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PRICE 25 CENTS

Music Men Try Every Angle
In Search for the Extra Buck

Record Firms Explore New Ways

For Multiple Use

By PFAUVL ACKERMAN

NEW YORK, Jan. 30. — Time
wiis when a music publisher was
a publisher; & vocalist, a singer
of songs; a band leader, a pur-
veyor of dance musie, and a rec-
ord company, a manufacturer of
dlisks. Today this would be an
oversimplification. The mad com-
petitive scramble—the lure of the
exira buck—has added much
vomplexity fo the once-simple
misic bluepring.

Publishers now manufacture
records, record companies are
publishers and publishers are per-
somal managers. And artists, no
longer the Simple Simons of song,
operile their own publishing ven-
Tures,

There e nothing new to this
piciure; it has been & long time
developing. What is startling, |
however, is the extent to which |
this overlapping of activity has
extended (o every cranny of the
miusic business,

The search for lucrative by-
wiiys has resulted not only in this

raistent overlupping of activity,

ul also in highly-geared mer-
chandising and promotion within
the different music business
Tields=.

The most dramatic illustration
ol thiz Is the disk busihess, where
the present day exploitation of a
tape, or moster, exceeds anything
imaginable In years gone by, (See
separale story.)

A quick survey on the number

RCA Extends
Europe Acfion

NEW YORK, Jan. 30. —RCA
Vielor continued its moves 1o sel
up ite own record label in {oreign
eountries when it announced this
week that future Viclor record-
inge will be pressed under the
RCA label in Belgium. France
and Holland, |

Distribution will be via new |
companies in each of the three
European countries, all headed by
E. W. Pelgrims de Biggard of
Brussels. The pressing and dis-
tribution of existing RCA Victor
Record catalog will continue o |
be handled by the French, Bel- |
gian and Dutch affiliates of the
CGramophone Company.

Only the past wear Victor set
up similar arrangements in Italy
and Spain

The new firme are AREA in
France, DESEL in Belgium and
DURECO in Holland., All three
firms will record local artists and
muke these available for distribu-
tion here on the RCA Vietor label.

SEEKS DIMAGS"
MR.-MRS. TELE

NEW YORK., Jan. 30.—It
had to happen sooner or later
wilh somebody, and Walt
Framer decid it might as
well be sooner and it might
ag well be he

He interrupted Joe DiMaj-
pio and Marilyn Monroe's
noneymoon to  offer them
what is termed & million dal-
lar deal to Appear in 8 hus-
band-wife TV show. So.far
they've brushed aside the of-
fer. Il might be thev're loo
hllﬂi.' being in love, Or it
could be Miss Monroe's 20th
Century-Fox contract that's
gumming up Framer's works:

the programing plum of the sea-

T lcertain- o outnumber—VHF 5 15-

of Same Tape

ventured inte the music publish-
ing field is :ndicative of the
strong appeal of the extra buck.
Many of these artist-held firms,
of course, proved to be “stiffs"
ind either folded pronto or be-
came inactive. A number of them,
however, proved useful or profit-
able in various ways,
Maestri who have taken

the |

By IS HOROWITZ

NEW YORE, Jan. 30. — The
search for the extra buck in rec-
ords has led record companies to
explore new and duplicate uses of
their product, in effect stretching
the original tape to cover several
| distinet markets.

While both the popular

and

leap include Charlie Barnet, Blue | ¢Jassical departments of all firms

Barron, Les Brown, Zigeyv Elman,
Ralph Flanagan, Glen Gray, Stan
Kenton, Woody Herman, Gene
Krupa, Guy Lombardo, Ray An-
thony, Freddy Martin, Russ Mor-
gan, Art Mooney, Tony Pastor,
Benny Goodman, Louis Prima,
Artie Shaw, Three Suns, Tommy
Tucker, Fred Waring, Ted Weems.
Tommy Dorsey, Sammy Kave,
BLe,

Top vocalists who have been in
publishing include Eddie Fisher,
Perry Como, Rosemary Clooney,
the Ink Spots, Jo Stafford, Julius
La Rosa, Dinah Shore, Frankie
Laine, Frank Sinatra, Patti Page,
Les Paul-Mary Ford and others.

Artist Heldings

It has long been a supposition

that most artist-held firms flop

This, of course, is a misleading | another
generality, Artists as Kave, Miﬁ5|ﬂf its

{(Continged on page 12)

have successfully sold the identi-
cal item two or more wiavs, via
standard-speed, 45 r.p.m, and LP
VErsions, more recent exploitation
has reached into the more eso-
teric byways with equal suceess,

In all cases, the vost of cutling
the original length of tape (or
subdivision thereof) has been
spréad over a larger base by the
manufacturers, and dealérs have

| enue on various levels,

NEW YORK, Jan. 30 —Co-
lumbia Records pulled a switch
i this week when it
cover [tsell
“Kismet" album on top
best-selling original ecast
{(Continued on page 12)

NBC-TV ACQUIRES
R ) HEADED GENIUS

Rogers & Hammerstein Talk 2-Hour
Musicals; May Dramatize Songs

NEW YORK, Jan. 30. — NBC-
TV this week reportedly acquired

son, a new half-hour show which
would involve the most important
creative musical comedy names
on Broadway, Richard HRodgers
and Oscar Hany:wrste:'n. To be

Presents,” the program would
probably consist of original dram-
atizations of stahdard tunes.

The songwriting team would
acl as emsees and lend a hand
with production. They probably
would not appear on each show,
however. The orchestrating and

TV COLOR FAST
New Adapter

conducting is to be by Rober

!lﬂ”*.""-'].l Bennett, who is currently
| whipping the program topether,
IE!HH'EEH last
|

; year had his own
 musical half hour for Scott Tis-
' sues on NBC-TV and was instru-
'mental in bringing Rodperz and

Wﬂ”’d Causefﬁﬂ_"““m*—‘l“ into the NBC-TV

Spurt to Era

WASHINGTON, Jan. 30.—De-
claring that eolor TV is developing
faster than expected, Commis-
ginner George Sterling. of the Fed-
eral Communications Commission,
faresees the probability of a low-
cost color adapter for hlack-white
s£ls coming inle use @s & transi-
tional gimmick to sperd the calor
era;

“From all indications" said
Sterling, “colar TV is developing
faxter than originally anticipated.®
In a Boston speecl. this week he
went on to declare that “competi-
tion in producing color tubes with
IHFEI.P viewing surfaces is moving
rapidly and set manufacturers are
compeling both as to price and the
number of receivers they can pro-
duce this vear an® the following
Ones

The FCC commissioner sup.-
parted a prediction made earlier
in these columns that color TV
sels will spark a UHF boom (The
Billboard, November 14), with
UHF even in the traditional period

tions in a third of ithe nation's lop
markel areas by the end of this
year (The Billboard, January 8)

Also expected to be presented
would be the work of top choreog-
raphers from Broadway musicals,

|Such names as Apgnes De Mille

{(Continued on page J3)

IN LEGIT, FILMS

NEW YORK, Jan. 30.—The
five best-selling records in
the country, according to the
current Billboard popularity
charts, are all tunes origi-
nally written for legit shows
or maovie scores. Music trade-
slers will note that it's been
sgome years since the show or
film tunes have shown this
miuch strength,

The No. 1 tune, “Oh, My
Hapa," was originally penned
or a Swiss-German musical.
“That's Amore” is fram the
Paramount picture. “The
Coddy." From the “"Kismet"
seare;, “Stranger in Paradise”
now heolds down the third
and fifth pozilions cn  the
disk chart. “Secret Love™
aom: the film “Calamity
Jene" moved into the top
five this week.

WORK’S FOR THE
WORKING CLASS
NOT MUSICIANS

MIAMI BEACH., Jan. 30—
James C. Petrillo, in town to
lead the American Federation
of Musicians coniract renew-
al negotiations with motion
E:'!umrp studios, can always

counted on for a laugh. A
reporter questioned the union
leader about the base pav of
musiciang working in Holly-
wood studios.

“Around 2149 5 week." Pe-
trillo answered,

“I= that a 40-hour week?”
continued the newsman.

“Forty-hour week!"
claimed James. “What the
hell de you think we are
hewspaper reporiers? That's
for & 10-hour week!"

cX=

Campbell's May

decided tol
The firm is issuing | des)

meectirs i o hee Join Gen. Food

ments of the buying public hard |
to reach before.” It has set that |
| original hunk of tape pulling rev- | : 4
| Foods this week was reportedly

NEW YORK. Jan. 30 —General

nepotiating a deal with Camphells
Soups which would result in g
merger of the two firms.

It is nol known how near the
15 to constummation. The
Campbell's line of soups, juices
and Italian

canned foods, howe-
ever, would fit right into the
General Foods distributing pat- |

tern and add further strength’ and
diversification to that firm.
Both companies are in the front

| raink of radio and TV advertisers,

| Together they
tan advertising

| to acquire other
| quite a while. Reports were cir-
several |

would constitute

calossus thal
would challenge Procter & Gam-
ble, the biggest spender in both
media,

In 1952 General Foods spent
522,028,540 and was the second
largest advertiser in the nation,
Campbell’s was No, 14 and spent
$8.824 581 during that year. For

_ | 1953 together thev spent consid-
titled "Rodgers and Hammerstein | £k

eribly more.

culating - in the trade
months ago that it was talking a
deal with Lever Brothers, but
nothing came of it

General Foods ha=z had the yen |
companies for

Miami Hofels’

Grosses Flop

At Mid-Season

Smaller Inns Use
Special Packages;
Clubs Feel Pinch

By HERE RAl

MIAMI BEACH, Jsn. 30. —
Maoney-wise, this is & flop zeason.
The hotels aren't exactly empty.
but a tourist coming o town to-
day can select his own room in
the hotel of his choosing. In some
vases, he can even name his ewn
price.

None of the major hotels have
announced any rate drop vet, but
8 few of the lesser-known estab-
lishments are promoting “pack-
age deals™ in two manpers. One
= a cul rate for an extended stav:
the other is a list of freebies that
includes evervthing from meals
to an automobile. :

Publicly, hotel owners, nitery
operators and restauratevnrs claim
they're "dolng great.” Privately,
they have one word for business:
‘Stinks!™ So - far "there's onlv
been one major casvaliv: the Cas-
cades restaurant and lounge. &
brand-new imposing night spot
on the 7T9th Street Causeway,
which changed hands suddenly,

Fewer Visitors

Officially, but still an an “ofl-
the-record” hbasis as to source,
there seems to be more people
here than last vear. But they're
devoting less time. to their vaca-
tions in South Florida — and
they've pat considerably less
money to spend.

Also, during the past 12 months,
accommodations for an additional
8,000 peocple sprang up n the
Miami Beach and Sunny Isles
mote] area. This doesn't inciude
the Miami side of the bay, where
about a third of that figure ap-
pears reasonable. Hence, the peo-
ple are strung out over & wWider
area, they're renting motel rooms
and kitchenette apartments, and
thev're gaving their money

Money-wise. this is just about
the worst season—:=n [Gr—=gince
World War II. The season of

{Continued anpige 11)

N. Y. VAUDE COMEBACK?

NEW YORK, Jan, 30 —Practi-
cally all the theaters on Broad-
way which dropped acts in the

SONG HITS BORN |

past few months to the past few
yvears are now seriously consider-
ing going back to stageshows.

The Roxy., which dropped its
productions and headline acts
when it went into CinemaScope,
has three flicks scheduled to fol-
low the current “12 Mile Reef."
Hush-hush confabs are now going
on between New York heads and
Coast brass to & what can be
done to bring live chows hack
into the house apain

If a switch in policy is decided
upon, the chances are it will again
be built around the ice rink which
the Roxy spent a bundle on. An
off the cuff opinion of Roxy man-
apement, who preferred not to be
quoted, was that the house would
be back with shows within three
maonths.

The Paramount 15 also plaving
with the idea of going back and
hnc tentatively sovnded out lead-
ing talent agencies n what they
have available

Loew's State and Capitol
spokesmen admit thev'd be inter-
esled i anvihing came up that
could be sustained

Houses Study Return
As Box Offices Slump

Union Problems

While the probiems of slage-
hands and musicians are very
real, only the Paramount and th
Roxy have important hurdles
get over in that respect. Neith
the Capito] or Loew’s State wou!
be zeriously hampered. The res
son 1g that the last two theaters
have been off stage policies fc
(Continued on page 11"
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C Near $3 Million Coup,

May Get ‘Lux’ on Radio, TV

Getting CBS Account Hinges on Net's

Delivering 2 Hour for ‘Video Theater’

NEW YORK. Jan. 30. — NBC /| lesing “Lux Video Theater.” since ' network

clients, is a different

this week reportedly was on the it has a sponsor standing by to | matter, and it iz here that CBS

verse of scoring an  estimated | pick up Thursdav, 9-9:30, and can :

53.000.000 per vear coup by tak- |

produce as many a: needed for

Radio may find trouble aetting
sponsorship  replacements  for

ina the lush Lever Brothers “Lux | other night time periods on ils “Lux Radie Theater,”

Theater” businezs for radio and |
TV away from CBS. |

The deal. which hinges upon |
the delivery of an hour of net-
waork time on NBC-TV for Lever‘ﬁl
"Video Theater.,” i3 just a shade
away  from  accomplishment. |
Lever would pet Thursdayvs, 10-11 |
o, enabling “Theater” to ex-
pand from a 30-minute show to a |
full hour. Only two barriers re- |
main — clearing a half hour of |
local time 10:30-11, now oceupied
by Buallentine on a spot basis. and
finding another lime period for
*Martin Kane." which goes on a
half hour earlier.

A significant part of the agree-
ment is the shift of “Lux Radio
Theater” from CBS to NBC. a
move which would go a long wav
toward putting the latter web in-
ta a stronger competitive posi-
tinn. No time has been assigned
the radio series on NBC., but
Lever can have its choice of sev-
eral choice open periods.

Still remaining to be decided is
the fate of “Big Town” which, as
of the moment, will remain on
CEBS-TV in its present 9:30-10
p.m. spot, Thursday nights, be-
cavse NBC-TV cannot clear an
additional half hour at this time
But the film show is certain to
move to a different time period,
It might be too near NBC's time
for “Lux Videa Theater.,” which.
of course, would go on the rival
web just a half hour later,

Uneasy Balance

Another key aspect of the shift
15 1tz possible effect upon the un-
cazv balance which now exisls
between CHBS-TV and NBC-TV.
Vith both webs about on a par
and virtuzlly 5.R.0. in their prime

evening time slots, this move may |

be the opening wedpge of an NBC
drive to take over leadership, The
oBvious way in which thfs could
be done would he by bolstering
both itz schedui= and prestige
tary  acquisition of top shows
sueh as “Video Theater,” serving
the dua! purpose of making its
owin line-up stroneer while weak-
ening the opposition weh,

The deal is also likely to set off
a chain reaction in other Lever
Ernthers business on CBS Radio
and TV because of the importance
ol contiguous rates, CBS-TV, ac-
tually, iz not too concerned about

See Opposish
Vs. Fee Plan

WASHINGTON, Jan. 30—
Heavy opposition from  various
scgments of the TV.radio broad.
casting and manufacturing in-
dustry appears likely to crop up
azairzt § schedule of fees pro-
posed by the Federal Communi-
cations Commission this weel (28)
Ey cover the cost of FCC licensing
activities The Commizsion has

networl.
But radio, with its paucity of

riven the industry until April 1
to  [ile comments. It appears
fatvly certain that the volume of
testitig  comments  will be so
heavy that the Commission will
cull an oral hearing,

Under the new schedule, the
fArst ever proposed by the Com. |
missiun, every AM, FM and tele-
vision application will have to
be sccompanied by a $325 [ee
¢acy time a bid is made for o
construction permit for a new
station modification of CPs,
ciaanging station power, changing
stution lrequency. changing sta-
tive lacatton, changing the
metinod of operation, applying for
lticenses to cover new stations, re-
newing licenses, and in any fol-
- application.

