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In musical sagekrush circles, Capitol Records’s Merle Travis is among the top bands. Hes disks ase
censistently good sellers and he bas ca-authored some of the most popular racent folk-song hts including “Smoke,
Smoke, Smake™; ‘‘So Reund, So Firra, So Fully Packed” and “No V:cancy.® His latest Cap cowbor clicks are
“Imformation Please’’ amd “Devil To Pay,” and he has long been a fearured mder of the ether tradls. having
tnrned in sock performances on WSM’s *‘Grand OI’ Opry” and CBS’s ‘“Hollyweod Barn D:nce.” Pardmar Richard
Wiley is Travis’s personal manager.
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POPCORN MACHINE” 5

Machine with Manley Merchandise (corn, seasoning, s&lta\n(T bags
or boxes) and sell hot, fresh and delicious popcorn with Manley
Methods. Everybody likes popcorn—young and old alike—and
they’ll pour a merry cascade of nickels and dimes into your cash

This statement was made last September by a new
Manley owner who had just operated his machine
‘;"'.- during July and August of 1947. When you consider
the fact that approximately 80% of that gross is

straight profit—it's easy to see that he netted around $150 per week
for himself. Amazing as this may seem to you, it is by no means
unusual for Manley Popcorn Machine owners to net $150 to $200

box. These coins make dollars mighty fast and your bank balance
will zoom — gaining you all the luxuries you've always want id—and
building you a substantial future.

er week. There’s money to be made in the popcorn business —
P p

BIGC MONEY. and vou can make it! If you have a good busy location in mind, get all the facts now about

how you can build a profitable present and a secure future w]ith pop-
corn. Send the coupon for our new 64-page book, “How To Make
Big Profits From Popcorn.” No obligation! Mail the coupon today!

3 /) THAT MEAN MONEY FOR YOU

Here's how! Get yourself a good busy location where crowds congre-
gate or pass by and team up a big, sparkling-bright Manley Popcorn

METHODS Manley has compiled a booklet explain- ﬂERCHANNSE It takes the best merchandise ﬂACH'NES The most important "M"—the Manley

ing how to operate a successful popcorn business to win the largest profits. Manley Popcorn is quality Popcorn Machine combines sparkling beauty and eye
and included many proven, sales-building practices controlled—grown to meet high company standards. appeal with mechanical perfection. trouble!free opera-
accumulated during twenty-five years of acknowledged Pop it in Manley Popcorn Seasoning and use only tion and large capacity. Many exclusive features.
leadership. Ask for free copy. Use the handy coupon Manley’s Popcorn Salt. Serve in a Manley Carton or Designed to make the handling of crowds easy...
and make more money with Maﬂley- Bag and you’ll make more money with Manle). you'll make more money with [l[an[ey,

THERE IS NO SUBSTITUTE FOR POPCORN THAT IS...
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T 5 S ° MANLEY, INC.
ﬂc | Manwy, INc. @L |
b 4 4 1920 WYANDOTTE STREET, Dept. BB 3-6 1
BURCH MFG co | KANSAS CITY 8, MISSOURI |
Without obligation please send me a v F
" [ & P copy A
THE BIGGE S'_" NAME IN POPCORN! ‘ of your booklet "How 10 Make Bic ProFITs Frowm l
1920 Wyandotte St., Kansas City 8, Missouri ; PopCcORN.
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Agents See Hypb
InPercentage
Deals for Acts

NEW YORK, Feb. 28.—The cur-
ent cafe showbiz slump thruout the
ountry can be beaten off by co-
peration between ops and booking
gents, according to one 10 percenter.
‘he answer, the agent insists, is that
ercentage deals will ease clubs’
urdens and give acts a mark to shoot
or. Another agent claims the only
alvation is for the ops to stop cut-
ing one another’s throats and get
ogether in gentlemanly fashion so
hat each spot can be assured of a
ortion of the available biz. Still a
hird view is that the biz is only
©oing thru a normal recession, cou-
led with inclement weather in the
Vorthern areas, and both will disap-
»ear with the snow.

Jerry Rosen, a percentage deal
yooster now werking on a Maxie
(See Where Can Niteries on page 39)

Cocktail Units
Save Big Ork

Coast Bookers

Name Band Biz Sags

HOLLYWOOD, Feb. 28.—The lowly
cocktail combo has suddenly emerged
as the backbone of band bookers’ biz,
in some aspects dwarfing attention
formerly paid to big bands, and de-
manding full energies of top agency
salesmen. Such is the picture on the
West Coast at least, where Jocation
biz for name and semi-name bands
is grim, forcing agency men to look
to other musical fields for ready cash.

There is no big band biz to speak
of, the Pacific Northwest and San
Francisco areas having dwindled to
nothing. For example, three San
Francisco hotels, Fairmount, Palace
and Drake, are using local scale out-
fits, something the town hasn’t seen
in a decade. Same condition exists
in other Coast areas, with the possible

(See Combos Rescue on page 1%)

Hellinger Pic Preem
To Aid Heart Fund

NEW YORK, Feb. 28.—Top per-
sonalities from the stage, screen and
radio will gather at the Capitol Thea-
ter Wednesday night (3) for the
world preem of The Naked City, the
late Mark Hellinger’s last pic. The
Hellinger Memorial Fund is sponsor-
ing the event, all proceeds of which
will go to the New York Heart Cam-
paign, entertainment division, of
which the Hellinger fund is a part.

With kleig lights, radio broadcasts
and telecasts from the lobby, this will
be the Stem’s first full-scale flicker
world premiere since before the war.
In connection with the benefit, the
committee will distritute a memorial
booklet carrying tributes to Hellinger
from people ir} all walks of life, in-
cluding showbiz.

HOLLYWOOD, Feb. 28—Clete
Roberts, former war correspondent
for American Broadcasting Company
(ABC) and more recently director of
news and special events for Statian
KMPC here, and George E. Lewin,
former KMPC newsroom manager,
charged this week that the station’s
president, G. A. Richards, made a
practice of injecting his own political,
racial and religious beliefs into the
newscasting policy of the 50,000-
watt indie.

Roberts showed The Billboard
photostatic copies of letters and mem-
oranda he alleges were written to
him by Richards (who, incidentally,
is also head of WJR, Detroit, anéd
WGAR, Cleveland) during Roberts’
tenure with KMPC. These letters
and memoranda contain recommen-
dations that the station’s news de-
partment smear the Roosevelt family
and the Democratic administration,
and plug Generals Eisenhower and
MacArthur and Tom Dewey in the
'48 presidential race.

Slanted Newscasts

Lewin issued exclusively to The
Billhoard a signed statement, at-
tested to by witnesses, in which he
alleges that Richards ordered him to
slant the station’s newscasts to follow
reports on Communist activities with
items re people like David Lilienthal,
Henry Wallace, Henry Xaiser and
Howard Hughes with items on Com-
munism. Lewin, in his statement,
also alleges that newscasts concern-
ing the Palestine situation in Decem-
ber of last year were ordered discon-
tinued because he (Richards) felt
such newscasts would “give aid and
comfort to Jews and Communists.”

Letters and memoranda shown The
Billboard by Roberts follow:

Letter written on stationery
headed: WJR, WGAR, KMPC, G. A.
Richards, President:

“Clete:

“Read this to our boys and meet

entire KMPC operation.

on the Mayflower question.

which they serve.

Editorial

Richards & M ayflower Hearings

ON THIS PAGE The Billboard reports the situation at Station

KMPC, Los Angeles, 50,000 watter, as two ex-staffers allege it
exists. It is, perhaps, ironic that a story of this nature is published
on the very eve of the Federal Communications Commission (FCC)
hearings in Washington on the Mayflower doctrine—the question of
whether broadcasters should have the right to editorialize on the air.

It the charges leveled at G. A. Richards by Clete Roberts and
George Lewin, after a fair and impartial hearing, prove to be true,
the FCC will certainly have to conduct a thoro investigation into the
If the charges eventually prove untrue all
the talk (currently on the West Coast, but seeping thru to other key
radio centers) anent KMPC and Richards should cease.

In any event we hope charges of this kind, developing in con-
nection with a single station, will not unduly affect the FCC hearings
Station operators, on the whole, are
fully aware of their responsibilities to the FCC and to the public

PCERS BLOW

Charge Richards Ordered
News Slanted To Promeote
Own Political Beliefs

Also Claim Smear Orders on Roosevelts, Hughes, Jews, Etc.
By Lee Zhito

often to do this job that will affect
the future of everyone at KMPC and
elsewhere.

“The tide (‘‘tide” was underscored)
is turning, Clete, let’s keep it going.

“I believe in making a chump of
this adm (“administration” abbre-
viated) 'at every turn, as Roosevelt
did for 15 (fifteen) years—give ’em
hell where it hurts. The papers seem
to believe Wallace’s entry makes it
easy for Dewey and Eisenhower in
New York.

“The J. Roosevelt story on 3d
(third) child should be elaborated on
by our station. He has been mar-
ried? times to? who and what is
their history, and hook Elliott up
with his burlesque queens and other
wives. They are the rum pots, dead
end kids of the royal family that
all but wrecked this world. If these
facts are nailed down we can win in
1948—if not, no. Wish you would do
an outstanding job in supervising
the newscasters in political policy all
year.

“It's the most important job we
have ever had to do in 50 years.

“It’s Marxism vs. Christianity. Our
form of gov (government) or So-
cialism leading to Communism.

“Clete, I'm sure of the above state-
ments and regardless of the screw-
balls trying to make light of the
menace its here and we should stamp
it out in our country, just as soon as
possible. The Catholics are good
subjects to work on as they think
more of their church duties than
Protestants as a rule and they have
for most part voted dem (Demo-
cratic). They can be changed over by
hard work and that’s what is cut out
for us all in 1948. (So lets go all out).
(Signed GAR.)”

A second letter on the stationery of
WJR, The Goodwill Station, Inc.:

Mr. Clete Roberts.

Station KMPC.

(See Ex-KMPC’ers Blow on page 8)
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Doggone!

COLUMBRIA, S. C., Feb. 28.—
Jim Swain, young manager of
the Columbia Theater here, has
a new gimmick for keeping the
house seat bottoms clean. It’s
a dog, named Juicy Fruit.
Every morning, Juicy Fruit
roves thru the rows of seats,
biting the parked chewing gum
off the seats and dropping it on
the floor to be swept up. Dog
hasn’t learn to push a broom
yet.

Strike Threat
By N. Y. Grips

NEW YORK, Feb. 28.—The threat
of a strike by the stagehands is cast-
ing a larger shadow on the New York
legit horizon. The latest negotiation
session yesterday (27) produced only
a wage offer by the League of New
York Theaters similar to the one pre-

. viously refused by the grips’ contract

commiftee. However, the League
wanted its offer submitted to the
deckhands’ membership and this will
be done tomorrow (29) at a union
meeting with a recommendation by
the union’s negotiating committee
that it be thumbed down. The League’s
offer was an over-all pay increase of
5 per cent.

Meanwhile, union heads will leave
for a session with the International
Alliance of Theatrical Stage Em-
ployees (IATSE), the parent body, to
explain the situation to them. IATSE
will come into the picture and if it
can’t shake a better offer loose from
the producers, the boys may take to
the pavements.

Showbiz Taxes
In Jan. Slump

WASHINGTON, Feb. 28.—The en-
tertainment world got off to a poor
start in 1948, the Internal Revenue
Bureau indicated this week in re-
vealing that January tax collections
sagged below the previous January’s
in every branch of the industry af-
fected by excises.

Collections on phonograph records
fell off a good 40 per cent from Jan-
uary, 1947, while the levy on ad-
missions to theaters and cabarets was
off about 12 per cent. Biggest de-
crease in dollars came in the liquor
collections, which were some $55,-
000,000 below receipts for January,
1947,

The general slump pattern was fol-
lowed by collections on radio and
phonograph sets and parts, cigarettes
and coin machines.

Tax Collections
Jan. 1948
Liquor $160,466,444
Cigarettes $ 95,474,781

Jan. 1947
$215,420,170
$ 99,577,977

Admissions $ 33,073,702 $ 37,054,760
Radios,

Phonos

and Parts $§ 6,186,393 $ 6,728,300
Phono

Records $ 540,177 $ 967,257
Coin

Machines $ 304,903 $ 396,602
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Estate ‘ Wins
Record Suit
Against Pub

Several Top Tunes Involved

NEW YORK, Feb. 28 — Probably
one of the biggest money suits involv-
ing any given publisher or composer
(accounting may go over $200,000)
was won by the estate of Vincent
Youmans, Inc., against Miller Music
branch of the Loew’s-Robbins pub-
lisher group this week. The suit in-
volved claims by the estate of the late
renowned ASCAP composer to pub-
lisher-performance monies received
by Miller from ASCAP since 1943.
New York State Supreme Court Jus-
tice Irving Levey upheld plaintiff’s
claim that Miller had breached con-
tractual agreements with Youmans.
He ruled that the testimony and ex-
hibits clearly established the plain-
tiff’s right to an accounting in con-
nection with three causes of action.
Levey dismissed a fourth cause of
action for revision of the Youmans-
Miller agreements reached in 1931.
Leonard Zissu, of the Zissu & Marcus
law firm, represented the Youmans
estate, while Julian Abeles acted for
Miller Music.

Top Tunes Involved

The huge chunk of dough expected
to be sought by the plaintiff stems
from fact that some of ASCAP’s most
heavily performed copyrights are in-
volved (Time on My Hands, More
Than You Know, Without a Song,
Great Day, etc.). The plaintiff had
charged that three contracts made in
1931 and 1932 called for Youmans to
receive a share of the ASCAP per-
formance monies paid to the pub-
lisher. The three causes of action
were: (1) The score of Smiling Thru,
where a 50 per cent share in the pub-

(See Youmans Estate on page 16)
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00G Youmans Coup vs. Miller

| Klan Threatens

For Staging a Show for Jews

Miami Cafe

MIAMI, Feb. 28.—A threatening
letter purporting to be written by the
Ku Klux Klan and received by the
Little Roumanian Cafe was being in-
vestigated this week-end by the Fed-
eral Bureau of Investigation (FBI),
after the ops, Philip Freed and Michel
Rosenberg stated that an American-
Jewish Congress (AJC) dinner and
show would go on as scheduled Sun-
day (29).

The letter, postmarked Miami
Beach, Fla.,, February 23, was re-
ceived Wednesday (24). It was ad-
dressed by hand, apparently by a
woman. With the letter was a tear
sheet of The Miami Sun Tropics of
February 22 containing a picture of
three women, AJC officials. In block
letters around the pic was written:
“They raise their children like them-
selves. Three Jew Communists—see

how they want equal rights.”

The letter, which was written by
hand, not block letters, on ordinary
white foolscap paper, had the let-
ters “K. K. K.” printed on the top of
the sheet. Part of the text of the let-
ter, a photostat of which was shown
to The Billboard, follows:

“If you allow those (etc., etc. .. .)
to hold their luncheon for the civil
rights drive in your . . . joint next
Sunday, you will be out of business.”

The letter ran on in this villifying
tone and ended: ‘This is no crank.
...K K. K. We still live.”

Miss. Showbiz Tax Defeated

JACKSON, Miss., Feb. 28.—House
Ways and Means Committee has de-
feated a State proposal for a 1 per
cent tax on admissions to all amuse-
ments.

Don’t Fool With

Phil Spitalny,
major label (Columbia),
then launched his own plattery,

Fleshers Come Back
In West Australia

PERTH, West Australia, Feb. 28.—
The pic chain, Fullers Theaters, have
failed to renew their lease on His
Majesty’s Theater here after holding
it since 1918, and Cyril Moss, acting
on behalf of the trustees of the thea-
ter, is hunting for flesh shows in
Sydney. Jack Davey, the radio fun
man, is one possibility, and the Cecily
Courtneidge Under the Counter show
is also on the list. Some $6,500 is
being spent on carpeting, redecorat-
ing and improvements on the house.

There is every indication of a vig-
orous revival of fleshers in the West,
where pix have been experiencing
a pronounced slump. With the Tivoli,
the Capitol and His Majesty’s all
switching to live shows there may

Phil: The Moral

Of Spitalny’s Charmed Life With
Charm Wax; Whizbang Exploiting

NEW YORK, Feb. 28.—Unique in record business annals is the saga of
Hour of Charm maestro, who started out recording for a
switched to one of the war-born indies (Vogue),
issuing his own waxings exclusively. Long
known in music circles as a gent with a great disdain for orthodox tech-
niques, Spitalny’s own record company operation includes procedures which
would give veteran disk makers a severe case of the screaming meemies.
vet the sales record established by the fledgling plattery, the type of outlets

cracked and the effect of the opera-
tion on Spitalny’s old Columbia items
can not be shrugged off.

Unhappy with his Columbia set-up
on a number of counts and disgusted
with his experience with Vogue, Spi-
talny last fall took some 60 fem music
makers into the WOR recording
studios and in a two-day session cut
six sides for an album of Christmas
carols. Not counting the cost of ar-
rangements, studio time, etc., the ses-
sion created an initial nut for the
Charm Record Company of slightly
better than $10,000. Pressing arrange-
ments at 19 cents per pancake (57
cents for the three disks) were made
with the Clark plant in Harrison,

(See DON’T FOOL on page 36)

be a possibility of an excess, but the
change is definitely being welcomed
by the public who have been denied
stage shows for so long because of
the high transport costs to the West.

No. 1 On the Honor Roll of Hits
NOW-1S THE HOUR
Sheet Music Seller

No. 1

No. 1

Y

Disk Via Dealer Sales

-

-

Plowboys. Victor 20-2332
| No.

Americana 40028
No. 1 Sheet Music Seller in England
A TREE IN THE MEADOW

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

I'M LOOKING OVER A FOUR LEAF CLOVER
Most Played on Disk Jockey Shows
I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney. MGM 10119

I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney, MGM 10118
Disk in the Nation's Juke Bozes

I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney. MGM 10118
Folk Disk in the Nation’s Juke Bozes

I'LL HOLD YOU IN MY HEART by Eddy Arnold and His Tennessee

Race Disk in the Nation's Juke Bozxes
SNATCH AND GRAB IT by Julia Lee and Her Boy Friends, Capitol

Leading albums, classical disks, English and Canadian sheet sellers and full score on all
music-disk popularity in Music Popularty Charts, pages 24 to

33 in Music Section.

How They Age!

Melissa Ann Montgomery,
daughter of thrush Dinah Shore
and film actor George Mont-
gomery is going to age rapidly if
press agents and reporters aren’t
a little more careful. In supply-
ing caption material for Dinah’s
front cover photo (The Bill-
board, February 28) the George
Evans office, Dinah’s flackery,
added a month to Melissa’s age,
to allow for the gap between
time they were supplying copy
and date of publication. The
Billboard writer, in shaping up
the Evans’s material had the
same idea and added another
month. So the cover caption
said Melissa was “four months”
old. Actually little Miss Mont-
gomery will be just two months
old March 4.

Richards’s Aeccuser

Gets a New Jol

HOLLYWOOD, Feb. 28. — Cle
Roberts, former director of KMPC
news and special events departmen
moves to KFWB Monday (1) to tak
over the 6 p.m. Monday thru Frida
15-minute news seg sponsored E
Melody Lane. Roberts is one of
group of persons who made availab!
to The Billboard documentary me
terial charging KMPC Prexy G. !
Richards with demanding that new
be slanted.

Roberts’s exit from KXMPC Febru
ary 6 kicked off a series of dismis
sals at the station, among those re
lieved of their duties being C. C
(Tiny) Renier; George Lewin, news
room manager, and Maurice Sterrel:
news editor.

Film Yearbook Ou_t'

NEW YORK, Feb. 28.—The 47-’4
edition of the Allied Non-Theatrice
Film Association yearbook and audio
visual directory was published las
week. Book contains lists of 16mmr
film libraries, producers and organi
zations financing such films, as wel
as special articles by non-theatrica
film industry leaders.
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IBS Preps Show
On Use of A-Bomb

[EW YORK, Feb. 28.—The Mutual
adcasting System (MBS) is con-
rring two new shows for airing
rtly, one to be a one-time, all-out
umentary program on the atom
nb, and the other a talent hunt
new comedy writers, aimed spe-
cally at college students.

‘he atom bomb show, a project of
2 Swezey, MBS’s veepee and gen-
1 manager, will be devoted to the
icetime uses of the bomb, showing
. enormous gocd to which the in-
ument can be placed and endeavor-
. to give listeners a clear picture
what the thing is. It’s being de-
oped by MBS staffers.

lhe comedy writers idea, now up to
il Carlin, MBS program veepee,
' final okay, will attempt to locate
coming gag writers on the nation’s
lege campuses.

[ontgomery Holds

Out on “Suspense”

NEW YORK, Feb. 28.—Altho the
etric  Auto-Lite Company signed
sterday (27) to sponsor Suspense,
2 Columbia Broadcasting System
BS) package, instead of its cur-
nt Dick Haymes opus, no agree-
:nt had been reached at the week’s
d with Robert Montgomery, the
ystery airer’s star, who is holding
t for more loot. Montgomery is
portedly asking for $2,500,-$5,000
r show, as narrator only and $2,500
ore if he acts as well as narrates.
wwever, Suspense, cut down to 30
inutes from its current full-hour
rmat, will cost considerably less
an the Haymes budget of about
4,000 weekly. As a result, Auto-
te is understood to be considering
bolstered name-guest policy for
tspense.

The mystery show is slated to move
to Haymes’s 9 p.m. Thursday seg
1. CBS early in July. The agency
Ruthrauff & Ryan.

VILB Enjoined
On Language Shift

DETROIT, Feb. 28.—Protests of
reign language groups against
IJLB policy, effective midnight to-
ight (Saturday), of dropping all
reign language shows, leaving the
ty without foreign air programs, re-
ilted in an injunction granted yes-
srday by Federal District Judge
rthur F. Lederle against WJLB.

The formal action was taken by a
roup of individuals having monetary
iterest in foreign pregrams, either
s salesmen or employees. The in-
unction is for 10 days.

The station’s action is still uncer-
ain.

sylvester & Spouse
Audition Disk Show

NEW YORK, Feb, 28.-—Bob Syl-
‘ester, dramatic columnist of The
few York Daily News, and his wife,
‘unty, yesterday auditioned  their
wew show for both WOR and the
tmerican Broadcasting System. 1It's
| combination man and wife, noc-
urnal disk jock program.

Sylvester recently lambasted disk

‘Cricket’ Chirps

For Sponsors

NEW YORK, Feb. 28.—A new
package, Jiminy Cricket, starring
Cliff Edwards, vet film and radio
singer, is under consideration at J.
Walter Thompson and Young &
Rubicam, it was reported this week.

The show is based on the Walt Dis-
ney cricket character and would air
from the Disney lot in Hollywood.
Edwards, in the lead, would be cast
as the chirping conscience of fa-
mous historical characters, to be
played by top name guests. Robert
Young already has been set for the
lead in the first show, Patrick Henry.

The budget is said to be $12,000
weekly,

Y&R Accounts
Mull Net Segs

NEW YORK, Feb. 28.—Several
clients of Young & Rubicam (Y&R)
are reported to be considering net-
work shows for the near future, These
include the Jello and Jello Pudding
divisions of General Foods. Other
Y&R accounts pondering stanzas are
said to be Celanese Corporation and
the Metropolitan Life Insurance Com-
pany, both of which have used radio
before.

Y&R has been reported interested
in Meredith Willson for one of the
above accounts.

“Parky’s” May
Mutual in Spring

HOLLYWOOD, Feb. 28.—The Meet
Me at Parky’s.stanza, currently over
Mutual Broadcasting System (MBS)
as a co-op venture, is reported set
to move to another net at season’s
end in a new single sponsorship deal.
The reason for the shift is said to
be dissatisfaction with low rating
and Mutual’s inability to peddle the

66 Mil for NBC

NEW YORK, Feb. 28. — The
gross income of the National
Broadcasting Company (NBC)
for 1947 was $65,690,001, the
greatest in its history and 7.6 per
cent ahead of 1946. The income
in 1946 was $61,067,034. Figures
were disclosed this week via the
annual statement of NBC’s
parent company, the Radio Cor-
poration of America.

Seripters Balk

At Certifying

NEW YORK, Feb. 28.—Radio Writ-
ers’ Guild (RWG) this week flatly
refused a demand by New York ad-
vertising agencies that the Guild be
certified as bargaining agent for writ-
ers on agency-produced commercial
programs. The certification demand
had been made by the American As-
sociation of Advertising Agencies
(AAAA) in response to an RWG bid
for a minimum basic agreement cov-
ering the writers involved.

The AAAA demand is predicated
on Taft-Hartley requirements, but
the Guild’s position is understood to
be that such certification is merely
a delaying tactic and actually un-
necessary. Ground for this claim is
that the Guild recently set a new con-
tract with the four major networks
and that, therefore, the certification
demand isn’t required.

stanza in major markets.

Parky’s (Harry Einstein) current
pact with Mutual guarantees the
comic $6,000 weekly. The show is
bankrolled by local sponsors in 150
markets, but is still unsold in im-
portant cities such as New York,
Chicago, Los Angeles, Detroit, etc.
The potential gross take on the show
is estimated at $11,000 but the figure
cannot be reached without sale in
major markets. New bankroller was
not disclosed at this time.

U.S.Continues To Hold B. R.’s
Liable for Actors’ S. S. Funds

WASHINGTON, Feb. 28.—The Bu-
reau of Internal Revenue is keeping
an unofficial eye on the Social Se-
curity tax squabble between the
American Federation of Radio Artists
(AFRA) and the Gulf Oil Company,
but does not plan an investigation
until the expected AFRA protest
(The Billboard, February 21) arrives.

The present inclination of the bu-
reau, a spokesman for the employ-
ment tax division said this week, is
to continue its policy of holding all
radio spohsors responsible for ar-
ranging Social Security coverage for
all actors employed by them—
whether under contract or not.

Must Cite Individual

The official emphasized that if
AFRA plans an official protest on
Gulf's reported plan to discontinue
payment of benefits in behalf of
transient actors on We the People, the
union must do so in the name of
an individual actor affected by the
alleged Gulf move.

ocks in his column and says that if

Filed in the correct form, the

ke show is sold, he’ll have some  spokesman said, an AFRA complaint

ancy apologizing to do.

9

* |would be investigated. Unless Gulf

can present a strong case to the
contrary, the bureau will be inclined
to rule in favor of the union, it was
asserted.

Altho admitting that the cases of
acters on occasional call fall in the
“twilight zone” of Social Security
rulings, the official said: “We feel that
a radio advertiser, whether working
thru an agency or not, is liable for
Security payments for the benefit of
all persons employed by him or his
agents.”

Vaude Sitch Different

In the case of entertainers working
for a vaudeville house, it was stated,
the matter is quite different. It was
explained that the bureau—upheld
by a New York court—contends that
a vaude performer is an individual
contractor and is not covered by So-
cial Security. However, the spokes-
man continued, a radio actor is hired
by a sponsor to perform a prescribed
duty at a prescribed time and is so
considered to be a simple employee
of that sponsor, even tho the actor
speaks only one line.

The Billboard

G CUTS

Thomas,Brice,

Skelton and

Durante Off?

48G Weekly Talent Bill

NEW YORK, Feb. 28.—Four top
shows were reported facing cancella-
tion this week. They are Fannie
Brice (General Foods) on Columbia
Broadcasting System (CBS) and
Jimmy Durante (Rexall) and Red
Skelton (Brown & Williamson), the
last two on National Broadcasting
Company (NBC).

In the case of Miss Brice, her
option is up Monday (1) and as of
the week-end, Young & Rubicam,
the agency involved, had not picked
it up. Brown & Williamson, insofar
as Skelton is concerned, is faced with
a budget problem, from reports, and
while eager to keep him, may be
forced to cancel when the contract
expires this season. It was also said
that B & W.is considering Sig Rom-
berg as a summer replacement and a
return to its coupon-type selling. This
gimmick, used on Kool and Raleigh
cigarettes, was dropped some years
ago. Savings on a Skelton replace-
ment would facilitate the coupon bus-
iness.

Freeman-Keyes, who has a per-
sonal management contract with
Skelton, is reported to have been
submitting him to prospective ac-
counts in recent months.

Budget Sitch

Schnozzola’s reported cancellation
is again not a question of rating but
reportedly reflects a budget situation.
Option time is within the next week
or so, it is said, with N. W. Ayers,
the agency for Rexall, reportedly
looking for a cheaper program.

It’s not known whether General
Foods will retain the Brice time on
CBS. The latter show runs back to
back with Danny Thomas, who may
also have option trouble, from reports.
Dropping the Brice-Thomas hour
would just about knock the props
out of Columbia’s Friday night com-
edy revamp schedule.

Budgets for the shows are around
$7,500 for Thomas, $13,000 for Skel-
ton, $13,000 for Miss Brice, and $15,=
000 for Durante.

Nets’ 47 1 ncome
Put at 190 Million

WASHINGTON Feb. 28.—Topped
by the year’s high in December, gross
income of the four major nctwmks
amounted to $190,900,000 in 1947, the
Commerce Department estimated this
week. December income was esti-
mated at $17,780,000, an increase of
some $800,000 over November and
about $1,000,000 more than the pre-
vious December.

According to Commerce statistics,
1947 brought the second highest gross
income in chain history, being topped
only by time sales of $193,000,000 in
1946.

Biggest contributor to the radio
kitty last year was the toilet goods
groups, which put up some $55,500,-
000 of the total. Close behind came
the food-beverage sponsors who paid
in about $52,500,000.
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M Wonders,
On Lifting of
Petrillo Ban

Tuners Resent the Soapies

NEW YORK, Feb. 28.—Recent lift-
ing of the ban on duplication of AM
music programs over FM outlets by
James C. Petrillo, president of the
American Federation of Musicians
(AFM), may turn out to be far from
a bonanza for FM operators. This
was indicated this week when it was
learned that FM station managers are
receiving numerous complaints from
listeners regarding the program
quality of the newly revamped FM
station skeds. The squawks are to
the effect that FM listeners, most of
whom have been weaned on good
music and news, are now getting their
quota of soap operas, disk jockeys
and singing commercials—and they
don’t like ’em. For an FM listener,
it is pointed out, a soapie is still a
soapie even if static-free.

The complaints from tuners, it is
understood, have been directed pri-
marily at network affiliates who are
now taking AM schedules piped from
the webs. Quite a few web FM af-
filiates are not taking the AM pro-
grams owing to the regulation that
all AM programs must be duplicated
or none at all. This regulation, which
prevents an FM station from carrying
some AM network programs and ex-
cluding others, is designed to give ad-
vertisers a fair break. This all-or-
none regulation prevents some FM
outlets from taking AM programs be-
cause they are loath to dispense with
local accounts. In other words, some
of these FM outlets would like to
take the entire AM schedule but
cannot.

Poses a Dilemma

Those affiliates who are duplicating
face a dilemma. When Petrillo lifted
the ban February 1 FM execs hailed
the move as a great boon, one which
would permit them to vary their
schedules and forge ahead business-
wise. It seems now, however, that
in a large measure duplication has
intensified FM’s programing prob-
lems. FM audiences have not only
become accustomed to good music
and news—they were actually sold
FM on that basis. They also feel
they have an investment in their re-
ceivers. Capping all this is the ad-
mitted fact that FM audiences are a
cut above the general AM audience
in intelligence, and are therefore
more articulate than the average
audience.

Commenting on the dissatisfaction
of FM audiences with duplicated pro-
grams, one network exec stated that
despite the disappointments and di-
lemmas posed by duplication, it was
nevertheless the ultimate road to
salvation, inasmuch as it was the
smoothest method whereby AM could
change over to FM.

Guest Syndicating

g ‘Reporter-at-Large’ ’

DETROIT, Feb. 28.—Bud Guest,
son of rhymer Edgar Guest, is syn-
dicating his Reporter at Large pro-
gram aired over WJR here! First
outside buyer is WFIL, Philadelphia.

The show features human-interest
news.

OMERANG

Directs KLZ News, Special Events

SHELDON PETERSON

Directs one of the largest radio news staffs

between Chicago and Los Angeles. Has
increased scope of news contacts and in-
jected new interest in KLZ newscasts with
wire recordings of spot news.

KLZ, Denver

Webs Hamper
FM? Stations
Are Queried

WASHINGTON, Feb. 28.—The pol-
icy of networks on FM is in for a
thoro study by both the Federal Com-
munications Commission (FCC) and
FM Association (FMA). Tackling the
question from different angles, the
FCC and FMA this week sent out
questionnaires designed to bring out
%A‘%laether the chains are hampering

The commission sent letters to the
four major webs asking various ques-
tions on network policy, including a
query about whether FM affiliates
which carry some AM network pro-
grams are required to carry all of the
net’s sponsored shows.

The FMA’s questionnaires went out
to some 400 FM broadcasters asking
whether network policy “interferes
with or hampers you in any way in
programing your FM station locally
in the public interest.” In a query
similar to the FCC’s chief question
to the chains, the FMA asked FM-ers
whether webs with which they are
affiliated permit them to choose which
network programs they will carry.

In announcing the questionnaire
mailing, the FMA explained that it
has received complaints from mem-
bers that “some of the major net-
works have adopted policies of ‘take
all our programs or none’ on FM.”
The FMA said the poll was an at-
tempt to find out how prevalent this
policy was.

New Spot Sought
For “Ford Theater”

NEW YORK, Feb. 28.—Altho Ford
Motors this week renewed its Sunday
afternoon time on the National
Broadcasting Company (NBC) for
Ford Theater, both the account and
the network are looking around to
find a different time spot. Both Co-~
lumbia Broadcasting System and
American Broadcasting Company are
likewise trying to line up acceptable
periods.

Renewal is for 13 weeks, and Ford
is reiterating its policy of continuing
to sponsor Theater as a long-time ra-
dio project. The account wants to

FCC Starts Its

On Ban on

WASHINGTON, March 1.—Spokes=
men for the major networks were on
hand to deliver the formal opening
punches against the Federal Com-
munications Commission’s (FCC) his-
toric Mayflower air editorializing ban
as a many-times-deferred hearing on

the ruling was slated to get under
way here today (Monday). The
hearing, attracting national interest
and absorbing the attention of all the
FCC commissioners, appears likely to
run at intervals for several weeks,
with some FCC spokesmen forecast-
ing it will not reach a wind-up until
mid-April.

As the hearing was set to get under
way this morning, general belief pre-
vailed backstage that FCC may
seriously consider reversing its stand
against editorializing on the air. Seen
as a likely modification is a rephras-
ing of the ruling, at least to accom-
modate facsimile broadcasters, and
some insiders believe the FCC may
even go all the way in letting stations
editorialize within restricted limits
of “identified” programs. The issue,
regarded as the paramount one be-
fore FCC, will be debated heatedly,
with tens of thousands of words of
testimony to be poured onto the rec-
ord before the commission deliberates
on a decision and with organized
labor ready to give vigorous opposi=-
tion to station owners and the Na-
tional Association of Broadcasters
(NAB) who will ask FCC to reverse
itself. Organized labor will argue
against any revision of FCC’s original
ruling in the Mayflower case.

AFM in Background

The shadow of current negotiations
between broadcasters and the Amer-
ican Federation of Musicians (AFM)
will hang over the entire hearing in-
asmuch as the FCC is agreed on in-
terrupting the hearing “at any time”
to accommodate NAB and broad-
casters engaged in negotiating music
broadcast contract terms with Prexy
James C. Petrillo and AFM locals.
With more than 100 witnesses slated
to testify and with the FCC content
to stage the proceedings in two and
three-day spells over a period of sev-
eral weeks, the hearing is seen likely
to become one of the longest on
record.

