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Small- Change Rides 
To Mighty $$ Grow 

Grosses Outpace the Speed of Whirling 
Machines; Kiddielands Big New Factor 

Ri 11 \I xis-HUGH 

NEW 101iK. Nov. 5.-Nickels 
d dimes often add up to 
,000.t100 in the amusement ride 
!siness, This year the pyramiding 

small change paid for tickets 
bo adding machine sums seemed 
`Outpace even the speed of the 
hiding mechanical units, and as 
e mw.um concludes many opera- 

are totaling record earnings. 
The ageless Merry- Co-Round. 
e Ferris Wheel, Dodgem, Cater - 
flar and many other major units, 

well as more recently and most 
rtantly, a whole host of -kiddie 

es. are proving worth their 
eight is gold. Literally hundreds 

of persons have discovered this fact 
in the last decade. They have 
been successful in paying off their 
equipment investment in a season 

-or less if they were astute and 
lucky enough to acquire a propel' 
location and avoid the pitfalls, 
principally weather, that harass 
the outdoor operator. Veterans in 
the business have always known 
the appeal of their pig iron -that 
grouping of galvanized piping sup- 
porting seats and extending in in- 
tricate designs from a central 

arcs of power. Three people 
ve always made money, even in 
e 2 our! 3-cest days of the do- 

h. , with their prietically fn- 
structible units. 

77C in IO Weeks 
Crosses in these days of high 

me caul often equal in a week 
season's takes of leaner vears. 

Merry -Co- Round. which- has 
o spinning tins tl centuries. 

B grosses a comfortable $24.000 
a.le -w'eek season at one of the 
ct's letter amusement parks. 

Ie more exciting Dodgem, with 
Individually powered and driver 

cs .trolled ears, grossed better than 
S,í,000. The venerable Whip, a 
standard ride, was good for better 
than SIS.0tt0. The figures repre- 
Sent 111111e than the replacement 
cost of the units. 

Of a total gross of $1,500 000, 
Sion- thirds were ride earnings, 
q'hil: the u-st was credited to the 
food and other operations gener- 
ally fossil in it :nnusetneut park. 

Scrambler Is 
Best Grosser 

\t.\\ With.. Nov. 5.-A new 
111.rnn ride, the Scrambler, intro- 
ri,,. lost year 'by th* Eli Bridge 
t- .gasp :cor. toron aetnrer of the 

l',1 I' iii.' Wheels. is 
Ii: g suc of the best grossing 
St ail mechanical units. 

I his year at major fairs in De- 
In it, Toronto and St, Paul, Scram - 
L6 ra grossed $11,531, $15,394 and 
SI t :3S - an ancrage handle of 
n e than 51,000 for each operat- 
n.: laya 

Ia. rosit with the Raval Ameri- 
Sbr,scs. thou the Kansas State l'ut, I,.,s grossed $51,28L With 

:la, . lairs remaining, the season 
was likely to hit $70.000 - ,.,fe than three times the unit 

There area number of the nation's 
several' hundred aunnsc'ment parks 
that do as well or better (Main-tally 
Year in and scar out. Most of them 
bundle less' manes, but virtually 
all slum er n.,sicnl and sizable 
earnings lbnn the years. 

Kíttttiet. mitt t, 
Ness- grotsti, in the firl,l has 

been largest among Kidcliel;rnds. 
whose plientimun :I gr -Al, has ac- 
counted for as much as lilt her 
cent of the total output o sortie 

ride m;urtubu .tnrers in recent years. 
Post -star growth of the Iuvenile 
pxtpulatipn, the comparatively low 
equipment investment cost and the 
interest in. and generosity slrotsn 
offspring by American parents 
have accounted for the spotting of 
the kiddie rnteas 1lnmatt the land. 

Established parks have lopped 
and expander. 

their kiddie centers. Nearly $79; 
000 seas realized by one grouping 
of 15 moppet riches in the course 
of the usual season. Struts renters 
catering only to the small fry have 
a shot at doing equally well. 

It bail all profit, naturally, but 
the exist'.., of maintenance. and 
operation is extremely law in rela- 
tiou to income. As little as $200 
a week would nicer these costs 
for virtu:lk any tooiur unit. while 
the added, and more itnpxtrtant, 
charges of insurance anti rent are 
usually on a percentage basis and 
reflect the carnisgs. 

Portable is are more costly 
to operate because of tratoporta- 
tinn (harges and wear and tear on 
the equipment, but the promise of 
earnings is even greater because 
they are constantly being exposed 

TALENT GIANTS 
GAC AND HAMID 
SET AFFILIATION 

NEW YORK, Nov. 5. - An 
affiliation was tousununattd 
yesterday between two of the 
nation's largest instillers of 
talent in the popular and out- 
door, fields- Cenerai Artists 
C :nrpordinn and George A. 
t-Harifd & Sun. The new fion 
will be known as C:AC- 
Hamid, Inc. 

The combining of assets of 
the behemoths in the talent 
and booking fields will, the 
principals said, nuke the new 
organization an "unmatchable 
source of talent, shossm;ulship 
and creative manpower." Cer- 
tainly it should make it the 
largest and most powerful or- 
ganinuion in its outdoor shrew 
business field, a position long 
held by the Hamid organinc- 
tinn alone in its .xtenxive 
Eastern United States and 
Canada territory. 

While t he financial ar- 
rangements involved in the 
setting up of the new corpo- 
ration were not revealed. the 
list of officers reveals a pos- 
sible future dominance h) 
CAC. George A. Hamid Sr. 
is president: His son, George 
Jr.. shares vice- presidcories 
with Art Weems of CAC. 
Also representing CAC are ('s 
Conner, treasurer, and Jack 
Katz, secretan'. The pact was 
describe r% as 7rovitllitg for 
" ¡oint control." 

Spokesmen George Hamid 
Jr. and Weems stressed that 
the new organization will op- 
erate as a separate entity from 
the other pleases of fhimid & 
Son and CAC. Hamill & Sun 
thus reserves its interests in 
the Atlantic City Steel Pier. 
the lian)id- Morton Circus, the 

i( mar(i un prig,' I.30) 

300,000 Spins a 

Day Throw Music 
Industry Into Whirl 

Radio's Consumption of Records 
Stiffens Competition at All Levels 

By P.\tI. AC:KERMAN 

NEW YORK. Nov 5. - Some 
300,000 record sides are broadcast 
every day by the 2,700 radio 
stations across the cousin% 

tri this remarkable statistic lies 
the answer to what has happened 
to the music- record business, the 
answer to why it has grown 
rougher and more competitive than 
ever before on all levels. In this 
vital statistic, too, is mirrored the 
competitive plight of the music 
publisher, songwriter, artists, song 
plugger :old record manufacturer. 
By all odds. this is the most im nr- 
lant fact which must be faced by 
everyone tt bn makes his living. or 
aspires to make his living, in the 
business. 

The Statistics 
The figure is arrived at quite 

simply. TÌm.iation's AM radio out- 
lets devote 300,000 hours per week 
to programming, of which at least 
1511.000 hours are allocated to rec- 
rl .loot til:,l,o,,, aceraz'- l -1 

record sides per hour, which totals 
2.100,000 sides per week. or 300: 
01111 per day. Estimating the air 
time of the average station as 15 
hone daily. some 20.0(10 sides per 
hour are spun across the country. 

The old songs are the best songs, 
mans people say. Maybe yes and 
maybe no. But even were die old 
songs newly born, it world seem 
that they could not asps for more 
of a run than the average good 
song in today's frantic market. 

NEWS OF THE WEEK 
NBC-TV to Spend 12 Million on 

. Color Facilities and Programs . . 

T1æ board of dims -airs of NBC -TV this week 
voted to seem) $12,00111,(ii)0 to expand its color 
Lttilities uni the Coast alai in Nast: Yank. Move 
usa. mm,,,lr to double the amount of color 
pen. '..., I, ..11i i. i,. I :mat page 2 

Jazz 1)i -L itsituers %lure Complex; 
Must Pliny All Angles to Prosper . . 

The jazz business, ;litho it is flourishing on 
disks and elsewhere. becoming increasingly 
complex. Operators in the field have to play 
many angles to pn)vper. Most of the indic 
companies are up for sale because it has be- 
come all "business' and no "kicks." Some of 
the flourishing "tie -in" deals are described. 

Page 17 

Columbia Records Gears Special 
Sales Drive to Spur EP Market .. , 

Columbia Records in novel experiment to build 
EP cades tu level of singles. Special incentives 
to dealers and auks tux operators. May point 
raid i: .,r.. l'. _i It; 

Chicago Cuir Machine Firm 
Enters Disk Field, Bows Label . . , 

Bally Ntionfactlrrhig Company, a leading coil.). 
operated amusement machine manufacturer, 
has entered the record business. Its first wax- 
ing will be released in January on a Bully 
label. Lott Breese and his orchestra will be 
featured. t,mce I() 

Fending Industry Hosts 5,000 
At Chi Sleet, Sports New Look . . . 

One of the biggest conclaves in the history of 
the Yen) rig machine industry. the 1955 con- 
vention of the National Antnnatie Merchan 
disirrg Assoctatiom, is under way at Chicago's 
Conrail Hilton Hotel. More than 135 firms 
are exhibiting the latest In vending machine 
t, tnilt,e's 1. l'., _e 110 

Colgate Mulls Cancellation of 
'Variety Hour'; Poses Web Problem . . . 

Colgate is believed to he giving serious con- 
sideration to the cancellation of its Sunday 
night "Variety Hour' on NBC -1'V. Should the 
axe dro the network would once -again take 
up the burden of lhn fight against Ed Sullf- 
s,e' .. .. Page 2 
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The cry that radin "killed" 
music- shortened the life of songs 
-was olreads being heard in the 
late 1930's. Network radio, the 
system of "remote' broadcasts b,, 

b;.nds, coupled with the virtual 
death of vaudeville (once the chief 
source of sung promotion) had al- 
ready worked a major change in 
the music business. It stepped up 
tite output of song material eon - 
siderahis and lessened the life span 
of tun's. But this suas only a taste 
of what suas to come. 

The .Iedine of network radio, 
the emergence of the disk ¡pekes 
on the local scene. the station's 
supreme reliance on recorded tal- 
ent as the backbone of program- 
ming luire stepped up the business 
te an all -time high. 

Record Output 
According to The Billboard's 

Station Management Survey in 
Crrncction with The Billboard's 
Eighth Annual Pull of Record Music 
Programming, the average station 
reieises over 50 disks a week. This 
is by no means the total new rec- 
ord output of the varions labels. 
which is in excess of 100. Many 
stations receive n.tny of the same 
records, lint it is also true that 
man/ reserve records which others 
do not. Differences are dependent 
upon numcm)us factors, including 
whether the station's jockeys are 
primarily pop, country and west- 
ern, or rhythm and blues. 

What does it all add up to? 
Radio today is infinitely more vora- 
cious in its use of song material 
than was the casse with network 
radio, and it also consumes as a 
frantic pace the many recorded 
versions of any givers song. 

The impact on the public is tre- 
mendous.. but necessarily shod- 
lived. The fight for "exposure." 
for air tinte to promote songs and 
clicks, is feverish and is felt at 
every ieeel in the music -record 
business. The pressure hears brav- 

(Cunlinnecl inn page 35) 

Trade Papers 
Top the List 

NEW YORK. 's sr. 5.- Station 
managers who exert control over 
selection of disks for broadcast 
state that the prime influences are 
trade paper chrts. editorials arid 
ads, according to The Billboard's 
sunny, aequests of listeners con- 

stitute the second most important 
influence. 

In third place Is the disk jockey's 
personal opinion. Many jockeys ore 
also influenced by local record 
dealer information. Bringing up 
the rear, as sources of influence 
are direct mail, free records and 
similar promotional material from 
manufacturers. distributors and 
publishers. and local Puke lox op 
orator information. 

www.americanradiohistory.com

www.americanradiohistory.com
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Colgate Calls Ail Its Ageliclés 
To Reprogram Sunday Hour 

Sponsor May Return Time to NBC; 
A Lot Depends on Weaver's Action 

NEW YORK, Nov. 5. - The 
Colgate -Palmolive Sunday 8-9 p.m. 
problem has again come to a criti- 
cal state. The client has called in 
all its agencies-including illiam 
Esty, now servicing the show, Ted 
Bates and Bryan Houston -to ask 
for suggestions for reprogramming 
the time period. A distinct pos- 
sibility is that the sponsor will re- 
turn the time period to NBC -TV. 

Whether it does or not is de- 
pendent, in a great measure, upon 
Sylvester (Pat) Weaver, the NBC 
president. Does he wish to accept 
he challenge of reprogramming 

such a key time period in the mid- 
dle of the season? And can he sell 
the problem hour to a client or 
several clients? Colgate has a com- 
mitment for the time and is con - 
tractually obligated to the net- 
work. 

And can NBC find another half - 
hour prime time period for Colgate 
during the week? The sponsor will 
not give up the Sunday hour with- 
out getting something in exchange. 
Many of these questions, of course, 
cannot be answered at this mo- 
ment. But the fact seems to be 
that Colgate has given up on its 
"Variety Hour.". 

Not Too 'Bad 
The Colgate show this season 

hasn't done too badly for the client 
On weeks it presented Martin and 
Lewis, its ratings were good. On 
other weeks its rating was down 
but generally better than last sea- 

McCann Slot 

Still Unfilled 
NEW YORK, Nov. 5. - Sam 

Northcross, veepee in charge of 
the radio and TV department of 
William Esty, this week reportedly 
turned down a bid from McCann - 
Erickson to take over the top slot 
in that agency's AM -TV operation. 

Meanwhile -Ted Bergman, for- 
mer head of the Du Mont network 
and now supervisor of its Electroni- 
ear division, is said to have ac- 
cepted an executive post at 
McCann's radio -TV department. 
He was offered a job at the agency 
several months ago, but turned it 
down. 

Also reported to be in line for a 
spot in the department is Lester 
Blumenthal, a key TV executive at 
Norman, Craig & Kummel. 

'GROWTH NET' 
EXECS GROW -. 

NEW YORK, Nov. 5: 
ABC, which calls itself "The 
Growth Network," is suiting 
its actions to its words. 

President Robert E. Kintner, 
himself the youngest èxecu- 
tive to attain the presidency 
of a network, this week ap- 
pointed 31- year -old Don Due. 
gin, up to now the web's 
director of sales development 
and research to the top spot 
of vice-president in charge of 
the radio network. Durgin 
succeeds Charles Ayres, who 
has switched over to NBC as 
radio network head. 

Among the other executives 

3t 
ABC who are in their early 

0's are Gene Accas, who 
moves into Durgin's spot as 
director of sales development 
and research; John Eckstein, 
who replaces Ames as the 
web's director of advertising 
and promotion; Al Seton, 
ABC's manager of publicity; 
Pon Coyle, director of re- 
search and Bert Briller, man- 
ager of TV sales development. 

son. The Esty agency has tried to 
sell Colgate the phllosophy that 
matching Ed Sullivan's ratings will 
take a long time, during which a 
solid show must be built, but that 
it can be done. 

But the client evidently does not 

Jergens & GD 

Cancel at NBC 
NEW YORK, Nov. 5.- NBC-TV 

this week had two cancellations. 
Jergens dropped the axe on its 
daytime drama, "First Love," its 
4:30 -4:45 strip which it sponsors 
on Mondays, Wednesdays and Fri- 
days. The program has never 
really done as well as the adver- 
tiser expected. 

General Dynamics also this 
week canceled its sponsorship of 
"Youth Wants to Know," its Sun- 
day afternoon public serviçe 
stanza. The program is on Sun- 
day 2:30.3 and is produced by 
Ted Granik. 

wish 'to take that gamble. It had 
hoped that Yorke Productions, 
owned by Martin and Lewis and 
Paramount Pictures, would provide 
the programming know -bow' to 
match Sullivan, but results have 
not been forthcoming. After making 
an appearance on the November 
(13) show, Martin and Lewis will 
not be on for the next 14 weeks. 
They will be making a theatrical 
feature. This means that their im- 
portant audience pulling power will 
be missing during the winter sea- 
son. 

Complicating the programming 
problem for Esty is the fact that 
the budget for the show. has re- 
mained where it was' several 'sea- 
sons ago - between $50,000 and 
$60,000 per program. And since 
Sullivan has increased his budget, 
he is in an even better position to 
attract talent. 

Not Variety? 
There is, of course, a feeling in 

the trade that Colgate should not 
be programming a variety show 
against such a powerful opponent. 
It is Sullivan who has broadened 

(Continued on page 6) 

'Tonight' Coast Shift 
More Than Likely 

NEW YORK, Nov. 5. - The italize more on the show life of the 
probability is growing that `To- film capital. In addition, it is felt 
night" will move to the West that the physical lob of producing 
Coast. The only thing that pre- the show would be lightened by 
vented a decision to move to Hol- its shift to Hollywood. 
lywood previously was the relue The star of the show, Steve 
tance of the producer, William Allen, is all for such a move. 'He 
Haarbach, to leave here. Chances has lived on the Coast and scored 
are now that. he will be replaced his earliest success there as a 
and reassigned to another show by deejay. 
the network. Another possibility is an hour 

Programming executives con - filmed version of "Tonight" which 
netted with the show feel it would would be done somewhere abroad. 
be greatly improved by a Coast Should the show go to the Coast, 
origination. The show would be it might be done from Tokyo. If it 
done from there at 8:30 p.m. stays in theEast, this show be 
which would give it a chance to produced in Madrid with the co- 
cover theater openings, other vari- operation of the Hilton Hotel 
ous entertainment events and cap- there. 
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WHO PULLS WHAT 

Charts Give Score of 
Sullivan's September 

If you want to see just bow 
well Ed Sullivan's "Toast of the 
Town" did in September, take a 
look at The Billboard's TV Pro- 
gram and Time Buying Cuide, 
which appears this week on 
page 11. 

The Sullivan show with a 
rating of 48.9 reached nearly 
50,000,000 viewers, according 
to the American Research Bu- 
reau. Thus, in an analysis of 
network variety shows, it was 
far and away the top. The sec - 
ond highest rated variety show, 
Perry Como, drew only 33.9 
with 31,680,000 viewers. 

Did it get the right kind of 
viewers? Sullivan drew 1.08 

men per set and 1.27 women 
per set, the top variety show in 
both respects. Not only that, 
but it stacks up as a bigger 
adult draw per set than even 
the top rated "$64,000 
tion," which in September árew 
.97 men per set and 1.26 women 
per set. Undoubtedly, Sullivan, 
who sells cars, is more covetous 
of the male audience than 
"Question," which plugs cosmet- 
ic. And what he wants, he gets. 

The only area in which 
Sullivan showed any weakness 
was among kids, where lie 
ranked only fourth among vari- 
ety stanzas. But then, kids don't 
buy cars. 

'MICKEY MOUSE CLUB' 

Reaching Big Shar 
Of Adult Audienu 

NEW YORK, Nov. 5. - The 
degree of success that Walt Disney 
and ABC-TV have achieved with 
Disney's new ' "Mickey Morse 
Club is nothing short of awesome. 

Not only has the stanza topped 
every other daytime show in both 
the Nielsen and ARB October rat- 
ing, but audience composition 
studies based on the ARB figures 
show that the program, widely re- 
garded as a kiddie stanza, has 
enough of a pull with adults to 
make it a better advertising buy for 
reaching adults only than many 
daytime shows that are designed 
strictly for the wives of the house. 

In other words, advertisers sell- 
ing strictly to housewives can, if 
they so desire, completely forget 
about the 7,582,000 children that 
watch the show. For according to 
the ARB report, each quarter -hour 
segment of the show hits an aver- 
age of 2.101,000 adult viewers, a 
figure that's greater than many 
housewife daytime stanzas can 
boast Furthermore, the cost per 
commercial minute of the "Mickey 
Mouse Club" is just about equal to 
that of such other shows. 

The "Club's cost per commer- 
cial minute is $5,200 for time and 
talent In comparison, CBS -TV's 

FAITH IN FUTURE 

NBC Allots $12,000,000 
For Expansion of Color TV 

NEW YORK, Nov. 5. -NBC this 
week gave an impressive demon- 
stration of its faith in color TV by 
committing itself to a $12,000,000 
program of facility expansion for 
the new medium. The result will 
be that by next September the 
network will be able to program 
80 hours weekly in color, double 
the amount being offered now by 
NBC. 

The decision was made by the 
web's board of directors yester- 
day (4). Much of the expansion 
centers around NBC's Color City 
to Burbank,Calif., where an esti- 
mated $6,500,000 will be spent. 
Among steps being taken there 
will be the building of a new 
color studio; the construction of 
an office building; tripling of tech- 
nic:el work -space to house the new 
master -control, color recording 
equipment and film 'broadcasting 
facilities; the installation of equip- 
ment for record' color programs 
for rebroad construction 
of the latest m 'trot center 
for all West Co anions, 
which wit. repe present 
master control at ollywood 
studios. 

NBC's $4,750,000 color expan- 
sion ja the East will include the 
construction of h second color stu- 
dio in Brooklyn, adjacent to its 
present facilities there; the con- 
version of the Ziegfeld Theater to 
color, and the addition of four 
new color film chains to the web's 
facilities, two of which will func- 
tion in the East and two on the 
Coast. Another important step was 
taken when it was decided to con- 
vert WNBQ -TV's black and white 
facilities entirely to color and add 
more color facilities to them. The 
cost here will be $1,200,000. 

The actions by NBC shim the 
network moving swiftly to provide 
programming to the growing au- 
dience for color. Tho the esti- 
mated number of color sets in the 
nation is 30,000, RCA has seen 
the demand for such sets gather 
momentum this fall beeause of the 
programming being offered. .It 
feels that/it is well on. its way to 
creating a mass market for color. 

The decision to convert WNBQ 
to color which was flashed up by 
a color -closed circuit to Chicago 
in which Brigadier General Sar- 
heff participated, along with other 

impressive NBC brass, paid off 
immediately when the RCA dis- 
tributor there placed an order for 
$250,000 worth of color sets, the 
largest single order ever placed 
by any dealer for color sets. Sol 
Polk, the dealer, claims the NBC 
action will break the color barrier. 

Manhattan Doubtful 
rIBC's action in building a color 

studio near its Brooklyn color stu- 
dio probably ends the chances that 
a color city would spring up in 
Central Manhattan near Rockefel- 
ler Plaza. The land between 50th 
and 51st streets from Sixth Avenue 
going back to ,the Rosy Theater 
was offered to NBC by the Rocke- 
feller interests who own it. The 
network felt that its cost would 
be too high, considering what it 
would pay for similar facilities in 
Brooklyn. It offered to accept the 
Rockefeller deal, if they could 
make the property available at a 
similar cost. ` 

The color recording equipment 
to be installed. in Color City will 
provide the West Coast for the 
first time with the same delayed 
scheduling of whir programmi,g 

(Continued on page 6) Vet. nr 

"Brighter Day" stania, 410 l 
reaches 2,052,000 adults pet 10. 
ter -hour segment, costs $5,000 
commercial minute; the 
Moore stanza reaches 1,9841 
adults at a cost per coritmaé 
minute of $4,900; "On Your . 

count" reaches 1,825,000 *dui 
for $5,000 per commercial minute 
"Secret Storm" hits 1,676, 
adults for about $4,800 per com- 
mercial minute; the Robert Q. 
Lewis stanza pulls in 1,272,000 
grown -ups for $4,580 per commer- 
cial minute; "Welcome 1 rdvvlers" i 

reaches 1,135,000 adult viewers 
for $5,100 per commercial minute, 
and "Home" reaches 751,000 . 

adults for $8,900 per comdlercial ;. 
minute. 
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rit. Sponsors 

Decry Flat Fee 

Without Rating 
LONDON, Nov. 5. - After six 

weeks the novelty of seeing their 
names on TV has worn thin for 

;the majority of advertisers invest- 
ing in Independent Television, and 
they are beginning to demand re- 
sults. Currently, the audience for 
commercial programs is reckoned 
around 1,000,000, but despite this 
mounting figure, many big firms 
are known to be unhappy about 
facets of the new service. 

Iiiiit 
In the first 21 days something 

like $12,000,000 was plowed into 
he contractors' coffers via some 

700 plugs. If that rate continues. 
station operators can look forward 
to ,netting some $21,000,000 over 
the first 12 months. Unrest is be- 
ing voiced about the flat $3,000 
peak rate both London operators 
are charging regardless of high or 
low audience figures. 

The widely accepted shows that 
Associated -Rediffusion's programs 
on weekdays, for example, build 
from as low as 20 per cent possible 
viewership on Mondays to 80 per 
cent and over for Friday's show- 
ing. But advertisers taking peak 
time early in the week pay the 
same rate as the luckier ones 
grouped round A -R's Friday offer- 

, ings. No new decision about rate 
cards has vet been circulated by 
the contractors, but an illustration 
of the way their minds are working 
is shown by an off- the -cuff reply 
to a disgruntled Monday advertiser 
asking for a cut in his costs. He 
was told that any change in the 
rate schedule would probably 
emerge as an increase for the more 
popular nights. 

Despite these irritations, in- 
formed admen believe commercial 
TV is now entering its second 
phase during which the fast buck 
merchants will fall away, leaving 
the really TV- minded firms to 
build the new medium on a more 
solid basis. 

WHY WAIT? 

$5 Million in 

Sales Before 

'Matinee' Bow 
NEW YORK, Nov. 5. -Again the 

NBC -TV network sales operation 
demonstrated that it can sell un- 
tried TV properties without wait- 
ing for ratings to convince prospec- 
tive sponsors. The network racked 
up $5,000,000 in sales on "Matinee 
Theater" before the show made its 
debut on Monday (31). 

Sponsors include Corn Products 
Refining, which bought 52 partici- 
pations; Liggett & Myers, 26; Syl- 
vania, 32; Bates Fabrics, 13; Block 
Drug, 26, and an unnamed food 
client which is in for another 52. 
Procter & Gamble has 260 partici- 
pations, a buy which carries over 
from its sponsorship of previous 
shows in the same time period. 
And Alcoa has two participations. 

The NBC sales staff achieved 
the some kind of results with both 
"Home" and "Color Spread," both 
of which were heavily sponsored 
before going on the air. Interesting 
is the sales to Sylvania and Bates, 
two clients which never have been 
on daytime radio, the latter adver- 
tiser never before using any form 
of network TV. 

Rauch, Woods 
Y &R Veepees 

NEW YORK, Nov. 5. -Young & 
Rubicam this week named two of 
its top publicity executives vice- 
presidents. They are Harry Rauch, 
manager of the radio -TV depart- 
ment, and Henry F. Woods Jr., 
manager of the general publicity 
department. 

Both have been with the agency 
11 years. Rauch is also a veepee 
at its Bureau of Industrial Service, 
its publicity subsidiary. 

Tuesday Rating Battle 
Is Anybody's Guess 

NEW YORK, Nov. 5. - The 
week- to -week switches in program - 
ming strength of the three net- 
works in the early Tuesday evening 
time slots, as evidenced by Trendex 
reports, is taking on more and 
more a guessing game aspect. 

There were several suprises that 
came to light after the debris from 
this week's battle cleared. 

CBS' Phil Silvers show, which 
this week switched places with 
"Navy Log" because CBS figured 
it would do better in the 8.8:30 
p.m. time slot, found itself with a 
lower rating than "Navy Leg," now 
ensconced in Silvers' former 8:30 -9 
p.m. time slot. Silvers scored a 
13.5 Trendex, while "Navy Log" 
racked up a 15.9. 

ABC's "Warner Bros. Presents" 
scored its greatest triumph to date, 
chalking up an average rating of 
15.5 for the hour, its second half 
hour scoring a 16.0 vs. Silvers' 13.5. 

ABC's Wyatt Earp," which 
previously beat Silvers when the 
two were in competition, took a 
spill this week, despite the strong 

1 Conditional 

'Queen' Orders 
NEV YORK, Nov. 5.-NBC-TV 

this week had two conditional 
orders for the entire half -hour strip 
of "Queen for a Day." They are 
from Procter & Gamble and Boyle - 
Midway. The orders are depend- 
ent upon where the program is 
slotted. 

The program is expected to go 
somewhere in the afternoon, but 
if it is too close to another P. &G. 
show that advertiser would obvi- 
ously not buy the property. Jack 
Bailey will emsee. 

`Warner Bros. Presents` lead in, 
dropping to 10.2 vs. "Navy Log's" 
15.9. 

The TV industry is still trying 
to figure out what happened and 
why. The only thing that's certain 
is that there's no telling what the 
viewing public is going to do next. 

A complete wrap -up of the 
7:36 -8:30 Trendex picture of this 
week is as follows: In the 7:30 -8 
p.m. period, "Warner Bros." scored 
15.0; CBS' "Name That Tune" 
pulled 11.1, and NBC's Dinah 
Shore - John Cameron Swayze 
combo averaged a 10.7. In the 
8-8:30 p.m. period, "Warner Bros." 
climbed to 16.0, Silvers scored 
13.5 and NBC's Martha Raye 
stanza picked up a 20.0 rating. 

ABC, CBS Fight for Kids at 7:30; 
NBC Shies Away From Fracas 

ARB's October Ratings Show Small Fry 
Battle Well Worth Effort in Time Slot 

NEW YORK, Nov. 5. - The 
battle for the 7:30 -8 p.m. kiddie 
audience is waxing hotter than 
ever between ABC -TV and CBS - 
TV, with NBC-TV apparently los- 
ing out in its bid for high ratings 
by shying away from the fight for 
small fry, according to a study of 
the October American Research 
Bureau national ratings. 

Tho ABC -TV's stranglehold on 
the 7:30 -8 p.m. audience is un- 
dented on Wednesday and Fridays 
and the web's new "Warner Bros. 
Presents" stanza has given it new 
strength on Tuesday nights, CBS - 
TV's new policy of airing kid 
shows in the 7:30 p.m. time slot 
has enabled it to dominate the 
Monday period completely and 
also turn itself into a strong con- 
tender for the Thursday night au- 
dience. ABC, however, remains 
the strong power on four nights of 
the five. 

ARB Indications 

show on Tuesday nights, might 
well wind up in the top spot on 
that night, as well, and (4) NBC's 
policy of banking on CBS and ABC 
to split the kid audience between 
them, leaving NBC with the entire 
adult audience, has paid off on 
Wednesdays and Fridays, when 
ABC is at its strongest, but it's 
been a complete flop on rating - 
wise other nights. 

Nightly Breakdown 
A night -by -night breakdown of 

the 7:30 -8 ratings is as follows: 
Monday: CBS, whose "Robin 

Hood" entry is the only kid show 
on the board, came up with a 
whopping 21.0 rating as against 
ABC's 12.1 for "Topper" and 
NBC's 10.0 average for its two 
news and music quarter -hour seg- 
ments. 

Tuesday: The only night that 
there are no kid shows in the 
period, ABC came out on top with 
18.1 for its "Warner Bros. Pre - 

Tlao it's still too early in the tents," while NBC did okay with 
season to come to any definite con- an 11.4 'average for its two guar- 
elusions, the ARB ratings indicate ter -hour stanzas, and CBS' "Name 
the following: (1) Children's pro- That Tune" hit 10.8. 
gramming is far and away the Wednesday: ABC's "Disney - 
surest key to attracting audiences land" dominated the time period 
in the 7:30 -8 p.m. period; (2) CBS' with a 34.6 rating. NBC's music 
policy of switching to small fry and news segments averaged a 

shows was a wise one and will 12.7, while CBS found its bid for 
probably paw off to a greater ex- kiddies stymied because its "Brave 
tent than if it had stayed with Eagle" stanza received only a 7.8. 
adult fare which would have Thursday: ABC again came out 
forced it t0 compete with NBC for on top with a 16.4 for "Lone 
the mature audience, leaving ABC Ranger." but CBS' "Sergeant 
a clear field with the kids; (3) ABC Preston" followed close behind 
is still leading all the webs on with a 14.6 and NBC finished 
on every night of the week except third with a 12.4 average fur its 
Monday, but CBS has a good music-news stanzas. The interest - 
chance of catching up to it on ing thing here is that "Lone 
Thursday nights and. if it replaces Rangers' rating shorted a gain 
"Name That Tune" with a kid over last year's 14.8, and CBS' 

One Coverage Poll, 
If Not More, Due 

NEW YORK, Nov. 5. -It is now 
certain that there will be another 
TV coverage and circulation study 
within the next year, but it is not 
clear how many there will be or 
who will do them. The American 
Research Bureau this week sub- 
mitted proposals to the TV net- 
works and ad agencies for a nation- 
wide study. This came on the heels 
of an announcement by the A. C. 
Nielsen Company that it was defi- 
nitely going ahead with Nielsen 
Coverage Service No. 2. 

The ARB study will cost up- 
ward of $1,000,000. ARB is mak- 
ing it plain that it will not go 
ahead with any coverage survey 
unless it is assured coverage of its 
costs. This means at least one of 
the networks will have to buy. 

However, ARB says it will defi- 
nitely go ahead with a second 
"Abilene to Zanesville" study, 
which gives the station coverage 

CIGGIES GOING DAYTIME 

L&M Buys 'Matinee'; 
Lorillard Seeks Airer 

NEW YORK, Nov. 5. -Tile ciga- 
rette companies, which have never 
used daytime TV in the manner 
they bought into daytime radio, 
are beginning to move into the 
medium in a big way. R. J. Rey- 
nolds, of course, has used "Feather 
Your Nest" occasionally for its 
Winston brand. 

Another strong indication of cig- 
arette firms bullishness on daytime 
TV came early this week 
when Liggett & Myers bought 
$650,000 worth of "Matinee Thea- 
ter" on NBC -TV, a last -minute or- 
der. Should Matinee Theater" 
carry the ball for the client, L. &M. 
would naturally move into daytime 
in a major way. 

Of the other major cigarette 
firms, Lorillard is actively search- 
ing fora vehicle for its cigarette 
brands. Only the American To- 
bacco Company and Philip Morris 
aren't looking actively at daytime, 
but if their competitors move in, 
they may be forced to consider 
selling the housewives, too. 

The cigarette business has re- 
covered in a good part from the 
scare created by reports linking 
cigarettes with cancer. Its billings 
are once again on the upgrade 
and it can afford to spend the kind 
of money that daytime TV takes. 
Consequently, these companies 
may once again become major 
factors in the daytime commercial 
picture. 

in individual markets. The first 
"A to Z," covering about 140 
smaller markets, did pay off. The 
second will be greatly expanded. 
possibly covering about 250 TV 
markets. ARB will have the spe- 
cifics in a couple of weeks. 

Nielsen, which also got into a 
competitive situation in 1952 when 
its first NCS coincided with a cov- 
erage study by the Standard Audit 
and Measurement Service, has not 
yet detailed the plans for the sec- 
ond NCS, which will be on radio 
as well as TV. SAMS also had 
been thinking of a second survey 
but has apparently decided against 
it. In 1952 NCS lost money and 
possibly SAMS did too. 

The ARB proposal calls for a 
sample of 500,000 homes by per- 
sonal interview exclusively. The 
first NCS sampled 100,000 by in- 
terview with quality correction by 
audimeters. ARB is opposed to any 
quality control. If the ARB study 
comes off, it will be the first to be 
done exclusively by personal in- 
terview. 

ARB's "A to Z" survey is done 
by 500 telephone inters iews per 
county. 

Renewal for 
NBC 'Donovan 

NEW YORK, Nov. 5.- Langen- 
dorf United Bakeries, which has 
been sponsoring "Steve Donovan 
in 13 markets in California, Wash- 
ington and Oregon since last April 
has spelled out its satisfaction with 
the NBC Film Division series by 
renewing for another 39 weeks in 
the some markets. 

Other regional sponsors for the 
series are the Brock Candy Com- 
pany, the Williamson Candy.Com- 
pany, Quality Bakers of America 
and the Rice Sausage Company. 

"Donovan" is the top- ratedpsyn- 
dicated Western in Fresno, Calif., 
and Portland, Ore., according to 
ARB. 

new kid show try similarly showed 
a gain over the web's average rat- 
ing of 12.3 for the period. How- 
ever, NBC dropped down from 
last year's 19.4 average, indicating 
again that the kid shows have a 
powerful pull. 

Friday: ABC's "Rin Tin Tin" far 
and away was the strongest stanza 
with a 23.7 rating, while CBS, in 
a parallel position to Wednesday 
night, found its kid show offering 
nowhere strong enough to pull 
anything more than a 9.2, which 
left NBC's adult stanzas drawing 
an average of 13.8 to come out 
second best. 

troy 

d¡sttnG"v e 

Channel 8 Multi -City Market 

WGAL-TV 
LANCASTER, PENNA., 

NBC and CBS 

Just as a fingerprint is distinc=, 
tive for its individuality, the., 
WGAL -TV Channel 8 market 
is distinctive for the unique 
advertising opportunities it 
offers you. It is a multi -city 
market - stable and diversified 
-where 33¡ million people 
have 912,950 TV sets and 
spend $51/2 BILLION each year 

(flannel 8 Multi -City Market 

Harrisburg Reading 
York Lebanon 
Hanover Pottsville 
Gettysburg Hazleton 
Chambersburg Shamokin 
Waynesboro Mount Carmel 
Frederick Bloomsburg 
Westminster Lewisburg 
Carlisle Lewistown 
Sunbury Lock Haven 
Martinsburg Hagerstown 

316,000 WATTS 

STEINMAN STATION 

CWR McCOLLOUO5, PRES. 

eap,alaablt ast 

MEEKER TV, INC. 
New York Chicago 

los Angele, San Francisco 

INDUSTRIAL HEART 
OF THE TRI -STATE AREA 

7V4 ?'lein 2ueee tl i/../ 

rCHANHtI' 

_ k13 
316,000 watts et V. N. F. power 

WHTN -TV °,",%c 
Greater Huntington Theatre Corp. 
Huntington, W. Va. Huntington 3 -0155 
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STEVE DONOVAN, WESTERN MARSHAL starring Douglas Kennedy 

A rugged new Western star in 39 half -hour films of thundering action for youngsters and adults. 

Star personalities head up these two new audience -pulling programs for 

your exclusive local sponsorship in your markets. Early ratings prove both 

shows have what it takes to bring in large audiences even against tough 

network competition. 

And you get unprecedented merchandising rights at no additional cost. 

Use the name and character of Steve Donovan, Western Marshal, and The 

Great Gildersleeve to sell for you. 

www.americanradiohistory.com
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THE GREAT GILDERSLEEVE starring Willard Waterman -A favorite comedy star 

and program for the whole family. After 13 years as a top radio success, now even better in 39 half -hour TV films. 

Put these great salesmen to work selling your products. For complete 

details and prices for your markets, phone, wire or write today. 

NBC FILM DIVISION 
serving all stations ... serving all sponsors 

JO Rockefeller Plaza, New York 20, N. Y.; Merchandise Mart, Chicago, Ill.; Sunset & Vine, Hollywood, 

Calif In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal. 
This Ona 
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RIVALS & PALS 

Denver Post, 

KBTV to Air 

News Show 
DENVER, Nov. 5. -Two com- 

peting media, separately owned 
and often with opposite views, 
combined efforts here this week to 
bring about an entire new era of 
thinking between television and the 
press. This week KBTV, the ABC 
TV outlet here reported that be- 
ginning November 7 it will feature 
headline news reported by The 
Denver Post, one of the largest 
and oldest daily newspapers in the 
West. 

The five -minute Denver Post 
Television News will feature the 
latest stories of the day, with ac- 
tual photos of the newspaper front 
page playing a role in the daily 
newscast. The newscast will touch 
on local, national and international 
news, features, sports and society, 
just as reported in the pages of 
The Denver Post. Reporters cov- 
ering the various stories for the 
paper will give the narration, and 
cameras from the Channel 9 sta- 
tion will pick up scenes direct from 
the news room as the paper is 
being edited. 

The daily newscast will be 
filmed, with cameras rolling at 
12:30 daily, the deadline for The 
Denver Post. The film will be 
processed by no later than 2:30 
each afternoon and will be aired 
at 3:55 daily, the time that the 
first edition of The Denver Post 
hits the streets. 

One of the problems not yet 
ironed out is the sponsorship ad- 
vertising angle, with the news- 
paper looking for a sponsor whose 
press budget will not b, affected 
by a TV expenditure and the sta- 
tion looking for a sponsor, product 
or company that will prove com- 
patible to lx th medias. 

Several irons are in the fire, and 
until a final agreement is reached, 
the daily newscast will be pre- 
sented on a co- operative basis. 

General Motors 

Corners WWW 
NEW YORK, Nov. 5.- General 

Motors this week was on the verge 
of concluding its buy of the last 
third of "Wide, Wide, World." 
Since the automotive manufacturer 
already owns two-thirds of the 
property, it would own the Sun- 
day afternoon spectacular com- 
pletely, if the buy cores thru. 

The purchase would be for two 
more of its divisions. AC Spark 
Plug, Delco Batteries and its Cuide 
Lamp divisions are already using 
the show. "WWW" has been get- 
ting very impressive ratings, its last 
being an estimated 20 Trendex for 
last Sunday's (20) telecast. 

UPA Net Take 

Quadrupled 
HOLLYWOOD, Nov. 5. -UPA 

has better than quadrupled its net 
(or retained) earnings from com- 
mercial and industrial production 
in the first nine months of this 
veer as compared to all of 1954. 
The figures were reported by v.-p. 
Ernest Scanlon to the board of di- 
rectors at a meeting in Burbank 
this week. 

Profit before taxes for the nine - 
month period were $111,252.75. 
This figure includes revenue from 
short subjects released then Colum- 
bia. Exclusive of these, UPA's net 
in the first nine months of 1955 
is already four times what it was 
for the entire 12 months of last 
year. 

To take care of the increased 
need, UPA will expand its New 
York facilities within the next few 
months. Official name is being 
changed from United Productions 
of America to UPA Pictures, Inc. 

RESTLESS 
PEOPLE 

Bert Briller, ABC -TV's sales 
development manager, is guest lee- 
turiitg on radio-TV at an NYU 
public relations course.... Hal 
Sobolov, studio supervisor at the 
same net, is celebrating the birth 
of a daughter, Joy Mara, to his 
wife, Sheila King, n make -up art- 
ist Helen Petretti, of the "To- 
day" show staff, has announced her 
engagement to Desmond O'Neill, 
of the Brean Houston Agency. The 
couple ¡Ian to be married next 
January.... Quincy C. Ryan, veo- 
pee of Ruthrauff & Ryan, has been 
granted a year's leave of absence 
and Thomas W. Richey has been 
appointed account exec on Early 
Times in Ryan's absence. 

Richard C. Dawson, formerly 
with Paul H. Paymer, has joined 
NBC -TV as a salesman.... John 
L Sullivan, has left A. C. Nielsen 
Company to juin Carter Products 
as media director. 
And at A. C. Nielsen, Charles W. 
Besosa and William H. Quinn, for- 
merly account execs, have moved 
up to vice- presidents in the radio- 
TV division.. , . Petry B. Frank Jr, 
is also on the move. He is leaving 
the Du Mont national spot sales 
department where he has spent the 
last three years to join ABC -TV 
network stiles department as an 
account exec. 

Ziv to Host 

Foreign Execs 
CINCINNATI, Nov. 5.-A group 

of 18 foreign television executives 
will be the guest of Ziv Interna- 
tional, foreign division of Ziv TV, 
at a special cocktail session and 
meeting here at the Netherland 
Plaza Hotel Saturday (12). Ed- 
ward J. Stern, president of the di- 
vision, will be in charge. 

The State Department has in- 
cluded Cincinnati as a point of in- 
terest and inspection for the TV 
execs, who are currently touring 
the United States observing broad- 
casting methods. 

Elizabeth Nixon, of the State 
Department, is in charge of the 
group, which consists of represen- 
tatives from Argentina, Brazil, Bo- 
livia, Nicaragua, Viet Nani, Uru- 
guay, Nigeria, Tunisia, Colombia, 
El Salvador and Finland. 

Also greeting the TV men at the 
Ziv meeting will he Cincinnati pub- 
lic officials and TV reps from the 
local television stations, who still 
assist in arranging tours of local TV 
facilities. 

Ziv nosy lots in foreign distribu- 
tion such American TV programs 
as "Boston Blackie," "Tite Cisco 
Kid," "Favorite Story" and "Tite 
Unexpected." The sound tracks of 
Zits films are dubbed in at the 
company's Mexico City studios. 

Other officers of the Cincinnati 
Ziv division who will assist at the 
meeting are Millard- Segal, vice- 
president in charge of sales. and 
David L. Schulman, vice -president 
in charge of production. Robert 
and Charles 2 estheimer, of the in- 
vestment firm of \l't-stheimer & 
Company, Cincintati, are members 
of the Ziv board of directors. 

Raycroft Reps 

W. Coast Firm 
NEW YORK, Nov. 5. - Russ 

Ra croft, former TV exec of the 
Robert Orr and Dancer-Fitzgerald- 
Sample agencies, has set up an 
office here as Eastern representa- 
tive of Roland Reed- Cross- Krasse 
TV Commercials. Ras croft is not 
a salesman, but is serving in a 
creative constíltative capacity. His 
counterpart at the firm's head- 
quarters at the California Studios, 
Hollywood, is Frank Bebis, for- 
merly of McCann- Erickson. 

Their work in no way involves 
the program production of either 
Reed or Cross- Krasne, tho the 
commercial outfit was formed by 
a partnership of the two. 

Colgate Drama 

To Plug Songs 
NEW YORK, Nov. 5.- Popular 

songs which have been used ef- 
fectively on a one -shot basis on 
video will be given a chance for 
more intensive promotion on Col - 
gate's daytime drama, "Modern 
Romances." The entire plot of the 
November 14 week will be con- 
cerned with the success of a song, 
"My Treasure," the first original 
song ever commissioned for a day- 
time show. 

The bI -C M recording of tine 
song, which features Connie Fran- 
cis, will be played every day of 
the week, and the singer will make 
a personal appearance on Friday 
(18) to do a live version. The 
program naturally will get exten- 
sive indirect plugs from the na- 
tion's deejays who play the tune 
on radio. The show, on NBC -TV 
4:45.5 p.m. across the board, is a 
Stark -Layton package. The agency 
for Colgate is Bryan- Houston. 

NBC to Dump 
Em Westmore, 
'Feather Nest' 

NEW YORK, Nov. 5. - Two 
shows that seem on their way out 
at NBC-TV during the daytime are 
the Eta Westmore show and 
"Feather Your Nest." The network 
doesn't think the Westmore show 
has the stuff to stand the daytime 
pace. 

R. J. Reynolds has already can- 
celed its sponsorship of two quar- 
ter hours of "Feather Your Nest" 
Colgate, the other sponsor of this 
strip, is reported to be looking for 
another property, 

ECAP Nixes 9 

Telementaries 
NEW YORK, Nov. 5. - The 

Electric Companies of America 
(ECAP) has decided not to sponsor 
the nine NBC -TV telcmentarics. 
The reason for the change of inter- 
est is mid to be political, and the 
inability of the various companies 
which make up ECAP to agree on 
the value of the different proper- 
ties in the series. 

"Nightmare in Red," the NBC 
documentary about communism, is 
the litical bone of contention. It 
is also said to have been responsi- 
ble for a Pontiac change of heart. 

Colgate Calls 
Continued from rage 2 

the variety concept to its present 
state of catch -all interest. 

If Colgate decides to remain 
with the property, a distinct possi- 
bility is the insertion of a giveaway 
section to beef it up along the lines 
of "The $84.000 Question." The 
shove- within -a -show mac run as 
long as a half hour, but -it may be 
just a segment. The idea will be 
to throe' some coin mood to WC 
whether this will change viewing 
habits in the hour time period. 

Ironic is the fact that one of the 
prime hours in 'IV today has ho- 
c »me a plague spot in the medium 
and is mun or less available to 
advertisers With plenty of money 
and sufficient gluts to' ;amble. 

Faith in Future 
Continued from page 2 

ROW practiced with many black 
and white shows. The system be- 
ing used is lenticular film which 
can be processed in three hours 
and which is a stop -gap until tape 
comes into practice. 

The NBC color expansion will 
undoubtedly be a spur to CBS 
to increase its color programming 
facilities, if it wants to compete 
for viewers with such sets. CBS 
has denied reports that it could 
cut back its current schedule of 
color shows. 

New TV Spot Campaigns 
Future National Spot Drives - 
Contracts Being Signed Now 

Deals Set During Week Ending October 15 

This weekly chart is tabulated from a stoney made by The Billboard 
among all U S. TV stations. It shows Ne nue national spot campsites 
for which contracts were set durhlg the survey week listed above, re- 
e- rdless of the alerting air date at those campaigns. 

NATIONAL SUMMARY 
1 Cawealens placed /El more 'Gan one region) 

Product and Advertiser 

Amm -i -Dent Tooth Powder & Paste. 
Block Drug 

Bayer Aspirin, Bayer Co. 
Birds Eye Frosted Foods, General 

Foods 
Black A Decker Electric Tools, Black 

A Decker Co. 
Chesterfield Cigarettes. Liggett a Myers 
Chrysler Cars, Chrysler Division 
Friskier Dog Food, Carnation Co. 
Griffin Shoe Pollak, Griffin Mfg. Co. 

Prodmt and Advertiser 

L & M Filter Cigarettes, Liggett A 
Myers 

Mound Candy Ban, Peter Paul 
Oldsmobile Motor Cars, Oldsmobile 

Division 

Pillsbury Bakery Flour á Prepared 
Mixes á Feeds, Pillsbury Milis 

Plymouth Motor Can, Plymouth Motor 
Corp. 

Salad Miser, Ratner Produce 

REGIONAL SUMMARIES 

Eastern 

Anahisl Anti-Histamine Tablets, Anahist 
Co. 

Birds Eye Frosted Foods, General 
Foods 

Ilse Bonnet Margarine, Standard 
Brands 

Char Soap. Procter A Gamble 
Cott Beseraaes. Cott Beverage Corp. 
Dash Soap k Flakes, Procter A Gamble 
Eighteen Top Hits, Whitehouse Co. 
Florida Valencia Oranges, Florida 

Citrus Commission 
Gaines Dog Food. General Foods 
Gallo Wine. Gallo Winery 
Griffin Shoe Polish, Griffin Co. 
Hazel Bishop Lipstick, Haul Bishop. 

Irw. 
Hudson's Napkins A Towels, Hudson 

Pulp A Paper 
Hunt Club Dog Food. Animal 

Foundations 
Kellogg Special "K,' Kellogg Co. 

So ut 
Air Travel. National Air Lines 
An Instructions, Meyerhoff k Co. 
Black A Decker Eleatrk Tools, Black 

A Decker Co. 
Boson Chocolate Drink, Bosco Co. 
Carnation Instant Chocolate Drink, 

Carnation Co. 
Chesterfield Cigarettes, Liggett A Myers 
Chrysler Can, Chrysler Division 
S Day Deodorant Pads, 5 Day 

laboratories 
Fluff° Shonenina, Procter s Gamble 
Fetskle Dog Food. Carnation Co. 
Gold Seal Dog Food, Gold Seal 

Products 

Midw 

Amm -i -Dent Tooth Powder & Paste, 
Block Drug 

Huyef Aspirin. HA, CO. 

Chesterfield Cigarettes. Liggett A Myers 
Chrysler Care. Chrysler Division 
Friskier Dog Food. Carnation Co. 
Marathon Gasoline A Oils, Ohio Oil 
Maxwell House Coffee. General Foods 
Minute Maid Orange Juice, Minute 

Staid Corp. 
Oldsmobile Motor Cars, Oldsmobile 

Division 

L A M Filter Cigarettes, Limou A 
Myers 

'LeHith Acres, Ratner Products 
Lift -A -Door Garage Door Operator. 

Alliance Mfg. Co. 
Maoischewitz Kosher Wine. Monarch 

Wine Co. 
Nestle's Cookie Mix. Nestle Co. 
Nestle's Milk Chocolate, Nestle Co. 
Oldsmobile Motor Cars, Oldsmobile 

Division 
Philip Morris Cigarettes, Philip Morrie 

á Co. 
Qwip Pressurized Daily Cream. Aaeset 

Co. 
Robin Howl Flour. International Millly 
Salad Mixer, Ratner Products 
Saturday Evening Post. Curtis 

Publishing 
Seven -Up Beverage, term -Up Co. 
Sumner Prune Juice. DuffSlntt Co. 
Saper Aoahist Tablets, Anahisl Co. 

hern 

Griffin Shoe Polish. Griffin Sift. 
Luden's Fifth Avenue Bars, Medica', 

Ludens, Inc. 

Ludens Menthol Cough Doom. Ladens, 
Inc. 

Mound Candy Bars. Peter Paul 

Parker Fountain Pens. Parker Pen 

Plymouth Motor Cars. Plymouth ktolor 
Division 

Prell Shampoo, Prater A Gamble 
Preston AntiFreere. National Carbon 
Roman Bread, Cominenlal Baking 

Wonder Bread, Continental Baking 

estern 

Pillsbury Bakery Flour &Prepared 
Mixes R Feeds. Pillsbury Stills 

Plymouth Motor Cars. Plynuwih mom 
Corp. 

Pontiac Automobiles. Pontiac Motors 
Salad Mixer. Ratner Products 
Shrine Circus. Polack B,,,,. 
Smith Bros. Cough Drops it Coach 

Syrup. Smith Broc. 

Vel, Colgate -Palmolive 
Vim Detergent, Lever Bros. 

Southwestern 

Birds Eye Frosted Foods. General 
Foods 

Bobbi Pin Curl Home Wave, Toni Co. 
Gold Seal Glass Wax a Wax Cleaning 

Pmducls. Gild Seal Co. 
Oriflin Shoe Polish, Griffin Mfg. 

Rocky Mountai 
Amm -I -Dent Tooth Powder & Paste, 

Block Drug 
Bayer Aspirin, Bayer Co. 
Black A Decker Electric Toots, Black 

á Decker Co. 
Cream of Wheat Cereal, Cream of 

Wheat Cow. 
Griffin Shoe Fallut, Griffin Mfg. 
Ivory Flakes, Prwtet á Gamble 

L a M Filter Cigarettes, Listen A 
Myers 

Mounds Candy Bar. Peter Pool 
Pillsbury Bakery Flour A Prepared 

Mixes A Faeds, Pillsbury Stills 
loni Deep Magic, Toni Co. 

n & West Coast 

Nescafe Coke, N .11e Co. 
Olympia Beer. Olympia Brewing 
Pillsbury Bakery Flour. & Prepared 

Mixes & Fade. Pillsbury Setae 
Premium Salted Crackers, National 

Biscuit 
Siegler Heaters, Siegler Corp. 
Snow Crop Frozen Foods, Snow Crop 

Division 
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Once again we thank you 

For $510,000 Pledged 
On behalf of the tens of thousands of Cerebral Palsied Children and Adults of the 
greater New York area, we extend our heartfelt thanks and appreciation to Jackie 
Gleason and the many others who helped make the 19 -hour fifth annual "Celebrity 
Parade for Cerebra! Palsy ", Saturday, October 22nd - Sunday, October 23rd, the 
success that it was. 

jack iÿauáman 
President, United Cerebral Palsy Association 

PRODUCTION COMMITTEE 

Ray Abel Dave Evans Hal Melvin 
Bob Bell Ralph Ciffen Ivan Reiner 
Robert Eberle Steve Harris Gene Renza 

Dove Albor Conover Models 
Fred Allen Shirt Conway 
American Broadcasting Co. Cook and Brown 
AFM Local 802 Betty Cox 
Don Anthony Nancy Craig 
Toni Arden Alan Dale 
Salvatore Baccoloni Mickey Reed Davis 
Eileen Barton Sylvia De Gras 
Eugenie Baird Mat Dennis 
John Beal Dorothy Donnegan 
Orson Bean Stephen Douglass 
Ed Begley Chuck Dreyfuss 
Carol Bennett Paul Duke 
Polly Bergen Dumont Television Network 
Al Bernie Jerry Ellis 
Joey Bishop Not Fields 
Archie Bleyer Fire Dept., NYC 
Larry Blyden Eddie Fisher 
Bonamere Walter Fitzgerald 
Sheila Bond Gloria Flood 
Pat Boone Betty Furness 
Connie Boswell Tommy Fu.tado 
Bobby Brandt Mort, Gabel 
Barbara Britton Eva Gabor 
Geraldine Brooks Rita Gam 
Ted Brown Goldwyn Girls 
Stuffy Bryant Eydie Germe 
Henry Burbick loo Graham 
Stan Burns Virginia Graham 
Art Carney Farley Granger 
Tony Cabot Jack Grimes 
Igor Cassini Henry Grossman 
Chase -Manhattan Bank Carol Haney 
Chordettes Hartford Models 
Nat "King" Cole Florence Henderson 
Dorothy Collins Ed Herlihy 
Raphael Compas Al Hodge 

DENNIS JAMES 

warren Hull 
IATSE 
I.B.E.W. 
Ink Spots 
International Business 

Machines Corp. 
Dick Jackson 
Hal Jackson 

Patricia Jessell 
Candy Jones 
Nick Kenny 
Rev. Virginia Kreyor 
Frankie lain° 
Steve Lawrence 
S. D. lcidesdorf 8 Co. 
Monica Lewis 

MARIA RIVA 

TALENT COMMITTEE 
HERB ROSENTHAL, Chairman 

Lenny Ditson Harry Levine Lee Shop 
Moe Cale Harry Romm Aaron Steiner 
Lou Leslie Lester Schurr Joe Sully 

Shari Lewis Debbie Reynolds 
Joe loco Fred Robbins 
Bobby Lukas Janice Rule 

Gene Lyons Eddie Safranski 
Ted Mack Dorothy Sarnoff 
Mumbo Aces Joseph Schildkraut 
Jayne Mansfield Stephen Schultz 
Ken Mapes Vince Scully 
Hal March Dr. Samuel Segal 
Martin Brothers Bobby Sherwood 
Morrow Bones Herb Shriner 
Walter Matthau Bill Silbert 
Eloise McElhone Phil Silvers 
Riff McGuire George Skinner 
Maggi McNellis Sydney Smith 
Lee Ann Merriwether Margot Stevenson 
Richard Miller Susan Strosberg 
Jaye P. Morgan Paul Sydell & Spotty 
Mutual Broadcasting System TelePrompTer 
Bess Myerson Theatre Authority 
J. Carroll Naish U. S. Air Force 
Notional Broadcasting Co. Gwen Verdon 
Jimmy Nelson Eli Wallach 
Cliff Norton Joey Walsh 
Geraldine Page Jack Warden 
Paulette Sisters Annette Warren 
Cuban Pee 8 Millie Robert M. Weisman 
Brad Phillips Western Union 
The Platters 

Josh White 
Police Dept., NYC 
Pope 8 Wasson Derby Wilson 

Davy Powell Earl Wilson 

Tito Puente 8 Orch. Paul Winchell 
Tony Randall WOR -TV 

Aldo Ray Jim Wyler 
Mitch Rood Z;ppy the Monkey 

. And, a special thank you to William S. Paley, CBS, for making the facilities at CBS TV Studio 51 

available, and to Gordon Gray, WOR -TV, for making this Telethon possible. 

We hope we have thanked everybody. If any names were omitted, we are very son y. Please forgive us. 

UNITED CEREBRAL 9'°is I.f,rles, .ïih $' c. ,.,4 r ,. 1), `i 
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Eye Opener Due Big Clients 
On Value of Spot Film Buys 

Ziv's Musnik to Missionary Sales 
Potentials, Tell Success Stories 

NEW YORK, Nov. 5.- National 
advertisers thru their ad agencies 
are going to get an eye opened on 
the value of sponsoring big new 
film shows on a spot basis. That 
is the purpose in Ziv -TV's recent 
hiring of Bernard Musnik, former 
Eastern sales vice- president of the 
Crosley Broadcasting Corporation. 

The significance of this move is 
evident from a look at the present 
status of national spot sponsorship. 
Few national sponsors have taken 
to the spot route with strong adult 
vehicles. The trend has been to 
go spot only when they're buying 
fringe time. The shows they buy 
for spot placement are mainly kid 
shows, short musicals and reruns. 

This tendency was emphasized 
in the past couple of weeks by 
Socony Vacuum and Motorola. The 
fermer bought reruns of "Douglas 
Fairbanks Presents" for some 60 
markets. The latter is buying a 
dramatic rerun, offering $6,000 for 
90 markets. 

It's news when sponsors of this 
caliber take to spot sponsorship. 
But it is hardly flattering to the 
spot technique when they choose 
to ride it on reruns. 

Local Status 
This trend does not bode well 

for local sponsors and stations. 
For, in these days of an ever sof- 
tening syndication market, distrib- 
utors may be more inclined to 
sweat out a national or regional 
deal before ordering a new show 
into full production. 

Ziv, now making its most con- 
certed effort to snare network busi- 
ness, cannot forget that its great 
strength is still out in the field and 
that something like 60 per cent of it business is in strictly local deals. 

Ziv has apparently decided that 
it can exploit this strength for its 
national sales effort by having 
Musnik go out and preach the 
gospel of national spot. His pri- 
mary mission is not to sell the five 
pilots being handled by Ziv's na- 
tional sales department. Essen- 
tially he is talking media rather 
than programs. 

In effect Musnik is duplicating 
the effort of the Television Bureau 
of Advertising. Ray Nelson, TVB's 
national spot sales director, has 
been telling national bankrollers 
since he took over the job that 
they can clear the best time they 
want on a spot basis -if they have 
a strong show. Being a disinter- 
ested servant of the industry, Nel- 
son is in a position to get the co- 
operation of the station reps in 
checking out the clearance avail- 
able for any specific spot cam- 
paign, 

M -I Set for 
'Court' Pilot 

HOLLYWOOD, Nov. 5. -Pilot 
film of a new TV series titled 
"Court of Ifuman Relations" will 
be shot at Mercury- International 
studios this month. Show, being 
scripted by Guy Trouper, is based 
on cases taken from courts of do. 
mestic relations. 

Lee Loeb is producing. Ted 
Post has been signed to direct the 
first half hour. 
r 

Musnik, who as Crosley's spot 
rep gained an open door to many 
a top account and media man at 
the major agencies, will also work 
hand in hand with the spot reps. 
Over and above a generalized TVB 
type spiel, Musnik can tell specific 
success stories that some of Ziv's 
regional clients have had in spot 
placement of first -run half -hour 
film. 

Ziv has some of the biggest re- 
gional sponsorship deals, such as 
Ballantine Beer and Phillips Pe- 

troleum. And it has one of the 
most successful national spot spon- 
sorship deals with Carter Products 
on "Mr. District Attorney." Mus - 
nik can pinpoint the cost per 
thousand and clearance these cli- 
ents are getting. It is understood 
that some 85 per cent of the book - 
ings made by Ziv's regional spon- 
sors are between 7:30 and 11 p.m., 
about 60 per cent of them are 
between 8 and 10 p.m., including 
some of the most important mar- 
kets. 

WCBS -TV Joins 
'Margie' Line -Up 

NEW YORK, Nov. 5. -The "My 
Little Margie" daytime special 
rolled into New York this week 
and pulled up at WCBS -TV. In a 
deal made by Herman Rush, Offi- 
cial Films sales vice -president, and 
Hal Hough, the station's program 
director, WCBS -TV got the "Mar- 
gie" stripping deal for two and a 
half years, five plays an episode. 

Official has now sold this deal 
on upward of 45 stations, to say 
nothing of the stations that have 
bought "Margie" on a one -a -week 
basis. 

Official recently did an analysis 
of the slotting and sponsorship of 
the strip on seven major -market 
stations. The earliest slotting was 
10 -10:30 a.m. Three of the sta- 
tions have it at 1 p.m. The other 
three have it on 2 p.m., 4 p.m. 
and 6 p.m. respectively. 

Of the 52 spot participators on 
these seven stations, 45, or 87 per 
cent, are national or regional ac- 
counts. Showing up on more than 
one of these stations were General 
Mills, Miles Laboratories, Bristol- 
Myers and Safeway Stores. Some 
other national advertisers riding 

the daytime "Margie" in these mar- 
kets are Procter & Gamble for 
Dash, Block Drug for Amm -i -deut, 
Sterling Drug for Dr. Lyon's and 
Prudential Life. 

Analyzed Stations 
The stations in this analysis are 

\b'P1Z, Philadelphia, which origi- 
nated the "nighttime in the day- 
time" promotion; WBAL -TV, Bal- 
timore; WGN - Tv, Chicago; 
KMBC - TV, Kansas City, Mo.; 
KENS -TV, San Antonio; .KWTV, 
Oklahoma City, and KGUL -TV, 
frouston. 

The first two were understood 
to have a sellout. 

WCBS -TV was reported to be 
planning to install the situation 
comedy at 9 -9:30 a.m. across the 
board. It is understood that WCBS 
is paying around $250,000 for the 
whole deal. which comes down to 
around $380 a play. Announce- 
ments on the George Skinner show, 
which the station now has at 9-10 
a.m., sell for $540 each on a 26- 
week basis. At that rate WCBS - 
TV wouldn't have to try too hard 
to dress "Margie" in a nice shade 
of black. 

NAT'L SPONSORS WITH FILM 
SYNDICATED, SPOT BOOKED 

The following is a list of national advertisers currently 
sponsoring syndicated film shows on a nationwide line -up of 
stations ranging from 30 to 130 markets. In some cases the show 
listed is only the sponsor's principal vehicle; it may use another 
show in a few markets. 

For instance, Carter Products has "Mr. District Attorney" 
in 40 markets, but in New York it rides "Ellery Queen." All of 
the following shows are sold in other markets aside from those 
bought by these sponsors: 

Sponsor 
Carter Products 
Continental Baking 
Marsh Candy & Brown Shoe 
Carnation Milk 
Shulton (Old Spice) 
Gallo Wine 
Bromo Seltzer 
Kellogg's 
Kellogg's 
Bulova Watch 

Program 
Mr. District Attorney (Ziv) 
Annie Oakley (CBS Film) ' 
Buffalo Bill Jr. (CBS Film) 
Annie Oakley (CBS Film) 
Paris Precinct (UM &M) 
Sherlock Holmes (UM&M) 
Science Fiction Theater (Ziv) 
Wild Bill Hickok (Flamingo) 
Superman (Flamingo) 
All Star Theater (Screen Gems) 

Following is a list of national advertisers currently spot 
booking film shows which they control entirely: 
Sponsor Program 
H. J. Heinz 
Oldsmobile 
Listerine 
Seven -Up 
Nehi (Royal Crown Cola) 
Tafon Distributors 
20 Mule Team Borax 
Nabisco 
DuPont 
Brown Shoe 

Studio 57 
Patti Page 
Les Paul and Mary Ford 
Soldiers of Fortune 
Ames Brothers 
The Hunter 
Death Valley Days 
Sky King 
This Week in Sports 
Andy's Gang 

MEAT AND PROFITS 

Guild Films Nets 283G 
In 9 Mo., Sells Wilson 

NEW YORK, Nov. 5. - Guild 
Films this week had two impres- 
sive achievements to its credit. Its 
letter to its stockholders informed 
them that during the nine months 
ending August 31 its net income 
was $283,101 on a gross business 
of $5,056,986. And it sold its new 
vidfilm series, "1 Spy" in 10 Middle 
Western markets to Wilson & 
Company, the first time the meat 
packing company has bought a 
video program. 

The Guild statement to its stock- 
holders reveals that the vidfilm 
distributor's nine -month profit from 

Associated Artists Productions 
To 'Pre -Sell' Feature Film Deals 

Company Plan Would Assist Station 
Buyers in Snaring Spots & Sponsors 

NEW YORK, Nov. 5.- National 
advertisers are going to get an 
intensive indoctrination in the 
value of feature films as the result 
of a new scheme being formalized 
at Associated Artists Productions. 

AAP plans to give its station 
customers a big assist in bringing 
in spots and sponsors. For AAP 
pictures already airing, the dis- 
tributor's effort will be in the na- 
ture of promotion. For new pack- 
ages just going on the station mar- 
ket, AAP will actually do a pre - 
selling campaign in an effort to 
bring the package to the stations 
with a certain number of sponsors 
already committed. 

Paul Kwartin, AAP salesman 
who pioneered this plan and has 
been experimenting with it for sev- 
eral months, was this week named 
head of the firm's new national 

MONEY -SAVING SUBSCRIPTION ORDER 
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sales division to lead this effort 
on a consistent basis. 

Two months ago Kwartin snared 
a national advertiser who agreed 
to take full sponsorship of the first 
run of AAP's 56 -title "Movieland" 
package in 60 markets. The deal 
fell thru when AAP was forced 
to drop 45 of the pictures because 
the American Federation of Musi- 
cians refused to grant Tv rights 
to the music tracks. 

'Christmas Carol' 
Now Kwartin is checking out 

clearances and station prices on 
"A Christmas Caro)," the picture 
starring Alistair Sim. He has a 
national sponsor who wants it for 
a special Christmas one -shot on 
all 80 stations that now have it 
under contract as well as 20 or so 
more. 

AAP's negotiations with Na- 
tional Telefilm Associates for a 
deal by which the latter would 
take over distribution of the AAP 
catalog are now completely dead. 
This motivated AAP to go ahead 
and formalize this national sales 
scheme, which it is calling the 
"Spot Spectacular" plan. 

At this point Kwartin's efforts 
are primarily promotional on be- 
half of the stations AAP has under 
contract. AAP is not now pushing 
a fresh package. The 11 pictures 
remaining after the AFM fiasco 
are already sold in about 40 
markets. 

With data supplied by the AAP 
field force under sales manager 
Bob Rich, Kwartin will try to con- 
vince national bankrollers to take 

participations on shows using AAP 
features. Beyond that he will try 
to use his efforts on the national 
level to stimulate the stations to 
boost the promotion and merchan- 
dising support they put behind 
their movies. 

Regional Deal 
But even in this situation Kwar- 

tin is now trying to work out a 
39 -week regional sponsorship deal, 
which would be, for the most part, 
first run. This is made possible 
by the fact that some 28 of the 55 
pictures AAP put on the market 
a year ago are only now being 
released for TV, having been tied 
up theatrically all this while. 
These plus the new 11 could give 
the sponsor a 39 -week run. 

It is when AAP breaks a new 
package that Kwartin will really 
go into a full swing. Before the 
pictures are pitched to stations he 
will try to get national advertisers 
to give hint a "letter of intention," 
which will indicate to stations that 
the client will take total or part 
sponsorship of these pictures under 
stated conditions. 

Kwartin admits that in about 
a third of the TV markets the 
national spot advertiser could do 
as well buying into existing fea- 
tures or spot carriers. "But in the 
rest of the country," he declared, 
"the advertiser can get a far better 
showcasing of his commercials if 
he will go along with us on a 
pre- booking commitment." 

To be able to offer the national 
advertiser year -round continuity, 
AAP will endeavor to make up 

operation was $203:934. There 
was other income amounting to 
$16,167 and a refund of $63,000 
from the government. The com- 
pany's current assets are shown to 
be $3,685.485. Its current liabili- 
ties are $1,938,806, and it has a 
working capital of $1,746.679. 

The 10 markets in which Wil- 
son bought "1 Spy" are Oklahoma 
City and Tulsa, Okla.; Memphis; 
Dallas, Fort Worth and Amarillo, 
Tex.; St. Petersburg, Fla.; Buffalo, 
Birmingham and Cedar Rapids, Ia. 
Wilson is also negotiating for time 
in additional markets. With the pur- 
chase of the 10 cities by the meat- 
packing firm, the series will be 
showing in 42 markets. 

"1 Spy" features Raymond Mas- 
sey and is produced by William 
Berke. Needham, Louis & Brorby 
is the agency for the client. 

TCF -TV Names 

Asher Gen. Mgr. 
HOLLYWOOD, Nov. 5.- Irving 

Asher this week was named gen- 
eral manager of TCF -TV, the 20th 
Century-Fox television subsidiary. 
Aster's appointment marks the first 
time that TCF -TV has had a super- 
vising production executive. 

Asher will head activities which 
presently consist of "The 20th Cen- 
tury Fox Hour" and the trouble. 
beset "My Friend Flicka." Pre- 
viously, Sid Rogell, 20th's execu- 
tive production manager, had su- 
pervised TV activities personally. 

Mike Kraike originally was exec- 
utive in charge of the operation 
but stepped down when Darryl 
Zanuck took over personal super- 
vision after production ran into 
trouble. 

future packages of at least 39 
titles. This was the bent it has 
taken heretofore. Its first package 
had 55. Its second had 56 until 
the AFM put the hex on 45 of 
them. 

Kwartin admits that hell have 
to re -shape some agency thinking 
on spot -buying procedure. He, in 
effect, is suggesting that spot par - 
ticipations no longer be a strictly 
media buy based on existing rat- 
ings but that it take on more of 
the aspects of a program buy. 

There is no doubt that this na- 
tonal sales slant will overshadow 
AAP sales policy from here on, and 
it may well affect feature-film 
sales technique thruout the trade. 
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Who's to Procure TV 
Spot Campaign Prints? 

NEW YORK, Nov. 5. - The 
question of who should be respon- 
sible for procuring the prints for 
TV spot campaigns has become a 

point of sharp disagreement be- 
tween the two leading film traf- 
ficking outfits. 

Modem Talking Picture Service 
last spring inaugurated a complete 
print handling service on spots, in 
which it took over complete re- 
sponsibility for obtaining the re- 
lease prints from the labs. 

It seems some producers didn't 
like this. Print procurement had 
always been their province, and 
they were reluctant to yield it. 

Now the Film Producer? Asso- 
ciation of New York has worked 
out an arrangement with Bonded 
TV Film Service whereby the 
latter has also set up a print han- 
dling service for spots. But in the 
Bonded plan the producers retain 
the responsibility for buying the 
prints. 

Under either plan the ad agen- 
cies finally have some degree of 
uniformity in print costs. Don 
McClure, sales m an a g e r of 
Bonded, Said as an old agency man 
he was painfully aware of the diffi- 
culty agencies have in justifying 
print charges that varied from $4 

MANY HIRED 

Screen Gems 

Adds to Sales 

Force Heavily 
NEW YORK. Nov. 5. - Screen 

Gems' syndication sales force has 
been heavily expanded in the past 
month. 

The firm during the past few 
weeks has been hiring salesmen at 
a rapid clip following the fall -thru 
of its merger negotiations with 
Television Programs of America. If 
the merger had gone that, Screen 
Gems, whose syndication sales 
force has always been limited in 
number, would have taken over 
TPA's sales force en masse. 

New men the firm has hired are 
William Cebhardt in the Cleve- 
land office, which is now headed 
by Ev Jarrett; Donald Bryan and 
Henry Profenius for the Virginia, 
South Carolina and North Caro- 
lina markets; William Miller in the 
SL Louis office, and Peter Carey 
in the San Francisco sales office. 
In Canada, John (Bud) DeBow and 
Hugh L. Bearg have joined the 
Quebec and Toronto offices re- 
spectively of Screen Gems of 
Canada, Ltd. 

Screen Gems now has 16 field 
salesmen in the United States and 
10 in Canada. 

a top 
quality 

film show for 
Every Product, ; 
Every Market, 
Every Budget 

Offices in 
M ìneipal tuiez MCA throurhoVt the 
United States Tv 
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SQUARE DEAL 
cal 

to $14 on a 60- second spot. It is 
well known, he pointed out, that 
in competitive bidding for a job, 
a producer very often sets his 
budget so low that he had to try 
to make back some of his negative 
costs by overcharging on the 
prints. 

Standard Price 
Under Bonded's arrangement 

with the FPA, the members are 
turning the negatives and masters 
over to Modern for print procure- 
ment. The negative of a TV film 
commercial is legally the property 
of the sponsor. 

Modem began its print procure- 
ment service with the Leo Burnett 
agency. It has since made such 
deals with William Esty, Cunning- 
ham & Walsh and Harry B. 
Cohen. 

MPA Starting 

'Tracer' Series 
NEW ORLEANS, Nov. 5.- 

Motion Picture Advertising Service 
here will begin filming its fourth 
TV film series later this month 
for distribution. thru UN1 &M, in 
which it is a partner. The new 
show, a half -hour mystery, is "The 
Tracer," based on the files of The 
Tracers Company of America, the 
missing persons bureau. MPA has 
also begun filming a second cycle 
of "NOPD," which Ubl &M also 
handles. 

The producer- director of "The 
Tracer" is Jack Sledge. The execu- 
tive producer is Ben Rogers, of 
Parker -Rogers Productions. They 
plan 26 episodes. 

Film Buying Habits 
Sought in Survey 

PITTSBURGH. Nov. 5. - The 
National Association of TV Film 
Directors is moving into the final 
phases of an intensive survey of its 
station -members, the results of 
which may not only define but in- 
fluence programming and sales 
trends in all types of TV film. The 
survey is being spearheaded by 
Dick Dreyfuss, film director of 
KDKA -TV here. He took on the 
assignment when he was named 
chairman of the film procurement 
committee of the Eastern division 
at the conference in Washington 
last Mae. 

The three -page, 21 -point ques- 
tionnaire is understood to have 
gone to every station film director 
in the association, whose member- 
ship is said to be over 130. Drey- 

fuss expects to have the returns 
compiled some time in January. 

The questionnaire searches every 
of TV film buying including 

pricing, payments, reruns, formats 
and code. 

Some of the key questions are: 
What factor should be used by 

the distributor in setting up a price 
for their properties in your market? 

Are reruns well received in your 
market? 

How much time do you believe 
should elapse between reruns? 

What price formula should be 
used in selling rerun films? 

What is the maximum number 
of runs you can get from a picture 
in an 18 -month period? 

What are your thoughts on the 
(Continued on page 14) 
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SCHWIMMER TIPS AGENCIES 

Raps Sub-Level Pic Editors, 
Recommendation Procedures 

By DICK HELLYER 
CIIICAGO, Nov. 5.- Walter 

Schwimmer, prexy of Walter 
Schwimmer Company, distributor 
of "Championship Bowling" and 
"Eddy Arnold Time," says he has a 
few suggestions on how the "Madi- 
son Avenue crowd" could get more 
for their time and money from film 
producers, distributors, free -lance 
writem, etc. He feels he can speak 
with authority as he was once a 

partner in an advertising agency, 
Schwimmer & Scott, Further, 
after spending many years as a ra- 

dio and television program pro- 
ducer and distributor, he has a 

"fair" idea of the many sales prob- 
lems a salesman is confronted with 
when he goes into an agency. 

Says Schwimmer, "With no many 
different types of producers, dis- 
tributors and free -lance writers call- 
ing on those guys, it's no wonder 
a lot of us get shuffled off." He 
continues to explain, "Whenever 
anyone with any real stature in the 
field comes along with a pitch, he 
very often discovers he's classified 
with the other group. He feels he 
isn't given `he proper considera- 
tion." Schwimmer claims the 
agencies are so busy doing their 
jobs they apparently don't know 
how to organize the baseness of lis- 
tening to and properly appraising 
and analyzing what really good 
film program people have to offer. 

Inadequate Screening 
He further points out that the 

radio-TV departments of most 
agencies assign the job of screen- 
ing programs to people "who don't 
have the experience or judgment 
enabling them to assay and audi- 
tion these programs." This "sub- 
level" film editor, as Schwimmer 
calls him, more or less separates the 
chaff from the wheat, makes a 
memo and sends. it to the account 
group head or some other hier- 
archy agency official who can only 
estimate the production from what 
this film editor writes. He says, 
'This low -level screening depart- 
ment is not only inadequate and 
inexperienced, but the sales people 
dealing with them feel they're. 

Rayant Agents 
NBC. Footage 

LONDON, Nov. 5. -The Ray- 
ant-Eagle Picture group this week 
began acting as sole agents in Brit- 
ain for NBC's 40,000,000 feet of 
stock -shot library. With 1,000,000 
feet of its own filed away, Rayant 
will now be able to give British 
clients the best service in Europe. 

Stock not held in Rayant's 
Bushey Studios will be demanded 
front NBC by means of a simple 
cable code and imported into this 
country without applying for time - 
wasting licenses, 

wasting their valuable time. A lot 
of time the editors' views are 
sloughed -off by the agency of- 
ficials." Schwimmer says it seems 
as if the agency has built a buffer 
between the officials and the filin 
sales people. 

He cites another problem by 
claiming, ; \'ery often the problem 
of buying or making recommends- 

ONE -SHOT 

AAP Offers 
Fairbanks' 
'Silent Night' 

NEW YORK, Nov. 5. -A special 
Christmas episode of "Douglas 
Fairbanks Presents" that made 
quite a hit last year it being offered 
on a special one -shot basis this 
year by Associated Artists Produc- 
tions. Liebmann Breweries, which 
sponsors the Fairbanks show on the 
East and West Coasts, was so en- 
chanted by the film, titled "Silent 
Night," that it played it four times 
in four days here prior to last 
Christmas. Liebmann then bought 
the film in perpetuity for its terri- 
tories and plans to run it again next 
month. 

This removed the episode from 
the third -year cycle of the series. 
Associated, whose president, Eliot 
Hyman, has an ownership stake in 
the Fairbanks show, took over "Si- 
lent Night" for the rest of the coun- 
try and has just begun promoting 
it for Christmas. 

The film, shot in Switzerland in 
full color, tells the story of the 
composition of the famous Christ- 
mas carol, "Silent Night." 

(ions to agency heads is left in the 
hands of a person with time -buyer 
status with only, two approaches: 
Rating history and cost-per-thou- 
sand." Schwimmer feels this is a 
dangerous state of affairs due to the 
numerous rating service variations, 
time problem, etc. He says a good 
percentage of the time a pichre 
or program looks too good unde- 
servedly, and vice- versa. "Isfy big- 
gest beef." he says, "is that many 
agencies are afraid to display any 
guts by going out for a show on 
the entertainment and production 
merits many obviously display. ". 

Recommendation 
Schwimmcr's remedy: "The 

agency must have a much more 
important status applied to its ra- 
dio- television departments." He 
recalls the radio days, when the 
radio director was top level man- 
agement. "If you could sell him," 
Schwimmer exclaims, "You'd be on 
second base."' ase, He believes today's 
department heads need more stat- 
ure. So do their subordinates, giv- 
ing the entire radio-TV operation 
greater depth. "Now I don't think 
that every crack -pot free -lance 
writer guy peddling his ideas 
should have the velvet rug treat- 
ment, but with this greater depth 
the department would possess, he 
could more adequately be screened, 
allowing only top -flight writers, 
producers and distributors to get 
the full amount of consideration." 

He concludes by saying, "I don't 
mean to imply thát all New York 
agencies operate with inexperi- 
enced or "slide -rule" programming 
personnel. But I am sure that 
even finer productions would be 
seen in the living rooms of the 
television viewer if slide ode evalu- 
ation methods gave way to show - 
value appraising." 

Limited Programming 
Calls for All -Film Use 

HOLLYWOOD, Nov. 5. -A TV 
station is better off utilizing an all - 
film operation if it does less than 
two hours of local programming. 
This is the opinion of Joe Floyd, 
president of KELO, Sioux Falls, 
S. D., and nationally known TV 
figure. 

Floyd's station operated without 
any live equipment until this year 
when it expanded operation (it's 
now on from 8 a.m, until 1:30 a.m. 
daily. When local telecasting gets 
beyond two hours daily, the all - 
film operation loses its economic 
advantage. 

KELO is unusual in another way, 
in that it is the only station which 
presently has a sattelite. This is 
Channel 3 in Aberdeen- Florence, 
S. D. The two outlets are hooked 
together in one operation for all 
national programs, and have a com- 
bined rate for national advertisers, 
network and spot. 

Local advertisers, however, can 
buy the stations separately. When 
a local spot is put on the air the 
stations are uncoupled, with Chan- 
nel 3 telecasting its own ad. Other- 
wise the operation is directed from 
KELO, thereby negating the need 
for costly duplicate facilities. 

If local telecasts take up less 
than two hours daily, an all -film 
operation is Ideal, Floyd declares, 
because it avoids the investment 
and upkeep of live camera and re- 
mote equipment. 

KELO maintains its own film lab, 
and can run a 18mm. film thru in 
less than 30 minutes. Before it had 
live. equipment, it thus could get 
news and other public events on 
the air almost at once. Besides 
having economic advantages, film 
permitted the shooting of some 
things which could not have been 
done live, as well as the editing of 
programs for flubs. 

To take over big TV audiences, 
get in touch with ... 

Dal las -Ft.W orths tn,±'1953 

Wherever 71V-'V'S CISCO KID goes, 
tune -in action follows ... week after 
week! For instance, for the month of 
January 1955, ARK' reports a 25.4 

Dallas -Ft, Worth re- 
ception `for CISCO 
against a 9.8 and 2.4 
for his direct com- 
petition, ,7lzitivi 

0.01411 eww Mt. ,a. au.wa 

RUTH LYONS' 
P. A. JAMMED 

COLUMBUS, O., Nov. 5.- 
Over 35,000 viewers re- 
quested tickets of admission to 
the 4,000 -seat Veterans Me- 
mortal Hall here to see Ruth 
Lyons and her "50-50 Club" 
in a special two-hour telecast. 

The show normally origi- 
nates in WLW -TV, Cincin- 
nati, and is seen in Columbus 
on WLW -C. But Miss Lyons 
brought her show to this city 
especially for the two-hour 
telecast. 

Yuhl Hooks Up 

With 'Lullabys' 
HOLLYWOOD, Nov. 5: "Lulla- 

bys of the World," pilot for a 15- 
minute TV series dealing with cus- 
toms and life in European coun- 
tries, has been completed in Den- 
mark. Eddie Yuhl, former vice - 
president of Mercury- International, 
is associated in the venture with 
theatrical pic producer Flora Doug- 
las. 

Tub], who resigned from M -I 
this week after supervising the pro- 
duction in Europe, will handle 
United States distribution of the 
show. 

Sales Drive on 

For 'Boss' Pix 
NEW YORK, Nov, 5.-Mark 

Goodson and Bill Todman this 
week are beginning a sales cam - 
paign on "Boss in the House," a 
new situation-comedy submitted to 
them by their Beverly Hills, Calif., 
office. There is already interest on 
the part of the R. ). Reynolds 
company. 

The show is about a baby who 
takes over a household and com- 
pletely dominates it. It was pro- 
duced by Mercury International 
for Inganta Productions. A pilot 
film of the show is being used 
for the sales pitch. 

Gallo Wine in 
Agency Shift 

NEW YORK, Nov. 5. - Gallo 
Wine this week shifted its billings 
from Batten, Barton, Durstine fc 
Osborn, San Francisco, to Doyle, 
Dane, Bernbach. The wine com- 
pany spends an estimated $750,000 
yearly on advertising. 

One of its major tools is "Sher- 
lock Holmes," the Sheldon Reyn- 
olds vidfilm series which it spon- 
sors in about 30 markets on a 
national spot basis, 
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NETWORK & LOCAL PROGRAMS - NATIONAL SPOT CAMPAIGNS - TV FILM PROGRAMS - COMMERCIALS IN PRODUCTION 

TV Program and Time-Buying Guide 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 

The Billboard Scoreboard NETWORK TV PROGRAMS 

ARB Audience Composition Studies 

Network Variety Shows 
SEPTEMBER RATINGS 

Irrt Show, Simone a WN a4. 
L Toast of the Town, Lincoln - 

Mercury (CBS) 46.9 
2. Perry Coro, Celucotton, 

Toni. Noxerrua Dormeyer 
& Coldseal (NBC) 33.9 

3. Goelfr- c'$'fuient Scouts, 
Lipton (CBS) 32.9 

4. Arthur Murray Party, Toni 
(NBC) 26.9 

5. Codfrey & Friends, Kellogg 
& 'Toni (CBS) 26.5 

6. And Here's the Show, 
Armour & Pet Milk (NBC).17.7 

7. SlidoesI llayridc, W'Idtehall 
(NBC) 16.3 

8. Hollywood's Best, Charles 
Autell (NBC) 14.7 

9. Show Wagon, Swift (NBC) 9.6 
l0 0e,h Jubilee, Co -Op (ABC) 7.1 

AMONG MEN 
a tea 

Rank Shaw, Sponsor A Web Per Set 

1. Toast of the Town, Lincoln- 
Mercury (CBS) 106 

2. Perry Como. Cclucotton, 
Toni, Coldscal. Noxenta, 
Dunneycr (NBC) 96 

2. Ozark Jubilee, Co -Op (ABC). 96 
4. And Here's the Show ' 

Armour & Pet Milk (NBC) .95 
5. Show \t'agon, Swift (NBC).. .90 
6. Midwestern llayricle, 

NS'Iritchall (NBC) 8e 
7. Cedírey A Friends, Kellogg 

& Toni (CBS) 77 
7. Arthur Murray Party, Toni 

(NBC) 77 
9. Codfrre's Talent Scouts, 

Lipton (CBS) .75 
10. Tonight, Participation (NBC) .74 

AMONG WOMEN 
Wanrn 

Ronk Spew, Spears, h WN Pee Set 

1. Toast of the Town. Lincoln- 
Mercury (CBS) 127 

2. Perry Como. Celueotton. 
Toni, Coldecal. Nose'itta 
Dorme)cr (NBC) .1 25 

3. Godfrey & Friends, Kellogg 
& Toni (CBS) 121 

4. Arthur Murray Party, Toni 
(NBC) 1 15 

5. Ozark Jubilee. Co -Op (ABC).1.14 
6. Arthur Murray Party, Toni 

(NBC) 1 13 

6. Codfrey's Talent Scouts, 
Lipton (CBS) 1 13 

8. Midwestern FLtyride, t +hitehall (NBC) 1.09 
9. Show Wagon. Swift (NBC' 1.07 

10. Hollywoods Best, Charles 
Anteil (NBC) 1.06 

AMONG CHILDREN 
Children 

Raab Show, Sponsor A Web Per Set 

1. Midwestern llayride, 
Whitehall (NBC) .88 

2. Perry Como. Celueolton. 
Toni, Coldscal, Nocertra. 
Donndyer (NBC) 8S 

3. Ozark Jubilee, Co -Op (ABC) 86 
4. Toast of the Torn, Lincoln. 

Mercury (CBS) 69 
5. And Beres the Show. 

& 
6. Arthur Murray Party. Toni 

(NBC) 61 
6. Show. Wagon. Swift (NBC).. 6I 
8. Godfrey & Friends. Kellogg 

& Toni (CBS) .51 
9. Godfrey's Talent Smuts. 

Lipton (CBS) 45 
10. Hollywood's Best, Charles 

Anteil (NBC) OS 

LATEST 
NETWORK 
RATINGS 

Videodex fop 10 

TV Web Shows 
(Wert, Ending Sept. 21 

"Indicates F. 
Homes 

Rank Program A WN %p 

t. 564.(110 Question (COS) 157 

2. Dragnet (NBC) as0 

3. Toast of the Tono (CBS) 517 

4. Clins (CBS) 313 

5. Lux Video Theater (NBC) 30.2 

6. Robot hlon)nnmery (NBC) 29.0 

7. ',tics! of ()rauche (NBC) '88 
R. Studio One Summer Theater 

(C'BS, 28.7 

9, Four Star Playhouse (COS) 28.0 

M. Wednesday Night Fights (ABC) 2227.6 

Videodex Top 10 

Homes Per Show 
Meek Ending Sept. 2) 

*Indicates Film 
Homes 

Ronk Program A Web (MN) 

1. 36.000 Question (CBS) 12.988 
2. Dragnet (NBC) 11,772 

3. Toast of the Tons (CBS) 11.7!0 
4. Climax (CBS) 10.867 

5. "Best of Ctroucho (NBC) 10.168 

6. 'Cord Thnter (NBC) 9.980 

7. l'hale Whiting Giros (CBS) 9.902 

8. Frankíe Laine Time (CBS) 9,608 

9. Four Star Playhouse (CBS) 9.593 

10..G. E. Theater (CBS) 9.520 

ARB Top Shows by Viewers 
HOW NETWORK SHOWS RATED - 

VIEWERS FOR SEPTEMBER 
This weekly audience composition analysis shows the relative popularity 

of network series regardless of program tyke, by number of viewers attracted. 
On consecutive weeks. this chan shows popularity among men women and 
children. For additional information on audience sirc or coverage, please 
consult Aß9, National Press Building. Washington 4. 

Viewers 
Sept II -17 

Itaoh Show. S,ow)r A Web (tier 
I 96 -1001) Question, Revlon (CBS) 58.980 
2 Toast of the Town, Lincoln- Mercury (CBS)......49,470 
3 'Disneyland. Amer. Motors, Derby, 

Aint'r. Dairy (ABC) 38,190 
4 Perry Como. Celh)cotton, Toni. Noxema, 

Coldseal & Dormev r (NBC) 31.680 
5 °C. F. Theater, Cener 1 Electric (CBS) 30,590 
0 Two for the Money, P. Lorillard & 

Sheaffer (CBS) 30.120 
7 

Your Hit Parade. Amer. Tobacco & ilpdnut....29. °_00 

8 I've Cot a Secret, R. J. Reynolds (CBS) 28.770 
9 °Best of Croucho, Dc Soto (NBC) 28,700 

10 Robert Montgomery. Johusons Wax & 
Schick (NBC) 28.200 

11 Climax, Chrysler (CBS) 27.120 
12 The Medic, Dow & Cen. Electric (NBC) ' 26;430 
13 *Private Secretary, Amer. Tobacco (CBS) 2.5,310 
14 What's My Line ?, 1)lonteni('r & Remington 

(CBS) 23.470 
15. °Dragnet, Liggett & Myers (NBC) 22.710 
16 Codfrey's Talent Scouts, Lipton (CBS) _13.690 
17 Arthur Murray Party, Toni (NBC 32.300 
18 °Four Star Playhouse, Singer & Bristol 

Myers (CBS) 22.330 
19 'Stage 7, Bristol Myers (CBS) 22,190 
20 'Loretta Young. P &G (NBC) 21.820 
21 Ethel Sc Albert, C.e'n. Foods (CBS) 20,850 
21 'Those Whiting Girls. P &G (CBS) 20.8.50 
23 'Ford Theater, Ford (NBC) 20.130 
24 °Spotlight Playhouse, S. C. Johnson (CBS) 19.360 
25 Color Spread. Stand. Brands, Maybelline, 

Sunbeam & Goodyear (NBC) 18,770 

The Billboard Scoreboard SYNDICATED FILM PROGRAMS 

The Pulse Audience Composition Studies 

Syndicated Film Westerns 
AUGUST RATINGS 

Avg. 
Aug. 

.. Kok Shaw a Mara. 868. 

1. Death Valley Days (Pacific 
Boras) 11.3 

2. Cisco Kid (Vie) 9.8 
3. Annie Oakley (CBS) 9.6 
4. Wild Still Hickok (Flamingo) 9.5 
5. Crate Autry (CBS) 9.1 
6. Hopalong Cassidy (NBC) 8.5 
7. Range Rider (CBS) 8.3 
8. Stories of the Century 

(llollynood TV) 7.6 
9. Kit Carson (Corr -Cola) 6.7 

10. Cowboy G -.Men (Flamingo) 4.4 

VIEWERS /100 HOMES 

vlewem Pee 
IN Hams 

Rook Spew A DioMb. Taxed Is 

I. Hopalong Cassidy (NBC) 234 
2. Cone Autry (CBS) 228 
3. Dcatb Valley Days (Pacific 

Borax) 226 
4. Annie Oakley (GIS) 218 
5. Range Rider (CBS) 215 
6. Kit Carson (Coca -Cola) 214 
7. Cisco Kid (Kw) 201 
7. Cowboy GMen (Flamingo) 201 
9. Stories of the Century 

(ltolly-svood TV) 192 
10. Wild Bill Hickok (Flainingo) 186 

AMONG MEN AMONG TEENS 

Meo Pee - Teens Per 
IN Homes IN Homes 

Raak Show A DINS.. Timed In Rank now A 01.eri6. Toned Is 

1. Death Valley Days (Pacific 1. Kit Carson (Coca -Cola) 29 
Boras) 81 2. Cisco Kid (Zoe) 28 

2. Hopalong Cassidy (NBC) ....69 3. Range Rider (CBS) 26 
2. Stories of the Century 4. Annie Oakley (CBS) 24 

(Hollywood TV) 69 4. Cowboy G -Men (Flamingo) ...24 
4. Gene Autry (CBS) 55 4. Death Valley Days (Pacific 
5. Range Rider (CBS) 55 Boras) 24 
6. Kit Carson (Coca -Cola) 54 4. Cene Ashy (CBS) 24 
7. Cisco Kid (Ziel 52 4. Wild Bill Hickok (Flamingo) 24 
8, Cowboy G -Men (Flamingo) 46 9. Hopalong Cassidy (NBC) ....22 
9. Wild Bill Hickok (Flamntgo) 41 10. Stories of the Century 

10. Annie Oakley (CBS) 36 (Hollywood 15') 16 

AMONG WOMEN 

Wont. Per 
IN Homes 

Rank Show A OWN. Tuned In 

1. Stories of the Century 
(Hollywood TV) 79 

2. Death Valley Days (Pacific 
Borax) 72 

3. Hopalong Cassidy (NBC) 59 
4. Gene Autry (CBS) 57 
5. Annie Oakley (CBS) 50 
6. Cowboy C -Men (Flamingo) 42 
6. Kit Carson (Coca -Cola) 42 
8. Range Rider (CBS) 40 
9. Cisco Kid (Ziv) 33 

10. Wild Bill Hickok (Flamingo) 30 

AMONG CHILDREN 

Bids Per 
IN Home, 

Rank Slow A 060,8. Turned le 

1. Annie Oakley (CBS) 102 
2. Range Rider (CBS) 94 
3. Hopalong Cassidy (NBC) 93 
4. Wild Bill lfickok (Flamingo) 91 
5. Cowboy G -Men (flamingo) 89 
5. Gene Autry (CBS) 89 
5. Kit Carson (Coca -Cola) 89 
8. Cisco Kid (Ziv) 88 
9. Death Valley Days (Pacific 

Boras) 49 
10. Stories of the Century 

( Hollywood '11,) 28 

Pulse Top Pix by Viewers 
HOW NON -NET SHOWS RATED - 

VIEWERS FOR AUGUST 

This weekly audience composition analysis shows the relative pops. 
lardy of non -network film series modem of program type, by lumber 
of essors attracted. On consecutive weeks. ON chart shows popularity 
among men, women and children. For additional Information on audience 
sire or coverage, please consult The Pulse, Inc., IS Wen 46th Soot, N. Y. C. 

RAN Show a Dari 
Vkwesa Avg. 
Pp 1N Aag. 
Homes Ratlag 

1 Badge 714 (NBC) 254 15.4 
2 Hopalong Cassidy (NBC) 234 8.3 
2 Soldiers of Fortune (MCA -TV) 234 8.1 
4 Victory at Sea (NBC) 228 7.1 
4 Gene 
6 Death Valley Days (Pacific Borax) 226 11.3 
7 Boston Blackie (Ziv) 220 10.6 
7 Foreign Intrigue (Official) 220 9.4 
9 I Led Three Lives (Ziv) 219 13.3 
9 Little Rascals (Interstate) 219 10.1 

11 Annie Oakley (CBS) 218 9.8 
12 Mr. and Mrs. North (ATPS) 218 6.5 
13 Range Rider (CBS) 215 8.3 
14 Kit Carson (Coca -Cola) 214 6.7 
15 Favorite Story (Ziv) 210 8.4 
15 Inspector Stark Saber (Koch) 210 6.3 
17 Man Behind the Badge (MCA -TV) 209 10.8 
17 My Hero (Official) 209 0.4 
19 Lone Wolf (MCA -TV) 208 9.2 
19 I Am the Law (MCA) 208 7.7 
21 Life of Riley (NBC) 206 16.1 
22 Amos 'n' Andy (CBS) 205 8.4 
22 Dangerous Assignment (NBC) 205 5.2 
24 The Whistler (CBS) 204 10.5 
25 Follow That Man (MCA) 203 7.3 

Note: All material published in The Billboard's TV Program and Time -Buying Guide is protected by copyright. Reproduction of any portion of this 
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 
any rating service whose research provides the basis for such material. 

Copyrighted material 
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The Billboard Scoreboard PULSE LOCAL MARKET RATINGS 

THE INDUSTRY'S MOST COMPLETE RATING INDEX POINTING UP OUTSTANDING TV SHOWS AND SPOT ADJACENCIES IN EVERY LOCAL MARKET 

This chan supplies mimas for the top 15 once -weekly shows and tat 
the top 10 multi -weekly shows in each local market studied, regardless 

of whether these programs are network or local. live or film. 11 also 

provides ratings for the top 30 ft. milts aired locally in each markm. 

m rank Order according to rating, originates to another dry, but bas scored a rating of 3.0 or mote. 
All films listed are syndicated unless litte Is preceded by a davier Fos complete information on audience size, coverage, opposition. 

(f), Indicating nationally spotbooked. Stations are VHF except where programs, audience composition and other details not included in Mb 
Me symbol "u" denotes UHF. The symbol "&" shows that a program chan, please consult The Pulse, Inc.. 15 West 46th Street, New York Cid. 

COLUMBUS 3 STATIONS 
THE. TOP 15 ONCE -WEEKLY SHOWS (0 Indkales Non -Network) 

1. S64,000 Question. WBNS, T. 48.0 R. G.F. Theater. WBNS, Su. II S 

2. 1 Love Lucy, WBNS M 41.4 9. What's My Line? WBNS, So. 104 
3. Ed Sullivan's Toast of the Town, W. Hit Parade. WLW-C. S. 30.2 

WBNS. So. 39.9 10. Studio On, WBNS. M. 30,2 

4. Honeymooners. WRNS. S. 37.4 12. lox Video Theater. WLW-C, Th. 29.5 

5. I've Got a Seeres. WRNS. W. 32.4 13. Dreamt. WI.W-C, Th. 211.9 

6. George Cobol. WLW-C. S. 122 14. Millionaire. WBNS. W. 28.5 

7. December Bride, WINS, M. 31.8 15. Red Skelton, WINS, T. 28.4 

THE TOP 10 MULTI -WEEKLY SHOWS ev lodleatec Non -Network) 

1. Cher lone 110 pm.), MONS. M. to P. 21.9 6. An Llokletter. WRNS. M. to F. 13.2 

3. *Weather. Pioraaope (10:15 p.m.). WBNS, 6. Bob Crosby, WBNS. M. to F. 13.2 

M. to F. 17.1 8. Adhur Godfrey. WRNS, M. to P. 12.8 
'' 3. *western Roundup, WBNS, M. to F. 15.4 

9. *three C14 Ftoal, N'L.W {, M. to F. I2Á 
4. re.lttle Ravals WB1S. :H, to P. ,...13.5 
5. Big Pasoff, NBNS, M. to F. 13.3 10. Stoke It RI., WINS, M. Io F. 11.6 

Tile. TOP 30 LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

Rank Od. 
Among Pulse 
FR. Title (Distributor) Station. UN'-Time Rating 
1. Man Behind the Badge (MCA), WBNS. 

23.0 

2. I Led Three Lives (ZIO). WBNS. T.- 930 22.9' 
3. My Hero (Official). WBNS. Sp.-9:00 19.7 

4. City Detective (MCA). 
S. Watedront (MCA). WBNS. F.10:ì0 18.7 

6. Superman (Flamingo% WINS. W.4:00 18.5 

7. Mr. Disolet Attorney (Zio), WLW-C. 
M: 9:30 16.9 

8 Buffalo Bill Jr. (CBS). WBNS. S.-12:00 N 14.9 
9. Badge 714 (NBC). WLW -C. 5.11:00 14.7 

10. Wild BM Hickok IFiamin0ol WBNS. T.-6:00 14,5 

D. Ramat of the Jungle (TPA), WLW-C, 
S.-8:30 117 

If. Science Fiction newer (Ziv). WLW-C, 
S.-10:00 13.7 

13. Little Rascals (interstate), WINS. 
M. to F.4:30 

13. Cisco Kid IZtv), WLW-C. F..6:00 
15. Amos 'ò Andy )CBS). WTVN, F.Á:30 

13.5 
11 5 

13.4 

Rank Ott 
Among Pulse 

Films Tille (Distributor) Stad011. Dos-Time Ratine 
IS. tAndys Gang 'Brown). WBNS. 5:10:30....13.4 
17. Ellery Queen ITPAI. WTVN. F.- 8:30 ...... 19.0 

18. Playhouse IS IMCAI. WRNS. .W.,6:30 12.0 
19. Soldiers of Fortune (MCA). WINS. M.40:30 11.4 

20. Playhouse IS (MCA). WBNS. Su.-10:15 11.0 

20. The Falcon (NBC). WTVN. F :10:00 11.0 
22. Stories of the Century (Hollywood), 

WINS. T.-10:30 10.7 

2. Annie Oakley (CBS) WTVN. 30:5:30 10.7 

24. Inner Sanctum (NBC), WTVN. 
24. Eddie Cantor (Ziv). WLW-C. F..ß'10 10.5 

26. :Patti Poge (Oldsmobile). WBNS, 
W. & F.4:45 9.7 

26. Mayor of the TWO (MCA). WBNS, 
W: 10:30 9.7 

26. Homilong Cassidy (NBC(. WTVN- 5:6:00 9.7 
29. Famous Playhouse (MCA), WINS, 

Su .10:30 9.5 
30. Steve Donovan. Western Marshal INBCI. 

WTVN. S:10 :30 9.4 

CINCINNATI 3 STATIONS 

THE TOP IS ONCE- WEEKLY SHOWS 1* Indicates Non -Network) 

1. 56,000 Questlon, WKRC, T. 40 
L1 Low LW". WKRC. M 47.0 
3. Honeymooners, WKRC. S. 39,6 
4. Groucho Marx. WLW -T, Th, 34.7 
5. George Gobes, W't.W -T, S. 34.4 
0. *Stories of the Century, WKRC, T. 33.0 
7. Disneyland, WCPO, W. 32.9 
B. Two for the Stoney, N'KRC, S. 31.7 

9. December Bride, NKRC, M 36.4 
IC Studio One. N'I(RC, M. 30.3 
II. lax Video lb tolto. WI.W -T. Th. 30.1 
12. Ed Sullivan % Toast of the Town. WKRC, 

Sn. 21.11 

13. What's My Line? WKRC. Sn. 27,9 
14. Codfrey's Talent Scouts, SO/CRC, M 27.7 
15. This Is Your Life. N1.554, W. 27.5 

THE TOP 10 MULTI -WEEKLY SHOWS is Indicates Non. Network) 

1. *News. Weather 110 cm.), WKRC, M. to F...1 
2. *Three City Final 110 Pm.h W'LW-T, 

M.toF. 1 

3. *Theater Tonight. WI.WT. M. to P. IS 
4. Mkkey Moose ChM. WCPO, M. to P. 1 

5. Patti Page, WKRC, T. & Th. 14 

8.2 6. *I.iltle Show. WKRC. M.. N.. F. 14.0 

7. 40.50 Club, Misc., 99139.T. M. to F. 12.0 
s.ß 

8. *Little Rascals, WKRC. M. to F. 11.0 

5.9 9. Tonight, Steve Allen. WEN' -T. M. lo F 15.2 

.5 10. *Pantomime Parade, NCPO, M. t0 F. 10,0 

THE TOP JO LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

1. Stories of the Century (Hollywood), 
WKRC, T. -9:30 110 

2. 11.ed Three Lives I2401. WLW -T. 10 :7:30..21.2 
3. Racket Squad (ABC). WKRC. W.4:00 17.2 
4. Heart of the City (MCA). WKRC, 5.9:ì0 1S,3 

5. 1 Am the Law IMCA). WKRC, M :10:30 15.0 
6. Amos 'n' Andy (CBS), WCPO. T.-8:30 14.7 

7. ¡Patti Page (Oldsmobile), WKRC. 
T. & Th -10:15 14,5 

8. Lone Wolf (MCA). WERE W: W10:30 14.2 
9. Mr. District Attorney (Zio), WLW -T, 

M .9:30 13.7 
10. Eddie Cantor (Ziv). WLW -T, F.4:30 133 
11. Paris Precinct (UM &M), WCPO. F :9:30 13.2 
12. Studio 57 ,MCA). WCPO. Th:9:30 12.9 
13. Science Fiction Theater (Ziv). WLW -T, 

S.-10:00 12.4 
14. Cisco Kid IZiv, WCPO. Su -5 :00 12.2 
15. Douolos Fairbanks Jr. Presents (ABO. 

Wf.W -T, T.A:30 11.9 
16. Little Rascals (Interstate). WKRC, 

W., Th.. F.4:00 11.7 

16. Boston 110tkie IDOS. WLW -T. 5 :10:30 11.7 
tß. Mayor of the Town (MCA% WCPO. T..9:10 11.2 

18. City 0010,1ise MCA), WERE F :10:30.,,,,11.2 
20. Soldiers of Fortune (MCAT. WCPO. 

Su. S:J0 10.2 

21. tDealh Valley Days (Pacific Borax), 
WKRC, S: 3:30 9.9 

22. Little Rascals. Hnler4tale), WKRC, 
M. & ?.6:30 9.8 

23. Annie Oakley (CBS). WLW.T. T.-6:00 9.5 
24. Confidential File (Guild). WCPO, Th:6:00 9.2 
25. Superman 1Flomingol, WLW.T, M.-6:00 9.0 
26. Passport to Danger (ABC). WCPO. M.4:30 8.3 
26. Wild Bill Hickok (Flamingo) WLW -T. 

W4 :00 8.3 

28. Romer of the Jungle (TPA), WLW -T, 
00,4:00 7.4 

29. Wild Bill Hickok (Flamingo), WERC, 
Su.-I2:30 7.0 

30. Range Rider (CBS), WLW.T. Th.4:00 6.7 

ST. LOUIS 3 STATIONS 

THE TOP 15 ONCE- WEEKLY 51110155 1* lodlcates Non.NeloOrk) 

1. 564.000 Question. KOOK. T. 52.9 9. Lox Video Theater, KSD, n. 38.5 
2. Robed Cummings, KWK, Tb, 333 10. Red Skelton, KWK, T. 29.9 
3. C.rorge Gebel, KSD. S. 32.2 

11. 2019 Century-Fox, KWIC. W. 29.7 
4. Studio One. KWK, M. 32.1 
5. 1 love Lucv, KWK, M J1.7 11.'RUCS My UM? KWK, So. 29.7 

6. Eve Got o Secret, KWK, W. 31.5 13. Veiled Prophet Parade, KSD, W. 29.I 
7. Loretta Vogue, ISO, Su. 31.2 14. Two for the Mooey. KWK, S. 29.2 
S. Groucho Mon, KSD, Th. 30.7 15. *Tenors Pilot. KWK, S. 28.9 

THE TOP 10 MULTI- WEEKLY SHOWS ( Indicates Noe Network) 

1. 911ekey Sioux Club, ENE. M. to F. 193 6. Love of Life. KWK. M. to F. 13.6 

2. 'News, Sports, Misc. (9 p.ol.l. KSD, 

3. 'W'rangler's Club, KSD, M. to F. 
4. Golding Light, KWK, M. to F. 
4. Search for Tomorrow, KNK, M. to P 

14.4 
15.1 
13.3 
13.3 

7. Valiant Lady, KWK, M. Io F. 12.4 

S. Fd Wilson, MIm., KWit. M. to P. 123 

5. Howdy Doody, ISO, M. to F. 123 
M. *Cowboy G-Meo, KSD, M. to F. 11.9 

THE TOP 30 LOCALE). ORIGINATED FILM SERIES IN RANK ORDER 
1. Follow That Man (MCA), EWE, 7:8:30...28.0. 
2. Douglas Fairbanks Jr. P.M. (ABC), 

KSD, W.4:30 26.2 
3. I Spy (Goad). KSD, 59:8:30 24.0 
4. Badge 714 (NBC), KSD, M.Á:30 23.9 
S. 1 Led Three Lives (Ziv),. KSD. W..10:00 23.2 
6. Mr. District Attorney (Ziv), KSD, M :10:00 217 
7. Racket Squad (ABC), EWE, Th.- :30 21.4 
8. Inspector Mask Saber (Koch), KWK, ?:9:30 21.2 
9. Studio 57 (MCA). KSD, W.-10:30 192 

10. (Patti Page (Oldsmobile) ESD, P. -8 :30 19.0 
10. City Detective (MCA), KSD, F :10:00 19.0 
12. Superman (Flamingo), KSD, M.4:30 18.5 
13. Soldiers of Fortune (MCA), KSD, Th-10:00, 16.9 
13. Dr. Hudson's Secret Journal (MCA), 

KSD. 5 :9:30 16.9 
15. Wild Mil Hickok (Flamingo), KSD, Th.4:00 16.7 

15. Confidential File (Guild). KWK, Su.-10:00-16.7 
17. The Unexpected air), KSD. S.Á:00 15.7 
18. Waterfront (MCA). KWK. M. -10:00 15.5 
19. Unexpected, The (tic), KSD. T.9ì0 14.9 
19. Hopatong Cassidy (NBC). ESD. 5.5 :00 14.9 
21. Man Behind the Badge (MCA, KSD. S.Á:00 14.5 
n. Bitt Baker. U.S.A. (MCA). KWK. 50.4:30 14.3 
23. Sherlock Holmes (UM&M), KSD,. So.10:00 14.0 
24. Passport to Danger (ABC). EWK. F: 10:00 13.7 
24. Liberate ( Guild), KSD, F: 10.10 13.7 
26. Steve Donovan. Western Marshal (NBC), 

KWK, 5.4:30 13.5 
27. Science Fiction Theater (Ziv), KSD, T: 10:00 12.9 
27. Mayor of the Town (MCA), KSD. 50.10:30 12.9 
29. Mr. and Mrs. North (ATPS), EWE, 

W.40:30 123 
30. Buffalo BIB Jr. (CBS), LSD, 5.5 :00 l' 0 

BIRMINGHAM 2 STATIONS 
THE TOP IS ONCE -WEEKLY SHOWS (9 Indicates NW- Network) 

1. 054.000 Question, WBRC, T. 50.5 
2. 1 Love L.ucf WIRE. M 45.3 
3. Toast of Me Town, WBRC, Su. 40.6 
4. Grouch., Marx, WBT, F. 38.1 
S. Studio One Theater. WRAC, M. 38.4 
6. December Bride. WBRC, M 38.0 
6. Honeymooners, WBRC. S. 38.8 
B. What's My Line? WBRC, So. 37.8 

THE TOP 10 MULTIN'EEKI.Y 
1. Pmyhouse 15 t10 pm.l. NBRC> M. to Th...11.1 
2. *Circle 6 Cartoons, WBRC, M. to F. 16.0 
3. *Circle 6 Theater, WIRE. M. to P. 15.7 
4. *Cirele 6 Ranch, WBRC. M. to F. 14.7 
5. Moments of Melody 110:15 p.m.l. M. to F, *14J 
6. Tonight, Stele ABeo, WART, M. to F. 13.5 

THE TOP 31 LOCALLY ORIGINAT 

Rank Od. 
Among Pote 
Films Tile (Distributor) 51mbn. Day -Time Ration 
1. Passport to Danger (ABC). WIRE. F.4:30..36.5 
2. Highway Patrol (Ziv), WBRC. 1.9:00 32.0 
3. Secret File. U.S.A. (Officiai). WIRE. 

Th. -8:00 28.3 
3. Man Behind the Badge IMCAI, WIRE. 

Th.R :30 28.3 
5. Amos 'n' Andy (CBS), WIRE'. Th.-9:N) 28.0 
6. Stories of the Century (Hollywood), WART, 

W. -8:30 027.3 
6. I Led Three Lives )Zio). WART. 1.4:30 027.) 
8. City Detective (MCA). WBRC, M:9:00 26.5 
9. ¡Death Valley Days (Pacific Borax), 

WAIT. 5 :9:00 425.5 
10. Badge 714 (NBC). WIRE. F.-9:30 'S 3 

11. Grand Ole 09W (Flamingo). WART, 
5.4:30 23.11 

12. Soldiers of Fortune (MCA) WBRC, 
M: 6:00 20.8 

13. Star and the Story (Official). WBRC, 
00:9:10 '03 

14. Superman (Flamingo!, WAIT, Th.4:00...019.8 

1. Dlgaelland, WART, W. 
10. *Passport to Danger, WBRC, P. 36.5 
J0. Two for Me Money, WIRE, 5. 36.5 

12. Red Skelton, WBRC, T. 36.0 

13, Lineup, WBRC, P. 33.3 

14. George Gobet. WART, 9. 33.11 

15. A. Hltebeock Presems, W'BRG So. 34.8 

SHOWS (* Indicates NMNeiworll) 
7. *Doodles Show, WBRG M. to P. 13.4 
8. *Mystery Playhouse, NBRC, M. & T 12.9 

9. Gelding Ugh1 WBRC. M. to F. 12,3 

l0. *News, Sports, Weather 15:43 pm.), 
M. to F. 12.1 

ED FILM SERIES IN RANK ORDER 

Rank Oct. 
Among rase 
Films Title (Distributor) Station. Day -Time Baikal 
14. Wild Bill Hickok (Flamingo). W'ABT, 

F.4:00 n19.8 
16. Colonel March of Scotland Yard ()Fla- 

mingo). WBRC. W:9:00 19.0 
17. Annie Oakley (CBS). WBRC. T.4 :00 18.4 
17. Science Fioio,, Theater (Ziv). WART. 

Th.-6:30 u18.ß 
19. Guy Lombardo IMCAI. WART. Th:9:u0 010.3 
20. Abbott and Castello (MCA). WIRE, 

F.4:00 18.3 
21. Playhouse 15 (MCA). WBRC, 

M. to Th.-10:00 18.1 
22. (The Hunter 1T00001. WIRE. 5 :10:30 18.0 
23. Buffalo Bill Jr. (CBS). WAGT. 

S.-11:30 a.m 013.0 
24. Steve Donovan. Western Marshal INBCI. 

WART. Su. -4:00 912.3 
25. (Polli Page (Oldsmobile). WAIT. 

M. & F. -11:00 011.5 
26. +Andy's Gong (Brown). WALD. 5.4:30 u 7.5 
27. Fans Forum (Facts Forum. Inc.). WIRE, 

So.-11:00 7.0 

WASHINGTON 4 STATIONS 
THE TOP 15 ONCE -WEEKLY SHOWS (9 lodkates Noo- Network) 

I. 560.000 Qotstion. NTOP, T 47.9 10. Person to Person, WTOP, Fri. 26.9 
2. I ).ove I.ncy. WTOP. M. 36.5 

11. SlerlS. Ra e, N'RC, T. 26.7 3. E. Suliisan's Toast of the Town, WTOP, 3..30.9 7 

4. Groucho Man, WRC, n. 30.2 12. Shower of Mars, WTOP, Th. 26.2 
5. George Gobes. WRC. S. 25.7 13. Sludlo One, 9970P, M. 26.0 
6. Lux Video, WRC, Th. 28.5 

14. Two for the Money, W10P, S. 25.7 7. Whotb 91y Line, NTOP. Su. 2 
I3. Ford Theater, WRC, Th. 24.7 I. December Brid W e, TOP, 11 277.5 

9. Dragnet. WRC, Th. 27.4 15. Line L'p. WTOP, F. 24,7 

THE TOP ]O MULT1-N'EEKLV SHOWS to Indkates Non- Netwost) 
1. *R, Harkness. News 110 5.m.1, N'RC, 6. Valiant lady. WTOP, M. to P. 11,7 

M. to E. 13.5 7. Eddie Fisher. WRC. W. 49 F. 11.4 7 (.ove of Life, WTOP. SI. to F. 12.1 
7. Guiding Light. NTOP, M. to F. 11.4 3. D)nah Shore, WRC, T. & Th. 12.0 
9. News Camran, WRC, M. to F. 10.5 4. Search for Tomorrow, WTOP, M. to F. -11.8 

4. *Stones of the Century, WTOP, 9. *Weather, Sports, M110. 110 :19 p.m,), 
M. Io W. & F. 11.8 M. to F. 10.5 

THE TOP 38 LOCALLY ORIGINATED FILM SERIFS IN RANK ORDER 
1. Waterfront (MCA% WTOP. T.40:10 21.7 
2. I Led Three Lives (Ziv). WRC -M.Á:30 18.0 
3. Little Rascals (Interstate% WRC. W.4:00-15.7 
4. Heart of the City (MCA). WRC. S.Á:30 15.5 
5. Confidentiel File (Guild/. WMAL. Th.A:00 14.4 
6. Badge 714 (NBC), WEE. F.4:00 13.8 
7. China Smith (NTA), WTOP, M.-10:00 13.7 
7, Superman (Flamingo) WRC. T.4:OS 13.7 
9. Man Bvh(nd Mt Badge (MCA), WMAL, 

Th: 9:30 13.5 
10. Orient Express INTA). WTOP. F..10:00 12.7 
10. Mr. and.Mrs. North (ATPS), WTOP, 

5.-10:00 12.7 
12. Wild Bill Hickok IFlamingol, WRC. Th.4:00 12.5 
13. Science Fiction Theater (Zit% WLW -T, 

S -10 :00 12.4 
14. Capt. Zero (Atlas TV). WTOP, S:5,ì0 12.0 
15. Stories of the Century (Hollywood), WTOP, 

M. to W., F., S., Su: 10:30 11.9 
15. Annie Oakley (CBS, WTOP, F.4:00 11.9 
17. Boston Blmkie (Zit). WLW -T, 5 :10:30 11.7 

18. Amos 'n' Andy (CBS). WTOP. T.-6:30 11.5 

19. Soldiers of Fortune (MCA), WTOP. M: 6:00 10.7 

20. Cisco Kid (21v), WTOP. Th.4:00 10.2 

20. ¡Death Valley Days (Pacific Borax), 
WRC, M.4:00 10.2 

21. City Detective (MCA). WMAL, T.-9:30 9.0 
22. Range Rider (CBS). WTOP, M. to F.5:00 8.8 

23. Little Rascals (Interstate). WRC, 
M. o F.4:00 a.m 8.7 

23. Orient Express (NTA). WTOP. Su:2:30 8.7 
35. Ramat of the Jungle (TPA), WTOP. W.4:00 8.5 
26. Wild Bill Hickok (Flamingo% WTOP, 

Su :12:30 8.4 
27. Follow That Man (MCA). WMAL, F.4:30 8.2 
28. ¡Andy's Gang (Brown). WRC. 5 :11:30 a.m 8.0 
29. Secret File, U.S.A. (Official). WTTO, 

50 :10:30 7.9 
30. Buffalo Bill Jr. (CBS). WRC S.-10:30 a.m 7.5 
31. China Smith (NTA), WTOP. Su: 12:00 N 73 

NEW YORK 7 STATIONS 
THE TOP 15 ONCE -WEEKLY SHOWS ( Indicates Non- Network) 

I. $64.000 Question, WCBS. T. 534 Godfrey, 5. Godfrey, Talent Stouts, WCBS, M. 26.1 
2. 1 Love Lucy, WCBS, 91 J6.J y, hr4on lo Prrsuu, WCBS. !'. 26.1 
3. Ed Su)iheo'x Toast of the Town, WEBS, So.,353 

11, gave Got a S «0N, WCB9, W, 25.9 
4. Honeymooners, WCBS, S. ì4A 

12. Manisa Raye, WRCA, So. 25.7 5, Studio One, WCILS, M. 31.5 
6. Cmucbo 31vn, N'RCA, Th. ì0J 53. George Gobe% WRCA, S 25,6 
7. December Bride, WCBS. M. 29.7 14. Two for the Stoney, WCBS. S. 25.3 
S. Shower of SISlo, WCBS, Th. M! 15. Boons and Atka, WCBS, Mon. 24,9 

THE TOP IC MULTI -WEEKLY SHOWS to 54445 en Non- Network) 
I. *News. Keeler (II p.m.), WRCA. M. to F...12.6 S. News Caravan, WRCA. M. to F. /.1 
2. *News, Weather & Sports III p.m.% 7. Mickey Moose Club, WARD, M. to F $1 

WCBS, M. to F. 16.9 
s. Early Mow, !Hiss., WCBS, M. to P. 7A 3, Eddie God,.' 

W. 
to Th, /J 

9. (dopey Tone, WARD, M. to F. 7.7 J. Eddie F'hher, WRCA. W. lo P. /J b 
S. CBS Ness. WCBS, M. to F. 0.1 I8. Lose of LI , WCBS, M. to F. 7.2 

THE TOP 30 LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 
1. Life of Riley (NBC). WRCA. F.4:30 17.8 
2. Douglas Fairbanks Jr. Presents (ABC), 

WRCA. W:10:30 13.1 
3. Annie Oakley (CBS). WCBS. 5:5:30 9.4 
4. City Detective (MCA). WPIX. 50:9:30 7.3 
S. Little Rascals (Interstate), WPIX, 

M.. to F.4:00 7.0 
6. Sherlock Holmes (UM&M). WRCA, M..7:00 6.8 
7. 14010 0f /vs (TPA). Th -10:30 6.6 
5. Hopalong Cassidy (NBC), WABC, 5.-4,30, 6.2 
9. (Sky King (Nabisco), WABC, Th.-6:00 5.4 

10. Superman (Flamingo), WRCA, M.4 :00 3.3 
10. Wild Bill Hickok (Flamingo), WRCA, 

00.4:00 5.3 
12. Dangerous Assignment (NBC), WABC, 

F. -10Gil:30 5.2 

12. Great dersleeve (NBC), WRCA. T:7:00.: 5.2 
12. Range Rider (CBS), WRCA, F.4:00 5.2 
12. Cap, Zero (Atlas), WRCA, S1.41 :30 a.m. 5.2 

12. Studio 57 (MCA), WPIX, 50.40:00 5.2 
17. Ellery Queen' (TPA), WPIX. So.-9:00 5.1 
17. The Whistler (CBS), WPIX, Su..10:30 S.1 
19. Stones of the Century (Hollywood). WCBS. 

S: 3:00 4.9 
19. Amos 'n' Andy (CBS), N'CBS. Su.-2:00 4.9 
21. Gene Autry (CBS). WABC, Su.-6:00 4.3 
21. Abbott and Costello (MCA). WPIX, 5.5:30 4.7 
21. Guy Lombardo (MCA), WRCA. Th.- 7:00.., 4.7 
24. Badge 714 (NBC). WPIX, W.41:30 4.6 
25. Frankie Laine (Guild), WCBS. S.4:15 4.5 
26. Science Fiction Theater (Zio), WRCA, 

P: 7:00 4.4 
27. Ckco Kid (Ziv), WABC, 5.4:00 4.3 
27. Buffalo Bill Jr. (CBS), WPIX, 5.4:00 4,3 
29. Top Secret (Flamingo). WRCA, Th.4:00.., 4.2 
29. Waterfront (MCA), WARD. T.-7:30 4.2 
29. Ramat of the Jungle (TPA), WPIX, 

M. to F.4:30 4.2 
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REVIEW DIGEST 
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Hilltoppers, Noble Top 
Chicago Theater Bill 
By BOB DIETMEIER 

The art of putting together a 
neat entertainment package was 
aptly demonstrated with the Chi- 
cago Theater's assembling of the 
current show here headlined by the 
Hilltoppers and Nick Noble. 

Anything but pretentious, the 
bill is peopled with acts which get 
on with the business in an accom- 
plished, easy -going manner, dotted 
with professional, touches thruout 
-all of which makes for satisfying 
entertainment. 

This is not intended to mean 
that the show is without faults. It 
lacks balance -there's three singing 
acts, one instrumental, one come- 
dian. Besicles that, nothing takes 
place on the stage which could 
stampede an audience into uncon- 
trolage applause. Polish, warmth 
and a fast pace are its outstanding 
characteristics and seem to make 
up for any hack of electricity. 

The Hilltoppers, harmonizing in 
razor -edge sharpness, have a for- 
mula for making music that seems 
to call for caressing a tune rather 
than belting it, altho they can turn 
on as much power n they seem to 
require to make their point. They 
ran thru "Pretty Baby;' '"fill Then" 
and "1 Must Be Dreaming" for a 
consistently good hand from all 
ages, 

Song Out of Sorrow 
Blackfriars Theater, New York 

Back in 1940 I was invited by 
its director. Dennis Gurney, to sec 
the Blackfriar's group do an origi; 
nal script, 'Song Out of Sorrow. 
It was a touching play about the 
reclamation from the oblivion of 
opium eating of the British poet 
Francis Thompson by a kindly, 
little Cockney prostitute to make 
possible his eventual writing of his 
memorable religious poem, "The 
Hound of God," Presumably. its 
basis was factual. At any rate, it 
was quite a success. 

Now the group is 15 years older, 
and so is Currey. Together they 
have since putt on a variety of fine 
plays, and their graduates have 
adorned a number of Broadway av 
companies. So as a sort of nostal- 
gic salute to a play which started 
them on their way, they are bring- 
ing "Sorrow" to life again 

It is a pleasure to sec it again 
and a pleasure to report that it is 
done well. Gurney has snared a 
solid cast. Bruce Webster is an 
excellent choice for the be:lraegled 
poet, and Iola Lynn and Herbert 
Voland likewise for the tart and 
her bull -boy. All of them play to 
gaiter splendidly. There is also 
an outstanding contribution from 
Richard Neilson as a friendly 
medico, and Bradford Hoyt makes 
the most of the stuffy assignment 
of a Victorian publisher, 

Francis. 

Dick Harmes 
Chez Paree. Chicago 

The current hill comes close for 
measuring out in perfect parts the 
variety essential to a good show - 
and each part cones close to per -. 
fection. 

Dick Ifayines, in his first ap- 
pearance here, immediately estab- 
lished the fact that it should be 
his first in a long string of engage- 
ments here on the local scene. In 
full charge, he seemed to convince 
all that what he was singing was 
real. He could bring them to a 
hush in a moment's notice, as he 
did with "Our Love Is Here to 
Stay," "Something's Got to Cive," 
"Love Me or Leave Me," "Might 
as Well Be Spring" and "Carioca," 
each hit the bull's -eye. 

The Kean Sisters all but romp 
off with the audience with a fast - 
moving act that provides only very 
little room to rest up from laughs. 
With material that is almost ex- 
clusively cornball, they pull out of 
their bag of tricks, singing impres- 
sions, gags, pantomimes, take -offs 
on ditties, and assorted bits of busi- 
ness, all of which win a happy 
reception. Dictmeier. 

Nick Noble, who has an excep- 
tionally rich voice plus a fairly 
wide range, can work effectively in 
almost any pop musical territory 
and was well accepted with such 
ditties as "Love Is Just Around the 
Corner," "You'll Never Walk 
Alone," "The Bible Tells Me So" 
and "If It Happened to You." 

The Art Van Demme Quintet, 
a rhythm group with a fresh way 
of serving up a tune, seemed at 
home with Lover," "Talk of the 
Town" and "Temptation Rag." 

The Lassies, a singing trio which 
should have a future, delivered 
nicely with "Seventeen. "Mar 
Carpet Man" and "Daddy -O 
Lenny Colyer, a funny man with 
a fine timing, can put over a gag 
and get hearty laughs with roatiue 
material. Jim Lounsbury and Eddie 
Hubbard, well -known deejays, act 
as emsees, interjecting a little busi- 
ness of their own now and then. 
Lou Basil and ork cut the show. 

The Lark 
Plymouth, Boston 

If there are enough serious play- 
goers who appreciate top flight 
theater, this striking portrayal of 
Joan of Arc should soar into a hit. 
bone with dignity and style by a 
cast of excellent players, Lillian 
fiellmans tragslaaion creates a 
vivid, exciting piece soul adds an- 
other star to the crown of Julie 
Harris, its compelling heroine. 
While it has an occasional slack 
spot, these can without doubt be 
tightened to make it the splendid, 
free -flowing vehicle of which it is 
only a hair short. 

Using a single setting, Jo Miel- 
zinger's use of lighting makes an 
impressive background with its 
simplicity and severity, and with 
Leonard Bernstein's effective mu- 
sic and Joseph Anthony's incisive 
direction, the familiar scenes are 
given new life. Boris ICarloff aids 
Miss Harris and a capable cast in 
what should with a little more 
work be a distinguished contribu- 
tion to the season. 

Dewar. 

Jackie Heller, Patsy Shaw 
Holiday House, Pittsburgh 

The top package the new Pitt 
plush nitery has had since it opened 
four weeks ago played to a capac- 
ity Tuesday night crowd. Home - 
towner Jackie Heller responsible 
for most of the pull, Tied the room 
rocking with eight well -paced 
songs. This is his first Pitt appear- 
ance since his Carousel closed 18 
months ago. Patsy Shaw, td' the 
star spot, wrapped up this audi- 
ence and had them begging for 
more after a strong 45 minutes. 
The girl is easily the best fem 
comic to play this area ill years 
and is ready for anything in the 
narrow field.of distaff comedy. The 
aero team of Vie and Marion Miller 
opens the show.. with Luke Alleys 
ork doing excellent backing. 

Litman. 

BROADWAY 
SHOWLOG 

Performances Thus 
November 3, 1955 

DRAMAS 
A Roomful of Roses -10-17;55 24 
A View From ate 

Bridge 9-27;55 47 
Cat on a Ha Tin Roof 3-24.15 259 
Comedic Franalo -.10-25;55 .10-25; S5 15 
Diary of Anne Fronk .10- 5,15 37 
Deadfall 10-27;55 II 
inherit the Wind 421,'55 225 
Joyce Greaten Requests 

the Pleasure 10.10,'ss 32 
No Time for Sergeants 10-20,'55 20 
The Carefrcc Tree 1041;55 31 
The Hest Sct 10-24:55 16 
The Chalk Garden 10-26's5 3 
The Ilcasenly Twins rh- 4,15 3 
The Teahouse of the 

August Moon 10-15:53 563 
Tiger at the Gates ., 10- 3.'55 40 
Will Success Spoil 

Rock Hunter? 1043;55 21 
Witness for the 

Prosecution 12- 16,'54 374 
The Young and 

Beautiful 10- 1,'55 41 

MUSICALS 
Comedy in Music 10- 2,54 769 
Damn Yankees 5- 5:55 212 
D'oyly Carte 9-27,15 47 
Fanny 11- 4;54 420 
Maurice Chevalier 9. 20,'55 45 
Pajama Game 5. 13,'54 654 
Plain and Fancy 1.27.55 324 
Silk Stockings 2-24;55 291 
The Boy Friend 9.30.54 460 

COMING UP 
Highway Robbery .... 11- 7;55 
HUM of Rain la- 9.15 
The Vamp 11-10,15 

Comedy in Music 
Golden Theater, New York 

A revisit to the Golden Theater 
only proves why Victor Borge's 
one -man show, Comedy in Mu- 
sic," is the town's next- to-longest- 
run hit. In fact, it would be hold- 
ing the current long -run record, 
if Mr. B. hadn't knocked off for 
a couple of much- needed summer 
vacations. 

Of course, Borge is ,unique in 
his field, being the only man ex- 
tant able to spice superb ianistics 
with an impish sense of humor 
for a full evening of rib -tickling 
entertainment. Whether he is 
coughing This way thru "Liebe- 
straum, hoking up the 'Warsaw 
Concerto" or explaining his system 
of vocal punctuation, Mr. B. is 
always a master showman. Except 
for a moment's assist from his poo- 
dle, with his sole prop a concert 
grand, he puts on a comedy tour 
de force to completely beguile his 
customers. Which is likely why 
they have been flocking to the 
Goldes to the tune of 789 per- 
formances, 

This reporter hopes that his 
"Comely its Music" will still be 
there for a third birthday, come 
next October, Francis. 

Joey Carter 
Le Reuben Bleu, New York 

The room has a real sharp new 
show with fosse promising acts all 
making local debuts. Joe Carter 
bows in as a comic with plenty of 
personality, a fresh approach and 
a lot of original material. 

Also on hand are a new quintet, 
the Spellbinders, two personable 
gais and three lads. The group 
lives up to its billing, what with 
exceptional arrangements by one 
of them, George Wilkins, and a 
fine, original brand of harmony 

LEGIT 

'Twins' Unlikely to Be 
A Heavenly Success 

By BOB FRANCIS 
Albert Husson's comedy, "Les 

Paves du Ciel," is said to have 
been quite a Parisian success. This 
writer wouldn't know. Maybe it 
was very comical stuff in its original 
French. %%'hat he dom know, how- 
ever, is that an un- bylined adapta- 
tion of it, as presented by the The- 
ater Guild under the title of 'The 
Heavenly Twins," is quite unlikely 
to be a success at the Booth Tlaea- 
te:. 

ist. Husson's conceit, or maybe 
it's Isis adaptor's, has to do with a 
giddy Parisian matron who shoots 
her husband. or at least thinks she 
does. Her spouse makes a deal 
with some sort of celestial visitor 
who obligingly turns him into a 
grandfather's clock, so that he can 
watch his widow's subsequent di- 
does. For further complications 
there is the appearance of his 
gown son with a wife and an in- 
herited yen for bedroom antics. 
Just why the festivities are called 
"The Hravenls. Twins," the adaptor 
never succeeded in making clear 
to me, but it is all hectiuilly gay 
and sexy in the proper French farce 
tradition and seldom makes the 
slightest sense. 

Faye Emerson 
It does, however, give Faye 

Emerson an opportunity to look 
ravishing in a variety of handsome 
gowns by Helene Pons, and she 
evidently enjoys her romp as the 
festive widow. Jean Pierre Aumont 
firings all his well -known Parisian 
charm to the dual assignment of 
father and son, and there is a fine 
contribution from Caby Rodgers as 
the tmug wife, the only character 
ill the charade who enpcars to 
have some degree of sanity. Other 
competent performances stem from 
Drew Thompson as an amorous 
lawyer and Marcel Hillaire as the 
Heavenly visitant. 

Cyril Ritcharel has directed them 
all about as well as the vagaries 

p iiection on anything from a bal- 
lad to a touch of roch, 'n' roll. 
They have talent to which diskers 
could well take note. , 

Another newcomer. singer Tubi 
Reynolds, also contributes adlnir- 
ahly. She gets off to a slow start 
via self- billing as a folk singer, but 
picks up for a click finish with ex- 
cellent items such as "Ozark 
Talkie Blues' and a " Frankie and 
Johnny" specialty. She could be 
another personality to watch. 

Fourth on the list are Alan and 
Phylliss Sues, comedy song and 
patter team. The pair have some 
unusual and solid material, but 
press too hard on delivery. They 
get a little overpowering its a small 
room, but will doubtless smooth 
out with time. Bob Mayberry, ens- 
sees competently, and the Norman 
Paris Trio continues to cut the 
show excellently,. usual. 

r mincis. 

NIGHT CLUB 

Imogene No Jackpot in Vegas 
By ED ONCKEN 

First -nighters along the Las 
Vegas Strip came away from the 
opening of Imogene Coca's debut 
this week wondering why she ever 
left Sid Caesar, after witnessing a 
less than successful boy of one of 
television's brightest stars. 

In her Las Vegas debut, Miss 
Coca chose the Congo Room of 
Hotel Sahara, one of the biggest 
rooms on the Strip. The word 
traveled fast; for her second night 
the room was only half full. 

The diminutive star works with 
a trio -two guys and a gal -when 
she might have more profitably 
teamed up with a foil for her 
humor, which often falls flat under 
the circumstances. 

Her opener is a novelty pen-co. 

tattoo called 'The Show Múst Co 
On," followed by "Lover" in a sa- 
tire of a TV spectacular. One of 
her best bits is a pantomime piece 
in flickering spotlight, kidding the 
silent movies. 

One of Miss Coals favorite 
characterizations, the tramp, leaves 
the audience cold, as do a series 
of vocal numbers, including "Do 
It Yourself," "Wrap Your Troubles 
in Dreams," and I'm Biding My 
Time." She does somewhat better 
with a few characters she recreates 
from her "Show of Shows" 'IV 
series, such as Iter lords singer, 
her queen of the May, and her 
burlesque stripper routine. 

The show reaches an almost dis- 
mal point when Miss Coca goes 
into Rag Mop" and calls for au- 

dienee participation. The silence 
out front is thunderous. 

Summed up, the act is much 
too long -almost an hour. In fair- 
ness to Miss Coca, However, her 
brief flashes of genuine comedy 
demonstrate that the trouble is 
more with the material titan with 
the performer. Never has she 
needed Sid Caesar more. 

Briefly on the bill are the tum- 
bling Amin Brothers, who must 
embarrass the star by taking down 
top applause. 

Also briefly noted are the Sa- 
Harem girls of the chorus line who 
go thru a supposed gypsy routine 
that is indentifiable only by the 
music, certainly not by the cos- 
tumes or the dancing. Cee David- 
son ork backed. 

of the script permit and with a 
keen ear for pointing up some bits 
of sattey dialog. Eldon Elder has 
turned out a nice Parisian living 
room for them to play around in. 
I do not believe they 'll be using 
it too Iong. 

Pipe Dream 
Shubert, Boston 

Knowing the Rodgers and Ham- 
merstein faculty for fixing faulty 
shows, there can be little doubt 
that "Pipe Dream" will reach 
Broadway as a long -nun hit after 
its four -week blood bath here. 
This time the team has taken John 
Steinbeck's "Sweet Thursday," 
which doesn't come out as much 
of a story. But the old R and H 
magic is here in some of the songs, 
many of which, understandably, 
sound familiar. As it stands, this 
tale of shady ladies, bums and 
Cannery Row characters can take a 
deal of pairing and pepping. 

