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Atticus Ross

WIZKID'S BREAKTHROUGH,
STEVIE WONDER'S WISDOM,
THE DRAKE-KANYE CONUNDRUM



Drake

Certified Lover Boy

fLos Angeles Times B|B|C]

“Certified Lover Boy” is so sharply composed “...one of the most influential and successful

and performed as to be largely irresistible hip-hop stars of the last decade, whose
emotionally vulnerable lyrics and unique vocal
delivery fundamentally changed the nature of
rap music.”

republic
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Taylor
Swift

evermaore

&he New York Eimes chhe. 0

“The sonic details of ‘Evermore’ are radiant “Evermore — rich alt-rock and richer
and meticulous; the songwriting is poised and character studies”

careful. It's an album to respect.”

For Your GRAMMY® Consideration
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Faith

&he New Pork Times

“..a splash of theater more visceral than any
radio hit, any pop crossover...”

VULTURE

“....joyous and celebratory and snide. Everyone
who’s anyone is there, and Pop holds court
with mainstream music kings like born royalty.”

For Your GRAMMY® Consideration
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Ariana
Grande

Positions

TIME billboard

“...it's a smoothly confident album; even when “Grande continues to grow by leaps and
Grande is singing of self-doubt and uncertainty, bounds as a recording artist.”

she’s fully in her feelings, and knowing that

pop can bring a release.”

republic
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Bo Burnham

Inside

€he New Pork Eimes

“It's a feat, the work of a gifted experimentalist
whose craft has caught up to his talent.”

Eddie Vedder

“Long Way”
From the forthcoming album, Earthling

billboard

“A polished number which leans into country and
distills the spirit of a well-traveled songwriter.”

James Blake
“Say What You Will”

CLASH

“...reaffirms James Blake as one of the
most exciting and era-defining artists
currently working, and long may that
continue.”

Kiana Ledé
Kiki Deluxe

HIGHSNOBIETY

“R&B is saved”

Lorde

Solar Power

billboard

“The result is another uncompromising statement
from one of the strongest songwriters in modern
music, sparkling with highlights from the gentle
pop-rock of “Secrets From a Girl (Who's Seen It
All)” to the sorrowful, swaying “Big Star.””

Stevie Wonder

“Where Is Our Love Song”

@NEWS

RADIO

“....demands action and amplifies the power of
change in today’s society.”

alactic’

inc mmm M )P &

f !
MACHINE

ENTERTAINMENT GROUP

SEATTLE SURF CO.™

Clairo

Sling

&he New Pork Eimes

“Clairo takes a defiant leap on Sling”

G Herbo

COMPLEX

“rapping with a hunger, perspective, and
dexterity that immediately made him one
of the most respected rappers in the game”

John Mellencamp +

Bruce Springsteen

“Wasted Days”
From the forthcoming John Mellencamp album,
Strictly A One-Eyed Jack

A historic duet between two of music’s most
iconic songwriters.

Kid Cudi

Man on the Moon lll: The Chosen

COMPLEX

“...one of rap’s era-defining trilogies.”

Lord Huron

Long Lost

“... a magnificently deep, beautiful alboum.”

Swedish
House Mafia

“Lifetime” & “It Gets Better”

billboard

“Dance Music Legends”

“FDH ECAST)



Coi Leray

“No More Parties”

billboard

“Her personality, teetering between
unapologetic confidence and subtle
humility, is what she says attracts so
many to her music.”

Glass Animals
“Heat Waves (Live)”

@ usaTobay

“No artist right now is creating, well,
dreamier music than Glass Animals”

Joy Oladokun

In Defense of My Own Happiness

billboard

“Listening through her album, Oladokun’s
songwriting, instrumentation and vocal
stylings evoke comparisons to Phil Collins,
Peter Gabriel and Tracy Chapman, all of
whom she grew up listening to”

Kim Petras

“Future Starts Now”

Ro]lingStone

“Kim Petras’ world takeover is imminent.”

Marshmello x
Jonas Brothers

“Leave Before You Love Me”

billboard

“It's a sweet hooky pop ballad, with
handclaps, a groove and the type of vibe
that should break hearts around the globe.

TWICE

Taste of Love

Pitchfork

“TWICE continue their hot streak on
Taste of Love, offering further proof they
stand head and shoulders above most of
their contemporaries.”

Conan Gray

“Heather”

reemodGl

“Pop Prince of Sad Internet Teens”

Greta Van Fleet

The Battle at Garden’s Gate

VARIETY

“one of the best straight-up rock albums to come

down the pike in many moons.”

Julia Michaels

Not in Chronological Order

“’Not In Chronological Order” is musically
slick and lyrically raw...the sheer might of
Michaels’ songwriting pen remains unrivaled”

Lil Tecca

We Love You Tecca 2

“Despite his young age, Lil Tecca has
already proven to be a solid hitmaker in
the industry, and with each new album,
he impresses his fans...”

Olivia Vedder

“My Father’s Daughter”

Ro]lingStone
“A tender ballad lead by heavy piano and

Olivia Vedder’s delicate vocal performance’

TOMORROW
XTOGETHER

The Chaos Chapter: FREEZE

PAPER

“The Korean pop quintet may be a voice
for today’s restless Gen Z”

republic
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JOHN SHEARER/MTV VMAS 2021/GETTY IMAGES/VIACOM CBS
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billboard

Hot100

Lil Nas X (left)
and Harlow

Lil Nas X And Jack Harlow EERRCZc i
— And Kanye — Hit No. 1

KWESTTAKE ADAYTRIPN.LEE (MLHILLDMABAPTISTE, COLUMBIA
DBIRALNLEE JHARLOWK OWESTMWILLIAMSR CUBINAR LENZO)

Y The Kid LAROI & Justin Bieber

CASHMERE CAT,0.FEDI,B.SLATKIN,C.PUTH (C.K.J HOWARD,J.0.BIEBER, RAYMONDBRAUN/ 1 14
M.AHOIBERG,0.FEDI,B.SLATKTIN.C.PUTH,M.J.MULE,| DEBONI.S.RAHMAN) COLUMBIA/DEF JAM

IL NAS X RAPS IN “INDUSTRY BABY”: “NEED TO GET THIS ALBUM FANCYLIKE = Walker Hayes =5,
done/Need a couple No. 1s” (W.HAYES,J JENKINS,S STEVENS,C.BARTOLINI) MONUMENT/RCA
Missions accomplished. The 22-year-old’s first studio album, Montero, ar- BAD HABITS EdSheeran 5 5
rived Sept. 17, and the project now boasts two Billboard Hot 100 chart-toppers. FRED,J MCDAID,E.SHEERAN (E.C.SHEERAN.FGIBSON.JMCDAID) - ATLANTIC
“Baby,” with Jack Harlow, rises to No. .1, aftel: Lil. Nas X’s “Monte'ro (Qall WAY I2 SEXY  Drake Feat. Future & Young Thug N -
Me by Your Name)” entered at the chart’s peak in April. Lil Nas X earns his third L SHIOIS LCRAELAND APARBRASS FFARBRASS R HANGOL) O ReRBLiC
total leader; his debut smash, “Old Town Road,” featuring Billy Ray Cyrus, ruled for a o .
isd g billy Ray Lyr GOOD 4 U Olivia Rodrigo
record 19 weeks in 201 AR RS s i umes wifeot || 2
Harlow tops the Hot 100 for the first time and eclipses a previous No. 2 best ' e :
from July 2020 in breakthrough hit “Whats Poppin” (featuring DaBaby, Tory YIE(TIIBESMng‘EEDm[g%ESPRECHER‘R.CH AHAYEEOJa Cat}(FEﬁ[JtéSZA

a3 27
RCA

G.A.POWELLII,C.LANG,L.S.GOTTWALD,S.|ROWE, T.SHADDICK,S.A KIPNER)

LEVITATING - DuaLipa

Lanez and Lil Wayne).
“Baby” scored 64 million radio airplay audience impressions and 23.2 million U.S.

. . . ] | ! 2 5
streams and sold 34,300 in the week ending Oct. 14, according to MRC Data. Its sales S KGIMENUK ST HUDSON DLIPA.J L KIRK) WARNER
0, «, 1 Tom H %4 1 (3 ”
so.ared t.ay 364 % after an “alternative digital single cover” option and an “extended EJSLEGSEE%?EAETZ » BALOGLYXiZki d Feat. Justin Bieber & Tems N .
mix arrive 'OCt' 9. . R.ISﬁNG,D.E.0NIKU,U.E.O(N'IkO.T.OPENiVI.J.D.BIEBER) STARBOY/RCA
Meanwhile, Kanye West shares in the track’s success as one of the song’s co-pro-
ducers/co-writers. He scores his fifth Hot 100 No. 1 in those roles and his first since g!'E'E'R‘A{,ETﬁgAC FRED Ed Sheeran 0 5

, X | ATLANTIC
his own “Stronger” led for a week in September 2007. —GARY TRUST (E.C.SHEERAN,J MCDAID STEVE MAC K LAVELLE)

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA 7



HOT 100

How was “Chosen” created?

| recorded that at my house.

| was staying in Inglewood
[Calif.] in a one-bedroom apart-
ment, and | was just working.
Something about it felt differ-
ent — it gave a different energy
as | was recording. Ty Dolla
$ign laid his verse and it was all
up from there. | definitely didn’t
look at “Chosen” as the single
to lead with [on the deluxe
version of EP No Love Lost], but
the fans naturally gravitated to
that one. It was a no-brainer.

How are you balancing being a
producer with being an artist?
[Ryan Leslie] showed me that
you could be a producer,
songwriter and do everything
from scratch on your own.

That was the blueprint | took
early on. Whenever | feel
inspired, | jump on it. | don’t sit
and wait. | got the resources at
home to make a beat or record
a song. | try to keep that
momentum — while | got the
eyes on me, I’'m going to keep
the eyes on me.

TITLE CERTIFICATION

PRODUCER (SONGWRITER)

NEED TO KNOW

DR. LUKE (A.Z.DLAMINI,L.S.GOTTWALD)

BLXST &
TYGA FEAT.
TY DOLLA SIGN
“Chosen”

What does it mean to you to
get praise from veterans like
Snoop Dogg and Killer Mike?
It’'s dope to connect with the
OGs. It’s like we’re bridging the
gap when | do shows, with the
young kids all the way to the
grandmas who appreciate my
art. | can connect with so many
people across the world and |
don’t take that for granted. [It]
lets me know I’'m on the right
trajectory. | want to carry the
torch in a respectable way.
—CARL LAMARRE

Artist

IMPRINT/PROMOTION LABEL

Doja Cat

KEMOSABE/RCA

HEAT WAVES

D.BAYLEY (D.BAYLEY)

Glass Animals 49 39
WOLF TONE/POLYDOR/REPUBLIC

SAVE YOUR TEARS

| 12 14

The Weeknd & Ariana Grande

10 B

ED SHEERAN

MAXMARTIN,O.THOLTER,THE WEEKND (ATESFAYE ABALSHE,  yo pepupLic 1 44
J.QUENNEVILLE,MAX MARTIN,O.T.HOLTER,A.GRANDE)

KNIFE TALK Drake reat.21 Savage & Project Pat

METRO BOOMIN (A.GRAHAM,S B.A.JOSEPH, ovosouno; 4 B
L T.WAYNE,P.HOUSTON,J.MHOUSTON,R.A.MAYERS,P.L JOHNSON)  REPUBLIC

Maneskin 5 16

SONY MUSIC LATIN/ARISTA

“Shivers” BEGGIN’
@ @ L.FABBRI (P.FARINA,B.GAUDIO)
Sheeran claims his ninth YOU RIGHT

Hot 100 top 10, and
second from his album
=, due Oct. 29, (“Bad
Habits,” No. 4).

WHO WANT SMOKE??

EMKAY (H.WALL:
C.PFERSDORFH

Nardo Wick Feat. 6 Herbo, LitDurk
F

KS,S.B.A.JOSEPH)

Doja Cat & The Weeknd ' 1 15

DR. LUKE (A.Z.DLAMINI,L.S.GOTTWALD,ATESFAYE)

KEMOSABE/RCA

8 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

(M.L.HILL,D.M.A BAPTISTE,D. BIRAL,0.FEDI,R.LENZO)

MY UNIVERSE Coldp la}y xBTS
MAXMARTIN,0.THOLTER B RAHKO (6.R BERRYMAN.CHAMPION, PARLOPHONE/
CAJMARTIN MAX MARTIN,OTHOLTER B RAHKO,RM,SUBA J-HOPE) ATLANTIC
IFIDIDN'T LOVE YOU  Jason Aldean & Carrie Underwood
M.KNOX (J.MORGAN, MACON/CAPITOLNASHVILLE/ ~ 19 12
T.KENNEDY,K M ALLISON,LVAUGHAN) BROKEN BOW
MONTERO (CALL MEBY YOURNAME) = LilNasX
TAKE ADAYTRIPO.FEDI,R.LENZO COLUMBIA 1 29

TITLE CERTIFICATION

PRODUCER (SONGWRITER)

TRAITOR

Artist

IMPRINT/PROMOTION LABEL

Olivia Rodrigo

D.NIGRO (0.RODRIGO,D.LNIGRO) GEFFEN/INTERSCOPE
7 2 GIRLS WANT GIRLS  Drake Feat.LitBaby 2 6
07, AMBEZZA (A.GRAHAM,D.A.JONES, O.YILDRIM, M.D.LIYEW) oy s
@ @ CHASING AFTER YOU RyanHurd With MarenMorris 93 9
A.ESHUIS, T.REIMER (B ADDINGTON,J.FLOWERS) ARISTANASHVILLE
TAKE MY BREATH The Weeknd
2 22 MAXMARTIN.0.THOLTER, THE WEEKND XOJREPUBLIC 6 10
(ATESFAYE, A BALSHE MAX MARTIN,0.T.HOLTER)
COLD HEART !PNAU REMDQ4 Elton John & DuaLipa
N.LITTLEMORE P.MAYES,S.LITTLEMORE,C.THOMAS,G.DUDGEON MERCURYEM) 29 6
(E.JOHN B.J.PTAUPIN,P MAYES, N.LITTLEMORE,S LITTLEMORE)  INTERSCOPE
9 THATS WHAT | WANT LilNas X
4 26 0.FEDIB.SLATKIN R BTEDDER KBEAZY comas 10 4

(M.L.HILL,0.FEDI,B.SLATKTIN,R.B.TEDDER,K.C.BACH)

Farr
|AMCHINO,V.CARDENAS,SHARO TOWERS K4G,GHE TTO(C.E.REYES-ROSADO,F.J MARTINEZ M.GPEREZ, - CARBONFIBER/SONYMUSIC 25 ]2
KQUIROZ A BAUZA AR QUEZADAFULGENCIO VA CARDENAS OSPINA.J M.GOMEZ J.C. GARCIA] LATINTHE ORCHARD

MY BOY

0.CHARLES (E.
R.SUTTON,N.COLL

WOCKESHA Moneyba

YC,REAL RED,J.ROCKAMORE (D.D.WHITE, JR.,E.B.JORDAN, CMG%QESS/
M.DEBARGE,C.PEARSON,J.D.NELSON,J. ROCKAMORE) INTERSCOPE

HAPPIER THAN EVER

FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL)

LOVE NWANTITI (AH AH AH)

CKAY,TEMPOE (C.C.EKWEANI,M.C.ALAGWU)

Elvie Shane
WHEELHOUSE

Billie Eilish ', 1,

DARKROOM/INTERSCOPE

CKay ‘g 4

CHOCOLATE CITY/ATLANTIC

. Justin Bieber

THEMONSTER OND
\UN/DEF JAM

J.D.BELLION

COLD BEER CALLING MY NAME Jameson Rodgers Fn s

C.FARREN,J.D.MITCHELL (J.RODGERS,

HH‘;\HHF‘PHLL \CK) BRA

HPHELPSBRETT TYLER, AVANDERHEVM) COLUMBIANASIVILLE
A-0-K Tai Verdes
A.FRIEDMAN (T.J.COLON, ARISTA 34 15
AFRIEDMAN,MT.KONINENBURG,B.W.BRUNDAGE)
@ @ MEMORY IDON'T MESS WITH LeeBrice 33 1
B.GLOVER K.JACOBS, L BRICE (L.BRICE,B.MONTANA,B.DAVIS) CURB

SHARING LOCATIONS  Meek Mill reat. LitBaby&LDurk

NICK PAPZ XANDER KJ.SVDOMINIK (R R WILLIAMS,D.A.JONES, CH/ 2 71
D.DBANKS,N.JPAMAMITROUA PAPAMITROUN.N.TETTEH,D.SVOROBORIC) ATLANTIC

| WAS ON A BOAT THAT DAY  Otd Dominion

S.MCANALLY,0LD DOMINION (M.RAMSEY,T. ROSEN ARisTA 31 15
/SELLERS 6 SPRNE.B FTURS. S MOANAL LY ) GSBORNE) NASHVILLE

LEAVE THE DOOR OPEN 2

Silk Sonic (Bruno Mars & Anderson .Paak)
AFTERMATH

33 37 BRUNO MARS,D'MILE 1 32
(BRUNO MARS,B.ANDERSON,D.EMILE I1C.B.BROWN) ATLANTIC
FAIR TRADE Drake Feat. Travis Scott

23 30 0L ASHEETPARONTRAISSCOTTWNDAGURLAGRAATRAVSSIOTIOIRMJASVEETE ovosouny, 3 B
N OSHURNDER S ATONEC DAVHLSOVBABFACETHALAYLADEDEMLEIBLBAWSNOSRODVAENOS REPUBLIC

@ @ BUY DIRT Jordan Davis Feat. Luke Bryan 40 10
P.DIGIOVANNI (J.DAVIS, J.DAVIS, M.JENKINS,J.JENKINS) MCANASHVILLE
PEACHES - Justin Bleber Feat DamelCaesar&leeon

41 39 HARV.SHNDO (.0 BIEBER, AWOTMAN G D.EVANS BHARV oo 1 30
RTINS L BB FRNGMS LEON KYATOANIA SHMONS)  BRAUNIDER M
DEJA VU Olivia Rodrigo

30 31 D.NIGRO (D.L.NIGRO,0.RODRIGO, GEFF%N/ 3 28
T.SWIFT.J.M.ANTONOFF,A.E.CLARK) INTERSCOPE

@ @ YOU SHOULD PROBABLY LEAVE  Chris Stagleton 43 15
D.COBB,C.STAPLETON (C.STAPLETON,A.GORLEY,C.DUBOIS) NAERCURY

4T 47 MEET ME ATOURSPOT  THEANXIETY: WILLOW & Tyler Cole W 5
W.SMITH T.COLE (T.COLE.W.SMITH) MSFTSMUSIC/ROC NATION
COLD ASYOU Luke Combs
CHIP MATTHEWS,J.D.SINGLETON L.COMBS RverHouse) 49 11
(L.COMBS,S.MINOR.R. MONTANA,J.0.SINGLETON) COLUMBIANASHVILLE
GYALIS Capella GreH)é
CAPELLAGREY (C.J.JACKSON, JR. cAPELLA/ALLEPACTHE 38 11
JUVENILE,D.MCARTER, JR.B.OTHOMAS) FAMILY/CAPITOL
LOVE AGAIN Dua Lipa

57 KOZ (C.M.GRIMES,M WARTELL,| WALLMAN, warner | A1 13

S.KOZMENIUK,D.LIPA,BING CROSBY,C.COFFEE JR.)

LEAVE BEFORE YOULOVEME  MarshmelloX Jonas Brothers

39 40 MARSHMELLOALESSOHEAVYMELLOWN GALE MARSHMELLOPJPLESTEDN.JGALE. omeecoeeey 19 21
RPBBOARDNANPBOVMANEVAUGHAN AR RLNDBLADE ROMANDC ARNOLDG NARROWD AT REPUBLIC
FAMILY TIES Baby Keem & Kendrick Lamar

42 46 BABYKEEN CARDDONTHEBEAT OUTTATOWNROSELILAH DEATS )L HARRIS FRANKIEBASH ey 18 T
HCARTER J& KLDUCKNORTHR LATOUR T DEKKER R L BACHA G PATRZE L HARRIS C FRANKEN) PGLANG/CGLUMBIA
HURRICA nye West

34 44 KWESTBOUBZDABEASTMGDEANDJKHALILRONNYJUJIVOLTA(KUWESTATESFAYEDAJONESJGWIN 600D/ 6 7
KADBDLLRAHMANR 0.SPENCE JR MGDEANRCUBNAMWILLIAVS MMBOGOD SEEFFSBARSHAMEASE)  DEF JAM

BLXST: AESTHETIC VISUALS. SHEERAN: DAN MARTENSEN.
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ADELE: SIMON EMMETT. DOJA: DAVID LACHAPELLE.

BLOCK: ERIC RYAN ANDERSON/COURTESY OF UMG NASHVILLE.

THE WEEK'S MOST POPULAR CURRENT SONGS ACROSS ALL GENRES, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA. SONGS ARE DEFINED AS CURRENT
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DATA FOR WEEK OF 10.23.2021

TITLE cerrirication Artist ;2 () (S
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

LO SIENTO BB Né Tainy, Bad Bunny & Julieta Venegas ADELE
8 TAINY (MEMASIS FERNA NEONIS 51 1 “E Me”
B AMARTINEY DRSO VENEBAS PERCEVAULT) asy on Me
WILD SIDE Normani reat, Cardig
@ N 52 SHRMTTOAOCIPLL GRS WM, keepcoo, 14 13
BTHAZZARD,TROND.CAPPA L CHRISTIAN TROSS,JNAVAKIK MOORE JTHORPE CARDIB RCA After a six-year wait, Adele needed
53 FLOCKY FLOCKY Don Toliver Feat, Travs Scott 53| only five hours to debut on the Hot 100.
CARDO ONTHE BEAT DEZ WASHINGTON MU LEAN TUS JACK « » o
(C.ZTOLIVERTRAVIS SCOTT R LATOUR D.CLEARY-KRELL,C MULLAN) WERUN\T/ATLANTIC Easy on Me,” the British singer-
@ HAVE MERCY Chloe songwriter’s first new music since
S0 BELN HURDABEATIB00GIDABEASTEN CHLOE JLETRANGER(SLLNDSTROM LUMCNTIRE, paRKwooD; 28 5
M‘J‘MULE.\‘DEBUNLC‘BA\LEV‘T‘THOMAS.NAAEHARLES‘J‘B(W\N‘C‘BARY,M.GASGUETR,WILSDN] COLUNBIA 20715, enters at No. 68 thanks solely

to its first five hours of availability,
following its Oct. 14 release at 7 p.m.
ET. (The Oct. 23 chart’s tracking week

@ @ 55 THINKING ‘BOUT YOU DUStinLynChFeat.LaurenAlainaOrMacKenziePorter 55 9

Z.CROWELL (D.LYNCH,A.ALBERT,H.PHELPS,W.WEATHERLY) BROKEN BOW

BADDEST Yung Bleu, Chris Brown &2 Chainz covers Oct. 8-14.) The ballad bows
1 LE HITMAKAROMAND 0G PARKER MWOODS U B0DLE CCOGTSONI SCOTT VCMBROWN,  VANDROSS/ 98 11
TEPPS,B.AMORGAN 0.SCOTTR JWILSONCWARD,TWILLIAMS,J1 PARKER MOODS) EMPIRE with 3.1 million U.S. streams, 3.1 million
Y - LATE AT NIGHT Roddy Ricch i airplay audience impressions and
Q?ﬁ&iwﬂ?&mﬁ?/?r?iﬁr(dﬁm) ATLANTIC 14,800 sold, the lattermost total also
ood for a No. 4 debut on the Digital
78 63 K<t GlegTSJDSHN UVKILLENEM Sleepy Hallow 51 13 gon Sales chart. Parent album 3% is
(T.CHAMBERS,J.SCOTT,Y.CHAIN) WINNERS CIRCLE/RCA 9 ’
due Nov. 19. —G.T.
WHOLE LOTTA MONEY  BIA Feat. Nicki Minaj
52 BER BEATGODZ,TROMAND,PLIZNAYA . 16 14
(BIA.R.DOSS JR.. TROMANO,L.JAE.OTMARAJ-PETTY)
MEMORY Kane Brown X kbear ; i
79 68 k1 AMGOLDST?N BLACKBEAR (MTMUS Ta e ow blackbea 50 14 TITLE CERTIFICATION Artlst
AM.GOLDSTEIN.J.KIRKLAND,K.BROWN, E.K.SMITH) RCANASHVILLE/RCA PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL
i @ ] ESTADANADA Ivan Cornejo g 5 @ 61 I8 YOUR HEART Joyner Lucas & J.Cole 39 3
AGARCIA (L.CORNEJO) MANZANA/SONY MUSIC LATIN PALAZE,LC BEATS, HAGAN (G.M.LUCAS, JR.J.COLE) TWENTY NINE
KNOWING YOU Kenny Chesne '
@ @ 720 B.CANNON K CHESNEY BLUECHAI WARNERMUS% 62 9 - @ 82 WHISKEY AND RAIN Michael Ray 82 2
(BRETT JAMES,A.JAMES K HIGGINS) NASVILLE/WEA R.COPPERMAN (J.FRASURE,JTHOMPSON)  WARNER MUSIC NASHVILLE/WEA
WOMAN Doja Cat IN THE BIBLE Drake Feat. Lil Durk & Gi
75 62 BUEEM VETIBEATS L.JAY,CRATE CLASSICS A.JONES (A.ZDLAMINI, KJMDSABE/ 62 T2 79 BEEM | THOMAS APE BROWN 40 (AGRAHAMN.J.SHEBIB DD BANKS, eat-HE B stlj‘(ﬁvonr/] 7 6
D.SPRECHER A.HORN,A.JONES, L.JAY,J T.MOBISSON) RCA GDEVANS L6 THONAS A SCHNDLER E AFARIBROVN.S GEBRELUL) REPUBLIC l l
SAME BOAT Zac Brown Band SUMMER OF LOVE  Shawn Mendes & Tain
170 ZBROWN,BSIMONETTI HOME GROWN/WARNERMUSIC | B4 4 93 84 BELA TANYDOVSTHEWORLD(SMENDES SCOTTHARRISLZMISHLANY GHEN, isLang 48 8 DOJA CAT
(B.SIMONETTI,Z.BROWN,J.D.SINGLETON) NASHVILLE/WAR 5 ASOLOVAYA JACKSONR CLASS ME MASISFERNANDEZ A BORRERO RODRIGUE?) REPUBLIC
“Need To Know”
CHOSEN Blxst & T¥ga Feat. Ty DollaSlgn MAYBACH 42 Dugg Feat Future
CETN THAREALCSTYLEZ,THAREALJFKBEATZBLXST (M BURDETTE 65 3 CETN CHOSEN 1641, YUNG DEE (DHENRY, prcve; 68 3
TW.GRIFFIN JR, MR NGUYEN-STEVENSON,C.WILSON.J W GRACE) REDBULL DMHAYES 6.LALEXSANDOROVICH,J.K TABARREJO.N.DIWILBURN) INTERLCOPE Doja Cat becomes only
TOO EASY Gunna & Future i i
@ 59 BCEIN WhEEZY,S.MOMBERGER (S.6.KITCHENS, GUNNA/YOUNG | 38 3 86 BT;UETg?lR’(!OI;EeP!;[!\TI:[;EAJ\I!TED Jon E@ﬂgﬂ 86 1 th? second am.St’ after
N.DWILBURN, W.T.GLASS 5. MOMBERGER) STONER LIFE/300 : R.GORE,J.PARDI (J PARDI,R AKINS, L.LAIRD) NASHVILLE Ariana Grande in May, to
VOLVI Aventura x Bad Bunn WAVES Luke Bryan chart three concurrent
85 73 WL 0MADCHERCADER EPARKER L CHEVERE(BAMARTINEZOCASID, RIMA)Sl 22 1 70 87 BEEM | < ryins o STEVENS (2 CROWELL R.u HURD R C.MCGILL caprroL 24 17 .
ASANTOS,J A NEGRON VELEZ,C.BRITO,C BRAULIOMERCADER | PARKER L CHEVERE) : . z R RC. ) NASHVILLE top 10s on Mainstream
| EASY ON ME Adele gg | "| FREEDOMWAS AHIGHWAY  JimmieAllen&BradPaisley gg | 0P 40: “YouRight
G.KURSTIN (A.L.B.ADKINS,G.KURSTIN) COLUMBIA A.BOWERS,J.ALLEN (J. ALLEN,A.BOWERS,M.ROGERS) STONEY CREEK (No. 6 on the list), “Kiss
- @ |2 JUGASTEYSUFRI _EstabonArmadorencumive (gg 5 () g5 i NEVADA  YoungBoyNever BrokeAgain g 5 Mo More (No.7) and
P.JTOVAR OCEGUERA JR.,E.RODRIGUEZ (D.BALDERRAMA) DEL (K.D.GAULDEN.T HORTON,D BOONPETCH) KE AN “Need To Know” (No. 10).
TODO DE TI Rauw Alejandro
86 74 BN MR NAISGALEL ZORRO (R.A.OCASIORUIZL.J.GONZALEZ, lJARS/SUNY 32 20 90 LIKE A LADY Lady A 90 1
R.E.PABON NAVEDO,J.M.COLLAZO,E.L PEREZ ROVIRA) MUSIG LATIN D.HUFF (H.SCOTT,D.M BARNES, M.BUZZ,M.JOHNSON,B. PADDOCK) BMLG
73 70 BB THOT SHIT Megan Thee Stallion 45 g 1] LIFE GOES ON Oliver Tree g1
06 PARKER LIL JU (MJ.PETE JL.PARKER JMMASON) 1501 CERTIFIED/300 OLIVER TREE GETTER (O.T.NICKELL TPETULLA) ATLANTIC
- @ 72 SAND IN MY BOOTS Morgan Wallen 32 13 92 ﬂ}gAgASTBZﬁ(BBBxCKSUNCMBRUPWONEG%IPOKE Feat. Ch\r/\lcsToBRK/c\)c%g 64 2
J.MOI(A.GORLEY,M.W.HARDY,J.0SBORNE) REPUBLIC/BIGLOUD L.BASCOM,J.R.JACKSON,M S.ERIKSEN, T.EHERMANSEN,S.C.SMITH)  WORLDWIDE/REPUBLIC
DRINKIN' BEER. TALKIN' GOD. AMEN.  Chast Ricerest Fdagemgalie LIFE SUPPORT YoungBoy Never Broke Again
82 71 BEM cCROWDER CRICE,THUBBARD BKELLEY pACKJANIELS) 24 20 88 BEEN SMASHDAVID.SMPLGTWYRAVIS STUNNER SAMPLES (K .GAULDEN, NEVEREROKE 48 5
(C.RICE,C.CROWDER, H.PHELPS,€.DODDS) BMLG/BROKEN BOW SO MENE Y SAHOELS R TTATAD M MORAL) GOLOBERD AGAIN/ATLANTIC (
NO FRIENDS IN THE INDUSTRY Drake ' ' )
60 64 BLM ViNYLZ0ZNIKD (A.GRAHAM,A HERNANDEZ, ovosouno; 11 B 94 TIL YOU CAN'T Cody Johnson 1g4 4 [N l
0.YILDRIM,N.FRASCONA,G.WILLIAMS, R.DEBARGE) REPUBLIC TW.WILLMON (B.M.STENNIS,M.ROGERS) COJO/WARNER MUSIC NASHVILLE/WMN
PRISCILLA
WFM Realestk WHO'S IN YOUR HEAD Jonas Brothers BLOCK
75 B 1 EN ILYAMAXMARTIN (N.J.JONAS,J JONAS PK.JONAS Il ervpne 99 1
NOT LISTED (NOT LISTED) REALESTK RYACOUB,MAX MARTIN, . SALMANZADEH, D. STEWART) “Just About
YONAGUNI Bad Bunny AIN'T SHIT Doja Cat Over You”
89 82 WA SMASHDAVID FINESSE BYRD TAINY (B.AMARTINEZ OCASIO.S.D.JIMENEZ. amas 1019 L TN TIZHIMSELF R CHAHAYED K MCKENZIE YETI BEATS Kemosae/ 24 13
1.SINGH BYRD.0.J.CEPEDAMATOS M £ MASIS FERNANDEZ,J. M REVES DIAZ) (AZ.DLAMIN|6.A POWELL Il R CHAHAYED,D.SPRECHER K MCKENZIE) RCA
. The Raleigh, N.C., native,
50 65 foull CHAMPAGNE POETRY soiake N o 7] JUST ABOUTOVERYOU PriscilaBlock o7 | =P 000
INDENT/MERCURY
PMCCARTNEY,G. HARDEMANNJSl‘iEBIBMBIDAVEMDAVISJALAWRENCE) REPUBLIC JJOHNSON (P.BLOCK,S.JONES,E.K.KROLL) NASHVILLE who broke throug
- on TikTok, makes her
- @[] ONE MISSISSIPPI KaneBrown 75 5 ) FOR TONIGHT Giveon " 5 Kot 100 debut as the
D.HUFF (K.BROWN, J.FRASURE, L.GRAY,EK.SMITH) RCANASHVILLE 6 D EVANS i SEMALAL DIXON.S THOMAS) NOT SO FAST/EPIC . .
PRAISE GOD . W track hits new highs
' anye West
94 85 W4 GET INTOIT (YUH) Doja Cat 68 10 LN K WEST.30R0C,0JIVOLTA,Z TACHLM.G.DEAN (K OWESTTRAVIS SCOTT,  ~6.0.0.0,0eF 200 3 of No. 17 on Countr
Y2K,SULLY (A.Z.DLAMINI,A.STARACE S.Y.T.CHEUNG) KEMOSABE/RCA H.CARTERJR.,é.GLUADE,AO.TATE,ESLOANJ‘R,R.CUBINA,MWILL\AM§} /JAM . . .y
Airplay (11.5 million in
YOU TIME Scotty McCreer BAD MORNING YoungBoy Never BrokeA ain :
63 54 B[N FRoGERS DWELLSAESHUIS y TR'PLET,GER)SI 50 1 @ 81 WULIN DUBBA-AAM.LAURY,THE LOTTERY geoy g?OKE 28 3 audience) and No. 25 on
(5.C.MCCREERY,FROGERS,A.ESHUIS) (KMATTOX,A.LOCKHART M_LAURY,W.G.MOSLEY JR.) AGANIATLANTIE

Hot Country Songs.
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BTS

Butter

“A GLIMPSE OF A NEW AND BETTER WORLD, OF AN INTERCONNECTED 2IST CENTURY
ACTUALLY LIVING UP TO ITS PROMISE..”

RollingStone
‘BUTTER’ RECALLS LATE-'905 BOY BAND SINGLES, READY TO ENTERTAIN YOUNGER ARMY MEMBERS AND THEIR

TOP 40-PLAYING PARENTS ALIKKE, AS WELL AS KEEP BTS IN THE CENTER OF GLOBAL POP CULTURE.”
billboard

“BUTTER' IS THE NEXT DECADE'S ANSWER — A SYNTH-DRENCHED, SWAGGERING TRACK
SITTING COMFORTABLY ON AN ADDICTIVE BASSLINE."

CONSEQUENCE OF SOUNE

T @B OiB8d
BIGHIT [
B MUSIC




FOR YOUR GRAMMY® CONSIDERATION

OMER FEDI

Producer Of The Year. Non-Classical

24kGoldn feat. iann dior - “Mood (Live)”
The Kid LAROI & Justin Bieber - “STAY”

Lil Nas X - “MONTERO (Call Me By Your Name])”
Machine Gun Kelly feat. Halsey - “forget me too”
24kGoldn - El Dorado
Machine Gun Kelly - “drunk face”

The Kid LAROI - “SO DONE”

Lil Nas X - “SUN GOES DOWN”



For Your GRAMMY °Consideration

N SN

COLUM




“THE STRONGEST AND MOST FULLY REALIZED
ALBUMTO DATE FROM AN ARTIST
DETERMINED TO KEEP EVOLVING. " - variery

“A REMARKABLE AND PROGRESSIVE RB
ALBUM... THE MOST ECLECTIC GOMPOSITIONS
OF BRIDGES CAREER” - e Guaroia

“ASMOOTH R&B ALBUM WHOSE NOSTALGIC TRAPPINGS
AIM FOR TIMELESSNESS ™ — PITCHFORK



“WITHITS GENRE-STRETGHING
APPROAGH AND REFRESHINGLY
HONEST EXPLORATION OF LOVE AND
LONELINESS. NAS REMINDS US THAT
HE'S A MUSIGAL FORGE T0 BE
REGKONED WITH. " variery

“MONTERO" STRINES AN IMPRESSIVE
BALANGE BETWEEN GRAFT AND HEART..THE
ALBUM MIGHT BE THE YEAR'S MOST BERUTIFULLY
CONSTRUGTED" - Los angELES TIMES

"LILNAS N3 DEBUT ALBUN IS
A MASTERPIEGE..A STUNNING
PORTRAIT OF AN ARTIST FINALLY
BOMING INTO HIS OWN' - piussosro



“THE EPTOME OF WHAT A YOUNG MUSIC
oI AR LOOKS LIKE INZ001." - rime

"N MULTI-FORMAT FORGE.” - piLBoARD

“THEKID LARDI HAS CEMENTED HIMSELF AS
ATALENTTOWATGHIN 2071." - comerex



“RECORD OF ‘ENGELLENT.. " DNSTOPPABLE RISE

: A APPER'S :
HIS GAREER P DRELRE OF A RAPSTAR

- PITCHFORK WAL STREET JOURNAL - ROLLING STONE



"ATAUNTINGLY GOOD HIP-HOP ALBUM.OR
A REWIRING OF POP ONA"- rwe wew vork rives

||
THEPR

ER'S BEST EFFORTTO DATE...
DUGTION [5 SIGNATURE TYLER,

BRIGH
OF G0

AND EBULLIENT. REMINTSGENT
LOEN-ERA RGD. " - Rowuiws srone

“NOTHING SHORT OF REMARKABLE - prrcueore



"HE IS AN UNDENTABLE FORGE. - e

“ON THE NELODIG BLUE', KEEM DOES MUGH TO SHOW
WHAT ALL THE HYPE A3 BEEN ABOUT. SHOWGASING
HIS WIDE-RANGING TALENTS..."- NME

“THE HIGHS ARE EXHILARATING. HIS OPENING
VERSE ON “FAMILY TIES™ IS EASILY AMONG THE
BEST OF HIS CAREER. - pitchrork



“THERE ARE MANY REASONG NELLY HAS BEEN
ABLE TOMAINTAIN AS LONG AS HE HAG IN THE
INDUSTRY. BEING ABLE TO GREATE GOOD MUSIG
THAT STANDS THE TEST OF TIME 15 ONE. FOR
oURE. BUT HIS BUSINESS AGUNEN DESERVES
MENTION AS WELL. - BET

ITWASN TSUPPOSED TO BE THE
RIGHT TIME FOR A BREAKTHROUGH.
BUTZ4KGOLON HAD A GAREER-
MAKING HIT IN HAND.

- THE NEW YORK TIMES



o ARTIST cerriFication Title PeAk  wks.oN ARTIST cerriFication PEAK  WKS.ON
IMPRINT/DISTRIBUTING LABEL CHART IMPRINT/DISTRIBUTING LABEL POS.  CHART
o Certified Lover Boy 49 TRAVIS SCOTT 4 ASTROWORLD 1 167
0VO SOUND/REPUBLIC CACTUS JACK/GRAND HUSTLE/EPIC
DON TOLIVER Life Of ADON 1 45 MACHINE GUN KELLY Tickets To My Downfall 1 55
CACTUS JACK/WERUNIT/ATLANTIC/AG EST19XX/BAD BOY/INTERSCOPE/IGA
N YOUNGBOY NEVER BROKE AGAIN  Sincerely, Kentrell 3 SUMMER WALKER Overlt 2 106
NEVER BROKE AGAIN/ATLANTIC/AG LVRN/INTERSCOPE/IGA
MEEK MILL Expensive Pain 2 52 ARIANA GRANDE Positions 1 50
MAYBACH/ATLANTIC/AG REPUBLIC
n OLIVIA RODRIGO Sour 1 2 56 BILLIEEILISH 4 When We ALl Fall Asleep, Where Do We Go? 1 133
GEFFEN/IGA DARKROOM/INTERSCOPE/IGA
m LILNAS X Montero o 4 .COLE 3 2014 ForestHillsDrive | 359
COLUMBIA DREAMVILLE/ROC NATION/COLUMBIA/LEGACY
DOJA CAT Planet Her 2 16 TAYLOR SWIFT 2 Lover 1 12
KEMOSABE/RCA REPUBLIC ° ’
< MORGAN WALLEN Dangerous: The Double Album 1 40 55 POLO G The GOAT 2 74 Atlantlc s
BIG LOUD/REPUBLIC COLUMBIA
KANYE WEST Dond KENDRICK LAMAR d kid, m.A.A.d cit
o 6.0.0.D./DEF JAM onda 7 TOP DAWG/AFTERMATH/\NTERSCUPE/Q\GA goo : m ¢ y 2 468 Th ree -
;I;IJEE‘IA(ID LAROI F*ck Love 64 57 E{QE\JDIEE/ET\EI\!SI%E%GA Death Race For Love 1 136 Pa c k
[N JUSTIN BIEBER A Justice 58 BAD BUNNY YHLQMDLG 2 85 . .
(IYITI RAYMOND BRAUN/DEF JAM RIMAS Don Toliver’s Life of a
BILLIE EILISH Happier Than Ever 1 FARRUKO La167 26 2 DoN debuts at No. 2 on
DARKROOM/INTERSCOPE/IGA CARBON FIBER/SONY MUSIC LATIN . .
J ROD WAVE SoulFly 29 61 POST MALONE beerbongs & bentleys | g the Billboard 200, while
I ALAMO REPUBLIC Drake’s Certified Lover
LUKE COMBS 2 What You See Is What You Get 101 64 GIVEON When It's All Said And Done... Take Time 5 g Boy returns to No. 1for
RIVER HOUSE/COLUMBIA NASHVILLE/SMN NOT SO FAST/EPIC .
I POP SMOKE 2 _ShootFor The StarsAimFor TheMoon 1 g7 3 || KACEY MUSGRAVES StarCrossed g 5 a fourth nonconsecutive
VICTOR VICTOR WORLDWIDE/REPUBLIC INTERSCOPE/MCA NASHVILLE/IGA/UMGN Week on top |t’s Tollver’s
SLEEPY HALLOW Still Sleep? % i - i
m WINNERS CIRCLE/RCA : eep ]6 20 ‘ QDELE 2] ] 5]] hlgheSt Chartlng. album
LIL BABY 3 My Turn 1 85 Xl 67 DRAKE 5 Scorpion 1 172 yet (68,000 equivalent
_— QUALITY CONTROL/MOTOWN/CAPITOL YOUNG MONEY/CASHMONEY/REPUBLIC album unlts earned |n
DUALIPA Future Nostalgi ED SHEERAN + (Divid i i
! he utureNostalgia 3 gg 68 . eyt “ (Divide) 1 94 the United Sta'\tes during
CODY JOHNSON Human: The Double Album 19§ )| THE WEEKND TheHighlights 5 35 the week ending Oct. 14,
COJO/WARNER MUSIC NASHVILLE/WMN XO/REPUBLIC aCCOFdIng to M RC Data),
AESPA Savage (EP METALLICA 18 Metalli 1 -
& vage(EP) “9g 48 [yl METAL etallica 1 g9 surpassing the No. 7 de
mhd LILBABY & LILDURK ~ The\Voice Of TheHeroes | 1 | TRvIUM InThe Court Of The Dragon 77 | but and peak of Heaven
= AL:;/DUAL\TVCD;TRDL/MDTUWN/lGA/CAP\TOL H “ d' Bl d RUADRUNNER;ESMG or He// |n 2020 Ce,.[/ﬁed
n POST MALONE 3 Ollywood's Bleeding = 1 110 71 . éﬁﬂgﬁmm BackInBlack 4 4g5 Lover Boy earned 94,000
THE WEEKND 2 AfterHours 1 77 7 ' POOH SHIESTY ShiestySeason 3 3g units (down 14%).
XO/REPUBLIC 1017 GLOBAL/ATLANTIC/AG Roundlng Out the tOp
BABY KEEM The Melodic Bl DOJA CAT Hot Pink : 7
[]CT BABY KEEM/PGLANG/COLUMBIA eMelodicblue 5 5 . KEMOSABE/RCA otrin 9 102 four are Life of a DoN’s
93 JUICE WRLD LegendsNeverDie | gg . JAMES BLAKE Friends That Break Your Heart ~ 75 4 fellow Atlantic Records
GRADE A/INTERSCOPE/IGA POLYDOR/REPUBLIC re|easeS YOUngBoy
2 [] 2] !:sAm'N‘E,EUYLusM;AYLES z Fine Line 1 96 76 (IS-E!VIE-RE(%I\!%VE/EJNTIC/AG Luvls Rage2 1 216 Never Broke Again’s
OLD DOMINION Time, Tequila & Therapy 97 | 62 |44 JACKHARLOW ThatsWhat TheyAllSay 5 44 Sincerely, Kentrell
ARISTANASHVILLE/SMN GENERATION NOW/ATLANTIC/AG (4_3) and Meek Mlllys
it A ABangsta'sPain 95 GGl 78 bt EtenalAtake q 84 Expensive Pain (3-4).
JUICE WRLD Goodbye & Good Riddance 4 17g '/} POSTMALONE s Stoney 4 953 It's the first time Atlantic
GRADE A/INTERSCOPE/IGA REPUBLIC haS Clalmed three Of the
E;‘p\u!ulEOR SWIFT Folklore 1 64 <l 80 rEMAASD BUNNY ELULtimo Tour del Mundo 1 46 top four since the chart
QUEEN s GreatestHits g 4p0 || RODWAVE Pray4love 5 g dated Jan. 20, 2018.
o S i That week, Atlantic held
!-I\}E,RKHEJScE/gJMPgﬁNA:’SHVILLE/SMN This One’s For You 4 228 . ;I;E-\EG': NSNE ASINONE 82 1 Nos. 1, 2 and 4 with
GLASS ANIMALS Dreamland 7 4g 73 [kl 42DUGE FreeDemBoyz g 9 the soundtrack to The
WOLF TONE/POLYDOR/REPUBLIC 4PF/CMG Greatest Showman Ed
(f;gIM-E?-\G Hall Of Fame 1 18 84 ;I;/I:EEPUX\LImEEKND 4 Beauty Behind The Madness 1 286 Sheeran’s = (Divide) and
TAYLOR SWIFT Fearless (Taylor's Version) 1 9 77 [:y| TAYLORSWIFT 1989 1 357 Bruno Mars’ 24K Magic,
REPUBLIC BIG MACHINE/BMLG respect|ve|y
ORIGINAL BROADWAY CAST Hamilton: An American Musical 15 ! i )
HAMILTON UPTOWN/ATLANTIC/AG ¢ amitton: An American Flusica 2 316 [l 86 E{Jgjgaﬁmggv Journey's Greatest Hits 10 690 —KEITH CAULFIELD
. LE The Off- LIL DURK The Voi
EIJREACMELLE/RDCNATION/\NTERSCOPE/\GA € 0 Season ] 22 8] 87 ALAMO/GgFEN/\GA evolce 2 43
WALKER HAYE ff (EP DRAKE Tak
MONUMENT S Country Stu ( ) 32 ]7 76 88 VDUNGMDNEV/CGASHMDNEV/REPUELIC ake Care ] 450
TONY BENNETT & LADY GAGA L Fi ZA
CDLOUMB\A/STREAMUNE/\NTER?CDPE/\GA G G overor Sale 8 2 82 89 TSDPDAWG/xRCA Ctrl 3 227
MORGAN WALLEN IfIK M MICHAEL JACKSON 3 Thri
BIGLOUD now e ]0 ]59 ‘ EPIC/?EGACV J c so rlller ] 492
AALIYAH Ultimate Aaliyah 41 ‘ REBA Revived Remixed Revisited g1
BLACKGROUND MCANASHVILLE/UMGN
EMINEM Curtain Call: The Hit WIZKID Made In L
SHADV/AFTERMATZ!/\NTERSCUPE/IGR urtain a enits ] 550 78 92 STARBOY/RCA adein agos 28 ]8
20 15 B
FLEETWOOD MAC Rumours | 446 £| BOBMARLEY AND THE WAILERS % Legend: TheBest0f.. 5 70p
u XXXTENTACION ?
QDELE 25 ] ]87 94 BADVIBES FOREVER : ] ]87
CHRIS STAPLETON Starting Over 3 48 95 J BALVIN Jose 12 5
MERCURY NASHVILLE/UMGN SUENOS GLOBALES/UNIVERSAL MUSIC LATINO/UMLE
TAYLOR SWIFT Evermore 2PAC Greatest Hit
REPUBLIC ver ' ] 44 86 96 AMARU/DEATH ROW/INTERSCOPE/UME reates s 3 392
TRIPPIE REDD Trip AtKnight 9 g 92 ' MICHAEL JACKSON 5. The Essential Michael Jackson g7 370
1400/ TENTHOUSAND PROJECTS EPIC/LEGACY
ELTON JOHN Di d LEWIS CAPALDI  Divinely Uninspired To A Hellish Extent
ROCKET/ISLAND/UME famonds 7 205 93 98 VERTIGO/CAPITOL vine y nlnsplre 0 el Xien 20 ]26
1o i i LIL TECCA Wel You T 2
S&ETE?VE&%E 0t:RIBEARWA\TER REVIVAL Chronicle The 20 Greatest Hits 18 545 80 |: GALACT\C/R?PEBUC elLove You Tecca 10 7
MCEIR'ICIlJQRIVSNAgI‘LALELhEJON 4 Traveller 1 318 . 'Bl;tIBEWIRIH%'ﬂI'ORIOUS B.l.G. ‘& Ready To Die 15 62
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12
90
104
98
96
100
97
121
95
94
13
108

128

109
108
101

116
102
118

120
138

131
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88

133
135
125

126
150

114
187
134
168
140

123
146

139
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132
133
134
135
136
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146
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ARTIST certiFicaTion

IMPRINT/DISTRIBUTING LABEL
THE BEATLES 1

APPLE/CAPITOL/UME ] 494
KENDRICKLAMAR 3 DAMN. 1 235
TOP DAWG/AFTERMATH/INTERSCOPE/IGA
BRUNO MARS 7 Doo-Wops & Hooligans 3 54
ELEKTRA/EMG
TOMPETTY AND THE HEARTBREAKERS 12 Greatest Hits 2 43]
MCA/GEFFEN/UME
YDUNGMD?\EV/I:ASHMDNEV/REPUBLIG VIeWS ] 283
SAM SMITH InThe Lonely H
SAM 5 nThelonelyHour o 337
MEGAN THEE STALLION Good News 2 47 )
1501 CERTIFIED/300/AG S
NIRVANA 1 Nevermind C
SUB POP/DGC/GEFFEN/UME evermin ] 545
RAUW ALEJANDRO Vice V
DUARS/SONY MUSIC LATIN ce Versa ]7 ]6 MORGAN WALLEN
DAN + SHAY GoodThings g g Dangerous: The Double Album
WARNER MUSIC NASHVILLE/WMN
!ﬁ!?M?N%EJD,REPUBUC Man On The Moon: The End 0fDay 4 195 After its debut at No. 1, the set has
YOUNGBOY NEVER BROKE AGAIN Top 1 57 spent its first 40 weeks on the chart
NEVER BROKE AGAIN/ARTIST PARTNER GROUP/ATLANTIC/AG . the to 10 Onl four Other Countr
in .
NICKELBACK The Best Of Nickelback: Volume 1 21 63 P Y 4
ROADRUNNER/EMG albums have spent at least that many
aﬁ%ﬁEY IfICan't Have Love, | Want Power o 7 weeks in the top 10, led by Taylor
CKAY CKayTheFirst 115 3 Swift’s Fearless, with 58 weeks.
CHOCLATECITY
MHB.K%E'S- Back Of My Mind 6 17
KANYE WEST 5 Graduation 1 193
ROC-A-FELLA/DEF JAM
DJ KHALED Khaled Khaled 1 2
WETHE BEST/EPIC
PITBULL Greatest Hit
MR.305/POLO GROUNDS/RCA reates s ]]5 37
EMINEM Music To Be Murdered By 1 90
SHADY/AFTERMATH/INTERSCOPE/IGA
SOUNDTRACK M
WALT DISNEY : oana 2 253
GRATEFUL DEAD ListenTo TheRiver: St. Louis '71'72'73 122 1
GRATEFUL DEAD/RHINO
KHALID A i T
RIGHTHANDIRGA mericanfeen 4 241 ]
MIGOS Culturelll 2 18 ll
QUALITY CONTROL/MOTOWN/CAPITOL
LYNYRD SKYNYRD All Time Greatest Hits 56 148
MCA/GEFFEN/UME
HARRY STYLE H [t
ERSKINE/COLUSMB\A s arry Sty es ] ]0] JUSTIN BIEBER
RODDY RICCH 2. Please Excuse Me For Being Antisocial 1 97 Justice
BIRD VISION/ATLANTIC/AG
2 . .
THE BEATLES AbbeyRoad 1 437 Justice and Sleepy Hallow’s Still
PLAYBOI CARTI WholeLottaRed 1 gp Sleep? (No. 16) benefit from deluxe
AWGE/INTER! PE/IGA . .

CE/NTERSEOPE/® reissues with bonus tracks on Oct. 8.
;ﬁ{ch&%»ﬂwn ! Red "1 180 Justice added three (30,000 equiva-
MAC MILLER Swimming 3 19 lent album units earned in the week

ARNI . .
V:‘;rlﬂ Sticker- The 3rd Al ending Oct. 14; up 86%, according to
SM cker: the or umo 3 4 MRC Data), and Still Sleep? added 11
BROOKS & DUNN 4. The Greatest Hits Collection 4 119 (21,000; up 106%).

