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JANUARY 15, 1949

Backbone of the music business in the Middle West, tho unknown to afficionados of TD or the Diz, are “

bandsmen like Lawrence Duchow. A veritable one-man music industry, Duchow not only leads a band
and makes RCA Victor records, but is a songwriter and runs a retail and wholesale music jobbing business, under
the tag of Red Raven Enterprises, in Appleton, Wis. He also operates a ballroom, the Raveno at Neenah, Wis.
Here Duchow and the Red Ravens are moving a long string of payers thru a folk dance at the Trianon Ballroom,
Chicago, where the Duchow Ravens play the newly introduced “0Old Timer" dances every Wednesday night. Among
Duchow's hot current RCA Victor pop specialty platters are ""More Beer!", “"Hot Clarinet Polka'" and “'Swiss Boy,"
Band iz booked by the Morin-Schwartz Agency, Milwaukee, '
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Waxing Peace
Faces Rehash

In Washington

New thnr Law Awaited

WASHINGTON, Jan. 8. —Repercus-
sions from the government's okay on
the disk ban settlement are already
developing on Capitol Hill. The joint
labor-management commitiee, set up
in the last Congress to watch over
thre Taft-Hartley Act, issued a re-
port this week in which the group
took a crack at what it described as
a measure to "by-pass" the welfare
fund restrictions in the aet. The re-
port, which may be taken as the stand
to be followed in the Blst Congress by
the powerful coalifion of the con-

(See Disk Ban on page 21)

Kiddie Luncheons
Planned for Airing

NEW YORK, Jan. 8.—Kappi Jor-
dan and Selma Rich, musie-disk flack
associates, tee off wit' their For
Children. Only Luncheons next Sat-
urday (15) at the Pelham Heath Inn.
The new idea, to be touted with radio
spot announcemenls, is to have moth-
ers leave their kiddies with the gals
al the spot from 12:30-4 p.m. for =&
two-dollar bill, to split with the spot
owners. In return for this, the kids
will get a hot lunch, music and live
entertainment, including magic acts,

Other =pols in the New York area
and principal Eastern cities have al-
ready been lined up for expansion of
the venture when personnel can be
lined up.

Gyp’s Strips KO Rand’s Fans

Sally Hunting
Carny To Buy
Ostrich Art

Nut Comes Hich—5G

NEW YORK, Jan. 8.—Sally Rand,
wha has been flicking multiple bucks
fram the natives along Midwest out-
door circuits for the past two seasons
with the adroil usze of a pair of ostrich
fans, is faced with the search for a
new mud and duast route with the
announcement that Carl Sedlmayr
Sr., has inked Gypsy Rose Lee to
suceeed her on his Royal American

ows (RAS) in 1949, While Sally
m aﬁﬂ!ﬁ!ﬂ, despite recent dick-
g_lﬂtn the nut comes li:;!h_upmt'id
L :m. - grand a weelk, cluding e
i b“taanym Eﬁ made her big
el ; o e her -
(See Sally Hunting on page 50)
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BILLEBOARD

BACKSTAGE

In an extremely cart-before-ithe-
horseish manner we did a little soap-
boxing in the December 4 issue on
the imminent introduction by RCA
Victor of its new 45-revolulions-per-
minute record, and then we did a
story last week (January B issue) giv-
ing the full details of the RCA Cam-
den factory's new phonograph sys-
tem. The theme of our December
piece was that it was ill-advised for
wrilers or anvone else in the record
business to start condemning any new
product (whether 45 or 33 1/3) before
the full facts were known.

This particular situation seems fo
ug 50 important to the future of every-
one in the record business, and par-
ticularly to dealers, that we're going
to pop off again. Anybody who
doesn't want to listen better turn to
Jerry Franken's special TV C-Day
seclion or Coinmen You Know right
now because, friends, we're hipped
on this one.

Some Reaction

Immodest as it may sound {o report
it, there was some reaction to our
RCA story last week, Trouble was,
for the most part, it fell into the fol-
lowing categories: (1) Indignation,
(2) Bewilderment, (3) Panic, (4)
Some more indignation,

Now loock, readers, let's gel realis-
tic. Let's drop all the ifs and might-
have-beens, and this-would-have-
been-better-than-thats. Columbia has
brought out, and done a pretty good
job of promoling, 33 1/3 r.p.m,- rec-
ords. First they brought them out in
what seemed to be a limited porlion
of the market (masterworks, substan-
tinlly), and now they're bringing them

Let’s Not Get Dizzy on New
Record Speeds; They’re Here

By Joe Csida

board. RCA is bringing out a 45-
r.o.m. record and player across the
board in the spring. Each company
believes it has a product that is better

than anything ever put on the record
marlket before, at a lower price, Sure,
it would have been better if they

(See Billboard Backstage on page 37)

out in a seven-inch version across the

Bill To Cut 209
Gate Tax to 109
Faces Hard Fight

WASHINGTON, Jan. 8.—In wview
of the message by President Truman
Wednesday (5) calling for an addi-
tional $4,000,000,000 in taxes, the bill
introduced eanrlier in the week reduc-
ing the admissions tax to 10 per cent.
appears in for tough sledding,

The measure, hoppered by Rep.
John Dingell (D., Mich.), would re-
turn to the prewar level the 20 per
cent levy on admissions to theaters,
cabarets, ballrooms, fairs and sports
events, The bill would also cut liquor
taxes by one-third and abolish lug-
gage levies,

The Dingell measure was the first
of a host of excise chopping bills in-
troduced by Ilegislators this weelk.
Others would cut telephone, tele-
an. cosmetics, clock and travel
evies. No measures were introduced
to cut the taxes on disks or radios
and parts.

TV ‘Bird’ Boost

NEW YORK, Jan. 8.—One of
the first examples of the im-
pact of a television perform-
ance by a recording artist on
that artist’'s disk sales is the
case of Evelyn Knight. Two
waeks sgo Miss Knight did A
Little Bird Told Me on the Mil-
ton Berle Texacoa show wvia
WNBT and the Eastern Na-
tional PBroadcasting Company
(NEBC) TV web.

Late the following day Dec-
ca's sales manager, Sid Gold-
berg, got successive calls from
his Philadelphia and Brooklyn
distrib branches, each ordering
10,000 more records of Miss
Knight's Bird disk. Both branch
heads reported that dealers had
called them to place additional
orders for the disk, and eclaimed
that the hypoed sale of the disk
was strictly due to the number
of people who saw Miss Knight
do the tune on the show and
who decided to go out and get
the platter. Berle plugged Miss
Knight as a disk star, which
undoubledly helped.

Royal Shows
Book Peeler

For Sawdust

Bowa in Cotton Carny

MIAMI, Jan. 8.—Gypsy Rose Lee
will be featured with the Royval
American Shows, beginning with the
Memphis Cotton Carnival, which
opens May 7, and continuing thru the
RASB's spring dates and its entire fair
route, .

Negotiations, long under way, be-
tween Gypsy, her agent, Frank Tay-
lor of Chicago, and Carl Sedlmayr
Sr., Royal American owner, were
completed here Wednesday (5),

For Gypsy, it will mark her first
real try at the moola that lies in the
hinterlands, For the Royal Amer-
I it will be the second year that

See Gypsy Joins on page 50)

V WEBS’ COAX FEVER

(-Day Brings

Need for New
Cable Shows

Considerable Reshifting

NEW YORK, Jan. 8. — The four
television webs, having wrangled and
iraded themselves into something re=
sembling a working cable schedule,
now are settling down to the less ex-
eciting but more important busness
of getting up shows which, starting
C-Day, Wednesday (12) on, will
carry into the Midwest, Considerable
reshifting of programs was still go=~
ing on at week’'s end, with none of
the webs completely happy, but all
now resigned to proceeding as best
they can until new cable facilities to
the Midwest become available next
SUMmimer.

The trading was not confined to the

ble. HRather, it embraced all threa
directions, including the Chicago-
Washinglon-New York westbound

line and the New York to Washington

eastern-only cable. One major deal
of this sort was that made among
DuMont, the American Broadcasting
Company (ABC) and the Columbia
Broadeasting System (CBS). The

(Midwest, Here We Come on page 16)

Music Trademen
Set Coast Meet;
Spotlight Tele

HOLLYWOOD, Jan. 8. — Music
Trades Association of Northern and
Southern California and National
Association of Music Merchants
(NAMM) will join forces to conduct
a three-day regional conference here,
beginning Tuesday (18). Confab will
draw delegates frcm the entire West-
ern area and will be the largest re-

gional meeting held here under
NAMM auspices,

Meeting will feature a series of
panels on new industry trends, with
emphasis on television. Principal ad-
dress will be made by Hugh W. Ran-
dall, NAMM president. Prominent
egquipment manufacturers and indus-

| try figures will also participate. En-

tertainment will be provided by top
recording stars residing in this area,
wilh over a dozen big names already
lined up. A special tele broadcast,
tying in with the NAMM conference,
will be aired in co-operation with
KTTV, local CBS-Los Angeles Times
video oullet,

Fire Worries

Miami Smart$

»
MIAMI, Jan. 8—The {fire at the

Beachctmber is expected to have
wider repercussions than whether or
not Murray Weinger's Copa City wall
merge with Ned Schuyler’s now shut-
lered Beacheomber,

The lack of business at the tracks
as well as in the cafes has started the

[ See Heat’s Really On on page 40) .
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E{Truman’s Plan
Seen Likely To
Prime Pump

$8 Rush to Video Predicted

NEW YORK, Jan. 8.—While a pre-
ponderance of influential business and
political sentiment sees less than a
30-50 chance of a new excess profits
tax (EPT) being enacted by the new
Congress at the behest of President
Truman, even this skeptical faction
would not be greatly surprised if the
President performs another minor
miracle by getting such a law thru

In that event, the peacetime EPT
will of ner-ssity be milder and differ-
ent in several respects from its war-
time counterpart, and altho it may
depress general business somewhat,
its impact on the amusement indus-
try, particularly the Yroadcasting field,
is likely to be less burdensome than
on most other lines, Broadcasting,
especially television, may actually
benefit,

During the war vears, when the
EPT rate was B5.5 per cent, the ma-
jority of corporations—and American
industry as a whole—still managed
to. wind up with total profits that
were well above the average of their
base periods, It is reasonable to gup-
pose, therelfore, thal good profits can
still be earned under a less stringent
EPT such as that proposed in the
various tax plans now under con-
sideration.

Ssnyder's Tax Plan

Details of three such plans already
aré known, and the final bill is ex-
pected to be a composite of these
proposals, The EPT drawn up hy
Secrelary of the Treasury John T.
Snyder almost a year ago—and ex-
pected to be revived in substantially
the same form—calls for a tax of
15 per cent on excess profits, com-
pared with the wartime 85,5 per cent,
but grants a specific exemption of
$00,000, against only $10,000 in war-
time, and in addition allows an EPT
credit equal to 135 per cent of the

(See TV May Get on page 18)
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No. 1 On the Honor Roll of Hits

BUTTONS AND BOWS
Sheet Music Seller

BUTTONS AND BOWS

No. 1

No. 1

MY DARLING, MY DARLING. ].
Capitel 15270

No. 1 Disk via Dewler Sales

wo. 1
A LITTLE BIRD TOLD ME, E,
Most Played Juke Boxr Folk

ONE HAS MY NAME,
Best Selling Retail Folk Record

ONE HAS MY NAME,

No. 1
No. 1
No. 1
No. 1

No. 1 Sheet Musie Seller in England

BUTTONS AND BOWS
Leading albums,

Moat Played on Disk Jockey Shows
Statlord-G. MacRae and The Starlighters,

BUTTONS AND BOWS. Dinak Shore, Columbla 38284
Disk in the Naotion's Juke Bozes

Knighi-The Stardusiers, Decca 24514
Record

limmy Wakely, Capitel 15162

limmy Wakely, Capitol 15162
Most Played Juke Hoxr Race Reeord

BEWILDERED, Red Miller Trio, Bullet 295
Best Selling Retail Raoce Record

BEWILDERED, Red Miller Trio, Bullet 295

classical disks, English and Canadian sheet sellers
music-disk popularity In Muslc Popularity Charts, pages

ACROSS THE MUSIC-DISK BOARD

and full score on all
24 1o 36 In Music Section.

Tax Pla-nning « » «» No.4 in a Series:

Don’t Sign Anything Hastily;
May Be Your Life, Brother

By Lewis C, Lehbish

New York CPA and Atorney

The first three articles in this series
concerned themselves with the in-
ferpretation of the taxr laws. This
piece 18 purely informational. Here

| the writer will show some of the

things that he has come across in his
practice, to help the reader avoid
some certamn pitfalls,

‘!*DU are not supposed to be a fax

expert, Never sign papers pre-
sented to you by a tax agent without
first finding out from an expert in
these matters just what it is you are
signing. You may sign your life away
and never know it. This happened
several weeks ago, A chap whom 1
know socially asked my advice about
something that happened to him in
his business. It seems that a tax
examiner audited his books and then
acsked him to sign a paper. He asked
the examiner what it was that he
was requesled to sign, The reply was
vague and he got the impression that
his signing the paper would not mean
anything other than the fact that the

examination was over. So he signed
it and the tax examiner left.

Subsequently, he received a nice
big fat juicy tax bill and the minute
he received it he suddenly decided
he needed someone's advice. He
came to me and when I looked into
the matler I discovered that this
particular party had signed a waiver
which meant that he agreed to all
the findings of the tax examiner
and that he waived all his rights
to fight the tax authorities on their
assessment.

Wateh Out for Quacks

Another situation that freguently
crops up is the blind belief in some-
one’'s having a friend who knows
someone who knows someone who
can do something or other. In 89
per cent of these cases it has been
my experience that trusting your af-
fairs to anyone in this manner is
bound to give you a headache that
cannot be cured by Alka Seltzer. You

(See Tax Planning on page 50)

« « «» BRIEF BIOGRAPHIES
SONGS
PUBLISHERS

OFF TO A GREAT START

««+ the great new
| feature of ...

The Honor Roll of
Popular Songwriters

Last Week’s Feature Songwriter , . ... STEPHEN FOSTER
NOW ... don't miss

NO. 2 IN THE SERIES . . . . HARRIGAN AND HART

in this issue
— sy (including )

« » » CHRONOLOGICAL LISTS OF THEIR OUTSTANDING
ANECIMTES ON SELECTED SONGS

RECORDS AND ALBUMS AVAILABLE
FILM AND LEGIT MUSICAL CREDITS

having shows:
under surveillance last
pared with 94 in 1947.

Theaters Cleaner

The city's theaters chalked

up &
total of only 53 1

“corrections,” against

a couple for newspa advertisin
of "for adults enly,” m some of thE
18 applied to movies rather than to
stage shows.

Burlesque, with two theaters run-
ning year round, needed only 14 “cor-
rections,” while the two legit houses
rolled up 11, and vaudeville, running
only spasmodically, accounted for 10
—a fairly high figure for vaude,; ac-
cording to Stewart. 3

Pa. Tax Relief

Recommended

HARRISBURG, Pa, Jan. 8 —
Abolition of the section of Pennsyl-
vania's local tax law ' under which
municipalities and school boards may
levy amusement taxes was recome-
mended Wednesday (5) by the Legi=-
lature's tax study committee,

Numerous loeal government units
in the State have imposed taxes, gen-
erally about 10 per cent, on all types
of admissions. The local tax law,
enacted in 1947, enabled them to do
this.

Five-Month Aussie
Tax $6,739.250

SYDNEY, Jan. 8 —Receipts from
the entertainment tax, which covers
all forms of amusement, for the five
months ended November 30 totaled
$6,780,250, compared with $6,743,500
for the same period last year,

The tax for the full finanecial year
ended June 30, 1948, was $16,804,592,
but no breakdown has been made
available by the Treasury, so there is

I no telling which branch of the indus-

try is providing the bulk of the reve-
nue or how at compare with
previous years. It would appear that
the postwar boom in leBit may ac-
count for the lion's share of the in-
erease, altho the introduction of night
trotting races must also a{l:r Some
part, for attendances at the tracks
have been large,

New Year's Eve Biz
Okay at Bridgeport

PORT Jan. 8—
BRIDGEPORT, (;l:n., T

Altho New Yﬂﬂl
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By Jerry Franken

: ' re ' uestion No, 1 and Topic A in fadio
Tl e Tt Glnck Beony and Fommany o wasﬂ%lum bia Ernadcastingpﬂ}rstem (CBS) January 2.
high for him this season.
1, for the ripples of increased ratings carried thru—at least Ao
show, from Spike Jones at 6:30 to and including “Our Miss Brooks" (note, pleasle, a CBS package), reporting
from 6:30 until 11 p.m. lost Hooper ground.
Was it a debacle for NBC or merely the to-be-expected normal American listener
balding comic from Waukegan, I1L? d
in the lead permanently, or would NBC retrieve its long-vaunted long-entrenched Sunday dominance’
tuitous announcement from Washington, just two days before Benny's CBS premiere that

, ivi : d the erstwhile AEI stockholders of a cool
thereby depriving Benny and th by the dailies, which reported that|

lowing the debut of Jack Benny and company on the

turned up with a neat and somewhat gaudy 27.8, a new
Hooper

atively, every show of the National Broadcasting Company (NBC)
What did it mean?
tide of publicity which has attended the shift of the gray,

(AEI), to CBS would not gain approval as a capital gains sale,
$1,500,000, contribute publicity-wise to the Benny rating?
the government had clipped Benny for $3,000,000 and more?
So, again, what did it mean? And more imporiantly,
of preserving its edge. The answers—in part, if not fully,
bind themselves to any firm decisions—are presented below.
responsible company officer, each of whom prefers anonymity.

Round 1 Not End of Sun. Fight;
NBC Plots Counter Bally Blows

NEW YORK. Jan. 8—“Tt takes more than one gulp to make a drink.”
That's the immediale reaction of National Broadcasting Company L’__NHL.‘\
to the whuppin' it took, Hooperwise, January 2. Beyond that, NBC is still
pitching to bolster its Sunday program line-up. It is planning a king-size
eales promotion counterattack of its own—and it still doesn’t like the flavor
of capital gains deals,

Re this last. NBC feels that there's something slightly askew, tﬂnl.-ﬂ.u:f'
on cap gains—an aroma of tax dodging. The network feels, 100, that it's a
discriminatory practice against those performers who can't take advantage,
and that it will sesmetime hike the cost of radio as a medium. In view of
a growing pressure for rate reductions, says NBC, that makes no sense,

Meanwhile, the network is getling ready to pelt advertisers and
agencies with its major pitch for 1940—that NBC is still the best buy in the
medium, moves the most goods and reaches the most people wilth most
of the most popular shows. NBC calls this getling down to fundamentals—
and away from the rating pitch. Whether Benny comes or goes, NBC argues,
its facilities remain unchanged and rank ahead of its competition. Beyond
that, NBC claims that advertiser reactions lately have been increasingly
critical of radio’s cost elements, and this is where its physical sel-up will

pay off.

0ld Geld Piich

The Sunday night program line-up is a long way from being firm, and

NEC admits it, and savs it's gotta be kept fluid, The web is trying, without

too much confidence, to get the Old Gold Amateur Hour and the Theater

Guild for Sunday nights, but Old Gold is loath to get into the picture, with

Philip Morris and Luckies already represented, and U. S, Steel, the Guild
sponsor, has a loyal regard for ABC, where it now airs,

This means that NBC's Sunday picture will be unsettled for some
time, with the Rexall Phil Harris show still a question mark.

1f Old Gold and Steel definitely say, “No,"” the network will probably
move other commercials over to Sunday, vamping till ready with shows
it now hopes to build. ‘

On the promotion side, NBC’s in-the-family theme is going to be, "
out of your foxholes and fight." Thls will characterize its annual affiliate
clinics on promotion and publicity, to be held this spring. It will be reflected
in highly eompetitive copy directed toward clients and it will reflect, in
another way, in a2 collection of stunts now being worked up. The NBC mes-
sage will also get a thoro exposure via the recently completed Behind Your
Radio Dial film and via emphasizing Hooper and Broadcast Measurement
Bureau (BMB) figures giving it network leadership. A lotta guys at NBC
fizure they're getting into show business now.

How Two Webs Interpret
Jan. 2 Audience Changes

=N

NEW YORK, Jan. 8.—The Colum-
bia Broadcasting System (CBS) will
tell you that it picked up 28,000,000
' listeners Sunday, January 2,

tell you that the CBS
with statistics is the
absurdity. CBS added its
gain in Hooper poinis as com-
pared to the previous Hooper report,
, jark in_half-hour program units.
. This was then related to total U. S.

~ radio homes, with the share of homes

then multiplied by 2.2, the aversge
p.m. radio family.

This gave CBS the total shown be-
low, a gain of 28,142,000 program

.l listeners. On the same basis, CBS

happily reports, NBC lost out on
30,294,000 listeners.

Hugh (Mal) Beville, NBC director
of research and normally a plaeid
guy, got {ruly choleric when he
latched on to the CBS data. ‘The
method," he said, "is somewhat ridic-

ulous. CBS has added up En-a?-a.r
(See How Two Webs on page 6

Especially in view

for both networks are determined to keep the situation :
In the case of each of the webs it is the opinion of a highly placed,

For his tee-off, Bengy
And, seemingly, Benny threw a stone into the
That night on CBS, with every

til 10 p.m.
for January 2—unt P higher ratings. Correl-

reaction to the flood-
Would it level off in time, with CBS
And how much did the for-
the sale of Amusement Enterprises, Inc.

of its terrific play

what is NBC planning in the way of counterattack, and CBS in the way

fluid and thus not

CBS Says: 1st Round’s Won,
And the Sun. Fight’s Ours

NEW YORK. Jan. 8.—"It was the first atorm bomb ever to hit radio, anﬂ
like an atom bomb, its effects are going to be felt for a lang, long time,

| That i= how the Columbia Broadeasting System (CBS)Y brass feels about the

dramatic turn of events which characterized Sundav night listening lnst
week, To continue: “It took us two years and more; it took a lot of money
and innumerable heartaches. Now we're cashing in, ‘and It's F-nlz-* the be-
ginning. For the first time in 2 long time, we've got the edge.”

The Sunday night picture, coupled with CBS's pay-off in its long-term
package bullding program (with-23 now on the air, sold _nnn}nmal-a:lmﬂ}*h has
brought about a breathtaking reversal in the competilive position _Drf the
two top webs, CBS feels—and guess who's on top now? It has hqr‘t impnact
thruout the entire network orzanization, on its affiliates, and terrifically 50
on advertisers and agencies. Some of the last two, a bit cold to CBS in
latter days, are now literally tumbling in via the transom.

B2=«30 .M. Ouestion

On the program side, CBS figures it now has the bulk of its SUI_‘\I:IIEI.]'
picture set, and the changes that are due later this year can only put icing
on the cake, That open B:30 p.m. spot CBS now has, for instance, 1§ a
cword over the National Broadcasting Company's (MNBC) neck, says CBS;
it makes it doubly difficult for NBC to maneuver, anfi sell the time, until
CBS makes up its own mind. Thus, NBC will have to keep jouncing on its
toes, and you get tired doing that, especially when your competitor (CBS)
has a few more up his sleeve.

Those few more would include, of course, Bing Crosby, Fibber MeGees,
Edgar Bergen, Phil Harris (see story elsewhere in this issue) andlnther
capital gainers CBS is ogling. The chief difference on the program side, in
CBS opinion, is that CBS hag momentum, and NBC isn't yet under way.
Now it’s NBC's turn to learn the travail involved in creating programs—an
accomplishment which can't be approached philosophically.

Claims that the CBS capital gains policy is hiking talent and radio
costs are ridiculous, the network savs, Neither Benny nor Amos ‘n' And
has cost their respective sponsors any more since acquired by CBS, nor
they in the future nor any of the others CBS is pitching for. And as far
as talent costs, CBS argues, it's helped bring them down. Two years ago,
when CBS was in the same spot NBC is in now, it refused to pay steep
prices for stars. The packages it has since built have all been low budget
shows—the highest is Arthur Godfrey's Talent Scouts, zcaled around $7,500.
That high talent cost argument, maintains CBS, just doesn't stand up.

Cap Gaine 2-Sided

The capital gains transactions are two-sided deals, in Columbia'’s view,_
It's a sale on the one hand, and a capital investment on the other. So far,
CBS has a bit over $5,000,000 in Benny and A "'n" A; it expects (o get every
cent of that back, and a profit. Amosz 'n' Andy projects are now under way,
including a TV show, and a doll. Other properties to be acquired will have
to have similar potentialities—above the program worth—to excite CBS
interest, but if they're not self-liquidating, they're not for CBS.

But meanwhile, feel William S, Paley, Frank Stanton and company,
Columbia’s calling the shots., Nice feeling. '

To Comment

Agencies, Advertisers Loath

on CBS Ratings

NEW YOREK, Jan. 8—In the main,
advertisers and sgencies involved in
the Sunday night network scramble
were reluctant to comment on the
first Hooperatings scored by the new
Columbia Broadcasting System

4CBS) line-up, fopped by Jack Ben-

ny. Oddly enough, those most loath
to renct publicly were those repres
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and advertising circles this week, fol-

|

senled by programs on the National

Broadcasting Company (NBC), whosa
shows all sulfered_rate losses due 1o
the new CBS juggernaut.

(See Apgencies, Advertiscrs on poge §)
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NEW CBS

Bing, Fibber,
Harris Next

On Schedule?

Rexall Hot for Switch

HOLLYWOOD, Jan. 8.—Word that
Columbia Broadcasting System's
(CBS) topper, William S. Paley, will
arrive here next week had the rumors
riding hizh, with dopesters betting
that the next Paley raid will see the
Bing Crosby, Fibber McGee and
Molly and the Phil Harris shows in
the CBS bag. Money went heavy on
the possibility of a Crosby catch. It
is known that Philco advertising
Veepee James Carmine's Coast hop
will be timed with Paley's arrival.
It was also learned that Crosby had
been approached for a switch to CES
after his pact with American Broad-
casting Company expires in June. A
spokesman for Der Bingle added cre-
dence to this by telling The Billboard
that Bing is open to offers from
CBS. He added that the deal would
have to be different from the type
made between Jack Benny and Paley,
since Crosby’s salable properties are
not similar. Nature of the *'proper-
ties” was nol explained.

Harris Reluctant

It was learned that Paley would
huddle with Harris the day the CBS
exec hits the Coast. Paley and Har-
ris will discuss the show's switch to
€BS .at lunch Monday (10). Harris,
it was learned, refuses to move irom
his present National

despite more than a month of
wrangling by the Rexall Company,
his sponsor, and the agency, BBDE&O.
Harric reportedly thinks this is ihe
time for him to become top man on
the NBC Sunday pole, what with
(See CBS Onslaught? on page 8)

f__\:_;}- WDSU broadcasts 5000 watrs
i from the French Quaster to

;h: Gulfl and Scuth Louisiana listeacrs.

From daily association wich time-honored
New Orleans imstitatioms WD3U has
developed a high quality of integrity.
WDSU devoter propram time regularly
and cxclusively to the Se. Louis Cathedral,
the International House, Moisant Inter-
national Airport, Talane Uaiversity,
Union Scation, the Municipal Auditorium,
Symphonict sad Operas.

WDsU's dominate Hoop-
erating proves thae hon-
oring local inftitutions
crestes high listencr

MNEW ABC
ORLEANS wn Alfiliote

1000

1280 ke Watre

JOHN BLAIR & CO., REPRESENTATIVE

Broadcasting |
Company (NBC) Sunday night slot, |
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KLZI Progrom Director

(HARLES- ROBERTS

Robarts. with his caretully chozen staff

of writers, announcers, producers and
talernt, has made KLZ-listening an gver
more popular habit in the Rocky
Mountain region.

KLZ, DENVER

To Comment

Agencies, Advertisers Loath

on CBS Ratings

{Continued jrom page 3)

One exception to the NBC roster of
silence was the Philip Morris ciga-
rette firm, which is competing with
Benny via the Horace Heidt program.
A company representative said this
week that “Philip Morris had not
authorized the move without. first
giving it careful and exhaustive
study.
and stories (in connection with his
capital gains deal) were plastered all
over the newspapers a few days be-
fore his initial program on CBS, no
one was surprised at the first rating.
. . - Horace Heidt has been our most
successful show, and I can't, at this
time, see any reason for a change,”

Lever Bros.,, sponsors of Amos 'n’
Andy, commented briefly, “We con-
sider the first rating very satisfac-
tory—a good omen for the future."
J. Ward Maurer, advertising head

How Two Webs Interpret

Jan. 2 Audience Changes

(Continued from page 5)

points on a half-hour basis.
thev used quarter hour ratings, their

| total number of new listeners -on this

basis would have been twice as high;
on a one-minute basis, 30 times as
high—or 1,120,000,000 listeners.
silly can you get?”

NBC also arrued that if the CBS
procedure were used for the entire
week, NBC would have an excess of
listeners over CBS of 38,000,000. NBC
also claims that Hoopers cily rat-
ings are popularity measurements
and not projectable. No one knows,

argues NBC, what happened in the]

entire U. S. An approximation is
possible, continues NBC, if the new
U. S. Hooperatings are projected to
January 2, which would show that
the CBS rating advantage per half
hour between 6:30 and 11 p.m. (Sun-
day) is 0.9 as opposed to the 1.6 dif-

ference in the 36-city rating average.

GREAT START

greal new
feature of ...

OFF 10,

Popular

. « « BRIEF BIOGRAPHIES
CHRONOLOGICAL LISTS OF

How |

Songwriters

Last Week's Feature Songwriter . . . . - STEPHEN FOSTER
NOW . ..don’t miss

NO. 2 IN THE SERIES . . . . HARRIGAN AND HART

in this issue
(including)

| The January 2 city report gives NBC
Had |

an average of 10.4 and CBS 12.0, The
U. S. Hooperating projection gives
for that date NBC 10.9 and CBS 11.8.

The CBS statistical translation
gives that network a gain of 34
Hooper points for January 2 as
against December 19, and NBC a loss
of 36.6 Hooper points for the same
period.

In any event, a statistical barrage
such as this is no place for a news-

paperman.
“TOY SHOP” GETS B. R.
NEW YORK, Jan. 8.—The Toy

Guidance Council this week signed
to sponsor a new -video show aver
American Btoadcasting Company
(ABC) titled The Toy Shop. The
show will air Sundays, from 6 to 6:30
p.m, EST, starting March 6. The
ABC package will go to 20 stations,
10 by kinescope.

THEIR OUTSTANDING

-

After Jack Benny's picture |

of the Wildroot Company (Sem
Spade, CBS), said he had no com-
ment, other than *“I certainly see
nothing to be unhappy about™ But
Coca-Cola, International Silwver,
American Tobacco and the other ac-
|munt5 and agencies involved in the
Sunday scramhble, maintained a mum
| attitude.

Tuttle Observes
One extensive observation, how-
 €ver, was given The Billboard by
| Willson M. (Bill) Tuttle, radio-TV
veepee of Ruthrauff & Ryan (Amaos
'n' Andy). Said Juttle:
“To begin with, all connected with

|the Amos 'n’ Andy operation are

more than happy and gratified to
have the Jack Benny program as our

next door neighbor on CBS Sunday
night, . . . Naturally, we expect Ben-
ny's adjacency to increase audignce
flow for Amos n' Andy. From that
point on we are confident, as has
been proved over the years, that
| Freeman and Charlie will retain and
make converts of those who sample
their wares,

‘“We can only hope that the indi-
vidual ratings taken last Sunday
night are indicative of this strong
1-2 punch. However, we would only
be deluding ourselves if we didn't
take into recognition the fact that
Benny's move has atiracted nation-
wide publicity for some weeks. More-
over, CBS has done an admirable
job of exploiting their aecquisition
thru the intelligent use of paid an-
nouncements in various media.

“Once again, however, those of us
connected with the A&A operation
take pardonable, paternal pride in
the fact that, according to the last
published Nielsen ratings, this pro-
gram improved its position as fol-
lows:

37th to 12th post in total audience

38th to 13th post In Average

audience

This increase, it must be remem-
bered: was without benefit of Jach
Benny.

“It stands to reason that NBC must,
at the moment, be burning the mid-
night oil as to how they're going to
face this Sunday night enmpetition.
Certainly, it must be evident that
their stranglehold on Sunday has
been broken completely, It's asking
a bit too much of Phil Harris and
Fred Allen to hold the citadel single-
handedly. Too, as you are so well
aware, the rumor still persists that
Harris is going over to the CBS camp.

“In short. following the relative
merits of NBC and CBS on Sunday
nluhts,lhemuemstnht“rhekmr
is dead, long live the king.'"

BBC Light Sked
Adds ‘Hit Parade’
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Robson Lams
CBS for ‘Paris’

HOLLYWOOD, Jan. 8.—Raymond
R. Morgan Agency will begin pro-
duction ql the new This Iz Paris
weekly airer late this month, with
the show set to debut over the Mu-
tual Broadcasting System (MBS)
about March 1. Producer William
Robson this week resigned his berth
with Columbia Broadcasting Sys-
tem (CBS) in Hollywood to work on
writing and production of the new
Morgan package. Robson and pro-
ducer Sam Pierce leave for the
French capital next week for an in-
deﬂnite_ stay, during which period
they will produce a series of tape-
recorded programs to be backlogged
for future use.

Shw-:. which will star Maurice
Chevalier as emsee, will include com-
bined features of audience partici-
pation, wvariety and comedy shows.
Taped airers will be flown to New
York weekly. Future plans include
possible film wversion of series for
American tele release,

NBC Cuts Tests
For New Shows

NEW YORK, Jan, 8.—In line with
its plan to develop new radio pro-
grams, National Broadcasting Com-
pany (NBC) this week cut waxings
on two prospective shows. Mickey
Roonec - headed the cast of one, a
comedy airer, which is tentatively
dubbed the Mickey Rooney show.

Carlo D'Angelo, radio director, re-
turned to thesping in playing the
title role on the other audition, The
program, Papa Romani, formerly was
listed on the docket as Little Angelo.

“Cisco” Shift Opens
New Market for Ziv

HOLLYWOOD, Jan. 8, — FProduc-
tion control of the Cisco Kid dramatic
cgeries shifted from the Don Lee
Broadcasting System to the Dan B.
Miner Agency this week under a new
long-term deal closed with Fred Ziv
Transcriptions, owners of the Cisco
package (The Billboard, January 1).
Show will henceforth be transcribed
by Miner Radio Director Hilly Sand-
ers, for local sponsorship and resale
by Ziv org.

Long a Don Lee feature, series will
remain on the net for Interstate
Bakeries. Web is negotiating with
Ziv for the right to continue the
show as a three-times-weekly sus-
tainer on approximately 30 Pacific
Northwest affiliates. Putting the show
on platters will open new program-
ing markets for Ziv, since show has
heretofore been carried only on the
West Coast via the live Don Lee

airing.

‘Movie Mat’ Saved;
Hodges Gets Work

NEW YORK, Jan. 8.—Quick action
by owners of the Movie Matinee pack-
- age this week saved them their spot
on WOR and gave another of their
talent a job. Matinee, emseed by Red
Benson, was shifted from 11 a.m. to
5 p.m, six days weekly. However,
Benson also emsecs Take a Number
on the same station Saturdays at
8 p.m., and there were objections
raised to his doing two shows 50 close
together. So the packagers, Wilbur
 Stark and Jerry Layton, called in
~ Russ Hodges, another member of
‘their stable, and quickly concocted
the Russ Hodges Quiz Show, which
- will alr, starting today instead of the
~ Saturday edition of Matinee.
; Benson continues on Matinee as a
five-a-weeker, while Hodges con-
tinues his WABD video show at 6:30

‘ Si:ition'

After Midnight 39% of N. Y. Still
Tuning; “Milkman’s Mat.” Tops

» -r

The Billboard

[
i
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Sales Up; Aveo Do

NEW YOREK, Jan. 8—An average
of 39.3 per cent of the homes in the
metropolitan New York area listen to
the radio after midnight, according
to a survey conducted in November
by Pulse, Inc., for WNEW, New York,
Personal interviews were used to get
the ratings.

In April, 1947, the last study of
this nature, the average sets in use
between midnight and 1 a.m. was 5.4
per cent. In 1948 the jump was al-
most 50 per cent, up to 13.9 per cent.
Sets in use are low at 14:45 with 7.4
_ar cent, but thi. gquickly increases
to 16.3 per cent at midnight, an amaz-
ing hike.

Amor_ post-midnight listeners 65.6
are under 40 years of age, The larg-
est grouy of these fall into the 30-39

year age category, but almost one-

fourth of the night owl dialers are
between 20 and 29. Altho females
dominate daytime listening, the post-
midnight situation is reversed, 55.7
per cent of the listeners being men,

The average nocturnal radio fan
stays tuned in for an hour, and 57.2
per cent tune in two or more times a
weelk.

