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It's a toss-up whether Guy Lombardo enjoys waving a baton or riding the waves in his championship Temp
VI more. Having dome just about everything a tep mam band crew can do, in the course of one of the longest
Success stretches ever compiled in orkdom, Guy is now setting about running up new records on the waterways.
This shot shows him in a test run in preparation for the 1947 Gold Cup Races to be held August 10. By his
victory in the Gold Cup Races in Detroit fast year (he also won the International Races at Red Bank, N, I, in
’46) Guy has the honor of choosing the hocale in this year's race. Guy’s choice, Rockaway Inlet brought the
Gold Cup Races to New York for the first time in s history. Musically, Guy’s Waldorf-Astoria and Hotel Roose=
velt engagements (he’s played 17 consecutive years at the latter spot), his Decca disks of which *“The Echo Said
No” and “Den’t Tell Me” are the latest, and his radio work for the U. §. Army via Mutual coast to coast, keep
him right up there among the all-time, sfi-band faves.



www.americanradiohistory.com

1t

Yl

4 GENERAL NEWS

The Billboard

August 9, 1947

Hollyw’d Labor
Probe To Touch

Stage, Air, Pix

HOLLYWOOD, Aug. 2.—Hearings
on Hollywood’s labor headaches,
skedded to start in Los Angeles Mon=-
day (4), will last at least two weeks,
during which time more than 75 wit-
nesses will testify before a subcom-
mittee of the House Labor Commit-
tee. Chairman Fred A. Hartley will

" arrive on the Coast Monday (4) in

time to open the investigation. Rep.
Carroll Kearns, chairman of the sub-
committee, and Counsel Irving Mc=-
Cann will be in direct charge of the
hearings.
Hearings are expected to encom-
(See Hollyw’d Labor on page 22)

Year’sShowbiz Taxes
Up 221G in Australia

SYDNEY, Aug. 2.—Taxes on show-
biz in Australia for the year ended
June 30 jumped $221,000, to $16,700,-
000. The taxes, levied on all forms
of amusement for which admission is
charged, includes sports, races, pix
and legit. Break-up of the figures
will be unavailable until the tfreas-
urer makes his report to Parliament
several months hence.

The tax increase makes it appear
showbiz is holding its own instead of
experiencing the big slump predicted
by pessimists when the war ended
and American troops departed.

AGVA Stops Celeb Nights
At Chelsea Hotel, A. C.

NEW YORK, Aug. 2.—The Ameri-
can Guild of Variety Artists (AGVA)
has clamped down on the Chelsea Ho-
tel, Atantic City, for the old celebrity
night gimmick. On July 13 AGVA
stopped Marion Colby, Jerry Cooper
and Dean Martin and several others
from going on. On July 20 AGVA
reps again were at the spot to see
that the celebs, who were there,
didn’t go on.
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Creed-Color Co-Op

OKLAHOMA CITY, Aug. 2.—
A new series of programs em=-
phasizing practical steps taken
to improve racial relations in
the South was bowed over
WKY here. Shows, stressing
“creed-color co-operation,” are
handled by Kenneth Johnson,
Negro student-veteran from
Langston University. Johnson
broadcasts factual material on
positive steps taken to improve
race relations, based on items in
Southern and Southwestern
newspapers.

Opera Moguls
Wait Union’s

R to Bi
eply to Bid

NEW YORK, Aug. 2.— Further
negotiations between the League of
Grand Opera Producers and the
American Guild of Musical Artists
(AGMA), await the decision of
AGMA’s board. The League, in a
three-hour meeting July 23, pre-
sented its ideas on a new agreement,
and the AGMA negotiating commit-
tee took them under consideration.
The League is awaiting AGMA’s
reply.

Among the revisions in the old
agreement which the League is ask-
ing are the following: (1) That the
impresario be permitted to decide the
number of people in his chorus and
select them himself (in the last
agreement, which ended June 30,
AGMA provided the chorus and
decided on the number of people in
it); (2) that the limitation on use of
foreign artists be eased. In the new
agreement proposed by AGMA, the
union wanted to 1limit the use of
foreign artists to one a performance;
(3) that the system of payment thru
the union be altered (the ILeague
doesn’t object to the union’s handling
the payment, but complains that inci-
dents have arisen over deductions of
back dues, etc.); (4) that wages in
certain categories be reduced—the
union asked a 10-20 per cent in-
crease.

The League’s negotiating commit-
tee is composed of Edward Snowden,
Fortune Gallo and Felix Salmaggi.
AGMA is represented by Hyman
¥Fain, exec-secretary; his assistant,
Belmont Kindler, and the union’s
lawyer.

Saratoga Top Spots
Post 28G With AGVA

NEW YORK, Aug. 2.—Practically
all the top Saratoga spots have put
up cash bonds with American Guild
of Variety Artists, the total amount-
ing to about $28,000.

Arrowhead Inn deposited $11,000,
Delmonico’s put up $7,500 and Piping
Rock came thru with $9,000. The only
beef came from Piping Rock, which at
first refused to put up any dough.
Later the spot agreed to advance a
week’s salary, but finally came thru
on AGVA’s terms.

S. F. Bal Tabarin To Reopen

SAN FRANCISCO, Aug. 2.—Bal
Tabarin, one of the town’s top night
spots, will reopen September 4 with
Cross and Dunn headlining. Sophie
Tucker has been booked for a mid-
November opener and Ted Lewis will
come in early in January. Club has
been closed since February.

Rank Licensed
To Put Tele 1n
- Eng. Theaters

LONDON, Aug. 2.—Film tycoon J.
Arthur Rank, reported by The Bill-
board several weeks ago to be seek-
ing a permit for video broadcasting,
apparently has won his demands. The
postmaster general’s office here has
issued an experimental tele broad-

cast license to Rank. The permit al-
lows Rank to beam his experimental
videocasts to his Dominion Theater
and five other theaters in London’s
West End.

The license also permits Rank to
pick up sports events and news pro-
grams for large screen projection in
the theaters. Studio shows will
emanate from the Baird Video Re-
search Laboratory.

Year’s Delay in N. J.
Gaming Laws Urged

TRENTON, N. J., Aug. 2.—Gov.
Alfred E. Driscoll has asked the State
Constitutional Convention, now draft-
ing a new constitution, to sidetrack
the proposed changes on gambling
for at least a year because a bitter
fight on the floor of the L.egislature
over the issue is considered inevit-
able and might endanger the main
part of the new charter if carried to
a referendum next November. The
governor asked that the issue be iso-
lated, “so that it may be considered
on its merits in another election.”

The legislative committee, Wednes-
day (30), announced that it would
recommend that the public vote on
two alternatives: (1) To authorize
betting at race tracks, as the present
law permits, or (2) to authorize the
regulation of gambling or games of
chance by bona fide religious, educa-
tional, charitable, veterans’ or fra-
ternal organizations. If the latter
won, municipalities would be able to
approve or disapprove by local op-
tion, but full-scale gambling would
still be possible, depending upon how
the Legislature regulated games of
chance.

Failure of the committee to provide
for a third alternative in the vote, no
gambling at all, is expected to pro-
duce the battle.

The Federation of New Jersey
Theaters, in a statement issued this
week by George Gold, chairman,
voiced its opposition to alternative B
“hecause it would permit almost any
group of people to conduct games of
chance and would set up unfair com-
petition against theaters. If the com-
mittee should decide to keep alterna-
tive B, we ask for the inclusion of
theaters so that they may, when nec-
essary, run bingo games to meet the
unfair competition that would re-
sult.”

New Fire Hazard Laws

Are Urged in Louisiana

NEW ORLEANS, Aug. 2.—Some
of the gravest fire hazards in the
country are presented by night clubs
on the outskirts of municipalities,
State Fire Marshal Campbell Palfrey
told a meeting of the Louisiana Con-
ference on Life, Safety and Fire Pre-
vention here. Adoption of a model
ordinance previously recommended
by the group, which would empower
sheriffs to enforce safety regulations
at all amusement places, was urged
on parish (county) police juries.

Seymour Weiss, managing director
of the Roosevelt Hotel in New Or-
leans, declared that there was no
such thing as a fireproof hotel or any
sort of fireproof building. “That is
an insurance term,” he said.

55th St. Switch

NEW YORK, Aug. 2.—Leon
Enken, ex-Leon and Eddie’s,
was coming out of Billy Reed’s
Little Club when he was tapped
by a panhandler. “Mister,”
asked the guy, “can you gimme
a dime to sober up on?”

Showbiz Equipment

In War Surplus Sales

NEW YORK, Aug. 2.—The War As=

sets Administration has announced .

new listings of government surplus
sales, active between mid-August
and September 2 in the New York-
New Jersey region, including such
equipment of interest to showbiz ops
as refrigeration and air-conditioning
units, boat davits, water purification
units, Diesel generators, carbon steel
and cast iron pipe, fabricated struc-
tural steel, wool, cotton twill and air-
plane cloth, lithographic offset ink,
storage batteries, electric meters, rec-
tifiers, wire and cable.

. Details are available from WAA
customer service centers in Long Is=-
land City, Newark, Albany (Water-
vliet) and Buffalo.

Heffron Heads Media.

For Interfaith Group

NEW YORK, Aug. 2.—Edward J.
Heffron, long active in the religious
radio field and formerly in charge
of public relations for the National
Association of Broadcasters, has been
appointed director of media relations
for the National Conference of Chris-
tians and Jews. He will be in charge
of press, radio, motion pictures and
advertising activities.

Heffron managed The Catholic
Hour for 11 years and The Hour of
Faith, which he helped establish, for
three years. He also helped formu-
late the Recommendations on Re-
ligious Radio which the Conference
issued several years ago.
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| ABC Wooing
CBS’ Old Gold
And Texaco Segs

NEW YORK, Aug. 2.—In a de-
termined drive to butiress its
Wednesday night Bing Crosby-Henry
Morgan parlay, Armrerican Broadcast-
ing Company (ABC), this week was
pitching for two Columbia Broad-
casting System (CBS) sponsors, Tex-
as Company (Texaco) and P. Loril-
lard Tobacco (O:d Golds). Texaco’s
Tony Martin show has been casting
about for a spot better than its cur-
rent 9:30-10 p.m. Sunday slot on CBS.
0Old Gold, assembling a Don Ameche-
Frank  Morgan-Frances ILangford
variety package for the fall, also is
reported receptive to making up part
‘?’f a block with Crosby as the founda-
ion.

Question in the trade this week is,
which show will follow Crosby. The
Eversharp’s contract reportedly calls
for Henry Morgan to be back-to-back
with Bing; the other prospective
sponsors also want to air as close to
the Crosby stanza as possible. CBS

eportedly was resigned this week to
losing Texaco’s Martin show.

ABC's sales force has assembled up
to 15 different Wednesday night
schedules, which it is using as a mas-
ter plan in pitching at several other
prouspective bankrollers.

Fidler’s Sponsor
Buys Him 2d
Sunday Network

NEW YORK, Aug. 2.— Carter
Products this week signed to spon-
sor Hollywood gabber Jimmie Fidler
in a new 15-minute show over Mutual
Broadcasting System (MBS), begin-
ning September 7. The show, which
will be heard at 8:30-8:45 p.m. Sun-
days over 200 MBS outlets, will be
separate from and in addition to
Fidler’s show for the same sponsor
over American Broadcasting Com-
pany (ABC). Latter will be heard
at 10:30-10:45 p.m. on Sunday nights.

In addition to carrying Fidler on
the two webs, Carter now is signing
for time on 12 top stations which are
affiliates of neither ABC nor MBS.
First of these is WLW, Cincinnati.
The sponsor has not decided which of
the two Fidler shows will go over the
additional dozen outlets.

Interesting angle to the Fidler ex-
pansion is that ke now will “sur-
round” his fellow showbiz reporters,
Walter Winchell and Louella Par-
sons, who air from 9 to 9:30 p.m. Sun-
days over ABC. Fidler’s later broad-
cast, over ABC, reportedly will cor-
rect any Winchell or Parsons items
which Fidler thinks inaccurate, or
will amplify others which he thinks
need expansion.

Karloff May Blow
“Lights” Because
It’s “Too Blood y”

NEW YORK, Aug. 2.—Boris Kar-
loff this week reportedly notified the
Biow Agency that he intends to bow
out of his starring role in Lights
Out as soon as a suitable replace-
ment can be cbtained for him.

Reason for Karloff’s departure is
said to be his dissatisfaction with the
seripting, which he claims is too
much on the gruesome and frighten-
ing side.

Lights Out is Eversharp’s summer
replacement for the Henry Morgan
show, aired Wednesdays over Amer-
ican Broadcasting Company (ABC).

Billy Rose Pro_gram
Again Being Talked

NEW YORK, Aug. 2.—Billy Rose
again reportedly is being considered
for a radio show. The story is that
he may do a three-a-week five-
minute show, akin to his newspaper
column.

Columnist recently denied he
planned a half hour once-a-week
show.

K
Menser QOut;

Dyke Heads
Appointments

Tele To Get Hypo

NEW YORK, Aug. 2.—1In the
widest personnel realignment in
years, the National Broadcasting

- Company (NBC) at the conclusion of

its regular board meeting Friday (1)
announced changes which were in-
terpreted as tightening up the web’s

programing and public service opera-

tion and clearing the way for a big
push in television. Parting company
with the web are Clarence L. Men-
ser, heretofore vice-president in
charge of programs, and A. L. Ashby,
vice-president and general counsel.
Ashby will continue to serve as an
adviser.

Reshuffle calls for three new ad-
ministrative vice-presidencies, Ken
Dyke being appointed to head up
program, continuity acceptance and
public service; Harry C. Kopf being
named head of network sales, na-
tional spot sales, owned-and-operated

stations and station relations, and
John H. MacDonald in charge of
finance and budget. Additionally,

James J. Gaines becomes director of
network-owned stations and con-
tinues to head WNBC, New York
outlet. George Frey takes over as
director of network sales.

SCI

NBC Reshuffle

NEW YORK, Aug. 2.—Here are the
brief details as to NBC's administra-
tive shake-up:

Clarence Menser replaced by Ken
R. Dyke as program veepee,

A. L. Ashby. general counsel, re-
tired. Henry Ladner named acting
general counsel.

I. E. (Chick) Showerman, upped to
administrative veepee in charge of
central division.

John H. MacDonald, formerly vee-
pee in charge of finance, named ad-
ministrative veepee heading treas-
urer, comptroller, general service and
guest relations departments.

Jim Gaines upped to owned-and-
operated stations, in addition to man-
aging WNBC, New York.

Harry Kopf given additional sales
responsibilities as an administrative
veepee, heading national network,
national spot sales and station rela-
tions departments.

George Frey, formerly Eastern
sales manager, now director of net-
work sales,

More Pubserv

With Dykes taking over programs=
ing, execs within the web expect far
more concentration on public service,
one network spokesman admitting
that NBC had lagged behind the Co-
lumbia Broadcasting System in this
respect.

NBC believes its new set-up paves
the way for better network-agency
relations, the belief being that Dykes
will prove handier than his predeces-
sor in working out problems with
advertisers and agencies. Menser’s
tangle with Fred Allen is known to

Heidt Program
Is Still Pending

NEW YORK, Aug. 2.~~Deal where~
by band leader Horace Heidt would
return to network radio via a talent
search program is still definitely ‘“un-
der consideration” by Philip Morris,
according to Milton Biow, agency
exec. At this point, however, it ap-
pears that no deal can be consum-
mated quickly, inasmuch as Heidt has
been asked to cut an audition record.

Show was first mentioned as being
slated for a time slot over the Na-
tional Broadcasting Company (NBC),
but this prospect faded with NBC
deciding to give the Milton Berle
show a reprieve. If and when deal
is concluded, show is likely to go to
the Columbia Broadcasting System,
replacing the cigarette sponsor’s It
Pays To Be Ignorant.

have made not only Allen unhappy,
but also J. Walter Thompson—not
to mention NBC’s embarrassment,

The NBC realignment also augurs
an intensive drive to push television,
with the reported possibility that
John F. Roval, top tele exec, would
retire in the near future. Noran
Kersta, manager of WNBT, web’s
New York tele outfit, is believed
in line to go up.

Tele Green-Light

Frank Mullen, web’s executive
vice-president, in answer to a query
vesterday, said: “It is the intention
of NBC to go full steam ahead on the
development of television, from the
station and network standpoint. Sets

(See NBC Cuts Cue on page 17)
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Code Offered
Urges Toning

Juvenile Segs

Crime Tahoos Emphasized

WASHINGTON, Aug. 2. — U. S.
radio for the first time in its history
soon will be asked to apply a “10
commandments” for children’s pro-
grams. The precepts will be one of
the foremost new features of the pro-
posed standards and practices to be
submitted to the National Association
of Broadcasters’ (NAB) Convention
by the association’s code committee,
which as already reported in The
Billboard, has drafted a code calling
for the most rigid toning-down of
commercials in NAB’s existence.

The 10 commandments on chil-
dren’s programs will be prefaced by
a general declaration that the new
code itself is being offered to broad-
casters on an “advisory” and “sug-
gestive” basis as a means of main-
taining general high standards in
American radio. The “thou shalt
nots” will propose taboos on refer-
ence to kidnapers and will frown on
objectionable horror programs. One
of the major commandments will pro-
pose that “criminals” are not “news,”
and broadcasters will be asked to re=-
frain from referring to criminals as
celebrities or in any way suggesting
that criminals are heroic. The new
canons will follow a general code
pattern which also will propose to
outlaw “hitchhike’” and ‘“cowcatcher”
announcements.

Broadcasters also will be urged to
guard more alertly than ever before
against “suggestive’ bits in romantic
programs that reach young audiences.

NAB’s standards and practice com-
mittee has decided to abandon any
further pre-convention discussion of
the problem of how to enforce the
new code. A proposal will be made
that a new committee will be created
at the convention to study the “en-
forcement” issue in the future, but
the proposed new code will be sub-
mitted without any provisions for
“sanctions” and without touching
upon methods of enforcement other
than suggesting a sense of responsi~
bility by the individual broadcasters.

Committee members are convinced
that, by thus sidetracking the enforce-
ment angle, the new standards and
practices will have a clearer frack
at the convention.

KXXL, Never on Air,
Selling at 10G Profit

WASHINGTON, Aug. 2.—A $10,000
profit for an eight-month investment
will be realized by a Reno, Nev,,

‘broadcaster if the Federal Communi~

cations Commission (F'CC) approves
the application for sale of KXXL sub-
mitted this week.

Chet L. Gonce received a consfruc-
tion permit for the Reno outlet last
December, and now proposes to sell
KXXL, which has yet to go on the
air, for $30,000 to a partnership. In
the transfer bid, Gonce lists the con-
struction costs at $20,597. The reason
for selling, Gonce told FCC, is the
illness of his son, requiring his full-
time attention.
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M Gbing In
For Expansion

As Trade Org

Standards Code Coming Up

WASHINGTON, Aug. 2.—~FM As-
sociation (FMA), at its September
12-13 convention in New York will
survey the possibility of drafting a
code of fair practices for FM broad-
casting-—a step which would be con-
sidered a major factor in the blos-
soming of FMA as a first-rank trade
organization. FMA’s preparations to
tackle this problem come at a time
when the National Association of
Broadcasters (NAB) is making ges~
tures toward expanding its own FM
functions, and observers here are de-
tecting a growing competitive spirit
between the two organizations.

The first national convention of
FMA is expected to gain its chief
significance from a discussion as to
which direction FMA will take—to
continue its major function as the
promotion of FM broadcasting, or to
move into the broader operations of
a top-flight trade group. Word here
is that FMA membership is likely to
be strongly in favor of expanding the
group’s activities. This would mean
the creation of special standing com-=-
mittees covering every phase of FM
operation, including a committee to
draft an FM code of standards.

Undercurrent of Rivalry

Inescapable amid the growth of
FMA is an undercurrent of rivalry
between FMA and NAB. Some FMA
officials are known to resent rumors
being circulated in radio circles that
FMA might be absorbed by NAB. The
younger group is seen determined to
continue as a separate entity, with
talk at present mainly in the direc-
tion of broadened activity. This con-
clusion appears to be borne outl by an
example of FMA muscle-flexing in
a recent letter to Federal Communi-
cations Commission (FCC). FMA’s
letter objected to FCC’s use of the
term “standard” in referring to AM

Continental FM

Network Plans

Nationwide Operation Via Radio
Relays and Expanded Cable Lines

WASHINGTON, Aug. 2. — Conti-
nental Network, FM’s sole major web,
is about to expand to nationwide
operation thru a unique series of
radio relays in combination with ex-
panded cable lines. This confirms a
story in The Billboard of April 19.
The FM network, which already feeds
20 stations in the East and which
originates here is putting finishing
touches on plans for shipping pack-
aged programs to strategically located
FM stations in all parts of the nation
for relay by FM radio to associate
stations.

The unprecedented nationwide FM
radio relay, combined with direct
cable connections in the East, is being
hailed in high FM circles here as the
first major challenge to American
Telephone & Telegraph Company
which, it is explained, has failed to
meet Continental’s request for cable
adequate to carry FM programs at
highest fidelity. At the same time,
the move is viewed as certain to give
FM programing a “shot in the arm”
almost as strong as the potent influ-
ence expected to be derived when the

stations. FMA requested FCC to dif~
ferentiate between the two media by
the designations “AM” and “FM.”
Another indication of FMA’s deter-
mination to champion the cause of
FM as a separate entity developed
last week in the wake of conferences
of network executives with FMA and
with NABR’s employer-employee re-
lations committee. A press release
issued by the latter committee at the
behest of the webs, originally stated
that the webs had agreed to “study”
the problem of bringing about
duplication of AM music for FM sta-
tions. However, J. N. (Bill) Bailey,
executive director of FMA, protested
vigorously that FMA wanted a more
decisive . statement than that. The
press release was recalled, supplanted
later by one which declared flatly
that the four webs would seek to ar-
range duplication of network AM
musical programs on FM stations.
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four major AM webs start duplicating
music for FM.

Hudson FEldridge, business man-
ager of Continental Network and
WAS-FM, told The Billboard that

Continental “has a standing order for |

15,000-cycle cable lines from A.T.&T.,
and due to the inability of A.T.&T. to
supply them, a temporary maximum
of 8,000-cycle cable lines is being
used. “But,”” added Fldridge, “we
have refused to deteriorate FM net-
work to the 4,500 cycle level of AM
and its inescapable limitations on
quality.”

40 Stations Ready To Join

It was indicated that more than 40
additional FM stations are ready to
affiliate with Continental before the
yvear’s end, and queries for informa-
tion have been pouring into Washing-
ton from scores of others. First step
in the new radio relay-packaging sys~
tem, it was pointed out, will be to
link Gulf Coast area stations with
Continental. According to the plan,
FM programs originating in Washing-
ton will be shipped to key stations in
the gulf area for direct FM relay to
associates there. The transcriptions
will be shipped on to stations on the
Pacific Coast for similar usage. At
the same time, Continental will con-
tinue to pipe its programs to all sta-
tions connected by cable.

The net is operating with unspon-
sored programs in an avowed effort
to promote FM. A key to its expan-
sion, it was disclosed, is to encourage
regional FM networks to organize
with assurance that Continental pro-
grams will be made immediately
available to them. Regional FM webs
are starting to multiply, it was
pointed out. They range in size from
two-station combinations, such as
KOZY in Xansas City, Mo., and
WIBW-FM in Topeka, to multi-sta-
tion set-ups such as Empire State
Network in New York State.

Even before the radio relay set-up
gets into full swing, Continental is
expected to extend its cable lines,
which now terminate in Buffalo-
Niagara, to Chicago. With little more
than three months’ experience, offi-
cials of the web here pronounced the
results as “highly satisfactory and
promising.”

‘Charlie Chan’ Set
By Pharmaco as

Third Mutual Seg

NEW YORK, Aug. 2.—Pharmaco
has bought Charlie Chan as the third
show of its three-decker on Mutual.
The program will plug Chooz, with
a Feenamint hitchhike. Ed Begly,
the original air Chan, reportedly will
play the Chinese detective, and Leon
Janney will be his No. 1 boy.