ARISTANASHVILLE/LEGACY

ARIANA GRANDE 2 Thank U, Next 1 140

REPUBLIC

LIL DURK Just Cause Y'all Waited 2 2 75

ALAMO/GEFFEN/IGA

GUNS N’ ROSES 8 Appetite For Destruction 1 256

GEFFEN/UME

BOB SEGER & THE SILVER BULLET BAND © Greatest Hits 8 1397

HIDEOUT/CAPITOL/UME

LIL TJAY Desti 2 Wi

CGLUMBI;J estined in g 28

THE ROLLING STONES 12 Hot Rocks 1964-1971 4 367

LONDON/ABKCO

g.UEBE BRICE Hey World 45 47

TYLER, THE CREATOR Call Me If You Get Lost 1 16

corumen ]
HALSEY Manic 2 9]

CAPITOL r)

DRAKE 4 Nothing Was The Same 1 3gg -()

YOUNG MONEY/CASHMONEY/REPUBLIC

TAYLOR SWIFT 3 reputation 1 161

BIG MACHINE/BMLG AESPA

BILLIE EILISH Dont Smile AtM

DARKROOM/INTERSCOPE/IGA ont>mite & 14 199 savage

PLAYBOI CARTI Die Lit 3 98

AWGE/INTERSCOPE/IGA The Korean pop grou p’s debut
BIG30 King Of Killb h : : : :
BREAD SANG/N-LESS) G ing OTKitlbranch ~ 3= ¢ arrives with 20,000 units (17,000 in
RIHANNA 3 ANTI | 9gg album sales) and a No. 2 bow on Top
WESTBURY ROAD/ROC NATION AIbUm Sales. lee many K-pop re-
ESLABON ARMADO CortaVenas gg 5 leases, the CD edition of the album
FRANK OCEAN Blonde | 949 was issued in multiple collectible

BOYSDON'TCRY

packages.
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137
151

130

154

161

144
136
149
158
162

160
155

89

181
170
163

164
186
157
165
180
192
17
159
188

179

77

178
193
175

173
197
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ARTIST cerriFication
IMPRINT/DISTRIBUTING LABEL
JHENE AIKO Chilombo 7 84
2FISH/ARTCLUB/ARTIUM/DEF JAM
MAROON i
222/INTER058)PE/\E(;A Jordi 8 18
DRAKE More Life 1 231
YOUNG MONEY/CASH MONEY/REPUBLIC
IMAGINE DRAGONS 3 Evolve = 9 995
KIDINAKORNER/INTERSCOPE/IGA
BO BURNHAM Inside (The Songs) 7 19
BO BURNHAM/IMPERIAL/REPUBLIC
IVAN CORNEJO AlmaVacia 156
MANZANA
TRAVIS SCOTT Birds In The Trap Sing McKnight 1 263
GRAND HUSTLE/EPIC
BRANDI CARLILE In These Silent Days 1 2
LOW COUNTRY SOUND/ELEKTRA/EMG
YOUNGBOY NEVER BROKE AGAIN AlYoungBoy2 = 102
NEVER BROKE AGAIN/ATLANTIC/AG
BON JOVI Greatest Hits: The Ultimate Collection 5 279
ISLAND/UME
ABBA s Gold: Greatest Hits
POLAR/POLYDOR/UME reate : 25 ]g]
IMAGINE DRAGONS Mercury - Act 1 9 6
KIDINAKORNER/INTERSCOPE/IGA
POP SMOKE Faith 1 13
VICTOR VICTOR WORLDWIDE/REPUBLIC
M h 4E
HsrﬂjPIRE Shottaz va 36 2]
EST GEE Bigger Than Life Or Death 7 13
WARLIKE/CMG/INTERSCOPE/IGA
DABABY BLAMEITONBABY 78
SOUTHCOAST/INTERSCOPE/IGA
gﬁéﬁﬂngLLER 3 TRAPSOUL g 943
POP SMOKE MeetTheWoo, V.2 7 gg
VICTOR VICTOR WORLDWIDE/REPUBLIC
AEROSMITH  Devil's Got ANew Disguise: The Very Best Of Aerosmith 2l 21
GEFFEN/COLUMBIA/LEGACY
WHITNEY HOUSTON | Will Atways Love You: The Best Of Whitney Houston % 72
ARISTA/RCA/LEGACY
G-EAZY These Things Happen Too 19 3
G-EAZY/RVG/BPG/RCA

URE 2 DS2
A-1/FREEBANDZ/EPIC ] ]89
GEORGE STRAIT & StraitOutOf TheBox 43 g3
MCANASHVILLE/UMGN
JORDAN DAVIS Buy Dirt (EP) 86 10
MCANASHVILLE/UMGN
RED HOT CHILI PEPPERS 2 test Hit
RED OT C S Greatest Hits 18 295
OLIVER TREE Ugly Is Beautiful 14 5
ATLANTIC/AG
21 SAVAGE & METRO BOOMIN Savage Modelll 1 50
BOOMINATI/SLAUGHTER BOOMIN/REPUBLIC/EPIC
&mﬁﬂc MONKEYS AM 6 169
KANYE WEST s My Beautiful Dark Twisted Fantasy 1 155
ROC-A-FELLA/DEF JAM
KHALID 2 Free Spirit
RIGHT HAND/RCA p ] ]32
THE ANXIETY: WILLOW & TYLERCOLE  TheAnxiety 141 g5
MSFTSMUSIC/ROC NATION
BTS MAPOF THESOUL:7 = 4 85
BIGHITMUSIC
GABBY BARRETT Goldmine 97 69
WARNER MUSIC NASHVILLE/WMN
J.COLE 2 Born Sinne
ROC NATION ' : r ] ”5
BILLY JOEL 3 The Essential Billy Joel
COLUMBIA/LEGACY € ntia : y ]5 257
TYLER, THE CREATOR IGOR 1 105
COLUMBIA
FUTURE HighOffLife ~ 4 74
FREEBANDZ/EPIC
NF The Search 1 m
NF REAL MUSIC/CAROLINE
XXXTENTACION 17
BADV\BESFDREVER/g’\P%E 2 203
FALL OUT BOY Believers Never Die: Greatest Hits 77 13
DECAYDANCE/FUELED BY RAMEN/ISLAND/UME
l!'lIJBoV%OIREKSR/CUEUMB\A/LEGACY HOZIer 2 22]

B s Invasion Of Privac

THE KSR GROUP/ATLANTIC/AG y ] ]84
EAGLES Hotel California =~ 1 150
ASYLUM/ELEKTRA/RHINO
YUNG BLEU Moon Boy 2 12
VANDROSS/EMPIRE
TIM MCGRAW Number One Hits
CURB u r ! 27 201
ZAC BROWN BAND Greatest Hits So Far...
HOME GROWN/BMG r : r 20 325
$UICIDEBOYS Long Term Effects Of Suffering 7 9
G*59
KATY PERRY 8 T D
oot eenage Uream 1 252
LIL BABY Street Gossip 2 59
QUALITY CONTROL/MOTOWN/CAPITOL
ROD WAVE Ghetto Gospel 10 88

ALAMO

DATA FOR WEEK OF 10.23.2021

THE BILLBOARD 200 CHART RANKS THE MOST POPULAR ALBUMS OF THE WEEK, AS COMPILED BY MRC DATA, BASED ON MULTIMETRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS AND STREAMING EQUIVALENT ALBUMS).

SALES DATA
COMPILED BY



“Inventive R&B with charm”
- The Guardian

“Her voice is all grace and clarity...”
- The Washington Post

“Healthy dose of introspective R&B...Aalegra’s emotional
availability and candor remains her biggest strength”
- NME

“Snoh Aalegra has officially entered her purple era”
- Billboard

“...theL.A. singer’s latest is an affecting document of how pain
can smolder beneath a veneer of nonchalance”
- Pitchfork

WILLOW

lately | feel EVERYTHING
Album Of The Year
Best Rock Album

“transparentsoul”
featuring Travis Barker
Record Of The Year
Song Of The Year
Best Rock Song
Best Rock performance



A BOOGIE WIT DA HOODIE ADIA VICTORIA AVA MAX BAZZI BEN PLATT

CLEAN BANDIT COLDPLAY COLTON DIXON CORDAE DEATH CAB FOR CUTIE

FRED AGAIN FUTURE & LIL UZI VERT GALANTIS GUCCI MANE HAYLEY WILLIAMS

JINGLE JANGLE SOUNDTRACK JOEL CORRY KEHLANI

LIL SKIES Lizzo MAHALIA m MEEK MILL

RICO NASTY RODDY RICCH ROYAL & THE SERPENT RUDIMENTAL RUSS MILLION & TION WAYNE

SKRILLEX SMITH & MYERS SUECO TANK THE MARIAS

) YOUNGBOY
VIVO SOUNDTRACK WALLOWS WEEZER WHY DON’T WE NEVER BROKE AGAIN



BRELAND BRISTON MARONEY BURNA BOY CARDI B CHARLI XCX

DON TOLIVER m F9 SOUNDTRACK FAOUZIA FOREST BLAKK

IN THE HEIGHTS SOUNDTRACK JACK HARLOW JAMIE MILLER JANELLE MONAE JASON DERULO

wnerreioneoce L fevonoer I oowcevck I worewons il Lieay
& BRETT ELDREDGE KEVO MUNEY KODAK BLACK LAURA MVULA LIL EAZZYY

MIKE WILL MADE IT OHGEESY PINK SWEAT$ PNB ROCK POOH SHIESTY

THE WAR ON DRUGS TIESTO TREY SONGZ TY DOLLA $IGN VANCE JOY

ZERO 9:36
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B2 ¥ STAY The Kid LAROI & Justin Bieber

Lisa

The Blackpink
member earns her

10

second top 10 on

the chart following
“Lalisa” (No. 2,

1
. LOVE NWANTITI (AH AH AH) CKay 2 5
{ ] INDUSTRY BABY  LilNasX & JackHarlow 2 12
UN BAD HABITS Ed Sheeran 1 16
. SHIVERS Ed Sheeran & 5
N HEAT WAVES Glass Animals 6 41
. COLD HEART (PNAU REMIX) EltonJohn&Dualipa 7 9
N PEPAS Farruko 7 13
N MY UNIVERSE Coldplay x BTS
o

5

Sept. 25). The Oct. 10
“dance practice”

video premiere for

“Money” helped
spark the song’s 28%

gain to 66.3 million

global streams.

HAPPIER THAN EVER
0 L0 SIENTO BB;/

Billie Eilish

Tainy, Bad Bunny & Julieta Venegas

16 LEVITATING Dualipa 2 54
14 GOOD 4 U Olivia Rodrigo 1 22
13 WOMAN DojaCat 11 13
n WAY 2 SEXY Drake Feat. Future & Young Thug = 2 O
7 SAVE YOUR TEARS TheWeeknd & ArianaGrande = 1 41
15 THATS WHAT | WANT LilNasX 4 4
23 NEED TO KNOW DojaCat 6 18
18 BEGGIN'’ Maneskin 3 19
2l BUTTER BTS 1 2
20 MONTERO (CALLMEBY YOURNAME)  LilNasX 1 29
22 KNIFE TALK Drake reat.215avage & ProjectPat 6 6
24 KISS ME MORE Doja Catreat.sza 3 27

FANCY LIKE Walker Hayes 25 17

LIFE GOES ON Oliver Tree 26 6

THE FEELS TWICE 12 2
29 BLINDING LIGHTS The Weeknd 2 58
30 LOVE TONIGHT Shouse 20 16
26 FAIR TRADE Drake Feat. Travisscott = 4 6
28 GIRLS WANT GIRLS  Drakereat.LitBaby 3 6
38 PEACHES Justin Bieber reat. aniel Caesar &Giveon ~ 1 30
37 MEETMEATOURSPOT  THEANXIETY:WILLOW & TylerCole 33 6
32 YONAGUNI BadBunny 3 19
34 TAKE MY BREATH The Weeknd 5 10
35 TRAITOR Olivia Rodrigo

WHO WANT SMOKE??

Nardo Wick reat. G Herbo,LilDurk 821 Savage

GHOST Justin Bieber 38 4

SAVAGE aespa 39 2
36 TODODE TI Rauw Alejandro 3 21
33 PERMISSION TO DANCE BTS 1 14
40 DYNAMITE BTS 1 58
41 PERFECT Ed Sheeran 30 58
39 VOLVI Aventura x Bad Bunny 11 T

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA
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Artist

EN LALISA Lisa 2 5
") FLOCKY FLOCKY  Don Toliver reat ravisscott 46 1

L8l ASTRONAUT IN THE OCEAN  Masked Wolf 3 38
8 | WANNA BE YOUR SLAVE Maneskin 13 21
N IN DA GETTO J Balvin & Skrillex 39 15
. WHERE ARE YOUNOW  Lost Frequencies & Calum Scott 90 5
8 DANCE MONKEY TonesAnd| 16 58
. OUTOUT  Joel Corry, Jax Jones, CharliXCX & Saweetie 92 8
L8 ESSENCE WizKid Feat. JustinBieber & Tems 28 14
L8 DRIVERS LICENSE OliviaRodrigo 1 40
N GET INTOIT (YUH) DojaCat 41 1
8 AM Nio Garcia X J Balvin X Bad Bunny 10 27
8 SHAPE OF YOU Ed Sheeran 57 58
. 2055 Sleepy Hallow 37 13
N DON'T BE SHY Tiesto & KarolG 95 9

N QUE MAS PUES? JBalvin & MariaBecerra 17 20
1N LEAVE THE DOOR OPEN  Silk Sonic BrunoMars & Anderson Paak) = 2 32
78 MOOD 24kGoldn Feat.ianndior = 2 58
‘N SOMEONE YOU LOVED LewisCapaldi 24 58
8 HURRICANE KanyeWest 5 7

8 WATERMELON SUGAR  Harry Styles 9 58
N SOBRIO Maluma 52 14
{1 MAMMAMIA Maneskin 67 1

8 SWEATER WEATHER  The Neighbourhood 62 55
N LOVE AGAIN Dualipa 62 19
((8 BELIEVER Imagine Dragons 52 58
UN DAKITI Bad Bunny & Jhay Cortez 1 50
#8 YOU RIGHT Doja Cat & The Weeknd 12 16
| -] ESTA DANADA Ivan Cornejo 73 2
LN DON'T GO YET Camila Cabello 28 12
(8 DON'T START NOW DualLipa 30 58
[N SUNFLOWER PostMalone & Swae Lee 47 58
{8 LEAVE BEFORE YOULOVEME MarshmelloX JonasBrothers 40 21
:8 DEJA VU OliviaRodrigo = 3 28
8 BORED Billie Eilish (75 3
1B FAMILY TIES BabyKeem & Kendrick Lamar 25 7
1B SHARING LOCATIONS  Meek Mill reat LitBabyaLitourk 42 7
:Y% CURAME Rauw Alejandro 71 10
::8 BABY SHARK Pinkfong 38 57
I8 LEY SECA Jhay Cortez & Anuel AA 79 6
8 WITHOUT YOU The Kid LAROI 10 47
. BOYZ Jesy Nelson Feat. NickiMinaj 86 1

:I8 HAVE MERCY Chloe 45 5
N LOVELY Billie Eilish & Khalid 70 58
2N THE BUSINESS Tiesto 12 49
. RED EYE Justin Bieber reat. Troygoi 90 1

"] SOMEONE LIKE YOU Adele 91 15
. NOSTALGICO Rvssian, Rauw Alejandro & Chris Brown 92 5
. WFM Realestk 93 1

L8 LAST ONE STANDING  Skylar Grey, Polo G, Mozzy &Eminem 93 2
8 VOLANDO Mora, Bad Bunny & Sech 27 14
LN A-0-K Tai Verdes 86 12

DATA FOR WEEK OF 10.23.2021
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JESY NELSON
FEAT. NICKI MINAJ
“Boyz”

The collaboration, which
also debuts at No. 4 on
the Official UK Singles
chart, enters the Billboard
Global 200 with 7.6 million
streams and 13,700 down-
loads sold worldwide in
its first week, according

to MRC Data. It’s the

first solo entry for Nelson
(above, left) after she left

British girl group Little Mix,

which in August made his-
tory as the first all-female
group to log 100 career
weeks in the Official UK
Singles survey’s top 10.

ADELE
“Easy on Me”

The ballad debuts with
7.7 million streams and
16,900 downloads sold
globally after just five
hours of release on

Oct. 14. The buzz also
fuels gains for Adele’s
previous hits “Someone
Like You” (No. 91; up 20%
to 13.2 million streams),
“Rolling in the Deep”
(No. 98; 12.6 million, up
22%) and “When We
Were Young” (No. 117;
10.5 million, up 44%).
—ERIC FRANKENBERG
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Artist

LOCO iTzZy

ROLLING IN THE DEEP Adele

SHALLOW LadyGaga & Bradley Cooper

IF I DIDN'T LOVE YOU  Jason Aldean & Carrie Underwood

DREAMS Fleetwood Mac

CIRCLES Post Malone

BAD GUY Billie Eilish

BEAUTIFUL MISTAKES

Maroon 5 eat. Megan Thee Stallion

AIN'T SHIT Doja Cat

BOHEMIAN RHAPSODY Queen

FRIDAY RitonX Nightcrawlers Feat. Mufasa & Hypeman

PRAISE GOD Kanye West

CLOSER The Chainsmokers Feat. Halsey

FIEL LosLegendarios, Wisin & Jhay Cortez

CHAMPAGNE POETRY Drake

ROSES SAINt JHN

SMELLS LIKE TEEN SPIRIT Nirvana

TOO EASY Gunna & Future

JUGASTE Y SUFRI Eslabon Armado Feat. DannyLux

WILDEST DREAMS (TAYLOR'S VERSION)  Taylor Swift

N w0 | w

WHEN WE WERE YOUNG Adele

LIKE 1 CAN Sam Smith

OLD TOWN ROAD LilNasX Feat. Billy Ray Cyrus

COUNTING STARS OneRepublic

120

HEARTBREAK ANNIVERSARY Giveon

CRY BABY Official HIGE DANdism

114

GANGSTA’S PARADISE Coolio Feat.Lv.

113

CHASING AFTERYOU  Ryan Hurd With Maren Morris

124

NO ROLE MODELZ J.Cole

114

CLASSIC MKTO

126

RAPSTAR Polo G

GOOSEBUMPS Travis Scott & HVME

ARRANHAO Henrigue & Juliano

129

BEFORE YOU GO Lewis Capaldi

32

TAKE ME TO CHURCH Hozier

129

CHOSEN Blxst & Tyga Feat. Ty Dolla Sign

101

TIROTEO Marc Segui & Pol Granch & Rauw Alejandro

63

ARCADE Duncan Laurence

36

YELLOW Coldplay

105

NO FRIENDS IN THE INDUSTRY Drake

POSITIONS Ariana Grande

IGUESSI’'MIN LOVE Clinton Kane

61

SENORITA Shawn Mendes & Camila Cabello

67

ATEO C. Tangana & Naty Peluso

140

HAPPIER Olivia Rodrigo

DESPACITO  LuisFonsi & Daddy Yankee reat. Justin Bieber

114

MIENTEME TINI X Maria Becerra

65

ALL OF ME John Legend

97

SUIHEISEN back number

123

CORACAO CACHORRO  Avine Vinny E Matheus Fernandes

146

DARK RED Steve Lacy

132

GOOSEBUMPS Travis Scott

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA
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178
153
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182
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125
189
167
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170
185
145
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193
196

200
77
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161
174

194

173

159

85
142

190

129
159
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151
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142
150
168

149
127
173
166
118

131

167
176
146

139
189
191

74N 180
199
179

180
165
185
190
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170
163
124
144

Artist

WHATS POPPIN  Jack Harlow eat.DaBaby, ToryLanez& Litwayne 17 98
STREETS DojaCat 8 40
MR. BRIGHTSIDE The Killers 151 20
THINKING OUT LOUD Ed Sheeran 103 49
SOMETHING JUSTLIKE THIS  TheChainsmokers & Coldplay 133 44
BUY DIRT Jordan Davis Feat.LukeBryan 190 5
SAY YOUWON'TLET GO JamesArthur 96 53
FOR THE NIGHT Pop Smoke Feat. LitBaby &DaBaby ~ [ 58
ANOTHER LOVE Tom Odell 99 26
.AND TO THOSE ILOVE, THANKS FORSTICKINGAROUND  SuicideBoys 128 3
HAWAI Maluma 3 58
911 Sech & Jhay Cortez 43 31
DON’'T STOP BELIEVIN’ Journey 125 52
YOU BROKE ME FIRST. TateMcRae 16 57
SEJODIOTO KarolG 96 3
ACAPULCO Jason Derulo 164 1

CARELESS WHISPER  Wham! Feat. George Michael 165 1

NO TIME TO DIE Billie Eilish 166 1

SAL Y PERREA Sech, Daddy Yankee & J Balvin 182 10
SUMMER OF LOVE  Shawn Mendes & Tainy 35 8
EDAMAME bbno$ Feat. RichBrian 169 1

CHEAP THRILLS Sia Feat.seanpaul 1710 5
34+35 ArianaGrande 2 50
MEMORIES Maroon5 71 58
ENTRE NOSOTROS Tiago pzk &LitKillah 55 13
REVOADA NO COLCHAO  ZeFelipe EMarcynho Sensacao 174 1

PAREJA DEL ANO Sehastian Yatra X Myke Towers 16 26
THUNDERSTRUCK AC/DC 167 28
IDON'T CARE  Ed Sheeran & Justin Bieber 105 53
SOMEBODY THAT | USED TOKNOW  Gotyereatimora 141 15
BILLIE JEAN Michael Jackson 179 3
YOUR HEART  JoynerLucas&J.Cole 42 3
TALKING TO THE MOON BrunoMars o7 27
YORU NI KAKERU YOASOB| 16 58
WITHOUT ME Eminem 178 2
HOTEL CALIFORNIA Eagles 148 50
RIPTIDE Vance Joy 160 20
WANTS AND NEEDS Drakereat.LitBaby 2 32
HEAD & HEART Joel Corry XMNEK 1T 58
STARBOY The Weeknd Feat.Daftpunk 92 23
SWEET CHILD O’ MINE  GunsN'Roses 194 41
A LA ANTIGUITA Calibre 50 148 5
RUN OneRepublic 67 23
WILD SIDE Normani reat.cardi 27 12
IN THE BIBLE Drake Feat.LitDurk&Giveon = 9 6
PARIS Ingratax 63 12
EASY ON ME Adele 195 1

THE REAL SLIM SHADY Eminem 184 2
ANOTHER ONE BITES THEDUST  Queen 159 24
WAY BIGGER Don Toliver 198 1

SAVAGE LOVE (LAXED- SIRENBEAT)  Jawsh885xJasonDerulo ~ 1 58
TAKE ON ME a-ha 162 20

DATA FOR WEEK OF 10.23.2021
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FOR YOUR CONSIDERATION

THE CRITICALLY ACCLAIMED DEBUT ALBUM FROM



DEBUT ALBUM

FEATURES HIT SINGLES

My Head & My Heanrt - Kings & Queens
Sweet But Psycho & monre!

“One of pop Mmusic’s brightest stans”
- People

“Propulsive dance pop”
- Rolling Stone

“Turbo-charged, ballad-averse alboum that
buffs 2010-level melodies until they dazzle...
the melodic infrastructure is impeccable...”

- The Guardian

“This is pop at its most shimmery and divine”
- Wonderland

PINK SWEATS$

DEBUT ALBUWM

PINK PLANET

Featuring At My Worst, Heaven, and 17

Apple Up Next Artist - YouTube Artist On The Rise
BET Amplified Artist - Pandora Artist To Know

“As an album, PINK PLANET extols fidelity and
continuity...its edge is that it refuses to brandish one”

— CRITIC’S PICK FOR THE NEW YORK TIMES

“Top 8 Albums Out”
— NPR ALL SONGS CONSIDERED

“The Artist You Need to Know”
— ROLLING STONE












Contents

FEATURES

104

MEET YOUR HEROES

spent their life admiring
Nine Inch Nails from afar. Now
and are
the artist’s collaborators on their
most ambitious album — and,
just maybe, best chance for
long-awaited Grammy glory.

0CT. 23, 2021 « VOLUME 133 / NO. 15

ON THE COVER
From left: Trent Reznor, Halsey
and Atticus Ross photographed by
Austin Hargrave on Sept. 27 at
Smashbox Studios in Los Angeles.

Halsey styling by Law Roach
Alexandre Vauthier jacket and skirt,
LA Roxx catsuit, Sergio Rossi boots
and Loree Rodkin jewelry.

Ross and Reznor styling by Mark Holmes
Reznor wears a Balmain jacket, Nudie jeans
and Rick Owens boots. Ross wears
a Saint Laurent jacket and Nudie jeans.

THIS PAGE
Piers Atkinson hat, LA Roxx catsuit,
Christian Cowan dress, Ruthie Davis shoes
and Loree Rodkin jewelry.

TO OUR READERS
Billboard will publish its next issue
on Nov. 20. For 24/7 music coverage,
go to billboard.com.



TRAVIS SCOTT TRAVIS SCOTT 21 SAVAGE

“FRANCHISE” FT. YOUNG THUG + M.LA “GOOSEBUMPS (REMIX)” WITH HVME SAVAGE MODE Il

DJ KHALED GIVEON MODEST MOUSE

KHALED KHALED “HEARTBREAK ANNIVERSARY” THE GOLDEN CASKET

CAMILA CABELLO BIA JENNIFER HUDSON

“DON’T GO YET” “WHOLE LOTTA MONEY (REMIX)” “RESPECT”
FT. NICKI MINAJ

FOR YOUR GRAMMY”
CONSIDERATION



FEATURES

116

2022 GRAMMY PREVIEW

meets the world,
shares his wisdom
and Recording Academy CEO
opens up
about the Grammys’ future.
Plus: inside the best new
artist race, the
conundrum,
Big Four odds and more.

D

S

Contents
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Wizkid photographed by Flo Ngala on
Oct. 5 at Poppy in Los Angeles.



STURGILL SIMP50N

Cuttin' Grass - Vol 1. & The Ballad of Dood & Juanita

FOR YOUR CONSIDERATION

46 N (46 ~

Fans already know there’s no style beyond
Sturgill Simpson’s reach and the Kentucky
native’s bluegrass roots run deep. Still, the
way he recreates 20 songs from his catalog
here is a welcome revelation, especially the
juxtaposition of his often dark lyrics with the
joyous, uplifting instrumentation...

billboard
o 75 o

By turns romantic, playful, sympathetic, and
solemn, The Ballad of Dood and Juanita is
a compelling update on American frontier
mythmaking, delivered by a band good enough
to push lovingly against genre conventions...

Pitchfork

HIGH TOP www.STURGILLSIMPSON.COM

MOUNTAIIN







FOR YOUR GRAMMY® CONSIDERATION

JUSTICE

JUSTIN BIEBER

“With ‘Justice,’ Justin Bieber’s comeback is complete.”
INEW YORKPOSTS

“Justin Bieber has delivered a definitive new era on ‘Justice.’”
@ usaTODAY

“Unearths the charisma and agility that helped make Bieber a star.”
Pitchfork

“Peaches’ feat. Daniel Caesar & Giveon

“Peaches’ lands like a blast of sunlight...”
billboard

“Lonely” with benny blanco

“THIS SONG! The tune is one of the finest
vocal performances in Bieber’s career.”

SLos Anaeles Gimes

“Anyone”’

“Bieber’s best song in years...”
VULTURE

W









FOR YOUR GRAMMY® CONSIDERATION

IN THE
MEANTIME

ALESSIA CARA

“Incisive and introspective as ever,
Cara continues to position herself as
both pop star and self-therapist.”

Ehe New York Thmes

“Alessia Cara’s moving
and mature album is a sleek ode to
in-between states... Cara cuts
through her own chaos with
sharp writing... Her layered vocals
bloom into lush harmonies
throughout... crisp, frictionless,
pristine pop... Cara shines
with clarity, exhaling and exalting.”

Pitchfork

“Alessia Cara has returned
with a mighty pop opera.”

RoltingStone

“An unsung pioneer of
the anxiety-ridden anthems
in vogue with Gen 2”

Entertanment






44

BILLBOARD

OCTOBER 23, 2021

Contents

0CT. 23, 2021 - VOLUME 133 / NO. 15

THE MARKET
59

Bike with Beyoncé! Duck

and weave to Drake! A year and

a half after Peloton’s publishing
settlement, fitness-tech music
licensing is shifting into high gear.

64

As the concert business tries
to stage a comeback, outdoor
festivals are selling out while
headline tours suffer.

THE SOUND

79
INDIE NOW

Billboard’s third annual package
spotlighting the independent
business opens with Saddest
Factory Records, the

label run by artist and “marketing
genius” . Plus: no-
strings funding, DIY tips and more.

GRAMMYS AND
THE CHARTS
153

A look at the correlation
between Grammy and
Billboard chart success.
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BEST MUSICAL THEATER ALBUM

When Broadway went dark, this musical captured the story of a lost year.
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NO-SHOWS AND YES-FESTS

DON’T KNOW ABOUT
you, but I feel good,”
sings Pitbull as he pedals
an Echelon stationary
bicycle in the music video for his
saxophone-infused EDM track, “I
Feel Good.” It’s not just a product
endorsement. The video is a piece of
a partnership announced in June, in
which Pitbull invested in the
home-workout equipment company.
Now he lends his name to an in-app
channel, a co-branded bike and the
song, written specifically for Echelon,
which peaked at No. 15 on Billboard’s
Hot Dance/Electronic Songs chart in
early October and gave its name to
his U.S. summer tour.
He’s not the only artist who has

BIG MONEY COMES TO BIG MUSIC %

Heavy Pedal

Bike with Beyoncé! Duck and weave to Drake! A year and a half after Peloton’s publishing settlement
warmed up the business, fitness-tech music licensing is shifting into high gear

discovered a flair for fitness. Over

the past year, exercise technology
company Peloton has partnered with
Beyoncé and Verzuz on classes that
incorporate their music; SoulCycle
parent company Equinox has signed
up Lorde and the Jonas Brothers

to promote their songs with virtual
workouts on the Equinox+ platform,
which lets users save tracks to
Spotify; and Apple Fitness+ has pulled
in stars like Shawn Mendes and Dolly
Parton to narrate its guided audio
Time To Walk series.

“Once a week, I've got a call with
another fitness company,” says music
attorney Elizabeth Moody, who works
on licensing for clients like the home
rowing machine company Hydrow

and the boxing startup Liteboxer.
“They need to go all out in order to
compete because that’s what consum-
ers are expecting now. And that’s
good news for the music industry.”

It took some work to get there.
Gyms that offer in-person classes
don’t need more than blanket licenses
from ASCAP and other performing
rights organizations, but offering
music with video online almost al-
ways requires a synch license as well,
just as the use of music in a movie
or TV show does. In 2019, when the
National Music Publishers’ Associa-
tion filed what would escalate to a
$370 million copyright infringement
lawsuit against Peloton, it “scared a
lot of people” in the fitness space, says

THE UPSIDE OF VINYL DELAYS

7digital CEO Paul Langworthy, whose
company manages music rights for
clients like Barry’s Bootcamp. After
the two sides settled in February
2020, however, “it was absolutely
a driver for getting commercially
licensed music into fitness.”

The agreement drove Peloton
to sign licensing agreements with
both publishers and labels. That
occurred just as the coronavirus
pandemic spurred the $100 billion
fitness business to go virtual — and
the connected apps that found an
audience seem to be keeping it as gyms
reopen. The exercise app business
was worth $4.4 billion last year — a
53% increase from 2019, according to
Grand View Research, which expects

® 5 SECONDS OF SUMMER SIGNED A GLOBAL RECORD DEAL WITH BMG. ® ANDREA BOCELLI SIGNED AN EXCLUSIVE GLOBAL PARTNERSHIP WITH UNIVERSAL MUSIC GROUP.

ILLUSTRATION BY MIKE TOFANELLI
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it to climb to $15.5 billion by 2028.

That could be a big boost for the music
business, because fitness app companies
now spend between 20% and 50% of their
annual revenue on licensing, according to
multiple sources. A February Macquarie
Research report estimated that such com-
panies could eventually spend $300 mil-
lion a year on music.

Peloton, and many other companies, sell
both hardware and a subscription service
that offers video classes for which they
need to license music. Many of them pay
rights holders by setting aside a percent-
age of overall revenue for music, then
dividing that up by aggregate usage the
way Spotify and other streaming services
do. (Endorsements and branded content
deals require artists’ permission.) Unlike
streaming services, however, this revenue
in most cases is divided evenly among
recording and publishing rights holders,
much like it would be for other video uses.

That revenue is arriving just as
streaming services are starting to run
out of potential U.S. subscribers. (The
United States now has over 110 million
music streaming service subscribers in
a country with 110 million households,
and many executives expect growth to
slow, although it’s hard to tell how much
or when.) And it points to a promising
future. Sony Music Entertainment CEO
Rob Stringer says the company last year
generated nearly $400 million in record-
ing and publishing revenue from new
sources, including fitness, plus social
media and gaming, the two other areas
executives are most excited about. And
in September, Warner Music Group CEO
Steve Cooper said that the company is
collecting $235 million a year in recorded-
music revenue from those sources. Both
name-checked Peloton as an example.

“It isn’t vying with the traditional reve-
nue of our business,” says Oana Ruxandra,
WMG chief digital officer/executive vp
business development. “But it is growing.”

That growth involves startups like vir-

L MARKET WATCH
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22.05B

TOTAL ON-DEMAND
STREAMS WEEK
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Number of audio and video
on-demand streams for the
week ending Oct. 14.

COLDPLAY RENEWED ITS RECORD DEAL WITH WARNER MUSIC GROUP.
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ALBUM CONSUMPTION
UNITS WEEK
OVER WEEK

Album sales plus track-
equivalent albums plus
streaming-equivalent albums
for the week ending Oct. 14.

tual reality company Supernatural, which
synchronizes movements to song beats
and lyrics, and established brands like
Barry’s Bootcamp, which licenses music
for its Barry’s X platform. And some ser-
vices are willing to pay a premium to use
music they think will attract an audience.
In June, Universal Music Group signed an
exclusive deal to license tracks by Drake,
Kendrick Lamar, Katy Perry and others

to Liteboxer, which lets users time their
punches to beats. “We’re looking to license
everybody that’s in a credible position to
create value around our artists,” says UMG
executive vp digital strategy Michael
Nash. “Our door swings wide open.”

Some new use cases contribute to “hotly
contested” debates over how much fitness
brands owe the music industry, says licens-
ing consultant John Bolton, whose audio
curation company, Super Hi-Fi, works with
Peloton. “If you're launching a stream-
ing music service, there’s a rate card,” he
says. “But with fitness, it’s still fairly new.”
Moody says that after considering the cost
and difficulty of licensing music, some
startups simply use production music.

The fitness business will also be hard
to crack for independent labels and artists
who don’t make mainstream music. “You’re
not listening to B-sides on Peloton,” adds
Bolton. “You're listening to the hits.”

Many say the important thing is how the
“Peloton precedent,” as licensing execu-
tives refer to it, established that these kinds
of apps have to license music. It gives com-
panies an incentive to use the music they’re
paying for in ways that set them apart —
which in some cases requires permissions
that generate even more revenue for rights
holders and artists.

“It’s not so much the stick as it is the
carrot: Someone has proven that hav-
ing a good music strategy is really good
for their fitness business,” says Den-
nis Kooker, Sony Music Entertainment
president of global digital business and
U.S. sales. “Others are seeing that and
need to compete.” @

882.3B

19.6%

TOTAL ON-DEMAND
STREAMS YEAR
OVER YEAR TO DATE

Number of audio and
video streams for 2021
so far over the
same period in 2020.

FIT PARADE

Peloton proved there was a big market for high-tech home
fitness — and that music could play a major role in it.
Now other companies are jumping, running, lunging and even
dancing in to compete with their own soundtrack strategies

1 —
ECHELON

The workout Echelon sells
bikes, treadmills and rowing
machines that connect to an
app and has studios in Chat-
tanooga, Tenn., and Miami.
Big music moment The
company’s partnership with
Pitbull is the first of its kind,
but its music team curates
playlists for over 2,000 classes
each month. Many have
Pitbull’s attitude. “He’s high
energy, he’s fun, he’s a party,”
says CEO Lou Lentine. “We
don’t want to be a boring
fitness brand.”

Up next A possible Pitbull con-
cert on the roof of Echelon’s
Miami studio, a combination
artist-interview-and-workout
series called Walk and Talk
and a broad partnership with
another major artist that will
be announced soon.

Pitbull with an
Echelon bike.

1 —
APPLE FITNESS+

The workout The computer
company’s new exercise app
that launched in December
2020 and connects to the
Apple Watch offers 10 catego-
ries of virtual workouts, from
rowing to dance.

Big music moment In the
“Artist Spotlight”-themed
workouts, users can cycle to
Billie Eilish or dance to Nicki
Minaj; performers like Camila
Cabello and Reba McEntire
tell motivational stories
about their lives in the Time
To Walk series.

Up next It’s Apple. The
company won't say, as usual,
but expect more artists to
get involved.

SUPERNATURAL

The workout Users wearing
virtual reality headsets duck
obstacles and pop bubbles with
virtual lightsabers in settings like
an active volcano or the moon.
Big music moment Moves
can be synchronized to song
beats and lyrics, like those of
Kendrick Lamar’s “HUMBLE.,”
where users squat to the
words “sit down.” Supernatural
showcases a wide range of
genres, from reggaetén to Bol-
lywood soundtracks and even
classical music (in the series
Sweat Symphony).

Up next Co-founder/CEO
Chris Milk — a former music
video director for Kanye

West — says he’s “totally
open to” inviting artists to
guest-coach classes.

LITEBOXER

The workout The boxing
platform, which has investment
from Timbaland, allows at-
home Alis to time their punches
to song beats.

Big music moment Liteboxer
works with labels to rotate
songs in and out of its library
(which can hold 100 tracks at

a time) so it can offer songs by
The Weeknd the day of his Su-
per Bowl LV halftime show per-
formance, for example. “We’'ll
drop [new releases] on the same
day,” says co-founder/CEO
Jeffrey Morin, “so there’s this
cultural relevance happening.”
Up next Community features
that will let users challenge
one another — plus additional
promotion for emerging acts.

JAY-Z'S MARCY VENTURE PARTNERS INVESTED IN TECH INCUBATOR SPATIAL LABS.

PITBULL: COURTESY OF ECHELON. 2 CHAINZ: COURTESY OF LITEBOXER




“HEARING OFFSET, QUAVO AND TAKEOFF ONCE AGAIN EFFORTLESSLY BOUNCING OFF EACH
OTHER IS THE STAR ATTRACTION OF CULTURE 1II.”- BILLBORRD
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VINCE STAPLES

“VINCE'S KNACK FOR COMBINING BREVITY AND SLY WORDPLAY, TOGETHER WITH KENNY
BEATS’ RESTRAINED PRODUCTION, MAKE THE ALBUM PARTICULARLY LUCID FROM START
TO FINISH™- ROLLING STONE

“VINCE AND KENNY BEATS HAVE EASY CHEMISTRY IN AND OUT OF THE BOOTH BECAUSE
BOTH ARE CONSISTENTLY PROVING HOW ADAPTABLE THEY ARE TO ANY FACET OF
RAP..THEY’RE TWO UNSTOPPABLE FORCES... THERE’S FIRE TO BE FOUND EVEN IN THE
DUO’S QUIETEST MOMENTS.”- PITCHFORK

“THE STRIPPED-BACK BEATS PUT VINCE’S WORDS FRONT AND CENTER, AND HE
DELIVERS SOME OF THE MOST PERSONAL (AND WELL-WRITTEN) VERSES OF HIS CAREER
SO FAR.”- COMPLEX
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The Fests And The Rest

As the concert business tries to stage a comeback,
big outdoor festivals are selling out while headline tours lag

OTTLEROCK HAS MADE
playing until the plug gets
pulled a rite of passage at its
annual Napa, Calif., festival,
where the event’s 10 p.m. curfew is
enforced with a kill switch. The sud-
den loss of amplified sound can be
jarring, but when the crowd chimes in
to close out a song, like it did during
this year’s Guns N’ Roses set — which
included special guest Dave Grohl —
bellowing together, “Oh, won’t you
please take me ho-ome,” the inevitable
viral video should have been market-
ing gold for the band’s headlining tour
ticket sales.
In 2021, the high-energy close
may have served as a confidence
booster for the hard-rock band, which
recently made its post-pandemic
return to the road to play 25 shows
postponed from its 2020 tour, as well
as 14 new gigs in nearby markets.
The act’s last big series of concerts
was the Not in This Lifetime Tour,
which made $500 million starting in
spring 2016 and became the fourth-
highest-grossing in history, according
to Billboard Boxscore. Since the
concert business restarted, however,

OAK VIEW GROUP WILL REDEVELOP A STRING OF VENUES IN ONTARIO, CANADA.
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BY DAVE BROOKS

it’s having a harder time getting

fans to show up. On average, 10% of
the people who in 2019 and 2020
bought tickets to see Guns N’ Roses
at these shows haven’t shown up to
the rescheduled 2021 concerts, and
the band’s performances planned for
later this year in Mexico and Europe
have been pushed back to 2022 amid
worries about weak walkup sales.

At least Guns N’ Roses is in good
company. This fall, the Eagles, Billy
Joel, George Strait, the Zac Brown
Band and James Taylor have seen
no-show rates as high as 25% for
some performances. Industry execu-
tives blame persistent fears about the
spread of COVID-19 in indoor venues,
even among those who are vaccinated,
as well as competition with a flood of
other concerts, festivals and destina-

tion events. For shows that have sold
out, ticket revenue isn’t a concern,
but this means fewer people in seats,
as well as weaker food, beverage and
merchandise sales — plus a blow to the
ability to bookers and promoters to
plan ahead.

Festivals like BottleRock, which
company officials say sold out “in
a matter of minutes” this year, are
a bright spot in the post-pandemic
music business, with attendance
for the majority of such events
increasing over their 2019 levels,
according to Live Nation’s most
recent earnings report. One reason:
Outdoor festivals are perceived to be
safer than indoor shows. They also
provide much better value.

“Fans can see so many more acts ata
festival for the same price they would

“FANS CAN SEE SO MANY MOREACTS ATA

FESTIVAL FOR THE SAME PRICE THEY WOULD
PAY TO ATTEND A BIG HEADLINE TOUR”

—BOBBY DEE, ONCE UPON A TIME IN LA FESTIVAL PRODUCER

e OCTOBER 23, 2021

pay to attend a big headline tour,” says
Bobby Dee, producer of the Once Upon
a Time in LA festival. The December
event, which features Snoop Dogg,
The Game and Al Green, sold out in
under 24 hours. “They are coming out
[during] the pandemic and making the
decision that they don’t want to spend
two hours watching one artist play
their set and encore. They want the
freedom to roam the event and curate
their own experience.”

That’s making artists rethink their
touring plans for next year and beyond.
In most cases, traditional headline
concerts pay artists a guaranteed
minimum, after which ticket revenue
is split with the promoter, meaning
that both sides share the risk. Festi-
vals instead offer acts a flat payment,
regardless of sales. That’s appealing
to booking agents, who might worry
about exposing their clients to higher
risks as the concert business reopens.
It also gives some festivals the chance
to book once-in-a-lifetime headliners
like Stevie Nicks, who was booked to
perform at BottleRock.

It can also mean paying huge fees
to book headline talent that might not
bring in the kind of ticket sales orga-
nizers had hoped for.

In the case of BottleRock, seven
weeks before the event, Nicks an-
nounced she couldn’t perform because
of “rising COVID cases,” which left
organizers hunting for a replacement
big enough to placate customers and
hopefully prevent refund requests
that would put the festival in financial
jeopardy. They secured Chris Staple-
ton, but he too pulled out — in this case
the night before he was supposed to
take the stage, blaming an unspecified
illness. Brandi Carlile, who was already
on the lineup, ended up filling in by
flying in members of The Highwomen
and singer Yola for a special set of their
songs and covers. After all that, orga-
nizers say refund requests were mini-
mal, speaking to the importance of the
festival experience beyond headlining
acts. But it also shows how festivals
may now need multiple backup plans.

“If festivals continue to dominate in
2021, the major management compa-
nies might need to think about creat-
ing an on-call network of alternate
acts that can step in at the last minute
to high-profile slots if something goes
wrong,” said one agency source at
the event. “We’ve got to prepare for a
music business that’s going to require
more flexibility and contingencies.” @

THE SPICE GIRLS PARTNERED WITH UNIVERSAL MUSIC GROUP'S BRAVADO FOR MERCHANDISE.




GUNS N' ROSES: CHRIS TUITE. RAPINO: COURTESY OF LIVE NATION,

Money, Money, Money

Three of the biggest players in private equity plan
to invest in music — to the tune of $1 billion each

BY ED CHRISTMAN

ESS THAN A MONTH AFTER A

$54 billion stock spinoff by Universal Music

Group (UMG), three of the world’s biggest

private equity players — KKR, Blackstone
and Apollo Global Management — are making billion-
dollar bets on the music business.

KKR, which has $429 billion in assets under manage-
ment and in March announced that it would partner with
BMG on a $1 billion fund to buy recording and publishing
rights, on Oct. 19 closed its own deal to buy Kobalt Music
Royalty Fund Il, a package of recording and publishing
rights, for $1.1 billion, with a group of investors called
Chord Music Partners.

Blackstone, which has $684 billion in assets under man-
agement, is also doubling down on the music business.
After purchasing performing rights organization SESAC
in early 2016 for what sources say was $1 billion and then
spending another $385 million earlier this year to buy
eOne Music — which was just renamed MNRK — Black-
stone is buying a stake in Merck Mercuriadis’ investment
management and publishing administration company,
Hipgnosis Song Management, plus earmarking $1 billion
to buy music assets for a private fund separate from the
public Hipgnosis Songs Fund.

Apollo Global Management, which has $455 billion in
assets under management, is also getting into the music
industry by committing up to $1 billion in funding to Sher-
rese Clarke Soares’ newly launched HarbourView Equity
Partners, which will buy entertainment assets such as
recording and publishing rights.

Together, these three investments amount to “a game-
changer,” according to Guy Blake, managing partner at
Granderson Des Rochers, which advised on the sale of
Timbaland’s producer royalties to Hipgnosis, among other
deals. “This is the highest level of investors coming into the
music market,” says David Pullman, the investor who did

SHERRESE CLARKE SOARES LAUNCHED MUSIC INVESTMENT FIRM HARBOURVIEW EQUITY PARTNERS.

ILLUSTRATION BY DOUG CHAYKA

the “Bowie bonds” deal and now runs The Pullman Group,
which buys music publishing rights and other entertain-
ment income streams. “The industry doesn’t get any more
accepted by Wall Street”

Smaller private equity players have been investing in
the music business for years. Now bigger investors are
being drawn in by the number of recent deals that near or
exceed the $100 million mark. Some executives believe
big players like these won’t be interested in transactions
smaller than $25 million; and some, like Barron Interna-
tional Group chairman/CEQ Lisbeth Barron, think they’re
aiming for deals worth $250 million or even $500 million.
Even bigger funds could be waiting on the sidelines, say
sources — including PIMCO (with $2.2 trillion in assets
under management) and BlackRock (with $9 trillion in
assets under management), which invested $300 million
with Primary Wave Music in 2015.

At a time when music assets are already trading for
historically high multiples, it’s possible that this influx of
potential buyers could turn out to be too much of a good
thing. “That has to cause pricing to go up in the short
term,” says one music asset buyer.

The bigger question, though, is whether one or more
of these entities will try to roll up its investments, either by
combining recording and publishing rights or matching
them with a distribution or technology platform. (Black-
stone and KKR could already be making tentative steps in
that direction.) While it would be difficult to buy any of the
major labels, there are plenty of smaller companies that
would make tempting targets for a roll-up, says Barron.
And when private music companies are trading at 20 to 22
times EBITDA (earnings before interest, taxes, deprecia-
tion and amortization) and UMG now trades at 30 times
EBITDA, the market is obviously rewarding scale, notes
Round Hill Music founder/CEO Josh Gruss, who says,
“That is quite an arbitrage there” &

SELLING OUT

LIVE NATION STOCK IS
TRADING OVER $100.
IS ITS FUTURE THAT BRIGHT?

HAT GOOD IS A CONCERT
promoter without concerts to
promote? Not much, according
to investors who sent Live
Nation’s stock down from $59.84 to $21.70
during two weeks in March 2020.

The stock has been rising fitfully ever
since — it exceeded $100 for the first time
ever on Oct. 5, hit an all-time high of $102.85
on Oct. 15 and closed at $102.41 on Oct. 18.
Investors are excited that concerts are com-
ing back: Big festivals have gone well so far,
and major touring acts like Dead & Company
have returned to the road. But since Live Na-

tion now trades at a multiple of between 30
and 31 times its 2019 EBITDA (earnings be-
fore interest, taxes, depreciation and amor-
tization), compared with
19 in early 2020, they’re
betting on considerable
pent-up demand, both
among artists to return

to touring and among
fans who can’t wait to
see them perform.

Live Nation, which
increased its debt by 62% during the
pandemic, is telling an alluring story of a
business that’s preparing for unprecedented
growth. On the company’s Aug. 3 earnings
call, president/CEO Michael Rapino and
president/CFO Joe Berchtold predicted
double-digit increases from 2019 to 2022 in
both the number of events and tickets sold,

Rapino

as well as similar growth in sponsorships.
(Some of those increases will come from
OCESA, the Mexican promoter Live Nation
agreed to purchase for about $450 mil-
lion, and will fund by selling an equivalent
amount of common stock.)

Investors are buying into the narrative,
says Huber Research analyst Doug Arthur,
whose price target for Live Nation is $70 —
and they’re assuming concerts will resume
without COVID-19-related hiccups. “That’s
the only thing that can justify it being at
$100,” says Arthur, along with the belief
“that 2022 is the first of a run of years to
address pent-up demand.”

Live Nation thinks it might be. “We’ve
got three, four years here of strong demand
that we’re going to smooth out over time so
everyone can get the right market and the
right Friday nights and the right dates,” said
Rapino during the earnings call.

There are other limits, though. “We all
want normal touring back,” says Artist
Group International COO Jarred Arfa, “but
there are only so many consumer dollars
out there.” —GLENN PEOPLES

PRIMARY WAVE MUSIC BOUGHT A STAKE IN THE RIGHTS TO BING CROSBY'S ESTATE.
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Better Late
Than Never

Growing demand for vinyl, along with
manufacturing delays, is boosting albums
back up the charts months after release

BY LYNDSEY HAVENS

OR THE FIRST TIME SINCE 1986, U.S.

vinyl record sales could reach $1 billion

this year, which already has the top four

biggest sales weeks for the format since
MRC Data began tracking music sales in 1991:
Taylor Swift’s evermore (102,000 sold), Olivia
Rodrigo’s Sour (76,000), Billie Eilish’s Happier Than
Ever (73,000) and Swift’s Fearless (Taylor’s Version)
(67,000). Even more surprising, three of those four
weeks happened months after the albums hit
streaming services.

Partly as a result of the pandemic, which has kept
music fans home and prevented them from spending
money on concert tickets, vinyl sales have skyrock-
eted — unit sales in the United States grew 46.2% in
2020 and another 81% so far in 2021, according to
MRC Data. But this growing demand has also caused
delays in manufacturing, which have been exacer-
bated by global supply-chain problems and shortages
of raw materials like PVC and paper products.

The same records that might have taken two or
three months to press before the pandemic now take
up to six months for big artists, while smaller acts and
independent labels may have to wait eight months or
longer. (Most pressing plants allot a certain amount
of capacity to larger labels, which can prioritize big
new releases over reissues or developing acts.) Some

artists have tried to turn this problem to their advan-
tage, though, by holding back other physical products
in order to focus their early marketing on fans who
will stream music on repeat, then months later pro-
mote vinyl and other physical products.

No one has been better at turning manufacturing
delays into a sales opportunity than Swift, who had
two albums this year debut atop the Billboard 200
before their vinyl was ready, only to return to No. 1
months later with marketing campaigns focused on
physical products. In June, five months after evermore
came out online, the album returned to No. 1 thanks
to vinyl and signed CDs. (That round of marketing
also yielded a 7% uptick in streaming.) In October,
Fearless (Taylor’s Version) jumped back up the chart
six months after its digital release, on the strength of
physical products she had presold for months.

Other stars are spinning sales the same way.

After Lady Gaga put out Chromatica in May 2020,
accompanied by color vinyl and limited-edition

picture discs, she released a mass-market black vinyl
version of the record that reentered the top 10 on the
Top Album Sales chart and topped the Vinyl Albums
chart (dated July 10) for the first time. In July,
vinyl sales drove Paul McCartney’s McCartney I1T
Imagined to No. 1 on Top Album Sales seven months
after its initial release. And in August, three months
after Rodrigo’s Sour had the then-best debut week of
2021, with 295,000 equivalent album sales, the album
returned to No. 1 on the Billboard 200 thanks to vinyl.

Not every artist has employed this strategy: Eilish,
Halsey and John Mayer all put out vinyl versions of
their albums on release day, which further boosted
their first-week sales. Other artists, including Rostam
and James Blake, pushed back their release dates so
they could put out vinyl that day. “I was just like, ‘I
love vinyl, and T know loads of people buy vinyl, ”
says Blake, whose album Friends That Break Your
Heart was originally due Sept. 10 but instead came
out Oct. 8. “I think fans are a bit disappointed when
vinyl takes another three months to come.”

In the past, Run the Jewels has released albums
online quickly so its music could address a moment

Spinning Back Around On The Charts

— then made physical products available later. For
Three of the four biggest vinyl debuts this year spiked sales months after the album’s digital release

the rap duo’s RTJ4, which arrived in June 2020

following the murder of George Floyd, its vinyl

Source MRC Data
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CANADA'S KILOMETRE MUSIC GROUP CLOSED CATALOG DEALS INCLUDING SONGS BY DRAKE AND DUA LIPA.
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thing else that you’re doing? ” In other words, he
continues, “if we cannot make that vinyl release, how
do we turn that negative into a positive?” &

RALEIGH MUSIC PUBLISHING BOUGHT SONGWRITER LEE MORRIS' CATALOG.

ILLUSTRATION BY MARK HARRIS
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U.K. Touring Can’t Keep On Truckin’

Will post-Brexit “cabotage” rules and a shortage of live-music
haulers leave the European concert industry by the side of the road?

NIVA LONDON — In April 2022,
raIn when Ed Sheeran begins his

+ — = + x shows — which he’s calling
the Mathematics Tour — dozens of
trucks from the U.K. hauler KB Event
will transport his production and
crew to 15 or so European countries.
But while KB’s trucks used to set out
from the company’s base in Pinxton
in central England for Sheeran’s tours,
this time they will depart from its new
depot in Dublin — some seven hours
away by road and ferry. This has noth-
ing to do with routing or convenience,
but rather with complex new Euro-
pean Union regulations that will have
far-reaching repercussions for every
act looking to tour Europe next year.
As of Jan. 1, 2022, when the post-
Brexit trade deal between the EU and
the United Kingdom took provisional
effect, truckers in both regions have
been subject to new “cabotage” rules
that require haulers to return to the
EU or the United Kingdom, wherever
their business is based, after making
three stops in the other market. This
means U.K. trucking firms, which have
historically handled 80% to 85% of the
annual European concert business,
according to live-industry executives,
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cannot effectively service tours outside
of their home country. The same goes
for European haulers, which now can
only handle the European legs of tours.
(Sheeran’s trek, for example, will
confront logistical challenges when it
begins April 23 at Dublin’s Croke Park,
travels to the United Kingdom for 19
dates and then returns to continen-

tal Europe in the summer.) “For our
industry, [the new regulations] are

an absolute disaster,” says KB Event
managing director Stuart McPherson,
“and there’s no easy solution.”