Most of what is wrong is just 
new shovitis, but it also suffers 
from run of the mill dances, only 
fair performers and sets that are 
quite ordinary. The attempt to 
&plicate the Pinza coup comes 
off less successfully here with 
Helen Traubel. Miss Tranbel can 
belt out Wagner, but these songs 
hit her in the wrong register. Bill 
Johnson and newcomer Judy Tyler 
are acceptable, but in spite of the 
snags. it will probably be a gold- 
plated "Pipe' that greets New 
Yorkers, Dewar. 

Red Buttons 
New Frontier, Las Vegas, Nev. 

TV funnyman Red Buttons, 
his return engagement on the Las 
Vegas Strip,-' bows into a new spot, 
the Venus Begin of the Nov Fron- 
tier hotel, after two mildly suc- 
cessful appearances at the Sands 
down the boulevard. 

The personable comic still pulls 
laughs, but some of his material 
could be funnier, and some he 
has used repeatedly in the past. 

The second spot on the show 
is taken by the Four Aces, who 
vocalize pleasantly, even too by 
now Vegas show-goers have har- 
monizing quartets appearing as 
spots before their eyes. 

The opening act is the versatile 
tapping Step Brothers, whose field 
is only slightly less crowded than 
the harmonizing clam. 

Music is by Garwood Van and 
his ork, Oncken. 

Paul Gilbert, Estelita 
Stotler Hotel, Los Angeles 

Paul Gilbert has 'em rolling in 
the aisles in his current Stapler 
stint. The versatile comedian kicks 
up his heels (literally) with a gusto 
in a routine that ranges from song 
to dance to juggling. The best num- 
ber, however, is still his "Medic" 
sketch. 

In this he platys a somewhat 
befuddled doctor who. sets the 
medical profession back 200 years. 
The bit itself is now almost 20 years 
old, but it still goes over well. His 
other material hasn't aged quite as 
gracefullly, and it definitely needs 
some brightening and sprucing up. 

Latin songstress Estelita bounces 
around the stage exhibiting a good, 
if not outstanding, voice. Her re- 
freshing personality, tito, more 
than makes up for any vocal lack, 
and she puts meaning into such 
things as Rendezvous at Night" 
and "La 111tcarelta," at the same 
time displaying a nice comic touch 
in pieces like "The Cuban Hill- 
billy." Spielman. 

when 
etritn9 ads } 

tier tad nwNja 
JHE BIILBOARDI 

www.americanradiohistory.com

www.americanradiohistory.com


16 THE BILLBOARD 

MUSIC -RADIO 
Communications to 1564 Broadway, Now York 36, N. Y. NOVEMBER 12, 1955 

Columbia Maps New A roach {FOURTH PIERCE 
P PP TRIPLE CROWN 

To EP 'Singles' Marketing 
Trade Watches Experiment Offering 
Incentive Prices to Ops, Dealers 

By IS HOROWITZ 
NEW YORK. Nov. 5. -A novel 

approach to the marketing of EP's 
has been mapped by Columbia 
Records, with the diskery soon to 
launch an all-out strive tif push 
sales of the big -hole package disks 
into the singles volume status. 

Behind the chive lies a basic re- 
evaluation of the place of EP's in 
the operation of a major diskery. In 
the opinion of manly leadesteno they 
never achieved the mass sales that 
was hoped for on their introduc- 
tion several years ago. 

Implicit in the Columbia cam- 
paign as well is the struggle of 
the majors to prop up singles vol- 
ume to their accustomed level, or 
failing that, to find a substitute 
mass seller. it is no secret that 
the inroads of independent labels 
have been particularly heat' in the 
last year or so. 

Columbia's approach, in es- 
seiner, is to cut the cost of "single' 
EP's to the trade on a large initial 
distribution, promote them with 
the saine energy and personnel de- 
voted to actual pop singles. and 
with this mining head start build 
heavier volume. 

Experimental Phase 
The campaign. due to run three 

to six months in its experimental 
phase, will embrace dealers and 
juke inox operators. If successful, 
it will be included as standard pro- 
cedure on all future EP single re- 
leases by the disker. 

Under the plan three new "sin- 
gle" EP's (nut containing material 
duplicating an LP issue) will be 
released November 15 at a Special 
introductory price to dealers of 65 
cents. Latter figure represents a 

'16 TONS' 

Ernie Diski 

Jumps to 3 

Top 10 Lists 
NEW YORK. Nov, 5.-Tennes- 

see Ernie Ford's "Sixteen Tons" 
platter jumped into the top 10 on 
three different Billboard popularity 
charts this week, marking one of 
the industry's insist phenomenal 
overnight sides success slurries. 

The Capitol disk (released less 
than three weeks ago and which 
didn't even show up in the top 25 
last week) is No. 5 on the pop 
best -seller retail chart; No. 7 on 
the most -played peep deejay list, and 
No 10 on the country and western 
retail best sellers. 

London Sued 

By MPH Corp. 
NEW YORK, Nov. 5. - Music 

Publishers Holding Corporation has 
instituted a suit against London 
Records for allegedly paying less 
than the statutory mechanical roy- 
ally rate on certain waxings. The 
Warner's publishing combine is in- 
sisting that the full 2 -cent rate 
per tune be paid. 

London, however, has said that 
it operated under an agreement 
that only 1/4 cents per tune need 
be paid on the platters in question. 

It is believed that tine hassle in- 
volves EP's, which according to 
general trade practice usually calls 
for the lower mechanical rate. The 
Warner's group, on occasion, has 
taken a stiff attitude with regard 
to special rates on the bonus plat- 
ters. 

25 per cent discount over the nor- 
mal EP dealer cost of 86 cents. 
Only one -shot orders will be hon- 
ored at the special price. with re- 
orders to go at the regular 86 cents. 

Sales supervision will he handled 
by DO; Linke, exec in charge of 
single records. and the diskery is 

gearing its effort in the hope of 
pushing nul 100.0(0 copies of 
each of the three EPS the first 
tine ?amyl. 

Tlm the lower dealer price twill 
enable dealers to market the EP's 
at 99 cents and still rack up normal 
profits, no consumer advertising is 
planned at the lower cost. In the 
normal course of events it is ex- 
pected that many dealers will 
charge the regular $1.49 for the 
bargain Ers. 

First Releases 
First three experimental EP's 

will feature the following talent 
and material: A package of tunes 
from "Guys and Dolls," with Rose- 
mary Clnrmey, Jo Stafford, Jerry 
Vade and Fraunkie Laine the chant- 
ers; a Noel Coward etching fea- 

taring his "blue" version of "Let's 
Do It"; a new set by Frankit' Lnine 
auld Buck Clayton, the latter front- 
ins a full band. 

Tradesters are due to wateb the 
Columbia experiment with close in- 
terest. For the past year and more 
nnajor diskery execs have given 
much thouglít to the EP (pies- 
lion, with some known to have con- 
sidered seriously reducing the price 
across the board to a suggested list 
of about $1. 

Others, it is known, have also 
explored the possibility of using 
the EP disk as a showcase for much 
new song material. and eveutn:ally 
using it as a substitute and replan,. 
ment for the traditional two -tune 

i 

single. 
\Choler or not the Columbia 

experiment will show the path to 
future diskery practice generally 
remains to be seen. In any case. 
it is seen as an aggressive approach 
by a major to vault the expected 
30,000 -or -so sale which is normally 
the lot of a hit EP. In only seat- 

(Continued on rage 1.56) 

INDUSTRIAL GIVING 

NEW YORK, Nov. 5.- 
Webb Pierce's recording of 
"Love, Love, Love" has 
brought the country singer his 
fourth Billboard Triple Crown 
award. Last week's country 
and western charts showed the 
record in first place in all three 
categories of best selling in 
stores, most played by disk 
joule, and most played in 
juke bnxe.. 

No other artist in either 
country, rhythm and blues or 
pop classifications has won 
more than a single triple crown 
award since the special honors 
were inaugurated earlier this 
year. Other records by Pierce 
which achieved the select dis- 
tinction were "More and 
More." "in tine Jailhouse Now" 
and "I Don't Care." 

'X' Adds Two: 

Judy Holiday, 

Prophet Jones 
NEW YORK. Nov. 5. -RCA Vic- 

tor's Label "X" subsidiary, which 
recently streamlined its operation, 
this week added two new artists, 
but cut its artiste list to 20. At 
its teak several months back, art- Disk Men Eye Gifts tats earls there n 11:red 44. 

The new talent signed are such 
varied stylists as legit -Film star Judy 

000 000 Huliclany :null the Detn» t preacher 
Prophet James J. Junes. Miss HoB- 

NE \V YORK. Nov. S. -A set of 
statistics compiled by Forinte 
magazine is inducing record com- 
pany execs to view the Chrishnas 
industrial gift business with mili- 
tant interest. 

The total volume of such busi- 
ness, according to Fortune, is in the 
neighborhood of $1,810,000,000. 
It is the firm opinion of the disk 
moguls that the' record industry 
hasn't begun to tap this market, 
and they intend to do something 
about it. 

According to the Fortune tellies, 

Fortune also determined that 
43.2 per cent of the Chrislrnas. in- 
dustrial purchasing is done at the 
retail level (this does not necessar- 
ily imply full list price), 30.5 per 
cent at the wholesale level, leaving 
22 per event which probably is pur- 
chased direct from the factory. 

Altho it is expected to take sev- 
eral years before phonograph rec- 
oils can become a major industrial 
gift item -and only then tiro the 

(Continued on toile 20) 

dam, who, incidentally, is the wife 
of Columbia- Records Masterworks 
director Dave Oppenheim, will cut 
an LP within the next 90 days, 
according to "X's" artists and reper- 
toire head, Jimmy Hilliard. Hil- 
liard will fl y to Detroit this month 
to record the TV prophet in spir- 
ituals and sermons. 

Hilliard returned to his New 
York headquarters this week after 
a three -week excursion to the 
Coast. There he recorded an al- 
bum with Ben Light and singles 
sessions with Gordon Jenkins, Louis 
Jordan and Helen Creco. 

industry's giving is in two cute- \/ 
greets. The first is gifts by industry T o u n g Gets Counsel to customers, and the second is 
gifts to employees. it has been de- 
termined th 
businesses 
customers. 
gifts to employees. "Household" 
gifts, which include records, rate 
third in the first or "customer" 
category, rond second in the "em- 
plo)ee` category. 

il and 2 

Specifically, records have been 
the No. 11 item within the house- 
hold group for customers, and the 
No. 2 household gift item for em- 
ployees. 

at 5B per cent of U. S. a a 
scud Christmas gifts to O n Anti-Trust Brief Sixty -five per cent give 

Bally Pinball 

Firm Goes Into 

Recording Biz 
CHICAGO, Nov. b.- Bully Man- 

ufacturing Company, the coin - 
operated amusement machine man- 
ufacturer and producer of the Lion 
television line, has entered the 
record business. 

Its first waxing will he released 
in January and will be oit a Bally 
label. 

Ray Maloney. president, said 
that the firm's disk activities would 
be handled by the Bally Recording 
Corporation, 203 North Wabash, 
Chicago, a newly organized sub- 
sidiary. 

The first record will feature Lou 
Breese and bis orchestra -the songs 
"Robert E. Lee" and "Mexicali 

(Continued on page 149) 

NEW YORK, Nov. 5.-Barney 
Young music man of many inter- 
ests, has retained legal counsel to 
prepare and file a reported $7,500,- 
000 treble damage, anti -trust action 
against major licensing organiza- 
tions and broadcasting networks. 

The pending action came to light 
this week on the heels of Youngs 
tilt with execs of the American So- 
ciet of Composers, Authors and 
Publishers at the Society's annual 
meetinghere last week. In the past 

oung also figured in a ' g 
battle with Broadcast Music, Inc., 
finally settled with Young's Life TWO PLACES AT ONCE! 
Music exiting the licensing org. It 
is also known that since the Life - 
BMI fracas, Young has unsuccess- 
fully sought to peddle a unilateral 
licensing deal to the networks. 

Youngs hassles with BMI and 

ASCAP. the latter involving his 
ASCAP affiliate Gem Music, stem 
from charges than Young had-per- 
fected the fine art of grabbing off 
Performances enn relatively few stá- 
tinns which sennehow were stra- 
tegically located in logging areas. 
ASCAP, and BMi earlier, balked at 
projecting these logs as an indica- 
tion of over -all performances, and 
paying off accordingly. 

Young on the other hand, has 
(Continued ont page 20) 

Capitol Sales, 

Merchandising 

Post to Dunn 
HOLLYWOOD, Nov. 5. - The 

appointment of Lloyd Lunn as 
vice- president in charge of the 
sales and merchandising divisions of 
Capitol Records, Inc.. was an- 
nounced here this week by Glenn 
Wallichs, president of the com- 
pany. 

In his new assignment. Dunn, 
who has been vice- president of the 
merchandising division. also as- 
sumes responsibilities in the tlis- 
tribunting organization with J. K. 
Maitland vice. president and na- 
tional sales manager of CROC, 
reporting to him. Capitol executives 
who will cat' a to report to 
Dunn include merchandise man- 
ager Gordon Fraser Lou Schurrer, 
advertising manager. and Arthur 
Duncan, manager of market re- 
search. 

Dunn has served Capitol in an 
executive capacity since he joined 
the company five years ago. prior 
to which be was active in the ad- 
vertising agency and publishing 
fields. 

Capitol executives this week (4) 
hosted the Rt. Hon. Lord Braba- 
non, of Tara, member of the hoard 
of directors of Electrin- is Musical 
Industries, Ltd., in this country 
for a brief visit. 

Decca Signs 

C. &W. Artists, 

Ups Albums 
NEW YORK, Nov. 5. -Decca 

Records, rifling full tilt in the coun- 
try and western field, lias signed 
a flock of additional artists and is 
stepping up its output of album 
material. 

Recording chief Paul Cohen has 
acquired Roy Acuff, host recently 
with Capitol; Jimmy Wakeh, from 
Coral; jimmy and Johunj, two 
brothers known from the 'Louis- 
iana Hayride" anti formerly "with 
Ciscos Records; Kenny Roberts, 
who has had sicles with Coral and 
Dot previously; vocalist \t5sndy 
Mercer, currently appearing on 
WLS, Chicagò; Red Carrent, for- 
mer RCA Victor artist; Billy \liane, 
from California; Roy Musky. of 
Atlanta, and Bobby Rebus, from 
Bloomington, Ind. 

Meanwhile the disker-, which 
has been pacing the c.tvw. field 
for a long time, has stepped cup its 
release of album material. In the 
past two weeks 12 -incli disks have 
been released by Webb Pierce, 
Jimmy Davis and Martin Grady. 
The three followed closely the re- 
lease of the lalfers clew. "Dame- 
0-Rama" series. seven 10 -inch 1.P's 
of country dance music. 

Cadence Launches 
'Pre -Tested' Disks 

NEW YORK, Nov. 5.- Cadence 
Records is inaugurating a new 
streamlined deejay service designed 
to give the bulk of deejays across 
the c »entry "pre -tested platters." 

The label's sales manager, June 
Delaney, has pared Cadence's dee- 
jay list down to 800 key jocks, who 
will receive all releases first. 1f a 
record shows signs of happening 
after initial exposure on the 800 
shows, then Cadence will send Ilse 
"pre -tested "' disk to 1,800 other 
deejays. 

DJ's 'Me First' Interview 
Attitude Rips Artists Apart 

NEW YORK. Nov. 5. - Doing 
the personal appearance bit on 
deejay shows has been getting so 
rough lately in some cities that 
many record artists are beginning 
to think the extra plugs aren't 
worth the headaches. 

The green -eyed monster is the 
big problem in most cases, with 
the pour artist often caught be- 
tween two competitive spinners of 
equual stature who insist on book- 
ing the performer "first" on inter- 
views and record hop guest shots. 

The problem doesn't loom par- 
ticularly large in New York City, 
where interviews are usually held 
to a minimum anyway, and the 
small towns are usually so starved 

for any kind of in- person chats 
that they don't quibble over order. 
of succession. 

In such cities as Detroit, Pitts- 
burgh and Boston, rho, the who- 
has-whom-on-first problem is de- 
veloping into a real popularity 
hazard for record personalities. 

Hub Problem 
' For instance, one of Boston's 

most hsfluentiul deejays, Bob Clay- 
ton, WHDH, reportedly refuses to 
interview an artist at all, unless he 
gets their first local interview, 
thereby causing no little incon- 
venience at times route -wise, since 
Clayton has an afternoon- show, 
and artists arriving at night or in 

(Continued on page 20) 
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Criterion Sets 

Deal Involving 

Sistine Choir 
Recording Rights 
To Music, Tapes 
Acquired From ITP 

HOLLYWOOD, Nov. 5. -Re- 
cording rights to the music and 
tupes of the famed Sistine Choir 
were acquired this week by Cri- 
terion Records from International 
Television Production, Inc. Mitch 
Hamilburg, representing the TV 
firm, handled negotiations with 
Mickey Goldsen, president of Cri- 
terion. 

Tapes were culled from the 
sound tracks of two films, "Christ 
Is Bum" and "Christ Is Risen," 
produced in St. Peter's Cathedral 
and the Sistine Chapel in the Vati- 
can. Both films are slated for earls 
release on television and general 
theatrical exhibit j,,. 

Culdsen disclosed plans to re- 
lease selections of the Sistine Choir 
on a 12 -inch high fidelity LP im- 
mediately. Package will be dis- 
tributed nationally and in Canada 
tiro independent distributors at a 
$5 list. 

Bidding for the material uas re- 
ported to hare been exceptionally 
high. with several major companies 
involved. Project was sanctioned 
and authorized by Vatican officials, 
with the Capella Musicala Ponti- 
fica, the_nfficial organization which 
controls the choir, slated to receive 
regular artists royalty on sales of 
the album. 

Editing and documentary com- 
ments are being handled by the 
Gregorian institute of America, 
Clifford A. Bennett. president. Dr. 
Edison Von Ottenfeld assisted in 
the project and J. Robert Carroll 
penned the liner notes. 

Coldsen meanwhile continues his 
activity in the publishing field and 
as an independent producer of both 

(Continued on page 20) 

Exam Inches 
Cleffers' Suit 
Toward Court 

NEW YORK, Nov. 5. -The 
$150,000.000 anti -trust suit brought 
by 33 songwriters against Broad. 
cast Music, Inc., moved one small 
step closer to the courtroom this 
week when another BMI exec, Bob 
Sour, took the stand in pre -trial ex- 
amination. B\II's Carl Haverlin and 
Bob Burton have already been sub- 
jected to questioning by the 
cleffers' attorney John Schulman. 

The suit. launched a couple of 
years ago, may not actually reach 
court for many more months, in the 
opinion of trade observers. During 
an earlier phase of pre-trial exams 
all 33 songwriters were questioned 
by BAH attorneys, 

Defendants also include the 
broadcasting networks and their 
affiliated diskeries. The suit charges 
conspiracy to prevent full exploita- 
tion of the writers' copyrights. 

Decca States- 
Earnings Up 

NEW ' YORK, Nov. 5.- Consoli- 
dated net earning' of Decca Rec- 
ords, luir., for the nine months 
ended September 30. 1955, are 
up. The earnings, including those 
of its subsidiary, Universal Pic- 
tures Company, amounted to 
$2,410.26.1. This is equal to $1.50 
per share on 1,602,501 outstand- 
ing shares of capital stock. 

In the corresponding period of 
1954, Decca reported earnings of 
$2,272,602, -equal to $1.42 per 
share on 1.602,501 shares of capi- 
tal stock then outstanding. 

On September 30, 1955, Decca 
owned 718,585 shares of Universal 
common, representing 71 per cent 
of the motion picture company's 
outstanding common stock. 

NEW CHART TO 
LIST 'TOP 100' 
FOR Dl SHOWS 

NEW YORK, Nov. 5. -The 
Billboard this week inaugu- 
rates a new record chart, "The 
Top 100," aimed at furnish- 
ing more detailed, information 
for disk jockey programming. 

This listing of 100 pop ree- 
ord sides will be tabulated 
each week from the many 
hundreds of replies to regular 
dealer, juke box operator. and 
disk jockey questionnaires. It 
represents a combined report 
on sales and plays from all 
three user categories. 

Dealers and juke box oper- 
ators are cautioned that 'The 
Top 100' makes no claim to 
being a buying guide. The lat- 
ter function is already sewed 
by best seller charts, beat buys 
and coming -up- strong features. 
The Top 100, on the other 
hand, does furnish informa- 
tion on newer records just be- 
ginning to win action in the 
field, whether or not the d isk- 
ings eventually move up into 
the best selling or most played 
ranks. 

Victor Signs 

Candoli, Levy 

And Montrose 

BUSINESS INVOLVEMENTS 

NEV 1` YORK, Nov. 5. - RCA 
Victor's jazz department this week 
came up with signed artists con - 
tracts for Conte Candoli, Lou Levy 
and Jack Montrose, bringing into 
the fold three West Coast jazz 
names who reportedly had been 
inked by other labels. 

Jack Lewis, jazz artists and 
repertoire chief and a man of ac- 
tion, made a two-day round -trip 
to the Coast last week to accom- 
plish the coup as first step in a 
campaign to lock up the West 
Coast school. 

Candoli, a, trumpeter who pre - 
viously cut for Bethlehem, became 
available when it was learned that 
the latter diskery had failed to 
clear his contract will. the Ameri- 
can Federation of Musicians, ac- 
cording to Lewis. Pianist Levy 
and arranger- saxman Montrose had 
been reported as signed by At- 
lantic, which several months back 
snared Shorty Rogers out of the 
major's fold. 

This week also, Lewis commis- 
sioned clarinetist - pactee Tony 
Scott to write a ackage of origi- 
nal jazz works for the diskery's 
proposed Jazz Workshop series. 

The disken' also issued orders 
to record all' future jazz sessions 
binaurally as well as monaurally. 
The dual procedure has been in 
effect for some months in Victor 
class :cal recordings. 

Get Your Price and Get Out 
Or Suffer Jazz Complexity 

it BILL SIMON 
NEW YORK, Nov. 5.-Jazz, al- 

tho it zurrently is riding at its ali- 
tfine market peak. is a many- 
splintered thing. To sunrise, let 
alum, get rich in the field, it's 
bermin; .at accepted fact that a 
record company, an impresario and 
even an individual musician has to 
tie tlm splinters into a neat bundle. 

To put it more directly-you 
gotta sew up the angles or, as 
some are inclined to do, get your 
price and get out. 

Actually, what is taking place 
is more and more overlapping 
and/or doubling of functions such 
as recording, management, promo- 
tion, booking, production and pub- 
lishing. 

With barely an exception, a re- 
spectable hwak of cash can buy 
any indie jazz label on the mar- 
ket, from Norman Jim. on down. 
That's how current competitive 
conditions have affected the indie 
proprietors, most of whom en- 
tered the business originally be- 
cause they liked the environment 
and the ',mina of jazz. Instead, 
they find themselves performing 
many business functions beyond 
their ken and their taste. 

Competition is keen for artists' 
services, for distribution and for 
air play. The better bargaining 

power of the major labels and 
angle -conscious indies has put the 
smaller outfits in the position of 
having to discover new talent, but 
once they get same, they don't 
have the proper resources to pro- 
mote them into profitable entities. 

One acute problem among the 
indies today is price. Where once 
you could buy only jazz on the 

CoI'bia Model 
Lists at $199 

NEW YORK. Nov. 5.- Columbia 
has placed in limited production a 
new phonograph model. coining 
a suggested list of $199.95 and 
slated for initial shipments to the 
field November 15. The unit, 
tagged Afudel 435, will serve as the 
"prestige" item in a phono line 
which now numbers 11 units rang- 
ing in price from 119.95 to the 
new high of $199.95. 

Components of the 28 -inclu con- 
sole are essentially the same as 
those used in the Model 428, and 
include a three -speed, intermix 
changer. dual Ronette cartridge 
wills diamond stylus for micro- 
groove and an eight -inch speaker 
with electrostatic tweeter. Cabi- 
net features provincial styling. 

FENWICK TESTS 

How Do You Rate 
Vs. British Clerks? 

NEW YORK, Nov. 5. -The Brit- 
ish may very well have the braini- 
est record clerks in the world, if 
the girls who work at His Alaster's 
Voice, the Gramophone Company, 
Ltd., London, are at all representa- 
tive of the. average English disk 
sales staffer. 

As reported in a recent Billboard 
story (October 8), George M. Fen - 
wick, who heads up record retailer 
operations of Electric Musical In- 
dustries, Ltd., and manages the 
Oxford Street record store, employs 
only fer clerks. The have to pass 
a nine -month of training, 
including mont ly exams, to qual- 
ify. 
A few of the test questions used in 
Fenwicl:'s monthly exams follow 
and U. S. record sales people (ant 
their bosses, if they dare) can check 
their knowledge of the music busi- 
ness against their British counter- 
parts. 

How many Piano Sonatas did 
Beethoven write? Hose many Sym- 
phonies did Haydn write?' Who 

wrote "Bclshazzar's Feast?" What 
is "The Well Tempered Clavier ?" 
What is Chahriers most famous 
work? List as many recordings of 
Beethoven's works as possible. 
Quote numbers. 

State the sales points for record- 
ed tape. What is contained in the 
large window on the left as you 
le:.ve these showrooms? In which 
catalogs are the following to be 
found: "Albert Schwetizer Plays 
Bach," "Mass of Life" (Delius), 
"Salad Days," "Doromagaard Song 
Recital," "Wedding in Paris" (com- 
plete). 

List as many recordings as pos- 
sible of Braahms' works. Quote 
numbers. Name one LP and one 
single record from this month's 
lists that you have enjoyed. Hose 
would you introduce them to your 
public? List six records suitable 
for a party. Not dance music, but 
those likely to encourage a mood 
of gaiety. List as many accessories 
as possible, with prices (including 
needles). 

MUSIC AS WRITTEN 
PHIL KORNHEISER TO 
HEAD 'TUNE -DEX' .. . 

Phil Komheiser this week was 
signed to head uy George Good. 
win s "Tune -Des sen =te, which 
provides stations and artists with 
card -file sized copies of Imes -both 
lyric and melody line. The veteran 
music man has in the past been 
associated with several of the large 
standard firms, including Leo 
Feist, and more recently E. B. 
Marks. His son Sidney Kornheiser 
is currently professional manager of 
Marks, while another son Bob is 

promotion director of Cadence 
Records. 

MILLER OFF ON 
VICTOR PROMOTION ... 

RCA Victor Promotion Manager 
Bernie Miller will leave for Detroit 
Wednesday (9) to organize and pro- 
mote the diskery's big open house 
recording session which will be 
held November 13 at the Detroit 
University Field House (The Bill- 

board, November 5). Miller, a 
quick man with a gimmick, devised 
the teen -ager promotion. 

FLANAGAN BAND 
ON 23 -STOP TOUR ... 

The Ralph Flanagan orb heads 
out next week in a tour of 23 one - 
nighters in 26 days. Altho 10 of the 
dates are slated for Texas, the tour 
will cover six States in all, with 
stops skedded for ballrooms, college 
functions and Naval and Air Force 
bases. 

THORPE HOSPITALIZED 
DUE TO FALL .. . 

Jerry Thorpe, RCA Victor's press 
chief, was taken to the New York 
Hospital last week following an 
accident in his apartment. Thorpe, 
who has been recovering from an 
eye operation, was moving furni- 
ture when he fell, breaking several 
ribs and suffering a mild skull 
fracture. He'll remain in the hos- 
pital for another week. 

NAHM REGIONAL 
MEET DATES SET ... 

National Association of Music 
Merchants has set dates for its up- 
coming regional conferences as fol- 
lows: Northwestern-San Francisco. 
February 13.14; Southeastern-At- 
lanta, February 27 -28; Southwest- 
ern-Oklahoma City, April (date to 
be announced later). 

ENGLISH PUBBER 
BUYS 'UNKNOWN' ... 

Redd Evans has sold the British 
rights to his firm's ditty, "Jimmy 
Unknown," to the English publisher 
Sydney Bron, who reportedly has 
slated No. 1 plug treatment for the 
song in December. "Unknown" has 
been cut here by Doris Day on 
Columbia, and a Victor slicing has 
also been scheduled. 

New York 
Milt Gabler, Decca a.drr. chief, 

has re- signed vocalist Jeri Southern. 
(Continued on page 20) 

premium -priced specialty labels, 
today you can get it anywhere 
and at regular pop album prices. 
Most of the artists who appear, 
for example, on a $4.95 LP can 
also be obtained on another label 
at $3.98. And most of the jazz 
indies are stuck with sizable cata- 
logs of 10 -inch LP's fu a market 
that rapidly is going 12 -itch. 

Conversion costs to many such 
outfits are staggering, considering 
that remastcring and repackaging 
and even additional sessions usu- 
ally are required. 

Tite disk producers who used 
to enjoy life plotting sessions with 
musicians over a glass of brew 
at Charlie's today spend most of 

(Continued on page 20) 

Disney Studios 

Kick Off Label 

With Four Tunes 
HOLLYWOOD, Nov. 5. - Tho 

it's only an experiment at the out- 
set, the %Volt Disney Studios this 
weak entered the disk business 
with a label of its own, Disneyland 
Records. 

First ptuekage is a 45 r.p.m. EP 
albwn featuring four hures from 
Disney television shows, and is 
titled "Player Piano Music" from 
the Wonderland Music Store in 
Disneyland. According to Jimmy 
Johnson, vice- president in charge 
of the Disney Music Division, 
plans calf for the future release of 
additional teleshow music to be 
by QRS Piano Roll Company, New 
York. 

Johnson also disclosed the up- 
coming release of a 10 -inch LP 
featuring Frances Archer and Bev- 
erly Cile in Stevesoui s "A Child's 
Carden of Verses." Both artists 
have been inked to recording con- 
tracts, along with 2L juveniles ap- 

(Continued on page 20) 

GRAZIANO 

Kolsky Near 
On Half of 
Rama Buy 

NEW YORK, Nov. 5. -A deal 
seas virtually set this week for 
George Goldner, owner of Tico 
and Rama Records, to sell a half 
interest in the latter label to Joe 
Kolsky. While negotiations were 
in process, Rama came up with a 
contract for the recording services 
of former middleweight fight 
champ Rocky Graziano. 

Kolsky is the brother of Phil 
Kahl, partner with jazz impresario 
Morris Levy In the Kahl, Plane- 
tary and Patricia music publishing 
firms. Goldner denied, however, 

(Cont d on pace 20) 

Nan Regains 
Lost Chord 

NEW YORK, Nov. 5. -RCA Vic- 
tor this week signed vocalist Nan 
Wynn to an exclusive contract and 
rushed out her first release, two 
cover sides, in record time. 

Miss Wynn, one -time vocalist 
with the lute Hal Kemp, also cut 
several sides for Victor in the early 
'40's. Later she was the singing 
voice for Ida Lupino in "Road- 
house," for Jeanne Crain in "State 
Fair" and for Rita Hayworth in 
several flicks. However, removal of 
a tumor severed a facial nerve and 
the thrush was unable to use her 
voice for five years. 

Reportedly there is no medical 
explanation for her recovery, and 
Victor flacks intend to give her 
story a big ride. 
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Victor's PMS 

Names Trifero 

Sales Manager 
NEW YORK, Nov. 5. RCA 

Victor this week extended the di- 
vision between its singles and pack- 
age divisions thru its field forces 
arxosa the .country. Simultane- 
ously, the diskery brought in John 
G. Trifero, formerly Cleveland area 
field man, to become sales man- 
ager for its Personal Music Service 
plan 

The Victor- designated "promo- 
tion men," who will work on 
singles exclusively, are: W. T. 
Baker, Kansas City; S. F. Esgro, 
Memphis; R. S. Krueger, Detroit; 
B. F. McCue, Chicago; T. R. 
Moseley, Los Angeles; S. O. Pe- 
rug, New York; J. D. Wallace, 
Philadelphia. 

The "field sales representatives," 
who will deal only with packages 
are: F. J. Adlard, Dallas; M. M. 
King, Kansas City; M. B. Kirk, 
Los Angeles; W. H. O'Dell, Cam- 
bridge, lass.; G. L. Parkhill, Chi- 
cago; G. H. Prutting, New York; 
F. T. Ryall, Atlanta. 

Trifero's promotion to the na- 
tional office leaves the Cleveland 
spot open temporarily. 

Phonotapes Gets Rights 
To Philharmonia Catalog 

NEW YORK, Nov. 5.Phono- 
tapes, Inc., has acquired the tape 
rights to the Philharmonia disk 
catalog. Its initial release from the 
pool of material on pre -recorded 
tape will be three reels featuring 
the Stuyvesant String Quartet. 
They will be issued under the 
Phonotapes- Sonore label. 

The tape firm also has the rights 
to the entire Folkways Records 
catalog as well as to masters ac- 
quired independently. 

CONVERTS POPS 
TO OPERETTAS 

NEW YORK, Nov. 5. 
Charles H. Hansen, publisher 
of "educational" editions for a 
large variety of publishers, has 
launched an experiment con- 
verting pop songs into grade 
school operettas. 

In line with this, Hansen has 
commissioned writer -arranger 
Jimmy Leyden to expand such 
numbers as "The Ballad of 
Davy Crockett" and "Yellow 
Rose of Texas" into 15- minute 
musical playlets. For "Crock- 
ett," Leyden also is interpolat- 
ing several original songs. 

Wayne Signed to - 

Score New Burly 
Musical for Stem 

NEW YORK, Nov. 5. Com- 
poser- conductor Bernie Wayne this 
week was signed to write the score 
for the upcoming Broadway musi- 
cal "Di. Muz Be Der Pine." Show 
is the brainchild of Wemar Music 
topper, George Wiener, who will 
be producer. It may mark the 
first time the music for a major 
Stem offering has been cleared 
thru Broadcast Music, Inc., with 
which both Wayne and Wiener 
are affiliated. 

The musical was scripted by 
Howard Liss and Eddie Davis, the 
latter of whom co-authored books 
for "Follow the Girls" and "Ankles 
Aweigh." Acting as co-producer 
and casting director will be the 
erstwhile Billboard nightclub - 
vaude editor, Bill Smith, who now 
operates his own talent -manage- 
ment and booking office. 

The show takes its title from 
the punch line of a famous burley 
skit, and is steeped in the tra- 
dition of that classic art. Setting 
for the story is burlesque of the 
1920's at the time when 

WNEW DATA 

indie Notes 
'Smarter 
Pop Trend 

NEW YORK, Nov. 5. A grow- 
ing sophistication of pop musical 
tastes evinced Itself this year in 
the New York listening area, ac- 
cording to Jack Grogan, program 
chief of WNEW here, one of the 
country's leading Indies. 

For example, Grogan points out 
that deejays Art Ford and Bill 
Williams, who lean towards the 
spinning of more sophisticated ma- 
terial Cole Porter oldies, foreign 
imports, etc. rather than concen- 
trating on artists in the top 10, 
have both acquired more air -time 
and increased their ratings sub- 
stantially in recent months. 

Ford's current Pulse rating for 
his afternoon slot is running 28 
per cent ahead of last year, while 
Williams has chalked up a 68 per 
cent Pulse rating increase over 
1954 for the 8 to 9 p.m. seg of 
his nightly show. 

Meanwhile, Jerry Marshall on 
his "Make Believe Ballroom" shows 
both afternoon and evening has 
made .a significant move towards 
establishing a closer relationship 
between the dealer and the dee- 
jay, ayy, via his new "Double C -Dou- 
ble D" (Cross Coupler Disk Data) 
gimmick. Every week Marshall 
devotes a 15- minute seg to an in- 
terview with a local record retailer, 
with the chatter spotlighting the 
dealer's opinion of canent record 
trends, and pushing the idea that 
listeners should go out and buy 
records, as well as listen to them 
on the air. 

were starting to steal the spotlight 
from the comics. 

With approximately 50 per cent 
of the required capital reported 
in the till, negotiations are said 
to be under way with several name 

NEW HEADACHE 
FOR MUSICIANS 

NEW YORK, Nov. '5.- 
There s no end of trouble for 
musicians. Machines take their 
jobs and agents underscale 
them. Now they'll get it in the 
neck from the kiddies. We 
have a communique that 
maestro Hank Sylvern has per- 
fected a miniature accordion 
"that gives the effects of a 
full orchestra and can be 
played by a four -year -old." 

Lengsfelder, 
Stoner Fuss 
Moves Ahead 

NEW YORK, Nov. 5. The run- 
ning battle between Hans Lengs- 
felder and Mickey Stoner, members 
of the American Society of Com- 
posers, Authors and Publishers, 
moved forward this week. Lengs- 
felder, believing he has been 
libeled by Stoner's accusations, 
served the latter with a subpoena. 
Meanwhile a committee for the 
defense of Mickey Stoner was or- 
ganized, with Bernie Baum and 
Dick Thomas as co- chairmen. The 
subpoena is answerable in Supreme 
Court, Westchester County. 

The hassle between the two, last 
reported in The Billboard Septem- 
ber 10, involved differences of 
opinion over the Society's distribu- 
tion methods. In the allegations, 
Lengsfelder felt he had been 
libeled. 

Baum and Thomas issued a 
statement that Lengsfelder's legal 
action came as a surprise to Tin 
Pan Alley, and that a spontaneous 
movement had grown to collect a 
fund to defray Stoner's legal ex- 
pense. It was reported that a de- 
fense committee was also being 

Coast. 
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DISTINCTION 

Music Men 
Endorsing 
Shoes, Booze 

NEW YORK, Nov. 5. The rec- 
ord fraternity, apparently not con- 
tent to sit back on its laurels, is 
restlessly moving out into other 
fields. 

Mitch Miller, Columbia Records' 
pop artist and repertoire head, for 
example, was identified with the 
shoe business this week. Even while 
vacationing in sunny Bermuda, 
Miller was quoted as saying, "Thom 
McAn, I'm your manl" via a 1,500- 
line ad for the shoe company in 
Thursday's (3) New York Times. 
It's also known that "The Beard" 
recently gave his indorsement to 
the Heublein Company, a manu- 
facturer of prepared cocktail mixes. 

This follows on the heels of the 
recent naming of Art Talmadge, 
Mercury Records a.&r. chief, as a 
Calvert "Man of Distinction." It's 
understood, too, that the same title 
will shortly be bestowed on Lew 
Chudd, ISnperial Records topper. 

Abbott & Fabor 
Change Distribs 

NEW YORK, Nov. 5. Fabor 
Robison, chief of Abbott and Faber 
Records, Coast -based diskery op- 
eration, has made a number of 
changes in his distributor set -up. 

In New York both liget, for- 
merly with Cosnat, have been 
placed with Alpha. In Charlotte 
N. C., Abbott has been switched 
from Mangold to F. &F. In Balti- 
more, Abbott has moved from 
Mangold (not the same as the 
Charlotte firm) to General Dis- 
tributing Corporation. In Cleve- 
land, Fabor has switched from 
Cosnat to Benart. Latter already 
has the Abbott lure. 

WORLD'S EXTRA HEAVYWEIGHT CHAMPIONSHIP FIGHT 

EXCLUSIVELY ON ABC -TV WEDNESDAY, NOV. 16, 7:30 P.M. 

VIA DISNEYLAND 

DAVY CROCKETT 
KING OF THE WILD FRONTIER 

FESS PARKER 

6' 5" 
210 lbs. 

FESS PARKER 
III Hayes 
Tanes,ee 

xrnN Ferd 
Tho inters 
Stave Allen 
O.. Drake 
B un Ives 

VS. 

No Holds Barred 

Song Vs. Song 

"BALLAD OF DAVY CROCKETT" 
Commercial Recordings as of 11/1/55 

Fred Warina L 
PennsYlvanrtns 

SandDleers LI6 
M. Mlller Orth. 0.19) 

TLA,B OOLDEH 

COLUMBIA 40449 
CADENCE 1254 
CAPITOL x056 

COLUMBIA Je-732 
CORAL 41Jü 
CRICKET C -51 

DECCA 2.23 
DECCA 

Ruety Draper MERCURY 70555 
James Brown MOM 11.1 
The Veices M RCA VICTOR 

Waller Schumann 30/41 -4041 
The Sons of the IVlctor) BLUEBIRD ion.rs BY /WBY -]S 
Vlneent Lepes L WAL DO RP 74]13; 

MN Orc Matra FMJ3f 1; MHS19 
1SOW 

Jack Richards BROADWAY 244 -A 
Tex Stewre BELL 1.1 
P layer Piano Music DISNEYLAND 

EP 1001 
Mac Wiseman DOT 1I. 
6111 Rut/ GATEWAY 1111 
Jack Andrews L NOL LYWOOD 
Rhythm Boys gECORDINO 

GUILD ]001 -A 

COLUMBIA HAS THE 

Hirt A Popgin PARADE 7e10A 

Scotty MacGregor PLVMOUT1t 
-1oo-v, n4, n 

Prom Orchestra PROM 11.A 
M. Salinas RUSSELL 1528 
The Rhythms . TOPS R -254 
Norm Johnson ROLLER TONE 

RTISO4S 
Harry Coeper KlLIT-RONDO 

R)01, Rü/701 
6111 Nart wllh RECORD OUILD OF 
MeunrtlMan AMlRICA 

Jimmy Care 
Loren Bunke Orth. 
DAVY CROCKETT 

MAMBO 
In1na Flald Trio 
DAVY CROC KETT STAR 743.6 

POLKA 
Ted Loeh Orth. 

RINK 144, 
SPARKLE 12101 
FIESTA 45A19 

Parodies 
THE BALLAD OF 
DAVY CRl WCUT 

Homer d. Jethro 

;ZIT.; 

CROCKETT 
Mickey Natx 

RCA VICTOR 
10/4741711 

CAPITOL 13754 

PANCHO LOPEZ REAL 1301 -A 
Lato Guerrero 

MIKE FINK 
KING OF THE RIVER 

6' 4" 
230 lbs.. 

"KING OF THE RIVER" 

Commercial Recordings as of 
11/1/55 

(Mike Fink's Song) 

FESS PARKER COLUMBIA 4 -40568 

Cavo. Bruns and HANSEN 102 
Tommy Cole 

Lou Monta RCA VICTOR 
20/47 -5246 

Sons of the Pioneers RCA VICTOR 
20/47 -6276 

Golden Chorus Cr LITTLE GOLDEN 
Orchestra D -238 

COMPLETE STORY OF THIS EPIC BATTLE ON RECORDS. 

DAVY CROCKETT & MIKE FINK ON 45EP-B2073 AND 78 RPM j -261. 

DAVY CROCKETT'S GREAT KEEL -BOAT RACE, 78 & 45 SINGLES. 

DAVY CROCKETT AND THE RIVER PIRATES, 78 & 45 SINGLES. 
,,Walr Disney Produ4tions 

JEFF YORKE 
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IFOR CHRISTMAS 

New M -G -M 
Rebellion' a 
Plush Item 

NEW YORK, Nov. 5.-One of 

Ithe new packages produced in time 
for the Christmas trade is M -G -lot's 
"The Rebellion -The Tale of the 
Confederacy," by Larry Miller. 
Miller, known as the Rebel Bard, 
worked on the project for four years 
and commissioned John Fulton to 
paint 12 full -color reproductions 
illustrating the different episodes 

Idepicting 
the history of the Con- 

federacy. The M -G-M package 
contains reproductions from the 
original oils by the artist. The pack- 
age retails for .$10. 

Artists featured include Marian 
Primont doing prologs, with leg- 
ends by Victor Jory. Musical tal- 
ent includes soprano Sylvia Alan, 
baritone Richard Botton, the Alan 
Holmes Symphonic Group and the 
Mandeville Singers, with music ar- 
rangement by Vittorio Rieti. 

Miller's episodes include such 
key historical events as "Gettys- 
burg," "Emancipation," "Appom- 
malox," "Assassination," "Recon- 
struction," etc. 

Much of the tale is told in verse, 
with Miller following both the 
legend" of the Confederacy as well 
as the true historical pattern. Pro- 
duction is excellent. reaching 
heights of poignancy. In brief, it's 
a patriotic document which should 
have a continued sale in the educa- 
tional field as well as in better 
stores. 

'Rock' Fracas 
Moves Closer 
To Courtroom 

PHILADELPHIA. Nov. 5. -A 
raging feud between top local song 
publishers over the title rights to 
Bill Haley's hit song, "Rock Around 
the Clock," moved closer to a court- 
room battle this week after Myers 
Music Company denied charges 
made by a rival publisher that they 
had "lifted" the music to the "rock 
and roll" hit from another song. 

Replying to reports that the 
Gotham Record Company might 
institute a $100.000 legal suit 
against Myers Publishing Company, 
charging copyright infringement, 
Attorney Edward D. Werblun, of 
Myers. stated the "Rock Around 
the Clock" was written by Max 
Freedman, a free -lance composer 
and songwriter who sold the song 
to Myers. Attorney Werblun added 
that the charges of song theft by 
Gothain Records was "ridiculous." 

'This Joint' 
Ivan Bailan. an executive of 

Gotham Records, charged earlier 
that "Rock Around the Clock" was 
lifted from a song written by Phila- 
delphians D. Wendell Keene, Doc 
Bagby and Harry Crafton, who 
titled their song "Rock This Joint." 
The original song was published 
by Gotham Records in 1948. 

Werblun contended that Gotham 
Records had no claims whatsoever 
on title rights to the new song. 
Dismissing charges macle by 
Gotham Records regarding the 
similarity between the two songs 
as "absurd." Werblun noted that 
both records involved in the dis- 
pute had been made with Bill 
Haley doing the vocalizing. 

"Naturally, there would be some 
similarity between the two rec- 
ords," Werblun said, "since the 
same 'singer did both records using 
the same style of singing." 

NEW 175.111;. -Nov. Deejay 
Bill Randle (WERE, Cleveland, 
and WCBS here) has written a 
book presenting a layman's views 
on jazz, which will be published 
by Charles H. Hansen is January. 

The book will be a 200 -page 
hard -cover edition, with 20 pages 
of pictures, and a text outlining 
the basic history of jazz along with 
an analysis of its effects on so- 
ciety. Altpo Randle is primarily 
a pop 1 today, he started out 
in the as a jazz deejay in 
Detroit. 

PRINCESS MEG 
EVOKES A TUNE 

HOLLYWOOD, Nov. 5. -ff 
there's a failing our songwrit- 
ers have, it's never been a lack 
of timeliness. Tunesters have 
always managed to come up 
with any number of topical 
songs. "Der Fuehrer's Face," 
"Praise the Lord and Pass the 
Ammunition" and "The Death 
of Kathy Fiscus" to mention 
but a few. 

There's a new entry tito, 
penned by maestro Spade 
Cooley and Freddy Morgan, 
latter a member of the Sunny - 
siders. Tune was acquired late 
this week by Hill & Range 
who will immediately begin a 
heavy promotion campaign. 

The title: "I Don't Want to 
Ever Be a Princess" (If I Can't 
Have the Man I Love). 

Diskers B.R. 
Longhair TV 

HOLLYWOOD, Nov. 5. -In a 
move to gain wider exposure of 
classical music, several major and 
indie disk firms have pooled the 
sponsorship of a television show 
titled "Cavalcade of Records" via 
CBS -T1' outlet KNXT here. 

Show is a test of classical disk 
sales in this area, with possible 
network or syndication in the off= 
ing should it be successful. Leo 
Kepler, owner of Rhapsody Music 
Strop here, and Ethel Longstreet 
preview new classical albums and 
interview prominent personalities 
in the longhair field. 

Capitol, Columbia, RCA Victor, 
Angel and Westminster share costs 
of the show. 

BRI T T PROSPECT 
ON 'URANIUM' 

NEW YORK, Nov. 5. - 
Elton Britt's uranium pros- 
pecting activities may or -may 
not make him rids, but he 
stands a good chance of cash- 
ing in on the experience, via 
a new tune, "Uranium Fever," 
which he recorded for RCA 
Victor last week. 

The tune was penned by 
Britt's wife, Penny, who ac- 
companied him on his recent 
prospecting treks in Utah, 
when he staked out govern - 
ment -approved claims on 
3,000 acres. Britt and Trinity 
Music, which publishes the 
tune, are sending deejays 
1,000 shares of stock in "Ura- 
nium Fever, Inc.;" to promote 
the platter, while 200 key 
jocks will also receive ore 
samples containing uranium. 

Gallagher Named 
Field Sales Mgr.; 
Other Col. Shifts 

NEW YORK, Nov. 5. -Hal 
Cook. director of sales for Colum- 
bia Records, has named Bill Galla- 
gher field sales manager. The move 
kicked off a series of personnel 
shifts in the diskery's sales organ - 
ization. 

Gallagher. who formerly served 
the company as New York and 
Newark, N. J., district manager, 
was replaced in the latter capacity 
by Arnold Klein, whose present ter- 
ritory noce also includes Philadel- 
phia. Fred Wilmot, formerly South- 
eastern district manager, has taken 
over Klein's New England territory, 
and Columbia has hired Warner 
Pagliara to work the Southeast. 
Pagliara, who will headquarter in 
Charlotte, N. C.. was formerly the 
Capitol Records branch manager in 
that city. 

Full line, full profits ' 

MOTOROLA. 

PHONOHFFI 
Separate tone and volume controls on all 5 models! 

The right model and the right price for every prospect 
with superior tone you can demonstrate right on your floor 

2 NEW HI -Fl SETS 
1 For music- lovers -the Motor- 
ola Masterpiece console with 
four matched speakers and anmaz- 
ing Guest Conductor switch that 
separates voice from music - 
Hear it to believe it! Model 
66Hí' $199.95' 

2 For young marrieds- Motor- 
ola Masterpiece Table Model 
with wood cabinet, push -pull 
output stage, true high fidelity. 
Model 46HF i99.95" 

3 NEW PHONOS 
3 For pop, bop, and longhair, too 
-Motorola Escort, automatic 3- 
speed intermix and shutoff, flip- 
over Sapphire needles, cartridge 
doesn't move. Mode136F$69.95 

4 Forthegrowing -ups- :Motorola 
Playmate radio -phono combina- 
tion, 3 -speed record player. 
Model 56RF only $19.95' 

5 For the kids -Motorola Mop- 
pet, pint -sized, full -toned. with 
separate tone and volume con- 
trols. Model 26F $29.93' 

MOTOROLA 

M 

World's larpeal errl..aire 
electronics manufacturer 

PfIttJ .IlRhttr hlRher loath sn 
WNt. iah ¡tot tu obsnRe wlthnut W aM 

Copyrighted material 
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411, -ai 
The Perennial favont 

Santa Claus 
Is Comin' 
To Town 

iiutthï! 

WATCH FOR IT! 

"GIVE SOMEONE A 

BIBLE" 
(On Christmas Day) 

GRANITE MUSIC 
COMPANY 
1651 COSMO ST. 

HOLLYWOOD 28, CALIF. 

THE. 
JAPANESE 
FAREWELL 

SONG 
Sensationally recorded by 

KAY CEE- JONES 
on Marquee., 

I RANGER MUSIC, INC. M: , " ,, 

Introduced on 
Rin -Tin -Tin TV Show 

WHITE 
BUFFALO 

M- G- M -Jnmes Brown 
CADENCE -Bill Hayes 

BOURNE, INC. YW'C.S2N. V. 

TllJltiri"1 ! 

When in « tls 1 answer J f- say you saw II le 

THE BILLBOARD! 

Get Your Price Or Get Out 
Continued from page I7 

their time haggling with printers, 
pressers and distributors over pay- 
ments and collections. The "kicks" 
no longer are of a musical nature. 

The musicians themselves have 
grown up considerably in a busi- 
ness sense. Few of them are fall- 
ing for the old deals wherein a 
diskery will guarantee them four 
to eight sides a year at scale, with 
no royalties, and "sign over the 
publication rights to your origi- 
nals" yet. 

Many jazzmen have formed 
their own publishing fines, or have 
made special exclusive writer deals 
with first -line publishers. A large 
number of the writing jazz stars 
have joined Broadcast Music, Inc., 
and these know all about perform- 
ance money. 

Different Pacts - 

The musicians also want to 
know what the record company 
is willing to do for them between 
record semions. Some sign exclu- 
sively as a leader, but reserve the 
right to record on other labels as 
sidemen. Others will settle for an 
informal arrangement whereby the 
company will allow the musician 
to record his own originals, or will 
book him wherever possible as a 
sideman on pop or rhythm and 
blues datés. 

Atlantic's Shorty Rogers, a pro- 
lific arranger- writer -trumpeter, is a 
BMI writer, has his own BMI 
firm is the company's West Coast 
musical director, arranges for other 
artists on the Atlantic jazz roster 
and records LP's featuring his own 
trumpet and scores. A running 
battle between Atlantic and RCA 
Victor for his services has occa- 
sioned several costly transcontinen- 
tal air flights. 

Dave Brubeck, who reportedly 
owns a piece of Fantasy Records, 
went with Columbia with the un- 
derstanding that he could release 
oil Fantasy any material that Co- 
lumbia felt was too "experimental" 
for its own line. 

Birdland Deal 
Perhaps the most potent deal 

dreamed up so far, and one Which 
appears certain to lure several ma- 
jor talents away from long- stand- 
ing indie affiliations, is the Victor - 
Birdland deal, as set by the disk - 
ery's Jack Lewis and nitery- opera- 
tor, impresario Morris (Moish) 
LeLeLevy, 

who books the talent for 
New York jazz spots, Birdland and 
the Embers, promotes the annual 

Industrial Giving 
Continued from page 16 

efforts of all companies -RCA Vic- 
tor is encouraged by its own initial 
forays made within recent weeks. 
According to Victor Vice -President 
Larry Kanaga, the diskery sent out 
a special mailing to industry pur- 
chasing agents touting records, and 
specifically Victor's Christmas Gift 
Certificate Plans, also referring the 
agents to their nearest Victor dis- 
tributor. The distribs in turn were 
notified and were instructed to sup- 
ply the agents with lists of their 
local dealers. 

Response so far has indicated to 
Kanaga that the dealers "are out 
there trying." One big problem, 
however, has been to get to the 
purchasing agents early enough. 
Most of the orders are being placed 
in these current weeks. 

DJ's 'Me First' 
Continued from page 16 

the morning just have to kill time 
until Clayton goes on the air. 

In towns where two jockeys are 
of equal stature, the problem is 
even more complicated, and almost 
invariably the artist ends up get - 
ting a cold shoulder from one or 
both of the feuding spinners. Rec- 
ord hops are the focal point i n 

Pittsburgh where Barry Kaye, 
WJAS, and Jay Michaels, WCAE, 
reportedly vie to book visiting art- 
ists as hop guests first. 

TV is the $64,000 question in 
Detroit. Bob Maxwell, WWJ, and 
Ed McKenzie, WXYZ, appear on 
separate local Detroit TV shows 
at the some time with the "me 
first" policy reportedly strongly in 
force for both shows. 

Birdland jazz tours, owns several 
publishing firms and has affilia- 
tions in the artists management 
end. He is procuring talent for 
Victor, as well as turning over 
certain concert tapes already in 
his possession. Tito Puente went 
to the label last week under that 
deal, and others will follow shortly 
because, as an inducement to sign, 
Levy will guarantee a jazz artist 
up to 20 weeks work a year at 
Birdland, plus featured billing on 
the Birdland Tour. 

Norman Grans 
Norman Gran., who has been 

thru the wars and is still a con- 
firmed jazz fan, finds the opera- 
tion of a jazz label the least en- 
joyable of his tied -in enterprises, 
due to the many production and 
business details. He reportedly has 
been negotiating with Victor and 
ABC Paramount over a possible 
sale, but his price, it is said, is 
high. 

The valuable consideration here 
is Grain's many artist contracts, 
and until the recent emergence of 
new stars, he owned practically 
every big name in the field. These 
were comparatively easy to get, 
because Granz could dangle the 
gold of his Jazz at the Philhar- 
monic concert tours, his costly 
press coverage, and deejay ex- 
ploitation. 

Columbia's jazz chief, George 
Avakian, a jazz missionary of many 
years' standing, has seen fit to aid 
his own artists, as wed: as the jazz 
cause in general, by putting pres- 
sure on the parent CBS to put 
wires into such jazz spots as Basin 
Street, and also to involve his art- 
ist roster in various commercial 
promotions. An important instance 
of this is the. current Helena Ru- 
benstine cosmetics push, in which 
Dave Brubeck and Turk Murphy 
have figured prominently. 

At RCA Victor, it was learned 
this week, that a new jazz show, 
to present Victor jazz talent on 
NBC -TV, is on the drafting board. 

Young Counsel 
Continued from page 16 

maintained that his performance 
demands were valid. 

It is known also that Young, 
following the BMI -Life episode, 
asked networks to buy a blanket 
license deal covering Life copy- 
rights, based on his (Young's) esti- 
mate of their worth. This estimate, 
in turn, .was based on Young's for- 
mer, and since discontinued, BMI 
royalties. 

Young has also gained new no- 
tice in the music business via his 
formation of National Juke Box 
Music, a firm holding royalty-free 
copyrights and seeking recordings 

to be promoted largely thru coin 
phonographs. NJBM,-supported in 
principle by the Music Operators of 
America, would serve as a hedge 
in the event long -time efforts to 
eliminate juke box exemption from 
performance royalty payments 
prove successful. ht the latter 
event, NJBM copyrights would still 
be royalty free to operators. 

Sidney W. Rothstein is the at- 
torney retained by Young. 

Disney Studios 
Continued from page 17 

peering on the Disney "Mickey 
Mouse Club" TV show. 

Clarifying the Disney associa- 
tion with AMPAR records, Johnson 
averred that AMPAR has first re- 
fusal rights on music from the 
Disney Television shows. Disney 
firm is currently setting plans for 
six upcoming theatrical releases, 
which Johnson disclosed, will most 
likely be assigned for sound -track 
album releases. Features are "The 
Littlest Outlaw," "Song of the 
South," "Westward Ho the 
Wagons," "Secret of Life," "Perri," 
and "The Great Locomotive 
Chase." 

The Disney music firms, ,Won- 
derland (BMI) and Walt Disney, 
Inc. (ASCAP), are 'current work- 
ing on its two plug songs King of 
the River" and "Yeller, Yeller 
Gold," both from the Mike Fink 
episodes of the Disneyland TV 
show, to be aired via ABC-TV, 
November 16. 

MUSIC AS WRITTEN 
Continued from page 17 

He has also added a new male 
vocalist, Don Rondo . .. Dorrit 
Werner, daughter of Mr: and Mrs. 
Jean Geringer, has become engaged 
to Lt. John E. Purdy jr. Geiringer 
is vice -president in charge of 
foreign relations for Broadcast 
Music, Inc. 

Orktter Ray Anthony started his 
new tour in Indianapolis Friday 
(4). The trumpeter -maestro will 
travel the East and Midwest dim 
December 11, after which he will 
jump to the Coast. Tommy Mercer 
has rejoined the band as vocalist. 

Shale Enterprises. a new publish- 
ing and personal management 
company, has been formed by legit 
actor -singer Ray Shaw and Ed Le- 
vine in conjunction with show 
business attorney jack Astor: The 
outfit is handling Carole Bennett, 
thrush on the George Skinner CBS 
show, 

Edward B. Marks Music has ac- 
quired the tune "I Forgot to Re- 
member to Forget" from Sun 
Records' affiliated. Hi -Lo Music 
pubbery. The tune mils waxed for 
Sun by Elvis Presley. Johnny Bran- 
don, warbler and film -legit star 
who records for Polygon in Eng- 
land (released on,M -GM here), ar- 
rived Friday (4) to eye the local 
scene. He plans to peddle his own 
tunes here and also to make an 
agency tie -up for bookings.... The 
Lou Carter Trio this week cele- 
brated its 16th month at Boston's 
Darbury Room.... Nat Hale, Chi- 
cago disk distributor, is in town 
for an indefinite stay. 

Web Music Publishing Company, 
manufacturers of p r e- recorded 
background music tapes, is re- 
activating its Web disk label with 
four new sides for November 10 
release, ... New 15, -piece dance 
band, titled the Mid- Landers, has 
been formed in Bloomington, Ind., 
by Al Cobine. Line -up includes 
sideman formerly with Woody Her- 
man and Billy May. Scoring will be 
handled by combine, Jerry Coker 
and Jim Hewitt.... EMC Record- 
ings Corporation of St. Paul has 
named S. M. Shepard Jr., Frederick 
Weyerhaeuser and Allen D. Shores 
to its board of directors. ' 

Hollywood 
Yma Sumac set for a spot on 

the stage show portion of CBS' 
Jackie Gleason Hour November 19.... Frank Sinatra joined the 
roster of show business names who 
will host Sammy Davis Jr. at the 
Beverly Hilton, November 10... . 

Rama Buy 
Continued 'from page 17 

that the Kahl -Levy partnership has 
any interest in the Rama deal "out- 
side of seeing Phil's brother make 
good." It is known, however, that 
the Kahl -Levy pubberies have ob- 
tained first call on all original mu- 
sical material sliced on the Rama 
label. 

Graziano's Rama deal calls for 
the ex -pug, who currently is fea- 
tured on the Martha Raye TV 
show, to record songs and stories 
aimed at teen -agers. He currently 
is very active in the drive against 
juvenile delinquency, and his ma- 
terial will be slanted accordingly. 

The above Rama ramifications 
reportedly have nothing to do with 
the Tico label, of which Goldner 
remains sole proprietor. 

Sistine Choir 
Continued front page 17 

Hawaiian and jazz albums for sev- 
eral major labels. At present he 
has publishing agreements and 
contracts with Eddie Lund (Decca), 
Pete Rugulo (Columbia), Milt 
Bernhart and Prince Kawohi (RCA 
Victor), and Laurindo Almeida and 
Jimmy Guiffre on Capitol. Accord- 
ing to Goldsen, his entry into the 
record business is a natural de- 
velopment designed to continue to 
gain exposure for the music he 
publishes. 

Eddie Grady and Commanders,; 
currently winding up their stand at 
the Hollywood Palladium, have 
been set for a short run at Univer- 
sal-International. ... Singer Jeri 
Southern set for two weeks at the 
High Hat, Boston. . Agent 
Harold Jovien currently setting 
plans to syndicate Peter Potters 
Juke Box Jury." ... erii Adams 

Columbia Records pastee, booked 
for a round of Eastern club dates 
thru this month. , , George Cates, 
Coast repertoire director for Coral 
Records, has exited Midway Hos- 
pital and is recovering from his 
recent heart attack at home... . 

Station KFWB started its around - 
the -clock operation last week. 

r 
SANTA ROSA 

LEA ROSA' 
London Record No. 1602 

Sung by 

DAVID WHITFIELD 

T 

B 

on the 

ED SULLIVAN SHOW 

-- -- 

'KILIMANJARO' 

'LOVELY LIES' 
London Record No. 1610 

HE MANHATTAN BROS. 

Publishers: 

urlingfon Music Corp. 
389 W. 25Lt, st., N.Y.C. OReaen S-6060 

SOMEONE 

YOU LOVE 

Recorded by 

Nat "King" Cole -Capitol 

Published by 

BRADSHAW, IN{, 

nuttin:??? 

It twill 
SONGS for PUBLICATION 

Mail to 

Carmichael Music Co. 
1048 S. ALFRED ST. 

LOS ANGELES 35. CALIF. 

BEE JAY RECORDS, INC. 
of Beverly Hills, Calif., 
announce the signing of 

DON MICHAEL 
introducing 

"MA PETITE" 

IN LOVE WITH AN ANGEL" 
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THE BILLBOARD'S 8th ANNUAL 

SIC PROGRAMMING 
AND 

OPERATING GUIDE 
... providing RADIO STATION MANAGERS and DISK JOCKEYS 

with tested information for more effective programming of 

Music. 

... providing MUSIC PUBLISHERS, RECÓRD MANUFACTURERS, 

TALENT and the entire music -record industry with factual 

information concerning station and jockey operational meth- 

ods, procedures and problems. 

`ir;..ct.:FLt 
.r. . . ?_' 

r fl;.; i" a; i44 ...,,' à 

EDITORIAL 

Problems of Marriage 
That the radio and recording industries are interrelated and 

enjoy a mutuality of interest is. of course, a truism. The extent 
of this relationship, however. has been brought into the sharpest 
focus by the results of The Billboard's Eighth Annual Disk 
Jockey Survey and Station Manager Questionnaire, which spells 
out decisively the great degree to which each entertainment 
medium is dependent upon the other. 

Radio broadcasts 300.000 recorded sides a day. Radio dips 
into records for its vast programming needs. The recording 
industry. on the other hand, has in radio its greatest exploitation 
medium. Thru the facilities of the station and the programming 
capacity of the disk jockey, expensively produced merchandise 
can be nioeed profitably. 

In the long nm, this duality of interest this interdepend- 
ence. benefits the radio listener and the record buyer. In the 
long rum too. this mutuality of interest aids every segment of 
the music and radio industries. from station management to 
song ple'tger and composer. And, of course. it helps set the 
pattern of the cultural fabric of the national. 

These fits cannot la gainsaid. 
With both narties benefiting to such a degree. it would 

appear rather childish -and the height of bad taste -were the 
radio and record industries unable to resolve what has been 
termed their "dilemma." The dilemma, viewed against the 
larger pattern of mutuality of interest, is really a small thing. it 
is a series of imitations and clashes of temperament. 

Do stations and jockeys get an adequate number of gratis 
disks? Are certain deeiays and stations discriminated against? 

On the other end of the argument one hears the fallowing: 
Why should we service stations with free records? 16hv don't 
they buy records -records have already cut their programming 
costs tremendously. 

Long ago, it seas suggested that a joint committee of 
station men, disk jockeys and recording executives be amxiinted 
to work out a formula fair to all parties. This would be an 
ideal solution, particularly when we bear in mind that the 
dilemma will become more, rather than less, acute. A factor 
which must aggravate the condition is the growing output of 
packaged records. This merchandise is expensive. Already the 
disk jockey looms large in the exploitation of such merchandise. 
and already the distribution costs to the record manufacturers 
are bouncing upward. 

Both industries are full of rugged individualists. This fact 
may delay the formation of a joint committee which can solve 
the problem of properly allocating merchandise- singles and 
LP's. Meanwhile, however, it is incumbent upon every jockey, 
station manager and record label to take a sensible view of the 
matter and set aside petty irritations in the interest of the 
common good. 

Facts for the station to remember are these. Record 
merchandise is expensive. A manufacturer, in allocating such 
merchandise, must bear in mind relative strength of the market, 
of the station, of the disk jockeys on that station. The record 
manufacturer, on the other hand, must realize stations and 
jockeys are his chief means of promotion. Within sensible 
limits, all should get liberal, tho not necessarily equal, 
treatment. And both parties must bear in mind that one is of 
vital necessity to the other. Either is the lock, and the other 
the key. 
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TOM EDWARDS 

Here are six fellos w 
loaded...loaded withwmhoorerethan 

a million listeners mry day! 

la Cleveland WERE is the ,,ost 
listened-to-station. The man 

with a lunch box, the lady with 
jewel box...they're part 

of our million-ear audience. 

They listen while they cook, 

while they drive, while they have 

their shoes shined, their 
hair cut and their teeth filled. 

The y e are a buying audience. 
They buy records after WERE 
ploys them. They buy products 
after WERE sells them. 

Suce. .. WERE has a wall full 
wards, a desk full of ratings.- 

But more important, we have 

six disc jockeys who plug, 
promote and plan to keep in tuna 
with a mIllionEAR audience. 

Buy WERE 
and SELL 
Clemrelarid 

BILL RANDLE 

Cleveland 15, Ohio 
Richard M. Klaus, General Manager 
represented by: 
Venard, Rintoul & McConnell, Inc. 
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THANKS A MILLION, DEEJAYS! 
.. Here Come the Girls! 

As Coral enters its eighth year, 
the celebration is joined by some 
of the lovely gals on the label 
-a prerequisite for the success 
of any party! Among the femi- 
nine Coral -ites, several have 
platters currently riding high. 

SHOOT IT AGAIN, which was 
introduced a couple of weeks 

ago on the U. S. Steel Ifour, 
received terrific reaction. But 
then, Teresa Breuer really puts 
over every tune she records - 
and hits have become a happy 
habit for the little gal from Ohio. - 

Three more daughters of the 
Buckeye State are also consist- 

ent hitmakers. Christine, Phyl- 
lis and Dorothy McGuire have 
been blending voices for Coral 
for almost three years, and have 
harmonized their way to tre- 
mendous popularity. Their lat- 
est is the beautiful ballad, HE. 

Platter Spinners Have Helped Us 

Have Seven Wonderful Years 

little gal who has been a DI 
favorite for years - talented 
Eileen Barton. 

Male Call! 
Stop us if we're wrong -but 
offhand we can't think of any 
other company that can boast 
of three' male vocalists all turn- 
ing out hit after hit during the 
same period. The three gúys on 
Coral who have been doing just 
this during the past half year or 
so are Don Cornell, Johnny Des- 
mond and Alan Dale. These 
three are pretty good reasons 
for our "Lucky Seven" celebra- 
tion. 

We dont have to enumerate all 
of the boys' past hits for you 
deejays, 'cause you made 'em. 
But we do want to thank you 
again for your reception to their 

latest offerings: YOUNG ABE 
LINCOLN by Cornell; Desmo's 
SIXTEEN TONS; and YOU 
COTTA GIVE by Alan Dale. 

Since we're talking about men, 
there are four more guys on the 
Coral label who have been go- 
ing strong for some years. They 

The entire gang here at Coral, in the National Office and 
throughout the country, want to join in a great big vote of 
thanks to the deejays whose support has made our company 
one of the most outstanding in the industry. Without your 
spins, your suggestions and comments, this seventh birthday 
party wouldn't be nearly as happy an occasion as it is. We 
sincerely hope that all of our future releases justify this sup- 
port. We'll certainly try our best! 

Music, Maestros, Please! 
The sounds of "Happy Birth- 
day" are sounding loud and 
clear. But the voices need musi- 

cal accompaniment, and Coral's 
got just the men to provide It! 

Champagne will be supplfed, 
musically of course, by the man 

To emcee the proceedings, we 
can't think of a better candidate 
than versatile Steve Allen. And 
Steve's musical contribution 
could be any one of the great 
numbers in his new album JAZZ 
FOR TONIGHT. 

To round out the baton- wielding 
section of our birthday cele- 

The parade of Coral's disc dolls 
continues with mention of Doro- 
thy Collins. Via her TV appear- 
ances Dorothy has become a 

national favorite. Now she 
makes a strong bid for record 
hitdom with a great rendition of 

MY BOY FLAT TOP. Another 
strong contender for the hit lists 

is the haunting CRY ME A 

RIVER. This song is given a 

really sensational reading by a 

who made it famous, maestro 
Lawrence Welk. Larry has two 
recently released discs that are 
going strong -BONNIE BLUE 
GAL and in.'s ALMOST TO- 
MORROW. 

are Fran Scott, Allen Copeland, 
Johnny Drake and Hal Dickin- 
son. They, plus lovely Paula 
Kelly, make up the Modemaires. 
Latest from the Mod.. is AT 
MY FRONT DOOR, another 
wonderful performance by this 
ever -popular quintet. 

bration, we've got talented Dick 
Jacobs. Dick has arranged and 
conducted recording sessions for 
just about every top Coral art- 
ist at one time or another -and 
has been responsible for a great 
many of our hits. Incidentally, 
besides backing other Coral 
stars, Jacobs turns out some fine 
platters on which he takes full 
label credit. 

;''':ii;;'i'%::$%3i. :<ri '?ki ?::':YC'::bC'!k:ÿ`.. . Y'M . :rv. :i!':;:ri:;'`.':fi'':"i8Ui::Y.i:iö"::5:'. :;: ' 

NOW TURN THE PAGE ... LET THE CORAL STARS THANK YOU PERSONALLY 
- CY:iX:+<.:+:-..C;. : Y.- ::.C...--. 

-s.:p::.%8::::`::i'v^..+ ..wY.. ::.`:6:-.'r 
S , ! <,. C:.,.;;:.. .i .cr:.v,+.+' 

...,:..:::-:::::::.,;., r .; ... .^. ö '-.x:: , tr ; .,,.:?k. .;. .,` .,a 
.Y r . ;:OR'. `.:`i. . : -.3P:A :cM. .i!.''. ':Y.::d:.. : n. 

::.:.sn.\:v: .ï ::..: .:.. 
.. .. .. .. 

. ' 
' .ainY. . 

.:: 
.. i ... . . 

. .. .::: 

.a... . ... ...:....a...... . .<. :f:":o-` . ...r, . a . .,3 ti. 
...<...._ -Z_.:Ç.:..:. ....,. ^. .. ̂ .n...I.. x.. . ; a,. ,,,... .?<h+'..vs;Y .. .., a: .SS. .,?: ._.< . . . . 

'ás : ̀ 2+ ':y`.::2.,... :;.;.^,.: :::i,'.,i 

r;?,?'.«' ;,.k,.., s,c:.2 D': 
,... -sY,.aa n .. .' ?:::fi'.'.. vJ:rc..,<:>;. 

www.americanradiohistory.com

www.americanradiohistory.com


24 MUSIC -RADIO THE BILLBOARD NOVEMBER 12. 1955 

SoMEN/Ng 
OT'TA 
611/6- 

IF YOU 

BELIEVE 

CORM 61501 941501 
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PERSONAL MANAGEMENT 

RITCHIE LISELLA 

OPENING SAHARA HOTEL 

LAS VEGAS 

NOV. 22 

CURRENT RELEASE 

SHOOT IT 

AGAIN 
and 

YOU'RE TELLING 

1 OUR SECRETS 
CORAL. 61528 

CORAL RECORDS 
Americas Fastest Growing Record Company 

Copyrighted material 
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1955 MY GREATEST YEAR 

Mg of À« SREp111% 
OEM A M 
*W6L(TW 1IEG 

and my latest 

YOUNG I 

ABE LINCOLN 

b/w DREAM WORLD 

ilea 
, ... ... c. 

CORAL 61521 

PERSONAL MANAGEMENT. 

MANNIE GREENFIELD 
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First 

PLAY ME HEARTS 

AND FLOWERS 

Then 

YELLOW ROSE 

OF TEXAS 

and now my latest 

si ITEE N 

IONS 
CORAL 61529 

Personal Management 

GABBE, LUTZ and HELLER 
119 West 57th St. 1626 North Vine St. 

New York 19, N. Y. Hollywood 28, California 

Copyrighted material 
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America's 

1 show 

band 

gXe caogytare ,Azac 

L 

o t.6.1 - 

"BONNIE BLUE GAL" 

"SAM, THE OLD 

ACCORDION MAN" 

RELEASES 

"IT'S ALMOST 

TOMORROW" 
and 

"RICE" 
61524 

CURRENTLY 5TH YEAR 

ARAGON BALLROOM 
OCEAN PARK, CALIFORNIA 

Publicity -RALPH PORTNOR GABBE, LUTZ and HELLER 
119 West 57th Street 1626 North Vine Street 

New York 19, New York Hollywood 28, California 

r- ON TV! 
SAT. EVES., 9 -10 EST 

COAST TO COAST 
ABC -TV NETWORK FOR 

DODGE 
DEALERS 

OF AMERICA 
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,,,,:. 
CORAL'S` 

SEVfN_ TH 
w-.r<.-...,-. 

BIRTHDAY : 

SEEN 

5 DAYS WEEKLY 
on the 

(8,8 

Direction: 

Exclusively: 

over 

the CBS Television Network 

PERSONAL MANAGEMENT 

W/In P 5144- 

Current Release 

y 
FRO(CRAZY 

LITTLE 
MA AT Mr Mai 

NT DOOR» 
"ALRIGHT, 

OKAy YO 

and 

W1N " CORAL 61513 
9 -61513 
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A Favorite from Coast to Coast 

Singing 

(From the HIT movie 
"Guy and Dolls") 

TOE 

LOW 

A eusY 

MAN 
(ORAL 61531 

/ 
CORAL RECORDS 

America's Fastest Croifring Record Company 
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*ef7bgslitaia9/S'es0ore/ 

PoOtality COI I 
Current Release 

1 

-Utoi OZ5 (al) 

nrottild 
oeutot Mexta otv 

17,40-1" 

SAY BOY 
FLAT TOP 

and 

IN LOVE 
CORAL 61510 9 -61510 /1 

CORAL RECORDS 
America's Fastest Gro wiiig Record Company 
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A 
JUST RELEASED! 

TWO NEW ALBUMS BY THE VERSATILE STEVE 

"JAZZ FOR 
TONIGHT" 

Coral Long Nay CRL 57018 

"STEVE 
SINGS" 

Coral Long Ploy CRL 57019 

-Trkti*L-cuNdlufk.1.44_10.1)tit 

4Akvi4.- 04-0 CORAL 61542 

Watch for Steve Allen and 
his Orchestra playing the 
songs made famous in the 
forthcoming motion pic- 
ture 

THE BENNY 

GOODMAN 

STORY 

Exclusively 
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FOUR IN A ROW :.,. ÿ, - 

33 

CORAL 61526 

9 -61526 the big hits . are on .. 
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Deejays Assume No. l Spot 
For Packages' Exploitation 

LP Makers Test Many Ways to Get 
Exposure; Sales Prove DJ Value 

By PAUL ACKERMAIN 

For years record promotion at 
the disk jockey level has been 
the industry's most important 
source of exploitation. Today, this 
fact is even More marked, for 
the jockey, while retaining his 
status in the singles field, has 
also become the No. 1 source of 
exploitation in the packaged rec- 
ords business. 

In the singles field, the deejay 
in the last couple of years has not 
only survived the threat of disk 
promotion via TV, but he has 
demonstrated again and again 
that for the conduct of the singles 
business he is indispensable. 

But his role in the package 
field is relatively new, just as the 
growth of the package field -since 
the advent of LP- is relatively 
new. In the past several years, 
LP manufacturers have been test- 
ing ways and means of giving 
sales impetus to the gradually 
broadening LP repertoire, and 
the conclusion is inescapable- 
namely, that the jockey in the LP 
field seems to be achieving the 
same high position he holds in 
the singles business. 

Complex Systems 
This is borne out by the com- 

plex systems major and independ. 
ent labels have worked out to 
make sure that their LP reper- 
toire receives strong deejay expo- 
sure (see companion story). These 
promotional blueprints cover all 
LP fields-pop, classical and jazz 
-and involve both subscription 
and free disks. 

Hal Cook. Columbia sales chief, 
stated his diskery was considering 
raising the budget for package 
srsmótion at the deejay level. 
More deejays are programming 

package material, more stations 
are asking for it," Cook remarked, 
adding that Columbia was pursu- 
ing the trend aggressively. He 
noted that while he was with 
Capitol Records, he had oc- 
casion to test the promotional 
value of deejay programming and 
had found it potent -an outstand- 
ing example being Jackie Glea- 
son s packages. Eight hundred 
were sent out on "Music for Lov- 
ers Only" and it paid off, Cook 
remarks. 

All the majors and leading In- 
dies have !sad similar experiences 
and have arrived at the same 
point of view. Decca, for in- 
stance, when it launched its fall 
program, sent out a kit of eight 
LP's to more than 500 deejays. 
The kit included the plush Bing 
Crosby set of three 12 -inch disks. 
Such promotion is very expensive 
and poses several problems, even 
tho it is admittedly worthwhile. 

Approaches 
One of the problems is the 

necessity of making sure that such 
expensive promotion doesn't just 
go down the drain. Different 
diskeries approach the matter in 
different ways. M -G-M Records, 
for instance, puts a special sticker 
on its promotional LP's, labeling 
them for promotion use. The 

. sticker is applied with extra heavy 
mucilage. Those few deejays who 
might be tempted to remove the 
sticker and sell the album cannot 
do so, because removal of the 
sticker ruins the package. In a 
sense, such a tactic guarantees a 
certain number of record spins, 
the diskery feels. 

An economical manner of plug- 
ging an album is the method often 
used by Coral. This diskery, for 
instance, will pull out two of the 
sides, press them back to back, 
and send such disks to a large 
deejay list. In such cases, the 
legend on the record states, 
"From the album ... etc." Coral, 
too, thru its tie -up with Demo, 
occasionally works via the pro- 
motional facilities of the parent. 
For instance, should Coral be 
anxious to give a real push to a 
package, Decca will send it out 
u a "bonus" to those deejays 

who subscribe to the Decca sub- 
scription service. 

Coral Attitude 
Norm Wienstroer, 'Coral sales 

chief, states that deejay promo- 
tion is.very important in the pack- 
age business. Coral is relatively 
new in the package business, but 
Wienstroer feels that the success 
they hate enjoyed may be at- 
tributed' to deejay co- operation. 
Next year, Coral will very prob- 
ably consider starting a subscrip- 
tion service. 

Another means of surmounting 
the expense of shipping packages 
to deejays is by securing partici- 
pation of the artist and the pub- 
lisher. Gleason, for instance, par- 
ticipated strongly on his "Music 
for Lovers" package. More re- 
cently, publisher Larry Spier 
bought 500 albums of "Gina 
Lollobrigida Presents Ulpio Mi- 
nuccio." These were, of course, 
for promotion! purposes. Spier 
also bought 1,000 each of liner 
notes and covers for radio sta- 
tions. Some artists who have air 
time purchase albums to give 
away to audiences on their shows. 
Steve Allen is an example. 

Albums purchased by artists 
and publishers, of course, are 
made available to radio stations 
at a vers low rate -virtually at 
cost. One leading publisher 
stated that diskeries now make a 
practice of furnishing these al- 
bums at 75 cents per 12 -inch LP. 
A similarly low rate is offered 
distributors who want the albums 
for promotion purposes. 

Pub Participation 
The angle of publisher par- 

ticipation in package promotion, 
incidentally, is becoming more 
important. This would seem to 
be a natural development, par- 
ticularly in view of the fact that 
so many of the great standard 
tunes are being recorded with 
such frequency for the album 
field. 

The pop and jars fields, for 
instance, are using tremendous 
quantities of suds standards. In 
the pop field, they are being cut 
both in mood albums and in al- 
bums by local stylists. In the 
jazz field, many standards are 
also being cut. 

Of course, most of this stand- 
ard mate -ial is held by the larger 
publishers. Some publishers feel 
that participation in packaged 
record promotion does not, at this 

point, pay off for them. "You do 
not get enough exposure on an 
album to warrant participation," 
one publisher stated, adding that 
his firm was most interested in 
sheet music sales. In the event a 
song from an album steps out - 
as was the case with Isis .firm's 
"Be My Love" from the Mario 
Lanza album, "The Toast of New 
Orleans'.' - then participation is 
warranted. 

DJ Performance 
Many publishers feel that with 

more and more deejays program- 
ming LP's, the pubs and writers 
stand to gain a lot in perform- 
ance money by backing the al- 
bums to'thehilt. This is in line 
with the current music business 
trend. 

The diskeries, however, have 
run up against a problem in try- 
ing to defray expenses by seeking,. 
publisher participation. Often, so 
many publishers are involved that 
it is a long and tedious business 
to work out an arrangement. For 
this reason, it is often easier to 
work with an artist. But all 
modes of participation are used, 
because there is .no doubt that 
the promotional nut on the dee- 
jay level can be very heavy 
indeed. 

Mercury, for instance, on No- 
vember 1 sent two new Wing 
LP's to 100 top jazz deejays. On 
November 14, two more LP's go 
to the same list. Those who do 
not get the regular LP'§ receive 
a 10 -inch sampler. The latter 
goes to literally hundreds - all 
gratis. The diskery's first Wing 
pop LP, "Buddy Morrow Salutes 
the Fabulous Dorseys," went to 
300 deejays, with all others get- 
ting singles. - 

Despite the expense, Mercury 
says, ' It really pays off." . 

Art Work 
jockeys, it is being noticed, not 

only play more albums -they even 
describe the art work on the 
packages. Bill Randle on his CBS 
show does this, as do Jerry Mar- 
shall on WNEW, Jack Lacy on 
WINS and Ted Brown on 
WMGM, to name a few ire the 
New York area. 

With the growth of the pack- 
aged record field and its in- 
creased importance not only to 
diskeries but also to artists and 
publishers, it is expected that in 
the next year or two the deejay 
will have reached an eminence 
higher than he has ever held. 

Boundaries Between 
Music Types Fall; 
Deejays Spin 'Em All 

Overlap of C. & W., R. & B., Pop Keep 
Disk Jockey Jumping to Hold Pace 

By BILL SIMON 
There are few boundary lines 

left in music these days; and no- 
body knows this better than the 
disk jockey, the immediate reflec- 
tor as well as the frequent creator 
of public tastes. Few spinners 
today have audiences that go 
straight down the line for any 
type of music, whether it be pop, 
jazz, rock and roll, country and 
western or sacred. And hardly a 
show goes into the ether without 
a sampling of at least two of 
these idioms. 

A glance at any of The Bill- 
boards Best -Selling Retail and 
Most Played by Disk Jockey 
charts thruout the past year 
shows the extent to which the 
styles have overlapped the old 
audience lines. There is barely a 
die -hard pop jockey left who has 
not felt compelled to program the 

big r. &b. or rock and roll hits, 
and the same type of compulsion 
has brought pop spinners around 
to the top c.&w. artists as well. 

R. &B. Influence 
Let's take a look at the pre - 

dominantly pop shows. The big 
thing in pop music this past year 
undeniably has been the r. &b. 
influence. As the public and the 
jockeys became more "hip" to the 
"big beat," they began to go after 
the real thing more and more. 
The pop boys played Fats Dom- 
ino, Lavern Baker, Nappy Brown, 
Al Hibbler, the Platters, etc., be- 
cause there is strong sentiment 
.growing everywhere for the "orig- 
inal," the creator, as opposed to 
the copyist. This sentiment is 
particularly strong among the 
spinnThers, 

e r. &b, influence also has 
(Continued on pogo 36) 

TURNS BALLOT 
INTO PROGRAM 

Larry Tubelle, pins 
'ens over - ICVEC, :,..,, Luis 
Obispo, Calif., turned his 
ballot for The Billboard's 
Eighth .Annual Disk Jockey 
Survey into a programming 
asset. 

After filling out the 'ballots 
Tubelle informed listeners of 
his selections and devoted a 
two -hóisr program (tagged 
"Billboard Questionnaire) to 
the disk.and,'artists he had 
voted for'iri "each category. 
After each record the dee- 
jay explained his reasons for 
making the selection and, 
asked dialers to phone and 
let him know whether, they 
agreed or disagreed with his 
choices. 

THE McGUIRE SISTERS, ,hose 
"Sincerely' was the pop record most 
played . by disk jockeys this year. 
The trio also placed third in disk 
jockey balloting for favorite singing 
group. 

Making a Movie? 
Gotta Have a Song 

'Three Coins' Disks Add $1,500,000 
To Filmer's Till; Everyone's Doing It 

The success of "Three Coins in 
the Fountain" recordings added 
an estimated $1,500,000 to the 
box -office gross of the 20th 
Century Fox film of the same 
name. The figures are not idle 
conjecture nor the whim of im- 
agination, but fact, and nothing 
succeeds in the motion picture in- 
dustry as well as an established 
proven formula, 

Somewhat like the record in- 
dustry, the picture business ap- 
parently has its cycles, too. As 
the disk business goes thru its 
periodic flourish of (i.e.) banjo, 
march or waltz popularity, so 
does the filin industry' enjoy the 
prosperity of Westerns, dramas 
and musicals. 

No matter what the vehicle is 
-it's got to have music these 
da sk whether the music be a 
title song, background theme or 
an entire score. And the motion 
picture studios want it recorded. 

With the die cast, the disk 
jockey has become of exceptional 
importance in the scheme of mo- 
tion picture exploitation. True, 
the film business is interested in 
selling theater tickets primarily, 
but its been proved that the disk 
jockey can do just that. 

Close Alliance 
Tho no one studio has estab- 

lished a definite policy that calls 
for the specific addition of music 
to its films, the producers are 
highly aware of the valúe of a 
song connected with a film. The 
movie capitol has never before in 
its history employed the services 
of as many composers and lyri- 
cists, nor worked as close with 
the major recording companies. 
Capitol Records, with somewhat 
of an advantage in having its 
home base of operations in Hol- 
lywood, has an exec who devotes 
more than 80 per cent of his 
time to the motion picture and 
TV film production companies. 

As a result of the success en- 
joyed by such tunes as "Hold 
My Hand," "High and Mighty" 
and "Secret Love" in 1954, the 
filin companies now include title 
songs and background themes as 
a definite, integral part of the 
production. In working closely 
with the recording companies, 
filmland now has disk talent 
available to them. Names such 
as Nat (King) Cole, the Four 
Aces, Don Cornell, Gordon Mac- 
Rae and others have been used 
to sing pop songs over main title 
credits, with a follow -up record- 
ing by the singer aimed at' the 
record trade. In effect, it's a two- 
way street for the record industry 
and the motion picture business 
-and it's a -marriage now marked 
by supreme bliss. 

DJ Prime Source 
. With Hollywood currently op- 

erating on a greater number of 
productions than in recent his- 
tory, it's become even more im- 
portant for the film studio to get 
the greatest amount of promotion 
from every conceivable source, In 
the case of music, the film studios 

have found the disk jockey to be 
the most potent source. 

The major Hollywood studios 
earmark a special allocation of 
records for the deejays and em- 
ploy special field promotion men 
for personal disk jockey contact. 
Disk jockey previews of a motion 
picture product is an established 
procedure -all aimed at heighten- 
ing interest in a specific film. The 
film stars get in the act, too, with 
studios setting up special disk 
jockey junkets for top picture 
talent. 

During the recent filming 
of "The Benny Goodman Story 
at Universal -International, Holly- 
wood disk jockeys were invited 
to spend a day on the set and 
watch the recording work of 
Goodman, Harry James, Lionel 
,Hampton, etc. 

For the disk jockey, program- 
ming film music also means an 
extra plus, with radio listeners as 
interested as ever in Hollywood 
events. Studios offer the dj's spe- 
cial press kits, which include 
scripts, photos as well as records, 
all designed for the air play of 
film music. If it's a contest idea 
the studio has hit upon, there's 
always a disk jockey that can 
win a "free trip to Bermuda." 
One studio recently went so far 
in its exploitation as to offer their 
exhibitors free ,romotion records 
of the title song in the film. 

Picture Tunes 
The current year has seen an 

unusually heavy amount of top 
picture tunes. Rock Around the 
Clock," tho actually in release 
long before it was included in 
M -G-M's "Blackboard Jungle, 
achieved its phenomenal sales as 
a direct result of its use in the 
film. Other movie tunes included 
"Honey Babe" from M -G -M's 
"Battle Cry"; "Female on the 
Beach," from the U -I picture of 
the some name; "The Kentuckian 
Song "; "Jim Bowie "; Cherry Pink 
and Apple Blossom White, from 
RICO's Underwater "; "Love Me 
or Leave Me "; "Blues From Kiss 
Me Deadly "; "Toy Tiger," and the 
current winner, "Love Is a Many - 
Splendored Thing." . 

Some veter,.n trade observers. 
view the current wealth of music 
in films as inevitable, since the 
film industry has drawn upon 
disk talent in increasing numbers. 
With names such as Doris Day, 
Johnnie Ray, Rosemary Clooney, 
Vic Damone, Gordon MacRae 
and others firmly established as 
disk stars, their use in pictures 
was natural. 

With Hollywood currently stag- 
ing a remarkable financial come- 
back following its recent low ebb, 
the film producers point to music 
as being substantially responsible 
for hitherto unknown avenues of 
promotion and profit. Tho it's 
hardly a formula that can pay off 
every time at bat, it helps im- 
measurably. And the studios 
know they can't do it without the 
vast audience the disk jockey 
enjoys. 
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ROBBINS PLAYS 
OFF -BEAT DISKS 

In an effort to program 
his CBS radio network dee- 
jay show with "things you 
won't hear on a local pro- 
gram," Freddie Robbins has 
gone far afield for program- 
ming gimmicks, utilizing 
everything from Shakespear- 
ean disks to poetic recita- 
tions. 

Robbins relies heavily on 
albums, drawing almost 50 
per cent of his material from 
LP's. Relatively obscure holi- 
days also provide program- 
ming fodder.- For instance, 
last month on St. Crispin's 
Day (October 25), patron 
saint of shoemakers, Robbins 
played one of the "Little 
Shoemaker" disks, along 
with a recorded excerpt by 
Sir Laurence Olivier of 
Shakespeare's famous St. 
Crispin s speech from 
Henry V." 

FRANK SINATRA. winner of four 
separate categories for pop artists. 
He was named pop artist whose rec- 
ords were most played during the 
year by jockeys and was also ac- 
claimed by jockeys as their favorite 
male singer in the pop field. His 
single record :'Learnin' the Blues" 
and his album "In the Wee Small 
Hours" were also named tops in 

their categories. 

RECORD SUBSCRIPTION 
SERVICES FOR STATIONS 

RCA VICTOR 
Album Services 

POP ALBUM SERVICE - 
Cost: $25 yearly. A minimum of 
four albums per month, with a 
guarantee of at least 50 per year. 
Bonus records, distributed at ir- 
regular intervals, bring the total 
somewhat higher. 

JAZZ ALBUM SERVICE 
Cost: $13 yearly. A minimum of 
two albums per month, with a 
guarantee of at least 24 albums 
yearly. Bonuses during the year 
bring the total higher. 

RED SEAL CLASSICAL AL- 
BUM SERVICE -New subscrip- 
tion cost: $125 per year. Offers 
a basic library of 100 LP's, plus 
monthly supplements of new re- 
leases, totaling another 75 yearly. 
Also includes bonuses of addi- 
tional albums during the year. 
Renewal subscriptions: $65 year- 
ly. Offers 75 LP records, taken 
foin new releases, plus bonus 
albums.during the year. 

Single Records 
COMBINED POP AND C. &W. 

SINGLES KIT -Cost: $1 per kit. 
Contains an average of four 
records per kit. Mailed weekly. 

C. &W. SINGLES ONLY -Cost: 
65 cents per kit. Contains an 
average of three recorde per kit. 
Mailed weekly. 

SACRED SINGLES -Cost: 45 
cents per kit. Contais. an average 
of two records per kit. Mailed 
monthly. 

COLUMBIA 
Album Services 

POP ALBUM SERVICE - 
Cost: $32 per year. Total of 
60 LP's per year, selected from 
new release lists and serviced 
on a monthly basis. 

CLASSICAL ALBUM SERV- 
ICE -Cost: $48 per year. Total 
of 80 LP's per year, of which 
20 may be selected immediately, 
on the basis of radio station 
choice, to fill out LP library. Bal- 
ance of 60 LP records issued at 
intervals during the year and 
chosen for performance and name 
value. ' 

POP AND CLASSICAL COM- 
BINED SERVICE -Cost: $60 per 
year. Includes all features of both 
individual services. 

Single Records 
POP. SINGLES SERVICE - 

Cost: $5 per month. Shipment 
includes all pop releases of the 
month. 

C. &W. SINGLES SERVICE - 
Cost: $4 per month. Includes all 
c.ricuv. releases of the month. 

COMBINATION POP AND 
C. &W. SERVICE -Cost: $8 per 

month. Includes all new releases 
of both pop and c. &w. categories 
released during the month. 

CAPITOL 
CLASSICAL PROGRAMMING 

.SERVICE -Cost: $40 per year. 
Includes about 70 LP's a year. 
This takes in mood and back- 
ground material as well as strictly 
classical. Records are issued in 
monthly shipments. Stations are 
billed every quarter. Subscriber 
may obtain all LP's issued in the 
three quarterly periods prior to 
subscription date, in which case 
station is billed immediately for 
$40 rather than $10. 

DECCA 
Album Services 

POP ALBUM SERVICE -Cost: 
$50 per year. Includes a mini- 
mum of sixty 10 and 12 -inch 
LP's per year. 

GOLD LABEL (CLASSICAL) 
SERVICE -Cost: $50 per year. 
Includes a minimum of 50 LP's 
per year. 

COMBINED POP AND GOLD 
LABEL SERVICE -Cost: $85 per 
year. Same terms as individual 
service. 

Single Records' 
BASIC SERVICES -Whichever 

group is selected, all records pro- 
duced in that category are 
shipped twice monthly. Monthly 
rates: pop, $5.50; country and 
western, $3.75, and rhythm and 
blues, $3.75. 

COMBINED SERVICES -In- 
eludes all records produced 
in each category mentioned. 
Monthly rates: pop and country, 
$7; pop and rhythm and blues, 
$7; pop, c. &w. and rash., $8.50. 
CORAL AND BRUNSWICK 

SINGLE RECORD SERVICE 
-All new Coral and Brunswick 
single records shipped twice 
monthly at a cost to subscribers 
of $5.50 per month. 

LONDON 
CLASSICAL LP SERVICE - 

Cost: $50 per year. Includes 60 
newly released classical LP's per 
year, consisting of the top items 
from each monthly release sched- 
ule. Special LP bonus records for 
stations sending payment with 
orders. 

ANGEL 
Classical Service 

MONTHLY RECORD SERV- 
ICE -Cost: $50 per year. Includes 
four to six 12 -inch classical LP's 
per month or 60 records per year. 

BASIC LIBRARY SET -Cost: 
$50 (payable in advance). In- 
cludes 60 clasiical LP's to be 
selected from the current catalog 
of the label. 

AM's 300,000 Daily Spins 
Put Music World in a Whirl 

Local Radio Is Key to Great Use; 
Competition at All Levels Stiffened 

Continued from page 1 

ily upon publishers, writers, artists 
and record manufacturers. 

For the publisher and writer, 
particularly those who lack the 
economic strength derived from 
large standard catalogs, the situ- 
ation is even more formidable, in 
view of the fact that radio expo- 
sure is necessary not only in a 
general way to promote the song, 
but also necessary in a direct way 
to assure performance credits thru 
the American Society of Com- 
posers, Authors and Publishers, or 
Broadcast Music, Inc. - For the 
average publisher and writer 
other income sources have dwin- 
dled in' comparison with perform- 
ances, which have become all 
important. 

Artist's View 

From the artist's point of view, 
the fight for exposure is reflected 
in the fact that it is increasingly 

difficult for any specific artist to 
click with consistency. This is 
particularly true in the pop field. 
In the singles record business, the 
category where artists show most 
stability- despite the pace of the 
business - is the. country field. 
Here, consumer loyalties seem to 
be strongest, with the result that 
even tho disks are produced at a 
frantic pace, those artists with 
followings do not have too much 
trouble making the best -seller 
charts. 

For the record manufacturer, 
the pace of the business has cer- 
tainly meant tremendous pressure 
and a changing set of conditions. 
With myriad independent labels 
fighting for exposure, the situa- 
tion has become notably harder 
for the major labels -a condition 
which has been reflected in the 
best -selling record charts. 

DJ's a Key 
Just as music is the key to 

station programming, the disk 

3,000,000 Disks 
To Stations in '55 

By REN GREVATT 
More than 3,000,000 records 

will have been distributed by 
major diskeries to radio stations 
and individual disk jockeys across 
the land during 1955 when final 
figures are tallied. Of these. ap- 
proximately 10 per cent fall in 
the relatively high -cost, long-play- 
ing category. More than half of 
all the records distributed are 
actually paid for by the stations, 
under various types of subscrip- 
tion plans operated by the record 
firms. 

Even under the plans set for 
token payment by the stations for 
records received, the disk com- 
panies do not even begin to write 
off the high cost of packaging, 
mailing and maintenance of mail- 
ing lists involved. The fact that 
record companies up till now 
have been willing to accept a net 
loss on these operations indicates 
the importance in which they 
hold the jockeys as the first line 
of exploitation for new disk ma- 
terial. 

Smaller labels, with necessarily 
limited budgets, prefer to con- 
centrate their promotional fire in 
special campaigns rather than in 
regular distribution to constant 
lists. One label has adopted an 
"area sampling" technique in 
which a record is heavily pro- 
moted in a single market area. 
If reaction is favorable, limited 
general promotion follows. 

Distrib Key 
Distributors figure heavily in the 

disk firms' continuing efforts to 
keep contact with stations and 
jockeys. In almost every case, 
whether distribution is on a paid 
or free basis, it is the distributor 
who furnishes the key names in 
his area to receive copies. Where 
payment is involved, either in the 
singles or packaged field, the rec- 
ord company bills the distribu- 
tor, who in turn rebills the sta- 
tion. It's usually left up to the 
local distrib whether he will bill 
the station for the amount he has 
paid out or absorb the cost him- 
self as a promotional expense. 

Altlto distributors play an in- 
tegral part in radio distribution, 
disk firms in many cases mail rec- 
ords direct to stations. This is 
particularly true in cases where 
distributors are removed by many 
miles from stations considered 

to be in their territory and where 
a personal contact is difficult to 
maintain. In still another instance, 
one of the smaller labels reports 
that where their distributor is 
handling a number of other la- 
bels, this channel is bypassed 
completely in favor of direct deal- 
ing with stations. 

Album Field 
In the album field, paid sub- 

scriptions are dominant in the 
radio distribution p :cture. Rates 
range from as little as $13 per 
year for the lowest priced jazz 

'album service up to $125 per 
year in the highest cost classical 
album plan. Pop album subscrip- 
tion lists run as high as 800, 
while the generally more costly 
classical programs have consider- 
ably less subscribers. 

Packaged record subscription 
programs often carry numerous 
extra services which disk firms 
prepare to help programmers. 
These cover basic information 
like timing of bands on LP ree. 
ords and licensing data, program- 
ming tips, complete scripts for 
programs up to an hour in length, 
as well as recorded and open -end 
interviews with artists featured 
on the records. 

As substantial as programs for 
reaching stations and jockeys now 
are, current indications point to 
an ever -widening pattern of dis- 
tribution to these primary levels 
of record promotion. 

Expansions 
It's known now that one lead- 

ing diskery, heretofore inactive 
in the paid subscription field, 
plans to kick off such a program 
at an early date. In at least two 
other cases, broad expansions of 
existing programs are definitely 
in the works. Other firms are 
known to have under considera- 
tion various ways and means of 
reducing the heavy cost involved 
in servicing radio stations with 
disks. 

In any event, jockeys and pro- 
gramming chiefs can look forward 
to ever -increasing opportunities 
for obtaining records. 

Some price increases for serv- 
ices may be effected to help allay ' 

record company cost burdens, in 
terms of value received, but most 
deals will still be heavily 
weighted in favor of jockeys and 
stations - 

jockey,is the key to the station's 
programming . personnel set-up. 
He may do many other chores in 
and out of the station. He may 
do news and sportscasting, dou- 
ble as an engineer, etc., but that 
he is the king of radio program- 
ming is truer today than it ever 
was. 

Several developments point up 
the fact that the deejay's role has 
increased in stature over the past 
few years. First of these is the 
fact that station management tend 
more than ever to give the 'odcey 
complete freedom of selection of 
records. In this year's station 
management survey, more than 
half of the outlets -as against only 
17 per cent last year -report as 
much. 

Inasmuch as stations hold their 
license by virtue of operating in 
the public interest, the jockey, 
therefore, has a two -fold responsi- 
bility, each of them of tremen- 
dous importance. On one hand 
he is responsible for the bulk 
of programming which reaches 
39,000,000 American homes, 
while at the same time he is, of 
necessity, a protector of the sta- 
tion's license in terms of program 
requirements stipulated by the 
Federal Communications Com- 
mission. 

All-Time Peak 
In relation to the music busi- 

ness, too, the jockey's position it 
at an all -time peak. Reigning for 
many years as the chief means of 
exploiting single records, he is 
nosy assuming that function in the 
growing packaged record field. 

Manufacturers readily admit 
that if it were not for the jockey, 
the sale of packaged disks would 
be left largely to the whim of the 
browser. This fact, plus the 
knowledge that sales of packaged 
disks now total as much as half 
of the industry's retail dollar vol- 
ume, points up the jockey's key 
role. 

From the standpoint of reper- 
toire, the airing of 300,000 sides 
per day is full of significance.. 
Mirroring as it does the tremen- 
dous pace of the business and 
the voracious use of material, it 
also points up a trend which is 
currently with us and likely to 
become more pronounced. This 
is the spilling over of one field 
of repertoire into another. 

Virtually every jockey must 
consider himself an actual or po- 
tential maker of hits, . and he 
therefore ranges far afield for 
disks and song material. This ties 
in with the fact that so many pop 

bjockeys 
now play rhythm and 

lues; it similarly accounts for the 
fact that so many pop labels, pop 
artists and pop writers are pro- 
ducing so much r.brb. styled' 
material. 

This overlapping of fields 
or categories is also noticeable in 
the Deep South, where areas 
normally regarded as country 
markets are heavily buying r. &b. 
disks. Too, in metropolitan areas, 
record manufacturers are noticing 
a strong upsurge in sales of coun- 
try disks, and in the country field 
itself, it has been noticed that 
disks with pop -styled backing can 
have a big sale. An outstanding 
example is Eddy Arnold's "Cattle 
Call, with Hugo Winterhalter's 
orchestra. Some country deeaas 
still won't play this type of dis -, 
yet this particular one was strong 
enough to make the best -selling 
chart. 

All these illustrations are signs 
and portents, and they include, 
as has been pointed out in these 
columns, a portent for Tin Pan 
Alley- namely, that song -wise and 
record -wise, the winner is the 
music man with the broader view, 
the one who is readiest to set 
aside traditional beliefs in order 
to meet changed conditions. 
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CBS, NBC, ABC Cooling Off 
On Straight Deejay Program 

Avoid Conflict With Local Shows, 
Use Disks as Supplement to Segs 
By JUNE BUNDY 

After more than a year of ex- 
perimentation, three of the four 
major radio networks -CBS, NBC 
and ABC -have just about given 
up on the decay format per se, 
having created and discarded a 
variety of deejay -type shows 
within the last 12 months. 

However, the webs' program - 
ming heads all agree that there 
is still a definite place for records 
on the network -now more than 
ever. in view of the numerous 
budget -saving advantages of disk 
programming. But their current 
thinking is that the platters must 
be used to supplement a basic 
format- gimmick rather than as 
the gimmick itself- Another re- 
quirement is that the record - 
show format must meet with the 
approval of affiliate stations, since 
many local broadcasters are in- 
clined to frown on what they 
consider invasions of local pro- 
gramming areas. 

CBS Attack 
Probably the most anti- deejay 

format network these days is 
CBS. Under the aegis of its new 
programming c h i e f, Howard 
Barnes, the web is taking a defi- 
nite stand against the jockey-type 
program, the first move being 
recent axing of Freddie Robins' 
"Disk Derby," with the veteran 
spinner switched over to a 
new live -talent program, "Young 
Ideas." Robbins is currently do- 
ing a sustaining across -the -board 
deejay show over CBS in the 
afternoon (3:30 -4 p.m.), but 

Barnes says the disk seg will be 
dropped shortly. . 

A rather notable exception to 
this policy is the new Howard 
Miller show, which is heard 
across the board over CBS from 
11:45 to noon. However, the 
Miller show was brought in by 
its sponsor, Wrigley's, as a pack- 
age, and Barnes avers that hence- 
forth the network will not origi- 
nate any sustaining deeiay -type 
shows itself. 

Some to Stay 
Some platters will continue to 

be used on the Monday thru Fri- 
day "Amos 'n' Andy" shows and 
Bing Crosby afters, alike, as in 
the past, their usage will not be 
pointed up. Also still remaining 
on the web are Peter Potter's 
"Juke Box Jury" and Mitch 
Miller's Sunday night show, 

The Miller show, which corn- 
bines round -table chatter, disks, 
live music, was sponsores by 
Kraft this summer but is now sus, 
taining. 

The most notable exception to 
the anti -deejay trend in network 
radio today is ABC's Martin 
Block, who still adhères to a 

straight jockey format on his daily 
network show From 2:30 to 4 p.m. 
Nevertheless, altho Block is sold 
out on his local Manhattan seg 
over WABC, his network time is 

still sustaining after almost two 
years. 

Last year at this time, ABC 
aired 10 shows devoted all or in 
part to the playing of records - 
more than any other web. This 
year, tho, the web has dropped 

ply sincere 

thanks to.. e 

The record manufacturers, 
artists, music publishers, 
songwriters, and everyone 
concerned with producing 
records, for giving me 
the product which has 
played such a big part in 

keeping my listeners happy 

this past year. 

BOB 
"Caffeehead" 

LAR S E N 
RADIO STATION WEMP 

Milwaukee's Top Disc Jockey 

CLEVELAND'S FASTEST GROWING SHOW! 

"BIG CHIEF" NORMAN WAIN 
WDOK 2:00 -7:00 P.M. MON. -SAT. 

CLEVELAND 
FLorida 1 -1834 

Boundaries Between Types 
Continued from page 34 

several of its record shows and 
completely revamped its fight - 
time line -up with its new "Sounds 
for You" concept; which carries 
a news, special events and cap- 
sule one -shots. Records may be 
presented in special features 
every now and then on the night- 
time block, but a record show 
as such will not be heard. 

No Conflicts 
According to ABC program 

chief Ray Diaz the web will at 
no time compete with local dee- 
jays, since it doesn't wish to incur 
the resentment of local affiliates. 
In line with this, Diaz points out 
that prior to scheduling the Block 
show, the web discussed the idea 
with its local station execs at re-, 
glanal meetings and obtained 
their approval of the show. Altho 
ABC's Sammy Kaye "Sunday Ser- 
enade" and the Vincent Lopez 
shows feature some records, the 
band leaders play only their own 
platters, thus simulating a live 
band performance. 

Diaz goes along with other net- 
work programming execs on the 
need for a glorified gimmick to 
sell records on the network. As 
an example he ints to ABC's 
new "National jute Box" show 
(Saturdays, 9:3, 10 p.m.) which 
spotlights national and regional 
juke box disk hits selected by 
representatives of the Music Op- 
erators of America. Tie-up pro- 
motion on the show -pays off on a 
local basis for ABC stations. 

NBC's Vote 
NBC dropped some of its rec- 

ords-with-live-music shows this 
year including the Frank Sinatra, 
Dinah Shore, Dave Carroway 
and "Serenade to Romance" pro- 
grams" also registers a vote in 
favor of "a fresh approach" to a 
record show presentation. 

The best example of this "rec- 
ords with a purpose" policy is the 
"National Radio Fan club" (Fri- 
days, 8-9 p.m.), emseed by Bill 
Silbert. The show, produced by 
Packer Gibbs, features both live 
and recorded music, with mem- 
bers of more than 500 fan Clubs 
interviewing top record names on 
the show. The show has many 
merchandising facets including a 
special tie-up with local dealers 
across the country and a mail - 
pull gimmick involving member- 
ship bracelet- premiums. 

NBC will use a great deal more 
music, both live and recorded, on 
its new "Weekday" program (a 
Monday thru Friday version of 
the web's weekend "Monitor") 
but the disks will be presented 
as packages -platters by one art. 
ist, topical theme music etc. 
rather than in deejay fashion., 
"Monitor," of course; spots records 
in a similar manner thruout its 
Saturday and Sunday time pe- 
riod. Biography in Sound," 
aired once a month on a Tuesday 
night, spotlights records occasion- 
ally when the show's subject is a 
musical personality. For instance, 
disks will be used extensively 

manifested itself with the c.&w. 
public and those who cater to it. 
Southern audiences, who once 
craved an exclusive diet of hill- 
billy platters, certainly don't prac- 
tice segregation in their platter 
preferences. 

The deejays are aware of the 
fact that r. &b. is the big thing, 
and that even many of the coun- 
try artists are turning to 1. &b. 
material and style. Note, for ex- 
ample, the spectacular rise of 
Elvis Presley in the field. Presley 
gets spins on rórb. as well as 
country shows, and as prominent 
a pop deejay as Bill Randle in- 
sists that Presley is a potentially 
top pop entity. 

Pop Inroads 
Then, conversely, pop records 

are making new inroads on r. &b- 
shows. A pop artist who may 
have scored ..with r.&b. material 
on a previous release, is more 
than likely to get at least trial 
spins with his subsequent re- 

GEORGIA GIBBS, named favorite 
female vocalist of the year by spin- 
ners. 

leases, which may be strictly pop. 
Take the McGuire Sisters, the 
Cheers, etc. 

And then, the dividing line 
between r, &b. and jazz is some- 

helped create a taste for the beat 
and for the instrumental solos, 
and jocks looking to expand then 
horizons are not averse to throw- 
ing in a jazz instrumental occa- 
sionally. It appears, from much 
of the correspondence received at 
The Billboard, that many stations 

,,rho, run r.bth. on a part time 
basis let the same jock double at 
another time of day with a "cool 
jazz show," especially if the sta- 
tion is aiming at the full Negro 
market. 

But the appeal of such shows 

when the show presents hour- 
long salutes to composers Jerome 
Kern and George M. Cohan later 
this season, 

The Mutual Broadcasting Sys- 
tem's programming chief, Robert 
Monroe, takes a realistic view of 
the audience potential of a deejay 
show-in network radio. Altho the 
web has more current deejay 
shows (10) than any other net- 
work only one (Johnny Des - 
moncd's "Phonorama Time' for 
Philco) is sponsored. Monroe 
views his deejay packages as a 
"service" to stations rather than 
sponsor -bait, pointing out that af- 
filiates are picking up most of 
the web' d j y p gra 

. 

s ee a ro ms on an 
extensive basis. 

While Monroe does not expect 
to increase Mutual's line -up of 
jockey shows, he does plan to 
schedule some of them in his new 
programming plans for next sea- 
son, 

Current Mutual deejay pro- 
grams include the following 
across -the -board airees: Bruce E. 
liot and Dan hlcCullotigh, 4- 
4:30 p.m.; Ruby Mercer, 3-4 
p.m.; Mutual Music Box," 1:15- 
1:30 p.m.; "Guest Time" with 
Carl Warren, 10:15 -10:30 a.m.; 
Bob and Ray, 5 -5:30 p.m.; Jean 
Shepherd, 12:10.12:30 p.m. Sat- 
urday record shows include the 
Desmond series, 11:30 -11:55 
a.m.; Lucky Pierre, 11 -11:30 
a.m.;'Teen- Agers, U. S. A .," with 

THE FOUR ACES, favorite small Ed Ladd, 5-8 p.m., and "Musical 
singing group according to The Bill- Wheel of Chance," a half -hour 
board Disk jockey Poll. The group's. show spotlighting predictions on 
"Love Is a Many- Splendored Thing" future record hits by a different 
ranked as the jockeys' second choice deejay. each week from a differ. 
for favorite pop record of the year. eat part of the country. 

reaches beyond any particular 
group. The point is, the jockey 
must be well versed in both 
idioms. 

Overlapping 
Then there is the somewhat 

surprising overlapping that is be- 
coming common 'as boundaries 
are violated between cool jazz 
practitioners and cha -cha musical 
comedy or cafe performers. The 
modern jazz boys are playing 
more and more of the smart show 
tunes, and they find themselves 
frequently in the company of 
sophisticated singers when their 
records are played on, for the 
most part, late evening hours. 
And the sophisticated singers are 
turning to the jazz ranks for their 
off -beat tunes. New York's Mitch 
Reed on %VOR will alternate such 
artists as Fred Astaire, Mabel 
Mercer, Miles Davis, Frank Sinat- 
ra, Benny Goodman and Harold 
Lang in a single hour. 

Jazz, however, is still a rarity 
on most conventional pop shows, 
partly because most of the impor- 
tant jazz performances are to be 
found on LP's, and they're just 
too long. But given a special re- 
lease like the Benny Goodnwn 
concerts, the Louis Armstrong - 
composer sets, :tc., and many 
jockeys will give it the full 
premiere treatment. 

C. &W. Records 
Back to c. &w, for a moment: 

Most pop jocks got on Eddy 
Arnold's "Cattle Call," especially 
since it had as catalyst the orking 
of Hugo Winterhalter. So the 
c.&w. spinners made the acquain- 
tance of pop maestro Winter - 
halter. Red Foley for years has 
been making inroads with the 
pop audience by covering pop 
hit tunes. While the pop jockeys, 
like most of the big city dealers, 
don't go down the fine with 
c.&w. fare, they are fully aware 
of the output of the top names in 
the field, including such others as 
Webb Pierce, Presley, Hank 
Snow, Marty Robbins, etc. Rob- 
bins' r. &b.- flavored "Maybelleite" 
won considerable pop play. 

The pop field has seen a steady 
influx of so -called " religioso" type 
songs in the past year, some of 
which are undeniably of country 
origin. The Cowboy Church Sun- 
day School Choir and Stuart 
Hamblen were among those who 
received universal play. 

Digression 
For many years, most early 

a.m. spinners have made it a 
habit to interrupt the usual flow 
of pop sides to spin a couple 
strictly for the kiddies, and since 
the moppet seg is limited, these 
must be chosen carefully. And 
then, too, there is always the 
hymn selection. These little di- 
gressions, judiciously handled, 
can add considerable flavor and 
considerable audience. 

There's little doubt in the triide 
that the jockeys who have made 
it big in recent years have been 
those who have had a broad 
knowledge of the entire record 
field and have been able to keep 
up to the minute with, and even 
to anticipate, the new trends, 
even when they seemingly blos- 
som out in all directions. 

A provocative, varied show, 
with plenty of info and color 
thrown in by the jockey, could 
well be one important key to the 
continued growth of radio as the 
music medium. 

PEGGY KING, who was named 
tops in this year's crop of newer 
girl siegen. 
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Love And Marriage 
The Impatient Years 
Look To Your Heart 
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§ads, Degiys 
FOR YOUR HELP IN MAKING 1955 

MY GREATEST YEAR IN SHOWBUSINESS 

a 

CURRENT RELEASE 

I'LL KNOW 
ADELAIDE 

DECCA 29672 

PERSONAL MANAGEMENT 

Will Mastin 

DIRECTION 

William Morris 

PUBLICITY 
Jessie Rand 

P. S.: Us, too .... 
Will Mastin and Sammy Sr. 

1 
r. 
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Current Release 

A WOMAN 

IN LOVE 
and 

WALKING THE 

NIGHT AWAY 
Columbia 40583 4.40583 

Direction: 

GENERAL ARTISTS CORPORATION 
IOW YORK CN,CACO RIYCLV N11. tt 

C....Mall CAtt AC LONDON 

Public Relations. HELEN FERGUSON 

Press Relations. JEWEL SMITH 

Fx.lvively 

C \.umeiy 
EC000os 

rfiesik' 
Exclusively. 

ICBS-TV/ 

Personal Management 

CRESS 
COURTNEY 
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DISK JOCKEYS- 

EAST-WEST- 

NORTH-SOUTH... 

MANY THANKS 

FOR EVERY 

All AT 

ONCE YOU 

LOVE HER 
Irons the new 

Rogers and Hammerstein 

musical "Pipe Dream" 
ROSE 

TATTOO 
from the Paramount -Wallis film 

"The Rose Tattoo" 

or,.H.. 

GENERAL ARTISTS CORPORATION 
HEW YOtC CHICAGO 

EECEEIC HIM CINCINNAEI 0A11AI I061004, 

www.americanradiohistory.com

www.americanradiohistory.com


NOVEMBER 12, 1955 THE BILLBOARD MUSIC -RADIO 41 

00#,:6 
/ 

CURRENT R E L E A S E 

THAT'S THE CHANCE I'VE GOT TO TAKE 

PEPPER HOT BABY X -0172 

EXCIUSIVEIY ON 
PERSONAL MANAGEMENT 

CO, RECORDS ` 
ROBERT SHUTTIEWORTH 

MO 

' 

Copÿrigltted nzaterial 
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Local Radio Heads for Peak 
Year With $472 Mil. Billings 

Projected Figures From Manager 
Poll Indicates 18% Rise Over '54 

By all indications 1955 will be 
local radio's biggest year in point 
of billings. When the final tallies 
are in, the 2,700 AM outlets 
across the country may chalk up 
a total of some $472,000,000, or 
about $72,000,000 more than in 
1954. 

This is strongly indicated by 
returns on The Billboard's Station 
Manager Questionnaire, taken in 
conjunction with the Eighth 
Annual Disk Jockey Survey. 

Ninety per cent of all stations 
polled state their billings are up. 
In the case of stations of 5,000 
watts and over, the reports aver- 
age out to an increase of 25 per 
cent. In the case of smaller sta. 
tions, the figure is 171 per 
cent. Figuring a conservative 18 
per cent as a proper average for 
stations generally, and predicat- 
ing the likely increase on the 
basis of last year's billings, 
we arrive at the total of 
$472,000,000. 

In 1954, stations' billings 
totaled about $400,000,000 ac- 
cording to trade estimates. Na- 
tional and regional network sales 
totaled $80,900,000, of which 
stations received 30 per cent, or 
$27,000,000. National and re- 
gional non -network sales totaled 
122,000,000, all of which went 
to stations. Local time sales 
totaled $250,000. The approxi- 
mately -$400,000,000 accruing to 
stations was before agency station 
rep or other sales expenses. 

1 Peak 

The big 
alp 

total net billing 
radio had was in 1953, when the 
figure reached $477,000,000, of 
which kations received $412,- 
000,064.! In 1955, stations may 
exceed the latter figure by 
$60,000,000. 

The Station Representatives 
Association and the Radio Adver- 
tising Bureau regard the 1955 
local radio scene with similar 
optimism. The station rep org 
states that on the basis of local 
billings alone -excluding spot - 
stations are generally betveen 15 
and 16 per cent ahead of 1954. 

The Radio Advertising Bureau 
has not yet compiled official esti- 
mates for 1955, but concurs in 
the estimate that the local radio 
scene is thriving. National spot 
says RAB, is definitely ahead of 
last year. The organization points 
out that a lot of national adver- 
tisers have come back to radio 

from television and are allocating 
to radio either their entire or 
partial budget. 

National Trend 
This trend, says RAB, is nation- 

wide. Some stations, in fact, are 
completely sold out on spot. This 
Is particularly true on the West 
Coast and in Chicago and ap- 
pears to be a'growing condition 
in New York and other cities, 
according to RAB. 

It all points up the truth of the 
old statement that a major adver- 
tising medium is rarely knocked 
out by a new, incoming one. 
Newspapers learned to live with 
radio. And radio -local, rather 
than network -has learned to live 
with TV. The initial hyrteria has 
given way to a competitive, stable 
condition, with a profitable pay- 
off for good selling, programming 
and service. 

RENDER TO CAESAR 

Mgrs. Say. Gratis 
Disks Due Tribute 

Many station managers took 
the opportunity in the manage- 
ment section of the Eighth An- 
nual Disk Jockey Survey to 
comment on various phases of 
radio -record industry relations. 
These comments fall into several 
classifications. The most numer- 
ous were comments to the effect 
that radio is doing the disk indus. 
try a great favor and, therefore, 
all disks should be given free. 

Another group of comments 
mirrored the complaint of small 
stations versus large in the matter 
of record availability. Other com- 
ments had to do with the matter 
of recording "junk" song material, 
the role of the licensing agencies, 
comments with regard to matters 
of programming interest, etc. 

Typical Quotes 
The assistant manager of 

WOK), Jackson, Miss., says, "It is 

beyond my comprehension why 
the record companies have this 
package payment arrangement for 
stations . Starions are greatly 
responsible for the success of rec- 
ords, and we (I speak for a lot of 
us) feel that it is unfair to charge 
us for records ... Just let the 
stations stop playing the current 
tunes ... and see what happens 
to sales - .:' 

Says the program director of 
KFJB, Marshalltown, la., "We 
feel the trend toward paid record 
service is, in most cases, unfair. 
Our stand is that we trade three 
minutes of commercial ... for 

LOCAL TRENDS 

Stations Up Disks, 
Cut Web Shows 

The two chief programming 
trends among the nation's 2,700 
radio stations are the consistent 
upward trend of record -music 
shows and the lessened- depend- 
ence upon network fare. 

Total program tinte of these 
stations comes to 300,000 hours 
weekly, of which 210,000 hours 
is produced by approximately 
2,000 outlets under 5,000 watts. 
The remaining 90,000 hours are 
attributable to some 700 outlets 
of 5,000 watts and over. The av- 
erage large station is on the air 
120 hours weekly, with the 
smaller (less than 5,000 watts) 
stations broadcasting about 105 
hours weekly. 

Analysis of the stations' actual 
programming time shows how ex- 
tensively the use of records has 
become part of the nation's radio 
operation. About one -half of all 
program time is devoted to for- 
mats built around disks. In the 
case of the average small outlet, 
the figure is 55.9 hours per week, 
or 53 per cent of program time. 
Larger outlets program a slightly 
smaller proportion of records, the 

average outlet doing 50.9 hours, 
or 42 per cent of the weekly pro- 
gramming. 

Lesser Segments 
No other single type of pro - 

gramming even approaches these 
figures. The station's second 
largest segment of - programming 
is derived from the networks. 
Stich shows consume about 25 per 
cent of total station time, with 
the smaller stations devoting 20.9 
hours per week -or 20 per cent - 
and the larger outlets 36 hours 
per week, or 30 per cent. 

The remaining program time 
of the stations is broken up into 
segments, all of them important 
from the standpoint of operation 
in the public interest, but none 
of them bulking large with rela- 
tion to over -all time consumed. 
Averaging both large and small 
station groups, the following 
weekly program percentages ap- 
ply: news and weather, 9 per 
cent; local live shows, 5 per coat; 
syndicated transcribed shows, 4 
per cent; local sports shows, 3 
per cent; miscellaneous, 6 per 
cent. 

the use of the record . h . which 
should make it even.... 

Luther W. Martin, general 
manager, KTTR, Rolla, Mo., says, 
"We play and plug all gratis disks 
received. The disks purchased 
from a local record shop are 
aired, but the label is not usually 
identified. We do not buy pack- 
age disk deals. If the pressing 
firm wants 'air time,' let it at 
least donate the records." 

Anthony P. Perry, general man- 
ger, WCDL, Carbondale, Pa., 

comments " ... this station . . 

refuses to subscribe to 'packages' 
offered by manufacturers and 
goes one step farther. We will 
not play records of any manufac- 
hirer who insists upon the sta- 
tion's paying the mailing and 
handling' charges. We feel one 
hand washes the other....' 

Joe O'Neill, program director, 
KVOO, Tulsa, Okla.: "We resent 
the crawling encroachment on 
the part of the music-record in- 
dustry to create a special service 
package of LP albums, etc., at a 
small charge of $10 per month. 

A 50,000 -watt station like 
ours gets out to most all the 
Western States.... yet, in some 
instances, they expect us to pay 
the same as a 100 -wafter. I 
think the 50 -k.w. stations should 
be given some consideration." 

Program director, KANN, Sin - 
ton, Tex.: ". . Seems that if 
your station isn't running top 
power and Isn't located directly 
in a $50,000,000 market, you 
take what's left -if any -when it 
comes to disks." 

Regarding Fads 
Arthur B. Jones, program 

director, WBET, Brockton, Mass.: 
"If the record companies would 
only censor the records that are 
supposed to be fit for the air, it 
would save a program director's 
time. More of the good music is 
needed and do away with r. &b." 

T. H. Oppegard, general man- 
ager, WVSC, Somerset, Pa.: "I've 
got a varied audience and can't 
afford to alienate any group.... 
From the standpoint of the sta- 
tion, it's the schmaltz that pays 
off. The current releases are not 
of the enduring type ... not 
good enough to become stand- 
ards." 

E. M. Payne, program director, 
KSUB, Cedar City, Utah: "Can- 
not get used to fads in music - 
r.&b., gimmicks, etc. Prefer just 
good songs and not lots of junk." 

Norman Paul, general man- 
ager, KSJO, San Jose, Calif.: 
" If more effort were placed 
in producing good listenable mu- 
sic instead of resorting to ridicu- 
lous merchandising promotion 
plans, the record industry as well 
as the broadcast industry would 
be greatly helped. The percent- 
age of records relegated to the 
junk pile is far too great...." 

Improved Relations 
George W. Carr, vice -president, 

\VFEB, Sylacauga, Ala.: "In gen- 
eral, relations between the record 
industry and radio seem to be 

(Continued on page 97) 

1955 STATION MANAGEMENT SURVEY 

STATION MANAGEMENT 
VIEWS THE 

RECORD INDUSTRY 

Competition is tough 
in broadcasting 

How many AM stations in your market? 

Average station under 5,000 Watts has 
3.7 AM station competitors 

Average station 5,000 Watts and over has 
6.2 AM station competitors. 

How many TV stations in your market? 

All Broadcasters have an average of 
2.5 TV station competitors in addition 

to all other local advertising media. 

300,000 hours of air time 
each week 

What is the total number of hours you are 
on the air each week? 

Stations of 5,000 Watts or more average 
120.3 hours per week 

Stations under 5,000 Watts average 
104.8 hours per week. 

(mere are approximately 2,750 operating AM stations) 

50% or more of total 
air time is recorded music 

How is your total time broken down 
by types of programming? 

Stations 6,000 Watts or more Stations Under 5.000 Watts 

Record Shows 42% Record Shows 53%. 
Network Shows 30% Network Shows 20%- 
News, Weather 10% News, Weather 8 %. 

Station Shows 6% Station Shows 5 %, 
Syndicated Troll- Syndicated Tran- 

scribed Shows. 4% scribed Shows 4% 
Local Sports 3% Local Sports 3% 
All Other 5% All Other 7 %. 

More record shows by 
more broadcasters 

Are you devoting more, less or about the same 
amount of time to record shows 
this year as compared to last? 

Stations 5,000 watts or more Stations under 5.000 Watts 

MORE .. 58% MORE .. 
LESS . LESS . 

SAME .. 42% SANIE .. 

90% 

10% 

Nearly 3,000 new records 
per year - 

What is your estimate of the number of 
different records that come into your station 
each week, regardless of source? 

Stations 5,000 Watts or more Stations under 5.000 Watts 
60.0 

32.5 Pop Singles 27.0 

4.8 Albums 4.0 

13.1 C&W Singles 12.0 

9.6 ß&B Singles 9.1 
(Continued on page 52) 

52.1 
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Bigger Than Ever!! 

YOUR BIG 10 

ON WGN 

Chicago's Top Radio -Record Promotion! 

WGN's listeners select the ten top records each 

week through their cards and letters. The Big 10 is 

featured on the air and in record stores. 

This continuing promotion, plus the greatest lineup 

of "record hosts" in Chicago, are just two reasons 

why more and more advertisers are buying WGN. 

SAXIE DOWELL 

DICK COUGHLAN 

A Clear Channel Station- 50,000 Watts -720 On Your Radio 

441 N. Michigan Ave., Chicago 11, Illinois, Michigan 2 -7600 

BUDDY BLACK 

CLIFF MER..CER- 

fúM LOUNSBURY 

JACK FULLER 

ERNIE SIMON 

PIERRE ANDRE 

JACK BRICKHOUSE 

SILL EVANS 

WGN- Reoching More Homes Thon Any Other Chicago Advertising Medium 
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Time out to say, "Thanks" 

x._.. ..s. - 
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Personal Management: Record Promotion: Publicity: 

FRANK 

BARONE 
515 Madison Avenue 
New York 22, N. Y. 

KAPPY JORDON 
575 West End Avenue 

New York, N. Y. 

JERRY JOHNSON 
6223 Selma Avenue 
Hollywood 28, Fla. 

HARRY 

50801 
1270 Sixth Avenue 

New York, N. Y. 

Current Release 

SUDDENLY THERE'S 

A VALLEY 
and 

EVERY TIME THAT 

I KISS CARRIE 
CADENCE 1270 

Copyrighted material 
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The Billboard Buying and Programming Guide 
BEST SELLING PACKAGED RECORDS 

Popular Albums (Over -oll) 
Alboma are ;anted In order of their national fates strenrth at the rei k!et 
7ccordit,a to be Billboard's .catty surrey of lop dealing, i all ter marteJ. 

LP'S 

Popular 

Ins 

1. LGNESOME ECHO- 
Jackie Cleasón 

Capitol W 62 
LONESOME ECHO -Jackie Cicasón 

2. MUSIC FOR I OVEÌIS 
ONLY- Jackie Gleason ... 

Capitol H 35' 
4. PETE KELLY'S BLUES -Jack Webb RCA Victor LPM 1126 5. OKLAHOMA! -Sound Track 

Capitol SAO 595 6. STARRING SAMMY DAVIS JR. 
Decca DL 8118 7. THE STUDENT PRINCE -Mario Lanza RCA Victor LM 1837 8 

MUSIC FOR LOVERS ONLY- Jackie Gleason III, S 

66 

3. MUSIC, MARTINIS AND 
MEMORIES -Jackie Gleason 

Capitol W 5 

4. I LOVE PARIS -Michel 
LoCr.utd 

Columbia CL 

hli 
Here's what BILLBOARD 

says. about JACKIE 

I MUSIC, MARTINIS, AND MEMORIES -Jackie Gleason ....Capitol 12. 

, 703 

555 13. MUSIC FROM "PETE KELLY'S BLUES" -Ray Hcindorf and 'Malty Matlock 
Columbia CL 690 14. MEET ANDRE KOSTELANTEZ- Kostclanelz Ork 15. SOMETHING COOL -June Christy 

EP'S 
1. LOVE ME OR LEAVE ME -Doris Day 

Columbia EPB 540 2. PETE KELLY'S BLUES -Jack Webb RCA Victor EPB 1126 3. IN THE WEE SMALL HOURS -Frank Sinatra Capitol EBF 581 4. STARRING SAMMY DAVIS JR. 
Decca ED 2214 -6 5. LONESOME ECHO- Jackie C - .. a Ho! EAP 627 

Columbia 

Capitol H 516 

8. P 

ST . _.. s - sarro Lanza CA cielos . SIC FOR LOVERS ONLY- Jackie Gleason Capitol EBF 352 ES -Peggy Lee and Ella Fitzgerald ...D 9. OKLAHOMA! -Sour rae 
10. SILA , 1 TILE AND ROLL-Bill Hale 1 

) 

paw SDM 595 
.Decca ED 2168 

H 

JAZZ: "Gleason 

GLEASON PLAYS ROMANTIC 

6. V u with another bi9tt one In-his 

all odds p to great regí raes P 
and it 

retail 
Miel 

f albums .. 
gt the .... series o 

should do. fine 
'teat pocko9 

It's also great listenter 
time to come 7.-SO, o long 

TIIE.' counter for 

ro9tommin9~ vani for deeloy P 

Jazz 

1. SATCH P 
Louis Arms 

2. BRUBECK 
Brubeck..Col 

3. JAZZ GOES 
COLLEGE - 

Colt 

4. THIS IS CI 
Connor . 

Beth 

8. MOO 
Weston 

9. SOFT. A 

Three Su 
...RCA 

10. MUSIC 
Melachrir 
....RC 

MUSIC, MARTINIS AND MEMORIES- Jackie Gleason ..Capitol EAP 13. C 
STORY 

CA Victor EPBT 3057' RN -Four Freshman 

4VI1 AN - Cliffo 

Here's what CASH BOX says about JACKIE GLEASON 
PLAYS ROMANTIC JAZZ: "Jackie Gleason becomes more versatile every day. . 

The choice of material, as in the past, is excel- lent.... Should be another top seller for the 'Big Mr. G..+ 

CAPITOL W568 

VAR 
xi* ebr h'efiVe 
?viii zpome% 

Si 

'A+VïCÏE GLEÄSt1N" 
RCIMANTIC JßZl, ...r: 

CAPITOL W568 

1 

y y_ 
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OUR 
rraternit 

LOOK FOR OUR NEW BLUE .0 
WHITE SHOOTING STAR LABEL 
DESIGNED IN THE STLW105 OF 

WM. E. CLEMENTS DESIGN ASSOCIATES 

Jerri Winters 

The Andersons 

Dan Belloc 

Herman Clebenoff 

Dick Noel 

Teddy Raymore Quartet 

Look 
For These 

NITS 
DICK NOEL: F720 "IT'S OUR DESTINY" THE REST OF MY DAYS" 

MARGIE MEINERT: F719 "ELECTRONIC BOOGIE" "THE WHISTLER" 

CATHY CARR: F7IR "MORNING, NOON AND NIGHT" "TOWARD EVENING' 

JERRI WINTERS: F1001 "WINTER'S HERE" LONG PLAY JAll ALBUM 

THE ANDERSONS: F721 "WHEN 1 WAS YOUR AGE" THE BOSTON FANCY' 

HERMAN CLESE NOFF: F725 "I'M COUNTING THE HOURS" "SCARLET ANGEL' 

LITTLE IKE AND HIS ORCHESTRA: F724 "POLKA DOTS" "YOU'RE A HONEY^ 

TEDDY RAYMORE AND HIS QUARTET: F723 "WEDDING SONG" TRIAL BY JURY 

DAN BELLOC: F722 "TELL ME WHEN" "WHO GAVE YOU THE ROSES' 

rraternit 
RECORDS 

413 RACE ST., CINCINNATI 2, OHIO 

Margie Meinert 

Little Ike 
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CURRENT RELEASE 

(Come Back and) 

TELL ME 

THAT YOU 

LOVE ME 
and 

HOW CAN 

REPLACE 

YOU 
WITH PERCY FAITH AND ORCHESTRA 

COLUMBIA 40567 
4 -40567 

PERSONAL MANAGEMENT 

LLOYD LEIPZIG 
W -L MANAGEMENT. INC. 

Copyrighted material 
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THE VOICE 

AND BAND 

ALL AMERICA 

LOVES 

.. the 

EDDY HOWARD 
AND HIS ORCHESTRA 

The SOCK Hit of the Year 

I I 

TEEN AGER'S WALTZ 

RADIO 

TELEVISION 

RECORDS 

AND 

"Choo -Choo Cha -Cha 
MERCURY #70700 

If 

NOW 
ON 

TOUR 

OFFICE 
612 No. Michigan Ave. 

Suite 708, Chicago, !IL 

Phone: Mich. 2 -5561 
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LEROY ANDFR!ON 
Current 12" Long Playing Release 

CHRISTMAS 
CAROLS 

DECCA DL 8193 

1955 STATION MANAGEMENT SURVEY 

STATION MANAGEMENT 
VIEWS THE 

RECORD INDUSTRY 

Nearly 150,000 record 
sides per year per market 

Do you have an idea of how many selections are 
played over the air each week? 

Stations 5,000 Watts and over 
... 652.6 selections (sides) 

Stations under 5,000 Watts 
...578.0 selections (sides) 

(Figure an average Of 4 to s flatters per market) 

Current popular selections 
carry lion's share of 
record shows 

Of your weekly record shows, 
how many hours are devoted to the following 
types of recorded music? 

Stations 
6,000 Watts 

or more 

Stations 
undea 

6.000 Watte 
Popular Current Records 50% 52% 
Old Favorite Standards 10% 7% 
C &W Current Singles 9% 15% 
Dancing/Listening Albums 9% 5% 
Classical /Semi -Classical Albums 8% 7% 
R &B Current Singles 4% 4% 

Religious /Sacred Records 4% 4% 

jazz Albums 2% 2% 

Children's Records less than 1% 1% 

Over $11/2 million for 
talent on records 

What is your annual appropriation 
for the purchase of records? 

Stations 5,000 Watts or more...1587.50 

Stations under 5,000 Watts...1556.14 
(Some stations run as Mph as $4,000 or greater) 

Can you break down answer to question 10 into 
appropriation by types of records? 

All stations average approximately 65% of 
annual record appropriation to Singles 

. and 35% to Album materiaL 

Manufacturer's subscription 
'packaged services' 
enjoy widespread use 

Do you subscribe to various "packaged services" 
offered by most manufacturers? 

Stations 5,000 Watts and over... YES 76% NO 24% 

Stations Under 5,000 Watts.. YES 79% NO 21% 

Station management 
exercising less control 
over record selections 

To what extent do you as management 
exercise control. over record shows? 

Stations "Patton. 
6,000 Watts under 

or more 6,000 Watts 

Disk Jockeys have complete freedom ..52% 61% 

Selections approved by management 
prior to broadcast 40% 30% 

Management does all selection 8% 9% 

(The 1954 s a only e stations permitted 
jockeys te freedom selection) 

(Continued on page 56) 
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PERSONA,. MANAGEMENT 

CARLOS GASTEL 
RECORD PROMOTION 

NEW YORK: MILTON KARLE 
CHICAGO: DICK LA PALM 
HOLLYWOOD: JACK LEONARD 
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PERSONAL MANAGEMENT 

DURGOM -KATZ ASSOCIATES 
BEVERLY HILLS NEW TORY 

RCA VI CTOR 
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kBiG'" AeriAd 

wg gIG 

aert.A2 
IBIG 

And His Dreh. 

With the Great' 

Special D.J. 
request- 

"Cantata" Edition -on 
Written Narrative re9uest 

Specially for 
"Non ew New york.. - eciai ee/eaoe- 

"NEVER NEVER, NEVER" 
e!w 

"That's How I Remember You" 
KIRBY ALLAN MZ1004 

RECORDS 
1701 Franklin, Hollywood 46, Calif. Phone: Ho. 7 -0206 

Distributors -Send for Complete Catalogue 

NOVEMBER 12, 1955 

1955 STATION MANAGEMENT SURVEY 

STATION MANAGEMENT 
VIEWS TRE 

RECORD INDUSTRY 

Trade paper information, 
audience requests & 
personal opinion lead all 
other sources of 
programming help 

If you DO exercise complete or partial 
control, what are your two most important 
sources of help in selecting records? 
Top Source Weighted 700; others weighted to relation to ft. 