Leading off broadcast ownership’s
attack on the editorializing ban are
officials of American Broadcasting
Company (ABC), Columbia Broad-
casting System (CBS), National
Broadcasting Company (NBC) and
Yankee Network. In presenting a
united front in favor of editorializing
on the air, the networks and other
radio ownership spokesmen, includ-
ing NAB, will reiterate arguments
already offered many times by them
in public speeches that the Mayflower
ruling constitutes an “abridgement”
of free speech in violation of the Bill
of Rights.

Mutual Broadcasting System (MBS)
opposition to the Mayflower ruling
will be voiced by T. A. M. Craven,
head of Mutual-Cowles station WOL,
Washington. Others to be heard on
this side of the issue include Nathan
Straus, WMCA, New York; Morgan
Sexton, KROS; Robert Mason,
WMRN; E. R. Vadeboncoeur, WSYR;
Ralph Hardy, KSL; Berl Lottredge,

shift time not only to improve its
rating but to get away from the Ford
dealers Sunday night program star-
ring Fred Allen, also heard over NBC.

Hearings
Editorializin

WOC,
WHCU.

Unions Support Ban

Among supporters of the editor]
izing ban who will be heard are
United Automobile Workers, an
filiate of the Congress of Indust:
Organizations (CIO), the Commu
cations Workers of America, the A
and the American Federation of ]
bor (AFL). The long list of w
nesses slated to appear at the he
ing includes spokesmen for religic
music, advertising, educational, fa
and veterans’ interests, besides lal
and radio ownership. Among w
nesses will be representatives
American Veterans’ Commiti
American Jewish Congress, Farme
Union of America, Institute for Ec
cation by Radio; Co-Operat
League, USA; Advertising Fede:
tion of America, Revere Racing ¢
sociation, American Council of Chr
tian Churches, Iowa Association
Radio News Editors, Progress:
Citizens of America, Committee
Constitutional Government, Ra:
Writers’ Guild, Joint Religious Rax
Committee, National Association
Educational Broadcasters, Natio
Association of Radio News Directo
National Association of Broadc
Engineers and Technicians, Americ
Federation of Radio Artists, Ame
can Association of Theatrical a
Radio Press Agents, Radio and Te:
vision Broadcast Engineers’ Union

4 Webs, AFM
Huddle Mar. .

NEW YORK, Feb. 28.—Execs of t
four webs and the American Feder
tion of Musicians (AFM) resume n
gotiations March 8—a week later th:
originally scheduled, to work out
new contract. Details to be cover:
in the sessions with James C. P
trillo, AFM chief, include scales f
AM, FM, co-op programs and tel
vision. The consensus is that tk
time Petrillo will okay live mus
for video.

Webs have been operating under
60-day extension of the 1947 pact.
one-week delay in resumption of n
gotiations resulted from the fact th
a lot of the network brass took vac:
tions and couldn’t get their routir
work in order in time.

FMA Huddle Frida
To Map Expansiol

WASHINGTON, Feb. 28.—The F}
Association (FMA) board of directo
will chart what is expected to be a
“expanded program of operations
for FMA at a meeting here next Fr:
day and Saturday (5 and 6). In cal
ing the meeting, FMA Prexy Evere
L. Dillard said the session will L
“one of the most important” i
FMA’s career, and he voiced belic
that FM broadcasting is at last “ove
the hump.”

The agenda for the session include
discussion of proposed copyright leg
islation, duplication of web progran:
on AM-FM, the American Telephon
& Telegraph Company’s propose
rates for FM web lines, FMA’s rol
at the Mayflower hearing, and FMA’
policy on video-casts of still picture
with music accompaniment. Th
board will also take up the questio
of future outlays and budgeting.

and Robert E. Cushm
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AFRA Charges | Taft-Hartley

Hamstrings Union Activity

NEW YORK. Feb. 28. — Enactment
f the Taft-Bartley labor law has
esulted in delay, procrastination and
amstringing of union activities,
reorge Heller, national secretary of
1e American Faderation of Radio Ar-
ists (AFRA), declared this week.
WFRA, now engaged in a nationwide
rganizing drive, has found that both
he provisions of T-H itself and stall-
actics adopted Dy some broadcasters,
iave gummed up the works, Heller
aid. His statements were made to
. New York AFRA local membership
neeting this week.

The question cf the union shop un-
ler T-H is a particular problem, Hel-

Perl’s Civil Rights
Seript Deals Await

Disentanglement

NEW YORK, Feb. 28.—With at
east three local cutlets interested in
yuying writer Arrold Perl’s two-part
jocumentary series on the report
»f the President’s Committee on Civil
Rights, shelved last week by Mutual
Broadcasting Sysiem (MBS), Perl
1as indicated his willingness to make
transcriptions of the shows avail-
able without ‘charge, except for the
wax, to all stations. The shows were
replaced by straight readings of the
report beginning Tuesday (24) by
MBS on the ground that dramatic
interpretation might limit the amount
of material covered. Offers have
been made to Perl by WMCA, WNEW
and WOV, but the writer has been
unable to make any disposition of
the scripts pending settlement of the
juestion with MBS of property rights.

Perl said this week that MBS had
paid him for the first of the scripts
only, on the minimum basic con-
tract covering first radio rights. How-
ever, the MBS readings included
severdl verbatim excerpts from Perl’s
script. This, said Perl, accounted for
a technical first performance of the
material. Preliminary MBS opinion,
however, was that tha excerpts used
were so fragmentary as not to con-
stitute a performance, and that any
stations desiring to utilize the script
would thus have to megotiate with
MBS for its release. MBS President
Edgar Kobak said the web would
like to air Perl’s shew at a more
propitious time, in tke future. The
second show was never paid for by
MBS and thus remains Perl’s prop-
erty.

The MBS reading drew, according
t{o one web spokesman, a large num-
ber of letters and wires praising the
broadcast and lauding the airing of
the material. At the same time, nu-
merous organizations have rallied
around Perl and have voiced con-
demnation for MBS’s aciion in reneg-
ing on the documentary three days
prior to the broadcast. The United
Automobile Workers (CIO) con-
tacted Perl from Detroit, saying it
wished to have various locals thru-
out the country sponsor airings of
the shows. The magazine °48 has
asked Perl to write a piece for its
Workshop department on how a
decumentary is penned, using por-
tions of the script for examples. The
radio division of the Progressive Citi-
zens of America issued a statement
stating that MBS “set out to drama-
tize the full meaning of the report

. it has.”

ler said. The law provides that every
employee vote in union shop elections,
meaning that even actors who have
worked only once during a given
period must be contacted. If they
do not vote at all, it is counted as a
vote against the union shop. Such
elections are pending at WINS and
WHN, New York, which nevertheless
have recently concluded AFRA ne-
gotiations.

The union shop is even more com-
plex insofar as networks are con-
cerned, by virtue of the many per-
formers used. AFRA, Heller dis-
closed, is trying to arrange a one-
shop election, rather than four, to
cover the four networks and to obtain
a definition of the period to be
covered in the shop election. Even if
but for one month, thousands of
performers will have to be contacted
to cast their ballots.

Heller named a number of sore
points in the negotiation picture, in-
cluding Fort Wayne, Ind.; Peoria, 111
San Francisco; Raleigh, N. C.; Kansas
City, Mo., and Louisville. He also
charged that many broadcasters were
using coercive methods as a means of
fending off AFRA shop.

The union exec also reported that
AFRA was opposing moves by broad-
casters to classify announcers as pro-
fessionals rather than as employees.
As the former, they would be ex-
cluded from AFRA provisions.

Heller denied charges that increased
pay scales are responsible for current
decreases in employment. The real
reasons, he maintained, are changes
in the excess profits tax laws, ma-
terial shortages, increased time rates
and a general depression fear thruout
management.

The meeting also heard reports by
Nelson Case, newly elected AFRA
president, and Clayton Collyer, the
latter on employment (see story else-
where in this issue). The member-
ship also approved a plan whereby
addressograph files would be made
available for union election material.

CBS Plans Godfrey
Scouts Vaude Unit

BIRMINGHAM, Feb. 28.—Colum-
bia Broadcasting System (CBS) pro-
duction brass are completing plans for
an Arthur Godfrey Talent Scouts
vaude unit., The web will build one
unit initially, as a test, to see how
the unit fares in theaters around
the country. William Morris and
Music Corporation of America have
already been approached to do the
booking, but late this week no deal on
bookings was set.

The unit will probably include six
acts, and these will not necessarily
be the winners—rather, the best tal-
ent. Irving Mansfield will produce.

D-C-S Agency Bags

New Nestle Account

NEW YORK, Feb. 28.—One of the
most sought after new advertising
accounts to come up in some time
was reported snagged by the Doherty,
Clifford & Shenfield (D-C-S) ad
agency this week. The account is
Nestea, a new product manufactured
by Nestle Milk Products, which also
makes candy and Nescafe. Nestea is
an instant soluble tea, first product
of its kind on the market, its use

Tough Competish
Hypos Wells’ Rate

NEW YORK, Feb. 28. — An un-
usual instance of a program turning
in a higher Hooperating in a new
time slot against tougher competition
than it was able to get against weaker
competish to a different time has de-
veloped via Christopher Wells. The
current Hooperating of the DeSoto-
Plymouth program is 7.9, against
Fibber McGee, which is up to 26.9.
Wells has been airing only four weeks
on Tuesdays. The previous rating has
been 7.3.

As a Sunday night show, against
the Theater Guild and Take It or
Leave It, which run around 10 to 15
Hooper-wise, it was unable to do
better than five in the rating sweep-
stakes. Wells, owned by Ed Byron,
was renewed this week for 13 weeks.

Forrestal Asks

Nets, NAB for
‘Censor’ Huddle

WASHINGTON, Feb. 28. — The

| voluntary “censorship” proposal of

Defense Secretary James Forrestal
will be aired officially for the first
time at a meeting of publishers and
broadcasters in the secretary’s of-
fice Wednesday (3), a Forrestal aid
told The Billboard this week.

Invitations to take part in the dis~
cussion have been sent to National
Association of Broadcasters (NAB),
the National Broadcasting Company
(NBC), the American Broadcasting
Company - (ABC), the Columbia
Broadcasting System (CBS) and Mu-
tual Broadcasting System (MBS).

The aid explained that no indi-
vidual broadcasters received invita-
tions because “we don’t want the
meeting to be unweildy. We feel
that the NAB and the networks will
be able to give the views of radio,”
he added.

Forrestal’s plan is to set up a se-
curity board of army, navy and air
force personnel to advise radio and
the press whether or not news stories
submitted to the board would injure
national security. Forrestal has em-
phasized that the system will be
strictly voluntary, with the board
having no authority to compel edi-
tors to abide by its rulings.

CBS Sets Gottlieb
To Produce 3 Segs

NEW YORK, Feb. 28.—Lester Gott-
lieb, who this week joined Columbia
Broadcasting System’s (CBS) pro-
gram staff, shifting over from Young
& Rubicam, has been assigned to
take over production on three shows.
They are It Pays To Be Ignorant, now
on CBS as a co-opper; the new Good-
man Ace show and Sirike It Rich.

Gattlieb will also handle talent de-
tails in the program department, as-
suming the job formerly held by
Larry Puck.

eliminating the usual tea bag or
strainer routine.

Almost a dozen of the top agencies
in town pitched for the account

which went to D-C-S. Advertising:

plans will be developed slowly, with
prior problems of distribution and
packaging requiring initial attention.

Labor Dept.
Will Check
Job Picture

Stems From ;FRA Group

NEW YORK, Feb. 28.—A nation-
wide survey of the economic status
of radio artists will be made shortly
by the Bureau of Labor Statistics
(BLS) of the U. S. Department of
Labor, the first such study ever made
by a government body of a show
business field. BLS survey is the
result of several months study of
employment conditions by the Amer=~
ican Federation of Radio Artists
(AFRA) New York local.

Survey will start in New York
March 22 and will be made nationally
about four weeks later. TFirst field
work is being done in New York so
as to enable BLS and AFRA to double
check the efficiency of the question-
naire, final draft of which is to be
approved Tuesday (2). Entire survey
will be made on an anonymous basis,

To Turn Up Data

Radio actors thruout the country,
and especially in New York, have
been bedeviled by unemployment for
some months, with AFRA a few
months ago setting up a committee
to study the problem. While the
BLS questionnaire does not include
any remedial elements in itself, the
actors—and some employers, notably
the networks, who have been co-op-
erative in the field work done so far—
have been stymied by a lack of data.
It is figured that facts as to income
levels, frequency of employment and
the like, will provide guideposts to
improving conditions.

Questionnaire will check age, sex,
marital status, experience, education,
pre-radio background and qualifica-
tions, work during one specific week,
whether radio income is implemented
by non-radio work, in or outside of
show business, and information as
to earnings during 1947.

Initial move to get the government
survey was made for AFRA by
Minerva Pious.

Bordon Splitting

Costs on New Seg?

NEW YORK, Feb. 28.—Time and
talent billings will apparently be split
when the new Borden show starts
on the Columbia Broadcasting Sys-
tem (CBS) April 7. The show, now
airing on the Coast with Mark War-
now, is heading East for New York
origination,

The new cast will include Ed Slat-
tery and an orchestra and chcrus and
Earl Wrightson, Thomas L. Thomas
and Mary Martha Briney, singers.
Frank Hummert will produce and it
is understood, collect the talent com-
missions, with time billings going
thru Kenyon & Eckhardt.

HOOPER ELECTS TWO

NEW YORK, Feb. 28.—The board
of directors of C. E. Hooper, Inc.,
this week elected H. Douglas Hadden
vice-president and general manager,
and Albert M. Wharfield vice-presi-
dent in charge of advertiser and
agency relations. Wharfield has been
placed in executive charge of pro-
gram Hooperatings and the new U. S.
Hooperatings. He and Hadden both
will be headquartered in New York.
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Charge Richards Ordered

News Slanted To Promote
Own Political Beliets

Also Claim Smear Orders on Roosevelts, Hughes, Jews, Ete. |

(Continued from page 3)

5939 Sunset Blvd.
Hollywood 28, Calif.

“Dear Clete.

“Lets back up the board of super-
visors on the loyalty plan.

“Throw out the Communists, wher-
ever we can and really follow thru
and see that it’s done.

“Enclosed find a good editorial
from the Hearst paper which would
get on our air, over and over and
over agai.

Regards.

G. R. Richards.”

A third letter written on stationery
bearing Richards’s name:

“Genl. MacArthur is a great man
who believes in Christianity and our
way of life, etc., ete.,, who, if palled
upon to be our president would be-
come one of the greatest leaders and
crusaders of all times, etc. Get this
over. Again and again and again.”
(Signed) GAR.”

Lewin’s Statement

Lewin’s statement, in full, reads:

“February 26, 1948.

«“A statement relating to actions of
G. A. Richards in connection with
presentation of news on Station
KMPC, Los Angeles. The state-
ment is made by George E. Lewin,
KMPC newsroom manager from Feb-
ruary, 1947, to February, 1948.

“In general, Mr. Richards told me
many times to seek news items
derogatory to the New Deal, as he al-
ways referred to the Truman admin-
istration. He told me to plug always
for General MacArthur and Tom
Dewey and to keep hammering at the
Jews, who are, he said, all Commu-
hists.

“Specifically, Mr. Richards told me
always to follow any story about
Communists with a story (deroga-
tory) about any member of the
Roosevelt family. He ordered me to
use the same treatment of news
stories tieing in the names of David
Lilienthal, Henry Wallace, Howard
Hughes, Henry Kaiser and others
whom he considered to be dangerous
men.

Lilienthal’s Case

“During the Senate hearings on
David E. Lilienthal’s confirmation as
head of the Atomic Energy Commis-
sion, Mr. Richards ordered me to
give extra long treatment to charges
against Lilienthal and to suppress
anything favorable to Lilienthal.
Lilienthal, he said, was a Communist.

“When Howard Hughes was testi-
fying before the Senate War Con-
tracts Investigating Committee, Mr.
Richards told me almost daily to
give Hughes hell. He told me spe-
cifically to refer always to Hughes’s
flying boat as the worthless plane or
the mammoth waste of the tax-
payers’ money and ordered me to
work into the news stories the pre-
diction that it would never fly.

“Mr. Richards ordered me to stop
ithe use by newscasters of stories
about events in Palestine. That was
in the latter part of December, 1947.
He said that publicizing the situation

in Palestine would give aid and com=-
fort to Jews and Communists.

“Serewball Wallace”

“HMe ordered me never to tise a
story about Henry Wallace unless it
was unfavorable to Wallace and said
that I must always precede Wallace’s
name with the nicknames of screw-
ball or tumbleweed.

“When Elliott Roosevelt testified
before the Senate War Contracts In-
vestigating Committee Mr. Richards
ordered me to dig up the complete
dosier on Elliott Roosevelt and recap
all of his brushes with the press,
which might conceivably reflect on
young Roosevelt.

“The treatment of news stories
ordered by Mr. Richards was identi-
cal with that which I had encount-
ered while working for Hearst, Cissie
Patterson, Capt. Joe Patterson and
Scripps-Howard.

“The incidents listed above were
repeated many times and in con-
nection with many other personali-
ties. The general tenor was always
the same.

Practices at KMPC have been the
subject of local radio circle gossip
for some time. Not only ex-staffers,
but present staff members of the
powerful indie have spread all types
of stories about ithe operation, but
the Roberts and Lewin letters and
material are the first tangible state-
ments published on the situation.

NAB OK’s 15G Hypo
For Iuntl. Parleys

WASHINGTON, Feb. 28.—National
Association of Broadcasters (NAB) is
set to spend $15,000 on increasing its
activity in international communica-
tions parleys. It is also considering
stepping up its interest in a motion
picture project publicizing radio—a
project which may entail an outlay
up to $200,000. The NAB board at its
Hot Springs, Va., meeting this week
approved the $15,000 outlay and
passed a vesolution urging the movie
project which is already supported by
the four major networks with a com=-
bined pledge of $50,000 toward it.

The movie project, publicizing the
aims and operations of American
radio broadcasting, has been under
discussion nearly two years and, ac-
cording to Vic Ratner, vice-president
in charge of promotion of the Colum-
bia Broadcasting System, would em-
ploy an “entirely new technique of
visual presentation.” The board is
expected to turn over the discussion
to the Los Angeles convention which,
if it gives final approval, will make
it possible for the project to get under
way next fall.

Conn. Indies Organize
HARTFORD, Feb. 28.—A new
State radio group, Connecticut In-
dependent Broadcasting System
(WCCC, Hartford; WAVZ, New
Haven; WMMW, Meriden; WNOC,
Norwich; WLCR, Torrington) will
meet Tuesday (2) at the WMMW of-
fices in Meriden. Election of officers
will take place. Temporary chair-
man is Richard Carson, of WAVZ.

IRS BLOW WHISTLE

NAB Code Okayed, But New

Board May

Revise Further

WASHINGTON, Feb. 28.—The National Association of Broadcaste:
(NAB) projected code was turned over by the NAB board this week to
special re-styling commitiee headed by NAB President Justin Miller. It wi
be less than a third its original length by the time it is submitted by ma
to NAB members a month in advance of the Los Angeles convention. Tt
code, which now is prefaced by a brief and highly general preamble approve
by the board this week in Hot Springs, is being given a better than eve

chance for final board acceptance at
insiders are privately acknowledging
one major reservation—the ultimate|
fate of the code will remain unknown
until the make-up of new members of
the NAB is established. The present
board will stage its last meeting on
the eve of the Los Angeles conclave
in May but will avoid acting on the
code. Instead, it will turn the docu-
ment over to the incoming board,
which will meet on the wind-up
Wednesday of the convention. The
new board will thus have an oppor-
tunity to gauge general NAB senti-
ment on the code thru at least one full
day of convention discussion before
voting to approve or disapprove the
document.

With 16 new members about to be
elected as replacements on the 25-
member board, the newcomers will,
thereby, have a majority voice in code
action. It’s possible that some candi-
dates for the board, running some dis-
tricts where opposition has been reg-
istered against a new NAB code, may
actually compete for the posts on an
anti-code platform. At present, how-
ever, this is not expected to develop
on a widespread scale, particularly
since NAB President Justin Miller is
known to have gone on record at this
week’s board meeting advising against
railroading thru a highly detailed
code which obviously could not be ac-
ceptable universally. Miller, it is
learned, has insisted that the de-
velopment of a code should be
brought about “in progressive stages,”
and that the NAB this year should
be content to agree on a mild im-
provement rather than a revolution-
ary new document,

The code, even in its present form,
represents drastic revision from its
original form, having been stripped
of several major “morality” provisions
(The Billboard, February 7) in ad-
dition to the changes made by the
NAB board in the commercial sec-
tions last fall. Even the commercial
section underwent further modifica-
tion at this week’s board meeting,
with the board deciding to allow an
additional five seconds for commercial
plugs on 25-minute program seg-
ments. Commercials can run two
minutes and 50 seconds instead of two
minutes and 45 seconds. The intent
of many of the original sections of
the code is still implied in the exist=-
ing draft which, nevertheless, is a
highly condensed and a more general
version. The preamble, which the
code now bears (The Billboard, Feb-
ruary 21, February 28), is also in
highly general language of 150 words,
consisting of four brief paragraphs
stating radio’s credo as operating in
the -public welfare for the “common
good” of all groups. :

Miller’s re-styling committee, which
is alloting itself ahout five weeks
to complete its work on the code
preparatory to mailing copies to NAB
members, includes A. D. (Jess) Wil-
lard, executive vice-president of NAB,
and Harold Fair, NAB program de-
partment director. Miller is author-
ized to appoint additional members,
and it is considered likely that at
least one independent station repre-
sentative will be named in order to

avoid recurrence of the indie re-

the May convention. However, NA

Railroads Mull
Network Show
WithBand I

NEW YORK, Feb. 28.—Associatio
of American Railroads (AAR) th:
week was reported again considerin
entry into network radio. A numbe
of conferences have taken place re
cently between executives of th
AAR and its agency, Benton ¢
Bowles (B&B) The associatio
neared the pacting stage for a we
show about two seasons ago, but th
program was picked up by anothe
sponsor before the contracts coul
be drawn.

A meeting between the AAR boar
members and B&B radio departmen
officials is slated for late Marcl
probably in Chicago, where the de
cision about use of radio is likely t
be made. It is believed the AAR’
renewed interest in radio stems fron
the critical barbs aimed at its mem
bers by railroad mogul Robert R
Young, whose Chesapeake & Ohio lin
has used the Information, Pleas
show to sound off about poor equip
ment and service of other lines.

Hooper Lifts Ban or
New Orleans Ratings

NEW YORK, Feb. 28—C. EF
Hooper, Inc., this week reversed it
decision on discontinuing publica
tion of a city report for New Orleans
The research org had planned to droy
the city because of a promotion give:
away being conducted by WNOE
which, Hooper declared, producec
distortions in the ratings.

Under the revised set-up, how.
ever, New Orleans ratings will bt
published, with WNOE rating:
omitted. Ratings spaces for this sta.
tion will carry a line that they wert
omitted because of promotional ac
tivities which “artificially inflate” th¢
figures.

NAB To Meet in Chi
In °49; Maybe Always

WASHINGTON, Feb. 28.—National
Association of Broadcasters (NAB)
will resume its annual conventions in
Chicago in 1949 as the result of reso-
lutions adopted by the NAB board in
Hot Springs, Va., this week. The 1948
conclave will be staged at the Stevens
Hotel April 8-13, and the NAB will
negotiate on arrangements for Chi-
cago as a permanent convention site.
This step is being taken to meet re-
quirements for a centrally located
site, particularly since some criticistm
had been raised against staging this
year’s conclave at a Pacific Coast
site inconvenient to Easterners.

bellion that developed against the
original proposed code.
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Report Uncensored

Reviewed Wednesday, February 25.
Aired Wednesdays, 8:30 to 9 p.m. via
50,000-watt WBBM, Columbia Broad-
casting System o.-and-o. station, Chi-
cago. Talent: Written, produced and
directed by Ben Park; narrated by Flahey
Flynn; orchestra under the direction of
Frank Smith; announcer Tony Parrish.

No Hooperatings available.

Not daunted by magnitude or com-
plexity of subject matter, WBBM
has begun devoting its famed series,
Report Uncensored, to one of the
country’s major problems—housing.
It was with the first Report Uncen-
sored series, devoted to.juvenile de-
linquency, that WBBM did a notable
documentary job, establishing a new
high mark for public service pro-
graming here. If this series lives
up to the promises of the first show,
which was a more or less introduc-
tory presentation of the problem,
WBBM stands a chance to score
highly for the second time.

Continuing a style found success-
ful for the juvenile delinquency
series, a style which uses a com-
bination of narration and tape re-
corded interviews primarily and
some dramatizations, the first show
of .the new series was powerful
documentary broadcasting. After the
narrator had made an attempt to
outline the problem, the show pre-
sented recorded interviews with
families living under frightful con-
ditions. One family with an invalid
daughter, spent three nights on
streetcars because they could find
no place to live. Others included vet-
erans compelled to live in damp, un-
heated basements; others who had to
send children to institutions because
health department officials would
not allow them to stay in available
family quarters, and still other
shocking cases.

As Many Shows as Needed

No definite number of shows has
been allocated to this new series.
The station has merely decided that
the problem will be given as many
shows as are necessary. And as
writer-producer Ben Park has stated
in pre-broadcast conversations and
as Flynn made clear during the
show, the complete treatment of the
problem is many weeks away. In
subsequent weeks there will be in-
formation further explaining the
complexity of the problem. There
will be interviews with private
builders, mortgage company execu-
tives, governmental agency repre-
sentatives, social workers and
finally an attempt to explain what
could be done to solve the over-all
problem. WBBM has made an ex-
cellent start. If it follows the pat-
tern and promises of the first show,
Chicagoans will for the first time
have a chance to see the complex
housing picture in all its involved,
sometime contradictory, parts.

Cy Wager.

Jacques Fray Show
Reviewed February 11
Sustaining via WQXR, New York
Mondays and Wednesdays, 7:30-8 p.m.
Estimated Talent Cost: $150; pro-
ducer - director - writer - commentator,

Jacques Fray.

Jacques Fray’'s program is a
classical disk jock turn. In keeping
with the standards of the station
the show Wednesday (11) radiated
good taste, both in the musical se-
lections and in Fray‘s script. The
talk sessions were quite brief inter-~
ludes; the music, considerable.

To this reviewer Fray’s comment
seemed quite unusualin nature, and
this fact lent a touch' of novelty to
the program. Fray, for instance,
called attention to the use of the
Finglish horn on one record and re-
marked that a critic had said it was
“3 wind instrument that nobody
blows good.”

Fray came up with other novel

Billt%ard
-

Network and Local

Program Reviews

The Kinsey Report

Reviewed February 27

Sustaining Via WMCA
One broadcast only; February 27,
9:30-10 p.m.

Produced by, WMCA Public Service
Division; director, Howard Phillips; an-
nouncer, Ceorge Willard; moderator,
Morris L. Ernst, lawyer-author; par-
ticipants; Dr. S. Bernard Wortis, profes-
sor of psychiatry, New York University
College of Medicine; Dr. Abraham
Stone, medical director, Marriage Con-
sultation Center of Community Church,
president, American Association of Mar-
riage Counselors; Dr. Ruth Benedict,
associate professor of anthropology, Co-
lumbia University.

The Billboard a few months ago
remarked on radio’s new-found
freedom with regard to the airing
of programs on sex education.
WMCA’s decision to broadcast a
round-table discussion of Sexual Be-
havior of the Human Male, the Kin-
sey report published by W. B. Saun-
ders Company, is of course an out-
standing example of this type of
courageous public service program-
ing. Let it be said immediately that
the WMCA program was handled
with excellent taste, the panel of ex-
perts maintaining an attitude never
even remotely vulgar.

The discourse, participated in by
experts on psychiatry and the social
sciences and moderated by Morris
L. Ernest, noted lawyer and author,
considered the Kinsey report from
the standpoint of its possible effect
on the traditions and customs of our
time. They assessed the report in
its relation to marriage, morals and
legislation. Some fallacies of the
report were pointed out, such as al’
leged inadequate sampling. But
when it was all over Ernst summar-
ized the report as contributing very
measurably to our knowledge and
civilization, altho, as he said, it was
only a beginning.

No Hint of Obscenity

Judging the report as radio.fare,
it can be stated that as presented
by WMCA and the panel of experts,
pop and mom and all the kids could
have listened to it with profit and
with never an obscene titillation.

It’s interesting to note that the
National Broadcasting Company
(NBC) had been considering a pub-
lic service program based on the
Kinsey report. Contrary to a trade
paper story, Kinsey was willing to
let NBC do it—but opposition de-
veloped within the web. So WMCA
broke some ground on a mature pro-
graming level and nobody got hurt.

Participating with Ernst were Dr.
Abraham Stone, medical director of
the Marriage Consultation Center of
the Community Church and presi-
dent of the American Association of
Marriage Counsellors; Dr. S. Ber-
nard Wortis, professor of psychiatry
at New York University, 'and Dr.
Ruth Benedict, associate professor
of anthropology, Columbia Uni-
versity. Paul Ackerman.

phrases and thoughts. His selec~
tions included a lot of soothing mu-
sic such as Debussy’s Claire de
Lune and other tone poems or de-
scriptive numbers. Remarking on
the beneficial effect of such pieces
on the jangled nerves of humans,
Fray digressed to give a few side-
lights on the effect of such music
on animals—unorthodox perhaps,
but unusual and fresh in a disk jock
(See Jacques Fray on page 12)

On Trial

United Nations enforcement of the
Palestine partition?’’ Participants: Mark
DeWolfe Howe, professor of law, Har-
vard University, judge; Thomas P.
O’Boyle, senior, Harvard Law School,
counsel for; Arnold Rivkin, senior, Har-
vard Law School, witness for; William
Webb, senior, Harvard Law School,
counsel against; Bushrod Howard, sen-
ior, Harvard Law School, witness against.

Reviewed February 22
Sustaining via ABC
Sundays, 12:30-1 p.m.

Supervisor, David M. Levitan (visiting
lecturer on public law and government,
Columbia University) ; director, Eugene
King (program director, WCOP, Bos-
ton}; announcer, Stanley Shaw; no

writer (ad lib).

Current Hooperating of the program
(Sustaining) ... ... . iiiieneiiiia. None

Current Hooperating of show preceding
(Sustaining) N

" Current Hooperating of show following

(“Samuel Pettengill”)................. 2.9

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS
CBS AND NBC: Sustaining............. None
MBS: *‘Lutheran Hour”.................

The old World Security Work-
shop, which went thru several
changes in format during its tenure
over American Broadcasting Com-
pany (ABC) most recently has ex-
perimented with a moot-court type
of discussion show. ABC found this
style so satisfactory that it has re-
tained it permanently and changed
the name of the program to On
Trial. First in the new series was
aired this week from Boston, utiliz-
ing personnel from the Harvard
Law School Forum. The result was
a lively and informative program,
not quite as rough and tumble as
the more argumentative moments of
America’s Town Meeting, but with
fewer static periods.

The show was divided into séven
periods in taking up the topic,
“Should the United States Advocate

United Nations Enforcement of the
Palestine Partition?” A judge, one
defending counsel and witness and
one opposing counsel and witness
comprised the participants. Each
witness was given about five min-
utes of questioning by his own
counsel and five minutes of cross-
examination. Each counsel deliv-
ered a brief summation, and the
judge instructed the jury (the lis-
teners) about the factors to weigh
in making up their minds.

The participants all felt keenly
the roles they played, and obviously
were sincere in their statements.
Opposing counsels, in fact, both re-
peatedly interrupted the “unfriend-
ly”’ witnesses’ replies to their ques-
tions. Consequently, the program
never lagged, and any listener in-
terested in the topic to begin with
must have found the treatment of
more than average interest.

Arguments offered had the pro-
enforcement team bring out the im-
portance to the United Nations of
carrying thru a joint decision, while
the antis charged the playing of
politics by American officials sup-
porting partition. Apart from the
merits of the arguments, the court-
room format was a neat, if some-
what pat departure from traditional
debate or discussion program tech-
niques. As a public service show, it
rates a nod. Sam Chase.

Three Corner Club

Reviewed February 20

Participation Sponsorship Over WII
New York

50,000 Watts
Independent
Mondays thru Saturdays, 9:30-10 a.

Producer-writer, Barbara Will; ems
Johnny Clarke.

Evidently operating on the theo
that propagation is here to ste
WINS is airing this morning she
for the maternal member of t
family. Emsee Johnny Clar
makes with child-rearing hints ai
labor-and-money-saving ideas pe
taining thereto, with two or thr
pop records sandwiched in. Tho t
content definitely limits the show
appeal, Clarke’s fluent, easy sty
made it a pleasant and informati
30 minutes. Besides stuff whi
producer-writer Barbara Will a
parently dug up, Clarke also re:
extracts from articles appearing
magazines on the breeding and ca
of young ’'uns. WINS has mar
special tie-ups with several pul
lications, obtaining permission fi
broadcasting excerpts from the
editorial matter. This reviewse
boasting no offspring, cannot pa
on the efficacy of suggestions mad
but the manner of presentation, -
least, seemed to be the sort whic
would gain the ear of conscientiol
parents.

Besides the pop waxers droppe
into the show, which generally fe:
tures romantic ballads by male v¢
calists, each show also spots or
record for the older kids in tk
family, consisting of a novelty nun
ber of the Spike Jones variety. Tt
show is sponsored on a participatio
basis, with National Shoes takin
the entire first 15 minutes of eac
program, while one Pepsi-Col
jingle enlivens the second half.

Sam Chase.

Aunt Mary

Reviewed February 23

ALBERS MILLING COMPANY

William Huse, Advg. Mgr.
Thru Erwin, Wasey & Company, Inc.

R. M. Fanning, Acct. Exec.

Via NBC, Western Network
MTWTF, 3:30-3:45 PST.
Estimated Talent Cost: $1,500; pro
ducer-director, George L. Fogle; writer:
Leigh and Virginia Crosby; announcei
Jack Moyles. Cast, Jane Morgan, Fre

Howard, Josephine Gilbert, Pat McGee
ham, Jane Webb.

Current Hooperating of the Program.... b.
Average Ilooperating of shows of this
type (daytime serial)........ not availabl

Current Hooperating of show preceding
(Sustaining) ...............c...... ...
Current Hooperating of show following
(D) Paul:) EEDAERSSEERS it
CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS
ABC: Sustaining
MBS: Saustaining
CBS: Arthur Godfrey
Long a popular soap opera on the
Coast, Aum Mary is under the new
sponsorship of Albers Milling Com-
pany, a subsid of the Carnatior
Company. Attesting to its appea
is the seg’s recent sale to Nationa
Broadcasting Company (NBC
marking the first time the skein ha:
gone to the trouble of acquiring
rights to a daytime serial.

Aunt Mary is no worse nor better
than run-of-the-mill soapers. This
apparently does not detract from
listener appeal, since the stanza i
heavy with standard ‘hearts and
flowers” dialog. Episode caughi
dealt with preparations for a trial
in which Aunt Mary’s son is to be
tried on charges of assault. Ac-
cuser is Ben Calvert, a rejected
suitor of Aunt Mary, grown bitter
with age and now in search of ven-
geance. Scene shifts from Mary’:
house to Calvert, then back to Mary,
dwelling on preparations for the

(See Aunt Mary on page 12)
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\BC Will Drop Pix Ouiput
o Work Thru Fairbanks

NEW YORK, Feb. 28. — The Na-
ional Broadcasting Company (NBC)
ndicated its formal abandonment of
lirect tele film production this week,
vhen it was learned that Paul Alley,
he web’s director of films, will move
wer to the Jerry Fairbanks organiza-
ion with most of the NBC film per-
jonnel effective March 10. It’s un-
lerstood the NBC contingent may
wmber 23. At the same time, it
vas learned that Jerry Fairbanks,
who will produce features and news-
eels for NBC, is grystallizing the sales
ind distribution set-up of his video
srganization. Coming over soon to
aead up the sales operation is Russ
Johnston, radio director for McCann-
Erickson.

