison a; 
Downers Grove 9; Aurora 11; Chenoa 13: 
Eureka 11; Gibson City 15. 

Mills Sres.: Annapolis, Md., 7; Adelphl 8: 
Cabin John 9; Greenbelt 10; La Plata 11; 
Punkstown 13; Chambersburg, Pa., 14, 
Greensburg 15; Warren, O., 16; Barber- 
ton 17; Tallmdge 18. 

Packs, Tom, Western: Logan, Utah, a; 
Spanish Fork 9; Richfield 10; Winslow, 
Aria., 12; Loa Alamos, Id. M., 14.16; 
Hobbs, N. M.. lî18; Port Arthur, Tea., 
21; Tulsa, Okla., 25.26. 

Polack Bros., Eastern: Rockford, III., 8.10. 
Polack Bros., Western: Reno, Nev., 8.11; 

Klamath Falls, Ore., 13 -14; Husma 13 -13; 
Vancouver, B. C., 22-Sept. S. 

Sirena, Ja1tn A.: (lair) Turlock, Celli., 
74: (fall) San Mateo 0-10; (falrl Fern- 
dale 12 -19: ((sir, Stockton 25.26; (tall) 
01141fy 31 -fiept. Z. 

Miscellaneous 
Burk. a Wild Cargo: Hall) Momee. MIel., 

7 -11; (fair) Corunna 13.13. 
Hitler's Personal Armored Car, Jtek W. 

Burka, Mgr.: (talrl Monroe, Mloh., 7- 
11; (fair) Cornooa 12 -18, 

Matchstick City of Rellglons Exhibit: 
Mendota, D1., 7 -6; Princeville 9.11. 

National Circus Museum; Bluefield, W. Va., 
7; Columgla, Tenn., 9. 

Schaffner Playera: Vendetta, Mo., 7.12; 
Perry 13 -19; Paris 20 -26. 

Billboard. 2160 Patterson St., Cincinnati 22, OAIo 
Yes D Pleas sod me The Billboard fer en. year of $12. 

IEereign rate, en y..r, $241 
919 
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25 Ride Ops 

Order A -H 

Helicopter 
NORTH TONAWANDA, N. Y. 

-Demand for Allan Herschell's 
new Helicopter ride has resulted 
in a backlog of 25 would -be pur- 
chasers, officials of the ride firm 
announced. 

The first order for the ride was 
from Mac Duberges and J. W. 
(Patty) Conklin, who want the ride 
for this year's Canadian National 
Exhibition at Toronto. Conklin also 
plans to have Herscllell's new Ro- 
deo ride at the big exhibition. 

Others who have placed orders 
for the Helicopter include Floyd 
E. Gooding, Columbus, O.; H. 
Youtie, Morton, Pa.; T. Casey, 
Queen Ann Kiddieland, Minneapo- 
lis; Sumner Rittenberg, Boston; 
Harry Batt, Pontchartrain Beach, 
New Orleans; William Muar, Can - 
adaigua, N. Y.; V. T. Pryor, Los 
Angeles; Harry W. Falk Jr., Ukiah, 
Calif.; Max Rindirr, Youngstown, 
O.; Robert Howard, Canton, O.; 
Earl Purtle, Cetlin & Wilson 
Shows; George McLaughlin, Mi- 
ami; F. W. Pearch, Detroit; Joseph 
Schiller, Olympic Park, Rochester, 
N. Y. 

Robert F. Fountain Jr., Opera- 
tors Amusement Company, Asbury, 
N. J.; W. H. McMurtrey, River- 
side, Calif.; Maurice Woods 
Wcdgewood Park, Okla.; Roy ami 
Marvin Staton, Springlake Alnuse- 
ment Park, Oklahoma City; Robert 
Stapleton, Fun Fair Shoat's; Bert 
Stover, Cetlin & \t'ilson Shows; 
Joe Murphy, State Fair Park, Dal- 
las; James Johnson. Playland, San 
Antonio; James Bateman, Nese 
Elmwood Park, Oklahoma City, 
and Robert Edwards, 

The Helicopter was designed 
by Dave Bradley, Los Angeles 
Kiddieland' operator and bought 
by Allan Ilersc'hell for develop- 
ment and manufacture. It has eight 
sweeps driven by a center drive. 
At the end of each sweep is a 
Helicopter car with capacity for 
three children or two adults. Each 
car has its own joy stick or con- 
trol lever by which the rider causes 
each individual Helicopter to rise 
or fall independently. There is a 
rotor propeller above the vehicle 
and a directional propeller in the 
tail. 

- INSORANfE 
_ . - 

IDA E. COHEN 
17S W. JACKSON BLVD. 

CHICAGO, ILLINOIS 

THE SUCCESSORS TO 

H. C. EVANS & CO. 
Aro Now IR Pull 

PRODUCTION 
WHEELS 
HIGH STRIKERS 
SIND 
BIG TOM 

LES 

INDICATORS 

EVANS PARK A 

CARNIVAL 

DEVICE CORP. 
1507 Ne. Halsted 

. 

Chlca.o 
sr 

lt, 111. 

Shooting Galleries 
And supplies for Eastern and Western 
Tepe Galleries. Write for new catalog. 

H. W. TERPENIN 
137 -139 Marina St., Ocean Park, Calit. 

GIVE TO DAMON RUNYON 
CANCER FUND 
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THE FINAL CURTAIN 
DARLING -Butch, 

16, son of Mrs. Phyllis Darling, 
August 2 in New Orleans. Burial 
August 3 at Toca, La. 

GIBBONY -Mrs. Lida Jane, 
79, mother of Catherine Delph, 
who with her husband, Tom 
Delph, operates a concession on 
the Cold Medal Shows, recently 
in Uniontown, Pa. Other sur- 
vivors include a son, five daugh- 
ters and a brother. 

IN MEMORY OF 

Ira C. "Si" 
Sowasfi 

Our Departed Member. 

Died July 27, 1956, 

at Osceola, Iowa. 

ALLIANCE OF BILLPOSTERS 

BILLERS LOCAL 63, DECATUR, Ill. 

IRELAND -A. T. (Val), 
veteran outdoor showman, July 
22 in Augusta, Ca., of a heart 
attack. Survived by his widow, 
several brothers and sisters. 
Burial in Augusta. 

IN MEMORY 

OF 

JOE WALCH 
tit) PASSED 
AUGUST 7, 1953 

Deer Joe, We Jliss You Very 
Much! 

lira. Charlotte {9alch 
au,l Daughters 

Linda - Leida 

KORK- Bobby, 
5.1, annex attraction and side 
show .performer for 25 years, 
July 20 in a Trenton, N. J. hos- 
pital, following a long illness. 
Kork's last connection was on 
the John H. Marks' Side Show. 
Survivors include three sisters 
and one brother. 

BIRTHS 

SIIEI'PARD- 
A daughter to Mr. and Mrs. Dick 
Sheppard recently in Brooklyn 
Jewish Hospital. Parents are 
game operators at Rockaway's 
Playhmd, New York. 

HEMP111L- 
A son to Mr. and Mrs. Matthew 
Hemphill recently in Women's 
Hospital, Philadelphia. Father 
was on Cetlin & Wilson Shows 
for several years and now is op- 
erating concessions around Phil- 
adelphia. 

KRAMIEN- 
A son, Rick, to Mr. and Mrs. Stan 
Kramien recently in Portland, 
Ore. Father is widely known 
magician and juggler. Mother has 
a chimp act. 

Every tenteirable kind el 

EQUIPMENT 
SUPPLIES AND 
SERVICES 
lut been said le 
Tia lillbeard 

WHAT DO 905 
HAYE TO SElll 
Write wo 666 
2160 Patterson 

Street 
Cincinnati, Ohio 

KURTZE -Earl W., 
68, retired amusement booker 
and long -time partner in WLS 
Attractions, Chicago, August 2 
in Indianapolis. (Details in Out- 
door section.) 

SCHWARTZ -John M., 
69, widely known concessionaire 
and former bingo and glass pitch 
operator on several Eastern 
shows, July 28 in Syracuse, N. Y. 

Survived by his widow, Linna; a 
son and four daughters. 

SHIRK -Harry, 
veteran concessionaire, for 25 
years at Meyers' Lake Park, Can- 
ton, O., July 29 in that city. 

MARRIAGES 

Detroit Plans 
Aud Opening; 
Seeks Expert 

DETROIT -- Opening of the 
new Henry and Edsel Ford Audi- 
torium at Detroit's new Civic 
Center has been set for October 14. 
The Memorial Hall Commission 
has decided to hire a consultant on 
auditorium management. 

Formal organization of manage- 
ment for the new auditorium and 
the Convention Hall, on which con- 
struction recently was begun, is to 
be voted on next spring. 

'Holiday' Big 
Continued from page 6.5 

ish and top -class but the only act 
to draw raves was that of Ham 
and Riggs, dead -pan comedy duo. 
Special mentions and plaudits went 

McGILL MARTIN- to Jinx Clark, Jeanne Cheadle, 
Hugh McGill, well -known circus Frank Sawers, Peter Tirsthrook, 
fan, and Teresa Martin, secretly, Marshall Garret, Bob and Rose. 
July 9 in Los Angeles. 1 Marie Unger and Alan Jenkins. 

1956 Rodeo Dates 
Alabama 

Prichard- Prichard Rodeo, Sept. 28 -30. 

Arizona 
WMsloo- W:nslpn Rodeo, Aug. 26 -26. Dale 

Blair. 
Arkansas 

Croaset- Crossett Rodeo, Aug. 18 -18 O. T. 
Ballur, 

Hu,tsoa- Hanlsoo Rodeo, Sept. 70 -22. 
Sheldon Harris. 

Hope -Hope Rodeo, Sept. 27 -29. R C. 
Daniels. 

Little Rak- Little Rd. Rodeo, Oct. 1 -8. 
Clyde B. Byrd. 

Pine Bluff-PI. Bluff Rodeo, Sept. lß- 
22 G. Hestaad. 

California 
Barstow- Barstow Rodeo, Sept 22-23. ro e 

Merritt. 
Hanford -Hanford Rodeo, Sept. 18. Jim 

King. 
Los Angeles -La Angeles Rodeo. Aug. 19 

John R. Moss. 
Paso Robles -Paso Robles Rodeo, As 

17 -18. 
Petaluma- Petaluma Rodeo. Aug. 18 -19 

Dolph Young. 
PlacervWe- Plaoervlae Rodeo, July at Jobe 

Teasley. 
Plymouth -Plymouth Rodeo, Aug 28 Ooula 

W. Walt. 
Bomona- Pomona Rodeo, Sept 72-29 
ass Diego -Ono Dkto Rodeo, Aug. t 4. 

Harry Golub. 

San Diego --San Diego Rodeo, Aug. e -0. 
Harry Golub 

San Diego -San Diego Rodeo, Sept. 22 -23. 
Tom P. Isbell. 

San Francisco --San Francisco Rodeo, Nov. 
2.11. Nye Nilson. 

San Fernando -San Ferrando Rodeo, Sept. 
2 -3. Max Schoenfeld. 

Ventura- Ventura Rodeo, Oct 6 -7. 
Vlctorvllle- VictorsIlle Rodeo, Nov. 17 -1e, 

Eob Angel. 

Colorado 
Boulder-Bou :der Rodeo, July 29 -30, Rollie 

Leonard. 
Br lghton - Brighton Rodeo. Aug :1 -17. 

James Goren. 
Brighton- -Brighton Rcdeo. Aug. iE -Ie. 

Jemen G(een. 

B 
Harold Schmidt. an Rodeo, Aug. 17-18. 

Harold Schmidt. 
Cheyenne tVe!I ilcnne Wells Rodeo, 

Sept. 7Sp 
Springs-Colorado 

Hudson. 
Gatorade Springs 

Kenneth 
ado Springa Rodeo, 

Aug. 7 -I1. Kennah Break hart. 
Estee Park -- Estes Pa rk Rodeo, Aug. 9 -11. 

Dr. A. G. F1 
Longmont -Longmont Rodeo, Aug. 16 -18, 

Cal Maler. 
Loveland -Loveland Rodeo, Aug. 12-14. 

Robert Palmer. 
Montrose -Montrose Rodeo, Sept. 18 -18. 

John C Clark 
Norwood -Norwood Rodeo, Aug. 11 -12. 

Harold Joseph. 
Pueblo -Pueblo Rodeo. Aug 24 -28. W. H. 

Kittle, 
(Continued on page 89) 

"I looked down into 
my open grave" 

5550- SENATOR ROSS, 110V1 SAY YOU ?" 
In the deathly silence of the Senate cham- 

ber, the freshman Senator from Kansas 
looked down, as he put it, into his own grave. 

On deliberately trumped -up charges, the 
bitterly fanatic leaders of Ross's party were 
try ing to vote President Johnson out of office 
-because Johnson stood between them and 
their revenge on the defeated South. 

Ross, they knew, also disliked Johnson 
and wanted to punish the South. But, taking 
no chances, they had warned him to vote 
"guilty" or face political suicide. 

And flow, on that historic May morning in 
1368,, the verdict had come to hang com- 
pletely on his vole. First falteringly, then 
loudly, he gave it: "Not guilty!" 

That was sheer moral principle speaking. 
Edmund Ross refused to join a move he 
thought would wreck the historic powers of 
the Presidency. For this, he lost his future, 
lost his good name, and saved for himself 
only what he had saved for everyone: our 
democracy. 

Into (lie whole fabric of American democ- 
racy is woven the steel -tough moral fiber of 
men like Edmund Ross. Braver even than 
battle courage, it has helped America be- 
come strong in many ways. So strong, that, 
today, one of the world's greatest guarantees 
of security is U.S. Savings Bonds. 

For it is not American principal, but 
American principles, that back these Bonds. 
So, for yourself and your country, invest in 
United States Savings Bonds regularly. And 
hold on to them. 

It's actually easy to save -when you buy Series 
E Savings Bonds through the Payroll Savings 
Plan. Once you've signed up at your pay office, 
your saving is done for you. The Bonds you re- 
ceive pay good interest -3% a year, compounded 
half -yearly when held to maturity. And the longer 
you hold them, the better your return. Even after 
maturity, they go on earning 10 years more. So 
!told on to your Bonds! Join Payroll Savings to- 
day-or buy Bonds where you bank. 

Safe as America -US. Savings Bonds 
rA. U.S. cove' e,er d, 

r 

w not pay !or this ad,,,riseenr. to is donated by obis prMiecNOa in cooperation with Os 
idealising Cauca sad she Masada. Pabli ben of Lusk., 
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BATTLE WEATHER, FiRE 

Akron, Indianapolis Turn Bad Luck 
into Winning Promotion Stunts 

INDIANAPOLIS - Fire hit tion with a "fire sale" theme. 
Riverside Amusement Park here The 'sale" involved bargain 
about 5 a.m., Saturday (4) and prices Thursday and Friday (2 -3). 
caused an estimated $125,000 dam- Rides normally go for from two to 
age. The big amusement park lost five nickel tickets. For the sale 
its Pretzel ride, Funhouse, Derby each ride went for one ticket less, 
game and Fascination game. Its giving reductions of from 20 to 50 
Tilt -a -Whirl was damaged some- per cent. 
what. Refreshment items like hot dogs, 

The park opened as usual at 1 hamburgers, soft drinks and other 
p.m. the sane day and did good items were repriced three cents 
business with an industrial picnic 
of 4,000 people. 

Owner John L. Coleman and 
manager H. E. Parker turned the 
fire news into a springboard for 
a heavy ad campaign and promo- 

lower for the "sale." 
Larger ads were placed in news- 

papers for the "fire sale" and both 
radio and TV spots were used also. 
Parker said that business was fine 
on the first night of the "sale." 

AKRON, 0.-A gag publicity 
stunt is being staged at Summit 
Beach Park here Sunday (5), when 
the funspot will be "re- opened" for 
the summer. The cold, late spring 
is being "overlooked." 

Actually, the park has been open 
all along. But as General .\tanager 
Ed Palmer points out, the park lost 
the first part of the season to bad 
weather. Theme of the stunt is that 
summer now has arrived, and with 
27 days to play before. Labor Day 
the season has just started. 

"Opening for the summer" will 
be marked with fireworks and 
all the usual hullabaloo that goes 

Knott's Berry Farm Launches Palmer said. 
al seasons opening," 

/ I So far this season, Summit Beach 
has had only three clear weekends. 
Spot opened for weekends on April 
25 and for full-time on May 29. 
The Fourths of July was rained out 
in part. 

With a heavy promotional picnic 
schedule for August.and with any 

omestic Anomal Ghost Town 
BUENA PARK, Calif, -,-- Animal inenee of it being another first - 

Ghost Town is the most recent ad- class attraction at the famed South - 

dition to Knott's Berry Farm here em California tourists' stop. 

and a grand opening of the pro- 
duction Thursday (19) shows prom. 

Hershey, Pa., 
Annual Dutch 
Event Planned 

HERSHEY, Pa.- Eighth annual 
Pennsylvania Dutch Days celebra- 
tion will be at Hershey Park, 
Hershey Sports Arena and Hershey 
Stadium August 23.28. 

Pennsylvania Dutch theme and 
folklore will be followed for 
square dancing, craft exhibits, live- 
stock shows, entertainment, and 
foods that include the well-known 
seven sweets and seven sours. 

A State Lotwaerrick (Applebut. 
ter) Queen and State Poultry Queen 
will be crowned during the four 
days. Square dancing will be at 
the park ballroom on Friday (24) 
Dialect entertainment and an old - 
fashioned Dutch auction are sched- 
uled for the park bandshell. 

The Hershey Sports Arena will 
house exhibits of glass blowing, and 
old -time Dutch crafts. The Stadium 
will be the scene of a dairy cattle 
show, farm implement exhibit, mar- 
ket hog show, and a goat show. 

Attendance is expected to reach 
170,000 for the celebration, which 
charges no admission. 

The attraction, developed by 
Keller B. Breland, "animal psy- 
chologist" of Hot Springs, Ark., and ,assistance from the weatherman, 
C. Fulton Shaw, owner of Mac- Palmer has hopes of overcoming 
Donald's Farm at Knott's, uses 
three people, with chickens, rab- 
bits, a duck, cow, pig, and a goat 
doing the acting. The presentation 
is in front of a covered semi -cir- 
cular stand seating approximately 
400. The stage is made up of Old 
Western store fronts. 

Has Story Line 
The performance runs about 20 

minutes. An admission charge of 
50 cents for adults and 25 cents 
for children is to be made. It is one 
of few admission shows in the area. 

Breland and Shaw have woven 
the antics of the fowls and animals 
into a comic action story in which 

the normal dull period of August. 
The park closes on Labor Day and 
reopens September 11 for the six- 
day Summit County Fair. 

100G Blaze 

Hits Riverside, 

Indianapolis 
INDIANAPOLIS -- Fire of 

undetermined origin caused $100,- 
000 damage at Riverside Park here. 
The Fun House, Ilse Bad Lands, a 
ride and three concession units 
were destroyed. Four firemen were 
injured before the blaze was 
brought under control. 

Owner John Coleman; after sur- 
veying and estimating the damage, 
said the funspot would continue in 
operation with the remaining units. 
Work was immediately begun on 
plans to replace the lost units. 

Jacksonville Spot 
Pulls Good Crowds 

JACKSONVILLE, Fla.-River- 
view Amusement Park here has 
been enjoying -good summer busi- 
ness despite rain. Improvements 
under way include redecoration of 
the recreation hall and ballroom 
and .addition of equipment for the 
recreation room. 

Bids are being received for con- 
struction of a swimming pool. A 
boat landing is planned for the 
future. Sid Walker is owner -man- 
ager, and he said the spot might 
be available in winter months as 
quarters for a traveling show. 

NEW 5 -YEAR PLAN 

Foresight Builds Plant, 
Crowds for Crescent 

By CAMERON DEWAR ' rides with more being added each 

RIVERSIDE, R. I. -Hard work week. A bi , enlarged Midget 

and good lanning has been its 
Skip Young, as the town marshal, own reward for the two partners 
and Jack Hudson, as Tom, the who operate Crescent Park here. 
bugler, return to the old town. The are Arthur Simmons and 
They find that all their friends are 
no longer humans. The old doctor 
is a duck; the bartender a goat, and 
a chicken is a card shark. The set- 
ting is laid in a three -way conver- 
sation by Young and Hudson, with 
Joseph .amey doing off -stage 
voices. 

Thru Breland's and Shaw's in- 
tensive training the chicken picks 
out ca g at the moment, the time probably bottle on cue, and the rabbit runs never will come when they'll sit 
a gaming wheel. A pig loads ore down and relax. 
into a mining car, runs it 20 feet The going hasn't been easy at and dumps it. Then he is back for dines for Simmons and McCusker. additional ore. TI R II Co 1 l built eran park man, and acquired the 

Fred McCusker, who took over the 
plant six years ago and put into 
effect a five -year plan. 

It is their proud boast that they 
have accomplished most of the 
things they set out to do in this 
50 -acre amusement spot on the 
shore of Narragansett Bay. Since 
they still aren't satisfied, they are 
on a second five -year plan, and 

ids the g oat driiiks from a 
while the spot looks in good shape 

Speedway is having its track re- 
built with a mixture of asphalt and 
concrete, giving it the Iook of an 
ice rink. 

Merry- Go-Round Showpiece 
The partners are proud of their 

Merry-Go- Round, one of the old- 
est in the business. The colorful, 
three- abreast riche was built by 
Simmons grandfather, Charles 
I. D. Looff, who had his factory 
in the park site. He used the 
present Merry -Go -Round as a 
showpiece to interest prospective 
buyers. 

Before too long Simmons and 
McCusker will own and operate 
all of the park's rides and conces- 
sions. Recently they took over the 
Dodgem from Charles Lake, vet- 

se o er ors er ias been ii'i Ferris Wheel and Silver Streak twice and a pier from which they from Albert Lake Jr -, a nephew. did a pod business with speed- The few remaining concessionaires 
Dineen Eyes Increase at boat rides went into the sea three are getting along in years and are times. The partners doubt that anxious to retire. 

Hampton With Good Weather 
they will replace it since the storms 
coming up the bay seem to head One of the big projects has been 
right for the pier. the Alhambra Ba lroom. This has 

HAMPTON BEACH, N. H. -- 
If die weather will only behave 
thru Labor Day, John Dineen, 
operator of the Casino properties 
in the heart of this resort, believes 
he will come out ahead of last 
year. 

The cool, rainy weather that 
prevailed thru the first two- thirds 
of the season knocked business 
down in some activities. But the 
diversification -of the Dineen in- 
terests, ranging from a restaurant 
and other food units to a huge 
ballroom, provides for healthy 
earnings in all kinds of weather 
providing people are at the re- 
sort. 

Hotel and gift shop earnings 
are ahead of last year. Food units 

-pizza, popcorn, clams, etc. - 
and participation units. such as 
bowling, miniature golf and the 
Arcade are all under cover and 
benefit when the skies become 
leiden or wet. 

Holiday Off 
Business was off generally July. 

4 chiefly, Dineen said, because 
of the holiday falling in the middle 
of the week. The Casino Ballroom 
seems well on its way to topping 
last year with the Dorsey Brothers 
pulling a record advance, and Jerry 
Vale, Les Elgart, Buddy Morrow 
and Billy May all drawing hefty 
crowds. Other names are due, in- 
cluding Ralph Flanagan. 

Dineen is doing well with a 
sideline venture, the Hampton Sis- 
ters, a singing group. 

been thorn! reconditioned inside New Food Unit and a cocy ktail 
victim of the hurricanes 

lounge, which ern- 
Another ploys five bartenders and 10 

was a large eating place. This waitresses on busy nights has been 
area now has been cleared and in added. Playing the 2,800- capacity 
its place is the Shore Dinner Hall, ballroom for nearly 30 years is 
which serves 1,800 with the area's Charles Weygand and his orchestra. 
famed sea food. A modernistic bar Manager James Martin thinks 
also 

a has e has been built e 
and a 

eá the 
the patrons prefer the Weygand 

food 
side, leaving a pleasant patio as an 

oldsit and each wand 
teen-age old timers' night and ateen -age 

approach to the big restaurant. 
The park has a good selection 

of major rides, including the Roller 
Coaster, Whip, Tumble Bug, Dark 
Ride, Flying Scooter, Rocket Ship, 
Tilt -a -Whirl and Dodgem. Most of holidays. 
these rides are priced at 15 cents. A little work remains on the 
There is a Penny Arcade. ballroom interior, but the outside 

Among the projects under way is in the process of a complete 
is a large kiddie park. At the overhaul and repainting job. 
moment there from 15 to 20 kiddie The partners are strong on pro- 

hop. Three or fouir times a season 
a name band takes over, such as 
Russ Morgan and Guy Lombardo. 
Admission is 90 cents on week 
ni hts and $1 on Saturdays and 

REPETITION 

Lion Bites 
Make Rocky 
Point News 

WARWICK, R. I. -Rocky Point 
Park was in the news thruout the 
week of July 22 thru the efforts of 
Prince El Kigordu or, more prop- 
erly, those of the lions he trains 
and presents. 

The Prince was nipped twice, 
once on Monday (23) and again on 
Thursday (28). The first bite and 
subsequent hospital visit served to 
draw attention to the park and 
Prince's appearance there. The in- 
jury was in the hand, deep but not 
serious. The second bite, on the 
arm, was treated locally by a doc- 
tor. It was said to be less severe 
than the first one. 

The considerable publicity given 
the second incident helped focus 
attention on Massager Paul Haney's 
plans for the upcoming weekend. 

Bob -Lo Gross 
Running Less 
Than in 1955 

DETROIT - Business at Bob - 
Lo Island Park has been running 
slightly behind 1955. This reflects 
a long early hot spell last year and 
an unusual amount of rain this 
season, according to Ray Scheetz, 
general passenger agent for the 
operating company. 

With reasonable weather for the 
month of August, however, a 
modest increase over last year may 
be built up by the end of the sea- 
son, he said. 

In a move to build late week 
business, the company is adding 
two more runs on Friday -at ti 
p.m. and 10 p.m. 

Bud Johnson Jam 
Set for Seaview 

LONDON BRIDGE, Va. - 
Buddy Johnson's ork, booked into 
Seaview Beach here for August 9, 
will hold a jam session titled "Walk 
'em Rhythm" as one of the features 
of the stand. The popular feature 
is a 30- minute session that con- 
tinues without -a break. 

motion. The park ads run in 13 
newspapers in Massachusetts and 
Rhode Island and radio spots are 
run in Providence, New Bedford 
and Fall River, Talent nights once 
each week have proved a big draw. 
Sis to eight contestants try for 
spots on a local television show 
and the finalist is awarded a 
scholarship in drama, chance or 
voice. Bigger things are planned 
with this gimmick for next season. 

The park is located near Prov- 
idence, with a regular bus service 
that brings customers from New 
Bedford, Fall River and the sur- 
rounding Rhode Island area. Sim- 
mons, who is a noted racing driver, 
has high hopes for the future based 
on this year's business and the 
plans for new rides and improve- 
ments. To show he means business 
he has constructed a modernistic, 
air -conditioned office building in 
the middle of 50 acres. 

The funspot is situated about 12 
miles from Lincoln Park in North 
Dartmouth, Mass., and about the 
same on the other side from Rocky 
Point Park, Warwick, R. I. Sim- 
mons feels this does everybody 
good, since it is fais belief that the 
patrons would get tired of one 
park all the time, so everyone gets 
the benefit of the three funspots. 

Copyrighted material 
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ROLLER RUMBLINGS 

Dance Contest Hypes 
Biz at Laemmle Spot 

EUGENE, Ore. -A 10 -step skate 
dance contest held July 22 to stimu- 
late slow summer business was 
branded a success by Mr. and Mrs. 
Edwin Laemmle, operators of Mid- 
way Roller Rink here. Skaters and 
their parents showed much en- 
thusiasm in the contests despite 
hot weather, according to the 
Laemmles. The contests were sane- 

WE BUY AND SELL 
USED ROLLER SKATES 

1000 pr. Used (lamp Skates $3.50 pr. 

Brownie Precision Wheels 1.50 Sef 

Economy Precision Kif, 

Cottrell Wheels 9.50 Set 

Ronny's Hug -Me- Tights.. $10.50 dt. 

bunny's New "Printen" 
line Skating Skirts.. 24.00 dr. up 

Autherlsedbkhlbutot 
ssCIliCd/'e_wee 

ROLLER SKATE CO. 

Mae for 
pike list. 
Va down, 

bol. C.O.D 

JACK ADAMS & SON, INC. 
723 MORRIS PARK AVENUE 

BRONX 62, NEW YORK 
SYromorc 2.1110. 1111 

FOR SALE 
PORTABLE ICE RINK 

With brand new Worthington Comore. 
sors atilt In eririnal srate. One and One - 

Copper 
it 

for 20x46 feet Rink. 
)YOU can make It larder by additif more 
DIPe.) BIL"T tale, only 12.500. Also 
epeC41 to hp. Carder Compres*Or 

fed , brand new 211 ts. 1Nt bed 
Doane,, fa.e00- without Trailer 32.700. 
Do not yr. Le taxe n have cash to 
buy 'PARLOR CORP., Church 31., 
S ox 711, Greenwood Lake, New York. 

ORGANIST 
For Roller Skating Rink. Mur be ex- 
perienced In all phases of rink music 
and must be dependable. Excellent 
equipment and pleasant modern sue. 
soundings. Good opportunity for good 
Musician. Plea., write staling expert. 
encas age and salary desired, a0% 6280, 
c/e The inboard, cinctnneti 

PORTARES ARE TH 

/EE 

ANSWER 

Write POI 
TENT COVERED SKATING RINKS 

B ox 425, Smyrna. Ga. Phots 451170 
Phone: 11-2111,3, Marietta, Ga. 

CURVECREST RINK -COTE 
rho skating surface for wood and 
masonite floors. the ultimate in talon. 
lines, and traction. 

PERRY I. GILES. P.R. r 

Curvecrest. Inc. Muskegon, Michigan 
We mite you to brng your skates to 

Curvecrest and tee for veuraelfl 

FOR SALE 
40x100 portable RI. in operation. Two 
permanent Roller Rinks, a.). locations, 
doing good business. 30x120 Pottable. 
New laminated Sectional Floor*. any size. 

LLO1'D R. BRODIE 
214 W. South S1. Galesburg, III. 

tioned by the Roller Skating Rink 
Operators of America. Chet Naro, 
professional at the rink, is a seem. 
ber of the Society of Roller Skat- 
ing Teachers of America. 

Contestants were divided into 
two groups -seniors over 12 and 
juniors under that age. Judging was 
done by Mr. and Mrs. Robert 
Young. Mrs. Young is the former 
Donna Benedict, national novice 
and intermediate dance champion. 
To first place winners scent medals 
and certificates, while second and 
third placements received certifi- 
cates. 

In the senior division first place 
went to Merlin Heims and Phyllis 
Hedgepeth, followed by Leroy 
Luick and Sally Vandehey, Bob 
Smith and Ella Arny, Runny Wil- 
liams and Gail Laemmle, and Rich- 
ard Backman and Eileen Flower. 
First place in the junior division 
was taken by Gary Saunders and 
Barbara Meech, with Danny 
Hughes and Janis Potampa finish- 
ing second. 

The Laemmles also s s i is trod a 
contest the same night for the best 
co-ordinated costume for couples, 
judging being done by Irene Al- 

bino and Mrs. Ruth Dar, of the 
School of Ballet, Eugene. Senior 
winners were Ronny Williams and 
Gail Laemmle. Leroy Luick and 
Sally Vandehey finished .second. 
Danny Hughes and Janis Potampa 
won in the junior division. 

RSROA Memberships 
Go to Three Spots ... 

DETROIT -The add ition of 
three rinks to the membership roll' 
of the Roller Skating Rink Oper- 
ators of America was announced 
recently by Robert D. Matin. sec- 
retary - treasurer, at association 
headquarters here. 

The new rinks and their oper- 
ators are: Doris Roller Rink. Pon- 
tiac, Mich., Roland and Estelle 
Lewis; White Rock Rink, Dallas, 
Frank C. Dutton, and Hawkins 
Skating Rink, Greensboro. N. C., 
Robert A. Hawkins. At the saine 
time it was announced that Ber- 
tram L. Carroll took out a second 
rink membership for his Glidrome 
at Napa, Calif. 

RSROA Membership Pitt 
Awards to 13 Operators . . . 

DETROIT - honored recently 
by the Roller Skating Rink Opera- 
tors' Association of America were 
13 of its members who received 
membership pins denoting long- 
term membership 111 the associa- 
tion. Receiving 15 -year pins were 
Fred H. Leiser and Frank j. Moser, 
New Planet Roller Rink, Chicago, 
and H. E. Neckes and Irving S. 

Richland, Hartford (Conn.) Skating 
Palace. Ten -year pins suent to 
Jack Britton, Southland Roller Rink. 
Chattanooga; Paul T. and H. F. 

Rubber fires for Waxed Floors_ 
Used Successfully by some for Years. 

Pure Gum Rubber 
will not mark or 
harm any polished 
waxed floors. 
Can be mounted 

No 785 SPt on CHICAGO 
Rink Skates. 

"Try 'em and you'll buy 'em" 

CHICAGO ROLLER SKATE CO. 
Mfrs. of Rink and Sidewalk Shares 

4427 W. Lake Street IStebrook 9-8800 Chicago 24, Illinois 

ist Half Strong 
For Biloxi Park 

BILOXI, Miss.- Biloxi- Gulfport 
Amusement Park enjoyed good 
business thru the first half of the 
season, according to manager Ken 
Davis. Seven out of every 10 cars 
at the park are from other States. 

Rides will continue until after 
Labor Day and they will leave 
here to play various Mississippi 
fairs. Spot uses advertising on city 
and air base buses, spots on radio 
stations and newspaper ads. 

The spot took two blows. In 
June a tropical storm pushed water 
onto the midway and it was knee- I 

deep at the Ferris Wheel and 
Scooter. On July 4, holiday busi- 
ness was lost to rain. 

4gsten, Skateland, San Diego, 
Calif.; Mr. and Mrs. Anthony An- 
selmy, Rolladium, Pontiac, Mich.; 
\fr. and Mrs. Fred W. Flesher, 
Center Roller Rink, Gresham, Ore., 
and Michael Della Russo, Revere 
(Mass.) Skating Arena. The five - 
year pin award went to G. E. Ege- 
ditch, Biloxi .(Miss.) Skating Sink. 

Oaks Club Presents TV 
Set to Portland Hospital . . . 

PORTLAND, Ore. -The Skat- 
ers' Social Club of Robert and Ruth 
M. Bollinger's Oaks Park Rink here 
recently presented a TV set to 
patients of the Portland Isolation 
Hospital for contagious diseases. 
Portland's Mayor Fred L. Petersen 
and Dolores Hall, hospital super- 
intendent, were presented the net 

by Barbara Purcell, club vice- presi- 
dent. More than 100 club mem- 
bers, plus a large contingent of 
other skaters and visitors, were on 
the floor for the presentation. 

SKATING RINK TENTS 

42 x 102 IN STOCK 

53 x 122 AT All TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

CAMPBELL TENT d AWNING CO. 

100 Central Ave. Alton, III. 

FOR SALE 
Masker Portable Steel Rink Bldg.. 
70x170. Also new permanent Roller 
Rink Bldg., 110x220, for sale or lease. 
Best location in St. Louis, Mo. 

BODGES BROS. 
4180 Natural Bridge St. Louts, No. 

ARE 

YOU 

AN 

OSTRICH 

... whin It comes to cancer? 

Is you bury your head in the sand and 

hope it won't attack you or someone close 

to you? Fight cancer with a check -up to 

protect yourself and a check to help others. 

Give to your Unit of the American Cancer 
Society, or mail your gift to CANCER, 

c,o your town's Postmaster. 

AMERICAN CANCER SOCIETY 

BEST WEEKEND 

Nifty Weather Builds 
Top Crowds in East 

NEW YORK --A rare break in 
weekend weather gave Eastern 
amusement parks and resorts some 
of their lest- Saturday - Sunday 
(28 -29) attendance and business 
to far this season. 

in the metropolitan area the 
beaches were jammed with a mil - 
lion -plus reported for both Coney 
Island and the Rockaways on Sun- 
day. Jones Beach topped the 170, 
000 mark on both days. 

Frosts Atlantic City came reports 
of the largest turnout of the sea- 
son, an estimated 185,000 persons. 
Other Jersey shore spots fared 
equally well. Palisades Amuse- 
ment Park, also in Jersey, claimed 
the largest crowd of the season on 
Sunday. 

It was clear skies, rather than 
heat, !hat sent the multitudes scur- 
rying to the water and fusspots. 
On virtually all other preceding 
weekends this season the public 
had been frustrated by rain or 
others, ise gloomy weather. 

Norfolk, Va., Spot 
Hypos Lure With 
Circus Performers 

NORFOLK, \'a. -- Ocean View 
Annlsement Park has signed a 
series of circus -t \pe arts as free 
attractions and is billing them 
heavily in a circusmanner. 

\\' innie Collcano, longtime highs 
performer, was the recent attrac- 
tion and was followed in by Janet 
and Paul, aerialists. Fireworks are 
also being used as an additional 
lure. 

The park's Merry - Co - Round 
Building and Old Mill are boast 
ing redesigned and newly painted 
fronts. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

SsbRtiba h T e INIMad TEAT! 

Many operators reported the 
weekend business the best for the 
season. The temperature, with the 
maximum under 80 degrees on 
Sunday, was pleasant enough to 
lure patronage from the sand and 
the water. 

HIGH ACTS 
WANTED 

WE CAN USE 1 very good NIGH 
ACTS -please give your open time and 
salary from Aug. 1st thru September. 

' WRITE 

WARD BEAM ASSOCIATES, INC. 

P. 0. Boa 148 Goshen, N. Y. 

CONTRO! ADMISSIONS 
with STROBLITE 

"INVISIBLE" IDENTIFIER 
Nanda of patrons 
aro stamped with lrrvlsleu mk 
,hlch ecome 
Slrbbli under 
Harmle 

tlV Limp. 
Harmless Used by 
Ballrooms. Poote, 
Amuument Parke, 
Dances, etc. 

COMPLETE tn. $45 

STROBLITE (O. 7s w. 4DSéñ J.14. Y. C. 

FOR SALE 
8 Car Spillman. Diply Doodle or 

Lindy Loop. Portable, good condition, 

$2,150.00. 8 Car Mangels Whip, 

portable, 5750.00. Both Rides here in 

operation. 

NEW RIALTO PARK 
Olsen, New York, Phone: Spring 8 -9417 

DON'T BE FOOLED 
CUSTOM-au1LT MINIATURE OOLP 

COURSES EARN MORE MONEY! 
CHOOSE THE FINEST E. INSIST ON A 
HOLMPS COON COURSE. Designed and 
eCnOROlnK e e 

RE S HE E\R NOLMES 
FAILED. 

Holmes Cook Miniature Golf (o. 
01 Tenth Ave. New York, N. Y. 

PARK RIDES FOR SALE 
Moon Rocket, Caterpillar, Octopus Roll -O- Plane, ,-t.12 Ferris 
Wheel, 40 -ft. M.G.R. Write for detailed information. 

CAN BE SEEN IN OPERATION 

P. 0. Box 282, Baltimore, Maryland 

High Quality 
KIDDIE RIDES 

ROTO WHIP -KIDDIE WHIP -SPEED BOATS -PONT (ARTS - 
GALLOPING HORSE CARROUSEL 

Illaatreted Circutars Free 
W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 

ESTABLISHED 1888 

MISS (31112.a 
p®®bZ 

An important part et the Billboard's 
complete coverage of the 

OUTDOOR AMUSEMENT FIELD 

You'll know in ad- 
vance lust what's 
developing in your 
business - and 
where - with 
subscription to The 
Billboard! 

Act Now - Fill la 
Coupon Today ter 
Money- Saving Slrb- 
acripNen Rated 

The Billboard 2160 Patterson St.. Cincinnati 22. Ohio 
Yes O Please send me The Billboard for one year at $12. 

troreign rate, one year, 5241 
918 

Name 

Address 

City Zone.... State 

Oceupatlan 

vellum 
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CIRCUSES 
Commenicatwns to 111$ W. Randolph St., Chicago I. lit. AUGUST 11, 1956 

Kelly -Miller Tabs 
Excellent Business 

Gives 3 Shows at Naperville; Straws, 
Capacities Numerous in Big Season 

NAPERVILLE, Ill. -- Al G. 
Kelly & Miller Bros.' Circus gave 
three performances here Monday 
(30) to accommodate the big 
crowds that turned out. 

The afternoon performance drew 
a capacity house. At night the 
show had a straw house. With the 
midway :rowded sad the top al. 
ready filled, the Millers announced 
a second night show. About 500 
persons waited for the extra per- 
formance. 

Business here was in line with 
the big attendance that the Kelly- 

fall Season 

Of Clyde Bros. 

Stark Sept. 11 
BROOKFIELD, Ill. - Howard 

Suesz's indoor Clyde Bros. Circus 
will start its fall season on Septem- 
ber 17, when it will open in 
Shreveport, La., for the Shrine. it 
will play two weeks for that temple 
and its Shrine clubs in surrounding 
cities. 

The show then. will continue 
until the middle of November, as 
usual. 

Suesz, who was here with his 
outdoor Hagen Bros.' Circus, said 
that business for Clyde Bros. had 
been excellent in Canda. The show 
played a longer summer season 
than normal and found business 
good in Ontario and Quebec but 
slowed by weather for a couple of 
weeks in New York State. 

Clyd, Bros.' horses, ponies, cam- 
els, and elephants were in New 
York to take part in the Ed Sullivan 
Show last week. The Clyde acts 
appeared in the tent that the TV 
show had erected for the program, 
but were among the acts which did 
not appear on the televised part of 
the program. 

Miller circus has been drawing for 
SOME time. Now in its 15th week 
of the season, K -M is conning well 
ahead of last sear. 111 a couple of 
areas earlier the (cowls dropped 
oft some, but the show enjoyed a 
steady- stream of wincing days 
since. 

In recent weeks the business has 
increased more and Illinois towns 
brought heavy attendance. 

At Ceneseo, Ill. (25). the circus 
had a strong three -quarter after- 
noon and a number on the straw 
at night. Princeton, III. (26), bet. 
tered that, with a three -quarter 
afternoon and heavy straw house at 
night that forced elimination of 
sonic hippodrome track acts. La- 
Salle, Ill. (27), hail twc strong 
houses. Ottawa, Saturday (28). 
gave two more big crowds. The 
Sunday matinee -only town, Sand- 
wich. Ili. (28), had a near -capacity 
house. 

N.Y. Bally 

Set to Build 

Cristiani 

Packs Eastern Points 
To Season's Profits 

BIRMINCf1AM- -Tom Packs 
Circus will score one of its top 
money- making seasons this year, 
it was reported here last week. 

NEW YO'ftK- C:risti:mi Bros. 
The Eastern unit's route ends with 

Circus has mined to help refute 
the three-day stand in Biro b - 

the "end of an era" concept of the field 
hurtu aturd Legion football 

tented circus occasioned by the 
lueJa thee Saturdae 

that recent remarks of John Ringling age of money has tuurnedtup on the 
North. route Packs planed. It began at 

At the same time the Cristianis, Nashville an then onset to St. 
laying claim to 1W years of family Louis, Southern Illinois, Pennsyl- 
hackgrotrnd in the circus field, say yank, and west Virginia, Louisiana 
they became the nations No. 1 and \lississippi. 
circus with the end of the Ringling 
show. For those newsmen who 
would like to be shown, there is a Rochelle Big blanket invitation to travel with the 
show as its guests. 

Lacio Cristiani is quoted as say- 

ms 

For Leonard; ing the show is having its very 
best season and a in mute Chicago Weak October. The clai and quotes 
were circulated by Sam Jaffe, 
Gotham publicist. ROCHELLE. ill. -- Leonard 

Meanwhile. as the show moves Bros.' Circus played to a full 
into New York suburbia, its use of house at night here Wednesday (1) 
outdoor billing is among the most and a half house in the afternoon. 
extensive seen in the arca in re- The show was playing two other 
cent years. clown -State towns before returning 

to the Chicago area to make Hat, 

New York Towns Give 
C 

ver, 111.. on Saturday (4). 
It will play other suburbs and 

Lafayette. La.. a first -tuner, with 
Shrine auspices. had 2.1011 persons 
in the afternoon and 9.000 at 
night. Baton Rouge, where the 
show has played auuually for some 
time, gave a total of nearly 40,000 
in two nights. That equals the best 
years is the show's Baton Rouge 
experience. 

Gulfport. Miss.. was played on 
July 30, and Packs drew 9,000 at 
two shows in Milner Stadium. 

Birmingham. a date resumed last 
sear after a hiatus, had a good 
book and strong advance sale. 

George W. Cole 

Business Runs 

Ahead of 1955 
SPOONER, \Vis.-- Ccorge W. 

Cole Circus is meting far ahead 
of last year's good season, and had 
consistently goad business in re- 
cent stands. 

follow with more down-State spots. Colfax. Wis., Thursday (20) gave 
Rochelle business came on the two half houses on the heels of a 

ristiani Big Crowds 
heels of a weeks run in the city fair. Cluetek. Wis., followed (27) 

GLEN FALLS, X. Y. -- Big Hess has been the rude, with Syra- 
business for Cristiani Bros: Circus ease one of the few spots that 
has been racked up in New York Failed to come up to par. 
towns. The show drew a near- 
rapacity and a hefty straw house FOR 1957 
in Amsterdam on Thursday (20) 
and two near -capacity houses at 
Glens Falls on Friday (27). 

Kiesanis Club sponsored the Am- 
sterditm date. Benson Bros.' Circus 
had played the town July 10. Patti 
Cristiani said that he believed a 
third performance by Cristiani 
would have been necessary ex- 
cept for the business Benson had 
gotten earlier. 

The Cristiani show broke in a 
new lot at Glens Falls. 'l'he town 
was two years fresh, Ringling hay- 
ing been here in 1954. Cristiani 
had Optimist Club auspices. 

The Amsterdam auspices made 
in excess of $1,000 as its share. 
they stated. Sale of tickets for 
elephant rides totaled 962. 

Paul Cristiani said that big busi- 

Mrs. Maley Forming Company 
For Operation of New Circus 

MACON; Ca.- -A new circuit, 
which will use some of the equip. 
ment of the defunct King show, 
plus some new equipment, will 
open the latter part of this month, 
it was learned here this week. 

Application for a corporation 
charter has been filed here b) Mrs. 
Emma Maley, wife of Arnold F. 
Maley, who was a partner in the 
King show operations. 

Other applicants were two Ma. 
con attorneys, Paul M. Conaway 
and lack J. Gautier, who said they 
represented undisclosed clients who 
will be financially interested in the 
new circus. 

The name of the corporation is 
Esma Maley Combined Cireurs, 
Inc., and capitalization of 525,000 
is authorized, with more than 25 
per cent paid in at the start. 

Neither Floyd King nor Arnold 
Maley haw. any financial interest 
in the new venture but Maley will 
assist his wife in the management, 
local sources said. 

While final arrangements have 
not been completed, present plans 

call for opening in Stroudsburg, 
Pa., on or about August 18, de- 
pending on time required for as- 
sembling additional equipment. re- 
habilitation of other equipment to 
be leased from Durward B. Mer. 
cer, trustee in the King shots bank - 
ruptcy, and acquisition of a new 
top. 

Mrs. Maley, who has been at 
home here for several weeks, said 
she was leaving in the next few 
days for Stroudsburg, where a staff 
will be selected and an advance 
organized. Many of the acts have 
been booked, she said. 

At Stroudsburg, where some of 
the King equipment has been as- 
sembled, Maley declined comment 
until such time as arrangements 
might be completed. However, 
work was in progress on show 
equipment and trucks. 

It was learned elsewhere that 
the showy will have a new 100 
with three 40's. The Maley naine 
is expected to be used is the title, 
and it might be used in connection 
with another naine. 

-B Talent 

of Chicago itself. The circus was with a three -quarter afternoon and 
nn the grounds of the Back of the near -full night. The Sunday (29) 
Yards "Free Fair" promotion, and one-show stand at St. Croix Falls, 
business was light. Wis., gave a half house, with op- 

Lack of business was credited position from a horse show and a 
to arrangements which required church group. 
the show to stop selling tickets at Frederic, Wis.. Monday (30) 
6:30 p.m. Time after that was set prcxluc'ed three -quarter and near - 
aside for carnival concessions at full houses despite rain at night 
the event. Thus the circus per- and drizzle all day. Town was 

fresh, At Spooner on Tuesday (31) 
the circus had three- quarter and 
near -full houses again. 

formante started before most of the 
possible business had arrived on 
the lot. 

Search on Forty -Niners, Concello, Todd 
In Europe In Separate Talks With North 

SARASOTA, Fla.-John Ring- 
COPENHAGEN -- Apparently litug North has conferred several 

times with Dan Gordon. Judge and 
Ed Kell, who represent minority 
stockholders in the Ringling Bros. 
and Barnum & Bailey Circus. 

the European representatives of 
John Ringling North, Umberto 
Schichtholz Bedini, has received in- 
structions to scout for new acts for 
next season's opening of Ringling - 
Bamun in Madison Square Carden 
as he has sent word Isere that he 
will visit Scandinavia during Au- 
gust and may be accompanied by 
North. 

At the same time efforts are 
being made to find European en- 
gagements for some of the Euro. 
pean acts which were with the 
Big Show when it closed. Pinto del 
Oro, the Spanish equilibrist- trapez- 
ist, for one, has been engaged for 
the 1957 season by Circus Schu- 
mann, thru the local Claesner 
Agency. which is collaborating with 
Schichtholz-Bedini. 

There will be a better chance 
for booking such acts this autumn 
or winter than last year as there is 
more activity in t'aude spots of 
Denmark, Sweden and Germany- 
with such establishments as the 
Ambassadeur, in Copenhagen, and 
the Hansa Theater, in Hamburg, 
ending their summer shutdowns 
a month earlier than usual, both re- 
suming shows on August 1. In 
Sweden most of the cabarets are 
now using t'aude- cireurs type of acts 
as well as the musical and dance 
acts, which they used almost ex- 
clusively last year. These Swedish 
night spots and the amusement 
parks are both currently using 
good American talent- ranging 
from musical "names." such as 
Lena Home and Eartha Kitt, to 
acrobats and aerial acts, such as the 
Aerial Hustreis and L-os Onas. 

Judge arrived from New York 
mveral days ago. There was no 
word from the minority stockhold- 
ers as to their position since the 
closing of the circus by North. 

Meanwhile, Michael Todd, New 
York indoor showman, confirmed 
that he had conferred with North 
and Pat \'atdo for a few minutes 
between planes at Tampa auport. 
Back in New York, Todd said the 
talk concerned a possibility that he 
would buy the shoe, it was re- 
ported. 

North also has conferred with 
Arthur M. Concello, former gen- 
eral manager of the Ringling cir- 
cus. He also has repeated to news- 
men his earlier statement that the 
show would play buildings hero - 
a.',er. 

Immigration officers came to 
Sarasota in regard to reports that 
foreign performers were seeking 
passage home. However, appar- 
ently only one act seas preparing 
to ask the immigration service for 
transportation. In such as case, the 
government would use a bond 
posted by the show when the act 
altered the country. The process 
would be similar to deportation, 
and the personnel involved would 
uu d be permitted to return to this 
country in the future. Most acts 
which might consider going back 
to Europe have decline? these 
terms. They are seeking to find 
more work in this country instead. 

A number of the former Ringling 
acts are going to the new Beatty 
showy. 

While no responsible official of 
the circus could be contacted at 
quartets Friday, it was understood 
that little has been done with the 
circus equipment since it arrived 
back in Sarasota. 

There were reports that the 
Ringling statt payroll is being 
trimmed to a minimum again. 
Some staff men have been asked 
to stay on but to forego salary un- 
til next March. 

Suesz Preps 

Clyde Bros. 

Autumn Dates 
NEW YORK -- Plans are shaping 

up for the start of a new season 
for Clyde Bros.' Circus this fall. 
Howard W. Suesz, owner. said the 
opening will probably take placa 
in September. 

The show, which normally closes 
out its route in Canada early in the 
sunmer, titis year played outdoor' 
dates down to and around the 
New York metropolitan area. Show- 
ing ball parks and stadiums. the 
shots reported success and the like- 
lihood of continuing. and expand- 
ing, such an undertaking next sea- 
son. 

Capyriyhted material 
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R -B Canvasses Arenas 
On 1957 Possibilities 

PHILADELPHIA - Ringling 
Bros.' Circus is scouting the avail- 
ability and physical facilities of 
arenas by mail. Circulars were re- 
ceived at the Convention Hall here 
and the Convention Hall, Atlantic 
City, recently. 

While the 1957 season is men- 
tioned, no dates are specified. In- 
formation sought includes the size, 
capacity, floor surface, parking 
facilities and air conditioning. 

In his reply, Convention Hall 
manager Philip E. N. Thompson 

AT LIBERTY 

Man & Wife -German 

Animal Trainers 
Bears -Chimps= -etc. 

Have beautiful hindleg 
Dancing Dog Act. 

ROBERT L. MOCK 
1420 Main, Rochester. Ind. 

FAMOUS HUNT BROS.' 

CIRCUS ELEPHANT ACT 

available for Indoor Circuses, 

TV, etc., starting October 1. 

Reply to Burlington, N. J., 

quarters, as per route, or call 

mobile telephone ZL 44465, 

1 -3 or 7 -10:30 p.m. 

4 PHONEMEN 
Underprivileged Children's Day pro- 
motion starting August 1. Block tickets 
and programs. This is sure deal. 
20% commission doily and 5% weekly 
bonus. Only want good, cleon- selling, 
sober men. Contact 

LOU SHARP 
Phone 4-91166 Knoxville, Tenn. 

Telephone Salesman 
5;;24! GROTTO CONVENTION PRO- 
GRAM. Air- condltloned ot[Me. Must be 
dependable. 

Kehoe Publications 
071/2 West 33d st. Kansas City, Mn. 
JE 1-0444 -You PP), yeun, I'll Pay mim. 

PROGRAM- TICKET DEAL 

Goad proposition, good sponsor. 
Contact 

JOHN BECKER 
Roam 2 

43 Niagara St. BuHole, N. Y. 

YEAR ROUND VETERAN DEAL 
NassauSuffolk Counties, N. Y.; Bergen 
fr Passaic Counties. N. J. Cards screened 
and ready. High commission. 

SEABOARD ENTERPRISES, INC. 
119 West Celumbla St. 

Hempstead, L. I., N. Y. IV 1 -9377 

Ring Bros.' Circus Wants 
Mechanic who can weld, Heel and Toe 
Bannerman, Promotional Managers and 
Phonemen, Boss Canvasman, Sailmaker, 
Workingmen in all departments. South 
Beloit. III.. Aug. 6; De Kalb, 7; Coal 
City, B -9; Onarga, 10; Fowler, Ind., 11; 
Brasil, 13; Jasenville, 14. 

SHORTER'S SHOW 
Want Hanky Parks, Popcorn, Snow Cone, 
small Grab, Man with one or two Stores 
who has Hanky Parks to back. Lee Moss, 
answer. Can use one or two more Truck 
Drivers. Playing Iowa and Minnesota 
celebrations, two and three week. 
H.rmeny, Mlnn., 7.a; Neuelen, Mlnn" 

1-111 M<Intln, Iowa, 1411, 
CALL MANAGER 

said the hall could seat 1.5,000 for 
a circus and accommodate the ex- 
travaganza comfortably. 

The problems of arena bookings 
were pointed up by Thompson in 
commenting on the query. He 
acknowledged that he would like 
to have the Ringling Circus for 
"a couple of days" in April, May 
or early June, but said scheduling 
it would be a problem because of 
other commitments. Many conven- 
tion bookings are set for the hall 
and circus would have to be sand- 
wiched in between. July and Au- 
gust are out because of the House- 
wares Show and the Ice Capades. 

No Favors 
Thompson said he didn't think 

the town would want the circus 
more than a couple of days be- 
cause "it takes too much money 
away." On the other hand, conven- 
tions bring considerable money to 
a town and Thompson emphasized 
he wouldn't cancel any such book- 
ing to accommodate the circus. 

A somewhat similar feeling was 
reported from Atlantic City, Al. 
the view's were not made public. 

A letter from the American 
Guild of Variety Artist followed 
the Ringling inquiry and informed 
the hall management that the cir- 
cus continued on the union's unfair 
list and would be picketed if 
played. 

UNDER THE 
MARQUEE 

Jack Guilt, Racine, Wis., reports 
that Hagen Bros.' Circus played 
Roosevelt Park on the Lakeshore 
there, the first show to use the city 
park as a show grounds. It was 
contracted by Agent Joe McMa- 
hon. Jack, Charlie Tiede, Frank 
Higgins and Warren Langlois had 
dinner with Hagen's conhacting 
press agent, Jack LaPearl 

From Polack Eastern, Kitty 
Kelly Ronstrom writes that Bill and 
Jackie Wilcox, of George W. Cole 
Circus, visited. . Les Parker, 
prop boss, came back to the show 
with a big catch of wall -eyed pike. 

. The Ronstroms were honored 
at a family picnic in Fargo, N. D., 
by C. W. Har -son. . . . At St. 
Cloud, Minn., Polack people visit- 
ing the Gil Gray Circus included 
the Corona families, Ray Sinclaire, 
Les Parker, thT Andre Fox family. 
Tommy and Struppi Hanneford, 
Gene Randow, Henry Kyes, the 
Ronstorms, the Harold Voices, Ar- 
nold and Caroline Costine, Vincente 
Ibarra, John Bulled", and Wolfe, 
Art, Harry and Chuck, concession- 
aires.. , . Jack and Ruby Landrus, 
midget clowns, gave a party to ob- 
serve their wedding anniversary, 
with Polack and Gil Cray people 
as guests. 

From Jay Gould Circus, John 
(Chuckles) Facer writes that while 
Emory Stibal is ill his son, Peter. 
is playing drums for the perform 
ance.... Tex Allen is now emsee 
on a permanent basis. Jay Gould 
formerly filled that job himself... 
The Stibals' trailer overturned but 
damage was minor. . . .Dr. and 
Mrs. George Gould visited. . 

Show is hitting lots of detours but 
moving on time ... Could plans 
to put out a Christmas unit again 

Robin Railer and Jim Kargo 
were married on the Jay Gauls 
Circus. The Ernie Stibals, Chuckle 
Facer, Jay Gould, Mac McCall ant, 
Sonny and Dot Burdett made a 
hospital show.... Don Gillette sus 
tailed an arm injury that required 
eight stitches. 

Amleto Sciplini reports he is 
staying in this country with his 
chimp act, making dates booked 

(Continued on page 79) 
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CIRCUS REVIEW 

Kelly -Miller Action 
Stirs Excitement 

By TOM PARKINSON 
NAPERVILLE, Ill, -It's a rip - 

snorting circus performance that 
the Al C. Kelly & Miller Bros. 
Circus offers this season. Full of 
excitement- building speed, novelty 
and action, the show has all the 
elements desired in a show. 

Everyone with it seems to be 
hurrying to pack as much circus 
as anyone ever had in an hour and 
a half. The spec is in keeping 
with the rest of the show, with lots 
of novelty and variety. There are 
tandem hitches, a girl in a hoop 
that's carried in an elephant s 

mouth, Indians, cowboys, llama 
cart, girls on resinbacks, a little 
girl high on a howdah, and 
a big flash of elephants. It was 
spec enough to win good applause 
from packed houses here. 

Populous Displays 
First display has cloud swing 

by Shirley Lindemann; single trap 
by Alphonse Loyal, and webs by 
Sonja Lindemann, Minna McIntosh 
and Ora Eagleman, plus an iron 
jaw number. Fred Logan's elephant 
department gets started with a 
display that has one bull on a 
rolling globe and three others in 
plank walks. One does extra 
balancing in the center ring. 

Tommy Bentley is assisted by 
Grace McIntosh during his entry, 
and with lots of flash does a foot 
slide. Next is a big display with a 
trampoline act with Pete Linde- 
mann Jr. and Muggsy Gallagher, 
a wire act by Grace and Ronna 
McIntosh, other wire acto by Bar- 
bara Miller and Terry Presley, and 
still another by Maurice Marmo- 
lejo. An automobile banner walk - 
around follows. 

A black bear act is worked in 
the center by Corky Clark, while 
pony drills at the sides are worked 
by Tommy Chamberlain and Flo 
McIntosh. Bear act is in new hands 
since Robert Mock left. The pony 
drills are well broken and well 
presented. 

Clowns appear for the fire- 
cracker gag. They include Roy 
and Joy Thomas, Lou Walton and 
Tommy Thompson. A display of 
three single bulls had Fred Logan 
and Sonja Lindemann in the center 
spot, while Bonnie Chamberlain 
and John Carroll and Shirley 
Lindemann and Red Compton are 
teams at the sides. 

Show thru this point runs fast 
and builds interest. The audience 
keeps coming with the applause. 
Doing an outstanding job thruout 
each act in maintaining pace and 
excitement is the band, directed 
by Charles Cuthbert. It includes 
Budda Voss and Ray Melvin on 
trumpets; Herb Clifgera on trom- 
bone; B. M. Clare on baritone; 
Russell Harrison on bass, and 
Happy Belisle on drums. It's all 
brass and all circus. Cuthbert not 
only plays and shows himself, but 
.also serves as announcer. 

A concert announcement brings 
on more of the speed and dust that 
keeps this show in an air of ex- 
citement for spectators. Taking 
Dart are Chief and Tillie Keys, 
Oklahoma Shorty Shearer, Muggsy 
gallagher, Benny Rossi, Jerry Pres- 
'ey and others. 

Wire Act Polished 
The Florenz Troupe's wire act 

's a polished production. It has 
Ugh-speed wire dancing, a leap - 
lt-er to a loop, rope jumping and 
umps thru a paper balloon with 
'baskets on the feet. The turn gets 
;e big hand. In it are Flo and Grace 
McIntosh and Tommy Bentley. 

Clowns work a breakaway gag 
quickly. Then the new Alphonse 
Loyal Troupe, bareback riders, ap- 
pears. This uses six people and 
three horses. Entry is with mili- 
tary style marching that adds. Rid- 
ing includes a two -person carrying 

phase, tail somersaults and other 
comedy, bounding jockey riding 
and four leaps to a single horse. 
Clowns follow. 

Grace McIntosh is centered with 
her new head- balancing trapeze 
act while four swinging ladders 
work. She has special new rigging 
that revolves while she does the 
head balancing. Then she stays for 
a solo which features a long set of 
muscle grinds that brings more ap- 
plause. Clowns work again. 

A single six -horse Liberty act is 

used and it makes a good appear- 
ance, but what sets the act up is 
the addition of a pony which runs 
under the horses. The act scored 
heavy applause here. Second con- 
cert announcement is given. 

Shirley Lindemann gets a spe- 
cial announcement for Iter trapeze 
number. It features heel catches 
and other trap work. She deserves 
both the announcement and the 
applause for the skilled perform- 
ance. A menage act follows and 
it includes about eight girls in Eng- 
lish hunting wardrobe for good 
flash. Alphonse Loyal then takes 
to the center ring for his featured 
juggling turn. It succeeds well, 
particularly with the part in which 
he has the audience throw several 
balls to him for tricky catches. 

Final act has Fred Logan and 
Shirley Lindemann working five 
newly broken baby elephants in 
the center ring. Bonnie Chamber- 
lain and John Carroll and Red 
Compton and Flo McIntosh are 
in the side rings with three large 
elephants each. The routines are 
snappy, and Logan has a strong 
act built out of the fire new bulls. 

For the windup, more elephants 
are brought in and those in the 
rings join them for the herd of 14 
in a long mount on the track. With 
that, Kelly -Miller sends the people 
out. They Have seen a lot of circus 

(Continued on page 75) 

Two Illinois 
Stands Score 
For Polack 

GAL,ESBURG, Ill. - Eastern 
unit of Polack Bros.' Circus played 
here Friday and Saturday (27 -28) 
under Shrine auspices and pulled 
good business at the 2,900 -seat 
high school athletic field. 

Each show on Friday drew 
2,200 persons. The afternoon Satur- 
day had 2,000 and the night show 
had 2,350. 

At Quincy, Ill., the show used 
two days (20 -21) instead of the 
usual three because of a Masonic 
ruling against Sunday shows. The 
3,000 -seat stadium was packed Fri- 
day, (20) afternoon and strewed 
with 3,500 persons at night. 

2 PHONEMEN 
Safely Show Tickets and Ads. 25% 
laid collectors. Other towns to follow. 

C. A. (BILL) TOLIVER 
Phone 5016 Pocatello, Idaho 

CIRCUSES 73 

PROMOTERS 
Steady work, no off sea- 
sons or waiting for next 
town. 35 per cent daily; 
we sign good auspices, 
many repeats, Call 

J. F. KELLY 
GENERAL PROMOTION MGR. 

TOMMY SCOTT SHOWS 
Phone La C . WIs. 44611 

If you can't start clean and 
work clean and stand pros- 
perity, don't call. 

PHONEMEN 
Circus UPC's and Bannon for Sheriff's 

Pm.. Date. 
Can place one more Crew Manager with 
2 or 3 -Man Crews (must have the Men /. 

Lush and Limb Is out. 
I'm not Interested In ancient history or 

jacpots. 
Producers will get top darn. It you 

don't produce you will not last. 

No layoff at end of 

J. F. SHAFER 
2915 E. 10th St. Indianapolis, Ind. 

Phone: Melrose 7 -5511 
No collects. 

1 PHONEMEN 
Need two good lien for repeat date on 
Tape in Allentown. Following with four 
Police Date. and one Fire Department 
booked, ready to go. All In Penney, 
vanla. No drunks. Plenty of work for 
all year hound steady Men. No layoffs. 
ALSO NEED TWO GOOD PROMOTERS. 
Call: 

A. J. WIESNER 
Hemlock 7.0101, Oermrd Bide, Allen- 
town, Pa. charles Paterno Sr. and 
warm Bailey, call me. 

FOR SALE 
lfy Library of Cuts, Pictorial *, Slogan.. 
Right. ana Tettes to "t'1REWOR 1 
SP FS"; the TelevE antl Radio 
Producing Rtghte to "THE TOP O' THE 

Th bought by me Boston 1n 
1937. The works for il0,t/oo. Writs 

CHARLES KYLE 
c/o THE BILLBOARD 

1344 Broadway New York City 

PHONEMEN 
Radio -TV Programs 

M. KAPLAN- "KAPPY" 
A. H. FISH 

Crown Hotel Providence, R. 1. 