Robert Hewett, founder/director of
Stagetruck, whose 2022 tours include
Coldplay and Billie Eilish, believes the
UK. and EU governments “did not
consider entertainment transport”
when drafting the regulations. “They
didn’t even know it existed,” he says.

The new reality has left trucking
companies with only one option to
keep working both sides of a Euro-
pean tour: split the fleet in two and set
up a sister company on EU soil. But
that’s expensive. McPherson spent six
months setting up KB’s Dublin depot,
exporting trucks across the Irish sea
and reregistering them as EU vehicles.
Around 60 of his drivers had to retake
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their qualifications to gain an EU op-
erator’s license, he says, and all of the
vehicles required new insurance.
McPherson says he has spent over
£500,000 ($687,000) “to open a new
business that simply allows us to con-
tinue doing what we’ve always done.”
Other UK. haulers that have started
European businesses because of Brexit
include Fly by Nite, which opened a
subsidiary office in Dublin in March,
and Stagetruck, which has opened a
4 million euros ($4.6 million) depot in
the Netherlands. Not every trucking
company can afford a secondary EU
base, however, and haulage executives
say that means far fewer UK. trucks
will be available for European concerts
in 2022 than in previous years. The
pandemic has exacerbated the fall in
supply, as many U.K. haulage firms
have reduced their fleet size to lower
costs. So far, at least two companies
are no longer operating.
Although some European haul-
ers can handle major music tours
— notably Netherlands-headquartered
Pieter Smit — most EU firms don’t
have large-enough fleets to make
up for the reduction in U.K. trucks.
“If strictly enforced, these cabotage

regulations mean that shows will be
lost,” says Craig Stanley, a promoter at
London-based agency Marshall Arts
and chair of the touring group at UK.
concert-business association LIVE.
Marshall Arts has 2022 European
tours scheduled for Lionel Richie, El-
ton John, Herbie Hancock and Céline
Dion. “COVID-19 has masked the full
costs of Brexit,” he says.

With a scramble for trucks, big tours
are putting down deposits earlier than
usual to secure supply, says Stanley,
plus cutting back on productions. “If
you can’t get the trucks and the buses,
then everything has to scale down to
what you can get,” says artist manager
Paul Crockford, whose clients include
Mark Knopfler and The Australian
Pink Floyd Show, which has had to
downsize from three trucks to two for
its upcoming European run.

UK. haulage companies are also
facing an estimated shortage of
100,000 qualified drivers, as large
numbers have left an already stretched
workforce over the past 18 months.
They include thousands of drivers
from EU member states who returned
to their home countries after Brexit.
UK. driver wages have increased
30% since 2019, according to the
Road Haulage Association. KB Events
is paying drivers around £59,000
($81,000) a year — more than double
what they paid five years ago, but still
£10,000 ($13,700) less than what some
of the biggest nonmusic fleet operators
now pay, says McPherson.

Many music specialist drivers took
better-paid and more regular driving
jobs with companies like Amazon dur-
ing the pandemic and have not been
tempted to return, says McPherson.
That has led to fierce competition for
drivers, causing wages to soar.

Live-industry executives warn that
higher wages, coupled with UK. fuel
prices that hit an eight-year high in
September and a new requirement for
U.K. touring productions to purchase
annual carnets — essentially passports
for goods that cost £360 ($494) — will
be passed onto tours and, ultimately,
ticket buyers.

Stanley and other live-music execu-
tives are pressuring the UK. govern-
ment and European Commission to re-
move cabotage restrictions for touring
productions. So far, the governments
haven’t shown a willingness to rene-
gotiate the trade agreement. “That’s
going to see a lot of damage done, a
lot of companies fail and a lot of very
disappointed ticket buyers not able to
see shows,” says McPherson. @

® UNIVERSAL MUSIC AFRICA STRUCK A PARTNERSHIP WITH SENEGALESE ARTIST YOUSSOU N'DOUR. ® SINGER-SONGWRITER JOSS FAVELA SIGNED AN ADMINISTRATION PACT WITH WARNER CHAPPELL MUSIC.

ILLUSTRATION BY TIM PEACOCK
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FROM THE DESK OF

JOSH GRUSS

Co-Founder/CEO, Round Hill Music

BY ED CHRISTMAN
PHOTOGRAPHED BY LANDON NORDEMAN

T THE END OF OCTOBER, ROUND

Hill Music co-founder/CEO Josh Gruss

will take two weeks off from running one

of the more important new competitors
in the music publishing business, but not for the
beaches of St. Barts or the ski trails of Sun Valley,
Idaho. He’ll be on the road opening for Buckcherry
with Rubikon, the hard rock band he has played
guitar with for the last 20 years.

A few years ago, when Round Hill was still
operating as a purely private company, some of
Gruss’ industry peers disparaged him behind
closed doors as a wannabe rock’n’roller playing
with his family’s wealth. His father, Martin, ran a
hedge fund, Gruss Asset Management, and Gruss,
43, worked there after a six-year stint in the U.S.
Coast Guard. (“I lived in [New York] close to the
Twin Towers,” he says, “and I really got caught
up in all the emotions and patriotism that came
with 9/11.”)

But since its 2010 launch, Round Hill has raised

KOBALT MUSIC PROMOTED JEANNETTE PEREZ TO PRESIDENT/COO.
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over $1.2 billion from institutional investors to fuel
its acquisition of over 120,000 songs (among them
six Beatles titles, including “She Loves You”), and a
year ago took one of the three private equity funds
that manage those assets public on the London Stock
Exchange. As of Oct. 14, that fund was valued at
$440.6 million.

Round Hill was one of the first in the industry to
raise capital through a classic private equity fund — a
popular Wall Street investment vehicle for institu-
tional investors like pension funds and foundations,
although in 2010, those funds typically invested in
blue-chip businesses, not alternative assets like mu-
sic copyrights. A decade later, money management
behemoths such as Apollo Global Management,
Blackstone and KKR appear ready to spend $1 billion
each on music assets (see story, page 65). “If these
rumors are true, it’s very hard to think of too many
large deals that they can get,” says Gruss. “So we are
in a great position.”

Gruss compares the swelling interest in music

publishing to the proliferation of private equity
funds. “When my dad started his hedging strategies
in the 1970s, there were seven or eight players,” he
says. “Twenty years later, there were hundreds. The
same thing has happened in music.”

Did you use any family money to start Round Hill?
We needed to test the engine for the first fund
concept, and we needed to show investors that we
could do some deals. So we used some family capi-
tal to buy five or six catalogs, including the one with
the six Beatles songs and the catalog of Andreas
Carlsson, the Swedish songwriter who co-wrote “I
Want It That Way” for the Backstreet Boys. Those
initial deals got sold into the first royalty fund at
cost, so it was like bridge financing. And that’s how
things got going.

Did the rich-kid, rock-star-wannabe tag bother you?
Not at all. Since then, I have raised almost $1 billion
on my own, and with debt, the total is $1.5 billion.
That’s up there with the most well-funded groups
in the business today. As for being a rock’n’roll wan-
nabe, that’s accurate: I would trade all of this to be a
rock star. It has always been my dream. But it wasn’t
meant to be.

You took a contrarian stance when Round Hill started
— 10 years ago, the industry was still in decline.
There was much more uncertainty in the business,
but it almost felt good because I was accustomed to
investing when there is fear in the marketplace.

MIKE SHERWOOD JOINED CAPITOL MUSIC GROUP AS EXECUTIVE VP GLOBAL COMMERCIAL MARKETING AND STRATEGY.
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You bought a lot of catalogs when a 12-times multiple
of net publisher’s share was considered expensive.
Those investments look good now. With multiples
now 18-times or higher, are the same returns possible?
Ten years ago, there was very little growth in the
business. Mechanicals from master recordings were
declining 10% a year; synch was flat; performance
royalties were growing at 2% a year. Today, me-
chanicals are growing in line with streaming growth,
something like 19%. Synch is growing, thanks to
Hulu and Netflix. Performance is growing at 8%.
And interest rates are even lower. If you pay a high
multiple today, you can still come out with the same
overall return.

You’ve gone public with one of your funds and are
promising investors a 4.5% dividend. How will that
fund grow?

We are targeting a 4.5% dividend but an overall 8%
to 11% return, which would come from the growth
in the cash flow and the rise in the appraised net
asset value.

Will you use that extra cash flow to buy more assets?
No. We'll raise cash by issuing more equity. We
most recently raised $87 million by selling C shares
and using some debt to buy master recording royal-
ties from the catalogs of The O’Jays and [producer]
Tim Palmer.

Why go public at all? There’s no shortage of U.S.
institutional investors willing to buy music assets.
That’s true, but we needed a way to sell our first fund
and create liquidity for our first investors. And by the
way, we are raising our fourth private fund right now.
Our private fund is for U.S. institutional investors,
who are much more used to private funds, and our
public fund is for UK. institutional investors. For

tax reasons, it’s very hard for European institutional
investors to invest in our American private funds

and very difficult for U.S. investors to load up on the
London side. So now we can raise money efliciently
in two different capacities on both sides of the pond.

Your portfolio is weighted toward rock and country
rather than pop and hip-hop, which today trade at
lower multiples because it’s hard to discern which
songs will eventually be evergreen. But 10 years
from now, won’t film and TV producers be looking to
synch hip-hop and pop songs instead?

We want the portfolio to be diversified, but we find
that it’s hard to invest in today’s pop and hip-hop.

If you invest in a songwriter today, chances are that
even if they are successful, they are one of 10 differ-
ent writers on a song, so you only get a small piece of
the royalties. We prefer to have the older R&B stuff —
we now have some James Brown — that tends to get
sampled in pop and hip-hop. We like having Drake
or Kanye music, by way of the sample, as opposed to
trying to find the guy who is going to write the next
big Drake hit.

But are you overweighted in rock?

People thought rock was dead. If rock is anything, it
is extremely consistent, and we are always looking
for the safest, most consistent play. We are not going
to sacrifice the reliability of that cash flow for the

SONY MUSIC PUBLISHING PROMOTED MICHAEL ABITBOL TO SENIOR VP/HEAD OF U.S. DIGITAL.
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sake of diversification. People are streaming rock
from the ’70s, ’80s, ’90s and 2000s almost as much as
any music.

That is not exactly true. A few classic rock bands,
like Foreigner, are just now reaching 1 billion streams
a year. But current pop and hip-hop hit artists are
exceeding 1 billion streams a year.

I am not talking about how large the streaming
numbers are. I'm saying that within pop and hip-hop,
there are very few people streaming from the ’80s
and ’90s. Eighty-five percent of pop streams are from
the last 10 years. But rock acts from the 1970s are still
being streamed. The shelf life of rock seems to be
longer than the shelf life of hip-hop or modern pop.
Even pop songs from 10 years ago are gone.

Do you sign modern songwriters to contracts?

We do. If you look at our market share, Round Hill
has been ranked anywhere from No. 6 to No. 10 in

Billboard every quarter since almost 2014. So how

the hell did we get there?

Country.

Yes. We don’t want to compete with majors to
find the next Justin Bieber co-writer. But every
year, country becomes a more dominant part of
the radio landscape. So if you have a No. 1 country
song, it’s pretty meaningful to those Billboard
publisher rankings.

What do you think of all the competition coming into
the music marketplace to buy publishing assets?

It was only natural for an attractive area like music
to get discovered by more investors over time, espe-
cially when Round Hill and others were waving the
flag for so many years. To raise the amount of the
private funds that we did, Round Hill probably took
500 meetings and really lifted our skirts to show
what we are up to, with lots of information and data.
I am sure Primary Wave, Shamrock and Spirit were
doing the same thing. That activity shined a light.
Five years ago, the investor marketplace wasn’t
educated, but now they are, which spurred the Uni-
versal Music Group public listing. Investors realized
what an amazing asset Universal was, sitting inside
Vivendi. My point is: Attractive businesses don’t
remain hidden forever. B

1. “Guitar pedals have become an addiction,” says Gruss. 2. His
cassette collection “brings me right back to my youth” as a hair metal
fan with Ratt and Europe posters on his bedroom walls. “And there’s
something about the nonpristine sound of a cassette that | love.”

3. Guitar method books he uses to practice between Zoom calls

and the back of Blues Traveler’s Traveler’s Blues covers album. The
title, which Gruss executive-produced for Round Hill Records, drew
from copyrights within Round Hill’s catalog. 4. A plaque presented
to Round Hill songwriter Ashley Gorley after his 50th No. 1 radio hit
collectively on the Billboard and Mediabase country airplay charts.

DEF JAM RECORDINGS ELEVATED CHARLENE THOMAS TO VP MARKETING.

CREDITS HERE AND HERE TKTKTKTKTKTKTK




SCARYPOOLPARTY

21-SONG ALBUM WRITTEN BY
RECORDED & PRODUCED BY

ORCHESTRAL ARRANGEMENTS COMPOSED / CONDUCTED BY EMMY AWARD
WINNER AND TONY AWARD NOMINEE

MIXED BY GRAMMY® AWARD-WINNING ENGINEER
MASTERING BY AND AT THE LODGE, NY







e § ouind

MANAGING BEHIND-THE-SCENES CREATIVES % NO-STRINGS FUNDING % SUICIDEBOYS

I N D I E



I N DI E

THE SOUND

UST BEFORE THE PANDEMIC,

when indie-pop singer-

songwriter Claud got coffee

with Phoebe Bridgers to discuss

signing to Bridgers’ new label,

they talked about Nickelodeon’s
iCarly. In a 2008 episode of the show,
about a teen girl with a popular web
series, a high-powered network
executive picks up her program and, little
by little, changes it beyond recognition.
Claud wanted to know: “Are you guys
going to do that to me?”

Bridgers had little interest in that ap-
proach. The first time she listened to a
Claud song, she was so taken with the mu-
sic, she texted her manager to ask if Claud
was signed before the track even finished.
“The weirdest part about having a label is
being like, ‘What you're doing is so awe-
some that | want to mess it up! Let me fix
something that’s not broken for you!” ” jokes
Bridgers. In the end, her pitch to Claud was
simple: “I think | could amplify what you're
already doing.”

That ethos underscores Saddest Factory
Records, the label Bridgers unveiled in Oc-
tober 2020, with Claud as her first signee.
A stand-alone label within Secretly Group
— home to Secretly Canadian, Jagjaguwar
and Dead Oceans, which signed Bridgers
in 2017 — Saddest Factory marks a new
chapter in the career of one of indie rock’s
brightest rising stars and pandemic success
stories. Since releasing her 2017 debut,
Stranger in the Alps, the 27-year-old has
steadily built word-of-mouth buzz thanks to
her intimately detailed, quietly devastating
songwriting that, following 2020’s Punisher,
deeply resonated with a grim national
mood, to the tune of four 2021 Grammy
nominations and a February performance
on Saturday Night Live.

Now, with her own label, Bridgers is
offering artists a chance to similarly grow
at their own pace, with little interfer-
ence and all the resources of the Secretly
Group team. “If | had put out my first
record on a major label, | think | would’ve
immediately gotten dropped,” she says.
“Dead Oceans had to twiddle their
thumbs until people gave a shit about my
music — and they weren’t going to give
up on it. That’s how | would describe the
deal [with Saddest Factory]”

The label’s roster — which also
includes alt-pop trio MUNA, chamber-
rock project Sloppy Jane and singer-
songwriters Scruffpuppie and Charlie
Hickey — also benefits from Bridgers’
creative savvy, on display in her inventive,
early-pandemic remote performances,
during which she turned a skeleton onesie
into a fashion staple, and tongue-in-cheek
merchandise. (One sweatshirt features
the hand gesture for a certain uncom-
mon sex act.) “She’s a marketing genius,’
says MUNA vocalist Katie Gavin, who
compares Bridgers to Lil Nas X.

It’s partly what motivated Dead Oceans
to sign Bridgers in the first place. “We loved
the music, but there was something more,”
says Phil Waldorf, Dead Oceans co-found-
er and head of global marketing at Secretly
Group. “It’'s the way Phoebe knows exactly
what she wanted and how she wanted to
show it to people. She had a really clear ap-
proach to a 360-degree presentation.”

And while Bridgers says “a lot of labels
have become totally irrelevant” in the
Bandcamp era, she notes that watching the
work Dead Oceans has invested in her own
projects showed her that having dedicated
support in areas like distribution and pro-
motion could elevate the careers of even
the most determined self-starters. Exact
terms vary, but Saddest Factory contracts
typically cover three albums in a profit-split
deal, and the label only has rights to re-
cordings; it doesn’t take a cut of publishing
or live revenue, for instance.

Such resources were important to
MUNA, which signed with Saddest Fac-
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tory in May and later collaborated with
Bridgers on its anthemic new single,
“Silk Chiffon.” After releasing its first two
albums on RCA Records, the group ap-
preciated the lack of red tape and Bridg-
ers’ willingness to take risks. “The main
thing we wanted in a partnership was a
more creative relationship in terms of us
having an idea and that idea being taken
forward and fully executed,” says MUNA’s
Josette Maskin. “We just wanted to feel
like we mattered.”

And while Bridgers is in her element
when helping artists with music videos or
kooky promo ideas, she’s perhaps most
vital when acting as a kind of artist-to-ex-
ecutive translator. “| don’t talk to [Secretly
Group staff] that much,” says Claud. “I'm
like, ‘How did they just know that’s what |
was thinking and | didn’t even tell them?’
But now | realize it's because Phoebe has
been telling them.”

Bridgers talks about her leadership as
almost haphazard — every signing was

“weirdly serendipitous,” the roster’s large
number of LGBTQ+ and nonbinary artists
is “a total accident” (“Queer people are
making the coolest fucking music by leaps
and bounds, to me,” says Bridgers, who is
bisexual.) But her self-deprecating com-
ments about not reading spreadsheets
or understanding budgets bely the very
intentional community she has created
— a place where artists are free to be
themselves and can focus primarily on
making art.

Now, with Saddest Factory just over
a year old, Bridgers is relieved to see all
the effort start to pay off: Claud is touring
with Bleachers (frontman Jack Antonoff
tweeted they are “one of the best new art-
ists”), while “Silk Chiffon” became MUNA’s
first hit on Billboard’s Alternative Airplay
chart thanks in part to a buzzy music video
spoofing the queer cult classic But I'm a
Cheerleader. “We haven’t even had a true
label party yet,” says Bridgers. “I can’t wait
to get everybody in the same room” [

PREVIOUS SPREAD: MUNA: ISAAC SCHNEIDER. SLOPPY JANE CUTOUT: SARA CATH. BRIDGERS: HAIR BY LAUREN PALMER-SMITH AT HOME AGENCY. MAKEUP BY AMBER DREADON AT CLOUTIER REMIX.



JACOBSON: BRYAN CHONG. B. SWANSON: ANNA POWELL TEETER. C. SWANSON: COURTESY OF SECRETLY GROUP. VAN ARMAN: JAI LENNARD.

Taking Care
Of Business

Why more independent behind-the-
scenes creatives are seeking and
benefitting from management

BY KATIE BAIN

HE SUMMER OF 2020 WAS APPROACHING,
and BTS needed a seasonal hit. On the hunt
for this smash song was Columbia Records
CEO Ron Perry, who put in a call to Neil
- Jacobson, founder/CEQO of Hallwood Media,
a Los Angeles-based agency that exclusively
represents songwriters and producers. Jacobson passed
the brief to his client, David Stewart, and he got to work.

By late August, BTS’ “Dynamite,” the song Stewart
had co-written and produced, was No. 1 on the Billboard
Hot 100. While Stewart was already well-established with
previously co-written singles, like “What a Man Gotta Do”
for the Jonas Brothers, having Jacobson play middleman
led to his biggest break yet. It also allowed him to focus
exclusively on the music.

“Dealing with my own negotiations was difficult,
because | was always in the firing line,” says Stewart.
“Removing myself from that by bringing on management
was game-changing, because it makes everything feel
like it’s got a suit on. It makes it feel serious.”

4 A

Launched in May 2020, Hallwood represents roughly 90
writers and producers, including the Grammy-nominated
Murda Beatz (Drake, Ariana Grande) and Jeff Bhasker
(Kanye West, Bruno Mars). It’s also one of the handful of
growing independent agencies focused on representing
songwriters and, more recently, an influx of producers.

“More people need to license more music than ever
before, [and] you have this massive group of people that
are going to make more music than ever all over the world,”
says Jacobson. “As | move up the conveyor belt of this busi-
ness, | feel like the songwriter and the producer are going to
be the bellwether and give the purview for me and my team
as to where the future of this business exactly will go””

Jacobson plans to expand his roster to 200 clients by
2022, eventually resembling “a major Hollywood agency.”
For the former president of Geffen Records, this robust
scale is both a major innovation and a key to Hallwood’s

success. “With that big number of
songwriters and producers,” says
Jacobson, “| provide a better service.
It’s the ability for us to get the best
music to the customers.”

But succeeding in this market isn’t
simply dependent on size. Sydney-
based Page 1 Management, founded
in 2009 by CEO Ashley Page,
represents a dozen clients, includ-
ing Grammy-winning producer Joel
Little (Taylor Swift, Lorde). For Page,
the decision to focus on writers and

producers came after coordinating a sold-out U.S. tour
for an alternative/indie band that would sell out 3,000- to
4,000-capacity venues, then feeling concerned when that
tour was considered a success after only breaking even.
“That’s the point where you have to wonder what makes
sense financially,” says Page.

By doubling down on writers and producers, these
management companies can create income streams free
from the constraints of touring — a blessing during the
pandemic. (Both Hallwood and Page 1agents receive
around the standard 20% commission fee.) And crucially,
with artist needs cut from the equation, these agencies can
offer the visibility and protection that writers and producers
aren’t as likely to get on their own — especially those just
starting out. “Having management gave me a finesse,” says
Stewart. “It’s what has turned it from being like, ‘I do this,
to ‘I really do this; > B

ANNIVERSARY

SECRET TO SUCCESS

Long before Secretly Group formed

in 2013, two of its initial label
divisions, Secretly Canadian and
Jagjaguwar, were just getting off the
ground in the Midwest in the mid-1990s.
As both labels now celebrate 25 years —
during which Jagjaguwar helped launch
Bon Iver, while Secretly Group supported
bold artists like ANOHNI, among other
feats — Darius Van Arman, co-founder of
Secretly Group and founder of Jagjagu-
war, and Chris Swanson, president of
A&R and co-founder of Secretly Group,
look back on their respective label’s
history — and reveal what’s to come.

PAST

Neither Van Arman nor Swanson thought
they would become label heads: The
former was a math major at the University
of Virginia before dropping out. Mean-
while, Swanson had become an active
participant in his college radio station at
Indiana University. As they individually
started to lay the groundwork for their
labels, they eventually ran into the same
issue: distribution.

“That was how Jagjaguwar and
Secretly Canadian became entwined,”
says Van Arman. Early on, he had struck

up a relationship with Swanson because
Secretly Canadian had started a distribu-
tion cooperative of five to 10 labels called
Secretly Canadian Distribution. “The idea
was to get record stores to return calls.
That was the Wild West, where stores
were very flaky about paying for what
they took in, so the cooperative really
lifted the tides for all the labels,” says
Van Arman, who in 1999 joined Chris

and his brother, COO and co-founder of
Secretly Group Ben Swanson, in Bloom-
ington, Ind. “l joke with [Chris] | was his
best signing ever.”

PRESENT

Van Arman counts Jagjaguwar’s relation-
ship with Justin Vernon and the release
of Bon Iver’s acclaimed 2008 debut, For
Emma, Forever Ago, as an early “game-
changer” for the label, while Swanson
says one such win for Secretly Cana-
dian was selling thousands of copies of
Jason Molina’s Songs: Ohia “way faster
than we thought it would,” leading to a
repressing that became a crash course
in exclusivity: “We hand-numbered [the
debut LP original pressings], and it’s like,
‘Are we cheating by pressing it again?
What'’s the protocol?’”

Since then, Swanson says Secretly
Group has taken more risks, citing
the Secretly Canadian campaign for
Antony & The Johnsons’ 2005 album, /

Am a Bird Now, as a “water-
shed moment” that required
an “outsize budget.” “There
wasn’t anyone doing what
[former bandleader ANOHNI]
was doing at the time, and it
clicked in a way that showed
us how much bigger the
world was than we had imag-
ined,” says Swanson.

But over time, he “noticed
a pattern” with Secretly
Group’s releases. “We were
really proud of it, but there
was a big gap between what
we released and what we

Ben Swanson

it apart from competitors:
The label group “partners”
with artists rather than
“signing” them, and while
Swanson says Jagjaguwar
and Secretly Canadian (and
Secretly Group overall) have
always had a “light touch”
when it comes to offering in-
put on an act’s music, “when
it comes to the presentation
of the album, the marketing
of the album, that’s what we
love to do.” Which is why,
he says, “when | think about
our present and our future,

Chris Swanson

listened to as fans,” he says.
During a 2016 road trip with
Jagjaguwar director of A&R
Eric Deines, driving through
the South at a heated political
time in the country, “we were
like, ‘Why is it that we pretty
much only release white mu-
sic for mostly white people?’”
recalls Swanson. “We used

to joke, ‘Are we the sound of white male
depression?’ And then soon the sound of
white female depression as well — and
could we be more?”

FUTURE

Van Arman and Swanson stress a key
component of Secretly Group that sets

OCTOBER 23,

Van Arman

[I think of] the work we’ve
been doing with Phoebe
[Bridgers] and her Saddest
Factory Records.”

Looking ahead, Jagjagu-
war is doubling down on its
digital marketing savvy. Van
Arman cites new hires in cre-
ative director Robby Morris
and digital marketing direc-
tor Steven Pardo, who reports to newly
promoted global director of streaming
and digital sales Emily Puterbaugh. At
Secretly Canadian, Swanson is set on
hiring someone focused on merchandise.
“The appetite is endless for new services
or experts to get in the room,” he says.
“It comes down to, ‘What can we af-
ford?” We don’t want to lose track.”

—LYNDSEY HAVENS
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Indies Just
Wanna Have
Fun(ding)

How three companies are
helping finance independent artists
— no strings attached

BY KRISTIN ROBINSON

ESPITE APPROXIMATELY

60,000 songs being uploaded to

Spotify every day, unsigned and inde-

pendent artists have recently found

themselves with more options than

ever before when it comes to financ-
ing their careers — and using that cash flow to help
stand out in a crowded space.

Among this fast-changing landscape, companies
like Indify, beatBread and Cash App’s Cash App
Studios have materialized, offering funding and ad-
vances to independent artists without asking for any
ownership of intellectual property in return. Unlike a
label services provider or distributor, these compa-
nies do not provide a staff of devoted professionals
dedicated to your project; instead, their monetary
investments are left open-ended, so that what you do
with your funding is (mostly) up to you.

“We think that bundling services with financing
can create friction,” says beatBread co-founder/CEO
Peter Sinclair. “If artists can keep those conversa-
tions separate, they are often better served.”

The most hands-on of the three funders, Indify,
likens itself to an angel investing platform. “Indify
is really purposeful with choosing investors that
can bring mentorship or artist development on top
of just capital for early-stage artist careers,” says
co-founder/CEO Shav Garg. With investors like
Reddit founder Alexis Ohanian, among others, each
independent artist who works with the company will
have Indify play matchmaker for the act.

“It’s about helping artists achieve their full poten-
tial when they are having their first moment,” says
Garg. “The right partner, the right time and the right
amount of capital [are] crucial.”

In an ideal scenario, investments will be recouped
(and then some), with investors earning a percent-
age of the artist’s streaming royalties. Though not
every independent artist will qualify for funding,
the startup uses data-driven insights to find artists
gaining traction organically, but could use an extra
monetary push.

So far, according to Connor Lawrence, co-founder
and chief marketing officer at Indify, the “majority of
deals are profitable.” Each agreement varies, but In-
dify has a few requirements: Artists keep their own-
ership of masters, investors cannot earn over 50% of
the artist’s streaming profits post-recoupment and
the artist must retain creative control.

That last point is paramount for beatBread, an
advanced funding-only option for unsigned talent.
“We want you to have the freedom to choose your
own team,” says Sinclair. A more open platform than
Indify, beatBread is typically willing to fund artists
with over 10,000 monthly listeners on Spotify, and
artists design their own deals based on parameters
like term length, capital needed and share of the
catalog and/or future release royalties from stream-
ing. Then, the proposed deal — which can range from
$1,000 to $1 million — is reviewed by the beatBread
team and verified.

“We have 100% success in wiring money into art-
ists’ accounts, and whatever you do with that money
is your business,” says Sinclair. But in their experi-
ence, most artists put the advance toward paying fees
for collaborators, creating music videos and funding
digital marketing campaigns.

Cash App, the popular finance app, is a
rarity in this space: With its new initiative Cash
App Studios, the company gives out monetary
gifts to artists in music, fashion and entertainment
without asking for anything in return. According
to Victoria Monét, an independent artist and
songwriter for Ariana Grande, receiving funding
from the company has been the “most noninva-
sive, pro-creative and supportive partner I've
ever worked with.” Unlike the other startups,
Cash App Studios has the advantage of ceding
money freely as a form of goodwill — and good
PR — to musicians.

And while these companies see themselves as
a viable new option for independent artists, the
ultimate goal is to empower DIY acts to make their
own choices when the time is right. “We don’t see
ourselves as replacing labels,” says Matthew Tilley,
head of artist and industry relations for beatBread.
“We are just giving them options.” @
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The R&B/hip-hop singer, songwriter
and producer has worked with

Doja Cat, Jack Harlow and Kehlani —
and supports his solo career through

modeling partnerships with major
sneaker and apparel companies.
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WHEN | FIRST CAME TO LOS
Angeles in 2015, | had some meetings
[with labels] and got some interest. |
didn’t have any leverage, so none of
it made sense really. And then by the
time | got established, | think they as-
sumed | just didn’t want to [sign]. It’s
just me [on my TrapHouseJodeci la-
bel]. I've got producers and songwrit-
ers that | consistently work with, but |
would want a bigger financial partner
to be able to sign some people | want.
Since I've done music, I’'ve done
modeling. Sometimes | get booked be-

cause they know about my music, and
then sometimes | get booked because
of my face. I’'m good with either one,
because | can use either opportunity
to raise awareness with the music. |
bring it up after the business is done,
because | don’t want to be the guy
that’s pitching other stuff before | do
the main thing that you asked me for.
Companies [like Puma, Footlocker,
Urban Outfitters] | have a great rap-
port with, so we tend to do things
monthly. With Urban Outfitters, we
teased the song “Sweatpants” [in a

campaign video]. The track was also
used in a promotional video for [the
hair product] Texture My Way. I'm just
trying to work smarter and make sure
| can pitch stuff that’s sitting [on my
computer] to be utilized.

With two or three companies in the
past few months, I’'ve been able to inte-
grate my music and promote the album
[Dangerous, due Nov. 12]. It’s always a
goal to find somebody to partner with
for the big stuff and use their name and
marketing tools to help my music.

—AS TOLD TO HERAN MAMO

ILLUSTRATION BY MOJO WANG

VIRISA YONG & BEXXXER






MIKE GREENLY - “BACK T0 LOVE” DEBORAH MAGONE & DUB SHINE - “UP TO US” CIRO HURTADO - “LUNA”
BEST GOSPEL PERFORMANCGE/SONG BEST DANCE/ELECTRONIC ALBUM BEST NEW AGE ALBUM

“Closer to Home creates a field of vision that is

utterly vast and deeply compelling”
- ONE WORLD MUSIC
D/ Al 0

SENSITIVE CHAOS - GLOSER TO HOME - BEST NEW AGE ALBUM APPALACHIA: AMERICAN STOR
BEST ENGINEERED ALBUM, NON-CLASSICAL « BEST RECORDING PACKAGE  BEST ALBUM NOTES BEST AMERICANA ALBU

LEA SWEET - BLACK QUEEN OF COUNTRY MUSIC - BEST COUNTRY ALBUM



The remarkable new album!

AURORAL MAGIC

“Outstanding in so many ways...”
~ Dyan Garris

“...a treasure chest of ancient mysteries”
~BT Fasmer, New Age Music Guide

‘A throwback to schmata queens like
Mirabai.”
~Chris Spector, Midwest Record

MARTHA REICH « “THE LETTERS”
BEST AMERICAN ROOTS SONG
BEST AMERICAN ROOTS PERFORMANCE

“It is Doug Ferony’s friendly and inviting
voice, attractive phrasing, and optimistic
delivery that make’s this performance of SKYE

the "My Fair Lady’ classic a success.” DELAMEY
~ Scott Yanow, Jazz Journalist & Historian

“This latest single is a lulling, wistful
journey featuring lazy guitar, Along with
warm piano and soprano sax textures,
together with the instantly recognizable
voice of Doug. This is a soothing tune that's
easy on the ears, with gorgeous layers of
Jazz arrangement...”

~Curious For Music UNTAMED CIRCUS

DOUG FERONY « “I'VE GROWN ACCUSTOMED TO “RAQUEL” - BEST ROCK PERFORMANCGE CHAKUNA MACHI ASA - “AURORAL MAGIC™
“PARTY STOPPERS SUCK" - “BEST ROCK SONG BEST NEW AGE ALBUM

HER FACE” « BEST POP SOLO PERFORMANCE

NE LAZZARO & BRYAN PEZZU

—

y ; CHICKAHOMINY VIBE - “COLONYZER ROCK 04
SIEVERIAN- PROCOORME STICKS & STONES REMIX” UITE ESMERELDA FOF
A i L BEST GLOBAL MUSIC PERFORMANCE BEST CONTEMPORARY INSTRUMENTAL /

“The album conveys a strong message
> ) 9 >SS dg >

of love and unity across all borders and
religions.”

ANITA LERCHE - LOVE IS MY RELIGION
BEST NEW AGE ALBUM

www.anitalerche.com
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AGAINST ALL ODDS

How $uicideboy$ became a multimillion-dollar
brand all on their own

BY KRISTIN ROBINSON

punk-rap duo $uicideboy$
has never charted on the
Billboard Hot 100 or any
airplay tally, but it has turned
its SoundCloud-era success
into an underground empire — and
collected 5.3 billion streams along the
way, according to MRC Data.
Known early on for its shock-rap
style and depression-laced lyrics, the
duo’s origin story (which dates back
to 2014) involved a long-mythologized
suicide pact: If the music didn’t work
out, there would be nothing left to live
for. Thankfully, it has more than worked
out. Today, cousins $crim and Ruby da
Cherry are entrepreneurs, launching
their own label collective, G*59 Records,
in 2017 with distribution from Virgin.
This year, $uicideboy$ signed a “strong
eight-figure deal” with The Orchard;
meanwhile, the duo is on a headlining
U.S. tour that has sold almost 500,000
tickets, including shows at Pier 17 in
New York and back-to-back dates at
the Shrine Outdoors in Los Angeles,

T EW ORLEANS-BRED

following the release of their latest
album, Long Term Effects of Suffering.

“When we first started, we wanted to
do the exact opposite of what everybody
in rap was doing,” says Ruby da Cherry.
“We didn’t have nice cars or gold chains,
so we just flexed that we were losers, and
mixed in some shock-rap and stuff about
our mental health issues. We're just trying
to catch people’s attention.”

$uicideboy$ was fully DIY for a while.
What made you want to start working
with your managers, Kyle Leunissen
and Dana Biondi?

$CRIM Ruby and | were handling
everything for a long time. He’d do the
merch, graphics and videos, I'd do the
audio engineering and production. We
had our roles, but by late 2016, we really
needed help. Kyle has been a close friend
since high school. | remember he called
me one day and said, “You're letting 70
grand fall through the cracks every year.”
That caught our attention. For my cousin
and |, $70,000 might as well have been a
million at the time.
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From there, Kyle and our other manag-
er, Dana, came over and we did a trial run,
but it turned into a full-time thing. These
guys have been instrumental in helping us
get to where we're at, and by handling a
lot of the business side, they’ve helped us
focus on doing our creative stuff.

You formed your own label, Grey*59,
better known as G*59 Records,

the following year. Why was that
something you wanted to do?

RUBY DA CHERRY $crim and | are from
New Orleans. We grew up with [labels
like] Cash Money and No Limit, and those
guys really inspired us, because we loved
seeing a gang of people that acted as one
collective, supporting each other and all. |
come from a punk background. I've always
said, “Fuck labels, I'd rather start my own.”
$CRIM It’s not just business for us. The
guys we've signed to G*59 are brothers.
We aren’t even necessarily looking for
hits, we just sign people that we are a
fan of. I’'m not trying to make a bunch of
money off anyone.

$uicideboy$ have a distinct
merchandise strategy, with drops
about three times a year. Ruby, do you
still design everything yourself?

RUBY DA CHERRY | used to design ev-
erything, and $crim would give his input.
Once we got managers, we also decided
to get one of our buddies, Adam Arriaga,
to take over [our merch]. | don’t have the

skills of a designer, so Adam helps me
get my ideas out of my head and execute
them. Our fans bitch sometimes about
how “Ruby doesn’t do merch anymore,”
but what they don’t get is that I’'m still
approving and working on everything.
Adam just has the skills.

How has it felt being back on the road?
RUBY DA CHERRY $crim and | were
fucked up on drugs during almost all our
other tours. We never got to experience
it in the way we should’ve because one
of us would be high. The Last Grey Day
tour in 2019, | don’t remember at all. It’s
nice to have us both in the right states of
mind to take it all in. Back then, we didn’t
appreciate it the same. | feel so fulfilled
during this tour.

You’ve managed to thrive as
independent artists. What’s it like to
achieve such a tough dream?

RUBY DA CHERRY Honestly, | don’t think
we've ever processed it.

$CRIM | just love making music. | work
so much, which is not a bad thing. That’s
just what | love. I'm always wanting to do
more, more, more. But my team helps me
slow down and take it all in. When you’re
used to growing up without having much,
you’re always searching for the next thing.
We were doing a soundcheck the other
day and Ruby just stopped and said,
“Dude, let’s just take this in and stop for a
second. Holy fuck” @

ILLUSTRATION BY MICHELLE ROHN
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tViva Indies!

Regional Mexican music is growing
at a rapid rate — and is dominated by
independent artists

BY LEILA COBO

ITHIN LATIN MUSIC, SALES

of regional Mexican repertoire

as of Sept. 30 (including video

streams) may still fall behind

pop and urban, according to

MRC Data, but they have risen
21% compared with last year — more than any
other subgenre.

Independent labels have always played a large
role in launching regional Mexican artists: Musart
backed Paquita la del Barrio and Pepe Aguilar early
in his career; Jenni and Lupillo Rivera were initially
signed to their father’s indie, Cintas Acuario; and
Fonovisa grew to become the genre’s largest label
before it was purchased by Univision and, later,
Universal in 2008. But in the past five years, a new
crop of indies has risen to prominence approaching
the business with a digital-first mentality.

Last year, seven of Billboard’s top 10 regional
Mexican tracks were by artists like Natanael Cano,
El Fantasma and Lenin Ramirez — all of whom are
independent, signed to labels including Rancho Hu-
milde Records, Afinarte and Del Records. So far in
2021, the same statistic applies, only now it features
Grupo Firme and Carin Ledn’s smash “El T6xico”
(on Tamarindo Rekordsz) and Eslabon Armado, a
teenage trio known for guitar-driven, emotional
songs (also signed to Del Records) that has topped
Billboard’s Regional Mexican Albums chart four
times in just over a year.

“There’s a range of indie labels right now, and
we're all doing very well” says Angel del Villar, who

founded California-based indie Del Records in 2008.

“The big difference between 13 years ago and today
is the internet — otherwise, this would have been
impossible. YouTube, Instagram, TikTok — all that is
big for us.”

Jimmy Humilde, who founded Rancho Hu-
milde in 2011, agrees: Because his client Cano “is
[hardly]| played on radio,” he relies on platforms like
YouTube for promotion. “I swear, I begged [radio
programmers],” he says, “but 'm proud of the fact
that rejection made me look for alternatives, and
that’s when I started to mine social media.”

YouTube music trends manager Kevin Meenan
says regional Mexican music has experienced a
surge in interest on the platform in the past year.
Rancho Humilde’s YouTube channel in particular
has been “critical to this story,” says Meenan, earn-
ing over 5 million subscriptions and 3.3 billion views
since its launch.

In 2012, Javier “El Tamarindo” Gonzalez, a
former Acura auto technician in Austin, launched
his Tamarindo Rekordsz as an offshoot of his hobby
as a YouTube blogger-influencer. He had $12,000
in the bank at the time, most of which went toward
securing a work visa for his first signee, Remmy

Valenzuela. Now, in September, the label earned its
second No. 1 hit on the Regional Mexican Airplay
chart with Grupo Firme’s “El Téxico,” featuring
labelmate Ledn.

“I knew how to expose an artist — I just didn’t
know all the things behind the business, so I
learned,” says Gonzalez. “The hardest thing as an in-
dependent is to be seen — by the big brands, the big
awards — but with the way social media is now, you
can’t ignore talent that’s so good and so authentic.”

Even so, German Chavez, who in 2012 launched
Remex Records (and whose father, Domingo
Chavez, founded Disa Records in 1970, the powerful
Mexican independent label that in the early 2000s
grew to nearly 10% of U.S. market share), believes
that when it comes to being seen, major labels are
the ones falling behind.

“The majors still don’t fully understand the
Mexican [music] market,” says Chavez. “That’s why
there are so many independent Mexican labels. [The
majors] are good at following up, but they don’t
understand how to develop artists from scratch.
Signing an artist, fighting to build them up from
zero, that’s what we do” @

of continuing, and when we did the
second record [Still Run in 2018], we
were going through a tumultuous time
personally, as a band and with our
management. | think second records
are just difficult in general. After your
first album, which you’ve had your
whole life to write, you’re scrambling
to find material and cement yourself
as a voice. Also, we had a lot of turn-
over in our team at Columbia — which

DIY TIP KELLY ZUTRAU

After releasing two albums on
Columbia starting in 2016, the
Brooklyn-based trio Wet left the
major and released its third album,
Letter Blue, independently — a
move that frontwoman Kelly Zutrau
describes as a “trade-off”

WE FELT LIKE [SIGNING WITH
Columbia] made sense at the time. It
was a two-album deal with the option
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is really common at major labels, and
I didn’t know that when | was young
and [first] signed.

There were different people who
had come in that we didn’t really align
with creatively, and we felt like there
was this baggage. When there’s a lot

of money involved — as there often

is at a major label — there’s this pres-
sure to make something that’s going
to make the money back. And we
made a really hard decision that we
don’t want any expectations for this
third record; there’s basically no point
in making it if it’s going to be about
that. We just have to make some-
thing that we love, that feels natural
and that feels like a progression and
growth artistically, and we felt like
we couldn’t do that at Columbia any-
more. We left on really good terms —
we asked to leave and they could’ve
given us a hard time, but | think they
probably thought it wasn’t working
amazingly either anymore.

The most concrete thing that I've
noticed [as an independent artist]
is the timeline. You can move much
more quickly because you’re work-

ing with people who want to work
on it regardless of budget, because
you don’t have a big budget. There
are definitely things | miss about
Columbia, but | think overall, we were
able to make something that I'm a lot
more proud of. For me, with this third
album, | thought, “If | want to make
money, why would | be in music?” Fig-
ure out what your goals are. | had to
really think about that, and | realized
| wanted to make a piece of art that |
could stand by.

—AS TOLD TO LYNDSEY HAVENS

GRUPO: JASON KOERNER/GETTY IMAGES. ZUTRAU: CHRIS MAGGIO.
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“"THE JACKIE' IS A CAFFEINATED,
HEAVY-HITTING TRAP SONG THAT
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ALSEY IS QUICK.
Quick to joke
about their New
Jersey accent slip-
ping out after a
few drinks. Quick
to flip into scholar
mode, explaining
that one of their new songs is named
after Biblical Adam’s forgotten first
wife, Lilith, who was jettisoned from
Eden for daring to enjoy sex. Quick
to share how, as a kid, she had to
pay for school lunches with dollar
bills so worn out they felt like “old
T-shirts.” And amid all this, Halsey
is quick to soothe infant son Ender
Ridley Aydin when he makes his
presence known from the next room,
bouncing him up and down and
cooing him back to sleep, whether
decked out in spiky Mad Max leath-
er or David Bowie glam effulgence
for today’s photo shoot.

When it came to one lifelong goal,
however, Halsey (whose pronouns
are “she” and “they”) took their time.
Although Halsey has drawn on Nine
Inch Nails’ throbbing, disquieting
industrial-electronic sonic palette
since her 2015 debut, Badlands (and
more recently on the blatant NIN
pastiche “Nightmare,” a stand-alone
single from 2019), she waited years
before approaching active NIN band
members Trent Reznor and Atticus
Ross with a pitch to work together.

When a staffer at Capitol Records
pointed out the two acts were label-
mates and offered to make introduc-
tions, however, it provided the push
Halsey needed. “I was thinking, ‘Ugh,
I don’t want it to be some corporate,
‘Hello, would you please be inter-
ested in working with our young pop
star?’ ” recalls Halsey, adopting a
bland affect. “So I wrote them a letter
and just kissed their asses as much as
1 possibly could... and crossed my fin-
gers that they would even respond.”

It worked. Reznor and Ross are
now the producers of Halsey’s fourth
album, If T Can’t Have Love, I Want
Power, though as they sit together in
a Los Angeles warehouse studio, it’s
clear they’ve also become mentors
who can offer creative input as well
as a road map to what life as a suc-
cessful musician and parent can look
like. “They gave me a lot of advice
that I needed when I was pregnant,”
says Halsey. “It really comforted me
to know that I can be a good parent
and still do the thing that I love and
do it with [as much] involvement and
dedication as they do.”

Over the last 11 years, that work
ethic has proved transformative for
Reznor and Ross, who've built a par-
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allel career as prolific composers for
TV and film, and in the process made
the unlikely leap from enigmatic alt-
rock icons to awards darlings. Since
their surprise best original score
Academy Award win for The Social
Network in 2011, the duo has won a
Grammy (best score soundtrack for
visual media) for The Girl With the
Dragon Tattoo in 2013, nabbed a pri-
metime Emmy in 2020 with harrow-
ing music for HBO’s Watchmen and
just this year netted another Oscar
(alongside Jon Batiste) for scoring
Pixar’s Soul. Amid all that, they en-
tered the Rock and Roll Hall of Fame
as part of Nine Inch Nails. (With the
band, Reznor has won an additional
two Grammys for best metal perfor-
mance, in 1993 and 1996.)

No. 1 Hopeless Fountain Kingdom
and three No. 2 releases on the
chart), and 21 Hot 100 entries,
among them six top 10s and a solo
No. 1, “Without Me.” In 2019, the
Songwriters Hall of Fame honored
Halsey with its Hal David Star-
light Award, recognizing “gifted
songwriters ... making a significant
impact” with their original work.
Last November, Halsey addressed
the latest perceived snub (when
the Grammy nominations did not
include “Without Me” or the album
it appeared on, Manic) on Instagram,
with words both measured and unfil-
tered. “The Grammys are an elusive
process. It can often be about behind
the scenes private performances,
knowing the right people, campaign-

project yet. A concept album about
pregnancy, fear, mortality and ac-
ceptance that backs up its cinematic
scope (a companion film written by
and starring Halsey is streaming on
HBO Max) with vivid lyrical nuance
and sinuous industrial grooves, it’s
already earning Halsey the best
reviews of their career (including
raves from longtime skeptics). With
Reznor and Ross lending their unim-
pugnable rock cred, this may finally
be the album that forces the Record-
ing Academy to take notice.

“Halsey has gigantic hit records,
they have the numbers, the follow-
ing, the sales, but at the end of the
day, when you distill what Halsey is,
she’s a conceptual album artist and
a songwriter,” says Capitol execu-

Making this album with Halsey
is the latest step in their creative
evolution, and one that both say has
made them true fans of the 27-year-
old singer-songwriter. “I fucking
love this record,” says Ross. “The
one thing that we didn’t change was
any lyrics or melody. I can listen to
the album and get lost on an emo-
tional level.”

“We’re always looking for things
that make us feel inspired and less
cynical,” adds Reznor. “We came out
the other end changed, in a good
way, and revitalized. It has been
invigorating and inspiring, and I can
tell you we both needed it, just with
what the world has been like the last
couple of years.”

Halsey’s team at Capitol is hop-
ing this album will make fans of
the Recording Academy, too. Thus
far, voters have seldom recognized
Halsey, and only for their work on
other artists’ releases — in 2017,
Halsey’s feature on The Chain-
smokers’ Billboard Hot 100 No. 1
smash, “Closer,” was up for best
pop duo/group performance, and
their contribution to Justin Bieber’s
Purpose album meant they were
up for album of the year — despite
the fact that over the past six years,
she has proved to be one of pop’s
most reliable (and commercially vi-
able) vanguards. Halsey has earned
7.5 million equivalent album units
in the United States, according to
MRC Data (for the Billboard 200

ing through the grapevine, with the
right handshake and ‘bribes’ that can
be just ambiguous enough to pass as
‘not bribes, ” they wrote. “While I am
THRILLED for my talented friends
who were recognized this year, I am
hoping for more transparency or
reform. But I'm sure this post will
blacklist me anyway.”

The Recording Academy has, in
fact, reformed its procedures in the
interim, disbanding its nominations-
review committees in late April. Now,
a wider swath of Grammy voters has
the final word in all non-craft catego-
ries; it remains to be seen, when the
nominations are announced Nov. 23,
whether these changes will work in
Halsey’s favor.

“It would be a disservice for the
academy and our business not to
recognize an artist that has the abil-
ity, the wherewithal and the guts to
constantly change who they are and
to never be constrained by what one
believes is commercial,” says Capitol
COO Michelle Jubelirer, who is
part of the team that signed Halsey
to Astralwerks in 2014 and helped
develop their career as the artist was
upped to the Capitol roster. (Univer-
sal Music Group owns both labels.)
“Halsey is completely unafraid. They
made a statement album that shows
they are a career artist.” The label is
particularly hoping to see the album
compete in the alternative category.

If1 Can’t Have Love, I Want Power
is certainly Halsey’s most ambitious

—HALSEY

tive vp A&R Jeremy Vuernick, who
has worked with Halsey since 2014.
“It was a fairy-tale scenario. It was a
team effort to make it happen, but it
stems from Halsey as a songwriter
— and [Reznor and Ross] saw genius
in that”

At the very least, the process
has upended one of the pop star’s
preconceived notions about the
industry. When reminded that they
sang, “Don’t meet your heroes/
They’re all fucking weirdos” on
2020’s Manic, Halsey just laughs,
then says: “Thank God this experi-
ence has proven me wrong.”

How much of the album was ready
before Trent and Atticus
got involved?
HALSEY I started working on If T
Can’t Have Love, I Want Power
about six months after the release
of my third album, Manic. T had
convinced myself when I finished
that record that T wasn’t going to
write any more music for a really
long time. [But] as soon as I got
home, at the start of the pandemic,
1 was right back in the studio.
Originally, I wanted to make an
album that was darker, more concep-
tual— kind of a reattempt of doing my
debut album. I made Badlands when T
was 19 and I didn’t have much experi-
ence with songwriting or in life, so
while it was a valiant effort, it didn’t
quite have the depth that I thought
that I could bring to a record if T
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reapproached the same kind of mind-
set. I had quite a few songs done,
rough demos, and it was all coming
together in this really narrative way
right around the time I found out that
T was pregnant. So I had this night-
marish, dark album, and I wanted to
share it with the world in a way that
was really compelling and visceral.
Obviously, the first people I thought
to call were Trent and Atticus.

You have wanted to work with them
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for some time. What finally gave you
the courage to ask?

HALSEY I had been basically poorly
plagiarizing their work forever.
Every single time I started an album,
1 thought, “Well, maybe this will be
the one” But imposter syndrome

is huge, and I didn’t think they had
any idea who I was. It turns out they
didn’t, but that’s OK. This time, I
thought I had something special.
For people who have been in the
business as long as they have and

been so successful, I thought maybe
it was a fresh narrative: “Hey, this is
a body horror album about preg-
nancy. Have you done that before?”
People for a long time [said], “Well,
the worst thing they could say is no,”
and I was like, “Exactly — ‘no’ would
crush me”

Trent and Atticus, | assume this isn’t
the first offer you have received
along these lines. What made you say
yes to Halsey?

Styling by Mark Holmes
Left: Ross wears a Saint Laurent jacket.
Right: Reznor wears a Tom Ford jacket.

TRENT REZNOR We'd just finished a
lot of score work in a period of a year
and a half, and we’d been kind of talk-
ing about working on Nine Inch Nails
and also were kind of freaked out by
the pandemic and not feeling incred-
ibly creative. And I think I was eager
for anything to keep me from having
to write songs myself. (Laughs.)
HALSEY Don’t tell them that!
Everyone’s going to be mad at me

— “We could’ve gotten a Nine Inch
Nails album?!”

REZNOR We got a very eloquent let-
ter [from Halsey]. It was intriguing,
and I thought, “It’d be easy to just
say no, but let’s hear some stuff.” We
got a few songs [“Easier Than Lying,”
“1121,” “Whispers” and “Honey”],
and the original ask was, “Could you
contribute to these to help tell the
story that I want to tell?” And we
thought internally, “Let’s just keep
the vocals and try a new piece of
music around the song and see what
happens.” Right off the bat, the songs
sprang to life. Suddenly, I'm leaning
in and listening to the lyrics, and now
I’'m getting goose bumps.

We sent back [the songs], not
thinking too much about where you
are in your career or what impact it
might have on its trajectory. Just like,
“This felt good to us. It felt authentic
to us, and it felt fun to do these” And
then we heard back: “I love it. Could
you do the whole album?” “Sure.”

And it was recorded quickly — in just
six weeks.
REZNOR My sleeping went down
to about four hours a night. But we
found Halsey to be a very respect-
ful collaborator. And we left the
process really blown away by how
well-developed, how well-written
the songs were, how clear the mes-
saging was.