Fairbanks is likely to expand rapid-
ly. Last week he hired Bob Lawrence
as a production exec, and now he has
Alley, a batch of NBC cameramen
and editors and, most recently, Mc-
Cann-Erickson’s Russ Johnston. It’s
known that Fairbanks has been look-
ing around for more space and fa-
cilities and had his eye on a deal for
same with one of the major newsreel
companies.

The accord between Fairbanks and

Philly TV To Screen
School Activity Segs

PHILADELPHIA. Feb. 28.—Local
television stations plan to utilize en-
tertainment and education resources
of the public school system. (Pupils
will present dramatizations of school
activities and lessons in history and
English as well as scientific experi-
ments.) The series of video shows
will be planned and prepared by a
faculty television committee chaired
by Dr. Allen H. Wetter, assistant to
the superintendent of schools.

WPTZ, since February 18, has been
carrying a weekly seg from 4:45
to 5 p.m., called Young Philadelphia
Presents, devoted to school activities.
Starting March 1, WF1L-TV will tele-
cast every Monday from 7:30 to 7:45
p.m., a series of musical productions
under the supervision of Louis G.
Wersen, director of musical education
for the schools. WCAU-TV, which
started its test signal February 16,
has scheduled an Apri} starting for a
series of half-hour school science pro-
grams on Thursday nights.
|

H

More News

Additional radio and television
news will be found on Page 38 of
this week’s issue.

Get Your
Share By
Using...

WEED & CO. Notiona! Representatives

for tele entry early this fall.

NBC, relative to the production of
newsreels, will, of course, be very
close. NBC will very definitely main-
tain control over the newsreel. Martin
Hoade, Alley’s asistant at NBC, will
work under Ad Schneider at NBC
to take care of general editorial poli-
cies. Schneider will remain with
NBC, and the web’s commentaters
and facilities will be available to
Fairbanks.

NBC, incidently, never relished the
direct production of film and went
into that phase of the business only
thru necessity. Hereafter, the web
will directly concern itself with live
programing only.

WWJ Rates Up
Again March 1

DETROIT, Feb. 28. — WWJ-TV,
on the air just a year, is making its
second rate hike effective March 1.
The new schedule will be a boost of
$300 to $350 per hour on basic rates,

with spots going up from $25 to $30. |

The station has not yet worked out
a classified rate structure by times,
as on radio cards, but is selling on a
flat rate basic.

Original time selling on the station
began June 3, and prices were upped
December 1 by $250 to $300. At
present the station has sold commer-
cially 45 per cent of its 30 hours of
weekly programing. New rates are
based on the Detroit Edison Survey
showing 6,016 sets now operating in
Detroit, as reported in The Billboard
two weeks ago.

Blair in Video

Sales Rep Swim

CHICAGO, Feb. 28.—John Blair,
station rep outfit, is going to get into
the television sales rep swim in a
serious way, it was indicated at a
meeting of the org’s brass here last
week-end. Members of the West
Coast, East Coast and Chi branches
mapped plans for tele sales at the
meeting and it was generally indi-
cated that the Blair org will concen-
trate more and more on video sales.
Other two rep outfits that have shown
intentions of getting into tele sales
rep picture are Petry and Katz.

Blair expects to be able to sell tele-
vision in six markets by the end of
the year. These will be Richmond,
Va.,, WMBG; Omaha, WOW; Los
Angeles, KHJ; Salt Lake City, KDYL;
Columbus, O., WBNS, and Indianap-
olis, WIBC—all presently affiliated
with Blair for radio sales.

Tentative TV Plans
Set for Guedel Segs

HOLLYWOOD, Feb. 28.-——Tentative
plans for telecasting People Are
Funny and G. E. Houseparty have
been outlined by John Guedel Pro-
ductions, owners of the two airshows
which star Art Linkletter. Special
film version of People will be made
for tele syndication featuring gim-
micks not now used on the air. The
Houseparty seg would be a direct
film copy of the actual airshow,
filmed during daily broadcasts.

No bankroller has been snagged yet
Guedel
will probably give first refusal rights

CBS Denies Deal

NEW YORK, Feb. 28.—Pub-
lished reports that Columbia
Broadcasting System (CSB) was
attempting to buy Paramount
Pictures’s stock interest in Du-
Mont were flatly denied this
week by Joseph Ream, Colum-
bia’s executive vice-president.
Ream declared there wasn’t an
iota of truth to the yarn, pub-
lished widely in New York and
on the Coast.

Filming Video
1-Hour Show
Costs $1.400

NEW YORK, Feb. 28.-—Cost of film-
ing a video show by the Paramount
intermediate kinescope system for
later rebroadcast was revealed last
week as running about $1,400 for a
one-hour show, including one print.
The Paramount system, which, un-
like the Eastman method, transcribes
sight and sound simultaneously, costs
{20 cents per foot of negative, or $18
for a minute, which requires 90 feet.
A full-hour program such as the
Kaiser - Frazer Original Amateur
Hour, thus would cost $1,080 for the
5,400 feet of negative. An additional
6 cents per foot for each print would
bring the total cost for a single print
to $1,404, with $324 required for each
additional print,

Two private demonstrations of the
system were made by Paramount this
week for executives of DuMont and
the National Broadcasting Company.
Kaiser-Frazer, which airs over the
four-station DuMont hook-up, is re-
ported eager for early expansjon of
its show by means of kinescope films
to cities not yet on the coaxial cable.
Paramount is known to have recorded
some programs already on order from
clients, and currently is negotiating
with several others to film live dra-
matic shows. None, however, has
yet been signed for broadcast on non-
cable stations.

TV Clinics Reach

Nationwide Scale

NEW YORK, Feb. 28.—The prac-
tice of holding television clinics to
educate personnel in the medium’s
methods and requirements is reach-
ing a nationwide scale. With such
clinics already set or pending in
Pittsburgh, Chicago, Omaha and else-
where, Columbia Broadcasting Sys-
tem (CBS) this week completed plans
to hcld a network clinic in New York.

The CBS session will be held March
31, with additional days being held
open for individual meetings with
affiliates. Larry Lowman, CBS-TV
veepee, will preside. - Speakers al-
ready set include Bill Lodge, engi-
neering director; George Moscovics,
commercial video manager; Tony
Minor, director of tele; Bob Bendick,
news and special events director, and
Edward Reeve, chief CBS statistician.

Other groups sponsoring clinics in-
clude the Yankee network; WOW-TV,
Omaha, and trade groups in Chicago
and Pittsburgh.

to present bankrollers, Raleigh cigs
and General Electric, after which he
can offer segs for general sale.

Telecasters
Get Demands
In Week or So

Vertical U;ion Is the Aim

NEW YORK, Feb. 28, — A demand
that New York telecasters open ne-
gotiations for a contract covering all
performers other than musicians will
be made within the next week or so
by the television committee of the
Associated Actors and Artistes of
America (Four A’s), it was revealed
this week. The disclosure was made
at the membership meeting of the
New York local of American Federa-
tion of Radio Artists (AFRA). It
marks the first time in show business
that the “vertical union” approach
has been applied in a contract cover=
ing performers.

The Four A’s television committee
is composed of representatives of
radio, legit, vaude-nitery, film and
music performers. Each union has
approved the standards developed by
the television committee and a final
meeting to organize negotiation plans
is 1o be held Monday (1). Notice to
the New York telecasters will follow.

The wage minimums set up in the
tele committee’s TV standards call
for $75 for 1% -hour telecasts; $60 for
one hour, $565 for 45 minutes, $50 for
a half hour, $40 for a quarter hour,
$35 for any shorter programs. Re-
hearsal fees are $4 per hour pre-
camera and $6 per hour under camera
and/or lights, with each program
bracket allowed some free rehearsal
time. This ranges from 2% hours
dress rehearsal for an hour and a half
show to a half hour free dress re-
hearsal for a program less than 15
minutes long.

The television committee plans to
move for contracts outside of New
York as soon as an agreement is
reached here,

| WORCESTER

Sell
YOUR PUBLICITY

better with
Stickley Photos

Our 38 years’ experience assures fast
quantity reproductions from your nega-
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In-Town Biz

Shut Out by
Cable Hours

B. R.’s Spurn Networks

NEW YORK, Feb. 28.—Assignment
of specific time periods for use of the
co-axial cable has caused video net-
work broadcasters to insist upon
prospective sponsors buying all avail-
able cities during cable hours and to
turn down offers of local business
during those hours. Some sponsors,
as a consequence, have been forced
to mark time because the prime
periods they desire for local shows
are not available and they are un-
willing to accept less desirable segs.
A common question in the trade this
week was whether such hard-and-
fast insistence on the part of the webs
might not be an added hurdle in
achieving a rapprochement between
sponsors and television, particularly
in bringing new bankrollers into the
medium.

One stalemate resulting from the
situation was that between General
Foods (GF) and the National Broad-
casting Company (NBC) on a new
program being prepared for GF by
Benton & Bowles. The sponsor is
understood to have requested the 8
1o 8:30 period on Sunday nights for
the program, believed to be a min-
strel show. NBC is supposed to have
reported that, since it utilizes the
cable during that period, all cities
would have to be purchased, includ-
ing Philadelphia, Baltimore and
Washington as well as New York.
GF, however, is understood to feel
that too few receivers currently are
available in the other three cities for
its purposes and to have balked at
buying time outside of New York.

The situation was complicated by
the fact that GF is anxious to retain
rights to the seg in question, believ-
ing it to be the top time period in
terms of audience. Thus, it was un-
willing to settle for another period
during which it could buy New York
alone. Result is that GF will con-
tinue its participation in the pack-
age show, Author Meets the Critics,
which is notl being produced specif=
ically for it. Awuthor, which airs at
8 p.m. Sundays, is sponsored in New
York by a GF division and in the
other web cities by other bankrollers.
GTF thus is retaining its option on the
time period, but is not airing the show
it would prefer to have carrying its
message.

GLOSSY PROFESSIONAL

8x10 PHOTOS

IN QUANTITY

Fan mail glossy photos and post cards.
Top-notch  quality.  Extremely low
prices, Satisfied customers coast to
coast. Our 1lth year of honorable,
courteous, quality service. We make
reproductions as good or better than
your origingl. Send today for full
price list, samples, etc.

MULSON STUDIO

BRIDGEPORT 8, CONN.,

WATV, Newark,
Forcing W2XJT To Close

Begins Test,

NEW YORK, Feb 28.—With Bre-
mer Broadcasting Company’s Newark
video outlet, WATV, trying out its
test pattern transmission this week
on Channel 13, the colorful career of
William B. Still’s experimental
W2XJT, Jamaica, L. I, began to draw
to a close. Still, the Negro engineer
who put together an efficient home-
made transmitting unit virtually on a
shoestring, is expected to be notified
to vacate the same channel shortly
by the Federal Communications Com-
mission (FCC). WATV on Monday
(1) will begin regular test pattern
transmissions between 9 a.m. and 4:30
p.m., and expects to begin programing
within eight weeks.

Out of Still’s operation has grown
an inter-radial video package and
production organization called the
Telepax Company, formed by the
personnel who have been handling
the station’s programing. The three
leading members are Clay Yurdin,
former legit actor and dialog director
at Columbia Pictures, program direc-
tor; Alex Courtney, now acting in the
road company of the legit drama,
Inspector Calls, executive director,
and Les Tomlin, of Decca Records,
executive producer. Some 30 other
people associated with W2XJT pro-
ductions since last August also are
part of Telepax, including Leonard
Blair, staff director at the American
Broadcasting Company (ABC), and
Terry Ross, also of ABC. The package
outfit is completely staffed in all
phases of video production, including
scenic artists and musical consultants.

Most of the people making up
Telepax are showbiz pros who en-
tered television via the American
Theater Wing’s course for veterans.
They have already sold a number
of shows which have been presented
over the facilities of W2XJT, the time
for which, naturally, was not paid
for. Ome of these, a series of four
local talent shows, was sponsored by
a Jackson Heights Kaiser-Frazer
dealer, and led directly to the current

Original Amateur Hour sponsored by
the auto firm’s national office over
the DuMont network. Other com-
mercial shows include a series of
sewing instructions sponsored by the
local Singer sewing machine outlet,
and a dramatic series for an acting
school.

Currently, Telepax has developed
six programs which are being offered
for commercial sale. The shows all
have been aired experimentally for
some time over W2XJT. Telepax
personnel have, since last August,
handled all programing for the sta-
tion, which had broadcast at least
two hours, three nights a week until
the end of last year, when it cut down
to Tuesday nights only. It is their
boast that tofal programing costs
during the months from August thru
November were only $62.40, since all
labor was performed by Telepax
members.

AUNT MARY

(Continued from page 10)
trial with accent on dramatic sus-
pence.

Writers Leigh and Virginia Crosby
bend little effort to economize on
words. What a more frugal crafts-
man would boil down into severzl
terse scenes is stretched to fill a 15-
minute episode. Thus, the scripters
manage to draw out their tale for a
week, with the usual “tune in to-
morrow and find out what happens”
payoff. Scripters are obviously
radio-wise in not overdoing this
hokum, weaving enough fresh angles
into each episode to sustain interest.

Acting is competent with Jane
Morgan in the title role delivering
philosophical lines convincingly. Di-
rection by George Fogle employs
slow pace to emphasize the “human
story” of “real people.” Commercigls
are handled by Jack Moyles, whose
opening and closing plugs are in-
offensive and acceptable. Absence
of middle gitch helps sustain the
story line. Alan Fischler.

Mullen Delivers Ultimatum

On Tele Offerings; Needles
Hollyw’d Over Non-Initiative

HOLLYWOOD, Feb. 28. — National
Broadcasting Company (NBC) will
sue any theater operator who uses
the web’s television offerings without
permission, or, “we will, in turn, help
ourselves to their films,” Frank E.
Mullen, NBC exec veepee stated here
this week. At the same time Mullen
strongly criticized Hollywood’s film
industry for its lack of initiative in-
sofar as tele is concerned. He com-
pared film producers’ attiudes to those
of newspaper publishers and sports
promoters in the early days of radio.

Mullen said NBC’s New York TV
outlet, WNBT, is now testing the
drawing power of the medium on
RKO and TUniversal-International
films by playing 10 minutes of a pic-
ture and then referring the audience
to local houses showing the attraction.
Television, he maintained can build
enormous audiences for feature pic-
tures.

Other highlights of Mullen’s confab
included:

Future potential of video film as a
programing factor is still unknown.
If film “franscriptions” a la tran-
scribed air shows can be economically
developed, then flickers will become
a prime tele programing aid.

Tele cannot offer too much theater-
type film programing, since feature
films ($5,000,000 budgets and up) will
be too costly for video. Basic film
video fare should be pix running 17
minutes with three minutes of com-
mercial pitch.

Since video’s sales impact is so
much greater than sound broadcast-
ing, sponsors may not have to buy as
much time to put over a sales mes-
sage.

Video costs are high now only in
relation to set circulation. Once set
saturation is achieved, cost of tele
time will be less than radio charges
in terms of results.

Muntz Quits Cax
Biz for TV Set

HOLLYWOOD, Feb. 28. — Ea
(Madman) Muntz, the auto baro
has sold out his automobile biz loc
stock and barrel to enter the reta
television field. Muntz plans a serit
of video retail sales stores thruot
Southern California, and will launc
his first outlet next week in Holly
wood, He expects to have five store
going within 60 days, according 1
present plans, and will carry a
available makes of tele receiver
Merchandising and exploitation wi
be along the same lines which Muni
used to build his auto biz, only thi
time Muntz will bill himself =z
“Muntz, the Television King.” Th
sales set-up will stress volume bi:
providing for easy time payments o
set purchases. Muntz will kick of
his exploitation by sponsoring th
Joan Barton video show over KTLA

WWI-TV Adds Ritter
McKenney to Stafi

DETROIT, Feb. 28.—Two key stal
appointments were made this wee!
at WWJ-TV, which has been operat
ing on a short staff basis, considerin;
the size of its rapidly growing opera
tions. Keith McKenney, formerly o1
the video staff of WRGB, Schenec
tady, N. Y. and recently handling
television time sales here, has beet
named program sSupervisor.

Robert Ritter, recently program di-
rector of WSAM, Saginaw, Mich.
has been named special events pro.
ducer. He was with WWJ in its FN
operation before going to Saginaw.

JACQUES FRAY

(Continued from page 10)
show.. Cows, it seems, are more
“co-operative” when they hear cer-
tain types of music—and certain an-
nouncers.

Fray spolke in carefully measured
phrases. His diction was clear de=
spite his French accent. Apropos
the latter, he came up with another
apt turn of phrase in quoting a lis-
tener, a college student, who wrote
him: “Either you have an accent or
1 listen with one.”

This disk jock show was spon-
sored for 13 weeks by Aeolian Hall.
It’s understood other prospective
bankrollers are nibbling.

Paul Ackerman.

More News

Additional radio and television
news will be found on Page 38 of
this week’s issue.
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—The Camel Newsreel Theatre.

Let your own experience tell you why more sponsors are choosing

NBC Television than ever before.

Here’s how CAMEL telecasts the NEWS!

elevisi

Ri ht now the R. J. Reynolds Tcbhacco Company is starting something—
g y pany g g

what will be one of television’s most elaborate, exciting developments
g P

Naturally, when Camel decided to sponsor a new full-length newsreel
each day, 5 days a week—naturally, the choice in television was NBC.

. . excuse this paraphrase of Camel’s Choice of Experience clincher:

The Camel Newsreel Theatre

Wm, Esty Co. has events Shots are edited,
filmed by Twentieth Century scored, narrated,
Fox Movietone News. .,

A new 10-minut= reel is telecast each
Monday through Friday. With NBC’s
own Television Newsreels (Mon.-
Thurs.-Sun.), that means last-minute
sight and sound news programs
offered on NBC, 6 days a week,

Reels are flown to NBC television
affiliates not yet joined to the East-
ern Network while

then

Came! themes and
commercials are
integrated.

Viewers in New York, Philadelphia,
Washington, Baltimore and Sche-
nectady {Boston soon) watch simul-
taneous broadcasts of {atest events.

Result: more news, more
viewers, more Camels,

o

€

NATIONAL BROADCASTING COMPANY

30 Rockefeller Piaza, New York 20, N. Y.

A Service of Radio Corporation of America

WAAAN americantachehietory com
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Okla. Forum Hears Plea for

More $ for ‘Voice of America’

NORMAN, Okla., Feb. 28.—The
theme of the third annual University
of Oklahoma Radio Conference is
“the new look in radio” but the key
opening day speaker had an old story
to tell. David Penn, of the State De-
partment’s Voice of America staff,
told the conference Thursday (26)
that the United States is running a
poor third in international radio.
Penn emphasized need for increased
appropriations to carry on the fight
and sketched the strategy planned by
the State Department in beaming the
American story abroad to combat
Communism. “Even Great Btitian,
harrassed by economic difficulties,
manages to support a program three
times the 'size of our -own,” said
Penn. ‘“As for the Soviet program,
the U. S. Senate committee found it
so colossal that there is no practical
means of estimating its cost. It has
been estimated, however, that Russia
is spending between 120 and 180
millions, 10 or 15 times as much as
the U. S.”

Penn said the U. S. has a tremen-
dous advantage in the “product we
have to sell. To sell it effectively,
we must have an increase in broad-
cast hours, an expanded staff of
expert news and radio professionals
and the addition of relay stations
abroad. You may ask quite properly
how do we know that our broadcasts
are having any effect? How do we
know we have listeners in Russia
and elsewhere? I would like to
answer these doubts with cold statis-
tics, but I can’t. Unfortunately there
is no international equivalent to the
Hooper or Crossley ratings by which
the popularity of programs is calcu-
lated here at home. However, last
year, listeners sent us 150,000 letters
and to date we have accumulated
more than 400,000 requests from
overseas for the monthly program
schedule of the Voice of America.
I am sure my colleagues in commer-
cial radio will bear me out that only
an infinitesimal portion of radio lis-
teners ever bother to acknowledge a
broadcaster’s efforts by mail.”

Penn shared Thursday banquet
speaking honors with George E. Ster-
ling, a member of the Federal Com-~
munications Commission (FCC), who
spoke on North American regional
allocation problems.

In a discussion on What Can a Uni-
versity Do for Radio? the research
panel of station managers from Mid-
west States hashed out the problem
of ratings, with P. A. (Buddy) Sugg,
manager of WKY, Oklahoma City,
challenging educators to devise a
method of figuring why sets in use
vary over various sections of country.
He suggested this as a research prob-
lem.

Only about 350 persons registered
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opening day Thursday (last year’s
figure was over 700). Conference di-
rectors blamed the bad weather which
canceled flights into Oklahoma City
Wednesday.

Other Thursday speakers were Roy
Hofheinz, of Houston, ex-president of
FM Association, and Matthew Bone-
brake, manager of KOCY, Oklahoma
City. They stood for FM broadcast-
ing at the night session. A highlight
of the opening day was a panel dis-
cussion of university-radio industry
relations, conducted by Charles A.
Batson, of NAB.

Big Video Push
Set for WGN-TV

CommercialBow

CHICAGO, Feb. 28.—With one of
the biggest television promotion cam-
paigns ever held here, The Chicago
Tribune will begin commercial opera-
tion of its new television station,
WGN-TV, April 4, it was stated this
week. Paper will put out a special
video supplement of more than 24
pages on that date.

In addition, The Tribune and its
AM station, WGN, will hold a tele-
vision open-house rally March 23 in
the Sheraton Hotel, which will be
attended by more than 1,000 manu-
facturers, dealers and distributors.
On March 15 more than 500 manufac-
turers and manufacturers’ salesmen
will meet in the WGN studios to
develop plans for a city-wide tele-
vision promotion campaign.

While all this planning is going on
for the two-week video campaign,
station is formulating plans for pro-
graming and additions of personnel.
So far no shows have been definitely
scheduled. However, it is known that
at the beginning station will operate
on a daily schedule of between four
and six hours, some in the afternoon
and some at night.

For personnel, WGN-TV has hired
several former WBKB staff members.
These include Don Cook, who will be
director of special events; Pauline

‘Barbrov, producer-director; Robert

.rector, Doug Rodgers.

Junior Jazz With Al Rose

Reviewed Tuesday (17), 10:30-10:50
p.m. Style—Hot jazz. Produced by Al
Rose. Sustaining on WFIL-TV, Phila-
delphia.

This is the first instrumental musi-
cal live show that local tele-viewers
are getting. Those sticking to catch
the clambake will probably never be
sorry if Petrillo never comes to
agreement with the television indus-
try.

Al Rose, with myriad local interests
in the hot jazz musical field, made
his video bow when caught with a
mixed jam band of seven horns. The
seven tootlers are presumably stu-
dents at a local training school for
hot jazz music in which Rose is inter-
ested and not members of the AFM.
Their offerings hardly make good
advertising copy for any school of
music. Better music has been known
to come out of a cracked phonograph
record. Playing in shirt sleeves for
a desired effect that is never visually
created, the septet fumbles its way
thru a brace of four riff-ridden num-
bers that would souhd far better

(See JUNIOR JAZZ on page 38)

Wrestling

Reviewed Tuesday (24), 8:40 p.m.
Style—Sports. Sustaining via ABC tele-
vision network (WNBT, New York}. Di-
Technical direc-

tor, Courtney Snell. Announcer, Sam
Taub.
Considering the heads-up job

WNBT does on most sports (and
many more difficult than wrestling),
the inferior show turned in on the
St. Nicholas Arena huff-an-puff spec-
tacle comes as somewhat of a sur-
prise. Direction was poor, and in
some spots inexcusably so, as for
example, the point at which a WNBT
announcer read off the list of pro-
grams coming up on the station, while
the ring announcer at St. Nick’s was
introducing the next couple of clowns
due on the card. Result, obviously,
was that the viewer could understand
(See WRESTLING on page 38)

Conn and Elmer Cawthon, engineers.
In addition WGN announced this
week that Jack Brickhouse, top sports
announcer here, would become man-
ager of sports service for WGN-TV.

Station will start on commercial
basis but so far no sponsors have been
signed.

Cuba’s Pitch for Yanqui Dollah;
New CM(Q Radio City To Bow

NEW YORK, Feb. 28.—Cuban ra-
dio, already billing better than
$100,000 monthly from American ad-
vertisers, will begin an all-out pitch
to snag more billings concurrent with
the opening of the CMQ network’s
Radio City in Havana March 13.
Heads of some 30 top U. S. advertis-
ing agencies will be flown down for
the ceremonies, which will feature
addresses by President Ramon Grau
San Martin, of Cuba; Niles Trammel,
of National Broadcasting Company
(NBC), and Frank Stanton, of Co-
Jumbia Broadcasting System (CBS).
The CMQ web, with seven affiliates,
also has made a tie-up with NBC
whereby the latter will aid the Cu-
ban network in an advisory capacity.
The network also is preparing for an
early plunge into television.

Goar Mestre, CMQ network chief,
is head of the leading ad agency in
Cuba as well, Publicidad Mestre &
Company, and since acquiring the
web in 1943 has sought to bring in
American clients. In the four-year
period, his network has upped its
rates nine times. A heapy proportion
of the 57 live shows presented daily
now are bankrolled by U. S. advertis-
ers, some of which are represented

by a number of shows.

Among the U. S. bankrollers now
represented are Procter & Gamble,
which sponsors seven soap operas,
in Spanish, on the web, -and Colgate-
Palmolive-Peet and Sterling Drug,
with a half dozen shows each. Other
sponsors using Cuban radio shows in-
clude Kolynos, Quaker Oats, William
R. Warner, Canada Dry, Goodrich,
Standard Oil, Westinghouse and Gen-
eral Electric. Besides these, numer-
ous American firms are involved
with spots.

Actual programing all originates in
the Havana studios of Cuba’s two
networks, CMQ and RHC, which are
regarded as approximately on a par.
CMQ has been virtually sold out for
some time, but is steadily clearing
out local sponsors in hopes of im-
proving quality both of commercials
and programs. The erection of the
$3,000,000 studios is the latest step
in the direction of angling for Ameri-
can advertising dollars. The build-
ing will house two large studios for
audience participation segs, American
style, with seven studios for soap
operas, Cuba’s most popular air fare,
and two smaller studios for news
broadcasts.

Tony Weitzel Calls

Reviewed Tuesday, February 24,
9:30 p.m., sustaining over WW]-

Detroit.  Director, Eugene Holowcl
producer, Tony Weitzel. Cast, T
Weitzel and Veme Minge. Came

Hi Gier and W. E. Brookner. Sot
Dick McNutt; video controls, Joe Bi
del and Charles Michaels.

A new style has been worked
for this show, converting it i
video’s version of the telephone qi
Weitzel, sitting at a desk, pulls
number from a goldfish bowl c
taining the names of set-owners w
Lave written in, and dials the nu
ber. Meanwhile, Verne Minge, fa
working caricaturist, does so1
sketches of people in the news. We
zel gives the respondent several ch
to identify the person caricatur
and prizes from $10 to $5 are giv
according to the number of ch
required to establish identity.
that, newsreel theater ducats 3
Minge’s caricature, too. About
calls are made. To enter the cont
the respondent has to be watching 1
program,

Show is a bit draggy because
repetition and waits for phones
be answered—but the added sis
element makes it less so than
radio counterpart. The interlude p:
ter could be speeded up. Weit
does a clever job occasionally
talking half to himself, besides e
changing banter with Minge wh
the latter works.

The camera follow-up from sce
to scene on this show was excelle
but visual presentation was slight
lacking, Weitzel’s face appearing t
dark and rounded—lacking natur:
ness—probably a defect of lighti
and evidence of the desirability
more careful video make-up ev
in a show of this type.

Haviland F. Reves.

Old Gold, Gen. Food
Ink B’klyn Baseba

On Alternating Basi

NEW YORRK, Feb. 28.—Sponsorsh
of the Brooklyn Dodgers games ov
WHN this year will be shared by
Lorillard (Old Gold) and Gener
Foods (Post cereals). For approx
mately the past five years, Old Gol
has picked up tHe tab alone. Spo:
sorship will be on an alternatir
game basis, with Red Barber ar
Connie Desmond doing the 1!
games.

It’s understood Barber will trave
It’s not known yet, however, how th
will affect Red’s show over the C¢
lumbia Broadcasting System (CBS
On the web Red is scheduled to ¢
a new half-hour show, titled Re
Barber’s Score Book, and tentativel
set for mid-April. Barber’s CB
show will provide for participatio
by teen-agers in a sports quiz,
narrative by Barber, a weekly gue:
star and $100 award to a city whic
Barber will salute for its contribu
tion to community sports. The Bax
ber program is tentatively set fc
11:30-12 noon, Saturdays, which im
mediately follows Let’s Pretend an
gives CBS a full hour block keye
to teen-agers.

Jack Carney will direct.

Qualify Glossy Prinis

If you want quality photo-reproductions and
fast service, order from us. We make them
by the thousands.

100—8x10’s for § 6.50
500—8x10's for 27.50
1000—8x10's for 50.00

Negative charge of $2.00

Post cards in quantity, 214¢ each.
Write for price list on other sizes,
One-Third Deposit, Balance C. 0. D.

Quality Photo Service

Perkins St., Box 42 Bristol, Conn.

<
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OREIGN

For Petrillo

NEW YORK, Feb. 28-—An
American Federation of Musi-
cians (AFM) publicity release
(based on an article by James
C. Petrillo in the current issue
of International Musician, union
house organ), set some daily
newspaper boys here hopping
this week with the notion that
a recording-ban peace was near.
This, because the release stated
that the AFM “stands ready to
come to any agreement in its
dealings with record manufac-
turers that will safeguard its
members against mechanical
competition.”

Tradesmen, familiar with the
background of the Petrillo ban,
realized that the statement and
text of the article were mere
reiterations of a constant Pe-
trillo position. Representing no
evident decision to budge even
one inch from AFM’s desires to
preserve its “unemployment
fund” (a problem still snagged
by the Taft-Hartley law) or col-
lect payment for records used
by radio stations, wired music,
juke boxes, etc., the Petrillo
article was seen as mere re-
statement of old aims as well as
good public relation material.

Highlights of Petrillo’s article
indicated:

AFM’s willingness to permit
immediate manufacture of rec-
ords for home use, provided
they were not diverted to profit-
able use by radio stations, Mu-
zak, juke boxes, etc. No sug-
gestions offered, however, as to
the method of such diversion.

“It is not the desire of the
musician to stop or prevent the
use of his work,” Petrillo said.
“The musician merely desires
the means to regulate commer-
cial exploitation of his work.”

That AFM considered the re-
cording problem unique in the
field of technological progress
because ‘“neither the record nor
the phonograph destroys ‘the
need for the musician.”

Still the industry and tech-
nogical progress were inexor-
ably destroying both the art of
music and the musician himself.
This . . . “because of the failure
of Congress, and of the courts,
to regulate and restrict the com-
mercial use cf records.

“If recordings . . . go un-
checked . . . a handful of mu-
sicians can supply the musical
needs of the United States and
Canada.

“Not even the cream of the
profession, zble to meet the
most exacting musical stand-
ards, could exist by making rec-
ords alone.”

a

N.Y. SYMPH, 802 SCALE

NEW YORK, Feb. 28.—After sev-
eral weeks of negotiating, Local 802,
American Federation of Musicians
(AFM), and the Philharmonic Society
of New York have reached an agree-
ment on the union’s basic scale de-
mands for next season. Apparently
working on a “principle” policy in-
stead of dollars, 802 originally de-
manded a weekly scale raise of $20
(from $110 to $130), with 'a $112
bonus for this year. The society
countered with an offer of a $15
raise in April and a $250 bonus for
the long-haired boys. Charles R.
Tucci, secretary of the local, today
confirmed that 802 has accepted the
society’s compromise offer.

MUSIC
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Victor Leads Way Skirting
Barrier by Importing “New”

Pop Wax Cutin E'ngﬁand

MGM, Col, Musicraft Due To Follow Suit

By Joe Carlton

NEW YORK, Feb. 28.—Large-scale skirting of James C. Petrillo’s re-
cording ban thru the medium of foréign masters—which would be pressed
and sold by major firms in this country—should become a reality at any
moment. -From indications it is almost a certainty that the RCA Victor
Company, for one, will extend its coverage of “new” pop song material via
platters cut in England for its His Master’s Voice (HMV) affiliate in the
Electric Musical Industries (EMI) group. Other firms such as MGM,
Musicraft and possibly Columbia, which enjoy an affiliated relationship
with EMI's Columbia and Parlophone labels, can be expected to follow
suit where it is deemed necessary to get “on the hits.”

Victor’s move to use pop English masters must await approval of RCA’s
top brass, but it is believed that the company will okay the plan and present
a pop-foreign-assist as representing no deviation from past policy. For
years Victor’s red seal label has been issuing a good part of its releases
from English masters and at one time, in the pop sphere, put out a series
of Ray Noble disks which were originally recorded abroad. In addition,
Victor’s position that nothing inconsistent with past policy is planned would
include the argument that its foreign department long has provided for
importation of masters from Cuba, South America, etc.

“Manana’ and “Teresa”

Meanwhile, it is known that Eli Oberstein, Victor’s artist and repertoire
chief, already has on hand several English masters, among them two sides
by Britain’s Joe Loss and his ork featuring the American hit Manana, as
well as the pop-plug, Teresa. In concurrence with expected technical ap-
proval, these probably will be issued by Oberstein back-to-back and would
solve RCA Victor’s problem in getting covered on sales-demand built up
by the Capitol-Peggy Lee disking of Manana as well as on the well-
recorded Teresa. Capitol had cut its Manana disk just prior to the Petrillo
ban, but copies of the song were too closely guarded for Victor to get in its
own recorded version during the pre-deadline backlog race.

The Victor precedent for Manana, as soon as it actually develops, opens
up a whole torrent of possibilities for music publishers here who have been
looking for devices to get “new songs” exploited on major-label wax despite
the Petrillo ban. Not only does Victor now offer potential for new-recording
but a trend may develop which will see MGM take advantage of its newly
launched MGM-English label abroad to bring masters back, while Columbia,
which has long exchanged classical disks with its EMI branch much along
the Victor-HMYV set-up, may be expected to keep a sharp eye open.

Tradesters here also foresee in a possible mass disker movement after
English masters big and curious future development of English song, pub-
lisher and artist functioning and dollar power. At a time when English-
Decca boss E. R. (Ted) Lewis is spreading himself out in America via the
London label and the British Musicians’ Union (BMU) in England has
refrained from committting itself on the American Petrillo ban, the idea of
an American music biz moving thru England and relying on English per-
forming artists to launch exploitation here of new tunes provokes some in-
triguing problems for Petrillo and the AFM.

BMU Will Welcome Biz

The BMU as well as the English government can be expected to welcome
an increasing amount of native recording for the American market, not only
as a desirable means for dollar-credit expansion but also as an important
wedge for British performers and musicians, some of whom already have
been denting the U. S. wax stalls via the London la}ael route. The l.atter
company, if Victor’'s new pop moves work out practically, may find itself
in the unique position of relinquishing its “exclusive” edge in the .Amerlcan
market, yet competing not with American talent alone but with fellow
British artists on other labels.

At this stage no recording exec will hazard a guess as to the range of
the foreign recording gimmick, pointing out that its possibilities alje.1nverse1y
proportionate to the chances of Pelrillo’s getting down to bargaining terms
that can be worked out without recourse to Congress.

ASCAP ENGAGES STONE

NEW YORK, Feb. 28.—Lewis T.
Stone last week was named assistant
resident counsel of the American

Morales’ Rumba

Set for China Doll |

counsel of the American Society of
Composers, Authors and Publishers
(ASCAP). Stone will work under
ASCAP’s resident counsel, Herman
Finkelstein. He is affiliated with the
law firm of Cravath, Swaine and
Moore here,

NEW YORK, Feb. 28. — Noro
Morales, Latin-American pianist-
orkster, has been booked into the
China Doll nitery here March 4 to
inaugurate the spot’s name rumba
band policy. The rumba maestro has
been pacted for a three-week run )
with options at a reported $3,000 | show will continue as heretofore, with
weekly stipend. The deal also calls | a pop music combo supplying the ac-
for four or five weekly air shots | companying rhythms as well as alter-
over the Mutual Broadcasting System. | nating with the Morales ork on the

The nitery’s regular Chinese floor- | dancing chores.

