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Rosy 52 Seen for Outdoor;
Rlsmg Incomes Help Grosses

Parks Register
Pulling Power,
Buck Reverses

Funspots Up Takes
In Spite of Higher
Cost, Shortages

By TOM PARKINSON

CHICAGO, Nov.
mant parks

ages but generally mun“grﬂ to
close the books with better show-|
ings than a vear ago.
spotters reported thelr best seasons
In years and more told of sharp
increases over 1950,

Power in the fleld was reflected

1. — Am'ul;ru

OUTDOOR SHOWBUSINESS MEETINGS

Hotel Sherman ... Chicago, Nov. 25-29

INTERNATIONAL ASSOCIATION OF FAIRS

AND EXPOSITIONS

( AFE)

MATIONAL ASS0CIATION of AMUSEMENT
PARKS, POOLS & BEACHES (NAAPPGB)

AMERICAN CARNIVALS ASS0CIATION

LACA

INTERNATIONAL MOTOR  CONTEST

ASS50CIATION

ASSOCIATION

Many fun- g%

(IMCA

aHOWMEN'S LEAGUE OF AMERICA (5LAI |
AMERICAN RECREATIONAL EQUIPMENT ol

by some spots which overcame S

disasfers or unususl conditions to

score upped grosses. Fairviand
Park, Kansas City, Mo., suffered
business-wise during the flood

thare but rebuilt its totals to sogre
a & per cent hike for the vear, At
Dallas, State Fair Park ran far
ahead of 1950 desplite an extended
major heat wave,
Increased employment in mos
regions aided In ereating the bipg
(Confinued on page 85)

Court Upholds
Lawyer-Mars.

By BILL SMITH

NEW YORK. Nov,
cizion 1f|'u-r_lmg all showbiz law-
yer-managers 15 eagerlv awaited
ina case of Lou Mande ageinst
Max Liecbman, now bhack
the New York Supreme Court

The Mandel-Liebman case
notable for the fact that |:I'.r: Court
of ‘h;lp[dlw, the highesat judiciary
body in New York State. over-
ruled two lower court derisions
which, If sustained. would have
made - any managerial contract

{Continued on page 16)

HAMBLEN RUNS
HOT AND DRY

CRICAGO, Nov., 17—Tho
n.b. and Western entertainers
have always taken an active
part in politics, Stuart
Hamblen, the Columbia wax-
er and songwriter, topped all
comers this week when he
was nominated {o t]'u.- presi-
dential race of 18052 a= candi-
date of the Prohibition party
Roy Acuff, another Colum-
bia artists, ran unsuccessfully
for governor of Tennessee in
1948. Jimmy Davis, now
witk Decca, served a term as

overnor of Louisiana in the
§i)s.

—F

NBC Sees "Misconceptions’
In Criticisms of Its Plan

- | e
—A de- Ysaveral

1..,:

| s@1d:

NEW YORK., Nov.
declining to make an official re-

17.—While | the rate adjustment as called for

by the formula. Some deals, how-

ply to the All-Industry Affiliates’|ever, are still being negotiated.”

Committese (which last week de-

Despite this, it is known that

nounced the network’s new eco-|the network has met with oppo-
nomic study plan as leading to the | sition on the station option wvs.

“destruction of radio”), top-level|
National Broadcasting Company
executives told The Billboard this
week that the web believed the
ommilttee was laboring under
r important misconcep-
tions.

It was learned, at the same
ume, that the network has carried

l‘-r‘ﬂre|un negotiations with some 40 in-

| dividual stations sinee the plan's
introduction. Concerning these ne-
gotiations, an NBC spokesman
“In no instance where we
have concluded negoliations has
a station refused to go along with

Gene Autry Rides
Range on Clothing

NEW YORK, Nov. 17.—Gene
Autry, one of the most suceessful
exponents of adding merchandis-
ing services to a show business
personality’s activities, this week
took a new step. - He moved to be-
gin the merchandjsing of Western
gear not identified with himself.
Autry's “Flying - A" productions,
producers - of Lthe Autry apd
“Range Rider” TV series, has com-
pleted a line of Range Rider
Western clothes for moppets, for
nitinnal distribulion

Autry has been merchandising
for 17 vears, the first of the cur-
rent cow-kings - to do so. The
Gene Autry cap pistols began sale
in 1934 and since that time over
10,000,000 have bean sald.

| network option time proposals in
the formula, whereby stations are
asked to give up daytime and
early evening segments to put the
web on a4 more competitive basis
with the Columbia Broadcasting|r

Dave Kapp fo
Victor Post:

(Other Changes

By JOE CSIDA

NEW YOREK, Nov. 17.—For all
priactical purposes, the deal which
will bring Dave Kapp to the RCA
Victor Record Division as director
of popular artists and repertoire
under overall a.&r director
George Marek was finalized by
the middle of last week. While
papers had not vet been signed,
and while Kapp inzistr_-d as of last
night (168) that “certain things
have to be worked out,” the par-
ties had come to an agreement.

Kapp goes to work for RCA
on December 1. Charles Grean,
whom Kapp replaces, has ten-
dered his resignation, but it is
understood he will stay on to aid

(Continued om page IT)

System and the American Broad-
casting Company.

Answering the affiliates’ com-
mittee objections to the economic
study plan, NBC spokesmen made
the following points:

(1) The NBC formula {5 not
intended to reflect local or na-
tional spot values of an individual
station. It is solely intended to
reflect the Iindividual station’s

relative value to the national net-
work advertiser. It is essential to
achieve an equitable distribution
of the price of the network, so
that each individual station’s
share is in keeping with that sta-
tion's contribution to the whole.
This can only be arrived at by a
careful, fair study, such as de-
veloped in the plan.

{2) No station, under the for-
mula, is asked to take a down-
ward adjustment of more than 20
per cenlt, and only a few are asked
to take that much of a cut.

(3) The formula actually makes
it necessary for the network ad-

(Continued on page 8)

They Should Have

Thrown in Popcorn

NEW YORK, Nov. 17.—For the
past week the Jamaica Theater,
Jamaica, T.. 1., has been running
special price matinees—I10 acts
plus a picture—for 20 cents.
Actually the admission Is 40 cents.
But if a lady brings a man along,
she gets in for free. But despite
this hypo, the Skouras house
couldn't make a go. So after the
November 22 show winds up the
house will go back to straight
picture grinds.

| turning to Coast ventures

Economic Trend
Spotted as Aid
To Fairs, Expos

Farmers, Consumers
Expected to Be in
Strong $$ Position

B HERE DOTTEN

CHICAGO, Nov. 17T.—For fairs
and expositions, 1951 was a bump-
er vear. A substantial number
registered record attendance” a
larger number approached near-
record gate totals, Big as the sca-
son was, Il should be surpassed in
1852 — almost certainly in gate
receipts for non-profit fairs will
operate without a 20 per cent

federal tax on gate admissions,
Confronted with mounting costs,
most fairs will conclude it only
prudent to keep their outside gate
prices at this vear’s levels. Some
fairs in fact will feel compelled
to make that decision. Thus, ac-
tually those fairs will effect a 20
per cent price increase, with the
percentage previously earmarked
(Conlinyed on paoge 57)

Hollywood Now
Hillbilly H. Q.

By JOE BLEEDEN

HOLLYWOOD. Nov.
Hollywood is rapidly
stature as a possible
Nashville as a hillbilly center.
Th:a town's position has been
sirengthened by the migration of
numerous Western artists who,
drawn here by the lure of the
film studios and their ramifica-
tions, have stayed and more or
less c‘rr‘i!t‘-{f their own mececa of
Western activity. Too, the enter-
tainment infant. television, is now
rearing its head and mayv turn
out to be an answer to Nashville
via Coast eminated shows, similar
in format to “Grand Ole Opry.”

Where artists trekked to Nash-
ville for prestige, many are now
. The en-
tire Coast is practically virgin ter-

{Continued on page 18)

JAIL DE LUXE
WITH TV CELLS

SCRANTON, Pa., Nov. 17.
The Lackawanna County
grand jury believes television
sets in the county jail would
imiprove the morale of the in
mates. In a report handed
down this week to Judge
Eagen, the jurors recom-
mended TV sets for the pris-
oners. Hizzoner passed the
buck, saying it was up to the
prison board.

v, 17—
rising in
rival ta
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Billboard Backstage

One of the more tiresome
chants to these belabored ears is
that of warious psvchiatrists,
teachers, prim ladies and other
well-intentioned busybodies to
the effect that television is ruin-
ing our children, in whom my
wife Ethel and I, are as inter-
ested, and with whom we spend
at least as much time, as most
other parents.

Our boy, Buster, is 5 and a lad
whoem this commonly used nick-
name fits as well as any kid I've
ever encountered. Like most boys
his age, he is unrestrained, unin-
hibited and lives his days at a
zestful, dizzyving pace, which is
exhausting to old gentlemen like
myself. He has a large fondness
for Hopalong Cassidy and other
cowbovys, possesses countless
guns, holsters and similar trap-
pings, and uses them all frequent-
ly and wholeheartedly.

I would not deny that part of
this fondness for playing cowpoke
stems from television programs
he views with some consistency.
But what's wrong with it? When
I was his age there wasn't any
television, but my cronies and I
still pretended we were cowboys
on occasion, tho cops and robbers
occupied a great deal more of our
time. As either representatives of
the law, or bandits vile, we shot
as many of our enemy as Buster

By JOE CSIDAw—

shoots today. No more, I'd say,
and no less.

~ And our daughter, Carol, who
is 14 and a sophisticated high
school freshman, also spends a
great deal of time looking at TV
shows. She, indeed, has devel-
oped the technique of doing her
homework and swooning over
Perry Como simultaneously. This
difficult feat, T will admit, irri-
tates me considerably. But.I have
no fears that the practice re-
sult in emotional instability, stu-
pidity or any other weaknesses.
Carol's last report card featured
no mark below 90, and earned her
14 points toward the Honor Roll,
so the TV influence can't be too
terrible.

In addition to watching Milton
Berle at the same time she is
wrestling with French verbs,
Carol is also a freshman cheer-
leader; bakes an infrequent cake
(leaving the kitchen in a mess);
does an occasional once-over-
lightly job of wvacuuming the
rugs;: belongs to the science club:
reads books (sometimes good
ones); goes to the movies; swims;
eats heartily. In short she leads
a busy, normal, average teen-age
g%r!'ts life. And television's a part
of it.

Similarly, Buster plays base-
ball under a set of self-made,
totally incomprehensible, unrea-
sonable rules; draweg clowns

Washington Once-Over

WASHINGTON, Nov. 17.—Most
unusual walk-on performance of
the week here was Premier Mo-
hammed Mossadegh's at a Na-
tional Press Club luncheon. As
TV cameras ground away, the
Iranian Premier delivered a sev-
enty-minute talk in his native
tongue without an interpreter and
without furnishing English ver-
sion texts to newsmen., Exodus of
listeners in the first 10 minutes
reached near-riot proportions,
Luckily for embarrassed State
Department dignitaries present,
thee bulk of the newsmen re-
mained transfixed. Table conver-
sations in the smoke-filled room
spon became the vogue as Mossa-
degh went on and on obliviously
in a high nasal chant. TV sound
engineers finally gave up trying
to pick up the Premier’s incanta-
tion. When a National Press club-
ber hoisted a microphone closer
to the wiry Premier's lips, D. C.
legalist Joe Borkin whispered to
a companion, “that’'s so we can't
understand it more clearly.”

Lobbyists Fewer Now,
Standbys Still There . . .

=mallest turn-out of showbiz
lobbyists in years appears in Con-
gress' latest quarterly list of reg-

Picture Business

HOLLYWOOD, Nov, 17.—Stan-
ley Kramer this week made cer-
tain his "Death of a Salesman”
film would gualify for Academy
Awards consideration by conclud-
ing a deal with the Warner Bev-
erly Theater for “Salesman” to
premiere December 20, fﬂl]ﬂwinﬁ
“A  Streetcar Named Desire.
Academy rules require a picture
to run locally for a8 minimum of
one week prior to January 1 of
the following year if the film is
to be entered in the Oscar derby.
Kramer told us he's confident
Fredric March's performance will
get the statuette this year, there-
by making him the first three-
time Oscar winner in the top-star
catagory. March was awarded
Oscars for his performances in
“Dr. Jekyll and Mr. Hyde"” and
“The Best Years of Our Lives."
Kramer's firm on the Columbia
lot was thrown into top gear to
have “Salesman” completed in
time for the premiere deadline.
Scoring is now under way.

Jonie Taps Staris 5th

Low-Budgel Musical . . .

Jonie Taps starts his fifth low-
budget musical for Columbia De-
cember 3, a& Frankie Laine-
Hi];l;r Daniels co-starrer tagged
“Rainbow Around My Shoulder.”
Earlier Taps tuners included
“Make Believe Ballroom,” “When
You're Smiling,” “Sound Off” and

|

By BEN ATLAS

istered operatives. Entertainment
industry representatives are down
to less than a score. Justin Mill-
er's name i there for the last
time for many months to come,
even tho the former president of
the National Association of Radio
and Television Broadcasters will
continue as NARTB's general
counsel and beoard chairman.
Miller, who has been enrolling
regularly as a lobbyist, will steer
clear of that activity because of
his additional part-time duties as
chairman of the Salary Stabiliza-
tion Board.