Weintraub Options

Framer's ‘Surprise’

NEW YORK. Jan. 30.—William
H. Weintraub Agency has taken
an oplion on Walt Framer's new

- package. “Surprise of Your
Life™ for its Revion account. it

was  reported this weegk., The
agoncy is zecking NBC timz for
the show.

Revive Plans
For MPAA Seg

Over ABC-TVY

HOLLYWOOD. Jan, 30.—A pi-
lot film of a weekly
motion picture indusiry series fo
be telecas! over the ABC-TV net-
waork will be ready within four
weeks following assurances this
woeek from most of the major
studios that ther would make ma-
terial and falent available for the
project,

The additional meetings  are
necessary between ABC-UPT and
the Motion Piclure Association of
America, agreement already has
reen reached on the lormat. Fu-
ture meetings will determine the
vhysical producer of the series.
Earl Hueds=on, veepee in charge of
ABC's Western division, said that
the desire iz (o give the assign-
ment to a producer, schooled in
showmanship. who hag no other
outside activities and who can de-
vole his entire time to the proj-
L

Eastman Kodak reportedly has
expressed interest in sponsoring
the series on the ABC-TV wel,
The program will combine live
and  flm with clips from new

movies and live interviews with |

top stars and key industry execs.
Studio brass attendine meet-

ings here this week with Weit-

man and Hudson included
M-G-M's Dare Schary,  Jerry
Wald snd prexy Harry Cohn nf
Columbia Pictures. Paramount
roduction head Don Hartman,
ave Lipton of Universal-Intep-
national. and Clark H. Wales, see-
retary of the MPAA studio pub-
licily directors” commitiee.

t  CBS-TV has been concentrating
Hits efforts for about {wo monihs

Lo zee what it could come up with
tu salizfy Lever Brothers, even to
the extent of initiating 3 complex
series of maneuvers which would
have involved shilting about six
olher clients, The multiple switch

- series
half-hour | shifs

hinged on Toni moving into Sat-
urdayvs at 7, but did not succeed

| because the sponsor balked.

NEC-TV came up with plan
after plan for the switeh. Its last
of checkerboard program
failed because Chesterfield
refused to move “Dragnet” from
Thursdays at 9 to one half hour
earlier. Ford would have moved
Cits dramatic show, now at 9:30,
Thursday to 9, and “Martin
Kane,” which follows it, once
again would have been given an-
other time period.

When and if the Lever Brothers
NBC-TV shift is accomplished, it
may well lead to a wholesale
series of program moves at CBS.
TV. Many CBS-TV clients are
dissatisfied with their time pe-
riods, The half hour, vacated by
Lever, if the standby advertiser's

order is not accepted, will allow
Mor multipie shifting,

‘CBS Seeks
Color Bids

NEW YORK, Jan. 30 —On the
heels of its licensing apgreement
with General Electric, the Colum-
bia Broadcasting System was re-
ported negotiating with several

other manufacturers of electronic |

equipment to manufacture and
sell its color TV apparatus.

Among the companies making !

such equipment are General Pre-
cision Eqguipment, Du Mont and
Phileo.

The deal with GE was a long-
term- arrangement and ineluded
the single tube chromacoder colorp

TV camera and the chromacoder.

Chesties Retrench on

Radio, TV Bud

NEW YORK. Tan. 30.—Choster-
field's reaction ta (he scare talk
about cigareites and their rols-
tionship to cancer reportedly is to
retrench itz advertising expendi-
lures for the present.

On the heels of its cancellation
of $3.500.000 of business on CBS
Radio and TV, Chesterfield this
week was reported cancelling its
sponsorship of the Chicago Cubs
and White Sox over WGN and
WOGN-TV, Chicagao: dropping
baseball in another city, possibly
Boston, and looking for a
sor fo help pavy the BIls for the
broadeasting and telecasting  of
the New York Giants over WMCA
anid WPIX, here,

Iﬂ!'t'l.']. T‘-’
plaved a pood deal of interest in |

i and

CO-SpOn- |

get

' This would result in an addi-

tional savings of about 51,000,000,
But it does not mean that a large |

part of the 54500000 saved would

not be ploughed back into radio

Chesterfield has dis-
Buving part of the Roberi! Q.
Lewis daytime show on CBS-TV
might possibly uze Lewis
Saturday morning radio program,
if there is any time for sale. The
'radio stanza 15 currently S.R.0.

It is certain that Chesterfield |
fad: in

will also buy another nighttime
hall hour of network TV, But the
advertiser  is laking  his

and network,

lel:I
about hiz choice of prosramino
£a =

WASHINGTON, Jan 30. —It's
going to be tougher for folks to

et Ifree copies of government
document: from now an, The

Budget Bureau has told all federa]
agencies to set up a schedule of
pirices for all sorts of reading

mutter that wsed to be free for!

the asking, However, there'll be
no charge to TV, radio, newsreel
and press services.

PIN-UP PICTURES
WANTED, MAYBE? . ..

The Library of Congress may
soon he out collecting old movie
Mmagazines as a result of a “well-
meaning but misguided” em-
plovee's activities, The stalfar
recently undertook to compile a
history of cinema, illustrated with
pictures lorn from the Library's
collection of bound movie mag-
azines, The damage amounted to
several thousand dollars, the
Library said. but the employee
was fired without being prose-
cuted because he intended al)
wiong to present his completed
albums {o the Library,

IN OTHER WORDS,
FCC Is MAD ..,

Ore of the most blistering slap-
downs in recent MEMoTyY against
a TV lawwver came this week from
the Federal Communications
Commission’s Broadecast Bureau.
Target waz a legalist representing
The Manzleld Journal Company,
Mansfield, O. Thru its attorney,
the Mansfield outflit, involved in
hearings hefore the FCC, petition-
ed the ageney to remove Broadeast
Bureau attornev David . Kraus-
haar on  the ground that ke
showed & “biased” attitude. The
Broadeast Bureau, headed by
luent-tongued Curtis Plummer,
retorted that Kraushaar not only
behaved verv well at the hearings
“hut alse in the fuce of unjusti-
liable provocation he exhibited
the highest degree of self-re-
straint, without a  scintilla of
antizgonism, prejudice or bizs
shown anywhere”

What's more, said the Broad-
cast Bureau, the personal attack
on Kraushaar by Mansfields at-
lorney “can only be interpreted

‘Home’ Femsee

Battle Joined

NEW YORK. Jan. 30.—Arlene
Francis thiz week was
Fran Allizson a sirong hﬂtﬁﬂ for
the femsee spot on NBC-TV
daviime extravaganza “Home "
Miss Allison was actually first

cholee, but has made Some fon- -

tract demands which the weh is
reluctant to accept. Nina Foch
has alzo been mentioned for the
sl

Three top "annouvncers — Rex
Marshall, Nelson Case and Fel
Herlihy—were competing for em.
see. a Job which gets secondary
billing.

NBC-TV, meanwhile, has de-
citled to spend close lo 51,000,000

| lo promaole the show, a figure that
| should make it the most costly

promotion of a program in the
history of TV, The campaign will
start. Monday (1) with full page
the major metropolitan
newspapers. and will steadily be
accentuated in radio, TV and
newspapers during the rest of the
month,

'adminiztration

iving |

The Members of tha
Radio, Television and Advertising Profassions
are cordially invited to
aon exhibition of entries
in
The Billboard Sixteenth Annual
Radio & Television Promotion Competition
@
I Tuesday, February 9, 1954, 2 to 5 P
at tha Jansen Suite, Waldorf-Astoria Hotel, New York City
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I Washington Once-Over

as the outpouring of a disappoint-
ed and disgruntled advocate who,
Nacking valid argument in support
jof his contentions, adopts the
method .of a guileful atiack to
obfuscate the personal issues.” In
'fact. concluded the Broadeast
Bureau, the station's “pleading is
permealed with falsilication ac-
complished primarily by the de-
vice not uncommon in pettifogz-
ging circles of wrenching phrases
and sentences from context.” and
asked that it be tossed out of the

record “as a patently sham,
frivolous and ecandalous plead-
mg."”

MONTGOMERY'S ACT
AT WHITE HOUSE ...

That big public relations cam-
paign which the REisenhower

Intends  to  push
later this vear is alreadv in the
blueprint stage. Aclor Robert
Montgomery. the President's con-
sultant on TV and radio, now
has an office in the White House,
altho his role is strictiy a part-
time one. Chances are that Mont-
gomery will be making wvisits
muore frequently in the coming
weeks. Democrats hope to counter
with some major TV-radio talks
by Adlai E. Stevenszon. More than
a score of fund-raising dinners are
scheduled for February. The 1952
Democerutic national standard-
bearer will speak at several,

‘Consequences’
Affect Allen

NEW YORK. Jan. 30.—P. Loril-
fard (Old Gold) has taken on
“Truth or Consequences” as a
summer replacement for “Judge
for Yourself.,” the Fred Allen ve-
hicle, on NBC-TV Tuesday nights
10-10:30. The show will go into
the time period in late May, with
(Jack Bailey acting as emses. He
replaces the radio quizmaster,
Ralph Edwards, who owns the
program but is too busy on “This
Iz Your Life” to handie -both.

The fate of Fred Allen next
season 15 undecided. If “Truth or
Consequences™ does extremely
well, its chances of being re-
tained mnext fall are naturally
good, But the advertiser is still
high on Allen’s talentz provided
the right wvehicle can be found
instead of “Judge for Yourself™
wh®h is not regarded as strong
enough,

Multi-Owner
Rule Lauded

WASHINGTON. Jan. 30.—More
(support than opposition was re-
ceived by the Federal Communica-
tions Commission this week on its
proposed rule to lift the ceiling on
ownership of TV stations. Favor=
able comments came from Allen
B. Du Mont Laboratories, Inc.,
land the Ultra High Frequency TV
Association, while Lewis M. Tan-
ner opposed the change.

The UHF Associatlion, outlining
results of a poll of its members on
the controversial proposal, said
thal of 115 UHF s=slations can-
vassed, 31 had replied as of this
week. None of the 21 would reduce
the ownership limit. Asked whether
the proposal would encourage
monopoly, 7 stations said it would,
17 said it would not, while 17
| expressed no opinion.

Betty White Coast
Strip Goes Into

'NBC-TV Day Sked

NEW YOREK, Jan. 30.—NBC-
TV this week moved to further
strenpgthen its new davtime line.
up which starts March 1 by in-
serting a new strip in the 12:30.1
p.m. fime period. and dropping
: “Breakfast in Hollywood." which
was eXpecied to be there.
| Program veepee Tom McAvity
has discovered a davtime sleeper
on his Coast strip—an audience.
| participation comedy show star-
| ring Betty White—which will gn
| into the slot.
| Miss White is now starring in
the svndicated film series, “Life
with Elizabeth.” which Guild
Films distributes and produces
The new program was sold to
web execs via a kine, but it i
expected to go on live.
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AGENCY PITCHES FOR RCA
BILLINGS VIA — WHY NATCH!

NEW YORK, Jan. 30.—Altho execs of RCA were intrigued
by the mysterious ad placed by the William Weintraub Agency
on the back page of the New York Times on Thursday.(28),
odds remained that the biggest part of the firm's $12,317,000
advertising account would go to the Grey Agency. ]

However, the Weintraub pitch for the RCA account, which
leaves J. Walter Thompson this summer, titillated the RCA
brass, from Brig. Gen. David Sarnoff down. It was followed
with a personal presentation to virtually every top RCA exec
in the form of another full-page ad with 19 questions about the
Weintraub Agency asked and answered.

The best bet is that several agencies will share the RCA
business, with the biggest single chunk likely to be the ap-
proximately $7,000,000 involved in the radio-TV-instruments
account, The Al Paul Lefton Agency, which handles air condi-
tioners for RCA, is regarded likely to get some additional

billings.

Pﬁtfne of the RCA execs could decipher the dot-dash code
used in Weintraub's ad until General Sarnoff, an old telegraph-
er himself, realized that it was "RCA" that was spelled out.

New Nielsen Service
Causes Speculation

NEW YORK, Jan. 30. —
Research circles were speculating
this week about the nature of the
new rating service that the A. C.
Nielsen ompany will wunveil
next week. The belief is that
Nielsen will announce issuing of
individual city reports, both ra-
dio and TV for all major markets.
The new service will use Nielsen's
own variation of the diary tech-
nique, R

Meanwhile, C. E. Hooper, Inc,,
announced that it iz reinstating
its Radio Hooperating ian 50 mar-
kets on a regular basis. The Radio
Hooperatings will use Hooper's
telephone coincidental technique.
Since they will cover the same 50
markets as the TV Hooperatings,
they enable Hooper to reinstate
on an every-market basis his
telephone-coincidental ‘“accuracy

control” on the TV diary survey.
* In recent months, Hooper lost
- most of the Procter & Gamble
" business on his TV reports, after

one of the advertiser's agencies
learned that Hooper was applying
the telephone correction in only
about six markets, instead of all
50 of them as he did originally.
American Research Bureau,
which has now expanded its indi-
vidual markets coverage to 60
markets, picked up most of the
P&G agencies t?- at dropped
Hooper. Now it is reported that
P&G has already given its bless-
ings to the new Nielsen -city
reports.
Up to now, the only indfvidual
market on which Nielsen has re-
orted on a regular basis is New
ork, in which it is estimated to
have about 140 Audimeters. Niel-
sen’s new city reports will in-
volve the use of a new clock
meter, which will serve as an ac-
curacy check on the diary entries.
It is expected that Nielsen will
propose a continuous sample of
200 homes in the average market
covered.

ABC to Add AM, TV Heft,
Affils Told at Hollywood Meet

HOLLYWOOD, Jan. 30.—Two-
day meetings here this week be-
tween ABC network officials and
the net's radio-TV affiliates from

the 11 Western States were har-
honious. The conclave was dis-
tinguished more by the high
caliber of entertainment the skein
supplied than by any definite ac-
tion taken.

Business sessions were devoted

EISENHOWER PIX
ISSUED BY GOP

WASHINGTON, Jan. 30—
Taking a cue from the TV
broadeasting industry, the
White House this week dis-
tributed hundreds of film
prints of President Eisen-
hower delivering a special
Lincoln Day message. The
prints were sent to GOP or-
ganizations in localitles thru-
out the nation for showing at
fund-raising dinners. In the
eight-and-a~half minute film
talks, the President urges unity
in the party ranks.

to a general study of the radio-
TV outlook for the rejuvenated
network. Prognosis generally was
favorable, the keynote being sup-
plied by ABC President HRobert
Kintner, who reaffirmed faith in
radio and predicted greater things
along the front.

Radio-wise the nel inftends to
bolster its morning programing,
patterning the West Coast slotting
after the Atlantic Seaboard, tho
taking into consideration prob-
lems arising from time differen-
tials.

On the TV front, assurances
were given that ABC will become
a network to be reckoned with,
program-wise. Between sessions,
Kintner and Robert M. Weitman,
veepee in charge of programing
and talent, huddled with Holly-
wood talent the execs hope to lure
to the tri-color banner of the
skein. Agreement was reached on
a format, as yet undisclosed, for
presentation to heads of studios
in the ABC-TV net's bid for air-
ing of a program with MPAA's
co-operation.

to increase sales
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Rodgers-Hdnimerstein to Do
Musical Series for NBC-TV

® Continued from page 1

and Helen Tamirls are of the cali-
ber being considered.