AN

Against Petrillo

NEW YORK, Feb. 28.—The
Industry Music Committee
(IMC) wasted no time in of-
fering a rebuttal to James C.
Petrillo’s statements in the In-
ternational Musician. (See other
boxed story on this page) this
week.

IMC, representing broadcast-
ers, record firms and e. t. com-
panies, issued a statement say-
ing:

“Mr. Petrillo’s reply is not
regarded as a genuine offer to
bargain, because it apparently
calls for an amendment of fed-
eral statutes, something which
does not lie within the power
of private parties.”

“Regarding emplovment of
musicians, Mr. Petrillo’s state-
ments are inaccurate. The find~
ings of government tribunals
and the statistics of Mr. Pe-
trillo’s own union show that
recording has not lessened the
job opportunities of the pro-
fessional musician nor lessened
interest in music. The contrary
is the fact. The membership of
the AFM is steadily and swiftly
growing. More people are study-~
ing music today. More money
is being paid to musicians than
ever before. Musicians are get-
ting higher wages than ever. Mr.
Petrillo omits from the figures
that he gives concerning em-
ployment by recording com-
panies the large amounts which
are paid to the band leaders
who are members of his union.

“The union leader also claims
credit for the distribution of
$1,500,000 which was exacted
from the recording companies.
He fails to state that this money
was collected on the theory that
it would be used to aid the un-
employed. In fact, it was dis-
tributed among the locals of the
union, in ratio to the voting
power of the locals in electing
the federation’s president.
Moreover, practically all of the
money went to people who were
already fully employed.

“The head of the union is still
looking . . . for support for per-
sons who earn their living in
other fields and who also hap=-
pen to be members of the
American Federation of Musi-
cians.”

Continental in

Majestic Deal

NEW YORK, Feb. 28.—On the
strength of its Vaughn Horton disking
of Toolie Oolie Doolie, Continental
Records may soon close a deal with
Majestic Records’ chain of over 59
distributors o handle the independent
label, according to Donald Gabor, Con-
tinental’s prexy. Majestic distribs
were recently informed by its parent
company (now bound by judicial pro-
visions of the Chandler Act) that they
could take on “non-competitive”
lines.

Gabor says he’s holding more than
11 applications from other distribu-
tors in abeyance until the Majestic
deal is confirmed.

Band leader Horton, who also wrote
the lyrics, embarks on a nationwide
tour this week to plug the polka
waxing with disk jockeys across the
country.
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Dorsey Offers Promoters
“1st Money” Deals; WM Pairs
Disk Artists and Danece Orks

Drastic Moves May Salvage the Sitch

By Hal Webman

NEW YORK, Feb. 28.—An escape
thru the horns of its own dilemma
may be charted for band biz here,
depending on results of two import-
loaded ork and agency moves this
week. In one startling gesture aimed
at restoring one-nighter incentive to
promoters who have had rough sled-
ding with most bands during the past
two years, name maestro Tommy
Dorsey will set a precedent for top
flight dance crews by offering his ork
{o promoters on “first money”’ deals.
The other potential break for the ork
biz as well as the promoter, is the
new William Morris Agency (WM)

pairing of top recording singles like
Vic Damone and Francis Craig in

packages with lesser name bands at
reasonable prices.

TD Guarantee Dropped

Most important — and to some
tradesmen the conceivable answer to
road woes—is the Dorsey “first

money” proposition, Under the terms
of such a deal the orkster does away
with his guarantee completely. MCA
has been instructed to submit TD for
May and June one-nighters in the
New England and Eastern territory
under the following terms:

TD is to get the first box-office
dollar up to $1,500. The promoter
takes out the next $500. Above that

(See DORSEY OFFERS on page 37)

Youmans listate 'E‘riumphs
In Suit Against Miller;
Aceounting May Top 2 00G

Share in Pubber’s ASCAP Revenue Is Granted

(Continued from page 4) :
performance monies was claimed; (2) 1
the Time on My Hands ditty, where
a 50 per cent share of same monies
was claimed, and (3) an additional 11
copyrights agreements, whereby You-
mans allegedly was lo receive 50 per
cent on some tune and 25 per cent on
ihe others. The defendant had con-
tended that Youmans had received
payment for the performance of his
music thru his writer’s share qQf
ASCAP monies, but the court took
notice of contractual agreements for
the publisher share.

Victor Switches Staff;
HendlerRe joinsFirm

In Camden Ad Dept.

NEW YORK, Feb. 28.—Herb Hen-
dler this week rejoined the RCA
Victor firm, in one of several waxery
staff changes, to work out of the
Victor Camden, N. J., headquarters
as an assistant exec in the advertising
depariment. He was formerly Victor’s
artists and repertoire man, later anl
exeec with the Cosmo and Rainbow:
diskeries and until recently the wax
promotion rep for Dinah Shore.

Other Victor changes placed John
Covle in charge of the firm’s syndi-
cate sales from his field representa-
tive post in Dallas. Coyle succeeded
H. S. Clifton, who recently was ap-
pointed supervisor of Red Seal Sales
activities. Coyle will be succeeded
by Wayne Bennett, formerly with

Straus-Frank, for the Victor distribs
in Dallas. Robert Barnes, formerly |
with Buehl! & Sons, Chicago, replaced
George Fearnaught, Boston field rep-
resentative, who is joining the RCA
Victor home instruments sales staff in
Cincinnati. |

Indications of how high the ac-
counting of monies due Youmans may
run are seen in the tremendous
amount of performance credits|
chalked up by his copyrights since|
1943. Estimating the average ASCAP
pay-off per performance since ’43 at
about 19 cents (total Youmans per-
formance credits are known to stack
up at over 584,000) and the Youmans’
percentages claim at about 40 per
cent, the estate would be seeking to
recover some $45,000 in pure-per-
formance dough. Since previous law-
suit precedent (Palma vs. Sam Fox)
has granted similar claimants the
same percentage for “availability”
and “seniority” monies as was due
for performances, accounting may
push the total up close to $100,000.
Then, if other previous judicial prece-
dent is repeated, accounting may pro-
vide for interest payments at the rate
of 6 per cent for each of 15 years
which would raise the total to about;
$190,000.

Meanwhile, a new wrinkle may de-
velop in the form of a claim by the
estate that its share of the “availabil-
ity” monies should exceed a percent-
age based on “performance” ratio.
This. along lines of the argument that
ASCAP itself recognizes superior
“gvailability” for “lasting” copyrights
in which category many of Youmans’
ditties would be presumed to fall.
Such an adjustment, if granted by the
court, conceivably could lift the
amount Miller might have to shell out
to well over $200,000. Altho no con-
firmation could be goften at press
time, it is understood that the Miller
firm long ago had set aside a $150,000
fund to meet the possibility of a suc-
cessful claim’s being pushed against
the performance dough collected on

OM BIZ DILE!

A

New Musicraft 475G Bond
Issue Almost Set; Will Enable

Debt Buy-Off,

NEW YORK, Feb. 28.—Musicraft
Records this week informed deferred
creditors that back liabilities will be
paid off beginning Monday (March
1) at the rate of 25 cents on the dol-
lar. The diskery also has received
verbal agreement from the Internal
Revenue Department on a plan to pay
off at the same rate some $160,000 in
excise taxes due. According to plan,
diskery should knock out its total of
$587,000 indebtedness inside of four
months at a cost of $322,000 (which
includes full payment on a $200,000
debt to the Marine Midland Bank,
stemming from the diskery’s initial
refinancing last June).

Jack Meyerson, Musicraft prexy,
declared that 90 per cent of the firm’s
deferred creditors had okayed the 25
cents on the dollar pay-off. He felt
that approvals on the remaining 10
per cent would be forwarded shortly
and averred that these represented
only a minute portion of the accrued
debt. All music-publisher and most
of the artist creditors have fallen in
line with the plan,

Buck To Handle It

Richard Buck & Company will
handle payment of the debts, acting
as trustee for the diskery. Under the
terms of the agreement made with
creditors, if the average payment of

Leave 153G Cap.

deferred liabilities comes out highe
than the 25 per cent payoff (pendiny
settlement with the 10 per cent of ths
creditors not yet aligned with the
plan), then the creditors will be en-
titled to the différence upon making ¢
claim before July 1.

Pulling the 'strings on the seconc
phase of its refinancing plan together
the diskery is on the verge of com-
pleting new registration with the Se-
curities & Exchange Commissior
(SEC) for the firm’s proposed new
$475,000 bond issue. Nearing com-
pletion, too, is finalization of the un-
derwriting of the bond issues witl
Warren York Associates Accounting
for $275,000 first-lien bonds and At.
las Corporation assuring coverage or
the $200,000 second-lien bonds.

With the $475,000 figured to come
into the diskery’s coffers in the nexi
few weeks and with the creditors
(including the government) pay-ofi
totalling roughly $322,000, Musicrafl
figures to be left with some $153,000
in fresh working capital on top of be-
ing current with creditors.

Meanwhile, Musicraft sales exec
Ollie Sabin, currently on a nation-
wide biz trip, this week signed foutr
new distribs (in Memphis, Kansas
City, New Orleans and Denver),
| bringing the Musicraft network total
up to 32.

LATCH O
GET IN

NTO TH

MR

“Headin’

Distributors, Order NOW!
Choice Territories Still Available: CONTACT

E SMASH!
HE CASH!

DON
REID

Metrotone Recording

ONT

: b2,
Home
Metrotone #MI1011

Youmans’ copyrights.

METROTON

712 CROWN STREET, BROOKLYN,
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ARRISBURG
52869.20

PHILADELPHIA

97571.00 ( House Record)
Sold Out 5 Days In Advance

ARNEGIE HALL N.Y.

58830.00 (House Record
Sold Out 2 Weeks In Advance

BOSTON

$5724.00 (House Record)
Sold Out 2 Days In Advance

READING
$3625.20

PITTSBURGH

$9611.00 (House Recerd)
Sold Out 1 Week In Adsance

CLEVELAND
§6774.80

DETROIT |

$8892.00 (House Record)
Sold Out 6 Days In Advarce

CHICAGO
$11,192.84 (House Record)
Sold Out 15 Days la Advarce

LANSING.MICH.
$3333.16

Personal Management

CARLOS GASTEL
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Hational docor
. VOTED NO.1  wumr '
/(PITTSBURGH COURIER)

i i

VOTED NO.1 MALE §
QUARTET '

VOTED NO.I MALE VOC.
(PITTSBURGH COURIER)

ILE VOOAL>>

VENTURA ¥ |
LILYANN "SCARS UPON MY HEART"

CAROL "SUNDOWN and SORROW"" |

RE-ISSUE BLUE MOUNTAIN BOYS

"PLEASE BE KIND" NAT 5015
"HOW HIGH THE MOON" *
NAT 7015 "YES SIR, THAT'S MY

* 1
"FOOL THAT | AM” BABY
"BE[BUMBLEBEEORNOT*  "BLOOMING APPLE TREE"

THE RAVENS NAT 9040 TEDDY PHILLIPS & ORCH.
NAT 7020

*
"WHEN MY DAY ROLLS - g
AROUND"

%% ok * ; * &
"REMEMBER ME" b

ORBGER FROM YOUR . NEAREST: NATIONAL - DISTRIBUTOR

RAY SMlTH NAT 50‘6 or NATIONA| DISC SALES » 1841 B_'ViAV, NOY 24N

Sad Band Biz

(Continued from page 3)
exception of Los Angeles, where loca-
tion dates appear a bit on the up-
grade.

Drive To Sell Em

Agency execs admit that the cock-
tail combo biz is nothing to write
home about, but with a drive to sell
as many units to a wide variety of
spots, a commission house can re-
main in the black. Prices offered
cocktail units are down as much as
50 per cent, for any but top bracket
name combos, Many units are work-
ing for scale—and glad for the chance.
To keep ops happy and guarantee
repeat biz, agencies are avoiding the
“J'l1 give you three musicians” type
of salesmanship, and are making an
effort to develop worth-while com-
bos which can make a buck for the op.

Deadwood Pruned
First step in the combo sales drive
has been to prune agency stables of
deadwood, holding on to name com-
bos as much as possible and ditching
mediocre groups who were easy to
peddle only during war. William
Morris Agency, for example has con-
siderable fewer small combos under
contract. Music Corporation of
America (MCA) cut its stable by
some 20 outfits during the past six
months, and is currenely concentrat-
ing on peddling a relative handful
of top outfits. Moreoyer, MCA now
has an all-time high of eight Holly-
wood office men selling combos. This
includes five full-time cocktail men
and three big band peddlers who also
handle smaller units, Added sales
push has paid off, according to an
MCA spokesman, who claimed the
firm is plenty ahead of last year in
cocktail sales. Significant also is fact

U

Combos Rescue Coast Agent:

Dictates Shii

that MCA has reached far into
hinterlands for biz, something
agency didn’t think worth the trou
during lush years. The book
behemoth now services small sp
in such far off locations as Billin
Mont., Pocatello, Ida., and other re
tive whistlestops. Spokesman poin’
out that MCA will go after the:
wherever it is, even if it means se¢
ing a single or two-man unit in !
sticks,

. New Package Gimmick

General Artists Corporation (GA
is attempting new packaging gi
mick to sell its combos, according
Booker Harold Jovien. Agency
offering to build special name co
bos for sale with a featured vocali
to give buyer more for his dou;
For example, GAC now has the En
Felece Quartet backing up thru
Virginia Maxey, as a straight de
To peddle Frances Wayne, outfit bu
a trio around arranger Neal Hel
Percentagery argues that the op g
better deal, and agency gets mc
dough, plus a crack at percenta
deals.

Tele No Worry

Television, heretofore a disconce!
ing note in larger cities, no long
worries agency men. Bookers fe
that spots reverting to tele were nev
great talent buyers in the first plac
As for more important combo loc
tions, video means nothing until pr
graming matures. Moreover, sin
tele entertainment ends in early ev
ning hours, a spot still needs ente
tainment to keep the club hummi
until closing time, which means
combination of video and live tale
are both essential to paying oper

ORDER U-101 b/w "OLD TIME MEDLEY"
3 FROM

tion.

m
MILT SCOTT’S FIRST HIT..
A "(OMMUNITY SING" COAST T0 COAST!!

THE LABEL

OF DISCOVERY _

20 NORTH WACKER, CHICAGO
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DID WE SAY

“ :

Showing up in every Most Played and Best Selling list of The Billboard
Music Popularity Charts including the famous HONOR ROLL OF HITSI 1!

RECORDINGS
jo Stafford......... Capitol #15033
Hi-Lo Trio......... Crystal #501
Tony Pastor........ Columbia #38068
Guy Lombardo...... Decca #24288
Shorty Warren...... Famous #901
Crandpa Jones...... King #694
Tiny Hit........... Mercury #6087
Korn Kobblers...... MGCM #10136
Esmeraldy.......... Musicraft #536
Larry Vincent....... Pearl
Lonzo & Oscar...... RCA Victor #20-2563
Phil Harris......... RCA Victor #20-2715
The Jesters......... 20th Century #20-33
Milt Herth. World Transcription

MUSIC PUBLISHING €O., INC.

* Kk Kk ok Kk k Kk ¥ & N X &
400 MADISON AVENUE, NEW YORK, N. Y.

Disco, Standard
To Swap Disks

NEW YORK, Feb. 28.—Among the
significant American-foreign diskery
deals, which have been developing in
increasing number since shortly after
the war’s end, is the arrangement
concluded this week between Stand-
ard Phono here and Disco Trade of
Brussels, Belgium. Standard, long
among the top firms in the interna-
tional record picture in this country,
will exchange masters with the Brus-
sels plattery which also has an exten-
sive international catalog numbering
some 1,200 masters in French, Yid-
dish, all the Scandinavian languages
and a solid chunk of American hot
jazz items.

The pact is for 10 years and calls
for a straight exchange. Standard
will send sample recordings of its
new releases to Disco and vice versa.
Fach company then selects the num-
bers it wants, and the firm on the
other end immediately air freights
the masters of the required items.
Standard will press Disco stuff here,
and Disco will manufacture Standard
items in Brussels. Disco products
here will bear the Standard label,
and the Standard stuff abroad will be
issued under one or both of Disco’s
two labels, Magic and/or Victory.
Disco has rights to Standard disks
for Holland, Belgium, France and
Luxembourg, while Standard holds
U. S. rights on Disco’s material.

The first releases of Disco stuff
under Standard aegis here will be
three Yiddish platters, while Disco is
planning to release Standard’s Too
Fat Polka and four albums abroad.
Standard Prexy Tedos Demetriades
and General Manager Joe Scovell are
now cooking up other foreign deals

to supplement the Disco arrangement.

Kenton May Pull
A BG and Solo
With Philharmonic

NEW YORK, Feb. 28.—Negoti:
tions are underway between Dani
Rybb, founder and director of tt
Carnegie Hall pop concerts and ork
ster Stan Kenton for the latter {1
play solo piano with the New Yor
Philharmonic as part of this year
pop series. Plans should be con
cluded Sunday (29). If the date i
set it will be booked some time lat
in the pop series which starts Ma
1 and runs for five and a half week:

Meanwhile, Kenton is reportedl
penning an original composition fo
jazz piano and symphony ork whicl
he will introduce at the session. I
the piece is well received, the 88-e
intends using it on other concer
dates thruout the country.

Ernie Anderson’s one-rﬁght con
cert tour, featuring Billie Holiday
will be launched ZEaster Sunday
March 28, at Boston’s Symphon)
Hall, with the city’s local disl
jockey, Sherman Fellers, acting a:
emsee and sharing in the take.

Four Vie for Local 77 Helm

PHILADELPHIA, Feb. 28.—Elec:
tion of officers this spring at Loca
77, American Federation of Musician:
(AFM), promises a free-for-al
scramble for the presidency. Al
ready three tickets have been set ug
against incumbent Frank A. Liuzzi
who will seek another term. Twrc
former presidents, John Colaprete
and Romeo Cella, along with Charles
McConnell, former contractor of the
Earle Theater pit orchestra, are the
candidates.

ANITA O'DAY

PAGE CAVANAUGH

Are You In This Picture?

New National Lineup of Signature Distributors

&mbassador Music Company
870 Erie Street East
Windsor, Ontario, Canada

Chord Distributing Company
2406 So. La Salle Street
Chicago, Ilinois

F & M Record Distributing Co.

7026 Lexington Avenue
Cleveland, Ohio

G & § Distributing Company
243 W. Kellogg Blvd.
$t. Paul, Minnesota

W. E. Harvey Company
12649 Linwood Avenue
Detroit, Michigan

Marnel Distributing Company
1622 Eairmount Avenue
Philadelphia, Pennsylvania

Millner Record Sales Company
1704 Main Street
Kansas City, Missouri

Miliner Record Sales Company
110 North 18th Street
$t. Lovis, Missouri

Modern Music Sales Corp.
457 West 45th Street
New York, New York

Music Sales Compuny
680 Union Avenue
Memphis, Tennessee

Music Sales Company
704 Barrone Street
New Orleans, Lovisiana

MusicSuppl!'rs of New England, Inc.
17 Chadwick Street
Roxbury, Massachusetis

Northwest Music Company
Pierre, South Dakota

Record Sales Company
231 East Trade Street
Charlotte, North Carolina

David Rosen, Inc.
503 Evergreen Avenue
Baltimore 23, Maryland

Lou Sowa Record Distributors
209 Barbeau Street
Pittsburgh, Pennsylvania

JOHNNY LONG

CONNIE HAINES

PAUL WHITEMAN

Choice territories still available throughout the

country. Contact Signature’s Sales Manager
Earl Winters at 601 West 26th Street, New
York 1, N.Y. or phone WAtkins 4-7224,

qu .

records

iBasturo Records, 601 W. 26¢H S1.. Now York

i

J‘ a8 i I'::'--‘ud;ifliﬁnii“;'*“’i | ii



"a' ch 6, 1948 T ‘le *
Blllbl)a' l’l ‘I S

21

AND Hi
S ORCHESTRA

o—!"’"—"-‘ /—’
§5 TLOOR SHOYS IO

ey

JORN KAVAKOS

GEORGE KAVAKOS

WRUAM LAVAKOS 797 H Street, N €
WASH\NGTON, o.C

Opening Night Business

pebruard 2Ly
Mr. arthur C. yeand
Ceneral ATtists Corpe
1270 Ave of ericas s
New York 20, New York ’
Single N
pesr ATU: _ e
: g ight Business
1 want TO go 0O record ateting tnat SA DONAFUR
and nis Qrchestreé are the greatest attraction .
ever tO play tne Clud Kavakos. The vand broke \
every existing record at tue clud and proved
that oY pleasing the patrons and working +ith a3 \
well 23 for 8 club, & pend canb dravw petteYr Than |
cauac* A i
You can set & repest date for Sam nonehue 8% the i S S
Kavako3 club abt any time, oub 1 would 1ike 10 ‘
pring hi ack as soon as’s possible and for 2 aturday Clnd S d
jengthy engazement ) N' h un ay
Y | I .
Z(/W W/’/Q ' ght Business
A \
,,//.——,_
!SK joCKE .....
Ys - RE‘FA!LEgs

5 - CLUB FAVAKOS
- OPERATORS —

J’EA THER YOUR NEST

with his ,
Latest and @reutest

CAPITOL #493

william Kavero

Bookings -
' i«
L coariff,
. . with just enough thread

A, b

@ ENERAL ARTISTS CORPUHATI[}N

‘ of lovely melody to make it hap
appen’’

. says The Biflboard,

THOMAS G ROCKWELL, President l
. fioover. "TACOS, EN(HILAMS AND BEANS”
Press Relations: ."M MCCARTHY

NEW YORK - CHICAGO « “0 Yw INCINNATI<LONDON
X 3
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THE BILLBOARD PICKS:

RITUAL FIRE DANCE.....:vsv.s...The Harmonicatseeeeo:asessee.Universal U-E3

Harmonicats adopt another classic, which already has garnered pop converts wia the
Jose Iturbi classic disk. Tune is similar in concept to the fast-stepping ‘‘Sabre Dance.™
In this waxing, the Cats should help to create more reason why this is the year
of the harmonica on jukes and over the counter.

AFM Puts Circle,
Indianapolis, on
Its Unfair List

CHICAGO, Feb. 28.—The Circle
Theater, Indianapolis movie heouse
which played occasional vaude shows,
this week was placed on the Ameri-
can Federation of Musicians’ (AFM)
unfair list, following failure of reps
of the Monarch Theaters of New
York, who operate the house, to meet
demands of the Indianapolis AFM
local.

Rift developed three weeks ago,
when the musickers’ local notified the
Circle that the house would have to
utilize a stand-by band. during the
week of February 19 when a stage
bill comprising Jerry Murad’s Har-
monicats, Tim Herbert, the Bunin
Puppets and Harry Cool’s ork, would
appear there. The AFM order, a
theater spokesman said, came as a
surprise, for since the passage of the
Taft-Hartley bill the theater has
played two package shows with road
orks, and had not paid the stand-by
fee. Up until the AFM notification
on the Harmonicats package, theater
reps said they had not received a
demand for a stand-by ork from the
union.

Stand-by ork, with salaries ap-
proximately $811.25 per week, pre-
vious to last week’s AFM demands,
hadn’t turned up at the theater, a
house spokesmen said, but the new
union order carried a clause indicat-
ing that the local-staffed band would
be at the house.and demand that it
play at least an overture.

The theater asked the union if the
show might be played providing the
stand-by ork salary were put in
escrow, pending a hearing by the

National Labor Relations Board. |

However, the local refused and the
Circle notified acts and the Cool band

Olsen, Howard |
To Pay Studio
Their Own Mast

NEW YORK, Feb. 28.—Tw
jestic artists, George Olsen an:
Howard, have contacted the
ing studio where they cut r
for Majestic prior to the bar
gesting that they themselves 1
the masters they cut, according
authoritative source who state
Majestic is still in arrears to 1
cording studio.

Olsen, it was learned, has t
have Majestic restrained from
ing up his masters from the :
but was told that under Ch
Act regulations no disposition 1
made of any Majestic wax, wi
listed as an asset in the Majest
sets and liabilities sked presen
the court.

Pinsky Heads RCA Sale

PHILADELPHIA, Feb. 28..
ward Pinsky has been appointec
Victor Records sales manage
Raymond Rosen & Company, Ii
the Eastern Pennsylvania, Sot
New Jersey and Delaware terri
Pinsky joined the wholesale
tributing firm in 1928 as an offie
He headed the Rosen record de¢
ment from 1935 to 1940 and,
recently, acted as the company’s
sales representative.

NEW YORK, Feh. 28. — 1
Jerome’s ork-is booked into the ¢
Room of the Hotel Edison here -
a nine-day gap between Claudia
roll’s closing and the Alvy !
Buddy Greco opening on Marce

that it was dropping its vaude s
until a deal could be worked ¢

FULL RANGE RECORDING.

THE LONDON GRAMOPHONE CORP, 14 W-22nd 8T, NEW .YORK 10N Y
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IGM Wax-MGM Pic Promotion
"ies Set; Lobby Plugs for Wax

NEW YORK, Feb. 28.—Long expected sales-promotion, tie-in between
tM diskery and theaters owned by parent Loew’s, Inc., film interests, has
un locally. Reporiedly the waxery-theater’ exploxtatxon drive will spread

side the New York area.

The firm’s execs currently are reticent to

cuss the extent of the theater newspaper and lobby disk promotion, |
ming it an *‘experiment” which has yet to prove its potential as a wax-|
motion gimmick. Rumors that the promotion gimmick would eventually
d to direct lobby sales of MGM platters of MGM film songs were denied |
waxery execs who felt such a|

ctice would stir friction between
firm’s distribs and neighborhood
ail outlets.
“Good News” Album

socal theater-movie promotion has
:n centered around the waxery’s
od News album which features
ginal film east and sound track
serpts from the MGM Good News
n. Daily Loew’s circuit newspaper
; refer to the MGM album along
th mentions of the film. Outlying
ew’s houses are using lobby-
play posters heralding the Good
ws pic music and the waxery’s al=
m of the flick’s tunes. Other
ew’s newspaper ads have plugged
: diskery’s waxing of The Dickey
rd Song featuwred in Three Daring
ughters currsnt at the Capitol
eater here, a Loew’s house.
Additional promotion devices em-
)yed on the Good News album in-
des the use of special window dis-
1ys in retail disk shops in the im-
diate vicinity of a theater skedded
play the film.

Stress on Albums

Altho the diskery’s promotion may
fend to MGM-waxed music from
n-MGM pic scores, heaviest promo-
n will be poured onto the diskery’s
reen track albums. Next due for
lease are packages built around the
e of The Pirate, with picture
s Judy Garland and Gene Kelly
the wax version as well, and The
ssing Bandit flick with Kathryn
rayson (in the pic) and Johnny
hnson (singing Frank Sinatra
mgs) in the album.

Meanwhile MGM diskery this week
pped the million mark for the first
ne in its less than a year of ex-
ence with the Art Mooney Four
af Clover waxing. Clover had gone
)80,000 at last reports and was still
mbing as the week ended.

*hiilly Whelan’s
vow Sells Wax

PHILADELPHIA, Feb. 28.—Whel-
s drugstores becomes the second
ajor drug chain here to enter the
tail record business, causing
{tle concern to the regular retail
cord shops. For more than a year,
1e Sun Ray Drug Company has been
serating record and radio depart-
ents at its key stores most success-
dly. This week, Whelan’s opened its
rst record department at its largest
ore in the center of the city at 13th
id Market streets. As a come-on,
rst customers were offered a special
i a 79-cent record album for 39
:nts.

Opening of a disk counter at
Thelan’s promises heavy competition
t that particular downtown corner.
irectly across the street is a giant
un Ray drugstore where records are
old, and several doors away is the
ligh Point Record Shop. On still
nother corner is the John Wana-
waker department store, which does
bout the biggest record biz in town.
Vhelan’s expansion of the record
epots to other stores after this initial
ry will make for serious competition
o other music shops, particularly
host? in, the downtown shopping dla-
ric H TR
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Ads Alone To
Plug a Tune

NEW YORK, Feb. 28.—In the first
large-scale attempt ever made to put
a song over with an advertising cam-
paign alone, w.-k. concert promoter,
agent and ASCAP composer Harry
Squires is launching an extensive ad
and direct-mail campaign this month
to plug his new pubbery’s first num-
ber, If That’s the Way You Feel
About Me.

Squires formed the Irving Arthur
Publishing Company (named after his
two sons for whom he wants to build
a business rather than an agency)
after the recording ban went into
effect and has been unable to push his
tunes thru regular disk-exploitation
channels. He conceived his present
scheme as a necessary experiment.

With lead sheet ads breaking in the
trade press this week, Squires will
follow up with a national advertising
campaign in 53 daily newspapers, in-
cluding The New York Daily News
and The Chicago Tribune, with a
total circulation of 31,000,000. At the
same time he will hit retailers, job-
bers, the trade and selected consumer
groups via direct mail. Total ex-
penditure in this unigue song-pub-
lishing plan will go over $10,000.

The trade will be watching the
Squires’ move with considerable in-
terest, since it has been an accepted
precept among pubbers that news-
paper ads do not sell sheet music
copies.

Romm Expands
Agency Activity

NEW YORK, Feb. 28.—On top of
his recent excursion into the motion
picture field, theater booker Harry
Romm’s activities blossomed even
further with the acquisition this week
of artist rep Jack Lenny to assist with
the Romm Agency’s booking.

Romm leaves for the Coast March 5
(immediately after the Tex Beneke
opening at the Capitol) to begin pro-
duction on his first Columbia pic and
line up several Hollywood personali-
ties for Easter p.a.’s during his stay
in California.

Meanwhile, Romm has re-signed
Irish crooner Phil Regan, who left
him eight months ago to go with the
Music Corporation of America. Regan
begins a two-week engagement at the
Olympia Theater, March 3, in Miami,
where another Romm client, Connee
Boswell, is now doubling between the
Olympia and the Brook Club.

Other current bookings for the
Romm talent stable include the Bob
Chester ork and the Clark Sisters who
go into the Rajah Theater in Reading,

Pa., April 1, their first theater ap-|

pearance,

Romm also handles theater dates
for the Andrew Sisters, the Three
Stooges, the Hoosier Hotshots, Tex
Beneke and Jerry Colonna, and is in
the process of lining up a summer
tour for the radio comedian’s 13-week
lay-off period.

Lenny’s own clients (now part of
the Romm set-up), include Sherry
Britton, the Stagg McMann Harmon-
ica,, Trio, Betty Jane Smith, Jimmy
‘Bugrel and theg Dunbills,

IMPERIBL

RECORD CO. INC.

Presents

OG|

8019
THE FASTEST SELLING

HiLLbBHLLY
DANNY DEDMAN

and his Rhythm Ramblers
SOME DISTRIBUTOR TERRITORIES STILL OPEN
Eh%mde@E@Wmmmuw

HOLIDAY DISTRIBUTING CO.

137-139 NORTH WESTERN AVENUE
LOS ANGELES 4 CALIFORNIA

ESMERELDY

and the Shotgun Five

CLEMENTINE

MUSICRAFT 545

RECORDS
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. The Nation’s Top Tunes

The nation’s 10 top tunes, THE HONOR ROLL OF HITS, {s de-
termined by a scientific tabulation of various degrees of each song's  Week Ending
Popularity as measured by survey features of The Billboard’s Music  February 27
Popularity Chart.

HONOR ROLL OF HITS

Trade Mark Iteg.) ¢

The title "HONOR ROLL OF HITS" is a registered trade-mark, and the listing ¢
the hits has been copyrighted by The Billboard. Use of either may not be made with
out The Billboard’s consent.

on

CAPITOL
RECORDS

=3

This Week Last Wee

' By Maewa Kaihau, Clement Scott and Dorothy Stewart = ¢
1' Now IS IHE HOUR Published by Leeds (ASCAP) 4
Records available: Ray Bloch Ork, Signature 15178; Shep Filelds Ork, Muslcraft
532; Bing Crosby, Decca 24279; Gracie PFields, London 110; Horace Heldt, Co-
lumbia 38061; Eddie Howard, Majestic 1191; L. Paul Trio-C. Hayes, Mercury
5103; Kate Smith, MGM 10125; Margaret Whiting, Capitol 15024; Cbarlie
Spivak, Victor 20-2704; Buddy Clark-The Charioteers, Columbia 38115; Jerry
Wald Ork, Commodore. C7502; Bob Carroll-Dick McIntire Harmony Hawailans,
Decca 24378. -
Electrical transcription libraries: Nat Brandwynne, World.

¥ { By Mart Dixon and Harry Wood
2. M LOOKING OVER A FOUR LEAF CLOVER 2%rned by Remick ( ASCAP)
Records available: Ray Bloch Ork, Signature 15177; Frankle Laine, Mercury
5105; Art Mooney, MGM 10119; Russ Morgan-Milt Herth, Decca 24319; Alvino
Rey, Capitol 491; Three Sups, Victor 20-2688; Uptown String i3and, Mercury
5100; Ferko String Band, Palda 110; Bert Henry String Band, Dot; Arthur
Godfrey, Columbia 38081; King Odom Quartet-The Polka Dots, Muslcraft $43;
C. Fox and His Yellow Jackets, Columbla 38082; Alexander's Jazz Eand,
Trilon 220; the Harmonicats, Universal U-47; Tiny Hill, Columbia 38100;
Jimmy Saunders, Ralnbow 10043; Arthur (Guitar Boogie) Smith, Super
Disc 1054; Curly Hicks and His Taproom Boys, Victor 20-2787.
(No information on electrical transcription libraries available as The Biilboard
goes to press).

MANANA By Dave Barbour and Peggy Lee
Published by Barbour-Lee ( ASCAP)

Records available: Peggy Lee, Capitol 15022; Mills Brothers, Decca 24333;

Edmundo Ross Ork, London 187.

(No information on electrical transcription libraries available as The Bill-

board goes to press.)

By Francis Craig and Beasley Smith
BEG YOUR pARDON Published by Robbins (ASCAP) 4
Records available: Frankie Carle, Columbia 38036, Francis Cralg, Bullet 1012;

Dinning Sisters, Capitol 490; Larry Green Ork, Victor 20-2647; Art Mooney,
MGM 10140: Snooky Lanson, Mercury 5109; Eddy Howard, Majestic 1220;

4 ., Russ Morgan, Decca 24339.
Inglng ta I's O t e : Electrical transcription libraries: Vincent Lopez, NBC Thesaurus; Art Mooney,

Assoclated.
- By Bob R i d Carl Sigman
JACK BENNY SHOW . PHIL HARRIS SHOW BALLERINA B e oy oot AsEA) 3
Jerry Shelton Trio, Mercury 5075; Mel Torme, Musicraft 15118; Buddy Clark,
EDDIE (ANTOR SHow L J ]UDY (ANOVA Sﬂow Columbis 38040; Enric Madriguera, Decca 24265; Bing Crosby, Decca 24278,

Records available: Jimmy Dorsey, MGM 10035; Vaughn Monroe, Victor 20-2433;
B. Clement Ork, Orpheus 255; Glenn Davls, Skating Rhythms SR-273; Phil

w

Ea

v

Reed, Dance-Tone 162.
Electrical transcription libraries: Lenny Herman, Lang-Worth; Norman
Cloutier, NBO Thesaurus; Jan Garber, Standard; Shep Fields, Lang-Worth;

Latest Re’ease Charile Spivak, World.
: ‘E T GOLDEN EARRINGS 27 7o Ligingstor oy Evens ond Victer Youns

o

From the Paramount Film “Golden Earrings.”