Most of showbiz's lobbying was
against new tax legislation, ac-
cording to information filed .with
the latest quarterly list published
this week. Roughly $£75,000 was
accounted for as spent by showbiz
interests during the gquarter to
defeat excise boosts, stiffer corpo-
ration taxes, Income tax hikes,
bigger bites from “excess” profits,
and credit Repulation W.
NARTB's line-up appears un-
changed from the previous gquar-
terly list: Prexy Harold Fellows:
Thad H. Brown, Jr, TV chief,
Ralph W. Hardy, legislative rela-
tions; Vincent T. Wasilewski,
legalist; and Miller. Motion Pic-
ture Association of America line-
up is comprised of Jack Bryson

By LEE ZHIT

"Sunny Side of the Street.” Low-
cost musicals, corraling name re-
cording talent, have been payving
off for Columbia.

Honduras Localion for

“Jungle” Piclure . . .

Trend increasing for production
of films at the actual location of
the story's action. Latest is Pine-
Thomas' “Gentleman of the Jun-

le,” to be filmed in the Hon-

uras banana country. Rhonda
Flemming was m'gnedrﬂlr the fem
lead. Cast and crew will be flown
to the jungle, all for the sake of
realism. . . Paramount inked
James Mason for the top role in
“Botany Bay"” (based on the novel
of the same name) with John Far-
row, an old hand at sea pictures,
set as director.

New Tax Rule Helps
Movie Club Plan . . .

Movie-of-the-week club plan,
which entitles a pass holder the
privilege of buying two film thea-
ter tickets for the price of one at
member houses, benefits from the
new federal tax ruling which
eliminates tax on passes. Here-
tofore, movie-of-the-week pass
holders had to shell out the fed-
eral tax on the free admission,
thereby spoiling the straight two-
for-one pitch. However, the club’s
organizers this week received a

¥
8

e

which look like rabbits, and rab-
bits which look like elephants;
swims; sails a pirate ship; gets
huge pleasure out of Sylvester,
the at, Bugs Bunny, Donald
Duck: likes to box and wrestle;
picks at his food and eats only
such elements of it as he likes;
wails when we go out without
taking him with us. Briefly he's
normal and average and happy In
his 5-year-old manner.

Certainly television has an im-
pact on him. Once we were wres-
tling on the floor, and somehow
he escaped a vicious headlock in
which I had him imprisoned.

"Now, how did yvou pget out of
that? I marveled.

“Well, I use Halo,” he said.
“My hair must be glorified and
slippery.”’

And last term, Carol and her
girl friends revealed the medi-
um’s impact on the teen age set.
They went around singing:
“Brush your teeth with Ajax. . ..
It floats your teeth right down
the drain.”

Even my kid brother’s baby,
2-year old Angela, has not es-
caped the influence of TV. When-
ever anyone asks her "“WHAT
KIND! ! I" of doll, or hat or what-
ever is that, she replies: “Ballan-
tine."

Impact? Sure! But the road to
ruin? Nonsense.

and Cecil Dickson. Radio-Televi-
listed itself as usual, along with
Television Broadcasters’ Tax
Committee, Clear Channel Broad-
casting Service, and D. C. legal
firm of Pierson and Ball, Latter
outfit centered operations chiefly

against excess profits tax and ex-
cise hikes.

FCC Uses Own Brains;

Johnston and TV . . .

- Charges tossed around at Cap-
itol Hill hearings last wvear that
Federal Communications Com-
mission’s se ven commissioners
were leaning too heavily on their
staff in reaching decisions aren't
being repeated these davs, not
even in a whisper. FCC has
shifted completely in the other
direction. Re-organized set-up

has relegated the staff strictly !
to a consultative and workhorse
role. . . ! Eric Johnston's long-
delayed but adamant withdrawal
from job of Ecnomic Stabilizer
to resume presidency of Motion
Picture Association of America is |
seen reflecting more than usual
determination to keep movie's
comeback fight alive. One dope-
ster's comment: “"He just had to
et back to MPAA: after all, how
long can theater-TV wait?"

ruling from Initernal Revenue in
Washington which interprets %2
palid for the annual pass as a
membership fee in belonging to
the club and not an admission
charge, thereby allowing cuffo
admission to be tax free.

Plan, which was kicked off here
a few months ago, is rapidly ex-
panding In this area, with 45
houses participating. Club’s or-

%anizers eddle a 5H2-ticket pass
ook for $2 which entitles bearer
and guest to enter any member

theater for the price of a single
admission. Only two of the 45
theaters have restricted passes
to five days per week, while the
remainder permit free use of the
gimmick even on week-ends. Ac-
cording to exhibs, biz has picked
up appreciably, bringing in per-
sons who for years have avoided
movies. Exhibs feel they make up
for the free admission thru candy
counter sales, but achieve more
lasting good in rekindling the
movie habit.

Movie of the week firm is pitch-
ing its books via per inguiry radio
ads (station gets paid only on
sales resulting from air plugs),
but intends to make its pass books
available thru chain drugstores
once it has exhausted its present
plan of distribution. After plan
15 solidly under way In this area,
firm intends to branch out na-

{time National

tionally.
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Govt. Enlisting
Name Talent in
Inflafion Fight

WASHINGTON, Nov. 17—The
Office of Price Stabilization is en-
listing bigger batches of show
business and show biz techniques
in a full-scale propaganda drive
against inflation. Paul Duncan,
OPS assistant director of infor-
mation, this week revealed that a
sizable bevy of name talent has
already been lined up fo ca
the message to the public via TV,
radio, platters and film, with the
stars donating their services or
taking nominal union-scale fees.

The line-up of talent which has
already donated or agreed to do-
nate services includes folk singer

London
Dispatch

By LEIGH VANCE

LONDON, Nov. 17.—Thiz week
gsaw the end of the Battersea
Park Funfair, light-hearted side
of the Festival of Britain. Origi-
nally the gardens were a play-
ground for the local population,
who naturally resented their only
bit of grass being turned into a
co-ed sized Coney Island, for
which they had to pay entrance
fees. Now they are not too happy
about the future of this “lung of
London.” Exact figures will take
some time to prepare, but a rough
estimate claims the fair had
8.031,321 wvisitors—1,500,000 more

than was expected—and a take
of over £16,800,000, of which some

Hank Thompson, actor Robert|$1,680,000 was admission charges.

Montgomery, band leaders Vin-
cent Lopez and Paul Weston,
commentators Ben Grauer, Roger
Prvor and Ed Herlihy.

The OPS is finding show biz
gimmicks effective, Duncan said.
Cowboy singer Hank Thompson
can be heard sounding off against
inflation in his customary style
on several platters, while the
message is being translated onto
film for TV in myriad other show
biz wavs. .

OPS' shoestring budget for the
program is being held below a
ceiling of $70,000, and there are
expectations it will be consider-
ably lower than that because of
Congressional cuts in OPS' over-
all budget requests. The agency
is depending on TV and radio
stations to continue giving free
time in segments allotted for pub-
lic service programing. OPS field
information staffers have been
alerted to contact local stations to
arrange for the time and furnish
the program material.

Orient Booking
For Revue Unit

HOLLYWOOD, Nov. 17. —
musical revue has been package
by National Booking Corporation
for a series of Orient dates. Group
leaves Saturday (24) for Manila
on the first leg of an extended
six-month overseas junket. Pro-
duced by NBC's Glenn Hughes
and tagged “Hollywood Scandals
of 1952 show's asking price i
£2 500 weekly. _ )

Following two weeks in Manila,
troupe is skedded to play Tokyo,
Singapore, Hong Kong and Siam.

' Bill includes Dolores and Beverly

Morell, Rene and His Latin-
American Puppets, Boh Libonati,

Harvey Wagner, Kay Loring and |

1 fem line (6). This is the first
has routed acts
into the Orient. If the operation
is financially successful, says
Hughes. other talent will be
worked thru the Asiatic belt. Be-
sides location bookings, revue "’."111
work one-nighters in surrounding
provinces.

Russ Little Quits
RCA Victor Division

NEW YORK, Nov. 17.—Russ
Little, Eastern regional manager
of the RCA Victor division, has
resigned from the company to
take a top executive position with
a large West Coast milk company.
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Altho it was a cold, wet night,
around 60,000 people turned up
for the final shindig and stayved
so late many of them missed their
trainge home. Battersea residents
are wondering if this pnpularigy
won't sway the government m
favor of keeping the Funfair as
a permanent institution and =e
deny them their breath of air.

Operalfion Eurovision
Stirs TV Men . . .

Television men here are excited
about a proiect they call Euro-
vision—the linking of European
countries by a coaxial cable along
which would be pumped programs
from evervy capital. Five weeks
ago Holland opened her first TV
service, on which Dutch viewers
csaw pictures of the British elec-
tion shortly .after the event. That
is just a step in the Euro direction
by a continental news service of
aireraft which fly newsfilm to the
various centers, developing it as
they go. The more complete Euro-
vigion may take some time. "But,”
says Max Leeuwin, technical chief
of the Eindhoven (Holland) set-
up, “in the end it would save TV
concerns in each country much

'money by saving program costs.

They eould channel out of the
cable whatever they wanted.
There would have to be some
flat rate payment for the whaole
service along the lines of news
agency tapes in newspaper of-
fices.”

Royal Variely Show

Gags Turn Blue . . .

Every vear postmortems pull
the royval command variety per-
{Continued on page 55)

Paris
Peek

m— Ry ANNE MICHAELS™

| PARIS., Nov. 17.— France's
| favorite American actor of the
moment is Jose Ferrer. Since thE
showing of “Cyrano de Bergerac

the magazines and newspapers
have been extolling his talents In
all sorts of superlatives. Oddly
tho no English-speaking version
of the film has appeared in Paris,
only a French dubbed one, but
one so well done that it is practi-
cally impossible to distinguish
the voices of the actors as being
other than the originals. Ros-
tand’'s son has announced that
Ferrer is the best interpreter of
the title role in his father’s play,
| and the outcome of all this i1s an
invitation from Pierre-Aime Tou-
chard, director of the Comedie
Francaise, for Ferrer to play
“Cyrano” at the state theatre
this winter. Another French pro-
ducer calling for the actor’s serv-
ices iz Marcel Pagnol, who 1s
reported to want to make a new
version of his famous “La Femme
du Boulanger" with Ferrer in the

Raimu role.
| Bouvril Signed fo

American Film Conlrad . . .

French comedian Bouvril
sipned a contract with an Amer;-
can film company at a reported
$100,000 per picture. Bouvril
leaves for Hollywood sometime
in May, or as scon as he finishes
his present film, “Le Trou Nor-
mand.” . . . Newest International
film project is German producer
Alee Koppel's production of a
French story dealing with a
group of international diplomatic
refugees in the Vatican City at
l {Continued on page 35)
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U. S. Defines Tax Status
Of Variety Performers

WASHINGTON, Nov. 17.—The
Bureau of Internal Revenue this
week clarified the status of va-
riety entertainers under income
tax withholdings and other fed-
eral employment tax laws. In
an official memorandum issued
by Acting Commissioner Fred S.
Martin, the bureau said that
variety entertainers performing
special routines in a series of
short-term engagements for a
number of different wvaudeville
theaters, night clubs, restaurants

NEWS. REVIEW

Holiday on lce
Tops in Class,

& Also at B-0

TOLEDO, Nov. 17.—It's easv to
see why the 1952 edition of “Holi-
day on Ice" has racked up record-
breaking grosses on zll 12 dates
played prior to its Toledo engage-
ment, which opened at the Sports
Arena last night.

Show. produced and directed by
Russell Markert. in association
with George D. Tvson, has class,
beauty and pathos and is gorgeous-
ly costumed, giving sarena-goers
some of the best examples of pre-
cision and timing available.

Last-minute snowfall cut open-
ing night attendance to 90 per cent
of capacity (6,000) but a reported
advance of $56,000 by showtime
for this date augurs at least a
repeat of last vear's total gross of
$122,000. “Holiday" is running 15
per cent over last vear's grosses
to date

Produeers have eliminated, as
usual, any flash billing for acts
in show. But Joan Hyldoft. bowing
in as top name, and Michael
Meehan, in his second season with
show, share spotlight in four num-
bers.

A fine balance of comedy and
precision skating weaves its way
thruout show and gives arena-
goers a sense of having had just
the right amount of each form of
blading.

However, show could stand cuts
in some spots, running 3 hours 30
minutes. Arena-goers were caught
yawning on some of the longer
production numbers.

The Hyldoft girl, easily the most
eye-filling morsel on blades since
Sonja Henie, carries her chores
with grace, ease and charm that
is not likely to be duplicated for
many a season. Her split jumps are
well executed and her duets with
Mechan are first-class examples
of finely matched precision skat-

On the lighter side laughs are
plentiful. Paul Andre, Gene Leff|
and Harvey Weber, all newecomers,

{Continued on page 53)
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and similar places “are not em-
plovees of such establishments
for the purposes of federal em-
ployment taxes.”

In order to maintain this non-
employee status, however the en-
tertainers' acts must also be free
from control by the establishment
except control “incidental to the
continuity " of the entertainment
programs,” the memo stated.