WNEW’'s The Milkman's Matinee
with Art Ford ard Johnny Dale is
the top program favorite after mid-
night. The p-ogram nets 21.6 per
cent of the homes that dial, and 55
per cent of the individuals listening
catch his show at least once a week,
Stacked up against stations which
offer their listeners name bands, the
program won a 35.4 rating as against
a wealk 10 rating achieved by its
strongest opposition,

FCC Faces Jan.

WASHINGTON, Jan. 8 —The Fed-
eral Communications Commission
(FCC) will enter the scheduled Janu-
ary 19 multiple-ownership hearing
bent on keeping its proposed ceiling
on control of AM, TV and FM sta-
tions but with a willingness to com-
promise on minority holdings. Broad-
casters, however, will battle not only
to liberalize the proposed rule on
minority interests but also for a boost
in the respective maximums outlined
by the FCC for controlled stations.

The Columbia Broadeasting System
(CBS), which would be hit by pres-
ent proposals, and the National
Broadcasting Company (NBC), which
wouldn't, will join in urging modifi-
cations in the multiple-ownership
changes proposed by the Commission
last August. Under the proposed
regulations, . the maximum number of
controlled stations permitted would
be seven AM's, six FM's and five TV's.
Permissible minority interests would
be regulated on a sliding scale ac-
cording to the number of stations
owned outright. For those holding
seven AM licenses, no minority inter-
ests would be allowed.

If this provision should be adopted
by the FCC as proposed, then CBS
would be required to chuck either its
minority interest in WTOP Washing-
ton, or one of its seven owned sta-
tions. The web, however, would have
until 1953 to comply.

CBS will ask the Commission to
boost the AM maximum to eight and
also to raise the TV limit. Altho
the FCC has never had a definite
rule limiting the number of con-
trolled AM stations, it has never per-
mitted the acquisition of an eighth
station by a chain broadcaster, At
present, only CBS and the Fort In-|
dustry Company control as manys

as seve-_q.

NBC Swill urge the FCC to scrap the
multiple-ownership  proposals en-
tirely in favor of deciding each bid
for adding a station on its own merits,
NBC witnesses will point out that
there is a pgreat deal of difference
between owning a large number of
high-powered stations in big citles
and owning the' same number of

small-watters in medium-sized com-
munities.

¥ort Industry has Indicated that
it will not fight the proposed AM
maximum but will ask that the maxi-
mum for TV and FM also be raised
to seven., Also ready to testify for
boosting the TV maximum is Para-

mount Pictures, The flicker com-

l

19 Battle Over

(Ceiling on Controlled Outlets

pany was recently deemed by the
FCC toecontrol Allen B. DuMont
Laboratories, resulting in a proposed
ukase tossing out pending DuMont
TV bids.

Other broadcasters slated to testily
against the proposed rules include
Universal Broadcasting Company and
Salt Lake City Broadcasting Com-
pany.

FCC spokesmen are already paving
the way for some modification of
the rules by calling them “‘something
to shoot at.” With past Commission
policy firmly in favor of the maxi-
mums outlined in the proposals, it
appears certain that any liberali-
zations made will concern minority
interests, a topic largely ignored by
FCC in the past. The most likely
modification is a raising of the pro-
posed minority maximums by one

WILMINGTON
DELA.
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FCCMay Junk

Procedure To
Speed Okays

Congress Probe To Resume

y Gtha’”

WASHINGTON, Jan. 8.—The an-
nual report of Federal Communi-
cations Commission (FCC) revealed
this weel that station sales fo. the
1948 fiscal year exceeded those of
the calendar year (The Billboard,
January 1), raising anew the likeli-
hood of scrapping the Aveco rule.

With the fiscal vear transfer rush
total of 384 topping the calendar
year by some 30 sales, a move by the
FCC to diminish the processing time
of transfer bids by eliminating Avco
procedure would be likely to meel
with the approval not only of con-
gressional appropriations committees
but also of the Senate Inlerstate
Commerce Committee.

Probe To Resume

One of the first official steps of the
groap is expected to be the naming
of a subcommittee to proceed with
the broad probe of the communica-
tions industry launched by the White
subcommittee last session. The whole
subject of station transfers is con-
sidered certain to be included when
the subecommittee hits the FCC phase
of the investigation,

Avco procedure was virtually ruled
out in the old White bill, which this
spcsion will be known as the Johnson
bill. The FCC's sole criterion in

(See Station Sales Up on page 8)

S

qll down the line. This would take
CBS off the hook by permitting one
minority holding along with seven
controlled stations. Those holding
six AM licenses would then be per-
mitted either two or three minority

interests, depending on the size and
coverage of the stations involved.

Clair R. McCollough,

zeprarensd by ROBERT MEEKER ASSOCIATES

The proposed maximum is one or two.

Managing Director

Chicago San Franchico MNew York Los Angelas
H B = e T g R S et Sl MRS
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NEW YORK, Jan. 8.—Despite re-
peated denials by its top execulives,
reports persisted in the trade this
week that American Broadcasting
Company (ABC) had slashed its ap-
erating budget for 1940 by a con-
giderable sum, with some estimates
for the cut going as high as 23 per
cent. Coincidentally, a number of
web employvees were handed pink
glips, while other duties were re-
sligned ss to make for greater econ-
omy. ABC spokesmen shrugged off
the moves as part of an annual year-
end Thousecleaning, but observers
opined they were brought on by
higher video costs anticipated in 1949.
Approximately a dozen heads rolled,
including the web’'s top sound eflfects
man: three people from the press de-
partment, three secretlaries from the
program department and about a half
dozen scattered personnel in other
departments. Significantly, no dis-

_missals toock place in the video de-

partment, but one official indicated
that several additions which had been
scheduled may be slowed up.

How the ABC efficiency moves af-
feet remaining personnel is evidenced
in the case of Morgan Rvan, hitherto
Eastern sales chief for the network.
Ryvan this week got two promotions,
but both were added to his current
duties,. He has become manager of
WJZ programing and also ABC’s
Eastern program manager. The WJZ
job formerly was handled by John
Hade, who has been swiiched into
network sales to fill a vacant slot,
while the network program job has
been that of Charlie Harrell, who
has been moved to tele as the web's
executive video producer.

Exee Realigning

Charles C. (Bud) Barry, skedded
1o become West Coast chief of ABC,

CBS ONSLAUGHT?

(Continued from page 6)
Benny and Edgar Bergen off the web
and Fred Allen's departure from the
air at the end of the season.

Rexall became particularly eager
for the switch to CBS after eying
Benny's 27.8 Hooperating. Now that
Benny is on a rival net, Harris wants
to prove his ability to stand up on
his own Hooper. The sponsor appre-
ciates Harris's attitude, but is more
interested in boosting the show's
Hooper. Harris is tied to Rexall by
a two-year contract which specifies
NEC and the time-slot.

The paper is currently being
studied by the sponsor’s legal staff.
Anocther factor holding Harris to NBC
is a rumored rift between him and
Benny which developed when the
comic switched to CBS. According
to reports, Harris and Benny had an
agreement that the latter would not
move to CBS unless he took Harris
wilh him. Now that time ecan be
made available for Harris on CBS
following Benny, Harris has decided
to test his strength on NBC and feels
he has two vears in which to do it

WFDR Okayed

NEW YORK, Jan. 8.—The In-
ternational Ladies Garment
I Workers’ Union (ILGWU) ves-

lerday was advised that the Fed-
eral Communications Commis=
sion (FCC) by a unanimous
T-0 wvote, had approved the
union's application for the call
letters, WFDR. The union will
use this signal for its New York
City station, due to go on the

ABC Cutting 49 Nut; Staff [NBC ol
To Face Higher TV Costs? | Complexions of

| tions authorized, 1,020 FM's and 109 |show is Quiet, Please, which airs for

gir in three months. Both the
FCC and the Roosevelt family
had rejected previous requests
for this permission; now, both
have ockayed the union's request.
The union’s radio consultant is
Morris Novik,
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will remain in New York and become
veepee in charge of television, while| NEW YORK, Jan, 8.—The old Sun-
J. Donald Wilson comes in from Cali- | day night glamour of the National

bots, Frank Samuels is acting head | up was only ,occasionally in evidence
of ABC's Western division, and John | last week (2) in the first outing of
I, Edwards is acting program chief | the revised, Benny-less, Bergen-less
of the same division, Ernest Lee|sked. The shows presented were ade-
Jahncke Jr., has been upped to vee-|quate entertainment, but hardly the
pee in charge of station relations, high-pressure material the current
The department heads of ABC got | ¢competitive situation would seem to
| the news about their budget cuts in|Tequire. How the ling-up will lock
an indirect way, Most made out their | In future weeks, after the addition of
requesting forms for 1949 budgets the Dean Martin-Jerry Lewis comedy
based on their operating costs during | Show or any others NBC is reported
DECE]’HhE["l ngﬂ. THESE were tﬂEEd {."ﬂ[iSldEfing, iE Ehll a maftter G! con=-
back by top brass, and depariment |Jeclure,
chiefs were told to budget for 1949 The lead-off-show, Ozzie and Har-
| on the basis of the 1948 average, not | riet, remains a strong popular airer.
the final (and fattest) month. Trade- | It showed, last week, the same potent
sters guess that it all adds up to ABC | simplicity which has endeared it to
trying to budget for both AM and |audiences in the past. The ancient
TV in 1949 with the same funds on|and ever-present battle of the male
which the web ran AM, with a par-|against the female was the theme of
tial TV operation, in the last few |the airer, with Ozzie tryving desperate-

| months of 1948, Iy (and futilely,-of course) to find
. : some field in which he could defeat
STATION SALES UP his _Everrlnvit}g, patient frau. Be it

(Continued from page 7) Indian wrestling or knitting, he found

judging a ‘transter bid under the|yic 503 omal vidided voitintaciis,

ite b was whelher or not a : . . 3

proposed purchaser met the qualifica- E#EDE?LE gfﬁfﬂatﬁiﬁg‘vm hfstst?gsmkfu ;’t;:

;E?i}:eleﬁlgd i‘}r obtaining an eriginal edge that its gentle humor is pitted
1CEN5Ee, = 2 .

With cues 100 Brarif il b A asainst the zanier madness of Spike

: - E 5 J t 1 ' i
pending, in addition to the rest of Sﬂf:mm}cgg ]l:":n umbia Broadcasting

the FCC's near-record backlog, a s
knockout of Avco procedure would Horace Heidt, in what NBC has re-

3 tedly stresced is the No. 1 spot,”
speed up {ransfer processing con- Loy ? spot,
siderably. At present, a .station bid played his show before an audience
must be advertised for 60 days be- of about 6,000 in White Plains, N. Y.

fore being considered by the Com-| LRe€ Spectators waxed terrifically en-
mission, with drawn-out hearings in

E;gf_g‘cct if a competitive bid ap- “Stop Music” Tv

FCC Deluged

The swamping of FCC with broad- V . M“]] d
cast bids of all types was sharply BI‘SIOI[ e |
pointed up in the annual report.

The commission stated that between| NEW YORK, Jan. 8.—A full-hour
June 30, 1947, and July 1, 1948, 7,700 | Video-only version of Stop the Music
broadcast applications were received. | WS being mulled this week by execs
This represented an increase of 2,364|°f the American Broadcasting Com-
over the previous fiscal year. Over|Pany (ABC), for a tee-off time soon
half the incoming bids, 4,033, con- after expansion of the cable to the
cerned AM. These included bids for| Midwest. The web has nixed ﬂhﬂ
new stations, changes in facilities, |Plans for a simultaneous AM-TV
transfers and license renewals. broadacst, feeling that it might as

According to the report, at the|Well go for two separate hits.
close of the 1948 fiscal year, au-| The likeliest spot for the program,
thorized stations totaled 3,163—a 300| when it does a kick-off, is Thursday
per cent increase over 1945. On June|nights, from 10 fo 11 pom. Also be-
30, 1948, there were 2,034 AM sta-|ing geared for use as a separafe video

TV's. ABC's AM facilities on Sundays.

i == = =

Parliament To Get Tuners’
Communism Charges in BBC

LONDON, Jan. 8.—Charges of com- | quiry into the credentials of the staff
munism within the British Broad-|responsible for the broadcasts, Our
casting Corporation (BBC) have been| Russian listeners report to us that the
made by the Listeners' Association,|vast majority of broadcasts are de-
which represents the views of nearly|signed to suggest that the people of
1,000,000 Britons. this country are wholeheartedly be-

Demands are to be voiced in both|hind the Russian government. No
houses of Parliament for a full in-|criticism is ever broadcast. Even more
quiry into the charges. A 17-page|serious is the broadcasting by the
report on the charges soon will be| BBC of communist instructions on
presented to Prime Minister Clement| how communists should eapture trade

Attlee,

The main charges are:

Broadcasts to Russia give a false
picture of Britain's attitude and nega-
tive foreign office policy; certain
BBC members use the Corporation to
spread anti-British propaganda; gen-
eral policy of the BBC is to under-
state and deliberately belittle Britain’s
efforts: a strong fifth column is being
formed inside the Corporation to sabo-
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but little of what excite:

thusiastic,
: : them came thru in the broadeast it
fornia, as planned, as ABC program | Broadcasting Company (NBC) line-|self.

Six young acts showed thel
wares, and Judge Robert P. Patler
son, former Secretary” of War, sai
a few nice words about the program
The talent unanimously performe
flashy, spectacular-type numbers, an
the lack of variety in malerial gav
the show a flat sameness. That th
kids were good was beyond gavi
But the level of the show remaine
constant, at too high a pitch. Intrusio
of audience applause in mid-numbe
of every performer was annoying, s
was Heidl’s repeated complaint the
“I ean't contral the audience"

Phil Harris and Alice Faye re
mained in their former =pot, bl
without Benny to build an audient
for them they may have troubls
standing on their own. The diff
culty with the Harris-Faye iype i
humor is that it tends to be a glor
ficiation of ignorance, with Harr
maltreating the langusge in 1tf
broadest slapstick way, In this re
spect, the show flashed a diregt cor
trast to the Ozzie and Harriet humo
which is controlled but not contrive:

Fred Allen has moved into %
B p.m. slot, for so many years tl
home of the Edgar Bergen show, A
len proved again that he is the mast
of topical comedy with tart referenc
to video (“thirty years ago Unc
Wooley went into a bar to wait fi
television”), the capital gains fur
and his bitterest rival, Stop the M
sic, which furnished the pay-off lir
to_a skit with guest Burt Lancaste
Allen still is the backbome of tl
NBC sked, and the web should hums
his every whim.

As a temporary liller, NBC fo
lowed Allen with a semi-documentas
review of the events of the year ju
past, using recordings of broadeas
and re-enactments of events. Tt
show proved an excellent job, ru
ning the gamut from grief (Nehru a
nouncing Gandi's assassination) to
discussion of the Shmoo. From 8

At 10 p.m. Garry Moore and h
“new, g:éter!‘nﬂ!twlmur
took the spotlight, featuring a tel
phone add in which five com
testants were called at home ar
given an opportunity to answer ti
jackpot question with th

tage the government in the event of
emergency.

Captain C. H. Rolleston, general|

secretary of the Listeners’ Associa-
tion, declared recently:
“We are asking Mr. Attlee for an in-

WWW americanradiohistorvy com
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TV’s C-Day

Industry Marks Notable Growth in Opening of New Midwest Cable -

NE OF THE most important events in television history
takes place this week, when the Midwestern co-axial cable,
linking Chicago and other cities with those Eastern markets

already interconnected, becomes available for regular commercial
video service. This development, which will be properly heralded
Tuesday (11) by a lengthy TV full network show, probably will go
down in the medium’s history as one of the key contributions
toward the sale of receivers—in itself a basic element in the growth
of TV as an advertising, goods-moving medium—comparable to, or
exceeding, such high spots in TV impact as the convention coverage
and the Louis-Conn fight, Equally important is the fact that sta-
tions hitherto unable to get top-flight network programs now are
being bought by advertisers expanding their coverage. Station
revenue will increase directly and indirectly, and reports have it
that one or two stations may soon, as a consequence of the new
Midwestern cable, be operating in the black. -

Not since sound was successfully etched onto motion picture
sound track has show business felt the impact of so revolutionary
a development as television. The industry’s growth has staggered
even those closest to it; statistically, virtually any published report
beoemes out-of-date almost as soon as it appears, and there is no
sign of any abatement for years to come.

Which makes the articles on the following pages, written by
video execs in all phases of the business, and each pointed toward
some phase of operations concerned with the show business revolu-
tion now taking place. of especial interest. It's a fitting salute to
television’s “C-Day”—“C" for “C"-0-axial “C"-able.

www. americanradiohigtornvz.cori
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Video Facing

Mountainous

Economic Problems, But Will
Lick Them, Hedges Is Sure

By William

NBC Vice-President in Charge

ELEVISION is moving forward

with a force as inexorable as

a river in flood. It has cap-

tured the imagination of the
American public, not only in

the cities where it is established but
elsewhere has created a curiosity and
demand which will be satisfied only
with the advent of television in every
community in the nation. Such a
popular appeal will inevitably exert
a force which will bring about the
consummation of the demand 1for
television. It will take time before
the requirement of small markets
will be met, but eventually someone
will find a2 way to bring television
to all people of the nation who are
served by electricity. The enthusias-
tic reaction of the
American publie to
™™ television is the
greatest assurance
of its success as an
i advertising
medium. First of
all it will be a me-
& dium of great ex-
s panding ecircu-
lation. As the New
Year dawns there
are at least 1,000,-
000 television re-
ceivers installed,
each with an aver-
age audience of four persons. Even
at this early stage in the develop-
ment of television this is a formi-
By the end of this

Hedges

dable audience,

S. Hedges
of Planning and Development

000,000 television families by the end
of 1953.

Terrifie Impact

While circulation is wvital to the
success of any advertizing medium,
the one thing which distinguishes
television is the power of its impact
upon its reviewers. Each advertising
medium has its peculiar virtues, but
television has all of these plus the
virtue of combining them and per-
forming that miracle in one's own
home, The slick art which gives
magazines powerful reader appeal;
the immediacy of that highly perish-
able commodity—mews—which pro-
vides tremendous circulation for
newspapers; the casual obtrusiveness
ol the billboard; the excitement of
the spectacular; and the persuasive-
ness of the human voice which has
made sound radio one of the foremost
of all advertising media—all of these
are combined with action which runs
the full gamut of human emotion,
thus giving television all of the po-
tentials of the perfect advertising
medium.

Television is costly.
mvestment of $300,000 is necessary
for the establishment of a metro-
politan station, and it would be wise
to have at least $100,000 more in the
till to keen the station going until it
can get in the black. Intercity con-
nections cost more than seven times
the cost of linking up a sound broad-
casting nctwork, but the worst thing
about intercity connections is not the

year another 2,000,000 sets will he!cﬂst—hi:h as that may be—but the

manufactured, sold and

installed, | scarcity.

For the time being, there

representing an acceleration of pace|is onlv one circuit available in each

which will result in a total of 17,-

(See Hedges Sure Video, page 13)

IV C-Day

Dual Operation Is Key
To Thrifty TV—Hubbard

An Tnterview With Stanley Hubbard, President, KSTP and KSTP-TV
By Jark Weinberg

"LEVISION stations are so
aoverstaffed that successful
video operation is threatened,
in the view of Stanley Hub-
bard, prexy and g.m. of KSTP-
TV, Minnesota's only TV station,
operating out of the Twin Citles.
“The theory that one needs barrels
of money to make television a suc-
cess is bunk,” he contends. “Here at
ESTP-TV video
has had to pay it=
own way, but
we've kept our
staff down to the
point where we
can control our ex-
penditures.'’
(Hubbard speaks
with. considerable
authority on eco-
nomical operation
of television be-
cause he claims
that his station
this month will be-
gin operating in the black for the first
time since going on the air commer-
cially last April 27. By mid-Decem-
ber, he said, KSTP-TV was only
$3,000 per month in the red, includ-
ing depreciation, and the deficit was
expected to be wiped out entirely in
January.)
The secret of economical TV is
dual operation with AM, he believes.

Hubbard

An operation concentrating on video
alone is forced by the very nature of
things to have a large staff”

At ESTP-TV Lhe manpower
breakdown for television includes
5% men for the technical staff, 1%
men in the film department and 1%
men in the news department.

“That is much less than the aver-
age television station in the United
States,” Hubbard declared. “In the
early stages of a video operation
management should follow our pat-
tern to make it pay off."

The 5%-man technical staff in-
cludes two at the cameras, one at the
camera controls, a program man-
ager and an assistant, and a prop
man in the studio who handles the
mike boom and also operates the
mobile unit.

The news department has one man
shooting pictures and one-half man
to do the process work, while the
film department, which previews all
film, has 114 men selecting, editing
and splicing.

Announcers and emsees are bor-
rowed from the AM staff, Hubbard
said, to enable KSTP-TV to keep its
employee rolls at a minimum for, ac-
cording to him, “even a minimum
crew is very costly.” .

“We always have built for televi-

sion in our operation and KESTP-TV

IV Coay -

A minimuom |

Por example, we woulant think of

trying to do the programing job be-

ing done by National Broadcasting

Company (NBC) in New York, but

we are buil at all times,”
Hubbard KSTP went into

television after accumulating $750,-
000 expressly for that purpuse:frsﬂt:'n
the operation over a period of
years. Because he wants to know
every phase of his operations, Hub-
bard sought to learn video. On every
side he was told it couldn't be done:
television “required special knowl-
edge and training

He Risked It

But Hubbard, altho believing what
he was told, decided he would try to
learn. After all, he first broke into
show business in 1917 when he
staged an army show. Later he did
his own radio engineering.
~ "I felt that I had to penetrate this
iron ecurtain getween myself and
engineering an aming in tele-
vision,” he Expla?n“ﬁr “Even tho it
all seemed so mysterious, I was de-
termined to learn what I could.

“Once I got into it, it didn't take
me long to conclude kthat all this
warning was poppycock, pure bunk.
Later, fn t.alh?:g with other televi-
sion men, I learned that they
come across the same situation but
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doesn't have to take a back seat for | were keeping their experiences to |

‘other station in the nation,” | themselves.” T T T e P
Hubbard declared. “Certainly, our| :

A further - he
mgmmihmnmhm | up

9 ...1
iron

for some purpose unknown to
him is the fact that at ESTP-TV |
every member of the video staff
came from the station’s AM staff
“All you need in this business is
some knowledge of show business

make & go of itinth&pmm.uﬁ"
department and a knowledge o
electronics to succeed in engineer-
ing.” Hubbard declared. “Given such
fraining, a man can succeed in his
chosen field in television, I am
certain."

Another factor to successful and
economical management of TV, ac-
cording to Hubbard's way of think-
ing, is to “k unions from gﬂﬂnﬁ
a stranglehold on your ration.
New York stations, he said, have to
deal with 13 unions. KSTP-TV deals
with only one, IBEW, and gets along
VEry we

“If you don't have to spend so
much time dealing with unions, you
Ea“?lgut that time to gmtil aqiv:ﬂr;taga

ing up your operation, as-
serted. "All this goes toward eco-
nomical management without which
no television operation can be sue-
cessful, even tho this business is
known for one of the most

wasteful in the country.”

TV (-Day

Needed: Efficient
Film Produdion

and Disfribution

By John Mitchell
Director, Television Sales, United
Artists Corporation

ECOGNIZING that films for
entertainment purposes are
R badly needed by television
stations, networks and adver-
tisers, it i1s of paramount im-
portance that well-organized and ef-
ficient production and distribution
methods be established by adegquately
financed companies.

The classification of film properties
that will permeate television distri-
bution channels includes:

1. Properties specially produced
for the television industry that, for
the most part, {follow the established
radio format and will lend themselves
to commercial sponsorship.

2. Feature films that have com-
pleted their theatrical distribution
but which have never previously
been distributed to the television
medjum.

3. Shorts of varying lengths cov-
ering the full range of program ma-
terial, such as comedies, docu-
mentaries, cartoons, travelogues, edu-
cationals, musical and sports sub-
jects,

Distrib’s Job

The job of the distributor in this
growing field is either to prod
procure for distribution film proper-
ties in the
categories
mentioned above
that will salisfy
the demand for
both ini

prepared for tele-
visiugmudlll be of
grea mpor-
tance. This 2

effected in a normal gen-
erally on the basis of a standard
distribution contract w

oo e et and oot
tiee in a ucer- cla-
tionship. Such factors as print
{See Needed: Efficient on page 1

§

:
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Filmsters Goffa
learn TV Fads
of Life, Says Wit

By Harry W. Win,
General Manager, KTTYVY, Lo= Angeles

The biggest challenge to television
station management today revolves
around the development of new ideas
and talent that can be translated into
outstanding economical mterta!n-
ment. Station program directors live
with the problem. Live package pro-
gram producers are working at it.
Apencies are both looking and creat-
ing.

In addition, out here in Hollywood
there are literally dozens of individ-
uals and partnerships who, firml
convinced tha
film is the only
have

IV (-Day
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By Jerey A Danzig

TV C-Day

Janzig, CBS, Ponders Talent

ronting Video

CBS-TY Associnte Director of Programs

H'g: of the most ambitious spe-
cial programs ever produced
on televizion was the recent
Christmas FEve hour-and-a-
half originally conceived mu-

cal, Surprise From Santa. This pro-
am was a CBS package, produced
Arthur Schwarte (producer of In-
ide USA) on behalf of Chevrolet
healers (Campbell-Ewald). To the
writer, who had
the exciting expe-
rience of warking
with. Schwariz in
selecting talent
1 and assembling the
program, Surprise
From Santa served
as a barometer
measurement of
talent for televi-
sion. Here are
some of the prob-
lems Schwartz en-
countered before
completing the
asting of his program.

(1) Many desirable performers had
bnly one or at most two established
outines, They had already appeared
me or more times on Emerson's Toast
¥ the Town or the Texaco Star Thea-
er, and hence, there was the danger
of their act's being over-familiar.

.
e
3

_ (2) Comics, musical comedy stars,
and other featured actors and ac-
tresses currently working on Broad-
way were reluctant to learn special
material for a television program,
fearinz that their Broadway runs
were arduous enough.

(3) Some performers who had al-
ready established themselves on tele-
vision had no background in the over-
all theater - motion picture-radio
fields. In short, excellent as these
performers were, they were known
only on television and had no box-
office appeal.

(4) Several stars were anxious to
participate in the program, but were
prevented from doing so by movie
studio contracts. One top-flight fe-
male star appealed personally for a
one-time exception to the clause in

her contract that prevented her from | 8%

appearing on television, but was

turned down.

(5) Some acts, nol top-flight narmes, | =

but attractive to any bill that three
months age would have worked for
a few hundred dollars, now Were
asking $1,000 or more,

The Answers
Schwarlz’s experiences pretty well
run the gamut of a producer's experi-
ences in television today. What's the
(See Danzig, CBS, Ponders, page 12)
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In Vitieo. as on
Radio, If's Comics
Who Gel Across

By Walter Craig
Yice-President in Charge of Radio |
and Television, Benton & Bowles, Ine. |

WE ALL quote, from time to time,

the line, “There's no business
like show business.” Now is the
time for all showfolk to remember
another line that is equally true—
“Show business is show business.”
The basic rules of show business
haven't changed in thousands of
years. This is because, so far, modern
sivilization hasn't been able to change
pur basic emotions, Love, hale, greed,
envy, etc., are engendered today as
much as they were yesterday and the
day Dbefore that

that, ad infinitum.

Thru the ages
man has univer-
sally acclaimed
musical . comedy
and variely enter-|
tainment, Straight
drama has always
played second fid-
dle to the wham
comics, Deppy
tunes and pretiy

girle. The answer
in the amount of can-

i =

probably lies
centration it
sudience to participate.
the tired business man usually
¢ has had his share of mental exer-
& for one day and 'prei'nrs_his en-
tertainment on the lighter side.
Tt Goes for TV, Too
* is borne out, in all depart-
ments, in many different ways every
ay in the week., That's why on
| Broadway musical shows always get
! :_t'l"t"tht box office while top

At nightfall
feels

e

TV C-Day

Hal Roach Points
Ouf What Kinds
of Pix TV Needs

and the day before | “

takes on the part of the | Ly

By Hal E. Roach
President, Hal Roach Television

Corporation

OLLOWING the entertainment-
seeking trend of the public

mind has been a life-work of

mine practically since the in-

ception of motion pictures. 1
am thoroly convinced that the insa-
tiable desire to be entertained will
find its greatest satisfaction in the
new medium of television. Accord-
ingly, we are converting our entire
afforts and energies to production
for the television field, and hence-
forth all the facilities of our studio
will be devoted to
fashioning
programs for this
medium. The ad-
vantages of enter-
tainment on film
for purposes
of televising pro-
gramg are obvious
and manifold. The
limitless scope of
the camera lens,
the benefit of care-
ful editing, trick
photography and
special eflecis can
never be equaled in live studio
chows. But the technique demanded
television is entirely different
from that employed in present-day
motion pictures. To begin with, the
distance between camera and action
must be closer than in films designed
for theater consumption. That 15
why much of the ordinary film flat-
tens out and is lost when projected
on television, resulling in the om-

looker's eyestrain.
Intimaey Essential
Television is primarily intended

Raach
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for the home with an audience of
|  (See HAL ROACH on page 14)

cahle to Midwestern TV. But without
trying to be coy (the commissioner or
otherwise) this is going to be a case

right back in the blood bank. Because,

Herbuveaux,
His Aching P

Monager of Television,

start looking

you

NY TIME
A around for a fast answer to some | P

question about television you
come up with six new questions, 14
“ifs” six *“buis” and a few other
qualifiers, That's why 1 hesitate to
pop off about the meaning of the

of Jules rush in where angels fear to
tread. If you can
answer one gues-
tion with another,
hen you might try
this on for size:
How important is
the hose in a blood
transfusion? The
cable is like that
with Midwestern
television — with
this exceplion: At
the same time we
get that transfu-
sion we put some
of the red stuff

Herbuveaux

any way yvou look at it, this cable is
poing to be a two-way channel, and
the important traffic isn’t all going to
run in one direction,

The first phase of the thing is prob-
ably the most exciting one right at the
moment, but the second phase is the
one that's going to get the program
boys away from the feeling that the
schedule resembles a punctured tire—
gso nice and round except where it
meelts the street.

There is simply no sense in kidding
around about where they produce
most of the best television right now.
The boys on the Eastern Seaboard

have been away and running at Sara-
toga for quite some time and it's

gV C-DAY 11
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The Cable’s Great, Opines

But Get Off
rogram Back

By Jules Herbuveanx

NBC Central Division

going to take something more than a |
lowhorse to catch up. Let alone
having the bulge In experience,
there's also the point that New York
in particular has had more available
talent and stuff like that there.

So, right at the cable’s end, we have
a whole puddle of very excellent
stuff all ready to start squirting oul
of Midwestern television receiyers.
For the most part, the Midwest audi-
ence will undoubtedly witness this
outpouring with the gladsome awe ol
2 honeymooner spying Niagara Falls.
Except for New York visiting mem-
bers of the broadcasting fraternity
and possibly a few heat regulator
calesmen from Minneapolis, nobody
in our part of the country has had a
real good chance to get an iconoscope
tan. Up to just recently, the televi-
sion fare that most of us have been
inflicting on our audiences has been
low in budget and short in duration.
This doesn't mean that the Midwest
has been exposed exclusively to
shoddy performances. The bargain
basements have had a number of |
pretty good items in them, and there
have been a few smash hits, |

“Kukla™ a Topper

For my money, I'll put Kukla, Fran |
and Ollie up against anything of a
kindred nature anywhere and win
vour dough. But the point ’'m malk-
ing is the simple and obvious one that
there's more and better stuff originat-
ing on the East Coast at this time
than there is in the Midwest.

But I'm wondering what the Mid-
western welcoming committee is going
to do about all this expected talent
bonanza if the cable is fouled up by
the allocations squabble. Of course,

the promise of more channels in the
(See CABLE GREAT on page 13)

. I
Wrestling? It's
™S AMAZING how a {friendly
greeting on the street changes
with the times. Before the last
war when unemployment was
sweeping the country, 9 out of
every 10 people you'd bump into
would extend a right hand in the
friendly gesture of a handshake and
say, “Are you working?" Then came
the war, and the greeting was, ""Have
vou heard from your draft board?"
With the war over, television came
into prominence. Now everyone 1
meet on the streets says, “Tell me, is
wrestling on the level?”

to how vou look at it. When you
talle to the televiewer, wrestling is
phony, but when you talk to the wres-
tler, the fan becomes the phony. If
that confuses you, I'll go further.
When a member of the male sex
talks to a wrestiler or one of us con-
nected with the sport, he never says,
“T love wrestling,” With his eyes
gparkling and a big grin on his face,
he says, “Boy, oh boy, my wile goes
erazy over wrestling.” Then he pro-
eceeds to tell you with all the exuber-

ance of a child the things his wife
gets a kick out of. I'm sure you've
met one by this time. He actually

apologizes for looking at wrestling

TV (-Day
as Honest

As Your Own Cathode Tube

By Dennis (Schlepp) James, TV Sportscaster

and blameg his wife for insisting, He's
positively ashamed to say it gives him
a thrill: but what a kick he gets out
of seeing his wife so happy!

That There Election
The perfect example of what I'm

tryinzg to bring out showed itsell in
the last election. How many men said

they’d vote for Truman? Very few.
Why? Because it wasn't the vogue.
Everyone was saying, “Truman is a
phony,” so each guy fisured he'd have
to say it too; but even then he wasn't

] - : the little
well, I'11 tell you, it's all acmrdmglw11en133ke$§$}ﬂ: his views he'd pes

man enough to take one side, So again
came into play.

| tort: “Dewey can't miss, but it's a
funny thing, my wife kinda likes Tru-
man. You know how women arel”

Now that we've discussed the fan,
let's get to the art of the grunt and
eraan. The latest from the West
Coast is that Gino Garibaldi has a 12-
inch gash down his left arm. Davg
Levin suffered a brain concussion
right in your own living room. Do¢
Rosen broke his own brother’s leg in
q training session. So instead of our
saying wrestling is phony per se, let's
just admit that there is a tremendous
amount of showmanship connected
with each match. They are giving

(See WRESTLING? on page 14)
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Until Coast Gets Coax
It Must Use Plenty Film

By Harold J. Bock

NBC

Manager,

Western Network

Television

networking begins?” The

Billboard asks. And since

KNBH is sitting on 1is
big fat Channel 4 in Hollywoad, some
3,000 miles of coaxial cable away
from the headquarters of NBC's net-
working operations in New York,
that's a mighty perlinent question.

For an inter-connected network be-
tween Hollywood and points East—
on a regular basis, that is—is about
on a par with har-
nessing jet energy
for domestic pur-
poses; it's thrilling
to contemplate, but
difficult and ex-
pensive to achieve.
When the inter-
connected network
will be an Atlan-
tic-to-Pacific ac-
tuality is any-
body's guess, butl
the experts who
have earned a cap-
ital *E"” for knowledge and foresight
are saying 1952 or thereabouts. That
gives us four years of operation, at
least three of which probably will
find us still not connected with our
megacycle brethren up and down the
Pacific seaboard.

Limitalions

Any TV station that is operating
en ifts own without network pro-
gEraming assistance, and particularly
netwark commercials, 1s of necessity
limited in the caliber, type and num-
ber of programs it can create, if only
because no one has come up with a
green thumb that can successfully
Erow a heavily bearing money iree.

Even in Hollywood where there
are vast sources of available talent,
kinescope rtecording will therefore
play a very imporiant part in our
programing. Until such time as we
can get the major shows on a live
network basis, we will be able to
give our Southern California viewers
many of the top Eastern programs.
At the same time we expect that
many a sponsor who would other-
wise not be interested in a purely
local show, will originate a program
in our ENBH studios, send it to any
and all aifliliated stations that can be
connected by network, and cover the
rest of his national market via NBC
kinescope recordings until a na-
tionwide live network is possible. So
kinescope is going to be the aspirin
to a lot of our programing head-
aches, until N for Network Day.

Film Important

Of course, there will be film. The
time has come for a lot of the special
television material that's been put
on celluloid to be seen by the public
and not just discussed it a Brown
Derby booth. There always will be,
I presume, some of the current bad
and indifferent film product now
available to TV, but heaven help
any station operator if he must be
restricted to such a diet. As an NEC
station we expect NB(C's film depart-
ment will supply us with a consid-
erable amount of quality product.