Chan will bow August 11 at 8:30-
9 p.m. as a sustainer and go com-~
mercial September 29. It goes into
the time slot originally earmarked
tor Crime Club, which was turned
down by Pharmaco after the deal re-
portedly was set. .

Pharmaco’s other two shows, Jim
Backus and Song of Stranger, also
will get sustaining warm-ups before
going commercial. Backus preems
tomorrow at 9:30 p.m. and goes com-
mercial around the first of Septem-
ber. Stranger, a three-a~weeker
(Monday, Wednesday and Friday) at
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AFM O.X. on
FM Duplicash
Due Any Day

May Mark FM’s Go-Ahead

WASHINGTON, Aug. 2.— Amid
apparent preparations by President
James C. Petrillo, of the American
Federation of Musicians (AFM), to
lift the ban in re duplication of net-
work musical programs on AM and
FM, high FM officials here are jubi-
lantly forecasting that FM is about
to begin “the battle of the age” for
commercial recognition against AM.
The declaration by Petrillo in Chi-
cago Thursday (31) that he would
agree to consider ending the publica-
tion ban less than 48 hours after J.
N. (Bill) Bailey, executive director
of FM Association (FMA) had sent
a Dblistering letter to each of the four
major networks challenging them to
reach an agreement with Petrillo
on the issue. Petrillo’s promise of
accord on the issue followed a session
with representatives of the four net-
works Thursday in Chicago.

FMA Biggies Optimistic

FMA bigwigs here are optimistic-
ally predicting that Petrillo’s final
go-ahead on the AM-FM duplication
will come within a fortnight, and
one spokesman declared that “it is
now only a matter of just how
rapidly the adjustment can be made
without upsetting existing sched-
ules.” The move is expected to be
the biggest boon to FM since its
start, inasmuch as FM stations that
pick up the duplicate programs will
be able to give listeners the popular
web programs in addition to broad-
casting the higher-fidelity FM live
programs. This chanre to develop a
“listening habit” on FM by means of
AM programs of proven popularity is
described by FM bigwigs here as
“exactly what the doctor ordered.”

Rep. Carrol D. Kearns, chairman
of a House labor subcommittee on
AFM activities, is being credited with
having accomplished the spadework
for Petrillo’s latest declaration, while
FMA itself is being heavily credited
for what one official described as
forcing the major AM webs to a
showdown on the issue.

BMB Sets Pattern
For Interim Study

NEW YORK, Aug. 2.—Technical
committee of Broadcast Measurement
Bureau (BMB) virtually decided this
week to pattern its interim study—
to be made before the 1948 nation-
wide study—after the first BMB sur-
vey, made last year. However, the
interim study will not be nationwide,
but will cover those areas in which,
because of technical changes, sta-
tions have asked for additional BMB
research to bring data up to date.

Research org now is completing
plans for the interim investigation
and hopes to have details set for the
September 15 broadcasters’ conven-
tion in Atlantic City.

5:30 p.m., will preem Monday (4) and
go commercial September 8. Bath
shows will sell Feenamint with a

| Chooz hitchhike.
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FCC '1:0 Bar
Upheaval in
Int. Channels

Status Quo for AM Set-Up

WASHINGTON, Aug. 2. — The
Federal Communications Commission
(FCC), which will have top influence
in the United States delegation at
next year’s North American Regional
Broadcast Agreement (NARBA) con-~
ference, is determined to block any
major proposal that might upset the
existing AM commercial broadcast
channels in the U. S., it has been
learned. FCC bigwigs are agreed on
a policy to protect the status quo of
the U. S. commercial AM set-up and
thereby guarantee to American
broadcasters that they will not be
caught in any threat of a major up-
heaval of international communica~
tions.

Altho the policy has not been di-
vulged officially and probably will
esape official promulgation, it has al-
ready passed its first serious test at
the International Telecommunications
Conference (ITC) at Atlantic City,
where America’s delegation, headed
by FCC Chairman Charles Denny, has
halted a move by other powers to
lower the commercial AM broad-
cast limit from the present 550 kc. to
500 ke.

Denny Prevails

It has been reported authoritatively
that some of the State Department
representatives on the U. S. delega-
tion were willing to go along on dras-
tically lowering the limit, but Denny
and his FCC aids prevailed against
the suggestion. The 540-ke. limit
which was finally agreed upon at the
ITC will have virtually no effect on
the AM commercial set-up in the
U. S. since Canada will be guaranteed
protection from interference on its
powerful Station CKB at Watrous,
Sask., which operates at 540 kc. In
any event, the ITC recommendation
will be going thru diplomatic chan~-
nels for almost the next two years be-
fore it can possibly become operative.

Well-informed observers who have
been attending the ITC sessions are
attaching the highest significance to
the stand of the U. S. delegation
against maneuvers that might have
caused a major shift in the present
U. S. allocations. These observers
explain that it is now more than ever
apparent that ¥CC’s engineering
plans do not contemplate any jux-
taposition of present operating chan-
nels. The only possibility which can

Keesley Lams MBS
Program Sales Job

NEW YORK, Aug. 2.—Nick Kees-
ley, who had headed commercial pro
grams sales for Mutual (MBS) for
about a year, resigned that spot this
week. Vamping became effective
yesterday. Keesley will vacation be-
fore tackling a new chore. He’s al-
ready received bids both from ad
agencies and talent peddlers.

Keesley went to Mutual from the
Columbia program department. Prior
to that he was with N. W. Ayer.

now be foreseen is a further reduc-
tion in the number of clear-channel
stations so as to make room for a
scattering of new smaller stations,
but even this is not expected to be
developed on a noticeable scale.

Results Negligible

It is generally agreed that the At-
lantic City conference so far has ac-

complished little of major importance.
In fact, one State Department official
who has been watching some of the
sessions points out that the im-
portance of the conference ‘“lies in
what it has failed to do,” and the re-
fusal of the conference to recommend
any serious widening of the AM seg-
ment of the spectrum is being in-

terpreted as “an accomplishment in
itself, so far as U. S. broadcasters are
concerned.” Already having lapsed
weeks beyond its originally scheduled
wind-up date, the conference is due
to end its present phase in two weeks,
when it will be followed by the of-
ficial opening of the Plenipotentiary
Conference.

The WL Mailbag Club held its annual picnic
in Cincinnati on July 19.

That in itself is not unusual. The picnics have
been held every year, except during the war, since
1933, Neither is it unusual that six states were
represented by the nearly 3,000 members in attend-
ance. Nor that many drove all night to be on hand
. . . that entire chapters arrived by chartered bus.
It bappens every year.

What is unusual is the very nature of the club
itself. Since its establishment by WLW in 1928,
the membership has grown to more than 10,000
—with members in 43 states, Canada, England,
Holland, Belgium, Sweden, Australia, New Zea-
land and India. Nearly one-third of the members

are shut-ins and physically handicapped persons.
The rest are persons who, like WLW, are inter-
ested in actively helping these shut-ins—to lend

ROSEMARY DAVIS
Postmistress of the WLW Malilbag Club

encouragement, Create new interests, make new
friends . . . anything to combat what otherwise
might be a very dreary, neglected existence.

For its own part, WLW provides the Post-
mistress and two fulltime assistants, broadcasts a
weekly Mailbag Club program, publishesa monthly
Club newspaper, and has established a Craft Shop
through which many members have become self-
supporting by the sale of their handiwork.

To the best of our knowledge, this is the only
club of its kind in existence with scores of chap-
ters actively organized for the sole purpose of
bringing sunshine and cheer into the lives of the
less fortunate . . . which aids materially in the
maintenance and livelihood of other unfortunates.

The history of the WLW Mailbag Club and
its activities is truly heartwarming and real . . . a
humanitarian project which The Nation's Station s
indeed proud to have established and encouraged,

www.-americanradiohistorv com
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@ A weekly advertising service,
details concerning outstanding programs available
for sponsorship. Agencies and advertisers inter~

For information concerning rates for program Istings In this sectlen, wrlta Program Avallabllities, The Blilbeard, 1664 Broadway, New York 19, N. Y.

| PROGRAM AVAILAJF

fisting pertinent

ILITIES

ested in any one or more of these programs ara Q
requested to communicate with station repre~
sentative or production organizations listed.

NAT'L BROADCASTING CO.

Story for Tonight
10-10:30 p.m., Sundays
Rep.: NBC Program Sales

“Story for Tonight” presents Nelson
Olmsted, America’s master storyteller, in
unigue combination of narration, orchestra
and sound effects. Olmsted chooses from
the world's best short stories those that can
most effectively be presented by a story-
teller rather than through dramatization
with a cast of actofs. Specially composed
musical scores and sound effects are skill-
fully integrated into the narration. Olm-

sted’s technique is a definite contribution
t0 the cry for something new in radio.

Maryland

WFBR, Baltimore

CHILDREN'S THEATER
10-10:15 a.m., Saturday

(Also Transeribed for Syndication)
Rep.: John Blair & Co.

The “Children’s Theater” represents top
juvenile dramatic effort and ls a program
of special interest to youngsters and par-
ents, Program consists of original dram-
atizations and adaptations from Children's
stories and fairy tales. Entire cast of tal-
ented boys and girls under direction of
Eleano Bowling XKane. The ‘Children’s
Theatre” is transcribed with ‘‘open ends”
for your commercial message. Here is an
approach that leads straight Into heart of
the home.

Massachusetts

WSPR, Springfield

Sports Highlights

6:15-6:30 p.m. EDT—5 times weekly
Rep.: Geo. P. Hollingbery Co.

Sports news is no exception to the general
rules covering all news—especially on the
radio. National and interhational results
are the same, wherever they may be broad-
cast. So—a local sportscast depends on two
things: {ts coverage of purely local and
regional sports news; and the personality
of its sportscaster. “Sports Highlights” 1s
edited, scripted and broadcast by Bob Jgnes,
the area’s leading sports announcer. at's
why (t’s *“tops” on countless sports fans’
1ists.

*

Michigan

WJR, Detroit

Meet the Missus

Daily, 10-10:15 a.m.

Rep.: Edw. Petry & Co., Ine.

A fast-moving woman's club program
produced at club meetings and broadcast
by transcription. Loaded with laughs, gags
and facts. FEight to ten women on every
program. Excellent as public relations for
sponsor. Used frequently by church groups
for raising money. Sponsored until just
recently, Now available 5, 3 or 2 a week.
Excellent time — excellent audience —on
Michigan’s Greatest Advertising Medium.

New York

WCBS, New York
Key Station of the CBS

Margaret Arlen
8:30-9 a.m., Monday thru Saturday
New York's highest-rated woman com-
mentator, Margaret Arlen has achieved
record-breaking results both audience and
sales-wise. Though especlally designed for
housewife listening, wide variety of topilcs
discussed makes program appealing to every-
one. Each day a notable person, outstand-
ing in his or her vocation, is interviewed by
Miss Arlen. Billboard calls her ‘No,
among Metropolitan girls who talk for a
Hving on the air.”” Program accommodates
6 participating sponsors per broadcast. Call
WCBS, or nearest Radio Sales Offices.

Washington, D. C.

WRC
David Brinkley News
Mon. thru Sat., 12:05-12:15 p.mn.
Rep.: NBC Spot Sales

David Brinkley’s presentation of mnews
and comment about local Washington is
just different enough to make him one of
the most popular figures in Capitol City
radic. Brinkley leaves the high-powered
international affajrs te the other com-
mentators, and.concentrates on local topics
that Interest the ‘little man” around
town. His recent Hoopers show his popu-
larity. Ask NBC Spot Sales for full infor-
mation about David Brinkley. Youll do
well with audience Brinkley commands.

BEULAH KARNEY, INC.
228 N.La Salle St., Chicago 1, Ill,
or 444 University Av., Toronto, Can.

Meal of the Day

S-minute open end, 5 times wkly.

A ten-year tested program used locally
and nationally by big name advertisers.
Pive minutes, flve times s week. Written
and narrated by Beulah Karney. 160 shows
ready for local or regional sponsorship.
More In production. Tailored especially for
grocers, dalries, appliance dealers, flour
mills, utility companies and household prod-
ucts. Merchandising plan. 8end for free
audition platters and availabilities,

HOPKINS SYNDICATE, INC.
11 S. LaSalle St., Chicago 3, Ill.
Dr. George W. Crane, M.D., Ph.D.

Here's a series of Nielsen Reports to ye-
member when you need a result-getting pro-
gram. No. 1, 71,000 familles; No. 2, 90,000,
27% gain; No. 3, 151,000, 67% galn; No. 4,
180,000, 16%- over No. 3, 1549, over No. 1!
That's Dr. George W. Crane’s audlence
building record on WGN and there’s every
indication of equal progress wherever else
this noted physlelan-psychologist is being
heard. Ideal for wide variety of sponsors.
Over 200 15-min. open end programs now
ready; more in preparation. Contact John
R. Kneebone, Andover 2833, for sample.

HABRRY S. GOODMAN
19 E. 53d St., N.Y. 22, N.Y.
Your Gospel Singer

Edward MacHugh, Your Gospel Singer,
now savallable to local and reglonal sponsors.
420 fifteen-minute transcribed programs con-
sisting of hymns known and loved by young
and old. Featuring Edward MacHugh, who
s sald to have the most perfect diction of
any singer without sacrificing warmth of
expression. His many years on the networks
have created a loyal ready-meade audience.
Newspaper mats, glossy prints, press re-
leases, etc., are avallable for publicity pur-
poses. Write, wire or phone for avallabilities
and audition disk.

KASPER-GORDON, Inc.

140 Boylston St., Boston 16, Mass.
The Family Album

Brand new musical series starring Gene
Jones (heard coast-to-coast on CBS), “The
Girl Priends” (heard over NBC) with ar-
ranger Don Hicks at piano, Hal Freede at
Hammond. 78 ¥%-hour shows, with appeal
for all markets, all listeners. Gene Jones
pages through a ‘“family album'" to asso-
clate pictures with tune. Production is tops,
both ends open for commercial with middle
commercial If desired over a musical back-
ground. Now sponsored by jewelers, drug
companles, office egquipment, and others.
Natural for photographic supply stores or
photography studies, or anybody wanting
network type program at low cost. Wire for
samples, rates.,

TRANSCRIBED RADIO SHOWS
2 West 47 St.. New York 19, N. Y.
Salute to Song

A 15 minute transeribed program—music
milllons love. A special feature on each
program (the dramatization of a story
which inspired a never-to-be-forgotten song.)
Starring: two well known vocalists plus two
outstanding commentators, plus a famous
orchestra; a program to charm every mem-
ber of the family, listeners will salute “'Sa-
lute to Song”. 52 programs produced—audi-
tion pressings avallable. Priced to fit your
budget.

CAPITOL TRANSCRIPTIONS
Sunset & Vine, Hollywood 28

The Jan Garber Show
Y4 hour; five times weekly

Jan Garber, the idol of the airlanes, gives
you the original Garber style for which hes
became famous, It’s that gorgeous Garber
instrumentalizing, with his unique arrange-
ments and delightful selection of numbers.
Opening and closing themes are provided;
also plano Interludes and volece tracks by
Jan Garber to ‘‘personalize” the program.
This is a show that the entire family will
enjoy that will surely pay off In
listeners. Available now. Write Capitol.

Y

FREDERIC W, ZIV CO.
1529 Madison Rd., Cin. 6, O.
The Wayne King Show

A brilliant half-hour show transcribed and
available for local and regional sponsors
starring the incomparable waltz king, his
famous arrangements, his golden saxophone,
the voices of Nancy Evans and®Larry Doug-
las and narrated by Franklyn MacCormack.
Earning top-the-competition ratings in city
after city: Detroit 20.1, Youngstown 19.0,
Cincinnati 16.9, and Columbus 13.3 A tre~
mendous audience i{s waiting to hear Wayne
King on the air. Fifty-twe half hours
available. Write for availabilities.

‘My Man Godfrey’
—Qur Boy Reggy

NEW YORK, Aug. 2—The Mutual
Broadcasting System (MBS) is mull-
ing a new live half-hour show, My
Man Godfrey, to star Reginald Gard-
ner. The one-time film hit story has
been brought up to date in a new
script by David Victor and Herbert
Little. s

Walter Lurie, director of Mutual’s
new program department, has gone
to the West Coast to set up the A, & S.
Lyons package for audition.

Bill Chalmers Joins
Kenyon & Eckhardt

ToHandlePromotion

NEW YORK, Aug. 2.—Kenyon &
Eckhardt, agency on the Ford radio
account, has added Bill Chalmers to
the staff to handle an intensive pro-
motion campaign ballyhooing the
Ford Theater and Ford Showroom.
Chalmers, who formerly was assist-
ant manager of Richard Hudnut, will
do station and dealer promotion, tie-
ins, etc. Angles developed by the
agency’s radio publicity department
will be funneled thru him for execu-
tion.

Chalmers’ post at K & E is assist-
ant to Dwight Miller, exec Vice-
president.

Thompson Out, Hill
New WEXL Manager

DETROIT, Aug. 3. — Calvert Hill,
former auditor for WEXL, suburban
station in Royal'Oak, has been named
station manager, succeeding Ellis C.
Thompson, who resigned after 15
years in the post.

Thompson and Harold I. Tanner,
formerly sales manager of WEXL, to-
gether with John A. Ross, Detroit in-
dustrialist, have applied for an FM
Class B permit in the Detroit terri-
tory, under the name of Lincoln
Broadcasting Company.

Elgin Compacts
Offer Phil Baker

Share in Profits

NEW YORK, Aug. 2. — Elgin-
American, Chicago compact manufac-
turer, this week made an unusual bid
for the new Phil Baker quiz show,
to be called What Do You Know?
The firm offered Baker a flat guaran-
tee plus a profit-sharing deal in
which he would receive a percentage
of the sales increase after the pro-
gram started.

Baker has not yet made his decision
on the offer . The show is packaged
by A. & S. Lyons. Elgin-American
was reported interested in Leave It
to the Girls.

‘News’ Radio Page
Attracts Adv’g

NEW YORK, Aug. 2.—Newspaper
reader interest in radio columns has
risen so sharply in recent months
that The New York Daily News last
week boosted its advertising rate by
10 per cent for space on Ben Gross’s
radio interview page. The feature
runs Sundays only.

Rush by advertisers to get on the
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Illinois State Fair
Gets 3 Net Airshows

CHICAGO, Aug. 2.—Following the
trend of having network shows orig=
inate more and more at State fairs, a
trend first pointed out by The Bill-
board, three major net programs
will originate at the Illinois State
Fair, Springfield, for a week starting
August 11.

The three shows are MBS’s Queen
for a Day, ABC’s Ladies, Be Seated
and CBS’s Hint Hunt. In addition
WLS, local farm station, and other
local stations will air plenty of shows
from the fair.

Monday thru Friday, starting Aug-
ust 11, broadcasting from the fair will
start with WLS’s Dinner Bell pro=-
gram, 12 noon. At 12:30 p.m. Queen
for a Day will be aired, with Ladies,
Be Seated and Hint Hunt following.

WLS execs estimate that their fair
schedule this year will be heavier
than it has ever been in the past.
The station will program from the
Illinois, Indiana and Wiscbnsin fairs.
It is estimated that it will send 218
acts and executives on 252,000 miles
of traveling to entertain about 400,-
000 people before the middle of Oc-
tober.

radio page, the newspapers said, has
not been confined to radio advertisers,
but all sorts of general ads as well
have been asking for spots on the

page.
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FC&B To Decide on Paar
Aug. 29; CBS Time Problem

HOLLYWOOD, Aug. 2.—Decisions
on the fate of Foote, Cone & Beld-
ing’s summer replacements and set-~
ting up of fall plans by the agency
await the arrival in New York Au-
gust 9 of Fairfax Cone, chairman of
the agency’s executive committee.
One of the knottiest problems facing
the conclaves that will follow Cone’s
New York junket will be what to do
with the Jack Paar show, currently
substituting for Jack Benny’s Ameri-
can Tobacco Company show.

The agency has until August 29 to
decide whether to exercise its option
on Paar. Should they sign to keep
Paar on the air, the comic will get a
six-year contract. Meanwhile, the
agency is beset with problems about
the show’s present as well as its fu-
ture. With Paar’s entire staff of
writers quitting as of tomorrow’s (3)
show, the question of suitable script-
ing reinforcements is causing fur-
rowed brows at the agency, which
was taken by surprise by the mass
exodus of Paar’s team of four script-
ers. Should the show, under new
writers, fail to measure up, FC&B
may be forced to find a replacement
for the Benny replacement:

Looking ahead to a satisfactory so-
lution of the scripting, however, an
agency spokesman this week said that
the sponsor and agency both were
still unsatisfied with efforts to locate
a suitable fall spot for Paar on Co-
lumbia Broadcasting System (CBS).
Removal of American Tobacco’s Your
Hit Parade from CBS to National
Broadcasting Company (INBC) has
left Luckies with no time on CBS, and
the sponsor would like to acquire a
top time period for Paar on that web.

However; despite the fact that CBS
is anxious to grab off some of the
juicy American Tobacco billings, re-
ports are that they have offered the
sponsor only hitherto unsalable slots
on Tuesday night, opposite the pow-
erful NBC line-up of Fibber McGee,
Bob Hope and Red Skelton. Luckies
definitely has nixed this, and, since
it is unlikely to air the Paar opus over
Mutual Broadcasting System (MBS)
or American Broadcasting Company
(ABC), it may yet seek an NBC seg
for the show.

HOLLYWOOD, Aug. 2.—The Jack
Paar summer replacement show for
Jack Benny was technically without

a writing staff at week’s end follow-
ing a feud between comi¢ Paar and
his writers which was climaxed
when the scripters gave their notice.
Gag braintrust, which included Larry
Marx, Larry Gelbard, Sid Dorfman
and Artie Stander, quit as of Sun-
day’s show (3), refusing to work on
the writing with Paar. Altho no con-
tracts had been pacted, a deal for a
new writing staff was nearing com-
pletion, with Mac Benoff, Jack Doug-
las and Hal Cantor definitely set to
take over.

It’s understood a squabble had been
brewing for weeks because of Paar’s

insistence that he work on the scripts
with the writing staff. Showdown
came when Paar called in Milt
Josefsberg, one of Jack Benny’s reg~
ular writers, to doctor what Paar
believed to be a weak show. Under
the deal set,with Foote, Cone &
Belding and American Tobacco
Company, Amusement Enterprises,
Inc. (Jack Benny’s new firm which
controls the Paar package), was com-
mitted to give stand-by assistance to
the Paar show.

New writing team includes Seaman
Jacebs, who is retained from the old
set-up to handle the show's opening
monolog.

NBC Is Considering
‘Steve Canyon’ Strip

NEW YORK, Aug. 2. — National
Broadcasting Company (ZIBC), which
for some time has been concentrating
on developing Saturday morning as a
high-powered kid program period via
such shows as Frank Merriwell, is
now considering a new one, Steve
Canyon, for a Saturday ayem slot.

Canyon, a live half-hour based on
the King Features comic strip, is
packaged by A. & S. Unusual angle
about Canyon is the steep figure,
$800 a show, which Milton Caniff,
who owns and draws the comic strip,
is asking for radio rights. By con-
trast, The New York Daily News,
which has some of its comic strips
in the radio market, is asking only
$500 a show.

New State Law Shrouds Kid
Air Bookings in Red Tape

NEW YORXK, Aug. 2.-—An amend-
ment of the New York State law on
employment of kids for professional
appearances, vrequiring radio per-
formers under 16 to obtain permits
for such work beginning September
1, threatens to complicate the net
and local station casting problem and
will give the parents of radio mop-
pets considerable paper work. Under
the new provision, passed at the last
session of the State Legislature, writ-
ten application for a permit will have
to be made to a licensing authority
at least 72 hours before a radio per-
formance and to the Society for the
Prevention of Cruelty to Children
(SPCC), or some other child protec-
tive organization, at least 48 hours
prior to the air show.

Reps of the nets and local stations
met here this week with John F.
Smithers, general manager of the
SPCC, which will pass on applica-
tions in this city, and Arthur Walker,
chiet clerk of the mayor’s office,
which will issue the permits, to ob-
tain clarification of the amendment.