The probability is that Rodgers
and Hammerstein would not limit
the show to dramatizations of
their own tunes, but would also
use the work of other songwriters
who have penned tunes of lasting
guality,

Rodgers’ previous association
with NBC-TV was his original
score for the “Victory at Sea” TV
film series, which is now being
amplified via a theatrical version.

There is also a possibility that
NBC-TV might try to invalve a
top BrﬂadwE}y producer or Broad-
way name for emseeing, an as-
signment that Leland Hayward,
now NBC-TV production consult-
ant, could handle. Hayward also
might participate on the produc-
tion side.

Chances are that the show will
not be ready until the fall, for the
season of 1054-55, unless a top
sponsor makes an immediate of-
fer for it. And there is the possi-
bility that it may be lengthened
to an hour, which would make it
more ambitious in scope. Should
it go to an hour, “Rodgers and
Hammerstein Presents"” might
well be the answer to the web's
Saturday night problems. There
it could complement “Show of
Shows"” in the preceding 8-8 pm,
glot next season, if “Amateur
Hour,” now 8:30-9, is moved. The
preceding half hour is unspon-

sored.
Musicals on TV have had a
gpotty history, the uutstanding
“Hit Parade."

success story bein

The biggest flop was an hour
show based on old Broadway mu-

NBC Affils Find ‘Home'
Is Where the Mart Is

NEW YOREK, Jan. 30.—Mem-
bers of the NBC-TV affiliates ex-
ecutive committee went home sat-
isfied from a meeting with net-
work brass on Thursday (28) of
this week. They were once again
resold on the web, especially on
“Home" and the hoopla surround-
ing it. As reported elsewhere in
this issue, they were told good
news about Lever Brothers.

"The major problem centered
around “Home™" and its method of
sale. Since participations are be-
ing sold in the hour women's
service magazine, it will be pos-
sible only to use a basic network
for the show until it gets to the
point where it is sold out and the

web can dictate to its sponsors,
Otherwise, if one participant

should want to add a market, all

Ernest E. Stern
Named Publicity
Manager for ABC

NEW YORK, Jan. 30.—Ernest
E. Stern, ABC's acting publicity
manager for the past five months,
this week was officially ap-
pum}::ﬂd to that post by the net-
work.

Earlier this week, ABC lost one
of its top press staffers when Art
Donegan, director of publicity
and promotion for WABC, died at
the age of 44,

Donegan had been with ABC
since its divorcement from NBC
in 1042, Prior to joining NBC in
1841, he had worked on the pub-
licity staff of Wamner Brothers
and on the editorial staffs of the
San Francisco Chronicle, the Chi-
Eaﬁn Daily News and the New
Orleans Item.

Agency Adds 50
For WABC Contest

NEW YOREK, Jan 30. —
Masterson, Reddy & Nelson
added more than 50 people to
their regular staff to Landle the
$300,000 “Lucky Seven” promo-
tion contest for WABC-TV here
this week,

In addition to 28
operators—who will
sands of calls dail
the Greater New

telephone
place thou-
to homes in
ork area—the

firm has hired Alan Sands,
writer; Buddy Piper, flack;
Scott Cummings, George Van

Valkenburg and Ric Eyrich. The
latter is contest manager.

Hal Block, WGN-TV/|

Part; Both Happy

CHICAGO, Jan. 30.—Hal Block
has left WGN-TV by mutual
agreement. Block for two months
has been emseeing a morning
show for the women. The station
announced that Block left for
“better -opportunities elsewhere.”

The break came after Block
invited a group of paraplegics to
the program. They traveled about
20 miles at considerable incon-
venience, and weren't used on the
show. Block also had difficulty
with a doctor who accompanied
them.

www americanradiohistorv com

the other sponsors on the show
would have to go along, which is
not likely. But the affiliates, as a
whole, agree that it is important
to bring new advertisers into the
medium by giving them a chance
to begin with small expenditures
and then increase their budget.

NBC-Radio meets here with the
executive committee of its affil-
iates groupg on Tuesday (2). Pat
Weaver, president of NBC, will
announce some of his plans for
the radio network and will report
on the progress made with the
new shows. Also to be discussed
is an arrangement which would
give sponsors conliguity daytime
and nighttime discounts as is
done by CBS-Radio.

sicals which was sponsored by
Procter & Gamble several sea-
50Ns ago,

FCC Grants 3
Video Okays

WASHINGTON, Jan. 30—The
Federal Communications Commis-
gion this week granted six new TV
construction permits, bringing total
authorizations to 639, of which
532 are post-freeze grants, in-
cluding 289 non-commercial, ed-
ucational grants. With 43 CP's
canceled, total outstanding au-
thorizations now .umber 596.

The FCC gre.ated construction
permits to L-onard J. Shafitz,
Channel 39, Sharon, Pa., and
Lucille Ross, Lansing, Channel 7,
Tvler, Tex. By finalizing hearing
examiners' initial decisions, the
Commission granted CP's to Lou=-
isiana TV Broadeasting Corp,
Channel 2, Baton Rouge, La.; South
Jersey Broadeasting Co., Channel
17, Camdgn, N. J.;. WDEF Broad-
casting Co., Channel 12, Chatlta-
nooga, Tenn., and Universal
Broadcasting Co., Ine., Channel B,
Indianapolis, Ind.

FCC hearing examiners also is-
sued three initial decisions this
week favoring TV siation appli-
cants. Hearing Examiner Annie
Neal Huniiing issued a favorable
initial decision on the application
of Arthur R. Olson for Channel 17
in Tulsa, Okla., and a decision In
favor of Elyria-Lorain Broadcast-
ing Co., for Channel 31 in Elyria,
0. Hearing Examiner John B.
Poindexter issued a favorable de-
cision on the application of the
Tierney Company for Channe]l 8
in Charleston, W. Va. The deci-
sions will become final in 40 days

if approved by the FCC.

New Senate Battle Expected
Vs. Doerfer FCC Renomination

WASHINGTON, Jan. 30.—The

next major Senate row over the
make-up of the Federal Commu-
nications Commission is likely to
develop when President Eisen=-
hower renominates Commissioner
John C. Doerfer, Wisconsin Re-
publican, whose ferm expires June
30. Opponents of Sen. Joseph R.
MeCarthy (R. Wis.), who led a
futile battle this week against the
nomination of Commissioner
Robert E. Lee, are expected to
close ranks again in an attempt {o
keep the controversial Wisconsin
senator's influence in the FCC to a
minimum when Doerfer's nomina-
tion comes up next summer, since
Doerfer, like Lee, is described as
a friend of Senator McCarthy's.

Meanwhile, the question of
whether President Eisenhower
will continue FCC Chairman Rosel
Hyde in the top post on the agency
or whether he will replace him
with Doerfer is still unsettled.
This has been a puzzler ever since
the President, in designating Hyde
for the chairmanship last April
18, put a tentative one-year limit
on it. Industry admirers of Hyde
are hopeful that the President will
mike no change in the set-up.

Hyde's term on the Commission
is not up until 1959,

This week’'s opposition to the
confirmation of Commissioner Lee
was short but bitter., Led by Sen.
A, 5. Mike Monroney (D.. Okla.),
opponents of Lee and McCarthy
contended that Lee's inexperience
in the communications field and
hiz previous connection with the
much-attacked TV program, “Facts
Forum," made him an undesirable
candidate for the job. Lee was con-
firmed by a 58 to 25 vote.
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THIS WEEK'S SPOTLIGHT FEATURE

Adtertoer & Apercy Fitn Buying

Studio Makes “Shot at Cost”

Offer on Film Commercials

Schubert Search for Full Use of New
Facilities Makes Non-Profit Possible

By SAM CHASE

NEW YORK. Jan. 30.—All ad-
vertisers and their ad agencies
shortlv will be offered the oppor-
tunity to have their TV film com-
mereials shot at absolute cost at
one of the lop Hollvwood film
studios.

The offer will be made by Ber- |
radio-TV

nard Schubert, the
packarer, who has become an im-
portant factor in the TV film in-
dustrv in recent months.

Behind the forthcoming offer,

ing schedules on the commercials, | storv this issue.)
based on his ceries schedule. Each|, The plan is for one crew to
of the two crews. Schubert be- work on “Topper” and “The Fal-
lieves, should be able to turn out |con.” while a second crew likely
up to 50 film commereials in a!will be sel for the other two
five-week period. |.'ihu"-'l.‘ﬁ- probably beginning the
The savings involved for spon- | latter part of next month. “Fal-
' sors wlilizing the Schubert offer  con™ now has four episodes in the
are estimated by Leslie Harris, can. with resumption of shooting
partner in the Schubert organiza- | skedded for about April 1 after

production schedules predicated con” Up for early mepging iz a |
on this free time. Schubert hopes new  big-budget series  titled
to work out long-advanced shoot- | “High  Adventure.” (See other

which is likely to be made to the
industrv sometime later this'
month. lies Schubert’s heavv use !
of the Goldwyn Studios in Holly-
wnnod, nnd his search for the most |
efficient use of those studios, |

Schubert’s theory is to utilize
the timie when his film series are
nnt shooting for this commercial
waork at no profit to him, merely
to keep his erews and technicians
fully occupicd. In this wav the
znme crews can be kept in full-
time employment, and the expe-
rienced men will not drift awav
tr new and permanent jobs olse-
where during off -production
perinds.

The plan. if sueccessful, will of
course mean that studio=s cur-
rent!ly deep in commercial pro-
duction will be faced with a new
and «erious threat, Many pro-
ducers of TV film series have. in
the past, turned out eommercials
for the =series’ sponsors on- a non-
profit basis, But there has been
no pievious offer to any and all
comers for such an arrangoement.

Crew of 40

Schubert currently utilizes one
full crew of about 40 in the Gold-
wyvn sludios, and is likely to add
a second such crew shortly. Each
crew i booked to work on Schu-
bert telepix series for roughly 10
woeeks of every 15,

Instead of laving off on the
time not being utilized for these
series, they would devote the five
free wecks to the non-profit com-
mercials,

Spon:urs and ad agencies which
go fur Llhe deal would have their
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tion, as running as high as 50 per
cent in some instances, due to the lead, refurns from his present
gsize and efficiency of the Gold- ' work in the theatrical release,

Wy n _:-:tudia and the number of
standing sets available. The lat-

ter include such items as a lrain, |

2
Of course. sponsors desiring to do
=0 will be able to construct their
own sets for their commercials,
Schubert 1z now in production
on three series and is due to add a
Now before the
cameras are “Mr. and Mrs, !
North,” “Topper” and “The Fal-

Charles MoeGraw, plaving the

“Bridges of To-Ko-Ri."
The upped production schedule,
along with the new mnon-profit

hip, plane and swimming pool.' commercial plan, projects Schu-:

bert to the fore among top TV
film =eries producers. In the nast
he has been a leader in the live
radin-TV package field. He is|
now planning a number ol new |
filmm stanzazs for later production
in addition to the current blue-
print.

Mayers Sees ‘54 as

Feature M

NEW YORK, Jan. 30.—The TV
feature film market should reach
its peak in 1934 and ecarly 1955,"
then begin to taper off, according
to Arche Mavers, prexy of Unily
Television Cerporation, one of the
biggest feature film distribution
outfits in TV.

Althoe estimates have run as.
high as 4.000 eventual TV outlets
in the U. 5., Mayers predicts the |
industry will level off at around
550, and he expects these markets
will reach a saluration point, fea-
ture film-wise, by the Middle of
1955.

Consequently, Unity is girding
itself for the firm's biggest vear
yvet, with sales expecied to top
those of 1953, the record wear.
Unity chalked up a gross sales
take last year triple that for 1851,
The firm’s “Plus 80" package of
features alone, which Mavers ac-
guired last June [or around

Liv Buys ‘DA’
From Lord for
$250,000 l

HOLLYWOOD, Jan, 3. — Ziv
TV this week revealed that it has
purchased all radio and TV rights
to “Mr. District Attorney” from
Phillips H. Lord, thus contradict-
ing a storv earlier this month that
General Teleradio (Tom O'Neil)
acquired the rights as part of its
recent purchase of Lord's radio
and TV properties. Altho O'Neil
reportedly expected all movie,
radio and TV rights on “D. A
would revert to General Tele-
radio under his pact with Lord,
Ziv apparently has sewed up the
property for $250,000.

Ziv is alreadv shooting a TV
film wversion of the 17-year-old
series with David Brian in the|
title role, and a transcribed radio|
package is on the agenda for later
this year. In anticipation of calor,
the series is being shot with East-
man Kodak's new 35-mm. Posi- |
tive-Negative color stock. Release
date is April 1, and Ziv's zalesmen
are already out in the field push-
ing the show to advertizers and
stations.

Ziv now has seven TV film
shows inm producltion, and an
eighth (a TV version of Corliss
Archer) iz in the works., Ziv
prexy John Sinn also announced
this week thal he iz conlemplat-
ing producing an hour musical
film series sometime later in the

‘along this line in 1954, He ex-

Clast four or five years.

| Unity shipped out

-

kt. Peak

51,000,000, pulled in $1.028,700,
from 32 markets during the first:
three and hall months it was on!
the market, i

Mavers credits promotion for|
this record sales take., and he|
plans o increase Unitv's efforts

=

]

pects to augment his present cata-
lng with about 100 new features
for TV this year and is currentl
negolinling for a package of 59,
all of which he says were pro-
duced in Hollywood within the

In line with this, Mavers notes
that hiz long-standing plans to
prndu_c-e film series especially for
TV will be pushed back still an-
other vear, Mavers originally was
zet o enter the production field
in 1833, but delaved the move
when he acquired the new “Plus
80" properties.

Wiih sales expected to hit their
peak this vear. Mavers anticipates
shipping will be even a bigger
problemn than it was in 1953,
maore than
a600.000 features last vear, and
Mayers' service control and traf-
fic department today employs
more people (28) than were in his
enlire organization at ils. incep-
tion.

Philip Morris
Buys ‘Defender’

NEW YORK, Jan. 30.—Philip
Morriz cipgarettes this week re-
portedly bought the Hal Roach
film package, "Public Defender,”
as a replacement for one of its
current shows on CBS-TV, It is
not known what show it will sub
for, but it is probable that the
“Philip Morris Playhouse,”
Thursdays, 10-10:30, will move
out after the end of its cycle.

The series stars Reed Hadley,
whose work in "Racket Squad,” a
former Morris network property,
was acceptable to the sponsor.

Am. Maize
Buys ‘Blinkey’

NEW YOREK, Jan. 30.—Blinkev
Productions this week sold its
TV film series, “Adventires of
Blinkev.," to American Maize
Company for sponsorship in 23
TV markets across the country.

The puppet program will plug
Amazo Instant Dessert. The deal
for 13 weeks, with an option for
13 more, was made thru Kenvon

vear.

& Eckhardt.
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Schubert Pix to Get

Top Stars,

Series Tagged “High

Writers

Adventure”; Office

Also Readies Talks on Consolidated Buy

NEW YORK, Jan. 30.—Bernard
Schubert this week lined up some
of Hollywood's top thesping
names and scripters for a new

\ vidpix series, while also prepar-
ling

to re-enler negotiations to
buv the properties of Consoli-
daled Television Sales, The latter
firm has been reported up for
sule for =ome time, and Schubert
now has been identified as the
mysterious individual who had
been holding talks with the firm.

The new series, titled *“High

Adventure,” mav featlure Lowell |

Thomas as narrator on each edi-
tion, as well as the kev man in
the selection of the material to
be dramatized. Nepotiations are
now under way between Schu-
bert and Thomas.

Among Llhe film names in-
volved in leads on this antholopy
series are Randolph Secott. Joel
McCrea, David Niven,
Flynn, Glen Ford, Broderick
Crawlord, Van Heflin. Charlton
Heston, Dana Andrews and Rich-
ard Carlson,

Among the fems there are
Teresa Wright, Rhonda Fleming,
Audrey Totter, Alexis Smith, Liz-
abeth Scott, Ruth Roman and
Dorothy McGuire.