Stations Stations 
5,000 Watts under 

or more 5.000 Watts 
- Tradepaper Charts, Editorials and 

Advertisements 100 100 
Listener's Requests 70 89 
Own Personal Opinion 69 50 
Information front Dealers 33 18 
Direct Mail, Free Records. 

Other promotional material 11 12 
Information from juke Box Operators 5 3 
All Other 1 12 

The local sponsor is 

king in today's radio 
On record shows how are sponsors broken down? 

Stations 
5.000 Watts 

or more 
National Sponsors 29.0% 
Local Sponsors 71.0% 

Stations 
under 

5.000 Watta 
12.0% 
88.0% 

1955 may be the station 
owner's best year 
for revenue 

Are your over -all gross billings UP 
or DOWN as against 1954? 

Stations 5,000 Watts or more 
93% say UP by an average of 17.4% 

only 7% report DOWN by an average of 6.6% 

Stations under 5,000 Watts 
88% say UP by an average of 25.1% 

only 12% say DOWN by an average of 8.6% 

1955 may also be 
radio station man's 
best profit year 

Are your profits estimated for 1955 
better or worse than 1954? 

Stations Stations 
5,000 Watts under 

or more 5.000 Watts 
Better 80% 90% 
Worse 10% 10% 
Same 10% 

Background music service 
to locations by broadcasters 
not off the ground 

is your station equipped to sell 
"background music" to locations? 
Stations 5,000 Watts or more....YES 13% NO 87 %' 
Stations under 5,000 Watts YES 14% NO 86% 

However most broadcasters 
feel serving locations 
can be profitable 

Do you feel this type of service 
(background music) is a growing and 
profitable operation for broadcasters? 
Stations 5,000 Watts or more YES 55% NO 45% 
Stations under 5,000 Watts YES 68% NO 32% 
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CURRENT RELEASE 

JOHNNIE'S COMIN' HOME 
and 

LOVE, LOVE, LOVE 

COLUMBIA 40578 

PERSONAL MANAGEMENT 

BERNIE LANG 

PRESS RELATIONS 

HARRY SOBOL 

EXCLUSIVELY (M GENERAL ARTISTS CORPORATION 
NEW YORK CMICACO BfVECLY_MILLi 

CINCINNATI DALLAS IONDOM 

20TH CENTURY FOX 
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14014 
feMa4 

et ro v fr 

PEREZ PRADO 
cam. Cquov.,nmi> 

Wifh This Terrific New Release... 

( 14 bluallier& s 
e 

and 
Pretty Betsy 

Vic +or #6277 

Variety Oct. 26, 1955 

PEREZ PRADO'S PEAK 

BIZ Al L.A. PALLADIUM 
Hollywood. Oct. 25. 

Palladium Ballrooms first es¡ 

periment with a latune outfit as 

the key attraction has wound up as 

the biggest success in the terperÿ s 

history. who concluded 
Perez Prada. 

last week, drew 
three-week stand 

515.150 0 the first week (four days), 

f10,598 the second (four days) and 
week's 

tally included a 6,661 pa id- admis- a 

nions record Saturday, the biggest 

Saturday night the terpery has had 

in 10 years. In on a guarantee 

against a 50-50 split over f7000 

i P. week. Prado exited the stand 

Personal Manager 
Exclusive representation 

MIGUEL BACA 
1608 N, Argyle St., Hollywood, Calif. 

MCA 
Exclusive Publishing Rights 

PEER INTERNATIONAL 
CORPORATION 

Jules Fox & Jo Brooks, press relations 
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A k2;bz 9 ,V 

,. . s" 

». 

Public Relations Exclusively on 

JAMES H. FERGUSON 
801 Barclay Street 

Chester, Pennsylvania 

Exclusive Booking 

JOLLY JOYCE 
1619 Broadway, New York City 

Room 716, Plaza 7 -1786 
Philadelphia: WAlnut 2 -4677, 2 -3172 

1 

Copyrighied material 
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DJ's Main Job: Keep Them 
Listening, and It's Not Easy 

Disk Selection a Tough Problem; 
Requests, Trade Papers Big Aid 

By IS HOROWITZ 
Just like a politician's most im- 

portant task is to get re- elected, 
the disk jockey's first job is to 
hold and expand his listening au- 
dience. And the only way he can 
do that is to play the records most 
of his listeners want to hear. 

But this isn't as simple as it 
appears, as any platter spinner 
worth a replacement stylus will 
quickly admit. All kinds of prob- 
lems are involved in the choice of 
effective records and the way in 
which they are programmed. Few 
deejays, therefore, hew to any 

Average DJ's 

On 20.4 Hrs., 

Has 50 Clients 
19.3% Are ET's; 
What's Right Ad, 
Music Quotient? 

During his weekly stint of 
20.4 hours the average disk joc- 
key delivers plugs for the prod- 
ucts of almost 50 sponsors. He 
has to sell, and freqently, but 
he still must hold his audience 
by giving them the musical en- 
tertainment they dialed him in 
for in the first place. 

The average disk jockey writes 
much of his sales copy himself, 
and ad libs even more, but the 
bulk of his commercials are pre- 

station and 
agency personnel. Only 19.3 per 
cent are transcribed and handed 
him ready for the turntable. This 
is roughly equivalent to last year's 
figure of 20.4 per cent for tran- 
scribed commercials. 

As the record show more and 
more becomes the effective ad- 
vertising medium for local radio, 
the jockey has an increasingly 
delicate problem in integrating 
his commercial copy into his 
musical program. Commercials 
bring in the money, but the 
music captures the listeners. How 
much, and in what proportion is 
the question. 

Find Norm 
Many points of view exist on 

the proper mixture of commer- 
cial and musical ingredients, and 
opinions change with conditions. 
All that can safely be done is 
to look at the figures. Jockeys 
can judge in their own minds how 
close they come to the industry 
average and, together with sta- 
tion management, weigh how to 
vary from that norm. 

Today, according to the latest 
Billboard survey, the average 
jockey delivers 3.1 commercials 
every 15- minute segment he's on 
the air in servicing his 50 spon- 
sors, almost 12 of whom are na- 
tional accounts, and 371 local 
and regional. 

DORIS DAY, named disk jockeys 
favorite girl singer, according to 
1955 Billboard poll, just completed. 

one format covering all their 
broadcast time. There are infinite 
format variations, and most have 
probably been tried one time or 
another. 

The first step, of cosine, is 
selecting the records. Who does 
it? The deejay himself, and over- 
whelmingly so. It's ton important 
to the jockey's listener welfare to 
delegate the task if he can help 
it. More than 92 per cent state 
they select their own records. 

Program Sources 
Listener requests and personal 

opinion are the two factors most 
frequently cited by deejays as 
providing the basic program pool 
of disk material, as the adjoining 
survey results indicate. But fol- 
lowing close behind is informa- 
tion and tips gleaned from trade 
papers- charts, editorial features 
and advertisements. 

Survey results also indicate that 
the heavy promotional activity 
engaged in by record manufactur- 
ers, distributors, publishers and 
talent also bears considerable 
fruit. To many jockeys such con- 
tacts are looked upon as provid- 
ing valuable supplementary in- 
formation on disks beginning to 
create excitement, or likely to do 
so because of effective and ener- 
getic promotion. A visit or com- 
munication by an artist also gives 
the platter spinner something to 
talk about -a fresh reason for 
playing a record. 

In the competitive drive to rep- 
resent his local community tastes 

DREW DRAWS 
WITH JUKE TIE 

Dave Drew, W T A X, 
Springfield, Ill., has made a 
profitable tie -up deal with a 
local juke box operator's as- 
sociation, whereby the dee- 
jay features the top six juke 
box disks in town, AS tabu- 
lated by the operators each 
week. 

In return, the operators 
have placed display stickers 
touting Drew's WTAX show 
on each of the town's 400 
juke boxes. 

most accurately, a good many 
deejays also maintain close liaison 
with record dealers and juke box 
operators in their territories. Here 
the fastest action is reported and 
a sensitive hand on the pulse of 
local buying habits can pay off 
in fresher programming. 

Still, the over -all favorite pro- 
gram format -and rising in use- 
is the best -seller (or most -played) 
list. It is an automatic way of 
putting together a program, sta- 
tion management likes it most 
(see station management portion 
of survey) and is one fairly simple 
way of coping with the deluge of 
record material available for dee- 
jay use. 

The average jockey, the survey 
shows, receives almost 33 new 
records every week. From these 

PIECE OF MIND 

Chief- Beef Aimed 
At Improper Service 

The ctcejays' No. 1 beef against 
record manufacturers and -or dis- 
tributors continues to be their 
complaint that many labels won't 
service them properly -in some 
cases not at all-with majors 
drawing the bulk of the blame. 
Poor packaging of platters in the 
mail is .,pother gripe, while sev- 
eral jockey's yearn for more and 
better promotional material on 
artists. 

The smaller stations in outlying 
areas are particularly bitter about 
the service problem. Bob Mahaf- 
fey, KBNZ, La Junta, Colo., for 
instance, writes, "A small radio 
station is much more important 
than record manufacturers seem 
to feel. The fact that we can sell 
records has been shown several 
times this past year." 

In the same vein,- Robert 
Beattie, KBCH, Ocean Lake, 
Ore., notes. "Our feeling is that 
the record companies cater to 
larger urban stations with deejay 
samples and leave smaller sta- 
tions to fend for themselves. 
Children's and religious records 
are particularly hard to get. Our 
local record store helps us, since 
they have tripled their record 
sales and moved into larger quar- 
ters since our station went on the 

almost 66 sides he must select 
some, reject others and put to- 
gether programs which include 
more than 184 different record 
sides in the case of the average 
deejay. No mean task of program- 
ming, this. 

air. We have a captive audience 
as we are the only reliable recep- 
tion in the area, yet record com- 
panies say we can't do them any 
good. They don't even bother to 
investigate. Large city stations 
get three or four copies of the 
same tune. I know, I come from a 
big city station. Record compa- 
nies may not realize it, but they 
are cutting their own throats in 
suburban areas with this type of 
distribution." 

Indies Better 
The deejays aren't as hard on 

the indies as they are on the 
majors. Jake Cahm, WLMJ, 
Jackson, for instance, says, 

"The majority of promotion rec- 
ords that we do receive are from 
publishers and small indies." 

The jazz jocks seem to be 
having a particularly hard time 
service -wise. Mike James, WNAV, 
Annapolis, Md.; Jim Wychor, 
KSTT, Davenport, O.; Bob Brad- 
ford, WCAU, Athens, Ca., and 
others report a scarcity of jazz 
platters in the mail. James, tho, 
adds a word of caution to jazz 
labels, to wit: "Don't be too 
hasty to put out everything on 
wax just because it sounds mod- 
ern, and the market is big. The 
listeners (and jockeys) are getting 
choosey." 

In reference to the service 
problem, Joe Cox, WLEX, Lex- 
ington, Ky., has an interesting 
angle. "I guess every jockey has 
this bug',' opines Cox. "I can get 
most anything I want if I write 

(Continued on page 72) 

1955 DISK JOCKEY POLL - 
TRADE ASPECTS 

G 

AMERICA'S DISK 

Most jockeys have added 
station responsibilities 

Do you have responsibilities at your station 
other than the conduct of recorded music shows? 

YES 82% NO 18% 

Other outside activities 
have showbusiness slant 

Are you active in other phases of show business 
outside your station responsibilities? 

Professional Performer 36% 
Personal Appearance Promoter 20% 
Songwriter 13% 
Artist Management 8% 
Music- Record Dealer 3% 
Music Publisher 1% 

Juke Box Operator 1% 
Other 18% 

On the air 111/2% % more 
hours than last year 

How many hours a week are you on the air 
' as a disk jockey? 

1955: 20.4 1954: 18.4 

Jockeys do their own 
record selecting 

Who selects the records played on your shows? 
I do myself 92% 
Librarian 5% 
My assistant 2% 
Program Manager 1% 

Requests, opinion and 
trade papers lead as 
programming aids 

Which TWO sources of help in the selection 
of records are the most important? 

Top source weighted 100. Others weighted ta 
relation to it. 

Listener's Requests 100 
Own Personal Opinion 87 - 

Trade Paper Charts, Editorial 
Features and Advertisements 76 

Direct Mail, Free Records, 
other promotional material 37 

Information From Local 
Record Dealers 14 

Information From Local Juke 
Box Operators 4 

20% of all sides played 
are brand new 

Could you guesstimate the number of 
different record sides you actually 
play on record shows in a week? 

Approximately 184.7 Different Selections Per Week. 

OJ these, approximately 33 are new releases. 

Disk jockey shows not 
all chatter by any means 

How many selections do you play on 
the average 15- minute segment? 

Average 3.9 Selections Per 15- Minute Show 

This means the average Disk Jockey on the air .20.4 
hours exposes approximately 318 selections per week. 
But only 18.5 different sides. 
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MUCH TO BEMOAN Mr. Typical Spinner's Man 
DJ's Decry Quality Of Many Talents, Interests 
Slump in Pop Singles 

Altho most deejays consistently 
play the top 25 best- selling rec- 
ords, The Billboard's latest survey 
indicates that many jockeys be- 
lieve the quality of the pop 
platter has seriously deteriorated 
during the past year and yearn 
for disks to match those released 
in the late 1930's and early 
1940's. 

Several jockeys are strongly 
opposed to the rhythm and blues 
influence on pop musie, and a 
number of them lament the 
dearth of promising new vocal 
talent this year, particularly in 
the male warbler category. 

Commenting upon the lack of 
promising new vocal , talent, a 
Midwest jockey notes, "We (the 
deejays'at the station) all tried to 
recall some of the up and coming 
singers we had heard on records 
this year,. and we couldn't. I feel - 
that this is either because they 
don't have the lasting quality- a 
la Eddie Fisher, Perry Como, 
Bing Crosby and Jo Stafford -or 
else, being a new singer, they 
can't get good material. "'Another 
point is made by Walter Kay, 
WDOK, Cleveland who ob- 
serves, "The overflow of new 
disks makes it almost impossible 
for many new artists to receive 
the recognition their work de- 
serves. There are countless inci- 
dents where perfectly good tunes 
and interpretations are lost in the 
shuffle." 

Tucker's Thoughts 
In the same vein, Frank 

Gordon Tucker, WCOV, Mont- 
gomery, Ala., writes, "New male 

vocalists are hard to come by this 
year, and the situation is almost 
as acute in the female category. 
Probably the reason can be 
traced to the fact that fans aren't- 
as interested in.rnusical medicine 
men and trick artists as they are 
in a smooth, lasting, down to 
earth treatment of a tune. The 
long haul still falls on songs that 
tug at the heart strings instead of 
hugging the curve of a trend," 

The rhythm and blues trend . 
was blasted by quite a few dee- 
jays, with several suggesting it's a 
mistake for deejays to concentrate 
so much of their programming at 
the teen -age level. Bob Tilton, 
WMFM, Madison, for instance, 
comments, "Granted the teen - 
agers buy many records, but how 
about some records for adults 
that don't rock, roll, wham barn, 
or fade to flat tones." 

"Teen -agers have their influ- 
ence, naturally;" writes David 
Kirkpatrick, WMNB, North 
Adams Mass., "but they are buy - 
ing.all the- records they can right 
nosy, so progress must come in the 
older age groups, which are less 
susceptible to the gang impulse 
where if one buys a record others 
will follow to stay with the 
crowd. Older people will buy on 
quality alone.' 

Cunning of WLOL 
Nothing really great has hap- 

pened in music this past 
year," laments Jerry Cunning, 
WLOL, Minneapolis. "It's been 
mostly 'follow the leader' on one 
type of musical fad or another. 

(Continued on now 72) 

He's a Performer, Artists' Manager, 
Tunesmith and You Name the Rest 

The disk jockey, as a front -line 
performer in the ranks of show 
business, is a man of many tal- 
ents. While spinning records is his 
one most important function, his 
interests and activities are broad 

LOGICAL LOOK 
AT FREE DISKS 

A number of radio station 
executives showed a temper- 
ate, 'logical approach to the 
matter of free records, M 
comments added to their - 

survey questionnaires. An 
example is the manager of ., 
WIRJ, Humboldt, Tenn., 
who stated: 

"We hesitate to criticize 
an industry upon which we 
are -completely dependent 
for our music, which is the s 

principal part of our sched- 
ule. However, there are fea- 
tures that the record com- 
panies overlook. They are 
biting the hand that helps 
to feed them in taxing vta- 
tions in strategic markets. 
Selecting stations for this 
service should be -su the 
same basis that an advertiser 
buys time to advertise his 
product. If a station is lo- 
cated wet' enough, then it . 

should receive the package 
without charge -a mutually 
beneficial arrangement. If 
not, then charge them." 

indeed and delve into the most 
out -of- the -way 'facets of the in- 
dustry, as well as Ilse most likely. 

And he apparently his time for 
these extra activities, despite the, 
fact that. he is on the air more 
than ever before. The 20.4 hours 
served by the average deejay at 
his turntable (see survey results) 
is about 11 per cent more than 
the time he devoted tar this job 
a year ago: The increase parallels 

-the continued growth in the im- 
portance of record shows in radio. 

Mr. Typical Disk Jockey is a 
mighty busy gent. Sometimes be, 
fore, or after,' he cothpletes his 
20.4 turntable stint, more than 
ode third iti -this composite por- 
trait is functioningms a performer. 
And some 20, per cent are busy 
promoting, personal appearance 
events. 

. 

It is not at all surprising that 
13 per cent try their hind at song 
writing. Thru constant contact in 
the field, the disk jockey ought to 
feel himself rather competent at 
judging what the public may or 
may not be apt to like in the way 
of songs at any particular time. 

Pub Attitude 
To this, music publishers might 

add that it is also not surprising 
'that relatively fesv deejay- penned 
songs ever crack thru. Cleffing is 
a specialized craft, and publishers 
themselves are often unable to 
tuns out a marketable product 
Mien they it down pen in hand. 

Perhaps more than anyone else 
its the music business, deejays are 

JOCKEY AT WORK 1955 DISK JOCKEY POLL - 

One commercial every 
five minutes 

How many commercials do you give in the average 
15- minute show? 

3.1 Commercials Per 15- Minute Show 

How do you keep 
fifty sponsors happy? 

Please break down your sponsors; 
11.7 National Sponsors per average 

Disk Jockey 
37.5 Local Sponsors per average 

Disk Jockey 

Jockeys with station help 
handle most commercials 

Who writes the advertising copy for your shows? 
Station Personnel ...377 
I Ad Lib From Notes 281 
I Write It Myself 105 
Ad Agency (including transcriptions) 146 

Transcribed spots 
less than 20% 

\Vhat per cent of your commercials are 
transcribed? 19.3. 

Album subscriber 
services popular 

How does Album material reach your station? 
Manufacturer Subscriber Service 33% 
Purchased By Station 33% 
Purchased By Jockeys 14% 
Other Sources 20% 

Album material getting 
much more play 

Are any of your record shows devoted to special 
album material? 

YES 60% NO 40% 

What kind of special album material? 

Dancing and Listening 220 
Movie & Show Albums 145 
Jazz 137 
Classical & Semi -Classical 74 
Children's Records 20 

Are you programming MORE of this kind of 
materiar than you did last year? 

YES 69% NO 31% 

Listeners get 65% current 
hit singles; 35% album 
and /or old favorites 

Of your total hours per week given in 
question' 3, approximately how many 
are devoted to current single records ? 13.1 Hours 
How many are devoted to album and/ 
or old favorites material? 7.3 Hours 
Total weekly hours on air 20.4 Hours 

How to program what the 
audience wants to hear 

From your experience what format builds the most 
effective record show? 

Most effective weighted 100; other. weighted in 
relation to it. 

From Best Seller dr Most Played Lists 100 
From Audience Polls and Requests 81 
From Reviews of New Releases 55 
Programming By Artist 30 
All Other Methods 21 

constantly alert to new talent 
cropping lip in their territories. 
They are also uniquely equipped 
to promote budding artists. Al- 
most one out of every 12 jockeys 
replying to the current survey has 
one or more artists under his 
wing. 

The 18 per cent engaged in 
show business activities other 
than those suggested in the ques- 
tionnaire shine a range of interest 
as wide as the field itself. A ran- 
dom sampling of 'these extra ac- 
tivities includes mentions of pup- 
pet shows, wrestling events, 
magic shows, summer theater, 
record reviewing, publicity and 
promotion for talent, record dis- 
tributers and-manufacturers, and 
teaching. 

Commented one deejay on his 
after -hours activity, "When 1 find 
the time I just yawn." 

60% of Jockeys 

Make Use of 

Package Disks 
Album Users Up 
69% Over Tally 
For Last Year 
Music and record men have 

known for 'some time that the 
program material etched on al. 
bums is being used more and 
more by disk jockeys. But the 
fact that 60 per cent of all dee- 
jays now use at least some pack- 
aged records on their shows may 
prove a startlingly high percent- 
age to many. 

The "practical" pop percentage 
is undopbtedly higher, since the 
adjoining survey tabulated -an- 
swers from all types of disk joc- 
keys, including those in the 
hillbilly, and country and western 
areas, where packaged records are 
still represented only sparsely. 

In effect, this heavy use of 
LP's and EP's by jockeys is 
only one reflection of the boom- 
ing nature of this facet of the 
record business. That the trend is 
burgeoning may be seen in the 
report that 69 per cent of all 
jockeys are' programming more 
such material than a year ago. 

Packaged records are ap- 
parently the ideal medium for 
background and dance music 
(standard tunes are heavy fa- 
vorites here), original cast disks 
(movie and show) and jazz. And 
-Jockeys make use of all available 
methods for acquiring them. 

Album Buys 
Most albums are bought by sta- 

ffons, state jockeys, and heavy 
use is made of the subscription 
services offered by most major 
manufacturers. This result is 
borne out by the reports of sta- 

(Continued on twee 72) 

LES ELGART, whose band was 
voted best currently on records in 
disk jockey balloting just completed. 
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Current Bert Seller 

IT'S ALMOST TOMORROW 
and 

IF YOU WANT TO LOVE 

Exclusively 

, 
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J/;ftPpopp/tfl#T//8fF H í , Y 
A awv'm°'ne This 

Weck 
Last of 
Week Cbart 

I. LOVE IS A MANY -SPLENDORED 
THING -Four Aces 
Shine On, Harvest Moon (MCA P)-Dec 29625 

I IO 

TELEVISION RADIO RECORDS NITE CLUBS PERSONAL APPEARANCES 

.y.iey 5 í o h .., 

A WOMAN 
IN LOVE 

Current Release 

DECCA 
29725 

OF THIS I'M 
SURE 

EXCLUSIVELY ON 
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Announcing a big new promotion 

that'll give you hot -cake sales for top pop platters! 

Billboard's Weekly 

a Is' 
(Fall and Winter Follow -up for Operation Pusllpop) 

This is a red -hot merchandising 

package that's planned specifically 

to trigger bigger sales for your 

pop singles. It's another Billboard 

service to dealers. Here's what 

you get ... EVERY WEEK . . mailed 

to you in a speçially marked 

envelope for quick identification: 

I1t paet wUM 

HOIIOR ROLL OF H1T5 
FIRST TEN TUNES 

2. 

3. 

4. 

3. 

C. 

7. 

s. 

9. 

10. 

Up-and- coming favorites 

BASED ON Itillg ;..rd WEEKLY NATIONWIDE SURVEY Of THOUSANDS or 
RECORD STORES,DISK JOCKEYS AND JUKE BOX OPERATORS 

2 BIG SPLASH COLOR POSTERS 

171/2"x221/2", with the week's top 10 tunes in giant 
type ... plus the 10 up- and -coming hits, all based 
on Billboard's famous coast -to -coast surveys. Use 

one of these eye -catchers in your window to pull 
traffic in ... build a display in your pop section 
with the other. You'll make plenty of "plus" sales! 

3 FULL -SIZE AD REPRINTS 

Colorful announcements of the "coming up strong" 

disks. Use 'em as sales getting displays for brand - 

new tunes. 

5 COPIES OF "THE NATION'S TOP TUNES" 

... listing the week's top 20 hits. These're for 

counter and window use ... good for giveaways 

too. (These are dandy for use as mailings to your 

customers. And you can order quantities from The 

Billboard at reasonable prices.) 

Sign up right now for this weekly sure -fire profit package. 
Billboard brings this service to readers at the low cost of just 
50e a week! And -here's even greater value -on this introductory 
offer, you get an extra week's service FREE when you order 10 

weeks' kits for only 55. 

USE THIS HANDY ORDER BLANK TO START YOUR DISK DERBY 

PROMOTION SERVICE TODAY ... we'll rush your first kit by 
return mail no it'll be there on the dot! 

THE BILLBOARD 
2160 Patterson St. 

Cincinnati 22, Ohio 

YOU GET A COMPUTE NEW NIT 

EVERY WEDNESDAY IOR ONLY 50r A WEEK!'. 
. vodoe,o, o,fo' 

ardor 10 weeks for SS- 
yo, the t Ish wwk FREE! 

DISK DERBY PROMOTION I 

Please send me (check c et 

10 weeks' DISK DERBY promotion kits plus 1 week 
(Introductory offer). 05 payment enclosed. 

weeks 6. 50c per week. I enclose 6 

NAME Of COMPANY 

Attention' 

Address. 

City 

L 

Zen._ State_ 
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thanks to the guys & gals who bring 
music to millions 
around the 
clock... 
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q &St etik 

Personal Management 

BILL FULLER 

OF THE ARTHUR 

GODFREY SHOW 

DOONAREE 

u 

Columbia 40572 

Singing 

Exclusively 

COLUMBIA RECORDS 

.7iii..._ y_......... it ViJ,d.t.` 

Best Sellin New Album 

ARTHUR 
Ë RQÚESENIS 

CAR 

GODFREY 
INN 

Selections of Irish Favorites 

SHE WNISILING GYPSY CU IIH' THE 
CORN 

IN 

FHE GREEN GLENS 
HUMOR IS ON ME NOW 

OF MINIM 

MICK McGU.IIGAM'S 
BAIL ISIO Of INNISFREE 

IF I WERE A BLACKBIRD SHE BALLYMAOUILIY 
BAND 

GALWAY BAY SPINNING WHEEL 

WAIN MY SHILLELAGH DOONAREE 

UNDER MY ARM 
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hands 
acTos LtI A___ 

sea 

10 

11110. 
IMP' 

,11W Pr 
;. 

e,SAINI 
411111P:"" 

"9111PVIres 

Special thanks for 'your 

wonderful 
cooperation 

S two 
on tiny recent U.. 

jpeuimmummiagh....eb.46._.m.h..y41'41111"... 
t 

Copy rig vof rí a I; 
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THE BILLBOARD 1955 DISK JOCKEY POLL 

Comparison of the Disk Jockeys' personal' favorite 
artists and records with those most played on their 
shows according to The Billboard Music Pop Charts 

FAVORITE RECORDS 
A tabulation of popular records voted by disk jockeys as their 
personal favorites (regardless of most -played status) for the period 
covering January 1, 1955, thrill October 8, 1955. 

Position Record Label 

1 LEARNIN' THE BLUES, F. Sinatra Capitol 

2 LOVE IS A MANY- SPLENDORED TILING, Four Aces. Decca 

3 UNCHAINED MELODY, L. Baxter Capitol 

4 AUTUMN LEAVES, Roger Williams Kapp 

5 MELODY OF LOVE, B. Vaughn Dot 

6 BLOSSOM FELL, N. (King) Cole Capitol 

7 UNCHAINED MELODY, A. Nibbler Decca 

8 ROCK AROUND THE CLOCK, B. Haley Decca 

9 YELLOW ROSE OF TEXAS, M. Miller Columbia 

to CHERRY PINK AND APPLE BLOSSONI WHITE, 
P. Prado RCA Victor 

11 MOMENTS TO REMEMBER, Four Lads Colombia 

12 SINCERELY, McGuire Sisters Coral 

13 I'LL NEVER STOP LOVING YOU, Doris Day Columbia 

14 WAKE THE TOWN AND TELL THE PEOPLE, 
L. Baxter Capitol 

15 BALLAD OF DAVY CROCKETT, B. Hayes Cadence 

16 UNCHAINED MELODY, R. Hamilton Epic 

17 'MR. SANDMAN, Chordettes Cadence 

18 LOVE ME OR LEAVE ME, L, Home RCA Victor 

19 LONGEST WALK, J. P. Morgan RCA Victor 

20 THAT'S ALL 1 WANT FROM YOU, J. P. Morgan.... RCA Victor 

MOST- PLAYED RECORDS 
A tabulation of The Billboard's "Most Played by Disk Jockeys" 
popular charts for the period covering January 1, 1955, thou 
October 8, 1955. 

Position Record label 

1 SINCERELY, McCuire Sisters Coral 

2 ROCK AROUND THE CLOCK, Bill Haley Decca 

3 LEARNIN' THE BLUES, Frank Sinatra Capitol 

4 UNCHAINED MELODY, Les Baxter Capitol 

5 CHERRY PINK AND APPLE BLOSSOM WHITE, 
Perez Prado RCA Victor 

6 LET ME CO LOVER, Joan Weber Columbia 

7 HEARTS OF STONE, Fontane Sisters Dot 

8 YELLOW ROSE OF TEXAS, Mitch Miller Colombia 

9 MR. SANDMAN, Chordettes Cadence 

10 MELODY OF LOVE, Billy Vaughn Dot 

11 BALLAD OF DAVY CROCKETT, Bill Hayes Cadence 

12 UNCHAINED MELODY, Al Nibbler Decca 

13 DANCE WITH ME HENRY, Georgia Gibbs Mercury 

14 AIN'T THAT A SHAME, Pat Boone Dot 

15 BLOSSOM FELL, Nat (King) Cole Capitol 

16 THAT'S ALL I WANT FROM YOU, Jaye P. Morgan..RCA Victor 

17 TWEEDLE DEE, Georgia Gibbs Mercury 

18 KO- KO-MO, Perry Como RCA Victor 

19 HOW IMPORTANT CAN IT BE, Joni James 

20 NAUGHTY LADY OF SHADY LANE, 
Ames Brothers RCA Victor 

FAVORITE FEMALE VOCALIST. 
Position Artist and Label 1954 

1 DORIS DAY, Columbia 1 

2 JAYE P. MORGAN, RCA Victor 

3 ELLA FITZGERALD, Decca 9 

4 JO STAFFORD, Columbia 4 

5 ROSEMARY CLOONEY, Columbia 2 

6 PEGGY LEE, Decca 11 

7 JUNE CHRISTY, Capitol 10 

a PATTI PAGE, Mercury 5 

9 SARAH VAUGHAN, Mercury 12 

10 JONI JAMES, M -G-hi 8 

MOST- PLAYED FEMALE VOCALIS 
Position Artist and label 1951 

1, GEORGIA GIBBS, Mercury 

2 JAYE P. MORGAN, RCA Victor. 

3 SARAH VAUGHAN, Mercury 

4 JOAN WEBER, Columbia 

5 JONI JAMES, M -G -:11 I 

6 TERESA BREWER, Coral 7 

FAVORITE MALE VOCALIST 
Position Artist and Label 195-1 

1 FRANK SINATRA, Capitol 1 

2 PERRY COMO, RCA Victor 2 

3 N&T (KING) COLE, Capitol 4 

4 EDDIE FISHER, RCA Victor 3 

5 BING CROSBY, Decca 5 

6 SkMMY DAVIS JR., Decca - 
7 FRANKIE LAINE, Columbia 6 

8 BOB MANNING, Capitol 9 

0 DON CORNELL, Coral 12 

10 TONY MARTIN, RCA Victor 7 

MOST- PLAYED MALE VOCALIS 
Position Artist and label, 

1 , NAT (KING) COLE, Capitol 

2 FRANK SINATRA, Capitol 

3 PERRY COMO, RCA Victor 

4 EDDIE FISHER, RCA Victor 

5 BILL HAYES, Cadence 

6 P&T BOONE, Dot 

7 AL DIBBLER, Decca 

19' 

$ JOHNNY DESMOND, Coral 
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1100T/ AIKJ 

AND THE PENNSYLVANIANS 

TOUR CITIES THROUGH 

ABERDEEN, SOUTH DAKOTA 

BERKELEY, CALIFORNIA 

BILLINGS, MONTANA 

BISMARCK, NORTH DAKOTA 

BUTTE, MONTANA 

DES MOINES, IOWA 

FARGO, NORTH DAKOTA 

FRESNO, CALIFORNIA 

GREAT FALLS, MONTANA 

DECEMBER 6th 

HURON, SOUTH DAKOTA 

LAS VEGAS, NEVADA 

LONG BEACH, CALIFORNIA 

LOS ANGELES, CALIFORNIA 

PASADENA, CALIFORNIA 

PHOENIX, ARIZONA 

PORTLAND, OREGON 

RENO, NEVADA 

SACRAMENTO, CALIFORNIA 

ST. PAUL, MINNESOTA 

SAN FRANCISCO, CALIFORNIA 

SEATTLE, WASHINGTON 

SIOUX CITY, IOWA 

SIOUX FALLS, SOUTH DAKOTA 

SPOKANE, WASHINGTON 

TACOMA, WASHINGTON 

TUCSON, ARIZONA 

TOUR DIRECTION 

HARRY D. SQUIRES 

PRODUCED AND DIRECTED BY 

FRED WARING 

MANAGEMENT 

CHARLES WICK 
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E CASTRO SIStERS 

7'hahk4 to the Zi.j. b or playinf our recorQ,ó 

T00 LATE NOW 
b/w 

GIVE ME TIME 
Abbott 43011 

ABBOTT RECORDS 
Box 38, Malibu, Calif. 

NEW CHRISTMAS RELEASE 

(We think it's our best record yet) 

SNOWBOUND FOR CHRISTMA! 
b/w 

CHRISTMAS IS A- COMIN 
Abbott #301 

Exclusive Booking 

esr. leve 

WILLIAM MORRIS AGENCY 
INC. 

New York Chicago London Hollywood 
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POP BESTS AND BESTS 

THE BILLBOARD NOVEMBER 12, 1955 

Favorite 1955 Artists Not 
Always Played Most Often 

Altbo the disk jockey's personal 
preference is bound to be re- 

flected to some degree in what 
he prograrns, the results of this 
year's poll, like last year's, indi- 
cate that the public still has the 
major say. 

In the opinion of a large 
percentage of spinners, the great- 
est record of the year thus far has 
been Frank Sinatra's "Learnin 
the Rims"; yet this record ran 
beaiod the McGuire Sisters "Sin - 
cerely" and Bill Haley's "Rock 
Around the Clock" in the Most 
Played" column. 

Sinatra again grabbed the 
individual honors. As the No. 1 

"Favorite Male Vocalist," he was 
a repeater and also came up with 
the favorite single and favorite 
album. for the second year in a 

row. "Learnin' the Blues" is the 
successor to last year's "Young at 
Heart," and his new Capitol al- 
bum, In the Wee Small Hours," 
succeeded last years "Swing 
Easy" package. And again, RCA 
Victor's Perry Como followed 
Sinatra in deejay hearts. Nat 
Cole, who ran fourth behind 
Eddie Fisher last year, switched 
places with him this run. 

Cole, McGuires 
Actually, of all the male 

vocalists,. it was Capitol's Cole 
who accounted for the most spins. 
His "A Blossom Fell" was far and 
away his biggest scorer, while "If 
I May" and "Darling, Je Vous 
Aime Beaucoup" added consider- 
able points. The most played art- 
ists (inclisidual or group) were 
Coral's McGuire Sisters, largely 
by virtue of their having the 

Deejay Beefs 
Continued from page 60 

and ask for it, but unfortunately 
I haven't the time nor the energy 
to keep up such an active corre- 
spondence. Consequently, I don't 
get an awful lot of the stuff I 
reall: wanna play. Record com- 
panies would do well, I think, to 
make their gratis distribution a 
little more carefully." 

Bad Packing 
The charge of "improper pack- 

aging' of disks in the mail comes 
from Ken Johnston, WNRC, New 
Rochelle, N. Y., who says, "The 
saine outfits ship improperly 
packaged disks over and over 
again. What a waste!" He also 
notes, "Records without timing on 
the label are one of the biggest 
headaches to smaller station 
jocks. Miss -timed disks are 
almost as bad. 

Walter Gibbs, KSWI, Council 
Rluffs, I,. would also "like to see 
the labels continue'to put time on 
their disks," In addition, Gabbs 
writes, "1 would like the rest of 
the major labels to send a little 
info with each mailing on what 
the disks in the package contain - 
biog on the artists, which side is 
being pushed, etc., similar to the 
RCA Victor DJ Digest, Capitol's 
"Music" booklet, Mercury's letter, 
etc. If the rest of the labels 
would do this, it should boost 
the push on the 'A' side and 
make for quicker programming 
when the releases come in." 

Jim Ilrper, WINZ, Miami, 
thinks "the major record compa- 
nies should provide more personal 
information on new artists. It 
would be a great help to the 
deejay. Pictures of new artists 
would help, too." Alan Fredericks, 
\VABJ, Adrian, Mich., (another 
jock, who considers the labels 
"lax as far as service goes) corn - 
nsents, "We'd like to have more 
in- person interviews with the re- 
cording artists and info on 
the Itineraries of artists making 
personal appearances." 

No. 1 "Most Played" record "Sin- 
cerely," altho "Somethings Gotta 
Give,' "It May Sound Silly" and 
"No More" made their tally even 
more impressive. 

Georgia Gibbs, tho only the 
No. 13 favorite in the female 
singers list, emerged the "Most. 
Played Female Vocalist" in the 
recap of chart listings. Her Mer- 
cury diskings of "Dance With Me 
Henry" and "Twcedle Dee," fol- 
lowed by "Sweet and Gentle," 
all of which were "covers," 
accounted for the major action. 

The' first fentale vocalist in the 
hearts, if not on the turntables, of 
the jocks for the second year in a 
row is Doris Day. Miss Day's 
Columbia album, "Love Me or 
Leave Me," containing tunes from 
her big flick of the same name, 
was the No. 2 choice in the pack- 
age category. Victor's Jaye P. 
Morgan, whose name was no- 
where to be found in the tallies 
last year, emerged as No. 2 gal 
this trip, in her first term on a 

major label. 
Vocal Groups 

It was a great year for vocal 
groups. The McGuire Sisters, be- 
sides showing as "M st Played' 
Artists," were the No. 3 group in 
jockey preference, with the Four 
Aces and the Fore Freshmen re- 
peating their No. 1 amt No. 2 
roles, respectively. It is especially 
interesting to note that the Group 
voted "Most Promising" of the 
newer outfits, the Hi -Lo's, earned 
its acclaim without the benefit of 
a record contract, and, in fact, 
had its releases only on small 
indie labels. The Cheers, who 
had Capitol hits with "I Need 
Your Lovi,i " and "Black Denim 
Trousers," were voted No. 2 of 
the newer units. 

In the crop of newer female 
vocalists, Columbia Records' and 
TV's Peggy -King swept into the 
"Most Promising spot, after run- 
ning No. 2 in 1934. Decca's new 
Carmen McRae came close be- 
hind in the voting, while the ac- 

tually by -now "established" star, 
Jaye P. Morgan, was considered 
new enough to be listed by many, 
and made No. 3. 

Pat Boone, new to the lists 
this year, was named the "Most 
Promising" of the new male vo- 
calists, a rating eartaed by virtue 
of such solid "cover hits as "Two 
Ilearts," "Ain't It a Shamer and 
"At My Front Door," on the Dot 
label. Bob Manning, last year's 
winner in the category, still holds 
the jock's esteem, despite a au- 
city of. hits, and was handed the 
No. 2 honors this year. 

Altho the year has seen few 
major dance band record hits, 
(Perez Prado's "Cherry Pink," 
would be the only typical "band" 
rendition among the leaders) 
jocks have not been discouraged 
in their efforts to spearhead the 
bands comeback. This year, 
rather than break up the voting 
into such stylistic classes as 
"Sweet," "Swing," etc., jocks 
were asked to vote only for their 
"All- Around Band" favorite, Les 
Elgart, a newcomer last year 
winding up as No. 5, this year 
came all the way up to take No. 
1, nosing out veteran Les Brown's 
aggregation,,,wbich held its 1954 
position. However, Ray Anthony, 
last year's winner, slipped to No. 
3, after a spell of comparative 
inactivity on the one- nighter 
routes. Elgart records for Co- 
lumbia. 

Small Groups 
Amoee the smaller instrumen- 

tal groups, George Shearing's 
Quintet and the Three Suns re- 
peated as No. 1 and No. 2 
choices, respectively, altho the 
Suns rarely record these days 
without the addition of r large 
ork or vocal group. As the votes 
were being counted, jazzman 
Shearing's first album on Capitol 
made its appearance. His rep to 
date has been based largely on 
his M -G -M waxings. Another 
jazzman, Dave Brubeck, now on 
Columbia, moved up one spot to 
No. 3. 

Deejays Decry Quality Slump 
Continued front page 61 

However, your all -time wax 
greats still have the best over -all 
draw. The so- called 'harmony' 
groups are for the most part 
flash -in- the -pan stuff, but it's 
what the kids want." 

Summing up the general atti- 
tude of deejays surveyed, Chuck 
Blower, KTKT, Tucson, Ariz., 
moans, "Looking back over the 
years, it seems to me that with 
the tremendous upsurge of r. &b. 
into the pop crop -the almost 
complete absence of good taste, 
to say nothing of good grammar - 
this has been the worst and cer- 
tainly the most frustrating 'pop' 
year I have ever known." 

Among other interesting com- 
ments made on trends and the 
artist's relation to the deejay were 
the following: 

John A. \'roman, WFKY, 
Frankfort, Kv., opines, "I feel that 
too many disk jockeys are pre- 
judiced against certain types of 
music or artists. They program 
for themselves, a sponsor or the 
manager', wife, and when, a dee- 
jay picks a song to be a hit, Ire's 
going to cram it down the listen- 
er's throats whether they like it 
or not. A deejay must keep in 
close contact with his audience, 
record stores and trade papers in 
order to program to the majority." 

Personal Push 
At the same time, Tommy 

Sith, WAPF, McComb, Miss., 
says, "Naturally when an artist, 
publisher, etc., gives me some 
personal promotion, I feel more 
inclined to push Isis records, but 
usually I stick mostly to my own 
judgment and that of the public." 
On the other hand, Les Roberts, 
WJLK, Asbsiry Park, N. J., writes, 
'Iii mpiling popularity polls I'd 
.deem1taImott a..neeeksity,tgcit 
elude such categóries as ',no* 

co- operative,' 'easiest to inter- 
view, etc. That goes a long way 
in aiding our selections." 

Speaking for the deejays as a 
group, Gordie Baker, WSPR, 
Springfield, Mass., contends, "I 
feel that the record industry is 
moving toward a more matìre 
outlook on music. All of us- 
deejays, publishers, agents,. pub- 
licity and manufacturers -have a 
tremendous selling job to do to 
counteract some rather unfavor- 
able publicity resulting from the 
actions of a few. We re not all 
perfect, but neither are we all 
ogres bent on fattening our own 
pockets at the expense of our 
listeners. We must still listen to 
the voice of the public and no 
amount of plugging will make a 
really bad tune a hit. So let's get 
some favorable publicity. for an 
industry and a group of men (dee- 
jays) who are performing a neces- 
sary public service and doing an 
excellent job of it." 

60% of Jockeys 
Continued from page 61 

non management in the com- 
panion survey. Much, of course, 
still reaches spinners from local 
sources, and publishers are more 
and more distributing free LP's 
to stations when they own a 

sufficient number of the copy - 
rights etched thereon. 

With the growing demand for 
packaged record program ma- 
terial, still more is due to reach 
deejay users during the coming 
year, despite the heavy cost this 
entails on the, part of manufac 
turers. (See separate story out - 
lining subscription services 

cue - to stations.) '¡réntly aV 

THE BILLBOARD 1955 
DISK JOCKEY POLL 

Disk Jockeys pick 
all -round favorites 

Based on actual vote of disk jockeys (regardless of most 
played status) for the period covering January 1, 1955, 
thru October 8, 1955. 

BANDS 
Position Band and Label 1954 

I LES ELCART, Columbia 5 

2 . LES BROWN, Capitol 2 

3 RAY ANTHONY, Capitol 1 

4 RALPH FLANAGAN, RCA Victor 4 

5 RALPH MARTERIE, Mercury 3 

6 STAN KENTON, Capitol 8 

7 BILLY MAY, Capitol 7 

8 GLENN MILLER, RCA Victor 6 

9 WOODY HERMAN, Capitol 12 

10 BENNY GOODMAN, Columbia 28 

VOCAL GROUP'S 
Position Croup and Label 1954 

1 FOUR ACES, Decca 1 

2 FOUR FRESHMEN, Capitol 2 

3 McCUIRE SISTERS, Coral 10 

4 A \YES BROTHERS, RCA Victor 3 

5 HI -LO'S, Starlite 12' 

6 MILLS BROTHERS, Decca 4 

7 CREW CUTS, Mercury 5 

8..,.... FOUR LADS, Columbia 7 

9 FONTANE SISTERS, Dot 13 

10 HILLTOPPERS, Dot 9 

INSTRUMENTAL GROUPS 

ir 

(LESS THAN SEVEN PIECES) 

Position Croup :and Label 1954 

1 GEORGE SHEARING, Capitol 1 t 

2. THREE SUNS, RCA Victor 2 

3 DkVE BRUBECK, Columbia 4 

4 ART VAN DAMME, Capitol I 

5 LES PAUL, Capitol ° 

6 DICK HYMAN TRIO, M -G -M t 

7 NORMAN PETTY TRIO, "X" l' 

8 HARMONICATS, Mercury 

9 BENNY GOODMAN SEXTET, Columbia I 

10 OSCAR PE1;ERSON TRIO, Clef -Norgran I 
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ñ F, ° , 

CLEF RECORDS 

BAS I E MG C -666 

THE LIONEL HAMPTON QUARTET /QUINTET MG C-667 

LIONEL HAMPTON OSCAR PETERSON BUDDY DeFRANCO 
RAY BROWN BUDDY RICH HERB ELLIS 

THE GENE KRUPA QUARTETMGC668 
MUSIC FOR TORCHING WITH BILLIE HOLIDAY MG C -669 

THE LIONEL HAMPTON BIG BAND. 

ROY AND DIZ #2 
A STAN WILSON RECITAL 

JAll AT THE PHILHARMONIC VOLUME 17 

MG C-670 

MG C671- 

MG C-672 

LIONEL HAMPTON DIZZY GILLESPIE BUDDY RICH FLIP PHILLIPS 
BUDDY DeFRANCO RAY BROWN OSCAR PETERSON, ROY ELDRIDGE 
LOUIS BELLSON BEN WEBSTER BILL HARRIS HERB ELLIS 

THREE LONG PLAYING RECORDS AND PHOTO ALBUM ....$12.10 

NEW 12 INCH OF JAll AT THE PHILHARMONIC 
NEW VOLUME 1 (FORMERLY MG C.608) 
HOW HIGH THE MOON BELLBOY BLUES LADY BE GOOD 
AFTER YOU'VE GONE BUCK CLAYTON FLIP PHILLIPS 
COLEMAN HAWKINS KENNY KERSEY BUDDY RICH 
BENNY FONVILLE HOWARD McGHEE WILLIE SMITH 
CHARLIE PARKER AL KILLIAN ARNOLD ROSS AND OTHERS 

NEW VOLUME 2 (FORMERLY VOLS. 2 & 3) 
BLUES FOR NORMAN I CAN'T GET STARTED CRAZY RHYTHM 
SWEET GEORGIA BROWN CHARLIE PARKER LESTER YOUNG 
DIZZY GILLESPIE ' WILLIE SMITH CHARLIE VENTURA 
MEL POWELL HOWARD McGHEE AL KILLIAN AND OTHERS 

NEW VOLUME 3 (FORMERLY VOLS. 4 & 5) 
LESTER LEAPS IN BLUES BODY AND SOUL ROSETTA 
BUGLE CALL RAG LES PAUL ILLINOIS JACQUET JACK McVEA 
J. J. JOHNSON NAT KING COLE JOHNNY MILLER 
SHORTY SHEROCK LEE YOUNG 

NEW VOLUME 4 (FORMERLY VOLS. 6 & 14) 
1 GOT RHYTHM JATP BLUES I SURRENDER SLOW DRAG 
CHARLIE PARKER COLEMAN HAWKINS IRVING ASHBY 
BUDDY RICH LESTER YOUNG WILLIE SMITH BUCK CLAYTON 

NEW VOLUME 5 (FORMERLY VOLS. 7, 10 & 11) 
TEA FOR TWO I FOUND A NEW BABY THE MAN I LOVE 
I SURRENDER DEAR ILLINOIS JACQUET FLIP PHILLIPS 
BILL HARRIS HOWARD McGHEE RAY BROWN MEL POWELL 
CHARLIE VENTURA RED CALLENDER DIZZY GILLESPIE 
LESTER YOUNG WILLIE SMITH NAT KING COLE LES PAUL 

NEW VOLUME 6 (FORMERLY VOLS. 8, 9 & 10) 
PERDIDO MORDIDO ENOIDO FLIP PHILLIPS BILL HARRIS 
JO JONES ILLINOIS JACQUET HOWARD McGHEE RAY BROWN 
HANK JONES 

NEW VOLUME 7 (FORMERLY VOLS. 12 & 13) 
LESTER LEAPS IN THE OPENER EMBRACEABLE YOU 
THE CLOSER CHARLIE PARKER LESTER YOUNG RAY BROWN 
FLIP PHILLIPS ROY ELDRIDGE BUDDY RICH TOMMY TURK 

A NORMAN GRANZ PRODUCTION 

CLEF RECORDS 451 NORTH CANON DRIVE BEVERLY HILLS CALIFORNI 

THE BILLBOARD 1955 
DISK JOCKEY POLL 

Disk Jockeys pick all -round favorites 

BEST POP ALBUM 

RELEASED THIS YEAR 
Position Album Label 

1 IN THE WEE SMALL HOURS, 
F. Sinatra Capitol 

2 LOVE ME OR LEAVE ME, 
Doris Day....... Columbia 

3 STARRING SAMMY DAVIS JR. Decca 

4 LONESOME ECHO, J: Gleason Capitol 

5 PETE KELLY'S .BLUES, 
M. Matlock & R. Ileindorf Columbia 

6 MOOD FOR 12, P. Weston Columbia 

7 BOY MEETS GIRL Columbia 

8 SOMETHING COOL, J. Christy Capitol 

9 MUSIC, MARTINIS & MEMORIES, 
J. Gleason Capitol 

10 PETE KELLY'S BLUES, 
J. Webb RCA Victor 

ALL -TIME POP RECORD 

STANDARDS 
Position Rceord Label 

1 STARDUST, Artie Shaw RCA Victor 

2 MOONLIGHT SERENADE, 
Glenn Miller RCA Victor 

.3 STARDUST, Glenn Miller RCA Victor 

4 TENDERLY, Rosemary Clooney Columbia 

5 IN TILE MOOD, Glenn Miller RCA Victor 

6....... SENTIMENTAL JOURNEY, 
Les Brown Columbia 

7 STRING OF PEARLS, Glenn Miller..RCA Victor 

8 BEGIN THE BEGUINE, Artie Shaw..RCA Victor 

9 I CAN'T GET STARTED WITH YOU, 
Bunny Bcrigan RCA Victor 

10 ON THE SUNNY SIDE OF THE STREET, 
Tommy Dorsey RCA Victor 

11 OPUS NO. 1, Tommy Dorsey RCA Victor 

12 SUMMIT RIDGE DRIVE, 
Artie Shaw RCA Victor 

13 LET'S DANCE, Benny Goodman Columbia 

14 MARIE, Tommy Dorsey RCA Victor 

15 I'VE GOT MY LOVE TO KEEP ME WARM, 
Les Brown Columbia 

16 STARDUST, Paul Weston Capitol 

17 MOONLIGHT IN VERMONT, 
Margaret Whiting Capitol 

18 DANCING IN THE DARK, 
Artie Shaw RCA Victor 

19 DON'T BE THAT WAY, 
Benny Goodman RCA Victor 

20 FRENESI, Artie Shaw RCA Victor 

21 NANCY, Frank Sinatra Columbia 

22 SEPTEMBER SONG, Stan Kenton Capitol 

23 BOOGIE WOOGIE;Tommy Dorsey...RCA Victor 

24 WHITE CHRISTMAS, Bing Crosby Decca 

25 STARDUST, Bing Crosby Decca 
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The fractured ltralian breaks 
it up again! Hear 

LOU MONTE'S 

tv it 4 " f 

(The Menu Song) 

TOIVIBOLEE- 
TOMBOLA 
20/47-6287 

the harmonica magic of the silky sax of 

LEO DIAMOND BOBBY DUKOFF 

MISTER X 

FANTASIA 
MEXICANA 
20/47-6307 

DRIFTING 
AND DREAMING 

CHOOMBI 
20/47-6306 

the dealer's choice RCAVICTOR 
'View OrthcshONV11491111WMICOrdINP 

Copyrighted mater 
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THE BILLBOARD 1955 
DISK JOCKEY POLL 

Disk Jockeys pick 
the most- promising 
newer talent 

Based on actual vote of disk jockeys (regardless of most 
played status) for the period ending January 1, 1955, 
thru October 8, 1955. 

MOST -PROMISING 

FEMALE VOCALIST 
Position Artist Label 

1 PEGGY KING Columbia 

2 CARMEN McRAE Decca 

3 JAYE P. MORGAN RCA Victor 

4 LILLIAN BRIGGS Epic 

5 GOGI GRANT Era 

6 BETTY JOHNSON RCA Victor 

7 ROBBIN HOOD M -G-M 

8 JOYCE BRADLEY Mercury 

9 JILL COREY Columbia 

10 LOLA DEE Wing 

MOST- PROMISING 

MALE VOCALIST 
Position Artist Label 

1 PAT BOONE t. Dot 

2 BOB MANNING Capitol 

3 NICK NOBLE Wing 

4 TONY TRAVIS RCA Victor 

5 JERRY VALE Columbia 

6 RALPH YOUNG Decca 

7 SAMMY DAVIS JR. Deooa 

8 AL HIBBLER Decca 

9 CHARLIE APPLEWHITE Decca 

10 STEVE LAWRENCE Coral 

MOST- PROMISING 

NEW GROUP 
(VOCAL OR INSTRUMENTAL) 

Position (IL_m2 Label 

1 I1I -LO'S Starfite 

2 CHEERS Capitol 

3 PLATTERS Mercury 

'4 PEPPERMINTS Mercury 

5 SOMETHIN' SMITH AND THE 
REDHEADS Epic 

6 PAULETTE SISTERS Capitol 

8...., .THREE CHUCKLES `X" 

7 FOUR FRESHMEN Capitol 

9 LAURIE SISTERS Mercury 

10 BURTON SISTERS RCA Victor 
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A Beautiful New Ballad By 

LOLA DEE 
"IN THE YEAR 
OF OUR LOVE" 

AND 

A New Swinging Arrangement Of 

"Hey! Ba-Ba-Re-Bop 
WING 90035 

JERRY 
TYFER 

Ten Times' 
AND 

"LADY LOVE" 

WING 90029 

PATRICIA 
SCOT 

`So Many 

Beautiful 

Men" 
AND 

"A DANGEROUS AGE" 

WING 90030 

FRANKIE 
CASTRO 

'Hands Off' 
AND 

IN THE KINGDOM 

OF MY HEART" 

WING 90037 

THE FOUR 
GUYS 

`May This 

Be Your 

Life' 
AND 

"BYE BYE FOR JUST 
A LITTLE WHILE" 

WING 90036 

RONNIE 
GAYLORD 

`Don't Ever 

Change' 
AND 

"THROUGH 
THE YEARS" 

WING 90034 

RECORDS A SUBSIDIARY OF MERCURY RECORD CORP. 
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RECORDS, ALBUMS AND SHEET MUSIC -POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL 

The Billboard Music Popularity Charts 
THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES 

hOftOR ROLL 
This 
Week 

H1T5 
TRADE MARK REG. 

THE NATION'S TOP TUNES For survey week ending November 2 

Weeks 
Last oa 
Week Chart 

1. Love Is a Many -Splendored Thing 
By Sammy Fain A Paul Francis Webster -Published by Miller (ASCAP) 
BEST SELLING RECORD: Four Aces, Dec 29625. 
RECORDS AVAILABLE: J. Bradley Mercury 70716; D. Cornell, Coral 61367; Don, 
Dick A Jimmy, Crown 158; W. Herman, Cap 3202; J. Loco, CA 40591; D. Rose, 
M -G -M 30883. 
ELECTRICAL TRANSCRIPTION: David Lewintcr Ork, Standard. 

2. Autumn Leaves 
By J. Mercer, J. Preverr, 1. Kosma- Published by Ardmore (ASCAP) 
BEST SELLING RECORD: R. Williams, Kapp 1t& 
RECOCDS AVAILABLE: S Allen Sr G. Gates, Coral 61485: R. Charles Singers. 
M -G -M 12068; M. Ferguson, Mercury 70686; G. Galian, X 0161; J. Gleason, Cap 
1223; V. Young, Dec 29653 
ELECTRICAL TRANSCRIPTION: Lou Brownie, Standard. 

This 
Werk 

Week. 
Last oa 
Weer Chart 

1 12 6. 

3 12 

15 

4 10 

5 9 

3. Yellow Rose of Texas 2 
By D George -Published Sy Planetary (ASCAP) 
BEST SELLING RECORDS: M. Miller, CA. 40540; Johnny Desmond. Coral 61476. 
RECORDS AVAILABLE: 1. Fields Trio, Tics 273; S. Frebera. Cap 3249; G. Galia, 
X 0161; Home: A lehro. Vic 20-6242; M. K. Cap 3239; 1. B. Strength, Cap 3217; 
E. Tubb, Dec 29633. 
ELECTRICAL TRANSCRIPTION: Ray Pearl, Standard. 

4. Moments to Remember 
By Stillman A R. Allen -Published by Beaver (ASCAP) 
BEST SELLING RECORD: Four Lads, Col 40539. 
ELECTRICAL TRANSCRIPTION. Russ Carlyle, Standard 

5. 

11. 

12. 

13. 

13. 

13. 

Shifting, Whispering Sands 
By M. Gilbert A V. Gilbert- Published by Gallatin BMI) 
BEST SELLING RECORDS: R. Draper, Mercury 70696; B. Vaughn. Dot 15409. 
RECORD AVAILABLE: Johnson Family, Vic. 

At My Front Door 
By J. Moore A B. Abner -Published by Tolite (BMI) 
RECORDS AVAILABLE: P Boone, Dot 15422; El Dorados, Vee Jay 147; Modernalre; 
Coral 61313. 

Bible Tells Me So 10 15 
By Dale Enos- Publisbed by Paramount -Roy Roger. (ASCAP) 
RECORDS AVAILABLE, K. Armen, M-G-M 12045; Coronets. Groove 0116; D. Cornell, 
Coral 61467; M. Jackson, Col 40554: N. Noble, Wing 9003; Weatherford Qt., Vie 
20á218; R. Young, Dec 29615 

Wake the Town and Tell the People 12 15 
By Gallop A Livingston -Published by Joy (ASCAP) 
RECORDS AVAILABLE: L Buter, Cap 3120; M. Carso,, Col 40537; L Welk, 
Coral 61477. 
ELECTRICAL TRANSCRIPTION, David Lewinler Ork, Standard 

7. 

8. 

9. 

10. 

Suddenly There's a Valley 
By C. Meyer A B. Jones -Published by Warman -Hill A Range (BMI) 
BEST SELLING RECORDS: G. Grant. Era 10003; J. Stafford, Col 40559. 

RECORDS AVAILABLE: P. Andrews, Cap 3228; K. Armen. M-G -M 12078; J. La Rosa. 

Cadence 1270; M. Lynn, Vic 47-6257; Mills Brothers. Dec 29686, 

ELECTRICAL TRANSCRIPTION: Russ Carlyle, Standard, 

He 
By Richard Mullaa A lack Richards -Published by Aras (BMI) 
BEST SELLING RECORDS: A. Nibbler. Decu 29660; McGuire Sisters, Cora] 6150 

RECORD AVAILABLE: K. Arme, M -G -M 1208. 

Only You 
By Buck Ram -Published by Wildwood (BMI) 
BEST SELLING RECORDS: Platters, Mercury 70633; !Whoppers, Dot 15423. 

RECORDS AVAILABLE: L. Armstrong. Dec 29694; L. Dee, Wing 90013. 

ELECTRICAL TRANSCRIPTION: Barbara Carroll, Standard. 

6 10 

7 8 

1. 

H 7 

Seventeen 
By Young -Gorman A Bennett -Published by Lois (BMI) 
BEST SELLING RECORDS: Fontane Sisters. Dol 15386; B. Bennett, King 1470. 

RECORDS AVAILABLE: R. Draper, Mercury 70651; B. M. Morse, Cap 3199. 

ELECTRICAL TRANSCRIPTION: Johnny (Seal) Davis, Standard 

I Hear You Knoekin' 
By David Bartholomew -Published by Commodore (BMI) 
BEST SELLING RECORDS: G. Storm, Dot 15412; S. Lewis, Imperhd 5356. 

Second Ten 
13 5 16. 

Love and Marriage 
By Sammy Cahn and lamp Van Heusen- Published by Barton (ASCAP) 
RECORDS AVAILABLE, H. Grayco, X Ot68; Laurie Sisters. Mercury 70705; J. Loco, 
Col 40591; P. Sinatra, Cap 3260; D. Shore, Vic 20ó266. 

19 4 

Sixteen Tons 
By S(crle Tnvls- Published by American Music (BM») 
RECORD AVAILABLE, T. Roo),, Cap 3262. 

- 1 

8 15 

17 6 I 

Black Denim Trousers 13 8 
By 1ert7 Leiber A Mike Stoller -Published by Quintet -8101 A Range (13MT) 

RECORDS AVAILABLE: Cheers, Cap 3219; J. Brooks, Dec 29664; Diamonds, Coral 
61502; V. Montur:, V. 20.6260. 

17. Tina Marie 
By Bob Merrill -Published by Ronrom (ASCAP) 
RECORD AVAILABLE: P. Como, Vic 20-6192. 

ELECTRICAL TRANSCRIPTION: David Lewinler Ort, Standard 

18. My Bonnie Lassie 
By Bennett, Tepper, McClurg -Published by Blossom (ASCAP) 
RECORD AVAILABLE: Ames Brothers, Vic 20ó208. 

19. Longest Walk 
By Eddie Pol. -Fred Spielman- Published by Advanced (ASCAP) 

RECORD AVAILABLE, J. P. Morgan, Vic 20ó182 
ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard 

16 14 

19. Ain't That a Shame 
By D. Bartholomew and A. Domino -Published by Commodore BMI) 
RECORDS AVAILABLE.: P. Boone, Dot 15377; Fats Domino, imperial 5344; R. Gaylord, 
Wing 90009. 
ELECTRICAL TRANSCRIPTION: David Lewintcr 0,6. Standard 

Third Ten 
21. You Are My Love 20 6 

By Nabble- Published by Jubilee (ASCAP) 

RECORDS AVAILABLE, Four Too,,, Jubilee 5218; 1. James, SI -G -M 12066. 

22. Forgive My Heart 27 3 
By Chest. Conn & Sammy Gallop -- Published by Bream. , Voceo A Con, (ASCAP), 

RECORD AVAILABLIU Nat (King) Cole, Capitol. 

23. Someone You Love 23 4 
By Steven MlchaeO- Published by Bradshaw (BM() 

RECORD AVAI.ASES, N. OUns) Cole, Cap 3234. 

24. No Arms Can Ever Hold You 25 3 
By Art Crater A Jimmy Webb -Published by Gil (BMI) 

RECORDS AVAILABLE: P. Boone. Dot; J. Clay, Coral; Gaylords, Mercury; G. Shaw, 

Decca; J. Young. London. 

2-1. It's Almost Tomorrow 
By Buts Adkinson- Published by Northern Music (ASCAP) 

RECORDS AVAILABLE: D. Carroll. Mercury 70717; Dreantweavers, Dec 29683; 

S. Lanson, Dot 15424; J. Stafford, Col; L Welk, Coral 61524. 

1 

WARNING -The title 'HONOR ROLL OF HITS" s registered trade -mart and the listings of the 

hits has been copyrighted by The Billboard Use of either may not be made without The Billboard'. 
.nsenL Requests for such consent should be submitted in writing to the publisher of The Billboard 
at The Billboard. 1364 Broadway, Neer York 36, N. Y. 

26. My -Boy Flat Top 
By Bennett Bd Young -Published by Lois (BM)) 
RECORDS AVAILABLE, B. Bennet,. Ling 1494; I. Collins, Coral 615Ió, Oaytea, [LB 
4846. 

21 a 

26. Croce Di Oro (Cross of Gold) 
By Elm Garnmem- Published by naplro-Bernstein (ASCAP) 
RECORDS AVAILALEt P. Page, Mercury; 1. Repo, Loads. 

28. I Want You to Be My Baby 
By John Hendricks -Published by Victory (BMI) 
RECORDS AVAILABLE: L Briggs, Epic 9115; O. Gibbs, Mercury 70685; L Jordan 
Doc 29655, 
ELECTRICAL TRANSCRIPTION: Johnny (Scat) Davis, Standard 

21 

23 1 

29. Maybellene 
By Chuck Bers- Published by Are (BMI) 
RECORDS AVAILABLE: C. Berry. Chess 1604; J. Long. Coral 61478; J. Lowe, Dot 
15407; R. Marten,, Mercury 70682; M. Robbins, Col 21446. 

ELECTRICAL TRANSCRIPTION: Johnny (Scat) Davis, Standard 

22 1 

30. Daddy -O 
By Core, Abner A inns- Published by Mar -Kay (BMI) 
RECORDS AVAILABLE: B. Lou, Kin. 4835; Fontane Sisters, Dot 15428. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 

KEEPThE POPS ALIVE IN '55 
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The Billboard Music Popularity Charts POPULAR RECORDS 
Best Sellers in Stores THIS WEEKS BEST BUYS 

For survey week ending November 2 

RECORDS are ranked in order of their current national selling 
importance at the rneil le.el, as dearmined by Zhe Billboard) 
weekly survey of the top volume dealers to every important marker 
area. When significant action Is reported on both aids Of a 

record, points arc combined to determine 
position on the chart. In a.la a case, Wetks 

714 both sides are listed to bold type. the Last w 
Week leading side oe top. Week Chart 

1. AUTUMN LEAVES (ASCAP) - 
R. Williams 1 13 
Take Care (BMI/ -Kapp 116 

2. LOVE IS A MANY -SPLENDORED 
THING (ASCAP) -Four Aces 2 11 
Shine On, Harvest Moon -Dec 29625 

3. MOMENTS TO REMEMBER- 
Four Lads 4 11 
Dream On. My Love, Dream On (ASCAP) - 

Col 40539 

4. YELLOW ROSE OF TEXAS 
(ASCAP) -M. Miller 3 15 
Blackberry Winter (BMI} -Col 40540 

5. SIXTEEN TONS (BMI) - 
Tennessee Ernie 
You Don't Have to 5k a Baby (ASCAP) - 

Cap 3262 

6. ONLY YOU (BMI)- Platters 5 7 
Bark, Battle and Ball (ann.-Mercury 70631 

7. SHIFTING, WHISPERING SANDS 
(BMI) -R. Draper 6 7 

Time (ASCAP) -Mercury 70696 

8. I HEAR YOU KNOCKIN' (BMI) - 
C. Storm 12 4 
Never Leave Me (ASCAP) -Dot 15412 

9. AT MY FRONT DOOR (BMI) - 
P. Boone 13 3 
Nu Arms Cu a Ever Hold You (BMI) -Dot 15422 

10. SHIFTING, WHISPERING SANDS 
(PARTS 13r II) (BMI) -B. Vanghe... 8 8 
Dot 15409 

ll. HE (BMI)-A. Hibbtcr 7 7 
Brecu (ASCAPS-Dec 29660 

12. BLACK DENIM TROUSERS (BMI) - 
Cheers 9 8 
Some Night in Alaska (BMI) -Cap 3219 

13. FORGIVE MY HEART (ASCAP)- 
Nat (King) Cole 16 4 

SOMEONE YOU LOVE (BMI) - 
Cap 3234 

14. SUDDENLY THERE'S A VALLEY 
(BMI) -G. Graut 14 6 
Love Is (BMI) -Era 1003 

15. MY BONNIE LASSIE (ASCAP)- 
Ames Brothers 11 6 
So Ws) 1 (1010-Vie 20ó208 

16. HE (BMI) -McCuire Sisters 22 3 
If You Believe (ASCAP)-Coral 65501 

17. AT MY FRONT DOOR (BMI) - 
EI Dorados 21 5 
What's Buggm' You, Bahr (BMI) -VOr lar 547 

18. BIBLE TELLS ME SO (ASCAP) - 
D. Connell 10 10 
Love Is a Mass - plendored Thing (ASCAP) - 

Coral 61467 

19. LOVE AND MARRIAGE (ASCAP) - 
F. Sinatra 
Impatient Yea. (ASCAP) -Cap 3260 

20. TINA MARIE (ASCAP) -P. Como.... 15 13 
Pooled (ASCAP) -Vic 20-6192 

21. SUDDENLY THERE'S A VALLEY 
(BMI) -J. Stafford 22 3 
Night War, (BMI) -Col 40559 

22. SEVENTEEN (BMI)- Fucntane Sisters. 19 12 
u f Could Be With You (ASCAP) -Dot 15386 

23. ONLY YOU (BMI)- Hilltoppers 
Until We Re0 Thing Comes Along (ASCAP) - 

Dot 15423 

24. IT'S ALMOST TOMORROW 
(ASCAP) -Dream Weavers 
You Got Me Woedering (ASCAP)-Dec 29683 

2S. YOU ARE MY LOVE (ASCAP) - 
J. James 19 4 
z 1.q Me Down to Slag (8001) -M -0-M $2066 

ONLY YOU (Wildwood, BMI) -The Hilltoppers- 
Dot 15423 

While the Platters' version of this tune con- 
tinues to hold a secure place near the top 
of the charts, the Hilltoppers have come 
upp with a solid second contender that innow 
also on the Rational retail chart. Múlneap- 
olis -St. Paul, Chicago, Kansas City, St. 
Louis, Pittsburgh, Baltimore, Providence are 
among the territories reporting strong sales. 
Flip is "Until the Real Thing Cernes Along" 
(Chappell, ASCAP) 

A WOMAN IN LOVE (Frank, ASCAP) -The 
Four Aces -Decca 29725 

Competition is keen on this tune, but the 
Aces are establishing a comfortable early 
lead. Strang sales reports were returned 
this past week from Providence, Philadephia, 
Baltimore, Pittsburgh, Milwaukee, Detroit, 
St. Louis, Durham and Cleveland. Frankie 
Laine is selling well in some of these terri- 
tories, too. The flip of the Decca record is 
"Of This I'm Sure' (Chappell, ASCAP). A 
previous Billboard "Spotlight" pick. 

ALL AT ONCE YOU LOVE HER (Chappell, 
ASCAP) 

ROSE TATTOO (Paramount, ASCAP) -Perry 
Como -RCA Victor 6294 

Como's latest release is now gathering steam, 

According to sales reports In key markets, the 
following recent releases are recommended for 
extra profiter 

and pushing ahead for what may be a big 
doubleheader. The following territories in- 
dicated good action: Chicago, Milwaukee, 
St. Louis, Cleveland, Pittsburgh, Providence, 
Philadelphia, Buffalo and Baltimore. "Rose 
Tattoo" is gaining steadily, after a slow start, 
and with increasing movie publicity may 
show real strength. A previous Billboard 
"Spotlight pick. 

C'EST LA VIE (Planetary, ASCAP) -Sarah 
Vaughan -Mercury 70727 

Both pop and rhythm and blues stores are 
reporting sizable volume on this recently 
released disk. It is off to an excellent start 
in Boston, Philadelphia, Providence, Balti- 
more, New York, Pittsburgh, St. Louis, 
Nashville, Cleveland and Milwaukee. Flip 
is "Never" (Laurel, ASCAP). A previous 
Billboard "Spotlight" pick. 

MY BOY -FLAT TOP (Lois, BMI)- Dorothy 
Collin -Coral 61510 

Available for a month, this record keeps 
growing and growing. By now it is a 
definite chart threat. Strong in Buffalo, 
New York, Philadelphia, Boston, Pittsburgh,. 
Providence, Chicago, St. Louis and Nash- 
ville, Miss Collins is competing vigorously 
with Boyd Bennett for top honors. Flip is 
"In Love ". 

Most Played in Juke Boxes 
For survey week ending November 2 

RECORDS are ra.ed m order of the greatest number of plays le 
Juke bores thruou5 the country, as determined by The Billboard's 
weekly survey of the nat.., Juke boa operators. When significant 

play is reported oa both sides of a rec.. 
points are combined to determine position Weeks 

I16 on the chart la such a case, both sides are Lase a 
Week listed is bold type, the leading side on top. Week Chan 

1. LOVE IS A MANY -SPLENDORED 
TIIING (ASCAP) -Four Aces 2 8 
Shine Oo Harvest Moon (ASCAP) -Dec 29625 

2. YELLOW ROSE OF TEXAS (ASCAP) - 
M. Miller 1 13 
Blackberry Winter (BMI) -Col 40540 

3. AUTUMN LEAVES (ASCAP) - 
R. Williams 3 9 
Take Care (BMI) -Kapp 116 

4. MOMENTS TO REMEMBER 
(ASCAP) -Four Lads 5 5 
Dream On, My Love, Dream On (ASCAP) - 

Col 40539 

5. SHIFTING, WHISPERING SANDS 
(BMI) -R. Draper 7 4 
Time (ASCAP)- Mercury 70656 

6. SEVENTEEN (BMI )-Fontane Sisters. , 6 13 
If I Could Be With You (ASCAP) -Dot 15386 

7, YELLOW ROSE OF TEXAS 
(ASCAP) -J. Desmond 
You're in Love With Someone (ASCAP)- - 

Coral 61476 

8 12 

8. I HEAR YOU KNOCKIN' (BMI) - 
C. Storm 12 3 
Never Leave Me (ASCAP5 -Dot 13412 

9. AIN'T THAT A SHAME (BMI) - 
P. Boone 4 18 
Tennessee Saturday Night (BMl) -Dos (5377 

10. TINA MARIE (ASCAP) -P. Como 15 11 
Fooled (ASCAP) -Vac 284192 

10. AT MY FRONT DOOR (BMI) - 
P. Boone 20 2 
NO Arms Can Ever tiold You (BMO -Dot 15422 

12, LONGEST WALK (ASCAP) - 
J. P. Morgan 9 12 
Swan. (ASCAP) -Vic 20ót82 

13. ONLY YOU (BMI)- Platters 18 4 
Bark, Battle and Bail (BMI) -Mercury 70623 

14. SHIFTING, WHISPERING SANDS 
(PARTS I & II) -B. Vaughn 11 6 
BMI -13oí 15409 

14. BIBLE TELLS ME SO (ASCAP) - 
D. Cornell 12 8 

LOVE IS A MANY-SPLENDORED 
THING -Coral 61467 

16, SEVENTEEN (BMI) -B. Bennett 10 12 
Litre Ole You -AR (13M1)-Kiag 1470 

17. MAYBELLENE (BMO-C. Berry, 14 11 
Wee Wee Hosen (ßM1) -Chris 1604 

18. WAKE THE TOWN AND TELL THE 
PEOPLE (ASCAP) -L. Baxter 16 9 
171 Never Stop Loving You (ASCAP) --Cap 3120 

19. HE (BMI)- McCuire Sisters IT 3 
I( You Buhove (ASCAP) -Coral 51501 

19. HE (BMI) -A. Hibbler 19 3 
Bolen (ASCAP) -Doc 29660 

Most, Played by Jockey 
For survey week ending November 

SID. are ranked In order of the greatest number . pits 
disk jockey radio shows thruout the country. 
Results are based ma sra Billboard's weekly sues ßb survey among the nation's disk Jockeys. ran e Week the reverse side of each record Is also Listed. Weak Ctrs. 

1. LOVE IS A MANY -SPLENDORED 
THING -Four Aces 1 1 

Shine Oa Harvest Moon (ASCAP) -Dec 29625 

2, MOMENTS TO REMEMBER 
(ASCAP) -Four Lads 2 
Dream On, My Love, Dream On (ASCAP) - 

Col 40539 

3. AUTUMN LEAVES -R. Williams 4 I 
Take Cue (ASCAP) -Kapp ((6 

4. YELLOW ROSE OF TEXAS - 
M. titiller 3 1 
Blackberry Winter (ASCAP) -Col 40540 

5. SHIFTING, WHISPERING SANDS 
(PARTS 1 & II)- B. Vaughn 5 
BMl -Dot 15409 

6. I IIEAR YOU KNOCKIN' - C. Storm. , 14 
Never Leave Me (BfU-DOt 15412 

7, SIXTEEN TONS- Tennessee Ernie.... 
You Don't Have to Bea Baby to Cry (BMI) - 

Cap r -62 

8. YOU ARE MY LOVE-J. James 6 
t Lay Me Down to Sleep (ASCAP) - 

htG-M 12066 

9. LOVE AND MARRIAGE -F Sinatra.. 8 
Impa0555 Years (ASCAP) -Cap 3260 

10. ONLY YOU- Platters 11 
Bark, Batde and Ball (BMI)- Mercury 70633 

11. HE-A. Hibbler 10 
Brecu (BMI)-Dec 29660 

12. BLACK DENIM TROUSERS -Cheers. 7 
Some Night io Alaska (BMI) --Cap 3219 

13. AT MY FRONT DOOR -P. Boone 17 
No Aran Can Ever Hold You -Dot 15422 

14. MY BONNIE LASSIE -Ames Brothers. 18 
So will 1 (ASCAP) -Vic 26ó203 

15. SUDDENLY THERE'S A VALLEY - 
C. Grant 20 
Love is (BMI) -Eta (003 

16. SHIFTING, WHISPERING SANDS 
(BMI) -R. Draper 15 
Time (ASCAP)-Mercury 70696 

17. ONLY YOU -Hilltoppers 
Until the Real Thing Comes Along (13M1)- 

Dot 15423 

18. HE- McCuire Sisters 
ff You Believe (BMp -Coral 6001 

19. SOMEONE YOU LOVE - 
Nat (King) Cole 
Forgive My Heart (13/00-Cap 32M 

20. TINA MARIE -P. Canso 19 
Fooled (ASCAP) -Vic 206193 
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RIGHT TO THE TOP! 

"Only 

You' 
THE BIG HIT 

MERCURY 70633 

THE 

PLATTERS 

GREATEST 
DRAPER HIT! 

`The Shifting 

Whispering 

Sands' 

MERCURY 70696 

RUSTY 

DRAPER 

OVERNIGHT SMASH! 

"C'est 

la Vie" 

MERCURY 70727 

SARAH. 

VAUGHAN 

DOUBLE HEADER 
WINNER! 

"Goodbye y 

To Rome" 
AND 

"24 Hours 

A Day" 
MERCURY 70743 

GEORGIA 

GIBBS 

AN OLD FAVORITE READY FOR THE HIT CLASS! 

II WISH 1 

SINGLE AGAIN 
WITH AUDIENCE PARTICIPATION 

MERCURY 70746 

BY 

GUY. CHERNEY 

Copyrighted ma!, 
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HIT; MORE HITS 
BONNIE LOU LITTLE WILLIE JOHN 

DADDY -0 I 

ALL AROUND 

THE WORLD 
KING 4835 KING 4818 

BOYD BENNETT 
Still Going Strong His Latest 

MY BOY - FLAT TOP THE MOST 
KING 1494 KING 4853 

LACK DUPREE 

WALKING THE BLUES 
KING 4812 

BOYO BENNETT 

SEVENTEEN 
KING 1470 

COME HOME 
Two Great Versions 

BUBBER JOHNSON CATHY RYAN 

KING 4822 KING 4848 

THE CHARMS s YORK BROTHERS 

in YOU, YOU, YOU I 

DON'T GET 

YOUR DANDER UP 
DE LUXE 6089 KING 1503 

OTIS WILLIAMS 

And His New Group 

GUM DROP 

EARL (CONNELLY) KING 

DON'T TAKE IT 

SO HARD 

EARL BOSTIC 

FOR ALL WE KNOW 
b/w 

BEYOND THE - 

BLUE HORIZON 
KING 4829 

JACK DUPREE 

STUMBLING BLOCK 

b/w 

THAT'S MY PA 

KING 4827 

NEW RE LEASES 
THE HI -FI FOUR 

BAND OF GOLD 

b/w 

DAVY, YOU UPSET 

MY LIFE 
KING 4856 

THE MIDNIGHTERS 

DON'T CHANGE YOUR 

PRETTY WAYS 
b/w 

WE'LL NEVER MEET 

AGAIN- 
FEDERAL 12243 

THE GAYLES 

THE PLATTERS 

ONLY YOU 

(And You Alone) 
b/w 

YOU MADE ME CRY 

MY BOY - FLAT TOP 

b/w 

I GET SO HAPPY 

KING 4846 

FEDERAL 12244 

THE CATS 

AFTER I GAVE 

YOU MY HEART 
b/w 

I DON'T CARE 

NO MORE 
FEDERAL 12238 

ROSALIE RAND 

TONIGHT I'VE GOT A 

FEELING FOR 

THE BLUES 
b/w 

THAT'S WHAT A 

SONG CAN DO 
KING 4842 

KING RECORDS 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

COMING UP STRONG 

Listed below are records which have shown solid trade response 
during the past week, altho actual soles were not yet heavy 
enough to place them on the National Best -Selling Chart. Com- 
piled thru a survey of all major markets, these records figure 
strongly as potential chart entries in the very near future. 

1. Burn That Candle 
Rock -a- Beatin' Boogie Bill Haley 

(BMI); (ASCAP) Decca 29713 

2. Croce Di Oro (Cross of Gold) Patti Page 
(ASCAP) Mercury 70713 

3. No Arms Can EverHold You...Georgie Shaw 
(BMI) Decca 29679 

4. Daddy -O 
Adorable Fontane Sisters 

(BMI); (BMI) Dot 15428 

5. Pepper -Hot Baby 
H You Don't Want My Love Jaye P. Morgan 

(BMI); (ASCAP) RCA Victor 6282 

6. A Woman in Love The Four Aces 
(ASCAP) Decca 29725 

7. All at Once You Love Her 
The Rose Tattoo Perry Conio 

(ASCAP); (ASCAP) RCA Victor 6294 

8. Daddy -O Bonnie Lou 
(BMI) King 4835 

9. My Boy -Flat Top Dorothy Collins 
(BMp Coral 61510 

10. Croce Di Oro (Cross of Gold) Joan Regan 
(ASCAP) London 1605 

NOTE: This chart does not have a set number of selections. The number 
will vary from week to week. 

Tunes With Greatest Radio - T V Audience 
Tunes, listed alphabetically, have the greatest audiences m net- 

work station programs in New York, Chicago and Los Angeles. 

Lists are based on John G. Peatman's copyrighted Audience 

Coverage Index. 

Radio Television 

A Woman In Love (R) -Frank -ASCAP 

Adelaide (R)- Frank -ASCAP 

Ain't That a Shame (R)- Commodore- 
BMI 

All At Out You Love Her (R)- William- 

son -ASCAP 
Amukiriki (R)- Famous -ASCAP 

Autumn Leaves (R)- Ardmore -ASCAP 

Bible Tells Me So (R)-ParamountROgets- 
ASCAP 

C'est La Vie (R)- Planetary-ASCAP 

Cry Me a Rivet (R) -Frank -ASCAP 

Forgive My Heart (R)- Bregman, Vaco A 

Conn -ASCAP 
I Like Them All (R)- Broadcast -BMI 
If You fksn't Want My Lou (R) -Von 

Tihmr- ASCAP 

Impatient Years (R)- Barton -ASCAP 

Longest Walk (R)- Advanced -ASCAP 

Love and Marriage (R) -Batton -ASCAP 

Love 1s a ManyplendOred Thing (R) (F) 

Miller -ASCAP 
Miracle in the Rain (R)- Remick -ASCAP 

Moments to Remember (R)- Bearer- 
ASCAP 

People Will Say We're in Love (R) -Wil- 
lian »on -ASCAP 

Pepper -Hot Baby (R)- Sheldon -BMI 
Rose Tattoo (R)- Paramount -ASCAP 

Seventeen (R) -Lois -BMI 
Suddenly There's a Valley (R)- Warman. 

Hill A Range -BM! 
Then I'll Be Happy (R)- Bourne -ASCAP 

There Should Be Rules (R)- Witmark- 
ASCAP 

Tina Marie (R)- Roncom -ASCAP 
Wake the Town and Toil the People (R)- 

Joy -ASCAP 
Yellow Rose of Texas (R)- Planetary- 

ASCAP 

You Am My Love (R)- Jubilee -ASCAP 
l.w Gotta Gin (g) -Par -BMI 

A Woman in Love (R) -Frank -ASCAP 
All at Once You Love Her (R)- Williamson 

-ASCAP 
Autumn Leaves (R)- Ardmore -ASCAP 
Bible 

ASCA 
Tells 

P 
Me So (R)- Paramount- Rogers - 

C'est La Vie (R)- Planetary -ASCAP 
Croce Di Oro (R) -Shapiro- Bernstein- 

ASCAP 

Girl of My Dreams Is a Dreamer (R)- 
Durante -ASCAP 

Give Me Love (R) -frill &.Range -BMI 
He (R)- Aras -BMI 
I Want You to Be Sly Baby (R)- victory 

-ASCAP 
vil Never Stop Loving You (R)-Feist- 

ASCAP 

Lt's All Right With Me (R)- Chappell- 
ASCAP 

Johnny Be Smart (R)- Stratton -BMI 
Longest Walk (RI- Advanced -ASCAP 
Lore and Marriage (R)- Barton -ASCAP 
Love Is a Many- Spltndored Thing (R) (F)- 

Miller-ASCAP 
Moments to Remember (R)- Beaver- 

ASCAP 

Oklahoma (R)- Williamson -ASCAP 
People Will Say We're in Love (R) -WB- 

liamson -ASCAP 
Pepper -Hot Baby (R)-Sheldon-BMI 
Pot Favor (R)- Po.aton -ASCAP 
Rain Rain Polka (R)- Champagne -ASCAP 
Rice (R)-E. H. Morrie -ASCAP 
Rockiti the Cha Cha (R)- Porgy -BMI 
Same 

CAP 
oie Saturday Night (R)-Barton- 

Seventeen (R)- Lois -BMI 
Suddenly There's a Valley (R)- Warman. 

Hill. á Range -BMI 
Tina Marie (R)- Roncom -ASCAP 
Wake the Town .and Tell the Peuple (R)- 

Joy -ASCAP 
Yellow Roo of Tex. (RI-Planetary- 

ASCAP 

Best Selling 
Sheet Music 

Tunes art ranked is order of their cur- 
rent national selling importance at elan 

sheet music Jobber level. 

1. Autumn Leaves 1 f 
Ardmore 

2. Yellow Rose of Texas.. 2 14 

Planetary 

3. Love Is a Many - 
Splendored Thing.. 4 11 

Miller 

4. Bible Tells Me So... 3 .1: 
Paramount-ROY Rodgers 

5. Suddenly There's a 

Valley S I 

Warman -Hill A Range 

6. Moments to 

Remember K. , 6 
Bearer 

7. Shifting, Whispering 
Sands 7 5 

Gallatin 

8. He 8 7 
Av. 

9. Wake the Town and 
Tell the People.... 9 13 

Joy 

10. Seventeen 10 7 
Lois 

11. Love and Marriage 11 2 
Barton 

12. Longest Walk 12 7 
Advance 

13. Tina Marie 14 

Roncom 

14. My Bonnie Lassie....15 
Blossom 

l5. 'Forgive My Heart 
Brtgmaa, VOrI'o á Coma 

Copyrighted 
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COLUMBIA 
brings you this year's 

Hit! 

;It ,Iir ,404- 144- 

Bootie 
Tootie 

Toone 
The Kewtee Bear Song 

Recorded By 

THE HONEY DREAMERS 
btw THE LITTLE BELL (that just went ding) 

COLUMBIA 95423 

,,, 

and a 

wonderful 
new 

Christmas 

Kiddie 

Set 

EWTEE BEAR 
ALAN REED. 

*; + ' *. »-.t ..,:. 

THE STORY OF 
SANTA'S KEWTEE BEAR 

Narrated by Alan Reed 

J -256 J4-256 

COLUMBIA ç RECORDS 
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lótfrñls/3/44oPo,/ 

liD.(7 ir°'atOG/V 

JONI JAMES 

MGM 12066 78 rpm 
K 12066 45 rpm 

gr DAVID ROSE & his Orchestra 

LOVE IS A MANY - 
SPLENDORED THING 

and 
YOU AND YOU ALONE 

MGM 30883 78 rpm K 30883 45 rpm 

BETTY MADIGAN 

THERE SHOULD BE RULES 
and 

STRANGERS 

MGM 12094 78 rpm K 12094 45 rpm 

LEROY HOLMES and his Orchestra 

JAPANESE FAREWELL 
SONG 

and 

UNTIL 
MGM 12119 78 rpm K 12111 45 rpm 

BILLY ECKSTINE 

LA DE DO DE DO 
and 

FAREWELL TO ROMANCE 
MGM 12105 78 rpm K 12105 45 rpm 

DOG FRCE SOLDIER 

ROBBIN HOOD 

DANCIN' IN MY SOCKS 
and 

HAPPY IS MY HEART 
MGM 12046 78 rpm K 12.6 45 rpm 

AMBROSE 
and and His 

SLIDE ' WHISTLIN' 

RULE WILLIE 

"V, iirn5 
vamp,. 

THE MARION SISTERS 

LIFE I LOVE 

COULD NOT 1 YOU MORE 

BETTER BE TODAY 

MGM 12096 7s rpm 

K 12096 45 rpr- 

DEBBIE REYNOLDS 
Lete Is1 
THE 

TENDER TRAP 
and 

CANOODLIN' RAG 
MCM 12086 78 ram 

K 12086 15 rpm 

NEW RELEASES 

DAVID ROSE 
and his Orchaalra 

TIME FOR 

I PARTING 
BARCELONA 

MGM 30.5 71 rpm 

K 30885 45 rpm 

THE RAY CHARLES 
SINGERS 

NEW YORK 

AUTUMN AUTUMN 

IN IN 

ROME 

MGM 12108 71 rpm 
K 1210845 rpm 

CINNY GIBSON 

00H IF YOU WANE 

(HOW I TO MAKE 

LOVE YO) ME HAPPY 

MGM 12113 78 rpm 
K 1211345 rpm 

THE MASCOTS 

THE LITTLE 
NOBODY'S 

MUSTARD 
ARMS 

SEED 

MGM 12107 78 rpm 
K /210745 rom 

MILT HERTH 
and his Trie 

CARELESS JUNGLE 

LIPS t FANTASY 

MGM 12111 71 rpm 
K 12111 45 rpm 

GLORIA SHAW 

'TIE A TORCH WON'T 

YOU LIGHT THE WAY 

REMEMBER (To Happineu) 

MGM 12112 78 rpm 

K 1211245 rpm 

DON GIBSON 

RUN, I MUST 

BOY t FORGET YOU 

MCM 12109 78 rpm 

K 12109 45 rpm 

THE JACK 
HALLORAN CHOIR 

GUM PAINTING 

TREE 

TOWN 

nt 

MGM 12110 74 rpm 

K 1211045 ram 

ANDREWS BROTHERS 

HEY, HEY, DON'T WRITE 

LOOT IT INA 
THE BIDES LETTER 

MGM 12115 71 rpm 

K 12115 45 ram 

The Billboard Music Popularity Charts 

POPULAR RECORDS 

Territorial Best Sellers 
For survey week ending November 2 

Listings are based on late reports secured from we dealer is each of the markets haled. 

Atlanta 
1. Autumn Leave., R. W'dliams. Kap. 
2, Ion Is a Many- Splendored Thing 

Four ,Ices, Dec. 
3, Forgive Sly Finn 

N. (King) Cote, Cap. 
d. Momnin lo Remember, Four LadA, Col. 

ShIfIloR. WM1Rpering Sands 
R. Draper, Mer. 

6, Shifting, Whispering Sands 
B: Vaughn, Dut 

Baltimore 
I. Shifting, WhI,perin Sand. 

R. Draper, Mer. 
L He, A. Nibbler. Dec. 
3. Only You, Platters, Mer. 
4, Sixteen Tons, T. Ernie, Cap. 
5- At My Front Door, P. Boone. Dot 
6. Autumn Leave:. R. Williams. Kap. 
7. Croce DI Oro (Cron of GMdI 

P. Page, Mer. 
L Love Is a Man7Splendored Thing 

Four Aces, Dec. 
9. Nn Arms C. errer Hold Y. 

Boston 
I. .Autumn 1.ta.n, R. William,. Kap, 
2, Lose le a Many- Splendor. l'alaa 

Four Aces, Dec, 

3- save and Marriage, F. Sinatra, Cap, 
4, Moments to Remember 

Four Lads, Col. 
5. He, McGuire Sisters, Cor, 
6, Shifting, Whispering Sands 

R. Draper, Mer. 
7. fellow Rove of Texas, M. Millet, Col. 

L Sixteen Tons, T. Ernie, C'ap, 

9, He, A. In.. Dec. 

Buffalo 
I. Only YOU. PLOW,. Sire, 
2, Sixteen Ton, -1 -. Ernie, Cap, 

3, Stomenh lo Remember 
Four Lads, Col. 

4, Shifting, Whispering Sands 

R. Draper, Mer. 
5. Autumn Leave. R. Williams, Kap, 
6. Ion a. Marriage, F. Sinatra, Cap, 

7, He, A. Nibbler, Dec. 

Chicago 
I. Autumn Loom, R. Williams, Kap. 

Only 1'uu. Pluncrs. Mer. 
3. SM1Illlog. N'bl.aperimg Sande 

¡ 

R. Draper. Mee. 
4, Love Is - ManySplendored Thlag 

Four Aces, Dec. 
5, 1 Hear Yon Knock.% G. Storm, Da 
6, At Sty Front Door, P. Boone, Dot 
7. Yellow Rose of Texas, M. Miller, Col. 

8, Only Yon, Hilltop. ,. Dot 
9, Sly Ronnie Toole, Ames Brothers, Vk, 

Cincinnati 
r. Ardor. I. rares, R. Williams, Kap. 
2. Sixteen Tons, l'. Ernie. Cap. 

3. Love 1+ a Man7.Splendored TM1M 

Four Aces, P<c. 

4, Moments to Remember 
Four Lads, Col. 

5, Shifting, Whispering Sands 

R. Draper, Mer. 
6, Only 1on. Platters. M. 
7, Yellow Rose M Tens, M. Miller, Col, 

1. Forgive My Henn, N. IKing) Cole. Cap. 
9, Suddenly Ten's a folk. 

J. Stafford, Col. 

Cleveland 
Almo.t Tomorrow 

Dream ra, Dec. 

2. set Sfy From Door, F.1 Dondon, 4/3, 

3. toemn 1 , R. Williams, Kap. 
4. Moments I,' Remember. Four lads, Col. 

5. Love Is ManSplendored Tklag 
Four Aces. Dec. 

6. Sixteen Tons, T. Ernie, Cap. 
7. il' R. I nu, Kng, 
8, Ira bneloua, B. Johnson, Me, 
9. I Hear You Knockfn', G. Sloan, DM 

Dallas -Fort Worth 
L Luse I. a stonySplendnred Thing 

2. Sixteen Tone, T. Ernie. Cap. 

3, Autumn Leaves, S. Allen, Cor, 
4. Yellow Rose of Texas, M. Miller, Col. 
5, At My Front Door, El Dorados, VJ. 
6. Shirting, Whfspering Sands . 

B. Vaughn, not 
7. Moments to Remember, Four Lads, Col. 
8. Suddenly There's a Valley 

Stills Brothers, Dec. 
1. Suddenly There u Valley 

G. Grml Era 
IL Only You. Planers. Mer. 

Denver 
I. Autumn Lemes, R. Williams, Kap. 
2. Shlflina, Whispering Sands 

R. De per, Kier. 
3. Sixteen Tons, T. Ernie. Cap. 
4. Black Denim Trousers. Cheers, Cap. 
5- Suddenly There's a Valley 

1- Stafford, Col. 
6. Love Is a Many- Splendor. Thlag 

Four Aces, Dec. 
7. Yellow Roua Texas, M. Miller, Col, 
A. Moments to Remember, Four Lads, Col. 

Detroit 
I. Only You, Platters, Mer, 
2, At My Front Door, P. Boone, Da 
3. No Arma Can Ever Hold Yen 

G. Sins, Dec, 
d, Sixteen Ton, T. Ernie, Cap, 
5, When You Done, Tung. Her, 
4, At Sty Front Door, El Dorados, W. 
7. 1 Heu You Kneel.% G. Storm, Dol 
8, Times Two I lare Yon 

Three Chuckles, X 

9. love Is a Man.Sldendored Thine 
Pour Acee, Dec. 

IL Amal. Lures, R. Williams, Kap. 

Kansas City 
I. Al My Front Door, P. Room, 1,ot 
2, Only Yen, Hilltoppére. Da 
3. Autumn Lnvos, R. Williams, Kap. 
4, He, A. Nibbler, 1]ecy 

5. 1 Hex Yea Knock... G. Storm, Dot 
6. Suddnly There's a 'Rarity 

G. Gran. Era 
7, Thu \task, P. Consn, Vic. 
S. ShKnm, Whispering Sands 

B. Vaughn, nos 
Dcin b My Serf+ 
Robinhood, M -G.M 

Los Angeles 
1. Love h ManSpindored TM. 

Four Aces, Dec. 
2. Autumn Leaves, R. Williams, Kap, 
3, Suddenly There's a Valley 

G. Grant, Era 
1, Six.. Tons, T. Ernie, Cap. 
5. Yellow Rose of Texas, M. Miller, Cd. 
6. Moments to Remember, Four Lads, COL 
7, Forglee My Heap 

N. (King, Cole, Cap. 
E. Sevn. , Fontane Sister, C. 
9. Shifting, Whispering Sands 

R. Draper, Mer. 
IC Pluck Denim Trousers, Cheers, Cap. 

Milwaukee 
Shteen Tom, T. Ernie, C'ap, 

2. Someone on Your Mlnd 
C. Butler, Co, 

3, I Hear Yeu Knoekbe, G. Storm, Dot 
d. Autumn Lea.m. R. Williams, Kan. 
5. You Are My Love, J. James. M -0M 
6. Amuklrfkl, 1.. Paul 8 M. Ford. Cap 
7. Shifting, Whispering Sands 

R. Draper, Mcr. 
8, Only You. Platters, Mer. 
9, Croce DI Oro (Cross of Gold) 

P. Page, Mer, 
11. Forgive My Heat 

N. (Kind Cule, Co, 

Mpls. -St. Paul 
I. Sixteen Tons, T. Ernie, Cap. 
2. 1 Hear You Knockln', G. S Dot 
3, Autumn Leaves, R. Williams, Kap. 
1, He. McGuire Sisters, Cor. 
5. Moments to Remember, Four Lads, CoL 
6, Only You, Planers, Me, 
7, Shifting, Whispering Sands 

B. Vaughn, Dot 
n At ND Front Door, P. Boone. Dot 
9, Only You, Hllinppen, Dr]t 

IB, Love Is Many -Splendor. Thing 
Four Aces, Dec. 

New Orleans 
1, .Autumn Leaves, R. Williams, Kap. 
2. Sixteen Tons, T. Ernie, Cap. 
3, Love Is a MenSpleador. TMhg 

Four Ace, Dec. 
4, Only Yon, Platters, Mer, 
S. He, A, Ilibbler, Dec. 
6. Moments to Remember, Four I ads, CoL 
7. No Arms Can Ever Held Yon 

G. Shaw, Dec. 
L Yellow Rose M Ttn, M. Miller, COI. 

I Hnr Y. Knock.. G. Storm, Dot 
11. It's Almost Tomorrow 

Dream Wearers, Dec. 

New York 
1, Autumn Leaves, R. Williams. Kap, 
2. Love Is a Many- Splendortd Thi. 

Four Ace, Dec. 

3. fellow Rose of Texas, M. Miller, Co( 
4. Moments to Remember. Four 1 ads, COL 

5, on and Marriage, F. Sinatra, Cap,' 
6- Miffing, Whispering Sends 

R. Draper, liter. 
7, Forgive My Heart 

N. (King) Cole. Cap. 
8, Only You, Platters, Mcr, 
9, My Bonnie Lassie, Ames Brothers, Vie. 

IL Me, A. Dibbler. Dec. 

Philadelphia 
I. Anlomn Leaves, It \ \'il lia n+,. Kap. 
2. lave Is Mon]- Snlendored Th., 

Four Aces, Dec. 
3. Moments to Remember, Four Lads, COL 

4. He. A. Ilihbler. nrc. 
S, Black Denim Tempers, Cheers, Cap 
6. Love and Marriage, F. Sinatra, Cap, 
7. My Bonnie Lao.. Amr, Brothers, Vlq 
8. Bible Eels Ne So, D. Cornell, Ca, 

Pittsburgh' 
Spleen Toes. T. Finie, car. 

2, Come Hone, B. Johnson, Mer. 
3. Aid.. I.ea.e, R. Williams, Kap, 
4. ft hen You Darce, Turbans, Her, 

5, Yellow Ito.< M Texas, M. Miller, Col 
6. Black l'enlm 'f rnn.en. Cheer., Cap. 
7. Shifting, VnIsuerine Sands 

R. Draper. Nice. 

8, Lore mod Marriage, F. Sinatra. Cap, 

9. Love Is a Many -Splendor. Th. 
Four Aces, Dec. 

10, At My Front Door. El Dorados, V 

St; Louis 
I. 1 Hear You Knoekfn', G. Storm, 
2. Ile. McGuire Sisters. Co,. 
3, Croce DI Oro (Cross of Go1dt 

J. Replan. Lon, 
4, Antonin Leases, R. William., Kap, 
5. He. A. Iltbbler Dec. 
6. lure Is MinrSPIndond Thlp 

Four Aces, Dec. 
7, When All the Streets Are Dark 

S. Smith ß The Redheads, Epi. 
R. Pepper -Hot Roby. J. P. Morgan. 
9. Amoklrlll, 1 Paul ,9 M. FOrd, C 

IL Moment, to Remember, Four Lads, 

San Francisco 
1. Autumn Leaves. R. \' ,ams. Kot 
2. Yellow Roo a Team. 1. Miller, 
3. Isove D a M.ySplendoen ThN, 

Four Aces- Dec. 
4. Moments le Remember- Foot. Lads. 
5, Shilling. Willson.: Sands 

R. Draper. Mc, 
6, Suddenly There's a Valley 

G. Grant- Era 
He. A. Nibbler. Dec, 

S. Sensing , Fontane Sisters, Dot 

Seattle 
I. Slxleen Tons. T. Ernie. Cap. 
2- Autumn Leaves, R. Williams. lap, 
3. Bon That Candle, Cues- Cap. 
4, I Hear You KmwkM'. G. Storm, 
5- Soddenly There's a Valk, 

ci. Grana Era 
t..MOtssents le Remember. Four Lads, 
7. Way Dell Yon WrBe MeT 

S. I orison, 1301 

8. Black D.. Trpusen, Cheers, 

Toronto 
1. Lan is a Many- Sp. -ndort4 TMnI 

Four Ace., Dec. 
I. Moments te Remember, Poor Lads, 
3, Aug.. Leone., R. Williams. K. 

4- My Bonk Iule. Ames Brnllicn, 
S. Lack Denim Trousers, Cheers, C 

I.OIJyClyfl!(;'Olifl 
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Vik I 

From the WORLD'S largest publisher of Rock 'N' Roll HITS 

comes their latest and greatest .. 

b y 

Decca 
BILL HALEY and his Comets on Dec 

Mercury 

ESQUIRE BOYS, Guyden 7RENIERS, Okeh 

WILLIE RESTUM, Capitol 

Still Going Strong 

$ 

s 

ROO( AROUND THE (10(I s 

MAMBO ROM 
z 

A.B.C. BOOGIE 

HAPPY BABY 

SUNDOWN 
BOOGIE 

GREEN TREE BOOGIE 

Holiday production 

.4 

122 N. 12th St Phila. 7, Pa. 

YERSÑ 
USIC c. 

Phones: Rittenhouse 6- 0502 -3 
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The Billboard Music Popularity Charts POPULAR RECORDS 

THE TOP 100 
A list of the TOP 100 RECORD SIDES in the nation according to a 

COMBINED TABULATION of Dealer, Disk Jockey and Juke Box 

Operator replies to The Billboard's weekly popular record Best 
Seller and Most Played surveys. Its purpose is to provide Disk 

Jockeys with additional programming material and to give trade 
exposure to NEWER records just beginning to show action in the 
field. 

Last 
Week 

This 
Week Title Artist Label 

Last 
Week 

This 
Week 

1 1 LOVE IS A MANY -SPLENDORED 59 52 
THING Four Aces Decca 

61 53 
3 2 AUTUMN LEAVES R Williams Kapp 

54 54 
4 3 MOMENTS TO REMEMBER Four Lads Columbia 

62 55 
2 4 YELLOW ROSE OF TEXAS NI. Miller Columbia 

31 56 
5 5 SHIFTING, WHISPERING SANDS.... B. Vaughn Dot 

64 57 
11 6 I HEAR YOU KNOCKIN' G Storm Dot . 

6 7 SHIFTING, WHISPERING SANDS....R. Draper Mercury 91 58 

13 8 AT MY FRONT DOOR P Boone Dot 50 59 

10 9 ONLY YOU Platters Mercury 71 60 

8 10 HE A Hibbler Decca 
17 11 MY BONNIE LASSIE Ames Brothers ....Victor 66 61 

15 12 TINA MARIA P Como Victor 62 

12 13 BLACK DENIM TROUSERS Cheers Capitol 52 63 

18 14 SUDDENLY THERE'S A VALLEY... .O. Grant Era 34 64 
14 15 SEVENTEEN Fontane Sisters Dot 62 65 
23 16 LOVE AND MARRIAGE F Sinatra Capitol 

54 66 
9 

31 

17 

18 

YELLOW ROSE OF TEXAS J. Desmond Coral 
ONLY YOU !hi hoppers Dot 49 67 

16 19 LONGEST WALK J. P. Morgan Victor 58 68 

19 20 SUDDENLY THERE'S A VALLEY.... J. Stafford ....Columbia 73 69 

7 21 AIN'T THAT A SHAME P Boone Dot - 70 

22 22 YOU ARE MY LOVE J. James M -G -M 78 71 

23 23 SOMEONE YOU LOVE Nat (King) Cole.. Capitol - 72 

21 24 WAKE THE TOWN AND TELL 45 73 
THE PEOPLE L Baxter Capitol 67 74 

25 YOUNG ABE LINCOLN D Cornell Coral 91 75 
29 26 FORGIVE MY HEART Ntt (King) Cole..Capitol 48 76 
47 27 SIXTEEN TONS Tennessee Ernie.. Capitol 100 77 
28 28 SEVENTEEN B Bennett King 

43 29 I'FS ALMOST TOMORROW Dream Weavers. .Decca 97 78 

27 30 LOVE IS A MANY -SPLENDORED 84 79 
THING D Cornell Coral 

25 31 SUDDENLY THERE'S A VALLEY. ..J. LaRosa Cadence 80 

25 32 BIBLE TELLS ME SO D Cornell Coral 81 

29 33 WAKE THE TOWN AND TELL 77 82 
THE PEOPLE M Carson .Columbia 58 83 

37 34 CROCE DI ORO (CROSS OF GOLD)..P. Page Mercury 75 84 
36 35 NO ARMS CAN EVER HOLD YOU...G. Shaw Decca 85 
57 36 DOG FACED SOLDIER R Morgan Decca 69 86 
56 37 PEPPER -HOT BABY J. P. Morgan Victor 79 87 
33 38 BLACK DENIM TROUSERS V Monroe Victor 70 88 
44 39 MY BOY FLAT TOP B Bennett King 89 
46 40 AMUKIREKI L Paul & M. Ford.... 

Capitol 84 90 

33 41 AT MY FRONT DOOR El Dorados Vee Jay 91 
41 42 MAYBELLENE C Berry Chess 92 
38 43 SONG OF THE DREAMER E Fisher Victor 80 93 
40 44 AUTUMN LEAVES S Allen Coral 94 
19 45 HE McGuire Sisters . - . Coral 82 95 

46 BURN THAT CANDLE B Haley Decca 96 
42 47 YELLOW ROSE OF TEXAS S Freberg Capitol 
39 48 I WANT YOU TO BE MY BABY C Gibbs Mercury 97 

51 49 MY BOY FLAT TOP D. Collins Coral 87 98 

72 50 DADDY -O B Lou King 99 

53 51 BONNIE BLUE GAL M. Miller Columbia 86 100 

For survey week ending November 2 

CAUTION TO DEALERS AND 

JUKE BOX OPERATORS! 

The Billboard's Top 100 is NOT designed to provide 
tested information for buying purposes. This function 
is most reliably served by other regular weekly fea- 
tures: Best Sellers in Stores, Most Played in Juke 
Boxes, Coming Up Strong and Best Buys.' 

Title Artist Label 

NO ARMS CAN EVER HOLD YOU...P. Boone Dot 

I WANT YOU TO BE MY BABY L Briggs Epic 

AUTUMN LEAVES V Young Decca 

LOVE AND MARRIAGE D -Shore Victor 

ROCK AROUND THE CLOCK B Haley Deem 

REMEMB'RINC P L. Hayes & M. 
Healy " Columbia 

CRY ME A RIVER J. London Liberty 

SUDDENLY THERE'S A VALLEY.... Mills Brothers .... Decca 

LOVE IS A MANY -SPLENDORED 
THING D Rose M -G -M 

LEARNIN' TO LOVE P King Columbi 

ROCK- A- BEATIN BOOGIE B Haley D 

CROCE DI ORO (CROSS OF GOLD).. J. Regan Londo 

AUTUMN LEAVES M. Miller Columb 

SAME OLE SATURDAY NIGHT F Sinatra Capit 

MAGIC FINGERS E Fisher Viet 

AUTUMN LEAVES J. Gleason Capitl 

IF YOU DONT WANT MY LOVE....J. P. Morgan Viet( 

SUDDENLY THERE'S A VALLEY....P. Andrews Capiti 

ALL AT ONCE YOU LOVE HER P Como Vicd 

TIMES TWO I LOVE YOU Chuckles 1 
PAPER ROSES L Dee Wit 

HAWK -EYE F Laine Columb 

BIBLE TELLS ME SO N Noble NW* 

I WANNA GO WHERE YOU GO E Fisher Viet 

DAY BY DAY Four Freshmen...Capi 
AUTUMN LEAVES R Charles Singers...: 

M-GI 

PET ME, PAPA R Clooney ....Columi 
LOVE IS A MANY -SPLENDORED 

THING W. Herman 
DADDY -O Fontane Sisters 

ROSE TATTOO P Como Vit 

WHY DONT YOU WRITE ME? Jacks B 

GUM DROP Crew Cuts Meet 

HARD TO GET C MacKenzie 
SWEET KENTUCKY ROSE K Kallen D. 

AIN'T THAT A SHAME Fats Domino ...Imp 
NO ARMS CAN EVER HOLD YOU Gaylords Mer 
SEVENTEEN R Draper Mer 

OCCASIONAL MAN J. Southern D 

WHEN ALL THE STREETS ARE 
DARK S Smith 

YOU'RE SO NICE TO BE NEAR Loreleis Spot 

COME HOME B Johnson 
ILL NEVER STOP LOVING YOU....Doris Day ....Colu 
IT'S OBDACIOUS B Johnson Met 

, GIVE ME YOUR LOVE McGuire Sisters ...1 
MAGIC MELODY L Paul & M. Ford.: 

Ca 

Car 

ITS ALMOST TOMORROW S Lanson 
WHEN YOU DANCE Turbans H 

SEARCHING Hilltoppers 
JOHNNIE'S COMLN' HOME J. Ray Colt 

www.americanradiohistory.com

www.americanradiohistory.com


NOVEMBER 12, 1955 THE BILLBOARD MUSIC -RADIO 87 

alas:3 rfied/t 

C'EST LA VIE 
SARAH VAUGHAN SUNNY GALE DeJOHN SISTERS 

MERCURY 70727 RCA VICTOR 20/47 -6286 

/fAret,ssitfr.wia:,.- 

EPIC 9131 

YOUN6 ABE UNCOLN 
DON CORNELL HUGO and LUIGI. 

CORAL 61521 MERCURY 70721 

ihaMee4-7 

BEL SANU'ii 
MITCH MILLER HIS ORCHESTRA AND CHORUS 

COLUMBIA 40575 

.. a- t.Pze- O &,ra$mí.oá 

THE YELLOW ROSE OF TEXAS 
MITCH MILLER JOHNNY DESMOND 

HIS ORCHESTRA AND CHORUS 

COLUMBIA 40540 

Sensation of 

µ 

for the surprisVW in9 
Watch 

Year 
feator ' eNO 

ROCKY 
GRA 

Records R AMA 
on RAMA Broadway N. Y. City, N. Y. 

PLANETARY MUSIC PUB. CORP. 

CORAL 61476 
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a Çt new asco,a fia, 

The 

PAGE CAVANAUGI! 

TRIO 

TllE FIRST SO1YFALL" 

aK 

"I MARRIED AN ANGEL" 

with the 

Jud Conlon Rhythmaires 

Olympic 805 

* * * 

an) a bifcKC1 new album 

Personal 

Management 

A Story of a love 

affair -told in music 

Vaya 105/106 

Bullets Durgom 

Associated 

Booking Corp. 

Joe Glaser, Pres. 

THE BILLBOARD NOVEMBER 12, 195 5 

The Billboard Music Popularity Charts 
POPULAR RECORD: 

Review Spotlight on .. 
RECORDS 

THE JODIMARS....Capitol 3285 LET'S ALL ROCK TOGETHER 
WELL NOW, DIG THIS 

On their first disk for the label, the new group rocks and rolls 
thru two hard -driving, exciting sides. Three of the boys are 
'alumni of the Bill Haley Comets group and the Haley influence 
is much in evidence. It's a selling style today and both these 
sides have the power to break big. 

ARCHIE BLEYER....Cadenee 1279 NOTHIN' TO DO 
(Sheraton, BMI) 

The maestro turns singer for the first time on wax in a distinctly 
different novelty. There's a folkish, relaxed touch to the simple, 
"nobody wants me" tale of woe, and the' harmonica and group 
singing which move in later add lots of interest. Flip is "'Cause 
You're My Lover," an r. &h. type ballad sung by Janet Bleyer, 
one of the Chordettes. (Roxbury, ASCAP). 

HAMISH MENZIES....Kapp 125 SKYE BOAT SONG 
(Garland, ASCAP) 

Wonderful mood work here which finds Menzies delivering some 
exciting pianistics. Has its dramatic touches with a floch of instru- 
mental and choral effects. The flip is "Over the Skye" which 
is a version of "Skye Boat Song" with vocal solo by Menzies 
(Garland, BM!). 

TALENT 

THE ROVER BOYS.... ABC -Paramount 9659 COME TO ME 
(Marguerite, ASCAP) 

LOVE ME AGAIN (Lantern, ASCAP) 
The new group scores a solid impression on their first piece of wax. 
Top sicle is a smooth, lushly rendered ballad with colorful solo 
belting, while the flip shows versatility with a rockin' rhythm 
item. Group shows a lot of commercial savvy. 

Reviews of New Pop Records 
RATINGS- COMMERCIAL POTENTIAL 

80 -100, Tops 
80- 89, Excellant 
70. 79, Good 
80. 69, Satisfactory 
50. 59, Limited 

0. 49, Poor 

Rate terre mime assreaem Ike 'Owl. et 
Me =ashen et The Baseme macle elan. 
In determining the commercial ratina, the fog 
being maton are considered: Interpretation. 
material, art.. name value, dtstributioo power, 
exploitation potential 

EILEEN BARTON 
Cry Me a River 81 

CORAL 61530 -The gal comes thus with 
a warm, sensitive treatment of a fine 
tune. It all adds up to one of her very 
best offerings and stands to give other 
versions a battle all the way. (Saunders, 
ASCAP) 

Come Home. -80 
Miss Barton gives a slick and polished 
performance on another pretty ballad. 
There's a lot of sincerity shown and the 
combination of two good sides could 
mean the gal's back in business hit -wise. 
(Hill & Range, BM!) 

STEVE LAWRENCE 
The Lord Is a Busy Man 79 

CORAL 61537 -Young Lawrence makes 
a big impression as he barrels thru a 
swingy revival -type opus. Lusty, enthusi- 
astic singing sells well here. His tempo 
is more relaxed than that of the com- 
petitive efforts. (Hill & Range, BMI) 

Adelaide....77 
The fine new tune from "Guys and Dolls" 
gets a real professional reading. Strong 
competition already shaping up makes 
the flip the better bet for coin, however. 
(Frank, ASCAP) 

THE FOUR GUYS 
May This Be Your Life 79 

WING 90036 -With a sock shuffle back- 
ing, the Guys assume their best Four 
Aces manner and come up with a very 
potent hunk of commercial wax. Could 
be a big juke item. (Mills, ASCAP) 

Bye Bye for Just a While....71 
"Our Director" march must have slipped 
into the public domain. This adaptation 

gets an energetic, satisfying go from the 
Guys. Will get played. (Bourne, ASCAP) 

CORDON MacRAE 
Woman in Love 78 

CAPITOL 3284 - Here's a warm and 
tender piece of wax on the new "Guys 
and Dolls" tune. MacRae's star is riding 
high now via TV and "Oklahoma!" ap- 
pearances, which will build more atten- 
tion to a well -done effort. (Frank, 
ASCAP) 

Wonderful Christmas... .76 
Bright and rollicking, this new holiday 
offering comes trimmed with tinkling 
bells and a colorful vocal backing. Bears 
a close resemblance to "Wonderful Guy" 
from "South Pacific." 

DOLORES HAWKINS 
Growirt Up .73 

EPIC 9130 -A rocking ditty, reminiscent 
of "Seventeen." Miss Hawkins chants thé 
bright lyrics very well, to a swinging 
instrumental backing. (American, BMI) 

I Take This Man....73 
This side's a paean on the marriage rite, 
with a touch of sacred in the delivery. 
Good production. (Maxwell, ASCAP) 

LIBERACE 
Sincerely Yours .77 

COLUMBIA 40570 -From the film of 
the sane name. Liberace does a vocal. 
It's a pretty ballad, and his warbling i 

quite pleasant. (Witmark, ASCAP) 
Under Paris Skies....73 

Pleasant instrumental of the much - 
recorded tune, with Liberace's piano 
backed by lush instrumentation by 
George 1iberace. (Leeds & Birm, 
ASCAP) 

THE COMMODORES 
Cream Ptdt 76 

DOT (5425 -The group works a vein 
from which Bill Haley has extracted 
a lot of gold, in this rhythmic nov- 
elty. They have a fresh sound and a 
good beat -and that will take rhea 
a long way. (Gatada, SMI) 

Close to My Heart. -64 
A quiet ballad with a tender senti- 
ment. The boys harmonize it 
smoothly and make nice ¡top,,.' 
.in (GaWty, BMI/ 

NOLAN LEWIS 
Alcuy, Look L,P 76 

ATCO 6050- Lewis. supported by a 
chorus and ork, fins this inspira- 
tional song Iwith a dignity be fitting 
iu message. A good item for rice 
inns. (Tee Pee, ASCAP/ 

Len's Start AS Over Apla....7t 
The message in the titre is addressed 
to his wife, who la on the lam. 
Consider ouf child. he says. Sung 
teadedy. lOapMNkate, EMI/ 

LAWRENCE WELK ORK 
Rice 

CORAL 61524 -Heues a very bright 
side for deelayL The sophisticat.A 
Mack David ditty is chanted by Alice 
Lon and the Sparklers to fine back -. 
ins. (E. H. Meerre, ASCAP) 

If', Almast Temotrow.... 72 

Thu oldie gets a dignified lreatment 
with Alice Loo end chorus channel 
We lyric. (Northern, ASCAPI 

(Continued on page 8 
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NORMAN BROOKS RUSS CARLYLE THE CHUCKLES BETTY CLOONEY 

EDDIE FONTAINE GERI GALIAN 

CORDON JENKINS LOUIS JORDAN 

HELEN GRAYCO 

BILL KENNY 

LARRY CREEN 

DICK LEE 

ROBERTA LEE FRANKIE LESTER BEN LICHT GISELE MacKENZIE 

RICHARD MALTBY NORMAN PETTY TRIO SPENCER -HAGEN SANDY STEWART 

RECORDS MARK THE HITS! 
A Product of Radio Corporation of America 

Copyrighted material 
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-Thank volt, 

tot vGllt 

WGK06ttul Us/maser. 

HOLLYWOOD BEVERLY HILLS 
Mailing Address: 449 S. Beverly Dr., Beverly Hills, Calif. 

CRestview 5 -4595 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

Reviews of New Pop Records 
Continued from page 88 

NAN wVNN 
Hands Off 76 

VK;IOR 6536 -'the thrush who used 
to sing those sweet ballads with the 
late Hal Kemp's ork, makes a come- 
back effort and the pipes still sell 
fine. It's a lively. bright Pop reading 
of Jay MsShanri s r.3b. hit. (Tonle, 
BMII 

Tge Lord la a Busy Man....75 
Here's an upheat ol(erine that moves 
with an exciting, hand.elapping beat. 
the voice. best known Yor its sweet 

. tones- is versatile enough to sell well 
here and in spite nl competing disks. 
this can pull coin. ít1111 A Range, 
BMII 

NELSON RIDDI.F. ORK 
Lisbon Antigun 76 

CAN 101. 3?47 -A lush piece of or- 
chestrai wax featuring pleasant 
melody played against contrasting 
rhythms from solo instruments. Fine 
string and vocal baekaround sounds 
add to the ri:h (Loop 'Soother., 
ASCAPI 

Roble Hood....76 
Another colorful ork and chorus wax- 
ing enters the "Sherwood Fore. 
sweepstakes. !his one should have a 
grand chanci rit compete lasnrably. 
(OAlclal. ASCAPI 

THE FOUR KNIGHTS 
You 75 

CAPI101. 5279 - Solid commercial 
Pat Ballard balla) 

co 

handled In 
ditto sol tshne style here by the 
group, with barroom piano lending a 
hefty assist. (E. H. Morris. ASC.AP1 

Guilty.. `74 
The moneyon -the bunk standard gets 
the kind of modern group treatment. 
that sells these days. Lead sings with 
fine leeling and phrasing. Ant. by 
appropriate Ooh -wahs. etc.. by rest of 
group. IFe1H, ASCAPI 

RALPH l'OUNG 
Arrisederci Rostra iG osdMe lu Runrel..74 

DECCA 29741- the proper nostalgic 
feeling 'lows from the side with 
Young .showing plenty of wafmlb 
and emotion. Stacks up well with 
the competition. and could do okay 
il the Irai, happens here. INIII lk 
Ronge. BMII 

The Lord Is a Busy Man....74 
Young g s a belting. driving pet - 

Imnlanvelo d real la / /ed up version 
M menu :IIoecoored swings spiritual. 
'Connelly. ASCAPI 

JUN'F, VAI.LI 
Don't fen sir Not In Iaryt Yon 74 

VICTOR 6311 -A pretty ballad Peta 
the full production number treatment 
VIA lender, touching tones building to 
full vocal climax with big ork and 
chords sounds. Good for Juke action. 

Oh What a Day!....74 
Another cretin:O e performance fog 
the gal in the ballad idiom. 

ELLIE RUSSELL 
Ill Never Stop Loving Yon 74 

BELL 1103 -Altho the major action 
on both sides has passed. rho 19- 
cent coupling should dO very well On 
the racks and in many disk shop. 
Miss Russell Is a lirsbrank talent 
that deéjaya might cotton to. IFeid, 
ASCAPI' 

Herd to Gel....74 
As above. tWitsark, .ASCAPI 

JOE 1.11E0 
TeM.ARer'a Wall 74 

COLUMBIA 40590-On his first disk 
for the label. Loco comes thou wiM 
an item about teen -alter: s s 4.0. 
It's his own tune and tthe socal 
group sells the lyrics nieciy. Il.neq 
BM11 

Invitatlon....70 
this side is Instrumental all the way 
and spotlights the maestro in some 
effective pianisties. (Robbins. ASCAPI 

PAT KIRBY 
Happiness h a Thing C.IId Joe 74 

DEC('A 29753-Great standard is act 
in fetching 

rr 
angement by Jack 

Mrs. and Miss Kirby does a 

nicely styli/ed lob with it. Ifapic 
plug 1"111 Cry Tomorrow"1 is strong, 
and Stese Allen gives vO:alist KiMy 
(now on his show, pl,aping. disk 
could do extremely well IFefdr 
ASCAPI 

Don't Tell Me Not to Lore 'w....N 
Less styli /ed. less effective is this 
ballad. oho Pleis' backing gists the 
tune more doss than it has. Mkk- 
rekk, ASCAPI 

TITO PUENTE ORK 
Invitation 75 

7 ICO _76 -A nice full ork son. 
, aith added color from vibraphone 

and a pulsant 1 afin beat makes Mi. 
good for damning or listening. 

My Faaay Valenllne....71 
this is more M the slow, suggest' , 

Latin treatment on a standard that a 

well suited In this rem, 

ORQUESTA AMERICA DEL '97 
Nosotros IHe Ton, 73 

PAN.ARt 1742-The popular hanaJ- 
(ContilD(ed on paye 91) 

ANNOUNCERS -EMCEES 
DISK JOCKEYS-COMEDIANS 

NOW AVAILABLE 
THE SOURCES OF COMEDY MATERIAL USED BY 

LEADING COMICS COMPILED INTO HILARIOUS, 
UPROARIOUS, LAUGH PRODUCING 

PATTER BOOKS 
AT A FRACTION OF THEIR COMPILATION COST 

OVER 20,000 UP -TO- THE -MINUTE GAGS 

CLASSIFIED COMEDY $1.00 
PROFESSIONAL PATTER 1.00 

PATTER PARADE 1.00 
ONE LINERS 1.00 

EMCEE BLOCKBUSTERS 1.00 
COMEDY CARAVAN 1.00 
BOFF BUNDLE 1.00 

M.C. BITS 1.00 
TAG LINES 1.00 
ENCYCLOPEDIA OF PATTER 1.00 

LAUGH PACKAGE 2.00 

RAPID FIRE COMEDY 2.00 

SIGHT BITS 2.00 
PROFESSIONAL COMEDIANS SOURCE 3.00 
FLIP LINES 3.00 
BITS, BOFFS AND BANTER 3.00 
AD LIES 4.00 
SCREAMLINE COMEDY 4.00 
WORKING COMEDIANS GAG FILE 4.00 

ORDER YOURS NOW FROM 

CRAZY HOUSE 
DIRECT BY MAIL PURVEYORS OF "JUST -FOR -FUN" ITEMS 

2217 ROBB ST. BALTIMORE 18, MD. 
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The Billboard Music Popularity Charts 
POPULAR RECORDS 

Reviews of New Pop Records 
Continued from page 90 
cha cha gets potent group and ork 
rendition here- Just -right tempo and 
rhythm. 

Subs y Bap El Teton 
(aka Cka Cha .I De Theater)...,72 
Dynamic, danceable, authentic cha 
cha cut in Cuba. The orking here Is 
one of the two brands popular there, 
Me one with strings and Rule, along 
with great chanting chorus. Should 
do fine, 

CINNY GIBSON 
It You Waal to Make Me Happy 73 

M -G -M 12113 -The gat sings prettily 
and the arrangement, featuring the 
background voices, is smooth and 
mellow, l'he wax could find Its way 
on to the jukes for good coin action. 
(Marguerite, ASCAP) 

Oob (flow I Love Ya1...,7S 
Here's some bright, smiling singing 
on an upbeat tune that has r.leb, 
roots, Flip seems the bnl bet, how. 
ever, (Sheraton, BMD 

HERB JEFFRIES 
No Arms Caw F.ver Hold You 73 

OLYMPIC 503 -Some locks who may 
not dig the more poppish warblers on 
this tune may go for Jelfnei blues 
tinged, virile baritoning. (G11. HMI) 

Whistling Blues.,,.70 
Lyrically, this Is a little confusing, 
but Jeffries N still a swinging ahodter, 
and the Pete Rugolo orking Is very 
colorful Rates some spirts, especially 
by jauorfented locks. 

MARLIN MASON 
Kiss Me Sinner 72 

CORAL 61517 -Miss Mason shows a 
good feel for a lyric. A senstive 
reading of a tune that has Its sultry 
moments. Good talent MO. (Tee- 
Kaye, ASCAP) 

Think I1 O,er....72 
This side spotlights the gal to good 
advantage in a jumpy upbeat tune. A 
handy assist comes from the male 
vocal back -up. (Advanced, ASCAP) 

NEAT. HEFTI ORK 
Ferylhing I've Got 72 

EPIC 9126 --The Rodgers and Hart 
standard gels a fine, swinging treat- 
ment from the Hetti crew with 
good instrumental solos. (Chappell, 
ASCAP, 

Chug- a- Lue....72 
Fine clean sounds come titre here on 

medium -paced ilefti original, DIMO, 
ASCAP) 

JULIO GUTIE.RREZ ORK 
Caa Cha Cha COCHsental 72 

PANART 21283 -This cutting from 
Cuba Is authentic' and ideal for the 
cha cha dancers. The cho, cho* 
effects add Inmost to the big ork 
and chorus rendition, in tse am 
string style, 

Al RIO. De Cba Cha Cha 
(Swing le the Cha Cha Cha)....72 
A bit brighter, but Mrs the flip, this 
is as good as any cha cha dance 
wax around. In the right Batons this 
should be a big coupling, 

TONY RUSSO 
Love Is s ManySpleadored Thing 72 

Bel 1106 -The low- priced (39c) pop 
hit cover label turns in its usual 
professionally adcevatc lob on the pie 
bit. (.Miner, ASCAP) 

Aetna,. Leaves....72 
Same comment. (Ardmore, ASCAP) 

THE MASCOTS 
The Little Mustard Seed 72 

M1ì -M 12107 -Tender song with an 
inspirational message. Okay job. 
(Robbins, ASCAP) 

Probed', A, 5 71 

Pretty ballad is chanted tastefully, 
(Regent, BMI) 

FRANK YORK 
Love Gone Ashy 

CORAL 61518 - Connie Mitchell 
flashes fine vocal form in the tea - 
with -lemon concoction, and York 
plays a very lush fiddle. Okay for 
some spins, but unlikely hit the mass 
market. (TesKaye, ASCAP) 

Fiddle Frensy...,75 
York's activity here, for the most 
part, Is matins his fiddle chirp like a 
bird. Shades of 7R ach, but one 
good extended melodic phrase would 
have helped. )Tee Kaye, ASCAP) 

72 

NELLIE LLITCHER 
If I Didn't Love Yoe Like 1 Do 72 

DECCA 29642-A tune and a styling 
to stir memories- This N ham 
died in Lutcher's own inimitable way, 
and her many fans will welcome her 
back to the recording scene after 
considerable hiatus- (Regent, BMD 

Whose honey Are Yon 75 
Here the singer is irrepressibly gay, 
and should warm listeners like a 
snifter of brandy. (Fed, ASCAP) 

CAROL HANEY 
Nkolssa ICbs Chat 72 

MOM 12098 -A novelty with a lot 
(Continued on page 92) 

The biggest thing since "SEVEN LONELY DAYS" 
and "TENNESSEE WIG WALK" 
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of vocal gimmicks adds up to 
humorous ribbing of the cha cha. It 
all SouTelnds 

l 

likAe a 
Tell Me, te, Dram t'nee 

(Mutt Am 1 lo You ?)....70 
The legit star comes Ebro with a cule 
novelty. Side has ils appeal the the 
gal is somewhat limited in the local 
department. 

THE NATURALS 
Robin Hood 72 

M -G -M 12120 -The group will have 
to share the playa with other versions 
now on the market, but the Sherwood 
Forest legend gets a bright airing 
here. (Official, ASCAP) 

Dom Da Dee Dum....70 
This Is an old- fashioned rickey -tick 
type one -step tune that reminds of 
"Simple Melody." The mixed croup 
conies Ihru in good style on a cute 
side. (Juuenickel, ASCAP) 

Don't Miss 

"INE 

ttVgs t1 l' 
SHow 

Broadcast ro°d`°6t R 

From 

DAKESjAQAN 
131 

N pearboro 

1105 P'm 
2'00 

p.m 
d aily 

W 3 3D 
1160 on your siNeWs 

Music, ,nterVieW M 

DON REED 
P'ash'a Ml Time (Hanging Around)...72 

GILT -EDGE 5096 - Reed gives a 

bright, swingy reading to one of his 
own tunes. The guy prOkets well and 
there's a good assist from the ork. 
16 Sur Sales, ISM 

1 Wan. Be Tbere....69 
The singer, who has worked under 

other names, gels this one over in a 

Slightly Western Style. A pleasant 
performance. ¡Randy -Scalds, ASCAP) 

THE SONGSTERS 
Oriental Polka 72 

MERCURY 70732 -A vocal version 
of the colorful oriental -twist polka 
melody. A very charning side. 
IMellln, BM11 

My Heart Jumps 66 
Rhythmic, but thin stuff. (Mellon, 
1711) 

ER ANEW CASTRO 
Hands Off 71 

WING 90034 -Tho the voice has a 

rkasanl quality, vocal equipment to 
sell this low -down r. &b. type material 

(1ónot 
in evidence. lTollie, BM1) 

n Are the Oaten) 
In the Kingdom of Ml Heart....70 
This is an r.Ab. "heartfelt" ballad 
which is rendered in distinctly pop 
style. A better showcase for the 
talent could be found. (LaSalle, 
ASCAP) 

JAN GARBER 
Corpus Mist) 71 

DOT 1$426 -A bouncy, unpretentious 
ditty designed for dancing. The ar- 
rangement is oldtashioned -and is 

all the 'tore attractive for it. (Galla- 
tin, !MI) 

Mickey's Melodl....69 
Another tuneful instrumental that 
mom and dad will enjo, it the 
teen -age hipsters don't. )Randy- Smith, 
ASCAP) 

THE. TRACEY TWINS 
Flip Flop 70 

RESERVE 102 -Rock and roll is 
the style here, and the girls must 
have used the Grand Canyon for 
their echo chamber. Side could get 
attention, however. (HW dr Rente, 
BM') 

Hite 
The girls have an appealing quality 
on this country -style fabrication. It's 
unlikely to stop traffic, however. 
(Hill & Ranee, BMI) 

JOHNNY VAN 
Blesslogs 70 

CORAL 61519 -A very pretty, appeal- 
ing song of standard quality from 
the ill -fated "Seventh Heaven.^ A 
fine earlier version by Marion Caruso 
went nowhere, but Van may hav 
some luck. (Chappell, ASCAP) 

Wit. They Ask About You....671 
An oldie, pleasantly rendered. 
(Bourne, ASCAP) 

RED NICHOLS ORK 
Bugler's Lament 70 

CAPrrOL 32713- Nichol: trumpeting 
is confined to the bugler's chord, but 
the backing fills in expressively all 

(Continued on page 93) 

- DJ's - Thank You - DJ's - 

Ó Or 
ó 

itt 
The Nation's Newest and Most Exciting 

Songwriling Team, 
(Recent scores include "So This Is Paris," for U -1, os recorded Decca album; "Second Greatest Sex," and Frank Sennes' 
Want, fabulous Moulin Rouge "Paris, Toujours!" 

From Frank Sennes' Moulin Rouge 
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GRACE and PONY SHERRELL singing 
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* 
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-Orchestra Phil Moody 

PONY SHERRELL sings "SO VERY MUCH IN LOVES" ph',IrMoody 
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around for a colorful entity. Good 
trick, but most listeners won't be 

aware of it. (Ioagridge, ASCAP) 

Glory, Glory....70 
An interesIh g Nichols arrangement of 
the "Battle Hymri' with varied 
tempos and colors using Dixie combo, 
String ork and chorus, (Beecbwood, 
!IMO 

THE PIED PIPERS MEDLEY 
Pied Piper Medley 76 

C'YMBOI, 2,002 - Three fine old 
timers. "Ain icha Ever Comin' Back," 
"Hooray for Love" and " Mam'selle" 
are piped Otto In pretty harmony 
style by the popular group. Good 
listening. (ASCAP) 

Dream GM of Theta Cb1....01 
The .wax tips a hat to the 100111 

birthday of the fraternity. There's a 

good harmony sound on a typical 
collegiate item here and the platter 
should enjoy some action at the 
"rah -rah" level. (ASCAP) 

THE COMMANDERS 
A Foote Day 7e 

DECCA 29630 - A perky, swingy 
instrumental version of the popular 
Gershwin perennial. Fine for dancers. 
and should get good air spins. 
IGenkwln, ASCAP) 

The Ita1....6$ 
Eerie effects surround the swingfer 
portion of this instrumental. Would 
have been fine for Halloween spots. 

(Co.. BMI) 

BILL DARNEL 
Watkins on a Tight Rope 76 

REX 777 -Cute ditty Ii based on 
"Country Gardens. ". and warbler 
Darnell negotiates It with a fine 
bounce. Good backing by Sid Bass' 
ork and chorus. (Beet. , ASCAP) 

Champagne and Tears....62 
»erne is less effective. in this 
schmaltzy ballad with some relatson- 
Sh, to "Autumn Leaves." (Beatrice, 
ASCAP) 

MILT HERTH TRIO 
Jungle Fantasy 69 

M-G -M 12111 -4 wild, uninhibited 
side in which organist Mill Herth 
churns up considerable excitement, 
all of It set to peppery 1.05 
rhythm backing. (Duchess, EMI) 

Careless Lips....66 
Here the mood is a more restrained, 
lyric one, with interest sustained by 
the strong tango beat behind the 
organist, (Leeds, ASCAP) 

TAD BRUCE 
Hold on to Your Heart W 

WATCO 111.13- Tender item from 
the Columbia pie, 'The Crooked 
Web,' is sung with approprialq senti- 
ment. (Coliseum, BMI! 

Aes 1 the Os.....62 
Resonant baritone piping of an okay 
romantic ballad. )Me11h, ASCAP) 

JOHNNY MADDOX 
I Never Kaew 67 

DOT 15427 -This thing started wish 
the orchestrion in "Pete Kelly's 
Blues" and several weeks ago was 
heavily hyped only to disappear 
quickly: a fate jtlHly deserved for all 
versions. ( Bourse, ASCAP) 

Chick. Reel:...66 
Routine cornbal) piano version of the 
folk tune. (Gallatin, BMD 

BOB GRAYBEAU 
From Somewhere Above 67 

MERIT 1102 -This spoBlthts a good 
commercial "romantic baritone" on 
pleasant ballad offering. (Poly, BM!) 

If You Ever Find 
Someone to Igve....f5 
This is a waltz but the vocal treat- 
ment is otherwise the same as the 
flip. Band backup lacks color. (Ply,' 
SMI) 

ADRIENNE KENT 
Without You 67 

YORK 101 - Aside from sincere 
efforts made by the gal, there's little 

to recommend this version of 'Tres 
Palabres." (Peer, EMI) 

I Like 11....65 
Very slow -paced affair, which in spite 
of lyrics that are supposed to be 
cute, never quite gets moving. (Fifth 
Avenue, SMI) 

LAWRENCE STONE 
Without a Word of Good -Bye 67 

VITA 115 - Stone Rives a bluely 
intonation. to this melancholy song, 
and it comes off quite well. There is 

t.Ab. flavor here Brat will help the 
disk commercially, (Largo, ASCAP) 

Dark of Nlgkt....64 
Another carefully styled song with 
Stone creating a compelling mood 
that shows his pipes to good advam 
rage. Ih ASCAP) 

MIMI MARTEL 
My Bambino, She's a He 66 

MERIT 1100 -An overly cute novelty 
with a pseudo- Ilallan flavor. The 
quality of Miss Martel's voice and 
the attractive arrangement are par - 
Batly redeeming virtues and may 
appeal to some jockeys. 1Pty, BMD 

Gotta Love Yoe New....61 
The thrush sounds good here, too, 
but material is very light. (Play, BMD 

JIMMY CARROI.I,EARL WRIGHTSON 
H You Believe 65 

VICTOR 63I0-The two vet singers 
team up on a moving dilly with 
strong religious flavor. Blending has 
barbershop overtones, and Carroll's 
tenor has a tendency to slick out. 
(Tee Pee, ASCAP) 

Always Remeber (There's 
Someone Who loves Yoe)....05 
Same comment. (Alamo, ASCAP) 

ALFRED APAKA- 
ROSALIE STEPHENSON 
Ke Kati NM An 

iHawalias Wedding Song) 65 

DECC'A 29724 - Warm. authentic 
Hawaiian wax. which should move in 
its market. (Pickwick, ASCAP) 

Beautiful Kahana....65 
Same omnlent. (King, ASCAP) 

GLORIA SHAW 
A Torch won't Lieht the Way 65 

M -G -M 12112 -The singer, in her 

first disk for the label, preserve 
material that must be quite effective 
In dimly lit cabarets, but on records 
will have only specialized appeal. 
(Cromwell, ASCAP) 

Tl) You Remember....62 
Another torch ballad delivered with a 

kind of sultry mnlalgie that might be 
just the thing for a late' radio show. 
(Ellis, ASCAP) 

LOUISE O'BRIEN 
Sweet as the Years 65 

E -Z 685 -An okay vocal on an 
appealing ballad, with arrangement 
on the cornball side. !BMD 

Spend Christmas 

WKC Yonr.MrOher....(0 
A slither maudlin plea to the wan- 
derer to go back home for the 
holidays. More sentimental jockeys 
may give it some Watt. O..) 