S0 much for kinescope recordings
and film. Now for live programing.
This is what makes the brains go
round and 'round, and the money
go out and out,

In many cities good professional
talent iz as scarce as bartenders at
WCTU convention. In Hollywood,
bhappily, a talent paucity is not a
major migraine., The town is loaded
with fresh youngsters with ability,
who have not yvet made the grade in

Qc OW WILL you operale a
'H local TV station until

films, radio or the theater. There
iIs no reason why any station in this
area should not be able to talevise
bang-up live studio shows, even
acknowledging that talent costs in
Hollywood probably are higher than
those in any other city, with the pos-
sible exception of New York.

Climate for Mobiles

I am reluctant to sound like a
California Chamber of Commerce
character, but the wvear-round eli-
mate of this area lends itselfl to some
intriguing programing to be done
by the mobile unit group. Our sports
on the Coast, while seasonal of course,
are conducted thruout the year, and
usually in outdoor places. There are
s0o many important Southern Cali-
fornia industries, such as citrus, pe-
troleum, films, airplanes and cloth-
ing—to name five of the billion-dol-
lar boys=—that a program manager
who can't extract a wealth of TV
material therefrom doesn't deserve
to have a mobile unit.

In the public service fie'd, there is
a splendid opportunity for the local
broadcaster, who c¢an cover educa-
tion, religion, government, health,
science and a score more at low
operating costs, and yvet do a whale
of a public relations job for his sta-
tion.

Dollars Will Do It

That's how we hope to run a local
TV station until networking begins.
After all this conversation, one in-
disputable fact remains: there is
hardly a program, or personnel or
equipment problem that can't be
solved by dollars. It reminds me of
a story told by that distinguished
raconteur, the learmned Dr. James
Rowland Angell.

There was, it seems,. a character
who suddenly inherited a barrel of
bullion. He built himself a fancy
castle, and then he searched the
earth for every wvariety of tree. He
spent millions in creating a forest
containing every kind of rare tree.
His friends came to view this out-
of-the-world estate. One of them
thoroly inspected every ftrunk and
twig in the man-made forest.

“It just goes to show,” he said,
“what God could do if he only had
money."”

coaxial cable filed.
laboratory, New York.
Philadelphia.

525-line image).
delphia cable.

between Washington and
June 27, 1945—Federal

% TV Milestones |

A CHRONOLOGY OF IMPORTANT VIDEO DATES

April 7, 1927—Bell Telephone Laboratories demonstrates first inter-
city video hook-up, transmitting shots of Her
Secretary of Eut:;uneicfvh and of erl:;ter&tai{:;:mantai o New York
(by wire circuit) an ippany, N. J. (by radio), _ :

Mav 23, 1929—Original patent application for Espenschied-Affel

June 27, 1020—Color video first demonstrated at Bell Telephone

Communications
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Problems Confronting Video

(Continued from page 11)
answer, then, to the talent problem?

Let's take the points listed above one
by one.

(1) The matter of an artist per-
forming a ﬁn?ud act on several
programs, viously, certain es
of acts—animals, jugglers, a:rnb?tlsj—
have worked years in perfecting a
routine, For these acts the constant
addition of stations and an ever in-
creasing number of viewers will pro-
vide new audiences, particularly if
fhe act tours from station to station
in the vaudeville tradition. But cer-
tain comics must face the fact that
they will need new routines, new
sk&tches to display their talents, and
here is where the writer comes in,
Whether the writer is hired by the
program’s producer or by the artist
himself is not too material. The fact
remains that the big variety programs
cannot endure forever with the same
faces performing the same acts. There
must be new roufines, and the sooner

the performer insists on new mate-
rial, the better off he will be.

(2) Some stars now working in
Broadway musical comedies felt that
taking on a television show in addi-
tion to their regular theatrical chores
was too arduous. For the establiched
star this attitude may be understand-
able, but for the young potential star
it raises a problem. The problem is
whether to make his bed in television
now and forsake lucrative night club
and musical comedy assienments, or
whether to get into television full-
time. One thing is certain—if po-
tential Broadway caliber performers
can't see their way clear to entering
television at this time, the television
producers are going to find and de-
velop their own stars, personalities
who probably have never been seen
or heard of on Broadway.

B. 0. Noames Needed

(3) Successful - performers who
have been developed on television
exclusively as vet haven't box-office
names. This is a problem of audience
circulation, and will be attended to by
fime and set sales.

(4) Several stars were prevented
from appearing by virtue of movie
contract restrictions. As television
becomes more lucrative, motion pic-
ture stars may decide to free-lance,

thus avoiding the restrictions of con-
fract clauses: Several former stars

Hoover, then |
from Washington

" October 5, 1936—First coaxial cable installed between New York and

November 9, 1937—Video first transmitted over New York-FPhiladel-
phia cable, using 240-line image (compared with the current

May 21, 1940—First 441-line image transmitted on New York-Phila-

June 24, 1940—Republican National Convention in Philadelphia tele-
vised by the National Broadcasting Company (

June Eﬁi}ﬂ—lﬁﬂﬂ bfcnmegﬂtgie first film
wi ormation of a su ary.,

December 11, 1044—Television B?uadmtm Association (TBA) holds
first annual conference in New York.

April 17, 1945—First demonstration of relay via micro-wave made

Philadelphia.

NEC).
to leap into video

Inc.

RKQO Television Productions,

Commission announces the

mbgacycle assignment of video channels 1-6.
(See TV MILESTONES on page 14)

WWW americanradiohistorvcom

m‘-qnnwﬂnding- a new oullet n tele-
vision. '
cg} Athunﬁvdm are not star
acts are now .
Here the law of supply l::lld:mmm
prevails, and the higher the prices
go for talent the more television pro-
ducers will realize the necessity for
developing fresh talent that can sat-
isfy a sponsor's sometimes limited

budget.
Talent Sources

Finally, from where is television
talent to come? To date, major pro-
grams have relied on top-flight stage
and radio names. It's safe to say,
however, that many of tomorrow's
stars will come from television itself,
Shows like Barry Wood's Places,
FPlease offer the answer to tomorrow’s
lalent problems. Presenting the best
talent from the ensembles of Broad-
way musicals, night clubs and op=-
erettas, Places, Pleaze has already
paid CBS-TV tremendous dividends.
Among the alumni of Places, Please
now featured regularly on EBS—TB‘
programs are Carole Coleman and
Bill Skipper (Make Mine Music)
Doris Brown (Lucky Pup), Jo Hurd
(Kobbs Korner), and Sandra Deel, re-
cently featured on Face the Music,
As time goes on, cothers will prove
their capabilities as potential tele-
vision stars.

Basically, television is s0o new that
its talent outlook should have no pre-
conceptions. It can afford to experi-
ment, to test, to keep an open mind.
Some of its performers will continue
to come from stage, screen, and radio,
but many will make their debuts on
television itself. For the top-flight
Broadway and Hollywood performers,
television producers can afford an at=-
titude of respect, but not awe. Tele=
vision has the ahility, the potential
of being a tremendous developer of
its own talent. How soon this will
be, depends on how soon the good
folks in television realize that sooner
or later they'll have to “build their
own."

IV (Day

Filmsters Goffa
Learn TV Fads
of Life, Says Witt

(Continued from page 10) _
expensive” $1,500 shorts was fo be
a series built on so-called authentic
fortune-telling, based on ;
The producers actually had 13 seri
completed, and someone !

- h thE : ':,mnlna tf:l ﬁm‘.ﬂllﬁn;
whether _

much as nine minutes in a 10-minute
commercial show. There was an at-
mosphere of disbelief when I ques-
tioned the acceptability, and
i o
be 's ] IOW.
There was a silent partner in on the
deal -

BE

:
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Hedges Sure Video Will Lick
Vast Economic Problems

TV (-Day

- (Continued from page 10)
direction to link the East {o the West,
Such facilities would be adequate if
only one network origination were
endeavoring to establish itself as a
going concern in the area from Bos-
ton to St. Louis. Instead, there are
five, whose stated requirements—in
preferred time, at least—are almost
identical

Kinescoping Cos=tly, Too

The result s that NBC, for exam-
ple, with firmm orders to add seven
stations in the Middle West for 12

hours of commercial programs week- |

ly, will have the cable at times sui-
ficient to accommodate only about
one-third of its clients, The others
who will not have access to the cable
will, of course, be able to get their
programs to the Middle Western sta-
tions by kinescope recording or other
filming devices. The making of kine-
scope recordings, however, is likewise
costly because of the making of master
films, the processing of duplicates, the
proper synchronization of sight and
sound, shipping, handling, rehearsing
and projecting. If the cosis can be
spread over 10 stations, kinescope re-
cording will be just about the equiva-
lent of intercity connections for the
zame number of stations in an area
north of the Ohio and east of the
Mississippi, where sizable markels
are much closer together than in any
other section of America,

Sustaining program costs are like-
wise high because of scenery, long
rehearsals, many technicians, grealer
acting competence required than

TV (-Day

Stirton Foresees
Trem'dous Boom
For Middle West

By James L. Stirton

Ceneral Manager, ABC Central Divi-
sion: President, Chicago Television
Council
~ January 12, 1948, will be remem-
bered by all of us in television in the
Midwest as the day this new medium
shifted from second speed into high
- gear. The tremendous impetus re-
sulting from the opening of the co-
axial cable connecting the East and
the Midwest, and vice versa, will be
felt by the station owners and their
operators, advertisers and their ad-
vertising agencies, set manufacturers
and their dealers, program producers
and talent, and—aoh yes, the viewers,
too. Televi-
sion stations in the
Midwest are for
the most part op-
erating under
somewhat limited
budgets which
have had to be
spread thin in or-
der to operate the
necessary number

shows to pro-

sound radio, and added skills in pro-
duction. It would be unwise for any
nefwork to budget its sustaining pro-
gram costs at less than an average of
$1,500 per hour—and that does not
include any charges for studio use,
del*e:ialinn on equipment, manage-
rial supervision or other normal
charges, In pricing out the costs of
these programs the old tried and true
concept of svndication on a basis of
scaling down charges to fit the size
of the market has been applied by
NBC. By utilizing a mathematical
method of evaluating markets on the
basis of their potentials in circula-
tion and hence in rates and earning
ability, NBC has found a way to dis-
tribute these program costs fairly.
To illustrate, it would be unthinkable
for a radio station with a coverage of
1,000,000 radio famliies to charge a
rate 10 times as great as a station
with coverage of 100,000 homes.
The ratio is closer to 4 to 1. By the
same token, the station with 1,000,000
coverage should not be expected to
pay 10 times the charge to a 100,000
coverage ol any program,

Heavy Depreciation Charge
The size of the investment in estab-
lishing a television station indicates
that the business of television must
bear a heavy depreciation charge,
which must not be treated as a mere
bookkeeping entry but which must

provements which will come in any
progressive business. Perhaps typi-
cal of this change and consequent de-
mand for fresh capital in AM broad-
casting is the early history of WMAQ
in Chicago. In the first 10 years of
ite existence, four different and pro-
pressively more expensive transmit-
ters were used at four different loca-
tions, and studios were likewise
changed and improved as many times.

Time costs to advertisers seems to
have arrived at a level about 4 1o 1
over rates in sound broadcasting.
That is the ratio currently in use at
NBC. Whether it is the proper ratio
remains to be seen, but if any error
has been made in this appraisal it is
an error of conservatism, because a
good case can be made out to demon-
strate that television rates should be
5, 6, even 10 times the rates for stand-
ard broadcasting.

Iust Deliver the Goods
As more experience is ‘gained, a
more accurate estimate can be made
of the relative value of television as
an advertising medium. Such an

be available for the inevitable im-

"7 HEN the American Broad-
casting Company (ABC),
without undue duress on 1ts

part, transferred me to Los
Angeles to be director of
television programing for its Weslern
divizion I couldn’t help but feel soon
after arrival as tho I were going to
retrace here, in the subsequent
months and vears, a path parallel to
the development of the Eastern net-
working in which I -was for-
tunate enough to participate.
West Coast television in August, 1948,
consisted of facilities in just one city;
even if there had been a coaxial cable
or microwave relay system, there
could have been no network —
San Francisco, San Diego, Portland,
Seattle were still “futures” as tele-
vision cities.
Now in 1949 television has spread

evaluation, however, will of neces-
city be based upon the worth of the
service which television renders to
its customers rather than upon the
needs of the new medium. Television
must. can and will deliver the goods
for its advertisers. Its unique quali-
fications as an advertising medium
are ample assurance that television
will fulfill this promise despite the
many economic problems with which
it is confronted.

In ils own right television will be
an industrial giant within the span of
the next five years. By that time
television will serve at least 150 mar-
kets with 500 stations. The expendi-
ture for time and talent on television
will reach at least $600,000,000 per
year. As a manufacturing enterprise
television should pass the two billion-
dollar mark within some one of the
next five years.

But great as these contributions will
be, the greatest gift of television to
the economy of the nation will be
‘4+¢ pffectiveness as a new instrument
for stimulating the movement of bil-
lions of dollars worth of goods and
SEerviCces.

The vitality of television is tremen-
dous, Its potentials for serving the
nation as a cultural force and as a
new economic tool augur a lustrous

future for television.

k Ciwy—=5&Lallons
New York: WNBT, WABD,
WCBS- TV, WIZ-TV. WPIX, WATV
Chicago: WNBEQ, WEKB,
WENR-TV. WGN-TV

4 Delrolt: WWI-TV, WXYZ-IV

5 Philadelphia: WPTL, WCAU.TY,
WFIL-TV .

7 Boston: WBZ-TV, WHAC

§ Pltaburgh: WD

9 St Louls: KSD.TV

WBEN-TV
Hew Haven, Va.. WNBC-TY
w l-r f.: m
Toledot WSPD-TV
Richmond. Va: WIVR

Market, TV Data on Cities
| Now Connected by Coaxial

Polonilal
TV Homes

Radia (a0-Mile

Population Familles TV Bata Radius)
7.500,000 2.191.800 370,000 3.597.000
3.400.000 936,930 48000 1.438.000
1.650.000 543,660 22,000 893.000
2.000.000 532,330 95.000 1,184,000
775.000 224.520 33,000 1.175.000
675.000 183.700 2,500 742.000
820,000 245,150 14.000 474,000
880.000 284,000 18,500 695,000
860.000 281,940 230.000 732.000
875,000 212,700 24.500 681.000
5980.000 180,130 11.300 317.000
580.000 185.270 8000 323,000
165.000 52,850 11000 557.000
90.000 2729 11,800 258.000

290,000 217 4.500 41000 |

200,000 57.100 4.000 130.000

J is praphically told im its station
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3-Hour Time Gap Will Give
Coast-to-Coast Headaches
When Coax Reaches Pacific

Ej' llit:hurd Jr G‘ﬂﬂsiﬂ-
Director of Television Programing, Western Division, ABL

to many Pacific centers in addition
to Los Angeles, In a year or iwo
these and other
cities can expect
to cease being iS0-
lated because Pa-
cific Telegraph &:
Telephone may be
able to conneet us
all together. Then
in time to come
the final link be-
tween the Easl
and West will be
forged. That day
may prove to be as
big a day for re-
joicing as the one in the 19th Cen-
tury when a gold spike was driven
into the railroad tie where the Uﬂ;t:gn
Pacifie tracks met Central Pacific
rails somewhere in Utah.

Time Differential Headnche

What is our attitude here on the
Coast when we read about the link-
ing of the Eastern and Midwestern
networks? My feeling—and In no Way
do I presume to speak for everyone
in Western television—Is that the
one thing that makes this coaxial
hook-up so important to those in the
Eastern half of the country is of les-
ser importance to us, Or as important
only in certain phases of the end
result. That one thing I refer to is
immediacy . . . the seeing at the
same instant in Washington, Pitts-
burgh, Chicago and St. Louis of &
program originating in New York.
The time differential of just one
hour will pose no major problems to
programers; it never has in radio
scheduling and I see no reason why

it should prove otherwise in tele-

vision, which operationally will par-
allel radio so closely, But the time
differential between Los Angeles and
New York is another matter. Three
hours difference is a very big differ-
ence, and we again take the cure
from radio: What is fine programing
for B o'clock in New York is not sen-
sible programing for 5§ o'clock here;
what is appropriate at 9 o'clock here
ic far from that at midnight in New
York. .

Radio realized this long ago. It
solved it first by repeat performances
of the coast-to-coast shows. Then re-
cording of programs well in advance
of air time achieved acceptance and
it has been a simple matter to fly
these disks to stations all over the
country for broadcasts at an hour
suitable to the varving time zones.

Not Se lmportant

From the entertainment standpoint,
then, using radio as a precedent, I
see no reason why the lack of lateral
extension of facilities (coaxial cable
or microwave relay) across four dif-
{erent time zones should be a serious
disappointment now to Westerners,
or that the ultimate realization of it
should prove as big an occasion for

{See 3-Hour Time Gap on page 15)

In a Nuishell

What 1948 meant to television

growth. As of January, 1948,
there were 16 stations on the
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In Television,
It’s Comics W

(Continued from page 11)
That's why the film industry reserves
its budgetary strength for musical
exiravaganzas. In radio the big
galaries are commanded by the Hopes
and Crosbys, the George Burnses and
Gracie Allens. And again, in TV, the
best musical and wvariety shows are
turning in Hoopers the best dramas
can't matech. Show business is show
business,

The star svstem, which at one time
or another has been under fire in
every branch of show business under
the sun—and has never been beaten
vet—rearg its beautiful head in TV
and names again prove to be box of-
fice,

Like any new medium, TV will
take some getting used to on the part
of writer, director and actor. 1
should think the writer would have
the easiest time of it, because he
need only have a good yarn to tell
and then tell it in terms of what he
wants seen and heard—and in that
segquence—tc the end of his story.
The director follows much the same
route,. The actor must give a good
performance and add to it some
simple extra duties such as facing
the right camera at the right time—
but this is like learning “business"
jn a stage play, so it qualifies as
nothing new after all.

Off With Shackles

TV allows a certain amount of
throwing off the shackles that have
bound g0 many showfolk for so long
in radio. No longer will we have to
write in lines like, “Here he comes
now,” our audience will be able to
gee him coming, How much tighter
our story telling can be. And our
entertainment, too. Comedy is re-
leacsed from the throttle hold which
“sound only" has had upon it. The
singer in radio is bound to vocal in-
terpretation:; in TV he is iree to
give his song full visual interpreta-
tion as well. -

Even the so-called “limitations of
the medium' are not as limiting as
they can be made to seem. In a
gtage play six or seven actors may
be visible to the audience in a single

IV (-Day

Hal Roach Points
Out What Kinds
of Pix TV Needs

(Continued from page 11)
about four or five in a room. That
Eives rise to a second very greal

eparture from films of the movie-
house category. Stories and action
for the new medium must be invest-
ed with an air of intimacy that will
convey the impression of taking
place in your own parlor, :

More than a third of a century in
the entertainment field has con-
vinced us that comedy is the most
universally accepted form of diver-
tissement. Our efforts in television
will lean heavily on the laugh-pro-
voking types of program.

New Talent

Insofar as new stars are concerned,
I am confident that the new rm:-u:hu:m.1
will uncover and develop vast re-
sources of talent that the stage and
screen have never been able to tap.
Live studio shows will be the talent(
gcouts. Ewventually the pick of the
Eermrmers thruout the ecountry will

e brought to Hollywood for the pro-
duction of film shows,

As yet in its infancy, television is
the greatest possible medium for
reyitalizing the entertainment in-

dustry.
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As on Radio,
ho Get Across

scene, It is the stage director's job
to stage the action so as to direct the
audience's major attention to the
one player who is carrying the story
(hy speech or action) at any given
moment, In TV the director forces
that attention by his camera work,
Thruout the story the audience must
give its major attention to each step
as he dictates. But note that the old
rules for *elling the story still apply—
show business is show business,

Over Those Hurdles

To the actor television, as such,
should be nothing more nor less than
ancther means of plying his trade—
a new medium for causing a laugh
or bringing a tear in the same old
way. Granted, his fear of being at
the mercies of inexperienced tech-
nicians and inadequate equipment is
fairly well founded. But what actor
who is having a go at video in these
days of its infancy is not faced with
the same problem?

To all connected, or trying to con-
nect, with TV—and that includes
technicians, as well as writers, di-
rectors and actors—there is king-
sized comifort in the great tolerance
of the American publie toward any
scientific development. It is ex-
pected that that tolerance will be
worn to a nub by the time TV attains
its full stature, By that time many
of those who have been trading on it
will find themselves well out in
front.

The big thing to remember is that
nothing basic has changed. We still
creafte inlerest, impose suspense, get
a laugh and bring a tear according to
the same old rules. Show business
is still show business and if you know
your show business you don't have
to let TV panic you,

As Your Own

Wrestling? It's as Honest |

Cathode Tube|

(Continued j’rnﬁ! page 11)
each other a beating, but they are also
giving a show,

Injories Not the Goal

Often you'll hear the comment that
they seldom get hurt, and when they
do it's accidental. Isn't that true of
any sport? When the college ball
teams take the fleld the primary in-
tention is to win the game—not to
break the other guy's neck. Rules
cover the game, but note the number
of penalties for infractions, and think
back over the gridiron fist fights. The
intention of the wrestler is to pin his
opponent. Anything else is exira-
curricular and extra-spectaculsr de-
pending on the gladiator himself.

If you want no broken bones to-
night, mother, never imply to a grap-
pler that you think his act was good.
A young reporter from The New
Yorker magazine asked Gino Gari-
baldi who it was that determined the
winner before each match, and it
took three of us to quiet the knight
down.

Another night at ringside, a heckler,
whom the fans named Heckleberry
Finn, called Gino a phony. Gino
jumped down from the ring and
chased Heckleberry up the aisle. QOle
Heck tripped over a lady's foot and
took a header along the floor. Be-
fore Garibaldi could reach him, the
hurt lady's husband had the Finn off
the floor and delivered a straight to
the eye, Mr. Garibaldi nonchalantly
strolled back to the ring: his work
was done for him. The punch not
only closed Heckleberry Finn's eye—
it closed his mouth, too.

Red Flag Epithet
The word “phony” is to a wrestler

what a red flag is to a bull. One
drab night in November I wasn't

TV Milesiones

A CHRONOLOGY OF IMPORTANT VIDEO DATES

{Continued from page 12)

the first time.

lates set sales.

color television.
October 8, 1946—Baltimore

December.
receiver,

March 20, 1947—FCC rules in
co-ax rates for webs to FCC.

dustry protests.

radio relay.

for video lifted.

screen video reception.

becomes commercial.

long operation.

tests and achlevements,
January 1, 1940—TV's C-Day.

August 9, 1945—Westinghouse Electric and Glenn Martin Aircraft
blueprints its plan for relaying programs via cruising planes.
October 25, 1945—RCA demonstrates the image orthicon camera for

February 12, 1946—Coaxial cable opened, linking Washington with
New York, Philadelphia and Schenectady. ;
June 12, 1946—The second Joe Louis-Billy Conn fight greatly stimy-

September 30, 1946—CBS petitions FCC for a hearing to authorize

added to the Eastern coaxlial cable. .
October 10, 1946—FCC orders a full hearing on color television for

November 11, 1946—Tradio, Ine,, demonstrates a coin-operated video

D ber 9, 1946—FCC hearing on color tele begins in Washington.
farch 20, favor of black-and-white video,

June 2, 1947—American Telephone & Telegraph submits proposed
July 22, 1947—AT&T withdraws its proposed co-ax rates, after in-

September 29, 1947T—General Electric

between Schenectady and New York, .
November 13, 1947—Eastern network extended to Boston via AT&T

June 21, 1948—Republican convention
July 12, 1948—Democratic convention
Westinghouse relaying signals to
S S
and, ral cago, [
September 29, 1948—FCC freezes issuance of further CF's pending
studies of UHF and interference
November 1, 1848—DuMont’s WABD

starts new micro-wave relay

March 17, 19486—American Federation of Musicians' ban on musie

April 1, 1948—ATE&T files new rates for cable service.
April 15, 1948—Paramount gives first

demonstration of itz large-

May 1, 1948—Free experimental service on cable ended; networking

in Philadelphia covered.
in Philadelphia covered, with
Midwest via stratovision.
cities linked: Buffalo, Cleve-
Toledo and St. Louis,

blems.
gergamu first station with day-

November 2, 1948—Coverage of election proves one of video's greatest

aware that two brute mp‘plm were
above me in my corner. You see, on
the opening of a show, I turn my back
to the ring and face the camera. My
opening remarks to the television

audience were, “Howdy, howdy, sport
fans, let's get settled for a night of
wrestling. We're all down here ready
to go ... Sam, myself and our micro-
phony.” Frank Hewitt, one of the
wrestlers above me who already had
it in for me because I had made ref-
erence on a previous night to “"Hew-
itt's suit,” heard just the last half
of my last word and saw red. He
grabbed my arm and almost broke
it with a violent hammer lock.

Those of us that have watched the
art for two years still get a million
laughs and a million thrills, regard-
less of what we think; and so long
as we just think and never say—
we're safe. One day I told what 1
thought of wrestler George Lenihan,
The following week I was hoisted up
to the ring by my lapels and then
slammed to the hard cold floor of the
arena below.

Now ask me if wrestling is a phony
and I'll assure you there'll be no
broken bones tonight, mother—not
mine at any rate, 'cause I ain't talkin’.

TV C-Day

Needed: Efficient
Film Production
and Disfribufion

(Continued from page 10)
selling expenses, advertising allow-
ances, taxes and duties must be
considered along with innumerable
evidences of clearance for televiszion
transmission. Among the latter
points to be considered are those of
music clearance, copyrights, literary
and talent releases.

Once the basic distribution con-
tract, including the film property
selling price, has been agreed upon,
then the question of film editing,
print scanning, and timing must be
resolved.

Campaign Necessary A
When completed, the proper

ready .to enter the sales or ﬂ]xh?hu-
tion phase of its journey into tele-
yision. A promotion and adverlising
campaign on behalf of the property
should be prepared, giving the dis-
tributor’s sales force the necessary
tools to procure either sustaining or
commercial sales contracts from sta-
tions, networks or advertisers. Also
included should be merchandising
tools on behalf of the property for
a given advertiser and a well-defined
and publicly known price structure.
The distributor’'s sales staff, located
in key television centers thruout E

all necessary
as to the film's users.


www.americanradiohistory.com

{Continued froni page 11)
not too distant future is a promise of
hope for an early arrival at some-
thing like a state of normalcy. But
it is obvious that with just that one
pipeline, nobody in the televising
business is going to be very happy
right off at the start. Far the sake of
the television audience as a whole, I
hope that the allocations are cut up
on a basis best designed to give the
Midwest a good show. A lot of poten-

be alienated otherwise.

But looking forward to that happy
day when every network has ag much
time on the cable as it wants, one
can see a cloud on the horizon that's
no bigger that the main tent at Ring-
ling’s, Spread all over the sky like
a Pepsi-Cola sign on a fine afternoon
is the great big question, “Wotcha
gonna use to fill up the schedule?”
New York can't do it alone, and Phil-
adelphia can't do it alone and nobody
else can do it alone.
the schedule from looking like a
picket fence with half the slats kicked
out, other points of program origin are
going to be required.
sensation south of your diaphram is
not caused by a new ulcer, but by a
slow realization of this progression:

In vaudeville, it wa=z 40 weeks a
vear for a routine. -

In radio, it is 40 weeks every week,

In television, it's 40 weeks every
hour,

TV Gobbles 'Em Up

What few people outside the pro-
gram ranks realize is that television
eats up programs like a nine-yard

IV (-Day

Chi Sees Chance
Of Being TV Hub

CHICAGO, Jan. B.—This ecity will
have a chance to become an 1m-
portant television program origina-
tion center if the other nets follow
the example of the American Broad-
casting Company in scheduling shows
from here, This became apparent
this week when ABC revealed 1is
West-East schedule, which will start
after the coaxial cable between here
and New York is put into operation
January 12. ABC's central division
has been given the go-ahead on pro-
graming over nine hours a week from
here on the net. Chi, once a top ra-
dio origination point, has long claimed
that it would have its second chanca
in video. ABC's action is the first
indication that that chance mighl be
realized.

At present, all shows will be aired |

to the East on a sustaining basis, but
ABC execs here say there is the
strong likelihood that a couple will
go commercial in the near future.

" Sehedule from here will include
five and a half hours of studio shows
per week and two hours of boxing
and two hours of swrestling,

Studio shows will be Super Circus
(Sundays, 4 to 5 p.m.), Music in Vel-
vet (Sundays, 8 to 8:30 p.m.}, ABC
Telepision -Players (Sundays, 8:30 to

' 0 p.m.), Dollars and Sense (Mondays,
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7:30 to 8 p.m.), Skip Farrell show
{Mondays, 8 to B8:30 p.m.), boxing
(Tuesdays, 9 to 11 p.m,), wrestling
(Wednesdays, 8:30 to 11 p.m.), Vaude
Varieties (Thursdays, 7 to 8 pm.),
Stump the Authors (Saturdays, 8 to
8:30 p.m.), and Stand By for Crime
(Satu £:30 to § pim.). All times
are Central Standard.

With this move, Chi ABC will be
priginating from here more programs
to the East and Midwest than any
other,local station, and will feed more
‘programs on the cable 1o the East
than all other Chi stations combined,

-

Cable Great, Opines Herbuveaux,
But Get Off Aching Program Back

: 4 | | importance of the Midwest as a
tial television customers are going to|

In order to keep |

That sinking |

| znod show towns around this territory

shovel attacking a gravel bank. This
doesn't mean that a good show is gone
for all time once you put it on TV,
There iz enough evidence on hand to
indicate that the public will stand
hitched for repeals, as long as the
repeats aren't overdone. But even
with the aid of re-runs, television is
consuming stuff at a tremendous and
accelerating rate.

All of this simply poinls up the

source of programs for the television
networks., Of course, il's easy 1o see
how news and sports evenls fit into
the picture. No one section of the
country has a monopoly on news or
on major sporls events, and these
items are going to come from the
Middle West as well as from other
parts of the country.

Help That Beginnerl

One of the small lessons that should
be found right in the Iront of any
television primer is the one that tells
how Chicago has always been friendly
to beginners, has taken the trouble
to nurse them along and boost them
up tHe ladder when they were right,
That poes for all branches of show
business, particularly radio. Simply
for the sake of nailing down a point,
a guy might consider the fact that
Chicago started some characters
named Ameche, and Oboler, and
Bergen, and Hodiae, and Hedges, and
Trammell, and Strotz, and Kopf, and
Marion and Jim Jordan, and a couple
of blaclkface characters whose names
escape me now that they have left
network radio.

But even Chicago isn't enough to
fill up the holes. There are plenty of

—Detroit, St. Louis, Cincinnati—to
nameé three that could start network
programing without too much trouble,
Assists could probably be depended
on from Milwaukee, Minneapolis—
probably other poinis soon.

The ecable is going to be a tremen-
dous aid to the Middle West. Think
how it will keep the boys Down East
from spreading themselves put too
thin,

IV (-Day

—

Stirton Foresees
Trem’dous Boom

| coaxial cable makes it possible for

For N!iddle West

(Continued from-page 13}
conscious of the medium when they
view the commercials of their Eastern
competitors. These advertisers and
agencies will also realize its tremen-
dous scope and impact when they
view Grade A television in their local
eommunities, and when they hear the
comments of their friends and asso-
ciates,

There is no gquestion that when the

the Midwestern stations to offer such
putstanding programs as the Philco
Television Playhouse, Texaco's Mil-
ton Berle show, ABC's Aectors’ Studio,
Emerson Radio's Toast of the Town,
and the Pic and Pat Minstrels, lelevi-
sion dealers will be hard put to keep
any sets on their shelves, Manufac-
turers of tele sets will really have to
keep their production lines rolling.

West-to-Enst, Too

If 1 give the impression that the
January 12, 1949, date that I men-
tioned in my first paragraph will
mean the creation of a one-way street
( East-to-West), let me hasten lo say
that this definitely will not be true.
While I am frank lo say that we in
the Midwest will reap endous
benefits, we shall also have d@n opbor-

3-Hour Time‘

1V Cay

Gap Will Give|
Coast-to-Coast Headaches|

(Continued from page 13)
rejoicing ms it undoubledly will be
when East meets Midwest, _

As a matter of fact, it's my belief
that kinescope recording ought to
continue to be in the future the
answer it is in the present to lack of
networking via instantaneous facili-
ties. The cost of kinescope recording
will be infinitely less than trans-
continental coaxial rentals, schedul-
ing of programs in various cities can
be more easily and advantageously
done. and I submit nothing will be
lost in the majority of cases by their
not being live telecasts,

It's a different story in the last
matter, tho, when we consider in-
stantaneous coverage from the stand-
point of public service and news,
There immediacy is most desirable,
the lack of it often anticlimactic. New
York and- Washington, for example,
are the two main newsgathering cen-
ters in America; in fact, news of
national and international signifi-
cance not only is gathered there;
more imporiant, it is made there.
And I remember on iwo occasions
early last year my being in the con-
trol room at WFIL-TV, Philadelphia,
where 1 was program director for
a short time, and watching special
feeds from Washington. Both were
pick-ups from Capitol Hill. One
showed James C. Petrillo being in-
terrogated by congressmen about the
AFM: the other was an address by
President Truman to a joint session
of the House and Senate in which
he denounced Russia and ealled for

| Universal Military Training. There

were a number of us in that control
room and we were just as silent and
intent on the President's words as
were the grim-faced men, Marshall
and Forrestal, sitting in the front
row of the House chamber.

Delay Wounld Lose Impnoet
Seeing and hearing this speech
hours or days later in newsreels or

tunity, thru the West-to-East cable,
to secure and hold a prominent posi-
tion in the television programing field.

We at WENR-TV, ABC's Chicago
station, working in conjunction with
program production people and ad-
vertising agencies, as well as utilizing
the creative abilities of our excellent
staff, have been feeding over 12 hours
a week of programs to our Midwest
affiliates, Our Midwest affiliates have
reporied excellent reaction on the
part of their viewers to several pro-
grams that we have been feeding
them. The general press as well as
the frade press have been quite lavish
in their praise. We think this is quite
remarkable in view of the fact that
we have been operating only since
September, 1948.

Over-All Plan

AB(C's over-all television plan in-
eludes the scheduling of several of
our sustaining programs on a West-
to-East feed. Just which ones and at
what times will, of course, not be de-
termined until the cable allocation is
set, We have been discussing the
origination of West-to-East network
commercial programs with several
advertisers and their agencies, The
outlook on this is most favorable. We
are confident that the caliber of Mid-
west TV programs will compare most
Eavnzrah]y with those produced in the

ast.

Because the opening of the cable
connecting the East and West will
hasten the day when television will
be regarded as a paying proposition
and not as a novelty, more money for
bigger and better program schedules
will result, That often lost soul, John
Q. Public, will in this case be the
biggest winner.

via kinescope recordings would
have had the same impact,
and the newspapers would

element of surprise and not-knowing
would have been gone. We would
have been mostly curious to see how

he said what he did; watching him

in that contral room as he said it we
were tense and apprehensive . . .
what our President might or might
not say held the implication of the

never
Radio
have
taken the edge off our interest, the =

i
L
}
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actuality of war. That the address

didn't turn out in the long run to be
as all-embracing as was expected 1a
beside the point. .

Television for its growth needs in-
stantaneous lateral and vertically ex-
tended network facilities for regional
and national coverage just as radio
did: but the West, an area far more
widespread yet far less populous
than the East and Midwest, singly

or combined, has certain characleris=

tics peculiar to itself which need
clarification in any consideration of
television's future and its potential

In this short article I have at-
tempted to point out merely one or
two of these characlerislics.

wiith the best
in TV films...

NOW...serving 95% of
all TV stations daily.

Qur sponsors include: Philca
Dealers, R.C.A, Victor Diss
tributors,<Fischer Baking Co,,
General Foods, Leafmint
Gum,

“The Man from Scotlond
Yard”. New television film
mystery series. First 13 now
available.

We serve you with the larg-
est TV film library in the
industry,

Send for our illustrated
film lisis
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'Webs at Post
For C-Day

WPIX Scratched

(Continued from page 3)
three-way swap had DuMont get the
T to 8 pm. period on the westhound
line on Sundays for its Old Gold
Amateur Hour, where previously it
was supposed to alternate from 7:30
to § with ABC. The latter web zot

8 to 9 for itself for relinquishing the
7:30 to 8 spot. CBS pgot the 7 ta T7:30
period on the New York to Washing-
ton cable from ABC, while ABC got
6 to 6:10 period from CBS Sundays,
to give it the entire 6 to 7 p.m. period
on that night.

WPIX Drops Out

The webs got a small windfall in
extra time from the periods pre-
viously assigned to WPIX, when that
station dropped out of the cable pic-
ture. This amounted to two and one-
half hours in the post-8 p.m. periods,
with ABC getting an hour (10 to 11
p.m. Saturdays), while CBES and NBC
each got 45 minutes.