Ed Mosley, call J. E. Leonard. 

WANTED 
Claus 9lllposter Ith car; Clowns. 

8. Deckuran, wire ae Dec route. 

LEONARD BROS. 
Aurora, III., Aue. 11; Chenue, 131 

gunk*, 14; Forrest, ti. 

WANT 3 PHONEMEN 
For Beloit, Win., end steady work tilt 

Christmas. Usual* pay daily. 

Phone Emerson 25305 

1 PHONEMEN 
Vol, Clyde Beatty Circus. Shona auspices. 
Must be tillable and not afraid to ask for 
money. Long season with best awns. 
No collects. 

FRANK W. MOORE 
Texan Hotel Austin, Teen 

MALEY'S THREE RING CIRCUS 
New Show Under New Management, Opening Stroudsburg, Penna., Aug. ta, 1956. 

Wants General Agent, Contracting Agent, Bill Car Manager, Billposters, Bennerman. 
Honest. Workingmen in all departments, Family Acts doing ins or more, Ground 
Acts, Aerial Acts, Clowns, Candy Butchers. Long season, Eierman, contact immediately. 

Write or Wire, No Collects. 
MANAGER, GENERAL DELIVERY, STROUDSBURG, PENNA. 

PHONEMEN 
POLICE NEWSPAPER , .. STATE WID 

FEATURING SAFETY CAMPAIGNS 
Can use 4 Personal Contact Men for small towns: mort be sober and have good 

4oq. 
T. C. Power has no connecctfar oa with the Terrell OrpsslzaUOn. 

TERRELL'S AGENCY 
113 E. MI, ST., CHATTANOOGA, TENN. PHONE 7.5115 
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Communications to 188 W. Randolph St., Chicago 1, III. AUGUST 11, 1956 

Regina Gate Tops 
'55 by Wide Margin 

103,479 Turn Out in Three Days; 
One -Day Mark of 44,078 Chalked Up 

REGINA, Sask. - Biggest day 
in the history of the Regina Exhi- 
bition was racked up Wednesday 
(1), half -way mark of the six -day 
fair, when 44,078 people flocked 
to.the grounds. The turnout topped 
last year's figure for the same day 
by 7,406. Next largest day was 
Friday of last year, 40,558. 

By Wednesday night the gate 
totaled 103,479, against 90,711, 
and there was every indication 
Thursday that last year's total for 
the day would be beaten. Each 
day has been up at the gate. 

The grandstand for the first three 
days was down slightly at 37,622 
as against 39,629, due largely to 
threatening weather on the second 
day. The first day's weather was 
excellent, as were Wednesday and 
Thursday altho some rain clouds 
were building up Thursday eve- 
ning. 

The big day, Wednesday, was a 
civic half -holiday and a pay day 
for many Reginans. 

Pari- mutuel play was up $8,275 
Monday, $6,523 Tuesday and $16,- 
701 Wednesday for a total of 
$357,350, or better than a 10 per 
cent gain. Hopes are that the 
money will reach $900,000 by the 
week's end. 

Kids Flock In 
Monday, Children's Day, got off 

to a flying start with the second 
annual kid's parade from down- 
town to the grounds. A free morn- 
ing grandstand show with five 
grandstand acts and several give- 
aways drew 11,200 moppets. The 
gate was up 5,016 and the grand- 

Muncie, Ind., 

Gate, Income 

Jumps 10% 
MUNCIE, Ind. -The Delaware 

County Fair went into the next 
to the final day of its nine -day run 
here Friday (3) with a 10 per cent 
increase over last year in both at- 
tendance and spending, Ray 
Brookman, secretary, said ideal 
weather, not too hot, not too cool, 
was helpful in putting the fair over 
the top. 

Biggest day of the run, attrac- 
tion- wise, was yet to come. On 
Saturday (4) the Gene Holter ani- 
mal show was scheduled for both 
matinee and evening performances 
with an auto giveaway also sched- 
uled for the evening. Given a break 
in the weather, Brookman looked 
for a big day's business. 

One of the strongest attractions 
of the week was the Skywheel on 
the W. G. Wade midway, which 
was getting a big play and leading 
the funzone gross -wise. In addi- 

(Continued on page 75) 

West Point, Va., 
Back in Business 

WEST POINT, Va. -The West 
Point Fair, after a year's layoff, 
will again operate this year with a 
new board of directors, Col. J. R. 
Robinson, manager, announced. 
Theo F. Braude will handle exhibit 
space and Fun Fair Park, Alexan- 
dria, Va., will furnish the midway 
attractions. 

stand up 586 for the day. .Race 
attendance was down 72 but the 
pari- mutuels were ahead. 

Fair was opened by Hon. I. C. 
Nollet, Saskatchewan's Minister of 
Agriculture, and a Saskatchewan 
Wheat Queen was crowned in 
front of the grandstand. Wheat was 
the fair's theme and a feature of 
the show was an exhibit tracing 
wheat from sowing to baking. 'It 
attracted big crowds. 

The Sunday night pre -fair crowd 
was the biggest in years. An in- 
novation was a band concert. It 
attracted attention but net enough 
to reduce congestion in the mid- 
way area during the setting up. 

Death marred the exhibition 
Tuesday evening when an accident 
at the Army display in the Grain 
Show Building killed one man and 
injured two. Somehow a dummy 
shell got into a bazooka which was 
put out for fair visitors to trigger. 
The man was decapitated by the 

(Continued on page 75) 

PNE Schedules 

Atomic Unit, 

Sports Show 
VANCOUVER, B. C. -The Pa- 

cific National Exhibition this year 
will feature an atomic display from 
the United States and the Cana- 
dian National Exhibition's Sports 
llall of Fame, V. Ben Williams, 
general manager, announced. 

As a tie -in with the sports ex- 
hibit, George Chenier, North 
American and Canadian pool and 
billiards champion, will give 
demonstrations. A trout pool is also 
planned where patrons can do their 
own angling. 

A feature of this year's fun zone 
will be the Original Four Aces, vo- 
cal group, along with other rides, 
shows and concessions. Polack 
Bros.' Circus will again hold forth 
in the Forum. 

Danny Sailor, tree climber, who 
was popular here last year, will be 
back as a free attraction, and 
"Dancing Waters," which scored 
well last year, will also be back, 
altho it will be spotted in a dif. 
ferent location. 

N. DAKOTA STATE 
MATCHES '55 RUN 

Weather Holds Gate 
Grandstand, Midway 

MINOT, N. D.- -The North Da- 
kota State Fair, which started out 
strong only to be slowed by one 
day of heavy rain, was shooting to 
match '55 figures at gate and 
grandstand. On Friday (3), fifth 
day of its six -day run, it was on a 
par with last year and Merrel O. 
Dahle, secretary, expected to wind 
up on that basis. 

Opening day, Monday (30), saw 
one of the biggest crowds on rec- 
ord come onto the grounds for the 
annual kid's day with a free outside 
gate. The youngsters swarmed 
over the midway, saw a free after- 
noon grandstand show and left 
plenty of change on the midway. 

After a performance of the Earl 
Newberry thrill show, managed by 
Leo Overland, here Tuesday after- 
noon, high winds and heavy rain 
struck. The deluge washed out 
the night performance of Ernie 
Young's grandstand revue and 
blanked the William T. Collins' 

Minnesota State 

Posts Record 

206G Premiums 
ST. PAUL -Setting a new all - 

time peak, the Minnesota State Fair 
will offer $206,000 to exhibitors at 
the 1956 exposition August 25- 
September 3, Douglas K. Baldwin, 
secretary, announced. 

The new record offer is an in- 
crease of $2,000 over the 1955 
premium list, he said. 

T. H. Arens, of Aitkin, fair board 
member, said early entries in the 
livestock show indicate it will be 
the largest in the fair's 98 -year 
history. Many entries had to be 
rejected last year because of space 
lack, Arens pointed out. 

to Last Year's Level; 
Okay Despite Rains 

Shows for the rest of'the day. 
Good crowds came out for the 

Wednesday program of running 
and harness races, and Frank 
Winkley's program of stock car 
racing the next afternoon ran to a 
full grandstand. Winkley repeated 
with a good crowd for his Friday 
afternoon program of stock cars, 

Chippewa Falls, Wis., 
Fair Is Hit by Rain 

Sun Breaks Thru for Weekend Wind Up; 
Clear Opening Day Produces Upper Gate 

Continued from page 64 

fairs of the Midwest and Central 
States appear headed for slightly 
better attendance than last year, in- 
creased midway grosses but lower 
night grandstand business, for that 
is what the fair here has given. 

On the basis of the opening day's 
business, rides will continue to ac- 
count for a greater percentage of 
midway income than last year. 
Shows will produce a lower per- 
centage. 

Cames concessions, judged by 
opening day's business, will as a 
whole do as well as last year. 

Revue Is Off 
Night grandstand revues, how- 

ever, should do less business than 
last year, thus continuing. their slide 
of recent years. 

The night revue here was pro - 
diTed by Barnes- Carruthers theat- 
rical Enterprises, Chicago, and 
holds to the traditional pattern for 
such revues. Promotional efforts on 
behalf of the show held to the same 
level as in the past. 

The fair had record entries for 
livestock, and the bulk of Midwest 
and Central States fairs also are 
expected to be up sharply in this 
respect. 

Entries in the 4 -H classes were 
up more than 20 per cent, accord- 
ing to Archie Putnam, fair secre- 
tary-. Adult open -class entries were 
25 per cent higher than last year, 
putnam said. 

The livestock show was split for 
the first time into two sections, 
with the 4 -H classes in the first 
three days and the adult open 
classes the last three days. 

Gene Holter's animal show, in 
opening -day matinee, accounted 
for a gooc) afternoon grandstand 
crowd. The Trans -World Auto 

(Continued on page 75) Daredevils and the Cytrix Auto 

Ski and Swim Show 
Inked by N. Y. State 

SYRACUSE -Tommy Bartlett's 
water ski show augmented by the 
Sam Howard swim and dive show 
will be a featured attraction for the 
eight -day run of the New York 
State Fair, William F. Baker, di- 
rector, announced. 

The show, which was sold by 
Randolph Avery, vice- president of 
Barnes -Carruthers Theatrical En- 
terprises, will be presented twice 
a day in front of the grandstand. 
When other attractions are sched- 
uled the show will be put on ahead 
of such events. 

The fair has spent considerable 
money on its lagoons located in 
the race track infield. One major 
change has been the construction 
of a 100 -yard canal connecting two 
bodies of water. This channel runs 
along the inside of the track in 
front of the grandstand and will 
provide a "speedway" for the boats 
towing the skiers. 

Bartlett, who will spend four 
days here making personal appear- 
ances and radio and TV publicity 
guest shots, will also bring in jump- 
ing boats, which run up ramps 
and leap thru the air. 

Baker also disclosed that the 
fair has again changed its policy on 
advance cut -rate tickets. Earlier 
this year the fair had announced 
it would discontinue the advance 

sale of half -price tickets due to in- 
creased entertainment cost. This 
decision was again changed and 
the advance ticket sale got under 
tray thruout the State Wednes- 
day (1). 

Troupe were scheduled for per- 
formances the final two afternoons 
of the fair. The Barnes- Carruthers 
revue was booked in for six nights. 

Going into Saturday (4), fifth of 
the fair s six days, with the sun 
shining, Putnam said that if weath- 
er held good theo the close the 
attendance loss caused by rain 
earlier could be overcome. 

Barnes Agency 

Preems Icer 
MONROE, Wis. - Barnes -Car- 

ruthers Theatrical Enterprises, Chi- 
cago, bowed a new ice show at the 
Creen County Fair here last week. 

The show, which uses a 20 by 
20 -foot tank, was assembled by 
Harry Hirsch, who deals solely in 
ice talent. Troupe included 14 plus 
musicians and was staged by 
Helene Vinson, former associate 
choreographer of the Rosy Theater 
in New York. 

Acts included Bissell and Far- 
ley, acro; Billie Mahoney, baton; 
Bill Cristopher; Kilde and Newson, 
comedy horse; Lou Folds, juggler, 
and a line of girls. Archie Lang 
was singing emsee. 

Waldron Board 
Nixes Regular Run 

WALDRON, Ark.- -Scott Coun- 
ty Fair Association will not hold 
its regular fair this year but will 
sponsor a livestock -poultry show, 
S. B. McCutcheon, president, an- 
nounced. Suitable housing, main 
reason for the cancellation, will 
be constructed for next year, Mc- 
Cutchcon said. 

Stoneboro Elects Lee 
Mooney, W. J. Paxton 

f ï ONEBORO, Pa.- Stoneboro 
Fair has added two new officials, 
Lee Mooney, president, and W. J. 
Paxton, vice -president. Plans are 
afoot to make this year's annual one 
of the biggest ever staged by the 
association. Rebuilding of grand- 
stand and other buildings is ex- 
pected to be completed by fair 
time. 

Santa Rosa Hits New 
High at Gate, Wickets 

SANTA ROSA, Calif. - The 
19th Sonoma County Fair set a 
new attendance record of 131,665 
during its ten -day run which ended 
here Sunday (29), Ken Carter, sec- 
retary-manager, announced. 

Eight days of pari- mutuel racing 
that featured a daily card of 12 
harness, quarter and thorobred 
horse races had a handle of $2,296,- 
454 and were attended by 56,668. 

The general grounds attendance 
showed an increase of 1,889 over 
last year's 129,776 total. The race 
meet attendance was 5,987 behind 
1955's 62,655. Betting was up 
$150,819 or seven per cent over 
the '55 record total of $2,145,635. 

Rodeo performances on the two 
closing nights drew standee crowds 

in the 2,300 -seat grandstand. The 
-cock was supplied by Mack Barber. 

The variety shows were staged 
by Isabelle Whall's Fun Unlimited, 
San Francisco, and headlined by 
Hilo Hattie, Nick Lucas, the 
Hoosier Hot Shots, and Bosley and 
Marie. 

Two carnivals played the date. 
West Coast Exposition Shows were 
featured the first four da with 
Foley & Burk Combined Shows 
opening Monday (23) for the re- 
mainder of the fair's run. F &B 
had the benefit of two kids' days 
and turned in record business, a 
fair representative declared. 

The 1957 fair will open July 19 
for ten days. 
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Revised Count 

Gives Del Mar 

New Record 
DEL MAR, Calif. -Total at- 

tendance at the Southern California 
Exposition and County Fair was 
upped 4,112 on the basis of offi- 
cial figures, Paul T. Manner, secre- 
tary-manager, revealed here this 
week. The 10 -day event closed 
July 8. 

The official paid attendance was 
179,412, a new high for a 10 -day 
run, Mannen said. It erases a 

177,559 figure set in 1952, the pre- 
vious time that the exposition ran 
this length of time. A gross at- 
tendance of 229,219 was recorded, 
exceeding the 225,107 reported at 
the close of the fair (The Billboard, 
July 21). This was short only 
1,117 of the all -time high of 230,- 
033 also set in 1952. 

Parent -Teacher Association units 
of San Diego this year sold 18,198 
adult and 4,358 children's tickets, 
a considerable increase over 1955. 

Announcement of final and com- 
plete figures was delayed until re- 
ports from groups selling the pre - 
fair tickets were submitted. 

Circus Review 
Continued fron! page 73 

and excitement- building commo- 
tion. 

While this is Kelly -Miller's 
strongest show for several seasons 
and it pleases the public, part of 
the over -all effect must be credited 
to the day -long action that K -M 

is noted for. It starts with a 

crowd of 1,000 or more on the 
lot in the morning to see the ar- 
rival, set -up and feeding of the an- 
imals. Frank Ellis' Pit Shows, with 
apes and snakes, are operating 
early, as are Tom King's little horses 
and Tommy Chamberlain's giraffe. 

Dick Scatterday's downtown dis- 
play include the six -horse hitch 
with a refrigerator tie -up; a six- 

pony hitch with a shoe ad; the 
elephant march to an auto agency, 
and sometimes a bakery tic -in in 
which an elephant eats a birthday 
cake. This creates downtown ac- 
tion to augment the drive thru 
town of all trucks as the show 
comes in, and, of course, the un- 
usually heavy use of poster paper 
and heralds in advance. 

Back on the lot, Cuy Smuck 
gets the Side Show- Mengerie into 
operation and Pearly Houser is on 
the door. Inside are the bulls, in- 
cluding a young African making 
its first tour; six camels; a bison, 
water buffalo and other lead stock, 
and five semi -trailer cages. One 
has a hippo and bears, another has 
cats and bears, the third has lions 
and tigers, the fourth has monkeys 
and other small animals, and the 
fifth has a zebra, emu and crane. 
There is a sixth cage, carrying the 
performing bears and chimps. 

Canada A Dates 
Continued from page 64 

sponsored by members of the loop 
in the five cities were presented to 
P. B. (Pat) Marks and W. J. (Bill) 
Marks "in appreciation of services 
so generously and capably given." 
Pat is president of F. L. Marks 
Caterers, Ltd., Winnipeg, and Bill 
is vice -president. Pat has been 
sergeant at arms at the association 
annual meetings for 12 years and 
Bill has handled preparation of 
schedules for the meetings. They 
have also voluntarily assisted in the 
conduct of the association's affairs 
in other ways. 

A group picture of the delegates 
was taken and they were enter- 
tained at noon luncheon by the 
Regina Exhibition Association at 
which a choice of wild fowl was 
available. 

Fair Dates 
Copyright W 

TM billboard Pab. Ce. 
The list of Pair Dates was pub- 

lished la the issue dated June 20. A copy 
of that issue may be bad by mailing 25 ana to the Circulation Department. The 
Billboard, 2100 Patterson Street, Cincinnati 
22, Ohio, 

Colorado 
Montrose -Montrose Co. Open and Jr. 

Pair. Sept. 13.15. Wm. R. Culbertson. 
North Carolina 

Tarboro- Edgeeombe Co. Agri. & Pair & 
Expo. Sept. 17 -22. J. A. Knox. 

CANADA 
Quebec 

Marbleton -Wolfe Co. Agri. Soc. Aug. 10- 
12. Mrs. Berthe Turmel. 

Record Day 

Perks Outlook 

At Boonville 
BOONVILLE, N. Y.- Attend- 

ance was mighty near the saturation 
point Wednesday (2) at the Boon- 
ville Fair when all of the spacious 
parking areas overflowed. 

The big day followed good busi- 
ness on Tuesday (31). The open- 
ing, Monday (30), however, was 
somewhat slower than expected. 
Under last year's opening, the slow 
start led to some pessimistic 
thoughts. Subsequent days brought 
on a wave of optimism. 

The fair was lucky with weather 
as it headed into its final showings 
on Saturday (4). Rain threatened 
on several occasions during the 
run but failed to materialize. 

Coleman Bros.' Shows reported 
excellent business on the midway. 
An Al Martin grandstand show was 
also reported doing big business 
while Buddy Wagner's Thrill Show, 

turned 'em 
away on Tuesday night. 

Caupert Joins 

Memphis Staff 
MEMPHIS --E. J. Caupert, vet- 

eran circus and tent show staffer, 
has joined the Mid -South Fair here, 
G. W. (Bill) Wynne, manager, an- 
nounced. Caupert will produce 
and direct the fair's "Centennial 
Village," a major feature of this 
year's 100th anniversary program. 

The veteran showman, who was 
formerly on the advance of such 
circuses as Ringling, Al. G. Barnes 
and Tom Mix, was recently with 
Capitol Amusement Company. 

Cliff Hunter 
Suffers Attack 

TAYLORVILJ.E, 111. -Clifford 
C. Hunter, secretary- treasurer of 
the Illinois Association of Agricul- 
tural Fairs, is recuperating at his 
home here following a heart attack 
The attack came several weeks ago 
at the Griggsville, Ill., fair. Hunter, 
who has been secretary of the State 
association for many years, is also 
an administrative assistant to Still- 
man J. Stanard, Illinois director 
of agriculture, where he super- 
vises State aid to fairs. 

Cincy Annual Renames 
Clarence Peters Sec'y 

CINCINNATI - Clarence A. 
Peters has been named secretary of 
the September 12-15 Greater Cin- 
cinnati Carthage Fair for the 11th 
year, former Gov. Myers Y. Cooper, 
president of the Hamilton County 
Agricultural Society, announced. 
Previously Peters was a junior 
member of the society's board. He 
is a member of the executive com- 
mittee of the Ohio Fair Managers' 
Association and a director of the 
local society. 

Santa Maria 

Pulls 30,210 

For New High 
SANTA MARIA, Calif. - The 

Santa Barbara County Fair pulled 
a total paid attendance of 30,210 
to set a new record during its an- 
nual five -day run which ended Sun- 
day (29), Reldon Dunlap, secretary- 
manager, announced. 

The total for this year's fair was 
nearly 4,000 ahead of last year's 
26,573 paid figure. The 1955 
total, in turn, was a record and 
ahead of the 1954 attendance of 
25,346. 

The featured educational attrac- 
tions were the flower exhibits and 
the Sports Car Show. A horse 
show was staged four evenings 
starting Thursday (26). 

Entertainment included free 
vaudeville in the main tent and 
jalopy races on the track Sunday 
afternoon. Larry (Bozo the Clown) 
Valli worked the independent mid- 
way with his balloon tricks. 

Admissions for the fair were 60 
cents for adults and 30 cents for 
children. Kids were admitted free 
on opening day, Wednesday (25). 

The Frank W. Babcock United 
Shows played the midway. 

Regina Gate Up 
Continued front page 74 

back lash. It was not known 
whether he was a passerby or had 
been handling the weapon. 

Rain Cuts Crowd 
Rain pelted down for an hour at 

(noon Tuesday and for another hour 
in the late afternoon. The evening 
grandstand show drew 3,550 as 
against 6,012 last year. 

The second annual Sportsmen's 
Day was a Tuesday feature, with 
sports personalities appearing in 
front of the grandstand. Guest was 
Jean Beliveau, of the Montreal Ca- 
nadians, leading score, of the Na 
tional Hockey League. 

The second day s events of the 
three -day light horse show were 
not completed because of rain. 
Light horse judging finished 
Wednesday and livestock judging 
was wrapped up Thursday. A live. 
stock parade was a feature Thurs- 
day night. 

Representatives of the Class A 

Fairs met Thursday mooning for 
the semi -annual meeting of the 
Western Canada Association of Ex- 
hibitions. 

T. H. (Tommy) McLeod, Exhi- 
bition manager, was confident the 
week would top the 200,000 at- 
tendance mark, just as it did for 
the first time last year. It all de- 
pends on the weather. 

N. D. Matches '55 
Continued from page 74 

and was set for a Saturday after- 
noon program of big car races. 

The Young night show, except 
for the one rainout, was getting 
good reviews and drawing good 
crowds. Talent included a Hal 
Sands line of 16 girls, Ernie 
McLain and Donna, Bernie Sharp's 
ork, Al Verdi and Dolores, and 
Whaling and Yvette. Thearle -Duf- 
field fireworks were a nightly fea- 
ture supervised by Art Briese. 

The Collins midway show opened 
the week strong with large in- 
creases the first two days of the 
run. The rain on Tuesday. hurt, 
however, but rider and shows did 
steady business the following three 
days. "Miracle Fountain," featured 
attraction in the fun zone, did 
strong business after a slow start. 

Dable reported that all commer 
Mal exhibit space was sold well in 
advance of the fair and that live 
stock entries were strong. 

GREENFIELD GIMMICK - 
2 -BIT GAY 90's GATE 

GREENFIELD, Mass. - Con- 
struction of a $4,000 outdoor stage 
will be completed in time for the 
108th annual Franklin County Fair 
here September 9-12, Gerard M. 
Fritz of the attractions committee 
announces. 

The 40- by- 36-foot wooden struc- 
ture will be four -feet high, lower 
titan the present 50-year-old stage. 
Featured will be a bandstand ris- 
ing above and behind the stage, 
il.stead of at the side as at present. 

Four buildings on the grounds 
are being painted. 

Coleman Bros.' Shows has the 
midway for the 25th year. Al Mar- 
tin Agency of Boston has the 
vaudeville contract, long held by 
George A. Hamid. 

Stmt Parade Set 
For opening day, Sunday, new 

"Gay '90's Family Day" will fea- 
ture a street parade with wild ani- 
mals, fire equipment and antique 
autos. At the grounds, a firemen's 
muster, music by a German comet 
band and songs by a barbershop 
quartet will be highlighted. 

The grandstand admission is 
being dropped from 50 cents to 
25 for adu 

dropped 
and 10 for children 

in line with the "old days" theme. 
In an effort to increase interest 

in harness racing, which annually 
has a two -day non -betting meet 
here, the fair sponsored last Satur- 
day (21) a matinee of informal 
races. 

Acts booked for three days by 
Martin are Jim Cole's Elephants, 
Prince El Kigordo's Lions, Acro- 
Nuts, Miss Consuelo, Seven Lucky 

Muncie Up 10% 
Continued from page 74 

Lion, Wade had a line -up of 14 
rides and a dozen shows, with the 
rides getting the biggest play 
thruout the week. 

During the week, harness racing 
was the big grandstand attraction, 
being presented on five nights. 
Afternoon amusements were limited 
to a high school band contest, 
which drew good turnouts on Fri- 
day afternoon (3). The biggest 
crowd of the week turned out for 
the Thursday night program of 
horse races, filling the grandstand 
and bleachers and overflowing into 
all available standing room. 

Girls, and the Kimris. Buddy Wag- 
ner's auto thrill show, also booked 
in by Martin, will show the eve- 
ning of September 12. 

Calif. State 

Cuts Soft 

Drink Prices 
SACRAMENTO - Soft drinks 

will be sold for 10 cents each at 
the California State Fair and Ex- 
position, which will open a 12-day 
run here August 29, Theodore 
Rosequist, assistant manager, an- 
nounced this week. 

Rosequist said that the fair's 
board of directors decided to trim 
5 cents off the soft drink price 
because of the development of 
special pre-mix serving equipment 
which eliminates costly handling 
of cases and bottles. 

Drink sales at the '55 fair, which 
was 11 days, exceeded 1954 by 32 
per cent despite a 7 per cent drop 
in attendance. 

The 10 -cent price will be 
charged, Rosequist added, whether 
the drink is in q paper cup or bot- 
le. The 15 -cent price had been 

In effect since 1953. 

For Your 
Fair... Park...Celebration 

Book 

THE MALKO TROUPE 
Flying Tnpose Agin 
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TASLEY FAIR 
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Independent Midway. 

j. EDGAR THOMA$, MGR. 
Accomac, Va. leone: Onanceca 37 

GRANGERS FREE FAIR 
Froc Admission -Fran Parking. 

August 26 thru September 3 (Labor Day) 

WILLIAMS GROVE PARK 
MECHANICSBURG, PENNA. 

(10 Milos S.W. of Harrisburg) 
Can ploc. legitimate Concessions sad Family Shows. 
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Regina's Gate Bulge 
Gives RAS Big Takes 

Kid's Day Chalks Up New Record; 
Sedlmayr Gets '57 Contract Okay 

REGINA, Sask. -With the Re- 
gina Exhibition shaping up to beat 
last year's record attendance of 
203,340 for six days, Royal Amer- 
ican Shows looked to be riding to 
a new record gross. 

Monday (30) was the biggest 
Children's Day Royal Americari 
has had here, according to Owner 
Carl Sedlmayr. Altho Tuesday was 
off because of threatening weather 
and two showers, Wednesday 
turned out to be just what the 
carnival, and the fair as a whole, 
needed. The weather was warm, 
it was a civic half- holiday and it 
was pay day. 

The midway was jammed from 
noon on and rides and shows 
wound up with another increase 
over Citizens' Day of last year. 

There was cheering news for 
Sedlmayr Thursday, too. Not only 
was the day shaping up as a 
winner, but delegates to the West- 
ern Canada Association of Exhibi- 
tions semi- annual meeting told him 
he'd be back again next year for 
the 19th time. For several years 
midways for the Class A loop were 
chosen at the annual meeting in 
Winnipeg and last year the deci- 
sion was made in Chicago. 

Water Show Leads 
"Watercade," with Lottie Mayers 

Disappearing Water Ballet, con- 
tinued to pack 'em in and Sedl- 
mayr reported it has been top 
grosser around the loop. Leon 
Claxton's "Harlem in Havana" was 
running second and Dick Best's Side 
Show was third. As in the past, the 
Dodgem was the No. 1 money- 
maker among the rides. 

Looking back on the Western 

Report Pa. 

Stand Okay 

For Vivona 
W'IIEATLAND, Pa.- Satisfac- 

tory business was reported by the 
Amusements of America here de- 
spite some bad weather and the 
steel strike, the effect of which 
was generally felt thruout Western 
Pennsylvania. All units, shows, 
rides and concessions, were re- 
ported to have fared equally well. 

Several rides, with Red Williams 
in charge, were shipped into Erie, 
Pa., to play a date under flat con- 
tract. The date will be repeated 
next year. 

A family matinee on Wednesday 
(25) and a kids' day on closing 
Saturday (28) were both good. 

The advent of fairs is currently 
occupying the personnel. Morris 
Vivons and Harry E. Wilson have 
returned from a trip south where 
they checked their dates. John 
Dempsey and Dom Crawn are busy 
with pre -fair refurbishing. The 
Tony Mason Stars of Tomorrow 
revue, out of the line -up for sev- 
eral weeks. 

Maybelle Kidder reports selling 
her Unborn Show unit to Clyde 
Davis. Mr. and Mrs. Frank 
Long and Mrs. James Rapple were 
among the visitors to the Amuse. 
meets of America at Wheatland, Pa.... Harry E. Wilson reports 
that his mother, who recently flew 
to Japan to visit another son, is 
hospitalized there. 

Canadian trek. Sedlmayr reports 
Brandon up 5 per cent despite 
bad weather: Calgary on a par 
with last year: Edmonton up 22 
per cent and Saskatoon up 15 per 
cent. Opening day at Brandon was 
the biggest yet in that city. 

Generous publicity, including 
some front page breaks, was given 
by The Leader -Post here. Local 
radio stations, including that of the 
Canadian Broadcasting Corpora- 
tion, also boosted the midway. Lat- 
ter showed interest in exhibition 
coverage for the first time and 
went heavily on inten'iews with 
people such as Sedlmayr and Clax- 
ton. 

Work Started 

On League's 

New Quarters 
CHICAGO --Work on the new 

clubhouse of the Showmen's League 
gue of America was scheduled to 
get under way here in the matter 
of America was scheduled to 
refurbish the building at Randolph 
and Franklin streets was recently 
awarded the Kaplan Contractors, 
Inc. 

Work on the installation of a 
new elevator in the four -story 
budding has already started. The 
exterior of the structure will be of 
white enameled steel. Tentative 
plans for the interior are to have 
the meeting hall on the fourth 
floor, lounge and offices on the 
second floor and bar, kitchen and 
game room on the third floor. 

Crafts Chalks Up 
2 Winning Stands 

LOS ALTOS, Calif. - Crafts 
20 Big Shows chalked up two more 
strong weeks of business in Castro 
Valley and here, where the show 
closed Monday (30) after playing 
its second Community Festival in 
that time. The show received en- 
thusiastic local support in both lo- 
cations. 

For the local nm, the show's 
for exhibits 

and free shows. There was ample 
space with eight poles being used 
for the big top that housed 78 
exhibit booths, an auto section of 
15 cars and ample room for the 
spectators that gathered around the 
stage. 

In Castro Valley only four poles 
for the tent were used became of 
the small lot. 

Friday (27) was kids' day. It 
was advanced from the scheduled 
Saturday because of the annual 
civic parade at that time. Prizes 
of bicycles, baseball equipment and 
other items were given away to 
the kids that filled the lot opposite 
the railroad station. The day was 
reported to have been one of the 
best of the season. 

The Rock -o- Plane, which was 
damaged whettthe show was mov- 
ing from Southern California to 
Oakland for the July 4 run, was 
repaired and set up for checking. 
It is expected to be 'put back into 
action next week. 

In Castro Valley a farewell 
party was given Sally and flay 
Wanish, who disposed of their in- 
terest on the show and left for 
Los Angeles and later their home 
in Oregon. The double- decker food 
stand was sold to A. L. Boydston 
and the pony ride to V. J: Harper, 
who has the novelties on the show. 

The new owners took over their 
respective operations immediately 
following the sales. 

Co- ordinators for the two dates 
were Tom Belford, who handled 
Castro Valley, and Ted Levitt, 
who handled his first job of this 
kind here. 

Theo Forstall, the show's secre- 
tary, stopped in San Francisco be- 

to with F. 
Beverly Kelley, former Ringling 
Press chief and now agent for 
'Teahouse of the August Móon" 
out of New York. Forstall also 
visited with Bob Hickey, ex- circus 
press agent and now with "Ice 
Follies, as well as George Wester- 
man, of Polack Bros.' Circus, and 
Wesley Givens, also of the icer. 
Forstall, with B.,nnie and Martin 
Arthur, show's manager, attended 
a performance of 'Teahouse" as 
Kelley's guests. 

Weather Cuts Olson 
Chippewa Falls Biz 

Receipts Top '55 on Sunny Opening Day; 
Rides Get Larger Share of Total Take 

CHIPPEWA , FALLS, Wis.- 
The Olson Shows racked up a good 
opening day Tuesday (31), then 
hit three days of bad weather at 
Northern Wisconsin District Fair 
here. Then the skies cleared and 
show officials expressed confidence 
that the closing two days, Saturday 
and Sunday (4-5), would offset the 
earlier losses and lift the gross for 
the full six -day run to about the 
same level as last year. 

This confidence was based large- 
ly on opening day's business, which 
produced a slightly higher ride and 
show take than last yea.. Subse- 
quent patronage and spending was 
surprisingly good in view of the 
weather, and this show of strength 
added to the confidence. 

Lakefront Stand Good 
Before coming in here, the show 

played six days on the Milwaukee 
lakefront where, despite some rain, 
it ran up a highly satisfactory gross. 
The show was the first to play the 
lakefront site in about five years, 
and all segments of the show re- 
ported good business. 

The show closed in Milwaukee 
Sunday night (29) and was hard 
pressed to be up and ready for the 
fairs opening here. But even an 
arrival in the rain failed to prevent 
the show from being up and ready 
to go by 11 a.m. 'Tuesday (31), 
opening day. 

Rides continued to snag a greater 
percentage of the combined ride 
and show gross here. Concessions 
generally reported that business 
Tuesday (31) was on about the 
same level as last year. 

Rides, Show to Joir. 
The Velare Rotor, managed by 

Charlie Goss, joined the show's 
line -up here, bringing the total 
number_of adult rides to nine. The 
show also carried eight kiddie rides. 
Two additional rides, a Spinaroo 
and the Don Dowis Sky Wheels, 

Minot Rain Keeps 
Collins Even With '55 

MINOT, N. D. - William T. 
Collins' Shows, after an exception- 
ally strong start at the North Da- 
kota State Fair here last week, was 
slowed down somewhat by weather 
but still expected to wind up a big 
winner. 

Owner Billy Collins reported 
that grosses for Monday (30), with 
a big turnout of kids, were a 
whopping 80 per cent ahead of 
the same day last year. Rain the 
next day cut down earnings, but 

"Sold th target- lowered the price -and now business is Fine." 
Parety, 3722 Drake Ave., Cincinnati 9, 0., 

winner, July 28 issue GAGSTER Cartoon Contest. 

Wednesday was another strong day 
with ride and show takes a cool 
40 per cent ahead of the same day 
last year. Given good weather on 
Saturday (4) Collins expected to 
match last year's gross and would 
have gone well ahead except for 
the one day of rain. 

Leading the stronff array of mid- 
way attractions ovas Miracle Foun- 
tain" which started slow but gained 
strength by midweek. Collins re- 
ported the show grossed $900 on 
Wednesday and close to $800 the 
following day, and expected a total 
week's business of close to $5,000. 

The Collins line -up, which in- 
cluded 22 rides and 12 shows, 
boasted a new front gate and the 
addition of much slim -line lighting. 

Lady Rhoda Hurt 
In Auto Crash 

MANSFIELD, O. - Rhoda 
Greshman, billed as Lady Rhoda, 
blindfolded trick auto driver, is in 
General Hospital here recuperating 
from injuries received in a highway 
crash. Miss Creshman suffered a 
fractured skull, eight broken ribs, 
fractured pelvis and injuries to her 
right arm. She plans to be back 
in action by October. 

are to join at the next fair, Illinois 
State Fair, Springfield. 

A major revue, produced by 
Cene Vaughan, also is to be added 
at Springfield. Shows in operation 
here included "Miracle Fountains," 
managed by Kenny Revling; Joe 
Boston's "Spices of 1958," Charlie 
Teichner's talent -packed Negro 
show, "Rock 'n' Roll," Del Crouse's 
Motordrome, Jimmy Chevanne's 
Illusion Show and Snake Show, 
Earl Chambers' Monkey Speed- 
way, Torture Show and Class 
House, George Cunn's "Tropical 
World," Dick Dillion's Mechanical 
City and Leslie Golyon's Siamese 
Twins Show. 

200 Celebrate 

At West Coast 

Annual Picnic 
ROSEBURG, Ore. -More than 

200 people attended the annual 
picnic of the West Coast Shows 
No. 1 held in the fairgrounds park 
here Thursday (19), Barbara Hell - 
wig, show's secretary, reported. 

The event ovas favored with 
good weather and was highlighted 
by a baseball game between the 
ladies and the men of the show. 
The women won by a score 18 
to 13. The usual picnic games were 
also featured. 

Sam Dolman was chairman of 
the affair, with Edward Hellwig, 
show's manager, co - chairman. 
Working with them were Buster 
Odle, Joe Wallace, Sporty Young, 
Ray Butler, Max Hillman, E. W. 
(George) Coe and Robert McMor- 
rine. Mrs. Hellwig was chairwoman, 
assisted by Madge Wallace, Lillian 
Schue, Betty Coe, Jeannine' Odle, 
Nomie Ristick, Clara Andersen 
and Alice Miller. 

Special gosests included Mr. and 
Mrs. George Tropolis, Margaret 
Bellows, Mr. and Mrs. J. Canton; 
Della Lockman and granddaughter, 
Karen Burkett; Del Merlini, Mi- 
chael Cleanson, and Agnes Martin. 

Food and beverages for the din- 
ner was donated by the personal . 

including Ruth Karte. 

Ruback Inks 

Flowers Cele 

For 10th Year 
HAYS, Kan. - Jack Ruback's 

Alamo Exposition Shows will pro- 
vide the midway attractions at the 
San Antonio Battle of Flowers 
next year for the 10th consecutive 
year. Ruback announced that he 
had recently closed with President 
R. W. Richter and Excutivve Sec- 
retary Henry Cuera. Dates are 
April 22 -27. 

The Ruback organization moved 
into Kansas after playing several 
stands in Wyoming to good grosses. 
En Route to the Sunflower State, 
show played one week in Colorado 
where crops were poor and spend- 
ing light. 

This ovas the last still spot on 
the route with the llerington, Kan., 
fair next on the program. 

Copyrighted material 
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!MIDWAY CONFAB 

The Eddie McClain Singers, lea - 

tnred act in the RayneII Revue on 
Cetlin & Wilson Shoe's, are sing- 
ing the "Holiday Polka" as one of 
their numbers. Mary K. Sarlow, 
long-time staffer of the Ionia 
(Mich.) Free Pair, is en- author of 
the tone. 

D. D. (Tex) Blake and his sons. 
Cleve and Dick, recently closed 
With Carl Lauther's 10-in -1 on 
Happyland Shows and joined 
World of Pleasure Shows. Blake is 
talking the front Df Henry Valen- 
tines Sicle Show While his two hoes 
are (corking the front end for Red 
Ostrow. 

The Burkhart Shores. leased re- 
cently to Kenneth Ritchie owing to 
the ill health of Mrs. Burkhart,, had 
a good stand last week in Lesing- 
to11, III. Sonny Anderson, son of 
Mrs. Ritchie, has joined the show. 
Ostner Burkhart is resting at his 
home in Plano. 111., according to 
Mfrs. J. D. Kibbey, The Billboard 
agent of the shore. 

Koran Rohl, mentalist, is con- 
fined in Ward 1-113 0l Brooks Army 
llospilai, Fort Sam Houston, Tex. 

Frank L. Sullivan, veteran 
f Prell and Marks shows, to name 
few, is confined in Ward C :3 -27 

f C :harily Hnspilacl, Shreecpnrt. ., where he'd like to get mail 
from friends. 

Mr. and Mrs. Leon Calvert, vet- 
eran concessionaires, sere honored 

t a 42d ssedeliug anniversary 
celebration on lie Klein Amuse- 
ment Company Saturday (28) at 

Crystal. \film. "The C:alverls were 
resented ssith a set of china and 

large three -tiered cake, and 
lunch was servYd. 

O 

a 

f 

a 
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a 
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Ross Beydler, scenic artist. 
closed will] Crafts 20 Big Show's 
at Castro Valley. Calif.. and re- 
turned to his Oakland. Calif.. hmne 

\lrs. Bonnie Arthur, ssife of 
Martin E. Arthur, manager of 
Crafts 20 Big. is back at their 
Los Angeles home after spending 
WO veer s on the show. 

Bill Moran, operator of gal jI 
show's on Merriam's \lidway, re- 
crnlls, hosted a Morals party when 
his brother, Joe, and Claude Bent - 
ley visited. Mary Ann Moran re- 
ceived a- new liberty house trailer 
as a gilt. Other ,icnxllls present in- 
elided Sherry, Cars., Rorie and 
%Villette. 

Snake handler Manuel King was 

SHOWS 
Can place for balance of season starting at Minnesota State 
Fair, opening August 25 -one meritorious Show. Must be in 
keeping with standards of Royal American Shows. 

RIDE HELP 
Can place Ride Help in all departments starting at Superior, 
Wis., or Minnesota State Fair. 
WRITE OR WIRE -EITHER FORT WILLIAMS, ONT., CANADA, or 
SUPERIOR, WISCONSIN. 

BEST ROUTE OF ANY SHOW AS FOLLOWS 
LAKE HEAD EXHIBITION, 

FORT WILLIAMS, ONT., AUG. 6 -11 
TRI -STATE FAIR, SUPERIOR, WIS., AUG. 14 -19 
MINNESOTA STATE FAIR, 

ST. PAUL, MINN., AUG. 25 -SEPT. 3 
KANSAS FREE FAIR, 

TOPEKA, KANS., SEPT. 8-13 
KANSAS STATE FAIR, 

HUTCHINSON, KANS., SEPT. 15 -20 
W t W' CARL J cent 

OKLAHOMA STATE FAIR, 
OKLAHOMA CITY, OKLA., SEPT. 22 -29 

ARKANSAS LIVE STOCK EXHIBITION, 
LITTLE ROCK, ARK., OCT. 1-6 

MISSISSIPPI STATE FAIR, 
JACKSON, MISS., OCT. 8 -13 

LOUISIANA STATE FAIR, 
SHREVEPORT, LA., OCT. 20 -28 

GENERAL MANAGER A P Ai.e..... R II.; WI Ere- s er ou e 

atle fes tROUPIRf 
...by TROUPERS 

who knew 
YOUR PROILIMSI 

¡ J 
_ __ llárathon 

srylawsr.taovr MOBILE NOMES - 
PIK. KIM ob.,wip 5,...,,emd e«vry = 
C.,xMn Nn.mi.ma - 

/ 
FOLLOW THE WOLFF ARROWr 

r'11 

/nnuni,,I,,,AU,,unln Iñ/uII /uuIIuu/1/IIF ilia /iIiI/I / Jilin iii / 

WOLFE ANgiottritz 
/////// I/// I//// I/// I//// I/// I////////////////////////// ///// / ////// / /// // // ///// //r //% 

THE SHOW THAT GETS UP ON SUNDAY 

b, u ,M 1xOe Y,14 YNY'. n, rarr. w,r M x 

harmac INC. 

Stratford, Wisconsin 

-.--.1-.1 ff1H .J-1 
tsc k 1 I 

bitten on the hand by a rattle- 
snake during a milking demon-1 
stration recently at the Bristol (Pa.); 
Farmers \larket. lie administered 
emergency treatment to himself 
and followed tip with additional 
treatment at a local hosj,ilal front 
which he was scam discharged in 
geld cYmndilioll. King, knmvn as the 
'Boy Wonder Lion 'ranter some 
20 years ago. said tick was lhe, 
first time he has heel, billet) while 
handling reptiles. His father, a'. 
well-known snake dealer in 'lesas! 
for many years before his death, 
was reported Meyer to have been 
bitten. 

TOP WAGES 
FOR THE RIGHT MEN 

ATERPILLAR 

DRIVF. 

FOREMAN. Second Mn, 
be keep sober. MUST BE ABLE 

No collect wires. Contact 

LOWELL STAPF 
GOODING AMUSEMENT CO. 

Monroe Fair. Monroe, Mich. 

UNCLE JOE'S AMUSEMENTS 

WANT 
viravo operas or, (: eels. ('at Rack. Se. 
none 

ank,. All rattle n natl. t'I,IIre 
bone de Crlehralinnx and F'alrt. 
WIlinf /on, Txes, Aue. e-11; Whetter, 
11111 Roaring r:inos, Tex, 20.55. 

W tre -Dun'( (\'rite. 

AGENTS WANTED 

WHITESIDE CONCESSIONS 
REORGANIZING FOR OUR FAIR 
ROUTE STARTING NEXT WEEK. 

RUTHERFORDTON, N. C. 

Agents for Count Stores. Wheels and 
Skdlos. Hanky Pank Agents, Pea 
Pool Agent, Agents for P.C. 

All replies: 

A. R. (DUTCH) WHITESIDE 
c/e Ross Manning Shows 
This week Hickory, N. C. 

. .....-..-..-...f. ...+.. 

WANTED 
COOKS and WAITERS 

ON ARRIVAL SUPERIOR, WISCONSIN, 

AUGUST 13, 1956. 

CURLY SMITH, Dining Car 

Royal American Shows 

f* 

s 

* 

MARVEL SHOWS 
Want Stork Cnnces,lOne that do not 
On(lirl. photo,. NiSlrlker. Glees Pile :, 

meek Yond. Perakeel. Long Ranxe. Isuek 
Yhrh. .41s0 rant Asenl for of[ICe unnetl 
Popcorn. 
Edward ¡Jake) Merriman 

Mel/more, Id., Aug. 15111 
Farmington, 111., Aug. 1 3-111. 

THI % %K YOU 
WILLIAM HART %31A\ 
For Il] ulerrn.rt Parthes fer 

YOYr fOn'i 9rtlYatiOn. 

"Save Money With Johnny" 

JOHNNY CANOLE 
5000 Third Ave. Altoona, Pa. 

Phones 9517 or 5.0005 

WEYDT AMUSEMENT CO. 
WANTS 

CONCESSIONS AND SHOWS 
All free Fain. 

Gillette, Wis., Aug. 16 to 19; Athens. 
Wis., Aug. 23 to 26; Norway, Mich., 
Aug. 31 -Sops. 3. 

$ 

B 

E 

E 

I ! / I /!/ / / / / I o // l / I l /l // i /// / rl / / / / llllllJ, ï/ll7llTl/llllllrl/1 Tlll//Il 
NOW BOOKING SHOWS AND CONCESSIONS FOR A CONTINUOUS 

ROUTE OF OUTSTANDING BONA FIDE FAIRS IN THE SOUTH. 
WEIRWOOD, VA., FAIR 

Aug. 13 -13 

Martinsville, Va., Fair 
Sept. 3.1 

PICKENS COUNTY FAIR 
Easeley, S. C., Sept. 24 -29 

Greer, S. C., Centennial 
Oct. 15-20 

CONCESSIONS 

TASLEY, VA., FAIR 
Aug. 20 -25 

PEE DEE A & E FAIR 
Florence. S. C.. Sept. 10 -15 

CHESTER COUNTY FAIR 
C , S. C., Oct. 1.6 

GREENVILLE, S. C., FAIR 
Oct. 22.27 

Want Novelties. Age -and 
Weight, Long d Short 
Range. Snow, Floss. Feet 
Lenin, French Fries.. Photos, 

Pitch Till Win. Hoop -La. Jewelry. Bumpers, Sall Games, 
Balloon Darts. Hanky ',mks of all kinds. 

OPEN MIDWAY AT ALL FAIRS. 

MEBANE, N. C., FAIR 
Aug. 27 -Sept. 1 

LEE COUNTY FAIR 
Bishepvtlle, S. C., Sept. 17.22 

YORK, S. C., FAIR 
Oct. 1.13 

ANDERSON, S. C., FAIR 
Oct. 29 -Nov. 3 

RIDES 
Want set of Kiddie Rides 
to loin Immediately. Geed 
ProPosiHon. Doyle, write me. 
WIN book Tilt, lollop /env, 

Whip or any Rides not conflicting. Also will book Ferris 
Wheel ro Iual with mine. 

Filai Brown wants Little Foci. and Les Collier to get in Want White Cirl Show with 
touch with ham, else Agents for Pin Store, Rassie and Skillo. two or mere girls to loin at 

Want Second Men on all Mebane. Place Side Show, 
Rides. Salary and boll u Mefordrome, Monkey Show. 
Must drive unis. It Yeu Fun House. Wildlife any worth -while Grind or Bally 

drink, don't answer. Skew. Will also book oPen, Arcade. 

OUR FIRST FAIR IS WEIRWOOD, FOLLOWED BY TASLEY, AND YOU KNOW WHAT THESE TWO EARLY FAIRS ARE. 

BEN WOLFE FITZ1 BROWN BOB OVERSTREE'T 
Owner -.Manager liminess Manager Secretary 

All replies. BEN WOI.FE, Cape Charles. Va.. all this week; 
then Weirwsod, Va. All replies Western taler-DON'T PHONE. 

RIDE MEN 

SHOWS 

HARFORD CO. FAIR -BEL AIR, MD. 
NEXT WEEK, AUGUST 13 -18 -DAY AND NIGHT 

This outstanding Fair is charging only for the grandstand, giving a free gate to the amuse- 
ment midway. 

MONTGOMERY CO. FAIR -GAITHERSBURG, MD. 
AUGUST 21 -25 -DAY AND NIGHT 

This is one of the largest fairs in the East. A new amusement area gives every concession 
and show frontage on paved walks. 

NOW BOOKING ALL KINDS OF LEGITIMATE GAME 

CONCESSIONS AND SHOWS 
All replies fo 

BEAM'S ATTRACTIONS FAIRGROUNDS. BUTLER, PA. 
Our Show is enlarging for the Fairs und wants experienced Ride Men fer the WHEEL, CATERPILLAR, FLY -O- PLANE. Show 

on the road till November. 

MERRIAM'S MIDWAY SHOW 

Want Shows and Concessions for Alta, 
Iowa, Fair now; Helmond, Iowa, Cen- 

tennial, Aug. 10.11; Monica, Iowa, 
Aug. 13; Algona, Iowa, Fair, Aug. 14- 

17; Sat City Foir, Aug. 19 -23. Fairs 

until Sept. 24. 

JOHN T. TINSLEY SHOWS 
SLAA'I' W.-1ST WANT 

FOR SPRUCE PINE, N. C., AND BURNSVILLE, N. C.; FOLLOWED BY OUR LONG 
LIST OF FALL FAIRS CLOSING. IN DECEMBER. 

RIDES: F'unhm,se. Dark Rid' COaicr. Sa Omer a Ir I.I. PONIES. 
ìl1011'S. Menke: Shore. Monkey ....c MOtm'dramr. Side Show, Anlnlal , ,v, 
1V'ildlll a .nv north -while Attraction no Oran equipment. 
COKCFSSIO \S: Age and Weighs. Cnblard. lee ('ream, Nnr'atllex. Bear and Parakeet 

Hoop.l.a. Long Range. Pal miw rv. II1Sl riker. All'Iren 

ont, 
LOH Y or Teo 

spruce 

NIISICIA VS. ('OMI('S 4 \D 
AV Y. Perrin w'hrel 

ann,rr .l]'1 liee lco: 
ARD, 

e 

N. ewlad, 
ep 

N, ., now; followed by 
e, N. C., next week. 
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* * * * * * * * * ** 

1\S1MEN 
?I?JC4 

A STAR SPANGL D MIDWAY 
CAN PLACE FOR 

HUNTINGDON COUNTY FAIR HENRIETTA COUNTY FAIR OTSEGO COUNTY FAIR 

HUNDINGDON, PA. ROCHESTER, N. Y. MORRIS, N. Y. 

AUGUST 13.18 AUGUST 20.25 AUGUST 21- SEPTEMBER 1 

AND ALL FAIRS -CLOSING CHARLESTON, S. C., NOVEMBER 12 

CONCESSIONS -Eating and Drinking Stands, Photos, Short Range, Jewelry, B. Pitch, Rot and Pan Game, Buckets, 
Hats, Derby, Hankies of all kinds. 

RIDES -Scrambler, Scooter, Roundup, Rockoplone, Kiddie Rides. 
HELP- Chairplan Foreman, Second Men on alt Rides. 
SHOWS- Motordrome, Fat Show, Monkey Drome or Speedway, Grind Shows. Operator for Fun House, good Geek. 

Tony Mason wants Man and Wife Talker and Dancer for Girl Show. Chorus Girls kr Revue, Danny Doll wants 
Skillo and Grind Stem Agents. 

Address: JOHN VIVONA- Clymer, Pa., this week 

FAIRS 

W. R. GEREN Presenti 

OSIER STA 
FAIRS FAIRS 

Want for Morgan County Fair, Martinsville, Ind., Aug. 13.11; Clinton County Fair, Frankfort, Ind., Aug. 19.25; 

Newton County fair, Kenlland, Ind., Aug. 21.31; Bremen Free Fair, Bremen, Ind Sept, 3.8; then Fairs solid until 

October 6, all Indiana. 

WANT RIDE HELP -Must be sober and drive. 

WANT HANKY PANKS -Ic Cream Bar, Custard, Jewelry, Grabs, Snow, Conon Candy, Corn and Cracker 
Jock. or what have you. Open Midway, no flats r camps. 

WANT SHOWS -Snake, Funhouse, Gloss, Drome Monkey or what have you, 35ae. 

All replies: Phone W. R. GEREN now, BickII, Ind., Knox County Fairgrounds. 

'l'. ;a, lI :; Il llllll! iIIIIIIIIIIAIIII !Illlllhltlll'tt t tItt t tt'tt !t Ili U IÍ :I¡III!11n1!Iltlllfll;ltl" Ilhi' III IIGI I'IIII,Ill fil III :IIIOIIIIIIAI;III IIIIhll ll ll ll!IAll lllllllllllll.Il111t tIII!IIIIIIOIIIiIEllllr 

COTE AMUSEMENT CO. 
WANT FOR STANDISH, MICH., FAIR, AUG. 14.18 INCLUSIVE; FOLLOWED BY ARMADA, MICH.; THEN 

THE BIGGEST LABOR DAY IN MICHIGAN, ROMEO PEACH FESTIVAL, ROMEO, MICH. 5 BIG DAYS AND 

NIGHTS, AUG. 30-SEPT. 2 INCLUSIVE. 

Want Hanky Pank Concessions of all kinds. 

Can use one or two Feature Rides, Octopus, Rolloplane or any Ride not conflicting. 

Want Ride Help who drive. 

Pontiac, Mich., Fair all this week; then as per route 

;¡¡ The Aristocrat of Shoaa' Business 

REITHOFFER 
In. Business Over 50 Years 

WANT: SIDE SHOWS A GIRL SHOWS for Lowville, N. Y., Aug. 13.18; Troy Hills, New Jersey, Aug. 20.25; Rhine. 

beck, N. Y., Aug. 24.29; Schaghticoke, N. Y., Aug. 31Sept. 51h. 

WANT: LEGITIMATE CONCESSIONS ONLY. There is still much choice space available. 

WANT: Can use good SHOW BUILDER for special Kiddieland Equipment. Must know how 
to build. 

Now reserving concession space for the GREAT Bloomsburg, Pa., Fair. 

! Contact: PAT RF.ITROFFER, Jr., Angelica. New York, August 6-11. ! tL`_swweasImm.4 
10 FAIRS- PAGE BROS.' SHOWS -10 FAIRS 

Want for Na. I Unit- Bingo, Custard, Ice Cream, Lead Gallery, Slum Outfits of all 
kinds, Arcade. Ride Help on all Rides: must drive. 

Want for No.: Unit -Grab Stand or Cookhouse, Scales. Jewelry, S :x Cats, Buckets, 
Slum Concessions of all kinds. Grind Shows. 

MI replies re Tompkinsville, Ky., Fair Row; Berknville, Ky., Fair next week. 

FOR SALE CHEAP 
40 foot Parker Merry.Go-Round. 29 

"t^num nHorses, 
new Scenery. 

Cat, 
t Ì13e Firmoun}, Port Worth, 

Texas. 

BERT WATSON 

BOONVILLE, N. Y. 

Gross Soars, Coleman 
Happy With First Fair 

BOO \\ II.l.E, N. Y. - Nifty The show now has a battery of two. 
business at the Boonville Fair, first A third is located at Ocean Bead: 

Park. New London. Conn. 
On the basis of the business clone 

here, Coleman is looking for a 

banner fair season. Only a break 
in the weather is needed, he said. 
Last )'car's heather shouldn't be 
too hard to beat, considering it 
involved a couple of hurricanes 
and other storms over a three-week 
period. 

annual on the route of the Coleman 
Bros.' Shows, was taken as an in- 
dication that the remaining fair 
dates ss m ild probably total up as 

the best in the past several years. 
The luck which has accompanied 

the show since its opener early in 
April continued here with rain ap- 
parently imminent but holding off. 
The shmv has not lost a single day 
or night to the elements since 
opening. 

1 he outlook was not so optimistic 
on opening Monday (20) when 
grosses were noted slightly under 
those of last year. The spending 
momentum picked up on Tuesday 
tt3I H. however, and on Wednesday 
(I) the fair had a record day. The 
\Veduesclav crowd overflowed the 
parking areas and records were set 
in virtually every department as a 

result, 
Attractions Help 

An Al Martin grandstand show 
playing to capacity audiences at 
night and Buddy \Vagner's Thrill 
Show with a turnaway audience 
on Tuesday helped swell attend- 
ance and stimulate midway activity. 

Coleman had a new Ferris 
\\-heel delivered and erected here 
prior to the opening of the fair. 

WANTED 
FOR CLYDE, N. Y.. ANNUAL FIREMEN'S 

CELEBRATION, AUG. 14 THRU 19 

Want Stork Cancecxonc not conflicting. 
Animal or any goad Family Shows. Penny 
Arcade. Bingo Helo who can driva. 
Shot Range Agent. Rav Sanford needs 
Concession Agents. A :I answer: 

TED Cn('1tR('(k 
c/o General Delivery Clyde. N. Y. 

WANT 
S;x Cat Agents for Ioslog Store. 
beet Fairs h, Michigan incluchn 
Southern Fair.. Wire or 

1 PETE NORMAN 

Axe 
o/ A P YwLAH 

nxt werk. 
MSiuHlOnWtl, 

! , 
Mieehetl ., 

1N111111111 KMNKANN1kNN9NN1x 

DOROTHY MILLER WANTS 
General Help and Ball Boys for Six Cats and f, 

Buckets. Large Salary Guaranteed. 
No Agents Needed. 

Contact: DOROTHY MILLER 
Coleman Bros.' Shows, Norwich (N. Y.) Fair this week; 

Afton (N. Y.) Fair next week 

wwsse 1 111111K1NN1N1N 

Want for our Fairs starting Westport, N.Y., August 14 to 18 

` 

RHf 

a nakly 

kPiunndks 

s 

- 
oWf 

hneiel lsk, 

nPdes, 

uo n feace 

l uT;v 
sW, eotnct 

taWr 

hitey Brown 
Vwo 

rCts 

o nScwsisniegnes 

% nd Bucket Store Agents. Carolina, cam on. Dan Dnini wants Counter Men 
fer Bingo. Eight Fairs. Contact 

ÿ ROIAND E. CliAJIP:CGNE. 111GGR. 

3 
Hotels - Ogdensburg, N, Y., August 4, to I I 

SOUTH WILLIAMSPORT COMMUNITY FAIR 

Day & Night Sept. 17 to 22 
Want Inc. .arc Concessions (no Came! or Girl Shon Exhibit+. Straight Sale.. Shows 
and Rolm nnnaonflicling. Also Pitchman. ITen Free Act.., snort lowest Privet. 

MICKEY PERCELL, Gen. Chairman, South Williamsport, Pa. 

MOTOR STATE SHOWS 
U 

T 
S 
14.O16R 

IASA 
LI L 

NADU 

A 
D 
S K 

R 

YS 

O 
IUN 

SIADIAA. 
H, 

OH10, 
AUG. 

NOAIHUTIGiO , 

. 

AaNl 
lD ; 

LBAATR! 

B IFSAONL, 

L 

MFAICIHR.S , 

AND ALL FAIRS UNTIL 
END OF SEASON. ex Plata hanky Parks. Cookhouse- Foot f.nnes, este. Want Show. Areale, 
Pu nlm.e n ntherx for bnlanca f xea n xlde !fein, oi,ll rehsolo tlrin Nn tlrm,k 
u, cl,a.rrs Wonted. All rePlin: Argos, rFRE this Harrison, i<n., Aupua} 14.1. 

JOE FREDERICK 

EMPIRE STATE SHOWS 
WANT W ANT 

Curren 'l Ui s of all kind:-Bingo. Culard, Scales. Nnsrll fer. Blower. x Cat.. Buckets 
r Burkett tore Agent+. Hanky Punka of all kln<I x. ('ai, Place xitler und Snnsra, lYanl 

Tilt u1 W'he+.I k'urenu,n. Good treatment, Puy e oak. Fretteurp (Fai 
Ases eoern Fair end Leber Dry erl Fairs and n tors Sept. Seel. 1; Gorman 
Peanut Festival, S<Pt. S -9 tall Texas). Other Fein and Cotton SPOtf lo bllow; eut all 
winter. WRITE, WIRE OR CALL: JACK BARNES. Robstown, Tex., fh;s wtk; then 
F retlericksbu re, Trx., Asp. 1419. 

PHONEMEN 
POLICE NEWSPAPER .STATE WID? 

FEATURING SAFETY CAMPAIGNS 
Can u +r 4 Pcr.nnal Contact sien for flu' 11 towns; court I,e ,...r aril hase Ruud 

<ar 40rb. 
T. C. Power has n nnecnon with the Terre :! Uxa nizannn. 

TEJIRELL'S AGENCY 
113 . glh ST., CHATTANOOGA, TENN. HON 7JINl 
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(RAFTS 20 BIG SHOWS / Now Hooking Shows and Concessions for the / / Following Fall Fairs: / I an Mateo County Fair, Aug. 3.11; Sae Mateo; Place (ounly Fair, Aug. 812; Roseville; / 
/Yoh County Fair, Aug. 16.19; Woodland; Merced County Fair, Aug. 22.26; Merced; / 
/Amado 

County Fair, Aug. 24.26, Plymouth; Kings County Fair, Sept. 1316, Hanford; / 
/Lodi 

Grape Fortin!, Haltom! Wine Fair. Sept. 13.16, Lodi; Tulare County Fair, Tepl. 

1823, Tuare; Santa (run County Fair, Sept. 20 -23; Watsonville; Fresno District Fair. 

/ Oct. 514, Fresno. / Roy Shepard, ride superintendent, can use capable Ride 0 
/ Help and Ticket Sellers. 

CRAFTS 20 BIG SHOWS 
E 7283 Bellaire Avenue, North Hollywood, California. / 

Phone: Poplar 50909 or Poplar 50320 

VIRGINIA GREATER SHOWS 

Keller, Va., Fair, Aug. 27 -Sept. 1 

- Crisfield, Md., this week 
Cambridge, Md., Aug. 13 -18. 

Want Custard, French Fries, Photos, Novelties, Hats, Jewelry, Bear Pitch, 

Basket Ball, Bumper. Fish Pond, Pitch -Till- You -Win, Cigarette Gallery, 
Penny Pitch, Balloon Darts, Long and Short Range Galleries, Hoopla and 

High Striker. Want Man and Wife Agents for Hanky Panks, also Agents for 

Hanky Panks, Agents for Pea Pool, Beat the Dealer and Under and Over 7. 

Colored Cigarette Concession open, also Pan Came. Want Man and Wife 
to manage Cookhouse, also Griddle Man. 
Want Pony Ride, Snake, Monkey, Unborn and Wild Life Shows. Want 
Side Show Manager and Acts for same. We have complete outfit. Want 

Ciro Show Manager. 
Want Ride Men for Wheel, Chairplane, Kiddie Rides and Merry-Go- Round. 

Dutch, come on in. 
Can use small Rodeo Company or Hill Billy Show for grandstand show at 

Keller, Va., Fair. 
All mail and wires to 

WM. C. (BILL) MURRAY 
Crisfield, Md.. this week 

THE NATION'S 

MOST FUN - 

PACKED MIDWAY 

GREAT PURCHASE DIST. DICKSON CO. FAIR WILSON CO. FAIR 

FAIR- MAYFIELD, H. DICKSON, PENN. LEBANON, TENN. 

AUG. 13.18TH AUG. 21.25TH AUG. 28 -SEPT. 1 

FOLLOWED BY STELLAR ROUTE IN GEORGIA TO NOV. 111H. 

CONCESSIONS: Age t Scales, Short Ronge, Hi- Striker, Penny Arcade and Prise 

Everyfime Games. Agents for Grind Stores. 

HELP: Experienced Ride Help that ton drive semis. Pay every week. Address: 

FLOYD R. METH, Mgr. Altaasront, Illinois, this week. 

EDDIE HOROWITZ WANTS 
2 COUNT STORE AGENTS -2 BUCKET AGENTS 

All replies to Eddie Horowitz 
COLEMAN BROS.' SHOWS 

Norwich N. Y.1 Fair this week; Afton N. Y.1 Fair next week. 

MAJESTIC GREATER SHOWS 
Fair, week August 20; Oneida, Tennessee. Fair, week August 27 and Jasper, Alabama, 
and five others to follow. 
CONCESSIONS-Cookhouse and Crab. Limners, Custard, Clam Pitch, Age and Scale, 
Long or Short Range Caller, and Hankies of all kinds. SHOWS -Girls, Side or Grind. 
Bide Help who drive Eeml. Bingo Counter Men. 

Contact SAM GOLDSTEIN, Orleans, Ind., this week 

BYERS BROS.' SHOWS 
Want Foreman for Roll -o -Plano and Second Man on new Scrambler. Can use a 

few Hanky Panks for our solid route of Fairs. including Independence, Northwood. 