Reviews of New 
Pop- Christmas 
Records 

GENE AUIKY 
Round, Round the Christmas Tree 77 

COLUMBIA 40589 -A cute and typi- 
cal Christmas entry, strictly for the 
"kiddie" set.. A good bet for seasonal 
action. (Fairway, BMD 

Merry Christmas Waltz....74 
This is a good commercial idea for a 
lune, and the Autry pipes sound real 
pretty. Oek and chorus style label it 
as strictly a pop item. Good for 

jocks and the hnxcs is coming wetkL 
(Golden West. SMI) 

BETTY MADIGAN 
We're All Kids IS Christy as 75 

M -0M 12093 - There's a heavy 
promotion backing this one, involving 
a contest for listeners, jockeys and 
distributors, with winners getting a 

Florida vacation. This fact plus some 
very pretty vocalizing She. assure 
a share of the loot for the gal. 

The Story of CbrIstnms....74 
A simple. delightful melody carries 
the biblical story, and Miss Madigan 
gives It just the right clear -voiced, 
tones to sustain the pious mood. 

JON! JAMES 
Have Yoarself a 

Merry Little Chrlshaas 76 
M -G -M 12091 -The thrush turns out 
a pleasant chunk M holiday wax here. 
This version of the older ballad rates 
watching. 

The Christmas song 
(Merry Christmas to Vis)....75 
Miss James revives .0 pretty Christmas 
melody, usually identified with King 
Cole. Jockeys will no doubt sire il a 
goal whirl. 

ART MOONEY ORK 
Saida Claus Laois Just Like Deddy....75 

M.G -M 12092 -Kid voice of Barry 
Gordon Is heard in a novelty about 
the little boy who saw Santa smoking 
daddy's pipe, etc. The idea isn't new. 
but it's a cule side and rates spins. 

N..' for Christmas....75 
This is the tune about the small 
"Peck's bad boy" who has bees 
nutlié but bad. Other versions are 
out. but this will get Its share of the 
action. 

GOOD 

TIME 
JAll 

95 L 45095 

Bob Scobey '& Clancy Hayes 

"SOMEDAY, SWEETHEART" 
b/w 

"PARSONS, KANSAS, BLUES" 

want to see more 

it pays to look to 

RCA`/ICTOR 
When you have an overnight hit on your hands, 
when you need quick, complete and competi- 
tively- priced custom -made records, it pays to 
look to RCA Victor. With three strategically 

your record label? 

located plants and the industry's largest pressing 
capacity, we can guarantee on time delivery. 
With more than 50 years' experience, we can 
also guarantee the right answer to your process- 
ing, pressing, or recording problem. No wonder 
most independent label hits are pressed by RCA 
Victor Custom Records! Why not see us about 
your very next job? Big or small, it pays to look 
to RCA Victor. 

art elrirr-t re,cC' 

RCAIGTOR 

custom record sales 
RADIO CORPORATION Of AMERICA tCA VICTOR MCOt0 DIVISION 

155 East 24th Street, New York 10, New York - Murray Hill 9.7200 

445 N. Lake Shore Drive, Chicago 11, III.- WHitehall 4.3215 

1016 N. Sycamore Ave., Hollywood 38, Calif. -Hollywood 4.5171 

1525 McGavock Street, Nashville 3, Tenn. -Nashville 56691 

In Canada, call Record Department, 
RCA Victor Company, ltd., 1001 Lenoir Street, Montreal, Quebec. 
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ALBUMS 

Popular 
SINCERELY YOURS (1=12") - Liberace. 

Columbia CL 800 
Liberace's new LP is taken from the sound 

track of his first movie "Sincerely Yours " -a 
remake of an old George Arliss picture. The 
Rini will be backed by extravagant ballyhoo, 
so dealers should be able to cash in heavily 
on the pic tie -up. The selections run the usual 
extensive Liberace range from Mozart to Gersh- 
win, and from Chopin to the "Beer Barrel 
Polka," with the pianist warbling a few tunes 
here and there, including the title ballad. 
Should bring lots of customers into the stores. 

Documentary - 

I CAN HEAR IT NOW: WINSTON 
CHURCHILL (1 -12") - Edward R. Mur- 
row, Narrator. Columbia ML 5066 

Another in the tradition of great disk docu- 
mentaries, this set should quickly take off as a 
runaway best- seller, bringing into stores people 
not usually addicted to record buying, as well 
as those with regular wax budgets. It's an im- 
posing accomplishment, this LP, tracing the 
career and a good part of this century's history 
thru the actual voice of Churchili, who had 
much to say on many topics. The late war, of 
course, comes in for most attention. Murrow's 
commentary is spare and to the point. The disk 
is held in a hard -cover booklet featuring many 
photos. An ideal set for display. 

Classical 
HOROWITZ PLAYS CLEMENTI SO- 

NATAS (1 -12 ")- Vladimir Horowitz, Piano. 
RCA Victor LM 1902 
Who plays Clementi today except piano stu- 

dents? Well, many more may tackle these 
Beethovenesque works after this welcome nevi. 
val. They couldn't be in more sympathetic 
hands. Two things to remember here. There 
will be a novelty interest in the repertoire. But 
more importantly here is one of the few new 
recordings cut by Horowitz in recent years and 
there is a large audience awaiting anything he 
chooses to release. Most any classical outlet 
can do a big job with this LP in the next few 
months. 

Country & Western 
WEBB PIERCE (1 -12") -Decca DL 8129 

If any package can sell big in the country 
field, this is it. Pierce for a long time has been 
without question the most consistent seller in 
the field, virtually every one ot-his singles mak- 
ing the best selling charts -many of them num- 
ber one. This package includes such recent 
items as "In the Jailhouse Now," plus 11 others 
including "Even Tho," "I Don't Care," "You're 
Not Mine Any More," etc, A must for the 
country trade, with many plus sales in metro- 
politan areas. 

Reviews and Ratings 
of New Popular Albums 

THE VOICE $2 
Frank Sinatra 0.12 ") 
Columbia Cl. 743 

Frank Sinatra is one of the hottest 
attractions right now both on singles 
and in the album field and Columbia 
should chalk up plenty of sales on 
this collation of reissues which the 
crooner recorded a few years ago, 
The LP includes 12 standards, with 
Sinatra contributing his usual warm, 
tua, T,e 'Deal treatments on 'Try a 
Lithe Tenderness," "Laura; "'I Don't 
Cnow Why," She's Funny That 
Way," "That Old Black Magic," sty. 
Dtcjays have ban spiani- the wig, 
ml wax for years, and the current 
reissues should get heavy jockey Play, 
The color cover photo of Sinatra is 
one of Me best portraits ever taken 
of the singer, and an eye- catching 
display item. 

SIRAUSS WALTZES FOR DANCING -.75 
George 5-ierace and his Ork (1 -I2 ") 
Columbia CL 738 

An extremely colorful der cover, the 
mask of the Liberec, name and the 
wide appeal of the Viennese waitz, 
combine to make this a relatively 
potent entry. In ail, there are 12 
selections, including "Tate From the 
Vienna Woods," "Blue Danube," 
"Voices of Spring," " Acial',, Ufe," 
and "Emperor Waltz," all handsomely 
orchestrated to fill the living room 
with a load of colorful listening. 
Should enjoy substantial action. 

CHAMPAGNE FOR DINNER 74 
Armando and his Ork (1 -12 ") 
RCA Victor LPM 1122 

Like other Armando albums, this one 
wraps his sophisticated piano musings 
in sott, silky strings and provides the 
perfect background for the intimate 
supper or the quiet, relaxed evening 
at home- The comparison in the 
liner notes of Nis bubbly Continrnai, 
MUSIC to champagne k not at MI 
far fetched. Eight of the selections in 
Mis set are from Annendo's own pen, 
and are not out of place In the 

company of "Man I Love;' "I Only 
Nave Eyes for You." The floe art- 

GEORGE SHEARING, whose 
Combo was named favorite small in- 
Itrtxnental group, 

work of the cover adds to the obvious 
commercial appeal of this LP. 

LATIN- AMERICAN FAVORITES 73 
Jimmy Dorsey Ork; Bob Eberly, Helen 
O'Connell (1 -12 ") 
Dace DL 8153 

Decca has packaged 12 of Jimmy 
Dorsey's most famous old sides from 
the early '4e's, including nch ¡n- 
ame clicks as "Amapoln," 'Tanger- 
ine," "Marla Elena," "Yours" and 
"Green Eyes," The LP is loaded with 
nostalgic appeal and should fare well 
Wes -wise. A big extra sales plus is 
the cover -a striking color photo of 
na Ava Gardoer-typ, brunette in a 

peek -a-boo toreador jacket 

MELODIES By AL NIBBLER 72 
(1 -12') 
Marterry LP 601 

Nibbler's mean on Decca will prob- 
ably move some of these LP's off the 
&helves In this album Nibbler sings 
an assortment of standards and odds 
and ends -the performance and engi- 
neering in tome cases being most 
interesting, and in others indifferent. 
Unfortunately, Ne liner note, give co 
clue to the vintage and personnel on 
the sides, but Jamaphiles are likely 
to aseenain some information from 
Internal evidence. Several of the sida 
are of truly historical appeal. 

MY RINDA LOVE - 7$ 
Sarah Vaughan (1.12) 
M-G -M E 3274 

M-G -M has collectelf and packaged a 
dozen standards by Saran for this 
package, including 'Tenderly," "If 
You Could Sec Me Now," "I'm Mira 
With Loco,' etc. Sarah, of course. 
exhibits her delicate phasing and 
tonal quality. In the past year, she 
has developed eomeMing of a pop 
market, in addition to the jam cult 
which bare always Met partial to 
her. A fair sale may be expected. 

NOW 70e DAt m oven - ' N 
Jesse Crawford at the Organ (11-12 ") 
Dace DL 8054 

The poet of the organ" offers 
collation of the best-loved hymn, 
styled for the Sunday quiet hour at 
home. The numbers have been 
chosen and played with taste and 
dignity and they include many real 
favorites like "Now Ne Day h 
Over,' "He Leadeth Me," "Nearer 
My God to Thee," "1 Love to Tell 
the Story," "Rock of Ages" and 
"Blest Be the Tie lint Binds." Deal- 
ers may grab extra mks by suggnti- 
the disks for we by local funeral 
establishe5aa. 

RADIO PROGRAMME M 
(I -12 ") 
Folkways PP 86:2 

Max Ferguson is a clever young man 
who works ass CBC announcer in 
the Canadian network's Halifax out- 
let, TM character, "Rawhide;' de- 
seribcd as a "Westerner with a shady 
background, age unknown,' is one of 
Me many voices used by Ferguson to 
keep his audiences howling. This LP 
contains tapes on four different epi- 
Bodes of his allow, each one illustrat- 
ing different characters portrayed by 
Ferguson in his thumbnail dramas 
Highlighted by a take-off on "WUth- 
ering Heights;' the disk offers plenty 
of amusing nsotawnLL Collator at 

ARTIE SHAW, whose "Stardust" 
waxing has been named all -time 
great standard record in this year's 
disk Jockey poll, 

nausval recorded Items win get kicks 
from it. 

Christmas 
HAPPY HOLIDAY 82 

Jo Stafford (1 -12 ") 
Columbia CL 691 

This in a most attractive package 
which finds the popular thrush happy. 
then reflective and finally reverent, as 
she sings the songs of Christmas In 
her own little boy. The numbers 
range from "Happy Holiday." "Win- 
ter Weather." "Let It Snow, hinter 
Wonderland," and 'Toyland" to the 
touching Appalachian ballad, "I Won- 
der m I Wander" and finally to such 
carols as "O Little Town of Bethle- 
hem" and "Silent Night." It's a great 
collection of material and the cover 
pn a attractive and colorful. llus 

itoty of the ingredients for healthy 
holiday Wes 

THE VOICES OF CHIUSTMAS N 
The Voices Of Wafter Schumann (1.12 ") 
RCA Victor LPM 1141 

Walter Schumann hat a strong 10110w- 
í-, and this LP should rack op 
considerable sates during the Christ - 
met season- The voices sing 19 Yule 
themes-ranging from the traditional 
"God Rest Ye Merry, Gentlemen" 
and "Hark, the Herald Angels Sing," 
to the more recent "Rudolph Ne 
Red -Nosed Reindeer" and "Frosty the 
Stow Man.-with their usual purity 
of blend and admirable precision. 
Great Jockey programming for the 
holidays. 

JOY TO THE WORLD 
(BELOVED CHRISTMAS MUSIC 
FOR ORGAN AND CHIMPS, 7e 
Richard Ellsasser, Organ (1 -12') 
M-G -M E 3271 

The young organist brings a rich, full 
and positive sound from the pipe 
organ of the Hammond Museum in 
Gloucester, Mass., In presenting `bin 
collation of delightful carols Some 
are the btu known . all, others arc 
not sq familiar, but equally listenable 
for Christmas. Organ sound is en- 
hanced in several selections by the 
addition of Deegan ekctronic chimes. 

LIONEL BARRYMORE AS 
EBENEZER SCROOGE IN 
"A CHRISTMAS CAROL" 79 
(1-12') 
M-G -M E 3222 

Most everyone has heard Lionel 
anymore ten the famous Dickens 

(Continued on pape 97) 

Best Selling Popular Albums 
Albums are ranked in Order of their national salts strength 
at the retail limn according to The Billboard's weekly Riney at top dealers fe all kir markets. 

LP'S 
1. LOVE ME OR LEAVE ME-Doris Day Columbia CL 710 
2. IN THE WEE SMALL HOURS -Frank Sinatra..Ca itol W 581 
3. OKLAHOMA! -Sound Track Capitol SAO 595 
4. LONESOME ECHO -Jackie Gleason Capitol W 627 
5. MISS SHOW BUSINESS -Judy Garland Capitol W 676 
6. MEET ANDRE KOSTELANETZ Columbia KZ -1 
7. SO SMOOTH -Perry Como ... . , RCA Victor LPM 1085 
2. RED HOT AND COOL -Dave Brubeck Quartet 

Columbia CL 699 
9. JUST FOR LOVERS -Sammy Davis Jr. Decca DL 8170 

10. HARRY JAMES IN HI -FI Capitol W 654 
11. " JACKIE GLEASON PLAYS ROMANTIC JAZZ 

Capitol W 568 
12. POP SHOPPER RCA Victor SPL 12-13 
13. PETE KELLY'S BLUES -Peggy Lee & Ella Fitzgerald 

Decca DL 8166 
14. MUSIC FOR LOVERS ONLY - Jackie Gleason , 

Victor 
Capitol H 352 

15. PVIE KELLY'S BLUES -Jack Webb- ....RCA Victor LPM 1126 

EP'S 
1. LOVE ME OR LEAVE ME -Doris Day ....Columbia EPB 540 
2. IN THE WEE SMALL HOURS -Frank Sinatra 

Capitol EBF 581 
3, MUSIC FOR LOVERS ONLY -Jackie Gleason , ,Capitol EBF 352 
4, OKLAHOMA! -Sound Track Capitol SDM 595 
5. OUR TOWN -Frank Sinatra Captol EAP 1 -673 
6. THE STUDENT PRINCE -Mario Lanza 

RCA Victor ERB 1837 
7. LONESOME ECHO -Jackie Gleason .-........Capitol EAP 627 
8. SOMETHING COOL -June Christy Capitol EBF 516 
9. PETE KELLY'S BLUES -Peggy Lee & Ella Fitzgerald 

Decca ED 2269 
10. SO SMOOTH -Perry Como RCA Victor EPB 1085 
11. STARRING SAMMY DAVIS JR. Decca ED 2214 -6 
12. PETE KELLY'S BLUES -Jack Webb ....RCA Victor EPB 1126 
13. PETE KELLY'S BLUES -Ray Heindorf & Malty Matlock . , 

Columbia B 2103.5 
14. JUST FOR LOVERS -Sammy Davis Jr. Decca ED 228.5 -7 
15. POP SHOPPER RCA Victor SPC 7 -13 

Best Selling Children's Records 
1. SIAMESE CAT SONG; LADY AND THE TRAMP -Peggy Lee 

K 149 
2. LADY AND THE TRAMP - Capitol DBX 3056 
3. BALLAD OF DAVY CROCKETT-Fess Parker..Columbia J 242 
4. SELECTIONS FROM `THE NUTCRACKER SUITE" - 

Kostelanetz Orchestra Columbia J 214 
5. PETER PAN (Walt Disney) RCA Victor Y 4001 
6. WOODY WOODPECKER MEETS - DAVY CROCKETT- 

Mel Blanc Capitol CAS 3238 
7. OPEN UP YOUR HEART- Cowboy Church Sunday School.. 

Decca K 148 
8. NOW WE KNOW, VOLS. 1-3 ' Columbia J 235.7 
9. WHALE OF A TALE -Kirk Douglas Decca K 148 

10. PETER AND THE WOLF -Sterling Holloway. RCA Victor Y 388 
11. BALLAD OF DAVY CROCKETT- (Tennessee) Ernie Ford.. 

Capitol CAS 3229 
12. LITTLE WHITE DUCK -Burl Ives Columbia J 85 
13. TEDDY BEAR'S PICNIC; I'M A LITTLE TEA POT -Frank 

De Vol Capitol CAS 3083 
14. SONGS FROM DISNEYLAND -Cliff Edwards , Pecca K 151, 152 
15. JOHNNY APPLESEED -Dennis Day RCA Victor Y 390 

"Classical Possibilities" do not run this week. 

Reviews and Ratings 
New Classical Releases 

- 

RACHM.4NINOFF: FOUR PIANO 
CONCERTOS; RHAPSODY ON A 
THEME OP PACA MINI (Y12.7 - 
Sergel Rachmanlnoff, Piano; Made, 
Mote Orchestral Leopold Stokowski, 
Emcee Ormandy, Coeds. RCA Victor 
LM 6113 N 
All but one of these works, the Third 

Concerto, have Mea available M LP Mad - 
î-n by the composer, but their grouping 
in this definitive package tires them new 
sala energy. None haft ever questioned 
the great pianism of Rachmaninorf, and 
his interpretations of his own composi- 
tions will be looked on as the stand- 
ard of performance. The rather primitive 
sound on the "Rhapsody" tide (it's over 
20 years old) puts up only the nllghtnt 
bar to the solid enjoyment df the driving 
and selntillating performance, as is the 
case with the even older etching of the 
Second Concerto (1929). The booklet of 
comments by Abram Chasing adds to the 
appeal. A must for every store doing 
classical business. 

PAGANINI: VIOLIN CONCERTO NO. 
1; VIOLIN CONCERTO NO. 2 (1 -12") 
-Roastero Rkcl, Violist; Laudon Sym- 
phony; AatMey Collins, Coed. Loadoe 
LL 1215 77 
Collators of fiddle music will have to 

fight a strong urge not to add this deck 
to their libraries. As technician Ricci 
Ms few peers soot few works are designed 
to show off his talents so appropriately 
as this pair of concertos (they've never 
been available back to back)- The soloist 
offers fabulous virtuoso dupleY in ibe 
first concerto, performing with grater 
flair than on the more calculated flip. 
The first concerto, too, is great favorite 
of many listeners not particularly - 

.led to the violin, Thls LP faces a rosy 
sales future- The old Ricci reads- of 
tM D Major Ma another label) won't 
aloe up thla one. 

MOZART: IN THE GARDENS OF 
MIRABELL (1.12 ") - Colombia Syr 
Phony Orchestra; Brama Walter, Coal 
Coleasbla ML Sad 711 
The gardens of Mirabell in Salzburg 

have Men Me scene of many Monrt tom 
ecru and so figure somewhat appropri- 
ately as a catch-all title for this attractive 
collection of the composer's shorter 
works. In any case there are wonderful 

(Continued on page 97) 

PAT BOONE, who was named 
favorite new male singer by bal- 
loters in the annual Billboard Disk 
Jockey Poll. 

(;opyrighted material- 

www.americanradiohistory.com

www.americanradiohistory.com


NOVEMBER 12, 1955 'ILLBOARD MUSIC -RADIO 95 

RITA RAINES 
4 194 

The Hit Ballad 

of the Year 

1611.1 

gro 

g' 

Ca :133" 

1 Qs W 
C:1 

10=1 

DEEDS 1006 

64 WEST 14,400V4 ST1,67 
CMIC4401 

VOX JOX 
WOV'S JAMBALAYA: WOV, New 
York, conducts one of the most un- 
usual blocks of remote platter pro- 
gramming in the country from 9 

p.m. to 3 a.m. Monday thru Satur- 
day. The show originates from the 
Palm Cafe in Harlem, where WOV 
has installed a fully equipped 
broadcasting studio. Leigh Kam - 
man emsees the show from mid- 
night to 3 a.m., while Jack Walker 
takes the mike from 9 to midnight. 
Kamman's "Life Begins at Mid- 
night" spotlights requests, Ameri- 
can dance and jazz music played 
and recorded overseas by European 
artists and typical r.bl:b. platters 
during the first two hours. These 
are followed by new releases from 
2 to 2:45 a.m. and closing with a 

12- minute period of soft lights and 
sweet music disks. During the first 
two -hour period Leigh interviews 
cafe patrons via studio and hand 
mike. These interviews provide 
stimulating on- the -air material, 
since the Harlem nitery regularly 
caters to everybody from Duke El- 
lington and Sarah Vaughan to Eng- 

By JUNE BUNDY 

lish band leader Johnny Dank - 
worth and Dorothy Kilgallen. 

CONTEST GIMMDI: Webb 
Russell, KCW, Portland, Ore., 
is running a "Dixie Ain't 
Dead" contest, with prizes 
awarded for the best letters 
from listeners telling why they 
like Dixie music. According 
to Webb, his boss "wants to 
bang Dixielanders from the 
nearest music rack!" but Webb 
hopes mail pull on the contest 
will change Isis mind.... Bob 
Gadbois, KAVR, Apple Valley, 
Calif., is asking listeners to 
submit lists of It disks which 
they think would make a well - 
bolonced half hour on his 
show. Frank Sinatra albums 
are awarded to winners, and 
Gadbois reports the response 
is good. 

Jack Lawrence, WMNB, North 
Adams, Mass., recently ran a 
"Cuban Pele" contest, featuring 
Dezi Arnaz's waxing of the tune. 

I DOh't Want TO Ever Be A Princess 
Words and M ,%, by 
spade Coo/cry d 

tSlow 
Edd,e ÿrandt 

6+ 

I don't want to eV-er be a ¢rin - cesJ 
e r 

,f. . 
Sf Z have to send mc /.1'e a- lone. 

M rr i7e+) 

Z don't want to ev-er be a dein -cess_ With -gut a 
e ß7 

true /ove_ to ca// ,n_y oln. 
e 

- e + 

X don't weht the world and all ,ts ter i surer 
cr f 

Tf .t Ineó.ns the twa ait murt ?art, 'Cause, 
f a-h a 

Fes e A 

I Z were a /PS S- eer.r, e vin 14,14 ÿ beed You 

Cevl1 -n't be the vween e/, our heart. 
Cohariiaht©,ysr d'! --çe Sow ,t <IY,V.Y. 

HILL AND RANGE SONGS 

Dialers were asked to submit draw- 
ings or written descriptions of 
what they thought Cuban Pete 
looked like.... John Fink, KBLI, 
Blackfoot, Idaho, gives away mer- 
chandise prizes (contributed by lo- 
cal merchants) to listeners who can 
identify mystery platters and art- 
ists. aI often play a song by an 
artist who sounds like several 
others," says John. "I received 37 
calls on a Lou Monte disk, with 
listeners guessing everybody from 
Billy Eckstine to Nat Cole. , 

When Dick Smith, WORC, 
Worcester, Mass., plays new re- 
leases, he invites listeners to call-a 
special studio number and advise 
him whether to save the platter or 
break it. If they advise the latter, 
he smashes the record right on the 
air. Ratio on 'record breakers' is 

about five 'saves' to one break.'" 
notes Dick, "hut I'm getting the 
reputation as the meanest deejay in 
Worcester." 

THIS 'N' THAT: Ed Pen- 
ney, W T A O, Cambridge, 
Mass., has a new Decca plat- 
ter out. He narrates his own 
song "What Is Christmas ?" on 
one side. while the flip fea- 
tures another Penney time, 
"Lonely Old Shepherd," re- 
corded by the Frank Davino 
Chorus. . . Dave Drew, 
WTAX, Springfield, Ill., is try- 
ing to replace some them rec- 
ords, namely one or more 
copies of "Pipe Dreams" by 
Tommy Reynolds orchestra on 
the Okeh label. 

Bob Corley, WQXI, Atlanta 
(who played the comedy role of 
Beulah in the show of the same 
name over ABC in 1947), has been 
signed for a speaking role in Walt 
Disney's new movie "The Great 
Locomotive Chase." ... Bob Rig - 
ler, KGEZ, Kalispell, Mont., writes, 
"We received about 55 records in 
the past week, and they were all 
so bad we've decided to give up 
and start playing only the very 
best music we ve got." ... Just for 
kicks, John Martin, WAGS, Bish- 
opville, S. C., notes, "I stand up 
to do all my shows now. Find it 
more relaxing." ... Sandy Singer, 
KCRG, Cedar Rapids, Ia., has 
opened a record shop, the Sandy 
Singer Record Center. Ralph Flan- 
agan guested on Singer s show 
opening day and also made a per- 
sonal appearance in the store. 

MOVIE TIE -UPS: Jack 
Webb's new picture, "Pete 
Kelly's Blues," is a natural for 
deejay tie-ups, and several 
spinners have worked out suc- 
cessful promotions in conjone- 
lion with local screenings of 
the film. . .. Frank Cordon 
Tucker, for instance, at 
WCOV, Montgomery, Ala., 
writes, "Last week WCOV 
celebrated 'Pete Kelly's Day' 
in co- operation with one of the 
local theaters. We devoted 
the entire broadcasting day to 
playing of top hits of the 
1920's, especially 1927, the 
main year of the picture. 
Yours truly called Jack Webb 
in Frisco and conducted a 12- 
minute interview with him on 
a special program. The whole 
affair was quite off the beaten 

(Continued on page 96) 
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It Had to Happen ...AND IT SURE HAS 

"MIRACLE IN THE RAIN" 
ADVANCE ZECORDS 3004 

From Warner Bro,.' production, "Miracle In Me Rain" 

Records are being SHIPPED 
Contact your local indie distributor 

A Nighty appealing vocal by Miss Raine on a very pre Hr ballad that 
grows and grows with repeated plays, which it hat to gel 

-BILLBOARD, Record Reviews 
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vox Joñ 
Continued from page 95 

track and went over big with 
our listeners." 

A similar station -theater tie -up 
on the "Pete Kelly" film was eon - 
ducted by WBTM1, Danville, Va. 
Roni Landry, of that station, gave 
away 25 theater passes every day 
on his show, and all the deejays 
programmed the title song regular- ly.... In line with all this, Fred- 

dy Marshall, WNAV, Annapolis, 
11d., writes, "Did you know that 
'Pete Kelly's Blues' was used as a 
dramatic theme on an old Jack 
Webb cops 'n' robbers show, Pier 
13,' over CBS' San Francisco radio 
outlet?' 

Meanwhile, Hernando, who 
conducts 'Hernando's Hide- 
away" over WXRA, Buffalo, 

RECORDS 
at 

ONE STOP 
2626 OLIVE, ST. LOUIS, MO. 

Now Offering These Services 
PRINTED TITLE STRIPS 

(Furnished at No Charge) 

With All Best Sellers and Top New Releases 

SHIPMENT SAME DAY ORDER IS RECEIVED 
By Express, Parcel Post, Truck, Bus, Air Express, Air Mail 

PROMPT HANDLING OF SPECIAL REQUESTS 

NEEDLES 
"Permo Needles" Complete Stocks 'Fidelitone Needles" 

For Operators for Nome Phonographs 
Cobra Cartridges 

COIN WRAPPERS 

COMPLETE STOCKS 
Capitol - Columbia - Coral - Decca - Dot 

Epic - Victor -X - and all other Labels 

OPERATORS and DEALERS 
Buy From One Source -Save Freight Charges 

Eliminate Delays 

RECORDS sc Over 
Regular 
Wholesale 

Albums, Etc. -10% Over 
Write or Telephone for Further information 

ONE STOP 
RECORD SERVICE 

2626 OLIVE, ST. LOUIS, MO. 
Phone: (Jefferson 5 -4172) 

Order From Billboard Hit Parades 

recently went all out on a pro- 
motional tie-up with RKO in 
conjunction with local show- 
ings of "The Treasure of 
Pasco Villa," a Shelley Win- 
ters -Rory Calhoun film. Iler- 
ando plugged the opening of 
the picture for two weeks in 
advance, and broadcast a spe- 
cial two-hour show from the 
theater lobby the night of the 
broadcast. Dressed in Mexi- 
can costume, he was driven 
to the theater in a 1956 Pon- 
tiac and gave away 150 rec- 
ords in the lobby during bis 
broadcast - 

TEEN -ACE DRAWS: Jockeys 
are constantly costing up with new 
format and personal appearance 
gimmicks to woo the teen -age 
trade.... Elzer Marx. WITY, Dan- 
ville, Ill., conducts "Deejay for a 
Day," an hour dedicated to the 
teen -ager. The youngsters hanclle 
the show themselves, calling Marx 
to schedule them for the first o 

The show is no popslar, 
Marx says, "I've been scheduled 
five months ahead from the very 
start." He has another teen -age 
show, "High School Roundup," 
which features disks and news 
about local high school activities. 

Ron Mott, WPBS, Paris, Ill., 
honors a different school each 
week on his show. He plays 
their favorite tunes every day 
and interviews a student dele- 
gate at the end of each week. 
"This keeps my mail up to 
normal," writes Molt, and 
draws many new fans." . 

Dick Drury, WFIN, Findlay, 
O., staged a teen -age dance 
and show at the local armory 
last month Mike Mc- 
Manus, Binghamton, N. Y., 
incorporated a half hour "Sa- 
lote to the Schools" seg on his 
"Sunrise Serenade Show" and 
salutes a different educational 
institute every day. "Results, 
listener and letter -wise," writes 
Mike, "have been phenome- 
nal." 

During the summer months 
Gene Newbem, KBRS, Springdale, 

kept the studio doors open at 
night so youngsters could attend 
his 9 to mist ught "Saturday Night" 

YESTERYEAR'S TOPS - 
The nation's top tunes on records 

os reported in The Billboard 

NOVEMBER 10, 1945 
1. Till the End of Time 
2. It's Been a Long, Long Time 
3. I'll Buy That Dream 
4. That's for Me 
5. On the Atchison, Topeka and 

Santa Fe 
6. A/ong the Navajo Trail 
7. Chickery Chick 
8. I'm Lonna Love That Guy 
9. Now Deep Is the Ocean? 

10. It's Only a Paper Moon 
I1. It blight as Well Be Spring 
12. If I Loved You 
13. Love Letters 
14. (Did You Ever Get That Feel- 

ing) in the Moonlight 
15. Gotta Be This or That 

NOVEMBER 4, 1950 
1. Harbor Lights 
2. All My Love 
3. Goodnight, Irene 
4. Nevertheless 
5. Mona Lisa 
6. Thinking of You 
7, Bushel and a Peck, A 
8. Play a Simple Melody 
9. An Orange Colored Sky 

10. Our Lady of Fatima 
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gitan t, 

N11R 
RY6ea 
eMt 
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D.j. Record Exploitation Exclusive Mgt,: TIM GAYLE, Box 1155, Studio City, Calif. 

dancing party. The kids danced 
in the studio, and Newbem inter- 
viewed one teen -age guest at a 
time . Walt Kalata, WPLY, 
Plymouth, Wis., resumes his "A- 
Lotta- Kalata" show November 26. 
The weekly teen -age program spot- 
lights a record panel, with five 
teen -agers grading the new re- 
leases. Youngsters also appear as 
guest deejays, and Walt airs a 
taped report on the top disk in his 
city by a deejay from another area. 
Incidentally, Kalata is inviting dee- 
jays across the country to submit 
tapes to him (which he will return) 
for the show. 

Bob Dingman, WSPN, Sara- 
toga Springs, N. Y., takes his 
show around to local dances 
on Friday ar,d Saturday nights. 

Joe Silva, WICK, Scran- 
ton, Pa., also is on the dance 
kick and presents a weekly 
affair at a local city dance 
hall, spotlighting r. &b. and 
e. &w. disks. Records are giv- 
en away as door prizes, and 
Silva reports a surprising num- 
ber of parents show up at the 
dance with their teen -age 
children. . . John Tssmer, 
ICVMA, Magnolia, Ark., has a 
new show tagged "Strictly for 
Teens," wherein the kids elect 
a deejay from their own ranks 
every week. The junior 
jockey reports on local school 
news and spins request plat- 
ters. The airer is sponsored 
by a local teen -dress shop. 

Bill West has started a new 
show, "Caveman Capers," mn "by 
and for students of Carlsbad High 
School," featuring news about local 
campus-activities and disk requests. ... Tommy Richards, recently ap- 
pointed puthlícity and promotion 
chief of KRUD, Duncan, Okla., 
writes to tell us about the big drive 
the station staged recently to raise 
traveling funds for the local high 
school band to attend a football 
game in another city. The drive 
was climaxed by a pledge request 
show, with listeners contributing to 
the fund when they requested a 
record All of the deejays en- 
gaged in teen -ager activities point 
out that such participation helps to 
combat juvenile delinquency prob- 
lems in their respective cities. 
Richards specifically notes that 
plans at his station are under way 
to present a transcribed discussion 
of such problems on the air, with a 
rotating panel consisting of two 
adults (teachers, parents and minis- 
ters) and two students. 

VITAL STATISTICS DE- 
PARTMENT: Deejays mar- 
ried (or about to be) this sea- 
son include Jeff Lane, WKMJ, 
Kalamazoo, Mich., and Mar- 
garet Griffith, October I; Bob 
Beringer, WOKY, Milwaukee, 
and Elaine Bodenhagen, Feb- 
ruary 18, 1956; Hilary (The 
Old Timer) Bogden, WJAS, 
Pittsburgh, and P a t r i c i a 
O'llanlon, of KQV, same city, 
November 15; Johnny Reddy, 
program director of WOKY, 
Milwaukee, and Barham Dorr, 
October 8. 

The most interesting birth an- 
nouncement this season was made 
by Celle Edwards, WRIT, Milwau- 
kee, who let his listeners in on the 
impending stork visit and asked 
them to write and guess the date 
on which the baby would arrive. 

Other rem deejay -baby ar- 
rivals are as follows: the Buddy 
Klinge, KATY, San Luis Obispo, 
Calif., a girl, Melody Amt; the 
Russ Blairs, \VTXL, West Spring- 
field, Mass., a Loy, Barry Blair; the 
Neil Macks, WGUY, Bangor, Me., 
a son, iay; the Did Dwyers, 
KAMO, Rogers, Ark., a son, Mike; 
the Dick Smiths, WORC, Worces- 
ter, Mass., a sort, Steven Richard; 
the Bob Elliotts, KENT, Shreve- 
port, La., a daughter, Vicki Jenee; 
the Larry Caries, WOND, Pleas- 
antville, N. J., a boy, Dennis 
Stephen; the Bob Howarth, 
WNER, rive Oaks, Fla. 

CHANGE OF THEME: 
Greg Finn has taken over the 
morning show on WORL, Bos- 
ton.... The Bill Powells (he 
spins 'em over WILY, Pitts- 
burgh), welcomed their fifth 
child, Gerald Anthony Powell, 
last month. . . Jay Giles is 
back before the WSOY, De- 
catur, Ill., mikes with a daily 

/Continued On nape 97) 
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VOX JOX 
due -hour afternoon show, a 
nightly program and a two- 
hour Sunday matinee. . . 

John Haney has added an- 
other half hour on KGO, San 
Francisco, giving him three 
and a half hours of airtime 
daily. . Wes Vernon, 
KBMY, Billings, Mont., re- 
cently extended his "Night 
Train" show an extra hour, 
from 9:25 p.m. to midnight 
Monday thru Friday, while his 
after- midnight show, "Dream 
Time," will continue to be 
aired from 12:05 a.m. to 1 
a.m. Tuesday thru Saturday. 

Bob Bradley was appointed mu- 
sic librarian at WLOL, Minneap- 
olis.... Music librarian Ed Webb, 
KHBC, Okmulgee, Okla., is setting 
up a separate record library for 
the station's new remote studios in 
Henryetta, Okla. . Jack Friel, 
WBTA, Batavia, N. Y., is set to do 
a remote show from a local restau- 
rant, with patrons invited to fill out 
disk request cards at the tables. 

Howard Edwards, ICONO, San 
Antonio, has added another 45 
minutes, which makes his show 
now run three hours across the 
board. 

Rick Moran, former disk 
promotion man in Chicago, 
has joined KCOC, Centerville, 
Ia., with a three -hour deejay 
show on Saturdays and an 
hour -and -a -half show at night. 

. Ed Price has left WHIM, 
Bloomburg, Pa., to enter the 
U. S. Army. Dale Fulmer has 
taken over 'his show.... Art 
Laboe, after seven years as a 
free -lance deejay, has signed 
to spin 'em exclusively for 
KF W B, Hollywood.... Bob 
Dickson is moving his "Break- 
fast With Bob" show from 
KIOX, Bay City, Tex., to 
KBRZ, Freeport, Tex., where 
he will also assume the status 
of program director.... Bill 
Gordon has exited from 
KROD -TV, El Paso, Tex., to 
become program director of 
KEPO, El Paso, while Ted 
Quillen, formerly with KELP, 
El Paso, has joined KF,PO as 
a "personality deejay." 

Ted Arnold, WNEX, Macon, 
Ca., has added a new two hour 
evening show.... Roy Roberts has 
left WITS, New Orleans, for 
WSMB, same city.... Bob Wells 
celebrated his 10th year at WEER, 
Buffalo, October 24, and the sta- 
tion tossed a special week -long 
party in honor of the event with 
special programming and guest 
stars.... Willard Howell, WLFA, 
La Fayette, Ga., has returned to his 
two morning shows after an ap- 
pendectomy.... Dick Bradley, ex- 
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Thanks Fellows! 
ALBA RECORDS 

1005 Century Building 
Pittsburgh 22. Pa. 

staffer at WCAN, Portland, Me., 
has moved over to WLAM, Lewis- 
ton, Me., In addition to a night 
show, Bradley will handle a "vir- 
tual duplication of the late Glenn 
Miller's 'Moonlight Serenade' 
show," with Bradley spotlighting 
voice tracks of the late band leader. 

Reviews and 

Ratings of New 

Classical Releases 
Continued from page 94 

perforaaneos of the p,nliiil "Etna 
Elaine Nachtmusik" (per.. the beat oa 

disk) several overtures, minuets and 
German dances. Walter is a 'Mozart spe- 
cialist and connoisseurs u .11 ns qua - 
dom buyers can be offered (ha LP with 
satisfactory results. 

SIBELIUSi SYMPHONY NO. 4; SYM- 
PHONY NO. S (I- 12" ,-P011adetphla 
Orchestra: Emcee Oraawdy. Coved 

Columbia ML SSO5 76 

Ormandy's musical forays have ranged 
far sad wide, but be has committed little 
Sibelius to vinyl. This issue, therefore, 
win be of special interest to the many 
followers of both ilia composer and con- 
ductor. They'll find here glowing and 
sympalheric readings of Nis deeply per- 
sonal music, W captured in sound that 
La of the very hem. Here's item that 
will seule down after the initial sale. 
flurry to sustained action over a long 
period. 

MOOR: ORGAN SYMPHONY NO. S 

(1.12")-Feike Anna. Eck LC 3156 ..W 
This is the first recording. of Widor, 

Fifth Organ Symphony. whose comluding 
movement, 'Toccata." a the most popular 
Of all his eompmitions. The Symphony is 
a work . a grand scale, masterfully ex- 
ploiting Ne vast potentialities of the 
modern instrument. Its first movement 
seems to overpower Asma, for while its 
noble architecture stands forth in clear 
relief, it is untidy in detail and haphar. 
ardly phrased. The slower middle move- 
rams-and the showy Toccata. 55 .11- 
are more satisfactory and are wo lby of 
careful study by organ music fanciers. 
The instrument is that of the Old Church 
its Amsterdam. 

Gratis Disks 
Continued from page 42 

improving. We attribute this Im- 
provement to continued effort on 
the part of the record industry to 
supply stations with the records 
they need at reasonable cost, and 
to a more co-operative spirit on 
the part of station management 
toward sharing in the cost of disk 
jockey promotional record serv- 
ices.' 

Benjamin A. Hubley, station 
manager, WBTN, Bennington, 
Vt: I think record companies 
would be wise to arrange with 
local record dealers for controlled 
provision of pop singles to sta- 
tions for promotion use.' 

Package Services 
John Carl Morgan, manager, 

WF VA, Fredericksburg, Va.: I'm 
completely in favor of the present 
record industry system of sub- 
scription service. Makes me feel 
more independent in what we 
play and am certain more of the 
small market stations are able to 
receive new releases since they 
pay for the manufacturer's out- 
of-pocket costs...." 

C.eneral manager, K L P W, 
Union, Mo.: "Believe package 
deals with record companies are 
far better than subscribing to a 
transcribed library. Ive used 
both at previous stations...." 

Assistant manager, CHLO, St. 
Thomas, Ontario: .. We find 
LP's the best source for the music 
we wish to play and are eager to 
arrange for regular shipments of 
new releases under the type of 
plans introduced by several of the 
companies...." 

... on the occasion of our tenth anniversary -we 
wish to thank all of our clients and friends who 

through their continued support have made it pos- 

sible for us to celebrate IO pleasant years - 
Nate Rothstein-Nate DfaRo f f 

Monarch Record Mfg. Corp. 
4852 W. Jefferson Ave., Los Angeles 

Reviews and 
Ratings of New 

Popular Albums 
Continued from page 94 

story at one time or another, yet il'. 
one that can always bear repeating, 
and besides there is new stop at 
ypuagatera each year who just have 
to hear it This task. a pick up from 
to-mach. is the answer. Tb, flip con - 

taim nine popular carols sung by lbe 

Coventry Choir, ail done 'a a way 
Hat captures the Christmas uspirit. Aa 
attractive liner helps make it almost 
a alto. "new" package. 

Jazz 
HANK MOBLEY QUARTET 77 

(1 -19 ") 
Blue Note LP 5066 

The facility, imagination and intelli- 
gence of this young tenor saxophonist 
seem ever more impressive. The jazz 
public is beginning to become aware 
of his qualities, and he is showcased 
here in five fascinating originals (pus 
"Love for Safe ") that reveal him to 
be a uteri. composer, as we1L His 
crisp phrasing, his warm tone, his 
rhythmic buoyancy sad his ability to 
improvise at astonishingly rapid pace 
stand out. Thruwt he has tremen- 
dous rapport with his colleagues: 
Horace Silver. Doug Watkins and An 
Blakey, with whom he has made 
several other LP's. 

DIXIELAND ravoasTes 70 
Preacher Rollo and the Five Saints 
(1 -12 ") 
M-G-M E 3259 

Drawing upon material previously 
released io several lo-inch LP's. RWIo 
is heard is does, perennials. Selec- 
tions included: 'Tiger R.." 'Trom- 
bonlum, "'Ostrich Walk:' "Bailin' the 
Jack." "Sweet Georgia Brown." etc. 
A Dixieland anthology that makes a 

good program for the beginning 
collector. 

Country & Western 
JIM REEVES SINGS 76 

(1-12") 
ABBOTT LP 5001 
Jim Reeves. now on the Victor label, 
stags an this Abbott package many 
of Ne tunes which established him in 
the country market the past year of 
two. These include such smash sides 
as "Mexican Jos" and a number of 
successful Items including "Drinking 
Tequila:' "Penny Candy." 'The 
Wilder Your Heart Beats." Should 
have a good sate now that the c.Aw. 
market is gradually turns. to 12 -inch 
LP's. 
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see 
you ut the 

CONVENTION 
in 

NASHVILLE 
The Editors The TURNTABLE will be published in the sole 

interest of the disk jocks f A You will 
have an active part in the news of this magazine 

regardless of the type records you spin. There will be separate sections 

for popular, country & western and rhythm & blues disk jockeys. Remem- 

ber, you only have to subscribe to this magazine for one year at $2.00 

to be included in all the new releases, features, photos, etc. It will be the 

best investment you will make this year. YOU CAN NOT AFFORD TO BE 

WITHOUT TURNTABLE MAGAZINE. ACT NOW! 

ys o America 

Some of the DJ Comments to date: 

... 1 think it Is a wonderful idea.' -Asher Sizemore, WCBC- Anderson, lrad. 

... Shand be the greatest thing at, as the DJ's as Is had need of a maps. 
of lair 15'." -Curley Gurloct CJCA- rdmomon, Canada 

... It ,tI help keep DJ's posted a all promos and almonds." 
--Kenny vinant, WEDL- Lorain, Ohio 

. It rill artaialy 9iw .i the ewch ntMN 0,Vi tira,, for OJ dmo+s. t .elevens 

it wits opa arms." -Jean CkWllien, CFCL- Timmins, Enrula 

... We've needed a onager. Ike this for some tame. It should help treaty is words 
to proarermlin; Weis." -Mike Heuer, MIA- Shtnkah, Iowa 

... I Oink it wdI brim the Noe network of DJ's dale tHSet.er." 
-Jobs Skelly, C£JC-- Kamloops. Canada 

... It can simnurite Oats eon flowing fnaa record companies, artists, etc Il taw 

attempt to dignity the recordprapramenm ptofessim." 
-Ray Pesie, KIMN- aetrwr, Col. 

... It's fine for the exchanging of ideas S rm. pointers " 
-anus Bridees, WKMT -Kngs Mans,. 5. C. 

Every Disc- Jockey, 
BIG 

or 
SMALL, 

will be Included 
You? 

Over 70% of Ho Disc Jockey. 

rootaned hava sobscnbd owl 

approved this magot«. idea. 

Subscribe NOW 

TURNTABLE 
200 S D HIA 7, PA. 
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COUNTRY TALLY 

c.&w. Faves Differ 
From Most Played 

In the country and western 
field, as in pop, the jockeys' fa- 
vorite artists and recordings were 
not necessarily those most played 
during 1955. According to the 
new poll, the deejays' own favor- 
ite warbler is Eddy Arnold (RCA 
Victor), who, like last year, 
is followed by Decca's Webb 
Pierce. Pierce, however, garnered 
far more plays during the semes- 
ter, as determined by a recap of 
The Billboard's "Most Played" 
charts. 

Pierce's showing, which re- 
peated his 1954 performance, this 
trip was sparked by the incredi- 
ble, long- lasting success of his 
smash "In the jailhouse Now," 
which rode all of the charts most 
of this year. "I Don't Care" was 
his next best, followed by "More 
and More." The No. 2 record of 
the year, spin -wise, was Carl 
Smith's "Loose Talk" on Colum- 
bia, which helped boost Smith 
into the No. 2 spot in the "Most 
Played Artists" listing. 

Porter Wagoner's first hit on 
Victor, "Satisfied Mind," which 
beat out a number of competitive 
versions of the tune, was the 
jocks' own favorite c. &w. disk, 
riding ahead of the most played 

"Jailhouse," which was rated No. 
2 fare. 

The field continued to steer 
shy of the females, with only 
Kitty Wells showing any solid 
strength, and this gal rarely 
misses. She proved to be the No. 
6 "Most Played" artist, and her 
recording of "Making Believe" on 
Decca was the No. 7 de,jay 
choice. 

Among the newer artists, the 
rise of Elvis Presley on the indie 
Sun label might be termed spec- 
Weldor. Altho both he and Jim 
Reeves showed on last year's 
charts, this year they became 
more than just "promising" as 
both achieved a level of consist- 
ence. Presley was a runaway this 
year as No. 1, while Reeves, who 
has been making good on Victor 
following his switchover from the 
Abbott label, followed in No. 2. 
Presley's rise 'may he interpreted 
as being a par: of the growing 
sentiment in c. &w. markets for 
rhythm and blues inspired mate- 
rial and performance. 

Another rising star in the field 
appears to be Dot's Jimmy New- 
man, who captured the No. 3 
spot among the newer luminaries 
with the aid of such hits as "Blue 
Darling," and "Daydreaming." 

The c. & se. band picture 

Country Music Folk 
Head for Nashville 

WSM's Fourth Annual Deejay Festival 
To Attract 1,000 C. &W. Specialists 

NASHVILLE, Nov. 5. - More 
Than 1,000 of the nation's leading 
country and western deejays, per- 
formers, recording execs, publish- 
ers' representatives and other spe- 
cialists in the field of country 
music will converge on Nashville 
Friday and Saturday (11 -12) for 
the Fourth Annual National Disk 
Jockey Festival sponsored by Sta- 
tion WSM, home of "Grand Ole 
Opry." 

The Country Music Disk Jock- 
eys' Association, headed up by 
President Nelson King, will hold 
its annual meeting in conjunction 
with the festival. The deejays' or- 
ganization will gather at the An- 
drew Jackson Hotel Thursday (10) 
for membership meetings at 9 a.m. 
and 2 p.m. The association will 
climax its activity with a banquet 
and show at the Andrew Jackson 
Thursday' night. 

WSM Execs Hosts 
WSM execs jack Stapp, Jim 

Denny, Bill McDaniel and Irving 
Waugh and their staffs will play 
host to the festival delegates at 
various functions over the two days. 
In addition to the various meet- 
ings and clinics marking the festi- 
val, there will be a dance from 
s to midnight Friday night at the 
Andrew Jackson Hotel, with 
`Grand Ole Opry" stars serving 
as hosts. In addition to open cele- 
brations in their hotel suites, re- 
cording firms and music publishers 
will play host to visitors at a series 

..of breakfasts, luncheons and par- 
ties, as in previous years. 

Nearly all of the top country 
and western artists in the business 
will be on deck for the gala two - 
day shindig. Previous bookings, 
clashing with the November 11 -12 
dates, are the only thing that will 
keep several of the major names 
away. Red Foley and Porter Wag - stars Decca artist Kitty Wells, 
over, who had signified their in- RCA Victor's Johnny rand Jack, 
tention of being on deck, will be Victor's Ruby Wells, the Terrines- 
forced to pass up the festival due see Mountain Boys, Par, and His 
to a 10 -day, six -State "Ozark Jubi- Jug Band and the Cedar Hill 
lee" tour, which gets under way Square Dancers, 
in St. Louis November 6. Webb The setting is full stage and is 

Pierce and Lefty Frizzell are ex- an attractive country scene, with 
pected to spend Friday (11) in the acts coming on in informal 
Nashville, but will leave late Fri fashion. There is much ensem- 
day night for Springfield, Mo., ble work, including a dash of 
where Pierce heads up the "Ozark sacred singing. 

jubilee" network TV show Sat- 
urday night (12), with Frizzell as 
guest. Due to arrive in Nashville 
early Friday are Pee Wee King 
Eddy Arnold, Jimmie Davis, Hank 

(Continued on page 107) 

EDDY ARNOLD, who is the disk 
Jockeys' favorite country artist, ac- 
cording to results of the annual Bill- 
board Disk Jockey Poll. In fcurth 
position in the favorite record cate- 
gory was Arnold's disk of "Cattle 
Call." 

changes little with the years. 
Capita:- Hank Thompson, Vic- 
tor s Pee Wee King and Decca's 
Bob \ \'ills continue to ride in that 
order. All have maintained their 
steadfast following, altho only 
Thompson is a consistent hit disk 
producer, usually with the aid of 
his own vocals. "Ness. Green 
Light" was the big one, followed 
by "If Lorin' You Is Wrong" and 
"Most of All." 

In the comic category, the re- 
sults show much the same as last 
year. It's RCA Victor's great 
arody specialists, Homer and parody 

in a walk. The unin- 
tibited team, a sock act on disks 

as well as in person, continued 
their irreverent devastation of 
the day's pop hits, and met with 
growing favor in the pop market 
as well as in their usual c. &w. 
bailiwicks. "Davy Crewcut," "fal- 
ler Rose of Texas," etc., were 
among their big ones. 

In the runner -up spots were 
Rod Brasfield and then the 
"Grand Ole Oprys" Minnie Pearl, 
neither of whom accounted for 
much disk action this year. Miss 
Pearl had just one Victor release 
in 1955, while Brasfieltl's only 
record was his 1934 Hickory 
disking of "Rod's Trip to Chi- 
cago.' 

NEWS REVIEW 

Top C&W Stars Hold 
Forth in N. Y. Palace 

RED booker Dan Friendly, 
with imagination and courage, 
hooked a tr.mpe of "Grand Ole 
Opry" artists to play the New 
York Palace Theater this week - 
believing that the colorful unit 
would be a pleasant and profit- 
able change of pace from the 
usual eight -act routine. 

The time is just about ripe 
for a Broadway theater to try this, 
for it has already been deter- 
mined that c. &w. music on rec- 
ords is experiencing a sales up- 
surge in Metropolitan areas. TV, 
with its increasing programming 
of countn artists, has helped this 
trend, arid all tradesters will be 
watching the Palace grosses to 
see how the show stacks up by 
the end of the week. 

Friday (9) on Broadway was 
a dull day, rainy, windy and cold, 
and the theater was not crowded 
for the early show. One thing 
is certain, however, the artists 
are by all odds the best country 
talent that have appeared on 
Broadway in years. This unit in 
tire Palace should prose whether 
or not New York is ready for live 
c. &w. talent. 

The show is emceed by Roy 
Acuff, magnetic personality and 
great name ins the field, and 

Standout members were Kitty 
Wells' "Hearts Made of Stone." 
Roy Acuff's "Wabash Cannon 
Ball," Johnny and Jack's "Don't 
Let the Stars Getin Your Eyes" 
and "Make Believe," plus sonne 
fine instrumental work by the 
Tennessee Mountain Bovs and 
various soloists, notably Shot 
Jackson on the electric guitar. 

The most solid ensemble num- 
ber was a rollicking version of 
"Thirty Days," the Chuck Berry 
song which is now cutting a 

swath in the country field after 
having already made it in the 
rhythm and -blues market. 

The pic with the show is 'Ten- 
nessee's Partner" (RKO Radio). 

HANK THOMPSON, voted tep 
c.Gw. band of the year. Thompson 
also finished fifth in the balloting 
for favorite country rècording artist. 

THE BILLBOARD 1955 
DISK JOCKEY POLL 

Comparison of C & W picks vs. most -played 

FAVORITE RECORDS 

Position Record Label 

1 SATISFIED MIND, 
P. Wagoner RCA Victor 

2 IN THE JAILHOUSF. NOW', 
W. Pierce Decca 

3 I DON'T CARE, W. Pierce Decca 

4 CATTLE CALL, E. Arnold RCA Victor 

5 MORE AND MORE, W. Pierce Decca 

6 I DON'T HURT ANYMORE, 
H. Snow RCA Victor 

7 MAKING BELIEVE, K. Wells Decca 

S LIVE FAST, LOVE HARD AND DIE YOUNG, 
F. Young Capitol 

9 YELLOW ROSES, H. Snow RCA Victor 

10 TITIS OLE HOUSE, S. Hamblen Colrtrnbia 

11 DAYDREAMING, J. Newman Dut 

12 JUST CALL ME LONESOME, 
E. Arnold RCA Victor 

13 LOOSE TALK, C. Smith Columbia 

14 ARE YOU NONE, M. Lerne & B. De Val.. Abbott 

15 SATISFIED MIND, R. Foley Decca 

16 BABY LET'S PLAY HOUSE, E. Presley Sun 

17 SLOWLY, W. Pierce Decca 

18 WOULD YOU MIND, H. Snowy RCA Victor 

19 ARE YOU MINE, G. Wright &_T. Tall F- 

20 MOST OF ALL, H. Thompson 

bor 

RCA Victor 

MOST- PLAYED RECORDS 
Position Record Lahr.' 

1 IN THE JAILHOUSE NOW, Webb Pierce ..Decca 

2 LOOSE TALK, Carl Smith Columbia 

3 SATISFIED MIND, Porter Wagoner. . RCA Victor 

4 I DON'T CARE, Webb Pierce Decca 

5 LIVE FAST, LOVE HARD AND DIE YOUNG, 
Faron Young Capitol 

6 ARE YOU MINE, G. Wright & T. Tall.... Fahne 

7 MAKING BELIEVE, Kitty Wells Decca 

8 IF YOU AIN'T LOVIN', Faron Young. ...Capitol 

9 LET ME GO LOVER, Hank Snow... .RCA Victor 

10 I'VE BEEN THINKING, 
Eddy Arnold RCA Victor 

11 HEARTS OF STONE, Red Foley Decca 

12 MORE AND MORE, Webb Pierce Decca 

13 YELLOW ROSES, Hank Snow RCA Victor 

14 WOULD YOU MIND, Hank Snow.... RCA Victor 

15 THERE SHE GOES, Carl Smith Columbia 

16 CUZZ YORE SO SWEET, S. Crum Capitol 

17 ARE YOU MINE, M. Lorne & B. De Val.. Abbott 

18 ALL RIGHT, Faron Young Capitol 

19 CATTLE CALL, Eddy Arnold RCA Victor 

20 AS LONG AS I LIVE, 
K. Wells & R. Foley. Decca 
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Just concluded engagement at the Palace 
Theatre, N. Y. C.... and here to entertain 
you on Grand Ole Opry, ABC -TV Coast to 
Coast, Saturday, November 12. 

Happy Convention, D.J.'s 
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A GREAT T N W COUNTRY R DUET 
ROY MUFF & KITTY WELLS! 
Together on Decea They're Terrific 
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Just concluded engagement at the Palace Theatre, 
N. Y. C.... and here to entertain you on Grand Ole 
Opry, ABC -TV coast -to- coast, Saturday, November 12th. 
Happy Convention, D.J.'s. 
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Just concluded engagement at the Palace Theatre, New York 
City ... and here to entertain you on The Grand Ole Opry, 
ABC -TV Coast to Coast, Saturday, November 12. 

Happy Convention, DJ's 
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from the RCA VICTOR 
Country & Gospel Family 
^ ,. ' .`-_ <c.. 

EDDY ARNOLD 

I Walked Alone Last Night 
The Richest Man (in the World) 
20/47 -6290 

CHARLINE ARTHUR 

Burn That Candle 
How Many Would There Be? 

20/47.6297 

CHET ATKINS 
Christmas Carols 

Jingle Bells 
20/47.6314 

BLACKWOOD BROTHERS QUARTET 

Christ is a Wonderful Saviour 
Take a Look in the Book 
20/47.6112 

SKEETER BONN 
Play a Waiting Game 

Life Without You 

20/47.6229 

ELTON BRITT 
Uranium Fever 

St. James Avenue 
20/47.6325 

MARTHA CARSON 

Let the Light Shine 
Laugh a Little More 
20/47 -6293 

ANITA CARTER 
Here We Are Again 
The Mask on Your Heart 
20/47 -6228 

THE COQUETTES 

Hush Hush Love Affair 
What a Shame 
20/476262 

COUNTRY ALL-STARS 
The Vacation Train 
Do Something 
20/47.6255 

THE DAVIS SISTERS 
Its the Girl Who Gets the Blame 
Baby Be Mine 
20;'47-6291 

TERRY FELL 
That's What I Like 
I Nearly Go Crazy 
20/47.6256 

STUART HAMBLEN 
A Handful of Sunshine 
You'll Always Be Mine 
20,47.6333 

HAWKSHAW HAWKINS 
I Gotta Have You 
Standing at the End of My World 
20/47.6298 

EDDIE HILL 
Black Denim Trousers and Motorcycle 

Boots 
Someday You'll Call My Name 
20, 47-6279 

HOMER L JETHRO 
Nuttin' for Christmas 
Santy's Movin' On 

20/47-6322 

BUD ISAACS 
Bud Isaacs and His Cryin' Steel Guitar 
EPA 590 

JOHNNIE AND JACK 
S. 0. S. 

Weary Moments 
20, 47.6295 - 

JOHNSON FAMILY SINGERS 

Shifting, Whispering Sands 
20:47.6243 

GRANDPA JONES 
What Has She Got 
The Champion 
20/47 -6263 

PEE WEE KING 
You Won't Need My love Anymore 
Peek -A -Boo Waltz 
20/47 -6302 

HANK LOCKLIN 
Who Am I to Cast the First Stone 
These Ruins Belong to You 

20/47-6242 

MARTHA LYNN 
Learning to Love 
Suddenly There's a Valley 

20/47.6257 

PAUL MICKELSON 
God So Loved the World 
The Lord Is My Light 
20/47-6102 

'HITA, RITA AND RUBY 

Hi De Ank Turn 

Jimmy Unknown 
20/47.6332 

WADE RAY 

Keep My Heart 
Because of a Lie 
20/47.6313 

JIM REEVES 
I've Lived a Lot In My Time 
Jimbo Jenkins 
20/47-6274 

DAVE RICH 
I Forgot 
I Think I'm Gonna Die 

20/47.6327 

RITA ROBBINS 
Lonely Heart 
You're Still a Part of Me 

20/47-6234 

JIMMIE RODGERS 

Mule Skinner Blues 
Mother, the Queen of My Heart 

20/47-6205 

GEORGE BEVERLY SHEA 
He 

I Wonder 
20.47 -6292 

MERV SHINER 
You're Free to Go 

Were off on a Race 
20 47.6328 

TEDD SMITH 
Unto the Hills 
I Surrender All 
20.47.6252 

HANK SNOW 
Born to Be Happy 
Marnliner 
20. 47-6269 

JIMMIE RODGERS SNOW 
Bee -Line 
The Meanest Thing in the World 

Is the Blues 
20.476303 

SONS OF THE PIONEERS 
`Faller 'Faller Gold 
King of the River 
20, 47-6276 

TIM SPENCER FAMILY 
Friends I Know 
The Halleluiah Song 
20 47-6190 

THE SPEER FAMILY 
The Wondrous Word (of the Lord) 
Never Let He Go 

20. 47-6251 

THE STATESMEN QUARTET 
Headm' Home 
Poor Old Adam 
20,47-6191 

REDD STEWART 
Don't Ever Fall in Love 

Turn Around 
20/47-6270 

THE TENNESSEE MOONBEAMS 
Titanic 
They Cut Down the Old Pine Tree 
20/47-6304 

BUDDY THOMPSON 
Echo Heart 
Different from the Rest 
20/47-6312 

JACK TURNER 

Nightmare 
Little Boy, Why Do You Weep? 
20/47-6305 

PORTER WAGONER 
Cat, Drink and Be Merry 

(Tomorrow you'll Cry) 
Let's Squiggle 
20.47.6289 

THE WEATHERFORD QUARTET 
There's a Lot More Layo' Dowe 

I Know He Cares 
2Oí47 -6311 

DICK WILLIAMS 
Livio It Up 
Robber (Stealer of Hearts) 
20/47.6278 

DON WINTERS 
Lonely Heart 
You're Still a Part of He 

20/47.6234 

DEL WOOD 
Rocky Mountain Erpress 
Dream Train 
20/47-6275 

1 
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and His Brazos Valley Boys 

a great new record already breaking for the top 

HONEY, HONEY BEE BALI ñ 

DON'T TAKE IT OUT ON ME á 

both songs published by BrOI. Valley Music, Inc É 

RECORD NO. 3275 

Personal management: JIM HALSEY, Independence, Kansas, Phone 1203 

*Voted No. 1 in polls conducted by Billboard, Cashbox, 

Downbeat and Country and We-stern Jamboree magazines 
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I'll be gone 
I love you more 

and more each day 
Record No. 3289 

PERSONAL MANAGEMENT: CLIFFIE STONE 

THE BILLBOARD 195 
DISK JOCKEY POLL 

FAVORITE C & W BAND 
Po.ition 

1 

Band Label 

IIANK THOMPSON Capitol 

2 PEE WEE KING RCA Victor 

3 BOB WILLS Decca 

4 RAY PRICE Columbia 

5 'rUNESMITHS Columbia 

6 SPADE COOLEY Decca 

7 TEX WILLIAMS Decca 

S SPEEDY WEST & JIMMY BRYANT Capitol 

9 CLIFFIE STONE Capitol 

FAVORITE C & W COMIC 
(TEAM OR INDIVIDUAL) 

Position Comic ial+rt 

I HOMER AND JETHRO RCA Victor 

2 ROD BRASFIELD Hickory 

3 \IINNIE PEARL RCA Victor 

4 ..ONZO AND OSCAR Decca 

'5 SIMON CRUM Capitol 

6 CA:ILISLES Mercury 

i PETE STAMPER - -- 

S DUKE OF 

9 DEACON ANDY GRIFFITH Capitol 

10 MADDOX BROTHERS & ROSE Columbia 

Country Disk Jockeys 
pick the most- promising 
newer C & W talent. 

Basel on actual vote of country and western disk ¡oskr, s 

regardless of most played status) for the period covering 
January 1, 1955, tbru October 8, 1955. 

MOST- PROMISING C & W 

ARTIST 
Punition Arti >t I abc1 

1 ELVIS PRESLEY Sun 

2 JIM REEVES RCA Victor 

3...... JIMMY NEWMAN Dot 

4 Jt\ EDWARD & MAXINE BROWN Fabor 

5 BOBBY LORD Columbia 

6 PORTER WAGONER RCA Victor 

7 AL TERRY Hickory 

S WILBURN BROTHERS Decca 

9 SONNY JAMES Capitol 

10 JIM WILSON Mercury 

11 JUSTIN TUBB Decca 

12 HILO BROWN Capitol 

12 MARVIN RAINWATER M-GM 

12 RITA ROBBINS RCA Victor 

15 CHARLENE ARTHUR RCA Victor 

Copyrighted material 
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THE BILLBOARD 1955 
DISK JOCKEY POLL 

Comparison of the C & W 
Disk Jockeys' personal 
favorite artists and records 
with those most played on 

their shows according to 
The Billboard's Music Pop 
Charts. 

FAVORITE ARTISTS 
Based on actual.vote of country and western disk *keys 
(regardless of most played status) for the Period covering 
January 1, 1255 thou October 8, 1955. 

Posit ion Al tist Label 

1 EDDY ARNOLD RCA Victor 
2 WEBB PIERCE Dacca 

3 HANK SNOW RCA Victor 
4 RED FOLEY Decca 

5. ..... HANK THOMPSON Capitol 
6 FARON YOUNG Capitol 
7 CARL SMITH Cultimbia 
...... NIARTY ROBBINS Columbia 

9 ERNEST TUBB Decca 

10 KITTY WELLS Decca 
II FERLIN HUSKEY Capitol 
12 JIM REEVES RCA Victor 
13 WILBURN BROTHERS Dec. 
14 CHET ATKINS RCA Victor 
15 TENNESSEE ERNIE Capitol 
16 ELVIS PRESLEY Sur: 

17 PORTER WAGONER RCA Victor 
18 SONNY JAMES Capitol 
19 TOMMY COLLINS Capitol 
20 SLIM WHITMAN Imperial 

MOST-PLAYED ARTISTS 
A tabulation of The Billboard "Most Played by Jockeys" 
charts (CAR') for Re period covering January 1, 1955, 
then October 8, 1955. 

CREE" 215E Label 

1 WEBB PIERCE Decca 
2 CARL SMITH Columbia 
3 FARON YOUNG Capitol 
4 HANK SNOW RCA Victor 
5 EDDY ARNOLD RCA Victor 
6 KITTY WELLS Decca 
7 PORTER WAGONER RCA Victor 

G WRIGHT & T. TALL Fabor 
9 FERLIN HUSKEY Capitol 

10 RED FOLEY Deem 
11 RANK THOMPSON Capitol 
I/1 JI5I31Y NEWMAN Dot 
13 ELVIS PRESLEY Sun 
14 '2IMON CRUM" Capitol 
15 MARTY ROBBINS Columbia 
16 JOHNNY & JACK RCA Victor 
17 JIM REEVES RCA Victor 
18 JIMMY WORK Dot 
19 ...... M. LORRIE & B. De VAL Abbott 
20 TENNESSEE ERNIE Capital 

THE BILLBOARD MUSIC-RADIO 105 

146It GoRRAL 
/::A CfiY fillt 

10S 
BUD DECKELMAN 

DO VIHAT'S 

LEI'S olo 
1 13P Itatt 

M 

MARVIN 
RAINWATER 

TENNESSEE 

HOUN' DOG 
YODEL 

end 

TEA BAG 
ROMEO 

1"4 g:g 

AUDREY WILLIAMS 

Little wows 
MGM 

r K 12023 45 /9 
W 

11023 7I Bosephus Of THE 
(Hank Williams Jr.) PAST 

pm 

BILLY WORTH 
HONEY, 

DON'T 
YOU 

WHY DON'T 

YOU LEAVE 
MISS ME 

US ALONE 
MGM /1/ /7 73 rpm. 

K 31117 
'pow 

MR. and MitS. SUNSHINE 

THE CHINA 

/ 
CAR 

ALONG 
TWO 

COAST 
GARAGE 

MINSN 
.2100 43 

nI00 3e 

RAY HAJ- --Y 

IN ALKING 

THE BLUES 
TATERED OUT 

( THE CROSSROADS 
QUARTET 

THE I'VE HEARD 
FOURTH 

ABOUT 
MAN 

11 11 

A CITY 
MOM I 099 et r,3n. 

K /2099 PS ./3n. itript 
tto,,,k6 a T5 
PA-6* 0"-) 

*DM RECORDS t. 
711i ,11,11101.1AVII AMIN 70.10 /4 V 

www.americanradiohistory.com

www.americanradiohistory.com


106 MUSIC -RADIO THE BILLBOARD 

"MY WORLD 

IS YOU" 
B/W 

"Fool 'Em & Leave 'Em Alone" 

Jimmy Dean 
MERCURY 70745 

"HELP ME 

LORD" 
B/W 

"Lookin' For A City" 

T. Tommy 
MERCURY 70744 

"YES, 

IT'S TRUE" 
B W 

"I'm Right, You're Wrong" 

Benny Martin 
MERCURY 70731 

r >, 31 

,x n 
fs¡ tRy 4. 

'a'` 

` II it 

MEET THESE GREAT ARTISTS AT THE FOURTH ANNUAL 

NATIONAL DISK JOCKEY FESTIVAL IN NASHVILLE 

NOV. 1742 

;ANDREW JACKSON NOTEL MERCURY SUITE #501 

NOVEMBER 12, 1955 

THE BILLBOARD 1955 
DISK JOCKEY POLL 

C & W artists name the 
Country Disk Jockeys 
of the year 

A tabulation of voles by country and western artists who 
were asked Io name c.Aw. disk jockeys doing "the most 
conscientious job' of building audiences thru use of 
e.c\-w. records and music. 

C & W JOCKEY OF THE 

YEAR 
(IN ORDER OF FINISH) 

Position Dish rocke, ' Station 

1 NELSON KING WCKY 
2 EDDIE HILL WSM 

3 T TOMMY CUTRER WSM -KCIJ 

4 PAUL K.ALLINGER XERF -XENT 
5...... M.ARTY ROBERTS WCKY 
6 FRED WAMBLE WBAM -XEG 

7 JOE. ALLISON........ WSIX -R'MAK 
8 CHARLIE WALKER KMAC 

9 JIM CIIRISTIE NEC 

10 BILL MORGAN WKDA -WMAK 

ll BOB JENNINGS WLAC 

12 RANDY BLAKE WJJD 

13 SMOKEY SMITH KRNT 

14 CLIFF ROGERS WI1KK 

15 BIEF COLLIE KPRC 

16 JOE RUMARF WVOK 

17 SHERIFF DAVIS WCMS 
18 JACK BEASLEY KOMA 

19 JOHNNY RION KSTL 

20 TOM PERRYMAN KSIJ -KSIR 

21 ART BARRETT WCMS 

22 LEE MOORE WWVA 
23 JIM WILSON WAVE 

24 JOLLY CHOLLY STOKLEY WWEZ 

25 TOMMY SUTTON WING 
26 BILL STRENGTH KWEM 
27 I.EE SUTTON WWVA 
28 LILLIE ANN \VIRC 
29......JIMMIE WILLIAMS WNOP 

30 WARREN ROBERTS WEAS 
31 HARRY GAINFS KTAE 
32 MACK SANDERS KEBI 
33 BILL I.OWERY WEAS 

34 TONI EDWARDS WERE 
35 POP (POP'S COUNTRY STORE) WXGI 
36 ...... CRACKER JIM BROOKER WMHE 

37 BOB NEAL 1V MPS 

38 BOB STRACK KIMO 
39 SAM WORKMAN WRVA 
40 HAL HARRIS KRCT 
41 NED NEEDHAM WHOP 
42 PETE HUNTER KRCT 
43 JOE MORRIS WAGS 
44 TOMMY SANDS KCIJ 
43 RAY FRASIER WXGI 
46 DEAN EVANS WXOK 
47 DAL STALLARD KCMO 
48 S \IOKEY STOVER KBRZ 
49 JOHNNIE HICKS KRLD 
50 IIARDROCK GUNTER WWVA 
51 HARMIE SMITH KENT 
52 BILL MACK KWFT 
5:3 ...... JACK DERRICK KTRE 
54 NORM BAILES KWKH 
55 DON DAVIS WLW 
56 ANDY WILSON WABR 
57 JIMMY OSBORNE WKLO 
58 HAPPY ISON WORZ 
59 BOYD ALLEN KDBC 
60 JIMMIE HUTSEL WLAR 

Copyrighted marerPal 
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FOLK TALENT & TUNES 
By BILL SAC" 

with Hank Thompson and the 
Brazos Valley Boys, Carl Smith 
and the Tunesmiths, Charlene 
Arthur, of "Big D Jamboree," 
and Carl Perkins, new Sun 
recording artist. The same 
package, with the exception of 
the Smith unit, works Monday 
(14) in Forrest City, Ark.; 
Tuesday (15) in Sheffield, Ala.; 
Wednesday (16) in Camden, 
Ark.; Thursday (17) in Tex- 
arkana, Ark., and Friday (18) 

(Continued on page 120) 

Around the Horn 
Bob Neal, who recently put 

on a su_cessful promotion with 
a "Grand Ole Opry" unit at 
City Auditorium, Memphis, in 
association with Hubert Long, 
personal manager to Faron 
Young, takes another country 
m u e i e jamboree into the 
Memphis house Sunday (13) 
for two performances. Elvis 
Presley, for whom Neal serves 
as personal manager, will be 
featured with the unit, along 

For the second year in succession the nation's country and western 
artists have voted Nelson King, of WCKY, Cincinnati, the c.&w. disk 
jockey doing "the most conscientious job" of building audiences thru 
the use of country and western records and music. Such honors come 
naturally with King. In a poll first conducted by The Billboard in 1947 
among the nation's clew. deejays to determine the outstanding disk 
jockey in their field, King won hands down. He won the same honor 
each year thereafter up to and including 1954. Thus, King is King 
not only in name but by the acclaim of the most critical of all audiences 
-the artists and the deejays. 

C. &W. Folk Nashville Bound 
Continued from page 98 

Thompson, Rex Allen, Gene Autry 
and Tex Ritter. 

Among those slated to partici- 
pate in the "Grand Ole Opry" 
30th anniversary performance and 
second ABC-TV network show at 
Ryman Auditorium here Saturday 
night are Roy Acuff, Hank Snow, 
Carl Smith, Ernest Tubb, Minnie 
Pearl, Marty Robbins, Ray Price, 
Jimmy Dickens, Kitty Wells, 
Johnny and Jack, Martha Carson, 
Slim Whitman, Jim Reeves Hawk - 
shaw Hawkins, Ferlin Huskey, the 
Carter Family, Del Wood, the Wil- 
burn Brothers, George Morgan, 
Goldie Hill, Cowboy Copas, the 
Louvin Brothers, Chet Atkins and 
other "Opry" regulars. 

Music and Record Men 
Representing the record com- 

panies at the two -day country fest 
will be Dick Linke, Don Law, 
Stan Kavan, Bill Gallagher, Pug 
Pagliara and Tom Cade, of Col- 
umbia Records; Bill Bullock, Jack 
Burgess, Anne Fulchino, Chick 
Crumpacker and Steve Sholes, of 
RCA Victor; Mike Maitland, Bud 
Frazer, Dick Rising, Ken Nelson 
and Bob Burrell, of Capitol Rec- 
ords; Mike Connors and Paul Co- 
hen, of Decca Records; Morris 
Price, Dee Kilpatrick and Fred 
Foster, of Mercury Records; Syd 
Nathan, of King Records; James 
Vieuneaux, of M -G-M Records, 
and Bill Beasley, of Republic 
Records. 

Music publishers in attendance 
will include Grelun Landon and 
Fred Hemlock, of Hill and Range 
Songs; Vesley Rose, John Brown, 
Joe Lucas and Mel Force, of Acuff - 
Rose; Charlie Adams, Joe Johnson, 
Dick Kirk, Charlie Morris, Bill 
Wagnon, of Ridgeway Music; 
Lucky Carle, Al Cassady and Jack 
Newman, of Southern Music Pub- 
lishers; Howie Richmond, of Mel- 
ody Trails; Nat Tannen, of Tan - 
eon Music; Murray Nash, Ray 

Scrivener, C. H. Bingham, of Mur- 
ray Nash Associates. 

The Billboard is sending Paul 
Ackerman, Bill Sachs, Dan Collins 
and Ralph bluest. Other trade - 
paper reps will include Bob Austin, 
Sid Parnes, Ira Howard, Norm 
Weiser, Leo Zabelin, Jay Edwards, 
Bert Levy and Norm Silver. 

Representing BMI will be Bob 
Burton, Russ Sanjek, Bob Sauer, 
Ken Sparnon, and Canadian reps, 
Jack Curry and Harold Moon. 

SCHEDULE OF 
EVENTS 

Friday, November 11 
8 a.m.- Registration. 

10 a.m.- Welcome and Awards. 
WSM, Studio C. 

12 noon- Luncheon. 
Andrew Jackson Hotel. Host: 
RCA Victor. 

2 p.m-Disk Jockey Clinic. 
WSM, Studio C. 

8 p.m.- Dance. 
Andrew Jackson Hotel. Host: 
"Grand Ole Opry" Stars. 

Saturday, November 12 
8 a.m. -Breakfast at the Opry. 

Maxwell House Hotel. Host: Hill 
and Range Songs. 

12:30 p.m.- Luncheon. 
Maxwell House Hotel. Host: 
Columbia Records. 

4 p.m.- Reception. 
Maxwell House Hotel. Host: 
WSM. 

7 p.m. -"Grand Ole Opry" ABC - 
TV show. 

Ryman Auditorium. 
8 p.m.- "Grand Ole Opry" An- 

niversary Performance. 
Ryman Auditorium. 

12 midnight -Midnight Party. 
Andrew Jackson Hotel. Host: 
Capitol Records. 

"WHEN THEY GET T00 ROUGH" 

4240 Wellen Wow 

Columbia #21434 

WSM Grand Ole Opry -- WSM -TV 

Peraewel Mgr. 

DEWEY MOUSSON 
Phew 8-3398 eNahvill 12, Teneeass 

Known for 20 years as America's No. 1 Gospel Quartet 

THE BLACKWOOD BROTHERS 
QUARTET 

Thank the disk jockeys and wish them a successful convention 

These an jest the fach, Halm 
125,000 travel wiles to 1954 with 
over onedott milltl attendance 

On Iwenhaix station mitre* for 
Dixie lily Flou 

0s RCA Vidor Records and Wald 
Broadcasting System 

Transcription Senke 

Available for personal appearaete, 
radio and television performances 

Brech,,cs available giviag the cos 
plete 'Blackwood Brothers Story" 

Free catalog of all Blackwood 
Brothers Records, sheet sink and 
song books available to jobbers and 

dealen 

Contact 

JAMES BLACKWOOD 
Manager 

LATEST RCA VICTOR RELEASE 

DEAR LORD, REMEMBER ME 
and 

WHAT _A MORNING 
RCA Victor #6217 

Bu(I(WOOD BROTHERS QUARTET 

186 Jefferson Ave., Memphis, Tenn. 

Phone 8.1477 or 5.7496 
RCA CTnR 
s1,Sr i 111C011OF6 MUS.< 
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Awk, ,;(69(focie, - 

4/v daze h andefre 
ey,atit pitplemi(k 

.4. fec'wF}^ -.jl.ir,R:y%`,vy,wlf 

SONNY JAMES 
featured star on BIG D JAMBOREE OZARK JUBILEE 

PIGTAILS AND RIBBONS 
o 

CARELESS WITH MY HEART 
CAPITOL RECORD NO. 3281 

for booking, contact: 

ED McLEMORE - Personal Mgr. 

Sportatorium - Dallas, Texas 

Phone Sterling 4374 

TOP TALENT, INC. 

Jewell Theatre Bldg. 
Springfield, Mo. 

Phone -2 -5086 

The Billboard Music Popularity Charts 
COUNTRY & 

WESTERN RECORDS 

Best Sellers in Stores 
For survey week ending November 2 

RECORDS arc ranked in order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly survey of dealers Ihruout the 
nation with a high volume of sales in country and western records. When signilicanl 

action is reported on both sides of a record, points ere 
combined to determine position on the chart In such a Weeks 

his case. both sides arc listed in bold type. the leading L.. o. 
Week side on top. Week Chan 

1. LOVE, LOVE, LOVE (BMI) -W. Pierce 1 8 
D You Were ,1e (13,11)-Dec 29662 

2. JUST CAI,L ME LONESOME (BMI) -E. Arnold 2 13 

THAT DO MAKE IT NICE (BMI) -Vic 20 -6198 

3. 1 FORGOT TO REMEMBER TO FORGET (BMl)- 
E. Presley 7 9 

MYSTERY TRAIN (BMI) -Sun 223 

4. ALL RIGHT (1351í) -F. Young 4 15 
Go Back You Fool IBM)) --Cap 3169 

5. 1 DON'T CARE (BMI) -W. Pierce 4 20 
Your Good for Nothing Heart (BMI) -Dec 29680 

6. SATISFIED MIND (BMMI) -P. Wagoner 6 25 
Itched' for My Baby (BMI} -Vic 20.6105 

7. CATTLE CALL (ASCAP)- 
E. Arnold & H. Winterhalter 3 21 
Kentuckian Song IASCAPI -Vic 20 -6139 

8. MAINLINER (BMI) -H. Snow 10 2 

BORN TO BE HAPPY (BMI) -Vic 20 -6269 

9. SATISFIED MIND (BMI) -R. & B. Foley 8 21 
How About Me! (BMI)-Dec 29526 

10. SIXTEEN TONS (BMI)- Tennessee Ernie 
You Don't Have to Bea Baby to Cry (ASCAP) -Cap 3263 

11. SATISFIED MIND (BhiI) -J. Shepard 9 21 
Take Possession (OMI) -Cap 3118 

12. BEAUTIFUL LIES (BMI) -J. Shepard 12 3 

I THOUGHT OF YOU (Bh1I) -Cap 3222 . 

13. RICIHEST MAN (BMI) -E. Arnold 
I Walked Alone Last Night (ASCAP1 -Vic 20 -6290 

14. MOST OF ALL (8511) -H. Thompson 15 10 
Simple Simon (BMI} -Cap 3188 

15. YONDER COMES A SUCKER (Ship-J. Beeves 10 7 

I'm Huron' Inside tASCAP) -Vie 20.. 

Many THANKS To 

The Many Deejays 
Happy Anniversary, WSM 

NEWMAN 

Latest Dot Release 
SHOWING GREAT PROMISE 

"GOD WAS SO GOOD" 
ciW 

"I THOUGHT I'D NEVER LOVE AGAIN" 
Dot 1270; 45 -1270 

Featured Star 

"LOUISIANA HAYRIDE" 

KWKH 

SHREVEPORT, LA. 

Personal Management 
Slick Norris 

P. O. Box 653 
Highlands, Texas 

Phone: 3 -1842 
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Starring 

OZARK JUBILEE 
ABC -TV Coast -to -Coast 

For Available Dates Confect; 
MOELLER AGENCY 

Nashville, T sea 
Plena 97.1366 

www.americanradiohistory.com

www.americanradiohistory.com


110 MUSIC-RADIO THE BILLBOARD NOVEMBER 12, 1955 

The 

Faron's First Full Length Feature 

for Republic Pictures 

WORLD PREMIERE of 

"HIDDEN 

GUNS" 
Starring 

FARON YOUNG 
Bruce Bennett 

Richard Arion 

John Carradine 

FARON YOUNG. INC. Hubert Long (Vice-Pres.) 
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captures 2': Ones! 

"IT'S A 
GREAT LIFE 

(If You Don't Weaken) 

and 

"FOR THE -LOVE 
OF A WOMAN 

LIKE Y011" 
Record 3258 

YREgS 
- 

YAS 
. . 

DISC 
3OC 

Aï 2 
GgEETI 

F GOSON 
....OF ST TE 

:OC3's 
. Og4RS 

SEF 4p pR,1i1ER 
Ip115 

WSM ....... 
GUNS COGRU1,A 

K . ,EES.R 
`1,T111Gi 0 OWL 

OR 

OVA AjR1.tvERSARY 
e e 

30n 

(Gen. Mgr.) , 319 Seventh Avenue, North, Nashville, Tennessee 

Copyrighted máterial 
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dconlQ) 

to Oikr 

Ond 
0w) Opq'6 

0 

}niv^5ary 

TO MY VERY GOOD FRIENDS ... 
THE DISC JOCKEYS OF AMERICA! 

(Don't Wait) 

"THIRTY 
PAYS" 

to 

"ANSWER 
THE PHONE" 

Decca 29731 

ERNEST 
UBB 

Exclusive Management 

GABE TUCKER 
417 Broadway Phone 42 -2288 

Nashville, Tennessee 

Most Played in Juke Boxes 
For survey week ending November 2 

RECORDS arc ranked In order of the greatest number of plays in juke boxes 'Moon( 
the country, as determined by The Billboard's weekly survey of operators using 

high proportion of country and western records. When 
significant action is reported on both sides of a record, Reeks 

ills points sre combined to defermie position on the chart. LSO oar 
Week Week (tart 

1. LOVE, LOVE, LOVE (BMI) -W. Pierce 
IF YOU WERE ME (BMI) -Dec 29662 

2. JUST CALL ME LONESOME (BMI) -E. Arnold 
THAT DO MAKE IT NICE (Bh11) -Vic 20 -2198 

3. 1 DQN'T CARE (B911) -W. Pierce 

1 

2 

3 

6 

11 

20 
Your Good for Nothing Heart (BMI) -llec 29480 

4. ALL Rack IGIIT (Bhfl) -F. ]'oung 
ALL You Fool (BMI) -Csp 3169 

4 10 

5. SATISFIED MIND (BMI) -P. Wagoner 7 19 
Itchin' for My Baby (BM1) -vie 20 -6105 

6. CATTLE CALL (ASCAP)- 
E. Arnold & II. \\'interhalter 5 16 
Kentuckian Song (ASCAP) -Vic 20 -6139 

6. YONDER COMES A SUCKER (Bh1I) -J. Reeves 
l'm north, Inside (ASCAP) -Vic 20 -6200 

- 8 

S. SATISFIED MIND (BM-R. & B. Foley 6 19 
How About Mc? (BM)) --Dec 29526 

9. WI1Y, BABY, \ \'HIY? (BMI) -C. Jones 
seasons of My Heart 03M1)- Slarday 202 

7 3 

9. THERE'S POISON IN YOUR IIEART (BMI)- 
K. Wells - 2 

I'M IN LOVE \YIT11 YOU (IIMI) -Dec 29577 

To My Friends, The Disk Jockeys 

LOOKING FORWARD 
YOU THE0N- OIN 

NASHVILLE NOVEMBER 

J. D. 

JIMMIE 
DAVIS 

HERE'S MY LATEST BEM RELEASE 

I WAS THERE 

WHEN IT 

HAPPENED 

b/w 

WHEN THE 

SAVIOR 

REACHED DOWN 

FOR ME 

DECCA 29613 

FOR PERSONAL APPEARANCES write 

JIMMIE DAVIS 
843 DELAWARE ST. 

SHREVEPORT, LOUISIANA 
Phone 7.3041 

WE'RE CRAZY 'BOUT YOU, DEEJAYS 

Welcome! 

LONZO and OSCAR 
DECCA RECORDING ARTISTS 

Personal Manager 

LOST JOHN MILLER 
Rt. o5. BOX 325 HOT SPRINGS. ARKANSAS 

Phone National 3 -6034 

HAPPY ANNIVERSARY, GRAND OI,E OPRY 
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zrrl 

CURRENT RELEASE 

"I'VE LOVED A LOT IN MY TIME 

Happy Anniversary 

WSM Grand Ole Opry 

c/w 

J I M® JENKINS" (Tree Music) 

RCA VICTOR 20/47 -6274 

// 
(Valley Publishers) 

Bookings through 

WSM ARTIST SERVICE BUREAU 
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tut, (AP, ArtAre, (tow, 
3-sn, mau. a no(. mud, &.ddj, 

Svmsn, Gu.vm. 

s. 

OOH, I WANT YOU 
and 

A HILLBILLY'S DECD OF CARDS 
CAPITOL RECORD NO. 3270 

Ee e mezer one -- 

DEAR MISTER BROWN 
and 

I'LL BE HERE FOR A LIFETIME 
CAPITOL RECORD NO. 3233 

Management Direction: BOB ,FERGUSON 
319 Séventh Ave. No. Phone 42 9058 
NshvilleTénnesseé 

NOW BOOKING 1956 

the 'Billboard Music Popularity Charts 

COUNTRY & 
WESTERN RECORDS 

Most Played by Jockeys 
For survey week ending November 2 

SIDES a e ranked in order of the greateat number of plaYS on disk jockey radio 
shows thruout the country according to The Billboard's 
weekly survey of top disk lackey Shows in all key markelb. Weeks 

14b Last M 
Week W. Lima 

L LOVE, LOVE, LOVE -W. fierce LT 
2966' --BMI 

2. SATISFIED MIND -P. Wagoner 
Vic 20.6105 -BM1 

1 

4 

7 

23 

3. I 
Dec 294B 
DON'T 

0 -BMI 
CARE -W. Pierce 5 21 

4. ALL RIGHT -F. Young 2 14 
Cap 3169 -BMI 

5. JUST CALL ME LONESOME -E. Arnold 3 11 
Vie 20ó1913-BMI 

6. I FORGOT TO REMEMBER TO FORGET- 
E. Presley 12 5 
Sun 223 -BMI 

7. CATTLE. CALL -E. Arnold & H. Winterhalter - 16 
Vic 20- 6139- ASC-AP 

8. MOST OF ALL -H. 'Thompson 6 S 
Cap 3188 -ASCAP 

9. IF YOU WERE 511 W. Pierce 10 3 
Dec 29662 -BMI 

9. THAT DO MAKE IT NICE -E. Arnold 13 13 
\'tc 20.619% -BMI 

9. HERE TODAY AND GONE TOMORROW- 
). E. & Maxine Brown - . 1 
Labor 126 

12. MAYBELLENE -M. Robbins 15 7 
Col 21446 -BM 1 

13. YELLOW ROSE OF TEXAS -E. Tubb 
e Dec 29633 -B 5el 

9 9 

14. WHEN 1 STOP DREAMING- Louvin Brothers 8 10 
Cap 3177 -BMI 

15. YONDER COMES A SUCKER -J. Reeves 
Vic 20ó200 -Boll 7 12 

Thanks, Dee Jays, for the Many 
Spins You Have Given My Record, 

DAN SEAL 

When on the Gulf Coast stop by and visit me at the Mambone Club. 

"I WAKE 
AT DAWN" 

b. w 

"TEAR DROPS 
WALTZ" 

ON THE FINE LABEL 

01003 

DAN SEAL 

NOTICE, SONGWRITERS: If you have any song material let me hear from you. 
Just send it le Rt. 2, Box 562, Gulfport, Miss. 

Grand Ole Opry's 
"DOWN YONDER" Girl 

DEL WOOD 
Sincerely thanks the nation's DJ's 
Hope you like my latest RCA Victor Release, 

"ROCKY MOUNTAIN 

EXPRESS" 

r/w 

"DREAM TRAIN" 
RCA Victor. 20/47 -6275 

Featured on NBC Grand Ole Opry 
Coast -to -Coast Network. 

Available Now AS A SINGLE 

DEWEY MOUSSON 
4240 Wallace Lane Nashville 12, Tenn. 

(Phone e -3398) 

Copyrighted material 
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BIG' JAMBOREE! 

COME SEE THE BI6 'D' GANG 

DURING THE NASHVILLE 
CONVENTION 

ANDREW JACKSON HOTEL 

BIG 'D' D.J.'s- 
Johnny Hicks-KRLD 

Jim Boyd-WRR 
Joe Poovey-KMAC 

Parker Wilson-KXOL 

Pre4fented 83 

ED McLEMORE 
.5'terpPitt9 * 

SONNY JAMES 
Capitol Records 

"Pig-Tails and Ribbons" 

HANK LOCKLIN 
RCA-Victor 

"These Ruins Belong to Me" 

(HARLIN ARTHUR 
RCA Victor Records "Burn That Candle" 

TWINS 

:4, "Speedy 

, 
! 

Gonzales" 
' Coral Records 

JIMMY PATTON 
"Ocean of Tears" 

Sims Records 

BUCK GRIFFIN Re!::.d., 

HELEN 

HALL 

EDDIE 

McDUFF 

Texas Stompers Coral 

M.C.'S & (0.-PRODUCERS 
of the 

Big 

D 
JOHN HARPER Jamboree JOHNNY HICKS 

BIG 'D' JAMBOREE ARTISTS EXCLUSIVELY AVAILABLE THRU ARTIST SERVICE BUREAU 

Phone ED WATT (STerling 4374), Sportatorium, Dallas, Texas 

THE SOUTHWEST'S BIGGEST, OLDEST, 
BOLDEST & BEST COUNTRY MUSIC SHOW! 

s it: 4 .Saiikaiiia.-. 4.621.11121..C.114201.k. 

101hPresented Every Saturday Night at 

ANNIVERSARY ED McLEMORE'S SPORTATOR1UM 
YEAR! DALLAS, TEXAS 
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imeadoi5Pis 
imot.8 

fa% 071 
iZeVii(4V 

JIM EDVIARI 

MINE MOM 
tvti man 

Our Latest is going GREAT ... 

"HERE TODAY AND 
GONE TOMORROW" 

"You Thought I Thought" 
Fabor 126 

Anniversary Greetings ... 
GRAND Olf PRY FABOR RECORDS 

The Billboard Music Popularity Charts 
COUNTRY & 

WESTERN RECORDS 

This Week's Best Buys 
YOU'RE FREE TO CO (Ross- Jungnickel, ASCAP) 

I FEEL LIKE CRYIN' (Mallory, BMI) -Carl Smith - 
Columbia 21462 

While there is some dispute from territory to territory 
as to which of these tunes is the stronger, there is no 
argument that the disk itself is a fast mover and building 
for a solid hit. Nashville, Durham, Richmond, Atlanta, 
Baltimore, St. Louis, Chicago and scattered Eastern 
and Northern markets reported outstanding sales in the 
two weeks since delivery. The record was a previous 
Billboard "Spotlight" pick. 

C & W Territorial Best Sellers 
For survey week ending November 1 

City- by.clty listings are based on late reports secured Ir,+m top country and 
western dealers and juke boa operators in each of the 

Birmingham 
1. Lose. Lose, Lore, W. Pierce. Dec. 
2. Satisfied Mind, P. Wagoner. Vic. 
3. Jost Can Me Lonesome, E. Arnold, 

Vic. 
1. If i'c Were Me, W. Pierce, Dec. 
S. Cattle Call, E. Arnold, Vic. 

- .Charlotte 
t. If Yoe Were Me, W. Pierce. Dec. 
2. I Deal Care, W. Pierce. Dec. 
3. All Riait, F. Young. Cap. 
1. Lon, Lore, Love, W. Pierce, Dec. 
S. MalaUm,, H. Snow, Vic. 
6. Satisfied Mimi, P. Wagoner, Vic. 
7. Whew l Stop Deeming, Lourin Broth- 

ers. Cap. 
e. Riebest Mao, E. Arnold. Vic. 
9. 1 Forgot to Remember to Forint 

E. Presley. San 
le. 1 Thought of You. J. Shepard, Cep. 

Dallas -Fort Worth 
I. Satisfied Mind. R. á B. Foley. Dec. 
2. Love, Lore lava, W. Pierce. Dec. 
3. J. Call Me Lo.eeeme, E. Arnold, 

Vic. 
4. Cattle Call, E. Amold, Vic. 
S. Sisters Tom. T. Ernie, Cap. 
6. I Don't Care, W. Pierce. Dec. 
7. His Hands, T. Ernie, Cap. 

Houston 
I. Jest Can Me Lonesome, E. Arnold. Vic. 
2. Love, Lore, Love, W. Pierce. Dec. 
3. H You Were Me, W. Pierce. Dec. 
1. Why, Baby, Why? G. Jones, Sdy. 
S. 1 Forgot to Remember to Forget 

E. Presley. Sun 
e.1 Thought I'd Never Fall In Lo.. 

Again. J. Neuman. Dot. 
7. Sham. Toes. T. Ernie, Cap. 
I. Let 'Em Talk, J. Work. Dot. 
9. Satisfied Mind, P. Wagoner. Vic. 

N. 1 Deal Care, W. Pierce, Dec. 

Memphis 
I. Lon, Lose, Lore, W. Pierce. Dee. 
2. lee Greet Life. F. Young. Cap. 
3. Why, Baby, Mu, G. Jones. SdY. 
4. Here Today, Gorse Tomorrow 

J. E. A Maxine Brown, Fab. 
S. Yenow Roses, H. Snow, Vic. 
E. Just Call Me Leaman., E. Arnold 

Vic. 

Nashville 
I. Lon, Lon, Lon, W. Pierce, Dot 
2. All RUM, F. Young. Cap. 
3.1 Though) of You. 1. Shepard. Cap. 
1. Satisfied Mind, P. Wagoner. Vic. 
S. 1 Don't Went It on Sly Co.xleace 

R. Price, Col. 
6. Tempted°, Go Away, Wilburn Broth- 

ers, Dec. 
7. 1 Forgot to Remember to Forget 

E Presley. Sun 

New Orleans 
I. Lear, Lose, lose, W. Pierce, Dec. 
Z. Just Call Me Lonesome, E. Arnold, 

Vic. 
3. All Right, F. young. Cap. 
1. 1 Dostl Care, W. Pierce, Dot 
S. 1 Caret Go Home Like This. R. Price 

Col. 
b. Yellow Rose of Tea's. E. Tubb, Dec. 
7. There's Polaris to My Heart, K. Wells, 

Dec. 
e. There She Goes. C. Smith, Col. 
9. Wily. R.aby, Why, G. Jones, Sdy. 

le. Satisfied Mind, 1. Shepard, Cap. 

Richmond, Va. 
I. Lose, Lore, Lose, W. Pierce, Dec. 
2. Mystery Train, E. Presley, Sun 
3. Slake. Tons, T. Ernie, Cap. 
4. WM. 1 Stop Dreaming, Louvia Broth- 

ers, Cap. 
S. Rarn to k Happy, H. Snow, Vic. 

St. Louis 
1. Love, lave, lave. W. Pierce, Dec. 

les a Greet Life, F. Young, Cap. 
3. N You Were Me, W. Pierce. Dec. 
4. I Forges to Remember, to Forget 

E. Presley. Sun 
S. Canar Call. E. Arnold. Vic. 
e. Malallaer, H. Snow, Vic. 

KITTY WELLS, female Lbw. 
artist whose records were most 
played by disk jockeys in 1955. Her 
disk of "Making Believe' ranked 
seventh in the most -played country 
record category as well as in the 
balloting by disk ¡ ockeys for their 
favorite country disk of the year. 

D. J.'s - 3/y sincere, 

thanks for making 

my years at WSM 

wonderful.. . . 

MARTY 
ROBBINS 

HERE'S MY NEW ONE 

"PRETTY MAMA" 
b/w 

"DON'T LET ME HANG AROUND 

(IF YOU DON'T CARE)" 

COLUMNA X21461 

For Personal Appearances 

WSM 
Artist Service Bureau 

NASHVILLE, TENN. 

Congratulations, Grand Ole Opry, on your 
30th anniversary. 

THANKS 
DEE -JAYS 
for every spin 

you gave me on 

CRY CRY CRY 
b/w 

YELLOW ROSE OF TEXAS 

Your Grateful Buddy 

TEXAS 

BILL 

STRENGTH 
exclusively on 

Hope you like my 
brand new release 

TURN 

AROUND 
b/w 

WHEN LOVE 

COMES 

KNOCKIN' 

Congratulations, 
WSM, on your 

30th Anniversary 
Glad to be here 

TEXAS BILL STRENGTH 

Station KWEM 
Memphis, Tenn. 

Phone Mutual 5 -8606 

Member CMDJ 

Represented by 

Miss Bobbie Bennett 
763 Gower Ave. 

Hollywood, Calif. 
Hollywood 9 -5891 

Copyrighted material . 
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"Greetings, Disk Jockies, and our thanks 
for the consideration you have shown the... 

;.: 

artis 
GENERAL MANAGER 

RED FOLEY WEBB PIERCE 
DECCA 

PORTER WAGONER MARVIN RAINWATER 

DECCA 

VICTOR 

SONNY JAMES BOBBY LORD 
CAPITOL 

WANDA JACKSON Jim Edward & Maxine Brown 

COLUMBIA 

DECCA 

SLIM WILSON FOGGY RIVER BOYS 

FABOR 

DECCA 

PHILHARMONICS LENNIE & GOO GOO 
CARDINAL 

PETE STAMPER SHIRLEY CADELL 

UNCLE CYP BILL WIMBERLY 
ANO HIS COUNTRY RHYTHM BOYS -TEX 

GRADY MARTIN JIMMY & HAROLD 
AND HIS WINGING STRINGS -DECCA 

CHUCK BOWERS THE TADPOLES 

BILL (Fat Boy) RING JUBILEE PROMENADERS 

DECCA 

Stars of the ABC TELEVISION NETWORK 
OZARK JUBILEE booked exclusively through 

OP TALEN o 

JEWELL THEATRE BUILDING - SPRINGFIELD, MISSOURI - PH. 2 -5088 
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RIDE IT TO THE TOP 

"PEPPER 
HOT BABY" 

C 

"WHO WILL IT BE" 
Decca 29720 

My sincere thanks for your loyal support . . . Hope 

your convention is a smash hit . 

Nw11N4411NH.wNNN.wwN44NN44.44 ANKKN. 

Exclusive Asonagment: 

GABE TUCKER 

i 
417 Broadway, Nashville, Tennessee 

Phone: 42 -2288 

The Billboard Music Popularity Charts 
COUNTRY & 

WESTERN RECORDS 

Review Spotlight on .. 
RECORDS 

RED SOVINE AND WEBB PIERCE 
Why, Baby, Why (Starrlite, BMI -Deeea 29739 
Two great country voices team up on this one to pro - 
duce a side that has all the earmarks of a hit. The 
guys work out on an upbeat item that has a great 
c.bcw. sound. Flip finds Sovine in an expressive solo 
cover offering of "Sixteen Tons" (American, BMI). 

SLIM WHITMAN 
Tell Me (Tune Tonne, BMI)-Imperial 8304 
Here's a touching, simple western lament that feat ores 
some great,' clear, pleading tones from the polished 
Whitman pipes. Lots of action in stores here. Flip is 

"Tumbling Tumbleweed,' a revival of the great west- 
ern standard (Williamson, BMI). 

KITTY WELLS 
Lonely Side of Town (Tree, B.MI) -Decca 29728 
I've Kissed You My Last Time (Acuff -Rose, BJII) 
The little gal from the "Cram! Ole Opry" comes thru 
with another two- Sider. Top side i3 a great piece 
of material and there's a wonderful expression of heart- 
break that practically bleeds right out of the was 
The same deep, tearful, pleading sound manes thru so 
the flip. Both sides look like sure bets. 

TALENT 
titDDY THOMPSON 

Different From the Rest (Cedantntsd, BM) -RCA Vic- 
tor 6312 

Echo Heart (Cedtmvood, BMI). 
The new country singer gets a fine sho(veasing here. 
On the first side, the guy sings persuasively about his 
feeling for the gal, while the flip is a switch to a rhythm 
mo(id. It's good material and Thompson has the talent 
to match. 

Reviews of New C & W Records 
(TEXAS( BILL STRENGTH 

Tun Around 
C'API'TOL 3282 -A strong country 
ballad with a good melody line and 
effective lyrics. Texas Bill gives a 

fine performance. Will gel strong 
deejay action. (HI Lo, BMI) 

When Love Comes Knockln'....79 
Fine country thvthm side. belted out 
In great fashion by Texas Bill, to 
lively backing featuring strings and 
bosky took piano. Wants it. (Opal. 
IMO 

SONNY IAMF.S 
areleas With MY Heart lit 

CAPITOL 3211 -The powerful ea 

pressiveness of James lifts this run - 
ol- the -mill material into the con- 
tender class. (Trails, BMI/ 

Pigtails and Ribbons 74 
At a brisker pace. there's a pleasant 
hunk of sentiment conveyed. It's 
light- weight, however. (Central Soaaa, 
BMI) 

JUSTIN TUBB 
Pepper -Hot Baby 

DECCA 29720 -This tune, now en- 
joying fine action in the pop market, 
makes good country material. Tubb 
gives a spirited reading and ought to 
have one of his best records to date 
in it. (Sheldon, Stilt 

W. W'Ill It Be....73 
Ibis weepers themeis the perennial 
one where two good friends find 
themselves in love with the same girl. 
The tune is pretty, and 'Tubb pours 
his best into it. (4 Srar. BM) 

n 

WADE RAY 
Keep My Hewn 

(To Remember Me By) 76 
VICTOR 6313 -This ballad has M 
tentlal in the r.Rb. group idiom 
It's effective. toss. in Ray's harm 
husky -raised chanting. (R o n e o m, 

ASCAP) 
Because of Lk....75 

A fairly routine weeper, convincingly 
sung by Ray. Should get a fair 
enough amount of action. (Ridgeway, 
BMI) 

SHEB WOOLEY 
Arc You Satisfied/ 75 

MG -M 1211s- Arrangement of this 
interesting blues ballad is taken right 
out of the current nab. groove. 
Wowky chants it effectively and the 
,ide should have interest in more than 
one field. Good Juke box wax. 
1Cordial, BMu 

Hamdluger....73 
Happy bouncer with patter lyrics is 
projected gleefully by Woolly and 
the (1,0. 

him. 
and rhythm section back- 

ing More good stuff for the 
coin boxes. Ibo the Farmer Boys' 
version has been out for some weeks. 
(Mills, ASCAP) 

DON GIBSON 
Rust. Bay 75 

MG -M 12109 -- Gibson chants the 
threcbeater advising a reconciliation 
with engaging spirit. Backing sup- 
ports with a swaying lilt that adds 
much to the enjoyment. Should get 
frequent air spins. IMBewe, ASCAP) 

1 Must Forget Yea....71 
Sincere warbling of this -tu'm'id 
weeper carries across the grooves. 
Good listening ken. (Aeuf -R9ay 
IAIt 

BOB MILLS 
Echo yodel 74 

DECCA 25602 - Attractive smelly, 
with Dale Dan contributing a yodel 

al. Deejays will like. (C o p rs vocal. 

New Omee Stomp....73 
Authentic country flavor le this in- 
strumental out of Decea's -Dance- 
0-Rama" series. Occasional remarks 
point up its unusual appeal. (W'M, 

T. TEXAS TYLER 
She Wouldn't Dao fur Y. 74 

4 Mar 682 -T. Texas tells a rival 
that the gal is loo sweet and simple. 
and not for a bright lights fella. 
Tyler's, feelingful style fils the ma 
lerial well. N Star Saks. BMI) 

I Tickled Her Under the Cbin....72 
Amusing up -tempo novelty which 
moves right along. Nice gal -giggle 
gimmick midway should help get 
plays and sales. (4 Star Sales, BMII 

CHARI.INE ARTHUR 
Bun Tlal Candle 74 

VICrok 6297 -From the r.Ab. field, 
Miss Arthur has picked up a tune 
well suited to her style. She gives it 
a fast. expertly turned reading ac- 
companied by a big beat backing. 
(Roosevelt. BMI) 

How Many Weald There Be e 72 
The singer nervously wonders just 
how much of a Romeo her boy 
friend is. She puts a lot of feeling 
into the tune and brings it off nicely. 
loyal, BMI) 

THE SCNBEAbIS 
that Moantals Walls 72 

(OJT 1271 -This is a pleasant coun- 
try entry in three- quarter lime. The 

.gal voices are pretty but the harmony 
is scored on .strictly pop lines which 

. limit count:, action. (Driftwood, 
BMII 

Foe Gonna Go Home to Mama....71 
Here's an upbeat tone that finds the 
gals again in good form. Group it- 
self is good enough to generate real 
interest. ICedanseed, BM) 

DOUG AMERSON 
Bop. Man. Bop 72 

IN RAS( AIE 25 - Amerson and 
company stir up lots of dust in this 
wild rendition of .a rocking opus. 
It's mure wax adapting Lech. business 
for country listeners. Rural jitterbugs 
ought to feed coin In the jukes for 
this one. (Homestead, BMII 

TWI Old Clork....69 
Folksy Item with a hoedown beat 
and cule lyrics is handed a joyful 
performance. (Homestead. BMI) 

JESS WILLARD 
Don't Hold Her Close 7g 

MOW 1018 -Wi llard sings a bask, 
simple and primitive country ballad 
In ditto styl, as he warm another 
guy not to hold his gal 30 "close." 

(Pacific, BMII 
Every Don Has His Day....6g 

Here the singer -in okay comedy 
style -warns his trifliri babe that 
WKe's gonna be sorry. 'came every 
dog has his day. and when Willard's 
day comes, look out! (Carl, BMI) 

PATS GAINES BAND 
Run House Rose 69 

BIG '('OWN 124 -Tho vocalist Rose 
Johnson shouts it up pretty Rood. the 
material and band backing have a 

(Continue(( on page 119) 
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HOT! 
ON 

STARDAY 
Exclusively 

Country & Western 

"WHY, BABY 

WHY ?" 
b/w 

"Seasons of My 
Heart" 

GEORGE JONES 

Starday =202 

A 2 Sided Natural HIT that 
has crashed into The Bill- 
board National Charts. 

THANKS TO THE 1000 

DJ's we service each month 

who made this possible. 

Write or wire us if you haven't 

received your copy. 

Keep Spinning 

the Original 

SMASH 
version on 

Starday 

Just Released 

LEON PAYNE 

"CHRISTMAS EVfRY 

DAY" 

b/w 

"Christmas Love Song" 

Starday =215 

A record that will sell this 

year and every year. 

DJ's 
Visif us at the 

Andrew Jackson, 

Nashville, 

Nov. 10-11-12 

DON F. PIERCE 

1248 S. Berendo Ave. 

Los Angeles, Calif. 
DU. 8 -0409 

* 
HAROLD W. DAILY 

Southcoast Amusement Co. 

Houston, Texas 
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The Billboard Music Popularity Charts COUNTRY & WESTERN RECORDS 

Reviews of New C & W Records 
Continued from page 118 

slightly outdated feel wnaidering to- 
day's highly competitive market 
(4 Star Saks, IMO 

Peeling Happy....61 
Same comment. (4 Star Sala, BMI) 

ANDREWS BROTHERS 
Don't Write It I. Lett.' ft 

M -G -M 12115 -If she's going to put 
him down he'd rather have it straight 
That's the message of this weeper 
and it's chanted pleasantly by the 
boys. (Acuff -Rose, EMI) 

Hey. Hey I Got the Blues.... 
Slow and rhythmic blues is handed 

usnenable reading. It's an Andrews 
original. (ACUtt -Rose, IMO 

HARVEY CHAMBERS 
Gumbo Jubilee 61 

JET 1923--Chambers generates an 
infectious excitement as he describes 
a big blow -out in the bayou country. 
Brisk guitar and fiddle work adds a 
lot of color. (At-nit -Rose, EMI) 

Crawfish Gumbo....65 
A humorous novelty set to a solid 

dance beat. While this is aimed at a 
regional market, ft is cute enough to 
catch on elsewhere, too. (Acuff- 
Most, EMI) 

BENNIE HESS 
(Nees of Sylvan Beath 67 

JET 1924 -Flers -tells how he found 
his wife a. happiness. A catchy 
tune with a sold beat, effectively 
presented by the singer. 

Another Mans Bride....63 
The singer turns on the salt water 
In this sad oatunc. While he does 
good job, the material is not strong 
enough for commercial prospects. 

AL DEXTER 
I W'on't Be Number Two 66 

EDW 1020 -The singer is an in- 
dependent guy, and he lets his girl 
know how he feels. A swingy tune 
of modest proportions read in a re- 
laxed, easy -going style. (lad, BM() 

Pistol Padilla' Mama....65 
Dexter revives an old hit, for which 
there will always be some call. A 

handy catalog item for retailers and 
a good disk for dcejays to have 
stashed away. (E. H. Morris, ASCAP) 

RITA FAYE 
The Santa Claw Parade 6S 

M-G -M 12104 - The little country 
lass sings with a nice beat, but -for 
a march -the arrangement and back- 
ing let her down. 

aklghisNts, Reindeer and Saow....63 
Again Miss Faye gives It a big try. 
but there's not enough freshness to 
the song to give It too strong a 
chance. 

RAY HANF.Y 

The Pktare pa the Christmas Card .. 65 

M -G -M 12106 -Haney sings about 
the new -born Jesus on the Christ- 
mas card, with appropriate message. 
His seder., sincere style is well 
showcased on this material. (Boa i 
Cox, ASCAP) 

Story of a Chrishaws Tnte....61 
Haney lays a sorrowful voice and 
interpretation on the tale of the pine 
tree that wanted to be a Christmas 
tree and finally did. Song needed a 
lighter touch. (Monk!, IMO 

Reviews of New 
Jazz Records 

TURK MURPHY BAND 
Maryland, My Maryland 76 

COLUMBIA 40586 -Neat, easy- riding 
New Orleans styling, of the old 
anthem. One of Murphy's finest 
offerings to date, rho singles sales of 
such material are unlikely In be loo 
great. 

Mack the KnRe....71 
Murphy and hfi New Orleans -style 
revivalists have dug up a coldrful, 
adaptable piece of material in the 
opening song from Weill's "Three - 
Penny Osos,' But the performance 
is so-so jau. (Harms, ASCAPs 

Reviews of New 
Spiritual Records 

THE HEAVENLY ECHOES 
Your God is My God, Too 72 

BATON 216-An appeal for brother- 
hood that is difficult to resist when 

put In such a winning way by thin 
competent lead. (Dare, BMD 

Didn't It RAO... J. 
Often as this traditional spiritual has 
been recorded, it is always a pleasure 
to he55 again. This fast, exciting 
version makes a good catalog item 
for dealers. (Dare, BM') 

Other Records 
Released This Week 

Country & Western 
Hawk -Eye; (We Must) Walt . Little Longer 

-Buddy Hawk, Universal-Sheraton 1008 

It's Your Turn; The Christmas 
J. W. W. Thompson, Fine 1007 

I've Fooad Ont; Okt Red-Jimmy Wflsoa 
Band, Big Town 123 

Polka 
Crandon Kld; Jolly Wally Polka - Jolly 

Wally, Dana 2109 

thanks, TJellas, for all 

the spins see y'all in 

Nashville . 
mim spencer 

sons of the pioneers 

Watch for 

CHRISTMAS COWBOY 
and 

CHRISTMAS EVERYDAY 
Recorded by Ken Curtis 

on Pop -Sacred #P.S. -7106 
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Thanks DJ's 

for all those spins on 

A SATISFIED MIND 
b/w TAKE POSSESSION RECORD NO. 3118 

adabgvzsit-- 

BEAUTIFUL LIES 

l THOUGHT OF YOU 

Now regular member of Grand Ole Opry 

FOLK TALENT 
AND TUNES 

Continued from page 107 

at Longview, Tex. Neal 
worked out details of the tour 
with Jim Halsey, Thompson's 
manager; Hal Smith, Ed Watt 
and Dick Stewart. 

The Whipporwills, Tommy Dil- 
beck, Fred Stryker, Charlie Wil- 
liams, Joe Buchanan, Roland Ray, 
Bea Terry, the Merle Travises, the 
Eddie Deans, the Johnny Bonds, 
the Deacon Moores, Rose Maphis, 
Noel Boggs, Phil Hensley and the 
Tiny Reniers gathered recently in 
Inglewood, Calif., to attend an 
anniversary party which Red Red- 
fern tossed for Wade Ray, who 
with his Cowtown Five is still a 
feature of the Hank Penny show: 
Sue Thompson continues as featur- 
ed fem singer with the Penny 
group.... Cene Autry's Western 
unit, following a week stand at Chi- 
cago's Stadium, pulled SRO busi- 
ness to Denver's Auditorium Arena 
October 22. Talent lineup included, 
besides Autry, Pat Buttram, the 
Cass County Boys, Carl Cotner, the 
Melody Ranch Boys, the Strongs 
and an assortment of novelty acts. 

Jimmy Newman works a 
special show in Jacksonville, 
Fla., Tuesday (8), and then, 
with his manager, Slick Norris, 
hits out for the deejay shin- 
dig in Nashville over the week- 
end. On a trek thru West 
Texas just concluded, New- 
man visited with the following 
deejays: Slim Willet (KRBC), 
Al Rogers (KGNC), Keith 
Lloyd (KGNC) and Ralph 
Newton (KZIP), Amarillo; Jay 
Thompson (KSTB), Brecken- 
ridge; Slim Corbin (KTFY), 
Brownfield; Jay Staggs 
(KSTAj, Coleman; Dennis Sul- 
livan and Dean Turner 
(KCYL), Lampasas; Ace Ball 
and Dave Stone (KDAV) and 
Bob Curtin (KLLL) Lubbock; 
Keith Ward (KMID), Mid- 
land; J i m Scott (KECK), 
Odessa; Jack Scott (KBDN) 
and Bob Harris (KPAT), Pam- 
pa, and Tom Hughes (KDWT), 
Stamford. Newman and Norris 
also visited with Paul and 
Ann Kallinger in Del Rio, Tex., 
and Uncle Jim and Mary 
Louise Christie in Fort Worth. 

Hank Zero, of WALE Ranch 
House, Fall River, Mass., is cur- 
rently working personals in the 
Springfield, Mass., sector. Zero re- 
ports that Farin West, formerly a 
member of his Pioneers group, is 
now working in and around Cin- 
cinnati.... Don Decker, distributor 
for Westport Records in Ohio, with 
headquarters in Springfield, reports 
that Spook Beckman is mentioning 
the label daily on his television 
show over WTVN, Columbus, O., 
and doing a good job of promoting 
the country platters. 

Donn Reynolds heads up 
the new "Alleghany Jubilee," 
heard each Saturday night, 
8-10 o'clock, over WCUM, 
Cumberland, Md. Saturday 
night airings include two net- 
work shots. Emsee and co- 
medián with the show is 
Smokey Pleacher, of "WWVA 
Jamboree," Wheeling, W. Va. 

. Daryl North, young c./kw. 
artist, has moved his base of 
operation from Tampa to 
Greenville, Ala., and has 
signed Clyde Perdue as his 
personal manager. Perdue for- 
merly handled the managerial 
reins on the late Hank Wil- 
liams, and more recently was 
associated with Hawkshaw 
Hawkins in a similar capacity. 

Link Davis, George Jones and 
Jerry Jerrico have teamed for a 

string of personals in the Gulf Coast 
sector.. . Rusty and Doug are 
keeping busy in the Beaumont. 
Tex: Lake Charles, La., area... . 

The Jordanaires are back in Nash- 
ville after a swing thru Texas and 
Mexico, which included a stop -off 
in Los Angeles for a week's stand 
at the Paramount Theater. 
Hank Snow stirred on the Prince 
Albert portion of "Grand Ole Opry" 
last Saturday (5), when Hank Lock- 

sinking Star. 

SLIM 

. . . ha4 another gig 5'ma<sh ! 

`TELL 
ME' 

b/w 

'Tumbling Tumble 

Weed' 
# 8304 

Management 

RAY BARTLETT, Shreveport 

* 
Featured on Grand Ole Opry 

Ty 
tïJinperial &cd 
6425 Hollywood Blvd., Hollywood, Calif. 

Available in Canada on 

Quality Records- Canada 
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DISC JOCKIES 
THANKS, BOYS, FOR 
SPINNING RECORD 

S -1003 & S- 1003 -45 

"CARROT TOP" 
ANDERSON'S 

NEW NOVELTY -WESTERN 

"MOPE ALONG" 

"Such a Beautiful Evening" 

and =S- -1001 

"Walkin' Charlie" 
Aldrich's 

Comedy -Westerns 

"OKLAHOMA JOE" t," 
"Cowtown Undertaker" 

DISTRIBUTORS AND MUSIC OPERATORS, 

Contact 

SIERRILEN RECORD CO. 

5302 Clara St. Bell, Calif. 

* FABLE * 

(HARMFUL ARMFUL 
Whippoorwills .532 

WHAT THEY SING ABOUT ON 

MARS 

Sandy Stanton .509 

I LOVE THE U. S. A. 
I COULD NEVER FIND 2 

ANOTHER SWEETHEART 

Jock Eaton ^524 

3 
SANTA HAS A SECRET 
TOO LATE TO SHED A TEAR 

Wayne Brock e533 

4 
FALL 
BROKEN HEARTED FOOL 

Cecil Payne -520 

I DON'T WANT YOUR 

5 
ADDRESS (ANYMORE) 

WHY DON'T YOU SMILE 

AT ME 

Sandy Stanton 504 * DISTRIBUTORS 
WANTED! 

260E Sunset Blyd. 

FABLE 
RECORD CO. 

Lot Angeles 26, 

(alitornia 
Dunkirk 3-7944 

IT'S 

TERRY TIME 

AGAIN! AL TERRY 
SINGS 

(Dear God) I LOVE HER SO 

eiw 

GOODBYE, MR. SUNSHINE 

(Hello, Mr. Rain) 

HICKORY 1037 

LAFAWN PAUL 

"WHERE DOES A 

BROKEN 

HEART GO!" 

"SUNDOWN" 
ABBOTT .3013 

ABBOTT RECORDS, INC. 
BOX 38. MALIBU. CALIFORNIA 

Thanks, D. l.'s, Tor the Spins 

"YOU CAN'T COME IN" 
by EARNEY VANDAGRIFF 

Rural Rhythm #502 

Forney will se you of 
the C ion 

Rural Rhythm Records 
P. O. Bot 521 Arcadia, Calif. 

Admee of every kind 
Endorse Thu {Hlb. Md as 

TOP SELLING FORCE 

lin appeared as special guest... . 

Newest c. &w. releases on the 
Columbia label are Marty Robbins 
"Pretty Mama" b/w "Don't Let Me 
Hang Around," and Carl Smith's 
"I Feel Like iñ " b/w "You're 
Free to Co," 

A mammoth free show, 
highlighting 11 Alabama 
e. &w, groups headed up by 
Whitey Ford (Duke of Pa- 
ducah), pulled a capacity 
crowd of 5,300 to City Audi- 
torium, Birmingham, October 
22, with some 1,500 catching 
the three- and -half -hour per- 
formance via loudspeakers on 
the outside of the building. 
An extra lure was the give- 
away of some 18 prizes valued 
at around $3,000. Big show 
was sponsored by local mer- 
chants as part of a Binning- 
ham Days celebration to at- 
tract business to Birmingham 
business houses, The Birming- 
ham News promoted the show 
for 10 days in advance, with 
Roger Thames, radio -TV edi- 
tor, serving as chairman of the 
show committee. 

Talent brigade for the Birming- 
ham promotion include Happy Wil- 
son, Marion Worth and the Golden 
River Boys, WART, Birmingham; 
Happy Wainright and the Kings 
of the Hillbillies, WKRG -TV, 
Mobile; Jack Turner add band, 
WSFA -TM, Montgomery; Slim Lay 
and the Homefolks, WFIBS, Hunts- 
ville; Johnny Daugherty and the 
Happy Valley Boys, WMLS, Syla- 
cauga; Uncle Jim Atkins and His 
Barnyard Sweethearts, WBRC, 
Birmingham; Melon Hunt and 
lend, WBRC -TV, Birmingham; 
Old Red and the Tennessee River 
Boys, WOWL, Florence; Happy 
Hal Bums, Country Boy Eddie and 
the Country Cousins, WLBS, 
Birmingham; Cousin Josh Rose, 
Willi Arnold Morgan and Else Echo 
Valley Boys, WHOS, Decatur, and 
Cowboy Williams and Else Flying 
W Ranch Hands, of WILD, Birm- 
ingham.. On the afternoon of the 
show, the Duke of Paducah and six 
of the bands participated in an 
hour -long show over WART -TV; 
and WLBS in the wain!' pre -show 
promotion. A story featuring the 
Duke occupied the top half of page 
1 of 'l'he News' entertainment 
section on the Sunday. -preceding 
the show, 

Ernest Tubb and his per- 
sonal manager, Cabe Tucker, 
wind up a week's toter in Lou - 
isiana Thursday (10) and then 
hit out immediately for the big 
deejay festival in Nashville. 

. New regulars, on "Big D 
- Jamboree," Dallas, are Jimmy 

Patton, who has three new re- 
leases on the Sims label, aid 
Buck Griffins, who waxes for 
Lin Records Sonny James, 
another "Big D" regular, 
played three dates in the De- 
troit area over last weekend 
and was slated for a one -shot 

AGENTS, RECORDING ARTISTS 
Wont a new Hit Song to make you 
famous? Two of my Hillbilly songs get 
011 up-and- coming Country and West - 
ern Artist his first commercial record- 
ing. For artist's free leads or toped 
songs, write 

SONGWRITER 

BEULAH SWINNEY 
Route 1, Crossville. Illinois 

Phone 29 -R -20 

in New York before returning 
to Dallas. James has just 
covered 200 c. &w. deejays 
with his new Capitol waxing, 
"Pigtails and Ribbons." 

Newest c. &w, releases on the 
RCA Victor label are 'Weary Mo- 
ments" b.w. "sS O.S.," by Johnny 
and Jack; "Let the Light Shine on 
Me" b.w. "Laugh a Little More," 
by Martha Carson, and "Standing 
at the End cf My World" b.w, "I've 
Gotta Have You," by Hawkshaw 
Hawkins, :.. Carl Story appears 
as guestar with "Circle Theater 
Jamboree," Cleveland, next Satur- 
day (12). , . , Pete Visich, former 
accordion man for Curley Cold 
and His Texans, has settled in Den- 
ver and is working the Colorado 
sector with various Western com- 
bos, 

"California Ilayride," new 
western television show, made 
its bow recently over KVOR, 
San Mateo, Calif., where it is 

heard each Saturday from 8- 
10 pan., featuring the twin 
fiddles of Lyle Keeney and 
Texas Kneel and the music of 
Dusty Dale and His Cow- 
hands. Eddy Kirk, deejay at 
KEEN, San Jose, Calif., serves 
as vocalist and deejay. Slim 
Whitman and His Star Dusters 
were added features on the 
initial showing. 

'Neal Jones, who has a daily TV 
show over WBAP -TV, Fort Worth, 
as .well as a radio deejay sag five 
days a week over WBAP, hopped 
into Dallas last week to cut an- 
other session for Columbia, which 
a. &r. man Don Law claims is the 
best Jones has ever done.... Justin 
Tubb has a new one on the Decca 
label titled "Pepper -Hot Baby" 
b.w, "Who Will It Be ?" ... Cow- 
boy Copas' latest on the King label. 
is "Blue Yesterday" b.w. "Tell Me 
More. 

C. C. (Red) Matthews, a. &r.. 
chief of Ekko Records, has an- 
nounced the release of a new 
version of Al Dexter's "Pistol - 
Packin' Mama," the original of 
which was written and 
corded on Columbia by Dexter 
about 12 years ato. In the 
new release, a few changes 
have been made in the lyrics 
and an entire verse added. 
Recording is made with string 
instruments plus novel sound 
effects, Matthews says. Dex- 
ter's original record has been 
off the market for more than 
five years. 

Elvis Presley and his manager, 
Bob Neal, will make the deejay 
convention in Nashville this .week, 
but Elvis will be required to pull 
out late Friday (11) to make an 
enagcment at Carthage, Tex., SA- 
urday afternoon (12) plus his reg- 
ular shot on "Louisiana Hayride,-' 
Shreveport Saturday night. . . . 

Neil Eskelin heads up the new 
music publishing firm bearing his 
name, with headquarters at 1912 
Dallas Street, Royal Oak, Mich. 
Firm, specializing in gospel music, 
is licensed by BMI. The coin - 
pany is presently engaged in setting 
up national distribution on gospel 
skeet music, Enkelin advises. 

On the Capitol label, Simon 
Crum (Ferlin Flunkey) sports a 

new release titled `Ooh, I 
Want You" b.w. "A Hillbilly's 
Deck of Cards." .. The 
gospel - singing . Blackwood 

(Continued on page 129) 

Introducing 

BUDDY GRIFFIN 
singing 

BARTENDER'S GIRL 
and 

A RED ROSE, A BOUQUET 
(or a roomful,) 

EKKO 
RECORDS 

Management 
CHAS. WRIGHT 

Box 5413 
Dallas, Texas 

Disk Jockeys, 
Best Wishes, Spins 

and Thanks for 

Y 
PRICE 

and his Cherokee Cowboys 

America's Greatest Western Dance Band 

Congratulations, WSM Grand Ole Opry, on your 

30th Anniversary 

Featuring 

"I DON'T } "I CAN'T 

WANT 
Alin 

L GO HOME 

IT ON MY LIKE 

CONSCIENCE" I THIS" - 

COLUMBIA #21442 

WSM -TV 

Grand Ole Opry 

/ersortaf Mgt, 

Al Flores (WSW. 
Nashville, Tennessee 

Copyrighted n; térial 
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Rhythm & Blues 
Notes 

By PAUL ACKERMAN- 
England is becoming rhythm and 

blues conscious. The sale of r. &b. 
disks in the Tight Little Isle fs not 
large, but a beginning has been 
made. We get this info from Miriam 
Abramson, Atlantic Records exec, 
who recently returned from a trip 
abroad. The pretty Atlantic chick 
says that British Deem is releasing 
r. &b. sides, many of them by Annie 
Ross, who has cut such American 
hits as "Mama," "The Fish" and 
others. British Decca, too, has a 
deal with Atlantic Records where- 
by the latter diskery's sides are 
released in England. Set two 
months ago on an experimental 
basis, this accord is now flourish- 
ing, with the English diskery taking 
every release. The Continent, tho 
very jazz -conscious for some time, 
has not yet been able todig r. &b. 
Cool jazz flourishes. tho. 
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THE BILLBOARD 1955 
DISK JOCKEY POLL 

Comparison of R & B picks vs. most -played 

FAVORITE RECORDS 
Based on actual vote of rhythm and blues disk jockeys 
(regardless of most played status) for the period covering 
January 1, 1955, thin October 8, 1955. 

Position Record Label 

1 AIN'T THAT A SHAME, Fats Domino...Imperial 

2 SHAKE, RATTLE AND ROLL, J. Turner. Atlantic 

3 MAYBELLENE, C. Berry Chess 

4 ROCK AROUND THE CLOCK, B. Haley.. Decca 

5 PLEDGING MY LOVE, J. Ace Duke 

6 EARTH ANGEL, Penguins Dootone 

7 FLIP, FLOP AND FLY, J. Turner Atlantic 

8 SINCERELY, Moonglows Chess 

9 TWEEDLE DEE, L. Baker Atlantic 

10 AIN'T THAT A SHAME, P. Boone Dot 

11 WALLFLOWER, E. James Modem 

12 COME BACK BABY, R. Charles Atlantic 

13 HEARTS OF STONE, Charms DeLuxe 

14 ONLY YOU, Platters Mercury 

15 HIDE AND SEEK, J. Turner Atlantic 

MOST -PLAYED RECORDS 
A tabulation of The Billboard "Most Played by Jockeys" 
(R &B) for the period covering January 1, 1955, that 
October 8, 1955. 

Position Record Label 

1 PLEDGING MY LOVE, Johnny Ace Duke 

2 EARTH ANGEL, Penguins Dootone 

3 WALLFLOWER, Etta James Modem 

4 SINCERELY, Moonglows Chess 

5 AIN'T THAT A SHAME, Fats Domino.. Imperial 

6 HEARTS OF STONE, Charms DeLuxe 

7 MY BABE, Little Walter Checker 

8 MAYBELLENE, Chuck Berry Chess 

9 I'VE GOT A WOMAN, Ray Charles Atlantic 

TWEEDLE DEE, Laverne Baker Atlantic 

COME BACK, Ray Charles Atlantic 

UNCHAINED MELODY, Roy Hamilton ... .Epic 

FLIP, FLOP AND FLY, Joe Turner Atlantic 

FOOL FOR YOU, Ray Charles Atlantic 

WHAT'CHA'GONNA DO, Drifters Atlantic 

CLOSE YOUR EYES, Five Keys Capitol 

IT'S LOVE BABY, L. Brooks Eicello 

ROCK AROUND THE CLOCK, Bill Haley.Deeea 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 DONT BE ANGRY, Nappy Brown Savoy 

20 MOST OF ALL, Moonglows Chess 

21 DOOR IS STILL OPEN, Cardinals Atlantic 

22 BOP TING A LING, Laverne Baker Mantic 

23 LONELY NIGHTS, Hearts Baton 

24 LING TING TONG, Charms DeLuxe 

25 LING TING TONG, Five Keys Capitol 

Savoy Records has signed 
Little Jimmy Scott to a long- 
term pact.... Prophet James 
J. Jones, well known to Detroit 
TV audiences, has been signed 
by Jimmy Hilliard on Label 
X." Hilliard is going to do his 

initials this month in Jones' 
own Detroit tabernacle. . 

We're just realizing how truly 
versatile Bobby Blue Bland is. 
We all remember his Peacock 
Records hit, "It's My Life, 
Baby." His last release, "You 
or None," is sweet and senti- 
mental, while the flip, "Woke 
Up Screaming," is a knocked- 
out blues. 

Chris Powell and His Blue 
Flames are playing dates in the 
Far West, including Reno and Las 
Vegas, Nev. Phil Chess, of 
Chess Records, and Lou Chudd, of 
Imperial, are in the East visiting 
deejays and distributors.... Shaw 
Artists has signed the Pearls, for- 
merly of Aladdin and now with At- 
lantic Records' subsid, Ateo. 

There's Only one new disk 
on the national best selling 
charts this week -Dinah Wash- 
ington's "1 Concentrate on 
You." ... Notice, tho, how 
fast that Vee Jay "Hands Off" 
disk is. moving. On the charts 
only two weeks, it has already 
moved up to No. 4. Priscilla 
Bowman does the vocal. 

Last week we noted r. &b.'s 
growing influence in the country 
and western field. More facts bear 
this out daily. This week Decca 
Records released "Thirty Days," 
dit by Ernest Tubb, the great 
country singer. The fine ditty, writ- 
ten and done by Chuck Berry on 
Chess, is in 13th place on the 
r. &b. chart. 

Ben Erle Laurie, KEBE, 
Jacksonville, Tex., writes us 
that the r. &b. kick is "tire 
most" and has all but put the 
station's pop show in the 
shade. Keep at it, Laurie... . 

Margie Day, of Ateo, has had 
a baby girl.... Jockey Jack, 
of WERD, Atlanta, writes us 
that he has not been ill, as re- 
.ported. "Fm healthy, not 
wealthy, but wise." Stay well, 
Jack, and our best to Chuck 
Willis for those great songs 
of his. 

HI Fi Recordings 
Debuts Tape 

HOLLYWOOD, Nov. 5. -Iigh 
Fidelity Recordings, Inc., offbeat 
indie package diskery, this week 
announced the debut of a complete 
line of pre- recorded tape which will 
be available to dealers at any speed 
and at half or fill track reels. 

Finn's tape line, togged hi -fi 
tape, will range in price from $6.95 
to $15.95, and comprises selections 
from all of the nine LP's thus far 
released by the diskery 

Richard E. Vaugh president of 
the company, disclosed the signing 
of contracts with organists George 
Wright and Richard Purvis, singer 
Dick Stewart and pianist Joe Enos. 
Future plans include hi-fi albums 
featuring multiple- recorded harp, 
poetry, classical piano and military 

THE BILLBOARD 1955 
DISK JOCKEY POLL 

Comparison of the R & B 

Disk Jockeys' personal 
favorite artists and records 
with those most played on 
their shows according to 
The Billboard's Music Pop 

Charts. 

FAVORITE ARTISTS 
Based on actual vote of rhythm and blues disk Jockeys 
(regardless of most played status) for the period covering 
January 1, 1955, thru October 8, 1955. 

Position Artist Label 

1 FATS DOMINO Imperial 

2 RUTH BROWN Atlantic 

3 JOE TURNER Atlantic 

4 LAVERN BAKER Atlantic 

5 ROY HAMILTON Epic 

6 B B. KING RPM 

7 RAY CHARLES Atlantic 

8 DRIFTERS & CLYDE McPHATTER....Atlantic 

9 CLOVERS Atlantic 

10 PAT BOONE Dot 

11 FIVE KEYS Capitol 

12 SMILEY LEWIS Imperial 

13 CHUCK BERRY Chess 

14 SPANIELS Vee -Jay 

15 FAYE ADAMS Herald 

16 DINAH WASHINGTON Mercury 

17 JOHNNY ACE Duke 

18 JACK DUPREE King 

19 FOUR FELLOWS Glory 

20 BILL HALEY Decca 

MOST -PLAYED ARTISTS 
A tabulation of The Billboard "Most Played by Jockeys' 
charts (R & B) for the period covering January 1, 1955, 
-thru October 8, 1955. 

Position Artist Label 

1 JOHNNY ACE Duke 

2......RAY CITARLES Atlantic 

3 THE CHARMS DeLuxe 

4 FATS DOMINO Imperial 

5 THE MOONGLOWS Chess 

6 THE PENGUINS Dootone- Mercury 

7 ETTA JAMES Modem 

8 LAVERN BAKER Atlantic 

9 LITTLE WALTER Checker 

10 THE FIVE KEYS Capitol 

11 JOE TURNER Atlantic 

12.. r...B. B. KING RPM 

13 CHUCK BERRY Chess 

14 RUTII BROWN Atlantic 

15 ROY HAMILTON Epic 

16 THE DRIFTERS Atlantic 

17 BILL HALEY Decca 

18 L BROOKS Excello 

19 BO DIDDLEY Checker 

20 NAPPY BROWN Savoy 
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THE BILLBOARD 1955 
DISK JOCKEY POLL 

MOST -PROMISING NEWER 

R & B ARTISTS 
Based on actual vote of rhythm and blues disk jockeys 

(regardless of most played status) for tbeperiod covering 
January 1, 1955, thru October 8, 1955, 

Position Artist Label 

1 CHUCK BERRY Chess 

2 EL DORADOS Vee -Jay 

3 EARL (CONNELLY) ICING King 

4 ETTA JAMES Modem 

5 NAPPY BROWN Savoy 

6 PAT BOONE Dot 

7 JACKS RPM 

8 LITTLE WILLIE JOHN King 

9 NUTMEGS Herald 

10 FOUR FELLOWS Glory 

11 HEARTS Baton 

12 LOUIS BROOKS Eccello 

13 CUES Capitol 

14 CENE AND EUNICE Aladdin 

15 ROBINS Atco 

FAVORITE R & B INSTRU- 

MENTAL GROUPS or BANDS 

Position Instrumental On:T.2 Intel 

1 RED PRYSOCK Mercury 

2 EARL BOSTIC King .. 

3 BILL DOGGETT King 

4 BUDDY JOHNSON Mercury 

5 COUNT BASIE Clef .. . 

6 BILL HALEY Decca 

7 PAUL WILLIAMS Capitol 

8 TOMMY RIDGELY Atlantic 

9 LOUIS BROOKS- HITOPPERS Excello 

10 TINY' BRADSHAW King 

THIS WEEK'S BEST BUYS 

from The Billboord: 

Yee Jay f153 
No Norco 

"She Dot t Want Me 

Jimmy Reid 

NEW RELEASES: 

Vee Jay #149 "BAD BOY" b/w "E.T. BLUES" 

Eddie Taylor 

Vee Jay ¢144 "ZERO" b/w 

"RHYTHM PUNCH" 

Julian Dash 

V.. Jay #156 "FOOL'S PRAYER" b/w 
"TASTY FREEZE" 

FIVE ECHOS 

Vee Jay #159 "LONELY" b/w 
"I'M SO SATISFIED" 

L C. McKinley 

*Be sure you are on our mailing list* 

AIR TIME IS VALUABLE . . 