L Records available: Anita Ellis, Mercury 3072; Jack Fina Ork, MGM 10085;

Peggy Lee, Capitol 15009; Dinah Shore, Columblia 37932; Charlie Spivak, Victor
20-2585; Guy Lombardo, Decca 24270; Bing Crosby, Decca 24278; Victor Young
Ork, Decca 24277; Glenn Davis, Skating Rhythms SR-276,
Electrical transcription libraries: Sweetwood Serenaders, NBC Thesaurus; Nat
Brandwynne, World; Lenny Herman, Lang-Worth; Jack Fina, Standard;
Leighton Noble, Standard; Victor Young-Ellssa Garde, World; Henry King Ork,
MacGregor.

SERENADE OF IHE BEL'.S By Kay Twomey, Al Goodhart and Al Urbane 1
Published by Melrose (ASCAP)

Records available: Bob Houston, MGM 10091; Sammy Kaye, Victor 20-2372;

Kay Kyser, Columbia 37956; Guy Lombardo, Decca 24258; Jo Staflord, Capitol

15007; Vic Damone, Mercury 5090, Dick Haymes, Decca 24305; Glenn Davis,

Skating Rhythms SR-277; Gene Autry, Columbia 38076.

Electrical transcription libraries: Nat Brandwynne, World; George Towne,

Assoclated; Novatime Trio, NBC Thesaurus.

4 By Herb Magidson and Ben Oakland
lll DAN{E AT YOUR WEDDING Published by George Simon (ASCAP) 8
Records available: Vic Damone, Mercury 5090; Helen Forrest, MGM 10095;
Peggy Lee, Capitol 15009; Jeanie Leitt, Decca 24266; Tony Martin, Victor
20-2512; Ray Noble-Buddy Clark, Columbia 37967; B. Clement Otk, Orpheus
256; Guy Lombardo, Decca 24318; Flash and Whistler, Universal U-41.

Electrical transcription libraries: Nat Brandwynne, World; Guy Lombardo, Ziv;
Mindy Carson, Associated; Sunset Trio, Capitol;; Lenny Herman, Lang-
Worth; Henry King Ork, MacGregor.

-~
5

»o

BUT BEAU'"FU[ By Johnny Burke and James Van Heusen
Published by Burke-Van Heusen (ASCAP)
From the Paramount film “Road to Rio.”
Records available: Tex Beneke, Victor 20-2660; R. Borden Ork, Crystal-Tone
514; Bing Crosby, Decca 24283; A. Dale, Signature 15177; D. Dennis, London
142; Eddy Howard, Majestic 1214; Frankie Laine, Mercury 3096; Art Lund,
MGM 10126; Mel Torme, Musicraft 538; Frank Sinatra, Columbia 38053; Mar=
gret Whiting,Capitol 15024.

Ca .tOI EE 496 Electrical transcription libraries: Eddy Howard, World.

pl By Jack Owens and Carroll Lucas

10' How Soo“ Published by Supreme (ASCAP)
Records available: Bing Crosby-Carmen Cavallaro, Decca 24101; John Laurenz,

: Mercury 5069; Vaughn Monroe, Victor 20-2523; Jack Owens, Tower 1258; Dinah
o Shore, Columbia 37952; D. Farney, Majestic 1179; B. Andrew-E. Bieck Holly-

Personal Managemen: MARTY MELCHER wood Rhythms 1651; Jimmy Atkins, Continental’ C-11004; Guy Chernéy-Dick

EN Y Foy Ork, Trilon 195; Glenn Davis, Skating Rhythms SR-273; Phil Reed-Frank

H fons Picher, Dance-Tone 160.

Direction: C TUR ARTISTS’ LTD' Electrical ;ranscription libraries: Eddy Howard, World; Lenny Herman,

Lang-Worth.
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HIS WEEK’S gy o

VAUGHHN
MONROE

he Loveliness
of You

ow, steady beat, smooth
r dancing. Rich, romantic
onroe vocal, smooth for
listening. A coin-catcher,

ompletely Yours

Mellow kind of ballad that

Monroe fans go for. The

Moon Maids blznd with the
maestro on the lyrics.

RCA Victor 20-2712

FREDDY
MARTIN

Blue Hawaiian

Here’s a slow smoothie in
that tropical mood...a

sure bet for juke business!
Clyde Rogers on the vocal.

Feathery Feelin’

Barclay Allen’s sparkling

piano strikes a happy mood

in this gay bounce. Vocals

by Glenn Hughes and, The
Martin Men.

RCA Victor 20-2709

BERYL
DAVIS

Album P-201

“*Beryl By
Candlelight’’?

Auld Lang Syne

and Mad About the Boy
RCA Victor 20-2705

Alone Together ond All Alone
RCA Victor 20-2706

Please Be Kind ons They Didn’t Believe Me
RCA Victor 20-2707

The Touch of Your Lips ond Tea for Two
RCA Victor 20-2708

RELEASE

23

*

PERRY
LOMO

Haunted Heart

Smooth ballad from the

coming B’'way musical “In-

side U.S.A.” With Russ Case
and his Orchestra,

Carolina Moon

Famous oldie gets an extra-

mellow treatment from

Perry. With Orchestra,
Lioyd Shaffer, Director.

RCA Victor 20-2713

LOUIS
PRIMA
The Bee Song

(He-Bee and She-Bee)
A jitterbug bounce that
packs a wallop! Louis pipes
the screwy words with
plenty of rocks and rhythm
in his lungs.

Tutti Tutti
Pizzicato

Looks like an overnight hit

«..Philly Coin Ops’ and 1000

teen-agers’ pick as ‘‘Click
Tune of the Month”l

RCA Victor 20-2711

DAVE
DENNEY

with String Orchestra

I'm Waltzing with
a Broken Heart

and

Part of My Heurt
Is Missing

Denney’s popularity, hypoed by the coast-to-coast

radio show "Oklahoma Round-up,’”” will grab coins

for these heartbroken love ditties. Dave sings in a
smooth hill-billy style that appeals everywhere.

RCA Victor 20-272%5

HELEN CARROLL
AND THE SATISFIERS

Big Brass Band From Brazil
ond The Sacretary Song
RCA Victor 20-2710

SONS OF THE PIONEERS
Happy Birthday Polka
and

Calico Apron and a Gingham Gown
RCA Victor 20-2725

GOLDEN WEST QUARTET

Gospel Boogie ond
Gonna Climb Thase Golden Stairs
RCA Victor 20-2727

THE HALL
SISTERS

They’re back again on RCA

Victor . . . smoother, sharper

than ever! “A” is a catchy,

Calypso. tune with clever

lyrics. On the flip, they blend

appealingly in low-down
" bluesy”” style.

foney, Money,
Money

and

Teach Me, Teach Me, Baby

RCA Victor 20-2728

HE STARS WHO MAKE THE HITS ARE ON

3110

WNATCH THESE'CLIMBERS ¥

puL-TIME HITS pe jscyent

ot 7

TEX BENEKE
Dream Girl

“Sleeper of the Week” by The Cash Box!
RCA Victor 20-26

SAMMY KAYE
Hand in Hand

Has the appeal of “’Serenade of the Bells!
RCA Victor 20-2679

TONY MARTIN

For Every Man
There’s a Woman

Theme of Tony’s new pic “Casbah”}
RCA Victor 20-2689

VAUGHN MONROE
Matinee

Headed for heavy playl
RCA Victor 20-2671

MICKEY KATZ
Yiddish Square Dance

Novelty hit that's zoomingl
RCA Victor 25-5081

LARRY CLINTON
Limehouse Blues

RCA Victor 26523

TOMMY DORSEY
Polka Dots and Moonbeams

BUNNY BERIGAN
1 Cried For You

RCA Victor 26116




The Billboard

March 6, 1¢

Great Records

Great Stars

BOB CROSBY
Star of Campbell
Soup’s Club 15
Aired Monday, Friday

on CBS, sings . . .

IT'S 6OT TO BE

A great new tune
... that’'s “Got To
Be’’ ... on every
Juke Box — and

YOU'RE MY
EVERYTHING

A great old standard

Both on Record
Number 1020

-}

FRANCIS (RAIG

ploys
BEG YOUR PARDON

Today’s tune sensation
Backed by the nation’s
next #1 HIT

(Turn it over and see)

I'M LOOKING FOR
A SWEETHEART

A great tune written
by Daryle Hutchins,
writer of

| WONDER, | WONDER
Record Number 1012

Sheet Music

Week Ending
February 27

BEST-SELLING SHEET MUSIC

Tunes listed are the national best sheet  according to greatest number of ss
music seilers. List is based on reports | (F) Indicates tune is in a film; (M) iu
received each week from. all the nation’s | cates tune is in legit musical; (R} indiea
sheet music jobbers. Songs are listed | tune is available on records.

POSITION

Weeks | ILast | This
to date| Week | Week PubHy
7 2 1. NOW IS THE HOUR (R)........c..0cvunn. S -1
7 1 2. I'M LOOKING OVER A FOUR LEAF CLOVER (R) +e.s..Rem
16 3 3. SERENADE OF THE BELLS (R).......civ0ev.eass..Melr
17 4 4. BALLERINA (R) ......... .....................Jeffers
13 5 5. GOLDEN EARRINGS (F) (R) teiseeeeseens. . Paramo
5 6 6. MANANA (R) ............ ....................Barboul-]
7 6 7. BEG YOUR PARDON R). B8P 00 0 0G000000b T noo Robb
3 13 8. BUT BEAUTIFUL (F) (R) ............ oo " Burke-Van Heu:
12 8 9. I'LL DANCE AT YOUR WEDDING (R) wseeees..George Sim
19 9 10. HOW SOON? (R) ... iiiiinnnnnn e eme e Supre
12 11 11. THE STARS WILL REMEMBER (R)............ .Harms, 1
7 7 12. THE BEST THINGS IN LIFE ARE FREE (F) (R) .Crawf(
4 10 13. I'M MY OWN GRANDPAW (R)........c.cvcuen .......Grne
1 —_— 14, I'M A-COMIN’ A-COURTIN’, CORABELLE (R)......... Drey
15 14 15, TOO FAT POLKA (R).....,................Shapnro-Bernstn

ENGLAND’S TOP TWENTY

POSITION
Weeks | Last | This

to date] Week | Week American
9 1 1. A TREE IN THE MEADOW. Campbe“ Conne“y- . Campbell-
Connelly
7 1 2. NEAR YOU...... ..+ Bradbury Wood....Supreme
9 2 | 3. 1 WONDER WHO’S KISS-
ING HER NOW..... ..evssFeldman ..........E. B, Mari(s
16 3 4. PEG O’ MY HEART.......Ascherberg .......Robbins
5 | a4 5. SHOEMAKER’S
SERENADE ........ verrscKassner ..ieoeveeae.s®
20 6 6. I'LL MAKE UP FOR
EVERYTHING ...... ....Peter Maurice.....Peter Mauric
18 5 7. AN APPLE BLOSSOM Shapire-
WEDDING ............ ... Campbell-Connelly.. Bernstein
11 8 8. THE COFFEE SONG....... Southern ......... Valiant
3 9 9. SERENADE OF THE
BELLS . aedjdassbhis. .. «...Edwin Morris...... Melrose
1 — | 10. WHEN YOU WERE Shapire-
SWEET SIXTEEN ........Darewski ......... Bernstein
kel 1 | — 11. CIVILIZATION ........... Edwin Morris......E. H. Morris
29 7 12. THE LITTLE OLD MILL.. Irwin Dash........Mood
2 —_— 13. ONMNCE UPON A WINTER-
TIME (5g4 % ... omn.aiess «..Cinephonic ........ ¥
6 12 14. 1 AM HAPPY RIGHT
HERE ...... vetesesssees.United Pub, Co.u.. *
Shapiro-
11 10 15. —AND MIMI ......... «.. Campbell-Connelly.. Bernstein
38 13 16. COME BACK TO SOR-
RENTO ............... ...Ricordi ...........Public Domah
11 14 17. MY OWN DARBY AND
JOAN miqmmtereose s .Box and Cox...0.0.*
11 16 18. SOUTH AMERICA, TAKE
IT AY ........ vesess.Feldman ... e0e.. Witmark
12 17 19, THE GlRL THAT 1
MARRY ........ .Berlin .,..cc0c....Berlin
25 18 20. A GARDEN IN THE RAIN Campbe" Connelly.. Melrese

*Publisher not available as The Billboard goes to press.

CANADA’S TOP TUNES

Songs listed are sheet music hest sellers In Canada. Listing is based¢ om rsport
recelved from the two largest wholesalers {n the dominion, Canade Musfe Bales an:
Gordon V. Thompson. Bince both firins are also American publishers’ reprssentative
and publish songs themselves (and consequently push different songs), The Billboar
presents the song titles and the sales rank order in which each of the two firms rat
the song. In other words, while the No. 1, 2, 8, etc. songs as listed by Canada Musi
and by Thompson may vary, the full list does represent the tunes which are sellin
best in Canada.

Rank Order Rank Order
According to According tc

SONG CMSG  GVT SONG CMSG. GV
NOW IS THE HOUR....... 1 12 HOW SOON?...... 17 6
I'M LOOKING OVER A THE BEST THlNGS IN LIFE

FOUR LEAF CLOVER... 2 13 ARE FREE .........c0m. —_
SERENADE OF THE BELLS 3 14 AN APPLE BLOSSOM WEL-
GOLDEN EARRINGS....... 4 16 DING ............. ceae 19 —
THE TREASURE OF I'LL DANCE AT YOUR

SIERRA MADRE. .. 5 — WEDDING .......... 20 5
BEG YOUR PARDON..... 6 1 I'M MY OWN GRANDPAW -— 3
THE STARS WILL REMEM- NEAR YOU ........... O 4

BER! o) melcl-%e s cogoogo U — PIANISSIMO ........ — 7
TOO FAT POLKA......... 8 10 WITH A HEY AND A Hl
BUT BEAUTIFUL ...... . 9 — AND A HO HO HO...... = 8
AT THE CANDLELIGHT GONNA GET A GIRL... ... w= 9

CAFE ..... 580000600000 [ —_— PEGGY O'NEIL ....... — 15
BALLERINA 0ao 11 17 THE LITTLE OLD MILL.... —_— 18
I'M A-COMIN’ Al COURTlN YOUDO .............. . — 11

CORABELLE ...,....... 12 2 THOSE THINGS MONEY ' J
TERESA ............ 13 — CAN’T BUY ...... — 19
WHY DOES IT HAVE T0 ALL DRESSED up WITH A

RAIN ON SUNDAY?. 14 —_ BROKEN HEART......., == 20
MICKEY ..........0ce0... 15 —_—
PAPA, WON'T YOU DANCE

WITH ME ....... ol eiso e 16 —_—
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TEMPO ‘Showmanshipe

AN EXCITING NEW VOICE

| DALE

sings

HIS OWN SONGS

IT TAKES TWO
WHAT’S GONNA HAPPEN

Radio Popularity

Week Ending
February 2%

SON&S WITH GREATEST RADIO AUDIENCES

(Beginning Friday, February 20, 8 a.m,, and ending Friday, February 2%, 8 a.m.)

Tunes listed have the greatest audiences on programs heard on network stations in
Vew York, Chicago and Los Angeles, List is based upon John G. Peatman’s Audience
Coverage Index. The index is projected upon radio logs made avallable to Peatman’s
ACI by the Accurate Reporting Service in New York, Radio Checking Service in Chicago,
Radio Checking Service in Los Angeles. Listed are the top 30 (more in the case of ties)
tunes alphabetically. The music checked is preponderantly (over 60 par cent) alive.

(F) Indicates tune Is from a flim; (M) indicates tune is from a legitimate musical;
*R) indicates tune iz available on records. In each instance, the licensing agency
controlling perfcrmance rights on the tune is indicated.

The feature Is copyrighted 1947 by the office of Research, Inc., 3470 Broadway,
New York 31, N. Y. No reference may be made to any of thls material except in
trade papers; no other use is permitted; no radio broadcasts utilizing this information
may be aired. Infringements will be prosecuted.

The Top 30 Tunes (plus ties)

A Fellow Needs a Girl (M) (R)..... terierecsniasassaes .o, Willlamson—ASCAP 4 90

An Old Sombrero (R) .ooviiiiiiat. 00 00O®O0000000 Shapiro-Bernstein——ASCAP TO ME TR 5

Ballerina (R) ....... 0000000000000 0000000000000000000a «...Jefferson—~ASCAP

Beg Your Pardor [ 18 2 e e .o Robbins—ASCAP f the
Big Brass Band From Brazil (R) 0000000000000 00 od E. H. Morris—ASCAP With an orchesira of 30 o

But Beautiful (F) (R)...... . 000 .Burke-Van Heusen-—~ASCAP L un-
Golden Earrings (F) (R) . ..ueiiiitiiiiinnnnnnennneean. Paramount—ASCAP nahon S 1°p-ﬂ1gh1 musxcxans

How Lucky You Are (R) ....
How Soon? (R)............
I NMever Loved Aayone (R).

I'll Dance At Your Wedding (R . .George Simon—ASCAP
I'm Looking Over a Four Leaf Clover (R)....... veses....Remick—ASCAP
In a Littie Bookshop (R)...... 06DD00000 cobboooboooog weese... Triangle—ASCAP
Lone Star Moon (R)...... sttt itiseesesesesisnessnssnsssss . Advanced—ASCAP
Love Is So )Terriﬂc L L T s e Mellin—BMI

Now'ie she e 202 e el | ey, PATRICK'S

. .Peter Maurice——ASCAP
.Supreme-—ASCAP

" Dreyer—ASCAP der the direction of

GEORGE H. GREELEY

DAY SPECIAL
Papa, Won’t You Dance With Me? (M) (R) eevsssssseses E.c H. Morris—ASCAP

Passing Fancy (R) .iiviiuiriurroneeenseeseesessnonsasanennns ... .BMI—-BMI
Pianissimo (R) .. ......................................Santly-Jny-——ASCAP 2 o
Saturday Date (R) ................. .Southern—ASCAP |

Saturday Night in Central Park (M) (R) 000 0GDO0O D00 00 00D .T B. Harms-—ASCAP

Serenade of the Bells (R) ...... 00000 500000 DE000000000000000 Melrose—~ASCAP
Teresa (R) ... ...l U Duchess—BMI STAR O
e Best mgs in Life Are Free (F) (R)..... tesreeceses...Crawford—ASCAP
The Little Old Mill (R) AT RAAAAARAAARRERRR mgog—-ASCAg EARL CARROLL S
e Treasure of Sierra Madre (F) (R). ..Remick-—ASCA
What'll E Do (R) ....oooeennnnnns .. Berlin—ASCAP TAURANT
;‘VlthDa Hei'_I and_'z_a E—jl(l and ;‘ HI.? Ho Ho (R) ... viviinvnnnnennnnns Bourne—ﬁggﬁg HUH-YWOOD THEATRE RES
ou Don’t Have To Know the Langu (F) (R) Burke-Van Heusenw— »
You Were Meant For Me (F) (R) soenvonsnssissnsoneassnsn. Miller—ASCAP G The Llitfle People TR #1050
The Remaining 19 Songs of the Week SING Michael "
A-N-G-E-L Spells Mary (R) ......... HB6AB008G6EA07 BAGBAA0AS United—ASCAP }! #pMUSIC FROM THE EMERALD ISLE

At the Candlelight Cafe (F) (R)
1 Still Get Jealous (M) (R) .....
I'll Make Up For Everything (R) ao
It’s Easy When You Know How (R)..........

. Witmark—ASCAP
. H. Morris—ASCAP
. .Leeds—ASCAP
...... Pemora—BMI

An album of six of the bestloved Irish

my Nolan with musi-
melodies. S“ngdbi‘lm;o;[ Venuti and the

I've Got a Feeling I'm Falling (R) .....evivenunnnaee . .Santly-Joy—ASCAP cal backgroun

Let’s Be Sweethearts Again (R).......,..... 0000000 Campbell Porgie—BMI Tempo Orchestra. .
Ooch! Look-A There, Ain’t She Pretty? (R)esssessessssssnc... Leeds—ASCAP Irish Eyes Are Smiling
So Far (M) (R) .. ............. Cheitreieieeriseanaens. Williamson—ASCAP TR #538 When Iris

The Dickey-Bird Song (F) (R) ..iiitinerennnunonenssannnsanss Robbins-——ASCAP Danny Boy

The Gentleman Is a Dope (M) (R)...cvieevecooscsaesssE. H. Morris——ASCAP
The Stars Will Remember (R) ....vvvvvenveracvsrsaesss. . Harms, Inc.—~ASCAP

Tralee
Tell Me a Story (R) ............ el Laurel—ASCAP TR#540 Rose of

n
Thoughtless (R) ................ 90 000000000000000000009000 0 Feist—ASCAP Cruiskeen Law
Too Fat Polka (R)............. Wisecssssssesesseass .Shapiro-Bernstein—ASCAP
Two Things To Worry About (R) .......................Martin Block-—ASCAP TR #542
When You'’re Smiling (R) ........ G060 00D0000A00 0000000000000 Mills—ASCAP Dance
You Turned the Tables on Me (R)....... o elel s sl e el o ol e o .....S5am Fox—ASCAP The Kerry La Crow
Your Red Wagon (B)............ooo'veneiinnen Aob000060.ne Leeds—ASCAP ties ,

The Carden Where the Pra

RECORDS MOST PLAYED BY DISK JOCKEYS

Records listed here In numerical order are those played over the greatest number
of record shows. List ia based on replies from weekly survey among 1,200 disk jockeys
thruout the country. Unless shown in this chart, other available records of tunes
listed here will be fourd in the Honor Roll of Hits, Music Popularity Chart, Part I,
(F) indicates tune is from a fllm; (M) indicates tune ts from o legit musical.

Ghe Gamous International Star

- RITA GEORG

POSITION .
tW’%Ek'Sé &aslt( V’{hlz{ Lic. By h n” T AGAIN" . ,
o dal ee Vee! b
7 1 1. I'M LOOKING OVER A The DO 1 gir
J FOUR LEAF CLOVER ....Art Mooney..MGM 10119—ASCAP .
7 2 2. MAMANA ..Peggy Lee..Capitol 15022—ASCAP TR #6!2 Do It Again
18 3 3. BALLERINA .... ..Vaughn Monroe (Vaughn Monroe) H 1
.....Victor 20-2433-——ASCAP Two Loves Have
4 5 4. NOW IS THE HOUR ..... .Margaret thltmg RO ATEAR -
......... apito ——
6 4 5. NOW IS THE HOUR ......Gracie Fields..London 110—ASCAP YOU DEMANDED THIS RECORD
3 9 6. Igl LOOKING OVER A A] B & tol 491—ASCAP e A v l v . f
FOUR LEAF CLOVER ....Alvine Rey...Capitol —_ .
8 8 7. BEG YOUR PARDON ....Fran(l:{is (gailg..Buller 1012——ASCAP yocal ersion of:
5 10 8. BEG YOUR PARDON ....F i GIE o el e tleoieie slelelsieieln
e “Columbia 38036—ASCAP 1 1LI MARLENE" (TR-586)
2 7 9. IS‘IOW IS THE HOUR ..... Bing Crc:z_:hg'f .Decca 24279—ASCAP -
3 |11 ! 1o LAP 'ER DOWN AGIN, Arthur Godfrey..........e..... , "
PAW . iiiiiiiiineens el Columbla 38066—ASCAP TEMPO’S ALL-TIME BEST SELLER

¢R‘. Allen ‘and His Arlzona Wranglers, Mercury 6095; Red
Benson, Rainbow 10034; Esmeraldy, Musicraft 524; Patsy
Mecntana and Her Buc}\aroos Victor 20-2686)
17 6 11. GOLDEN EARRINGS (F)..Peggy Lee (Dave Barbour Ork)
......... Capitol 15009-—~ASCAP
1 —_— 12, BEG YOUR PARDON...,.Larry Green .......cc..c000...
. Victor 20-2647-——ASCAP
18 —— 13, TOO FAT POLKA .......Arthur Godfrey (Archie Bleyer
Ork)...ovvvenn Columbia 37921
{Andrews Sisters, Columbia 24268; chk (Two Ton) Baker
ancd His Music Makers, Mercury 50'79 Blue Barron, MGM
10196; S. Bryant and His Wildeats, Majestlc 6022; J. Butler,

HeSmalal i 5. Dais and Lih Belde o oy iIrmi RECORD-COMPANY OF AMERICA

Sung now by DONALD NOVIS

opposite side

“Tipperary”

TEMPO DISTRIBUTORS BLANKET AMERICA: IF YOU'RE NOT
ACQUAINTED WITH THE DISTRIBUTOR IN YOUR AREA, WRITE

Arth Godf Archie Bleyer Ork, Columbia 37921, Louis 3  § € i ] v ali
Prima Vietor 70.2600: Seva All Stars Ork, Seva 2004; The | . | 1 4 8534 Sunset Bivd., Hollywood 46, Calif.
: AR CE AT YOUR TEMPO ATLANTIC | TEMPO SOUTHERN
, B Clark-Ray Noble....... ‘ )
14 12 O {\;_ELD];)H{}IECF. AT Y(.)UR u.d.d.y. o :an ul‘an}{)la 37967-——ASCAP 1 18 West Chelten Ave. 11 Avondale Road

21 | «=» | 15. SERENADE OF THE ~  Jo Stafford (Paul Weston Ork)

;) Caritol 15007-—ASCAP Philadelphia 44, Pa. § Avondale Estates. Ga,
BELLS .cvevecscescnsssss ss-ss000.Capito —

- - e Ty e - veo e B - cvw o . e
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WEEK ENDING
MARCH 3

A special listing of Decca records based on
actual sales . . . your guide to the sure-fire
hits of today and tomorrow.

[]

2
3
=2

OoooooooOon

000

QUANTITY

BIG BRASS BAND FROM BRAZIL DANNY KAYE—ANDREWS SISTERS
ITS AQUIETTOWN . . . . &« « o« o o o o « No.24361

NOW IS THE HOUR BING CROSBY
Silver Threads Among The Gold ¢ ¢ « o ¢« o o « o No.24279

BYE BYE BLACKBIRD RUSS MORGAN with MILT HERTH
'M LOOKING OVER A FOUR LEAF CLOVER ., . . . . No.24319

I'M MY OWN GRANDPAW GUY LOMBARDO

Frankie and Jehany . . . . . . . « « . . . No. 24288

LITTLE WHITE LIES DICK HAYMES
The Treasure Of Sierra Madre « ¢ + o o e o & o No.24280

BARNYARD BOOGIE LOUIS JORDAN
How Long Must I WaitForYou « o« ¢ ¢« ¢ o« o« « o No. 24300

TERESA DICK HAYMES and ANDREWS SISTERS
MySin . .« ¢ o o « « e o « « o & . No. 24320

THE BEST THINGS IN LIFE ARE FREE INK SPOTS
| Woke Up With a Teardropin MyEye . . . . . . . No.24327

MacNAMARA'S BAND BING CROSBY and THE JESTERS
DearOldDonegal . . « « « o « +« @« « 4+« +« « No.23495
WITH A HEY, AND A HI, AND A HO HO HO GUY LOMBARDO

Oh! What | Know About Yoo . . . + . « o+ . . « No.24271

YOU DO BING CROSBY and CARMEN CAVALLARO:
HOW SOON ., . . . . « . ¢« ¢« « « « . « No.24101

HERE ARE MORE DECCA FIRSTS

FINE BROWN FRAME BUDDY JOHNSON

That's The Stuff You Gotta Watch e . . . No. 48019
MAD ABOUT YOU WARREN EVANS and SAM PRICE
DontBelate . . & « « ¢« « « ¢« « ¢« « « . No.48015
SOOTHE ME ANDY KIRK
He's MyBaby . . . « + &+ « ¢ « ¢ « + « « No.23870
THAT AIN'T RIGHT KING COLE TRIO

Scotchin’ With The Soda . . . o+ o+ . . . . . . No.25109

All Records Listed $.75 Each, Exclusive of Taxes

Retail Record Sales

Week Ending
February 27

BEST-SELLING POPULAR RETAIL RECORDS

Resords lsted are thoss selling best in the mation's retail record stores (dsaler
List 19 dased en The Biliboard's weekly survey among 4,078 dealers ia ol aeotk
ef the sountry. Records are listed numerieally according se greatest sales. (¥F)
eates tune iz in @ Mm; (M) indieates tune ie im & logit musical. The B sde of »
record o lsted I Malic.

POSITION
Weeks | Last | This
to date{ Week | Week
7 1 1. I'M LOOKING OVER A
FOUR LEAF CLOVER .....Art Mooney.s...q¢...MGM 101
The Big Brass Band From
Brazil (M)
6 2 2. MANANA ... ...vccc00ee.Peggy Le€iscesss.oq.Capitol 150
All Dressed Up With a
Broken Heart
6 3 3. NOW IS THE HOUR......Bing Crosby...c.c....Decca 242
Silver Threads Among
the Gold
18 4 4., BALLERINA .......... +++Vaughn Monroe.....Victor 20.24
The Stars Will Remember
6 5. NOW IS THE HOUR .....Gracie Fields...c......London 4
Come Back to Sorrento
6. BEG YOUR PARDON .....Francis Craig..ccc.....Bullet 10
I'm Looking for a Sweet-

heart
7 7. BEG YOUR PARDON .....Frankie Carle...:..Columbia 380
The Dream Peddler
10 8. NOW IS THE HOUR ......Eddy Howard.......Majestic 11

True
8 9., SLAP 'ER DOWN AGIN,
PAW .....ovvvinnnnn ++. .. Arthur Godfrey....Columbia 380
P’d Give a Million To-
morrows
(R. Allen and His Arizona Wranglers, Mercury 6095; Eed
Benson, Ralnbow 10034; Esmeraldy, Musicratt 524; Paisy
Montana and Her Buckaroos, Victor 20-2686)
3 9 10. I'M LOOKING OVER A
FOUR LEAF CLOVER ....Russ Morgan-Milt Herth......

Bye, Bye, Blackbird ~ .......... vesnesss.Decca 243
3 12 11. NOW IS THE HOUR ...... Margaret Whiting....Capito! 150!
But Beautiful (F)
15 11 12. GOLDEN EARRINGS (F) ..Peggy Lee (Dave Barbour Ork)
Pl Dance at Your Wed- . ,.... AR . o0 Capital 150t
ing
1 — 13. BEG YOUR PARDON ..... Larry Green........Victor 20-26«

Can It Ever Be the Same?

1 — 14. I'M LOOKING OVER A

FOUR LEAF CLOVER ....Three Suns.,......Victor 20-26!¢
Eccentric

16 | 13 | 15. SERENADE OF THE
BELLS ..........cocivuus Sammy Kaye (Don Cornell-Cholr)
That's What Every Girl 50000000000 «.+..Victor 20-23%

Should Know

BEST-SELLING POPULAR REC()R‘D ALBUMS

Albums listed sre those selling best IR the nation's retatl record stores (dealess;
List is based on The Billboard’'s weekly survey among 4,070 deciers in all seeMon
of the country. Albums are listed mumerically according te greatest sales.

POSITION

Weeks | Last | This
to date[ Week | Week
4 1 1. A Sentimental Date With Perry Como
Perry Como «..veevencncnsnns vesesscscsssces.Victor P-18
44 —_— 2. Al Jolson Album
Al Jolson ...... teetsasetsenssssenrenssersesss.Decca 46
5 l 2 3. Good News Album
June Allyson, Peter Lawford, Joan McCracken, Patricia
‘ Marshall ... ...... s elo slsls) s slslslolslols s ols sl TR L LM GV
2 3 4. St. Patrick’s Day Album
Bing Crosby ......... 0000000 000 0000 eesessse.Decca A-49
17 4 5. Glenn Miller Masterpieces (Volume 2)
Glenn Miller ... . iieiiineirtteintennnnannns Vietor P-18

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Records listed are thoze classicn]l and seml-classical reecords selling best fn th
nation's retall reecord storss (dealers), aeccording to The Billbosrd's weckly resors
dealer survey. Records are listed sccording to greniest sales.

POSITION
Weeks | T.ast | This
to date] Week | Week
126 1 1. Clair De Lune .
= Jose Iturbi..... eresenvesenseeiacaenssenasoe. Victor 11-885)

3 3 2. Sabre Dance
Efrem Kurtz and the New York Philharmonic Symphony
................ M itesecasssaasanssesess.Colambia 1249¢
40 2 3, Chopin’s Polonaise
! I ' j?slefturbi.................. ..... - + oo Victor 11.884¢
99 4 4, Jalousie .
| = Boston Pops, Arthur Fiedler, conductor......... Victor 1216¢
1 ~— | 5. Sabre Dance )
' | Chicago Symphony .....cveveevnnne 8800000000 Victor 12-020¢

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums llsted are those classicel and semi-elassical albums celllag best in the
nation’s retall record siores (demlers), according to The Billbonrd’s weeidy rseord
dealer survey. Alhums are listed necording to greatest sales.

POSITION

Use this Decca

[}
1) -
Buyers Guide for E NAME
convenience ini
ordering. Fill in the i ADDRESS
. !
quantities you want ' ST —
and send to your !
regular Decca Branch E STATE

2

Weeks | “Las}t( V’{"hii
date] W yeek
tolsxe ;e 'le. Khachat\t]xriin;s Gayl:le-Bagelt( Sgifte Kurt duet
N ¥ mphon rk; rem Kurtz, conductor......
A 2 » S veersve.Columbia MM-664
32 5 2, Rhapsody in Blue
! Oscar Levant, Philadelphia Ork; Eugene Ormandy,
CONAUCLOT ...t ovvveteonavssenaroaasssnans . . Columbia X.251
76 _— 3. Rachmaninoff Concerto No. 2 in C Minor L.
Arthur Rubinstein, pianist; NBC Ork; Vladimir qusch-
mann, conductor . SISEAELLEA LR veesseaess. Victor 1075
4, ‘Tchaikowsky Nutcracker Suite i
57 . CE::;e(x)'Ae Ormandy, conductor, Philadelphia Ork. . Victor DM-1020
= 5. Music of Ernest Lecuona

First Piano QUartet.u .. iwivicssisosweswsimoness s Victor CO-41
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Juke Box Record Plays

Week Ending
February 27

MOST-PLAYED JUKE BOX RECORDS

Recorca listed are those receiving the greatest play in the nation's juke boxes.
List is based on The Billboard's weekly survey among 3,558 operators in all sections of
the country. Listed under the title of each of the most played records are other
availeble recordings of the same tune. Unless shown In this chart, other available
records of iunes listed here will be found in the Honor Roll of Hits, Musio Popularity

|
L}
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§
4
?
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Chart, Part I. § &
B
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¢
]
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POSITION
Weeks | Last | This
to date| Week | Week
6 1 1. I'M LOOKING OVER A
FOUR LEAF CLOVER..... Art Mooney.........,. MGM 10119
MANANA ............... Peggy Lee.......... Capitol 15022
BALLERINA . ........... Vaughn Monroe (Vaughn Monroe)
................ Victor 20-2433
BEG YOUR PARDON ...... Francis Craig.......... Bullet 1012
NOW IS THE HOUR .....Bing Crosby.......... Decca 24279
BEG YOUR PARDON ...... Frankie Carle...... Columbia 38036
I'M LOOKING OVER A Russ Morgan-Milt Herth. ..., 18
FOUR LEAF CLOVER... ................. .. Decca 24319
GOLDEN EARRINGS (F)...Peggy Lee (Dave Barbour Ork)
................. Capitol 15009

SCWHAT’S 6091 AROUT GOODBYE®
(From Casbah’’)
Orchestra under the direction of Harry Zimmerman

“HOORAY FOI LOVE®™
(From *’Casbah’’)

[
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—
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NOW IS THE HOUR...... Eddy Howard....... Majestic 1191 Orchestra under the direction of Sonny Burke
1 10. NOW IS THE HOUR ..... Gracie Fields.......... London t10 PR
-— 11. BEG YOUR PARDON ..... Larry Green......,. Victor 20-2647 Columbia 38094
15 12. I'M LOOKING OVER A
FOUR LEAF CLOVER...Three Suns......... Victor 20-2688 1
13 13. SLAP 'ER DOWN AGIN, |
PAW ... ... ... iia.. Arthur Godfrey....Columbia 38066 i
(R. Allen and His Arizona Wranglers, Mercury 6095; Red W
Benson, Rainbow 10034; Esmeraldy, Musicraft 524: Patsy
Montana and Her Buckaroos, Victor 20-2686)
L i35 |12 NOW IS THE HOUR......Margaret Whiting. ...Capitol 15024 L} "
7 12

15. BALLERINA .......... +..Bing Crosby.......... Decca 24278 ‘

SURE FIRE!