Csage, Humboldt, Sibley and Vinton Sweet Corn and Labor Day Celehration 'all 
Iowan, followed by a solid string of Arkansas and Louisiana Fairs. 

Contact: JOE SHARP 
c/e BYERS BROS.' SHOWS INDEPENDENCE, IOWA. 

H. W. JONES NEEDS 
BINGO HELP 

Sober and reliable. Starling James E. Strafes Shows, Hamburg, N. Y.; World of Mirth 
Shows, Ottawa, Can.; with 10 weeks of the best Eastern and Southern Fairs to follow. 

All replies to: H. W. JONES 
WORLD OF MIRTH SHOWS, PRESQUE ISLE, MAINE. 

WANTED -SIDE SHOW ACTS- WANTED 
For r1 tide Sow -10 Weeks o1 Taxer Fairs- Openlnp porn,, Taxes, Au9us1 0 

se Tfckel Sellers. Also Slaglclan who eon lcclure. want good Feature Atlr: °"on 

oW Swalower, Fat Girl, Bally GIA to +vark Sw'ortl Box. Any olhe[ C. erIW Attracllon 
{'orking Dlan that c n drlre truck. 

Answer: PETE KORTES or RFD MeKITRICK 
Mayfair Hotel, Kitchener, Ont., Canada, nil Aug 4; then Belmont Park, mammal. 

eue., ueen.e,. 

100,000.... $32.00 
10,000 110.00 
20,000 12,50 
50,000 20.00 

200,000 
Price (hg. $3,00 

Color Chg $1.00 

ROLL 
TICKETS 
Printed to Order 

DALY TICKET CO. 
calnn,rw., w, 

Union Made 

COL RIDES 
F.O.B. 
F.BILL. 

Coupons Double Price _._ 

Stock Tickets, l]I Inches 

5' t, s ;is 
so Rous 8.00 
50 Roll, 23.00 

UNDER THE 
MARQUEE 

Continued from page 73 

thru Al Dobritch. He recently 
closed with Polack Westem. . - 

Free acts at Ocean View Park, Nor- 
folk, Va., include Renee and Jim, 
comedy ladders, and Winnie Col - 
leano, single trapeze. . . Lewis 
E. Brown, Ringling usher, visited 
Mills Bros.' Circus one Jacl. Mills. 

When two youths started a dis- 
turbance in the Hunt big top re- 
cently, Charles T. aunt, 83 -year- 
old owner of the show, stepped 
between them to stop the fight. A 
24- year -old swung at him, but 
Hunt side -stepped neatly ano coun- 
tered with a right to the face. 

Prince El Kigordo received hos- 
pital treatment ir) Providence Tues- 
day (24) for a wound in his hand 
inflicted by a tiger's claw. The 
Prince received the injury at Rocky 
Point Park, Warwick, R. I., where 
he is presenting his act 

Equilibrist Rolando Johansson 
and his cycling wife, Lilly Yokoi, 
report from Istanbul, where they 
are on tour with the Harlem Globe- 
trotters, that they will play four 
weeks in Europe and additional 
dates in the United States before 
rejoining the basketball artists in 
Chicago in October to begin the 
second phase of a world tour that 
will take them to Japan, China, 
Australia, the Philippines, New 
Zealand and Hawaii. ;hey will va 
cation for two weeks in Sweden 
and then return to New York in 
time for an appearance on the Ed 
Sullivan TV show September 30. 

Amleto Sciplini, erroneously re- 
ported back in Europe with his 
chimp act, has 10 weeks of fairs set 
with the Banes- Carruthers office. 
Represented here by At Dobritch, 
Sciplini says he has no intention 
of returning to Europe in the near 
future. 

PARAKEETS 
70c 

CHROME CAGES, 50e ea. 
Shipped Daily. F.O.B. Los Angeles. 

Minimum Order, 40 Birds. 
-Call or Wire - 
24 -Hour Service. 

Durkee's Bird Farm 
8967 E. Gallatin Rd., Plco, California 

Phone: O %ford 9 -5210 

WANT TO BOOK 

1956 TILT 
For balance of season 

A. R. DESIDERIO 
650 Norton St. Rochester, N. Y. 

Phone Congress 4270 

LEO BISTANY WANTS 
TALKERS AND WIVES FOR TWO 

GIRL SHOWS. 
long season. All winter in Florida. 

All replies: 
c/o BUFF HOME SHOWS =1 

Lincoln, Ill., this week. 

FOR SALE -RIDES 
1 used 7.Car Salinar TiIt.A- Whirl, 

63,000.00. 
No. S Ell Wheal, 1946 Model, new 

condition, S4,750.00 

WEST (OAST NOVELTY CO. 
7263 Bellaire, North Hollywood, Calif. 

Telephone: POplar 50320 

Want Ride Foreman 
Frrrlx w'hcel Foreman on 0. 5 Hmerl, 

wecr mush n Andes; payday e cry 
e : st drive m Tandy sand 

f.uthrr Nlcklee, ConlaCt me, can ubt 
14'ife In Ticket Box, 

J. W, AVIIJI EY 
CHEROKEE AMUSEMENT CO. 

E ria, Kan. 

ANCHOR TENT OAMÉS 
for CONCESSION and 4 -WAY TENTS 

THE SHOWMAN'S CHOICE 
Best Delivery -Write Today -Low Prices 
Designed of lightweight, rustproof alu- 
minum I?í "x2 ". Hinged legs. Slip 
Joints. No 'crimes, bolts or keys. TENTS 
IN ALL COLORS, regular and ,lame re- 
sistant. Ask about NEW NYLON Fabric 
in Red -Blue -Yellow- White. 

rvAN{wW. Me'a Ma WON.. &MS 

GIRLS . . e GIRLS . . e GIRLS 
For Dancing and Posing Shows. Now enlarging for our major fair route. One 

feature Exotic, others with or without experience and wardrobe. Must be 

young and attractive (no very ugly girls or very pretty monsters). Top 'Glories, 

transportation furnished offer joining, good Ireotment, nice dressing rooms. 

Shirley Taylor and Polly Lawton, contact immediately. Con also use Talker 

for Posing Show, Ticker Sellers and Cornos Men. Long season south and out 

again in January. CALL OR WIRE (no collects) 

MIKE MILLER 
c/o Central States Shows, Seward, Neb., Aug. 6-7-t; Deshler, Neb., Aug. 9- 10 -11; 

Norton, Hans., Aug. 13 to 17. 

CAN PLACE CONCESSIONS 
AT THE FOLLOWING FAIRS 

Bourbon, Ind., Fair, Aug. 21 -25 
Sandusky, Mich., Fair, Aug. 20 -25 

Nelsonville, Ohio, Free Street Fair, Aug. 27 -Sept. 1 

Must be legitimate Games. 

Can also place Confections. 

GOODING AMUSEMENT CO. 
1300 Norton Are. Columbus, 011;e 

ArOdem, c 
EXPOSITION SHOWS 

Now booking for Warren, Ill., Fair, next week; followed by the Big Rock Island 

County Fair at East Moline, III. Then the Big labor Day Spot, Rock Falls, III. -on 
the streets -6 days. 

Can place Stock Concessions of all binds. Wont Foremen and Second Men for 
Coaster, Fly -o- Plane, Mrry-Go -Round and Kid Rides. Also wont Bingo Help. 

Address: E. I,. WINROD, Mgr. 
Milledgeville, III., this week; Warren, III., next. 

CHUCK MOSS & W. A. SCHAFER 
Want for ChicaOa - S]d i Cicero Aug. 1719 Ihen California !, Pe/enon Lan NerM 
Side), Aug. 10-Ia; then Hannibal, Mo, Len tM 4fteels), AW. ]ISepf. 1; ip Leber Day 
Week, Ne Iowa (on the Slrests), }inn tint in aev<n Years. Other Cele bratlent 
and Fain fo fellow. 
SHO{VS: Can u6e ] or J m e Din¢ Shows. 
RIDES: Can use ! or a outstanding Rides for HanNDal and Keokuk (on Nc Strees) 
ueh as Twister, [.Gaper, Scrambler or Scooter. 

KID RIDES: Want ]Yarn, Haby llerryCo-ROUnd and Haby Ferric we<I. 
lot, plenty f room) at 03d k Clcera. Can also x Foot Lon¢a, Pronto PuD. +. Photos. 
f.ong and Short panto.. lk Ball 

Glass 
Froeon Custard, Ie< Cream ll(p, Blvd 

Pich, Coke Bottle Rings, Guess Your Age. Glass Pitch. Cnn place Cookhouse far bal- 
once or ammo. 
ADDRESS: co W A. Schafer Jusf Far Fun Sows, Wilmot, Wk., this week; then 

[hicavo, Illinois. 

JACK ROYAL AMUSEMENTS 
Want for Red Bluff, S. C., Picnic, Aug. 1118; Minturn, S. C Picnic, Aug. 20.25 

Georgia end South Carolina t ,,Lace,, markett antl fain until November, then 
Flor;tla Ian the winter. 

CONCESSIONS, Hanky Panks of all kinds Balloons, Jewelry, Scalr k Age. Bumper, 
Break tee Record, Custard end Colton Candy. alxo Crab HeID. Altenton: Jim Holtman. 
SHOWS: Colored Glrl Show or any Grind Shaw. Bellows, let's hear Isom You. SD linter 
Aoyal wants Agents for &CoU. Buckets, Aaaxl zle and Pin Store, also rellaWe party 
to oDerato Glasn Pitch. Jitterbug, on Wel. Following please co tact me: Ted ole, 
Basle +ton, Sbeed3' alerrill, Ni<ky Vale, Slr. Lemont and Pete Slill<r. 

Dillon, f. C., this week; CIM, S. C., next week; then the two picnics. 

Wont Ride Man on Wheel, Octopus and Kiddie Ride. Contassions: Want Hanky Parks. 

Mendota 5weecot,, Festival, Aug. 7-8; Princeville Homecoming, Aug. 10-11; 

Rockford, St. Ambrosio lot, Aug. 13 -19; Fairbury Fair, Aug. 21.23; all in Illinois. 

BILL GULLETTE 

TEN -GEORGIA FAIRS -TEN 
FORMERLY PLAYED BY LEO LANE 

OPEN SEPT. 10, CRAWFORDVILLE, GA. 
Want Bingo, Long Range. Age & Weight. Will book SIx Cat and Buckela lhal s ill 

ark for quarter and halt. Di ¢¢ers fMr. SIM. Dream contact, alun tNOrman Brooks, 
please contact. Will Llgh[ Plent. Slim Milliken, contact John Keeler. All 
Hanky Panks rcasnnae privllr Re. Popcorn. Flnax, Sno & Apple,. Gla.es Pitch 
Cookhouxe xold. wonderful roule for Min rtrel. went Family Show& Can ux more 
HWea. \Lyot have you. 

Concessions and Shows, contact Pictes and Rida Help, contact 
ROY TIRRS JOHN KEELER 

703 Whitaker, Savannah, Ga. Box 1359, Sr. Augustine Beach, Flc 

when answering ads . . . 

Say You Saw It in The Billboard 
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WANTED 

ANNUAL NATIONAL 
CLAY WEEK CELEBRATION 
AUGUST 27SEPTEMBER 1 INCLUSIVE 

URICHSVILLE, OHIO 

CONCESSIONS 
LEGITIMATE EKILL GAMES OF ALL 
KINOE, INCLUDING SCALES, 3HOOT 
ING GALLERY, ENORAV rT JCW ELRY, 
POTTERY AND GLA51 PITGN ES. ALSO 

FLOSS, CAaM[L CORN, 
FRENCH FRIES AND OTHER CON; 
FCCTIONERY PRIV IL[GES. 

FOOD AND DRINKS SOLD. 

ALSO WANTED 

TWISTER RIDE 

IMMEDIATELY 

All Fairs Till November, 
Including Kingsport, 

Knoxville, Nashville, Tenn.; 
Atlanta, Columbus, Savan- 

nah, Ga.; Pensacola and 
Tallahassee, Florida. 

All Inquiries 
GOODING AMUSEMENT COMPANY 

1300 NORTON AVE., COLUMBUS 8, OHIO PHONE: AX 9 -1193 

BARBARA LE MAY 
WANTS 

Girls for the best route of fairs in Indiana 
Dancers and Bally Girls. Free board and big money, featuring the 
most beautiful costumes on the road, solid sequin gowns- Tina Dorothy 
Vaughn and others who have worked for me. come on. Booked for 
all winter's work in night clubs. Now with the cleanest show on the 
road. Wire or come on, 

Care BILL CEREN'S MIGHTY HOOSIER STATE SHOWS, Bicknell, Ind. 
P-S -Also need good Canvasman. Must be able to pull 33 -foot semi, 

Carnival Routes 

Continued front page 6'S 

Rogers Bros,: (Fair, Princeton, Minn e-8; 
13{15, Farmingt0a 9-12; IFalrl Mora 
13 -I5: IFair) Grand Rapids 

Rohr's Modern Midway: Cullom, Ili.. 8 -11. 
Rose City: Jonesboro, DI.; Puxlco, Mo., 

13-18. 
Royal American: Fort Will - Point 

Arthur, Ont.: IFalrl 14 -19, Royal, Jack, Am.: Dillon, D. ; Clio 13-18. Royal nited alto Estherville. .. 6 -6; 'Fah. National 10 IL; ylug 17 -11; Manning 18-18. 
Rumble Greater: ft cells, Ky., 7 -1 l; (Feicl Providence l4 -IE. 
Schafer's Just for Fun: (Fair, Wilmot, Wis 8 -12. 
Shamrock: Fairbury. Neb, 7 -10. 
Shop-ORama: Coldwater, Kan., 6 -8; Ash- land 9 -11, 
Shorter'sI Harmony, Minn.. 7.8; Houston 9- 

11; McIntire, la., 14 -15, 
S'ebrand Bros,: (Fair, Great Falls, kfont, Silk City Combined: Martinsburg, W. Va, Bitten, Curtis: Lewisville, Tex., 9 -11; Den- 

'son 16 -18: Mesquite 27 -25, 
Sker2eck: Ellw'aut ee (Saginaw,, Mich 

7 -12; IFair) Ludington We. 
9 Geer Clyde: k111e Run, 

I Falr 1 Berkeley' dus, W. 
Wis., 

I6 -12. 
Snapp Greater: Fond Inc, Wis., 6 Star CO.: (Fa1rl Houston, Mo.; Helena, Ark., 17 -]8, 
Stephens, C. A.: Grundy, Va, 
Stephens, Otto: Muria), Ie., 7 -8; Corydon 

10 -I 1, 

St :pe'a: (Fair) Arlington, Minn.. 9 -12, 
(Fair, Elk Hirer 13 -15; (Fair, Webster, 
Wis., 16.18, 

Strates, James E,: Erie, Pa, 
Strong's Amusement: Clarkson 6 -7; ¿Fair) 

Loup City 11.14. 
Slumba's Tri- State: Osceola, Neb., 8 -10, Sunny, A. J,: (Fain Attica, O. 
Sunset Am. Co.: (Fair) Rochester. Minn., 

7 -I2: IFair) Decorah, Ia., I6 -19, 
Sylvester, Ernie: Crisfield, Md, 
Tatham Bros.: (Fair) Bloomington. Ill.. t -9. 
Tennessee Valley Am.: (Fair, Murfreesboro, Tenn,; 'IFair, Clarksville 13.18, 
Thomas, Art B., No, I: (Fair, Fairmont, 

Minn., 8 -12; Springfield 13.15; train Montevideo 16 -19, 
Thomas, Art B No. 2: Pocahontas, Ia., 6-2; 

Rockwell City 9 -12; Cherokee 13 -15; Glad - brook, I8 -18, 
Thomas Joyland: (Fair) Indianapolis. Ind. 
Thomas, W. A.: Sutton, Ncb.. 7 -a; Tilden 

10 -11; (Pahl &pnlding 13 -15; lFaìr, 

MIGHTY INTERSTATE SHOWS Want }or solltl vault of Fain bepinni n9 Au9ut1 ]0, confinuins its ru Novem Der 17. SHOWS: Any 
Talker 

family -t)ts Snows with os e9 sl.r", t. Jimmy Reach ante Side Show Talker and Acts, sell 
exclusive 

and drive eeml. CONCESSIONS: All Concessions open, open midway. No exclualve < cent on Popcorn. Candy Apples. Flou. 9no Cone. Openlnl [or all l fik:T,It Merchandise Conceesfone. Also Lonr 
Ice Agentse for SklllotrlRamieo Clothes, PM. Six Cater Burke[ 'Will brook two MIN Camps, must wear American clothe.,. HELP: Want experienced CrnlTal Electrician who knows CM Diesel Plants, Want Mechanic with tools. Want 6renle Artist pod Painter, Want Show Carpenter and Bullaer. Want Griddle and Want ra for Cookhouse. Want klan to take chaise or nt°kiOnL Hot D Slane. Want Billposter with c r truck to loin o Rant kta Forer Caller will Dock eel, for balance season. 

wire 
DE HELP: Foremen for 3aYdeY Perils Wheel, Tilt, Chalrplane; Second Mrn on all Rides; lop wales; Da Yda)' every Wednesday. 

Replies to II. B. ROSEN, Hazard. Kentucky 

MORGAN COUNTY FREE FAIR 
WEEK AUGUST 13 TO 18, BERKELEY SPRINGS, W. VA. 

Wont Ball Games, Duck Pond, Hoopla, Glass Pilch, Age and Scales, Photos, Pitch 
Till You Win, gasket Ball, Swinger, HiStriker Penny Arcade. Will book Tilt, Pony 
Ride, Octopus. Wont Spit Fire Foreman, General Ride Help, Truck and Tractor 
Drivers, Agents for office Hanky Pank, Girl Show, Monkey Show, Acts for Side Show. 

All replies: 

GEORGE CLYDE SMITII SHOWS 
Six Mile Run, Pa this week; Berkeley Springs, W. Va., next week, 

PAN -AMERICAN SHOWS 
14 continuous Fairs- Arkansas, Louisiana, Alabama, Florida. Closing Baton Rouge 
Christmas week. Starting Mammoth Springs Soldiers 6 Sailors' Reunion, August 13. 
Want Hanky Pank Concessions of all kinds -Bear Pitch, Lead Caller,. Shot and Lone Ranee, Ice Cream and Custard, stilt Cent,. Johnny Reed wants Crind Stor. I'll=". Concession ffelp to and down, Book set of Di{ren. Want Shows -Snake Show ODerd 

Girls. 
Ma Rarer nil A Is for 

on. 
rk Gi 

Girl 
ors Ior .ildlife,l Show, Dancer and Cfrls. Pay Wheelock. c 'Will 'book (:ill Show, Wildlife, Unborn end Diner Shows that do not tootllct lidid llel m=ane Ior Till. Octopus, Wneel, Auto Cara. Second seen on all Bides; must drive W'anl Lol Alan who can layout lo[ and Plde Superinlende nt. 

JOHNNY R'ARD, Mgr., Osceola, Mo., this week. 

WANTED 
FOR 10 WEEKS IN VIRGINIA AND NORTH CAROLINA, STARTING AUGUST 27 

Hanky Pankt of oll kinds, Bingo, Cook House. All Concessions open, one each of following: prefer one reliable operator for all -Buckets, 6 Cats, Pin Store, Roerle, must work according to instructions. Agents for P.C. or will book with Honkies. Shows of oil kinds with equipment. Foremen and Second Men on Wheel, 32.91. Jenny, FlyoPlone, Kid Rides. Top pay and percentage to reliable men, 

LEO LANE SHOWS 
P. O. BOX 339, VIRGINIA BEACH, VA. 

TENNESSEE VALLEY SHOWS 15 COUNTY SEAT FAIRS M'ant Bln[o, Lead Callers. Fish Pond and any Hanky 93 s. Reasonable LIT, ere. Slx Cats, Buckets and Swtarer open. "Cedar Foote BIII 
Grind 

BIII Pike, Furl I.IVIn Felon n0 otners, contact.' Want Dally with one to four GrÍnd Blare, must have Hanky Punks, \ \"111 book any Grintl Jhnws,', ;-° y, Ceek, etc. RIDE HELP: Want Foremen for Wheel. Merry -Go- Round, Rollopla ne. No drunks. Wire or come o, 
t MURF RE í560R0, TENN., FAIR, THIS WEEK. Theodore Meadows, Owner Sailor Moran, Bus. Mgr, 

WANT AGENTS 
Want one Wheel Agent with outside. Must he capable and reliable. Only Wheel on Show. Also want Agents for newly built and beautifully flashed Blower. Show ha; 14 more weeks of outstanding Fairs, Want Agents to join at Mayfield, Ks., Surds, Aug. 12, All answers to 

11901,11Y YOUNG 
L. J. HUH SHOWS, AHamont, Illinois, this week; Mayfield. Ky., next week, 

STOCK TICKETS 
1 Roll S 1,30 

II: 4,50 
Ie 

5 % 
Rolls 4.15 

:s Rolls Is.Is 
H RoIH 2x.00 

IDO Rolls N.00 
ROLLS 2,000 EACH 
Dauer Couwm 

DO0.1 Prices 
No C.O -D Orders 

sire: Sin[I Tkt MI 

TICKETS 
of every description 

Wheel tickets arree to 
stock /Or ;mmetl;lle soi D 
ment. 

THE TOLEDO TICKET CO. 

Toledo 12, Ohl 

SPECIAL PRINTED É 
Cath With Ortler Prim _ 

S 2,009 6 2,M 
4,000 7.40 c 
2,500 4.70 
4,600 1.20 

6 = 
7o.50 

a 

INN* 
t27Á0 

¢ 1,000,00909 ]s0.o4 ° 
C 

Central City 18 -18. 
Tidwell, T. J.: (Fair, Hill City, Kan,; IFalrl Sylvan Grove 13 -18, 
Tinsley, Johnny T,: Newland, N. C.: Spruce 

Pine 13 -18, 
Tip To: Mondovi, Wis., 9 -12; Baraboo 

6 9. 

Tivoli Expo.: Burlington, Ia.; (Pair) Du- 
Ouque 13-18. 

301h Century: Mason City. Ia., 8.12; Owe- 
n 11 -19. 

Uncle Joe's Amusements: Wellington, Tex,; 
Wheeler 13 -18. 

URII<d States: fFairl Oak Hill, W. Va.: (Pahl Matcwan 13.18. 
Victor Am, Service: Barton, Vt., 18 -19, 
Victory Expo.: Carriroao, N. SI., 7 -9; Brien II -1S, 
Virginia Greater: Crisfield, Md.; Cambridge 

13 -18. 
Wade Greater: WAIN Pinronnh:g, Mich., 

8 -12; IFalrl Lowell 14 -17, 
Wade, W. G.: Warsaw, Ind.; Mason, Mich 

13 -18. 

COUNT STORE AGENTS 

CHUCK DUMA 
SANDY BEACH PARK 

RUSSELLS POINT, OHIO 
Phone 4 -6681 

6:30 P.m. te 11:00 p.m, 

WANT 
Agents for Hanky Punka, Rnrkem and ('eta for a s fie route of Yair, n uu m ìdd le of Nall 

wire. 
Drunk,, .ta >' ul,rre 

L. 
CaII r 'Ire. 

A. Bolenbarker 
, Floyd Rile shows 

Knox ville,lawa, Aug. 411; Iellowed by Eldora, lows, F+i r; NamplOn, Iowa, F+i r. 

LONG RANGE 
slounled on Ford 2 ton tab o nelne wob ln'a-epeetl r alle: 8 

Porno Lusts. and 6 Winchester Pump cash 
This L not Junk. Priced right [or cash sale. 

THORNTON E. HOAR 
19 Holbrook Rd., Nerth Weymouth, M+as. 

SHOWS WANTED 
30, Fairs, 25';, Still Dales, Sober Rld 
Men and Helpers, we pay Ilke you a foremen. WIII place Clean Concessions. Jim White wants Agents. 
C entert er lein Manchester, lewd, Fair 
Chia week¡ Boone, Iowa, Pree Fair next. 

Dy'er's Greater Shows 

WANTED -WANTED 
Agents for Bucket Store. elio will con- 
sider head to right party for Converse, 

and La Porle Fairs, No drunks. 
All answers: 

JAMES ELY 
c/o Blue Crass Shows. Converse, Ind. 

FOR SALE 
EVERY SUPER ROLLOPLANE 

Ride overhauled In May Both motora 
und. New chains. new bearing.. 

]918 3U11. Frnehul Trolle,', i3,OW.W. Ride oreratinr now. 
TURNER SCOTT lie N. Orandvlew Ave, 

Dacron. tarn, FI.. 

Wallace Bros.: Janesville, Wis. 
W. B. J,: IFalrl New Albany, Ind., 1-10; 

(Fall, Gaston 14 -18. 
Weal Coast, No, I: Wait, Gresham, Ore,; 

Yerka, Calif., 18 -19. 
West Coast, No, 2: IFair, Napa, Calif.; Irai, Paso Robles 13 -19, 
Western: Mount Vernon, Wash., 8 -12; 

Lynden 15 -19. 
Weydt Amusements: Westfield, Wis.; GU- 

lett 16 -19. 
Wllber'e Wolverine: Athens, Mich 8 -11; 

Grayling 13 -19, 
Wilcox, Dick: Fort Kent, Me.; Houston 

13 -18, 
Williams Amusements: Galax, Va, 
Wllaon Famous: IFair/ Cambridge, III. 

7.10; Sheffield 15-17 - 

Wolfe Am, Co.: Cape Charles, Va,; Weir 
Rood 13 -18, 

World's Finest: North Batlleford, Bask 
e -8; Prince Albert 9 -11; Three Rivers 
Que., 18 -23, 

World of Aft., Presque Isle, Me, F182.1 
World of Plea.,111, Jackson, Mich.; Ba 

City 13 -13. 
Young. Monty: Caldwell, Idaho; Goodin 

13-18, 

PARADA SHOWS 
Want Ride keen. Truck Drivers, Ticket Sellera. N'ont Hanky Punks. BlnYO for xanaa, .not.. want crina snows Len eg1-11 ,. Want AYentx, elx Cal, Rucker, 4 äo11 le, RoILAeall. Ir you ed '' Fey, rad this Boute. If You Dooze. chase or lust lour -DETO L'R. We play two Fairs Dcr weeR pod no Fiai, 
for fool.11;e. Can /ovnis, 
Aug. 1; City Kan., 

Aug. 20- 21-22; 
1S-M; Paola, Kan., Fair, 

Fair, 
]0- 21-2]; Grn Kan St. Fair, 

Aug. .31;]L G+rnett, Kan. Fair, . 2.: 1G]1; LaDOr D+Y. Sept. ], Severy, Ken.l Langton, Kan Fair, Sept. 47-e; B+xter 
Springs Kan Celebration, 1]- 14 -15. Oul 1111 Nay. 11 -than the els Veterani DaY, Cane., Kan, This Route hanonev, com.o. 

H. C. SWISHER, s above Route, 

ELKS' CLUB FAIR 
August 13 thru 16 

LAST CALL LAST CALL 
WANT 

RIDES: Any Flat Ride or Kid Rides net 
conflicting. 

SHOWS: Girl Show, Side Show, Snake, 
Funhouse, what hove you. 

CONCESSIONS: Stock Concessions, 
Agents for Pin Store and Chip Outfit. 
Contact: COUNTY AMUSE., Roger Lud- 
low Hotel, Norwalk, Conn. 

Temple 8 -5548 

HUTCHENS MODERN MUSEUM WANTED TO JOIN AT ONCE FOR LONG SEASON OF FAIRS 
1 Rnod S,de Show Attraction, 2 Clrls nr Women for Illuxion, I Itssil Seller Lrwis. answer r. al+u .,'ant Inside Lecturer. 

JOHN 'l'- HUTCHENS 
o Tivoli Exposition ssr4 Burlin9to n, la., this wek; Dubu9ue, la., 

nett week. 

WANT COOKHOUSE & GRAB 
Want for the Little W'orld's Fair at Brodhead, 1,. Ana, 1318. and balance of season, Cookhouse and Crab, none on show. xt;,rting Brodhead, Contact 

DAVID J. I1ULS 
e o sees Old Reliable Shows, Inc, 

Campbellsville, Ky, 

SACRIFICE 
Sickness --No B +lents, 

slI 
n 

n. 
o 

l oc 
om pk 

VIA. Dvan 
(very 

3 P..t 

;louse ni....lane° m mummer.. l outht lh elk, no reasonable (fr orlll be refused !or lite enmDlele plot. Come and 
take "ad look. One spot win Y111 the price. B. NESSL[R, Jck's Unibad Shows, Marshall, III, 

PARAKEETS 
CAGES 

Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -HOUR SERVICE 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 South Myrtle Avenue 

Monrovia, California 

WANTED I 

GIRLS 
Dancers Show Girls 

Waitresses Novelty 

Exotics Musicians 
Good pay- Sfeady work 
TOMMY THOMAS 
Club Mardi Oras, 91 Duval St, 

KY WasL Fla rida 
Phone 2.9147 altar 9 P.M. 

AVAILABLE AFTER LABOR DAY 
For spots in Virs ;nia, North c.o., 
South Carolina antl Oeomia: Eli Fartas 
Wheel, Kiddie Auto Ride and Train, alw 
Popcorn, Candy Apples, Write: 

SCOTLAND RIDES 
Box 207 F+yeltev ;Ile, Pa, 

RANTED 
CONCESSIONAIA e:S TO OPER ATF. TEN 
CONCESSIONS AT 

12324:33.36.. 
EHTO. JUBILEE, A[tc. P' Food. Jar, Bullys, etc. Phone 

DAVID PARRY 
Chesterton, Ind, EMI, 59101, or writ fo mt in tare of Che .terton Refa;l Mer 
without 

Asan, Fond t'anceswian available 
,r lthnul enuipment. 

WANTED 
Agents for Six Cats, Buckets, Swinger, 
P.C. for twelve weeks of Fain to join 
of Waterloo, Quebec, August 10.12. 

WALTER McKLOSKEY 
Care Green Shows 

WANT 
Bucket, Bee Hive and Percentage Agents, 

AL ZELLERS 
o Frame Greater Shows 

Cortland, N. Y., this week 

BUFF HOTTLE SHOWS 
WANT FOR SPRINGFIELD, MO., AUGUST 11.17 

Concessions that work for stock and hove element of skill oa Pilches, Hoopla, 
Boll Game, Dort or any Shooting Concession. Will sell Exclusive on two Gloss 
Pitches on No. 1 Show for balance of season, Need Photo Gallery or ony Grind Show not conflicting. (Mon with young blood fun House, a e you coming?, 
Will book Round -Up, Scrambler or any Ride we do not have for Springfield. Want 
for Princeton, week August 12- Mechanical, Snake or any Show not conflicting. 
All kinds of Concessions that work for Merchandise. Will book one e non - 

conflicting major Ride for Princeton. Want Tilt a- Whirl, Ferris Wheel, Flyoplane 
and Caterpillar Foremen. Wont Agents for Scales and offic-owned Honky Ponk 
Concessions for Springfield, Mo. 

All replies to BUFF HOTTLE, Lincoln. Ill., this week. 

JACK'S UNITED SHOWS 
Want for Clark County Fair, Marshall, III., this week; Gillespie, Ill., on the streets, 
and continuous route of Street Celebrations and fairs to follow, including the big 
Tri -State Fair, Cairo, Ill. Out till Thanksgiving in Louisiana, then my Florida Fairs. 

Want Honky Punks of all kinds. Slim French, call me. Shows: Need Snake, 10 -in -1, 
Fun House, Glass or any Grind Show. Russell Cooper wants Bucket Agent. 

JACK SETTLE JACK O'HAVER 

67,000 ACTIVE BUYERS read 

The Billboard Classified columns each week 

;opyryl aterial 
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RIDE HELP WANTED 
Capable Man to maintain Schiff 
Coaster and three new Kiddie Rides. 

Year round work. Write, wire or 

MORT MESSIAS 
Box 72, Jacksonville Beach, Fla. 

do Coaster Park 

DODGEM FODEMAN 
WANTED 

16 NEW CARS AND BUILDING. 
SALARY -- 5150.00. Must be sober, re- 
liable and have references. Send Phalle 

umber where you can be reached. 
Wire don't write. Address: 

BOX 803, c. o Billboard Pub. Co. 
390 Arcade Bldg. St. Louis 1, Mo. 

CONCESSIONS WANTED 
For Old Settlers' Reunion, Cissna Park, 

III., Aug. lsla. 
Ball Game, Fish Pond, Phaloo, Bumper. 
HDODIa, Pitch TIII-U -WIn, Cork Gallery. 
Short Ra any non contllcUnf Store 
working for stork 

Contact: Dr. Osborn 
Cissna Perk, III. 

******GEM CITY SHOWS ****** 
Ty 

T 
* 
* 
4( 

4( 
* 
* 
y 

Ty 
Ty 

Ty 

yT T 

WANT FOR MISSISSIPPI VALLEY FAIR, DAVENPORT, IOWA 

7 DAYS -STARTING SUNDAY, AUG. 12- SECOND BIGGEST FAIR IN THE 
STATE, 230,000 PAID ATTENDANCE LAST YEAR -20,000 CHILDREN ON 

KIDS DAY. DAY AND NIGHT ATTRACTIONS -BIG NAMES, BIG REVUES 
AND BIG SPEED RACES. 

Followed by American Legion Fair in the Heart of East St. Louis, Ill., 5 Days. 
THEN THE BIG ONE -DU QUOIN STATE FAIR, DU QUOIN, ILL. 

9 Big Days -ONE MILLION PAID ATTENDANCE LAST YEAR -9 Big Nights 

CONCESSIONS 
Short Range Gallery, Photos, Scales, Darts High Striker, 
Ntch- Till- YouWin, Boll Games, Shuffle Alleys, Cork Gallery, 
Shoot -Till -you -Win, Hots, Jewelry, French Fries, Coke Bot- 

tles, Ramon Targets Hanky Ponks of all kind , Derby Racer. 

SHOWS 
10-in -1, Mechanical, Motordrome, Wildlife, 
Monkey, Fat, Snake, Illusion, Glass House, 
Monkey Speedway, Mickey Mouse or any 
Grind Shows. Very liberal percentage - 
10;ó above committee money. 

RIDE HELP 
Have openings for two good Foremen; 

also sober, reliable Second Men. Top 
salaries - long season. OTHER HELP: 
Bucket Agents. Useful people in all 
departments. 

SIDE SHOW 
Will give terrific proposition to Side Show 

with own equipment. 

ALL CONTACT: PHONE OR WIRE 

THOMAS D. HICKEY 
DON GRECO SAM GRECO 

FAIRGROUNDS, KANKAKEE, 

RIDES 
Round -Up, Rack -o- Plane, 
Picric Very Very liberal percentage. 

KANKAKEE COUNTY ILLINOIS 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 

INGHAM COUNTY FAIR-6 DAYS AND NIGHTS 

AUG. 13 THRU 18, MASON, MICHIGAN 

-CAN PLACE - 
LEGITIMATE CONCESSIONS OF ALL KINDS 

ALL OUTRIGHT SALES PRIVILEGES AVAILABLE 
(Popcorn sold) 

Frank Bombino wants Women Lecturers for 2 Grind Shows. 

All replies Western Union only 

D. WADE, W. G. WADE SHOWS 
Warsaw, Indiana, all this week.' 

RALEY BROS.' EXPOSITION 
Cleanest Show on Earth 

NOTHING BUT FAIRS UNTIL SECOND WEEK IN NOVEMBER 

Need at once, two Major Rides not conflicting; buy for cash, book or lease. 

Place any Stock Concessions. No gril anytime. Family -type Shows not 

conflicting. Place Bingo at once. 

Roxboro Road, Durham, N. C., this week; Roanoke Rapids. N. C.. next 

week; wire, no phone calls. 

HAROLD RALEY, Mgr.; ETHEL RAY, Secy.; FRANK DICKERSON, Gen. Agent 

444.11p 
WANT -WANT 

FOR 

The Great Pocahontas County Fair 
Marlinton, West Virginia, week of August 13, six days. 

PLACE Merry -Go- Round, Ferris Wheel, Kiddie Rides, what 
have you? 

SHOWS -Girl, Side Show, Snake, Fun House. Wont Coaster. 
All concessions open- Bingo, Pop Corn, Cookhouse. Will sell 

exclusive on Novelties, Grab, Custard, Scale and Age. 
Come on. All answer 

SECRETARA', Marlinton, W. Va.. Western Union. 
. NNKN1111K4N'1Nr 

BIGGER THAN ANY STATE FAIR!! 
RIDES WANTED FOR MONTH OF SEPTEMBER 

BIGGEST EVENT IN ST. LOUIS SINCE THE WORLD'S FAIR. 

30 BIG DAYS ON THE RIVER FRONT -NO UPS OR DOWNS. 

Address: Mid- American Jubilee Concessionaire 
108 So. 4th St. (Phone: CHestnut 1 -20481 St. Louis 2, Mo. 

P.S.: CAN BOOK HI- STRIKER AND LONG RANGE, GOOD TERMS. 

ADVERTISERS 

know exactly what 

THE BILLBOARD 
delivers because The Billboard is a 
member of the Audit Bureau of 
Circulations. 

WANTED 
Foreman for two Kid Rides. Also Elec. 

Irician, salary and cut -ins. 

GREAT WESTERN AMUSEMENTS 
Faith, S. D.. Aug. 6 -12: Rapid City. S. D.. 

Aug. 14 -19. 

e 

JAMES H. DREW 
SHOWS 

1 
Cleanest 

Finest 
Most 

Dependable 

GREAT WABASH VALLEY FAIR, Terre Haute, Ind., Aug, 11 to 19 Inclusive. 8 big days and nights, Including two 

Sundays. Followed by Ashland, Ky., Clinlwood and Pennington Gap, Va., and a continuous roule of bona fide 

Southern Fairs unlit Mid November. 

CONCESSIONS: Plat. Nayauea. Hts, uatara, Ball cames. """vs: ont m r crfna r cony snow tnal tatare to the 
Derby. Jewelry, Amade. Chocolate DID. Lemonade I whole family. \lobe be fen 

Shake, Foal Long Baskght and all kinds of whoF. 
have. 

HELP: Can place experienced 
drivers. 

Men who ara licensed 
ndise and Outright Salo Stands. Wirt whet you have. tror lac 

Circus for RIDES: K'iil place o r Two n 
Fair 

lrllnR Rides for the WANTED: week Weal or 
November Wonderful 

the Panama Fia., 
Terre cloute. intl.. Fair mal legiti- 

mate 
firrt week Wonderful for 
Attractions on Solid circuit of Fana north and south. 

All replies via Western Union or phone Fairgrounds. 

JAMES H. DREW SHOWS 
VALPARAISO, IND., ALL THIS WEEK 

8( La r utIWiitlNgOÍ09Ky486glEgKIRk l# lx arxTx 5tXTxx 7K'XU AW4.lKMel fii'XiuUC7tb1M lclA3. 1>!Dl IFTxe! 

pT 

>y 

X:8:!8 ttDt 

MISSOURI STATE FAIR 
August 16th thru 26th, Sedalia, Mo. 

INDIANA STATE FAIR 
August 29th thru September 7th, Indianapolis, Ind. 

Some space left for legitimate Merchandise Concessions and Eating and Drinking Stands. 

WANT: Experience Second Men for all Rides and General Help in all departments. 
We pay union welfare for hospital, sickness and death. 

NO SHOWS OR RIDES WANTED RIGHT AT THIS TIME UNLESS IT IS AN OUTSTANDING 

ATTRACTION. 

All Address 

CETLIN & WILSON SHOWS 
This week Ionia Free Fair, Ionia, Mich. 

ATTENTION 
SPORTS PEOPLE 

Wrestlers for Elimination Tournament, 
October 24. Weights from 112 to 160. 
Must be able to work and shoot if 
re<essary. 

BOX 285, Kansas City, Missouri, 

CONCESSIONS WANTED 
411 kinds, except Popcorn. No eypsiea. 

. Fr Reesville Centennial, August lilt) 
Waukesha Labor Celebration. September 
1 -3. 

A. W. STREHLOW 
P. O. Bpx 

'resew: 
Wis. 

Phone: LI ] -a]a] 

WANTED 
FOREMAN FOR FERRIS WHEEL 

165.00 Still, 573.00 Fairs. 
One spot weak. Vou ten cut It. Contact 

BEN PROYER 
Faith, 

p 
fG 

rDl WAustpe. rn 
4 

A2m; uRamletl n la 
C IIYr 

tchen answering ads . 

SAY YOU SAW IT IN 
THE BILLBOARD! 

..UWtì#nMrax;Xi,xalx.zslt..n3t?t]fNfuDiptps05.afg. 

TIVOLI EXPO SHOWS 
Dubuque County Fair, Aug. 14.18. Want for one of Iowa's largest Fairs al 

Dubuque, Iowa. Attendance last year was 50,000 in three days, this year a 

ffve.day Fair. Ten more weeks of big Fairs to follow. 

CONCESSIONS: Hanky Ponks of all kinds. RIDES: Want to book one mayor Ride 
and one Kiddie Ride for balance of season. RIDE HELP: Want Ferris Wheel Foreman 
and Help on all other Rides. 

Contact It. V. PETERSEN 
Tivoli Expo Shows, Burlington, Iowa, Fair, this week; Dubuque Fair to follow. 

BROWN'S TRI -STATE SHOWS 
WANT FOR BALANCE OF SEASON -ALL FAIRS -ACTION EVERY DAY 
Wo. Lake, Mlnn., Al/f. 49; Canby, 10.12; Morris, 1L19; Wheaton) P:Peftone, 
20-27! Howard, S. D., Fair i Diamond Jubilee, Au, 13.14: Webster, 2775; Parker, 
77 -1g; Tripp, Aug. 30-Sept. 1; Wagner, 2 and 7, Midwest's alfgest Labor Day. 
RIDES: Wì11 book major Rides not connlctin[. SHOWS: ìlechanleal, Monkey. Snake, 
10.1n 1. Fun House or any Grind Show. No Girl or Athletic Shows. CONCESSIONS: All 
Psi. and Drinks now open, Photo, Short Range. Glass Plteh, Coke Bottles, 6Cata, 
Buckets, Penny rcade, Carmel Carn. Cookhouse. pal Game, Hi Stryker or any 
not confllctlna. No llata or [ )'paiera. :weed o e Color Dart, o e Count Store AKent. 

Contact BILL CRAIG. All Contact as Per Roule. 

WANTED 
Bingo Custard, Six Cals, Cork Gallery. 

GEO. CLYDE SMITH SHOWS 
Six Mile Run, Pa., this week; Morgan 
County Fair, Berkeley Springs, W. Va., 
next week, 

KIRK DECKER 
WANTS 

Two Skill° Agents, one Pin store, BucRet 
and Swlneer Adent; also 6al Gunner 
and Girls !or Girl Show'. All addrss: 

KIRK ECKER 
Griggs Bros' SowDs, Richmond, Ky. 
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WANT FOR THE FOLLOWING BON% FIDE PENNSYLVANIA FAIRS: 

DALLASTOWN, AUGUST 13 -18 
GREAT KUTZTOWN FAIR, AUGUST 20 -25 
MEYERSDALE, AUGUST 27- SEPTEMBER 1 

MANSFIELD, AUGUST 27- SEPTEMBER 1 

EBENSBURG, SEPTEMBER 3 -8 
This Is the Biggest Labor Day Week in Pennsylvania 

HUGHESVILLE, SEPTEMBER 10 -15 
GRATZ AND ELIZABETHTOWN, SEPT. 17 -22 

EPHRATA, SEPTEMBER 24 -29 
NEW HOLLAND, OCTOBER 1 -6 

RIDES 
Good proposition for Ferris Wheel or other High Ride to join at 
once. Will also book Live Ponies and One Flot Ride. We have a 

great route for Rides, including the Ephrata Farm Fair, one of the 
outstanding Ride dates in the country. Have two big Fairs for complete set of Rides 
exclusive. Deposit required. 

Will book one Girl Show for Kutztown and balance of season. 
Side Show Manager with People or Single Working Acts for our 
complete set -up. No time to write, phone me or come on. A very 

liberal deal and long proven season for all independent Shows, such as Arcade, Wild 
Life, Snake Show, Monkey Show, Mechanical Show and Illusion. 

Age & Scales, Hats, Bear Pitch, Bird Pitch, Photos, Jewelry, Ball 
Games, Darts, Tip the Bottle, two Wheels and two Grind Stores. 
If you want space at Kutztown and Ebensburg, strongly urge you 
to contact us at once. Space very limited. 
Experienced Ride Help who drive semis. 

All replies to MORRIS HANNUM 
934 Murdoch Road, Philadelphia, Pa. Phone Philadelphia Chestnut Hill 7 -8176 this 
week; then Yorktown Hotel, York, Pa., August 13 -18. 

SHOWS 

CONCESSIONS 

HELP 

f:1 

GRASS S11 
FEATURING THOROUGHBRED ENTERTAINMENT 

Wanted for the Great La Porte County Fair, La Porte, Ind., 
week Aug. 13 thru 18, followed by continuous 

route of bona fide fairs until November. 
RIDES: Will book one or two more Rides for this outstanding date. Special proposition for Scrambler. 
SHOWS: Motordrome, Unborn, Fat People, Little Horses, Big Dog or any good Grind or Bally Show that 
caters to ladies and children, 
CONCESSIONS: Have a few choice locations open. All concessions that expect to play La Porte, please 
confirm space by wire at once. 
HELP: Foremen for Octopus. First and Second Men for all major Rides. Gene Knight can place Working Acts 
and General Help for Side Show. Edith Sullivan wants Readers for Palmistry. Bill Parrot wants Men to 
up and down concessions. 

All wire C. C. Greseurth, Blue Grass Shows, Converse, Indiana, all this week. 

LAST CALL LAST CALL LAST CALL 
For White County Fair, (ami, Illinois, Aug. 13.11; Lawrence County Fair, Bridgeport, III., Aug. 20.24; Carroll 

County Fair, Huntingdon, Tenn., Aug. 27 -Sept. 1. 

CONCESSIONS -Cookhouse, Grab, Photos, Custard, Floss, Novelties, Short Range, Long Range, Basketball and Ice 
Cream. SHOWS -Monkey, teaks, Illusion and Mechanical. Want Manager for office -owned Girl Show. Must furnish 
girls and wardrobe. HELP: Ferris Wheel Foreman and Second Men for Tilt, Kiddie Rides and Dodgem. 
SPECIAL NOTICE -Sherman Bunch wants Agents for Duck Pony and Pitch -Till -U -Win. Joe Solodino wants Hanky Pank 
Agents. Fronk Aschey wants Agents. 

All replies to JOHN PORTEMON'T, Brownstown, Indiana, this week. 

Your American Red Cross Is Always There After Disaster Strikes 

"I looked dow:i 
into my 

open grave" 

"MR. SENATOR ROSS, HOW SAY YOU ?" 
le the deathly silence of the Senate chatitber,the fresh- 

man Senator from Kansas looked down, as he put it, into 
his own grave. 

On deliberately trumped -up charges, the bitterly fanatic 
leaders of Ross's party were trying to vote President John- 
son out of office -because Johnson stood between them and 
their revenge on the defeated South. 

Ross, they knew, also disliked Johnson and wanted to 
punish the South. But, taking no chances, they had warned 
him to vote "guilty" or face political suicide. 

And now, on that historic May morning in 1868, the 
verdict had come to hang completely on his vote. First 
falteringly, then loudly, he gave it: "Not guilty!" 

That was sheer moral principle speaking. l dmi n l Ross 
refused to join a move he thought would wreck the historic 
powers of the Presidency. For this, he lost his future, lost 
his good name, and saved for himself only what lie had 
saved for everyone: our democracy. 

Into the whole fabric of American democracy is woven 
the steel -tough moral fiber of men like Edmund Ross. 
Braver even than battle courage, it has helped America 
become strong in many ways. So strong, that, today, one 
of the world's greatest guarantees of security is L.S. Sav- 
ings Bonds. 

For it is not American principal, but American prin- 
ciples, that back these Bonds. So, for yourself and your 
country, invest in Savings Bonds. And hold on to them. 

It's actually easy to save -when you buy Series E Savings 
Bonds through the Payroll Savings Plan. Once you've signed 
up at your pay office, your saving is done for you. The Bonds 
you receive pay good interest -3% a year, compounded half - 
yearly when held to maturity. And the longer you hold them, 
the better your return. Even after maturity, they go on earning 
10 years more. So hold on to your Bonds! Join l'ayroll Savings 
today -or buy Bonds where you bank. 

Safe as America -US. Savings Bonds 
Ihr U.S. Gnoernn,rnr darr nor per 

fig 
er 

Pebli 

'his adrrn ,,e,,:. (r rr donorrd 
br rhfe publirerioe in oeprrarion ihr Adrr.. Coun<i! and rho 

a/eaarinr ,hers o/ dmarOica. 

ROSE CITY RIDES 
Want Wheel Foreman and Foreman for 9 -Tub Octopus. Salary no object for top- 

notch men; better than good treatment, short jumps must drive. 

Address: DUTCH SCHRADER 
Jonesboro, Ill., this week; Puci,., Mn,, mat weak. 
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s ROS -. 
WORLD'S CLEANEST MIDWAY 

Opening Sevierville, Tenn., Fair. Sept. 3: closing Dothan, Ala., Houston Co. Fair late 
October. 

Can place Concessions of all kinds, Prize Every Time, especially want Bingo, Ice 
Cream Bars, Water Games, Coke Bottles. High Striker, Basketball, Scale and Age. 

Balloon Darts, Novelties, Jewelry and long Range Lead Gallery. 
Want Side Show with own outfit or any worth -while Show not conflicting with what 

we have. 
Foremen for Tilt, Wheel and Roll... to join here at Beach now. Must be licensed 

driven. If you have bee 

n 

with me before, get in touch. 

SIIAN WILCOX 
P. 0. BOX 144 PANAMA CITY BEACH, FLA. 
P.S.: Billy Siegriest, please call me, Adam 4 -2661. 

iWt) /41-0filv 
SO° 

Hendersonsille, N. C Fair, week of Aug. 13 to It Woodstock, Va., 

and Warsaw, Ya., To follow. 
CONCESSIONS: Hankies Novelties, Hi-Striker, Coke 8o1Nes, Long and Short Range 
Canaries. Will sell ex. Eats, Drinks, Basketball, Cork Gallery. SHOWS: Wllalife, 
any Grind Show; Pocket Book Harris, contact. Carlos B, own needs two more Girls 
for Colored Revue Show. 540.00 per week to start. Also want Front Talker, 10 % 
Contact at once. RIDES. Any Rides not conflicting. Pony Ride, Litt!e Dipper 
and Scooter. 

Write or wire Ross Manning, Hickory, N. C. 

WANT FOR BALANCE OF SEASON 

All Fairs, Closing Central Wash. Fair, Yakima, Sept. 27 thru 30. 

CONCESSIONS -6 Cat, Buckets, Balloon, One Ball, Short Range, 

Photo, Coke Bottles, or any Merchandise Games. 

RIDE HELP in all departments, Semi Drivers. 

Omah, Wash., August 6 thru 12; Hermiston, Ore., 14 to 18 

MEEKER SHOWS A CIRCUS 

HANK SHELBY WANTS 
Hanky Pank Agents for the Wisconsin State Fair at Milwaukee, 
August 17.26. Other State Fairs to follow. 

Agents for Over and Under Rule Tables, Over 12, Ballgames, 
Darts and Pitches. 

Contact me at Milwaukee at Greenfield 6 -3035 before 5 p.m. 
After 6 p.m. call at Knight Tower Hotel, 11th and Wisconsin, 
Milwaukee, Broadway 1 -3972. 

HANK SHELBY 
Note: Eddie Lloyd. contact Archie Gayer. 

WINNIESHIEK COUNTY FAIR 
DECORAH, IOWA, AUG. t6 TO 19. 50,000 ATTENDANCE 

ks.'ant Six Cats, Buckets, Hanky P,. ks. Batt Carnes and Pitches, Age and Weight, 
Jewelry Sates, Hi- Striker, Ice Cream open. 

HELP WANTED: Electrician for Transformers only. must drive semi; Little Beauty 
man, r . drive semi; also Second Men for other Rides, must drive, Want 

Athletic Show, Mechanical, Snake a. other Shows with own equipment; Acts for Stde 

SUNSET AMUSEMENT CO. 
Rochester. Minn.. this week; D h, Iowa, next 

COMPLETE CARNIVAL FOR SALE 
s. Ride.. Four :Major and two Kiddie All (Arlo, built Twelve Coneesdon.. trans. 
termer Truck .rills 75 K.V.A. All cable and ji :Hon boxes. 1111a Show to now 
operating: rAll be seen anstInle. POS,e>st011 m alter Septeber S. Will sell Rides 
srparatrl >. 't'It is equipment Is in new condition -ant Junk. Terms to responsible 
nettle.. 

BOX 0.731, c o The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 

IN R I FOIIII CITY. I\ D.. l' ALA. FESTII'.11. 
SEPT. 11.1S, ON THE PUBLIC SQUARE 

CONCESSIONS: CAN PLACE CLEAN. LEGITIMATE CONCESSIONS OF ALL KINDS 
NO OTHER KIND. 

SHOWS: CLEAN ATTRACTIONS THAT CAN SET ON STREETS. No Oid er Qeek. 
ACT. CAN USE 0000 HIGH ACT IF PRICED RIGHT. 
All replies to TOM L. BAKER, 2757 Madison Ave., Indianapolis. Phone: State 4.4561 

CHECK THIS DATE AND CONTACT NOW. 

MIDWAY OF MIRTH SHOWS 

A -1 AMUSEMENT 
Wants for Cissne Park Old 5elller Reunion, Aue. lS;lt, nit lone tease; south 

Olaylne Fairs tl ele. 
Bumper. 

Booked Charlotte alit Thenkfe an , 
l'an place eery. Conk Ilanse. Reny Fish Pond. Coke Bottle. Lone Range, short 
Range. Jewels)'. Mrr¢ D,lOil n mrle clore working far .t ark. Can 
Place Ace nl, fier Ball r:amo. Hi.Str ikerttSDin,lle. Pea Pool. Can Mace Perrin Wheel 
Farr'n1a 11. PUS; iVCl)' to Frite. 

CONTACT: JOHN H.A SEN 
71107 IRVING PARK BLVD. CHICAGO, ILLINOIS 

Phone: INdaendenc 39614 -11-11 e.m. 

CUMBERtAND YALLEY SNOWS 
FASTEST GROWING SHOW ON EARTH 

Wont for the following outstanding Southern Route of bona tide 
County Fairs, starting August 12 and ending October 13: 

Tracy City, Tenn. (Free Fair) Sparta, Tenn. (Free Fair) Dalton, Ga., Sept. 23 -29. 
Cookeville, Tenn. (Free Fair) McMinnville, Tenn. (Free Fair) Summerville, Ga. (Free Fair) ti 
Crossville, Tenn. (Free Fair) Manchester, Tenn. (Free Foir) Fort Payne, Alabama 

CONCESSIONS -Can place all legitimate Concessions except Cookhouse, Bingo, Mug and 
Mitt Camp. Good opening for Penny Arcade. 

RIDES -Will book one more major Ride such as Round -Up, Scrambler, Rock -o- Plane, Dark 
Ride or Looper. 

SHOWS -Will book or buy Glass House. Will book a complete 10 -in -1 with own outfit. 
Can place a Fat Show also. 

RIDE HELP -Can place Ride Help who can drive semis. 
Address all mail and wires to LAYOY WINTON, Carthage, Tenn.. Fair this week. 

P.S.: Aerial Acts and Ground Acts wonted far Sptmbr 10 -15, Warren County Fair Asc.ciotion, McMinnville, Tenn. 
Contact tab Smartt, Sac. 1............,_ 

_ :,... ::a` :\ ward:. a........ ..>`. :wrc.a.a.aw>na \a.a :.:. ..... :.o.?r :r- 

WANT WANT WANT 

TAZEWELL, VA., AUG. 13 -18 
Followed by 

THE GREAT WEST VIRGINIA STATE FAIR 
AT RONCEVERTE, AUGUST 20 -25 

SHOWS- Monkey Show, Mechanical City, Funhouse, Crime Show, Fat Show or any 
worthwhile Shows. 

RIDES -Can place Scrambler, Round -Up, Spinaroo, Rock -O- Plane, Twister, Rolloplane and 
two more Kiddie Rides. Our Fair route very good for rides. 

CONCESSIONS -Age and Scales, Hats, Derby Racer, Bumper, String Game, Short Range, 
Basketball, Roman Targets, Ball Games, Dart Games, French Fries, Hi- Striker and 
American Palmistry. 

Wire or call Johnny J. Denton, Mgr.. Lnehburg, Va., all this week. 

WILLIAM T. COLLINS SNOWS 
(AN PLACE FOR FAIRS, STARTING AT LA (ROSSE, WIS., AND ENDING TULSA, OKLA. 

WANT for office owned revue under the management of Jean Porter- Canvasman (Frenchy 
Goodwin), Man to handle front, Talker flee Erdman and Johnny Arnellis). Girls - 
Snooky De Witt, Shirley, Claudette. Emcee (Mickey Garner, answer). Want Girl to 
feature, also Bally Girls. All salaries out of office. 

SHOWS -Can place Grind Shows of merit, Motor Drome, Snake Show or any worthwhile 
attraction. 

CONCESSIONS -Can place a few more Hanky Panks. 

HELP -Want Second Men who drive and have licenses. Also General Help of all kinds. 

Address: WILLIAM T. COLLINS 

LA CROSSE, WIS., THIS WEEK; CEDAR RAPIDS, IOWA, NEXT, 

PENNSYLVANIA'S TWO OUTSTANDING FAIRS, GREEN COUNTY FREE FAIR, WAYNESBURG, PA., AUG. 13 -11; FOLLOWED BY INDIANA COUNTY 

FAIR, INDIANA. PA., AUG. 2025. WE HOLD EXCLUSIVE RIGHTS AND SPACE IS LIMITED IT 10TH FAIRS. CONTACT AT ONCE. 

CONCESSIONS: Novelties, Age B. Scales, Grob, Hots, 
Derby Racer, French Fries and all Hankies. 

SHOWS: MOTORDROME MANAGER wanted with Riders 
w. have new cycles and complete outfit. This is excellent 
opportunity for right m Must be capable operator 
with riders. These two Fairs alone pay tremendous grosses 
for Drome, followed by ten of the East's most outstanding 
Fairs. Can also Floc. Wildlife, Monkey Show, Animal 

Circus, War Shove, Mechanical City. JOE SCIORTINO, 
WIRE ME ABOUT INDIANA. 
RIDES: Place Fly oProne. Rock oProne, RoundUp, Twister 
and Caterpillar. 

HELP: Fritz, come in. Con place Men for Wheels, Coaster, 
Octopus and Kiddie Rides who drive semis. Good pay 
plus bonus. (Red. I wired you to Sarasota: wire rne, 1 

con place you.; 
Address oll moil. wir s and phone calls to 

1.1uß d D. Merfaes. (:en. Mgr.. or Harry (Iluxter) W'r.tbrool., Bus. )IRr. 
MORGANTOWN, W. VA., THIS WEEK. 

JAMES CASSIDY 
GLASS PITCH CONCE,'SIONAIRE:. 

PLEA. CONTACT. 

BOX 811 
o Billboartl Pub. fo. 

390 Arced, eltlt. St. Louis 1, Mo. 

F. C. BOGLE SHOWS 
Wakeeny, Kans., Fair next week; Stockton, Kans., Fair, Aug. 19.24. 
Sleek Cnnrrs.ios. Krebs, Shm Nos ll its, rte. Want Ktd Rides. LINO 

es, Wont Grind More Agents. 111' :u+l Shusss: <;irl Mechanical, Grind shuns, 

NESS CITY, KANSAS, AUG. 9.10 -11. 
P.S.: We have ten more Enirs plus ennY PaYAeY, Marlenen, Kane. Oct. a. 
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MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22, 0. AUGUST 11, 1956 

SHERMAN 

Master Painters Products tO 

Formula ith titanium. Inside, ou Hid, ready mixed 
paint In oil, white, not reclaimed product. One non 
U. S. measure, a ry ounce guaranteed. Packed a gallon 
cane to carton sold in canon lots only, $1.30. 
RICHARD'S CHROME FINISH Rad Yml x a, all - 
vurnes aluminum wínl. Exl..ior, interior, Tir r sting. 
Us: Iron, sf eel, 9alvanixttl /s, wood, brick, raelaton, 
furnaces end other metal. Cmlclly Pur, on gallo' 

, measure Every ounce guatanleed. b Pallor 
to Non. Sold rton lots only. (1.40 per allon. 

3 -PIECE PAINT BRUSH SET Pure bristles, volcan I 
Ise In rubber. S.N- °Iselar window frenf box, consists of 
1 ", Y' end 7Ly" ì a. A brush Ier painting p 

most*, 

ADJUSTABLE ANGLE WRENCH twist drnH set In reuHed 47:rá 
wooa .N d.r box fis.s spawn 

a-PC. N1 4, i F" floes QuahfY }heu heavy tlutY sliding clear viw 
steal Pollahad nsef Re lac9wree ,rent Par tlox. seta, í7.F6. handles Pa<kte oM fer to box Soltl 

/da. Iwo anlr í11.7e wr dox. sH. ! STILLBON PATTERN WRENCH 
I1D -PIECE DRILL SETS.Prom t,i 'te steel a inch sis IndividuIly boxed 
IVi" sins HeH erected Chrome .:: Per tex. f5Á0. 
t34í 6posit monta order er bank check with order, baler. C.O.D., P.O. e. ChlcNa. 

COOK BROS., 916 S. Halsted St., Chicago, III.1 

FREE WHOLESALE CATALOG -SEND FOR YOUR COPY TODAY 

GENUINE LEATHEE WENT TAG 
Ideal for gold embossing. Pol- 
Ished aluminum chain. Thíf item 
le terril as plue -away while 
RuanlitY 

is 
lxrs, 

CUFF LINK SETS 
MONEY CLIPS 

Deposit Required on 

All (.O.D. Orders 

SPECIAL 

3 CENTS EACH 

NO, 2046.5 

EXPANSION A 
PHOTO 'DENTS 

EXPANSION A 
PHOTO RINGS 

CLOSEOUTS 

PLEASE STATE 

YOUR BUSINESS 

FRISCO PETE 
226 S. WELLS STREET, CHICAGO 6. ILLINOIS 

Phone: Franklin 2 -2567. I4 -Hour Service, 

PARAKEET CAGES 
No. MI- Complete, 

" /SS ..smbla. 
Packed 40 fo carton. 

1 Carton (60 cages). $ .50 ea, 

In quantity lots of S 

cartons (300 cages). ,48 ea, 

4n. litill We carry c rn.Imt lin of I 
Concession b oP Mer - 
ekandie. ! /j Write for Catalog. 

V vilgi, ;il i t t State Rosiness in 
ü,J /lßf f,J1affi(N /®/fól/p. /cv First Lefler. 

WISCONSIN 
u 

LUXE 
1900.12 N. 3d Street 

IISCONSIN DE LUXE CO CO Milwaukee 12, Wisconsin iiiii. 4. 7.i/i/iii.A4 %,...iiiiii.WeSS40W .K..iiiiiiiiAO% iii /iiiii.4., AO :46%1iiiiiiiiiAiiiiii414i/A 

OVER 600 PINS AND (DENTS FOR ENGRAVING 
Expansion 'dents. 

Dot. 

Photo Expansions 

Dor. 5.00 

Pearl Anklets. 6r. ... 32.00 

CATALOG WITH 
NEW NUMBERS READY 

1 
twenty -tour (24) Inch 

heart or round necks, 

polished nickel or 

gold plated, at twenty. 

seven dollars (527.00) 
per gross. 

DEXECO, INC. 
Manufacterers of engraving Lowery 

$ 4.00 

FOR ENGRAVERS & 

DEMONSTRATORS 
191 SOUTH STREET. PROVIDENCE 3, R. I. State your business 

SEND TODAY FOR YOUR FREE COPY 
OUR 1956 GENERAL CATALOG 

IS NOW AVAILABLE 
IIIUSl rafln9 the 

ie. end 
GZ:;:: Lly n e rt tl 

Nm 
D en. 

antl He, nutl. Housewares, cric Appliances, 
Jewelry, W Dcohar, Clocks, Sluf/ed Toys, Birtts!, CarnivI 
Goode ntl Doiens of olhr Fasl Selling Lines. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Auctioneers, Wagon Jobbers, 

Agents, Salesmen, Distributors, etc. 
Our 75 -year record of Honest and Depend- 
able Ser vice s Your guaranlce of Oualífy 
Merchan0lte si lowas} wholesale prices. 

G El l Ri Rri BROS. N.FOURTH ST. MINNLAPOL5,!G11NN. 

MERCHANDISE TOPICS 
M. Gerber, Inc., which has been 

serving the trade for 57 years at 
417 Arch Street, Philadelphia, says 
it is featuring the hottest slum and 
plush toy values in the firm's his- 
tory. Jn addition, Gerber has a new 
catalog showing hundreds of low - 
priced items such as aluminum- 
ware, costume jewelry, novelty 
lamps, clocks, luggage, pocket 
knives, ball-point pens, leather wal- 
lets, field glasses, imported china 
novelties, balloons, plush toys and 
Beacon blankets. %%'rite for the 
firm's new catalog. 

Select Products, 1808 South 
Delford Avenue, Duarte, Calif., 
offers the trade its four -in -one 
razor blade tool which many call 
an outstanding pitch item. It's a 
paint scraper, straight plane, win- 
dow and tile scraper and curved 
plane and has many uses in the 
home. Fast turnover can be ac- 
complished with a dramatic dem- 
onstration, the firm states. Write 
for prices. 

You will be interested in a new 
gadget called Phono-Minder. It 
may' be clipped to any phone base, 
making paper and pencil always 
convenient. The pencil is attached 
ss ith a bead chain and a special 
slot holds messages. Phono- Minders 
are mounted on an attractive dis- 
play easel in sets of 12 and de-. 
velop quick sales as an impulse 
item. List price is 23 cents each. 
Write for standard trade discounts 
to Colson Bros. of California, Dept. 
P 7 -534, 8081 Santa Al nica Boule- 
vard, Hollywood 38. 