From the web and station standpoint,
the new regulation is not considered
disastrous inasmuch as the parents
of the moppets will have to get the
work permits and there are a number
of performers around over 16 who
can play kid parts.

Time Element Troublesome

Nevertheless the time Ilimitation
on making application for a permit,
plus the fact that a moppet who
has a running part on a show might
some time be unable to get such a
certificate have the webs worried.
Under the time regulation. for in-
stance, it would apparently be impos-
sible for a casting director to hire a
kid at last minute’s notice.

From the moppet standpoint, the
situation is even more complex. Some
kids have as many as 15 shows a
week for different employers. It has
not vet been determined whether a
child radio performer will be able
to obtain a blanket permit for a
week, as is done in legit, or whether
it will be necessary to make applica-
tion for each show.

hooper

rating

goes...

More people listen to KLAC
than any other independent station

in Los Angeles.”

KLAC (fea?ﬁring Al Jarvis and his Make-
Believe Ballroom) continues to lead the

morning field. ™

*CE Hooper total-rated-period share of audience

survey, May-June 1947,

National Representative: ADAM J, YOUNG, Ir., Ins,
New York & Chicago
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Profit, Price
Situations
Favor Radio

Sales Reps Optimistic

NEW YORK, Aug. 2.—Sales repre-
sentatives of independent stations in
New York, basing th?ir reactions on
inquiries now being' received from
advertising agencies, predict record
fall business for local stations, both
here and thruout the country. Sales
executives believe that non-network
business for 1947 will, as a conse-
quence, far exceed that of any pre-
ceding year.

Station officials point to two reasons
for their optimism as to the fall. They
are:

High corporate profits—the highest
in the nation’s history; and extremely
competitive price situations, with
growing consumer resistance.

Prices, Profits Aid Radio

The price situation, it is claimed,
will redound to radio’s benefit re-
gardless of whether prices remain at
their present high levels or are re-
duced. The reason is that, in either
event, the competitive selling situa-
tion will still obtain and thus spot
campaigns will be required to bolster
network programs, as well as offset-
ting buyer resistance.

The high profit situation also favors
radio, sales executives state, even tho
the tax structure has been changed
since war levies sent so much “tax
money” into advertising channels.
Thus, in the President’s latest eco-
nomic report to Congress, it was
pointed out that corporation profits
are running five billions ahead of last
year and seven billions over 1943,
which was the peak war year. A
percentage of those profits is bound to
go into advertising. This is also one
reason why, station execs believe, in-
quiries as to time availabilities, espe-
cially for spots, are exceptionally
high at the present time.

Dick-Shunned

NEW YORK, Aug. 2.—One
afternoon this week the phone
rang in the office of Elsie Dick,
Mutual’s director of women’s
and religious activities. Miss
Dick picked up the receiver and
said, “Hello.” The answer was
unintelligible.

Several times she asked who
was calling and said she was
unable to make out the reply,
despite the fact that the connec-
tion was okay. Finally, she
managed to learn who her caller
was. He represented the School
of Good Speech.

We don’t believe it either.

ABC Mulls Abbott-
Costello Co-Oper

NEW YORK, Aug. 2.—Fate of the
Abbott and Costello show will be de-
cided early next week when officials
of the co-operative sales department
of American Broadcasting Company
(ABC), meet to settle whether to air
the comics’ co-op. Trade reports in-
dicate that ABC affiliates have re=-
sponded favorably to inquiry by the
web concerning their sentiments.

Should ABC accept the program
for co-op sale, another meeting, prob-
ably later in the week, will settle day
and time of the broadcasts.

Tentative schedule is for Wednes~
day or Thursday night, between 8
and 10 p.m.

Aussie Union Edict

Hits E.T. Repeats

SYDNEY, Aug. 2.—Several radio
programs here have been canceled
in the past week, as some sSponsors
have refused to knuckle down to a
musicians’ union edict forbidding
sponsors’ use of recordings for repeat
broadcasts. Among the sponsors
risking loss of audience prestige by
dropping shows featuring musicians
was Penfold’s which had been bank-
rolling the Musical Comedy Theater.

Situation threatens to embroil legit

Vet Would Use
G.I. Loan for

New Station

WASHINGTON, Aug. 2.—The pol-
icy of the Federal Communications
Commission (FCC) in encouraging
war veterans to go into radio is be-
ginning to bear fruit, a Billboard
spot check of recent applications dis-
closes. Vets’ bids for new stations
are now running about 25 per cent
of all applications. Among bids re-
ceived this week was one from Rob-
ert P. LaFollette for a 500-watter in

Dunkirk, N. Y., and another from
Byron Samuel, Frederick Kirske and
Edward Margolis for purchase of
KXXIL, Reno, Nev.

The LaFollette bid is especially
interesting, an FCC spokesman said,
since the applicant, a former air
force captain, is only 27 years old
and proposes to defray part of the
station’s cost thru a G. 1. loan. Re-
mainder of the estimated cost of
$23,450 would be financed from the
applicant’s personal property and in-
surance.

The spokesman said LaFoliette
proposed to devote 50 per cent of air
time to live talent—almost unpre-
cedented among small independent
stations. LaFollette also wants to
run such public service as health,
farm, veterans, women’s clubs and
religious broadcasts.

The proposed purchasers of KXXI,
are older men, but all three put in
at least three years of war service.
Only Samuel has had any radio ex-
perience, two years of writing and
producing programs.

actors as well, with Actors’ Equity
members rumored ready to line up
in defense of their feilow hambones.
Equity Secretary Hal Alexander re-
fused to confirm or deny such a move,
should an early settlement not be
reached. Struggle now is at a com-~
plete impasse, with both sides refus-
ing to budge from current positions.

Webs ﬁxhume
Old Amateur
Talent Hunts

Six Now in the Works

NEW YORK, Aug. 2.—Success of
the CBS-built Arthur Godfrey’s Tal-
ent Scouts has started the most
marked program trend of the season
—with a total of six “talent search”
programs either on the webs or in the
works. The Columbia Lipton’s Tea
program is now matched by the Eddie
Bowling seg, The Big Break, bank-
rolled by Adam Hats over the Na-
tional Broadeasting Company (NBC).
Additionally, Horace Heidt this week

Heave,

lere Again

Is
Mascot

NEW YORK, Aug. 2.—Looks
like radio’s man of the week
currently is Peter Van Steeden,
the orchestra leader. Pete is
now doing three shows and the
July 30 Hooperatings, just is=-
sued, show that each of his
programs is in the top 10.
Stanzas are Mr. District Attor-
ney, Break the Bank and the
Bob Hawk show.

The sorta guy the Dodgers
could use for the rest of the
season. =

was close to a deal with Philip Morris
for another talent search program.
Two others cooking are a CBS-built
package, tentatively titled This Is
Show Business, and an opus in which
Whitehall Pharmacal Company is
interested. And just to add the fin-
(See WEBS EXHUME on page 13)

Olsen Exits ‘Ladies’
To Produce in N. Y.

CHICAGO, Aug. 2.—Johnny Olsen,
for the past three years emsee on the
American Broadcasting Company’s
Ladies Be Seated program (2 to 2:30
p.m., CDT, Monday thru Friday), will
no longer be on the show as soon as a
replacement for him can be found, it
was announced this week by Feature
Productions, Inc., package company
producing the Chicago-originated
show. Olsen has asked to be released
from the program in order to produce
his own shows in New York.

Chuck Acree, head of Feature, and
other execs of the firm Friday (1)
auditioned various night club come-
dians to replace Olsen, but as yet
have not picked a successor.

Ladies Be Seated will continue to
be aired from Chicage, but Olsen un~
doutedly will air his Rumpus Room
program from New York and is re-
ported to have a couple of sponsors
interested in bankrolling the program.

WWW_ americanradiohistorv com

Are YOU Sturdy?

Bold? Provocative?

NEW YORK, Aug. 2. — Ahoy,
Happy Gagwriters! The National
Laugh Week Foundation is now ac~
cepting applications for the Gag-
writers Institute, free school for new,
young humorists, which reopens in
September. According to the Foun-
dation, *“applicants must be bold,
provocative, enterprising, sturdy,
daring, fearless, confident, hardy, de-
termined, willing, relentless, per=
sistent, sound, creative, ingenious and
possess a sense of humor.” Age limit
is 35 and applicants should send
scripts (no more than five pages) to
George Lewis at the Foundation.

The first Institute was attended by
60 students and graduated 10 gag-
writers who are now working on
radio shows.

Chi RWG Gets Free

Hand in NBC Fight

CHICAGO, Aug. 2.—The Midwest
regional council of the Radio Writers’
Guild this week voted to authorize its
members in the NBC newsroom here
“to take whatever action may be
necessary”’ in the dispute which has
arisen between the Guild and NBC.
Altho this means that the Guild has
given its members right to strike, no
strike has been called yet, nor does
one seem likely at this time.

One reason for at least a temporary
stalemate in the conflict over wages,
in which the Guild is demanding a 20
per cent increase and NBC is offering
15 per cent, is the fact that the U. S,
Conciliation Service has stepped into
the dispute and meetings of the Guild
and NBC representatives with Con=
ciliation Commissioner Tom Cleland
are set to take place.

WNYCin Ring Again
For Time Extension

NEW YORK, Aug. 2—WNYC,
city-owned station, again is readying
for its periodical battle with the
Federal Communications Commission
(FCC), to get an extension on its
temporary permission to close down
at 11 p.m. The station’s license calls
for sundown off-the-air, but during
the war the outlet received permis«
sion to program later as an emerg-
ency measure.

This permission has been renewed
regularly, but the station reportedly
had some trouble getting the last re-
newal, despite the fact that no com-
plaints on its operation had been
made. This time WNYC will try to
get a permanent time extension. Sta-
tion shares its wave length with
WCCO, Minneapolis.

ST R
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Hatters’ Union Offers Stations
CuffoE.T. Promotiqnal Series

NEW YORK, Aug. 2. — An unusual series of radio programs is being
offered cuffo to stations thruout the country by the United Hatters, Cap and
Millinery Workers’ international union (UHCMW), with 75 stations already
having accepted the series and another 75 or 100 expected to do so. Program

consists of four nine-minute dramatizations.

While part of a larger cam=

palgn by the union is to sell the union label to consumers, the hat work-
ers’ air series has three objectives. They are: (1) To focus attention general-

ly on American-made hats.
conducted by hat manufacturers
themselves, the theory being that the
union can reach possible hat buyers
(especially other union members)
that the industry itself cannot.

{3) To sell the buyers on the idea
of buying union-made hats by looking
for the union labels.

This is believed to be the first
air series backed by a union with the
element of friendly relations with
employers so marked a factor. Four
shows cost the union about $2,000 to
produce, scripts being written by
Nate Zatkin and music handled by
Hank Sylvern. This figure does not
include the cost of pressings, made
by Sound Studios, Washington.

Ted Lewis Package
Sold to Van Merritt

CHICAGO, Aug, 2.—The Ted
Lewis half-hour transcribed program,
recently packaged by the local Char-
toc-Coleman Transcription Company,
this week was sold to the Van Mer-
ritt Brewing Company, thru the
Goodkind, Joice & Morgan Agency,
for airing on top stations in the
country’s eight leading markets.
Show will be aired in New York,
Chicago, Los Angeles, Pittsburgh,
San Francisco, Cleveland, Philadel-
phia and Boston on Class A time.
Harlow Roberts, head of‘ radio for
GJ&M, stated that stations to air
the show had not been picked yet.

According to Roberts, this is Van
Merritt’s first use of radio as a major
medium in its advertising plans. He
also stated there is the possibility it
would expand its use of radio and air
the Lewis program in other markets.

The Lewis program, which is di-
rected by Sherman Marks and writ-
fen by Marks and Shep Chartoc, uses
an augmented orchestra, vocalist
Geraldine DuBois and a guest star

policy.

Boing!

NEW YORK, Aug. 2.—Biggest
jackpot in radio—the sum of
$7,440 won on Bristol-Myers’
Break the Bank last night over
the American Broadcasting
Company-—got that show ter-
rific nationwide publicity. In
addition to the wonderful hunk
of moola, circumstances sur-
rounding the winning contes-
tants, Mr. and Mrs. Albert M.
Fowler, made the yarn even
better. A 70-year-old couple
who teach school at Paterson,
N. J., the Fowlers were cele-
brating their 41st wedding anni-
versary on the night of the
program.

The question had to do with
accomplishments of people older
than 75. Show is sponsored by
Bristol-Myers thru Doherty,
Clifford & Shenfield.

(2) To supplement advertising campaigns

N. Y. State Network
Of Indie Stations

Gordon Brown Aim

NEW YORK, Aug. 2.—Possibility
of a state network which would link
independent stations is being ex-
plored by Gordon P. Brown, owner=
operator of WSAY, Rochester, a
Mutual outlet. Brown, in a letter to
New York stations, revealed that
there is under consideration the in-
stallation of a radio line between Up«
state New York and New York City
and the organization of stations which
would feed the line into a web to be
called the Federal Broadcasting Sys-
tem, Inc.

Federal would offer the station 5
per cent for feeding such programs to
the network which the sponsor de-
sires originate at the station and
which are broadcast by the line over
the New York station. In addition,
outlets would receive compensation
from sponsors for time and stations
would get credit lines for their shows
over the air.

The plan is to have outlets in all
major Upstate markets as well as
New York.

Preps Field Work
For 2d Public Poll

WASHINGTON, Aug. 2. — Field
work for the second public opinion
study of radio, to be conducted by
the National Opinion Research Cen-
ter of the University of Denver, will
be conducted in November of this
year.

Subcommittee of the National As-
sociation of Broadcasters’ research
committee, which met in New York
recently, has requested Dr. Paul
Lazarsfeld, of Columbia University,
to receive the results of the study
and provide an interpretation. Results
of the study are not expected to be
available until early in 1948.

New Promotion Spot
For David Frederick

NEW YORK, Aug. 2.-—Realignment
of duties within the Columbia Broad-
casting System’s (CBS) promotion
department has David Frederick, the
department’s director, off general
promotion. Instead, on assignment
from Frank Stanton, the web’s presi-
dent, Frederick will work on spe=-
cific promotion chores in what ap-
pears to be a trouble shooting job.

General department functions will
be handled by Bill Golden, assistant
CBS promotion director.

PORTLAND, Ore., Aug. 2.
Charles L. Burrow, formerly assistant
publisher of The Oregon Voter, has
been appointed promotion manager
of KEX here, succeeding Doug Bill-
meyer. Latter resigned to take a post
with KOMO, Seattle.

@

NBC, CBS and Mutual
Already Set To Enter BB’s

Tenth Annual

Competition

Addition of FM and Video Categories Expands Interest

NEW YORXK, Aug. 2.—Altho it was announced only two weeks ago,
The Billboard’s Tenth Annual Radio Promotion Competition is attracting
wider attention and keener competition than any of its nine predecessors.
In two weeks which have elapsed since this publication announced that
entries are now being accepted, over 125 stations have either submitted en-

tries or have pledged to do so.

Three of the four major networks, National,

Columbia and Mutual, already have signified their intentions of entering the

competition, in one or more of its categories.

have advised The Billboard that they
also will participate in the television
competition. DuMont, too, will par-
ticipate in the video division. This
year, for the first {ime in the decade
of its existence, the promotion survey
is being opened both to television and

J. M. Allen
Bristol-Myers

Mrs. E. B. Myers
General Foods

FM. Another new category opened
this year is for stations going on the
air since January 1, 1947.

FM and TV Added

Thus, by the addition of the FM
and TV categories, plus the new sta-
tion division, the Tenth Annual Radio
Promotion will offer a complete pic-
ture of broadcasting’s promotion for
the past 1946-47 seascn. More than
that, the competition affords broad-
casters of all fields the rare opportu-

George Potter
Prudential Life

A, S. DemplewolHf
Celanese Corp,
nity of presenting in one compact unit
their promotion story to advertisers
and advertising agency executives,
The judges who will select the win-
ners in this year’s survey represent
the top time buyers in all of radio.
The names of all the judges appear
further below in this story; photo-
graphs of some are included on this
page. Unfortunatiely, photos of all

Walter Craig
Benton & Bowles

R, E. Healy
Colgate

WwWWW.americanradiohistorv. com

In addition, NBC and CBS

Wm. Ramsey
Procter & Gamble

John Gilman
Lever Bros.

the judges had not been received by

press time.

Details of Competition
Here are the details in the Tenth
Annual Promotion Competition:

The competition is open to all networks
and stations, AM. FM and/or television,
U. S. or Canadian.

Entries must be received by The Bill-
board, 1564 Broadway. New York City.
New York 18, no later than August 27.

J. W. Maurer Frank Kemp
‘Wildroot Compton
Entries received «after that date will not

be considered.

The competition is divided into the fol-
lowing categories for both stations and
networks: Over-all promotion., that is for
the 1946-47 radio season; single campaign
promotion (an individual program. call
leiter change, etc.); public service promo.
fion.

Network competition will be divided
into national and regional classifications.
Stations will be divided into network and
non-network groups and each of these

C. MacCracken
D. C. & S.

Linnea Nelson
J. Walter Thompson

groups will be divided inte clear channel,
regional and local categories.

Entries may be in any form. any shape,
any size, but the judging factor will be
(See Promotion Contest on page 17)
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e e dgNe otk iy () T i 6 Wil announcer at WJR here has been |25 | MadeByJ. J. Kriegsmann,The Man Whose |
L. & M.—Lennen & MlmLen.l F., Vc‘zl &&B.c—-Fc‘bg’tl?l,l COnegf glee!dlng. |\_r (\!;vR.a—Votmgvse ngm:g;. upped to disk jockey, filling the —i I Photographs Grace Billboard’s Covers
— 3 , —" am ary. 5 B ~—L. o a %Y
w.we: 3 Wl $home§s§;. McK. & A.—-McsKeess&h Allbrlggt.&R.S &ttR?l‘?"thth;aué & Ryan. spots formerly handled by Russ Mul- =
— ' . 8. & S—S8¢ mmer cott. R. g .—Roche, : ] .
B S Doy, lor & S, e & Watlneor W H. WesWilliam 1. Weintraub, {D0lland, who is leaving the station .
McC.-E.~—McCann-Erlckson. P, & R.—Pedlar & Ryan. D, F. S.—Dancer-Fitzgerald-Sample. Mulholland is reported moving to|**
N, L. & B.—Needham, Lewls & Brorby. R. M. S.~—Russel M. Seeds. B. & B.—Benton & Bowles. WXYZ . =
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Webs Exhume
Old Amateur
Talent Hunts

Six Now in the Works

(Continued from page 10)
ishing touch, Mutual Broadcasting
System (MBS) has been toying with
a hambone opus, the web having had
an option on the Major Bowes pack=-
age.

Program-wise execs point out that
the sudden emergence of web pro-
grams built around the theme of giv-
ing new talent a break is indicative
of one chief point namely: The cycle
of cheap program format has been
completed and has now reverted to
the Major Bowes Amateurs program
days. Whether the performers are
amateurs makes little difference—
for the Major used plenty of so-called
“new” talent rather than stricily
amateur hambones. Bowes program
was essentially a cheap show when
it started and the package price was
jacked to above $20,000 only after the
Major consistently showed that he
could grab a high rating.

Quizzes Also Cheapies

Next type of outstanding cheap
show to hit the webs was the quiz
program, one of the earliest examples
being Professor Quiz, about 1936.
This format still has not run its
course, and it has had an interesting
development in that some quizzes
also became high-priced properties.
Information Please, for instance, is
now being peddled for $12,500, with
no takers reported since Parker Pen
dropped the brainbuster.

Outstanding cheap program type
following the quiz was the whodunit,
which has flooded some of the webs
to such an extent that it has brought
down the wrath of pressure groups,
parent-teachers societies, etc.

But these program types had one
common element—reasonably cheap
production costs for the rating deliv-
ered. The return to the Bowes form-
ula seems to go along with this {radi-
tion, for Talent Scouts is estimated
as costing $6,200 and The Big Break
about $4,500.

New talent search program being
built by CBS has Irving Mansfield as
producer. Mansfield, who built Tal-
ent Scouts, has been dickering with
Clifton Fadiman to take over the
emsee or host role on the tentatively
titled This Is Show Business. The
deal was reported close to a settle-
ment this week. Fadiman’s contract
with Dan Golenpaul, owner of Infor-
mation Please, permits Fadiman to do
an additional, non-conflicting pro=-
gram. Meanwhile, latest reports on
Info is that the show may go co-op.

The Horace Heidt program, if an
when set, would involve a theater
tour, with winning new talent getting
theater appearances and other breaks.
Not known at this point where it
would be slotted, first reports being
that the Biow Company, agency for
Philip Morris, would use it to replace
It Pays to Be Ignorant on CBS.
Another version had the seg possibly
going to NBC, but with NBC not too
anxious because it wanted the slot
for a comedy show.

The show in which the Whitehall
Company is interested would use
name film people as “patrons,” with
lesser pix talent being brought on the
air to perform.

There was a sixth “talent search”
program being bruited earlier this
year. This would have had Coca-
Cola sponsoring a variety of ham-
bones introduced by showman Billy
Rose. Coca-Cola subsequently spot-
ted other business over CBS the web
reportedly being not too anxious for
the Rose opus in view of fact that
Talent Scouts was already on the air.
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em}.y: Hope
fLead Urban
Male Tastes

Top 15 Follow General Lines

New York, Aug. 2.—The male
listener to evening radio shows ad-
heres rather closely to the general
listener taste, according to analysis
of the Urban Circulation Index,
based on the June
30 evening Hoop-
eratings. This fact
gains interest from
the knowledge that
male listeners’
tastes in daytime
shows vary considerably from the
norm (The Billhoard, August 2).

The two top shows, both rating-
wise and in total number of male
listeners, were Jack Benny and Bob
Hope, in that order. The rest of the
top 15 Hooperated shows were
somewhat reshuffled in order on
the total male listener list, but the
variation was never very great (see
accompanying charts). Greatest
jump was registered by Walter
Winchell, who was ninth in Hoop-
eratings, but fifth in total male
listenership. Next widest differences
in the two lists were the standings
of Edgar Bergen and Red Skelton,
who were third and sixth, respec=
tively, in total urban male listeners,

Circulation Index

sponsorefl programs
Points leading to totals accumulated by
15-minute periods.

§. Tabulations are based
§ only.

FIRST 15 MEN AUDIENCE, BASED ON JUNE 30 EVENING PROGRAM HOOPERATINGS

on

Hooperating

Llstenr'al:r'; Per MuLlltslaelrl:i?'sby Urlr)q:r; ?v'len
Program Hooperating  Listening Set Per Set Listeners™ * *
JACK BENNY (A).....crneancnensn 19.8* 1.08 2141 3,084,211
BOB HOPE (B)...corceeercaccnnss 18.1 0.87 16.6 2,433,539
EDGAR BERGEN (A)..........c..n 18.6 1.00 16.5 2,416,405
AMOS "N’ ANDY (A) . ..oovneeensnn 18.2 0.84 15.3 2,238,809
WALTER WINCHELL .............. 14.0% 1.04 14.6 2,132,294
RED SKELTON‘ [ : 3 I R 18.4** 0.76 14.0 2,047,940
SCREEN GUILD PLAYERS.......... 18.0 0.78 12.6 1,851,113
RADIO THEATER........co.ovvnue 16.7 0.74 124 1,809,814
MR. DISTRICT ATTORNEY.......... 14.2 0.83 11.8 1,726,048
BING CROSBY . ........ ..o 13.8 0.868 11.7 1,712,868
FRED ALLEN ... ....... ..t 121 0.96 11.6 1,701,149
FIBBER McGEE AND MOLLY........ 13.6 0.83 11.3 1,653,114
YOUR HIT PARADE............... 12.0 0.91 10.8 1,599,221
DUFFY’'8 TAVERN ........0hvveen 124 0.88 10.7 1,581,730
TAKEITORLEAVEIT............. 10.3 0.8 10.1 1,478,254

(A) Based on program Hooporating in May 30 reports
(B) Based on program Mooperating In June 1% report.
*Inciudes second broadcast on Paclfic Goast.
#*Eyciudes Eastern time zone clties.