'
.n’ in
own, Ag\T
1Slap ,Eli’thThe TOQ’ Fat Trio

Brthur ulsdG\veAMil\ionT°m°"°ws

with The M‘.’rine:sArchlv Bleyer

nder the direction ©
GOdheY Orchn'focu:|;:nb|° 38066
[}

()
U re Da“ce .
“sab et Suita™)

“Guyne 80' .
WOOdY | i) sweet Clarinet’’

MOST-PLAYED JUKE BOX FOIK RECORDS

Records listed are hillbilly records most played in juke boxes according to The
Billboard's weekly survey among juke box operators.

POSITION W,
Weeks | Last | This sswing Lo Mary Ann McCall
to date| Week | Weeh Iman Vocal by 02
29 1 1. I'LL HOLD YOU IN MY Eddy Arnold and His Tennessee e jumbia 381 -
HEART ........... .. Plowboys ...,..... Victor 20-2332 hestra Co
4 3 2. TELL A WOMAN ........Tex Williams.....0000euuns... and his Orches ONE 1
00000000 Capitol Americana 40081 - WATCH THIS
7 2 3. SIGNED, SEALED AND . wom““ll
DELIVERED . ..., vveev..Cowboy Copas........... King 658 Mon There's A
6 4 4. HUMPTY DUMPTY Hank Thompson and His Brazos "Eol‘EVe'Y af )
HEART .......... eec.ses Valley Bcéys R ALIALL 40065 k - (from *Casbal i .
........ apitol Americana ? s n
5 6 5. BUBBLES IN MY BEER...Bob Wills and His Texas Play- Ian U For EV rY' 9
OFS woiinenns MGM 10116 R i} Make UP FO0 0 i stordoh!
13 7 6. NEVER TRUST A WOMAN, Tex Williams and the Western S natra Orchostro under the ir® 89
Caravan.Capitol Americana 40054 l |umbid 380
6 5 7. T'M MY OWN GRANDPA..Lonzo and Oscar (Winston Co
County Pea Pickers).......... |
00000000 00000000 Victor 20-2563
4 10 8. SIGNED, SEALED AND
DELIVERED ...... ©Qoopoo Bob Atcher..... + . .Columbia 37991
— 9. PEEPIN THROUGH THE Cliffie Stone .................
KEYHOLE ............... ...Capitol 40083; Victor 20-2620
3 —_— 10. THE WALTZ OF THE
WIND ......... eecressssRoy Acuff.........Columbia 38042

MOST-PLAYED JUKE BOX RACE RECORDS

Records listed are raee-type dlsks most played in the nation’s juke boxes. according
to The Billboard's weekly survey samong juke box operators.

POSITION
Weeks | Last | This

to date! Week | Week
22 2 1. SNATCH AND GRAB IT...Julia Lee and Her Boy Friends
Capitol Americana........ 40028 )
4 4 2, ??_RTIEA53UB$%§]$ 800 Louis Jordan. o De;(ca 24300 : ; : 3 e
12 1 3. O 0 O...Bull Moose Jackson...... ing 4181 P
4 3 4. KING SIZE PAPA ...... «.Julia Lee and Her Boy Friends HEAR THE : GREAT ARTlSTS AT THEIR B'ESf ON
........ Capitol Americana 40082 .
6 8 5. I CAN'T GIVE YOU ANY. &
THING BUT LOVE ...... +Rose Murphy........ Majestic 1204 ;
5 |10 | 6 CALL IT STORMY MON- . B g 8. s
DAY BUT TUESDAY IS - ] 4 ’
JUST AS BAD ........ «.+ T-Bone Walker. ,Black & White 122 SN : 5 ] d : b
s — 7. WRITE ME A LETTER...The Ravens........ .National 9038 ! - i .
2 8 8. TOMORROW NIGHT ..... Lonnie Johnson.......,.King 4201 : g 3 ] |
1 -_ 9. HOW LONG MUST I WAIT T 5
FOR YOU? ... .. ... 90000 »«Louis Jordan.........Decca 24300
22 6 10. HE'S &4 REAL GONE GUY.,.Nellie Lutcher ................
........ Capitol Americana 40017
2 — 10, 35-30 ............ o2eeee.Paul Williams..,.......Savoy 661
1 — 10, THE BEST EHINGS IN
E

Trade- ks ““Columbio,” and @u Reg. U. S. Pat. OFfF.
LIFE ARE FREE ..... «v..Ink Spots............Decca 24327 rade-marks olumbia, and L Reg <

10. SHUFFLE WOOGIE ......Joe Lutcher........ .Capitol 40071

3
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The Critics Agree
It’s a Solid Hit!

(THE YODEUNG POLKA)

¢y VAUGHN HORTON (:onp0scr)
and 4o POLKA DEBS

Continental #1223

e WINCHELL SAYS:

nVI

Continenta!

WAL

sensatlo
“The novelty tune

Recol‘d& -
OLIE DOOLIE.
e of a million

“TOOLIE O

9
ot p|aﬂefs"
'edlc* as

“Expeﬂs P

ee0ec?®

D AVE ﬁvw A A-‘m

«yp's on top of ™

B\\\board

Record Possibhilities

| sewarz

Week Ending
February 27

THE BILLBOARD PICKS:

HEARTBREAKER ....... ++veooFerko String Band.. <+ uso.wPalda 109
= Aqua String Band...veevev.... . .Mercury 5119

Milt Scott Ork & Chorus.......Universal U-101

Jerry Wayne & Dell Trio.......Columbia 38150

These disks capture the simplicity and string band community flavor of the *Four
Leaf Clover” smash, particularly the Palda platter. Formula the same for the

new ditty (banjos and chorus chanting) except on the Columbja platter where
trio prevails neatly.

seee s e

BABY FACE ...........c... +++Art Mooney and Ensemble..........MGM 10156
Still another “string-bandish” item is the Mooney follow-up to his big “Clover”
disk. Material not as strong as predecessor but should sell strong in its own right.

CRYING FOR JOY ............ Dinah Shore .................. Columbia 38114
Monica Lewis-Russ Morgan Ork..... Decca 24334

Has the makings of a hit. Billy Rose has fashioned a superior lyric to a fine
melody penned by the late Jimmy Monaco. Dinah's capable tonsils fondle the

Iyric In respect to its merit., Lewls gal's styling is much llke the Memphis thrush
and features “sweet’’ Russ Morgan orking.

THE DISK JOCKEYS PICK:

PICKS that have appeared for three consecutive weeks or three times
within a siz-week period are not repeated below. Based on a weekly survey
among 1,200 of them, the disk jockeys think tomorroiv’s hits will be:

1. LOVER ...iiiiviens eeseosrsissessosLes Paulivsvivssoens ... Capitol 15037
2. BRAZIL ....evitsvvosenssssenscessslies Paulivivesissasee...Capitol 15037
3. I LOVE YOU, YES I DO......es00ee.Sammy Kayeieeesoooo.Victor 20-2674
4, THE THOUSAND ISLANDS SONG....Louis Prima..ccsss00.. Victor 20-2619
5. ST. LOUIS BLUES MARCH..,.......Tex Beneke...... ... Victor 20-2722
6. SABRE DANCE ....c¢0c00000s0s0s000Freddy Martin..o......Victor 20-2721
6. THOUGHTLESS ....¢cvvveeosovsessoBuddy Kayeieeveeeeseo. . MGM 10137
7. HOORAY FOR LOVE.......ccecesess.Johnny Mercer..........Capitol 15028
8, SATURDAY DATE ....vceaveeecerese.Kay Kyser...c.ue. v .Columbia 38049
9. HAUNTED HEART ....ccc00ceeeeesoJo Staffordceevve.o.....Capitol 15023
10. FOR EVERY MAN THERE'S A Benny Goodman-Peggy Lee.

W AN Lccitroecrcsiocesecccnnse .....................Capxtol15030

THE RETAILERS PICK:

PICKS that have appeared jor three consecutive weeks or three times
within a siz-week period are not repeated below. Based on a tweekly survey
among 4,970 of them, the record retailers think tomorrow’s hits will be:

1. BECAUSE ..., cteeevesssrersseccss.Perry Como..coesse...Victor 20-2653
2., EBONY RHAPSODY ....cc0tc¢ees00000 Rosetta Howard ......Columbia 37573
3. LITTLE WHITE LIES...c..ctc0s000..Dick Haymesieeeeaeess. . Decca 24280
4. HAUNTED HEART ....ccceves00ceesPerry Comoseeceseses.Victor 20-2713
5. LOVER ...ivivevesensescesecseeseseles Paul.oooeooiovao..Capitol 15037
6. ] LOVE YOU, YES I DO.cvveccccscnssSammy Kayeeoeoqeooo. Victor 20-2674
7. BRAZIL ....... eesecreccscesessecscLes Paul,.eissseaessosoCapitol 15037
8. BUT BEAUTIFUL ..v.ic0cev0ec0cessesBing Crosbyeieeeeveees.Decca 24283
9. IF I ONLY HAD A MATCH....co000cAl JolsoneeseaseeseseansDecca 24296
10. YOU WERE MEANT FOR ME.........Gordon MacRae.........Capitol 15027

IMMEDIATE DELIVERY FROM STOCK

Write for Complete Catalogue of Continental hits
see your Local Distribnlon or

CONTINENTAL RECORDS

NEW YORK.
CLEVELAND
DETROIT .
CHICAGO

265 WEST 54th ST., NEW YORK, N. Y.
626 HURON ROAD, CLEVELAND 15, OHIO
415 BRAINARD ST., CETROIT, MICH.

549 W. RANDOLPH ST., CHICAGO 47, ILL

THE OPERATORS PICK:

PICKS that have appeared for three consecutive weeks or three times |
within a siz-week period are not repeated below. Based on a weekly survey
among 3,558 of them, the juke box operators think tomorrow’s hits will be:

1. BECAUSE ...... 0o 0OpO a0 veissssevss.Perry Como...e...e...Victor 20-2653
2. 1 LOVE YOU, YES I DO..cececsccereSammy Kayeee:eeeoos.Victor 20-2674
3. BYE BYE, BLACKBIRD...¢c¢ssssev%e9s Russ Morgan-Milt Herth Trio......
tessesqecscesssnsssae.Decca 24319
4, THOUGHTLESS ccecscccsssccsscecseeVic Damone..cesesceese . Mercury 5104
5. THOUGHTLESS <cescscscscscccscce..Buddy Kayeeccsoosoosore. MGM 10137
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RATINGS

(100 Point
Maximum)

Record Reviews

Week Ending

February 27

E 90-‘1-00 TOPS ® 80-89 EXCELLENT. e 70-79 600D
40-6_9 SATISFACTORY - 0-39 POOR

" R "n ] Records are reviewed three times: (1) for retailers; (2) for operators; (3) for disk
oW Kafl g Jockeys, Each time on the basis of nine key categofles. Each category Is assigned
Al’e a maximum number of points within which new releases are rated. The best possible
rating is 100, Maxlmums are subject to change, depending on results of a survey
'Delermined .of the music trade now being conducted. N. S, indlcates a record Is not sultable
for appralsal within the market,
Point 1istings ate maxilmums. Song calibre, 45; Interpretation, 15; arrangement, 45;
"\e *name’’ value, 15; record quality (surface, etc.), 5; muslc pubilsher's ale per-
. formance potential, 10; exploitation (record adv't’g-promotion, film, feglt and other
Calegones “plug” aids), 10; manufacturer’s distribution power, 10; manufacturer’s pros
duction efficlency, 5., .
R
ARTIST > ARTIST
Q 0
TUNES < TUNES >
m m
- x
LABEL AND NO. &) LABEL AND NO.
> >
- -
COMMENT - COMMENT r
POPULAR POPULAR
>0 RAY AND ME BOB EBERLY-RUSS
(Commodore 7504) MORGAN
There’s a Man at the (Decca 24375)
Door Matinee b
Smooth group vocal 69| 69| 65| 73 Lush vocal job on pop 83| 83| 80| 85
Jlend on novelty ditty pub item. L
of “O;.a,en the Door, Russ Morgan
chard” type. (Russ Morgan)
leresa It’s All Over But the
Surrent pop styled slow. | 70| 71| 68} 71 Crying € 63 65| 62| €4
®ping and humming Shallow schmaltzy ork-
wer Interesting Instru- ing may please some
mental work—good. Morgan fans.
FRANKIE LAINE JIMMY DORSEY
(Carl Fischer Ork) (Decea 24363)
(Mercury 5105) l,’IVVAIhw‘;’y‘ Be in Love
Agai it ou
g;p’;‘::l’ Laine piping | 66| 69| 61/ 68| (Dee Parker) 8o 82, 77 80
tries but fails to sell Soft, sweet Parker pip-
weak merchandise here. ing. Calgﬂblie ﬁﬂk ar-
’m Looking Over a Four rangemen O. oldle.
Leaf Clover The Same Little Chapel
Probably the only ver. 60 65 60 55 (Bob Carroll) 61| 62! 60| 60
ston at slow, ballad tem- Quiet, slow-paced item.
po. Unless there's de- Carroll chirping compe-
mand for a ‘“rellef" tent.
rendition, this will lay
an egg. BUTCH STONE ORK
(Butch Stone)
CHARLIE SPIVAK (h;odern 20-570)
(Victor 20-2618 Oooh! Look-A There
Springtime iIn ) Ain’t She Pretty?' 68| 68 65 72
Charleston Former Les Brown vo-
(Tommy Mercer-Irene callst sells song well.
Daye) Poor backing.
Muted sugary Spivak | 70| 73| 68 70| Baby Face
trumpet leads way to | Ides material for leader. | 76| 77| 73! 79
stilted patter followed Oldle '‘Baby” due for
by able Mercer-Dave | push soon.
duet.
One Raindrop Doesn’t BOB HOUSTON
Mahe a Shower 75 79| 73| 73 (Hugo Winterhalter
{Tommy Mercer) Ork)
Relaxedl Mercer warbling (MGM 10144)
of ballad with pretty ou’re Too Dangerous
orking featuring stand- Cherie ! 67| 70| 65 67
ard Spivak toothing. Revived oldle receives
adequate treatment,
LARRY GREEN Tell Me a Story
(The Trio) Fontaine Sisters back 77, 791 75| 17
(Victor 20-2714) Houston's vocal. Nostal-
Wishing (Will Make It gic effect.
So
Oldie bounces dlong led 64| 67) 62/ 62| DON REID (Chel
by Green's boogle 88- Howard Ork)
ing that fails to click (Metrotone M-1011) 1
L R neadin o
. retty estern nop. T 7
Thoughtless Mellow piping. 70 7ol 6 3
Current pop styled In More Than Ever Before
ism‘- ‘{"r‘;‘?g, YO“;‘" f"'i};‘ 78] 80 76| 78] Reid sings his own_song ’
QI_" o sd gl‘??ﬁ S in sincere fashion. Wax- | 90/ 90/ 88/ 92
i 1011.,&11‘ ax& ghter ing already going strong
iere than flip. in Pittsburgh,
TOMMY TUCKER JACK FINA ORK
(Columbia 38108) ,:MGI\I 10149) )
i The Gypsy Polka
ht(gl)hotf‘a)l;r‘z‘;nfove 57| 58| 55| 58 Slick  pianistics. Dra- 71 72, 70 71
Sutisfactory routine pop matic arrangement.
ork waxing of ordinary At the Candlelight Cafe }
ftem, {(Harry Prime)
The Feathery Feelin’ Fine vocal job. Pic theme TAN 77 72 74
Swingy treatment on | 72| 74| 70 72| release kinda late.
current pop. Pleasing.
GORDON MAC RAE | |
BCRRAH MINNEVITCH (Carlyle Hall Ork)
HARMONICA {(Capitel 15041)
Matinee
(BD}:SS‘}}‘&SHOI) Mac Rae romantically 80| 82| 79| 79
meanders thru *Bal-
Septegzber Song 69, 68| 65| 74| lerina-styled ditty.
Par harmonica version ! ¥ =
g The Feathery Feelin”
(zf ;xh: show standard. Now, eacny Prack Toes: 83| 84| 81| 83
uifadby t apably handled
Bouncy Brahms comes 49| 49( 46| 53 ‘Si;r u‘ér}lfé C:I?; a’hy“mni.
oif as misplaced. ner by crooner. i

r r
ARTIST ARTIST
(o]
TUNES < TUNES
x
LABEL AND NO. LABEL AND NO.
>
COMMENT @3 COMMENT
POPULAR . POPULAR
HENRY JEROME ORK | JAN GARBER !
(Dick Judge) l (Ernie Mathias)
(Pleasant 106) I (Capitol 15043) |
What More Is There To| 53| 57 51| 51| My Extraordinery Gl | 76| 78| 72, 78
ay’?
Bouncy dance tempo, but g‘;g piping on rhythm ;
tired piping on so<so ‘ y. |
ballad. ! Serenade (Music Played i 77 81| 76 75
Did You Ever See a | 67| 69| 65| 67| o on & Heamtstring) | |
ream alrng ! z
Ork’s styling and muted bling of DrEttytllovgkbal- ,
trumpet  behind  soft lad with smooth orking. |
vocal cutups lgidds ut;;1 to
stronger disking an
flip. FOLK
]
PAUL CLEMENT TRIO HAWESHAYW HE -
(Crystal-Tone 513) 64l 511 57 giinz 689)
After You’ .
(i:e Co:rtiJ:)Gone 57 Pan American 69! 68| 70| 68
Slow intro te fast-step- Another folk train tale |
ing disking of oldle chugs along at modern ‘
doesn’t come off. Carle pace.
piping clear and full. I Suppose 40! 40 37| 42
Side By Side 64| 66 55| 60| Dull ‘tear-ferk hill la
(Marilyn Greene) ment, tho Hawkins an
Another oldie finds group #y hard.
Greene gal in fine vocal
effort. Group chanting YORK BROS. {
aid wea]l{{ as are Instru- (King 690) J
mental kicks. Nothing But the Blues
Nasal piping of rhythm- 54 56| 51 55
BOB RUSSELL blues  ditty. Backing
(Mendelsohn’s Ork) could have been toned
(Sun 1421) down for most part to
Mary Lou 62! 65 58! 60 effect better balance.
Russell romantically Let’s Talk Our Troubles 75! 74| 73| 79
renders revived lyric. bOver -
Mendelsohn’s ork could ﬁet?:te ?&fagfynz'oi:ﬁ
.*3?,}’6 %one"’ RettCighy suited for York's nasal
o A tonsils,
Sha-Sha From 53| 58/ 46, 55
Shangri-La EDDIE KIRK
Novelty with oriental (Capitol Americana-
flavor emerges here in a 40092)
}ﬁlog'ge-podge of arrang- What’s Anothier Heart 78| 77| 15 82
T Tor Yotu.’ w
earful twangy estern
MILT SCOTT ORK & torch. Schmaltzy
CUHORUS v-101) strings.
(Universal U- A Petal From a Faded| 60| 60| 59| 62
Heartbreaker 91| 93| 88/ 91 Rose
Bright banjo-led cleffing Nasal ballad with hearts
of current pop looks for and flowers flavor. Lags.
its share of “Four Leaf
tClovers"—and may find SLEEPY Mc DANIEL
Focter Medley 74| 77| 75| 70| AND His RADIO
Old-style instrumental (PDLCA}:&?)YS
treatment replete with
bimjo ang thcmé{y-t’.onk Sa(lSli':;;? T, 81/ 80| 78!/ 84
ano on Foster faves. 4 :
L2 Clever novelfy ditty.
BOB CROSBY (Ie"Y Sprightly ork backing.
Gray Ork) He’s Gone, He’s Gone 59| 60| 55/ 62
Up The Trail
(Bullet 1020) (Vocal Trio)
You're My Everything | 15| 80 T2| T4| w.1"Vallad with fair
Brother Cros by, with chanting.
Crew Chl;fs vocal help,
and tastefu]l Gray back- o o
ing chants oldle, in full P(?)}: Lﬁ?ﬁ%ﬁ‘
tones. ! &
i 67/ 67| 60| 7
It’s Got To Be 77| 80| 73| 79| Top Mapy Parties and
Same formula as flip “Pop” preaches  toler-
equals another Apleasmg ance for ‘the fallen
l‘;gggl' begﬁghﬁﬁ’neée@g? woman.” Patter effective.
Bob’s bary. Renfro Valley Home 770 717 714 79
% Disk has zip. Swift-
HI, LO, JACK AND moving, commercial.
D MILO TWINS
. (Capitol Americana
Cui The Knot, Turn Me| 74| 77| 70) 76 40094)
oose
Guartet adopts hillbilly sy Lo g 79| 79 75 82
vocal technique and mer- Bgrnette eswltg c:;cﬁ’;, |
;ﬂ%;‘é’rmps thru novelty N tempo set by harmonica-
Pm A C . guitar combination.
S ety 73] 79| 68| 73| Love in An Aeroplane { 3
R Hillbillles recognize the | 14, 75| 700 77
Bright voice blend tho WRER BelagE, (e
group’'s wax effort of pop °
is late. g —_—
INTERNATIONAL
JIMMY SAUNDERS (Joe THE McNULTY
Sqr_o Mandolin Ork) FAMIEY
(Rainbow 10044) 7 (Deeea 12270)
If You Care For Me 71 77) 65| A oo
Saunders pipes compe- e the Tavar of Ire- | 10| 89) 74, 67
tently with shuffle beat land is well captured in
g?s%i{rlxng‘i hl\é[;ndolms = thrush chirping of tradi-
R gufSP. od tional Erin ditty.
oses’ oy ficardy 75! 78| 73| 74| Drum Coiliher
Strong Saunders chant- ] Bright Trish {une stylea | 10| 70 70| 69
ing with Lacy mandolin for the shamrock wearers
backing. l by male plper and fam-
< 11y backing.
ZIGGY TRAVERS TRIO
(DU 80353) JOHN FEENEY
Perdido (Decca 12269)
Piano, guitar, bass trio | 61| 63| 59 6V} 0 "p " = o tord 63| 60| 66| 64
in restrained styling of Strong Irish tenor effort
instrumental fave. oftraditional song.
Bo(bzh_y Be;ry S Backing lacks sparkle.
188y Aravers Lrio The West’s Awake {
Are You.Sorry § “Tenor's tonsils dramatic |+ Gt @4 618' 64
Poor bluesy material too | 29| 32 27! 28| on traditional ditty from ’ |
mlécttln for ffbarty'sto gings across the sea. H
2n o’s efforts ver- n
ome ‘ (Continued on page 120)
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 BULL MOOSE JACKSON

AND HIS BUFFALO BEARCATS

Following up his sensational recording of ~1 Love You

Yes 1 Do.”

the number one race record throughout the

nation. BULL MOOSE JACKSON comes through with
another smash ballad done in the same style. The Buffalo
Bearcats back up Jackson in this new tune that your
cusiomers will all be hynuning within the next few weeks.
Get your order in now for this new BULL MOOSE
JACKSON hit!

w

KI

RITE =

PHONE o

WIRE

(5 wrecorws

EXECUTIVE OFFICES

1540 BREWSTER AVE. CINTL. 7,010

CHARLOTTE, N. C.

CHICAGO,
DALLAS,

ILL.
TEXAS

LOS ANGELES, CAL.

NEW YORK CITY
OKLAHOMA CITY

BRANCHES
819 W. MOREHEAD
2001 'S. HALSTEAD
911 CAMP STREET
845 S. GRANDVIEW
(Cincy Records) 762 TENTH AVE.

1317 M. BROADWAY

PLAZA 2211

PHONE 4-8409
MONROE 7748
RIVERSIDE 2756
FAIRFAX 7572
COLUMBUS 5-7758
PHONE 3-9913

S
Week Ending
February 27

ADVANCE RECORD RELEASES

Records listed are gemerally approxi-
mately two weeks in advance of actual.
release date. List is based on information

supplied in advance by record companies.
Only records of those manufacturers vol-
untarily supplying information are listed

POPULAR

After You’ve Gone
G. Krupa (Dark Eyes) Columbia 38147

All the Way
H. James (Beyond the) Columbia 38134

*Are You Havin' Any Fun?
E. Logan (Something I) Columbia, 35251

At a Sidewalk Penny Arcad
T. Pastor (Who Killed) Columbia 38142

Avu Tut Dir Vay
B. Russell (Baby Let’s) Sun 1431

Baby Face
Butch Stone Ork (Ooh! Look-A) Modern
20-570

Baby Let’s Repeat
B. Russell (Avu Tut) Sun 1431

Beyond the Sea
H. James (All the) Columbia 38134

Bob’s Tavern
The Old Ragtimer (The Curse) Blue
Mill BM-201

Cigareetes, Whuskey
Women
Red Ingle Natural Seven (Pearly Maude)
Capitol 15045
Crying for Joy
D. Shore (Little White) Columbia 38114
Dardanella
A. Rollini Trio-P. Mann (You're Gonna)
Bullet ‘1023
Dark Eves
G. Krupa Jazz Trio (After You've) Co-
lumbia 38147
Don’t Waste My Tim
LLMgscie Quartet (Moonllght on) Cozy
-1
Doodle Doo Doo
L. Elgart (Lost My) Bullet 1025
Dream Girl
G. Paxton (Haunted Heart) MGM 10153
Flip-Flop
B. Butterfield (I Can’t) Capitol 15047
Frankie and Johnny
Crgwsfz%rd & Beane (Man Smart) Banner
Give Me Those Good Old Days
B. Goodman (You Turned) Capitol 15044
Haunted Heart
G. Paxton (Dream Girl) MGM 10153
Haunted Heart
B. Crosby (Moonlight on) Decca 24379
Helen Polka
The Sportsmen (My Wife) Capitol 15046
Ho Ho . . Ha! Ha! Ha! (The Sky'll Be
Bluer Soon)
B. Kay (Yell For) Columbia 38143
I Can’t Get Started
B. Butterfield (Flip-Flop) Capitol 15047
I Mate To Lose You
Andrews Sisters (Toolle Oolie) Decca
24380
I Wish I Knew the Name (of the Girl in
My Dreams)
H. Flelds (You Turned) Victor 20-2747
I Wouldn’'t Be Surprised
S. Kaye (Tell Me) Victor 20-2761
If You Knew Susie
F, Masters (Scatterbrain) MGM 10155
I'm All Dressed Up With a Broken Heart
B. Johnson Musical Notes (My Baby)
Victor 20-2749
I'm Out To Forget Tonigh
B. Eckstine (Intrigue) MGM 10154
Inflation Blues
L. Jordan (Reet, Petite) Decca 24381
It Began in Havana
X. Cugat (It's Easy) Columbia 38135
Intrigue
B. Eckstine (I'm Out) MGM 10154
It’s Easy When You Know How
X. Cusgat-B. Clark (It Began) Columbia
3813
It's the Sentimental Thing To Do
V. Monroe (Like We) Victor 20-2748
John's Other Wife
J. Morris Ork (Looking For) Orpheus 260
Just About” This Time Last Night
C. Thornhill (Robbins’ Nest) Columbia
38136
Just One More Chance
B. Chester Ork (Melancholy) Bullet 1024
Like We Used To Do
V. Monroe (It's the) Victor 20-2748
Little White Lies
D. Shore (Crying For) Columbia 38114
Look Ma, I'm Dancin’ Album
Decca DA-637
Gotta Dance—H. Lang . .
24371
If You 11 Be Mine—N, Walker-B. Shir-
. . . Decca 24372
I'm Not So Bright—H. Lang . .
Decca 24373
I'm the First Girl in the Second Row
(In the Third Scene on the Fourth

and Wild, Wid

Decca

Number) N. Walker . . . Decca
24372

I'm Tired of Texas—N. Walker . . .
Decca 24374

Shauny O’Shay—S. Deel . . . Decca

24371

The Little Boy Blues—H: Martin-S,
Deela¢ , . Decca 24373

IT!ny qf.onmq-B. IBhuntee 198} . Decea

Looking for Someone Like You
JzéVIorris Ork (John's other) Orpheus
0

Lost My Heart in Hartfo
L. Elgart (Doodle Doo) Bullet 1025
Man Smart, Woman Smarter
Crawiord & Beane (Frankie and) Banner
B-523
May I Never Love Again
. Lalne (That Am t) Mercury 5114
Melancholy
B. Chesfer Ork (Just One) Builet 10
Moonlight on a2 White Picket Fence
B. Crosby (Haunted Heart) Decca 24379

Moonlight on W. Virginia

R. Parker’'s Merrymakers (Don’t Waste)
Cozy L-131
My Baby Likes To Be-Bop (And I Like To
Be-Bop Too)
B. Johnson Musical Notes (I'm Al)
Victor 20-2749
My Wife Has Gone and Left Me
The Sportsmen (Helen Polka)
15046
Next Time I Fall in Love
The Starlighters (Poinciana) Capitol 500
O Popva Zudick
H. Kipling (Raisins and) Scott S-1001
One Raindrop Doesn’t Make a Showsr
B. Breen (The Thrill) Bullet 1022
Oooh! Look-A There, Ain’t She Prefty?
Butch Stone Ork (Baby Face) Modern
20-570
Pearly Maude
Red Ingle Natural Seven (Cigareetes,
Whuskey) Capitol 15045
Poinciana (Song of the Tree)
The Starlighters (Next Time) Capitol
500

Caplitol

Raisins and Almonds
H. Kipling (O’ Poppa) Scott S-1001
Reet, Petite and Gone
L. Jordan (Inflatlion Blues) Decce 24381
Robbins’ Nest
C. Thornhill
38136
Rudy, Ready
Leslle Bros.
B-535
Scatterbrain
F. Masters (If You) MGM 10155
*Something I Dreamed Last Night
E. Logan (Are You) Columbia 35351
Songs of Our Times (1926) Album
M. Fingerle-A. Schutt . Decca A-1926
1. After I Say I'm Sorry, 2. The Little
White House; 3. Tamiami Trail; 4.
When the Red Red Robin Comes
Bob, Bob, Bobbin’ Along . . . Decca
24038
1., I Know That You Know; 2. Baby
Face; 3. Bye, Bye Blackbixd . . .
Decca 24036
1. In a Little Spanish Town; 2. Mary
Lou; 3. Where’d You Get Those Eyes;
4. Gimme a Little Kiss Will “Ya"

(Just About) Columbia

(Steam, Steam) Banner

Huh? . . Decca 24037
1. The Birth of the Blues; 2. Muddy
Water; 3. Black Bottom . . . Decce

24038
1. The Blue Room; 2. The Girl Is You
and the Boy Is Me; 3. The Girl
Friend . . Decca 24036
1, The Desert Song; 2. Lonesome and
Sorry; 3. One Alone . . . Decca 24039
1. Valencia; 2. Where Do You Work-a
John; 3. Yankee Rose; 4. Horses
. . Decca 24037
1. When Day Is Done; 2. Charmalne;
3. Someone To Watch Over Me . .
Decca 24039
Steam, Steam, Steam
Leslie Bros. (Rudy, Ready) Eanner B-53%
Sugar Blues
C. McCoy Ork
5118
Teach Me, Teach Me, Baby
G. Krupa (You Turned) Cclumbia 38141
Tell Me a Story
S. Kaye (I Wouldn t) Victor 20-2761
That Ain’t Right
F. Laine (May I) Mercury 5114
The Curse of an Aching Heart
The Old Ragtimer (Bob's Tavern) Blue
Mill BM-201
The Sample Song
D. Shay (Two- Gun Harry) Columbia
38140
The Thrill ¥s Gone
B. Breen (One Raindrop) Bullet 1022
Toolie Oolie Doolie (The Yodel Polka)
Andrews Sisters (I Hater Decca 24380
Two-Gun Harry From Tucumecari
D. Shay (The Sample) ¢Columbia 38140
Way Down Yonder in New Orleans

(Way Down) Mercury

C.SII\I'I:Coy Ork (Sugar Elues) Mercury
Whe Killed ’Er (Who Killed the Blaek
Widder)
T. Pastor (At a) Columbia 38142
Yell for Your Mama
H.'Kay”’ (Ho Ho)y Columbia 38143

(Continited on page 122)
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Alhum Beviews

Week Ending
February 27

The large Doldface number In each review
Is the retail =ating. This ratlng is based on
nine key catesories, each of which is asslgned
a maximum #number of points. (The best
possible rating Is 100.) Maximums are sub-
Ject to changa depending on results of a sure
vey of the music trade now being conducted.

Sultability for juke box operators or disk

Jockeys Is Indicated in boldface comment
under the separate headings within each review,
THE RATINGS

{100 polnts=—the maximum)

1. Production Idea

9. Packaging

THE CATEGORIES
Max. Pts.

2. “Name" Value ...15
3, Callber of Materlal .15
4. Manufacturer's Distribution Power. .. .10
6. Exploitation Alds ............. ..10
(Record company and other adv'tg~
promotion, film, legit and other
plugs)
8. Interprottion ....., cieenes 1B
7. Record Quality , ., .. B
8. Manufacturers’ Production Efficlency.. &

(art-work, binding,” wrapping)

Peesesesasiesasranasasenon
HACHATURIAN: 88
MASQUERADE SUITE
wopold Stokowski-Philharmonic
Symphony Ork of New York
(Columbia MM-729 (3-12” Records)
Waltz; 2. Nocturne; 3. Mazurka; 4. Ro-
ance; 5. Galop snd Ippolitov-Ivanov: In
e Village.
he American appatite for Aram Khacha-
irian whetted on his “Gayne Ballet Suite”
nd the ‘Sabre Dance” excerpt, much
mnsumer curiosity will be stimulated by
1¢ Columbia follow-up with the *‘Masque-
ide Suite.”” The fringe popular-classio
uyers will discover, however, that this is
‘hachaturian, the Russian, brooding, col-
tful, nationalisticzlly melodic; not the
rmenian, swirling, rattling and tempera-
ientally heady. Only the ‘“ Galop” portion
t the suite rings out what presumably is
te popular Aram. This is not to the det-
iment of ¢‘Masquerade”; even if the
ublic suffers initizl disappointment the
xploited appeal of “‘anything by Kacha-
trian’’ should carry reaction thru to the
etter values. These are present, make no
listake, altho Stokewski’s first Philhar-
ionic affiliatlon does less justice to the
omposer than the conductor has rendered
arlier for other Russians.

JOCKS

<, Longhair disk

programs can use
this.
MARY MARTIN, JUDY GAR- 88
LAND, JOHNNY MERCER
(John Scott Trotter Ork-Joseph Lilley
Ork-Victor Young Ork)
(Decca A-631)

Aly of Laguna, Wait "Till the Sun Shines
lellle, You've Got Me Where You Want
fe; Yah-Ta-Ta, Yah-Ta-Ta; Mine, Con-
iecticut, Mister Meadowlark, On Behalf of
he Visiting Firemen, Mr. Crosby and Mr.

fercer, Small Fry.
iecond in series of Deeca packages with
riple-talent peg featuring der Bingle's
ormer vocal wax compatriots, All disks
ire former single releases but album as a
vhele should appeal to all who are Crosby
ans (who ain’t). TPasticularly valuable,
.nd as rhythmically appealing as when
hey first came out are the Mercer team-
ips with Gallagher-Shean version of “Mr,
Jrosby and Mr. Mercer’’; ‘“Small Fry,”
‘On Behalf of the Visifing Firemen.” In
tact whole album sparkles with the xairy,
runnerful Crosby touch.