Among the disappointments suf-
fered, ane of the strongest was that
of CBS for Ford Theater, which has
been airing from 7:30 to #:30 on Sun-
day. The web was unable to clear
time thru to the Midwest for this
show, but could still conceivably air
it for an East-only network. Simi-
larly, NBC 1lost the choice 8 to 9
period, which General Foode has sub-
sidized for so long, altho that web
has the Chicago eastbound line dur-
ing those hours.

NBC brain-trusters have come up
with the answer of how to placate
those clients who do not immediately
get time on the westbound ecable, and
At the same time begin developing
audiences for those shows. The web
plans to Kinescope virtually every
commercial show which cannot go
west by cable, and show it at the
same time in the Midwest as it would
be seen il it were transmitted by
coax, Then, when new cables open
up this summer, viewers already will
have become accustomed to the
shows' day and hour.

Another wvariation is that which
NBC is preparing to_ use for the
Philco Television Playfiouse. In this
case, NBC alternates on the 9 to 10
p.m. Sunday time with CBS's Toast
of the Town.

The Phileo show will be kinescoped
every other week, when it cannot go
thru to the Midwest, and shown on
those stations two weeks later. CBS
execs are understood to be thinking
along similar lines, but had made no
decision al the week’s end.

PACKARD’S PANTO PITCH

DETROIT, Jan, 8.—The first con-
tinuous program of television spon-
sorship by Packard Motor Company
went on the air Thursday (6) over
WWJI-TV, with a half-hour show of
pantomime by George Scotti, doubling
from the Club Bali., The show uses
pantomimes of recording artists, The
producer is Walter Koset, with Dave
Zimmerman as announcer. Young &
Rubicam js the agene¢y. Packard
used video on a casual basis in New
Yorlk a year ago, but the present
show, sponsored directly by the Pack-
ard dealers in this area, is the first
consistent program under the com-
pany’s banner,
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Philly RefriJgerJtar Dealers
In All-Out Test of Video

PHILADELPHIA, Jan. 8.—In a test
of the power and pull of television,
N. Snellenburg & Company, major
department store; and Elliot Lewis
Corporation, distributor of Interna-
tional Harvester Refrigerators, are
going to use video almost exclusively
to inlroduce the new refrigerators.
The Joseph Lowenthal Agency here,
anxious to put tele to the test, has
kicked off the campaign with a half-
hour DMonday show at 9 p.m. on
WCAU-TV. Other advertising ave-
nues will be brounght in later, with
the WCAU-TV program, Stop the
Clock, as a test of the see-and-hear
medium’s ability to deliver.

Packaged and produced by Donn
Bennett, Stop the Clock is an audi-
ence participation, pitting pairs of
contestants in performing zany
stunts in a race #gainst time. Ben-
nett will emsee the show, with con-
testants competing for merchan-

dising prizes,

The stalion also adds two new pro-
grams 1o the wvideo schedule. W. S.
FPeace, suburban realty dealer, has
taken over sponsorship of the Friday
night quarter-hour Nancy Niland
show, with Miss Niland, backed by an
instrumental group, bringing the hit
tunes of the day. The show is placed
direct. The Lowenthal Agency also
spots a Tuesday might quarter-hour
Spotlight Time, with Joyce Ayres
singing and both pro and amateur
talent added, for the Philadelphia
Automatic Company, Kaiser-Frazer
dealer.

In addition, WCAU-TV announces
lhat spot and announcement busi-
ness continues to move at a fast
clip, with 12 advertisers during the
past two weeks having contracted
for nearly 450 such television periods,
mostly local accounts, and some set-
ting up 52-week schedules.

Miner Says Shortage of TV
Writers Only in Know-How

NEW YOREK, Jan. B—Tele's seript-
ing problem is not a shortage of writ-
ers but a shortage of those who know
how to write for the medium, accord-
ing to Worthington C. Miner, Colum-
bia Broadcasting System’s (€BS) di-
rector of program development. Tho
many well known radio writers have
offered their services to video on
speculation, the field requires an in-
timate knowledge which few have,
primarily an economy of writing be-
cause of the time element and a well-
developed visual method of telling a
story.

This ability neither radio nor legit
scripters have when they first start
to write for tele, Miner said. Radio
writers get in trouble with their cli-
maxes, their use of film and their
liking for music as a total mood de-
veloper and substitute for climaxes.
They must learn to do without musie
except as an accompaniment to the
story, the CBS exec stated, ZLegit
writers do not handle their work with
sufficient economy. '

Miner elaims thatl great playwright-
ing does not lend itself to tele, since
(See Shortage of Writers, opp. page)

tional Association of Radio Station

FCC To Probe
Further Policy
On Station Rep

WASHINGTON, Jan. 10.— Repre-
sentatives of the National Broadcast-
ing Company (NBC), the American
Broadcasting Company (ABC) and
Allen B. DuMont Laboratories are
slated to explain their station rep-
resentation policies when the Fed-
eral Communications Commission
(FCC) resumes the spot probe today
(Monday).

The webs are expected to echo re-
cent claims by the Columbia Broad-
casling System (CBS) that network
nctivity in the station rep field is too
light to call for any FCC action (The
Billboard, December 11),

NEC represents WGY, Schenectady,
N. ¥., and five stations operated by
Westinghouse., The Westinghouse ac-
count, hawever, is slated to move to
Free & Peters, member of the Na-

Representatives (NARSR), the or-
panization whose complaint caused
the FCC to launch the probe. ABC
represents  only  affiliate WMAL,
Washington, while DuMont's activi-
lies are confined to its own two sta-
tions.

The chief beef of NARSH is against
CBS's radio sales division, which rep-
resents the seven CBS owned-and-
operated stations as well as five af-
filiates, NARSR is contending that
web activity in the station rep field
is eonlrary to FCC's network regula-
tions.

WHIO-TYV, Dayton, To Test

NEW YORK, Jan., 8—WHIO-TV,
Dayton, O., begins its test pattern
schedule January 17. Beginning
January 31 the station will air the
Golden Glove matches, with sponsor=
ship to be taken over by RCA Victor,

Washington-Chicago),
York-Washington).

the East and Midwest thus far sare:

Midwestern stations,

Man Godjfrey and His Friends.

Mvers' Break the Banlk.

Philco Television Playhouse (live and kine on alternate :
kine), Firestone's Americana Quiz (live and kine), Texaco Star Theater, Bates's Girl About Town (live and
kine), Kraft Theater, Cluett Peabody’s Phil Silvers show (live and kine), Sw;tt show (live and kine), Big-
elow show, Admiral Frolie, Gillette boxing, RCA Victor's Kukla Fran and Ollie, Camel newsreel, Procter
Gamble has definitely decided against expanding its I'd Like To See to the Midwest. American Tobacco is
slated to start a new zhow Friday nights at 8 p.m. January 21, preceding the fights, and may kinescope it to
Chevrolet Flayhouse will get a trial kinescope run over KNBH, Hollywood, shortly,
and if successful, probably will expand to kine coverage of the Midwest,
DuMont: Small Fry (co-op), two new 30-minu'e shows sponsored by receiver division of DuMont from
P to 9:30 Tuesdays and Thursdays, Admiral Frolic.
Columbia Broadcasting System (CBS): Chevrolet's new Winner Take All, Chesterfield's new That

Who’s Got What on the Cable — The Revised Sked

Below are the up-to-the-minute evening schedules on the three major cables: Westbound (New York-
eastbound (Chicago-Washington-New York) and southbound, East Coast only (New
A considerable number of changes have been made from the cable allocations handed
down last week by the American Telephone & Telegraph Company (AT&T) as the result of horse trading.

The Four networks were scrambling to set their commercial shows for thru airing to the Midwest at
week's end. Some National Broadcasting Caompany (INBC) programs, however, will be seen in the Midwest via
kinescope, since no cable time was available,

Those commercial shows

NBC: General Food's Author Meets the Critics (live and kine) and Meet the Press (live and kine),
Weeks), Disney News, Colgate Theater (live and

American Broadecasting Company (ABC): Kellogg's Singing Lady, Town Meeting (co-op), Bristol-

Faollowing are the complete four web time allocations:

Tima Neow York-Waah,Chl, Ohl-Wash.-M, T.
EST Mon. Tus. Wed. Thur. Fri. 8at, Sun, Mon, Tus. 7:‘-:::: ‘r.rg m :t.:n
:00- C DUM OEE ABOD NBO CHS N
8.95.8.35 OUMMNBO GBS ARG DUM GBS ABG  NBO C8S NBO NSC ABC ABO Nac
8:80-8:00 MEBC NBEC CBEE ARC DUM ABC AHQ ABC CHE NMBC NBC ABO NHO Q
8:00-9:80 OBSE DUM NBO DUM ABC NBC ul:: ABO WBC CHDE CHS CHBS ABO ABD
NBO
B:00-5:45 cEald o8Bl NBO MEO ABD MBO ﬂl: MOQ NMBC ABO CBS NBO ARO AROD
HBOD .
MA5-10:00 OCER OBE WBO MBO ABDO NEO ul‘: MAO NBO ABC OBS NEC AEO ABOD
RBO
10:00-10:98 DUM OBS OBB ABD MBO ABC MDD NE0 ABO ABO NBC ABC NBO ABOD
10:18-10:00 DUN MBO CBA ADO MDD ARD MBO BBO ABO ABC MBRO ABC WMBO ABOD
10:00-149:00 DUM NBO CDE ADD BMBO ARO REBD Be0 ABO ABC NEBO ARO REO NBOD

definitely set for showing both in

&

an0 S35 one'ane oimens
ABC ABC CBS ABC DUM 0B8
oss cas N8O OEB oum cds cRB
cus oS -u:d'f-uli--ﬂ_lfl ‘:-
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WJZTV, WNBT
Near Day Skeds

NEW YOREK, Feb, B—Daytime
plans of WJZ-TV and WNBT moved

closer this week, with the former
preparing to make a full-scale leap
about February 15. WNBT, in line
with its policy of easing back into
the late afternoon hours from the
evening one time period at a time,
this week was virtually set with a
show for the 5 p.m. period., The first
WJIZ-TV show definitely set was
Market Melodies, an Arthur Modell-
Charles Harburuck packsge, which
will fill two mid-morning hours six
days weekly. It will contain variety,

weather, news, interviews and re- |
cordings, plus shopping tips. The|
Modell-Harburuck combine is setting |
deals with supermarkels to have four |
large-screen receivers installed when
the markets share sponsorship with
national advertisers.

WNBT is readying a kid show for |
the 5 to 35:30 slot, just preceding |
Howdy Doody. As wvet untitled, it
will feature a pgal from the N. Y,
Publie Library who spins yarns for
moppets, The visual matter will be
classic illustrations from famous
children’s books, The show prob-
ably will start on a two or three-a-
week basis next month,

WJIM Plans Tele
Operation by Oct.

LANSING, Mich. Jan. 8.—H. F.
Gross, president of WJIM here,
stated this week that WJIM will start
purchasing television equipment
sometime in January, and if all goes
well WIIM would be able to present
video by October. WJIM was granted
permission to televise by the Federal
Communications Commission in De-
cember, according to WJIM officials.

The television antenna will be built
atop the Olds Tower Building, highest
building in Lansing, now leaszed by
WJINM.

SHORTAGE OF WRITERS

(Continued from opposite page)
it is written so tightly that it can-
not be cut without harm being done
to the seript. Ibsen's The Wild Duck
is an example,

Miner does plenty of tele writing
himself and cited his method of video
seripting as an indication of the un-
usualness of approach needed to cope
with tele. *“The first thing I do be-
fore starting to adapt a script is to
make a model of the set. Then I do
the adaptation, but this has to be an
entirely new script, not just a cut|
version of the old one." Breaking
writer Joe Liss in on tele scripting,
Miner made a new adaplation of
Liss's play for WCBS-TV. Then he
let him compare the tele adaptation
with his original play to see the dii-
ferences, Afterward Liss was put on
adaptations,

Tele, Miner said, is a greal show-
case for writers and offers all kinds
of possibilities, After the scripts are
done on video, they can either be
developed into play or a picture,
he believes.

As to the length of time it takes to
turn out a tele script, Miner indi-
cated it depended entirely on the

Hooper Rates

of the top five TV programs aired

Theater.

it slid back one-tenth of a point.

the following month.
“We, ‘the

Gulf Qil's We, the People, with a 46.0 in June, fell all the way to
8.3 in August, but its climb since has been just as sharp, with a, 46.4
General Foods' Small Fry Club, which had
a 35.4 in June as a sustainer, fell to .16.1 in July and since has been
In November it finally surpassed ils previous

average for November.

slowly elimbing back.
mark, scoring a 36.5 rating.

Kraft's Television Theater also took the August nosedive, bul its
fall was less than three points. Since, it has steadily moved up to 1is
30.2 November mark. Sirongest share of audience was in _Jul:-r, with
46.5, but its next best mark was Its most recent, with a 41.9 in Novem-
Sponsor identification has shown considerable variation, but .
has never fallen below the 82.4 it racked up in June.

ber.

Individual records follow:
Star Theater, Texas

Haling
T R e R O e A R TR 389
July . 0.5
AGEiSl ..ccnacassnstsssssnabbanans 234
Hﬂplrmlrrr srnal@eRdEdsiE @@ RS ﬁ‘-rl
ODelobel ...vsrissnsssssnssssnanns 63,2
WETEIDBEE | s s mvme nss s s s b Bn.7

Toast of the Town, Emerson Radio (From October)

Raling
July (Sast. 9:530-10:00) .. 251
Aurust (Sust. D:30-10:00) ..oeeans 371
Seplember (Buat.) .....csesesss. DOG
Deiober -y gy = 4 LD
November al.n

Share ol Setn in Identifi- Vicwers
Bating Audience Use eatlom FPér Sel
JUND ...isiss-bt-ssaspssssnsanans 46.0 . - . B2 3.87
JUIY  cesssssissessstnsnssninenans al.o - 622 216 1.90
Auguil  c.iesssnspsrassnsssuansana B2 - 6n A 1 | 8.77
Seplember seivsssscsnrsnssensnnsns A6 . E8.% Gn.a 383
Cp N A A R S R 41.R . Gl.6 9.5 4.96
Novemher ..... [, ey 4.1 o 5.0 70,4 4,00
Small Frv Club, General Foods, WABD
Bpansar AvVeTALE
Bhare al Sets 1n Identlfl=- VYiewers
Rating Audience Use callon Fer Sel
June 15usl.) sissssnsiasassicansad ool - 41K e L
JBlF ..icovsscsnssnsnansnns wwis - MR . e L e
AGEUSE 4. sscssstssasasascsssssss J0I . B0.T .. 1R
Seplember ..cuvevsccsssssnsannnas 10.5 . 2N 1.1 £.90
DelOBEE L. .cccuiosseasmassnsenanse HihIP - 40.3 i1.8 2.07
November (Gen, Fonds
@-8:16 Only) s St aE e P . 48.53 e 815
Kraft Television Theater, Kraft Foods, WNBT
Bponsar Average
Share af Belsin Identin- Viewers
Rating Andicnee Use eatlon  Fer Sct
June . . 189 26.7 0.8 K24 .42
July P R 18.G 1556 in.o R35.0 9. %0
.i:l"ﬂ-l T T I I ETE R B LN L IJ-I” Eﬂ.l HE.-: M.ﬂ !-Eu
September . neassbasbRaRERESsY | ihe 0.3 66,8 1.1 .22
nﬂllh'l'l' e 1T I LT EEET N RS 53-1 331' lﬂ.ﬂ m,: :_E_.‘
NMovembBaTF ..cisictssssasnaimnsssss 20.2 11.9 TS 80.6 2.8

s*Daila not available er periinent.

TV Shows in New York City

NEW YORK., Jan. 8—Variations in development mark the rise

months., This is shown in a study of these shows by G
Inc., made especially for The Billboard’s TV C-Day issue, based on
Hooper’s New York City teleratings. isi
Toast of the Town; We, the People; Small Fry Club and Television

On Texaco's Star Theater, starring Milton Berle, sponsor identifi-
cation took no August dip, but continued bulging until October, when

a real cne, as evidenced from a like falling off of share in audience,
Toast of the Town, Emerson's variety show
gained rating right thru the summer from its July
vember, when it fell off slightly over one point. . _
however, dropped nearly 10 points in October, and dipped a bit more

We, the People, Gulf 0il, WCBS-TV

sShare of nundience shown only in one-hour periods,

IV Gy
the Top Five

in New York during the past six
E. Hooper,

The shows are Star Theater,

The viewer drop in August Was

with Ed Sullivan,
tee-off, until No-
Its share of audience,

People™

Company, WNBT

Epensor Average
Bhare of Eely In Identifi- Viewers
Audietios Use calilon FPer Sei
0.2 4.7 TE.5 4.07%
ned 49.3 $0.7 4.28
67.7 7.8 0.2 h.11
RL2 04.7 T [ 4,30
04 GA.d 054 4.07
0.7 f5.1 £ TH 4,64
WCBS.TY

Sponanr AYErage

Ehare of Bets Ilm Identifi- Viewers
Audience Use callom FPer 5el
12.G 114 e o
0E.5 6.8 e 4.7
0.7 o o " d.GR
SO0 6.7 BE.A 4.65
an.d 5.1 H1.8 4,38

Bponsar Average

writer's experience with the medium.

34 E 21st 5t L

At first, of course, it takes longer i:uuti
once a knowledge of what can be|
done with tele is gained, it takes
much less time to write video scripts,

Miner stated the medium is one of
the toughest extant to write for but
felt that the future rewards would
amply justify the effort pul forth.

H-I- Tu H- '-ll

KTLA Renews Cooley

HOLLYWOOD, Jan, 8. — Spade
Cooley’s Saturday night tele show,
Western Varieties, will remain on
Paramount's KTLA, according to
terms of a seven-year contract made
belween the station and the Western

| batoner, Show, a direct remote from

~AGENCY EXEC's NETWORK VP's.... |

Here's Our Answer fo Your Low Cost Tele. Programming!

We proudly sanounce the near completion of television's first fully
animated cartoon film soap opera—a saga of American life replete with
narration. voice characterization, sound effects and synchronized to the
most movel style of cartoon animation ever drawn on motion Pix film.

We made it expressly for tele. (lots of close-ups!. 15 minute time seg —
1 a week basis. Premier showing Feb. 7 in your office if you wish,

ANIMATED ART PRODUCTIONS
Al 4-3560 o

Cooley's Santa Monica ballroom, has
been airing via KTLA for five
months. Long-term pact comes after
other video outlets in the area tried
to lure him from the Paramount sta-
tion. Pact also gives KTLA kinescope
rights to the Cooley show. Show
has been carried sustaining but ac-

cording to KTLA's director, Klaus
Landsberg, bankroller will socon be
disclosed. Scanner will fill the 9-10
p.m, time slot, Seg consists of Cooley,
his sagebrush ork, and names in the
Western field.

TELEVISION'S

N ENTERTAINING
0. BAND

Starring on their own

(BS-TV Show "KOBB'S
KORNER"

Check Your Local Paper for Time

DIRECTOR: Kingman Maoora
WRITER: Charles Spear

HOGPERATING 19.6

and climbing!

PULSE RATING 20.4

{ FRODUCER: Barry Wood

The Best

Dollar For Dollar Buy
In Television!

MGM RECORDS--

Newest Release #1034
"We Golia Pul Shoes on Willie"”
"Never Make Eyes”

ZIV TRANSCRIPTIONS—

PERSOMNAL
DIRECTION

{ MORREY DAVIDSON
counseL—Harold Geller

——EXCLUSIVELY —

INTERNATIONAL ARTISTS CORPORATION

STANFORD ZUKER—PRESIDENT
410 Madison Avenue—New York 17, N. Y.

m——— - ——
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Profits Tax

TV May Get Shot in Arm
- When and If New Excess

Is Passed

See Possibility Film Firms

May Hypo Air-Video Usage

(Continued from page 4)
wartime credit. This wartime credit
wis figured on the basis of either 95
per cent of the corporation's 1936-'39
average earnings—plus some adjust-
ments for new capital outlays—or on
the sompany’s invested capital, which-
ever the taxpaver prefers,

The normal tax, applying to the
earnings that remain after subtract-
ing excess profits, would contini'> an
the present basis of 38 per cent, but
the total amount of normal and ex-
cess profits taxes would not exceed
70 per cent of the company's net
profits, compared with 80 per cent
in wartime.

Briefly, the Snyder plan would
allow 35 per cent more tax credit
than In wartime, and a corporation
now making four times as much
profit as it did in the 1936-'39 period

PIX TO DO YOU PROUD!

That's what you get in my best-yet, glamour-
glass photo repros. Timed right, oo, so you
never wail for delivery—and priced te please
&ven & Scofch starl

Write for
Bx10', S5¢ ea.
{In Quantity) FREE .::mﬂlm
STCARD SIZE. 2¢ aa.
2 Fin I:l'“d:"l"""“” §y Price List B

Blow-Ups, 20230, 52 ea.
30x40,%3 ea | + shipping)

~ PHOT
1B5 W, 4a81h Bi,
N. Y. C. 18

PlLas 78520

CLOSSY PROFESSIONAL

8x10 PHOTOS

IN QUANTITY

Fan mail glossy photos and posi eards.
Top-notch quality. Extremely low
prices. Satisfied cuslomers coast 1o
coasl. Our l4th year of honorable,
courieous, quality service, We maks
reproductions as good or beiter than
Your original. Send loday lor {ull
price list, samples, slc.

MULSON STUDIO

Box 1941 Bridgepert 1, Conn,

Made from your negatne o phola”
Unsurpassad m quakly at any prce.

MO REGATIVE CHARGE— NO EXTRAS
24-HOUR SERVICE ON REQUEST

Bn10s: 97.99 per 100; 555 par 1000

Fam M) Photos (52 77) 335 pev 1000 - Poslcards 323 per
e Mounled Enlargemunts (302401 1385
(Na Wegative Charge on 7 or more)
Made by 1. ). Kriegsmann, The Man Whoss
Photographs Grace Biliboard's Covers

k= Pho
1"WE D

PARTNER WANTED

MNeed $10,000.00 to operate Sporting Arena
In famous |ersey resort. Equipped for Box-
Ing. Wrestling, Shows, ete, Capacity: 2,000

Seah,
Box 387
The Billboard, 1564 B'way, Naw York Chy

=

HOWARD PHOTO REPRODUCTIONS

Na Onler Ton Bmall or Too LaaTee

largenmientas mounted., 20x10
B2, 00; BOx40, $5.00. Photn pees
eardn, ¢ ZFd-hour servlce Mail
oxvlers codst 1o ronst., Write, Call
Fri¢ Bample EiL

Howard Pholo Service, Dept. B

would pay approximately 63 per cent
of that profit to the government as

combined normal and excess profits
taxes.

Dingell and 'Mahoney Plans
Under the EPT schedule drawn up
by Rep. John D. Dingell (D, Mich.),
the rates of taxation on excess profits
would start at 50 per cent on earn-
ings between 140 and 145 per cent
of the wartime credit—after allowing
a tax credit of 140 per cent of the
warlime credit and a specific ex-
emption of $50,000 plus an extra
$50,000 for corporations formed since
1947—and slide upward to 80 per
cent of profits exceeding 175 per cent
of the wartime credit.

The tax plan of Se.. Joseph
O'Mahoney (D., Wyo.) also calls for
an exemption of $50,000 and a eredit
aof 135 per cent of the wartime tax
credit, then excess profits would he
iaxed at 50 per cent on earnings from
35 to 140 per cent of the wartime
c..dit, scaling up to 100 per cent on
profits exceeding 150 per cent of the
wartime credit,

Predicated on Profits

These measures are predicated on
the optimistic assumption that cor-
porate profits will continue at high
levels. Actually, it may not turn out
that way, at least not all around.
Many leading companies and even
whole industries already show signs
of having r2ached a peak in profits.
Reversals may be further accelerated
by new wage demands, higher costs
of raw materials and transportation,
and other jacked-up items,

On the other hand, a continued high
rate of business activity in some lines
—tho not necessarily on a high-profit
basis—is pretty well assured by large
backlogs of orders and the shortages
in steel, autos and some specialties.

Even with a high rate of producti =
however, the situation, profit-wise,
would not be comparable to wartime,
Hesistance to price increases already
has developed, altho wages are still
pushing upward. The supply of goods
also will soon ecatch up with demand,
and the pressure of high inventories
eventually will intensify ecompetition
and force prices down.

Intensified Merchandising

This means that many corporations
and industries will have to go out
and fight harder for business—via ad-
vertising, promotion and public rela-
tions, all of which they did not have
to emphasize so strongly in the war
days when demand was greater than
supply and a lot of firms were satiz-
fied to-devote their ad budgets largely
to institutional messages.
Furthermore, there will be greater
Incentive as well as necessity to in-
crease ad budgts under a new EPT.
While there are fixed limits on de-
preciation write-offs and the amount
of allowable credit for new capital in-
vestment, replacements, ete., no eceil-
ing can be placed on a company’s
legitimate operating expenditures of
which advertising, promotion and
public relations are essenlial func-
tions,

Tele May Benefit

While such media a$ radio, news-
papers, magazines and trade papers
naturally would benefit from any in-
crease in ad budgets, the move could
bring particular benefits to television.
sponsors who are now inclined to
shy away from video because of its
relatively high cost might be much
more inclined to at least take fliers
in that medium If they faced the
alternatlve of having to give up n
large slice of thelr earnings anyway
in the form of excess profit taxes,

‘. |chronized with the current local show =
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the satisfaction of con
dlrnudndnmdﬂ'mpnﬂ to the
clopment of a new advert

medium which some day will Iidm
in return.

Potential Business

As an instance of the potentiality—
and even necessity—of increased ad-
vertising expenditures, the
picture industry may be cited. Movie
theater business today is more than
30 per cent under the wartime peak.
Yet the film industry, which paid
some $150,000,000 & year in excess
profits taxes during the WwWar,
less than 5 per cent of its operating

dollar on advertising and similar pro-
motion,

Plagued by foreign market Te-
strictions, lower domestic attendance
and the increasing threat that "tele-
vision will have a seriously adverse
effect on maviegoing, the movies are
badly in need of an intensive publie
relations eampaign—one that could
utilize radio and television. The film
industry has made only spasmodic use
of broadcast media up to now. Some
of the campaigns—particularly those
employing local station time SYIi-

ing of a picture—have fetched very
satisfactory results. Little has been
done, however, on a national network
basis, partly due to the cost and
partly because day-and-date show-
ings of most pictures seldom are
sufficiently widespread to make net-
work advertising profitable. A film
rarely is shown in more than 200
theaters simultanecusly,

On the other hand, the movies as
an industry, rather than on an in-
dividual picture or company basis,
now are in need of both an institu-
tional public relations campalgn and
direct sales advertising. Film com-
pany heads have gone so far as to
endorse and urge a stronger public
relations program via the Motion Pie-
ture Association (Johnston Office).
Exhibitors likewise, thru the Theater
Owners of America, have proposed a
public relations program that in-
cludes the use of radio and television.

If the already reduced profits of
movie firms are going to be further
reduced by increased taxes, it is
quite probable that these companies
will be more inclined to put some of
that money to work in selling their
product and their industry to the
publie,

Institutional Promotion

In the case of companies doin
capacity business, such as the steels,
oils and motors, a new EPT would
provide inducement for expenditures
aimed at long-range institutional
value rather than stimulation of im-
mediate results. There might be more
of the type of sponsorship exempli-
fied by the Esso (Standard 0il, New
Jersey) bankrolling of the New York
Philharmonie Symphony or United
States Steel's Theater Guild on the
Air. Programs of this caliber add
prestige to broadcasting but are too
costly to carry indefinitely on a sus-
staining basis,

Media Profita Down
As for any likelihood of broadecast-

E| sidering in connection with a reason-

EPT, these provisions enabled many
share profits in spite of the war.

that, if a pe:cetime
it will be a mild one. But any tax
inecrease at 1l would ‘almost cer-
tainly induce many corpora
divert more of their taxable profits to
some channels of
where they would at least get some-
thing for their money.

™

ih-‘rl';'iﬂ': _. 4

Some ather Democratic members
the House Ways and Means Com
mittee have come out in,favor of a
“limited" EPT, and the majority of
members favor some kind of a levy,
but there is unmistakable inclination

toward moderation.
Department, too,

At the Treasury
the EPT does not have the full SUp=-
port of all officials, some of the
revenue experts regarding such a tax
as very difficult to frame and to ad-
minister.

Finally there is the reaction of in-
dustry. It will take five or six
months for Congress to really do any-
thing about enacting a new EPT law,
and meanwhile, if the course of busi-
ness indicates that fears of heavier
taxation are having a depressing
effect that may go so far as to touch
off a business slump, there is a good
chance that President Truman will
be advised and possibly convinced
to give up his EPT demands.

Few EP's Likely

There are additional e!. nents point-
Ing to reduced proiits ahead, which
means fewer dollars that the proposed
EPT would bring in. Aside from in-
dications of lower prices on the way,
the abnormally high cost of new
plants, equipment and replacements
during the past several vears means
that the amount of depreciation allow-
able to these companies also will ba
substantial. If income drops even
moderately from present levels, a
large majority of the firms that mada
heavy outlays for new facilities will
have little or no excess profits to tax.
Only a small percentage of big
corporations, therefore, may come
within the scope of a new EPT. A
lot of firms, especially those formed
since prewar- days, also will seek
special exemptions because of the
different conditions that now prevail.
A constructive angle worth con-

able EPT is the fact that the carry-
back and carry-forward provisions
would tend to stabilize profits of com-
panies whose earnings are more or
less volatile. During the wartime

firms to show consistently good per-

So the best informed guesses are

is
tions to
self-promotion

ing, publishing and other media being
lifted into excess profits brackets by
a windfall of advertising being blown
their way If the foregoing eventuali-
ties come to pass, a large enough gap
exists between current and wartime
earnings of nearly all ad media to
set at rest any concern on this point.
Net profits of both radio and pub-
lishing are well below their peaks,
while television can absorb a lot of
income befaore it enters the excess
profits cirele.. In t;ijmt, tﬂeﬂwwul&n be
able to claim special exemptions since|
there was no video industry to speak

of 10 years ago.
It would be most desirable, aof

QUALTY GLOSSY PHOTOS
“

mm:m&h‘m Wa make
them by the thousands.
100—8 = 10"s for ...$ 7.50
300—8 x 10's for ... 32.50
lm—ll'lﬂ"l h‘--. “

Negative charge l: $2.00
w:u-"fn':rf-'"m:h-q '-'-a: an ather
.

' S0% deposlt, balance C. O. D.
QUALITY PHOTO SERVICE
Parkine 5t,, Box 42 Bristel, Cann,

you

course, if tele derived a major por-
tion of any Increased ad budgets res
sulting from a new EPT, and it is up
to the salesmen peddling tele time to
go out mdmnﬁnﬂth!hilm-
tions that video is the most -
tageous outlet for some of those funds

EAPERIENCED
PPHONE SOLICITORS

In this case the sponsor would not

168 W, 48 B, Mew York 18, M. Y. LU 21400

thatwﬂlnthﬂwi-hnmednpbrl

MUTUAL RADIO FEATURES
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To Play Britain
After 13-Yr. Ban

LONDON, Jan. B.—Aflter 13 years
of refusal to allow foreign dance
bands to play in England, the Min-
istry of Labor (MOL) has finally

granted a permit to a French orches- |

ira to appear in London.
The MOL had previcusly refused to

grant permits after objections had |

been voiced by the British Musicians'
Union (BMU)., Now, after 12 months

of negotiations, Bernard Hilda's 12-
piece band, from the Club Des
Champs Elysees, has been granted
permit to play in London for three
months,

It is a reciprocal deal. The French
plavers open at Ciro's January 17; in
exchange Nat Allen's band goes to the
Paris club for three months,

This agreement may be the opening
gun in the batlle to break this long
ban for good and allow a goodly num-
ber of foreign bands to perform here.
The complete dropping of the ban
would enable top-flight bands to per-
form here on the vaude stage.

Kornheiser to
Marks; Albert
Movesto Miller

NEW YOREK, Jan. 8 —The turn-
over in pubbery professional depart-
ments this week found veteran music
men Bennie Albert and Phil Korn-
heiser moving to the Miller and E. B,
Marks tfirms respectively. Albert
had been with Feist for 31 vears and
remalins within MGM's big three pub-
ber holdings in moving to the Miller
firm, where he will work under gen-
eral professional manager Norman
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Pipers To Ankle
Cap for Victor;
Get More Moo]a‘

HOLLYWOQOOD, Jan. 8—Pied
Pipers are set to sign a recording pacl
with RCA Victor, terminating their
f*ve-vear affiliation with Capitol Rec-

ords. Among the first to have joined
Cap's talent ranks when the company
was firet formed, vocal corps signed
with the Coast major soon after leav-
ing Tommy Dorsey's band. Piper's |
Cap contract expired December 31
and first notified the diskery that
they do not it.tend to renew the paper
when . called for a recording imme-
gialely following lifting of the disk
an.

Reason for the switch is twofold: |
(1) Pipers received a $25,000 annual
guasrantee from Capitol, a [figure
which Victor reportedly agrees to
top: (2) Pipers feel that wvocalist-
heavy Capitol does not permit them
sufficiently wide song selection.

Paper with Victor is ready for ink-
ing. Pipers will have their final
meetling with Cap's a. and r. chief,
Jim Conkling, Monday (10), but at
press time it appeared voice blenders
will walk to Victor.

Harvey & Kilty
Ink MGM Pacts

NEW YOFEK, Jan. 8—MGM Rec-
ords this week inked chirp Jane Har-
vey and warbler Jack Kilty to fresh
waxing pacts., Miss Harvey was
signed following a screening record-
ing session Friday (7) which pro-

Foley,

Kornheiser also had a long asso-
giation with Feist, where he served
as professional manager for many
yvears. Prior to joining Marks, where
he will head the standard popular
department, Kornheiser served as
representative here of the King Cole-
Carlos Gastel publishing interest in
Nature Bou,

Shifts also found Bob Sadoff going
to Encore Jewel from General
Music, and Herbie Hood leaving the

| from the Cole Porter Kiss Me, Kate

duced etchings of So in Love and Al-
ways True to You in My Fashion,

=score. 'The chivp recently switched
her management affiliation from the
William Morris Ageney to the Donald
Hyde Agency of Hollywood, and she
is personally managed by Milton Eb-
bins.

Kilty was signed to a pact on the
strength of his waxing of Sunflower
which the diskery bought in master
form from the video and legit musical

Miller {irm.

Meanwhile the big three is plan-
ning to move the Miller and Feist
firms from their Brill Building of-
fices to 799 Seventh Awvenue, where
Robbins is located. An additional
floor is being negotiated for, with
professional offices to occupy one
floor, and shipping and storage fa-
cilities the other, Each of the firms
will maintain its separate enlly.

Herman Asks

singer.

W hite Ex-Xmas

BOSTON, Jan. 8.—There’s no
explaining this. But Marian
Swift. manager of the record
department of Mosher Musie
Company, New England's sec-
ond largest retailer of platlers,
reports that the post-holiday
sales of Christmas records has
far exceeded any other Yyear.
“Usually,” she says, "we can
forget Christmas records as soon
as the holidavs are over. Bul
this ' year we have had an
astonishing demand for them
since December 25."

ASCAP Gets
Green Light
For TV Pact

NEW YORK, Jan. 8.—The Amer-
ican Society of Composers, Authors

and Publishers (ASCAP) has for-
mally notified telecasters that the
Society has the required 80 per cent
authority from its members and can
therefore negotiate a television pact.
The 80 per cent means that those
ASCAP members who assigned the
Society their TV rights represent 80
per cent of the Society's dollar
volume income during the year 1947.
The 80 per cent fizure was obtained,
incidentally, despite the fact that the
Metro Music interests have still failed
to assign TV rights to the Societly.

Toppers on the commitiee repre-
senting the telecasters stated that
they expected the negotiations to
click along more rapidly, now that
ASCAP has formal authority to con-
clude a deal. Talks during the next
week or two will be devoted to defin-
ing the types of music usages in TV,
and determining which type would
come under the general and which
under the specific license.

In calculating the B0 per cent as-
signment, one vote was tallied for
every %20 received by a writer, and
one vote was tallied for every $500
received by a publisher. There was
no interrelation, however, between
the writer and pubber votes,

Suit Dismissal

NEW YORK, Jan. 8.—Woody Her
man. represented by attorney Milton
Polak~ff. moved for dismissal this
weelk of the breach of contract action
brought by his former lawyer-man-
‘agers, Herman Goldfarb and Michael
Vallon. State Supreme Court Justice
Steuer recerved decision, adjourning
the case until Monday (1D).

