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Brandi Carlile 
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Megan Thee Stallion 
Alicia Keys 

Alanis Morissette 
Nicki Minaj
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BEAUTY
FROM THE SOURCE

Head-to-toe essentials infused with antioxidant-rich argan oil. 

A powerful source of nourishment, proven time and again.

( ) MOROCCANOIL 

TREATMENT
O TRAITEMENT 

pyx MOROCCANOIL 

OFor oil hair types 
Pour fous les types 
de cheveu«

Find a salon at Moroccanoil.com
BLUEMERCURY, NORDSTROM, SAKS FIFTH AVENUE, SEPHORA & LUXURY RESORTS

Moroccanoil.com


MOROCCANOIL
ONE BRAND: A WORLD OF OIL-INFUSED BEAUTY



We’re proud
sanchon

LEXANDRA BRIELS BARBARA STEUR • CARMEN JOSEE • LAURA KIESOW • LAURA VOS • NIENKE DETTMEIJER • RACHEL DE JONGE • SHARON EPSKA

OLVEN DILARA BALANTEKIN • JENNIFER HAACK • KATIA YAKOVLEVA • LAURA MARKGRAF • LENKA DUNDROVA • LUISA KRISTEN • MANDY TAMM

ONNI WANAMAKER CATHERINE KELLY CHARU KHATWANI • CHRISTINA TEODORESCU • CHRISTINE HOSEY • CLAIRE KEUM • DANI CHAMBERLAND

FAVOLE JYOTSNA V E N K AT A R A M A N A N KAREN MAK • KASSIE MASSED • KATHY LIN • KELLY HOPLEY • KRYSTLE BENNETT • LAUREN MURPHY • LEAH

DILLUP-JONES • STEPH OTERl TALYA MELTZER VACIDE ISLER • ELEANOR KATE FLANAGAN • OLIVIA REGNIER • ALEJANDRA GlDl • ALEJA

to support ANDERSON

KATE

KATIE

TAEKO

KATA PATONAI • KATARZYNA MICHNAR • MARIA SLATER

FUNDAREK • KATHERINE GRABINSKI • KRISTIN RAMSEY

MELODY COLES • NATALIE JAMES • NELLY VASILEVA • POLLY

LISIE CASTELLANOS • MELISSA ASHRAF • MELISSA CLARK • NICOLE

THORNTON • MALLORY RYNISH • NATALIE PAYNE • SARAH POPKIN • 8REANNA ROW • BRITTANY PONIUS • KAITLYN GASQUE

MATAMARU • VANESSA KRAMER • LENA GÜR8IG • ALEXANDRA DINSDALE

DUNSMORE • PRIC

FEDINETS • PENNY

SARA WALKER • A>

ANA GROUVERMAN • CECILIA HUMLELU • CHARLOTTA OLLESDOTTER

all our
HANSSON SOFIA LARSSON • SOFIA STELLING • ZANDRA NORMAN • GABRIELA NEU ISABEL PÖHNER • ZEYNEP YAZAR • EEVA RONKAINEN • HELI RANTA

WALKER • ANA SANDRA RUIZ ENTRECANALES • ANDI SZILAGYI • ANDREA ARANGUREN ANDREA BASSMAN-YOUNG • ANGELA OVENDEN • ANITA LIU HARVE"

CHLOE HO • CHLOE MONTEIRO • CHLOE WOOD • CHRISTIE DRIVER-SNELL • CIARA HEFFERNAN • CINDY CHEN • CLAIRE YOUNG • CLARE BEDDOW (LEONARD)

EMMA FRIEND • EMMA HOPKINS • ENRICA WONG

JORDAN DEANE • JULIA SICOT • KAREN QUINN

EVIE STEVENS • FAY ADAMS • FRANCESCA LO GIUDICE • GEORGIE BAMPTON • GOZDE ORAL • HANNA Nl

KATARZYNA DRZYZGA • KATIE MOORE • KATIE SOAVE • KELLY HARLOCK • KELLY TEH • KIM LEE • KYREE

Women
CRISTINA RODRIGUEZ • MARIA DOMINGUEZ • MARIE SEPHERIADES • MARIYA KHATSANOVSKA • MARJORIE WILSON • MARTA PERES RO • MATHILDE NATIER • MA

NIHAN BIRCAN • OLGA PUZANOVA • OLIVIA CROOKS • PAVAN JHOOTI • PILAR TSCHOLLAR • RACHAEL MCSWIGGAN • RACHEL JACKSON • REBECCA FALLON

SARAH SAUNDERS • SARAH TAYLOR • SHAHAR ELISHA • SHWETA JATWANI • SOPHIE ACKROYD • SOPHIE MASCARENHAS • SOPHIE ROYSTON • STEPHANIE PHILLIPS

ALEXANDRA NELSEN • ALISSA FARATRO • ALLISON HAGENDORF JAFFE • ALLISON JOHNSON • AMANDA DOMURACKI • AMANDA RULAND • AMY SKERKOSKI • ANG

DZIFA YADOR • ELISE TYLER • ERIKA CLARKE • HANNAH LEIKIN • HOLLY HINES • JANA COFFEY • JANE ZUMWALT • JENNA LONERGAN • JENNA STEHNEY • JENN

in Music
IVU • LEAH EDWARDS • LEXIE ADAMS • LEXIE ADAMS • LINDSEY FERRIER • LINNEA HEMENEZ • LINNEA STAVRIDIS • LIZZIE SAM • LUCY DAVIDSON • MARYLU RAMO

SHAEFFER • SYDNEY LOPES • TARYN LACROIX • TENAYA MEDEIROS • TIFFANY KRISTIE CRUZ • TRICIA RICE • YASI SALEK • ABIGAIL CANNON • ADRIANA GOMEZ • ALI

Spotify

CARLY MOSKOWITZ • CAROLINA

ELESTE OU • CHAHITA LALWANI

CHRISTINE MOTCH • CINDY CHU

MILLIKAN • JOANNA PHILBIN • JOSEPHINE KIHIU • KATHARINE LEONARD • KATHLEEN GALLAGHER • KAYLEE SIMMONS • MACKENZIE MOORE • MARGARET ADMIRE • b

(HODSON • GRACIA MORENO PALOMlNO • IRENE VEGA • LAURA RODRIGUEZ MEDINA • LOLA MARTIN MARIN • MARGARITA ROMERO DE AVILA • MARTA PERAMO NAVAS

QASTAÑEDA • MARIA ANDREA RIVERA RENTERIA • MARIA GUILLERMINA BIANCHI • MELINA ZERTUCHE • MICHELLE GAS ACEVEDO • PAMELA GARZA GIRON • PAULA Z/

RA ERDOGAN • LUCIA EXTRAKT • MARIA

JESSICA GAZZOLI • MARTINA TITA IANNI

DAV (OONA YADAV) • PRAJAKTl SOHONI

PEARSON • MIA NYGREN • MICHELLE RAMOS • MIRELLA SCHNAIDMAN • OLGA GARCIA • PAULINA CUEVAS • RENATA LODI

NAZLI

PRIYAGI

ZICKA • AJA BADAME • ALICE KORS • ANNA FOLEY

KATELYN BOGUCKI • KATIE CHRISTIANSEN

YIRTAR • MALINA ANDERSON • MEREDITH ALLEN • ANNA ALEKSANDROVNA ERKO (AHHA A JIE KC A HflPOBH A EPKO) • EK

PRABHU • SARANYA GARGl • SHIPRA SRIVASTAVA • SNEHA SINGH

ANNIE MINOFF • ARRIANA MARION • BLYTHE TERRELL • BRITTANY

KELLY COONAN • KERRIANNE THOMAS • KIMMIE REGLER • LAURA MORRIS

DELE OKOU8O • ADRIANA RIVAS RUFFATTI • ADRIENNE LIU

TRISA BASU • TULIKA MEHROTRA (TULIKA MEH

LUSE • CAITLIN KENNEY • CATHERINE ANDERSON

LAURA NEWCOMBE • LYNN LEVY • MARY JOHNS

ADRIENNE RHODES • AGGELIKI CHRYSAFIDI • AIMEE RAPHAEL! • AIMEI WANG • AISHA A8DALI • AISHA SOHA

LISON BENSIMON • ALISON DAVIS • ALISON GILLES • ALISON HOLZHEIMER

ÉNDERS • ANA OLSON • ANDREA KIM • ANDREA NGUYEN • ANG GONZALEZ

SHIA PALMER • ASHLEY CASEY • ASHLEY CASPERITE • ASHLEY ÇETINKAYA

kALRA • BING LAI • BIRGITTA TSOMA • BLAIKE FORD • BORA FEZGA • BRANCH

ALISON WHITE • ALISSA DEAK • ALLISON CASPER • ALLISON LEAHY • ALLISON NESLAGE • AL

ANGELINE TOH • ANH LE • ANITA WANG

ASHLEY DEVINCENZO • ASHLEY GRAVER

WHITE • BRENNAN CHAMBERLIN • BRIANA

ALDAS • CAROLINA ALMIROLA • CAROLINA MARION • CAROLINE ARKENSON • CAROLINE

ANN CLIFTON • ANN REDPATH • ANNA BROSTROM

ASHLEY HOPKINS • ASHLEY LOTT • ASHLEY RAMOS

PETERSON • BRIANNA RUBIN • BRIANNE O'BRIEN • 81

DAHL • CAROLINE EDWARDS • CAROLINE LEONARD «

CHAM ZELEZNIK • CHARLOTTE LEDERMAN • CHARLOTTE MYERBERG • CHELSEA ALBURGER • CHELSEA 8IRNS • CHELSEA CRITELLI • CHELSEA

CLAIRE BURKE • CLAIRE MCGINTY • CLAIRE ULAK • CLARA SHIM • CLARA TOFT-NIELSEN • CLAUDIA CIF U E N T E S ■ F IL IP PA • CLEO MONROSE