The Cel- Ton -Sa Medicine Com- 
pany, 1018 Central Avenue, Cin- 
cinnati, has been supplying medi- 
cine showmen, pitchmen and 
house -to-house sales people for 
over 35 years with tonics, lini- 
ments, Ointments, foot preparations, 

inhalers, oils, herbs, teas, creams 
and vitamins. The firm offers over 
150 items and carries liability in- 
surance on all products for cus- 
tomers' protection. All products are 
made by a manufacturing pharm- 
acist. Cel- Ton -Sa has its own print- 
ing plant which enables it to give a 

customer a selective color arrange- 
ment so that a particular package is 
tailored to specific requirements. 
Important to the trade is the swift 
service Cel- Ton -Sa achieves in 
making delivery, says the firm's 
Marvin F. Guyer. 

A new invention, Sew Strate, 
will fill a need for the 35 million 
sewing machine owners in the 
United States and the 5 million 
buyers of new sewing machines 
each year, according to Jerome 
Sayper & Associates, 1129 Ver- 
mont Avenue, N. W.. Washington 
5. By means of this product, any- 
one can sew straight every time. 
Any width seam may be sewn sim- 
ply by marking off the correct 
width on the guide. It i, not neces- 
sary to watch the needle. Sew 
Strate will fit any sewing machine 
and will sew as close as one thirty- 
second inch to the edge, blind- 
folded. Sew Strate has been ap- 
proved and adopted for use in 
blind institutions. 

Stock -Glaze is a new gun care 
product which may be used as a 
finish or be put over an old finish. 
It cleans, preserves, waterproofs, 
smooths and protects. It has re- 
ceived excellent mention from the 
National Rifle Association and is 
acclaimed by leading sportsmen 
and used by gunsmiths. according 
to Bumishine Products Company, 
8140 North Ridgeway, Skokie, Ill., 
which claims it takes just minutes 
to apply and lasts longer than any 
known finish. It will also remove 

(Continued on page 89) 

PIPES FOR Pl TCHMEN 
By BILL BAKER 

FRANK SULLIVAN .. . 

letters that he's back in Charity 
Hospital, Shreveport, La., where he 
recently had an operation per- 
formed on his legs. It seems that 
old Frank is having more than his 
share of evil glances from Dame 
Fortune. It will be remembered 
that just four months ago he did 
a 33-day stint in the same fracture 
factory. Frank would like to hear 
from some of his old friends includ- 
ing Fred Hudspeth, Chic Denton, 
Alexander Negus, Jack Waller, 
James Miller, Ned House, Beverly 
Barton and Earl Crumley. Any of 
the boys who might be passing 
thru Shreveport will find Frank 
holding down a bed in Ward 3-2L 
He would also like Fred Hudspeth 
to know that he's a little low on 
Pall Mall cigarettes. We're sure 
that Frank's many friends hope 
that he'll be up and out on the 
road again very shortly. 

A RECENT NOTE ... 
from Mrs. Johnny Regan indicates 
that she and her whizbang en- 
graver husband are operating 
around the vicinity of Chattanooga, 
Tenn. 

WE'RE SORRY .. . 

to say that we couldn't figure out 
what Leon Sadler had on his mind 
when he piped in recently from 
Venice, Calif. 

FROM SAN DIEGO .. . 

Eddie Diebold pens the following: 
"Here's another pipe. A couple 
weeks ago I sent in a pipe which 

was the first one in quite some 
time. I'm piping in now to tell you 
that I received several replies via 
Uncle Sam from people in the 
tripes and kiester trade whom I 
don't even know. I have realized 
the value of the Pipes column in 
The Billboard as a means of mak- 
ing new friends and hearing from 
the old ones. I just can't understand 
why more people in the pitch fra- 
ternity don't take advantage of this 
free service that is offered them. 
One not only hears from those 
whom you know and haven't seen 
in many years but even from people 
whom you have never met before. 
Believe me, fellows and gals of the 
pitch, if. you are on the road and 
like to get correspondence and get 
the feeling that you're 'with it' 
I've found the only way is to keep 
sending in. your pipes. It's quite 
a thrill. Find out for yourself." 

"IT'S ABOUT TIME .. . 

to pipe in and let the boys know of 
my activities," writes Todd Miller 
from McComb, Miss. "For the 
past several months I have been 
working automotive advertising in' 
several Southern State.: after win- 
tering in Florida. Fm glad to re- 
port that business has been good. 
By the way, where is everybody? 
I haven't seen any of the old- timers 
around and am wondering whether 
they have retired. Would like to 
read a few pipes from them in the 
column. How about a few pipes 
from Doc Miles, of med show note, 
and my old friend, Emmett Sparks, 
the sock man? I'm capably assisted 
in my work by Fenner Bishop. We 
are currently headed for Texas." 

WAIT TILL YOU 
SEE THIS BABY 
AT YOUR JOBBERS 

OAK'S 
NEW J_gyp, 0gßI 

94;/, A NAS 

REALLY COT /T- 

it's OAK'S famous 

nobby all dolled up 

as the most dramatic 

balloon ever to hit 
the street - 

EACH NOB IS 

A DIFFERENT 

SOLID COLOR 

PLUS All THE 81G 

RES 
FLASH 

FEATU 

PRE -STRETCHED 

TOUGHER- BRIGHTER 
Order No. 54BCB- 

Packed 1 Gross and 
a worker to the carton. 

BIRTHSTONE RING WITH 

HEART SHAPED "STONES" 

THE NEWEST SENSATION IN BIRTH- 
STONES. AVAILABLE IN ALL COLORS 
FOR ALL MONTHS. BEAUTIFUL HEART 
SHAPED SIM. "STONES" SET IN HEART 
SHAPED MOUNTING SURROUNDED BY 
7 EMBOSSED HEARTS. TARNISH PROOF. 
BULK PRICE -$9.00 PER GROSS 'PLUS 
POSTAGE,. OR 6 DISPLAY EASELS, 
EACH HOLDING 2 DOZ. ASST. RINGS 
AT $10.00 PER CROSS. 144 RINGS. 
MIN. ORDER 6 DOZ. ASST. SHIPPED 
POSTPAID FOR $6.00 COMPLETE. 
ALSO BOYS' IM. CAMEO RINGS, SNAKE, 
SKULL, BELT Er BIRTHSTONE RINGS. 
YOUR CHOICE $9.00 CR. IN MIN. CR. 
LOTS OF A STYLE. PLUS POSTAGE. 

STERLING JEWELERS, INC. 
1975 E. Main St. Columbus, Ohio 

SEND FOR NEW CATALOG 

COIL WORKERS NI-Ce;u `c°,, 
d 

I do not give men that buy my coils 

Best In Qualltrpeli/ion. Y Nw Low Price Esl in rewire 
$40.00 aros. BEST 1N PRICE 

0 

Wire. Write, Phone HAROLD NEWMAN 
UNIVERSAL, IGNITION CO. 
4754 N. Clark St- Chicago 40, III. 

Shop Phone: On9beach 1 -]499 
Horn Phon: LOn96ach le9f] 

ENGRAVERS :s MOO 
for 

Necklaces . Rings Samlples 
Bracelets - Anklets A Peloe 

Ci 
1844 h Ave. 

Saupro Co. cero 
S. 55t 

50, III, 

Nickel Silver 

MUSTARD SEED JEWELRY 
Necklaces. ..des. 

$6 a Dozen Earrings, Pins. J 
t5 °o t'e"'f- Balance C.O.D. 

W rile for free catalogue or our other 
merchandise. 

SANDRA CLAIR 
Il]] '"1,,va¡ New York 10, . Y. 

Phone: CHelsea ] -5610 

www.americanradiohistory.com

www.americanradiohistory.com
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Letter List 
Letters and packages addressed to persons to care of The Billboard will be 

advertised In this list two times only. It you are having mall addressed to you in 
our care, look for your name EACH WEEK. Mall I. listed according to the office of 
The Billboard where it is held, Cincinnati, New York, Chicago or Bt. Louis. To be 
listed in following week's Issue, mail must reach New York, Chicago or Et. Louis by 
Wednesday morning or Cincinnati office by Thursday morning. 

MAIL ON HAND AT 
CINCINNATI OFFICE 

2160 Patterson St. 
Cincinnati 22, 0. 

Parcel Post 
llueateln, Morels Hood. stn. W . &. sSe 

l8at), 601ILN Oaa. 201 
oepere4:47 

eL IOC 
Ruth, W'Ulfe Lee, 10e 

Adams, Mike 
flame. Pe[[y 

Alrott Choa. 
Aldor{, James 
Allen, Rof Frank 
Aearonoelsl Frig 

Asher, Cherie. 
Bacon, Earl 
Bain, icerZ 
Ba4ewtce, er 
Batatwlee Peter 
Barber, 11. Allen 

Anderewe, 

(Andrews', LO 
Barnes.. .pr.= 

Ármiñn.tROY Smokey B:rt Y' ÁóYn 

Barton, Ceo. 

Betlón', 
Say( and t\'. 

Bender 
tE 

Jack 
eenro ta. 
Berna, velyn M. 
Blekley, Jim i yen. 

RIn`t 
llo Mra 1.°:& 

Belle », yé a. Frances 
Bolen, Selve 
Boone. Arthur 
Borden, Ernie 

eotn aeo.( g 
'sien) BfpteTt, Wm. 

Hndll7 Henry 
BndY, Pat i Billy 

lEleetrlcLap 
Braayy Wm. 
Bl Mrs. Frances 
Brockman. Thad L. Brd. Fri,i 
Brooke, AeDel 
Brawn, ery i 

Jeade 
eryand, Chuck 
9uMlck. Edmund A. 
Burleson. air -Gene 
Rurnn Nm. E. 
camvbell, 
Caldwell, T. E. i 

Mrs. 

Sherfy's 
SPECIAL. 
SUMMER 
PRICES: 

LAVENDER SACHET BASKETS 
Made of tightly woven bleached 
rattan. Holds dried lavender flowers 
without spilling. Lech with colorful 
Plastic stopper. 

Reg. $110.00 per 1,000 
Special $79.00 per 1,000 
$45.00 per 500: imported 
lavender flowers, 10 lbs., 
$7.50. 

PATRIOTIC U. S. DOCUMENTS 
Authentic reproductions of Declara- 
tion of Independence, U. S. Consti- 
tution, Gettysburg Address, Bill of 
Rights-on aged parchment. 

Reg. $95.00 per 1,000 
Special $49.00 per 1,000 
$30.00 per 500 

DIAMOND MIRACLE 

POLISHING SPONGE 

Only ordinary water needed - no 
cap, n 

o 
detergent. Clean( and 

polishes windows, woodwork, cars. 
Just wet n wipe. 
Reg. 25c each. Special 13c each 
in thousand quantities or 15c 
in 300 quantities. 

MISCELLANEOUS SPECIALS 

Glittering Chenille Bumble Bees, 
assorted colors. 

Reg. $6.00 per gross 
Special $2.00 per gross 

Paper fish (Carp'. Bright colored, 
excellent flash -stuff with paper 
and suspend from ceiling, 

20" $5 00 per 100 
30" 3.90 per 100 
60" 5.90 per des. 

1M" 2.50 each 
160" 3.95 each 
216" 6.95 each 

Hawaiian Deeds - Authentic deeds 
for 1 square Inch of Hawaii. 
Reg. $75.00 per 1,000 

Special $39.50 per 1,000 

Any sample (except large fish!, 25, 

Sherfy's, Ltd. 
2126 Boyer 

Seattle. Washington 

co You're Always I. th..Shade 
With the Seuaatio.al 

f, ylleke7 
<i. 

GuaB W. 

Kna q James F. 

Kantáit 
Mn.LouÌ:y 

Leal, lñomae H. i 
Lane. Veronica 

LirklnR alien 
Lawson, l 
Layton, Far C. 

Lee, Jack 
Linton Alex 
Llttlollela lark 

(Stan An{tlo) 
Llvint1ttNOn. ht 
Lo[adop, MercUbahot7) 

Lon[, Mra Muriel Lotter, Merle Loarea. ]N 
Lucky tM SI n 
Lush, Doc Painter 

Lytleck, Seanor 
Lynch. AoDerla 
McBride, Edward 
McCarthy, Leo 

/Bickel) 
McClung. Leo 

McGovernñt DláÌti 
McLN[blln, W. A. 

or Mata J. McAelce. 
W1Glirelserq 

McTeaNe. & tr n. aaaam Loral raNeu, airs. BopMe alanpuaa. P.mn J. Mreh, V. A. 
Martin, Daisy 
MlMln P.arl 

?JUT!: 
Sam 

Mayer, VAT. 
Bronmp 

Binard. Cwlord lier, Leals ltealr, 
MMra $Yell 

lion i Mre. 
Art !Doc) 
Frank 
Looms» C. 
ß. & lBObDy) 
Mn. Ruby 
Nathan 
Frank C 
7nönpN M. 
Mfke 

Coleman, plcbard Me 
AIbeH M11á 

gollins. Herman Mlllt 
olllns. Jlmmr MIIk 

ondrf<k, RlchaM Mlllr 

AIblK 
Doke, Dano tr Klay 

Doke, Dano 1 Nerm 

COY BIII 
Cnhtree. Ham 
Crawford. Mrs. erne 
Crawford, Srra. & 
Çrawford. Jack Brochet. aw 

RoMrt i.. Moore, Bert 
Y. Franco Moore, Dean Wesley 

Betty Jean oo, Harry Z. 
{er, Thoa Horan, FAdle 

Dale, NIIIIamlCutllSn tl rtan HLewis P. 
Daniels, Ronnie Morse. Varian Da.ro, Jerome A. Mort. Cee 
Dausoo, Jerry Lurph, R. F. 
Davla, Pari tr Mra. MurnhY. Thomas 
Day, Andy Mumy. FdWaM i 
DeLap, Robe Norma 
Oswald. Frieda Wen. Fred E. 
Dean. Russell i, larcin h1n. Teng,) DNrapfr. Bay Hrer., wPu.m i 
Decker, JN. K. Ili' Joyce Norwood. Bob 
eftendall Glenn Novak. Jean emeter r... O'Connor Mra Betty 
rn)ke, Nosh O'Haver. Jack lPachl 

Audraborne. Chulee T. 
Denton, AI. fI L Karl 
Dercott. John OvsntneL Louie 
Don. ]Immle Burke 
Duncan, S R. Owen». alaudlne Dunnin, Don. Mgr. aige, Betb 
E.lG 

"&I la Motlele) 
P nkÌw; 

jn.W lib 

El,Harr( F Parmenttr' A err 
FEeddy, Marlon Pauerwn, Henry_ i 

wë" F,lç 
n :, 1:m9Ì 

Fvane, Joe s. 
Evan., Raz 
Eversohor, Few. 
varlen. Pam Tie": Farrell, Pat (hill! 

cams 
Fester, ra Daniel PRddl. FnnCla M. 
Flakier, 

MFrank Puteett. Mra Way 
(JOCkty) Ouetn, Clyde M' Pa Rsntll, Bob 

Fll<h, Troy i Mra. RNd. BI717 (ZND Flae, Mra James Reese Robert James Fotana, Joe Aelkel. & A. 

:rlle]Tnr A1IN Renton, Chuck Rldlnp. araster Jert rank, tides, Be Ray hoer Sr., ftarold Rothy man. AI racler. Mrs. Jean Rotlerlck. J. Care? ritchmen, Mrs Dora Rosen. Steve allaibr 
Sol 
rlte7) AmuaemtnU posenfeld. 

Gardner. Robot RoY, Jack 
Glary Esvéve Bob i Ire 

land Auesell, June 
RunxlL RoDeri 
Raster, Harry !Clown) Salsa BIII 

ÌaAthur 
Seüü InDlleKéfft 
Sharp, Deno /i 

L CIOtU 

Á:lén 
FI71n{{ 

Ste{r1aV 
Simmons. Mildred 

cama. Praneone ' GTOnI 
Toni 
Prank L 

ea 

Caen. Mn. 
Gentry, Ay 

^Ihwn, Bennet A. 
nlaa[ow, W. R. 
,loth, flea Louis 

Olupuynlw, Jae 
Gorman, Juanita 

roetsln[er. Herr 
^retro, Rellen 
zaell, 

::;C,: ke 

II, 1(4 Hariha 
11. Mn. Nelmp 

into 'arrfe,Jnañeru! Mln 
lararels, 

Wlltlam ravi 
res, James tr 

Ha'larrlso.11 
n, rtGlota 

gHtaaaarsbtesero no{u. 

H m 
A 
y 

. 

W , 

SSSoppraaenrnkomsnea 

n 

O. 

. 

Ero e 
b 

Hstfleld. Jason Stacy, t'yaodrow t i. 

hheT 
Don. T. StiléÿJoh olreraMn. 

Henry Coes to Town Snnley, Dlrob 
!RNd Shewl btarsi,. ainal! 

pBhlBl Kennllh ?:nwarl. Fe 
Hollywood, Sandra (Tex) i Mn. 
Horn', Homer i tort Stewart. Mike 
Horta, Suers, Jatk 
Bowmen,. m..0 feed& M. saver, Mn. Gnarls 

Swank, Auth 
Tapi! 

&u"iT ore Edil.» Taylor, John W. 

Instantly adjusts 
to f 1 t everyone. " 
In bright assorted 
colon with white 
Lightweight c o M 

on, wear n. 
pellent, erll be 
hit with the entire 
family , . Cash in 
on all weather ales that can be yours! 

* * * 
Available In follow.» / color combina- 
fions: RED and WHITE - BLUE and 
WHITE -GREEN and WHITE-PINK and 
BLACK. 

No. 150 RETAILS 

$12.00 DOZ. AT $1.95 
JOBB1, DISTRIBUTS, writs, wire 

or 
R5ikon. 

for quaORntify priNS, 

ÿ z Co. 
NASHVILLE, TENNESSEE 

Th 

White, Pat WUwo, ilmmfe \Vhltl, tYally Nlndon lDiklcl 
Wnhlea, w. Wmgrleld R!d 
WiHlam., Copt. John NleweH, ídra Frieda 
Wllmn Dlme Wrip1L N 

tlFable Rocker) Vaneey Aobet 7N 
Wllwn. Earl ulmgEop, H. & 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
New York 36, N. Y. 

Burne; Larry R. 
Gloth Louis 
GoldeEeln, 7. any A. I. 
Narr{s. Wllllam Earl 
HWwood, A. 
Jonnwn Edward A. 
Karp, tllncent 
Kin[. Ma Jane 

Hlla 81 Andy 

Minieck, lohn 
IPeaWeel 

Newman. Joe 
O'Brien. 

ino 
Wilmer 7. 

Pelllonl, Erm 

zescatt. ]atnh F. 

SOes ei:' AlFlr 
ùhaler. ]ack 
SenuUOn, Mr. 
shewlts, D. J. 
Suttop, Vlvlsa Van 

Synder, Ed Ott[bAct) 
"Sudan" 
Thompson, Lilt, 
Thompson, Robert 
Thompson Ann 
West, Sailor 
Weddle, Henry 
Wlntersole D. 3. 
Wolfson, 
Zane, Horace S. 

MAIL ON HAND AT 
CHICAGO OFFICE 

188 W. Randolph St. 
Chicago 1, 111. 

Mlller Rroa.' c'" PerN, R. J. 
Powen. Rhbwinw"alit 
ShepaM, J. 
Swlnea, WlUlsm L 
Tetrano, Mr. P. 
Walah, Farl _ 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Louis 1, Mo. 

Howell, Ric 

Ñubb Pant., 

Bulrcrbauah, C. t\& 

Anthony, Cerrint Ia! 
Ap1h0a7, Matote I. 
ArmNron` Matthew 

BB rrétt; ri.Fi w 
L. H. 

Barker, Albert 
Bartels, Carl O. 
Baylor, CIIE[ord 
Beebe, Aaymoad W. 
Bellwo., ATtan 
Bennett, Jack 
Henson Harts' E. 
eoatwrlaht. IT. E. 
Boudreau. A. . 

Brólwñ; Ésñmi Fnacee 
Brown, R. W. 
R ES Wllllam & 
Caldwell Sammy 
Calton, Lonlne 
camp, Mra Maxine 

Cire Pt, AWelterJoho 
Carpenter. GIIIf 
Chandler, Alfred 
CDldestcr, BUI 
CDleholm Dave 
Chums, !,1rs MN 
Chureà. Curtis 
Clark, V, s. Jack 
DaubenNeck 
Dunp, Danny 
Dunn, Davltl B, 
Ekkman, Arthur M. 
Edwards, C. 

Franker, Richard 
Gibson, Mr. i Mra 

CIIt[ora 
Glbwa. Zona M. 
Gltik, lack 
Cloth, Loura 
Coud, BreaYrl 
CNd, Ruth 
Greenlee. Betty 
Grunt, Jack 
Gunter, HIII cumtt, L. E. 
Haney. Aulh 
Nancy. John 
Haro Grant L 
Beret., WAllam Earl 
HenlOn, WIII 
Henmp, HIII 
Hockelt. Mra 
HoUenDeek, 

Holman, AoDe 

Boon, Susan 
Hostetler, VMine 
Hoard, 

HaJ. 

Hyman. Ham J. 
Jackson, rry 
Johnson, Few. D. 
Jones, Mra Constapce 
Klan., Freddy 
Klebreh, Karl Kn[!r, Walrer 
Kerocs. Jlm 
Lanther. T 
LeonaM. RoDret L. 
Wttl:. Curley 
Littler, James 
Long. Kenneth Fedy 
Lowe, Tommy 
Lurk, Dewey 
LYOro, Charles W. 
McCabe, Mrs. Ruth 
McCaslan. B. M. 
McClatR, O. C. i 

Aobt. 
McConnell, Ronny 
McDonald, 
Mellonner, 
Mcl[enra Myron r. 
MelauRllin Dlck 
McLendon, l'.on 

Hanter. Wilburn Templeton. FranCu 
Iw . J. . 7htodore, Mack lam a, 70eeDh Leland 1TOmpfOn. Johnny 

amen, Bliss Terry rco Mike 
Brome, Paul Thompson) ohmm, Frank i IT011ee, D[ek< E. W. alaryTO:Y Vieal ]ohmm, Fr<d 

Treadatll, J C. 
ohnaon, Mra Fred 7YUtmao. Rote 

J :ear= Lynn e UchnfiL Mraa7o( 
Johnson, 1 D. Mat Greer 
Johrotop, H. E Vhl AuRUK 

RUdY) Va1taY Max S. 
one., Mn. Da V well, Beetle Kan, Mn. Kay t.lker, Howard A. 

Kemp. 
g. JRame. Ronald Weer ujhn & 

Merest. , Edmund tr 
Della 

MOl1UZ1 Harry 
MNlln[er Claude 
Marton, S. M. 
MateSewekL Chester 

Malthewa, SDOrt 
Hfddleon, Ann 
Middleton, Odell 
Milner, E. 
Moorehead Mr. tr 

)d C. L. 
Moorehead, aMr. i 
Mn. Hopp) Ot SDeed 

Morton, Jelin M. 
Murphy, Foots 
Neighbors, lrowaGord 

rdon 
N.U. James 
Nelson. L, S, 
Nelson. H. & 
Newcomer, L. E. 

Nell, Mr, i Mre. 

OrrR11aae111Y. Jerrryy]Imm7 
PenaletónL marie 
Peterson, ErneN A. 
Petters, Mn. Mary 

Petty Sr. L. M---bb 
Plland, Jfmmle 
Plnckley Viola 
Pretty doy Roekl Pica, Bob 
OualeY. Jason D. 
Reagan James 
Rlcharllson, Joreph 
Rldinge Chas 

a 

Aare, Flo 
ßenolda, NN111 tr 

Paul 
Rll ey, Peg[Y Rlll, Te Y. 
Robinson, N, B. 
Rocllman Al 
Rog<rs ro 
Ross, iauL 
Rowe, James 

Sayler, ClUtórd 
apte 

sapduaky, A. D, schnlll, Cat7la 
8ehnevel, E'° 
Scott, Mr. i Hn. 
Sens., FewaM P. 

L. 

:y, Mra 
Barbara 

Y, Uonard L. 
Jaco% Jo Anp 
Sllyts(t, t=to1* 
Slmoro. Cbar1N 
Smart, W. E. 
Sorensen, lame 
Sorensen h.. Paul D. 
Sproule, Albert i 
Speria, Gene L. 
Sorepmn, Dt. Passy 

LoUalpe 
Star, Body Jo 
atarnee, L. M. 
Sue Sandre 
Sutton, Charts. 
1b IuMér,RHwiM 

Lawrence 
alker, Mn. James 

Wa11aN, BUI 
WHde, JoDn 
WeNerbee, Harold 
White, CharlO C. 
While. W th 
WID1nma, Walter 
Windom, Louie a. 
Wlnebura, Donald 

`vIttJl'ettk, J 6n3L 

The bag for preni ums,incentive awards,gifts or prises! 

RIVIERA 
by EMBASSY 

Snap.lt moonstone necklaces 12mm. 

assorted colors -$1.90 per dozen. 

Snapll earrings with gold rim five 
in one- $26,00 per gross 

$2.25 per dozen. 
]5 °c dpc tit with order, tInc C.O.D. 

ACE SALES CO. 
1133 Broadway N. Y. C. 

WAtkins 9-5837 

ONE OF 1,000's 
RONSON TYPE CIGARETTE LIGHTERS. 
Fully automatic. Tripla faon. A 
fast buck aller. Looks $2.00 value. 
Orofa fsa.ee. DOZEN 4.60 
fEND PAYMa lC FOB NSW YORK. 

MILLS SALES CO. 
Cut Rote WHOLESAIi Rt Sin .16 

'6 West ] led 5f.. N, w York 10.N Y 

Stil. 

x3333 

FEATURES: 

Tooled front b back 
Inside sipper 
45" ads. shoulder strap 
New tooled design 
Spring turn lock 
Saddle stitching 
Safety gusset 
Individually hosed 

SEND 25c FOR COMPLETE 
CATALOG SHEETS! 

in Extra Heavy 

100°ó GENUINE 

LEATHER 

Each hag PREPRICE TICKETED 

and luxuriously GIFTBOXED (cello. 

phaned window lop) 

$30.00 Per Dolee 11115 :3333 

Terms: 25r0 deposit, bal. C.O.D. 

Sample bag -54.00 (postage incl. 
Colon: Natural, White, Bark, 

Ginger. Berck. Brown. Red. 

Ill 

o il, 
,Genuine Thornehill ï i.,í-,,a MEN'S7-PIECEMATCHEDIEWELRYSET 

M M sNevi hwbap slkM 
sek is Ned, Nans an picot 
wrisihe k be w 0(115ós. 
*Ns e taus bee. W WIMl 

HUM calif MUMS: 

wn+l beam eve 
pitpNt.nlob 

quay to r kp try. how M 

IT:. Mrn^'' .a t a a ptOa eM n ew 
twas Ln W pe b iI,ar 

m1 rRn h ss,a ay. 
Naw-WnNlr. n Dept S6 

AOVFRnMO 

LIFE 

HAWTHORNE WATCH CO. ,n: 19 ÁC5ITC0 .r 

NATIONAL DISTRIBUTING CO 

SHOWS THOUSANDS Of NATIONALLY ADVERTISED 

MERCHANDISE ITEMS AT LOWEST WHOLESALE PRICES 

Gem sell. lower. Wtps raster. Uda, Jewelry, 
watchers, Clocks, , Leather Gofa 

types. 
p 

antes Toys, Houaewuew Premium of all 

LI:nguarantees IoweN anywhere. Writ for Shur 
tree ropy lodnY date TOUT bualnCK 

Merchandise You Have Been Looking for 
Lampe, Clocks. nmelwr, Nouuware, Aluminum Ware, Bete refer Tinware, TOYe 
vary kind a1 Olauwere, lankata Nempel., Naif ocka, planer flum. FIYin irdt. 
W hlpa, balloons, Hats, Canes, ball Bum tpeclll a, alnfo Merchandif 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! T °mrslnndh$ 

+roper l.35lnfa a Sure and state 
'n 

aebtl yea, 
vv of Goods Yau Are Intrestro In 

1PRIEMIUM SUPPLY CORP. 1- 
fl[MIE 1111: South 12th,5t. Louis 4 MG, 

MEXICAN JUMPING BEANS 
You at hellev< your own yea: Hair animal, haH 
ve[eUble. LIFE [eve Mcxlcan JumpinR Beans 3 pates 
Or photon: You d0 not have to SELL Nem. JuN leave 
th! carded beans with lunch room., candy eountere, 
dN{ stores, oka .hope, newaNan l' hotel Nande, 

te., to sell, and you call back Sn few or and collect. 
Pre. collection blanks, FREE beans for retallera! 
Counter cards have 20 151 Daclu o[ beans with FREE 
bean race track each Dacie. Send f2 for sample 

Sag 
lot Dten, Loose bulk beona 1000, f7.. s4; 

200, f2.00 poNDafd. Salealfen, wagon men, MOP DPI 

Wills H. RILEY, SSS 8392, TAMPA 4, rlORIDA 

67,000 ACTIVE BOYERS 'ma 
The Billboard Classified columns each week 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


$6 MERCHANDISE 

Packed with "SELL" 
Priced for PROFIT! 

Srur.aina 
Bew'ñ . rtYE (SI 

SriarllY matnin0 plater: 
Com eletr laarlry wardrobe 
PLUS Nan atom 1fw41atl 
waten: 

rIxwe 111 aborted s ts. Beau - 
tltuny board' Mln. ordu 6. 

NATIONALLY ADVERTISED 
It terrific! High styled Cuff Links 

Full length Kay Chain ... 
Bar ... Fine ExPam!on goad and 
Handsome Jeweled Watch! ... All 
lururiously packed . Sensation. 
ally priced! A sample will convince 
yowl 25% with order. Blanca 
C.O.D. 

CEL -MAX, Inc. 
582 50. MAIN ST. 

MEMPHIS, TENN. 

THE BILLBOARD AUGUST I1, 1956 

BIRD CAGES 
Carry home 
cage complete 
with handle. 
deserted color 
catre construc- 
tion. Knocked 
down to .ve 
freight- Sire: 
64 by 555" 

by 6y ^. 

SPECIAL PRICE 
BALANCE OF SEASON 

$6,00pe 

eat. 
r loft e1 

deseo 200 each 

B. PALMER SALES CO. 
1433 Second Ave. Dallas, Texas 

GIVE TO DAMON RUNYON CANCER FUND 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set k Weal want-ad style, ana paragreph, ne display. tint 
Ilne set In reryler S pt. cape. balance In regales S pt. upper 
ape !ewer case. 

IMPORTANT 
In determining rest, be sure to count your Ham. and address. 
When using a Box Number In care of The Iillboard, allow 
six words tsar Me address. 

Also Include 25f per Inrcrtion additional fe cover coat of 
handling replies. 

RATE: 20c a word- Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED ADS 
attract more attention and predu. quicker and seater 
results thru the uN of larger type end while spas.. 

Typo up to 14 paint permitted. N. illus /rations, revs. 
plate, I. et other dceroli material. 

1 -point rule barder permitted on ads of 2 inches r mere. 

RATE: $1 per agate line -$14 per inch. 
Minimum $10. 

CASH WITH COPY 
(unlns credit has been established) 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 
Send sil Ord.,. and Correspondence to 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS Cr PARODIES 

"COMICOLLECTION" - THE ENTERTAIN 
ar'a prlvau [alflle. Gaga. Darodlu, ad 

Hba, 
Wit 

etc. 
East 

lz Bro' 
Dept. Hrk 1613 East 29tH St., Brooklyn Y$. 
New York, 
MAMMOTH COMEDY COLLECTION! AMA?: 

In`` low price! Over 1,000 Clever Re- 
a ksi' it. Intricente Offer! Edmund 

Californnia. 
Bon Vicente Blvd., Loa Angeles. 

YOUR 

ADVERTISEMENT 
Displayed in a Space This Six. 

Will Cost Only 

$14 an insertion 

AGENTS Cs DISTRIBUTORS 

A 
MANUFACTURER'S seolecoßset cchinawacloseout 9 D 24-plee. 

twt pbleware, ]blare .l alumM"r17. .all 
!or 610 In Iota of Ix. óample $IY. 25^11 

deposit. balance C.O.D. Dayton General 
Dlstrlbutln[. 506 E. St Sl., Daylop 2, OO. 

gull 
A 

Iona) in post Till chrlrlma M.. Make 
extra money fast! STow .tlna, velours, ma 
tallies. Gets easy order. Pays uD l0 10070 

$1.50. Bigf line. Amazing .nvertiole pen 
pencil, napkins, gifts, stationery. Several it 
boxes on approval. Pure Creetlnes, 2801 
Locust. Debt. 8131K. St. LOWS 12, Ho. 
CLIP COMBS -ASSORTED COLORS, 24 

Cards, 12'3, $0.80. Free prlee Combs, 
novelties, anertea. etc. Carleton Hon. to W Marque. Tex. 
DECALCOMANIA TRANSFERS NOW OF 

lend u small quaatities; qukk delivery: 
an ttrsetive name Dlap on yaYr prodUM 
ts he beet allow 

make 
Side 

with 
or 

men anted: al. eke money IO our 
One at 

Free 
samples l..Rals and Sign Let- 

ters. Free ample. "pale,^ X -L, Gotten 
10, Ma.achu.ls, enap 
EARRINGS SPECIAL SUMMER ASST. ALL 

colors, I dz.: 1110 gross. Samuel Silver - 
an t Co., Inc., 1620 Westminster St.. 

Silver- 
man 

R. I. 

FOUND: . mlc gags. novelim. 
GADGETS, GIFTS. 

l h .le ap- 
peal. Special 4 winning samples. 81. Florents, 
1783 Prospect. New York City. 

To Order Your Market Place Ad 

USE THIS HANDY 'FORM TODAY 

I Typo ter print your copy In this spacer 

2 Check the heading under which you 

Acts, Songs, Parodies 
Agents and Distributor. 
Animals, Birds, Pets 
Business Opportunities 
Costume. Uniforms, Wardrobes 
Food and Drink Concession 

Supplies 
iormule 
For Sale- Secondhand Cooda 
For Salo-Secondhand Show 

Property 
Help Wanted 

want your ad placed: 

Instructions, Books, Cartoon. 
Magical ApDaret. 
Miscellaneous 
Musical Instruments. Accuser!, 
Partners Wanted 
Personals 
Photo Supplies and DevebpinE 

Salemen Wanlad Salesmen 
Scenery, Banners 
Tattooing Su PPli. 
Want to Buy 

3 Indicate below the type of ad you wish: ] REGULAR CLASSIFIED AD-200 a word. Minimum 54. 
2 DISPLAY CLASSIFIED AD-SI per agate line. One Inch 514. 

4 Complete this ly", .'it1,7 blank and mail prcTrfi Classified ads must 
be accompanied by remittance !n full. Display Clsss hied Ads will be billed 
if credit has been established. 

The Billboard 
2160 Patterson St 
Cincinnati 22 Ohio 

Please Insert the above ad in issue. 

enclose remittance of $ 

Name 

Address 

City Pete 

EARRINGS - ASSORTED STONED AND 
tailored $8 ear'eroq was pOOale, c.o.d. 

Gross lots only, New England Jewelry, 
Dept. B. 124 Empire St., Providence, 

auyD 
R. I, 

FAMOUS MFR. CLOSEOUTS 
Assorted Brooches $1.73 ds. 
Summer Forting. asst. 1,50 ds. 
Stoned or t.11ored Earnnn{(a 1.75 dz. 
Pierced Eardnp on DLD1y 1.50 ds. 
Charm Bracelets, east. 1.50 dz. 
Lord's Prayer NecksE0 boxed,,,, SAO dz, 
Children's Jewelry, boxed, aver 2,95 di 
Shorty Tie Slldu, carded 1.00 dr. 
Giveaways, asrL 5,10f ea, 
Cu[nlnke, carded 1,25 ds. 
cameo Sel boxed 7.20 à:. 
Anklets, C ., carded 3.50 
Tie Slide Seta, eat. 4.00 dz. 
Cksrm Bneelet., gate 1.00 ds. 
Summer llrtV:: ,east, 7.00 gr, 
Sear! 
Summer 

(doroestical 1.0001. 
Summer Sep, boxed Ne 9.00 de. rl Send for detcptiva literature tu on other sere 
Inc p}ates on jewelry or tl deaerlpti0na. 

20' °r Qepoelt wlh roar, Daunce c.o.d. 
SAMUEL SILVERMAN & CO., INC. 
lase Westminster ft, Providence, R. I. 

FREE BOOKLET. MAKE BIG MONEY! 
Sell populer .national kits model alit 

Empire St.. Providence,vRE. 
j[land, B.H. 

áu26 

Nett. win promotion Item in Arnerka. Mmentrater.I Egt.l'i OMroton. {ar da ly ants near men. 
Every car owner wants new X.Tend Sun- 
shade. $1.00 rotin ont. you only eyf ewer. 

Bran tote; cash or money order. 
51.00 brings ambla pair. 

Minier, Box 1416 
McAllen, Texas 

JOKERS FUN SHOPS -FULL CREDIT Ale 
lowed on item. returned. Jobbers offer 

dealers. Ea41e Sp0Rl0Oy Co. Akron 14, Ohlo. au25 
JUMPING BEANS, NEW CROP. FOR IM. mediate Nlpment, select. one by one. Guaranteed all alive. $3 hundred; 810 thou- 
sand. Larger quantities, lower prices. Ask 
for price Hat. Antonio Cavazos, 1318 San 
Eduardo Ave., Laredo, Tex. u25 
MEXICAN JUMPING BEANS, NEW CROP, finest ere. In years. Immediate .hfpment. Taking 1.000, $10. 10,000 Iota. id M; cans with 
30.000.. M. Cash with order. National Products Co., Lando, Tex. 
NEW GENERAL. RELIGIOUS. COMEDY 7"x11" Signs, cast 7f, .11 We. 3,000 dlf. feeenl slogans, Se.MPle free! Lowy, 812 
Broadway, Dept. IOC New York 3. eh.au23 
NEW ELECTRIC BINGO BLOWERS [4B.8ò! akst hll the Electric Dart Boarry, . Lipka Mt {. Co., 617 E. i1N St., New ork 
8, Y. au43 
NEW PLASITY 7x11' SIGNS: LIGHT RE- 

ecting. IUU:trated color blamed. 3,000 varieties. Sample 1.. 12, $1; 100 Dest .Ilan 
$6 postpaid U. S. only, K «h1er, 333 G «tr, 
SL Louis 23, Mo. .25 
NEW PLASTIC MENDING TAPE. JUST 

Pre= on! Repairs clothing Instantir. Ugh. Nng caller. Samples sent on trial. Krlatee 
Co., Dept. 101, Akron 8, Ohlo. 
PRINT THEM YOURSELF. BLOIS. NAME 

and adereat Rubber St.m t rtnt co y 

!eloper, Xmas, 
100 bond 

and 
Én- aloes, Xmu, Bustneu and Poat Garda Baalnia Forms. SlppIn Trgs, Gummed Labels. Over 

Newton, 
sent DreDull iY. Eyerly. RB -583, Newton, lows. Gull 

RUN SPARETDSE GREETING CARD AND ion? Snob 
aiwso cñrsñetalit ñdd At -Óéér 

5100 52010011 Card. and Slid Tisi their order and ono to 100^,5 pro11L No expo n. once nens,ry. Coat. thing to try. W !Oder fps amble. On approval. Regal Greet Ipn. Dept. 12. Ferndale. DUCK. cnoc17 

TREMENDOUS PROFIT 
ingenious Imported Needle Threader. Sella 
on eight. Send 500 for sample and money 
making delata. 

ATLANTIC IMPORT 
Dept. BM 

1702 Cadillac Tower Detroit 2<, Mich. 
SERIES OF BIBLE VERSE GREETING 

B «klets for all occasions .11 easier than Nree 
oftener 

.me Drtel, Greater oroLlp, re «at Rush 111 f« amble lo Bible Series, Box 411. ópunton 2, V. 
We'll Start You in Your Own 

STAMPING BUSINESS 
Bt, Year round business; steady income; big 
S1113 

slampin[ S «lal Security PlateL tart at home spare 
mown 

for 
ample plate wIN your own item: and Social Security number. Catalog free. 
lu State f/ Nppps. se-lo UAlbanY. N. Y. 
WHOLESALE BUYERS. SALESMEN. DEAL. en! New 1936 Blue B «k gives you Item. of over 3,000 jobberamanufacturers who will supply anythlnReven'rhing. Send poet.. for 12011 re. 

Burlington, 
ben 

Ice, 1018 -BB Slane Burlln[lon, Iowa. 
WHOLESALERS! 51/15 LADIES' NYLON first. $3.35: ine.lan. $4.50; thirds, $3.75 
elect legs. eßopKaned, Alan 1MA%and stretchy co43s. Write !or N.t. Ecru Hotlery 
Co., Rex 943, Charlota. N. C. 
3 COLOR FLASHLIGHT, NEW REMOVABLE 

top. $3.50 Der dozen, The ame with 
bracket. 116.20 n <r dozen; giro for S cell Y1.20 
per doyen. In cane lop 80 dozen aDtclal 
Ssloe, 

Nlnimum quantity, 2 dalen, Prompt 
ellvo . Mar[rown Corn.. 220 FI[th Ave., 

New ork 1, N. Y. Mu 58866. 

YOUR OWN BUSINESS - SUITS, $1.50; 
Overcoat., $Br; Mackinaws, 23f: Shoes. 

121/2e; Ladle+' Coats, 30w Dresses. 151. 
Enormous profits; catalog tree, Nathan 
Portnoy Amoclatee. 605-AF West 12th Place. 
Chicago, ch-0P 

$1 
W DAY EASY- SELLINO R®. -ONC NAD, 

beauté Anet a pollen or Prattle. aW 
wild! 'A Ire Tlirtt. repeah plop. 

Write Mecne man Co., óDtro 7 
Oklahoma. eht!n 

ANIMALS. BIRDS, PETS 

A BIG SURPLUS SALE, ALL ACCLIMATED 
stock. Caracul Sheep, Black Bears, Films lay. Bean, Kinkajou, Agouti, Coat4mundl, 

South American Porcupines, African POrcu- 
a eats Corotes, Hyena., Kangar «s, Ele 
wDeopor Crown Cranes, Oo rtrhee, Llona, 
L.010E.s. Spider and ß1n[0.11 Monkeys, 
Mexlran Burros, Giant Indlap and e, 
CobraA %bons, Manerov <s, B «. and many 
mors. Witte or wire Bob Snowden, WUd 
Animal Farm. Callahan, F'la. gull 
BABY MYNAH BIRDS -FINE TALKERS, 

EOOP Cinnamon- WhNefa0. R,ngtaüs, 1135; 
Squlrrela, 81U; SDId<rs, f30: Rsesus. 1133: 
Bronson Blyda. 149 Forl Geor {c, NOw York ., N. Y. Wlltiams 2.1150. .1 
P 

É4ÁSTCi{ei t1.1Ó doMr CaaarleA RPDIitÑ 
Ca{u, Rít.. Yee. Itnmedt: aN menL 
Te part ea N, balance c.e.d. Estallshed 
19D7 fr." Pet Supply, 302$ Olive. SL 
Louis 3, Mo. gull 
PLENTY SNAKES. ALL KINDS BOAS. 

Horned Toads. Terrapins. Badgers- Ocelot, 
Plleons. Peafowl. Bassoons. Coatlmupdl., 

a Dois, Guinea Plit. o,bP lo. 
Monkeys. Coyote. Pups. Timber t..1 Pups. 
Gro 
Ground 

Doves. Africked Skunb. 
Ground Squirrels; female African Lion Cub. 
nine months. Shirin[ tabor for over 40 
yeah. 011* Dlartin Locke, Phone Nl. New 
Braunfels, Tex w3 

NOTICE 
REPTILES, INC. 

2625 N. W. 16th Street Road 
Miami, Florida 

E. Rose Allen, President 
W. F. Prince, Manager 

Is now ing 
ROSS ALLDIVEN'S WHOLesAL 

ISION 
Anacondas. Bora, all .pro 
Giant 

Reptiles. 
Allkaten 

Formmale 
Domestic and Foreign 

WIRE, WRITE OR PHONE 
Newton 4 -7888 

SURPLUS ANIMALS, BIRDS. REPTILES 
sor sale. Write. Vtslt Rola A!len'a ROp tW lnatitute a/ Florltl. alive[ aDrla[a. 

gull 
This is a 

DISPLAYED CLASSIFIED AD' 
Your Advertisement displayed in a 

space this size 

will cost only 
$14 per insertion 

2 LEAD BROKE MALE CADIP.LS, PERFECT, 
íL200 eachi 1 male 150; 1s Eebn, 11200; 

1 tins 
Tortoise. 

Deer. pounds 1 female' Gala 
paler Tortoise. 

pounds. 
bound$, 0075; baby 

perfect. $400; V7.117 Uhdirt1P. 22 
Sables or adult., beautiful, fTS to 

;elder 
re'sTbe5r. MVit7,7, 1143; GIN 

M., a. 943. Ran etrd 
Farm, Inc., P. O. Box 100. Kendall, Fla. 

BUSINESS OPPORTUNITIES 

AMUSEMENT PARK 
Kiddie/and. fire season. all brand new. On 
beautiful grounds near Tinker Field N 
Midwest city area. $112.000,000 annual 

ntil .."Vhil nl laturc rrIrk e rte WY' M1, 
Handcars, RotoWh!p, Merry-Go- Round, 

ERnogne 
Shop B uRPlllldadnein, 

e 

g, 

C 
. 

oAuActeD 

o 
w 

anbpe d 

RoBeautiful 

operation 11th extremely hies potantud. 
524,000 well handle. 

ART DYER 
Regent 1-2.7, 214.24 Okla. Natural Bldg. 

Oklahoma City, Okla, 
KNAPTON BUSINESS BROKERS 

Write Mr free Busmeaa Opportunity Bulletin. 
ATTRACT CROWDS AND COIN MONEY 

with portable electric Machine baking new 
greaselea Doughnuts. Free recipes. Norbert 
Ray, 3605 S. 13th, Minneapolis 7, Minn, rap 

ATTRACTIVE CUSTOH -BUILT b A L T 
weer Tatty Trall<r. New lYpe wrapping 

maenlne. Ie market ror Ib. Puller. Cot. felt Candy Co., 515 Kramer Rosa. Saring- 
field, onto. 
FOeR R ENT -hER ULT.' l eD 

CE- 
r 

hevy population; arc, e; no «mpe1L 
floss: power wwer and water. Box 863, e 
Blllboud, Cthleago, ILL eYll 

WATERPROOF 
$835 

with stretch 
band 

Luminoua DI.1 Ç 
6 Hend+ 

YlLLOW TOP 
unbreakable 

JE W! tLI 11 

Your choi 
YA, 

ce of 
auLO 
BELGENRU7, 

IN. 
6uranfeetl 

na 
o altiond 

LIKE NEW. 

Write for Free Catalog. 

SPECIAL! Men's Watches 
eulow, Bennis, Elgin, Gruen 

with stretch hands 

$6.50 
Whele+I only, 1s Pé wlln order, bo- iv c.o. D. seer money -beck w.rn 

i Sand menar areas o crtNid 
chick wdh order te avoldr tlteY In 
ahlpmnt. 

AL ZEIGER AND SON 
706 SANSOM ST., PHILA. 6, PA. 

Walnut 26055 

FAIR SPECIALS 
HI, Camera w/leakln Caw. Do...512.74 
Nlf Camer Fllm, i Rolle fe ease 

] -DC'. 
. Z.& Pen<II Ms, Gold Co.. 

RoDn 
L S 

Automatic Lighter, 
. 

cnrome. 4.8f 
Jap Knife, Whitt Plastic Nndi willed Stripe, Pleekln 

Sheath. DL 2.73 
Men's Photo Went racole, 

C Dr. 4.73 
Aluminum /radant, Dole Tag TYp . 

1 Assorted Styles. or. 9.71 
finale Sf rend Pearls. .30 
ItlSi Bracelet. Imported, , s 

Stirrings. 
. 

4.75 
Moues lesdites. Or. 3.50 
11 -Inch Embossed Crucifix. Dr 3.15 
11-I ncn Embe=11 CrucNlx. Dc. 2.15 

Matching 
DL 1.00 

000y Lady MafSls,n COlnf. Per 100 COO 
1,Pe Pieces at Slum-SPECIAL. 

Per 1,000 6.50 Iti -Inch Comic Buttons. Per 100 .10 Iti.Inch Comic Buttons. Pm 100 , 7.15 
5-Inch CIlul Dolts. Gr 1.50 
{-Inch Fur Monkey, Celluloid 

B oxed Character Dolls. Ds. 5.20 123' Plush Bear:. DL 10.10 
IS -Inch PIVIh Basra. DL 17.30 
30Inch Plush Bears. Di. 27.00 

33.00 13. 17. 
Mambo Monkeys. Dr 
14Inch Sitting Poodle. fix. 
IW-eIinc h 

t cn r 
Pe d ts. 

mD. ts te price Io. 
35 °é deposit with o arabalance C.O.D. 

EXCEL Mdse. d Novelty Company 
1001.11 S. 24th St., Omaha, NMask 

JEWEIItY CLOSEOUTS 

ÌE-l- Tenore earrngs...ter. 818.00 / 
It.2 -Stona earrtnet, sul gr.:. Nr) 61- aio. V.I. 24.00 
T-3- Tailored Set., bad., de. .3.30 

0 

T-1- .Stone ileetwa ,east. d., dt 3.00 

2160- Stone, A ear¿bx0.da. 9.00 . 
/2138 -- 3-piece pearl set bxd., de 13.50 
/1202 -3-pc. Rhinestone Set. ds 18.00 
W- 1- 6plete Watch Set, each 3.93 % 

IC 
(Ladies' 

CUlfll lit, carded, da, 193 T-4- Tleslldes, carded, ds. 1.23 
/P -9 -Pearl necks, Am. made. gr 15.00 
Try ample, of any Iterar Dried 
above at reg Frlc.. 20,14 deposit. 

d balance c. o. d. Free Catal "c. , 
NEW tlt5t&ND JEWELRY. BUYERS 

12.4 Empire SL, 

Levin's Catalog Ready 
32 -PACE FLYER 

OF CARNIVAL AND 
BINGO PRIZES 

MIN. SQUIRT GUNS- 
2 DOL. $1.40 

FRICTION AUTOS -3 DOL 2.40 
10 GROSS GOOD NEW SLUM 

(NO LARRYS) FOR 8.50 

2:, Tern V,ITPOSt9e Extra. 
Sane 21 °é De . Wlfh C.O.D. Organ 

LEVIN BROTHERS 

HEART DISC CLOVER 
NECKLACES 

$16.50 Gross pod up 

Miller Creations 
"30 f0 r10.. omit. , 11ih0,1 

Phon,- WA erlo.18.8835 
DAY AND NIGHT SERVICE 

www.americanradiohistory.com

www.americanradiohistory.com
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SAVE $35 W¡"". 

Re<ondl ;tined 

.j 

.ind 

is ldf nd 
guaranteed 

n 

w 
tet styles m e 

QUANTITY USERS -COME 
IN FOR SPECIAL PRICES 

WATCH MAKERS' SPECIAL 
j uwa M.n a Lela weal 

W at<ha, also ockf W H<hp 
All In running/ condition- . la- 

5 for 010 
DisPlY Gift poxes, 101 

5 -DAY MONEY -BACK 
GUARANTEE -WE WILL 

NOT BE UNDERSOLD 

New Big 1456 Castes, Ire 2[e funded on Your first order, ..17 

WheleNl en1Y g with 
Oalanu C.O.D. Immdwla delivery. 

:JOSEPH 
BROS.3hi<agoWabothAve. 

3, 111. 

/ DIRECT FROM MANUFACTURER 

5 EARRINGS- ., 
pp The Year's / HOTTEST Earring 

Promotion! 
He oe Sf Y 

r':I' Nions. Hun dreds 
le 

r handsome od- 

d 

0 SPRINGT AND SUM - 
M Lae a sm:nll 

?II; 
el"esP, .' le o reftl d 

o r wefn 
s 

Pearl, Flower, Rhine 
scone ombina/io nf. 
M a n Y f1.00 Retalie rs. 
UNBELIEVABLY LOW 
PRICED rat 516.00 stets. 
Sample d o r n fá.50 
Also Maul assort u 

Stors 
.r scoff 

ample deen, 5t.75. 
IMMEDIATE Ddoten 
ERY. Sold one cozen 
sty ie 

different 
pnck- 9. 144 dif}e sen/ style f! 

ND FOR ILLUSTRATED CATALOGI 
ISO OTHER JEW EI RY ITEMS. 

euapnf.a lowest vricef. 
15 °,é tlPOfit On all C.O. D.'f. 

PACKARD JEWELRY CO. 
44 weft 25th Street, New York City I 

Ch 2 -Otf3 

®IN ®1í5 

the NEW 

action 
' toy! 

t4 rt ItC1 

ICIIrA,a3 

ICESE FAST 14» 
5huNO LITTLE 

DANCE. ARE NOW 

FMCS W SIX CHMACTE. 
A V T HRO ED FOR DEMONS RATION 

N All CHAIN STORES 

CAIN. teed SNAFUS 41.00 

ATLANTA JAYSTIK CO. 
7)1 rARK STREET, L W. ATLANTA. GA. 

FROM MEXICO 

DIRECT IMPORTERS 

NONTARNISHABLEDMEXICAN RINGS 

MEXICAN EARRINGS MEXICAN 

PURSES WALLETS LEATHER 

NOVELTIES HAND -PAINTED SKIRTS 

WOOL JACKETS ZARAPES S 

FEATHER (BIRD) PICTURES MARACAS 

STRAW HATS TOOLED BELTS 

MEXICAN KNIVES COIN PURSES 

CARVED CANES and BASEBALL BATS 

TIN MASKS and ASH TRAYS 

OTHER NOVELTIES. 

Write for catalog 
Special S t -Vp for Jobbers and 

W helnln. 
FLEISCHER d KASHER IMPORT CO. . O, sox 5605 El Paw, Tax. 

FOR SALE -2 YEAR OLD SKATING RINK, 
[ood yea bu :Ines.. Terme or en Eh. 

Clarence Taylor, Vero Brach. Fla. Tels 
Dbone 2828. 

HOW TO MAKE :MIRY WITH CARNIVAL 
Games 1Npag book, gi Illustra"Mt 

62 vowvnd. Theron Fox PublltlDln[, 1290 
YOSelnlle, San Joss 28, Ca1H. sel 
SAVE TIME AND MONEY ON YOUR FAV- 

or e mOI, S, S and renew 
now! Ses4ol, MSSO, Sulfa 20, 3 DOU[las. Elgin. III. 
SEAL IN PLASTIC BIRTH CEßTIFICATF.S, 

Social Security. Photos. etc. 0004/4 profit, 
no eaperlenee needed. Complete kit Is elghl it ostpaid, KapN Jales. 14 Oak, 
Sbelby, Ohio. nuls 

COSTUMES, UNIFORMS, 
WARDROBES 

BIKINIS. 33: PANELS, .: PASTIES, 755; 
YVlge. Derbie,s, Tuxedos. TaUS. Top Oats, 

ADln!stones. Plumes, Clown, Glrl Slfaty, 
Minnre4 Str p Costumes. Free Ilse, Leroy 

arpenter 4816 Park Ave., Weehawken, 
J.. Phone Union 3 -93uß. 

FOR SALE 

SECONDHAND GOODS 

ABOUT ALL MAKES OF POPPF,RS -CARA 
mei Coro equlDment. Flora NachlnM, rt 

Placement Kettle far all Poppep. Krlspy 
Korn, 120 S. Ha1H.. Chicago: 111. au25 

FOR SALE -SECOND -HAND 
SHOW PROPERTY 

BARGAINS - SCHIFF ROLLER COASTER, 
rides like new, trailer model. $5.400; Smith 

A h 
id 

AidlBet e l 
S 
nfir 

& 
s' IPS 

plane. $700: btaulful Ili [[. Concession 
Trn a 

e 
, 

ea I 

rtee a nd ell '1040lm eRes 
Road, v Phon e: Stamford, 

, avie 59. Mr. Britt. 
BUILD ILLUSIONS. TESTED PLANS -BUZZ 

Saw, Electric Chair, Coffin Blade Box, Lassies. Fishbowl, e3 each. Free catalog, 
BrBI. Box 075, Peoria, 111, 

LT,1 12, GOOD SNAKE. NL'W ßI.1 POWER U. Trailer, 03,700. Can lake over m7 brclirt i Sandreakv, Rl, 3, Box 384, Alex andria Va. PL 43597. null 
FOND AXLES. TENT STAKES, 1310 STOCK. 

0100 each. F.O.B. Dallas, G. B. Willard. 
1321 2nd Ave,- Dallas, Tex, se22 

FOR SALE 
Automatic Donut Outfit with glass Display 
Case lowlype Popcorn Na chine, Rlan¢ri: 24Da :V nter nark -type Cha1p. 
plane: best flet over 6200,00 buys any of the above unit. 

Green Brothers 
61O Baltimore St. Huntl.t., West Va. 
FOR SALE-CHEVROLET BUN EQUIPPED for Root Beer. Orange, Hamburgers. room fer Corn. SPSCS Waal Candy Flora EquipmenL Puckell, 311 7th St. S. E., Rochester, Minn. 
F'OR SAL ,"- COa1PLF,TE 41£DICINE SHOW. 

inei Sfate Truck, CI PIIrrsfon Taller, Scafa. 2 ACA Prnlcelors. 73 Flhn Prneam:, PA Seta. Stork, Trade Name and Mail Order 
n inesa Cash, 

, 
no 
Cason 

tlea 
fl< rx. 

Address: Manager letliclne Sbow 
R SALE -EXHIBIT SUPPLY MG BRONX. full size. ail leather halms. All I1te new, rondltion. CII Saerlflee. 

5450. 
Wane* sulton, Brash City. Minn. 

OR SALE OR TRADE- *EAUTIFUL SIR Sear old,. ucated Inck horse, Eighteen Ncks. pukskln. 1. L, Busbies. 1504 Elmon umhia. S. C. ,- _.- - - 

FOR SALE 
Small rnrontele Carnival --EII Wheei, Allan llerxchrll Meny- Co-ßo,rnd. sold -over (.help. 
plane. 2 Allen Herrwh'01 Kid Ride :, Trans former Turk. Tower:, all. Cable, 

E transnnrlation Ins ail. A reel buy as Wdl or will piecemeal, 
Green Brothers 

610 antimore. sr- Hunlinlen, West Va, 
GANBRIL'K FERRIS WHEEL, 1944 USED two seasons, good condition, ..BOO with Iransponallon. Wrlle Robert Smith, ere F're Prewl. Mlncr:111. P>. oath 
KIDDIE HIDES. STEAM TRAIN, FERRIS Wheel. M r Alrpleno, Flylne Hare4e, 
Good condition. Wm, Johannsen, 12345 .sl Carson, Artesia, Call, 
KING KIDDIE TRAIN AND WIÌKES., medium she Chairon'sne, bailer type. I. K, Johnson. Hendersonville, N. C. 
LARGE ELECi11TC TAFYV PULLER. COP per kettle, pane. gu hnrnera also large 
Rand Peol for Carmel (ben, other art. 
Mea To41 0140. C ontrol ales. n, A. SMSOr, 
317 Orchards hrihue, RIO. Phnne 2461. 
MILER ROLLER cons.n. LIKE NBW, with best of tranrlmrlallwt, ready for the Fairee, 

3. 
07.200. SINK., Bristow. 05124 At. 

MUST SELL-KING BOATS, PONY CART. Fire F-ngine, IoestM In F'lorlda shregZi es.,'P, 54,000 or Heft osier. 3930 AHred 
St., Ph11eAUDDIa 40. 
SACRIFICE -10 CAR KIDDY AUTO RIDE. A1 eondlllen, 0193 for a ankle sale. Alp. 
Plane Swine available In two weeks for 
5496 P.5.b. Corona. Calif. C. B. HEH1n, 401 
LT CeMlo Rd. Phone 74SR. 
SHORT RANGE TARGETS - SAMPLES tae. .city aervlrt, Save Ihis advtt 
Peemanl. Flpa AMs Prew, 1018 Douald. Peoria. 111 nP 

THIS IS A 14 -LINE AD 

FOR ONLY $14 

You can buy this space to profitably 

buy or sell Used Show Equipment 

14 ELECTRIC MACHINE GUNS SOB AIR 
pla*a Rlde. Heavy ran aluminum. Lot 

avail AaH cads balance COD, Picfura 
available. William Kopp. Ilopkins, Mlnn. 
IS-TUB OCTOPUS AND 31 TILT, LIKE NEW, 

Delivery after Labor Day, Buy Dodgem. 
Sh5[ers Rides, bleaker Park, Evansville. Ind, 
27 PONIES CONSISTING OF 13 FEMALES, 

12 males Yours[ end ame1L ell for 01,500. 
Can M hauled on school bur, 231 oar mile 

ne roes.. if you ero looklui for barealn. 
shy 411time f letter b.riL Phone 
day or n1Y. 9317. P. L. Cobb. Ammite, La. 

FORMULAS & PLANS 

Y:/1YIDPA 
éasmtnl RlOrníAiFla Fo lly 1 í3.AN8. Plv b, Ntrklmer, N. Y. 

HOUSE TO HOUSE MEN 
PREMIUM BUYERS 
WAGON JOBBERS 
CARNIVAL MEN 

Make 1ht "Easy buck 
with Chet te of orlon al values. 

6. E. Equipped COOKERFRYER Lre 6 -Qt- Capacity 

$39.95 
$6317.1: 

In sample 
LI >f Lots o/{ f1.25 

12 PIECE EMPIRE 

KITCHEN UTILITY SET 
INCLUDING NANO UP RACK 

New Copper Tone Handles, 3 Coal 
Metallic Enamel, Luster Plated too 
fa. mum durability. Attractively 

boxed. 
Consists of Strainer Chopper 
Nlxing Spoon Snslula FT 
Perforated Food ont 
Handled Turner Scoop EYt 
Beater Ilang Up Rack. 

Retails for [10.15. 

$3.25lors of Pr'' In 6 

3.40 eafh Sample Sat 
C.O.D. or Cash [ales Only 

DANAL SUPPLY 
1228 Vine St. Cincinnati, Ohio 

Phone; MAin 1.9114 

HAWAIIAN 

'Tr puirrr 
Shipped Day 

Order Received 

LOWEST 
PRICES 

ANYWHERE 

MAGICAL APPARATUS 

NEW 15YPAGE ILLUSTRATED CATALOG. Tltntlredini. Mentatimm, Spooks, gAveppno- 
tism, Horofcope:, Cr stals, CryDOlop. 
ió me filaliaiie eaello-mçeáÌéd. Btocú ço 
J uth iiRhCOlum6uaOhÌO lerprl5ea.a 

M. P. FILMS Cr ACCESSORIES 

1611E. 3.100 SOUND REELS -SELL DIRT 
Ser álxFr lVargi'ilma. IRoshon"335 Fltth A e .., riltenurslf 2x. Pa. 

PERSONAL 

ARE 1'017 SEEKINO PEACE OF MIND? E'rrr a ruundrnre rear c In Catholle Rrllxi.,n.0 l'xI{sr In.trurl ion Center, Dept. 
tl, t ( Inninue .Ate.. Nefv t'ro'g/ 23, 

ch -nD 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

COVIIC FORE:(:ROUNDS .4ND BAC - rruuntls. Dh'ec[ Podllee lameras, Paper 
Chemicals, llounlsl Glaq Frames Yholo 
17r2:.6.11417 Juppllea IS36 Ftnnkifn 

Galt 
ENLARGEMENTS. HEAVYWEIGHT. EIGHT 
aÁtlÌÌloiÌ for éáeh Á((erent 

ne{atya. Rá4 

Koons. Huoll*glon Mills, Pa. 
photo, ió1Ì 

PIIOTO BOOTltB, CANERAS. D.P. PAPER, 
Developers. Frames, everylhin[ for direct 

Co 
rolliveppnhotoRrapM1y. Write ffor our 

ter. C1 éao 22; damera .. ISS6 W. `ten 

PRINTING 

ALpricWAYS 
es 

SIF.EDI EST SERVICE. LOWEST Pladtr 3color 14x2II Winnow 
Cards. l8 huntlred. 17x28 she, [12.50; atlhedve backed Humperettea 4x14, tlay- 

lo colon, 513 hundred Bumper Cards, 4x26, 54 huntlred. TrlCUna Pas., Dept. á. Hart ar. I_nd. au25 
NEARCRAVURE ßM605.50 LETT£R- hntls! golds ins. 

colors 
for! SpeRai en- 

runes. cotta and rnlora far 
dime. 

's, str- 
eams, mbOnfda5 Samples, limes 
Prised. Sollid15 2 GOlOtpdN . Knox, led, 

ante 

Buy for 7t, cell for 494 ro 47/ .chi 
Itleal for dmonsir Neon, 
"Tï' toes avow - Dy rhemtelvt -Isle 
beau /i /ui tropical Plants. Goad (lath. 
IS 1rYe plants, both cerce ana color., 

sp balance C.O.D. Free tales nias. 
No sao l4a. W chie /4th, 
legs throueho ut U. 5., Canaan. Alta nr pitch ìremf. Write fer lull 
Information. 

,S: H:E.:R .Y -. LT D 
126 BOYER SEATTLL, WASH. 

SLUM BONUS 
1 GROSS SLUM FREE WITH 

EVERY 10 GROSS PURCHASED 

10 GROSS FOR ONLY $9.90 
YOUR CHOICE 

Flnsertreps, Combs, Butterfly Pi, 
Blowouts, Ramera, equates, Feather 
Ticklers, Masks, Rings, Jumping Beans, 
Crickets, Fans, Horne, Rubber Spiders, 
Rubber Lizards, Puffing Clearelle, 
Plastic Airplanes. Pill Puzrlcs. Vinyl 
Channr and Toyx. 

Write for New Catalog 
Include postage with order. 

uq¡ aepefir wirb e.o.o. eroer. 

KIPP BROTIK,RS 
7Ckale air Didltfóarre7,r $r. <e lPÓO 

240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

Quick Photo 

Invention! 
PDQ CAMERA 

Olakes fln.hed 
photos in 2 min 
urea Takes a*d 
[Wlha 30 to 40 
everlasting t back 
and_whia or septa 

a6 DOat. No 
dark loom. Guar 

steed not to (atle- 
Photos taken 
5971' SPEED" 

d irlel DOIT t1v 
Photos Finished ápRP, Picture aire 

In 2 Minutes pi ' in. . 