The di.missal was sought on the
ground that a prior action pending in
Supreme Court incorporates the same
cause of action. Goldfarb and Vallon
g that the orkster
breached a March 21, 1947, contract
ealling for 10 per cent of Herman's
ezrnings as an entertiiner and 5 per
cent as a band leader, >
ing a tota! of $18,637. The prior ac-
tion (The Billboard, Mcrch 6) seeks

and are seel-
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Popular Songwriters
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Ponder Steps
Vs. Unethical';
Disk Mfrs.
Want Arra;g;;nt Gontroi :.

NEW YORK, Jan. E.—Attomﬂjli
are interpreting a decision by Jud;&
Larned Hand in the United Slales
Circuit Court of Appeals this ‘W‘E'Ekfi
as a partial victory for music pub-
lishers over record manufacturers in
the long argued question: Does the
right of a manufacturer to wax a tune
also include the right to make an
arrangement? Lawyers, representing
individual pubbers, Music Publishers
Protective Association (MPPA) and
Songwriters Protective Association
(SPA), derive their oplimism from
Judge Hand's findings in the appeal
of E. B. Marks against a judgment
in favor of Seva Foullon, Bard Rec<
ord Company and United Masters,
Inc. '

Altho Judge Hand upheld the lower
court’s decision to the effect that the
defendants were not infringing n
recording their own arrangement of
the Marks tune Malaguena, the word=
ing of his decision, in the opinion
of music biz attorneys, may open the
way for publishers to have authority
over the arrangements used in re=
cordings. The key phrases are: “Thé
question becomes whether the (me=
chanical) license rteleases United
Masters from the conseguences of
any existing infringement in compos<
ing the ‘arrangement’ of Malaguena
already made, and consented to ifa
future use in manufacturing records,
.. > It is plain that it did both." The
decision goes on to puoint out that
when TUnited Masters and Marks
executed a license to press records
of the tune, the waxery “not only got
a release for composing the ‘arrange=
ment,' and for any steps alread¥y
taken in the manufacture of records,
but it got a consent to complete that
manufacture and to sell the records,”
However, when the defendant failed
to meet its royalty agreements, the
pubber could have repudiated ths
license, and “had the plaintiff done

(See Marks Decision on page 100)

Mercury Exits
Distrib Field

CHICAGQO, Jan. 8.—NMercury Hec=
ords' saleés manager, Morry Price, this
weelk announced completion of plans
by the Chi waxery to convert it§
distributorships into independently
owned outlets. The Mercury irend
from company-owned to independs
ently operated distribs was reported
previously in The Billboard of De=
cember 11, Last of the Mercurys
owned distrib points was sold last

| week when Lyle Chapman, Milwau=

kee business man, purchased the Chi-
cago and Milwaukee distributing
firms, largest of the Mercury diss
tribution points wvolume-wise. Chap-
man's purchase makes all 40 Mer-
cury distribution poeints independents
1y operated. The Columbus, O., s&is
up was sold recently to Lou Robins

Chapman’'s territory, which in-
cludes Northern Illinois, Wiscon
and the northern peninsula of Michi-
gan, will be staffed by people who
previously were with the company-
owned set-ups. The Chi and Beer
City outlets will continue under the
name Mercury Distributing Company
of Chicago and Milwaukee.
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Rates for New
Microgm oves

First Releases Listed

NEW YORK, Jan. B.—Details of
Columbia's new seven-inch micro-

Eroove disk (The Billboard, January
8), with respect to price structure and
catalog, were revealed this week, to-
gether with a statement relative to
‘public acceptance of long-playing
{LP) records. Accordinz to Edward
 Wallerstein, chairman of the board of
‘Columbia Records, the seven-incher,
on which Columbia will make avail-
‘able its weekly pop and masterworks
ireleases this month, “is the logical
step in the completion of the revolu-
tionary technique established . . .
when we introduced the microgroove
system six months ago."

Implicit in the Columbia announce-
ment is the fact that the purchasing
public is pradually getting a better
guality disk for less money. ‘The
competitive picture assures this, inas-
miuch as RCA Victor and Columbia
have both gone down the line to-
gether on price structure with respect

:'?Waxery Issues

to regulation 78 r.p.m. disks and will |

follow suit on their new develop- |
ments.

l.’s_ 7-In.

- -
§ =

LP Prices &

'New LP Version

Female Dee jay

PHILADELPHIA, Jan. 8. —
Carol Reed, local thrush, be-
comes the first fem disk jockey
on television with a participat-
ing platter show of her own
Thursday nights on WPTZ. The
gal has been before the TV
cameras as the fem foil for Jack
Creamer's Handy Man show on
the same station and has done
a number of singing shows on
several local radio stations. On
her TV spinning, Miss Reed
sings along with the turning of
the turntable,

WM Band Wing
Clipped Again

NEW YORK, Jan. ..—The William

Morris Agency (WM) band wing econ-
tinued to hack away at its ork roster
this week as it allowed orkster Jan
Garber to move into the fold of the
General Artists Corporation (GAC)
which already has absorbed Buddy
Rich, Hal McIntyre, Henry Busse,
Bobby Byrne, Red Ingle and Del
Courtney from the WM office.
The irony of the Garber switch to
GAC is that the orkster's pact with
WM was due to begin this week, hav-
ing been signed at the beginning of
1948, following the expiration of Gar-
ber’s term with Music Corporation of
America (MCA).

60-Cent Pop and Folk
The seven-inch Columbia platters |
are priced at 60 cents plus federal |
tax for pop and American folk MUSIC |
{See Columbia Issues on page 100) ;

Col. Inks Ives, |

Eyes 2 Chirps

NEW YORK, Jan. B8 —Columbia
Records this week inked Burl Ives,
Was sereening chirp Julie Wilson and |
'was believed on the verge of making |
8 deal with thrush Sarah Vaughan.
The diskery copped Ives from the
Decca label when his pact with that
company expired earlier in the weelk.
Miss Wilson, who is appearing at the
bt. Regis Hotel here, will be screened
by the Columbia artist-and-reper-
loire department to test her disk po-
tentlial. |

Miss Vaughan is all but signed with
the diskery pending settlement of her
gealings with the Musicraft wax-
works which still holds her contract,
She is claiming that her pact with
Musicraft, which is supposed to run |
fcr about another vear, has been
breached since the firm failed to meet
royalty payments.

ils You Is or Is|
You Ain’t My Suit?

NEW YORE, Jan. 8.—Attornevs for
lunesmith Billy Austin and Leeds
Musie met with the American Arbi-
ration Association (AAA) Wednes-
day (5), with Austin asking for the
return of $700 which the pubbery de-
fucted from his rovalties 1o help de-
lend a lawsuit. The hassle dates
rorn 1041, when a plagiarism suit
Was brought against Leeds in con-
iection with the tune Is You Is or Iz
fou Aint My Baby?, written by
Atstin. The pubbery won the case,
DUt expenses amounted to $1,400.
Leeds, thru attorney Morton Miller,
tlleges that Austin orally agreed to
thare the expense, and furthermore,
hat it is customary in such cases for
writer and pubber to split costs. The

HOLLYWOOD, Jan. 8—With Jan
Garber's switch from William Morris
Agency to General Amusement Cor-
poration (GAC) this week, the Mor-
ris Coast office surrendered its last
foothold on band attractions. Gar-
ber's exit-closed the books on name
(S5ee WM Band Wing on page 100)

Univ. Seeks Special

Mech. Royalty Rate

NEW YORK, Jan. 8 —Universal
Records execs are seeking a special
mechanical royalty rate from pub-
lishers, it was reported this week.
Pubs said they had been queried by
Bill Putnam, Universal topper. The
Universal disk calries two tunes to a
side and sells for 79 cents. The me-
chanical rate on regulation disks is
2 cents per side,

Harry Fox, publishers' agent and
trusiee, stated that as yet no formal
rate had been set with Putnam, but
that correspondence to this end had
been initiated.

Basie Set To Reopen

Florentine Gardens

NEW YORK, Jan. 8.—Count Basie's
ork and a Negro revue will unshutter
the doors of the old Florentine Gar-
dens in Hollywood February 3. The
spot, which has been operating spor-
adically for the past vear or so, will
be taken over by op Hal Stanley who
formerly ran the Rhumboogie nitery
in the film town.

The show will be staged and di-
rected by film dance director Nick
Castle and will feature in addition
to Basie, the Berry Brothers, several
other acts and a line of girls.

AAA js expectled to give a decision in
30 days.

Lew Drever, attorney for Austin,
withdraw a second claim from arbi-
tration—the contention that Leeds
had improperly signed Austin to an
outdated Songwriters' Protective As-
sociation (SPA) contract when a later
formm was available. Drever has in-
dicated, however, that he will pursue

NEW YORK, Jan. 8—RCA Victor's
international and Latin American de-
partments this week renewed waxing
activity and announced the signing of

several new artists. In the Latin di-
vision, orkster Jose Morand became a
Victor exclusive and cut his first
post-ban wax Friday (7). Vocalist
Yayo El Indio, inked during the ban,
prepared to cut his first Victor date
backed by Alberto Socarras’s combo,

In the international department,
German pop warbler John Hendrick
and Jewish Cantor Samuel Vigoda
were new additions. Hendriek is al-
ready cutting for Victor in England,
while Cantor Vigoda has his first
date scheduled for early February,
Thrush Marina Koschetz, now fea-
tured in the Luxury Liner pie, has
been resigned to cut Russian disks,
but will now wax for Victor's popu-
lar series also. The Italian tenor,
Gino Bechi, familiar to American
audiences via imported films and
several Victor red seal classical disks,
will henceforth cut Italian pops and
folk tunes for release on the interna-
tional label. Bechi has a pact with
Voce Da Padrone, Victor's Itatian
HMY affiliate,

Talént, Release
Plans Set by DF

CHICAGO, Jan. 8—Talent roster
and release plans for the new Double
Feature (DF) (two selections on each
side) disk were announced last week
by firm Prexy Bill Putnam. Putnam
told The Billboard that the January
15 release would include five disks,
carrying hit tunes and sleepers, plus
20 catalog items, which =will carry
standards, novellies and instru-
mentals,

In the hit category, Orrin Tucker's
ork will have two disks, first of which
carries Powder Your Face With Sun-
shine, Lavender Blue, Sweet Little
You and 88 in the Books, while the
other disk carries Far Away Places,
20 Tired, Just Because and William
Tell Overture. Selections on the Scat
Davis disk include Down by the Sta-
tion, Pussycat Song, Johnny Get Your
Girl and Froggie Went a Walkin'.

New artists who have cut for the
DF catalog include the Pennington
and Richmond quartets, spiritual
groups; Denise Briggs, harpist; Bob
Carter Trio, Negro rhythm quartet:
Cal Shrum, Western singer; Walter
Dunstock, ragtime pianist, and the
Lenaud Sisters, semi-classical piano
team, while other catalog items are
by Tucker, the Harmonicats, Davis,
Flash and Whistler, all of whom were
recorded on Universal label.

The DF disk, which retails at 75
cents, will carry two, twe-and-a-half-
minute selections on each side thru a
recently discovered microgroove proc-
ess or five minutes of music on each
side, as compared to the previous
three-minute limit on a standard 10-
inch platter.

AMP Gets Title to
Russo-U. S. Pubbery

NEW YORK, Jan. 8.—Associated
Music Publishers (AMP) has ac-
pa e - A e
Publisher Cos

forth npm‘nmtu that as an
subsidiary. oaltt
The catalog contains com ons
by Prokofieff, Scriabine, Shostako-
vitch, Rachmaninoff and Ihltchnﬁ

' ords

Tempo Invading

Records will invade the els
next month when it staris
taneous release of 78 and 83 1/3
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For Classicals
CHICAGO, Jan. 8.—Mercury Rec-
Prexy Irving Green stated this
week that his diskery would soon de-
but with its own version of a long-
playing platter—a vinylite job that

will play on 331/3 micro-groove
cquipment, It's understood the Mer-
cury disks will include 7, 10 and 12-
inchers,

Green, however,
the Mercury

child margin control p
it is claimed, makes mm
culting of many more lines to the
inch, greater frequency range and
better stylus tracking than has here-
tofore been possible with the longer-
playing disks. Repertoire of the new
Mercury microgroove wax will De
drawn from the company's catalog of
20,000 classical masters, the Czecho-
slovakian Ultraphon, Esta and Sup-
raphon catalogs, as well as longhair
sides of domestically made record-
ings.
Among the first items to be re-
leased on Mercury's LP's will be the
Khachaturian Violin Concerto, fea-
turing David Oistrakh, The 1812
Overture by the Mengelberg-Amster-
dam Orchestra, and works by Ema
Sack, and oboeist Mitchell Miller.
The Miller disks will introduce Mer-
cury’s extended frequency range re-
cording technique into the micro-
groove fleld. The leather-type pack-
aging utilized in Mercury's regular
longhair line will be retained in the
LP series. Price will be in line with
recently released disks by competi-
tive firms.

“Someday” Suit

Ends Out of Ct.

NEW YORK, Jan. 8.—An action
brought against the Chelsea Music
Corporation by songwriters Jack Sie-
gel and Dick Miles was settled out of
court this week when the pub re-
turned the copyright to Someday.
Somewhere, to co-writers Siegel
Miles and Joan Brooks, and canceled
the pubber-writer agreement for the
tune. The action, instituted in July,
1948, demanded an accounting and
reversion of copyright a o
the songwriter contract, for non-ful-
fillment of its provisions, .

Since Chelsea is 2 Broadcast Mu-
sic, Ine. (BMI) affiliate, and Siegel
and Miles are now American Society
of Composers, Authors and Publish-
ers (ASCAP) members, the writers
have secured a release from BMI and
placed the tune with an ASCAP firm,
Julie Shein's Music Worksh The
tune, which had been waxed by Joan

Brooks and Tommy Tucker, was also
used in the flick, Ten Cents a Dance.

HOLLY WOOD, Jan, !.—

Tempo,

this matier in the courts.

turian, and symphonic arrangemen
byinh;uplmdﬂuﬂlﬂﬂﬂlﬂm
wor



www.americanradiohistory.com

%

. =

.

.: I

w' 3 M'By‘Sig; O’Day Inked

- NEW YORK, Jan. 8.—Jazz thrush

e

-

)

II.
lr iy,

-
[

-:._-."'.I._' -._""'.'.u"ﬁ;-
A= sl | Bty b3

"Lucas and Artie Wawvne.

. !
!

L

oaiT I_--I-.r"' j : .

McAllister and
Wilson Up Front

NEW YORK, Jan. 8.—Two Colum-
bia Records execs move into front
office spots, with forma! announce-
ment  slated early next week. The
men are Ken McAllister, heretofore
LP co-ordinator, and Jeff Wilson, up
to now merchandise manager of Mas-
{erworks Records. McAllister's new
post' is manager of distribivtion and
promotion, in which eapacity he will
be in charge of all advertising, sales
promation and press act'vities. He
will probably continue his duties
as LP co-ordinator. Wilson is tak-
INg over az manager of distribution
and merchandising, He will be re-
sponsible for all merchandising de-

partments, chain-store sales, sales
statistics and the label department.
Both men will report directly to

Paul E, Southard, vice-president in
charge of merchandising,
MeAllister has been with Colum-
biz since 1941, when he joined the
company as manager of pop record
promotion. Wilson started with Co-
Iumbia in 1040 a5 a district manager.
Robert Lirsten replaces Wilson as

merchandise manager of Master-
works,

Canitol Signs
Torme to Pact

HOLLYWOOD,

Jan,

v ¥t ‘1’ ‘ 1y . R s
Columbia Moves

NEW YORK, Jan. 8,.—The cult
of "how-high-the-moon-ism" is

set for its strongest hypo this
week, when WMGM deejay
Leonard Feather devotes his
daily Jazz at His Best show ex-
clusively to that tune. From
Monday to Friday he will play
some 35 different diskings of
How High the Moon, trace ils
history and hawve its composers
up to comment on the phe-
nomenon. The song starled as
an innocuous show tune, written
by Nancy Hamilton and Morgan
Lewis, in 1940, for Two for the
Show, The boppers seized on
the tune, probably because its
chord structure is especially sus-
ceptible t¢ boprovising and made
it their anthem.

B-—Cﬂr&ilul!-]allllal‘_‘r' B), and on the fact that
Records this weekl disclosed having | ASCAP collected a good part of its

ASCAP Melon
May Be 10 Mil

NEW YORE. Jan. B.—The latest
estimale on the earnings of the Amer-
ican Society of Composers, Authors
and Fublishers (ASCAP) for the past
vear indieste that the melon may hit
$10.000,000. This figure 18 about
$2,000,000 higher than previous esti-
mates, which hovered around
$8.000,000. The $10,000,000 figure is
based on the already confirmed facl
that the Societv's radio income during
48 tolaled $6.500,000 (The Billhoard,

signed Mel Torme to a recording | theater revenue despite the Leiheli}

pact, confirming a report by The Bill- | decision.

board (December 11 issue) that the
Velvet I"'og would move to the Coast
major after snipping his contractual
ties with Musicraft. Torme will cut
his first Cap zides January 10. Ac-
cording: to James Conkling, Cap's
artist-repertoire chief, the Foz will
take on a new look when he appears
under the Cap banner. Conkling in-
tends to use him in Torme originals
and specially material, and -de-
emphasize his pop platter etchings.
With the inking of Torme. Cap
adds still another male wvocalist to
its rapidly growing roster of male
balladists, In November Cap signed
19-vear-old Bob Grabeau te a disk-
e.1. pact, followingz the addition of
Dean Martin and Jerrv Lewis, Nick
These were
acquired in the latter part of the

year to strengthen the firm's male |

department, which first consi=ted of
Johnny Mercer and Andy Russell,
later joined by Clark Dennis and
Gordon MacRae. Cap, heretofore,
had wiclded its greatest wvoealist
stre in the fem department,
baa_iﬁlé Pebgy Lee, Jo Stafford, Mar-
‘garet Whiting, Martha Tilton and
Kay Starr, among others.

Torme broke with Musicraft the
first part of this month, after over
two ' years of unsuccessfully trying
to slip put of his pac with the indie
label. He won his freedom from
Musicraft when his personal man-
ager, Carlog Gastel, demanded $18.000
from the diskery as payment for six
months' royallies due him December
1. Jack W. Myseison, Musicraft
prexy, informed Gastel that Musi-
craft would not be able to meet that

and would therefore have

o forfeit its pact with the Fog.

J. Long Re-Signed

Anita O'Day this week inked a two-

waxing pact with Signature
tecords. She was originally reported
as signing with RCA Victor Records,
but apparently that deal fell thru,

" The chirp has been waxing with
Signature for the past couple of

e diskery also re-signed Johnny
DNg nﬂ: 1o a fresh two-year pact

i
B i =l
-

The total revenue accruing |
from radio, theaters, night clubs and |
other licenses, fl was slated this weel, |
may well hit the aforementioned fig- |
LITE,

ASCAP has a total of nearly 40,000
licensees,

SPA l_jps Yearly Dues
For Top Four Ranks

NEW YORK., Jan. 8—The Song-
writers Protective Association (SPA)
has raised its annual membership
dues as follows: “A" wrilers raised
from 550 to $100, *B" wrilers from
330 to 550, "C"™ members from 520 lo
$30, and *D" 'members from 510 to
$14. Associate members remain at
S10.

At this time 148 pubbers have
signed the basic SPA-pubber agree-

ment.
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T-H Group Makes Repor ;'_-.

Congress Hn}* Mull Welfare Fund in Passing New Ru J

inued from page 3)

(
servative wing of the GOP and a
majority of the Southern Democrals,
takes on an additional significance
in view of the fact that the welfare
fund provisions of T-H may be car-
ried over into the new labor law
which will succeed T-H. The latier
is regarded as possible because the
new laber law, all agree, is likely to
be a compromise, and the welfare
provisiges of T-H are one of the im-
portant elements of any possible com-
promise, inasmuch as these provisions
affect important Industries and un-
ions, notably the United Mine Work-
ers of America. Should the T-H
welfare provisions carry over intacl,
then the point could be raised—and
pressed—as to whether the Petrillo-
dizk ban settlement could be con-
strued as valid. At this time, it can-
not be stated thatl such a sifuation 1s
lilkely to come to pass, but the possi-
bility exists, according to Washing-
ton legalists.

Apprehension

Concerning, the disk deal, the com-
mitlee report Staled: “We are appre-
hensive that a precedent has been
esizablished whereby any union and
emplover desiring to do so may seek
to by-pass all of the restrictions of
the statute." The report added: "“The
action taken with respect to the musi-
cians' Tund merits the close altention
of Congress." '

The commitiee report also stated:
“Section 302 (of T-H) makes it a
misdemeanar for an employer (could
be a record company) to make any
pavment of money 10 any represenia-
tive of his employees, and likewise,
for a represeniatlive of employees 10
accept such payment unless the re-
strictions of the section have been
complied with." The report also
raised the angle that benefits aceru-
ing from the fund should be limited
to musicians actually employed by
the record manufacturer contributing
to the fund. :

In another section, the report states
that the committee belizves that “the
intent of Section 302 (welfare fund
provisions) if not its true words, is
clearly wiolated by arrangementls
which remove such funds from the
section’'s restrictions.” It is recom-

3 Indie Diskers Preprlan
~ For Joint Distrib Set-Up

CHICAGO, Jan, 8.—To strengthen
what they consider “weak links in
our independent distributor set-ups,"”
three indie race and jazz labels,
Mercury of Chicago and Specialty
and Aladdin of Los Angeles, have
completed a deal to set up jointly
a series of company-owned distribu-
tion points. /

First outlet, planned in & con-
ference between Lee Egalnick, of
Miracle; Leo Mesner, of Aladdin, and
Art Rupe, of Specialty, will be opened
January 15 in Detroit under th2 name
of Central Record Sales of Michigan.
By February 15, the labels expect to
set up outlets in Chicago, St. Louis
and Los Angeles, and evantually
have approximately 50 per cent of
their distribution set-up under com-
pany supervision,

Get Belter Break

The *rio feels their labels will get
a better break under the new sel-up,
in that the distributor profit will be
directed toward promoting their own
wax. The n:w sei-up will also en-

able the firms to keep closer touch

on inventory confrol and cut dow.
overpressing. The trio intends to
give closer co-operation to disk
jockeys and encourage ofay jocks
to play the big, commercial race hits.

While each of the firms concen-
trates on the race and jazz fields,
!hey feel there is enough divergence
in catalogs to enable them to work
successfully,. They point out that
blues and jazz hits have appeal for
a large number of race buyers and
that they intend to stagger their
releagses each month, Thus each firm
will get an equal representation, and
artists who might have similar
appeal will not run into each other.
The firms in.end to get together often
lo compare releases so that conflicting
numbers will go at different times.

A running studvy will be made of
the progress of vagrious kinds of race
and jazz numbers and stvle of artists
in each town, so that some estimate
can be made in the future as to what
each city will probably absorb of hit
records, thus again cultting down the
overpressing danger, )

L=
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mended that “serious f;
be given by Congress to an amtna
ment making such circumvention ims

possible.™ - b

: Funds' Growth X 4

The growth of welfare funds, the
committee reported, “raises important
questions regarding their effect on
the avoidance of federal taxstions®
Paymeils to welfare funds, conunusa
the report, “are very much in e nas
fure of a permancnt tax, Incrensing
the cost of production in any industey
affected.” :

It was poirited out that Cozn
already regulates the datails of fTun
set up in the railroad’indusiry _
hinted that such regulation might &
desirable for the disk fund. “Fars
ticularly in the case of an industey
fund where one empjloyer is oflen
required to contribule to the welfars
of emplovees of other less progressivi
employers, it seems that there migh
be a.definition of the character of the
benefit to be granted of a perman
nature supplementing the Socinl Se-
curity Acts, and perhaps some llri::f_l
on the total cost 1o the industry.” =

In the majority opinion of the GOP=
dominated group, the Tafl-Hartl
Act "is working well, without undus
hardship ‘upon labor aqrganizal:ong
emplovers or employvees?” Amends
ments recommended, =aid the report
have been in the direction of perfects
ing the intent and purposes of the
present law, with no new felds being
invaded.

The joint commitiee gces oul o
business March 1 when ite worl fa
to be taken over by the House and
Senate Labor committees. Almost
entirely a Republican wventure, ihe
report was signed by only one Deimos

orth

crat, Rep. Graham Barden, of Nor

Carglina, Five other Democrats and
one Republican, Sen, Irving Ives
New York, refused to sign the repos

ST Inks Starr,
Dorsey, Croshy

HOLLYWOOD, Jan. B—Standard
Transcriptions this week inked three
new artists, marking firm’s first ma-
jor talent acquisition since the lift-
ing of the ban. Pacted to one-yvear
deals were Kay Slarr, Jimmy Dors
sey and Bob Crosby. Crosby will be
given featured wvoralist billing, and
will record with backing by Jerry
Grey's ork and Modernaires
group. !

Also inked recently to a Standard
contract was Michael Doug ex-
Kay Kyser vocalist now sign 1o

Coral Records. A

Fotine Gets Decea
Pact, Midwest Da

CHICAGO, Jan. B—Larry Fotin
orkster and composer of You Wers
Only Foolin', this week inked a pﬂ
with Decca Records and at the same
time got his first location brealk in
the midwest. 3
Fotine, former scorer for B
Barron, brings hig-band to Ben L&
car’s Melody Mill, Riverside, IL
March 8 for three months wiﬁi ﬁ
tions, Deal was set by Paul Bap-
nister, Associated Booking Corpora-
tion's Chi bandman. Lejcar intends
to return to his previous policy
nightly network remotes for Fotine
debut. He dropped his airtime a yes
ago. O
Fotine is currently featured on th

American Broadcasting Companj
Wednesday Treasury Bandwagon.
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Philly Dealers
\ Lining Up With
‘1LP Promotion

PHILADELPHIA, Jan. B.—Charges
. directed Long
a Playing record sales campaign by
,I David Krantz, a past president of the
‘&' Philadelphia Retail Record Dealers
Association (The Billboard, January
1), were disputed this week by Frank
Ryall, also a past president and pres-
enfly chairman of the association’s
bopard. While Krantz charged that
the association dealers were passing
up the deal offered by Motlor Parts
Company, local Columbia distribu-
tors; offering a free LP playver o each
purchasing eight LP platters, both
Ryall and a Motor Parts official de-
elared that association dealers were
falling in line with the promotion.

HRyall said that the Motor Parte
tdeal has been left entirely to the

against Columbia’s

1o reject, and that he personally wag
joining in as are many others. At
Motor Parts, the official stated that
most of the association dealers are
taking the deal and that at a meeting
with a committee of the association’s
board of directors to explain the
deal, most of the members placed
. orders immediately, altho there was
no intention at that time to solicit
any business,

\ Co-Op Ad Costs

Kranilz had charged that the AS50-
ciation members rejected the deal
because the 15 per cent profit pro-
vided left no profit after co-operative
advertising costs were paid, The
deal, which will be made publie this
week in newspaper ads, provides for
4 2 Columbia LP player given free of
charge to anyone purchasing any
eight LP records at a cost of $38.80.
The Motor Parts official explained
that the records cost the dealer 324
and that the $8.95 cost to the dealer
for the playver (with the distributor
sharing the same plaver cost) meant
the package cost the dealer $32.95,
leaving a profit of $5.85 on each sale.
And while each dealer has to pay
$12.50 for listing in the newspaper
advertising, the distributor official
pointed out that the bumper ¢rop of
sales of such deals would find no
dealer losing any money on the cam-
paign.

“More important than any profits,"
said the Motor Parts spokesman, *is
the fact that this deal is primarily
a promotion campaign. Dealers did
not make any money on a similar
deal offered last November. but it
paid off considerably in the store
fraffic and the store sales that fol-
lowed the succeeding weeks."

A similar deal last November of-
lered a $19.95 Amplitone LP playver
for free with the purchase of six
LP records. The Motor Parts offi-
cial said that an indication of what
the deal meant in terms of sales is
the fact that one dealer in suburban
swarthmore sold 180 deals in a week,
some in the center of the city sold
from 500 to 600 such deals, and even
in tiny Ephrata, Pa., the record re-
tailer was able to give away 70 LP
players in a single week, And while
some local dedlers are “reluctant™ to
come along with this new deal be-
cause of the “profit” angle, he said
that they are in the minority and for
the most part the short-sighted deal-
ers,

More important than the deal sales,
he saild, was the fact that the give-
daways “stimulated store business and
helped considerably to lighten exist-
ing inventory.” He added that all
such Motor Parts promotions are de-

(See Philly Dealers on page 107)

Heidt Release Confirmed
NEW YORK, Jan. 8. — Horace
Heidt has received his release from
Music Corporation of America
(MCA), confirming reporls printed
in The Billboard last week. The ork-
ster was freed from a five-year pact
with the agency which he signed
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On Pluggers;

e Lo _':']i"'- :_"- ' [
The Billboard

Wage-Hour Act Seen Variable_.

Status Under

WASHINGTON, Jan. 8. — The
Labor Department’s wages and hours
division is preparing o issue a report
which will leave unanswered the
question as to whether or not SOng-
pluggers are covered as a “group” by
the wage-hour law. A spokesman
told The Billboard
division, which has been studying
the song-pluggers' status for several
months, will make- no attempt to
1ssue a blanket ruling for this eclass
of employees in a revision of wage-
hour law definitions to be published
late this month,

The gspokesman said, however, that

inasmuch as “the duties of sSong-
pluggers seem to vary from music
firm to music firm.” On the basis of
the division's official attitude, ags ex-
plained by the spokesman, it can be
safely assumed that any song-plug-

“definitely in the salesman class” will
be classified as “salesmen” and will
thereby be exempt from wage-hour
law provisions, The spokesman

| added, however, that “song-pluggers

whose work
will be
law."

15 mainly promotional
deemed to be covered by the

“*Not Feasihle™

The official =aid that the division
would be “willing to give any indi-
vidual music house a ruling as to
whether or not its pluggers are to
be considered “covered,” but that a
blanket ruling on song-pluggers as a
Eroup “cannot be made. Joe Doaks's
work as a song-plugger for music
Firm A may be mainly promotional,

Haymes, Burton

Split on Policy

HOLLYWOOD, Jan. 8.—Personal
manager Bill Burton and crooner
Dick Haymes this week called it
quits, ending a six-vear relation-
ship. Break-up was amicable and
the result of ‘not seeing eye to eyve
on matlers.” Haymes will continue to
be handled by the William Morris
office, but will not seek a new per-
sonal manager. Burton expecis to
trek to New York scon on new biz,
henceforth devoting more time to
tele activities. Burton's talent stable,
now headed by Margaret Whiting, re-
mains undisturbed.

Erie 1-Nighters
Total Loss to All

ERIE, Pa., Jan. 8.—The fall season
of one-nighters here was a total loss
to all concerned. The only gain was
additional proof that each datle re-
quires full promotion and planned
management. Here's the sad story:

October: Carmen Cavallaro and
Gene Krupa packed the Armory on
a ticket priced too low. Crowding
makes dancers unhappy.

November: Nick Stewart, a beau-
tiful Texas blonde and 18 musicians
attracted 12 couples. Evervbody was
unhappy with this one. Also during
this month, Benny Goodman pulled
in nearly 300 dancers. On another
occasion, Sammy Kaye, given pood
promotion, canceled the night before
owing to Horace Heidt's stage com-
petition.

December: Promoter W. Stover was
jailed on a bad check charge.

Christmas Day: Santa Claus de-
livered assorted strait jackels to
various Erie investors, agents, mu-

less than a vear ago.

sicians and bag holders.

-
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this week that the | b

the status of song-pluggers would |
be determined “in individual cases," |

gers whose functions are shown to be |

and he would consequently be cov-
~réd by the wage and hour law,” the
official said, “while John Doe's work
for Firm B might be chiefly in selling,
in which case he would be exempt.”
For several months a wages and
hours division hearing examiner has
&fn receiving brief. and testimony
from numerous industries on the
question of coverage under wage-
hour provisions. The examiner's
recommendations for changes in
broad definitions are to be released
in the division’s over-all administra-
tive report later this month, but even
these revised definitions will not be
considered final until industries have
had an opportunity to file further
testimony either in writing or at
hearings. At the conclusion of a
further study, the wages and hours
division will determine the final
wording of revised definitions.

| The Music Publishers' Proleclige

Association (MPPA) and the Music
Publishers’ Contact Emplo Yyees
(MPCE) have both filed briefs urging
that the division rule that song-plug-
gers be classified as salesmen and
hence remain exempt from provisions
of wage-hour legislation,

2 Conn. Loecals

Hold Elections

HARTFORD, Conn., Jan. 8.—Two
Connecticut area locals of the Ameri-
can Federation of Musicians have
held elections. Loecal 403, in Willi-
mantic, re-elected James D. Hallock
president. Other re-elected officers
are Alvin C. Greene, vice-president:
M. Richard Sugrue, secretary: Hudson
‘H. Barrows, treasurer, and Louis Ca-
millo, sergeant at arms.

At Local 440, Hartford, Michael C.
Rogers was re-elected president.

| Other elected officers are: Sebastian

Shonty, vice-president; Joseph Doren-
baum, secretary: Louis J. Zebedeo,
treasurer; E. George Gorsky, Sebas-
tian Valenti, James Shonty, Carl An-
gelica, James N. Wilson and Joseph
F. Romeo, executive board.

Max B. Marks Dies,
V.-P. of Music Corp.

NEW YORK, Jan. B—Max B.
Marks, vice-president of Edward B.
Marks Music Corporation, brother of
the late E. B., and uncle of Herbert
Marks, head of the firm, died sud-
denly Thursday night at the Fifth
Avenue Hotel, his home. He would
have been 75 on February 22

An authority oM copyrights, Max
Marks joined E. B. and the late
Joseph W, Stern in 1894 to form the
music publishing firm. For nearly
95 years he handled financial, con-
tractual and personnel matters and
dealt with bhundreds of songwriters
and publishers. He iz survived by
his widow, Louisa; a son, Stephens,
editor of the Daily News Record; a
brother, Mitchell, secretary of the
publishing house, and two grand-
children.

Havana Madrid Wins

NEW YORK, Jan. 8. — Federal
Judge Harold P. Burke this week
dismissed the suit brought by Broad-
cast Music, Ine. (BMI) and the Peer
and E. B. Marks pubberies

the Havana Madrid Restaurant Cor-

In Hass

le
‘Dreamer

NEW YO
Bernstein and
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are at odds over the tune Apgrﬂmtr
With a Penny, from the score of the
musical All for Love, with each
claiming publication rights. Simon
had signed with the show's producers
and writers Lester Lee and Allan
Roberts, some weeks ago for rights
to the score with the exception of
My Heart Is in the Middle of July
which is admittedly Shapiro-Bern-
stein’s by a prior agreement. -

Here, according to Lee and Rob-
erts, is how the snarl originated.
They contracted with Columbia Pic-
tures to put the Dreamer number in
the Knock at Any Door flick, with
the proviso that if the tune were
withdrawn from the film the copy
right- would revert to the writers.
Columbia has an agreement with
Mood Music, Shapiro-Bernstein sub-
sidiary, co-owned by Shapiro-Bern-
stein, Columbia Pictures and Decca
Records, whereby publication rights
to tunes used in Columbia flickers go
to Mood. Lee and Roberts had no
choice but to sign a Mood contract
for the tune, with a rider stating that
the contract was subject to the Co-
lumbia agreement,

Written Release

Tune was cut from the film prior
to its release, and Lee and Ro

obtained a written release from Co-

lumbia. They came to New York and

(See Two Pubberies on page 100)

Decca, Ltd., Starts
“Rex” Infringe Suit

NEW YORK, Jan. 8. — Asking
triple damages for alleged infringe-
ment of the trademark “Rex," used
in the sale of records and albums,
Decca Records, Ltd,, filed suit against
the Le Mar Distributing Company
this week in U. S; District Court
British Decca demands (1) that the
defendant be enjoined during the
course of the action from usi
"Rex” in the sale of disks: (2) that
Le Mar make an accounting to Decen
of all profits from the sale of records
and albums under the name “Rex";
(3) that all labels, signs or prints
bearing that trademark be delivered
for destruction.

Decca claims use of the trademark
for over 15 years on disks sold in the
United States and Great Britain.
Decca claims it gave notice of the
infringement, but that the defendant
continued its use of the name.

McConkey Expands:
Buys Carlo Office

Music Corporation this week opened
its sixth branch office, with J, S.
McCankey p g the office of
John Carle, Detroit bo , ‘who e
continue to head the Motor City

outlet, Bobby Pelers will
Carlo's assistant. Bill Miller has
added as assistant to CLff My

|
g
|

!

are to meet Sunday (9) in Cleveland
to talk over general business policies.