The other thing that made it fun
is it wasn’t really a production job. It
was a collaboration job. I wouldn’t
normally feel entitled to go in and
say, “OK, I'm going to play guitar and
infuse myself into this that much.”
But it felt like the right thing to do,
and we’re proud of what we did.
This is as much a record we feel
ownership to and [have] an authentic
belief in as any of the records we’ve
done. 'm around all these kids in
my life, [and for them], the world is
not a cynical place yet. Everything is
exciting, and there’s an honest sense
of discovery. And you find as you get



older that starts to go away. The mu-
sic business for me, at times, it wears
you down, some aspects of it. To find
joy in experiences and opportunities
and learn from it is great.

HALSEY Obviously, I haven’t been in

the business quite as long, but being

in the pop realm, they can really

cut you down fast. They take you as

this bright-eyed young person who
is writing all their own music in an
apartment somewhere, and then it’s
like, “Well, will you take this pitch?
Will you do this? Will you work with
this person?” There’s all this conced-
ing that’s going on. You’re being put
in this position where you’re expect-
ed to compromise for commercial

viability or whatever else. I've done
a pretty good job at sticking to my
guns and not letting that happen, but
sometimes things slip through the
cracks. Maybe just because I'm too
tired to say no sometimes.

1 say sometimes that I never
meant to be a pop star, it happened
by accident, and that’s partially true.

You know, the rest of it is incredibly
calculated and meticulous. But part
of that is true, and it was a really
validating and invigorating opportu-
nity to get back to the style of writing
and collaborating that made me fall
in love with music to begin with. And
you guys are going to kill me for this,
but [I was] texting links of Drop-
boxes to my friends and being like,
“Isn’t this dope?” When you're 19,
you’re not sending it to a record-label
person being like, “Is this good?”
You’re sending it to your friend being
like, “Isn’t this cool?” And this put me
back in that place.

ATTICUS ROSS Sometimes in life,
everything is just right. 'm not say-
ing that happens all the time or often,
but this was one of those things.

Halsey, was there ever a moment
where they sent you something you
didn’t like? How do you tell two of
your idols, “l don’t dig this”?
HALSEY A lot of my preferences
come from listening to their work,
so I'm bound to like a lot of the
choices they make because their
work has informed my taste up
until this point. Sometimes the guys
would send me a record and they’d
be like, “Is this too crazy?” And I'd
be like, “Make it crazier.”

REZNOR We haven’t paid that much
attention to popular music in the
last few years. I couldn’t name most
songs by people in the top 100. It’s
not out of being elitist or “It’s not
cool,” it just doesn’t feel like it’s

for me, and music is a thing that I
need to help me figure out who I
am. And to come along and work
with Halsey, I think initially, we
were intimidated. “Is it a pop star,
and does that mean there are big
businesses affiliated with it and it
has to feel a certain way?” We don’t
want to fuck that up, and we’re not
out to troll. We were envisioning, to
go to [the] worst-case scenario, “At
some point, someone’s going to talk
sense into Halsey that this could be
career-sabotaging because it’s not
going to be a TikTok track.”

But we were really impressed with
[Halsey’s] artistic fearlessness. What
matters is good music and having
something to say that feels authen-
tic and communicates with people.
And on areal level, it’s not filtered
through an algorithm or a group-
think element weighing in.

Halsey, you have always had
immediate lyrics, but they are
especially incisive on this album.
What helps you continue to develop
that part of your craft?
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HALSEY The more I hate myself, the
better the lyrics get. That’s half a
joke. I think [it helps] having a story
to tell and not just sitting in a room
and being like, “Let’s write a song
today. What’s it going to be about?
Breakups?” For me with this record,
I was going through one of the most
transformative things that a human
being can possibly experience: emo-
tionally, physically, socially, spiritu-
ally, whatever. I was pregnant. And I
was really happy, but T was also super
scared and super anxious and para-
noid. As much as my days were filled
with joy and dreams of a little naked
baby on a cotton cloud, they were
also full of terror that something was
going to go wrong and that my body
didn’t feel like mine anymore.

So I really had to exorcise that
demon. Not the baby — the baby
wasn’t a demon — but get the demon
of paranoia out of me and put it on
paper. I also feel like T owed it to
myself to create a record of how I
was feeling at the moment instead
of looking back and retroactively
convincing myself everything was
fine and burying those emotions
and creating this revisionist history
of what it was like to be pregnant
for the first time. The songwriting
became more important — there was
a greater sense of respect I owed to
my experience. And I think that goes
a lot further than a coming-of-age
album or a breakup album.

REZNOR Halsey’s songs seem

to come from a place of pain or
catharsis. It has an authenticity to

it that you can pick up on. We felt
our job in this record was simply to
put a nice frame around it so that it
helps achieve that message. It wasn’t
creating the message, it wasn’t even
altering the message: It was just
hanging it on the right wall with the
right light on it so that you would
pay attention to it.

HALSEY It never gets old hearing
that.

You have said this is the album you
have always wanted to make. Are
you hoping for Grammy recognition?
HALSEY I think... (Pauses.) I don’t
care. The record is outstanding, and
I’'m really proud of what we’ve done.
The most important thing to me is
that it continues to have a life and
continues to grow and burns and
burrows slowly with the audience
instead of coming in fast and burning
out just as fast, like most records
seem to do these days. Longevity
can’t be manufactured. It’s got to be
something real that people invest
themselves in. My cellphone is full
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of pictures of people who are getting
tattoos of the lyrics and the art — that
stuff is incredible.

T have one leg pretty deep into this
industry at this point. ’'m not a veter-
an, but 'm certainly not just starting
out either. When I concern myself
with awards, it stops me from making
the best art that I possibly can. But

to come from. It felt kind of legit.
And there have been others that feel
like it’s ticking a box: “Let’s throw
one to these guys.” You don’t know
where it came from. And that kind
of feels like bullshit.

ROSS We’ve never sat down and
started making music and thought,
“God, T hope we win an award for

absolute, glorious eradication and
death of my ego. Nothing matters
when I go home to him. He thinks
I'm perfect and great and everything.
That’s going to be a whole other
beast to tackle, parental guilt, but for
the time being, I'm in bliss about it.
The beauty of that is that it means
I'm going to create when I want to.

—REZNOR

should the album be recognized for
what it is — which is a singular piece
of art and a once-in-a-generation
collaboration between very differ-
ent artists and very similar people? I
think that would be nice.

Do you think awards or good reviews
are important in the industry right
now? Do they open doors?

HALSEY I think there’s something
really satisfying about knowing that
even people who want to hate your
album can’t because it’s so good.
That feels nice, but it’s a temporary
high. It feels good for as long as
you're reading the paragraph, and
then it doesn’t mean anything the
next day. In my personal opinion,
Trent and Atticus are far more
experienced and have far more
agency to criticize my work than
any other critic. They’ve both seen
it all and have done it all, and if
they really like the art, then that’s
enough for me. That and hoping
the fans would take a chance on
something that doesn’t sound like
my usual music.

REZNOR With the advent of social
media, there’s an unlimited faucet
of people telling you everything you
do sucks. And there are other people
that you write off the same who

are telling you everything you do

is great. And then there are critics
who may have a license to say it, and
they may not. Who have a point of
view that might be filtered through
their own brand they’re trying to
manage and their lifestyle they’re
trying to push out. And then at the
other end of it, you have the specter
of awards and how valid they can be.
There have been some we’ve gotten
over the years that have felt like they
came from the people we want them

this.” With The Social Network, the
word “Oscar” never came up at any
point. It was mind-blowing when

it happened, but all the more so
because that wasn’t why we were
doing it. Like Trent said, it is nice

to be recognized, but it’s not the
reason. And I think specifically with
this album, T can guarantee there
was no corner cut, there was no
stone left unturned. This was abso-
lutely the best we could possibly do
at that moment in our lives as three
people. If that happens to go on and
win an award, great. If it doesn’t, it’s
not going to make me lose any sleep.
But I think Halsey deserves it.
REZNOR It takes a lot of courage as

an artist to put yourself out there.
You’re not just making product —
[Halsey is] not making product — it’s
art and it’s her. And it does what

it does. It’s going to resonate with
some people, it’s not going to reso-
nate with others. Some people will
like it for the right reasons, some
people won’t. With awards, I've
come to [think that] it’s nice to be
recognized for your efforts. It’s not
anything more than that. It doesn’t
mean that much at the end of the
day. I'd rather win it than not win it
if 'm up for it, but it doesn’t define
who you are.

Halsey, your career has evolved so
quickly over the last six years. In
terms of career or artistic priorities,
what do the next two years look like
for you?

HALSEY I'll probably do nothing,
honestly. 'm glad we got to make
this album when we did because
being a mother to my son makes
being a musician seem pretty boring.
Something really amazing happened
when I did have my son, which is the

Hopefully, that means that whatever
I make is going to be something that
T'm just burning to get out there.
Because the only expectation I have
for myself is to be a really good
mom, and the rest will fall into place
around that.

Has making this album changed

how you’ll approach music going
forward?

HALSEY Making this record has
changed the trajectory of my career
forever. Manic was a commercial
success and had huge pop singles.

I was doing radio interviews every
single day, and I almost died flying
back-and-forth across the world,
trying to promote this thing. I think
that if T had tried to make another
album like that, T would have just
completely dried myself out to the
point of no return where rejuvena-
tion would have taken a very, very
long hiatus. Having to support
music in that way is not sustainable.
But when you make something like
what we’ve made, it has a life of its
own, and the audience keeps it alive
and keeps it going. And seeing it
work has given me a type of confi-
dence that I think will change what
my fifth album sounds like. [And]
my sixth, my seventh, my eighth.
REZNOR And you can do anything.

1 think people will expect you to
now do the unexpected. That’s its
own burden, but that’s a good one
to have.

HALSEY Reinventing the wheel over
and over again. If anyone has done
it, it’s you guys. I feel like everything
that you guys have touched has a
palpable, visceral cool. Maybe “cool”
is not the right word...

REZNOR No, that’s the right word.
(Laughs.) B



Piers Atkinson hat,

L.A. Roxx catsuit, Christian
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“When I concern myself with awards, it stops me from making the best art that

a singular piece of art and a once-in-a-generation collaboration between very




CONG TRI jacket and pants,
Loree Rodkin jewelry.

I possibly can. But should the album be recognized for what it is — which 1is

different artists and very similar people? I think that would be nice.”
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The
Year
Of

Olivia

With the “drivers license” singer
seemingly a shoo-in for best new artist,
how will labels approach the category?

HIS HAS BEEN THE
T most magical year of my

life,” Olivia Rodrigo said

in September at the MTV
Video Music Awards, where she was
named best new artist. And given the
kind of planets-aligning commercial and
critical success she has neatly achieved
this calendar year, it’s probably not the
last award of that name she’ll claim in
the coming months.

Few times in Grammy Awards his-
tory has there been such an obvious
frontrunner for the category. She is
the first artist to debut her first three
singles in the top 10 of the Billboard
Hot 100, including two No. 1s: “drivers
license” and “good 4 u,” both off her
debut album, Sour, which has topped
the Billboard 200 for five noncon-
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secutive weeks. Her meteoric rise has
drawn comparisons to that of Billie
Eilish, who swept the Big Four awards
at the 2020 ceremony — the first time
since Christopher Cross in 1981, and
perhaps the only other time in the past
decade when the best new artist win-
ner has been so predictable.

So what does that mean for every-
one else? Multiple industry sources
tell Billboard that labels typically don’t
consider the competition when deciding
which artists to submit, since those de-
cisions are made early in the year. “We
set our mantra at the top of the year,”
says one label source, “and we follow
it through all year long.” But strategy
does come into play, given that even a
nomination in the category has the po-
tential to greatly change an act’s career.

“Mumford & Sons were nominated [in
2011] and they did not win, but | think
it motivated them,” says Glassnote
Records founder/president Daniel Glass.
“The next time they got nominated, they
won for album of the year.”

Artists and executives have long
complained about the ambiguity of
the best new artist rules, which have
changed several times in the past
decade. The award goes to the act
that “achieved a breakthrough into
the public consciousness and notably
impacted the musical landscape” dur-
ing the eligibility year, according to the
Recording Academy rulebook. Every
year, an official screening committee
reviews the list of submissions — which
can run from 500 to 1,000 names long,
according to a source — to determine
who is eligible. Last year, the Recording
Academy scrapped a rule that disquali-
fied artists who had released either 30
songs or three albums — better reflect-
ing how artists release music today, but
making eligibility even more subjective.

Most labels and artists’ teams
identify that “breakthrough” by look-
ing at factors including multiple hit
singles, strong airplay, magazine covers

and placement in artist programs like
YouTube’s Artist on the Rise. “We look at
live attendance and merch sales,” says
Glass. “You know you’re developing fans
when they buy your T-shirt.” Another la-
bel source’s method? “My test is people
who are not in the industry,” she says.
“Pll say to my friends and family, ‘Do you
know [this artist]?’”

Complicating those calculations is the
fact that an artist can be submitted for
best new artist consideration up to three
times. For acts on the cusp of fame, es-
pecially in a particular genre, they must
decide between trying to capitalize on
initial buzz or waiting for an even bigger
breakthrough in the future. Margo Price
had already been hailed as country
music’s next star after the release of her
debut solo album, Midwest Farmer’s
Daughter, in 2016, but the success of
her 2017 follow-up, All-American Made,
earned her a best new artist nomination
at the 2019 ceremony. “She had taken on
a whole new level of stature,” says Matt
Pollock, co-GM at Price’s management
firm, Monotone. “That was a justifiable
submission because she was still in a
position in her career where she was
having that moment.”

Rodrigo will likely face competition
from Australia’s The Kid LAROI, who
earned two top 10 singles during the
past year: “Without You” with Miley
Cyrus and “Stay” with Justin Bieber,
the latter of which hit No. 1on the
Hot 100. Rapper Saweetie and teen pop
upstart Tate McRae are also expected
to receive nominations, while critics’
darlings like Japanese-British pop
star Rina Sawayama and U.K. singer-
songwriter Arlo Parks could swoop
in, too. One of the biggest obstacles
to a Rodrigo win could be her actual
frontrunner status. “People may think
that Olivia’s a shoo-in and might not
vote for her [because of that],” says
one label source, who also wonders if
Rodrigo’s retroactive crediting of song-
writers on Sour tracks to acknowledge
similarities to other songs could quell
her own buzz: “She’s sure as hell visible
everywhere, but | don’t know how she’s
received in the artist community.”

If Rodrigo doesn’t win, it wouldn’t be
the first upset in the category. The 2011
ceremony, when jazz bassist Esperanza
Spalding beat out Bieber and Drake for
best new artist, is proof that anything
can happen at the Grammys. All fac-
tors considered, the award winner
sometimes is simply the result of good
timing. “You just never really know,”
says a label source. “You’re lucky to be
in the right place at the right time.”

—TATIANA CIRISANO

DAVID NEEDLEMAN






POSSIBLE CATEGORIES

* best R&B song
* best R&B performance

POSSIBLE CATEGORIES

* record of the year

* song of the year

* best pop solo performance

* best pop duo/group performance

POSSIBLE CATEGORIES

* best rap song
* best rap performance
* best melodic rap performance

POSSIBLE CATEGORIES
* best global music performance

“WOMAN" Planet Her’s tropical opening track blasted onto the R&B charts,
hitting the top five on both Hot R&B Songs and R&B Streaming Songs.

“STREETS"” Buoyed by a viral TikTok challenge, this surprise-hit slow jam
became the last of nearly half a dozen singles from Hot Pink, hitting a No. 3 peak

on the Hot R&B Songs chart in March.

“YOU RIGHT"” (with The Weeknd) A
multiformat hit, this duet has lit up both
Pop Airplay (where it cracked the top 10)
and Hot R&B Songs (where it peaked at
No. 1in September).

“KISS ME MORE” (featuring “34+35 (REMIX)” Doja and Megan Thee

SZA) The frothy, disco-tinged lead Stallion joined Ariana Grande for a redo of this
single became Doja’s second Pop single from Grande’s eligible 2020 album, Positions;
Airplay No. 1, following Hot Pink’s despite the rappers’ presences, its radio success
“Say So,” which was up for was limited to the Pop and Rhythmic Airplay charts.
two Grammys at the

2021 ceremony.
“NEED TO KNOW?" After getting the video treat-

ment as a pre-album single in June, “Need To Know”
hit radio stations over the summer and just cracked the
top 20 of the Pop Airplay chart in October.

“BEST FRIEND” Though Doja’s
only a featured guest on this Saweetie
track, slated for the latter’s upcoming
Pretty Bitch Music album, it’s Doja’s big-
gest bona fide rap hit, peaking at No. 6
on Rap Airplay in March

and No. 4 on Hot

Rap Songs in June.

“AIN’'T SHIT” AND “GET
INTO IT (YUH)” Neither are ALBUMS
official Planet Her singles, but .

Hot Pink
these fan favorites have made a B Hot Pin
dent on streaming, hitting No. 1 Planet Her
and No: 13, respecti.vely, on Rap B Other
Streaming Songs this summer.

“DEL MAR" A joint team-up with Ozuna
and Sia from the former’s 2020 album, ENOC,
this reggaetén jam — released just a few
days after the eligibility window for the 2021

Grammys closed — scored Doja her first ap-
pearance on Hot Latin Songs.
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Too Big

To Fail?

Morgan Wallen’s industry
standing is still in limbo.

But the Grammys may not be able
to ignore his album — or him

S THE ALBUM
=
\\ of the year
race takes
\’f > shape, the
X7 X7 music industry
must grapple
with a difficult

reality: The year’s most pop-
ular album is also its most
controversial contender.

At the beginning of 2021,
Morgan Wallen established
himself as country music’s
biggest new star: His single,
“7 Summers,” had debuted
in the top 10 of the Billboard
Hot 100, and his Dangerous:
The Double Album scored
blockbuster sales upon
its January release. Then,
just weeks after Dangerous
bowed at No. 1, TMZ posted
avideo of an intoxicated
Wallen using the N-word.

It wasn’t the first time
Wallen’s name had made
headlines for less-than-
desirable reasons — in 2020,
he was arrested in Nashville
for drunk and disorderly
conduct, then disinvited
from Saturday Night Live
for violating its COVID-19
safety protocols.

This time, though, the re-
percussions were immediate
and wide-ranging. His label,
Big Loud Records (which
partnered with Republic
Records on Wallen’s music
in 2020), suspended his con-
tract, and major streaming
services removed his songs
from their biggest playlists.
The Academy of Country
Music Awards ruled him
ineligible for its April gala; at
the Country Music Associa-

tion Awards, which will take
place Nov. 10, Dangerous is
nominated for album of the
year, but Wallen himself is
banned from the ceremony.
The Recording Academy
has yet to issue any kind of
proclamation about Wallen’s
Grammy eligibility or atten-
dance at the next ceremony
in January, but in the mean-
time Big Loud and Republic
have confirmed that Wallen
has been submitted in eight
categories, including album
of the year, record of the
year and song of the year (for
“7 Summers”), along with
four different country cat-
egories. And if Wallen wasn’t
under fire, Dangerous would
likely be too big for the acad-
emy to ignore. Five of the
last six albums that topped
the year-end Billboard 200
chart also received album
of the year nominations,
and Wallen’s fans didn’t
exactly abandon him: After
TMZ’s post of the clip, sales
and streaming numbers for
Dangerous spiked, the album
spent an additional six weeks
atop the Billboard 200, and it
has now earned a 2021-best
2.7 million equivalent album
units, according to MRC
Data. With that kind of com-
mercial success, a nod for the
top prize may be inevitable.
But with the timing of
Grammy voting, the path
ahead for the Recording
Academy isn’t clear. Eight
months after the incident,
Wallen remains in a kind
of professional purgatory.
Country radio has gradually
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started playing his songs
again, and artists including
Eric Church, Luke Bryan and
Kid Rock have welcomed
him onstage, but the kind of
mainstream appearances and
promotion that would signal
a full-blown comeback have
yet to return.

Part of that hesitancy, says
Nashville Music Equality
co-founder Beverly Keel, is
that the country community,
especially its artists of color,
thinks Wallen “did the crime,
but he hasn’t done the time,
because he’s not showing
that he’s putting in the time
to talk to the Black commu-
nity to learn why this term is
so offensive.” Following the
February incident, Wallen
apologized, calling his use of
the racial slur “unacceptable
and inappropriate,” and in
July, he pledged a $500,000
donation to racial justice
charities; sources say that
further anti-racism initia-
tives have been presented to
Wallen’s team, but nothing
has been finalized.

“T just think he needs to
show that he has done the
work, that he understands
why it was so wrong,”
says Keel. “And then the
conversation will turn to
something else.”

Until then, Wallen scoring
a handful of nominations
would result in “head-shak-
ing, eye-rolling and brow-
wiping” from a country mu-
sic community that is striving
to be more inclusive, says RJ
Curtis, executive director at
Country Radio Broadcast-
ers. “It’s a tough one for
the industry, because they
don’t like an artist behav-
ing that way,” he continues.
“Nashville gets a lot of shit
thrown about it being racist
and insensitive, but nobody
here accepted or normalized
[what Wallen said].”

Nashville insiders say it’s
still anyone’s guess how Wal-
len will fare when Grammy
nominations are announced
Nov. 23. One Grammy
board member points out
that if this controversy

had occurred as recently
as last year, a Big Four nod
likely would have been much
harder for the country star
to get. At that time, nomina-
tion review committees still
discussed the top 20 vote-
getters for those categories
and picked eight nominees
out of that group. Now, with
those committees disbanded
by the academy in April, any
voters can champion Wallen
from the privacy of their own
homes and send him into the
Big Four.

If Wallen does get shut
out, Keel believes it will be
a watershed moment for
the Grammys — proof, after
years of problematic artists
earning award nominations,
of a shift in how voters con-
sider an artist’s moral behav-
ior in the critical evaluation
of his or her art. “It’s one
of the best albums made in
Nashville last year,” says Keel
of Dangerous. “But voters
may be more likely to vote
for character over creativity.”

—JASON LIPSHUTZ

ILLUSTRATION BY JOAN WONG

ED RODE/TIMOTHY NORRIS/GETTY IMAGES






The Extra Mile

Award-winning producer D’Mile says his
work with supergroup Silk Sonic
pushed him to a new level of perfection

N AUGUST 2019,

I D’Mile received a
fateful message from
fellow producer James

Fauntleroy. “He texts me out of the
blue on a Wednesday and asks me
what I’'m doing on Friday,” recalls
D’Mile (real name: Dernst Emile Il).
“Luckily | was free.” As it turns out,
Bruno Mars had personally requested
him at the studio — and they soon
embarked on making what would

become An Evening With Silk Sonic, the
highly anticipated aloum from Mars’
supergroup with Anderson .Paak out
Nov. 12. The duo’s first single, “Leave
the Door Open,” topped the Billboard
Hot 100 this spring, and given the
artists’ Grammys history — they have
15 wins between them — the song is a
likely nominee for song and record of
the year, among other possible awards.
D’Mile, of course, is already a
well-decorated hitmaker. This year, he

won both a Grammy (for song of the
year) and an Academy Award (for best
original song) thanks to his work on a
pair of tracks with longtime collabora-
tor H.E.R. Still, he describes his time
with Silk Sonic as a career highlight
unlike any other: “It’s probably going to
be one of the biggest things I’'ve been a
part of — if not the biggest.”

What was that first day in the

studio like?

| was literally in my seat working on
whatever [Bruno] had probably started,
and | just did not get up. | didn’t get up
to use the bathroom. | didn’t get up to
do anything — | was in the zone. He'll
still talk about that even today. Now, I'm
just like, “When are we done?” (Laughs.)

Bruno is known for endlessly tinkering
with songs. Was that challenging?
Sometimes | would feel like, “Man, we
did it!” But then he doesn’t feel like
we're all the way there yet. There are
certain songs with literally four ver-
sions that | like, and | would have been
happy with any one of them. But that is
part of Bruno’s method to his madness,
because he wants to make sure we all
unanimously feel that in the room —
from him all the way to the engineer
and the assistant.

How has winning a Grammy and an
Oscar changed your career?

It's hard for me to pinpoint what made
the new calls come in, or the old calls

that | hadn’t heard from come back. It
all happened around the same time. |
remember one day | saw Calvin Harris
had followed me [on Instagram]. | was
like, “What the heck?” Calvin said some
nice things to me, but | think he was just
responding to the fact that | let every-
body know that he follows me!

Are there any projects that
intimidate you?

I’'m scared of the Oscars, because | feel
like there’s going to be a lot more movie
people calling me, and that’s a whole
different beast right there. Which |
want to do, but I’'m also nervous about.
| would probably have a team help me
with that.

As a relatively new Grammy voter,
how do you feel about the process
— and the changes the Recording
Academy is making?

I'm still learning how it goes. It’s kind of
weird for me to vote for my peers. It's a
lot of music that you might not know,
especially in that first round [of voting
for potential nominees]. | would think
everybody’s only voting for what they
know. But there might be incredible
artists that don’t get the chance
because nobody knows who they are.
Whereas, what happened with The
Weeknd, | personally did vote for him,
and it was surprising that he didn’t
make it. So | get it. But at the same
time, it doesn’t take away from what he
has done. —NEENA ROUHANI
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Lessons From A Pandemic Telecast

AFTER HAVING TO REINVENT ITSELF UNDER EXTRAORDINARY
CIRCUMSTANCES, THE 2021 CEREMONY BECAME ONE OF THE
RECORDING ACADEMY’S BEST-REVIEWED GRAMMY PROGRAMS
IN RECENT YEARS. HERE’S WHAT WORKED — AND WHAT SHOULD
BE PERMANENT FEATURES POST-PANDEMIC
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MAXIMAL MINGLING

In lieu of theater-style row seating at Los Angeles’ Staples Center, the Record-
ing Academy sat guests and award hopefuls at two-person tables in a special
outdoor space strung up with fairy lights. That led to a more electric atmosphere
as A-listers were free to move around and visit with one another, and a sense of
anything-can-happen stakes as the city’s ambiance — “Damn, car!” Megan Thee

Stallion said as a revving motor interrupted her best new artist acceptance speech

— provided its own unexpected soundtrack.

LIVE-MUSIC MAGIC

The Grammys have always been one big concert at heart, and without a tradition-
al live audience to entertain, the 2021 telecast leaned all the way in, kicking off the

festivities with a string of back-to-back performances taking place in the round.
As performers doubled as audiences for their peers, clips of Billie Eilish swaying
to Harry Styles’ “Watermelon Sugar” and, in turn, Styles mouthing the words to
Eilish’s “Everything | Wanted,” translated a rare feeling of intimacy through the
screen — lessening the distance between stars onstage and fans at home.

A HANDS-ON HOST

Without the usual revolving door of guests and presenters, Trevor Noah had to
take on a bigger role in introducing awards and performances — not to mention
dropping tidbits of Grammys history like a Tuesday-night trivia host. The result

was not only a showcase for his topical comedic chops but also a reminder of how

crucial a strong host is to knitting together the various parts of the Grammys,
where collisions between genres and styles aren’t just the norm but part of the

show’s appeal.

—MIA NAZARENO

D'MILE: MONHAND MATHURIN. EILISH: KEVIN MAZUR/GETTY IMAGES.






Wizkid



Wizkid photographed on Oct. 5
at Poppy in Los Angeles.






N THE MIDDLE OF A
giant, empty plot of land
in the middle of Sacra-
mento, Calif,, the African
and Caribbean diaspora
is alive and thriving.
Over 20,000 people —
predominantly Nigerian,
Ghanaian, Haitian and Jamaican
Americans, cloaked in metallic gold
and royal purple Ankara fabrics and
waving the green, yellow, red and
black flags of their motherlands —
have traveled here from across the
country for the United States’ first
Afrobeats festival, Lost in Riddim, on
the first weekend of October. As they
await the headliner, Wizkid, around
10 p.m., the artist himself is changing
from head-to-toe gray Gucci into a
red Maison Margiela track suit — and
waiting for some Chick-fil-A.

He has been working up quite
an appetite. Just off the plane from
Los Angeles, he’ll close out the first
of the festival’s two nights before
jetting back three hours later to con-
tinue his first U.S. tour at The Novo.
After quarantining in Accra, Ghana,
for the last eight months, Wizkid is
finally on the road again and eager
to perform the songs from Made in
Lagos — his fourth album, released
almost exactly one year ago on RCA
Records and his own Starboy Enter-
tainment label.

“Rihanna came, A$AP Rocky came,
Alicia Keys came, Ty Dolla $ign came,
Saweetie came,” says his manager,
Jada Pollack, of the buzz around her
artist. “How come all of these people
want to go see Wizkid? So let me pay
attention now, because that’s how the
world works.” Pollock, who is British,
first met Wizkid in 2012 when she
was managing Chris Brown, who
brought Wiz out for the Lagos show
on his Carpe Diem African tour. Two
years later, she started managing
Wiz, too.

Lost in Riddim is a pit stop in the
middle of Wizkid’s tour, but it’s a
pivotal one. For the first time, he’ll
perform his summer smash “Es-
sence” with rising Nigerian singer-
songwriter-producer (and fellow
Lagos native) Tems. For Wizkid,
the hit song is a watershed moment
in his career. After years of African
artists edging closer to the center of
Western pop music — and the music
industry’s gradual realization that
the continent is fertile ground for
its business — he is the first African
artist to truly make a major pop

breakthrough in the United States
and seems best poised to do so glob-
ally, too. “It sounds as good as every
other music in the world,” says Wiz-
kid of Afrobeats, the vibrant genre
in which he works. “So I hope it gets
everything it deserves, from setting
up records to selling out the venues
for the artists.”

Since 2016, when Drake featured
him alongside Kyla on his smash
hit “One Dance,” Wizkid has been
changing what a career can look
like for an Afrobeats artist. In 2019,
producer P2J — a frequent collabo-
rator of both Wizkid and Beyoncé
— recruited the Nigerian superstar
for Beyoncé’s “Brown Skin Girl” (also
featuring young Blue Ivy Carter and
SAINt JHN) from The Lion King: The
Gift. Both songs yielded Grammy at-
tention for Wizkid: a nomination for
album of the year as part of Drake’s
Views and a win for best music video
for the latter.

“He creates a safe space in his
musical world because it’s really
about love, romantic love and
positive vibes. And you can dance to
a lot of it,” says Tunji Balogun, who
guided Wizkid’s career as executive
vp A&R at RCA for four years before

revenue will reach $65 million

as digital music consumption
surpasses physical revenue and the
streaming sector grows.

“The African voice in that global
conversation is getting louder and
louder,” says Balogun. “More people
are coming online, data is getting
cheaper, the streaming platforms
are opening up for business on the
continent. You’re only going to see
more artists emerge and become
global stars.”

Wizkid has been one of the
strongest proponents of those artists,
starting his label in 2013 with the
express purpose of sharing his spot-
light with them along with his many
collaborators and friends. And now,
with “Essence,” that spotlight has
become much wider. As the world
emerged from the COVID-19 shut-
down and started dancing again, “Es-
sence” became part of its soundtrack
and, with help from a remix featur-
ing Justin Bieber, crossed genre
lines to top Billboard’s R&B, hip-hop,
rhythmic and world charts. Coming
up on the one-year anniversary of
its release, it reached the top 10 of
the Billboard Hot 100 and became
the first song with lyrics in Nigeria’s

“What’s the point of doing

it alone? I want to bring my

brothers and sisters. I'm always

trying to move together, move

the culture to the next level.”

recently departing to become Def
Jam CEO. “The texture of the music
is very adaptable, so it kind of hits
the sweet spot culturally.”

Wizkid’s rise has also paralleled
the Western-based music industry’s
entry to the continent: Over
the last few years, labels have
steadily opened local divisions
— like Universal Music Group
Nigeria in Lagos and Sony Music
Entertainment South Africa in
Johannesburg — while increasing
access to streaming services
such as Spotify, Apple Music and
Audiomack. By next year, PwC
estimates, Nigeria’s total music

—WIZKID

Yoruba language to debut on the
Global 200 chart, with 269 million
on-demand global streams, accord-
ing to MRC Data.

It could also be Wizkid’s Grammy
breakthrough — proof that he has
moved beyond needing an English-
speaking pop star to bring him along
for the ride and can now reciprocate.
(Plus, the last time Bieber joined a
territory-spanning hit, the Record-
ing Academy responded pretty well:
three nominations for “Despacito,”’
including song and record of the
year.) A decade after winning the
BET Awards’ best international act:
Africa award, Wizkid has grown

beyond success defined by where he
comes from — and insists it’s time
for the industry to look at his fellow
African artists as stars beyond their
home borders, too.

“I don’t even call my music
‘Afrobeats’ or ‘Afropop.’ I just make
good music,” he says. “You just have
to keep proving people wrong. We
make quality music in Africa. You
can take our music anywhere, and it
will stand the test of time. It stands
up qualitywise to any music any-
where in the world.”

Pollock describes his ambition in
even grander terms: “He’s a global
artist. We never looked at Michael
Jackson like, ‘He’s an American
artist’ We looked at him like, ‘He’s a
world artist. He makes music for the
world.” And that’s ultimately what
Wiz’s vision is — to make music for
the world.”

O ONE EXPECTED
the Little Prince to
take the throne.
Growing up in
what he calls the
“chetto madness”
of Lagos’ Surulere
neighborhood, the
artist born Ayodeji Ibrahim Balogun
was serious about music from age 11,
when he first started recording with
his church friends — who ditched
the choir for their love of hip-hop
— in a group called Glorious Five.
‘When Wiz was 15, he met renowned
Nigerian producer OJB Jezreel, who
welcomed him into his Surulere stu-
dio to study soon-to-be international
breakout artists like 2Face Idibia and
taught him to take his time making
music. Four years later, Wiz scored
his first record deal with rapper
Banky W’s now-defunct label, Em-
pire Mates Entertainment. In 2010,
he released “Holla at Your Boy,” the
debut single from his album Super-
star, with a vibe and music video that
embraced American hip-hop swag-
ger at a time when Lil Wayne and his
Young Money crew were running the
genre overseas.

At first, the artist nicknamed the
Little Prince — a moniker that would
evolve into Wizkid — struggled to be
taken seriously. “Every room I went
to, people didn’t even want to hear
me talk because they felt I was too
young,” recalls Wiz, now 31.

“He was the first sort of kid star
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that carried a youth fan base with
him,” says Balogun, who is Nigerian
American. “He felt like a forebearer
of anew era”

As Balogun explains, when he
and Wiz were growing up, Nigeria’s
established stars, like Fela Kuti and
King Sunny Adé, “were grown men in
their 40s and 50s.” Prior to his death
at age 58, Kuti created the blueprint
for Afrobeat, which gained a global
following because of his percussion-
heavy fusion of funk, jazz, fuji and
highlife with unabashedly political
lyrics. Its 21st-century polyrhyth-
mic offshoot, Afrobeats, is rooted
in popular West African music but
incorporates influences from outside
the continent (U.K. grime, Jamai-
can dancehall, U.S. hip-hop) along
with heartfelt lyrical content that
resembles R&B’s.

Wizkid’s rise was concurrent with
that of Afrobeats, though he took it
in a more hip-hop-infused direction.
He had sharply honed freestyling
skills and rapped about taking out
girls, wearing designer clothes and

hustling out of the hood. His 2014
track “Ojuelegba” — named for an
area of Surulere — told the story of
his grind and his loved ones’ prayers
throughout his slow-burn career,
and offered a glimmer of hope to the
young Nigerians who worried they
would never make it out of their
own environments. It ruled airwaves
across Africa, landing at No. 1 on
Capital Xtra’s Afrobeats chart in
February 2015.

“It tells an incredible story that
a lot of people in Africa can relate
to,” says Pollock of the song, which
Wiz calls the “African national
anthem.” “Wizkid gives people in
Africa hope. There are kids that have
grown up with nothing, but then
they see, ‘Oh, Wiz had a very similar
journey, and look at him now. Songs
like ‘Ojuelegba, where people can
lyrically relate to it because they’re
physically living it, gives people
hope in their heart, like, ‘Fuck, this
can actually happen for me.” ”

It broke out beyond Lagos when
Wiz’s comrade from across the

pond, U.K. grime artist Skepta,
played it for Drake, who was so
“in the moment” when he heard
it, he said at the time, that he
decided to hop on the record. In
July 2015, the official “Ojuelegba”
remix premiered on Drake’s OVO
Sound Radio, where the rapper
continued to feature Wiz’s songs as
well as their future collaborations
and still-unreleased loosies. After
the success of “One Dance,” Wiz
was ready to take on the world:
He joined Chris Brown on tour in
Europe, headlined the One Africa
Music Fest at Brooklyn’s Barclays
Center and by 2017 had signed a
multialbum deal with RCA and
Sony Music International.

What was once Wizkid’s handicap
had become his secret weapon: He
had harnessed the power of youth,
especially locally. Nigeria, the most
populous country in Africa, is also
one of the youngest in the world;
the United Nations Population Fund
approximates 43.3% of the popula-
tion is under the age of 15. Over the

last decade, Wiz courted the digitally
savvy Nigerian youth on social media
and continually built his platform
online, retweeting his fans and thank-
ing them for coming out to his shows
with high-quality montage recap
videos rather than bragging about his
latest wins.

And those efforts likely weren’t
even necessary. Balogun compares
Wiz’s fans to those of a K-pop star’s
— they’re devoted and resourceful,
using available streaming and sales
numbers to predict future chart posi-
tions — and credits them for alerting
him that “Essence” was inching
toward its Hot 100 debut this sum-
mer. “They’ve been in it and fighting
for him online for a decade now,”
he says. “The most that we’ve been
really doing is just making sure that
they’re well fed and that they know
what’s going on with his projects
and what’s going on with him and
his growth, so that they can then
telegraph that information to the
whole world.”

With his 2017 RCA debut,



Sounds From the Other Side, Wizkid
cemented his hip-hop bona fides, re-
connecting with collaborators Drake
and Brown, and adding new ones
like Ty Dolla $ign, Trey Songz and
Major Lazer. And as his unfettered
access to North American star power
increased, Wiz quickly started think-
ing of how he could bring others into
his universe.

“The sky is big enough for every-
one to fly;” he proclaims. “Africa has
so much talent — there are too many
countries in Africa for you to have
just one or two artists come through.”
In 2019, he launched his own Starboy
Fest at London’s 02 Arena with a
lineup that, at the top, looks exactly
like the inaugural one for Lost in Rid-
dim, featuring the likes of Burna Boy
and Tiwa Savage. The hundreds of
thousands of British Nigerians living
in London have helped Wizkid sell
out the famed venue five times, three
for his upcoming Made in Lagos tour.
When he sold out its first stop there
in 12 minutes, only five other acts had
ever achieved it in that amount of

time or less: Beyoncé, Rihanna, The
Rolling Stones, Spice Girls and Monty
Python’s Flying Circus.

Still, says Wizkid, he never
wanted his name only on the arena’s
marquee. “What’s the point of doing
it alone?” he asks. “I want to bring
my brothers and sisters. I'm always
trying to move together, move the
culture to the next level.” Before the
sold-out 2019 fest began, he made a
mission statement that guides him
to this day: “Tonight isn’t about
Wizkid or Starboy. Tonight is about
African music.”

O YOU KNOW THAT
we just witnessed
history right there?”
It’s one day after
Lost in Riddim,
and Wizkid and
Tems are backstage
at L.A’s Fonda
Theatre, where an especially fervent
fan is approaching a particularly

famous attendee: Ugandan British
actor and Academy Award winner
Daniel Kaluuya, who quietly nods
in agreement.

It’s Tems’ show, but as always,
Wizkid is there to support,
and they’ve just come offstage
following their third “Essence”
performance of the week. Since
the song was released, 26-year-old
Tems has been soaring: a feature
on Drake’s “Fountains” from his
Billboard 200-topping Certified Lover
Boy, a label deal with Since ’93/RCA,
an “Up Next” spotlight from Apple
Music. Tonight’s show was originally
set for the 500-capacity Roxy
Theatre but sold so fast it was moved
to the Fonda, which is twice as big.

Tems is the latest of the emerg-
ing African artists whom Wizkid
has brought up next to him, and
on Made in Lagos, she’s joined by
Nigerian talents Burna Boy, Tay Iwar
and Starboy Entertainment’s latest
signee, Terri, along with interna-
tional stars like Ella Mai, H.E.R. and
Damian Marley. The album — which
has 289.1 million on-demand U.S.
audio streams and reached No. 28
on the Billboard 200, thanks to its
deluxe edition, in August — is about
Wizkid “claiming his identity, being
proud of it and showing people the
breadth and depth of how amazing
the culture is,” says Balogun.

Wizkid is well aware of the indus-
try moves he needs to make to bring
that message to a wider audience;
performing on NPR’s Tiny Desk
is, for instance, a gig Balogun says
the team has been trying to book
for years. While he waits for those
opportunities, he has also created
some of his own. His nearly three-
hour “A Day in the Live” YouTube
stream in November — which Balo-
gun calls “one of the most transfor-
mative” Made in Lagos marketing
strategies — offered a glimpse of
the artist’s life in the studio and at
home with his family and team, plus
performances of nearly every song
on the album; it has amassed over
2.5 million views. Now, says Pollock,
Wiz has his sights on expanding
Starboy Fest into a multiday event
in America like Travis Scott’s Astro-
world Festival, where “you just walk
into your own world.”

As Made in Lagos approaches
its first anniversary at the end of
October, it’s still making a mark
on both global listeners and kids
in the African diaspora who view
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Wizkid as a kind of superhero. “In
this generation, you have at least a
Wizkid, you have a Black Panther.
There are few examples of African
excellence, whereas I'm 38 years
old, and when I was in elementary
school, it was like, “You are an
African booty scratcher. Are you
from N—eria?’ ” recalls Balogun.
“There was no context other than
things that put African life in a
negative or distorted light. That’s
another reason why Wiz’s mission
is so important, and he knows that.
He knows that he is one of the first
millennial/Gen Z iconic African
figures, and he knows that he has a
responsibility to shed a positive light
on the culture and the community.”

When asked about the follow-
up to Made in Lagos he’s currently
working on, Wizkid smirks but
doesn’t say much — just that he’ll be
working with “mostly new artists”
from around the world including, no
doubt, some from his home. When
one African wins, he knows, the
whole continent does. The African
proverb “Each one teach one” holds
true: Victory is better shared than
kept to oneself.

“I promised myself, ‘Yo, 'm
never going to make it hard for any-
one to get their shine, ” says Wiz.
“I’'m giving this light to whoever
deserves it.”

At Lost in Riddim, when it came
time for “Essence,” he did just that.
While Tems sang the seductive
hook — “You don’t need no other
body” — in her velvety alto, he
would hang back, turning toward
her even when his verse returned
to the forefront, as mesmerized by
her presence as the audience. He
pointed to her as if her name was at
the top of the festival’s bill, rather
than on the second-to-last line.

The following night, he brings
her out as a surprise guest at his
second show at The Novo. After
they finish another performance of
“Essence,” he pauses for a moment
onstage to reflect. Two kids from
Lagos — where “the parents never
really wanted the kids to make music
because they just thought it was not
lucrative,” says Wiz — have made
it, waving their green-and-white
striped flag proudly all the while.
“I’'m just so happy that I was able to
make a song with my sister from Ni-
geria!” he exclaims, flinging an arm
around her shoulders. “And we actu-
ally made a worldwide record.” @
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Bo Burnham’s Inside (The
comedians have gone

YLER ARNOLD WAS ONLY 20
T minutes into Bo Burnham’s latest
musical comedy special, Bo Burnham:
Inside, released on Netflix in May,
when he started searching for the songs online.
When he couldn’t find them, the Republic Records
A&R executive immediately reached out to the
comedian’s team to change that. The album Inside
(The Songs) arrived on streaming platforms on
June 10, and it has remained on the Billboard 200
for 19 weeks, including five in the top 10 — a
remarkable achievement for a comedy album,
and a sign of the project’s widespread resonance.
(It has already won three Emmy Awards.) “From
day one, we knew this album could compete at
the highest level and didn’t want to box it into a
comedy-only campaign,” says Arnold. Indeed: This
month, the Recording Academy deemed the project
ineligible for best comedy album; instead, it’s under
consideration in the best compilation soundtrack
for visual media and the Big Four fields (where no
comedian has been since Robin Williams was a best
new artist nominee at the 1980 ceremony).

What was your initial pitch to Burnham?

| was surprised to learn that | was the only A&R to
reach out at that time. When we first spoke, it really
wasn’t a typical pitch. It simply started as a conver-
sation about influential comedy albums and then
morphed into a brainstorm on how we could amplify
and support his vision for this project. We quickly
recruited Glenn Mendlinger [head of Imperial Music,
a division of Republic that co-released the album]

to help speed up the process and get the album out
ASAP, as it was really important to be nimble and
take advantage of the momentum.

Why do you think his project fits in the Big Four
Grammy categories?
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Songs) aims for where few
before: the Big Four

| would put Inside up against any project this year
regardless of genre. This project had one of the big-
gest impacts on pop culture this year and captured
the hearts and imaginations of people all over the
world. You have to remember, this was entirely writ-
ten and produced by Bo at home over the pandemic.
That’s an amazing feat.

TikTok has eagerly embraced Burnham’s songs.
Did the label have any kind of strategy for that?
I’ve never seen anything like it, to be honest. He had
six or seven different trends and songs going at the
same time. We stayed very in tune and supported
those trends, but all the credit goes to Bo, the special
and how those songs connected with the audience.

One of those songs was “All Eyes on Me,” which
Republic also released as an edited, stand-alone
single in July. Why?

That was really for the fans. We paid very close
attention to the chatter online, and there were a

lot of requests for a song-only version without the
monologue. The record was having a huge moment
online at that point, and it lined up perfectly.

How else will you continue to promote the project?
We're really excited for the release of the vinyl. The
presale activity has been unbelievable — sites have
crashed, preorders have sold out in minutes. We're
doing some awesome variations and limited-edition
products that will also be really special.

Is Burnham signed to Republic/Imperial for future
projects too?
We typically don’t discuss the nature of deals with
any artist. | will say that Bo and his team are amaz-
ing partners, and we’re excited to be able to support
his creative vision for years to come.

—CHRISTINE WERTHMAN

Inside, Outside

DON’T BE SURPRISED IF BURNHAM’S
ALBUM GETS NODS BEYOND THE VISUAL
MEDIA CATEGORIES — THESE THREE
HIGHLIGHTS SHOW HIS STRONG GRASP
ON POP MUSIC IS TOTALLY SERIOUS

“THAT FUNNY FEELING”

Upon its release, Inside’s

tour de force — an acous-
tic ballad showing how
the internet’s omnipres-
ence both flattens and
creates random meaning
— reminded listeners of
the frequently gloomy,
detail-studded songwrit-

ing of indie-rock star

Phoebe Bridgers. And no one was more en-
thusiastic than Bridgers, who joined Burnham
for a performance of the song in August and
then released an official cover on Bandcamp
in October to benefit Texas abortion funds.

“ALL EYES ON ME”

With its icy, menac-

ing synthesizers and
nihilistic lyrics, this five-
minute stunner felt like

a nod to The Weeknd’s
bad-boy brand of R&B —
and Burnham’s fluency
in the tropes of popular
music proved to be quite
prescient: A few months
after Inside, The Weeknd himself showed up
on Kanye West’s Donda album on the track
“Hurricane,” singing over synths that sound
very similar to the ones in Burnham’s track.

“FACETIME WITH MY MOM
(TONIGHT)”

Call her, maybe — be-

cause the bubbling
keyboards and dreamy
melodies on this finger-
snapping highlight from
Inside’s first half would
sound right at home on
Carly Rae Jepsen’s 2019
album, Dedicated. The

song’s parody of top 40

stylings has been hard to place for some

listeners: On social media, it has also drawn

comparisons to songs by The Chainsmok-

ers, Jepsen collaborator Owl City and

K-pop boy band Tomorrow X Together.
—NOLAN FEENEY

BURNHAM: NETFLIX 2021. BRIDGERS: JAY L. CLENDENIN/GETTY IMAGES. WEEKND: CHRISTOPHER POLK/NBC/NBCU PHOTO BANK/GETTY IMAGES. JEPSEN: AMY SUSSMAN/GETTY IMAGES.
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Between Rap And A Hard Place

Drake and Kanye West released two of the biggest albums of
the year but left critics underwhelmed. Now, their awards
odds could add another wrinkle to the Grammys’ complicated
relationship with hip-hop

VERY YEAR AT THE
Grammys marks
some combination
of steps forward and
backward for the
Recording Acad-
emy’s historically
shaky relationship
with hip-hop. Last year, rapper
Megan Thee Stallion took home
best new artist, while R&B singer-
songwriter H.E.R’s fiery protest
anthem “I Can’t Breathe” won song
of the year. Yet MC-of-the-moment
Lil Baby’s own timely chartbuster,
“The Bigger Picture,” was snubbed
in the general categories, and no rap
albums outside of Post Malone’s Hol-
lywood’s Bleeding were nominated
for album of the year.

Album of the year remains the
most contentious Grammy Award in
hip-hop, both as the night’s marquee
trophy and the one least frequently
awarded to rap. Only twice in 63
years has it gone to a hip-hop release,
and in both cases (Lauryn Hill’s
The Miseducation of Lauryn Hill in
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1999 and OutKast’s Speakerboxxx/
The Love Below in 2004), they were
crossover albums that branched into
more traditionally Grammy-friendly
genres like pop and soul. Since 2004,
as hip-hop has grown into the big-
gest and most vital genre in popular
music, no rapper has taken home the
award, fueling calls for the Record-
ing Academy to revamp and diversify
its membership.

The two rap figures who have the
most volatile relationship with the
academy also happen to be arguably
the two biggest names in the genre,
as well as the artists behind two of
the biggest and most-buzzed-about
albums of 2021: Kanye West and
Drake. West’s longtime irascibility to-
ward awards shows was inextricable
from his rise to superstardom in the
mid-2000s, and his furious reactions
to losses and snubs routinely made
headlines. “Everyone wanted to
know what I’d do if I didn’t win,” he
said at the 2005 Grammys during his
sigh-of-relief acceptance speech for
best rap album (for debut The College

Dropout). “I guess we’ll never know.”

But while West won four best rap
album trophies between 2005 and
2012, album of the year eluded him.
At a 2014 concert, after being denied
anod in the category for Yeezus,
West bemoaned he’d “never won
a Grammy against a white artist.”
Later protests would be even more
public: In 2015, West nearly crashed
the Grammy stage to protest Beck’s
album of the year win over Beyoncé’s
self-titled set, and in 2020, he shared
a video on Twitter of him (appar-
ently) urinating on a Grammy award
in the toilet.

Drake’s Grammy beefing has been
less spectacular but similarly acrimo-
nious. In a 2017 podcast interview,
he said he “didn’t even want” the two
rap Grammys he won for his smash
“Hotline Bling,” which he didn’t con-
sider a rap song: “The only category
that they can manage to fit me in is
in a rap category, maybe because I've
rapped in the past or because I'm
Black.” The next year, he famously
declined to submit More Life for

Grammy consideration and did not
attend the ceremony. Reconciliation
seemed possible in 2019, when Drake
accepted his award for best rap song
(“God’s Plan”), but the controversial
lack of nominations for his fellow
Torontonian The Weeknd the follow-
ing year appeared to squander any
goodwill. “What once was the high-
est form of recognition may no longer
matter to [contemporary] artists,”
Drake wrote on Instagram.

Both artists’ longtime distaste
for the Grammys could come to a
head with the 2022 nominations,
for which West’s Donda and Drake’s
Certified Lover Boy are both eligible.
The two albums, released over
back-to-back weeks this summer,
dominated discussion with their
bombastic promotional campaigns
and lengthy, guest-filled tracklists
— not to mention Drake and West’s
own long-simmering tensions,
which have built up over five years
of subliminal digs, warring allies
and this-town-ain’t-big-enough-for-
the-both-of-us ego. Between them,
they posted the two best first-week
numbers of 2021. If it’s a goal of the
Grammys to reflect the works that
most mattered to popular music over
the prior year, it would be hard to
imagine the albums being ignored.

The question of whether the two
albums are among the year’s best is
less straightforward. Both received
mixed reviews from critics; the
review-aggregating site Metacritic
rates Donda a 53 out of 100 and
Certified Lover Boy a 61, mediocre
scores for album of the year con-
tenders. That hasn’t necessarily hurt
Drake before: He landed album of
the year nods for both Views and
Scorpion, despite both receiving
similarly middling marks. But given
both artists’ prickliness toward the
Recording Academy, and the Gram-
mys’ recent trending toward more
acclaimed singer-songwriter albums
— Kacey Musgraves, Billie Eilish
and Taylor Swift are the three most
recent album of the year winners —
neither is a shoo-in.

And if neither lands a nomination,
it might very well be the final straw,
both for them and the hip-hop com-
munity. Distrust of the Grammys as
an out-of-touch and predominantly
white cultural institution has built
up for over 30 years, and it could
finally erupt into something more
concentrated than just a few indi-
vidual holdouts or public callouts. At
the very least, it should be the one
thing the two long-feuding rap titans
can finally agree on.

—ANDREW UNTERBERGER
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AT 71, BIAATII ] HAS A NEW LABEL DEAL, AN ALBUM ON I, e et ine 1 ues [Ylusie,

THE WAY AND A VAULT OVERFLOWING WITH SONGS HE’S STILL

REIMAGINING. BUT EVEN WITH 25 GRAMMYS UNDER HIS BELT, HE’S

and that he would also be releasing
two new songs: “Where Is Our Love
Song” and “Can’t Put It in the Hands
of Fate” Both are new takes on earlier

“NOT TRYING TO DO THE TYPICAL” WITH HIS SUBMISSIONS THIS YEAR i Bt e e, ieeiliing Eely

BY GAIL MITCHELL // ILLUSTRATION BY HELLOVON

MID THE HISTORIC SOCIAL AND

political upheaval of the past year, as

well as the pandemic, Stevie Wonder

did what he has always done: He went
\'\' back to the recording studio.

“The country, to say the least, was
in a very polarizing divide between
the truth and a lie; negative positivity,”
recalls Wonder. “There was a song I'd written when | was
19 or 20 years old called “The Melody in Music, whose
hopeful sentiment was very much similar to what | was
feeling now. So | more recently wrote [new] words to that
song because people needed to hear that message.”