***Rased on figure of 14,644,878,

just the reverse of their positions in
the Hooperatings.

Marked Similarities

Similarities between the two lists
were quite marked. Amos 'n’ Andy
wound up in fourth place both in
Hooperatings and total urban male
listenership. Screen Guild Players
was seventh in both categories. Bing
Crosby, 10th in Hooperatings, was
tied for the same position in masu-
line listenership. Take It or Leave It
was 15th on both tallies.

Most variable factor was the
average number of male listeners
per receiver. It was this figure,
multiplied by the show's Hooperat-

ing, that gave a resultant number

which, used as a percentage, was
multiplied by 14,644,878—the total
numer of radio homes in cities hav-
ing populations of 25,000 or more.
The final figure that resulted was
the total number of city male listen~
ers per show.

The variation in number of men
listeners per radio offered some
unique results. Take It or Leave
It, last among the top 15, both
ratingwise and in total male listen-
ers, was fourth in this respect, with
0.98 male listeners per set. Jack
Benny led in this category, as in
both others. But Bob Hope, second
in rating and total men listeners,
ranked only seventh in men per
sets.

Gentle,A Too Gentle,
For Luther Adler

NEW YORK, Aug. 2.—Luther Ade
ler has withdrawn from Mystery
Without Murder (NBC Saturday
night sustainer) after four shows
because he feels that the character
he was playing (Peter Gentle, vio-
lence-hating detective) is not for
him. He has been replaced by Karl
Swenson, who also plays Lorenzo
Jones in the serial of that name.

Adler is seeking a new vehicle
about New York life in which he can
play a modern Father Knickerbocker.
Writer Paul Roberts is preparing a
script.

R&R Still Hot
On Lillie Trail

NEW YORK, Aug. 2.—Ruthrauff
& Ryan is still angling for Bea Lillie
for the Dick Haymes-Autolite show,
despite the fact that the English
comedienne recently fturned down a
two-year deal giving her star billing
at a reported $4,000 a week.

Miss Lillie nixed the radio show
when the pic she was scheduled to
do for Edward Golden on the West
Coast was postponed. If the pic
comes thru, R&R apparently believes
she may bhe interested in the radio
show, so is keeping the deal alive.

6.000 Hear Boston Symph -
Test New Phono’s Fidelity

LENOZX, Mass., Aug. 2.—The Berk-
shire, a new combination radio, tele-
vision and phonograph machine, was
demonstrated for the first time Tues-
day (29) by RCA Victor during a spe-
cial concert at the Berkshire Music
Festival in Tanglewood by the Bos-
ton Symphony batoned by Dr. Serge
Koussevitzky.

A switch was pulled with ‘split-
second timing, during Beethoven’s
overture to Egmont, from the live
orchestra to a recording of the work
played on the instrument. The audi-
ence of 6,000 in the festival’s “Shed”
was then asked, Which is which?

The presentation was Dbroadcast
from coast-to-coast and filmed for a
forthcoming pic. It was designed to
celebrate 37 years of Victor record-

Alum. Corp. Buys

U. of Tenn. Games

KNOXVILLE, Tenn., Aug.
Aluminum Corporation of America
will sponsor all 10 broadcasts of the
University of Tennessee football
games this fall over WNOX, Colum-
bia Broadcasting System outlet here.

Lowell Blanchard, who has broad-
cast four seasons of University of
Tennessee games, will do the play-
by-play airings.

wwWw_americanradiohistorv. com
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ing of the Boston Symphony.

With the collaboration of Robert
Edmund Jones, the demonstration
was directed by Robert Wood, of
Theater, Inc.; staged by Richard
Rychtarik of the Met and written by
Victor’s Harold Desfor. Gene Hamil-
ton was the narrator. The presenta-
tion was witnessed by 100 music
critics, feature writers, stage and ra-
dio stars, as well as leaders in the
field of merchandising and finance
from all over the country.

The instrument will be on display
for the rest of the festival at the
Lenox Brotherhood Club, Lenox,
Mass.

ur service is
gur customers repeat. SeEdveu
good lossy photo or negati

22 and 50% deposit, balance €.0.D- Ry

PLES, etc. .
B uisow sropio % §02 5T 15

|
) BRIDGEPORT 8, CONN. z NO NEGATIVE CHARGE‘
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Arthur Godfrey’s
" Talent Scouts

Reviewed July 28, 1947

Thomas ]. Lipton, Inc.
W. B. Smith, Dir. Adv.

Thru Young & Rubicam, Inc.
W. E. Anderson, Acct. Exec

Via CBS

Mondays, 8:30-8:55 p.m.
Estimated Talent Cost: $6,500; pro-
ducer, Irving Mansfield; director, lack
Carney; music director, Archie Bleyer;
announcer, Kenny Lyons,

Average Hooperaling for shows of this
type (Variety)
Current Hooperaiing of show preceding
(“Inner Sanctum’’)
Current Hooperating of show following:
News (8:55-9 Pl ). oncvvviaraanaonnes 3.0
CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION NETWORKS

ABC: <“Sherlock Holmes”......ecvciuves 4.4
MBS: Sustaining......eceeeivetsccnnns None
NBC: *“Voice of Firestone™............. 5.%

ABOUT THE ADVERTISER

Liptons Tea, one of the vast Unilever
(Lever Bros.) subsidiaries, is a modest
advertiser, especially in contrast to its
corporate soap manufacturing brethren.
lts 1946 radio and magazine expendi-
tures were but $700,000 each. Lever
Bros. itself—which now includes Pepso-
dent—is one of the first 10 spenders
in both media. Earlier this year, Lip-
ton’s sponsored “‘Vox Pop,” also over
CBS, one of the reasons for ‘Vox”
going off being the question of al-
legedly excessive commercial time.

Lever Bros. may not sell all the
tea in China, but there’ll be a lot
more of Lipton’s passing over the
counter because of Arthur Godfrey,
self-styled “Mickey Rooney with
rheumatism.” In this first show
switched from Friday to Monday
night for his new sponsor, Godfrey
delivers a beaut with sock enter-
tainment, variety and comedy that
should hike the Hoopers.

Typical of his top showmanship
was the way he read one of the
commercials, including the punctu-
ation, genially ribbing the writers
and the product for hefty laughs.
His handling of the talent scouts,
who sponsor the performers vieing
for fame and fortune on the show,
was smooth and his ease in drawing
them out was admirable.

Godfrey used four artists, each
trying for the big break and each
introed by a scout. The caliber of
the performers was unusually high
for the type of program. Only
criticism that could be offered is
that there were too many singers
on the show (3), altho the operatic
baritone contrasted with the male
and fem pop vocalists., A girl vio-
linist was the fourth contestant.

Dickerson Wins

The winner of each show is de-
cided by the applause which is
registered on a meter in a tail-end
reprise. In this case it was 19-year-
old Charles Dickerson, the operatic
baritone who got a three-time guest
shot on Godfrey’s morning Chester-
field show as an award, as well as
$100 and intros to pro talent scouts.
The runners-up each got $100 and
their sponsoring scouts each $25.

A whistle theme was used at the
beginning and end of the show, fol-
lowed by a singing commercial. The

Reviews & Analyses

Rating flaures used are supplled by the C. E. Hooper or-

ganlzatlon,

The Thin Man

Reviewed August 1, 1947

GENERAL FOODS (SANKA DIVISION)
H. M. Chapin, Sales and Advg. Mgr.

Thru Young & Rubicam, Inc.
Bernard Pagenstecher, Acct. Exec

Via CBS

Fridays, 8:30-8:55 p.m.
Estimated Talent Cost: $3,500; pro-
ducer-director, Himan Brown; writer.
Milton Lewis. Cast: Les Damon (Nick
Charfes), Claudia Morgan (Nora
Charles), others.

Average Hooperating for shows of this
type (Mystery Dramal.....ccevevnevese 5.2

Current Hooperating “of show preceding
(Sustaining) Nome

Current Hooperating of show following:
News (8:55-9 P ).vereieccesoastascas 5.0

“Arthur’s Place” (9-9:30 p.m.)...... 2.2

CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION NETWORKS

“Your F.BIL?. ..oviaenanns [P 5.2
.+.None

ABC:
MBS and NBC: Susfaining....

Data concerning advertiser expenditures, cam-
paign themes, etc., is complled by Interviews with agencles
and advertisers and Is based on latest avaliable Information.

ABOUT THE ADVERTISER

Ceneral Foods, consistently one of the
top advertisers in radio, ranked third in
1946 among program bankrollers. Com-
pany in that year had a radio budget in
excess of $7,500,000—a figure far
exceeding the mag budget of approxi-
mately $2,500,000.

The radio budget for Sanka specific-
ally has been considerably hiked in re-
cent years, the company spending about
$425,000 in 1946 as against 250,000
in 1943, Just what General Foods will
allocate to Sanka radio-wise in 1947 is
not known yet, particularly in view of
the company’s recent decision to shift
products on its various programs.

Thin Man, back following a sumi-
mer hiatus, debuted with a not too
interesting comedy-mystery detail-
ing the story of a bevy of muggs
trying to grab the inheritance of a
bathing beauty. The beauty was
typically short on brains, and this,
coupled with a Brooklynese accent,
was designed to give a touch of
humor to grim proceedings. How-
ever, it just didn’t come off, the
program failing to develop either a
sound comedy touch or good impact
in the gore sequences.

Les Damon and Claudia Morgan
in the roles of Nick ana Nora
Charles were supported by weak
and poorly drawn characterizations,
all adding up to 25 minutes of
rather ineffective radio. Producer=
Director Hi Brown is an old hand at
whodunits and allied program types
and he’s likely to jack up the show
before many weeks go by—but he’ll
need a better script than theé opus
Milton Lewis supplied for the debut.

Commercials, plugging Instant
Sanka—with 90 per cent of the
caffeine taken out—are effective
and not too obtrusive.

Paul Ackerman.

piteh for Lipton’s was effective, but

Godfrey’s rib, spotted near the mid- |

dle of the show, definitely was the
high point.

Director Irving Mansfield turned
out as slick and even a show as has

been heard in many a day.
George Berkowitz.

e N e T

Review of the 80th Congress
Reviewed July 29, 1947

(Single Performance)
Sustaining Via CBS
Tuesday, July 29, 10:30-11 p.m.
Supervisor, Wells Church; narrator,
John Daly; U. S. legislators participat-
ing: Senator Harry P. Cain, Congress~
man Jacob K. Javits, Congressman Rich-
ard M. Nixon. CBS newsmen partici-
pating: Bill Shadel, Don Pryor, Winston

Burdett.
Current Hooperating for the program

(July 29 only).....oovvivniinnnnnnn. None
Average Hooperating for shows of this
type (Special Event)................. Neone

Current Hooperating of show preceding
(Sustaining) ......cviiiiiiaiann. None

Current Hooperating of show following
(Sustaining) ......ceeiiiiiiiiaeee.. Nome

CURRENT HOOPERATINGS OF SHOWS ON

OPPOSITION NETWORKS

CBS: Sustaining

MBS: Sustaining

NBC: “Evening Withi Remberg”..

The merits and demerits of the
current 80th Congress likely will be
discussed far further into the future
than those of the average congrega-
tion of legislators. Many contro-
versial and basic departures in
labor, foreign and tax legislation
have gone thru the congressional
mill, and observers still are trying
to figure out whether the resultant
half loaf is better than none, or
whether the current residents of
Capitol Hill should have stood any-
where but for election. In an effort
to disperse some of the fog natural
in the habitat of politicians, Co-
lumbia Broadcasting System (CBS)
offered Tuesday a review of the
most significant events of the cur-
rent session.

The show was divided roughly
into three parts. First, four fresh-
man members of Congress were
presented in wire-recorded esti-
mates of the problems facing them.
These were made last January,
when they first took their seats.
Then three CBS newsmen reviewed
the bills passed by the lawmakers
in the fleld of foreign affairs, taxes
and labor. Finally, the same four
Congressmen, in person, discussed
whether Congress lived up to the
problems originally gauged as being
most important.

Factnal Review

The factual review by CBS news=
casters found Bill Shadell handling
the tax laws, Don Pryor talking on
foreign policy and Winston Burdett
dealing with labor legislation. John
Daly handled the announcing
chores. Shadell’s talk highlighted
the Republican policy of slashing
budgets as much as possible in the
House, waiting to see who hollers,
restoring what they had to in the
Senate. Pryor, describing current
U. 8. foreign policy, at various times
described it as piecemeal, grab-bag,
and a patchwork. In the field of
labor laws, Burdett labelled the
proposal to repeal and overhaul
New Deal legislation the most diffi-
cult task facing the Congress. The
contest, he said, was mainly among
Republicans of various shades of
conservatism, all of whom kept a
wary eye cocked on the 1948 presi=
dential elections.

Of the legislators represented on
the show, three were Republicans.
These were Senator Harry Cain of
Washington, and Representative
Jacob K. Javits, of New York, and
Richard M. Nixon of California.
(See 80th Congress on opposite page)

Checkerboard Jamboree
Reviewed July 31, 1947

RALSTON PURINA COMPANY
GC. V. Getlin, Adv. Mgr., Cereal Dept.

Thru Gardner Advertising Company
Jerry F. Kircher, Acct. Exec

Via MBS (260 Stations)
M, Tu, W, Th, F, 12-12:15 p.m.

Estimated Talent Cost: $3,000. Co-
producers-writers-directors, Charles and
William Brown. Cast: Eddie Arnold, Hal
Horton, Willis Brothers and Oklahoma
Wranglers.

Current Xooperating for the program:
M, WPF 8
315 B 5 00 09800 0060000000000 6.0 1.6

Average Hooperating for shows of this
type (Miscellaneous)

Current Hooperating of show preceding
(Kate Smith) ...........ciiiiiiinen 2.4

Current Mooperating of show follewing
(Sustaining) ........... 0 00iiias None

CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION NETWORKS

ABC: “Welcome Travelers”............ 21
CBS: “Aunt Jenny”.....cceeieevvieases 4.4
NBC: Sustaining.......cocoveeeeeeenan None

ABOUT THE ADVERTISER

The Ralston Purina Company has
been placing increasing emphasis upon
its radio activity in recent years. Where
magazines formerly obtained the vast
majority of its advertising budget. since
1945 radio has been its chief medium.

Comparison of Ralston’s rise in radio
as against magazines is shown from
1943 figure of $625,000 for magazines
to $87,000 spent in radio. In 1944
Ralston spent $861,000 in magazines
and $545,000 in radio. But in 1946
magazines got only $552,000, while
radio took $1,471,000. Company also
sponsors *“Tom Mix’’ across the board
on Mutual.

Here’s a show featuring Western
music that even an Eastern city
feller can enjoy. Checkerboard
Jamboree produced and transcribed
in Nashville, is the diveriing guar-
{See Checkerboard on opposite page;

Listen Carefully

Reviewed July 27, 1947
Sustaining Via MBS
Sunday, 9:30-10 p.m.

Estimated Talent Cost: $4,000 (as
commercial} ; producer-director, Rich-
ard Lewis; writer, Peter Barry; emsee,
Jay Jostyn; music composer-director,
Emerson Buckley. Cast: Nina Foch
(guest star), Leon Janney, Betty Garde,
Don Mclaughlin and Martha Down.
Announcer, Ralph Paul.

Average Hooperating for shows of this
type (Audience Participation Quiz)... 6.9

Current Hooperating of show preceding
(“Exploring the Unknoewn”).......... 2.6

Current Hooperating of show following
(Gabriel Heatter) ......cc.oveienencens

CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION NETWORKS

ABC: JYimmie Fidler (9:30-9:45 p.m.).. 6.2
Sustaining (3:45-10 pm.)...ceennannn None
CBS: Tony Martin .....coieiaveiinnnes. 5.3

Listen Carefully is a good com-
mercial possibility, with an audi-
ence participation gimmick which
is out of the ordinary in that it al-
lows a combination of both partici-
pation and whodunit to intrigue lis-
teners. Production of the program
heard was satisfactorily taut and a
good pace was maintained thruout.
What may hinder the program in
nabbing a sponsor is a rather high
price tag, purportedly $4,000 week-
ly. With package prices dropping
considerably, that seems a bit out
of line.

Gimmick is to do a three-act who-
dunit and after each act, question
(See Listen Carefully on opp. page)
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5-a-Week Gab
Vacancy, NBC

NEW YORK, Aug. 2.—Pure Oil
Company, sponsor of H. V. Kalten-
born over the National Broadcasting
Company (NBC), is looking for a
second commentator to fill out the
five-a-week show now that Kalten-
born is scheduled for a three-a-week
stint. Kaltenborn used to do five a
week, but was finally successful in
working out a three-day deal with
Pure Oil.

Likelihood is that Pure Oil will
select one of the three commentators
now filling in for Kaltenborn while
the latter is on a six-week tour of
the world. These are Clifton Utley,
Richard Harkness and Henry Cas-
sidy, all NBC staffers. Leo Burnett
is the agency.

AFRA Suspends 2
Picket Breakers

CINCINNATI, Aug’ 2.—American
Federation of Radio Artists (AFRA)
and the management of WCKY, with
headquarters in Hotel Gibson here,
are still thus far apart as a result of
the series of incidents arising out of
the strike of the International
Brotherhood of Electrical Workers
(IBEW) which began at the station
10 weeks ago. 'An AFRA exec board
member said this week that the union
had virtually written WCKY “off its
books.”

Bill Dawes and Nelson King, who
crossed the IBEW picket lines fo re-
turn to work at WCKY while other
AFRA members continued to respect
it, recently charged that the IBEW
strike was illegal and that AFRA was
not justified in supporting it. A five-
man AFRA committee, however, re-
ported that it had conclusive evidence
that the strike was legal, including a
written statement to that effect from
the national union authorities.

The AFRA members last week-end
passed one motion to suspend Dawes
and King at once, and another in-
structing the AFRA executive board
to take immediate action in their case.
Under the constitution no hearing
can be held for 10 days or more.

In suspending the two men, AFRA
officers pointed out, the local con-
firmed its repudiation of the station’s
offer to return the AFRA members
to work if AFRA granted amnesty to
Dawes and King and to Don Peavey,
who was hired after the start of the
walkout.

WCKY V.-P. Quits;
Wilson Takes Over

CINCINNATI, Aug: 2. — Kenneth
Church, executive vice-president and
general manager of WCKY here, has
resigned, effective September 1, to
become general manager of WIBC,
Indianapolis, succeeding George C.
Biggar, who is slated to become man-
ager of WRFD, a new firm station
at Worthington, O.

L. B. Wilson, president of WCKY,
has announced that he will assume
the general managership of WCKY
with Church’s departure.

GLOSSY PHOTOS

AT 5¢ EACH

When you want quality and fast service,
order from the Quality Photo Service.

500 8 X10"
1000 8"X10" ............es

Photo Post Cards in quantity at 274¢ each
Negative charge of $2.00 on first order.

Send Negative or Clossy Photo. Send 153
deposit with order; balance, plus postage,
C. 0. D.

QUALITY PHOTO SERVICE

Perkins St. Box 42
BRISTOL, CONN.
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World Service

Reviewed Via Transcription
Sustaining Over KYW, Philadelphia
50,000 Watts—NBC Affiliate
Mondays, 9:30-9:45 am.

Producer-directors, Eric Barnouw and
Frank Papp; writers, Eric Barnouw, Vir-
ginia Wells; music, William Needer.
Cast: Eva Le Gallienne, House Jameson,
Joseph  Julian, Ann Seymour, Susan
Douglas, Jack Lloyd, Roger DeKoven,
Hester Sondergaard, Peter Capell, Leon
Janney.
No Hooperatings avajlable for this or oppo-
sition programs.
Preceding KYM program: Ruth Welles
Following KYW program: “Morning Varie-
ties”
COMPETING SHOWS ATRED ON
OPPOSITION STATIONS

¢“Shady Valley Folks,” News
WIBG: Music

WCAU: “At Home With the Gaineys”
WDAS: News

Not 1long ago, the American
Friends Service Committee (Quak~
ers) announced that it planned to
offer a series of six 15-minute
dramas on transcription to leading
stations in every listening area,
without charge. AS many as 500
stations will, eventually, broadcast
this series, it is hoped. The first
major outlet to schedule the series,
titled World Service, has been KYW,
Philadelphia. On July 21 KYW
carried Another Man’s Shoes as its
first offering, with additional pro-
grams to follow on each of the
succeeding five Monday mornings.

With the famed actress, Eva Le
Gallienne, serving as narrator and
playing a dramatic role, Another
Man’s Shoes proved to be a moving
exposition of the dignity of the

WIP:

Reviews

Rating tigures are used whenever avallable from authentic

sources.

stricken Polish people, while il-
luminating their desperate need of
bare living essentials. Based upon
reports sent back by Quaker field
workers on the spot, this show,
like the rest of the series, empha-
sized in stirring dramatic terms the
relief needs of the war-ruined
nations.
Top Cast

A top cast and effective musical
background assembled to transcribe
this show with Miss Le Gallienne.
A sponsor who would hire NBC
directors Eric Barnouw and Frank
Papp, and the name radio actors
and scripters involved, would have
to pay enormous talent costs that
would make a 15-minute show of
this type commercially unprofitable.
The Quakers, however, gained the
willing assistance of the stellar
group and the resultant profit will
be derived by the stations using
the series, the listeners who will be
held by it, and the needy people
who may secure material aid from
it.

Another Man’s Shoes told the
story of a Polish boy and girl who
were lifted up, spiritually as well
as physically, by the gifts from
Americans of shoes for the boy and
a dress for the girl. But it also
showed that these people are not
beggars, that the gifts must be sent
as tokens of friendship, not hand-
outs. Other dramas in the series
tell stories equally moving, effec-
tively and with restraint. The non-
sectarian series contains nc direct
appeal for funds or advertising.
However, on the initial show, KYW
followed the transcription with a
live appeal for financial aid and
clothing. Sam Chase.

Data concerning advertiser’s expenditures, cam=

paign themes, promotion or ather pertinent Iinformation,

as in the case of public service programs, are based upon
supplied by station, I

& Analyses

advertiser:
A

Disc Date

Reviewed August 1, 1947

Sustaining on WNYC, New York
1,000 Watts

Monday thru Friday, 5-6:30 p.m. Sat-
urday, 5-6 p.m.

lack Lazare, program director and
announcer

This is not the first time WNYC,
the city-owned station, has tried to
lure a piece of the swing audience
to its frequency. As an idea, Disc
Date is a novelty in the outlet’s pro-

graming and therefore commend-
able. As a show, however, it comes
glt a time when the radio audience
1s being jockeyed to death by all
kinds of disk shows, featuring name
spinners and guests and all sorts of
gimmicks. To'be a hit, Date would
need some twist that would make
it stand out-—and it hasn’t. It adds
up simply to a pleasant stanza of
pop records, interspersed with short
intros by Jack Lazare, who does a
good jobh.

Lazare does not attempt to emu-

late other _Jjockeys’ Dbrisk, slick
name-dropping chatter. He sticks
to the disk being played. Since

WNYC is not commercial, he is con-
fined to plugging such events as the
station’s coming FM demonstration
and city programs such as clean
subways. Those who like disks, such
as Martha Tilton’s All of Me, Gene
Krupa’s Disk Jockey Jump and
Margaret Whiting’s Friendship (ex-
amples of the records played on the
s_how‘ caught), will find it okay
listening. George Berkowitz.

80TH CONGRESS
(Continued from opposite page)

Fourth member was Rep. John A.
Blotnick, Democrat-Farmer Labor~
ite of Minnesota. All are war vet-
erans.

Record Appraised

Cain in January saw his job as
freeing the people from government
control; he now thinks Congress
has been “conscientious, consistent
and competent” and tried to keep its
promises. Javits, who thought Con-
gress had a secure peace and jobs
as its main tasks, said he now thinks
its record neither black nor white,
but grey, except in foreign affairs,
where he thinks we have done
well. Nivon originally stated Con-
gress must offer protection to others
besides union leaders, thought that
in the Taft-Hartley law it had suc=
ceeded. Blotnick last January asked
for expanded housing, extension of
social security to all workers, tax
relief for low income groups, health
insurance and discretion in legis-
lation affecting labor. His reaction
last week was that Congress had

“completely and utterly failed the|

people” in these regards. He pre-
dicted that more such legislation as
passed would bring “Hooverism”
and another depression.