In order to further clarify this
position’' on variety entertainers.
the Bureau cited a June 8, 1851
decision by the Second U. S,
Court of  Appeals which con-
trasted the status of entertainers
at Radio City Music Hall with
those performing with Ringling
Bros. and Barnum & Bailey
Combined Shows. The court
termed the circus performers em-
ployees for the purposes of fed-
eral employment taxes, but held
that Radio City entertainers were

(Continued on page 57)

5 More Weeks
Just to Tofe
Hadacol Debfs

NEW YORK, Nov. 17.—It
probably will be another five
weeks before some order is
reached in the chaotie list of cred-
itors of the LeBlanc Corporation,
makers of Hadacol. Actions to
collect money owed by the firm
began with the fold of the star-
studded Hadacol Caravan, but it
will take time to get a count on
the number of creditors in the
amusement field,

This opinion was given this
week by Milton F. Rosenthal, lo-
cal attorney, who was appointed
by the court as trustee for the
corporation about five weeks ago.
In effect is an order issued by the
Federal Court for the Southern
Dlstlr:ct of New York which re-
strains creditors from attempting
to attach property or accounts
receivable of the firm.

Rosenthal said.the books of the
corporation now are being scru-
tinized by a local auditing firm,
and creditors are being segre-
gated. Even after the five weeks
are up, he said, only preliminary
information will be available.
Claims against the LeBlanc
Corporation go as low as $5.

As trustee, Rosenthal has the
say on promotions to needle the
sale of Hadacol. And, while he is
hunting a good advertising direc-
tor, he said there definitely
wduld not be another name trek
such as the one organized by Sen-
ator Dudley LeBlane, original
owner of Hadacol. Rosenthal
could not gauge how long he
would remain as trustee, or the
present re-organization would
last. Despite the court restraining
order, all ereditors are entitled to
file their claims with Rosenthal.

Question of who owes what is
subject to some |egal obscurity.
The muddle began when LeBlanc,
relatives and one outsider en-
tered an agreement July 22 of
this year to sell their stock to the
Tobey Maltz Foundation, a medi-
cal group chartered in New York
State. Sale price was to be

paid at the completion of the|

deal, and the balance in 10
annual installments, "without in-
derest. The sum to be paid at

closing was reduced a month
later to $250,000, and payvment
was made. The selling stock-
holders were to receive an
assignment of $850,000 from ac-
counts receivable of the corpora-
tion, but the assignment never
was made.

In addition to private eclaims,
the federal government slapped a
tax lien for 1850 amounting to
$656,151.83 on the corporation to
protect its interests ancd prevent
dissipation of resources. Cash on
hand of the cerporation now is

$20,000.
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LEGITIMATE

With a half-million advance in
the till and 46 theater parties
booked by opening night’s curtain
rise, Cheryl Crawford and her
associates shouldn't have much
worry as to “Paint Your Wagon's"
progress for some months to
come, However, a reporter won-
ders just what the word of mouth
will be as “"Wagon" continues to
roll along. Because, in spite of
impressive, obvious wvirtues, the
Alan Lerner - Frederick Loewe
musical saga of the California
gold rush adds up to considerable
disappointment. '

Loewe has written a splendid
score with tunes by turns vivid,
lusty and tender. Some items,

By BOB FRANCIS

such as "I Still See Elisa," "I
Talk to the Trees" and “Another
Autumn” are "top bracket and
should sell a lot of records. When
Agnes de Mille finally gets her
dance patterns aboiling; they are
packed with color and excitement.
And the show has James Barton
to elown, point up a soft shoe rou-
tine and whisper a song or two in
the inimitable. Barton fashion.
When he is on stage, whether in a
hilarious drunken effort to carry
his new bride over the door-sill,
or poignantly remembering his
first wife Elisa, or explaining to
the second that he is just “In Be-
tween,” “"Wagon's" paint takes on

a wonderful lustre. When he isﬂ't,l

Highlight Reviews

“Wagon” Rides Rut, Lacks Luster
Despite Barton, DeMille Dances

and unfortunately Lerner's book
doesn't keep him out in front half
enough, “Wagon” hits more than
one Tut.

Perhaps this reporter just ex-
pected too much. But it does seem
that Lerner became so imbued
with the writing of an accurate
story of the metamorphosis of a
ghost town that he washed most
of the fun out of it along with the
gold in its hills. Instead of build-

(Continued on page 52)

“Paint Your Wagon,” re-
viewed at the Shubert Thea-
ter, New York. Monday.
November 12.

NIGHT CLUB

When Noel Coward sauntered
down the curved stairway from
the upper tier of London' Cafe
de Paris to its glittering basement
ballroom, readers of his “Present
Indicative" knew his throat had
been cleared with a nervous little
cough, and he was probably feel-
ing funny at the knees. But none
of this showed. It's almost 35
vears since Coward did his last
London night elub. In between he
has had glory and glamour un-
limited, even if they have been
tinged with just a taint of failure
of late, But none of his successes
has been smoother than the way
in which he wooed his audience
at the show caught. Only the
composer, lets face it, would be
brave enough to slaughter songs

By LEIGH VANCE

as Coward does: Only Coward
would have the nerve to get up
and sing anvway, when he really
hasn't got a voice a* all.

Coward Charm

But subtly accompanied by pi-
anist Norman Hackforth, whao
worked here last time for Bea Lil-
lie, Coward charmed with a stim-
ulating version of the words from
which only he knows how to ex-
tract the fullest wvalue. Undulat-
ing at the hips, he swaved for-
ward to the rhyvithm of his verse,
precisely pronouncing his “Nina
From Argentina” in the true
Peronist style as Ar-hen-tina.

There was only one new mem-
ber—"Don’t Make Fun of the Fes-
tival." The rest was a brilliant

Noel Coward Woos, Charms London
Cabaret Thru Sheer Personality

rehash of songs which have
moved into the folklore of a na-
tion—"Stately Homes of Eng-
land,” “Don’'t Put Your Daughter
on the Stage,” and of course, “I'll
sSee You Agamn” -

For 40 minutes he proved that
tho audiences may now prefer a
more realistic brand of zhow,
nothing dims the attraction of
personality. As a cafe artist
Coward + as magnificant.

(Monday, November 12)

Capacity, 450. Prices, $5 mini-
mum. Show at midnight. Opera-
tor and publicist, L. 5. Maggiora.
Estimated budget this show, $51.-
800.

RADIO

NBC's latest addition to its Sat-
urday night country music pro-
graming, “Round-up Time,” shows
promise of giving the web a good
seg to correlate with its veteran
“Grand Ole Opry.” Show caught
suffered badly from too much talk

'at the expense of time which
ishould have been given to musie.
| Built around Tex Williams, who
just switched from Capitol to Vie-
tor, NBC's disk contemporary,
 show has the zip and verve associ-
'ated with Western and Texas-
stvle presentation. Williams, who
has established himself as a talk-
'ing singer via “Smoke, Smoke,
Smoke,” showed an as yel unpene-
trated commercial side, with a

By JOHNNY SIPPEL

fine bass lead on a gospel song.
Done with a male harmony team
in the background, number was a
pleasant surprise.

Almost eight minutes of the
show was given over to comedy.
most of which was poorly written
and not in character with the rus-
tic motif. Deuce Spriggens and his
fem foil. Juney Foree, saddled
with weak lines, never got going.
Carl (Squeakin’ Deacon) Moore,
Coast d.j.. who led a prominent
Midwest ork for vears, was effeec-
tive with two characterizations
and stronger material.

With so many record names on
the Coast, the selection of Paul
Mason Howard, a songwriter, as

“Round-Up” Just a Tangled Lariat,
But Rustic Seg Can Bring Payoff

guest was a poor one. Music fans
have never been entertained as
much by songspinners as by sing-
ers. From now on, the show should
stick to the wax stars.

Show needs much more of Wil-
liams' fine string crew and the
star's warbling. Band showed it
could cut almost any kind of rus-
tic tune well. Jimmy Widener
did a short yodelling number. but

{Continued on page 14)

“Round - Up Time,” re-
viewed Saturday. November
10, 9:30-10 p.m.. via National
Broadcasting Company net-
work.

FILM MUSICAL

Sinatra Pulls That Old Magic by

It seems that the more entangled
Frank Sinatra gets in conducting
his personal life, the greater he be-
comes as a performer, He has put
to celluloid a moderately-budgeted
fquickie for Universal-International
“Weet Danny Wilson."” The film is
far removed from those massive
MGM musicals with which Sinatra
had become associated in movies.
It's a light, entertaining comedy
drama with songs that won't bust
box office records but figures to
do a profitable business and pro-
vide customers with 80 pleasant
minutes,

The movie is all Sinatra's. The

www americanradiohistorv com

By HAL WEBMAN

story is loosely based on Frank's
own career in the entertainment
business. His Danny Wilson is
a cocky, trouble-provoking, unin-
hibited, wise-cracking sort of
little roughie who sings a storm
and knows it. The story line car-
riee him from a beginning as a
pool room hustler thru the memao-
rable Paramount Theater engage-
ment to Hollywood. The bobby
soxers are there Alec Nicol is
there to represent a combination
of Manie Sacks. Axel Stordahl,
Hank Sanicola and others of the
Sinatra entourage. Shelley Winters
is the gal whom Sinatra goes for

Selling Self as “Danny Wilson”

but who would rather have Nicol
and gets him. Raymond Burr is
the soft-spoken, gun-weilding rac=
ket guy who initially sponsors
Sinatra for 50 per cent and winds
up getting killed for his generosity.
The Gamut
Sinatra really runs the gamut
in his thesping effort. He's lover,
comie, strong man, sirnger and a
most conviacing drunk. He isn't
going to win the Acajemy Award
for the try, but ‘he certainly is
going to gain new admirers for it
But it was Sinatra, the singer,
who impressed the most. True, the
(Continued on page 53)
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See Possible FCC -Decision
On ABC-UPT Merger by June

Three-Man Legal Battery Named
To Hasten Start of Jan. Hearings

By BEN ATLAS
WASHINGTON, Nov. 17—In a

move to hasten a decision on the
United Paramount Theaters, Inc.,
the Federal Communications
Commissgion has assigned a three-
man battery of legalists to
concentrate full-time on the

case, it was learned authorita-
tively., With {formal hearings
scheduled to start January

153 and with a pre-hearing con-
ference scheduled here next
Wednesday (21), FCC insiders are
speculating that a decision by
June at the latest could possibly
evolve from the commission’s
concentrated effort to resolve the
185064,

Assigned full time to the case
are Frederick Ford, chief of FCC's
Broadcast Bureau hearing divi-
sion, and his assoclate legalists
Max Paglin and James Juntila.
An FCC spokesman said the com-
missioners regard it in the “public
interest” to speed this case to
completion because of economic
and program dislocations which

could result from protracted pro-
ceedings. The spokesman said

that while there has never been.

any danger of the FCC's delibera-
tions extending beyond 1952, as-
signment of a full-time legal
battery to the case will serve as
a catalyst even if the January 15
hearing date is for any reason
deferred.

In keeping with this speed-up
policy, the commission this week
ordered next Wednesday's pre-
hearing conference before Hear-
ing Examiner Leo Resnick on
request of Allen B. Du Mont Lab-
oratories, Inc. The conference,
FCC said, will consider "the
necessity or desirability” of
simplifying, clarifyving, amplify-
ing or limiting the issues in the
case. Also to be considered will
be the procedure to be adopted,
the possibility of the parties sub-
mitting stipulations on facts, and
“such other matters as would be
conducive to an orderly and ex-
peditious hearing."

Because of the large number

Mutual Sells Time
Worth $3,500,000

Gross Billings Close to $2,500,000
In New Business, 760G in Renewals

By JUNE BUNDY

NEW YORK, Nov. 17.—Mutual
Broadeasting System, this month,
chalked up more than $3,500,000
worth of time sales, representing
annual gross billings of approx-
imately $2.500,000 in new adver-
tising, and $760.000 for renewals;
plus about $150,000 from nne—shnt
broadcasts. Total air time in-
volved is 13 hours and 20 minutes
weekly, with new business (on a
52-week basig) accounting for
three hours and 15 minutes: re-
newals, one hour and 50 minutes,
and one-shots, eight hours and 15
minutes,

Most recent “new business”
pact, signed this week, calls for
sponsorship of John J. Anthony
by Sterling Drug. Inc., on Sun-
day nights, 93910 p.m. After a
long absence. "“Mr. Anthony" re-
turns to the web sometime next
month, and will be carried as a
sustainer until Sterling picks up
the tab, January 6.

Other new advertisers include
Johnson Wax, and National Cred-
11 Union Association, which will
sponsor newscaster Gabriel Heat-
ter on Tuesdays, starting Janu-
ary 1. Johnson Wax is buying
largest schedule of- newscasts
ever sponsored by a single radio
advertiser — three five-minute
shows, and one l0-minute pro-
gram on Saturday.

Stress News

Deal, which begins December
31, will bring web more than
$2,000,000 in annual gross billings
next year. Daily newscasts, sched-
uled thrucut Mutual's morning
and wafternoon time periods, will
originate from Chicago, Wash-
ington, Los Angeles and New
York, with 10-minute *“Capitol
Commentary’ broadcasts eman-
ating from D. C. Commentators
include H. R. Baukhape, Wash-
ington; Sam Hayes, Hollywood;
Cecil Brown, New York; and Les
Nichols, Chicago.