• DANIELA SABEL • DANIELLE APREA • DANIELLE BLANK • DANIELLE CLARK • DANIELLE LATZMAN • DANIELLE LEE • DANIELLE MCMONAGLE • DANIELLE SPINA DARA ELASS • DAI

DONNA ROMER • DOROTHEA RODENBURG • DUSTEE JENKINS • EDA YU • EDEN GREENSTEIN • EFFIE CUDJOE • EGHSUREN BAYART • EILEEN GALINDO • EILEEN MURPHY • ELAINE C

'HAN • EMILY CHU • EMILY CRUMP • EMILY SAMUELS • EMILY SCHUCH • EMILY WHITE • EMMA SHANNON • ERICA HYMAN • ERICA LEH • ERIKA BOKU • ERIKA PEREZ VALLE • ERIN

GABRIELLA ROSEN • GABRIELLE KREUTTER • GABRIELLE WESTFIELD • GEETANJALI JAIN • GEETHA MATHEWS • GEORGIANA LEVINTA • GHAZAL FAZELNIA • GLIZELA TAINO • GRACE

B HELEN PULUM8ARIT • HILARY GIUMARA • HOLLY IMAMURA • HOSHIKO OKI • IEVA MELDERE • NGA CHEN • IRENE PARK • ISA NOTERMANS • ISABELLA PEREIRA • JACKIE BONA • J;

TRAN • JEANETTE MUKA • JELENA GLAVIC • JEN BURNSIDE • JEN CONINE • JEN HOU • JEN LATZ • JEN TAI • JENI NIKPOUR • JENNA ALLCHIN • JENNIE INGRAM • JENNIFER AG RAN •

■p JESSICA FUSCO • JESSICA GALVAN • JESSICA HUBBARD • JESSICA HYMAN • JESSICA LEE • JESSICA LEVINSOHN • JESSICA PARK • JESSICA ROMANO • JESSICA SHOOK • JESSICA W. 

• JOY CHEN • JOY GOLDBERG • JOY PETERSON • JOYCE LIN • JOYCE YAN • JU YANG • JUDY CHOI • JULIA ELIA • JULIA KUTYREV • JULIA LAU • JULIA MARDER • JULIA SIMONS • JUI 
I GOLDSMITH • KARA LEE • KAREN SEGAL • KAREN SU • KARINA BUNYIK • KARISHMA GULATI • KATE BENTSEN • KATE COHEN • KATE DOLAN • KATE FINDLAY • KATE HUROWITZ • KATE JAC 

KbELTRANDI • KEERTI AGRAWAL • KELLIE SIMPSON • KELLIE SOTO • KELLY BASDAVANOS • KELLY HO • KELLY LONGAKER • KELLY NGUYEN • KELSEY REAGAN • KELSEY WEISS • KELSEY WO( 

KtAMN • KITTY TENG • KIYANA SALKELD • KRISTA NYLEN • KRISTA SCOZZARI • KRISTEN MAJEWSKI • KRISTEN O'DONNELL • KRISTIE SAVAGE • KRISTINA JACOBSSON • KRITI SHRESTHA •

■ LAUREN HAWK • LAUREN HENDEL • LAUREN KATZEN • LAUREN KELLER • LAUREN KING • LAUREN MCSHANE • LAUREN MEINCKE • LAUREN MUHLHAUSER • LAUREN NEVITT • LAUREN STERI 
^^IU • LINDSAY FISCHLER • LINDSAY POWELL • LINDSEY BROWN • LINDSEY CAMEROTA • LINDSEY GORING • LING HUANG • LINNEA SUNDBERG • LINNEA WESSEN • LISA FIERSTEIN • LISA OLE

• MACKENZIE MIERS • MADDIE RUDNICK • MADELEINE BOUCHER • MADELEINE KOESTNER • MADELINE POWER • MADHU VENKANNA • MAGALI MARTIN CLAPlER • MAGDALENA JOHANSSON • F

SANCHEZ • MARIAN DICUS • MARIANA ARDOINO • MARIE ROENN • MARIE WALSH • MARINA KATZ • MARION BOERI • MARISA KAYE • MARLEE STEVENSON • MARQIA WILLIAMS • MARTINE CH 
I • MEG SIEGEL • MEG TARQUINIO • MEGAN ELLIS • MEGAN GUSTAFSSON • MEGAN SUMMERS • MEGHA AKKI • MEGHAN GALEWSKI • MEGHANA SEETHARAM • MELANIE EISEN • MELANIE RUSS

MICHELE YU • MICHELLE ALEXANDER • MICHELLE ATKINS • MICHELLE KATZ • MICHELLE NG • MIDORI MCSWAIN • MILISA BURKE • MIMI KATZ • MINDY SETO • MIRA SCARVALONE • MIRANDA DA

• NATASHA ISSAYEVA • NEHA KOTHARI • NEHA KUMARI • NHI NGO • Nl CAI • NICHOLE BATES • NICOLE BOUCHARD • NICOLE BRAND • NICOLE BUNTSIS • NICOLE CANDON • NICOLE GRANT • b 
f NITZAN BLOUIN • NIVIA HENRY • NORA BATTELLE • NORA CHRISTINE KÜTHE • NORA LIN • NOUR DAOUD • NURIT IZRAILOV • NY VO • OFIR CASPI • OLINDA HASSAN • OLIVIA NEWBERRY • PAIGE 

• RACHEL RING • RACHEL VERDELL • RAINY FU • RAMA MILANEH • RAQUEL FEURTADO • RATAVY MELYMUKA • REA 8HASIN • REBECCA CHARLES • REBECCA GADZUK • REBECCA LEE • REBECCA L

[ ROSE SAHAGUN • RYAN ROSA • SAAKSHI VERMA • SABRINA ARONSON • SABRINA SIU • SAHAR ELHABASHI • SALIMAH BROOKS • SALLIE DEYSEL • SAMANTHA HOAG • SAMANTHA KEVITCH • SA^ 

HENDERSON • SARAH HOYLE • SARAH LOVETT • SARAH MA • SARAH PAK • SARAH PATELLOS • SARAH RAYMOND • SARAH RENEAU • SARAH SCHLEIN • SARAH SHIELDS • SARAH SICHEL • SARI NAHM

• SHANNON KELLY • SHANNON NITROY • SHANNON ROSS • SHANON COOK • SHARIESE BUSBY • SHARON GONG • SHAWNY METCALF • SHEILA SPENCE • SHERRY ROUSE • SHERYL NEUTUCH • SHIRA K 
I DIB • STACEY WALLACE • STEPHANIE ALEXIS SMELLIE • STEPHANIE MENDONCE • SUEKUEN HUA • SUN Ml CHUNG • SUSAN MACHADO • SUSAN SUNG • SUSANAH ZEFFIRO • SUZY LAWLOR • SYDNEY

PASSAMONTE • TESÄEN CHAVIS • TIFF SUAREZ • TIFFANY KIM • TIFFANY WU • TOI BANKS • TOKIAH KENNEDY • TOLA OSENI • TOLUWANI AYENI • TRACEY CHURRAY • TRISH GEISEN8URG • TRISH M 
H STEINDORF • VIRGINIA WEI • VIVIAN BYRWA • VIVIAN SANTOS • WEN FU • WENJIA PAN • WHITNEY POTTER • W HIT N E Y • G AY L E 8ENTA • WONHEE BAEK • XIANG LIU • YAASMIYN ALAM • YASMEEN AFIF 