Franklin Plans Benefit
NEW YORK, Jan. Hul‘sst
lin, WMCA jockey alist in .
time vaude platters, i on
&llmlg_llt vari m‘:t for the
Friday (21). Titled Echoes of
Big Time, the show

§
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DRIFTING AND DREAMING—BING

CROIAY
Selections include: DRIFTING AND
DREAMING=IT'S BEEN A LONG
LONG TIME-WHERE THE BLUE
OF THE NIGHT MEETS THE GOLD
, OF THE DAY-THE WALTZ YOU
SAVED FOR ME-WHEN YOU'RE
A LONG, LONG WAY FROM
HOME-WHEN 1 LOST YOU-I'M
DRIFTING BACK TO DREAM.
LAND-THE SINGING SANDS OF
ALAMOSA.
Decto Album A-5T8 Price $3.75

VICTOR WERBERT lﬂ‘lﬁ!:ﬂ!lﬂsﬁ ll‘.'Ii.'l_il"l’
With Frances 0 electioans
include: I'M F.hLl!lNG IN LOVE
WITH SOMEONE — GYPSY LOVE
SONG-AH! SWEET MYSTERY OF
LIFE — SWEETHEARTS = WHEN
YOU'RE AWAY-THINE ALONE

Decca Album A-50% Pelee 53.00

I‘lllﬁl.tl‘l'—:'lﬂi Croiay o o
A Group Senriments f

fections Include: STAR DUST -
DEEP PURPLE-=I CRIED FOR YOU
=MY MELANCHOLY BABY-THE
DONE ROSE — MDONLIGHT AND
Wi—-A BLUES SERENADE=-

[
Decce Album A-478 Price $1.75
IRVING BERLIN SOMGI=DICK MATMES

SINGS—CARMEN CAYALLARD ot the

5

PFlane
Selecrions lnclude: SAY IT WITH
N T CHPaR CSAY IT ISN'T
S0 = SOFT LIGHTS AND SWEET
MUSIC-THE GIRL ON THE MAG-
AZINE COVER — ALL ALONE =
LADY OF THE EVENING.
Decto Album A-8354 Price $3.75

DI POWELL SOUVEMIR ALBUM
from Warner Brothery
I'LL STRING

ﬁ'ES FOR YOU = HAPPINESS
AHEAD-BY A WATERFALL-MR.
AND MRS. 15 THE NAME
Deccs Album A-808 Price $3.75
JEROME KERN SOMGS—FRED WARING
elections include: ALL THE
%HI‘HEE YOU ARE-THE SONG IS5
YOU - SMOKE Emlc:;"iﬂl'%
EY '!'HSTEI.DA‘I"_SE“HT e
IN° DA - LOOK FOR
‘%!fl]l?ﬂ LINING—POOR PIER-

Decco Album A-500 Prics $3.75

COLE PORTER JONGS—FRID WARING
Selections include: WIGHT AND
DV HAT IS ms%’fﬁﬁ PALLED
LOVE! — EV'RY TIME WE SAY

OO - I'VE GOT_YOU UN:
an!ﬂﬂ.lll'r-!; EV'RYTHING I
OU'D BE SO NICE TO
ME TO-I LOVE YOU.

Price $1.75

LOVE = ¥
COOME HO
Detca Album A-499

The Perfect Gift...
for Your~alentine!l

27 Years of Great Hits—
1917 thru 1543

bring back your golden mem-
ories. There's an album for
each year, four records per
album, an average of G songs
per record. Each album

$3.75 plus tax.

All records from
albums available

as singles

“SONGS o our TIMES"”

Here are all the hit songs that

-ﬂ"ﬁ-‘.

LOVE SONGS

DICK HAYMES 10UVEMIR ALBUM
lnclude: STAR DUST -
ARE BEAUTIFUL -
THEY DIDN'T BELIEVE ME -
WHERE OR WHEN-IF YOU WERE
THE ONLY GIRL-HOW DEEP 1S
THE OCEAN-LET THE REST OF
THE WORLD BY - (Back Homae
Aguin in) INDIANA. -

Decen Album A-47E

Belection : ALTWAYS
CHASING RAINBOWS—-MAKE BE.
LIEVE = SMOKE GETS IN YOUR
EYES-THE VERY THOUGHT OF
YOU-TIME ON MY HANDS ( You
Ia My Arma)=DANCING IN THE
DARK AT DAWNING — WHEN
DAY 15 DONE

Decca Album A-370 Prica 33,79
WALTIEI—CUY LOMBARDD and His

Rayol Canodlans

Selections  include: THE SWEET-
HEART OF SIGMA CHI — CARD-
LINA MODON-~THE MERRY WID-
OW—-RUSSIAN LULLABY -WHEN
| GROW TOD DLD TO DREAM-=
CHARMAINE = SHADOW WALTZL
-BEAUTIFUL LOVE

Prica 5275

Becco Album A-300
THE STARDUST ROAD—Songs composad

and sung by HOAGY CARMICHAEL
Selecrions include: HONG KONG
BLUES = STAER DLUST = ROCRIN
CHAIR — RIVERBDAT SHUFFLE -
THE ODLD MUSIC MASTER=JUDY

= WASHRBOARD BLUES = TTLE
OLD LADY.
Decce Album A-554 Prics $3.73

MY WILD IRISM ROSE—PHIL REGAN

Selecrions include: MY WILD TRISH
ROSE-A LITTLE BIT OF HEAVEN
= MOTHER MACHREE — TOO-RA-
LOO-RA:-LDO-RAL — WHEN IRISH
EYES ARE SMILING - LITTLE
TOWN IN THE OULD COUNTY

DO N,
Detco Album A-508 Price $3.00

LOVE SONGS —Single Records

WHEN YOU DREAM ABOUT HAWAI
SAIL ALOMG, SILV'RY MOON

(A-461) 25021 BING CROSBY
SWEET HAWAIIAM CHIMES

LITILE AMGEL

{A-4G1) 25022 BING CROSBY
MY ISLE OF GOLDEN DREAME

TO YOU, SWEETHEART, ALOMA
(A-461) 2502) BING CROSBY
A SOMG OF OLD MAWAIN

TRADE WINDS

{A-461) 23024 BING CROSBY
SING ME A SONG OF THE 1SLANDI

REMEMBER HAWAII
| (A461) 25025  BING CROSBY

DRIFTING AND DREAMING

IT'S BEEN A LOMG, LONG TIME

{A-578) 2518% BING CROSBY

WHERE THE BLUL OF THE MIGHT MEET)

THE GOLD OF THE DAY

THE WALTI YOU JAVED FOR ME

(A-378) 15186 BING CROSBY

WHEN TOU'RE A LOME, LONG WAY
FROM HOME

I WHEN | LOST YOU

(A-378) 25187 BING CROSBY

I'M DRIFTING BACK TO DREAMLAND

THE SIMGING SANDS OF ALAMOIA

(A-378) 25188 BING CROSBEY

I'M FALLIHG IN LOVE WITH SOMEONL

GYPIT LOVE JONG

(A-505) 23814 BING CROSBY

AM] SWEET MYITERY OF LIFE

IWEETHEARTY

[ A-50%) 2381% BING CROSBY

WHEN YOU'RE AWAY

THIME ALOME

(A-50%) 23816

STAR DUST

DEEF PURPLE

(A-GTR) 25283

| CRIED FOR YOU

MY MELANCHOLY RARY
{A-6TH) 23366 BING CROSBY

THE OME ROSE (That's Lett In My Heart]

MOOMLIGHT AMD SHADOWS
(A-67B) 25367 BING CROSBY

A BLUES SEREMADE

BING CROSBY

BING CROSBY

¥

POYIN'
(A-678) 23368 BING CROSDY

=

=
-

LOVE SONGS -Single Records
[

|

ANMIVERIARY TOME
_ HAPPY BINTHDAY—AULD LANG ITHE
(A-661) 24173 BING CRDSBY
WHIRE THE BLUE OF THE MIGHT MEETY
THI GOLD OF THL DAY

LET ME CALL YOU SWEETHEART
{A-613) 24200 BING CROSBY

SAY IT WITH MUSIC
THIE SONHE 15 ENDED
{A-654) 24410
CHEEX TO CHEEX

BAT IT IIN'T 50
(A-634) 24421 DICK HAYMES

SOFT LIGMTS AND SWELT MUsIC

THE GIRL OM THE MAGAIINE COVER
(A-6%4) 24422 DICK HAYMES

ALL ALONE

LADY OF THE EVEMING ! !
(A-654) 24421 DICK HAYMES

1'LL STRING ALONG WITH YOU
1 ENOW MOW
(A-GOB) 24229 DICK POWELL
THI ROIE IN HER HAIR

SHADOW WALTI
{A-GOB] Z4Z30 DICK POWELL
1 OMLY MAVE EYEI FOR YOU
MAPPINELS AMEAD

(A-GOR) 24231 DICK POWELL
BY A WATERFALL

MR AND MRS 15 THE HAME
(A-GOB)Y 24232 DICK POWELL

ALL THE THINGS ¥YOU ARE

THE SOMG 13 YOU
(A-500) 23717 FRED WARING

SMOXE GETS IN YOUR EYES

YESTERDAYS
(A-500) 23718 FRED WARING

LONG AGO [And For Awaoy)

CAN'T HELP LOVIN' DAT MAN
{A-500) 23729 FRED WARING

LOOK FOR THE SILVER LINING

pOOR PIERROT
{A-500) 23730
MIGHT AMD DAY

A LITTLE RUMABA HUMBA
(A-499) 23698 FRED WARING

WHAT 15 THIS THING CALLED LOVEY

EV'EY TIME WE SAY GDODBYE
(A-499) 23699 FRED wWARING

I'VE GOT YOU UMDER MY SKINM
EV'RYTHING | LOVE

DICK HAYMES

FRED WARING

(A-499) 23700 FRED WARING
YOU'D Bl 50 NICE TO COME HOME TO
I LOVE YOU
{A-499) 23701 FRED WARING
sTam pust

YOU ARE TOO BEAUTIFUL
{A-498) 23750 DICK HAYMES

THEY DIDN'T BELIEVE ME
ERE OR WHIEN

r-:.ll--i'ﬂi 23751 DICK HAYMES

IF YOU WERE THE OMLY Giil

HOW DEEF I3 THE OCEAN
(A-498) 23752 DICK HAYMES

LET TME REST OF THE WORLD GO BY

Bork Home Agolin in INDIANA
(A-498) 237%) DICK HAYMES

THE SWEETHMEART OF JIGMA CHI
CAROLINA MOOM

(A-509) 23761 GUY LOMBARDOD
THE MERRY WIDOW

RUSSIAN LULLARY

{A-509) 23762 GUY LOMBARDO
WHEN | GROW TOO OLD T0 DREAM
CHARMAIME

(A-509) 23763 GUY LOMBARDO
SHADOW WALTL

REAUTIFUL LOVE

{A-509) 23764 GUY LOMBARDO
HOME KONG BLUEY

STAR DUST

A-5 197
Leigdey HOAGY CARMICHAEL

ROCKIN CHAIR -

RIVERBOAT SHUFFLI

-554) 213941
e jllﬂhGTEhRHIEHﬂH

THE OLD MUSIC MASTER

oy

{A-554) 23941

HOAGY CARMICHAEL
WASTHEOARD BLUES

LITTLE OLD LADY
554 2594)
BA-58) HOAGY CARMICHAEL

MY WILD IRISH ROJE

A LITTLE BIT OF HEAVEN
{ A-S08) 21801 PHIL REGAN

MOTHIR MACHREE
Y0O-RA-LOO-RA-LOO-RAL [That'y an
Irish Lylloby)
{A-508) 23802 PHIL REGAN
WHEN IRITH EVES ART SMILING
LITTLE TOWN IM THE DULD COUNTY
DOWN
{A-508) 23803 FHIL REGAN
SWEETHEART OF ALL MY DREAMS
LET UL ALL SING AULD LANG STHE

18667 FRED WARING
SWEET AND LOYELY

OUR WALTT

1B6A2 FRED WARING

o & ©

BING
. CROSBY

$t. Valentine's Day
Vocal with Orchestra

23971 | LOVE YOU TRULY

You

EVER TOLD

LOVE SONGS =Single Records

ALL MY LOVE

KATE

2598% GUY LOMBARDO
ANMIVERTARY SONG

UNCLE REMUS SAID

*1799 GUY LOMBARDO
AVALON
ANMIVERSARY SOMO
23T14

ALL MY LOVI

KEEP SMILING AT TROUBLE

21933 AL JOLSON
TEMPTATION

MY FUNNY VALENTINE

[ 24521 GORDON-JENKINS

INSTRUMENTAL

I'LL SEE YOU IN MY DREAMS—CARMEN

CAVALLARD
Selections includer I'LL SEE YOU
IN MY DREAMS—A DREAM-GIRL
OF MY DREAMS=1 DREAM TOO
MUCH = THE SWEETHEART OF
SIGMA CHI = DREAM LOVER =
LIEBESTRAUM-GOOD NIGHT
SWEETHEART.
| Price $1.78

AL JOLSOM

Docca Album A-614
DAMCING IM THE DARK—=CARMEN

CAVALLARD
Selections include: COCKTAILS FOR
TWO-THE VERY THOUGHT OF
YOU <IF I HAD YOU - SMOKE
GETS IN YOUR E5-DANCING
i THE DARK = LOVER = ALONE
TOGETHER-YOU'RE MINE YOU!
Deeca Album A-603 Price $1.75

SERENADE—CARMEN CAYALLAROD
ltalimn Folk Songs. SeleCtions include:
SERENADE -« TANGD OF ROSES -
COME BACK TO SORRENTO-0OH,
MARIE - CIRIBIRIBIN — FLINI-
CULI FUNICULA = ©Q SOLE MIOD -
SANTA LUCIA
Decca Album A-543 Price $3.75

ALL THE THINGS YOU ARE—-CARMEN
CAVALLARO

electionn ALL THE
HINGS YOU ARE-LOVELY TO
| I.GDH AT=-YOU'RE THE CREAM
N MY COFFEE - YOU'RE A
SWEETHEART - YOU ARE MY
LUCKY STAR=YOU'RE A SWEET
LITTLE HEADACHE = YOU ARE
TOOD BEAUTIFUL — YOU'RE MY
EYERYTHING.
Detca Album A-310 Price §3.73
I STRAUSS WALTIES—CARMEN
CAVALLARD
Lelections incloade: BLUE DANLUBHE
WALTZ - TALES FROM THE VI-
ENNA WOODS = VIENNA LIFE -
ARTISTS LIFE-EMPEROR WALTZ
=S50UTHERN ROSES=VDICES OF
SPRING=YOU AND YOU.
Decco Album A-5S46 Price $3.71
VIENHEIE MEMORIES — & Collecilon al
Robert Itolzr munic played by ROB-
ERT STOLZ and Wit Orchestra
Selections include: TWDO HEARTS
IN THREE UARTER TIME =
SPFRIMGTIME IN VIENNA-DNDOMN'T
ASK ME WHY-THE wWOODS OF
VIENNA ARE CALLING=-WALTZ-
ING IN THE CLOUDS-GOODBYE
LITTLE CAPTAIN OF MY HEART
—BLUE-EYES-MELODY THAT
HAUNTS MY HEART.
Datca Album A-548 Pilea $3.75%

INSTRUMENTAL=S5ingle Records

I'LL SEE YOU IN MY DREAMS
A DREAM
(A-G24) 18851

CARMEN CAVALLARD
GIRL OF MY DREAMS
| CREAM TOOD MUCH
[A-624) 18852

CARMEN CAVALLAROD
THE SWEETMEART OF 3IGMA CHI
DREAM LOVER
(A-624) 188%)

CARMEN CAVALLARD

include

o DECCA Album No.
SELECTIONS INCLUDE:

o JUST A-WEARYIN' FOR
® 23482 THE SWEETEST STORY

MIGHTY LAK' A ROSE

24255 YOU AND |
MIsS YOU

24256 I'LL BE SEEING YOU
| LOVE YOU

Price $3.75

INSTRUMENTAL—Single Record:

LIERESTRAUM (Lisxt)
G000 MIGHT SWEETHEART

A-G24) 1BBS4
' CARMEN CAYVALLARO
COCKTAILY FOR TWO
ﬂ'llﬁﬂ[l'l' Il'iﬂlﬂ“ﬁm oF You
{A602) B4
! "% CARMEN CAVALLARO
iF | HAD YOU
Tt o
: 5
$ CARMEN CAVALLARD
DANCING IN THE DARK
Y02y’ 2a1m6
G021 CARMEN CAVALLARO
ALONE TOGETHER
YOU'RE H;lil.ﬂ‘!,nﬂl
{ &G0 ) |
CARMEN CAVALLARO
FSEREMADE

‘TANGO OF RO3ES
(A-542) 23881
CARMEN CAVALLARD
COME BACK TO SORRENTO
MHIIII
A-34 Ja82
: ! CARMEN CAVALLARD
CIRIBIRIBIN
fuu;n;u lzl:l‘l'l]:!mu
{A-S4
’ r.fm.m-r CAVALLARO
0 JOLE MID

SANTA LUCIA

A-541) 13884
t CARMEN CAVALLARO

ALL THE THINGS YOU ARE
lw!m I:; tgg: AT
Seida jCa'fIHEHCA\I'Mﬂ'
YOU'RE TME CREAM IN MY COFFEE
YOU'RE A SWEETHEART
({A-510) 23794

CARMEN CAVALLAROD
YOU ARE MY LUTKY STAR
YOU'RE A SWEET LITTLE HEADACHE

(A-310) 2379%
CARMEN CAVALLARD

YOU ARE TOO REAUTIFUL

YOU'RE MY EVERYTHING

(A-510) 23796
CARMEN CAVALLARD

TWO HEARTS IM THREE-QUARTER TIME
TPRINGTIME IN VIEMMA
(A-SGR) 24162 ROBERT
AND HIS ORCH
DONT ASK ME WHY
THE WOODI OF VIEMNA ARE CALLING

{A-368) 2416% ROBERT STOLE
AND HIS ORCHESTRA

WALTIING IN THE CLOUDS

GOODBYE LITTLE CAPTAIN OF MY NEART

(A-SGB) 24164 ROBERT | o d
AND HIS ORCH

BLUE EYES

MILODY THAT HAUNMTS MY HEART

(A-968) 24163 ROBERT 5TO
AND HIS U!.ﬂ:lf-ﬁ'l'l'i

BLUE DAMURE WALTI
TALES FROM THE VIEMMA WOODE
{A-546) 13886
CARMEN CAVALLARD

VIEMMA LIFE
lﬂ;i:_:l L;FE .

. B
SAAR }E?H.IILMEH CAVALLARD
EMPERDR WALTZ
SOUTHERN ROIEL

(A-346) 11588
CARMEN CAVALLARD

VOICES OF SPRING

::u}.u:n rou

546) 2)A8 '
CARMEN CAVALLARD'

All Album Records Are Avallobie o1 Singlerl

‘Single Records 75¢ each plus tan

e e [HE CREATEST COLLECTION OF THE GREATEST RECORDS!
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24 MUSIC The Billboard

The Nation’s Top Tunes

Bzmed on reports recefved last three days ot Week Ending Jil'l!ll:ll"]l' 1 g

The natien's 10 top tunes, THE HONOR ROLL OF HITS, is determinsd By & sclentifio

iabulation of various degrees of each song's IErity ma urve
Elllboard's Muszle Fopulnrity Chart. s ad A § COTISTAR

HONOR ROLL OF HITS |

Lhe title “"HONOR ROLL OF BITE" & & reglatered trade-mark, and thé Usting of
the hits has been copyrighted uy The Blllboard. Use of either may oot b4 made with-
out The Billhoard's consent

This Week Last Week

. ON A SLOW BOAT 10 CHINA By Fraak Leeser o

Published hy E. H. Morris (ASCAF)
Heeords avallable: L. Clinton Ork, Decca 24482; B, Goodman Ork-A. Eenrick-
son, Capltol 15308; Eay EKyser, Columbia J8301: 8, Lanson, Mercury 8181: A
Lund, MGM 10269; F. Martin, Victor 40-3123; E. Howard Ork, Mercury B5210;
J. Frank, Varsity 117: Our Brothers, 10th Century TC-20-78.
| Eleetrleal transcription .libraries: Eay Armen, Amsoclated: Loulse Cariyie-
MMusie of Manhattan Ork NEHC Thesaurus; FPreddy Martin, Btandard; Bhep
Flelds, Lang-Worth; Freddy Martin, Btandsrd.

2. A LITTLE BIRD TOLD ME By Harvey 0'Brosks 3

Pabllshed by Bourne (ASCAP)
Records avallable: Blue Lu Barker Ork, Capliol 15308: Evelyn Enlght-Btar-
dusters, Decen 24514: P. Walsan, Supreme B-1507: Smokey Rogers. Capitol
i326; Varsity 121; J. Wayne-J. Davla, Columbis JBIBE; Rose Murphy, Victar
=0=1320.
No infermation on electrical tranzeription lbrarles avallable as The Blliboard
EUEA [D prosa) "

3. BUTTONS AND BOWS oo e s 1

FPublished by Famoms (ASCAP)

Records avallable; Gene Autry, Columbla 20469; The Dianing Siaters, Capitad ™
15184; Betty Garret-H. Mooney Ork, MOGM 10244: E. Knlght, Decca 24489:
Betty Rhodes, Vietor 20-J078: .Dinah Shore, Columbia 138184; B. Brown,
Varaity 114; Jeff Clay, Dana 2023;: B, Hope-Clark Slsters, Capitol 15202; Gracls
Flelds, London 355; H. O'Contell, Coast 8033,

Electrical transeription Ubraries: Sterling Young Ork, MacGregor: The |
Swingiones-The Jumplin' Jacks NBC Thesaurus.

4. MY DARLING, MY DARLING i e 4

Fublished by E. H. Morris (ABCAF)

From the Broadway miusical produciion ""Where's Charley?™

Records availahle: E. Young & J. Lathrop, Victor 20-1187; Jo Btafford-Gerdon
. MacRae, Capltol 15270: Dorls Day-Buddy Clark, Columbis 3835): Peter Lind

Hayes, Decon 24510; Varsity 131.

l-:l-.-:l;le:l iranseription lbraries: Phil Brito, Assoclated; Stanley Black Ork

London.

5. FAR AWAY PLACES P Yoy 8 Braaie L

Records available: Bing Crosby, Deccs M5)2; Margaret Whitlng-The Craw
Chiefs, Capitol 15278; Vie Damone, Mercury 5198: Dinah Shore, Columbia
JE3I56; Varalty 137; Perry Como-H, Rene Ork, Victor 20-1318: Ames Brothera,
Caral #0016, .

Eleetrical transeription libraries: Btanley Black Ork, Loodon.

6. LAVENDER BLUE (Dilly Dilly Published by Snallz-oy ASCAF) O

From the Walt Disney Fllm *Bo Dear o My Heart™

Records avallable: M, Campbell-L. Pord-J. Hill Trilo, Colleginte J-2084; W.
Lyon, London 110; Sammy Eaye, Victor 30-3100; Dinah Bhore-H. Zimmerman
Ork, Columbis 18208; Juck Emith-The Clark Sisters, Capital 15225: Varsity 134:
B. Ives-Capt. Slubby & the Bucoaneers, Decca 3547; H, Cameron-B. Adlam
iDrk, Crystal 1B5

Elulrl:ﬂ transeripiion Hbrarles: Phil Brito, Assoclated; Bob Eberly, World:
Curt MMassey, Standard; Cyril Blapleton Ork, London.

' By Larry Foline-Billy Faber-Fred Meadows
I' “uu WE“E um" Iﬂnu" P:bll::ud ::r ;hplu—llruhh (ASCAF) ’
Records available: Blue Barron, MGM 10185; Ink Spols, Deces J4507: K. Blarr,

ftol 15224: E. Whilley-Green Sisters, Columbia 38333; Yarsity 122
Eﬁ:ﬂﬂrn transcription lbraries: HEay Armen, Associnted: Blue Barronm, Lang-

Warth.

VOCAL BY ENSEMBLE

AHB By Jack Fulton, Bob Creahy and Hunter Kables
’. Ulﬂll : i;;mnhau by Doursey Bros. (ASCAF) l

POWDER YOUR F ACE WITH SUNSHINE eyt g o e s Bebaaiarin L it

iNo Information on electrical transeription Ubraries avallable as Ths Bill-

(SMILE! SMILE! SM“..E” | board goes '0 press.)
VOCAL BY ENSEMBLE 9. POWDER YOUR FACE WITH SUNSHINE ,, 5%, cemparty, aod et tnr)
Hecords avallable: D. Byron-T, Black E::'L Dans 2031; K. t-The Blar-
M-G-M RECORD No. 10346 gt Wi e Mg gy, B g e

iii'ﬁgullk[nrmlllun on electricsl transeripticn lihraries avallable as The Bllboard
goes to press) .

e ey,

£ i e i) 2

| a2 T : I |
By Gabrlel Ruls and Hay Gllbert
o M R 1'. [lllm LE GUSTA Published by Peer (BMI) 1“

the MGM Fllm, "A Dais With Judy." o
;:::h svallable: B. BHrown-Varsity Rhumba Band, V 115; m“
Miranda-The Andrews Blsters, Decca 34479 Xavier Cugal, bin i
Jack Smith-The Clark Blsters, Capitol 15380; Eve Young, Victor Toe. Bl
(Ko information on esiectrical tramseription lbraries avallable =s

voard goes to press.) i

THE GREATEST NAME



www.americanradiohistory.com

LOOKS LIKE ANOTHER “UNTIL'!

mwlﬂfwuf?

SENSATIONAL

DOWN BY THE STATION™

AND
“HOW MANY TEARS MUST FALL"
RCA VICTOR 20-3317

TERRIFIC

"A LTILE BIRD

AND ““BABY, BABY" RCA VICTOR 20-3320

_ THIS WEEK'S RELEASE! o -
 SAMMY KAYE IKE CARPENTER THE CERTALY

: 20-30&4 <
The Rosewood Spinet Brush Those Tears from Your Eyes 55 3061 “ypgin
| Got a Gal in Galveston The Man on the Carrousel , 3123 g, Slow p
RCA VICTOR 20-3328 RCA VICTOR 20-3325 2:'3’““ “Lavende, g 2t to Ching"
- ""-; “ l.l.-"
~ FREDDY MARTIN ERSKINE HAWKINS 203174 e 1 B
. g Urned
Once In Love with Amy Bewildered 2053485 lowly A,, °d and W,y
You Was Corn Bread l S “Bouquet of p
RCA VICTOR 20-3324 RCA VICTOR 20-3326 1-885) « Osey't
Clair de l-l.ln "
|

R el ol

RCA VICTOR DIVISION, RADIO CORPORATION OF AMERICA, CAMDEN, NEW JERSEY

THE STARS
WHG MAKE THE/HITS
" ' ARE ON
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26 MUSIC

Sheet Musie

Based on reports recelved isst three days of Week Ending januar',r 1

BEST-SELLING SHEET MUSIC |

iunes llsted are the oatlonsl Dea?l shest music &
recelved esach week from all the nation‘s
according to grestest number of sales.
iune s In legit muszical

PORITION

WHh1 L"—‘t | T“I"
todatel Week | Wesh

ellers. List u baged on repoTie
sheel musie jobbers, Bonge mre lsted

(F) Indicates tune is tn & flm: M) indicates
(R} Indicater tune is svallable on records

Pubiiahes
18 i 1. BUTTONS AND BOWS (F) (R) "sresrsisninanesensssFAMOES
12 3 2. ON A SLOW BOAT TO CHINA (R) . s uviniesannsiiedin. . Malitas
4 3 3. A LITTLE BIRD TOLD ME {8 JEPRNCRES % (R e e T S . Bournas
| [ ] | 4. LAVENDER BLUE {DILLY, DILLY) (F) 1 Samtly-Joy
e 4 8. MY DARLING. MY DARLING (M) IR} ienavensin:B'H Morris
4 7 6. FAR AWAY PLACES (R).. ...... sesssrssancissnsen-Lanrel
14 10 7. YOU WERE ONLY FOOLIN' (R).cevviinnnn..Shapiro-Bernsteln
] 8. GCALWAY BAY I'Rl..,..--i-.-.q...-.”..i..-.”...4.-.-.Llli*l
a [ | #. CUANTO LE GUSTA (F) i) e ndsnssiinaitnisussitesin Fear
15 a RO RINTIL AR . .ieiiuoiaomein X A T w s sssss:Dorsey Bros.
1 —_ 1. POWDER YOUR FACE WITH 2UNSHINE I-HL.”.,.,Lu.rnhud-u
s 14 12. MAYBE YOU'LL BE THERE (R).....0enen. .. sesssnes irilangle
1 - 13. FOR YOU (R)..... Ssrississrrannanssssacanannanises Witnark
1 — 14. THE PUSSYYCAT SONG IR vissisenmsdnsmasiitonsines Lesds
3

15. BOUQUET OF ROSES (R}

----- -|-|.|.|.l|ir||.--.-----||+-.-.H|-}1 i H“.‘.

ENGLAND'S TOP TWENTY

POSITION
'H'H_-hln| Last | ThHim

todate] Week | Week Engliah American
14 1 1. BUTTONS AND BOWS. .- Yictorla ..coiece..Famoos
18 | 2. WHEN YOU'RE IN LOVE...Bradbury Wood. .. . Chappell
18 3 3. MY HAPPINESS .......0..Chappell vissssans Blasce
18 4 4. SO TIRED ..... vensssssss. Camphell-Contielly. . Clenmors
av B 4. GALWAY BAY .....e00e¢s<Box and Cox...vves Leeds
i ] 5. CUANTO LE CUSTA...co:..50uthern .... .. s « Peer
35 B 5. DREAM OF OLWEN...... . « Lawrence Wright. . . Mills
22 T 4. YOU CAN'T BE TRUE,
HEAR s asiconds s sses-Lhappell ......... Biltmore
4 13 g CUCKROOD WALTZ ....... +++ Keith Prowse......Criterios
1 —_ 7. ON A SLOW BOAT TO
LHINA civibcansinssis sesMorris .....50540.Melross
& 10 8. MAYBE YOU'LL BE THERE. Victoria  ...veeees Triangle
23 ] 9. RAMBLING ROSE ......... Irwin Dash......:.Laurel Muske
10 11 10. ANYTHING I DREAM IS
FOSSIBLE ....cvcvvenvneesRedd ... uuvnnesss Laurel Musle
‘ 1E 12 11. LA VIE EN ROSE.......... Moel Gay..wswsvsess Harme, Ine.
168 14 12. ALL DRESSED UP WITH
A BROKEN HEART...... «« Cinephonie .......E. B. Marks
1 1 — 13. AH, BUT IT HAPPENS..... FPeter Maurice. ... . Boures

11 15 14. UNDERNEATH THE
AHEHE—E TR " T EIMP]}E" ‘Cﬂl‘lﬂ"llr i Rﬂ.hhiﬂ.

a 18 15. BALLIN® THE JACK....... Francls Day.......E B Marks
20 16. HEART OF LOCH LOMOND . Unit ..... - S
1 —_— 17. SULVA BAY ...ccccvccscc-Box and Cow...... *

*Fublisher not available as The Billbeard gees ta press,

CANADA'S TOP TUNES

Songs listed are sheet muxie bDeat seilers in Canada. Listing le besed oD Peporse
recelved from the geven largest retaflers in the Dominles.
POSITION
Wealn Lﬂ This
todate W Wesk
¥ | 1. BUTTONS AND BOWS
[ ] 2. LAVENDER BELUE (DILLY, DILLY)
10 2. ON A SLOW BOAT TO CHINA
[ ] 4, CALWAY BAY

1
3
a
[ ]
4 4 B. A LITTLE BIRD TOLD ME
7
1
[

Recorded by Every Imporfani Label | @ . & o™ ™™

7. UNTIL
13 9. FAR AWAY PLACE.

15 10. BLUEBIRD OF HAPPINESS ¢
BD“RNE; inc. 5 10. A TREE IN THE MEADOW
11 10, YOU WERE ONLY FOOLIN'
NEW YORK CHICAGOD HOLLYWOOD 18§ 1. TWELFTH STREET RAG
799 SEVENTH AVE 54 WEST RANDOLPH ST 1483 NORTH VINE ST — 14. BRUSH THOSE TEARS FROM YOUR EYES
e e T S S S S S AR S A S A S et : o # 15. YOU CALL EVERYBODY I:M!.‘I:E'I I
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The Billboard _music 7

L

Radio Popularity

Sased on ceports ceceived imst three days of  YWeek El'l'ﬂil'lﬂ Jil!l.lif'f 1 *t
RECORDS MOST PLAYED BY DISK JOCKEYS | |

Records llsted here in numerical order ares those played over the grealest number
of record shows. List is bosed on repiles from weekly aurvey among 1,200 disk jockeys
thruout thes couniry Unlezs shown in this charl, other avallable records of tunes
listed here will be found in the Honor Roll of Hita, Muaic Popularity Chart, Part 1.
{Fi Indicates tune Is from a film; (M Indicates tune 15 from a legit musical

PORITID
Wizkn | Taaut Iliie
indntel Week | Weik Lic. BY

o
10 2 < 1. MY DARLING, MY J. Stafford-G. MacRae and the I
DARLING ...:cc0:08s svanns Starlighieras ...ccvisannnssnse - ’ i ' '
e Capltol 15270—ASCAP | - o . 2 t Musical Starrin
1 » 2. BUTTONS AND BOWS..... Dinah Shore .. rsscesceass : M-G-M's i1 M &

 Columbia 38284—ASCAP

5 " 3. A LITTLE BIRD TOLD ME..E. iérii‘n.h_t:‘il“_i-anﬂﬁ;a"ggls';;:'i;tiﬁP FH“I’\ ﬂ““‘:““ » Mlillm l:H_“}l”}I '.

r 1 4, ALL I WANT FOR CHRIST- S. Jones and His City Slickers..
AR avveeeves vevessssVictor 20-317T—ASCARP
12 1 5. ON A SLOW BOAT TO K. Kyser Ork-H. Babbitt-G. Woods
I R o m s i dny o BB e, A Y Columbia 38301—ASCAF
a 19 8 A LITTLE BIRD TOLD ME..P. Walson ..ssecssarascsnssss
....... Suprems 5-1507—ASCAF
B 11 7 A LITTLE BIRD TOLD ME..Blue Lu Barker Ork...vsvres-:-
vesesars s Capital 15308—ASCAFPF
T i 8. FAR AWAY PLACES.......M. Whiting and the Crew Chiels
..... ...Capitol 15278—ASCAP
T 14 9 MY DARLING, MY I Dav-B. Clark...:c:ccnsaiss 4
DARLIEANG i sesssiss A R Y SR Columbin 38353—ASCAP FR
i9 I 10 HINLTEE, L edah s 8 a8 vensseeTommy Dorsey Ork-H. Prime.... 5
e.vs wesVictor 20-3061=—ASCAP ANK SINATRA .....Culumbru
I 4 F | 11. ?_H A SLOW BOAT TO E. Howard Ork ..::::s “””t‘hl‘ EDD o
HiNA o T A e e e tessessssMercury 5210—ADS "
10 in 12. ON A S5LOW BOAT TO F. Martin Ork-0G. Hughes....::0 Y HOWARD ------------ STRTTILE ME‘I"CUF)’J."'
fi EBINA ... ....i.. erann g e tan "‘-"h'u.t-.%r 20-3123—ASCAP g Vi > l
I i 4 1T 13, POWDER YOUR FACE =. Knight-The Stardusters......
r WITH SLUNMSHINE ...:soctfy . seimnssssas Decea 24530—ASCAF N c DAHDNE T R LT -......Mercur'f y
{4 132 14, YOU WERE ONLY FOOLIN'. Blus Barron.. MGM 10185—ASCAP
(¥, Btarr. Capitol 15226; Ink Spols, Deccn 246507 & Whitley &

-

Green Slabterd, Columbia J83234

b I, |
“E“HJACK SMITH ............................Capitol
'JOHNNIE JOHNSTON ... M-G-M (3

- TP SRR DENNY DENNIS i
SONGS WITH MOST VOCAL AND INSTRUMENTAL . London?
PLUCS IN KEY AREAS (RH SYSTEM) | DENNIS DAY . ... RCA Victor

Tunea lsted recelved the greslest Dumber of key radio pluga according ta In-
9
"MS WRONG Wi (H ME’
Add.

formation supplied by the Richard Himber {RH) logeing system. Numerlcal point totals
, in M. ¥. Heord In Chi. Heard in Callf, Sur. Tol
<l UETE H“r{'r,ln sy ol oV Sl 8V CI CV 51 8V ©l OVPis.Pla \ VAUGHN MONRGE :

(Continued on page 111)

vocal: 3 polnts for commercial instrumental: 4 polnta per commercial vocal. Thus,
commercial voenl carried in New York, Chicago and Callfornla would receive 13 points,
pie.