In addition to above, Kellogg's
is expanding its sponsorship of
“Wild Bill Hickok" from 25 to 30
minutes, starting December 30.

New one-shol sales add up to

eight different broadcasts. Gil-
lette Blades will sponsor the
Army-Navy football game on

December 1; and the Blue-Grey
game December 29. Phillips Pe-
troleum Company is picking up a
half-hour show, November 28,
{10:30-11 p.m.) for a testimonial
dinner airer. General Motors (for
Pontiac) will sponsor two “Nick
Carter” shows during December;
and a 15-minute news show for
Buick on January 18. On latter
show, a co-op deal, G. M. dealers
will be given. their choice of
either backing Fulton Lewis, Jr.,
«1:::_|'t the “Mutual Newsreel” in their
CILY.

Christmas one-shot sales in-

clude spnnsnmhifr of Dickens'’
“Chrismas Carol” (with Lionel
Barrymore) by A. C. Smith, Mil-
waukee, on December 23, 4-4:30
p.m.; and “Tokyo Calling,” which
the Mutual Benefit and Health
Accident Association of Omaha

is picking up for the second vear,.

December 25. Latter show fea-
tures a special hook-up between
(z.I.'s over-seas and relatives in
the States.

Renewal pmture stacks up as
follows: State Farm Automobile
Insurance Company, for news
commentator Cecil Brown: Kel-
logg's, Adventures of Clyde
Beatty” (Mon.-Wed.-Fri.); and
Kraft Foods, “Queen for a Day"
(Tuesday and Thursday).

of docket cases involved in the
proposed ABC-Paramount mer-
ger and because of the FCC's
avowed determination to obtain
“full information” as to whether
creation of United Paramount
Theaters has fulfilled the intent of

a consent decree divorcing Para-

mount Pictures from exhibitor
interests, the commission's task

is acknowledged as an unusually
weighty one.

Allen B. Du Mont Laboratories
requested the early pre-hearing
conference in order to make clear
to the FCC that it has no ties
with Paramount, since that, too, is
one of the indirect issues in the
case and has a direct bearing on
Du Mont's station licenses.

Considered as probably the
most important and one of the
most time-consuming issues will
be FCC's avowed aim to deter-
ming whether the effect of
the proposed merger, if consum-
mated, “would substantially les-
sen competition or tend to mo-
nopoly in any line of commerce,
in any section of the muntryﬂ’
This issue embraces not only sta-
tion and network control but,
equally important movie rela-
tionships and TV, both theater
and network TV.

Buick Piles
Up Its Radio
On All 4 Nets

NEW YORK, Nov. 17.—Buick
Motors currently is setting up the
heaviest r:uncentrated radio sat-
uration drive in its history to
plug its new models, about the
middle of January. Where Buick
Iast1 gseason used two wehbs, the
National and American Broad-
casting Companies, plans this vear
are to add Columbia and Mutual
as well.

Firm's agency, Kudner, cur-
rently is selecting sustaining ra-
dio stanzas on all four webs for
one-shot bankrolling. In addition,
Buick will go in for a hea\r}'
schedule of spots,

NBC’S TV FOR ROAD

New Program Calls
For Hyped Remotes

HOLLYWOOD, Nov. 17.—Na-
tional Broadcasting Company's TV
will take to the road, abandoning
studio originations whenever pos-
sible. New plan, calling for hypoed

remote originations, has a {triple
purpose, acording to net's top pro-,
gram exec, Fred Wile. Shows will |
be freed of the restrictions ufl
studios; new origination points will |
add freshness to the programs in
general, and what undoubtedly is
one of the most important benefits,
existing tele studie space would |
be freed for other programs.

Coast originations will do most
of the roving, Wile said, as weath-
er will permit more out-of-the-
studio remotes, bui the web in-
tends to boost remotes in New
York as well. Origination point of
a show, Wile reasoned, can add
considerable interest and glamor
to a program and can prove a
valuable factor in holding an audi-
ence. Studio walls and seis grow
stale after a while, Wile said, and
increased wmobility of the tele
medium would spark viewer ap-
peal allowing audience to see
places and points of interest.

An essential by-product of the
hypoed remote plan is the fact
that many of the TV shows will
originate from service camps,
thereby providing C L's with top
name entertainment, while allow-
ing home folks the opportunity of
seeing training centers where rela-
tives and friends are stationed.
Wile is currently negotiating with
proper authorities to clear camp
remotes. According to Wile, Eddie
Cantor’s Decemnber 9 Colgate show
will probably kick-off service cen-

ter shows.

Plan, however, won't be re-
stricted to the military. Sheilah
Graham half-hour show, now in

the hopper, will originate from
various Hu]lywund glamor spots,
allowing wviewers a first-hand

glimpse of film studios, stars’
homes, ete. New York segs, weath-
er pErmlttlng will also be beamed
from points of tourist interest.

Big shows forsaking studios "or
outside origination will be selected
on the basis of production needs.
Shows calling for big casts and
heavy production, will, by neces-
gsitv, have to remain on the web
home grounds, but name per-

| former segs centering only around

its starring personality (such as
the Skelton show)' would be free
to travel, ~ "ile said.

Ask $6,250,000
To Stabilize CBC
For Five Years

TORONTO, Nov. 17—Parlia-
ment has been asked by the
Government of Canada to appro-
priate $6,250,000 for each of the
next five years for the Canadian
Broadcasting Corporation. This
follows recommendations made
by the Massey Commission in its
report on Canadian radio.

These five payments, together

(Continied on page 12)

Scrap Deals,
And Charge

BOSTON, Nov. 17.—Instead of
radio’s current complicated rate
card, business consultant Ed Ko-
bak vesterday (Friday)
consideration of "a flat rate for
a station or network, based upon
the availability of audience. And

a rebate rate when the station
or network delivers less—just as
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Says Kobak,
Flat Rates

magazines guarantee a circula-
tion." Speaking before the Boston
Radio Executives Club, Kobak
stressed that radic's three major
virtues, “Character, Continuity
and Value Delivered,” must some-
how be retained in the current
period.

Kobak warned that the essen-
tial character of network radio is
endangered by sponsors gettmﬁ
too much leeway in picking an
choosing their own markets. This,
he noted, “takes the networks into
the field of spot.” As to contin-
uity, and identification of a pro-
duct with a program or star, that
too is disappearing. Thus, he said,

today ‘wvou can buy a piece
of Skelton — you can buy a
one-shot in Tandem — you can

buv & participation in Pyramid.
So Continuity and Identification
have been sacrificed. . . .This type
of selling is selling network
radio short.”

Kobak also said that the whole
rate cut situation should be ex-
amined carefully, because radio
cannot be healthy unless 1t gets
enough money to do a better job
for listener and advertiser.

“Special deals,”” he declared,
“are nothing more nor less than
secret under-the-table cutting of
rates. It is unmoral because 1t is
secret—but it doesn't stay secret.
It iz demoralizing because it de-
pressez values and makes radio
harder to sell. It will kill radio
as a medium faster than any
other single thing."

Lucas to ABC
TV Sales Post

NEW YOREK. Nov. 17T.—Rupert
Lucas has been set to join the
American Broadeasting Company
as TV program sales manager, re-
porting to Harry Morgan, the
web's veepee in charge of TV pro-
gram operations. Lucas, who was
very active in legit here prior to
1931, was an AM-TV production
executive for Young & Rubicam
for six years.

For the past two vears, Lucas
has been. working on a public
service educational project for the
Canadian government. He joins
the web next week.
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Molly Still in

Mothballs on
NBC-TV's Plans

NEW YORK, Nov. 17.—The un-
settled situation of “The Gold-
bergs” on the National Broad-
casting Company will remain as
is for the next few weeks. The
series, which was so successful
on the Columbia Broadecasting
System last season, definitely will
not be incorporated into the Kate
Smith or any other show for the
present, nor does it have a time
period of its own assigned to it
by the web. NBC did approach
Gertrude Berg with the plan to
make her opus part of the Smith
geries, and while she did not re-
ject the deal outright, neither
did Mrs. Berg indicate she would
accept It.

Mrs. Berg is known to [feel
that the series would do better
with a time of its own, but no
suitable TV time exists on NBC
now. Result is she will wait until
the next general option period

arrives and await a possible va-|

year. There has been considerable
interest evidenced by agencies
and advertisers, but no commit-
ment 15 possible until the time slot
to he nbtained is known.
Meanwhile the show is gaining
promntion via a merchandising
operafion which began recently.
and is accompanied by personal
appearances on the part of Mrs.
Berg. A “Molly Goldberg” house
dress is being marketed thru top
department stores, with arrange-
ments being handled by Ted Ash-
ley Associates. Mrs. Berg ap-
peared at Gimbel's, New York,
with further dates set up thus far
at Hecht's, Baltimore: Hecht's,
Washington, and Filene’s, Boston.

UPT Retains
Hi-Power DC
Publicity Firm

WASHINGTON. Nov. 17.
—Arthur Newmyver & Aszociates,
one of the national capital’s lead-
ing public relations firms, has
been engaged by United Para-
mount Theatres, Inc.. as public
relations consultant. Observers
here regard the tieup as signify-
ing an era of broadened gond-will
policy by UPT with eves cocked
not only on exhibitor relations,
with communities and the public
in general, but also on the future
of theater TV. The Newmver
firm has a classy list of clients
which since April, 1949, has in-
cluded the American Society of
Composers, Authors & Publishers.

ASCAP and UPT are the sole
entertainment industry names on
the Newmvyer firm's list which
reads like a blue book of U, S,
industry. The list includes Ford
Motor Company, Atlas Powder

Company, Alexander Smith, Inc., |

For ‘Cisco’ Seg

American Lead Pencil Company,
Standard Oil Company of New
Jersey, and Earl Newsom & Com-
pany, New York public relations
firm which itself has a gilt-edged
list of clients. The Newmyer firm
has had considerable experience
in theater representation, having
handled a group of motion picture
theater exhibitors during World
War IL

Merle Colby, who has been In
charge of the firm's work In
ASCAP matters, has been dele-
gated to a similar role on UPT.

Henry Tobias
With CBS-TV

NEW YORE, Nov. 17—Henry
Tobias has joined the Columbia
Broadcasting System's TV de-
partment as a producer-director.
Tobias has served as producer-
director at Totem Lodge for more
than 20 summers, and was a spe-
rial material scripter for Eddie
Cantor this vear on the “"Colgate
Comedy Hour."

Deal unites Tobias with other
“old Borscht Circuit alumni”
now in TV, including Max Lieb-
man, Charles Friedman, Erne
Glucksman and Moe Hack. CBS
pact was set by William Morris
and Tobias' personal rep, Abner
Greshler.

TELE TEACHES
ARMY RESERVE

WASHINGTON, Nov. 17—
TV has helped improve the
learning of some 3,000 Army
reservists, it was announced
here this week. In a report
on the use of TV for rapid
teaching of large numbers,
the Department of Commerce
said the reservists made
higher scores on test ques-
tions after lessons over TV
than they did before the les-
sons. The most productive
teaching method was a narra-
tive combined with drama or
film that amplified what the
narrator spoke about, the
Commerce Department
reported.

Bud Renews
Murray TV'er

NEW YORK, HNov. 17.—EKen
Murray this week was renewed
for the balance of the 1951-'52
season by his current client, Bud-
weiser beer. The present contract
lapses at the end of December.
The TV program is in the im-
portant Saturday night 8- p.m.

Crosby to Time TV Debut
With Magnetic Tape Bow

Der Bingle First to Use Newly
Developed Visual Images System

By LEE ZHITO

HOLLYWOOD, Nov. 17.—Bing
Crosby -will time his TV debut
with the initial introduction of his
firm's sight-sound magnetic tape,
thereby becoming the first per-
former to use the newly developed
svstem of recording visual images.
His research engineers are work-
ing at top speed to have all the
bugs out of the pix-sound taping
device in time for Crosbys' tele
bow next fall.

Croshy's introduction of sight-
sound tape recording will be pat-
terned directly after the method
he used in demonstrating the
benefits of sound tape recording
which converted radio almost en-
tirely to the use of magnetic tape
in recording shows. Feeling ex-
ists within the Crosby camp that
Bing's utilization of sight-sound
tape will lend similar impetus to a

NEW YORK, Nov. 17.—The Na-
tional Broadeasting Company, in
another effort to make its radio
network completely competitive
with all other media, this week
set up a “"Guaranteed Advertis-
ing Attention Plan." Letters to
advertisers, fliers and full-page
ads in the daily papers early next
week will herald the new sales
pitch, which will offer advertisers
a guaranteed audience of 5,300,000
listeners each week over a 13-
week period via one-minute par-
ticipations in three AM shows
weekly, '

Programs involved are “Night
Beat,” airing 10 to 10:30 p.m. Fri-
days; "Hollywood Love Story”
11:30 a.m. to noon Saturdavs: and
“The $64 Question,” 10 to 10:30

guarantees the size of an audience
in  broadecast history, operates
with the collaboration of the A. C.
Nielsen Company.