I CHAMUSSY • ANNABELLE LE JEUNE • 8EGÜM JAUBERT • EDWIGE HAZANAVICIUS • EMMANUELLE BECK • EMMANUELLE MARTIN • JULIE BEHEREC • JUSTINE ROCHEREUIL • LAURA CORDIER • LAUREEN < 

I FOWLER • CLARA LASHER • DANIELA KEIL • HENRIETTE CRAMER • JENNIFER BUI • KIMBERLY NEEL • MARIA STONE • PRISCILLA CHAN • SAMANTHA WONG • SARA DOMEIER • SARAH MENNICKEN • SHAN 

| MONTEIRO • MAH LOBO • MARIANA PEREIRA DE QUEIROZ • MARILIA MORENO • MARINA BOCCARDO BURINI • MARINA 8RAUM • MARINA DE ABREU • MICHELE MIRANDA • NATHALIA MACEDO • NICOLL 

H SANANVATANANONT • CALVINA IKAWAN • CAROLYN GOH • CASSANDRA APRILANDA • CHARISSA 8EH • CHERLENE SUNITA KAUR • CLARA RO • DANETTE CHONG • DIANA ANG WAI MUN • EUNICE LEE • E' 

MhAUTEMULLE • LILY KIM • MA ANA CARMELI A. ESPIRITU • MAY LEE BWEI LINGS • MELISSA TAN 8CHENHUI CHI8 • MICHELLE DARMAWAN • NICOLE HENG • NURUL HUSNIYAH • PHILIPPA THOMAS • SAND 

I ZERLINA LIM • ANNA SULLIVAN • ALEXIS MCCABE EGMAR • ALINA DITU • ALINA SUSOYKINA • ALYCE BARGERY • AMANDA OSTLUND • AMY ZIMA • ANNA DACKIEWICZ • ANNA GUTH • ANNA JESPERSON • AN

• ELIN NILSSON • ELISABETH HASSLUND • ELLEN ENGARDT • EMILY HOUGH-KOVACS • FANLING CHEN • FIONA KARLSSON • HELEN GREUL • HEVAL AZIZOGLU • I8TISSAM TAIBI • ISKUHI SARGSYAN • ISSRA O

| KOLSRUD MOLLER • LINN RING80M • LINNEA STRID • LISA BRANNFORS • MAJA LANDAR • MALIN OTTOSSON • MALIN STRAHLE • MARIA JERNSTROM • MARIIA VLASEVA (MARHA VLASEVA) • MARINA POSNIAK 

PORTELLI • REEMA BHAGAT • ROKSOLANA KOSIV • SARAH GOTTAY • SARAH NEO • SASHA HELLSTENIUS t SHRUTI JAIN • SIRI JOHANSSON • SOFIA HÖGLUND • SOFIA HOLMER • SOFIE HALLBORN • SONA HO' 
I MAJKOWSKA • ANGELICA JOHANSSON • ANNA FRANKE • CHRISTINE LINDER • CLARA WADELL • DOMNIKA DUTULESCO • ERISA DERVISHI • ESTELLE VAN RAVESTYN • GEORGINA MAHAFFEY • IDA STAHLNACKE • 

MvOLDEYESUS • REGINA ENDRES • SADIA GAYA • SARA ABRAHAMSSON • SUSANA JANSSON • TJASA SAJE • VANJA STEINHOLTZ • VANNA OLOFSSON • VENDELA BERGSTROM • AGNES JUNKER • AGNES STEINWALL 

I ANA BERNARDI • ANA GONZALEZ • ANASTASIA KHLEBNIKOVA • ANDRIJANA JAKOVLJEVIC • ANGEL NG • ANGELA WALL • ANGIE SCHMITZ • ANJALI TIWARI • ANJANA MENON • A N N • C H RI ST IN E HEDKVIST • A

^EHLEY SKOV • ASHLEY SMITH • ATELACH ARGAW • AUBREY STEIN • BARBARA LIVIERI • BARBARA OLMEDO • BEATRICE DI FRANCESCO • 8EHNOSH ESNI • BERINA HECO • BEVERLY MAEDA • BIANCA MIHAI • CAK

■/CHERRY JOHANSSON • CHRISTINE GELFGREN • CLAIRE AMAOUCHE • CLAUDETTE SIAMWANDA • CLAUDIA IANDELLI • CRISTINA TANASE • DANIELLE BESSETTE • DANNY MALLAS PEREIRA • DELPHINE ROUSSEAU 

I E ARDALI • ECE QETINKAL ÖZTÜRK • EGE SU CETIN • EKATERINA LEFFLER • ELAINE LI • ELIN AKTAS • ELIN AMREN • ELIN BLIX • ELIN OEYRE • ELIN TORFADOTTIR • ELIN WIDEN • ELINA PA PACO N STA N TIN O U • EL

I LRICA JOSEFSSON • ERICA MANNO • ERIKA MC ROY • EVA YAN • EVELINA ANDERSSON • FAN YANG • FANNY BACKMAN • FRIDA ANDERSSON • FRIDA ANDERSSON • FRIDA 8ERG • FRIDA BERGQVIST • FRIDA JOHAN:

Haelen lindqvist • Helena aberg ostlund • Helena leksell • Helena omarsdottir • Helena stening • helene sandwall • helga kayda • huan pang • ida lindman • ilham marzak • irene barlian

,ST • JESSICA DANIELSSON • JESSICA FORBES • JESSICA JOHANSSON • JESSICA SKANTZ • JESSICA STRINGHAM • JESSIKA MALMCRONA • JOHANNA AL8INSSON • JOHANNA 8LOMKVIST • JOHANNA BOLIN TING\ 

Visa santavirta • karen waislinger • karin bäckmark • karolina hoti • karolina rennemark • Katarina berg • Katarina suopanki • Katarina vuger • kateryna nezdolii • katie koch • katja gr 
KlENSTROMER • KRISTIN CASSERSTEDT • KRISTIN NORDSTROM • KRISTIN WASTENSON • LANA MOORE • LAURA ALLEN • LAURA LEJANO • LAURA MORGAN • LAZIAN IBRAHIM • LEKHA M U R A L E E DH A R A N • LENA CANDIA < 

■Linnea zanders • lisa tyboni • lone olen • lonneke van es • louise eriksson • Madeleine barwen • Madeleine wallgren • madelene urge • mady Torres de souza • maja salander • majlinda h 
MquEIRA MACHADO • MARIE WISTRAND • MARIKA ENGSTROM • MARIKA LUNDEN • MARINA CUPAIUOLO • MARTA BRODNIEWICZ • MARTA VARGAS • MATILDA EHLIN • MAYA BOGDANOVA • MAYA WEINSTEIN • MELODI NE 

■JONIKA ILNITCHI • MONIKA KANTOR • MORGAN BROWN • NADIA CUOTTO • NADIA ZETTERBERG • NADINE NORDLUND • NAGLA WERME • NAKAKO TAKEI • NANCI VEITCH • NAOKO WATANABE • NATALIA O8ANDO ZULU 

■NA PEKKONEN • NISSA FERM • NIYATI MANISH SEDANI • NOORTJE OFFREINS • NORA AHLENIUS • OKSANA GOROBETS • OLGA HORDING • OLIVIA NOREN • ORLA KEARNEY • OYLUM SERIN • PAZ KLAPZTEIN • PEI-RONG Lil 
I REBEKKA ROERDEN • RENEE MAUREEN WIKANDER • RUT ANDERSSON • RYAN SWEDENBORG • SABINA RYD • SABRINA CARTER • SALLY WHATLEY • SANDRA LEFDAL • SANDRA PERSSON • SARA FRITZON • SARA GABRIELSSO 

WSONYA SIMMONDS • SOPHIA OLOFSSON • SOPHIE ETTL • SOPHIE KASTENGREN • STELA ZANATA • SUSANNA PELTTARI • SUSANNE FASTESSON • TAMARA LOPEZ BREIT • TATIANA KALNITSKAYA • TATSIANA LIASHCHONAK (1 

KHCHUKINA • VERONICA BACKLUND ERIKSSON • VERONICA HARTH • VERONIKA PETRUSKOVA • VIVIAN CAREAGA • XIMENA ARANEDA • YAMEI SONG • YASMINE BEN BRAHIM • YUH WEI CHI • YULIYA BOGDAN • YULIYA KURAPA

WALLMAN • ELIZABETH FOXTON • ERIN 8ECK • ESTHER SHEWRY • GEORGIA KATE WETZELL • HANNAH BREWER • HANNAH MILNE • HAYLEY TREASURE • KAREN LAWSON • KATE PERRY • KENDALL KARATSIOLI • LEAH HARRIS 