Seript Writers

In addition to authentic fact
tales of adventure., there will be
fictional material scripted by
Ernest Haveox, James Warner
Bellah, Edison Marshall, Max
Brand, Ray Bradbury and Jack
Schaefer. The last named wrote
“Shane.”

The producer will be Harry
Joe Brown, who is co-partner
with Schubert in Federal Tele-
films, Inc., which will be the pro-
duction firm handling the series.

The, method of sale for the
series has not yet been definitely
decided. Schubert has been con-
sidering a franchise set-up. How-
ever, if the Consolidated deal
goes thru, he would have a ready-
made cross-country sales organ-
ization of his own, and this may
be one of the big reasons he's
angling to buy the firm, since

Consolidated reportedly is using|

its impressive gross sales record
on the lirm's Station Starter Plan
as a major salez lever to close the
deal.

On the other hand, the fact
that Conzolidated may have =zatu-

Errol |

irated many of the current mar-
‘kets with its product, via the
'Station Starter arrangement
(nine Jerrv Fairbanks series in a
'package), might be considered a
drawback.

' Another obstacle reportedly
|:~1l.:mdmg in the way of the sale is
| the rather complicated arrange-
ment under which Consolidated
originally took over the Jerry
|Fa1rbank5 packages from NBC.
' Fairbanks and the web have bren
in litigation over the shows for
some time, and & couple of other
law s=suits are also pending on
some of the films.

Altho it isn't definite wet
whether Schubert's potential deal
calls for him to take over all or
part of Consolidated's TV {film

roperties, the latter firm's cata-
og includes the Jerry Fairbanks
shows: “Front Page Detective,”
| “Ringside With the Rasslers,”
“Public Prosecutor,” “Hollywood
Half Hour,” “Crusader Rabbit,”
|“Pa|'ad15e Island,” “Jackson and
LY “Going Places With Uncle
| George,"” and “TV Close-Ups." It
(also includes Sportsvision's se-
ries: “All-American Game ol the
Week,” “Big Ten Game of the
Week” and "Pacific Coast Game
of the Week"; Tableau TV, Litd.'s
| "Christmas Carol,” and Consoli-
‘dated’s latest syndication prop-
Lerty, "Time for Beanie."

|"Mt.:mhunt" for
New R-G Firm

HOLLYWOOD. Jan. 30. — By
February 22 cameras will roll on
a new lelefilm series, “"Manhunt.™
being produced by the new pro-
duction fArm of Rawlins-Grant,
Ine., which this week established
headquarters at California Studios
here. “Manhunt,” like other pro-
jected series, will be flmed for
syndication thru United Television
Programs.

“Manhunt" is based on activities
of Interpole, the international po-
lice organization of the countries
of the United Nations. Mindret
Lord, who did the story, “Sir Wal-
ter Raleigh,” for 20th Century-
Fox, has been inked to do the
seripting,

r--_----_-----‘---‘-___-__--'
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) (52 issues) at the rate of $10 (a saving of $3 over =
; single copy rates). Foreign rate $20. [
I [] Paymen! enclosad O Bill me s =
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® TV FILM COMMERCIALS in PRODUCTION i~ o=

This feature runs in every “Adveriizer and Agency

Film PBuying" {s3ue

of The Biliboard's TV Film department. It offers [he mosi complete directory of
production of film commercials availoble, and is limited only by The Biliboard's
ability to reach all producerg in the indusiry. Producers who desire 10 be included
should send their listings to reach The Billboard's New York office no later
than the 15th of each month. Listings should be jor the ldaf full preceding monih.
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OFFICIAL FEATURES

5

IN FAST BREAKAWAY

Already Pitching Sales Campaign on
123 Films Acquired From Robert Lippert

NEW YORK, Jan. 30.—Official
Films, Inc., got into feature film
distribution in a big rush this
week, No sooner did it close the
deal whereby it got the TV rights
to Rohert Lippert's productions
than it was out making a hefty
sales pitch to stations here.

An unusual aspect of the deal
is that Official has the right to
take orders for pictures that have
not even gone thru their theatri-

cal runs yet. Delivery on such
orders will be as late as Decem-
ber, 1935.

This iz a far-reaching extension
of the ]inlicr inaugurated a year
ago by Lippert's own TV subsidi-
ary, Tele-Pictures, which has just
been dissolved. Tele-Pictures,
which was headed by Joe Smith,
opened the year with a new
group of films, release dates of
which ran thru the end of that
Year. '

Broidy Setz Deal

Another surprising aspect of
Official's deal 15 that the Vitapix
Corporation didn't get it. Official
did not make the deal directly
with Lippert. Official's deal was
with producer William PBroidy,
who happens to be a vice-presi-
dent of Vilapix. Vitapix, as a
matter of fact, was dickering for
the package for months but could
never come to agreement on
terms.

Vitapix is currently peddling a
brand-new package of 28 features
still being rolled by Princess Pic-
tures, Main theme of their sales
promotion is that new pictures
are better for TV than films that
were originally made for theatri-
cal release.

The three-way deal by which

Official got the Lippert features
had Broidy agreeing to make 12
Pictures in a year for theatrical
distribution by Lippert, in return
for which Broidy tock over Li

pert's TV distribution, which he
?mmptl_v signed over to Official,
t was speculated in the trade
that one effect of the deal might
be that Bob Lippert Jr. will go
into the production of half-hour
TV films, a project that Smith
had been urging for some time.

Official has a staff of 16 sales-
men, plus Tom Corradine Asso-
ciates as its West Coast rep.
Broidy himself does not have a
sales organization other than
Vitapix. Tele-Piclures had four
salesmen,

Get 123 Titles

Official gets a total of 123 Lip-
pert pictures to peddle, plus a
group of musical shorts and girl
wrestling films, Among the titles
Official has are such new releases
as “The Tall Texan,” “The Man
{lrnm Cairo” and “The Limping

ml!

Lippert’s practice has been to
keep his pictures in theatrical
distribution for about 18 months
—depending how they sell—and
{h&" put them into TV six months
ater.

Tele-Pictures, in its two and a
half years, has sold the initial 79
Lippert pictures to close to 100
stations, which gave it a gross of
about $2,000,000. At the time of
its disgolution, Tele-Pix was get-
ting set to peddle a new batch of
20 features for TV release thru
18564,

In addition to the Lippert pie-
tures, the Official sales staff is
peddling its own three series,
“Colonel March,” *My Hero” and
"Terry and the Pirates.”

Commercial Critique

In our cerebrations in this space
each month, we have completely
ignored a type of TV that cer-
tainly cannot be ignored when
you are spending a television
evening at home. I'm referring
to the 10-second, or more accu-
rately, B-second ID commercial
It's a tribute to the relatively
higher cost of television that sta-
tion operators, who for vyears
would never consider double
spotting en radio, plunged into
double spotting on {elevision
without a backward glance.

I don't know how they ration-
alized this move, Perhaps they

didn't try. But as far as I can see, |. . .

there is nothing wrong with the
station identification commercial
from an advertiser's viewpoint, if
it’s used properly. The main ob-
jection to the bad ones is summed
up in that old war cry, “too much
copy.” Obviously, in the six ter-
rifvingly short seconds of audio
allowed in an ID film, a client
can give little more than his
product name and the hardest sell
in the fewest words imaginable.
With some exceplions, this time
limitation makes it almost man-
datory that the product name be
already well known, and that the
use of the product will spring to
mind at the mention of the brand
name.

A lock at some of the current
uses of IDs shows that this limi-
tation is widely recognized. The
Coca - Tola commercials made
by Screen’ Gems for D'Arcy
Advertising are a gocod example,
Coca=-Cola’s use of ID's iz consis-
tent with the general advertising
policy of the company. They say
nothing more than the name of
the product with a brief reference
to the natural flavor story inher-
ent in their slogan *Coke’s a Nat-
ural.” With “Coke,” no one needs
to be told what it is or how fto
use it. The ID gimply reminds
the viewer of hov' good it is.

Other Examples

More good examples are the
Lipton tea and soup commercials
made by Bill Sturm Studios for
Young and Rubicam. Apparently,
the Lipton people assume that
Arthur Godfrey does the hard
selling on his "Talent Scouts”
show, so in the six seconds of
audio on their 1Ds, they wisely
confine themselves to a brief te-
minder that the tea iz brisk and
gives you a lift, and that the
soup is delicious and tastes home-

By AL CANTWELL

made. In essence then, the ID
commercial used in this ‘manner
is primarily a reminder, and in
general you'll find the most IDs
in thizs categor.,

But the ID serves other useful
purposes. Witness another Bill
Strum produced commercial for
Vicks cough drops thru BEDE&O,
Can there be any guestion as to
what Vicks cough drops are and
what they are used for? Of course
not, So Vicks uses an animated
ID commercial to announce “"Now
two . . . Vicks regular . . . and
Vicks wild cherry cough drops
same comforting relief.” No
chance for a misunderstanding
even tho they are here using the
ID to announce a new product.

Another Vicks commercial, this
one for Vatronol Noze Drops, pro-
duced by Robert Lawrence Pro-
ductions, displays another ex-
ample of the variety of uses for
an ID. This one is live action and
opens with a girl obviously suf-
fering from a head cold. The
audio wvoice over szays, "Nose
stopped up with a cold? Use
Vicks Vatronol Nose Dropsi™
While the video dissolves to the
same girl using the product, then
turning to the ¢amera with a joy-
ous smile of relief as she ex-
claims “Ah . . . 1 ecan breathe
again!" How concise can you get?
There's the whole product story
told in 15 words.

The ID's Limitations

These wvaried examples of an
ID used properly may lead you
to believe that it is a jack of all

trades. Nothing could be further
from the truth.

For some fortunate products,

the eight-second ID represents the
answer to long TV mileage for
less money. But for many othe
the ID is thoroly impractical.
a product needs detailed demon-
stration to show its advanlages
over competitors, or if your prod-
uct is a new one and its use needs
detailed explanation, then the 1D
is not for you.

Whatever you do, don't try to
pack as many words as you can
into an eight-second commercial
Altho the price differential may
be attractive, don't try to substi-
tute three -word-packed, eight-
second IDs for one soundly con-
structed 20-second or minute com-
mercial. In other words, don't
send a boy on a man's job.
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Commaercials

Pose New Problems

B C. D. GUDEBROD
Manager. Commercial Film De-

partment, N. W, Aver & Son, Inec,

According to my well-worn and
dog-eared copy of Bartlett, there
is some dispute about the author-
ship of the old chestnut “History
repeats itself.,” But regardless of
whether it was Plutarch, Mon-
taigne or Thucydides, it looks as
tho the makers and wusers of
TV film commercials are going to
have the same headache, This
time it will be fancier—in color!

The premonition of this colorful
headache started with the finding,
in an unused desk drawer, of a
little document dated 1945. It
was happily (hopefully?) titled
“Standards for Television Motion
Picture Photography.” It started
by ruling out all low-key, dra-
matic lighting and runs on down
thru such rules as “keep the
gamma range small” “supply
medium or light prints,” *“don't
use fade-outs" (on the theory that
folks would think the set was
broken!), etc., ete.

Clearly, we were groping for
an answer to a pressing problem
—namely, how rcould we do jus-
tice lo a bowl of Umphies or a
box of Thingumbobs, Does any-
one remember screening commer-
cials for a client and having them
greeted with little cries of joy—
only to be called on the carpet
the morning after the show be-
cause the commercials did not

TV Film
Guest of the Week

G. D. GUDEBROD

G. D. Gudebrod, manoger of the
commerciol Ffilm sdepartment of
Ayer E Son, Inc., is a veteran ad-
vertising executive, hoving served
in vorious copocities with the Ayer
agency for the past 20 years. He
joined Ayer in 1933 as o radio copy
writer, and hos since funclioned oa
radio pregram director, commercial
film writer and in his present post.

Prior fo jeining Ayer, Gudebrod
was in market ressarch for Crowell
Collier Publications, and worked on
both the editorial and sales sides
of the newspaper field. Ameng tha
odvertisers for whom Ayer handles
TV film commaercials are Zippo
Lighters, Hills Brothers Coffes,
Plymouth and Surf.

look at all the same on that 10-
inen tube?

The new three-color headache
is going to be shared alike by
studio engineers, film producers
and agency film supervisors.
There are a host of problems to
be solved, no doubt, just in the
electronic field—and those elec-
tronic answers are going to effect
the rest of us. Film producers
are going to have at least a thou-
sand questions to ask. Agency
film supervisors will have to in-
terpret all the answers to account
executives, copy writers and
artists,

For instance, now that the elec-
tronic engineer has wrought a
miracle (shooting full color pic-

il

tures thru the air), film produc-
ers (and agency men) are going
to ask him to write the rules for
this miracle. In other words, how
can we make our films (or even
a “live” szet for a program) so
they can best be transmitted?
What film stock should we use
for a particular pick-up system?
What sort of brightness range can
we use? What colors reproduce
best? How much electronic con-
trol is there over colors already
on film?

But this is not all. Since color
TV will be compatible, we can-
not just confine ourselves to pro-
ducing a good color film. For
every person who sees this film
in full color, there will be a mil-
lion or two who see it in mono-
chrome. Granted that black-and-
white reception of color trans-

| mission is sometimes better than
{ black - and - white transmission,

granted it has a subtler range of
grays and vields softer, more
pleasing results—granted all this,
the client is still going to want
his product to look good both in
color and black-and-white, Let's
take a mythical product which
we'll call Blank Curtains,
Hypothetical Case

Here is a gorgeous display of
lemon vyellow draped against a
pale blue wall. It is artistic and
eve-arresting in full color — but
just suppose that the mono-
chrome component of the color
transmission reproduces both the
vellow and the blue in the same
shade of gray. A lot of black-and-
white viewers are going to be
puzzled. Some agency film super-
visor is going to have a very red
face. At least one film producer
is pgoing to ask for some color
charts and gray scales and so on
and so on.

When black-and-white TV first
started using films, this sort of
thing happened. Remember? It
shouldn't happen again. And
there are signs that it will not.
Already the Film Producers’ As-
sociation is working with net-
works to try to zet upr some tenta-
tive specifications. Agencies have
been asking for information. Per-
haps this time around, the head-
ache won't be so great. But we
suspect that there are going to be
one or two real bad twinges,
anyway.

Tors Science-Adventure
Series Gets $ Backing

HOLLYWOOD, Jan. 30.—A tar-
get date of April 1 was set this
week by Ivan Tors to roll first of
26 science-adventure half-hour
telefilms for syvndication following
conclusion of a deal for 100 per
cent of the financing by Joseph
Harris and Cy Weintraub, who
recently acquired the United Art-
ists-TV distiribution set-up.
A-Men Television Films, a Tors
operalion, will produce the series

- at Hal Roach Studios on a budget

of 525,000 per episode.

Initial output will consist of a
minimum of 15, Tors said. Prepa-
rations already are under way for
the first six with teleplays being
put into shape by as many writers,

Writer assignments include Curt
Siodmak, who also is an associate
producer: Tom Taggart,
writer on Tors' theatrical science-
fiction film, “Gog": George Van
Martar, who recently wrole the
“Shadow Valley”™ =screen play,
owned by Ivan Tors Films and
which was recently sold to Uni-
versal-International Pictures with
ITF Veepee Richard Carlson as
director; Robert Smith, who

enned the novel, “Riders to the

tars,” which Tors produced for
theatrical release; Ellis St. Joseph,

screen= |-

screen writer and New York Uni-
versity drama professor, and Rich-
ard Tavlor.