All things considered, the pro-
gram was a lively one, with enough
divergent viewpoints to rank it con-
siderably above the average docu-
mentary in interest and enough
novelty in its presentation to make
it fresher than the wusual forum
program. Sam Chase.

CHECKERBOARD

(Continued from opposite page)
ter hour of jocosity and music heard
five times weekly over Mutual
Broadcasting System (MBS). The
accent is on the music, featuring
folk singer Eddie Arnold, but one
may occasionally catch pappy Hal
Horton, in the role of emsee, com-
ing thru with such earthy comments
as, “Waal, I sure got my en-joys
outa that.”

Stanza reviewed spotlighted Arn-
old’s agreeable voice warbling What
Is Life Without Love, Gene Autry’s
Address Unknown, Roy Rogers’
Down Along the Sleepy Rio Grande
and the hymn, In the Garden. Arn-
old gives his numbers an unusual
vocal twist and has a way of sliding
up an octave without sounding like
an imitation Swiss yodeler.

The accompanying music featured
some flashy steel guitar work and
vocalizing by the Oklahoma Wran-
glers and the Willis Brothers. Com-
mercials plugged Shredded Ralston
at the show’s opening, but switched
to a premiumt offer of a cheese
spreader with return of a quarter
and a coupon from a box either of
Ry-Krisp or any Kraft cheese. This
offer was made twice during the
course of the show and again at the
close. Delivery was straight and
offered good- contrast from the

folksy style of the rest of the pro-
gram,

LISTEN CAREFULLY

(Continued. from opposite page)
one of the three participants as to
details told in that act. Ttems run
ta questions .as to distances, dates,
names, efc., involved in that part
of the story told. Even tho home
listeners, obviously, do not partici-
pate, the question gimmick brings
them into the show vicariously and
definitely acts to stimulate their in-
terest in the program.

Minor Drawback

Two minor drawbacks are the
elimination of home listeners as
participants—they might be brought
in thru a letter-writing routine—
and the fact that three studio par-
ticipants do not seem quite enough.
That’s especially noticeable when
one participant turns out to bhe a
stifferoo, as happened on the show
caught.

Chances are that the requirements
of the contest element force a cer-
tain amount of contrivance in the
scripts, but the yarn of the insane
gal killer, played quite well by Nina
Foch, wasn’t too strained.

Emsee is Jay Jostyn, heretofore
identified solely as the austere Mr.
District Attorney. He does a first
rate job most of the way, showing
good timing and sufficient warmth
in his dealing with contestants. He
tends occasionally to press too hard
for an answer.

All in all, Carefully should serve
well as a somewhat different par-
ticipation program.

Jerry Franken.
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P.M.& Camels
DueTo Follow

Luckies’ Lead

Others To Fall in Line

NEW YORK, Aug. 2.—A wholesale
entry into television by all leading
cigarette firms is expected momen-
tarily by leading video executives.
First major manufacturer to make
the leap was American Tobacco Com-
pany, which signed last week to
bankroll telecasts of 18 football games
in New York and Chicago this fall
Known also fo be considering an
early jump into the tele arena are
Philip Morris, Ltd., and R. J. Reyn=
olds Tobacco Company (Camels). It
is considered altogether likely that
virtually all other cigarette outfits
will ponder use of tele in 1948 when
they sit down within the next few
weeks to make up their ad budgets
for the coming year.

Considerable surprise accompanied
the announcement that Luckies were
to be the first tobacco outfit to use
video commercially. This was due
mainly to Luckies’ switch from Foote,
Cone & Belding (FC&B) Agency,
which handles all its radio business,
to N. W. Ayer, which will handle
American Tobacco’s first video shows.

Gudbrod-McClure Coup
Reasoning behind Luckies’ agency

switch lies in relative inexperience
in video of FC&B execs, who have

DUMONI' HIKES RATE
(Continued from page 3)
charges for its New York TV sta-

tion, WNBT, this fall,

DuMont boost represents a 267 per
cent hike, new hourly tab being $800
for Class A (7-11 p.m.) time and $480
per half hour for the same class.
Rates for smaller segs are in propor-
tion, with one-minute spots and sta-
tions breaks costing $80 each. In
addition, there is a studio show re-
hearsal charge of $75 per hour for
the first hour and $37.50 for each
half hour or fraction thereafter. Du-
Mont figures this new rate will mean
a half-hour studio show, with three
hours rehearsal (certainly the mini-
mum), will cost $700, exclusive of
talent costs. This is about on a par
with NBC New York video rates.

DuMont has accumulated a collec~
tion of success and impact stories to
justify its new charges. OQutfit feels
that the previous rates, established
two years ago, were purely experi-
mental and that with a New York TV
circulation of 300,000 viewers, or

more, it is delivering in accordance
with the new fees.

* SEND NEGATIVE
OR GLOSSY PRINT
Segative Charge $1.50 first order

5O To wriin onden BALANCE €.00.

JBE

\1295;
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Chevrolet - DuMont
‘Carnival’ Deal Off

NEW YORK, Aug. 2.—Chevrolet
division of General Motors, which
had been expected to pact this week
for DuMont video’s new Carnival
variety series, bowed out suddenly
following an executive meeting of
the agency, Campbell-Ewald, in De-
troit. Reason for the deal cooling
off was Chevrolet’s feeling that they
will be oversold next year without
further advertising commitments. In
addition, DuMont has pressed for
immediate sale of the series, while
Ford indicated it would be unable to
get up the $30,000 needed for the
13-week series out of current ap-
propriations.

DuMont pitched the Carnival pres-
entation at J. Walter Thompson
Agency execs yesterday. Account ine
terested presumably was Ford.

had their hands full keeping up with
the needs of their major radio shows,
The Ayer agency, on the other hand,
has had Dave Gudbrod and Don Mc~
Clure, two top video men, concentrat-
ing on tele only. It was this duo
who devised the successful video
commercials used by Atlantic Refin-
ing on its sports telecasts, and made
the successful pitch to Luckies.

As the result of this blow, acting
President Jim North, of FC&B, is
said to have taken a personal interest
in tele and the agency can be ex-
pected to make considerable plans for
entry into the field very soon. In a
compensating move, Luckies has
handed a second tele spot campaign,
involving use of film, to FC&B. The
cigarette firm has thousands of feet
of film, previously used in sales pro=
motion, which it has turned over to
the agency for cuftting and editing
into video spots. Ten or 12 one=-
minute spots are expected to result,
featuring such things as tobacco auc~
tioneers at work, and the farm-to=
factory movement of tobacco crops.

The Lucky Strike tele spots are
expected to be used on every video
station in the country. They will
probably make their initial appear=
ance in September on an experim:n=
tal one-a-day basis over WABD, New
York.

Philip Morris By-Play

Philip Morris’s television entry also
involves considerable behind-the-
scenes agency by-play. Youthful Ad-
vertising Manager Seymour Ellis,
who took over his post early this
year, is understood to be hot for use
of the mushrooming tele medium,
while prime time spots are available
and rates are still low. One idea re~
cently presented to Ellis, which he is
understood to have okayed, involved
use of Philip Morris’s living trade=
mark, pageboy Johnny.

Idea is for Philip Morris to sponsor
telecasts of boxing bouts, with John-
ny serving to introduce the boxers
before each bout. Between rounds,
he is to jump into the ring, yodel his
“call for Philip Morris,” and toss
samples to the fight crowd, with the
camera picking ‘up the entire busi-
ness. !

However, Milton Biow, who heads
the agency handling the bulk of
Philip Morris advertising, has turned
thumbs down on the idea. Biow is
said to have voiced to the sponsor
recently the feeling that video is two
years away from begin commercially
useful. Not long afterward, the Cecil
& Presbrey Agency (which got the
account’s daytime biz away from
Biow) came forward with a high-

(See TV Waits on opposite page)

Author Meets the Critics

Streamliner Time

Reviewed Thursday (31}, 8-8:30
p.m. Style— Talk, Producer Martin
Stone. Director, Fred Coe. Technical di-
rector, Dick Pickard. Lighting, Aaron
Stephenson. Sets, Ray Kelly. Cameramen,
Sid Davison, Henry Bomberger, Stoddard
Dentz. Cast, Ben Crauer, John W. Van-
dercook, Merle Miller, Bruno Shaw, Abe
Spitzer. Sponsored by General Foods for
Maxwell House Coffee thru Benton &
Bowles over WNBT, New York.

Video version of this network ra-
dio show is an incisive and show-
manly program, and one which offers
tele entertainment at an adult level.
The participants on the program re-
viewed (31) discoursed vigorously
and intelligently on perhaps the most
significant topic of our times, the
atom bomb. Same time, the show
stayed on an informal basis, with
the panel members talking at each
other rather than at the cameras.
The seating arrangement, too, helped
the congenial parlor-argument at-
mosphere, with radio commentators
John W. Vandercook and Bruno
Shaw, serving as critics, seated to=-
gether on a couch while co-authors
Merle Miller and Abe Spitzer were
placed close at hand on chairs.

An unusual switch developed in the
course of the debate about the Mil-
ler-Spitzer book, We Dropped the
A-Bomb, based upon Spitzer's ex-
periences with the fateful aerial
raids on Hiroshima and Nagasaki.
Spitzer worked around to the point
where he felt the bomb never should
have been dropped. Miller, former
managing editor of Yank and now
with Harper’s, agreed and also de-
precated their book, which he said
was written in only 10 days. This
caused Shaw, who was to have de-
fended the book, to argue with them
on their switched attitudes. He said,
satirically: “One helped drop the
bomb and now doesn’t think he
should have, and the other helped
write the book and now doesn’t
think he should have. I'm here to
defend both.”

At approximately the mid-way
mark, a five-minute film was in-
serted, consisting of cuts from num-
erous newsreels and army films,
showing the experiments leading up
to the dropping of the bomb and the
havoc wrought by it in Japan. The
{ilm editing was expert, and the com-~
mentary, by moderator Ben Grauer,
was on the same level. Grauer sub-
stituted on this show for regular
moderator John K. M. McCaffery,
who was out of town. He did a deft
job with the aid of a few notes, and
kept the show running smoothly,
but occasionally allowed one or an=
other speaker to hold the floor too
long, so that running time was about
seven minutes over schedule.

The bearded Vandercook seemed
to come off best in the many sallies,
stressing the weakening of our na-
tion’s moral position by using a
weapon we would have decried on
the part of our enemies. Shaw felt
that the bomb’s use was justified if it
shortened the war. Miller and Spit-
zer, as indicated, sided with Vander-
cook. Even as in parlor d%bates,
humor came in, if unconsciously,
when Spitzer said his business now
is manufacturing ‘“formal gowns,
dinner dresses and bridesmaids.”

The major commercial, at the 12-
minute mark, had two actors seated
at the same table, drinking coffee
made in different percolators. One
was benign, the other scowling as
the result of quaffing their respect-
ive beverages. When the scowler tried
the smiler’s Maxwell House, how-
ever, both seemed equally pleasd.

Show will go sustainer on WNBT

www americanradiohistorv com

Reviewed Friday (1), 4:30-5 p.m.
Style — Man-on-the-street. Remote
from Union Station. Sustaining over
KTLA (Paramount), Hollywood,

Paramount’s lensers and gabber
Dick Lane braved the blistering sun
to haul their equipment to Union
Station (railroad terminal) in down-
town Los Angeles for a man-on-the-
street remote. Today’s airing smacked
as an audition telecast for TUnion
Pacific sponsorship of Streamliner
Time on a regular basis. Passengers
about to board UP’s plush-lined City
of Los Angeles were turned camera-
wise for an interview, with Lane
shooting queries designed to bring
favorable comments about the Union
Pacific line.

While there’s nothing excitingly
new about the radio-worn man-on-
a-mike format, tele gives it fresh
appeal. KTLA’s scouts rounded up a
couple of celebs for the question-and-
answer fest, thereby adding consid-
erable interests to seg’s eye appeal.
Slipping occasionally into ruts of
redundancy, Lane’s overall job as the
quiz master proved satisfying. Cam-
era work was capably handled, with
lensers following their subjects into
the train. Good shot that rounded
out the 30-minute seg was the sign-
off pan that followed the streamliner
down the track as it pulled out. The
UP trademark shield was then flashed
on as Lane spieled the travel ad-
vantages of this railroad. Only weak-
ness was his tendency to oversell
Union Pacific.

All in all, seg showed tele’s versa=
tility in being able to convincingly
peddle even a railroad.

Lee Zhito.
Free for All
Reviewed Friday (1}, 7:50-8:20 p.m.

Variety show presented by the Chicago
Repertory Theater, sustaining via WBKB,
Chicaga.

Some of the shows on WBKB are
so bad they make one believe that the
station doesn’t care that it invests
about $800,000 a year on its operation,
and that it does not realize that it’s
about time shows have quality worthy
of that expenditure. Tonight's show
was one of this very poor caliber.
How it ever got past the station’s re-
ceplion desk we’ll never know.

The Chicago Repertory Theater is
a local amateur theatrical group. The
fact that it is amateur was made very
apparent by what it did tonight. It
used up a half hour of good air time
and what the thought was behind the
show we’ll never know. The show’s
emsee, Robbin Lee, couldn’t have
been worse. The charades, dancing
and singing was noting but a hodge-
podge of so-called talent that should
never had had the chance to take
the public’s time and use the pub-
lic’s air.

The pertinent point about all this
is that the station and not the Reper-
tory Theater is to blame for lousing
up the air. The station controls pro-
graming and if its executives are
foolish enough to allow material like
this to appear, then you can’t blame
the talent for trying to get air time.
The sad part is that the public has
to suffer too. Cy Wagner.

after two more weeks of General
Foods sponsorship. Producer Mar-
tin Stone, it is known, plans to ex=
pand the subject matter, at that time,
to cover many topics in addition to
books, to enlarge his supplementary
use of film, and experiment with the
format in other ways.
Sam Chase.
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CBS Protests
Mag’s Red Slur
As One-Sided

(Continued from page 3)
“seriously and astonishingly from the

most elementary standards of jour-
nalism.”

The quarrel dates from Hodges’ ap-
pearance July 21 on CBS Views the
Press, to answer Don Hollenbeck’s
charges apropos the Sun’s story that
atom bomb secrets had been stolen
at Oak Ridge. Murrow charges that
Editor and Publisher not only pre-
sents exclusively the Sun’s cside as
stated by Hodges, but also “impugns
the integrity of Mr. Hollenbeck, a
member of the CBS staff, in a slur
that had nothing to do with the point
at issue: A discussion of the Sun’s
original story.”

Red Herring?

The “slur” to which Murrow refers
was made by Hodges on the July 21
broadcast when he implied Hollen-
beck was a follower of the Com-
munist line. Hodges referred to Hol-
lenbeck’s former employment with
PM—an anti-Communist newspaper,
by the way.

Hollenbeck, toward the close of the
July 21 broadcast, stated Hodges was
not quite accurate when he said “Hol-
lenbeck feels the Sun has performed
a disservice in revealing the dangers
to which the atom bomb secret has
been subjected.” Retorted Hollen-
beck: “As the broadcast last week
(July 14) pointed out . .. if we accept
the authority of the denials of it (the
Sun’s .story) — President Truman’s
and Senator Hickenlooper’s-— the
question must arise as to what pur-
pose is served by it except to rub
nerves already raw, to worsen rela-
tions with Russia which are already
bad enough.” He also noted that
Hodges “has made a pointed personal
reference to me in the insinuation
that T am a follower of the Com-
munist party line.”

Protests for Whole Staff

Murrow, in his letter to Brown,
states that as the case is presented by
Editor and Publisher, “CBS is given
no opportunity to present its side; the
slur against two CBS staff members
(Hollenbeck and his assistant, Ed-
mund Scott, also a former PM man)
is allowed to stand. ... CBS and its
staff do deserve from Editor and
Publisher . . . the even-handed treat-
ment which Editor and Publisher
asks of the press, and in which CBS
will always attempt to deal, even to
the point of permitting its own facil-
ities to be used for criticism of itself.”

Murrow, stating in his letter that
Hodges’ remarks wereé a reflection
not only on Hollenbeck but, by in-
sinuation, on the entire CBS staff,
asks the mag to print Hollenbeck’s
reply to Hodges, namely: “This in=-
sinuation against me and one of my
colleagues is a gross disservice to the
interest of truth. It represents a de-~
parture from journalistic ethics that
readers and listeners have a right not
to expect from newspapers and
broadcasters.”

I'VE PLAYED MY PART 11 YEARS

Photographed some of the best young hopefuls on
the boards. Now they’re famous and I'm stilt supply-
ing them with sparkling up-to-date glossy photos.

8x10’s, 5¢ ea. Write for
(In quantity) FREE Samples
POSTCARDS, 2¢ ea. and
(In quantity) Price List B

Mounted Blow - ups on
heavy board, 20x30, $2
ea.; 30x40, $3 ea.

HOTOS

155 W. 48th St.
BRyant 8-8482-8498 N. Y. C. 19

| Another Winner
On Godfrey Show

Gets Sustainer

NEW YORK, Aug. 2.—Bob Reid,
singing fireman of Louisville, and
staffer on WHAS, of that city, gets
a sustaining program over the Co-
lumbia Broadcasting System (CBS),
as a result of his winning appearance
Monday (28) on Arthur Godfrey’s
Talent Scouts.

Reid starts Sunday (10) in the
2:30-45 p.m. slot. Vic Damone, on
CBS’ Saturday Night Serenade for
Pet Milk, was the last of the Talent
Scouts contestants to hit the big time.

NBC Cuts Cue
Pubserv Push

(Continued from page 5)
are now available and are going into
homes rapidly. “The time has come,’
as the walrus said.”

NBC currently is preparing

its

video network-station affiliation con- |-

tracts—some 20-odd affiliates having

construction permits and having in-|:

dicated their desire to get into the

NBC web. These are in addition to |

the five NBC-owned video stations.
It’s expected, too, that the appoint-
ment of the three administrative
vice-presidencies will clear the decks,
allowing President Niles Trammell
and Mullen to give video the hypo
and to press plans for NBC’s pro-
posed television city.

Ties With RCA Changes

One aspect of the NBC realign-
ment ties in with recent changes in
the parent company, Radio Corpora-
tion of America. David Sarnoff now
holds both the presidency and chair~
manship of the board, having re-
sumed the latter post recently on the
occasion of the resignation of Gen.
James G. Harbord. Since Sarnoff’s
taking of the deuble post, conjecture
was that Trammell might be upped
to the presidency of RCA. Angles
to this are various, one of them
being that Trammell already has been
offered the post but has decided to
stick to broadcasting. If and when
Sarnoff decides to relinquish the
presidency, the two foremost candi-
dates are Trammell and Frank Fol-
som, executive vice-president in
charge of RCA Victor division, and
an NBC director.

What other NBC changes are in
the works is not known at this time,
altho official pronunciamento is that
no other changes are contemplated.
However, it’s felt that some changes
in program and pubserv personnel
must be forthcoming.

TV WAITS

(Continued from opposite page)
powered pitch to Philip Morris call-
ing for immediate and forceful use
of video, and now the two agencies

are understood to be battling ener- ||

getically for the billings, which are
expected to be forthcoming shortly,
The customary cigarette “follow-
the-leader” trend is expected to de-
velop-now in video. Camel cigarettes
are known to have been making quiet

inquiries about video, and probably |

will soon be in the fight for audiences.

With three firms competing, the other | &
major outfits undoubtedly will follow | f

suit.

A similar procedure, video work-|g
men believe, will transpire among | 8

other groups of potential advertisers.

Beer advertisers, for example, are |

completely absent from New York
tele stations.
they constitute the bulk of sponsors,
especially on sports shows. The first
brew house to enter video in New

York probably will lead a flock of ||

others into the field.

However, in Chicago |?

Promotion Contest Gets Hot;

Nets Set for 10th Competish

(Continued from page 11)

the QUALITY of the promotion itself, not
merely the quality of the presentation.

The competition this year has been
designed to offer broadcasters a
compilation of nationwide radio pro-
motion activities for the entire in-
dustry. This will come about from
several developments. First, a re-
port on every single entry received
will be written by a member of The
Billboard’s radio staff in New York.
There reports, in booklet form, will
be distributed at the forthcoming Na-
tional Association of Broadcasters’
(NAB) convention in Atlantic City,
starting September 14. Distribution
of the reports will begin immediately
after winners are announced at the
NAB convention, September 16.

Wickcliffe Crider
BB.D. & O.

Seymour Ellis
Philip Morris

More than that, however, The Bill-
board has arranged for the judges to
meet at the Waldorf-Astoria in New
York September 3, at which time
they will cast their final votes. That
same afternoon, an exhibit of all the
presentations will be held at the
Waldorf-Astoria, thus affording New
York advertiser and broadcaster of-
ficials an opportunity to see the en=~
tries.

Two weeks later, The Billboard’s
booth at the NAB meeting, in Con-
vention Hall, will feature the award-
winning exhibits. These two show-
ings have been arranged to insure
stations and networks entering the
competition that virtually the entire
industry will be able to study their
sales stories.

Advertiser Panel

J. M. Allen, vice-pres., Bristol=
Myers Co.; Albert S. Dempewolff, as-
sistant adv. mgr.,-Celanese Corp. of
Amer.; Seymour Ellis, adv. mgr.,
Philip Morris & Co., Ltd.; Robert

Healy, adv. mgr., Colgate-Palmolive~

Peet Co.; John Gilman, vice-pres.,
charge”of adv., Lever Brothers Co.;
Harvey Manns, vice-pres., Sterling
Drug, Inc.

Also J, Ward Maurer, adv. mgr.,

The Wildroot Co.; Mrs. Ella B.
Meyers, adv. dir., General Foods
Corp.; George DPotter, vice-pres.,

charge of adv., Prudential Insurance
Co. of America; W. M. Ramsey, di-
rector of radio, Procter & Gamble
Co.; Richard Rettig, adv. mgr,
American Home Products Corp.

Douglas Coulter, Foote, Cone &
Belding; Walter Craig, Benton &
Bowles, Inc.; Wickliffe Crider, Bat-
ten, Barton, Durstine & Osborn, Inc.;
Kendall Foster, William Esty & Co.,
Inc.; Carlos Franco, Young & Rubi-
cam, Inc.; John Hymes, Biow Co.,,
Inc.; Frank Kemp, Compton Adver-
tising, Inc.; William B. Lewis, Ken-
yon & Eckhardt, Inc.

Also Chester MacCracken, Doherty,
Clifford & Shenfield, Inc.; Linnea
Nelson, J. Walter Thompson, Inc.;
Stanley Pulver, Dancer-Fitzgerald &
Sample, Inc.; Tom Revere, Donahue
& Coe, Inc.; Don Stauffer, Sullivan,
Stauffer, Colwell & Bayles, Inc.; Ray
Sullivan, Sullivan, Stauffer, Colwell
& Bayles, Inc.

There's the story——not quite in a
nutshell, but there it is. Get those
entries in—and remember, August
27 is the deadline and winners will
be announced at the NAB convention.

BEVARUANED 1588
PRESS (LIPPING BUREAU, Inc.

166 Church St., New York 7, N.Y.
BArclay 7-5371

HOWARD PHOTO REPRODUCTIONS
\

No Order Too Smazll or Too Large.

Enlaregements  mounted,  20x30, 8}( [0
$2.00; 30x40, $3.00. Photo post d
mnids, 2¢. 2‘;t-hourt sevr‘;'i_o{c. é‘aﬁl 5(’
orders coast to coast. rite. all.

ﬁ‘ree S;m;lple Kit. QU/]H””ES

Howard Phofo Service, Dept. B

168 W. 46 St., New York 19, N. Y. BR. 9-2490

DO IT

Mail Your Pledge Today . . .

time for the
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wWwWW- americanradiohistorv. com

STATION AND PROMOTION MAMNAGERS

HAVE YOU SUBMITTED YOUR ENTRY PLEDGE
AND PRESENTATION FOR

THE BILLBOARD 10TH ANNUAL RADIO PROMOTION
COMPETITION AND EXHIBIT

It Promises To Be the Biggest and Best in the Competition’s
History.