VhUANG • SUNNY HUANG • ZOE WANG • Al KAWASAKI • ASUKA FURUYA • AYAKO BINGHAM • EMI KURAMOCHI • FREJA LICEN CHOO • KANA YONEMURA • KEIKO ISHII • LINTING HUANG • MAI IHARA • MIHO YAMANOUCHI • NOR

FO'BRIEN • CAILIN SZCZESIUL • CARI ROTSTEIN • CARMI GUINTO • CHANTELLE YOUNG • CLAUDIA SETIAWAN • CORINNE PRZ YBYSLAWSKI • ELIZABETH PATCAI • INGRID ROSAEG • JENNY 



MP • STEPHANIA KARATHANASI • CATHERINE CONNER • EVAN HAWES • JULIANNE CALLAHAN • MELISSA PINKSTON • RACHEL CODY • TARA KAY • MEREDITH PRETORIUS • ANN-CATHRIN SEEBECK • ARIELLE FISCHER • AUDE LETEURTRE • CHANNA 

• MANUELA WURM • PETRA HANSMERSMANN • RENATA GALIEVA • SAMINA WEIS • SARUUL KRAUSE■JENTSCH • SILVIA MULLER • SONJA DREHER • TINA ULRICH • VANESSA NIKOLIOAKIS • AMANDA GLANZ • ANGIE CHAN • BIANCA CAPRETTA •

DANIELLE DONOVAN • ELIZABETH CHO • EMILY RAWITSCH • GEMMA SMITH VONDRAS • HAGAR MARMARI • JANELLE SHOUP • JEAN G A R CIA - G AT H RIG H T • JEN LAMERE • JEN MCFADDEN • JEN TEAGUE • JENNI LEE • JENNIFER LIND • JOHANNA 

ALEXANDER • LILLIAN CARRASQUILLO • LINDSEY SAMPSON • LIZBETH GONZALEZ • MADDIE KIRWIN • MANIZEH KHAN • MARICARMEN ROGERS • MOLLY HOLDER • NIMAT HAQUE • PERRY REILLY • QIRONG LI • RACHEL KNOLL • ROSIE JONES • 

NDRA VILLEGAS VARGAS • AMELIE JUMEAU • AMY PENISTONE • ANASTASIJA TRUSINA • ANNA ZIRNIS • ASHLEIGH COLLINS • CARMEN NGAI • CHRISTINE HARMAN • CORINA POPA • ELLEN HEMMING • ELLIS CLARKE • EMMA BENTON • GRACE 

ILLA JEUKEN VAN HAM • REBECKA LINDGREN • SIMONE WRIGHT • TERESA MARQUEZ • ANDREA BEHRINGER • CHANDLER NISENSON • CHRISTINE QUANTRILLE • DANIELLE ROUSSO • JANE BRENNAN • JORDAN GOG GIN S-B R YA NT • KAHLI HOUDEK 

SCHWARTZ • SALLY BLOOM • SARAH CASPER • SHANNON O'NEILL • SHAYNE ZOTTI • STACEY SUBJECT • SUE LIU • ALLISON DEPORTER • MOLLIE MCHUGH • SIRA BERRY • DAYNA MENDEZ • GABI JACKSON • HILLARY GREENE • KATHRYN FLORA 

A L'AAKEL • CARINE SABRA • LYNN FATTOUH • MELANIE CARMEN TRIEGAARDT • MONICA WANIS • NICOLE AOUN • NOURAN TAHER MOHAMED HASSAN KAMEL • PHIONA OKUMU • RITA MARDINI • KERSTIN ZORN • MAGGIE HU • SILJA DREWITZ

• ELENA VIGANO • ELIN NORDSTROM • EMMA FAHLSTROM • INGRID PETTERSSON • JASMINE AXBLOM • JENNY OLSSON • JOHAN WIKANDER • LOTTA HELIN • LOTTA RAHMN • MAJA STRBAC • MATILDE CASTOLDl • MOLLY SIMON • SANDRA 

VUO • JANE CHING Yl SHUM • ABENAA ADU • ADELA PAUN • AIMEE ROSE CRESWELL • ALEX WALESA • ALEXANDRA ADEY • ALEXANDRA LAUNET • ALICE SMITH • ALISON KYTE • AMANDA FLOYD • AMANDA HOYLE • AM8REEN SUBZWARI • AMY 

r • ANITA LUTHRA • ANNE BOUTTIER • ANNIKA WALSH • ARABELLA RAMSAY • ASHLEY FERGUSON • BEC RIORDAN • BEL AZTIRIA • CARI KESTEN • CARLA TRAVERS CLEAVER • CAROLYN CHMIELEWSKI • CHARLEEN IPPING WAH • CHLOE EVANS • 

• CLIONA O'SULLIVAN • CONSTANCE YANG • COURTNEY GALLAGHER • DANIELA ESTEVEZ FERNANDEZ • DONNE FAASEN • EDURNE LAGO RODRIGUEZ • ELEANOR KNOWLES • ELIZABETH OAKLEY • ELLA HYLAND • ELLA MCMULLAN • ELLIE ZHANG 

LSSON • HANNAH SIMPSON • HAYLEY MANN • HEDDA FEHRM • INNA DVORTSOVA • ISOBEL LANGLEY • JACKI OLIVER • JADE FANG • JADE STANLEY • JANE HUXLEY • JANE WHITE • JENNY BAUGH • JESSICA DEAKIN • JILL POLLOCK • JO LALOR 

HOLMES • LARA ZACCARIA • LAURA EGAR • LAURA KIRKPATRICK • LAURA WING • LAURIE BENSON • LILY JORDAN • LISA LAU • LOUISE GRANT • LUCY BLAIR PETTERSSON • LUCY EDWARDS • MADALINA SICOI • MARIA ARNAOUTAKI • MARIA 

UREEN TRAYNOR • MAXINE BRAUMAN • MELISSA SAFRAN • MILLIE FAIRBANK • MINAL CHAUDHURY • MONICA SUDA • MOUNIA L A L M AS-RO E L L E K E • MUGE ERSOY • NADIA VASILKOVA • NATALIA KARAVASILI • NICOLA BULLEN • NICOLE SHEPHARD 

- REENA MAGUDIA • ROSIE FERRIS • RUTH CHRYSTIE • RUTH GARCIA GAVILANES • SAFIYA L A M BIE - K NIG H T • SAHANA KUMAR • SAMANTHA HICKS • SANDRA ALZETTA • SANGEETA SAXENA • SARA MADISON • SARA SESARDIC • SARAH KIEFER • 

• SULINNA ONG • SUSAN WALSH • SYDNEY NUSBAUM • TANYA KARAGODOVA (TETIANA KARAGODOVA) • TASH SHAH • ULA KALKYTE • WEI YIN • WINSOME YUEN • YIAN SHANG • YUNA LEE • ZIA TULLY • ZUZANNA BROADBENT • ALEXA VILLAREAL 

ELA ROMERO • ASHLEY DARGER • BLAKE DAY • CARA SZKOLNIK • CARLY EISEMAN • CHRISTINA CHOI • CHRISTINA MOSTI • CJ STANLEY • COURTNEY CARDIN • DARA DEMATTEO • DARA GELBTUCH • DENIECE HOLLEY • DOMINIQUE HUGGINS-LEE 

IFER HOFFMAN • JENNIFER TANG • JESSICA DAO • JESSICA MOLINA • JESSIE LAND • JUNE SAUVAGET • KASEY DALBY • KATHERINE JORDAN • KATHLEEN LOIS MARRIAGE • KERRY MCCARRON • LAUREN HAMMERSON • LAUREN JARVIS • LAUREN 

S GONZALEZ • MELANIE SAKAI • MELISSA SMALL • MJEEMA PICKETT • NIKITA SABHARWAL • PRIYA GOHEL • RACHEL LA SCALLA • ROSA ASCIOLLA • SARA LIBERMAN • SARAH PICKETT • SARAH YOO • SHARLENE CHIU • SHILPA RAO • SOPHIE 

SANDRA GARLAND • ALYSON WICKER • AMBIKA CHOTTERA • ANGELA JORGENSEN • ANNIE GIGLIO • ANYA BAYERLE • CARAGH MCERLEAN • CARLElGH MADDEN • CHELSEA WOOD • EMMA M O R R IS ■ DOW N E Y • ERIN LANN • GITU MEHRA • HAYLEE 

4ARGARET MCCUEN • MEAGAN DAINE • MICKI TAYLOR • RACHEL MELINKOFF • SARAH CARROLL t SHYANNE LOPEZ • TEMI FAJEMISIN • VANESSA RICHARDSON e ELENA SERRANO GARCÍA • EZTIZEN MORAN IRIONDO • FATIMA EIRAS • GEORGINA 