Arrangement calls for the Niel-
sen Audit Bureau to certify the
number or peaple who hear the
sponsor's plug each week, If fewey
than the guaranteed 5,300,000 are
delivered, a pro rata refund will
be made after 13 weeks., If addi-
tional listeners above that figure

Gordon Takes

Up Whole Tab

NEW YOREK, Nov. 17.—Gordon
Baking Companvy this week
signed to sponsor “The Cisco Kid"
films over WNBT here on a
weekly basis, starting the first of
the year. Heretofore the outfit
has picked up the “Kid's" local
tab on alternate Saturdays. In-
creased time buy is due to fact
that Gordon's current sponsorship
deal on “Hopalong Cassidv" ter-
minates in January, when Gen-

eral Baking takes over the film
series in 18 markets,

Station has also chalked up a
new participation package sale to
Charles of the Ritz (for face pow-
der), calling for spots on two
afternoon wvideo programs, "The
Eve Hunter Show" (Tues.-Wed.-
Thurs.), and “Here's Looking at
Erqlﬁ‘_' with beauty expert Richard

illis.

Kees Heads Special
Events for CBS-TVY

NEW YORK, Nov. 17.—David
Kees becomes director of special
events at the Columbia Broad-
‘casting System TV web on De-
cember 5, replacing Bob Bendick.

Bendick recently resigned to
join Mike Todd Productions. Kees
15 the former production manager

at KPIX, San Francisco, -

p.m. Sundays. The plan, first that |

Audience Warranty
Is Promised by NBC

5,300,000 Listeners for Three Radio
Shows Weekly to Get Nielsen Guarantee

are secured, these will be in the
form of a bonus, with no addi-
tional charge. Cost to the spon-
sor for 13 weeks of participation
with one-minute spots in the three
ﬂl}uws, plus opening and closing
billboards, will be $14,600 per
week for time and talent.

The web also points out In its
promotional matter that the guar-
anteed cost per 1,000 listeners on
this plan is no more than $2.75.
This compares favorably with the
largest magazine (Life), which de-
livers 'a circulation of 5,200,000
at a cost of $3.48 per reader for a
full page in black and white.

swing away from film and kines
to the new system.

Earlier this week, Crosby's re-
gearch division engineers cau-
tiously disclosed that they had
completed a working model of the
system, admitted development
was far from perfect, but prom-
izsed that another six months of
work should iron out the bugs.
Larry Crosby called in wire serv-
ice reps in releasing the initial
story, but carefully avoided pres-
ence of engineers or tradesters.

SHUT OUT

TV Gridcast
-~ Fails, House
Refunds Tix

TOLEDO, Nov. 17.—Not only
did Notre Dame get shut out last
Saturday (10}, but so did some
2,000 football fans who planned to
watch a telecast of the grid con-
test at thg Rivoli theater here.

House recently installed TV
equipment, and after initial dis-
appointment at National Colle-
giate Athletic Association's relax-
g of its “limited television” rule
decided to go on with plans for
first show.

At last minute, Howard Feigley,
manager, was forced to tell some
1,500 prospective ticket buvers
lined up outside the house, that
“mechanical difficulties” made it
impossible to pick up the pro-
gram. Refunds were given to
over 500 patrons who had bought
seats at $1.50.

RCA repairmen were on way
here Thursday (15), but theater
has not carded any other attrac-

tions.

Guild Newsreel House
Near as Ist TV Theater

NEW YORK. Nov. 1T.—Amer-
ica's first TV newsreel theater
chain may soon become a reality,
according to Norman W. Elson,
prexy of Guild Enterprises, Inc., a
group of movie newsreel houses
here and in Newark, N. J. Elson
is currently utilizing big screen
telecasts at the Guild Rockefeller
Center Theater here as a testing
ground, and ultimately plans to
supplement his theaters’ movie
newsreel service with regular
public telecasts, sneak previews
of network shows and special
closed-circuit broadcasts for civil
defense, educational and indus-
trial purposes.

Altho the Guild's Saturday
football wvideocasts have pulled
record box-office returns, Elson
doesn't think sports will be a ma-
jor factor in TV programing for
newsreel houses in the future.
He favors spot news events of
historical significance, which he
will either pick up from a net-
work or carry as an exclusive
feature. In line with the latter
idea he opines that often a net-
work (under sponsor pressure)
can un!}r allot so many minutes to
a special news event, whereas a
theater can carry an event in its
entirety, thereby letting movie
audiences see more than they
would on their own TV sets.

- UN Coverage

Elson is currently negotiating
with a network to carry impor-
tant United Nation sessions this
winter, and also hopes to screen
all or part of the forthcoming
presidential nomination conven-
tions, as well as presidential elec-
tion pick-ups themselves. Civil
Defense has already utilized large
screen TV for its training courses,
but Elson visualizes an extension
of this operation, via closed-tir-
cuit morning showings of special
slanted news programs for school
children.

Closed-circuit morning shows
for national sales meetings are
already a reality here, says Elson
who has completed a deal for
Shell Oil to telecast a live docu-
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mentary program from a National
Broadeasting Company studio to
the theater. Shell execs apine
that they can produce such a
show for about $12,000, and send
kine-copies of it around the coun-
try for follow-up showings to
other distributors,
they said, the same documentary
(produced as a motion picture)
would have cost about $100,000.
Sneak Preview.

Several advertising agencies
have already approached Elson
about sneak-previewing forth-
coming video network shows at
the theater, and the Guild prexy

{Continued on page 12)

In the past, |

Caution on this project is well in
order, for research for a device
achieving what Crosby promises
has been continuing for some
time.

Only recently Radio Corpora-
tion of America Board Chairman
David Sarnoff called upon his en-
gineers to develop a means
of magnetically recording a visual
image, thereby reducing cost of
canning TV shows to a fraction
thru total elimination of film use.
RCA research is known to he con-
tinuing toward this end. At least
five research groups are working
on similar projects.

According to one trade source
who asked to remain unnamed,
first systems developed may not
necessarily be the best and re-
search will undoubtedly continne
in other quarters until the Croshy-
financed svstem has proved itself.
New image recording svstem. he
predicted, will revolutionize pic
nroduction within five wvears of
its successful develonments as
well as lend great impetus to
ranned TV entertainment. As in
the case of sound tape, new svs-
tem wil! allow webs to overrome
time differences between zones.
A TV scanning box is used to rec-
ord images.

Picture is recorded on the mag-
netic tape via conversion of light
frequencies, as in ‘the case of
sound recording. to intensitv of
electrical charges on iron-coated
tape For sight-sound recordineg,
Croshy engineers are now using
inch-wide tape which holds re-
corded frequencies of both licht
and sound. Proiect's researrh ae-
tivities for Croshy were handled
hy Jack Mullin. wha eoantributed
to the successful completion of
the Ampex magnetic recorder.
Minne=ota Mining Corooration,
mannfarturer of maenetic tane, is
eontributing engineering know-
how to Croshy researchers, as well
as carrving on research of its own
in thiz field.

Vim Plans for
1952 Envisage
500G Budget

NEW YOREK. Nov. 17.—Vim
Stores, which will spend $500.000
this year on TV advertising, ex-
pects to double its video budret
during 1952. The sponsnr now has
12 news shows on WPIX here,
in addition to a 3%-minute public
affairs show on the same station.

Vim is very news-minded for
two reasons: The news shows at-
tract a stable audience. and Vim
feels it performs a public service
hy giving back to the public
something in return for its
patronage. The client has 42 stores
in this wvicinity and probably is
the retailer with the largest TV
budget in one city.

NEW YORK, Nov. 17.—The
new morning TV line-up of the
National Broadcasting Company
was taking shape here this week,
with the first week of January
definitely set as tee-off time.
The new Dave Garroway show,
“Today,” will lead off from 7 to
9 am. The 9 to 10 period is sta-
tion time, but .NBC currently is
debating whether to offer shows
for optional use by the outlets.
The 10 to 11:45 am. time still is
uncertain, but likely to be clari-
fied within the next two weeks.

From 11:45 to noon, Richard
Harkness will air a news show
from Washington. Noon to 12:30
p.m. will continue to be filled
with the Ruth Lyons show from
Cincinnati. From 12:30 to 1, the
new Ralph Edwards audiencé
participation show will air from
Hollywood.

To prepare for the two-hour
dawn stanza, Garroway will
move his entire office from New
York to Chicago, including. War-
ren Ketter, his “man Friday,”
and Mrs. Frankie Armantrout and

]
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New Morning
By NBC: Tees Off in Jan.

Sked Set

Charlie Andrews, his writers.
Producer Parker Gibbs has not
yet decided whether to make the
shift. On the talent side, Connie
Russell and Jack Haskell will
trek eastward, but Betty Chappel
and Cliff Norton are still un-
certain, since Miss Chappel has
an afternoon TV stint in Chi and
Norton not only has a nitery act
but is shopping for his own eve-
ning TV stanza.

~ NBC also is making shifts in
its Saturday daytime line-up.
Starting January 8, “Rootie Ka-
zootie” becomes a web show in
the 10 to 10:30 time. “Cactus Jim"
will be revived and set from 10:30
to 11:30; "Mid west Hayride,"
originating in Cincinnati, which
had a brief life this summer on
the web, goes into the 11:30-12:30
slot, In the afternoons, some re-
scheduling will be necessary from
3 to 5 p.m. where football has
been airing. Ted Granik's “Amer-
ican Youth Forum” goes into the
5-5:30 time, and “Mr. Wizard,”
Efugrgﬁrly a Sunday show, goes

g TR
s


www.americanradiohistory.com

TELEVISION-RADIO

THE BILLBOARD

NOVEMBER 24, 1951

6
Movie

Industry Unites

To Bolster Theater-TY

WASHINGTON, Nov. 17. — A
united front has been solidified
by theater exhibitor and producer
interests in the battle for TV
channels, it was declared by ex-
hibitor spokesmen in the wake of
a lengthy confab here this week
in preparation for the Fed-
eral Communications Commis-
sion's upcoming February 25
hearing on theater-TV. _Legnl
sirategy was adopted for briefs to
be filed preparatory to the hear-
ing. Deadline for filing briefs is
January 23.

DITTY KITTY

Confest Plan
To Hype TV
"Songs for Sale

NEW YORK. Nev. 17.—The
Columbia Broadcasting System’s
TV programing division this
week was in the midst of lining
up a contest pimmick which is
e ed to hype “Songs for
Sale.” Slotted Saturdays, 10-1]
p.m., the program will award a
large sum of money ($2,500 or
$5.000) to the amateur cleffer
whose tune iz voted the best
every thirteen weeks., The idea
is now being submitted to the
program's two sponsors, Carter
and Sterling Drugs, for their
consideration. _ .

Show will also begin presenting
five instead of four tunes each
week with the telecast of Novem-
ber 24. Every sixth week the best
tunes of the previous five weeks
will compete against each other;
process will be repeated at the
end of the second five weeks and
on the 13th week the best tune of
the cycle will be selected by the

panel.

KNBH Ups Air
Time With 3
Morning Segs

HOLLYWOOD, Nov. 17—Eflec-
tive Sunday (25), KNBH will in-
erease its air time with an addi-
tional two hours of programing
in the morning. moving the start-
ing time from 12:30 to 10:30 a.m.
Gene Norman will kick-off day
shows with a full hour of Snader
Teleseriptions, followed by Na-
tionral Broadeasting Company's
net show, “Frontiers of Fate,”
from 11:30-12.

Next half hour slot will be filled
with the “Building Contractorg’
Clinic" seg, treating home im-
provements and house building
proBlems. This will lead into
“Juvenile Jury,” which now starts
at 12:30. Both the Norman and
the “Building"” segs will be thrown
open to spot s;ile;:;

Nashville Men
Purchase WCOP

BOSTON, Nov. 17.—Formal ap-

lication was filed today with the
E’Ederui Communications Com-
mission for its consent to the pur-
chase of WCOP and WCOP-
FM by a partnership consisting of
T. B. Baker, Jr.., A. G. Beaman
and Roy V. Whisnand, from
Cowles Broadcasting Company.
WCOP operates with 5000 watts
power on 1150 kilocyvcles; WCOP-
FM operates with 20 kilowatts.

The application filed this week
recites that Cowles Broadcasting
Company proposes to withdraw
from broadcasting in Boston In
order to concentrate on the de-
velopment of its plans elsewhere.
Beaman and Beaker operate
WEDA, Nashville. Whisnand is
WKDA commercial manager
there. Indie specializes in music,
news and sports, and these will
be emphaized on WCOP.

The purchasers will take over
the operation of WCOP without
delay, upon apprdval from the
FCC. The =ale was handled by
. Howard Stark of New York, and
the price of the {ixed assets was
$150,000.

L

The confab was staged at the
law office of Marcus Cohn, TV
counsel for the Theater Owners of
America and general counsel to
the National Theater Exhibitors
TV committee. Of 67 appearances
which have been filed for the
FCC hearing, two-thirds are from
theater interests. Cohn said in
the wake of the meeting that
“complete agreement” haz been
reached by exhibitor and pro-
ducer interests in preparation for
the Commission hearing.