Last October, after nearly 60 years at Motown
Records, the 71-year-old announced that he would
be partnering with Republic Records through his own

=

Clark Jr., is both Wonder’s revamp
of “The Melody in Music” and a
rallying call to all humankind: “Where
is, where is, our love song?/Guess
the words we’re singing/We’ll have
to sing them forevermore/’Cause by
our ways and actions/It’s like you never heard them said
before,” he sings. And — thanks in part to strong input
from Wonder himself — the two songs are now among
Republic’s Grammy submissions.
With 25 wins out of 74 nominations, Wonder has been
a frequent visitor to the winner’s circle; in fact, he’s one
of only four artists (along with Frank Sinatra, Paul Simon
and Taylor Swift) to win album of the year three times and
the only one to do so with three consecutive releases
(Innervisions, Fulfillingness’ First Finale and Songs in the
Key of Life). His lengthy list of nominations also spans an
astounding variety of categories, including the Big Four
and R&B honors, as well as best pop male vocal, best in-
spirational performance and best song specifically written
for a motion picture or television.
Wonder has always pushed to change the industry
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status quo. In 1971, when he signed a
new deal with Motown, he success-
fully fought for creative control as well
as ownership of his master recordings
and publishing rights. And now, some
50 years later, he’s refusing to settle for
the expected Grammy submissions: At
his behest, “Can’t Put It in the Hands of
Fate,” featuring Rapsody, Chika, Cordae
and Busta Rhymes, is under consider-
ation for best melodic rap performance,
as is “Where Is Our Love Song” for best
American roots performance.

How involved were you in
determining the categories in which
your recent singles were submitted?
In talking [with Republic] about what
categories to choose, people said to put
“Where Is Our Love Song” in the R&B
categories. | said, “No, I'm not going to
put it there” | want to put the song in

a category that makes the best sense.
“Where Is Our Love Song” is a song
that speaks to everyone, a traditional
song or folk song about America. | said

| didn’t care what’s normally done; that
I’m not trying to do the typical. So it was
submitted in the best American roots
performance category.

“Can’t Put It in the Hands of Fate”
was submitted in the best melodic rap
performance category. It was such an
honor to work with Rapsody, Cordae,
Chika and Busta Rhymes for what
became an amazing marriage with
conscious rap. | wanted to be a part
of celebrating their greatness as well
as our collaboration, so that’s why |
decided to put it in that category.

Were you involved to such an

extent with your prior Grammy
nominations?
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| think we may have done it with
[selections from] Songs in the Key of
Life a little bit. But more so this time,
as people may not have heard these
new songs, which got some airplay but
not as much as | wish they could have.
But if the Grammys is where music is
being judged on the way it sounds, the
production and writing, the [submis-
sions] will do what they will do. But not
based on how much airplay, how many
copies were sold, how many people
own the category or whatever. To me,
all of that is just foolishness. Music is
music. | just felt that if | was going to
look at a category this time, | would look
at something that’s a little different.

Have you been following the
criticism — and ensuing changes —
related to the Recording Academy’s
lack of Black voters and exclusion of
Black artists, especially rappers, in
categories beyond R&B/hip-hop?
I've been following it, and | always vote
— I'm a music lover of various catego-
ries, whether it be classical, comedy,
R&B/hip-hop, country, pop. There’s so
much music out there that we can’t limit
it to just one kind of thing. As for attend-
ing various meetings, conferences or
whatever, | haven’t. But | think it’s im-
portant that | begin to do more than just
talk to various people that are involved
in this because people are sometimes
misconstruing what they’re voting for.
I’'m not saying that just because of
where | am [as a Grammy winner].
When people limit rappers to the rap
categories ... | mean, these people are
storytellers, who are called griots in Af-
rica. And these storytellers have grown
[in number] from back in the day with
groups like The Last Poets to what we

have right here right now. They created
a whole other art form that has been go-
ing on for years: using turntables to tell
their stories over music. Just because
they didn’t do it as traditional poetry
doesn’t mean it’s not as significant. |
was listening to LL Cool J’s “Around the
Way Girl” the other day. Everything that
he talks about in the song is so descrip-
tive that | can visualize it. It’s exciting
because it brings a picture to mind —
and that’s the greatness of storytelling.

| was happy for Adele winning album
of the year [for 25 in 2017], but | was also
very disappointed that Beyoncé didn’t
win [for Lemonade, which won best
urban contemporary album]. And Adele
said, “Hey, thank you, but this person is
more deserving of this than me.” And |
think an artist should be able to say that
if they feel that way. It doesn’t take any-
thing away from them. | think it makes a
person even greater when they’re able
to take a position.

Is there a special memory that
stands out about any of the
Grammys you’ve won?

| know the feeling of hoping that you'll
win. | didn’t for “Uptight,” “For Once in
My Life” or “Signed, Sealed, Delivered”
And at least three or four times, | had
the same dream that | was at an awards
show as a nominee and when the
presenter said, “And the winneris...,” |
would wake up — and end up losing.
My God, it was craziness. Then at the
awards [in 1973], | hear my name called
as winner of album of the year for In-
nervisions. | was so excited. | gave that
Grammy to my mother.

Since then, where do you keep your
25 Grammys?

I've got them hidden away because
there was a time when some were sto-
len. You know how that goes, but we're
good now.

Your last studio album was 2005’s
A Time To Love. Why such a long
break between albums?

A lot of life happened. | lost my mother
[in 2006, a sister and a brother. | also
had four more wonderful children, in-
cluding two young daughters, between
my previous marriage and my wife To-
meeka [Robyn Bracy]. | know I've been
talking about my new album, Through
the Eyes of Wonder, for a while. But
more than likely, it will be coming out
very soon, hopefully by November.

What subjects are you gravitating
toward now in your songwriting?

| have a song coming on my next album
called “The Living Killing Life” that |
performed at the recent Global Citizen
festival. It’s about global warming. |
keep thinking about how we can make
the world better. I'm in this place where
the more I'm seeing things like people
dying in this pandemic, killings amid
Black Lives Matter, social media nega-
tivity, anger ... the more I'm a believer
that respect is an action word and so is
love. | also have a song with PJ Morton,
“Where Did All Your Happy Go,” for his
next album. It’s about not letting any-
body steal your happiness or take your
joy away. The driving force for me has to
always be the goodness in our hearts.

As with “Where Is Our Love Song”
and “Can’t Put It in the Hands of
Fate,” you’ve reached back into
your vault before: You wrote “All |
Do” as a teenager, which was first
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recorded by Tammi Terrell and
Brenda Holloway in the ’60s. Then

it was revamped into your °80s hit.
How many songs have you written
that we haven’t heard yet?

| don’t know exactly how many, but I'd
say more than a thousand. | do know I'm
so blessed that God has given me all of
these songs and ideas. There’s always
something to write about; there’s always
something going on. Whether it's me
watching television or a movie, hearing
something on the news. Not to mention
all the things that happen in my personal
life. | love writing songs.

There was some excitement on
Twitter a few weeks ago when fans
learned you may have recorded two
unreleased instrumental albums
with The Meters in Detroit in 1979.
Do those exist?

| remember being onstage with The
Meters at the New Orleans Jazz Fest
in 1973; that | may have been playing
drums or something and just having
fun. But | don’t immediately remember
us doing something in Detroit. It’s not
impossible. I've done a lot of things,

so | won’t discredit what was said. |
just have to hear a song to know what
they’re talking about. Then I’'m sure |
would remember.

In a business dominated by
streaming and singles, where do
albums stand as a viable entity?
When | was growing up, I'd hear a new
single from Sly & The Family Stone,

The Beatles or Aretha Franklin with
“Respect” that made me look forward to
the next single and then ahead to what
the album was going to be about. | love
hearing singles because of that. As life is
a circle on a certain level, it’s still excit-
ing that a single drives people’s curiosity
as to how good a new project will be;
kind of a motivating sneak peek.

Given your pioneering stance on
ownership and creative control
back in 1971, have younger artists
come to you for advice on such
business matters?

Yes, some have as we've developed
that kind of relationship to talk about
different things. But | think that in own-
ing masters, a person has to ultimately
make sure that things are going to go
well moving forward. A song is hopefully
one of those things that’s everlasting.
That the songs you’ve written will be
heard and seen 200 years from now?
Wow, that’s deep. There’s nothing
wrong with people having the security
of whatever they own. But they have
to make sure that by owning it, they’ll

be able to work it to the level they may
have had when they were with a com-
pany — or even do better.

October marks the one-year
anniversary of your partnership
with Republic. What were you
seeking in a label relationship at this
stage in your career?

| am hopefully a lot wiser. (Laughs.)
Obviously, nothing can compare to the
love and what | was able to do working
with and being a part of the Motown
family as a little 11-year-old boy taken
in by the greatness of Berry Gordy Jr.
There’s nothing that really compares

to that. This is a new relationship, and |
only look forward to greatness coming
out of this relationship.

Over the course of your career, did
you ever feel that executives might
be a little intimidated working with
you because you are Stevie Wonder?
As long as they’re not so intimidated
that they don’t handle the business.

Is there a biopic about your life and
career in the works?

| plan to do the whole thing: a book,
documentary, biopic or whatever they
call it. We've been talking to some
people about a few things. (Laughs.)
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From far left: Wonder performed at “Motown 60:
A Grammy Celebration” in 2019. Wonder (center)
at the 17th annual Grammy Awards, where he
took home his second consecutive album of the
year trophy, in 1975. Dionne Warwick, Wonder,
Quincy Jones, Michael Jackson and Lionel Richie
celebrated four Grammy wins for “We Are the
World” in 1986.

You purchased Los Angeles radio
station KJLH in 1979. Why is it so
important to be an independent
voice in an industry ruled by bigger
conglomerates?

Here’s what it means for the community
and for the world: Anytime there’s an
independent voice that has freedom

in playing music and of talking about
things that [people] don’t want to
discuss, we know that we have an outlet
that will allow us to speak truth and not
just say things that are fashionable to
say. What | saw in KJLH [in 1979] was
what | remember about two of the first
Black-owned radio stations, WCHB

and WCHD, in Inkster, Mich., owned by
[Bell Broadcasting’s] Dr. Wendell Cox
and Dr. Haley Bell. | was able to learn so
many things about culture, history and
playing music — just because it’s great
music — from listening to those sta-
tions. I'm happy that at one point in my
life, | was able to purchase KJLH from
the late John Lamar Hill I, who believed
in me enough to feel that | would be a
good person to own his station.

Your performance at Global Citizen
Live was riveting. How are you

able to still conjure the raw energy
and emotion reminiscent of your
13-year-old “Fingertips” self?

It’s like | get the holy dance spirit: “God,
you’ve given me this, | can do this and
I’'m so excited about it. There’s so much
| want to say; so much | want to do. And
now you're giving me a chance to do it
again? Wow.” Then my soul opens up to
be poured out to the people, and that’s
what you see.

With first-round voting ending

Nov. 5, one last Grammy question:
Is the gold gramophone still
something that artists value?

Yes, as long as the Recording Academy
doesn’t allow people to lessen the value
of [the award]. As long as people can
say why this song is great, why this
arrangement is great, why this vocal is
great or why these musicians are great
— and not just based on what some re-
cord company or group of people think.
If the [Grammy] is based on nothing

but the greatness of a project, then the
value will last a long time. And | hope
that it does for many, many, many years
to come. At the end of the day, people
will always want music and all that it
represents to have integrity. B
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Trip To Montero

Producer duo Take A Daytrip
went from college classmates
to helping Lil Nas X make
one of the year’s most
adventurous debut albums

T TOOK A SEVEN-SONG EP —
I and, sure, a world-conquering smash

with “Old Town Road” — for Lil

Nas X to score an album of the year
nod at the 2020 Grammys. Now he may get another
for his debut album, Montero, thanks in large part
to the work of Denzel Baptiste and David Biral,
who have crafted hits for the likes of Travis Scott
and Juice WRLD under the name Take A Daytrip.
The duo look back on co-producing Montero’s
genre-hopping highlights — including the Billboard
Hot 100 No. 1 “Montero (Call Me by Your Name)” —
and helping Lil Nas X go from internet jokester to
bona fide pop-rap superstar.

What was it like making this album during

the pandemic?

DENZEL BAPTISTE We were going around to dif-
ferent Airbnbs and would only see each other. We'd
go to the Airbnb that Nas was staying at, build a
studio, then go back home. We got into a really

good groove. We had already made “Call Me” and
the beginning stages of a lot of the other songs. We
were trying to figure out where else we could go
and whatever inspiration we could pull from things
that we collectively love.

DAVID BIRAL Every song on the album was meant
for Nas. Every single idea was started with him in
the room, or we gave someone directions and then
played the idea for him in the room. If it was some-
thing all of us were vibing with, we brought those
ideas to completion.

“Industry Baby” is Lil Nas X’s response to those
who dismissed him as a one-hit wonder. How did
it come about?

BAPTISTE | asked [trombonist] Nick Lee if he could
make something that sounds like a king is walking
into a stadium or the Colosseum. Part of our job

as producers is to set the stage for whatever can
happen throughout the day. We have an in-case-
of-emergency folder if there’s a lull in our creative
process, and we had a day where we needed it. Nas
wasn’t feeling too good. People [on social media]
were like, “You fell off. You had all this momentum,
and you stopped putting out music.” There’s a thing
with brass that he really gravitates toward. So when
we used the loop of the beginning brass in “Industry
Baby,” he snapped into full inspiration mode and
essentially freestyled the entire song.

What’s your advice for new producers?
BIRAL We've been blessed to have great teachers
and mentors both in and out of school. We had the
opportunity to take business and legal courses on
top of [music] and creative classes. We had a great
starting point coming to New York University and
living in New York City. [But] education is more than
taking a music course; it’s what YouTube videos
and other things can teach you about how to move
within the music industry.
BAPTISTE Don’t skip steps. Put in the 10,000 hours
with people you love, and it all works out. Because
even if you’re a terrible producer or you’re an artist
who hasn’t done much yet, if you’re working with
people that you love, you're going to get better.
—DARLENE ADEROUJU

Cuts Above
The Rest

THE END OF THE RECORDING
ACADEMY’S “33% RULE” IS
GOOD NEWS FOR WRITERS AND
PRODUCERS — AND MARKS A
SHIFT IN HOW THE INDUSTRY
THINKS ABOUT SONGWRITING

N MAY, THE RECORDING
Academy announced the
end of a short-lived but
controversial eligibility
provision: The “33% rule,”
which was enacted in
2017 and excluded songwriters and
producers from recognition in the
album of the year category if they
didn’t write or produce at least one-
third of the album.

The rule was originally supposed to
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be a win for songwriters. Before 2017,
the album of the year category only
recognized artists, producers, engineers
and featured guests on a title, which —
according to critics — left out some of
the talent most instrumental in making
the body of work. But the rule soon had
some important casualties. Country
hitmaker Luke Laird, who co-wrote the
first two (and highly acclaimed) singles
from Kacey Musgraves’ Golden Hour,
2019’s album of the year honoree, was
excluded from the win because he
didn’t meet the threshold; meanwhile,
other songwriters who worked on less
successful tracks from the album could
claim the Grammys’ top honor.

“Imagine not giving the starting pitch-
er of a baseball team a championship
ring because they only pitched a fifth
of the games,” says hit songwriter and
creators’ rights advocate Ross Golan
(Selena Gomez, Ariana Grande), who
was vocal in calling for the abolishment
of the rule. “Why would you want to
quantify an award that is about quality?”

Beyond issues of fairness, the change

has other positive

ramifications for the

Grammys, according

to Golan. He says the

33% rule dispropor-

tionately affected

Black creators working

in hip-hop, due to the

genre’s collaborative

nature. (Drake’s Scor-

pion, a nominee for aloum of the year at
the 2019 Grammys, credited dozens of
songwriters, for instance.) “We should
celebrate that artists actually credit all
the participants as writers now,” says
Golan. “We shouldn’t exclude certain
collaborators because of that.”

The rule change also reflects a shift
to more nuanced thinking about the
craft of songwriting: If a song has half
a dozen writers, it doesn’t mean any of
them can’t finish a song on their own —
only that each one brought something
to the table. “There’s a real separation
in the Recording Academy between
people who think of albums being
made in a traditional sense and people

who understand

the competitive
commercial space
now,” says Golan.
“The argument
against abolishing the
rule is you’ll end up
with somebody with
5% of the song who
wins an award for
album of the year — and my argument
is, ‘But what if that’s the field goal that
wins you the game?’ ”

Nominations will now recognize all
songwriters and producers who create
new material for albums — writers of
sampled material remain ineligible —
signaling what Ruby Marchand, chief
awards and industry officer of the
academy, calls “a new era of inclusion
and recognition” for the Grammys in
a statement to Billboard. Golan hopes
it’s the first of several more steps the
academy takes to honor the other side
of the music business. Next on his wish
list? “A songwriter of the year category,
| hope.” —KRISTIN ROBINSON

Golan
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You've Made Me So Very Happy

Album Of The Year
Get Yourself Some Happy!

Best Pop Solo Performance
You've Made Me So Very Happy

Best Traditional Pop Vocal Album
Get Yourself Some Happy!

Best Traditional R&B Performance
When You Wish Upon A Star
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When You Wish Upon A Star
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Benjamin J. Arrindell
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Non-Classical
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Watch And Learn

CHANGES AT THE RECORDING ACADEMY — AND IN

THE WAY MUSIC’S COOLEST NAMES MAKE THEIR ART
— MEAN THESE DOWN-BALLOT CATEGORIES COULD

BE JUST AS EXCITING (AND INFORMATIVE) AS THE
NIGHT’S MARQUEE AWARDS

BEST MUSICA URBANA ALBUM

As reggaetén and Latin trap music have become major forces

in pop culture, the Recording Academy has seemed unsure of
how to recognize those genres’ influence. Over the years, the
organization has shuffled the “urban” label among multigenre
categories, at different times making its biggest names compete
against more traditional Latin pop stars, as well as rock and al-
ternative artists. This new category gives urbano music a chance
to shine. Likely contenders include Bad Bunny (E/ Ultimo Tour Del
Mundo) — who won his first Grammy in March for YHLQMDLG
in the best Latin pop or urban album category — as well as
Anuel AA and Ozuna (Los Dioses), Karol G (KG0516), Rauw Ale-
jandro (Vice Versa) and Myke Towers (Like Myke).

BEST POP DUO/GROUP PERFORMANCE

A narrower category than the Big Four awards by definition,
best pop duo/group performance has often felt just as com-
petitive since its introduction at the 2012 Grammys, especially
as pop’s biggest stars have embraced collaboration more in
the past decade. This eligibility year has no shortage of offer-
ings: Justin Bieber has released not one but three smash col-
laborations (“Holy” featuring Chance the Rapper, “Peaches”
featuring Daniel Caesar and Giveon, and “Stay” with The Kid
LAROI), Megan Thee Stallion gave BTS a continent-spanning
assist on a “Butter” remix, and Doja Cat linked up with SZA for
the inescapable “Kiss Me More.” Meanwhile, Grammy favor-
ites Bruno Mars and Anderson .Paak formed suave supergroup
Silk Sonic, but don’t expect to see them compete here — the
duo’s chart-topping “Leave the Door Open” will likely be
deemed a better fit for the R&B categories.

BEST GLOBAL MUSIC PERFORMANCE

Last year, the Grammys revamped its long-running best world
music album category and unveiled best global music album
in order to depart “from the connotations of colonialism, folk
and ‘non-American’ that the former term embodied,” ac-
cording to the academy. The impact was immediate: Genre-
blurring Nigerian artist Burna Boy won the category with his
Twice As Tall album, the closest thing the award had to a
contemporary pop star among recent winners, like Angélique
Kidjo and Yo-Yo Ma & The Silk Road Ensemble. The category
makeover will continue to reflect the ways the internet has
eroded language and geographic barriers, and it may provide
a Grammys foothold for more African pop stars (like “Essence”
hitmaker Wizkid) and K-pop artists (whose undeniable chart
success has so far barely translated into Grammy recognition).
—PAUL GREIN
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Moment In The Sun

Arlo Parks has won some of the United Kingdom’s

most prestigious awards thanks to her debut
album. Could Grammy recognition be next?

OR BRITISH SINGER-
F songwriter Arlo Parks,

connecting with fans on-

stage isn’t the only good
thing about the return of live music
— she also gets to play tourist. “Every
single place feels completely brand-
new,” she says while enjoying some
tacos on a sunny day in Detroit. “It feels
like an adventure. I’'m really excited.”

At 21 years old, Parks has plenty to
be excited about. Her first U.S. tour,
which wraps at the end of October,
caps the kind of breakthrough year
many artists dream of. In January,
she released her debut album, Col-
lapsed in Sunbeams — a collection
of sparse, stirring vignettes exploring
everything from alt-rock to jazz — on
London-based indie label Transgres-
sive Records. Since then, she has won
some of the most prestigious honors
in the U.K. music industry, including
best new artist at the BRIT Awards and
the annual Mercury Prize. “It feels so
fulfilling,” says Parks. “| feel like my
sense of purpose is strengthened every
day, just by knowing that the songs that
I make in this intimate, personal way in
an apartment way back in London can
reach across the world.”

“Against all the major-label competi-
tors, they voted for her,” adds Beatnik
Creative founder Alistair Raymond,
who started managing Parks in 2018,
the year she began uploading music
to the BBC'’s artist-discovery platform,
BBC Introducing. “That was a really
unifying moment.”

Though British awards shows aren’t
necessarily bellwethers for stateside
recognition, with such rapturous
critical acclaim, the Grammys could
very well be Parks’ next stop. Her
team has submitted her music in
three categories: best new artist, best
alternative album and best rock song
(for “Hurt”). Given her “genre-fluid”
songwriting, as Parks puts it, finding
a label that feels like home is still a
novel exercise: “It would be sick to
be nominated in some kind of rock
category,” she says. “I'd never be like,
‘Well, no, my music’s not that because
it’s this!’ It's something that can’t quite
be captured.”

Ensuring that Parks was marketed
to a global audience has been a major
priority for Raymond and his team.

“It’s very easy for a young Black female
artist coming through who has a soulful
voice to be pigeonholed into soul and
R&B,” he says. “It was very important
for us to make sure that that didn’t hap-
pen from the get-go.”

Her approach is unlikely to change
on her next album, which Parks has
already begun writing, and she’s eager
to take advantage of all the doors that
have opened. “Being in the room with
producers and artists that I’'m obsessed
with and making music in New York is
exciting me a lot,” she says. (Her dream
collaborators? Frank Ocean and Harry
Styles.) “The creative horizons are what
excite me the most — just pushing
past where | am and finding myself in
different ways.” —STEPHEN DAW
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‘We
Needed

To

Improve’

On the eve of his first
Grammy nominations as

official Recording Academy

CEO, Harvey Mason Jr.
opens up about his first
21 months on the job

BY MELINDA NEWMAN

RANSFORMATION”
and “transparency”
are words that
Harvey Mason Jr.
uses a lot — and for
good reason.
In the 21 months
since Mason became
interim and then official CEO of the
Recording Academy, a wide swath of
the industry has called for plenty of
both at the institution that oversees
the Grammy Awards. In January
2020, when the then-chairman
of the board of trustees began his
tenure as interim CEO, the academy
had just suspended his predecessor,
Deborah Dugan, for alleged
misconduct. Dugan — who was at
the time only five months into the
job and was officially fired in March
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2020 — in turn filed a complaint
with the Equal Employment
Opportunity Commission alleging
sexual harassment, discrimination
and improper business dealings by
the academy.

The suit was settled this past May.
Following Dugan’s departure, Mason
and his staff began implementing
sweeping changes aimed at trans-
forming the academy into a more
diverse, inclusive and transparent
place. “We needed to improve, and
we needed to evolve,” says Mason.
“Things change so quickly. I felt that
the academy could build on what
was there in the past but think about
what was coming in the future and
make sure that we weren’t just being
reactionary and were trying to lead.”

The biggest change so far under

Mason’s leadership has been the
landmark April decision to eliminate
the Grammys’ nomination review
committees, long criticized for keep-
ing private the identities of their
members and thus, said critics, en-
abling the voting process to remain
opaque and vulnerable to conflicts
of interest.

Mason has also restructured the
academy, streamlining it into three
divisions and replacing longtime
chief awards officer Bill Freimuth
(who left his post in August after 17
years) with two appointees, chief
awards and industry officer Ruby
Marchand and vp awards Joanna
Chu. And while work to prioritize
diversity and inclusion began before
Mason’s tenure, he has doubled down
on those efforts, such as partner-

ing with racial justice organization
Color of Change, launching the Black
Music Collective industry advisory
group and continuing a drive to bring
more underrepresented and current
voters into the academy. (Existing
voters have to requalify to show they
are still active in the music industry.)
Among those plans: bring in 2,500
new women voters by 2025.

Mason is the first to admit that
his efforts to “modernize everything
about the academy” still have a long
way to go. But as a songwriter-pro-
ducer himself, as well as a five-time
nominee and the academy’s first
CEO who’s also an active creator,
he’s especially dedicated to not
only hearing the viewpoints of the
academy’s diverse membership
but incorporating them into what
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its future will look like. (Mason

is Grammy-eligible this year, and
should he win, he has decided not to
accept in an effort to “keep the pro-
cess fair for all creators.”) He spoke
to Billboard about where he hopes
the academy is headed.

During the CEO search, you said you
would refuse if the board offered you
the job. What made you reconsider?
All the passion and dedication and
hard work from the staff rubbed off
on me. We started some really great
programs while I was interim [CEO],
and we made some really exciting
changes. So when the board ultimate-
ly asked me to stay on, I was hesitant,
but I spoke to my wife and my family,
and I wanted to continue the impor-
tant work that we were doing.

Shortly after, you ceded the
president title and named Valeisha
Butterfield Jones, the academy’s
first chief diversity and inclusion
officer, and former Berklee College
of Music executive Panos A. Panay
as co-presidents. Why did you

alter the structure?

With the pace at which the industry
is moving and evolving, I really felt
that the structure would allow us to
keep up and hopefully lead. People
get caught up in the TV show and
the awards, which are obviously
very, very important, but for me, the
big picture is, how can we do more
work for the music community? 'm a
songwriter and producer; I'm around
these people every day.

The decision to eliminate the
nomination review committees was
heralded as a welcomed step toward
transparency. Are there other ways
that you’re seeking to elucidate the
Grammy voting process?

I would hope that at this point we
are very transparent, but we're
always going to continue to try and
refine it. It feels pretty straight-
ahead, but we’ve got to do a better
job of educating and pointing out
exactly what the process is.

You also instituted the 10-3 policy:
Members can now vote in up to 10
categories across three genre fields,
down from 15 categories across all
genre fields. All voters may also cast
ballots in the general fields. What
effect will that have?

It almost turns our general vot-

ing population of 12,000 people
into miniature nomination review
communities. If you're an expert

in R&B, whereas we used to have a
small room of 20 to 30 R&B experts

BILLBOARD e OCTOBER 23, 2021

listening to and reviewing every
song, with the 10-3 voting, you have
to declare your areas of expertise, so
instead of 20 or 30, it’s going to be
thousands who have declared R&B
as their specialty.

Does your accounting firm Deloitte
tell you how many people vote?
They [haven’t] said that to me in
the past, but they’re going to start
saying that in the future. My hope
is that this next voting cycle will
have real data and we’ll know who’s
voting, from where, from what
genres, in what categories.

Following his complete shutout last
year, The Weeknd said he would
boycott the Grammys. He says that
will continue this year despite the
changes that have been instituted.

Is there something to learn from the
incident about how voting works and
how you communicate with artists?
T'm not sure any communication

The Grammys was the first major
awards show to announce an inclu-
sion rider. It’s the production com-
pany’s job to implement that — how
do you hold it accountable?

Well, we write that check. That’s
how we hold them accountable. T
think it’s going to be in everyone’s
best interest to make sure they
work hard to collaborate with us

on that rider. This rider codifies it,
but it’s always going to be a part of
what we’re doing. We want to set an
example around what it looks like to
be completely diverse and inclusive
in everything that we’re doing.

Do you view the academy as an agent
of industry change more than past
administrations have?

As the organization that represents
all facets of the music industry, I do
think we have a responsibility and an
opportunity. I do see us maybe acting
differently than we’ve acted before.
The power of music, along with the

would have fixed that situation. I do
think we’ve got to keep looking at our
voting process, and we always want
to recognize the best music of the
year. I was disappointed and upset

by the whole situation, and I want to
make sure that going forward, we do
this voting process and the awards
process the best we can. We want to
get it right. We’re going to make sure
the people that are voting are the best
that we can get.

This year’s Grammy viewership
dropped 50% from the year before.
Does that concern you, especially
since the show’s contract with CBS
ends in 2026?

I'd be lying if T said that I wasn’t
concerned. We have to continue

to make a great show. We have to
make sure that it plays well with our
partners on CBS because without
that, we lose some of the revenue and
the income that we put directly back
into the music community.

platform that we have, can be used
to really make positive change. And
that’s my hope.

Some in the Black music

community see the academy’s
actions toward racial parity thus

far as performative versus leading

to sustainable change. Why do you
think that perception still exists?

1 think their feelings are valid. I think
they’re reasonable in what their
complaints are. They have a history
of things that maybe they feel dis-
gruntled about, and I respect that. I
could understand them saying it was
performative if we just did a couple
of things and then stopped, but if you
look at the moves we’re making, it’s
all with the idea of being better, more
inclusive, more reflective and repre-
sentative. We’re not asking anybody
to give us a pat on the back yet or give
us their seal of approval. But we’re
going to work to earn it, and it’s going
to take us some time.

There has also been a sentiment
among many that the board of
trustees has too much control and

is entrenched in maintaining the
status quo. This year, 18 of the 45
trustees were elected for the first
time. Is that a good first step toward
correcting things?

1 think a good first step is to change
the way that we constitute those
trustees. That was done a year and

a half ago, where instead of [each]
chapter sending representatives
from the 12 different chapters, now
we [also] have the opportunity to
have at-large seats so that we can see
what the boardroom is missing. We
can make it more diverse and more
balanced. As far as the board being
entrenched ... since I've been the
CEOQ, the propensity of the board has
been to be very supportive of change
and transformation and the evolution
of the academy.

What’s it like working for the board
that you used to run?

1t’s very weird. (Laughs.) T have

a lot of great relationships with
people on the board, and it’s just a
different dynamic. There’s not a lot of
separation between [them] and me.
So I think that’s hopefully something
that can work to our benefit.

The academy has been criticized

for having no in-house counsel

and spending too much on legal
fees. You're in the process of hiring
counsel. What’s the update on that?
1 think we will have a person in place
[soon]. We’ve had different firms do-
ing different things, and I think once
we get the in-house counsel in place,
we’ll evaluate where their strengths
are, what are their skill sets, [and
then] we’ll take a good look at who’s
doing what for the academy beyond
our in-house counsel.

In your first 21 months as CEO, what
have been the low and high points
for you?

The high points are just the little
baby steps that we make every

day. To be better on a day-to-day
basis is what makes me excited.
The low point has been seeing our
music community so devastated
by COVID-19 and the level of need
that was there. Another low point
would be any time the academy is
called into question as far as our
motives or our agenda. I’ve been
involved in this organization for a
long time, and I can honestly say
that there is no other agenda other
than to do things right and to serve
our community. B



MANESKIN

Best New Artist
Teatro d’ira Vol. 1: Abum Of The Year, Best Rock Album

Beggin’ Live: Record Of The Year, Best Rock Performance
| WANNA BE YOUR SLAVE: Best Rock Song, Best Music Video

“Maneskin is a high-octane powerhouse of onstage charisma and youthful
energy..transcended linguistic barriers..break down gender barriers and
champion self-expression..there is something very revolutionary about them."”

- NEW YORK TIMES
“ready for world domination™ - ROLLING STONE

JP_SAXE

Dangerous Levels of Introspection (Album): Album Of The Year,
Best Pop Vocal Album

Line By Line (ft. Maren Morris): Best Pop Duo/Group Performance

Dangerous Levels of Introspection (Single): Song Of The Year,
Best Pop Solo Performance

“Saxe’s heart-wrenching, acoustic-driven ballads set him apart as a songwriter
and singer.” - PEOPLE MAGAZINE

TAlI VERDES

Best New Artist

A-O-K: Record Of The Year, Song Of The Year,
Best Pop Solo Performance

TV: Album Of The Year, Best Engineered Album (Non-ClassicaD),
Producer Of The Year (Non-Classical), Best Pop Vocal Album

“Get Used To Seeing The Name Tai Verdes” - STEREOGUM
“Tai Verdes Saw All This Coming” - BILLBOARD

KENNYHOOPLA

Best New Artist
SURVIVORS GUILT: THE MIXTAPE//: Best Alternative Music Album
estella// (ft. Travis Barker): Best Rock Song, Best Rock Performance

KennyHoopla wants to set the bar for future generations.” - BILLBOARD

“KennyHoopla attracted some deserved attention for his inspired channeling of
emo, ‘90s alt-rock and indie favorites like Bloc Party into one sound.”

- THE FADER












Clockwise from top left: Adele, Childish Gambino,
Billie Eilish, Bruno Mars and Taylor Swift.

THE LAST 10 RECORD OF THE

YEAR WINNERS ON THE HOT 100

2012 ADELE No.1,
7 weeks
2013 GOTYEFEAT.KIMBRA No.1,
8 weeks
2014 DAFTPUNKFEAT. No. 2
PHARRELL WILLIAMS
2015 SAMSMITH No.2
2016 MARKRONSON FEAT. No. 1,
BRUNO MARS 14 weeks
2017 ADELE No.1,
10 weeks
2018 BRUNO MARS No. 4
2019 CHILDISHGAMBINO No.1,
2 weeks
2020 BILLIEEILISH No.1,
1 week
2021 BILLIEEILISH No.8

THE LAST 10 ALBUM OF THE YEAR

WINNERS ON THE BILLBOARD 200

Of the 63 record of the year winners,

52 have hit the Hot 100’s top 10. Twelve in of the last 10 records of the
year topped the —

after none did so from 2001-11.
Historically, of all winners
have led the list.

2012 ADELE No.1,
24 weeks
Y 2013 MUMFORD & SONS No. 1,
How Grammy Winners Have
2014 DAFTPUNK No.1,
Perf d On The Ch
er Ol’me n e arts 2015 BECK No. 3
2016 ORS 1,
How well do the winners at the Grammy Awards align with Billboard I TATLORSWET T weeks
chart success? Perhaps unsurprisingly, the answer is very closely — 2017 ADELE No.1,
especially when it comes to trophy recipients reaching the top 10 of 10 weeks
the Billboard Hot 100 and Billboard 200. 2018 BRUNOMARS No. 2
Billboard looks at the crossroads of critical and commercial success =0 KACEYMUSGRAVES  No.4
over the last 10 years, and beyond, for chart-based insights into what 2020 BILLIEEILISH ?'\,Isv'eléks
to expect on music’s biggest night in January 2022.
E 2021 TAYLORSWIFT No.1,
| 8 weeks

a row have done so since 2010, the second-
longest streak, after a 23-year run in 1965-87.

Of the 63 album of the year winners,
61 have hit the Billboard 200’s top 10 (two of
which did so for the first time following their
Grammy victories). Twenty-six in a row have
done so since 1996, the longest streak of all time.

Seven of the last 10 albums of the
year topped the Billboard 200.
Historically, 68% of all
winners (43 of 63) have reigned.

SWIFT: FRANCIS

ADELE: GARETH CATTERMOLE/GETTY IMAGES. GRAMMY: COURTESY O

MARS: DAN MACMED.

Research by Gary Trust
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“The box set offers a rich image of the Pop Master
at his absolute peak... [and] captures the scope of
THE ARTIST’S BOUNDLESS GENIUS.”
ROLLING STONE

“The Sign O’ The Times box set is
A PRINCE COMPLETIST’S DREAM.”
ENTERTAINMENT WEEKLY

10/10
BEST NEW REISSUE
“A trove of lost songs and dramatic lore,
a jaw-dropping look into one of the most creatively

fertile times in Prince’s career.”
PITCHFORK

“A sensory overload of great unreleased music.”
VARIETY

1. 8.8.0.8. ¢

“Another side of Prince’s masterpiece:

ALSO A MASTERPIECE.”
MOJjo

1. 8.8.8.8.¢
BEST REISSUE

“How to improve on last year’s best reissue.”
CLASSIC POP

188,08,

“A tightly-focused snapshot of an intensely
creative period in Prince’s career: perhaps
THE MOST GENEROUS SINGLE-ALBUM
BOX SET OF ALL TIME.”
RECORD COLLECTOR

1 8. 0.8.8. ¢
REISSUE OF THE MONTH
“The motherlode of all Prince reissues. It’s a head-spinning
proposition for the purple masses. There are literally
hours of unheard thrills here.
GET SAVING - YOU NEED THIS.”
ECHOES

FOR YOUR CONSIDERATION

(% BEST HISTORICAL ALBUM e BEST ALBUM NOTES ¢ BEST RECORDING PACKAGE NR @uess
BEST BOXED OR SPECIAL LIMITED EDITION PACKAGE

RECORDS
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Los Bukis’ reunion ru
tour, while festivals flo

BY ERIC FRANKENBERG

S SUMMER TURNED TO FALL, OUTDOOR U.S.
stadiums stayed open in September for Los
A Bukis. The legendary Mexican group fronted
by Marco Antonio Solis reunited for the first
time in 25 years, scoring the biggest tour of
the month with a brief sweep through Chicago
and Texas. With just five shows, the band earned $22.1 million
and sold 181,000 tickets, according to figures reported to
Billboard Boxscore.
Stadiums and amphitheaters fill out the Top Tours chart, with
Dead & Company and Alanis Morissette at Nos. 2 and 3, respectively.
The No. 1 Boxscore of September belongs to Another Planet
Entertainment, bringing in $18.3 million with the return of
the Life Is Beautiful Festival. After a hiatus in 2020, the Las
Vegas event returned with an intake bump of 2% over the 2019
iteration. Its three-day total of 162,000 tickets sold makes it the
most-attended edition since the festival’s 2013 debut.

TOP TOURS

1 LOSBUKIS $22,133,190 180,619 5
2 DEAD&COMPANY $18,835,819 210,311 10
3 ALANISMORISSETTE $14,339,397 249,189 17
4 ERICCLAPTON $12,633,008 79,125 7
5 MALUMA $11,879,557 110,703 13
6 BLAKESHELTON $9,333,234 102,969 10
7 GENESIS $7,670,310 46,513 5
8 HARRYSTYLES $7,521,525 63,985 4
9 EAGLES $7,113,860 27,231 3
10 ERICCHURCH $6,960,473 60,445 4

BILLBOARD e OCTOBER 23, 2021
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ARTIST(S)
Venue
Date(s)

LIFEISBEAUTIFULFESTIVAL
Downtown Festival Site, Las Vegas
Sept.17-19

LOS BUKIS
Soldier Field, Chicago
Sept. 4-5

DEAD & COMPANY
Wrigley Field, Chicago
Sept.17-18

PHISH

Dick's Sporting Goods Park, Commerce City, Colo.

Sept. 3-5

GRUPOFIRME
MGM Grand Garden, Las Vegas
Sept.10-12

LOS BUKIS
AT&T Stadium, Arlington, Texas
Sept. 15

BILLY JOEL
Great American Ball Park, Cincinnati
Sept. 10

IHEARTRADIO MUSICFESTIVAL
T-Mobile Arena, Las Vegas
Sept.17-18

AVENTURA
Dodger Stadium, Los Angeles, Calif.
Sept.5

LOS BUKIS
NRG Stadium, Houston
Sept. 18

GROSS
Ticket Prices

$18,319,227
$2,995/$150

$9,105,737
$113.35

$7,795,972
$181.50/$39.50

$5,795,205
$90/$75

$5,690,707
$177.31/$49

$5,273,781
$128.94

$5,148,301
$179.50/$59.50

$4,969,481
$822.50/$86.75

$4,860,568
$258/$150/$91/
$55/$32

$4,302,533
$136.40

TOTAL
ATTENDEES |PROMOTER(S)
No.of Shows

162,436 AnotherPlanet
3 Entertainment
80,335 Live Nation

2

73,845 Live Nation

2

70,345 AEGPresents
3

58,069 Live Nation

3

40,900 Live Nation

1

37,839 Live Nation

1

18,646 iHeartRadio

2

44,193 Live Nation

1

31,543 Live Nation

1

RAY CHAVEZ/MEDIANEWS GROUP/THE MERCURY NEWS/GETTY IMAGES









FOR YOUR GRAMMY® CONSIDERATION

Best New Artist
Album Of The Year | Best Recording Package

Record Of The Year | Best Dance/Electronic Recording | Best Music Video
Best R&B Song | Best R&B Performance

Best Remixed Recording

“On her new album, the former Danity Kane singer combines electronic beats
with references to the cultural touchstones of New Orleans.” —The New Yorker

Album Of The Year | Best Americana Album | Best Recording Package

Song Of The Year | Record Of The Year
Best American Roots Song | Best American Roots Performance

“Rarely do songwriters who release original music so often manage to make
each release feel as necessary as Taylor—And no Hiss Golden Messenger
record has ever felt more necessary than his new LP, Quietly Blowing It...
it's the North Carolina roots artist’s best LP yet.” % % % % —Rolling Stone

Best Dance/Electronic Recording

“*You Can Do It is an energetic track with pulsing synths and
lithe drums sparking around a delirious vocal sample of the
song’s titular phrase.” —Rolling Stone

Album Of The Year | Best Rock Aloum | Best Recording Package

Best Rock Song | Best Rock Performance

“Blue Hearts often feels like a lost Hiisker Du album with Mould howling
invective over his buzzsawing guitar.” % % % % —Rolling Stone

Best Folk Album | Best Engineered Album, Non-Classical Album Of The Year | Best Americana Album

Best Rock Song | Best Rock Performance Best Rock Album | Best Engineered Album, Non-Classical
Best Recording Package
Best American Roots Song | Best American Roots Performance
“[The Pet Parade] is a deeply humane record, Best American Roots Song | Best American Roots Performance
perhaps the most vivid in Johnson's long career.” —Uncut Best Music Video

mergerecords.com
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CHURCH: DANIEL DESLOVER/SIPA USA/AP IMAGES. MORISSETTE: ROBB COHEN/INVISION/AP. SHELTON: TERRY WYATT/GETTY IMAGES.

COLLINS: ROBERTO RICCIUTI/REDFERNS/GETTY IMAGES. MALUMA: ALEXANDER TAMARGO/GETTY IMAGES.

TOP PROMOTERS

1 LIVENATION $137,871,012 1,575,552 197
2 AEGPRESENTS $100,571,599 1,702,481 662
3 ANOTHERPLANET $26,084,267 272,239 46
ENTERTAINMENT
4 CARDENASMARKETING $20,601,564 190,165 27
NETWORK
5 BEAVERPRODUCTIONS $10,577,061 65,376 6
6 CAESARSENTERTAINMENT $5,459,145 54,289 27
7 |IHEARTRADIO $4,969,481 18,646 2
8 OFFTHEKERBPRODUCTIONS $1,770,497 31,985 2 .
10,001-15,000 Capacity
9 JAMPRODUCTIONS $1,622,982 31,883 17
10 MGMRESORTS $1,590,096 25,616 6

INTERNATIONAL

1 MGM Grand Garden $11,373,457 103,344
Las Vegas

2 Dickies Arena $3,969,160 28,414
Dallas

3 First Direct Arena $3,535,577 27,089

Leeds, England

& Northwell Health at Jones Beach Theater  $2,794,576 32,213

Wantagh, N.Y.
5 GasSouthArena $2,334,651 18,109
Duluth, Ga.
6 UtilitaArena $2,282,785 31,210
Blake Shelton Newcastle, England
7 Forest Hills Stadium $2,166,155 28,645
Queens
8 Michelob ULTRA Arena $1,821,189 15,270
Las Vegas
9 SSE Arena, Wembley $1,732,668 27,465
London
10 Bon Secours Wellness Arena $1,542,004 20,597
TO P v E N U E S Greenville, S.C.
15,001 Or More Capacity 5,001-10,000 Capacity
1 Soldier Field $9,105,737 80,335 2 1 Red Rocks Amphitheatre $14,181,788 241,842
Chicago Morrison, Colo.
2 American Airlines Center $8,113,105 44,730 4 Phil Collins 2 HearstGreek Theatre $3,974,181 50,444
Dallas Berkeley, Calif.
3 Wrigley Field $7,795,972 73,845 2 3 Mohegan Sun Arena $2,861,993 38,011
Chicago Uncasville, Conn.
& Capital One Arena $7,563,423 60,570 6 & Marymoor Park Amphitheater $1,420,267 31,894
Washington, D.C. Redmond, Wash.
5 Bridgestone Arena $6,322,211 55,308 4 5 Zappos Theater at Planet Hollywood  $1,287,092 12,984
Nashville Las Vegas
6 Dick’s Sporting Goods Park $5,795,205 70,345 3 6 Radio City Music Hall $1,172,882 17,381
Commerce City, Colo. New York
7 AOArena $5,277,646 52,547 5 7 ParkTheater $1,089,719 13,039
Manchester, England Las Vegas
8 AT&T Stadium $5,273,781 40,900 1 8 WaMu Theater $862,400 11,673
Arlington, Texas Seattle
9 Great American Ball Park $5,148,301 37,839 1 9 Santander Arena $751,994 7,638
Cincinnati Reading, Pa.
Maluma
10 T-Mobile Arena $4,969,481 18,646 2 10 Toyota Center $636,306 7,761
Las Vegas Kennewick, Wash.
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FOR YOUR GRAMMY™ CONGSIDERATION BEST CHILDREN'S MUSIC ALBUM
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B2 % DRAKE ovosouorepueuc 1 381
OLIVIA RODRIGO cerreniea 1 40
ED SHEERAN aanticas 1 374
DOJA CAT keMosase/Ren 3 91

DON TOLIVER crcrusuackjaranticias 5 7

THE WEEKND xorepusLc 1 327
JUSTIN BIEBER  ramonosraunperoan 1 347
LIL NAS X comen 2 95
TAYLOR SWIFT repusLc 1 377
DUALIPA warner 1180
LUKE COMBS  ruerrousecomsnasiviiesvy 1 241
BTS gieHiTmMusic 1 262
YOUNGBOYNEVERBROKEAGAIN eseocmrsmesapmuns 1 122
BILLIE EILISH  oarkroomyinterscopenca 1 164
MEEK MILL mAYBACH/ATLANTIC/AG | 87
ADELE xcowmsa 1 255
MORGAN WALLEN sclouorervsc 1 136
WALKER HAYES wonument 15 27
LIL BABY auaurycontroumotownycaeror 1 179
AESPA s 20 1

JACKHARLOW  ceneraronnowsrianticns 21 63
CHRIS STAPLETON  vercorvmsivigovey 1 312
KANYE WEST coopsoeruaM 1 136
J. COLE oreamviLLeRoc NaTIoN/NTERSCOPE/IBA 1 251
OLD DOMINION  sristanastviieisun 100 197
THE KID LAROI cowmea 4 50
POST MALONE repusLc 1 277
AALIYAH BLAckoRoUND 12 3

HARRY STYLES  erskmgcouven 1 120
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ARIANA GRANDE repuLc 1 349
KANE BROWN RCANASHVILLE/SMN 2 225
LADY GAGA  streamune/nTerscoreisa 1 213
MONEYBAGG YO iessnterscoreicn 2 T4
COLDPLAY PARLOPHONE/ATLANTIC/AG 4 137
JUICE WRLD GRADE A/INTERSCOPE/IGA | 178
KENDRICKLAMAR  rooucarmmwmrerscoeion 1 302
AC/DC couvea 1 116
BRUNO MARS aanicas 1 359
POP SMOKE  crorvcrorworiownererupe 1 83
FLEETWOOD MAC unsicNed 3 132
TRAVIS SCOTT  cucrusumckermonusieere 1 284
GLASS ANIMALS  woirmovepowvoorrervee 7 35
METALLICA iackenen 2 310
IMAGINE DRAGONS  ronaomermrerscoperies 1 344
GRATEFUL DEAD  crarerucoeaorivo - 3 33
MANESKIN  rexjsonymusicmaysonvmuscarn 39 16

JASON ALDEAN  wiconsrokeneowsvgssve 1 357
TRIVIUM ROADRUNNER/EMG 28 4

LEE BRICE cirs 15 145
REBA MCENTIRE rockwrsemachnesis 8 16

EMINEM  suaovartermathyinTerscopeia 1 352
CODY JOHNSON  coomsmermuschvasiem 12 5

HALSEY capmoL 1 282
RODDY RICCH atanTicns 2 97
THE BEATLES appLecapiToLume 3 204
BAD BUNNY Rvas 2 187
CARRIEUNDERWOOD  cwromsmuemen 1 252
GIVEON noTsofasTiEPC 23 35

@

DRAKE
v

Drake tallies
his 36th week
at No. 1on the
Billooard Artist 100,
extending his mark
for the most among
male acts dating
to the chart’s 2014
inception. His latest
album, Certified
Lover Boy, spends
a fourth week atop
the Billboard 200
(see page 20).

DATA FOR WEEK OF 10.23.2021

COURTESY OF REPUBLIC RECORDS

IRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, STREAMING ACTIVITY DATA FROM ONLINE MUSIC SOURCES TRACKED BY MRC DATA. SEE CHARTS LEGEND
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ON TOUR NOW

FOR YOUR GRAMMY® CONSIDERATION

JACKSON
BROWNE

DOWNHILL FROM EVERYWHERE

“Jackson Browne has uniquely and consistently delivered brilliant
albums and songs throughout his career. He’s been a defining
Americana artist, not just for the songs he gives to us but also for his

thoughtful lyrics and craftsmanship to address the times we live in.”

— JED HILLY, AMERICANA ASSOCIATION

“Browne has spent his career pushing the singer-songwriter
envelope. He's written some of rock’s most finely observed songs
not just about his journey through life, but has also ventured into
social critiques and political protest.” — ROLLING STONE

“DOWNHILL FROM EVERYWHERE is why Browne is in both the
Rock & Roll and Songwriters Hall of Fames.” - FORBES

“DOWNHILL FROM EVERYWHERE confirms Browne's role as a
visionary troubadour, and he continues to plumb the depths of the

human heart, looking into its dark corners and bright chambers.”

- NO DEPRESSION

“DOWNHILL FROM EVERYWHERE is well attuned to that template,
flush with troubled tones and unyielding urgency. Whether rocking or
reflective, the sound is well served.” = AMERICAN SONGWRITER

“Unrushed, melancholic, worldly and sublime, DOWNHILL FROM
EVERYWHERE is a timeless rock album.” = ASSOCIATED PRESS

"My Cleveland Heart may be a surrender to his old style, but
what a glowing, lively surrender it is.” = NPR/FRESH AIR

“Browne stands out as an artist who's very much young at heart. He's
still pushing for the causes he believes in, singing the sociopolitical
new track Until Justice Is Real” - THE STATESMAN

“It's fitting for Phoebe Bridgers — who has cited Browne as an
influence — to receive his heart, [in a cameo in his new music video
My Cleveland Heart] almost like Browne is passing down the
singer-songwriter torch.” —= ROLLING STONE

@Inside Recordings









GRAMMY"

o o—
[ I

— O
30
o —}

—_}'ﬂ

An immersive and transformative journey through
21 original musical rounds, each a fugue of
positive messages

“Simply lovely.”
—Deke Sharon, Pitch Perfect, Sing-Off, Disney DCappella

“Uplifting and reflective.”
—Peter Bay, Conductor, Austin Symphony Orchestra

BEST CHORAL PERFORMANCE
BEST ARRANGEMENT, INSTRUMENTS & VOCALS

VIRTUAL CHOIR OF JOY

163 performers from 15 countries

2021 Telly Award Winner

“An uplifting and longed-for message of hope

and harmony.”
—Broadway World

octoberprojectmusic.com | thebookofrounds.com



FOR YOUR GRAMMY® CONSIDERATION:

WHEN THE MAGIGC HITS

100% INDEPENDENT - 100% AUTHENTIC

—Winnipeg Free Press (Canada) —Der Kultur Blog (Germany)
—Flyctory (Germany) —CFDC Radio (Canada)

—A Journal of Musical Things (Canada) —Terrorverlag (Germany)
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QUEEN wovwoon 1 181
ELTON JOHN  vercurvemymterscorenca 11 80
NCT 127 su 2 3l

MAROON S5 myyTerscopenea 1 379
NIRVANA oec/eerrenuME 27 75
DABABY souTHcoasT/NTErscopeiea 1 131
MICHAEL JACKSON wyerc 20 306
TONY BENNETT remjcoLumeia 17 7

WIZKID stareovRea 98 10
SZA ToppAweRcA 16 112
POLO G comen 2 92
KHALID RGHTHANDRCA 1 241
EAGLES e 10 138
BLACKBEAR  sermrapaavointerscoeisn 30 110
ROD WAVE aavojerrenica 1 79
FUTURE rReeeanDzEPic 1 207
GABBY BARRETT  wverruschsiuewy 18 91

FARRUKO  carsonriserisonymusicLarn 47 10
LIL DURK ONLYTHEFAMILYDEFUAM 3 BT
LEWIS CAPALDI  vermcocaero 11126
CHRIS BROWN ceerca 1 329
LUKE BRYAN  cwrmounssmviieuven 1 367
MEGAN THEE STALLION  socevreozoons 2 118
ELVIE SHANE  vreethousesmossve 82 2

KACEY MUSGRAVES  wsscoreponsieinwen 2 23
CREEDENCE CLEARWATERREVIVAL w0 39 66
DAN + SHAY  warnermusicnastviewmn 7 203
JONAS BROTHERS repusc 1 105
TAI VERDES mista 83 T

CARDIB atanTicas 1 189
BRANDI CARLILE  iowconmwrsovorieciens 9 6

SAM HUNT MCANASHVILLEfUMGN 4 297
CKAY chocatecy 91 2

LED ZEPPELIN  swwsongaranticrine 5 85
LYNYRD SKYNYRD  cwrmstoew 40 121
LIL UZIVERT cenerarionnowparLanticne 1 171
NARDO WICK FLawtessentReA 95 1

THE NOTORIOUS B.I.G. sweorrina 72 9

ZAC BROWN BAND rovecrownevs 1 125
MAREN MORRIS cowmsmsivies 10 209
JAMES BLAKE POLYDORREPUBLIC D2 2

21 SAVAGE stasHTERGANG/EPC 3 103
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? 8 ELVIE SHANE WHEELHOUSE/BMG/BBMG

PEAK  WKS.ON

POS.