» MARTA URDIALES • MELANIE PAREJO MCWEY • PATRICIA SANTlN PENA • ROCIO MARIN • ROCIO OLALLA PRIETO ORTEGA • AUDREY O'CLAIR • JACINTA DWYER • LUCY GILBERT • ANA LOPEZ ALVAREZ • DENISE RENDON PEREZ • LAURA FLORES 

MORA HERNANDEZ • RAQUEL ALEGRE RAMIREZ • ROSA CALLEJAS GUTIERREZ • TALIA GOMEZ SANCHEZ • VALERIA ANZALDO ESCALANTE • VERONICA GARCIA SORIANO • YUZBIRETH ALVAREZ LUNA • AMANDA REINEFELD • ANNIE CHOCRON • 

ÏOBERTA PATE • THAIS TAVARA • VIVIANE CHAVES PORTELA • ARIANNA ELENA OELLERA • CARLA ARMOGIDA • ELENA SIRACUSA • ESTER GAZZANO • FEDERICA RAPIZZl • FEDERICA TREMOLAOA • GIORGIA ASTI • GIORGIA ATTUS • GIULIA BOLIS 

ATERINA ALEKSANDROVNA KUTSYNA (EKATEPWHA AJ1EKC AHAPOBH A KYUWHA) • TATIANA ANDREEVA IGNATOCHKINA • BOBBY SINHA • DIVYA CHADHA (DIVYA CHADHA) • MADHAVI NADIG • MONALISA PATRO • NEHA AHUJA • NIYATI SAH • OONA 

ROTRA) • VASUNDHARA MUDGIL • ALISON JUNKER • BRITTANY SCHAFFER • ELIZABETH ROY • JENNIFER HOOGERHYDE • JESSICA TAYLOR • LAURA OHLS • MARY CATHERINE KINNEY • DASSY NUNEZ • JENNA SCHERMA • MONICA FRIAS • ABBlE 

• CHRISTINA SULLIVAN • DANIELA ARAYA • DEVON TAYLOR • ELISE HARVEN • EMMA MUNGER • JASMINE ROMERO • JEN LOUIE • JENNA MOORMAN • JESSICA YUNG • JESSIE HARTE • JULIA KAPLAN • KAITLYN SAWREY • KATE PA R KI N S O N - M O R G A N 

ON • MATHILDE URFALINO • PIA GAOKARI • RACHEL WARD • REYHAN HARMANCI • RIKKI NOVETSKY • ROSE RIMLER • SARAH MCVEIGH • SARAH PLATT • STEVIE LANE • SYDNEY MIMELES • WENDY ZUKERMAN • WILLA RUBIN • ABBY STEWART • 

IL • ALBA RAMADANI • ALEX KRUPP • ALEX SIMONOFF • ALEXA GOLDEN • ALEXANDRA HORNSBY • ALEXANDRA TANGUAY • ALEXANDRIA GOREE • ALEXIS LOTZKO • ALI FRADIN • ALIA CALHOUN • ALIA CONNOR • ALICE WANG • ALICE YOUNG • 

LISON RYAN • ALLISON WOERNER • AMANDA BUTLER • AMANDA CHADWICK • AMANDA LASNIK • AMANDA STOFER • AMANDA THORNQUIST • AMANDA TOBER • AMNA SAEED • AMY DONOHUE • AMY HUDSON • AMY SKINNER • AMY WANG • ANA 

ANNA GUNTERBERG • ANNA HOUGART • ANNA LUNDSTROM • ANNA SIAN • ANNA SMITH • ANNABEL WILCKEN • ANNIE EDMUNDSON • ANUJA KHEMKA • APRIL HOO • APRIL PASCUA • ARACELIS ZAPATA • ARCHANA ASOKAN • ARIANA CROLL •

ASHTON GILLIARD • AUDREY ALESSI • AUDREY TSE • AUTUMN MAISON • BECKY BASS • BECKY EATON • BECKY SANDLER • BEHNAZ BIAZAR • BEILI ZHANG • BELINDA KOLENOVIC • BELINDA LOPEZ • BELLA JACKSON • BEVERLY MAH • BINDIA 

MÖGET WALSH • BRITNIE STINGELIN • BRITTNEY LE ROY • BROOKE BAUMGARTNER • BROOKE SOMMERHALTER • CAITLIN HERRITY • CAITLIN RAMRAKHA • CAITLIN SPOTH • CALLAN KAPUSH • CANDICE HARTE • CARA LEMON • CARA PELLATT •

CAROLINE MENDES • CAROLYN PELLETIER • CASEY ABRAMSON • CASEY ACIERNO • CASSANDRA BOWMAN • CATALINA CARMONA • CATALINA LAVEROE DUARTE • CATHERINE ELDER • CATHERINE FLERES • CATIE EDWARDS • CECILIA QVIST • 

MEDINA • CHERIE LIM • CHERISE BERNARD • CHERYL QUIRION • CHING SUNG • CHRISTAL PEARSON • CHRISTEL SIMONS • CHRISTIE OH • CHRISTINA LOPEZ • CHRISTINA MANGOLD • CHRISTINE ANDREN • CHRISTINE BRODA • CHRISTINE CHI 

¡OLETTE ALEXANDER • COLETTE KOLENDA • COLETTE MCINTYRE • COLLEEN MCCLOWRY • COLLEEN TAYLOR • CRISTINA CIEPLENSKY • CRISTINA FORSSTROM • CYNTHIA HUASlPOMA • DAGMARA JASTRZE8SKA • OANA PULEO • DANA SEDGWICK 

IIAN SURRATT • DARYA POURSHAS8 • DAWN GALLOWAY • DAWN OSTROFF • DAYNA TRAN • DE88IE CHUNG • DEIRDRE MALO • DENISE FERNANDEZ • DIANA SANCHEZ DE ABREU • DIANE ALLEN • DIANNE MILNER • DIXIE KEE • DOMINIQUE NZIFFA 

HUNG • ELENA MATSUURA • ELISE NORDLING • ELIZABETH CURRIE • ELIZABETH KIM • ELIZABETH SAMMONS • ELLA GENASCI SMITH • ELLEN PAI • ELLEN THOREN • EMILIE LARA • EMILY ARNOLD • EMILY 8ALBARIN • EMILY BORNSTEIN • EMILY 

BOHAN • ERIN BURPEE • ERIN DEPEW • ERIN KELLY • ERIN MCMANUS • ERIN MORRISON • ERIN PALMER • FALLON CHEN • FELICIA RUTBERG • FERNANDA BELO • FIONA LEE • FIONA SISEMAN • FRANCINE TAMAKLOE • GABRIELA RODRIGUEZ • 

MINTZ • GRACIE MCCRARY • GRANITA LETAJ • GRETA LAWN • GULYA RADJAPOVA • GUYLAINE NOEL • HAELEE YOU • HANNAH KWON • HANNAH WOLF • HAYLEY SHAPIRO • HAYLEY SHAPIRO • HEATHER BRODIE • HEATHER MOSHER • HELEN LIN 

kCLYN CARRON-HILLER • JACLYN JAFFE • JACQUELINE SCHWARTZ • JACQUIE HAM • JADE MANZI • JAMIE SISCA • JAMIE-DAY GEIGER • JANELLE WEINSTOCK • JANESSA DET • JANIS COHEN • JANISA ANANDAMOHAN • JASMINE PARK • JEAN 

JENNIFER CHAN • JENNIFER CHOI • JENNIFER CULLEM • JENNIFER DAVIS • JENNIFER KNOOE • JENNIFER KOO • JENNIFER LEUNG • JENNIFER LIAW • JENNIFER MASSET • JESS RAMSAY • JESSICA ALEKS • JESSICA BERENSON • JESSICA CONWAY 

\NG • JILL ROSOK • JILLIAN MENOR • JILLIAN NICHOLS • JING LEI • JINGJING SUN • JINNY KIM • JOANN GUO • JOCELlN ZAMUDIO LOPEZ • JOHANNA MARTENS • JORI BELL • JOSEFINE HALLENRUD • JOSEPHINE SPERANZA • JOSEPHINE TAN 

JANA GAIBA • JULIE CARDELLA • JULIE CLARK • JULIE CO8EN • JULIE RIEDERER • JULIE TEAGUE • KACIE DAUGHETY • KAELA TUTTLE • KAIT WALSH • KAlTLIN LONGWORTH • KAMANA SHARMA • KAMDYN MOORE • KANIKA SHIELDS • KARA 