Dltf 
700, 

easy t0 O 

ate portable Dnoto ntudi0. ó PROFIT. 
Write quick. sot deln abuut the treat 
PHOTOMASTER Camer, 

PDQ CAMERA CO. 
1546 W. Cortez Chicnao 12, 111. 

The Best Sales Boards 
and 

Jar Games 
Write for Informa- 

tion and prices 
GALENTINE COMPANY 
Dept. 6,519 e. Je /ferson glvd 

soufra sens /7, Inean 

GREATEST 0, 

DEAL ONO 
THE LOTIIF 

0 ASSEIS, 
T 

RTED NOYS, OVELTIESETC. 

° 

, 75 
CIPO 

Q 
Y 

' 1,000 PIECES LOT i 
KLONDIKE Ntty/rárkii+: y 0 

200 ' X11 LETTERH ADS AND 200 546 ß5..757e5, pith: SI., blue 1ch. /Dill Prea. 767.6 Leith. SI., Flint 5. Mich. sail 
1,800 BUSINE,S,S CARDS. 82.30 POSTPAID. Blue or black Ink, seven line IImIL Non manure Service, 254 It, Broadway, Los An. 
Relea 12, Celt!, 
1,000 EMBOSSED BUSINESS CARDS, 62,%, maximum ,dx Hnes: 1,000 51 ;x854 Latte . heads, S3Á3: 1.080 8 Envelope:, 63.96, poNpaitl. Rrque :l prit! Il t. Job? Paper, 
tlos 8712, Challanooea. Teno. 

SALESMEN WANTED 

A HOT ITEM FOR PREMIUM SALESMEN different. It, new, .nxallonal Prato Fla EVenn I.hrr fa aeogniaefl 155151011 Itleal premium item for 
employ 

WeS, glut sways to and empploytee. lessee [ive plana, ale. Low vrlced oral 54.95. Wer 2.010.000 foil. Exce Iloñel dicounts. 
tPrétáoleDiv ,MÌl4a Jd Sl,a1Mew órk 18_N_ Y. 

AD MATCHS SELL AMAZING DESIGNS - 
10, 20. 30, SO and 240Iight book matches. 

Bigger spot cash commiwlons: every busl- ne:s prroWeel, Low prices for high quality. Repeals Steel without experience: men, omen: llo pan lime: buy nethi g: les kit furnl:hcd. Match Corp,. Dept 11121, blca[o ,T2. 111 au25 
ANYONE CAN SELL FAMOUS liguer ,t for beauty het waltresxx, puree :, droll Or :, others All populo miracle fabrics, stylons dacron, orlon. Exclusive 
W09 

top uality: big Cub Income o , reel tatare CgqUIDMlnt tae. }JOOVera Debt. Hí00. N<w Yurk 11: N. Y. u25-np 
501.51115K OF 800 )CONEY NAKLRS- 
de6re228530tI ilh liehÌaanChÌéuRanl: 

Ch -ttn 

TATTOOING SUPPLIES 

-I TATTOOING 11ACHINES, R'OALD'S fintas: bea[ tleaign. colon sntl wDpifea 
Free calalo[. Owen Jensen 120 Nest 

sea 
b 

51.. Low Ancella Call /, 
NEW TYPE TATTOOING 11ACREN6S- 
óscéñiñl dkiPéllcanUr>"Ì 5ó.,l7í, eWrité Mill %riss 728 Lesley. Rork ford, ill. seRS 

WANTED TO BUY 

CALLIOPE WANTED IN WORKING. CON. 
ditlOn or Alw rolla for lll: Volano. 

Write AI. Howe. 6600 Knoßwood Drive, Dayton 3. Ohio. 
POPCORN WARMERS- VICTOR HOT POP, 

Polkw HpUr Iun 
. 

TaHi 
nP* PepcOn 

au25 

TELEVISION STATION INTERESTED IN 
Kiddie Train Rides, Send description, availability, price, pictures to Daryl Seba Ilan, Stollen WWTV, Cadillac, Mich. 

WANTED- SKEERALL, LARGE OR SMALL 
aka. one or dozen, J. T. Thrasher, 15 Third Ave., Winder, Ca, 

VOW Can't Beat 

I;IiODY 
for Merchandise 

W Carry Compl1 Lln et 
ELE(:T'RICAL APPIIAN1=1 Household 

Assorted Novelties- BABY DOLLS 
Boudoir Dulls-PLUSH ANIMALS -Ptas 
tie C.d.- CARNIVAL GOODS Pet 
mlum onda. + - SPECIAL AUCTION 
(:GODS -Small Notetllea for GiveAwar 
*APACE CATALOG AVAILABLE FREE. 

SEND for Your COPY TOO*, 

M. K. BRODY 
1116 S. Halsted St.. Chicago 7, III. 

L. D. Phone: MOnroc 6 -5520 
In Business in Chicago for 37 Years 

FREE GIFT Offer! 
4 -Pc. Pearl Set included 

Limited Tim Only. 
3srrand Necklace, 
Rrecrlar and Earrings 
FREE wire cry 
Order of M.O. or 
morel 

11 our gift to you, ba u1ì1 
E",:1:"::14 

le 
PROV .a 

011 berrer tlal I 

Winm+n's1 

MEN'S 
WOMEN'S 

New 
Stylet 

MOnrY- 
.ck 

c v. r 
2f °é with a r, bal. C.O.D. fiend m nrY 

Ìréer 
or c.rtifia check ro avoid á.1Y 

n shlvment. 

?du Alt, e 
GET A BETTER DEAL AT 

WEINMAN'S 
182 S. Main St., Memphis, Tenn. 

WHALE OF 

A BUY 

0 

O 

0 

C 

EACH 

toONE PIECE PLASTIC HANDLE 

/ONE 
Rod Shat} Apprex. 3 If. I 

Multi -color epau wrap Aulh.ntis 

0 ah k. gl 
lo mR 

g lcfaa 
n 

tip 
He 

4w sold- 

/ TELESCOPIC BAMBOO POLE 
I2 -ft. lenifh 5 pclln Fxlly 
*quipped 3 guides and full metal / 
fTP Rad lacqursd Full / 

nN clamp h for r In- 
diyldu1 clue Pag slar glu 
Ribber grand. P Dos., $18.00. 
SPINNING LINE sert MonalOa- 

/ment 100 yards to se.1 alb. 

/ test Dupent Tye. 1I spaN / 
0 

rpack. te box Par Doz. Spools. 

53.00. No las sold. 

TROUT FLIES on 510 Hooks 12 / 
asst. numbers mounted ill. en tw 

Icork strips packed In Paulownla'wod 
rwii tas ra-rs.le ter men' cIf 0 
Ilnka and Iwry 12 bexs total / 
of 144 flla Pack. re confalnsr 

I Dos. sexe., 64.75. N. law .mid 
A ALL AIOYE ITEMS ARE PROVIN 

WINNERS AND SPECIALLY LOW 
PRICED. I 25 °¡ tlposlt money Order r bank 
ha k I1h 

9sd Chlcaoe 
er, b.l.n< C.O.D., 

916 5. Hal.red i1. 

COOK BROS. Chif.ge. 111. 

ALL- WEATHER 

Plastic Pennants 

1V/1o11V1NT 
Durable-Tough-Brilliant 

48 assorted color - 18 -inch Plastic 
Pennants sewed on e tough. heavy lap 
100 ft. lSOg ONLY 54.00 ea. Doren 
Its $3.00 ea. write for quantity prices. 
Money refunded If not satisfied. 

A & A NOVELTY CO. 
Cincinnati 36, Ohlo 

Copyrighted material 

www.americanradiohistory.com
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Mnrist 
ittg 

D'UUt. Iwo mu!' 
I'm bard worker and I have some 

pretty good ideas. but I never had the 
capital to go into business for myself. 
Today I still work pretty hard but 
oow it's different . now- I any 
working for myself; making big 
money. And believe it or not, 1 

started my own business without 
investing one cent. I sell the best - 
known famous -brand products and there's 
no risk, no inventories to tie up my cash:" 
HERE'S HOW IT WORKS: 
The H. B. Davis Cory supD iCA YToA 

OiG, p. mli d NAME BRAN 
your own 
betucifuliv 

illumining over 1.000 fine products: appliance co>k 
wit, silverware, houvwares, tools, clocks, iewe;.. 

.from firms 
Royal. 

Remise Ace !limn, 
!Pi 
'Prieto. 

FJp Royal, Elgin Amman. 
Pogo. W. Bisset. Pepperell, many. 

more. t?] en William A. 
appears 

cad many, many moo. 
T.1e op r name the on these space 

for 
catalogs 

la fain .Dame (Cover has 
shown 

sera for your owe 
Imprint.) The only prices shown arc list C ([he 

ill price lit gives You Your cool. Complete 
hers of ill items are stocked to huge warehouse 

With this 
shipment of your order within hones. 

With rho rested, aslue p /tr the in ed 
support of the 

direct 
Davis Dag.s lei 0,41 ooyou is 

bu of direct veline. You're ready to stet Your own 
business with to investment. 

NO INVESTMENT 

NO INVENTORY 

THE House OF 
NAME BRANDS 

N. B. DAVIS CORP. 

143 W. 13th St. 

New York 11, N. Y. 

HERE'S ALL 
YOU DOI 

Sled fort., 
FREE COPY 

OP THE 
H. B. DAVIS 

CATALOG 
i..foorr 

yours.() why it i 
wr,iiir fales.gabet. Dot's 

Mat -.nod rb. coupon follow 
I., yowl Ire. c.r.log NOW. 

{ 

N. S. DAVIe CORP., 
1e5W.13St.,NewYwkll.N.Y. 
G.erl.m..: 

I uaw ro OM r oun . brand bar ss uirb 
.o ierur,wrwa. Piwra s.ed ,n. Ine naive reo 
obligar.n. of any kink. 
Name_..._.-----'----_.____-._. .n..n,r 
Add os 
Ciq__._- _____..._._... Sser.-_-_...._. 

HOT-WEATHER SPEC /AL! PARKER -COOLER 
PORTABLE -;:,;:r.!' "- 
PRACTICAL- oa: In scar 

PGafCll -,Iota air and! - 
:ioneñ coole corm fort stay cast i9nt1 

How PARKERCOOLER Wolf¢: 
condlf lens tn air In any 

{s fD.cauu hat, stele sIr 
orced own ewe awcisl 

oelanTa which YOU simply ffe0i. In Yeur awn r. 
Ir1a.rHOr. 
e Pnclsiem En9lneentl'Sf , e UL AP reue/ w, r' %T. 

;ter, Warta ntY for Full rear - Peck. 1 to Shipping Cer- ton, complete with coolant '- 
. List $69.95 Your Cost Only $íZ0.00 each 

THIS IS HOT! The REDI -WET HANDY- SHAMMY 
Always Wet ... Always Ready to Use. Perfect Demonstrator Item. 

$6.00 per dozen, Send for FREE Sample 
ISto deposit, beam. C.O.D., F.0.9. Chicago. 

DIVISION SALES 
3341 W. Roosevelt Roed 
Chicago 24, Illinois 

Phone: LAwndale 2 -7377 

ENGRAVERS AND DEMONSTRATORS: ATTENTION! 

WRITE 
FOR 

CATALOG Mn' axpe ndwr Largest assortment et Phase Incurs from meted, Gold Pill. H.73 ter. end Shirting winga, 
e v s', G l r l a', 23 %e deposit with ell 

LedHS' Exvemlen C.O.D. oM. n. Include lent from sa.00 
aloe. orders. 

wltn pnP.Id Nees. 

N.art or Rosane N.ck- 
lau en la" hin. 
NI<k.l or gole pi.t.e. $21.??. 

McBRIDE JEWELRY CO., 1261 BROADWAY al 3111 St., N. Y. 1, N. Y. 

GET 

THE BILLBOARD 

EVERY WEEKI 

SUBSCRIBE NOW 

Low subscription 

.w Ms 
mon then 2g: 

t erutand 
price. 

SOMETHING NEW 

`UNDER THE SUN 

IF THERE IS- YOU'LL FIND 

IT IN THE BILLBOARD 

MERCHANDISE SECIIONI 

For Ike let.tt In gimmicks, gdgets, 
.e, premium and "h* Ihirn 

of ALL ktnda- 

The Billboard, 2160 Patterson St Cincinnati 22, Ohio 
Yes Cl Pl. ,. send me The Billboard for one year at 512. 

(Foreign ran. one yob, $241 916 

Harne 

Aderaa 

City Zone.... Stan 

Occupation 

every conceivable kind of 

EQUIPMENT, SUPPLIES AND SERVICES 
has been gold in The Billboard 

Write 3.e 664, 2160 POterian St., ciadlwtl, 011ie WHAT DO YON HAVE TO Salt 

HELP WANTED 
REGULAR CLASSIFIED ADS Set 
in usual want -ad style, one paragraph, 
no display. First line regular 5 pt. cape. 
RATE: 20c a word -Minimum $4. 
CASH WITH COPY. 

Forms Close Thursdays for 
the Following Week's Issue 

MALE VOCALIST FOR COMMERCIAL 
orchestra. Must slat original keys. Sleeper 

bu. Guaranteed salary, fifty woeke per 
year. Bob Calame, 2107 North 18th St, 
Omaha, Nebr. sail 
MAN AND WIFE COOKHOUSE OPERA. 

lon for all year opentloo at eatabllaked 
park; Fate, like dance hall above cafe; cer- 
Fennee Dala. i4o drunks O, T. Fulghum 
Coleman's Wke, IWANIIa, Ga. 
PIANO -MUST READ, FAKE, KNOW MOST 

standards: location work. Write John 
Purley, 1523 Arkansas Ava.. Norfolk E, Va. 
PIANIST- SOCIETY-COMMERCIAL UNIT. 

Mud reaA well, cut shows, modulate, 
troa. calls, tranffppooN for girl vocalist; dead? 
work. Don't esanl, 1 don't. Cut or 
no notée required. Chuck George, Foley 
Hotel, Great Fahs, Mont. 
WANTED -YOUNG MAN TO LEARN TO 

Blown and be generally ' Petal. Mud drive. 
Act not enenllat. State salary. APPLY as per. route or 2145 No Ivan, Hollywood 28. 
CaIH. John Strong Circus. 
WANTED -LEADING NAN AND LEADING 

Women, ahrgles or team; nsTve ties pre- ferred. Join Immediately, Answer. Brink's 
Comedians, Delta, Colo.. week August S; 
Frnita, Colo.. August IY. 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 
Remittance in full must accompany all 
ads for publication in this column. 

No charge accounts. 
Forms Close Thursdays for 
the Following Week's Issue 

CIRCUS & CARNIVAL 
CIRCUS AND CARNIVAL ACTS -.LEdr 

good Dog Acta, dreyyalkmg Dog, Lady 

=AT:walling 117,1:1. 
Ladder. Emma Raymond. 
Part, SoNCVLLk, Md. 

FAT BOY WANTS WORK IN SINGLE "O" 
with person that has top ticket teller. 

Percentage, guaranteed salary. W. or write Tiny W. Hicks, Joyland Shows, Wana- 
maker, Marlon County Fair, Ind. 

MISCELLANEOUS 
AVAILABLE -DOG ACT AND TRICK ROP- 

log. 001401. for rodeo. fairs. circus, night 
clubs, schools, toy entertainment. Boat 
Washington, 3107 Wed Port, Sarasota, Fla. 
AT LIBERTY- TATTOO ARTIST. NEAT suint and ready to loin. Jack Bailey. 
Bessemer City, N. C. 

HPNlT 
dSmanE, a1217 

4 
FT 

eNPrmaCOa WDhl P2J097 
PITCHMAN -WILL Gar SIDNEY FOR YOU; 

Percentage deal at large Mldwed or 
Southern Regional Fain. Dependable, non- drinker, clean appearance, strong worker. 
AI Stein, P. O. Box 3070, Unlveraity City 
Sta., St. Louis, Mo. Parkview 74027, 
RADIO EMPLOYED MALE SINGER WANTS 

oft wllh band, alghe club, mf"r"ss, 
Box 

good ofex. tmmedlatelY P. O 
Hoz 3071, 81 Piso, Tax. au1S 

MUSICIANS 
A -1 ORGANIST MANY YF.AaS' XPERT 

sage, rhlL Wenla pe tfon :tueras dye reanround Nnk. AdOnu Hoz C479, c/o Billboard. Clncinnatl K, Ohlo. 
DRUMMER, ACE TWENTY-NINE, 

available tam itaeb; read web, 
Alan shows, all styla and Latins; prefer 10- 
caltons. Dick G'antr. 1911 Wed McNkhOL Road, Detroit E. Id1ch. Telephone UnlYer- dry H297. aar6 
DRUMMER. READ, FAKE. CUT SHOWS, 

good habits, prefer location but Na... travel. Jay Lavoie. SI Clement St., Hruy N. H. 

Croom, 

eoektan count bar. WIII transport rem u Jekb 
Adams. 

n ess Carop ero hurch st., North Adams, titan. 
STRING BASSIST AVAILABLE - ALL 

around musician, name background, good 
Personality age 27, Inter edsoed 

Itgod o{mhet 7111. 
ror 

c omNew 
YorceMu 4 

elan, 40 d East New York, N. Y. 
TENOR, ALTO CLARINET, EXPERIENCED, 

read or fake. Prefer eectlon work. will 
travel. Write Box 0.472, c/o Billboard, Ch- airman 22, Ohio, .25 
TENOR, CLARINET, DOUBLE TROMBONE. Commercial, fake, read, shows. Soarer. 10- tatiou only. Ed Boson, Shaumar Clnb. SDallmar, P7a. Pions 181(. 

PARKS it FAIRS 

BALLOON ASCENSIONS, PARACRUTE BALLOON 
for park; fairs, IeDratlana 

Claude L. Shafer, 1031 S. Denn1on, Inman aval!. 21, inn. sel 
ONLY A MUFFLED COUCH THE 

und of a Marply indrawn arcath brake 
the silence the great c Fwd Ar Delos 

.+ Cant. s'abouald, the castrate s ring tfoall.L is about In demonstrate m and bring 
t0 a clamez one of the world's most danger- 
ous Aunts, a feat that has Crippled d maimed the few who Dare attempted 1t. The 
rmpaIt On scup and Icone Is lerrUlo 
sad tits Talent Awards Winner U the 
prOeear Of denverinj devastating lead 
thrill enhirtalnmint. 1ñ4 1t not a insole 
but tA< real and featured by 
Fox Movilt. and me New York Press, 
Sharp, ugly peau. A blaaing Inferno 
rire. The smarted div{ng in the world. No 
body proteceon or taled devices. Free large 
stored D 

C.O. 
that 

McDonald, 
Lan ne 

loa. . TeL437 LamDbler Place 
Warren, Ohio. TeL 3337. au2ß 
THE RAYS CmCUS REWE RAVE SOME 

op n him: r 1737 conk doy. m uteri, 
slows sa teal. Sox 6731, Falrlee 

Ysrmoot sa1í 

COMING EVENTS 
Arizona 

Buckeye -Hallowe'en Carnival, Oct. St. 
Eloy- Mexican Independence Day, Sept. 15- 

1g. 
Flagstaff -N. Arts. Square Dance Festival. 

Aug. 10 -12. 
Globe-011a Co. Diamond Jubilee, Aug. 29- 

Sept. 3. Jim Mace, Dominion Hotel. 
Nogales- Mexlean Independence Day Cele- 

bration. Sept 15 -16. 
Payton -71 Annual Rodeo, Aug. 10-12. 
Prescott -.Smokt Ceremonials, Aug. il. 
Prescott- Quartet Horse Show, Sept. 22 -25. 
Tucson -Mexican Independence Day Cele- 

bration, Sept. 13 -1g. 
Tombstone -Reitdorsch Celebration, Ott. 

26-26. 
Williams -Labor Day Rodeo, Sept. 15 -16. 
Winslow -Jaycee Rodeo, Sept. 15 -18. 

Arkansas 
Camden- Oualhlte Co. Livestock Show. 

Sept 10.15. WC. Reynolds. 
DeQueen- Serrlll4 Co. Livestock Show, 

Sept. 10.12. Victor Ivy. 
DeWitt -Ark. Co. Livestock Show, Oct. 10- 

13, Harold Kendall. 
El Dorado -Union Co. Livestock tr Poultry 

Show, Sept 24 -29. O. O. Dunn, 
Port Smith- Ark. -Okla. Livestock 8how, 

Sept 23 -29. R. B. Correll. 
Rekna- Centenn {al. Aug, 17.22. Bam W. 

Tapp.o. Chamber of Commerce. 
Roo! -Third Dlst. i.. ivestock BhO.. Sept. 

24-29. R. C. Daniels. 
Mammoth Spring -Soldiers. Ballon and 

Marines Rennfon, Aug. 13 46. E. E. 
Sterling 

M12-15. J -Ure Livestock BROW, Sept. 
17 -15. Jack Shelton. 

Pine BTU[[ Art Livestock BAOw, Sept. 
15-19. George Bestand. 

Rogers -Diamond JubUN, Aug. 27 -Sept. 3. 
C. B. Porter. 

California 
Fort Bragg -Paul Bunyan Days, Aug. 27- 

Sept. 1. 
Lodi-Grape Festival es HatL Wine 8how, 

Sept. 14 -16. C. S. Jackson. 
Los Alamitos -Blue Ribbon Horse 8how, 

Oct. 11 -14. Ray Stone, 5501 Hazel Ave 
Fair Oaks, 

Los Angeles- Allled Gift tr Jewelry Show, 
Sept. 2 -e. 

Oakland- Califoeola Garden Show. Sept. 
50 -33. E. E. Schreiber, 920 Fallon St. 

San Francisco -Flower Show, Aug. 23 -24. 
Robert D. Gr0 mm, 2059 28th Ave. 

Colorado 
Arvada- Arvada Harvest Festival, Sept. 

7 -8. Stanley H. Stolle. 
Ooloredo a -Pita Peak or Bust 

Rodeo, Aug. 7 -II. 
Estes Part- Reglonal Arablao Horse Show. 

Aug. I1-18. Chamber of Commerce. 
Kit Carton -Kit Carson Day. Sept. 33. 

Paul Bock. 
Littleton- Westward Ho Days, Sept. 21-33. 

Wayne E. Machel. 
Manitou- 2:ebulon Days. Sept. IJ. Jaycees. 
Trinidad- Trinidad Round -Up. Sept, I -3. 

Connecticut 
Show. Sept. 

29. John W. Daly. 
Florida 

BOnlfay- Holmes Co. Livestock Show. Oct. 
13. D. P. Grant. 

Daytona Beath -Labor Dar Celebration. 
Lab, 3 UOlOo. 3. Paul R. Baker, Central 
Lab- 

Ocala-Jr. Livestock A Poultry Show, Oct. 
1s -16. Loua Gilbreath. 

Georgia 
Brnnanlrk- Brunswick-Glynn Co. Centen- 

nial. Aug. 13 -11. W. O. Bishop. Room 
MIL Oglethorpe Hotel. 

Gainesville -VFW Celebration, Oct. 1 -8. 
Dr, P. D. McCoy. 

Idaho 
Priest River -lug Roll, Aug. 142. 

dlinois 
Ashburn -Centennial and Labor Day Cele- 

bration, Sept. 1 -3. 
Fbrreston- Sauerkraut Day. Sept. 13. Le- 

Roy M. Greed. American Legion, 
Btlopolis- Centennial, Aug, 22 -26. 
Harwood -Italian Festival of C eorOs. and. 

July 23. -An.. 23, Joseph De Steno, 1615 
N. 16th Ave Melrose Park. 

Momenta -Orad Festival. Aug. 14 -I8. 
Peoria -National Rome 8how, Oct. 3 -7. 

Z. J. Smith. 
Princeville -Homecoming, Aug. 10-11. 
Strasburg-Homecoming and B 

L. 
arret Cele- 

bration, Sept. 6-8. R. Hamm. 
Streator -Labor Day Celebration, Sept. 1- 
3. ?red J. 8aluatat, 1110 East Elm Bt. 

Indiana 
Columbia CIS) -0Id Bettie Day and Le- 

gion Festival, Aug. 8 -11. Byron Beebe, 
Ellettavllle -MOOrm Co. Festival, Sept. 13- 

13. 
Huntington -VFW Street Pale, July 30- 

Aug. 4. Warren C. Heeler, 
Lagrange- Lagrange Oo. Corn School, Sept. 

12 -15. Walter Emmert. 
Odors -Old Settlers' MeetMg, Aug. 15 -I8. 

C. J. Stotts. 
Richmond-Sesquicentennial. Aug. 3 -11. 
Terre Haute-Miners' Picnic, Aug. 2 -3. 

Alex Cliver, 1013 Maple Ave. 

IOWA 
Charlton -Lucas Co. 4 -H Achievement 

Show, Aug. 14 -16, Sirs. Lee Cottingham, 
Russell, 

Cherokee -Pilot Rock Plowing Match, Aug. 
13 -15. Albert R. Griffith. 

DeWitt- Clinton Co. Club Show, Aug. 8- 
10. Jimmy Miller. 

Pa lrtletd- efferson Co. Jr. Agri. Show. 
Aug. I3-18 Henry McCleary, Packwood. 

Red Oak -Firemen's Convention, Sept. 17- 
10. 

Sidney- Rodeo, Aug. 14.18. 
Sibley- Osceola Co. Livestock Shoe. Aug. 

"9-31, Geae Alexander. 
Thompsone Winnebago Jr. 

City. 
Aug. 

1terl Dean Nerdig. Forest 
WOt. EDairy Cattle Congrcsr, Sept. 29- 

Oct. 6. E. 8 Estee. 
Kansas 

Arma -Homecoming, Aug. 10 -12. 
Baxter Springs Celebration. Sept. 1215. 
Chapman -Labor Day Celebration, Sept. 3. 
Wichita-6 k Co. -Kan. Nat'l Jr. Live- 

stock Show, Oct. Oc 3 -3. Coulee Smith, 
Louisiana 

Orowley -Intl. Rice Festival, Oct. 17 -16. 
A. L. Stowell. 

Lake Charles -Home /Show, Sept. 4-9. Lloyd 
A. Goodin. 

Markaville -La. Livestock Festival, Oct. 
3.7. Kermit Ducote. 

Morgan City -Shrimp Festival A; Blesshrg 
of the Fleet, Sept. 1 -2, Mn. Richard L. 
Davin 

Natchitoches -La Brolly Pativa, Sept. 21. 
L. J. Pleasant. 

New Orleans -Dald -Whiter Pair. Oct. 12 -I6. 
J. A. Smith. 11140 Vicksburg at. 

Opelousas -La Tambllee Festival, Ott. 1 -L 
Silly M. Smith. 

Ville Platte -La Cotton Festival, Sept. 28- 
30. Daau Delille. 

Maryland 
Baltimore- National Home Week Exp0at- 

tIen. Sept. 16-23. Patrick J. O'Toole, 1010 
St. Paul St. 

Princess Anne -Princess Anne Livestock 
Show, Sept,. 3e -39. Howard R. Anderson. 

Massachusetts 
Boston-National Home Show, Oct. 14.21. 

John W. Daly. 
New Bedford- Nttloaal Home Shaw. Sept. 

1i -16. Dorothy H. Godfrey. 
Worcester- National Home Show, Sept. 1- 

9. Arthur Gilbert. 
Michigan 

Athens -Homecoming. Aug. 8 -I1. 
Charlotte -Mich. Swine Breeder Show. Oct. 

8. H. O. Motley. 
Coldwater -Brown Swiss Cattle 8how, Aug, 

9, 
Ooodells -Thumb Dist. Plowing Match, Oct. 

4. Irving R. Wyeth. 
Grand Rtplds -Grand Reptile Dacrnsey 

(Show, Aug. 11. Donald Kamps. 
Ionia -Brown Swiss Cattle Show. Aug. 10. 
flint -Noly Redeemer Celebration, Avg. 

9.12. 
Jackson - Southeastern Mach- Guernsey 

8how, Aug. 11. Lauren Ooodloek. 
Jackson- Jersey Cattle 8how, Aug. IL 
Midland-Saginaw Valley Guernsey Show, 

Aug. 13, Osborn Thmlow. 
Midland -- Jersey Cattle Show, Aug. l6. 
Newaygo-Brown Swiss Cattle Show, Aug, 

11. 

Romeo -Rom Festival, Avg. eilfiept 3. 
RomeorRomeo Pesch ept.ly. tr Labor 

Celebration, Aug. 
U.P. 

t. 
RudTard Ink. Jr. Fat Stock 8how, 

Aug. 0 -0. Wm. Dlektlltnn, 
Minnesota 

Duluth -Natlontl Home Show, Sept. 18 -21.. 
Dorothy R. Godfrey. 

Duluth-CentennIel Celebration, Aug. 2-12. 
James W. Kling. 219 W. Pint. et. 

MCSSissinpl 
Cleveland - Bolivar Co. Rodeo, Oct. 11 -II. 

Leroy Ffnley. 
Newton -Newton State Dairy Show. Sept. 

17 -22. W. P. Me3111a0 Jr. 
Sebtatop0l -Lette Co. Dairy Show, Sept. 

3 -t. L. R. Anthony. 
ALBSOuri 

Elsberry- Homecoming, Aug. 6 -11. 
Gallatin -Davies Co. Jr. Livestock Show. 

Aug. 31. Geo. H. Schmitt. 
Hopkins- Hopkins Picnic, Aug. 10 -12. Gee. 

L. RN, 
Linnets -0Id Settlers' Reunion, Aug. 9-11. 

Roy T. Young - 

Wceme- Lucerne Stock Show, Aug. 10- 
Sept. 1. K. K. Blanchard. Mle Baby Beet 2r Pig Club 
Show. Sept. 21 Kenneth Walton. 

Monett - awrenoe -Harty Counties Dairy 
Show, Sept. 7- 8..Helen Saga[, Chamber 
of Commerce. 

Queen City -Schuyler Co. Coen tr Stock 
Show, Sept. 1213. Geo. McChtekel. 

St Locals- Mid- America Jubilee, Sent. 1 -30. 
City- County Otvaleade, Irae., 1501 Locust 
et. 

Nevada 
Ely - Nevada Pair of Industry Aug. 23 -10. 

P. P. Hoover. P. O. Ses 888. 

New Jersey 
Hammonton -Feast of Our Lady of As- 

sumpton. Aug. 13 -1e. Ralph eantUll. 221 
French fit. 

New Mexico 
Gallup- Inter- Tribal In41an Ceremonial. 

Aug. 9 -12. Edward S. Merry. 
New York 

Elmira -Antique Show, Sept. 17 -20. 
Fredonia- Annuel Gala Week. Aug. 21 -15. 

Pire Dept. 
Gowanda- Southwestern Firemen's Conven- 

tion. July 30 -Aug. 4. 
New York- Intematlonal Antigun Exhibi- 

tion and Sale. Oct. 17 -23. 
New York -Mobile Homes Show. Aug. 15 -I5. 
New York -Natlontl Baby's and Children's 

Show. Aug. 4 -12. 
New York - National Rome Furnishings 

Show. Aug. 33- 8ept.9. 
North Tonawanda- WUrliteer Anniversary 

Celebration. Aug. 22 -35. 
Saranac take -Antique show. July 31 -Aug. 

2. 

North Carolina 
Relelfh- NatIonal Home Show. Sept. 3 -0. 

E. J. Smith. 
Ohio 

Cincinnati -too Food and Home Show. Aug. 
13 -25. Jack Humer. 

Rarrlaburg- Street Pair dr Homecoming, 
Aug, 0.11. 

Kent- Centennlat Aug. 13.16. 
Lancaster-Central l Rural Electric Co -Op 

Picnic, Aug. 16. 
Miamisburg -VFW Free Pair, Aug. 20.33. 
'Millersport-Sweet Corn P'et. Aug. 30. 
St. Paris -Pall Festival, Sept. 22. 
acts -Street Palr. Aut. 23 -23. 
Utica- HOmeeomin v. Oct. 6. 

Oklahoma 
Anadarko -Indian Exposition, Aug. 11 -11. 

Oregon 
Enterprise -Wallowa Co. 4 -21 Pit Stock 

Bale, Aug. 25. 
Portland -Pacific intl. Livestock Expo., Oct. 

20 -27. Walter A. Holt. 
Portland -Washington Park Summer Peetl- 

val, Aug. 11 -25. 
Pennsylvania 

Clark - Homecoming, July 3I -Aug. l 
George LIdm. 

Clymer -Volunteer Firemen's Convention, 
Aug. 6 -I1, 

1-16. Connellsvine- 8e5qutcentennlai, Aug, t -I 
Ray Booth, 

Conneltevitle- Western Pa, Firemen's Assts. 
Convention. Aug. 11.18. Robert Welsh. 

New Cutle --Bt. Vitus Church Italian Feh 
({val, Aug, 13 -18. 

Pittsburgh -National Home Show, Sept. 8.1 

9. Irving Wayne. 
Warrington -Celebration, Aug. 11-I2. 

Rhode Island 
Newport -National Home Show. Aug. 14.11. 

A. E. French. 
South Dakota 

Ooreloa -Dutch Festival, Aug. 31 -Sept. t. 
Elk Point -Elk Point Carnival. Aug. 111-lt. 
Palth -Annual Stock Show, Aug. 1e -12. 
Orotoa Harvut Festival, Aug. 31. 

Copyrighted. material 
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Huron -Pow Wow Day, Sena 29. 
E adoka -Labor Day Celebration, Sept. 2 -3. 
Ake Preston- Watermelon Festival and 

Labor Day Celebration; Sept. 2 -3. 
Ammon -Jr. Livestock Show, Sept. 24. 
Nlller- Central S. D. Coif Show, Oct. 8. 
Kitchell -4 -R Stock Show and Sale. Sept. 

31 -12. 
Mltehe)l -Cora Palace Festival, Sept. 23 -29. 
Mitchell -8. D. Market Hog'Show. Sept. 25. 
Mobrldge -50th Anniversary Celebration, 

Aug. 24 -28. 
Newell -Labor Day Celebration. Sept. 3. 
Rapid CIt3' -Range Dare, Aug- 16-19. 
Slsmton- Klwanfs Club Horse Show, Sept. 

Falls - Days, Oct. 5-7. 
illion -Old Settler,' A ug. 10. 

Daye Aug. 29-24. 
Day Celebration, Sept. 

White Like -Labor Day Celebration, Sept. 

Winner-Labor Day Celebration, Sept. i. 
Yankton-Pancake Days, Oct. 11 -13. 

Tennessee 
Adamavllle - Adams.,Ile Horse & Stock 

Show, Aug. 9. Coleman Smith. 
Athens -McMinn Co. Dairy Show, Sept. 6. 

Marvin Lowry. 
Chattanooga -Hamilton Co. 4 -H Dairy 

Shew, Sept. O. Robert Childress. 
Cleveland- Bradley Co, Jr. Dairy Fair, 

Sept. 6. W. M. Hale. 
Greenback- Loudon Co. Dairy Show, Sept. 

5. Roy M. Brooks. 
Lewlaburt- Marshall co. Jr. Dairy & Con 

Show, Aug. 24.25. Emerson Burnett. 
Martin- Weakley Co. Dairy Show, Aug. f- 

10. A. M. Walker, 
McKenzee - Carroll- Weokley Pot Cattle 

Show, OM 23 -24. Bob Powell. 
Murfreesboro- Rutherford Co. Jr. Dairy 

Show, Sept. 8. Fella E. Knight. 
Memphis- Shelby Co. Jr. Livestock & Dairy 

Show, Aug, 9. James T. Gu]IL 
NOlensvllle- NOtensvni Jr, Dairy Show, 

Sept. 1. Robert S. Mosley. 
Selmer- McNalry Livestock & Daley Show. 

Aug. 18. Mre. Mildred Petty. 
Bheibyvllle- Bedford Co. 4 -11 Dairy A Beef 

Show, Aug, 10. Mrs. W. K. Ply. 
Trenton -Gibson Co. Jr. Livestock A Prod- 

ucts Shoes, Sept. 3 -e. Oene Chncutt. 
Yorkville- Yorkville Jersey Cat. Show, 

Aug. 24. Lloyd Kuykendall. 
Texas 

Alice- Constat Bend Livestock Show, Oct. 
25-27. Mrs. Mary Herbert. 

Corsicana - Coraltana Llrtatock Bhow, 
Sept. 24-29. R. W. Knight. 

Dallas -Dallas Glft Show, Sept. 2-3. It 
Pau] Jones. Southland Life Annex. 

Dublin -Dublin Rodeo, Aug. 20 -Sept. 1. 
C. ß Lealherwood. 

Ondewater -E. Tex. Quarter Horse Breed- 
ers' Show & Races, Aug. 20 -21, 

Houston -Gift A Housewares Trade Shows, 
Aug. 19 -21. 

Kaufman -Kaufman Co. Livestock Show, 
Aug. 30 -Sept. 1. Wm. D. Perey. 

Orange- Orange Jaycee Rodeo, Aug. 30- 
Sept. 1. Henry Bland Jr. 

Pampa -Top o' Texas Rodeo A Kid Pony 
Show, Aug. 8 -11. E. C. Wedgeworth. 

Rusk -Lions Club Rodeo, Aug. 8 -11. Leo 
Pledger. 

Ban Aalonlo- Expoaftton Americas, Oct. 
2-7. Ralph W. Stevens. 

Tyler - Tex, Rose Festival, Oct. 19 -21. 
Frank Bronaugh, Chamber of Commerce. 

Utah 
Brlgbam -Peach Days. Sept. 7 -t. 
Cedar City - Southern Utah Livestock 

Show. Sept. 6-9. 
Nephl- Suffolk Sheep Show. fiept. 64. 
Ogden -National Home Bhow, Sept. 22 -29. 
Richfield -Jr. Livestock Show, Aug. 23.25. 

Washington 
Halyard- Hlllyard HI- Jenks, Aug. 16 -18. 
K Sarbecue, Aug. 31 -Sept. 3. 
Seattle-Wash. Jr. Poultry Show, Oct. 2-3 

John G. Wilson, 814 2d Ave. Bldg. 
West Virginia 3.1.- MOUntaln State Poreet Nat.!. 

Oct. 4 -8. James A. Hartman, U. S. 
Forestry Bldg. 

Kingwood- Preston Co. Buckwheat Festi- 
val, Sept. 27 -29. Mary Stemple. 

Wisconsin 
Baraboo- Harvest Festival, Oct. 3 -7. 
Clintonville- Harvest Festival, Aug. 27.26. 
Milwaukee-Wis. Sports Show at State 

Pair, Aug. 18 -28. Willard Masterson 
Montalto- Harvest Festival. Sept. 19 -23. 
Reedsburg -Dairy Days Festival, Sept 13- 

15. Wons Club. 
Reedaburg -Lions Club Dairy Days, Sept 

13 -15. James Gam. Retro(.- Centennial, Aug. I5-19, A. W. 
6trehlow, P O Box 1, Waukesha. 
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Waukesha -Labor Celebration, Aug. 31- 
Sept. I. A. W. Stehloa, P. O. Box 1. 

Wyoming 
Casper -Labor Day Celebration, Sept. I. 
Devils Tower -50th Anniversary Celebra- 

tion, Sept. 23 -24. 
Riverton -50th Anniversary Celebration, 

Aug. I5-18. 

CANADA 
Alberta 

Calgary- NOt10na1 Home Show. Bept. 2.9. 
Arthur Gilbert. 

British Columbia 
PeNigon- Penticton Peach Pestles), Aug. 

16.10. 

1712yrh-Natlonal Home Show, Stpt. 27- 
29. Arthur Gllber[. 

New Brunswick 
Charlottetown -Old Home Week, Aug. 13- 

18. 

Prince -Edward Island t 
ghee/lac-Shed. Lobster F' <stival, Aug. 14- 

18. 

Ontario 
Broolelln -Intl. Plowing Match, Oct. 9 -12. 
Leamington- Tomato Festival, Sept. 7.8. 
St. Catharfnea- Niagara Grape & Vintage 

Festival, Sept. 20. 

Saskatchewan 
Estero n- Old- Ttmers' P10510, Aug. 28. 
Saskatoon -Dally Cott. and Swine Show 

and Sale, Oct. 11 -13 

MERCHANDISE TOPICS 
Continued from page 84 

and prevent rust on metal. As a 
special introductory offer, two jars 
will be given free with every 10 
bought. One dozen jars cost $6. 

Borm Manufacturing Company, 
23 North Union Street, Elgin, 111., 

has a mechanical score keeper 
which is worn on the wrist and 
enables the golfer to record his 
strokes with no interference in the 
swing of club. The pressing of 
plunger automatically tabulates the 
score up to 99 strokes. Indicator 
numbers are quickly reset. This 
eliminates the requirement of pen- 
cil and score card. Called Golfer's 
Pal, the score keeper consists of a 
chromium polished case with two 

1956 Rodeo Dates 
Continued from page 69 

R1dgesay - Ridgeway Rodeo, fiept. 2.3. 
Jerald PeIOttl. 

Yuma -Yuma Rodeo, Aug. I4 -I5. Prank 
Herman. 

Florida 
Bontier Bonlfay Rodeo, Oct. 6.7. P. C. 

Bowyer. 

Georgia 
Waycross- Waycross Rodeo. Sept. 21 -23 

Charles Inman. 

Idaho 
Bolle -Boise Rodeo. Aug. 28 -Sept, 1. Am- 

brose W. Johnson. 
Burley- Burley Rodeo, Aug. 23 -25. Truman 

Bradley. 
Caldwell- Caldwell Rodeo, Aug. 7 -11. Eddie 

G. Cole. 
Filer -Flier Rodeo. Sept. 6.6. Thomas 

Parks. 
Gooding -Gooding Rodeo, Aug. 18.18 Mn. 

Lorne Lutey. 
Grace -Grace Rodeo, Aug. 10 -11. Ken 

Lloyd. 
Idaho Falls -Idaho Falle Rodeo, Aug 1 -4 

John B Dougan. 
Jerome- Jerome Rodeo, Aug. 23 -25. Eleanor 

Wieweit. 
Jerome -Jerome Rodeo, Aug. 30-Sept. 1. 

Weanor Wlsl.h5 
Iewls[on- Lewls[on Rodeo, Sept. 7 -9. Joe 

Skor. 
Montpelier- MOntpeler Rodeo, Aug 30- 

S ept 1. Richard Burgoyne. 

Illinois 
Chleaga- Chicago Rodeo. Oct. 2.14. M. R 

Thayer. 
Kankakee - Kankakee Rodeo, Sept t -9 

Percy Lolaelh. 

Iowa 
Denison -Denison Rodeo, Aug. 13.14 Bryan 

We berg. 
Des Moines -Des Moines Rodeo, Au 3- 

Sept. B. Cunningham. 
Fet Fort Madison Rodeo, Sept 

b Patterson. 
Sidney-Sidney Rodeo, Aug. 74 -18. Ralph 

Travis. 
Kansas 

Coffeyvlile- Coffeyvllle Rodeo, Aug. 30- 
Sept. 1. Bill O'Connor. 

Ooodland- Goodlasd Rodeo, Aug 23 -24 R 
R &I mean. 

Mound Clty -Mound City Rodeo. Aug. 17 
18. John H. Morse. 

Scott City -Scott City Rodeo, Aug 7. 
ulysaesvulysses Rodeo. Sept. 8.9 Jerry 

Sullin. 
Winfield-Winfield Rodeo. Aug. 38.90 

Lloyd Little. 
Wichita-Wichita Rodeo, Sept. 10 -29 Hrry 

Sheen r. 
Kentucky 

Louisville-Aulsvllle Rodeo, Sept. 13.14. 

Louisiana 
Alexandria -Alexandria Rodeo. Aug. 25- 

Sept. I. Jimmy Thompson 
Jonesville- Jonesville Rodeo, Sept. 78.30 

Geo. Keith. 
West Monroe -West Monroe Rodeo, Sept 

3-7. Herbert Land, 
Winfield- Winfletd Rodeo, Oct. 4.6. W C. 

Cummings. 
Massachusetts 

oeton- Boston Rodeo, Oct. 17.28. Waller 
A Brown. 

Missouri 
Chlllieothe- Chlllleothe Rodeo. Sept. 14- 

30. Frosty Rose. 
St. Joseph -St. Joseph Rodeo, Sept. 2423. 

Kenneth McNeal. 
Sikeston- Sikeston Rodeo, Aug. 30 -fiept. 2. 

J W Bonner. 
Montana 

e1111ngs- Billings Rodeo. Aug. 14.18 H. L 
Fitton. 

Cut Bank -Cut Bank Rodeo, July 21-22 
Jeck Jellon soD 

Dillon il Rodeo, Sept. 1.2. R. R. 
Ingersoll 

Dodson -Dodson Rodeo, Aug. 11.12. Wf1 
slam Block. 

Oreat Palls -Great Falls Rodeo, Aug. 7 -31 
Leo C. Dailey. 

Kalispell-Kalispell Rodeo. Sept 14 -ID Rus- 
sell Marsh. 

Lewistown -Lewistown Rodeo, Aug. 2 -4. 
James M. Schultz. 

Plains- Plains Rodeo, Aug. 31 -Sept. 1. 

Garth Howse, 
Sidney- Sidney Rodeo, Aug. 30 -Sept. 1. 
Terry -Terry Rodeo, Aug. 18.19 Roy 

Rogers. 

Nebraska 
Blades- Blades Rodeo. Aug. 6.8 Raymond 

Donn. 
Benda -Beoos Rodeo. Aug. 10 -12. Bob Con- 

rad. 
Chambers -Chambers Rodeo, Aug. 13 -16 

James H. Gluon. 
QenorGenca Rodeo, Aug. 10 -19. Eob Ccn- 

ra4 

Gordon- Gordon Rodeo, Sept. 7.9 George 
Comer. 

Hastings- Heatings Rodeo, Aug. 27 -28. John 
Fitzgibbon. 

Lewellen- Leerellen Rodeo, Sept. 2 -3. Jim 
Patterson. 

McCook -McCook Rodeo, Aug. 13 -15. Dale 
Thompson. 

Omaha -Omaha Rodeo, Sept. 31.30. J. J. 
Isaacson. 

Sidney -Sidney Rodeo, Aug. 25.26. L W. 
Lindell. 

Wahoo -Wahoo Rodeo, Aug. 23 -25. George 
Sherwood. 

Nevada 
Fallon -Fallon Rodeo, Sept. 1 -3. H. P. 

Mayhew. 
New Mexico 

Albuquerque- Albogerque Rodeo, Sept. 29- 
Oct. 7. Leon H. Harms. 

Roswell- Roswell Rodeo, Oct. 9 -13. R. L. 
Fetaler. 

North Dakota 
Bowman -Bowman Rodeo, fiept. 9.9. J. D. 

Latham. 
Minot-Minot Rodeo, Oct. 28.2a. Pearl 

Cullen.' 
Oklahoma 

Ada -Ada Rodee, Aug. 14 -19. M. R. Hovey. 
Duncan- Duncan Rodeo, Aug, 1 -9. Jack 

D 
Elk 

aCltvis. 

y -4k City Rodeo, Sept. 3 -5. On 
W. Pte11r. 

Lawton-Lawton Rode, Aug. 8-9. Bob 
Easle, 

McAlester -McAlester Rodeo, Sept. g -9 
Lawrence Clements, 

Volta- Vinfta Rodeo, Aug 22.38 C. J. 
Wright Jr, 

Oregon 
Medford -Medford Rodeo, Aug. 10-11. 
Moro -Moro Rodeo. Sept. 7 -9. 
Pendleton- Pendleton Rodeo. Sept 12 -14 

Dick Purchase. 
Prinevllle-PeIsseIlle Rodes, Aug. 10.13 

Clyde Oumpert. 
Sweet Home -Frontier Days, Aug. 9 -11. 

South Dakota 
Deadwood -Deadwood Rodeo, Aug. 3 -6. Nell Pth-Fut 
Faith- Filth, Rodeo. Aug. 11,12 

Rodeo, Rapid ¢be City Rodeo, Aug. It- 
19. Ken L. Roberts. 

Sioux Maloer Pelts Rodeo, Aug. 21 -23 
Hoard Mannerh. 

Texas 
BaatroD-Bastrop Rodeo, Aug. 10.12. Girths 

9enders. 
Big Springs -Big Springe Rodeo, Aug. I.4. 

E. P. Driver. 
Carthage- Carthage Rodeo, Aug. 2 -4. W 

H. Cl 
Dublin-Dublin Rodeo, Aug. 29 -Sept. 1. 

C. E. Le- therwood. 
Os orgeown t- Georgetown Rodeo, Aug. 22 

23. olf. 
Orange-Orange Rodeo, Aug. 30 -Bebt. 1. 

Nervy Bland Jr. 
Rusk Rusk Rodeo. Aug Leon Pledger. 
Taylor-Taylor Rodeo. Aug. odeo, Aug 2 -4. Vernon Rafek. 
Waco -Wrniaco Rodeo. Sept 20.00L. S. Othel 

M Neely 
West -Went Rodeo, Aug. 29 -23. John 

Nemecel. 
Utah 

Logan -Logen Rodeo, Aug. 1t -19 M. R 
Hovey. 

Washington 
Ellensburg- Ellensburg Rodeo, rep. 1 -3 

George F. Prescott. 
Kennewlek -Kennewlek Rodeo, Aug. 24- 

28 B. C. Della/rem 
Monroe-Monroe Rodeo, Sept. 7 -3. Robert 

R Poll's. 
Moses fake -Mose Lake Rodeo, Sept. 8.9 

Ivan Co. 
Omsk -Omsk Rodeo, Aug 11 -12. David 

Booth, 
Puyallup -Puyallup Rodeo. Sept. 15.23 

John McMurray. 
Spokane -Spokane Rodeo, Aug. 1 -4. Al R 

Bowles. 
Walla Walla-Walla Wane Rodeo, Aug. 31- 

Sept. 2. 

Wyoming 
Casper- Casper Rodeo, Aug. 18 -18. Bob 

Latta. 
D DL"g11as R oeo, Aut f -Spt. 
Ra loa aline odeo Aug. 17 -18. Rob- 

ert 

.1 

T on Rodeo, Aug. 11.16 

Wheatland- Wneatl and Rodeo, Aug. Avt 11 -20. 
John Ballard. 

CANADA 
Alberta 

Byemoor- Imperlai Ranch Rodeo, Aug. 1. 
Cochrane -Cochrane Radeo, Sept. a. Sterner- Bteltler NNW, Aug. 1. 

windows and a natural color pig- 
skin wrist band. Attractively boxed, 
it is called a good gift item. 

A unique election novelty is be- 
ing marketed by Hallo Company, 
165 Dwight Street, New Haven, 
Conn. It is called the Election Gad- 
get and may be used as an adver- 
tising giveaway, salesman's con- 
versation piece or novelty. The 
copy reads, "Who will be our next 
President ?" By pulling or pushing 
the tab on the bottom, the Republi- 
can or Democratic presidential 
candidate's picture and Maine comes 
into view. The photograph shows 
the 1952 candidates. The lower 
part of Election Gadget may be 
imprinted with a mesage in min- 
imum quantities of 250. They 
come as low as 21 cents each in 
quantity. 

Sittin Pretty is an eye- catching 
novelty made of metal and wire 
suitable for use as a paperweight 
or decoration in the home or office. 
It consists of a finely detailed boy 
and girl sitting on a park bench 
beneath a lamp. Handmade by 
Spanish craftsmen, it will receive a 
lot of attention from visitors and 
should be good for strong impulse 
sales. This 's one of about 30 sim- 
ilar items that R. A. Braunliug 
Company, 440 Sanford Street, Con- 
cord, Calif., has on hand. They are 
shipped directly from Spain in in- 
dividual pa:kages by registered 
Parcel Post, insured. Write to the 
firm for complete information. 

Da11a1 Supply, 1228 Vine Street, 
Cincinnati, is introducing a new 
unit which retails for $16.95. This 
is a 12 -piece Empire kitchen util- 
ity set. The set has copper tone 
handles, three -coat metallic enamel 
and is luster- plated for maximum 
durability. Attractively boxed, it 
consists tf a strainer, chopper, mix- 
ing spoon, spatula, fork, perforated 
food turner, long handled turner, 
scoop, egg beater and hang -up 
rack. The item should go well for 
house- to-house men, premium buy- 
ers, wagon jobbers and carnival 
men. It is offered at $3.25 per set 
in lots of six. A sample is $3.40. 
The firm requires c.o.d. or cash 
sales. 

Men's and ladies' wris' watches 
and rutile diamonds are the feature 
of the month at Midwest Watch 
Company, 5 South Wabash Av- 
enue, Chicago. The watches, as- 
sorted with expansion bands, in- 
clude brands such as Caen, Wal- 
tham, Bemvs, Bulova and Elgin, 
and sell at $69.50 for 10. Display 
gift boxes are offered at 50 cents 
each. The rutile gems -which are 
described as AA1 white clear -are 
listed at $9 per clorat and up. Men's 
yellow gold mountings are an ad- 
ditional $12.50 and up, while 
mountings for the feminine type 
arc $9.50 .utd up. 

ATTENTION, PITCHMEN AND WAGON MENI 

LADIES' 011005 -52.00 PER DOZEN 

Styr ill It racliyelY "aa'e7: damagcu 
goods. 52.00 'err down. On! wagoD Dun 
sold 8.000 dorre in 5 months altnot 
towns arOUntl the country. Betirr Kyle 
350 conJSta o[ beautNui seconds an0 
better goods only 33.50 per dozen. Both 
stylen packed Indfvldnal In pret4 ceno- 
ebene bags We pay pOalage and lrelghl 
on all ortlera wIth remiltarste enclosed 

Inh order. ALL NOSIERh 
MILLE, ttrt -9 Griswold, De /roN, Mich. 

PITMEN! DISTRIBUTORS! 

CONCESSIONAIRES! 

Lever 
up high 
keeps 
hands 
dry. 

Wring. 
celi with 
finge of 
tinger. 

Cleaea 
noose 
walls, 

oNe1 lega 

r1.1 quant? guano.. 
Satisfaction 

baor 

mooey 
ek 

Naraatnd. 

You, tee, can clean W with Mw aulemNie MH-wri 
rubber mop. 

Negational sales at all Nome Shows, Farm Shaws, Cnentiens, Sean 
C liens, Sports 
Shows, Fain. 
Cash 'n en die dm«Iani for Ki «n Rice, the t 
wNnflnf mop M fpOnN rvblN r, w1 /h /M tactic 
aloe patented features. 
This is "natural seN- 
sNler." Sella In prate, 
ally minutes ... se. 

before the quint dem- onslraeon ta o v r. 
of Connèe 'Iles. had each 

quick money' Aver 
of 
miss 

sever 
ndsa selling fast, 

816 /BOER MM Fai«t 
"Tall 

My 

I fret 
cor maklsaw 
quick cask als." .M. 

.. Mlseoue 
alit. 

OVER 
100% PROFIT 

Every hourewife wants the Kneen -Bite 
household Otte. Janitors, mstltut.na buy 
Jumbo size. Sensational nickel- finder 
action aulomaacany rolls out Ilea ewer 
sponge rubber Dead. Kleetter.fe leaner, water, axes. dash better, cleaner. 
Semple 

Get We rants, including Fm Nmw. Offer, Now! 

RAYLESS MFG. CO., INC. 
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MUSIC MACHINES 
Communications to 11111 W. Randolph St., Chicago 1, III. AUGUST 11, 1956 

Detroit Music Operators to 
Battle New Suburban Fees 

Ops Call Proposed Fees Discriminatory; 
Prepare to File Case in Circuit Court 

DETROIT -Faced with a wave 
of proposed juke box licensing 
ordinances and regulations in the 
suburbs surrounding Detroit, the 
United Music Operators of Michi- 
gan held a special meeting at the 
Fort \Vayae Hotel Thursday even- 
ing and began preparing an opera- 
tor defense. 

According to Roy Small, UMO 
conciliator, the association will, 
should the proposed ordinances be 
passed, file a case in the circuit 
court to prove the proposed fees 
are discriminatory. 

Small explained that the Michl- 
gas law requires all local licensing 
fees to be levied for regulatory 
purposes only and not for the 
purpose of deriving income. UMO's 
position. he said, is that the pro- 
posed fees are not for regulatory 
purposes but for income. 

A local ordinance for revenue 
purposes would presumably be a 
usurpation of the taxing power of 
the State, and could not be 
exercised legally by a municipality 

RMSA License 

Plan May Get 

Nod in Sept. 
CIIICACO -An operator pro- 

posal to change portions of the 
Chicago juke box licensing ordi- 
n,tnce has a good chance of meet- 
ing with success in September 
when the city council reconvenes. 
Titis was the view taken by opera- 
tor association officials at a meet- 
ing here Friday (3). 

The proposal was presented to 
city officials by the Recorded 
Music Service Association and 
covers prorated and separate 
licensing conditions. As the Chi- 
cago license now stands, there is 
a $25 annual tax on all phono- 
graphs, with no provisions for 
semi- annual fees, and there is one 
Iicense to cover all coin machines. 

What RMSA suggests is a pro- 
rated license fee for a six -month 
period. 812.50, and a separate 
ordinsnce for joke boxes only. 

Phil Levin. president of the 
assoc,,lioti, pointed out that 
R\ISA had been working to bring 
these two changes about for nearly 
two yens. "Front all indications," 

(Continued on page 93) 

GREEK NICKEL 
IN JUKE ENDS 
FEDERAL CHASE 

DAVENPORT, Ia. -U. S. 
immigration authorities took 
five Creek seamen in custody 
last week pending a hearing 
on charges of entering this 
country illegally. They were 
apprehended via a juke box. 

A local juke box operator 
became suspicious when he 
found Creek coins in his ma- 
chine. Ile notified authorities. 

The five seamen, who de- 
serted their ship in 1954, were 
picked up within a few hours 
in Bettendorf, where they had 
been living for the past six 
months, 

without specific legislative author- 
ization. 

From $5 to $225 
An example of the type of 

ordinance UMO is preparing to 
fight has been approved in suburb- 
an Melvindale. City officials there 
okayed a license, increasing the 
juke box fee from $5 per location 
to $25 per location. The ordinance, 

rho given the green light, has not 
yet been enforced. 

According to Small, the new or- 
dinance in Melvindale does not 
specify what it is trying to regu- 
late. 

Detroit juke box fees, which are 
graduated, will be referred to when 
fighting the proposed suburban 
fees. 

License Bottleneck 
Hits French Imports 

Authorities Keep Tight Rein on Games, 
Jukes From U. S.; Nat'l Assn. May Help 

PARIS -The import business is 
bottled in France. The bottleneck 
is getting the license to import dol- 
lar jukes and games. 

Importers questioned here be- 
lieve that the govenuneut may 
come thru with the licenses in three 
or four months, not before. The 
authorities can think of a number 
of ways to hamper the admission 
of what, in the amusement market, 
corresponds to the highest quality, 
which local manufacturers are 
striving in vain to duplicate. 

"Regardless of demand, us hielt is 
enormous, or perhaps because of 
that demand for high quality, the 
French authorities are not in the 
mood to ease up un the import situ- 
ation," said a spokesman for the 
importers of American joke boxes. 

Business in the last quarter has 
improved slightly for the French 
producer because of the reduction 
of the exploitation tax frotn 8225 
per year to about $200 per year, a 
flate rate which is payable in Janu- 
ary or in November. 

Socidinex, the general agent here 
for Seeburg, sent out questionnaires 
to their customers and were thus 
able to prepare a program of im- 
ports -when imports are permitted. 
The replies to the que::timmaires 
were so enthusiastic that they were 
effective with the banks in obtain- 
ing 6 and 12 -month credit. 

Any American machine has to be 
paid in dollars at about double 
the f.o.b. price. The import li- 
cense itself comes pretty high, 
about 80 per cent over the 350 
franc to the dollar rate, and un top 
of this the French gorermnenl takes 
60 per cent in direct and indirect 
taxes. The same license procedure 
is required for spare parts thus ren- 
dering it impossible to import jukes 
for assembling in France. 

There are a number of new 
French music boxes on the market 
and according to reports they are 
selling well. The 20- selection Sejal 
17, distributed front Metz, is a 
moderate -priced juke ti ill, a simple 
mechanism. The semi- admnatic 
Hayscotmatie, marketed by the 
"Jeux Pour Tons," Paris, is similar 
to the Sejal. 

Producers, distributors and ex- 
ploitants of coin -operated machines 
are members of a national group: 
Syndicat National des Professiou- 
el's Automatique. The group re- 
cently elected new officers. Presi- 
dent, Robert Charlot, a young pro- 
prietor of an amusement hall in 
Montmartre is one of those instru- 
mental in obtaining the reduction 
in the tax rate from 84,000 francs 
per year to 60,000 francs. The 
group plans to build or at least in- 

stall its own headquarters, with a 
sort of club including library, in- 
formation service, exhibit room and 
later on a service of distribution. 

The situation for coin- operated 
games is about the same as that of 
music. One of the tasks of the 
new group, headed by Robert 
Charlot, is to convince the public 
authorities that coin - operated 
games and phonographs are not 
gambling devices. 

French law is very ticklish on 
the subject of giving something 
away with sales. On March 20, 
1951, a !ow prohibited 
away of trading stamps or pre- 
miums consisting of another prod- 
uct than that sold. 

Cafe proprietors can, however, 
(Continued on page 93) 

BOONE'S 'MIND' 
REIGNS NO. 1 

ON BB OP CHART 
CHICAGO -- Pat. Boone's 
recording of "I Almost Lost 
My Mind" continued to reign 
as the No. 1 time on The 
Billboard's juke box popular- 
ity chart this week. This 
marks the third straight week 
that operators have handed 
Boone the coveted spot. 

Coming up fast is "Alle- 
gheny Moon by Patti Page, 
the No. 2 tune this week. 
Allegheny hit the charts just 
six weeks ago and has climbed 
steadily upward since. It 
knocked "Wayward Wind" 
from second to third this week. 

Two newcomers hit the juke 
box chart this week, Nat 
(King) Cole's "That's All There 
Is To That" showed up as 
No. 16, and Elvis Presley's 
"Hound Dog" grabbed the No. 
20 spot on the chart. (See 
complete chart in Music -Radio 
section). 

2,000 at UMO 
Teen -Age Hop 

DETROi' -- United Music Op- 
erator of ;Michigan staged its sec- 
ond teen -age dance at Veterans' 
Memorial Park last week, pulling 
a crowd of approximately 2,000 
youngsters. 

Titis is the second consecutive 
year that UMO is co-sponsoring 
these summer dances. The Ham- 
tramck Recreation Commission 

Headliners at last week's hop 
were Jerry Vale. Columbia, the 
Dollars and Joe )Weaver, Fortune, 
and Ben Johnson, WEXL, Royal 
Oak, Mich. 

LIEBERMAN REPORT 

Europe Ripe Field; 
Restrictions Heavy 

By JACK WEINBERG 

f INNEAPOLIS - Europe 
would be ripe for expansion in 
all coin -operated equipment fields 
if it were not for governmental 
restrictions. 

That was the observation here 
of Harold Lieberman, of Lieber- 
man Music Company, recently re- 
ranted from a two-month trip to 
European countries and Israel. 

"Most European countries have 
currency i m p o r t restrictions," 
Lieberman said. '''That's a primary 
reason why juke boxes, games, 
vending machines and other coin - 
operated equipment manufactured 
in the United States are not in 
general use there." 

The exception, he said, has been 
France, with Paris loaded with 
coin machines. Many late model 
five -ball games are on location in 
every restaurant and bar in Paris, 
With many places having at least 
twu to a location, he said. 

Import Shutdown 
Huw ever, while he was there, 

France shut down on imports be- 
caasc of currency restrictions with 
the result that additional equip - 
ment from the United States can't 
come ht, Lieberman said. 

Those coinmen operating over- 
seas, he foetid, have less compe- 
tition in the field than is true in 

this country. There might be more 
competitive operations in Paris, but 
not elsewhere, he said. 

Canadian Ops, 

Distribs Eye 

Own Conclave 
TORONTO - Operators and 

distributors of juke boxes and 
amusement games in Canada feel 
"it's about time for an annual 
Canadian coin machine convention. 

"Operators and leading distrib- 
utors in the industry should take 
a long -range attitude to the busi- 
ness and block adverse legislation 
before it is too late," said Albert 
Clavir, business manager, Toronto 
Trading Post. 

"The convention should be 
moved from city to city," he added. 

Clavir said he would stand be- 
hind such a convention, "provided 
the operators come prepared to 
talk business and also stand behind 
their decisions." 

Wally Wilson, of Winnipeg Coin 
Exchange, said he was in favor of 
a convention, as was Wes Van 
Dirsen, of Van Dosen Bros., Ed- 
monton. 

If an unselfish and co- operative 
attitude is adopted by the leaders 
in the industry at such a conven- 
tion, we can work for the better- 
ment of all," said Van Dusen. 

8 Diskeries 
Vie for Juke 
Top 10 Honors 

CHICAGO -- Rock 'n' Roll 
may have faded from the juke box 
top hit category, but competition 
between major and independent 
record labels for the top honors 
certainly hasn't. 

Independent labels, after soar- 
ing to the top of the charts in 
overwhelming numbers during the 
rock and roll craze, are still pleas- 
ing the public. To do it, they've 
cut the tempo of everything but 
sales. 

This week's juke box chart re- 
flects the keen competition exist- 
ing among recording companies. 
Of the top 10 juke box tunes. eight 
record companies vie for honors - 
only Victory and Mercury emerged 
from the tangle with two tunes 
represented. 

The labels, in order of stand- 
ings, are Dot, Mercury, Era, Victor, 
Columbia, Coral, Cadence and 
Capitol. In the top 20 tunes, three 
other labels joined the battle -im- 
perial, Decca and Atlantic. 

HAROLD LIEBERMAN 

Seaside loin ts, especially in Ger- 
many, are virgin territory for some- 
one who can bring in coin -operated 
devices, Lieberman observed. \Vest 
Germane is boosting and cities like 
Ilamburg are "naturals" for this 
business. 

He found few juke boxes in 
(Continued on page 105) 

Florida Ops 
Push 10c Play 
To 100% Mark 

GAINESVILLE, Fla. - Music 
operators here are rapidly ap- 
proaching the 100 per cent mark 
with clime play. The move was 
launched less titan two months ago. 

Operators report that it would 
be harder to change back to nickel 
play than it was to go to dime 
play last June. Operators also said 
that the move is beginning to 
spread and should engulf the four 
surrounding counties by fall. 

The dime -play push here really 
got under way at an operator meet- 
ing at the Whitehouse Hotel early 
in June. At the get -together, op- 
erators exchanged experiences in 
converting to dime play and talked 
over the necessity of such a move. 