WHY GAMBLE! 

RECORD MUSIC PROGRAMMING IS 

CONSISTENTLY BETTER ON 

VEE JAY 

"HANDS OFF" 
Vee Jay 155 

JAY Mc SHANN ORCHESTRA 

bw 
"ANOTHER" 

THIS WEEK'S BEST BUYS 

from The Billboard: 

Yee Jay f154 

"Painted Picture" 
The SPaniels 

THIS WEEK'S BEST BUYS 

from The Billboard: 

Vee Jay f147 
"At My Front Door" 

The Eldorado. 

i 
VEE -JAY RECORDS 

2129 So. Michigan Ave. Chicago, III. 
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"YOU TICKLE 

ME, BABY" 
+t» 

ROYAL 
JOKERS. 

ATCO 6052 

°key 
(IA Cafe 

Rams 
ASCO 6059 

LEWIS 

"ALWAYS 

LOOK UP" 
and 

"LET'S START 
OVER 

AGAIN" 
AT{o 64358 

THE 

SENSATIONS 

"YES, SIR, 

THAT'S MY 

BABY" 
ana 

"Sympathy" 
ATCO 6056 

THE PEARLS 

"SHADOWS 

OF LOVE" 

u 
and 

"Y YUMMY" i UMM i " Y 
ATCO 6057 

The Billboard Music Popularity Charts 

RHYTHM ¿t BLUES RECORDS 

R &B Territorial 
Best Sellers 

For survey week ending November 2 

IJstln0s are based on late sales re- 
ports secored via Western Union then. 
stager service from top rhythm and 
blues dealers and juke boa °pennon 
to the markets bated. 

Atlanta 
1. 1 Meer Yaw K.oekla' S. Lewis, Imp. 
2. Only Yo., Platters, Mer. 
3. AR by MyKM, F. Domino. Imp. 
4. Good R.M. Daddy, E. lames, Mod. 

Heads Off, J. McShane, VI. 
6. Doer Start Me Talklo' S. B. Williamson 

Che. 

7. Al My Freer Door, El Dorados, V. J. 
. Too Sale, little Waller, CM. 
f. T lekr Days, C. Berry, Chs. 

M. AR Armnd Me World, L. W. John, Che. 

Charlotte 
L AR by Myself, P. Domino, Imp. 
1 Play II Pali, L. Baker, All. 
3. Teed Fried, Little Richard, Spe. 

R Good Rork.' Daddy, E Jame,, Mod. 
5. BlaekJack, R. Charles, Atl. 
6. 1 Know 1 Was W'roag, Barons, Imp. 
7. All Around the World, L. W. Jobs, Che. 

6. Steamboat, Drifters, An. 
9. ON, Yew, Platters, Mer. 

M. Love Mae lobed Ur Together 
R. Brown A C. McPhatter, AIL 

Chicago 
1. Heda Oft, J. McSharul, V. J. 

2. AI My Front Door, P. Boone, Dot 
3. 1 Heu Yoe Knockin', S. Lewis, Imp. 

4. Bluktuk, R. Charles, Atl. 
5. 1 Concerlrate o. You, D. Washington 

Me, 
6. Why Do.l V. Write Me, Jacks, RPM 

Cincinnati 
1. Al My Froh Dbor, El Dorados, V. J. i Oren the Kaliboa, htoromm, Uni. 
3. Hands OH, J. McShane, V. J. 

1 Heu You Knockt', S. Lewis, Imp. 
S. Come Back, MayMBene, J. Greer, Grv. 

Detroit 
1. AI My Prost Door, El Dorados, V. J. 
1 All Armond Me World, 1- W. John 

Kng. 
3. 1 Hear Yoe Knoekin' S. Lewis, imp. 
6 Only Yon, Platters, Mcr. 
5. Whew Yoe Dane, Turbans, Her. 
6I Gotta Have Yoe, R. Brown A C. 

McPhalter, AO 
7. Heads Off, J. McShane, V. J. 

Los Angeles 
L Only Yom, 71511115, Mes. 
2 Adore/At, Coils, Via. 
3. AI My Prom Door, El Dorados, V. 1. 
0. Maybrirene, C. Berry, Cho 
5. Co.vkted, 0. Mclollie, Mod. 
6 Ain't That Shame, F. Domino, Imp. 
7. WM.raft, Spiders, Imp. 
6. Hands Off, J. hicShann, V. I. 
9. Frilly, Turks, Mom 

IA Ally Myself, F. Domino, Imp. 

New Orleans 
J. Only Yoe, Platters, Mcr. 
2 AB by Myself, F. Donlon, Imp. 
3. Doak Spat Me Talkies' 

S. B. Williamson, Che. 
4. At My Frost Door, El Dorados, V. 7. 

5. Play 11 Fmk, L. Baker, AIL 
6. Feel So Good, Shirley A Lee, Ala. 
7. Bbekjack, R. Charles, An. 

MayhNlene, C. Berry, Chs. 
f. I Hear You 'motley, S. Lewis, Imp. 

le. muss Days, C. Berry, Chs. 

New York 
OW Y., Planers, liter. 

1 1 Cooreatrate m Yoe, D. Washington 
Mer. 

3. At My Float Door, El Dorados, V. J. 
0. Adorable, Drifters, Ail. 
5. C'est La Vle, S. Vaughn, Mer. 
6 Eby D Fab, L. Baker, Atl. 
7. Strode , B. Bennett, Kng. 

Q -CEO 
l t 

RECORDS 
134 Wou 56t1, St., New York 10, No.. Yea 

Philadelphia 
1. Play 11 FMr, I.. Baker, AO 
1 Heads Off, J. McSh.o, V. L 
3. 1 ComeabMe oo You, D. Washington 

Mer. 
Zimy Loa, Chimes, SM. 

S. Tern b My Eyes, Dreamers, Gra. 

5t. Louis 
1. Heads Oft J. McShane, V. 1. 

1 AB Around the World, L. W. John 
Km. 

3. Deal Start Me Tnlklo' 
S. B. Williamson. Che. 

4. At My Front Door, El Dorados. V. I. 
S. Too Late, Little Walter, Che.. 
6. I Hear Yon k.Iskl.', S. Lewis, Imp. 
7. 1 Cornea.. so Yom, D. Washington 

Mer. ` 

R Out, Yo., Platters, Mer. 
9. Greenbacks, R. Charles, All. 

M. Why Doel Soo Write Me, Jacks, RPM 

Washington, D. C. 
L Only Yoe, Platters, Met. 
2. At My Moat Door, El Dorados, V. J. 
3. Maybeneae. C. Berry, Ost. 
4, Play If Pak, L. Baker, An. 
5. 1 Hear Yon 16.oekt', S. Ltwls, Imp. 
6. Se...teen, B. Mennen, Kng. 
7. Ater That Shame, P. Boone, Dot 
S. Feel So Good, Shirley Q Lee, Ala. 
9. Wedding. Sobalrea. OT 

l0. Advghtt. Drifters, ALL 

Best Sellers in Stores 
For survey week ending November 2 

RECORDS are ranked In order of their current national selling importance at the 
retail level, as determined by The Billboard's weekly survey of dealers t the 

thm nation with a high volume of sales in rhy nod blues records. When significant 
action a reported on both sides of a record, points are 
combined to determine position on the chart. In such a 

Thb case, both sides are listed in bold type, the leading side 
Week o. top. 

L ONLY YOU (BMI)- Platters 
Bark, Battle and Ball (BMI)- Mercury 706:3 

2. AT MY FRONT DOOR (MAO-El Dorados 
What's Buggies' You, Baby? IBMI) -Vcc Jay 147 

3. I HEAR YOU KNOCKIN' (BMI) -S. Lewis 
Bumpily Bump (BMI)- Imperial 5356 

4. HANDS OFF (BMI) -J. McShann 
Another Night (95113 -VCs lay 155 

5. ALL BY MYSELF (BMI) -F. Domino 
Troubles of My Own (BMI} -Imperial 5357 

6. ALL AROUND THE WORLD (BMI)- Little 
Willie John 
Don't Leave Me Dear 03M1)-King 4816 

7. PLAY IT FAIR (BMI) -L. Baker 
Lucky Old Sun (ASCAP)- Atlantic 1075 

8. MAYBELLENE BMI) -C. Berry 
Wee Wee Hours (BMI} -Chess 1604 

9. DON'T START ME TO TALION' (BMI) - 
Sonny Boy Williamson 
All My Leve in Vain (BMI)- Checker 824 

Weeks 
Last on 
Week CbaA 

1 16 

2 6 

3 10 

11 2 

5 9 

6 6 

7 3 

4 15 

10 4' 

10. BLACKJACKS (BMI) -R. Charles 9 3 
GREENBACKS (BMI)- Atlantic 1076 

11. FEEL SO GOOD -Shirley & Lee 14 12 
You'd Be 11.1 .6 of Me- Aladdin 3289 

12. GOOD ROCKIN' DADDY (BALI) -E. James 13 2 
Crazy Feeling (BMI)- Modern 962 

13. ADORABLE (BMI)- Drifters . "' '14" '2' 
STEAMBOAT (BMI) -Atlantic 1078 

14. THIRTY DAYS (BMI) -C. Berry 8 3 
Together (WOO-Chess 1610 

15. 1 CONCENTRATE ON YOU (ASCAP)- 
D. Washington - 2 
Not Without You ( ASCAP)- Mercury 70694 

NOT 
oll. 

GRooVE 

Most Played in Juke Boxes 
For survey week ending November 2 

RECORDS are ranked in Order of the prcatcu number of plays in juke bones thnwut 
Me country, as determined by The Billboard's weekly survey of operators using a 

high proportion Of rhythm and blues rccOrde. When significant action is reported 
on both aides of a record, points are combined to de- 
termine position on the chart. In such a case, both sides Weeks 

11b are listed in bold type, the leading side on top. Jost 
Chart 

1. MAYBELLENE (BMI) -C. Berry 1 14 
Wee Wee Hours (BMI)- -Chess 1604 

2. ONLY YOU (BMI)- Platters 2 10 
Bark, Bank and Ball (0941)- Mercury 70633 

3. DON'T START ME TO TALKIN' (BMI) - 
Sonny Boy Williamson 6 3 
All My Love In Vain 03M1)-Checker 024 

4. EVERYDAY (BMI) -C. Basie 4 17 
Come Back (RMD -Clef 85149 

5. THIRTY DAYS (BALI) -C. Berry 5 3 
Together (5941) -CMU 1610 

6. I HEAR YOU KNOCKIN' (BMI) -S. Lewis 3 5 
Bumpily Bump (13M1)- Imperial 5356 

7. FEEL SO GOOD (BMI) -Shirley & Lee 10 3 
You'd Be Thinking of Mr 031111)-Aladdin 3289 

8. AT MY FRONT DOOR (BMI) -El Dorados 9 6 
What's Buggie' You, Baby? 19941) -VCs Jay 147 

9. ALL AROUND THE WORLD (BMI) - 
Little Willie John - 1 
Don't Leave Me, Dray (BMS) -King 3618 

10. GREENBACKS (BMI) -R. Charles - 1 
Blackjacks (0611)- Allnnne 1076 

Most Played by Jockeys 
For survey week ending November 2 

SIDES are ranked in order 51 the greatest number of plays on dish jockey radio 
Mows thntoul the country according to The Billboard's 
weekly survey of top disk jokey shows in all key markets. Wells 

The lank a 
Week Week Chart 

1. ALL BY MYSELF -F. Domino " 1 9 
Imperial 5357 -HMI 

2. ONLY YOU -Platters 
Mercury 70633 -BMI 

3. I HEAR YOU KNOCKIN' -S. Lewis 
Imperial 5356 -13MI 

4. PLAY IT FAIR --L. Baker 
Atlantic 1075 -)3M1 

5. DONT START ME TO TALKIN'- 
Sonny Boy \Villiamson - 2 
Checker 824 -BMI 

6. THIRTY DAYS -C. Berry 14 3 
Chess 1610 -B10I 

7. AT MY FRONT DOOR -El Dorados 2 8 
Vcr Jay 147 -BMI 

8. MAYBELLENE -C. Berry S 14 
Chess 1601 -BMI 

9. THOSE LONELY, LONELY NIGHTS -E. King 9 8 
Ace 509 -BMI 

10. FEEL SO GOOD -Shirley & Lee 7 5 
Aladdin 3289 -BMI 

3. 8 

8 10 

4 4 

11. HIDE AND SEEK -J. Turner 8 12 
Atlantic 1069 -BMI 

11. ADORABLE -Drifters - 1 

Atlantic 1078 -BMI 
13. WHY DONT YOU WRITE ME? -Jacks - 13 

RPM 428 -BMI " " 
14. SEVENTEEN -B. Bennett 13 7 

King 1470 -BMI 
14. TEN LONG YEARS -B. B. King - 2 

RPM 437 -11YI 

BREAKING BIG! 

PIANO RED 

CORDY'S 

ROCK 
GROOVE 0/40-0126 

MR. BEAR, 

HOW COME 
GROOVE 0 /40-0115 

NEW RELEASES 

Zilla Mays 

COME BACK 

TO ME 
b/w 

RIGHT NOW 
GROOVE 0 /40-0127 

Chris Powell 
o,vd 

THE BLUE FLAMES 

CHINATOWN 
b/w 

GOODBYE 

LITTLE GIRL 
GROOVE 0 /4G -0128 

155 EAST 24th ST. 

NEW YORK, N. Y. 
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SHORTY RO6S0.S 

TIA/V770 /NG Y 

DAVE FELL 

Atys 
PAUL. 4ARßARIN 

TWOYCNARL.E,ç 
f 

LMOSE WIuCiUR OE PAR 
IAO< ibior FRUyycE 

BOBBY SHORT- 
-A 

LEE KoNIT'L 

on Atlantic /J zzhRretoroi LENNIETRiS10® 
ATLANTIC RECORDING CORP. 

234. WEST 56th St. NEW YORK 19, 14.. 
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Thanks DJ's 
for Spinning 

the Original 
Hit Version' 

- New Releases - 
"KWELA KWELA" 

c/w "Rata'Tal" 

iaále N4114.-Vita 5114 

"DARK Of NIGHT" "HEAVENLY ANGEL" 

c/w "Wilhoul a c/w "Sweet Girl" 
Word of Goodbye' 

Lawrence Stone-Vita :115 The Squirer.-Vila :116 

VITA RECORDS 
1486 No. Fair Oaks Pasadena 3, Calif. 

Ryan 16609 

VIRTUAL SURRENDER 

1955: The Year R.F&B. 

Took Over Pop Field 
The year 19:35 was the year 

rhythm and blues virtually took 
over the pop field. The trend 
continues strong and, despite 
covers by top pop artists, more 
and more original versions of 
tunes by r. &b. artists are making 
it in all markets. Ironically, the 
pacesetter spin -wise is the late 
Johnny Ace, AL hose Duke record- 
ings continue to sell after his 
tragic accident. His "Pledging 
My Love" is the most played 
r. &b. record of the year. 

The No. 2 "Most Played" r. &b. 
artist was Atlantic's consistent 
Ray Charles, Who scored on every 
release. The first female artist to 
show up on the chart recap was 
Etta James, whose Modern hits 
included such as "Wallflower" 
and others in the "Henry" series. 
She was followed by Atlantic's 
Lavern Baker, who emerges as a 

top rank artist with her all-nlarket 
smash on "Tweedle Dee." 

The favorite jockey record 
during the seg was Fats Domino's 
mighty "Ain't That a Shame ?" on 
Imperial. which did very well on 
the pop lists, too. This was fol- 
lowed by another pop scorer, Joe 
Turner's Atlantic disking of 
"Shake, Rattle and Roll," a long- 
term chart rider. 

Atlantic Score 
Domino, too, was voted the 

favorite male r. &b. artist, while 
Atlantic's Ruth Brown repeated 
as fern 'face. Atlantic, in fact, 
placed six artists among the first 
10 favorites. The first vocal 
group in the listings, despite 
what seemed like an overwhelm- 
ing predominance of group disk - 
ings, is Atlantic's Drifters, who 
still, in the minds of most spin- 
ners, are identified with their 
former lead, Clyde McPhatter, 
who now is Waxing as a single. 

Among the instrumental groups 
and bands, Mercury's Red Pry- 

PR1('D('K RECORDS, Inc. 
7809 Erasrus Sr. Housloñ 26, Texas 

SECOND CONSECUTIVE NATIONAL HIT 

INITIAL ORDERS 

MEMPHIS - HOUSTON 

1000 -78's 4600 -78's 

400 -45's 2100-45's 

FERST wEER 

BREAKING BIG 

ATLANTA -LOS ANGELES 

NEW ORLEANS - CLEVELAND 

DALLAS -BALTIMORE 

DUKE RECORDS 
2609 Era.stus st. Houston 26, Texas 

sock leaped in from nowhere to 
push last year's winner, Earl 
Bostic, into the No. 2 spot. Pry- 
sock's "Handc'lappin " did the 
trick. 

For " \lost Promishtg Newer 
Artist," it was Chuck Berry with 
a runaway vote. His "Maybel 
lene" teas another all- market 
fate, and as an artist, he now 
appears to be firmly established 
in the upper echelons. 

Reviews of New 
R & B Records 

GEORGE 0410. BLUES) JACKSON 
Hold Ste 71 

RPM 461 -I he singer scores big in a 
rousing "Down South" rendition. 
Lots of shouting and excitement that 
could generate plays. coloden, NMI) 

Heaven on Fonb....74 
1.1r. Blues throws a lot of spirit and 
Brise into this blues ballad and the 
result iS otth some spin action. 
( Modern, BMU 

THE BELVEDERES 
We Two 

BATON 217 -Two members Of the 
crone (Jimmy Morris nod Mario 
Hayed engage in romanU0 dialog 
with the others blending tastefully in 
a pretty harmonic backing. A grand 
performance that ought to H5 wets. 
[Dore, B4111 

Pepper -Hot Baby. -76 
'the group races breathlessly Ihm this 
pop material, building and building 
to a sock climax. A well -clown song 
to contrast with the flip. (Sbeldoo, 
NMI, 

77 

ZII.I.A MAPS 
Ricos Now 77 

t; neto', E 127 -The thrush hands this 
shout her best effort to date. It's a 
potent. spicy plea for some instant 
:wirers and figures to perk up ears. 
'Flip A Skip, BMU 

Conte Back to .te....74 
Allho 
lit 

This 
r 

mov ing 
y 

bth 
hm, 

wotluld 
moe 

h0";:r d 
sh 
a 

815) 

l'HF. JACKS 
My 

K PCM 

o ,oaa - dA e 
we llproduced aide. The" 

Jacks do a relaxed vocal that carries 
a persuasive beat. (Roosevelt, BM» 

nt. Ewan?' Heert..75 
i his lisle is a slow ballad, done with 
mdlsiduality and fine found, (Mod- 
em, Mt) 

NEW NASHBORO BLUES 

'That's What They Want' 

"COURTIN' IN A CADILLAC" 
By Jerry McCain 

Excella c206ß 

'Driftwood Blues' 

"I'M GONNA DO RIGHT" 
Roy Crown Prints Waterford 

Exceolo x2065 

'It Won't Be This Way 

Always' 
By Larry Birdsong 

Excella x2064 

NASHBORO RECORD (O., INC. 
:,. Ave. Nashville, Tenn. 

Phone 42 -2215 

WANTED 
Country - Musk Disc Jockey. 
Great opportunity in Metro- 
politan Station. Salary plus 
commercial participation, 

BOX D -160 
c/o The Billboard, Cincinnati 22, Ohio 

RELIABILITY - QUALITY 

RECORD PRESSING 
Originators of the 

NON -SLIP F-I.EN 

Research Craft Co. 
1017 N. SYCAMORE ST. 
LOS ANGELES 26. CALIF. 

LL & SELL wtth 

oRCHE51Rf 
TRAVELING SHOWS. 
ITrEATtIti- ALS 

`S 

835 CHERRY ST. -PHI[ A.7, PA. 
LOMBARD 3-2000 

24 HOURS SERVICE ON REQUEST 
Unsurpassed in Duality of Any Price 

S tdteI''It1- Glossy Photos w 
51/2 0 In 5,000 lots 

races 6, in 1,000 tots 
57.99 per 100 

Postcards $23 per 1,000 
(spy Negntire 1 "110 ", 51.15- Potkx4. 15' 
Hatred Enlargements (10"140") 00.15 

FULL COLOR POSTCARDS, 3M S99.58 

A Diriri . of JAWS/. KRIFLSMAAW 
eEe,e ).0]as 

t00e0p 

.R' lof 
IMF'O.. 

WE DELIVER WHAT WE ADVERTISE 

MINSTREL 

COSTUMES 
AND 

ACCESSORIES 

Circulars 
Free 

DANCE G CLOWN 
COSTUMES 

for all other occasions 

Gal in touch with 
TICE COSTUMER 

118 State St. Schenectady. N. Y. 

PHOTOS 
for PUBLICITY 
QUALITY PHOTOS IN QUANTITY 

1 Ut10....S 6.50 
1,000 Postcards. 19.00 '- 

BLOWUPS 11'00 
All others rite Tor 
FREE s+mple'awlift aB. 

JSO W. SO St., Hew York Ie, 
aNal Mail Orden Coaff te Ce 3inee leaf. 

44 LAME LOggv 
owoTOS ne ALL saiál 
POSTCAADg BLOw-VH 
KA. ANO w,OY. Ow 
04AV,IV MAINIET{ 
COLOM IM OSA PA.. 
LIST ANO COAAAAA 
401111 OVV,Ne AA, 
WrNMMOt OUALnY 
ANO Wl COLMYedA 
NaVKB PM. 10.0 

SEND 
SOR NI, 

PRICE LISA 

FREE 
AMPLES 
TODAY) 

MULSON STUDIO 
P. 0 0s, 1941 BRIDGEPORT. CONIJ 

SAVOY SAVOY 
HITS A POPPIN' 

"I'D LOVE TO LOVE YOU" 
"ANNA MAE" 

BROWNIE McCHEE Savoy 1177 

"DOODLE, I LOVE YOU" 
"SITTIN' IN THE DARK" 

NAPPY BROWN Sayer 1176 

"IMAGINATION' 
"OPEN YOUR HEART" 

JIMMY SCOTT Savoy 1174 

Breaking gig in 
Baltimore, N. C. end L. A. 

Only JAB has 2 Hits on I Record 

"MY PRAYER" 
"CUBAN BLUES" 

Dv 

ELSIE WHEAT 
JAB ¡101 

JAB RECORDS 
ant S. olive St., Loa An." M. 1.-4674 
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WHEN YOU WANT TOP 

MUSIC PROGRAMMING AROUND THE CLOCK 

COAST TO COAST 

CHESS CHECKER RECORDS 
SHOULD BE YOUR CHOICE BY POPULAR DEMAND 

CHUCK BERRY 

Chess #1604 

"MAYBELLENE" 
b/w 

"WEE WEE HOURS" 

ANOTHER BIG ONE BUSTIN' OUT ALL OVER THE CHARTS 

:.7:7.0.,..M:ZUMS,M2M.V.KISWEMEMItatnNataM 

1. CHUCK BERRY 

441' 

Chess #1610 

TY DAYS" 
BE SURE TO WATCH THIS NEW ONE WILLIE MABON 

Chess #1608 

"7th- SON" 

AND THE BIG ONES ON CHECKER ARE THESE . . . 

(Sonny Boy) WILLIAMSON 
Checker #824 

"DONT START ME TALKIN". 

LITTLE WALTER 
Checker #82.5 

"TOO LATE" 

SORE OF 
OUR MORE 

RELEASES 

Bring It To Jerome 

Preite Ming 
OK-1127 

Later Alligator 
b/o. 

011 tended Knot 
1609 

CHESS-CHECKER RECORDS 
47$0-52 Cottage Grove Av.... Chicago, Illinois 

Copyrighted mate, 
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The Billboard Music Popularity Charts 
RHYTHM & BLUES RECORDS 

This Week's Best Buys 
SMOKEY JOE'S CAFE (Quintet, BMII) -The Robins - 

Atoo 6059 
The new label is off to a flying start with this disk 
to pace the line. Almost every major territory from Los 
Angeles to New York is finding this a hot seller, and 
before long it figures to show in the top 15. Flip 
is "Just Like a Fool" (Quintet, BM»). 

LOVE HAS JOINED US TOGETHER (klaggie, EMI) 

I GOTTA HAVE YOU (Bellemeade, BNII) -Ruth Brown Et 
Clyde McPhatter- Atlantic 1077 

Strong sales reports from Durham, Charlotte, Atlanta, 
St. Louis, Detroit, Nashville, Richmond, Baltimore, Pitts- 
burgh and Cleveland indicate that titis record is now 
threatening to jump into national listings if it gets a 
little more push. Territories stiffer as to top side, but 
"Love" is preferred by a majority. A previous Billboard 
"Spotlight" pick. 

I'M LOST WITHOUT YOU TONIGHT (Adnsont, ASCAP)- 
Dinah Washington -Mercury 70728 

One of the fastest movers among, the recent releases. 
In its first 10 days it thrust itself forward with impres- 
sive speed in Los Angeles, St. Louis, Durham, Nash- 
ville, Chicago, Pittsburgh, Philadelphia and Baltimore. 
Rekular pop customers are also taking more than casual 
interest in the disk, according to reports from key mar- 
kets. Flip is "You Might Have Told \Ie" (Westbury, 
BMI). A previous Billboard "Spotlight" pick. 

Review Spotlight on .. . 

RECORDS 

WILLIE MABON 

The Seventh Son (Arc, BMI)-Chess 1608 
Mabon belts across a shosvmanly reading of a jauntily 
paced song with clever lyrics. His sock warbling style 
always pulls 'plenty of jockey and joke pliiy, and this 
disk should grab off more than Mabon s usual share 
of spins. Flip is "Luéindai" (Arc, BMI). 

OSCAR MCLOLLIE 

Convicted (Rene, ASCAP)-Modern 970 
McLollie contributes a sincere, moving interpretation 
of an exciting ballad with effective lyrics and a fine beat. 
The warbler registers with maxinnun emotional impact. 
Flip is "Roll, lIot Rod, Roll" (Roosevelt, BMI). 

JIMMY WITHERSPOON 
It Ain't No Secret (Arc, BMI) 
Why Do I Love You Like I Do? (Arc, BDMI)- Checker 826 
"Lt's Ain't No Secret" spotlights a zestful vocal treatment 
of an exuberant rhythm tune with a bouncy tenipo, 
while the flip is an attractive blues -weeper, sung by 
Witherspoon with warmth, intensity and a solitI, steady 
beat. 

TALENT 
ANITA TUCKER 

Let's Make Love (Brown, B\I1)- Capitisl 3277 
Slow, Smooth and Easy (Marlyn, ItMI) 

Two excellent sides mark the canary'S debut on the 
Capitol label. "Let's Make Love" is a gospel -styled 
pleader, tho the thrush's lusty invite hats a distinctly 
non- gospel message. The flip is a rocker, with Miss 
Tucker selling the amusing lyric with sock sales savvy 
and a pounding beat. The gal is a strong talent and 
should go far in the field. 

Yll4a 
HAS 4 GREAT HITS! 

YOU SAID 

You LOVED ME 
b/w 

I CAN'T REFUSE 

The Orchids 

Parrot =819 

HE DON'T 

LOVE YOU 
b/w 

YES, SHE'S GONE 

Dusty Brown 

Parrot .820 

FINE GIRLS 
b/w 

I LOST MY BABY 
J. B. Lenore 

Parrot :821 

MNNV \1N4KNKK 
WHEN IN BOSTON 

It's the 

HOTEL AVERY 
The Home of Show Folk 

Avery A Washington Sts. 
Radio in Every Room 

Nt ONAriV NN11N11N1t,KO4 

Thanks, feulas, 
for making... 

SHIRLEY AND LEE'S 

FEEL SO GOOD 
AL 3269 

a SMASH! 

... and now you're on their 
new one . 

LEE'S DREAM 
and 

I'LL DO IT 
AL 3302 

... and for Gene and Eunice 

I GOTTA GO HOME 
HAVE YOU (HANGED YOUR MIND 

AL 3305 

Selling Everywhere 

POP & R &B 

'HOW COME 

. MY DOG 

DON'T BARK' 
PRINCE PATRIDGE 

Crest 1006 

National Distributors 

HOLLYWOOD RECORD SALES CO. 

1248 So. Berersdo 

Los Angeles, California 
Don P. Pierce 

DOOTONE HAS 5 
BIG ONES! 

"DON'T TAKE 

YOUR LOVE" 
The Calvanes '371 

2 "EDNA" 
The Medallions =364 

3 
"THIS MUST BE 

PARADISE" 

4 
"ALL I ASK IS 

LOVE" 

5 "YOU'RE HEAVENLY" 
The Saigons =375 

DOOTONE RECORDS 

Albert Pick- Hotels 
IN 20 MAJOR CITIES 

Mo crate Este, 

Convenient Parking 

Downtown locations 
Ddiciaus Food 

Air (oaditioaed Rooms 

Rodio and Television 
No Charge tar Children 

Beautiful Guest Rooms 

Free Teletype Reservations 

PARROT RECORD CO., INC. 
4858 :olio. Grove Avenue 

C"71; 15. Illinois 
Morve: OAkllnd 45851 

Coarser your neorest Pick Hotel for 
immediate teletype reservotàns of soy 
other hotel 5, the Pick group. 

IN NEW YORK call 
WAtkins 9 -9048 

IN CHICAGO call 
HArrieon 7 -1732 

Pick Hotels Corporation 
10 H WACO . aiw CwCAGO 

SAVE MORE MONEY 
MAKE MORE MONEY 

Welk M Re Mtiwd RUC 

..1111 

If!1 IMP 11111!IIIIIII!I!!!L :?; I 

saes sw4 ra....or.« ....... ]m tW.a,Q /arrMi.., ].30 

G, tae 14.r, 5A0 r..sw.,,o. 1.4.4.4 4. 

.Copyrì_: 
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FOLK TALENT AND TUNES 
Continued from Page 121 

Brothers stop off Thursday 
(10) at McKenzie, Tenn., and 
hop to Robinson Memorial Au- 
ditorium, Little Rock, Ark., for 
Friday night (11). The Black- 
wood lads play Will Rogers 
Auditorium, Fort Worth, Sat- 
urday (12), and follow with 
Fair Park Auditorium, Abi- 
lene, Tex., November 14; Mu- 
sic hall, Houston, 15; City 
Auditorium, Macon, Ga., 18; 
Auditorium, Atlanta, 19; 
Memphis, 25; Auditorium, 
Birmingham, 26; Malden, 
Mo., 29, and Robinson, Ill., 
30, 

Texas Bill Strength will guestar 
with "I lometoss,i Jamboree," Hous- 
ton, Saturday and Sunday, Novem- 
ber 29- 30.... Johnny Bozeman, 

of Mobile, Ala., recently cut a pair 
for Fine Records, "Whatta Ya Con - 
na Be Doing ?" and "My Bayou 
Babe," which are reported garner- 
ing considerable attention in the 
Alabama, Mississippi and Florida 
sector.... J. W. Thompson, who 
hails from Port Arthur, Tex., has 
just had his first release on the 
Fine label, "Your Heart of Stone," 
b.w. "Too Young to Know'." Red 
River Trio backs Itim up on both 
ditties. 

Red Foley, Porter Wagoner, 
Grady Martin, Wanda Jack- 
son, tile Foggy River Boys and 
Bobby Lord will he furred to 
forego the Disk Jockey Fes- 
tival in Nashville this week- 
end, due to a 10 -day, sis -State 
"Ozark Jubilee" tour, part of 

HOCUS-POCUS 
By BILL SACHS 

THE DUVALS, Ade and True, 
have moved from New York 

M 1020 West Third Street, Por- 
tales V \M , where Ade is mend- 
ing from a palsy condition which 
hit him recently, and True is con- 
valescing from a recent operation. 
They'd welcome letters from 
friends.. . Jay Marshall's New 
Phoenix, which leaves the presses 
spasmodically, altho it's meant to 
be a monthly, went out in the mails 
last week. Magic enthusiasts; and 
even the pro, will still find it one 
of best 25-cent magic values on 
the market.... William B. Stone, 
well known in West Coast magic 
circles, is on the sick list at his 
house. 1716 South Cenessee Ave- 
nue, Los Angeles.... Trixster Bob 
Lynn, of Bloomfield, N. J., is set 
for an indefinite stand at Joe Rus- 
so's idle Your Inn, Lincoln Park, 
N. J.... "We will know that magic 
is progressing." writes magical 
emsec Jack Herbert, "when some- 
one saves a woman in half length - 
wise!" .. Andy Youngman is on 
his 1 l th week on television via 
WDBO, Channel 6, Orlando, Fla. 
Between TV appearances, Young- 
man has been keeping busy on 
niters., school and private club 
dates thru the Central and Eastern 
sections of the State. . Del 
Breese, whom we inquired about 

here last week, is located in Miami, 
where he's president of the Magic 
City Ring, International Brother- 
hood of Magicians, which next 
June plays host to the IBM Inter- 
national. Del has been keeping 
busy on shows in the Miami area. 

. Whispering Smith, former 
president of the Chicago Ring of 
the IBM, is now located in 
St. Cloud, Fla \lagicker Harry 
Wise is a newcomer to Sanford, 
Fla.... Burling (Volta) (full con - 
tinues to greet n osocrons magic 
friends at his magic shop in De 
Land, Fla.... The Lestas are now 
making.their horse in Miami, where 
they are active on the private -club 
circuit. . . . William (Popeye) 
Thomas, comedy magician, has 
been set for the winter on Cap- 
tain Al's Jungle Queen, plying out 
of Fort Lauderdale, Fla. Season 
gets under way December 17... . 

Robert A. Nelson, of Nelson Enter- 
prises, Columbus, O., is again do- 
ing a series of midnight shows in 
the Midwestern area with his 
spooker billed as Bob Nelson and 
His Ghost Friends. Nelson's new 
book, titled "TV 'Mentalism," has 
(usi hit the market. The 44 -page 
book details the vast new field 
opened to mentalists by television 
and details the proper steps to take 
to conquer the new medium and 
make it pay off. 

BURLESQUE BITS 
By UNO 

Yield Welles, who is negotiating 
for a burly theater of lie: osen in 
Paterson, N. J., is nursing a broken 
little finger on her right hand as 
the result of a fall on a freshly 
waxed floor in her home in Fair- 
lawn, N. J. . . Frank Podmore 
has linked- himself to a new team - 
mate, Rose Marie Remerse, re- 
coals. from Cermany and with 
whom he is readying a new instru- 
mented and vocal act for TV, niter - 
ies arid s ailde.... Lynn O'Neill, 
the Original Carter Girl, who was 
forced to cancel a trip to Korea 
for a C.I. show because of a leg 
injury, has recovered and will soon 
be back for a return date in one 
of Manhattan's niteries.... Lillian 
Vcdder, 84, sister of the late Fanny 
Vedcler, died October 21 in Boston. 
Her hdxly was brought to New 
York by tier husband, Jack Goldie, 
singer and whistler, for burial thru 
the Actors Fund. Both of the 
Vcdder sisters, singly and as a 
team, were ace performers in the 
burlesque of long ago, also it melo- 
dralna.... Rusty Marsh is in her 
18th consecutive week at the 
Jockey Club in Atlantic City where 
business continues to improve due 
to her featured engagement 
Van Harris, nitcry comic who re- 
cently completed a long summer 

Be a Rooster for 
MILTON SCHUSTER 
Now bull 

pbc- urmr.l., 
Eseng,,mrters -Night ci 

lout t0004ds IN GLUM tin DDT. 1b K Durban, sr. Chicago 8, M. 

engagement on the Borsht Belt, is 
set for return dates at the Elegante 
in Brooklyn and the Golden Slip- 
per in Glen Core, N. Y.... At the 
Moulin Rouge in Chicago booker 
Bob Goodman has Ninon, a recent 
Parisian importation, and Crystal 
Wade, height 6 feet, 4 inches. 
Also, for the burly circuits, De- 
s rea Cyn, from the \Vest Coast. 

Bob hart, one of the best 
singers in the burly night club 
field is now chirping at the Cliez 
Paree in Denver. 

Sandra, with her magic and 
dancing act, opened November 2 
for two weeks at the C:hez Ansi, 
Buffalo, thru Bert Jonas.... Rita 
Ravell moved from the Carman, 
Philadelphia, to the Shn -Bar in 
Baltimore. , Max Paekmnn, 
theater concessionaire and outdoor 
game operator, and his '.wife. Irene, 
played generous host and hostess 
on October 30 at their Gooey Is- 
land, N. Y., home over the birth 
on September 30 of Allen Ansel. 
The evening was to commemorate 
a religious event called Piclenabe,,, 
an orthodox term meaning a cele- 
bration in 30 days of the arrival 
of a first male child in a Jewish 
family, Among those taking part 
in the festivities were Max M. 
Paclanan, an uncle, tread of the 
Ashland Coal Company, with his 
wife; Stanley Cersh, Morris Gell- 
man; A. Rybak, taxi fleet owner 
and wife; E. Zirulnik snit family, 
Mr. and Mrs. L. Ssvaybill, Mr. 
and Mrs. M. Lehrer, Jeanette Mul. 
len, Beverly (Grape Fruit) Tucker, 
Mr. and Mts. M. Fares, and Mrs.. 
Wise and daughter, Brenda. 

`.`1529- - 

which was set before the 
change in dates for the dee- 
jay convention. Tour begins at 
St. Louis November 6, and 
follows with Danville, Ill., 7; 
Fort Wayne, Ind,, 8; Saginaw, 
Mich., 9; Kalamazoo, Mich., 
10; Lansing, Mich., 11; Grand 
Rapids, Mich., 12; Akron, 13; 
Springfield, O., 14; Toledo, 
15, and Louisville, 16. 

Sonny James continues his com- 
muting bctewen "Big D Jamboree," 
Dallas, a n d "Ozark Jubilee," 
Springfield, ito., while Jim Ed- 
ward and Maxine Brown are dou- 
bling between "Louisiana Hayride," 
Shreveport, and "Ozark Jubilee." 

. Jim Reeves, who recently shift- 
ed from "Louisiana Hayride" to 
"Grand Ole Opry," is featuring a 
new RCA Victor release in "Jimbo 
Jenkins" b.w. "I've Lived a Lot in 
My Time." . . , Pee Wee King's 
mother, who resides in Abrams, 
Wis., was in Louisville the last two 
weeks visiting with Pee Wee and 
brother Gene. 

Mae B. Axton, who until 
recently worked on publicity 
and promotion for Hank Snow, 
is now handling public rela- 
tions for Seither Associates, 
advertising agency in her 
hometown of Jacksonville, Fla. 
To keep her hand in the 
country music business, Miss 
Axton is producing a weekly, 
15 - minute taped program 
titled "Country Music Mus- 
ings," heard over WFBF, 
Fernandina Beach, Fla., and 
WOBS, Jacksonville. She has 
just signed a long -term pact 
with Minlivite, vitamin prod- 
uct, to sponsor the taped 
sag, which is being offered 
to other stations in the 
territory. Mae is bringing 
Jimmy Newman to Jackson- 
ville Tuesday (8) to guestar 
on a U. S. Navy variety show 
which she is presenting at the 
Naval Air Station there. Miss 
Axton produces four such 
shows each year. She is also 
continuing her songwriting. 
She wrote the words to Terry 
Fell's latest on RCA Victor 
titled 'That's What I Like." 

Kenny Roberts, still seen and 
heard five days a week at 6 p.m. 
over WHIO -TV, Dayton, O., is 
driving to Vermont November 11 
for two weeks of deer hunting and 
visiting the home folks. He will 
be accompanied by his wife and 
sorts. Kenny played to 1,200 paid 
admissions at Lima, O., October 
30, aided by his entire TV cast of 
Windy Dan, Uncle One, Nosey 
the Clown, and Larry Smith's 
Puppets. Roberts has started using 
the "Little Rascal" films in his 
TV shave and reports that his 
program is completely filled, with 
national and local sponsors. 

Joe Taylor and His Indiana 
Red Birds, features on Station 
WGL, Fort Wayne, Ind., have 
twonew releases on the Red 
Bird labels "Cowboy Auction- 
eer" (new version) b.w. "Gon- 
na Trade in My Saddle," and 
a children's Christmas record, 
"A Gingham Dog and a Calico 
Cat" b.w. "The Crick- Hopper 
Song." Deejay samples may be 
obtained by writing Taylor in 
care of the above station. , . . 

Just returned from New York, 
where he huddled with RCA 
Victor's Steve Sholes and 
Chick Crumpacker, Si Simon, 
of RadiOzark Enterprises, 
Springfield, Mo,, reports that 
Porter Wagoner's newest, 
"Eat, Drink and BL Merry," 
is off to a flying start in its 
first three weeks on the record 
counters, 

Eddie Potts and Ilis Blue Sky 
Playboys, who formerly headquar- 
tered at Silver City, N. M., have 
just begun their fourth month at 
it, King of Clubs in Denver, with 
the run likely to extend thru the 
winter. Eddie and the boys en- 
joyed a powwow recently iwt11 
Sherman (Sugarfoot) Collins, Au- 
try Inman, Slim Whitman, hank 
Locklin, Porter Wagoner and 
Mitchell Torak when the latter 
group played Denver recently. , . . 
Mel Foree and Joe, Lucas, of 
Acuff -Rose, Nashville, were visi- 
tors at "Louisiana Hayride," 
Shreveport, October 29, when 
George Jones was on as guestar. 

(Continued on page 135) 

THE FINAL CURTAIN 
RARDS L- -Fada, 

widely known dancer and juggler and 
wife of Harry Barden, lug ter, October. 

In Warne kview' Detroit. 
Burlai In Parkvl0w Cemetery, Detroit. 

B OGUSKI- Crime, 
79, trombonist for years until his re- 
tirement 1n 1948, October 29 at his home 
In Phlladelphla. He played with the John 
PhlI1D Sousa and Hummel bands and 
st Casino Theater, Two 
Nona and two daughters 

Philadelphia. 
'e. 

November 3 In 
Redeemer Cemetery 

with burrs: 
in Most Holy Redeemer Cemetery there. 

B OSWELL -E. D., 
68, veteran of more than 40 years as a 
show owner and concessionaire, October 
IS in Portsmouth. Va., of a heart attack. 
Pot the past seven years he was In the 
awning and tent business In Portsmouth. 
Survived by his widow, Lola, Portsmouth; 

brother, Bennie, and a sister, Mrs. 
Viola B. Norris, both of Mlaml. 

CEPLAE- Herman, 
51, high -wire performer, who came to 
this country at the age of 16, at his 

Antonio San 
bulletwound. Sury 

October 
ived byhis widow, a 

Non and a daughter. 

FINCH -Dick, 
57, widely known composer 

s 
nd author. 

recently in Hudson, N. Y. Among his 
songs were "Rocky Road to Dublin;' 
"Jealous:' "Lonely Me" and "Beautiful 
Girl!' He was a veteran member of the 
American Society of Composers. Authors 
and Publishers. 

GAUTIER- Leonard. 
90, veteran showman. October 26 in 
Stockholm, Sweden. He was widely known 
in the United States as the originator 
of many successful anneal cols, among 
them the Animated Toy 9hes and the 
Bricklayers. He performed these acts for 
many years 

during 
the Ehey and vaude- 

vile. during the heyday of vaude- 
ville. He retired from show business 29 

yeas ago and left the acts in the hands 
of his sons. 

GILES -Mrs. Julia Robbins, 
N, socially prominent former Broadway 
and Hollywood actress known profession- 
ally as Julia Hoyt, October 3l in New 

York. A great beauty, she was painted 
by John Singer Sergeant and a number 
of other artists. She first began to act 
with several Junior League 

tsh 
ows. 

Lhdt ig 
tmoyt. 

bler:1921nTi'ellay:d 
lI 

hae 

attest tile, "The Wonderful Thi ng" 

[ 

and 
then apMlared on lh! Stage in "The 
Squaw 
118 d 

Divorced 
24, she went too Indianapolis to appear 

with the Stewart Walker stock compan, 
later transferring to his Baltimore repre- 
tory group. In 1927 Mrs. O11es married 
actor Louis Calhern and appeared with 
him on Broadway in "The Dark" and 
'7he Rhapsody." Tra's"d from Calhern 
in l932, Mrs. Giles wan married to mo- 
tton picture executlrc Aquila C. Gllea In 
1935. Other Broadway shows which 
she appeared were -The of 

1.k Holmes.- 
-An the Law:' "Blind 

lack H everx." "Anatomy of Lore" and 
"Hay Parer." 

DROPPER- Milton R.. 
58, veteran 
novelist, 

Broadway 
October 28 

playwright 
rY a York. He 

sold hfa first one -act play In 1919.. His 
best known play. "Ladies of the Eve- 
ning;' was produced in 1925 by David 
Masco. His other playa Included "Every 
Minute Counts," "Gypsy Jim.. "Mirrors." 
'Hidden Assets;' "Sing and Whistle" and 
"Bulls, Bears and Asses:' the tut named 
being a commentary on the stock market 
In 1932. He waa stun co- author of such 
plays as "Good Morning, Corpora)"; 
"Inspector Kennedy" "We Americans;' 
"The Wolf at the Door" and 'The Big 
Fight.- which starred Jack Dempsey iu 
1928. In addition to writing several Holly- 
wood movie scripts. Dropper also wrote 
"Ladies of the Erening" as a novel and 
ass to- author Of "Is No One Innocent ?, 

mystery work. 

HEDLEY -Jack, 
veteran vaudeville performer, recently In 
New Brunswick, N. J., of a heart attack. 
Asa member of the Hadley Trio. head - 
balancing act, he played the Kelth- 
Orpheum and Pontages circuits many 
years. Survived by his widow. Ern, and 
a son, Eddie. 

BLINti -- Charme, 
65, veteran circus clown, at a Houston 
hospital November 1 of stroke. He was 
to have appeared with the Andrews 
Shrine Circus there.' Kline started In 

circus business 40 years ago with Yankee 
Robinson Circus and appeared with 
many shows thereafter. He worked part 
of the time as a clown cop and also 
in partnership with his wife. Peggy. in 

rube duo. They played fairs and other 
N 'É dates In recent tunes. A native 

etTex. O.. 
his 

resided t Ter- 
tell, Tex. Sunive by his widow. 

McBAN -Andy tVlllm), 
87. one-time vaudeville performer, re- 
cently In Daly City. Calif. He was one 
of the Juggling Normans. playing vautlh- 

turbos 

In the United States and Europe 
the early I9was. He also worked 

ith Joe Cook and was a member of the 
troupe, the Juggling MoBana. Far 17 

Years until retirement three years 
ago he s motion picture operator at 
th! Washlpglon Theater- Oheam[, Pa. 
Bgrlal In Golden Gate National Ceme- 
tery, Burno, Calil. 

b1eCALL- Albert E.. 
concessionaire, who with his wife. Har- 
riet, toured the A Circuit of fairs each 
year !n Canada, June 30 at Brandon, 
Man. Besides his widow, he Is survived 
b 

., 

ta iMe:, Ms 
Hh 

L Cavrlme. 

Ind. Inlcrmenl in Brandon. 
McVARTHY- William, 

s1, manager of thh B. P. Keith Theaters, 
Inc., October 17 In Leonard Morse 
pital. Mare. -Beep to Glasgow, 
Scotland, he had melded In Boston Dc- 
fore vina to "Orrri 40 rears sec. 
Survived by his aldow and oven 
daughters. 

PALSY -Radian, 
76, who wrote some 1,000 songs lnbluding 
'Reap on Smiling; . November 4 In 
Rollywood. He was accompanist for a 

number of vats. performers during the 
.20's nd 10% and was test 
director for Pox Studios and entertain- 
ment director for Station WOR, New 
York. A charter member of ASCAP. he 
had studied piano under Edward Mc- 
DOweB and plugged songs with Jimmy 
Durant° at Coney Island, where he also 
worked with Eddie Cantor and the late 
AI Jolson. Surviving are his widow. 
Frieda; a son, John, of Los Angeles, and 

daughter, Mrs. Robert Coleman, of New 
York. 

TWARDIEK- Rlchud, 
24, American pia. , in Paris, Prance, 
October 21. Wass member of the Chet 
Baker jags quartet, which has been tour- 
ing Europe. 

WHEELER -Bert, 
65. retired vaudeville performer. October 
31 In New York. Bon Albert Stith Moor- 
man, he took the ame of Bert Wheeler, 
later the name of stage and screen 
star. Wheeler appeared In an let called 
Bert and Mac Wheeler In the early 1900, 
Later he toured the D. S. and Europe In 
-Pun on the Boulevard" with his second 
wife, Nellie Wheeler. He retired In 1923. 
His third woe, SOU and a daughter 
survive. 

58, former publicity elrector for 
mount Pictures, October ?e In Miami. l. He 
retired m 1947 otter years with the 
company. both In New York and in Holly- 
wood. wood. He conducted campaigns w for many 
silent screen swan well u current 
blather. widow. Evelyn, and 
brother, Charles, Los Angeles, Nrrlre. 

WOL COTT -Mr shEherlse, 
sband, Pied S. Wol- 

cotwowdwdh and °pent. the Rabbit POOL 
Minstrels for the put 35 TeuA October 
29 In Port Gibson. NUN. In addition to 
her husband, she Is survived by bar 
daughter, Mrs, R. L. Hutchins, Dela- 
ware. O. 

In Memory 
OJ our beloved 

DALE BARRON 
Died Sept. 3, I954 

The Barron Family 
My precious Daddy 

la from a gone; 
A olee I loved la stilled. 

A place 4 vacant ht our home 
Which paver tan b tilled. 

So o may you are forgotten 
Though on earth you are nore. 

:1111 in memory YOU ore with me 
Aa Uway Oefore. 

Joyce Linda B 

IN MEMORY OF 

CLINT 
BARNES 

Who left us November 
10, 1954, to play the big 
time. 

HAROLD & IRENE 

LLOYD Ra PRIDDY 

passed away 

November 8, 1950 
We love you and we 
nias you, darling. 

MR. d MRS. LLOYD L, PRIDDY SR, 

CLAIRE PRIDDY -ROSE WESTLAIE 

I Wish to Express My 
Gratitude and 

Thanks 
for the numerous wires and expres- 
sions of sympathy front ter YarlOUt 
snows and friends wt. to me dwnry 
O IalaáemY Gignä nuWartd 

MM 

Ea PETE BURKHARDT 
Cno 

pass away Oct. 22, 1955, art l O 
ed 

mble, s. e., and was buried m" 
Snowmen, R., Tampa, fia. 

Kittie Burkhardt 

In Loving Memory 
04 my dear husband, 

Frank B. Jones 
who passed away November 10, 1954. 
I aren sH and chink n.1 rw 7 /ha,t 

new Yw Te think rw cold 
hat say tleoebve .fons 

was 
rw latee 

your yst Tb blow miss. br'wl1e w inanes. 
Marion Jones 

i 
6ígmunò ikomñerg 

(November 9, 1951) 

HARRT D. NQUINNN 
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GAC -Hamid Outdoor Merger 
Poses Booking Scene Change 

Affiliation May Point to 
Dominant Nationwide Interest 

Continued from page 1 

Trenton (N. J.) State Far and the 
Greensboro N. C.) Fair. It also 
has extensive real estate, theater 
and radio holdings in Atlantic 
City. 

CAC's vast assets, available to 
the new firm but not included in 
the pact, range from control of 
many of the nation's top show 
business names, including Eddie 
Fisher, Perry Como and Patti 
Page, to television film. 

Big Fairs for GAC 
GAC is no stranger to fair busi- 

ness. This year it booked name 
talent into several fairs including, 
thru the Hamid organization, the 
Eastern States Exposition, Spring- 
field, Mass., and the New York 
State Fair, Syracuse. 

But CAC and other Coliaths in 
the talent field have never been 
able to break the hsld that a mere 

'handful of specializing booking 
firms hold on the fair talent mar- 
ket. 

Spokesmen noted that the new 
corporation will have at its dis- 
posal a pool of top talent never 
before readily accessible to out- 
door show business. The Hamid 
firm, like other outdoor bookers 
in the past, when queried on the 
possibility of obtaining names, had 
to, in turn, go to GAC, the Music 
Corporation of America or the 
Wiliam Morris Agency, the three 
biggies in the talent field, to de- 
termine availability and price. It 
was a "fishing" process Hamid Sr. 
said, which will now be replaced 
by a more elastic and more accu- 
rate approach in the top talent 
field. 

The affiliation comes at a time 
when many fairmen are concerned 
with declining grandstand reve- 
nues and outspokenly prone to 
we their investments in talent. 
Hamid, who pioneered in the field 
35 years ago and nurtured its 
growth, often to the extent that 
he wound up as a financial part- 
ner in the fairs' undertaking, has 
been an outspoken champion of 
the worth of the grandstand ex- 
travaganzas as a vital component 
of any successful agricultural fair. 

Television, whose growth has 
been blamed by many fairmen 
measuring a drop in interest in 
their grandstand productions, may 
be tapped for a reviving format 

Swenson Hits 

TV Screens 
CHICAGO, Nov. 5. -Aut Swen- 

son, veteran operator of thé auto 
thrill show bearing his name, be- 
lieves if you can't beat television, 
join it to some extent. 

During the past six months his 
Thrilkade has made a number of 
appearances on the media and 
more are in the making, Swenson 
said. 

Most recent appearance was 
Sunday (30) on Art Bakers "You 
Asked For It" program. One of the 
features of the show was the 
modern version of chariot races, 
one of the stunts performed by the 
Swenson troupe. This was the 
secoríd break of the year on the 
Baker segments. In July the thrill 
show's triple somersault of a small 
automobile was featured. 

During the show's California 
tour this summer, it was picked up 
live on Steve Allen's network show 
"Tonight." In addition, several 
versions of the Swenson show are 
being used by the Phillips Petro- 
leum Company, which sponsors 

Led 3 Lives, a film series that's 
currently apearing on 28 video 
stations thruogt the country. 

Swenson has been in Chicago 
for close to 10 days on business. 

-4111141-... 

tonic by the new group. Affilia- 
tion discussions involving several 
months and some 20 meetings also 
had to do with the possible crea- 
tion of new features that would 
give a shot in the arm to after- 
noon presentations as well as to 
night shows. With CAC's re- 
scurces and the Hamid experience, 
the new brain trust reasons it could 
possibly create special video kid- 
die offerings that could be trans- 
planted to fair grandstands as a 
matinee hypo. 

While there was no acknowl- 

edgment of any intent immediately 
to expand the territory usually en- 
compassed by the Hamid organiza- 
tion, GAC itself is national in 
scope, maintaining offices in many 
of the principal cities from coast 
to coast and its interest; in other 
show business fields are not con- 
fined by any borders. For the 
current booking season, however, 
the new GAC -Hamid organization 
will probably have to confine its 
major activity to the Eastern ter- 
ritory until new personnel is 

(Continued on page 139) 

Small- Change Rides 
To Mighty $$ Grow 

Grosses Outpace the Speed of Whirling 
Machines; Kiddielands Big New Factor 

Continued from page 1 

to fresh audiences which number 
as much or more than 100,000 in 
a single day. The bulk of the earn- 
ings come at fairs where literally 
dozens of the mechanical units will 
gobble up as much as $1,000 in a 
single operating day. Ticket prices 
seldom exceed 35 cents at fairs. 

Earn Cost in Season 
The kid units, which average 

out in cost at less than $3,000, can 
gross this sum at 10 -cent play in 
the course of a season. A number 
of these kid presentations located 
in thickly populated areas have 
greatly expanded their operating 
time by remaining open on week- 
ends during the milder months pm- 
ceding and following the regular 
season. 

Major units are mostly priced 
within the $10,000 to $20,000 
bracket. Their éaming potential is 
much greater, since they appeal to 
a wider age group, generally have 
a larger capacity and can exact 
two or three times as much for 
rides as the smaller units. 

Naturally, a combination of the 
big and little .rides such as are 
found in all major amusement 
parks and on all carnivals offers 
the best possibility of top earnings. 
Operators who began with strictly 
kid presentations soon realized 

this, and from their earnings 
bought one or more adult units to 
increase their potential audience 
range. 

New units that click get the 
cream for a year or two, and if 
their gross continues to approxi- 
mate those of the established units, 
they, .too, become standards after 
a while to join some 20 units that 
have won and maintained favor 
with the public thus the years. 

The rumbling, whirling rides 
have always made money and 
probably always will, nothwith- 

Hummitzsch Inks 
Johnny Rivers Show 

SHEBOYGAN, Wis., Nov. 5.- 
Mel Hummitzsch, head of the 
booking office bearing bis name, 
announced signing an exclusive 
contract for Midwest bookings 
with Johnny Rivers, producer of 
the Golden Palomino Western 
Show. In addition to Rivers' troupe 
of Palomino horses, he has a rodeo. 
Hurnmitzsch said he plans to make 
the Chicago meetings, plus State 
fair conventions in Illinois, Iowa, 
Wisconsin, Minnesota and' Michi- 
gan. 

John Ringlang North left the 
show in Louisiana and went to 
New York, with a stopover in 
Chicago.... Henry Ringlang North 
was taken to a hospital in Memphis. 

standing the encroachment of tele- 
vision on all other entertainment 
media. Even so, units are readily 
available, both new and used. 
Mere ownership is no assurance of 
rich earnings. While the rides 
themselves of ten attract the 
crowds, mostly the units have to 
be where the crowds will gather. 

6 WASHOUTS 
IN 15 YEARS 
OF RACING 

NEW YORK, Oct. 5. -Na- 
tional Speedways, auto race 
promoters, added to its en- 
viable weather record this 
year avisen it lost only two of 
its scheduled events to rain. 
These, according to President 
Al Sweeney, were only the 
fifth and sixth washouts re- 
corded in 15 years of outdoor 
activity. 

'STRINGENT' 

Jersey Elks 

Cut Bingo, 

Hit Rules 
UNION, N. J., 5. -New 

Jersey's stiff bingo legislation 
caused the local Eks to cancel 
their benefit bingo Thursday (3). 
The proceeds were to go for a 
crippled children's fund. 

Lee Shell, exalted ruler of the 
group, called the State rules "strin- 
gent and petty" and said the State 
Cames of Chance Commission ex- 
erted its influence in such a way 
as to make it almost impossible to 
operate under the law. 

He said State agents went as far 
as "advising us on how much to 
pay a janitor to clean up after the 
games, what each individual prize 
should be, and other small details." 

CREDIT BALLYHOO 

Season One of Best 
For Nat'l Speedways 

NEW YORK, Oct. 5.- Expanded 
promotion, coupled with excellent 
weather, helped build the just -con- 
eluded season into one of the best 
in the 15 -year span covered by 
National Speedways, auto race pro- 
motion endeavor. 

Al Sweeney, president, noted 
that gains were made even tho 
thisyear's route included five dates 
less than last year, when the stands 
totaled 60. Ten States were in- 
cluded in the route -Minnesota, 
Nebraska, Wisconsin, Iowa, Mis- 
souri, Kansas, Tennessee, Alabama, 
Louisiana and' Illinois. Six of the 
events were still dates. The remain- 
der were at fairs. The group op- 
erates under IMCA sanction. 

Sweeney said that he and his 
general manager, C. J. (Moke) 
Cosby, in planning the season, 
reasoned that success would hinge 
on promotional effort. Accordingly, 
he said, the selling effort of person- 
nel was expanded to provide for a 
full month campaign prior to the 
staging of each meet. 

TV Big Aid 
Press agents and two billing 

trucks posting a special new line of 
paper formed the nucleus of the 
ballyhoo effort. Principal selling 
medium, however, was television, a 

click promotional outlet available 
now in the drawing area of every 
event played. 

Sweeney said his firm has 

$3.000 invested in some 25 film 
racing subjects, ranging from 20 
seconds to 20 minutes in duration. 
Practically all stations accepted 
them for free showings in their 
news and sports presentations since 
they were regarded as both news- 
worthy and interesting. A few fairs 
bought video time to present the 
film clips as straight advertising. 

Sweeney envisions continued 
growth, rather than a decline in 
interest, in auto racing. He says 
more gains are in prospect for next 
season, which his organization will 
get underway at the Florida State 

l'air, Tampa, in February with four 
days of big car racing. 

National Speedways concluded 
its season with the staging of an 
annual banquet October 30 in the 
Captain Shreve Hotel, Shreveport, 
La. About 75 drivers, owners, of- 
ficials, newspaper and radio men 
attended. 

Sweeney and his wife, Bernice 
secretary of the organization, sailed 
yesterday on the S. S. Santa Rosa 
on a two-week South American 
cruise. 

Newberry Maps 

Longer Europe 

Jaunt in '56 
JACKSONVILLE, Fla., Nov. 5. 

-The Hollywood Motor Rodeo, 
which this year played 12 weeks 
in Europe, will definitely make 
another overseas jaunt next spring 
and will play a number of coun- 
tries missed in '55. Earl New- 
berry, who with Abe Saperstein 
are principals in the European 
Thrill Show invasion, announced 
the plans this week at his home 
here. 

More than half of the Continen- 
tal dates have already been set, 
Newberry disclosed, and all dates 
in England are already signed. A 
total of 57 shows were given in 
the 12 -week trek last year in Eng- 
land, France, Germany and Swit- 
zerland. This year the schedule will 
call for upward of 65 shows and 
some cities in Italy are to be 
added to the route. 

Personnel is scheduled to em- 
bark from New York April 1 with 
the first performance again. to be 
in Harringay Stadium in London, 
April 15. Personnel expected to 
agde make 

rtohse s, 
European 

na 
uC 

uc- k 
Beeler, Jim Williams, Jim Canton 
Jack Freiberg, Bumps Willert and 

red Fuerst in the driver and 
stuntmen department. 

Saperstein will be in Europe 
right after the first of the year 
and Newberry is scheduled to join 
him in February. 

Forsythe Designs 
Seats at 2 Arenas; 
Did Syracuse Work 

MANLIUS, N. Y., Nov. 5.-Ed. 
win C. Forsythe, designer of port- 
able seating installations, is mak- 
ing the installation at the new 
Community War Memorial Arena, 
Rochester, N. Y., and is completing 
delivery of new portable seating 
for the Convention Hall, Philadel- 
phia. 

Forsythe also handled the plan- 
ning and_development of portable 
seating installed at the War Me- 
morial Building, Syracuse. 

A statement in the October 1 
issue of The Billboard inadvertently 
omitted reference to Forsythe's part 
in the Syracuse project. 

Big U. S. Exhibitors 
Take Dominican Space 

NEW YORK, Nov. 5. An im- 
pressive list of American commer- 
cial exhibitors have taken pavilions 
or stands for displays at the 

Dominican International, Peace and 
Progress Fair, it is reported hem. 
Major countries with long listings 
of exhibits include Italy and Ger- 
many as well, 

All American automobile manu- 
facturers will have major displays, 
and the other firms also represent 
major manufacturers. Space is free, 
it is emphasized, altho the occu- 
pants have to bear costs of trans- 
portation, framing, erection and 
operation of the displays. 

Exhibitors Named 
American exhibitors include Nes- 

tle's Products (Export) Inc., Henry 
R. John and Son, agricultural ma- 
chinery; Steelmasters International, 
Ltd., and Art Metal Construction 
Company, office equipment; Cater- 
pillar Tractor Company, Monroe 
Calculating Machines, National 
Cash Register Co., Remington 
Rand, Dictaphone Corp., General 
Electric X -Rays Corp. 

Also, Kelvinator, General Elec- 
tric (Refrigerators), Allis -Chalmers, 
General Motora ( Frigidaire Divi- 

sion), Sinclair Oil Co., Texas Oil 
Co., Esso Standard Oil Co., Kohler 
Co., power plants; A. B. Dick Co., 
mimeographs; Addressogiaph-Mul- 
tigraph Co., Plibico Co., fireproof 
materials; John Deere Co., agricul- 
tural machinery; Bulldog Co., trac- 
tors; International Harvester. 

All buildings on the 125 -acre 
site at Ciudad Trujillo, fronting the 
Caribbean, are finished or near 
completion, and the 18,000 =seat 
stadium was unveiled recently with 
a baseball game between Latin 
all -star teams. 

Opening date of December 20 
is a firm one, it is reported, but 
the February 27 closing will prob- 
ably be held off, possibly into the 
springtime. Midway plans are 
rapidly taking shape under direc- 
tion of impresario George A. 
Hamid and Bernard (Bucky) Allen, 
with World of Mirth Shows rides 
to be shipped to the island republic 
from Savannah (Ca.) following 
close of the Coastal Empire Fair 
today. John McCormick, booking 
space for the fun zone operators, 
said this week that several deposits 
are in hand and prospects are for 
a big and varied midway. 

. ti-:._ :+s:'...t,lMr.r, .:alflc,r> , . 'sxItoer:+1111.,_an? 
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EVERY ONE A WINNER! 
Manley Concession Supplies and Equipment Tops them ALL 

You win every time when you choose Manley supplies and equip- 
ment for your concession. Every piece of Manley equipment, 
every item in the complete supply line, is made to win sales and 
profits for you! 

Serving the concession field for more than 25 years - Manley 
knows what it takes to make a winner! Choose wisely ... choose 
carefully ... choose Manley equipment and supplies. 

MANLEY 

MANLEY 
ICE -O -BAR 

Serves up to 1500 ice cold 
drinks as fast os two operators 

mn draw them. Ideal for 
serving shiny crowds F. 
Available in three models, 

including push. button model for 
exact proportioning. Simple 

tu install and operate. r 

VISTAPOP, 
Has three big features for 
more profits. Merchandising: 
Kettle has sae- through tea. 
ture; customers see corn 
popping. Controlled Vol - 
ume: No guesswork on 
proper heat for corn 
or kettle on opera- 
tor's part. Quality 
Control: New "hot 
air conditioned" 
warming pan 

11 
keeps corn fresh, 
hot, crisp. 

Only the Manley 
VistaPop kettle has the 
exclusive "see through" ... 
feature. Lets customer see 

the popcorn bunting into 
mouth watering goodness. 
Whal o merchandising 
aid! Customers look, 
see and buy! 

MANLEY SPINERAMA 
HOT DOG GRILL 

Another Manley first! The 
Spineramo hot dog grill 
grills hot dogs on a rotary 
grill. As the hot dogs 
slowly turn, they offer 
a taste tempting sight 
for customers pass- 
ing by. Grills up 
to 216 dogs an 
hour. 18 dogs 
every five 
minutes. 

Popcorn profits ore only 
as good as the corn you j IaL' 

P Popcorn can poChea 
Let 

p- 
be expensive. That's why1rj 

smart operators insist K. 

on Manley popcorn. 
You can't buy bane, 

quality corn. Be 
sure you're gelling 

maximum profits 
from your popcorn - 

buy Manley. 

Serves popcorn and cold 
drinks. Ouupie, only id súbxs T' 

sq. ft. Drink machine some iy 
as on ICEO -BAR 

Popcorn machine hor a 
Cascade kettle, an 

elevator warmer capable 't 
of handling 72, 1;4 ounce pop- -< 

corn corton,. It is available with r, dei 
either 12.ounce or 16 ounce kettle. e. 

PLUS A COMPLETE LINE OF 
SUPPLIES AND ACCESSORIES 
you can rely on Manley for ALL your concession sup- 
plies! One source of supply for all your needs. Our 
complete line in- - 

cludes bags, boxes, 
trays, all made to 
make service easier, 
better, more profit- 
able' 

1_. 
MANLEY, INC. Dept. se -1155, 1920 wyandotte St., Kansas City 8, Mo. 

EiPlease send me complets details on these items. 

Neese have o Manley. representative cas an tale. 

Name 

Address 

City Zona State 

Copyrighted _mate. 
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INVEST 

NOW- 

The 

Billboard_ 
Streets Ring Aydin rasun..," WI4 Good f 
At Circus Po > ". Get Together, C.- ._r .inthe 

OUTDOOR 

CONVENTION 

NUMBER 

. or.. 

4`- 

._ crti!YG..a.1.:a=JI¡: 

(ash In for 
Months to tome! 

FEATURING: 

The Cavalcade of Fairs Supplement, with the Big, Statistical 
Directory of Fairs, the Directory of Still -Date Facilities, along 
with many other Feature Editorial Articles. 

THE OUTDOOR CONVENTION SPECIAL 

will give your sales message EXTRA DISTRIBUTION and SALES 

POWER for weeks after publication ... at NO EXTRA COST 

TO YOU. 

DATED NOVEMBER 26 
DISTRIBUTED NOVEMBER 21 

So Many Say, "We Saw It in Billboard's Convention Special." 
That's right, too. Particularly at the Outdoor Convention in Chicago you will 
hear many buyers remark that they saw your advertisement in the Outdoor 
Convention Special, which they will receive BEFORE leaving for the Con- 

vention. Then, they will see your advertisement AGAIN in this Special AT 

the Convention when they are handed another copy on the Exhibit Floor. 

Every Reader Is Anxious to Get His Copy of the Outdoor 

Convention Special 

An issue that is put to great use by EVERY READER IN THE OUTDOOR FIELD not only at the 

Time of publication but for many weeks afterward . . . thus giving your advertisement in it 
repeated readership and added sales power. 

ADVERTISING DEADLINE 
NOVEMBER 16 

CINCINNATI 22, OHIO NEW YORK 36, N. Y. 

2160 Patterson St. 

DUnbar 1 -6450 
1564 Broadway 

Plaza 7 -2800 

«:::ams: ~747\ 

CHICAGO 1, ILL. 
188 W. Randolph St. 

CEntral 6 -8761 

ST. LOUIS 1, MO. 
390 Arcade Bldg. 

CHastnut 1 -0443 

' b\\\ . -.].... 

HOLLYWOOD 28, CALIF. 
6000 Sunset Blvd. 

H011ywood 9 -5831 
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#0.1 
aboiffo 

* Merry-Go- Rounds 

* Choo Choo Ride 

* Speed Boat Ride 

* Kiddie Auto Ride 

* Rocket Ride 

* Pony Can Ride 

* Army Tank Ride 

* Miniature Trains 

* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens. Mich. 

Mgt 
topped ail other 
Ìlacs 141: oar. 
í1S3. ter Deal 

GM other 'lace 
sometMng'to 

i. 
Cw 

aelnerowr 
Tulle It TLI to 

RI.IrWHecr 
BIG 

Hkh Aron earn - 
brae, 

expense, 
ble 

BttolrEslré 
eil nn with 

W 
G ELI owner'. 

You, loo, 'n a p »fit- aarntnt 
BIG ELI WifEBL write !or iafon 
malion TODAY. 

ELI BRIDGE COMPANY 
guilders of monoylrettine rides 

Me Case Ave.,nJxk»nvllle, Illinois 

* MEPRYGOROUND 3 aereastseÌHr<n L 
TER 
Mate 

* ROLLER COAS 
* WATER BOAT RIDE * WHIRL- AROUND 
* FERRIS WHEEL * LOCOMOTIVE TRAIN 
* FIE ENE 
* ROCRKET 

NGI 
FIGHTCR 

* 4IN -ONE RIDE * JET AEROPLANE * CHAIRD -FRANE * ELEPHANT RIDE 
*TANK RIDE 
wu Han complets, 
in<romna 

tIeNrlc 
aims, nW 

e oPrne. Temm 
arnneN.' Iller. cire 
cuis' frM. 

STANDARD KIDDIE RIDES 
MANUFACTURING CO.' 

201 E. Broadway, lone Beach, l.l.: N. Y. 

6 -7361 and6 -S594 

Modernization 

Group Wins at 

Sleepy Hollow 
TARRYTOIVN, N. Y., Nov. 5.- 

The administrative battle at the 
old Sleepy Hollow restorations 
(The Billboard, November 5) 
ended this week with the victors 
being those who wish to modernize 
the historical sites. Involved are 
Washington Irving's old (tome, 
Sunnyside, and the 1683 Philipse 
Castle. 

Operator of the shrines is Sleepy 
Hollow Restorations, Inc., which 
has received more than $2,000,000 
in aid from John D. Rockefeller Jr. 

A new director, Dr. Harold 
Dean Cater, took over this month 
and it soon became known that 
changes were in store for Sleepy 
Hollow. Plans were to add barns, 
craft shops, lounges, vending ma- 
chines, bowling on the green, and 
kiddie pony rides. 

Chief critics were Dr. Hugh 
Grant Rowell, former director who 
continued as a consultant, and Mrs. 
Alice Runyon, associate director, 
both of whom predicted a Coney 
Island atmosphere in store for the 
restorations. The trustees this week 
asked the pair to resign, saying 
that "their opposition lias gone be- 
yond the bounds of what can be 
sustained within a healthy and 
happy organization." 

DEPEND 
ON 

SKEE-BALL 
FOR YOUR 

STEADY INCOME 
YEAR AFTER YEAR 

WRITE 

PHILADELPHIA TOBOGGAN CO. 

130 E. Duval St. 
Philadelphia 44, Pennsylvania 

MINIATURE TRAINS 

i0rEVERY LOCATION 

i 

11.è '¡,-ri-ilJr _` 
MINIATURE TRAIN CO. 

REIVSSELAER. INDIANA 

PoCg-0tA1R 
ROIt0-nAw 
/Lr.O-KANg 
OCTOPUS 

MIDM0gACM 
WOW rIR tyRA4 

TNT ORIOWAE ARR /CK 
MAJOR TrRRIJ WMfll 

7 (Atlfe (MAN A3Sleaf LUILOIMC /( 12" Square Towers, inter- 
1 Da 1:7:le Spoken d Rim 

Ìrona: eaaU' loads 9 to a beat; 1 tr ser.up Ume 3 h».: loads on m 
Lan. truck. PreTleba DuE 
26 Yea »' M. Writs 
for <Ircular. We used 
Whttl. taetor! lt, for 

- tole. M.: gmPln aaf. 
wNttCR'l wBA1ai L 14111 E WOIB 

H. M. OARBRICK, Centro HMI, P, 

UNDER THE 
MARQUEE 

Milt Herriott recently sold two 
trained dogs to Charles Peterson, 
Collinsville, Ill., owner of Peter- 
son's Horseback Riding Dogs... , 

John Hemott recently visited his 
parents at St. Peter, Minn., before 
leaving for Disneyland in Cali- 

Gil 
Gray's baby elephants, camels and 
llamas. 

Ken and Bertha Maynard, of the 
Lone Star Banda Rodeo, produced 
by Bobby and Marianne Estes, 
Baird, Tex., were guests of Floyd 
and Florence Randolph, Ardmore, 
Okla., when the show played the 
Coliseum there, according to Jack 
O'Ifaver. The Randolphs are for- 
mer rodeo people. The rodeo closed 
recently at the Winnfield .(La.) 
Forest Festival. 

FOUR CITIES, 12 WEEKS 

Snyder 'Water Follies' 
Set for Aussie Tour 

BOSTON, Nov. 5.- Following a 

successful season in the U. S. and 
Canada, Sam Snyder's "Water Fol- 
lies of 1955" will head in Decem- 
ber for Australia for a 12 -week 

stand. The portable pools, stage 
and other equipment left the Hub 
October 8. Snyder and the com- 
pany of 30 will leave December 
12,.with the first performance to 

be in Sydney on New Year's Eve. 

A nationwide beauty contest is 
being held in Australia to select 
eight girls who will 'augment the 
troupe on the dates. Sam s brother, 
N. G. Snyder, will go in advance 
of the main group on December 5 
to orient the new girls in the rou- 
tines and set up final arrangements. 
He will also visit South Africa to 
get things set for the show's ap- 
pearance in Johannesburg. Pre- 
toria and Capetown, following 
Australia. 

21 DATES 

Sullivan Band 

Winds Up OK 

Fair Season 
WORCESTER, Mass., Nov. 5. 

- Bandleader Mickey Sullivan 
wound up his most extensive fair 
season last weekend in Orangeburg, 
S. C., where he provided music for 
the Hamid revue. All told, the 
Sullivan crews played at 21 fair 
dates, and also slid amusement 
park, circus, and special events 
work during the year. 

Dates played during the fair sea- 
son included Bangor and Presque 
Isle, Me.; Hamburg and Elmira, 
N. Y.; Indiana, Bedford, Allen- 
town and Bloomsburg, Pa.; Flem- 
ington, N. J.; Lancaster, N. H.; 
Frederick, Md.; Columbia, Ander- 
son and Orangeburg, S. C.; North 
Haven. Conn.; Ottawa and Lon- 
don, Ont.; Rutland, Vt.; West 
Springfield, Mass.; Woodstock, Va.; 
and Sherbrooke, Que. 

Last winter Sullivan played the 
State fair gatherings of New York, 
Massachusetts and Connecticut. 
His band provided dance music on 

Don Howland was in Chicago 
a regular basis at White City Park 
at Worcester, 

also lu this 
and gave five City 

this week and visited with Nat Park concerts 
Green and the Atwell Club. lie will 

he 
Indoor dates included the Hart - 

make the fan meeting at Tony ford, Conn., and Springfield, Mass., 
Shrine Circuses, the Hamilton Cir- 
cus in Ilartford, and the Holy 
Cross College graduation exercises. 
Hammond organists working for 
Sullivan were Lucille Stark and 
011ie Edmonds. 

At Orangeburg, where two 
shows were given nightly, the line- 
up consisted of Bill Bchney's "Man- 
hattan Gaiety" revile with a Kay 
Gorham line of girls; Jerry and 
Carol, dance team;. Linon, tramp 
wire act; Sylvia's Kennelkade; 
Tomhelli, balancing; Les Cardinals, 
musical novelty; Wazzan Troupe, 
tumblers; Jimmy Applegate, organ- 
ist, and Sullivan's band. 

Diana's quarters, Canton. O. . 

With Charles Jacobsen .promoting 
gospel sings, are Pat Ley, Keith 
DuBois, Jennie Kiewit and Mary 
Ann Eckert. 

James Hall writes that Don Ken - 
worthy, who has been with Connie 
Maloon and Al Jones on rodeos and 
carnivals, had his own show this 
summer and now is opening Kenny 
Bros.' Circus as an indoor winter 
unit. 

Jane C. Furbee, Davenport, Ia., 
fan, caught the Polack circus while 

(Continued on page 143) 

After four weeks at White City, 
Sydney, the company will go to 
Melbourne and Adelaide and then 
cross the country to Perth, where 
not too many American artists play. 

U. S. Tour Satisfies 

The "Follies" uses two sets of 
equipment, but only one perform- 
ing troupe. The 25 -city American 
tour will finish at the new Ro- 
chester, N. Y., Auditorium, No- 
vember S -13. Commenting on this 
season Sam calls it one of his best 
ever, doing good business from the 
opening in Charlestown, W. Va., 
last April. He said that in Saint 
John, N. B., the show played to 
21,000 paid admissions in a week. 

Top attraction of the "Walter Fol- 
lies" is Eddie Rose, water comedian, 
and May Dwight, former syn- 
chronized swimming champion. 
The group also includes Bob Has- 
well and Roger Nadeau, diving; 
Joe Walsh, Emillie Hotte and 
'Norma Dean. There is also a dry 
act performance in the "Follies 
presentation. This part is headed 
by singing emsee Lenny Laden, 
who also introduces the water acts. 
Also on the stageshow is ballerina 
Martha Ann Bentley; Chet Clark, 
harmonica; acrobatie dancer Patti 
Bates and singer Gloria French. 

Boston Rodeo Tops '54 
Despite Polio Threat 

BOSTON, Nov. 5. -Roy Rogers' Altho adults appreciate the skills 
first appearance here in 10 years of cowboy contestants, Brown said 
was described as a resounding sue- without support of youngsters the 
cess by Boston Carden officials.; event would be doomed to fail. 
who said total attendance for the l There was hesitancy over bring - 
12-day World Championship Ro- ing Rogers to town this year be- 
deo was 148,375. Of this total, cause of the polio prevalence in 
more than half, or 82,658, were and around Boston. Several groups 
admitted on children's tickets. canceled, as did bus parties from 

Walter Brown, Carden presi- Maine and New Hampshire, but 
dent, called the event the Garden's Brown said the total attendance 
most outstanding rodeo venture.! still exceeded last year's by 3,375. 
In recent years, he noted, the rodeo 

' 

Matinee records were estab- 
here has become dominated by lashed on Sunday (23) and again 
children who flock in to see their on Sunday (30), with Rogers re- 
particular Western idol of movies portedly achieving full houses of 
and TV. 13,909 on each day. 

Lansing Opens 

Arena, Starts 

Cities' Rivalry 
LANSING, Mich., Nov. 5.- 

Formal opening of the new Civic 
Center at Lansing this week is ex- 
pected to be the kickoff for in- 
tensive inter -city competition for 
conventions, trade shows and 
other gatherings. Key facility in 
the center is the new 0,000 -seat 
auditorium, with major exhibition 
space and a kitchen to feed 2,000. 
Project is under the management 
of Charles A. Ziogas, former coli- 
seum manager at Cedar Rapids, Ia. 

The Lansing Chamber of Com- 
merce is establishing a convention 
bureau to support the capitol city's 
bid for major gatherings, specif- 
ically in competition with Grand - 
Rapids and Detroit. 

The 
bigge5t 
profits 

Cone 

the 
best 

ridesi,'4gIP, 

MERRY -GO- ROUNDS BOAT RIDE AUTO 

ROLLER COASTER JOLLY CATERPILLAR 

TANK SKY FIGHTER BUGGY 

GASOLINE SPORT CARS TWISTER 

CATERPILLAR RECORD PLAYERS 

RECORDS TAPES TIMERS SIDS 

WALLS AND COVERS CANVAS TOPS 

ALLAN HERSCHELL 
CO., INC. EST. Isso 

NORTH TONAWANDA, N. Y. 

"rut WORLD'S LARGEST MANUFACTURER 
OF AMUSEMENT RIDES 

RAYMOND (LARK 
who works for Windy Johnson (Shooting 
Gallery operator), Contact your brother 
or Mr. Fred Dore (mayor, Perry, Mo./. 
Urgent; serious sickness in the family. 
Call or write. 

FUN FOR THE KIDDIES -PROFITS FOR YOU 

Rides built by National over 40 years ago are still in operation and considered too 
good to replace. 

National Is Famous for . . 
*Complete Kiddlelandr *Riddle Ferri. WhmI 
*Century (For Safety and Profits) 

(Miniature Train) Streamlined Conter Cars 
*Trackless Train (Custom Built for YourCoaster) 

(No Rails Needed) *Firehouses 
*Comet Jr. (Designed for Big Profil) 

(Roller Coaster) *Mirror Maser 
*Kiddie Buggy Ride lAn Old Favorite) 

110 -torse Di Luxe) *Laughing Mirrors 
*Ts. Pony Trot (Require Little Space) 

(10 or 20 Ponies) *Old tdillsb Mill Chuta 

WM* for Dexriptiva Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
Box us, VAF Phone MElros 4646 DAYTON 7, OHIO 

WORLD'S FASTEST THRILL RIDE 

THE SPINAROO 
All mooing parts built pormanntly ea a 30.ft. snderailer classic. Eight tubs 
have a total capacity of 48 adults. Requires space 30,012, Bross weight of 
loaded trailer 16,000 lbs. 

WRITE TODAY FOR COMPUTE INFORMATION AND PHOTOS 

KING AMUSEMENT COMPANY 
MT. CLEMENS, MICHIGAN 

THE rum-WH(RL Ride 
"Best Buy in Bides Today" *Vert Poppar and profitable 

*Good Looking * 600d Quality 

*will hutll * Econa nkai 
and what a * Repeater l t 

SELLNER MEG. CO. 
Faribault, Minnesota 
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TENTS 
ALL SIZES 
ALL TYPES 

Wet Made for Over 15 Years 

Materials on h -, zither dyed In 
colors or "CHEY. r LAME." Under. 
writers approved fla.ne, water and 
mildew -treated ducks. 

IMMEDIATE DELIVERY 
"SID" T. JESSOP -GEO. W. JOHNSON 

UNITED STATES 
TENT & AWNING CO. 
2315 -21 W. Huron CHICAGO 12 

Chicago's ail. Tent House Since 7870 

SHOW TENTS 
C E L 

516 -51$ EAST lath St. 
Kansas City 6, Mis,eurl 
Phone: Harrison 3026 

HARRY SOMMERVILLE 

Shoaling Galleries 
Ana supplies for Eastern end Western 
Type Galleries. Write for new catalog. 

H. W. TERPENING 
137 -139 Marine St., Ocean Park, GAL 

FOR SALE 
HANGQ.'S 20 SHOOTING GAL - 
LEHY, completely etsluiaDed ,Vtb 
aulom,tle anale Ughten, ulom,UC 
unto lino, ove .a wlnehe. ter rine,, 
five 550 Remington rives. Eacellenl 

ñ,,Otrn: 
rccenay !'""' telr over - 

ulea. Reasonable. 
Ray's Sport Shop, Iac- 

Route U.S. 22 Seon Heine, N. J. 
FAnweed 2 -pZ] 

Detroit Reveals Details 
Of Convention Hall Plan 

DETROIT, Nov. 5. -An arena 
to seat 14,000 and 400,000 square 
feet of exhibit space are highlights 
of the new Convention and Ex- 
hibits Building to be erected by the 
City of Detroit. This was disclosed 
this week by H. E. Bolting Jr., 
executive vice -president of the e- 
troit Convention and Tourist Bu- 
reau. 

The building will be in the new 
Civic Center, at the lower part of 
the downtown district on the De- 
troit River, and convenient to ma- 
jor hotels and shopping districts. 
Completion is scheduled for Janu- 
ary, 1959. 

Facilities of the Convention and 
Exhibits Building are in addition to 
those of the Veterans Memorial 
Building, with its numerous meet- 
ing halls already open, and the 
Henry and Edsel Ford Auditorium 
now under construction in the 
Civic Center area. 

Facilities Described 
The building will be three stories, 

with the first two floors both ac- 
cessible at ground level because 
of the slope of the terrain. Major 
facilities will include: 

Arena with 10,000 permanent 
seats in horseshoe arrangement, 
provision for 4,000 additional slats, 
and temporary stage with dressing 
rooms. 

Main exhibit hall of 300- ,000 
square feet, with only 10 columns, 
120 feet apart. Hall may be brok- 
en into :tree units of 100,000 
square feet each. Ceiling height is 
30 feet. 

Smaller exhibit hall of 100,800 
square feet on the iosser floor, 
which may be partitioned into 
smaller units as needed- About 
9QIN10 square feet of storage space 

AMERICA'S FINEST SHOW TENTS 

CONCESSION TOPS SHOW TENTS 
BANNERS RIDE CANVAS 

BERNIE MENDEI.SON 
4362 N. CLARK ST. Phone: ARdmore 1 -1300 CHICAGO 40, ILL. 

for crates from exhibits on the first 
floor, with direct access from each 
of the exhibit halls. 

Ballroom seating 3,500 for meet- 
ings, 2,000 for banquets, with per- 
manent stage and catering facilities. 
This may be expanded into a room 
to seat 5,000 for meetings or 3,000 
for a banquet. 

Thirty two additional meeting 
rooms seating from 80 to 1,500 
people, plus numerous committee 
meeting rooms, dressing rooms and 
other facilities. 

Parking for 3,775 cars including 
1,150 on roof of exhibit Mall, 1,681 
in indoor garages and 740 in a 

parking lot. 

Blackburn Set 

With Lubbock 

Aud- Coliseum 
LUBBOCK, Tex., Nov. 5. -The 

city council has appointed David 
Blackburn as massager of the new 
Municipal Auditorium - Coliseum, 
which is nearing completion. 

Blackburn, assistant to Charles 
R. Meeker,'.. managing director of 
the State Fair Musicals in Dallas, 
will take over the new post effec- 
tive January 1, 1956. He has 
served on Meeker's staff for the 
past eight years. 

The building is scheduled for 
completion April 1, 1956. The 
Auditorium will seat 3,200 and the 
Coliseum will accommodate 10,- 
000. Blackburn will book opening 
attractions for both sections, with 
the first show scheduled April 15. 

William Moore, figent of the 
Beatty show, was in Maconi, Ga., 
for several days' conference with 
Paul M. Conaway, attorney. Moore 
then went' on to Sarasota and was 
expected to go to the West Coast 
later this week, 

$potliyti tini .. . 

COIN MACHINES 
in 

OUTDOOR AMUSEMENT RECREATION (ENTERS 

In the last few years there has been a trend in manufacture of coin machines 

such as Kiddie Rides, Bowling Alleys, Baseball Hitting Machines and many others 

which have enriched the usage of coin machines on fairgrounds, amusement 

parks, on carnivals and other outdoor show grounds. Vending machines and 

music machines, too, have seen much wider usage. 

At the Outdoor Convention many coin machine manufacturers, realizing this 

greater penetration of the outdoor market, are exhibiting their equipment. 

A SPECIAL SECTION... reflecting this great outdoor show 

business use of coin machines will appear in the November 26th Outdoor Con- 

vention issue. Special articles will highlight "Coin Machines in Outdoor Show 

Business." 

THE ISSUE . . e . NOVEMBER 26th 
ADVERTISING DEADLINE . e e NOVEMBER 17th 

Appearing in the 

OUTDOOR 
CONVENTION 

ISSUE 

Convention at Hotel 

Sherman, Chicago. 

November 27th -30th. 

a special section 

ON THE OUTDOOR DEPARTMENT PAGES 

AUDITORIUMS-ARENAS 

Scott Western Show Plays 
Arenas, Any Time or Size 

B) TOM PARKINSON 

A package Western unit that has been trouping the audi- 
toriums and arenas Of the country with very few idle days or 
weeks for about four years is the Tommy Scott Show, 

It is now winding up its 1955 tour, with the closing sched- 
tiled for Wichita, Kan., on Saturday (12). The next edition will 
get under way January 9, and booking has been started for 
1958 stands. 

Scott is a coímtry and western recording artist. Several 
years ago he appeared as a concert attraction with a circus, and 
leaving that, he launched his own arena show. 

While he left the circus, the circus didn't leave him, be- 
cause he not only uses circus novelty acts in his performance 
but he also has adopted many promotional operations from the 
three- ringers. 

In this line. the show's general agent and two contracting 
agents arrange the route. This takes them thruout the South, 

West and Canada, as well as into the Great Plains ancLMidwest. 
A promotion manager i.e. in charge of 12 promotion crews and 
one of Ille latter works in each town on the route. This per- 
sonnel, plus those with the show itself, add up to a payroll of 
more than 100. The unit moves on 10 show -owned trucks. 

Scott works out of Hollywood offices and all of his appear- 
ances are in auditoriums and arenas. In almost all cases, the 
show is tied in with a local organization for sponsorship. 

This summer the show layed six weeks in Western Cana- 
dian arenas and did well. Sales in,Calgary and Edmonton added 
up to 32,000 tickets. Back in March, the unit was down in 
Texas, and it played to a turnaway crowd at the 598 -seat audi- 
torium in Fabens. It played Phoenix, Topeka and Lincoln, and 
it also succeeded in small towns. 

In such locations as the Montevideo, Minn., Armory, 
crowds ;lacked the hall to see the performance. Business was 
good in the Willmar, Minn., Memorial Auditorium. The turnout 
at Cedar Rapids, la., Coliseum was only fair. Crowds were off 
in lodge halls at Fort Madison, Keokuk and Fairfield, la. There 
was a big attendaifce at the Ottumwa, Ia., Coliseum. Hastings, 
Neb., City Auditorium was filled. Hutchinson, Kan., Auditorium 
gave a good crowd. 

Day in and day out the show is playing auditoriums. Some 
days are better than others, but the show is a going concern 
that demonstrates one of the ways show business can success- 
fully utilize auditoriums and arenas of various capacities. 

Commissioner Answers Critics 
Of New or Coliseum Leasing 

NEW YORK, Nov. 5.- Criticisms 
from certain quarters about the 

Triboro Bridge and Tunnel Au- 

thority's role in the new Coliseum 
here brought an offer from Com- 

missioner Robert Moses this week 

to sell the project if the buyer "will 
run it for the public purpose M- 

tended." 
The development - exhibition 

hall, garage and office building - 
is available for $35,000,000, Moses 
said, which represents the cost of 
the project. 

Moses said some businessmen 
have complained about the Au- 
thority's leasing the hall to a pri- 
vate operator who will make a 

profit from it. He said "the tall 
story that we have a gold mine in 
the Coliseum is plain Iloknm. If 
there had been a gold mine, pri- 
vate industry would have built the 

Coliseum." 
Space Leased 

A contract was signed this week 
with the Coliseum Exhibition Cor- 

poration, headed by Arthur Smad- 

Lack of Water 

Nixes Ice Rink 

At Kansas City 
KANSAS CITY, Mo., Nov. 5.- 

Lack of adequate water facilities 
has stopped plans this year for 
construction of a $150,000 ice 
skating rink which was scheduled 
to be operated as part of a year - 
around project and the 63d Street 
Drive -In Theater. 

Officials of E. ec S. Theater En- 
terprises, Inc., 221 West 18th 

Street, had planned to construct 
the big skating, rink os eight acres 

fronting on 63d and Reed Road. 

The rink proper was to be 100 by 
200 feet, capable of accommodat- 
ing 1,200 skaters at the same time. 

When adequate water facilities 
are installed in the area the proj- 
ect will probably be revived, of- 
ficials said. 

beck, owner of the Grand Central 
Palace. The firm will operate the 
300,000 square feet of Coliseum 
exhibition space, with the Author- 
ity getting the first $300,000 yearly 
over operating expenses and a 
sliding scale on revenue above that 
figure. 

At the contract sighing, Moses 
said the Authority undertook the 
huge development because "no 
other agency, private or public, 
would touch it. He declared the 
Authority does not have the know - 
haw to run an exhibition hall. 

The city holds title to the Col- 
iseum and would have to okay any 
sale of it. Private operators will 
manage the 800 -car underground 
garage and the 20 -story office 
building for the Authority. 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Rail. In America, are constructed by 

ARLAND 
444 Rreoklyn Ave. 

Ner Hyde Park, N. Y. I 43 NN «. ers Caribbeen aM 
Overseas. 

AVALCADE aQEEST S"aY 
DF 1956 

ANADIAN eN ivHEE7 s 

NJSLL OR/VER LTA 
A New Convertible shot Irons r 
g , ,,sing 1956 Chevrolets and 

Pontiac, 
NOW BOOKING U. S. AND CANADA 

296 Richelieu St. 
Phone: 5t. John,. Que., Can., 5516 

CNAiRSTABLES 
IAEMEOIAPE DELIVERY 

pi " _STYLES - STEEL WOOD 
FOLDING NON -FOLDING 

cot CHAIRS MINIMUM Mat IS DOT 
STATE QUANTITY HINNO -ASK RICK 

T -r 
Ille BROADWAY MSc/ N.Y. MU 3 -4.7 
Adirondack Chair Co. 

MINIATURE GOLF - 
pnñ.:rrcmiÁ,ceori 
<ut Iambes- for 

ñselon 
. asas 

gein 
[ 
e ln.enb 

a si c l o l e.g, s r 
for rutur e st.:./.lez; 

maet 

tr 

owk 
l, .eahned Y 

COOK MINIATUR G0 1YA 0 
M 

631 Teton Ave. 
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FOLK TALENT AND TUNES 
Continued from page 129 

Latter featured h i s new ditty, 
"Why, Baby, Why ?" 

Tillman Franks, still book- 
ing and managing out of 
KWKIi, Shreveport, La., put 
on an experiment November 1 

at the Panola Drive -In The- 
ater, Carthage, Tex., when he 
offered an in- the -flesh coun- 
try show in conjunction with 
a Universal International short 
on the screen featuring Webb 
Pierce, with the Wondering 
Boys and Red Sovine. On the 
flesh end, Franks had Johnny 
Horton, Tommy Sands, Hor- 
ace Logan, Betty Amos, David 
Houston and Geneva Higgin- 
botham. The wrinkle pulled 
topnotch b u s i n e s s, Franks 
says, and he is planning. on 
booking more theaters and 
drive -ins in association with 
the Pierce flicker. 

George Riddle, currently on 
radio and TV in Knoxville, hopped 
into Nashville October 29 to look - 
in on "Crand Ole Opry" and catch 
Ernest Tubb's Record Shoy jam- 
boree. Backstage at the Opry," 
Riddle renewed acquaintances with 
Bill Carlisle, Jimmy Dickens, Gabe 
Tucker, Troy Martin and other 
country music brass. The Webster 
Brothers (Columbia) are again lo- 
cried in Knoxville, where they are 
working along with Riddle, Carl 
Butler, Jimmy Murphy, Carlos 
Henderson and others of the Cas 
Walker shows. The gang recently 
played before a crowd of 15,000 
at a Halloween party staged by the 
City of Knoxville. 

13\I has notified Earl Mor- 
ton Music, Springfield, Mo., 
that the firm will receive 
special awards at the deejay 
festival in Nashville this week 
for two of its songs, "Com- 
pany's Comin' " and "Make 
Believe." . New country 
artists on the books of Paul 
Gilley Promotions, Maytown, 

INSURANCE 

IDA E. COHEN 
175 W. JACKSON StVO. 

CHICAGO, ILLINOIS 

NEW! ALL NEW 
THE 

TOLEDO 50 
FLOSS MACHINE 

S199.50 

The latest . modern design 
cameaNl Guaranteed te aalFredYe 
gMI 

OYtFpttMarrll My MMr maMIM en 
od marbl. OM't WW vrtrMW 1aHtnF 

TmledMe e et 
n 

FleesrmMehln M . 

n tM ner 

H You Hvent Received Nth Anni- 
versary CMNOe, Write /sr It. 

CONCESSION SUPPLY Coe 
3916 

CESSI 
Eesar d, Tdede l3, Ohb 

America's Best Designed, Most Colorful 
POPCORN TRAILER 

Compost, oll steel, completely equipped 
including water tank and A.C. con- 
verted generator. Outside yellow and 
green duco enamel with red "feather," 
inside white enamel and stainless. Has 
retractible wheel and trailer hitch. 

BIG DISCOUNT 
on this demonstrator -under distribu- 
tor's cost. Write MR. CORNISH, 211 
MMrepolitnn Bldg., MinaeapeNa, Mien., 
or Mona Mows 0026. 

Ky., are Linville Ball, formerly 
of WMOR, Morehead, Ky., 
and now of Piqua, 0.; Paul 
Hebert, of KUIM, New Iberia, 
La., and Bob Nash, of Wav- 
erly, O. On November 1, Ball 
won top honors in the coun- 
try mode category in the 
Ninth Annual Co-Op Associa- 
ation Convention in a State- 
wide talent contest held it 
the Terrace Room of the Ken- 
tucky Hotel, Louisville. The 
night before the contest, 
thieves broke into Ball's car 
and made off with all of his 
stage wardrobe. . 

With the Jockeys 
Chester Smith is spinning the 

platters hvice daily over KTRB, 
Modesto, Calif.... Eddy Kirk is 

heard Monday thru Saturday over 
KEEN, San Jose, Calif.... Ozark 
(Red) Murrell is at the mike six 
nights a week, 9 to 12, at KYA, San 
Francisco. . Pete Roberts, of 
WFCR, Fairfax, Va., whirls went 
on the air for the f:'st time October 
21, sends out an S.O.S. to all plat - 
teries for the much- needed wax. 

Pop Jenkins is now spinning 
'em from 5:30 to 6:25 a.m. and 
from 8:30 to 9:30 p.m. Monday 
thru Saturday, over WOHO, To- 
ledo. Jenkins recently combined 
his country and western show with 
Jack Cibson's "Mouse That Jack 
Built," a pop seg, but later di- 
vorced his show from the combine 
when listeners let it be known that 
they didn't like the idea of combin- 
ing popular and c.&w. tunes. 

"Those of us who earn our 
living by playing couhtry 
music recordings on radio 
stations should find cause for 
concern in the 'I might play 
it; I won't play it' attitude of 
a few outspoken ones in our 
midst." So writes George T. 
Popkinn, who spins the c,drw, 
was via his "Pop's Country 
Store" on Station WXGI, Rich- 
mond, Va. Taking the new ar- 
rangement of 'Cattle Call' as 
an example, it seems unfair 
that some d.j.'s would ban it 
because of the use of a chorus 
and French horns. Actually, a 
great song is made even 
greater on the new release 
version. The loneliness of the 
cowboy, the expanse and 
sweeping plains of the West 
are brought out like never be- 
fore. How could it be anything 
other than a tremendous 
country record? We should be 
happy that the record industry 
can provide men and equip- 
ment to give us and our pub- 
lic these wonderful n e w 
sounds and ideas. The disk 
jockey should never forget 
that he thrives and lives on 
the imagination of others. In 
country music, as in every- 
thing else in the entertain- 
ment field, it is necessary to 
explore and attempt the un- 
tried, and steer clear of a 
formula. What's hot today can 
be pretty cool tomorow. The 
country d.j. has a bright, clear 
future if he will keep himself 
out of the rut. This points up 
the lazy jockey who will for- 
sake new, young talent for a 
few of the established artists 
who have proven pretty sure- 
fire in the past. One of these 
days he will wake up and 
wonder where he was when 
the ratings were passed 
around." 
Jack Swanson, of San -Lyn Music 

Publications, Syracuse, infos that 
the firm's "Let's Make a Fair 
Trade," recorded on the BSD label 
by Tommy Tompkins, is starting to 
pick up across the country. Sam- 
ple copies are available, says Swan- 
son.... Tommy Farr, who recently 
joined WINX, Rockville, Md., is 
spinning three hours of country 
music daily from 2 -5 p.m. Farr 
also picks and sings nightly at the 
Guys Club in downtown Washing- 
ton. . . , To:n Perryman, KSIJ, 
Cladewater, Tex., will be doing a 
live broadcast from the. Andrew 
Jackson Hotel, Nashville, Novem- 
ber 11, from 11 -12 a.m., dewing the 
deejay convention there. 

NEW DEVELOPMENTS 

Soft Serve Shakemakèr 
Takes Little Space 

SEATTLE, Nov. 5.--A new 
model shake maker for soft serve 
ice cream retailers has been intro- 
duced here. Described as a com- 
pact machine that is completely 
self -contained, it is 19 inches high, 
2154 inches wide and 16 inches 
deep, and has a six -gallon mix - 
tank. It features a new mix-feed 
system which needs no adjustment. 
Production capacity is four 12- 
ounce shakes per minute. A three - 
quarter horsepower hermetically 
sealed water -cooled condensing 
unit furnishes refrigeration, while 
a one -third horsepower motor 
powers the dasher. It is finished in 
polished stainless steel and baked 
white enamel. - Sweden Freezer 
Corporation, 3401 17th Avenue 
West, Seattle 99. 
Dispenser 
Keeps Pop Cool .. . 

YOUNGSTOWN, O. -A dis- 
penser that is claimed to keep 
drinks consistently cooled to as low 
as 35 degrees has been introduced 
here. Maker says drinks can be 

Carnival Routes 
Send to 

2160 Patterson St- 

Cincinnati 22, O. 

Amusements of America: (Pair) Charleston, 
8. C. 

Bayou State: Abbeville. IA. 
B. te H. ma Co.: (Pair, Bowman, 8. C.; 

8prlogtoa'n 14 -19. 
Borderland: Hale Center, Tex. 
Burkhart, No. 2: Osceola, Ark. 
Capital City: (?also Valdosta, Oa. 
G7t11n ar Wilson: (Pale, Jacksonville, Fla., 

9 -19. 

Cranta ENO.: (Pelt) Phoenllç Arts., ants lr. 
Drew, K.: 

Big 
amis, Ga. 

Dudley, D. 8.: Blé 8prings, Tex. 
Georgia Am. Co.: Hinetiville, Cla. 
Hill, Big State: Blair, 
Houe Buff. Aransas Pua, Tex. 
Houle, But(, 

Palatka, 
aonvllle, Pia. 

Lane. IFn,tn PaPta.;' Pf5 
Lewis, Ted: Sanford. T t.; Melbourne 1419. 
Norton: a 

Perris 
Barth. Te :. 

Page tt Perna ComDLr N. C. 
Palmetto Expo.: Clover. 8. 
Raley Bra: Expo.: Oa Pi a. 
Shan IPalrt De t Springs. Fla.; 

Oca;, 19. 
Stephens C. (Pell, Wauchula. PL. 
Tldsr . Harney: 
Tidwell. T. J. 
Virginia Greater: (ihlrl Ahukle, H. C. 

Circus Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O, 

Andrews, John: HOY.Ln, 8 -15; Port Worth 
18-27. 

CrlatiNi Brob. dc Bailey Bra.: Omaha 8.9; 
Peoria, m., 11 -12. 

Davenport. Orrin: Kansas City, Mo., 8-13; 
Wichita. Kan., 14 -M. 

Hagen Broa.: Sweetwater, ?ex., 8; Bnpder 
0: Blanton I0; Midland 11 -12 Iseawn cat. 

King 
Bros.-Cole 

Atlanta Mar: Boston 
Klag Hroa. -Cole Marianna. Ao., e; 

Ala.. 
City 0: Pensacola le; Mobile, 

All., 11; Atmore 
Clark 

Andalusia 14; Ga- 
15: Troy le; 

ends,. 
Oa., 

Ile Columbus U (season 
W. Miller Bros.: 

Roanoke. 
16.18; 

Williamson 11,15 Roanoke, Va., r5 -28. 
Polast Broil., Eastern: Phltadelphla 812. 
Polset Bros., Western Oklahom hay sIn. 

30-Dec. 
0, III., 17 -M; CRtarleatan, 

R Green Bros. and Barnum 
1 

ß Halley: 

Birmingham Atlanta 
, e; 9; 

N. C 14; Fayetteville 15; Wllmina 
18; Florence. 8. C., 17; Chuleston 18; 
Augusta, Oa., 19. 

Ice Shows 
Holiday on Ice No. 1: Norfolk 8.18; Rich- 

mond, Va. 17.21; Canton, O., 23.27. 
Holiday on Ice. No. 2: Bogor. Me., 12 -19. 
Holiday on Ioe I1SUropeaol Letmenne, 

Switzerland. 8 -15: Dortmund, Germany, 
17 -Dec. 4: Rotterdam, Holland, 5 -23. 

Holiday on Ice, International (Far East, Sure.* Indonesia, until Nov. 15, Mo 
dan until Dec. 5. 

Holiday on Ice International (South Amer - 
ica, Quito, Ecuador, e -9; Lima, Peru, 
11 -Dec. 4. 

Hollywood Ice Revue: St. Louis 8 -13; Omaha 
15 -22; Milwaukee 24-Dee. 4. 

ice Capadea of 1958: Syracuse- N. T., 
12: Buffalo 14 -20: Toronto 21 -25. 

ehlpatees ac Johnson's ILL Ibale of 1958: 
Clncinnatl 8 -20: Hershey, Pa, 7J -IXC. 9. 

Miscellaneous 
Congo Land: Dalle, 8.19. 
mtier's Personal Armored Car, Jack W. 

Burke. Mgr.: Seminole. Okla., a: Okmul- 
gee 9.10; Muskogee 11 -12; Port Smith, 
Ark.. 12 -16. 

O'Day. Merle. Palace Car: Madison, Tenn., 
e; 
Pleasant 

9 -10; la 11 Mount 
Pleasant 14: Lewisburg 18; Payettlien- 
demon 

ndemo; 

Palaakl 18 -19; Savannah gl; 

8cot1, Tommy, tow: Emporia. 8; 
Eldorado 0; Winfield 30; Arkansas City 
I7; Wlahlto 13. 

Walsh Bros. M, ¡.n,fek Cathedral: Past 
C1ulMlaa, Moat.. t9; Hay 8t, souls 10 -19. 

dispensed quickly thru the rapid - 
action faucet of the animated dis- 
pensers and an eight -ounce cup can 
be filled in less than four seconds. 
Plastic bowls and slip-off side 
panels permit easy eleaning, and 
the raindrop effect is said to add 
flash. -Steele City Manufacturing 
Company, 190 North Meridian 
Road, Youngstown 1, O. 
Deep Fryer 
Is Versatile , . . 

LITCHFIELD, Ill. -A sectional 
deep fryer has been introduced 
here that enables the operator to 
fry small orders without waste and 
large orders without waste of time. 
Each of the sections is self -con- 
tained and automatic, and the two 
can be set at different tempera- 
tures. A total of 220 square inches 
of frying surface is provided. - 
Eagle Products Company, Litch- 
field, Ill. 
Low -Cost 
Coffee Urns , 

WEEHAWKEN, N. J.- Compact 
coffee urns that provide their own 
water and are said to be low in 
cost, have been developed here. 
The smaller of the two models, 
the Junior, measures approximately 
21 inches high for the three- gallon 
sizes and 28 inches for the five - 
gallon unit. The other model meas- 
ures 25 inches for the three gallon 
and 31 inches for the five- gallon 
size. The urns are disassembled 
for cleaning by removing the fau- 
cets which can be done without the 
use of tools. -S. Blickman, Inc., 
6405 Gregory Avenue, Weehawk- 
en, N. J. 
Spray 
Dispenser .. . 

LOS ANGELES -Visual appeal 
is a big feature of a juice dispenser 
that was recently placed -on the 
market here. The beverage cas- 
cades down the sides of tine dome 
after being sprayed to the top. 
Capacity is six and one half gallons. 
Entire unit, which is made of stains 
less steel and chrome, is 25 inches 
high and requires a counter space 
of 15 by 10% inches-Majestic En- 
terprises, Ltd., 959 Crenshaw 
Boulevard, Los Angeles 19. 

Oven Has 
Many Purposes . , , 

NEW YORK -An oven that has 
many purposes and has been de- 
signed for counter -top installation 
is being manufactured here. Unit 
is said to roast meat and fowl or 
can be used for baking with equal 
efficiency. The one model is elec- 
tric for 110 or 220 volts current. 

(Continued on page 137) 

" DON'T BE LIKE 
THE OSTRICH! 

When in ,rouble it 
buries its head in 
the sand. 

Buy Your Insurance With Confidence 
Secure Sound Protection 

INSURE WITH 

'CHAS. A . LENZ 
"The Showman's 

Insurance Man" 

) 

1492 Fourth St., N., 

St. Pe burg, Fla. 
Phone: 7 -5914 

a EC 

1R/Jlil env bDIRatty 

T 

rREEZEDRAW R. 

WRITE EOR FREE INEORMATION 

GENERAL EQUIPMENT SALES, INC. 
Jab STADIUM DRIVEINDIANAFOl11.IND. 

MAKE $100.00.A DAY 

On Candy 
floss 

Our PERFEO 
770N b Just that 
-Precision built 
spinnerbead,volt 
meter, rhaoatat. 
No vibration. 
FREE parta 
Write todas for 
free literatura. 

EIECIEIC WIRY ROSS NAHIRE CO. 

728 Rant. Ave. N.A.!. 4, Tenn. 

CretOrs 
"AMERICA" 

Low -cost Coun- 
ter Model. 6-os. 

parity. Measures 27 "x21 "x 
251/2" high. 

C.E.LtILO HAMM 
ante IBBS 

Muttipiea Faucet Co, Serving the Trade Oper 

SELF -CONTAINED DISPENSER 

Draws two different 
mixed drinks -- 

COKE or PEPSI and ROOT BEER 

and has a draft arm for plain carbonated water 
(Include. etectrie carbonater and meeha.kd 
refrigeration). COMPLETE, READY TO USE! 

WRITS FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave., Dept. BB, St- Louis 14, Mn. 

SO Tears 

COTTON CANDY CONES 
By putting on extra shifts we have increased production on Cotton Candy Cones and 
we can now give you all you want. Our dealen from coast Io coast have been stocked 
up again so order from the source nearest you. 

The demand this year was far greater than we had anticipated and we appreciate 
your patience In waiting lot delivery. 

GOLD MEDAL PRODUCTS CO. 
318 E. THIRD ST. CINCINNATI 2, OHIO 

ROLL or FOLDEDV KETS 
" St7.60 ADDITIONAL 10Ms SAME ORDER so. 

DAYS NICHT SERVICE 

SFEGAUY VRINTEt 

0500 ORDER PRICES 

hove Dr,cs or env " " snarl o w gmg era color aga 
ang or color unir. agä ipso. Most h even moh,ous of 1ó.o00 octet, of a r.,nd .r.a colW, 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

STOCK nct°tirs 
ROLL ... . ...31.50 

EaCN MOTIONS ml NW 
CNN At 7Se Pie Net 
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Duo Bids $860,175 
For Louisville Plant 

LOUISVILLE, Nov. 5. -Total 
bids of $860,175 were received 
here this week for the present 
grounds of the Kentucky State 
Fair, which is scheduled to move 
to its new multi -million -dollar 
plant next year. 

A firm, headed by J. Fred Miles, 
manager of the fairgrounds speed- 
way here, bid $535,175 for the 
trotting track and related buildings. 
A Louisville insurance agency of- 
fered $325,000 for the rest of the 
plant as a speculative land venture. 

The two interlocking bids were 
reported to be best received, and, 
if accepted, would bring the State 
$880,175 for the 159 -acre property. 
The second highest bid was $750,- 

Mobile, Ala., 
Pulls 60,000 
To Maiden Run 

MOBILE, Ala., Nov. 5.- Despite 
a location that was anything but 
desirable, the first annual Greater 
Gulf States Fair drew an estimated 
60,000 people to its six -day run 
ending Saturday (29). 

The location, which was remote 
and swampy, will be replaced by 
a new site in '56, according to 
John McConnell and George Mc- 
Nally, co- managers, who repre- 
sented the Mobile Junior Chamber 
of Commerce. An effort will be 
matte to purchase or lease land on 
the east side of the Mobile River, 
McConnell said. 

Buff Bottle Shows, the midway 
attraction, was late in setting up 
due to the soft ground. Free acts, 
that performed twice daily, were 
the Flying Zacchinis and the 
Bouncing Eddies. National Guard 
units and regular Army troops also 
performed. 

ATTENTION 
SECRETARIES 

OE 

FAIRS & CELEBRATIONS 

If you are in the market for 
any type of entertainment 
for Indoors or Outdoors, 
why not do business with 
a relia le-office. 

Contact 

ERNIE YOUNG 
203 N. Wabash, 

Chicago 1, Ill. 
,Ca. 1925 

For Year 1956 MIRS, 

CENTENNIALS, CELEBRATIONS... 
CONTACT, 

JIMMIE DOWNEY 
Soper Grandstand Attractions 

Variety Shows 7bria Sheer 
1<e Slows Animal Shows 
Musk Revues 

A<Is-Largest nimbera of Entertain- 
meat In Midwest -Bon Office At- 
tractions- Marnes. 
7733 Anion Ave., St. Lods 17, Mo. 

Phone: MI. 3690 
NOW antradieg 1956 Oates. 

R0. X 1553 SOUTH SIDE SiAT10 
SPRINGMILD, MISSOURI 

tMone: 6-67661 

DISMAY FIREWORKS Of DISTINCTION 
Whether your Fair, celebration er Event 
cans for ash d1sp1ay 96,000.00 ...CIO. You Will Clad CONTINENTAL 
!panic in bald la 9lvlag You the moat 
asd hest for Your moncr. we carry 
aaca a Wurance. Send roc err tree 
t /talog NOW. r/N, wlra or Ohoae 
Continental Firework., Co. 
R. R. se gr envak, 111. 

/hone R4117 or lu/ 

000, offered by a Louisville at- 
torney. 

Proceeds front the sale of the 
grounds will be applied to the cost 
of building the new $1.5,000,000 
Fairgrounds and Exposition Center 
here. Now under construction, the 
new plant will be ready for the '56 
fair. 

Bigger Gate, 

Bigger Site 

At Savannah 
SAVANNAH, Ca., Nov. 5. -The 

Coastal Empire Fair was having 
one of its better runs this week, 
with one of the high spots being 
the kiddies' day on Tuesday (I), 
when an estimated 20,000 persons 
attended. 

More than 15 acres were cleared 
for this year's edition, with the 
World of Mirth Shows midway ex- 
tending more than 400 yards. 
Parking was greatly increased. 

Special dime buses are operated 
at 20- minute intervals to the 
grounds from downtown Whitaker 
and Broughton Streets. The fair, 
which opened Monday (31), has 
exhibits in five large tents. 

Schools closed at 1 p.m. for 
Tuesday's actiiities, and children's 
admission seas 10 cents and pre- 
sentation of a discount ticket dis- 
tributed among the school princi- 
riaIs. Extra days were operated for 
Negro youngsters and kids outside 
Chatham County. 

George Parker, fair president, 
said Tuesday's crowd was the larg- 
est the annual has known. Spon 
sor of the fair is the Exchange 
Club, with proceeds earmarked 
for the Jefferson Athletic Club for 
Boys. 

Weather Hits 
Jax; Running 
10% Below '54 

JACKSONVILLE, Fla., Nov. 5. 
-Greater Duval County Fair here, 
under auspices of American Legion 
Post 88, was running 10 per cent 
behind its 19.51 marks in attend- 
ance and gross thru Thursday (3), 
third clay of the five -day annual, 
according to Mrs. Dolly Young, 
manager of the event. 

This loss, however, is expected 
to be regained by closing day, 
Sunday (6). Previously scheduled 
for an October 31- November 5 
run, the fair has added a day 
to make up for loss of the Mon- 
day (31) night caused by a severe 
wind and rain storm October 30. 

Mrs. Young reported attendance 
(Continued on pace 137) 

Kochman Plans 

Appearances at 

Dominican Fair 
NEW YORK, Oct. 5. - Bob 

Conto, general agent for Jack 
Kochman s Hell Drivers and Lucky 
Dogs, the latter a greyhound dog 
racing presentation, flew yesterday 
to Ciudad Trujillo, Dominican Re- 
public, to explore the possibility of 
presenting one or both of the track 
presentations at the World's Fair, 
which will open there next month. 

Conto said tentative arrange- 
ments had already been made for 
pparticippation at the event, but that 
final plans would not be completed 
until his return early next week 
and following a conference with 
Kochanaa 

R. 1. FAIR DEAD 

Fair Props at 

Kingston Sold 

Via Auction 
KINGSTON, R. I., Nov. 5.-The 

fairgrounds here will shortly be 
cleared off for use by its new 
owners, the Providence Produce 
Warehotue Company. A public 
auction sale will be held today to 
dispose of the fair property, all 
items to be removed by the pur- 
chasers within 90 days. In case of 
rain, the sale will be held next 
Saturday (12). Involved are 21 
wooden structures plus other 
equipment. - 

The new owner is a subsidiary 
of the New Haven Railroad. Es- 
tablished in 1875 as the Kingston 
State Fair, the annual's last edition 
was held in 1951, after which the 
state withdrew financial support. 

On sale is every physical prop- 
erty on the grounds, including the 
3,200 -seat bleachers, 2,000 -seat 
grandstand, two-story administra- 
tion building, exhibit buildings, 
ticket and concession structures, 
toilets, water tanks, light posts, 
office equipment and other items. 

Sale will be held by order of 
Louis V. Jackvony Jr., attorney for 
the Kingston Fair Grounds Associ- 
ation. 

Doc Cassidy 

Opens Office 
NEW ALBANY, hid., Nov. 5.- 

L. (Doc) Cassidy, long -time direc- 
tor of special events atol publicity 
director at the Kentucky State Fair, 
Louisville, has opened an attrac- 
tion and promotional agency here 
to be known as International Con- 
tests and Special Events, Inc. 

Plans are to supply attractions 
for fairs, celebrations, theaters, 
television and other entertainment 
centers, with emphasis on audience 
participations. 

WINTER FAIRS 

Florida 
Artadla -DefNN County Pair, Jan. 9.14. A. 

O. Erickson. 
Bartow -Polk County Youth Show, Dec. 1- 

3. W. P. Hayman. 
Brooksville- Hernando County Pal, Nov. 

9 -12. Harry Brinkle, 
Ctewlsian -Sugartand EupOaitlon, Jan. 74- 

28. Doug Pearcy. 
Dade city -Pasco Co. Pair Assn., March 1- 

10. H. A. Oruct reacher, Boa 248. 

DePsnlak Springs- Walton County Pan. 
Nov. 10 -12. H. O. Harrison. 

De Land -Volans County Pair, March 5 
10. Lee Maxwell. 

Delray Beach- Florlds Gladioli Featlest a: 
Pair, Feb. 20.15. 1L C. Lawson. 

Eustis -Lake County Pair G Flower Show, 
March 12-17. Hari Lehmann. 

Fannin Springs -- Suwannee River Pair A 
Livestock Assn., Jan. 18 -20. L. C. Cobb. 

Port Myers -Southwest Florida Pa,. Jan. 
30 -Peb. 4. J. Clyde King. 

Port Pierce- Indian River Area Youth 
Show, Jan. 20. M. B. Jordan. 

Inverness -Citrus County Pair, Nov. 2 -11. 
Quentin Medlin. 

Jaeksonvihe-Oreater Jacksonville Ind. 
Agri. Pair, Nov. 9.19, Ted Chapeau. 

Jacksonville- Greater Duval County Pair, 
Oct. 3I-Nov. 8. Mrs. Dolly Young, 311 
W. Bay St. 

Largo -Pinellas County Palr, Feb. 28 -March 
3. J. H. Logan. 

Mlaml8.& Aor1dA ß Dade County Youth 
Show, Jan. a6 -29. P. E. Pr1ce. 

Ortando-Centrakford. Florkla Pair, Peb. 70 -21. 
C. T. Bic 

Palatka- Putnam Co. fhir & Youth Show, 
Nov. 7 -I2. Hubert Maltby. by. 

Palmetto- Manatee Lbunty Paf t, Jan. 33- 
Za. ö. Hendrlek. 

Plant C1-3. Stop Co. Jr. Agri. Fair. 
Dec. 1.3. D. A. Storms. 

Punta Oor lOtN County Pair. Jab. 
1821. Harry Jack. k. 

Sa Was Sarota Co. lair, tan. leal. 
Geo. W. Cleo. W. Potyer. 

Tallahmsee-Nbrth Florida Fair, Oct. aí- 
oyd ode n. 

Tampa Florida State Pair, Jan. 31 -Fehr 31. 

Webster -Sumter Breeder Show F9Ir, 
Oct. 31-Nov. 6. T. Noble Brown. 

Wear Palm Beach -Palm Beach Co. Expo.. 
Jan. 20.29. Lamar Allen. 

WC. -Leves Co. Pair, March 20.26. O. 
C. BelHa Mgr., Boa 

Winter Haven-Florida Florida CiUUa Expo.. Feb. 
19 -18. Phillip Luffy. 

Dominican Republic 
Ciudad Trujillo- Dneisi,aa World's Pair, 

Dee. 3mPeb. n. 

FAIR ASSN. MEETINGS 
Oregon Fairs' Association, Mult- 

nomah Hotel, Portland, November 
9 -11. IIaillie Huntington, 13th and 
Monroe streets, Eugene, secretary. 

Canadian Association of Exhibi- 
tions, Royal York Hotel, Toronto, 
November 22 -24. Emery Boucher, 
Exposition Park, Que., secretary. 

International Association of Fairs 
and Expositions, Hotel Sherman, 
Chicago, November 28 -30. Frank 
H. Kingman, Winston -Salem Fair, 
Winston- Salem, N. C., secretary- 
(rcasurcr, 

Fair Managers' Association of 
Iowa, Hotel Fort Dest Moines, Des 
\loines, December 12 -13. C. S. 
Miller, Tipton, secretary. 

Indiana Association of County & 
District Fairs, Hotel Severin, In- 
dianapolis, January 1 -3. William 
H. Clark, - 360 Walnut Street, 
Franklin, secretary. 

Wisconsin Association of Fairs, 
Schroeder Hotel, Milwaukee, Janu- 
ary 3 -5. \Vin H. Eldridge, 315% 
East Mill Street, Plymouth, secre- 
tary. 

Massachusetts Agricultural Fairs' 
Association, Weldon Hotel, Green- 
field, Mass., January 9-10. Paul 
Corson, Topsfield, secretary. 

Minnesota Federation of County 
Fairs and Minnesota State Fair, 
Hotel St. Paul, St. Paul, January 
9 -11. Harold C. Pederson, 3531 
22d Avenue South, Minneapolis 7, 
secretary. 

Kansas Fairs' Association, Jay- 
hawk Hotel, Topeka, January 10- 
11. Everett E. Erhart, Stafford, 
secretary. 

Ohio Fair Managers' Association, 
Deshler- Hilton Hotel, Columbus, 
January 10 -12. Coldie V. Schei- 
hle, 709 -710 Reibold Building, 
Dayton, executive secretary. 

Missouri Association of Fairs and 
Agricultural Exhibitions, Governor 
Hotel, Jefferson City, January 11- 
13. Rollo E. Singleton, Depart- 
ment of Agriculture, Jefferson City, 
secretary, 

Central New York Association of 
Agricultural Societies, Hotel Syra- 
cuse, Syracuse, January 14. Robert 
Turner, Horsehead, N. Y., secre- 
tary. 

Michigan Association of Fairs & 
Exhibitions, Fort Shelby Hotel, De- 
troit, January 15 -17. Harry B. 

Tuscaloosa Annual 
Has Net Near 9G 

TUSCALOOSA, Ala., Nov. 5. -A 
tentative figure of $8,854 seas 
given Tuesday (25) as net profit 
of the 1955 Tuscaloosa County Fair 
at a meeting of the Junior Chamber 
of Commerce, co-sphnsor with the 
fair association of the annual. 

Joe Alexander, association treas- 
urer, in making the report gave 
receipts as $31,296, not including 
State aid or accounts payable to 
the association. Disbursements were 
estimated at $23,044. 

Profit on last year's fair was 
$11,065. Profits are split, with one - 
third going to the Jaycees and the 
balance to the fair association. The 
fairs premium book advertising 
brought in $3,262 plus $210 in do- 
nations. Mike Menney handles fair 
administration for the Jaycees. 

$1,634 Deficit 
At Decorah, la. 

DECORAH, Ia., Nov. 5. -The 
Winneshiek County Fair reported 
it closed its 1955 fiscal year with 
a deficit of $1,634.86 which re- 
sulted from permanent improve- 
ments made at the fairgrounds this 
yeatr. 

Total receipts of the 1955 fair 
were $47,410 with expenditures 
$49,410. 

Permanent improvements, cost- 
ing $13,180, included expansion 
of the grandstand, construction of 
a main entrance archway, new 
roads and painting and wiring of 
some older buildings. 

Besides making $13,180 worth 
of permanent improvements this 
year the fair board paid off $13,416 
in indebtedness incurred In pie- 
vious years. 

Kelley, Hillsdale, Mich., secretary. 
Georgia Association of Agricul- 

tural Fairs, Atlanta Biltmore, At- 
lanta, January 16, Joe F. Pruett, 
550 Riverside Drive, Mason, sec- 
retary. 

Tennessee State Fair Association, 
Andrew Jackson Hotel, Nashville, 

PJanuary 19 -20. L. E. Griffin, 
. O. Box 90, Nashville, secretary. 
North Carolina Association of 

Agricultural Fairs, Sir Walter Ho- 
tel, Raleigh, January 20 -21. Corbin 
Green, Hickory, secretary. 

Virginia Association of Fairs, 
Patrick Henry Hotel, Roanoke, 
January 22-23. William E. Finch, 
Fairgrounds, Riverside Drive, Dan- 
ville, secretary. 

Illinois Association of Agricul- 
tural Fairs, St. Nicholas Hotel, 
Springfield, January 22 -24. Clif- 
ford C. Hunter, Taylorville, secre- 
tary. 

New Jersey Association of Agri- 
cultural Fairs, Hotel Hiltiebrecht, 
Trenton, January 23. William C. 
Lynn, c/o Department of Agri - 

(Continued on rare 137) 

Ill. Execs 
Meet Nov. 20 

SPRINGFIELD, Ill., Nov. 5.- 
The Central District of the Illinois 
Association of Agriculture Fairs, 
will hold its annual fall meeting 
here November 20 in the St, 
Nicholas Hotel. W. E. Freeman, 
of the Creenup, Ill., fair, is secre- 
tary of the group. 

The annual State -wide meeting 
of the Illinois association will also 
be held here in the same hotel 
January 22 -24. 

Honolulu Run 
Nets $16,000 

HONOLULU, Nov. 5. -Tile re- 
cently concluded 33<1 annual Maui 
County Fair realized a net profit of 
$16,000, fair officials announced 
this week. Cross receipts exceeded 
$81,000 this year as compared 
with $71,000 last year. Attendance 
was approximately 200 persons 
less than the 36,000 of last year. 

E. K. Fernandez furnished enter- 
tainment with a variety show im- 
ported from Japan and a Side 
Show. 

Canada Tightens 
Race Supervision 

CALGARY, Alta., Nov. 5.- 
Maurice E. Hartnett, general man- 
ager of the Calgary Exhibition and 
Stampede, reports that horse racing 
at Victoria Park here is to have 
more rigid government supervision. 

The government will install a 
film patrol and will take over di- 
rect supervision of saliva and 
urinalysis tests and the "eye in 
the sky" photo finishes, he says. 
Similar provisions will go into effect 
at every major race track in Can- 
ada. 

In return for the services, the 
government will collect ii per cent 
of all money bet at all race meets. 

Gross Higher 
At Caro, Mich. 

CARO, Mich., Nov. 5. -The Tus- 
cola County Fair racked up a total 
gross of $44,330, higher than '54 
when the total take was $42,263. 
Carl F. Manley, secretary, an- 
nounced that receipts from admis- 
sions this year amounted to $15,390 
against $14,121 a year ago. 

Sarasota, Fla., Run 
Skedded for Jan. 16 -21 

SARASOTA, Fla., Nov. 5. -Tite 
Sarasota County Fair will hold its 
'56 run January 16-21, George W. 
Potter, president, announced. At- 
traction plans are almost con 
pleted, he said. 
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Berger Named 

Publicist at 

Coney Island 
NEW YORK, Nov. 5.- Milton 

Berger has been named publicist 
for the Coney Island Chamber of 
Commerce, succeeding the late 
Monroe Ehrman. The appointment, 
approved by the chamber's board 
of directors, was announced by 
President John Ward and is effec- 
tive immediately. 

Berger will handle the Island on 
a year -around account basis. Since 
the 1952 season he has done no- 
tably well representing Steeple- 
chase Park for the Tilyou family. 
Among other s u c c e s s e s, he 
achieved an art exhibit at the park, 
the placing of Steeplechase props 
as part of those in the Broadway 
musical, "By the Beautiful Sea," 
and last year's telecast from 
Steeplechase of the Arthur Godfrey 
and His Friends show. 

A native of New York City, 
Berger is a Brooklyn resident and 
has been in public relations for 
some 20 years. He was at one time 
consultant to the Warner Brothers 
publicity department, and repre- 
sented the late actor, Harry Carey. 

Berger will continue to repre- 
sent Steeplechase and it is expect- 
ed that reciprocal benefits will re- 
sult to both accounts. 

GRILL MFRS. 

Jones Retires 

From Berry; 

Post to Son 
BOSTON, Nov. 5.- Wallace St. 

C. Jones has retired from the Wil- 
liam B. Berry Company, outdoor 
food service equipment manufac- 
turers. after many years of service. 
The business will be carried on by 
his son, Russell G. Jones. 

The Joneses observed their 50th 
wedding anniversary on September 
24, at their summer home in Rock- 
port, Mass. 

The elder Jones was recently 
named a member of the Amuse- 
ment and Recreation Occupations 
Wage Board of Massachusetts, to 
represent all branches of the amuse- 
ment industry. For years he has 
been treasurer of the New England 
Association of Amusement Parks 
and Beaches, and is a past presi- 
dent of the association. Russell is 
first vice- president this year. 

Art Miller, general agent for the 
Al C. Kelly & Miller Bros: Circus, 
and his family caught Ringling- 
Barnum at Jonesboro, Ark., re- 
cently, according to J. Eddie 
Holmes. 

FAIR ASSN. MEETINGS 
Continued from page 136 

culture, 1 West State Street, Tren- 
ton 8 secretary. 

Nebraska Association of Fair 
Managers, Cornhusker Hotel, Lin- 
coln, January 23-25. H. C. Mc- 
Clellan, Arlington, secretary. 

Western Canada Association of 
Exhibitions. Royal Alexandra Ho- 
tel, Winnipeg, January 21-25. Mrs. 
Letta Walsh, Bmborough Hotel, 
Saskatoon, Sask., secretary. 

Maine Association of Agricul- 
tural Fairs, Eastland Hotel, Port- 
land, January 25.26. Roy E. Sym- 
ons. Skowhegan, secretary. 

Pennsylvania State Association of 
County Fairs, Lycoming Hotel, 
Williamsport, January 25-27. 
Charles W. Swoyer, 522 Court 
Street, Reading, secretary. 

Kentucky Association of Faim & 
Horse Shows, Kentucky Hotel, 
Louisville, January 26-27. L. Doc 
Cassidy, State Fairgrounds, Louis- 
ville, secretary. 

North Dakota Association of 
'Fairs, Clarence Parker Hotel, 
Minot, January 26.28. A. D. Scott, 
Box 68, Fargo, secretary. 

Oklahóma Association of Fairs, 
Student Union Building, Stillwater, 
January 27 -28. Vera G. McQuil- 
kin, P. O. Box 3898, Oklahoma 
City, secretary. 

Western New York Fair Man- 
agers' Association, Buffalo, January 
28. W. Howard Vanderhoef, 
Hamburg, secretary. 

Rocky Mountain Association of 
Fairs, Rainbow Hotel, Great Falls, 
Mont., January 29-31. Clifford D. 
Coover, Shelby, secretary. 

New York State Association of 
Agricultural Fair Societies, Shera- 
ton -Ten Eyck Hotel, Albany,Janu- ary, 30 -31. James A. Carey, De- 
partment of Agriculture & Markets, 
State Office Building, Albany, sec- 
retary. 

Texas Association of Fairs and 
Expositions, Baker Hotel, Dallas, 
February 3-5. Bob Murdoch, 
Blackstone Hotel, Tyler, secretary. 

Association of Connecticut Fairs, 
Terryville High School, Terryville, 
March 17. Joseph C. Bartlett, 
North Haven, secretary. 

Equipment Developments 
Continued from page 135 

It is said to be small, compact and 
heavily insulated. It can be 
equipped with legs, trays for stack- 
ing and there are two mechanical 
timers, one for each deck. Ex- 
terior is of grey baked hammertone, 
seamless construction. -Harvic Sup - 
ply Corporation, 154 Nassau Street, 
New York 7. 
Hot Dog 
Serve Trays ... 

MILWAUKEE - Hot dog serv- 
ing trays that are said to be 
strong, rigid and economically 
priced, are being marketed here. 
In addition to the elimination of 
dish breakage, they are said to help 
speed service and make a neater 
appearance. The trays come with 
either open or closed ends, are 
made of leak -proof paper and can 
be easily stacked for storage. - 
American Lace Paper Company, 
4425 North Port Washington Road, 
Milwaukee 12. 
Multi- Flavor 
Pop Dispenser .. . 

BROOKLYN -A soft drink dis- 
penser that has two to four flavors 
of carbonated soft drink is avail- 
able. The unit is small and hag a 

self- contained unit. Maker claims 
it is designed to supply a constant 
carbonated water pressure and au- 
tomatically mix in the correct 
amount of sirup. Serving arms are 
mounted to a common dispensing 
tower that is internally refrigerated. 
Depending on the model, the man- 
ufacturer says the unit can dis- 
pense from 150 to 380 drinks per 
hour. -Dunhill Soda Fountain Cor- 
poration, 79 Walworth Street, 
Brooklyn 5. 

Root Beer 
Dispenser . . . 

CLEVELAND A pre-carbon- 
ated root beer dispenser introduced 
here is said to deliver 60 gallons 
of 38-degree drink per hour and 
also has a built -in drink dispenser. 
The complete unit is 53 inches 
long, 384'4 inches high and 31 
inches wide. Carbonator pump and 
circulating pump use 110 or 120 
volt current. Two stand pipe 
drains and beverage compartment 
drain are connected to a single 
drain bite. Single draft arm unit 
can be converted to double draft 
arm unit. - Reed & Bell, Inc., 
3508 Vega Avenue, Cleveland 13. 

Butler Park's 

Gate to Get 

Promotion Aid 
NEW YORK, Nov. 5.- Increased 

promotional activity is expected to 
swell the attendance next season at 
Butler Park in Washington, N. J,. 
operator Angelo (Angie) Longo 
predicts. 

Longo, also owner of Silk City 
Shows, which plays festivals and 
celebrations in the Northern New 
Jersey metropolitan area, will de- 
vote all his time and efforts to 
Butler Park this coming season. 
The carnival will go out under the 
name Jack J. Perry Shows, utilizing 
Perry's title and added ride-equip- 
ment. 

At Butler Park are a Tilt -a- 
Whirl, Whip, Merry-Co- Round, 
Kiddie Boat Ride, Kiddie Chair - 
plane and Venetian Swings. There 
are also picnic tables, refreshments, 
boating, swimming, dancing, ar- 
cade, and a half -dozen game con- 
cessions, operated by the company, 
a subsidiary of Silk City Shows. 
There is a $1 charge' for picnic 
tables, but. no formal gate fee. 

TICKET DEAL 

Kid Park's 
Offer Aids 
Flood Area 

PHILADELPHIA, Nov. 5. -Con- 
siderable good will and publicity 
publicity were achieved by William 
Baldwin, kiddie park operator, from 
his plan to raise financial help for 
flood- stricken areas in Pennsyl- 
vania. Severe damage was sustained 
August 19th, when rain -swollen 
rivers ran wild in Eastern States. 

Baldwin, operator of Funland, on 
Route 13 in Bristol Township, 
offered greatly reduced ride tickets. 
He offered 50 for $2, with the 
understanding that half the revenue 
gotten therefrom would go to any 
organization or area designated by 
the purchaser. 

Last Saturday (29) he contacted 
the designees and asked that they 
stop for their checks. Baldwin 
opened the park two years ago. He 
was formerly a contractor for Wil- 
liam Levitt and Sons, builders. Dur- 
ing the off -season he takes his 
portable rides and books them at 
a variety of locations. 

Jacksonville Fair 
Continued from page 136 

good on Tuesday, Navy Day, with 
about 8,000 Navy personnel and 
their families on the grounds. The 
fair followed on Wednesday with 
Ladies' Night, sponsored by Ad- 
miral distributors, chief attraction 
being the drawing for a -combi- 
nation refrigerator and freezer. 
Weather continued excellent thru 
Thursday, Children's Day, featur- 
ing the award of two Schwinn 
bicycles. A Chevrolet giveaway 
will be the Saturday night feature. 

The free acts are Jaydee the 
Great and his two daughters, high 
trapeze and sway pole, and John 
Cortez, aerialist. In the midway 
ride line -up are H. B. Rosen with 
6; Carl Bartell, 1; John Tinsley, 1; 
Dave Endy, 1; 

1; 
Keller, 5; 

Bert LaGrange, a Rocko -Plane 
and Round -Up from Amusement 
Company of America; LaJoie, 3 
kiddie devices; Miller's ponies, and 
Frenchy LaGrange, 3 kiddie rides 
and two major units. Carl Davis 
is here with 3 shows; Mark Wil- 
liams, 2; Mrs. Ralph Miller, 2, and 
'Som Cooper, 2. Concessionaires: 
John Campi, 10; Roy Allen, 8; 
Bert LaGrange, 4; Lester Davis, 
1; John Green, 2; H. B. Rosen, 2; 
Tom Cooper, 1; Dave Endy, 1; 
Barron, 1; Izzy Firesides, 1; 
Thelma Sollers 1; John Combine, 
2; Mattox, 1; Mr. and Mrs. Wil- 
liams, 2, and 'Jack Vincent, bingo. 

PLANS FOR '56 

Geographical Differences 
Influence Policy Changes 

NEW YORK, Nov. 5. -Harry 
Batt, of Pontchartrain Beach, New 
Orleans, and Irving Rosenthal, of 
Palisades (N. J.) Amusement Park, 
got a chance to compare notes 
briefly at lunch last week. 

The fun center moguls had a 
happy starting point - both ac- 
knowledged excellent seasons only 
recently concluded. Furthermore, 
both acknowledged that the future 
was equally bright. Their parks 
had excellent years with grosses 
up in many instances. 

The operators ran thru financ- 
ing and general management, and 
such specialized operations as pro- 
motion and food handling. From 
the cascade of ideas came clues of 
what they will attempt next year 
to enhance the lure of their op- 
erations and better satisfy the cus- 
tomers, 

Food Service Change 
Pontchartrain's food stands seem 

to be in for physical revision. The 
growth and acceptance of self -serv- 
ice markets and the development 
of food handling along these lines 
at Don Dazey's LeSourdsville Lake 
(O.) Park, may result in a self -serv- 
ice operation at the New Orleans 
funspot. Patrons will walk thru, 
choose what they want and serve 
themselves, except for hot dogs 
and hamburgers which will still 
have to be handed out, and pay 
up as they file past a cashier. 