KELS • KATELYN STONE • KATHARINE LEE • KATHERINE RICHARDSON • KATHERINE TOPPING • KATHLEEN NAMGUNG • KATHRYN KVAS • KATIE BEIMFOHR • KATIE BRUCE • KATIE GREICHEN • KATIE OAKES • KATIE SHARP • KATIE TEPPER • KAYLA 

> • KENDALL WHITE • KENDRA DURAND • KENIA PEREZ • KERI FOX • KERRY MURPHY • KEYAJAH MARTIN • KIM YOUNG • KIMBER WARREN • KIMBERLEY MILLER • KIMBERLY LETZLER • KIMBERLY SUMMERS • KIMBERLY TAYLOR BENNETT • KIRSTEN 

KRITZIA PADILLA • KYLIE COWDEN • LAN XU • LARISSA BENJAMIN • LARISSA LAMOTHE • LASHANTI JENKINS • LAURA BURKART • LAURA CANNING • LAURA PEZZINI • LAUREN ALLIEGRO • LAUREN GLAZIN • LAUREN HALL • LAUREN HAUSMAN 

JICK • LAUREN WURGAFT • LAVANYA CHENNUPATI • LËA DURRLEMAN • LEAH KRAFT • LEAH REICH • LEAH SMITH • LEAH XU • LEILA FELDMAN • LENA HAMPTON • LEX BEATTIE • LI-ANN TING • LILY DENG • LILY LIN • LILY SZAJNBERG • LINDA 

SON • LISA SELDEN • LISA YOUNG • LIZ FITZGERALD • LIZ GATELEY • LIZ KIM • LIZA MELESHCHUK • LIZZY KIM • LOTUS LEE • LOUISE KANG • LU HAN • LUCY BRIDGWOOD • LUCY MARSHALL • LUCY WALSH • LYNDA-NGA NGUYEN • LYNN ROOT 

AAIA EZRATTY • MAISHA LOPA • MAJA ENGVALL • MALLORY FEUER • MALLORY NOMACK • MALLORY THOMSON • MANISHA JAIN • MARCY DOUGHERTY • MARGOT KURFESS • MARIA CANDELAS ARROYO • MARIA GOLFO • MARIA MENDEZ • MARIA 

ARLES • MARY CANTER • MARYAM AZIZ • MARYEM EL-HILEH • MASHA WESTERLUND • MAUREEN JOHNSON • MAVINA KANDHARI • MAX WESELCOUCH • MAY HASSO • MAYA HRISTAKEVA • MAYA PROHOVNIK • MEERA SRINIVASAN • MEG LARSON 

!O • MELIA WAGNER • MELISSA ANDERSON • MELISSA FINNEY • MELISSA ROSARIO PADILLA • MELISSA STEPHENSON • MELISSA WONG • MEREDITH IAN • MEREDITH LESSER • MEREDITH NISSEN • MICHAELA OSOFSKY • MICHELE SANTUCCI •

COSTA • MIRTHA POUERIET • MISHELLE PHILLIPS • MOLLY RYAN • MOLLY ZHU • MONICA DAMASHEK • MONIFA FOLUKE • MORGAN DA COSTA • MORGAN HECHT • NATALIE ESPINOSA • NATALIE LAMM • NATALIE TULLOCH • NATANIA WOLANSKY 

IICOLE HARDING • NICOLE PIKULIN • NICOLE SIA • NIKA BRODSKY • NIKHILA BEESETTI • NIKITA THAREJA • NIKKI LEE • NIKKI REID • NIKKI WHETSTONE • NINA FAIR • NINA SMALL • NISHA RAMAN • NITHYA MURALIDHARAN • NITI PAUDYAL •

DEANGELO • PATRICIA HOLCOMBE • PATRICIA JIMENEZ • PATRICIA RYAN • PATSY WAGNER • PATTY SANTA CRUZ • PATTY SHEVLIN • PELIN FRYDMAN • PHOEBE STIERHOFF • POOJA DAVE • PRAPTI PANDEY • PREETI SINGH • RACHEL BITTNER 

IM • REBECCA Yl • REBEKAH LINDSEY • REGINA ESCAMILLA • RENE VOLKER • RHEA KIECKE • RHIANNA LUCAS • RICHELLE CYRUS • RIKELMY BURGOS • ROBIN HOPKINS • ROBIN LOMEI • ROBIN WINSTANLEY • RONNY HO • ROSALIND KUMAR • 

IANTHA RAMIREZ • SAMANTHA RICH • SAMANTHA SHAW • SAMANTHA YEH • SANELA KOLENOVIC • SANIA ARIF • SANNA WAGER • SARA ABOULAFIA • SARA BELT • SARA KAYDEN • SARA MAGGIO • SARAH CAPONE • SARAH GAINER • SARAH 

AD • SASHA KAYOLA • SAUNGHEE KO • SAVANNA ROVIRA • SEDA DAVTYAN • SENNIE CLARK • SHAELA GREENFIELD • SHAIRA WVCO • SHAMEKA MCFARLANE • SHANA OFFEN • SHANNEN BOYNTON • SHANNICE CHRISTIE • SHANNON GALLAGHER 

NISHKOWY • SHIRLEY RAMOS • SHIVANI BHARGAVA • SHREYA SRINIVAS • SIDRA AHMAD • SIRI YELAMANCHILI • SKYLA POPE • SNEHA GURUKAR • SNEHA RAO • SOFIA HANSSON • SOFIA SHEPPARD • SONIA DEEPAK • SOPHIA SANTISO • SORAYA

BERGER • TAMARA HILMES • TAMIKA YOUNG • TAMMIJEAN TRIPLETT • TAQUAISHA HAWKINS • TASNIM RAHMAN • TATIANA GABOR • TATIANA SHIROMA • TAWANDA BURRELL • TAYLOR FALGOUST • TEAL KRATKY • TERESA ELLIOTT • TERPSY 

CDONOUGH • TRISHA EVANS • UDAYA UMA PILLALAMARRI • URMI MAJITHIA • VALERIE GUTMANN • VANESSA SERAO • VEDA PARTALO • VERCA CRKVOVA • VERONICA HSIEH • VICTORIA CHAU • VICTORIA DOWD • VIDHYA MURALI • VIRGINIA 

I • Yl YUAN • YISELL ROMERO • YOKI LAM • YOSHNEE RAVEENORAN • YU BAI • YVONNE HUI • ZAHRA NAZARI • ZAINAB HASNAIN • ZOE TlET • ZUZANA SALKA • IDA FJELDBERG BJERKE • MALIN FORSUDO KULSETH • ALEXIA PLATINI • ALISON 

CAROLINE BENITAH • NADINI SATHIYARAJAN • PRUNE NOUVION • CHRISTINE YOKOYAMA • ADRIANA VAZ RODRIGUES LIMA • CHRISTINE MERRILL • ANGELA KUOLT • ANN PIPER • ASHLEY MORRIS • BRITTANY ALSOP • CHARAE TONGG • CHASE 

ICE MA • NICOLE WONG • BARBARA OLIVEIRA • 8EATRIZ SCHNAIDMAN • CAMILA JUSTO • CAROLINA ALZUGUIR • CELIA GOLDSTEIN • FERNANDA FOCANTE • FERNANDA FUJISAWA • GABRIELA LANCELLOTTl • INGRID PASSOS ESSER • JULIANA 

E MARTINS • PAMELA SANTOS • PRISCILLA 8ARSOTTI • SOLANGE PINHEIRO DOS SANTOS • VIVIANE RIBEIRO • YASMIN MULLER • KIRSTEN TANG • MIRA SHAH • ADRIENNE WONG • AKANKSHA TIWARI • ASHLEY LANG • AUBREY TENG • BON 

/E SOO SHYA TAN • FRANCESCA NICOLE TAN • GlTANJALI DAS • GWENDOLENS PANG • HUIYI CHEN • JAIME DE SILVA • JANICE LEE FANG • JAY CUNANAN • JODY ONG • KATE OPEKAR • KHOR SEE KOSSY NG • KYM MAREE TREASURE • LILIAN 

Y TEO • SARAH SIM • SHANNON LEE • SHERYL WONG • SHRUTI MALHOTRA • SIMITA MAHAJAN • SITI MEERA • SIV LEE • SOPHIA HUANG • SUCHARITHA SOMASUNDARAM • TILOTTOMA JOAN SEQUEIRA • VANESSA GOH • VICTORIA RIINGEN • 

NINA KOSKINEN • BODIL BJORKLUND • BRANDI SHEW • CAROLINA OSTERKAMP • CAROLINE UUSIMAA • CHARLOTTE HAHNE • CHRISTINE FEOLA • DAISY PILBROW • DANEL ARlSMENDEZ MURILLO • DIANA IANCU KARLSSON • EIRINI KAKOGIANNI 