The group is not represented by 
an association. 
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EXTRAS HELP 

Six-Day Week 

Aids Summer, 

Paces Service 
ST. LOUIS -To help summer 

collections, McCall Novelty Com- 
pany, headed by Andy McCall, 
has adopted a program of extended 
servicea full six-day work week. 

McCall made the decision after 
a check of service calls revealed 
that most route trouble arose dur- 
ing weekends. Because more peo- 
ple are playing the machines on 
Saturday and Sunday, McCall said, 
it stands to reason that service 
should be set up to meet the load. 

Now, when a McCall phono- 
graph needs service on Saturday, it 
gets it record fast. The firm also 
provides location owners with 
nickels and dimes on Saturday after 
the banks close. 

'My Prayer' Tops 
On MOA -ABC Show 

NEW YORK - "My Prayer," 
with the Platters on Mercury, Sat- 
urday (4) was named the nation's 
top juke box disk on "National Juke 
Box," the ABC radio program pre- 
pared by the Music Operators of 
America. 

Other disks named on the show 
were "Hound Dog," with Elvis 
Presley on RCA Victor; "Careless 
Love," with Lou DeMarco on 
Ferris. and "Stairway to the Moon," 
with Sonny Graham on RCA Vic- 
tor. 

Selected as promising disks were 
"Broken Heart," with 'loan Leslie 
on Ampa, and "Soft Summer 
Breeze," with Eddy Howard on 
Mercury. 

United Holds 200 

Show in Wis. Pub 
MILWAUKEE -A switch in 

operator showing tactics by United, 
Inc., proved highly successful, 
according to the Wurlitzer distrib- 
utor's president, Harry Jacobs Jr. 

At the firm's latest trade show- 
ing of the new Wurlitzer 200 in 
Creen Bay, July 23, the new model 
was put on display in a 
local tavern instead of at a hotel. 

Utilizing the tavern as the show 
place accomplished two things, 
said. Jacobs. First, it enabled visi- 
tors to see the new machine in 
realistic surroundings, and second, 
it made a big hit with the location 
owner and his operator. 

JUKES FOR TV, 
MOVIE OGLERS 

MEMPHIS -Via two pro- 
motional tie -ins, George Sam- 
mons, president of Sammons - 
Pennington Company, See - 
burg outlet, is keeping a new 
200 -selection phonograph in 
front of both moviegoers and 
TV viewers. 

Sammons worked out tie -ins 
with Station WHBQ -TV and 
the Maleo Theater. On TV, 
teenagers dance to the juke 
box every Saturday afternoon 
for an hour and a half. In the 
Malta Theater the phono- 
graph is filled with tunes from 
The King and I," which is 

currently appearing on the 
screen and scheduled to run 
for several weeks. 

.`. y . guarantee 
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BB MUSIC FORUM 
HOSTS 450 OPS 
IN 27 WEEKS 

CHICAGO -- The Music 
Operator Forum Billboard's 
weekly feature by, for and 
about music operators is 21 
this week. It made its first 
appearance in the March 24 
issue, 21 weeks ago. 

In that time, some 430 op- 
erators have participated in 

the Forum with over 2,150 
completed questi innaires. An- 
other statistic on the Forum: 
Over 90 per cent of question- 
naires received contain ir. ad- 
dition to answers to questions 
asked statements of t h e i r 

views. 
In the 21 weeks, the Forum 

has touched on a great va- 
riety of subjects of top -drawer 
interest to the music operator 
dime play, programming, fi- 
nancing, public relations (see 
separate story elsewhere in 
this section). 

CINDERAMA 

Jukes Start 
W orkirí on 
A Railroad 

ROSEVILLE, Calif. -- Juke 
boxes have been dealt a rule in the 
railroad Cinderama scheduled here 
August 4 -12. 

When visitors play the towns 
juke boxes during the week, they're 
likely to get "Casey Jones" or 
"Working on the Railroad" instead 
of the current hits. 

Operators were asked to fill the 
boxes with records of old railroad 
songs. They have indicated they 
would load them to the brim. 

How Do Costs, Competition 
Change Operating Outlook? 

CHICAGO -Juke box operating dollars out of records programmed? provides a key to understanding 
management, in grappling with to- 
day's problems of costs and com- 
petition, is effecting slow but 
steady change in the operating 
business. 

Authority for this statement: 
450 operators who have recorded 
their progress and plans on prob- 
lems growing out of the current 
high -cost competitive market in the 
past 21 weeks in The Billboard's 
Music Operator Forum. 

The great wealth of information 
provided by these operators in the 
Forum series covers topics ranging 
from dime play and financing to 
community relations and program- 
ming. 

What's holding up dime play? 
How important is programming? 
How does an operator get more 

How are juke box operators ex- 
panding today? \Vlty do operators 
program extended play disks? Do 
civic activities help the operator? 
Do more selections increase juke 
box play? 

These and many other questions 
were argued and analyzed by oper- 
ators participating in the Forum 
during the 21 -week period. 

Statistical data based on answers 
operators provided point up a num- 
ber of significant developments 
which appear to be taking place. 

Even more important, the facts 
turned up by operators have thrown 
considerable light on the nature 
of these developments, the ele- 
ments that make them complex, 
slow moving. In short, the Music 
Operator Forum in a large measure 

PROFIT REASONS 

Record Analysis 
Programming Key 

ST. LOUIS - Why is proper full -time recs,rd buyer, adopted a 
programming important? How is weekly location suggestion system 
it accomplished? and inaugurated a regular record 

Sidney and Walter Morris, head rotating system. 
of j. S. Morris & Sons, believe that . Full -Time Buyer 
there are two basic reasons for Irving Fishman, the record 
proper programming. First, it es- buyer, spend all his time buying 
tnblishes and retains location good records or checking on how the 
will. Second, and equally as 
portant, it increases collections. 

As to how to accomplish proper their firm is the only operating 
company in the St. Louis area that 
buys all of its records from dis- 
tributors and places all of the buy- 
ing responsibility in the hands of 
one buyer. 

"We believe that the system of 
one buyer gives us a strong selling 
point with location owners and 
keeps our collections at a maxi- 
mum," Walter Morris said. 

Fishman in pointing out the pro- 
gram's authenticity said: "We put 
in plenty of research and have been 
selected to furnish our figures and 
picks to a local TV show, 'The Top 
30,' and likewise to the 'Lucky 
Strike Hit Parade, When we tell 
our location owners that we have 
been awarded this sort of recogni- 

" tion, our prestige always goes up. 
Early Start 

Fishman pointed out that it is 
important for operators to begin 
covering records on their route 
before disks get on the charts. "You 
can miss a lot of play if you're 
just a week late with a new rec- 
ord," Fishman said. 

The firm also goes out of its way 
to provide location owners with 
"a say so" in the records to be put 
on a machine. Each week location 
owners are asked to recommend 
tunes that have been requested by 
customers. "We have to go out 
and buy most location requests," 
Walter said, "but it usually pays off 
nicely." 

The Morris brothers explained 
that there is a tremendous variation 
in music tastes from neighborhood- 
to- neighborhood and in some cases, 
from block to block. Each location 
has to be thoroly investigated and 
programmed separately. 

The firm also rotates its old fa- 
vorites, changing title strips as they 
do so. 

While J. S. Marris & Sons will 
co-operate with location owners on 
records, it does not encourage lo- 
cation loans. The firm will make 
a location loan, but strict limitations 
have been set up. "We like our 
locations to think of us as music 
men, not loan sharks," the brothers 
said. 

According to the ^ louis brothers, 

programming, they said that no one 
rule or system could work for 
every location. "What is really 
needed," they said, "is careful rec- 
ord and individual location an- 
alysis." 

To insure proper programming 
on their route, the brothers hired a 

'Juke Biz Tops,' Says 

Can. Op; Spends 30G 
TORONTO -John Weare has 

spent less than had a year as an 
operator of jukes, but he is already 
one of the industrys strongest 
exponents. 

For 20 years Weare served as 
an executive with the National 
Cash Register Company, but illness 
forced him to retire and get into a 
new business. 

Today he feels he couldn't have 
chosen a better field than the juke 
box business which he entered 
when he purchased a small route 
for $3,000 in April. 

Since his entry, \Veare has 
purchased nearly $30,000 worth 
of additional equipment. 

Calls It Incredible 
From one location alone he 

draws over a $100 a week, "which 
seems even incredible to me, and 
I am the one who empties the 
machine." 

Weare is his own serviceman, 
doing all his own collections and 
minor repairs. 

Weare has always dealt with 
top management. As a sales super- 
visor he was in charge of large 
accounting machine installations 
and had 30 salesmen and five girls 
working under him. 

Today Weare is sorry he didn't 
get into the juke business 10 years 
earlier, but figures within two years 
he will have a large route 
organized. 

One a Month 
Weare said: "I am making á 

good living today, and every week 
things are getting better. With 
luck, I figure on obtaining a top 
location a month for the next four 
years," 

Weare didn't jump rashly into 
the juke business. Before he enter- 
ed negotiations for his route, 
originally consisting of under 16 
spots, he visited restaurants small, 
large, greasy and refined. He talk- 
ed to location owners, some of 
whom had operator jukes, others 
who had their own jukes, and some 
who didn't have jukes at all. He 
had nearly 100 interviews and 
learned a lot about what was 
needed from a good juke operator." 

Of his present route, Weare 
figures about 25 per cent of his 
locations are good; the rest he 
believes need revamping. 

Security Sr Health 
Weare says the independence 

given him in the new business is 

not only a great source of security, 
but a help in maintaining his good 
health. 

"I have been increasingly happy 
ever since I got into the business, 
and altho the next two years are 
going to be tough they have tre- 
mendous potential," he said. 

Weare credits two key factors 
that make his work easier. First, 
he subscribed to The Billboard, 
"which is an important guide to 
my choice of records," and second, 
he received excellent advice from 
Reg Gilchrist, Seeburg distributor 
in Canada. 

today's music operating business. 
The biggest developments 

pointed up are these: Increasing 
diversification with coin- operated 
equipment lines in addition to pho- 
nographs; growth of bigger and 
bigger operating firms thru diversi- 
fying, merging and expanding into 
new locations; slow but steady 
spread of dime play; increased at- 
tention to programming and mer- 
chandising tunes. 

Operators are diversifying more 
and more today in order to match 
competition and increase net in- 
come. 

They are operating the maximum 
number of coin- operated machines 
of all kinds in each present location 
iri order to obtain the maximum 
return for minimum service costs. 
Mergers are taking place at a 
slightly increased rate for the same 
reason. 

Dime play is moving slowly but 
surely. Operators agreed that an 
operator himself must be convinced 
of its necessity before attempting 
it successfully. Furthermore, he 
must use sales arguments in con- 
vincing his location owners of its 
value to him as well. The problems 
of competitive pricing make suc- 
cessful dime play conversion in an 
area exceedingly difficult. But once 
one operator takes the lead in suc- 
cessfully selling the dime, progress 
moves more rapidly. 

In still other ways costs and 
competition keep changing the op- 
erating picture. Operators are learn- 
ing to use the different types of ma- 
chines offering a wide range of 
selections in selling a location 
owner on recorded music at a price 
which is mutually profitable. 

Saucer Soars, - 

Free of Legal 
Entanglements 

Continued from page 37 

slower to latch on, but it's also 
edging up toward the juke charts. 
It's No. 9 pop retail seller, and No. 
11 rhythm and blues. It's also No. 
21 on the deejay list. 

Dealers and ops who were afraid 
to touch it after the initial barrage 
of threats, have taken courage, tho 
some stations, including the NBC 
and CBS webs and leading local 
indie WNEW, continue to abstain. 
It seems, however, that their reason 
is one of code rather than clearance. 
Ever since the Orsen Welles Mars 
"invasion" scare of some years back, 
these broadcasters have avoided 
"phoney newscasting." 

Several publishers of recent hits 
are still piqued at not being in- 
cluded on the disk. Sidney Mills, 
of Mills Music, for example, feels 
that he should have made it with 
"3foonglow." 

Kisils Issue New 
Stock Certificate 

SYRACUSE -- Ted Kisil, di- 
rector of public relations for the 
Davis Distributing Corporation 
here, recently sent the following 
announcement to coin machine 
people: 

"The Theodore Kisils, Inc., 408 
Fitch Street, Syracuse 4, New York, 
wish to announce ... Issuance of 
First Stock following the merger 
of Ted and Betty. Name of stock, 
Thomas Ford Kisil (preferred, of 
course). Date of issue, July 19, 
1956. Size of stock, 6 pounds 8 

ounces." The announcement was 
issued on a stock certificate. 

I 
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MUSIC OPERATOR FORUM 

Is Diversification 
On Way Up, Or Out 
(Editor's Notes This is the second in a 

series of Music Operator Forums on diversi- 
fication. This week's article covers future 
diversification plans.) 

Will the trend to diversification by music op- 
erators continue or yield to fit into the swing of 
modem -day specialization? 

It's no secret that most music operators, either 
to check rising costs, meet location demands, or 
protect themselves from stiff competition, have 
at one time or another been forced to diversify 
their operations. According to The Billboard's 
Music Operator Forum, five out of six operators 
currently operate some other coin machine equip- 
ment in addition to juke boxes. 

And, according to MOF operators, there'll be 
no noticeable change in the picture until the three 
basic factors- costs, demands and competition - 
which force diversification are removed. The gen- 
eral consensus: "As long as it defrays costs and is 
requested by locations, operators will continue 
to diversify their operations ?' 

A Bright Spot 
The only bright spot on the specialization side 

of the scale is dime play. Operators report the 
increase in price goes a long way in checking in- 
creased costs of operation. Dime play does not, 
however, relieve competition; if anything, oper- 
ators said, it increases it. 

Ironically, most operators favor specialization 
rather than diversification. In fact, most operators 
consider their operations as music routes, not 
diversified routes. They operate other types of 
equipment because it's necessary and regard the 
extra machines as a sideline business. 

When asked what they thought about future 
diversification, MOF operators answered as fol- 
lows: Nearly 70 per cent said there would be 
more diversificiation; 20 per cent thought there 
would be less and the remainder said they ex- 
pected the picture to stay about the same. 

"It Won't Last" 
Interesting to note is the similarity between 

the percentage of operators who are not diversi- 
fied and the percentage of operators who think 
diversification will fall off. Almost without ex- 
ception, operators who said they were not diversi- 
fied said they expected diversification to die a 
slow death. 

These operators pointed out that diversifica- 
tion forced operators to divide their time between 
music and other lines, and as a net result boils 
lines suffered. 

As the accompanying chart shows, a larger 
percentage of operators -over 41 per cent -indi- 
cated that they would concentrate more on juke 
boxes during the next 12 months. Most of these 

.operators said they would add other types of 
equipment if necessary, but would not look for 
the new business. 

The other 59 per cent said they planned to 
add still more equipment other than juke boxes to 
their routes. 

One -Third Plan Games 
About one out of three operators planning 

to increase their diversification said they would 
concentrate on games, about 25 per cent checked 
vending. The balance, slightly over 43 per cent, 
reported that it didn't make any difference to 
them, that they planned to add equipment in 
both fields. 

A few operators said they would branch out 
into businesses not associated with the coin ma- 
chine industry. Tops on this list were record 
stores and background music. Both of these will 
be covered in another Forum article. 

The one big danger in diversification, op- 
erators warned, is "over- commissioning." They 
pointed out that commission agreements should 
be set up on each piece of equipment in a loca- 
tion on the same basis as when there is only one 
piece of equipment installed. Otherwise, they 
explained, a true picture of a machine's earning 
power is impossible. 

How They Voted 
1. Do you operate ray rapes of coin -operated equipment 

other than Juke boxes' 
83% Yes 
17% No 

100^'0 

2. Do ymr think music operators (other ""!' vat ,'I( will 
operate more coin- operated equipment beside. }eke b"xea 
In the future or less'. 

69.6% More 
19.3 ^, Less 
11.l^ó About the same 

100.0 ^ 
3. what are your own plans for divernlfican"n In the future` 

Do you expect to operate more equipment besides Juke 
burn or concentrate primarily on Juke hoses-. 

58.8% More diversification 
41.2`ó Concentrate on jukes 

100.0% 
4. If you plan more coin- operated diversification, what kind.'. 

25.0% 5' ending 
31.2% Cames 
432% Both vending and games 

100.0% 

Why Specialize . . . 

JAMES C. HEALD, Ann Arbor, Miels.: "Personally, 
I favor specialization. It allows an operator to devote 
all his time on one type of equipment, and thus keep 
up with improvements and changes.' 

M. A. MOORE, Huntington, W. Va.: "I am con- 
centrating more and more on music equipment, 
and it's paying off. It's a full -time job checking 
collections and keeping machines on a rotating 
basis for better play." 

POWER AMUSEMENT COMPANY, Sioux Falls, 
S. D.: "We don't believe that there will ever be any 
coin-operated equipment to compare with juke boxes. 
Cigarettes can 

nbe e eudseed 

d , 
i s 

b 
mth 

epadyi." ract from music. 

H. A. SCHAFFNER, Alton, Ill.: "Music has 
always been the backbone of our business. We 
have tried games, but they were erratic, and 
they always will be." 

BERT G. LIESCH, Milwaukee, Wis.: "Ifaving op- 
erated only as a part -timer to -date, it has been im- 
possible for me to operate other types of equipment 
besides juke boxes because of service calls, etc. Pri- 
marily, however, I'm a music man and I want to 
keep it that way." 

EVAN GRIFFITH, Washington, D. C.: "1 plan 
to concentrate on music. I don't think an oper- 
ator can do a good job on either vending or 
music when they're operated together." 

HUGH SMITH, Los Angeles: "Personally, I think 
the operator who specializes in one line of equipment 
is a better operator in the long run.' 

Lean to Specialization . . . 

G. STAMBAUGH, West Palm Beach, Fla.: "Music 
operators are going to have to be greater specialists 
in music programming and repairing, but, to survive 
they'll have to operate other types of equipment, tool'J 

ROSS GERARD, Grafton, W. Va.: "I think that 
an operator in the music business should con- 

eentrate mainly on juke boxes. He can add 
games as be expands, but he should use the 
music business as the foundation of his route." 

Why Diversify . . e 

J. C. MOORE, Meridian, Miss.: "I have always op- 
erated other coin-operated machines in addition to 
juke boxes and have found that it helps increase 
takes and balance out operating costs." 

LEROY LAMBERT, Stockton, Calif.: "I think 
there will be more diversification because gross 
takes are dropping for most operators. It is 
easier to place different equipment in locations 
that an operator already has than hunt up new 
locations: 

TED NICHOLS, Fremont, Neb.: "In small towns, 
the operator will have to operate as much equipment 
as will work in with Isis music service. Small towns 
are doing less 

i 

business, but diversification will bal- 
ance the loss n gross collections?' 

M & W MUSIC COMPANY, Attalla Ala.: "Op- 
erators need diversification to offset higher costs 
of transportation, labor, and equipment." 

FREDERICK CILANO, Nomell, N. Y.: "I think 
there will be a trend to greater diversification be- 
muse of rising costs. It costs an operator no more 
to operate two pieces of equipment in a location 
than one." 

E. STOCKHAM, Boomingdale, Miels.: "Because 
location owners in this area refuse to go to dime 
play, diversification is needed to build up grosses. 
As long as record, equipment and labor costs 
continue to climb, more and more operators will 
have to diversify." 

KENNETH BERINGER, Tyndall, S. D.: "I think a 
music operator has to have other types of equipment 
besides juice boxes to satisfy location owners. An 
operator should try to Install whatever equipment a 
location owner wants as long as it Is not a losing 
proposition." 

(Next Week: Non -Coin Diversification.) 

COINMEN YOU KNOW 
New York 

By AARON STERNFIELD 

AAMONY UPS MEMBERSHIP. New members of the Associated 
Amusement Machine Operators of New York are Sam Gold, James Kohn 
and Alvin Wise, Airplay Amusement Company; Joe Rae, Bay Ridge 
Amusement Company; joe Katz and Max Katz, Capitol Amusement 
Company; H. Kaplan and Elvin Landman, H. K. Amusement Com- 
pany. C. Buckles, Kenovan Amusements, has sold out his route. 

Robert Harrison has bought part of the J.D. &H. game route, 
operated by Joe Rae and Dave Tomchin. , .. Jack Tashman, local game 
operator, has suffered a relapse and is back in James Ewing Hospital. 
He is in need of blood, and donations from operators and distributors 
are needed. 

Claire Moreno. office manager at AAMONY, is vacationing in 
Miami and in Cuba.... Lou Rosenberg, Arrow Music, is taking a 
Southern cruise.... George Holtzman, AAMONY president, is vaca- 
tioning in Florida. 

Martin Boorstein, son of Lou Boorstein, Leslie Distributors, is 
helping father out at the one -stop during the summer vacation. Martin 
is a high school sophomore. Bernie Boorstein reports that Lou shot golf 
last week for the first time in two years and carded a 77-on the first 
nine holes. 

Al (Senator) Bodkin, Forest Hills Music, returned from a 10 -day 
trip with the misses to the West Coast, with a stop -over at Las Vegas. 

. Hany Koeppel has returned from a Florida vacation, while Hymie 
Koeppel is vacationing in Connecticut. 

Harry Berger, West Side Distributors, is taking it easy in the 
Catskills.... Bill Furst, Furst & Schwartz, is back from the National 
Candy Wholesalers' Association convention in Washington, where he 
exhibited the new Stoner candy and cigarette machines for the first 
time. 

John Bilotta, Newark, Id, Y., Wurlitzer distributor, visited Joe 
Young and Abe Lipsky at Young Distributing. Joe, Abe and Hank 
Peteet, Wurlitzer field engineer, were at the Barnum Hotel, Bridgeport, 
Conn., Wednesday (1) for a local Wurlitzer showing. A Wurlitzer service 
school was held in New York Monday (30). 

John Tartagilia, County Vending. Port Chester, was a visitor on 
10th Avenue this week.... Martin Blatt, AMI field engineer, visited 
Barney Sugecman. 

Mike Mimes disclosed that he will come out with four new games 
and that he is currently making up game packages for Kiddielands... . 

Bill Wiener and Isis wife are in New Hampshire visiting their son, Art, 
who is a physical education instructor at a boys' camp. Another son, 
Mark, who is on furlough from the Navy, accompanied his parents. 

Phil Reisen, Banner Music, is taking long weekends at his summer 
home in Sussex, N. J.... Nat Solow, office manager at Atlantic-New 
York, has returned from a Florida vacation.... Murray Kaye, A -NY 
sales manager, is taking four -day weekends near Monroe, N. Y., at his 
summer bungalow. 

William Kaiser, Kaiser Automatic Music, was injured in an automo- 
bile accident in Westchester and is recuperating at home.... Walter 
Eggidio, Walter Music, has left the operating business.... George 
Briggs has sold Isis operation to Leonard Block and has retired at 
Sarastoa, Fla.... Sol Schlang, Master Automatic Music, has moved into 
his new home in Brooklyn.... Drew Calland, an official of the juke 
box union, is vacationing with his family at Seaside Heights, N. J, 

It's vacation time for members of the Music Operators of New 
York. Al Denver is fishing in the Adirondacks; Nash Gordon is on the 
Thousand Islands in the St. Lawrence River, and Dolores Brown is 
basking in the sun at Cape Cod. 

Chicago 
By KEN KNAUF 

TEXAN SHOWS GOLF GAME TO LOCAL INDUSTRY. Matt 
Kruzick, Fort Worth electrician- inventor, exhibited his cobs-operated 
golf game model to Chicago manufacturers and distributors last week. 

. O. O. Mallegg, Chicago exporter, is leaving later this month on a 
trip to Europe.... John Casola and Al Thoelke, United Manufacturing 
Company roadmen, heading for New Orleans and Memphis. 

Joe Kline, First Coin Machine Exchange, up in the northw'oods 
fishing and hunting for shuffle game crates. Supply ran low last week. 
First's shop superintendent Bob Van Allen finally set to leave on a 
vacation, after all the other boys have had theirs. Visitors at the 
offices recently included Frank Mager and Gabby Clusius, Grand 
Rapids, Minn.; Ralph Callam, Salem, Ind.; Ernest Allen, Mitchell, Ind. 

Joe Schwartz, National Coin Machine Exchange, back from Eagle 
River, Wis., where he and Dave Gottlieb, D. Gottlieb & Company chief, 

(Continued on page 93) 
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License Bottleneck 
Continued from page 90 

give away a free selection from a 
coin- operated juke box if the value 
is not over 15 per cent of the value 
of the drink paid for over the bar. 
k other words, a 10 -franc game can 
be played free, legalie, for a 7.0- 
franc drink. One whim of the law 
makes it legal, for instance, to give 
away one Gillette razor blade with 
the purchase of a package of 12 
Gillette blades. The law specifies 
that altho other products can not 
be given as premiums, a little more 
of the same can be given, without 
paying for the privilege. 

Whatever is said in detriment to 
France's protectionism it must be 
admitted that the National Associa- 
tion of Coin- Operated Manufac- 
Sneers and Distributors is opening 
the way to bigger sales by a strong 
campaign against the unfounded 
idea of gambling in automatic dis- 
tribution. 

coRiIMSA IPlan 
90 Page 

he said, our efforts may meet with 
success in September." 

Both changes, Levin said, are 
fair and urgently needed by music 
operators. As the ordinance now 
stands, he pointed out, an operator 
is required to pay a $25 fee even 
if he purchases a machine in July. 
He pointed to the six-month auto- 
mobile license as an example of 
what operators want. 

The second change has been 
requested because operators feel 
that music, vending and games 
are entirely different types of oper- 
ations. Each should be licensed 
separately, they said. 

Levin pointed out that it was 
not RMSA's intention to change 
the price of the license, but to set 
it tip on a prorated basis. 

Model 1454 
Designed for your 
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The Oldest 
ONE -STOP 

Record Service 

MI labels 

All Hits 
45 RPM 55c 
78 RPM 60c 
Single EP's 91c 

NO EXTRA CHARGES 

FREE TITLE STRIP SERVICE 

No order too large or too small. 

Save Time! Save Money! 

STORE BUSINESS WELCOME 

No C.O.D. Send cheat with 

order including postage. 

The Musical Sales Co. 
;CCD'JRG DISTRIBUTORS 

140 West Mount 
Royal Ave. 

Baltimore 1, Md. 

Vernon 7 -5755 
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COINMEN YOU KNOW 
Continued from page 92 

ran into some rough weather, but had a good time. National's Mort 
Levinson reports orders on Gottlieb's Classy Bowler going good. And 
I realy mean it," said honest Mort.... Sam Wolberg, Chicago Coin 
co -head, keeping a sharp lookout over new developments at the plant. 

Ray Raymond, head of A & M Music Company, did a reverse 
take when he picked up the check last week on a sound of niteries and 
eateries with a recording vocal trio, The Stylers. Trio just launched 
a new disk, "Confessions of a Sinner" on Jubilee. Raymond evidently 
digs the new tune, as he putting it on most of his juke boxes... . 

Paul Christman, King & Company, returned from Spider Lake, Minn., 
fishing trip, and now is in Ilse market for some new type of bait. Got 
a few walleyes, tho. Partner Tom King will make the next try. 

Los Angeles 
By SAM ABBOTT 

ASSOCIATION REDECORATING. Vince Passero, the new business 
manager of the Los Angeles division of the California Music Mer- 
chants Association. is redecorating the offices on West Pico Boulevard. 
Much of the meeting room has already been completed. . . Jack 
Simon, of Simon Distributing Company, is back from a business trip 
to San Francisco.... Parke hammer, bulk vending machine operator, 
is visiting friends in San Pedro.... Harry McKinney is a new bulk 
merchandiser in the Laguna Beach area. 

Ben Chemers, who resigned last month as business manager of 
the California Music Merchants' Association here, is enjoying a vacation. 

He makes frequent trips to coin row.... Cards are 
being received from Ben Korte, game and music 
operator, who is spending several weeks in Wyo- 
ming. . . . Walt Remple, of First National Music 
and Mission Products _Company, the latter a vend- 
ing machine subsidiary of his operation, in town 
and making the rounds of coin row.... Charles 
Dacy, veteran parts man, is back from a vacation 
spent at Catalina and is on his new job at the Min- 
thorne Music Company.... The many friends of 
Frank Biro Jr. will regret to hear of the passing 
of his mother. Biro was in the bulk vending 

HEMPLE machine business for a number of years and only 
recently left it to enter another industry. He turned 

his business over to his son, Bob, opon his discharge from the Navy. 
Bob recently became the father of a son. 

Jack Gutshall, veteran music operator from Corona, in town Thurs- 
day (2). The many friends of Mrs. Gutshall will regret to' hear of her 
continued illness.... George Mablurn, of Minthome Music, is enjoying 
his vacation in Minnesota. Wayne Davis, credit manager for the firm, 
is still away. Hank Tronick, Minthorne manager, takes off soon for 
his two-week vacation. Harry Orlowski, of the Minthorne shipping 
department, is also sway on his annual leave.... D. J. Donohue, 
Seeburg Western factory representative, in town for a short time be- 
fore making a tour of his territory.... Gabe Orland of California 
Music, back from a fishing trip into Mexico. He is well pleased with 
the progress being made on the firm's new building. 

Memphis 
By ELTON WIHSENHUNT 

CANALE MOVES OWN DISK. Drew Canale, owner of Canale 
Amusement Company, has got the promotional wheels turning on his 
first disk under his own label, Vendor Record Company. At the advise 
of record distributors, Bill Fitzgerald, manager of Music Sales Com- 
pany, and Joe Coughi, partner of Poplar Tunes Record Shop, he has 
turned recordings of original tunes "Glamour Girl" and "Late Date" 
over to popular WHBQ deejay Dewey Phillips. 

Clarence A. Camp, owner of Southern Amusement Company, 
reports a big catch of fish at Horseshoe Lake, Ark. He has a cabin 
there and spends muds time there in the summer.... Williams Dis- 
tributing Company. \Vurlitzer distributor, and Or-Matt Company, 
phonograph operation, both owned by R. E. (Buster) Williams, moved 
recently to a new location. it gave more space in the building to Music 
Sales Company, also owned by Williams and managed by Bill Fitz- 
gerald.... Fitzgerald, by the way-, says a brief summer slump on 
record sales is ending and business is picking up with operators in the 
mid -South territory. 

Ops seen at Southern Distributing Company shopping: Leroy 
Williams, S & W Sales Company, Bernie, Mo.; Torn Armstrong, Arm- 
strong Music Company, Brinkley, Ark.; James Howard, Dixie Amuse- 
ment Company, New Madrid, Mo.; J. L. Long, Hollandale, Miss.; Owen 
McGee, McGee Music Company, Macjson, Miss.; Bill Ult., Dixie 
Novelty Company, Covington, Tenn.; J. A. Butcher, Butcher Amuse- 
ment Company-, Dyersburg, Tenn.; T. P. Aaron, West Memphis 
Amusement Company, \Vest Memphis, Ark. 

Memphis Music Company, with President Allen Dixon, man- 
ager of S & M Sales Company presiding, held their monthly meeting 
last week at Bill & Jim's Restaurant banquet room. After dinner a dis- 
cussion of business trends followed.... George Sammons, president of 
Sammons- Pennington Company, was on the road in Mississippi last 
week for the first time since his company began as distributor of games 
for United Manufacturing Company, of Chicago. He reports reception 
of the new line good among operators. 

Boston 
By CAMERON DEWAR 

EMPLOYEES ENTERTAINED. Dave Baker of Melo-Tone Music, 
Arlington, had his employees and their families up for an all -day 
outing at his summer place at Lake Arlington, North. Salem, N. H. 
The annual Sunday event drew 40 guests. Dave had a catered dinner 
served, with favors for the moppets. 

Ed Ravreby, Associated- Amusements, has had the new plant air 

conditioned to cope with the spell of muggy weather. He and Mrs. 
Ravreby just back from a vacation at Hyannis on Cape Cod... . 

Milton Israeloff, Providence, R. I., a one -stop operator, is throwing 
his second annual clambake at the King Philip Bakemaster in Bristol, 
R. L, August 6. Rube Zeidman is busy arranging things and getting 
out invitations to operators and music folk. 

William Hamill, Concord, and Louis Zeidman, Portsmouth, N. H., 
braved the Heat this week to shop coin row for music and games... . 

Ernest Mercantonio, Middletown, Conn., also making purchases... . 
Irvin Margold, Trimount Automatic Sales Corporation, finding music 
and games picking up now that the weather has improved. Everyone 
at Trimount is busy with the new plant arrangement being ready for 

(Continued on page 97) 

DID YOU READ THESE EXCLUSIVE INDUSTRY NEWS ITEMS PUBLISHED 

IN THE BILLBOARD AND ONLY IN THE BILLBOARD-CAST WEEK? 

MUSIC OPS EXPAND INTO 
OTHER LINES. Juke box op- 

erators are diversifying, more 
adding amusement games and 
vending machines to routes. 

Move has two -fold purpose -to 
cut rising service costs, ward 
off competition. (Page 1, The 
Billboard, August 4.) 

MUSIC OPERATOR FORUM. 
Eighty -three per cent of MOF 
operators have some coin -oper- 
ated equipment other than juke 
boxes. Operators report move 
necessary to up per location 
income, reduce competition 
and fulfill location demands. 
(Page 107, The Billboard, Au- 
gust 4.) 

JUKE BOX ROYALTY PROB. 
LEM BY- PASSED. Juke box 
performance- royalty exemption 
again by- passed by Congress. 
Controversial Kilgore Bill to 

end exemption fails to get to 

the floor for vote. Senate sub- 
committee to report "sometime 
this summer." (Page 18. The 
Billboard, August 4.) 

CALIF. AUTOMATIC VEN- 
DORS' ASSN. Invite 400 Ari- 
zona, Nevada and California 
operators to attend September 
14 meeting in Loa Angeles. Or- 

ganization to promote better 
industry understanding with 

location owners and public. 
(Page 110, The Billboard, Au- 

gust 4.) 

GERMAN. DANISH GAME 
OUTLOOK. Coin machine pro- 
duction and sales were up 10 

per cent in West Germany for 
first quarter of 1956. Denmark 
reported "ripe" for U. S. games, 
but are blocked from buying 
as they have no American 
dollar credits. (Page 119, The 
Billboard, August 4.) 

NEW JUKE BOX LOCA- 
TIONS. New and different per- 
manent locations are movie 
theater lounges, hotel rumpus 
rooms and swimming pools and 
whool cafeterias. Summer spots 
include golf ranges, drive -in- 
movies, swimming pools. (Page 
106, The Billboard, August 4.) 

IF YOU MISSED READING THE AUGUST 4 ISSUE OF THE BILLBOARD 
YOU MISSED THESE AND OTHER IMPORTANT NEWS STORIES AND 
FEATURES. ALE OF THESE STORIES WERE EXCLUSIVE IN THE BILLBOARD. 

Only The Billboard Gives You News While It's New 

A CONTINUING START Or 
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NAMA Sets Heads 
for Member Drive 

Goal: 300 New Operators; Results to Be 

Announced at Chi Convention, Dec. 2 -5 

CHICAGO ICAGO - Appointment of 
32 State chairmen for the country- 
wide membership drive for 300 
new operator members by the Na- 
tional Automatic Merchandising 
Association was announced by 
Ernest H. Fox, Austin Packing 
Company, Baltimore, general chair- 
man. 

Plans for the drive, launched 
Wednesday (1), included arrange- 
meets to have sales representative 
of the association's member manu- 
facturers and suppliers to partici- 
pate in the campaign, Fox stated. 

The campaign has been designed 
around the theme "Here's How, 
the name of a special booklet is- 
sued by the NAMA explaining the 
services provided members by the 
association. 

Mull Credit Plan 

In Calif. Assn.'s 

Buying Program 
LOS ANGELES -The collec- 

tive buying program of members 
of the California Automatic Ven- 
dors' Association is expected to be 
expanded by a new plan which 
will allow credit purchases thru 
the group, B. J. (Bob) Grenier, 
president, announced here this 
week. 

Grenier said that buying pro- 
grams have been arranged for 
CA\ A members with the Coca - 
Cola Company, W. J. Stange 
Company (soups), Barvend Foods 
(soups) and M. & R. Dietetic 
Laboratories. 

Under the arrangement for 
credit purchases, Grenier is re- 
questing that members make a cash 
deposit with the association equal 
to one week's purchases. 

The association makes a charge 
of 1 per cent for the service. At 
the end of the year any funds re- 
maining after operating costs are 
paid will be returned to the mem- 
bers in dividends. The refund will 
be based upon the amount of pur- 
chases. 

Hebel Names 
R. Fagin, V -P 
Sales Manager 

ADDISON, III. - Appointment 
of Robert J. Fa gm as vice- president 

lient. reported at the re and director of sales of the Fred 
monthly meeting at 

the 
3e Bebel Corporation, manufacturer 

The -Torrance Tt council set a of ice cream vending machines, was 
new flat annual maximum fee of announced this week by Fred 

Hebei, president. $24 for operators having 25 ma- 
Fagin succeeds Clinton S. Davis, chines or more. Operators with 

vice -president in charge of sales, 24 or fewer machines will pay a 
who resigned July 24. Currently fee of Si per machine per year. 
Fagin is developing a national sales The levy 'becomes effective with 
and advertising program, Hebel the city's next fiscal year. 
stated. Current license fees are $2 for 

Prior to joining Hebel, Fagin was each penny unit and $5 for nickel 

NAMA benefits explained in the 
pamphlet includes legislative proj -. 
ects, location contract aids, cost - 
of -doing business reports, labor re- 
lation advice, operator and group 
insurance protection policies. 

Results of the drive will be an- 
nounced at the 1956 NAMA con- 
vention to be held December 2-5 
at the Conrad Hilton Hotel, Chi- 
cago. Special prizes are to be 
awarded those filling their quota. 
('l'he Billboard, Judy 21.) 

State Chairntet. 
State chairmen and the firms 

they represent include: Alabama, 
Frid A. Smith, M & S Candy Com- 
pany, Mobile. Ala.; Arizona, Tat- 
man Andress, Andress Cigarette 
Service, Phoenix; Arkansas, J. W. 
Renner. Little Ruck Cigarette Serv- 
ice, Little Rock; California, Harold 
Flocrke. the Vendo Company, 
Kansas City. Mo.: Connecticut, Ed- 
die Beresth. Self Service Sales Cor - 
txtratimn. Hartford, Conn.; Florida, 
A. A. Wiedman, the Bert Mills Cor- 
poration. St. Charles, ill.; Georgia, 
Russ Penly. Nati.anal Rejectors, St. 
l.nnis, and Indiana, J. Richard 
!toward, itoward Vending Service, 
udianapolis. 

Kansas, Hen. Edwards Jr., Cig- 
arette Service Company, Kansas 
City, Kan.; Kentucky, Frank Doyle, 
the Bert Mills Corporation, St 
('hales. 111.; Louisiana, T. A. 

(Continued on page 98) 

ENGLISH FIRM 
SELLS BULK UNIT 
TO LOCATIONS 

LONDON -- Servumatic, 
Ltd., Mitchem, Surrey, a man - 
ufacturer of bulk peanut ma- 
chines which derived its entire 
income by also operating the 
units, announced it is selling 
venders direct to location 
owners today. 

The venders are being sold 
to stops outside the company's 
own location operating area, 
and are priced at $40. The 
vender is 13 inches high and 
9 inches in diameter. The 
globe holds 8 puun&U of pea- 
nuts. 

Senvmatic's lor- atiuns are 
mostly London clubs and bars. 
Location owners receive a 25 
per cent commission of the 
gross. In return they refill 
the globe when it empties, 
with nuts supplied by Senu- 
matic. 

Vending Firms 
To Exhibit at 
Theater Show 

NEW YORK --At least nine 
vending firms and a score of sup- 
pliers to the industry will be among 
the exhibitors at tue Motion Pic- 
ture Industry's International Trade 
Show to beheld at the New York 
Coliseum September 20 -24. 

Exhibitors include the ABC 
Vending Corporation; Apeo, 

(Contins'sI on lunge 98) 

Fedam's Hot. Food 
Unit in Production 

Operator Deliveries Slated for Sept.; 
50- Can -Capacity Vender Priced at $160 , 

ELMWOOD PARK, Ill. -- 
Fedam Company has started pro- 
duction on its new. small coin -oper- 
ated, 10- selection hot -food vender, 
Don Conley, president, announced 
Friday (3). 

Production on the 50- cyan- eapac- 
itv machine, that is priced at 
$159.95 f.o.b., should reach 250 
per week by the end of the month, 
according to Conley. At this time, 
he stated, direct shipments to op- 
erators across the country will be- 
gin. Improvements Made 

Along with the production an- The lockout mechanism has been 
nouncement, Conley disclosed the redesigned to eliminate virtually 
firm has developed a special steel- any jamming. and the can ejection 
constructed cabinet stand for the system now operates by cam actiom 
vender with a socked storage space It previously used a linkage leaf 
for 150 cans that is available for movement. 
$35. While the company has worked 

it is 36 inches high, 2612 inches elmsely will the Campbell Soup 
wide, 18 inches in depth and has Company in developing its vender, 
adjustable feet. Its two -toned color whirls will bear the Campbell ad- 
combination, red and white. is sin- (Continued on page 98) 
llar to the vending machine. 

units per 24 hours," Conley dis- 
closed. 

1\'e hope to attain this nark by 
October, following a six to eight- 
week educational period during 
which all our assembly line em- 
ployees will be thoroly trained in 
their duties." 

Continuing, Conley said, several 
improvements had been made in 
the coin- operated vender since the 
introduction of the pilot band 
model ('the Billboard, March 24). 

Non-Coin Unit 
U 's The company lias produced more U. S Hoffman 

than ' 100 non -coin -operated ma- 
chines which have been on luira- 

ported. Originally priced at 
[ion for several weeks, Conley re- Sales, Earnings $95 
f.o.b., this unit now lists at $99.50 
delivered, U. S. A. 

"Fedam's assembly lines have Set New Highs been tooled so that production can , 

be stepped up to more than 150 NEW YORK - The United 
Shies Hoffman Corporation, par- 

Business Increase Seen With Steel 

Settlement, 1957 Auto Production 
C :IiiC.k(;O- -Tate business out- 

look for industrial vending oper- 
ators in steel and automobile 
plantsis improving today following 
the end of the 27 -day steel strike. 

Until July 27, vending operators 
serving Moth industries would have 
faced serious losses, especially 
haul the strike been a long one. 
Other allied industries dependent 
upon steel would have been forced 
to close clown, shutting off more 
location revenue. 

However, today steel plant loca- 

tions are expected to return to 
normal within three weeks when 
the big plants are expected to be 
in full operation again. 

By late Septemnlxr. those oper- 
ators serving the automotive indus- 
try expect a Marker' increase in 
sales. Reason, The manufacturers 
will be swinging into full produc- 
tion on 1957 models. 

Auto Plants Down 
With few exceptions. most auto- 

motive plants have curtailed 
production and have smaller shifts 

Western Assn. Wins 
Lower Bulk Unit Fee 

LOS AXCELES- -The Western ers could not be compared with 
Vending Machine Operators' Asso- other coin -operated equipment, 
delion met with remarkable sue- and that license costs ;t be re- 
cess in its first effort to reduce duced in order for operators to 
bulk vending license fees in a near- earn a fair living. 
by municipality, Leo Weiner, pres- Other meetings are now being 

sought with city councils in nearby 
(Continued on page 98) 

general sales manager of the Auto- 
matic Merchandising Company of 
Chicago for the ast 18 months. 
Ile was with the Humor Ice 
Cream Company for 22 years be- 
fore joining Automatic. 

Fagin resides in Morton Grove, 
Ill., with his wife, Sherry, and 
their two children, Jimmie, six, 
and Robin, three. . 

machines. 
Torrance s city council passed 

the new tax following the appear- 
ance of Weiner, and Dan Lally, 
association treasurer, at its July 
meeting. 

Out of Line 
Roth mean told the city fathers 

that the bulk machine fees were 
entirely out of line, that the vend- 

N. C. Schools 
Ban Vending 

RALEIGH, N. C.-North Caro- 
lina's State hoard of education is 
opposed to the operation of vend- 
ing machines in public schools on 
a commercial basis. 

Vending machines in schools, the 
board announced. should be oper- 
ated on a non -profit basis in con- 
nection with the approved cafeteria 
program. 

e board voiced its stand in 
rejecting a request by Charles T. 
Kivett, Grcenslaro, for permission 

(Continued on page 98) 

eat company of Apeo, Inc., vend- 
ing machine manufacturer, set new 
records for sales and earnings for 
the first six months of 1956. 

According to Hyman Marcus, 
chairman and president, net in- 
come for the six-month period 

working shorter work wrc -It. le topped that of the entire previous 
some instances. auto plants have tear, while earnings for the period 
shut down entirely. were more than twice the earnings 

Those operators affected by the in a like period last year. 
steel strike, in order to tide over Net income for the period was 
operations during the lean period, $1847A92. equal to $1.31 a share 
stepped -up employee vacation on the 1.976,853 shares of com- 
periods, and routemen were re- non stuck outstanding. This com- 
assigned. Thus, with the early pares with $1,206,102 or 68 cents ending of the strike, these operators ashore for the 1955 half year and 
will have adequate help in setting 
tip their machines for operation. 

During the strike -Jul} 1 thru 27 
-in the Chicago -Cary, Ind., and 
Pittsburgh areas, operators with the 
average number of steel plants and 
allied industry locations saw 10 to 
30 per cent of their active installa- 
t4oms become completely idle. 

Industrial Vendors, Inc., doing year. 
(Continued on page 98) 

giving effect to the recent two -for- 
one stock split and the 4 per cent 
stuck dividend In 1955 the com- 
pany's net income was $2,572,203. 

Net sales for the six months were 
$47,150,252, compared with $21; 
487.269 for the 1955 first half and 
with $30,313,158 for the 1955 

ABC Profits, 
Chi Firm Ships Sales Ahead 

New Film Unit 
For 1st Half 

NE1%' YORK -Sales and profits 
for the ABC Vending 

Cor- 
Co ration CHICAGO- Technamatié and its for the first 

poration here has started shipments half of 1936 were running slightly 
of its camera film vender to dus- higher than for the first six months 
tributors, Albert Weishaus, presi- of last year. 
dent, announced this week. For the 27 -week period ending 

First installations of the four- July I, sales were $25.563,475, 
selection, all weather unit are be- with a net profit of $598,962. This 
ing made in Miami Beach, Fla., compares with sales of $23,026 ;037 
motels, hotels and resorts, Weis- :rod a profit of $593,530 for the 
haus said. first 26 weeks of 195,5. 

Priced at $125 f.o.b., the Film Earnings per share on 1,010,199 
Canteen has a capacity of 115 shares outstanding amounted to 
rolls in three most popular sizes: 50 rents. For the 1955 half. 62 
28 rolls of No. 120, 56 rolls (two cents per share was earned on 
columns) of No 620 and 33 rolls of 960,199 shares. 
No. 127. A regular quarterly dividend of 

Technamatic is a division of Chi- 20 cents a share is-as declared pay - 
cago Kitchenware, Inc. (The Bill- able August 25 to stockholders of 
board, February 4). record August 6. 

Copyrighted c- 
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J. SCHOENBACH 
Distributor For 

Harmon Machine Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 2.2900 

PHONE or WRITE FOR PRICES 

s 

SINCE 1900 

SANITARY 
VENDOR 
Accommodates flat pack. 
ages up to 'G x 2 x 3 inches. 

25c - or 50c coin mech- 
anism. 

Coin returned when ma. 
chine is empty. 

Separate cash box. 
Holds up fo 160 packages. 

Il MACHINE CO. 
INC. 

BOX 117, WICHITA. KAN. 

ARMO 

DESIGNERS 
AND MANUFACTURERS 

OF QUALITY 
VENDING MACHINES 

write for 
_CIRCULAR. 

AND NAM E.09 NEAREST 

DISTRIBUTOR 

VICTOR'S 

SUPER 

MART 
YENDOPAMA 

(Trade Mark/ 

"Symbol of 
progress In 

foe Bulk 

Vendlag 
Mid" 

e. p 
Pt MtlIM 

inos 

PADLOCKS 

Assorted Colon and 

Shapes -A practkal 
Key- Chain. It's a 

red -hot bulk and 

capsule charm. 

For bulb vending 

tape ring to body 

of lock. 

Writ. for FREE Sample 6 Prices 

, 5 -STAR 

BABY GRAND 

PIC 

TUBE 

CARD 

VEN- 

DOR 

Vending Beautiful, Interesting Cards 
Simultaneously with Ball of Cum 

Large .Capacity- 
1200 Cads 1200 Balls of Cum 

VICTOR VENDING CORP. 
670143 W. GRAND AVENUE 

CHICAGO 39, ILLINOIS 

City Milk Doubles New York Apt. 
House Locations in 12 Months 

NEW YORK -The City Milk 
Company has doubled its number 
of locations on its indoor quart 
milk operation in the last 12 
months, according to Ben Simon, 
City Milk president. 

City Milk installed its first quart 
machine in a Manhattan apartment 
house in 1949 on an experimental 
basis. The operating program, the, 
really got under way in 1952, and 
the firm had 100 machines on loca- 
tion a year ago. Since then, City 
Milk has been averaging about 10 
new stops a month, with about 200 
pieces of equipment now on loca- 
tion. 

Machines are generally placed 
in lobbies of apartment buildings, 
tho some are in basements. How- 
ever, Simon explained that the only 
time a basement location will he 
used is when the basement also 
serves as an entrance to the build- 
ing below the lobby. A lower 
level used for storage purposes is 
never considered. 

Steady Business 
Unlike outdoor milk locations, 

the indoor stops do only slightly 
more business on weekends and 
after sfore hours then they do the 
rest of the week. 

The difference is this: Outdoor 
machines are supplements for retail 
sales, and they do best when retail 
outlets are closed. However, in- 
door quart units take the place of 
home delivery, and home delivery 
is a day -to-day affair. 

Home delivery in New York gen- 
erally runs about 26 cents a quart. 
Simon vends milk for the store 
price, which currently is 23 cents 
a quart. 

Low Commission 
According to Simon, the milk 

machine is considered a property 
asset by the apartment building 
management, and commissions are 
not nearly as important as service. 
City Milk pays the location a cent 
a quart commission, which comes 
out to about 4 per cent. 

Simon virtually disregards the 
number of persons living in an 
apartment house as a yardstick in 
selecting a location. The two 
things to consider, he explained, 
are the number of children and the 
number of quarts delivered daily 
to the building. 

According to Simon, a building 
with 500 one and two -room apart- 
ments inhabited mainly by adults 
isn't nearly as good as a location 
with 100 three and four -room 
apartments with large families. 

Simon figures that if the people 
don't have milk delivered, they 

Hershey Names 
Gallagher, Hinkle 

NEW YORK -John J. Gallagher 
has been elected chairman and 
Stamford F. Hinkle president of 
the Hershey Chocolate Corpora- 
tion. Gallagher had been general 
sales manager, while Hinkle had 
been plant manager. Percy A. 
Staples, who died last week, had 
held both posts. 

Elected vice- presidents were L. 
W. Maier and W. E. Schiller. 
Maier was formerly assistant to 
the president and secretary of the 
corporation, while Schiller was 
treasurer, controller and chief fi- 
nancial officer. 

John B. Sollenberger was elected 
a director to fill the vacancy 
caused by Staples' death. 

Eppy Metal Pliers 

NEW YORK -Samuel Eppy & 
Company, Inc., has gone into pro- 
duction on Metal Pliers charms. 
The pliers are miniatures which 
may be manipulated like regular 
pliers. 

ore not apt to be good vending ma- 
chine customers. He emphasized 
that apartment house milk vending 
takes the place of home delivery, 
not retail sales. 

While Simon said he could not 
disclose daily machine averages 
he did say that per- machine sales 
have gone up on most venders. 
The reason, he explained, is that 
as people become familiar with 
milk venders, and with the quality 
of the product dispenser, they come 
to rely on the mechanical merchan- 
disers more and more. 

Generally, Simon said that if an 
apartment house has daily milk de- 

L. A. Bulk Ops 
Guard Against 
Unit Looting 

LOS ANGELES -Members of 
the Western Vending Machine Op- 
erators' Association have been 
alerted against another outbreak of 
looting of cash from 5 -cent bulk 
vending machines. 

The warning was sounded at 
the association s meeting Tuesday 
(31) when it was reported by vari- 
ous members they had lost more 
than $1,000 in a recent series of 
robberies. 

According to the victims, the 5- 
cent venders apparently were 
looted by someone that had keys 
that fit the locks, as the venders 
were not tampered with. 

Phil Sreden, Western Vending 
Machine Company, the largest bulk 
operating firm in Southern Cali- 
fornia, reported his losses during 
the past 18 months (mounted to 
more than $1,000. 

In an attempt to halt the rob- 
beries, Sreden disclosed he has 
changed the locks on a large num- 
ber of his bulk venders, about 
3,000. 

Bob Leidenberger also reported 
he had suffered losses as did Leon- 
ard Mimoy, a new operator. Leid- 
enberger also suffered additional 
losses from the use of his machines 
in San Fernando Valley. Jack 
Beasley, Eagle Rock operator, said 
that one of his multiple units had 
been robbed four times within a 
short period. 

Beech -Nut Merges 
With Life Savers 

NEW YORK -The consolida- 
tion of the Beech -Nut Packing 
Company, Canajoharie, N. Y., and 
the Life Savers Corporation, Port 
Chester, N. Y., became effective 
Wednesday (1), as stockholders of 
both firms approved the merger 
earlier in the week. The new coif 
pany is known as Beech Nut Life 
Savers, Inc. 

Stock of the new company will 
be issued at the ratio of 1.2 for 
each share of the Beech -Nut Com- 
pany and one share in the Life 
Savers Corporation. Some 3,212,- 
634 shares of common stock is out- 
standing in the new corporation. 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 22900 
PHONE or WRITE FOR PRICES 

ADYBIBSERS 

H.Ot, o bow away what 

TIE DAMAN 
deliver booms The Billboard M a 
awe. of lee Asdic Bares of 
catoiNioos. 

liveries of 40 to 50 quarts, it is 
worth considering as a vending lo- 
cation. 

Unlike other types of vending 
operations, Simon doesn't figure 
that a stop must do a certain num- 
ber of sales to warrant keeping a 
machine, 

Route Theory 
Simon thinks in terms of routes 

rather than of locations. For ex- 
ample, he will put a machine on 
a location which has a potential 
far less than another location next 
r'cor. The reason he will do so is 
because there is a location next 
door. 

In other words, if Simon can in- 
stall a machine which may be 
serviced without putting the route - 
man to any great extra trouble, 
he will make the installation, even 
tho the stop does a lesser volume 
than other locations. 

/// 

YOU IAN MAKE 

GREATER PROFITS 

WITH 

u ft 
VENDING EQUIPMENT 
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Get Your 

Share With 

NORTHWESTERN 

5c 
Package 

6um 

Vender 

This +maaln veneer is a Sure Dot 
/or lofe eum rolitf. A -Haling 
mrchantlising arum 6th Ilv col 
Vmne wntla e fNal ór +s u+na+rtl 

tll .0:a packs. "V Nldemadi..., 
lop tir +<n ales. 
Write per <omolefe tlelNls N this 
antl other NORTHWESTERN money 
m+kers totly. 

THE NORTHWESTERN CORPORATION 
20116 Eut Armstrong 31., Morris, 111. 

MANDELL GUARANTEED 

USED MACHINES 

N.W Model 49, It or Sc 311.00 
N.W DeLUxe /r a. S( Comb. 1].00 
N.W a33 Ir Porc. 7.90 
N.W. b Porc. B.O 6.N 
Columbus S/ Bulk 6.40 
Enver King Ir B.O. er MdN. 7,45 
A Ouns 7f 0.00 
Acorn 19 or BI t.SO 

MERCHANDISE 8. SUPPLIES 

P1.00,910 Nuts, Jumbo 0000c ....t .75 
P!sushi* Nuts, L+rO Tulip 5 
Pistachio Nuts' VerStlOr's Mlx .63 
Ptsfachio Nuts, SMik d7 
c +snow wnae 
cashew Butts .61 
Peanuts. Jumbo AS 
3panlsh .33 

Mlxetl NuN J7 
iabbyLen 630 cf. .30 
Rainbow ,33 
Boston Baked Beans .33 
Jetty Beans .21 
Ltcorlq Ge1m dt 
1wóósVrigartoMtM.I,.".ct, 40 
Assortetl Fruit CMmn, 100 N A3 

Rain BIO Ball Oum, 40 00. t dt 
Rain Blo Ball Oum, 140 cf., 170 

N., 210 cf. .30 
Rein St1. egli Oum, 100 N. .37 

200 ID. minimum, O un on all 
Rein BIo Ball Oum. 

Adams Oum, all florin, 100 N .43 
ti Oum, all Hawn. 100 cf. A3 

BeechNW. 100 cf. .p 
NmMY's ChocotNe, 200 cf. .. I.W 

Mlnlmym Order, 23 Boxes Anefd. 

Complete 1i2í N Puls, Bupolia, Steads, 
OloboA Beal., therms Everything 
ter Ilia OPelalor. 

Ira Deposit, Balance C.O.O. 

STAMP FOLDERS. Lowell Prins .. write 

THERE ARE BIG PROFITS IN 

GUM 
GET YOUR SHARE WITH 

TAB 

You'll hit the 
jackpot with this 

selective tab 
vender. Ten 

columns for midis 
selection and 

have doubled 
and even tripled 
sobs. "Wick 
Change" mer- 
chandise drum 

cuts servicing time 
in half. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
44o W. 301 St., New York It, N Y. 

LOngocr, 4.6467 

the new OAKS "PREMIERE" 

Ball Gum 
and Plcfuro Card 

both for le 
Perfectly legal in every city in 

the U.S.A., the "Premieré' 
holds 800 cards and 1000 ball 

gum, features a separately 
locked cash box to permit 

location owner to refill 
cards and ball gum in 
your absence. and the 

same fool -proof coin 
nsechanism proved 
best on the famous 

Acorn Vendors. 

oak's famous ACORN 
all purpose 
The all -time favorite of the vending business. 
Vends all 14 and 5E bulk merchandise. 
Tamper -proof with a pick -proof lock, fills 
from top through snide globe opening- 
dispenses from bottom. Guaranteed 
mechanically perfect -the one machine with 
virtually no depreciation- today's Acorn 
looks the same as the original) 

contact your 

DISTRIBUTOR or 

Vest Coast Factory Sales Office East 8 h1idwest Factory Sales Office 

OPERATORS VENDING 'MACHINE SUPPLY ' M. J. ABELSON, Phone: AT 16418 

1073 So. Grand Avenue. Los Angeles. California 2033 Fifth Ave.. Pittsburgh, Pa. 

00K. MANUFACTURING CO., INC. 1141' Knightsbnd2e Ave., Culver Cdf. Cade.. 

GIVE TO DAMON RUNYON CANCER FUND 
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Sc 
HOROSCOPE SCALE 

TOP OF SCALE PAYS BIG 
DIVIDENDS . , NOW YOU 
CAN REALLY MAKE MORE 
MONEY operating scales be- 
cause you get 5c as well as lc. 

$25.00 
DOWN 

BALANCE $10.00 
PER MONTH 

WATLING MFG. CO. 
14SO W. Fulton 

t. l 
St., 

e 
Chicpo e1, 111. Esn 

Telephone: COlumbuf 1.]77] c.bl Addrt:,: 

WATLIN0ITF, Chicqo 

NO HANDICAP- 
Cadbury Set on 

Blind Earn Livelihood. 
Vending Drive; 

Operating Vending Unts 9 
' P 9 9 ne 

RICHMOND - Vending ma- 
chines, dispensing candy, gum and 
nuts to the merry tune of the jingle 
of dimes, nickles and pennies are 
providing employment for 10 Vir- 
ginians who might otherwise never 
know the joy of running their own 
business, buying a home, an auto- 
mobile or other essentials of life. 

The 10 men are totally blind. 
They are employed, or more 

properly helped to run their own 
business; by Canteen Service, op- 
erated by the Virginia Associa- 
tion of Workers for the Blind un- 
der the supervision of the Vir- 
ginia Commission for the Visu- 
ally Handicapped. 

Their service extends thru most 
of the State. Three men each work 
out of Richmond and Norfolk 
branches, two from Newport News, 
and one each in Lynchburg and 
Petersburg. 

State headquarters of Canteen 
Service is located here. J. B. Del - 
bridge, manager, explained the op- 
eration, which to an outsider 
would seem near the impossible 
until he sees it in action. 

Blind Man's Idea 
Delbridge said the idea was con- 

ceived in 1938 by L. L. Watts, 
executive secretary of the Virginia 
Commission, and treasurer of Can- 
teen Service, who is .blind. 

In 1938 Watts took his idea 
to the Automatic Canteen Company 
in Chicago. As anyone might be, 
company officials were skeptical. 

CIGARETTE MACHINE CONVERSIONS 

IMMEDIATE DELIVERY 
0 

on 25c and 30e Coin Mechanism Conversions for 0 

ROWSPRESIDENTS: CRUSADERS NATIONAL 750.9A0 
4 

UNEEDA ALL MODELS 

/ At. ROWE PRICE DIFFERENTIAL BARS I Available: NEW CIGARETTE MAGAZINES (Containers) ; 

0 ' For all DuCrenier and National Machines. Will vend Kiha 
ISir Er Reg in all Cols. We can also "King Sise" your old 
Rowe machines. 

0 TERMS ARRANGED-WRITE FOR INFORMATION. ' 

0 CIGARETTE VENDORS 0 

ILthigh P%, 10 Cab.. 300 Cap. / l h'hP% 8 CI 240C 

National Model 9A, 9 Co,., 370 Cap. 5125.00 
National Model 750. 7 Cols., 270 Cap. 110.00 

125.00 
/e rg o s., ap 115.00 

Rowe President, 8 Cols.. 340 Cap., 251 a. Sot / 
King b Reg. 30.00 I National 950, 9 Cols., 370 Cap. 115.00 

/Rowe Crusader, 8 Cols., 340 Cap., 250 & 301 
National 930, 9 Cols., 270 Cap., 250 0 301, 

sui3S rl / 
Row. 

o7 Rtt 110.00 / w Pr<sldenf, 10 Cols., 425 Cap., 251 b 301 135.00 

F All Equipment Unconditionally Guaranteed 
COMPLETELY RECONDITIONED AND REFINISHED 

Trade Prices, I /3 deposit, balance C.0 D. 

uRe ta, VENDING SERVICE, INC. 
V6hon s L.n,f,ng Lisrrihuro, of Vending M"ehnes" 

250 M.sr.oir Sireer Brooklyn o. N Y HEgeinnn 3.6295 

ROWE 

DIPLOMAT P 

CIGARETTE 

VENDOR 0 
8 Cols., 340 Cap. / 

Vends at 
25 4 303. 

ONLY $131.50 

VEND -PUBLISHED BY THE BILLBOARD 

HUNDREDS OF MONEY- MAKING 

VENDING IDEAS 

MONTHLY 
FEATURES 

Candy Cum G 

Nuts 
Beverages 
Tobacco 

Cost you a fraction of a coat a New Prodoeb 
piece -when you subscribe to Vend -the Trends 

Industry magazine of automatic merchandising! Market Place 
Fill in -tear out-mall today ! Articles 

Editorials 

VEND Magasine. 2160 Patterson St. Cincinnati 22. Ohio 
Yes -Please sign me up for Vend for 
D I year .t $4. 0 2 years at S6. 0 3 years al Sa 

'Foreign rate, an year Sei 
912 

Name 

Address 

City ton. ... State 

Occupation 

However, a trip to Richmond by 
representatives soon proved the 
idea not only feasible, but one 
that would benefit all concerned, 
particularily those that previously 
had no: often been allowed to help 
themselves. 

Briefly, Delbridge said. the op- 
eration runs like this: 

Each of the blind servicemen 
has a sighted partner, who drives 
the car usually owned by the serv- 
iceman. Once on locations, how- 
ever, the blind person takes over. 
He fills the machines. He collects 
the money. Often he makes any 
minor adjustment or repair neces- 
sary. 

Merchandise is drawn from a 
central stock purchased by Del - 
bridge and distributed to the 
branch offices. Quite early each 
morning, the operator draws his 
stock and makes his rounds. When 
rounds are completed, he checks 
his stock and cash collected and 
totals are entered by his name. 
A weekly paycheck is figured on 
his collections. 

Daily Scene 
Five shop men are employed 

to take care of major repairs, count- 
ing change and handling stock. 
A recent visit to the shop behind 
State headquarters showed a fever 
pitch of activity. 

Stands were drying a new coat. 
of paint in the yard. Stock was 
sliding down a shoot from the 
second floor of the cinder block 
shop. Operators were unloading 
cars ready for the daily check -in. 
A half- million bars of candy will 
slide down that wooden shoot in 
30 days. 

The entire operation is non- 
profit -that is, for the association. 
All proceeds go back to the em- 
pleyees or into the business.' If 
an excess is realized, and quite 
often it is, the money is used for 
other work of rehabilitating the 
blind. The association also will 

rice Keauce 
NEW YORK - Cadbury-Fry 

(Export), Ltd., manufacturers of 
chocolate bars, has launched a 

drive to stimulate vending sales. 
Cadbury has been in the vending 
field for several years, but had 
not been concentrating on auto- 
matic merchandising in the last 
Sear. 

David Balk, Cadbury executive, 
announced this week that the firm 
has reduced the wholesale price on 
Carmellos and the Dairy Milk Bar 
from $5.85 a kindred to $5 a hun- 
dred. 

Both the Carmello, one and a 
half ounces, and the Dairy Milk 
Bar, an ounce and three-eights, are 
packed 60 to a box for vending, 
with six boxes to a case. Minimum 
orders from the manufacturer are 
four cases. 

Balk mid the firm is launching 
an intensive sales drive in the vend- 
ing field and plans to increase its 
output of vending bars. Both items 
are made to vend for 10 cents. 

help their blind operators in buy- 
ing autos for their business. 

Each of the operators has about 
73 or 80 units with locations sup- 
plied thru the courtesy of the busi- 
nessmen. No commissions are paid 
to location owners. 

The locations are varied from 
small stores to such places as the 
Di"ision of Motor Vehicles here, 
Forts Lee and Eustis, the Bellwood 
Army Quartermaster Depot, Ports- 
mouth Naval Ammunition Depot, 
the Richmond, Fredericksburg & 
Potomac and Chesapeake Sr Ohio 
railroad depots, Sweetbrier College 
and Norfolk Newspapers, Inc., just 
to mention a few.. 