Week of December 31-January 6

&t —surtalning Instrumeantal Cl—Commarcial Ingtrumsntal

are computed as follows: 1 point per spstalning Instrumental; 2 polnta per sustaining
GV=—Bustaining Vocal cVv—=Commercial Vocal

s we ol % RCA Victor o
A Lttls Bird Told Me Bourrs. 192 0§ 218 B 10 217 0 » 1 MY

Bells Maris Ty 4 5 0 & O R 8 5.4 498 20 “\:x KATHRYN GRAYSON S R ¥ gy ’-",
T LT “PATTI PAGE ... ... /i

o
3 ..‘..........._Mercury ’

TR I STEAL A KISS™

Butians and Bows (Pals Faoa) Famoui 2 165 0 B g 18 3 10 1 18

W iwWwhen My Baby
By eha Wa: Lannen TRy T Y e e e e o A O 7

B“:EEI':;"L- et Chts Jieh Pear 2 8 19 4 1 4 & 8 2 11 1 3 T 100

(Continued on page 111)

- | SOVGS WITH GREATEST RADIO AUDIENCES (ACD

1 i d ending Friday, Januury 5, B B}

B=ginnin Friday, December AL, B a.m.. an e W
: T"‘FLI"'"I liiit-ﬂ haove ths greatest audiences on Prograils ?n;\rd Er.|n1.'| ;Iulf:ﬁ{;-iﬂﬂ?fﬂﬂ
= : ; - - ; 5 ahn GF. aptman snc
¥ Chicago and Los Anweles, List I based WROH _ : 0
E:rrﬂrigz i’:1ﬂl=u i"'l"n-' index 1§ projected upon radio log: made Jtn'm!:m.l-.l Ef:“I"f:r;':lrlllnT!.;
e e e N s mr N Radio ChecElng Service 1o LiCK a

s Accurite Reporiing Servier in New York, Rat < . >
aEIdlzyrl‘r:rc‘-.'_I".: gorvice In Los Anpeles Listed are the top 30 (more In the case of T.llillsf’;1
tunes n-luhu.h;--.h-a.!]t The misic checked 1s prepanderanlly (Over 60 per cenil ALYE.

VAUGHN MONROE ...... RCA Victor @
%, ANDY RUSSELL

A\
N

C W i“
. : o imdAleutazs fune= i 1ro a legitimate mivalond; % \ M § " STERURAAARE AARAS ﬂplfﬂl / r
1® Indieates tune is from a film; (M1 indlcates iU e 1. ﬂu!m A g el p
= le'llf'n:’-’-" tune i available on records -J“'| ..-.1;-||.J instance the llcensing agency G, FRANK SINATRA c I . 4
Conteaiing pertormance righiz on the ot s WP, o goc, 3470 Brosdeas, \Jo i GOMIMBIAES
The feature I copyrightad 1387 bF RO s 1n ans of this imaterinl except in N
ol 72 n wferepce moy be made to any Of LUK A -
Etﬂ-:!'-ii!::cfl::.. rl.:r: ril?ll.hf 1::::':-T|' 1;,.J~r.|,|.-_,,:,| a0 radio broadeasia ulllizing thin informatian HNNIE JQHNSTON -,.,“.....-M‘G*M
H‘tl_".' [l ll'l.1."-"_l"| infringements will be prosscuir 1
The Top 30 Tunes (plus ties)
aurne—ASCAP
* Litil= aird 1|!';|Id :..1.1" |F" iH.l g g = ek W W 08 .- -:.-l -. L-l -. : _l:‘L::-:-I‘_:‘::S.EhF =
Bella E:II.;. FMM.“I:"}I R i csidssans smsEsramynE e athase Shll & Range—BMI v A dw
B el . 4 B e TR RN AL . - =4 T [
B B ss () (R)-.svcvsnsanantesvuserancessiosiss FamonsACRAL nd Watch the "SLEEPER” hir
P s B CeAcAr
ancy oW aret iF Raom . TR E i i et B ™ e ) ) T Jeaer—EBMI ’
L Gusta (R)...ccaanonaen ST Uyl (el g g i lar—AS . Iﬂ‘l’ »
Et:.itnnx:nn:nlhp Sheltering Palms IRV .ccr- N e .‘.‘...‘. ..... .Iﬁﬂl‘:‘;_—iggig " IEH cuuﬁr ..H_...C'ﬂ:ﬂmblﬂ
'F..I;r *wqr El:l.-l:r-:n IR awiws : . - ---- .-..::"I.”..‘.' “r“nht::th_iﬁ[:hg J*{H Fl
or Tou | p b : . R L e L A 4 r—ASLCA
Galwa B,jy iRy . S T i R T e s BT B S e iy : _l:'!'l'j'l.::f"—"-'\-ﬁc*fl H-ﬂ. "rl-rli||-|l--|1-M'G‘M
Hera 11l Stay (M) (R)..... it (o . .Melody Eane—BMI
1 Love You So Much It Hurts AR) s rurermassncessases ins st Witmark=——ASCAF THE SFDRTSHE
It"s Magic IiBY (IFEVisasssnss : T e e AT . Berlin—ASCAP H "'””'""Cupitﬂl
I've Got My Love To Keep Me Warm [BY¥:cassrpsmaenas et ':T;-Ij:.;l\-l:_]qr-.-—ﬂﬂthp
Lavender Blue (F) (R).... e e 4 ‘”H*'“Lr":'r Spitzer—ASCAP
L“H,{J-I,mk Frost Get Lost A{R) «ce-coarennsss .““,'“... ........ Patmar—BMI L
Inﬂh ..... & @ oE w & il @ TR RN - ol W R rECE - ] P
H‘rh‘. WIH BEThEIE 4 --rr-ll#--'"'-"""'""t"ﬁTR;;;ﬂ:ﬂEiF
“r Dlﬂlﬂ[, My Darling iMil (B) ., sssemnaaaans U . ] e MH‘IEHIE—AEEA-P
S o dey Altes B Vs hd bas shaima was L Remick—ASCAP
“d.r ltmn“_n ; S C r sk dss iR R ". c ¢ . - ]
Powder Yeour Face With Sunshine (R)...... i a'n & 05 A ¥ Rt i‘j?ﬁ?ﬁ-ﬁﬁﬁcg : 1619 Broodwoy, N. Y. 19
Pratty Baby (R) . - vrovisappeansssranant v s . Berlin—ASC HARRY LINK,Gen Prof. Mgr.—GEQRGE DALIN, Prof. Mar
5."1‘['“"[5'"{“‘ g e T A L N L L L amEEE S EE RS T BH.m'_Mc“ —
EﬂhLﬂ'"l-l' {MI ....... !pQII'ti!llli-ltl-l-!ll-lll---r-Ilhl - 'u“’u,d__.ﬂcﬂ
Tara Ta-Larrma Ta-Larr {R) snssctensppsasasnsihsshhs |---.-1-1--..-.-lH-nl.""“!_lils.t._Ilihlr
That Certaln Party (R)...iccassrrmsansarvmnn '“:“””“”
{Continued on page 30)
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Growing in
Popularity!

and his s
WALK 'EM REYTEM (£
ORCHESTRA

L

ash in on these other Buddy Johnson Favorites

® FAR CRY DECCA
L't DOG 48076
® SERVES ME RIGHT DECCA
YOU CAN'T TELL WHO'S LOVIN' WHO 48060
® PLEASE, MR. JOHNSON DECCA
STOP PRETENDING 48052
® YOU'LL GET THEM BLUES DECCA
| WONDER WHERE OUR LOVE HAS GONE 48040
® HEY, SWEET POTATO DECCA
ONE THING | NEVER COULD DO 48028
® FINE BROWN FRAME DECCA
THAT'S THE STUFF YOU GOTTA WATCH 48019
® THEY ALL SAY I'M THE BIGGEST FOOL DECCA
SINCE | FELL FOR YOU 48016
® | STILL LOVE YOU DECCA
WALK 'EM 48012

Single records 75¢ sach (plus tox)

Retail Record Sales

Bated on reports recelved inst thres days of Week Eﬂ-ﬂh‘lﬂ hlll'l T

BEST-SELLING POPULAR RETAIL RECORDS

Records Heted are those selling pest in the astion

List w based on Ths Blllcoard's weekly wurvey i.mun: 4570 deasers In all

of the country. Records are listed numerically seeording to ETealest sales. (P [nadl-

cates tune 1s In » flim: (M) iIndicates tune s to & legit muzical. The B tide of each
record Is Usted tn ttalie

- E}HIT!U-H
'anlihrI Week 1??‘:l
17 a 1. BUTTﬂHS AND BDWE ------ Dl.ﬂ..lh Ehurl... ---------- e
Dl'lfdj"-'ﬂ N ITEEY lc-]“nh"ll m—uw
» 4 2. A LITTLE BIRD TOLD ME. .E. Knight-The Stardusters, ...
Brush Those Tears Frem ... Y oo Decen 24514—ASCAP
Your Eyes
13 3 3. EHIH‘ SLOW BOAT TO
| A AL R N T e e K-. EII‘T =
In the Market Place of Old \i’nudt.cnll?ﬁ:lit Iﬂ;:?l—“ﬁfﬂ
Monterey
10 5 4, E:HEI?H%LIHE‘ MY
S Rdsdhnnnnts st N r
Girla Were Mcade to Take Slzﬁ:ﬂi !:.:fh?.‘?.‘. ET.“.
E-ll"{ of -Eﬂ',,"l' LR - vq.c.-nj'ﬂ-t lmn'_uclr
[ ] 1 3. ALL I WANT FOR CHRIST-
L e iy sesssasnaad, Jones and His :it’ ﬂ.i-r.hr.
Happy New Year sssnnassVictar 20-3177—ASCAP
| 10 a LA"'EHDER ELUE..+4 ------ 3. hri Ork e s s
IPthm Among the Sheltering ....... Victer 20-3100—ASCAP
alma
11 [ ] 7. ON A SLOW BOAT TO
L T svnale H“tiﬂ Ork-G. Huh“---ir--
Czardis sessssssVictor 20-3123—ASCAP
b - 8. FAR AWAY PLACES

W H— Wh:llh!.' lﬂ'd lh! !:I"l"lr 'thl:l:'l

My Own Troe Love @ ,........ Capitol 15278—ASCAP

POWDER YOUR FACE
WITH SUNSHINE ......... E. Knight-The Stardusters......
-1-+-i-iq.'|--D.|:'“ ﬂﬁ’ﬂ—ﬂtl?

12 7 10. BUTTONS AND S0WS......The Dinnin Sisters and. Art Van
San Antonia Damme Quintet.,,,.,. srdnnasS
B clpitﬂl IEIH—HW
19 14 Bl UNEIL - Y it »++++ Tommy Dorsey Ork-H. Prims. . .o
e Alfter Hour Stul¥é =~ «« Victor 20-3081—ASCAP
- | 22 12.

FAR AWA? FLA‘EEE‘-i-r-p[-BI El’ﬂihj"-x‘ Dﬂ-'—hr chﬂtl’n----n-
Tarra Te-Larra Ta-Lar Decen 24532—ASCAP

o T f In utlliring these charts for baying purpeses readers are
“tiRNIhG- urged Lo pay particular stlestien i information listed which

ehows the length of time a record has been on the chart, and whether & record’s pop-
ularity has increased or decreased. This data ls shown in the Jeft hand columns aoder
the headings: “Weeks lo Date,' “"Last Week™ and “This Week." If a record has had

sn onosually long ran, or If its corrent position “this week" verson “last week™ shows
& sharp drop, reasders should buy with cautlon,

— =

8 11 13. MY DARLING, MY

D.. Day-B. Clark.

D AREIG s o e Wl Columbin 38353—ASCAP
That Certain Party
7 13 14. 30 TIRED ........ ssssns«Re Morgan..Decca 24521 —ASCAP
I Hear Muzxic
(N. Donovan, DeLuxe 1165: E. Starr Orx, Capltol 15314: W.
Beott, SBuper Dilsc 1059)
(] — 15. SWEET CEORGIA BROWN. . Brother Bones and Hia Shadows
Margie Fe ke badnsn Tem 652—ASCAP
C. Jones & His Eentucky Comn Crackers, Rondop R-152: W.
Gray-V. Musso, Modern 40-611; R. Murphy, Majestie 1371 B.
Btrong Ork, Tower 1255 J. Liggina Honeydrippers, Exelusive
471 Whistling Mr, Jones, Malionsl 8063
12 28 18. CUANTO LE GUSTA

..... «+ C. Miranda-The Andrews Sisters
The Matador sssscssssnssss Docca Z4479—BMI
OMN A SLOW BOAT TO

EH'HA q..H...“..-.--u-“E. ﬁ-llﬂdh.lll ur-h'-‘.t H“b'h-h“
I Hate To Lose You SeSaeihbe Capital 15208—ASCAP
FAR AWA'I' PLJ‘-EE--;*;--F. l:ﬂllllr-l"L H.-t ﬂl‘i-.-u.n.-p

sessssss Victor 20-3318—ASCAP
I'VE- GOT MY LOVE TO

H-E-EF HEW*RH---;;;;--IL Em nrki-lllt'tlli-lqi!'III
{R. Noble Ork, Vietor 40-3303; The Btarlighters, Capltal 15230,
Mills Bros., Decea 34550) :

I'm A-Tellin' You sessss:Columbia IBIZ4—ASCAP

A LITTLE BIRD TOLD ME. .Blus Lu Barker ﬂrh-.-"n.-"
Wh.t Dl'd'-fﬂ'-l? lliili-ilit."'l‘ﬂ 1

.‘. L'-.ITI-.E HIHD TDLD HE..P. Wll'.luI.-.....“,.............

Pretty Paope ® 50000 JUprame E-IHT—MCA!

m-l.n“ ETH-EE-T MG--.P’I‘ w- H“n'l LA R R R N TN N
Samebody Else Not Ma awaasde -« Capital 151
(8. Hq-zl:w{ & His New Orleans Pectwarmers, Vietor 20-1130;
Freddle Pisher, PM 301 & Regent 135; Libernce, Blgnature 15240;
A. Smith & His Cracker-Jacks, MGM 10294: Eddls (Qim) Miller,
Ralnbow T0011; Jack Pina & Ork. MGM 10351; Varsity 104: B.
Bishop Ork, Bullet 1061; N. 8imona, Rego 1016; M. Herih Trin,
Deccas 24450; Varsity Ragtime Band, Varaity 104)

YOU WERE ONLY FOOLIN'. Blue Barron. -MCM 10185—ASCAP
It's Easy When You Know
How

LAVENDER BLUE ..... v+ oD Shere-H. Zimmerman Ork. ...
S0 Dear To My Heart sssssssColumbia

BRUSH THOSE ARS E. Knight-The Stardusters......,
FROM YOUR EYES.....coic csses cess s Docca 2451

A Little Bird Teold Ma
(B. Clark-The Modernaires-The Skylarks, Columbls 30084:
R. Deauville, Mercury 5303; A. Foster, Regent 1M; T. Martin,
DeLuxe 1182; P. Willing, Cspitel 13200; B. QOreen, Ralnbow
1000; J. Kilty, MGM 10139)
# 22 26. ON A SLOW BOAT TO

EHIHA lliirtlll-itllriltill-|l.“ LH-‘.....m 1”“

'I " 18.

2 17 20

-y
S
¥

14 14 23

By the W
- 27. YOU WERE ONLY FOOLIN'.The Ink Spols...covsveccsssnns

. “"Jl”if“‘"l Fﬂl Illl-lf. i----,:---m m—ﬂﬂﬂ

3 — 2. YoOu WEH'EI' DP}E;I;‘ 'ﬂ";l.ml. Starr....Capltel 15226—ASCAP
While | Was

i '- H- WHITE EHRIET" iil-irnp 'c-l'ﬂhr- " 11““ ﬂ"‘—.m
Ged Rast You Merry )
Gentlemen

| - 30,

G-L-Dnl‘- lItt.-I;itll&H---;iHm. 'I"l'lhll:l A E e
One EmA AR R Z24508—ASCAP
(R hamnony Otk Sigmaras IS B DRt N
FPour Gabriela, World 2508; B. ard-B, Baker Ork, Exciuaive
218; B. Clark-Ths Moderpalres- Bkylarks, Columbia IE}S3;
Vamity Ork, Varuity 111)
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Retail Record Sales

Based om raports recelved lsat three days of  Week Ending January 7

—

BEST-SELLING CHILDREN'S RECORDS

Rooords Uated ars thoss chlldren's records selling best in the aation's retall record
stores (dsalars), mccording to The 6i{lltoard's weekly dealer survey. Records are
Uisted aooording to greatest sales

w HI!‘EDH
mw w i"IIl":i:.‘t
] 1

1. BOZO AT THE CIRCUS (Two Records)

Billy May with Ork-Vance "Pinta'" Calvig.,....Capital BEBX-34
2 1 2. BUGS BUNNY AND THE TORTOISE (Twe Records)

Mel Blanc-Billy May. .. cocssicstacssstsssnss Capitol DBX-93
ia i 3. BOZO UNDER THE SEA (Two Records)

Yance “Pinto” Calvig-Billy May Ork...oo04. Capitel DEX-98
n 4 4. LITTLE TOOT (One Record)

Don Wilson-The Starlizhlers....cosasssassnss Capital DAS-80
31 1 5. BUGS BUNNY (Three Records)

T e T T e e L LS I S T A anadn Capitel CC-84
it — 8. BAMBI ALBUM (Threa Recards)

S. Temple-Chorus; P. Smith, director. s sss s a8 Victor Y-385
15 — 7. GENIE, THE MAGIC RECORD {(One Record)

eter Lind Hayas . « . oo s snssnamam lassnsdsaesisns Decea CU-102
5 i 8. UNCLE REMUS (Three Records)

Johnny Mercer and Original Cast. ......cic00000- Capital CC-40
o b 9. LITTLE ORLEY-UNCLE LUMPY ALBUM (Two Records)

Fred Waring and Peonsylvanians. ... ...cc6 00095 Decea CUS-7
25 L] 16, BOZO AND HIS ROCKET SHIP (Two Records)

Billy May with Ork-Vance "Pinto™ Calvig.....- Capitol BBX-85
24 13 11. BOZO SINGS (Two Records)

Billy May with Ork-Vance "Pinte" Colvig..... Capitel DBS-84
in -— 11. JOHNNY APPLESEED (Thres Records)

o e e S R R S (e e e R Victor P-364
14 — 11. RUSTY IN ORCHESTRAVILLE (Three RecordaV

Billy May-Alan Livingston-Henry Blair...i..0.4. Capitol BC-35
4 — 11. SPARKY'S MAGIC PIANO ALBUM (Three Records)

Billy May Ork.....concsvsnansss Capitel BG-73, Capitol DC-78
L] —_— 18. RUDOLPH, THE RED NOSED REINDEER (Twe Records)

FPaul Wingeccscorsnsssnsasnsssnsssntsnnsnnsssss Victor Y-353

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Hecords llsted ars thoss classical and semi-classical records selling best ln the
nation's retall record stores (dealers), according to The Billboard's weekly record
dealar survey. Hecords are llsted according to greatest sales.

ITION y
T
17 : e clfll;luniltkl?i:l!: ........ PR sssssssVictor 11-B851
il e - :hf:.lf"nzftl.??fl.ﬂr ............... sabmssnsnns .« Yictor 11-8848
128 3 3. Junlg:lll;:l Pops Ork: Arthur Fiedler, conductor. .. ... Yictor 12160
boT % N the Ormandy, Philadelphis Sym. Ork......Victor~11-848)
i s EYFI?HAI’!}:M: Quartet.c . socesssssanscsssnrns « « s Victor 12-0425

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTIST

. l in tha
Albums [lsted are thoss ciassical and seml-classical albums 4:1}11‘1: heat .
nation's retall record stores (dealers), sccording to The Blllboard's weekly record
dealer survey. Albums are listed according to greatest siles

iy
ia
'ﬂlll.u-f H’Ni I‘H’«H.\
i - 1. Ch;rln'l Favorites (Three Records)

rat Plano {lu.irht.l.b. - @ n-.{-Fa.I+++ﬁ- .--du -{-tau nvll!tﬂlf Mﬂ-lﬂ?
— . H It Now Album ve Recorda
. - L 3 %'&!wurr;t. Murrow, Narrator...«s«ssces- 202 Columbis MM-800
L — 3. Encores

Firat Piano Quartet. ... coccessarssrsannnnss YVictor MO-1283
t { Madame Butterfly {Threes Records) -

- n S Hiim’lﬂhln:u:-; .M:Itnm RCA Victer Ork; Welssmann,

director ...:. e S O e P AT L T Yictor DM-10680
L] —_— 8. Hamist: Excerpts—Music by Willlam Walten Album

{Three Records)
- + M. Mathieson, direclor
-L [ FIF‘III‘.TFF??‘P.‘TT.H*D.I"... l?:? llllllll l-‘ll IL-!Il LN \rlﬂlﬁr DM'IETE

BEST-SELLING POPULAR RECORD ALBUMS

s s seliing best lo the oatlon's retall rscord stores (dealers)
IH‘E u-'&mﬁ Eﬂﬁa?w‘lluum survey among 4,870 dealsrs in all aactione
of (he ocountry, Albums are Usted numerically according to greateal sales

M (F Recarda)
tl l I' HgﬂncfrnfﬂlfﬁTﬁﬁi :?E.lal-ul- L -l-?ttl: W i'f:lu. -------- D:::. h'usn
1 Records)
’ -+ g HDEIISEEIE';': !n.t!-tn.‘:‘f!-!l:'t ‘th_“.":'_ . -.-t::-n-'- :q "I EAEEEE Calumbia C-1T4
.  — 3 VAUGHN MONROE SINGS ALBUM (Four nmranw“m oy
v... Hﬂnrn. 'nl'k |||||||||| P R R N R N W N -
il " ROUND THE MOUNTAIN ALBUM (Four Records)
- = EDDH-‘I;*E- '“- ltrrl_l ﬂrk --------- "TITEIIIEETEEE Cuiumhin C-1T71
105 5. GLENN MILLER (Four Records) ety
Glann Miller. .. - 57s ALBUM (Four Records)
[} 6 DUSTY MANUS 3
S. Kays-D, Cormall-L. Leslie-Three Kaydeiaftays Tty 26
ga 8 7 'TWAS THE NIGHT BEFORE CHRISTMAD (Four Bo5sen 480
HEM W 'F'ur Records)
e . i F 5 . 1|-:“‘:u""'l'. ‘Djn:r, T. Beneke, Larry Green, V. Hm"“f.
F. ﬁ:’rtin, W, King Three SuUns..ssssvessssssssVictor P-217
s 8 1 CAN HEAR IT NOW ALBUM (Five Records)

CRANZ: JAZZ AT THE PHILHARMONIC VOL.
o O%UH {Three Records)

Jacquet-F. Phlllips-B. Harris-H. McChas-J, Jones-
Brown-

Ed.“"ﬂ R. H“rl"" ---------- o 1--*Eﬂ“ﬂh1l HM"'W
I
. H. Jm.illlilllllllillll-lll“mw JATF Vel. 8

== - =r
—

%

TO NEW H[GHS!F :\%«r

s

l F

@ A UITTLE BIRD TOLD ME EVELY Hcgiﬂ;;':
BRUSH THOSE TEARS FROM YOUR EYES DE

@ FARAWAY PLACES BNG E:n;:;
TARRA TA-LARA TA-LAR 32

@ POWDER YOUR FACE WITH SUNSHINE BVELYN KNIGHT
ONE SUNDAY AFTERNOON DECCA 245

. THE PUSSY CAT SONG (Nyow! Nyot Nyowl)

PATTY ANDREWS AND BOB CROSBY

: ' NGERS ANDREWS SISTERS
DON'T WORRY 'BOUT STRANG D ECes asts

DOWN AMONG THE SHELTERING PALMS N

THEY SAY ABOUT DIXIE? DECCA 24534
ISR A AL JOLSON AND MILLS BROS.

L
@ 50 TIRED RUSS MORGAN
L=
]

| HEAR MUSIC DECCA 24521

I GALWAY BAY BING CROSBY

vt MY GIRL'S AN IRISH GIRt DECCA 24295

i MORE BEER! ANDREWS SISTERS

LET A SMILE BE YOUR UMBRELLA (On o Rafny Day)  DECCA 24548

@ RED ROSES FOR A BLUE LADY GUY LOMBARDO

{m} EVERYWHERE YOU GO DECCA 24549
@ CUANTO LA GUSTA

THE MATADOR DECCA 24479

CARMEN MIRANDA AND ANDREWS SISTERS

JUST RELEASED!

; '
: @ DANNY BOY BING CROSBY "
! DEAR LITTLE BOY OF MINE DECCA 25415
@ UAVENDER BLUE BURL IVES
BILLY BOY DECCA 24547
@ UNE IN JANUARY QuY LOMBARDO
SWINGING ON A STAR DECCA 24544
@ ! DON'T CARE WHO KNOWS BUDDY JOHNSON
YOU HAD BETTER CHANGE YOUR WAYS DECCA 24543
@ A MAN WITH ONE MILLION DOLLARS JOR MOONEY QUARTET
NANCY DECCA 24546
. 0 SUSANNA C"WHOOPEE” JOHN WILFAHRT
CLARINET SCHOTTISCHE DECCA 45058
@ NEW WABASH CANNON BALL MILTON ESTES
; THE ALMIGHTY DOLLAR DECCA 46148
@ GOSPEL TRAIN MARIE ENIGHT

BEHOLD HIS FACE DECCA 48092

Single Records 75¢
sach plus tox
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30  MUSIC The Billboard

We're Starfing the New Year Wilh a Bang!
Everyone's HOPPING With the New Savoy Hit

THE DEAGON'S HOP

By BIG JAY McNEELEY

HERE'S PROOF

- Juke Box Record Plays

Based on reports recelved st three days of  Week Ending Janvary 7

| MOST-PLAYED JUKE BOX RECORDS

Records lsted are those recelving the frealest play 1In e nailon's Juke boxmes.
List s based on The Billboard's weekly survey among 3,558 operators o all sections of
the country. Listed under the btle of esch of the most played records mre olhed
svallabie recordings of the same tune. Unless shown o this chart other avallable
records of tunes llated here will be found in the Honor Roll of Hita Muslc Popularity

Chart, Part 1
POBITION
Weekn| Last | This
Ddate] Week | Week

8 2 1. A LITTLE BIRD TOLD ME..E. Knight-The Stardusters

IIIII

K WJER= e Decca Z4514—ASCAP
- o 55 MARKET ST NEWAR 16 1 2 BUTTONS AND BOWS..... Dinah Shore v..ovvevacssosssss
\ spvoY RECORD CO 5 10000 MUMBER “eveessColumbia 38284—ASCAP
gy PHOME SHIP |MMEDIATELY GGEST 13 3 3 EﬁlihsLuw BOAT TO K. Kyser “E"f“‘t.?:""é“.;.“' lxm
: cH YOu BY NUMBER BRWRIY . o B s T S ORI s el ARy o St olum 38301 —
CANNOT REA EW YORK WILD ABDUT ONTH OF JANUART= | ® & 4. MY DARLING, MY J. Stafford-G. MacRae and the
~aN1S HOP M oo FOR W DARLI
835 DEACON'S R OMBER 400 NG ...ooivives esses Starlighters .........ceenees
= 1NCE 1945 ENTER O R L | ¢ | e = i s ey e s Capital 15270—ASCAP
RECORD S ~eM DISTRIBUTING . “ 5. ALL I WANT FOR 5. Jones and His City Slickers
PORTE
so8 PARE CHRISTMAS ..........004. Beseraas Victor 20-3177—ASCAP
10 @ & ON A SLOW BOAT TO F. Martin-G. Hughes.,...,.
CRHNA - v ae e Nends od P O ey Victor 20-3123—ASCAP
From Coast to Coast | 5 ® 7. LAVENDER BLUE.........5 Kays Ork ooreirnrr o

Victor 20-3100—ASCAP

Qur Distributors Are "HOPPING” 8| * = = MY DARLING, MY D. Day-B. Clark......snsn

----------- O a TEIEER .fﬂllllnhl-l Jﬂﬂa;ﬁ&hr
: = 11 [ ] . BUTTONS AND BOWS...... The Dinning Sisters and Art Van
A HIT OVERNICHT—Selling Like MAD 1 Damme QuIBLEE oovvecencssn :
1 N N L R | || (e e s o O T R e A e SN e Capitol 15184—ASCAP
By Dealers, Juke Boxes and Radio Station Requests 7' 18 10. ALITTLE BIRD TOLD ME..P. Walsohois vt
...... Suprema S-150T—ASCAP
' [ ] 11 10. ON A SLOW BOAT TO E. Howard Ork. ...ccievesseses
’ P CHINA, oo vosginesshmissss AT -Mercury 5210—ASCAP
2 ~— 12, FAR AWAY PLACES..,.. «+ M. Whiting and the Crew Chiels
......... Capitel 15278—ASCAP
b/ w I8 28 13 UNTIL ..cocnvenssss cssss. Tommy Dorsey Ork-H. Prime. ...
P (] 09090902920 Corrrrereeressacsc fommy B Victor 20-3061—ASCAP
# b | 23 i4. FAR AWAY PLACES....... B. Cresby-K. Darby Chalr.......
---------- Dﬂq EIE;]E—ECH
3 18 15. FOWDER YOUR FACE E. Knight-The Stardusters......
WITH SUNSHINE.: ..ivonis foaicnis it Decca 24530-—ASCAP
32 1s 14. SWEET GEORGIA BROWN . - Brothers Bones and His Shadows
NEW HIT RELEASES g 2phiee T SASAR
’ (C. Jones & His Kentucky Corn Crackers, Rondo R-161;
W. Gray-V. Musso, Musso, Modern 20-811; R, Murphy, Majestic
BEN SON J's GROOVE * 1271, B, Sirong Ork, Tower 1255; J, Ligging Honeydrippers, Ex-
682 | clusive 2371; Whistling Mr. Jones, Natlonml 8043)
W|LD WIG W‘RNING! In utilizing these charts for boying purposes readers are
e —————————— - ® urged ta pay pariicular atiention to information llated which
shows the lengih of time & record has beem on the chart, and whether & record's pop-
I WAS FOOL ED ularity has Increased or decreased. This data s shown la Lhe Jefi hand columas snder
ithe headings: “*Weeks to Dade,”” “"Last Week™ and “"This Week.”" If a record haa had

CONFUSED o dharp drep, vasders sheskd bay E enniien “1his wesk® virvas “last weed® dhows
10 17 17. YOU WERE ONLY FOOLIN'. Blue m..HGH 10185—ASCAP
# JESUS [} 21 18. ON A SLOW BOAT TO
EHINA - irisansssrsesbebns A. Lund....MCM 10260—ASCAP
STRETCH OUT € 21 19. YOU WERE ONLY FOOLIN'. The Ink Spots ....cvueeeeensss
#‘400" | CRIED HOLY 8 IR A0 YIRED pveninsnane s il GO o R S

(N. Donovan, DeLuxe 1165; K. Starr Ork, Capitaol 15714; W.

YOU CAN RUN ON e et ERONN. MR AR E. Kaight-The Stardusters......

FHEM TGUH ETE'S --------- ' TS " .-.1.|¢-....DI-I:I:III.|‘
(B. Clurk-The Moderoaires-The Bkylarke, Columbis 38384 R
' OT A HOME Deauville, Meércury 5203; A. Poster, Regent 134: T. Martin,
DeLuxe 1182; P, Willing, Capitol 15200; B, Green, Rainbow 1009;
4. EKllty, MOM 10339}
ROCKS & the MOUNTAINS Y T ON ASLOWBEOAT 10 B, Cocduins GHA Buiiiel

— e . - CHINA ..icicasissinia suse  adeian i-]“::t-”“:;lf:‘:wm
— 1 — 23. FAR AWAY PLACES....s+.P. Como-H. Rene Ork..........
#683 THE Hucgll:lE.iBUCK ¥ — 23. CUANTO LE nusn”...”n'Mvﬁ.ng;E?hﬁ“
HOPPIN-J 1 == 28 LAVENDER BLUE..... ....D.-.é;;-:-‘ll‘.”ﬁ;um Ork....
aa'nit B 5 bia 38200—ASCAP
GOING LIKE WILDFIRE i ae | MATEE YOO AR Tmzm..;i‘iizﬂ
4691 I'LL ALWAYS BE IN LOVE WITH YOU g e Ot Mercey o S SR, S
681 » E. Howard Ork, Mercury 5314) -
R ADISE il 1 = o wep s o ARive,
#680 WALKIN' AROUND o e e
ssssssnschills Brothers .......0 ioundEns
CORN BREAD s, TS GLDH_H r i i D 24505—ASCAP
#67 PLUG FOR CLIFF i}%ﬁﬁ{%}wiﬁ{ﬁﬁﬁ ork.
BRI MY FAULY .

DEALERS, SEND FOR OUR FREE BE BOP DISCOGROPHY
DISTRIBUTORS—SOME TERRITORIES STILL AVAILABLE

RECORD CO., INC.

SONGS WITH GREATEST RADIO AUDIENCES

{(Continued from page 27)

n-. Hﬂlr 5“' 'n}v'--l-ri-t-q--|-l-l-i-illlii#vi-iiililiiilrcn:!“-""—"'m
Tth“ll,‘tltSﬂﬂl 'IH-}--lll.r.---lllllliiillilllll‘llit‘ll‘l-tii!hillllrl -"—Hw

CAFP
T".l'th 5|mt n.l.l {Rl ----- 41111--1--1-1-ilrili:illitsh-ﬂi"‘nmlm
|i||+1|m ﬂr'll-.—-ﬂw
Until tn, XY R TN AT daREwE FEEE s R RE AR R
' What Did 1 Da? (R)..icsus I-il-ll-l--l-ill-l-llllllllIili;;;;llrrw—ung
Y w Only Foolln®" (R) .ccssarnssssasssnsnpssnnnss -
58 Market St., Newark 1, N. J. ou Were Only Bernateln—ASC

_——————
L5
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Race Records

Based on reportd recelved last three days of Week Ending January 7

i, ||[:.|__|ji1:

Records Uated are cace records that scid Gest in stores according o Th=
Billboard's special weekly survey among a selected group of retall stores, the majorily
of whoae costomsrs purchase Tace records.