MER • JESSICA LINDBERG • JHANSI SIMMA • JOHANNA NYBERG • JOSIANE BEZERRA FERREIRA • JUDIT ORDOG-ANDRASI • JULIA ZUDIKOVA • KARL LEN MAE DIMLA • KATRIN OSWALD • LAURA KNILL • LAURA PONCE • LAVINIA SAMOILÄ • LINDA 

• MICHELLE ROSENGREN • NAHEON KIM • NATALJA CALDERON • NATASHA WESTLUND • NESRINE CHANGUEL • NICOLE BURROW • NIKOLETTA TSONGARl • PAMELA POLNOW GNUTZMANN • REBECCA HOLM RING • REBECCA PODMORE • REBECCA 

¿HANNISYAN (SONA HOVHANNISYAN) • SVETLANA DEDUNOVICH (SVETLANA DEDUNOVICH) • TANIA CRISTINA MARTINS PINHEIRO • TANJA GOGA t VALENTINA ARMENISE • VICTORIA ELIZALDE • VIKTORIIA CHEBOTAR • YAPRAK GULTAY • ZUZA

ISABELLA SOHLBERG • JACQUELINE SIBERT • JENNIFER MEEHLEIS • JENNY ABERG HUTTNER • JESSICA KENNEDY • KAJSA AILM • KRISTINA TUNANOER • LINNEA RODEN • MARIA LOURDES JÄRNEFELT • MARIELLE BJORKLUND POVEDA • NARDOS 

BERMAN • ALEKSANDRA KONARSKA • ALEKSANDRA STANKOVIC • ALEXANDRA STANOVA • ALEXANDRA VANSULIN PARKER • ALICE BARANI • ALLA MUDRUK • ALVA LIU • AMANDA WALDAS • AMELIE EKDAHL • AMI THUNSTROM • AMIRA RAMADAN 

MNA APELGREN • ANNA FRITZEN • ANNA HULTQVIST • ANNA KOROLOVA • ANNA LUNDIN • ANNA RYNVALL • ANNALAISE GIBBONS • APOORVA JAIN • ASA ENFORS • ÄSA HELLBERG • ASA INGEBORG HENRIKSSON • ASHLEY PETERSON GLOVER • 

HE STEINHOFF • CAMILLA CRONSIOE • CAMILLA RAUTELL • CARIN BERGMAN • CARLY SCHNEIDER • CAROLIN SYMMONS • CAROLINA HAGSTEDT • CAROLINE MAHL • CECILIA LINDQVIST • CHARLOTTE GORE • CHARLOTTE SPENCER • CHEN LIU

• DESIREE SANDBERG • DHIANA DEVA • DIANA FALKOWSKA • DIANA FERNANDEZ YOSHII • DIANA LOPEZ COLLADO • DILYARA MULYUKOVA • DINA GABRIEL • DINA JAWAD • DOMINIKA MAZUR • EA DUE • EBBA VON K R U S E N ST IE R N A ENGVALL • 

ISA PALHA • ELISABET HALMING • ELISIA CHESSEL • ELLEN EKBERG • ELLINOR BRATTSTROM • ELZA GEORGES • EMILIE LUNDBERG • EMMA FILIPSSON • EMMA GOÇU • EMMA INDAL • EMMA VIKSTROM • EMMY EKELUND • ERICA DIANA LINDGREN 

»SON • GABS HERTZMAN • GIZEM AKMAN CÜCEOGLU • HANNA BOMAN • HANNA BRAZIER • HANNA FISK CURBY • HANNA GRIFFITHS • HANNA LEVIN JONES • HANNA TRAFF • HANNAH BOQVIST • HAWI MOUSTAPHAWI • HELEN KRISTINA MOLLER 

• IRENE GONZALVEZ • IRIS SCHAFFER • ISABELLE BJORKVALL LALAMI • ISABELLE EDVALL • ISABELLE ROSS • JANEY LARCOM8E • JANNARIINA UOTILA • JENNIFER RUNVIK • JENNY FRISK • JENNY HERMANSSON • JENNY JARL • JENNY WARLINGE 

'ALL • JOHANNA 8REITHOLTZ • JOHANNA JAVERDAL • JOHANNA KARLSTEDT • JOHANNA MERCURIO • JUDIT SCHNEIDER • JUDITH BUTEPAGE • JULIA EINELJUNG • JULIA EKLOF • JULIA GODEN • JULIA ROMARE • JULIA TAN • JUULI HILSKA • 

OSS • KATJA LOTZ • KATRIN BERGH • KEIRA ANEIROS • KELSEY DEMOTT • KERLI NURMOJA MANNERVIK • KERRI RUSNAK • KERSHINI HENRIKSSON • KIKI GKOUTIOUDI • KIM ALLTORP • KLARA SPORRONG • KLARA WARD • KLAUDIA LEKS • KRISTA 

> LENA GOTZINGER • LENA HAMMES • LINA CHRESSMAN • LINA LINDSTROM • LINDA ARB MAN • LINDA HAMP* LINDA TA FLIN • LINN CAL DAS • LINN RI STORP • LINN WESTERBERG • LINNEA BOLTENSTERN • LINNEA HANSSON • LINNEA HOLMLUND 

AZIRI • MALIN FJELLSTROM • MALIN NORRSTRAND • MARCELA LAMOUNIER • MARI JOHANSSON • MARIA BERGSTROM • MARIA EDBERG • MARIA HELENA BUHR • MARIA JEHLBO • MARIA JOHARD • MARIA KINNMAN • MARIA MOVIN • MARIANE 

RGIS DEMIRAG • MEREDITH HUMPHREY • MICHAELA KRANTZ • MICHAELA SKOGSTROM • MICHELLE JAGELID • MIKAELA GRUNDIN • MIKAELA RUMENIUS • MILENA ARAUJO • MIRANDA WILSON • MOA BACK • MOA ENGQUIST • MONICA CAETANO 

AGA • NATASA SOLTIC • NATASHA LAZAROVA • NATHALIE OHLSSON MELHEM • NICOLINA ELM • NICOLINA KINDBLOM • NIKKI EDWARDS • NINA CARMELID • NINA HAMMARSTRÖM • NINA KNUTAS • NINA LOVISA BERGSTEN • NINA NIKOLOVA •

• PERNILLA FJELLSTROM • PETRA KARNAYOVA • PETRA OHLIN • PETRA REICH • PIA NILSSON • PIA SUSANN ESTEMAR LANDEGREN • POPPY NEWDICK • RACHEL DE VILLA • RACHEL WILLIAMS • RAQUEL MACHIN HERRERO • REBECKA RONNBACK 

N • SARA LERNER • SARA NYSTRÖM • SARA SKOLD • SARA VIKSTRÖM • SARAH GÄNSICKE • SARAH KIMPTON • SELMA NYBERG • SILVIA PINA • SISSI YE • SOFIA BOSTRÖM • SOFIA KARSBERG • SOFIA SCHIÖLD • SOFIE BELLIS • SONJA ERICSSON 

ATSIANA LIASHCHONAK) • THERESE AHSBERG FJELLSTROM • TIFFANY AZIZ • TONIMA AFROZE • TOVE MAGNUSSON • TRACEY BRODERICK • TRISHA KANJIRATH • TU NHAN NGO • URSZULA SUWADA GARDERUD • VALENTINA RUDENOK • VALERHA 

FSENKAVA • ZOE GRIFFITH • ZUZANNA JASZCZAK • ALEXANDRA JUSTINE CAMPEY • ALI HAND • ALICIA SBRUGNERA • ALLANA SELDEN • ALYCE WEARNE • ANDREA GAVRILOVIC • ANNABELLE JAGGER • ANNIE HUGO • ASHLEY MAROUN • CLAUDIA 

» MADELEINE KOCZANOWSKI • NINA RABE-CAIRNS • OLIVIA PLATT • PRITHI DEY • ROSEMARY ROTHERY • RUTH WONG • SARAH STEPHANIE SCOTT • SERENA LEITH • SOPHIE MYCOCK • SOPHIE PATERSON • STEPH GRAY • VERA SHRESTHA • LIZ 

IKO ASHIZAWA • NORIKO HATANAKA • OGAWA FUMINA • REINA OGAWA • YASUHA YOSHIDA • YOKO KANAI • YOKO TAKIMIYA • YUKI NINOMIYA SNINOMIYA YUKIE • ALLISON BURLEY • ANDREA KENT • ANDREA TOPPING • ANITA KAPADIA • ANNE

YU • KELLY BEVERIDGE • LAURA LAKE • LEANNE SAMPSON • LISA CHWASTIAK • LIZA HADDAD • MEGAN HENRY • KRISTIN MANGION • NAOMI WEINSTEIN • RENITA JABLONSKI • CANDICE GREENBERG
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billboard Hot 100

TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABELThe Weeknd’s Big Week: 

‘Heartless’ Hits No. 1

T
he weeknd vaults from no. 32 to no. 1 on the
Billboard Hot 100 with the R&B-leaning “Heartless” and bounds in 
at No. 11 with the synth-infused “Blinding Lights.” Both songs are 
expected to appear on his forthcoming LP.