The advantages could be stimu- 
lation of impulse buying with re- 
sultant bigger sales, generally bet- 
ter and quicker service leading to 
greater capacity and, of course, 
near -perfect money control. 

Rosenthal's analysis pointed up 
the all -important geographical and 
clientele factors involved in any 
policy decision. It was immediately 

Note Changes 
In Rockaway 
Concessions 

NEW YORK, Nov. 5,- Several 
concession changes will take place 
at Rockaways' Playland in Queens 
for the 1956 season, Vice -President 
Dick Geist reported this week. In 
the meantime the park will con- 
tinue its weekend operating sched- 
ule until next spring. 

Norman Libin, operator of the 
cork gallery and pitch -til-U -win, 
has acquired the Greyhound Racer 
from Dick Sheppard. Sheppard has 
taken over the location used by the 
FeIdmans last year for their fish- 
bowl toss, and will install a ciga- 
rette and coffee roll -down. 

The Altmans, who operate the 
scales and long -range gallery within 
the park, and a Pokerino, Bing -o- 
Reno, souvenir stand, ring the 
Coke, punk rack, and long range 
gallery on street frontage, have 
bought out Sonny's Poker. 

The location, operated for many 
years by the veteran Bernie Erin - 
sk'y, is a 77- footer fronting on 98th 
Street. Krinsky will be following 
doctor's orders to take things easy 
from now on. Harry and Evelyn 
Currie, who have been making 
some southern dates starting with 
the fair in Atlanta, will again op- 
erate a string of games in the park. 

Work has been continuing along 
the 98th Street side of the park, 
where additional slabs of colored 
concrete are being poured. Orig- 
inally a dark green or red, the 
operation now features a dozen 
different shades of sidewalk color- 
ing, covering 274 running feet or 
nearly (half the block off Rockaway 
Beach Boulevard. 

apparent that while there are es- 
tablished norms in the amusement 
park business a big part of the 
operational technique must be 
tailored to fit localities and the 
people in them. 

Patrons Differ 
It is unlikely that Palisades, with 

the most urban audience in the 
world, could marshal its patrons 
who are more used to personalised 
service than to self -service. On ' 

the other hand, it is reasoned that 
the switch could easily be made 
and would be welcomed by patrons 
in New Orleans. 

New Orleans annually has a pro- 
motional tie -in with its local, and 
principal, television station that 
results in capacity attendance with 
traffic -jam conditions. This was 
achieved without a name feature, 
accidentally, it no happened, since 
the desired artists were tinavail.. 
able because of prior commitments. 
The same format will probably be - 

used in the future. 
Batt knows there is a definite 

limit to the number of such pro- 
motions, involving cut -rate 5 and 
10:cent tickets, his area could 
stand in the cosine of a season. 
Palisades again points up the geo- 
graphical difference. In the tough- 
est competitive amusement market 
in the world the Jersey funspot 
can, and does, stage two such pro- 
motions every week of the season 
with top name talent, sometimes 
in multiples, featured. No one 
has yet succeeded in tapping ont 
the metropolitan New York audi- 
ence. 

Rosenthal has a three -inch thick 
compilation of this year's promo- 
tional effort. Attempted duplica- 
tion by most of the nation's other 
funspots with their comparatively 
limited audiences would leave the 
public and operators alike ex- 
hausted financially and physically. 

A case in point is Rosenthal's 
planned distribution of 25,000,000 
match book covers starting in a 
couple of months. The New York 
market will easily absorb the flood, 
Rosenthal believes, since 4,000,000 
were gobbled up this year. 

Altho shuttering activities are 
probably still going on at their 
funspots, Batt and Rosenthal are 
already well into plans for next 
year. For them, their operations 
are a 52- week -a -year proposition, 
and their efforts are reflected in 
heir enterprises. 

FOR SALE 
Stationary Whip Ride, /2 can. Old, 
but in good working condition. Will 
sell cheap. 

CONEY ISLAND, INC. 
205 E Ste& St, Clncinnai 2, Okla, 

SHORT RANGE GOLF 
DraeUee nrfvina name. 1 ulomatk 
teen, mondent nontllU le. Suif able ter 
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FOR SALE 
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(parmor ame overator one -halt InlsrcaL 
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LAKE COASTER CORP. 
K ark Vie Driva 

Learineten, kern uléma, New Ye. 

High Quality 
KIDDIE RIDES' 

ROTO WHIP -SPEED BOATS -PONY CARTS 
GALLOPING HORSE CARROUSEL 

illustrated Circulars Free 

W. F. MANGELS CO., Coney Island 24, N. Y. 

_._._.. 
'...cpyuynluu mated 

www.americanradiohistory.com

www.americanradiohistory.com


138 THE BILLBOARD 

CARNIVALS 
Communications to 188 W: Randolph St., Chicago 1, 111. NOVEMBER 12, 1955 

WOM Wraps Up 
Banner Fair Tour 

Season Ends at Savannah With Gross Up; 
Annuals Pay Off After Spotty Still Dates 

SAVANNAH, Ca:, Nov. 5.-The 
World of Mirth Shows will wind 
up a highly successful fair tour 
here Monday (7), a day added to 
the Coastal Empire Fair only this 
week when it was learned that 
school children in the area will be 
on holiday while their teachers at- 
tend a conference. 

Owner Frank Bergen noted that 
the 15 annuals played by his 
organization this year mostly 
showed gains. The advances were 
substantial in several instances and 
included a record one -day gross bf 
more than $32,000 at the South 
Carolina State Fair, Columbia. 

The territory included Canada, 
Maine, Vermont; Massachusetts, 
Pennsylvania, New Jersey, North 
and South Carolina and Georgia. 

The excellent earnings at fairs 
followed a still date season that was 
below par for the organization. 
Even spottier business was prob- 
ably eliminated, Bergen noted, thru 
the continuance of a late opening 
policy inaugurated two years ago. 
By timing its opening with Me- 
morial Day, the show has found 
that it is sure to avoid considerable 
inclement, and costly, bad weather. 

This fair is growing steadily, 
Bergen noted. The plant is being 
developed. The completion of a 
new office building was celebrated 
with a dinner at which Bergen was 
the recipient of a gold key. His 
shows were also invited to return 
to the fair next year. 

. The booking of fairs as they are 
played, and in some cases even be- 
fore, has again assured Bergen a 

W. A. Schafer 

Closes After 

Topping '54 
DALLAS, Nov. 5.- Business for 

Schafers Just for Fun Shows 
was slightly above that of '54, 
W. A. Schafer, owner -manager, 
announced. Show moved to its 
winter base here after chalking up 
good grosses at the Sweet Potato 
Festival a Gilmer, Tex., which 
closed October 22. 

Schafer announced the appoint- 
ment of Harry Smith as general 
agent. for the show. Smith, who 
was agent for Royal American 
Shows until bis retirement years 
ago, recently sold his business in 
Hannibal, Mo., and will be back 
on the road this season. Both 
Schafer and Smith will be on hand 
at the Chicago outdoor meetings. 

Schafer also announced he has 
again signed quite a number of '55 
fairs for next year. 

full route of annuals even before 
the current tour ends. 

Bike Giveaway 
Business here was stimulated by 

the giving away of eight bicycles. 
The extra children's day on Monday 
is expected to build the gross'con- 
siderably. 

Bergen announced that Charlie 
and Cy Holliday, are ending their 
long -time association with his 
organization to operate rides at the 
Million- Dollar Pier, Atlantic City, 
beginning next season. As a result 
of the change Bergen has acquired 
full ownership of the Tilt -a- Whirl. 

All of the principal show features 
are slated to return next year, Ber- 
gen said. 

Don Franklin 

Will Return 

To Texarkana 
SEGUIN, Tex., Nov. 5. -Due to 

a switch in dates the Don Frank- 
lin Shows will play Texas fairs in 
Texarkana and in Tyler, Don 
Franklin announced here at the 
show's winter base. 

Show had signed previously to 
play the Tyler Fair which will run 
September 7 -15 next year. This 
meant dropping the Texarkana 
event from its route due to a date 
conflict. The latter fair, however; 
has now switched its dates to Sep- 
tember 17 -22 and cut its run down 
to six days from the previous nine. 
As a result the Franklin organiza- 
tion will provide the midway at- 
tractions there for the seventh con- 
secutive. 

53 WAGONS 

Equipment Move Set 
For Dominican Fair 

SAVANNAH, Ca., Nov. 5. -A 
mass movement of heavy carnival 
equipment bound for the Interna- 
tional World's Fair, sponsored by 
the Dominican Republic, will get 
under way here Tuesday (8). 

Fifty -three show wagons con- 
taining World of Mirth Shows 
equipment, principally rides, make 
up tine bulk of the shipment which 
is possibly the greatest overseas 
movement of such equipment ever 

The equipment represents 15 72- 
foot carloads, less than half that 
normally transported by the carni- 
val organization. It will be trans- 
ported on the steampship Dorothy 
and unloaded some 10 days later 
at Ciadad Trujillo, the site of the 
fair. 

Concessions Included 
Considerable concession equip- 

ment is also being crated for trans- 
portation to the fair. Frank Ber- 
gen, owner of the World of Mirth, 
and Bernard (Sticky) Allen, con- 
cession manager, have arranged for 
a number of operating personnel to 
leave Miami by plane for Ciudad 
Trujillo on Friday (18). The re- 
mainder will fly down, also from 
Miami, on Monday (28). 

Agent Ben Braunstein hit New 
York last week, lining up appear- 
ances for stunt man Joie Chitwood 
and his crew.... Another New 
York visitor was Jack J. Perry, who 
will associate next year with An- 
gelo (Angie) Longo's Silk City 
Shows. Perry will take the New 
Jersey bazaar org on southern dates 
in 1958 as the Jack J. Perry 
Shows, a 17- rider. 

Shreveport 
For Royal 

SHREVEPORT, Nov. 5. - The 
Royal American Shows closed its 
season at the -Louisiana State Fair 
here Sunday (30) with a 40 per 
cent increase over the 1954 run. 
Main factor in the sharp increase 
was ideal weather thruout the run 
as compared with last year's rainy 
fair. 

A whopping number of young- 
sters turned out for the Friday (28) 
Kid day with the city schools closed 
for the day: Rides and shows all' 
received a big play. Leon Claxton's 
"Harlem in Havana" and Dick 
Best's Side Show topped the back 
end.while the - Roller Coaster, Scoot- 
er, Rotor, Roundup and Scrambler 

-Seek ie the big money -among the 

Up 40% 
American 
rides. The following' two days, Sat- 
urday and Sunday, were big ones 
fo: the fair and eqùally big for the 
midway. 

Following the midnight close 
Sunday, rides and shows were torn 
down with the exception of the 
canvas tops which were left stand- 
ing until noon Monday for a thorn 
drying. Everything was off the lot 
by 3 p.m. Monday and the show 
'train was en route to Tampa quar- 
ters late that afternoon. Thé train 
was scheduled to arrive at the 
winter base on Wednesday where 
workmen immediately launched a 
refurbishing - program under the 
supervision of C. J. Sedlmayr Jr. 

Bergen said the shippers will 
load the cumbersome wagons by 
passing slings thru the wheels. 
Diesel plants are included along 
with the heavy major rides. 

The show train will leave here 
Wednesday (9) to return to winter 
quarters at the fairgrounds in Rich- 
mond, Va. Fifteen of the Cars will 
travel empty. 

Bergen will journey to Ciudad 
Trujillo some time after overseeing 
the storage of equipment in Rich- 
mond. Meanwhile his nephew and 
assistant, Jim Bergen, will help 
supervise the 'equipment setup at 
the fair. 

Showmen's League 
Maps Chi Program 

43d Annual Banquet and Ball 
To Climax Busy Convention Week 

CHICAGO, Nov. 5. -Plans for 
the 43d annual convention of the 
Showmen's League of America 
were disclosed here this week by 
Ned Torti, president, with the 
week's activities coming to a climax 
at the annual banquet and ball. 

First activity of meeting week 
will be a regular meeting Saturday, 
November 26, in the Gold Room 
of the Hotel Sherman. This will 
replace the regular Thursday meet- 
ing of that week which would fall 
on Thanksgiving Day. 

Two important events are sched- 
uled for Sunday, November 27. 
The Memorial Services, at which 
the membership pays tribute to 
its deceased, will be held in the 
Bal Tabarin of the Sherman at 
1:30 p.m. Ed Sopenar is chairman 
of the services. 

President's Party 
That evening the outgoing presi- 

dent will be honored at the Presi- 
dent's Party at 7 o'clock in the 
hotel's ballroom. Following supper 
a floorshow will be presented. 
Bob Parker is chairman of the party 
with Sam J. Levy Sr., as co- chair- 
man. 

The election of officers i sched- 
uled for the following day with 
the polls open in the clubrooms. 

High' point of the week will be 
the 43d annual banquet and ball 
in the Sherman's ballroom, under 
the chairmanship of Sam Levy Jr. 
The reception, followed by the 
grand march, is set for 8:30 p.m. 
with 'dinner at 7 p.m. and a big 
floorshow to follow. 

Final activity of the busy week, 
the annual meeting and installa- 
tion of officers, will be held the 
evening of December 1 in the 
Louis XVI Room of the Sherman. 

BIG ONES BIGGER 

Dixie Events Continue 
Good for Midway Units 

NEW YORK, Oct. 5. -Dixie 
events were generally good to the 
traveling gentry again this year. 
The weather, for one thing, was 
some better both before and during 
the fairs. This led thru the growing 
months to better crops in country 
that had been hit by drought for 
two successive years, and a haPPY 
spending attitude on the part of 
the rural folk who joined their in- 
dustrial neighbors in boosting at- 
tendance at a number of events. 

The big annuals -the State fairs 
at Richmond, Raleigh and Colum- 
bia -were bigger, if anything, with 
the South Carolina event showing 
up best of all in progress over last 
year. Consequently, the big shows 
that played the events, World of 
Mirth at Columbia, the James E. 
Strates Shows at Raleigh and the 
Cetlin dc Wilson Shows at Rich- 
mond, all fared well. Other South- 
ern dates played by the World of 
Mirth and the Strates organizations 
generally were excellent. These 
two organizations, which wind up 
their seasons this week, have 
probably found the South pretty 
nearly as good as they had hoped. 

A number of truck shows have 
also done well- especially those 
fortunate enough to have an es- 
tablished route .of events with 
stature. Those operations which are 
sizable enough to operate on both 
sides of the Mason -Dixon line but 
still had mostof their fair eggs in 
the cotton- tobacco belt, were not 
destined to fare so well. 

There still are enough good 
events to go around in quantity, but 
this has not deterred new shows, 
seeking to expand ,their routes and 
seasons, from exploring the'boòking 
possibilities each year and, when 

the opportunity presents itself, 
making the invasion. 

Norman Y. Chambliss, presi- 
dent of the North Carolina Associ- 
ation of Agricultural Fairs, reports 
the events within his organization's 
domain had a very fine year, 
generally speaking, with midway 
earnings reflecting the success of 
the annuls. 

In addition to the many pro- 
grammed activities, the League will 
again maintain a registration and 
information tent in the hotel's 
lobby. Bill Hetlich and George 
Johnson will supervise operations 
at the tent. 

In addition to the men's activi- 
ties, the Ladies' Auxiliary will hold 
open house in the Hotel Sherman 
and will also have a full program 
of parties and banquets. 

Cohen Lists 
Program for 
ACA Meeting 

ROCHESTER, N. Y., Nov. 5.- 
The 22d annual meeting of the 
American Carnivals Association, 
Inc., will again coincide with the 
yearly outdoor get- togethers in 
Chicago this month. 

Secretary- Treasurer Max Cohen 
this week announced the meeting 
details, stating the session will be- 
gin at 1 p.m. Monday, November 
28, at the Hotel Shennan. At that 
time the general and associate 
counsels will meet. The annual 
meeting of the directors, officers 
and past presidents will be at 4 
p.m. All meetings will be in Room 
111. 

On Tuesday (29) at 10 p.m., 
railroad show owners and managers 
will meet, and there will also be a 
discussion relative to labor prob.. 
lems. The annual meeting of the 
membership will be at 2 p.m. Any 
additional meetings will be held on 
the following days, if needed. 

ACA Çonfab 
Opens Nov. 28 

ROCHESTER, N. Y., Nov. 5.- 
The American Carnivals Associ- 
ation, Inc., will hold its 22nd an- 
nual meeting at the Hotel Sherman, 
Chicago, November 28- December 
1, Max Cohen, veteran secretary- 
treasurer, announced. 

Business sessions are scheduled 
for the first two days, with the 
final two days to be used in case 
the discussions run over, Cohen 
said. All meetings are to be held in 
Room 111 of the Ifotel. 

Merger With Silk City 
Yields New Perry Show 

NEW YORK, Nov. 5. -A com- 
bination of equipment next season 
will see the reappearance on the 
road of the jack J. Perry Shows, 
which last played the seasons of 
1948, 1949 and 1930. In New 
York this 'week an association was 
announced between Perry and An- 
thony (Angie) Longo, operator of 
the Silk' City Shows. 

Longo far the past 14 years has 
played northern New Jersey's many 
Italian street festivals and cele- 
brations: To his property Perry will 
add his own" rides, and it is ex- 
pected to put forth a 16-ride oper- 
ation which will venture south for 
the 1956 fair season. 

With Perry overseeing the trav- 
eling truck show operation, Longo 
will devote his entire energies to 
his stationary rides at Butler Park, 
Washington, N. J. Rather than 
expose southern fair people to a 
new title, Longo this week was in- 
clined toward the use of the Perry 
name. 

As outlined, the new Perry show 
will consist of a Flying Skooter, 
Rock -o- Plane. Tilt -a- Whirl, Cater; 

pillar, two Ferris Wheels, Fly -o- 
Plane, Whip, three -abreast Merry- 
Go-Round, Octopus, six kiddie 
rides and diesel plants. Work will 
begin shortly in Longo's Paterson, 
N. J., winter quarters on fronts 
for two girl shows, a minstrel show, 
an office and a marquee front. 

Dates, Staff Sought 
Perry will be active in the corn-' 

ing weeks seeking staff personnel 
and southern fairs, with the assur- 
ance that Longo's experience in 
this territory will produce a solid 
route of still dates. It is planned 
to open in Jersey City in mid- April. 
Silk City in recent years has played 
only a couple of weeks following 
Labor Day, but next year, under 
the Perry banner, will be active 
during, the southern fair season. 

A limited number of rides, prob- 
ably eight, will make the still 
dates. 

Perry, who was comptroller last 
summer on Johnny Denton's Cold 
Medal Shows, in past years booked 
several fair dates for the Ross 
Manning Shows. 
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John Marks 
Winds Up Tour 
With Winners 

RICHMOND, Va., Nov. 5. -The 
John H. Marks Shows wound up 
its season with two winning fairs 
and has now been stored in winter 
quarters here. Final two stands of 
the year were at North Carolina 
fairs in Monroe and Winston - 
Salem, both of which were again 
contracted for '56. 

Organization jumped 235 miles 
to its, base here without accident. 
The Cole Bros.' elephants, leased 

rom the King -Cole Circus this 
'ear, have been returned to the 

circus in Florida. The Marks show 
's scheduled to open its 31st season 
in 56 at winter quarters. 

RIDES 
FOR SALE 

Eli Wheel, plain light stringer, 
$3,350; with fluorescent Star 
and Circle, $3,750. 40 ft. 
Spillman 36 horse Merry -Go- 
Round, $4,200, with Wurlitzer 
Organ, $4,500. Spillman 
loop -the -Loop 3 -Cage Ride, 
5950. 1951 Rolo- Whirl, $750; 
25 Kilowatt Light Plant, $900, 
with Truck and Tower, 51,250. 
28 -foot Drop Frame Van with 
finished inside, suitable for 
office, pe r f e et condition, 
$1,450. Write or wire for ad- 
ditional data or phone Man- 
chester 468 -W 

KING REID SHOWS 
Manchester Vermont 

Thank You 
HOBART (Hobe) COLE 

'Vetiru 
thews Wt ick SfHbn Wafers 

"Sava Money With Johnny" 
JOHNNY CANOLE 

Atteen ;, Pa. Menf ]a7 ar 3-0007 

FREE ACTS WANTED 
Fm New Rkhmond, Ohl., American 
Lesion Carnival, Jun. 1, 2, 3, 1956. 

State price and full particulars. 

BUD COLONEL 
NEW RICHMOND. OHIO 

FOR SALE 
DeBAARlE'S ROYAL COCKATOOS 

Aith aine Dropt, tiumin tara t aven ea[ee. 
write 

MRS. W. L DeBARRIE 
Ole Itedw, d Aw., Lea An tasef,Ca1N. Fnen: exment !-sass 

WANTED 
camlr.l .ee ceneeaaon worterc for 
wlpter's rk -mart be able to elk 

and talk. Staren[ i9p0 per menlb.waee 

ALBERT L. ANDRE 
NI 

CW 
tWrÑH, Tertríe al aldf. 

"A LUCRATIVE SEASON" 
W haw Just finkMd. 

FOR 
lnepeet 

SALE- Caterpillar 
cedar Rapida, too.: axb te bast tue. and .weep. is ..nit 

R. Complete Aratene Show 0.0[40 topo, 
reran tT: lo Wul Rae. 4ík1[ 

Bunn and sereran Coneenloo Top. and 
fram es. 

n 
we ue o u 

n[ na w equipment. 

DYWaf ORsl AenTe SIWWar=17 At. 

FOR SALE 
ON ACCOUNT OF GOING TO CURA 

rS Eli wheel with Traamoeue Trailer. 
can x seen in oneratlon at Northeastern 
sterile 

make 
speedway Part, come 

ce< a; make me a errar or write or arre 
LEO DISTANY 

M000000r Hotel Jmksonvllle, Fla. 

HUBERT'S MUSEUM 
22$ W. 42nd Sr. New York, N. T. 

Open oil year round 
Want Freaks and Novelty Acts. State 
salary and all particulars In first letter. 

TOURIST ATTRACTIONS 
ARE BIG BUSINESS 
Revolutionary fort and muswm. 

200.000 visitors at 51.0o. 
Lease to qualified person. 

Box 212 
Crow. Paint, New Yerk 

MIDWAY CONFAB 
Martin Brynes, late of the Silk 

City Shows, chauffeured movie 
actress Joan Crawford on her re- 

cent honeymoon tour of Europe, ac- 
cording to Fats Henry. Brynes is 

slated to appear in a forthcoming 
Crawford film, "The Way We Lie." 

Norman Brooks has had his mug 
joint in operation on the Leo Lune 
Shows for the past month. Monty 
and Frank Willis closed with their 
candy floss and novelties at Jesup 
and are currently wintering in Syl- 

vester, Ga. Lili Rue also closed her 
gal show recently and plans to play 
Florida night spots during the colti 
months. Jimmy and Alice Clancy 
are handling percentage on the 
Lane organization and O. J. (Red) 
Lowe recently joined with Red 
Brady's rides. 

Louie Berger, agent for ACA 

Shows, arrived haek in Chicago last 
week after a nine -week ,Southern 
tour with and ahead of the Paul 
Olson- operated organization. . . 

Homer R. Sharer and Marry Casey 
visited the Ringling show at San 
Antonio to visit with Bobbie Has- 
son and So Sada Thomson. 

Several concessions on Johnny's 
United Shows were destroyed by 
fire at the recent Troy, Ala., fair- 
grounds when Dutch Schilling's 
truck burst into flames. Fireworks 
stored inside ignited nearby stands. 
Junior Lemay, show's electrician, 
jumped behind the wheel and 
drove the vehicle off the midway. 
Charles Lamkin lost a bucket joist 
and Mr. and Mrs. French a cork 
gallery. 

Terry, Cleve, Billy, Joyce, Donna 
Lee and Sean Blake, all children of 

D. D. (Tex) Blake, will attend 
schools in Amarillo, Tex., and 
Miami while their dad works the 
Donminican Republic World's Fair. 
Terry, who was a star gridder in 

high school, will be on the Texas 
Tech eleven this year as a fresh- 
man. 

After having played the Lake 
City, Fla., Speedway with his 
Thrill Show, Wild Bill Forkum will 
be the free act on the C. A. 

Stephens Shows for the next couple 
of weeks. After closing with 
Stephens he intends trekking south 
to Cuba for four months. He would 
like to hear from Margaret For - 
kum, 

Fred A. Hasty, whose rides and 
monkeys hare been in the barn at 
Tuscaloosa, Ala., for the past two 
years, reports that he will take to 
the road with them in May, 1958. 

Jodo Lynn, sword swallower, 
closed with Le -Ola on the Roil 
Manning Shows recently and is 

now at home in Jenkins, Ky., to be 
followed in a few weeks by a date 
at Hubert's Museum, New York. 

Ralph Lown, operator of ding 
exhibits since 1944, has left the 
road and is nosy at his new home 
located on Indiana State Highway 
68 betw'een Evansville and New 
Harmony. He's now operating 
Loan's Burro Ranch, and reports 
business good. . Arthur (Gus) 
Worthington infos that he and Her- 
bert Clark are no longer partners 
in the French fry business. Clark 
has returned to his farm near 
Charleston, S. C., and Worthington 
n on a vacation in South America. 

Elsie Brizendine is reported 
on the sick list and is confined 
to her home in Los Angeles... . 

Peggy and Joe Steinberg, who 
trouped with the Siebrand Bros.' 
Shows this past year, arrived in 
Los Angeles and will remain there 
until early December. At that time 
they go to Phoenix to attend the 
banquet and ball of the Arizona 
.Showmen's Association to be held 
December 3 at the Westward Ho 
Hotel. 

Detroit Notes -Oscar Margolis, 
concessionaire, is recuperating in 
Art Center Hospital following sur- 
gery.... Ben Morrison, veteran 
showman, planed back to the West 
Coast last week to take care of 
business interests. . Morrison, 
Leo Lippa and Jack Dickstein will 
be presented with gold life mein - 
bers}lip cards in the Michigan 
Showman's Association. 

Peggy and Harry Wilson were 
surprised and partied Thursday (3) 
by personnel of the Vivo. Bros. 
Shows in Georgetown, S. C. There 
were several reasons -three in fact 
-for honoring the Wilsons. Harry 
and \Irs. Wilson were celebrating 
birthdays on that day, marking 
their 70th and 59th years. Then, 
after the birthday festivities, they 
celebrated their wedding anniver- 
sary. Participating in the after- 
midnight celebrating were Mr. and 
Mrs. Danny Dell, John and Marie 
Vivona, Mr. and Mrs. Joe Ross, 
Mr. and Mrs. Arthur Price, Mr. 
and Mrs. Lou Dell, Mr. and Mrs. 
Babe Vivona, Ma Vivona, Art 
Spcnter, Mr. and Mrs. Dominic 
Vienna, James Rapple and Jackie 
Davis Levine. The couple was 
loaded down osith gifts. 

Mae Hong, King Reid Shows 
publicist, is vacationing in Miami. 

Richie Richardson passed thnl 
New York last week after closing 
with the Dick Wilcox Shows. 

Scott Lamb Unit 
Scores at Dallas 
Shopping Marts 

DALLAS, Nov. 5.-The Scott 
Lamb museum and animal exhibit 
is racking up good business play- 
ing shopping critters here. Unit is 

framed as a walk -titra on a 40 -foot 
trailer flashed with plenty of neon. 

Larry Nolan, long -time shoos' 
agent, is handling the booking and 
has sent the show into Waco, 
Houston, San Antonio and El Paso. 
Following a Christmas week lay- 
off the show will head for Cali- 
fornia. 

While Lamb is out with the 
show, his son, Tommy, is managing 
their reptile ranch near Denver. 

FROM THE LOTS 

Peppers' All-States 
PASCACOULA, Miss., Nov. 5.- 

Show registered a good week's 
business at Jackson County Fair 
here, October 24 -29, and Owner- 
Manager Frank W. Peppers re- 
inked the date for 1950. A free gate 
and free parking helped draw heavy 
attendance to the new fairgrounds 
site. A night midway preview was 
given Monday (24) to good crowds. 
Features of opening day were a 
band concert in the new Agricul- 
tural Building and a flower show. 

Jim Stutz with Hitler's Armored 
Car, Helen Goldman's Side Show 
and Jake Prior's Little Dipper aug- 
mented the midway. Show closes 
following the November 14 -19 

PCSA Kicks Off 

Social Season 

November 21 
LOS ANGELES. Nov. 5. -The 

Pacific Coast Showmen's Associa- 
tion will launch its winter social 
program here November 21 with a 

Homecoming followed by the 
Memorial Services, Past Presidents' 
Night and the annual banquet and 
ball. 

The highlight of the home- 
coming event will be the announc- 
ing of the sa inners in the "Outdoor 
Queen of the Golden West" con- 
test, which has been under way for 
several months. M. J. (Mike) 
Doolan, committee chairman, re- 
vealed that the leaders and final- 
ists are Flossie Fitzgerald, Helen 
Graham, Evelyn Lantz, May Sno- 
bar and June Sutton. Doolan added 
that the contestants are announced 
according to alphabetical order. Ile 
did not disclose any vote standings. 

For the party Sam Dolman will 
serve as chairman with Louis 
Bacigalllpi as co- chairman. Dol- 
man added that a number of acts 
are being engaged for the Novem- 
ber 21 event. 

The annual Aemorial Services 
will be held Sunday, December 11, 
at Showmen's Rest at Evergreen 
Cemetery, Harry Phillips, ceme- 
tery board chairman, announced. 
Serving on the committee will be 
Harry Seber, Ted LeFors, Joe 
Glacy, Everett W. Coe, Al Weber 
and Jimmy Dunn. 

Honor Prexys 
Gluey is chairman of the Past 

Presidents' Night to be held the 
following Monday in the club- 
rooms. Bill IIobday will serve as 
co- chairman. 

Orville N. Crafts is chairman of 
the banquet and ball committee, 
and the event will be held in the 
Gold Room of the Biltmore Hotel 
on Tuesday night, December 13. 
Bob Downie, co- chairman, said 
that Walter Trask Agency will 
again hook the acts, and that the 
band will play for the show and 
dancing until 2 a.m. 

The festivities at the banquet 
will start at 6:30 on the evening of 
December 13 with the reception. 
Dinner, Downie declared. will be 
served at 8, with the show and 
dance to follow. 

VFW Fall Festival at Bayou 
LaBtre, Ala. Visitors at Pascagoula 
included Mrs. Curly Little, Billie 
Williams, Mr. and Mrs. Johnnie 
Adams and Mr. and Mrs. Walter B 
Fox. 

GAC -Hamid Outdoor Merger 
Continued front page 130 

schooled in the intricacies of the 
outdoor field. 

Activities of the new firm will 
continue to be centered in the 
present Hamid Rockefeller Center 
offices altho a grouping with 
GAC's vast layout is likely in the 
future, it was said, 

Lesser Activity 
The move by Hamid comes as 

no surprise to those persons who 
know him well. While he and 
his son will continue their active 
selling roles, Hamid Sr. has been 
yearning for the possibility of les- 
ser activity. His organization, 
which fun years held practically a 
monopolistic booking control in 
the Eastern fair market, has been 
decimated by death in the last 
couple of years. Knowledgeable 
personnel in the unique field was 
virtually mm- esis10,51, and the 
chore of training was not appeal- 
ing. Additionally, and perhaps 
more important, was the demand 
of his other constantly growing 
assets and the demand these made 
on the time of his son. 

Hamid entered the fair booking 
field in 1921 with Herman Blu- 
menfeld, who sold out his interest 
and later became office manager 
of the firm, and Frank Wirth. 
Blumenfeld died several years ago, 
leaving a gap in the organization. 

Hamid bought out Wirth in 
1930. The latter continues to book 
fairs and other outdoor show en- 
deavors, but on a limited basis. 
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PARAKEETS 
BABIES 

S1.50 
Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -Hour Service 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 Sonth Myrtle Amuse 

Komodo, California 

NO MATTER WHERE 
YOU LIVE! 

High earnings, your funds avail 
able, insured, safe. You save 
postag both ways on our Save 
Ey Mae Kits. Start Now! 

Join P. Demo., Ms, 
1001 Lake Street, Oak Perk, Illinois 

TE'NTS 
CONCESSION, CIRCUS, CARNIVAL 

AMERICAN 
TENT CORPORATION 
Amarine'. Ear/et eolldars 

of Fins Show Tells 
201 E. Water St. Norfolk 10. Va. 

Represeetetive C. C. MITCHELL 

BILL SANDERS 

WANT TO LEASE 
FOR 1956 SEASON 

Four Major Rides, must be In good 
condition. Prefer rides with transporta- 
tion w will consider leasing organised 
carnival. Write, don't wire. 

CHARLIE GRIGGS 
Can Fairground. Wlatergnarten, Dyers- 
burg, Tennessee. Or see me at Om 
Ckk.Du Meetlnl. 

GOLDEN EAGLE SHOWS 
WANT -WANT 

Popcorn, Hanky Packs of all kinds 
(516.00 o week), Cork Gallery, Pitch. 
rnu -win, Sall Game, Glass Pitch; no 
Flats or Mitt Camp. Out all winter. 

Wire Of write 
M. B. VAN HOOSER 

Louise, Miss., fiN Nov. 12 

-FOR SALE 
40 ft. three -abreast Herschl-Saiigmon Merry- Go-Round. Good shape except fee 
usual end of mason repairing. toads en one 'special -bulb send, 56,00000 sash, 
complete with trailer. Can be seen in operation this week at Palatka, Florid.. 
Wit aloe winter there. Also have Monkey Motordrome and Rell- aPtone for sale 
or will trade Merry.Go-Round ter 96 H, two -abreast Drente, and Rate -Piano fee 
other Rides. 

LEO LANE SHOWS, Palatka, Florida 

WANTED 
FREAKS -NOVELTY ACTS -ODDITIES 

Charles Seale, Sylvia Jackson, MacArthur (Jones) Twins, H you are not currently 
employed, please contact. No phone calls, no wires; send Special Delivery Airmail, 

Paso Demers. Hotel, El Paso, Texas, or 4712 McKinney Street, Dallas, Texas. 

ARTHUR HOFFMAN - CHARLES COX - SAM ALEXANDER 

TED LEWIS SHOWS 
WANT FOR MELBOURNE, FLA., NOV. 14 TO 19 

Hanky Palk COIKM,0es of ell kinds. RIDES: Center sad Octopus. Alm want a 

few Cued Shows. WIN be on all winter M Florida. 

. All . replies to TED LEWIS, Samford, Fla., this week 

www.americanradiohistory.com

www.americanradiohistory.com
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y 1111111111 11II1t11t111111NuIIJI111111I, IIu11111111111111111imilIIN1U0111111111NnII11111= 

NOTICE 

REGULAR ASSOCIATED TROUPERS & GUESTS 

THE NOV. 25 HOMECOMING CELEBRATION WILL BE 

COMBINED WITH THE jAN. 3, 1956, BANQUET & =_ 

F- BALL AT LARRY POTTER'S SUPPER CLUB. 
2Le Chevrolet Bel Air Sedan wnl be awarded at That time -Jan. 3. 

Send Your Donation for Reservations -NOW 

Regular Associated Troupers 
FRED SMITH, Chairman 

fi1IIIlIIIItHIIININNIIIIIII11111IN11111111111III111111NIIII111N11tIIINNI111111H IIIIIIIIN 
3115 west Adam, Sled., Los Angeles 11, Calif. 

West Palm Beach - 8th Annual Colored 

ELKS' BLOCK PARTY 
Nov. 16 thru 26 

Can Place Organized Minstrel (No Strip Show). Jewelry, Nov- 
elties, Custard and Hanky Panks. (No Popcorn, Grab, Skills or 
Nickel pitches needed.) 

MAC MARCKRES, Mgr. 
R. 5, Box 370, Tel. 8456, West Palm Beach, Fla. 

(This spot has always boon okay. Mao Rate, no griN. 3 marble's. Every 
wheal ellild has' ticket for $50,000 la polio protection awards giros at 
Thanksgiving any matinee.) 

The Showman's Choice 
Finest MIerials -60 Yrs.' Exprrie nc 

aecoani:ea .. tn rene Nous or 
FIT -STYLE -AND QUALITY 

Concessions -Show Teals -Rile lops - 
Binto- Merry4e.Round- Cookhouse Tops 

DAYS' SHIPMENT MOST 512E5. 
phone on's 

INC EVANSVIIIE.INDIANA 

FLORIDA EXPOSITIONS - SYD SISKIND, Mgr. 
WANT FOR 15 WEEKS IN FLORIDA -OPENING NOV. 51 

SHOWS -Ten In One. Animal Stows, Gin Show, Wildlife Ilrene Barton, /rile, Lim 
born. Midget, Auto Exhibits 0100,000 car with World of Mirth. Columble. S. C., 

sworn, Valle[ tlleplgylnE ltr hearrt or Capitol, ansaeri. Any Ding Show capsele 
se money. Cotter 

coming 
that wort stack only. Need with last 

season, confirm by letter I5 RIDES-What have you' Ilve Pony Rttle. 
Mn Gyp McDanlelh we can book your Rock Rood and Penny Afcetle. 

SYD SISKIND. "." . 1lseayM River Dr., Mlam, Fln. Mene Plain '9"s 
Plenty Nflu! -Maas! fiel lvlryMlnf in }irrt Ihrer 

when answering ads . . 

SAY YOU SAW IT IN THE BILLBOARD! 

CLUB ACTIVITIES 
Michigan Showmen's 

Association 
3153 Cass Ave., Detroit 

DETROIT, Nov. 5. - President 
William (Bill) Creen was in the 
chair for the regular meeting with 
65 members on hand. Elmer Ma- 
honey was named chairman of the 
recreation committee and will be 
assisted by John Pollard and Art 
RosenthaL 

Checkers and domino gaines 
were recently purchased and the 
committee is considering the addi- 
tion of ping gong and dart boards. 

Fred Silber, third vice- president, 
was reported recuperating at home 
following an illness. Others on the 
sick list were Charley Westerman, 
who is confined at the Battle Creek 
(Mich.) Sanitarium, and Oscar Mar- 
golis, at Art Center Hospital. 

Chaplain Cal L. Lovejoy was 
appointed chairman of the annual 
memorial services to be held in the 
clubrooms on November 5. Jack 

Zeman and Paul Greeley were 
named his assistants. 

Charles Schimmel and L. She]. 
ton attended their first meeting. of 

the season. Schimmel and President 
Creen donated their second place 
membership prize money to the 
sick and relief committee. 

Pacific Coast Showmen's 
Association 

1235 South Hope Street 

LOS ANGELES, Nov. 5. -Vice- 
President Eddie Harris with Sec- 

retary Joe Mead and Treasurer 
Harry Phillips on the rostrum con- 
ducted the regular Monday night 
(31) meeting. 

Past President Bill Holiday in- 
ducted Russell Morgan into the 

organization. 
Committee reports showed prog- 

ress. Phillips told the group that 
Bobby Irwun is still seriously ill as 

ROSSIE FRiliflAll 
Foley a Beak Skews 

MIRI IB.ER IRANAS 
Dealen Kiddie Land 

MAY s501Á1 
Mente Young Shows 

The Campaign's Hotter'n Hot... 
The Field is Narrowed to 

THE FIVE FINALISTS ... shown here 
(listed alphabetically, 

VOTE NOW ... YOUR LAST CHANCE - 

Winners to be announced at Gala Homecoming 
Celebration Nov. 21 ... 

VOTE ... VOTE ... VOTE ... NOW ... NOW . e . NOW ... for 

add,c1 
fiooQueat 

ot.7e 
¿rouenrIid 

Sponsored by the 

PACIFIC COAST SHOWMEN'S ASS'N 
The finaltsta candidates shown here are going all out for the tine ... and they are helping a most 

worthy proies .. the PCSA Welfare and Hospital Fund. Needy showmen get a helping hand from 
the motley raised during this contest. 

Write ter your book of votes ... or see any of the contestants. Dent delay -you may keep you 

favorite from being crowned at the Con:moan, Ceremonies during the PCSA annual Banquet and 

Ban at the Bihman Hotel, Los Angeles, December 13. 

SUPPORT YOUR CANDIDATE - SUPPORT THE CLUB 
VOTE TODAY* . . . See any Contestant or contact: 

MIKE DOOLAN, Chairman 
HARRY SEILER, LUCILLE DOLMAN MICKEY WEXLER, Deputy Chairmen 

PACIFIC COAST SHOWMEN'S ASS'N 
- FRANK WARREN, Pres. AL FLINT, Exec Ses'), - 

1235 South Hope Sweet, los Angeles 11, Calif. Phone: Richmond 7.2521 

(e1te11 th' Ballot lion by buying were votes for your Favorite.) 

is George Moffett. Clyde Gooding 
is confined to a hospital in Glen- 
dale. Louis Goebel is recuperating 
at his home in Thousand Oaks, 
Calif. Patty Ryan continues on the 
sick list. Phillips reported for the 
cemetery committee that the head- 
stones and monument will be 
cleaned before the annual Memo- 
rial Services in December. 

M. J. Doolan reported progress 
of the queen contest, which ends 
November 21. 

Hobday advised the group that 
the life membership card was de- 
livered to Frank Zambrini in Long 
Beach. Hobday also presented the 
club with a sizable check from 
Zambrini. It was for the cemetery 
fund as Zambrini requested. 

Harris called upon Lou Leonard, 
Chicago; Al (Red) Cohn, joist back 
from Dallas; Harry Allen, who was 
the guest of Rudy Jacobi; Clem 
Bricker, Phoenix, Ariz.; Lou Hoff- 
man, Salt Lake City; Bucket 
Brownie; Charlie Crouse, West 
Coast Shows; )tarry Lewis. and 
David Cohn, \Vest Coast Shows. 

Bob Downie, co- chairman of the 
banquet and ball committee, re- 
ported that arrangements for the 
function were made and tickets are 
on sale. 

Heart of America 
Showmen's Club 

9I3A Broadway, Kansas City, Mo. 

KANSAS CITY, Mo., Nov. 5.- 
Despite a small attendance much 
business was cleared up at the 
regular meeting. President F. W. 
(Boxie) Warfieltl was in the chair 
and welcomed new members, A. G. 
Optican, Joseph C. Riseman, Mor- 
ris Klein and Tom Drake. 

The ways and (weans committee 
announced it would soon get its 
Saturday night jamborees started. 

Joseph A. Clayton, chairman of the 
banquet and hall, reported lie had 
re- signed last year's orchestra for 
the event. Festivities are set for 
New Year's Eve in the Tower 
Room of the Aladdin Hotel. 

Nomination of officers is sched- 
uled for December 2 with election 
to be held December 16. Out -of- 
town members can obtain absentee 
ballots by writing Al C. Wilson, 
secretary. 

National Showmen's 
Association 

317 West 56th Street, New York 

Ladies' Auxiliary 
The meeting of October 26 was 

well attended. The nominating 
committee, headed by Mae McKee, 
has been busy drawing up their 
slate for the ensuing year. Hilda 
Bergen gave a generous donation 
in honor of her grandniece. Midge 
and Herman Cohen and Moe and 
Flora Elk purchased adjoining 
homes in Westchester. Leah Green- 

' 
peon paid us her annual visit. The 

daughter of Ruth and Jerry Gott- 
lieb is to be married November 14. 
Every Wednesday during Novem- 
ber will be a meeting night. 

Lone Star Show 
Women's Club of Texas 

3105 Forest Avenue, Dallas 

DALLAS, Nov. 5. - The first 
meeting of the fall season drew 
a capacity turnout. President Beth 
Anderson was in the chair. Secre- 
lacy Grace Tinder react the min - 
utes while the financial report was 
given by Pearl Vaught. Bonney 
(Five -Star General) Allard kept 
order and Jule Connor delivered 
the invocation. 

Reports on two recent benefits 
at Memphis and Dallas were given. 
Large proceeds mere reported 
from each. The Memphis event, 
held in conjunction with the Miami 
club, had entertainers from harry 
Seber's Girl Show and front Char- 
ley Taylor's backend unit. 

Tiny Grant handled the emsee 
chores at the benefit here at the 
Dallas fair while the auction was 
conducted by Kenuy Reeling and 
Chuck Moss. 

Jack and Ketta Lindsey became 
grandparents again when their 
daughter, Charlene Kearns, pre- 

Wendy and Jackie Ray had their 
third daughter and Peggy Alex- 
ander gave birth to a son. 

Reported on the sick list were 
T. C. Sands, Mildred Taylor and 
Millie Cepak. Renee Gordon was 
reported seriously ill at Maxfield 
Clinic, 2711 Oak Lawn, Dallas. 

Neil Fletcher has his carey dogs 
operating in supermarkets and re- 
ports doing good business. Fred 
and Hilly Hudspeth entertained 
Charlie Finkelstein, of the Charles 
Antell Company, before leaving 
for a few more fairs and a Cali- 
fornia vacation. Halloween party 
was a big success. Margaret Pugh, 
chairman of the Arthritis and 
Rheumatism Fund, is accepting 
donations. Greeting cards for all 
occasions are nosy being displayed 
in the clubrooms with proceeds 
to go to the furniture fund. Robbie 
Ponton is handling the sale. 

Membership was saddened by 
the death of Sam (Blackie) Barnes, 
who died October 27 and was 
buried in Showmen's Rest here in 
Dallas. 

Show Folks of America 
145 Turk St., San Francisco 

SAN FRANCISCO, Nov. 5.- 
The regular meeting was called to 
order by President Charlotte Por- 
ter. Assisting her were E. S. Fitz- 
gerald, third vice-president; Oscar 
Manley, treasurer; Billie Hodges, 
secretary, and Bonnie Townsend, 
recording secretary. 

The clubrooms were decorated 
in Halloween motif and a number 
of members came in costumes. 
Doughnuts and cider were served. 

A letter from Gene Rosencratz 
reported he was on the mend. Roy 
Jack Brooks was confined in Ward 
ti of San Francisco Hospital. 

introduced from the floor were 
Del Emery, Joe Clemons, Mr. and 
Mrs. Ferrara, Fred Bodah and 
Vera Espinoza. 

Showmen's League of 
America 

54 W. Randolph St., Chicago 

CiIICAGO, Nov. 5.- President 
Ned Torti opened the regular meet- 
ing Thursday (3) but yielded the 
gavel to First Vice -President Maur- 
ice Ohren to conduct the proceed- 
ings. Also on the platform were 
Walter Driver, treasurer emeritus; 
George Johnson, finance chairman; 
Homer Briant, executive secretary, 
and Past President Sam J. Levy Sr. 

Members called upon for brief 
talks included Virgil Lee, Jess 
Jordan, Sam Solomon, Chuck 
Magid and Harry Duncan. Sam J. 
Levy also spoke, highlighting his 
talk with humorous yarns. Judge 
Fleming of Litchfield, Ill., was a 
guest of honor and lauded show 
business in general. 

Louis J. Berger, chairman of 
the banquet and ball program, an- 
nounced that all listing should be 
in the club's office by November 
15. Jack Forbes, a new member, 
was inititated by Harry Duncan 
and Sam J. Levy. 

President Ned Torti was in the 
chair for the board of governors 
meeting where new members were 
announced as follows: W. Stuart 
McCellan, Morgan C. Hughes, 
William Russell Brown, Joseph R. 
Dauer, Max Miller, Robert G. 
Thomson, George Knapp, Stephen 
Kurylo, Bardon D. Billings, Morley 
E. Scott, Alexander Ross, Wilfred 
Higgins, John Blair, Albert Singer 
and Ernie Lieberman. 

The November 24 scheduled 
meeting, which falls on Thanks - 
giving Day, was postponed to 
Saturday night, November 26, and 
will be held in the Hotel Sherman. 
The house committee announced 
it would hold open house in the 
clubrooms from Thanksgiving thru. 
out the entire run of the outdoor 

meetings here. 
Dwight Pepple, who recently 

underwent surgery, is expected to 
he released from the hospital in 

the next few days. Harry Ferris 
was out of the hospital and at- 
tended the meeting with the use 

of crutches. Lou Keller and Harry 
Atwell were both reported feeling' 

seated them with a granddaughter. better after long illnesses. 
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ROADSHOW REP 
After 13 years with radio Station 

K:A\'E, Carlsbad, N. M., Al Pit - 
caithley, the former repster, left 
the station August 31 to take over 
management of Riverside Country 
Club there. In a recent letter to 
the Repertoire desk, Pitcaithley ex- 
pressed regret over the October l 
closing in Portales, N. M., of 
Brunk's Comedians. He had been 
hoping that the show would get to 
Carlsbad this year. The Brunk 
show was the last rep outfit to 
play Carlsbad, and that was back 
in 1951. A recent visitor with 
Pitcaithley was Hi Brown Bobby 
Burns, the minstrel man, who was 
en route from Dallas to El Paso. 
Bunts is now an electrician with 
`Ice Capades." While on vacation 
this summer Pitcaithley met Irving 
Foy, youngest of the Seven Little 
Foy's, who has an ice cream parlor 
in Taos, N. M. Foy was the sub- 
ject of an article in the October 
issue of New Mexico magazine. 

Frank H. Thompson, former rep- 
ertoire man who now operates 
tourist cottages in Aurora, Ill., ap- 
parently was in a reminiscent mood 
recently when he sent the desk the 
following old -time rep supersti- 
tions: If a new member came on 
the show with a camel back trunk, 
it was a sign that the show would 
fail.... Passing a country ceme- 
tery on the right hand side of the 
road while making a jump to an- 
other town meant a big house that 
night.... If the first local to ar- 
rive inside the theater or tent was 
a mental case it was a sure sign 
of good business. . , . A local tell- 
ing a showman that he didn't have 
enough seats in the house was gen- 
erally regarded as a bad sign.. . 

Poor hotel meals were a sign of 
good business, while exceptionally 
good hotel accommodations usually 
meant poor houses for the show. 

Arthur Nims writes from Middle- 
town, Conn., that he had three 

amateur minstrel shows in sight 
until the flood struck the area.... 
E. G. Starrett writes from Green- 
field, Mass., that he is negotiating 
in produce some amateur product 
lions in the area.... F. E. Freed - 
ley, who formerly operated road 
shows, has obtained a one -man 
script bill and a national product 
which he will sell on a tour from 
Washington, D. C., westward, 
Freedly, who spent the summer in 
Atlantic City, says that his wife 
will help him with the new show. 

Fremont Turgeon, who has been 
ailing for some time, plans on 
spending the winter in Santa Bar- 
bara, Calif., meaning that he will 
not tackle the road this winter 
with his hall show. .. Arthur 
Dumaine writes the following from 
Baltimore: "I read the item by 
L. L. Pickering in a recent issue 
and Ill say he is correct as to old - 
time tent shows being corny. He 
could have added tr names of a 
lot more tent shows. , .. Herman 
Johnson writes from Providence, 
R. I.: "I was pleased with the 
old- timers in E. F. Hannan's bit on 
Al Martz and wonder if he can tell 
us something about the plays used 
by Avery Strong and Benton and 
Moulton, and about the James 
Kennedy 10 -20.30 show, I saw 
these snows in my younger days in 
Brockton, Mass They wem clean 
and well performed. I believe one 
of the plays was 'In Old Colorado,' 
but the rest have gone from mem- 

The Goff Players, a three -person 
family group, left Caldwell, Idaho, 
October 22 for a west to east trek. 
The family had motored from 
Washington, D. C., in midsummer, 
intending to play dates en route 
west, but extremely hot weather 
forced cancellation of many stands. 
After a-riving in Hollywood the 
family trekked to Caldwell to visit 
relatives. 

Drivin' 'Round the Drive -Ins 
Faulty electrical fixtures were 

blamed For a minor fire at the Mt. 
Penn at Reading, Pa., but intermts- 
sion and picture showings were not 
interrupted. , .. The Walter Reade 
Theater management has closed 
the Absecon Drive -In Theater in 
Atlantic City, but plans to re-open 
on weekends. As in the past, the 
Atlantic Drive -In Theater, also 
near the resort, will remain open 
thru the winter, 

The New South Wales Theaters 
and Film Commission in Australia 
has granted permission to erect 
nine drive -ins, first ones in the 
state. Seven win be in the Sydney 
arra, one in New Castle and one 
at Wollongong. Eight other ap- 
plications were rejected. The suc- 
cessful applicants must have their 
theaters operating within 12 
months. 

Plans for a $120,000 drive -in- 
theater for Longview, Tex., have 
been made by J. L. Wyche, build- 
ing contractor of Alice, Tex. His 
plans call for 600-car capacity plus 
central heating.. Jack Grove, 
manager of Post Oak Drive -In, 
Houston', has announced installa- 
tion of new equipment and reno- 
ovating of the concession stand. 

Two drive -ins owned by Bill 
Creagh were damaged in a storm 
recently at Breckenridge, Tex. The 
screen at the Trail Drive -In was 
a total loss. Striking shortly be- 
fore show time, the storm ripped 
away the top 20 feet of screen and 
twisted the screen foundation. The 
entire theater area was flooded. 
The Corral Drive -In was also 
flooded, with the concession 
stand taking the heaviest damage. 

OPEN A DRIVE -IN THEATRE 
- AT LOW COST 

New and guaranteed rebuilt equipment from 51,595. Time Payment available to respon- sible parties. Write, giving location and number of can. SPECIAL OFFER! Tempered Masonite Marquee Letters, 4 -, 35g: e -, 50f: 
10 ", 606. S. O. S. CINEMA SUPPLY CORP 
!Sept. L, 602 W. 52 St., New York i0. . 

Lovio Dottor, manager of Plain- 
ville Conn.) Drive -In, will super- 
vise the Arch Street Theater, New 
Britain, Conn., during the winter, 
according to Specie Perakos, gen- 
eral manager, Perakos Theater As- 
sociates.... Joe Bronstein, gen- 
eral manager of Bronstein Drive -In 
Enterprises, Hartford, Conn., and 
Mrs. Bronstein are vacationing in 
Arizona.. , . Veteran Connecticut 
theater operator George LeWitt 
has had another delay in his long - 
projected plans for a drive -in the- 
ater at Berlin, Conn. Howard M. 
Culver, Berlin resident, has been 
granted permission by the Court 
of Common Please to appeal the 
Zoning Commissign's move giving 
LeWitt authority to build a 
drive -nt. 

The Lee drive -in chain Iras in- 
stalled super -capacity treaters at the 
Monaco, Denver, where plans are 
shaping up for year -round opera- 
tion. This makes the third drive - 
in in the area now equipped with 
the heaters. New ones at the Mon- 
aco are checked out at the box 
office as cars arrive and checked 
back in by patrons as they leave. 

RSROA Enrolls 

3 More Spots 
DETROIT, Nov. 3. -Three more 

roller rinks have been enrolled hi 
the Roller Skating Rink Operators' 
Association, it was announced re- 
cently by Robert D. Martin, 
RSROA secretary- treasurer, at asso- 
ciation headquarters here. 

The rinks and their operators are 
Bronx Outdoor Roller Rink, Bronx, 
New York, Carl Littman; Creen 
Hut Roller Rink, Succasunna, N. J., 
George Nelson, and Aberdeen 
.(S. D.) Roller Rink, Mr. and Mrs. 
Henry Lawrence. 

O'Donnell to 
Mineola Staff 
As Dance Pro 

NEW YORK, Nov. 5.- Edward 
O'Donnell, of Port Washington, 
Long Island, five times United 
States senior dance -skating cham- 
pion, has been signed to teach 
dance at Mineola Rink, it was an- 
nounced earlier this week by oper- 
ator Earl VanHom. Like all other 
members of the rink's teaching 
staff, O'Donnell holds the gold pro- 
ficiency medal, highest award by 
the U. S. Amateur Roller Skating 
Association. 

O'Donnell, who made the de- 
cision to tuns pro immediately after 
returning from the World Meet in 
Barcelona, Spain, will give both 
private and class lessons. Also on 
the Mineola staff are former United 
States senior ladies' champion 
Jean White VanHom, former U. S. 
senior ladies' titlist June Henrich 
Bickmeyer, former U.. S. senior 
dance winner Marge Hanford, and 
former World and U. S. senior 
men's titlist, Donald Mounce. 

HARTFORD, Conn., Nov. 5.- 
This city's only roller rink, Hart- 
ford Skating, Palace, staged its 
annual Halloween Party Sunday 
afternoon and evening (30), offering 
prizes and contests at both matinee 
and night sessions. Operators Irv- 
ing Richland and Harry Necker 
distributed over $100 in prizes. 

Yanks Finish Third 
In World Contests 

NEW YORK, Nov. 5. -The U. S. 
Amateur Roller Skating Associa- 
tion team of nine skaters placed 
third behind West Germany and 
Great Britain in the World Cham- 
pionships, skated October 20-23 in 
Barcelona, Spain. In wrapping up 
top honors, the Germans grabbed 
first place is all four events: men s 
singles, ladies' singles, dance and 
pair skating. 

It was the USARSA's first in- 
vasion of foreign soil. According 
to association proxy George Ap- 
dale, his group will be there for 
the next meet in 1957. 

Best finisher among the Yanks 
was Billy Ferraro Jr., Garden 
City, Mich., who placed second in 
the men's solo event. John Haddad, 
Fairlawn, N. J. was fourth, and 
Jack Crichton, Brooklyn. finished 
sixth. U. S. placings in ladies' 
singles were Diane Lanzotti, 
Linden, N. J., seventh, and Margie 
Adair, the National champ from 
Hatboro, Pa.,, 12th. 

In mixed pair skating the Jack 
Crichton -Margie Adair and John 
Haddad -Diane Lanzotti duos ran 
seventh and eighth respectively. 

The major U. S. surprise came 
in dance when U. S. runners-up 
Ray and Jeanne Tiedemann, of 
Mount Vernon, finished fourth, one 
place ahead. of favored U. S. titl- 

Special Events Building 
Box Office at Skateland 

DENIER, Nov. 5. -A series of 
parties and special activities have 
kicked off the fall skating season 
to a till- ringing success at Skate- 
land here, with special parties, up 
to 300 patrons in size, boosting the 
weekly gate. Recently the Denver 
Council of Baptist Youths turned 
out more than 200 members at a 
Skateland party, followed two 
nights later by a servicemen's 
party given in conjunction with 
special service officers and the 
USO. Service men stationed at all 
nearby military installations wem 
invited, and more than half a dozen 
Army, Air Force and Navy bases 

Fordham Sets 
Dec. Marathon 

NEW YORK, Nov. 5. -The 
second annual marathon, a 26 
miles and 385 yards event, has 
been scheduled for December 17 
at 11 p.m., after the regular public 
skating session, at Fordham Skat- 
ing Palace in the Bronx, it was an- 
nounced this week by Fordham of- 
ficials. The event has been sanc- 
tioned by the Roller Skating Rink 
Operators' Association and is open 
to all registered RSROA amateurs 
over 18 years of age. An added 
feature will be a two-mile event 
for women. 

Trophies will .be awarded to the 
first five to finish. All others com- 
pleting the - marathon will be 
awarded medals. Deadline for en- 
tries is December 10. The entry 
fee is $1. Entry blanks may be 
obtained at the Fordham Rink, 
Jerome Avenue and 190th Street, 
or at various RSROA rinks to 
which they have been distrib- 
uted. Regulations accompany entry 
blanks, . 

YOne NAME 

CANCER 
% YOUR TOCAI 
POST OFFICE 

AMERICAN CANCER SOCIETY 

were represented. Girls who are 
members of the Skateland clubs 
provided refreshments, decorations 
and party favors. 

Spook Party 
A gigantic Halloween party was 

held Monday (31). The lobby of 
Skateland was turned into a ceme- 
tery, complete with paper mache 
tombstones, bats, ghosts and 
witches. Prizes were awarded for 
the best costume and the Hallo- 
ween theme was carried out in 
decorations and refreshments thru- 
out the rink. 

Bill Booth, Skateland publicist, 
announced this week that drying 
Sigman, owner, and Jimmy Lorello, 
general manager, are completing 
plans for a regular skate -dance 

-fright for teen -agers, starting this 
month. Patrons will skate for half 
the evening, then take their skates 
and shoes off and dance. "Sock 
dances are going over big in high 
schools and there is no reason why 
they won't do just as much for 
Skateland," said Booth. 

ists Ed O'Donnell, of Port Washing- 
ton, N. Y., and Barbara McCusker, 
of Cedarhurst; N. Y. 

A romantic news item came out 
of the World Meet when Miss Lan - 
zotti and Haddad announced their 
engagement while aboard the lux- 
ury liner S.S. Independence going 
over. The entire group returned to 
this country by Pan American air. - 

WE BUY AND SELL 
USED ROLLER SKATES 

All Kinds! Best Prices[ 

SPECIAL! 
Mtn'f O 

L teuf'' 
woad wMtn 

51 1.00 ..,. 
Fibr.whttt. 
JSt .arr.l 

BONNY'S HUG- ME- TIGHTS- 
511.00 DO2. 

BONNY'S SKATING SKIRTS - 
524 00 PER DOZEN UP. 

Authsris.d Dlstrlbutortwe 

"CHICAGO^ 
ROTIER SKATE CO.' 

JACK ADAMS & SON, INC.. 

SKATING RINK TENTS 

42 t 102 IN STOCK 

52 r 122 Al ALL TIMES 

NEW SHOW TENTS 

MADE TO ORDER 

(AMPBEU TENT & AWNING CO. 
100 Central Ara. Alton, III. 

Portables are the answer. Writs 

Porto -/hilt 
Tent Covered Skating Rinks 

141 MANN STREET, SMYRNA, GA. 
PHONE 5 -5216 

(URVECREST RINK -COTE 
Tho skating surface for woad and 
maronite floors. The' ultimate in clean- 
liness and traction. 

. CILES. Pur, 
Coverer lee, Muskegon, M 
We vite you to [King your skates to 

Comecon* and see for yourself! 

WANTED AT ONCE 
Nanagrr for 
H 
n 

vt by ltd 
P tWabne S noo 

d %7:1; aa will take nt. Mbe e o 

god eference. 
LACY MYERS 

Karl., Ky. Phone 74. 

Three Generations of 
on 

Champions 

f6co CAG0 
The WORLD'S Greatest Roller Skates 

Carry, holder of oS 

Iona -distance records -wino., 
of famous Paris 24 --hour race. 

Malcolm Carry (demoted), 
holder of th on. -mile and 

other mmrds. 

Malcolmn Carey Jr., age 4, 

holier of Kiddies' Champion- 
ship at Carman Roller Rink. 

Jesse, now eI yrs., is skating 
again after winning over on 
attack of arthritis. 

FOR HEALTH'S SAKE 

ROLLER SKATE. 

Upper portion reprint 

May 1b, 1931 

CHICAGO ROLLER SKATE CO. 
Manufacturers of All Kinds of Roller Skates 

4427 W. Lake St, EStebrook 9 -3800 Chicago 24, Illinois 
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Sie Two -Show Split 
For King -Cole in '56 

Partners to Divide Management Roles; 
3 Shows Daily in Tampa, St. Petersburg 

MACON, Ca., Nov. 5.-Well. 
e tablished reports here are that 
Co -Owners Arnold Maley and 
Floyd King, of the King -Cole Cir- 
cus, will have two shcws on the 
road in 1958. 

As the present season nears an 
end, months of speculations con- 
tinue. It is considered definite that 
experience with the 75 -truck cir- 
cus that opened here in the spring 
has been unsatisfactory. Associates 
of the showmen say a decision 
has been reached to put out two 
smaller shows next season, . 

Each of the proposed. 1958 
shows would move err about 30 
trucks. Latest unofficial reports 
here have it that Maley will be 
in charge of one show and King 
of the tither, while both outfits 
will be property of the partnership. 

Fla. Business Good 
Meanwhile, the circus drew ex- 

cellent business in South Florida. 
Tampa, played for the Shrine 

Wednesday (28), had a turnout that 
required three performances. It was 
the same story. in St. Petersburg, 
Where the Grotto had as. advance 
sale of 12,000 tickets and three 
shows were given Thursday (27). 

At Brandenton, under the Shrine 
King -Cole had three -quarters and 
near -full houses. It gave a street 
parade, and it hosted many cir- 
cus visitors from nearby Sarasota. 
Fort Myers, under the Jaycees, was 
a poor one, with both houses held 
to less than one -quarter of capacity 
because of rain. 

The circus was going into West 
Florida, Alabama and Georgia 
prior to its scheduled closing No- 

Kelly -Miller 
Plays Texas 

CENTER, Tex., Nov. 5. -Al C. 
Kelly & Miller Bros.' Cirrus played 
to a half house in the afternoon 
and a near -full night here Satur- 
day (29). 

Show's motor move into Center 
was late because the trucks were 
curbed in favor of U. S. Army con- 
voys moving in the vicinity ofLees- 
ville, La. The performance was on 
time, however. Weather was cold 
and windy, 

Joyce Loses Camel 
HOUSTON, Nov. 5.-One of the 

Jack loyce Trained Camels died 
and three others were recovering 
from what Joyce attributed to poi- 
soning picked up from feed used 
while en route to the Shrine show 
here. The act will continue un- 
affected, he said. 

veniber 19. Then it will be back 
in quarters at Macon's Central City 
Park. 

The quarters now are being 
readied. The advance trucks are 
expected shortly. Already on hand 
in quarters are several trucks and 
some other equipment, including 
one of the bandwagons, which was 
dropped off recently. 

Macon Shrine 
Signs Talent 

MACON, Ga., Nov. 5. -W. J. 
Bailey, chairman of the 21st an- 
nual Macon Shrine Circus, an- 
nounced that several acts have 
been signed for the indoor event, 
which starts November 21. 

On a recent visit to the King - 
Cole show Bailey signed the 
Valencianos and the Hungaria 
Troupe, the Manos Duo and four 
from the King show's clown alley. 
The Frank DeRizkie Family, from 
Ring Bros.' Circus, also has been 
contracted. 

Advance sale of tickets, he said, 
is on a par with last year. 

'COPTER, TENT, SEATS 

Innovations Bag $$ 
For Hunt Brothers 

BURLINGTON, N. J. Nov. 5.- 
Hunt Bros.' Circus equipment is 
being steam cleaned and painted 
for laying away, so that virtually 
no preparation will be needed for 
the April 21 opening here, Harry 
Hunt said yesterday. Expensive 
innovations on the Hunt show re- 
sulted in added publicity and -com- 
fort, and ease of operations. 

The Hunt f a rn i I y operation 
closed September 27 in Elkton, 
Md., after a 151 -date tour cover - 
ing 22 and a half weeks. Total 
mileage was 4,800, with only 1,500 
miles covered thru August, when 
the show headed south. The mod- 
est mileage again proved its worth, 
in that wear and tear on equipment 
was less than for shows snaking 
longer overland jumps. 

The new wire cable tent finished 
the season in excellent condition, 
and Hunt said it is easily good for 
another year and perhaps more. 
Another Hunt innovation, the seat 
wagons, were so successful that 
others are being completed in quar- 
ters to replace old -style seats still 
being carried. The mechanization 
of seating will eventually include 
even the blues, Hunt claimed. Pat- 
ents are held on both the collaps- 
ible seating and a mobile comfort 
station which was unveiled this 
year and in which Hunt is trying 
to, interest other shows. 

Blown Shows Overcome 
The season was viewed as very 

good, altho one day was lost in 
Norfolk, Va., to Hurricane Ione 
and occasional performances were 
missed elsewhere. Banner business 
at several dates resulted in three - 
a -day showings, Hunt noted, which 
more than offset blown perform- 
ances. There were notable turn- 
outs around Philadelphia and in 
the seaboard States. 

The Hunt helicopter, used for 
ballyhoo purposes, will be retained 
for the coming year, and has not 
stopped working since the season 
ended. It was on several survey 
projects and currently is doing po- 
litical aerial campaigning for the 

Millers Announce Acts, 
Staff, Opening Stand 

PIGEON FORGE, Tenn., Nov. 
5.- Miller Bros.' Indoor Circus, 
owned by R. A. and M. A. Miller 
here, will open November 16 at 
Huntington, W. Va., and play six 
stands prior to i holiday layoff. 

Staff includes R. A. Miller, gen- 
eral manager; Charles Seidman, 
general agent; Florence Seidman, 
special publicity; Joan Webb, sec- 
retary; Billy Sheets, producer, and 
Red Maynard, props boss. 

The show announced that the 
performance is scheduled to in- 
elude the following acts: 

St. Leon Troupe, teeterboard; 
Capt. Eddie KLhn, lions and tigers; 
Miller Brothers: Elephants (4); 
Platos, riding act (5), and high 
wire; Gordo, one -finger stand; Joe 
Wright Trio, Roman rings; Hans 

Claire & Company, balancing; 
Doloring Sisters , trapeze; Ida 
Mae Crowell, contorticn; Tonga, 
chimp act; Whiteside and O'Don- 
nell, dogs; Chester and Ramona, 
juggling; Capt. Forster's Ponies; 
aerial ballet of eight girls; comedy 
car; six clowns and others. The 
show said it intendei t.s add two 
wire acts and a flying act, but 
those have not yet been signed. 

Show will send an additional 
pair of baby elephants ahead as 
part of the advance publicity cam - 
paign. All stands will be under 
local auspices. 

Schedule calls for the show to 
resume its tour after the Christmas 
holidays. Indoor dates are to con- 
tinue thru the winter. Spring and 
summer will be booked for out- 
door dates, the agent said. 

Republican Party in New Jersey. 
The family is still studying the pos 
sibility of adding a second 'copter 
if it is felt the move will be profit- 
able. The pilot will make several 
Christmas flights, dressed as Santa 
Claus, for Chambers of Commerce. 

Towns in Virginia and West 
Virginia were returned to after ab- 
sences as long as 30 years. West 
Virginia was viewed as "not too 
good" and Virginia as spotty but 
both States produced a couple of 
very good days. The helicopter's 
novelty aspect gave the circus an 
edge in publicity over other show 
operations in those States, which 
on a couple of weeks were jammed 
with at least a half -dozen carnivals 
and circuses. 

Considerable contracting h a s 
been accomplished for next year, 
and the early part of the route, 
over familiar Northern territory, has 
taken shape nicely, it was reported. 
It is expected that the dates, as was 
the case this year, will be 100 per 
cent under auspices. 

The show finished the season 
with the Whirlwinds, Arabian tum- 
bling act, after the departure of the 
Bogino- Bostock riding troupe. 

Three new homes are nearing 
completion on the 21 -acre circus 
site. One will be occupied by 
Charles Hunt Sr. and Charles 

ARKANSAS STANDS ' 

FAIR FOR RINGLING 
Show Holds Well Against Marine Corps 
At Texarkana; Hot Springs Proves Okay 

JONESBORO, Ark., Nov. 5.- 
Arkansas stands panned out fair 
for Ringling Bros. and Barnum & 
Bailey Circus this week, with Hot 
Springs showing up best. 

Just across the State line, Tex- 
arkana, Tex., gave the circus a 
pair of strong houses. The big 
top was more than three- quarters 
filled euch time, and this attend- 
ance was achieved altho the U. S. 
M..rine Bard was playing day and 
date and football games were in 
progress Saturday (29). 

Hot Springs was a Sunday date 
(30). A ministers' group had pro- 
tested the showing, but the news- 
paper supported Ringling in an 
editorial, and other support also 
came thin. The pickets reappeared. 
Crowds amounted to two- thirds 
and three -quarters of capacity. 
There was a large crowd at the 
runs. The Hot Springs Showmen's 

Herm Ceplar, Wire 
Artist, Found Dead 

SAN ANTONIO, Nov. 5.-Her- 
man Ceplar, 51, high -wire per- 
former who had the Great Ceplar 
act, was found dead when sheriffs 
officers entered his home near here 
Thursday (27). He had been shot 
in the chest. A rifle was nearby. 

Officers went to the home in re- 
sponse to a phone call from a man 
who said. he was Ceplar. They 
found notes left to his widow, son 
and daughter. Ceplar came to this 
country 35 years ago: The act had 
been partially inactive for two 
years. 

Hunt Jr. and wife, and another by 
Hazel and Marvin Case. Nine 
homes now stand on the property. 
There are 21 buildings in all, and 
40 persons in quarters. 

Harry Hunt reported the recent 
death of Tommy uran, well- 
known circus fan from nearby Bris- 
tol, Pa., who collapsed while visit- 
ing the lot here. He was legal ad- 
juster for the Philadelphia Transit 
Company. 

Hardtimes Leonard Plans 
New Trucker; Buys Mack 

COLUMBUS, Nov. 5.- Equip- 
ment from the Fred J. Mack 
Circus was sold this week to 
Hardtimes Leonard, who is setting 
up winter quarters here. He will 
operate the show, probably as 

Leonard Bros., on about 15 trucks. 
Leonard has been with Mills 

Bros.' Circus as electrician since 
that show's earliest years and he 
resigned at the end of this year's 
tour. 

His purchase included the nearly 
new big top, which is a 70, with 
40 and two 30's. It also involved 
10 trucks, among' them a specially 
built pole truck which was con- 
structed from an auto transport 
truck and which has outside load- 
ing for the center poles. Other 
equipment includes the Mack 
show's canvas truck, ticket wagon 
and completely equipped cook- 
house truck and department. 

Some other Mack equipment, 
including the power plants and 
seats, had been sold earlier. 

While the show equipment was 
being moved to a trailer park in 
Columbus, designated as quar- 
ters, Leonard is making a trip to 
Florida first, and quarters will not 
be active until the first of the 
year. 

Leonard was negotiating with 
persons connected now with King 
Bros. & Cole Bros.' Circus, but it 
was learned that they will not be 
associated with his new enterprise. 

At the same time it was learned 
that there is a possibility that two 
Columbus men will be in the new 
show with Leonard. One is Fred 
Pfening, who was a prime mover 
in the Mack show, and the other 
is Jack Lampton, now owner of the 
trailer park and formerly with the 
Wade, Sells - Floto and Sparks 
shows as well as in the promotion 
departments of Mills and King 
shows. 

Association gave a party for Ring - 
ling people. 

Pine Bluff, the Monday (31) 
stop, gave oquartro, r ed 
(1), 
full houses. Jonneesbo on 

an 
Tues 

ne 

was held to a half house in 
the afternoon by rain and the 
night house was better than three - 
quarters. 

Earlier, Alexandria, La., had 
half and near -full houses. 

Macon Moose 
Show Scores 
Record Draw 

MACON, Ga., Nov. 5.-Sixth 
annual Moose Circus Halloween 
event, held at the Macon audi- 
torium, drew 3,100 children, larg- 
est attendance in history, officials 
said. It is a free show to any 
child willing to sign a pledge to 
refrain from defacing or damaging 
property in Halloween pranks. 

A program of professional cir- 
cus acts was offered, with A. Mack 
Dodd, circus chairman, as master 
of ceremonies. The acts, were 
Chester Cable, foot juggling; Glen 
Henry's comedy dogs, Leonardis, 
knife throwers; Allen and Lee, up- 
side -down acrobats; Pat and Willa 
LeVolo, slack -wire and chair - 
balancing; Ward Hall and Com- 
pany, magicians and jugglers; Glen 
Henry's dogs, ponies and chimp; 
Pedro Morales, wife and Pedro 
Jr., head -balancing and tumbling; 
TBmardino F a m i l y, tumbling; 
Glen, Ethel and Shirley Henry, 

bjuggling 
on rolling globes. Clown 

its were handled by Jimmy 
O'Donnell and Tommy Whiteside. 
Ernie Daulton played the musical 
score on the house organ and 
Charley Leonard was stage man- 
ager. 

Hagen Playing 
Okla. Stands 

FREDERICK, Okla., Nov. 5.- 
Hagen Bros.' Circus played to 
three -quarter and near -full houses 
here Saturday (29) under Lions 
Club auspices, Manager Bob Couls 
reported. 

The show had two half houses 
under fire department auspices in 
Anadarko, Okla., October 25. Har- 
vest was in full sway. Town belly 
was used in each spot. 

Cristiani Loses 1 

HUTCHINSON, Kan.; Nov. 5.- 
Appearance of the Bailey- Cristiani 
show here October 29 was canceled 
by the auspices. Clyde Bros. ap- 
peared in the city earlier in the 
month and drew weak business. 

Wilson Buys Ward -Bell Top; 
Announces Full Circo Program 

NEW ORLEANS, Nov. 5- 
Jerome O. Wilson has purchased 
the Ward -Bell big top for his 
newly equipped Cran Circo Ameri- 
cano. 

Final plans call for the troupe 
to leave from New Orleans, with 
baggage, stock and some person- 
nel going by boat Tuesday (8) and 
most of the performers going by 
plane Saturday (12). 

Octavio Pedrero, who piloted the 
Lo al- Repenski Circus thru Cen- 
tral America a couple of years ago, 
has been named manager of the 
reorganized Wilson show. 

The circus is to open November 
18 at Guatmala City, Guatmala, 
the first of a tour of Central and 
South America, which will close 
after the show reaches its usual 
territory of Puerto Rico. 

Line -up of performers is to in- 
clude the Drougett Trio, Aerial 
Dukes, Henry's Pony Drill, Eris' 
one -finger stand, Tex and Alice 
Orton, Phil Escalante, blister 
Ralph, Walter Jennier and Buddy, 
the Flying Seigrists, the Anton - 
netts, Louis McNeese and his ele- 

hant, Marie Henry's dogs and 
ponies, and the Alexanders. 

Clowns will be Mel Henry, Nico, 
Maricio, Chi -Chi and Papino. 
Henry also will be electrician and 
front door superintendent. 

In addition to director Wilson 
and manager Pedrero there will be 
Lillian Grosz, secretary, and Ray- 
mond Aguilar, bandmaster. The 
Ward -Bell tent is a 180 -foot round 
top with four poles around a single 
ring, and two sets of quarter poles,. 
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ACTS WANTED 
AM NOW CONTRACTING 

TOP FEATURE ACTS 

FOR MY 1956 

FAIRS and CELEBRATIONS 

ERNIE YOUNG 
203 N. Wabash Chicago 1, alt 

HUNT BROS.' CIRCUS 

WANTS 
Horse and Animal Trainers right now. 
Stare &I qualifications and lowest sal- 
ary expected. 

Want useful People in all departments 
for 1956 season such as Feature erred 
fill.in Acts, Clowns, Side Show Acts 
erred Novelties, Electricians, Boss Can- 
yawners ond Assistants, lithographers, 
Cook erred Band Men. Reply: 

NWT BROS.' WINTER QUARTERS 
Burlington, N. J. .. 

PHONEMAN 
RA010-TV PROGRAMS 

Nigher commissions 
A. HFISH 

:err loMk. 
K: IPLAN-d"sKow s !y55 
Collect if I know yor 

LWR.GHT..dJOHN R 
lher contact: 

BILL RENNER 

L .Clgn Noten, 1 eí371, motif., III. 
No canttIS. 

3-PHONEMEN-3 

PHONEMEN 
Now working our annual C to= g the Labor Journal fDlrectom. 
MIw 

with 
cut. 1s,BW Carda 10 Call from, 

P11 ira cutofh from les of lait Year. 
ack up w e ay. 

sales 
Is Jua °"raide 

of Phllatlelphia. 
MACK WITZER 

3K Avon Rab L par Darby, Penns. 
Flanees 7a+s1 

PHONEMEN 
Political Deal loti starting. Renewah. 

Tapa. Four month,' work. 

Call AMherst 8-6223 
Columbus, Ohio No collecte. 

Caw 41. we Men fe work with crew. 

WANTED 
Caatrarting .Agent 

Who n book for Phone Prom °tam, 
a for Safely Prom °lion. 

C. A. (BILL) TALIAFERRO 

Jack- 

2-PHONEMEN-2 
STRONG LABOR DEAL. All local unloae, 
100% co- operation. No P.O.P'a. Work 
Trent labor temple. Phones M. Corms e circuit of deals in good towns for year 
round work. 

HARVEY or McCI.UHE 
so.,, w. lath St. Cheyenne, Wyo. 

pre, 3afs3 

2-PHONEMEN-2 
steady work, bw.k tip work front 

mart rv' Lac 

('has. Jneobcen 
HOLLYWOOD ATTRACTIONS 

1417 Farnm, Omaha, Nabr. 
A,lant:c ] %0 

Phonemen and Women 
Strong auspices. Tickets, Barmers and 
Book. Not '.circus. Pay daily. Year 
round work. 

ED II :%%ERSTICK 
Neig Rossod Lamson waterloo, Iowa 

2-PHONEMEN-2 
Golden Clovy 7YC4eb. I,ealm Sponwred Ayvertigna. AMO on m Mawnic 
P blleLLlm. Wlnter1 work, 

HARRY F. KEHOE 
JE Ofa4 

M ffrd sr. 
INO m11M1 Ca Ìa) 

2 PHONEMEN 
Top fibers Deal tO.W d f10.00 Nen. .teY ar If you c n follow - m°I Ileh v b >Ilm, you c aka m ay. a0'ó paid Oa11Y. No eollecte. 

LABOR DELEGATE 
Phone TUlip 1.3351, Corpus Christi, Tax. 

All Ile sews of year Indesiry 
every week Is The Billboard... 

UNDER THE MARQUEE 
Continued from page 133 

visiting in Harlingen, Tex. . 

Jules Jacot, animal trainer who 
formerly was with circuses and has 
been with the St. Loins zoo for 
years, is delivering two cat acts to 
the Circus Museum quarters, Peru, 
Ind., this week. 

Joe Lewis, clowned with Kelly - 
Miller during the last few weeks 
of its season, and now he is with 
Orrin Davenport for Shrine dates. 
Brownie Gudath was K -M produc- 
ing clown, with Durwood Fisher as 

partner.... J. W. Hartigan jr., 
Morgantown, W. Va., reports that 
Russell Long, stilt walker and im- 
personator, worked a three -day 
celebration there. 

Bill Garvey visited King Bros. in 
St. Petersburg, Fla. Garvey is 
agent for the Doctor Polgar hyp- 
notist show- . , John Purtill, of 
Westerly, R. I., has been with 
Buddy Wagner's thrill show. He 
was also with the Joie Chitwood 
thrill show and handled publicity 
for the Syracuse Shrine show for 
the past two years. He is hack in 
Westerly for the winter. 

The John Ruffs visited in Chi, 
cago on their way back to Pine 
River, Minn., after looking over 
prospects in Florida. . . L. M. 
White, of the Mexico (Ma) Ledger, 
visited the Atwell Club, Chicago. 
Another visitor was M. W. Organ, 
Wilmington, O. 

Tony Diano's Buffalo Ranch, 
Canton, O., will be the scene Sun- 
day (6) of the fourth annual get- 
together of the Walter L. Main 
Tent of CFA with guests coming 
from several surrounding States. 
Norman Senhauser -is sceretary- 
treasurer.... W. A. Sadler, CPA 
chairman for Florida, reports they 
have reserved 100 tickets for the 
Ringling show there. Between 
shows the CFA will give a steak 
barbecue for R -B personnel. 

Ray Bickford tells that The Bos- 
ton Post recently carried a yarn 
about his clowning. It's also carry- 
ing the Shrine -Hamid Morton pro- 
motion for naming a baby kanga- 
roo, which will be donated to the 
Boston zoo in connection with the 
circus date in Boston Carden. 

Jim Stutz, of the Hitler Armored 
Car, writes from Pascagoula, bliss., 
that the Jackson County Fair also 
included Roy Bibles Congorillia 
show. Will Hill was a visitor. A 
chitlin slipper was served on the 
final night of the fair for all show 
folks. 

The Marks carnival has gone 
into quarters and returned the five 
bulls it rented from King -Cole cir- 
cus. . Don Marcks' miniature 
circus is being displayed for a 
veterans' group at Antioch, Calif. 
He also is going out as a clown 
with California Varieties, a vaude 
unit touring Northern California. 

The Australian publication, Ar- 
gus, reports that two major shows 
there, Virth's and Bullen Bros., 
were battling day and date in 
Melbourne late in October. 

Shirley and Norman Carroll, cir- 
cus publicists, now are handling 
press work for " Cinerama Holiday 
in Los Angeles. They also are han- 
dling "The Last Command," a 
movie, and audience awards for 
the Council of Motion Picture 
Organizations. 

Tige Hale, former circus band- 
master, has been with Long Beach 

`Resort, Panama City, Fla., most 
of the summer and ahead -of Shan 
Bros.' carnival this fall. Now he 
is with the Long Beach Auditorium. 

Mrs, Leona Wixom, wife of 
Clyde Wixom, Michigan show fan, 

s m Cottage Hospital, Crosse 
Pointe, Mich., following a heart 
attack.... Eddie Howe, on leave 
from Ringling because of his wife's 

PHONEMAN 
Was can sell clean and stay sober. 
Grand Ole Opry Shows. (rood sum..., 
Book, Banners, Tickets. Write me 

ELMER YATES 
DEMPSEY HOTEL, MACON, CA. 

afta. eats November 14. 

By TOM PARKINSON 

illness, is working press for Polack 
Eastern back in Baltimore. 

Scott Hall, formerly with the 
Ringling gate and press depart- 
ments, is apartment hunting in New 
York with his wife, the. former 
Evelyn Yong of the center -ring 
Yong Sisters and Brothers. Hall is 

with a stock brokerage firm. 

Mrs. Floyd King, wife of the 
co -owner of King Bros.' Circus, is 
in Munroe Memorial Hospital, 
Ocala, Fla., where she underwent 
surgery October 26. She expects to 
be back with the show in about 
10 days. 

Hilo Jack Hammaker, clown and 
24 -sheet artist, is at Flagstaff, Ariz 
He muy enter a Veterans', Hospital 
soon.... Art (Doc) Miller reports 
that Steve Rhinesmith, veteran 
Mack truck driver on Ringling- 
B :'ntum, is critically ill at 802 John 
Street, Elmira, N. Y.... Jimmy 
Hamiter, this season on tickets 
with the Beatty show'', now is back 
in Dallas. 

Harry Chipmai., former circus 
press agent, is enthused about Dis- 
neyland, and particularly the spot's 
20 -piece band, which he says is 
outfitted with flashy circus -type 
wardrobe and plays real circus mu- 
sic under direction of Vessey 
Walker- The director was with sev- 
eral circuses, including Hugo Bros., 
and was urged to come out of re- 
tirement by Walt Disney. 

Ruben Castang, chimp trainer, 
is in critical condition at Orange 
County Hospital in California. . , . 

CFA's Baker and Hazel Young, 
Athens, O., report they caught the 
Mack, Hagen, Morris and Miller 
shows this season. ... H. C. (Cuz) 
Halliburton, North Little Rock, 
Ark., visited Troy Scruggs on Royal 
American Shows; Jim Douglas, 
Jim Gallagher, Boozy Potts and 
Gaylord Maynard on Hagen Bros., 
and Ted LaVelda and Harry Rawls, 
with George W. Cole Circus, 

Pete Peplce tills of his visit with 
Harty Lind, former juggler and 
since 1925 a maker of juggling 
props, at Jamestown, N. Y. 

Glenn Girard is with the Castle 
Hotel in Peru, Ind., not Logans- 
port. , .. jimmy Clark is back in 
Kokomo, Ind., after a season on 
the Kelly -Miller bill car. 

Joe Applegate, boss canvasman 
with Clyde Beatty, is back in 
Riverside, Calif. He has been in 
circus business 55 years, having 
started with F. J. Taylor. Joe and 
his beard may play Santa Claus 
again this year in Riverside. 

CFA Arthur R. Mitchell, Battle 
Creek, Mich., is recuperating fol- 
lowing a 'heart attack and would 
like to have mail. 

Charlie Lewis and Jeff Mur- 
phree, after a season of Shrine and 
fair dates, are now at the Ace 
Trailer Village, Houston, where 
they are repairing and building 
props for upcoming Houston and 
Fort Worth dates. 

Midget clowns Jack and Ruby 
Landrus, who closed recently with 
the Gil Cray Circus, are wintering 
at Trailer City, Corpus Christi, Tex, 
Next year will be their fourth with 
the Cray show.... Visting Cliff 
Shell, Mr, and Mrs. Howard King 
and Butch Cohen on King Bros.' 
Circus October 29 at Fort Myers, 
Fla., were Andy and Mabel 'Kelly, 
Johnnie and Edna Jack and grand- 
son Joe Herlovich, Judge and Mrs. 
J. T. Rose and daughter Ann Rose, 
and Mr, and Mrs. Jimmie Heron 
and baby. The date gave the show 
fair afternoon business and a three - 
quarters house at night. 

Two lion acts that have been at 
the St. Louis Zoo are being moved 
to the Circus Museum, Peru, Ind., 
by Jules Jacot and will be available 
for bookings, reports Paul Kelly, of 
the museum. 

Circus people with Aut Swen- 
sods thrill show this season in- 
cluded Percy Rademacher, Marvin 
Eck, Studley Foster, Charles Pop- 
lin, Jewel Poplin and, for a couple 
of dates, Nick Francis, all clowns; 

plus Louis McNeese and his ele- 
phant, and Tom Cunnells, billpost- 
er. Swenson recently sold a sound 
truck to Bailey- Cristiani. 

Among those catching King -Cole 
in Bradenton, Fla., were the Harry 
Atwells, Art Cancello, George W. 
Smith, Leonard Aylesworth and 
Lucio Cristiani. Also on hand 
in the area were Sid Jessop, 
Charlie .Linz and Roland Butler, 
Estelle Butler, Ed Kelly, Rudy 
Rudinoff, John Sewell, Mrs. Char- 
lie Bell, Ray and Theol and Sally, 
Marlowe, Phil Streit and George 
Cook, 

Lew Kish, Billie Burke and Dick 
Doud, clowns, who have been with 
Gil Cray, are playing the Houston 
and Fort Worth Shrine shows.. . 

Charlotte LaVine's chimps will be 
at the Kansas City Shrine show, 
The act just completed its fair 
dates.... Phyllis Darling Puckett, 
former dancer with Cole, Main, 
Haag and King circuses, is living 
in Chalmette, La., writes Billy 
Dick.... Mark Anthony and Eddie 
Dullum say they are making like 
tourists in Hawaii with the Fernan- 
dez show. E. K. Fernandez gave 
a party for personnel. Show goes 
to Kauail from Hilo. 

James K. Cotter writes that the 
Broad Street lot in Glens Falls, 
N. Y., is giving away to a super- 
market. He reports, too, that visi- 
tors to Polack Eastern at Utica in- 
cluded Gorden Turner, Ward C. 
Shafer, Milo Smith, the Bruce 
Souters, Alfred I. Kimbatin, How- 
ard Adams, the Cotters and Fred- 
eric Roedel, all fans. They visited 
with David Hoover, of the lion act. 

From Freddie Freeman comes 
word that overcoats and other 
winter wardrobe is showing up on 
the Ringling lot. . Day and 
dating Royal American. the Ring - 
ling show exchanged visits. . . 

Alex Konyot is the owner of a 
pure -bred American saddle horse 
purchased recently.... More cars 
are appearing in the backyard.... 
A number of the Kelly -Miller show 
visited at Baton Rouge, when they 
were 15 miles from Ringling... . 

Justine Loyal now is doing the 
clown boxing number with Free- 
man. .. Robert L. Sheldon and 
his Tyler, Tex., clown group, gave 
a dinner for Ringling clowns... . 

Birthdays were observed by Carl 
Stephan, Win Danielson, Dieta 
Fredonia and Ted Sato.... Car 
366 also had a birthday party 
with floorshow and entertainment, 
with Myron Orton as emsee. Next 
week is "East Lynn" with Al 
Schwartz as the villain.... Nena 
and Merle Evans celebrated their 
wedding anniversary. 

Ringling visitors included Joe E. 
Ward, Johnnie Regan, Bones 
Brown, Jimmy Davison, the Gabby 
DeKoes, Bozo Lamont, the Earl 
(Happy) Oakleys, Margaret Mc- 
Guire, Otto Griebling Jr., Art Con - 
cello, W. E. Lawson, Flo McIntosh, 
Maurice Marmolejo, Lee Clark, 
Ken and Bertha Maynard, Happy 
Kellems, the Ashton, Rex Ross 
and Charlotte and Everett Smith 
of the Christian Science Monitor. 

Jake Posey has been released 
from the hospital at Los Angeles 
and is back home in Huntington 
Park, Calif. 

Red Dingier, whose bar act was 
with Hagen Bros. most of this sea- 
son, is physical director of the 
YMCA, Macon, Ga., and is plan- 
ning a show for the Y next spring. 
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3 PHONEMEN 3 
Adv: TickehBannen. Raper. on POWER- 

FUL LABOR DEAL. This is the deal you 
have been waiting for and covers entire 
labor movement. Well backed, clean 
and identified. The 5th Annual New 
Year's Eve Frolic has ;75,000 potential. 
City Is booming -coded renewal cards 
easily Inure top producers SISO to 

taue per week., then work Colorado 
Stab Federation of Labor Year Book 
after first of year. After you earn $500 
we reimburse transportation. You will 
De our organisational setup. Came in 

or phone ppd. 

GEORGE EVERETT 
tabor Temple Aneen -43 W. 4th Ave 

Denver, Calerada 
Phone:: Roce 24368 

FOR SALE 
YOUNG HIPPO 

with or without transport... 
FEMALE ELEPHANT 

11Yr. old, broke to Mae thlldr T ea.St. 

)t1úÌ Carnet I1 w ter Buffo ó rl r;i.e. 
Legged Cow, 1 January Nulr. I :.mot 
Act with props. and a anlmalr. T0. 
stook bet [ sold to make room fur lion 
act front St. Louh. Too. 

CIRCUS MUSEUM 
R. R. S, Peru, Indiana 

TelepheM eunkar NIII 1f 

WANTED 
OUTSTANDING ACTS 

Foe Big Y.M.C.A. OUTDOOR OR(US 
To be held iw Macon, Georgia, 

April 20. 
Flying Return Acts -Acrobatic Acts- 

Sway Pele Acts. Contact 

Y,M.C.A- MACON, GEORGIA 
Money Guaranteed 

GOOD YOUNG ELEPHANT FOR SALE 
Because e have purchased four real 
m sall elephants, we have for sale o 

I Re Rlephant ana you can have your 
hOMe o( any one °o three, 11 In tnao 

35 years old, on: Only m. All work io 
harness i lo acL Come and see them. 
Priced riant to sou. 
WANT TO BCY-Mldget Pon >. Mort 
Ica than M inure. atm na wons. 
Alati have for sale one ro ft. Routa Too. 
wall tune SO ft. Nltldlee. ten [t. alas 
wall. 

AL O. KlLIY 
L MILLER aR04.' CIlCUt 

NWe, O4lahema 

PHONEMEN OR WOMEN 
Towns set and carded, year -reared 

werk. Labor, Fir. -Police; book, UPC'.. 

Tin, Banners, Na drunks. N. rollst,. 

PAUL DAVIS 
General Delivery- Wetwlee, Iowa 

Adams 2 -3150 

CLYDE BROS.' CIRCUS 

WANTS 
Feotvre Acts, Clowns and Musicians for 
indoor dates after Holidays. Alm I 
weeks in Canada. Wrae 

HOWARD W. SUESZ 
Black Hotel, Oklahoma City, Okla. 

PHONEMEN 
'Book, UPC Tickets and Ban- 
ners. Second Annual Circus. 

(HRM. K. Of C. CIRCUS OFFICE 

Phone 6 -0614, 209 E. 8th St., 
Chattanooga, Tenn. 

r 
S b ATTRACTIONS WANTED 
l>ss Fars one sommer carabes 

Bona in UPPar Midwest. 
al res+. rl, rarm At,. 

n -I aa Cam Pate ~Saw. ri "adnail,Pnooe todayJIMMIE 

DOWNEY 
Arthur Avenue, st. Louis 17, Mo. 

WANTED 
FREAKS -NOVELTY ACTS- ODDITIES 

Charles Saab, Sylvia Jackson, MacArthur (Jones) Twins, if you are nor currently 
employed, please contact. No phone calls, no wires; sand Special Delivery Airmail, 
Paso Delman. Hotel, El Paso, Tuxes, or 4712 McKinney St., Dallas, Texas. 

ARTHUR HOFFMAN - CHARLES (OX - SAM ALEXANDER 

* PROMOTERS - PHONEMEN *' we a place gable Phonemm Imusdlalel> la .pate o a tr0 -.t.ta aros. 
red book. Par ugly. Solh essare Would Tlti re and/ fedora. Man and Wife Teams to run spots Phones an In. Plena of work and/ law. M. 

. Cali now for choice qgs. 
RAY PADGETT PRODUCTIONS, INC. 

JACKSON í-411 HUNTINGTON, W. VA, 
J. C. Rated -call now. 
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MERCHANDISE 
Communications to 2160 Patterson Si, . Cincinnati 22, 0. NOVEMBER 12, 1955 

HALL of DISTRIBUTORS, Inc. 
SERVICES AUCTIONEERS, WAGON JOBBERS, HOUSE- 
TO-HOUSE TRADE, CANVASSERS, SCHEME TRADE 
AND PREMIUM SALES! 
OUR POLICY IS NEVER TO BE UNDERSOLD 

Delicious 2 and 5 Ib. Rum and Brandy 

FRUIT CAKES 
. Loaded with selected cherries, choice fruits 

and nuts! ÿÏl 
1Ib. Sample $10.00 éi ñi m 111°4 $9.50 óé:. 

I` - 
5Ib. Sample S 2.50 :111',,,,, 6 Doz. S2.25 Each orde, 

reday 

AÉ ; h: I ̀ ROTO -BROIL SKILLET It's NEW! It's SENSATIONAL! 
iiMMERSIBLE IN WATER, 

Engineered by the makers of America's 
leading kitchen appliances. 

2% inches deep, 11% inches in dia. 

10 EXCLUSIVE 

Sample $9.50 I.% $8.50 

RETAIL 
LOOKS AND LASTS 

FEATURES LIKE 550 LUGGAGE 
RLrAtL 

,92 

COPPER CLAD ALCAMATIC 90 tense 
Aufomatle C «kor Fryer Complete Wirts YREx Gower. 

SANPLE..58.50 3 OR MORE.. $8.00 
Available in GNml,n chrome 

Sample $8.25 2 or More $7.75 

Complete 3 -Pc. 
Matching Luggage Set! 

26" Pullman, U" O'nite Case, 
Dam Train Ca with removaale mirror. 

Caribbean sfe'ersuns. /v Tan' 

Sample #300, $12.00: 3 or mere, S i 1.15 
Available In a erul Deluxe Interior 

canng. 
Sample 4500,514.50: 3 N more. $13.75 

We hare thousands of other items that we offer at the owest prices in 
the country. Our policy is NEVER to be undersold. 

TERMS: rsi Dop «II R,13n2 on All Initial Orden, a.bnce 
All RNw A«oums «H Eivery cr Inilisl Orden, 

Prompt Delivery on All Orders. 
REMITTANCES: PI «b den r Nnd each! Make payment posf.l %press meMY, caNt{er er cenillttl <ne.k. PrWn.l checkt will «I,Y Your Order . 

HALL of DISTRIBUTORS, Inc. 
8713 TWELFTH STREET DETROIT 6, MICH. 

Send for Our FREE Illustrated Wholesale Catalog. Usk 100's of Items. 

Ala jE2clibap *pedals 414 
21" PLUSH MAMBO MONKEY .ß $37.50 PER DOZEN 

(Life -like Vinyl Plastic 
Face -Hand -Feet) 

LARGE ASSORTMENT OF 
TWO -TONE COLORS 

Terrific Sales Promotion Appeal 
SAMPLES AVAILABLE 
$4.00 EACH POSTPAID 

14411 - 44 
81/i" Fur Dangling Santa Claus W/ Red Flannel Doe. cr. 

Pants $1.75 $19.80 
Chenille Santa Claus Pin 1.20 12.00 
Rubber Hopping Dog W/ Built in Voice 1.50 16.50 
Rubber Hopping Duck W/ Built in Voice 1.50 16.50 
Mech. Fur Hopping Dog W/Built in Voice 4.00 45.00 
11" Plush Honey Bear W/ Voice 5.25 60.00 
12" Jumbo Dangling Panda W/ Voice 5.25 60.00 
21" Spark Rifle (Pops -Sparks- Smokes) 5.50 63.00 
Three Piece Pen Set in Pocket Saver (Writes 

Red, Blue and Green) 5.00 58.00 
Plastic Retractable Pens (Assorted Colors), Long 

Refills 1.75 18.00 

NEW FREE CATALOG AVAILABLE. WRITE FOR YOUR (OPT 
25% Deposit Required on All Orders, Balance C.O.D. 

KIM & C I O F F I 
926 FlFllbert ft.7 

28 
pila 25 Penna. 

Merchandise You Have Been Looking for 
Lamp[, slacks, EnamIware, Heufeware, Aluminum Wart, Decorated Tlnwan, Toys. 
[very kind W GbNwerl, alank.l s, Hempen, Haswckf, PbHer Slum, Flying Birdf, 
Whiff. NIIOOns, Hets, Ca «s, Ball Gum Specials, Bingo Menhwdire. 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 

To Obtain Sh. Proper Lisl:n9s Be Sura and 51x1 In Debit Your 
Bufinlü Ma TYp. 01 Geetls Veu Ar. In1r.nw In. 

RCM(PREMIUM SUPPLY CORP. 
1111 South 12th. St. Louis 4, Mo. 

-PERFUMES 
Write for literature on hundreds of fast selling packages of Perfumes, Colognes, 
Sachets and Cosmetic Sets. We offer tha largest fragrance line for the direct 
salesman. Mao General Household Items. 

GOODIER 
Dept. BB, 400 N. Bishop, Dottos, Texas 

MERCHANDISE TOPICS 
Write The Billboard Buyers Service Department, 2160 

Patterson Street, Cincinnati 22, 0., for the address of any firm 
or firms mentioned in this column. To expedite handling please 
enclose self -addressed envelope. 

Aqua -Dry is a new scientifi, 
Concrete sealer that is odorless, 
non- peeling and non -chipping, ac- 
cording to Rex Chemical Company, 
Chicago. It has affinity for mois- 
ture only before it sets into a syn- 
thetic stone. Aqua -Dry effectively 
bonds itself into holes, cracks and 
pores in masonry, which .makes 
the passage of water thin the pre- 
viously open pores no longer pos- 
sible. A dark basement can be con- 
verted into a bright, dry, liveable 
part of .a home. The firm claims 
the enamel -like finish will not 
crack, chalk or rub off. The prod- 
uct may be tinted and retails for 
$2.95 per gallon. 

For dressing up a mantel or party 
table, a little match or toothpick- 
holder is to be had from Lis -Co, 
San Pedro, Calif. Called Skin Boot, 
the ski is 9 inches long, macle of 
wood and painted blue with white 
edging. The boot, which is hand 

!made of leather in two colors, is 
held in place by an imitation of 
the real bindings skiers use. The 
"ankle" serves as the holder for 
matches or toothpicks. Mailed di- 

1 redly front Norway, it slakes a 
perfect gift. Retails for $2.50 each 
plus 15 cents foreign delivery 
charge. 

A steady flow of orders is re. 
ported by Hall of Distributors, Inc., 
Detroit on well -known four values 
which have been selling in increas- 
ing volume. They are a $27.95 
Roto -Broil skillet, electric -auto- 
matie, for $8.50 in lots of eight or 
more; a $9.95 Sheffield tool set 
at $1.35 ma gross lots, $1.45 in doz- 
en lots; a $39.95 copier clad auto- 
matic cooker at $7.75 in lots of 
three more, 
piece matching luggage set for 
$11.25 in lots of three or more. 1f 
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e. 0 you haven't tried these products, / cve año 
wMf 

fe «cnn sold In Doon / 
it's suggested that you order min- 0 lots MM seas N. s+uon m frr 

canon IoM mon. Leer ..an imum quantities of each to test g +nM eu.néi +r, w.so wr ....on. 
them. A Richard's chrom lain, rye A 

LINDIsw, all -punou aluminum P,bf. 
Iron, 

MN nsnrme. / 
caws: I' ' ne N, salv,nlx.d r «b, M. K. Brody, Chicago, is featur- / wood, brida r,d;aMrs, furnace. ana 

ing a new balloon for the Christ- áénr meurs ,"%one I ballon V. s. ,`""""7,A / 
mas holidays. The balloon comes 2 euannu7t Packed i soue: une ro caNM, sold In anon tels nlr. / in striking candy stripe colors of / s1.w I »r Eauon In ... nen loé, r / 
red and green. There also appears L.ss rhea 20 ..sen eu.nroY. 

s / ass Per / 
a large print of Santa Claus with Patten M.ibr P,Inbn Prpdueuf1O 

"Merry Christmas" written directly P' fflloor'.nomel. saulidil. car. M1y. 
io below it. The firm points out that TOi ñ m S ,ts s 1::4-7,,g, 

the balloon would be an ideal item 2 ewaramew. packed e sa0ea cancre 1 canon. Sold orlon IeN qMy. / for parades, parties or as a give- s2.2o per Ballon In favanon las. 
away. When full inflated the / mer Leas sew ea "'" Cuss / 

Y IiIY í1a0 Per «II M. O 
Santa Claus balloon reaches a' special- SePlace ,a,tr brush set R. 

length of four feet. 'The firm urges Pure bpt., YYmankw m tubber li g / Se n.tl5 wind.,. /roar ber, en- 
that you write for prices and corn- .,. a t. r sae x2 roes.. A 

0 h fo .«.. pa ..L,' rpx., petto information on 'this 25 -cent I Wf to mat boxes. Packed ñ eoxet. 0 
retailer. I Nu éem.n.r urrán -sl_IS per far. I I -'° àepos,f warn !vif .a..... I 

C.O.., F.O.B. ChNPO. 

(00K BROSel 
9C 

Chicago, 
41 

Chicago, III. 
Albert Brooks Products Com- 

pany, Chicago, has come up with 
a new giveaway item that's low cost 
and compact, yet has great use 
value. They're smartly styled plastic 
hostess aprons in bright and cheer- 
ful patterns nand colors. Companies 
testing them as openers and 
closers reported a 52 per cent sales 
increase. The aprons are priced as 
low as 10 cents each. Immediate 
delivery of one case of 72 dozen 
or 25,000 dozen is offered. 

Those of you who use quantities 
of cosmetics, perfumes, colognes,' 
sachets and cosmetic sels in beauti- 
ful packages should write to Good 
ier, Dallas. The firm's literature 
gives a complete illustrated listing 
with clears indicated prices which 
permit the operator to work with 
a healthy mark -up. Hundreds of 
items offer a wide enough variety 
to fill the requirements of almost 
even prospect. Write for literature 
in time for Christmas selling. 

PIPES FOR PITCHMEN 
By BILL BAKER 

left undone for lier comfort and 
care. Please send more cards. She 
sure will need them." \ \ \ \ \ \ \ \ \ \ \ \ \ \ 
FROM ERWIN, N. C.... SAVE $34 ream. 
Sirs. Robert Noel!, of Noell's Ark I PIAL... fi 

Show, 
wanderings ldu in 

d Mat 
RUIN WA 

BAN 
O 

JACK SCHARDING .. . 

wants to inform all the boys who 
were interested in the seven -in -one 
scope that he has all the informa- 
tion. According to Jack, the gim- 
micks are made in France and the 
price, which includes duty and 
shipping charges in New York, is 
$18 per dozen in five -gross lots. 
"We may as well forget about it," 
moans Jack, "because no one could 
handle them at that price. The 
most we could get for them is a 
buck." Brother Scharding is still on 
the retired list, however, he plans 
to pry himself loose from his easy 
chair sometime after Christmas to 
take in the Tampa Fair. 

MORE ABOUT TIIE . . 

old seven -in -one scope: Frank Bo- 
hart, of Peoria, Ill., pens. "I am 
pQíing in, in regard to the 'old brass 
scope that James E. Miller speaks 
of. That is the real scope and I 
have one. I would be willing to re- 
new my Billboard subscription for 
five years if I could get the 
wrinkle on gaffing up those prunes 
that show a bug under the scope 
that cant be seen with the naked 
eye." 

A NOTE ... 
from I. W. Hightower indicates that 
he has a proposition that could 
mean a little heavy sugar for the 
right person. He needs a demon- 
strator (some suave elan or wornan) 
to work some pretty fancy stores. 
The deal: 50.50 on the net profit. 
Any interested party rain contact 
Hightower at East Point, Ga. 

TEX DABNEY .. . 

letters: "My wife Bertha went thru 
the operation okay; however, she 
still is a very sick girl. I want to 
thank the many, many people who 
sent her cards and flowers. She will 
be here at Duke Hospital, Durham, 
N. C., for some time so please keep 
the cards and notes coming -it 
helps on much. I might say that 
Bertha is going first class. Nothing 

BEARS AND POODLES 
FROM K. C. WAREHOUSE 

No. 4613 -27' amt ...521.50 Par des. 
No.4615 -30" Bear ... 25.60 Per dos. 
No. 4652 -16" Sifting Poodle 

Dog with hat and chain 17.25 per des. 
No. 46" Dalmatian, 

same « 4652 17.25 per des. 

FROM EASTERN WAREHOUSE 

No. 7320 -27" Bear 521.30 per dos. 
No. 7343 -30" Bear 25.60 per dos. 
No. 7332 -16" Poodle Dog with 

lead ribbon and chain. 14.90 per dos. 

Wisconsin Deluxe Co. 
1902 No. 3rd St., Milwaukee 12, Wb. 

the past season. Says ur friend O 10 Asst. 
Mae. "Left the zoo in April to join with Yellow 
Beam's Attractions. While with O Bar. Band 

the showy, our male baby bear died 13 $75 leaving us with only the female. 0 
Later our baby chimp died, too. r won.r"N :n.., 
After that happened we went to see pm°d äi liï: .01 

Henry Trefflich and bought a baby it c e n e i t ine: Sample Watch, $9,95; 
orangutan. lie seems to be doing a Tlk.'f% nti0 Sample Bard, 95c O 

nicely and WC hope that we can g send tor oar New' Bb 1n6 
raise hint. Business was very slow 1'«, ,$ 2sr tnWndr: M 

Y Y «r nntMe. den. 
at the beginning of the season but a wh.l...le MIe, Is, with rd.r, O 
gradually picked up until finally i;ÑM H not uéi flfé "ers.ck g 
we hit a few good ones. About the 0 JOSEPH BROS. first of July, we moved over to . s. wwaa Y.. role «e a, cal. 

Th. w.e.n sna ol. ,1 Nu2,. Bill Page's show. Went up into 
New York Stat, for the first time 
in 15 years'and, believe me, I was 
surprised to find that many of the 
folks up in that region are very 
much the same as the folks in the 
Southland as far as wrestling and 
boxing with the chimps is con- 
cerned. It went over pretty big. 
Among some of the acquaintances 
that we renewed while on the road 
were: The John S. Maurers, Rex 
Ingham (who apparently has had 
a whole multitude of troubles since 
we last saw hint. He's now hob- 
bling around with canes, but, from 
what he told us, he lucky to be 
alive), Broncho and Mozelle \Vest, 
of Erwin, N. C.; Mrs. Bert Russell 
(of old -time tent show fame. She 
still lis-es in Newport, N. C., and 
says that she's still in pretty close 
touch with some of the old -timers 
in the business) and Warren Buck." 

WRITING ON ... 
October 20, Mrs. Jack King re- 
ported. "Jack was operated on this 
morning. lie is doing as well as 
can be expected but has a long 
time to be in bed. Many thanks for 
your best wishei." 

im Feet of 49 12 "x19" Pennants. 
All- Weather Durafilm, Only $4.50. 
Money refunded H not satisfied. 

MYRLO COMPANY 
Dept. B 

21611 W. 25th Cleveland 13, Ohio 

PAPER MEN 
Contact Dan Knight 

For coed deal n Kenluck! and TM«4 
Ne stab Farm PaPn. WNb 

STATE FARM PAPER UNIT 
Sep 1. MaOIst se., Louisville 2, armor., 

IONS -$36.00 On-CONS 
/lake this teat Direr easterner choice of 

-wbtth oonwttróu a sled >a-LOne b 
rÌIts 

(relLahrd). -Fat cute: a Copy 
gbled. Fr.e sample b eorkorY. 

MOTOR MAGIC IGNITION 
P. O. Eon 1M, IMrchMhrNb, N. J. 

;'.oi)crb=t11 
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FEATURING 

v AtCADE OFFA/RS' SUPPLEMENT 1 11/, 
. I:` 

N v 1-/ 
'nb !j 

titid8" ù t CONTAINING 
Statistical Directory of Fairs, Directory of Still -Date Facilities, a Big 

Array of Special Feature Articles and all the late news and devel- 

opments. These are just some of the reasons why 

EVERY BUYER in the Merchandise Field Is Anxious to Gel This Special 

i11bo 
. "'Via « Gr.4 TogRr Soots ^g ye 

At Cirtus Po 

:,_ = 

OUTDOOR 

CONVENTION 

NUMBER 
NOVEMBER 26 

....-- 

CINCINNATI 22, OHIO 
2160 Patterson Sr. 

DUnbar 1 -6450 

asr 

of the Outdoor Convention Special that make 
it an exceedingly valuable and productive 
issue in which you should be prominently rep- 
resented. These are: 

But there are many other important functio ns 

Its timeliness . . . reaching ALL BUYERS a full month before Christmas to give you full benefits of the big, last - minute buying. 

Its extra distribution of over 3,000 copies at the important Outdoor Convention in Chicago November 27 -30. 

Its unexcelled value as a much -used reference guide for many weeks after publication. 

Plan a Large, Complete, Sales -Compelling Advertisement Right Now! 

Advertising Deadline November 16 
Write, Wire or Call Your Nearest Billboard Office TODAY 
NEW YORK 36, N. Y. CHICAGO 1, ILL. ST. LOUIS 1, MO. 

1564 Broadway 188 W. Randolph St. 390 Arcade Bldg. 
PLasa 7 -2800 CEntral 6 -8761 CHesfnut 1 -0443 

HOLLYWOOD 28, CALIF. 
6000 Sunset Blvd. 
H011ywood 9 -5831 

The Greatest Name Brand Catalog of Them All 

Temple's 1956 Edition 
RUSH $1 FOR YOUR COPY 

Refundable on first order of $25 or more 

TEMPLE 
COMPANY, INC. 

804 Sansom Street 
Philadelphia 7, Pa. 

MArket 7 -8242 
When in Philadelphia 
visit our showrooms 

MONEY MAKERS! 
U.S. BILL OF RIGHTS 

LINCOLN'S GETTYSBURG ADDRESS 
DECLARATION OF INDEPENDENCE 

U.S. CONSTITUTION 
These II "s15" authentic reproductions on genuine 
aged parchment look over 150 years old -sell fast - 
take big money. Pay just Sitíl each íS95.00 per 1,0001 -sell for 59,-4 for S2.00r t' deposit, balance C.O.D. Send 51.00 for set of 4 samples. FLASH' 72 American Flags Isilk, and giant 3,4' Declaration of Independence caged parchment,. 
$19.50. Write far full information. 

SHERFY'S, LTD. 
2126 Royer Seattle, Wash. 

WAGON JOBBERS 
Don't fail to see the 

"LITTLE 
NUT HUT" 

-a real profit- maker. It's listed 

in the Vending Section. 

'DEMONSTRATORS 

0 DIRECT FROM MANUFACTURER / ¡ WE ARE MANUFACTURERS! ORDER NOW! SAVE! PRICES ARE GOING UP! 

4113" ALL RUBBER DOLL ' I --' I : Dresses as eer.Gi.l $101, U (`s or ,n Palamas. Retails 0 {1. 

J I ; 25" ML RUBBER DOLL / Prlastic hea a 
d. 

holly 
dress- 430- ;R 

30" SITTING DOLL 

MEN or 
WOMEN 

Fast Selling Musical Toy rite' 
East a idwe:t Dept. Stores 

I n tl,^ 
HIGH COMMISSIONS n'mne r. 

BOX 659, 1474 BROADWAY, N. T. 36, N. Y. 

CIGARETTE LIGHTER O N 11111(1 \I t: 'l'.i blr nr POa'kel /t l .Slarani Jirr Iri.cl + 
(:uaranlrrd Rrcular Value 

tarn. 
T¡k r for 58.95 

Send Cash. Check or 
111h1 '- Stoner Ortlar sri 

GENERAL R. d S. F. co. 
919 W. Girarn Are. 
Philadelph,a 2J, Pa. 

0 ! 

/ 

Ì 

$1.00 EACH IN DOZEN LOTS 

(Assorled Styles) 
;;soli /ul heart- shpetl :eta wi1M1 bril 
liant Jewell;; centers, Tog geld- Plate, 4 marching pieces in sannhned ';lour bones. special Veroeu,terr 
ofle r. Thif ,s not lob me round ones- avalteel; rear round for 
:éeiáv business. 

100 OTNER FA STlEmLL NG 
JEWELRY ITEMS 

SEND FOR g-PAGE ILLUSTRATED 
CATALOGUE. 

: 
1 

I 

I 

/ 

;sadly cram frurfed, amable face, yellow 
nn 

yero curls 
$11'p 

36" TAFFETA CLOWN....512.00 Di. 

No [fro charge fors m Ira. Still delivering at BARGAIN PRICES! 
24 Pieces r/ a, .,C)a $36.90 Minimum order: S dosen. 

16" LAZY BABIES $4.50 Dr. 
F O.B. N.Y.C., ZSé R EEE.f, C.O.D. 22" DOLL OR CLOWN 6.00 Di. if' net ratetl, FREE 72 -PI. ea /leg. j 12" HI.GRADE PLUSH SCOTTY 6.00 Dr. 

I2" HC6RADE PLUSH BEAR 6.00 Dz. 

01 

05 deposit on all C.O.D. s. ';1N1NNNµN1dY \ANI Packard Jewel Co. /t West 751h Sl reef, New Y rk, N. Y. /____________. 
RONSON TYPE LIGHTER 
$ 1 is Mother of pearl with a 

Ea, d.amond shaped inset. 
Lots of 36 Straight up and down 

movement plus all 
$15.00 mechanical features 
Sample Ds. 

Heavy duty all 
chrome pl Ct;d 
hahtar ..,, 

60c Ea 

Lots of 36 

58.40 
Sample Ds. 

2s56 dep.. bal. C.O.D., F.OB. 
Chicago. 

Send for FREE 96 -Page Name - 
Brand Catalog and 24.Page Toy 
and Gift Catalog. 

STANDARD INDUSTRIES 
1112 5. Wabash Ave., Dept. R -E 

Chicago 5. Illinois 

ACETy Mtg. Company. 

MEXICAN 
Mara A As,. Sterling Silver Earrings, Asst. 515.00 Ds_ Gen Mother- o1Per1 Earrings, Asst. 10.00 Da. Genuine Red Coral Earrings, Asst. 15.00 Da. Feather ;ìr0 Cards, Hnd -Tooled Bags and Billfolds, Wool Jackets, Items to Mak Earrings, Curios, Etc. Rouest Catalog. 
Francisco L. de Arkos Laredo, Texas 

S WE ARE MANUFACTURERS It 
P All Kinds -PULL TICKET GAMES n 

TIP BOOKS 
Buy Direct From Man tac tore rs al B 

Very. Very Reasonable Prices. -Columbia Sales Co.- 
30E MAIN 

MT. 
S, WHEELING, W. VA. 

S P n rl rig 34o B. 

Print Cards 
e. 

Stattnn- 
tc. Print 

ao d,teiu. 
E<Iso CRA T-/9. Raike.CfA 

rt 

MECHANICAL 
TOYS 

All-metal 
er 

Santa with 
Reinde dc. S 4.2C 

gr. 4b.00 
All -metal rollover Cat ds. 4.00 

gr. 45.00 
Large jumping Fur Dag ds. 4.00 

Sr. 42.00 
asieia,a,n old., ss.00- Inoue. ra,la,r . 
ole.,. 7sß, o.va,r armirre c o.g. ola.. 

KIPP BROIIHER5 
7e4d ,aa/e Dra/,r6«td sa Srwee /FFG 
240.42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

Copyrighted materia 
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- ' THE ORIGINAL 

"HIT" MINIATURE 

-- -- 
1 

CAMECRA 

FRE E 
wholesale Gold Finish 

Molet "Hit 
Cameo 

S15.50 le 52.0ßt. 

"GOGO" 
THE SMALLEST TIGHT ROPE WALKER IN THE WORLD 

A GREAT 
DEMONSTRATION 

ITEM 
Offered for the first time, 
a clown riding unicycle on 
the high wire. Balanced on 
only one wheel, "Cogo" 
cycles along any length of 
string at any height. Fitted 
with brightly colored beau- 
tiful costume, top hat and 
tiny parasol that works. 
Logs of this item actually 
Pedal unicycle wheel in 
natural realistic motions 

that amuse children for hours as it rides back and forth. Different, intriguing with 
the right appeal for fast turnover. 510.5() per dosses Drepaid. 25% deposit on 

Write us for prices on our new balloons, jet race cars and smoking monkeys. 

ASTRA MERCHANDISE CO., 3408 South Western Avenue, Los Angeles, Calif. 

No Inventory! No Investment! 
Your Own Merchandising 

Business! 
Scil nationally advertised Prod Oir Gght put of the 

brand -new 

RAKE CATALOG 
Biggest Price Advantage Ever) 

Sensational Profits for Veal 
Catelags are avadaWo to Want ity for 

Your Own imprinting. 

Write jar free 
copy TOD4YI 

RAKE COMPANY 
768 -M Sansom St. Philo. 6; Penna. MA 77428 

Simulated diamonds 
cover entire bracelet and 
watch cover. Brood new 
guorant Rd 17.J Swiss 
movement `not phi lever). 
Delivered with watch 
box. $120 prke tag. Min. 
order 3. 25% with order 
-balance C.O.D. 

On1Y $ 
1 

/.50 ` each 

in fors of three 

113.95 for semple 

NATIONAL DIST. (0. 
222 Calumet Bldg. Miami, Fla. 

GIVE TO DAMON RUNYON 
CANCER FUND 

z4.// 
Clt2151ma.} 

HAPPY NEW YEAR 

TINSELED 
CHRISTMAS 

SIGNS 
For Extra 

Christmas Money 
When You Need le 

ÌIrk 
pi;r(It ß1G Unn. .. a ¡ours 

1.n You 9011 Clia[mas d yr:,r eons 
oUrablue d[ns to dores, homrx, office* end 

luba Cudomera everywhere for sic,. ne 
c tehln{ metacfC foil dreamers. 8800, nor 
oitled Terrific seen at 50t to f2.001 
°ROSA YOUR (AMPLI TODAY (Pest 

Metallic Foll Streamers. 
Mehlllt Foll 518ns. 7459 

7. 
6 Vitra -Blue T1nae1c0 Sbins, 11x18.... I.00 

15 ...Blue Relleloua Siens. 7x11. 1.00 

L. LOWY °11New York 3, Ñ w5 

Containing Ladies and Men's Nation- 
ally Adverb, t1 Watebes, Watch 
Bands, Identification Bands, Brace 
lets, Diamond Bingo Gruen and 
Bennis Watches. 

YORMARN SALES (O., Dept. B 
131 W. 46 St. N. V. C. 36, N. Y. 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

ADVERTISING RATES IMPORTANT- INFORMATION 

REGULAR CLASSIFIED ADS g DISPLAY -CLASSIFIED ADS 0 Clae fi.dnAd be awe to 
of t yew 

Eat is usual want -ad style, one % Set iw larger type (up fe 14 pt.) 
paragraph, no dislay. First lime wt and displayed to beat ad Be. 

No illustrations or cuts permitted 
in regular 5 pt, caps. 

h RATE: $1 per agate line-$14 
RATE: 15c a ward -Minimum S3 j per inch 

CASH WITH ORDER CASH WITH ORDER 
unless cred,t has been established) 

mama and address whew computing 
coat of ad. 

When using a Box Number in care 
of Tb Billboard allow for six ad- 
ditional words. 

On Box Number Ad. a special 
service charge of 25c per insertion 
is mad* for handling replies. 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 
Send an Ojders and Corresponden. te 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS G' PARODIES 
CHALK TAL SV 

W 

S, RAG 

Setlor,.tt.Sel , 

tWL caWog. Bella 
nAESrt 2 

NEW RECORD COMPANY HAS OPENING for experleneed song plugger ad a part - 
éé M°dnl Im m my ,ñ"Iélr :°iéa °. suée 
age, experle,lee M tent of Invaxtment 
oapabllltles la Drd Ietler. Boa Á1T0, BW 
board. ROOD sunscL Hoßvwood 28. CaIH. 
RADIO STATIONS. ICY TAPE PROGRAMS 

Sstd Ìm 
a raabe 

it 10 

yd 
Lr 

bo d<Aumg. 

Strongman, Dee Soto. Iowa. 
Tfi[S AD IS WORTH ri. "COMEDY NOTE. 

book:' e three dollar ucR .worth oof 
Cemteollecllón two more Ducxa worth o[ 
Yoke, plue SehR Lines No. 1- (another dollar luc1. All throe onb t5. Show -Ois Comedy Servlee. Ixyt. B43, IBl3 R. 2B SL, 
BrOOkIYe YB. N. Y. 

175 HOKUM SONGS, GAY NIGHTIES. paro 11.. w ids, mude. numerous acts. keteñls, Dlaellouh, monoloKL 6a[e, ken, 
375. Iiarry Swrgle, 2 Beeeh St., Glera Falle, few York. 
23000PROFESSIONAL G 

GS, R 
UTLNE é 
For fr 

edy atalog rit° Robert Orbcn, 73-11 Rill Boulevard. FluxhlnS 69, N. V. 1C4 -'S6 

AGENTS & DISTRIBUTORS 

FAMOUS CELLINI BANGLE. BRACELETS - 
All colors. T D!r gross Plua °41`.1 , eVI: 

For adult.. and chllAren. New Englantl Jewl1 
ry, 124 Empire st., Prorlaonee. R. I. no28 
a1R5T TIRE Ay.back 

guarantee. 
NEW DOLLAR iller. Money -Desk guars ̂ tea. Demon 

9tretors, salespeople, crew Agen. Send 

ÑI.Y 
Ce[mdaDle. WlpekleeL 421 E. BOIhnS28 

NATTE 810.000 YEAR AND MORS WITH 
9000 pagesfewvpµ 

Wholesale 
RÓmewarei ., ,Jew- 

elry, Furniture, Sporting Good.,, Toya. Ne 
drop eDlp Free Calalo[ Plans General 
Wholesalers. eo: 3058(:H, Sap Francixo. 

1x14 
MERRY CI TT X" s.77NEW ME 

tWIC Ntout. Fan do0ar lier. 60% 
proll`. Caw In on Chrldmae. Free sample. 
Gary EnterptlNS. Tarsana ZD, CaI U. no1Y 
NEW LOW PRECES. L[GIIT RF.F'I.ECTINO 

Signs. Red hot red vals: till' illus 
traled color blended: 5000 

St. 
for 

itlaepotirl. 
Koehler, JSS Gott:, St. Loure 23. 

PRENIONS, O7FT3, P R I Z¢ S- ALL 
atlonally Doyular me brand Items Of 

Jewelry, A1p1.7!"cea, Watehea, 
Radios. "IilFl" PDOnoireDh0. etc. Send tl 
no W. for Oli caalo Refund on ftrd rder. 
Helen, inc. lib PUW AvL, DeDL BC New 
York. N. Y: nt[n 

PROFITS: PROFITS) PROFIT51 IMPORTE.., 
hjects, eue Three 

subjects, also Rellrlous Pocket Knives. Sx 
t veld rood Dlr t1t makers for mie uasca 

the year. 812 cross. Please send 
N'e pay IrclthL Cuatomcratt Jewelry j 
Co. 28 Custom flouse Sl.. ProvldenCe J 

A REST SLILF.R- WORLDy'S FAMOUS no2d 

C fly°fnfráncei°ilfiaç kll a lbl0dto NÓ eh5 REhÌake bIRMOmàlcmxn a profíNó invrst- 
HvÄ°o:ë lÌBmmoihdlefsure Présé ̂ htylón détaÌlsEÌeimiisl,érii P ÑoPl CoWm oui: 
Hll. con[alnm[ 3 thrllLLni fra[raneea In Mount Vernon, N. Y. nol9 
one faOWOUS sold bos. p sellers. Coats you SALES d CLOSEOUT OP 7080 p tloson. Cet aCquamted epeClel. SI brings ho10 step -uP 6e boards. Gardner ano plea of born pre. Hoak . O'Ilare' Superior brand 6 dHferont board. at fISS. 6752 Norm Kcnmoro, Chicago 90, Ulmo10. y{ at BIRO. I0Ó at í1.Y5. Se o Sale0. 418 

Main St.. Bradley Beall. N J. rep 

SRK It1ELá é añd La a 
DE 

crP<l)CKS 
l' 

Kraus Factory SaiN, Box 7708, Kansas CIW 
28. 510. 

noi8 

AMAZING CLOSEOUTS 
Tailored 

Taearrul 

aad. sst. gr 
Stooe eartmga, s 
Stone 6 LLOrod Brooches, east. R 
Bracelcta. Charm A Llnk, east. rr 

Ncxlidc Seta, Dosed, 
sous Sch, boxetl, seat. 
bead, asst. th 5. 

Men's atonë iltdenn sad. t! Y. 

x2160 rtlnesmne neck 6 earrinóa, 
Dozed, out. d[. 7.20 

x2164 rrtlneslone neck esrdni0. 
Doxetl, Cast. li - 

92256 &piece Deul scl. Doxltl, dL 

3 
5 ppe 

e 

h 

W 
dn 

e 

9g 
eL 

ee. 

.3872 8plece sto ne se) 

, 
d 

tla 

cis 
.3870 3p,ece rhinestone se, ds SI.00 
Try a u eple dpaen 1. env Items llded 
above at r [. pncoe. 20:6 tleDOSIL Dalanee 
c.o.d. 

A124 SW 

NO L AND JEWELRY UYERS 

M[gë 
aF {S i 

h 

Â D 

A012 

ATTENTION- HOSIERYi LOW PRICES pPOR 

Ih!°bL:O és4láñ}d Meá'sa Cuiällúéñ sÑÓSery 
Nyloae, fl defers up damFnle order One doyen tllghtly Imperfect Iv>lon0. Decked beautÌwl tollo ba[t. p: prom[ WlDmenU 
and u119[aello0 Narantttd or money .. funded. B. F. Pollard M[r. Co. (ó174H 
í2s8 Market at., Cnatunooga. rem. noli 
BALLOONS WITH NOISEMAKER BIOWER, 

lOr Item; fe per Yrou. PheUC TOS, 
Charms. assorted per LOOP s5.7ó. No o.o.d. RothDhth, 9 l'hayer St., Now York 40, N. Y. 
BE IN YOUR OW:1 BUSINESS - BUY wholeula. Dlg Drofih, iet free natlonalW 
hmoue mmo Drano erehand{w catalos`. Dept LB, Normandy Dhtrlbating GOrD, 15S FHth Ave., NCw York CIW, N. YY ChnoYe 
BIG PBOFIT RLRËATINO LO.W COST IM- 
lréä Sdamprté 1x38ib 11tirolataDlin,dtéóñ 
for Tannery, 2. \, ILutl.on Falls, N. Y. noli 
IIIGCEST DISTRIBUTOR PROFITS) HIRE 

agenb. salesmen! Amadng new wonder 
Car Pollm Ith magle Dow Corning 981 conew Ste et event seller. RusD name [or tree salsa(, erlak ample offer. UN1.1 Spotlaledid btr?DrC C., 1075 Bad IOIh Slree4 Hrookl>n 30. lY. Y. neSieh 
BINGO BLOWERS ANNUAL SALt` HD.50! Carrlee Ifke Pullman SWtc se. AC110 

oltw LIDka 1Hg. Co., 617 E. 11 SL, New ork D, N. Y. dW 
CHRISTMAS CLOSEOUTS - THOUSANDS 
Polnae°ttia,s FIOIW ivrÌth~CaodlceOrChurcó 
Bo110. CoxNell9, unusual minlattU! Olau Ornament0.. H 4 Basket& -Holly Spray., 
Carved AnKCIe with sLLver x'Inaa. Dolls. Anl 

ITT I2 dosses palr0. t3L THaI, 1 dosses, 

t 1u[Ita rordEtt:d /91 10246YTa i pd Flail ibin ERSIptO Tnóñtio%mss 
d ces äJ11 'Flftcónm o. eY Zak nié t Talklhe Ty9, P.O Bo6928. 
olWwtrod 26, H:. . no2ó 

EARRLNGS ASSORTED STONED AND 
hUOred fe per frees plue voah[e, c.o.d. 

Cross Ioh only New En[lansl JOwe4Y. 121 En+nlc St.. ProvWence, R. [. deS 
EARRINGS ->lEW STYLES FROM MANU - faeturcr, pia [roan S down auorted 
dYles, 810 podpaW: NO e.o.d. RoWOhth, i 
71saYer St., New Vork 40, 51. Y. 
ENGLISH AND EUROPEAN GOLDFINCHES 

wholesale auanlfUes only Immediate ah,ls- ment; f100 pe hmdred. l:o.b. don Ir. 

rpoa 
E. J. ood, F.E.S., 830 ßom[ord Rd. 

5lanor Park. London Eli. Ewgland. nerf 

FAMOUS MFR. CLOSEOUTS 
Stoned tailored E 
Pierced Earrings on Ms.. 
Charm Llnit Bracelets, asL,. 
7,ortl'd Pr »roc Necklace, boxed ant Earrini., Dosed 
ChUdren'e J<w_clry, boxed, sad 
Rapes, styes 
ShorW TIC 
Cutfllnks. N 

carded 
Cameo sets Dosed 

Slavi °dNOGek & °ür 
T1e Slide std, sari. 
Send for descriptive 
2rH0 ̂ lw 

c 
literati) 

vdaeD9 
I 
on lh erry 

er 
e 

a nde 

SAMUEL SILVERMAN 6 CO. 
1820 Westminster St. Providence, R. I. 

A boxed 

We'll Start You In Your Own 
STAMPING BUSINESS 

ilg year round bualnesa; PCC P b,come: big 

StárEt ét home in spare time. Se. .o.a for 
.amyle plate with your own name red 
Social SecurlW number. Ctalo[ free. 

iii broh fLN Depfl. BBODYÁ bánY, N. Y. 

Enm bl{ mon vAmwHU11Á uwre so11Wg 

l19lln11lly 
wdvértiaed 

w41.1 to eVi35 Pfdye 
mlum, Incentive Awards, Gifts. Confiden- 
tial prie" Fra talas for users. Semple free 
pLan. Fnnkl{n Wateh, 580 FHth Ave., N. Y. 
Dept. B. ee 
T1iÑán110 AIM10EáEY MaRßR .tillé lsitéSr 
lost [or two reap á 1111 in[ ft. send 
SI for formula d detalh. Smalley, 1718 
Eldon Orlve. Daiias l7, Texu. no19 
TREMENDOUS 2-itie ts. FOR CASIf- 

NCw IRS/ watlh line. 7mmedhle delivery. 
for '[roe catalog ana coMdent let 
ist. Clover gp Company, P. O. Box 

9rooklYn 36. N. Y. no12 
GON OBBERS, ROUTE HEN. DISTRIB- 
ton. Hake 810,000 ear M more with 

f2I Great Wholeuyle Cahlots (tì4 and 
pages Appllancae. Hnmewaro0. Jewelry. titan SDOTF, Goods. TOYS: Free 
lo( YSIan. General Wholesalers, Box 

NCH. San Francisco. Wolf 
WORK YOURSELF OR HIRE COMMISSION 

ulemnen. Esta rlgntic profils eeI9 
enrd table ativertlafnr. Rust one dollar and 
tart at once. No 

olden. 
Mre 

o OePors No 
, 2620 

Eucli d Place, MlnneaPOtls 5, Minn. 
BALLPOINT PEN COLOR REFILL, il 

poetpale. Fite P98pÓO ate. Blue, red, 
green, blak. p. F. SI1ÌleY. Bo: 0, Aaw- 
morne. Calif. nol9 
(7.50 SPREADS 0.95: LAD7E5' NYLONS, 

p.be tlo[.; Pillow cases, fá.96 des. We 
are sc Duey ahlDOint orders Inputrles cannot 
DOZSIDIy N answered. Howevepro, 

nyour 
ra 

tlli odogadró Dtly wlSlDert% JODDent. 
wlCha4 

hnooga 4. Tenn. ehnp 

ANIMALS, BIRDS. PETS 

:r., PtretreasWt rcF 5-17^ew78hipmén 
of 7ndlan bW0. snlmata and 'rcDtllee. 
Hooded tt,`, f90 each, 4 for ií00. 
Croates Indian HIII Mrnaha. tYi each, 
for 100 hile mc) lait. Also 1n steak: 

yPythns, 
Monllor Lkaeds. adult tlyema. 1 

[BÓm LWató SÓ pooi,dHs, DëmóblllIIe °Cráncs 

hen. Write lord pNtt atal ffivr'zra 
Co.. Tree., Box 212. h1Um1 48, Fla. 
A -1 REPTILES ON HAND, WINTER SHIP- 

Ping. Snakes all types, Lisa.. Tubes 
hang S.A. Ca)mwa W7loloule price II. 
Ross Allen's, Illy N. 11 Ave. Telegraph 
Nlaml. Fh. Phone 74806. 
A -1 TRAPPER -TRAINER CONSISTENTLY 

.4,1"4 1Leopartl Seala°Pengulrts. tnrÌneda 
SÌ.,.OaklinÁ. Ca=l0-- 8734 Cadlew 

C,ILIFÓRNfA SEALS. SEA LIONS -WILD 
or tralnod; 

#.6.1:"°471.4-11°.*. XO ... B acdb, 

TWO-DOG 
ACT 

COMPLETE 
R NE Á4 

freta. Bo NY Nw Cupmb land 
TP 

TW TRICK DOGS, SOMERSAULT 
L 
DOU 

R e'll Pk.,°HmII,%ÌOL rW Va: 
Phone e 

9 
94 &843. 

lcoonEACH: s orned R0.Owllls, fÌ w1tFB,OXIEgyptian 
g Gq 

ógút{{yyr RA°duDO6 J NOOdcpiéer Nonko>s, 
Ringtall Cat.. Badears, Bobeau. Talkin[ 
Crow, I15: 
Altenburg, B ue 1Ev[aatnnarb a5a[ IChR. 

. NW 

BUSINESS OPPORTUNITIES 

ELECTRIC PEANUT 
tláaTEth 

AND 

mwrn VnnNJg rcmY. Bao tm 

ßOOKKF.FTING -TAX RECORD DISTAIBU- 
torshiD- Sell e n:mh, ranan, ecc une 

ants' uDatanllal perotlh. 81[ sawn ° 

wood. lif. 
f68 &N LaWrarahlm, Norm Holly- w, Ca ch -noli 

BUSINESS PAPERS AND MAGAZINES 
keep sou popodied. Lete drude eoples. 

ferree pColml°lil R'gt ravli Publlahing 
Ind. 

paoy, 74H N. Ritter, InlonaD011a 1aó 

DRAWING DEVICE FOR SALE-GOOD 
Xmas ankle es 6 to 60. All Year styler; 

have .nee and for manufacture. A. J. 
Yleae. 913 Haltlemm Ave., Jouet. H1. 

FOR Lt'cri ICE 
GS. 

fo % 
...eh doublé co.retee 1 all. H ndrede Di 
two tillé ed, en[Ine guttn1 alural 
mDDlthestrc. Ten crH On ale` hlRhwaY 

t8 h Á170U=.1114` r nuanl 
me e ylot, good deal fo the Gehl 

CrrtrnumOrfaoa, 
Route 1, Box 8Y Colton , 

FRITE OCCULT ARTS AND PHYSIC AIDS 
catalog. 580 had sellers kat books 

Cheap. Daxro. t3W Soutb Mtehl["' Hse 
Mies.* 16, 111. "' sea 
GET W ON GROUND FLOOR WITH AMA.. 

Ing new cow weather snow r emovfne 

8h6e.x tlal. HaudnDsm 
npvoedmo re 

b> los, ß{A00 reoulred, fate -wWe [ran - 
ehlaé. B. 6 R. Wnduatrle0. P808 WenMOrW 
Are., Chleag0, III. 
I COLLECTED $500 MONTHLY FROM 

Yt ú°O añ . lï tog! dflÓÌ 1á.ár1; á d yien 1i : 
Box 3048. Detroit SI. Mi.. 
IMPORTED. BEAUTIFUL LY HANDY 

tooled Leather Wallets. Sample M. Money 
back guarantee. Pin -Mes, 5718 Cerrltoa, 
Lena Heteh. CaIH. 
NAKB EXTRA MONEY! START YOVR 

buslneu at home at whollfele 
n °IteWOS! Olant 100 page carabis. Free detWe. 
R15 Produco, ßo: 21T, Oalslawtl bo, N. J. 

chmol2 
VEW ELECTRIC MACHINE ar 

groaSlleN Oouihnuh attracts etude: 
wou'll toles money serving 

'ATV 
dowugt 7rte: 

e he 60 
Norbert 

; small 9805S.eIS' tree 
Minneapolisr 

7.RMinnnny Co., 3805 S. !S Ave., 

NEW! SELF -HELP BOOK -"loi ODD DIL 
feront money-makln , I, ,tunftlea for 

Ssm, WIORI.*i°oed,Ni 
C Hunter, 618 S. 