THE BILLBOARD 10TH ANNUAL
RADIO PROMOTION COMPETITION

1564 BROADWAY, NEW YORK 19, N. Y.

REMEMBER . . .

Awards will be made on the content of your presentation
. . not on its physical appearance.

FINAL DEADLINE, AUGUS

NOW !

and Rush Your Presentation to

So rush yours in

T 27TH
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Find Big Need
ForPromolion
Co - Operation

Cap, Kenton on Right Track

{Continued from page 3)
ideas and trade opinions, in addition
to wvoting for their personal disk
faves (these appeared in Part I of
the Disk Jockey Poll last week).

Cap Promotion Pays Off

Most conclusively, the spinners
proved that as far as they were con-
cerned Capitol Records’ long and
concentrated disk jockey promotion
program has really paid off. It is
Capitol which sweeps all the indi-
vidual record company sections of
Part II—mechanically, promotion-
wise and in the spinner servicing
listings.

In the all-around best service con-
test and the choice for best press job,
second slot went to Columbia, with
that promotion-wise major also cop-
ping third slot in the best-liked
records from a mechanical view-
point. Oldest and biggest of the
diskers, RCA Victor, rated second in
the mechanically-liked division and
was down in fourth slot in the press
and servicing categories, behind the
smaller but promising Majestic disk~
ery. Majestic also earned fourth slot
in the mechanical poll.

Other All-Arounders
QOther diskeries which showed on
the lists in all three categories in-
cluded Mercury, MGM and Signa-
(See Disk Jockeys Tell on page 39)

Spinners Vote
Capitol Repro
Tops All Way

NEW YORK, Aug. 2.—Capitol Rec-
ords rang another bell in Part 2 of
The Billboard’s First Annual Disk
Jockey Poll and hit the jackpot as
well by sweeping all four parts of
the best in mechanical reproduction
and physical make-up questions. It
was only a sparse 13 points that sepa-
rated Capitol from second-place RCA
Victor in the best all-around me-
chanical record class, but the win-
ning diskery’s tally advantages in
the remaining three categories—best
wearing record, best surfaces and
best tone reproduction—were con-
siderably more decisive.

In considering the results of at
least three of the four parts of the
mechanical category, one must re-
member that as part of Capitol’s
long-~time drive to keep the jockeys
spinning their disks, the firm presses
and ships exclusively to the spinners
vinylite copies of their releases. Cap=«
itol is the only diskery which follows
the vinyl practice regularly. A few
of the smaller diskers occasionally
kick thru with plastic copies of their
disks.

Columbia Trails Victor
Among those diskers who fall into
the shellac platter group, it was Vie~
tor which stood out in the best sur-
face and longest wearing disk depart-~
(See Vote Capitol Tops on page 22)

y RA

r Billboard’s First Annual Disk Jockey Poll
Part II—Trade Aspects

{For the Year of June, 1946, to June, 1947}
N

BEST-LIKED SERVICE

RECORD COMPANY WITH BEST ALL-AROUND SERVICE

Capitol ........ciivviinninnnnn 3,324 Decta ...viveiiii i 241
Columbia ..........ccovvunn... 2.687 MErCUry ...o.vvvvrennronenonnes 182
Majestic .........ccoiieiL, 1,404 SOnora ......iiieieiieiiieieen 139
Victor, ...iieeviman didloinesn.as 1,065 Diamond ........convieiniunan. 72
Signature .......c.0 0. 528 Exclusive ..........civiiiiinn, 72
MGM ............ e 00600008 303

BEST RECORD COMPANY BEST RECORD COMPANY

INFORMATION SERVICE DISTRIBUTOR CO-OPERATION
Capitol .. ......ciiiiiieaaenn 3,932 Capitol .......covviiiviinn... 2,268
Victor o.vveriveiininnenenenns 2,568 Columbig .......coovvveeveenn. 1,307
Columbia ............covvvun.. 2.047 Majestic ....ovveiniriineinnnns 977
Majestic ... ... .o i, 1,239 Victor ... 878
Signature . ... o0 iiiii i ieaes 204 s (3 423
MGM ... . it e e 191 Signature .......c0 i 336
Mercury .:muasdads cesons ions. 183 Decca ...vvvviiniieiiineinnns 195
SONOTA + . vvivvrvnnenrianenenes 128 Mercury ...ooiieiiiiiiiiiinnnn 144
Decca ....cvviiiiiiiinninienn, 107 SONOTA .vvveveervevenronenanns 97
Exclusive .....ccvcevviinnniann 88 Bpollo ... iviviiiiiniii i 61

BEST-LIKED RECORIDS

BEST ALL-ARGUND RECORDS
MECHANICALLY LABEL WITH BEST SERVICE

Capitol ... ... o it 3.004 Capitol .........cov .. 2,724
Victor ...ovveriiinnninnvnnn, 2,291 Victor a1l .- iamllinls--:. aal 2,148
Columbia .......covvvvunvennn. 2,195 Columbid ........covveviennnnn 1,881
Majestic ......ovveiiiiin 1,383 Majestic  ....veeiiiiiniiiin. 1.663
Signature ...... .00 439 Signaiure . ....iieeie i 396
Decct ... ivvviiiiiiiiiniinenn, 217 Decct ..iiviiiiiiiniiiiii 211
MGM ... i 155 Musieraft ....... .. e 182
VOogUEe v.viiviereneneraraneens 132 ) () R O LT P 133
Musicraft ....ovveverevncnenenens 106 Mereury ....ovveiieiienenenns 108
Mercury ....coveveevnveocnnens 79 Vogue ...oovivininiiiiinn.. 87
LABEL WHOSE RECORD WEARS BEST LABEL WITH BEST TONE AND
(Gives Greafest Number of Plays) REPRODUCTION
Capitol ....cvviiiiiiieiieenn, 2.520 Capitol ... it 2.916
ViIcCtor i....icocncenecnanccans 2,227 Columbia ............c.0o.. 2.166
Columbia ..........ccvieviennn 1.992 Viclor ... ovvniiiii i 1,941
Majestic .......covvvevniininnnn 1,323 Majestic ......covveiiiiiiennn., 1,212
Signature ........c.0iiieioann 312 Signature ....... 000 383
Decca ....vviviviriinrinniin, 145 Decta ...ovvvvvrnenieneninnnas 168
VOQUE ..vvvvrrrnrnconaenennns 121 Vitacoustic ..covvvuvvninnnnnnn 159
Musicraft .......cviviinienen.. 97 () 107
B (3 76 Mercury ...ovieininrrnininnnns 84
MerCUry . ...veoeeeeonesonsasns 46 VOogQue ..ooovvivnrncnsenennens 75
Diamond ........ 0000000000000 46

i

Disk Piugging

Platter Spinners Getting

Free Disks From 61 Sources

NEW YORK, Aug. 2.—One of the most illuminating portions of Part II
of The Billboard’s First Annual Disk Jockey Poll was that in which the
spinners revealed that they received free disks from at least 61 different

record companies and other sources,

including two film company outlets

and one major publishing firm. Spinners were queried about the regu-

larity and timing of the shipment of free records.

With the exception of

Decca, it was the big firms with the big money, production and top dis-

tribution who showed the way in passing out the gratis platters.

and Columbia again led the field, al~
tho Capitol’s jockey distribution was
more regular and their disks were
received more frequently ahead of
release dates thar. were Columbia’s.
Third top disker with the free plat-
ters was Majestic, whose service was
fairly regular and widespread but
generally was timed to meet release
dates, only infrequently bothering to
ship advance copies. MGM and Sig-
nature run neck and neck in cover=-
age and regularity and in timing of
their shipment to the spinners. Vic=-
tor, whose jockey service mainly is
handled by the firms’ independent

Capitol

distribs, topped the latter two firms
in guantity and regularity, but fell
behind them in the timing of their
shipment with most of their disks
1shtowimg up on the date of release or
ater.

Decea Lags

With both Decca and Capitol own-
ers of their own distrib organizations,
it is interesting to note that, while
Capitol shows the way in the jockey
servicing field, Decca lags far behind.
Decca, despite the coverage of its
(See Platter Spinners on page 22)
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Via Spinners
Paid Off Big

Capital Servee Rated Best

NEW YORK, Aug. 2.—The long-
time program by Capitol to build hit
disks via the radio platter spinner
has paid off handsomely for the firm,
as evidenced by the voting on Part
IT of The Billboard’s First Annual
Disk Jockey Poll. The jockeys, vot-
ing on which record company gives
the best all-around service, awarded
the palm to Capitol, with Columbia
running second, followed by Ma-
jestic.

Capitol’'s concerted program was
further recognized by the platter
spinners, who reported that the disk-
ery kept them best informed regard-
ing new releases, artists, etc. Run-
ning in place position in this category
was Victor, while Columbia nosed
out Majestic for the show position.

Tops in Co-Op

Completing the sweep of the co-
operative categories, Capitol was
voted No. 1 diskery offering the best
distributor co-operation. In this re-
gard, it is interesting to note that
only two of the first 10 firms in the
voting operated their own distributor
set-ups, Capitol and Decca. The lat-
ter, which has run into a consider-
able amount of snafus in its branches
during and since the war, wound up
in seventh place. Columbia took sec-
ond money to Capitol, while Majestic
followed in the third slot.

The importance attached to the
recording companies’ co-operation by
the disk jockeys is reflected in Part
1 of The Billboard’s First Annual
Disk Jockey Poll, which was pub-
lished last week, and which revealed
that the jockeys voted the winning
positions to artists performing on
those labels which offered them the
greatest amount of over-all service.
Capitol’s Stan Kenton showed up a
winner, while Eddy Howard swept
the honors in three categories, prov=
ing that Majestic’s services to the
jockeys had paid off.

Victor Is Fourth

Victor, one of the Big Four, wound
up in the fourth slot among the firms
offering the best all-round services,
and two comparative newcomers to
the field followed. Signature placed
fifth, and was followed by MGM,
(See Disk Plugging Pays on page 22)

Pepper-Upper

NEW YORK, Aug. 2.—Of the
several “thank you” wires re=
ceived by The Billboard from
the winners of Part I of the
Disk Jockey Poll, it wis a mes~
sage from Capitol Records’
artist and rep head, Jim Conk-
lin, which proved the most
gratifying. Particularly flatter-
ing was this exfract:

“You might be interested to
know that the ratings achieved
by Stan Kenton (in Part I of
the poll) have done meore for
him personally than his several
months’ rest. He can not wait
to get back with his band be-
cause of this.”

»

*
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Versatility

Keynote for
Disk Shows

Programs Car efully Planned

NEW YORK, Aug. 2. —Versatility
is the word for platter spinners when
it comes to planning a turntable air
stanza, according to the answers to
Part II of The Billboard’s First An-
nual Disk Jockey Poll. A large
number of the jockeys reported they
tely on The Billboard’s Honor Roll
of Hits and Tips on Tunes in pro-
graming their show. Others re-
ported careful studies of new records
on local juke boxes as a guide to
plugging those same disks wvia their
shows.

A small percentage of spinners
said they were guided in their pro-
graming by sponsors, while a num-
ber of others reported they favored
diskeries that co-operated wilth them
via free platters, program material,
ete.

A small percentage of the disk
jockeys reported their programing
was done by filling requests only,
while a slightly larger group reported
they relied on their own judgment
in filling their air time. However,
practically all the jockeys said a
combination of requests and their
own judgment was a basis of the pro-
graming of the shows.

Cross-Section of Methods
In addition to\the ahove, the fol-
lowing are some of the methods em-
ployed by a cross-section of jockeys:
Jim Whitaker, WWVA, Wheeling,
W. Va, selects his disks by reactions
(Versatility the Keynote, page 40)

Spinners Give
Sidelights on
BB’s Disk Poll

NEW YORK, Aug. 2.—Platter spin=
ners from coast-to-coast, in filling
out their questionnaires for The Bill-
board’s First Annual Disk Jockey
Poll, took time out to offer some in-
teresting observations and to ex-
press their gratitude at being given
an opportunity to try to effect a
closer tie-in between themselves, the
recording companies and the artists.

Among the comments on the latter
was one from Tom McEnroe, who
broadcasts in Rhode Island. He re-
ported the jockeys in his neck of the
woods were agreed there was a strong
need for a closer co-operation.

Jim Whitaker, WWVA, Wheeling,
W..Va,, said that his station forbids
the playing of a disk that is not up
to par. In a case where he likes the
selection, Whitaker wires the record-
ing company for a better disk. Mer-
cury, Capitol and Majestic were most
co=operative along these lines.

More Pre-Releases Wanted

Tommy Edwards, KICD, Spencer,
Ta.,, wants to know why recording
companies don’t send out more pre-
releases. Edwards says he receives
requests for disks he’s never heard,
and then finds them on a local juke
box. MGM, Majestic and Columbia
were cited by Edwards for their ex-
cellent service.

Ken Elliott, WNOE, New Orleans,
(See Spinner Sidelights on-page 22)

ARTISTS MOST HELPFUL IN PROMOTION
OF THEIR OWN DISKS

Stann Kenton....eoeoveeeeconcens 732
Blue Barron......e.ceeessescesee 617
Sam Donahu@....eceveevveconnns 386
Spike Jones......oeeciienaenens 301
Tommy Tucker...e.coeeevoeenons 287
Count Basie............ 80500000 273
Charlie Spivak....escveencaenase 216
Jo Stafford. ... covveerniacensoes 169
Woody Herman.........ce.00e. 169
Elliot Lawrence........cc.co0n0es 144

PRESS AGENT OR MANAGER MOST
HELPFUL IN PROMOTION OF

Rillboard’s Flrst Amnual Disk Jockey Poll
Part II—Trade Aspects

_(For the Year of June, 1946, to June, 1947)

BEST PROMOTION
EFFORTS

THEIR CLIENTS' DISKS APPEARANCES
Tim McCarthy...cvvvrivecnnennns 960 Jim McCarthy........coovvnnnn.. 609
Gene Howard. ....vviveuennnnees 447 Gene Howard.........coienvnne. 155
Henry Okun.......coei00000000e 372 Paul Brown.......coevieeeranans 147
George Evans......ceeusesosense 345 George EvansS..........covvuee- 121
Paul Brown......ccvcvesnesecssns 169 Milton Karle....e.vvvivevennnsn. 98

ARTISTS MOST CO-OPERATIVE I MOST CO-OPERATIVE BOOKING

ARRANGING PERSONAL APPEARANCES OFFICES IN ARRANGING
Stan Kenton.......ceeeeveeeenns 672 PERSONAL APPEARANCES
Sam Donahuie....ccveveecevonsons 303
Elliot Lawrence. .....oeesesevnes 216 MOR oo o
Ray h&cl?mley """""""""" %gg Pacific Coast Amusement....... . 71
Hal Me nt.yre ................... Al Sheehan Artists Bureaw...... 39
Charlie Spivak....ccveneevsnsses 185 Stu Fuer Agency as
Johnny Long......ecevevvenencns 156 GMC ..., .’ """ a9
Tex Beneke. ..................... 156 Harry Altman. oo..oooo, DT as
Count Basi€.....ceovereveses eeos 143 Bob Snyder 39
Andy Russell.......... sesecess . 137 b4 Trisemeet coerseceanes
Johnny Bothwell......... eesesss 137

BEST ALL-ARCUND PRESS JOB (Record Company or Individual)
CaPItO] it evenosecsnesacsoescscoccnsasasoossssrasenronsssnrnnsanes ... 1,627
COTUIMBI v vvve e iecnooerenesnronnossamocansosssesnsoesosasesensennens 665
MAIOSIIC & oo et ee e ieeenneesanoaosesssniossonsoassosssosasoneonnasanens 456
B A VI Or i vtettiieeneaeonroroeoennasnosasooeasoaenesnoseenesnenennns 431
Jim Mo ar iy . ittt ettt ittt it e e et e 259
W ERENRY 0000000000000000000006000000600060000000085000000a000A880000000000 154
L3 e 135
S35 £ U £ 800 P 127

RECORD COMPANY DISTRIBS MOST

C0-OPERATIVE IN ARRANGING
ARTISTS' PERSONAL APPEARANCES
Capitol .......iviivennerneenees 912
Columbi@ ..vvvievrvesesereccnnne 691
Victor ceeeevaes 0000 00000060000a 348
MajestiC seveescresssncnsescecss 193
Mercury¥ ..oeeeeennes seesessenas 168
SIgNature .e....eveessrecsssccns 126
WEEFH 600000000000000008000000C 87
MGM ...evvvnnenn 500008000000 87

MOST CO-OPERATIVE PRESS AGENTS
IN ARRANGING PERSONAL

Disk Jockeys Clamor for
More Biog Data on Artists

NEW YORK, Aug. 2.—The nation’s platter spinners, the turntable lasses

and laddies who daily are becoming more powerful as disk,

song and

artist builders, have spoken their mind in Part IT of The Billboard’s First
Annual Disk Jockey Poll, tipping off the trade as to the type of material

thev

building of the various facets of the trade which they effect.

want and need in order to contribute even greater impetus to the

Heading the

list of material which the jockeys want and which they can use as a part
of their regular airings are (of equal importance) -artists’ biographies and
as much background information re-]

garding new tunes as the diskeries
and press agents can supply. This
tvpe of material can be worked into
every program, especially by those
jockeys who devote more of their
sessions to gab for the teen-age lis-
teners. Ernie Simon, WJJD, Chi-
cago, spinner, was one of those re-
questing more tune data.

Another service requested by a
great number of the spinners was in-
formation on ork sidemen.
regard, they also want such info as
where the bands are playing, person-
nel changes occurring within the orks,
material on the sidemen

In this,

in newly!

formed orks, and fillers on the vo-j

calists with the new crews. Where
the sidemen have reputations that
warrant biographies, the jockeys
want them.

~www amgicanradiohistorv com

board that they were off the beaten
path, many disk jockeys working at
radio stations with large listening
audiences report that promotion and
press agent releases from diskeries
and artists’ representatives rarely
reach them—that in many cases they
were forced to rely on data gleaned
from trade papers, etc., for material
for their own shows. In these cases
the spinners would like to receive,
in addition to the artist bios, tune
info and sideman data, gags, short
stories, human interest material and
info on the composers. This type of
material is especially useful to spin-
ners like Frank Stowers, of WHIS,
Bluefield, W. Va., whose main lis-
tening audience is composed of col-

| lege students.
Noting in their letters to The Bill- -

(See Disk Jockeys Clamor, page 23)

Ork Leaders,
Flacks Best

In Promotion

Poll Shows Top Exploiters

NEW YORK, Aug. 2—In a three-
way parlay, Stan Kenton, flack Jim
McCarthy and Capitol diskery swept
thru the promotion categories of the
trade section of The Billboard’s First
Annual Disk Jockey Poll. The poll
showed that primarily it was the ork
leaders and their advance and pub-
licity men who do most individually
to boost themselves via the disk
jockey route.

Artist-wise, the results pointed out
that artists who co-operated with
spinners in promotional endeavors
were those who showed up strong in
the popularity sections of the Disk
Jockey Poll. Most conclusive truth
of this is highlighted by the spin-
ners’ choice of Stan Kenton as the
artist most helpful to them in set~-
ting personal appearances and in pro=-
moting his own disks, while surprise
showing of Sam Donahue as second
most promising ork could readily be
attributed to his second slot in the
personal appearance contest and third
in the personal disk promotion battle.

But that promotion was the chief
factor in the determination of the
popularity parts of the poll can’t be

held to be a cemplete truth, since

three-way popularity winner, Eddy
Howard, earned but a few scattered
votes and finished completely out of
the running in the artist promotion
categories.

Flacks Unknown to Spinners

It was interesting to note that the
spinners in a good number of cases
are not aware of the names of artists’
press and advance representatives
and that apparently there are onlv
a handful of flacks who conscien-
tiously canvass the natien’s disk
jockeys. Less than two score were
mentioned by the jockeys and of
these only the five listed in each
category collected reasonably high-
point totals, with the others flocked
up together with small scores.

Jim McCarthy, who handles Sam
Donahue, Count Basie, Johnny
Moore’s Three Blazers, Buddy John-
son, Nlinois Jacquet and Ted Weems,
was the standout individual flack.

(See ORK LEADERS on page 23)

Program Material

NEW YORK, Aug. 2.— The
Billboard’s First Annual Disk
Jockey Poll’s popularity section,
printed in these pages last week,
served as source for many plat-
ter shows across the mnation. .
Typical instances had Holly-
wood spinner Al Jarvis devoting
a full hour-and-a-half show,
Louisville jockey Jim Louns-
bury devoting one hour of his
all-night show Newark disk
twirler Jerry Roberts giving up
his full hour show-—in each case
to announce and spin disks by
the winners of the poll. Other
jockeys announced the winners,
while still another group have
told The Billboard that they in-
tended to make use of the mate-
rial in Part I within the next
10 days.
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“MUSIC BIZ EYES TV FUTURE

Juke Play Off:

Combos May

Be Solution

Boxes Lose 309 to Tele

NEW YORK. Aug. 2.—The
ing influx of television sets in public
locations is showing definite effects
on music biz., Juke box playv has
dropped as much as 50 per cent in
some locations. and an average of 30
per cent over-all. The boxes have
been long recognized as one of the
most important promotions for new
tunes and disks. The cut in their
play during telecast hours {confined
mostly to sporting events, averaging
three or more hours daily during the
summer months). plus the fact that
television still cannot use musicians,
is looked upvon as a problem that
will have to he dealt with soon by
the frade.

The solution most often advanced.
but one which to date has not been
contrived mechanically, is a com-
bination juke box and tele set which
will offer musical selectivity. Point-
ing out that the reason wired music
and regular radio receivers weve
never exceedinglv popular in most
bars, grills and taverns was because
they did not offer the customer a
chance to listen to whatever music
he desired. The trade generally holds
that if music is to flourish in these
locations, the juke box, or some form
of it, will have to remain.

Song Plugging Far Off

While song promotion via tele is
still a distant problem, pubbers now
are thinking along those lines, and
many feel that when tele reaches
maturity, it will mean plugging tunes
in almost the same manner as was
emploved in vaude. That the plug-
ging problem still is distant is ap-
parent since the Columbia Broad-
casting System (CBS) has no studio
tele shows at this time, nor is there
any indication of their early resump-
tion. The WNational Broadcasting
Company (NBC) does have studio
telecasts, but does not use any mu-
sicians, even those playing non-union
instruments. However, they do use
recorded standards to back up some
singers.

Juke box operators. as well as pub-
bers and diskeries, feel that in the
fall and winter, when telecasts are
drastically reduced (they will aver-
age about five hours a week for foot-
ball and other sport events), the juke
box play will rise. But they do rec-
ognize a growing problem as tele-
vision takes a firmer hold both in the
home and in public locations.

Glaser May Bring
Heidt Back To Biz

NEW YORK, Aug. 2. — Horace
Heidt may return to music biz under
the wing of Joe Glaser, if current
dickerings are negotiated success-
fully. Heidt was in town yesterday
to talk over the details of three or
four radio deals which are pending,
but planed back to the West Coast
last night without having signed any-
thing,

He has been submitted to several
sponsors, one reportedly being FPhilip
Morris, but nothing definite has been
set.

grow-

sultants in the music business.

far-reaching and of extreme im-

portance to the band leaders.

Cousidered  Sclves Employers

Prior to this decision, the band
leaders. with the approval of the
American Federation” of Musicians
(AFM), considered themselves as
agents and not employers, and it was
therefore possible for them to save
the 1 per cent employers’ share of
the Social Security tax on the band
pay roll. In accordance with the
wording of the Form B contract, the
location operators who were cons1d-
ered the employers, deducted Social
Security and withholding tax op the
entire band pay roll, including the
leader’s share.

The amount withheld for income
tax was turned directly over to the
government without any further lia-
bility on the part of the operator.
However, it was necessary for them
to pay the government the 1 per
cent emplovers’ share of the Social
Security tax in addition to the 1 per
cent emplovees’ share which they
collected from the band members. In
some cases, these payments were made
to the government under protest, and
several suits were started, with con-
flicting results.