CHART

TAI VERDES amista 119

CKAY cHocLATECTY 3 B

CAPELLA GREY aueeactveramiycapmon |~ 2 15 A GOOd’

BILLY STRINGS ROUNDER/CONCORD || 3 Not Bad’

RYAN HURD ARISTANASHVILLE/SMN 4 62
Start

BADBADNOTGOOD nnovarveeisurex. | 7 1
BadBadNotGood (above)

CHLOE PaRKWOOD/COLUMBIA | 4 B enters Billboard’s Emerging

IVAN CORNEJO MANZANA | O 2 Artists chart at No. 7 as its
new album, Talk Memory,

DUNCAN LAURENCE  serrecorosiearro. | 2 36 starts at No. 3 on the Jazz

PARKER MCCOLLUM  cansswvievon |~ 1 74 Albums list with 5,000
equivalent album units,

LISA YG/INTERSCOPE/IGA | 3 D according to MRC Data.

LAINEY WILSON  srocensoweveesve 1 33 It’s the Toronto act’s third
top five Jazz Alb t

ANNE WILSON  sparrowcarimoLems | 11 17 p e Jazz Albums entry
and its first debut on any

REALESTK ReaLesTK | 15 1 ranking in five years, after
[l hit No. 2 in May 2014

PRISCILLABLOCK  noexvercurrnastveeven | 16 32 it No. 2 in May 20 .
and /V led for one week in

TYLER COLE Tviercoe | I B July 2016.

JESY NELSON poLYDoR/REPUBLIC | 18 1 A.tOp Emerging Artists,
Elvie Shane reaches the

MARYANNE J. GEORGE et 19 1 summit for the first time

TEMS LEADINGVIBE/RCA |~ 8 13 as his debut hit, "My Boy,
completes a year-plus

PINKPANTHERESS  rnenmesspirioproveiecues | 11 15 ascent to No. 1 on the

NOCAP  srristearTNER GROUP/ATLANTIC/AG | 18 T Country Airplay chart (see
page 206).

MARCA MP wprecorns | 19 10 —XANDER ZELLNER

LATTO STREAMCUT/RCA | 3 45

COI LERAY repuBLc | 3 30

STEVE LACY qrr | 20 10

KK’S PRIEST w5 2

SUECO atLanTicas |~ B 11

LUIS R CONRIQUEZ wwrevusc | 28 7 CHART BEAT

GIRL IN RED  woromwrenjawaLkosar | 4 13

DARREN CRISS DARRENCRISS ~ 3l 2

MITCHELL TENPENNY  rserroustcowmemmsesy — 2 90

IANNDIOR  irernermoneymenThousanoproeers |~ 1 70

WARREN ZEIDERS  warrenzemers | 14 14

MOOSKI WEALTHY 4 LFE/caPToL — | 35

‘PE°.

INGRID ANDRESS  smavicyssiermuschssuem 1 99 REBA ‘RE’-TURNS

SURF CURSE  surrcurse/atianticins | 23 23 Reba l\/lcEnftire’s new triple
album, Revived Remixed Re-

CLINTON KANE cowmea - 9 10 visited, enters the Top Country
Albums chart at No. 12 with

CALLISTA CLARK simactmesme 39 1 9,000 equivalent album units,
according to MRC Data. For

BLXST evoucrencult [ 2 Revived, McEntire rerecorded

NU BREED & JESSE HOWARD e | 30 6 10 of her classics with new
arrangements, and for Remixed,

THE RECORD COMPANY concoro | 4 3 10 of her hits were given a
dance treatment. For Revisited,

SMILEY OvOSOUND/WARNER | 12 12 she and producer Dave Cobb

LENIN RAMIREZ el 30 16 took a stripped-down approach
for songs such as “Does He

BELLA POARCH warner 3 20 Love You,” with Dolly Parton
assuming Linda Davis’ duet role

DUSTYSTAYTRUE rugjsouthconst | 46 1 from the original that topped

BLACK PUMAS a0 45 Hot Country Songs in 1993. The
new version debuts at No. 47

ALI GATIE LISN/WARNER | [ 58 (see page 206).  —JIM ASKER

ARILENNOX oreamviLe/nTeRsCOPE/IGA | 34 5 Go to the Chart Beat

BRELAND BADREALM/ATLANTIC/AG |~ 12 35 section of billboard.com

for full charts coverage.

DATA FOR WEEK OF 10.23.2021
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ARTIST cerTiFicATION
IMPRINT/DISTRIBUTING LABEL

TOP ALBUM SALES™

t:4l DON TOLIVER Life Of ADON

CACTUS JACK/WERUNIT/ATLANTIC/AG
AESPA Savage (EP) 1
SM
TONYBENNETT & LADY GAGA  LoveforSale o
COLUMBIA/STREAMLINE/INTERSCOPE/IGA
OLIVIA RODRIGO Sour 21
GEFFEN/IGA
TRIVIUM In The Court Of The Dragon 1
ROADRUNNER/EMG
GRATEFULDEAD  ListenTo TheRiver: St. Louis 717273 1
GRATEFUL DEAD/RHINO
TAYLOR SWIFT Fearless (Taylor's Version) 16
REPUBLIC
REBA Revived Remixed Revisited 1
MCANASHVILLE/UMGN
NCT 127 Sticker: The 3rd Album 4
SM
OLD DOMINION Time, Tequila & Therapy 1
ARISTANASHVILLE/SMN
BILLIE EILISH Happier Than Ever 1
DARKROOM/INTERSCOPE/IGA
AALIYAH Ultimate Aaliyah 1
BLACKGROUND
CODY JOHNSON Human: The Double Album 1
COJO/WARNER MUSIC NASHVILLE/WMN
BRANDI CARLILE InThese Silent Days 2
LOW COUNTRY SOUND/ELEKTRA/EMG
METALLICA Metallica g1g
BLACKENED
JAMES BLAKE  Friends That Break Your Heart 1
POLYDOR/REPUBLIC
BILLY STRINGS Renewal 2
ROUNDER/CONCORD
NEIL YOUNG Carnegie Hall1970 2
SHAKEY PICTURES/REPRISE/WARNER
MEEK MILL Expensive Pain 2
MAYBACH/ATLANTIC/AG
HARRY STYLES 2 Fine Line 96
ERSKINE/COLUMBIA
BADBADNOTGOOD Talk Memory 1
INNOVATIVE LEISURE/XL
TAYLOR SWIFT Folklore g4
REPUBLIC
BETWEEN THE BURIEDANDME  Colorsil 9
SUMERIAN
KACEY MUSGRAVES Star-Crossed 5
INTERSCOPE/MCA NASHVILLE/IGA/UMGN
TAYLOR SWIFT Evermore 44
REPUBLIC
THE NOTORIOUS B.1.G. & ReadyToDie g
BADBOY/RHINO
TECH N9NE ASINONE
STRANGE
CREEDENCE CLEARWATERREVIVAL 10 ChronicleThe20Greatesthits 493
FANTASY/CONCORD
JOSH TURNER King Size Manger 1
MCANASHVILLE/UMGN
THE BEATLES 2 AbbeyRoad 919
APPLE/CAPITOL/UME
FLEETWOOD MAC » Rumours  9g6
WARNER/RHINO
VINCE GUARALDITRIO 4 ACharlieBrown Christmas (Soundtrack) 100
FANTASY/CONCORD
BTS MAPOF THESOUL:7 gg
BIGHITMUSIC
TOMORROW X TOGETHER  The Chaos Chapter: FREEZE 19
HYBE/BIGHIT MUSIC/IMPERIAL
AALIYAH |Care4 U 27
BLACKGROUND
ITZY CrazyInLove: The 1st Album 3
JYP
PRINCE AND THE REVOLUTION 2 PurpleRain (Soundtrack) 180
NPG/WARNER/RHINO
SOUNDTRACK Guardians Of The Galaxy: Awesome MixVol.1 362
MARVEL/HOLLYWOOD
ATMOSPHERE Word? 4
RHYMESAYERS
IRON MAIDEN Senjutsu 6
IRON MAIDEN/SANCTUARY/BMG
BOBMARLEY AND THE WAILERS 5 Legend: The Best Of... 5492
TUFF GONG/ISLAND/UME
HALSEY [fICan't Have Love, | Want Power 7
CAPITOL
VARIOUS ARTISTS  Best Of Bond.. James Bond 1
MGM/CAPITOL/UME
AC/DC BackInBlack 1gg
COLUMBIA/LEGACY
CHRIS STAPLETON « Traveller 313
MERCURY NASHVILLE/UMGN
HARRY STYLES Harry Styles gg
ERSKINE/COLUMBIA
PINKFLOYD %5 The Dark Side Of The Moon 354
PINK FLOYD/LEGACY
GRETAVANFLEET  TheBattle AtGarden AdsGate 59
LAVA/REPUBLIC
MARYANNE J.GEORGE  Not Just Stories 1
TRIBL
BILLIEEILISH ‘4. WhenWe AllFall Asleep, Where Do We Go? 133

DARKROOM/INTERSCOPE/IGA

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

Seasons
Greetings

Trick or treat! The Top
Holiday Alboums chart
has made its seasonal
return to Billboard’s
portfolio of charts. The
tally of the week’s most
popular holiday albums,
ranked by equivalent
album units, returned
with the Oct. 9 list. It will
continue through early
January 2022, when it
will jingle away until the
next holiday season.

The hybrid Halloween/
Christmas soundtrack
to Tim Burton’s The
Nightmare Before
Christmas spends its
ninth nonconsecutive
week at No. 1, with
6,000 units earned in the
United States during the
week ending Oct. 14 (up
3%). Josh Turner’s King
Size Manger and Darren
Criss’ A Very Darren
Crissmas are new to the
list, bowing at No. 3 and
No. 7, with 3,000 and
2,000 units, respectively.

Other acts with holiday
releases aiming to debut
on the list this season
include Jim Brickman,
Kristin Chenoweth, Kelly
Clarkson, Nat “King”
Cole, Brett Eldredge,
Pentatonix, Steve Perry,
Pistol Annies, Rob Thom-
as, Matthew West and
Brett Young.

—KEITH CAULFIELD

HEATSEEKERS ALBUMS™
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ARTIST cerTiFicATION
IMPRINT/DISTRIBUTING LABEL

TAIVERDES
ARISTA

Astronomical

MASKED WOLF 5
ELEKTRA/EMG

JAMESON RODGERS  Bet YoureFromASmallTown 4
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

BADBADNOTGOOD Talk Memory 1

INNOVATIVE LEISURE/XL

COCOMELON  Nursery Rhymes By CoComelon 33
MOONBUG

BLXST NolLovelost 47
EVGLE/REDBULL

NIKO MOON Good Time 7
RCANASHVILLE/SMN

ICEWEAR VEZZO0 RichOffPints2 o

ICEDUPRECORDS
GG ELVIE SHANE CountyRoads (EP)

WHEELHOUSE/BMG/BBMG

EST GEE | Still Dont Feel Nun
WARLIKE/EVERYBODY SHINE TOGETHER/IGA

LAINEY WILSON  Sayin' What I'm Thinkin' 25
BROKEN BOW/BMG/BBMG

YEAT Up2Me 5
TWIZZYRICH

SURFACES Pacifico 14
SURFACES/TENTHOUSAND PROJECTS

ASHNIKKO DemiDevil 39
PARLOPHONE/WARNER

NOAH CYRUS The End Of Everything T4
RECORDS/COLUMBIA

ZACH BRYAN Elisabeth 8
BELTING BRONCO/WARNER

ZILLAKAMI DogBoy 4
HIKARI-ULTRA/REPUBLIC

TOBYFOX  DELTARUNE, Chapter 2 (Soundtrack) 3
ROYAL SCIENCES/MATERIA COLLECTIVE

TEMS If Orange Was A Place (EP) 4
SINCE 93/RCA

JP SAXE Dangerous Levels Of Introspect 12
ARISTA

REMBLE It AdsRemble 1
WARNER

MANESKIN TeatroD'lIra-Vol.| 15
RCA/SONY MUSIC ITALY/SONY MUSIC LATIN

DJ SCHEME Family 10
SCHEME/EMPIRE

POWFU Poems Of The Past (EP) g5
ROBOTS AND HUMANS/COLUMBIA

ANNEWILSON My Jesus: Live In Nashville (EP) 2
SPARROW/CAPITOL CMG

ARTIST cerTiFicATION
IMPRINT/DISTRIBUTING LABEL

SOUNDTRACK
WALT DISNEY

TimBurton's The Nightmare Before Christmas

VINCE GUARALDITRIO -4
FANTASY/CONCORD

JOSH TURNER

MCANASHVILLE/UMGN

PENTATONIX The Best Of Pentatonix Christmas
RCA

ACharlieBrown Christmas (Soundtrack)

King Size Manger

66 MICHAEL BUBLE A  Christmas

143/REPRISE/WARNER

CARRIE UNDERWOOD
CAPITOL NASHVILLE/UMGN

My Gift

DARREN CRISS  AVeryDarrenCrissmas |
DECCABROADWAY/DECCA/VLG

MARIAH CAREY & Merry Christmas 284
COLUMBIA/LEGACY

NAT KING COLE & The Christmas Song 93g
CAPITOL/UME

VARIOUS ARTISTS A Christmas Gift For You From Phil Spector 38
PHIL SPECTOR/EMI BLACKWOOD/LEGACY

BING CROSBY Christmas Classics  5g
CAPITOL/UME

BING CROSBY Merry Christmas 12
DECCA/GEFFEN/UME

FRANK SINATRA  Ultimate Christmas 49
FRANK SINATRA ENTERPRISES/CAPITOL/UME

ANDY WILLIAMS  The Andy Williams Christmas Album 3]
COLUMBIA/LEGACY

DOLLY PARTON AHolly Dolly Christmas 16
BUTTERFLY RECORDS/12TONE

GWEN STEFANI  YouMakelt FeelLike Christmas 4
INTERSCOPE/IGA

BURL IVES Rudolph The Red-Nosed Reindeer 210
MCA SPECIAL PRODUCTS/GEFFEN/UME

FRANK SINATRA Icon Christmas: Frank Sinatra 25
FRANK SINATRA ENTERPRISES/CAPITOL/UME

VARIOUS ARTISTS  Jingle Al The Way: 10 Holiday Classics 4
ALLIANCE ENTERTAINENT/UNIVERSAL SPECIAL MARKETS/UME
DEANMARTIN  TheDean Martin Christmas Album 47
THE DEAN MARTIN FAMILY TRUST/SONY COMMERCIAL MUSIC GROUP/LEGACY

KELLY CLARKSON WrappedInRed gy
19/RCA

SEMINARIANS OF ST.PETERWIGRATZBAD  SanctaNox 2
DEMONTFORT

SIA Everyday Is Christmas 46
MONKEY PUZZLE/ATLANTIC/AG

BING CROSBY 4 White Christmas  95g
MCA SPECIAL PRODUCTS/GEFFEN/UME

BRENDA LEE Rockin'Around The Christmas Tree  9g

DECCA/MCANASHVILLE/UME

Ready
Returns

At No. 26 on Top Album
Sales, The Notorious
B..G.s Ready To Die re-
turns to the chart for the
first time since 2013, with
its highest rank since
1994, thanks to its vinyl
reissue on Oct. 8. It sold
nearly 4,000 copies in
the week ending Oct. 14,
according to MRC Data
(up from basically noth-
ing the previous week),
with nearly all of its sales
coming from its vinyl
pressings (on both black
and silver-colored vinyl).

Ready To Die last
appeared on Top Album
Sales on March 30, 2013
(No. 109), and last ranked
higher on Oct. 8, 1994
(No. 19).

Meanwhile, Taylor
Swift’s Fearless (Taylor’s
Version) falls 1-7 on Top
Album Sales, after it
returned to No. 1on the
Oct. 16 chart following
its release on vinyl and
signed CD on Oct. 1.

On the Billboard 200, it
tumbles 1-35, the biggest
fall from the top in over

a year, since Kenny
Chesney’s Here and
Now dropped 1-38 in its
second week. —K.C.

DATA FOR WEEK OF 10.23.2021

BY MRC DATA, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT

. ©2021, BILLBOARD MEDIA, LLC AND MRC DATA, INC. ALL RIGHTS RESERVED.
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BUMS: THE WEEK'S MOST POPULAR ALBUMS BY NEW OR DEV!

ALBUMS). VINYL ALBUMS: THE WEEK'S TOP-SELLING VINYL ALBUMS, RANKED BY SALES DATA AS COMPILED BY MRC DATA. SEE CHARTS LEGEND ON BILLBOARD.COM FOR COMPLETE RULES AND EXPLANATIONS.

TOP ALBUM SALES: THE WEEK"
LATIN ALBUMS, CHRISTIAN Al

AIRPLAY/STREAMING &
SALES DATA COMPILED BY



“Meet Me In The Middle”
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186

/¥ DOJA CAT

DAVE BAYLEY

LUKASZ GOTTWALD

DAN NIGRO

OLIVIA RODRIGO

ED SHEERAN

JOHNNY MCDAID

DRAKE

THE WEEKND

JUSTIN BIEBER

/8 JOSH JENKINS

CAMERON BARTOLINI

SHANE STEVENS

WALKER HAYES

ASHLEY GORLEY

BRINLEY ADDINGTON

JERRY FLOWERS

LUKE COMBS

HUNTER PHELPS

MARTIN JOHNSON

KW DAVE BAYLEY

BILLIE EILISH

FINNEAS

BOB GAUDIO

PEGGY FARINA

TYLER COLE

WILLOW

ELLE KING

MARTIN JOHNSON

TYLER JOSEPH

The top songwriters and producers on the Billboard Hot 100 and selective genre songs charts that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated Oct. 23, 2021. Rankings are
based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally

among all credited parties.

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

FINNEAS,
Bayley
Hold
Steady

FINNEAS notches a 30th
week at No. 1on the
Rock Producers chart
thanks to eight produc-
tion credits on the latest
Hot Rock & Alterna-

tive Songs chart (see
page 210), all performed
by Billie Eilish. Leading
the pack is her “Happier
Than Ever,” which places
at No. 4 after ruling for
four weeks. Only Jake
Sinclair has spent more
time at No. 1 on the rank-
ing, with 42 weeks.

Glass Animals front-
man Dave Bayley tallies
a 20th week atop Rock
Songwriters thanks to
his writing credits on
“Heat Waves” (No. 1on
Hot Rock & Alternative
Songs for a fifth week)
and “I Don’t Wanna Talk
(I Just Wanna Dance)”
(No. 34). He’s one week
away from tying the re-
cord for the most weeks
spent at No. 1, currently
held by Taylor Swift and
twenty one pilots’ Tyler
Joseph.

Meanwhile, Dan
Nigro leads Hot 100
Producers for a record-
extending 27th week
thanks to three Billboard
Hot 100-charting tracks
by Olivia Rodrigo, and
Doja Cat rules Hot 100
Songwriters for a second
week, fueled by six
entries on the chart
that are led by “Kiss Me
More” at No. 7.

—XANDER ZELLNER

K% DAN NIGRO
DR. LUKE

Koz

TAKE A DAYTRIP

MAX MARTIN

OMER FEDI

DAVE BAYLEY

METRO BOOMIN

LUCIO FABBRI

ED SHEERAN

FRED AGAIN..

K8 SHANE MCANALLY
MICHAEL KNOX

PAUL DIGIOVANNI

DANN HUFF

OSCAR CHARLES

JOE THIBODEAU

WALKER HAYES

AARON ESHUIS

ZACH CROWELL

ROSS COPPERMAN

E:W FINNEAS
DAVE BAYLEY

LUCIO FABBRI

ADAM FRIEDMAN

TYLER COLE

BILL RAHKO

MAX MARTIN

OSCAR HOLTER
GREG KURSTIN
WILLOW

DATA FOR WEEK OF 10.23.2021
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INDUSTRY BABY  LilNas X & Jack Harlow
COLUMBIA

The Kid LAROI & Justin Bieber

TAY 14
RAYMOND BRAUN/COLUMBIA/DEF JAM
WAY 2 SEXY  Drake Feat. Future & Young Thug 6
0VO SOUND/REPUBLIC
KNIFE TALK Drake Feat. 21 Savage & Project Pat 6
0VO SOUND/REPUBLIC
FANCY LIKE Walker Hayes 15
MONUMENT
WHOWANTSMOKE??  NardoWick Feat. G Herbo, Lil Durk & 21 Savage 1
FLAWLESSENT./RCA
HEAT WAVES Glass Animals 29
WOLF TONE/POLYDOR/REPUBLIC
NEED TO KNOW Doja Cat 18
KEMOSABE/RCA
LOVE NWANTITI (AH AH AH) CKay 3
CHOCOLATE CITY/ATLANTIC
BAD HABITS Ed Sheeran 16
ATLANTIC
GIRLS WANT GIRLS Drake Feat. Lil Baby 6
0VO SOUND/REPUBLIC
HAPPIER THAN EVER Billie Eilish n
DARKROOM/INTERSCOPE
SHIVERS Ed Sheeran 5
ATLANTIC
FAIR TRADE Drake Feat. Travis Scott 6
0VO SOUND/REPUBLIC
GOOD 4 U Olivia Rodrigo 27
GEFFEN/INTERSCOPE
KISS ME MORE Doja Cat Feat. SZA 27
KEMOSABE/RCA
LEVITATING Dua Lipa Feat. DaBaby 46
WARNER
LOSIENTOBB:/  Tainy, Bad Bunny & Julieta Venegas 1
NEON16

EPAS Farruko 10
CARBON FIBER/SONY MUSIC LATIN
THATS WHAT | WANT LilNas X 4
COLUMBIA
ESSENCE Wizkid Feat. Tems 1
STARBOY/RCA
SAVE YOURTEARS  The Weeknd &Ariana Grande 4]
XO/REPUBLIC
FLOCKY FLOCKY  Don Toliver Feat. Travis Scott 1
CACTUS JACK/WERUNIT/ATLANTIC
MEETMEATOURSPOT - THEANKIETY:WILLOW& TylerCole g
MSFTSMUSIC/ROC NATION
SHARINGLOCATIONS  Meek Mill Feat. Lil Baby & Lil Durk 6
MAYBACH/ATLANTIC
IFIDIDN'TLOVEYOU  JasonAldean & Carrie Underwood 7
MACON/CAPITOL NASHVILLE/BROKEN BOW
CHASING AFTERYOU  Ryan Hurd With Maren Morris 13
ARISTANASHVILLE
MONTERO (CALL ME BY YOURNAME)  LilNasX 29
COLUMBIA
FAMILY TIES Baby Keem & Kendrick Lamar 7
BABY KEEM/PGLANG/COLUMBIA
TRAITOR Olivia Rodrigo 21
GEFFEN/INTERSCOPE
2055 Sleepy Hallow 12
WINNERS CIRCLE/RCA
ESTA DANADA Ivan Cornejo 1
MANZANA
YOU RIGHT Doja Cat & The Weeknd 14
KEMOSABE/RCA
GHOST Justin Bieber 2
RAYMOND BRAUN/DEF JAM
WOMAN Doja Cat 9
KEMOSABE/RCA
TENNESSEE WHISKEY  Chris Stapleton %)
MERCURY NASHVILLE
COLD HEART (PNAUREMIX)  EltonJohn&Dualipa 4
MERCURY/EMI/INTERSCOPE
WOCKESHA Moneybagg Yo 21
CMG/N-LESS/INTERSCOPE
YOU SHOULD PROBABLY LEAVE  Chris Stapleton 1
MERCURY NASHVILLE
BLINDING LIGHTS The Weeknd 90
XO/REPUBLIC
ASTRONAUT INTHE OCEAN  Masked Wolf g
TEAMWRK/ELEKTRA/EMG
TOO EASY Gunna & Future 3
GUNNA/YOUNG STONER LIFE/300
BUY DIRT Jordan Davis Feat. Luke Bryan 2
MCANASHVILLE
FOREVER AFTER ALL Luke Combs 34
RIVERHOUSE/COLUMBIANASHVILLE
HURRICANE Kanye West 7
6.0.0.D./DEF JAM
JUGASTE Y SUFRI  Eslabon Armado Feat. DannyLux 2
DEL
MY UNIVERSE Coldplay xBTS 3
PARLOPHONE/ATLANTIC
RAPSTAR Polo G 24
COLUMBIA
SUNFLOWER  PostMalone & Swae Lee 118
REPUBLIC
WFM Realestk 1

REALESTK

‘Leave’
Arrives On
Streaming

Five months after its
release, “You Should
Probably Leave” by Chris
Stapleton (above) debuts
on Streaming Songs at
No. 39 with 8.5 million
U.S. streams earned in
the week ending Oct. 14,
a boost of 16%, accord-
ing to MRC Data.

Though it bubbled
under Streaming Songs
in recent weeks as it
rose on Country Airplay,
“Leave” finally breaks
into the 50-position
list thanks in part to an
Oct. 5 performance on
The Tonight Show Star-
ring Jimmy Fallon, which
featured Fallon filling in
on electric guitar.

Stapleton boasts
two separate entries
on Streaming Songs:
“Leave” joins his 2015
cover of “Tennessee
Whiskey,” which is at
No. 36 in its 22nd non-
consecutive week on the
tally. His other appear-
ance as a lead artist,
“Starting Over,” peaked
at No. 28 in January.

Concurrently, “Leave”
reaches new peaks on
Country Airplay (19-18)
and the Billboard Hot 100
(51-43).

—KEVIN RUTHERFORD
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[l STAY TheKid LAROI & Justin Bieber

RAYMOND BRAUN/COLUMBIA/DEF JAM

BAD HABITS Ed Sheeran 17
ATLANTIC
GOOD 4 U Olivia Rodrigo 20
GEFFEN/INTERSCOPE
INDUSTRY BABY Lil Nas X & Jack Harlow 10
COLUMBIA
KISS ME MORE Doja Cat Feat. SZA 2
KEMOSABE/RCA
LEVITATING Dualipa g3
WARNER
FANCY LIKE Walker Hayes 6
MONUMENT/RCA
ESSENCE  Wizkid Feat. Justin Bieber & Tems n
STARBOY/RCA

EGGIN’ Maneskin 8
SONY MUSIC LATIN/ARISTA
YOU RIGHT Doja Cat & The Weeknd 16
KEMOSABE/RCA
SAVE YOUR TEARS The Weeknd 39
XO/REPUBLIC
WAY 2 SEXY  Drake Feat. Future & Young Thug 5
0VO SOUND/REPUBLIC
TAKE MY BREATH TheWeeknd 19
XO/REPUBLIC
SHIVERS Ed Sheeran 5
ATLANTIC
MONTERO (CALL ME BY YOURNAME)  LilNasX 23
COLUMBIA
NEED TO KNOW Doja Cat 4
KEMOSABE/RCA
TRAITO Olivia Rodrigo 7
GEFFEN/INTERSCOPE
IFIDIDN'TLOVEYOU  JasonAldean & Carrie Underwood 9
MACON/CAPITOL NASHVILLE/BROKEN BOW
MY BOY Elvie Shane 12
WHEELHOUSE
MEMORY I DON'T MESS WITH LeeBrice 13
CURB
LOVE AGAIN DuaLipa 12
WARNER
COLDBEER CALLING MY NAME  Jameson Rodgers Feat. Luke Comhs 13
RIVER HOUSE/COLUMBIA NASHVILLE
BADDEST YungBleu, Chris Brown & 2 Chainz 8
VANDROSS/EMPIRE
LEAVE THEDOOROPEN  Silk Sonic (Bruno Mars & Anderson.Paak) 32
AFTERMATH/ATLANTIC
DEJA VU Olivia Rodrigo 2
GEFFEN/INTERSCOPE
WOCKESHA Moneybagg Yo 1
CMG/N-LESS/INTERSCOPE
LEAVE BEFORE YOULOVEME  MarshmelloX JonasBrothers 19
JOYTIME COLLECTIVE/REPUBLIC
A-0-K Tai Verdes 7
ARISTA
CHASING AFTERYOU  Ryan Hurd With Maren Morris 8
ARISTANASHVILLE
PEACHES  Justin Bieber Feat. Daniel Caesar & Giveon 29
RAYMOND BRAUN/DEF JAM

ALIS Capella Grey 4

CAPELLA/ALLEPAC THE FAMILY/CAPITOL
SAME BOAT Zac Brown Band 4
HOME GROWN/WARNER MUSIC NASHVILLE/WAR
COLD ASYOU Luke Combs 7
RIVER HOUSE/COLUMBIA NASHVILLE
COLD HEART (PNAUREMIX) ~ EltonJohn&Dualipa o
MERCURY/EMI/INTERSCOPE
I WAS ON A BOAT THAT DAY  Old Dominion 14
ARISTANASHVILLE
KNOWING YOU Kenny Chesney 7
BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA
DRINKIN' BEER. TALKIN' GOD. AMEN.  ChaseRice Feat. Florida GeorgiaLine 20
DACK JANIELS/BMLG/BROKEN BOW
THINKING‘BOUTYOU  DustinLynchFeat. MacKenzie Porter 3
BROKEN BOW
GIRLS WANT GIRLS Drake Feat. Lil Baby 2
0VO SOUND/REPUBLIC
THATS WHAT | WANT LilNas X 1
COLUMBIA
LATE AT NIGHT RoddyRicch 15
ATLANTIC
CHOSEN Blxst & Tyga Feat. Ty Dolla Sign 2
EVGLE/REDBULL
TEQUILA LITTLE TIME Jon Pardi 4
CAPITOL NASHVILLE
WOO BABY Pop Smoke Feat. Chris Brown 6
VICTORVICTOR WORLDWIDE/REPUBLIC

AVES Luke Bryan 16
CAPITOL NASHVILLE
LIKE A LADY LadyA g
BMLG
WILD SIDE Normani Feat. Cardi B 2
KEEP COOL/RCA
HEAT WAVES Glass Animals 12
WOLF TONE/POLYDOR/REPUBLIC
PEPAS Farruko 2
CARBON FIBER/SONY MUSIC LATIN/THE ORCHARD

HOST Justin Bieber 1
RAYMOND BRAUN/DEF JAM

CHARTS LEGEND

Bullets indicate titles with
greatest weekly gains.

ALBUM CHARTS

Recording Industry Assn. of
America (RIAA) certification
for physical shipments &
digital downloads of 500,000
albums (Gold).

RIAA certification for
physical shipments & digital
downloads of 1 million units
(Platinum). Numeral noted
with Platinum symbol indi-
cates album's multi-platinum
level.
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physical shipments & digital
downloads of 10 million
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HOLLYWOOD EXPERIENCE

Broadway
Debut

armanino

Armanino is excited to expand our established L.A. Business Management practice with the
opening of our New York office, bringing coverage to the two largest entertainment capitals
in the world. This announcement is bolstered through the addition of Craig Manzino and Marc
Rosen’s team adding to a comprehensive portfolio of theatre, television, film, social media and
music expertise. Our commitment to serving our clients and communities remains steadfast.
Learn more at armaninollp.com.



E MUSIC

d-class facilities

MMY®-winning faculty
alumni

west tuition among
mparable institutions with top
usic industry programs

One of the first and best music
business programs in the country

MIDDLE
TENNESSEE

STATE UNIVERSITY.

Be mentored. Be inspired. Be ready.
mtsu.edu/recording-industry

1021-0035 / Middle Tennessee State University does not discriminate on the basis of I AM t’r‘ueBLu E
race, color, national origin, sex, or disability. See our full policy at mtsu.edu/iec. ®
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DODIE CHARLOTTE DAY WILSON



MAKI MAE

13-Language Vocalist &
Multi-Instrumentalist

"...perfect example of
what it means to make
music that values great
production aesthetics

and exciting dynamics."

All About Jazz

ROBBY KRIEGER

Rock & Roll Hall of Faome
Guitarist of The Doors
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Thy Will Be Done musi
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Everett McCorve
and Conductor Na i NPT AP

:
e Metamornhosis B PRI R T

Glen Rove

Anthony Clark Evans
Baritone, 2017 BBC (@l
World, main g

Including other performers:
_da Balltrip, Jack Blackwell, Adrienne
N, Rebecca Farley, Jeryl Cunningham-Fleming
Erica Koehring, Catherine Martin, Gina Morgano,
Bthew Pearce, Kevin Thompson, Nathaniel Thompson
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COLD HEART (PNAUREMIX)  EltonJohn&Dualipa g
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12 1 INDUSTRY BABY  LilNas X & Jack Harlow (Al STAY TheKid LAROI & Justin Bieber . A WAY2SEXY DrakeFeat. Future&Young Thug ¢
COLUMBIA RAYMOND BRAUN/COLUMBIA/DEF JAM TWK 0VO SOUND/REPUBLIC
1 71 MY UNIVERSE Coldplay xBTS 3 : INDUSTRY BABY  Lil Nas X & Jack Harlow 12 ., INDUSTRY BABY LilNas X & Jack Harlow 12
PARLOPHONE/ATLANTIC/AG COLUMBIA COLUMBIA
0 3 PED%UNME%TY LIKE Walker Hayes 1g n Eﬁﬂlg-lABlTS Ed Sheeran 47 3 SETfkssglrggE Wizkid Feat. Justin Bieber & Tems 3
GOOD 4U Olivia Rodrigo WO0O BABY Pop Smoke Feat. Chris Brown
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3 7 Vg.!l-I.[!;IETEUS\C BTS 27 KEMOSABE/RCA KEMOSABE/RCA
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8 8 coLD HEART (PNAU REM'X) E[ton J[)hn & Dua |_|pa g _ GEFFEN/INTERSCOPE CMG/N-LESS/INTERSCOPE
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‘ll GHOST JUStin Bieber 2 ATLANTIC EVGLE/REDBULL
RAYMOND BRAUN/DEF JAM A-0-K TaiVerdes 18 ‘ GIRLS WANT GIRLS Drake Feat. Lil Baby 4
N . ARISTA 0VO SOUND/REPUBLIC
.| THISIS AWAR Hi-Rez & Jimmy Levy 1 - -
ONLY FOR THE FANS 10 MONTERO (CALL ME BY YOURNAME) LilNasX 28 10 IRE] LATE AT NIGHT Roddy Ricch 19
LEV'TAT'NG Dua |_| a COLUMBIA ATLANTIC
19 REN oo Pa 55 FANCY LIKE Walker Hayes 7 . HURRICANE Kanye West
" MONUMENT/RCA 6.0.0.D./DEF JAM
(/A FACEOFF  TechNane,Joey Coal inglso&DwayneJohnson 4 > 15 | 1 DEJAVU OliviaRodrigo  9g 12 | KISS ME MORE DojaCatFeat.SZA o7
GEFFEN/INTERSCOPE KEMOSABE/RCA
BUY DIRT  Jordan Davis Feat. Luke Bryan I ; .
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TITLE cerTIFICATION Artist  PEAK WKs.ON
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL P0S.  CHART
Al FANCY LIKE A WalkerHayes | 19
(AT W.HAYESJTHIBODEAU,S.MCANALLY (W.HAYES,J.JENKINS,S.STEVENS,C.BARTOLINI) MONUMENT
IF IDIDN'T LOVE YOU Jason Aldean & Carrie Underwood 2 12
M.KNOX (J.MORGAN T.KENNEDY,K.M.ALLISON,L.VAUGHAN) MACON/CAPITOL NASHVILLE/BROKEN BOW
CHASING AFTER YOU Ryan Hurd With Maren Morris 3 35
A.ESHUIS T.REIMER (B.ADDINGTON,J.FLOWERS) ARISTANASHVILLE
AIR MY BOY Elvie Shane A 39
0.CHARLES (E.S.PAYTON,R.SUTTON,N.COLUMBIA,L.STARR) WHEELHOUSE
COLD BEER CALLING MY NAME  Jameson Rodgers Featuring Luke Combs 3 26
C.FARREN,J.D.MITCHELL (J.RODGERS,H.PHELPS BRETT TYLER,A.VANDERHEYM) RIVER HOUSE/COLUMBIANASHVILLE
MEMORY | DON'T MESS WITH LeeBrice g g7
B.GLOVER,K.JACOBS,L.BRICE (L.BRICE,B.MONTANA B.DAVIS) CURB
FOREVER AFTER ALL Luke Combs 1 51
CHIP MATTHEWS,J.D.SINGLETON,L.COMBS (L.COMBS,D.PARKER,R.WILLIFORD) ~ RIVER HOUSE/COLUMBIA NASHVILLE
1 WAS ON A BOAT THAT DAY Old Dominion 8 2
S.MCANALLY,0LD DOMINION (M.RAMSEY,T.ROSEN W.SELLERS,G.SPRUNG,B.F.TURSI,S.MCANALLY,J.0SBORNE) ARISTANASHVILLE
BUY DIRT Jordan Davis Featuring Luke Bryan 8 2]
P.DIGIOVANNI (J.DAVIS,J.DAVIS,M.JENKINS J.JENKINS) MCANASHVILLE
YOU SHOULD PROBABLY LEAVE Chris Stapleton 10 29
D.COBB,C.STAPLETON (C.STAPLETON,A.GORLEY,C.DUBOIS) MERCURY NASHVILLE
COLD ASYOU Luke Combs n ]5
CHIP MATTHEWS,J.D.SINGLETON,L.COMBS (L.COMBS,S.MINOR,R MONTANA,J.D.SINGLETON)  RIVERHOUSE/COLUMBIANASHVILLE
THINKING ‘BOUT YOU  Dustin Lynch Featuring Lauren Alaina Or MacKenzie Porter 12 17
Z.CROWELL (D.LYNCH,A ALBERTH.PHELPS W.WEATHERLY) BROKEN BOW
DRUNK (AND I DON'T WANNA GO HOME)  Elle King & Miranda Lambert n 33
M.JOHNSON,B.PADDOCK (ELLE KING,M.JOHNSON) RCA/COLUMBIANASHVILLE
MEMORY Kane Brown X blackbear 9 14
A.M.GOLDSTEIN,BLACKBEAR (M.T.MUSTO,A.M.GOLDSTEIN,J. KIRKLAND,K.BROWN,E.K.SMITH) RCANASHVILLE
KNOWING YOU Kenny Chesney 15 27
B.CANNON,K.CHESNEY (BRETT JAMES,A.JAMES K.HIGGINS) BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA
SAME BOAT Zac Brown Band 16 18
Z.BROWN,B.SIMONETTI (B.SIMONETTI,Z.BROWN,J.D.SINGLETON) HOME GROWN/WARNER MUSIC NASHVILLE/WAR
SAND IN MY BOOTS Morgan Wallen ol 35
J.MOI (A.GORLEY,M.W.HARDY,J.0SBORNE) REPUBLIC/BIG LOUD
ONE MISSISSIPPI Kane Brown 16 8
D.HUFF (K.BROWN,J.FRASURE,L.GRAY,E.K.SMITH) RCANASHVILLE
YOU TIME Scotty McCreery 7 2%
F.ROGERS,D.WELLS,A.ESHUIS (S.C.MCCREERY,F.ROGERS,A.ESHUIS) TRIPLETIGERS
WHISKEY AND RAIN Michael Ray 20 25
R.COPPERMAN (J.FRASURE,J.THOMPSON) WARNER MUSIC NASHVILLE/WEA
TEQUILA LITTLE TIME JonPardi = 91 9
B.BUTLER,R.GORE,J.PARDI (J.PARDI,R.AKINS,L.LAIRD) CAPITOL NASHVILLE
FREEDOM WAS A HIGHWAY Jimmie Allen & Brad Paisley 22 19
A.BOWERS,J.ALLEN (J.ALLEN,A.BOWERS,M.ROGERS) STONEY CREEK
LIKE ALADY Lady A 23 19
D.HUFF (H.SCOTT,D.M.BARNES M.BUZZ,M.JOHNSON,B.PADDOCK) BMLG

'TILYOU CAN'T

Cody Johnson

SAL | sTM COJO/WARNER MUSIC NASHVILLE/WMN

T.W.WILLMON (B.M.STENNIS,M.ROGERS)

JUST ABOUT OVER YOU Priscilla Block 25 35
J.JOHNSON (P.BLOCK,S.JONES E.K.KROLL) INDENT/MERCURY NASHVILLE

TO BE LOVED BY YOU Parker McCollum 2% 17
JONRANDALL (P.MCCOLLUM,R.AKINS) MCANASHVILLE

HALF OF MY HOMETOWN Kelsea Ballerini Featuring Kenny Chesney 277 2
K.BALLERINI,R.COPPERMAN,J.ROBBINS (K.BALLERINI,S.MCANALLY,R.COPPERMAN,J.ROBBINS,N.GALYON) BLACKRIVER

23 Sam Hunt 28 5
C.LACORTE (S.L.HUNT,C.LACORTE,S.MCANALLY,J.0SBORNE) MCANASHVILLE

GIVE HEAVEN SOME HELL HARDY 29 30
J.MOI,D.WELLS (M.W.HARDY,A.GORLEY,B.JOHNSON,H.PHELPS) BIGLOUD

HOME SWEET Russell Dickerson 30 20
C.BROWN,D.HUFF,R.DICKRESON (R.DICKERSON,C.BROWN,C.KELLEY) TRIPLETIGERS

COME BACK AS A COUNTRY BOY Blake Shelton 27 2
S.HENDRICKS (M.W.HARDY,J.THOMPSON,J.M.SCHMIDT) WARNER MUSIC NASHVILLE/WMN

IT'S ‘CAUSE | AM Callista Clark 32 10
N.CHAPMAN (C.CLARK,C.JAYMES,L.J.VELTZ) BIG MACHINE

HEART ON FIRE Eric Church 83l ©
J.JOYCE (E.CHURCH) EMINASHVILLE

STEAL MY LOVE Dan + Shay 2% 9
D.SMYERS (D.SMYERS,A.ALBERT,A.GORLEY,J.REYNOLDS) WARNER MUSIC NASHVILLE/WAR
JUSTIFIED Kacey Musgraves 2 7
D.TASHIAN,I.FITCHUK K.MUSGRAVES (K.MUSGRAVES,|.FITCHUK,|.JUBER,B.J.BURTON)  INTERSCOPE/MCANASHVILLE

TRUTH ABOUT YOU Mitchell Tenpenny gell 13
J.M.SCHMIDT,M.TENPENNY (M.TENPENNY,M. ALDERMAN,T.ARCHER) RISER HOUSE/COLUMBIA NASHVILLE

NEVER WANTED TO BE THATGIRL  Carly Pearce & Ashley McBryde . A
S.MCANALLY,J.0SBORNE (C.PEARCE,S.MCANALLY,A.MCBRYDE) ATLANTIC/WARNER MUSIC NASHVILLE/BIG MACHINE/WMN

RIDE THE LIGHTNING (717 TAPES) Warren Zeiders 30 14
W.ZEIDERS (W.ZEIDERS,E.PASLAY,R.CROSBY) WARREN ZEIDERS

BEERS ON ME Dierks Bentley, Breland & HARDY 3% 1
R.COPPERMAN,D.BENTLEY (D.BENTLEY,D.BRELAND,R.COPPERMAN,L.DICK,A.GORLEY,M.W.HARDY) CAPITOL NASHVILLE

AM I THE ONLY ONE Aaron Lewis 1 15
A.LEWIS,|.DEAN (A.LEWIS,|.DEAN,JEFFREY STEELE) VALORY

THAT’'S WHAT COWBOYS DO Garth Brooks 33 14
G.BROOKS (J.MARTIN,M.ROSSELL,T.G.BROOKS) PEARL

THROW IT BACK Breland Featuring Keith Urban 38 1
S.SUMSER,S.SMALL (D.BRELAND,K.URBAN,S.SUMSER,S.SMALL) BAD REALM/ATLANTIC

1 QUIT DRINKING Kelsea Ballerini & LANY 30 16
J.ROBBINS,N.CONRAD (K.BALLERINI,N.GALYON,P.J.KLEIN) BLACKRIVER

WISHFUL DRINKING Ingrid Andress With Sam Hunt 40 5
| ANDRESS,J.M.SCHMIDT (L ANDRESS,J.P.STARKER SAXE.J.PRICE,D.BROWN R WILLIAMSON) ATLANTIC/WARNER MUSIC NASHVILLE/WEA

GETTING OVER HIM Lauren Alaina Duet With Jon Pardi 38 2
P.DIGIOVANNI (LAUREN ALAINA,P.DIGIOVANNI,E.L. WEISBAND) 19/MERCURY NASHVILLE

WILD HEARTS Keith Urban iM% 2
M.FURR,K.URBAN (K.URBAN,E.PASLAY,B.F.TURSI,J. WAYNE) HITRED/CAPITOL NASHVILLE

DOES HE LOVE YOU Reba McEntire Duet With Dolly Parton 47 1
D.COBB,R.MCENTIRE (S.KNOX,B.STRITCH) MCANASHVILLE

COUNTY LINE Chase Matthew 29 13
CHASE MATTHEW,B.MANLEY,A.SHAWN (CHASE MATTHEW) HOLLERBOY

HUMAN Cody Johnson 49 1
TW.WILLMON (T.LANE,T.MEADOWS) COJO/WARNER MUSIC NASHVILLE/WMN
BREADWINNER Kacey Musgraves 36 5

D.TASHIAN,|.FITCHUK K.MUSGRAVES (K.MUSGRAVES,|.FITCHUK |.JUBER B.J.BURTON)  INTERSCOPE/MCANASHVILLE

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

Elvie
Shane’s
First No. 1

“My Boy,” the debut
single by Elvie Shane
(above), bounds 5-1in
its 54th week on the
Country Airplay chart. In
the week ending Oct. 17,
the song gained by 23%
to 29.5 million audience
impressions, according
to MRC Data.

Shane wrote “My Boy”
with Nick Columbia, Lee
Starr and Russell Sutton.
It was produced by
Oscar Charles.

“We've been told for
five years that this song
was a No. 1" says Shane.
“| always found it hard to
believe that | could be
part of something like
that. Looks like country
fans and country radio
just said, ‘Believe it This
song was originally writ-
ten from my perspective
as a stepfather. | feel
so blessed knowing it
is now so many other
families’ song as well. A
big thank-you to ‘my boy’
for the inspiration.”

—JIM ASKER

ST
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22
21

LAST
WEEK

THIS
WEEK

ARTI ERTIFICATION
IMPRINT/DISTRIBUTING LABEL

MORGANWALLEN A\ Dangerous:The DoubleAloum
BIG LOUD/REPUBLIC

40

LUKE COMBS 2. What You Seels What You Get

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

CODY JOHNSON Human: The Double Album

COJO/WARNER MUSIC NASHVILLE/WMN

OLD DOMINION Time, Tequila & Therapy
ARISTANASHVILLE/SMN

101

LUKE COMBS 3 This One's For You

000~ - 0000

RIVER HOUSE/COLUMBIA NASHVILLE/SMN 228
TAYLOR SWIFT Fearless (Taylor's Version) 27
REPUBLIC

WALKER HAYES Country Stuff (EP) 17
MONUMENT

MORGAN WALLEN IfIKnowMe 17g

BIG LOUD
CHRIS STAPLETON

MERCURY NASHVILLE/UMGN

CHRIS STAPLETON «
MERCURY NASHVILLE/UMGN

Starting Over

Traveller

Star-Crossed

=
26 & ®

THIS
WEEK

00000 - - 000

13

25

KACEY MUSGRAVES 5

INTERSCOPE/MCANASHVILLE/IGA/UMGN

REBA Revived Remixed Revisited 4

MCANASHVILLE/UMGN

DAN + SHAY Good Things 9

WARNER MUSIC NASHVILLE/WMN

TAYLOR SWIFT 7 Red

BIG MACHINE/BMLG 306

BROOKS &DUNN 4. TheGreatest Hits Collection 950

ARISTANASHVILLE/LEGACY

LEE BRICE Hey World 47

CURB

GEORGE STRAIT ‘& StraitOutOf TheBox 143

MCANASHVILLE/UMGN

JORDAN DAVIS Buy Dirt (EP) oy

MCANASHVILLE/UMGN

GABBY BARRETT Goldmine gg

WARNER MUSIC NASHVILLE/WMN

EAGLES % Hotel California 196

ASYLUM/ELEKTRA/RHINO

TIM MCGRAW Number One Hits 280

CURB

ZAC BROWNBAND Greatest Hits SoFar... 323

HOME GROWN/BMG

TOBY KEITH 35Biggest Hits 149

SHOW DOG-UNIVERSAL/UME

NELLY Heartland 7

RECORDS/COLUMBIA

KANE BROWN 2 KaneBrown 95y,

ZONE 4/RCANASHVILLE/SMN

co AIRPL

TITLE Artist wks.on

IMPRINT/PROMOTION LABEL CHART

-2 MY BOY Elvie Shane 54

TWK WHEELHOUSE

IFIDIDN'TLOVEYOU  JasonAldean & Carrie Underwood 13

MACON/CAPITOL NASHVILLE/BROKEN BOW

FANCY LIKE Walker Hayes 15

MONUMENT

MEMORY IDON'T MESS WITH  LeeBrice 50

CURB

COLDBEERCALLINGMYNAME  JamesonRodgers Feat. Luke Combs 45

RIVER HOUSE/COLUMBIANASHVILLE

CHASING AFTERYOU  Ryan Hurd With Maren Morris 86,

ARISTANASHVILLE

SAME BOAT ZacBrownBand 19

HOME GROWN/WARNER MUSIC NASHVILLE/WAR

COLD AS YOU Luke Combs 15

RIVER HOUSE/COLUMBIANASHVILLE

KNOWING YOU Kenny Chesney 32

BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA

THINKING ‘BOUTYOU  DustinLynch Feat. MacKenzie Porter 24

BROKEN BOW

| WAS ON A BOAT THAT DAY  Old Dominion 99

ARISTANASHVILLE

TEQUILALITTLE TIME Jon Pardi 39

CAPITOL NASHVILLE

LIKE A LADY LadyA 39

BMLG

FREEDOMWAS AHIGHWAY  JimmieAllen &Brad Paisley 38

STONEY CREEK

WHISKEY AND RAIN MichaelRay g9

WARNER MUSIC NASHVILLE/WEA

BUYDIRT  Jordan Davis Feat. Luke Bryan 14

MCANASHVILLE

JUST ABOUT OVERYOU Priscilla Block 56

INDENT/MERCURY NASHVILLE

YOU SHOULD PROBABLY LEAVE  ChrisStapleton 9o

MERCURY NASHVILLE

ONE MISSISSIPPI Kane Brown 9

RCANASHVILLE

SAND IN MY BOOTS Morgan Wallen 16

REPUBLIC/BIG LOUD

HALFOF MYHOMETOWN  KelseaBalleriniFeat. Kenny Chesney 26

BLACKRIVER

TOBE LOVED BY YOU  Parker McCollum 35

MCANASHVILLE

HOME SWEET Russell Dickerson 39

TRIPLETIGERS

GG IFIWAS ACOWBOY  Miranda Lambert 1
VANNER/RCANASHVILLE

IT'S ‘CAUSE | AM CallistaClark  5q

BIG MACHINE

DATA FOR WEEK OF 10.23.2021

HOT COUNTRY SONGS: THE WEEK'S MOST POPULAR CURRENT COUNTRY SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY
RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP COUNTRY ALBUMS: TOP COUNTRY ALBUMS RANKS THE MOST POPULAR COUNTRY ALBUMS OF THE WEEK, AS COMPILED BY MRC DATA, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK
EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). COUNTRY AIRPLAY: THE WEEK'S MOST POPULAR COUNTRY SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON BILLBDARD.COM FOR

COMPLETE RULES AND EXPLANATIONS. © 2021, BILLBOARD MEDIA, LLC AND MRC DATA, INC. ALL RIGHTS RESERVED,
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KENNY
CHESNEY

“’Knowing You’ knocked me out....

It's such a classic kind of country song you
don’t hear any more, it's so pure.

It’s the kind of song that can hold anyone
who's had a great love.

To know this kind of pain of losing that person
but more the gratitude for knowing

someone who completely changed
your life...

“It's not the guitars, or production, but the
honesty that captures you.

You don't think about losing someone when
it's perfect.

But when it’s over, there’s a huge hole,
and there’s also a pair of wings...”