The entire series will have an!

accurate  secientific  background.
The adventure serics will be adult
entertainment fare, Tors said, its
aim being to encourage “an inter-
est in engineering” as well as to
entertain. Well-known actors will
be employed for the series, which
also will be presenied in docu-
mentary fashion.

Theme will revolve around the
“Office of Scientific Investiga-
tions,” invenled f[or the purpose,
whose officers will be called to
solve scientific problems as op-
posed to a private eye series where
the central characters are obliged
to solve crime.

First six in the series will deal
with problems concerning heli-
coplers, experimenial rocket
planes, atomic submarine, ultra-
sonic sound, drone planes and
nerve gas—all of which are cur-
rent realities, Tors points out. The
producer emphasized that all epi-
sodes would be scientifically based
on preszent knowledge,

Tors =aid that he was in a posi-
tion to produce each half-hour

fContinued on page 8)
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Union Lawyer Makes Suggestion
In Court Hearing at Montreal

MONTREAL, Jan, 30, — Per-
formers can get along withoult
live music. That was the impres-
gion given here in Superior Court
by attorneys for the American
Federation of Musicians lefend-
ing a suit brought by members
of the American Guild of Variety
Artliste, The hearings ended late
Thursday (28) with the court
reserving its decision, ;

A dancer, one of manvy wil-
nesses, claimed on the stand, that
he had lost employment in local
clubs because the musicians re-
fused o plav for him as long as
he was an AGVA member.

“Why don't you use records?”
asked AFM lawyer Sam Gam-
Ero.

It has long been AFM's conten-
tion that the widespread use of
recorded music has thrown many
of ils people out of work. This
altorney, implving approval of
the extension of rocorded musie,
was the first c¢lue that the

musicians union favored if.
| Boston Trial

Some weeks ago in the Boston
irial of AGVA versus AFM, latter
stited thal it was Federation pol-
icy to have its people use multi-
ple  skills  without additional
compensation. In effect this

means that sidemen who can sing |

cshould do so withoul getting ex-
ira meney. The question was

AGVA Moves
Against Grades

NEW YORK, Jan. 30. — Lew
and Leslie Grade had their fran-
chise suspended by the American
Guild of Variety Artists Friday
(29) for allegedly violating cerlain
¢lauses in its agreement under
which it operated.

The specific charges nvolved
in Article 14 of Rule B, which the
Amin Brothers charged was vio-
lated. That rule says, in eflect,
that ‘“'agents will be truthful in
all their relations with artisis and
will not engage in any fraudulent
practices.”

I. Robert Broder, attorney for
the Grades, said that AGVA's
action was a violation of its
spreement between the Artists
Representatives Association and
ithe union, which called for vari-
ous preliminary steps and hear-
ings before disenfranchisement
could be taken, "We have had no
legal hearing, We believe AGVA's
agclion has no effect, and we will
protect our interests,” he said.

The Grades, operators of a Brit-
ish talent agency, have 10 days
afler notice of suspension, 1o ap-
peal the ruling.

NEW YORK, Jan. 30. — The
Chanticleer, Baltimore, will go
back to name acts and full shows
the beginning of February. [ts

budget is expected to be flexible, |

what attractions

depending on
Dick Henry

become  available.
will book the spot.

OK, BUT NOT
IN PUBLIC

MONTREAL, Jan. 50—The
Tehanons, a man and wife

dance - accordion act. was
called to the «‘and in the
Superior Court action be-

tween the American Federa-
tiem of Musicians and the
American Guild of Variety
Artists., The fem claimed she
eouldn’t work without music.
It developed thal her hus-
band (AFM) played her mu-
sic, but was prevented from
doing =0 because of the
uwnion’s edict,

“See, "onnounced th. AGVA
altorney. "“See, how that un-
sevupulous man,. James Cao-
sar Petrillo (AFM president)
15 ceming betweepn man and
wife."

The judge loosed down at
the AFM lawyer. “Tell me,"
he asked softly, "Iz it ail right
if he plays for his wife in
private?"”

pezed what happened to  the
muz=ician who couldn’t asing or
tell jokes. AFM spokesmen al
that time refused to reply.

In the meantime, AFM here is
under a restraining order pre-
venting 1t from pulling its musi-
ciang from spols where AGVA
performers are working.

During the two-day {rial,
scores of band leaders paraded to
the stand. Thev all denied hav-
ing received official orders from
|the union not to play for acts,
| Most of them admitted having
1 “heard of it”" and some raid they
{ had received letiers. In all caszes,
 however, the leliers were “left
home in another suit.”

Toronto Hassle

| The Toronto AFM-AGVA
Lattle 15 also taking on new
| shapes. There AGVA people have
i been asked to pay %510 to AFM
for working permits to be ap-
p'ied to dues to a special auxil-
lary actors' unton to be formed by
AFM. Federation consiitulion
doesn’t provide for such member-
ship and new suits are being pre-
pared accusing AFM of “zhake-
downs" in that area.

At meetings held here. AGVA
members who had previously
‘pulled away 1rom the actlors'
union claimed they had been told
by AFM officials that AGVA was
responsible for the passage of the
Walter-McCarran Law which pre-
vented them from working in the
United States,

1hm:;-c:u_ ACCIDENT
HALTS ‘WISH"

 LONDON, Jan, 30. The
first half of Jack Hylton's
version of “"Wish You Were
Here” at the Casino Theater
came to a hurried end this
week when comedian Chris
Hewitt, playing Pinkvy Hur-
ris, struck his head on the
side of the pool when pushed
in for the normal climax to
the act. Actors Joe (MMuscles
Green) Robinson and John
Doyve dived in and dragged
aut the unconscious lad amid
the sereams of the chorus.
Hewitt recovered and was
able {o go on with ihe show
after treatment.

Keaton Billed 2
Places at Once

PARIS, Jan., 30.—Busier Kca-
tonn, headlining at the Cirgqre
Medrano, is having contract
frouble. Medrano date was from
January 8 thru February 4, with
Medrano holding an opiion thru
February. Spot 15 booked by Geo
Leroy, of the Lew & Leslie Grade
office, which also books the
Cirgque Roval in Brussels, Bel-
gium. The Cirgue Rowyal is ad-
vertising Keaton as opening on
Friday (3). Medrano, claiming a

rior contract, has refused to let
! Keaton out and has obtained a
‘court order forbidding the comic
| lo remove his baggage or props
{from the Cirgue Medrano or his
i hotel.

Both Keaton and Cirque Med-
ranoc are prabbing off publicity
“thru the snarl.

N. Y. Theaters Stud
Vaudeville's Return

As Grosses Slump

® Confinwed from page 1

. Hurdles: Luring Names, Disposing
Of Big Screens, Setting Union Deals

sa long thal they would get new
deals on spot shows that wouldn't
{ie them up to give guaranieed
work contracts,

The Paramount and Roxy, how-
ever, might have to work out
some formula that weuld guaran-
fee musicians and stagehands a
certain number of wecks a vear

| back.
In any event. those close to the

brass, starting on an informal ba-
gsig, are scheduled to siart in the
immediate future,

The chiel reason for the reviv-
ing interest in live shows by the
houses that have swiiched 1o
'straight  picture policy 15 the
rightening decline in box-office
takes. That, plus the fact that the
Palace with s low-budget eight-
| act poliey and a piclure is holding
up better than was generally ex-
pected,

The Roxy with iis 5.300 seats,
the local pioncer in the hig-soreen
'rhangeover, has scen s grosses
‘drop to around 3$20.000. Para-
'mount 15 also looking atl grosses
in  the middle 20's. Compared
wilh these houses with their tre-
mendous =eating capacities, the
‘Palace with only sbout 1.650

MIAMI FLOPS AT HALF-WAY MARK

& Cantinued from page 1

Inns Give Cut Rates, Clubs
Feel Pinch, But Still Hopeful

1852-'53 was considered the “best”
'in & decade, so the ops are fecling
the pinch even more.

The Sans Souci’s Blue Sails
Room and the Naut:lus Hotel's
| Driftwood Hoom are chalking up
okay business with good atirac-

Christine Tops
§7,000 Salary

NEW YORK, Jan. 30-—Chris-
time Jorgensen went inin overage
at the Latin Quarter in the third
week of the performer’s four-
week deal. Jorgensen went in for
$7,000 plus a percentage. ‘The
‘third week Jorgensen itook out
| close 1o §1,000 over salary. The
fclub did $40,000 the first week,
: 550,000 the second week and

60,000 the third week.

There was some speculalion
whether Jorgensen would be able
to open at the Boston Latin Quar-
ter, February 3, as scheduled.
Mary Driscoll, chaiyman of the
Boston licensing board was guot-
ed as saying she would “maove
heaven and earth” to prevent it
Boston laws forbid female imper-
sonators,

It is understood., however. that
date 1s okay, and Miss Drizeoll
has withdrawn her objections,

Oslo Op Files Plea
For ‘Trial’ Nitery

OSL0O, Norwav, Jan. 30. — A
strong effort iz being made ta
persuade city officials 1o permit
a "trial” period of alter-midnight
operaltion of a night c¢lub here
this coming summer.

The application is being backed
by the tourist organizations. rail-
road officials, hotel and restau-
rant groups and public officials,
The applicant is George's Restau.
rant.

Backers claim that it is neces-
sary to have night clubs to attract
money-spending tourists to the
city. The applicant proposes to
operate the club from midnight
until four o'clock,

tions, Otherwize. on the hotel
nitery front, crying towels are
very much in evidence., The new
ilkido Hotel, Miami Beach's
largest, got off 1o a hefty start
with the Ritz Brothers, but look
a slump in succeeding weeks.
50 it happened with the night
Ftlubs. The Beachromber racked
up the biggest biz of the area
when it debuted with Sophie
Tucker, Afler a few weocks they
closed during an expected dull

Romm Resigns
MCA Berth

Romm has resigned f{rom the

effective Friday (29). MCA said
the decision was his. HRomm
claimed he left because there was
“a difference of opinion between
me and the higher echelon on the
value of my services.”

He joined MCA about [ive and
a half years ago as head of the
theater department. Later he
moved intoe TV, co-producing
some of the Colgate shows, He
was also the producer of the
Eddie Fisher TV show,

Befare joining MCA. Romm
was a4 vice-president of the Gen-
eral Artists Corporation and was
considered one of the ablest
apents in the business, being re-
sponsible for the development of
some of the biggest names. He
plans to wvacation on the West
Coast for three weeks and may
go into TV film production or into
personal management.

Paris House to Yaude

PARIS, Jan. 30. — Director
Bruno Coquatrie, manager of the
midiown Olympia. will drop
films and switch to a wvaude
policy on Frida['!; (3). This gives
the Olympia a head start on the
Alhambra, former big-time vaude
house, which switches [from pix
and stageshows, to straight vaude
en February 26.

S— ieinivimesamedsea @ mesli@h iStory com

NEW YORK, Jan. 30.—Harry
Music Corporation of America,

it was sorry to lose Romm, but|

 period: then reopened bipg wilh a
ishow  headlining Betty Hutton,
I‘dii}ﬂg wilh Soph and Harvy Rich-
man, Business stood up here. de-
| spite the blues in a#!l but two
tother spots,

| The two other clubs are the
:T.fagabﬂnds_and the Latin Quar-
(ter. The first just keeps rolling
along, and while Lou Walters
‘rlaims he's ahead of last wvear.
'insiders claim he's below  last
‘vear's level, which was an all-
ttime high. Clover Club scored
little (or nathing, in some cases)
until Lena Horne came in last
week., But even her late shows
aren’t up to par.

In spite of the dim aspects of
this town at the moment, every-
bodv's got a word of cheer for the
promised “big monihs” of Febru-
ary and March. Reservations in
the holels are coming in fasier for
those periods, and this seems to
beg an indication of some sorl of
 business revival,
| But, as one hotel operator put
vit: "Every vear the customers get
worse., This yvoar we've gol next
vear's custemers!™

in the event they wanted (0o go|

picture say that talks with union |

L will )
doubi. One agency head said. "If

- [ |

seals, 1s running at about $19.000
weelkly.

None of these houses, however,
looks for a Palace policy to null
it out, Managemenis are looking
for big names, and there’s where
most of the plans fall apart. The
shortage of name atiractions is
more Keenlv felt now that thea-
ters want them.

Talent agencies say thev have
aubmitted wvarious formula=, but
in earh case the plan was dis-
carded because there was no
name large enough to head up
a bill.

Whether any major attractions
come out, agency tlopoers

I had a house and a sWimning
poal in Beverly Hills and be-
longed to a golf club, I'd be
damned if I'd come East io do {our
or more shows a day ond then
have the government lake most
of it away, particularlv if 1 can
get the same dough bv staving
home and doing one TV guest
shot.™
Agent Comment :

Another agency topper admit-
ted that the foregoing was @
fough argument to beat but cm-
vhasized that the hig stars, "If
they have any sense had hetler
vei out and lel the people :ce
them in flesh., or they wont be
big stars murh longer There are
plenty of kids that are lonking
for a chance to push them off
their thrones."”

Theaters., like night clubs, frel
that only a ha]fl doen af!rnvi'f}nn
can do the busines=s, apnd sreitindg
this half dozen out is a problem
nobndv has vet been able to =olve.

Theatermen., however, claim
that some solution must be found,
One theater op said. “If the =tu-
dins den’t put the heat on their
stars to come out. they won't
have theaters 1o sell their prod-
ucts to,''

Originally any thealer that
wanted CinemaScope had to drop
flesh for one of tw ) reasons The
first was that 20th Centurv-Fox
wouldn't make a Zeal that would
permit a theater to deduct the
eost of ils staveshow from the
gross on which the rental was
compuled The second. a physical
one, was that the size of th= big
sereen, where hung insiead of

flown, elimirated a siape where

Hve performers could waork.
he Paramount. which theareti-

cally fell into the second caie-
gory, can use a stngeshow The
Roxv, with its huge stage. =till
has the room. The same iz irue
nf the State and the Capitol.

Basically, the declining grosses
will force theaters to turn to
something to take up the =lack
New proiection gimmicks,
whether 3-D or big sereen, aren't
the answers. it has been found

Meanwhile, talent agencies are
combing their lists and courting
their major names in the hope
that thev'll come outl for a fow
waoeks,

Leonard Connor, (Mavor
Song) was unanimouzly re-elected
as a board member of the Na-
tional Varictvy Artists. New mem-
bers elecied for their livst term
were Ted Hennig and Lillian
Lindeman. . . . Andre Phillipe. a
five-lime winner of TV's “Chance
of a Lifetime,” is doing turnaway
business at the Copa, Pitisburgh.

Denise Darcel’'s contract was
sold last week by Marcel Ventura
in George W. Berimshaw, Trend
Artists, for 525,000, The contract
had a vear o go.

Eddie Schaeffer has been add-
red to Celebrity Club show., | |
EPhil Brite 1= now fronting a band
iat Franlz Dailey's Mcadowbrook.
. . . Solly Hoffman is in his fifth
i week at the Four Hundred Club,
Richmond, Calif. . . Henry Co-
gert waie re-clected president of
' Theatrical Apgeniz in New Eng-
Elﬂnd for the [ilin conzecutive

=

Extra _@e&

of { term. Also re-clected were Harry

Drake, veepee; Jacy Collier, <ec-
retary and treasurer. The new
Board of TAINE includes Jimmy
Kennedy. Frank Sopser, Fred
Mack. Danny White, Drake. Col-
lier, Henry Cogert and Ray Mul-
lin, The Ei::t named is president
of the Rhode Island Theatrical
Agents  Associalion. affiliated
with TAINE.

Myron Cohen has Henri Geni
as personal manager. Cohen
opens at the Copa February 4,
and goes back to the Beoach-
comber, Miami Beach, March 5.
followed by the Balinese Room,
Cralveston, Tex., March 26. . . .
Smiley Burnette is being handled
by Abe Feinberg. The laiter will
pick him up after January 31 and
will book him thru New England
and Pennsylvania.