A card on all machines reads: 
"This canteen placed herefor your 
convenience thru the courtesy of 
the management -our share of pro, 
reeds used for benefit of rehabili- 
tation of the blind." 

Wichita, Boise Schools 
Mull Milk Vending Plans 

WICHITA, Kan. - Serving of 
additional milk to pupils at 5 cents 
a half pint thru vending machines is 
being studied by two of the city's 
school system administrators. 

Mrs. Pat Talbott, a member of 
the board of education in making 
the proposal, suggested that the sys- 
tem should take advantage of the 
federal government school milk 
program thru which $800,000 has 
been allotted to the State for the 
next school year. 

Mrs. Talbott told the board 
members the program would be 
part of a $75 million program ap- 
proved by government and ad- 
ministered thru State boards of 
education to dispose of surplus 
milk and to provide additional 
nutrition to school children. 

In agreeing with Mrs. Talbott's 
proposal, the board appointed Roy 
Croe, director of health, physical 
education and safety, and Mrs. 
Louise Lawrence, director of the 
school system's cafeteria service, 
to explore the feasibility of the 
vending program. 

Should the two agree on the 
mechanics of the program, Mrs. 
Talbott further suggested that the 
program be tried on an experi- 
mental basis for 45 days in about 
10 schools. 

Mrs. Talbott said that school 
cafeterias are now selling milk 
for 7 cents, but that it would be 
sold thru vending machines for 5 

BOISE, Idaho -Plans for the in- 
stallation of 35 milk vending ma- 
chines in the 26 schools here are 
being studied by the Boise board 
of education. 

The proposal, submitted by Boise 
Valley dairymen, stated the vend- 
ing machines would become the 
property of the school district at 
the end of five years. 

Children would pay 5 cents for 
a ]calf -pint carton of milk, the dairy- 
men said. The actual cost would 
be 8 cents, with the federal govern- 
ment subsidizing 3 cents on each 
sale thru its school milk program. 

According to the proposal, '/a 
cent per sale would go for -main- 
tenance; V4 cent for administration 
and 34 cent for the retiring of the 
venders to the school district own- 
ership. 

The costs, the dairymen said, 
were based on a volume sale of 
6,000 cartons daily, and that it was 
possible the machines could be 
retired to the district's ownership 
earlier than the five years stated. 

One milk vender is currently be- 
ing tried at the summer school in 
session at the Campus school, it 
was disclosed. 

cents, with the school receiving 
3 cents in addition from the U. S. 
Department of Agriculture. 

"This refund from the federal 
government," 'she pointed out to 
members, "would pay for the vend- 
ing machines." 

Schreder Elected 
Director of Lorillard 

NEW YORK - Harold X. 
Schreder has been elected a direc- 
tor of the P. Lorillard Company. 
Schreder is executive vice -president 
and a director of Group Securities, 
Inc., and executive vice- president 
and . research director of Distribu- 
tors Croup, Inc. 

BRING 3 -WAY PROFITS I 

Mite- tot tut CIRCULAR; r00Ar 

J. H. -sE.c- d CO. INC. 

atoo W. FIFTIETH ST. CHICAGO 32, let. 

t 
GUGGENHEIM'S 
MONOGRAM 

WATCHES 
111 /I 

Inlaid 
7 Hamilton .75 

Gold or 0 
Silver 

per 
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AT YOUR DISTRIBUTOR OR .. 

Ituggenheim 
, 33 UNION SQUARE 

Y: G, 3, N.. ,AL. 5 -6393 

POPPITS 
YUP! We've Got 'Em 
10mm -100M $1.55/M 
Tess than 100M $1.80/M 
12mm -100M $2.00 /M 
less than 100M $230/M 

POPPIT CAPACITY UNLIMITED 

TRY US FOR DELIVERY 

Don't forget our 
SMOKEY JOE and 
SASSY BUTTONS 

...and NOW! 
IMMEDIATE DELIVERY 

VENDING MAOHYNE 

TRADING CARDS 
Signify type machines operating. 

1,000,000 $1.50'M. 
100,000 1.75 M 

10,000 2.25 'M 
5 SERIES -RADIO Cr TV STARS. 
NAVAL VICTORIES, FOOTBALL. 
FRONTIER DAYS AND U. S. 

ARMED MIGHT. 

TERRIFIC! LIMITED QUANTITIES! 

GET YOUR SHARE! 

PLASTIC PROCESSES INC. 
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ELECTRIC MONEY MAKER! 

Famous ACME 

ELECTRIC 
MACHINE 

Sample 524.35 
2 to 11 19.50 

12 to 49 18.25 
Bracket 1.00 

Root Stand 5.00 

Ih deposH, bol. 
C.O.D., F.O.B. N. Y 

Vibration Is the raw of Ille The 
medical profession has placed Its 
sanction ee Ne emDtoyment elft ecce 
ák and vlDratory ettalalent for 
many 4:meents. 1Te Acme ElaMrir 
Droducee an eleMrlc vlDratory cur 
not wale: can be Increased al wen 

fndlcated Dr oolnter op steal.'" 
Alva cane ee the best en reeera l de 
r eia. Uses rap dry Oros 
usually Load for 1300 to 9000 playa 

ORDER TODAY! 

J. SCHOENBACH 
Distributors e1 Advance Vend., 

Machines 
1447 sedfora Ave eroeklrn ]S. N y 

a+sleent ]1100 

VICTOR 
Standard 

TOPPER 
lc 

BALI GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or more 

30 day money 

back guarantee 
It not satisfied 

th deposit on all orders 
Write tar lowest prices on Slued 

capsules Immediate delivery._ 

SPECIAL 
TRADE.IN OFFER 

As High As 

Per Machine On 

VICTOR TOPPERS 

Send Us Your List. 

VEEDCO SALES CO. 
2124 Market St.. Phlladelphla 3. Pe 

Phon: LOcost 7 -1441 

LOOK AT THIS OFFER! 
COMPLETE 

PACKAGE x64 MCI 
Hares What You Get: 
2 Victor Baby Grand 
Picture Card Vendors! 

25 IVs. 

61m! s 

+ 

TOTAL . !{ 
Cost 

3 

Cash with order or tir dep.. bol. C.0.0 
rime -Payment Plan Arranged. 

PIONEER 
VENDING SERVICE 

hubenSrc,i. 
590 Albany Ave. arooklyn 3, ti. Y: 

PResident 44358 

COINMEN YOU KNOW 
Continued frone page 93 

the RCA sound equipment line. . . Bob Jones, Redd Distributors, 
off to the Western part of the State, racking in the orders for the 
new Wurlitzer 2000. 

Samuel Baker, Malden operator, was the victim of thieves this 
week. While making collections in Roxbury, his car was stolen and 
with it went $600 and 400 phonograph records. . . Jerry Flutto, 
Boston Record Distributors, practically running his one -stop by himself 
with most of the help on vacation. Jerry thought it would be a quiet 
season, but so far it hasn't turned out that way. . . Lots of local 
operators shopping around coin row this week. Among them were 
George Chapels, of Malden; Phil Peroner, of Cambridge; Henry Levine, 
of Boston; Mark Shave!, of Brookline, and James Ceracos, of Dorchester. 

Twin Cities 
By JACK \VEINBERG 

YOUNG SANDLER RINGS BELLS. Irving Sandler, of Sandler Dis. 
tributing Company, watched his son, Warren, 22, marry Valerie Owing, 
of Hinsdale, Ill., two weeks ago. The newlyweds 
are living in Des Moines, while Warren awaits his 
Army call. The groom graduated recently from 
Grinnell college in Iowa, where he 'made quite a 

name for himself as an athlete. 
Stan Woznek, of Little Falls, Minn., recently 

bought out the music -games route operation of. 
Bill Arndt, of Sauk Centre, Minn. . Arnold 
Brevig, of Watertown, S. D., accompanied by his 
wife and their son, David, spent a day shopping 
in the 'Thin Cities, buying new music. Brevig 
reported business in Isis area is good, with the fall 
season promising to be a bright one. 

Word from Matt Engel, Mayflower Distribut- 
ing Company in St. Paul, is that business has been holding up during 
the summer, ss ith a constant parade of operators buying a variety of 
merchandise. . Ozzie Truppman and Ted Bush, Miami, Fla., dis- 
tributors for the Wurlitzel line, are expected to return to siinneapolis, 
where they got their start years ago, for a vacation this month... . 

Irving Sandler will head up a group of local operators going to North 
Tonawanda, N. Y., for Wurlitzer Centennial Days August 24-26... . 

Avis Pike, Sandler bookkeeper. is back from vacation at Spirit Lake, 
la., where she visited a brother recovering from serious injuries re- 
ceived in an automobile accident. Clara Rodie, of the same firm, 
leaves for vacation in Shreveport and New Orleans, La. 

Harold Lieberman, of Lieberman Music Company, returned to 
his desk after being gone last week on business, reports activities mov- 
ing along in fair shape for the summer season, which has been wet and rainy.... Hy Sandler, head of Lieberman's wholesale 
reports Coral, Dot and London labels getting heavy play from operators 
and music store owners.. . Solly Rose, of Sandler, traveled thru 
Northern Minnesota this week calling on operators in behalf of the 
Wurlitzer Centennial 2000 model. 

SANDLER 

COIN CALENDAR 
Following are dates of interest and importance to all coin 

machine operators, distributors and associations.; Check the 
calendar weekly for new events in your area. 

August 9- Massachusetts Music Operators' Association, 
monthly meeting, Baconsfield Hotel, Brookline. 

August 10- Cleveland Phonograph Merchants' Association, 
monthly meeting, Iollenden Hotel, Cleveland. 

August 13- United Music Operators of Michigan, monthly 
meeting, Fort Wayne Hotel, Detroit. 

August 15- Automatic Equipment and Owners' Association 
of Indiana, monthly meeting, association headquarters, Cary. 

August 16- Eastern Ohio Phonograph Operators' Associa- 
tion, Youngstown, O. 

August 19 -20 -South Dakota Phonograph Operators' Asso- 
ciation, quarterly meeting Lawler, Mitchell. 

August 20-Westchester Operators' Guild, Inc., monthly 
meeting, American Legion Hall, White Plains, N. Y. 

August 21- Chicago Independent Amusement Association, 
monthly meeting, Congress Hotel, Pine Room, Chicago. 

August 27- Central States Music Operators' Association, 
monthly meeting, 805 Main Street, Peoria. 

September 14- California Automatic Vendors' Association, 
bi- monthly meeting, Ambassador Hotel, Los Angeles. 

September 20 -Record Music Service Association, annual 
golf outing, Southmoor Country Club, Chicago. 

September 22 -23 -The Music Guild of Nebraska, quarterly 
meeting, Omaha. 

August 7- Oregon music operator meeting, association plans 
to be aired, Budge Wright, host, Portland. 

August 9- Washington Music Operators' Association, 
monthly meeting, association headquarters, Seattle. 

August 12- Montana music operator meeting, MOA mem- 
bership drive, Martin Brite, host, Great Falls. 

September 3- Springfield Music Operators' Association, 
monthly meeting, association headquarters, Springfield, Ill. 

September 5 -Music Operators' Society of St. Joseph Valley, 
monthly meeting, offices of Carl Zimmer, Mishawaka, Ind. 

September 6- Summit County Music Operators' Association, 
monthly meeting, Akron, O. 

September 6- California Music Merchants' Association, 
Sacramento division, monthly meeting, association headquarters, 
Sacramento. 

September 12- Retail Amusement Association of Canton, 
O., monthly meeting, offices of Elum Music Company, Mas- 
sillon, O. 

Candymasters, Inc. 
Appoints Four Reps 

MINNEAPOLIS- Appointment 
of four representatives for Candy - 
master, Inc., here was announced 
this week by Edward L. Marshall, 
general sales manager. The four 
are: Carl Bodin in Southern Cali- 
fornia; Jim Chambers Company, 
Georgia and Florida; Adrian Sun - 
kel, Louisiana and Mississippi, and 
Albert Gerard, Washington and 
Oregon. 

Sugar Deliveries Up 
Sugar deliveries for domestic 

consumption thru July 14 totaled 
4,521,000 tons, raw value, up 4 
per cent from the same period in 
1955, according to Agriculture De- 
partment. Deliveries during the 
first half of the year amounted to 
4,149,000 short tons -184,000 tons 
more than for the first half of 1955, 
and 229,000 tons more than for 
the first six months of 1954. The 
price of raw sugar, duty paid New 
York, stood at 6.14 cents per pound 
on July 20-its highest point since 
November, 1954. On July 31 the 
Secretary of Agriculture increased 
the sugar quota by 50,000 tons - 
the third increase since the quota 
was set late last year. Quota now 
totals 8,625,000 short tons. 

RES ADDYear 
caS er 

CANCER 
a/o YOUR LOCAI 
POST OFFICE 

Gig rf,&861BBEF..amra.wro, 
AMERICAN CANCER SOCIETY 

Hurry! Hurry! Hurry! 

GET YOUR SHARE Of 

THE PROFITS 

Put 1,000 or more 

INDIAN SNAP ON BEADS 
in your bulk vendors. They will 

empty very, very Fast. 

Victory SNAPON BEADS ! 11!16^ 
din, or Sm¡n. They are /vat rtr cNM' 
sin ferfi0lk or capsule wIfis a' Use 
thew Gads Instead of plestk .fill. 
FEATURE A FEW OOOD CHARME 
WITH THE BEADf AND BALL 
fUM. You will be surprised how 
fast your machines will writ., 
Oive yourcu IndAnwhat1n wrda. 
Olva them Indira Snap -On Bads. 
PC. D 

P 

VcEP LOW. 

with 10 
O 

stic k aOnn . 
order 10,000. 

l y 
th 

M11e 

1 

l.n]cal5 m 
rtuaom n 

fend sl].50, plus iIh /ar posfasd 
OfdK tGm by Ina one 

chippee by Inlehf, F.O.B. Chlusa. 

Logan Distributing Co. 
116 MILWAUKEE AVENU 

CHICAGO ]7. ILLINOIS 

n" e guarantee 
. BYnteard advertisers 
' e a trua meaner* 
aas 416 value 

[HARMS -Miniature C galette Lighter-11 Works! 
will vend with 210 6411 Nm gg body deslg ,l' Chrome. 
Cable Cor. Ncrh. State o Callforale, an FnnMeco B4Y 
örltlre. P141d. Packed doaeD to 4 bels -asst ere ans. 

te 
with 

per do:.; fí1.00 Dtt area*. Full taon plus Dorlo 
i order. 

EVCO MERCHANDISERS 
767 Cortland Ave. San Franciste, Calif. 

Leon 'HISto. Silver, Om. Mar. 

PLUG -IN BEADS 
Peadite Colors 

NEW 2):0 COUNT GUM. SIZE 
BETTER? They vend 1 

for a penny. 
DIFFERENT? Many have an eat. hole an the bottom 

w that figures, animals, etc., can be 
fanned. 

In 25 M lots, ;3.50 per M. 
Lees than 25 M. $4.00 per M. 

rl Send 35c for Regular 

t. Sample KN of Charms 

iPPIN 
SURE LOCK -the perfect <apeule. 
OutNandfnt Item.. send gí.30 and 
recelve 100 high quality tilled cap. 
rules. Contains our complete Ilne. 

- aDe 
4a 

World', Largest Selection of Miniature Charms 

PENNY KING COMPANY 
253t MISSION STREET PITTSBURGH 3, PA. 

EXCLUSIVE .NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNY -NUM 
ATLAS MASTER 

$ MAKE MORE MONEY IN VENDING! 
Read The Billboard Every Week 

For the biggest vending epportunity -tor the lafesl Prlcas an 
new and used vending equipment -tor wary bit of significant 
news in your Industry. 

Enter a Money.Sasing Subscription Howl 

Fill out tab coupon and mall today. 

Swear yew more than 20% on newsstand price, 

ii14c:T 

The Billboard, 2160 Patterson St., Cincinnati 22, Ohia 

Yes Q Please send ma The Billboard for one year at 112. 

{Foreign rate. one year. $247 
911 

Name 

Address 

City Zone ..State 

Occupane, 
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Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Subtle Sall Oum, 14170 

cI k Dell Oum, 130 d..... 3S4 lb. 
Clone -Vend Sell Oum 401 Ib. 
ON...M . Chicks. fM st. Me Ib 
CINQ ChMW, 210 ,m N. 344 Ib. 
Debbie Chicks, as A rie d f7t Ib. 
TN ('acct Mick). 100 d..... 344 box 
84flck Oum. 100 pecks f1.. 
F.O.B. Factory. ISO Lb Lote 

AMERICAN CHEWING PRODUCTS 
4M a MT. PN.Nnt More. N. J. 

VICTOR 
Standard 

TOPPER 

1c 
Ball Gam 

VENDOR 
$13.25 Ea* 

$12.15 Each 

100 or Moro 

'h deposit 
on all orden 

LovreM prlps on Violar tilled capsule 
Mms. lime Pwmam pNn. 

FREE- FREE -FREE 

NEW 40 -PAGE 

CATALOG 
4.9.9. se ate. cernplde 0111. 
aN 

echhw 
Hme ndd In bulk vndlrr. 

m o Wren rot 
pur cow soda'. 

BERNARD K. BITIERMAN 

VICTOR VENDING 
Sales & Service 

4709 I. 270, K.saes City, Missouri 

Something new! 

...different!! 
...e real money 

maker!!! I) 
IY 

....ra r 
Genuine PERFUME 

(Not Cologne, 
The finest fragrances packaged 
exclusively for Paul A. Price Co., 
Inc. Comparable to leading 
perfumes. 
Opens up new vending outlete- 
creates new customer -- expanda 
your market to all age groups. 

MANN. ter aft Vend 
(sulk er C.psuler 

Price 8c each 
Minimum Ordr 109. 
fncken Av.11able. 
wr0e ter Deteua. 

English Firm 
To Bow Hot 
Drink Vender 

LONDON - Master Vending 
Machine Company, London, manu- 
facturer of bulk vending machines, 
has developed a hot drink vender, 
it was announced last week. 

A prototype of the multi - 
selection tea, coffee, chocolate and 
soup dispenser will be exhibited 
at the 1956 National Automatic 
Merchandising Association's con- 
vention in Chicago, December 2 -5, 
the firm announced. 

Master also announced it has 
formed a French company to mar- 
ket the English -made machine, and 
has opened branch offices in 
Amsterdam, Stockholm, Johannes- 
burg and Dublin. 

Formed in September, 1955, by 
Toronto -born Sidney Levine on a 

capital of $280, the firm originally 
handled three venders, bulk ball 
gum, hot nut and perfume 
machines. 

In addition to the hot beverage 
vender, the company .plans to add 
other types of machines to its line. 

Biz Climb Seen 
Continued from page 94 

business in the Illinois- Indiana area, 
reported 20 machines completely 
down during the strike. In a 
Chicago Heights mill where the 
firm has a seven -vender installa- 
tion, it reported a loss of about 
$80 per day in gross sales. 

Pittsburgh Scene 
Joseph McGlenn, president, 

McGlènn's Cigarette Service Com- 
pany, a diversified operation in 
Pittsburgh, reported a 10 to 15 
per cent drop in volume. A Ham- 
mond, Ind., operator figured his 
losses between $200 and $300 a 
day in sales. 

Another operator, grateful that 
the strike had ended, declared that 
had it gone on for several mom 
weeks, 40 per cent of his operation 
would have been idle. 

As to operators in the Michigan 
automotive areas, experienced in 
annual lay -offs in the auto industry, 
the shut -down this year did not 
catch them entirely unprepared. 

Automatic Merchandising Com- 
pany, Detroit branch. with several 
large auto. plant installations idle, 
disclosed it is minimizing its dollar 
volume loss by upping its vender 
maintenance program, and taking 
in outside machines for refurbishing 
in its own shops. 

Another Detroit area operator 
reported that while several of his 
General Motors locations are off 
30 to 40 per cent, his equipment 
in other plants -American Motors, 
for example, where Rambler pro- 
duction is above that of 1955 - 
will offset the G.M. loss. 

Johnson Candy Co. 
Names N. Y. Agency 

CHICAGO - The Walter H. 
Johnson Candy Company, manu- 
facturer of Power House candy 
bars, has appointed Hicks & Greist, 
Inc., New York, to handle its ad- 
vertising. Initial campaign will in- 
volve the use of television in Los 
Angeles and Indianapolis. 

VENDING MACHINE & SUPPLY HEADQUARTERS 

There's always a complete selection of the following new machines In 
stock. Satisfaction guaranteed. 

Victor Acorn Northwestern 

Watling Scales Shipman Stamp Machines 

* Used equipment * Filled or empty capsules 

* Full line of charms, ball gum, stands, parts and merchandise 

WRITE FOR SPECIAL GUM AND CHARM PRICES 

IH. B. HUTCHINSON JR. 860 
N 

P 

. 

: T y 
Aflame, Ga. 

PM Earnings 
Rise Sharply 

NEW YORK- Consolidated net 
earnings of Philip Morris, Inc., for 
the six months elided June 30 rose 
sharply over the like period last, 
year -to $5,807,607, or $1.83 a 

share, from $4,907,879, or $1.52 a 
share -while sales for the twc pe- 
riods jumped from $129,598,927 to 
$154,261,989. 

Sales for the quarter ended June 
30 were $82,043,374, compared 
wills $72,174,724 for the same 
quarter last year and $72,218,615 
for the first quarter this year. 

Net income was $3,277,171 or 
$1.04 a share for the June quarter, 
compared with $3,057,887 or $.97 
a share for the 1955 quarter and 
$2,530,436 or $.79 a share for the 
first quarter this yeas. 

Du Grenier's Ad 
Manager Resigns 

HAVERHILL, Mass. -Edward 
C. Cohen has resigned as advertis- 
ing manager of Arthur H. Du 
Grenier, Inc., effective August 1, 
according to an announcement 
made by Richard E. Gibbs, sales 
manager, at the firms New York 
sales office. 

NAMA Sets Heads 
Continued from page 94 

Vaughn, New Orleans Cigarette 
Service, New Orleans; Maryland, 
Ray Scheuer, Vendomat Corpora- 
tion, Baltimore; Massachusetts, 
John Latshaw, Automatic Mer- 
chandising Corporation, Medford, 
Mass.; Mississippi, Frank Haws, 
Rowe Manufacturing Company, 
New York; Michigan, Dick Hoose, 
Rowe Manufacturing Company, 
New York; Missouri, Herschel 
Price, Al Price Vending Company, 
Overland, Mo., and Nebraska, 
Ralph A. Dahl, Ralph A. Dahl 
Company, Omaha. 

New Mexico, J. Harry Snodgrass, 
Border -Sunshine Company, Albu- 
querque; North Carolina, Sinclair 
Stewart, Gordon Foods Company, 
Atlanta, Ca.; Ohio, Dave Dudley, 
M & R Dietetic Laboratories, Inc., 
Columbus; Oklahoma, Marvin 
Pierson, National Vendors, St. 
Louis; Oregon, Jim Welch, the 
Vendo Company, Kansas City, Mo.; 
Pennsylvania, Ray Spaulding; R. 
W. Spaulding & Son, Meadville, 
Pa., and Rh de Island, George 
Simpson, Rowe Cigarette Service, 
Pawtucket, R. I. 

South Carolina, Jack Dunwoody, 
Rowe Manufacturing Company, 
New York; Tennessee, Maurice F. 
Keathley Jr., Keathley's, Inc., Mem- 
phis; Texas, W. H. Howard, Tenco, 
Inc., Linden, N. J.; Utah, Stanley 
Fry, Hemenway & Moser Com- 
pany, Salt Lake City; Virginia, 
Marcus Kaplan, Virginia Cigarette 
Service, Roanoke, Va.; Washington, 
W. J. Higgins, Higgins Automatic 
Vending, Seattle; Washington, 
D. C., George Duckett, C. B. 
Macke Corporation, pashington, 
D. C., and West Virginia, Consoli- 
dated Vending Distributors, Pitts- 
burgh. 

N. C. Schools Ban 
Continued from page 94 

to install candy, gum and peanut 
machines in schools. 

Assistant Attorney General 
Claude Love in answer to Kivett's 
request as to the legality of his 
proposal stated: "The question is 
not whether there is any legal pro- 
hibition against such procedure, but 
whether the school officials have 
any authority to grant such con- 
cession." 

Dr. Charles F. Carroll, State su- 
perintendent of public instruction, 
told board members: "If a child 
eats or drinks sweets he is not 
likely to indulge in the lunch at 
school that he should enjoy." 

West. Assn. Wins 
Continued from page 94 

municipalities to discuss a reduc- 
tion, or the elimination, of per 
machine taxes on 1 and 5 -cent 
bulk venders. 

An early appearance is being 
planned with the Gardena City 
council where the tax is $3 for 
penny and $5 for nickel machines 
per year. 

By a unanimous vote the associ- 
ation agreed to hold a meeting 
in August to discuss further plans 
to combat unfair taxation and 
legislation. For years the group 
has been skipping the August 
meeting. It has been set for 
August 28 at the Unique Restau- 
rant, Figueroa and Washington. 

Insurance Plan 
Bryon Uhricli, representing The 

William Wilson Company, insur- 
ance brokers, led a discussion on 
rates for bulk venders. He told 
the group that Hartford Accident 
& Indemnity Company, would is- 
sue the regular $5,000 and $10,000 
liability policy, including products 
insurance, on the basis of $20,000 
gross sales after commissions at the 
rate of $5.85 per $1,000, or $117. 
He explained that operators doing 
a total gross, less commissions, of 
$10,000 would pay half the amount 
plus $5 for property damage. 

Harry McKinney, a Laguna 
Beach operator, suggested that the 
association carry group accident 
and hospital insurance. The mat- 
ter is now under consideration. 

Guests at the meeting included 
Mike Fichera, Leonard Mimoy, 
Nate Eisenherg, and Bud Vogan, 
the latter filing an application for 
membership. 

M. R. Leidenberger, the retiring 
president, was presented with a 
desk set. William Seigle, outgoing 
secretary, substituted for Robert 
Biro, who was elected to that post 
at the last meeting. 

Fedham's Unit 
Continued from page 94 

vertisement, Fedam has no agree- 
ment with Campbell in the distri- 
bution of the unit. However, it 
will push Campbell's soups thru its 
machines wherever possible. 

Campbell has made an exhaus- 
tive study of the potential market 
and expects the vending of hot 
soups will ultimately represent an 
important share of its institutional 
sales. 

265,000 elan 
The food firm points out that 

there are over 265,000 industrial 
plants in this country -the great 
majority of which are potential 
outlets for soup venders -and feels 
justified in proclaiming that the 
"ceiling in unlimited." 

Steel- constructed with We -inch 
fiber glass insulation, the Fedam 
unit operates on a small AC motor 
of 110 volts. It requires 300 watts 
for heating with 50 for maintaining 
stand -by service, delivering food 
at 145 degrees. 

Loaded from the top, each col- 
umn's capacity is five cans. The 
machine is 21 inches high, 281/2 
inches wide and 101 inches deep. 

Firms to Exhibit 
Continued from page 94 

Inc.; Cole Products, Arthur H. 
Du Grenier, Lovitt Enterprises 
(milkshake vender), Priscilla Al- 
den Cosmetics (lipstick vender), 
Rowe Manufacturing Company, 
Stoner Manufacturing Company 
and the Vendo Company. 

Suppliers at the show will In- 
clude Canada Dry, Chunky Choco- 
late, Coca -Cola, D. L. Clark, Cur- 
tiss Candy, Dixie Cup, Gold Medal 
Candy, Henry Heide, Hershey 
Chocolate, Hollywood Brands, 
Walter H. Johnson, Mars, Maryland 
Cup, Nehi, Nestle's, Orange Crush, 
Pepsi -Cola, Peter Paul, Planters, 
H. B. Reese and Schulter. 

PaateleXEDISEDECOISICOIOROOMBEIROI 

Now That "BEADS" 
ors lust another Fill Hem ... 
It's TIME for GIMMICKS 

to fake over the job of 

EMPTYING MACHINES. 

The GIMMICK that does 
this best of all is ... 
FALSE FINGERTIPS 

In 6,000 lots s In 1,000 to 
up . . . 4,000 lots . . . 

$12.00 per 
$ 25 pe 11 ,.ears 15. ,,oars 

r 

f.o.b. Jamaica, N. Y. 

Or: At Our Distrlbafors 

FALSE FINGERTIPS are bet -. 
ter than anything that ever 
went before, including 
FALSE TEETH and Luminous 
Light Bulbs. They EMPTY 

MACHINES. they EARN 

money. 

SAMUEL EPPY 
d co. iNC 

ytt15 IMIh plarc 
r lamaica35, l: I., N. Y.- 

SUMMER SPECIALS! 
Sliver king, Sc S LSO 

Columbus, 5c 8.50 

Agee Not Nut, 5c 8.50 

Acorn, Sc 10.00 

N. W. 49, 1c 1230 
Master lc & Sc tomb $30 
N. W. Deluxe in d 5e Comb 9.95 
3 Col. Not Nut Sc ii 1k 

Comb - 25.00 

STONER CANDY 
MACHINE 

6 col. 
101 Bar Cp. 

Vaadl Sc 6 10c 

ONLY g$125 

PATE MODR 

ROWE CANDY 

MACHINE 

160 Bar Cap. 

will) dagger 

ONLY SISO 

All machines comptotety checked and 
ready for location -Ordos w10 com- 
plete confidence. 

ys Deposit. balance C.O.D. 

Rake" Cóiri Mác}iinë Exchange 
609 if, Sprina 6ardén St., 

Philadelphia 23. Pa. LOmbard 3.2676 

HELP YOURSELF 

TO MORE 
N 

YENDINE. 
:l "'a 

PROFITS ;.;©,, /43. w 

.17.Ar 
©° 

Get VEND 
Every Month 

Urn 
Messy- SevI.g 
Subecrlptles 

Mere rend'. mon In an phases of the 
IrlduMry en esIn 0 m Usera "4 
month-se lIn race opte 
mono -+e brun be N n 
defy of every MpeMM dewlepaMra ' m field 
Lea 

g:171 
p.nw a =Tebly ls edees 

thN mean roMUn. fe wide- ewelr. 

=ins curators, m.nWa.1.11 en1 
dINrlMner>. 
SIEN UP NOW - MAn THIS COUPON 

TODAY 

Vend Mataste 910 

2160 Patterson R., CInclnmtl 22, Obi. 

0 1 year $4 O 3 roan fs 

0 Payment ..losad O Pleat, hilt me 

/Foreign rato, ene roar, =el 

Mama 

Address 

fay Zees... Rats.... 
Ddeepetien 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
Explanation of Coin Machine Price index 
PrIcea given in the Indes are to nn way intended to he "standard,' 
national,' .set." ut offs an authoritative reflection of what prices 
should be on used equipment. Prices in the Index are designed, 
however, (o be a handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time on location, 
the Territory and other related factors. 

Wt. ad Lows. Equipment and prices listed above are waken 
from dverlisemems in The Billboard for th. period shown. list- 
ings are the highest and lowest prices advertised on mode machines 
hich hays been advertised In times or more for the fuor.week 

period, and on an other equipment which has been advertised five 
times or more. -Highs" and -lows" are most meaningful when 
use. with mean average listing. 

Mew Average. The mean average is a computation baud on all 
prices at which a machine ha. been advertised at for the fourweek 
period indicated .nd reflects the dominant advertised price. It is awl 

simple average between the 'high" and the -low." High and low 
indicate price range; mean average indicates the price Iatti at 
which most of the machines are advertised for. 'therefore. when the 
mean average is nearer the 'high. it indicates the `low" is 
unique price probably for 'at is" or distrtased' equipment. 

Most Attiva 1.151. The Most Active Fquipmeet list shows which 
machines in major categories hate been advertised the greatest 
dumber of times (or the four -week period indicated. In the case 
of pinball games only most advertised sattas as. listed of each 
manutavluree who has eight games or more fisted below. 1111011010( 
in all categories appear in order of frequency advertised. Numbers. 
indicate position. 

PINBALL CAMES 
Woe 

High Lew Ara. 
BALLY 

Atlantic City 15/52) 5 75.00 $ 45.00 
Beach Beauty 11/551 475.00 335.00 
Beach Club (2/531 100.00 50.00 
Beauty 111/52 / 100.00 50.00 
Big Time 1 1 /55) 325.00 225.00 
Bright Lights t5 /51) 95.00 65.00 
Bright Spot t i 1 /511 95.00 50.00 
Broadway 112/55; 475.00 375.00 
Coney Island 19/521 65.00 25.00 
Dude Ranch (9 /511 100.00 45.00 
Gayety 13/55t 175.00 95.00 
Caytime (6/551 300.00 195.00 
Hi -Fi (6/541 125.00 64.50 
Ice Frolics 11 /541 115.00 45.00 
Miami Beach 19/551 325.00 235.00 
Palm Beach (7/521 85.00 49.50 
Palm Springs (II /52) 125.00 64.50 
Surf Club 13/541 115.00 65.00 
Variety t 9/54 185.00 115.00 
Yacht Club 16/531 85.00 45.00 

GOTTLIEB 

Dragonette t6; 541' 5140.00 
Duette t4/55í 235.00 
Cold Star 13/54) 150.00 
Guys & Dolls (5/531 110.00 
Hawaiian Beauty 14/54) 160.00 
Mystic Marvel 13/54) 175.00 
Poker Face (9/53) 125.00 
Queen of Hearts 112/521 100.00 
Shindig ( 10/53) 115.00 
Wishing Well (9/55) , 225.00 

UNITED 

Cabana (3:531 $ 65.00 
Manhattan (4/55) 195.00 
Nevada 18/54) 85.00 
Pixie 19/55) 375.00 
Singapore 110/541 75.00 
Starlet (11 /55) 335.00 
Tahiti 18/531 100.00 
Triple Play (8/551 295.00 
Tropics 17/55. 75.00 

5125.00 
219.00 
125.00 
65.00 
69.50 

125.00 
75.00 
75.00 
75.00 
95.00 

$ 35.00 
150.00 
35.00 

239.50 
65.00 

275.00 
35.00 

190.00 
45.00 

$ 60.00 
375.00 
65.00 
70.00 

250.00 
75.00 
65.00 

425.00 
65.00 
85.00 

125.00 
230.00 
95.00 
65.00 

285.00 
65.00 
85.00 
95.00 

149.00 
60.00 

$140.00 
235.00 
150.00 
69.00 

135.00 
144.00 
95.00 
95.00 
95.00 

210.00 

$475.00 
175.00 
75.00 

335.00 
75.00 

295.00 
90.00 

215.00 
60.00 

MOST ACTIVE EQUIPMENT 
(Fee fear -week period ending with issue dated 

Ae4eaf 4, 14561 

ARCADE EQUIPMENT 
1. SEEBURG -Coon Hunt 
2. EXHIBIT -Sportland 
3. LENCO -Rifle Gallery 
4. UNITED -Carnival 

Deluxe 
4. EXHIBIT -Dale Gun 
4. SEEBURG -Shoot the 

Bear 

MUSIC MACHINES 
1. AMI -Model D -80 
1. ROCK- OLA -1436A 
1. WURLITZER -1500 

PINBALL 
(Maaefaef witB feti 

BALLY 
1. Miami Beach 

2. Variety 
3. Gayety 

GOTTLIEB 
1. Duette 
t. Gold Star 
1. Hawaiian Beauty 

SNUFFLE GAMES 
1. UNITED -Royal 
2. UNITED- Capitol 
2. UNITED -Clipper 
3. KEENEY- Bikini 
3. BALLY -Magic 

VENDING MACHINES 
. 

1. National 930 
I. National 950 
2. P X 10 col. 
3. Acorn 1cOSe 
3. Columbus le Bulk 
3. National M -9A 9 col. 
3. Northwestern 49, 1 c 

MACHINES 
or were games listed below/ 

UNITED 
1. Pixie 
2. Tahiti 
2. Triple Play 

WILLIAMS 
1. Times Square 
1, Disk Jockey 
2. Army & Navy 

ARCADE EQUIPMENT 

Code: AP -Moo Photo; B- Batty; CC-C.hkago Coin; Er- Evate. 
Ex- Exhibit: G -Genrn; Gb- GOnittb: K- Keeney; M -1ní7 

%turouarpe: R '1tmv ers; s- Setbarg; Sc-- Scientific; Sh- 
ahipman: T -1 elecoin: H. United; W -Will la ms; W.- 
Watling. 

Mel 1.ow 

Basketball G. $195.00 
Bat -A -Score Ev 18,481 145.00 
Big Inning (B) 1471 115.00 
Carnival Deluxe tUt 245.00 
Coors Hunt .S) 12/541 175.00 
Dale Gun tExt 89.50 
Derby. 4 Player (CC) 

13/521 125.00 110.00 
Drivemobile t M i (7 i 541 , 165.00 150.00 
Goatee (CC. 1446. 95.00 95.00 
Midget Movies (CC/ 135.00 125.00 
Moon Rides 181 15,541 275.00 250.00 
Pistol (CC) (1/491 75.00 50.00 
Pitch'm & Bat.m 151 175.00 125.00 
Polar Hunt ( W) 345.00 225.00 
Rifre Gallery 16t .6/541 . 200.00 145.00 
Shoot the Bear IS) 145.00 89.50 
Shooting Gallery (Ex 

16/541 165.00 125.00 
Sidewalk Engineer IW) 

15/551 195.00 175.00 
Silver Bullets t Ex l 111;491 125.00 69.50 
Six Shooter tExl 95.00 95.00 
Sky Fighter (MI 19, 53 135.00 110.00 
Sky Gunner (G) 19/531 145.00 95.00 
Sky Rocket íG1 85/55. 345.00 300.00 
Sportland 1 Ex t í 1 1 /511 195.00 125.00 
Telequiz tTl 11,491 99.50 85.00 
Undersea Raider (2/46) 125.00 125.00 
Wild West (G) 12/55) 335.00 300.00 
Z ingo (U. (1 /51. 65.00 65.00 

$169.00 
100.00 
85.00 

200.00 
95.00 
50.00 

Mew 
Asa. 

$195.00 
145.00 
100.00 
225.00 
150.00 
65.00 

125.00 
165.00 
95.00 

135.00 
250.00 

50.00 
175.00 
345.00 
185.00 
145.00 

150.00 

195.00 
125.00 
95.00 

125.00 
115.00 
300.00 
185.00 
95.00 

125.00 
315.00 

65.00 

MUSIC MACHINES 
shoe 

AMI Bleb Lew Ae. 
Model D 80 i 51) 40 set., 

78 RPM $299.50 $175.00 5295.00 
ROCK -OLA 
1436 A -1531 120 sel., 

45 RPM $275.00 $145.00 $245.00 
SEESURG 
M -110 -B 1511 100 sel., 

45RPM $475.00 $375.00 4415.00 
M -100C 1531 100 sel., 

45 RPM 595.00 485.00 545.00 
WURLITZER 
1250 1501 48 sel., 

78 RPM $175.00 $129.50 5165.00 , 

1500 1531 104 sel., 
45 -78 RPM Mix 275.00 199.50 249.50 

1800 12/551 (WI 815.00 650.00 695.00 

SHUFFLE GAMES 
Advance Bowler (CC) 

(5/531 $135.00 $ 95.00 $100.00 
Arrow ICCI 315.00 285.00 315.00 
Bikini 1K 16/541 150.00 125.00 150.00 
Bonus Bowler (KI 13/54) 125.00 75.00 75.00 
Bonus Score Bowler 

(CC) (4 /551 345.00 125.00 295.00 
Capitol (UI 16/551 295.00 235.00 275.00 
Cascade lUl 12/53)... 75.00 50.00 59.00 
Chief t U l 111/531 145.00 95.00 110.00 
Classic (U) 16/531 85.00 75.00 85.00 
Clipper I I, 15/551 285.00 215.00 255.00 
Clover Shuffle (U) 11/53) 75.00 65.00 65.00 
Criss -Cross ICC) (11/531 125.00 100.00 110.00 - 

Criss -Cross Targette 
Regular (CC) 11/53) 150.00 125.00 150.00 

Double Scora (CO (3/531 75.00 50.00 75.00 
Feature ¡CC) 17/541 . 185.00 125.00 150.00 
Fireball (CCI '111 /54) 225.00 195.00 225.00 
Flash t CC) 19 /541 195.00 145.00 195.00 
Gold Medal IBI 13/551 300.00 300.00 300.00 
Hollywood ICCI 15/55 295.00 275.00 295.00 
Imperial (U I 19/53) 175.00 75.00 175.00 
Jet Bowler IBI (8/54) 200.00 175.00 195.00 
King ICCI 120.00 95.00 120.00 
Leader Shuffle Alley 1U) 

111,53) 175.00 100.00 125.00 
League- Bowler 1U1 (1/54/ 145.00 100.00 120.00 
Magic (B) (12/54) 275.00 225.00 275.00 
Mars (U1 11/55) 225.00 195.00 195.00 
Mars Deluxe lUl 22500 215.00 215.00 
Name Bowler (CC) 11/541 150.00 65.00 65.00 
Olympic (UI 48/541 75.00 50.00 70.00 
Pacemaker 1K) 19/531 95.00 50.00 50.00 
Rainbow Shuffle Alley IUI 

18/541 175.00 99.50 :00.00 
Royal U. 18/541 95.00 85.00 95.00 
Shuffle Alley Deluxe 

6 Player t Ut (10/51) 50.00 45.00 50.00 
Shuffle Alley 

10 Player (K1 50.00 55.00 - 

Speedy (UI (8/541 175.60.00 00 165.00 175.00 
Super Frame (CC) 

(5/541 165.00 95.00 125.00 
Targette I U. . 175.00 165.00 165,00 
Team Bowler (UI 11/541 169:00 115.00 155.00 
Triple Strike Bowler 

(CCI 275.00 225.00 275.00 

VENDING MACHINES 
Acorn, 5c or 1 c $ 10.00 $ 8.50 $ 6.50 
Columbus lc Bulk 8.50 50.00 6.50 
Keeney Electric (9 col.( 135.00 125.00 135.00 
National M -9A (9 col,) 145.00 125.00 125.00 
National M 750 125.00 110.00 110.00 
National 930 110.00 85.00 95.00 
National 950 115.00 90.00 110.00 
Northwestern 49. 1 c 12.50 12.00 12.00 
Northwestern Deluxe. 

1 c b 5c 12.00 9.95 12.00 
P X 18 colt 115.00 100.00 115.00 
P X 110 col.) 125.00 115.00 125.00 
Rowe Crusader (8 col.( . 135.00 95.00 135.00 

Minn. Ops Find Switch 
nt stlti s oI lontey general, ,ho ruled 

¡violated State laws. 

To New Equipment OK 
piuballs ttillt a free -play feature 

MINNEAPOLIS -- clittttesota 
game operators, hit by numerous' 
legal problems in recent months, 
Are switching to new types of 
amusement games, and getting fair! 
results 

' Lety Ruben, Lieberman Music 
Company, Minneapolis, game and 
juke box distributor, said opera- 
tors coming in express optimism 
over prospects for the fall season 
now that the Minnesota industry 
has had its "legal jitters." 

Distributors here report opera- 

tors are discovering that operation 
of strictly amusement equipment, 
if dotte out a purely business basis, 
gives them less headaches than they 
had before, without the fear of 
running into any legal jams. 

Picas Hard Hit 
Virtual blackout of pinball opera -i 

I irons not only in the Twin Cities 
but thrlmctt Minnesota has oc- 
curred since the culmination of a 

1 year -long federal legal campaign. 
,Coupled with the federal attack 
was a move by Miles Lord, Min.. 

District Judge Jolm A. Weeks in 
Minneapolis subsequently overruled 
111e Lord opinion, but an appeal 
is pending in the State Supreme 
Court. Most operators disposed of 
their pitlbalis at the time of Lord's 
opinion, and haven't brought them 
back. 

Meanwhile, in Minneapolis, a 
new coin game ordinane has been 
proposed. which, if passed, will 
give the local industry a new lease 

ion life. The legislative committee 
of the city council has approved 
a new ordinance which would 

' lower license fees on all coin games 
land regulate operations of pinball% 
('l'he Billboard, Judy 21.) 

ON THE ROUTE 
A "picture -in -a- minute camera, schielt produces a linisbcd 

print in 60 seconds, has become a real business asset for lack 
Burkhardt, Denver music operator. Burkhardt snaps pie of his 
location owners standing next to the phonographs on location. 
Location owners invariably put the pictures on display, and since 
Burkhardt affixes his phone n- umber to each, they're not only 
building good will but they're stirring up new locations as ter11. 

Getting the customer into the act by clipping a paper pad 
to each phonograph on location for players to jot down favorite 
tones is helping St. Louis operator George Cates boost his collec- 
tions considerably. Like other progressively minded phonograph 
operators, Cates also makes it a policy to work closely with loca- 
tion owners when picking the times for their spots. "It sure paya 
off in goof( twill," Cates said. 

Copyrighted material 
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Pinball Legislation in U. S. 

Seamless Web of Confusion 
CHICAGO -Pinballs, a main- 

stay of the coin- operated amuse- 
ment game business, continue to 
provide fun for millions despite an 
unprecedented amount of legal 
red tape which is thwarting current 
growth. 

There is growing recognition in 
the trade of an apparent need for 
clarification of federal, State and 
municipal laws governing the oper- 
ation of pinball games. 

In no two States of the Union 
is legislation dealing with pinballs 
identical, and within the States, 
county and city regulations often 
run far afield of the statutes. 

Pinballs have been on the Amer- 
ican scene for decades. They have 
played -and continue to play -a big 
role in the entertainment and pas- 
time of millions of people. 

Officials Can't Agree 
Yet, from the beginning, officials 

on every level of government have 
been at odds with one another over 
the legal ramifications of pinballs 
which entail a labyrinth of various 
-and varying -tax and license fees. 

Current cases in point are the 

Bally Preems 

Double Header, 

In -Line Pinball 
CHICAGO- Double Header, a 

new in -line pinball game which 
features "two games in one," was 
shipped to distributors last week 
by Bally Manufacturing Company. 

The game has the standard 25- 
hole playfield, but has two large 
number cards on the backglass, 
each offering different in -line 
scoring features, giving the player 
the opportunity to choose the play 
features he prefers. 

The card labeled "Game 1," has 
numbers connected with lines of 
three different colors for separate 
in -blue scoring values. When 
lighted, red lines and yellow lines 
score double, green lines score 
triple. Player turns a knob on the 
cabinet to select one of five "spot 
numbers" to help in accumulating 
in -line scores. 

The card labeled "Game 2" has 
the "Magic Squares" Bally feature. 
This gives the player the oppor- 
tunity to rotate sets of four num- 
bers located in the corners of the 
card for better in -line scoring op- 
portunity. 

Panels labeled A -B -C and D light 
up to indicate which corner num- 
bers may be rotated. Player presses 
buttons to rotate the numbers. 
Player has choice of two "spot 
numbers" on Game 2. 

Double Header offers the player 
up to three extra balls. 

United Preps 

3 New Games 
CHICAGO - United Manufac- 

turing Company is readying three 
new coin - operated amusement 
games for the current market. 

Bill DeSelm, sales manager, said 
the games would be of the "all - 
round amusement type." While de- 
tails on the games are not yet 
available, they will introduce new 
play features to the market. 

seemingly unsolvable mix-ups 
which have occurred in Ohio, 
Mianesota, New Jersey, and Port- 
land, Ore. 

Last June the Ohio State Su- 
preme Court ruled pin games offer- 
ing free replays illegal, the culmi- 
nation of a five -year legal battle. 
A temporary injunction against 
enforcement of such a ban had 
been granted, however, back in 
1954. An appeal by operators to 
the U.S. Supreme Court is now 
under way. In the meantime, con- 
fusion reigns among operators thru- 
out the State. 

Portland, Ore., pinball operators 
have had legal headaches since 
1951, when an ordinance was 
passed against pin operations. Since 
then, the Coin Machine Men of 
Oregon, local operator association, 
had successfully battled enforce- 
ment of the ban. The ban took 
effect, boss-ever, following an 
inconclusive referendum vote in the 
May primary election. Operators 
got up a new petition and, as a 
result, a new and more representa- 
tive vote is slated for November. 
Meanwhile, operators have had to 

(Continued on page 104) 

Latin America Hikes 
Game, Juke Activity 

Chilean Market Grows Fast; Brazil, 
Argentina Trade Could Bring Boom 

SANTIAGO, Chile -The out- 
look for increased activity in im- 
portation and production of coin - 
operated amusement games and 
juke boxes in Latin America is 
good. 

Chile heads the list of South 
American countries which have re- 
cently showed 
signs of livening 
up their coin 
machine trade. 
According to O. 
O. Mallegg, Chi- 

complete n e w 
o in machines 
a n now be 

shipped to 
Chile. 

"F o r almost 
seven years, 
Chile has been 
virtually closed to U. S. shipments 
of coin equipment The usual li- 
censes still must be obtained, but 
the country has eased its exchange 
restrictions," Mallegg said. "U. S. 
games and juke boxes can now be 
brought in." 

Chile Buys Equipment 
Chile is currently buying both 

new and used games and juke 
boxes, according to Mallegg. The 
juke market is especially ripe here, 
while pinballs and shuffles are ex- 
pected to make greater inroads 
in the near future. Duties are ap- 
proximately 25 per cent, on new 

M.ALLEGG 

equipment, but there are no re- 
strictions, Mallegg advised. He 
said the Chile market first "opened 
up" last May. 

New coin pool games are cur- 
rently being shipped from the U. S. 
to Venezuela, Peru, Chile, Ecua- 
dor, Cuba and Puerto Rico. Duties 
are generally 50 cents a pound on 
pool games, 90 cents a pound on 
juke boxes. 

Colombia is still a prime market 
for juke boxes, Mallegg stated; 

(Continued on page 104) 

LOOK -ELVIS 
LIKES TO PLAY 
BUMPER POOL 

CHICAGO -Where can a 
bobby -soxer expect to find 
Elvis Presley other than in 
"Heartbreak Hotel" or "Blue 
Suede Shoes ?" 

According to the August 7 
issue of Look magazine, he 
can also be found playing 
Bumper Pool in his spare time. 

One of the pictures running 
with a story on the popular 
rock 5i roll idol shows Elvis 
in action, playing the pool 
game with his father. (Hope 
he brushed his hair back be- 
fore making that shot). 

German Firm 
To Produce 
Shuffle Game 

PADERBORN, Germany -Hein- 
rich Hecker, Cerm:.n manufacturer 
of coin -operated equipment here, 
plans to ut a shuffle bowler game 
into production. 

According to O. O. Mallegg, 
Chicago coin machine exporter, the 
firm will utilize the bowling pin 
mechanism of United Manufactur- 
ing Company thru arrangements 
with United and Mallegg, United's 
export representative. 

Cabinet and oche, parts for the 
game will be produced in Germany, 
and the complete game will be as- 
sembled there. The new game is 
expected to be one of the first of 
its kind to be put into production 
in Germany. 

Original R 

Still Hold 
(Editor's Note, All prices 

quoted are mean averages of 
advertised prices in The Bill- 
board, representing a 2S -week 
compilation, January. thru 
June, 1956. All equipment 
mentioned has been advertised 
at least 10 times during this 
period, and in most cases, 
more than 50 times.) 

CHICAGO - Coin - operated 
rifle games introduced to the trade 
in 1954 -'55 still bring a good price 
on the market. This factor has led 
manufacturers to re- appraise the 

ifle Games 
Fair Price 
gun game field as a possible mar- 
ket for further expansion. 

One new gun game, Genet) 
Manufacturing & Sales Company's 
State Fair Rifle Gallery, has 
appeared ouf the 1956 scene, and 
more new models are being readied 
by other manufacturers. Here's 
how the used equipment market 
is pointing up the demand for these 
pieces: 

Exhibit Supply's Shooting Gal- 
lery, the first of the rifle units to 
appear on the coin market (April, 
1954), held a mean average adver- 

(Continued on page 103) 

The Boat Coming in 
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Expect Chi OK 

Of New License 

Code in Sept. 
Council Tosses Out 
Amendment Move 
On Shuffle Games 

CHICAGO -The city council 
voted down a proposed amend- 
ment to the Bagatelle Ordinance 
which would have given the city 
power to restrict operations of 
shuffle bowling games here. 

The council then recessed until 
September, leaving "up in the air" 
until next month a separate pro- 
posal for a new licensing system 
for coin games. 

Both city and game operator 
spokesmen expressed the view, 
however, that the proposed new 
license system would be adopted. 
Milton T. Raynor, legal counsel 
for the Chicago Independent 
Amusement Association, game 
operator group here, is preparing 
a new draft of the proposed system. 

Few Changes Required 
Raynor said that this draft 

would be basically the same as the 
one originally submitted, but 
would contain "a few minor 
changes." 

The draft will be submitted to 
the Licensing Committee. Upon 
recommendation of this body, the 
proposed ordinance will be present- 
ed to the city council. 

As originally outlined, the new 
system, supported by the Chicago 
game operators, would set license 
fees at $12.50 for machines put 
on locations after July 1. Presently 
the fee is set on an annual basis 
only, at $25. 

The new plan would also scrap 
the present license stickers which 
are required to be attached to each 
machine on location, in favor of an 
ID card bearing the serial number 
of the machine. In this way, if a 
machine is moved out of a loca- 
tion, and another moved in, the 
card would be replaced with an- 
other at a $1 fee. 

Shuffles Safe 
The voted -down amendment to 

the Bagatelle Ordinance would 
have changed the city code to 
include games played with "pucks 
or discs. As the ordinance stands, 
it restricts only games played.with 
"balls or spheres." There was no 

(Continued on page 105) 

Portland, Ore., 

Skeds New Pin 

Vote for Nov. 
PORTLAND, Ore. -The Port- 

land pinball issue will be put be- 
fore the city's voters again in the 
November general election. 

Deputy City auditor has noted 
that 18,726 names of the 23,942 
checked were found to be those of 
valid registered voters. 

Only 18,318 good signatures 
were required to put the initiative 
petitions before the electorate. 

The new vote will mark the sec- 
ond time this year that Portlanders 
will face the pinball question. 
Credit for gaining the new vote is 
due to the cnergetik circulation of 
petitions by the Coin Machine Men 
of Oregon. 

As drawn up, the initiative pe- 
titions call not only for licensing 
the machines, but set terms of how 
this should be done. 
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Special Selling 

POOL GAMES 89 
UP 

UNITED BANNER (BOWLER) $179 
GOTTLIEB DUETTE 199 

GOTTLIEB MYSTIC MARVEL 139 

GOTTLIEB DRAGONETTE 129 

GOTTLIEB GUYS d DOLLS 69 
BALLY VARIETY 139 

Write for complete list 
IRS' OS'ITZ 

ACME-INTERNATIONAL DIST. 
3643 -45 W. Montrose Chicago 18, III. 

Cornelia 7 -7272 

BEST IN THE 
MIDDLE WEST 

PINS 
GLADIATOR $300.00 
HARBOR LIGHTS 235.00 
DUETTE 225.00 
SOUTHERN BELLE 195.00 
SWEET ADD A LINE 175.00 
DRAGONETTE 125.00 
HAWAIIAN BEAUTY 125.00 
WISHING WELL 95.00 
POKER FACE 75.00 
SHINDIG 75.00 
MARBLE QUEEN 75.00 
CROSSROADS 50.00 

BRAND NEW POOL TABLES 
REGULAR SIZE $145.00 
KING SIZE 155.00 

t Deposit, Balance C.O.D. 

tIk SOLOraasS . Mail SIMARO Coin 
UNIVERSITY Exchange 
858 No. High St. Columbus 8, CHID 

Tel: AXminster 4.3529 

Sibco to Go Into Production 
On Rock ,and Roll Hot Seat 

NEWARK, N. J. -The Sibco 
Products Cómpany here plans to 
go into production soon on a Rock 
and Roll Electric Vibrating Hot 
Seat. According to Frank Sibert, 
Sibco president, the coin- operated 
device will warm the back and 
derriere of the customer for 75 
seconds while he receives gentle vi- 
brations thru his feet, back and 
posterior. 

The unit, 30 inches wide, 38 
inches long and 48 inches high, 
will operate on 10 -cent play, with 
a National Rejector coin mechanism 
taking dimes only. 

Sibert explained an infrared 
heating unit on the back and seat 
of the leather- upholstered chair is 

CANADIAN MINT 
ON COIN SHIFT 

TORONTO -- Nobody will 
say for sure whether the coin 
machine industry growth in 
this country had anything to 
do with it, but Canadians are 
handling more coins than ever 
before. 

This was disclosed in the 
annual report of the Royal 
Canadian Mint which stated 
that increased demand for 
coins set the total value in 
circulation up 50 per cent over 
1954. 

The biggest increase was in 
the number of dimes and 
quarters minted. No steel five - 
cent pieces, so long a bugbear 
to the coin industry, were 
minted in 1955. 

Joe Ash says... 
quality 

with price, Active is never 

undersold! 

EXCLUSIVE DISTRIBUTORS 

FOR WURLITZER d D. 

GOTTLIEB d CO. in S. Jer- 

sey, D.I. and E. Pennsylvania. 

ACTIVE 
AMUSEMENT MACHINES CO. 

"YOU CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS 

Joe Ash says... 
Exhibit 

SKILL SCORE 
Electric Scoring 

Pool Table 

$95.00 
SLIGHTLY USED 

666 N. Brood St. 
Fremont 7-4495 Phila. 30 

write or wire for prices 
-`; 

BEST BUYS OF THE WEEK! 
Completely. Refinished Throughout! 

UNITED DELUXE CLIPPER $225 6ENCO BIG TOP BUN 5315 
UNITED VENUS BOWLER ISO 6ENC0 SKY ROCKET 300 
UNITED TEAM BOWLER 100 MOTOS. SKY FIGHTER 125 
BALLY UNDERSEA RAIDER 125 UN. DeL. CARNIVAL GUN 200 
6EN(3 RIFLE GALLERY 175 EXHIBIT SPORTLAND GUN IBS 

6ENC0 WILD WEST GUN 715 SEEBURG COON HUNT GUN 125 

COMPLETELY NEW DOMES FOR "POP (0011 SEL" VENDORS 

Complete with Lock, $32.50 EA. Lofs el 5 or More, Ea. $27.50 

ZODIAC VENDOR 
The Year Round Manny Maker' 5395 Complete Wifh 1.200 fills. 

CHARLEY PIERI Get Our List, New -Used 
Games, All Types 

Monarch Coin Machine, Inc. 2257 N 

LLincoln, 3919667 
14, IRL 

coln 

r Maybe We're Crazy 
but ... You Can Kalie 

POOL GAMES 
AT YOUR PRICE 

Just Let Us Know What You Want 

Write, Wire, Phone 
DAVID ROSEN 

E.5169660 A M I Uist. Ea va. 

855 N. 1300Á0 STREET, PHILA. 2J. Pi. 

PHONE: STEVENSON 2.2903 

used, while separate motors at the 
base, seat and back of the chair 
provide the rock and roll motion, 

Seek Distributors 
Distribution plans are not yet 

certain, but Sibert said that he 
would probably seek an exclusive 
distributor or distributors and that 
these distributors would operate 
the equipment. He guessed that 
Arcades would be prime locations, 
and added that the device could 
be used on retail stops for tired 
shoppers. 

If Sibeo operates the machines, 
the firm will utilize a sealed coun- 
ter so that locations need not be 
serviced for regular collections. No 
regular production run is planned, 
with machines to be made as orders 
come in. 

Sibco has been snaking vibrating 
machines for a year. These non- 
coin units have been primarily for 
home use. 

Vending Trade 
Expects 30% 
'1956 Boost 

OTTAWA - Momentum is 
growing in the Canadian vending 
field. The machines are gradually 
being accepted as part of the every- 
day life in this country. 

Vending units are now found in 
the smaller towns, the outpost 
towns and in the factory towns, 
as well as the cities, and each 
new location means an ever- increa- 
sing flow of business for the whole 
industry. 

Business for the first quarter of 
this year was up about 50 per cent 
over the first quarter of 1955, and 
when receipts for the year are 
added up, distributors and oper- 
ators alike feel that trade will be 
up an average 30 per cent. 

In -Plant Locations 
The big advance this year will 

be made by the industrial caterers 
who are increasingly turning to the 
machines to vend their food prod- 
ucts via in -plant feeding systems. 

New names, like Canada Rail- 
way News, Vesco Vending, Al 
Baker, Thermovend and Industrial 
Foods are seen in the vending field' 

Indicative of the growing accep- 
tance by industry of vending equip- 
ment, is the fact that at the Cana- 
dian Personnel Managers' show in 
Toronto this year, 12 of 18 exhibit- 
ors were vending companies. 

"The vending business is over 
the hump," said one operator. "No 
longer do we have to go and sell a 
location on the basic idea of vend- 
ing. Rather, it has become a case 
of competitive commissions and 
service. 

Firms Merge 
The past year has been one of 

consolidation, with the largest 
move the absorption by Carlton 
Automatic Vendors, LEI., of Metro 
Vending. Carlton has become one 
of the largest vending firms in 
Canada. 

Weak spots still exist in the 
cigarette and bulk vending fields. 

Cigarette vending operators have 
to purchase their supplies from the 
jobber, inasmuch as the manufac- 
turing companies in this country 
don't recognize the importance of 
vending machines as outlets. 

U.S.-produced milk vending ma- 
chines in most cases lack capacity 
for Canadian needs, inasmuch as 
the Canadian gallon is 20 per cent 
larger than the American. 

Operators in the penny bulk 
vending line here are looking for- 
ward to the introduction of new 
machines which should make a 
decided difference in the business. 
Operators complain that "there 
hasn't been anything new in two 
years." Penny vending units oper- 
ate in chain stores thruout the 
country. 

OHM MARKET E1' PLACE I The National Exchange for foin 
Machine Personnel, Products, 

CLASSIFIED ADVERTISING Services and Opporfuniliel. 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS DISPLAY CLASSIFIED ADS 

set In usual want -ad style em parapaph, 
no display. flat line set M regular S pt. 
cap.. 

RATE: 20e a weed- Mlnlmum $4.00. 

Set In larger type (up to 14 pt., and dis- 
played to best advantage. No illustration. 
or cuts permitted. 

RATES: $1.00 Tine- 514.00 per Inch. 
CASH WITH ORDER CASH WITH ORDER 3 unless credit has been established. 

In determining cost et regular Classified Ads be sure to count your name and address 
W1111 computing test of ad. When using a Box Number In Care of Tho Billboard allow for 6 additional words. On Box Number Ads a special service charge of 25C per insertion 
Is made for kindling replies. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 
THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST., CINCINNATI 22 

sMM+-4M- 
Business Opportunities 

BARRINGS, PINS, CAN BE PUT IN CAP - 
eulee, i8 par urea only, pina poetas., 

e.e.d. New En[land Jewelry, 124 Empin 
SL. Dept- B. C., Providente, R. L .525 

9glieIn T HONEY MAKtNO OPPgR tgnitin cob ndlos k caio televL on 
toe operatore A Mesh:T Imi Installations 
made b botola motet. wrlLa or atro tot 
decane and prleee Contlto. Inc.. 196 Albion 
Ae.., Palereon 2 N. J. eh -agli 

Help Wanted 

AS VENDOR SALESMEN - NEW ELEC- 
trMally lighted- heated hot posrrorn vendor. 'A'IrI fn operated. ompac, slfa on bar. 

All Dopen .ettDt .'our ads. ß'c supply 
popped tarp or buy totally. Perlen route 
de+t. TeD commlaalons. For dedll., state 
experUnee 1n reply. Box M-165, c/o RiB- 
board. CNeaao, m. 

Parts, Supplies & Services 

STAMP FOLDERS DIRECT FROM MANU. fia ter, unlimited quantities. Immediate 
delivery- write ter prices. s?r5 Sales Co., 
2121 Market St., PhUadelplYi 7, Pa. Lotuet 
7.111.. ch -+u25 

Routes for Sale 

MUSIC ROUTE 
Pin.. seen. Alleys, etc., established 1S 
years. All late equipment. We have perme 
Dent air bans, Mfg. Ndualry and retort center. One of .the fastest [venta[ area. 

*Vleon 
Me Gult Coast of Florida wllh unllmlted 

mties. A bars.n at one hundred thousand. Terms 30r,"o down. can finance 
b09ó. Reason for ce1Hn[. ocher intercsta. would con.lder celons halt IntercN to right vara. write 

BOX M -175 
e/e The Billboard Cincinnati 22, Ohio 

THIS IS A 10 -LINE AD 
For only S10 you can buy 

Shi. space to profitably buy or all VENDING MACHINES WANTED -4 R 5 

Used Machines, Routes, Parts, Supplies . 
Jaclu, Poppers. Corn 49's aver sa, 

pp Acorns PoPvars, Counter damez. Send 
os Services. JJ Slat. Rixe, e09C "rins Garden tf 

PhÌlidelphta 23, Pa. chtfn 

--1-1/4-1-e.N..1e4er- 
Used Coin -Operated 

Equipment 

MI CIGARETTE AND CANDY MACHINES, 
Sas and se. Other vending machine.. SS 

up. Established over 29 years. Mack H. 
rue.itel. 2952 aWweukee Ave., Chltago..15 

BUCKLEY REMOTE CONTROL TRACK 
Odds. Pe.e5 c5 late model, 

sl aced. Make ue an otter. Ben Ferau- 
son Co., Stillwater, Minn. 

CI6ARET1E- CANDY -COFFEE- 
CI6AROMAT 

-FACTORY DISTRIIIUTORS- 
U-Selecblt CanddMvy & Coffee, w.11 Scalee, 

2CIgmh Id Puma Vé Ánor. W r4 ,7:11"41%41,1 price., terms. 
TEXAS ASSOCIATED ENTERPRISES 

P. O. BOX IOM AMARILLO, TEXAS 
DR Sa022 

MARE AN OFFpt FOR ALL OR ANY PART of 100 Master Penny 
ball bulk Will handle all 

without 
ball gum, bulk men 

machine 
without hread Every with 

maehlne complete, clean and ade for lo. 
Patton. T. O. Thorne. Co., 3572 Jefferson, Paduah, xy. 

MILTS PANORAMS, TOP GRADE APPEAR - 
ance and mechanlcallY. Alw few Arced 

Machines. H. E. Loebnek, 1476 N. Emporia, Wlchfta, Han. 