-- Kenny Chesney




Music video

I overcame the rejection of family and friends. Thank you, PFLAG, for
your help. Now it’s time to pay it forward

Album: (Un) spared
Proceeds from sales and downloads go to PFLAG to help the LGBTQ+ community. Artist: Angela Blewitt
Track: Too Many
Broken Bones to Fly

angelablewitt.com
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WALK OFF THE EARTH & ROMEQ EATS

[FCLE Y QULE CGLidalvln ) © CONELEAlTCIN

ute Liotus

feaéurm@ i&ez Ab!ms«

wl2est Clelal [wuesic v - WWhite Letus
wl2est Clelal wusic [*Eltel i s ee = =it
wZCEU LN lliCel e Alle i, INen-Clessical - WWhite Letus

“Min Xige-IFen is ene of the werl@’s ereatest virtueses...”
- KR VWeelend Eaitien

“The jezz werl@’s mest eutheritetive veice on 2ipe, & rour-stringec Chinese lute, is Min Xige-lFen.”
- WLEEC 1cli¢ lFive

“Min Xige-IFen is ene of the most innevetive interpreters ef the pipe
- JAZLIL

“The bent netes of her eugin en ‘Anicce,’ the first track, eveke Lelte ceuntry blues,
while her erewling vecels seund lilce they were uttered en g steee il L.u,/mg,
- Pewnleat

culsideinmusic.cein nalivedsd.cein minxizelenkluepipe.cie
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HOT ROCK & ALTERNATIVE SONGS™

LAST  THIS Artist  PEAK wKs.ON
WEEK  WEEK IMPRINT/PROMOTION LABEL ~ P0S.  CHART

TITLE cerTiFicATION
PRODUCER (SONGWRITER)

F'Al HEAT WAVES A
5WKS D.BAYLEY (D.BAYLEY)

BEGGIN’

Glass Animals 1 66
WOLF TONE/POLYDOR/REPUBLIC

Maneskin
° o 2 L.FABBRI (P.FARINA,B.GAUDIO) SONY MUSIC LATIN/ARISTA 2 ]7
1 3 Coldplay xBTS
N W.CHAMPION, MARTINMAX MARTIN.OTHOLTER BRAHKO,RM SUGA.J-HOPE) PARLOPHONE/ATLANTIC
z 4 A HAPPIER THAN EVER Billie Eilish 1 1
FINNEAS (B.E.O'CONNELL,F.B.0O'CONNELL) DARKROOM/INTERSCOPE
o ‘1) A-0-k TaiVerdes |
AFRIEDMAN (T.J.COLON,A.FRIEDMAN,M.T.KONIJNENBURG,B.W.BRUNDAGE) ARISTA
MEET ME AT OURSPOT THE ANXIETY: WILLOW & Tyler Cole
7 6 SAL W.SMITH,T.COLE (T.COLE,W.SMITH) MSFTSMUS\Cy/RUCNATIDN 5 ]4
! 6 v28 WITHOUT YOU .2 The Kid LAROI 1
0.FEDI,B.SLATKIN (C.K.J.HOWARD,B.WALSH,0.FEDI,B.SLATKTIN) COLUMBIA
8 DRUNK (AND I DON'T WANNA GO HOME)  Elle King & Miranda Lambert 6 33
M.JOHNSON,B.PADDOCK (ELLE KING,M.JOHNSON) RCA
.1} LIFE GOES ON Oliver Tree 9 5
1 OLIVERTREE,GETTER (O.T.NICKELL,T.PETULLA) ATLANTIC
| |
omm o SATURDAY twenty one pilots | 19 99
n G.KURSTIN,T.JOSEPH (T.JOSEPH) FUELED BY RAMEN/EMG
12 BRUTAL Olivia Rodrigo 1 2]
D.NIGRO (0.RODRIGO,D.L.NIGRO) GEFFEN/INTERSCOPE
15 PARALYZED Sueco 8 g9
U C _I_ COLINBRITTAIN,J.FELDMANN (W.H.V.SCHULTZ,COLIN BRITTAIN,J.FELDMANN,A.MIGLIORE,D.WILSON) ATLANTIC
14 FREAKS SurfCurse 10 20

SURF CURSE (N.RATTIGAN,J.RUBECK) SURF CURSE/ATLANTIC

WRECKED Imagine Dragons 1 15
IMAGINE DRAGONS (D.REYNOLDS,D.W.SERMON,B.MCKEE,D.PLATZMAN) KIDINAKORNER/INTERSCOPE

17 TRANSPARENTSOUL Willow Featuring Travis Barker 10 25
T.COLE (W.SMITH,T.COLE,T.L.BARKER) MSFTSMUSIC/ROC NATION
19 1AM NOT A WOMAN, I'M A GOD Halsey 6 7
A.M.ROSS,M.T.REZNOR (A.N.FRANGIPANE,A.M.R0SS,J.C.CUNNINGHAM,M.T.REZNOR) CAPITOL
24 1 WANNA BE YOUR SLAVE Maneskin '” ]9
FFERRAGUZZO,MANESKIN (D.DAVID V.DE ANGELIS, T.RAGGI,E.TORCHIO) SONY MUSIC LATIN/ARISTA
@ STM EDAMAME bbno$ Featuring Rich Brian
DIAMOND PISTOLS (A.GUMUCHIAN,B.IMANUEL,C.M.DOLD) BBNOS
190 WHAT'S uP?@ 4Non Blondes g 1
D.TICKLE (L.PERRY) INTERSCOPE/UME
26 1 HOPE UR MISERABLE UNTIL UR DEAD NessaBarrett
E.BLAIR (E.BLAIR,M.YANOFSKY,N.BARRETT,S.M.CATALANO T.R.EDGAR) WARNER
MAMMAMIA Maneskin 2 1
F.FERRAGUZZO,MANESKIN (D.DAVID,V.DE ANGELIS,E.TORCHIO,T.RAGGI) SONY MUSIC LATIN/ARISTA
COMING BACK James Blake Featuring SZA 99
JAMES BLAKE,D.MAKER (JAMES BLAKE,S.|.ROWE,D.MAKER,J.JAMIL,B.T.HAZZARD.K.G.PATEL) POLYDOR/REPUBLIC
@ MISSING PIECE VanceJoy 93 9
J.LITTLE,EWHITE (VANCE JOY,J LITTLE) ATLANTIC
@ THE RED MEANS | LOVE YOU Madds Buckley 94 9
J.SEBEK,C.RITZ (M.BUCKLEY) MADDS BUCKLEY
28 INFERNO Sub Urban & Bella Poarch 12 9
SUBURBAN (BELLA POARCH,B.MOLLER E.RIZK,G.HUFFORD,D.V.MAISONNEUVE,S.DAVERN) WARNER
30 NDA Billie Eilish 3 ]4
FINNEAS (B.E.O'CONNELL,F.B.0O'CONNELL) DARKROOM/INTERSCOPE
@ WORKING FOR THE KNIFE Mitski [ 97 9
P.HYLAND (M.MIYAWAKI) DEAD OCEANS/SECRETLY GROUP
32 PAPERCUTS Machine Gun Kell 9 10
T.L.BARKER,N.A.LONG (R.C.BAKER.T.L.BARKER,N.A.LONG) ESTI19XX/BAD BOY/INTERSCOPE
88 BRIGHTSIDE The Lumineers 25 4
D.BARON,S.FELICE (W.K.SCHULTZ,J.C.FRAITES) DUALTONE
34 LOST CAUSE Billie Eilish 3 20
FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE
37 MAKING A FIRE Foo Fighters 30 13
G.KURSTIN,FOO FIGHTERS (D.GROHL,T.HAWKINS N.MENDEL,C.SHIFLETT,P.SMEAR R.JAFFEE) ROSWELL/RCA
@ TWO MOONS BoyWithUke ' g9 g
BOYWITHUKE (BOYWITHUKE) BOYWITHUKE
38 HEAT ABOVE GretaVan Fleet 25 13
G.KURSTIN (J.M.KISZKA,J. TKISZKA,S.F.KISZKA,D.R. WAGNER) LAVA/REPUBLIC
40 IDON'T WANNA TALK (I JUST WANNA DANCE) Glass Animals 18 5
D.BAYLEY (D.BAYLEY) WOLF TONE/POLYDOR/REPUBLIC
@ BREAK IT OFF PinkPantheress ' g5 1g
PINKPANTHERESS,ADAM F (A.FENTON,PINKPANTHERESS) PINKPANTHERESS/PARLOPHONE/ELEKTRA/EMG
39 LIGHT MY LOVE GretaVan Fleet 30 6
G.KURSTIN (J.M.KISZKA,J TKISZKA,S.F.KISZKA,D.R. WAGNER,G.KURSTIN) LAVA/REPUBLIC
MEMORIES! 34Taidan 37 1
R.GOSSAGE,JKEI (A.FULLER) 34TRECORDS/COLUMBIA
4] BILLIE BOSSA NOVA Billie Eilish '” -”
FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE
NO TIME FOR TOXIC PEOPLE Imagine Dragons 39 1
J.SUWITO (D.REYNOLDS W.SERMON,B.MCKEE,D.PLATZMAN,J.SUWITO) KIDINAKORNER/INTERSCOPE
42 HALLEY'’S COMET Billie Eilish 17 10
FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE
35 LOST IN THE CITADEL Lil Nas X 8 4
J.CUNNINGHAM (M.L.HILL,J.CUNNINGHAM) COLUMBIA
43 IDIDN'T CHANGE MY NUMBER Billie Eilish 94 1
FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE
45 COLORADO Milky Chance Vel 5
MILKY CHANCE,DECCO (C.REHBEIN,P.M.DAUSCH,S.ARMAN,J.B.PERSSON) MUGGELIG
49 GETTING OLDER Billie Eilish -lU -”
FINNEAS (B.E.O'CONNELL,F.B.0O'CONNELL) DARKROOM/INTERSCOPE
46 BAD DAY Justus Bennetts 31 5
DOC DANIEL (J.BENNETTS,J.FINKELSTEIN,R.S.GAUTREAU,P.DANIEL) SUPPORT YOUR FRIENDS/VIRGIN
RECORD PLAYER Daisy The Great X AJR = 4 3
R.METZGER (R.METZGER,J.METZGER ,A.METZGER K.N.DUGAN,M.WALKER) S-CURVE/HOLLYWOOD
BREATHE DEEPER Tame Impala & Lil Yachty 47 1
K.R.PARKER (K.R.PARKER,LIL YACHTY) MODULAR/INTERSCOPE
HUSH The Marias
48 J.CONWAY,M.ZARDOYA (M.ZARDOYA,J.CONWAY) NICE LIFE/ATLANTIC 37 4
OXYTOCIN Billie Eilish 2 10

FINNEAS (B.E.O'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE

DIE4U Bring Me The Horizon 23 3
BLOODPOP,EVIL TWIN(0.S.SYKES,J.K.AFISH,M.TUCKER,M.E.LOVE R.YACOUB) COLUMBIA
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Musgraves
Back In
Top 10

Kacey Musgraves
(above) ranks in the

top 10 of a Billboard
airplay chart for the first
time in over eight years
as ‘Justified” jumps 13-10
on Triple A Airplay. She
has notched one such
prior radio hit: “Merry Go
"Round” spun to No. 10
on Country Airplay in
March 2013.

“Justified” concur-
rently climbs 28-26 on
Adult Top 40 and debuts
at No. 39 on Main-
stream Top 40, where
it is Musgraves’ first
appearance. The song is
from star-crossed, which
has earned 149,000
equivalent album units
during its first five weeks,
according to MRC Data.

On Hot Rock &
Alternative Songs, 4 Non
Blondes’ 1993 classic
“What’s Up?” enters at
No. 19, sparked by its
synch in the trailer for
Resident Evil: Welcome
to Raccoon City (in the-
aters Nov. 24). It gains by
9% to 2.3 million streams
and 55% to 900 sold.

—KEVIN RUTHERFORD

OP ROCK ALBUMS™

LAST  THIS
WEEK ~ WEEK

ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

Greatest Hits

EAVLSS)  HOLLYWOOD

ESTI9XX/BAD BOY/INTERSCOPE/IGA

METALLICA
BLACKENED

TRIVIUM

ROADRUNNER/EMG

Metallica

2 GLASS ANIMALS Dreamland g7
WOLF TONE/POLYDOR/REPUBLIC

4 FLEETWOOD MAC 2 Rumours 241
WARNER/RHINO
ELTON JOHN Di d

7 ROCKET/ISLAND/UME famonds 205

0 CREEDENCE CLEARWATERRREVIVAL 10 Chronicle The20Greatest Hits 247

FANTASY/CONCORD

5 MACHINE GUN KELLY Tickets ToMyDownfall 55

8

In The Cou

@ 0O N o ga N W N

g AC/DC = Back In Black
COLUMBIA/LEGACY
JOURNEY 5 Journey's Greatest Hits
]0 COLUMBIA/LEGACY ur y r : 247
THE BEATLES
]4 GG APPLE/CAPITOL/UME Q
1 TOMPETTY AND THE HEARTBREAKERS 12 Greatest Hits

MCA/GEFFEN/UME

T NIRVANA &

SUB POP/DGC/GEFFEN/UME
NICKELBACK  The Best Of Nickelback: Volumel gz

Nevermind M

ROADRUNNER/EMG

GRATEFULDEAD  Listen To TheRiver: St.Louis 71'72'73 1
GRATEFUL DEAD/RHINO

LYNYRD SKYNYRD All Time Greatest Hits 150
MCA/GEFFEN/UME

THE BEATLES

APPLE/CAPITOL/UME

GUNS N’'ROSES 8 Appetite For Destruction 85
GEFFEN/UME

BOB SEGER & THE SILVERBULLETBAND 1 GreatestHits o

HIDEOUT/CAPITOL/UME

THE ROLLING STONES 12
LONDON/ABKCO

IMAGINE DRAGONS 3

KIDINAKORNER/INTERSCOPE/IGA

Abbey Road 238

HotRocks 1964-1971 154

Evolve 295

BRANDI CARLILE InTheseSilentDays 9
LOW COUNTRY SOUND/ELEKTRA/EMG

BON JOVI Greatest Hits: The Ultimate Collection 240
ISLAND/UME

IMAGINE DRAGONS Mercury-Actl g

KIDINAKORNER/INTERSCOPE/IGA

AEROSMITH  Devil's Got ANew Disguise: The Very Best Of Aerosmith 14
GEFFEN/COLUMBIA/LEGACY

LAST  THIS
WEEK ~ WEEK

TITLE
IMPRINT/PROMOTION LABEL

1 F:a Bl SURVIVOR  Nathaniel Rateliff & The Night Sweats
STAX/CONCORD

;2] MINE FOREVER LordHuron 43
WHISPERING PINES/REPUBLIC

1) BRIGHTSIDE The Lumineers 3
DUALTONE

') 1DON'TLIVEHERE ANYMORE ~ TheWarOnDrugs 4,
ATLANTIC

(3 COLORADO Milky Chance 16
MUGGELIG

[ HOW HIGH The Record Company 13
CONCORD

A RIGHT ON TIME BrandiCarlile 19
LOW COUNTRY SOUND/ELEKTRA/EMG

.} ] LONG WAY Eddie Vedder 5
SEATTLE SURF CO./REPUBLIC

.} QUIET TOWN TheKillers g
ISLAND/REPUBLIC
JUSTIFIED Kacey Musgraves 6

MCANASHVILLE/INTERSCOPE

The Marias 18

USH
NICE LIFE/ATLANTIC

WRECKED Imagine Dragons 13
KIDINAKORNER/INTERSCOPE

CAN'TLETGO  RobertPlant/AlisonKrauss 9
ROUNDER/CONCORD

LOVE LOVE LOVE My Morning Jacket 4
ATO

STOP MAKING THIS HURT  Bleachers 20
RCA

WORRY NO MORE Amoslee g
DUALTONE
BITTER TASTE Billy Idol 9
BFI/DARK HORSE/BMG
STEAM Leon Bridges 2
LISASAWYERG3/COLUMBIA
THE SUN HASN'TLEFT Modest Mouse 4
EPIC
WILD BLUE John Mayer 3
COLUMBIA
WRITEALIST OF THINGS TOLOOKFORWARDTO  CourtneyBamett 2
MOM + POP

23 CHAISE LONGUE Wetleg 11
DOMINO

@ WHAT YOU SAY Cold WarKids 15

CWKTWO/AWAL-KOBALT

19 MAKING A FIRE Foo Fighters 17
ROSWELL/RCA

16 THE ANGEL OF 8TH AVE.  Gang Of Youths 15
MOSY/WARNER

DATA FOR WEEK OF 10.23.2021

ADRIENNE RAQUEL

RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP ROCK ALBUMS: THE WEEK'S MOST POPULAR ROCK ALBUMS OF THE WEEK, AS COMPILED BY MRC DATA, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS), TRIPLE A AIRPLAY: THE WEEK'S

HOT ROCK SONGS: THE WEEK'S MOST POPULAR CURRENT ROCK SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS
MOST POPULAR ADULT ALTERNATIVE ROCK SONGS, RANKED BY RADIO AIRPLAY DETECTIONS AS MEASURED BY MRC DATA. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON BILLBOARD.COM FOR COMPLETE RULES AND EXPLANATIONS. © 2021, BILLBOARD MEDIA, LLC AND MRC DATA, INC. ALL RIGHTS RESERVED,

SALES, AIRPLAY &
STREAMING DATA
COMPILED BY



® SCAN ME




FOR YOUR GRAMMY® CONSIDERATION:
The Pride Album

by Aaron Myers

"Best Jazz VVocal Album"

“In the tradition of Abbey Lincoln, Nina
Simone and Oscar Brown Jr., Aaron
Myers delivers powerful socio-political
commentary through his music."

*Scan To Listen* - Jazzlz Magazine

With contributions from: Special thanks to:

y
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O P EN

SESAME

FOR YOUR CONSIDERATION

BLIND BOYS
of ALABAMA

feat.
BELA FLECK

I WISH I KNEW
HOWIT WOULD

A Legendary Collaboration of Iconic Artists
5x GRAMMY® winner Blind Boys of Alabama
14x GRAMMY® winner Béla Fleck

“I Wish | Knew How It Would Feel To Be Free”
FEEL TO BE FREE Best American Roots Performance

«~<(STEREO»>

OCTOBER 23, 2021 ¢« WWW.BILLBOARD.COM
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“TRACEY LEE, TRACEY

LEE, TRACEY LEE! WE @LLEFTTV
SUPPORT HIM AND HIS

MUSIC!”

“THE BEATS ARE TRACEYLEEMUSIC.COM
KNOCKING”

“YOU
NEED TO PICK BEATS
FOR EVERYBODY”

“BEST RAP PERFORMANCE”/ “BEST RAP SONG”
“BEST MELODIC RAP PERFORMANCE” /7 “BEST RAP SONG”

214 BILLBOARD e OCTOBER 23, 2021



FOR YOUR CONSIDERATION IN BEST NEwW AGE ALBUM
CANNABIS DREAMS « STEVEN HALPERN

Relaxing, healing soundscapes of Rhodes piano,
atmospheric synths & trance-y grand piano

« Steven Halpern: all keyboards,
composer, producer

« Ft. Kristin Hoffmann, wordless vocals,
Paul McCandless, Michael Manring,
Richard Horowitz

« GRAMMY® Nominee,
BEST NEW AGE ALBUM

‘A founding father of New Age music’ — Los Angeles Times

“Like a tuning fork for the brain™”
Halpern’s music entrains alpha
brainwaves for a natural high —
at the speed of sound.”

— Newlife magazine

“It's beautiful, meditative, hypnotic even, and

StevenHalpernMusic.com/fyc
immediately relaxing...” —Dyan Garris/Best New Age CDs

OCTOBER 23, 2021 ¢« WWW.BILLBOARD.COM 215



CORY,

BEST POP DUO/GROUP PERFORMANCE

BEST IMPROVISED JAZZ SOLO

BEST INSTRUMENTAL COMPOSITON

BEST ARRANGEMENT INSTRUMENTAL OR A CAPELLA
BEST ARRANGEMENT, INSTRUMENTS AND VOCALS

FYC - BEST ARRANGEMENT,
INSTRUMENTS AND VOCALS

(THALMA DE FREITAS, JOHN FINBURY
& EMILIO D. MILER, ARRANGERS)

RING THE BELLS

THALMADEFREITAS | JOHNFINBURY

(CAMILLE BERTAULT, VOCALS)

LOOK AT WHAT A MESS
YOU'VE MADE OF ME

CAMILLEBERTAULT | CHRISTIANMCBRIDE

MUSIC BY JOHNFINBURY
LYRICS BY NEDCLAFLIN, PATTYBRAYDEN & JOHNFINBURY
PRODUCED BY EMILIOD.MILER & JOHNFINBURY

MUSIC BY JOHNFINBURY & THALMADEFREITAS
LYRICS BY THALMADEFREITAS
PRODUCED BY EMILIOD.MILER & JOHNFINBURY

Available through your favorite streaming platforms,

Available through your favorite streaming platforms,
and on greenflashmusic.com

and on greenflashmusic.com
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11

TRANSPARENT SKY
BEST JAZZ INSTRUMENTAL ALBUM
GRAMMY® CONTENDERS BALLOT

LISA HILTON « PIANO
RUDY ROYSTON ¢ DRUMS
LUQUES CURTIS * BASS

CHANDLER HARROD « ENGINEER

JAY NEWLAND « MIX ENGINEER

GAVIN LURSSEN  MASTERING ENGINEER
LARRY MAH « EDITING

t's beautiful”
mpressive...”

TRANSPARENT SKY is on all streaming services and
available on iTunes, Amazon and LisaHiltonMusic.com

AVAILABLE NOW ON ALL DIGITAL PLATFORMS

OCTOBER 23, 2021 ¢ WWW.BILLBOARD.COM
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bilboard | R&B/HIP-HOP

LAST  THIS
WEEK  WEEK

TITLE cerTiFicATION
PRODUCER (SONGWRITER)

INDUSTRY BABY A

Artist

IMPRINT/PROMOTION LABEL

PEAK  WKS. ON
POS.

HOT R&B/HIP-HOP SONGS™

CHART

Lil Nas X & Jack Harlow
o l g WKS SA I- AI R KWESTTAKEADAYTRIPNLEE (MLHLLOMABY COLUMBIA ] ]2
2 2 WAY 2 SEXY Drake Featuring Future & Young Thug 1 6
TM88,T00 DOPE! (A, GRAHAM,N.DWILBURN,J L WILLIAMS B.L.SIMMONS L.C.RAGLAND R FAIRBRASS F.FAIRBRASS R MANZOLI) (0VOSOUND/REPUBLIC
3 ESSENCE Wizkid Featuring Justin Bieber & Tems 3 15
P2J,LEGENDURY BEATZ (A.I.BALOGUN,R.ISONG,0.E.ONIKO,U.E.ONIKO,T.OPENIYI,J.D.BIEBER) STARBOY/RCA
3 /A% KNIFE TALK Drake Featuring 21 Savage & Project Pat 2 6
METROBOOMIN (A.GRAHAM,S.B.A.JOSEPH,L.T.WAYNE,P.HOUSTON,J.M.HOUSTON R.A.MAYERS, P.L.JOHNSON) 0V0 SOUND/REPUBLIC
5 YOU RIGHT Doja Cat & The Weeknd 2 16
DR. LUKE (A.Z.DLAMINI,L.S.GOTTWALD, A TESFAYE) KEMOSABE/RCA
6 WHO WANT SMOKE?? Nardo Wick Featuring G Herho, Lil Durk & 21 Savage 6
EMKAY (H.WALLS,M.L.ONOKEY,C.PFERSDORF,H.R.WRIGHT,D.D.BANKS,S.B.A.JOSEPH) FLAWLESSENT./RCA
6 74| GIRLS WANT GIRLS Drake Featuring Lil Baby 2 6
0Z,AMBEZZA (A.GRAHAM,D.A.JONES,0.YILDRIM,M.D.LIYEW) 0VO SOUND/REPUBLIC
3 8 WOCKESHA Moneybagg Yo 7 25
YC,REALRED,J.ROCKAMORE (D.D.WHITE, JR. E.B.JORDAN,M.DEBARGE,C.PEARSON,J.D.NELSON,J ROCKAMORE) CMG/N-LESS/INTERSCOPE
.} SHARING LOCATIONS Meek Mill Featuring Lil Baby & Lil Durk 7 7
NICK PAPZ XANDER KJ,SVDOMINIK (R R WILLIAMS,D.A.JONES,D.D.BANKS,N.J.PAMAMITROU,A PAPAMITROU N.N.TETTEH,D.SVOROBORIC) MAYBACH/ATLANTIC
9 FAIR TRADE Drake Featuring Travis Scott 3 6
TWONDAGURL OTTOYILDRIM JASWEET, ANTOINE C.DAYWILSON BABYFACE..) OVOSOUND/REPUBLIC
GYALIS Capella Grey 1 12
CAPELLAGREY (C.J.JACKSON, JR.,JUVENILE,D.M.CARTER, JR.,B.0.THOMAS) CAPELLA/ALLEPAC THE FAMILY/CAPITOL
13 FAMILY TIES Baby Keem & Kendrick Lamar 8 7
I PP A b BETENPRLAGOLNE
12 HURRICANE Kanye West 1 7
HALLEON O KCHESTATESED S SR PR pEIS SO0PEM
14 WILD SIDE Normani Featuring Cardi B 4 13
STARRAHTROHN.D.CAPPAJL! TONBTHAZZARDTROHND.CAPPAJLCH A MOORE JTHORPE.CARDIB) KEEPCOOL/RCA
FLOCKY FLOCKY Don Toliver Featuring Travis Scott 15 1
CARDOONTHE BEAT,DEZ WASHINGTON.MULEAN (C.Z TOLIVER TRAVIS SCOTTR.LATOUR D.CLEARY-KRELLCMULLAN)  CACTUS JACK/WERUNIT/ATLANTIC
16 HAVE MERCY Chloe 13 5
JLETRANGER{S LLINDSTROM JJMCINTYRE M.JMULE LDEBON|CBAILEYTTHOMASNAACHARLES JGIINCGARY MGASQUETR WILSON) PARKWOOD/COLUMBIA
BADDEST Yung Bleu, Chris Brown & 2 Chainz 17 12
'HITMAKAROMANO,0G PARKER MWOODS (. BIDDLE.C.C.00TSON| SCOTT V.CMBROWNTEPPS B AMORGANO.SCOTTR JWILSONCWARDTWILLIAMS,JIPARKER MWOODS]  VANDROSS/EMPIRE
15 LATE AT NIGHT Roddy Ricch 6 19
MUSTARD,GYLTTRYP (R.W.MOORE, JR.,D..MCFARLANE,S.R.KHAN ZAMAN KHAN) ATLANTIC
23 2055 A Sleepy Hallow
GREAT JOHN,UVKILLEN EM (T.CHAMBERS,J.SCOTT,Y.CHAIN) WINNERS CIRCLE/RCA
17 WHOLE LOTTA MONEY BIA Featuring N|ck|M|naJ
BEATGODZ,T.ROMANO,PLIZNAYA (BIA,R.DOSS JR..TROMANO,L.JAE,0.T.MARAJ-PETTY)
22 WOMAN Doja Cat 20 12
YETIBEATS,L.JAY,CRATE CLASSICS,A.JONES (A.Z.DLAMINI,D.SPRECHER,A.HORN,A.JONES, L.JAY,J.T.MOBISSON) KEMOSABE/RCA
CHOSEN Blxst & Tyga Featuring Ty Dolla $ign 2 8
THAREALCSTYLEZ THAREALJFKBEATZ BLXST (M.BURDETTE.TW.GRIFFIN JR,M.R.NGUYEN-STEVENSON,C.WILSON,J W.GRACE) EVGLE/REDBULL
19 TOO EASY Gunna & Future 13 3
WHEEZY,S.MOMBERGER (S.G.KITCHENS,N.D.WILBURN,W.T.GLASS,S.MOMBERGER) GUNNA/YOUNG STONER LIFE/300
28 THOT SHIT Megan Thee Stallion 6 18
0G PARKER,LIL JU (M.J.PETE,J.I.PARKER,J.M.MASON) 1501 CERTIFIED/300
2% NO FRIENDS IN THE INDUSTRY Drake 9 6
VINYLZ,0ZNIK D (A.GRAHAM,A.HERNANDEZ,0.YILDRIM,N.FRASCONA,G.WILLIAMS R.DEBARGE) 0VO SOUND/REPUBLIC
WFM Realestk 26 1
NOTLISTED (NOTLISTED) REALESTK
25 CHAMPAGNE POETRY Drake = 4 6
MASEGO,40,M BIDAYE,0.EL-KHATIB (A.GRAHAM J W.LENNON,PMCCARTNEY,G. HARDEMAN,N.J.SHEBIB,M BIDAYE, M DAVIS,J ALAWRENCE)  OVOSOUND/REPUBLIC
35 GETINTOIT (YUH) Doja Cat 2% 1
Y2K.SULLY (A.Z.DLAMINI,A.STARACE,S.Y.T.CHEUNG) KEMOSABE/RCA
21 YOUR HEART Joyner Lucas & J. Cole 10 3
PALAZE,LC BEATS HAGAN (G.M.LUCAS, JR.,J.COLE) TWENTY NINE
32 IN THE BIBLE Drake Featuring Lil Durk & Giveon 6 6
LTHOMAS AP,E BROWN 40 (A.GRAHAM N.J SHEBIB,D.D.BANKS,G.D.EVANS,L.G.THOMAS Ill A SCHNDLER E AFARI-BROWN, S GEBRELUL) OVOSOUND/REPUBLIC
MAYBACH 42 Dugg Featuring Future 2% 1
CHOSEN1,6-1,YUNG DEE (D.HENRY,D.M.HAYES,G.L.ALEXSANDOROVICH,J.K. TABARREJON.DWILBURN)  4PF/CMG/INTERSCOPE
36 NEVADA YoungBoy Never Broke Again 23 10
TNTXD,VADEBEATZ (K.D.GAULDEN,T.HORTON,D.BOONPETCH) NEVER BROKE AGAIN/ATLANTIC
WO0O0 BABY op Smoke Featuring Chris Brown 228 3
BOOGZDABEAST 2300 (B.8.JACKSON,C.MBROWN,J GWIN,L.BASCOM J R JACKSON,M S.ERIKSEN.TE HERMANSEN S.C.SMITH) VICTORVICTOR WORLDWIDE/REPUBLIC
37 LIFE SUPPORT YoungBoy Never Broke Again 17 5
SMASH DAVID,SMPLGTWYRAVIS, STUNNER SAMPLES (K D.GAULDEN,S.D.JIMENEZ M.SAMUELS JR.T.TATAD MMORA,J GOLDBERG) NEVERBROKE AGAIN/ATLANTIC
AIN'T SHIT Doja Cat 10 15
TIZHIMSELF,R CHAHAYED,K. MCKENZIE,YETI BEATS (A.Z.DLAMINI,G.A.POWELL Il R. CHAHAYED,D.SPRECHER K. MCKENZIE) KEMOSABE/RCA
FOR TONIGHT Giveon 68 2
STHOMAS,J.A.SWEET,A.HENRY (G.D.EVANS,M.SEMAJ,A.L.DIXON,S.THOMAS) NOT SOFAST/EPIC
PRAISE GOD Kanye West 10 3
KWEST.30R0C,0JIVOLTA ZTACHI M.G.DEAN (K. OWESTTRAVIS SCOTTHCARTER JR.S.GLOADE AQTATE E.SLOANJR.R CUBINA MWILLIAMS)  G.0.0.0/DEF JAM
34 BAD MORNING YoungBoy Never Broke Again 9 3
DUBBA-AA M.LAURY,THE LOTTERY (K.MATTOX,A.LOCKHART,M.LAURYW.G.MOSLEY JR) NEVER BROKE AGAIN/ATLANTIC
WAY BIGGER Don Toliver 39 1
SONNY DIGITAL,BRYVN,FRANKIE XY (C.Z TOLIVER,S.C.UWAEZUOKE, B.YEPES F.BEJAR,D.WIGGINS) CACTUS JACK/WERUNIT/ATLANTIC
WHAT YOU NEED Don Toliver 34 2
HIT-BOY,CORBETT (C.Z.TOLIVER,C.A.HOLLIS, JR.,.D.J.CORBETT,D.WIGGINS) CACTUS JACK/WERUNIT/ATLANTIC
43 ALL Drake Featuring JAY-Z 9 6
OZDEZWASHINGTON LTHOMAS (A GRAHAM,S.C.CARTER OILDRIM L GTHOMAS I\ D.CLEARY-KRELL.S.J COMBS, CWALLACE S.A.JORDANKVANRIDDICK-TYNES)  OVOSOUND/REPUBLIC
49 TSU Drake 8 6
H.ARSENAULT,NOEL (A.GRAHAM H.ARSENAULT NOEL R S.KELLY,C.CROSS JTIMBERLAKE,F.N.HILLST.ZMOSLEY)  OVOSOUND/REPUBLIC
45 N 2 DEEP Drake Featuring Future 1 6
KIDMASTERPI | TALUSTIGNOFL CBUTLERSC! JFREEMANJMCVEYLWILLIAMS J8) OVOSOUND/REPUBLIC
LAST ONE STANDING Skylar Grey, Polo G, Mozzy & Eminem 3] 2
DJFRANKE,D.MAJIC (TT.BARTLETT,J.FRANKS SKYLAR GREY,J W.LAVIGNE,D.MAJIC M.B.MATHERS Il T.C.PATTERSON) SHADY/INTERSCOPE
FACE OFF Tech N9ne, Joey Cool, King Iso & Dwayne Johnson 45 1
SEVEN (A.D.YATES,M.SUMMERS,T.JOHNSON,T.C. GULLEDGE D.JOHNSON)
...AND TO THOSE | LOVE, THANKS FOR STICKING AROUND SuicideBoy$ 46 1
BDWVER(S ARCENEAUX JR,A.PETROU) 6*59
HOT Meek Mill Featuring Moneybagg Yo 20 2
NICK PAPZ KJ,EZA (RRWILLIAMS,D.D.WHITE, JR.,N.J.PAMAMITROU,N.N.TETTEH,A.MONRO) MAYBACH/ATLANTIC
INTRO (HATE ON ME) Meek Mill = 41q 2
CARDOON THE BEATYEX,JJ (R.RWILLIAMS R.LATOUR,D.JACKSON,N.JONES,A.MO0DY) MAYBACH/ATLANTIC
MONEY 49 1
TH.PARK (T.H.PARK,R.R.JOHNSON VINCE,24,R.TEE) YG/INTERSCOPE
RUMORS Lizzo Featuring Cardi B 1 8

RICKY REED,TELE,N.MERCEREAU (M.JEFFERSON,E.B.FREDERIC TTHOMAS,S.CHEUNG,CARDI B,T.CARR)

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

NICELIFE/ATLANTIC

Wick’s
‘Smoke’
Rises

“Who Want Smoke??,”
the breakout single from
rapper Nardo Wick
(above), benefits from
one of the year’s most
effective remixes as the
track, now with credited
features from G Herbo,
Lil Durk and 21 Savage,
debuts at No. 6 on Hot
R&B/Hip-Hop Songs.
“Smoke,” originally re-
leased in January, found
some success in its initial
form, reaching No. 34
on R&B/Hip-Hop Airplay
in September. The
additions — complete
with a new music video
directed by Lyrical Lem-
onade’s Cole Bennett —
have elevated “Smoke.”
The song registered
18.4 million U.S. streams
in the week ending
Oct. 14, up 902% from
its previous-week sum of
1.8 million (according to
MRC Data), and debuts
at No. 4 on R&B/Hip-
Hop Streaming Songs.
The huge streaming total
— the sixth-best among
all songs on the Oct. 23
chart — leads to a No. 4
start on Hot Rap Songs
and No. 17 entrance on
the Billboard Hot 100.
—TREVOR ANDERSON

LAST
WEEK

LAST

WEEK

24

THIS
WEEK

1

2
3
4
5
6
7
8
9

THIS
WEEK

W\ N O o™~ W N

ARTIST cerTiFICATION
IMPRINT/DISTRIBUTING LABEL

DON TOLIVER

CACTUS JACK/WERUNIT/ATLANTIC/AG

Life Of ADON

YOUNGBOY NEVER BROKE AGAIN  Sincerely, Kentrell 3
NEVER BROKE AGAIN/ATLANTIC/AG

MEEK MILL Expensive Pain 2
MAYBACH/ATLANTIC/AG

DOJA CAT Planet Her 16
KEMOSABE/RCA

KANYE WEST Donda 7
6.0.0.D./DEF JAM

THE KID LAROI F*ckLove g
COLUMBIA

ROD WAVE SoulFly  og
ALAMO

POP SMOKE 2. Shoot For The Stars Aim For The Moon

VICTOR VICTOR WORLDWIDE/REPUBLIC 67
GG SLEEPY HALLOW

WINNERS CIRCLE/RCA

Still Sleep? 15

LIL BABY 3 My Turn 85
QUALITY CONTROL/MOTOWN/CAPITOL
LIL BABY & LIL DURK The Voice Of TheHeroes 19

ALAMO/QUALITY CONTROL/MOTOWN/IGA/CAPITOL

POST MALONE = Hollywood's Bleeding 110

REPUBLIC

THE WEEKND 2

After Hours
XO/REPUBLIC 76

BABY KEEM The MelodicBlue g
BABY KEEM/PGLANG/COLUMBIA

JUICE WRLD Legends Never Die 66
GRADE A/INTERSCOPE/IGA

MONEYBAGG YO A Gangsta's Pain 25
CMG/N-LESS/INTERSCOPE/IGA

JUICE WRLD Goodbye & Good Riddance 178
GRADE A/INTERSCOPE/IGA

POLOG HallOfFame g
COLUMBIA

The Off-Season 99

DREAMVILLE/ROC NATION/INTERSCOPE/IGA

AALIYAH Ultimate Aaliyah 1
BLACKGROUND

EMINEM Curtain Call: The Hits 9g5g
SHADV/AFTERMATH/INTERSCUPE/IGA

TRIPPIE REDD TripAtKnight g

1400/ TENTHOUSAND PROJECTS

TRAVIS SCOTT 4
CACTUS JACK/GRAND HUSTLE/EPIC

ASTROWORLD 167

SUMMER WALKER
LVRN/INTERSCOPE/IGA

Overlt 106

TITLE

IMPRINT/PROMOTION LABEL

INDUSTRY BABY  Lil NasX & Jack Harlow
COLUMBIA

WAY 2 SEXY  Drake Feat. Future & Young Thug 6
0OVO SOUND/REPUBLIC

KNIFE TALK Drake Feat. 21 Savage & Project Pat B
0VO SOUND/REPUBLIC

WHOWANT SMOKE??

NardoWick Feat, G Herbo, Lil Durk & 21 Savage 1
FLAWLESSENT./RCA

GIRLS WANT GIRLS Drake Feat.LilBaby ¢
0VO SOUND/REPUBLIC

FAIR TRADE Drake Feat. Travis Scott 6
0VO SOUND/REPUBLIC

ESSENCE Wizkid Feat. Tems 1
STARBOY/RCA

FLOCKY FLOCKY  Don Toliver Feat. Travis Scott 1
CACTUS JACK/WERUNIT/ATLANTIC

SHARINGLOCATIONS  Meek Mill Feat. Lil Baby &LilDurk 4,

MAYBACH/ATLANTIC

FAMILY TIES  BabyKeem & Kendrick Lamar 7
BABY KEEM/PGLANG/COLUMBIA

2055 Sleepy Hallow 10
WINNERS CIRCLE/RCA

YOU RIGHT Doja Cat & The Weeknd il
KEMOSABE/RCA

WOMAN Doja Cat 7
KEMOSABE/RCA

WOCKESHA Moneybagg Yo 21
CMG/N-LESS/INTERSCOPE

BLINDING LIGHTS The Weeknd 89
XO/REPUBLIC

ASTRONAUT IN THEOCEAN  Masked Wolf 29
TEAMWRK/ELEKTRA/EMG

TOO EASY Gunna & Future 3
GUNNA/YOUNG STONER LIFE/300

HURRICANE Kanye West 7
6.0.0.D./DEF JAM

RAPSTAR Polo G 29
COLUMBIA

SUNFLOWER PostMalone & Swae Lee 13
REPUBLIC

WFM Realestk 1
REALESTK

NO FRIENDS IN THEINDUSTRY  Drake ¢
0VO SOUND/REPUBLIC

CHAMPAGNE POETRY Drake 5

0VO SOUND/REPUBLIC

EVERY CHANCEIGET  DJKhaled Feat. Lil Baby &Lil Durk 19
WE THE BEST/EPIC

HAVE MERCY
PARKWOOD/COLUMBIA

Chloe 4

DATA FOR WEEK OF 10.23.2021

COURTESY OF DARK MATTER MEDIA

HOT R&B/HIP-HOP SONGS: THE WEEK'S MOST POPULAR CURRENT R&B/HIP-HOP SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA.
SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP R&B/HIP-HOP ALBUMS: THE WEEK'S MOST POPULAR R&B/HIP-HOP ALBUMS, AS COMPILED BY MRC DATA, BASED ON MULTI-
METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). R&B/HIP-HOP STREAMING SONGS: THE WEEK'S TOP STREAMED R&B/HIP-HOP RADIO SONGS AND ON-DEMAND SONGS AND VIDEOS ON LEADING ONLINE MUSIC

SERVICES AS COMPILED BY MRC DATA. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON BILLBOARD.COM FOR COMPLETE RULES AND EXPLANATIONS. © 2021, BILLBOARD MEDIA, LLC AND MRC DATA, INC. ALL RIGHTS RESERVED.

SALES, AIRPLAY &
STREAMING DATA
COMPILED BY






220 BILLBOARD e OCTOBER 23, 2021



FOR YOUR GRAMMY® CONSIDERATION

BEST POP DUO/GROUP
PERFORMANCE
FOLLOW THE LIGHT
(TURBO)

BEST ARRANGEMENT,
INSTRUMENTS AND VOCALS
THRILLER (TURBO)

BEST IMPROVISED JAZZ SOLO
LEE (EDDIE BARBASH)
(CORY & THE WONGNOTES)

BEST ARRANGEMENT
INSTRUMENTAL OR A CAPELLA
STEVIE WONDER MEDLEY
(CORY & THE WONGNOTES)

BEST INSTRUMENTAL
COMPQSITION
HASTRATTA (TURBO)

BEST CONTEMPORARY
INSTRUMENTAL ALBUM
(THE GOLDEN HOUR)

GRAMMY Awards®

Soloist

BEST CLASSICAL
INSTRUMENTAL SOLO

Composer

BEST CONTEMPORARY
CLASSICAL COMPOSITION

Soprano Saxophone
Concerto - Live

Theodore Presser Company

Soundset Recordings © ® 1123

Engineers: Alex Kosiorek,
Kevin Harbison, Jonathan Galle

I. The Old Line II. Aria: Injurious Graffito
. Jump! IV. Hymn: A Love Supreme

On Spotify, Naxos,
Apple Music and more.

Here on YouTube:

OCTOBER 23, 2021 ¢« WWW.BILLBOARD.COM
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“Bombay Dub
Orchestra were
delighted to be given
an opportunity to
remix the beautiful
production that is
‘Jab Se Piya’. It's a

beautiful piece of
music with a
hauntingly lovely
vocal. We wish them
all the best at the
GRAMMYs®?”

BOMBAY DUB ORCHESTRA

+« FOR YOUR GRAMMY° CONSIDERATION -

AB SE PIYA

“BEST GLOBAL MUSIC PERFORMANCE"

"Simply put, ‘Jab Se

Piya’ is one of the
most lovely &
memorable examples
of Indian music fused
with electronic
textures that I have
ever heard. This
collaboration between
producer Holmes Ives

BOB DUSKIS
CO-FOUNDER
SIX DEGREES RECORDS

HOLMES IVES & DEVIKA

WWW.DEVIKASMUSIC.COM

WWW.HOLMESIVES.COM
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Pianist,
composer, arranger

Amanda
Tosoff

sets poetry to
original jazz
compositions on

Earth Voices

featuring vocalists
Emilie-Claire Barlow,
Michelle Willis,

Laila Biali
and more...

OCTOBER 23, 2021 ¢« WWW.BILLBOARD.COM
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bilboard | LATIN

Artist

IMPRINT/PROMOTION LABEL

LAST  THIS
WEEK  WEEK

TITLE cerTiFicATION
PRODUCER (SONGWRITER)

Farruko

1 NoeLY

LO SIENTO BB:/

Tainy, Bad Bunny & Julieta Venegas

STM TAINY (M.E.MASIS FERNANDEZ,B.A.MARTINEZ OCASIO,J.VENEGAS PERCEVAULT) NEON16

ESTA DANADA
sAL A.GARCIA (I.CORNEJO)
voLvi

Ivan Cornejo
MANZANA/SONY MUSIC LATIN

Aventura x Bad Bunny
DJMAD,CMERCADER.E PARKER L. CHEVERE (B.AMARTINEZ OCASIO, A SANTOS,J ANEGRON VELEZ C.BRITO,C.BRAULIO MERCADER .E.PARKER |.L CHEVERE) RIMAS

POS.

PEAK  WKS.ON
CHART

2 4
5 JUGASTE Y SUFRI Eslabon Armado Featuring DannyLux 4 1

P.JTOVAR OCEGUERA JR.,E.RODRIGUEZ (D.BALDERRAMA) DEL

3 6 TODODETI Rauw Alejandro 2 2]
MR.NAISGAIEL ZORRO (R.A.OCASIORUIZ L.J.GONZALEZ R E.PABON NAVEDO,J.M.COLLAZO E.L. PEREZ ROVIRA) DUARS/SONY MUSIC LATIN

6 72 DAKITI Bad Bunny & Jhay Cortez = 4 50
TAINY,MORA (G.A.M.QUINTERO,M.E.MASIS FERNANDEZ B.A MARTINEZ OCASIO,J.M.NIEVES CORTEZ N.YERALANER,E.EROSACINTRON)  RIMAS

5 8 YONAGUNI Bad Bunny 1 19
SMASH DAVID FINESSE BYRDTAINY (B.A MARTINEZ OCASIO,S.D.JIMENEZ,A.SINGH,BYRD,0.J. CEPEDA MATOS M.E MASIS FERNANDEZ J MREYES DIAZ) RIMAS

8 .} TELEPATIA KaliUchis 4 35
TAINY,M.LARA ALBERT HYPE (K.LOAIZA,CRIS CHIL,S.M PRIMERAMUSSETT M.LARA,A.C.MELENDEZ M.E.MASIS FERNANDEZ)  EMI/INTERSCOPE
YA SUPERAME (EN VIVO DESDE CULIACAN, SINALOA)  Grupo Firme 9 9
I.GUTIERREZ,E.GUTIERREZ (H.PALENCIA CISNEROS,N.GALANTE E.BARRERA) MUSIC VIP

g INDAGETTO J Balvin & Skrillex 5 15
SHRILLEXTAINYJ. INS.JMOORE K M.CRU; LFl ESHTUCKERDBENNETT)  SUENOSGLOBALES/UNIVERSAL MUSIC LATINOJUMLE
A LA ANTIGUITA Calibre 50 12 18
JTIRADO CASTANEDA (R.E.MUNOZ CANTU) ANDALUZ/DISA/UMLE

15 SOBRIO Maluma n 14
E.BARRERAKEITYNROBLEEZYF.A.LIMAMAYALEXUZ(JLLONDONO ARIAS £ BARRERA K.M.CRUZMORENO.A R VALENCIAFALIMAMAYALYPALACIOSMACHADO]  WK/SONYMUSICLATIN
NOSTALGICO Rvssian, Rauw Alejandro & Chris Brown 14 5
RUSSIANC. JMCOLLAZOJEPZARROTL.JOHNSTON R MCCLASHE| CONMARSHALLLE SHPPRKENNEDY) 'HEADCONCUSSION/SONYMUSICLATIN

19 LEY SECA Jhay Cortez & Anuel AA 12 6
TAINY (J.M.NIEVES CORTEZ M.E.MASIS FERNANDEZ,C.. COLON JUARBE E.GAZMEY SANTIAGON.YERALANER)  UNIVERSAL MUSIC LATINO/UMLE
FUE MEJOR Kali Uchis & PARTYNEXTDOOR Or SZA 2 4
J.A.SWEET,QUASI,J.CROCKER (K.LOAIZA,J.A.SWEET,J.A.BRATHWAITE,A MANGIAMARCHI,R.NELSON,S.| ROWE) EMI/INTERSCOPE

21 BOTELLA TRAS BOTELLA Gera MX + Christian Nodal 3 25
EGUTIERREZ CERVANTESEBARRERA (6TORRES MONTANTE,D.MELENDEZ JARAMILLOVY GARCIA ZENTENO E.CUTIERREZ CERVANTES C. GONZALEZNODAL EBARRERA) VIRGIN

18 SEJODIOTO Karol 1 4
OVYONTHE DRUMS (D.ECHAVARRIA OVIEDO,J.R QUILESRIVERA J M.GONZALEZ TAVAREZ C.ANDRES SALAZAR KAROLG)  UNIVERSAL MUSIC LATINO/UMLE

AIR SAL Y PERREA Sech, Daddeawkee&JBalvm
'DIMELOFLOM CEREBRO JHONEL DIVER (. MORALES WILLIAMS,JVASQUEZVALDES £ DESEZARTEFERNANE GARCIA AMANGIAMARCHLR, LAYALARODRIGUEL JA OSORIDBALVN|

EL INCOMPRENDIDO Farruko, Vlctor Cardenas & DJ Adoni

VLARIENS JADAZCADOMNGUETF RTIELCEREVES USAD0ICEAROAADKTCHDOMNELJGATAN . RSOIVHISCLATN

EN TU PERRA VIDA

00060

Grupo Firme / Lenin Ramirez 21 22
I.GUTIERREZ E.GUTIERREZ (A.HERNANDEZ DELGADO,S.Y.APONTE MARCOS,E.CAZ L.RAMIREZ) MUSIC VIP

TRANQUILITO Gerardo Ortiz 8 5
M.CAZARES,J.LIZARRAGA OSUNA (E.DELGADO,J.NAPOLES) BAD SIN/SONY MUSIC LATIN

ME METI EN EL RUEDO (EN VIVO) LuisR Conriquez 23 7
L.R.CONRRIQUEZ MAGDALENO (L.R.CONRRIQUEZ MAGDALENNO) KARTELMUSIC

24 2/CATORCE Rauw Alejandro X Mr. Naisgai 1 22
MR. NAISGAI (R.A.OCASIO RUIZ,J.E.PIZARRO,L.J.GONZALEZ E.L.PEREZ ROVIRA) DUARS/SONY MUSIC LATIN

25 PAREJA DEL ANO Sebastian Yatra X Myke Towers 10 26
DANDEE ATORRES (S.0BANDO GIRALDO,MRENGIFO.A TORRES MTORRES MONGE.0.J.CEPEDA MATOS J MREYES DIAZ) UNIVERSAL MUSIC LATINO/UMLE

PA'LLA VOY Marc Anthony % 7
S.GEORGE (MARC ANTHONY,A.LENIER MESA,P.S.SECK,S.GEORGE) SONY MUSIC LATIN

29 ESI Camilo & Shawn Mendes 22 13
CAMILO,E.BARRERA A C. (C.ECHEVERRY,E.BARRERA,J.MORELLI,S.MENDES,SCOTT HARRIS) HECHO AMANO/SONY MUSIC LATIN

28 QUE MAS PUES? Balvin & Maria Becerra 14 20
JKLEINMAN,SKY ROMPIENDO (J.A.OSORIOBALVIN,ARAMIREZ SUAREZ K M CRUZ MORENO,J KLEINMAN,M BECERRA) ‘SUENOS GLOBALES/UNIVERSAL MUSIC LATINO/UMLE.

32 LA FUNKA Ozuna ]3 5
YRIVERALOPE: LAYDAMASE. J AAPONTE.SRIVASBATISTA A AGOTAY) AURA/SONYMUSICLATIN

3 CURAME Rauw Alejandro 27 9
CHARLIE HANDSOME KENOBI (R.A.OCASIORUIZ, CHARLIE HANDSOME, J.E.PIZARRO,J.M.COLLAZO,E.L. PEREZ ROVIRA) DUARS/SONY MUSIC LATIN

27 ME PASE Enrique Iglesias Featuring Farruko 15 15
CPAUCAR F.SALDANA (EM.IGLESIAS E.T.ZAMBRANO,S.R.LOZADA SCHWARK,D.MARTINEZ BUENO,C £ REYES-ROSADO F MARTINEZ) RCA/SONYMUSICLATIN

30 POBLADO (REMIX)  JBalvinxKarol G xNicky Jam Featuring Crissin x Totoy EL Frio x Natan & Shander 1 17
AETHEBGECES FEND THEPRIOUCER CCTASCONIE 0LLLJANTORRES, JFMARINBASTIDNS,J A OSORIOBALVINK MCRUZM KAW,\  UNVERSALMUSE LATNDUMLE

34 VOLANDO Mora, Bad Bunny & Sech 7 %
SKYROMPIENDO (G.M.QUINTERO,A.RAMIREZ SUAREZ,B.A.MARTINEZ OCASIO,C. MORALES WILLIAMS R.QUINTERO,M.A.COLE) RIMAS

36 UNA NOTA J Balvin & Sech 1 5
KYROMPIENDOTAINY (JA! C.IMORALES WILLIAMS A RAMIREZ SUAREZ M E MASISF ‘SUENOS GLOBALES/UNIVERSAL MUSICLATINO/UMLE

LAO’ ALAO’ Prince Royce 35 g
G.NORIEGA,G.R.ROJAS,M.MUNOZ,GI0,D.LORA (G.R.ROJAS,G.NORIEGA,M.MUNOZ,G.A.FERNANDEZ MANZUR,D.LORA) SONYMUSICLATIN
MIAMI Nicky Jam

(41) P Nicky Jam {33 19

@ TUS DESPRECIOS Pepe Aguilar & EL Fantasma 34 6
P.AGUILAR,A.VALENZUELA,0.VALENZUELA (J.A.AGUILAR JIMENEZ,R.E.MUNOZ CANTU) EQUINOCCIO

LA 69 Jenny69 17 2
E.RODRIGUEZ (J.RUIZ) LUMBRE

@ HABLANDO CLARO (EN VIVO CULIACAN, SINALOA)  Grupo Firme X Grupo Recluta 30 9
I.GUTIERREZ E.GUTIERREZ (M.RODELO) MUSIC VIP

37 LOCO Justin Quiles, Chimbala X Zion & Lennox 13 17
SADEJESUSMONTEROB P!  SADE. )LJTEJEDABRITO.JRQUILESRIVERA GE PIZARROFGORTIZTORRES)  WARNERLATINA

38 LA SINVERGUENZA Christian Nodal & Banda MS 3] 3
J.J GONZALEZ TERRAZAS (H.PALENCIA CISNEROS,C.J. GONZALEZ NODAL A MANGIAMARCHI E BARRERA} PRODUCCIONES LADON/BAJO/SONY MUSICLATIN

RECUERDA Marca MP Bl ©
PVARGAS JR (PVARGAS VACA JR) MARCA MP

40 ALMAS GEMELAS Myke Towers 31 12
OVYONTHE DRUMS M ATORRES MONGE,AE R PARILLA MEDINA 0.J.CEPEDA MATOS YESPERE: NE JWARNERLATINA
200 COPAS Karol G

0OVY ON THE DRUMS KAROL G (KAROL G,D.ECHAVARRIA OVIEDO,D.O.FELIX)
COMO LOHICE YO Matisse + Carin Leon

A.AISPURO MENESES (P.PRECIADO,R.TORRES,M.ROBLES,E.BARRERA,0.A.DIAZ DE LEON HUEZ) SONY MUSIC LATIN

UNIVERSAL MUSIC LATINO/UMLE

4 QUE TIENEN TUS PALABRAS? BandaElRecodode CruzLizarraga 38 6
ALIZARRAGA,J.LIZARRAGA (M. DE JESUS MARTINEZ BENITEZ T.NORIEGA PADILLA) EL RECODO/FONOVISA/UMLE
INCOMPARABLE Los del Norteno Banda 41 2
NOTLISTED (NOTLISTED) COPAR

45 LINDA TokischaX Rosalia = 34 4
LEORD,ROSALIA (L.F.YASMIL T ATLAGRACIA PERALTA R.VILA TOBELLA,R.M.PAULUS TORRES) SONY MUSIC LATIN

47 DEJA VU Tainy x Yandel 2% 15
TAINY (LVEGUILLA MALAVE,J.GRIVERAVAZQUEZ,J.A.DIAZ R R.E.RIVERA M.E.MASIS FERNANDEZ A BORRERO,.RODRIGUEZ) Y/NEONI6

oco Edwin Lunay La Trakalosa de Monterrey 50 1
E.LUNA,A.REYNA R.SALAZAR AVALOS (C.VALDIVIA) REMEX

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

Venegas
Returns
To Top 10

Mexican singer-
songwriter Julieta
Venegas (above) returns
to the top 10 of the

Hot Latin Songs chart
after 14 years thanks

to “Lo Siento BB:/,”

her collaboration with
Bad Bunny and Tainy.
The track surges 11-2
fueled by a 107% influx
in streams, generating
9.9 million U.S. streams
during the week ending
Oct. 14, according to
MRC Data, and earning
atop 20 start on the
overall Streaming Songs
chart. Bad Bunny extends
his top 10 record to

45 such hits since the
chart launched in 1986.
Venegas was last in

the top 10 on Hot Latin
Songs with “Eres Para
Mi,” which reached No. 5
on April 28, 2007.