Now Can Sue

The operators now can file suit
and recover from the government the
disputed taxes, which would make
the leaders responsible for the pay-
ments of the amounts refunded to
them (the operators). The band
leaders stand to be hurt if the Treas-
ury Department forces them to pay
this money. .

At the present time, however, there
is a distinet possibility that the Treas-
ury Department may issue a direc-
tive granting blanket forgiveness to
the band leaders for all liability in-
curred prior to the date of the Su-
preme Court case, which would save a
lot of headaches.

The practical result of the Supreme
Court decision is that the leader, who
is now considered the employer, must
keep full and complete pay roll rec-
ords and must withhold both the
Social Security and the income tax
from his employees. The penalty
for failing to comply is severe, and
a composite of cross-references in-
dicates individual attempts to evade,
or failure to collect moneys not only
subject the band leader to a 50 per
cent penalty, but may also subject
him to a maximum penalty of $10,000
and five years imprisonment.

Band Leader’s Duties
The duties of the band leader,

der the new decision, include:
(1) Keep complete pay roll records.
(2) Social Security and withholding
tax returns must be filed and paid
each quarter (quarterly returns are
(See Tax Expert Clarifies, page 24)

un-
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By Lewis C. Lebish

{Lewis C. Lebish is one of the leading financial management con-

He has, and is,
financial and tax problems of Benny Goodman,
Count Basie. Phil Brito and others).

NEW YORK., Aug, 2.—The Supreme Court recently decided {in the case
of Bartels vs. Birmingham, Geer vs. Birmingham) that the Form B contract,
used by night clubs, theaters, hotels, ballroom ops, etec., in hiring bands can
be disregarded as a demdm<r factor on the guestion of determining who is
the employer for. Social Security tax purposes.
band leaders as independent contractors and therefore the employers of the
members of the bands, and holds that the location operators are not the
employers for Social Security tax purposes.

| Tax Expert Clarifies Band
Leaders’ Procedures Under
Social Security Provisions |

handling the complex
Willard Alexander,

This decision considers the

The effect of this decision is

Coast Tootlers
Reaffirm Vote

To Spread Work]|

HOLLYWOOD, Aug. 2.—Members
of Local 47, American Federation ot
Musicians (AFM), voted to sustain
work restrictions previously recom-
mended by the board of directors and
passed by the general membership at
an April meeting. Restrictions be-
came law following the July 28 meet-
ing, at which expected opposition
failed to materialize. 9

“Spread work” rulings will prevent
musicians regularly emploved in film
or radio work from- accepting casual
dates. When originally introed. the
measure passed by slim majority.
hence the board of Local 47 felt the
membership should get a zecond
chance to vote on the measure. The
storm which developed when the idea
was first proposed died down to noth-
ing at the July 28 meeting, with less
than 700 of the union’s 15.000 local
membership showing enough interest
in the issue to attend the meeting.

The membership also approved a
$12,000 fund to be appropriated for
Central Labor Council’s war labor
chest.

Karle and Cahn To Run
Carlos Gastel’s Stahle

. NEW YORK, Aug. 2.—New flack-
ery allegiance has Milton Karle and
Irv Cahn joining hands to handle
the artists in the Carlos Gastel per-
sonal management stable. These
include Mel Torme. Stan Kenton,
King Cole Trio, Peggy Lee and Dave
Barbour., as well as Nellie Lutcher.
most.recent Gastel signee. Cahn is a
press specialist, while Karle does
disk promotion, trade and music fan
mag work.

The Cahn-Karle combo this week
landed Frank Dailey’s Meadowbrook
as an additional account and will
also*do flack work for the new Trou-
bador nitery.

Fields To Use Six Singers

NEW YORK, Aug. 2. — Shep
Fields’s new ork, which will open at
his own Glen Island Casino August
14, and which is now in rehearsal
here, will feature half a dozen
singers and 17 tootlers. Vocalists in-
clude Bob Johnstone, formerly with
Paul Whiteman’s ork airer, Toni
Arden and Three Beaus and a Peep,
vocal group.

—

Sonora May

Drop Single
Disk Pol}@y

Mulls Album Releases Only

CHICAGO, Aug. 2 —Sonora Ra-
dio’s record division may drop its
policy of single releases on pops, folk
and race material within the next
two months, it was learned here this
week. Tho Joe Cerl, Sonora prexy,
was not available for comment, a
board of directors meeting this week
discussed continuing the two-year-
old policy of sinncle releases, as op-
posed to Sonora’s vréviously used
policy of issuing onlv albums featur-
ing semi-classical work and standard
music. .

If and when Sonovra digcards its
single record vreleases, the trade will
lose the lowest priced vov platters on
the market. for Seonora is still ped-
dling its 49-cent retail priced platters
featuring mostly, pop artists, with a
sprinkling of hillbillv and race. Spe-
cialized Sonora platters were going
at regular retail price of other labels.

If the Sonora label goes back to its
policy of solely album releases, it
will probablv mean th~t the firm will
greatly de-emphasize its record divi-
sion, for when the firm issued only
albums previous to going into regu-
lar monthly releases of single plat-
ters, the Sonora financial investment
was only a drop in the bucket to its
cash outlay for the platter seg of the
firm today.

Sonora has been rumored trying to
sell its record-manufacturing tfacili-
ties for the past six months

Units for Japan
Not Prachcable
At This Time

NEW YORK, Aug. 2. — A plan
whereby name orks and acts would

. make a 22-week tour of Japanese

theaters appears to be headed for
the pigeonhole for at least another
six months, according to army offi-
cials who must put the final okay on
the deal. Approval from General
Douglas MacArthur, which is essen-
tial before any units enter the coun-
try, is not expected at this time
because of the general conditions
within the country.

Recently-returned public relations
officers, who had heard of the pro-
posed plan while still in Japan, say
they doubt if the country would be
able to support an invasion of high-
priced talent at this time-—that it .
will be six months or a year before
the army will be able to make a
decision in the matter.

Southeast European

Ork Bookings Loom

LONDON, Aug. 2.—Foster’s Agency
here soon is to send Harry Foster to
Eastern and Southeastern countries
on the continent to determine the
feasibility of booking acts and orks
to those parts of Europe.

The Eric Winstone ork, which led
the way with a tour to Czechoslo-
vakia several months ago, will be
followed by Leslie (Jiver) Hutchin-
son’s ork, a Foster property, in the
next few weeks.
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SONGSELLER HOOPERATINGS

Full Season
Scoreboard

On Wﬂblers

Both Daytime and Night

NEW YORK, Aug. 2.—It's Der
Bingel on top again in this year’s
full season Hooperatings of radio
shows which owe their basic appeal
to the chirping and warbling element.
This analysis follows last week’s
Billboard presentation of Hooperat-
ings of airers which achieved most
favor via the shows’ orchestras. In
the accompanying chart on singers’
Hooperatings, only those airers on
which it is believed that the singer
is the chief attraction are listed. Also,
only artists whose chief talent is
singing are included.

Topper Crosby is a typical ex~-
ample of the chart’s compilation.
Bing’s show is listed despite the fact
that he reads comedy lines and is
emsee, because his principal appeal
is his song selling. Similarly, both
Eddie Cantor and Judy Canova are
omitted from the tabulation, even
tho both sing an occasional” song;
their primary function is comedy.
However, Cantor’s full-season Hooper

runs to a healthy 14.6, a drop of 2.9
from ’16, while Miss Canova hit a

Audience Records

Sees Hypoed Biz

NEW YORK, Aug. 2. — Audience
Records reports that its top 10 al-
bums, recorded by leading radio
comedians, is now getting national

distribution. Reports that the albums

are moving slowly were blamed on
generally slow album sales during the
summer, but the firm expects a hypo
when the featured artists return to
the air this fall and start national
promotion on the disks.

Initial impetus supplied by such
personalities as Ed (Archie) Gard-
ner, Eddie Cantor and Jack Benny
plus national advertising, brought a
demand for the waxings, but the dis~
tribution at that time was too spotty
to move many albums.

solid 13.9, only 0.2 off of her ’46
figure.

It should also be noted that the
evening show listings include the rat-
ings for the across-the-board Supper
Club (Jo Stafford and Perry Como)
and Jack Smith airers, while all the
other singer shows listed are rated on
a one-shot-a-week basis.

Daytime Singers

The Billboard listings this year
show a second chart for daytime show
singers. Altho the Hooperatings for
these daytime singer airers may not
appear startling to those music biz~
men who are not accustomed to the

Hooper system, it may be of interest
to note that a good daytime rating
runs around 3. Taking all factors
into due consideration, King Cole’s
4.4, which earned him top rung in
this category, is an excellent mark, as
is Gordon MacRae’s 4.3 for the Satur-
day ayem National Broadcasting
Company’s Teentimer’s show.

Top female singer on the air, ac-
cording to the Hooperatings this year,
is Jo Stafford, whose 11.2 average is
enough to cop fourth spot in the list-
ings and replace Dinah Shore as
highest rated ethereal chirp. Thrush
Stafford also copped the female
singers’ crown in the recently an-
nounced Billboard College Poll. Miss
Shore this year settled for third fem
and eighth over-all slot, with a 9.1
average, a 4.1 drop from last year.

Kate Smith Second

Second fem slot went to Kate
Smith, who just keeps rolling along
with her 10.1 average, good enough
to cop number six over-all. Tailing
Crosby in the male division and also
in second and third top over-all spots
were Dennis Day, with a hefty 13.0,
and Dick Haymes, with 11.3. Perry
Como’s 10.4 average for his Monday-
Wednesday-~Friday segs tied him for
fourth male and fifth over-all, with
Rudy Vallee on his one-a-week airer.

The charts show many interesting
points, but the reader must again be
cautioned that it is not wise to jump
to pat conclusians on the basis of
these cold ralings. Many other fac-
tors, including time that the show
is on the air, and the airer’s compe-
tition, must be taken into consider-
ation,

Broadcasters Meet

With ASCAP This
Week on New Pact

NEW YORK, Aug. 2.—Efforts. to
complete a new deal between the
American. Society of Composers, Au-
thors and Publishers (ASCAP) and
the radio industry which could be
presented to the National Association
of Broadcasters (NAB) at their con-
vention next month will be continued

Wednesday (6) when the full com~
mittees meet at ASCAP headquarters.

Representing the Society will be
the following: Deerns Taylor, presi-
dent; Stanley Adams, Fred Ahlert and
Otto Harbach, writer-members; John
O’Connor and Lester Santly, pub-
lisher-members; Henry Finklestein,
Julius Collins, Herman Greenberg
and Richard Murray, ASCAP execs.

Broadcasters’ Group ;

Sitting in for the broadcasters will
be C. E. Arney Jr., NAB secretary~
treasurer; Campbell Arnoux, presi-
dent and general manager of WTAR;
Julius Brauner. Columbia Broadcast-
ing System; Walter Haase. WDRC;
Robert Mason. president, WMRN; Jo-
seph A. MacDonald, American Broad-
casting Company; Justin Miller, NAB
prexy: Don Petty, NAB counsel: John
Shepard III, president, Yankee Net-
work; Ed Souhomy, National Broad-
casting Company; Ted Streibert, pres-
ident, WOR. and Ed Yocum, general
manager, KGHL.

v

FULL SEASON HOOPERATINGS OF SIRNGERS
: {Evening and Sunday aftermoon)
. 5 °" 50 15 °"ap 15 " 30 15 "0 15 ™30 15 "o 15" 30 15" 20 16" 30 Averace
1. Bing Crosby ................ — —_— — 24.0 122 1586 134 15,8 161 208 163 173 217 474 258 14,2 168 154 17.5
2, Dennls Day ................ —_— — 132 9.4 150 13.2 124 123 143.6 151 457 142.0 13.9 124 13.89 127 124 108 18.0
Dick Haymes . .............. 8.3 8.1 9.8 8.2 103 104 108 11,7 131 132 133 148 4.2 118 119 125 11.8 9.1 11.3
Rudy Vallee ................ —_ 6.8 10.7 9.7 11.4 115 105 86 11.8 122 114 9.5 11.4 — — — —_ — 10.8
7. Kate Smith ................ —_ — 9.4 8.3 115 101 126 11.2 42,6 107 40.4 10.3 12.7 11.6 7.8 9.8 7.7 5.7 10.1
8. Frank Shnatra ... ........... —  10.0¢ 88 10.2 1.6 10.9 8.4 101 10.2  10.6 9.2 9.1 1041 9.9 9.7 g8 101 9.0 9.9
9. Dinah Shore . ............... — 9.0 7.0 74  10.3 9.6 11.6 9.1 9.4 9.4 9.5 9.0 9.8 9.0 9.8 9.8 8.2 7.8 9.1
11, Roy Rogers . ................ — — 8.6 8.3 8.7 8.3 8.1 8.8 8.5 9.2 9.5 8.7 8.4 10.8 — — —_ — 8.9
12, Glnny Stmms ., ............. —_ 7.4 7.3 8.8 8.8 8.1  10.2 109 1.0 6.9 7.8 8.2 7.3 74 4.4 6.5 8.5 5.7 7.8
18.  Harvest of Stars (James Melton) 5.7* B.7* 3.9 7.2 8.2 7.9 7.3 7.8 9.4 11.2 8.3 9.9 8.5 9.2 7.6 6.6 5.7 5.9 7.8
14. Tony Martint . ............. 4.9 6.0 7.6 — — — —_ —_— — — —_ —_ —_ _— 7.4 6.8 8.1 5.7 6.8
16. Hoagy Carmichael , . .......... — —_ — 4.8 6.3 5.3 7.8 8.3 7.1 7.5 5.9 6.2 7.5 7.3 3.7 5.8 4.6 3.8 6.1
18, Hidegarde ................. — — 5.7 5.8 5.8 6.2 5.5 6.2 5.3 6.3 6.0 ~ 6.9 6.4 5.5 — _— — — 8.0
17, Jean Sablon L ............... —_ — — _— — 5.2 7.8 4.9 5.3 9.0 5.5 7.4 6.8 7.3 4.5 4.6 5.2 34 5.9
18, Gene AULTY . ............... a.7 6.1 4.1 4.9 a8 6.9 6.6 7.3 7.3 7.4 B.7 5.0 7.0 6.8 4.6 a.4 3.6 3.9 5.8
19. Harvel Musle Time
(Johnny Thompsen) ........ — — 3.9 5.5 4.1 3.0 3.5 3.7 a1 8.2 3.9 3.4 3.2 — — 3.9
20, Burl Wves ...............,... — —_ —_ 2.8 2.6 1.9 2.6 25 2.9 2.3 2.4 2.6 2.8 15 4.2 2.4 2.3 1.3 25
* Listed as *“James Melton® sponsored by Texas Co. :
# 8ponsored by Bourols thru Oct. 15th Report. On again In April for Toxas Co.
(Daytime——Monday thru Saturday)
16 2" 30 15 **30 15 " a0 15 " 30 15 ™30 P e 15" g BA"" a0 15" a0 Average
4. HingCele ............... oo —_— — —_— _ 4.4 — 8.8 —_ 3.6 —_ 4.0 —_— 6.6 — 3.3 —_ 3.4 — 4.4
2, Teentimers (GQordon MacRae) —_— —_ — —_ — —_— 4.3 — 4.5 —_ 4.7 — 3.8 —_— 6.4 —_— 2.9 —_— 4.3
3. Kenny Baker ............... —_ —_— 3.1 —_ 3.2 3.1 3.5 4.6 4.6 5.0 4.0 3.8 45 4.2 3.9 4.4 3.7 — 4.0
4, Jack Berch ................ 2.0 1.7 2.6 —_ 8.1 35 4.0 4.3 4.0 3.9 5.1 4.8 a7 a.4 3.8 3.7 3.6 —_ 3.7
5. Smllin® Ed McConnell .,...... 1.9 —_ 3.3 — 2.7 — 3.2 —_ 4.2 —_ a.0 _— a7 — 3.5 — 3.1 — 3.4
8. Teentimess (John Contey ,..... 2.7 —_ 3.2 —_ 8.2 — — —_— —_ — —_— —_ —_ — — — —_— 3.0
. Morton Downey [, I / 2.3 1.9 e 2.5 2.0 2.2 2.0 2.1 2.0 — —_— e — —_ — —_ —_— 2.4
(Monday thrm Friday evenings)
8ept. Oct. Nov, Dec. Jan. Feb. March April - May
4 Jo Stafford L............... 75 8 48 88 428 a8 W25 80 % B i aRR WD D M S0 S M
B, PeMy Como .v.ovverernonaes 1B 7 9.4 102 10.2 9.6 11.3 12.8 14122 109 429 106 108 9.6 9.9 1041 117 9.5 10.4
10, Jack Smith ... vennrennnnnn. 4.9 5.6 1.8 8.4 9,0 8.8 8.6 8.7 8.7 9.6 105 9.4 9.9 8.8 8.9 8.4 7. 6.4 8.3
e e e m ok e —mv gy = e &~ anradiohistory com g [ WL N Sy =L ==
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Platter Spinners Getting
Free Disks From 61 Sources

(Continued from page 18)
distrib org, until recently maintained
a steadfast policy of not servicing
free disks to spinners, and it is the
former policy which appears to make
up for their showing in the poll. Firm
runs in the same regularity and tim-
ing category as smaller diskers like
Apollo, Exclusive and Diamond.

Another revelation was that Vita-
coustic, the firm which came up with
the Peg o My Heart better-than-
million seller, did a limited amount
of free disk distributing to aid its
hit platter. Biggest impetus for that
waxing came from the juke bhoxes.

One-third of the diskeries men-
tioned in the free distrib to spinners
list are West Coast firms, most of
them small outfits such as Alladin,
Coast, Enterprise, Excelsior, Gold
Seal, Jewel, Huckster, Pacific, Philo,
Trilon and Tempo. Some Midwest-
ern diskers such as King, Vitacoustie,
Bullet, Vogue and Mercury were in=
cluded, with the remainder include
ing the major firms and smaller East-
ern firms like National, Rainbow,
Apollo, Swan, Vox, Juke Box, Key-
note, Disc, Continental and Diamond.

Spinners Reveal Gifts

- Interesting, too, was the fact that
the spinners revealed openly that
they were receiving free platters
from publishers with Broadcast Mu-
sic, Inc. (BMI) showing the way in
this type of jockey servicing. It has
long been known that pubbers were
romancing the jockeys, but never
before has it been shown that they
were making regular efforts to serv-
ice spinners with disks of their songs.
BMUI’s total votes reached that of most
of the small diskeries.

Another previously unmentioned
source for jockey contact via the free

disk route are the film companies.
Paramount Pictures and Walt Disney
showed up on the free disk lists as
“regulars.” Obvious tie-ins for their
musical films via the disk jockey
route apparently is the objective of
the filmsters, with Disney at one time
having gone so far as to make a spe-
cial disk package show with top re-
cording names to plug one of his pix.

Only about 20 per cent of the
jockeys who answered the question-
naires maintained that they didn’t
receive free records, with several of
those claiming they didn’t want them
because their station record libraries
had enough disks for them. On the
other hand, a few voiced resentment
at local distribs for servicing the sta-
tions and not the individuals.

Bill Harris Goes
With Gale Agency

NEW YORK, Aug. 2.—Bill Harris
this week retained attorney Lew
Lebish to represent the trombonist as
financial and business manager, and
at the same time Harris inked a
booking pact with the Gale Agency.
Gale’s signing of Harris marks the
second invasion of the white dance
band field by the agency, which
recently signed the Tommy Reynolds
ork.

Present plans call for Harris to join
Norman Granz’s Jazz at the Phil-
harmonic group in September, then
Gale will build a small combo, in-
cluding Flip Phillips and Dave To_ugh,
around Harris for location bookings,
gradually adding to the size of _the
group in an attempt to build it into
a major attraction.
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Hwd. Diskers Set
Plan To Ship Wax
Fast Via Planes

HOLLYWOOD, Aug. 2.—Agree-
ment was reached last week between
four Hollywood independent record
firms and Flying Tigers Airlines to
ship platters airfreight to major
Fastern markets at a new reduced
rate, thus guaranteeing delivery to
Eastern distributors within five days
after an order is received. Platter-
ies skedded to start the new service
this weelk included Modern Records,
Exclusive, Specialty and Aladdin.

Waxeries will pay Tigers approx-
imately $9.65 per 100 pounds, aver-
aging 435 cents per disk. New rate
is far below air express charges of
$16 per 100 pounds or 8 cents per
disk, and slightly above trucking
charges of $6 for 100 pounds. or 3
cents a record. Average time of
truck shipments has heretofore been
three weeks, which has often pre-
vented diskers from filling orders
while demand was hot. Tigers will
fly platters to Baltimore. Philadel-
phia, Washington and New York.

Airfreighters have secured rate ap-
proval from the Civil Aeronautics
Board and are set to start the new
service at once. Tigers will retain
the right fo hold shipments until pro-
per loading schedules are set, but
guarantee delivery within five days.
Diskers estimate shipments of more
than 250,000 disks monthly will be
reached by early September.

VOTE CAPITOL TOPS

(Continued from page 18)
ment, with Columbia following on
the RCA firmy’s tail. The smaller Ma-~
jestic and Signature diskeries topped
biggie Decca in all categories, with
Decca ending up in sixth slot in all
four classes. However, Decca’s execs
have been taking steps in the past
few months to improve their disks’
surfaces and lasting qualities—an ef-
fort which shows that the firm has
been aware of mechanical shortcom-
ings.

In the tone and reproduction cate-
gory, the spinners in their voting
showed that they preferred “echo”
type recording techniques to any
other. Capitol and Columbia both
employ similar large hall recording
techniques, while showing of Vita-
coustic in seventh slot in this class,

-with its echo-chambered waxing of

Peg 0 My Heart the firm’s only claim
to national recognition to date, fur-
ther emphasizes the jockeys’ prefer-
ence for resonant sounds on wax.

Vogue Surprise

Surprise showing in the mechanical
contest was the inactive Vogue disk-
ery’s eighth as an all-around me-
chanical topper. Vogue was the De-
troit firm which turned out picture
disks in plastic and which currently
is turning out records for Decca and
special review and disk jockey disks
for Mercury.

SPINNER SIDELIGHTS

(Continued from page 19)

was gratified to know that BB con-~
sidered the disk jockey an important
part of the music industry. He has
found that constant repetition of any
disk can shove its sales up—that
comes directly from Jocal record
stores.

Ross Weller, WHAM, Rochester, re-
ports that few record manufacturers
service his station, despite its 50,000
watts. He also reports little or no
personal contact by artists’ flacks, de-

| spite the fact he would be able to
 spot theni on his show.

All-in-all, it would appear that

-the Tirst Annual Disk Jockey Poll

won't be The Billboard’s last, if the

'} focks have anything to say about itf.

WWW americanradiohistorv com
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Hollyw'd Labor
Probe To Touch

Stage, Air, Pix

(Continued from page 4)

pass American Federation of Musi-
cians (AFM) restrictions on the use
of live music on television, AFM’s
atuitude toward freguency modula-
fion broadcasting, and the squabble
between Earl Carroll and Local 47,
AFM. In addition. government reps
will probe jurisdictional film union
disputes which have been harpering
pic production.

That the committee is intent on
ferreting out the squabble between
videocasters and Petrillo was mdi-
cated when it was learned that the
House group has subpoenaed l.ewis
Allen Weiss, vice-president and gen-
eral manager of the Don Lee Broad-
casting System and chairman of the
board of Mutual Broadcasting Sys-
tem. Weiss is expected 1o be queried
on his video operations only, relat-
ing the experience of Don Lee's tele

| outlet, W6XAO, which has been en

the air for the past 16 vears in Holly-
wood. Earl Carroll and toppers of
Local 47 are also expected to give
early testimony.

With the hearings of vital inter-
est to Hollywood trade, an atiempt
was made late Thursday (31) to ar-
range for broadcast of the proceed-
ings from the hearing chambers, but
the request was nixed by the com-
mittee representative, Irving Mc-
Cann, on grounds that the investi-
gation was a serious matter and not
to be treated as radio fare.