ROLLER RINK FOR SALE. LOCATED LN 
Ohio. Open at present Ume. Doing good 

business. All 1 mont Included. 
2WriY. O. 

te 
Box aC317, e/o BÚlboard, Clnclnnatl 
THRILLING GREETING CARDS PAINTED 

on skeleton leaf or uodIwood Heer. 
SThlA 

Bho wadé 98BB11sBum., 2. 

WANTED TO LEASE BALLROM. SUPPER 
OIUD. enleMalnment spot. óxperlenttd or 

would Confider food Do9ltlon as manager 

Pitn 
opUOn of lean or Horchase later. WIn 

arker, 170 N. Hollywood St., Memphis, 
Tenn. Phone 986639. 

COSTUMES, UNIFORMS, 
WARDROBES 

FOR SALE 
SECONDHAND GOODS 

Amid CórñAequ ment0 FPOOc,, Machinés 
ß 

e`er 
pplattment Kettles for II Popperx. Krlryry) 
Koln, 120 S. HalstCd, Chita RO. Ill. -nevi 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

KIDDIE AUTO RIDE -FIRST 8950 CASH "I 
takle IL W. F. Heal, 1755 Chase St., Ctrs 

efnnatl, O. 

MANLEY ARISTOCRAT CONSOLE POP 

..§:-..V`11'.1; S 
COCOnut 

yLhìn['ag4 

Ë market St,rtOrk, LId Bury Sr., 33720 

MANUFACTURER. REPAIR TRADE ANY 
thmi eanvaa An> slse, good bew tentL 

What do ou bave or want? Smltn Tent 
AubOrn, Y. noli 
POWER PLANT, 95 KVA, 5.110.80 GASO 

line Dowered witehboard. Converter for 
220 or 440V optional. Mount. tandem 
taller, lecl. brokcs, nolo[ ÌRhh. etc. 

trotto aircraft. 
partirp o otter or 

trade for alrcn[L Caterpillar or woo11- 
orlon[ m Irdr). Box 520, Ah- 

Dama Cll>, Ala. noli 
SOUTH BE,tCH, CONDEMNED AY CITY 

of New York; mud s!U the [ollowing: 
I2unit Greyhound Aa1er "Ir Se MetroDarDy Racer, t1,0Ó0; IB Sclere Uflo 
Poker Tables and Stools, PL0T 12-ear 
M00 W47 tao DhlferrsU 1508. C. ,, 
ManMnL 1471 132!" Bhd., ;talea Nand, 
Yew York. Phone: SLgW lß760. 
TRAINS -ALL SIZES, GAUGES, TYPES; 

ew traed, tndeW. Photoer ra detalle. 

Reno... Mlnls. Trama 588 
WlnlhrOD, RehoOlh, Masa. Qe7 

Copyrighted materill 

www.americanradiohistory.com

www.americanradiohistory.com
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MEN'S 
WOMEN'S 

New 
Styles 

Choice Lot- 
$49 Famous WATCHES, 6 for 

OII on ú9n1 il /bulOUS prolilf . 

look BRANO NE WI Gwrantfdtl 1 

Whet° i: óñirsims9b tv'ilsdorb°d:i b"I 
C.O.D. stlay menv+ck 9uanM/ 
Sentl 7r: order or grfHHd check wit ;rdr te avoid dHay In Mipmenl. 

.The 

3 THUNDERBOLT MECHANICAL HORSES 1110 iÿ :11 BOND LETTERHEADS, 81; 69L 
ch. 1 Bal Rocket. 7100. Ssvelowa p e price. 1000 ßualnep 

Catie, p:Epald, Tadter, 5100 Fer 
7HIrd Ave.. IWattsvllle. Yd. 0019 

eé lá terri se.°'z710 e. Múkee SL, xork, 
Pa. Pboae 5980E. 

8 IHDO.ET RACER TYPE CARS FULLY 
aulamaue arlahle speed drive the b 

ehvW MPH. Clinton sSOO 3 horse Dower 
MirennBgNe, peel body. Aeeélerator one for 

eb8drcn, one for adule, legroom ror adults 
eiame sir lno lové ooÌOrsd 

chrldDp 

side panels npholxtettd <onlralln color 
°él8tffté i6ó` e, :e ó,áóát' "á°wí i öó % 
drafted, Conta3t y father, Gerald HYw 
Sr., 8710 E. Yarkct 81.. Vork, Pa. TcleDaone 
S9fOb. 

20 PONtr 130 PDR HEAD: 1 SMALL 
Yule. newa 22o IDS., 

for letter 
wri 2fe 

halite. one war. No unie !or letter wrltln {: Phono day 9317, Ight 9061. P. L Cobb, Note) Powder. Amlla, ü. 
31 F7. SHOW TRAILER, FIVE CAR HOT 

Pod Auto sloe, S1ae Show svoclmens. Sen for Irt, FlLSpavlek, 74 Ravin° 
Caldwell. N. J. 

HAWAIIAN 

°TI° PLANT 
place the Log in Water 
ana warm irae Green 

crow. 

PITCHMEN 
SOLD OVER 
1,000,000 LASE YEARS 

put for rf, sell nr 19e re 49c ;acht Ideal 
ter dsnd 

you 
sl rave eN teat r 

two ma you nave a 1aó1 alita máe, 
Iseut °raw center piece or IaìtY Wray 
pIM nr cerleinleodsl 
moi" logs prow - by themlIVet -Inn 
beauti /ul lroplcal Plants. Flash, 15 planta 
511.50. opsrac"'' per 1,et' One1halF 
de DOSiL bahnce C.O.D. Frees les Itlf. 
No f,eila6e. We snip Ircih. pe rleM loge 

of liar lep ihr 
Ditch items. Write for full IntOrmation, q; 

2126 BOYER SEATTLE, WASH, 

Bìautilul ,Gnuiru Dupöat Plastic 
NEW 

False Plate 
MADE FROM YOUR 
OLD LOOSE PLATE 

One Day Service. 
No Impression Needed 

AT LAST -a new, rcro. 
lutlovan Fal# Plate 
DupllcaHOn Sastem that 
aver You mo0eY1 A<lu BDDrf all> vanq. Ur old. WiW 

plateeorta eked or 
Trans 

fhtDDed 
Elate ivb O<w,romlorL WiR 

lttm[. lustrau ,stilreal -pink Roof V 
lightweight DuPrir Plarilt Plate, "MN 
samt teem Ile v , 

aaturaFehaped, atMed teeth. 
Ones °[alas -sou ma> know MONEY - 
Plah wearing haDDmaes Bro kat, BACK 

rokenatt°e1L<r<DÌáeed.d{ 
mliamg. TRIAL 

SEND NO MONET! :art, °ñé simple66> 
*ructions to follow, Il plate ts loop, 
WAKE IT COMFORTABLY TIGT for oat 

aMNln 
Iw 

out R 
d. Prk.'-STATE 

DENTAL 

1N4 NI1Ma1 

LABORATORIES 
W. Mtllven St., Dept. 734, Chlca,d 7, 111. 

You Can't Beat 
BRODY 

for Merchandise 
w; Carry a Complete Line R9 

TOASTER, Kitchen I:mos. -ALT & 
NUM W ARE- Iron° -;,RIDDLES -Watts 
Irone -BABY DOLLS =Plant tersZ 
PLUSH ANIMALS- PlaaUe 
HORSES-Toys-CLOCKS-Dolls-CAR. 
NIVAL -Pa. -BAL 
-ONw PEBM 

R9F) 
31WATB8- S 

Household Gaodr-ümpa 
BLFAOB CATALO AVAILABL FBEl. 

iEND fM YeY[ CetsT Tetly. 

M. K. BRODY 
1116 5. Halsted 51., Chicago 7, III, 

L. D. Phone: MOnroe 0.9520 
3n Business in Chicago for 37 Year, 

-MAKE MONET SELLING TIES - 
BUY DIRECT FROM MANUFACTUEEE 

Oulxbnaln{ Hne ReRUbr, Sauitt 
pea, ReveNDla. Feath<r, Pleated, 

Fravrnal. icn rd. Bow 17es, T# 
A Kcrehle! Seti, YuIDlK Mon<y 
Back Gturfntle. We Pay Porla[a, 

so «ras me.eearrorr ofr.r 
Sena Only p.W fer 2 tamer° Tlei 
W<ILI Today FREE CATALOG, 
PHILIP'S NECKWEAR. Deaf. 735 
30 W. 23ná St., New York lo, N. Y. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

h ewRi t6 th Billow! nun 

1955 MODEL OTTAWAY STEAM 

;2,11E7. SacrHltt 
Kimono 

cash. 10' Her 
an 7rplane e OU, 83,000. Klo do Airplane Ride. úS00, Slightly u #tl Root 

Beer Dlrp1,11 a d Grill. R. H. Croanea, 
1119 Gao. Wash. Drlvd, Wlchl, 10. Kan. 

note 
18,500 CONCESSION TRUCK FOR i3,100-- 

ß W IN t74' 
body, 

cameras, 1950 Ford 
FSe stammuni /1' body. 1.000 actual miles. 
ex elbnt bolt n, camVlgle o1xlrlc f >a 
gem, bottle pe GrRI, 8 bola Cnam CaDlne(a, 
5 Cax Pop Cooler. 1 i perlflce. Paul Culsler, R. W. C. North Chill. N. Y. 

MAGICAL APPARATUS 
A BRAN,AIL 21 CATALOG - M1ND- roadm[. Mryst ls. BDwky, Hypnotism, 
Magic: 144 -Page 

Crystals. Gtalog, 

cistIg 
e.. tarn Enlerprlaea, 836 S. H18ó. aRmene, ohe. no26 

B r Lc K j rFB10A 
buslnep book catalog. weland, 8.109 N. Dearborn, Chicago 9. DP 
SUB MINIATURE RADIOPHONE FOR YEN tallita. Earlly coneealW. Write !or ero- 
Ì71e7St 

r, 
C Ì mbusn Ó1b7lur, 338 L2e 

MISCELLANEOUS 
ATOMIC EN ERCY SCIENCE. PRE 1800 A.D. PIANO -HIGH SALARY. SOUTH FOR WIN - lkTheßkaoeENEUear to tae folklore of pr: rommenhl 61ealra. wIro Ronnie Mailelan Suyerplefinen. Hartley, IBIL CIW Nat? Bank. Omaha, Nab. Robertpn 69 Berkeley St Roston 16, Ma,: í3.b0 e.o.d. note RADIO 5TA110N WANTS $MAß7 WEST en Ban goon wardrobe' play roans and 

1,000 BLACK AND WHITE POSTCARDS 
on Kromekete sleek: one line of MI. 

Vunderneath 
photo. N 

s: 
0.25. Samvlea on re. 

Ottee°LOnt' B°0°oxB85 ÄDláétdf b Lee° W. 

LOW BUSINESS CARDS 1293; 100 ORDER 
Bookd, fI1.W 1.000 abels, 13.50: 1.OW 

Shtemenu. 81.13, ütternaaa, Envelopes. 
Decal°. Wr1le: Canv's, Lrnhurst. N J. 

°019 

SALESMEN WANTED 
CALRORNI SWfiET SMELLING BEADS - 

Sen,UOnal 
A 

#IIeK Pne paMlculeK YLL 

C°id 
9278 BB, West P.. Loa Angel pol, 

TATTOOING SUPPLIES 

A635 aArsaOlNtleatll[n; Wtócebre,OneeC' 
!ree talog. Owo Jenpa, l90 Weq &7rd 

NEW TYPfi°TACTTOOINO MAC111NeB8- 
Money maklnf deafrna outfita, loK 

toneentrated Pelscan, gts aharps; 111ltstñted 
rorrdhn a free. Milt Zeh, 728 ....ley. Reek. 

WANTED TO BUY 

ANY SIZE kEINUTe CARDS - BLACK 
backs, wbl[e backsb, buttons, broaches. 

win nay cut' rogarelop. Sam `Ed."' J529 Frnklin, St. Lou4, Mo. 

MUST BB CURRENT USED RECORDS - 
GOLDMINE OF 600 MONBV MAKERS. 78'1 one 4ó's In popular, h111bDllea. yolks. 

1Tree Iaues tree. Wrlt< today- Pay hl4hoat °21Z . ET,r { 11 ChcaR[O. 
Salesman Ma[ss3ne, Desk 22, 307 N. M1chL F. A. Nel0e1, 7A10 Orchard St., Chlcakp 11. 
pas, Ghlca {O 1. chno18 IIIlnols. 

HELP WANTED 
CLASSIFIED ADVERTISEMENTS 

REGULAR CLASSIFIED ADS , Set in usual want -ad style. one paragraphe 
no display. First line regular 5 pt. caps, RATE: 15c a word -Minimum $3. 
CASH WITH COPY. 

DISPLAY -CLASSIFIED ADS .. Containing larger type and white space are 
charged for by the agate line, 14 lines to the inch. I No illustrations or MAO 
RATE: Si a line -$14 per inch. 

Forms Close Thursdays for the Following Week's Issue 

DEMONSTRATORS WANTED -MAGIC AND 
PtDile Seu. New York ana A1 

WANTED-MAGI 
ment SWary an eommltsbSi Royal 
Mapes& Novelty Co.. 29 E. 19th SL. New tort 3, N. Y. 

EARN 171 WEEKLY AND UP, MAILING 
and *.ime. mg ad an fl matter; part 

or .11 lime. Outfit d NII mstrucuona, 
SOY. detalH, &. Lv.- Co., P. O. cox 
866. Camden S, N. J. sols 

BEAUTIFUL CHARCOAL PORTRAIT DONE aeuare dances. Time auln;t percentage of from your peon, 110. Vnuaual aft for booking. References reoulred will be our lowed one,. John Witenflka 15703 checked. Boom area. Box C3í8. eo BBL KenMeML Harver, 111. board, Clncmnatl 22, O. DIRECT FROM JAPAN CLAMOROUS Orlenlal trlddarent Pearl Cmple v.00Beauti 
EOe. U. S. Distributors. SRL°7Vat°éÌ ' 
neo anYtbin[ N 116 1 1 fa 

laws. szt 
FOOD, fl WEEK; RTE. f5 YEAR: L \ formation Irae. [. den, Grcen PoreaL Mk. 
MANIKIN DANCER 84.50 CROSS CAT - heatl Balloon, ides, 

Winton 
pack Nettles, b54 Winton Tenace, N.B., Atlanta, Ga. 

MILLIONDOLLAR SECRET. SOLDIER RAN f9 Into í30,000 in 1 boon m dice gams. Man an N Into ú18,0W ono , <r pli V cóñatecutive hnaussée al céylnL 15 ho e 
andMein 

MányWOtssr çaüs othems °Ins Ìúcí 
:enol Úad luck. 11ñ * r° * 9ÓÁ luçk ono make ortes° coma ro you. Not prolo[Y or numenlo[y. Orlglnal. Conyrl[hvd 1553. 
moat 

for speculator, ambler rad bus.neu n. For plate information rush u now. Yu'll bé pad you did. Or d for olreular. Science Evenln[ Shade 7,1°Á,k. 

MUSICAL INSTRUMENTS. 
ACCESSORIES 

SAE MEN 
alto) d ten . Second tenor orihlstl 

ó rS#ité eis °tr [unnsr details for oppeings. 
Larry Flash Orchestra, 303 Crenshaw Bid[, 
Rfehmono, Va. 
SOBER AGENT BOOK SCHOOL ASSSY 

bl icBcl rom ,. ap 
at 

o n book. 
GC. 

a rEo. l lWnaII- , 

Boo Glbronton, Fla. 
WANTED -ALTO AND CLARINET LAN 

Mimedh.1y for Midwest polka ban: 
Linn 

qudY travel bY bw. Cenhcl L. A. Berl 
"VDDw[ Band;' Albert Lea. . 

Whin ETrumkMEDI,fan. LP ono dóúOlrliA % 
Véar!° 

stMá 
joDti RMabÌÌahed 

f 

lenlltory 
band, Cui on n natice, o drunks. Johnny 
Hsmere Orchestre, Mandrin, North Da;76. 
Box 113. TeleDnone 2434. 

AT LIBERTY -ADVERTISEMENTS 
5c a Word Minimum $1 

Remittance in full must accompany all ads for publication in this column. 
No charge accounts. 

Forms Close Thursdays for the Following Week's Issue 

MISCELLANEOUS 

yyarUe and lecture demonxtratlons. For 

ie 

a 

e s 
lqe m tlrA 

eDa 

7 
o n 

B 

aAr 

Cl 

ow 

Rh 
e; 

Only e muDd No 
km 

sod* 

HYPNOTIST - FOR STAGE PRIVATE te 
00 

InfOrmatlOn rll< Neige P.. DI<hl. Port OI ICiI la áboul m 'dlhmOnelraÌe °I nÁ óc ó8 ÌO raw Bo: 2002. Seattle, lt'aeh mh17.66 ellmaz o a f rho orld't at Oanierout paru, a liai that liar crinp F11 antl m Imdo 
the few who haut attemDteo It. Th< Impoli 
Rverves 

and 1:=11 le tenulc as Ihb Talent Award Winner 1e m the profep of tllvermg a devaalatlnt` toad of th ten- 
t°al°Ning sa fáiueed°D, 1 . Nausea e i.o 
the New fork Prcp, Liróe clrclu awls 
polven for adverllW! this act aro 
able. CapL Earl McDOnild. 136 I,unpDlM 
Place. R'arren. O. Tel. 45337. no11 

FOR SA E-Zi SONG HAND ORGAN, matle by Mollnary;. m good 'einen. Prlee 1275. R. 7940 W. 107 worin, nl. 
wROLESALE! MUSICAL INSTRV MINTS,. Phcerepha. Recorde". 4.41:4, Ay ol[ancea, en. Dbrp%I to 75rÁ1 Free eat_ 
clic, Paterpn 29xt 

smlDanY. 9S96e 
21 L 

M. P. FILMS & ACCESSORIES 
IOMM. SOUND FIL11 RRNTA L. FF.ATUR ES 

h1N 
uorls, fá.50, f3.S0 d 85. Nov. er; ew ouvl[pt Ilst rvWabl<. Rogen FIImA ümbartl, IIL 0019 

Pltt18YM. 

SODE SOVND RBSLS. DIRT CHEAP. 
tllms. 5eÌ1 

Featir°ROxwh 
osn 335 FiliÁs'ÁVá, 

aburgA 2te Pa. 

PHOTO SUPPLIES 
DEVELOPING- PRINTING 

COMIC FOßBOßOUNDS AND BACK 
Chemlu°dl¿ 1m7o e.i.c Prime; PPh to 0 NOV<Illea. Ylller áruppllda, 1533 letanlo7f , St. Low. 6, Yo. n 
PAOTO BOOTHS, CAMERAS, D.P. PAPER, D*VOsi r°, Frame r [ for d4 
now p°rlOAC<Ir vPM 

photography. 
ea o.. 1546 Wr, Cor 

Ch Mago 22, DI, Mtln 

PERSONAL 

M SSINC PERSONS REGISTERED FOR ever unt11 toua, úl. M1er1n[ Plrvenr, 617 W. IlN Ave., Cary, Ind. 

PRINTING 
BUSINESS CARDS, LETTERHEADS, TICK: eta, Rents** ; Weddle[ Invltulon°, An 
Leta IW. Write Products, Produa. Department BB -31. Danvers, Yeas. 
OFFSET PRINTING! 5000 CIRCULARS, SIB i,a >out avd dxeratl1 artwork free, Write for Drlcea and ,Nelda. 
rummer, 7t1 8. Boulevard, New York 58. 
100 8L.1' LETTERHEADS 200 644 

f 

Enrolov 
Lvboh 7o ä11 SR 1b u 

MIchieen. 
á 

Pee 
dedu<red I,r 1 [l// order. Refunded 

if not satisfied. 

WHOLESALE 
ALOG & 
Dealer Card 1956 cAT 

General Merchandise Watches 

Appliances jewelry 

Hardware Tools 

WHOLESALE DISTRIBUTING 
3324 W. Roosevelt Rd.. Chicago 24. III. 

MUSICIANS 
ACCORDIONIST- EXPERIENCED FOR BAR hBlhHlle; combo or? Consider 

it 
ait o!- fen mou,ntla memorind. wre c/o 

MIOBAD . 

ISY7 Howland Ave., Kalamuw, 

AVAILABLE - TENOR AND CLARINET, 
much exPerlenro: combo only. Al Frbd 

Wm stn. 10. General Delivery RurlólB 

41ITACTSix man IR: v nL boTok fó mnKn tenplece- Drehextra, satiable for 
baßroom, hohl or club. 15 rear' -2- 
Pu 

Call/lra Leader, 15314 S. Carry, 

DRUMMER -EXPERIENCED, AVAILABLE 
Immediately: age R9; read well, play 

shows, all style' and Latins. No sleeper gua 
Dick Glerum, 1911 W, 

university 
Dy 

troll 3, Yich. Teloyhona: UnlverslW H237. 
noll 

DRUMMER EXPERIENCED 116,,11.01/t 
!1ón°13' W Io úcá 1oó M .grid .raSr wI! 
any aha orpnhatbv, Vor Doe;m 
Der 1. Writs Mugohn Box Cá18, bo BUI 
boartl, Clnemnatl TJ. 6. ao19 

AIS 
O 

wr nE 
2 t < dPah. 

N IST1 ORGoNox. T- AY 
kOri! o , 

PARKS & FAIRS 

BALLOON ASCENSIONS PARACHUTE lures for parks, kr ttllb%720 . Clause I. Shafer. 1041 S. Dennlxn, [nObn 
aD011e 21, Ind. sols 

FREE FRISCO SPINDLE 
WHEEL Cr BUMPER CAME 
Write today for comp /ere details 

Hand Polished 57.50 
ALUMINUM IDENTS 

GRAB BAG RINGS 55.00 Gr 

HEART 5 DISC PENDANTS 

539.00 Hand Polished. 
Nickel Plated Prr Cr 

MEXICAN EARRINGS 55,405% 
SEND FOR NEW CATALOG TODAY 

We Pay posetage on all Drcpaid order. 
<ePl Ai. Mail. 

FRISCO PETE Chicago 6 '1111 

All Phones: FRanklin 1 -1567 

P D 0-World's Greatest 

PHOTO BOOTH CAMERAS 

P D Q CAMERA CO. 
1s. W. Cortes Chicago 11r 111, 

e 

VAUDEVILLE ARTISTS 

LA FEMARITA, WORLD'S GREATEST SEX 
enWma! MOacle Vat. mhror. pod0{ 

feature, nlghl club, page or Drlvate shows. 
"Doe° she know tee perot of stem! 
oath." Wfll travel, Delores, Capitol Hotel. 
ibnmona, va, 

HEART DISC CLOVER 
NECKLACES 

* 
$16.50 Groff and up 

Miller Creations 
>7ao SO V101. aval0 gag. 041C00 19. 110.0, 

Phcne WAierlorl 8 -8855 
DAY AND NIGHT SERVICE 

CEL -MAX SENSATIONS 

Distinctive 
Jeweled 

Watch 
Set 

wlm[áristyli°e ett en 
CoSll 

Smart tuhiondlfignld Ich In span 
kling Rhinestone ae Swiss cave! Of 
Matching utasse, br«el </ 1 neckvec 
In ss rted celwsl I1'f NEW and 9olni 
BIG! Cash NOW! Order a tempts 
X59.95) -sog If and You'll SELL Ill 

$8.95 

BIG CHRISTMAS SAL! 
bottl e, 
White Christma 

tlPeu 
mah16ú1e 

81 11fx,W 

d 
p.[0 

Der. down; %% 
isene 

a 

s 
rad Pearl Set°, beauufulU 

boxed. /1.M oath; Cule [Jots, 
boxed, 17.30 Der dosera; RetraMaDle Pews, 
11.73 per " "; new Drac Jewel Watches, 
ahoek"."4 út90 ch; n few gold 
douar waterproof, 71.30 each; new [old 
bulava and El[ 'rebuilt, look Ilk. f.W, 
boxes, fu.so: eughuy axa Bw ana 
Benru0. tastes" rad [env'. 18.3eT0 

a lxh; 
ít1.75 Bulova Watchb,ndx, boxed, ladles' 
ana [enta, s1.7s even sole Clued clgs- 
rotx Holders, 12.75 wr doreur ß8,8S 
Rhbegor 

demon; 
1-Pbee come 

ú8.W per douas; mrcóplete Carv- 
In[ Seta, 1150: 6Dlete Steak Sel 
81."' 10plece Steak Sele, tasted ShM 
n"dt beautiful hep. 

Comb 
N9.ts, 

10r. Sen. cheek or ten per cnt al racé 
e.o.a. 

NATIONAL DISTRIBUTING CO. 
Box 251, Ocan Drive, South CroHna 

CHRISTMAS 
nECOR:TEONS 

PENNANTS 
BANNERS 

STREAMERS 
Send for hen Catalog 

A & A NOVELTY CO. 
Cincinnati 36, Ohio 

WATCH SETS 

iw "une nandpt 
q«td1. Aua "ad roten ana bleck 
um ;el Salndlnad 910 boxas. 5entl 
N.W 9orpmpb Mf antl rar cenvincetll 

Óiia ̂ cfht Ó Drr 

CEL-MAX, INC, ;" r 

0 

i p, 

582 So, Moin St, (Dept. 10), 
Memphis, Tenn,, 

:169 $2.00 Doz. 
E ve rpo'uler 1 ef 

2 
Min.3 dor.lots. senfer Cone PLUS Lesnan a <uare r sìee s 

socs . 

l 
tara, DIAMONDS. May 1De 

nad with white or re0 33.35 soi 
T'dr tone;. Fabulou 

S33 °Ross erri /ic Duv. 16 kst. ,7 
goltl lìnifn. 

plut postas 

Sterling Jewelers, Inc. 
19rá -]1 E. M<In 5f. Columbus S, O;° Prow: FAirtex also sens ror C.t,los 

BRONZE 
WESTERN 

SADDLE HORSES 
Neigh; and DOpn 

Pr{c: 

41/1 inch $3.60 per dezea 

10'/ inch $16.80 per dozes 

15, Duo. Re<uired With Order, 
F.O.B. Chicago. Wholesale Only. 

(00K BROS."cIS. 
.:;°;,,pt. 

Take the lines of 
least resistance with 

NAME BRANDS 
THE HOUSE Or 
NAMEDRAND$ 
Centlnuew S u a a l r 
wH umf q «kea rar 
IAmH m 

Blear 
iörn 

e 

feev is e .id. wand ore ca.. 
H. B;' I/laf,' I ti. 'COR I'. 

1456 Weï 751h Slriri, Nr,v York I1. N Y 

The Best Sales Boards 

and lar Games 

w.ae ro. Inrorm er,on 
and prices. 

GALENTINE COMPANY 
ueor. e, slv T. 3Mrerson slue 

sovrh Beria lr, lassions 

www.americanradiohistory.com

www.americanradiohistory.com
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ro DIRECT 

I 
It 

pieces, ".",tl 
DDtmsneoé vole 
m 

s venu 

/ hint -cne 
a Bytes In w sf 
f 

rOTHERg5EN5ATIONAL ITEMS I 
dox.klPin end Earring Sls, 56.50 per 
e:. e tecadrR..., fL.,,e 51.00` 

Pee01 Sera a an Vit ñosfone alala PS, I öette[[, 
51.110 ú,s, 2. ^..g,. ñLL 5ET5 IN / Ballas, RICt 

o,. vp Barcfleltl, S 

FROM MANUFACTURER 
$ 

g 
Letter and packages addressed to persons In care of The Billboard will be 

/advertised In this list two ttmea Only. If you are having mall addressed to you In 
out care, loot for your name EACH WEEK. M11 Is elated accroroing 'the "7: of Ithe BIn 

following 
where H held, mall n 

must 
New York, 

York. 
or 8t. 1Eit. To be 

Ihated f011otitni week's Issue. mall must teeth New York, Chlcagb of 8L Louts b) 
Wednesday morning or Cincinnati office by Thurstlay morning. 

5 

Letter List 

MAIL ON HAND AT 

CINCINNATI OFFICE 

0 
2160 Patterson St. 

Cincinnati 22, O. 

$2.00 Parcel Post 
Knight. J. A. (1 ::17_,'Slewart, W. T. 

Par Sal 701 (License Pietexl, 25e "hulthtLt. 
'e designed ILlcense Plater). lW 

eloBhDd 
In hiWhlY 

glow In Ur.' Richard rhinestones a tl Adams, Steve PC[ erred Allen. JahnnY Dutch ,ox with Antalek. Valotl! 
Armftronr. tlarel 
Ayer,, C. K'. IBOD) 

Jn>ce, chas. xnbac. Richard 
sealer 
Kaux, D. 
Kp1I), 
Kelly. C 

Kcrkhav 

Kng, Clifton A. 
Icing. James Knf. SIIckCy 

(Aerlallsn 
KIalr. G. . rJtlD 
Klcban, Harry xcIF: Mn. Mon 
tconackcr. Robert 

IE I` clDeluxlriraayPrf CresNs15ié óo B.rrctm JIeTlln 
BOx ES]00 per dos. ALL IN GIFT 

Long Dangle Hollywood Style Ear. 
nui, se'il ver der. scene` 

53.00 Der dose. pai i 
in 

3.R 

Itray. Men's DnYY Cameo dRings, 

Latlio s'DRhìnestonnRingip32.)S per /I ktles s 

OTHER 

S 

FAST -SELLING JEWELRY I Jo 

;END FOR 
CATALOGUE., 

ST RAT SO 0 
ßBlueteo ithmt, / 2S, deposit on all C.O.D., ras 

00 Packard d Co. I cey. 

J amAbe e- 
a west 25th street, w York, N. V. Bradley. Lee 4 ___`_`_____`__ e anden. Arthur Hno Bnnl. Pe¢RY 

Barron, Sol 
Reamer 
Bek, ÑODt. 
Beninclrr,, Air. Ge 
Berryhlll. Coulee 
RiekeL James (s. 
Btbtc. Ro>' 

Drake, Robt. B. 
Drome, Harry r 

Brownie 
Oubb (was w to 

Johnny J 
$howl 

Duffy. Blanton Gregg 
Dulfr. DCnnla & Mrs. 
Bast, John 1Littlo 

Ccaaar) 
Ehlerl, W'm. 
FAwartla, James 

Henry 

re. 
Edwards, Johnny ar 

Ac 
Ellman. la, B. E. 

Ell Alrt. Alark 

This now remark- 
able PLASTIC 
SANDWICH MA. 
CHINE does a 

permanent, beautiful, 
professionol, protective 
lamination job in exoctly 
four minutes' tinsel Amaz- 
ing earnings possible in 
your own studio per 

anently sandwiching 
PHOTOS and CARDS of 
all kinds, clippings, Mc., 
between sheets of clear plastic. Sand 
wicking machines from $35.00 up. Rush 

me for FREE sample and illustrated 
literature. 

PLASTICAST CO. 
Dept. LM -206 

6612 N. Clark Chicogo 26, III. 

DIRECT FROM MFR. 
PIECE 

RETRACTABLE SET 
in Pocket Saver 

Writes Red, Blue 
and Green 

$54.00 per gr. 
10 Crest Lon 

$52.00 per gr. 

saa91. mple SP° 
RETRACTABLE 

BALL PENS 
CLOSEOUT $ 

84 

per 
Is/ GRADE 

gross 
10 GROSS LOTS ONLY 

Sample Gross Order $17.28 plus postage 

Refills -41/4 ' Long 

$8.64per 
l000 lark 

L7,', $50 ioaine 
MODERN PEN MFG. CO., INC. 

384 Broadway New York 13, N. Y. 

COTTON STUFFED -NO STRAW! 
30" ALL PLUSH BEAR 

All PIUSM1, 

Asir. olon, 
Cotton Stur /ad. dt. 

22" PINOCCHIO DOLL 
Tarma, 

60 Plastic Face, 
PDIY Bag di. 

SPECIALS 
Plush Do11y. 

.50 
Clown. ar. 

sk BRAND NEW 
32' ALL PLUSH 

CIRCUS CLOWN BEAR 
Molti- Color, 5 Ribbons, 
PDmpon, 

Movabe Eyes. 
S1 TOO 

tic 

Prices Not 

25% deposit 
with order, 
bal. c.o.d. 

TEE JAY TOYS, INC. 
N Wesr zoen Sf. New Vork Y. 

Brown, Jo 
Brown. R. 

Brownell, 
Bu Ch 

ñ°,Nne a: 
T 

Burrlag 

Bartges. Ra)mon 
eurlo. Leon H. 

Cade" cas. 
BIrICne 

Calk. nntlrcw T. 
Campbell, Alra Frank 
CamDeetl, Sam & Mñ 
Canare Joe 
antrell Fred CI. H. N. 

Crgar c 
A 

ella. F rank.rf. 
Carr, Mn. Dlmpl" 
Carr, Frank 
Carroll, Jamee R. 
Carver, File 
Chapman, James D. 
Cnavman, WCnd 

C al Du ne.I.hrin p orls 
Clamart. Timmy Clark, Joran T, 
Clayton, Duke 
Clayton, sue 

(Kane. City) 
Coke, M . H colt. Borsnham 

Bev 
a 

"47.':" . 

Tommy 
Coo Fllxha 
Cooper, R 

Cooper. Torn 
Coa. Steve 
Coate. Zeke 
Crawford Mn. P. 
Curtis. Gpt. BIII 

(Pecan Ranch) 
Curtis, Dale & Mn. 
Curley. Frank P. 
Curtis, Raroltl Dgg, Bor 

& 
Mra 

m. 
Davis, Clyde A Mn. 

(GIN Show) 
Dwla. 

!initials, 
David'! J. E. 
DarWn, i1mmY 

Clown) 
DeLltClt, Michael 

(Tony) 
I1eRlctde, Prank 
MRIrk IG. (fery 
De Wald. 
Dean, Aloha 
Demeter Ralph 
Demeter, Frank 
Dernota. A1ra. Ann 
D1VIlo Thon. 
Dlamona. Johnny J. 

Dorsey. WCldon 
S 

E. 
hows 

Fr 
Fric 

Gallathlr, John 6 
Ga11aRh<r, Jack &8 

CaanlD. 11.F4 n 
Geary, \taller S. 
Geler, W1IIard 
Gentr>', Mn. DOroIhY 
Gllmnrlel, Allan 
GI)'nn, Mack 

Gordon,tlltrs F'ranclf 
Ellman 

Grdon. Alrt. Jo11a 

Ámerlcen( Clrcue) 
Graham, J. L. 

GTCOnO, Em11Y lSunnY> 
HaelCett, Etlw. 6 m.Men. 
Ha¢IOr Chaa. N. 
Hall, )lobby 
Hall, Mra Harle 
Hanel. Nina Hart, Cotton Ilarrü, Jaaper & Joe 

Mims 
Hartman, Johnny 
Hatcher, Alrs. Jerk 
Havens. Chuck 
Havornlck, E. G. Hawk Jamee B. 
Hawkins, Mre. tug; 

Irene Jackson 
Heatoo, Arthur P. 

(Red> 
Hendrix, Ccelt 
Henley. A. F. 
Hiatt. Chrs' 
Rlltlaly'x H 
Hints. Earl 
Hlty, Darla 
Roan ". Mae 6 Mra 
Rolman. Bob A ;Tel. 

Irlxh 
Renard 5. 

I, LDCY 
Hutfek, 
Ingle. Fred 

ackson. Billy Jack' ", ]crry 
Jacobs, Dolly 
lenk,n,. R A. (Doc 
lenkln L. 
Jerkma Raymond ]erklu, W. B. 
Tonna, Frank 
Johns. Cto. C. 
Johns, Jlm 
Johns, Wìlliam J 
Johnson, Johnny J. 

Mike I k Mike 8. 

JJohnn, 
Ruell A P. 

ohnston, Mr. Marlon Johnson.' Robert 
(Lon[ Renter I""c. Johnar ny (BIg 
St Amuso.) 

JOraan. Jraa 

W. 
r 

e. John 
Harold 

oak. RoY' 

et 

Krckcler 
Viola Kufaw'a, Viola 

fu& 
C. 

& P. Concesnnna 
La Mart, Eddie (& hb 

Jig La Pearl, JCk 
(clown. Sonda, 

Le A11$ Barhora 5aallch, 
I,a Veli, Frank X. ISarrer, Mra. iter Lail. Ben Saulaberrr. Robert 
Laughn. Jon" JoseD Savann. i:4 
Lee. Tinta Schuch. Claver 
LC IneY, ]lax Scetl, }I. L. Lewlf, Afra Bertha Scale. Char 

N Sellera. ra. 
les 

Lewle, Jacots N. 
i.ieb, Roderick SCrcbneff. W'llli 
LGm, Vivian Scot. John C. Loechner. Edwin F. 
Long, Paul Shafer, Al 
Long, Roy Pot.. Shaffer. 
Lowe. Ceor[G Dan S 
Lowy¢), Sammy AI. A 

McBride. Gerold t8nnt Slma, Bob 
McCatforty Franc" SlRClair. Rar (clown) 
McCarthy. Pat Skyles, Dann) (the 
McCUllan. Bob IowN McDanlclx. Jimmy Smith, Harold C. 
McDonald. Marg! Smith, Rcx Mc}IU[h. James & Snotltlerlçv, ftoy 
Mc\eiee, Walter 

Mn. 
Snow. Charlet 

ed, 
Glnxburt Kenneth IRed) AieDif" Nell Soulhlrn. GenrCla 

Maack. Allston Sparer ". Orle A Mn. 
Madame. Martin StaCga. W'm. A. 

ñsit. 
Jpaae B. Starcke. Llllle Mae m. earl ste<Ie. eaaie rvellox, Tha Stevenson. Louie E. 

tChetl oCathY J. Slone.f eNrs.r Pauline NeYmsn. Gil StollabeITY. hef. Mener, Lesvla Mrr. Meadows, TDCOdore Strain, CJaorarl 

n A R. Seront, 
Meyer Jr.. Earl telrcun Afe)Cn, Earl Slulber, H. C. @ Mrs. SturtlWant. A. O. Culll\'an, 'BIII 

Plercy, (toward 
Pilastre. Johnn> Pea 
Porta. Jame, r. 
roneiano. Jack C. 
Potter. Norlhem 5. 
Probst. Clyde E. 
Qualls, Mra. Bee 

lmaRaxlnl, fH) 
Ranke. Sam 
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Best and Most Staple 
XMAS ITEM 

A 
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IL I. 
O It U 
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3 Ill 

29 In. Large Bear 
(Packed 1 Doi.) 

$25.00 Per Doz. 
26 In. Medium Bear 

Packed 1!S Doi.; 
$21.00 Per Doz. 

An order: shipped Sense Day Received. 
2s =, DPpofir- Balance c.o a. 
K. PALMER SALES 

30a 5. Main St. Memphis, Tenn. 

Rurora Tor Bicycle Act 
Thornton, Vera 
Tina 
Tolle>'. VirRll 
Toy, J.n 

C. 
(clown) 

Treta. 
TrlvelL Clyde Turkey, W'. . Turner, Mrs. Elaine r.r Joe's 

Amu -+ - -. Co Moran. 108Pph Valentlnc. F rig, Morris. Dorothy Val ". Mre. Dotty Mullins. Jam" l'entleRrxt, Karl F. Myer, Wllllam Arthur Wa[ner. Mra Hattlt 
NIaaY. Mra R. B. Walla ", Wllllam 

fSUnihlnC) w't11Cr Samue 
Noon. J. Gilbert Wet art. Charles 
Norwmod. A. L. Wa1Pen, Dallas 

k John Walton, Lou bo (rut. Roxy Ward. John R 
PIa en) Warren, Clyde O'Daro. Lyttneth y 

OfiM11, PatrlCla 
Oberlles, Mrs. 8arbr 
OberllCe, Call 
Ormean 'Prank 

6 M 

OsDOUrne. Paul 
Pale, Barl H. Pail, I. C. 
Palmer, Mra. KIttY Palmer, Dlck & Mrs. 
Pannebaker, Mrs. C. 

Paquette. Edward W. 
Park. Pou[laa (Pei) 
Parklnxon. Harry Panhall, R. 1. 
Pant, Ronald 
Perrault Larry 
Perry. N`lalne 
Peery, Jack J. Perry. Mrs. Margaret 
Pettuv, BON 
PoUUps, Sammy C. Plnlnllll, Ports 

GriffiDlale, n (lleenw 
IOe) 

, Alark 
N'UWm 

r. M. 
Loula M. 

W t. 
Weisel, 

Walfern!, Tf0°.` 4a Whllmlte, Otlo 
WTIIneY. Eldonomeo 

Clyde 
im. Steve 

Ú4k 6 Il[a. 
W'Ilson. Harry 
W Lae. Davla A. 
Witham, Gene 
\Voodx, Rote Lee 
Wolaxek, Ben 
WrlRht. Elmer G. 
W'rIRhL Laven 
WYkpla. Jo'Dh 
Wyman, Mn. Marilyn 
carman, Richard 
W'Yman, Mrs. Richard 

JOBBERS 
We manufacture a 

mt... line of Scat- 
ter V:7;r Earrin[s, 
Bncelela, boxed was. 
PonK buy until you fe 

r line with Ilse our 
tint. SEND US 

$10.00 POR A BIT II! 
FLU, ASSORTMENT OF 
OUA LINE ON A MONEY 
BACK GUARANTEE. 
Ask tu about the mustard 'ed heart. 

SALESMEN WANTED 

M. d H. CASTING CO. 
a29 Sixth Ave. 631..S-17.20 d". 

N<w York, N. Y. aacaicd 
dos' 

MAIL ON HAND AT 

NEW YORK OFFICE 
1564 Broadway 

New York 36, N. Y. 

A brici:Vd Dave 
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ßaln. Mr. 
nenlamin, A. 
Oenavtnl, Antoni 
Bllnko lite Clown 
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Roller. Frwuuaafir Brea`. m T. 
Rurns. C 
Burke. Mrs.'Agnee P. 
Caltlwtll. Afrs. 
Cam DDell. . 

Caltlwtll, Ramla k 
W' 6. Carter, S. 

Cne(ly Ovid P. 
ciao-, i. 
Cochran. Nn. Bobby 
color, Joran 
Cook, Nn. Mary 
Coxx, Blll 
na ly, J 
OcRlakle, Frank 
Dng.1.° , Roy 

nlarolo 
FenanÚOS. Vletor Faulkner, Harry x111 
France, Mrrlum 

}I<.ln, Racola a 
Janet 

l tltttr, Aaron Ingram. Mrs. Virginia 
KeDlan. Morton Karp, Vlneent 
%Ing, Mra. Rose 
Xubn. N. 
Kuril, Slenle. 7amaurl". V. 
Larralne, B. 
Lashua. Fdw'ard 
Lobel, Hlltla 

Lu Picn, Jean 
Mail`), Roger W. 
Mantcll, B. 
Narine. Eddie 
Maxwell. Cnerlea 
Allller, Tom 
MWer, John Adam 
MICheL Lau & Llvler NPlwn. Pou[Ise 

MrA.." 
Miller 

NlGhola, s. G. 

ODermrwater'SOl 

Outten. BIII` 
Pa W, Lee 
Pellonl. F,rminlo 
Pik llllam 
Porter, 

WLeo 
B. 

11:17N 7.'" 
RichaWon, Samuel A. 
Riley, Ed 
ßlfkln, Joseph or Jorte Robot 
Rock loaeoh aanf e, toues 
Schein. Alfred 
Shine, Frank 
Sobel, Lan"' 
Thous, Reverts, L. 

rnDD;v Dñ; 
nrt 

Trllalan'o.. Tut LIIU! 
Ully t, ello 

1Vriner, Mrs. M. 

WTIté Timmy 
W':Illams, Thoma. D. 
Youn[Oauer. John 

MAIL ON HAND AT 

CHICAGO OFFICE 
188 W. Randolph St. 

Chicago 1, III. 

Pbenomeua, Dr. Stafford, (:erdoa 
L. ElmeclSmlln. Sunny 

sweet. onset Wlu :), vex 
Smith. Pauline "' /.Intmer, }I. & 

MAIL ON HAND AT 

ST. LOUIS OFFICE 
390 Arcade Bldg. 
St. Louis 1, Mo. 

Parcel Post 
Dick, Daniel D., 81 

Ackley. James A. 
Albert, E. 
Alaen, clurora 
Allen, Henry S. 
AlNause", William 
AnOerson, Slim 
Amnon>, J. C. 
Ard. AobeR 
Asbury, H. W. 
Barry. AI[rca J. 
Blee, Larry D. 
Blanton, Lewis C. 
Borsrole. A. E. 
Brl[ance. Jrmn 

wnliam 
Bunch. Fdwartl J. 
Camvbell, Mr. A Mra. 

Carl Mrs. xaln>( 
Carl, Robert E. Robert 

. 

Clark, Veuyphn 
Coats, C18v In F. 
eor(Gr, Jlm 
Cory, Harry Crowell, I1. J. 
Crowe, W. J. Daniel. harl. 

& 
es E. 

Darnell, Mr Mn. 
RICkCY 

DavenDOrl. B. 
Deal, Nn. Jam" E. Denton, 58m A Sarah 
DcW'ItL Mr. & Mra. 

T. R. Dlck'n. Hershel 
DODwn, -Cnerlet 

3ladiwn 
Eow'ardx, lack 
EIIln, BUbter Emer'n G<or[e 
Evanx. AI. Fee, Harry Felton. Ver1ln G. 
Ferenxl, James 
Foss, loon D. Fry, Nn. x ae 
Galloway, lny lllam D. 
Good, BuYr Gorne. Met 

l 

tle 
Grua, Mr. & Nr 

Mike 
Hell, llr. w M 

Hanson. Huth 
Edward 

impel Llia lt 
Jucgonsen. K :a 
J rRensen, Jarteñugo Koohlrr, Don N. 
Kornee, James 
Kerry, Duke 
Klcnke, Ben 
Kortox, IT 
Lamb, Jamca 
Land, Dona' 

ntler'" 
Layton. JQBfee L. Leerltht. M 

J. R. 

Loan. Nra. June R. 
LuDlen, Mlp lean 
Lynn. KalhY 
NcNtllan. 
Malbin. Ed 
Hallman, Hugo 

MAKE FAMOUS "CANNON" 
MONEY 

WITH 25 °o WOOL BLANKETS 

atew'art. Jtm 
Stlenfeltll Waller 1. 
Stevens, Mary 
Stokes. Puf 
Stout. Richard smton, nna 
Tatum, Wm. 
Turner. Mr. 6 Mrs. 
Turner, J. B. 

A. 
R. 

Veaor, 
William 

Wallace, Vernon 
Max 

Wallace, Mr. 8 Mn. 
Wot 

Wea UCrb e e 

Harald 
Welch. John 

Nationally advertised, netionan1 in demand, 
this Canton" far blanket promotion sells 
on sight. Richly satin bound, these are truly 
America's quality blankets. Full sire 72" es 
84 ", you get four "Cannon" blankets ice the 
Price of one (all four packed in one Cartes). 
Smart solid colors of rose, blue, green and 
cedar include!. 

Retail \falas ...549.95 
Your Price for All Four... 15,95 

YOUR PROFIT....$34.00 
Sample blanket 5.50. 
cash .n on the Id 

net vea. vril i 
for free faloo. 

CANNON 

JAY NORRIS CO. 
Dep% BL 

$7 Broadway New York 13, N. Y. 
s- 

LITTLE JOM 

ra.s 
Cost 

Alabama 
Bayou Labatre -VPW Fall Festival. Nov. 

Phenix Cl1y- Thankaan, Festival. Nov. 
R1 -28. J. M. Chapman, cos 946. 

California 
San Diego- Electric and Home Appliance 

Show, Nov. 25.30. 
San Diego -Fiesta de la Cuadrilla, Nov. 

I1 -13. 
Vlctorvllle -Elks Rodeo, Nov. 19.20. 

District of Columbia 
Weshington -POtd Bl1e W, Nov. 12-29. Soul 

Weshington Food Show Corpo 
r¢tloa, lis Kennedy 8t., N.W. 

Florida 
Quincy-West Fla. Fat Cattle Show de Sale. 

Jan. 17 -19. 
Tampa -West Coast Dairy Show, Jan, 28. 

Charles E. Lae Jr. 
Wauchula- Hnrdee Co. Cucumber ICxpo" 

Nov. 8 -15. Addison hllman. 
Georgia 

Atlanta- Southeastern Mina, Glass ds Olft 
Show, Jan. 15 -18. Paster B. Steward, 1401 
Peechtrte Bt., N.6. 

Celebration, Hlar- Legion Armistice 
Nov. Nor. 7 -It. 

Illinois 
Chicago -International Livestock Exposi- 

tion, Nov. 28 -5ee. 3. William Ogilvie. 
Louisiana 

Cameron -Pur Celebration, Nov, 29- Dec. 3. 
Mamou- Armistice Celebration, 'NOV, 7.12. 

Maryland 
Timonium - Eastern National Livestock 

Show, Nov. 12.18. Joseph Vial. 
Michigan 

Hay City- Poultry Show,. Jan. 12.13. lien 
M. Mau, 2009 Second St. 

Detroit -Junior Livestock Show, Dee. 8 -8. 
Clinton S. Tllcomb, 8750 Dix. Flint- Antique Show, Nov. 7 -10. 

Grand Rapids- Antique Show, Nov. 14.17. 
New York 

Neu. York -Women's Laternallonat Exposi- 
tion, Nov. 7.13. 

White Plains -011bert's Big Show Carnival- 
Fair, Dec. 28 -31. 

North Carolina 
Warsaw -Armistice Celebration, Nov. 7 -11. 

Ohio 
Cincinnati -Sports, Vacation R Travel 

Show, Jan. 28Feb. 3. W. S. Hain, c/o 
Cincinnati Garden. 

Tennessee 
Nashville-Nashville Rodeo, Nov. 8.12, 

Texas 
Arena" Pass -Legion Celebration, Nov. 9- 

12. Jack 
Ara 

sal rrmisda. 

Aransas Paea- Atice Celebration, Nov. 
7-12. 

El SOYLDWebttln Sun CarnlPaO, Dec. 
76 -Jan. 1. 

Port Worthw.Ja e 
. R. Stook Lared Jan. 77 -litho 5. W. R. Watt. 

Laredo- Laredo Home Show, Nov. 18-20. 
Pet O'Toole, Pleasure Plee, Oalrcaton, 
Tez 

Utah 
Ogden -Ogden Ltvesloek snow, Nor, 12 -17 

Pgden ed, Bldg. 
Ogden-Ogden Livestock Show, Nor, iß. 

Rudy Van Kampen, 9720 Rlverslde Road. 

CANADA 
Ontario 

Toronto -Royal Winter Fair, Noy. 11 -10. 

Saskatchewan 
Regina -Bask. Wheat Pool, Nov. 1 -12. 
Saskatoon -Meat and Poultry Show and 

Hate, Dec. 15 -18. 

$1292 
LI11 , ,, 51.93 ea 
Actually Moots Weals 
with rwrAt Nowt... seas 
oe aght with banal 

DISPLAY CARD 
MOVES 'EM FAST 
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Ç E s 106. Co. 
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NASHVILLE, TENNESSEE 

BEST SELLERS 
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$30,00 
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finishaere whdThrer. "V arkÌ,is: eRhlngrotr. 

No. 877 \` ̀  \s --. // 
M neyReal ., 1 ` ` 

Maker 

$1,50 \ 
Da 

$2100 
Ratea whommien, weft. her tamales 

PROVIDENCE RING COMPANY 
at wmtminsfer St., Providence, R. 1. 

YOUR OWN BUSINESS 
In Time for rho Big Xmas Rush 

With Our Newest, Biggail 

BRAND MERCHANDISE 
xousewaree, Rina. lmwelry. 
Dower tools [ablewaro, V 
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EDITORIAL 

NCMDA's Big Job 
The National Coin Machine Distributors' Association this 

week holds its first full- fledged business meeting since its 
reactivation earlier this year under new leadership with a jam - 
packed agenda which augurs for some very lively discussion. 

All the subjects on the association's agenda (see separate 
story) are of vital importance, not only to the distributors, but 
to the entire coin machine industry. 

It is for this reason that the entire industry- distributors, 
operators and manufacturers-is looking on with great interest 
and awaiting the outcome of the meeting. 

Industry Welfare 
The association, under its present leadership. is potentially 

a tremendously powerful organization which could accomplish 
much for the betterment of the industry as a whole. 

But unless the members of NCMDA work hard at solving 
the problems they have set out to tackle, and work hard to 
create the necessary co-operation among themselves and between 
all factions of the industry, the present group could easily 
fall into disuse. 

Nobody understands that as well as they do. We are 
confident they understand the big Job they have cut out for 
themselves. And we are confident they can do much to better 
the industry and establish sound, pemnarent relationships 
between the segments of the business. 

What they do in their meeting this week will to a large 
extent point to how much they can accomplish as an association. 
The results of their meeting is therefore of large concern for 
everyone in the industry. 

Bally Sets Up Own 
Recording Company 

Continued from page 18 

Rose." Breese, former Chicago 
theater orchestra leader, is also 
filling in as a. &r. man of the new 
Bally firm. 

Herb Jones, vice- president of 
Bally. said that the disks would be 
available on both 45's and 78's, 
that the price would match current 
retail and wholesale market prices 
and that distribution would be 
handled ties the firm's ;amusement 
game and television distributors 
who have already set up record 
operations. Additional outlets will 

NCMDA to Host 

40; Pricing, 

PR Key Topics 
CHICAGO, Nov. 5. - What is 

expected to be the largest meeting 
of coin machine distributors in 
terms of both attendance and busi- 
ness agenda, at press time was set 
to roil Sunday (6) evening at the 
Morrison I otel here. 

Al Schlesinger, managing direc- 
tor of the National Coin Machine 
Distributors' Association, said of 
the group's first meeting since be- 
ing reactivated under him earlier 
this year: "We fully expect the 
meeting to be the most profitable 
ever held. We have a very full 
agenda of important problems con- 
fronting us and the discussion by 
our members should prove fruitful 
for the entire industry,' 

An attendance of at least 40 dis- 
tributors was expected. 

The following topics are seised. 
uled for the meet: 

1. Trade magazine price lists. 
2. Establishment of a legal and 

public relations board. 
3. Location selling. 
4. Equipment financing. 
5. Fair trade rules. 
8. Business trend surveys. 
7. Diversification of equipment 

merchandise. 
Scheduled to attend the meeting 

besides Schlesinger, of course, 
were: 

Harold Lieberman, Lieberman 
Music Company, Minneapolis, pres- 
ident; Gil Kitt, Empire Coin Ma- 
chine Exchange, Chicago, vice - 
president; Irvin Blumenfeld, 
General Vending Sales Corporation 
Baltimore, secretary; J. D. Lazar, 
treasurer, and B. D. Lazar, B. D. 
Lazar Company, Pittsburgh. 

Lou Wolcher, Advance Auto- 
(Continued on pogo 183) 

be added to insure national distrib- 
ution following the release of the 
first waxing, Jones said, 

He added that Bally woidd not 
restrict its efforts in any one or two 
musical categories, but would in- 
vade all fields, including pop. 
rhythm and blues, country and 
western, old favorites and classics. 
"We also plan to come out with 
albums at a later date," he said. 

Maloney stated: "Aitho We def- 
initely intend to go places in the 
record business, as we have in the 
gain business, our policy will he 
somewhat different from the stand. 
reel waxing policy." 

Maloney explained that rather 
than releasing disks on a weekly 
or bimonthly basis, Bally intended 
to concentrate on fewer tunes, de- 
vote more promotion on all tunes 
at the distributor, retail and music 
operator levels. 

He said: "While I am well 
aware of the tremendously compe- 
titive nature of the record business, 
I am convinced that the discrimi- 
nating independent has a great op- 
portunity, provided that he does 
not set out to overload the market 
with quantity instead of quality." 

Bally's first record will be 
pressed by RCA Victor's Custom 
Division. Recording will be made 
at the firm's new subsidiary head- 
quarters. 

United Ships 

Regulation, New 

Big -Pin Shuffle 
CHICAGO, Nov. 5. Regulation 

Shuffle Alley, a new large -pin, 
large -puck, official play shuffle 
bowling game, was shipped to dis- 
tributors this week by United 
Manufacturing Company. 

From one to six pla; ers, each 
depositing a dime, can compete 
in one game. Each players scores 
are tabulated shot -by -shot on scor- 
ing reels on the backglass. Strikes, 
spares and b:ows are recorded on 
separate score panels adjoining the 
scoring reels. 

Scores arc made and recorded 
according to regular bowling rules, 
the top possible score being a per- 
fect 300. Players take turns shoot- 
ing pucks in each frame. 

At the end of the game, a sepa- 
rate score panel records the num- 
ber of the player making the top 
score, and the top score made. 

Coin Pool Game Boom Sweeps 
Country; Boosts Op Net Takes 

CHICAGO, Nov. 5. -The coin - 
operated pool bonanza, which be- 
gan in mid-August, continued to 
snowball thru the nation this week, 
with distributors getting steady or- 
ders for the games and operators 
moving more and more pool units 
into their locations. 

Operators surveyed around the 
country reported grosses from the 
games ranging from $20 to $100 
a week. 

The reasons why any one type 
of new game proves successful on 
the coin machine market are never 

easy to analyze -but the factors 
that have done most to gain the 
operators' stamp of approval in 
this case are these: 

1. The comparatively low price, 
which has given hundreds of op- 
erators, who would otherwise have 
declined to buy new equipment, 
the opportunity to do- so with 
very little investment risk. 

2. The current need for "some- 
thing nerv" at tavern, bowling al- 
ley, and other locations, which 
is simple to play, easy to service, 
and free of legal restrictions -the 

Expansion Revamps 
Denver's Coin Mkt. 

Juke Box, Game, Vending Operations 
Get New Look as State Capital Grows 

By BOB LATIMER covered by operators. Whereas a 
typical operator in the past con. 
sidered the entire city his terri- 
tories, chances are today he con- 
fines himself to a single section 
of the city, most likely one of tine 
capital's vastly enlarged 'suburbs or 
new business districts. 

. DENVER, Nov. 5. - With a 
population increase second only to 
Los Angeles -350,000 to just short 
of 800,000 in the last 10 years-the 
coin machine business in Denver 
has changed, grown and prospered. 

Operators and distributors in all 
three fields - music, amusement 
games and vending -have had to 
change their methods of operation, 
their outlooks and even their loca- 
tion sites to cope with the expan- 
sion. 

As the city grew, new operators 
entered the Sassiness, specialization 
became more pronounced, skilled 
labor became difficult to find, 
credit standards had to be changed. 

Smaller Routes 
Particularly significant of this ex- 

pansion is the smaller route areas 

British Coin 

Exec StL dies 

U. S. Me:hods 
NEW YORK, Nov. 5. -F. L. Tim- 

mins, managing director of the 
British Automatic Company, Ltd., 
giant United Kingdom operating 
firm, was in New York this week- 
end en route to Chicago for the 
annual NAMA convention. 

Beture World War II, BAC op- 
erated 5,000 coin amusement 
games, 10,000 scales and 30,000 
vending machines (mostly choco- 
lates) in 4,500 British railway sta- 
tions. 

During World War 11, the com- 
pany was forced to scrap its vend- 
ing machines; but in the last two 
years it has re- entered the vending 
field. 

Full -Line Vending 
Currently, BAC operates about 

5,000 columns on candy, mostly in 
railway stations. Timmins is here 
to study American equipment and 
operating procedures, with an eye 
toward full -line vending in indus- 
trial locations. That phase, he ex- 
plained, is in its infancy in the 
United Kingdom. 

Most of the candy venders, Tim- 
mins said, are of British manufac- 
hre, altho quite a few Danish 
Wittenborgs and German Seitz ma- 
chines are used. The six -column 
machine is the most popular. 

Juke boxes are of British manu- 
facture, with most models offering 
between 24 and 50 selections. 

Timmins feels it will be quite 
some time before the British mone- 
tary situation will allow the import- 
ing of American machines. How- 
ever, he added, there is a good 
chance that the British vending 
machine manufacturing industry 
will expand. 

For example: There are now lo- 
calized music, amusement and 
vending operations in Lakewmrd, a 

giant suburb west of the city, and 
others in Aurora, a slightly smaller 
but populous area to the east. In 
each of these areas the operators 
are comparatively newcomers who 
have solved the problem of lost 
time on service calls by simply og- 
ling down their territories to a 
more workable size. 

Distance also resulted in mesa 
relocations to more strategic points 
in the city, especially by distribu- 
tors. Within the lust five years 
those relocating included Mom- 
tails Distributors, Draco Sales Com- 
pany, Midwest Distributing Com- 
pany; R. F. Jones, Inc., and sev- 
eral smaller firms. 

Ops Increase 
As might be expected, expansion 

ushered in a steady stream of new 
operators in the Denver coin ma- 
chine field. The majority of the 
newcomers were ex -Gala s. who took 
advantage of the GI. Bill for fi- 
nancing. 

Interesting to note is the fact 
that most of the newcomers chose 
a single field and have shuck i 

Mallegg Bows ever since. A typical example is 

(Continued on page 156) 

coin pool games generally qualify- 
ing on all three counts. 

Sport checks of operators and 
distributors in Chicago, New Eng- 
land, Los Angeles, Milwaukee, De- 
troit and Pittsburgh show the pool 
gases arc "in solid" with the trade, 
and is majority of those polled ex- 
pect the gasses' popularity to con- 
tinue. 

The one strike against the coin 

lpool 
games has been the relatively 

arge space receded on location. 
Five nn: fachrers, Edolite Prod- 
ucts, Exhibit Supply, Genets Manu- 
facturing & Sales Company, J. H. 
Kerney & Company, and Williams 
\lanufacturing- Compnry, have al- 
ready met this challenge with new 
models that can be played from 
three sides, so that one side can 
be placed against a wall of the 
location if necessary. 

In Chicago, the green light given 
coin pool games by the City Came 
Panel has led to operators moving 
the games into locations at an ever - 
increasing rate. Among these op- 
erators are those who frowned 
on the idea of moving anything 
but shuffle games into their lo- 
cations a month ago. 

Join Came Trend 
Even the die -bards lxrc are now 

going along with the pool game 
trend, and locations, while not all 
yet embellished with pool games, 
are rapidly approaching the satura- 
tion point. The new three -side play. 
units are expected to furnish count- 
less other locations which did not 
have room for the regular type 
table. 

Coin -operated pool games have 
brought a big upsurge in grosses 
in the New England area and so 
great' is the interest in the new 
games there that they are rapidly 
replacing shuffle bowlers and pin - 
halls. 

Pool game business it the Los 
Angeles area is being looked upon 
by many operators and n istribu- 
tor as a most welcome addition 
to the general well being of the 
industry. Tho operators were a bit 
skeptical when the games first 
came out. virtually all of that has 
now passed, and inlrerators arc us- 
ing the gasses wilt excellent re- 
sults, 

Milwaukee Play 
hlilwankee operators are buying 

an increasing number of coin pool 
games as a means of accomplish- 

(Continued on page 163) 

Airline Exec 
Sees Dip. in 
Freight Rate 

NEW YORK, Nova 5.- Future 
decreases in the cost of air freight 
for the shipment of juke boxes and 
coin games to Europe were pre- 
dicted by John Wold, cargo sales 
manager for KLM, the Dutch air- 
line, 

The firm will soon reduce 
freight rates on juke boxes to 43 
cents a pound to Frankfurt and 40 
cents a pound to Amsterdam and 
Brussels (The Billboard, Octo- 
ber 29). 

KLM broke the ice on coin ma- 
chine freight recently with a ship- 
ment of 25 Wurlitzers to the Wur- 
litzer distributor in Vienna. 

Wold pointed out that an airline 
cannot reduce rates unilaterally, 
but must have government ap- 
proval. He indicated, tho, that 
other lines may bid for rate de- 
creases too. 

Currently it costs about $100 
more to ship a juke box from New 
York to Amsterdam than it would 
to ship the box by ship. But a $35 
packing saving is effected in air 
freight, and the cargo reaches its 
destination about two weeks sooner. 

Belgian Pool 

Game to Trade 
ANTWERP, Belgium, Nov. 5.- 

Golf Pool, a ganse manufactured 
by Thiessen Billiards here, is being 
imported to the United States by 
O. O. Mallegg, Chicago, repre- 
sentative of the European firm. 

The game is a coin -operated 
model, similar in play and design 
to coin pool games currently pop- 
ular in the American market. The 
unit is expected to sell in the U. S. 
for approximately $140 net. This 
price includes $25 freight charges 
anti a 181 per cent customs tax. 

Sales will be made from Chicago 
or New York, or the game can be 
shipped directly from Antwerp. 

Smaller Game 
Golf Pool is a bit smaller thani 

present coin pool games manufac- 
tured in the U. S., according to 
Mallegg. It is 38 inches wide, 431 
inches long and is equipped with 
an American made coin chute. Mal- 
legg described the game as made 
of - quality wood, combined with 
European craftsmanship. He said 
similar games have been made in 
Europe since 1913. 

The ganse is now on display 
at O. O. Mallegg headquarters at 
400 W. Madison Street, Chicago. 
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NAMA Final 2 Days Spotlights 
Plant Feeding, Mgt. Views 

CiIICAGO, Nov. 5. - In -plant 
feeding and management's views 
on vending are to highlight the 
final two days of the National 
Automatic Merchandising Associa- 
tion convention at the Conrad Nil. 
ton Hotel here. 

Bulk Unit's Glow 

Attracts Patrons, 

Nut Sales Zoom 
CHICAGO, Nov. 5. -A location 

owner here is well pleased with 
the bank of three newly painted, 
Mack- lighted bulk nut venders in- 
stalled by Ray C. Thompson, Bell- 
wood, ill.. operator. 

Thompson, a new operator in 
the bulk vending field, just com- 
pleted. a series of articles in The 
Billlxtanl relating how he experi- 
mented with light reflecting colors 
and black lights to increase his 
sales. (The Billboard. November 
5. October 29 and 22.) 

Jae Kratochvil Jr.. who with his 
father operates the K & R Recrea- 
tion bowling alley and cocktail 
lounge, stated: 
` "The machines are unusual, and 
certainly their glow catches the at- 
tention of time majority of our cus- 
tomers. Nut sales hase zoomed, 
and time venders cause quite a bit 
of discussion among our custom- 
ers." 

Eye Appeal 
The battery of machines is lo- 

cated midway along the center 
wall of time cocktail lounge next to 
the entrance to the bowling alleys. 

Upon entering the cocktail 
lounge. time first thing that catches 
the ewe is the bright. glowing hues 
of the machines and stand. The 
stand frame is green and yellow, 
and the senders red and green, 
green and yellow, and orange and 
yellow. 

Under black -light not visible to 
the customer. the machines present 
a striking effect. Like the juke 
box in the lounge, the proprietors 
turn on the vender's light when 

(Continued on page 168) 

Lyon Names 
Tom Rowan 
Sales Head 

NEW YORK Nov. 5.- Thomas 
Rouan this week was promoted to 
sales manager of Lyon Industries, 
inc., manufacturer of cup drink 
vending machines. 

He had been special representa- 
tive in charge of sales and was an 
operator before joining Lyon. 

Meanwhile, U. G. McCausland, 
Lyon vice -president, said that 
orders are backlogged on the new 
Lyon 200 and that sales have in- 
creased on the 1400 series. 

Snively to Sell 
Reconditioned 
Juice Venders 

NEW YORK, Nov. 5.-Orders 
for reconditioned juice venders of 
Snively Groves will be taken at 
the NAMA show, according to Paul 
Sullivan, Snively sales executive. 

Sullivan said that units will be 
identical to the Snively venders 
which sell for $595. Heating units 
for soup dispensing will be $60 
extra. 

Snivel)' is currently financing its 
own sales. Terms on the recondi- 
tioned vender are nothing down 
and 34 months to pay at $14.55 a 
month for a total of $494.70. About 
300 reconditioned units are avail- 
able. 

The conclave. one of the biggest 
in the history of NAi'IA, is attend- 
ed by about '5.000. with more than 
135 firms exhibiting the latest in 
vending equipment. 

Also of special interest Wednes- 
day (9) will be the presentation of 
" Cavalcade of the Best Ideas" by 
the chairmen of seven discussion 
groups presented during the con- 
vention. 

Slated to appear on the "Auto- 
matie Feeding Service" panel dis- 
cussion Tuesday (8) are: Bert Steir, 
Automatic Merchandising Corpo- 
ration, Medford, !class.; David D. 
Dayton, Tennessee Service Compa- 
ny, Inc.. Knoxville; S. Charles Ben- 
nett Jr., G. B. Macke Corporation, 
Washington, D. C.; \ \Tilliam Court- 
ney, Automatic Refreshment Serv- 
ice, Youngstown, O., and Carl M. 
Millman. Automatic Merchandising 
Corporation, Milsveukee. 

John W. Mock, Chicago, man- 
agement consultant, will preside as 
moderator. 

Impact," a discussion on how 
location officials see vending, is 
scheduled for presentation at 10:15 
a.m. Wednesday (9) by six manage- 
ment officials. 

They are: Waiter Swoboda, in- 
dustrial relations director, Foote 
Brothers Gear & Machine Corpo- 
ration, Chicago; Royal Cherry, fac- 
tory employment manager, Olds- 
mobile Division, General Motors 
Corporation, Lansing, Mich.; L. B. 
Hudson, assistant director, service 
enterprises, Indiana University, 
Bloomington, Ind.; William Jones, 
vice- president, Potomac Electric 
Power Company, Washington, 
D. C.; Mrs. Catherine Hefferman, 
business manager, Illinois State 
Psychopathic Institution, Chicago, 
and Lt. Col. Robert W. Endsley, 
regional officer, Army and Air 
Force Exchange Service, Baltimore. 

"Cavalcade of the Best Ideas" 
will open Wednesday's business 
sessions at 9:30 a.m. with Mock 
presiding as moderator. The chair- 
men participating on the panel will 
be: Vernon Fox, Vernon Fox Com- 
pany, Chicago; Morton B. Holland, 
Holland Vending Corporation. 
Maspeth, N. Y.; J. Richard Howard 
Howard Vending Service, Indian- 
apolis; Harry Schwartz, Kwik Kafe 
of South Jersey, Camden, N. J., and 
Nathan Weil, Self -Service Sales 
Corporation, Hartford, Conn. 

Rowe to Bow New 
Candy, Drink Units 

Redesigned Auto -Snak, Travel -Aid Vender 
To Debut; Theater Package for IPA 

NEW YORK, Nov. 5. -A 1,200- will be the Rove Travel -Aid 
cup capacity Rove Spacarb colt) 
drink vender, with illuminated dis- 
plays recessed into the body of the 
machine, will be exhibited for the 
first time at the NAMA shoe in 
Chicago, Sunday (6) tint Wednes- 
day (9). 

Other newly designed equipment 
to be exhibited for the first time 
by,the Rowe Manufacturing Com- 
pany will be the 11-column candy 
merchant and the latest version of 
the Auto -Snak. 

The new cup drink and candy 
venders were designed as com- 
panions to the Bowe Ambassador 
and Commander cigarette ma- 
chines. Both feature the illuminated 
displays, and both have square - 
cut cabinets so they can be aligned 
side by side without waste of space 
in package vending installations. 

Other Rowe units to be displayed 
include indoor and outdoor milk 
venders, pastry, cigarette and 
seven and eight -column candy ma- 
chines, and the Hebel ice cream 
and Bert Milks hot drink units, 
which are sold by Rowe repre- 
sentatives under co- operative ar- 
rangements with the Bert Mills 
Corporation and the Fred Hebel 
Corporation. 

To be shown for the first time 

vender, a unit which dispenses 
eight selections of shaving cream. 
make -up items; perfume and other 
toiletry goods. 

Kits arc packaged in special 
boxes tire size of king -size cigarette 
packs and are manufactured by 
Rowe Specialties, Inc., which sup. 
plies them to operators. Kits vend 
at 35 cents each. 

Simultaneously with the NAMA 
(Continued on page 166) 

DOWN TO THE 
SEA IN SHIPS - 
WITH VENDERS 

ST. LOUIS, Nov. 5. -Thor 
co- operation with the National 
Rejectors, Inc., Uncle Sam's 
Atlantic Destroyer Force can 
now keep vending machines 
aboard ships in top working 
order. 

With Thomas Lewars, serv- 
ice engineer of National Re- 
jectors as instructor, sailors 
are being taught to handle 
coin equipment operation so 
they can provide on- the -spot 
maintenance while on the high 
seas. 

EDITORIAL 

Welcome to NAMA 
It's a pleasure to welcome convention -goers to the biggest 

week in the history of the National Automatic Merchandising 
Association. 

By any measurement, this convention and exhibit is NAMA's 
biggest -in terms of attendance, number of exhibits, or size and 
scope of the business sessions. 

NAMA can look back on enormous growth in just a handful 
of years. For those who have attended the association's con- 
ventions since they were started that fact will be very evident - 
and will furnish food for thought 

Hose has NAMA enjoyed such great success with its con- 
ventions and exhibits? By going straight to the operator's 
business and talking turkey. Providing him with facts helpful 
to him in his business. And after that, mom of the same. 

By so doing, NAMA has continually increased its member- 
ship, has increased its exhibitor roles, has increased its attend- 
ance, and has increased the services it can provide members. 

NAMA has provided the operator with valuable business 
knowledge and the operator has responded. NAMA's success is 
based squarely on that fact. This year's meeting is prime 
testimony of that. 

Food Units Open 
New Vending Era 

CffICACO, Nov. 5. -Food vend- 
ers today are on the doorstep of 
tire greatest expansion in the histo- 
ry of automatic derchandising. 

After a decade of trial and error 
in hot and cold food vending, se- 
lective models, offering packaged 
meals have been developed to 
answer the needs of prompt, mass 
service for industry and business 
alike. 

No longer must management 
subsidize kneel service costs for 
employees. The rapid development 
of automatic vending machines, 
new being displayed at the Nation- 
al Automatic Merchandising Asso- 
ciation convention at the Conrad 
Hilton Hotel here, provide the 
answer for prepared foods for 
immediate consumption 

More than 135 firms are display- 
ing the latest in vending equipment 
designed especially for this service. 

Following are a few of the new 
vending machines being shown at 
the convention: 

Vendo Shows 
Hot, Cold Units 

KANSAS CITY, Mo., Nov. 5.- 
The Vendo Company introduced 
its four new food machines -two 
for hot items and two for cold 
choices -at the NAMA convention 
in Chicago this week. 

Each vender offers three selec- 
tions. The hot food units offers 
stews, spaghetti, chili and pork 
and beans, etc., and the other 
soups. The capacity is 210 car- 
tons either one -half pints or one- 
half quart plastic -liner paper con- 
tainers. 

Thermostatically controlled, the 
temperature is maintained at 165 
degrees. Both are equipped with 
a nickel, dime and quarter changer 
for variable prices. The machines 
are 7734 inches high, 3254 inches 
wide and 18 inches deep. 

Greene-Charges Excessive 
Commissions Cripple Trade 

CHICAGO, Nov. 8. -Robert Z. 
Greene, president of the Rowe 
Manufacturing Company, Inc., 
charged vending operators as- 
sembled at the annual NAMA con- 
vention here with "draining away 
the lifeblood of automatic mer- 
chandising in excessive commis- 
sions." 

Greene, in a speech prepared for 
delivers' Tuesday, maintained that 
much of the commission money 
should be going into industry ex- 
pansion, development of equip- 
ment and operational techniques 
"and a decent return for our ef- 
forts and investments." 

"In a day and age when our 
biggest value is the service we 

render," he continued, we are 
overpaying industrial managements 
for the privilege of saving them 
money while providing a needed 
employee food service ... we are 
paying commissions we can't af- 
ford.' 

Commission Rates 
Greene added that operators are 

paying four to 10 times in commis- 
sions on fond and beverages as the 
average operator makes in net 
profit. 

But, he continued, high com- 
missions are unnecessary- indus- 
trials are primarily interested in 
service, not commissions. Greene 
cited a Boston operator who pulled 
equipment vending coffee, candy 

and cigarettes from a plant employ. 
ing 125 persons -there wasn't 
enough volume for a profit. The 
location then offered to pay a 
subsidy for a similar installation. 

Ile also cited a chain of small 
banks in New England -each em- 
ploying 40 persons -which was 
willing to grant an operator $135 
a month in gross sales per machine 
or its equivalent as a subsidy. 

Poor Service 
"Most locatitms are lost for rea- 

sons having nothing to do with 
commissions- mainly poor service, 
indifferent food or inadequate at- 
tention," he added. 

"If a cigarette operator of street 
(Continued on page 154) 

The other two venders are a 
three -salad selection unit, and a 
three -sandwich choice machine. 
The salads are packet in one -half 
pint and one -half quart fiber type 
containers. Capacity of the ma- 
chine is 210 cartons. 

The sandwich vender has a 237 
capacity with the food packed in 
paper cartons. Both traits have 
nickel, dime and quarter changer 
for variable prices. Each unit has 
a sealed 1/4- horsepowered refrigera- 
tion unit, with the products kept 
in 35 to 40 degree temperatures. 

Dimensions for both are: 7714 
inches high, 321 inches snide and 
18 inches deep. 

4 Mills Units 
Before NAMA 

ST. CHARLES, Ili., Nov. 5.- 
Among the four new vending ma- 
chines introduced by time Bert Mills 
Corporation at the National Auto- 
matic Merchandising Association 
convention in Chicago ties week 
was a three -selection, combination 
hot and cold beverage emit. 

The vender can dispense such 
combination as soups, fresh frozen 
orange juice, lemonade or tomato 
juice. It has a 500 -cup capacity, 
and all ingredients are fully refrig- 
erated. 

According to the company, the 
vender can be converted from hot 
to cold drinks in a few minutes 
without tools. It is 6954 inches 

(Continued on page 152) 

Olympic, Wash,, 
Venders Contest 
Sales Tax Law 

OLYMPIA, Wash., Nov. 5. -A 
suit by a group of vending machine 
operators seeking to recover $42; 
223 paid the State in sales taxes 
has been taken under advisement 
by Thurston County Superior 
Judge Charles T. Wright. 

The operators of machines vend- 
ing items at 5 and 10 cents chal- 
lenged the legality of certain parts 
of the State sales tax law, contend- 
ing the first cent begins on goods 
costing 14 cents or more. 

Claiming the money was paid 
on gross sales, the operators al- 
leged that the State Tax Commis- 
sion has net up a collection sched- 
ule that precludes them from col- 
lecting tax on items less than 14 
cents. 

The operators further claimed it 
was unfair to require them to pay 
the tax when they had no way to 
collect it from customers. 

Assistant Attorney General 
Keith Grimm representing the com- 
mission contended the tax was ap- 
plicable to all sales of personal 
property, and the collection sched-' 
ode does not exempt retailers from 
paying the tax on gross sales even 
tho they cannot collect it on 5 and 
10-cent items. 
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breakage is too great on counters, 
Mike said, and frequently covers 

Consisting of ... other merchandise. 
Away from the counter it never 

interferes with the location owner's 
flow of business, and occupies 
space otherwise not used, but 
ideally suited to capture impulse 
sales. 

The firm's 800 venders are lo- 
cated in concentrated areas in Il- 
linois, Iowa and Wisconsin. In ad- 
dition to the conventional locations 
the Sparacino's outlets include 
shoe repair shops, recreation rooms 
of churches, recreation centers, Ben 
Franklin 5 and 10 -cent stores, the 
Piggly -Wiggly chain stores, and 
supermart shopping centers. 

Two excellent stops are a pri- 
vate home where one grocer in- 
stalled a vender in his garage for 
the convenience of his own and 
neighborhood youngsters in Rock 
Island, Ill. The other is a trailer 
restaurant that makes the county 
fairs. Three venders are bracketed 
on the outside of the trailer, 

"Both are above par," Mike said. 
"But the youngsters' machine in 
Rock Island is kept pretty busy." 

The brothers, according to Mike, 
I make it a point to become ac- 

CNARM MANVFACTURER quainted with location owners and 
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F. G. Robbe Named 'HERE'S GUM MAN' 
NEW YORK, Nov. 5.-Fred G. 

Robbe this week was named adver- 
ltising manager of the P. Lorillard 
Company, manufacturer of Old 

'Gold and Kent Cigarettes. 
Robbe joined Lorillard in 1950 

as assistant director of advertising. 
Prior to that, he had been with 
Young & Rubicam for 10 years. 
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Op Builds Success 
On Location Ties 
By BILL MASLOWE 

CHICAGO, Nov. 5.- "Here's the 
gum man." 

That remark from the location 
owner brings a big, friendly smile 
from Joseph and Mario - better 
known as Joe and Mike -Sparacino, 
brothers and partners in Sparacino 
Sons, a bulk gum and charm vend- 
ing firm here. 

And that smile, plus the friendly 
chatter that follows, always cen- 
ters around the location proprie- 
tor, his family and business, ac- 
cording to Mike, is the foundation 
upon which the brothers have built 
a thriving business for their 800 
combination bulk gum and charm 
venders. 

"There's nothing like a friendly 
talk over a cup of coffee or a Coke 
to help you get what you want," 
Mike remarked, referring to pre- 
ferred spotting of bulk venders in 
locations, 

4 Standard "The preferred spot is always 

Toppers, lus / near the exit door, and in direct 
To PP P pl line with the cashier, where every- 
25 lbs. of 0, one must pass the vender before 

Gum, pl leaving," according to Mike. 
plus 1,000 p "We make it our business to 

Charms ... /4 never interfere with location sales," 
$61.00 IA Mike points out. "Our sales are 

/ All Victor models available, f.o.b. / usually made after the customer 
has paid 4sis bill and is about to 
leave the store. 

10, Victor tree. We depend a great deal upon 

esPion 
Pioneer 

Veen é,o gl 
Service 

. 
/ impulse buying, and with sales tax, 

__________,G neatly everyone receives several g____ 
pennies in change after paying for 
a purchase, and the gum machines 
is one place they can spend a 
penny and receive full value." 

The Sparacinos prefer their ma- 
chiltes on stands or wall brackets 
to counter locations. The globe 
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employees, and make it a point to 
ask about other family members. 

"One fellow in Wisconsin was 
pretty surprised when I asked how 
his three -rear -old son was getting 
along," Mike related. "'How di 
you know he was three?' he asked. 
I reminded him how we sat over 
a cup of coffee just a few hours 
before his .son was born." 

As the result, Mike said the 
owner later guided him to six other 
locations in the area where he in- 
stalled vending machines. 

"It pays to spend time with the 
people in locations," Mike asserted. 
"' hey71 tell you what they like 
or don't like about your machine, 
and frequently, because you take 
time out to gab with them, they 

MIKE JOE 
SPARACINO SPARACINO 

make suggestions for increasing 
or even move your gum machine 
to a better spot." 

In a number of cases, the friend- 
ship with proprietors saves the 
firm service trips. Several filled 
globes are left at outlets where 
th'e owner services the machines 
as they empty, cutting the service 
calls to one every eight weeks. 

Others have made suggestions 
of having only one gum vender in- 
stead of two to increase sales. Tbis 
is particularly true in small res- 
taurants and school stores. 

The psychology here was limit- 
ing the sales to one machine but 
servicing it more often, and titis, 
Mike said, the location owner does 
at his own suggestion. He is sup- 
plied with extra filled globes. 

Mike explained he services all 
machines outside of the Chicago 
area, and usually travels about 800 
miles each week. He leaves Mon- 
day morning and returns home Fri- 
day afternoon. His station wagon 
is loaded with 12 or more cases 
of 210 count ball gum, six cases 
or refills, three or four uses of 
charms, and 12 to 15 machines. 

Joe services venders in the Chi- 
cago suburbs, repairs machines, 
washes globes, cleans the mech- 
anism plus keeping an adequate 
supply of stock on hand. 

Veterans in the bulk gum vend- 
ing field, Joe and Mike began 

HELP YOURSELF 

TO MORE A 

VENDINr_? 

PROFITS :;,, 

PM to Vote on 

Profit -Sharing 

Employee Plan 
NEW YORK, Nov. 5. - Philip 

Morris, Inc., stockholders will vote 
November 29 on a deferred profit - 
sliming' plan which would cover 
virtually all PM employees. 

The proposed plan would do 
away with the cash bonuses which 
PM *has been paying for several 
years and would substitute a sys- 
tem to cover seasonal employees. 
Employees would receive shares 
based on income. 

According to the proposal, PM 
will pay into the plan 3 per cent 
of its consolidated earnings before 
taxes. The firm's annual payment 
to the plan is not to exceed 15 per 
cent of the annual compensation of 
all employees eligible to participate 
during the year. 

Some 4,700 employees would be 
covered by the plan. 

servicing machines in their early 
teens for their father, Phil. After 
school they would load a machine 
in the basket on their bicycle and 
pedal off to a location, servicing 
occasionally two each. 

"lt was then that we learned to 
smile and listen to the location 
owner's problems with youngsters, 
his family and his business," 

That was back in the late 1930's. 
The boys continued to work for 
their father, servicing bulk vend - 
ing machines on Chicago's South 
Side until they entered the service. 
Mike went into the Army and Joe 
was in the Navy. 

It was shortly after they entered 
the services that their father sold 
out in 1943. However, he re- 
entered the vending field with a 
cousin prior to his sons' discharge 
in 1946. 

When the cousin dropped out of 
the business the boys stepped in 
and worked for their father again 
until 1947, when he presented 
them with 300 machines in Illi- 
nois, Indiana and Wisconsin. 

Joe and Mike went after new lo- 
cations gradually, and bought oth- 
ers already established. Several 
years ago they turned back 200 
locations to their father, who with 
another son, Anthony, today oper- 
ate the S & S Vending firm here. 
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Packages tes to Vs" 
by2 "by 3y ".,- 

;.I has separate cash 
box . Advance 
coin - detector with 
automatic coin re- 
turn when machine 
is empty Pro- 
tected a g a i n s t 
break -in, Available 
for 14. Se, 104 or 
251 operation, 

For Da /air'All, pries 
morne, wv, Tedr. 

J. SCHOENBACH 
Factory Distributor W Advance 

vendine Macnin<a 
INS Bed lord Ava., Brooklyn 25, N. Y. 

v eslaent azgoo 

BE SURE TO VISIT 

NORTHWESTERN 

BOOTHS 

#208 -210 
SOUTH HALL 

NAMA CONVENTION 

THERE ARE BIG PROFITS IN 

G U M 
GET YOUR SHARE WITH 

ThnikledteR 
'sm.;1, PACKAGE 

GUM VENDER 

l' ronmdor is assure 

6_ 

I bet for big gum 
.'. profits. A o- 

tating merchan- 
dise drum with 

five columns 
vends a total of 

...-i 95 standard 
nickel packs. 

"Visidamé+ dis- 
ploy top attracts 

tales. 

t .gis..., 

TAB , ' 
You'll hit the .. 

, jackpot with this 
Selective tob 
vendu. Ten 

column for wide 
selection and 

bigger capacity 
haye doubled 

and now tripled 
sales. "Quick 

lr 

_ 

G 

Changé mer- 
chandise drum ' 

tuts servicing time 
in half. 

-; BALL 
f More profite 

with ball gum 
through the 

famous North - 
western JET. .' V Vends ball gum, 

boll gum and 
charms or cap - ' r, soles -l5, Si or 

° °Y C play. Arail- UN 
in chroma 

{ for outstanding 
flash. r_ -- ki 

Also NORTHWESTERN 

49 NUT VENDER F , 
Interchangeable 2t7 

SANI- CARRY $` ,t. e 
2.1 globe for foster 

servicing. 
Displays mer 

ehandise to best 
advantage. 

Also available 

y + `7 . 

In Hot Nut 

WIRE, WRITE o, 

PHONE TODAY fa` 
Complete Delails 

DIE NORTHWESTERN CORPORATION 

eel East Armstrong Merrie, Illinois 

CIVE TO DAMON RUNYON 
CANCER FUND 

a 
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sc 
HOROSCOPE SCALE 

TOP OF SCALE PAYS BIG 
DIVIDENDS NOW YOU 
CAN REALLY MAKE MORE 
MONEY operating scales be- 
cause you get Sc as well as le. 

$25.00 
DOWN 

BALANCE $10.00 
PER MONTH 

WATLING MFG. CO. 
4650 W. Fulton St. 

1BB9 
Chicago 44, 111, 

E se. 
To phony: [Olum bus 1-7772 

Coole Aeaross: 
WATLINGITE, Chicago 

Your key to 
:ee SALES RESULTS 

the advertising columns ej 
THE BILLBOARDS 

Model Milk Vending Law Passed 
By N. J. Town; AMANJ Fete Set 

CRESKILL, N. J., Nov. 5. -A 
milk vending ordinance based on 
the model legislation proposed by 
the Automatic Merchandisers' Asso- 
ciation of New Jersey was adopted 
Wednesday (2) by the borough of 
Creskill. It marks the first time 
that the AMANJ code has been 
utilized as a basis for regulating 
the growing milk vending industry 
in the State. 

The Creskill ordinance provides 
for a $25 per machine license fee, 
and it recognizes the milk vending 
machines as a legitimate retail out- 
let, subject to sanitary and police 
restrictions. It opens Creskill imme- 
diately for outdoor milk vending. 

The ordinance covers dispensers 
of all perishable foods -which 
could include ice cream, coffee, 
cake and sandwiches. However, 
Edward A. Murach, executive di- 
rector of the AMANJ, said that 
Creskill officials had promised to 
amend the ordinance to set lesser 
fees for venders of products other 
than milk. He explained that the 
ordinance was written with out- 
door milk in mind, and it was not 
the intention of the civic officials 
to license units doing less business 
at the same rate. 

Banquet 
Meanwhile, in a joint commit- 

tee meeting in Newark that eve- 
ning, AMANJ officers, directors 
and committee members voted to 
hold a banquet in early 1956 as a 
fund- raising measure. A program 
journal will be published. 

Elsewhere in the State the pub- 
lic hearing in Bayonne of the li- 
censing of cigarette machines has 
been postponed to November 15. 
The proposed ordinance provides 
for a $15 per -machine tax, 

South River, which already has 

VICTOR'S 

TOPPER 
Ir BALL GUM 

MACHINE. 
(12.50 each. 

(12.00 100 or mere. 

AMERICA'S FINEST 

BALL GUM VENDOR 

30 doe men% bee% 
Ir na 

No ""- 
skd. 

Wrn For ;R e 
a7 -v 9 'aloe 

V, deposit on alt orders. 

PARKWAY MACHINE CORP. 
715 Ensor St. Baltimore 2, Md. 

FIVE STAR BABY GRAND 

DISPLAY VENDOR 
(ic PLAY) 

GETS THOSE PENNIES FAST! 
For fast turnover of merchandise and 
long profits. you can't beat the new 
Five Star Display Vendor. A few of 
these money makers on location will 
prove its fast play appeal. Order your 
Five Star Display Vendors and Filled 
Merchandise Displays today! For details 
on complete line, see your nearest Vic- 
tor Distributor at once. 

VICTOR VENDING CORP. 
5701 -13 W. Grand Avenue Chicseo 39. Ill. 

VEND -PUBLISHED BY THE BILLBOARD 
MONTHLY 
FEATURES HUNDREDS OF MONEY- MAKING 

VENDING IDEAS 
Cost you a fraction of emit 

piece -whoa you subscribe to Vend -the 
magazine of automatic merchandising! 

Fill In- tear -out -mail today! 

Can 
Ndy h 

Cum 
u 

Beverages 
Tobacco 
New Products 
Trends 
Industry Newt 
Market Place 
Artdes 
Editorials 

VEND Magazine, 2160 Patterson St., Cincinnati 22, Ohlo 
Yes -Please sign me up for Vend for 

O 1 Year at $4. O 2 year at $6. O 3 years at 58. 

(Foreign rate. one year. $Bl 
922 

Nam 

Address 

City Zone.... State 

Occupation 

a $100 license fee on milk venders, 
will consider an amendment on No- 
vember 14 to limit the number of 
milk venders to one per 10.000 
population. The population of the 
community is 16,000. 

Irvington Case 
While Dumont still has a li- 

cense fee of $100 per outdoor milk 
machine, a mneSe to prohibit the 
mechanical milkmen outright was 
defeated recently. A suit is cur- 
rently pending in the Appellate 
Courts involving the right of Irving- 
ton to impose a like fee. AMANJ 
claims the fee amounts to a con- 
fiscatory tax. It is unlikely that any 
action will be taken in Dumont 
until the Irvington case is resolved. 

In Carlstadt, municipal officials 
have refused to issue licenses for 
outdoor vending. In Rutherford, 
Murach has persuaded the Board 
of Health to reconsider the ordi- 
nance it passed recently banning 
outdoor vending. A meeting is 
scheduled between city officials 

and AMANJ representatives to 
draw up an ordinance permitting 
outdoor milk vending. 

The situation in Elizabeth is still 
open. The city had refused to issue 
milk vending licenses, but negotia- 
tions are going on with AMANJ 
officials, 

Hudson County 
In Hudson County a meeting of 

health officials, municipal officers, 
milk venders, dairymen and local 
merchants is in the offing. Purpose 
is to set up a uniform milk vending 
ordinance which will be recom- 
mended for enactment in all Hud- 
son County municipalities. 

Jersey City is conducting a sur- 
vey of vending machines by num- 
ber, type, owner and coin de- 
nomination. Indications are that an 
over-all license fee will be pro- 
posed. 

The November 15 convention of 
the League of Municipalities in At- 
lantic City will hear a report on 
vending. 

Food Units Open New Era 
Continued frani page 130 

high, 28 inches wide and 24 inches 
deep. The changer is standard 
equipment. 

The other three units are a bulk 
milk vender, a chocolate machine 
and a coffee unit. No prices were 
quoted. 

A single selection unit, the milk 
machine has a 20- gallon capacity 
with two containers equipped with 
an automatic switch which swing 
from empty to full container. 

White or chocolate milk liquid 
ingredients are mixed with water 
under a special aeration process 
to make reconstituted whole milk. 
Each cup is filled under refrigera- 
tion. 

The machine is 69% inches high, 
28 inches deep and 24 inches wide. 

The hot or cold chocolate vend- 
ers permit dispensing of straight 
chocolate or chocolate malted. It 
has a 500 -cup capacity and the 
aeration valve eliminates the pos- 
sibility of unmixed particles, assur- 
ing an ev'enly blend, the firm 
stated. Liquid ingredients am 
used. 

The unit is 69% inches high, 22 
inches wide and 194í inches deep. 

Mills' coffee bar features three - 
product selection -coffee, tea and 
hot chocolate -and has a 1,000 -cup 
and ingredient capacity. 

Drinks are available rine differ- 
ent ways: Plain, plain with sugar, 
plain with double sugar, with 
cream, with double cream, with 
cream and sugar, with double 
cream and sugar, with cream and 
double sugar and with double 
cream and double sugar. 

Al powdered ingredients are 
used. The optional liquid choco- 
late unit, available at extra cost, 
offers one more selection, while 
the powdered chocolate container 
can be used for powdered soup. 

The changer is standard equip- 
ment, and the special single chang- 
er is available at extra cost. The 
unit is 69% inches high, 32 inches 
wide and 25 inches deep. 

Big Candy Unit 
By Northwest'n 

MORRIS, Ill., Nov. 5. -Sweet 
16, a new candy vender with a 
large capacity from 500 to 600 bars 
is being presented by Northwestern 
Corporation for the first time at 
the NAMA conclave in Chicago 
this week. 

The machine was designed es- 
pecially for rapid service, flexibility 
in both products and selling prices, 
display of products, and construc- 
tion emphasizing strength and ease 
of maintenance, according to the 
company. 

Available in two-tone colors, the 
cabinet vender with full length 
doors is mounted on four large ad- 
justable ball feet. Candy, gum, 
crackers and cookie items are dis- 
played horizontally, and access to 
the products is made by opening 
the door. 

The vender is equipped with a 

standard coin mechanism that oper- 
ates with nickels and dimes, or n 

special mechanism that receives 
nickels, dimes and pennies, afford- 
ing price ranges from 5 to 19 cents. 

Coffee -Mat's 
800 -Cup Unit 

ELIZABETH, N.J., Nov. 5. -An 
800 -cup capacity, six selection hot 
and cold beverage vender was pre- 
sented by Coffee -Mat, Inc., at the 
NAMA conclave in Chicago this 
week. 

The vender will dispense four 
choices of coffee and hot chocolate, 
soft drink, tea or soup in the other 
two selections. Another selector 
mechanism will allow the customer 
to get either ice or hot tea, ice or 
hot coffee, or ice or hot chocolate, 
the company said. Ice drinks are 
served at 34 degrees. 

Finished in gold hammertone and 
brown, the machine is 32 inches 
wide, 28 inches deep and 69 inches 
high. The company said the unit 
with hot and cold selections is 
designed for year -round operation. 

Apco Presents 
Cup Drink Unit 

NEW YORK, Nov. 5. -Two cup 
vending machines were bowed at 
the NAMA convention in Chicago 
this week by Apco, Inc. The one - 
drink SodaShoppe Jr., with a 800 - 
cup capacity, vends one carbonated 
drink. 

Priced at $694 f.o.b. factory, its 
features include a half -horsepower 
compressor, push -button post se- 
lection, all -steel welded cabinet 
and Jet Carbo -Activator. It has 
two sirup tanks, is 68 inches high, 
274k inches wide and 18% inches 
deep. 

The three -drink SodaShoppe Jr. 
offers two carbonated and one non- 
carbonated drink. Priced at $795 
f.o.b. factory, it has two sirup 
tanks, one doubles for both car- 
bonated and non -carbonated flavor. 
Other features are similar to the 
one -cup unit. 

ABC Sales, Profit 
Runs Ahead of '54 

NEW YORK, Nov. 5.- Earnings 
of the ABC Vending Corporation 
for the 39 weeks ended September 
25 were reported ahead of the 
1954 totals, while sales for the 
same period were substantially 
ahead of the 1954 figures. 

Total sales for the 1955 period 
were $38,779,051, compared with 
$37,523,280 a year earlier. Net 
profit was $1,318,246, compared 
with $1,132,673 in 19`04. Earnings 
per share went up from $1.18 to 
$1.37 on the 960,199 shares of 
stock outstanding. 

?EMPTIES MACHINES!:FAS,TER! 

DISTRIBUTOR 

WANTS LINES 
Established distributor with Al Cli- 
entele in Western Missouri, Kansas, 
Nebraska and Oklahoma wants addi- 
tional vending machine lines. Open 
for candy machines, coke machines, 
coffee and other types of food dis - 
pending equipment. Can give profit- 
able coverage of territory outlined. 

Write or 
BOX NO. 830, c/o The Billboard 

188 W. Randolph Chicago 1, III. 

CIGARETTE and 
CANDY MACHINES 

Purr rondmmnrd, ro view .vtsh hoar. 
ready for location. alere arc vacuum 
.proved and look like new. LowdR 

anywnrrr-- cmmarr 
STONER 9- COLUMN CANDY, 

1óo capac ire, prewar moeel 5ít0.00 
STONER 0.COLUMN CANDY, 

161 V,I' te. postwar model 16509 
STONER bCOLUMN CANDY, 

107 caoxirr, postwar model 9100 
ßOWE CANDY 8 -COLV MN, 

120 <apaciry 60.00 
NATIONAL 9.18, 167 capacltY 15.00 
UNEEDA bCOLUMN CIGARETTE, 

king irn SOAO 
DuGRENIER V.D. CIGARETTE, 

Afk 
Me9 

g 

s 

pment uneandltlanaly Ruren 
LA. Faxl delivery. Onethlyd deDO14 

aÌancc 
aAle al 57O eAu ra0r 

conversions ara- 

NATIONAL VENDING 
708 

TRiangle 5-1Bal 

Americas Best 
VICTOR 
Standard 

TOPPER 
lc (vr bÿ BALL GUM ,r 

VENDOR 
$12.50 

Each 

, _ $12.00 Each 

10 100 or More 
I 30 day money 

I 

back quaranlee 
If not satisfied. 

Vs deposit on all orders 
Write for lowest prices on filled 

capsules. Immediate delivery. 

EEDCO SALES CO. 
2124 Market St., Philadelphia 3, Pa. 

Phone: Locust 7 -1448 

car 
ORNAMENT 

CHARMS 

$1 5;?!.. 
VACUUM 

PLATED 

2 COLOR 

MIRROR 

FINISH 

KIDS 

WILL 

DECO- 

RATE 

TREE 

WITH 

THEM 

LABELS AVAILABLE 

at your distributor oe 

iie1y0ei n 
33 UNION SQUARE 

N. Y. C. 3, N. Y. AL. 5 -0503 

GIVE TO DAMON RUNYON 

CANCER FUND 
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1*.ba-! tincu,10o/ 

CVO' Cib5L`6°t- 
ft 

Sensational item! 
These miniature plas- 
tic maracas work like 

the real thing -have pellets 
that make them rattle in the 
South American way that's 
sweeping the country! Young 
and old will enjoy them. 
They're designed with loop for 
attaching key chain. Has many 
uses. $10.50 per M 
Two -tone plastic in many color 
combinations. For bulk and 
capsule vending. 
ORDER TODAY- RATTLE AND ROLL 

WITH PRICE MARACAS I 

QEILM3 

55 Leonard St., N.Y. 13; K.Y, COrllandt 7.514,8 

GIVE Tq DAMON RUNYON 

CANCER FUND 

COINMEN YOU KNOW 
Milwaukee 

By BENN OLLMAN 

VENDING DROPS UP NORTH. Joe Dellosso, pretty of the Badger 
Candy Club, notes that a number of candy salesmen are making their 
final trips up to the Northern Wisconsin and Michigan territories. 
Vending business up that way, they report, has begun to take its 
winter dive as the lake ports close and industry slows down.... Re- 
opening of Farwell Avenue following a lengthy repaving job has led a 
number of music operators to stop into the Capitol Records headquar- 
ters for their disk supplies, according to Bob Thompson. Included 
were Elmer Schmitz, Hilbert; Mike Young, Soldiers Grove; Lake 
Novelty, Ontro, and Joe Roberts, of the \Vest Bend Amusement. 

According to Barney Kuehn, of the Music Mart, the line -up of 
music operators at his disk counter are asking for one number more 
than any other this week, Tennessee Emie's "Sixteen Tons." "It's big- 
ger than 'Mule Train,' in ac Barney. g eT I s, s Herb eb 
who heads the exhibit space committee of the forthcoming Nationa 
Automatic Merchandising Association convention, reports that it looks 
like the biggest meet in the trade group's history. A heavy delegation 
of Milwaukee merchandise vender operators are expected to attend. 

Barney Hirsch, candy broker, has moved to new offices at 2950 
N. Holton Street. 

Gene Geier, the new counter man at the Radio Doctors one -stop- 
per, reports that the big ones for the ops this week include Gale Storm's 

1 Hear Yost Knocking and the Crew Cuts "Slam Barn." ... Visitors 
from the Rudolph Wurlitzer Company home office this week at United, 
Inc., included Carl Karl, from the auditing department; Reid \Yhipple, 
factory engineer, and Bert Davidson, regional sales manager, , . . Two 
more local distributors took on a line of pool games this week and 
report good results. They are, the United, Inc., and Sam Hastings 
Distributing Company. 

Harry Jacobs Jr., after a long layoff from his favorite sport, golfing, 
finally played a round at the Bluemound Country Club recently. His 
score was 76, not bad for a late season game, and proof, he says "that 
business must be good so that I could concentrate on the game." .. . 

Premium merchandise business is in need of improvement, notes Sam 
Hastings, of the Hastings Distributors. Operator purchases of premium 
goods to boost coin machine play has slowed down. Exception, says 
Hastings, is the continued sale of specially packaged "grab bags" which 

contain a selection of low- priced prize items for high- scoring coin ma- 
chine players.. , , Al Andress, covering the Northern Wisconsin terri- 
tory for the Columbia Records distributor, Morley-Murphy, is back 
on road, following a lengthy illness. Les Loerke, who hat' been filling 
in for him, is back at his regular job in the Morley- Murphy office. 

Southern Novelty Company's Harold Summerfield reports that he 
hasn't bought any of the highly vaunted pool games as yet, but is being 
sorely tempted by the fine reports he gets from fellow coinmen. Route - 
man Bob Berndt is away from his duties because of illness. Recently 
added to the Southern Novelty Company payroll were Glen Grubb and 

(Continued on page 159) 

CIGARETTE MACHINE CONVERSIONS 

1 

IMMEDIATE DELIVERY 
on 25c and 30e Coin Mechanism Conversions tor: 

ROWE ` p 1DENTRCR SADERS NATIONAL 
Also Available: 

ROWE PRICE DIFFERENTIAL BARS NEW CIGARETTE MAGAZINEI (Containers) 
toe all Rowe and National Machines. Will vend King Sise G Reg. In all Cols. 

TERMS ARRANGED -WRITE FOR INFORMATION. 

ROWE CIGARETTE VENDORS 
Imperial, 6 Cols., 180 Cap. S 85.00 
Imperial, 8 Cols. , 240 Cap. 90.00 
Crusader, B Cols 390 Cap.. Vends 25C L 30C 150.00 
Crusader, 10 Cols.. 400 Cap., Vends 25, Er 30, 160.00 
Diplomat, 8 Cols., 340 Cap, Vends at 25c Er Sot 160.00 
President, 8 Cols., 340 Cap., Vends 25C O 30C 135.00 
Uneeda Model E. 6 Cols., 180 Cap. 75.00 
Uneeda Model A, 8 Coh., 240 Cap. ,, 90.00 
Uneeda Model 500. 9 Coh., 350 Cap 100.00 

CANDY MACHINES 
Ducrenier Candyman, 74 Cap S 67.50 
Stoner Candy Prewar. 160 cap. 135.00 

Rowe 5, Cum fc Mint vendor, 7 Cols., 175 Cap. 32.50 

tz 
All Equipment Unconditionally Guaranteed. 

Trade Prices, 1/3 deposit, balance C.O.D. '4"" 

u..& VENDING SERVICE, INC. 
`the Notion's tending Distributor of Vending Machine,' 

250 Meserole Sneer Brooklyn 6. N. Y. HEgemen 3.6295 

0 

0 

o, 

ROWE 

(ANDY MERCHANT 
wit I 

7 Cols.. 158 Cap. 

$165.00 g 

dN OW -You Can Expand Your Vending Business 

with this KEENEY G.e COFFEE VENDER lî lü ill_ __..mrii . 
t'elette 

KeCpey íeatetes 

k closely at istuey its suPephysical 
ee 

Coffee 
VendSe mt,re thanmade. `touréá to 
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LET'S LOOK AT 

THE VISIBLE FEATURES: 

$OO CUP CAPACITY 
Experienced coffee vender operators agree 
that this new 300 -cup Keeney Deluxe Coffee 
vender ideally combines the average capac. 
ity requirement for smaller Size at a much 
lower investment per unit. It is but 19%' 
wide by 151 deep by 52' high! You can 
install a single unit for marginal locations, 
or group these compact venders for mass 
dispensing in larger places. 

4 SELECTOR BUTTONS 
Black Coffee With Sugar 

With Cream Sugar and Cream 

EASY TO OPERATE! 
Insert a dime at top and 1 to 4' pennies 
drop into the built -in coin changer return 
outlet while a cup vends automatically at 
the left. Open dispensing chamber door, 
place cup in position, depress one of four 
selector buttons and the cup fills up with 
a full 6% ounces of rich full- flavoredhot 
coffee, as you want it, when you want it, 
almost instantly! Sugar and cream con- 
tainers and the mixing bowl are of stainless 
steel for easy cleaning as well as to preserve 
ingredients and insure cleanliness at all 
times. 
'Price pre -set at option et operator. 

All controls are conveniently located on the face piote. Each selector 
button actuates the entire vending cycle by means of snap- action. Auto- 
matic light below coin insert indicates when vender is empty. Full safety 
features include: Coin Lockout- Ground Wire in power cord- Shock- 
Proof Mountings to prevent free operation and to protect all controls 
from damage or misadjustment- Built -In Coin Changer that may be pre- 
set to return 1 to 4 pennies change -stainless steel Mixing Bowls, Hot 
Water Containers and stainless steel coffee, sugar, and cream containers 
-Adjustment to control quantity of ingredients -adjustable Temperature 
Controls- Anti -Overflow Float and shut -off switch -Water Supply Pres- 
sure Regulator -a simplified easily accessible electro- mechanical mecha- 
nism with standard components- slow -blow type fuses- service outlet - 
toggle switch for servicing without disconnecting Iive voltage- swing -up 
top for easy loading without removing containers. Auxiliary Reserve Tank 
optional. Every feature to insure successful operation! 

Visit the KEENEY Display -Room 502, Fifth Floor, 
N.A.M.A., Conrad Hilton Hotel, Chicago. 

J. H.eE /t /& CO. INC. 

2600 WEST FIFTIETH STREET CHICAGO 32, ILLINOIS 

BUILT -IN 
COIN 

CHANGER 
OPERATES 

ON 

NICKELS, 
DIMES 

OR QUARTERS 

VARIETY 

Of 
FINISHES 

RETURNS CHANGE iN 

CORRECT AMOUNT 
AUTOMATICALLY 

DESIGNED TO MEET ALL 
KNOWN REQUIREMENTS FOR 

HEALTH AND SANITATION 
AT LOW COST OPERATION. 

The Keeney Deluxe Electric 
CIGARETTE VENDER 
* Year after year, operators have made much 
more money with this Keeney Deluxe electri- 
cally operated Cigarette Vender. Nine double col- umns dispense regular or king size packs alter- nately from front or rear and "the pack you see 
is the pack you get!" Capacity 432. Has quick 
price adjustment on each column, swing -up top, 
3 -way match vending. Write for circular. 
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POSITION WANTED 
Salesman acquainted with Operators 
and Distributers desires V e n ding 
Equipment Sales Work. Has covered 
Kansas, Nebraska, Missouri and South- 
ern Illinois. Write 

John Haye Advertising Agenq 
Sharp Bldg. Kansas City 6, Mo. 

LANSDOWNE, PA. 

NEW PENNY -NICKEL 

ATLAS MASTER 

BULK VENDORS 

Write for fun information to 

EXCLUSIVE NAT'L 
SALES AGENT 

Penny King 

o 

r Company 
(.é ^0_ 2538 Mission St. '.1 A',, Pittsburgh 3, Pa. 

i -0, 
Coker , 

coo O 
World's Largest Selection of 

Miniature Chartas 

Send 35e for regular sample kit 
of charms 

SURE LOCK -the perfect cap- 
sule. Outstanding items. Send 
$2.50 and receive 100 high 
quality filled capsules. Con- 
tains our complete line. 

Raps Excessive Commissions 
Continued from page 1.50 

locations unwisely goes overboard 
on commissions because he thinks 
that's the only way to get the lo- 
cation, it usually affects only one 
machine. If he is losing money, he 
can take his loss and pull out of 
the location," Greene said. 

"But when an industrial oper- 
ator goes overboard in a big fac- 
tory installation, the chances are he 
will go broke doing a wonderful 
volume of business:' 

Lost Location 
The solution, Greene advised. is 

concentrating on selling industrial 
management what it needs. High 
commissions and cutting corners 
to pay those commissions, Ise said, 
will result in poorer food and serv- 
ice, and eventually a lost loca- 
tion. 

Greene charged that when a big 
industrial location is lost, in 99 out 
of 100 cases it's limonite of poor 
service, not because of commis- 
sions, 

But, Greene pointed out, an 
industry -wide commission on in- 
dividual items would not be equit- 
able (nor legal) and a flat com- 
mission across the board, unless it 
is extremely low, won't work. 

Conditions Vary 
"A fair commission on coffee 

might be out of line on milk;'com- 
mission can't be the some on S- 
cent drinks as on 10 -cent drinks. 
Conditions vary from:Shate to State, 
from city to city, from location to 
location -even in` the same location. 

"In industrial locations, particu- 
lrrly, there can be a big difference 
in volume. An operator may find 
that 25 machines in one plant, 
grouped in batteries, bring him a 

better gross than 50 machines, 
scattered individually, in another 

BALL and 

VENDING 

GUMS 
LOW Factory 

Prices 
BUBBLE CHICLE 

CHLOROPHYLL and TAB 

B ubble Ball Cue, 140 -170 b 
210 ct. 250 lb. 

Chicle Ball Cum, 130 st.. - 340 lb. 
Chor- e -Vend Ball Can 400 lb. 
Ctor -e -Vend Chicks. 320 st 400 lb. 
Chicle Chicks, 320 Fr 520 et 360 lb. 
B ubble Chicks. 320 b 520 et 270 lb. 
Tab Ishon stickt, 100 et. 3130 box 
5 -Stick Cum, 100 packs 51.90 

F.O.B. Factory, 150 Lb. Lots 

AMERICAN' CHEWING PRODUCTS 
sth.'8 Mt. Pleásont Newark 4, N. 1. 

OPERATORS ... BIG PROFITS -FAST TURNOVER 

with DEAN PEN VENDERS 
PROFITS -PROITS 

fo. 
Because the 

Yentler will De saltine r you the erlmmest 
and [insq wrì!{nR Rl TRACTABLE BALL 
PéN (OEAN/ that can ba pared with 
the hlRheet priced Dene. Wltn Ray colored barrel.... Rea, rink, venow. Bine, wnae. 
ear., that eel 

"'FARCE 
'T RE 

ATTRACTIVE FAC6 ON MACHINE 1N 
VITES SALES. 
AN OPERATOR'S MACHINE made of heavy 

Duy S-d ea 
i. Hltle 

wide 
pens a d act is 

Or 13" hI[h. Has 
a copia eeetar [er n iaance !tufs made 
of eartlboard. plastic, Ilnoleum. te. aloe 
coin shut o[f when machine 4 empty 
Proviaea with rubber holn cups for 
or ^lacement ana ras notes cor stand 
or wall Donlan 

Protects your locations gets you 
new locations 

Special Note to NANA Conmentioner5 
soc the Dean van Veneer ana Pan rt 

e of /he tl +strlbulon bNew: 
King i Company 

]700.07 W. Leta St., CDIU9o, 114 
Lov.n Ontr+:fing ee. 

916 N. Milwaukee Avr., Chicago, III. 

SEE the DEAN PEN VENDER end PeN4 
at your dNtribulor listed helm , or n there 
isn't di for +n Your area, paella wr te, 
win er Phone Deen Manufacturing Co P: 

American Otstrlbutors 
!91 Palisade Ave., Teaneck. N. J. 
Bernard K. B{Itermen 

'1709 E. 27tH St., Kenaes City 27, Mo. 
Cleveland Coln Machine Exchange 

c°rZai irsosó,,,, 
fartln ar Ce., une. 
2611 Male Ave., Louisville 11, KY. 
Kine e CompenY 
3700.03 W. Lake St., Chi<a0o, III. 
Logan Disc rhating co. 
916 N. Milwav kcc Ave., C`,ica9 o, III. 

Northwrsterrt salas ." scrutes o. 
106 W. 36th St., New Yelk I8, N. Y. 
Parkway Machins Core. 
Its Ensor St.. Baltimore 

60,609 S+Pr+ ÓarÓM 5} 
ange 

Philadelphie 33, Pa. 
Sltlmora Vand{ng Ce. 
3137 FNM Ave., PítleDUnh 19, P. 
Veatice Eales Co. 
n31 Markel S ., PhlladelPhle 0, Pw 
Vendall COnteattY, InO. 
316 W. 3óth St., Minneap0lif 3, Minn. 

DEAN MANUFACTURING CORP. 
Mfrs. of Sall Pens and Precision Fab. for th 

past nine years 

2888 Archer Ave. 

Chicago 8, III. 

Phone: BI 73227 

plant with the same number of 
employees." 

Greene cited the recent survey 
prepared by Price Waterhouse & 
Company for NAh1A -a survey 
which showed that commissions 
ranged from .3 per cent to more 
than 27 per cent. He concluded 
that a lot of these commissions are 
figures which pop hito the oper- 
ator's head, or what he believes 
to be in his competitor's head. 

Lack of Information 
"Obviously, too," he continued, 

"'many operators are draining away 
their profits simply because they 
don't know the elementary facts 
about the finances of their opera- 
tions. Many don't know their own 
break -even points, what their cost - 
profit rates are, or should be, the 
effect of depreciation -in short, 
they don't know and can't figure 
just how much they can afford to 
pay out in commissions." 

He added that they operate on 
the theory that they can afford to 
match their competitor on com- 
missions. 

Greene suggested three possible 
approaches to the commission 
problem, 

Commissions Last 
The average operator, he said, 

figures commissions as fixed ex- 
penses. Greene advised figuring all 
costs, including profits, first, then 
figuring out what can be paid in 
commissions. 

An alternative, he suggested. 
would be to emulate the in -plant 
feeder who offers plant manage- 
ment a choice of several plans, each 
allowing a fair profit. These plans 
wound offer commissions based on 
gross sales. 

One could specify that commis- 
sions begin only after the operator 
has recouped at least part of his 
investment. Another would provide 
for commissions out of net profits 
rather than gross sales. A third 
could be a sliding scale based on 
volume, 

Industry Survey 
A third alternative would be a 

comprehensive industry survey 
covering all phases of operation - 
including commission practices - 
and an area -by -area breakdown. 

Such a survey, he explained, 
would enable each operator to ap- 
praise his own operation and would 
give him a comparative basis on 
which to judge his own commis- 
sions. It would make him cost con- 
scious 17y showing him how to com- 
pute costs. 

It would also be a tool in con - 
vincing locations that what is of- 
fered in commissions is fair and 
reasonable, "This material, he 
added, "would enable plant man- 
agement to differentiate immedi- 
ately between a blue -sky operator 
offering a ridiculous and un- 
realistic commission based on 
ignorance or spite, and a legitimate 
operator offering a fair commission 
founded on businesslike procedures 
and quality. service." 

"Now is the time," he concluded, 
"for us to grow as an industry. 
Now is the time for us to identify 
automatic merchandising as a de- 
veloping giant, rather than a group 
of isolated pygmies, earls going Isis 
own Way. If the hesitate, for real o1 

fancied reasons, to give information 
to our own trade association, it will 
be difficult for us ever to make 
progress together and to wipe out 
destmctive commission practices." 

Atlas Names Penny 

King Sales Agent 
CLEVELAND. Nov. :5. -Atlas 

'Manufacturing & Sales Corpora- 
tion announced the appointment of 
Penny Ling Company of Pittsburgh 
as its exclusive national sales agent 
for the firms new 1956 Atlas Mas- 
ter machine. 

All sales of the vender equipped 
With a penny- nickel mechanism Will 
be handled from Pittsburgh, 
according to the announcement. 
Penny King Company. which man- 
ufactures charms, will also carry a 

complete line of parts. 

COWMEN YOU KNOW 
Continued from page 153 

Stan Johnston, both former Hilltop Coin employees.... New Mercury 
Records salesman covering the Southern Wisconsin territory for the 
Major Distributing Company is George Groppe. 

Boston 
By CAMERON DEWAR 

N. E. OPERATORS SPARED IN STORM.... The word is in now on 
the recent storm that played havoc in Southern New England, and it's 
good to report that practically no damage was suffered by coinmen in 
the area. Boston operators with equipment in other parts had worried, 
but everything turned out all right.... Outside of a slight delay in 
shipping some orders, things are again back to normal in the territory. 

Harry Deshowitz says his unique contract with the Waldorf chain 
of restaurants, where he has placed his music machines, is going well 
with everybody satisfied. Harry monitors his route from Chelsea and 
covers a good part of the Bay State.. . Ed Ravreby, of World Fair ac 
Associated Amusements, is throwing a big whingding November 13 to 
announce the engagement of his daughter, Ruth Mae. She assists her 
dad in the office and will be married early next year to Richard Man- 
dell, sales manager for World Fair. The affair will be held in the 
Ravreby home in Brookline. , . . Jerry Flatto, of Boston Record Dis- 
tributors, had his fill of celebrities this week, Sunny Gale, Snooty 
Lanson, Jo Ann Wheatley, Rusty Draper and Dick Roman paid visits 
to his one- stop.. , . They also dropped in to see Dick Mitchell, of Dick's 
Records. 

Raymond C. Kennedy, veteran salesman for Redd Distributors, 
taking himself a late vacation. Says he likes his holidays quiet. . . 

Redd s sales chief, Bob Jones, back from Western Massachusetts and 
Connecticut and reports Miami Beach, Congress bowlers and United's 
new Top Notch doing big business. He is also taking a record number 
of orders on pool games... , Dime conversion has taken an upward 
trend here recently. Among factors responsible is the new Seeburg 
300 as well as the pickup in location business.... Among operators 
visiting in town this week were Ray Coumayer, of Holyoke; Bill 
Goudreau, of Manchester, N. H.; John Conti, of Providence; Martin 
Ferraro, of New Bedford, and Elmer Laugthon, of York Beach, Me, 

Pittsburgh 
By LEON M. LEFFINGWELL 

CONDUCTS AMI SHOWING. Herbert Rosenthal, sales manager, 
Banner Specialty Company, reports that Harry Rosenthal, company 
manager, headed an AMI showing in Clarksburg, W. \'a., October 
19 -21 at the Stonewall Jackson Hotel, Showing Was in conjunction 
with the West \'irghlia Operators' Association, Harry Was assisted 
by salesman Bill Hamel, and by Banner's music engineering depart- 
ment head, Thomas Scheuer. The showing was well attended, 

Cue Georges, of Pennsylvania \'ending Corporation, is kept so 
busy he doesn t get into the office much anymore, being especially 
active on the road, . , . Sidney Weinstein, of the Sidmor Vending Com- 
pany, was bedridden for a time with a cold.... Glen Mowry, of Gem 
Vending Company, says operators may need snow treads this year, 
for one can hardly get a sliver of bark off the sycamore tree, and the 
rag weed is 10 feet tall, indicating heavy snow acoming, he says. 

Los Angeles 
By JOEL FRIEDMAN 

POOL GAMES GET GOOD RECEPTION. The entire staff at Paul 
Laymen Company is excited about the reaction to the new Bally Pin 
Pool game which just arrived this week, El Wilkes reported a flood 
of 'orders for the Bally version of the many pool games on the market. 

Hymie Rosenberg and Al Shifrin, H. Rosenberg & Company, 
continue to report good sales on the firm's conversion units. Hymie 
still threatening to take to the road for a sales tour, , , . Host of opera- 
tors visiting with Ben Chemers at the California Music Merchants' 
Association, among them Walt Hemple, Fred Ross, Pete Pellegrino, 
Harvey Kirbe and Dean Brown.... Tom Catana hied up to Las Vegas 
for a brief vacation.... Clyde Denlinger, Balboa, up to Wyoming 
and Utah for a month of fishing and hunting.... Operators here 
saddened to learn of the passing of Alex Koleopolus, veteran coin 
machine man in this area, who died of a heart attack last week, 

Phil Robinson, Chicago Coin regional representative, in visiting 
with the gang at Minthorne Music Company, Chicago Coin distributor 
in Southern California. Phil keeps quite active with his many sales 
trips, and reports business in the West at an excellent level.... Lyn 
Brown, who recently sold his kiddie ride route, is visiting with Jack 
Simon, Simon Sales Company. Lyn expects to get back into the coin 
business shortly, tho he'll take a vacation for a while... , Ed Willer, 
Minthorne Music Company, kept in town by the overload of back 
orders for the new Seeburg. He still manages to find time, Cho, for a 

game of pool.... Sammy Ricklin, California Music Company, hopes to 
keep his current low -price sale on records going beyond 1955. Records 
there are now only 5 cents above wholesale, . , . Ted Mayer, Ventura 
operator, in town last week, as was Lee Nelson, Santa Ana, and Tex 
Miller from Blythe. 

Bob Theim, salesman of Huber Distributing Company. ANMI out- 
let, is chalking up two jobs under the "well done column." He's selling 
AMi's as fast as they come in and he's receiving a big hand for his 
singing fetes at local clubs. Could be we'll be seeing his name on a 
disk label one of these days. 

Washington 
By DELORES NEWCOMB 

\WASHINGTON MUSIC GUILD ADDS DIRECTORS. Jerry Davis, 
of Standard hiciste, and Edward McManus, of 'McManus Music, were 
recently elected to the board of directors of the Washington Music 
Guild. Guild Secretary Evan Griffith announces that there will be 
another meeting of the group soon to discuss plans for the winter. 

The Came Room at Washington National Airport continues to 
enjoy good bushiest, stays Owner Michael Bushdid. He is currently 
supplying background music in some airline offices at the airport and 
believes this Will be his best music year. , .. Norman Itayter, manager 
of the local Dr. Pepper -Ten Ade Distributing Company, says the past 
summer Was a good one. Sales are off slightly now due to the'COol 
weather, but this is only the expected seasonal slump. 

Roger Squitcro, of Hirsh Machines, reports that business is picking 
up after the slump caused by the World Series. Squitcro has been 

(Continued on page 162) 
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SOUTHERN SURVEY 

Youth Camps, Fairs 
Big $ Milk Outlets 

CLEMSON, S. C., Nov. 5.- 
Youth camps are excellent locations 
for milk vending machines. 

Community, county and State 
fairs appear to offer high potentials 
for short periods. 

These conclusions were reached 
in the second phase of an extensive 
survey released this week by the 
Clemson College department of 
agricultural economics which is 
studying milk vending sales poten- 
tial in the South. 

The report pointed out summer 
youth camps and fairs offer oper- 
ators of milk venders in colleges 
and secondary schools an oppor- 
tunity to utilize machines that are 
idle during summer vacation 
months when sales are non -existent 
in the institutions. 

A third part of the survey, de- 
signed to measure the effect of 
vending machines sales on per 
capita milk consumption, is now 
under way, college officials an- 
nounced. A detailed report on the 
findings is to be issued early in 
1956. 

Chocolate First 
Chocolate milk again was the 

best seller by about a 4 to 1 ma- 
jority over homogenized milk. In 
the first phase of the survey con- 
ducted earlier this year on the col- 
lege campus, chocolate milk was 
by far the favorite dairy drink. 

Ten three-selection automatic 
venders were used in the second 
part of the survey conducted during 
the summer months. One -half pint 
cartons were used to dispense 
chocolate, homogenized and but- 
termilk, plus an orange drink at 
10 cents each. 

Other test sites included two city 
parks, a swimming pool, an office 
building. farmers' market, a drive - 
in theater and a gasoline service 
station. 

Each machine, according to the 
report, was checked at least once 
a day to insure adequate milk sup- 
plies and proper operation. 

The test of the youth camps was 
Inade at two 4-H club camps over 
a one -week period. A single ma- 
chine was installed at each site. 
One located about 10 feet from a 
soft drink stand, and the other a 
distance of 300 feet. Chocolate and 
homogenized milk were offered. 

Sell Out 
During the first half day of sales 

at one camp 187 cartons were sold. 
Hottever, the following three days 
the vender's capacity of 210 car- 
tons was sold out by early after- 
110011. 

The average was more than one 
carton for each child in attendance. 
The machine was removed from the 
camp at the request of the director, 
who Felt the children were neg. 
lccting their meals because of the 
amount of milk they were consum- 
ing from the vending machine. 

Milk was served twice daily at 
meal tines in both camps. At the 
other site the average sales were 
about 150 cartons per day. 

An average of 345 cartons per 
clay- was sold from one vender at 
the three and one -day Farm and 
Home Fair. The machine was 
spotted in the center of the large 
tent -460 by 40 feet -in which more 
than $1 million of farm equipment 
was exhibited. 

The milk vender was located 
about 100 feet from the nearest 
place to buy soft drinks, milk and 
sandwiches, outside the tent. Choc- 
olate milk accounted for 83 per 
cent of the total sales, and 
homogenized milk, the only other 
drink offered, for the remaining 17 
per cent. 

One machine was placed in each 
of two city parks where low volume 
of sales were recorded. Indications, 

the report observed, are that if or- 
ganized athletic activities had been 
carried out on a regular schedule, 
sales would have been much 
higher. 

During the few days when or- 
ganizcid activities were -in session, 
sales shot up to 150 cartons daily, 
but for the entire test period aver- 
age daily sales were 35 cartons in 
one park and 25 cartons in the 
other. 

Peak sales, the report showed, 
were recorded on Mondays with 
the lowest occuring on the week- 
ends. Product preferences in both 
were almost identical. Chocolate 
accounted for 49.9 per cent of sales, 
orange drink 43.4 per cent and 
homogenized milk 6.1 per cent. 

The swimming pool site tested 
had an extremely lulu volume of 
sales, 14.5 cartons daily. The 
vender was placed on the porch 
of the bathhouse, which overlooked 
the pool. 

Chocolate and homogenized milk 
were offered during the 10 -week 
period. Two reasons believed to be 
responsible for the low sales, ac- 
cording to the report, were: (1) the 
number of people using the swim- 
ming facilities averaged only 12.5 
daily; (2) the swimmers seemed to 
prefer soft drinks and other bever- 
ages containing a lot of cricked 
ice. 

Average daily sales of 36.6 car- 
tons were recorded during the 11- 
week period a vender was placed 
on the second floor of a four -story 
office building where 400 persons 
were employed. 

Low Sales 

' 

EYo 

SALES RESULTS- 
THE ADVERTISING COLUMNS OF 

THE BILLBOARD! 

chocolate milk accounting for 82.5 
per cent of total sales. 

Perhaps the fact that attendance 
is at night, immediately after the 
evening meal, may account for the 
low volume of sales, the report 
stated. 

Service Station 
One vender was tested in a 

service station employing four full - 
time persons. The location was on 
the outskirts of a town of 4,000. 
There was little pedestrian traffic, 
and no other milk outlet in the 
vicinity. 

Sales averaged 32.5 cartons daily, 
but according to the report, there 
was not sufficient volume to make 
the outlet profitable. However, a 
vender has been placed here by an 
operator. 

The average daily sales volume 
was high enough, the report stated, 
to suggest that other stations with 
more business, and in areas where 
there is pedestrian traffic may be 
profitable sites. Sale of homogen- 
ized and chocolate milk were about 
even. Orange and buttermilk were 
low volume sellers, accounting for 
about 10 per cent of total sales. 

The report concluded that the 
orange drink succeeded only in di- 
vesting milk sales rather than in- 
creasing total sales per machine. It 
was an extremely poor seller in 
some spots and rather good in 
others. 

Sales, the report stated, were not 
large enough to justify the perma- 
nent location of a milk vender. 
However, one was placed by a com- 
mercial vender. 

Factors which may have con- 
tributed to the low sales volume, 
the report disclosed, were the shack 
bar on the first floor. numerous 
nearby drugstores and restaurants 
as well as employee vacations. 

Product preferences were about 
equal for homogenüvd and choco- 
late milk, while either buttermilk 
or an orange drink could have been 
used as a third selection. 

Three milk venders were in 

stalled in a large ahnlesalc: 
farmers market. More than $18, -' 
000,000 worth of produce is sold 
annually. The market is divided 
into wholesale houses and fanner 
stalls, with 75 per cent of the busi- 
ness handled by thf former. 

The venders were placed near 
farmers' stalls in specially auss- 
strtucted shelters. Only one snack 
bar is available to the public in- 
side the market. while restaurants 
are located immediately outside the 
location. 

Sales from two machines aver- 
aged 58.2 cartons daily each from 
May 16 thus August 7. Sates 'of 
the third vender from June 0 tlsna. 
August 7 averaged 99.7 cartons per 
day. 

Profitable Outlet 
According to the report two ma- 

chines can be profitably operated 
here on a year -round basis, and the 
third at profit only during summer 
months. 

Chocolate outsold homogenized 
milk 2 to 1 when sold together. 
An orange drink srovccl to be 
rather popular, but buttermilk was 
a poor seller. 

College . officials disclosed that 
a milk operator has installed two 
permanent machines in the market 
and will install a third during sum- 
mer months. 

Results at a drive -in theater with 
a capacity of 300 cars and located 
three miles from a town of 4,000, 
indicate, according to the report, 
that most outdoor theaters will not 
be successful locations. Sales were 
extremely low. One carton was sold 
for every 30 patrons. 

The one machine used in the 
test was available to all concession 
stand patrons. The average daily 
sales were only 9.3 cartons with 

RECONDITIONED 
VENDORS 

Alt Magian., CompIM1 Checked 
and Rm. for Legation -order With 

, solero Confidence. 

MILK VENDORS 
Silver Kira is e Sc S 6.50 
Victy V-CM type 9.50 
Victor V -clope tyre 8.50 
Acorn Se et le 10.60 
DuOre,ler 4 CM 
DIIs. r, 6 el 17.50 
Mills, 6 Cal.. 17 SO 

vs deposit, balance C.O.O. 

RAKE 
COIN MACHINE EXCHANGE 

609 -A Spring Garden Street "iladc tolu 23. Pa. 
Lombard 3 -2676 

_______` 

Kelvinator Can 

Unit to Preem 

At NAMA Show 
NEW YORK. Nov. 5. -The 

Super Kelvinator bottle -can vender, 
a unit made by the Nash Kelvinator 
Company for the C&C Super Cor- 
poration, will be exhibited for the 
first time at the. NAMA show, ac- 
cording to George Herald, in 
charge of the C &C vending divi- 
sion. 

Herald aid the three-selection, s, 

manually operated machine will 
have a capacity of 127 cans. He 
added that it can take any size can, 
or bottles, and dispense cans in 
one column and bottles in another. 

Also on display at the C&C 
booth will be the four-selection 
Choice -Vend can vender, made by 
the Central Tool Company. 

NEW YORK, Oct. 29.- Appoint- 
ment of Vincent M. Burke as as- 
sistant treasurer of Pepsi -Coles Com- 
pany was announced by Herbert L. 
Barnet, president, this week. He 
has been assistant controller of the 
company since 1951. 
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the 
"LITTLE NUT HUT" 

HOT NUT DISPENSER 
OFFERS BULK VENDING OPERATORS 
AN EXTRA SOURCE OF SUBSTANTIAL 
PROFITS FROM LOCATIONS 
NEVER BEFORE REALIZED. 

HERE IS A NEW AND ORIGINAL NON -COIN operated 
HOT NUT DISPENSER that's o natural MONEY MAKER in 
TAVERNS, LIQUOR STORES, DRUG STORES, CONFEC- 
TIONERIES, THEATERS and CONCESSIONS. Soles ore made 
over the counter. Location owner merely pulls a knob 
and o measured quantity of nuts drop into a cup or bog. 

no counting coins 
no paying commissions 
no Jams or breakdowns 
no stands 
no brackets 
no glass breakage 

It has been thoroly tested on location for the past eleven 
months and Is guaranteed by the Braun Manufacturing Co.. 
Inc., an established manufacturer of quality products for 
over 30 scan. 

"LITTLE NUT HUT" MEANS 

CHECK THESE FEATURES 

GETS CHOICE SPOT ON LOCATION 

NON -COIN OPERATED CASH AND CARRY TWO COMPARTMENTS ADJUSTABLE PORTIONS 

CONTROLS HUMIDITY AND MOISTURE LESS WASTE OF NUTS BAKED WHITE FINISH 

9" SQUARE BY 14" HIGH HEATING ELEMENTS AND LIGHT OUTPUT 27 WATTS 

BUILT FOR YEARS OF TROUBLEFREE SERVICE AND PROFITS 

SEE THE I 

tE 
HUt 

at the 

NAMA (olvientin. 
bolo 5Q4Á 

WIRE, WRITE OR PHONE TODAY FOR COMPLETE 

DETAILS ON THIS OUTSTANDING 

PROFIT OPPORTUNITY 

..r .,,._....,........._.,...,.,.._..... ?::... :.e:w:._.....s._.,.. .... 

$3 
Write For 

discounts 
7.50/9uantily 

EACH 

BRAUN MANUFACTURING Co., INC. 
1635.57 N. tosener Avenue, Chicago 39, Illinois. Phone: RElmont 5 -0600 
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19 MOA Executives 
To Converge on Chi 

Discussions to Include National PR, 

3d Performance Society, Convention 
CHICAGO, Nov. 5.-Beginning 

Tuesday (8) and continuing thru 
Thursday (10), 19 of the 21 execu- 
tive officers of Music Operators of 
America will converge on the 
Morrison Hotel here to discuss in- 
dustry affairs and problems as they 
pertain to music operators. 

Such topics as a national public 
relations program; MOA's recently 
promoted national radio show; how 
to set up and put into operation a 
national tax council; what can be 
done to defeat legislation aimed at 
removing the juke box exemption 
from the 1909 Copyright Act, and 
how to speed up the number of 
disks released by MOA's third per- 
formance rights society. National 
Juke Box Music, will be but n few 
of the highlights of the meeting. 

George A. Miller, president and 
general business manager, reported 
that considerable time and effort 
would also he devoted to MOA's 
membership drive. He explained 
that he was able to sign up 223 
new members as a result of a re- 
cent tour of local association meet- 
ings. The 223 operators signed." 
Miller said, "proves beyond any 
doubt that personal contact and 
personal explanation of the activi- 
ties of MOA is the answer to 
enlisting more music operators 
faster." 

Miller said that he would re- 
quest the board to vote on two, 
possibly three, regularly salaried 
additions to MrtA s staff for the 
purpose of recruiting memberships 
to MOA. 

Also to be diseh>.acd will be the 
national accident and health insur- 
ance plan launched last summer 
and the 1958 MOA convention. 

But foremost on the agenda will 
be the subject of public relations. 
It was reported earlier that trans- 
criptions for future National Juke 
Box programs, MOA's weekly ABC 
radio promotion, world be made 
by the executive group. MOA 
plans call for different operators, 
to be featured on the show every 
week. The get- together here next 
week will be the first opportunity 

that MOA executives have had to 
discuss the show. 

Barney Young. head of National 
Juke Box Music. will be on hand to 
spearhead discussions on NAM 
tunes. Young is expected to out- 
line future NJRM plans as well as 
report on achievements made to- 
date. 

The group will also appoint com- 
mittees for the 1956 MOA conven- 
tion and set dates for the event. 

Miller said that he expected next 
week's meeting to be the most 
productive confab ever held by 
the executive group. 

MOA ROSTER 
UP 223 VIA 
MILLER TOUR 

OAKLAND, Calif.. Nov. 3. 
-George A. Miller. president 
and general business manager 
of Music Operators of Ameri- 
ea who just completed a 
three-week trip to local oper- 
ator associations amiind the 
country. reports that he signed 
223 operators to MOA's roster 
while traveling. 

Miller said that he astis con- 
vinced that personal contact 
with operators would double 
the effectivuess of hiOA's 
current membership drive. 

The subject of adding sal- 
aried MOA staffers to travel 
in the field to recruit new 
member: is e.pected to be a 
highlight of the November 
8 -10 executive board meeting 
in Chicago (see separate story), 

DENVER EXPANDS 

Juke, Game, Vending 
Routes Get New Look 

Continued from page 1.9 

Paul Brower, ex- sailor, who has 
made a resounding success of 
amusement machines. Brower, via 
a thoro selling job. captured Arcade 
locations in a leading Denver thea- 
ter chain. at amusement parks and 
in ballrooms. 

In the, music field, William 
Storey, likewise an ex -C.I., made 
a specialty of uncovering unusual 
locations for his phonographs and 
in so doing built up a route that 
today compares favorably with 
some of the largest in the mountain 
capital. 

A recent survey revealed that 
there were approximately 40 new 
operators in the Denver area, most 
of whom have found at least mod- 
erate success. 

With new operators and more 
locations being added by estab- 
lished operators, a natural conse- 
quence has been a shortage of 
skilled servicemen. The report is 
the same in all three fields, at both 
the operator and distributor level: 
"Reliable. skilled servicemen are 
impossible to get." 

Digest Juke Article 
Stirs Industry Fire 

CHICAGO, Nov. 5. - The 
Reader's Digest drew heavy fire 
from representatives of the auto- 
matic phonograph trade this week 
as a result of its recent article, 
Racket in the Juke Box." 

Letters to DeWitt Wallace, edi- 
tor of the Digest, and to Lester 
Velie, author of the article, pointed 

CORRECTION 
CHICAGO, Nov. 5.-In an 

article headed "One Location 
Rate Key to Op Security" in 
the October 8 issue, The Bill- 
board erroneously attributed 
certain statements to "Dick 
Steinberg, a director of Music 
Operators of America and an 
official of the Music Guild of 
America." Altho Steinberg is 
an executive of both organiza- 
tions, the statements first sp- 

in an article in the 
tunic Guild, a weekly bulletin 

of whirl he is editor gnd pub- 
lisher, and u-ere not based on 
any statements made to The 
Billboard by Dick Steinberg. 
The Billboard wishes to cor- 
rect any erroneous impression 
that this inaccurate reference 
may hive caused and to apol- 
ogize for any embarrassment 
Dick Steinberg may have 
suffered. 

out "the injustices. the half -truths, 
the harm the article had done, and 
demanded redress." 

The action was touched off by 
an open letter to Wallace by W. I). 
Littleford, publisher of The Bill- 
board, which appeared in the Sep- 
tember 29 issue. Littleford's letter 
was also mailed to leading news- 
paper editors thruout the country. 

John Haddock, president of AMI 
Inc., and C. T. McKelvv, general 
massager of the J. P. Seeburg Cor- 
poration, notified The Billboard 
this week that they were in accord 
with Littleford's forceful reply to 
NVxllacc. 