Bad Bunny continues
his winning streak on
radio as “Volvi,” with
Aventura, takes over atop
Latin Airplay. It's pow-
ered by an 8% increase
in audience impressions,
to 10.1 million, earned in
the week ending Oct. 17.

—PAMELA BUSTIOS

TOPL ALBUMS™

LAST  THIS  ARTIST cerTIFICATION
WEEK WEEK  IMPRINT/DISTRIBUTING LABEL

‘"W BAD BUNNY A
RIMAS

FARRUKO A

Title wks.on
CHART

YHLQMDLG g5

Lalé7 9
CARBON FIBER/SONY MUSIC LATIN
BAD BUNNY ELULtimo Tour del Mundo 47
RIMAS
J BALVIN Jose g

SUENOS GLOBALES/UNIVERSAL MUSIC LATINO/UMLE

RAUW ALEJANDRO A
DUARS/SONY MUSIC LATIN

ESLABON ARMADO
DEL

Vice Versa 16

CortaVenas

IVAN CORNEJO Alma Vacia
MANZANA

SELENA

CAPITOL LATIN/UMLE

BAD BUNNY A
RIMAS

Ones

W 0O ~N O o N~ W N

sQ000-0-0-

X100PRE 147

s L o6 |

9 KAROLG A KGO516 9
UNIVERSAL MUSIC LATINO/UMLE

o KALIUCHIS  SinMiedo (Del Amor y Otros Demonios) 4@
EMI/INTERSCOPE/IGA

12 RAUW ALEJANDRO @ Afrodisiaco  4g
DUARS/SONY MUSIC LATIN

13 JHAY CORTEZ Timelezz g
UNIVERSAL MUSIC LATINO/UMLE
OZUNA A odi

]7 VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN Isea 2]6

18 BAD BUNNY A LasQue Nolban A Salir 75
RIMAS
SECH 42

@ RICH 26
JHAY CORTEZ A F

20 N&E/UNIVERSAL MUSIC LATINO/UMLE amouz ]25

19 JBALVIN & BAD BUNNY A Oasis 190
UNIVERSAL MUSIC LATINO/UMLE
MALUMA A Papi Juanch

2] SONY MUSIC LATIN apl uancho 60

2 ANUELAA A Emmanuel 79
REALHASTA LAMUERTE/SONY MUSIC LATIN
ROMEO SANTOS A Formula: Vol. 2

23 SONY MUSIC LATIN ormuta 0 342

@ ENRIQUE IGLESIAS  GreatestHits(2019) g5
UNIVERSAL MUSIC LATINO/UMLE

97 MYKE TOWERS A EasyMoneyBaby gg
WHITE WORLD/GLAD EMPIRE

2 MANA  Exiliados Es La Bahia: Lo Mejor de Mana 184

WARNER LATINA

LAST  THIS
WEEK ~ WEEK

TITLE
IMPRINT/PROMOTION LABEL

1 LOSIENTOBB:/  Tainy, BadBunny & JulietaVenegas
NEON16

Farruko

o 2 CARBON FIBER/SONY MUSIC LATIN rru ]3

e -1 ESTADANADA lvan Cornejo 9
MANZANA

o A0 JUGASTEYSUFRI  Eslabon ArmadoFeat. Dannylux g
DEL
YONAGUNI BadB

4 5 RIMAS adbunny 19
VOLVI Avent BadB

5 Vol venturaxBad Bunny 1
DAKITI BadB & Jhay Cort

0 /] DA} ad Bunny ayCortez g

o "} TODODETI Rauw Alejandro o
DUARS/SONY MUSIC LATIN

@ 9 YASUPERAME (ENVIVO DESDE CULIACAN, SINALOA)  GrupoFirme 9
MUSIC VIP

1 AM Nio Garcia X J Balvin X Bad Bunny 24
FLOWLAMOVIE/GLAD EMPIRE

@ TELEPATIA Kali Uchis 35
EMI/INTERSCOPE

12 INDA GETTO J Balvin & Skrillex 8
SUENOS GLOBALES/UNIVERSAL MUSIC LATINO/UMLE

0 FUEMEJOR  KaliUchis &PARTYNEXTDOOROrSZA
EMI/INTERSCOPE

@ HAWAI Maluma & The Weeknd g3
SONY MUSIC LATIN/RCA

@ ALA ANTIGUITA Calibre50 g
ANDALUZ/DISA/UMLE

@ YA ACABO MarcaMP g
MARCA MP

@ LA CANCION JBalvin & Bad Bunny 119
UNIVERSAL MUSIC LATINO/UMLE

@ DESPACITO  Luis Fonsi & Daddy Yankee Feat. Justin Bieber 949
UNIVERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOY/DEF JAM/REPUBLIC/UMLE

@ NOMECONOCE  JhayCortez, J Balvin & Bad Bunny 123
N&E/UNIVERSAL MUSIC LATINO/UMLE

22 5I5%E/WK Los Legendarios, Wisin & Jhay Cortez 29
CALLAITA Bad Bunny & Tainy 120
RIMAS
EL TOXICO Grupo Firme & Carin Leon 22

TAMARINDO REKORDSZ/MUSIC VIP

ME METIEN EL RUEDO (EN VIVO)
KARTEL MUSIC

(%,

Luis R Conriquez 1

LANOCHE DE ANOCHE  BadBunny & Rosalia 44
RIMAS

VETE BadB

adBunny - gg

DATA FOR WEEK OF 10.23.2021

VICTOR CHAVEZ/GETTY IMAGES FOR SPOTIFY

HOT LATIN SONGS: THE WEEK'S MOST POPULAR CURRENT LATIN SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA. SONGS ARE

DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP LATIN ALBUMS: THE WEEK'S MOST POPULAR LATIN ALBUMS, AS COMPILED BY MRC DATA, BASED ON MULTI-METRIC CONSUMPTION
(BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). LATIN STREAMING SONGS: THE WEEK'S TOP STREAMED LATIN RADIO SONGS AND ON-DEMAND SONGS AND VIDEOS ON LEADING ONLINE MUSIC SERVICES AS COMPILED BY MRC DATA.

COMPILED BY

SALES, AIRPLAY &
STREAMING DATA






EerYou

GRANINNE

Consideration

EBERHARD

Mot 1 /@ //fat/}/(e

BIEST TRADMMIONAL [BLUES AUBUV © BEST TRADLIONAL RS [PERRORVIANCSE
[BESF AVIERIGAN [ROOIS-SONG © =S AVIERICAN [ROOUS [PERRORVIANGS

I

featuring

TERREON GULLY
and

CHRISTIAN SANDS
SULLIVAN FORTNER
KEITH BROWN
LUQUES CURTIS
BEN WILLIAMS
CASEY BENJAMIN

© Mbandcamp @ 3¢ > &Music janinahburnett.com
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BEST JAZZ VOCAL ALBUM
BEST NEW ARTIST
ALBUM OF THE YEAR

BEST ARRANGEMENT, INSTRUMENTS AND VOCALS
Down By The Riverside - New Orleans High Society

BEST IMPROVISED JAZZ SOLO
Soloists: David Bode, Peter Gustafson

“A well-played, imaginative, and entertaining traditional jazz rooted recording.”
RON WEINSTOCK - IN A BLUE MOOD

“One of the best jazz endeavors of the year. 9/10" TOM HAUGEN - TAKE EFFECT

@NOHIGHSOCIETY NOHIGHSOCIETY.COM CONTACT@NOHIGHSOCIETY.COM

Diane Arkenstone

foryour GRAMMY® consideration
for Best New Age Album

OCTOBER 23, 2021 ¢ WWW.BILLBOARD.COM 231
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KWEST,AARON"ARROW" SUNDAY,E. VAX,0JIVOLTA BRIAN ALLDAY (K. OWEST,A ABUTTS R CUBINAMWILLIAMS E.MASTB MILLER)

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

j:a 8 HURRICANE @ Kanye West 4 7
7 WKS RONNY JONES, AN K ADBDUL JHEASE) G00DJDEFIAM
PRAISE GOD Kanye West 9 7
KWEST.30R0C, 0JIVOLTA,ZTACHI M.G.DEAN (K OWESTTRAVIS SCOTTHCARTER JR,S.GLOADE,A.QTATE £ SLOAN JR.R.CUBINAMWILLIAMS)  G.0.0.0/DEF JAM
MY JESUS Anne Wilson 4 26
J.L.SMITH (AWILSON,J.PARDO,M.WEST) SPARROW/CAPITOL CMG
ON anye West o 7
KWEST,E. VAX BOOGZDABEAST,DJ KHALIL (K.0WEST,C.ZTOLIVER S.R.S.MESCUDI,J.GWIN. K. ADBDUL-RAHMAN E.MAST) 6.0.0.D./DEF JAM
SCARS IN HEAVEN Casting Crowns 5 19
M.AMILLER (M.HALL M.WEST) BEACH STREET/REUNION/PLG
HOUSE OF THE LORD PhilWickham ~ g og
J.L.SMITH (P.WICKHAM,J.L.SMITH) FAIRTRADE
OFF THE GRID Kanye West 9 7
KWEST,30R0C,AYOAA,0JIVOLTA,DAVID & ELI(K OWEST JTCARTER FIVIO FOREIGN,S.GLOADE, D RUOFF E KLUGHAMMER E.SLOANJR.R CUBINA MWILLIAMS A ASIF) G.O.0.D,/DEFJAM
RATTLE! Elevation Worship 4 Al
C.BROWN (S.FURTICK B.LAKE,C.BROWN) ELEVATION WORSHIP/PLG
BE ALRIGHT Evan Craft x Danny Gokey x Redimi2 9 26
S.COOK (E.CRAFT,S.COOK,W.GONZALEZ) EVAN CRAFT/55 PROMOTION
WHAT IF MatthewWest 15 1g
MWEST,A.J.PRUIS (MWEST,A.J.PRUIS,R.JACKSON) STORY HOUSE COLLECTIVE/REUNION/PLG
PROMISES  Maverick City Music Featuring Joe L. Barnes & Naomi Ralne m 23
T.BROWN,J.JAY (J.L.BARNES,P.C.GAINES, K.ALVARADO,L.MARIN,A.MOSES,D.BOWE)
LOOK WHAT YOU'VE DONE Tashalayton 19 95
K.E.SMITH(T.LAYTON,K.E.SMITH,M.WEST,A.J.PRUIS) BEC/TOOTH & NAIL
UNTIL GRACE TaurenWells &RascalFlatts 19 99
C.BUTLER,J.SAPP,RASCAL FLATTS (TWELLS,C.BUTLER,E.HULSE) REUNION/PLG
WHEN YOU SPEAK Jeremy Camp 13 17
M.KUIPER (J.CAMP,M.KUIPER,B.COWART) STOLEN PRIDE/SPARROW/CAPITOL CMG
Kanye West = o 7
KWEST,88KEYS,0JIVOLTA M.G.DEAN.DEM JOINTZ (K OWEST,S.C.CARTER C.MNJAPA,R CUBINAMWILLIAMS DA ABERNATHY, JR,M.6.DEAN.S SOLYMAR) 6.0.00,/DEF JAM
RELATE forKING & COUNTRY 15 1g
TEDDT.,J.KERR,FORKING & COUNTRY (J.SMALLBONE,L.SMALLBONE,J.KERR TAYLA PARX) CURB-WORD
OK OK Kanye West ~ , 7
KWESTBOI-IDA,L.BELL (K.0.WESTM.J.SAMUELS LIL YACHTY,D.CHARLES,FIVIO FOREIGN,L.B.BELL,C.LEE) 6.0.0.D./DEF JAM
COME WHAT MAY We Are Messengers 13 11
J.PARDO (D.MULLIGAN,J.PARDO) CURB-WORD
BELIEVE WHAT | SAY Kanye West g 7
KWEST.DEMJOINTZ BOOGZDABEAST.FNZ,0JIVOLTA (K.OWEST,D.A ABERNATHY, JR.,J GWINM.J MULE | DEBONIR CUBINA M WILLIAMS M MYRIE) 6.0.0.0,/DEF JAM
JUNYA Kanye West 5 7
KWEST,DIGITALNAS,0JIVOLTA (K. O.WEST.J.T.CARTER N.PEMBERTON,R.CUBINA,MWILLIAMS KR BAILEY.TW.GRIFFIN JR) 6.0.0.D./DEF JAM
PURE SOULS Kanye West 12 7
KWESTBOOGZDABEAST SLICUKI SHUKOBVOLKEL,QJIVOLTAM G.DEAN K OWESTR WMOORE, JR. J.GWINT FRIEDRICH C BAUSS BVOLKEL R CUBINA ML GOOD,DEFJAM.
PROMISED LAND tobyMac 99 3
M.KUIPER,TOBYMAC (T.MCKEEHAN,A.AGEE) FOREFRONT/CAPITOL CMG
STAND IN FAITH Danny Gokey 99 13
J.SAPP (D.GOKEY,M.L.C.FIELDES,J.SAPP) SPARROW/CAPITOL CMG
JONAH Kanye West 9 7
KWEST,AUDI,DRTWRK (K.0.WEST.T.J.HOLLINS, JR.,D.D.BANKS,T.BROWN,M.SUSKI,M.G.DEAN) 6.0.0.D./DEF JAM
ALL THINGS NEW Big Daddy Weave 18 29
J.REDMON (M.WEAVER,D.LEONARD) CURB-WORD
;18 HURRICANE @ Kanye West 4 7
7WKS 00 OGS BINATEL ) GOUDOERIM
PRAISE GOD Kanye West 9 7
KWEST.30R0C, 0JIVOLTA,ZTACHI M.G.DEAN (K OWESTTRAVIS SCOTTHCARTER JR, S.GLOADE, A.QTATE £ SLOANJR.R.CUBINAMWILLIAMS)  .0.0.0/DEF JAM
OON anye West 2 7
KWESTE. VAX BOOGZDABEAST,DJ KHALIL (K.0WEST,C.ZTOLIVER S.R.S.MESCUDI,J.GWIN.K. ADBDUL-RAHMAN E. MAST) 6.0.0.D./DEF JAM
OFF THE GRID Kanye West o 7
KWEST.30R0C,AYOAA,0JIVOLTA DAVID & ELI (K OWEST JTCARTER FIVIO FOREIGN,S.GLOADE, DRUOFF.E KLUGHAMMER E.SLOANJR.R CUBINA MWILLIAMS AASIF) GO.0D,/DEFJAM
PROMISES Maverick City Music Featuring Joe L. Barnes & Naomi Raine 4 29
T.BROWN,J.JAY (J.L.BARNES,P.C.GAINES K. ALVARADO,L.MARIN,A.MOSES,D.BOWE) TRIBL
JAIL Kanye West = o 7
KWEST,88KEYS,0JIVOLTA M.G.DEAN.DEM JOINTZ (K OWEST,S.C.CARTER C.MNJAPA R CUBINAMWILLIAMSD.A ABERNATHY, JR, M 6.DEAN.S SOLYMAR) 6.0.0.0/DEF JAM
JIREH Elevation Worship & Maverick City Music Featuring Chandler Moore & NaomiRaine 4 28
C.BROWN,S.FURTICK,J.INGRAMT.BROWN,J.JAY (S.FURTICK,C.BROWN,N.RAINE.C.MOORE) ELEVATION WORSHIP/RCA INSPIRATION/PLG
OK Kanye West 4 7
KWESTBOI-IDA,L.BELL (K.0.WEST,M.J.SAMUELS,LIL YACHTY,D.CHARLES,FIVIO FOREIGN,L.B.BELL,C.LEE) 6.0.0.D./DEF JAM
BELIEVE WHAT I SAY Kanye West 7 7
KWEST,DEMJOINTZ BOOGZDABEAST.FNZ.0JIVOLTA (K.OWEST.0.A ABERNATHY, JR.J. GWIN.M.J.MULE.| DEBONIR CUBINA MWILLIAMS MMYRIE} G.0.0.0./DEF JAM
JUNYA Kanye West 5 7
KWESTDIGITALNAS,0JIVOLTA (K.0WEST,JT.CARTER,N.PEMBERTON R.CUBINA,MWILLIAMS K R BAILEY.TW.GRIFFIN JR) 6.0.0.D./DEF JAM
PURE SOULS Kanye West 10 7
KWESTBOOGZDABEAST SUCUKI SHUKO.BVOLKEL QUNOLTAMG.DEAN (K OMESTRW MOORE, JR. J. GWINTFRIEDRICHC BAUSS BVOLKEL R CUBINA MMWILLIAMS OMVILDER MGDEAN) GO.0D,DEF JAM
JONAH Kanye West 9 7
KWESTAUDI.DRTWRK (K.0.WESTT.J.HOLLINS, JR.,D.D.BANKS,T.BROWN,M.SUSKI,M.G.DEAN) 6.0.0.D./DEF JAM
REMOTE CONTROL Kanye West 1 7
KWEST OUIVOLTACUBEATZ DIGITAL NAS 88KEYS.M.G.DEAN(K OWEST. L WILLIAMS NPEMBERTON.T GOMRINGER K GOMRINGER R CUBINAMWILLIAMS C MNJAPA MG DEAN) GOOD,DEFJAM
JESUS LORD Kanye West 8 7
KWEST,SWIZZBEATZ GESAFFELSTEIN,M6.DEAN (K. OWESTK DEAN.LHOOVER, JR, M G.DEANMLEVYEFEALLAH JPHILLIPS DSTYLES SD.JACOBS)  G.0.0.0./DEF JAM
HEAVEN AND HELL Kanye West 13 7
KWEST.88KEYS,BOOGZDABEASTWALLIS LANE,OJIVOLTA (K.OWEST,J.GWIN.C.MNJAPA R CUBINA MWILLIAMS N.JAHANBIN,P.JAHANBIN) 6.0.0.D,/DEF JAM
Kanye West 12 7
KWESTBRIANALLDAY,0JIVOLTA W.CAMPBELL,C.HENRY (K OWESTB.MILLER R CUBINAMWILLIAMS,M.MBOGO W.S.CAMPBELL Il C.HENRY) 6.0.0.D,/DEF JAM
NO CHILD LEFT BEHIND Kanye West 15 7
KWEST,BOOGZDABEAST,GESAFFELSTEIN (K.0.WEST,J.GWIN,J.BROWN,T.J.HOLLINS, JR. M.LEVY) 6.0.0.D./DEF JAM
JOYFUL DanteBowe g 26
B.SCHOFIELD (D.BOWE,B.SCHOFIELD) BETHEL
T2 Kanye West 17
KWESTBBKEYS,0JIVOLTAMG.OEANDEMJOINTZ (K OWEST,JLKIRK MARILYNMANSON,C.MNJAPA R CUBINAMWILLIAMS DA ABERNATHY, JR MG DEAN.SSOLYMAR]  6.0.0.0,/DEF JAM
KEEP MY SPIRIT ALIVE Kanye West 15 7
KWEST,BOOGZDABEAST,0JIVOLTA FNZ (K.O.WEST,J.GWIN,M.J.MULE,|.DEBONI,R.CUBINAMWILLIAMS)  G.0.0.D./DEF JAM
NEW AGAIN Kanye West 19 7
KWESTBODGZDABEASTWALLISLANE MWALLIS DEM JOINTZ OJVOLTA K OWEST.CMBROWN,J GWIN N JAHANBIN PJAHANBINL AROBINSON D AABERNATHY JR RCUBNAMWILLIAMSCMNJAPA)  GO.D,DEFJAM
WAITONYOU  Elevation Worship & Maverick City Music Featuring Dante Bowe & Chandler Moore 4 20
C.BROWN,S.FURTICK,J.INGRAMT.BROWN,J.JAY (S.FURTICK,C.BROWN,THUDSON,C.MOORE,D.BOWE B.LAKE) ELEVATION WORSHIP/PLG
COME TO LIFE Kanye West 19 7
KWEST,0JIVOLTA J BHASKER W.CAMPBELL,M.G.DEAN (K.OWEST,R CUBINA,MWILLIAMS,J BHASKER W.S.CAMPBELL ) 6.0.0.D./DEF JAM
LORD I NEED YOU KanyeWest 19 7
KWEST,BOOGZDABEASTWHEEZY,FNZ (K.OWEST.J.GWIN.W.T.GLASS,M.J.MULE..DEBONI.C.ST. JOHN PHILLIPS) 6.0.0.D./DEF JAM
GOD BREATHED nyeWest 1 6
6.0.0.0,/DEF JAM

George’s
Album
Chart
Debut

Maryanne J. George’s
Not Just Stories opens
at No. 3 on Top Gospel
Albums and No. 12 on
Top Christian Albums
with 3,000 equivalent
album units, according
to MRC Data, marking
her first album chart
visits. George previously
notched a pair of hits on
Hot Gospel Songs and
Hot Christian Songs as a
featured act for Maverick
City Music and Upper-
room: “Champion” (also
featuring Brandon Lake)
and “| Thank God” (also
featuring Dante Bowe,
Aaron Moses and Chuck
Butler), both earlier in
2021.

Plus, Kierra’s “Some-
thing Has To Break,”
featuring her mother,
Karen Clark-Sheard, rises
2-1on Gospel Airplay.
Kierra claims her fourth
leader after her featured
turns on Mary Mary’s
“God in Me” in 2009
and on GEI's “Hang On”
in 2017 and “It Keeps
Happening” in 2020.
Clark-Sheard scores her
first No. 1 on the chart,
among four top 10s dat-
ing to her first in 2009.

—XANDER ZELLNER
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[: A0 KANYE WEST @

(AR ©6.0.0.0./DEF JAM

LAUREN DAIGLE
CENTRICITY/I2TONE

Donda 7
LookUpChild 152

ELEVATION WORSHIP & MAVERICKCITYMUSIC ~ OldChurchBasement 94,
ELEVATION WORSHIP/PLG

ELEVATION WORSHIP  GravesIntoGardens  7g

ELEVATION WORSHIP/PLG

(/)| FORKING&COUNTRY® BumTheShips 159

CURB-WORD

ZACH WILLIAMS

ESSENTIAL/PLG

Rescue Story 106

CEDARMONT KIDS 100 Sing-along-songs ForKids g
CEDARMONT KIDS/CEDARMONT/PLG

ANDY MINEO NeverLandll 9

REACH

PHIL WICKHAM Hymn Of Heaven 16
FAIR TRADE

CASTING CROWNS  Voice Of Truth: Ultimate Hits Collection 109

BEACH STREET/REUNION/PLG

ALAN JACKSON Precious Memories Collection  99g

ARC/EMINASHVILLE/CAPITOL CMG

MARYANNE J. GEORGE  Not Just Stories 1

TRIBL

MERCYME | CanOnlylmagine: The VeryBest OfMercyMe 19
FAIR TRADE

SKILLET 2 Awake 387

ARDENT/ATLANTIC/FAIR TRADE

Therapy Session 286

CAPITOLCMG

ANNE WILSON My Jesus: Live InNashville (EP) 10
SPARROW/CAPITOL CMG

LAUREN DAIGLE HowCanltBe 34
CENTRICITY/CAPITOL CMG

CARRIE UNDERWOOD My Savior  9g
CAPITOL NASHVILLE/UMGN

MERCYME Inhale (Exhale) 94
FAIR TRADE

KANYE WEST JESUSISKING (Soundtrack) 193

6.0.0.D./DEF JAM

BETHEL MUSIC Victory: Recorded Live 130
BETHEL

WE THE KINGDOM Holy Water 62
SPARROW/CAPITOL CMG

MAVERICK CITYMUSIC  MaverickCity, Vol. 3:Part] ~ 7g
MAVERICK CITY MUSIC

P.0.D. 3 Satellite 1pg

ATLANTIC/CURB-WORD

Mansion 325

CAPITOLCMG

[: A0 KANYE WEST @

AL G.0.0.0./DEF JAM

ELEVATION WORSHIP & MAVERICKCITYMUSIC ~ OldChurchBasement 94,
ELEVATION WORSHIP/PLG

Donda 7

MARYANNE J. GEORGE  Not Just Stories 1
TRIBL
KANYE WEST JESUSISKING (Soundtrack) 103

6.0.0.D./DEF JAM

GG MAVERICK CITY MUSIC

1
MAVERICK CITY MUSIC 78

CECEWINANS  BelieveFor t: ALive Worship Experience 3]
PURESPRINGS GOSPEL/FAIR TRADE

Maverick City, Vol. 3

KIRKFRANKLIN TheEssential Kirk Franklin 248
FO YO SOUL/VERITY/LEGACY

TASHA COBBS LEONARD

MOTOWN GOSPEL/CAPITOL CMG

Heart. Passion. Pursuit 216

MAVERICKCITYMUSIC  Jubilee: Juneteenth Edition 17
TRIBL

MAVERICK CITY MUSIC & UPPERROOM  MoveYourHeart. 37

MAVERICK CITY MUSIC

KORYN HAWTHORNE Unstoppable 17g
RCAINSPIRATION/PLG

MARVINSAPP  Playlist: The Very Best Of Marvin Sapp 326
VERITY/LEGACY

KIRK FRANKLIN Hello Fear 268
FO YO SOUL/VERITY/RCAINSPIRATION/PLG

MARY MARY Go Get It (Soundtrack) 182
MY BLOCK/COLUMBIA/LEGACY

TASHA COBBS Grace (EP) 395
MOTOWN GOSPEL/CAPITOL CMG

TASHA COBBS OnePlace: Live 320

MOTOWN GOSPEL/CAPITOL CMG

MAVERICK CITY MUSIC  MaverickCity, Vol.3-Part2 g

MAVERICK CITY MUSIC

TRAVIS GREENE TheHill 3pg
RCAINSPIRATION/PLG

TAMELA MANN BestDays 3gg
TILLYMANN

TAMELA MANN Overcomer 10
TILLYMANN

JONNY X MALI LiveInLA(EP) 3
KAPPROVED/LIFE ROOM/RCA INSPIRATION/PLG

KIRK FRANKLIN Long Live Love 119
FO YO SOUL/RCA/RCA INSPIRATION/PLG

MARVIN SAPP HerelAm g3
VERITY/LEGACY

DANTE BOWE Circles 18
BETHEL

TRIBL Tribl1 1
TRIBL

DATA FOR WEEK OF 10.23.2021

HOT CHRISTIAN SONGS: THE WEEK'S MOST POPULAR CURRENT CHRISTIAN SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA, TOP CHRISTIAN ALBUMS:
THE WEEK'S MOST POPULAR CHRISTIAN ALBUMS, AS COMPILED BY MRC DATA, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). HOT GOSPEL SONGS: THE WEEK'S MOST POPULAR CURRENT GOSPEL SONGS, RANKED BY

RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA. TOP GOSPEL ALBUMS: THE WEEK'S MOST POPULAR GOSPEL ALBUMS, AS COMPILED BY MRC DATA, BASED ON MULTI-METRIC

CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). SEE CHARTS LEGEND ON BILLBOARD.COM FOR COMPLETE RULES AND EXPLANATIONS. © 2021, BILLBOARD MEDIA, LLC AND MRC DATA, INC. ALL RIGHTS RESERVED.

SALES, AIRPLAY &
STREAMING DATA
COMPILED BY
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Artist

IMPRINT/PROMOTION LABEL

TITLE cerTiFIcATION
PRODUCER (SONGWRITER)

POS.

HOT DAN ELECTRONIC SONGS™

PEAK  WKS. ON
CHART

AIR ST COLD HEART (PNAU REMIX) Elton John & Dua Lipa 1 9

1 WK JHiB NERCIRIEMINTERSCQPE

PEPAS Farruko 1 15

IAMCHINOYC! (ETTOICEREYES ROSADOFJ MARTINEZM: BAUZAARQUEZADAFULGENCIO.| ATINTHEORCHARD

INDAGETTO JBalvin & Skrillex | 9 1@

KRILLEXTAINY J. JMOOREK. £l ESHTUCKER DBENNETT) ) MUSICLATING/UMLE

DON’'T BE SHY Tiesto & Karol G 4 9

TIESTO,T.W.BRUNILA (T.MVERWEST,T.W.BRUNILA,Y.L.H.BREEN,J.D.KROPER,KAROL G) MUSICAL FREEDOM/ATLANTIC

GOOSEBUMPS Travis Scott & HVYME 1 48

HVME (B.KORSAN,D.JACKSON,TRAVIS SCOTTK L.DUCKWORTH K.GOMRINGER R LATOUR TGOMRINGER)  LITHUANIAHQ/BI/CACTUS JACK/EPIC

YOU Regard x Troye Sivan x Tate McRae 1 26

REGARD (REGARD,T.S.MELLET,T.MCRAE,F.C.EICHEN,T.G.MANN K.ERIKSSON,|.S.QUINN) MINISTRY OF SOUND/EPIC

EL INCOMPRENDIDO Farruko, Victor Cardenas & DJ Adoni 4 2
CHOOMNGUEZ F.JMARTINEZ C E REYES-ROSADO..C.GARCIAJ ADIAZCHDOMINGUEZ J.GAITAN, JR ABAUZA.)  CARBONFIBER/SONYMUSICLATIN

LOVE TONIGHT Shouse 8 17

SHOUSE (E.D.SERVICE,J.G.MADIN) HELL BEACH/ONELOVE

YOU ARE MY HIGH DJ Snake 6 1

DJ SNAKE (C.WILSON,J.A.SMITH,R.J.WILSON,W.S.E.GRIGAHCINE) DJ SNAKE/INTERSCOPE

CHASING STARS Alesso, Marshmello & James Ba 10 8

AL INDBLAD,AIZQUIERDO,JMBAYJDBELLION.JK.JOHNSON. 10:22PM{JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL

OoUT OUT JoelCorry,JaxJones Charli XCX & Saweetie 9 9

L JCORRY.JAXJONES|J|CORRYTFKWONG WAHLAMCE. | EBAUM.JMLBENNETT. | PERFECTHAVOC/ASYLUM/BIGBEATIEMG

HEARTBREAK ANTHEM Galantis, David Guetta & Little Mix 22

'BLOODSHY.D GUETTAHN.JONBACK SONDR D.SAINT FLEUR T BRIDGES JOHNNY GOLDSTEINMHAWKINST GREEN(CKARLSSON PD.GUETTA D.SAINTFLEUR HN JONBACK..) BIGBEAT/EMG

WHERE ARE YOU NOW Lost Frequencies & Calum Scott 1 1

LOST FREQUENCIES (F. DE LAET,M.PKELLY,J.BPERSSON,S.ARMAN,D.LUNDBERG)
| FEEL GOOD

LOST &CIE/RCA

Pitbull Featuring Anthony Watts & DJWS 8
DJWHITESHADOW, (ANOEL MNJS 2 BATHF FER L E PAREDES IDEZ L MENDEZ)

DOITTOIT Acraze Featuring Cher|sh 15 8
ACRAZE (C.DUNCKER,F.KING,N.KING LAWRENCE,R.RICHARD,S.P.JOSEPH,J.WILLIAMS)
LOVE ME NOW Kygo Featuring Zoe Wees 9 9
KYGO (KYGO,P.P.SALMY,R.MUNOZ HIGHT,Z WEES) KYGOAS/RCA
BELIEVE ME Navos 15 8
R.HARRINGTON (R.HARRINGTON) ISLAND/CASABLANCA/REPUBLIC

BORN YESTERDAY

JMIKE,SIA,ARCA (ARCA,J.M.COLEMAN,S.K.I.FURLER)

ON MY KNEES

Arca & Sia

XL/BEGGARS GROUP

RUFUS DU SOL

18

J.EVIGAN,RUFUS DU SOL (J.HUNT,J.G.EVIGAN,J.GEORGE,T.LINDQVIST) ROSE AVENUE/REPRISE/WARNER ]4 3
REMEMBER Becky Hill & David Guetta 4% 17
D.GUETTA,L.STORRS (R.C.HILL,K.A.POOLE K.E.SONES,L.D.THOMPSON,P.D.GUETTA,L.STORRS) EKO/POLYDOR/INTERSCOPE
EN MI CUARTO Jhay Cortez & Skrillex 8 1
TAINY,SKRILLEX (J.M.NIEVES CORTEZ,M.E.MASIS FERNANDEZ,S.J.MOORE) UNIVERSAL MUSIC LATINO/UMLE
SAD BOY R3HAB & Jonas Blue Featuring Ava Max & Kylie Cantrall 17 5
R3HAB,JONAS BLUEY3LLOKOALA HIGHT (J HAWITT.A MVAN DAY,F.EL GHOUL,A AKOCIG.J.ROBIN.A.ARMATO Y3LLOKOALA HIGHT) ARTISTPARTNER GROUP/CYB3RPVNK
BY YOUR SIDE Calvin Harris Featuring Tom Grennan 6 19
CALVIN HARRIS (CALVIN HARRIS THUTCHCRAFT,J.J NEWMAN T.GRENNAN,J.SCOTT,D.M.NEEDLE) COLUMBIA
REAL LOVE Dlllon Francis Featuring Aleyna Tilki 2% 1
DHFRANCIS PHILSCULLYWPHILLIPS KTOMMERBAKKE £ SMAALAND!( KC TOMMERBAKKE.|
PROMISES Diplo With Paul Woolford & Kareen Lomax 4% 2
DIPLO,P.M.WOOLFORD (TW.PENTZ,N.K.LOMAX,P.M.WOOLFORD,M.JAEGER) HIGHER GROUND
A SECOND TO MIDNIGHT Kylie Minogue With Years & Years 26 1
R.STANNARD,D.BLACKWELL (O.ATHORNTON,M.SJOLIE,K.MINOGUE,R.STANNARD,D.BLACKWELL) DARENOTE/BMG
HOLE IN MY HEART Louis The Child & Livingston 20 2
LOUISTHE CHILDT.NORRIS (FKENNETT,R. HAULDREN T.HOLLINGS,S.BRNNAN,J.SHAW,C.B.MANNING LIVINGSTON) LOUIS THE CHILD/INTERSCOPE
MY HEART GOES (LA DIDA) Becky Hill Featuring Topic 27 7
TOPIC,J.WILKINSON (R.C.HILL,C.HAINING,J.WILKINSON,L.NORDSTROM,F.NOBEL) EKO/POLYDOR/INTERSCOPE
LIFETIME Swedish House Mafia Featuring Ty Dolla $ign & 070 Shake 9 13
SWEDISHHOUSE MAFIA,C.NORDSTROM(S.INGROSSO,S ANGELLO,C.NORDSTROM AXWELL V.PONTARE R AMAYERS D.BALBUENAT.SECK ATTISSO) SSA/REPUBLIC
RUNIT DJ Snake, Rick Ross & Rich Brian 13 g9
DJ SNAKE,SIM (B.IMANUEL W.L.ROBERTS II,W.S.E.GRIGAHCINE,C.M.DOLD,C.R. TAYLOR) MARVEL/DJ SNAKE/HOLLYWOOD/INTERSCOPE
RASPUTIN Majestic XBoneyM. = 11 9
F.FARIAN (F.FARIAN,F.JAY,G.REYAM) NITRON/LASTNITE/ARISTA
YOU FOR ME Sigala. xRita Ora 7 15
SIGALA.JARLY (B FIELDER R.S.0RA C.E AITCHISON,M.E.LOVE,A.COOK F KEANE,J.SHASSELQUISTJARL)  MINISTRY OF SOUND/BI/LAST NITE/ARISTA
HELLO Martin Solveig & Dragonette 1 4
MARTIN SOLVEIG (M.PICANDET,M.SORBARA) BIG BEAT/ATLANTIC/EMG
DIAMONDS Martin Garrix, Julian Jordan & Tinie Tempah 34 1
NOTLISTED (NOT LISTED) STMPDRCRDS
RUNNING OUT OF ROSES Alan Walker & Jamie Miller 3] 5
A.O.WALKER KASPER (A.O.WALKER,F.B.OLSEN,M.ARNBEKK,G.GREVE,0.SAUVIK,M.LIE SKARE) MER MUSIKK/RCA
SWEET DREAMS Alan Walker & Imanbek 18 18
AOWALKER IMANBEK KASPER HIGHTOWER SVIDDEN,JULIA (A.OWALKER | ZEIKENOV,J. LARKIN.AN.CATANIA, L ANDERSSON,J.C.KARLSSONA RUNDBERG KASPER| MERMUSIKK/RCA
RUNAWAY R3HAB X Sigala X JP Cooper 28 8
R3HAB,SIGALA. JARLY (B.FIELDER,J.S.HASSELQUIST JARL,D.J.A.LULS.M.MCDONAGH,N.M.BLAIR J.P.COOPER FELGHOUL) ~ CYB3RPVNK
BLAME MYSELF ILLENIUM & Tori Kelly 9 13
ILLENIUM (N.D.MILLER E.W.SCHWARTZ,S.A.BOOKER) 12TONE
STUPID FEELINGS 220 KID & LANY % 10
BILLEN TED (W.E.GRAYDON,J.SHAW,C.B.MANNING,T.HOLLINGS,S.BRNNAN,P.J.KLEIN) POLYDOR/ASTRALWERKS/CAPITOL
IF YOUREALLY LOVE ME (HOW WILL I KNOW) David Guetta x MistaJam x John Newman 19 14
DBUETTAMISTAJAM.JNEWMANTIMOFEY (P.D.GUETTA PDALTON,J.JNEWMAN,0.GREEN.FRANKLIN,S.A RUBICAM N.MWALDEN,G R MERRILL) WHAT ADJ/WARNER
CALIFORNIA DREAMIN’ Chris Lorenzo Featuring High Jinx 41 1
C.LORENZO,HIGH JINX (J.PHILLIPS,M.PHILLIPS) BLACK BOOK/ASTRALWERKS/CAPITOL
FANCY (DAVE AUDE REMIX) Reba | 49 1
T.BROWN,R.MCENTIRE,D.AUDE (B.GENTRY) MCANASHVILLE
ROSEWOOD Bonoho 2z
BONOBO(S.C.GREEN) NINJATUNE
DRIVE Clean Bandit x Wes Nelson x Topic 25 1
G.CHATTO,J.PATTERSON,M.RALPH SALT WIVES TOPIC (D.PHELAN,G.CHATTOT.TOPIC,J PATTERSON,A.ORIETHTUCKER A TIDEBRINK) BIGBEAT/ATLANTIC/EMG

EST Hook N Sling & Galantis With Karen Harding 45 1
HOOK N SLING,GALANTIS (A.PMANISCALCO,C KARLSSON.K HARDINGT.SPECIALE,PALBINGER R HALL H.N.JONBACK) VIRGINREC,/CASABLANCA/REPUBLIC
NEXT TO ME RUFUS DU SOL 19 8
RUFUS DU SOL (J.HUNT,J.GEORGE,T.LINDQVIST) ROSE AVENUE/REPRISE/WARNER
HOW WILL | KNOW Whitney Houston X Clean Band|t 23 3
J.PATTERSON,M.RALPH,N.MWALDEN (N.M.WALDEN,G.R.MERRILL,S.A.RUBICAM)
SUN CAME UP Sofi Tukker & John Summit i
SOFI TUKKER,JOHN SUMMIT (SWAWLEY-WELD,T.HALPERN,J W.SCHUSTER,R.BEYNON) ULTRA
HEAR ME SAY JonasBlue & LEON 19 19
JONAS BLUE (G.J.ROBIN,D.JAMES,L HAYWOOD,R ELLMORE,D.BROOK L.LINDGRAN, MIYA MIYA) POSITIVA/EMI/ASTRALWERKS/CAPITOL
IN HEAT. Hentai Xander 30 17

HENTAIXANDER,SUICIDEYEAR (J.CASTANON) HENTAIXANDER

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

‘Heart’
Rockets
To No. 1

Elton John and Dua Li-
pa’s “Cold Heart (PNAU
Remix)” hits No. 1 on the
Hot Dance/Electronic
Songs chart. In the week
ending Oct. 14, the

duet jumped by 31% to
21.2 million in all-format
airplay audience, 18% to
8 million U.S. streams
and 10% to 10,200 sold,
according to MRC Data.

The track is from
John’s collaborative
collection, The Lock-
down Sessions (released
Oct. 22), which mashes
up four of his classics
from the 1970s and ’80s,
including “Rocket Man”
and “Sacrifice” The song
also ascends 32-25 on
the Billboard Hot 100, his
highest placement since
March 1998.

“Alot of it is, of course,
due to Dua Lipa’s pop-
ularity and the brilliant
PNAU remix,” John
recently told Billboard of
the song’s success. “But
| feel very, very content
and happy that I'm rele-

vant” —GORDON MURRAY
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ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

LADY GAGA A The Fame

JLYA L&Y STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA

THE CHAINSMOKERS 2. Collage (EP) 9gg
DISRUPTOR/COLUMBIA

LADY GAGA Chromatica 72

STREAMLINE/INTERSCOPE/IGA

GORILLAZ 2 Demon Days 349
PARLOPHONE/WARNER

DAFT PUNK Random Access Memories 310
DAFT LIFE/COLUMBIA/LEGACY

CALVIN HARRIS 18 Months 9
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

THE CHAINSMOKERS Memories...Do Not Open 236
DISRUPTOR/COLUMBIA

MARSHMELLO  Marshmello: Fortnite Extended Set 141

JOYTIME COLLECTIVE

DAVID GUETTA Nothing But The Beat 352
WHAT AMUSIC/PARLOPHONE/ATLANTIC/AG

ILLENIUM FallenEmbers 13

12TONE

ALAN WALKER DifferentWorld 148
MER MUSIKK/RCA

DISCLOSURE Energy 59

ISLAND/CAPITOL

AvVICII Ti

PRMD/ISLAND rue 26]
FLO RIDA WildOnes 193
POEBOY/ATLANTIC/AG

LADY GAGA Born This Way 2861
STREAMLINE/KONLIVE/INTERSCOPE/IGA

CALVIN HARRIS Motion 914
FLYEYE/COLUMBIA

M83. Hurry Up, We're Dreaming. 170
M83/MUTE

CALVIN HARRIS Funk Wav Bounces Vol.1 224
COLUMBIA

ODESZA A Moment Apart 24
FOREIGN FAMILY COLLECTIVE/COUNTER

MARINA AND THE DIAMONDS ElectraHeart 115
ELEKTRA/EMG

DEPECHEMODE  TheBest Of Depeche Mode: Volume 93

SIRE/MUTE/REPRISE/WARNER BROS.

DAFT PUNK Discovery 208
DAFT LIFE/PARLOPHONE/RHINO

DAVID GUETTA Onelove 113
GUM/ASTRALWERKS

ILLENIUM Ascend gg

ASTRALWERKS

THE CHAINSMOKERS World War Joy  gg

DISRUPTOR/COLUMBIA

TITLE
IMPRINT/PROMOTION LABEL

COLD HEART (PNAUREMIX)
MERCURY/EMI/INTERSCOPE/IGA

Elton John & DuaLipa

Farruko

CARBON FIBER/SONY MUSIC LATIN ]4
IFEELGOOD  Pitbull Feat. Anthony Watts & DJWS 7
MR.305

LOVE TONIGHT Shouse 17
HELL BEACH/ONELOVE

THE NIGHTS Avicii 109
PRMD/ISLAND/REPUBLIC

INDA GETTO J Balvin & Skrillex 15
SUENOS GLOBALES/UNIVERSAL MUSIC LATINO/UMLE

PROMISES Calvin Harris & Sam Smith 27
COLUMBIA

STAYIN'’ ALIVE Bee Gees A
CAPITOL/UME

FRIENDSHIPS Pascal Letoublon 33
SUPRAFIVE/UME

FANCY (DAVE AUDE REMIX)  RebaMcEntire 1
MCANASHVILLE/UMGN

PARTYTILLWEDIE  MAKJ& Timmy Trumpet Feat. Andrew WK, 1
SPINNIN'

THE BUSINESS Tiesto g5
MUSICAL FREEDOM/ATLANTIC/AG

DON'T BE SHY Tiesto & Karol G 9
MUSICAL FREEDOM/ATLANTIC/AG

CALIFORNIADREAMIN'  ChrisLorenzo Feat. High Jinx 1
BLACK BOOK/ASTRALWERKS

MATRIX Nitti Gritti Feat. JimmyLevy 9
PROXIMITY

HELLO Martin Solveig & Dragonette 86
BIG BEAT/ATLANTIC/AG

ELINCOMPRENDIDO  Farruko, Victor Cardenas & DJ Adoni 2
CARBON FIBER/SONY MUSIC LATIN

JERUSALEMA  Master KG Feat. Burna Boy & Nomcebo Zikode 62
OPENMIC/ELEKTRA/WARNER

DOITTOIT Acraze Feat. Cherish 8
THRIVE

ROSES (IMANBEK REMIX)  SAINtJHN gy
GODD COMPLEXX/HITCO

1 WILL SURVIVE Gloria Gaynor 82
POLYDOR/MOTOWN/UME

SOMETHING JUSTLIKETHIS  The Chainsmokers & Coldplay 235
DISRUPTOR/COLUMBIA

RAINONME LadyGaga & Ariana Grande 71
STREAMLINE/INTERSCOPE/IGA

ASECOND TOMIDNIGHT  Kylie Minogue With Years & Years 2
DARENOTE/BMG

OUTOUT  Joel Corry, Jax Jones, Charli XCX & Saweetie 3

PERFECT HAVOC/ASYLUM/BIG BEAT/AG

DATA FOR WEEK OF 10.23.2021

COURTESY OF UMG

HOT DANCE/ELECTRONIC SONGS: THE WEEK'S MOST POPULAR CURRENT DANCE/ELECTRONIC SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY MRC DATA, SALES DATA AS COMPILED BY MRC DATA, STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY MRC DATA AND REPORTS FROM
ANATIONAL SAMPLE OF CLUB DJS. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY-RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP DANCE/ELECTRONIC ALBUMS: THE WEEK'S MOST POPULAR DANCE/ELECTRONIC ALBUMS, AS COMPILED BY MRC DATA,

BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). DANCE/ELECTRONIC DIGITAL SONG SALES: THE WEEK'S TOP-DOWNLOADED DANCE/ELECTRONIC SONGS, RANKED BY SALES DATA AS COMPILED BY MRC DATA.

COMPILED BY

SALES, AIRPLAY &
STREAMING DATA
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For Your Consideration

Best Spoken Word Album

Father Joe was a humble man who helped millions of people
experiencing homelessness and poverty have housing, meals,
job training, schooling, medical care, and more.

KathrynCloward.com/fyc

THEEND

RECORD OF
THE YEAR

SONG OF
THE YEAR

BEST NEW
ARTIST

BEST POP SOLO
PERFORMANCE

BuzzFeebp

marie claire billboard
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FOR YOUR GRAMMY® CONSIDERATION

BEST CONTEMPORARY INSTRUMENTAL ALBUM
BEST IMMERSIVE AUDIO ALBUM

A genre-blurred mashup combining elements of
rock, electronic, glitch, dub trap and hip hop

https://stem.ffm.to/sonicrebelmusic

“ELECTRIFYING”

@he Atlanta
Journal-Constitution

28,0804

STATEMENT OF OWNERSHIP, MANAGEMENT AND CIRCULATION

1. Title of Publication: Billboard

2. Publication No. 0056-1000

3. Date of Filing: Oct. 1, 2021

4. Issue Frequency: 18 regular issues (Two issues in January, March, June, August, October and December; one issue in February, April, May, July, September and November;
two issues in January, March, June, August, October and December)

5. No. of Issues Published Annually: 18

6. Annual Subscription Price: $299

7. Complete Mailing Address of Known Office of Publication: Billboard Media, LLC, 475 Fifth Avenue, New York, NY 10017. Contact: Mike Petre, 323-617-9261

8. Complete Mailing Address of Headquarters or General Business Office of Publisher: Billboard Media, LLC, 475 Fifth Avenue, New York, NY 10017.

9. Full Names and Complete Mailing Address of Publisher, Editor and Managing Editor; Publisher: Julian Holguin, 475 Fifth Avenue, New York, NY 10017.
Editor: Hannah Karp, 475 Fifth Avenue, New York, NY 10017. Managing Editor: Christine Werthman, 475 Fifth Avenue, New York, NY 10017.

10. Owner: P-MRC Holdings LLC, 475 Fifth Avenue, New York, NY 10017.

11. Known bondholders, mortgagees and other security holders owning or holding 1% or more of total amount of bonds, mortgages or other securities: None

12. N/A

13. Publication Title: Billboard

14. Issue Date for Circulation Data: September 18, 2021 Average no. coples . N?' coples of
15. Extent and Nature of Circulation: EE jssue Sl S e .p.ubllshed
preceding 12 months nearest to filing date
A. Total No. of Copies (net press run) 14,820 11,710
B. Paid Circulation
1. Mailed Outside-County Paid Subscriptions stated on PS Form 354 7475 5,980
2. Mailed In-County Paid Subscriptions Stated on PS Form 3541 0 0
3. Paid Distribution Outside the Mails Including Sales Through Dealers and Carriers,
Street Vendors, Counter Sales and Other Paid Distribution Outside USPS 1416 1427
4. Paid Distribution by Other Classes of Mail Through the USPS 0 0
C. Total Paid Distribution 8,891 7407
D. Free or Nominal Rate Distribution
1. Qutside-County Copies 1,085 0
2. In-County Copies 0 0
3. Copies Mailed at Other Classes 0 0
4. Free Distribution Outside the Mail 4,145 3,333
E. Total Free Distribution 5.229 3.333
F. Total Distribution 14,120 10,740
G. Copies Not Distributed 700 970
H. TOTAL 14,820 11,710
I.  Percent Paid and/or Requested Circulation 62.97% 68.97%
16. Publication of Statement of Ownership is required and will be printed in the Oct.23, 2021, issue of this publication.
17 | certify that all information furnished on this form is true and complete.

Mike Petre, 10/1/21

OCTOBER 23, 2021 ¢« WWW.BILLBOARD.COM 237



lorThe

ecord

EVER-GREEN SEASON

ILLBOARD ISN’T QUITE OLD ENOUGH
to have reviewed the angels heard on
high or the mountains in reply, but it had
a front-of-the-fireplace seat for the birth
of Christmas music as we know it. Like the holiday
itself, seasonal songs gradually grew into commercial
silver and gold, as well as sentimental favorites, and
by 2018, streaming had made the business worth a
Billboard-estimated $177 million in the United States
alone. The most popular holiday recordings are hits
every year — gifts that keep on giving.

MAKE THAT A GREEN CHRISTMAS

Irving Berlin, a Jewish-Russian immigrant who
became a beloved American songwriter, did Bing
Crosby a mitzvah when he wrote “White Christ-
mas” for the 1942 movie musical Holiday Inn.
Billboard was quick to notice the song’s “peaceful,
gracious” charm, and the Aug. 8, 1942, issue pre-
dicted that “this tune will become more and more
important.” That was an understatement: Crosby’s
1942 recording, released on Decca, is said to have
sold 50 million copies worldwide, making it the
biggest physical single ever.
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BERRY CHRISTMAS

As rock’n’roll took over radio, Crosby faced compe-
tition. A column in the Dec. 8, 1958, issue mused
that “Christmas disks are stemming from more

and more outré types of sources and places, such
as, for example, Chuck Berry.” Other staffers were
more enthusiastic: Berry’s “Run Rudolph Run” got
the Billboard review panel “jumping and shouting
and stomping around in their record room like few
recent records have done.”

ROCK'N'ROLL ANIMALS

The following week, Billboard declared “Yuletide Keys
Happy Boom For Pop Singles Market” as songwriter-
producer Ross Bagdasarian’s Christmas-themed

“The Chipmunk Song” became “the fastest moving
disk of the year, and possibly, in the history of the
record business.” Amid their fur-flying faceoff against
Rudolph, chipmunks Alvin, Simon and Theodore
became so popular that when a New York DJ joked on-
air that Alvin was thinking about going solo, Billboard
reported that “he received calls from credulous
listeners asking him to tell Alvin not to do it.”

THAT'S A RAP

“Catalog Sales Dominate Christmas Action” declared
a Dec. 22, 1979, headline, but the season delivered a
seminal first in the form of Kurtis Blow’s hip-hop hol-
iday hit, “Christmas Rappin,’ ” co-written by former
Billboard staffer Robert Ford Jr. According to the same
issue, “This novelty rapping record has found imme-
diate acceptance on New York radio, something that
has eluded the majority of rapping dee-jay records.”

CAREY-ED AWAY WITH THE SEASON

Mariah Carey’s 1994 album, led by “All | Want for
Christmas Is You,” came with all the sleigh bells
and whistles. “Columbia Records isn’t treating
Merry Christmas as just another holiday album,”
reported the Oct. 8, 1994, Billboard. Even Carey
didn’t realize the gift she had. “It was a priority for
me to write at least a few new songs,” the singer
said, but “people really want to hear the standards
at Christmas, no matter how good a new song is.”
In this case, being wrong was a positive: The new
standard topped the Billboard Hot 100 in 2019,
then again in 2020 and early 2021. —JOE LYNCH

TERENCE PATRICK/CBS/GETTY IMAGES
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The Black Keys Lake Street Dive
Delta Kream Obviously
Rhiannon Giddens Caroline Shaw and Caroline Shaw Chris Thile
with Francesco Turrisi So Percussion Narrow Sea Laysongs
They’re Calling Me Home Let the Soil Play Its Simple Part
Joachim Cooder Mariza The Staves Sam Amidon
Over That Road 'm Bound ~ Sings Amdlia Good Woman Sam Amidon

Jeremy Denk Emmylou Harris Louis Andriessen with k.d. lang
with the Saint Paul and the Nash Ramblers the Los Angeles makeover
Chamber Orchestra Ramble in Music City Philharmonic

Mozart Piano Concertos Tl’l(‘ 071[}/ one

Abraham Marder & Tristan Perich Rob Mazurek Sam Gendel Sarah Kirkland Snider
Nicolas Becker Drift Multiply Dimensional Stardust DRM Mass for the Endangered
Sound of Metal (Original (New Amsterdam Records) (International Anthem) (New Amsterdam Records)
Motion Picture Soundtrack)

Vagabon ft. k.d.lang & k.d.lang &

Courtney Barnett Orville Peck Tracy Young

Reason to Believe Miss Chatelaine

Constant Craving
(Iron Hoof Remix) (Fashionably Late Remix)



FREDDIE GIBBS

IDK
ISAIAH RASHAD
MAJID
JORDAN
NLE CHOPPA
OMAR APOLLO

RUFUS DU SOL
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