Last week marked the ifih an-
niversary of th2 Conrad Hilton's
Boulevard Hoom ice shows,

.
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Col'mbia, Westminster, Urania,
Mercury Launch LP Sales

RCA Weighs Similar Drives; Sales
Are Temporary; ‘Operation USA’ Set

N+ BOHE ROLONTZ
NEW YORE, Jan. 20.—Colum-
bia Records derided thizs week to
expand s “"Operation Buffalo”
{The Billboard, January 221 to
“"Operation US A" By the time the
news had whisked thru the offices

of the other manufacturers, at
least three  and  possibly four
other companies had set u

their own Felwuary sales on L
merchandisc,

The Columbia action 0 extend-
ing itz "Sale and a Half" to all 48
Stutes, coao=ed Mercory, Westmin-
ster and Urania to offer similar or
ereaior discounts to distributors
and dealers and started RCA
Vietar =eriouzly considering the
same Lvpe move. Other majors

Decca, Hw'd
Records Mull
R.&B. Exchange

HOLLYWOQOD, Jan. 30.—In an
effrt Lo strengthen further its
oosition in the growing rhythm
ard  ‘ues disk market, Decca
Recards 15 negotinting with indie
Hollvwo:d Becords for an inter-
chanege and leaze arrangement of
the latter’s r&Db output., In New
York. tho, Decea execs disclaimed
konowledeze that any deal between
the two firmz was near the ink-
ing stage.

Don Pierce, prexy of Hollywood
Records, disclozed that Decca will
lesse mutually agreed upon r.&eb,
wuXx lor rewsse on the Decca
Tathp!l, Decoa will distribute same
tirw it- outletz, with close super-

{Cortinned on poege 44

PHOTO, TOO

Carey Biog
On Sleeve of
DJ Disk

NEW YORK, Jan, 30—In order
ta kick off the first RCA Victor

recording by the label's new male | thiz w
a1t : 15 week
voealist, Bil' Carev. the diskery | ypak afte

has taken the Carey platter out of
itz nsual disk jockev package and
plaved it in a special sleeve which
pives zome of Carev's history
and hiographical details. The
speciallv-packaged disk will be
shipped to aver 2,200 jockeys,

The noles on the disk sleeve
points up Carev's network radio,
network and loeal TV appear-
ancez and reprints of critical com-
ment on the singer. Carey's photo
iz alzn on the =zleeve.

In a similar move, the diskery
haz run off a special label on the
dizk jockey copies of the Wyoma
Winters dizk. The Winterz thrush
is alzo a new addition to Victor's
talent roster. The labe! carries
her photoe in addition to usual
information.

Jimmy Hilliard
Sets X's Second

CHICAGO., Jan. 30— Jimmy
Hilliard, a.&r. director for Label
X. took lime out [rom a nation-
wide promotion tour to return 23
Chica®n for the celebration of his
second wedding anniversary.

While here. Hilliard made ar-
rancements to have the second
releasze of Label X pushed up in
the Chicage aree to coincide with
Al Morgan's opening February 3
at the Preview. Morgan's sides on
the new label's second release will
be “You Told Me to Go" and
“Swee! Kentucky Sue”

The release was originally
scheduled for February 22, Mean-
‘while, Joe Delaney, sales manager
for the label, and Bill Darnell,
the first released artist, will con-
tinue the promotion tour on the
West Coast. Hilliard will join them
on thoe return trip.

|
i

!
|

and large indies, however. de-
cided noi to run sales on LP'a

The Columhbin “Sale and a Half,
pre-tesied in Bulfalo from Janu-
arv 17-21), will be national pro-
gram from PFebruary 14-28. It
offers consumers a Columbia LP
at half price for every one bought
at lisl. Thus if a customer buys a
12-inch LP for %5.95. he can buv
annther Columbia 12-incher for
$2.95. Mercury's sale is similar.
Starting February 1 and extend-
ing to February 28, Columbia iz
gelling its LP'2 to dealers at 25
per cent less than regular dealer
discount, =0 that stores can offer
the special to consumers. Here
acain, Mercury 15 doing the same.
The dealer’s cost will return to
the regular discount when the
experiment is over.

“"One and One-Half"

The Mercury “Operation One
and One-Half” iz essentially the
same as the Columbia program
and startz at the same time West-
minsters and Urania's programs’
are slightly different than the Co-
lumbiz plan. These indie lahels
will offer a larger discount to
distributers and the distributors
will, in turn. offer a larger dis-
count to dealers. Dealers will
probably =ell these lines on the
basis of for every Westminster LP
purchased at list, anonther West.
minster can be purchased at 51
ar so,

Columbia decided to make the |
tesl operation a national one afier
it received enthusiastic reports
from Buffale area dealers about |
the sale. According to Paul Wex- |
ler, salesx head of Columbia, the
Bulfalo test mnre than accom-
plished what it was zet up to do;
inerease store traffic and pull new
customers inle the stores.

The object of the “Sale and a
Half” program Wexler moted, is
to build dealer .raffic and to
move stock., [1s success in Buffalo |

has been dramatic enough to ex-
tend it immediately to the rest
of the country.
Local Ads
Columbia supported the Buf-
falo test with intensive local ad-
vertising in newspapers, radio
and TV. It will do the same for
the national sale, running ads in
local papers and using the air as
well. The firm may also run some
national advertizing on the sale
in mazs-circulation national mag-
azines,
The zales for LP records soon
iCarntinurd o poge 44+

Kapp Readies
First Album
On Own Label

NEW YOREK, Jan. 30. — Dave
Kapp has completed hiz general
planning [or his venture tnto the
record manufacturing  business
with the Kapp Records label and
has already started work on his
first album release The Kapp
plan calls [or producing and zell-
ing album packapges only, with a

- possibility that singles from the

albums may be released in some
instances. First package will be a
12-inch LP titled, “"One God—The
Ways We Worship Him."

The LP will be a disk version
of the book of the same title pub-
lizhed nine years aga by Lothrop,
Lee and Shepard The book,
which details the wvarious reli-
gious belief: based on monothe-
1sm, will be narrated by Ffilm,

(anrinaed o pige 449

Winter Tours in Thud,
But Fall Looks Big

NEW YORK. Jan. 30.—Fnr the
first time in vears there will oniy
be two one-nighter nackages out
on the road thi=s winter. .

One is the “Festival of Modern |
American Jazz.” othich teed off!
(28) for a month-long |
r elzht weeks in the East |
last full. The other is the forth-!
coming Billy Eckstine unit, with |
Huth Brown, the Clovers and the
Johnny Hoedges ork, which starts
an eighl-week tour on Februaryv.
21 in Norfolk, Va.

~There will not be a spring edi-

tion of the “Bigpest Show™ this
vear. The reasor for this, aceord-
in to the Gale Arency, 15 the lack
of new, powerfu! names who are
willing to tour at a reasonable
hunk of change. The agency feels
it would not be prudent to send
out a weak unit just for the sake
of having a spring edition.

Another reason for the lack of
road shows this yvear is the de-
clining grosses guthered by road
units last fall.
agencies noled the need for new

At that time thelb

names and the lack of interest in
the old. Also. promoters, hurt re.
ecently by the lack of attendance

| at the Rav Robinson - Dominoes
any |

package, have not shown
ereal gnlhumasm over
suggestions for new packages at
this time
Many Dua in Fall
In spite of the dearth of shows

this winter, there are a number of - _ “The
 people are Just now finding out |

units in the works for next [all.
Gale plans to send out a 1954

“Biggest Show™ and another jazz!
Norman Granz expects.

piackupe,
to send out the umpteenth annual
“Jazz at the Philharmonic™ group.
Associated Booking Corporation

is working on some packages and
so is Shaw Artists,

In addition, GAC is planning a
summer package that will play
major league ball parks. It s un-
derstood that the Dorsey Brothers
and Frankie Laine have been ten-
tatively approached for this unit,
1t no agreement has been
reached to date with either one.

agency |

Musickers

® Covtinued from page 1

Try All

Angles for Extra $

= Continued from page 1

By PALL ACKERMAN
Page, Fizher. Paul-Ford, etc,
come up with a sufficient number
of hits. or hold copyrights of
tunes on the back of their hits, to
make their publishing operations
profitable,

Even such “strays” as Red But-
tons can come up with an occa-
sional smaszh, as the “Ho Ho
Song.’ But when considering art-
i5sl= as publishers, one must be
aware ol the fact that there exists
a whole body of firms whose
artist-owners do not particularly
strive to obtain hits. These [irms
are intended as holding compa-
nies for original instrumentals.
themes, cues, backgrounds,
bridges. etc,
number of TV and radio person-
alities and musical direclors as
Bav Bloch and Ravmond Scott,
and such diskery artist and rep-

ertory execs as Paul Wesion
Percy Faith, Hugo Winterhalter,
Pub & Disks

The dizskery which takes a [lier
into publishing, and the publisher
branching out inlo personal man-
agement have become increasing-
Iv common, Acuff-Bose 15 the
latest publisher to wventure into
records. Manv other publishing
firms are making records or just
| cutting masters which are then
‘sold to regular disk manufactur-
ters. These would include such
| firms us Mills, E. H. Morris. Joy,
Hobbins, ete. .

Az for publishers in the per-
sonal management [ield. the ex-
amples are numerous. In some
inastances the management part of

designed lo operale separately or
semi-autonomously, but most
often the publizher just “hits it

off” with some talent and winds | - tipe was. rodde,

up handling their business. On
the other hand, of course, many
personal managers have 1n recent
vears become publishers.

The disk jockey fraternity is
now involved in all the various
music and record facets, These
include publizhing, writing, re-
cording, management, record dis-
tribution and ownership of retail
disk outlets,

Distribs 8 Labels

Dizk distributors for some la-
hels are alzo disk manufacturers.
Tyvpical of such moves are Jammy
Muartin in Chicagn, Jerry Blaine
in New York and Ben Kulick n
Burfalo.

For the immediate future there
would appear to be no slackening
or wav out of the increasingly
| complicated music blueprint. The
fact is, many tradesters see evi-

dence of the trend increasing as |

time goes on. Az one exec said,
“The puys who buy pigs for meat
packing use evervthing on the
animaul but the squeal. The music

how to expand in the same way.”

Victor Buys
Belle Master

NEW YORK. Jan. 30.— RCA
Victor, in a departure from stand-
ard practices of the company in
the past. thiz week bought the
mazter of a Belle label
“That's Why [ Love You," as re-
corded for the Derry, Pa. indie

{Continned on page 44)

coming soon:
The Billboard 1954
'MOA CONVENTION ISSUE
: Dated March 6 }
VST

—Timad ta coincide with tha Music Operofors of Amarica Convention
at the Palmer Houre, Chicago, Maorch B thre 10,

——Featuring dozens of special feotures and reference lists important

juks bax operotors and the antire music-racord mdustryl

In this group are a|

the business is a separale entity | uninyn* jater appeared in a large

S PSS —

Br 1S HOROWITE
waxing of the show. The new al-
bum will feature all 12 tunes rom
the musical on one 13-inch LP,
played by the Percy Faith ork.
The firm will also issue a 10-inch
version of the Faith platter, with
eight tunes and a two-record EP
with eight tunes as well. In addi-
tion, and finally, Columbia will
release a single waxing from the
album containing “Baubles, Ban-
gles and Beadz" and “This Iz My
Beloved."

_One recent example (hat effec-
tively illustrates the process in-
|vu]ves Mercury Records. In its
modern music series, it has re-
leased two 12-inch LP'z, one cou-
pling works by Bartok and Bloch,
and the other eompositions by
Schoenberg and Hindemith,

| Each tapped a satisfactory part
| of the buying market. but the
(company felt there was more to
be had. and soon turned out an-
other 12-incher coupling the
Schoenberg and Bartok {same sc-
i lections).

Lest this be thought confusing,
| the firm immediately completed
. the round robin by coupling the
| Bloch and Hindemith., The cyele
was now complete and where
there were two disks there were
now four. Each is selling.

Beethoven Use

A year or so ago RCA Victor
did mighty well with the Bee-
thoven Ninth Symphony, as re-
corded by Tozcanini and the NBC
| orchestra. A resounding best-
seller 1n its two-disk coupling
with the Beethoven “First” the

limiled edition with rest of the
Beethoven symphonies.

A few weeks apo a third use of
An excerpt
from the last movement of the
“Ninth” was issued by Victor in
a 10-inch LREM disk (low-cost
series). .

The examples are legion. with
citations available from all firms.
The state haz been reached when
classical a.&r. execz are merging
their talents more closely with
merchandising staffers, with
product issued and re-issued in a
variety of packels to tempt all
segments of the buving public.

Chi Sound Expo
Space Sales Up

disk,

www americanradiohistorv com

CHICAGO. Jan. 30.—Display-

’ gspace contracts for this vear's high-
I fidelily show are

running  more
than 40 per cent over last year at
this time, according to the man-
neement of the International Sight
& Sound Exposition. Inc. The hi-
{i show will be held in the Palmer
House here September 30=-0cto-
ber 2.

The current boom in the high-
fidelity market in general was
said to be causing the increase in
demand lor display space. Another
reason for the upsurge of in-
terest was attributed to the fact
that the 1834 showing has been
oroadened to appeal more divect-

(Continead an poge 44)

Coral Extends
Foreign Sef-Up

NEW YORK., Jan. 30, — Coral
Records recently extended the
seope of its distribution abroad
by pacting a tie-in with Deutscha
Grammophon. The German disk-
ery will-press and market Coral
wax in France, Denmark, Nor-
way, Sweden, Austria and Ger-
many., A similar arrangement
with the C. N. Rocd Company,
The Hague, calls for distribution
of the Coral product in Holland,
Belgium and Luxembourg.

Coral has still to work out a
deal for representation in Eng-
land. Meanwhile, plans are ex-
pected to be finalized shortly for
a tie with a Japanese firm. Most
Latin - American countries are
handled direct by Coral, with the
exception of Argentina, Brazil
and Chile, where they are repped
by the Odeon Company
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Republic's Fuss
Alters "Guitar
Tag fo "Lover’

NEW YORK, Jan. 30—

DISK BARGAINS
VIA TELEPHONE

CHICAGO. Jan. 30. -The
Bell Telephone Company here
recently opened a new phone

serviece for stary-at-home-
shoppers, Anyone desiring a
guick listing of bargains

available wuring the day need
only dial WEbster 9-1600. A

Chappell & Company, Inc., this
week changed the
“Johnny Guitar” to “My Restless
Lover.” The change in name
came as a result of threatened
litigation by Republic Produc-
tions, Ine. *The latter contended
that if the tune would be pub-
lished and exploited under the ti-
tle of “Johnny Guitar,” the value
of the forthcoming picture of the

title of |

=l E

taped phone message lisis the
metrchandise. where available,
the lormer price and the sale
price,

Hudson-Ross, local record
retail chain, is making use of
the new [acilitic to fealure
sales of LP and EF record
albums,

same name would be lessened, | PGUI & Fﬂrd

Hepublic’s argument fell
strangely on the ears of the music
business. It was generally con-
ceded by tradesters that the song
title, “"Johnny Guitar," recorded

cn Mercur i . could |
eroury. By Faibl Bage. eobltd o i and Mury Forh will be Tha

only help the picture The flick
debuts in mid-March.

Over 100000 Patti Page disks
sr¢  already out under the

“Johnny Guitar” title. Promotion

vialue accruing to the flick from
the Mercury disk could be tre-
mendous, 1t is figured, as a result
of consumer sales, jockey and
Juke box plays.