ES
Always a buy.

JING CROSBY SINGS WITH

VOCA-LOVELIES

JOCKS
Gotta have this.
The Mullen S8isters
(Tony Mottola Ork)

438
(Vietor P-194)

Time On My Hands; Standin’ in the Need
st Prayer; The Moon of Manakoora; Fre-
aesi; The Kerry Dance; Empty Saddles;
Basin Street Blues; Carloca,

Lots of versatility in tune choices, har-
monized in pleasant but hardly unusual
fashion by the fem vocal trio. Instru-
mental baecking by a Tony Mottola-led
group helps to give this package some of
the spark it otherwise lacks. These disks
ecould probably have fared far better as
individual releases rather than .in the
package form. ‘‘Carioca” 1s Mottola group
instrumental done mneatly, unexcitingly.

UK JOCKS
To program the

“Time,” “Frene-

5, “Basin” tunes, these ver-
worth a whirl, .sisns are ade-
qrate,

RAVEL: PIANO CONCERTO FOR 80

THE LEFT HAND (2-12")

Robert Casadesus-Philadelphia

Ork-Eugene Ormandy, Dic.

(Columbia MX-288)
This iz off-the-beaten track stuff written
in the meodern classical spirit by one of
the ledding modernists. Basically the con-
certo is a series of exercises for a one-
armed nianist which most pianists would
tind tough to perform with both bands.
{asadesus shows eoff all of his reputable
technical brilliance in the waxing of the
brief and difficult Ravel concerto. Eugene
Drmandy provokes the full measure of in-
{ensity which an ork must put into the
single movement of the work.

JUKES
N, 8.

JOCKS
I.it;ns‘l;la.irls should
e S 3 §pece
men EI Qh; uny
usnal

IT’S A GREAT DAY
IRISH FOR THE

cees10
George Murphy 60
(Jeff Alexander Ork)
(MGM 19)
Where the River Shannon Flows; It's a
Great Day for the Irish; It’s the Same
Old Shillelagh; MacNamara's Band; The
Wearing of the Green; Sweetheart Darlin';
Danny Boy; Dear Old Donegal.
Aﬁnother MGM standard catalog filler des-
tined“ for the St. Patrick’s Day demand.
In its favor are the familiar Irish selec-
tions, the movie name value of George
Murphy and some smart voeal quartet (un-

billed) and Jeff Alexander ork backing.
Murphy, as a singer, does best on the
screen. He simply doesn’'t project on wax.

But he delivers the words and melodies so
that they're readily identifiable.

JUKES JOCKS
Some sides suited For Murphy name
for seasonal spins. value worth a

spin — espeecially
for St. Patrick’s
Day.

ROMAN SINGERS OF SACRED
MUSIC (3-10") 66
Roman-Vatican Cheoir
(Rt. Rev. Msgr. Licino Refice, Dir.)
(Seva 19)

Incipit Oratio Hieremiae, Parts 1 and 2;

Caudent in Coelis; ‘Amavit Eum Dominus;

Exultate Justi; Ave Maria (Bach-Gounod)

This is a neatly packaged album of full-

bodied religious choraling by the 54 voices

of the visiting Romuan-Vatican Choir.

Well-chosen selections, good recording and

fine performance are hampered commer-

cially by the limited counter appeal of
church choralings. But for whatever mar-
ket exists in the religious field, particular-
ly around Easter, this album should do

very well with proper merchandising.
Packaged in the box-type album with
sleeves.

JUKES JOCKS

For religious
shows on both
AM and FM a
‘must.

CELTIC GEMS (3-10")

Frank Saunders 62

(Apolle A-12)
She Moved Through the Fair; Belleve Me
If Al Those Endearing Charms; Ballynure
Ballad, Bonny Wee Mare; Glory O . . .
Glory O; Molly Brannigan; Druncolligher.
Charming is the proper word to use for
descriptiof of the selections and delivery
of them in this collection of Irish félk
songs. Saunders, set on the commercial
way by Arthur Godfrey, sings in a thin
tenor voice with plenty remnants of the
brogue lending authentic flavor to his de-
livery. These lesser-known selections will
require adroit salesmanship even around
St. Patrick’s Day, Simple green cover.
Simple but adequate organ backing for

Saunders.
JOCKS
N. 8. Especially fitting
for St. Patrick's
Day shows, but
suitable for
“something  dif-
ferent” depart-

ment as well.
KEYS TO ROMANCE
Buddy Cole

{Capitol BD 63)

The Moon Was Yellow, Easy To Remember,

This Is Romance, Sophisticated Lady,
S'Posin’, Orchirds in the Moonlight, I've
Got the World on a String, Cheek to
Cheek.

Cole’s third album for the Capitol label
features a grouping of favorite ballads
with accent on dreamy 88-ing. His styling
for the most part is straight and subdued,
stepping out a bit on ‘“Cheek to Cheek.”
For the tango “Orchids in the Moonlight'
the 88-er weaves a slow delicate rhythm
picture that’'s first rate. Album on the
whole adds up fine for the sigh trade.
Album covers photo montage (wispy dane-

ing couples and piano keyboard) very
pretty.
JUKES JOCKS
Dim light loca- All good for indi-
tions might like, vidual program
change or as
3 package,
(Continued on wpage 124)
S . ]
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_ TUNE OF
THE MONTH

LOUIS PRIMA
THE SPORTSMEX

rwo OREAT recorps:

RCA VICTOR 20-2711

CAPITOL 496

From The Billboard’s
“TIPS ON COMING TOPS"—

“A fast, jocular and

infectious number , .

V Backed by
LAROO, LAROO,
LILLI
BOLERO

' SHEP

FIELDS

and his Rippling
Rhythm Orchestra

MUSICRAFT
546

THE BEST IN MUSIC ON RECORDS

CHAS. K. HARRIS MUSIC PUB. €C0., INC.

1619 BROADWAY

. NEW YORK 19, N. Y.

Vocals by
BOB

JOHNSTONE

and

TONI

ARDEN
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New York:

Music Corporation of America’s (MCA) sectional band department
heads huddled with Prexy Lew Wasserman in New York last week. Two-day
meeting was held to discuss band distribution sectionally for the summer.
. .. Desi Arnaz’s ork goes into the Harem nitery here March 18 for four
weeks. . . . General Artists Corporation completed management pact with
chirp Virginia Maxey. . . . Chirp Ginnie Powell will begin working as a
single beginning March 9 in an engagement at Cafe Society Downtown.

Buddy Rich and his ork opened at the Apollo Theater Friday (27) with
the drummer beating it out with one arm. Rich broke his arm in a handball
accident earlier in the week. . . . Dizzy Gillespie due for a May 8 return
concert at Carnegie Hall. . .. When Tommy Dorsey returns to activity in
April, probability is that trumpeters 2Ziggy Elman and Charlie Shavers and
the Town Criers vocal group will be absent. Shavers is considering taking
out his own ork.

Arnold Beichman, Local 802 flack, addressed Prof. Paul Lazarsfeld’s
Columbia graduate school class last week. His subject? AFM activities,
natch. The prof is NBC’s research adviser. . . . Jerry Jerome, Apollo musical
director, and his band playing for the Dress Buyers’ Association’s shindig at
the Astor March 6. . . . Harmonia diskery claims it sold 25,000 waxings of
My Girl Friend Julide Polka in the Chicago area during last four weeks.
. .7, RCA Victor to release its children albums on a year-round monthly
basis from now on instead of seasonally. Decision based on desire to prolong
sales curve and to aid dealers’ Christmas buying.

Connie Haines goes into Frank Dailey’s Meadowbrook March 5 for three
weeks, while Buddy Moreno ork holds the stand. ... Herman Lubinsky's
Savoy-label disks will be distributed in Los Angeles area by Jules Bihari's
Modern Distributing Company., subsid of Modern Records. . . . Signature
musical director, Ray Block, planning a series of big-city concerts with other
Sig arlists.

Aiming at the St. Patrick’s Day trade, Columpia Records re-issued
Kate Smith’s Songs of Erin album made when the MGM-diskery thrush
was on the former label’s roster. . .. Texas Jim Robertson into the Adams
Theater, Newark, N. J., April 8 for a week. . . . New disk-promotion gim-
mick by the Gale Agency here features a contest in which 80 disk jockeys

R ——
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UMS ror EASTER

The Public Acclaims Bibletone’s ‘‘Messiah”
NOW — ANOTHER FAMOUS ORATORIO BRIEF!

b
ELI]AH FZIIx Mendelssohn

Album EJ—10 sides on 10" records

List Price 575 (tox included)

The unsurpassed beauty of Mendelssohn's Elijab . . &

A magnificent recording of this oratorio masterwork,

abridged. Featuring chorus of 300 voices, famous soloists,

3 superb organ accompaniment,

- . Soloists: Lura Stover, Soprano; Elsie Mac Farlane, Con-

See tralto; Willard Young, Tenor; J. Alden Edkins, Bass-
S Boritone, With: 300 Voices of Handel Oratorio Society

of Augustana College under direction of Henry Veld.

Organists: Clarence Snyder, Brynolf Lundholm.

The Three TOP Albums for Easter:

BIBLETONE’S ELIJAH — album EJ  »  THE MESSIAH —album T
and the NEW HYMNS OF GLADNESS — album EE

These records are made for continuous playing on automatlic re g

Bilbiletone A

e

Lo

Sa———

FEATURE BIBLETONE RECORDS
with the “NEW NOISELESS SURFACE” — o Bibletone recording achievement, and
bring hundreds of steady, loyal customers into your storel
ASK YOUR BIBLETONE DISTRIBUTOR FOR OUR COMPLETE LINE OF

RECORDED HYMNS

T oAty
E;
«

a
> Gyaranteed by 2
Good Housekeeping
"'”, 0

o
45 apvinisio WY

The
Bibletone Easter
Window Display

Is Here!

Your Easter window problem is solved
with this beautiful full-color sturdy g
Easel-Display! 1t holds the three Bible- %
tone Easter albums mentioned above. &

BIBLETONE EASTER
WINDOW DISPLAY

- are asked to find a name for an untitled Erskine Hawkins Victor maste

Jocks will receive copies and are asked to play them and have listene:
submit titles. Winner to receive a Victor television set. Ralph Font an
his rumba ork booked into Atlantic Beach Hotel for second successit
summer season.

Continental Artists Corporation (CAC) last week moved into new office
at 131 West 52d Street. Space occupied by CAC is part of the floor lease
by Don Haynes. . . . Tiffany diskery last week slashed retail prices of i
two kid disk albums, Mr. Bitzel from $4.41 to $3.92, Revolt of the Alphab:
from $2.98 to $2.89.

Claude Hopkins Trio renewed for additional three months at The Place i
Greenwich Village. . . . Lissen Records acquired two new distribs: Semino’
Distributing Company in Florida, and Tennessee Music Sales in Nashvilk

Lombardo Music, affiliate of the Bregman, Vocco, Conn pubbery, too
over Need I Say?, a tune written by Bert Mann and Gene West, from Gran
Music pubbery. . . . Ted Weems’s ork skedded for a two-weeker at th
Muelbach Hotel, Kansas City, Mo., beginning March 3.

. National Broadcasting Company (NBC) has banned broadcast of the
ditty She Picked It Up in Mexico. Penned by orkster Isham Jones and pubbed
by Robbins, tune apparently was banned because NBC wasn’t quite sure as
to “what she picked up.” ... The Sam Donahue ork broke the opening record
for Club Kavakas. Washington (name band nitery). last Wednesday (18). . . .
Irving Deutsch joining staff of Jefferson Music pub.

Ray Pearl ork closes a six-week date at Donahue’s in New Jersey, Marc
11, and embarks on a month of one-nighters. Pearl band is booked thru th
Midwest until September, including stints at the Music Box, Omaha, and th
Muehlebach Hotel, Kansas City. . . . Mike Nidorf to Coast for four weeks.. . .
Chirp Helen Humes leaves Cafe Society Downtown, March 7, and begins
cne-nighter tour. . . . Bibletone Records, Inc, ready to launch Easter sale
season with specially designed dealer aids, including holiday windox
displays, leaflets and mats plugging Bibletone’s albums of hymns for Easte:
. . . Spike Jones booked into Auditorium, Springfield, Mass., March 9 s
$4.20 top for Shriners Hospital benefit.

Continuing to cash in on Four Leaf Clover, Art Mooney’s ork has bee
booked for three successive one-week stands at RKO theaters in Dayton, O
Cleveland and Cincinnati starting April 15. The band reportedly will dras
$6,000 weekly plus a split percentage over an undisclosed figure. ... Sonn
Dunham ork started three consecutive weekly Treasury air shots March 1 o
{he American Broadcasting Company network.

Bobby Kornheiser last week was added to the professional staff o
Bregman, Vocco, Conn pubbery, replacing Ivan Mogull, who is on his wa
to California. . . . Willard Alexander to Florida for,a vacation. . . . Ellic
Lawrence ork skedded for a May date at Frank Dailey’s MeadowbrooX. . .
Chirp Frances Foster joined Ray Anthony’s crew at the Claridge Hote.
Memphis. . . . Singer Dick Edwards replaced Johnny Ryan with the Samm;
Kaye band. . . . Tony Pastor added still another singer, Buddy James, wh
doubles saxophone.

Personal manager Al Dale, who handles Larry Clinton’s ork affairs, last
week pacted to handle Phil Brito. . . . Charlie Stone, of the George Evuns
flackery. became a daddy last Sunday (22) when wife Linda presented him
with a daughter named Toni Elizabeth. . . . Fritz Reiner, for 10 years director
of the Pittsburgh Symphony ork, revealed last weoek that he will not resew
with the longhair crew next season. . . . Billy Butterfield turning over his
royalties for his coming Capitol plattering of I Can’t Get Started to the Bunny
Berigan memorial fund.

Some pre-ban recording dates—mostly jazz sessions—Ilost in the shuffl
and just showing up: Hot Lips Page waxed with King Records; Dav
Mathews cut for Lissen diskery; Alec Wilder conducted for Mercury; Sta
Kenton bassist, Eddie Safranski, already out on some Atlantic sides, als
waxed for Jubilee waxery; Neil Hefti cleffed and conducted for a 26-ma:
crew for Norman Branz's Clef label; Andy Kirk sliced sides for Regent
Slam Stewart bowed his bass for Moe Asch’s Disc label, as did pianis
Leenie Tristano; tenorist Lucy Thompson and Lawrence (88) Xeys le
small groups thru slicing paces for Apollo.

Dick Charles, songwriter and producer of the Paul Whiteman disk show,
has a new ditty written with James Cavanaugh and published by Bob Miller.
Charles co-authored Along the Navaho Trail and It Takes o Long Train With
a Red Caboose. . . . Louis Prima guesting on Smilin’ Jack Smith’s air show
March 1. Claude Thornhill skedded for same guest spot March 3. ... Edison
Hotel’'s Irwin Kramer flying to the Coast to huddle with band leader Alvy
West on latter’s forthcoming stint at the Edison.

Perry Como feted 50 retail record store clerks at Radio Corporation o
America’s exhibition hall, Friday (27), following his Chesterfield repea
airer. . . . Romance Western, new bi-monthly Western story mag, has adde:
a new disk review column devoted to hillbilly and Western platters. . .
Latin-American 88-er Fausto Curbelo and his ork will launch the nam
rumba ork policy when Bradley’s East Side nitery reopens. Leonard Gree
agency booking.

Chicago:

Harry Cool has folded his ork, planning to return to singing raunks as :
single. Tho his band was booked by William Morris, to wh‘om he is re
portedly still in debt, Cool has not yet made a definite booking dea: as :
single. . . . Joe Rumore, the WAPI, Birmingham, folk music disk jockey
shares vocal duties with Happy Wilson and His Golden River Boys, on thei
forthcoming Vulcan Records’ waxing of I Butted In. . The Mary Kaaihu:
Trio, Apollo recording group now at the Cairo here, has changed its nam:
to the Mary Kaye Trio.

King platters will open company-owned branches in Atlanta (399 Edgewood
Avenue, S. E.) and Detroit (19 Seldon) March 15. Dallas branch manager,
Mrs. Rosemary Reed, has moved to the Oklahoma City branch «nd- Jim

‘

‘
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Byrd, formerly in Oklahoma City. has moved to Dallas. Gene Allison, of
King Cincinnati office, has been given charge of overseeing branch
operations. . . . Jimmy Featherstone, ex-Art Kasel drummer who recently
formed his own band, has switched from Music Corporation of America to
Mus-Art. . . . Ronnie Stevens, Northwestern University campus bgnd leader,
graduates in June and will take his band out under MCA skedding.

Saxie Dowell, the tune-spinner and ex-ork fronter, has joined song
gger ranks here, working for T. B, Harms. . . . The Celebrity Train disk
k seg, heard nightly from the lounge of the College Inn of the Hotel
>rman, has been pulled oif WCFL for a short time, with plans calling
its return with a replacement for Marty Hogan, who emseed the Jack
ten-type skow. . . . Jimmy Hilliard, Mercury Records artist and reper-
re chief, readying a heavy release of albums by the firm’s top names
th}iln the next six weeks. . . . Joey Lehr is plugging for Mutual Music
Chi.

While Hotzl Stevens shutters for alterations March 9 to 26, the Palmer
use inherits a rich American Broadcasting Company femote plum in the
ntral Area. Palmer bands—Murray Arnold current, and the Skinnay
nis ork after March 18—get four extra half-hour remotes a week. Skitch
nderson returns to the Stevens when it reopens.

necinnati:

Bobby Keys, “Mr. Guitar and Banjo,” of WSAI, into Schuler’s Wigwam,
th Bob Sadler, bass, and Bill Birkmeier, accordion-piano, for a four-week
at set by the Chris Christiansen office. If’s the spot’s first try at live
wic. . . . Bob Hill, who moved into Tiny Cove, Cheviot, O., January 15,
nded a 10-weck extension beginning March 30. . . . Frank Hanshaw, of
> local GAC office, has set the Ray Anthony ork into Centennial Terrace,
ledo, week of June 25. ... Clyde Trask band inked for the spring prom
Muskingum College, New Concord, O., April 16. . . . Barney Rapp combo,
th canary Shirley Carter, plays the ROTC Military Ball at University of
ncinnati, April 3.

Deke Motfitt trained out Wednesday night (25) for Washington to rejoin
his Little Red Caboosers playing an indefinite engagement at the Hamilton
‘Hotel there, set by GAC. Manager Kelly, ol the Hamilton Hotel, gave Moffitt
a week’s leave to lead the pit crew for the vaude show at the RKO Albee,
with the local RKO office paying his transportation back and forth, Moffitt is
slated to return here for similar chores whenever the Albee uses vaude.
Clarence {Buster) Loos. bass player-comedian, made the trip back with Moffitt,
following a briet sojourn here after the death of his mother.

Chris Christenson ork plays the 9 O’clock Cotillion dance at the Cherokee

wntry Club, Knoxville, April 23. . ., . Jimmy James, who recently returned
his native haunts here, takes his band to Center College, Danville, Ky.,
r the SAE frat dance April 24. . . . Freddie Lindemann strolling with his

cordion at the Woodlawn Night Club. Gene Wagner’s ork, with Joe
nder and “Slim” Branch, is on the stand there.

etroit:

The Finzel brothers, George and William, are celebrating their 50th year
in the music business this month, The veteran band bookers started their
first band here in 1898. . . , New Spot Recording Company in Allen Park
(specializing in audition disks), headed by John ]. Achman, of New York. and
C. Richard Gibbons, of Detroit. . . . Universal Artists, Grand Rapids, Mich.,
broke a long-standing precedent last week by putting Spike Jones and His
Music Depreciation Revue into the Detroit Music Hall for ‘a two:week run,
April 3-17. Heretofore hall has been limited to one-nighters,

7ashington:

Paul J. Scharz re-elected to his seventh term as prexy of AFM’s Local
j1. Other officers include Edward S. McGrath, vice-president; Ray Peters,
cretary; John Fichette, treasurer, and Marty Emerson, Jim Nichols, Jack
llyn, Tony Gaudio and Robert (Buddy) Weaver, board of directors
embers.

an Francisco:
ABC yanking Jack Fina’s ork remote from the Fairmont Thursday (4)
y air The Los Angeles Examiner’s testimonial dinner for rolumnist Louella

arsons. Bob Hope, Jack Benny and George Jessel will perform emsee
ores.
*hiladelphia:

Tropical Gardens, private club in Mercantile Hall, shelling out $3,000
week to bring in Illinnis Jacquet’s band as opening attraction. ... Warren
TcCullough is building a band of his own. . .. Tin Pan Alleyite Moe Jaffe
7/ill be feted by Cardozo Lodge, Brith Sholom (which he helped found) the
ight of March 16 at the Century Club.

Raleigh Room Hires
[an August -~ $1.250

NEW YORK, Feb. 28—Jan (Misir-

Janet Blair Set
For P.A’s in April

ou) August and his tric have been
igned for a two-week run at the
taleigh Room of the Warwick Hotel
tere, starting March 10. August goes
n at $1,250 plus 25 per cent of covers
nd beverage tabs above an undis-
losed figure.

Terms of the pact represent a far
wy from the 88er’s first Warwick
iate played for scale two years ago.
Fhe August Trio now will work
drictly in the capacity of a feature
xct, doing three shows nightly instead
>f the usual four a night. A relief
:}ombo will furnish dance music.

Meanwhile, the Mercury recording

#heett 3 w t X

HOLLYWOOD, Feb. 28.—Ex-band
chirp and w. k. flicker star, Janet
Blair, is skedded to start a p.-a. vaude
tour in April, with her husband,
Louis Busch, along as pianist and
arranger.

The theater tour is being set up by
booker Harry Romm, who is asking
$6,000 per for the actress. La Blair

and Busch are both former members |§ :

of the old Hal Kemp band.

artist leaves his network show Thurs-
day (4) after over 50 consecutive
weeks.
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| Don’t Fool With

KEEP THE

JUKES JUMPING
With

(Continued from page 4)

N. J., and the Sonora plant in Nor-
walk Conn. The album itself (art-
work binding, etc.) cost Charm 24
cents each. Add roughly, another 12
cents for shipping, packing, trade ex-
penses, etc., and the total cost per
album (excluding session cost) hits
some 91 cents. The package sold to
dealers for $2.31 and to the consumer
for $3.85.

The overhead, obviously, is another
and an important item, but in the case
of Spitalny’s Charm, a difficult one to
figure. Charm’s offices were Spi-
talny’s Park Central Hotel suite
(where he has lived for years).
Charm’s staff, en toto, was Spitalny
himself, and a couple of girls from
the band (Betty, a vocalist, and Mil-
% el dred, who plays the tuba). Betty and
LI - Mildred doubled oyt of the band as

i secretaries, stenographers and general

i gals of all work. An occasional staff
assist was tossed in by Evelyn (fea-
tured violin and Mrs. S) and Harry
Squires, _who has handled booking
of many a Spitalny tour.

That was the staff, and Spitalny
decided to do all selling, promotion,
advertising, publicity, etc.,, himself.
No distributors, no sales staff, no
nothing. The Carols package was re-
leased in September, practically con-

e(ﬁm RECORDS

NORTH . ROBERTSON

686 BOULEVARD;

1
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b e e
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current with an Hour of Charm con-
cert tour. Spitalny had fliers plugging
the album (and containing an order

|
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Phil: The Moral

Of Spitalny’s Charmed Life With
Charm Wax; W hizbang Exploiting

coupon) printed and inserted in the
programs distributed at each of the
24 concert dates. Cost, maybe $500.
Department Store Sales

Where possible (and it often was),
a plug for the album would be
worked into the concert routine. But
most important, in each of the 24
cities played (Detroit, Cleveland, Chi-
cago, Philadelphia, Washington, Mil-
waukee, Montgomery, Ala.,, etc.),
Spitalny personally made sales calls
on department stores, record shops,
etc., and sold the album. Typical of
the type of accounts sold and number
of albums eventually sold by each
(note how towns coincide with those
made on tour) were: Macy’s, New
York, 7,216; Macy’s, San Francisco,
2,012; Gimbel’s, New York, 5.056;
Gimbel’s, Milwaukee, 2,000; Bam-
berger’s, Newark, N. J., 2,716; Hig-
bee’s, Cleveland, 500; Goldblatt’s,
Chicago, 3,000; Hochsul, Kohn, Balti-
more, 1,208: Halle Bros., Cleveland,
1,000, and Montgomery Fair, Mont-
gomery, Ala., 496. All these albums
were sold on a non-returnable basis.

In October and November, however,
Spitalny kicked off his advertising
drive in earnest. In that two-month
period he bought four full-page black
and white ads in Life. Space cost,
$15,225 each; total cost (including art-
work, cuts, copy, etc.) closer to $18,000
each, or $72,000 for the four. In addi-
tion to these, he ran one full-page
black and white ad each in the New
York Times magazine section (space
cost $2,810; full cost, $3,500) and in
the American magazine (space cost,
$5,500; full cost, $7,000). In advertis-
ing in national media, this single item
diskery sunk some $82,500. But Spi-
talny wasn’'t just selling albums on
his store calls. He got his Charm item
at least another $100,000 worth of

| advertising for free thru large-space

local newspaper advertising placed by
stores such as Jordan, Marsh, Boston;
Abraham & Straus, Gimbel’s and
Macy’s in New York; Woodward
& Lathrop, Washington; Goldblatt’s,
Chicago; Hecht Company, Washing=
ton; Higbee, Cleveland, and Kauf-
man’s, Pittsburgh. All this consumer
pluggmg was supported by 15 con-
secutive weeks of trade paper adver-
tising, paid for by Charm and bring-
ing the diskery’s own ad nut up

| close to $100,000.

Additional personal selling effort
was put out by the maestro from his
New York Park Central headquarters
via long-distance phone calls to stores
all over the country.

Indicative of the kind of selling job
the ork fronter did is the sale of 1,000
Carol packages he made to Wyman’s
in South Bend, Ind. A letter from
Elsie Eldrege, president of the shop,
tells it all. It says:

“When you proposed your Christ-
mas Carol album to me for sale in
my store, I was a little in doubt as to
whether we could sell it, since we
have no record department. But
after your explanation that this could
be sold as a gift item—the same way
we sell all other gift items ~— it
sounded very good to me.

“The fact that we have sold 1,000
of these albums in such a short time
pleases me greatly; and we are very
interested in promoting your new
album, encitled To My Mother, as a
gift item, also. I feel sure that we
can sell it every day as a birthday
gift for mothers, as well as special
holidays, such as Mother’s Day, Easter
and Valentine’s Day.”

Spitalny won't talk about the total
number of Carol albums he has sold,
but when a South Bend gift shop
(sans record department) moves 1,000,
that’s a pretty fair sign, and Spitalny
says he is setting up production plans
to sell a million of the packages next
Christmas season.,,

4 GEITELAERRL AL LRRVALEREDNY

When he launched his To My Mot)
six-sided package, however, he ¢
cided to switch to a distributor set-
to achieve his sales. Not, says S
talny, because he figures they can
so much better than he himself c:
but because the pace is getting a lit
rough. He has already lined up
distribs. He intends, however, to 1
the same kind of advertising ptu
behind Mother as he did behi
Carols. The current Life carries
two-color half page, and the April
issue will carry a four-color full pa;
as starters.

Another wrinkle employed
Charm is a questionnaire postce
enclosed in each Carols album, aski
the purchaser to indicate which so
in the album he liked best. On t
basis of tabulation of the thousan
of such cards returned, Spitalny &
ures to re-issue the two most popul
sides as a single disk.

Spitalny has some 28 sides lying
vaults, which he will issue pieceme
when the drive on Mother is cor
pleted. Most of these will be albun
but there will be a few single sidt

Charm has worked not only as :
enterprise, but it has resulted
hypoing the royalty checks Spitali
gets from Columbia for the album
hymns he made for them sever
years ago. This week he got a che:
for the last quarter for some $3,9(
practically double any previous C
lumbia quarterly royalty payoff
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tlusive Adds Joe Tery

EW YORK, Feb. 28. — Exclusive
office here has taken on
Tery as assistant to Parker Pres-
, general manager of the labels
tern division. Prior to joining Ex-
ive, Tery was associated with the

ords’

:ld Broadeasting System, Inc.
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(Continued from page 16)

the orkster and promoter split 60 per
cent (for TD) and 40 per cent (for
the op) of the next $500, 65-35 of the
next $500 and 70-30 on everything
above a $3,000 gross. The orkster
demands control of the admission
price in order to keep it at a low
enough level to induce attendance
and also must be assured of a mini-
mum requirement in advance adver-
tising and publicity.

If the orkster should drop an egg
under such terms, the promoter would
be hurt for no more than the cost of
advertising, publicity and hall rental
(in the event the promoter doesn’t
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operate regularly in his own ball-
room). Therefore if Dorsey should
«£ross $750 under this deal, he could
take out only the $750 and no more.
But the orkster will be guaranteed

event covering him on the date for
any loss except transportation costs.
He also figures to win promoter good
will by not subjecting the op to the
$2,000-and-up guarantee' which Dor-
sey received prior to his current six-
week vacation,

Break in Controversy

The “first money” move by Dorsey
is the initial break in the long raging
promoter - agency - artist controversy

Since one-nighter biz began to feel
the post-war pinch, promoters have
bellowed long and loud about over-
pricing of orks. Prices on the lesser
named bands have consistently been
coming down but most of the bigger
ork attractions have been retaining
the $2,000 to $3,000 per night guaran-
tee against percentage tag. Altho
these top priced ork attractions fre-
quently afford them the opportunity
to make a buck, the promoters- con-
tend that the heavy pay-off cuts their
profit potential thereby endangering
their capital outlays for future pro-
motions. And in the event the heavy-
sugared orkster happens to lay an
omelet the beating can be severe
enough to cut down on future pro-
motion expenditure.

Some non-MCA one-night bookers
feel that Dorsey’s trail blazing, if
successful, could well become the

stimwlus the dance promotion biz has
been seeking. They feel that if Dor-
sey proves that money can be made
on the “first money” gamble, then
other top orksters would be willing
to fall in line and open the way for
promoters to really promote.
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Dorsey Offers Promoters
“1st Money” Deals; WM Pairs
Disk Artists and Dance Orks

Drastic Moves May —S;vage the Sitch

Incidentally, the “first-money” type
deal is not an uncommon band biz
practice. But its use usually is con-
fined to hastily picked up dates with
lesser attractions and has never be-
fore been used as basis of submission
for.dates well in advance.

The William Morris one-nighter
promotion gimmick, altho not an en-
tirely new practice, nevertheless may
help promoters who cut down their
operation on grounds that dance mu-
sic alone is no longer box office. At
the same time, the agency, in pairing
name recording single with a medium
priced ork, paves the way for its les-
ser named properties to get a crack at
some road loot which, under current
road conditions, probably would not
have come their way. WM currently
is offering one package centered
around warbler Vic Damone, who
will travel with either Hal McIntyre’s
or Dean Hudson’s ork, while a second
teams up Francis (Near You) Craig
with the Les Elgart ork.

Harmonicats

Another instance of name wax tal-
ent working the ballrocom promotion
circuit is the Harmonicats who have
just begun to do a one-nighter series
in the Midwest with local orks on
hand to supply the dance music. This
offering gives the op a solid local
promotion angle for tie-ins with disk
jockeys and local retail disk shops
and a séronger box-office name selling
factor.

The eyes of the ork biz will be
focused on the Tommy Dorsey “first
money” deal and the disk artist-dance
ork package deals. Band biz’s future
may well hinge on their success or
failure.

“This Week’s’® Platter Bests

NEW YORK, Feb. 28.—A promo-
tional outlet reaching more than
9,000,000 readers will open up for
wax flacks when the March 14 issue
of This Week hits the stands with its
new record review column. The mag
is distributed by 24 top Sunday news-
papers across the country.

The column, skedded to appear
monthly, will be conducted by Jerry
Mason, This Week’s associated editor.
It will feature an action photograph
of a prominent recording artist and
Mason’s choice of four to six “best”
albums and single platters in the pop,
race, folk and classic fields.
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TALK OF THE TRADE

Network Operations

KEN DYKE, NBC program chief, due back in New York Monday (1) from

a vacation at Barbadoes, B. W. I. . . ., Norman MacDonnell, who was
assigned to the CBS West Coast production staff, has been appointed
producer of Doorway to Life starting Sunday (29). He replaces Bill Robson,
permitting the latter to devote more time to the preparation of new web
programs. . . . Edmund Chester, director of shortwave broadcasting for CBS
and chief of Latin-American relations for the web, sails March 12 to attend
meetings of the High Frequency Broadcasting Planning Committee at
Geneva, starting March 22.

Ed Kobak, MBS chief, left New York February 28 for his vacation ‘in
Jamaica, and Abe Schecter, Mutual's news and special events chief, back
from his. . . . First of a series ¢f 10-minute shorts based on It Pays To Be
Ignorant, CBS airer, was completed this week at RKO-Pathe studios in New
York. Herb Polesie, who produces the radio show, did the film job.

Station Relations

FOUR veterans of WBZ and WBZA, Boston and Springfield Westinghouse

stations, were the recipients of 15 and 20-year Westinghouse service
buttons at a luncheon presided over by W. C. Swartley, WBZ manager. Men
are WBZ-WBZA program manager W. Gordon Swan, announcer Malcolm
L. McCormack, night news supervisor John ¥, McNamara and office manager
and auditor Robert S. Halloran.

New York Giants renewed Steve Ellis’ Giants’ Jottings for the third
successive year over WMCA, New York, 6:45-7 p.m. nightly. . . . Major Edney
Ridge. director of WBIG, Greensboro, N. C., has appointed Houston A, Lawing
publicity chief. . . . Bruce Palmer, news director of WKY, Oklahoma City, has
been appointed honorary colonel to the staff of James C, Nance, president pro
fempore of the Oklahoma State Senate.

MILTON MILLER, veteran newspaperman and sportscaster, signed to do

a series on soccer, sponsored by the Nunzenmaier Baking Company, over
WWRL, Woodside, L. I. . . . Fisher Flouring Mills this week introduced a
tnew kid radio program, Zoom Sky Patrol. Aired over KEX, Portland, Ore.,
the quarter-hour show presents a dual feature for teen-agers—actual pre-
flight instructions, plus a daily adventure script. Script is written by
Frederick Geirmann,

Agencies and Clients

ACK MULVEHILL, radio and tele talent buyer for General Artists
Corporation, California, into New York for a few days. ... Paul
Mowrey, tele chief at American Broadcasting Company, keeping an eye on
travel schedules these days. He’s planning to leave for Chicago in a few
weeks to help web’s new video. outlet there set up its commercial and
programing departments, prior to going on the air around the end of May.

Ralph Austrian, tele director at Foote, Cone & Belding, to Chicago for
huddles with Midwestern clients of the agency re early use of video. Austrian,
incidentally, looked into a crystal ball about four years ago and delivered
an address on economic aspects of theater television currently being borne
out. He will make printed copies available free on request. . . . Milton Biow,
head of the Biow Company, just back from a trip to the Coast, feeling more
definitely than ever that video executives of the future must be culled from
spheres of showbiz other than radio. . . . John Hymes, radio time buyer for
Biow, who resigned recently, is planning to take an executive post or buy
into an out-of-New York radio station. ... Wick Crider, newly appointed
veepee in radio at Batten, Barton, Durstine & Osborne leaving the city for
about two weeks. Bob Foreman, in charge of radio commercials, also
graduated into a veepeeship.

SULLIVAN STAUFFER, COLWELL & BAYLES added three key execs
from other agencies: James Kennedy, copywriter, from J. Walter
Thompson; James W. Link, art director, from Young & Rubicam, and John
McClean Jr., account exec, from Pedlar & Ryan.