Mus-Art Books
St. Lou Statler

NEW YORK, Aug. 2.—Mus-Art
Booking Corporation scered its first
major coup this week when it placed
an ork into the St. Louis branch of
the Statler Hotel chain. The Statler
spots long had been Music Corpora-
tion of America (MCA) strongholds.
Former MCA man in charge of the
Statler chain, Al Gazely, now is
working for Mus-Art. and it was
Gazely who negotiated and set the
St. Louis date for the agency. Ork
set for the St. Louis hotel is led by
pianist Arturo Arturos and will open
September 21 for an indefinite run.

Mus-Art this week also added a
new Latin ork to its roster, Chico and
his band. The agency set Chico into
the Havana-Madrid nttery here for
a date to begin in two or three weeks.

DISK PLUGGING PAYS

(Continued from page 18)
which is just six months old. Decca,
in seventh place, was followed by
Mercury and Sonora, with the Dia-
mond and Exclusive labels winding
up in a dead heat for 10th position.

Signature and WMGM again ran
five-six among the firms offering the
best information on new releases and
artists, with Mercury, Sonora, Decca
and Exclusive filling out the first 10
spots.

MGM Fifth

Disk jockeys ruled that MGWM’s
distributor co-operation vrated the
diskery the No. 5 slot in that cate-
gory, with Signature following.
Decea, in seventh place, finished
ahead of Mercury, Sonora and Apollo.

Decea’s position in the above bal-
loting reflects its shortcomings in the
contacting and servicing of disk _'io.ck-
eys, a condition that existed until a
few months ago when the firm
formed an artists’ and radio relations
division under the direction of Mike
As a result, the jockeys are
just now beginning to feel the impact
of the program.

e
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Disk Jockeys Clamor for
More Biog Data on Artists

(Continued from page 19)

Ralph Burge, WMPS, Memphis,
and a number of his brother spin-
ners asked that the recording com-
panies stamp the playing time of a
disk on the label. This would be a
big help in programing and would
allow for complete plays on all disks
skedded for any one airing.

Another piece of information which
the jockeys would like to see printed
on the label would be the music
source of each tune. As Joe Martin,
WNAX, Yankton, N. D., put it, this
would help all the non-ASCAP sta-
tion jockeys. Several other jockeys
would also like to see the publisher
receive billing on the labels.

Many spinners, including Allan
Cook, WHNC, Henderson, N. C., were
impressed with Capitol’s file card
releases, and went on record as want-

other diskeries. Practically all jock=
eys wanted advance notice of new
releases. John McCormack, WBBM,
Chicago, was among the group re-
questing the diskeries to supply them
with the advance info.

Reasons for Selections
Don Mitchell, WAGA, and a group

supply them with reasons behind the
selection of certain songs by record-
ing artists. Along the same lines,
many jockeys who have helped to re-
vive a number of oldies, including
Heartaches, would like to know who
is responsible for re-releasing those
disks.

Henry Howard, WATR, Waterbury,
Conn., and a select group of spinners
who are interested in the classics,
report that info regarding these re-
leases is practically nil, and they
would like to get some sidelights on
the longhair releases.

Personal Appearances
While some press agents have spe-
eialized in publicizing their clients

pearances on the disk jockey sessions,
Bill Wigginton, WCCO, Minneapolis,
and many other spinners report they
would welcome this type of tie-in.
And a large group, like Bob Forster,
of WICA, Ashtabula, O., who are off
the live talent beat, would like to
arrange transcribed interviews with
artists. This would include ques-
tions asked from a prepared script,
with only the answers on the tran-
scriptions. Berne Enterline, WMMJ,
Peoria, Ill., goeés a step further in
suggesting that artists record greet-
ings for use by the jockeys. In this
regard, Signature last week arranged
for Johnny Long, Monica Lewis and
Larry Douglas to record six openings
and closings which can be used by
the spinners.

Many jockeys wanted to know how
they could get more records for use
on their shows. Bernie Mack,
WMUR, Manchester, N. H., reported
the service was much better from the
indies in this regard, while Buck
Kinnaird, KBLK, Clarksburg, W. Va.,
indicated that the all-around service
could stand improvement.

Photos Requested

Another interesting request re-
ceived from many jockeys was for
photos of orks, leaders and vocalists.
Jockeys requested the full-ork photos
so they could get some idea of what
the outfit looked like, and wanted the
individual pictures in order to be able
o better describe the leaders and
singers before playing their records.

Pat Beard, WSTP, Salisbury, N. C.,
together with a number of other
turntable laddies, would like to see
the recording companies stamp the
date the recordings were cut on the
Jabels. This info would be of value
when filing away disks for future
use. Many of the same group said

o — = [ — o

they’d like to get recordings of the
themes of orks and artists which
could be used to open and close pro-
gram periods devoted to the particu-
lar ork or artist.

Over-all, the disk jockeys are look-
ing for material from the flacks that
will help them prepare better shows,
and which will give them an oppor-
tunity to offer the type of chatter
which will be of the greatest inter-
est to their listening audience.

Ork Leaders,
Flacks Best

In Promotion

(Continued from page 19)

McCarthy was one of the first in his
field to recognize and cultivate the
spinners as a source of promotion.
He was the only individual to show
in the best all-around press job con-
test, which allowed spinners to pick
both individuals and diskery flack
department reps for the crown. In
this latter contest, which was copped
by Capitol Records, most spinners
credited a diskery for work which
they would have credited an individ-
ual had they known his name. Par-
ticularly sloughed was the Capitol
Records’ press topper, Daniel Ander-
son.

Gene Howard, who finished second
to McCarthy in both flack classes,
was former vocalist, then advance
man and finally West Coast flack for
Stan Kenton’s ork. Kenton’s flack-
ery was further represented in the
personal appearance co-operation
category with Milton Karle, who
handles the entire Carlos Gastel flack,
landing fifth slot. Henry Okun rated
third in the disk promotion class, with
Okun’s last big job having been
working on Blue Barron’s recording
of Chi Baba, Chi Baba. Paul Brown,
advance fiack for Charlie Spivak,
who is well-liked among Eastern
spinners, showed well in the first five
in each category. Only flackery to
show up in the results which did their
work via the telephone and mails was
the George Evans office, which han-
dles Elliot Lawrence, Duke Elling-
ton, Dinah Shore, Frank Sinatra and
Hal MciIntyre (all of whom placed in
the popularity  polls), among others.

Among the diskers, the effect of
the comparatively new MGM disk-
ery’s flack, operation apparéntly has
made an impression *with the spin-
ners already, with that diskery show-
ing up among _the toppers behind
such sturdy disk promotion advocates
as Mercury, Signature and Majestic
in addition to Viector, Columbia and
Capitol. Decca, which only recently
began to work out an artists’ rela-
tions and flack set-up embodying
jockey romancing, showed that the
firm is off on the right foot by tieing
for seventh slot with MGM in the
category of most co-operative dis-
tribs in arranging personal appear-
ances. Since Decca owns its own
distrib outlets, it is presumed that
this result is a reflection of the disk-
ery’s progress in a few short months.

Spinners voted only sporadically
for booking offices as being an aid in
arranging personal appearances. with
some Jjockeys pointing out that in-
stances of agency co-operation are
tar apart. Nevertheless it is inter-
esting to note that only two of the
top agencies, Music Corporation of
America and General Artists Corpo-
ration (in a dead heat for first place),
showed at all in the voting. Others
like William Morris, McConkey and
Frederick Bros. were not mentioned
at all.
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BUBBLING OVER WITH COIN APPEAL

"SMOKE, SMOKE, SMOKE"™

(THAT CIGARETYTE)
vocal by BOB “TEX” CROMER
BACKED BY

“PIC-A-NIC-IN"”

vocal by BOBBY BEERS and JOAN MOWERY
Decca 124113

"“"WHIFFENPOOF SONG"
vocal by JOAN M“OWERY and BOBBY BEERS

"DOIN’ YOU GOOD"

vocal by BOBBY BEERS
Decca #23990
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\\&\\\\\\\\\%\\\\\%&% "RED SILK STOCKINGS AND GREEN

\X“\: . "
’ s \§ vocal byl:l‘ff{ g“?%;" Cromer
— "l WO‘P:I’}'IE:E (I)WM(EMLAIYMORE
YOu "
WW(H!!BABA’ (HI'BABA" vocaleg ‘!_?_an"Mowerv and
wvocal by . oDecc:xw’fzgg:l?er
BOBBY BEERS AND JOAN MOWERY .
backed with \\\\\ NOW! 18th
"MY PRETTY GIRL" O ement

vocal by BOBBY BEERS
Decca #23878

TRIANON
BALLROOM

\ Chicago
Also ilabl \ N\
Lawrence Welk's“:.g;wpzm;aﬁbu ) \\E\\
CLARINET POLKA, BEER BARREL POLKA

and six other gredt sides,

Personal Management SAM' 3 LUTZ
82102 SUNSET BOULEVARD, HOLLYWOOD 46, CALIF.
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"eex BALLADEER with Plec LABEL
bows info limelight to grab end merit ¢ hunk
of money...” — CASHBOX

TS0 EASY TO FORGET™
AN LOVE &

— LR 1038 —

¢, . . should reap a harvest for all concerned’’
® — CASHBOX

THE SECOND FOSTER RELEASE IS

- “"HOLD ME”
“AND STILL YOU'RE MINE*

—~ LR 1039 =
@

Lissewd We're giving you the best in
Y records . . . we want the best in
Distributors!

#
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LONDON, Aug. 2.~=The British
Dance Band Directors’ Association
(DBDA), affiliated with the British
Musicians’ Union, is preparing a
statement which will propose that
| the British Broadcasting Corporation
(BBC) set up the first sponsored pro-
gram in the history of England’s
government-owned radio, in order to
supplement the British public’s cur-
rently light air diet of pop and jive
music.

DBDA will try to prove that BBC
is sloughing oif modern dance music,
pointing out that the three BBC
programs are now airing less pop
music than they did during the war.
The statement also will draw a com-
parison between BBC and American
stations, in which it will say that
American station time for pop music
runs two to one over BBC’s allot-
ment.,

Want Share of Air Time

The British orksters will discuss
the statement with “interested organ-
izations,” then ask the government
to make available {c them a portion
of BBC’s air time. Orgs which have
expressed interest in DBDA plan
have been mainly from British
music publishing circles.

Irked by BBQ’S Longhair Bias,
Orksters Want Sponsored Pop

In addition, British f1m interests,
including J. Arthur Rank’s org, and
industrial interests tooped by the
Lever-Unilever Soap & Chemicals
firm have expressed their anxiety to
take an active part in promoting the
proposed commercial airings. These
interests all agree with the orksters
that current British tastes tend to the
pops rather than to longhair music,
talks and plays which predominate
current BBC listings.

Impartial British observers feel
that the taste trend has been away
from the DBDA idea of musical en-
tertainment. But they do not deny
ithat BBC has developed a strong
longhair bias recently and therefere
teel that sponsored light music pro-
grams at the moment would hardly
be regarded in a favorable light.

Altho the DBDA has no intention
of making its argument the tounda-
tion for a public-vs.-private enter-
prise issue, the group, supported by
British pubbers, might start a par-
liamentary lobby in the hope of gain-
ing sympathetic advocacy from the
opposition parties, If such a lobby is
started it will do no more than at-
tempt tc promote the orksters’ idea in
the interest of contemporary light
music.

Tax Expert Clarifies Leaders’
Problems Under Social Security

(Continued from page 20)
due April 30, July 31, October 31
and January 1).

(3) At the close of the year, and by
January 31 of the succeeding year,
the band leader must furnish each
employee from whose wages taxes
have been withheld an original and
a duplicate of Form W-2, showing the
amount of the tawm withheld during
the year, and alse 2 summary state-
ment must be sent to the government
showing a reconciliation of the
amounts ccliected during the year
from each empioyvee with the amounts
paid in during the four quarters of
that year.

The employer (band leader) is act-
ing in a fiduclary capacity when he
withholds income tax from his em-
ployees. Inasrauch as the amounts
collected will : into sizeable sums
each month, it is important that these
funds be cegregaied from other band
assets.

Govermment Regulations

The government regulations pro-
vide that each employer who with-
held mere than $100 per month
should pay this money to a depository
and financial agent authorized by
the Secretary of the Treasury to re-
ceive deposits of withheld taxes dur~
ing that calendar month.

Your bank undoubtedly acts as a
government agency, and is author-
ized to issue deposit receipts. The
importance of wvaying this money
over to your bank cannot be mini-
mized, as failure tc pay moneys col-
lected for govermment subjects the
delinquent tc criminal penalities as
mentioned above.

The band leader also must now an-
ticipate the fact that he will have
to pay additional taxes in the amount
of 4 per cent of his total pay roll,
and moneys should be put aside in a
special tax account to provide for
this liability. The leader now must
pay the 1 per cent employer’s share
of the Social Security tax, together
with 3. per cent which will cover
federal and State unemployment in-
surance. Altho the State has issued
no directive following the Supreme
Court decision, the government re-
quires payment of 3 per cent federal
unemployment insurance where there
ohistorv com

are eight or more employees for 20
days in 20 different weeks during a
calendar yesr. The government al-
lows a maximum 90 per cent credit
against this 3 per cent tax for the pay-
ment of contributions to a State un-
emploviment insurance fund. In other
words, regardless of whether the band
leader pays State unemployment in-~
surance, the total of his State and
Federal tax must be 3 per cent.
Cannot Tax Himself

The Jeader, who is now responsible
for withholding tax from his side-
men and other employees, cannot
withhold tax from himself as an em-
plover. It therefore follows that un-
less the leader has enough foresight
to budget his earnings, and put aside
enough money to pay his personal in-
come tax, he will find himself in a
very difficult position at the end of
the year, as he will have spent a con-
siderable part of his earnings, and
will have had no moneys paid in
against his personal income tax.

As an example, an entertainer in
the 80 per cent bracket has to earn $5
in order io keep $1, as the other $4
belongs to the government. An idea
of the amount of income tax liability
which accrues on various net in-
comes can be seen in the following
chart:

Net Income Income Taex

$10,000 $2,346.50
15,000 4.270.25
20,000 6,645.25
25,000 9,362.25
30,000 12.264.50
40,000 18,425.95
50,000 95,137.00
60,060 32.247.75
76,000 99.643.50
80,000 47,324.25
90,000 55.290.00
100,000 63,450.75

¥ have recommended to my clients
the establishment of a special tax ac-
count at their bank, and the deposit
of an estimated amount to this aec-
count weekly so that the estimated
income tax lability can de fully paid
up by the end of the year. It is
strongly recommended that this pro-
cedure be followed and that the pay~
ments be made to the government
quarterly via the medium of esui-

mated federal income tax returns.


www.americanradiohistory.com

August 9, 1947

The Billboard

23

Enthusiasm Over Disk Jockey
Convention Cools Off When Pic
Promotion Tie-Up Is Revealed

CHICAGO, Aug. 2.—Recent pro-
posal to hold a national disk jockey
convention, after being received
warmly by platter spinners here and
in New York, cooled off when the
disk twirlers learned that the “con-
vention” was going to be a movie
promotion conducted by Universal-
International (U-I) flickery for the
next Deanna Durbin pic, Something
in the Wind.

Move for the conclave, which
would be held at the Hotel Sherman
August 15 to coincide with a U-I
disk jockey promotion, was instigated
by local spinner Hugh Douglas thru
a release sent -out by his wife, Julie
Drake, who is listed as the conven-
tion’s publicity director. News re-
lease stated that “Douglas was ap-
pointed by a convention committee.”
Mrs. Douglas said that she had taken
tt upon herself to appoint her hubby
to act as chairman to get the ball
rolling.

Jler Suggestion

Mrs. Douglas further admitted that
it was she who persuaded local U-I
reps to work out the one-day spinner
meet in conjunction with the preem
of the Durbin flick, in which the
star portrays a fem disk jockey. She
said that U-I had agreed to work
with her in promoting the Chi con-
vention and that she had sent out 70
invites, with 30 more to follow. She
added that U-I had agreed to back
the deal tinancially and that now she
was trying to get them to guarantee
transportation to out-of-town jocks
who participated.

But a sopkesman for the U-I flack
office claimed that the studio did not
intend to make any excessive ex-
penditure and did not intend to pay
any travel costs. He also said the
spinner contfab is merely part of a
promotion campaign among disk
jockeys to publicize the pic Spokes-
man further added that “convention”
expenses would be still less if Ernest
Bytield, Sherman Hotel prexy, would

contribute hotel faciiities in return
for publicity the spot would gain
from a national broadcast which
would emanate from there. But the
U-1I rep added that the airer still
was dnly in the “formative” stage.

Jocks Skeptical

Jockeys both here and in New
York are steeped in doubt about the
legitmacy of a true spinner con-
vention. Most feel that, if there is
to be a convention at-all, it should
be jockey-inspired, so the nation’s
spinners shouldn’t kick off a national
conclave under obligation to a movie
firm or any other type of non-jockey
sponsor. Chi jocks, including local
faves Dave Garroway, Linn Burton,
Ernie Simon and Bob Tunison, who
flacks for Eddie Hubbard, agreed
that organized local spinner associa-
tions were the orgs that should lay
the groundwork for a convention.
They further pointed out that the
number of spinners in the U. S. today
runs arouncd 1,800 and consequently
100 invites to Chi meet mean little.

Other spinners pointed out that
even as a promotion they would be
averse to the U-I “convention.” These
claimed that movies have never aided
jockeys and that they didn’t feel
station managers would appreciate
movie plugging for free that didn’t
correlate with whirling platters over
the air.

Much Temporizing

Byfield hadn’t given the conven-
tion idea much time when contacted,
but said he would have a statement
on it early next week. Three Chicago
diskers said they would have to
know which spinners attended before
they set aside budgets for entertain-
ment facilities for the projected con-
vention.

Meanwhile it was learned in New
York that invitations had been re-
ceived by several spinners, but there
was no word on just what action
these jockeys intend taking.

AMP Sale to BMI Confirmed:;

Tompkins Becomes Al

NEW YORK, Aug. 2.—Consuma-
tion of the sale of Associated Music
Publishers, Inc. (AMP) to Broadcast
Music, Inc. (BMI) (The Billboard,
June 28) was officially confirmed
yesterday by Carl Haverlin, presi-
dent of BMI, and Harry Houghton,
president of Associated-Muzak, fol-
lowing several weeks of work on the
papers by the legal reps of both
concerns.

With the purchase of all of the
capital stock of AMP by BMI, Mer-
ritt Tompkins, BMI veepee, moves
over to AMP as prexy, the position
he left to help form the licensing
ageuncy in 19389.

Included in the purchase are the
publishing and performing rights in
the complete AMP catalog 2as well
as in the catalogs of 15 foreign music
pubberies, including Breitkopf &
Eartel. Leipzig: M. P. Balaieff, Liep-
zig: F'd Bote & G. Bock, Berlin: Edi-
tions Max Eschig, Paris; Julius Hain-
auver, Ltd., London; Kahnt's Scher-
ing Ed.. Leipzig; F. E. C. Leuckart,
Leipzig: Nagel Musical Archives,
Hanover; B. Schott’s Sohne, Mainz;
Schott & Co., Ltd., London: N. Sim-
rock, Leipzig, and Universal Editions,
Vienna.

The joint Haverlin-Houghton state-
ment further said: “In addition to
publishing and acting as an agent
for standard musical works, scores
and educational material, AMP will

1P Prez

standard music published by BMI.”

Haverlin was still on the West
Coast at the time the sale was an-
nounced.

Freddy Martin Will
Work His Way West

NEW YORK, Aug. 2.—Freddy Mar-
tin, who is playing the Strand here
as part of his first Eastern trip in
seven years, will work his way back
to the West Coast playing a couple
of theater dates on the way.

Martin  will play the Riverside
Theater, Milwaukee, September 11-
17, and the Oriental, Chicago, Sep-
tember 18-24. He then will return
to his long-time location, the Am-
bassador Hotel, Los Angeles, opening
September 30 for the fall season.

New Posts at Columbia

For Cook and Wheeler
NEW YORK, Aug. 2.—The Colum-
bia Recording Corporation has ap-
pointed W. Fisher Cook head of ship-
ping and finished stores and William
A. Wheeler manager of the transcrip-
tion department in Hollywood.
Cook was formerlv in charge of
packing and billing customer orders
at the Albany plant. Wheeler, before
joining Columbia, was associated

take over the sale of editions oflwith World Broadcasting.
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\\/MTM : the label that gave you

HARMONICAT'S “Peg O' My Heart”
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The nation’s 16 top tunes, THE HONOR ROLIL: OF HITS, is de-
termined by a scientific tabulation of various degrees of each song’s Week Ending
popularity &5 measured by survey featuPes of The Billboard's Music Aungust 2
Popularity Chart.

Ll ]
This Week Last Week
¢ i By Alfred Bryan and Fred Fisher

1' pEe 0 MY HEART Published by Robbins (ASCAP) ﬂ
Records available: Buddy Clark, Columbla 37392; Glenn Davis, Skating Rhythms
SR-235; Clark Dennis, Capito! 346; the Harmonicats, Vitacoustic 1 & 2; Dolph
Hewitt, Dixle 115; Eddie Heywood Ork, Decca 23960; Art Lund, MGM 1003T;
Ted Martin, DeLuxe 1080; Red McKenzie, National 9027; Glenn Miller Ork,
Decea 25075; Miff Mile Nicksieland Band, Commodore C-1518; Danny O'Nell,
Majestic 7238; Phil Regan, Decca 25076; Floyd Sherman-the Chickering Four,
Signature 15119; The Three Suns, Victor 20-2272; Ted Weems, Mercury 5052.
Electrical transcription libraries: The Ambassadors, Lang-Worth; The Nova=
time Trlo, NBC Thesaurus; Allen Roth, NBC Thesaurus; Eddie Skrivanek Ork,
MacGregor: George Towne, Assoclated; Al Trace, Lang-Worth; Paul Martin,
Standard; Lawrence Welk, Standard; Russ Morgan, World.

2. | WONDER, | WONDER, | WONDER 4., 2% Dot Hutchine 3

Recerds available: Louls Armstrong, Victor 20-2228; Jack Carroll, National
9032; Eddy Howard, Majestic 1124; Van Johnson, MGM 10018; Guy Lompardo,
Decca 23865; Ted Martin-Air Lane Trio, De Luxe 1075 and De Luxe 1070;
Tony Pastor, Columbia 37353; The Scamps, Modern Music 20-516; Ted Straever
Ork, Sonora 2024; Martha Tilton, Capitel 395; The Vagabonds, Trilon 114;
The Four Aces, Trilon 143; Glenn Davls, Skating Rhythms, SR-236.
Flectrical transcription libraries: Art Mooney, Assoclated; Charlie Splvak,
World; Leighton Noble, Standard.

¥ i By Carroll Loveday and Helmy Gresa

3' "IATS Mv DESIRE Published by Mills (ASCAP) 3
Records available: Ray Anthony Ork, Sonora 2019; Hadda Brooks, Modern
Musle 147: The Cats and the Fiddle, Manor 1064; Elia Fitzgerald, Decca
23866; Golden Arrow Quartet, Continental C-6048; Woody Herman, Columbia
47329; Sammy Kaye, Victor 20-2251; Frankie Laine, Mercury 5007; Curtis
T.ewls, Apollo 1056; Art Mooney Ork, MGM 10020; The Scamps, Modern Music
20-516; Martha Tilton, Capitol 395; Glenn Davis, Skating Rhythms, SR-235.
Flectrical transcription libraries: Barclay Allen, MacGregor; Lenny Herman,
Lang-Worth; Art Mooney Ork, Associated; The Muslc of Manhattan Ork,
NBC Thesaurus; Charlie Spivak, World; Leighton Noble, Standard.

i L By Mack David, Al Hoffman and Jerry
4' C"I BABA"CHI BABA Livingston; published by Oxford (ASCAP) &
Records available: Blue Barron, MGM 10027; Connee Boswell, Apolio 1064;
The Charioteers, Columbia 37384; Perry Como, Victor 20-2259; Sherman Hayes
Ork, Aristocrat 1001; Peggy Lee, Caplitol 419; Ted Martin, De Luxe 1080;
Louis Prima, Majestic 1133; Henry Rene Musette Ork, Victor 25-1085;
George Towne Ork, Sonora 2023; Lawrence W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>