Film studios often pay heavily

‘Vaya’ 2 Mil

HOLLYWOOD., Jan. 30 —Les
recipients of a 16-inch gold press-
img of “Vava Con Dios" with
Capitol Records hosting a tribule
ta the pair, commemorating the
sale of two million copies of the
click recording

Presentation of the over-size
cold platter was scheduled w be

| made on the nationally televised |
' Dave Garroway

show on NBC

Fridav (29).

By JOE MARTIN

NEW YORK. Jen. 30, — Bell
Records, the low-priced, maszs-
melcnandised pop label, has set a
major drive to move into the
i juke bhox field and has zlso de-
'vided to release =ome 10-inch
LP and two-pocket EP packages
at repulsr pop label prices,

The diskery, nationally dis-
tributed thru Pocket Books, Ine,
will press for operator use onl
10-inch, 78 r.p.m, copies of their
‘regular releases, and seven-inch.
45 r.p.m. copies of the same mate-
rial. The T8 disks will sell to
cperators for 40 cents and the
45's will =sell for 28 cents. The
drive calls for the label to sell
directly to one-stops in addition
ta distribuling both retail and
aperator disks thru their normal
' channels,
The move into the LP and EP

Bell Kicks Off Major Drive
On Jukes, Enters LP Field

field i= not considered by the
label az a major move, bul rather
a5 an experiment in both mer-
chandising and repertoire.

The first LP and EP package
will be an album by the Tommy
Dorsey orchestra featuring Jim-
my Dorsevy and will .consist of
material other than coverage of
current pops—a departure from
the Bell policy 1o date.

Singles From Albums

It is considered possible that
single disks. at lhe 33-cent price,
Imav be released [rom the al-
bums. No schedule of release for
 album merchandise has been set.
{ The diskery will turn out albums
‘only when it believes i has
isomething worthy of album mer-
chandising, The Dorsey LP is
due to be released in March and
‘will be injection molded, as are
all the regular Bell disks.

HALLELUJAH!

Religious Field

i1

The EP and LP disks will not
be fully returnable, as are the
regular Bell 35-cent disks, but
subject to the standard 5 per cent
return privilege.

The move by Bell o garner a
larger share of the juke box oper-

{Continued on page 6F)

Zenith Hi-Fi
Phono, AM-TV
Sets Showing

CHICAGO, Jan. 30.—The Zenith
Radio Corporation will unveil iis
new high-fidelity phonograph line,
a8 well as radio and television
models, al a distributors’ ronven-
tion at the Drake Hotel Febru-
ary 11,

The new hi-fi models will be
shown in phonographs only, as
well as radio combinations. Sev-
enly-six distributors from all over
ihe Uniled States are scheduled
to attend the convention, according
to Ted Leitzell, publicity director
for Zenith.

for song title use—as siraight |
synchronizations, title uses, etc,
It's understood that the “Johnny
Guitar™ title was offered to

Cap execs revealed that “Vava®
~has sold more than one and a|
'half million copies in the Un:ited|
iSlutes and more than 500000 in

GI‘OWing Bonanza Poll Covers

Hepublic gratis,
Jean Crawford

Chappell acquired the |

tune

foreign countries, Diskery plans
extensive promolion in connection
with the huge “Vaya’ :ale wilh

By JOEL FRIEDMAN

HOLLYWOOD, Jan. 30—
“Shake a Hand,"” & common greet-

from composer Pem Davenport specially prepared packages going ing among followers of spiritual
last October. According to Chap-{to more than 2.000 disk jockeys. | and gospel music, is being uttered

pell, Davenport showed
spondence, purportedly f[rom|
Joan Crawford, authorizing re-
lease of the song under the title
“Johnny Guitar. -
Republic, however, claimed!
that Joan Crawford had no inter-
est in this film other than as an
actress, It served notice upon
Chappell and Mercury of its con-
.tention that the use of “Johnny
Guitar” as a song title violaled
the motion picture rights which
Republic owned in the Roy
Chanslor novel of the same title.
Under an agreement enicred
into by Chappell and Republie,
the publishing firm -:hangﬁs the
song title to "My Restless Lover™
and takes steps to disassociate the
gong from the motion picture.
. The lyric of the song, which
repeals the name Johnny Gui-
tar many times, remasains un-

by 10 photo of Paul and Ford. a
“Wava" pressing bearing a gold
lubel and enclosed in a purple
sleeve, and a letter of thanks
Deejay platter will have “Vaya”
back to back.

corre- | Promotion kit will contain an 8 meoere so today by other facets of

the entertainment indusiry and
largely because the religious field
continues to gain recognition as a
arowing bhonanza,

With the spotlight focused on
religious music, promoters and

30c and Box Top Is

Halo Promot

NEW YORK. Jan. 30. — The
Sherman & Marguette ad agency
reportedly is set 1o expand ifs
tie-in  between Hale Shampoo
and pop disks by embarking cn a
national  promotlion  involving
specially pressed disks offered at

changed, The new title, “Restless | 30 cents plus a box top. This is

Lover,” is used twice in the lyric,
Mercury is changing the label
on the disk.

32 Baker Sides to
CAC Sacred Label

HOLLYWOOD, Jan, 30.—Chris-
tian Artists Corporation, indie re-
ligious firm, has acquired 32 sides

part of the agency’'s plan to
reach the disk-buving market. a
market which iz believed to par-
allel the shampoo purchasers,
The national campaign follows a
suceessful test campalgn on spe-
cially pressed disks.

The regional test” 15 said to
have proved particularly success-
ful for the ad agency and its
client and invelved an offer of
three different disks. advertised

by tenor Kenny Baker for‘releasc’
on the firm's Internatlonal Sacred )|
label. Everett L. Anderson, prm:.-|
of the firm, revealed that the wuax |
will be issued on two LP's, in ad-|

az “‘rare recordings” The cam-
paign was worked out with RCA
Vietor, the same label with which
Halo has been working in a disk
jockey and Halo jingie tie-in

dition to exirnded play and single | previously reported in The Bill-
78 r.p.m. platiers. 'board.

DET. DEALER SMACKS
PHONO PRICE-CUTTING

va H. F. REVES
DETROIT. Jan. 30. — A sharp
indictment of phonograph mer-
chandising practices in this arca
was drawn this week by Herman
Chapin, partner in the Campus
Record Shop, one of the leading
record outlets of the city, located
adjacent to the campus of the
University of Detroit.

The single major problem, he
summarizes, is price competilion,
:i'gzﬁulling in an unhealthy situa-
ion.

The result is that customers are
locking for & bargain in the pho-
nograph field, and that sales at
regular price levels are nearly
non-existent. This is especially
irue in the better pgrades, zliho
units selling under $70 show a
little more stability at present.

The price-cutting policy ap-

ears widespread, according to

hapin, who has decided that his
store will wirtually discontinue
the stocking of at least some pop-
ular lines because of it.

There are three principal as-
pects of price-cutting, each in-
volving a different type of outlet
and each creating fresh difficul-
ties for the store trying to operate
under a straight-line merchandis-
ing policy.

Main Preohblems
The result. for insiance, is that

his store, despite its leadership in
the record field is declining fo
enler in the co-operative televi-
sion program placed by Columbia
in this city, recently reported in
these columns. The three zpecial
problems, Chapin said. are:

1. Some retail stores follow a
peneral cut price policy. resard-
less of cosl elements,

2. Btores primarily interested
in  the [furniture or appliance
field utilize phonographs as a
loss leader or come-on to bring
customers In and make up their
low or non-existent margin in the
phoenograph deal by sales of other
items. The store carrying primar-
tly a music line — phonographs
and records — is unable to meet
this type of competition ade-
quately. .

3. Perhaps most szerious—some
distributors offer phonographs
close to the dealer's cost as a
malter of policy.

While such deals are supposed
to he secrel In some cases. they
appear widespread. The only
benefit is that the distributor ma
direct the customer to the retail
store for acceszory sales which
are too small for him to bother
with — such &s the extra spindle
for 45's — and the customer will
ultimately come bkick 1o buy
records.

ion Theme

Offered for 30 cents and a box
top each were three disks gleaned
from the Victor catalog. One
coupled Russ Columbe's "You
Call It Madness” with Rudy Val-
lee’'s "My Time Is Your Time."”
Another disk paired Benny Good-
man’s “Hunka Dola™ and Lionel
Hampton's “Jumpin Jive.” The
third disk iz Tommy Dorsey's
“Just a Simple Melody™ and Paul
Whiteman's “You Took Advan-
tage of Me.” Latfter side features
Eing Crosby as a member of the
Rhythm Boys.

45's and 78’s

The disks are available on
either 45 or 78 specds, both on
seven-inch disks, All are now
bheing pressed by RCA Victor's
custom division. It is expected
that a national campaign by Halo
to expand the special disk offer
could move several million disks,
This is based on the results of
the test.

Meanwhile, Victor artists are
nuntinuiniz to cut special versions
of the Halo jingle, and the agency
is sending these out to the hun-
direds of stations on which they've
bought disk jockey time, The deal
still calls for the station to play
the latest Victor disk of the artist
on the jingle.

D.J). JOKE

Big Laugh
To All But
Chi Dealers

CHICAGO, Jan. 30.—Retail rec-
ord dealers in the Chicago area
are erying “Help,” They're getting
requests from all over town for
artists that aren't on records

It seems that several disk jock-
eys around town are having fun
playing games with each other.
At times they credit the record
just play~d as having been done
by Jack Brickhouse {3 local sports

frumpet work to another deejavy,
Jay Trompeter 5till in another
instance, Art Teslmadge, vice-
president of Mercory Records,
was given credit for  zhort-bread
commercial,

Local youngsters nave heen
plaguing their record dealers with

Trompeter and others.

E

AV ¥Avvivyaaraaraymratmrarmaratrat AT aTAVmaATatan:

commentator), or attribote solo|

requests for ritks bv Brick hﬂuiE.lr

Looking agencies thruout the
couniry are turning to the field
it an endeavor to knit their at-
tractiong  inte more compacl
packages. By and large, tho. the
established apencies maintain
their position of eminence ahd
continue to hold tight xein on
their talent.
Competition to Names

Altho the majorily of apiritual
attractions offer little competition
for top-name rhythm and blues
packuges, the reverse appears lo
be happening in many instances
thruout the nation, with increas-
ing frequency. Indicative of this,
is the heavy box office that a
package consisting of the Pilgrim
Travelers, the Soul Stirrers and
the Original Blind Boys of Missis-
sippl rang up against such staunch
competitors as the Ray Robinzen
and King Cole units last summer.

What probably constitutes the
idezl religious booking agency is
found 1n Lillian Cumber’s Herald
Attractions, Organized in 1850 as
tne outgrowth of a publicity oper-
ation dealing with spiritual at-
tractions, Herald, along with
Spiritual Artists Apency, Houston,
and Zuceca in New York, dominate
the field.

Herald's stable, composed of the
Pilgrim Travelers, the Soul Stir-
rers, Brother Joe May, the Origi-
nal Blind Boyvs of Mississippi, the
Blind Boys of Alabama, Professor
Alex Bradford, the Spirits of Mem-
phis, and the Harmoneties, have
consistently Arawn lop attendance

(Conlinued on page 44)

Philips Records
Hits 4 Million

LONDON, Jan. 30.—Last week
| Philips Records, which put out
i nearly four million disks here m
| the past 12 months, celebrated its
first vear in ausiness.

Handled by Artists and Heper-
toire Chief Norman Newell, lured
from British Colurabia, the Phil-
ips label has figured here on such
hits as Frankie Laine's *1 Beheve"
and “Answer Me " Guy Mitchell's
“Chicka Boom.” Muriel Smith's
‘“Hald Me. Thrill Me, Kiss Me,"
the Johnnie Rayv-Doris Day duet
version of ‘Let's Walk That-a-
Wav" and pranist Winifred At-
well's “Let’s Have a Party.”

Of the total disks sold by Phil-
ips in 1853, more than a million
were Frankie Laine titles, includ-
ing a hall million of “1 Believe."”

Toronto Musicians

Elect Harris Sec.

TORONTO., Jan. 30.—Norman
E'Har'ris, orchestra leader, has heen
elected secretarv of the Toronto
Musicians’ Association. He sue-
reeds Rov Lockesley., who died
recently

Harris was elecied hy a five to
four majority vote by the board
af the local It is understood that
there was a meeting of the mem-
bership to consider the matter,
and sinece there wasn't a guorum,
the election was by the board. as
| Proy ided for in the byv-laws

260 Indie °
Telecasters

~ NEW YORK, Jan. 30.—Approx-
imately 260 indie telecasters have

!heen polled by the TV committee
negotialing per-program and
, blanket licenses with the Ameri-

can Society of Composers, Au-
thors and Publishers,

Late this week, situation re-
mained same as last week, with
general optimism. Attornevs for
the telecasting said it mipght still
be necessary to call together the
all-industry TV comomittee to
consider several points of differ-
ence, before the telecasters make
a formal proposal to ASCAP.

M-G-M Album
Is Rush Job

NEW YORK, Jan. 30—M-G-M
Records is rushing a 10-inch low-
priced album on its Lion label,
featuring eight of the current
click tunes in dance versions. As
part of the diskery's “Designed
for Dancing” series, the “tops in
pops” package features the Henry
Jerome ork,

The speed with which the proj-
ect is being rushed is evidenced
bv the list of tunes in the album:
"Stranger in Paradise,”’ “Oh, My
Papa.” "That's Amore,” "“Secret
Love," "The Jones Boy." “Heart
of My Heart," "“The Creep"” and
“Somebody Bad Stole De Wed-
ding Bell."

Jensen Mfg. Bows
‘Duette’ System

CHICAGO, Jan. 30.—The Jen-
sen Manufacturing Company of
Chicagﬂ this week unveiled the
new “Duette"” portable loud
speaker system—Maode]l DU 202,

The new speaker is designed
for use with portable record
players, tape recorders, electronic
musical instruments and band
sound reinforcement. The unit is
| a two-way system containing an
eight-inch woofer and a multicell
horn compression tweeter. It has
a power ratin§ of 20 watts. The
speakers are in a specially de-
signed acoustic enclosure.

10 SONGS IN A
SESSION (1904)

NEW YORK, Jan. 30.—In
the pre-Petrillo days of 1904,
when Enrico Caruso cul his
first sides for the Victor
Talking Machine Company, -
there were no restrictions on
the number »f tunes that
could be etched in a single
zession. In commemorating
this week, the 50th anniver-
sary of that (first session,
RCA Viclor exec George
Marek recalled a bhit nostal-
gically that Caruso put 10
arias to wax that day. A
plague now hangs on Studio
826 in Carnegie Hall where
that initial session took
place.
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BILLIE HOLIDAY REAPS
FAIR EUROPE RESPONSE

COPENHAGEN, Denmark, Jan.
A —The first American jazz unit
to tour Scandinavia this vear had
a wvery  spotty  reception and
scarcely could be credited at the
box office with scoring a smash
hit. This unit was Ell.lle Holidav
and “Jazz Club USA"

[t should be understood that
regardless of its musical qualities
and reputation, such a unit has
maost of the cards stacked against
it in making a mid-winter tour
of Scandinavia.

Such a large group of such
high-salaried artists are in most
citiez obliged to play big-capacity

halls. absolutely unsuited to
their tvpe of music, admission
prices which are beyond the

recorded by
MSE FERER-TTSEVARY
(LOOFEY Colum' |4
JTHANY DESMOND Coral
sy LOMBIRDO
published by
STUDIO MUSIC CO.

. Decea

A Rapard Labels and Actists Listed
Alrhabatically )

Bell . oenanerenee-Sfvart Foster
Capital, .copunssannn Jane Framan
CalumBng | .ccnnaa, dilll Carey
Columbia ....::0000..5%0art Hamblen
Caral .., ..sii5as:4. Robert Millsg

Deccad .. vnvniire- Red Foley

JubHer i i.oianaann . The Orioles

BECA Thesaurus, HMelson Eddy

b - | D . Gearos Beaveriy Shaa
WEETEE o5 sa v n s rrnhss Eddy Arnaid
BILL and RANGE SONGS, Ine.