PUOSITION
Weekn| Last | This
wdatel Wesk | Week

B - 1. BEWILDERED ........ .+ - B Miller Trio..Bullet 205—ASCAP
a 3 2 CHICKEN SHACK BOOGIE. . A. Milburn. . Aladdin 3014—ASCAP
[ 1 3. BEWILDERED ......-+24:= A. Milbumn. . Aladdin 3018—ASCAP

10 — 4. LONG ABOUT MIDNIGHT..R. Brown Mighty, Mighty Men
cessas-ssDe Luxe 1154—ASCAI
4 7 B TEXAS HOPF ..:.ouceanssn Pee Wee Crayton., .....-Modern 6543

z2 — 8. UP ABOVE MY HEAD, I Sister Rosetta Tharpe-M. Knight-

HEAR MUSIC IN THE AIR.. 5. Price Trio.c.ccisissnsnnsns
............. Decca 45090—BMI

3 BTEREER ...iissenenssennvendie Hibblar . oocsssasssvegesnas
........ Miracle M-501—ASCAF

— T WRAPPED UP IN A Do, Ray and Me.....co000a e
PRERM i ceia e svasne . v e..Commodare C-7505—ASCAF

10 3 8. A LITTLE BIRD TOLD ME..P. Walson ... -sscrersranisss
| _ . vee s Supreme S-1507—ASCAF
i —_ 8. BLUES FOR THE RED BOY.Todd Rhodes......cvu44 King 4240

11 —_— 2. ITS5 TOO SO0ON TO KNOW..D. Washington. . ceveessnsansans
cesennss.Mercury 8107—ASCAFP
1 —_— 8. HOT BISCUITS ...coovrvas J. McShann...co4. . «Downhbeat 165
z 10 1. BOOGIE CHILLEN...coos4s J. L. Hooker..ceoosnas Modern 627

3 T 14. PETTIN' AND POKIN'......L. Jordan and His Tympany Five
L e Decca 24257—ASCAP

I i 1 m— id. SWEET GCGEORGIA BRDWN .. Brother Banes and Hiz Shadows
A T Tempo 652—ASCAP

[}

[ L ] In utilizing these charls for buylng purposes readers are
! WA.RNIN‘;l urged te pay parlicular attention to infarmation fisfed which
- shows Lhe lengih of time & record has been on the charl, and whelher a record’'s pop-

plarity has Increased or decreased. This data is shown in the left hand enlumns nnder
the headings: “Weeks to Date,' “Last Week” and “This Week.” If a record has had
| an unusually long run, or If ils correnl position “ihin week'™ wversos “lasxl week' shnws
s sharp drop, readers should buy with caution.

| MOST-PLAYED JUKE BOX RACE RECORDS

Records imsted are raceé rvecords most played In juke bDoxes according tn The
Billboard's spacial weekly survey among s sslected group of lute box operators whose
locatlons regulre race Tecords

POSITION
Weckn!| Tast | This
dnte] Week | Weet

-+ ] 2 1. BEWILDERED .,.:000:4:5 Red Millar Trio. . i oo s 65 55 nsss ns
b s .. Bullet 2a5—ASCAP
a 1 s CHICKEN SHACK BOOGIE. . A. Milburn . . Aladdin 3014—ASCAF
5. L =— 3. A LITTLE BIRD TOLD ME..P. Walson ......csissssnnina,
| teeessSupreme S-1507—ASCAY
11 T 4. LONG ABOUT MIDNIGHT..R. Brown Mightv, Mighty Men. ..
............ De Luxe 3154—BMI
B | 2 BEWILDERED ...::. csasssi, Milburn. . Aladdin 3018—ASCAP
a ] B MY FAULT .i.ssscransanna Brownie McGhee. .. ....3avoy 5551
2 _— . "FORE DAY IN THE
MORMING ..:ss5s30 ol R. Brown. . veenes«De Luxe 3198
1 —_ 8. I'LL ALWAYS BE IN LOVE
| WITH YOU ...... e The XeRAYE. ¢« s s 00« nSAv0y: 881
20 1] P. CORN BREAD ...:co5000000s0 Hal Sinper Sextetle. ... czxr0-.
AR SN Savay &T71—BMI
2 - 9. IT'S GONNA BE A LONELY The Orioles ..:ccc0cvracasnsnes
CHRISTMAS isnverssantaa o e S Jubilese 5001—ASCAP
31 — 8. LONGC CONE ..-cssssa: veesSonny Thompson ....u.s AP
...... Miracle M-128—ASCAP
- 15 —_— 12, I7T'S TOO SO00N TO KNOW..The Orioles ....-vcoerivnsas-s
...... . .Natural 5000—ASCAP
2 == 13 PETTIN' AND POKIN'..... .L. Jordan and His Tympany Five
iy g Decea 2425T—ASCAP
§ = 14, HOP, SKIP AND JUMP.....Roy Milten and His Solid Senders
...... Specialty SP-314—ASCAP
B o= 14 PLEASING YOU ,....eeesnsly Johnson.......King 4245—BMI
z (11 14. WALKIN' AROUND ....-.. P. Williams "35-30" Sexieltle. ...
e e s S R R R | - B
ADYAACE RACE RECORD RELEASES
I Al AU i AL AN
A Woman on Every Sireel Memory of Sonny Boy
Forest Cily Joe iMsmory of) Aristocral Forest City Joe (A Woman) Arlstocrat
J10% 4101
After Xou've Gone Mourning Dlucs
a. Jﬂnn.h‘a.m;;:: Bows (House Party) P. Brown (Gloomy Monday) Apollo 403
Sanitel 1 Ay Bahy, My Bahy
Behavin', Mysell for You Wy DAY, S8F . :
M. Sillivan {Ths Story) MGM 10343 Eu]r:H.|||1ft Slim (Ehe AIn'l) Ariatoerasi
Dan't Warry 'Boul Nothin’
E. Gorman iMr Sangi Deloxs 2200 My Heal Fine Man :
Free v Watking (Hey Mama) MGM 10344
H. Bumes (I've Gol Marcury 8118 My Seng While We Danoe

Gloomy Monday Blues P, Gavien-P. Oaylen Trlo (Don't Worry)

. Brosn (Mourning Dluest Apollo 402 DeLuxe 3200
ﬂ::dth I!lnr::l'hul . iInstead of Breaking My Hearl) Please
King Porter Otk (That Early) Imperinl Give My Heart 5 Break
5002 x X S 0. Wilzon & the Basin Strest Boys (To
Hey Mama (He's Tryin' To Kisz Mehd Make) Mercury B30
V. Watkins (My Real Floe) MOM 10344 | She Ain't Nawhere
Hour Afler Hour gunnvland Siim (My Babyl Arlstocral
Cete Pep Johmson & Band (I'm 5ol Apollo 1304 3
403 That Early Marning Boogie
House Party Blurs Eing Porter Ork (Goodbye Dorothes)
8. Jonah's Joy Boys-H. Heoper (Aller Imperia]l 5032
You'va) Capitol 15356 The Stery of Our Love Affair
I'm Ho Lonesamre M. Sullivan (Behavin® Myaelll MGOM
Cee Pee Johnson & Band (Hour After) 10343
Apollo 403 ro Make n BMistake Is Human
I've Goi lhe Stirangest Feeling O, Wilsgn & the Basin Strest Boye
H. Humses (Free; Mercury 8119 iMease Give) Mercury 8120
Lay RBighi Down and Die ¥eu Don't Knew Abeut Lave

8. Parker (You Don't) Columbis J0151 g. Parker iLay Right) Columbla 39151

e T T S o e, 1Y S T

.....

LES BROWN'’S

'VE GOT MY LOVE
T0 KEEP ME WAR

PLUS

I'M A-TELLIN' YOU, SAM

COLUMBIA 38324

_—
=7

LI
l\Ef'

HEAR THE GREAT ARTISTS AT THEIR BEST ON

Columbia Records §

T
1 "|._I
[rade-marks “"Columbia,”” ond l:_'u. Reg. UL 5 ol § i
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joIN THE NATIONAL recorp HiT PARADE

OF JANUARY HITS

THE RAVENS oo i1 onee acain on:

#2064 ROOSTER (A Folk Novelty) - R, .
ALWAYS | MOST-PLAYED JUKE BOX FOLK RECORDS

Recoras |sted are nilleilly records moas Playea In Jjuke ocoxes Mocording te The

Blllboard a special weekly survey mmong s selscted group of juke naz Hgta
BI ll-Y EC KSTI“E follows up SOPHISTICATED LADY '“';:E'T;T'ﬂ folk records. T

Folk Record Section

Based on reporia recelved lsst three days of Week Endh‘lg Jinl.lil']‘ 1

& sharp drop, readers shonld buy with eantion.

! . Weekn) Last | Thi
with:' #9060  IN A SENTIMENTAL MOOD o datel Weed | Weed
1 3 X DIovESon Lo AME. - Jimmy Wakels Capitol 15162—8M}
MY SILENT LOVE HEES o0k ebi e B Rt s fﬁflﬂ e CE:I’;::!E!.;;E:HHI
B a 3. A HEART FULL OF LOVE.. Eddy Amnld:'.;u'icgar 20-31T4—BMI
B 3 4, Ef&énrgﬂi“\%{?‘r&n? E. Amold....Victer 20-3174—BM]
34 3 8. BOUQUET OF ROSES.,... -+ Eddy Arnold, the Tennesses Plow-
WITH #4018 THE LAST CLEAN SHIRT moe bl - i S T T
4 8 - & HAVE YOU EVER BEEN |~ " ''* ol
ANOTHER SHE SURE MAKES A FOOL LONELYT i, sl aed b E. Tubb..... Décca 46144—ASCAP
11 = Y. 1 LOVE YOU 350 MUCH IT Floyd Tillman .,..,..000...... *
OUT OF ME HURTS L s besivewe  @as W W e e 'Eﬂl“mhi. W:ID—BH]
!R L In . glilizing thess eharts for buying ; d
WHISTLIHG IMR JO"ES‘ H‘" tha E!hh:ﬁl.ma trﬁ:n: :; Ei :arllrnln:hnu;]nliu- o inl:r‘;:ﬂ:::l :l::t;r:h?:;
& o !
[ ] I5 A HIT FROM CHASI-TH-‘IOAST ON: r!iliril:r hdl-l inecreansd or decreased. 'I‘hhf::l:nll lhtn:::ri: :l:': I:ltt;t:::d‘wrl:tr::i.m::rr
: e headings: “Weeks to Dat Kol Week™ i L
,::9063 SWEET GEORG'A BROWN -] nhu:u:llf:l ]nulhrn::. :r l: rll unr::;l rilllu:uﬂlhﬁh:ﬂ‘:'f':m-:r .II-:F':TEEE‘:I'I:::

12— 8. TENNESSEE SATURDAY Red Foley-The Cumberland Valley

ALY T R O AN I e
CHARI-IE (EAST OF SUEZ) VE"T"RA 12 1 s 33?%%'-}:55“?33{5@“““E"E:Eh" E";'“E:%E::E:g"ﬁ:cg?j
. - = ll.'r.. LIFE GIEITE TEE.JUS, """ . Autry. .Columbia 69— AS
st ol I ||| B
BABY, BABY, ALL THE TIME | i " Doy and His Gultar. s s s e
.......... Victoar 20-3013—BMI1

3 -_ 13. A LITTLE BIRD TOLD ME. . Smokey Rogers......, exnes banh

......... Capital 15328—ASCAP
*x Kk W & ] 13, CHIME BELLS .i,0c0iinnseZiton Beltt toceeas ot
ﬂA!IOHﬂL ORDER FROM YOUR NEAREST DISTRIBUTOR ¢ 8 15 LIFE GETS TEE-JUS, Twuum:mﬂmaﬁtn
NATIONAL DISC SALES * 1841 BROADWAY, N. Y. 23. N. Y. BON'T FET  »onsonstanns sy Capitol 15271-—AS*AP
Recond, Sl Ll Bl 28 8 15 SWEETER THAN THE Moon Mullican. . ..,King 673—BMI
* * * * ER& """"""""" e e

FOLK TALENT AND TUNES

By Johnny Sippel

Chick Kardale, vet songplugger, joined Hill & Range as its Chicago
and Midwestern rep. . . . Lee Gillette spent several days in Chicago
prior to returning to the Coast, after three months of cutling sides for
Capitol's transeription library in France. Gillette will cut Tommy
Duncan, ex-Bobh Wills vocalist, and his new band in Hollywood this
week. . . . Smoky Smith, who made several pictures in Hollvwood
and recently worked Akron territory, was in Chicago last week con-
ferring with Ted Browne, Southern Music rep, about new tunes he's
writing with Ted Daffan. . . . Victor has inked the Jones Sisters and
the Carter Sisters and Mother Maybelle, . . . Eddy Arnold cut his first
batch of new Victor sides last week.

M. ]. Pickering and Sargh Gertrude Knoll, co-promoters of ihe Natlonal
Folk Festival, will stage their 15th annual folk music of all countrios lele
at the Opera House, Kiel Municipal Audiiorium, St Louis, April 68, , . .
Jimmy Wakely will debut as an acssociate producer with Sang of the Red-
woods, his next Monogram pic, Pic will begin shooling lote in March after
he returns from on Eastern lour. . , ., Marge Engler. WTOL, Toledo, reporis
that Red Maxwell, of her Maumes Valley Gang, died recently. Marge
ls vacationing in Nashville. ., ., , Jimmy Osborne, King warbler. has inked
@ year's pacl with WLEX. Lexingion, Ky. which will keep him of the sia-
fion untll December 31, 1949. Jimnmy and wile recenily settled In o new
home in Lexington. . . . Maddox Brothers and Rose. KTRBE, Modesto, Call.,
report that they are siarting their p.a. lour of Southern Caliomia and
Arizona, with stops skedded ol 97th Street Corral, Loa Angeles; the Barn,
Victorville, Calif,; the Big Barn, Yuma, Arix.. and Municipal Coliseum, Mesa,
Ariz

LONGER LASTING *  KINDER TO RECORDS

Longer needle life — greater kindness

fo records—more dependable—more

economical —than any other coin

phono needle madel

the same firice since 1938

lio 10—35ceach 11t099—92c each
100 or more — 30c each

lommie Summers and his Cameron Valley Boys, heard on WEAM,
Arlington, Va., have cut their first sides: Jealows Heart and When
Today Fades Into Memory for Paragon, Washington diskery. . . .
Tennessee Variety Gang Chuck Holton, guitar: Wayne Owen and Bill

pEmo A Martin, fiddles; Chiz Milan, electric Hawaiian guitar: Mack George,
INCOXFORATED guitar; Betly George, piano; Jodie Agent, bass, and Denny Walker,

8415 N. RAVENIWOOD -3 drums, are heard over Harmony Hall network, composed of
Columbia, Tenn., and WHAL, Shelbyville, Tenn. ., ., . Ozzie Middleton
— || former guitarist with Curly Fox and Texas Ruby, has joined Donald
T Howard and the Smiling Hillbillies at KLCN, Blytheville, Ark. Per-

J i 49" sonnel also includes Buddy Brown, stringed instruments; Jack Elder,
“ Hlﬂ'h nfimom 1n 49- guitar: Fencerail Dooley, bass and comedy, and the leader’s vocalizing.

MORE PERMO NEEDLES SOLD THAN ALL OTHER LONGLIFE NEEDLES COMEBINED

HERE'S WHY: COMING SOON-—ALL NEW AND DIFFERENT

i i R Herman's Missourl Mouniain bo ked Weal

7 NEW ION and SONDRA STEELE SF“HI Discs :t:ruunu:.trun .nl WllPA. New Imhqh;.;‘.d.‘: . :'.l'nrr Jackeon's North-

8 New ORIGINAL AL TRACE Recordings westerners, Bob McKethen, guitar; Dave Yeary, bass; Howard Dunconm,

PLUS Yio end Reco Portlan lnl::rﬁ;:hh = l:ll!'.l‘.. m Ore.

“GOT NO TIME,” by LARRY McMAHON fon. Bme CRy sone . e e

: mmy ' I, Columbus,
DAMON RECORDING STUDIOS, INC. e Kgdﬂgmgk?infuuﬁﬂﬁ%ﬁséﬁhﬁiﬁw recording
1227 BALTIMORE MAMSAS Clﬂ.ﬂ Tennessee Valley Boys, has his own outfit, the Tennessee Valley Gang,

lining up with H. J. Keck, fiddle and guitar; Ray West, guitar; Jimmy
Fisher, hot guitar, and Jimmie and Johnnie Brewer, guitar and bass,
\ respectively. They worked a tent show this summer and are back

——————————
GIVE TO THE DAMON RUNYON CANCER FUND

L

on WGAP, Maryville, Tenn,
(Continued on opp. page)

*ram B
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Based oo reports recelved last theee days of WH-EH Eﬂ'ﬂh‘lﬂ hﬂ"—ir'f T

BEST-SELLING RETAIL FOLK RECORDS

Recorda llsted ars hilibilly records that sold best in stores according to The

L]
Blllboard's specla) weekly survey among a selected group of retall stores, the mnjority
of whose customers purchass folk records.

PUBITION
H"nrjlr Laast |I'1'hu
oiate] Week | Waak
20 1 1. ONE HAS MY NAME Hmm i i
....... y Wabkely .Capital 15162—BMIi
12 rt 2. Lhﬂ‘-’ﬂ YOU SO MUCH IT J. Wakely and cm':hu Band. ..
2 - 1 AT TP R S R SR Capitel 15243—BMI
3. A HEART FULL OF LOVE.. Eddy Arnald, the Tennessee Plow-

bov and Hi:r Guitar. ...+ EM[
. venasssessVictor J0-3178—
36 2 4. BOUQUET OF ROSES......Eddy Arnold, the Tennecssee Plow-
hoy and His Guitar....cscvas
...Victor 20-2806—BMI

8 Y 8. THEN I TURNED AND Eddy Arnold, the T Plow-
WALKED SLOWLY AWAY«. boy and His b Bkl

i iscssssesVictar 20-3174—BMI
is 4 8. TENNESSEE SATURDAY Red Foley-The Cumhberland Valley

MR D ol e nan i na ns BOVYS.«dsans Deccn 46138—BMI
21 ] . JUST A LITTLE LOVIN'....Eddy Arnold, the Tennessee Plow-

boy and His Guitar..... ke
v Vietar 20-3013—BMI

WA“NING' In utilizing these charls for boying purposes readers are
4 urged to pay particular at*entlon to Information listed which
shows the length of time & record has been on Lhe charl, and whether a record’s pop-
ularity has increaned or decrensed. This data I8 whown in the left hand eolumns nnder
the headings: “"Weeks to Date,”” “Last Week™ and "This Week.,” If a record has had
an snosually long run, or if ity current position “‘this week™ wversus “lasi week' shows
a sharp drop, readers shounld buoy with caution.

T a 8. HERE COMES SANTA
L G. Autry..Columbia 20377—ASCAF
r 11 —_ @. I LOVYE YOU SO MUCH IT
. BRI nasahannmineds vvsssF. Tillman...Columbia 20430-—BMI

11 =—- 10
22z 10 11.

BUTTONS AND BOWS.....G. Autry.Columbia 20489—ASCAF
IE.I'}:IFJ'ETEF'ITTS TEE-JUS, C. Rohison...MGM 10224—ASCAP

= B F BB ERER®

28 _ 12. TEXARKANA BABY....... Eddy Arnold, the Tennessee Plow-
boy and His Gultar.........
ces +u «esVictor 20-2806—BMI

132 13. LET'S SAY GOODBYE LIKE
WE SAID HELLO,....... ine i DU o veinans Decea 46144—BMI
—_— 14, THE GODS WERE ANGRY..E. Kirk and String Band. ..«
WITH ME ..... e e N T N T ey Capitol 15176—BMI
17T = 15. MY DADDY 15 ONLY A Eddy Arnold, the Tennessee Plow-
PICTURE ....cesssssssssss boy and His Guitar.....vs.s

20-3013—BMI

ki Sy A ' ess Yictor

ADVANCE FOLK RECORD RELEASES

I'm Nobi PFarifoular
J. Mayo & His Mojave Mequiteers (Glt
Along) Crystal 193
I'm Sending Olga Back
Prairie S8chooner Boys

Among Your Souvenirs
T. Daffan's Texans
Columbia 3I0530

I Come = Llitle Bit Closer
3. Widener (Take It) DeLuxe 5055

{Oot Money on)

tn the Volgn
iPreacher Smith)

Den't Count Your Chickens
J. Irby & Hln Texas Hangers
Gal) MGM 10045
Don't Look Down on DMe
Oklahoma Ed Moody iWo Allbla)
6054
Don't Bay a Word
H. Cameron-H.
Crystnl 188
Driftwood on Lthe River
Jerry & Bky (Orangs
10247
Deinkin® Beer All Night
D. Dedmoc & His Rhylhm Ramblers
{Hootchle Coochie Imperial BO045
Git Along Nome Cindy
J. Mayo & Bls Mojuve Mequiteers (I'm
Mot} Crystal 121
Goodhye and Good Luck
F. Willing & His Riders of the
Sage (I Carel Capltol 15355
Got Money on My BMind
T. Daffan's Texans (Among Your)
lumbia 20520
Hootchie Caechle Woogie
D, Dedmon & His Rhvthm Raciblers

(Texns

DeLuxe

Sebkelh (White Prairis)

Bloggom) MOM

Purple

Co-

Cryats] 1B%
My Daddy [s Only a Flcture

Smokey Smith & the Gold Coast Boy)
iThe Midnight) Crystal 151
No Alibls
Oklahoma Ed Moody (Don't Look) De-
Luxe S054
Orange Bloasom Special
Jerry and SkYy {Driftwood on) MGOM
10347
Preacher Smith
Prairie Schooner Boys (I'm Bending!
Crystal 187

Stars Over Old Sania Fe
J. Rogers (Why Live) Crystal 184

Take It or Leave IL
J. Widener (Come a)
Texas Gal Polka
J. Ilrby-Texas Rangers
MGM 10345
The Gold Coast Express
Emokey Smith & the Gold Coasi Boys
(I Love! Crystal 197
The Midnight Train

DeLuxe 505D

Mon't Count)

' Beer) Imperinl 8045 Bmakey Smith & The Gold Coast Bo¥ys
e 1 E:E:inrfimﬂn:: ve {My Daddy) Crystal 181
n of the Purple | While Pealrie
RONIRInG O e and) C 2 cameron-H, Schelb (Dom't Bay)

Sage (Coodbye anad: Capltol 153565 H.
I Lave Yom Bo Much It Huris Crystal 189

th & th ald Coast Boys | Why Live If I Can't Be With Youn
Bn:%ﬁ?ﬁl'!;t‘;ihfr;ntuf 1?1 J. Rogers (Blars Over) Crystal 184

FOLK TALENT AND TUNES

(Continued from opp. page)

Tax Floicher, Western artisl. Is gales manager of Flint Records.
New York. . . . Hoosier Hot Shols have inked a management contract
with Joe Glaser. of Associated Booking Carporation. . . . Doug Faster,
foaiured vocalist en Cecil Criifith's Saturday Nite Jambaree, WGAP,
Maryville. Tenn., is organizing @ three-plece combo.

. = 1 J
Pretty Peggy, wife of Fred the Fiddler, WTTM, Trenton, N. J.,
is reenvetrjirng I%E‘m s polio attack. . .. Jimmy Wakely will waork Consti-

- a 4 3 2“ :
tution Hall, Washington, January 13 and Philadelphia January 22, . .
Smokey G:,:aves andg His Blue Star Boys, Johnny Burton, Chuck John-

 Herman Yarbrough and Bob Rieley, heard
l‘?ﬂ:-: are distributing nr%d pressing their own records.

via WDBJ, Roanoke,

COLLEGIATE RECORD 2956
A hit on BOTH sides...by

DANNY CASELLA AND HIS ORCH.

® APRIL ® MAY ® APRIL @ MAY ® APRIL ® MAY #
> >
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-
= >
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@ [ ]
% ) >
. 2
F
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i %
® APRIL ® MAY @ APRIL ® MAY @ APRIL ® MAY @ !

NASHVILLE, TENN.

| COLLEGIATE RECORDS . -«

!Two Great

Experienced operators depend on
PFANSTIEHL Needles for longer
record life, longer needle life and
better music, They are specially
designed to be BEST for light or
heavy pickups....Order a supply
today.

35¢ ¢a, 1000 OR MORE

37¢ ea. 100 OR MORE

' 39¢ eo. LESS THAN 100
Get yowr FLEX-O-LACES as an extra. (See coupon
for complete details.)

PFANSTIEHL

PFANSTIEHL

Specinl
Forpickups waigh-

ing 1V ez. and less.

PFANITIEHL
Regulor
Farpichups weligh«
Ing rore than ‘.z o1.

With each - -

20 PFANSTIEHL G
Coin Machine Needles ((*))
A Pair of... No Knots To Tie=No Knots To Untiel

A completely new idea in shoe laces—they give with the action of your foot. Order

a supply of famous PFANSTIEHL Coin Machine Needles TODAY and get your

Flex-O-Laces at no extra charge. (Available in black or brown.)

r---_--_--_—----
P

FANSTIEHL CHEMICAL COMPANY, Metallurgical Div., Waukegan, IlL

Gentlemen;: Send me PFANSTIEHL Regular Needles (best for heavy pick.

ups), and PFANSTIEHL SPECIAL Needles (best for lighe pickups). Include

l at no extra charge black and /or brown FLEX-O.LACES (One pair to each l

20 needles). My Check /Money Order is enclosed . Send C.O.D.
N 1
l ME

FIRM NAME .
B ApDress . n
l MY SUPPLIER IS : - caTY

(THIS OFFER EXPIRES MARCH 1, ‘I“l‘l l

—
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Record Reviews

Based on reporls recelved inst thres days of Week Ending January 7

90-100 TOPS e B0-89 EXCELLENT e 70-79 GOOD

40-69 SATISFACTORY e 0-39 POOR

How I-II‘I Reécords are reviowsd thres timas: (1) for retallors; (2) for i
Ars . Jockeys. Each time on the basis of nine wey categories. ll::"n“mu[ﬁ .'ﬂ'u,m
a maximum number of points within which new relsases are rated. The best poxsible
Deformined SF (he musle 1ads New. Delg sondicten R g (opoaing su sewlts AT
— for appraizal -rlthl'n “t"'lr':: nu:fn_mn = - 8. Indicates & record ia not sultable
Polnt Hstings a#e manimuma. Song callbre, 165 . |
The “name’* valus, 15; record tll.lllll.i, (surface, Jﬁfﬂ"ﬂ'ﬂm}:ﬁhmﬁw:ﬂ- ;:_-
Categorles | fscmane, oteiial 105 snpioiaue ecordsov S ‘oremctin’ i, eath and ot
. ' ] X % '
I o = duction .r'll:lfﬂﬂr, 5. SctlUrer) mh“‘thﬂ eower, 10; mll‘ll.ll'l:l‘.lnll'ﬂ’l D=
ARTIST ARTIST
O o
TUNES < TUNES e
m m i
x b ®
LABEL AND NO.¥ LABEL AND NO.J (81| 215
» ) - ] H Easil ;ﬁf
COMMENT g comment Ral|&1(2|l2
POPULAR POPULAR

EROTHER BONES &

HIS SHADOWS
iTempo TR-648)

| Know That You

Knnw
Hos Ingredients of the
group’s “Sweet Georgla

Brown" eclick, and looks
llke the follow-upD.

Red Wing

More In the Bones-organ-
tenor-whistllng manner:
aptly done but not as
alrong na flip,

85-~85--85--85

T4-~T4--73--15

JAN AUGUST
‘Mercury 5331)

alousie
Tasty August 88-Ilng and
rhythm backing. Nesl,
but without speclal mar-
ket pull.

Where Or When

Appealing plano jJob of
the tuneful standard.

72--74--72--70

14--74--75--T74

THE STARLICHTERS
iCaplital 15330)

I've Got My Love to

Keep Me Warm
Backesd via the Les Brown
Instrumental #tching, ths
Irving Berlin oldle drawa
lota of bhent And eclesn
harmonizsing here.

More Beer!
Bpirited - treatment of the
“asleeper’’ drinking song.

72--74--72--70

76--T8--T73--76

SKITCH HENDERSON

ORK

W:u._mn.ui 15331)
Skitch's Boogie
Skltch Lrigz to add apomas
b.w. Lo Paderewsldd's
Binuet in 9 and the net
effect 18 & dull record.

Crazy Rhythm
Amnazingly sterlle etching
of & siandard which has
alweys exudsd Ilifs.

58--60--55--60

35==55-~55~-55

DICK FARNEY-PAUL

BARON ORK
iMercury 5232M)

You're Much Too

Marvelous

Warbler showsa somae
volce quality but LUitle
projection eor phrase-
abillty.

Tenderly

More warmth and sym-
pathy in the ballad Job
here, Tune iz attractive.

67-67--66--68

69--69--68--T70

DEAN MARTIN ORK
iCapitol 15328)

Once In Love With
Amy

Mariin 3 not terribly

elifective on his debut

grooner wax on this label

with the Loesser show

Lun=.

Yarra Ta-Larra Ta-Lar

Same comment.

68--69--68--67

68--69--68--67

JACK SMITH & THE

CLARK SISTERS
iCapitol 15328)

Dainty Brenda Lee
Pleasant but very Iata
release oo B medium-
nized  hit.

A Strawberry Moon

Light-hearted and gay 1
Hita Smith nnd Clark
Ellsters conception of tha
new wallzs with old look.

69-=T1--68--68

72--75--70--70

STAN KENTON ORK
iCnpitol 16327)

He Was a Cood Man
as Cood Men Co

Commercial Eenton
with June Christy sing-
g a relazed wvocal on
R cule movelty mnd with
the band supplying some
Leal In nddition to brass
py¥rotechnics.

How Am | To Know?

Comparatively simple
stnlf for Kenton. opena
wilh bass-plano Inter-
piny beiween Kenton and
Balrunskl and moves In-
id asome neal scorihg
wWilth s perceptible beat.

$83--85--81--83

15--85--75--65

DORIS DAY- GEORGE

SIRAVO ORK
iColumbla 38173)

My Dream ls Yours .
Dorls improvea with each
waxX outing: she makes
this slight tune sound
llke B8 masterwork with
her Intimate, throaty
styling.

Someone Like You
Rhythm tune from plo
score which produced
topaide’s ballad ls equal-
ly well done by Ehe
chirp; B8iravo's orking
on both szides 13 splen-
did.

85--90--85--80

81--82--81--80

PHIL HARRIS ORK

(Vietor 20-2684)

Pappy's Little Jug
Pleazant novelty siching
with Harrla'as distinctiva
alng-talk vocnl spotted,

Minnie th. Mermaid
One of those Harria
race-horse tempoed spe-
glals with some especinlly
amuslng lines and a &iita
Hikory.

15--T6--T4--T5

84--85--84--82

FRANKIE CARLE

(Gregg Lawrence)
iColumbla 38373)

Congratulations
Crenmpull php iIn =w
danceable renditlon with
Lawrence dellvering a
pasanbles  wvocal.

An Ol Magnolin Tree

J Little more on this slde,

67--67--67--567

6B8--69--68--67

THE MELACHRINO
ORK-GEORGE
MELACHRIND,
DIR.
iVictor 20-72486)

Dream of Olwen

Movin type concerto mno-

sl which s well done

and rvecorded by Ghia
Engllah ork.

Winter Sunshine
More of the same save
that this ls an original
by Melachrino.

10--75--70--65

10+-75--70--65

(Continued on page 103)

The «arge oeoldfage number In sach riw
M the wisil rating This raling s Based
nine awy categor! sach of which s am
B marlmum naum al poinin.  (The
possible *ating W 100.) Mazimume are b
o changs depending on redulls of & urvey

muzla wade now Daing =onducted

Bulablity fer juks bBex operalors oF
ocheys la ‘ndiesied 'n ooldiace commaent
the separats headings wHhin ssch =eview,

I'HE RAVTINGS
{100 points—ihs mazimum)
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CROSBY {(4-10") 33
iDecea A-A00) \
Whiffenpool Song, Kenlucky Babe, Auld
Lang Syne, Happy Birthday, Darling Nellls
aray, Anniversary Bong; Home, Sweet
Home: 8llver Threads Among the Gold,
Mow Ia the Hour.
This, the 1tth Decean albam of Crosby,
shows Bing at his aober, senlimenial hest,
doing tunes pelected for sacrosancl dignity
and hallowed nsage. Mosl of tLhe sidea
have had fleld days as silngles, bal thelr
group character In rexsonably ceriain fo
insure the package of & wide sale. It's &
family alhom, with Inlerest for almaosi
anyone who buya pop muosie, gaffers and
youngsters alike. Bing Is especially mellow
on Lhe guality standards, "“"Whiffenpeef,*

£ie1

i

iz

5
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AULD LANC SYNE—BING

“Babe™ and ""Nellle,"" and plenty good
enongh nn the resi.
JUKES JOCKES
Cerininly. A worthy addl-
ditlon to siailen
lihraries,

HYMNS CHILDREN LOVE—

MURIEL WILSON-PAULA 55

HEMINCHAUS (3-10")

Rihletone NHY (1304 to 1804)
Bringing In the SEheaves, There's a Priend
for Little Children, I Love To Tell the
Story;, Jesus, Tender Ehepherd: Brightly
CGilenms Our Banner, I Think When I Renad
That Sweel Btory of 0Old.
This collection eof familiar ehildren's
hymna may be nseful ie encourage Froup
singing In Sunday aschools, bui on tha
whole it's pretly pale performing. The
iwo women sing too high, loa lifelesaly,
and with little variaslion of color. A llille
hymnal ineladed with the album repro-
ducea the werds and muosie of =ll ithe po-
lectinnis.

JUKES JOCKS

Nat amilable, Plck your faverils
gide for am ocem-
glonal Sunday
apin,

BRAHMS: Quartet No. 3 in C Miner
Opus 80 (4-12") 70
Mieczysiaw Horszawaki, planeg
Alexander Schneider, violin;

Milten Katima, viela; Frank
Miller, cello.
(Mercory Clnasica-TNM-9)

Brahma wrole three gquarieta for pinne
and sirings. Of the thres, the ons pre-
senled In this Mercury lesther-type pask-
age la the mosi flery and dramatic. 11 In
full-blapgded, rich, Impassloned musles and
la played wilth much witalily aad under-
sianding by ths all-siar group sasembled
for thia elching. Theae aldes eriginally
were waxed for the Keynote Clasales series,
which were absorbed by Mercury. They
are benutlfully recorded (thos mainialming
ihe standard sel in the earller Meromry
domealically predoced releascs.

JUKES JOCKS
NHeld asuilable. Yhe only arall-
able waxing of

fhls wibrasi mno-

ale would maks

ihis » muosi for

' M and lomghalr
spinner Whraries.

CY WALTER AT THE DRAKE

ROOM FPIAND ALBUM-—Cy

Walter (3-10")

(Apolle A-14) (11534 fo 11356)
Crazy Rhythm, Bomeons To Walch Owar
Me, The Wally In Swing Time, Rhapsody
and Variations on & Theme From Paganinl,
Embraceabls You, Liza,
Cy Walter demonsirstes om these nix widen
why he may well be ealled—as bhe s In
the liner notts—ihe “Ari Talum of eale
poclety.” DBorrowing slememia from rag-
time, jazx, barrelbouse and slassical plano,
he welds them |nle a mesi persomal aalen
alyle, = sivie Lthal has wem him = salld
eolerle. Here bhe dlaplays, slony wilh »
remarkable iwe-handed fazilily, = ssbile
and quick Imaginstien. Tempos, rhyihms
and keys change wilh lighining rasldily
from ene pasange to ihs mext, yoi are
Inlegraled and unified In then. Un-
fariunsicly, Lhese nﬂhﬂ.::l' planisiien
require pomelhingy frem ihe llsiener, and

snle of ithis package will be limiisd do »

small, discerning marked,

For salens, md Usalfnl an smarl

(T[T % jans, erml snd
shew lmms soge.
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FPIANO REFLECTIONS—CLAUD
THORNHILL {4-10") > 74
{Columbia C-176)

(3157 Le XRA00)

Lady of the Evening: SBomeday I'll Pind

You; Love Tales; Memary of an Island:

How Am I to Enow?; That Old Feeling:

When You Wore a Tullp; Coguette.

Claude Thoernhill lesds one of ihe ma-

sically soundesi danee bands in the na-

ten. His piane, rather than being festured,
is an Integral pari of the band. 1t

I all toe rarely heard on wasx. This album

offers up the biggesd chunk of Thearnhill's

planistic styling avallable for markel. His

Is a delicate, sublle style. He does seven

prefly evergreens and a Tharnhill eriginel

in this packnges with (he rthryihm psectlion
of his hand in Ilnvitlag fsahiaon.
JUKES JOCKS
Limited sppeal All sldes warih =
few whirls cither

pingly or aa =a

package,
Ilﬂ;!;l::l":ﬁE ALBUM—Jane Pawell 70
(Columhia MM-780) (45456 M o 4547 i}
Elss Me Again Prom '"MIl, Modiste'; Will
You Remember, From “Maytime™: Through
the Years, From “Smilin’ Through':
I.-uur_ Come Hack o Me, Prom ““The New
Moon™; Springtide op. 31 No. 3 iGriegi:
A F.l.fl In the Dark, Prom “Orange Blos-
somu.**
Not for virtuosity er sympathetle Interpre=
tation of the somgs will this album sell,
but for Miss Powell's draw, such as It
may he, as s film performer. Mer volee
here Is thin and bodiless, her ranceplual

approacth Immature, her h -
hazard, However, ihes alx F.-Jr:{'u':mh-f-
Ume-proef operelia and musicomedy
standards, Carmen Dragen‘s backing is
suitable, and there wsurely still exists LY
body of flmgeers who admire the Young
lady a* a precesloms spera-type soprane.
JUKES JOCKS
Nel suliable, Can hbe used am

aperetia a m d
movie-slar segu.

CLIFFIE STONE WALTZES AL.
BUM—Clilli= Ston -
{Capitol AD 108) 574 7 2y

Beautiful Ohlo; Missour] Walts; Let Me

Call ¥You SBweetheart: I'm Porever Hlowing

Bubbles: The Walta You Saved for Me:

Ellver Moon on the Golden CGate: Moon-

Ught on the River Colorade; When It's

Springtime In the Rockies.

The tunes sre the imperishable ald-il

walizes; the itreatmeni & delightfully ﬂ:

ple, unaMecied Wealern rendiiion,

The fiddles and sccordien and steel

and the one trumpel, spplied to hamey,

nncomplicaled wrrangemenis bhave a sim-

eere, old-time, Satordagy-night-at-the-
grange sound, No resson why this package
shouldn't scll s sentimenial-minded srbaa
buyers as well aa semniry folk. w2

J