Agencies and Sponsors

Nathan Goldenberg, for two years account executive at Klein & Associ-
ates, joins Kuttner & Kuttner Agency in that city in same capacity March 1.
. . . Schoenfeld, Huber & Green, Chi agency, starting Midwest radio spot
campaigns for Dolly Madison Wine & Fruit Industries, Ltd.
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Mary Kay and Johnny

Reviewed Tuesday (24), 7:15-7:30
p.m. Style, dramatic; sponsored by Jay
Jay Junior, via WABD, New York. Pro-
ducer, Johnny Stearrds; director and tech-
nical director, Frank Bunetta; audioman,

Tom Batson; videoman, Jack Falato;
cameramen, Ed Bezares, Barry Shear;
commercial announcer, Howard Fisher;

model, Pam Rogers; cast: Johnny Stearns,
Mary Kay Stearns, Howard Fisher.

This program comes close to being
a model tele show. In detailing the
adventures, mainly domestic, of a
young married couple, Johnny and
Mary Kay Stearns have come up with
charming and fresh material, which
always takes into consideration that
there are cameras taking everything
in. It is to be regretted that, after 16
successful weeks on the air for Jay
Jay Junior gowns, the sponsor was
forced to cancel, following the airer
reviewed, due to the closing of his
season. However, DuMont execs," much
impressed over the mail pull of the
opus, are retaining it on a sustaining
basis until another bankroller hoves
into sight.

One major objection must be made,
however. At times the show got just
a bit too cute, Mary Kay squealed a
bit too much, her voice broke a little
too frequently and her spouse’s script-
ing had a tendency to fall into the
dreary old tolerant-husband-with-
dumb-wife pattern. None of this is
inherent in the show or necessary.
The duo had the cleverness to come
up with funny situations and good
sight gags and didn’t have to fall back
on pat, corny devices. That a good
domestic show can be better without
such business is proved daily by
radio’s Ethel and Albert. The stanza
caught was built around the inevi-
table routine on the dinner visit by
the boss and his wife.

Camera Work Fair

Camera work was fair, tho not too
imaginative. Some angles were poor,
seeming to foreshorten Mary Kay’s
body and projecting her considerably
plumper than she actually is. Per-
formers bore out their legit back-
grounds by some excellent thesping,
with the exceptions noted.

Commercials, which opened and
closed the show, also were excellent
video examples. A comely model ex-
hibited samples of the sponsor’s
dresses, with the camera picking up
features being described by announcer
Howard Fisher. For the female
viewers, a commercial of this sort|
should have considerable appeal. For |
the male viewers, the same can be
said of the model. Nobody loses.

Sam Chase.
il

JUNIOR JAZZ
(Continued from page 14)

unplayed. And apart from the fact
that their intonations and nuances|
make for ear nuisances, this is one|
musical race where the boys defi-|
nitely don’t finish in a tie.

Rose, in slepping before the camera
to introduce each selection, is just as
awkard in presence and appearance
as the tootlers themselves. Even the
drummer boy must have swallowed
his gum when it came time for his
Moreover, Rose is as much at!
a loss for words as the boys are in|
making music.

The visual appeal was just as bad
and distorted as the audio. The mu- |
sicians are huddled together in the
corner of the studio, and when the|
camera tries to get a close-up of
the trumpeter’s soloing, the trom-i
bonist’s elbow shows up best on the
cathode.

For the sign-off, Rose pays off the
boys with a record album by drum
beater Sid Catlett and boogie-woogie
88-er Pete Johnson. It was a serious
mistake not to play the records, in-
stead, in the first instance. Bad
enough that this bit of amateurity
sets back television; it also sets back
the cause of hot jazz, for which no
devotee can forgive.

Maurie Orodenker.

Sunshine Sportsmen’s Sho

Reviewed Friday (13), 8:55-9
p.m. Style—Sports talk and mov
Sponsor, Barbey's Inc., Reading, Pa., S
tion WPTZ, Philadelphia. Agency, G
& Rogers, Philadelphia. Directed
Herbert Horton.

Skedded the quarter-hour befc
Gillette brings in the boxing matck
from New York, and aimed solely
the male audience in behalf of P1
mium Sunshine Beer, this Spori
men’s Show has the week’s maximu
video audience to satisfy. And i
largely due to the generous use
sports newsreel film that it mak
for an easy breezer before the pug
ists start in with their punching.

Atmosphere is established -easi
enough with the setting in the d:
of a learned sports coach where
informally entertains his friend
sports over a bottle of the sponso
product and a bowl of pretzels. B
Carter, air vet and sports writer,
the kindly coach, with Bob Cour
leigh, from legit, his weekly guest.

The label on the beer bottle mak
for effective credit backgrounds
start, and save for the program fac
when the coach pitches hard, ti
commercial pitch is made by ti
twosome lapping up several glass
of the lager accompanied by ecstat
comments hardly becoming a sipp:
of the suds. And what is meant
be a bull session on some spor
subject resolves itself into a stodg
question-and-answer period abo
the subject on hand. Instead of
natural flow between two sports er
thusiasts well versed in a subjec
it’s the espousing of stilted factua
that must have been memorized fro:
the printed pages. In the least, that
what this particular chop-chop abo1
dogs and their breeding sounded lik
to the viewer.

Fortunately, the gabbing is kej
down to short intervals with a de
cided pickup in program pace whe
the newsreel cut in on two occasion
And for human interest, since th
subject matter was dogs, the prograr
caught had the advantage of th
movies taken at the Morris and Esse
Kennel Club Exhibit at Madison, N. .
Adding a live cocker spaniel add
another touch of realism to the home
setting, which is more pleasant t
the eye than the ensuing gabfest i
on the ears. Maurie H. Orodenker.

WRESTLING
(Continued from page 14)

neither clearly, and dyed-in-the
sweat grunt and groan fans mus
have been especially annoved becaus
it was a blatant slough-off of thei
favorite fare.

Direction also missed screamingl:
apparent chances for wonderful pro
graming, as is evidenced by failur
to direct cameras to catch a close-uj
of the upper body and face of th:
super Swedish Angel, a 351-poun
monstrosity, who did a Karloff as ht
relentlessly pursued his hapless vie.
tim, dainty 240-pound Earry Finkel
stein, around the ring.

Sam Taub obviously knows hi:
wrestling holds, but he’s got a lot tc
learn about TV announcing. Majos
fault—tho this may be on instructions
from impresarios—is that he treates
the whole thing too seriously. Ever
Henry Wallace knows that wrestling
is no longer a noble, uplifting, scien-
tific sport, and for Taub or any othe:x
announcer to treat it as such is sheer
folly. And Taub’s vocabulary and de-
scriptive  powers are exceedingly
limited. About every other pachy-
derm to enter the arena was ballyed
by Taub as “one of the most scientific
wrestlers the game has ever known.”
And Taub’s bow-aff line about
“ . . and so we bring you another
great event as it is taking place, be-
fore it becomes history,” was as heavy
as the Angel, and ‘unnier. Maybe
Taub’s East Side diction is an asset
for this type of show. Wrestling has
been, and can be, top teie fare, but
it’s got to be done a lot smarter than
this. Joe Csida.
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Cut That Rug!

DES MOINES, Feb. 28.—Ir-
ving Grossman, veteran Des
Moines booker, was musing on
the current success of the Wil-
liam Brothers now booked with
Kay ‘Thompson in big time.
“They got me my rug,” he com-
mented.

“How’s that?” someone asked.

“T was just opening my office
in 1939 and a date offered me
the rug m payment for an act.
The William Brothers, who
were singing over Radio Station
WSO, donated their act so I
could get the floor piece.”

’hilly’s Jones Calls
[hesps® Suit Part
)f Deep - Hued Plot

PHILADELPHIA, Feb. 28.—Add
uerican Gufld of Variety Artists
AGVA) complications: Richard
ones, who maintains he is still
xecutive secretary of AGVA’s Local
despite the fracas between Matt
helvey and the Associated Actors

nd Artistes of America (Four A’s),
harged today that the suit brought
ist week against him by 12 per-
srmers of the 1947 tab-vaude pack-
ge, Earl Carroll’s Vanities, was an
ttempt by rival AGVA factions fo
iscredit his local,

Hy Faine, chairman of the Four
’s-AGVA executive committee, was
uoted in New York as saying: “We
now nothing about the suit and we
7ill have nothing to do with it.”

Here, Allen Nickerson speaking for
helvey, who still heads what Jones
efers to as the ¢faction,” stated:
The suit entered by performers
gainst Jones has nothing to do with
he Shelvey administration.”

Jones had said, “The failure of
he cast to receive its back pay was
ecause of the willful and delinquent
egligence of the Four A’s and the
o-called director of AGVA, Matt
helvey.”

The suit seeking $63,637 alleges a
ailure on Jones’s part to help collect
vack pay or transportation to the
Nest Coast when the show folded in
‘anuary, 1947,

Part of Jones’s defense is that the
ulk of the money was due the per-
ormers long before they arrived in
>hiladelphia. Jones also counter-
Jlaims that the national AGVA failed
o obtain proper bond. He further
leclares he had collected $2,536.96
o transport the cast back to Cali=-
ornia.

“‘Hw’d on Ice”
Skating East

NEW YORK, Feb. 28.—The Eastern
1nd Southern tour of the 50-peopled
Hollywood on Ice tees off at Youngs-
own, O., March 30. The portable ice
nnit, which has been in existence
‘our years, will come east of Kansas
Zity, Mo., for the first time under
the direction of the Galé Agency.

Bob Bundy, of that ofiice, set the
Jeal, including a Honolulu date,
Tune 12.

Vaude Death Knell

Tolls in San Fran

SAN FRANCISCO, Feb. 28.—The
stage of the Golden Gate Theater
goes dark when the current show
folds Tuesday (2). The next day
the house will commence a straight
pic policy, thereby bringing down the
curtain on the last vaude show place
in town. The flesh hadn’t been ex-
pected tc fall until the end ¢f March.

Manager Jay Golden was mum as
tc when vaude might return.

Where Can Niteries Find

Baltimore ............. March 5
Boston ........0... February 27
Chicago ........c0uur. March 10
Cincinnati ............ March 12
Cleveland ............ March 11
Columbus ............ March 13
Detroit ........c.. ... March 8
Miami Beach .......... March 3
Montreal ....c.000000se March 19

Shelvey’s ACVA Meetings

NEW YORK, Feb. 28.—The following list shows the cities and
dates at which the “educational meetings” sponsored by Matt Shelvey,
deposed head of the American Guild of Variety Artists (AGVA), will
be held. Purpose of the meetings is to present Shelvey’s stand to the
rank and file, and set the machinery for the Chicago convention,
April 30-May 2 (see story in this department).

New Orleans ......... March 10
New York ...... ceeaan March 23
Philadelphia ......... March 10
Pittsburgh ........... March 17
San Francisco ........ Tentative
Hollywood ........... Tentative
Dallas ...c000. 50000D0 Tentative
Buffalo ...ce0c0veeens Tentative

Hold Your Hats, Actors!
Now Shelvey AGVA Group
Plans Meets & Convention

No Conventions Till Now, Actors Now Have Two To Go To

NEW YORK, Feb. 28.—A national
convention is planned by Matt Shel-
vey, deposed head of American Guild
of Variety Artists (AGVA), for Chi-
cago, April 30-May 2, according to
Allen P. Nickerson, national AGVA
rep (on the Shelvey side) in Phila=
delphia. This convention, not te be
confused with the one called by the
Associated Actors and Artistes of
America (Four A’s) committee now
running AGVA (The Billboard, Feb-
ruary 28), will also be preceded by
a series of membership meetings for
“educational purposes.” A schedule
of the proposed meetings appears in
this department.

The purpose of this convention, ac-
cording to Nickerson, is to decide on
a constitution and government for
AGVA. Nickerson says that all
nominees selected thruout the country
by the AGVA membership (prior to
Four A’s “intervention”) are entitled
to proceed to the convention with no
further selection of delegates from
the nominating list. All nominees will
be accepted as delegates.

(Prior to Shelvey’s deposition,
meetings were held and nominees
elected who were to vote for dele-
gates to the convention. According
to the Shelvey faction, the Four A’s
seizure of the ballot machinery made
this latest procedure necessary.)

Shelvey’s data sent by Nickerson
to all members and branches, states
Chicago was originally named in the
autonomous grant of November, 1946,

Detroit’s Wedgwood Drops
Flesh for Straight Bands

DETROIT, Feb. 28.—The Wedg-
wood Room is switching policy to
straight dance band, in place of flesh.
The spot, opened two years ago as
an after-hours dining room, has used
a show policy with occasional name-
caliber bookings.

The new policy is the result of a
change in ops, with James Cox,
former manager of the Van Dyke
Club, and Charles Costello, orches-
tra leader, taking over, and Morris
Nort, former owner, retaining only
a small interest. Cox will func-
tion as manager, with Costello bring-
ing his own band in from the Gold
Cup Room.

by the Four A's to AGVA as the
convention city.

Hy Faine, chairman of the Four
A’s AGVA executive committee, said
about the Shelvey-planned AGVA
meet: “Shelvey has no standing and
therefore cannot legally hold a con-
vention.” Faine also charged that
Shelvey’s method of selecting dele-
gates is ‘“‘undemocratic” and “‘does
not truly represent the rank and file
members.”

Boston AGVA
Backs Shelvey

BOSTON, Feb. 28.—The first of a
series of Matt Shelvey sponsored
meetings to be held around the coun-
try by members of the American
Guild of Variety Artists (AGVA) took
place at the Hotel Touraine yesterday
(27). Arthur W. A. Cowan, counsel
for the deposed AGVA head, pre-
sided, giving a summary of the dif-
ferences between the Associated Ac-
tors and Artistes of America (Four
A’s), their current management of
AGVA, as headed by Hyman Faine
and the former administration.

The meeting was attended by 272
members, as contrasted with the esti-
mated 72 who heard Four A’s com-
mitteeman Frank Reel speak at the
Hotel Bradford February 16.

There was a unanimous vote of
confidence in the Shelvey administra-
tion and the local representation of
Fred Dale. (The executive commit-
tee of the Four A's voted February
18 to oust Dale.) At the same time
Cowsan “challenged representatives of
the Four A’s and its administration
to meet him in open debate in Bos-
ton, New York or anywhere else in
the country.

On five hours notice, he said, he
would be ready to argue the case of
Shelvey and his administration
against the Four A’s and before a
gathering of the membership.

Ottawa Nitery To Reopen

NEW YORK, Feb. 28.—The Gat-
man FEoom, Ottawa, will reopen
March 29 with a three-act show
budgeted at about $750. The spot,
snowed in for the winter, is booked
exclusively by Sol Tepper.

The Billboard 39
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Agent Sees It

In Percentage

Deals for Acts

Would Stop Throat-Cuts

(Continued from page 3)
Rosenbloom-Chi Latin Quarter hook-
up, probably will set the date with
the act getting $1,000 guarantee plus
40 per cent of the gross above the
breaking figure, which is the point
where all expenses are met and the
club starts making money. Rosen
claims other agents are percentage-
shy because either they do not know
how to case a room for equitable per=
centage returns or they are too lazy
to play with simpte figures.

Simple Formula

His formula is simple. The club’s
capacity, number of shows and mini=
mum charge are multiplied to deter-
mine the spot’s top gross, if filled, and
an average minimum spent per per-
son. From one-half to two-thirds of
this figure is Rosen’s consideration as
the breaking point. On the other
hand, an act gambling on the biz
should be willing to accept 50 to 60
per cent of its regular salary as
guarantee.

Rosen cited two examples to prove
the practicality of his theory for both
upper and lower-bracket talent. Zero
Mostel was booked into the Coronet
Club, Philadelphia, two years ago
with a $1,500 guarantee plus 25 per
cent over $10,000. Mostel, who then
was in the $2,000-a-week class,
wound up with $2,750, which be-
came his established fee thereafter.
More recently, a Bert Frohman-18
Club deal guaranteed Frohman $500
plus 25 per cent over $7,750. Froh-
man, then being booked at $800 to
$1,000, walked out with $1,500 for his
end,

Ops Must Level

Rosen cautions bookers who try
percentage deals not to drive too hard
a bargain, while the op must, of
course, level on the spot’s figures.
Honesty in the negotiations is more
pertinent than the quibbling over the
count at the end of the week. A
clause in Rosen’s percentage-deal
contracts gives the agent’s auditor
permish to go over the club’s books,
but this has never been necessary to
date.

The Copacabana - Beachcomer
(See Where’s the Hypo? on page 43)

. [ [ ] ,’
High “Living
NEW YORK, Feb. 28.—When

comic Ed Schaffer played his
home town the other day he
went to the cemetery to visit the
graves of some relatives. With
him was the understander of
the acro act on the bill, whose
forte was brawn rather than
brain.

“What’s that?” asked the
strong man, pointing to a little
granite building.

“It’s a mausoleum where rich
people. who die can rest in
privacy,” answered Ed.

“Must cost around $10,000.”

“Ten grand! Fifty would be a
closer figure,” Schaffer re-
torted.

“Fifty grand for one room!”
mused the skull over skill man.
“That’s what I call living.”
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Chase Club, St. Louis

(Monday, February 16)

,

Number of shows, two nightly, at 8:30 and
11:30. Manager, Harold Koplar. Publicity,
Jeanne Dunaway. Maitre d’, Hack Ulrich.
Estimated budget this show, $6,500.

This bang-up revue spotlighting
the sweet trumpet stylings of Charlie
Spivak and his orchestra rates tops in
any league. This is an example of
a well-balanced variety show, giving
patrons a bit of music, dancing, com-
edy and vocalizing.

The show opened with a bit of the
Spivak theme Stardreams, then the
band swung into a jump session
called Up and at ’Em and it sounded
just as the title suggests. The Spivak
band is at its best on ballads, but
bounce numbers showcased the ver-
satility of the ork. The maestro
turned his attention to his trumpet
solo next, an arrangement of Jalousie
that showed off the Spivak control
of his instrument, his tone and his
technique, which is hardly excelled
anywhere in the ranks of popular
music.

Irene Daye, attractive blonde band
vocalist, then did two numbers to a
warm reception, The Gentleman Is a
Dope and Golden Earrings. The latter
seemed the more suited to her throaty
style.

Paysees Terp

The Paysees, James and Beverly,
are a young and good-looking dance
team that do the conventional lifts and
spins with plenty of aplomb and ease.
The attractive couple presented their
routines in smooth-as-silk fashipn to
a fine reception.

Closing the show was clever ventro
Paul Winchell, who combined his art
with some ace mimicry to score
solidly.. His Jerry Mahoney dummy
routines were fast and funny and
his impersonations of Charlés Boyer,
Edward G. Robinson and Barry Fitz-
gerald were excellent. A high spot
of Winchell’'s act was his three-way

. conversation between himself, Jerry
and the supposedly articulate micro-
phone.

Upstairs” in the Zodiac , Cocktail
Lounge, piano-playing, mugging Nel-
lie Lutcher packed ’em in for a three-
week engagement. Abie L. Morris.
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NIGHT CLUB REVIEWS

Blue Angel, New York

(Tuesday, February 17)

Capaclty, 150. Price Policy, $3.50-$4 mini-
mum. Owner-operators, Herbert Jacoby-Max
Gordon. Boaoker, non-exclusive. Publicity, Ed
Weiner. Estimated budget this show, $2,000.
Estimated budget last show, $2,500.

Maybe it was the butterflies in their
stomachs caused by opening night
(altho all acts were repeats), or pos-
sibly the chi-chi mob wasn’t in the
mood, but the all-over package didn't
seem to register as solidly ‘as most
bills at this bistro. However, indi-
vidually the acts had merit and in al-
most every case were deserving of a
bigger reward than they received.

Alice Pearce, doubling from the
legit musical, Look, Ma, I'm Dancin’!
using her full bag of gag-props and
slapstick comedy asides, blank-faced
her way thru four swell novelty
songs. The chirp’s high-pitched,
bell-clear lung department, ¢oupled
| with dramatic comedy routining,
{made for some clever bits which
| could go over in any type of room.
]They got off their hands to give her
the biggest mitt of the evening, but it
rattled no rafters.

Magician Jay Marshall dispensed
with most of the large repertoire
of tricks he has shown over the past
number of years and confined his 10-
minute act mostly to anecdotes. His
material is refreshingly novel and
surprisingly clean. Marshall’s tongue-
in-cheek droll delivery measured up
to his immaculate white {ie and tails
get-up. They giggled when they
should have yocked and they didn’t
sprain any wrists applauding, but
they seemed to approve grudgingly.

Beautiful Josephine Premice did
deep-throated Haitian and calypso
ballads, using English explanatory in-
troes. Her cute build-ups in English
were more entertaining than the non-
understandable chants that followed.
She got her share of applause.

Ellis Larkin Trio and Hal Cooke’s
keyboarding filled in the lull between
acts.

Songsters Nype and Cote were
billed but didn’t go on at the late
show caught. Jack Tall.

Brook Club, Miami Beach,

Florida
(Wednesday, February 18)

Capacity, 300. Price policy, no minimum, no
cover. Number of shows, one nightly, at
10:30. Operator, Arthur Clarke. Publicity,
Tom Ferris. Booking, non-exclusive. Esti-
mated budget this show, $10,000. Estimated
budget last show $12,500.

The Vivian Blaine-Desi Arnaz par-
lay at this swank spot was disap-
pointing. For one thing, a good deal
of the Arnaz edge was worn off by
the fact that the tootlers, all 13 of
them in flashy scarlet tunics no less,
were on the stand too much before
the show. Secondly, Arnaz’s per-
sonality had obviously been toned
down to go with the atmosphere of
the spot, and if it wasn't the real

Arnaz, blame the Brook ops who
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JANE McDONOUGH

’Songs You Like To Hear”
Currently at THE BOWERY, DETROIT

Thanks to PETER J. 10DICE and FRANK BARBARO.
Bookings—Phone: Dearborn 6022, Chicago.
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BREAKS ALL BOX

CLUB.

evistence,” Mgr. Augie Ciergiovanni.

WITH HIS NEW AND UNIQUE ATTRACTION

LITTLE SAMSON

ACKNOWLEDGED WORLD’'S STRONGEST LITTLE MAN
R. K. O. Headliner, Star of Chicago, Minn, Sgorts)l(trmnt ?}10\\‘3 and guest star Don McNeill's A, B. C,
reakias onur,
RREAKS ALL BOX OFFICE RECORDS AT YOUNGSTOWN'S EXCLUSIVE MERRY-GQ-ROUND
Many thanks to NICKIE COSTANTINO AND JOHN CHEROL, Props., for bri
back by popular demand on my return engagement March 1, “‘Only act that ever repeated in club’s

Many thanks to Tony Capri, Artists’ Rep. and Booking Myr. for Club Merry-Go-Round.

All communications to TRI-STATE THEATRICAL AGENCY, or direct to
LITTLE SAMSON, HOTEL YOUNGSTOWN, YOUNGSTOWN, OHIO

OFFICE RECORDS

ringing me

Copacabana, Miami
(Monday, February 16)

Capacity, 530. Operators, Murray Weinger
and Ben Slutsky. Publicity, Irving Mandell.
Booking, Al Beckman-John Pransky. Esti-
mated budget this show, .$12,500. Estimated
budget last show, $3,000.

On top of bringing back the hottest
thing in the nitery field—Kay
Thompson and the Four Williams
Brothers — Murray Weinger was
lucky in getting Jan Murray, who,
also as a repeater, does one of the
best jobs of any comic to play the
beach this season—and that’s saying
a lot.

It’s hard to say exactly what makes
Miss Thompson’s troupe click, but
two qualities seem to stand out above
everything else—showmanship and
imagination. Her showmanship is
so slick that the payer has little time
to reflect on the gimmicks that make
up the act. Her imagination is evi-
denced in the way she captures audi-
ence mood, instead of merely creat-
ing it.

Williams Brothers Socko

The Williams Brothers’ precision
work is tops. The quartet, fronted
by the graceful Miss Thompson, tee
off with Jubilee, segue into Suzette
and as Miss Thompson tells the story
in song or straight, pungently writ-
ten descriptives, they act out the
story in physical and vocal form.
The Broadway number, describing
everything from the burly show to a
biting satirical take-off on a typical
Noel Coward drawing room opus, is
brilliant. The whole act—from start
to finish—is expertly timed, beauti-
fully paced and leaves the audience
cheering, which is something to see
in Miami.

Jan Murray tees off solidly. Con-
sidering the fact that Kay Thomp-
son was the magnet, Murray’s suc-
cess can be seen in the impression he
makes. He has added some routines
since his last appearance here that
are knockouts; for example, the bit
of his going into the legit field.

He’s strong all the way. He uses

his hands to great advantage to sock
across a punch line, which is a knack |
few other comics have. However,
he might watch his occasional re-
lapse into the too-standard, albeit
solid, gag; and that occasional indigo
touch, tho hardly noticeable, could
easily be cut out. |

Wally Wanger line opens the show. |
The Harlem number, with the robust
baritoning of Ralph Young, goes big.
The gals are all lookers and click in
the smartly-paced routine. Betty
Jane Smith, again held over, goes
over with her fast tap spins.

Charles J. Lazarus.

thought the payers wanted it that

way.

What Miss Blaine lacked chiefly
was an audience know-how which
would tell her, for example, not to
do any number unrehearsed. Miss
Blaine has looks and diction. She also
has a voice if she would show it off
to better advantage then in the in-
nocuous special material which she
did. Golden Earrings, on the other
hand, which she did with plenty
of schmaltz, got the biggest hand.
Miss Blaine has possibilities as a
nitery attraction.

Arnaz’s stint teed off with a con-
cert-like rendition by the ork of
Lecuona’s Maleguena to good re-
sponse. In fact, the whole show was
put on like a concert.

The turn warmed up in Chicka-
boom, Matador, Cuban Cabbie and
other numbers which gradually bring
in the Latin American skins and
thumping. The ork’s finale, with
everybody playing some kind of a
tom-tom and with Arnaz going wild,
brought warm palming.

Charles J. Lazarus.

Club Charles, Baltimore
(Thursday, February 26)

Capacity, 325. no caver
minimum. Shows at 9:15 and 12:15. Book
policy, 8ol Tepper, exclusive. Operators, T
Shaw, Lou Shaw and Moe Levy. Public
Irving Klein. Budget this show, $3,200. B
get last show, $3,200.

Price policy,

Jay Jason, making one of his f'
appearances in the East, combin
with Manor and Mignon to set t
pattern for a sparkling layout.

Jason worked very fast, offeri
a new and refreshing type of m
terial. He did the usual series of ir
pressions, unique in that he skipp
most standard ones, to reach even
far back as Joe Penner. With a go
talent for ad lib and small talk, Jas:
worked thru several skits' and clos:
solidly with a patriotic bit on 1l
entertainment highlight,

Manor and Mignon offered a va
ied routine, featuring beautifully e:
ecuted lifts and spins. The tes
closed with a dance tribute to Geors
M. Cohan, which sent them off i
An added recall bit, the marriag
step, introed as a most difficult ste
affirmed the pleasing reception.

Judy Lynne, pleasing chirp, score
best with a torchy The Man I Lov
The gal works with solid veice an
lots of zip. Also contributing voecall
was Gunnar Lind, local lad, whe, al
tho possessing a fair voice, lacked
great deal of stage savvy.

The show was cut ably by Narm
Brooks and his ork, and the Wal
Wanger Girls (6) rounded out wit
two neat numbers.

James A. Carter.

Sert Room, Waldorf-Asioria
New York

(Wednesday, I'ebruary 18)

Capacity, 263. Price policy, $2 covur afte
10:20. Operator, Waldorf-Astoria  Hote!
Booking policy, Music Corporation »i Amer
ica, Publlcity, Ted Baucler. Estimated budge
this show, £3,500. Estimated budzet las
show, $2,250,

The rare wizardry which is paz
and parcel of every great perfornze
is on display at the Waldori’s Ser
Room, where Lucienne Boyer is giv)
ing a fine exhibit of sock showmani
ship. Altho she works virtually,com.
pletely in French, her delivery, styl¢
and craftsmanship are such that al
most every number acquires more
than one dimension; she could prob-
ably do a tune in Hindustani anc
make it equally as effective and lucid

Her effectiveness is increased by
dramatic showmanship in presenta-
tion, as well. A full-length gown cen-~
ters attraction on her face, spotlighted
in most of the numbers against a dark
floor. Some of the tunes are done
strolling, with a hand mike concealed
in a rose corsage; others are down at
a standing mike against the band-
stand, but either way they add up ta
the same punch. Her ability is such
that even when she fluffed the open-
ing of Stardust, sung in English
(which she is unable to umderstand),
she managed to convert 10 her favor}
rather than contrariwise. Able sup-
port is given by Franck Purcell, her
violin accompanist, and the Emil
Coleman dance crew.

At a reported $2,500, Miss Boyer
should keep the Sert at capacity.

Jerry Franken.

Philly Rhumba Rm.

Takes on Fleshers

PHILADELPHIA, Fsb. 28.—Marty
Goldberg, operating the Rhumba
Room in the Chateau Crillon, mid-
town apartment houss, has gone to
floor revues for the first time. Since
the season’s start the room had con-
fined itself entirely te the hip-sway-
ing music brought in for the band+
stand.

Starting Monday (1), the new pol-
icy sets up a floor spotlight, with
Diosa Costello and the De Castro
Sisters in the leads. The night also
returns Pupi Campe’s music to the
bandstand.
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Charley Foy’s Supper Club,
Sherman Oaks, Calif,

(Tuesday, February 17)

Capaetty, 250.
0 cover. ‘Owner-operator, Charley Foy. Shows
6 9:30, and 11:30. ~ Booking policy, non-ex-
usive. Publicity, Charlotte Rogers. Estimated
ndget this show, “$1,600. Estimated budget
ast show, $2,£00,

Price policy: no minimum,

Biz along San Fernando Valley's
jistro lane is spotty, but Foy manages
o keep his club in the black by giv-
ng patrons a solid, variety~packed
how. Current bill, featuring com-~
¢ Wally Vernon, passes muster all
he way.

Vernon is a vastly improved per-
armer, having done much to sharpen
15 act since his last stint here. His
iming"¥is razor-sharp, delivery fast
ind crisp, and material fresher, Ver-
won literally came out of oblivion
furing the past year to build up a
itrong local iollowing. Best tribute
o his comeback is the fact that
ingsiders now clamour for special
Jite and routines which he has de-
eloped. His burly of Fanny Brice
linging My Man, an old Vernon
racemark, is still a high spot. Gags
syramid easily, and comic builds for
1 solid payoff. For final call back,
Vernon shifts pace with a serious
ind straight glea for racial toler-
ince, Pitch may be a bit out of place
m a nitery floor, but it commands at-
‘ention and rates a big hand. -

Another Foy repeater is Eddie
BFarr, gagster-mimic beginning to
tegister on the Coast. Take-offs are
gassable and build easily to drunk
routire which proves a rib tickler.
To some extent, it must be noted that
Garr still clings _to moth-eaten gags,
some of which are inexcusable, es-
pecially when dished out to hep
Hollywood audiences. Once this is
corrected, Garr should have no trou~
ble in the sales department.

Holding down the vocal slot, new-
comer Roberta Lee rates plenty of
attention. Fresh from the East, lass
lakes the spotlight with no build-up.
Eye-filiing brunezte has ringsiders
with her from the start, dishing out
a trio of smart tunes. Style and de-
livery are on the sultry side, with
pipes pitched low, and accent in the
torchy wein. With 1hore experience
she can develop into a top singing
act.

Rest of show are Foy’s regulars, in-
tluding oldster Billy Green, stooge
Sammy Wolf and Foy. Routines are
the same as they have been for past
year but patrons go for them just
the same. Abbey Browne’s combo
continues to hold down terp chores
and back show adequately.

Alan Fischler.

Follow=Up
B@yiews

LITTLE ROUMANIA, MIAMI:
Michel Rosenberg has picked him-~
self something of a plum in Irving
Grossman and Dinah Goldberg. This
duo, whose act has as much class as
any comparative strictly English turn,
clicks in a session of smart material,
slick delivery and solid showmanship.
Grossman and Miss *Goldberg do in-
dividual turns then get together for
some yock-garnering comedy songs.

}‘“‘ Trampoliningly ¥ours ‘\W

PALL

PAULETTE
TRID

CHASE HOTEL

St. Lovis

\ N\

L N N N

N N\

ko
Direction
' Louis W, Cohan |

203 N. Wabash Ave. (f
Chicago 1, lllinois

New York:

NEW YORK, Feb. 28.—Skyrocket-
ing to $536,500, the five Stem flesh-
flicker houses had their biggest ses-
ion in 60 weeks. Not since the New

ear’s Eve period in 1946, with six
theaters on the roster, did the vaude-
pics enjoy such a field day. The

Pa, Liquor Board Control
Over Vaunde Investigated

HARRISBURG, Pa.,'¥Feb. 28.—The
question of whether liquor control in
Pennsylvania extends to selection of
stage locations for floorshows and
other entertainment in night spots is
being studied by a legislative com-
mittee probing the rules and regula-
tions of the liguor control board.

The investigators will also look into
a board ruling which says music in
a licensed spot must be toned down
so it cannot be heard outside the
establishment.

Lawmakers think perhaps the
liquor board has overstepped the au-
thority delegated to it by the Legis~
lature in the control of entertain-
ment. The law, however, requires
an amusement permit be issued by
the board before any entertainment
is provided.

Grossman and Miss Goldberg are
nicely costumed, with the lad’'s I'm
Going Home (a song about Palestine)
and the Wedding Begins, a take-off
of a Yiddish wedding, being played
for great commercial appeal.

Blond Nina Carmen registers okay
in Russian and Yiddish numbers.
She has a fair set of pipes but needs
more work to get rid of some of her
awkwardness and to develop the little
gimmicks that sell a turn.

Rosenberg still plays the host, with
his comedy stint along a very broad
style getting hefty yocks. His w.k.
bit on Shepsel Kanorik going to a
baseball game wins a warm palm.

Peter Drew’s showcutting is okay
except that the crescendo could be
diminuendoed.

Charles; J. Lazarus.

MOTHER KELLY'S, MIAMI
BEACH: Gloria King, the sophisti-
cated singer, is solid in a stint that’s
reminiscent of Lena Horne both in
appearance and delivery.

The gal, whose sultry S. A, look
goes well with her songs, gives out
with Surrender To My Heart, Don’t
Take Your Love From Me, Man-
hattan Towers, Sophisticated Lady
etc. She’s a click.

The other chirper on the bill, Julie
Wilson, is an eye filler and clicks in
the spicy tunes. Terper Chris Ker-
rigan, also held over, gets across a
nice personality, neat hoofing and a
good bit of song selling.

Gene Baylos is still bringing them
in, especially during the early morn-

that makes you wonder why this guy
isn’t at the top. He's really that
funny.

The Frank Sorrell Trio's accomps
are okay. Charles J. Lazarus.

[ ] P @

Outsider Coming?

NEW YORK, Feb. 28.—Talk
among some informed trade
sources had it this week that a
labor man outside the scope of
the ' entertainment field would
be called in to administer the
American Guild of Variety Art-
ists (AGVA) until the present
tangle is ironed out.

AR R R R

ing hours, with a brand of comedy E

Stem Up to 537G; MH 145,
Cap 98, Para 120, Roxy 130

preeming of four smash bills, includ-
ing Louis Prima, Vaughn Monroe and
Hazel Scott, with Washington’s birth-
day (22) and slick weather were
dominating factors in chalking up the
top tally. Radio City Music Hall,
Paramount, Roxy and Capitol had
near-record week-ends, never feeling
the effect of a light but steady snow-
fall on the morning of the holiday.
The only holdover was the Capitol,
which continued strong with a heavy-
weight show topped by Horace Heidt.
Music Hall (6,200 seats; average
$115,000) opened to a hefty $145,000
with L