SHIPMAN STAMP MACHINitaa COL umn. il0 each; throe column, 129.30 each. Each raatee tottlen 'Ogg "111117 
orlees. U.S.P., wt/aterbury 2, Cony. au11 

PARTS, ALL SUP - 
Dllea BaS Gum, all slses 1e Tab Gum, 

Package Gum, ...ee {ate V"nlAB 
Aed Skins, anal' Cashew., .malt Alonds, 

s, all Ise uuum pack or bW 
ndlea I eeat,iyy 320 or 320 l'. 
rted hum, 

Sanitary 
Coln Wrap 

E.D. 
Folders, Sanitary 

Cards Charms, Capsules. C Snntl Wall Brseketa. ÁetnetaDle Point Pena, new and aced Venders. 
Tor Vrf9, and order lank. d< 
North .stern Dla r.lbutors, 2700 Wert La 
6t., Chleafo 12, ItL au -------- 

Wanted to Buy 

CIGARETTE, EI_rE, CANDY 
glue AND 

OTHER 
VEND - 

lo5.51 

=Infra. Box 873, The Billboard, t 
Paso 1, BL 

USE THIS HANDY FORM TODAY 

Forms close Thursday for the following week's Issue. 

Please use pencil when Millen In this form. 

1. Clip your ad to this form. 

a. Check classification you wan? year ad 
to appear under. 

Business Opportunities 

Help Wanted 

Parts, Supplies L Services 

Positions Wanted 

Routes For Sale 

Used Coln.Operated Equipment 

Wasted lo. Buy 

3. Check ehether you want Regular et 
Display Classified. It Display h wanted, 
Indicate on your ad the words you want 
emphaslaed. Rates hove. - Sorry, no 
illustrations or cut.. 

IT Regulas I_l Display 

4. Count all words, then enclose check et 
money order. Insufficient remittance 
will delay your d. Prompt refunds 
made In event of ovepayment. To 
figure char[es when box number Is 

used, Dad -Important Information" 
above. 

The Elllbeard 
Coln Mark. Place 
2160 Patterson St. 

Cincinnati 22, Ohio 

Please Insert my ad In "Markel Place" and run as Indicated below. 

Next 6 Issues NesI 4 Issues Next 3 Issues Nest Issue only 

$ Payment enclosed 

Name 

Address 

City Ione State 

GIVE TO DAMON RUNYON CANCER FUND 
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TOP BINGO BARGAINS 
YACHT CLUBS 
PALM BEACH { 
CONEY ISLAND X49.56 
HAVANAS 
TROPICS 

BEACH CLUB .SA. HAWAII .777 7 O 
ALL USED GAMES SHOPPED -READY FOR LOCATION. 

DU GRENIER (7 Col.) Cigarette Machine, Model E7, 

all coin, 332 pack capacity, new (in original 
crates) $99.50 

TERMSI '/s Deposit With Order. WRITE, WIRE OR CALL 

Mayflower Distributing Co. 
2218 University Ave. St. Paul 4, Minn. Midway 61901 

. _ 11 1 7 

TO BUY e e e e SELL . . . . TRADE 

g 
Mere? 

WORLD WIDE OF COURSE! ! ! 

and Bans 

oNLY $84.5° 

STARDUST 

TRIPLE PLAY 
NEVADA 
SURF CLUB 

375 

VS 

75 

I 

TABLES 
In aA 

BINGO 
19 POOL 19 GAMES Í 

ES NITS CLUB WRITE 
BROnowar ..........un 
BEACH BEAUTY 360 
MIAMI BEACH 17S 

Middle YTIMF 195 
a AYlTY ... 125 

lite -Up Bumpers ala TIMa ses 
VARIETY 175 

LIKE NEW Cue Sticks 

141 SPECIAL 
I 

14 

POOL TABLES 

LIKE NEW! 

Cue Sticks and Balls 

ONLY $94.50 

DE LUXE 
13 BANK 

POOLS 
A -1 CONDITION 

HINGED TOPS 

LIKE NEW Cue Sticks 
and Balls 

ONLY 
$ %Z'SO 

LATE 

5 -BALLS 
DERBY 
HARBOR LIOHTS 5255 
EASY ACES 363 

RO NTIERSMAX 37S 
BELLE 175 

4 PL. SCOREBOARD 375 
1 PL. GLADIATOR 343 
1 PL, MARATHON .. 315 
2 PL. TOURNAMENT . 153 
1 PL, DUETTE 233 

NEW GAMES 
Bally DOUBLE HEADER 
United MONACO 
Gott. CLASSY BOWLER 
Un, STAR SLUGGER 
W ma. DL %. { BAOaER 

ARCADE 
EQUIPMENT 

DOUBLES VOLUME IN 6 MONTHS 

Simon's Exports Reflect Growing 
Coin Market in Asiatic Countries 

By SAM ABBOTT 

LOS ANGELES -There is a 

def niio upward trend in used 
game exports to Asiatic countries. 

That's the opinion of Jack Simon, 
head of Simon. Distributing Com- 
pany, who reports an export volume 
increase in these countries of nearly 
100 per cent during the past six 
months. 

According to Simon, prompt 
service and dependable recondi- 
tioning standards, along with the 
greater demand, have enabled him 
to build his export volume until 

JACK SIMON, 

it now represents as much as 45 
per cent of his annual business. 

And, according to Simon, export 
totals are expected to become even 

/greater as more and more overseas 
contaçts are made. To handle this 
surge of new business, Simon 
recently hired Sonny Lomberg, 
export manager, and now has five 
full -time employees lending ailand. 

The biggest portion of Simon 
Distributing's exports are sold to 
buyers in Asiatic countries, but 
sales to French Morocco and Eu- 
rope importers are also made. 

Simon believes that the export 
market is even more competitive 
than the domestic market. He / points out the reason for this is 
that equipment earmarked for 
overseas shipment must be put in- 
to perfect working order and still 
be priced at a figure which, when 
converted into another country's 
currency, is still in line. 

Changes Needed 

0 

Ex. SHOOTING GAL SI. 
Gan. . 

CRAN! VAL 
LGN 

I7e 
Un, BONUS GUN 293 

WANT TO BUY OR TRADE! 
KIDDIE RIDES CONGRESS BOWLER 

REGULATION BOWLER, CAPITOL OR CLIPPER 

Call or Wire 
POOL TABLES AVAILABLE NOW ! ! 

Cable Addr.ss. 
"GAMES," 
Chicago 

Every Conceivable kind of 
EQUIPMENT, 
SUPPLIES AND 
SERVICES 
Has Been Sold In The Billboard 

WHAT DO YOU 
HAVE TO SELL? 

Write SOX 666 
2160 Patterson Street 

C.Innall, Ohio 

Regardless of the equipment 
exported, Simon said, certain re- 
quirements have to be met. These 
include a coin chute which will 
handle overseas coins and in many 

FOUR NEW MONEY MAKERS 

names a /;V:PHOneI ::::." . . 

Details en rwat. 
LORDS PRAYER, new, it's 

wlanr 5195.00 
ROCK 'N' ROLL, new Write 
POOL TABLES -NEW BARGAINS, 

Exhibit's or151ne1 Dacklna. 

Itae' cost Write 
Pool Sticks, Bens, etc.-Low Prices: 

Games Rebuilt the Munves Way 
Look and Work Like New 

HORSES: Mustang 
Crusader 393.00 

$339.90 

EXHIBIT'S PONY EXPRESS 195.00 
MARS BOAT 496.00 
WHIP RIDE, new 325.00 
ROCKET 296.00 
X07 ROCKET 450.00 

LATE MODEL GUNS: Gino. Es 
rats. it=1, Keeney, wuwm. 
-modente Prices .. Write 

GENCO QUARTERBACK, now 
and like new. love Ptll'!s Write 

GBtreo CHAMPION BASEBALL 555090 
WÑ k101.1IDEWALK ENGI- 

smbo 

MONEY WEIGHING. COUNTING 
end CHANGING MACHINES 
IN BTOCK Write 

FREE: 1956 Calaloq -325 Illustrations 

577 Tenth Ave. (al 42nd St.l 
New York 36, N.Y. ORyant 9.6677 

cases a completely new electrical 
system. 

Generally, coin machine buyers 
will send a collection of coins that 
will be used and a chute is made 
or converted to take them, Simon 
said. With regard to electrical cur- 
rent, he added, many of the ma- 
chines must be converted from 
110 -volt systems to 230 -volt and 
50 -cycle thru installation of step - 
down converters. 

According to Simon, Asiatic 
buyers are particularly interested 
in games with sport action. 

C. L F. Prices 
"Overseas buyers generally write 

a jobber in a port nearest them," 
Simon declared, "Usually they 
ask for C. I. F. prices -cost, in- 
surance and freight." 

The information must be com- 
piled and returned to the buyer 
as quickly as possible, he explained. 
"Since steamship lines charge per 
weight or cubic footage, which- 
ever is larger, we have to figure 
the size of the crate so that we can 
arrive at a reasonable estimate 
of the freight charge." 

During the eight years that 
Simon has supplied customers in 
Hong Kong and Singapore, he has 
learned that it is often cheaper to 
ship two units than one. He point- 
ed out that the legs of some 
games are built -in and require an 
unusually large crate and there- 
fore another game, dismantled, 
can be placed in the empty space. 

Equipment Check -Up 
A coin machine scheduled to be 

shipped overseas is serviced from 
top to bottom. First step in the 
reconditioning process is the me- 
chanical department, headed by 
George Muraoka. Here the ma- 
chine is checked for worn parts 
and needed electrical repairs and 
given a thorn cleaning. Al Good- 
man and Earl Holloway go over 
the machine with a fine tooth 
comb and before they're finished 
its working as well as a new piece 
of equipment. 

If scratched or any cabinet re- 
pairs are needed, the machine is 
then sent to the paint room, where 
it is sprayed with "Zolatone," 
which gives a combination of 
colors. 

After the unit is finished, it is 
packed in a veneer crate and well 
padded with excelsior. _ Simon 
pointed out that crating equip- 
ment requires extreme precau- 
tions. 

The veneer crate is given addi- 
tional stability by the use of a 
skeleton framework made of wood 
ribs one half by four inches. After 
the skeleton ribbing is nailed down 
the crate is bound with a steel 
band. 

While the machine is being 
readied for shipping, the office 
works on the bills of lading and 
checks credit invoices. 

Office Procedure 
Simon explained that when an 

order is received, a letter of credit 
usually adeompanìes it. The letter 
of credit is irrevocable and has a 
deadline -the deadline, however, 
can be changed if shipping reser- 
vations are not available or there 
is'a delay in obtaining the equip- 
ment. 

The office force then prepares 
from six to nine copies of the in- 
voice and an affidavit of shipping. 
These go to the bank either here 
or in San Francisco for authoriza- 
tion. Certified invoices are also 
forwarded to the Customs Depart- 
ment as well as the nearest con- 
sulate's office of the nation in- 
volved. 

Some countries do not permit 
the importing of complete ma- 
chines, Simon stated, and for this 
reason, parts sales are becoming a 

big business. 
Simon has been in the distri- 

bution business for 11 years, the 
last six on his own. He previously 
was a partner in the SIcking Dis- 
tributing Company, took on sole 
ownership with the death of his 
partner, Ben Goldberg. 

Equipment to be exported is packed into a veneer crate and then 
ribbed with heavy board to insure safety in transit. After crating is com- 
pleted, the box is strapped with steel bands. Earl Holloway, Simon staffer, 
tightens up on one of the Sands reinforcing a crate for overseas shipment. 

GEORGE MURAOKA, head of Simon Distributing's mechanical depart- 
ment, prepares a game for export by spraying a coat of Zolatone, which 
gives equipment a variety of colors with one application, on the base of the 
machine. The finish has become popular with Asiatic buyers. 

Copyrighted material' 
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GAYETY 

s MIAMI BEACH 

ee : 
* * * 

0/STR/BUT/rvG. /NC. 

$115.00 SURF CLUB . . . $ 10.00 

115.00 VARIETY 135.00 

CLEANEST GAMES YOU'VE EVER SEEN! 

1/3 DOWN, THE REST "SIGHT DRAFT" 

Ask Foi Been Mackie òs Harold Hof /mon 
3726 8E55E14 AVE. , CINCINNATI. O. Montano 1 -5004 

WHILE THEY LAST! 

Used Jr. Size Pool Tables $ 75 

Used Sr. Size Pool Tables 100 

CLOSING OUT -BELOW COST- 
BRAND NEW POOL TABLES 

,SOUTHER; AUTOMATIC :. 
MUSIC COMPANY, INC. 

tSTABLtSHID 7923 
ISSS De1wr Ae.. Lelgtn. KY. 
737 S. Brook St.. Loa,syd4 3. K,. 

1000 Broadway. ...inn... Ohio 
129 W. North St.. I, ,.,,pclb. Ind. 

ATi,AS..BETTER MUSK for boor limey! 
$ 95 

150 
465 
175 
275 
275 

A.M.I. MODEL A . . 

A.M.I. MODEL C 

A.M.I. MODEL E -120 
WURLITZER 1250 
WURLITZER 1500 
ROCK -OLA FIREBALL (120) 

2120 N. WESTERN AVE.. CHICAGO 47 ILL. U S A. ARnitap 6.5005 

A. 6 
oMPoRIERS, Oa SHOULD BE DOING 

BUSINESS WITH 

TRIMOUNT 
' THE LEADING EXPORTER OF 

l COIN OPERATED EQUIPMENT $ 

\ / FOR OYER 25 YEARS. 
S 

Trim.. has New England's largest stock of used phonographs, Including 
SEEBURC SELECT- O -MATIC MIOOA. Also Seeburg 46, 47. 48; Wurlitscr, AMI 4s 

Models B and C and Rock rotas. 
Trimount often all types of S Balls and Arcade Equipment. 

$333 Every machine is guaranteed mechanically and electrically perfect - all hava 
been completely reconditioned. 2 
Trimount has New England's largest parts department and finest service 
department. 
Export Shipping Department specially packs equipment to inure delivery In 

Perfect condition. 
WRITE FOR NEW PARTS CATALOG. EXPORT BROCHURE, 

CATALOG SHEET AND PRICE LIST 

Exclusive Gottlieb, Williams, Seeburg, Chicago Coin, 
Genco and United Distributors. 

Remember 

IN NEW ENGLAND 

IT'S TRIMOUNT 

40 WALTHAM sTT1LCT 
13OSTO:ti Is.-M:1ss 

when answering ads . . . 

Say You Saw It in The Billboard 

Rifles Still Get $$ 
Continued front page Lon 

tiled price of 0150 thou the first 
six months of this year. 

First Models Steady 
Ceneo's Rifle Gallery, another nI 

the first to be produced (June. 
1954), held a mean average of 
$195. Big Top, one of the moat 
successful gaines produced by the 
firm (October, 19.54), boasts an 
average advertised price of 0333 
for the same period. 

Jet Fighter, first compact gun 
game shipped by Williams is \lan- 
ufacturing Co, pally (October. 
1954), totes a six-month merle 
average of 0.223. Safari, nest 
Williams rifle game produced 
(December,- 1933), has registered 
the high average pricy, of .332.3 
during the sank period. 

United hianuf teturing Com- 
pany's original rifle game, Jungle 
Gun (July, 1954), has maintained 
an average selling price of 0225 
thru the first six months of this 
year. Two other 1954 pieces 
carrying the same 11101111 average 
($225), are J. 11. Keeney & Cony 
pany's original, Sportsman (Novem- 
ber, 1954), and Exhibit's Sportland. 
introduced at the sank time of the 
year. United's Carnival Cu. tt 

marketed in October, 19.5 -I. has 
held a mean average of 52:35 Ihnt 
the first half of 193G. 

Similarly, the later rifle units, 
introduced in 1953, have MO ill 

tamed healthy price tags thus far 
this year. In the first six months 
Cenco s Wild West (Februnry 
1955) has posted the unusually 
high mean average price of 0373: 
United's Bonus Gun -(Jauulary. 
1955) averaged 0275; \\'illianss' 
Polar Hunt (March, 1955), 0365; 
Genco's Sky Rocket ( \lay, 1933), 
$375; Exhibit's Treasure Cove 
(June, 1955), 0493. 

EVelt liir hyo old slauulbtx of 
the Arcades, Scchurg's Shoot the 
Bear and Coon hunt gun games. 
are still bringing fair money. Coon 
Hunt, produced in February, 1934, 
averaged 6173 tbru 19:5G 's lost six 

SHAFFER SPECIALS 

HIGH QUALITY -BIG SAVINGS 

SEEBURG 

M100 -C $545.00 

M100.8 425.00 

M100 -A 225.00 

3W1 Wallbox, 

Painted 59.50 

AMI 
E.120 $425.00 

0.80 299.00 

SEND FOR 
ILLUSTRATED 

CATALOG 

WURLITZER 

1800 $650.00 

1500 199.50 

1250 129.50 

5207 Wallbox 62.50 

ROCK -OLA 
1436 $149.50 

1428 59.50 

MUSIC S hafer COMPANY 
In the Coin Machin. Business Over 25 Years 

COLUMBUS, OHIO 

849 N. High St. 

AXminstee 4 -4614 

CINCINNATI, OHIO 

1200 Walnut St. 

NAin 1 -6310 

INDIANAPOLIS, IND. 

1327 Capitol Ave. 

Whose 4.3571 

months. Shoot the Bear. sue of 
I n the grandfathers of the rifle game, 

still averages 0125, and is practi- 
catty a cornerstone at Arcades 
thruout the comltr. Another old 
tinter, the Dale Ciul, averages 050. 

WANT TO BUY... 
BLINKERS 

BULL'S -EYES 
A.B.C.'s 

HIGHEST PRICES PAID !! 

ALLIED COIN MACHINE CO. 

786 Milwaukee Ave. 

CAnal 6.0294 

Chicago 22, III. 

COIN MACHINE 

SERVICE, INC. 
I VALLEY MFG. CO. DISTRIBUTORS 

422 Wilson St., Santa Rosa I 
CALIFORNIA 

Phone: Paul Speer 

Santa Rosa 1498 
or write for prices 

4sw/// /i /i / / /i /i /i /d / / /iii / / / / / / / / // \ 
more than \ 

.e_. 

NAVY 

POOL GAMES the Word Is 

VALLEY! 
At 

FOJtStANDe 
1 

RUGGEp, 
1AKE-IS UA`ltyl 

I CAN DEPEND 

W 

ON A NIGHT 
OUT 

ITHOUT A WORRY ABOUT SERVICE 
CALLS! 

VALLEY TABLES? 

YOU BET! CONVENTIONAL 

PLAY OFFERS FRESH 

APPEAL AT ALL TIMES! 

JUMBO 

RACK POOL 
BUMPER POOL 

Regular and King Si,., 
Conventional und Slate Top. 

PRO POOL 
King Sise -Top Profits] 

S Your Distributor, or Weite, Wire 

1 
EVERYTHING 
I NEED FOR 
MY SPOTS - 
AND EVERY 

VALLEY TABLE 
A SURE -FIRE 

MONEY- 
MAKER! 

110, 
or Phone Direct 

UpLLEY MpIlUFptTURI1IG CO. 

333 MORTON AVENUE BAY CITY, MICHIGAN 
Phones: 8587 -8588 
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MUSIC SPECIALS 
AMI MODEL C 

AMI MODEL D-40 (45 RPM) 
ROCK -OLA 1436 FIREBALL 

(45 or 78 RPM) 225.00 
SEEBURG MODEL C 535.00 
WURLITZER 1500 245.00 

Many other models. State year rearirements 

COMCO Wall Speakers -$11.95 
GUARANTEED 100% SATISFACTION 

ALL EQUIPMENT RECONDITIONED -READY FOR LOCATION. 
TERMS: 50% DEPOSIT, BALANCE SIGHT DRAFT. 

EXPORT INQUIRIES INVITED 

$145.00 
225.00 

/COVEN MUSIC CORPORATION 
3181 North Elston Avenue Chicago, III. Phone: IN 3 -2210 

Cable Address: COVENMUSIK -I; Deposit, Balance C.O.D. 

WORLD'S FINEST PHONOGRAPHS 
THE WURLITZER CENTENNIAL 

LINE MODEL 2000, 200 Selections, 

and MODEL 1900, 104 Selections. 

BEST BUYS IN MUSIC 

WURLITZER 
1800 $815 
1700 695 

SEEBURG 
C 463 
R 695 

AMI 
E -120 415 
E -80 400 

ROCK -OLA 
1438 435 

SHUFFLE ALLEYS 
UNITED LEAGUE BOWLER. $115 

UNITED TEAM BOWLER 115 

UNITED ROYAL 80 

DISTRIBUTORS: sand .. Var, whole in- 
ventory. We want to huy and will pay cash for all 
values and models of coi 

n 
machines. Have orders 

for over 1,000 units for export! 

298 Lincoln St, Allston 34, Mass. 

Algonquin 4 -4040 
3 

fxclvdw dafrihrers fee 

WURLITZER- BALD- EXHIBIT -CHICAGO (0114 - 

ALWAYS BEST BUYS ALL WAYS val 
110W DELIVERING NEW United's SELECT PLAY, MONACO; G]ttlieb's 
CLASSY BOWLER, Genco STATE FAIR, C. C. TWIN HOCKEY, Valley 
POOL TABLES. MUTO. LORD'S PRAYER, HOROSCOPE VENDOR. 
Lane's SIMPLE SIMON PIE WAGON, MILK TRUCK AND BEAR CAT 

SHUFFLE ALLEYS BINGOS ARCADE EOUIPMEIIT 
C.C. Triple Sf tike.. 5250.00 AaC { 50.00 am, gig Inninf ..s moo 8ulltl Up Write Beech Beauty Bally Defender ... 113.00 Basch clue 5.0. 

Bally aeauW Balloonomat. new 395.00 70.00 
ealloonomar, F.S.. 343.00 

Casco. 59.00 
Clever AS 00 
Clafsie lS 00 
ileLUxa 30.00 
Derer aal vs.00 
ILeadem arlN 73.00 

r - 113.00 
League Bowler 
Olim Pic 70.00 
R 23.50 
Royal 23.eo 
apemdYeowler 

sal Fnm 50.00 
Original 50.00 t ally Victory 150.00 

sCl. y R ert 
DD1. 

170 
Score 50.00 

Gene* 5 P1. 
RaDeunO 50.00 

Oenco Snuffle Pool aá.00 
sot. Bewlaf le ]3.00 

CIGARETTE MACHINES 

LEHIGH 13.COL. NEW 
Ail -Coln Combina - 
tions .. 6113.00 

me hanlcll 

Mercury, 9 cal. 5163.00 
Nallonal 30, wed 15.06 TIn.l 23 .... . 

% el 
0 no 

.. 1$.00 
" 

Electro 5 col. 23.00 
Keany f Col. Eles. 113.00 
Electro 10 Col..... 165.00 
All used e0 u'P mnl 
hopPb a d I'nisha 

iM ]5< end kilo lea. 

Ofen LiSI 63.00 
:rite soot '63.00 
919 rime sso.00 
aroadwa 473.00 

óvd:n Ranch 63.00 0y Time 125.00 areh 
MÌ mir Beach 261.00 
Manhattan 17!.00 
Nevada 50.00 
Nita Club 475.00 
Palm apHMS 65.00 
Palm Beech 63.00 
SPOT LHe 1.0 
Stars u.00 

0 

Sin rar. 75.00 
afa rlat 291.00 
fuN Club 
TrlPle PIY 
7roplcana 
YcM Clue 
VarbfY 
P(xie 

rGENCO UPRITES 
1 Jumping Jacke, 

400 a Dole 
Nu9H1s ..541.00 e. 

llYer chesla ss.00... 

MILLS 

COFFEE VENDORS 
12 excellent shape, 

600 -cup 
capacity 5310.00 e. 

-COUNTER-GAMES 
Kicker a Catcher ..570.00 
Adv. Shocker, new 17.50 

95.00 
11p.00 
65.00 
50.00 
,23.00 
345.00 

ABT Challenger ... 15.00 
Three olKlntl ... 10.00 
Pee UP 20.00 
Champ. Basketball 20.00 
snip. Wixard 20.00 
Whii 20.00 

Ceen Hunf IS0.00 
C. C. 9 a s k I b a l l . .. 195.00 
C.C. Pistol 50.00 
C.C. Hockey 75.00 
champion Hockey 155.00 
cm. sun 50.00 
Dead 2ere 195.00 
@vans Bat -A -Scare les.00 
Ex, apertland ... 173.00 
b.nco Qu+rterbck 713.00 
K.O. Fi1r. F.S.... 150.00 
Lit A Lag W.... 75.00 
Midget MoviB 115.00 
Mute. Card Vend.. 50.00 
Muto. Photomat .. 150.00 
Muto. Orly, 

Yourself 513.00 

MO*. Lord's 
Prayer 123.00 

Pa nenms 123.00 
Pitch'm a 6111'111 175.00 
Steam Shovel 115.00 
Seeburg Beer Gun 125.00 
sllvr euut 173.aá sc órueh UP 93.00 
Shoe Shln MachiM IS0.00 
fide walk E7iteer 175.00 
Twin Hockv, new Wra 
UnrN .Super slugger, 

write 
Vibrators, B.S. 150.00 
Zodiac, new 195.00 
Zero Dart, F.S. 195.00 /in. 63.00 
Chester Pollard 

Football 
Ex. Love rM1er.,, ss.oe 
Keeney R510er 125.00 
Keeney aubm5rule 173.00 
LlberMOr 10A.00 
Rapid pin 1100 
R P.r. Name 

173.00 
Skill lump 

WURLITZER DISTRIBUTORS 

2029 PROSPECT AVE., CLEVELAND 11, OHIO 
All Pon11 Tower 1.671! 

Termer 1/1 depostl with N1 orders, blann C.O.D. 

Pinball Legislation Confused 
Continued from page 100 

sell or store away their equipment. 
Both federal and State legal 

moves had Minnesota pinball oper- 
ators in a quandary over the past 
year. A district court judge over- 
ruled a decision by the State attor- 
ney general that pins with free-play 
features violated State laws. Miele 
an appeal pends in the State Su- 
preme Court, Minnesota operators 
have generally had to abandon 
their pin operations. At the same 
time the State move was made, 
a federal attack was launched on 
pins "operating illegally" without 
federal $250 tax stamps. 

New Jersey operators, in many 
instances, had their hopes for high 
grosses during the resort season 
(lipped in the bud last month, 
when a State Supreme Court de- 
cision labeled skill games gam- 
bling devices" where prizes of any 
type are awarded winners. The 
New Jersey' Legislature promptly 
passed a law to legalize the games, 
but Coy. Robert B. Meyner 
vetoed the bill. To date, it has not 
been clarified whether the decision 
covers pin games and other coin - 
operated units, leaving many oper- 
ators in a quandary. 

When there is a uniform federal 
regulation for determining whether 
a pin game is an amusement de- 
vice or a gaming device, the regu- 
lation leads to a great deal of con- 
fusion. 

The reason is that the test which 
determines whether a pin will be 
taxed $10 as an amusement device 

Latin America 
Continued from page 100 

however, duties on new, completely 
assembled pieces is 75 per cent, 
on disassembled units, 20 per cent. 
Four Colombian coin machine dis- 
tributors are currently assembling 
jukes and shipping them to local 
dealers, Mallegg said. Colombia 
still prohibits imports of coin 
games, however. 

Peru coin machine imports are 
purchased completely assembled 
due to a 40 per cent of value duty 
in most cases. One coin machine 
firm in Peru is currently producing 
its own coin billiard table. 

Brazil and Argentina still loom 
as giant potential markets for coin 
machines, if and when they ease 
restrictions. Mallegg considers Ar- 
gentina one of the top potential 
coin machine markets in the world. 
Both pinball and juke boxes are in 
big demand here, but up to now 
only Germany has managed to ship 
in equipment Theodore Bergmann 
& Company, Hamburg, Germany, 
has shipped its Symphony phono- 
graph to Argentina, but shipments 
since then have been curtailed. 
This firm has also made shipments 
of juke boxes to Uruguay, another 
country with tight restrictions. 

Argentina has eased up to some 
extent for import of juke boxes, 
with dollar exchange more avail- 
able than in previous years here. 
Disassembled machines are being 
shipped in, with local labor em- 
ployed to assemble them. The 
country is opening up, however, 
for local manufacturing. 

"The Brazilian market stands 
above all the others as a future 
bonanza for the business," Mallegg 
stated. "Juke boxes on location 
here draw great crowds of en- 
thusiastic people. The people 'go 
crazy' over the machines. There 
are now only about 200 phono- 
graphs in operation here, and there 
is room for 100,000." 

The only solution, said Mallegg, 
is to find some agreeable way to 
ship in the needed parts, including 
record changers. Currently per- 
mits are granted only for priority 
items. 

Mallegg will leave Chicago Au- 
gust 25 on a business tour of Bel- 
gium, Holland, Norway, Germany, 
Austria, Switzerland, Sweden and 
France. 

or $250 as a gaming device, 
depends on the use to which the 
machine is put, not on the nature 
of the machine itself. 

Causing Law 
The Internal Revenue Service 

says that if a machine pays off in 
cash or in merchandise, it's a gam- 
ing device, If the machine pays 
off only in free games, it's an 
amusement device. As an example, 
three operators in the same block 
could be operating exactly the 
same type of pinball game. Oper- 
ator A gives no prizes or awards. 
He pays the $10 amusement tax. 
Operator B pays off high scorers 
in cash. This requires the $250 on 
gaming devices. Operator C awards 
winners a two- pound box of candy 
or other merchandise. He also has 
to pay the $250 gaming tax. 

This is further complicated when 
an operator changes his system, 
giving no prizes one week, and 
giving prizes in cash or merchan- 
dise the following week. 

CLOSING OUT 
BRAND NEW 

POOL GAMES 
VARIOUS TYPES AT BELOW COST 

SPECIAL 

BALLY HI -FI 
$59.50 
WHILE THEY LAST 

Send '2 deposit, balance with 
order sight draft C.O.D. 

WRITE FOR PRICES ON ALI. 
NEW GAMES AND NEW GUNS 

BEFORE YOU BUY 

CALL ALpi.e 4 -8571 

FRANK SWARTZ 
SALES CO. 

515 -A Fourth Ave., S. 

Nashville 10, Tenn. 

We Have 
Wonderful Buys 

BINGOS MUSIC 
GAMES 

SHUFFLE ALLEYS I 

Phone, %ire, Write for Lists and Prices 

yyyy.-xx 
INTERNATIONAL SCOTT CROSSE COMPANY 

yx SCOTT CROSSE COMPANY 
L ¡E) 140 SPRING GARDEN STREET. PHILADELPHIA D. PA. 

Rittenhouse 84112 
8canch: 819.821 Lackawanna Arc.. Scranton, Pò. 

BUMPER POOL OPERATORS 
ROTATION POOL BALL SETS 

iW11ED1 %TE DELIVERY 
Whou you order from Marvel, you get GENUINE ROTATION BALLS 

REGULAR ROTATION P00I BALL SETS, Nos. 1.10, Incl., 21/4"..Per set $18.50 

ARAMITH ROTATION POOL BALL SETS, Nos. 1 -10, Incl., 2' /s "..Per sel $19.15 

CUE BALLS, 2'á" Each $2.50 

KELLY POOL BOTTLES Each $1.50 

TALLY BALL SETS (Peas). Nos. 1.10, Ince Per set .65 

H undreds of operators are anxious to know how they may convert their tables 
for ROTATION POOL TABLES. It's simple. Order a set of ROTATION POOL 
B ALLS and a Cue Ball. For Kelly Pool include a set of Tally Ball Pease and s 
Bottle. INCLUDED WITH EACH SET OF ROTATION POOL BALLS ARE A 
HANG -UP RULE CARD AND AN INSTRUCTION SHEET FOR THE OPERATOR. 
REMEMBER ONLY MARVEL BILLIARD SUPPLY CO. FURNISHES RULES AND 
INSTRUCTIONS FREE WITH EACH SET OF ROTATION POOL BALLS. 

For Top Quality Bumper Pool Supplies -Every Item Toe Need 
... Write for Our Reduced Summer Special Price List for 

limper Pool Supplies. 
Pick up your phone -for fast service, ask for Charlie 

TieMS: 23 4ó Dopent on C.O.D. Orders; PrepId Ord.ra 2?, C h Dlecoune. 

IIARVRi, 11111I ,I,14111) SUPPLY CO. 
160405 W. LAKE ST.. CHICAGO 12. ILL. Phone: MOnroe 6.0855 

Your Money Goes farther at NATIONAL! 

ATTENTION! 
NO. 11.1I IOIS arid IOWA 

OPERATORS! 

Heras Your "Perfect 
Game "- Gottlieb's 
Striking new 5 -Ball 

CLASSY 
BOWLER 

Right Down Your Alley 
with the Hottest Play 
and Biggest Earnings 

in Years! 

Order Today! 

WANTED 
CASH or TRADE 

GOTTLIEB 

4- Player SUPER JUMBO 

4- Player JUBILE,f 

CALL COLLECT/ 

Laie BINGOS 
Broadway . ......$425 
Miami Beach ... 295 

NATIONAL (of. 'I %C111Ni. EXCH.I \(ìL 
1411.13 DIVERSELY BILD. Phone- BUcl,nabnm 1.6456 CHICAGO 14 
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Big European Potential 
But Heavy Restrictions 

Continued from page 90 

Portugal and those seen were on 
location in the middle and cheaper. 
class bars. An operator who moved 
from Holland to Lisbon has sev- 
eral European -type AMI (Bal -AMI) 
phonos made in Denmark in use 
there. 

No Commissions 
An interesting thing I learned 

from this operator," Lieberman 
said, "was that commission to lo- 
cations was practically non -existent, 
and where it is paid the money 
goes to the waiters." 

He saw no games or vending ma- 
chine equipment of any kind in 
the four days he spent in Portugal, 
nor any type of coin -operated de- 
vices in Spain. 

Switzerland, Austria, Western 
Germany, Holland and Denmark 
all have vending machines. It's a 
common sight, he said, to see a 

shopkeeper, closing up for the 
night, pushing his cigarette and 
candy venders out on the sidewalk 
for convenience of his patrons un- 
til the next morning. 

Many things are vended in these 

Expect Chi Okay 
Continued from page 100 

indication that, had the amend- 
ment been passed, shuffle bowlers 
would have been subsequently 
outlawed. But such an amendment 
would have given the city power 
to ban the games at any time it 
felt so inclined. 

Defeat of the proposed amend- 
ment was credited in large part 
to the action of CIAA. The 
operator association's current proj- 
oc' is to work for the proposed 
change in the license laws. 

1.31; 

. e because they went 
to their doctors in time 

Many thousands of Americans 
are being cured of cancer every 
year. More and more people 
are going to their doctors in 
time. 

But the tragic fact, our doctors 
tell us, is that every third can- 

cer death is a needless death,.. 
twice as many could be saved. 

For the facts of life about can. 
cer, call the American Cancer 
Society office neatest you or 
write to "Cancer" in care of 

your local Post Office. 

American Cancer Society 

1 

countries, including film, women's 
hosiery, toys and numerous other 
articles. He saw no food being sold 
thin vending machines, Lieberman 
said. 

Many Games 
In West Germany he saw many 

amusement games on location and 
quite a number were late -model 
devices. 

Tivoli Gardens in Copenhagen, 
Denmark. is an exciting place to 
visit, Lieberman and his wife dis- 
covered. The variety of entertain- 
ment there appealed to them, he 
said. 

Coin machines in Tivoli Gardens 
included German -made gaming 
machines, diggers and rotary mer- 
chandiser units. About 10 Bally 
Carom games had been rebuilt, 
their heads removed and merchan- 
dise put into them to be awarded 
to players making certain scores. 

In Denmark he visited the man 
who builds AMI -type juke boxes 
for distribution thru much of Eu- 
rope. Lieberman learned that busi- 
ness for the manufacturer was 
"very good," and that he had just 
completed a deal whereby he will 
ship mechanisms to Japan where 
they will be fitted into cabinets 
there and sold to operators. The 
AMI manufacturer in Copenhagen 
also operates and reported busi- 
ness "extremely good," Lieberman 
said. 

English Vending 
In England he found a great 

number of vending machines of all 
types, with some juke boxes, but 
saw no amusement games, Lieber- 
man said. He saw no coin- operated 
equipment either in Ireland or 
Scotland. 

Five -balls are seen all over Italy, 
he said, most of them late -model 
Gottlieb devices. He talked to one 
coinman who operates about two 
dozen juke boxes in addition to 
games and a radio-record shop, 
who told him that business was 
very good. Italy, Lieberman dis- 
covered, was a big market for much 
used amusement games equipment, 
thus helping keep the price up for 
this type merchandise in the United 
States. Italy has little vending ma 
chine equipment., he said. 

In Tel Aviv, Israel, Lieberman 
visited with the operators of two 
Arcades located along the seashore. 
Both had old- fashioned equipment 
which had been rebuilt time and 
again. One had a Wurlitzer 1400 
juke box on location, another a 
Wurlitzer 500. The operators 
"make a living," they told Liber- 
man, and would like to bring in 
new games and other devices, but 
can't get an import license from 
the government. 

Arcades 
Luna Park in Tel Aviv also has 

an Arcade operation with old - 
fashioned trap guns and diggers 
in use. Ile saw no games, but did 
discover a number of vending ma- 
chine units in use. 

Lieberman found no coin.oper- 
ated equipment either in Jerusalem 
or Haifa. 

Before Israel became an inde- / 
Aluminum 
De- Greased 

DISCS 

OPERATORS 
Hundreds of Locations Want 

METAL TYPERS 
BECAUSE THEY 

1. Ara Practically Service Free 
2. Bring in DIMES 
3. Require No Electrical Oanet 

WRITE TODAY 

METAL TYPER, ieco. 
216 N. ylrsitrn Yv., Chiccyc 12, PL 

pendent State in 1948 and when it 
was under British rule there were 
gaming machines on location there. 
However, the new government 
banned their use, he was told. 

During Isis travels he tried to 
learn whether or not there was any 
traffic between European countries 
and Russia in coin -operated equip- 
ment but was unable to make such 
determination. The Liebermans 
visited East Berlin and saw very 
little, if any coin machines there. 
As other travelers have reported, 
the goods they saw in the stores 
appeared to be shoddy and cheap 
looking altho high priced. 

"Would you consider an oper- 
ation in any European country or 
in Israel if currency import re- 
strictions were lifted and you could 
have free flow of trade with the 
United States?" he was asked. 

"Not if it means living in any 
of those countries," was Lieber - 
man's instant reply. "1 can best sum 
it up this way- 'America, I love 
you.'" 

LOIN MACHINE 

SERVICE, INC. 
ROCK -OLA DISTRIBUTORS FOR 

NORTHERN CALIFORNIA 

422 Wilson St., Santa Row 

CALIFORNIA 
Pheee Peel Speer 
Sente Rose 1498 

or write fer prices 
// // .. . ,. 

SHUFFLE ALLEYS 
Salle Gela Med11 í700.N 
Ully lei Bowler 173.0. 
B ally Magic Bowler 275.00 
Keeney Pacemaker 50.00 
K eeney Bonus 75.00 
Keeney Blklnl 130.00 
BonuI 110.00 
Bonus Bowler 05.00 
Ccnwry 173.00 
OOtd Me1a1 700.00 
Imperial 175.00 
Magic 575.00 
Iacemaker 30.00 
rainbow shufNo Alley 100.00 
Arrow 530.00 
B onus Bowler MN 
Nellywo. 275.00 
Playtime Bewter 105.00 
ThYnderbell 275E0 

MUSIC 
.mbAI. tau H41, 110 Select. 545.5 
BKkOla 1466 HiFI, 710 S:1 ..415i 
aockOta l]s Cam < }, 1]0 felecf 475.00 

WALL BOXES 
:cabots ]Wl Hamm<rloi0 s N.So 

se.evn 1w1 ch.ome s.00 

ARCADE 
Bally aunYEye Kiddy Bun 
eNly Net Rod 

Wri1c 
WrHa 

PINBALLS 
Mun Mr' Mach club 

$375.00 
u.a 0 

VaAtey 
Tropics 
Atlantic CFt" 
Hly NNht Club if 

1se.eo 
4H.5.00 

30 
Write 

MIil 
Mlen. Beach 

450.00 
]65.00 

ea »kne 
Dude Ra.ti 

]75.00 
65.00 

OaY<w 
Tacts Club 

150.00 
30.00 

Tahiti 
NI. Club 

50.00 
575.00 

Mably 
Big Time 
Duetto 

45.00 
]75.M NI: 

6010 Star 150.00 

Cabana 43,00 
Surf club 
Bower P.1, Now 

uo 
173.00 

Havana 
Hawa11 

73.00 
73.00 

PtKr 150,00 

POOL TABLES? 
WE HAVE THEM 

ally Bewfcro 
Chicago Coln Advance 
Cerrhor Hale Plugs use as 7.N.te or 

1NOUe cam. 
LNM -UP Bumpers or Regular Bumpers 
King SIse or Regular size 
E nd Holes In or End Notes Ouf 
7-510. Play or 4-51d. Play 
Us. POW Tables $100.00 a UP 

450 Massachusetts Ave. 

Indianapolis, Indiana 
MElrose 4.8468 

GIVE TO DAMON RUNYON CANCER FUND 

WANTED FOR EXPORT 
SEEBURG M-100A M-100C WURLITZER 1250 1400 

M-1008 M-100W 1450 1500A 
M-1 OOBL 1550A 1600 
HM-100A (Hideaway) 1650 1700 
HM-1008 I Hideaway ) AMI F -120 C -120 
HM-100C (Hideaway) 

E- 80 E -120 
ROCK-OLA 1438 1448 

CASH OR TRADE 

SUMMER 
SPOT SPECIALS 

with DAVIS 6 -Point GUARANTEE 

PHONOGRAPHS RECONDITIONED and REFINISHED 
SEEBURG 148 ML $ 99 
ROCK -OLA 1428 99 

1432 169 
1434 229 
1436 259 

WURLITZER 1100 S 99 
AMI A 99 

B r 139 
C 139 
D-40 199 

SPEAKER AND WALLBOX SPECIALS 
WURLITZER Speakers 4000 $9.95 Wurlitzer 219 Stepper $9.95 

4006 9.95 
4009 9.95 

WALLBOXES 
SEEBURG 5c 20 selection, 3 wire or wireless S 4.95 
SEEBURG 5c, 10c, 25e 20 selection, 3 wire or wireless 12.95 
SEEBURC 3W1, Hammerloid 54.00 
SEEBURG 3W1, Chrome 64.00 
WURLITZER 2140, Sc, 24 selections 4.95 
WURLITZER 3020, 3 wire, 24 selections 9.95 
WURLITZER 4820, 3 wire, 48 selection 15.95 
WURLITZER 4851. 48 selection 22.95 
WURLITZER 5204. 104 selections .29.00 
WURLITZER 5205 3 wire, 104 selections 55.00 

-#fii EXPORt 

DISTRIBUTING FÇ4 

bAdn Issar Ssaet 

r7a Me Beereara 41r Sr..; N. T. BSA. P 7S-54S1 

DAVls' ADDRESS 
1N 

EBó Pd 
Belgie 
Ettrope» 

A03 
6TUS5eTs 

tse 

A 63 Phone , 

cx BE 
ßR%SO 

AHOßRROVna 
oc 

eplmg 

Hones 
guilders, 

mark :, 
lec. 

pre, JIS 
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UNITED 
POOL ALLEY A 

irrot tombinetlon 
N kwllne ..d 

STAR SLUGGER 
kabelt el 
nt 

SELECT PLAY Ih.lfl. Ailey. 

MONACO Wee Ely. trie. 

GENCO 
STATE FAIR Ìoeraeàil PT d, 

HI -FLY BASEBALL 

WILLIAMS 
SURF RIDER yjekle Pilo. 

DE LUXE 4 BAGGER 

CRANE Arad. Pl.. of 1h. fur. 

SOMME t. 
Cine of Swot. 

. 

° w»avz. 

PRICED WAY BELOW COST! 
United Hit Pool 
Genco Baseball Pool 
Williams Star Pool 
Wms. Klik Billiards 
Chicoin Clover Pool 

Keeney Flicker Pool 
United Roto Pool 
Exhibit Spanish Pool 
Exhibit Skill Score 
Valley Pro Pool 

JUST A FEW OF EACH LEFT ... EVERY ONE 
A REAL BARGAIN! 

A Complete Stock of Used Pool Games of Every Make 

TAKE YOUR CHOICE s19.50 

CASH WAITING FOR ... 
Gottlieb Five Balls 
Late Phonographs 
Arcade Equipment " ', SLATE POOL TOPS $89.50 ea. I 

4 
PORTABLE COIN COUNTERS 

CLOP, Model D.2- Eztrem.Iy Llehl 
STANDARDtAPID -Meck In óormeny 

Try ether cm e. 30 -dy 
me.ey -tract geur.tH 

ealance Sight Draft or C.O.D. 

COIN MACHINE 
_F XCFiANGE 

'tt7 ii'Mi1WGUlN ,A9ÿ (Ht14r,Q , itl v : r: tytR(GIADI 4 T,Ue 

Klopp 
Coin Changers 

z Mehls. Ds.ensn ! nick.n 
ter east. r. Dist.ns.. ] 

elm.e end 1 nlck.t for 
aaerter. 

1 

16111111. '111016. 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

TAKE A PIC 

Who'll Be 
Mr. Photo 
Flash, '56? 

Cf IMAGO -- Visitors at First 
Coin Machine Fschane are mak- 
ing nominations for Mr. Photo 
Flash of the Coin Machine Indus- 

They take their pick of some 
300 photos of coinmen which deco- 
rate the walls of First's coffee shop, 
and, in turn, have their own pio 
takers. 

Taking pictures of visiting op- 
erators and other members of the 
industry has been a long- standing 
habit at First. Wally Finke, co- 
head with Joe Kline, has become 
somen hat of an expert cameraman 
in the process, and has a collection 
of pis on exhibit dating back five 
years. 

Neatly mounted behind glass 
panels along the walls, the exhibit 
includes shots of coinmen from all 
parts of the country, Canada and 
Germany. 

KEEP YOUR 
EYE ON 

THE 

EXHIBIT 
SUPPLY 

CO. 
All the news of your Industry 
every week In The Billboard... 

HDW1fN. Y r : , 
1.. 

y00,doo 

GOTTLIEB'S 

Test 

Reports 

All New One 
e Piece Steel Score 

Card Plate and 
Ball Shooter 
Gauge 

Extra Heavy - 
Duty Steel legs 

Chrome Plated 
Flipper Button 
Cabinet Guards 

Plated Cigarette 
Holders 

COLLECTIONS 

HIGHEST IN 
YEARS - 

IT'S REALLY 

CLASSY! 

psi Hitting Four Consecutive Strikes Lights Hole 
for Special 

rHitting Additional Strikes Without Getting a 

Spare Increases Value of Special 

n9Spares Add Up for Special Score 

FrEl Targets and 4 Rollovers Score Strikes 

2 Targets, 2 Rollovers and 2 Holes Score Spares r 4 "On -Off" Pop Bumpers 

P1 2 Alternating -Light Cyclonic Kickers 

F-9 High Score to 6 Million 900 Thousand 

Subject to 

AMUSEMENT 

TAX 

Only! 

*: - `1 
lirn.ubemetLt Pine-atto, 
aa Araialft: act &aeóak asrdekt'Gbya! 

AVAILABLE AT YOUR 

DISTRIBUTOR NOW! 

1140.50 N. KOSTNER AVE. 
CHICAGO S1, ILLINOIS 

Copyrighted material 
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Continued from page 63 

Newman's manager, S l i c k 
Norris. 

WAMO, Pittsburgh, will go into 
high gear with its c. &w. program- 
ming August 13 when a quartet of 
veteran country spinners- perfonm 
ers begin airing the wax over the 
station. Abbie Neal, distaff member 
of the quartet, has been heard over 
such outlets as WWVA, Wheeling, 
W. A.; WHO, Des Moines, and 
WRVA, Richmond, Va. Second 
and third members of the team are 
Slim and Loppy Bryant. Slim origi- 
nated the old "Dominion Barn 
Dance" over the Mutual Network 
and has also appeared several times 
on NBC's "National Barn Dance." 
He and Loppy record for the 
M -G -M label. Carl Stuart, fourth 
member of the quartet, will be 
heard from 3 -6 p.m. each day and 
will also do the sign -on each morn- 
ing from 8 -7. He records for Star - 
day. His latest release out on that 
label is "I Did Care, I Do Care." 

P 

o 
o 
L 

QG i 
M 
E 

$ 

TOP BRANDS 

Electric 15 

Scoring 
ALL GAMES IN 

ORIGINAL CARTONS 
CALL FOR PRICES I 

.. " Ms: s:W.22 

THANKS, OPS, 
FOR BUYING UP 
THE VENUS GAMES ! 

HERE'S ANOTHER 
BARGAIN ... ./ 

COMETS 
s125 

Reconditioned 
and Guaranteed 

REX 
COIN MACHINE DISTRIBUTING CORP. 

321 So Salira St. Syracuse 3. N), 

Phone. 2.8255 

POOL TABLES 
*9O and up 

SPECIAL DELUXE 

CUE STICKS, $1.85 

POOL GAME SUPPLIES 
Chalk. Cr. ":12 t0- Minute Cement. Tube .In 
Cue Clamps. b. .25 
Ptastk Cups, red r white. Ea.. .50 
Cain Chutes. Ea. 10.80 
Mayfield Cloth 9.50 
Set of 10 2'," Pool Balls 12.00 
Set of 8 Pucks 12.00 
Shuffle Came Was 3.50 

EXTRA SPECIAL 

Keeney Sportsman Gun 

$175.00 

BINGOS 
Night Club Wrile 
Broadway $445.00 
Beach Beauty 395.00 
Miami Beach 295.00 

Big Time . 250.00 

Nay Time 240.00 

Variety 125.00 

Pixies ..... 295.00 

PURVEYOR 
DISTRIBUTING COMPANY 

4322.24 N. WESTERN AVE. 
CHICAGO 18. ILLINOIS 

°HONE: 11)NIrtp p.1 p14 

Sgt. Red Jones, American 
Forces Network, Frankfurt, 
Germany, will be discharged 
from the Army September 1 

and will be returning to his old 
program, "The Red Jones 
Show," over KTAE, Taylor, 
Tex., September 25. He would 
hike to receive tapes from 
artists for use on his afternoon 
show on KTAE. Tapes should 
be mailed to him c/o KTAE. 
Jones will make an appearance 
on WSM's "Mr. Deejay, 
U. S. A." in Nashville Septem- 
ber 14. Bill Price, XERB, 
Rosarito Beach, Mexico, has 
been given another hour of 

broadcast time. He's now 
heard from 8 a.m. to 2 p.m., 
Monday thru Saturday. . . . 

Ed Montray, KIOA, Des , 

Moines, recently did his three - 
hour and 45- minute show from 
the back of an elephant. Stunt 
was part of the annual mer- 
chants' White Elephant Day 
in Des Moines. 

"Cowtown Hoedown," which re- 
cently kicked off over KCUL, Fort 
North, is stirrin' up lots of interest, 
according to KCUL's publicity wo- 
man, Edythe B. Stringer, Show is 
aired each Saturday evening at 8. 
Recent visitors at KCUL included 

(Continued on page 109) 

CLOSING OUT 

BRAN POOL GAMES 
REGULAR AND KING SIZE 

AT BELOW COST ! ! 
(ANTI -WARP ADJUSTERS INCLUDED) 

POOL SUPPLIES 
Cue Sticks { 7.50 
Chalk, Gross 7.50 
Piratic Cups, red, white, 

V 30 
Playstic ic 9umwrs, red or 

white .So 
Fool salle, ear of uo, r±: ;^ 10.80 
oym..a u rome w/erkr. lo.00 a.mw.rr weluHery, wt 
lo .rrwe 

o 
nan Brush, doz {17 

Cwure 

l rE 
epe ir 

e m lae list of oa4m0 . 

Pool Game Playfields 
Novoply-- cemplrte, ready for Inftltetlon, 

3-hole models, center hole equipped 
with plug for 3 or 3-hole ley. Each...333.0e 

King Size Tops. Each 45.041 

MARVEL T 

0 

YOU'LL LOVE 
GENCO'S Sensational 

STATE 
FAIR 

MOVING TARGET 
RIFLE GALLERY 

,.WAA 1:, 

EXPERTj- 

MEW 
- e'3 

Featuring an 

ENTIRELY NEW IDEA 
Never before seen 

on a Rifle Game 

i. 

Roll down 2 Lanes -Just Like 
a Real Rifle Gallery ... the 
player tries to shoot them off. 

IALL THESE 
GENCO ATTRACTIONS: 

Flip Over Targets 

2 LIGHTED CANDLES snuff out when hill 

Adjustable Replay - Optional Match 
Easy Back -Doer Servicing 
Playfield Designed to Look Like a Real 
Rifle Gallery (with an unusual degree of depth) 
Beautiful, Bright "EVER LAST" Cork Finish 
Compact, Modern Cabinet - only S0" x 29" x 

NEW -UNUSUAL 

ACTION -COMEDY 

TARGET 
snaps back and waves 

arms when hit! 

70" high 

SEE YOUR DISTRIBUTOR TODAY! 

azmoMFG. & SALES CO, 2621 N. Ashland Avenue 
Chicago 14, Illinois 
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games may be reinstated at a later 
date. 

License fees are required on pins 
across the country, altho outright 
bans on the games exist in some 
cities, as in Toronto. The Toronto 
suburbs, however, allow the games 
and license them. 

TOUR TICKET TO 

SALES RESULTS - 
THE ADVERTISING COLUMNS OF 

THE BILLBOARD! 

111111111=1=1 
EXCLUSIVE FACTORY DISTRIBUTORS 

AM1.CHICAGO COIN- GENCO- EXHIBFT 

GENCO NATIONAL 

STATE FAIR I 950 CIG. VENDOR 
Greater Than Big Top t 25e -King Sine -$110.00 

LATE MODEL 1 AUTOMATIC 

POOL TABLES POOLS 
Hinged Top -$89.50 Far Below Original Cost 

BINGOS AND FIVE BALLS At Great Savings 

WRITE OR CALL -LET US HELP YOU SAVE MONET 

MOM R O 
GIN MACHINE EXCHANGE INC r 

108 COIN MACHINES THE BILLBOARD AUGUST 11, 1956 

CLEAN GAMES READY FOR LOCATION 
Variety 

Gaiety 

Ice Frolia 

Hi-Fi 

Surf Club 

Bally Beauty 

New Pool Slicks 

$135 Beach Club $55 

11S Dude Ranch 55 

95 Palm Beach 50 

90 Yacht Club 45 

70 New Bally Pin Pool, Long....Write 
60 New Keeney Flicker Pool ....Write 

$1.50 each 

Immediate delivery 
V, DEPOSIT 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago [Aypolt 1 -1616 

THE BILLBOARD has a greater circulation 

than the combined total of the next 3 

showbusiness trade papers . . . AND IT'S 

AN AUDITED PAID CIRCULATION. 

Music Up 
Games Face 
Legal Stops 

TORONTO -Coin machines in 
Canada are beginning to come into 
their own and are being accepted, 
for the most part, without restric- 
tion. 

Juke boxes are on location 
everywhere in the country and 
more and more areas are licensing 
them, with fees running up to $50 
a unit. In Toronto, jukes are free 
of license fees. 

However, there is one hazard 
faced by the juke operators, and 
that is the payment of licenses to 
the Composers, Authors and Pub- 
lishers' Association of Canada, pro- 
viding a pending court decision 
goes in favor of CAPAC. 

Pins Still Going 
Pinball business still has rough 

going in some parts. Toughest li- 
cense fee is that paid on pinballs 
in Saint John, N. B. The fee was 
recently raised from $100 to $500 
per machine. There are approxi- 
mately 65 such games in operation 
in the city. 

In Montreal, pinballs were 
moved out about a year ago. How- 
ever, there is a chance that the 2423 Payne Ave. Cleveland 14, Ohio SUpetioi i4600_ 

AmpZING HYPNOTIC I 

EXCITING! INTRIGUING! 

THE MOST COMPETITIVE NOVELTY GAME OF ALL TIME! 

9t 
NEW 5 -BALL 

4I-PLAYER HAS TOP PROFIT FEATURES: 

NEW SKILL SHOT BONUS SCORING 
SNAP -ACTION 

THUMPER BUMPERS 

CYCLONIC drug stores and other locations with 

'i4 ar ;ee S .edt4 a kh.e 
in Food Stores -chains -supermarkets 

REBOUND RUBBERS ¡, 

CRANE 

OPERATE 

DELUXE 4- BAGGER 

REPLAY OR 

NOVELTY for 

BIG MONEY FLIPPERS 

r,,l-ú.r4n 
MANUFACTURING / 

COMPANY 

101 PER P 

__LAY 

or 3 FOR A QUARTER 

ati144. NOW... SEE YOUR 

9/4,' I Z7î?/J DISTRIBUTOR ! 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 

Oc 

There can be no substitute for Williams 
CRANE. It is a carefully engineered unit 
wherein all operating parts are in perfect - 
working relationship. It's the best. Accept 
only Williams CRANE! 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 11, 1956 THE BILLBOARD COIN MACHINES 109 

FOLK TALENT 
AND TUNES 

Continued from page 107 

Artie Glen and Charles Wright, of 
Acuff -Rose; Bob and Bill Callahan, 
Dallas TV personalities, and Co- 
lumbia's Charlie Adams and 
Frankie Miller. . Bill Powell, 
KWHN, Fort Smith, Ark., reports 
that Cliff \'t'aldon's Stardale record- 
ing of "Daddy, Hurry Home" b/w p 
"Indian Mama" has been at the 
top of the requested list at KWHN 
for six weeks. Platter has been out 
for two months. 1Valdon is a mem- I 
ber of the team of Carl and Cliff, 
who appear regularly on the 
"KWHN Saturday Night Jam- 
boree." The duo also heads up a 

western jamboree every Friday 
night in Muskogee, Okla.... Lon- 
nie Barron, who airs c. &w. wax 
seven days a week over WDOC, 
Marine City, Mich., recently started 
a new show over WABJ, Adrion, 
Mich. Sponsored, the show is 

broadcast six days a week, which 
makes Barron a pretty busy man. 

Red- headed Shirley Caddell's 

`16' r Vll' r'Ur' a1P r ̀IlV aÌ `lü' 'lllr m IIP IRI' miÌr '111P'gll' '1111' tat' 'IIIP ,gp Wl` WV Wl' 'lll' tf Su` '1111 "III InI r 

FIRST -Conditioned 
Bslly MOONRIDE.. !)31. 
Gene BASK ETe All 153 
SIDEWALK ENGIN'R 11.5 
Mut. DRIVEMOBILE 6S 
C.C. BASKET CHAMP 153 
Mur. SUPER BOMBER 155 
CaP. gt!,1 MOVIES 1)! 
Belly BIG INNING .. 113 
Chl. Cein GOALEe .. f5 
TELEO STITH, ) 15 
Evan. TEN TRIKC t5 
BATTING FRACTICE r3 
Am. BOOMERANG 15 
ZINGO ....... .. ... 65 

U) On. OL.CARNIVAL..i22s 
Seen RSHOOT BEAR' 153 
Mur. SKY FIGHTER I)! 
UNDERSEA RAIDER 1)3 

SKY GUNNER .... 113 
fah SIX SHOOTER 13 

new one on the ABC -Paramount h C.seislna HETBUIL 7$ 
label is "Where Did the Sunshine 
Co ?" b.w. "I Think You're Lying." RP WY 'UV sW 'llP qR' WV. 

ALWAYS "FIRST" IN' QUALITY ICZIMX 3 
FIRST -Conditioned 

MUTOSCOPE 
- - CHICAGO COIN if 

BOWLING TEAM ..5315 Is LORD'S PRAYER BONUS SCORE . 295 
Tremendous Earnings Everywhere! TRIPLE STRIKE ... 275 

*PLAYTIME 115 - - -. .- .- ..-..- -.,-o FLASH 195 ta 
FEATURE 175 

*STARLIGHT 165 a 
SUPER FRAME 155 
CRISS CROSS MT 115 

FIRST- CONDITIONED FIRST- Conditioned * 
ADVANCE 

535 

These are cleanest Pero BALLY FROLICS $85 *GO1.0 euP ill Games in existence. All rails 
TRIPLE SCORE 85 

refinished. Baia a -New BROADWAY. .5415 PALM BEACH.. 75 CROWN hs 

Game.. guarantee. BEAN BEAUTY 360 YACHT CLUB.. 75 
DouBLE 

MIAMI REACH 295 ATLANTIC CITY. 75 
*NAME 

UAYnME 135 SPOTLIGHT ... 65 
uNIrED 

*DoL VENUS 
GAYETY 115 CONEY ISLAND. 65 *Doi.. MARS 

All Models Available BIG TIME .. 16 
UNITED *TEAMETTE 

3 -Hole Games! 
VARIETY .. 155 ROYAL . Es 
tIIRF !2116 1f0; PIXIE 5345 *CLOVER .. ".. r0 

Lighted Bumpers! PALM SPRINGS 90 STARLET .., 335 *STAR 10TH FRAME CO 4 
I 

Electric Scoring! DM RANCH 90 TAHITI 90 REENEY 
BEAUTY . 80' TROPICS . 75 

Lowest Prices Guaranteed! - S 7- *DIAMOND sr7s 
_ CABLE ADDRESS: BIKINI 150 

°- " -'' - ~ s'FIRSTCOIN," Chicago *BONUS 125 4 PACEMAKER 95 

75 ril, TERMS: 11 DeDOSit. Bal. 

:I 

*CARNIVAL R5 
I 

Sighf Draft or C.O.D.10 
DLAYER $5 

6PLAYER c5a 
BALLY I EXCHANGE, INC.ROtHG S2SO 

WORLD'S BIGGEST 
SELECTION! 

NEW GAMES 
Regular and 

King Sine 

FROM $125 
Also Featuring 

EX. SLATE POOL 

C.C. ROTATION POOL 

BINGO 5BALLS 

FROM $79 

75 
E5 4 

75C 

z15 

65 
115 4 

N (( 

` MAGIC 

lot. Kline S Hclly F,nse 

1 750 W. NORTH AVE. CHICAGO 22. ILLINOIS Dickens 7 -0500 

Greatest Action You Ever Saw! 

Quo 
Scoring 

value of balls adv ance as 
(From 10 to Sp 
Two Sided p/ y! Players 

each 

t or 2 can ae progresses! t posite goals! yens of er 
Type operali 

óeß 
operating 

comfort! /ever for complete 

Sc or 10c 
per player! 

O 
ntrol Panels! 

Optional 
6 for 

25 

For Sidewalk Engineers From 6 to 106 

$TM $11U©YEL 
In Free Play or Regular Models! 

A natural attraction for thousands of new locations 
like retail stores .. terminals . . arcades . . dime stores . . etc. 

Two lever controls for simple operation! 

Special rating panel ranks player at the end either as 

Beginner -Advance-Qualified-Expert! 

`QhG2trgrÒ 
A POOL GAME FOR EVERY LOCATION 

CHAMPION SENIOR POOL CHAMPION POOL A Model 35 
CLOVER POOL R Model 35 JUMBO POOL ROTATION POOL 

1725 West Diversey Blvd., Chicago 14, III. 
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Earibig-Ieague money with sensational new 

-HEADER 
atnes inl 

PLAY GAME 1 ONLY 
Popular SELECT -A -SPOT Feature 

DOUBLE SCORES TRIPLE SCORES 

1/ CORNERS SCORE GAME 1 ADVANCING SCORES 

PLAY GAME 2 ONLY 
Famous Magic Squares 

4 SPOTTED NUMBERS 

GAME 2 ADVANCING SCORES 

OR PLAY BOTH GAMES 

DOUBLE-HEADER gets 

biggest play in years .. . 

because every player finds 

in DOUBLE- HEADER the kind 

of game he prefers ... 
Game 1 with scores doubled 

and tripled ... Game 2 with 

"number- juggling" of 
Magic Squares .... both 

Games 1 and .2 for the player 

who likes to "play the field." 

DOUBLE- HEADER iS the 

profit pepper -upper you 

need right now. Order 
DOUBLE- HEADER today. 

NOW AT YOUR 

DISTRIBUTOR 

DE LUXE ABC BOWLER 

DE LUXE CONGRESS BOWLER (Match) PIN -POOL 

BALLY MANUFACTURING COMPANY 
2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 

CO.: ; 
I. 4-10 

LL l 

DISTRIBUTOR S 
8 ßS 

always has good deal waiting for you 
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UNITED'S 

with 

2 SUPER CARDS plus CENTER CARD 

ut4azos '.711 0:1* ,4 o 
Arew, s s. 4 tufArttous 

0-7 0:0-0-0;9 9:\0" 
- 

Q-c;k9P 143-g,'Sti 
- 2 5 5 

-/!*?, 

tip12 

OAF 

Z7.".25 -.0.'7 

Super Cards Score Separately from Center Card 

rate ed I.tte-up ol Cards for Plays or tess 

afflzadIQM.IM 
4' WITH 'ts 

NEXT GAMES 
CARRY-OVER FEATURE 

2 ROLL-OVERS 
PROVIDE I EXTRA BALL AND DR 

LITES I LETTER IN NAME 

UNIT ED 

OPERATORS 

ARE 

SUCCESSFUL 

PERATO RS 

\IAXM1 WAVtli&NVIM Nak 

3 M\ C.M.\ V1Ak\ VANAM. , C*WaC,k), N% 

ADVANCING 
ARROWS 

EACH COIN 

SELECTION 
FEATURE 

3-1N-LINE SCORES 

4-IN-LINE 

4 CORNERS CAN 

SCORE 5-IN-LINE 

(ALL CARDS) 

e 

SEE 
Y OUR 

LiN ED 
OUST R tEUTOR 

TOCtAY 

POOL ALLEY k STAR SLUGGER )4.-- SELECT-PLAY Shuffle Alley 'A-REGULATION Shuffle Alley A- POOL GAMES 

111 

GOpyric.' 
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JROCRÄiJJFOR PROFI? 
with the most flexible music system ever developed 

The Seeburg V -200 makes proper, profitable programming easy. 
Take note of the Revolving Drum Program Selector, 

There are five evenly illuminated, clearly and colorfully labeled 
classification panels -with 40 selections visible at one time- 
for easy, rapid selection. 

Then consider the Dual Credit System that makes it 
possible to program 45 RPM single records at one price and 
Extended Play Records at a proportionately higher price. 

The Seeburg V -200 completely answers every 
requirement of modern music merchandising. 

DEPENDABLE MUSIC SYSTEMS SINCE 1902 

J. P. SEEBURG CORPORATION _. 

America's Finest and Most Complete Music Systems 
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