The theater-TV battle i= shap-
ing up as one of the most fiery in
the Commission’s history. Issues
have not vet been clarified, and
battle lines have not been com-
pletely drawn, largely because of
the uncertainty of where, spec-
trumwise, and how theater video
would operate,

Meanwhile, the Motion Picture
Association of America is girding
with increasing vigor for the fray.
with Eric Johnston’s resumption
of his role as president of the as-
soriation considered well-timed.
Johnston's withdrawal, finally,
from the job of Economic Stabi-
lizer to take back command of
MPAA has followed a series of
other significant shifts in movie-
dom’s comeback fight and its
preparations to meet the TV issue.
Among these developments was
the engaging of former FCC
Chairman James Lawrence Fly as
its highpowered legal battery,
which embraces Fly's law part-
ner, Peter Shuebruk, who was
associated with Fly in" the FCC,
and Vincent B. Welch, a D.C. TV-
radio legalist.

Monogram Inks
La Barrymore
For Telepix

HOLLYWOOD, Nov. 17.—Mon-
ogram, seeking to invade the TV
film field with a class attraction,
this week closed a deal for Ethel
Barryvmore to appear in a series
of hali-hour telepix. Deal was set
by Ralph Branton, head of Mono-
gram’s TV subsid, Interstate Tele-
vision Productiong and William
Morris’ Frank Samuels. Tenta-
tively tagged “Ethel Barrymore
Theater of the Air," series will be
produced at top TV film budgets
with Miss Barrymore participat-
ing in films' earnings.

She will be used to introduce
the story as well as take part as a
cast member of each seg. Con-
tracts are expected to be inked
next week with production to get
under way as soon as Miss Barry-
more is available. Plans call for
series
sponsor for its first run.

Fisher Heads AM-TVY
Programs for WJBK

DETROIT, Nov. 17. — Richard
| Fisher has been named program
| director of WIBK and WJBK-TV,
'coming here from the sister Fort
Industry Station, WSAIL at Cin-
cinnati, where he held the same
post.

Fisher was formerly part owner
of WGEM. Quincy, 111, with his
brother, Don.

to be s=old to a national)

WNBQ TO USE
PADRES’ PRAYERS

| CHICAGO, Nov. 17T.—-WNEBQ
Monday (19) will begin a
policy of opening and closing
1ts day’s telecasts with prayers
by clergymen of all major
faiths. The morning prayer
will be live from the studio,
with the sign-off wvoice re-
corded with a slide. (The
padres might slip in a word
for some decent programs.)

WLW Rates
14.4% Share
Of Rural Ears

CINCINNATI, Nov. 17. — WLW
has a 14.4 per cent share of total
rural listening in its area in com-
petition with 192 other stations,
it was disclosed in a survey com-
gleted this week by the Crosley

roadcasting Corporation.

Based primarily on the Nielsen
report to WLW, the rural audience
survey was made from listeners in
towns under 5000 population.
These areas account for 50.6 per
cent of the population in WLW
territory.

The survey made two compari-
sons to illustrate the ef the
station’s rural progra . The
make-up of a station’s audience
was determined in part by its
network pregraming. An NBC
affiliate, WLW rated 14.4 per cent
of all rural listening in its area
compared to 9.2 per cent for other
NBC stations in the same area.
Thus, WLW’s share of all the NBC
stations amounted to 61 per cent.

On a broader comparison,
WLW's rural audience is 593 per
cent greater than the average of
its nine major competitors, almost
as great as all nine combined.
Based upon the minutes of listen-
ing each week in rural homes in
the WLW area, station averaged
284 minutes, as compared to but
41 minutes for each of its major
competitors,

Quello Heads
Detroit Drive

FDETRCIIT* Nov. 17T.—James H.
i

uelle, advertising-public rela-
named chairman of the United

ons director of WJR has been

| Detroit Radic Committee, han-

dling seven-station co-operative
campaign. Wendell Parmlee,
WWJ sales manager was named
vice chairman. It has been de-

March 15, with a general meeting
of station managers to work out
details.

Serutan Hires
Durstine Exec

NEW YOREK, Nov. 17—
Matthew B. Rosenhaus, president
of Serutan and its affiliated com-

anies, this week named Norman

. Livingston as director of radio
and TV operations. Livingston
| leaves his current post with the
Roy S. Durstine agency on De-
c‘ellj'nher 1, to take over his new
job.

Livingston formerly was
program chief at WOR-TV, New
York.

CHICAGO, Nov. 17.—QOver-all
coverage and day-to-day strength,
rather than any one spectacular
news event, was ehiefly responsi-
ble for WHO, Des Moines, winning
the National Association of Radio
News Directors’® award for the
outstanding news operation of
1951, Similar considerations gave
WBAP-TV, Fort Worth, the TV
award. WTIC, Hartford, was
named for “the outstanding speecial
event broadeast of 1951 for its
election coverage, which was far
more complete than that of many
major newspapers. Special cita-
tions went to KWKH,

La., and News Director John Van
Sickle, and to ENX, Los Angeles,

President -Ben Chatfield told the
convention at the Hotel Sherman
that a survey of small stations

Over-All Coverage Wins
NARND Award for WHO

shows an average time of (wo
hours and 25 minutes a day for
news. Ninety per cent of the sta-
tions said their news shows are
sold.

Jim Bormann, of WCCO, Min-
neapolis, was elected president for
1951. Tom Eaton, WTIC, is vice-
president.

Frank MeCall, of NBEC-TV, said
that TV news costs 10 to 15 times
more than radio news, but the
added expense is justified by TV's
potency. He predicted airplane de-
livery of newsreels will be sup-
planted by a multiplex coaxial
cable system thru which news

film ls sent Instantanecusly over
the eable and is either aired im-
mediately at the receiving station
or is recorded om kinescope.
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cided tn extend the campaign till L

PASSAIC, N. J, Nov. 17. —
Lashing out at “paper work trib-
utes to bureaucracy” and corrupt
politicians, Dr. Allen B. Du Mont
told a group of local citizens here
Wednesday (14) that “in crime
hearings and political campaigns”
TV displays “an unerring ability
to sift insincerity and demagog-
uery.” In line with this, he added,
“I can not help but wonder
whether television (if perfected
earlier) would have not weeded
out for the yoters those who have
imposed this creeping socialism
on us.”

Occasion was a joint-celebra-
tion, honoring the prexy of the
Du Mont Television Network and
manufacturing companies, and
the city of Passaic which, as
home plate of original Du Mont
aoperations has just adopted the
slogan *“Passaic, Birthplace of
Television.” Dinner speeches
were televised via an hour broad-
cast over the Du Mont web (see
review elsewhere in this issue).

Asserting several times that
television “emphasizes honesty
and shows wup any deviation
therefrom,” Dr.Du Mont said
“already the politicians —high
and low—are planning to avoid
or make use of its unerring ability
to distinguish the demagogue
from the statesman.” The Inven-
tor of the eathode-ray tube then
accused the government of “set-
ting in motion a process of ero-
gsion which is slowly eating away
. . . our free competitive enter-
prize system,” and said he locked
forward to ‘“succeeding years
when the honesty of television
is put to work in the cause n_i’.’
good, clean, honest government,

Prior to this, Dr. Du Mont
stated, “There is no lenger any
justification for continuation [:f
the freeze,” and cited the web's
plan of allocation of channels as
a solution to the problem of es-

Durocher-Day
Team Up on
Baseball Seg

HOLLYWOOD, Nov. 17.—Leo
Durocher and wife, Laraine Day,
will team talents in a series of 104
quarter hour TV films 1 It-aggled
“The Hot Stove League,” with
filming getting under way imme-
diately. Martyd Productions
(Marty Martyn-Ted Kneeland)
will produce series with Desilu

Productions (unit producing the
Desi Arnaz-Lucille Ball “T Love
uey” series) filming.

Plan is for series to be aired
on a thrice-weekly basis, 11.-.r1th
Durocher holding top spot prior to
the baseball season, after which
his wife will pinch hit. Both will
co-emsee baseball gab with vari-
ous names from the sport

guesting.

Planning Group
Named by ABC

NEW YORK, Nov. 17.— The
new TV Program Plans Board set
up by the American Broadcasting
Company (The Billboard, Nov.
10) had its personnel finalized this
week, Chairman is Charles Un-
derhill, ABC’s national TV pro-
gram director, as chief creative
programing exec. :

Other members include Sandy
Stronach, veepee in charge of TV,
Harry Morgan, veepee In charge
of TV program operations; Rupert
Lucas, ABC's new TV program
sales manager; Betty Forsling
and Charles Mortimer, who work
under Underhill; one member
representing ABC station rela-
tions, and one exec from TV sales.
Latter two committee members
will change from time to time,
and will not go to any specific
individuals.

Ex-Lax Budgets
$1 Mil Billing

NEW YORK. Nov. 17.—Ex-Lax
this week was said to have set up a
budget of $1,000,000 for network
radio and spot TV advertising thru
Warwick & Legler, its new agency.
The client is looking at time and
talent on the various webs.

E
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Du Mont Cites TV Role
As Political Monitor

tablishing engineering standards
and proper station spacings. *“If
we don't get fouled up in more
bureaucratic red tape and de ad
he added, "there are indications
the freeze may be lifted within
a few months.” 1

In reference to top military
brass present at the dinner, Dr.
Du Mont predicted it would
“stagger the imagination of the
average citizen if these officers
could lift the curtain of safety
and reveal the many advanced
uses to which they are putting
the cathode-ray tube and televi-
sion to protect us from greedy
agression.”

OFFICIAL WORD

WWIJ Airs
Stand on
Tune Bans

DETROIT, Nov. 17.—An official
presentation of WWJ's position
in the ban on “Sweet Violets” and
*I Get Ideas,” which has blacked
out some of the top network
shows on both radio and televi-
sion in recent weeks, was aired
last night under the title of “What
Is Good Taste?” Designed to
cover the general problem of
standards of acceptability on air
shows, WWJI-TV described it as a
“drama documentary” written by
Joe Schneiders.

A Wednesday night “Letter
Box" style show on WWJ gave
the response from listeners, said
to be favorable in about a ratio of
three to one, to the station's self-
imposed ban on these two num-
bers. The stand, firmly persisted
in by Manager Harry Bannister,
is reminiscent of his epoch-mak-
ing ban on singing commercials a
few seasons back, which was fi-
nally lifted when he felt that the
jingles had developed out of the
offensive or nuisance class and
had some degree of entertainment
value,

ABC Affils in
Confab Series
With Top Execs

NEW YORK, Nov. 17.—Top
execs of the American Broad-
casting Company Friday (16) ap-
peared at the second of a series
of affiliated meetings in Phila-
delphia, at which the radio situa-
tion came in for discussion. The
West Coast station group had met
a few days earlier. New England
outlets will meet in Boston, No-
vember 27, the Southern stations
in Atlanta, December 3, and the
Midwestern affiliates in Chicago,
December 7.

Ernecst Lee Jahneke, ABC's vee-
pee for radio, told The Billboard
this week that the presence of the
top brass at all these sessions 1s
not to be interpreted as meaning
any major changes are being pre-
sented to the station. ABC cur-
rently has nothing similar to the
National Broadcasting Company’s
radio web-affiliate proposals to
offer. ABC President Bob Kinter
is chairing all the affiliate ses-
gions, which also are being at-
tended by William Wylie, ABC’s
director of radio stations.

Roach Seeking
Hefty TV Cut

HOLLYWOOD, Nov. 17.—Hal
Roach is moving in for a heftier
glice of the TV film commercial
biz, this week forming a speeial
division to handle commercial
spois and naming James BElood-
worth as its head. Former Warner
Bros.'! shorts writer - producer,
Bloodwerth will supervise com-
mercial spots’ sales and serve as
liaison in their production.

According to Roach, sales
concentrating on spot biz will
named in New York, Chicago and
other markets, with Bloodworth
directing division's national sales
activities,
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BOCA PREVIEW

Get into TV Fast and Hard,
McConnell to Tell Affils

By JOE CSIDA

NEW YOREK, Nov. 17 —
National Broadcasting Company
President Joe McConnell, in his
keyvnote address to the network's
affiliates at the annual convention
in Boca Raton (Nov. 28-Dec. 2)
will urge all of the web's mem-
ber stations who have not already
done so to get into television and
get in fast. If it's impossible for
the stations to get scarce very
high frequency channels, MeCon-
nell will tell the member stations,
they must take vigorous steps to
acquire ultra high frequency vi-
deo outlets. And supporting his
words will be a full-dress UHF
transmitter over which actual
Federal Communications Com-
mission - approved experimental
telecasts will be aired so that the
stations may see for themselves
the satisfactory nature of UHF
transmissions.

At the same time as he urges
the most agressive possible action
on the part of stations to get into
television, the NBC president will
also state his optimistic views
concerning radio’s future on both
the local station and the network
level, In the latter respect
McConnell's optimism is only re-
cently come-by, since as recently
as a year ago, the web president
had some serious misgivings con-
cerning the bitter struggle which
seemed to lie ahead for the AM
operations. \ )

McConnell attributes the radio
web's bright future to the
planning of his key operatives,
Gaines and cthers.

Following the president’s key-
note address on Wednesday (28)
morning, Board Chairman Niles
Trammell will speak to the affi-
liates. Trammell's talk will cover
many aspects of the web's opera-
tions on both the AM and TV
sides. Jack Harris, chairman of
the web's stations’ planning and
advisory committee will follow
Trammell Wednesday morning.