Columbia
Tachnicolar
Picture

“MISS SADIE
THOMPSON;

means of the averase
here,

With a tight schedule of fuirle
long jumps, which oft~n include
the .petty bul time-wastine an- |
novaneces of croszing frontiers, the
unit faces weather hazards that
often foree il to change itz route |
or lose a lot of time and :ilL-frp,l
which
work.

Billie Houlidav's
good as could be laid
twa niehl dates in
Sweden, for tecing off the tour,
Stockholm’s Coneert House s
okav for such a show, and the

jazz fan

affects the performers

out, with

unit’s four appearances—two each

roule WwWas Aos :

Stackholm, |

'DAD & SON BOW
VIA SAME DISK

NEW YORK. Jan. 30.—The
first recordine to
[tor Oistrakh to United
Slates listencrs will [eature
the voung Soviet violinist a=
soluist in the Khachaturian
Cuncerte, a work which also
served to introduce his father,
Davis, Statesice. British Co-
lumbia recorded the 23-year-
uld fiddler during a recent
concert tour ‘H.huzf; took him
to England. The disk will be
released here late in Febru-
arv by Angel Records.

Music Biz Hits

introduce

night, Monday (111 and Tues=dav .

(12)—gol it off to a good start. but
not too warm a reception.

A five-dav lovr of Sweaden
wound up at the Conecert House in
Gothenburg, which iz also a suit-
able house. nn Friday (15 )

Billie Holiday and the entire
unit apparently scored their big-
gest success in Ozle. Norwayv,
where they pave lwo coneerts, on
Saturdav (16,
gseum maovie theater, Public re-
action waz pgond, and nnt only
Billie Holidav but all three ¢om-

boz of “Jazz Club U'.S.A.." as well
as individual members, drew
raves from some of the local

peEpPers.

The hardship in Oslo iz thut
units plaving 1wo shows al the
Colosseum are obliged 1t appen:
first at 2:30 p.m. and start thoir
second show at 11:15.

This wa: complicated by @
border-hopping jump to Malmo,
Sweden, early Sundav (17) morn-
ing, plav two night shows there
and then make a border-hopping
plane flight to Copenhugen—all
in one day.

All the breaks were aramnst the
unil in Malmo. Plaving in a
sporls arena al a top price of
$2.40, thev were not only met
with a rather cool reception. but
one of the town's tabloids de-
voled nearly two pages on Mon-
day (138} to blasting the show and
practically every one connected
with il.

Front-paged start of the story

with a double-column  head:
“Sr:anrla] bv Jazr Gala 1n
Malmo,” and inferred that the

public had been pyvpped by Billic
Holiday's having becn permitted

to appear, Lraper;xullk at a 3240
ticket tab. _ |
As the Malmo tablsid has

considerable sale in Copenhagen,
the story was nol a boost for the
two shows here on Monday (18)
nighl ai the 4,000-zeq1 hall, The
hall is also a sports arena and
large for small unit=,

Decca Out With
New ‘Curtain Call’

NEW YORK., Jan. i0.—Dcueea
Records will release the sixth
valume in it=: “Curtain Call”" =se-
ries next week, The scries {od-
turez artiztz in “collectors waix-
ings nf pasl clicks, New #et, to be

made available on  all three
gpeeds, showeas=es fem  singers
Connee Boawell, Frunce: Lonu-

furd, Ella Fitzgerald and Mildred
Bailey.

TeTelytatutatetete
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$30,000,000
In Publications

NEW YOBK. Jan. a0 —Music
publications of all tvpes are now

-moving to consumers at the an-°

nual rate of $30,000.000 at retail.
with about 16 per cent of the
tutal accounted for by pup shicet
music, according to a survey just
ronducted by the Music Publish-
ers" Association.

The survey, which showed that
publizshers sell a large block of
their standard product direc! lo
consumers, by-passing ]Dl}h[ s
ind dealers, tabulated re]il I.E- rm
gquestionnaires sent to dealer
publishers. About 30 pub]hhuh
and more than 200 dealers filled
aut survev forms.

Of the $23,.200,000 standard mu-
i melon, 30 per cent, or $7.560,-
000, iz sold direct by publishers
to churches. schools, institutions
and other consumers. the survey
disclosed. Dealers. deprived of
this large chunk of standurd vol-
ume, reported that 21 per cent of
their total volume waz in pop
sheets as compared agoinst the
15 per cent industry figure.

The survey further disclosed
tha! 88 per cent of all music =sold
via mail order goes to educational
and churech consumers, with
schuols the largest users, and
private teachers and churches fol-
lowing in that order.

Kellman to Head
'‘Ampro L-A Sales

CHICAGO, Jan. 30 —Ampro
L::rpm'niiun. manufucturers  of
Ctape rveeorders, has  announced
| the appointment of Juck Kellmun
o the newly created post of
"pxport sales representative for
| Latin  America, The announce-
ment wag made by Howard Morx.
Ampro vice-president.

Kellman 15 president of Cin-
clectirie, Ine.,. New York, His firm
Jdls as export managers and dis-
tributors for a number of audio-
visual equipment manulacturers
and has distributors in 20 Latin-
Ameriean countries,

: DR RECORD

L
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HOLLYWOOD, Jan.
development of a new electronic
control of the heating and cooling
cvele of compression record press-
ing equipment was disclosed here
this week by A, R. Ellsworth,

o
I -

fmold by controlling the maximum
Pand minimum  lemperature cyvele,

| presicdent of Research Crafl.
i Ellsworth
{ marketing

disclosed plan=s for
the electronic device,
Cwhichh will be avallable to all rec-

tord pressers. Present plans call for
the
im.-utulj.r £300.

control to sell for approxi-
The contrnl will aufomatically
sovern  the desired temperature

heating and cooling a record

fand will alzo control the point at
'which the ram on a press will
| elise,

Suid Ellsworth, “The adjustment
for any temperature combination.

| necessary with a change of plastie,
‘:ﬁlumjmr or die. can be made with-
tin g few seconds, as it is controlled
| by

the movement of temperalure
fevers on the thermometer itzelf.
The thermometléer Zauge operates
inflependently, as there are no
contaet points connected with the
Alhermameter mechanism.”

The chiel advantage with tihe
wse of the automatic control re-
tsults in a maximum savings of
time and labor costs 1o pressing
plunt=, Az iz the case with a ma-
jority  of  compression  prossing
NHITLER

the control of the press.

fis been accomplished by a clock |

driven drum, which has attached
to it shoes that engage valves lo
control the press. A change in
eveles required o change in the
position of the shoes on the drum,
This was a time consuming op-
erition. generally taking as long
'to change the evele as to actually
sel up a press, Beeause this pro-
cedure proved 1o be uneconomical,
it hax largely been the reason why
plants with compression equipment

Cleary Sticks
As Richards Aid

CHICAGO. Jan. 30—Bill Rich-
urds. who is slaled to be {rans-
ferr'ed to the Chicngo office of the
Music Corporation of America aos
pne=night band booker. according
ta the Incal office. will keep Dan
Cleary us his assistant.

Cleary worked as assistant to
Jue  Kays=er., wveleran one - night
and booker often called the dean
af the one-nizht band businecss,
sl weill mnllnuc o o so ‘;tmier
Richurds, Cleary is temporarily in
Lcharge of the depurtment
]-"I:Lh.llfih Arrives.

Joe Kavser has been transferred |
o the convenlion and hp{-mal
events department where he will
tike charge of the ever-increasing |
clemand lor acts at such shows as

in the Midwest. Kavser has headed
the one-nighter department for
muany yvears and at one time had
his own band., claimed ta have
been the original one - nighter
group,

ZetaTedalazeluioln

until

the automebile show, boat show, |
and various conventlions here and |

'Heating-Cooling Cycle Control
Device for Diskers Perfected

N, — The !

have aveided automatic
devices,

‘Ellswnrlh revealed that the de-
vice can be adapted to other in-
dustries where any gauge or other
temperature controls are neces-
gary to the production of a fin-
ished product.

The newly developed control
will increase production capacity,
since with the control unit a press
operator must maintain the same
rale of speed while the press is ia

timing

| operation. The control tukes-away

much of the human-element very
often determining the speed at
which records are pressed.

The automatic control is the in-
itiation of a program at Besearch
Craft, ultimately eliminating the
necessity for press operalors and

{Continued on page 44)

“ANSWER ME,
MY LOVE”

* &k & % * & &

“FLIRTATION
WALTZ"”

BOURNE, INC.

36 W. 5Znd Street, New York 1%

The New
Dance Sensation!

MILLER MUSIC CORPORATION

Going -Straigh!. o the TOP!
""0UR .
HEARTBREAKING
~ WALIZ"

H‘eiurd.ed by
“Teresa Brewer .. o 0.
Guy lLemberda .i.....
PiRBFopPRrs  sin’s 5 s i's, votee
Clr:h Maedy .. .. is .0

VILLAGE MUSIC {l.'l

141% Broadway Maw. Yaork Ciy

Anyone Knowing Whereabouls of

SOMETHIN® SMITH

Call Epic or Columbia Records
Mew York, M. Y., immediately.
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| For MERCURY RECORD CORP. |
(Mercury Record #70302) :
1 NO CHANGE OF ANY KIND HAS BEEN ¢
| ONLY THE TITLE HAS BEEN CHANGED. |
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BELL NOW MAKES AVAILABLE TO JUKE

BOX OPERATORS EVERYWHERE
45 RPM HIT SINGLES AT 28¢ -

And, as an accommodation for operators

WRITE NOW FOR BELL RECORD INFORMATION only, 10-inch 78's also available at 40c¢
- RAGS TO RICHES I GRANADA
BELL RECORDS, INC. If you sell 'mfw gy A 10248 vorne wr evenvrume
630 5TH AVENUE Magazines SRR avee ) : (Tommy Dorsey ﬂ;;:h.. h;:.w'"'j
mmy Dors
NEW YORK CITY, N. Y. Chack: Weve. [ 1017 (oven, coME BACK TO ME THAT'S AMORE "
(Helen Forrest with Sy Oliver Orch) | 1025 JONES BOY
[] DEALER (Type of stor®: ) STRANGER IN PARADISE I
i‘ I l“ l D e (Tany Russo with The Fellers, Yimmy Emg I 1026 Wi-MAN
i ONE STOP on! _HI' PAPA i (Stuart Foster & The Carillons)
O 1019 (Artie Sanford & The Fellers | NIGHT AND DAY
| am interested in the new 35¢ line of 7-inch BELL Records. Please send me information on how o wm Clark & Chorus) | (Jimmy Carroll & Orch.)
ond where | can buy them, (Both with Jimmy Carrell's Orch.) '
NAME A i P P - ——
BESAME MUCHO TENDERLY
ADDRESS 1023 HAT OLD FEELING 1027 5100 AND 60 MAMBO
cITY ARTIE SHAW ARTIE SHAW

& His Gramercy Five

STORE OR COMPANY NAME:

- e e

]
i
I
|
: & His Gramercy Five
L
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UNITES FABULOUS
DORSEY BROTHERS
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And Here's the Dorseys’ Next—

on BELL 7-inch 78 and BELL 45 at 35c¢ list!
It's value like this that's swinging millions to buying BELL.

MAR'E & ' Tommy's

Coming llp
MAKE LOVE T0 ME
b/

GREEN EYES . > | MY FREND, THE GHOS
i Bell #1029 ‘

BELL #1028
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Remember

«TPTHE THING”?

Here We Go Again!

I KNOW

AN OLD LADY

and

TAKE YOUR
GIRLIE TO THE MOVIES

(If You Can't Make Love At Home)

RCA VicTo

FIRST IN RECORDED

MuUsiC

with SKIP MARTIN
and his Orchestra

= mah N L

802 Meets to Map

Net Pacts

NEW YORK, Jan. 30.—A spe-
cial meeting of the entire member-
ship of Local 802, American Fed-
eration of Musicians, will be held
Wednesday (3), at the Capitol
Hotel to consider sirategy with
regard to the union's contract ne-
gotiations with the networks. The
membership will be given a re-
port of the negotiations to date.

The local's decision to call the
meeting was precipitated by the
failure of the American Broad-
casting Company and WOR to
commit themselves to the main-
tenance of musician gquotas.

NBC and CBS are amenable to
maintaining quotas, but have in-
dicated that their policy could be
conditioned by the stand of the
other negotiators.

Not Insisting

Local 802 has made it clear that |
it is not insisting on quotas.
Tradesters poinl out that under
the Lea Act, such insistence could
be construed as “featherbedding.”
Local 802, however, does point
out that in the event there are no
quotas, then separate contracls
will have to be negotiated.

A union spokesman said, “We
have made concessions down the
years because the networks have
maintained quotas, and we have
been anxious that they do so . . .
all thru the years, quotas have
been the basis of negotiations. . . .
If no quotas are maintained, we
might find it necessary to put
this work into the single engage-

Strategy

give the administration a vote of
confidence on this point, in the
event the administration consid-
ers such a stand necessary.
Meanwhile, execs of To-cal 47,
Los Angeles, have asked an in-
crease of 25 per cent in scale. In
contrast with this, Al Manuti, of
802, is stressing employment and
jive music as his two chief points.
The present contract has been
extended to February 13.

AFM Clinker
Thrown Into
Rainbow Jazz

CHICAGO, Jan. 30.—The re-
cently formed “Jazz at the Rain-
bow,’ a one-night-a-week affair
featuring the top names in jazz
and emseed by local disk jockeys,
received a set-back on what it was
thought would be a sure-fire seat-
filler, )

The show recently invited jazz
fans desiring to keep a permanent
record of the sessions to bring
along their tape recorders.

The American Federation of
Musicians immediately stepped in
and nixed the invitation on the
grounds that it was against union
regulations.

The show has presented among
others, Duke Ellington and Mugg-

ment category.”

Al Manuti, 802 chief, will hold |
the Wednesday meeting not only |
in order to report on negotiations |
to date, but also.to make certain
that further moves have the full
backing of the membership.

Confidence Voie

The situation is an unusual one,
with dramatic overtones. While
nobody has spoken of the possi-
bility of a sirike, it is regarded as
possible that the membership will

RCA, Decca
Host Parties

CHICAGO, Jan. 30—RCA Vie-
tor and Decca Records hosted
cocktail parties this week (28) to
hyvpe record promotion of their of-
ferings locally. The Vietor affair
was held for Dennis Day, who
was in town in behalf of the March
of Dimes. The other party was
held for James Stewart, Uni-
versal-International movie star in
“The Glenn Miller Story™ to be
released here shortly.

Both parties were heavily at-
tended by local disk jockeys and
muszic personnel as well as press
representatives. Attending from
the Victor firm were Bob Nossett,
Rocky Rolf, Hadley Chapman and
artist Buddy Morrow. Decca rep-
resentatives in attendance at the
Stewart affair were Shim Weiner,
Margaret Kraft, Sellmann C.
Schulz, Larry Green, Bob Boll-
heimer, Tony Ilgnoffo, Bob Rock

zv Spanier, and intend. to bring
in such artists as Stan Kenton,
Gene Krupa and Sarah Vaughan.
The show is produced by Leonard
Schwartz, owner of the Rainbow
Arena. Tickets are s~aled at $1.25
and $2.50.

CLASSIFIED AD
INFORMS FAN

PHILADELPHIA, Jan. 30,
—Miss Betty Brown, loval
Frank Sinatra fan, wrote to
Capitol Records here recently
telling of her loyalty to the
warbler and asking w