In Minneapolis, operators and 
distributors were highly indignant, 
asserting "the story is misleading 
and unjust. became it referred to 
Herman Paster as one of the the 
juke bigwigs in this area," 

Declared one distributor: "Her- 
man Paster never was, isn't and 
never will be the top man in our 
industry in this territor ." 

Another said: "The article threw 
Herman Paster s name in as a 'red 
herring." And a third distributor 
stated: "There. is no union in this 
territory to dictate anything to 
operators or jobbers. Reader's Di- 
gest owes us an apology. I believe 
some action should be taken to 
make this publication retract its 
reference to our area." 

(Continued on page 158) 

As a result, most operators simply 
dig in, spend long. extra hours 
doing their own repair work. AI- 
most every distributor has added 
additional service personnel and the 
call is eut for more. 

And most distributors report a 
backlog of repair work that would 
last for several months if nothing 
new came in. 

As might be expected, expansion 
also introduced overly enthusiastic 
applications for credit, especially by 
the newcomers. while 
tors did not want to risk sales 
losses, it became customary prac- 
tice to study each operator's possi- 
bilities carefully. even assigning an 
expert from the staff to do the job. 
in an effort to hold credit within 
practical limitations. Altho this 
practice may have occasionally re- 
sulted in disappointment on the 
part of young applicants, in the 
long nut it means better relations 
and better business ail the way 
ammid, declare distributors, 

But Denver's expansion has also 
resulted in far more efficient oper- 
ating methods, from the smallest 
operator to the hugest distributor. 
New bookkeeping systems which 
detect more accurately u-hat record 
numbers are attracting play and 
which are not, plus detailing the 
ratio between operating expenses 
and profits, are being used by op- 
erators and they're being guided 
accordingly. 

According to Mike Savio, of 
Draco Sales Company, the greatest 
coin machine expansion has been 
in amusement games. This, he feels, 
is because the novice feels that 
amusement games are easier to han- 
dle, require less technical skill and 
represent a smaller initial invest- 
ment. 

UMO Confab 
Set Nov. 7 

DETROIT, Nov. 5. -- Music 
operators in the Motor City will 
meet at the United Music Opera- 
tors' of Michigan headquarters in 
the Fort Wayne Hotel Monday to 
discuss the recent article which 
appeared in Reader's Digest, en- 
titled "Racket in the Juke Box, 
Plans for continuing the associa- 
tion's teen -age public relations pro - 
gram u-ere to be aired along with 
local operating problems. 

A board of directors meeting will 
precede the general confab. 

In a letter to all juke box opera- 
tors in the State, Roy Small, con- 
ciliator of UMO, urged both mem- 
bers and non -members to attend. 
Guest speaker at the meeting will 
be Joseph A. Cassese, of the law 
firm Cassese, Small & Ackerman, 
which represents UMO. 

EDITORIAL 

A Grass -Root Need 
The executive board of Music Operators of America, 

meeting in Chicago this week to discuss future plans for the 
association, faces two chief questions of long standing: public 
relations and taxes. 

Handicapped by a lack of funds, and also because most 
of its effort has thui far been -and will continue to be- devoted 
to fighting national legislation. MOA has not yet been able to 
offer juke box operators the amount of expert help they need to 
fight State and local taxes and to provide them with a 
permanent, continuing public relations program. 

To large extent, public relations and taxes are closely 
interrelated. State and local legislators cannot easily be con- 
vinced of Ilse unfairness of confiscatory taxes they levy unless 
they fully understand the nature of the business they are 
taxing. And that's where public relations comes in. 

Nati Vs. Local Plan 
The network malin show recently launched by MOA will 

surely do much to further the cause of the juke box operator, 
But, as MOA would be the first to admit, it is not nearly 
enough. 

Publie relations at best is basically a grass -mots proposition. 
For an industry especially composed of thousands of small 
businessmen. the majority of whom are located in small and 
medium -sized towns, public relations consists primarily of 
making one's self and business known, respected and understood 
among the townspeople. 

Public relations for the juke box operator particularly is 
primarily- a matter of community relations. 

There is, of course, a need for providing the press at large 
with the real facts concerning the juke Isis industry and the 
men who compose it. 

But we believe that no amount of national public relations 
efforts will be able to match what face -to -face contact will do 
inside a community itself. 

Nati vs. Local Plan 
if operators in any particular town are known and re- 

spected, if what they do as businessmen is understood, if their 
problems as small btuiuessinen are recognized clearly, any 
amount of unfavorable publicity given the industry nationally 
will not damage them, and no amount of national public 
relations can duplicate their accomplishment. 

Moreover, under those conditions, their battle for fair lord 
and State taxes is already half won. 

The current success enjoyed by- MOA in its membership 
drive augurs uell for the association and the services it should 
be able to offer operators. 

Each operator in the U.S. owes it to himself to join MOA 
for the benefits it can offer him. By joining MOA he can be 
a long tray toward solving his two major problems -public 
relations and taxes. 

Columbia Maps New 
EP Sales Approach 

Continued from pane 16 

tered cases has the figure gone 
higher than 50,000. 

Columbia. me:mu-I ile. has set its 
artist mad- repertoire staff on a 
search for suitable EP material for 
the incentive -price disks. It is ex- 
pected that about two titles a 
month will be released during the 
experimental period. 

For juke box operators, Colum- 
bia next week will release an EP 
featuring its newly acquired artist 
Joe Loco in -a package of fear 
Christmas tunes. Fifty thousand 
copies have been earmarked for 
sale to coin phono sources at a spe- 
cial introductory price of 49 cents, 
in contrast to the regular price of 
86 cents. The operator disks, how- 
ever will not be issued in hard 
jackets. 

Any sales subsequent to the in- 
itial 30,000 will be at the regular 
86 -cent price. 

Columbia thinking is that greater 
use of EP's by operators generally 
is in the works as the Seeburg 100- 

290 Artists 
On Pic Strips 

PITTSBURGH. Nov. 5. - Del 
Haim, tread of Star Title Strip 
Company, announced this week 
that 290 record artists hare -signed 
for the firm's pic strip service. 
Hann said that the 300-Mark 
would be hit within the next two 
weeks. 

Also increasing is the number of 
department stores using pie strips. 
Haun said that Star now furnishes 
36 Sears, Roebuck & Company 
stores with strips for their record 
bins. He added that as other Sears 
stores modernize their record de- 
partments, pie -strip service would 
be scheduled, 

record machine gains wider dis- 
tribution. Seeburg execs are known 
to have dismissed the problem of 
repertoire with the diskery brass on 
past occasions and their estimate 

of the potential undoubtedly af- 
fected Columbia's thinking. 

Operators wishing to purchase 
the "retail" incentive EP's will pay 
the same 65 cents each as dealers. 
None of the latter will be issued 
in plain jackets. 

SHERIFF DON'T 
ALLOW PIANO 
PLAYING HERE 

WICHITA FALLS, Tex.. 
Nov. 5.-If Hollywood ever 
decides to make a movie in 
this city about the good old 
Texas days. it's going to have 
to film the tavern scenes with 
a juke box in the background 
if it u-ants any music. Sheriff 
Weldon Bailey "don't allow 
piano playing around here." 

Sheriff Bailey says piano 
music in taverns draws un- 
desireables. However. the 
sheriff's orde said nothing 
about juke boxes. Nearly 
every tavern has one. 

While Sheriff Bailey, a six - 
footer, admits there is no law 
against pianos in night spots, 
hg does discourage their use. 
One tavern owner related that 
the sheriff told him "that if he 
wanted to keep the piano it 
was perfectly all right, but that 
he would send over a deputy 
with a couple of big pistols to 
make sure that no undesirable 
started to make trouble." The 
tavern keeper decided a two- 
gun deputy would discourage 
business, took his piano out. 
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Sound and style for 

the prestige locations 

AMI- Fidelity, as interpreted by the Model "G's" exponential horns, provides 
rr 

entree into many prestige r`t locations where juke box "boom," resulting 

from ordinary speakers, simply `; s' t won't be tolerated. The carriage trade locations 

are fussy about styling, too ... and - that's another factor in your favor when you're 

a "G" man. The clean, straight lines and flat surfaces of the "G" are functional, space -saving 

and pleasing to the eye .. , exactly fitting the interior setting of any location. 

And whether it's a prestige location or a fast -play spot, keep this in mind -it's the number 

of plays that pays off, and you get the maximum number of plays per hour with AMI. 

D 

ORIGINATOR OF THE AUTOMATIC 
SELECTIVE JUKE BOX IN 1927 

gnco1ioiuztetl 1500 Union Avenue, S. E. 

Grand Rapids 2, Michigan 

AMI Model "G" -120, 80, 40 selections 

Licensee: Jensen Music Automates -building the IMA -AMI Juke Box sold through Oscar Sicsbye A /S, S Palaisgade. Copenhagen K.. Denmarit. 
u,,'.'e: Automatic Musical Instruments (Great Britain) Ltd., 35 Berkeley Square, London, W. 1. England -building the BAL -AMI Juke Box 
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COINMEN YOU KNOW 
Chicago 

By KEN KNAUF 
THREE COIN MEETS HERE THIS WEEK. With three big coin 
machine meets in town this week, operators, distributors and manu- 
fachlrers from all parts of the country began converging here this 
weekend. Starting Stmdav (6) is the National Automatic Merchandis- 
ing Association annual convention at the Conrad Hilton Hotel and the 
National Coin Machine Distributors' Association meet at the Morrison 
Hotel. Beginning Tuesday (8) is the Music Operators of America 
executive meeting at the Morrison Hotel. . 

Ralph Sheffield Genco Manufacturing & Sales Company director 
-of sales, celebrated 'Ms 17th wedding anniversary Wednesday (2)... . 

Art Weinend, Williams Manufacturing Company sales manager said 
the second release of the Jolly Joker game has begun, and the 
Deluxe Bank Pool game is going good.... Bill Coan Jr., of the J. H. 
Keeney & Company vending machine staff, is readying three new 
Keeney venders for the coming NAMA show; Paul Hucbsch, general 
sales manager, at the same time, has three different models of coin 
pool games coming off the lines. 

DID YOU READ THESE EXCLUSIVE INDUSTRY NEWS ITEMS ̂ PUBLISHED 

IN THE BILLBOARD-AND ONLY IN THE BILLBOARD-LAST WEEK? 

9 RECORD LABELS VIE FOR ' 

JUKE TOP 10 LIST. Competi- 
tion has become so keen that 
multiple versions for a single 
tune is common. Fighting for 
top 10 honors are 17 record 
manufacturers, 44 artists and 
46 different versions. (Page 70, 

The Billboard, November 5.) 

GAMES HIT FALL PEAK. 
With production in full swing, 
a down new models were intro- 
duced by manufacturers during 
October, bringing the year's 
total of new games to 95. 
Shuffle games are still most 
popular game with the new 
coin -operated pool games rising 
rapidly. (Page 89, The Bill- 
board, November 5.) - 

OPS, DISTRIBS HIT HIGH 

PRICES ON NEW GAMES. 

The poll by The Billboard 
showed fast depreciation cuts 

net, as ops and distribs seek 

more low -cost new -type games. 

(Page 69, The Billboard, No- 

vember 5.) 

OPS IN JUKE BOR, VENDING 
FIELD BOOST SALES WITH 
PUBLIC RELATIONS. Efforts 
of the Music Operators' Associ- 
ation of St. Joseph Valley in 
Indiana to bring better music 
to public get big play in daily 
paper. St. Louis op combines 
trademark with route work to 
increase juke fans. Trio of hard- 
working Canadians built 200 - 
unit vending route in year, 
stressing service and quality 
products. (Pages 89, 70, The 
Billboard, November 5.) 

NATIONAL BULK PRODUCT 
AD TIE -IN SEEN AS SALES 
BUILDER. Ops cite candy, 
gum, nut firms' aid need to 
open better outlets. Tell of 
building bulk operations in 
huge chains, giant supermarts, 
etc., without suppliers' aid. 
(Page 74, The Billboard, No- 
vember 5.) 

4 MFRS. BOW POOL GAMES 

FEATURING 3 -SIDE PLAY. 

New units designed to take up 

less space on location are more 

suited for small outlets. (Page 

82, The Billboard, November 5.) 

IF YOU MISSED READING THE NOVEMBER S ISSUE OF THE BILLBOARD 
YOU MISSED THESE AND OTHER IMPORTANT NEWS STORIES AND 
FEATURES. ALL OF THESE STORIES WERE EXCLUSIVE IN THE BILLBOARD. 

Only Tho Billboard Gives You News While It's New 

'Love Is Thing' 

Chosen by Ops 

On Radio Show 
NEW YORK, Nov. 5. -For the 

second 'successive week, the Four 
Aces' version of "Love Is a Many - 
Splendored Thing" on the Decca 
label was chosen as the favorite 
disk of the nation's juke box op- 
erators. 

The selection was made tonight 
(5) on "National Juke Box," the 
Music Operators of America -pm- 
pared program which is a regular 
Saturday night feature on the ABC 
radio network, 

George A. Miller, MOA presi- 
dent, presented Roger Williams' 
"Autumn Leaves" on the Kapp 
label as the %Vest Coast regional 
favorite, with Les Paul and Mary 
Ford's Amukiriki" on Capitol as 
the most promising tune. 

Eastern Selections 
Albert S. Denver, president of 

the Music Operators of New York, 
introduced the selections of the 
East Coast operators. They were 
"Moments to Remember" with the 
Four Lads (Columbia) as top tune, 
and Russ Morgan's "Dog Face 
Soldier" on Decca as the most 
promising record. 

Representing the Southwest and 
Midwest, J. Harry Snodgrass, Al- 
buquerque. N. M.; operator, pre- 
sented Billy -Vauaghn s "Shifting, 
Whispering' Sands on Dot as the 
regional favorite, with Patti Page's 
"Croce Di Oro" on Mercury as 
most likely to succeed. 

W. Va. Assn. 

Pres. Named 

MOA Director 
OAKLAND, Calif., Nov. 5.- 

J. A. Wallace, president of the 
West Virginia Music Operators As- 
sociation, has been named a direc- 
tor of Music Operators of America, 
George A. Miller, MOA president 
and general business manager, an- 
nounced this week. 

The appointment was made dur- 
ing the West Virginia associa- 
tion's annual con v e n tion and 
banquet. 

Miller also announced that 19 of 
the 21 executive officers of MOA 
would be on hand for the board 
meeting in Chicago, November 
8 -10. 

Juke Anti -Trust 

Action Drags on 
CHICAGO, Nov. 5. - Thomas 

Kerr, assistant local federal anti- 
trust chief, said this wee). that the 
federal grand jury investigation of 
the juke box industry would con- 
tinue than December. 

The grand jury is investigating 
charges of monopolistic practices 
within the industry. 

Kerr said that altho no hearing 
dates had been scheduled, he ex- 
pected witnesses to be called some- 
time during November apd Decem- 
ber. The last grand jury hearings 
were held October 7. 

Subpoenas will continue to be 
issued for both local and but -of- 
town operators, he said. 

UJA Names Bond 
For High Berth 

BOSTON, Nov. 5. -David S. 

Bond, head of the Trimount Auto- 
matic Sales Corporation, has been 
named chairman of the Business 
Men's Council of the Combined 
Jewish Appeal of Greater Boston. 
Telmount is the Seeburg outlet in 
Boston. 

Bond had served previously as 
chairman of the CJA vending divi- 
sion and as section chairman, 

COIN CALENDAR 
Following are dates of interest and importance to all coin 

machine operators, distributors and associations. Check the 
calendar weekly for new events in your area. 

November 6.9- National Automatic Merchandising Associa- 
tion, annual convention, Conrad Hilton Hotel, Chicago. 

November 6.9- Popcorn and Concession Industries' Con- 
vention and Exhibition, Morrison Hotel, Chicago. 

November 8- Summit County Music Operators Associa- 
tion, monthly meeting, Mayflower Hotel, Akron. 

November 8- Automatic Phonograph Owners Association, 
monthly meeting, Hotel Sheraton Gibson, Cincinnati. 

November 8-10-Music Operators of America, executive 
meeting, Morrison Hotel, Chicago. 

November 9- Retail Amusement Association of Canton, O., 
monthly meeting, Massillon, O. 

November 10- Cleveland Phonograph Merchants' Associa- 
tion, monthly meeting, Rollenden Hotel, Cleveland. 

November 10- Massachusetts Music Operators' Associa- 
tion, monthly meeting, Beaconsfield Hotel, Brookline, Mass. 

November 12- Kansas Music Association, election meeting, 
Kansas City. 

November 14 -17- American Bottlers of Carbonated Bever- 
ages, 37th annual convention, Miami Municipal Auditorium, 
Miami. 

November 18- Automatic Equipment & Owners' Associa- 
tion of Indiana, monthly meeting, Association headquarters, 
Gary. 

November 16 -Music Operators' Association of St. Joseph 
Valley, bi- weekly meeting, offices of Carl Zimmer Company, 
South Bend, Ind. 

November 21- Central States Phonograph Operators' Asso- 
ciation, monthly meeting, offices of Les Montooth, Peoria, Ill. 

November 21- Westchester Operators' Guild, Inc., monthly 
s. meeting, American Legion Hall, White Plains, N. Y. 

November 27- 30- National Association of Amusement 
Parks. Pools and Beaches, annual convention, Hotel Sherman, 
Chicago. 

December 5- United Music Operators' Association of Michi- 
gas, monthly meeting, Fort Wayhe Hotel, Detroit. 

December 5- Anthracite Music Operators' Association, 
monthly meeting, Wilkes- Barre, Pa. 

Digest Article Stirs Industry 
Continued from page 156 

Dick Steinberg, editor and pub- 
lisher of the Music Guild,- as well 
as a director of Music Operators of 
America, points out in an editorial 
in his weekly bulletin that the 
Reader's Digest article, tho certain= 
ly a one -sided and misleading story 
emphasized "the need for a public 
relations campaign supported by 
all operators, distributors and man- 
ufacturers." 

Steinberg urged the executive 
committee of Music Operators of 
America to discuss the possibilities 
of. adopting a public relations 
campaign during its meeting - in 
Chicago, November 8-10. 

Because of The Billboard's edi- 
torial stand on the Reader's Digest 
article, carbon copies of several of 
the letters sent to Wallace and 
Velie were also directed to The 
Billboard's coin machine depart- 
ment. One of the letters, from the 
United Music Operators of Michi- 
gan's conciliator Roy Small, fol- 
lows: 
Mr. DeWitt Wallace, Editor 

The Reader's Digest 
Pleasantville New York 
"Dear Mr. Wallace: 

"The November, 1955, issue of 
Reader's Digest is guilty of mis- 
representation, wherein you pub- 
lished a juke box story that does not 
give the true picture of the juke 
box business in Michigan and espe- 
cially in the Greater Detroit area 
and our trade association. 

"The general purpose of our 
organization is to promote good 
public relations between juke box 
operators, the public, and the oper- 
ators themselves. Under separate 
cover we are sending a booklet of 
reprints of our published activities 
which will bear out this statement. 

To join our organization an 
operator must be licensed under 
local ordinances. .In order to be 
licensed he must pass a test of good 
moral character and this, therefore, 
screens out racketeers. - 

"Racketeering conditions in the 
¡Like box business do not exist in 
Michigan and especially in the 
City of Detroit as your incomplete 
story implies. The laudable ac- 
complishments of the United Music 
Operators of Michigan during the 
past one and one half years, have 
been acknowledged and praised 
by public officials, the daily press 
and trade papers. 

"The majority of juke box opera- 
tors are honest small businessmen 
who have one or two employees 
and in many cases their business is 
not big enough to support any 

employee and they do all of their 
own work. These are the innocent 
people your Juke Box Racket' 
story has damaged the most, and 
we believe you will want to do 
everything you can to correct 
situation now that we have brought 
it to your attention. 

"We request you to examine ur 
files to investigate our 'organize 'on 
and use the material we are d- 
ing you as a basis of a tree stort of 
the honest juke box operator Who 
has been used too often as a whip. 
ping boy. 

We urge you, as a matte of 
fairness, to call to your readers 
attention the 'present day em' ble 
reputation of the United Music' 
Operators of Michigan. You sh uld 
give equal publicity to the g- 
nized good efforts of our el' ,' .d 

organization. It is important 
we know your attitude in 
matter, and tht. earliest possible 
publication date of an explanation. 
Should ou feel that no exp ana- 
tion is due to the public as t our 
organization, our attorneys C -ese, 
Small & Ackerman, have ad ised 
us that we have grounds t r a 

damage action in the Fe !era' 
Court. 
"Very truly yours, 
"Roy Small, 
Conciliator and, Public Re tin 
Counsel." 

AMI in ?hilly 
Hi -Fi Show; 
Gets IHFM N d 

PHILADELPHIA, Nov. 5. - 
AMI, Inc., launched into its ffourth 
high -fidelity music stoning g, -ster- 
day, exhibiting its automatic ßhouo- 
graph equipment and home hi -fi 
phonograph models in the Philadel- 
phia High -Fidelity Music Show at 
the Benjamin Franklin lists). 

Similar showings were h'Is by 
AMI at the Chicago and oston 
hi -fi shows and at the Ne Ydrk 
Audio Fair all last month. 

Meanwhile Bill. FitzCera d, :(d- 
vertising and sales Aromatic, n min- 
ager of AMI as well as the an in 
charge of the firm's particip tion in 
these showings, announced this 
week that AMI had been admitted 
membership in the Institute of 
High Fidelity Manufacturers. a 
non -profit organization founded to 
promote high fidelity. 
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Two years of operation in tens of thousands of 
locations have proved the Wurlitzer Carousel the 
simplest, surest changer ever incorporated in any 
juke box. Contributing to its enviable record for 
trouble -free operation is the sturdy selector unit. 
It delivers the plays the public picks accurately 
and quickly ... one more example of Wurlitzer 
quality engineering. 

y HE YEAR'S TOP PHOÑOGRAPH 
IN BEAUTY IN TONE IN EARNINGS 

See It -- Hear It Buy It 
at your Wurlitzer Distributor 

E RUDOLPH WURLITZER COMPANY NORTH TONAWANDA, NEW YORK Established 1856 

Copyrighted mate 
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YOU MAKE MORE MONEY 
WITH 

iWl% 
1TO YOUR LOCATION 

ii't - 
50 and 120 Selection 

HI- FIDELITY 
Phonographs 

WORTH MORE WHEN YOU UY TWO GREAT MODELS WORT. M... WHEN V.. T.... 

.Y -Y N ll I. tl 1. 

M,a 
%i1L 

el 1448 
deluxe 120 Selections 
HI- FIDELITY MUSIC 

DESIGNED FOR YOUR TOP LOCATIONS 
More new features are built into Model 1448 than were ever before 
incorporated into any one model -to give you the world's greatest 
phonograph value -The True -Tone HI- FIDELITY Amplifier and Compo -, 
nent HI- FIDELITY Speakers (largest in the industry) combine to produce¡ 
the finest HI- FIDELITY tones yet achieved. The Robot Record Arm assures 
an even, uninterrupted flow of music regardless of jarring or outside, 
interference. The Play Proven Accumulator and HI -SPEED Selector Panel] 
permit faster play, greater revenue and the world famous ROCK -OL4 
trouble -free mechanism means longer life and service -free operation, 
and that means GREATER PROFITS FOR YOU. 

ti 

Model 
1448 

120 Selections 

A !IO .H¡Iy7 i 

é 

/ /s.J1.f86, 

N : !__ Il 
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Model 1452 
Standard 50 Selections 

HI- FIDELITY MUSIC 

Model 1452 is designed for locations requiring only a limited 
number of selections as in areas where "country music" 
is all the rage or in college centers with a demand for the 
latest hit tunes, but demanding the finest in HI- FIDELITY 
MUSIC. Model 1452 has all the same outstanding features 
as Model 1448 except for the smaller record storage and 
playing capacity. .r -- 

ti.~",;+ts 
Model 
1452 

50 Selections 

SEE YOUR ROCK -OLA DISTRIBUTOR or write direct to: ROCK., MANUFACTURING C 

800 N. Kedv,e Ave., Chicago 51, Ill( 
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YOU MAKE MORE MONEY 
WITH 

Ol ̂ ' M^' 

so 

Pln noeEaphy. 

111=111 

COSTS LESS TO BUY 

COSTS LESS TO OPERATE- 
Smaller record storage and playing capacity permits lower 

selling price, means lower maintenance and upkeep - yet 

Model 1452 is the equal in every other respect to its famous 

big brother, the Model 1448 deluxe HI- FIDELITY Phonograph. 

FEATURES 
THE INTERNATIONALLY POPULAR 

l 'UNES OF THE WEEï 
UPPER SELECTION PANEL PERMITS LOCATIONS TO DISPLAY PROMINENTLY 

THE TOP HIT TUNES EACH WEEK - 
UP PLAY- :CREASES 

TOP HIT TUNES 
Of THE 

WEEK 

STIMULATES AND SPEEDS 

PROFITS 

SEE YOUR ROC 
MANUFACTURING CORP.' 

tie Ave., Chicago 51, Illinois 
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COINMEN YOU KNOW 
o Continued from page 154 

spending a lot of time looking at new music machine, lle likes the 
fact that new models are equiplied for dime play and says he has 
purchased several.... The five snack bars recently opened at Mary- 
land University by G. B. Macke Corporation are doing well, says 
Sid Lotenberg, even tho classes have been in progress only several 
weeks. Lotenberg says it is partly due to increased student activity and 
the fact that Macke can supply food for 24-hour service. Lotenberg 
adds that Macke is continuing to test new machines. 

Miami 
By RAOUL SHAPIRO 

DELEGATION TO ATTEND NAMA SHOW. With many operators 
and distributors prepping to attend the NAMA convention in Chicago 
next week, activity has slowed down here. Up to this time the follow- 
ing are planning to attend: Willie Levy, Mellow Music Company; Ted 
Bush, Bush Distributing Company; Sam Taran, Taran Distributing 
Company; Harry Zimand, Acme Music Company; Joe Mangone, All 
Coin Amusement Company, and Willie Blatt, Music Makers. Blatt will 
also attend an executive board meeting of the MOA while in Chi- 
cago. Seems the main worry of those planning to go is where to get 
warm clothing to combat the Northern climate. 

Operators up and down the State are not to happy about col- 
lections. Red Gurkin, Belle Clade Music Company, not only complain- 
ing about business, but got himself a dilly of a cold to boot. Red says 
he doesn't know whether he is more miserable over collections or his 
cold.... Marvin Turner, of Palm City Music Company in Fort Meyers, 
not too happy over business. 

Locally. Bobby Schwartz, of B &B Vending, says the Beach is very 
quiet.... Harry Zimand, of Acme Music Company, says he still man- 
ages .to have a wide grin at all times.... One guy who is not complain- 
ing is Norman Rogers, of R &$ Music. Norman says collections are down 
a bit, but sb what. Everything must have its ups and downs, and With 
so many tourists beginning to come down business is bound to improve. 

1NRC 

ONLY THE BILLBOARD - 
enrone mir-. entennAewuer weddise -is lrw.ber N tif 
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. Morris Marder, of M &M Service, is another one who says collec- 
tions aren't bad.... With delivery of the Seeburg V 200 to operators, 
everyone seems to be shopping around for EP's. Everyone questioned 
here says he intends to operate on straight dime play. With many ma- 
chines net out last week, everyone is interested to see what collections 
will be on dime play. 

Gherri Leiber, wife of Marvin Leiber, of Pan American Distribut- 
ing Company, has taken upon herself the task of raising a foster child 
until a proper home can be found for the tyke. Considering Cherri has 
a little one of her own, and pitches in at Pan American once in a while, 
its amazing that she is willing to sacrifice every moment of her spare 
time to do such wonderful work... , Congratulations to Ed Mercer's 
mother, who celebrated her 89th birthday. Ed made a trip to St. Peters- 
burg, where his mother resides, to help her celebrate. May there be 
many more of them, Mrs. Mercer.... Vaughn Shivley, for many years 
in the coin machine business and now connected with a finance com- 
pany, wants to say hello to his many friends in the industry. 

Detroit 
By HAL REVES 

FIRMS CHANGE '..00ATIONS. Clarence F. Codling, formerly of 
Ferndale, who operates a route of amusement games in suburban 
locations, now has his headquarte* in Birmingham.... Michael Benson, 
who heads the Michigan Nickel Company with one of the most diversi- 
fied routes in the amusement field in this area, has moved his business, 
formerly in northwestern Detroit, to the down river suburb of Ecorse. 

. Clarence Sharpe, who operates a suburban music route as C. 
Sharpe Music with headquarters in Wyandotte, is also operating a 
route of games in suburban locations.... Edward L. Carlson, whose 
career in the coin machine business here goes back some two decades, 
is now operating as Carlson Music.... A newcomer in the phonograph 
record stock room at Angott Music is Bill Jones, who is taking the 
place of Cene Heneks, now out on the route as collector. 

Joseph Brilliant, of Brilliant Music, took off for Lansing, Mich., 
Tuesday (1) for a business trip.... Harold Conn, of C & .0 Music, 
will soon be back on the job operating his music machine routes. He 
had been hospitalized for a gall bladder operation and is now at home 
recuperating...: Dale Sauve, of Sauve & Son Distributing Company, 
wasted no time bagging his catch during the pheasant hunting season. 
Young Sauve spent opening day at his father's farm io Fair Haven, 
Mich., and brought home three birds.... A new corporation has been 
set up here to operate vending machines, but Abel Selbum says that 
the finn, Industrial Vending Service, Inc., is still so new and in the 
process of organization that the type of merchandise and of locations 
has not yet been decided. Selbum is acting agent for the firm. 

Exhibit Bows 
New Features 
On Pool Games 

CHICAGO, Nov. 5. The new 
Exhibit Supply coin pool game, 
Skill Pool '84 , which can be played 
from either three or four sides, has 
been spruced up with added design 
features. 

Three large levels have been 
sunk into the playfield. Because 
they are set in this way, rather 
than into the rails, the playfield is 
leveled even tho the rails may be 
slightly out of line. 

The company has solved the 
lighting problem by building a 
light fixture into one of the pins in 
the center of the table. 

The table top has been made 
into a one-piece hinged top. The 
top is simply lifted for easy servic- 
ing, eliminating the need of remov- 
ing rails or rubber. 

For ball delivery, "railroad 
track" ball troughs insure a free - 
run of the balls to the end of the 
trough. In addition, the tables are 
now furnished with built -on ciga- 
rette holders that protect the rails 
and playing fields from cigarette 
bums. 

GRANADA, Minn., Nov. 5. - 
A milk vending machine with a 
400 -bottle capacity has been in- 
stalled at the local school here 
in an effort to increase students' 
consumption of milk. Installed by 
the Winnebago creamery, it is the 
first vender to be used in a school 
in this area. 

Always the Leader --BUT NOW WAY IN FRONT! 
_.__ tss. 

Ks`,, i»>n 

LOOK WHAT'S BEEN ADDED To Make,--- 
the #1 POOL GAME EVEN BETTER'N EVER! 

.Requires only 
l a'x 7' or 14 

sq.. ft. 

PLUS 5 ä BIG 
NEW- "STA- KLEEN " CHEAT 

BALL RUNS! 

LIGHTING 
FIXTURE 

New, Out -of- the -Way 
LIGHTING FIXTURE 

does not interfere 
with piny! 

3 PLAYFIELD 

LEVEL 

Sunk into the playfield for fast, 
reliable easier leveling of table. 
Insures that playfield is level 
for true play! 

ADDITIONAL FEATURES! 
PROOF, SILENT NEW -DECORATED CABINET -The best looking 

in the business! 

NEW -LARGER, "10 - BALLS - GUARANTEED - NEW -CIGARETTE HOLDERS ON THE TABLE - 
EVERY- TIME" BALL TROUGH! protects rails and playing field! 

NEW-OPERATOR SERVICE CARD FRAME -Built 
In! Always handy. Never out of place! 

Separate Instruction Sheets for Regular Play and for 3 -Sided Play! 
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THE EXHIBIT SUPPLY CO 
Established 1901 

4218 W. LAKE ST. CHICAGO 24, ILLINOIS VA 6 -3100 
!1111IimilIWIimi munwlauwnul 

HINGED 
TOP 

For easy, speedy servicing! 
Lifts right up without effort. 
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Organized Coin 

Pool Game Play 

Begins in Wis. 
MILWAUKEE, Nov. 5. - Mil- 

waukee coin machine distributors 
report that the bulk of their coin - 
operated pool game sales, are being 
made to operators in areas outside 
of the Beer City. 

Strongholds of the pool game 
trend are said to be in the north- 
ern and the southern puts of the 
State. In the Racine -Kenosha area, 
where interest in shuffleboard play 
has been kept alive much longer 
than most areas in the entire na- 
tion thru league play, several op- 
erators have instituted organized 
pool game competition as well. 

Chuck Miller and John Anderes, 
both operating in the Racine -Keno- 
sha sector, report their new pool 
game loops thriving. 

Up in the Wausau, Stevens 
Point, Merrill district news comes 
from coinman Dewey Wright that 
coin -operated pool game leagues 
have been added to the already 
established shuffleboard leagues, 
and that both are doing well. 

Gold Medal Buys 
Cough Drop Mfr. 

NEW YORK, Nov. 5. -The Gold 
Medal Candy Corporation has ac- 
quired Cocilana, Inc., Brooklyn, 
maker of Cocilana and M.D. cough 
drops and Dunhill hard candies. 

The acquisition will operate as 
the Cocilana division of the Gold 
Medal Candy Corporation and will 
continue manufacturing in its cur- 
rent plant. 

Gold Medal officers will head 
the division, with Hy Becker as 
executive vice- president and Tico 
Bonomo as secretary. 

NCMDA to Host 
Continued from page I49 

matie Sales Company, San Fran- 
cisco; Ron Rood, Rood Distributing 

-Company, Orlando, Fla.; Max Hur- 
vich, Birmingham Vending Compa- 
ny, Birmingham; John Bilotta, Bil- 
otta Distributing Company, New- 
ark, N.J. 

Joe Mangone, All Coin Amuse- 
ments, Miami; Ted Bush and Oz- 
zie Truppman, Bush Distributing 
Company, Miami; Wally Finke and 
Joe Kline, First Coin Machine Ex- 
change, Chicago; Sam London, S. 
L. London Music Company, Mil- 
waukee; Bill Marner, Mariner 
Distributing Company, Cincinnati; 
Jack Bess, Roanoke Vending Ma- 
chine Exchange, Inc., Richmond; 
Hy Branson, H. M. Branson Dis- 
tributing Company, Louisville. 

Don Moloney and Mac Brier, 
Donan Distributing Company, Chi- 
cago; K. A. O'Connor, O'Connor 
Distributors, Inc., Richmond; Ed 
Ravreby, World Fair, Inc., Allston, 
Mass.; Ben Axelrod, Morris Novelty 
Company, St. Louis; K e n n e t h 
Brake, Rock City Amusement Com- 
pany, Nashville; Bill Miller; Sam 
Solomons; Mike Stewart; Charles 

J. Brown; Charles Kag- 
las; A. 
Robinson; 

R. Koupal; Sam Kolber 
Joe Robbins; Sam Kaufman; Will 
Pound; Louis Bennett; Harvey 
Carr, editor of The Coin Machine 
Journal; Hilmar Stark, general man- 
ager, coin machine division, The 
Billboard, and Bob Dietmeier, edi- 
tor, coin machine division, The 
Billboard. 

Coin Pool Game Boom Sweeps 
Country; Boosts Op Net Takes 

Continued from page 149 

ing what they feel are two very 
desirable ends: First, they are buy- 
ing them because of the climbing 
costs of regular pinball games, and 
secondly, they report that in many 
instances this new type of equip- 
ment is sparking considerable play 
in locations that have previously 
been considered unprofitable. 

Detroit area operators appear 
convinced that the pool games are 
here to stay -based upon the solid 
experience of the Belgian pool 
games which did a substantial busi- 
ness here for about a dozen years, 
prior to and during World War II. 

Pittsburgh sources report pool 
games are supplementing games 
already on location and are creat- 
ing new business. Distributors and 
operators like the low -priced items; 
they are easier to sell, operators 
are more satisfied with them, ac- 
counts receivable are fewer in that 
it is easier for the operator to pay 
for them. They are especially wel- 
come in view of the higher price 
of shuffle bowlers, 

Space Problem 
One problem in respect to the 

games expressed by New England 
operators and distributors was the 
matter of placing them because 
of the space required to accommo- 
date them. But a number of opera- 
tors here have cleared out old ma- 
chines in order to take care of the 
more attractive new pool games. 
The low cost of the games has 
proved a big selling factor with 
operators, as has the low repair 
bills encountered with the games' 
simple mechanisms. 

From the profit standpoint the 
machines are finding great favor 
in the New England area, with 
grosses mounting steadily in the 
past few weeks. Reports of takes 
ranged all the way from $2G per 
week to $100, depending on lo- 
cations. Bob Jones, sales manager 
of Redd Distributors, who are hav- 
ing great success with the games, 
credits a good deal of it to the 
fact that many operators haven't 
bought new machines for some 
time and the pool games look like 
the perfect replacement material. 

Low Initial Cost 
Jones also pointed to the low 

initial cost and ease of repair as 
well as the looks of the machines 
as having much to do with the 
demand. 

Trilnount Automatic Sales Cor- 
poration's sales chief, Irwin Mar - 
gold, reported a terrific demand 
for the machines, allowing that 
there was some difficulty in plac- 
ing them because of space limita- 
tions. He commented they looked 
like steady pieces which would 
last a long time and bring in stead- 
ily mounting grosses for operators. 

While most New England opera- 
tors were not as sure as distributors 
were of the future of the machines, 
they are generally well satisfied 
with results. They were more apt 
to wait and see what the effect 
would be on the customer rather 
than rush into too much invest- 
ment. Nothing so far has been 
done here in tournaments or 
leagues. Bob Jones was of the 
opinion that they probably would 
come, but it would not be for some 
time, since there appeared to be 
no activity. 

Los Angeles Sales 
Los Angeles sales on the games 

have slowed some in recent weeks, 
tho this is looked upon as a natu- 

OLD CHI GAME UNION OUT; 
JUKE UNION TAKES OVER - 

CHICAGO, Nov. 5. -A new membership drive has begun 
by the local juke box union, Electrical Workers' Local 134, AFL, 
to recruit members in the amusement games field here. A 
number of Chicago games operators have already joined the 
union. 

The membership drive is reportedly under direction of Tom 
Smith, with headquarters at 600 West Washington Street. 

The Automàtic Equipment Or Coin Machine Service and 
Repairmen, Local 3, an independent union, which began its 
membership drive last April, was reported this week no longer 
in existence in Chicago. The union had attempted to organize 
members of the amusement games industry here. 

rat result of what may be an over - 
producing market. Sales competi- 
tion on distributor level is excep- 
tionally high, and has remained 
no for several weeks. 

Operator takes from the pool 
games averaged approximately $35 
per week shortly after the games 
were first introduced and have 
since decreased by approximately 
15 per cent. Thus far there has 
been little report of replacement 
of equipment, tho operators have 
been replacing parts - bumpers, 
balls, felt and rails. 

General operator opinion in Cali- 
fornia is that the games have been 
good for business. As a relatively 
low- priced piece of equipment, the 
operator feels that he can recoup 
his investment in is very short pe- 
riod. Operators agree that the 
games will see a short period of 
popularity, tho they believe certain 
types of locations will always find 
demand for them. To slate no 
leagues or pool tournaments have I 

been formed in this area. 
Some operators have found a 

number of problems cropping up. 
The length of time it takes to play 
a game, with some players adopt- 
ing defensive tactics, has appar- 
ently caused some concern. Tito no 
operators are using a time -device, 
there has been some talk on the 
merits of limiting the time of a 
gaine. Breakage ,of cue sticks, and 
replacement of parts has been 
limited, tho spasmodic shortages 
of some items, such as balls, have 
worried some operators from time 
to time. 

Milwaukee distributors polled re- 
ported that while the sale of pool 
games is very gratifying, there is 
not enough margin in them alone 
to satisfy the sales picture for the 
long term. "Operators are always 
looking for something new, and the 
pool games seem to be the answer 
right now," reports Sam Cooper, 
Paster Distributing Company. ' We 
can't get enough of them to satisfy 
the demand." 

Distributor Activity 
Several distributors who haven't 

been very active in the games de- 
partment have latched on to the 
pool games as an opening to re- 
establish themselves in this field 
by taking on non -exclusive lines. 
One of these distributors, Sam 
Hastings, reports that he feels that 
pool games are going to be around 
for a long time because of their 
universal play appeal and lack of 
mechanical and legal difficulties. 
Hastings, who operates the pool 
games along with Isis distribution 
set -up notes that he is getting 
numerous requests for pool game 
installations from locations that 
normally did not use coin games. 

Red Jacomet, Red's Novelty, 
Milwaukee, reports excellent re- 
sults with pool games. After sev- 
eral months of experience with 
them, Jacomet says they have been 
leveling off at between $40 and 
$50 per week and holding fairly 
steady. 

Detroit operators are buying the 
games to add to existing routes, 
and continue buying, jobbers in- 
dicate- evidence that the games 
are not being moved from one lo- 
cation to another because of drops 
in takes. 

There will be innovations in the 
game which will keep it going 
for years," comments Michael Ben- 
son, a past president to the Michi- 
gan Miniature Bowling Association. 
Benson's own experience is signifi- 
cant. He bought 100 pool tables, 
and finds that they are practically 
worn out by usage after 15 weeks 
-but he is well satisfied to re- 
place them with new model pool 
games, noting the low cost. 

General experience of Detroit 
area operators indicates that 
grosses are running as good on 
these games as those which may 
cost twice as much. Reports from 
operators indicate average grosses 
of around $40 a week -with a net 
of $20. In the good locations, the 
average is up to $60 a week gross. 

In contrast to reports from of er 
areas, Detroit operators consider 
these games a "plus " -that is, they 
will go in the same locations with 

shuffleboard or bowling games, 
and not hurt revenue of other 
games. In fact, since pool is a 
slow game, customers, while wait - 
ing their turn, will play a game 
on the others to pass the time. 

Supreme Bull..Eye. new $100.00 
Seebors Coon Hunt, new 275.00 
William. Jet Fighter, new 775.00 
MKhinea Rebuilt the Hooves W" 

Look and Work Like Naw. 
Balibit Star Shooting Gellert' 5255.00 
Sky Fighter, Nutoecope 110.00 

BkhiMt Space Gun 155.00 
Williams Jet Fighter 175.00 

reVrIm.9 Polar Nunt 555.00 
Seebors Chicken Sam 110.00 
Rally Rapid Fire 125.00 
Keeney Air Raider 145.00 
Chicago 

Coln 
Sky 

tee 
moor 175.00 

300 Illus. Catalog an !Request 

577 Tenth Ave. lot 2nd St., 
New York 36, N.Y. BRyont 9 -6677 

EThiMilaZEMIKEEM 

BINGO MECHANIC WANTED 
for route work. Regular hours. Good pay. No drifters. 

Write. to BOX #825 
The Billboard, Chicago 1, III- 

OPERATORS, ATTENTION 
WE NEED 

.250 SEEBURG M100A's 
for EXPORT 

Here is your opportunity to trade 
M100A's for reconditioned Seeburg 
Models M100B, BL's and C's. 

EXCEPTIONAL DEALS OFFERED 
Contact Us Today 

Exclusive Gottlieb, Williams, Seeburg, Chicago Coin and Genro Distributors 

Remember 

IN NEW ENGLAND 

IT'S TRIMOUNI I 

40 WALTHAM STREET 
BOSTON 18. MASS 

1, L 1 ,il 7-,4 /v, -POOL GAMES 
I IMMEDIATE DELIVERY AT LOW PRICES I 

POOL GAME SUPPLIES 

SPECIAL 

United Imperial Bowlers 

$175.00 

GUNS 
Keeney Sportsman $245.00 

Keeney Ranger 345.00 

Genro Rifle Gaiter; 200.00 

BINGOS 
rf Club 3100 
;i 103 

éañ cuüui' iü 
1t' lb 

Im elect 93 
[ Club vs 
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BRIE GAMES 
n. Man 

Deluxe ....3575 
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ñ. 
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fleco 
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Fro11p 110.00 01.: r¡me 
Ni FI I55.00 

Devoe rar wclu roc -.mmeeii. tlellv.ry. 
eursrFR 

root 

CIGARrE VENDORS 
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nevi 
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United Super Slugger 
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wer Write 
C.C. Suwr Triple .. Ian kor 73.00 
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MUSIC 
AMI -120, ustl 3.03.00 
AMI F-a0, 

used 
Write 

AMI F-a0, uMd N3.00 
AMI F -120, uxd 49Wr,l 
AMI F -120, Mw 

5.00 

COUNTER GAMES, USED 
Advance Stecker 
Zi9rae SNill 

Keeney Elt., rx 
new Equipment All r 
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NOVELTY GAMES 
Mot RodS 350.M 
Steeple Chow s0.00 
Touch Down SO.M 

Jalopy so.011 

SNUFFLE BOARD 
SCORE UNITS 

Gene O, Monrch, Etlelman, 
Rock -Olaf, 315.00 each. 
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ockeis 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
Equipment and prices listed below are taken 
from advertisements in The Billboard for 
the period shown. Prices indicated are the 
highest and lowest for the period. 
Prices do not reflect shipping costs m 
volved. West Coast buyers, foe exampu. 
should add 10 per cent to prices shown. 
Any price obviously depends on condition 
of the equipment, age, time on location. 
territory and other related factors. 
Where quantity discounts are advertised. as 

to the case of bulk venders, only the single 
machine price is listed. 

The Most Active Equipment list Ito the 
right) indicates which machines have been 
advertised the greatest number of times for 
the period Indicated. In the case of Pin. 
b.,r Games, most advertised games are 

listed for manufacturers with 10 or more 
games listed. All advertised used Pinball 
Games are listed below. Machines appear 
io order of frequency advertised. 

PINBALL GAMES 

HIGH 

BALLY 

LOW 

Times 
Adel, 

Atlantic City 15 /521.5100.00 
Beach Club (2/53) 175.00 

S 65.00 
115.00 

25 

38 
Beauty (11/52) 150.00 
Big Times 525.00 

100.00 
425.00 

22 
17 

Bright Lights 
(5/51) 95.00 75.00 7 

Bright Spat (11/51) 95.00 
Co, 111and (9/51). 95.00 

85.00 
7500 

10 
9 

Crossroads 50.00 
Dude Ranch (9/511 210.00 

50.00 
150.00 

1 

29 
Frolic (10/52) 135.00 
Gayety 445.00 

80.00 
300.00 

17 

19 

Daytime 475.00 
HiFi (6/54) 235.00 

445.00 
165.00 

5 

31 
Horse Shoes 35.00 
XongKOnfig 35.00 

35.00 
35.00 

1 

1 

Ice Frolics (1/54) 265.00 
Palm Beach (7/52) 180.00 

170.00 
65.00 

21 
27 

Palm Springs 
(11/52) 250.00 155.00 29 

Yogapore 275.00 
Stop LIte (1 /521 85.00 

225.00 
45.00 

2 
21 

Sud Club (3/54) 285.00 
Varieties 425.00 

135.00 
290.00 

36 
24 

Yacht Club 125.00 75.00 28 

CHICAGO COIN 
Basketball Champ 

(3/47) 195.00 95.00 7 

EVANS 
Saddle & Turf, Club 

Model (10/53) 250.00 250.00 1 
Saddle & Tud 245.00 245.00 1 

GENCO 
Basketball, 2 player. 245.00 
400 (10/53) 75.00 

185.00 
55.00 

10 

5 
Golden Nuggett 

(2/53) 95.00 50.00 8 
Invader 125.00 
Wlid West 425.00 

125.00 
395.00 

1 

10 

GOTTLIEB 
All State Basketball. 35.00 
Chirufawa (10/52) 95.00 

35.00 
50.00 

1 

9 
cksdertlla 49.50 
College IN 49.50 

49.50 
4930 

4 

4 

Coronation 85.00 
Diamond LII (12/54) 19900 

50.00 
199.50 

6 

1 
Wagonette 14950 
Duette Deluxe 250.00 

135.00 
225.00 

2 

2 
Flying High (2/53). 135.00 
Gold Star (3/54) 200.00 

135.00 
200.00 

5 
4 

Grand Slam N /531.- 110.00 
Green Pastimes 

65.00 6 

(1/54) 145.00 
Gays & Dolls (5/53) 135.00 

145.00 
75.00 

5 

9 
Quartet 110.00 
Queen of Hearts 75.00 

110.00 
69.00 

4 

2 

Quintet g 95.00 
Rose Bawl 35.00 

95.00 
35.00 

2 
1 

Shindig (10/53)._ 135.00 
Skill Pool (8/52) 110.00 

135.00 
60.00 

3 
6 

Slugging Champ 
(4/53) 235.00 225.00 4 

Stage Coach.... 185.00 
Twin Bill (1/55) 225.00 

165.00 
210.00 

5 

4 

Hawaiian Beauty 
(4/54) 164.00 140.00 2 

Hit & Run 65.00 
Joker 99.50 

65.00 
49.50 

4 

Jockey Club (5/54). 165.00 
King Arthur 49.50 

145.00 
49.50 

3 

Knockout (1/511 49.50 
Lady Luck (9/54) 175.00 

20.00 
175.00 1 

Luray Lucy (2/54). 175.00 
Marble Queen 135.00 

130.09 
135.00 

6 

4 

Minstrel Man 25.00 
Niagara 65.00 

25.00 
65.00 

1 

2 

Pigwheel (11/53) 125.00 
Poker Face 119.50 

125.00 
119.50 

2 

1 

UNITED 
v ABC 75.00 

Cabana (3/53) 150.00 
75.00 
75.00 

2 
7 

Hamm (2/54) 175.00 
Hawall (6 /54) 175.00 

100.00 
125.00 

11 
7 

Leader (10/51) 75.00 
Manhatten 450.00 

45.00 
450.00 

2 

1 

Mexico 225.00 
Nevada (8/54) 225.00 

125.00 
65.00 

12 

20 
Rio (11/53) 175.00 
Surs (6/52) 65.00 

95.00 
65.00 

12 
4 

Tahiti 175.00 
Triple Play 495.00 

95.00 
425.00 

5 

3 

Tropicana (1/55) 295.00 
Tropics (7/53) 175.00 

250.00 
90.00 

6 
11 

WILLIAMS 
All Stu Baseball 245.00 
Arcade 195.00 

155.00 
45.00 

7 

2 

Army & Rao 90.00 
84 &o (9/541 185.00 

50.00 
135.00 

5 

9 
C. 0. 0 115.00 
Cola, 175.00 

115.00 
174.7 

4 

2 

Daffy Dab? 190.00 
Baseball 175.00 

150.00 
.50.00 

2 

3 oelm 
DaW 125.W 
Doom 49.50 

75.00 
20.00 

6 
3 

Fain. 90.00 
Farr Gras 90.00 

65.00 
25.00 

7 

7 
Geagle 49.50 
Gird Wmpim 125.00 

49.50 
8950 

4 
5 

MOST ACTIVE EQUIPMENT 
(For four week period ending with issue dated October 8, 1955) 

ARCADE EQUIPMENT 

1. UNITED -Carnival Gun 

1. EXHIBIT -Oak Gun 

1. LENCO -Sky Gunner 

1. SEEBURG -Shoot the Bear 

2. GENCO -Rifle Gallery 

2. EXHIBIT -Sportland 

MUSIC MACHINES 

1. SEEBURG-M.100.4 

(78 RPM/ (50) 

2. SEEBURG -M1008 1201 

3. AMI-Model £120 (53) 

4. AMI -Model 0.40 (51) 

5. AMI-Model A (461 

SHUFFLE GAMES 

1. UNITED- Cascade Shuffle Ally 
(6 player) (2/53) 

2. UNITED- (Pymp)c Shuffle Alley 
(6/53) 

3. UNITED- league Bowler (1/54) 
4. UNITED -Chief Shuffle Alley 

(11/53) 
4. UNITED- Leader Shuffle Alley 
4. UNITED -Clover Shuffle Alley, 

6 player (1 /531 

MACHINES 

1. Columbus lc Bulk 

1. Northwestern 33, Ball Gum 

2. Electro (8 col.) 

2. Master 58 Bulk 

2. Silver King, 5c 

2. Victor Model V, B/G Wheel 

PINBALL GAMES 

(Manafactarers with fan or more gamer fisted Wow) 

BALLY GOTTLIEB UNITED WILLIAMS 
1. Beach Club 1. Chinatown 1. Nevada 1. Big Ben 

2. Surf Club 1. Guys & Dell) 2. Rio 
2. Hayburner 
3. All Star 8446711 

3. HiFi 1. Knockout 2. Mexico 
3. Fairway 
3. Four Canera 

Times 

HIGH LOW AdY1'd 

Curt Club 89.50 79.00 
Haybumer 85.00 35.00 
Jalopy (8/51) 50.00 50.00 
Lary Q (2/54) 125.00 75.00 
Lucky Inning 49.50 49.50 
Lu lu 235.00 229.50 
Nifty 15.00 15.00 
Nine Sisters 135.00 119.50 
Palisade 90.00 50.00 
Pear Pan 215.00 215.00 
Quarterback (10/49) 75.00 75.00 
Saratoga 49.50 49.50 

Singapore 250.00 225.00 
Sky Way 19/541 175.00 160.00 

Star Pool 200.00 260.00 
Struggle Buggie 

112/531 125.00 75.00 
Super World Series 395.00 395.00 
Thunderbird (54) 165.00 150.00 

Times Square 80.00 65.00 
Twenty Grad 

112/52) 85.00 5000 

MANUFACTURERS NOT LISTED 

Control Tower 50.00 25.00 

CueTee 185.00 185.00 
Four Stars 74.50 74.50 
Futurity 35.00 35.00 
Gypsy 8)88 - 215.00 215 00 

Happy Dari 75.00 75.00 

Mighty Mike 350.00 350.00 

Sea Jockey 65.00 45.00 

Southern Belle 245.00 245.00 

Wonderland 199.50 199.50 

2 

8 

2 

6 
4 

2 
1 

5 
5 

1 

5 

6 

5 

5 

1 

5 

1 

2 

3 

5 

2 

1 

1 

1 

1 
1 
2 

3 

2 
1 

HIGH 

Lin Leatu! (2/461. 75.00 
Major League 

(Williams) 200.00 
Mercury Counter 

Gripper 20.00 
Midget Movies 145.00 
Midget 5888411 175.00 
Mills Scales 50.00 
Miss America Boat 200.00 
Moon Riders 390.00 
Night Bomber 175.00 

Pansram 395.00 
Park Winner 25 00 

Pennant Baseball 175.00 
Periscope .. 95.00 
PhMomalic Deluxe 

(2/361 445.00 
Phornmalic 

( Motoropel 
f1 /501 445(10 

Pistol Target Skill 15.00 
Pitch'm & Bat'm 

(Scientific) 185.00 
Pistol Pete 

hicago Coin) 99.50 
plan Ball 10.00 
Polar Hunt 

181)1) ms) 37100 
Oulnr 95.00 
Red White & Blue 

(ART) 2000 
Rid. 'Em Cowboy 200.00 
Rift gallery (Genoa) 

16/54) 27500 
9.4.01a 5 ales 50 00 

Rnnkel Oalml 75.00 

Rocket Shit 325.00 

Rural Mustang 
Horse .. 375 00 

Safari (WRliamsl 395.00 
Set Sint Basketball 

(6/521 345.00 

Shw4 the Bear 

(Seehuro) 
)05 n0 

Shwas the Marl 2.00 
oo Shoo 20.00 

5Shó8M9 Itllery, 500 
(ExhihIl) 395 00 

ShlEtti) 
IF. +mill (óne),. 175.00 

Silent Salesman Card 

Vender 19/52) 35.00 

Silva &fillets 
(ExMbin 95.00 

Sllvr Gloves 

(Mnnnomel 195.00 

Six Shnmer 1Exhl8it) 125.00 

Skev hall (Wurlilrer) 
(8/36) 1.4 0 

Skill Gun 1487) 20 00 

Ski Roll (Evans) 9500 
S. K. Grip V. 20.00 

Sky Gunner (Cena) 
(9/53) 150.00 

SH Fighter 110 00 

Sky Rocket 500.00 
Smiley 10.00 

Some Gun 125.00 

Spare Ship 325.00 
Soap, Ranger (Deco). 325.00 

Spark Plug (10/51). 75.00 
Sportland (Exhibit) 

(11/54) 450.00 
Sportsman ( Keeay) 

111/541 .. 315.00 
Star Series (Williams) 

(4/491 79.50 
Star Shooting Wllery 

(Exhibit) 350.00 
Steeple Chase 75.00 

Sunshine 25.00 
Super Home Run 

(Chicago Coln) 250.00 
Super Jet (Chicago 

Coin) (4/531 325.00 
Super Jet (Williams, 295.00 
Super Pegnant 

(Williams) 250.00 
Super World Series 

(Williams) 99.50 

Target Skill Gun 

(ART) 20.00 
Telequie (1/49) 115.00 
Ten Strike (Evans) 

(46) 85.00 
3.0 Theater (12/53) 199.50 
Three -ol -a -Kind .. 18.00 
Three -Way Gripper 

(Gottlieb) 20.00 
Touch Down 50.00 
13- Way Athletic 

Soles 79.50 
TuM King 25.00 
Vol..-Graph 

(Mutoscope) 495.00 
Watling Scales 95.00 
Wiwrd Fortune 

Teller 15.00 
Witard Se 19.50 
Winard Whit 20.00 
2igtap Skill 20.00 
70. RIG 200.00 

LOW 

75.00 

175.00 

20.00 
89.50 

17500 
50.00 

200.00 
390 00 
110.00 
395.00 

25.00 
95.00 
95.00 

365.00 

445.00 
15.00 

185.00 

50 00 
10.00 

375.00 
95.00 

70.00 
200.00 

21:.00 
50) 0 

7c 00 

325.00 

375.00 
325.00 

345.00 

75.00 
2. nq 

20 00 

325.00 

150.00 

35.00 

95.00 

195.00 
50.00 

150.00 
20.00 
95.00 
20.00 

75.00 
110.10 
449.00 

10.00 
125.00 
200.00 
325.00 

50.00 

225.00 

249.50 

20.00 

225.00 
50.00 
25.00 

225.00 

225.00 
150.00 

250.00 

49.50 

20.00 
100.00 

75.00 
199.50 
18.00 

20.00 
.10.00 

79.50 
25.00 

495.00 
75.00 

15.00 
-9.50 
20.00 
20.00 

200.00 

Times 
Ady.t'd 

2 

2 

4 

11 

1 

3 
1 

1 

2 

2 
1 

2 

1 

3 

3 
4 

2 

6 

2 

2 

2 

4 

0 

12 
2 
4 

2 

4 
2 

4 

13 
1 

1 

6 

8 

4 

2 

2 

8 

2 
4 

2 

4 

13 
1 
4 

4 

1 

4 
4 

7 

12 

4 

5 

3 
4 

1 

5 

7 

9 

1 

5 

4 

7 

4 

4 

4 

4 

1 

4 
1 

5 

3 

4 

2 

4 
4 
1 

MUSIC MACHINES 

AMI 
Mode 

Mode 
Mode 
Mode 

Mede 
Mode 

Mode 
Mode 

Mode 
Made 

ROCK 
120 
120 
Comet 
1422 
1426 
1428 
1432 
1432 
1434 
1436 
1436 
1446 
1448 

SEEBURG 
146 
1.146 
147 
H.147 
147 
184 
148 
1.148 
HM -100-A 
M -000-A 

(50) 
M -100.8 
M- 100 
4-100C 
4100-R 
8F- 100 
HF -100 
4-1004 
11- 246 

WURLITZER 
1015 
1017 
1080 
1100 
1250 
1400 
1500 
1500-A 
15504 
1550 
1600 
1650 
170011i.Fi 

HIGH LOW 

A (46) 5125.00 S 69.50 
B (48) 195.00 125.00 

C 150) 195.00 345.00 
0.40 140.00 140.00 

0.40 (511 395.00 149.50 
0.80 (51) 395.00 375.00 
080 515.00 495.00 

E -120 153) 575.00 449.50 
F80 675.00 675.00 
F -120 795.00 725.00 

-OLA 
Fireball 325.00 325.00 
Comet 625.00 625.00 

1438 (541 595.50 475.00 
95.00 25.00 
95.00 49 50 

148) 135.00 70.00 
169.00 165.00 

Raket 150.00 15000 
Rocket 200.00 200.00 
A- Fareball 295.00 275.00 
152) 335.00 275.00 
Hi -F1 725.00 695.00 
Comet 599.50 599.50, 

146) 95.00 25.00 
Hideaway 50.00 50.00 

(47) 95.00 25.00 
Hideaway 65.00 65.00. 

M 65.00 65.00 
148.00 135.00 

ML 129.00 95.00 
Hideaway 75.00 75.00 

Hideaway. 275.00 245.00 
(79 RPM) 

345.00 225.00 
(501 565.00 425.00 

-BL (51) 575.00 500.00 
(52) 645.00 545.00 

845.00 825.00 
-R 825.00 795.00 
-G 745.00 735.00 

695.00 675.00 
50.00 50.00 

(46) 125.00 25.00 
50.00 50.00 
50.00 50.00 

(98) 189.50 95.00 
(50) 245.00 125.00 

(50) 375.00 225.00 
(52) 344.50 225.00 

(52) 399.50 275.00 
(52) 395.00 395.00 

(521 325.00 295.00 
285.00 285.00 

(53) 400.00 345.00 
729.50 635.00 

Times 
Adv't'd 

15 

9 
14 

1 

16 

9 
3 

18 

1 

3 

1 

1 
10 

4 

2 
4 

3 

2 
2 

2 

9 
6 
1 

4 

2 

4 

1 

4 

2 

4 

2 

3 

21 

20 
8 

12 
5 

2 

3 
4 

1 

11 

1 

1 

7 

6 
9 

11 

4 

2 
3 

1 

4 

3 

ARCADE EQUIPMENT 

ABT Challenger 
(5/461 20.00 20 00 

Across the Board 25.00 25.00 
Advance Shockers 15.00 15.00 

Anti- Aircraft 99.50 99.50 
Auto Photo 1850.00 1850.00 
Atomic Bomber 125.00 100.00 
Bally Horses 350.00 350.00 
Baseball (Scientific) 79.50 79.50 
B8eball &luxe 175.00 175.00 
Bat.8.5care (Evans) 

(8/481 175.00 125.00 
BalAScore (Senior) 

(8/481 65.00 65.00 
Best Hand 15.00 15.00 
Big Bronché (1/51) 375.00 375.00 
Big Inning 1.11y) 

(47) 125.00 125.00 
Big Top (Leto) 

(6/54) 395.00 395.00 
Bingo Roll 65.00 65.00 
Boats & Rockets 250.00 250.00 
Bouts Gun 325.00 325.90 
Bonus Deluxe 

(United) 395.00 395.00 
Carnival Gun (United) 

(10 /541 350.00 225.00 
Champion Hockey 85.00 85.00 
Chou Choc Train 200.00 200.00 
Coon Gun 225.00 175.00 
Coon Hunt 15884.1) 

12/54r 215.00 165.00 
Dale Gun (Albi)) 89.50 50.00 
Derby (Exhibit) 10.00 10.00 
Derby, 4 player 

(Chicago Coin) 
13/52) 195.00 135.00 

Drivemobile 
(4.281ope) 165.00 165.00 

Duck Ride 200.00 200.00 
Electric Skill Gun 

(ASTI 20.00 '0.00 
Flash Hockey 

(Coings) (9/461 75.00 75.00 
Flying Saucer 

(Mutacope) 
(6/50) 149.50 95.00 

Footease 95.00 45.00 
Futurity 25.00 25.00 
Goalee (Chk8o 

Coin) (1/46) 175.00 79.50 
Gun Patrol (Exhibit) 

(5 /51) 175.00 79.50 
Gypsy Foreuse Teller. 18.50 10.00 
Harbor Patrol Boat 

Ride 325.00 124.50 
Heavy Hitler 40.00 40.00 
Hl -Ball (Exhibit) 

(2/381 75.00 75.00 
Hockey (Chicago 

Coin, 75.00 75.00 
Home Run, 6 purer. 250.00 250.00 
Hot RIMS 50.00 50.00 
Jack Rabbit 95.00 95.00 
Jet Fighter 175.00 175.00 
Jet Gun (Exhibit) 

(12/51) 125.00 95.00 
Jumping Jack 

(11/52) 85.00 45.00 
Jungle Gun 275.00 275.00 
Klektr & Want- 20.00 20.00 

2 

7 

2 

3 

4 

2 

3 

2 

4 

13 
2 

5 

8 

13 
4 

8 

5 
1 

4 

4 

6 

2 

1 

5 

5 
5 

2 

2 

1 

SHUFFLE GAMES 

Ace Bowler 15/54). 295.00 225.00 
Advanx Bowler 

(Chicago Coin) 
(5/53) 195.00 110.00 

American Bank 
Shuffle 395.00 250.00 

Banner Shuffle Alley 
(United) 08/54) 395.00 295.00 

Bikini (Keeney) 275.00 195.00 
Bogus Bowler 475.00 445.00 
Capital 435.00 435.00 
Carnival Bowler 

(Keeney) (5/53) 110.00 85.00 
Carnival Deluxe 

(United) (10/54). 925.00 265.00 
Cascade Shuffle Alley 

(6 player) 
(United) 175.00 70.00 

Century (Keeney) 295.00 295.00 
Chief Shuffle Alley 

(United) 11/531 25000 195.00 
Classic Shuffle Ain 

(6 player) 
(United) (6/53). 140.00 105.00 

Clipper Deluxe 435.00 410.00 
Clover Shuffle Alley, 

6 player (United) 
(1/53) 125.00 75.00 

Club 10 Player 
(Keeney) 75.00 65.00 

Comet ]United) , 350.00 300.00 
Comet Deluxe 345.00 325.00 
Criss -Goss Bowler 

(Chicago Coin) 
(12/53) 275.00 200.00 

Criss -Goss Target 
Deluxe 200.00 200.00 

11 

8 

3 

9 

6 
4 

1 

9 

8 

24 
10 

17 

16 
7 

17 

4 
7 
6 

8 

1 

Times 

HIGH LOW AMt1 
Criss -Cross Target 

Regular 195.00 175.00 5 

Crown Rooter (Chicago 
Coin) (4/53) 145.00 125.00 2 

Olamavd (Keeney) 235.00 215.00 7 

Domino Bowler 
(Keeney) 225.00 50.00 10 

Double Score Bowler 
(Chicago Coin) 
(3/53) 95.00 75.00 14 

Feature Frame 
( Chicago Coin) 325.00 275.00 3 

Five Player Shuffle 
Alley Wilted) 

(1 /511 40.00 40.00 4 

Fireball 425.00 425.00 1 

Flash Bawler 

(Chicago Coin) 335.00 250.00 9 
Gold Cup Bowler 200.00 110.00 6 
Geld Medal (Bally) 455.00 455.00 2 
Holiday Match Bowler 

(Chicago Coln) 
(9/54) 450.00 375.00 10 

Hnitemod (Chicago 
Coin) 525.00 475.00 7 

Imperial Shuffle Alley 
(United) (9/531 250.00 185.00 13 

Jet Beerier (Bally) 375.00 340.00 10 

KingBowler 
(Chicago Coin) 275.00 175.00 5 

League Bowler 
]United) (1/541 250.00 195.00 21 

Leader Shuffle Alley 
(United) 275.00 200.00 17 

Lightning (United) 475.00 350.00 6 

Lightning Deluxe 395.00 395.00 4 
Magic (Bally) 425.00 225.00 8 

Mars 450.00 325.00 3 

Mars Deluxe (United/ 395.00 245.00 9 

Match Bewlcr 
(Chicago Coln) 
17/521 50.00 45.00 4 

Match Pool (Gen., 
(2/54) 149.50 135.00 12 

Mercury (United) 355.00 355.00 4 

Mercury Deluxe 

Shuffle Alley, 
11th Frame 465.00 325.00 30 

Mystic Bawler 395.00 350.00 3 

Name Bayley 
(Chicago Coin) 

11/54) 125.00 60.00 b 

Official Shuffle 
Alley, 4 player 
(United) 15/52) 75.00 60.00 5 

Olympic Shuffle Alley, 
(6/53) 135.00 85.00 22 

Pacemaker (Keeley). 155.00 100.00 9 

Palisade (Keeney) 415.00 415.00 2 

Playtime Bowler 395.00 350.00 2 

Rainbow Shuffle Alley 

(United) (8 /54) 275.00 245.00 8 

Royal Shuffle Alley 
(United) 19/53) 190.00 135.00 16 

Shuffle, 6 player 
(Keeney) 95.00 65.00 4 

Shuffle Alley 11th 
Frame 375.00 325.00 5 

Shuffle Alley Deluxe, 
11th Frame 

(United) 375.00 325.00 3 

Shuffle Pool 11819) 
(11/53) 99.50 80.00 16 

Six Player 49.50 49.50 1 

Six Player, 10th 
Frame 10118.1 75.00 55.00 5 

Speedle (United) 
(8/541 325.00 293.00 10 

Speedlane Bowler 395.00 395.00 1 

Sur, 6 player 
(United) (7/52) 65.00 45.00 6 

Star, 10th Frame, 

6 player (Uri.). 85.00 5000 4 

Stern. Bawler 
(Chicago Coln) 

(5/541 275.00 225.00 15 

Super Frame Bowler 
(Chicago Coin) 275.00 225.00 12 

Super Match Bowler 
(Chicago Coin) 
(10/52) 75.00 55.00 6 

Super Six Shuffle 
Alley, (United) 
13/52) 89.50 40.00 9 

Super Triple 365.00 365.00 2 

Targette (United) 
(Deluxe) (8/54) 295.00 285.00 5 

Targelte (United) 395.00 265.00 6 

Team Bowler (United) 
(1/54) 250.00 225.00 14 

Team Bwler 49.50 49.50 1 

Tenth Frame Bowler 
(Chicago Con) 79.50 45.00 12 

Triple SWre Bawler 
(Chicago Coln) 195.00 N50 14 

Triple Strike Bwlor 
(Chicago Coln) 415.00 395.00 4 

Thunderbolt (Chicago 

Coln) 425.00 425.00 4 

Virus Bowler 375.00 375.00 1 

Victory Bowler 295.00 225.00 6 

VENDING MACHINES 

Acorn 54 or lc S 10.00 S 10.00 4 

Advance 0 is B /G 6.45 6.45 3 

Advance No. 11 

Mdse . 5.95 5.95 3 

Ajax 3 ml. Hot Nut. 25.00 25.00 4 

Cohan. lc Bulk 650 6.50 7 

OuGren(8 (7 19).) 67.50 25.00 4 

OuGrenier (9 col.) 45.00 45.00 1 

OuGrenier (11 cal.) 95.00 95.00 1 

Duleenler Tab Gum 

(4 col.) 14.50 14.50 4 

D.Grenier Tab Gum 

(6 cal.) 1730 17.50 3 
DIGrenier Model W 

19 col.) 79.50 79.50 1 

Eastern Electric C8 150.00 125.00 4 

Eastern Elmtrk 
110 col.) 185.00 185.00 1 

11115 o (8 cal.) 125.00 75.00 6 

Exhibit Post Card 15.00 15.00 3 

Jewel Vendor Sc 730 730 4 

Keeney Electric 
19 col.) 135.00 85.00 4 

Master 1c 8 59 Bulk 6.95 6.50 4 

Master lc Bulk 6.50 6.50 3 

Master 5c Bulk 6.50 6.50 6 

Mills Candy (5 col.) 55.00 15.00 4 

(Continued on page 165) 
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COBRA CARTRIDGES 
Reallgnetl ntl Resurreced, 15c ach. 
Compara Ihem with n <a rlridges 
Cartritlaes relatora w`Iñin 10 tlays 

ELECTRONIC INDUSTRIES 
P. O. Box 2008 Mesa, Arisons 

`BANK -A- BALL" 
THE SMALLEST ADV. 

The BIGGEST 
PROf17 

OrPPORTUNITY 
Orrai v cotg. i :',=d set,:= 
wllh 1 yeah' exDe rionco king Bal= 

Distributors' 

OR MS MpG. au IAAIN 
CO. DALLA9, T!%Ag 

.44.61411446111.a 

SAM SOLOMON'S BUYS 

4 NATIONAL 9ML 
CIGARETTE 
VENDORS, 

$165.00 
IWbsatwood Finish -Like Now) 

UNIVERSITY COIN 
MACHINE EXCHANGE 
951 N. NIGH ST., COLUMBUS e, O. 

Tel.: AXminster 47529 

AA/...OIC.................. A' I., 

BINGO MECHANIC 

WANTED 

For route work. Regular 
hours -good pay and vaca- 
tion. No drifters. Write to 

BOX 831 
The Billboard, Chicago, It 

Salesman Wanted 
For Pennsylvania and New York 

to sell coin machine parts 

and supplies. Salary plus 

commission - established ac- 

counts. Must have car. 

BOX 832 
The Billboard Chicago 1, III. 

* * * * * * * * * * * 
*READY FOR LOCATIONS* 

1S -Bally Dude Ranch... 5165.00 
12 -Bally Palm Springs.. 185.00 

le 3- -Bally Ice Frolics.... 205.00 * 
it 3 -Bally Surf Clubs.... 215.00 * 

I-BaRy Beauty 135.001 * 
* 10-Genco Jum pin' aJacks 45.00 * 2- United Classic Bowler 115.00 * 
-lt 1- United Imperial * Bowler 185.00 1 f I- United Leader Bowler 205.00 * 

Also Other Bingos and Bowdon. * 1i3 down, balance, C.O.D. or S/D 

MICKEY ANDERSON * 
* 314 Eat 11th SI. Erie, Pennsylvania 

* Phone 51549 * 
* * * * * * * * * * * 

Santa Clara, Calif., Lily Sales, Profits 
Run Ahead of '54 Pin Law Ruled Void 

SANTA CLARA, Calif., Nov. 5. 
-Santa Clara County's anti- pinball 
game ordinance was ,declared "in- 
valid and void as being in conflict 
with a State law on the same sub- 
ject" by the Appellate Division of 
the Superior Court here yesterday. 

Judges Leonard R. A, pre- 
sidindgg, and William F. James set 
aside the conviction of Duane 
Douglas Stigen, bartender at the 
Pueblo Club at Sunnyvale, who 
was fined $50 last June for paying 
a customer $5 for making 100 free 
games on a nickel pinball game. 

The case came before the ap- 
pellate judges on Stigen's appeal. 
Stigen was fined by Justice Peter R. 
Bond under provisions of the ordi- 
nance which holds it is a misde- 
meanor for a person to have in his 
possession or under Isis control any 
pinball game, and who pays or 
causes to be paid to the user any 
money, credit, allowance or thing 
of value as result of chance or skill 
in operation of the machine. 

Reviewing Stigen's contention 
the ordinance conflicts with a State 
law on the same subject, the court 
said: 

"It is elemental that a county 
ordinance is invalid when it Is in 
conflict with the law of the State. 
Such conflict exists when the local 
ordinance attempts to penalize an 
act already forbidden by State law. 

Price Index 

Continued from page 164 

Mills Tab Gum 
(6 c0).) 

Nahmal 930 
National 950 
9wl. Smakeshop 

Lobe, 150.00 
Northwestern 39, 1c 7.95 
Northwestern 33, 

Bol Gum 6.50 
Northwestern Deluxe, 

lc A 5c 12.00 
Northwestern Jet 10.00 
Px (10 NO 115.00 
Px Electric 85.00 
Rowe (7 col.) 5e... 32.50 
Rowe at col.) 32.50 
Rowe Candy Merchant 

(7 cal.) 165.00 
Rowe Crusader 

(8 col.) 
Rowe Crum 

(10 cot.) 
Rowe Diplomat 

Electric (8 col.). 160.00 
Rowe Imperial 

(8 col.) 90.00 
Rowe Imperial 

(6 col.) 85.00 
Rowe President 

(8 col.) 135.00 
Rowe Royals 95.00 
Sanitary 08pkins, 50 15.00 
Seeburg Sicum 200 

Sol 350.00 
3 col. Shipman 

Sump Vendor 23.50 
Silver Kag, 1e 8.50 
Sile, King, lc 

Ball Gum 
Silver King le 

Mdse 7.45 
Sliver King, Sc 050 
surer King Oct Nut 9.50 
Stoner Candy 

(6 coil 135.00 
Osad, (8 ml.) 90.00 
Unerda (9 col.) 45.00 
Uneeda Model A 90.00 
Unteda Candy 

(6 cal.) 65.00 
Uneeda Mode( E 

(6 ai.) 75.00 
Uneeda Model E 

(8 col.) 80.0e 
Uneeda Model 500 

19 col) 100.00 
0.5elect.1) 52.50 
Victor Model V, 

lc Cabinet 9.50 
Victor Model V, 

B/G Whet) 9.50 
Victor 1e Baby 

Grand 7.50 
Victor Racket 5c 10.00 

17.50 17.50 3 
95.00 95.00 4 

110.00 110.00 4 

NEW YORK, Nov. 5. -Sales and 
earnings for the first nine months 
of the year have increased over 
1954 figures for the Lily -Tulip 
Cup Corporation, supplier of paper 
cups for the vending industry. 

Net sales for the period ended 
September 30 were $49,587,530, 
compared with $46,292,544 for a 
like period in 1954. 

Earnings rose from $4,131,370 
to $4,396,913. For the third quar- 
ter, sales jumped from $1,416,160 
to $1,555,894. 

COINMEN YOU KNOW 
Twin Cities 

B. R. (Bun) Couch, -Grand Forks, N. D., coinman, erected a new 
store building in front of his home and entered the retail television 
business. Reports are that he is doing a good job in the new field. He 
is continuing his coin machine operations.... Another coinman who 
has gone into retail television sales in his community is Leonard 
Sawyer, of Backus, Minn., with reports from that area that Sawyer 
is proving himself an expert in retail sales, just -as he is in maintaining 
his coin maéhines route.... Con Kaluza, of Con's Music Service, BrOw- 
erville, Minn., is all aglow. these days as the new Browerville hospital 
nears completion. He served as general chairman of the project and 
worked so hard on irtllat he hopes he doesn't wind up as the hospital's 
first patient. 

all the same? 

NOT ON 

YOUR LIFE! 

.. `IF`'f:Ten2 :vso a . 

CUE-STAR by FISCHER 
has, from the beginning, offered: 

*LOWEST PRICE- QUALITY at a cost 

150.00 1 
that assures profit for distributor and operator- alike. 

7.95 3 * HINGED TOP -AT NO EXTRA COST! Easy dean - 
6.50 7 ing of ball return and mechanism. 

12.00 3 * QUIET ACTION- sponge rubber- padded ball re- 
turn assures quieter play. 

3 * DOUBLY -PROTECTED CASH BOX -cash box 
1 access door inside table -under separate lock and key. 

165.00 4 * CUE -TIP KITS extra cue -tips, clamp, cement -lo- 
cation man or operator maintains cues -no service calls. 

* COLOR CHOICE -3 eye -pleasing, modern, multi - 
tone color motifs, in GREEN, BLUE and CORAL. 

7.50 4 
115.00 4 

85.00 2 

32.50 
32.50 

150.00 150.00 4 

Der 

160.00 199.50 5 

260.00 4 

79.50 

85.00 

135.00 4 
95.00 1 

15.00 4 

350.00 2 

23.50 4 

8.50 4 

7.45 7.45 3 

7.95 
7.45 
7.50 

2 

6 

4 

13510 4 

90.00 1 
45.00 1 

85.00 3 

65.00 4 

75.00 4 

75.00 3 

100.00 4 

52.50 3 

9.50 2 

8.50 6 

7.50 2 

10.00 4 

VINO 'S 
Ito N COIN MA(H1NES! 

\ WHAT ARE 1I 

o FRIENDS IN iNE U 

LANAI ARE 

BUSINESS 

DOG) 

find out every 

week In 

The 

Billboard 
Order NOW at LOW Subscription Rotas. 

Fall In and Mail Coupon Todayt 

The Billboard, 2160 Patterson St., Cincinnati 22, Othe 
Yes O Please send me The Billboard for one year at $10. 

(Foreign vane, one year, $20) 
921 

Name 

Address 

City Seno.... State .. -... 
OccaHtle 

l3islriá 

Open 
t/arjhips 

1 
Cerlaia 

n 

wire ArPas 
iw , 

dipLeiy °ne 

FISCHER SALES & MANUFACTURING CO. 
9 S0. CLINTON STREET, CHICAGO 6, ILLINOIS Phone ANdover 3.1849 (OBLE: BIDWEIK- CHICAGO 

THE MARKET PLACE) 
for the 

COIN MACHINE INDUSTRY 

60 KdlILl Edon, 
tot Coln Machine 

Poryone,l, Prndoct5, 

Ioni(91 and 

op__Aunlnof 

ADVERTISING RATES IMPORTANT INFORMATION 
0 0 In determining cost of regular Classified 

DISPLAY CLASSIFIED ADS Ad be 
+ 

to roans y nor 

á 
and 

address when corn Dating ost of d. 
Set in larger type Grp fo 14 pt.) and When using Box Number In Caro of displayed to best advantage. No illus. :7 The Billboard allow for 6 additional 
trations is permitted. wards. 

RATE: 51.00 a lint -514.00 per inch. On Box Number Ads a special service 
CASH WITH ORDER charge of 25S per insertion is made for 

Unless er¢die has been established. handling reDliM. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 
THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST., CINCINNATI 22, OHIO 

REGULAR CLASSIFIED ADS 

set in uaI want -ad style. one oara- 
graph, no display. First line set In 
regular 5 De. cars, 

RATE: 15c a word- Minimum $3.00. 

CASH WITH ORDER 

Business Opportunities 

ARCADE FOR SALE- LEAVING U.S. FOR 
Euro 168.42 Jamaica Ave., N.Y.C. 

OlömplD`c 7.1413. 

COIN dircRDm 
S 

mA 
TEreV 

aISO 
N 

cabieet, modern design,' tocades 
l 

, 

rite for Drlcéa and full sooty. Coln ß8d10 
& 2elevldon DOrD, ]BOA Duan! St.a New 
York Clly sole 
EXCELLENT MONEY411A%iNG OPPORTU- 

lues for distributors and operators with co. radios and 21" n , coin television 
ln metal 'r nett. l'a th0 Dent for ION radi Amerl y yi rodur coon 

up0s 
and TV. Writ, ., for Y Icce and 

éilltulars. erradlo, Inc., 198 At bion Ave. 
atenlon, N. J. ehdef 
Oe 

Parts, Supplies & Services PN 
STAMP FOLDERS DIRECT FROM MANU- facturer. un.imlted quantities. Immediate delivery. N'r rt for Drl Veedto Sales Co., 

Mark<t St.. PDllad<Iphla 7, Pa. I.00Uat 
7 -1446, ao2fi -Ce 

Used Coin -Operated 
Equipment 

A-1 nN MAMMY! AND CANDY acACHINt 
925 and up. Other vending machines 
up. a.m.. over 26 yearL 

2932 Mllwaukkee A m.. PeSTIlikayo le. III. 

ADVANCR MACHINE OPnTORS -MA- 
ebmea and Merthandlse at rock bottom 

prices; lmmedlate stimeent. xenon. 
Dlatr. Ce., 2416 Davis St.,. D.WS, Tea. 

de17 

CIGARETTE aIACHINEB-DU GRENIER 
col. S, t4S; 7 col. V, i60. 9 col. W 9153; 

Rowe lmn<rlal e col., ; colt. 950; 
UneetlaDat E, d col., W; 3 and 9 col., 753. 

Icallon. 
tluertcr oFeratioa rennWed, ady !or 

ÓnaWlyd oreppppat Wred 1[b 
o d t, balanes e.O.. Central, Ve ding Ma 

Áhlñe 
Service Co., 19677 Pare st., Phlla 

e1PDla, Pa EVergreoo 6.4184 c6Un 

COINOPERATED TIMERS - ELECTRONIC, 
automatic; no buttons to ouch 

aeem 
t wind atlatabl 

or 
emleu/. t eve fo lo, hair 

dryers. uronets typewrllen, aewlna ma 
hines eft. Write cot Paleta. Coln Radio 

Co., Ifk1A Dudas St., Nsw York Cly. dole 

FOR SALE -FREEDMAN PHONO RECORD 

Boslsñfr m:í48: re irroir ' Cineinnall 

SANITARY VENDING 
MACHINE HEADQUARTERS 

"Spare" Mary napkin venders, DA 
or blade viIg Advance 2107 

NatlOnal a5. NeVOnal 813 antl Otne[ /tat 
package m liar venders Also mild" dlN 
recala We brib lowest Drlte4 Manu- 
facturers @ Distributors. 

NATIONAL SANITARY SALES 
Dept. 14, 4707 W. Lawrence Av., lhicpo ss 

rep 

eNSVha.WlV. n s 
. 

7,7 -r2 
e 

O LV N AD 
eTE N 

OUntR 
tot 

r 
Pne 

kne 
d ew 

wr 
e rama 

ErO 

to 
L 

4756e1 1o. Ave. 

TWO AUTOPHOTO MACHINES, 257: YEARS 
Old. Many extra Var10. Perfect lin:r oM 

Reit offer. Joe RaÌde, 471 S. WObur 
Syracuse, N. Y. sole 

VENDING MACHINES, PARTS, ALL SUP. 

ReDd 

l le r Gm al 
ese smlal 

T 

A1 Skins mal..hws, l Almonds, 
Mixed Nuts, all In a um Patk or Duck. 
Panned Candes, Ie ÑerÑen, 120 or 610 M. 
Candy Coatod Cum, teasel,, Coln Wnp- 
Ñoute Cards Chadrms, C p:ultos 8 fron 
Standsbe Wall Rnt`rn' á cñdé b }a B. 
Point 
for Pricesandorder plank. King 
Nortöwealern DLtrlDUtors 2700 West Lake Street ChlCagO 11, Ill. sold 

19 PIDLADEy.PH1A TOBOGGAN SREEBALL 
Alleys and SZ SelentUic Poser Tables fa 

it reglmá .d3t' sere éñl StW L.Ì Cv 8, Yert 

Wanted to Buy 
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Exclusive Distributors In Kentucky, Indiana, Southern Ohio 

"The House that Confidence Built" 

SOUTHERN AUTOMATIC 
MUSIC COMPANY, INC. 

ESTABLISNED 1923 
1535 Dtawar Aye., L *elnxfon, Ky. 1000 Bndwar. CMclnnael, Ohl, 
135 f. Broot Se., Louhrille 3. Ky. 129 W. NerM fe., Indianapolis, Ina. 

NN1 110011 VVNNN.INN.H.M 
SHUFFLE ALLEYS 

Ready for location 
Unitee Clover s s.N 
Unitee Cascade n.N 
Unitee Classic 1o5N 
un»ae owmp,c fs.N 
unnea eni.r 1a.00 
one ri.n. Am.riean 

snuen.M..e s1»so 
One xl /' Menrch 
snuroebo.ra lal.sa 

,The .baye have refit. 
sha plYrialda arta 

binars. N w ruckt 
Prìca 1. cratlnfJ 
SM1Ufflebd. AtllusNn. 

rolit hed Chroma u ki 
Se o1 Ei9h/ 110.N Fluor ShW/ Liqh+t 
sr of 

x. 
x a1x.30 

wae. De Cans u.00 

PLA -POOL 
Marvel's Sensational LARGER 
Btaper -Type Pool Game 
Especially Designed and !milt 

For Choice Locations 

NEW ELECTRIC SCOREBOARDS 
SLIM JIM MODELS Oycrheedl, 15x1 ots. 

fast t E a,e, si rf s1»1í 
WAIL MODELS. same Ivry scasinl as ahoy 15.00 

USED SCOREBOARDS two OwrMM 15'2431 A Frames S 95.00 
Keeney WWI Mede115x1 51.50 
Keeney WWI Model 15'x1 11.50 

Terms: 173 dot., ban. C.O.O. or S.D., F.O.B. Chicago. 

MID -STATE CO. xTa 
A Dcke`] 

when answering ads . . . 

SAY YOU SAW IT IN THE BILLBOARD! 

Rowe Candy, Drink Units 
Continued from page 150 

show, Rowe will unveil at the In- 
ternational Popcorn Association - 

TESMA convention at Chicago's 
Hotel Morrison a new theater 
vending package. 

The package consists of three 
uniform showcase machines as- 
sembled as a single unit and dis- 
pensing 1 I selections of candy, gum 
and mints; 6 soft drink selec- 
tions and 11 cigarette brands. 

The venders have deep charcoal - 
gray cabinets, set off by the multi- 
colored, illuminated display fronts, 
and a yellow and charcoal gray 
striped canopy, which covers, the 
entire unit. 

The new Candy Merchant. which 
is included in the theater package 
and which will be said individually, 
has eight bar columns and three 
gum and mint colu>nns. 

Each of the bar columns can be 
adjusted to vend 15, 20 or 30 bars 
for ie maximum capacity of 2.10. and 
each of the glen and mint col- 
umns hold 50 packs for a capacity 
of 150. The unit vends at both .5 

and 10 cents and has a nickel 
changcmaker as standard equlp- 
mcnt. 

Selling faster THE POPULAR NATIONAL 
than ever Deluxe Billiard Model 

ONLY 12 FEET LONG before. / I 

A NATURAL 
DISTRIBUTOR ITEM 

Space Problem Eliminated 
Easy to Handle- Simple to Install 
Same League Promotion o: long Boards 
Quick Play- Higher Profits 
Supplements Your Present Distributor line 

Phone: Orange 2 -9100 or write 

OTHER MODELS FROM 

9 TO 22 FEET 

NATIONAL SHUFFLEBOARD COMPANY ORANGE, NEW JERSEY 

41 0 

I WMS. JOLLY JOKER 

WMS. CIRCLES WAGON 
0 GOTTLIEB WILLIAMS / aole star S2ff.N Met; {lk N 

+L.e.. 11].w / Lovely Lucy 173.00 
V=INish 11].00 s 

sninair ns.N 

DE LUXE POOL GAMES 
HINGED TOP -3 OR 4 -SIDED PLAY 

Genco De Luxe Tournament 
Williams De Luxe Bank Pool 

5 BALLS 
WITTED PIXIES 

LILLY NIANI ITACA 

Biotin. sta Tahiti ... .....1171 
Veri tY IIS Nevada ria Truie Plar ... ass e,uty t> ... a..., 7 Frolics ... .. 12S .... 1N.M {ally Hi F.. xa.N yacht Club .. 100 Eaters ... 11S.N Sot 115 Ich .. H Datar .... IIS.N Ke pool Cs 115 r 

aty B .. ISS.N I)m S)r1MS. la '" -' Waite .. 115 
f ... t.N mite. Rni:n . 171 DIg Inr Brant Beta clL1 Las 

ONIa .. 170.00 Chamr :. IIS.N Aie 
M.rb1 c.o.a... IIS.N N 
IBu..n ... 1]SN rNlsaeas . N.M 

/Orane 
Slam 11fN Flrw, ... NN 

Skill eel,. 11 fN ArrRY A 

Chinafr. aM NvY .... N.M 
Buatl .. I1fN NYburnar N.N 

Ceronaflan 53.00 TwntY Cr, fSN 
/Kneckoul I1N Disk JOCk1Y SAM 

Jekar 11.00 
JaIODY / cinder.,,, 1115. 
Four Canvas 

K in].a NS farla fa cNl... oar. N.N tse.aI. i 

Chic 

úi 

/ úniieá 
á 

r7t í1-1úneR 

°e 

/ t,"^' . é 
in 

s oeáe, 
Hì9h Scare 181.50 

CM1ico Holl, ... 
Chicoin Holiday 

IChicoin 
Criss Cr0 

Chicoin Stari+. I CM1icoin Super Frame Bowler 

¡ilk :Shuffle 
pool 

Gonco Shuffle Pool 
Ba IIY VK., 

Atlantic City 15 
ri]ht 
rife r srsr ,. 13 

n r u+.na st o 
c.n NLNe1 1S aN.... ss 

BRAND NEW CLOSEOUTS 
United Derby Roll Wr{ls 
Dance 1 Player Skeeball 5]3,.00 
Mi9M1fY Mike Sparring Partner 795.00 
Dn<] Sitvar Chest 1xS.N 

1N1NN1N11NNNNNN 
EXCLUSIVE DISTRIBUTOR NEW 

AUTO PHOTO II 
s Illinois, Kentucky, Ohio, Indiana, 

Wisconsin. 
Order Now -for Early Delivery. 

1N1NNN11N1N1NNNS 

PHONOGRAPHS 
EXPERTLY 
RECONDIT ONED , - 

EMPIRE GUARANTEED 

SEEBURG AMI V M10oR ... SSTS x120. .....5575 
M100HFG. 735 DIO 295 
M100C .... 425 Dg0 375 

"5 M1008 ..... Model C 175 
M100Á ..... 295 Medet A 125 

&EEO OOIRTEIIACI 

ONITEI SOPEI 51110 9 
SIDE WALK ENGINBER 
tOUND TNB WORLD TRAINER 
AUTO rHOTO 
HARVARD METAL VT'" 
HYDRO OVCK OVN 
EXM. VACUUMATIC CARD VENDOR 
wma. An slas e.s.1N1 
Saf SM} a[ke}ball 
rMtemet K, lot 
Valce--Oreph 
Willlm Surer J 
Oenco :-/rer askatb11 
10 TMatn 
ehl. 1-PIyar Derb 
Chiceln SuPar Nem 
Wmt DWea as.b 

Deco Space Ranger 
ÇonaIBM äfan9 Harfe 

s:IS.N 
NS.N 
u.N 
,11.00 
211.00 
ISSN 
Ia.N 
225.011 
1TS.N 
11.5 
1130 

171.011 
s. 

tot. 

11.50 

9.50 

POOL GAME 
SUPPLIES 

Balls, Cues, Tips, Glue and Chalk. 

Prompt Delivery. 

5= deposit, balance Sight Draft or C.O.D. 

1012.14 MILWAUKEE AVE., CHICAGO 22, Ill. Phone: EVERGLADE 4.2600 

The new 1) -1200 Showcase 
Rowe Siseeerie drink machine -also 
available either in the package or 
separately -comes in two models, 
one sis drink (four carbonated and 
two non -carbonated) and the other 
with four carbonated selections. 
Both models hase four sirup tanks 
with a total capacity of 20 gallons 
each. 

Selection is macle by a dial, with 
Pointer, at rye level. Cabinets come 
in green, reel, blue and charcoal 
gray. A coin changer is standard 
equipment. 

The n- designed Auto -Snak ex- 
hibited will have a six -unit com- 
mon front which fits into the space 
formerly occupied by a five -vender 
illslallaiioll. It will be available in 
a variety of si %es. 

Accoriling to the manufacturer, 
the new Anto -Snak has fewer parts 
than the old model, can he assem- 
bled and installed in half the time 
is of sturdier steel construction, is 
easier to keep clean and has inter- 
changeable units which may be re- 
placed at will. 

* * NEW SENSATIONAL FILMS 

for Panorams! 
WE SHOOT So NEW SUBJECTS 

4 
MAKE EXTRA MONEY!! 

ASK FOR OUR 

NEW 1956 
GIFT S PREMIUM / 

0 PRIZE CATAROG 

RAKE 0 
0 COIN MACHINE EXCHANGE 

509 -A Spring Gaden Street 
Philadelphia 23, Pa. 

Let's 
Make A 

Deal 
We have a lot to offer - 
tell us what you need 

-we will work if out. 

WIRE PHONE WRITE 

DAVID ROSEN 
Exclusivr AMI Dist. Ea. Pa. 

855 N. BROAD STREET PHIEADELPHIA, 23, PA 

PHONE: STEVENSON 2 -2903 

EVEd7o MON 
1 n,ee se a card or more nTH' formauen. » when anwpetttg Ads . . . 

= TRIUMPH PRODUCTIONS, INC. * SAY YOU SAW IT IN 
7713 sane Monica Blvd. ' * * * Los Angeles ea, Calif. * * * THE BILLBOARDI 

FOR SALI -ARSOLLTELY THE BEST 
DWfy Ttl: n Frolics 1160.00 Spot Lite 3 30.00 
Variety 165.00 Dude Ranch 115.00 ManMf }an ]00.00 

isFi 165.00 Beach Club 133.00 Hawaii 1x5.00 gut Club 175.00 Tschf Club ]0.00 Havens 100.00 
Palm gp ringf 11.00 Allan}ic Cily 63.00 Circus 65.00 
Tahiti 1.00 Tfot:' tires 13.00 
On -third tlepeNt roquirad with each aber. All games A -1 contlifien; fuafanfe.tl. 

CROWN NOVELTY CO., INC. 
O2o HOWARD AVE., NEW ORLEANS, LA. PHONE: CANAL 7111 

MUSIC SPECIALS 
Wurlitzer 1700 $795.00 
Wurlitzer 1650 450.00 
Wurlitzer 1600 425.00 
Wurlitzer 1500A 450.00 
Wurlitzer 1500 395.00 
Wurlitzer 1400 325.00 
Wurlitzer 4820 Wall Box (48 sel., 

3 -wire) 20.00 
Wurlitzer 5204A Wall Box (104 sel., 

3 -wire) 35.00 
Seeburg HF100G 675.00 
Seeburg M100C 539.50 
Seeburg M100B 419.50 
AMI E -120 439.50 

BRADY DISTRIBUTING COMPANY 

522 East Trade Street 

Charlotte 2, North Carolina Phone: 5 -1714 

Quality That Outperforms All Others! 

The 
BRAND NEW 

10 
COIN POOL 

BIG REASONS WHY YOU'LL ENJOY 

TERRIFIC POPULARITY and PROFITS! 

NO SERVICE NON -WARP PLAYFIELD 
CALLS ... MARKED FOR PLAY FROM 3 
JUST TOP 
COLLECTIONS. OR 4 SIDES 

IMMEDIATE AUTHENTIC BILLIARD CLOTH 

DELIVERY! BAKED PHENOLIC RESIN BALLS 

CONVENTIONAL RUBBER 
BUMPERS and CUSHIONS 

RUBBER -LINED BALL TROUGH 

SILENT, SMOOTH BALL DROP 

EASY -LIFT TOP 

CHEAT -PROOF BALL RELEASE 

DISTRIBUTORS! 
Sign up now for 
big selling action! 

WRITE, WIRE, 
PHONE, 

COIN POOL MACHINE & PARTS CO. 
2259 N. LINCOLN AVENUE, CHICAGO 14, ILLINOIS Lincoln 9 -349B 
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BEAUTIFULLY RECONDITIONED 

BINGO MACHINES 
Tip Top Values! Call Collect! 

3 TAHITIS 
6 DUDE RANCHES 
3 BEACH CLUBS 
3 FROLICS 
5 ATLANTIC CITY 
3 TROPICANAS 
3 SINGAPORES 

8 VARIETIES 
3 GAYETIES 
4 SURF CLUBS 
3 ICE FROLICS 
3 PALM SPRINGS 
2 TROPICS 
I HAVANA 
1 NEVADA 

SPECIALS. 

8rand-New UNITED SUPER DELU %E SLUGGERS / 10 UNITED SUPER DELUXE SUPER 
BONUS 

WRITE -WIRE -GAIL. 
ATTENTION, ALL Trade us your DEAD SHUFFLE ALLEYS, 

DISTRIBUTORS: 
GAMES and MUSIC from your stockroom 

for our reconditioned KIDDIE RIDES. 

R E D D 
DISTRIBUTING 

T 

CO., INC. 
298 LINCOIN STREE LLSTON 04, MA55. 

AL 4-4040 Cable Address: REDINC 

Exclusive WURLITIER- BALLY- UNITED D(stributers for 

QUALITY Merchandise - BARGAIN Prices! 

PHONOGRAPHS 
A.M.I. 

D.40 
S175 

A.M.I. 40 213 
A.M.I. E -120 73 

A.M.I. F -120 72s 
ROCKOIA 1136 273 
ROC %OLA 14]6A 315 

ruCRUTA 
50 3I. -1442 525 

W URLIT2ER 1550 295 

POOL 
TABLES 

ML MAKES d MODELS 

IMMEDIATE 
DELIVERY 

The Finest 
aAYTIME {NS 

]25 
BID TIME NS 
VARIETY ]25 
ICE FROLIC 225 
PALM SPRINGS 153 
SURF CLUB 210 
HI -FI 175 

BINGOS Anywhere! 
DUD! RANCH .... {730 
FROLIC 125 
YACHT CLUB 0S 
PALM BEACH 63 
AR ANTIC CITY 95 
BEACH CLUB 145 
SPOT -CITE 45 
CONEY ISLAND 75 

TRIPLE PLAY ....$5 
NEVADA 150 
HAWAII 725 
ME %ICO 123 
TROPICS 93 
CABANA .. 73 
RIO 735 
LEADER 45 

WILL TRADE 

BINGOS 

for 

LATE 5 BALLS 

and 

MONOGRAPHS 

LATE 
GUNS 

Wms. POLAR HUNT M2S 
United De L. CARNIVAL 215 
Genco RIFLE GALLERY 215 
Exit. SHOOTING GALLERY 165 

GAMES GAMES 
MIAMI 

Ball 
By EACH 

United 
PI%I! 

Williams 
CIRCUS WAGON 

Termf: 1:3 Depgi 
8 I nc 5ienr 'SZe 

Iç oft 
.1 Ai3 ( 

fry - -T_. .. 

Chicago 47 zg_ ±__x '_ _ 

2330 N. Western Arc. Phone: EVerglade 4 -2300 

NEW MODEL!uw 
NICKEL DISPENSERS 
READY NOW FOR 

IMMEDIATE DELIVERY 
* Single 5c Tube holds 200 

nickels with feather touch 
operation. 

t * All die -cast parts in mecha- 
nism. 

C9 9C \ * Chrome- Plated mechanism. 
,, J E * Detachable units Ile, Sc, 1Oc, 
EACH 25e) as many tubes as you 

want (1, 2, 3, 4, 5 -hole 
bases). 

* All "wearing" parts of old 
model eliminated. 

1 
ZU * Single 10e Tube with base at- 

tached available in quantity. 
* Guaranteed accurate. i.. i 

' * Wall or Counter mount. 

PendlPatentew 

d 
Pa acne. Exclusive Factory Representative 

For Kwik -Koin Dispensers (Manaaetu od 
by McPherson Manufacturing Co.) 

Tacoma, Washington 

DUNIS DISTRIBUTING CO. 
100 Elliott Ave. W., Seattle 99, Wash., Ph.: Alder 0414 

(Inquiries Accepted Now For Local Distributors) 

en answering ads . . . 

SAY YOU SAW IT IN THE BILLBOARD! 

Denver Arcade 

Offsets Costs 

With Dime Play 
DENVER, Nov. 5.- Rising costs 

of Arcade operation here have 
been met by moving in new equip- 
ment set for dirne play. 

This move, combined with the 
assets of greatly increased popula- 
tion in the area, and a record num- 
ber of summer tourists, found Ar- 
cade business here in a healthy 
condition at the end of the summer 
season. 

Arcade operator Bob Lindell, of 
Denver's Amusement Company, 
gives clime play machines credit 
for saving Arcade business here in 
the face of rising operating costs. 
Lindell found there was little cccs- 
turner resistance to paying 10 
cents for playing an amusement 
game, so long as it is an attractive, 
eye -appealing new unit. 

d 

" \Ve believe that the most im- 
portant developments in the Ar- 
cade field have come along during 
the past two years with bigger, 
more impressive 10 -cent play ma- 
chines," said Lindell. 

Lindell has specialized for many 
years in summer -long Arcade op- 
eration at Denver's two large 
amusement parks, Flitch Gardens 
and Lakeside. In addition to these, 
he maintccius the Rifle Sport Arcade 
in Denver's downtown theater dis- 
trict which combines a shooting 
gallery with an Arcade and has 
been in continuous operation for 15 
years. 

In the largest operation, Elitch 
Gardens, Lindell operates thru the 
summer months only, which, how- 
ever, extends from the end of May 
until September. Most of the 90 
to 50 machines involved are sim- 
ply stored "on the spot" during the 
winter months, With heavy covers 
allowing hem to remain in place 
under the shelter of a pavilion roof 
thru the off -season. The more 
delicate machines whose electronic 
components are likely to suffer 
from over -humidity or low tem- 
peratures, are moved to Denver 
Amusement Company's downtown 
warehouse. 

A typical amusement park line- 
up, the machines include pinballs, 
photo reflex machines, voice re- 
corders, fortune tellers, nickel and 
dime pistols, shuffle games, active 
participation units, and many of the 
"test yourself" variety. 

During the past two seasons Lin- 
dell has moved with the trend to 
"participation" types such as Chi- 
cago Coin's Round the World 
Trainer, Williams' Sidewalk Engi- 
neer, and Mfutoscope's Drive It ma- 
chine. 

"Our gross this year was up a 
few percentage points over last 
year, but nut' net was down slight- 
ly," Lindell reported. "This was due 
to the fact that we have run up 
against higher operating costs. It 
now costs more to operate each 
machine, and replacement and re- 
pair costs are up 

Lindell said the best takes from 
machines this past season were on 
the "participation" type games. All 
of these new machine's operate on 
dime play and have proven ex- 
tremely popular this year with 
adults, teen -agers and children. 

Approximately one -third of Lin- 
dell's amusement park machines 
are enny- operated, another third 
set for nickels, and the remainder 
on dime play. 

With the incentive of a complete 
remodeling job thruout the park 
established this year, Lindell 
added half a dozen r.;w machines 
to his Arcade for the 1955 season. 
Most of these were 10 -cent play 
types with the emphasis on player 
participation. 

For the three years previous to 
1953, the general Arcade situation 
was a discouraging one, with re- 
ceipts dwindling and not much re- 
lief. "Since then," said Lindell, 
"we have done everything possible 
to make the Arcades appealing, 
maintaining a prestige atmosphere 
with attractive machines, eliminat- 
ing any questionable devices which 
might bring criticism. We have 
definitely been encouraged with 
business during the past two 
years." 

EXCLUSIVE DISTRIBUTORS FOR 

CHICAGO COIN- AMI -GENCO EXHIBIT 

M.ISIC ARCADES 

CHICAGO COIN BOWLERS 

Frpl y Spot 

aea<n club 
. Dud. Ren<h 

v.cne c+ 
PAIm svrnq+ 
Var{efy 

BINGOS 

s 
700. 
es. 

UNITED BOWLERS 

s.oa Leaque 
700.00 olvmv +c 
270.00 c:<sI 
]3.00 lati Fram 

Uro Time 
:pi 

stan 

%s deposit with order; balance C.O.D. or sight draft 

5210.00 
70.00 
7s.00 

30.00 

es.o0 

MC 

COIN MACHINE 
EXCHANGE, INC. 

.2423 PAYNE AVENUE, CLEVELAND 14, OHIO * ;Tal. :SUperier 1- 461.0; 

Earn More M,pney 

with 

KiddieFún Equipment 

COIN- OPERATED AUTO -RIDE 

Packed with appeal te luau 
marksmen, boys and glib, from 

6 to 16, Bally BULL'S EYE link, 
ShootinGallery M a g.MmirN 

In awry location frequented by 

youngsters. Realistk western 

sisshooter shoots 10 to 20 shoh 

for nickel et exciting wild anima' 

targets, shots and hits register. 

In' on illuminated score isss, 

Pistol is positively safe, beau. 
no bullets or pellets are Reed, 

hill registering when gun is as. 

euralNyeimedandtriggerpalled. 

Gayly colorful cabinet octopus 

only 11/2 It. by 3 N. 61 floor -speed 

to Mk, in coinsat ante of fly 
to 535 per hour. 

Miniature model of early style 

roadster in eye -catching coal 

.. wan ,eat headlights and real 

horn ... MODEL T takes young. 

stets one rolling, rocking lido 

for dime. Eccentric motion of 

MODELT, moantedon rigid steel 

hale, creates Illusion of exciting 

Gavel on a country rad... an 

Illusion so attractive to boys and 

girls, Iron, toddlers to tw- 
ill.. that MODEL T keeps Day 

earning money every minute of 

the day. 

BULL'S EYE 
COIN -OPERATED JUNIOR SHOOTINGGALLERY 

COIN- OPERATED HORSE -RIDE 

THE CHAMpI0s is a life -like 

western gddon peiominir hio,no 

In i!O..iough pystic . with 

genuine cowboy saddle. AIi- 

metal base permits operation 

outdoors in all wail,,,. THE 

CHAMPION walks, trots or plc 

IoDS, as rider controls speed by 

pulling reins. Riding.time is ad. 

listable to 45 seconds, I minute, 

10 seconds, 3 minutes. Ormpy- 

00 only 22 In. by 44 in. of floor 

space, THE CHAMPION takes In 

$2.00 to 56.00 per hour. 

Bully Manufacturing Company, 2640 Belmont Ave., Chicago 18, III. 

67,000 ACTIVE BUYERS 
The Billboard Classified columns each week 
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To All Our Customers 
All Over The World 

Sorry We've Been Late 

We're Catching Up 

On All Our Deliveries 
Your orders overwhelmed us for a while . however, 
we have increased our staff and in short order will be 
delivering the equipment you need with our usual 
promptness. Thanks for your co- operation. 

When ordering 
& Gottlieb 

for games that I 

remember ... Bally y make money 

INTERNATIONAL SCOTT- CROSSE 
AMUSEMENT CO.:,' COMPANY 

1,723 SPRING GARDEN STREET RRNAbovw 6-7712 PHILADELPHIA 30. PA. 

Fancy Nut $ 
Hits '55 Peak 

CHICAGO, Nov. 5. -Nuts han- 
dled by bulk venders are now sell - 
ing at peak prices for 1955, dis- 
tributors in the Chicago area re- 
ported this week. 

Within the past 30 days there 
was a 15 -cent- per -pound increase 
in the prices of pistachio, almonds 
and cashew nuts. 

There has been no increase in 
the price of Virginia peanuts, while 
the cost of Spanish peanuts 
dropped from 4 to 5 cents per 
pound. 

The price hike, distributors said, 
was in line with the usual seasonal 
increase. 

Cleveland Coin 

Machine Exchange, Inc. 
Valley Manufacturing Distributors 
2029 Prospect Ave. Cleveland, Ohio 

To. 1 -6715 
Write for price,. 

FINES 
HARD MAPLE 

CONSTRUCTION 

I LIKE MONEY 
IN YOUR 

BUMPER P00 

LIVE 
RUBBER 

CUSHIONS 

GENUINE 
RUBBER BACKED 

BILLIARD 
CLOTH 

SOMETHING 
NEW HAS 

BEEN ADDED 

ONLY OFFICIAL 
TOURNAMENT 
BUMPER POOL 

WIRE, WRITE, OR PHONE 
FOR COMPLETE DETAILS 
AND PRICES. 

URLLEY I11RIlUFR[TURIIIG CO. PHII ESR85875ar 858gIITV, 
mI[H. 

Bulk Unit's Glow 
Continued from page 150 

they open for the day, and do not 
turn them off until closing time. 

A reporter for The Billboard 
visiting the location found patrons 
asking the bartenders for change 
to make purchases from the 5-cent 
nut machine, and before making a 
purchase studying the units. 

Comments included: "Pretty 
n colors "; "The nuts really taste 
fresi ; "look at the black -light 
bulb "; "first time I ever saw such 
nut machines." 

Since the installation of tile 
machines, Thompson reported his 
sales at the outlet up 267 per cent, 
and that he is frequently called 
for refills. 

About 150 persons pass thru the 
location a day, Kratochvil reported, 
adding that he is frequently ques- 
tioned about the brilliant colors 
of the machines. 

Nearly two and one half billion 
more cigarettes were manufactured 
in August of this year than in 
August of 1954, the Treasury De- 
partment reports. Manufacture of 
cigars also showed a slight gain 
over 1954 figures. Smoking tobac- 
co dropped about 500,000 pounds. 
while chewing tobacco gained 
slightly. 

FINEST RECONDITIONED GAMES 

-ANYWHERE! 
UNITED 10TH FRAME STAR$ f SO 

UNITED CAS[ ADC /0 
GENCO SHUFFLE POOL at 

CNIGAGO COIN DOUBLE SCORE ]S 
BALLY PALM SPRINGS 190 
BALLY OVOE RANCN 110 
84LLY ICE FROLICS 193 
BALLY eIG TIME 7tS 

BUMPER POOL TABLES 
Write for Prices! 

IRV OVITZ 

ACME -INTERNATIONAL 
DISTRIBUTORS 

3673 -05 W. Montrose CHicyp ID. III. 
COrnelie ].]7]] 

TWO FOR $29.50 
Gott. 
W ms. 

Reun p, 
c oreV T rintRZd 

ee 
Shantytown, olee Nino Pin, Tim< 

opere Gente Time 
Wme. Super Pennant 

Series 
ball í13e.00 

wm5. caper wend seri3 .... 7+20 
Pekerine Roll Down IS.00 
United Deluxe 730.00 
United Imperial Alley 1 +5.00 
Unifeil Super Ally 50.00 
Unlfed 10/h Frame Alley 60.00 
Un1td BreadwVI Vn7e 90.00 
WmS. BI9 Ben Pln9am, 

l 

wIma 
R 

circus wovon. 
floor Sample Wms. 5 

Wvrtlt.sr 1250 

9t.50 

Hel 
70.00 

17a.50 
N.30 Wurtgr 7073'S 

Seebury la7 M ..so 
Aireen 711:2 weAtin9 OoOd 73.00 wniner 797o w.11 so :a .so 
cal, TT; les s »pwr 4." 
Wurlihar 5e 10.0 

WBookf 
N S.I. Wa11asR 

Boon Topa 75.ee 
Sand for 

e 

emd bargain list. 
Va deposit. 

ODCO, INC. 
1100 Broadway Albany e, N. Y. 

çp,t:/i1i4sçUn9 
e 

COIN MACHINES 
in 

OUTDOOR RECREATION 

AMUSEMENT CENTERS 

s 

In the last few years there has been a trend in manufacture 
of coin machines such as Kiddie Rides, Bowling Alleys, 
Baseball Hitting Machines and many others which have 
enriched the usage of coin machines on fairgrounds, amuse- 

ment parks, on carnivals and other outdoor show grounds. 
Vending machines and music machines, too, have seen much 

wider usage. 

At the Outdoor Convention many coin machine manufac- 
turers, realizing this greater penetration of the outdoor 
market, are exhibiting their equipment. 

A SPECIAL SECTION._ reflecting this 

great outdoor show business use of coin machines will 
appear in the November 26th Outdoor Convention issue. 

Special articles will highlight "Coin Machines in Outdoor 
Show Business." 

THE ISSUE NOV 16 

ADVERTISING DEADLINE . . NOV 11 

4ppeariny in the 

OUTDOOR CONVENTION 

Convention at Hotel Sherman, C 

November 27 -30. 

SSUE 

hicago, 

a special section 

ON THE OUTDOOR DEPARTMENT PAGES 
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ON THE ROUTE 
Extending free advice to phonograph and amusement game 

repair mechanics, who find themselves "stymied" with repair 
problems, is a novel service which has built a lot of good will 
for Rite -Way Distributors, St. Louis. Pete Drechess, repair 
specialist with more than 30 years' experience, is on hand to 
extend the service. 

No better location for a juke box exists than a busy bus 
terminal. according to Franco Novelty Company, Montgomery, 
Ala. When Greyhound But Company built its new, modem 
terminal just ábove the courthouse square in downtown Mont- 
gomery, Franco won the location and installed an 80 -play 
Rock -Ola, which has been in continuous use ever since. The 
machine ranks high in Franco's weekly collections. 

Attaching a colorful decalcomania on all of his cigarette 
vending machines, which urges "Buy Two and Don't Run Short," 
has proven particularly effective in volume building for Bryan 
Matthews, operator of Super Vending Company, Mobile, Ala. 
"There's a lot of psychological value in this suggestion," 
Matthews says. "Frequently it takes only a reminder to make 
the one -pack purchaser recall instances when he has run out 
of cigarettes, and influence him to dig a little deeper and buy 
two packs." 

EXTRA VALUES 

Wurlilzer 1700 $795.00 

Seeburg HF100G 649.50 

Seeburg M100( 499.50 

Seeburg M100B 399.50 

AMI E -120 435.00 

SIERRA DISTRIBUTORS 

2775 West Pico Boulevard 

Los Angeles 6, California Phone: Republic 1 -6371 

Candy 
Manufacturers' sales of confec- 

tionery increased 74 per cent in 
September over the August total, 
according to Commerce Depart- 
ment. This eras an increase of 3 
per cent over last year's September 
total. Poundage sales for the first 
nine months of 1955 were virtu- 
ally the same as last year, while 
dollar sales were 1 per cent higher. 
Poundage sales of bar goods were 
down 1 per cent, but poundage 
sales of package goods retailing 
above 50 cents per pound were 
up 2 per cent compared to last 
year. 

SEEBURG HM -100 A (Hideaway) $275 

WURLITZER 1100 155 

A. M. I. MODEL "C" 165 

GIVE TO DAMON RUNYON CANCER FUND 000.0 
UPGRADE YOUR ROUTE 

WITH 

DAVIS REBUILT EQUIPMENT 
converted to 10c play if desired 

This Week's Special Offer 
DAVIS GUARANTEED 

SEEBURG M100( Phonograph ... $625 
AMI ... D -80 ... $345 

and other late models 
We will take in trade: 

SEEBURG M100A 
WURLITZER 1600- 1650 -1500- 1500A- 1400 -1250 
AMI -Models "B" and "C" 

Call us for allowance prices. 
UNION WIRE tobte Address, "DAVDIS" PRIVATE WESTERN V Deposit Required 

WESTERN EXPORT 

DISTRIBUTING 
Exclusive Seeburg Factory Di,tribulor 

738 Erie Boulevard East 

i 

. o 0 
Syracuse 3, N. Y., U.S.A., Ph. 75.1631 

IT'S NO SECRET!... ... COMPETITIVE PLAY IS A 

PROVEN ATTRACTION FOR STEADIER... 
AND EVER INCREASING PROFITS! 

2 
i°- 0c ,;l1,,0_pFs 

PACKED WITH FEATURES THAT MAKE IT 
FUN TO COMPETE! 

ALL NEW DOUBLE NUMBER 
A Greater Earning Attraction t 

MATCI;FEATURE! 
Match and Jubilee Di am hdn the Fabulous Jumbo Diamond Match. Both Players Matching Number at BIG Super Special. same time scores 

Regular Single Number Match Scores Single Special. 

Smi 
Beautiful De Luxe 
\\ I \// /// 

Meut 
labin 

Laók* 
Cet. 

SEE MARATHON 
AT YOUR DISTRIBUTOR NOW! 

NEW 10 TIMES VALUE BONUS FEATURE! 

Mystery special when lit and single bonus hole. 

:r 5 Hi -Speed Pop Bumpers clustered for dynamic action. 

AI 2 Cyclonic Kickers fire into each other for spectacular =- 
- -1 cross -board action. 

Alternating light rollovers for super scoring. 

XIII Adjustable 3 or 5 ball play. 

f CL>m.Sw PIN>LóAeeó 
attgmeiicaet ao & inea,irdWar,Gvja! I 

1140.55 N. KOSTNER AVE. 

CHICAGO 51, ILLINOIS 
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It says a thousand things! It means longer 

life, no servicing headaches, bigger 
re -sale value. All this you have been 

getting with American Shuffleboard since 

1928. Today, more than ever, it pays to 

buy the best ... and the best has always 

been American. 

talks when it comes 

to shuffleboards 

Buy American... 
and y?9t.8 u 
the flinesg l. 

SOME DISTRIBUTORSHIPS AVAILABLE fi- 
Uv,an City, New Jorsoy 

irk 

WHY DO HUNDREDS OF OPS 
STILL DEAL WITH AMERICAN 

AFTER ALL THESE YEARS? 

Incomparable quality plus square -dealing 
is the answer! American delivers only 

brand -new units with the latest improve- 
ments ... not used or rebuilt models. 

UNion 5 -6633 1 
SHUFFLEBOARD 
COMPANY Ea 192. 

TOURNAMENT SIZE 22' AMERICANS 

WITH REGULATION 20'8" s 20" TOP. 

OTHER SIZES - 9' 12' 18' 20' 

Your American Red Cross Is Always There After Disaster Strikes 

Pan -a -Rama Sales 
Pass 300 Mark, 
Says Goldsmith 

NEW YORK, Nov. 5. -Some 300 
Pats-a-Rama coin motion picture 
units have been sold in the first six 
weeks of production, according to 
Sam Goldsmith, executive of Capi- 
tol Projectors, manufacturer of the 
device. 

Goldsmith said that Leo Willens 
is en route home from Honolulu, 
«here he has sold at least 30 units. 
Another 35 have been ordered by 
OK Distributors, Vancouver, B. C. 

Current production, he said, is 
70 units a week. Goldsmith added 
that Capitol will preem two new 
rides at the National Association 
of Amusement Parks, Pools and 
Beaches show in Chicago, Novem- 
ber 27 -30. 

Price Launches 
Maracas Charms 

NEW YORK, Nov. 5. -Paul A. 
Price, local charm manufacturer, 
has begun production on two -tone 
plastic Maracas. 

The charms come in assorted 
colors for both capsule and bulk 
use. They have pellets which rat- 
tle and loops for placement on 
charm bracelets. 

Cleveland Coin 
Machine Exchange, Inc. 
American Shuffleboard Distributors 

'2029 P,ospeet Áfiè1...i>Y :..C15lcvetand, Obis To 
Wrifo to eel.. . 

ROYAL 
SORFOVSTR/ QUA 

BUT/NG, 

PRIM SPRINGS 

$190.00 
180.00 

ICE FROLICS 110.00 
DUDE RANCH 160.00 
Ill-F1 165.00 
BEACH CLUBS 135.00 
VARIETY 325.00 
MIGHTY MIKE 350.00 
GENCO BASKETBALL 185,00 
ROCK-OLA MODEL 1436 295.00 
Cleanest Games You've Ever Seenl 
V, down -th rear 'SICHT DRAFT." 

Ask for 
Ben Mackie or Harold Hoffman 

3726 Kassen Ave., Cincinnali 11, 0. 
Phone: MOntane 1 -5004 

SPECIAL 
18 FROLICS $110.00 

10 BEACH CLUBS 135.00 

5 SPOT LIGHTS 55.00 

WILL BUY OR TRADE 
Bright Lights 
Bright Spots 

Coney Island 

cots (ASCME) 

ALL STATE COIN 
MACHINE EXCHANGE 

2317 North Western Are. 
Chicago 47, Illinois 

BE 5-6770 

LARGE or SMALL 

invite you to Install 

DE LUXE 

BANK POOL 
FEATURING 

3 -SIDED PLAY 
i 

IT PAYS TO 

OPERATE 

11111 111 EMU I I 'a I iilíilié . ,=IICiI 1 f1 , C B1f11r1 JS i O O umII lJ. O' M.N11L' 
Ilair 

MSi\ /:11I ._ iI 11111 in B)MR 

2 -INCH SQUARE BALK -LINES COVER PLAYFIELD! 

OPERATE 

REGATTA 
NEW 5 -BALL 

SCORE 
BUILD -UP! 

HIGH SCORES! 

Diagram shows 
how player may move 
boll from area close 

to wall to corre- 
sponding position 
on opposite side 

of playtteld. 

CIRCLED MUSHROOMS! 

OPERATE 
Wiia4n 4 

CIRCUS 
WAGON 

LUXURY 2 PLAYER 

WITH 
NUMBER MATCH 

BONUS POCKET e,,c 
Mvl..-TI1I 

2 -3 -or 4 PLAYERS 
FOOL -PROOF MECHANISM! 

Anti -Cheat Ball Release 

2 COIN OPERATION! 

3 
Designed for 

or 4 SIDED PLAY! 

The "FORWARD LOOK" in 5 -BALL CABINETS! 

OPERATE 

1141-4cvma 

JOLLY 
JOKER 

HIGHEST 

EARNINGS! 

LOWEST PRICE! 

SILENT 

BALL -DROP 

EXTRA 

CUE HOOKS 

IN ADDITION 

TO 

BUILT -IN 

HOLDER 

PROTECTED 

CASH BOX 

Pa WITH THE 

HINGED TOP! 

See YOUR 
WILLIAMS 
DISTRIBUTOR NOW- 

CREATORS OF DEPENDABLE PLAY "'F" 
4242 W. FILLMORE ST. Cl;'CAAC 7 ï, !;_.. 
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WILL PAY 
HIGH DOLLAR 

CASH or TRADE! 
Gnna slam -Den Jhaee 
Skill Pool -Super Jumeo- 
- Crossraatla - Merhla OV<en 

Gloee Trotter -GY psv Oueal> -Di t 
_ -.. LiII -Twin Bill. 
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ATTENTION! 
N. Illinois and Iowa Operators! 
NOW DELIVERING 
GOTTLIEB'S NEW 

MARATHON 

WANTED! 

Immediate Shipment 

BRAND NEW 

POOL GAMES 
VALLE1'-GEN[O-BAIN 

WIü1AM!^EEXHIBIT 

NATIONAL 
Coin Machine Exchange 
1411-13 Diversey Blvd. Chicago 14 

Phone: BUckingham 1 -6466 

FOR SALE 
Harrell $125.00 
Singapore 195.00 
Treptcena 210.00 
Exhibit Shooting Gallery 124.50 

WESTERN DISTRIBUTORS 
1214 S. W. lath Ave. Portland 3, On. 

Keeney Ships 

3 Coin Pool 

Game Models 
CHICAGO, Nov. 5. - J. 11.; 

Keeney & Company is currently¡ 
shipping three different models of 
its Fascination Pool, coin -operated 
pool game. 

These include the regular coin 
pool model that can be played from 
either three or four sicles- and a 
large -size model ll ith ball holes 
set farther back front the ends fort 
added hank shot chances. 

The latest of these models are 
the three -side play ganse, said' 
has its pluyficld "squared off" so 
balls that are out of play near 
the wall can be moved to cor- 
responding positions at the opposite 
side of the table, and the King - 
Size, which is also marked off for 
three -side play and is IS inches 
longer than the standard model. 

All three models are equipped 
with standard table levels so cor- 
rect table balance can be assured 
at locations. A swivel -type table 
light is optional with all the gausses. 
The light can be moved by the 
players, if necessary, to make shots 
from the side of the table where 
the light is located. The games 
are also equipped si-ills a hinged 
table top to facilitate servicing. 

... lasers* finit erd 
readers of a high 

n\ : Hinlord of motel 
faA editorial swoKM 

$U-WHEN YOU ARE .. i, 

o. / 
W 
CO. POOL 

GAMES 
IN-1 

Make FIRST COIN MACHINE EXCHANGE 

Your HEADQUARTERS for 

We have the latest models! 
IMMEDIATE DELIVERY! ® ç® 

FIRST -Conditioned FIRST- Conditioned 
EXHIBIT Genco 1- PLAYER 

SPO RTLAHD S.G S13S 
BASKETBALL 5145 

SHOOTING GALLERY 175 Wins. ALL STAR BASEBALL 155 

JET GUN 115 MIDGET MOVIES 145 
GALE GUN 65 C.0 4PLAYER DERBY .... 135 

GENCO TELEOUI2 walk film 115 

WILD WEST 5395 C.C. BASKETBALL 95 

1]5 JACK RABBIT 15 
115 C.C. GOALEE r5 

UNITED Evans TEN STRIKE 75 

CARNIVAL DELUXE SUS SILENT SLESMAN CARD 

SEEBURG 
VENDOR 

A 
35 

SHOOT THE BEAR SIDS 

INVADER 
SKY GUNNER 

NEW EX. VACUMATIC 
VENDOR WRITE 

WE'RE 100% SOLD ON CHICAGO COIN'S 

NEW BOWLING TEAM 
Revolutronaryl Setting a new high in sales, 

performance and earnings! 

REENEY 
BIKINI s19S 
DIAMOND 115 
PACE MAKE 123 
DONtNO 110 S S CARNIVAL aS 

I 112, 

c_ ,v PL x.vE.., es 

COIN MACHIIS ,> EXCHANGE, INC. 
Joe Kline 6 holly Finke 

FIRST -Conditioned 
UNITED 

DELUXE CLIPPER SOO 
DEU %E LIGHTNING ]95 
DELLU %E INNING 395 
DELUXE 

STN 
MERCURY ]55 

DELUXE MOMARS 3x5 
DELVXE ET 375 
SPEEDIE ILS 
DEI. TARGETTE 
TeAM 
CNIEF 
ROYAL 
OLYMPIC 
STAR 10TH FRAME. IS 
DELV %! i3 

GENCO 
MATON POOL sl]! 
SNUFFLE POOL IS 

PALLY 
MAGIC 3315 
JET 350 

1750 W. NORTH AVE CHICAGO 22. ILLINOIS Dickens 0-0500 

Your Assurance 
of the Best! 

Your American Red Cross Is Always There After Disaster Strikes 

GEANSO DeLu%e TOURNAMENT POOL 

FROM 

O P R CRAMPED 
LOCATIONS 

CAN ALSO BE PLAYED FROM 4 SIDES 

The ONLY 3 -side play Pool 
Game that eliminates player 
arguments. 

NO SQUARES ON TABLE 
DEFINITE SPOTS for ball 
placement when moved 

TABLE 

AGAINST WALL 
SAVES 60 Sq. Ft. of Floor Space 

GIVES YOU 50% MORE LOCATIONS 

TO OPERATE IN! 

HINGED 

PLAY F IELD 
FOR EASY 

SERVICING 

DUAL LEVELING GAUGES! 

INSTRUCTION CARDS 

for 4 -sided Regular and 

3 -sided DeLuxe Play! 

STILL DELIVERING RECULAR OFFICIAL TOURNAMENT POOL 

MFG. & SALES CO* Chicago 14, Illinois 
2621 N. Ashland Avenue 
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Joe Ash says . . . 

When you 

c 

ompare quality 
with price, Active is never 
undersold! 

EXCLUSIVE DISTRIBUTORS 

FOR WURIITZER B D. 

GOTTLIEB d CO. in S. Jer- 
sey, Del. and E. Pennsylvania. 

Joe Ash says . . 

Los compradores en e1 

extranero encontraran 
estos aparatos libres de 

contratiempos a los mas 
bajos precios aqu 

Exportamos juegos de 
bolos (pin games) y vel- 
loneras (music/ mochines) 

ue vas o reconstruidas 
listas para aperacion. 

AC I 't T ' T Yi Ev 61. 656 N. Broad S.. 
.7i1 JR !T ..JII FRemont 7 -4495 Philo. 35 

AMUSEMENT MACHINES CO. Wore or wire for prices 

"l "Oti CAN ALWAYS DEPEND ON ACTIVE-ALL WAYS 

Exclus ".e Distributors for 
BALLY ROCK -OLA KEENEY CHICAGO COIN 

COMPETE LINE BALLY BINGO PARTS 

SHUFFLE ALLEYS 
Bally Gold Medal 
Bally Jumbo 
B ally King Pin 
B ally Congress 
Chi Coin Blinker 
Chi Coin Bonus Score 
Bally Ial Bowler 
B ally Magic Bowler 
Chi Coin starlit. 
Keeney Pacemaker 
Keenan Bonus 
United Rainbow 
United Cascade 
United Clover 

Write 
well 
Write 
Write 
Write 
Write 

"30.00 
4]5.00 
x]5.00 
100.00 
150.00 
]50.00 

05.00 
75.00 

WHILE THEY LAST -LIKE NEW 
chi coin Criss Cross 5175.00 

MUSIC 
Rock -Ola IMe Hi Fi, 120 SIlN. .. Write Ro<k.01 1446 Ni Fi, 120 SeIM....f]]5.00 
Rock -0la 14"1 Cemaf, lao SeIM... (99.50 

ARCADE 
Bally Bull's -Eye K,ddy Gun Write 
Chi Coin Deluxe Bull's -Eye Baseball Write 
Bally Hof Rod Write 
Exhibit Sportland (Moving Tcreel1 "25.00 
Keeney Sportsmen IM4ving Target, 249.50 
Genco Quarterback write 
Genco Champion Baseball Write 
Genco Tournament Pool Write 

PINBALLS 
Miami Beach Write "'""e te d/ 

write Gh e "90 
Palm T 195.00 
Beach Club / 163.00 

5.00 
1]5.00 

83.00 

v.rieer vs.00 
Ice Frolic 195.00 

Yacht Club 
Hi 
Atlantic City 
curl Clubs 

CALDERON DISTRIBUTING CO. 
450 Massachusetts Avenue 

MEboso 44468 
Indianapol"s, Indiana 

:2 LINES GOING 

Genco Boosts 

Production on 

Pool by 30% 
CHICAGO, Nov. 5. - Running 

two separate production lines on 
pool games -one for the regu- 

I.Ir model and one for the three- 
side play model -Genco Ntanufac- 
tocing LC Sales Contpaay has boost- 
cd production 30 per cent in the 
last two seeks. 

According to Aviron Genshurg, 
vim -president, production figures 
are cspeeied to continue climbing 
thru the nest two seeks. 

" \\'e have been gratified with 
the reception of our new three - 
side play table," said Genshurg. 
"Since- our first samples reached 
the field. we hase had a flood of 

¡reorders." 
i The nest three -side play model 
I saves 60 square feet of playing 
"space on location. according to 
Genen. One side of the table can 
be placed against the is-all of the 
location. The table is equipped 
with a hinged top for servicing 
facility, and has mother -of -pearl 
billiard markers along the cushions 
to aid in lining up shots. 

A new adjustable table level is 
to he added to assure table bal- 
ance on location. Available with 
each Genco table is a light fixture 
that screws into one of the table 
bumpers. 

Extrusive Chicago Distributer For the BEST in POOL GAMES! 

CUE -STAR by FISCHER -- $209 

BRAND NEW COIN POOL Marked For play 
from 3 or 4 sldesl 

IMMEDIATE DELIVERY ! 

CHARLEY PIERI 601 Our Lid, New -Used Games, All Typa 

Monarch Coin Machine, Inc. 1157 N Uncoln9Chi9cago I4. Itl. 

SHAFFER SPECIALS 
Fully Reconditioned and All Ready for Location 

ROCK -OLA WURLITIER 
1442 (50 Set) MM. ... WRITE 1500 (104 Sel) $335.00 
1438 Comet $549.00 1400 (48 Sel) 225.00 
1434 199.00 1250 (48 Sel) 165.00 
1432 169,00 1015 (24 3eI) 65.00 

SEEBURG, 

M100.8 5525.00 D.40 (40 SeI.) $2(9.00 
MI00A 295.00 Model f 175.00 

RockOla 1456 Wail Box (120 SeI.) $49.50 

WRITE TODAY FOR ILLUSTRATED CATALOG 
SHOWING COMPLETE LIST 

r....°`fferlis;c Co." 
0 

..... 

IB the Coln Machine Business Om 25 Years 
AO 

COLUMBUS, OHIO CINCINNATI, O:ito INDIANAPOLIS, IND. 
IA 

.1 

849 N. High Si. 

¡mustier 
Walnut S1. 1321 Wei Ave. I 

¡mustier 4.014 mom I.bslO MElrose 43571 / ..MiL.a111,110.eIOIL.M101a4 

WAY 
. YOU WANT IT 

AVAILABLE 
NOW 

TO FIT ANY AND ALL 
LOCATIONS 

ear 
. ON p001. 

FASCINÀTI 

REGULAR SIZE 
52" L. x 36" W. x 32" H. 

OR 

JUMBO DELUXE 
(18 inches longer) 

3 -Sided 
Play! 

Keeney's Original 
HINGED 

TOP! 
I 

Mahogany Grained Moulding -Cork Finish Body and Legs 
Perfect operating Ball 
Release can't be cheated 

Perfectly squared to entice 
the professionals 

Green, rubber- backed felt 
Simple coin mechanism 

Levels on 2 Side Rails 

Leg Levelers 

Piano finish Mahogany Moulding 
Formica Side Rails 

White Diamonds on Side Rails 

Celeste Ravel 
MISS ILLINOIS 1954 -55 

Recording artist 
likes to play 

Keeney's 
FASCINATION 

CO., INC. .e 
J. H. l %t 7 81 

2600 WEST FIFTIETH STREET CHICAGO 32, ILLINOIS 
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61 owlers 
earn BIG money 

Pinball public wild about new 

MAGIC CARD 
that grows bigger and bigger 

NOW all the old favorite features are combined 
in one simple, sensational card in the newest, 
greatest Ballygame -MtAya BEACH! 

Time tested play -appeal of triple cards, pop- 
ularized in ATLANTIC CITY and ocher famous 
Ballygames, is built into the new amazing 
MAGIC CARD that expands from 5 lines to 9 
lines, giving players widest choice of ways to 
score. 

Super -card play- appeal is provided by popu- 
lar RED AND YELLOW SUPER- LINES, boosting 3- 
in -line scores to 4 -in -line ... plus SUPER-x, 
boosting 3 -in -line to 5 -in -line. 

BOWLER earnings climb to a new sensational high ...as 
20,000,000 bowlers and their millions of non -bowling 
friends ... discover the fun and fellowship ... and the 

sporting satisfaction of shuffle- bowling by OFFICIAL 

BOWLING RULES. For biggest group -play ... and 
continuous repeat -play ... resulting in bigger bowler 
profits ... get Bally ABC -BOWLER on location now 

. . . or CONGRESS- BOWLER for added attraction of 

snatch-score features. 

lieu, KING -SIZE Pead 

OVER -SIZE P 
New king.size pins. nearly a loot 

high and almost at big as official 

tu, iingalluy pins, increase pt1Y 

appeal d all Ballyboriers. tom 

pore new giant pin (k11) with otd 

fashioned pin (right). Matching 

the new big pin is the new Ban, 

oversize puck with! hells. husky 

tell Out Adds t0 thtilis d CIL 

shooting. Nsu online pack is 

piger puck on each dayheld ho- 

lox. Compare Sire with. Smaller 

dddathioned pucks. 

lea& 

SUPER.X 
BOOSTS 

3 -IN -LINE 

TO S -IN -LINE 

RED AND YELLOW 

SUPER-LINES 

BOOST 3 -IN -LINE 

TO 
4-IN-1INE 

CONCRESSBOWLER and 

ABCBO'WLER play to 
frames... are available in 

dime play or one play for a 

dime, 3 plays fora quarter 

...require only S'S fL by 

25 in. floor space. 

SELECT -A -SPOT 

X- CORNERS 
SCORE 100 OR 300 

ADVANCING SCORES 

EXTRA -BALLS 

bowler 
WITH MATCHSCORE FEATURES 

ress bowler o 
BALLY MAN U FACT U R I NG COMPANY 2640 Belmont Avenue, Chicago 18, lli"ois 

www.americanradiohistory.com

www.americanradiohistory.com


NOVEMBER 12, 1955 THE BILLBOARD COIN MACHINES 175 

BIG, NEW 

BUILD-UP . 
..ls.;. - <. :.¡:;-. ;`. bi:,' ̀ . ': .ti, f'r.St` c 

FEATURE 

BALLS 

NEXT 

GAME 

-r . r :i.i:-r_? -;! I p. 

New, Double -Scoring 
DIAGONAL FEATURE 

First coin lites large card 

Second coin lites diagonals 

With Diagonal Panel lit 
Player can obtain Regular Card 

scores PLUS Diagonal scores 
Player cart score up to 

to HITS 

. - TOUR DISTRIBUTOR 

6 PLAYER 
SHUFFLE ALLEY 
BOWLING GAMES 

VENUS 
Shuffle Targette 
Smooth, Quiet 
SkeeSkill Game 

DERBY ROLL 
2- Ployer Rubber Ball 
Roll Down Game with 
Rote Horse Animation 

SUPER 
SLUGGER 
Animated 
Boseboll Game 

FIFTH INNING 
4 %c 

eo .all 

SEE YOUR 
DISTRIBUTOR 

12 
3 -IN -LINE SCORES 

ALSO 
4 -IN -LINE SCORES 

3 -IN -LINE SCORES 4 -IN -LINE 
4 -IN -LINE SCORES 5 -IN -LINE 

1.'`ßh{ 

Lite -A -Name Feature 
Advancing Scores 

Number Selection Feature 

UMC PENNANT FEATURE 

4- Corners Score 5 -in -Line 

Extra Balls 

`\vw OQ` EO 
AN., .._a%o \0;\\*o\\ 

3401 NN. 0,.\0\Q. * 

't'Ma :.- 

UNITE 
OPERATORS 

ARE 
SUCCESSFUL' 
OPERATORS` 

Copyrighted materia 
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ONLY THE 

Sided-0-1"c 

GIVES YOIJ 

TWO MUSIC SYSTEMS 

IN ONE 

.z 

plays 45 r.p.m. 

single records 

and 45 r.p.m. 

E.P. records 

with a separate 
credit system for each 

O RECORDS 

200 SELEG 

I 

DEPEN00.54 MUSIC SYSTEMS SINCE 1902 

J. P. SERUPG CORPORATION 

CINceyo 27, 'Ny94 
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