Wednesday afternoon exec vee-
pee Charles Denny will make an
address on the subject, which is
likely to “steal” the convention,
the radio network's Economic
Study Plan. Denny will discuss
the plan at great length. but has
no intention of reviewing in the
open meeting the effects of the
plan on any individual stations.

It is also questionable whether
he will answer queries concern-
Ing certain specifics of the plan
on the floor.

The remainder of Wednesday
afternoon will have Bud Barry,
program veepee of the radio weh,
Jack Herbert, sales veepee, and
Fred Dodge, new director of mer-
chandising, making their respec-
tive pitches. Barry will outline
the web’s future program plans:
Herbert will review the numerous
newly developed sales technigques
including the recently introduced
“Guaranteed Circulation” spot
gelling plan (see story this issue),
and Dodge will report on mer-
chandising tie-in plans, which the
web is using ever more heavily.

TV Sessions Planned

Thursday the
swing over to TV with newly
elected member of the web's
board of directors and veepee in
charge of television, Sylvester
(Pat) Weaver, keynoting the pro-
ceedings. Weaver will review the
web's way-out-front current po-
sition 1n television, and will out-
line in broad terms plans for the
future. He will be followed, dur-
ing the morning, by Ed Madden,
sales veepee and Fred Wile, pro-
gram vice president, each of
whom will split up their portions
of the proceedings with key mem-
bers of their staffs. Film will be
used heavily, to make many
points in the course of the video
presentations.

meeting will |

: Thursﬂn;v afternoon the affil-
lates will hold their own closed
session without web representa-
tives present.

Regardless of the preceding
presentations two broad major is-
sues are sure to highlight the
affiliates’ own meeting. (1) The
radio network economic study
proposals, and (2) a review of the
gripes, which the TV affiliates
put together about a month ago
in Chicago and which were re-
rently presented to Joe MeCon-
nell for consideration.

Nowhere in the course of the
MNBC presentations on Wednes-
day or Thursday will these gripes
be answered as such. It is the
hope of the network executives
that =11 the questions raised by
the TV affiliates will be affirm-
atively answered in the speeches
of the various executives as out-
lined above.

On Friday morning network
brass will get back in a meeting
with the affiliates to lend ear to
whatever the affils cooked up the
previous afternoon and evening.

Interwoven, of course, between
the various “official” proceedings
as herein detailed, will be many
a behind - closed - doors get-to-
gether of various groups of affi-
liates, as well as such sessions
between affiliate representatives
and network toppers. Somehow
a little recreation will also be
worked into the schedule.

Prep Bob-Ray
Slot on NBC-TV

NEW YORK, Nov. 17.—A new
15-minute TV strip featuring Bob
Elliott and Ray Goulding is
being prepped by the National
Broadcasting Company to go into
the 7:15 p.m. slot across the
board, in the time being lopped
off the “Kukla, Fran and Ollie”
show. Bob and Ray, zany young
comedy team, already are on the
air 16 hours and 45 minutes
weekly doing three different radio
series: 5:45 to 6 p.m. across the
board and 8:30 to 9 p.m. Satur-
davs for the web, and 6 to 8:30
a.m. six mornings weekly for
WHNBC. New show will have
them airing total of 18 hours
weekly,

Format is expected to be the
satiric slapstick they have been
using for radio, with some visual
twists.

NBC Inks Canova in

HOLLYWOOD, Nov. 17.—Na-
tional PBroadcasting Company
moved deeper in TV pic produc-
tion this week when it closed a
five-year radio-TV deal with Judy
Canova, calling for the latter to
appear in a TV film series. Con-
tract, to be signed next week in
New York by NBC's Pat Weaver,
specifies that NBC will participate
in the production of Miss Canova's
tele pix. Films will be produced by
a special Videocine unit set up by
Miss Canova on the Republic Pic-
tures lot at an estimated produc-
tion budget of $25,000 per half-
hour filmed seg.

Production of the first two reels
is now under way, These will be
used as test reels In finally settling
on filmed show's format. Pilot will
be used as part of the series, altho
thev'll be completed before pro-
duction of the contracted films
gets under way. Number of segs
in the series and actual production
date is still hanging fire. Miss Can-
ova, who aired via NBC radio for
eight years, so far has avoided TV,
with filmed series marking her
debut in the medium,

NBC Tests TV
Of '‘Rate Mate’

NEW YORK, Nov. 17. — The
National Broadcasting Company
this week was auditioning a video
version of “Rate Your Mate” to
feature Robert Q. Lewis as emsee.

The Goodson-Todman package
was a long time radio sustainer
on the Columbia Broadcasting
System network and starred Joey
Adams.
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TV film series won't be pro-
duced by Studio Pictures Ine., her
own firm thru which she’'s made
theatrical films for Republic Pic-
tures release, altho some of the
talent resources of this unit will
be carried over into the tele op-
erations. Jack Townley, of her
Studio Pictures writing staff, will
supervise scripting for the telepix.

Miss Canova will retain subse-
quent run rights to the series with
NBC participating in the reissue
profits. Web is similarly partici-
pating in TV pic production of the
Roy Rogers series, "“Dangerous
Assignment,” “Dragnet” and
“Texas Rangers.”

Old Soaper to
ABC Via Lever

NEW YORK, Nov. 17—Lever
Brothers this week bought the
3:30 to 3:45 p.m. slot across-the-
board on the radio web of the
American Broadcasting Company,
Sale of the time leaves ABC with

_| but 85 minutes of sustaining time

during the daytime hours, its
morning periods having been sold
out some weeks back. Lever will
plug Surf with the revival of a
soap opera, "Joyce Jordan, M. D."
Outgoing stanza in that period
is another soaper, "Mary Marlin.”
Sale points up the success of AM
program veepee Leonard HReeg's
plan to air old soapers in the wide-
open davtime sustaining spaces.
Latest sale was made via N. W.
ﬂFEE agency, and tees off Decem-
er

Vitamin Corp.
Drops L. Cugat

HOLLYWOOD, Nov. 17.—Lor-
raine Cugat was dropped this
week with Vitamin Corporation of
America pulling its bankroll from
under the Latin-flavored seg ef-
fective tonight. Show has been on
the air for 21 weeks, with the
vitamin firm paying $4,100 per
week for the hour seg. Molina-
Dega Agency, which first signed
Miss Cugat and kicked off her
initial TV show, recently filed a
$10,000 back-commissions claim
with the American Federation of
Musicians’ Prexy James Petrillo.

Long brewing hassle between
the fem batoner and her former
managers is blamed by some
for the bankroller's eancellation.
American Broadcasting Company,
which carried the show from the
start, won't continue it on a sus-
taining basis.

www americanradiohistorv com

NBC’S ROLE IN
BROADCASTING
CITED BY COY

WASHINGTON, Nov.
17. — Federal Communica-
tions Commission Chairman
Wayne Coy this week sent
the following congratulatory
telegram to Joseph H. Me-
Connell, president, National
Broadcasting Company:

“Congratulations to the Na-
tional Broadcasting Company
on the twenty-fifth anniver-
sary of its founding. NBC has
contributed greatly to the
growth and development of
radio broadcasting during the
past gquarter century, and
during the last few years to
the emergency of television
as a8 medium for public serv-
ice, education, and entertain-
ment in a time of critical im-
portance for the American
people.”

NBC Gets Pro
Bowl Games

For 2 Years

- HOLLYWOOD, Nov, 17.—Na-
tional Broadcasting Company
tightened its grip on major sport-
ing events this week by signing a
two-year radio-TV rights pact for
the all-star pro bowl game, annual
post-season pro grid classic held
here. TV rights include permis-
sion to air game in the Los An-
geles area. Originally skedded for
Sunday, January 13, game date
was moved to Saturday, January
12 (1:30 PST) so that TV coverage
wouldn't conflict with other NBC
programs. Web is paying an esti-
mated 5200000 for the combined
broadcast rights for the two-year
period.

Grid classic is held yearly under
auspices of the Los Angeles News-
paper Publishers' Ascociation in
behalf of various charities. NBC's
deal was made with the publish-
ers’ association and the National
Football League.

FM REDUCTION

FCC Okays
KRNT Cut
To 50 Kws.

WASHINGTON, Nov. 17. — A
new wrinkle in FM broadcasting's
checkered career appeared this
week in preparations by the
Cowles Broadcasting Company to
reduce power on its FM station,
KRNT, in Des Moines, Ia. Amid a
usual sprinkling of FM withdraw-
als, the Federal Communications
Commission this week gave per-
mission to the Cowles station to
cut down its power from 275 kws
to 50 kws. The antenna, now 580
feet high, will be dropped down
to 530 feet.

Yideo Winks at

Breneman Seg

NEW YORK, Nov. 17.—Pack-
agers George Foley and Richard
Gordon this week were dickering
with the Tom Breneman estate to
put “Breakfast in Hollywood” on
video. The program would origi-
nate from Hollywood but no net-
work has been set.

The audience participation show
was one of radio’s most successful
programs, and several potential
sponsors are interested in the
property for TV,

WWDC Hangs Out
S.R.0. Till T AM.

WASHINGTON, Nov, 17—
WWDC, here, is hanging out the
“standing room only” sign after
becoming completely sold out
commercially from 6 am. to 1
a.m. the next morning.

With this rare achievement,
WWDC General Sales Manager
Herman M. Paris announced that
in the past week five local and
national accounts had to be
turned down because no time was
available. *"WWDC has a few
choice availabilities after 1 o'clock
in the - morning,” Paris said
however.

"Ratingitis” on
Pan at Meefing
Of Philly Org

PHILADELPHIA, Nov., 17—
Even if all program rating systems
were perfectly accurate and all
gave the same results, continued
use of the rating concept will
eventually bankrupt television as
an advertising medium, Albert
Sindlinger, head of Radox, said
this week. The rating voncept
has blighted radio programing by
inducing constant imitation of the
high rated shows and has caused
radio to ecut rates at a time when
other advertizing media were in-
creasing theirs, he said.

The kind of statistics that will
tell the truth about a program and
put broadeasting on a par with
other media, according to Sind-
linger. i not the rating but the
cumulative circulation of the
show. If, for instance, a certain
program gets a rating of 5 for 13
consecutive weeks, it does not
necessarily mean that the show
was received in only 5 per cent
of the homes in that market dur-
ing that period, nor does it mean
that the show was received by
only half as many homes as the
one with a rating of 10. Reason,
Sindlinger, indicated, i2 that it
was not the same 5 per cent of
the homes that caught the show
every week.

If the number of homes that
caught the show over the 13-week
period were added up, as would be
done in the Sindlinger Radox
Daily Report, it would be seen
that the show actually compared
more favorably with the higher
rated programs and that the ad-
vertiser had actually gotten a
better buy than the rating alone
would indicate.

Sindlinger spoke to a gathering
of television station and ad
agency men attending the monthly
meeting of the Television Asso-
ctation of Philadelphia, Wednes-
day (14).

Other Speakers

On the subject of why the dif-
ferent rating services show dif-
ferent ratings for the same show,
and how all of the services can
be helpful, Sidney Roslow of Pulse
deseribed his organization’s per-
sonal-interview roster method.
James Seiler, American Research
Bureau, described the diary tech-
nique used by ARB, stressing the
importance of audience eomposi-
tion, which is evinced in the ARB
reports. He told how an adver-
tiser wanting to reach children,
for instance, might be persuaded
to take “The Children’'s Hour"
becauze of the show's rating, when
actually a certain competing show
with a lower rating had a greater
number of kid listeners,

“Cut TV Too"

Sindlinger also declared that
“the bovs who =ell soap™ had not
claimed radio was losing its pop-
ularity when they got a rate cut,
but that they might now logically
demand that television also take
a cut when ratings decline there
ton. He added that advertisers
did not gripe when magazine in-
creased their rates because they
saw the importance of maintain-
ing the standards of the medium.

Roger Clipp, WFIL manager,
stated from the floor that the
broadcasting business was suf-
fering from “ratingitis” and ought
to get back to something com-
parable to the Audit Bureau of
Circulation, such as the old Broad-
cast Measurement Bureau.

ABC-TV Hunts
2d Pop Client

NEW YORK, Nov. 17.—The
American Broadcasting Company
this week was looking for'a client
for alternate week sponsorship of
the Sunday night Paul Whiteman
show on its TV network.

Goodyear, the current client on
a regular basis, has an alternate
week TV dramatic show on the
National Broadecasting Company’s
Sunday evening network facili-
ties. The advertiser has notified
ABC-TV that it will only be able
to bankroll Whiteman alternately,
too, so as to give it regular spon-
sorship on two different webs.
ABC-TV, therefore, wants to see
whether it can keep Goodyear
alternating without having to
sustain the program. Young &
Rubicam is the agency.
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Philip Morris
Readies Moves
In Radio and TV

NEW YORK, Nov. 17.—Philip
Morris Cigarettes this week was
on the verge of making moves)|
both in radio and TV. Reports
ersisted that the client would
uy the Wednesday night 10:30-
11 pm. slot on the National
Broadeasting Company's TV web
for a program as vel unselected.
Hazel Bishop ecanceled Freddy
Martin in the period becausg suf-
ficient time clearances weren't
avaitlable. It is also understood
that Bristol-Myer's “Break the
Bank” in the Wednesday night
10-10:30 spot on NBC-TV will bhe
pre-empted at the end of March
and the cigarette advertiser will
get the time.

Current plans are to maintain
both Philip Morris shows on
CB5-TV. “I Love Lucy" and
“Racket Squad.”

On radio, Philip Morris is ex-
pected to shift its “Plavhouse”
from NBC to CBS shortly. Now on
NBC Tuesdays, 10:30-11 p.m.. the
radio drama hasn't had its CBS
time slot selected, but will prob-
ably bhe put into an earlier time
period.

CBS last week stole another
radio show from NBC when “Big
Town" agreed to move over at
the end of 1951, Show goes
into the Wednesday, 8-8:30 p.m.
slot, now occupied by “Mr.
Chameleon.” which moves to a
different time.

Davies Joins

ONE GOOD PLUG
RATES ANOTHER

WASHINGTON, Nov, 17.—
Robert K. Richards, National
Association of Radio and Tel-
evision Broadcasters' capable
public affairs chief, who
reads only the best literature,
had just bought a copy of The
Billboard while about to
leave Chicago the other day.
A Chicago Sun-Times pho-
tographer approached him
and azsked him to pose next to
a Cadillac limousine in some
“local eolor™ shots. Richards
courteously obliged, holding
his copy of The Billboard
aloft so that the magazine
could share the honors with
himself and the Cadillac.
Thanks for the plug, Bob.

SCARIN' 'EM

Safety Drive
Jars Detroit

On 6 Outlets

DETROIT, Nov. 17. — A public
service move by the six local sta-
tiong which have pooled promo-
tional activities for the current
institutional radio campaign was
started this week, beamed at traf-
fic safety. Series of announce-
ments of traffic deaths, starting
“The ——th person has just been
killed in traffic this year," plus
a safety message, has been taped,
running from numbers 192 to 215,

Stations are called by the Traf-
fic Bureau when a new fatality
occurs, and put on the grim news
flash promptly, with the wind-up,
“Will you be next? Ideas was
concocted by Jim Eberle, public

. I ' service chief of WWJ, with Paul
Biow's Stable i ety s vith Pau

HOLLYWOOD, Nov. 17.—In-
creased TV activity at Biow's
Coast office this week resulted in
the agency's local radio-TV head,
Jack Runyon, adding Charles
Davies to his staff. Davies form-
erly was TV producer-director at
National Broadcasting Company
here. New TV biz includes Denni-
son's Foods and Delco-Ware. Of-
fice reshuffle also boosted Ed
Feldman to exee supervisor on all
Philip Morris TV shows.

NARTB Names
W. T. Stufflefield

WASHINGTON, Nov, 17.—Na-
tional Association of Radio and
Television Broadeasters’ President
Harold Fellows this week ap-
pointed William T. Stufflefield as
director of NARTB's station re-
lations department, which is
charged with direct-call solicita-
tion of new membership.

TV Sets Hit 3 Million

WASHINGTON, Nov. 17.—The
number of TV sets shipped to
dealers thruout the country to-
taled 3,371,624 during the (first
nine months of this year, The
Radio - Television Manufacturers
Association estimated this week.
The association reported 626,793
TV sets shipped in September,
compared to the 156,015 sets
shipped in August.

CAN IT BE THAT
PACE BEGINS TO
TELL ON MILTIE?

NEW YORK, Nov. 17. —
Among other alleged witti-
cisms uttered by Milton Berle
at the Radio Executives’ Club
luncheon celebrating the Na-
tional Broadcasting Compa-
ny's 25th anniversary last
week, he said: “We celebrated
Jack Benny's 20 vears in radio
the other night. I want to tell
you that 20 years in radio is
the equivalent of doing three
television shows."

That Uncle Miltie may be
tiring quite rapidly is also in-
dicated by the fact that he
has told friends he plans to
stop working TV as an enter-
tainer in the “near future™
and intends to concentrate on
producing and directing.
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WXYZ Airs Costly
Afternoon Show

DETROIT, Nov. 17. — Local
radio, in the wake of the station
co-operative campaign, received
another hypo Monday (12) by
WXYZ, American Broadcasting-
owned station, which launched an
expensive late afternoon show,
Labeled “Quittin’ Time," the show
is to go on daily at 4:00 p.m., with
a special appeal for the car-radio
audience,

The program uses a seven-man
orchestra led by Phil Brestoff, a
twin piano team, organist Jack
Franz, vocalist George Ball, and
John Slagle as emsee, with Bob
Longwell as a8 comedy assist. The
format includes a daily hymn,
poetry, drama and music.

General Foods Axes
“Father” on NBC

NEW YORK, Nov. 1T.—General
Foods this week axed its radio
series, “Father Knows Best,"
which airs wvia the National
Broadcasting Company. The pro-
gram, which was placed thru
Benton & Bowles, airs in the
8 p.m. Thursday slot, and is slated
to wind up about December 6.

The move is regarded part of
GF's general radio retrench-

menf in view of its heavy TV
expenditures.

NBC Execs Say Affiliates Labor
Under Study Plan “Misconceptions”

® Continued from page 1

vertiser to buy a greater minimum
number of stations than the 50-
station requirement presently in
effect. The difference is that the
advertiser need buy no specific
stations, but rather is permitted
to select stations to fit his indi-
vidual needs.

(4} The network's discount
policy 18 designed to encourage
use of the full network. Purchase
of same entitles the advertiser to
an extra 10 per cent.

(5) NBC agrees with the Affili-
ates’ Committee that radio rates
should be based on actual cireula-
tion walues, market by market.
But it claims that the weighting of
this basic approach with retail
sales figures and the recognition
of television penetration are
merely intelligent application of
the realities.

(6) NBC also agrees with the
affiliates that the theory that in-
stallation of TV sets in radio
homes eliminates radio listening
must be rejected. The web has
said so repeatedlvy since the first
Association of National Adver-
tisers' study which stressed this
theory.

(Ty NBC has never called for
a re-examination of rates “every
six months.” However, it is the
web’'s opinion that the price of
any commodity in any market
must be re-examined when cir-
cumstances dictate such re-
examination is necessary.

Dynamic Sets
Kid Operettas
Via TV Films

NEW YORK, Nov. 17.—Dyna-

mic Films, Ine., this week signed |

to produce 260 TV films of mari-
onette operettas for Children's
Television Films, Inc., with the
Columbia Broadcasting System's
TV web having an exclusive on
the product. The films will be
open-end and run 12 minutes
each. They are being 'shot in
color, with a view to their use
when tint TV becomes a reality.

Pact was set by Henry Morley,
Dynamic's president. Nat Zucker
will be in charge of production
and will utilize the Sue Hastings
marionettes. Original music and
scripts are in preparation. Films
also are expected to be made
available to some TV outlets for
local sale.

WTAR to NLRB
As AFRA Expands

RICHMOND, Nov. 17. — The
first of seven stations organized
by the American Federation of
Radio Artists in the Hampton
Roads area of Virginia, WTAR,
Norfolk, will have its initial hear-
ing before the National Labor Re-
lations Board on Monday (19).

Other stations organized by the
radio artists union are WNOR-
WCAV, Norfolk; WSAP-WLOW,
Portsmouth; WGH, Newport
News; and WVEC, Hampton.
About sixty people are involved.

“NBC Tryouts” to Get
Under Way in January

HOLLYWOOD, Nov. 17— “NBC
Tryvouts,” WNational Broadcasting
Company's nationwide talent
hunt via TV, is rapidly taking form
and will be kicked off somée time
after the first of the year, accord-
ing to the net's production veepee,
Fred Wile. Present plan is suffi-
ciently [lexible to allow NBC to
comb its New York-Hollywood
talent centers as well as the hin-
terlands for untried performers.
TV quest for new names and faces
will unearth an abundance of fresh
talent that otherwise mighli never
gain recognition.

“Tryouts,” as it now stacks up,
will consist of a full two-hour seg
with New York originating a full
hour per week and Hollywood tak-
ing 30 minutes, with the remain-
ing half-nour to be filled each
week by a different NBC affiliate.
Time division will not remain
static, thereby allowing Hollywood
or the affiliate station more time
if talent at hand warrants it and

New York contributing a pomtion
of its alloted hour to the city in
gquestion.

Program, Wile said, will avoid
straight amateur talent and seek
professional level performers.

Pinza-Day Set
On RCA Revue

NEW YORK, Nov. 17.—Final
plans for the “RCA Revue" via
National Broadcasting Company
TV are for Ezio Pinza to headline
the show until sometime in Jan-
uary, at which time he and
Dennis Day will alternate as stars
of the stanza. i will carry
the show until January simply
because Day is tied up with film
commitments and will not be
available till some time after the
first of the year.
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(B) NBC also agrees with the
affiliates that long term, prefer-
ably 52 consecutive week pur-
chases of shows and time periods,
15 the soundest method for an
advertiser to use radio. However,
the web feels that an advertizser

TEAM WORK

Client & NBC
Both Seeking
TV Co-Sponsor

NEW YORK, Nov. 17.—Speidel
Watch Band Cnrpumﬁunpethis

week renewed the Paul Winchell

TV show in a unique deal by
which both the bankroller and the
National Broadcasting Company
agreed to seek another sponsor to
pick up the following 13 weeks,
so the two sponsors could air al-
ternate weeks. Speidel has been
hit hard by the materials short-
age, and its production has been
cut down, but the heavy Christ-
mas and Easter seasons are still
ahead, so it is loath to drop the
show completely.

Altho NBC would not sit still
for Speidel switching to alternate
week sponsorship now, they
agreed to permit it if the show
were renewed, and then another
sponsor brought in to assure 26
firm weeks. New contract starts

December 17. Agency is Sullivan, |

Stauffer, Colwell & Bayles.

To Deaden Air
For N. Y. Alert

NEW TORK, Nov. 17.—In co-
operation with local Civil De-
fense groups, all Manhattan radio
and TV stations will suspend
regular programing for duration
of the “surprise” air raid test,
scheduled to take place here
“sometime” during the week of
November 27.

Radio stations will announce
alert warnings, in accordance
with emergency broadeasting
plans. TV outlets will screen a
special Civil Defense slide, while
carrying radio instructions on
audio. Pattern follows general
shut-down of all railroad and
other f{ransportation facilities
here during test.

Jack Lawrence
To Wm. Morris

NEW YORK, Nov. 17.—Jack
Lawrence has been added to the
staff of the William Morris Agen-
cy as a TV sales exec. Lawrence
was formerly East Coast repre-
sentative of the Agents TV Cor-
poration. He is also a successful
script writer with 19 TV sales to
his credft. -

Wiss Purchases
Du Mont “Destiny”

NEW YORK, Nov. 17.—Wiss
Scissors this week purchased
“Hands of Destiny” from the Du
Mont network.

Sponsorship will begin Tuesday
(27) 10-10:30 p.m. Ellington is the
agency.

who wishes to purchase a one
shot or short-term campaign to
meet a specific merchandising
problem must be able to do so on
the network.

_Other points raised by the Af-
filiates’ Committee were not dis-
cussed by the NBC spokesmen.

It becomes increasingly clear
that the major stumbling block in
the formula is the provision call-
ing for switch in station vs. net-
work option time. Here the sta-
tions are extremely reluctant to
take a cut in revenue by turning
over to the web time in which the
statlons now carry local zhows,
And the web, on the other hand,
must acquire this time to put it-
self on a competitive basis with
other networks.

The economic study formula
will come in for some official dis-
cussion ai Boca Raton (see “pre-
view" story this issue) and even
more behind closed-doors discus-
sion. About 50 of the affiliates
will have been contacted re the
plan by November 28, when the
opening gong rings at Boea Raton.

AGVA Toppers
Pitch Merger
To AFRA, TVA

NEW YORK, Nov. 17.—Tnp of-
ficials of the American Guild of
Variety Artists this weelk un~ffi-
cially proposed to Telsvisinn Au-
thority head George Heller that
the vaude artists’ uninn merga
with the video performers’ organ-
ization and the American Federa-
fion of Radio Artists. A merger
hetweer! the last two unions will
be considered at the first annual
convention of TVA here early in
December. )

Heller’s reply was that the pro-
posal would take some stvdv, and
undoubtedly would also be put on
the TVA convention agenda The
TV labor exec is hopeful that
Actors’ Equity will show more in-
terest in an Eastern merger, now
that AGVA “as decided it wants
to be included.

Cavalier Bid for

“Irma” Is Ennd-ed

NEW YORK, Nov. 17T—The
deal for Cavalier cigarettes to
sponsor the TV wversion of “My
Friend Trma" this week was con-
sidered close to dead by the
Columbia Broadeastine Svstem.
The web has been unable to per-
suade Ennds which bankrolls “My
Friend Irma" on radio to omit a
line from its copy asking the au-
dience to buy the product as a
cure for “ugly cigarette breath.”
Cavalier “is still shopping for a
video property, however.

Burlington Buys
“The Continental’

~ NEW YORK, Nov. 17.—Burl-
mgton Mills this week bought
“The Continental” from Master-
son, Reddy & Nelson for a twice-
weekly, 15-minute TV show. No
network has been selected. The
program features Italian actor
Renzo Cesana