Following its first full week of tracking, “Heartless” reigns with 
30 million U.S. streams, 26.2 million in all-format airplay audience and 58,000 
sold, according to Nielsen Music. The song is The Weeknd’s fourth Hot 100 
leader, after “Can’t Feel My Face” and “The Hills” in 2015 and “Starboy” (fea­
turing Daft Punk) in 2017.

“Blinding Lights” bows with 24.8 million streams, 885,000 airplay audience 
impressions and 24,000 sold.

Of the two new tracks, Republic Records is officially promoting only 
“Heartless” to radio, but both ranked among the top 20 most-played songs on 
Mainstream Top 40 chart reporters WPOI Tampa, Fla., and WPYO Orlan­
do, Fla., in the week ending Dec. 8. “They’re incredible in different ways,” 
says Will Calder, director of branding and programming for both stations. 
“ ‘Heartless’ takes us back to what made us fall in love with The Weeknd in the 
first place, and ‘Blinding Lights’ makes us want to go back to 1985. This man 
never disappoints.” —Gary trust

2

S SAL STM HEARTLESS The Weeknd , Q
METRO BOOMIN,THE WEEKND,ILLANGELO 1 2
(A.TESFAYE,LT.WAYNE,ILANGELO,A.E.PROCTOR) XO/REPUBLIC

<1HJ
0 0 3

2 2 4

GO

5

6

8

OO
10

CIRCLES
POST MALONE,FRANK DUKES,L.BELL (L.B.BELL, 
A.R.POST,A.FEENY,W.T.WALSH,K.GUNESBERK)

Post Malone
REPUBLIC

1 14

ALL I WANT FOR CHRISTMAS IS YOU 6 Mariah Carey 
W.AFANASIEFF,M.CAREY (M.CAREY,W.AFANASIEFF) COLUMBIA/LEGACY

SOMEONE YOU LOVED Lewis Capaldi
TMS(L.CAPALDI,ROMANS,B.KOHN,P.KELLEHER,T.BARNES)

MEMORIES
A.LEVINE,THE MONSTERS & STRANGERZ (A.N.LEVINE,

3 34

VERTIGO/ 
CAPITOL

1 30

Maroon 5
222/ 4 11

( 7

9

GOOD AS HELL »
RICKY REED (E.B.FREDERIC,M. JEFFERSON)

Lizzo
NICE LIFE/ATLANTIC

3 15

M.R.POLLACK,J.D.BELLION,J.K.JOHNSON,S.JOHNSON,J.K.HINDLIN) INTERSCOPE

AIR ROXANNE Arizona Zervas
94SKRT,JAEGREEN (A.ZERVAS, ARIZONA ZERVAS/
J.JENNINGS,J.GREENSPAN,L.LARUE) COLUMBIA

5 5

ROCKIN’ AROUND THE CHRISTMAS TREE Brenda Lee
O.BRADLEY (J.MARKS) DECCA/MCA NASHVILLE/UME

8 29

LOSE YOU TO LOVE ME Selena Gomez
MATTMAN & ROBIN (S.GOMEZ, JULIA MICHAELS, 
J.D.TRANTER,M.LARSSON,R.FREDRIKSSON) IN 1 ERSCOPE

1 7

10,000 HOURS Dan + Shay & Justin Bieber 
D.SMYERS (D.SMYERS,S.MOONEY, WARNER MUSIC
J.J.DILLON,J.REYNOLDS,J.D.BIEBER,J.BOYD) NASHVILLE/WAR/WARNER

4 9
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41

The 25-year-old Houston 
native’s first Hot 100 entry 
also reaches a new No. 11 
high on Hot Rap Songs.

TREVOR DANIEL 
“Falling”

You started making music at 
age 15 and signed to Alamo/ 
Interscope in July 2018. How 
did “Falling” come together?
I was at one of my first real 
studio sessions in August 2018 
with [hip-hop collective] Internet 
Money. We were all vibing off 
each other. I had started talking 
to this [new] girl after a rough 
relationship, and that’s where the 
inspiration came from. It’s raw, 
and I think people feel that.

The recent boost was fueled 
by TikTok. What do you think 
about the app’s ability to 
launch songs on the charts?
TikTok made it easy for people to 
share songs and make your [own] 
interpretations of them. I’ve 
spent hours looking at TikToks 
with “Falling.” There’s one with 
a dog skateboarding in a pool. I 
try to stay engaged with my fan 
base. I haven’t made a TikTok 
video yet, but I need to.

How will you keep up the 
momentum?
We’re shooting a video and 
going to radio — everything 
we can. We want to take full 
advantage [of this hit] to propel 
my other songs. I’m innovating 
and working on a new album. 
I had a session the other day 
with [Blink-182 drummer] 
Travis Barker. Growing up, I had 
posters of him in my room.

—LILLY PACE

17
LIL NAS X 

“Panini”

The track is Lil Nas X’s 
second top 10 on the 
Mainstream Top 40 
airplay chart, rising 11-8, 
after “Old Town Road” 
(featuring Billy Ray 
Cyrus) hit No. 3. Both 
songs ruled Rhythmic.
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HOT SHOT 
DEBUT

(11 BLINDING LIGHTS The Weeknd
METRO BOOMIN,THE WEEKND,ILLANGELO,DRE MOON 
(A.TESFAYE,L.T.WAYNE,ILANGELO,A.E.PROCTOR) XO/REPUBLIC

11 1

( 12 BOP DaBaby
JETSONMADE,STARBOY SOUTHCOAST/
(J.L.KIRK,T.MORGAN,A.M.MENDO) INTERSCOPE

12 10

©o 13 DANCE MONKEY Tones And I
K.KERSTING (T.WATSON) BAD BATCH/ELEKTRA/EMG

11 9

7 10 14 NO GUIDANCE Chris Brown Feat. Drake
VINYLZ,J LOUIS,40,T.WALTON (C.M.BROWN,A.GRAHAM,A.HERNANDEZ, 
N.J.SHEBIB,J.HUIZAR,T.WALTON,N.A.A.CHARLES,T.J.BRYANT,M.P.LEBRUN) CBE/RCA

5 26

6 7 15 SENORITA Shawn Mendes & Camila Cabello
ANDREW WATT,BENNY BLANCO (S.MENDES,K.C.CABELLO, SYCO/ISLAND/
A.WOTMAN,B.J.LEVIN,ATAMPOSI,C.E.AITCHISON,J.PATTERSON,M.A.HOIBERG) EPIC/REPUBLIC

1 24

©© 16 BALLIN’ Mustard Feat. Roddy Ricch
MUSTARD,GYLTTRYP (D.I.MCFARLANE, 10 SUMMERS/
S.R.KHAN ZAMAN KHAN,R.W.MOORE, JR.,D.JONES) INTERSCOPE

16 20

11 13 17 PANINI 3 Lil Nas X
TAKE A DAYTRIP,DOT DA GENIUS (M.L.HILL, 
D.M.A.BAPTISTE,D.C.M.BIRAL,O.OMISHORE,K.COBAIN) COLUMBIA

5 24

- © 18 A HOLLY JOLLY CHRISTMAS Burl Ives
M.GABLER (J.MARKS) DECCA/MCA SPECIAL PRODUCTS/GEFFEN/UME

10 12

17 19 TRAMPOLINE SHAED
SHAED,A.MENDOZA (C.LEE, PHOTO FINISH/
S.ERNST,M.ERNST,A.MENDOZA) CAROLINE

13 27

15 20 HIGHEST IN THE ROOM Travis Scott
OZ, NIK D,M.G.DEAN (TRAVIS SCOTT, CACTUS JACK/
O.YILDRIM,N.FRASCONA,M.G.DEAN) GRAND HUSTLE/EPIC

1 9
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17 14 21 BAD GUY Billie Eilish
FINNEAS (B.E.O’CONNELL, F.B.O’CONNELL) DARKROOM/INTERSCOPE

1 36

10 9 22 TRUTH HURTS 2 Lizzo
RICKY REED, TELE (E.B.FREDERIC, NICE LIFE/
M.JEFFERSON,S.CHEUNG,JESSE SAINT JOHN) ATLANTIC

1 31

©
 ■ 23 JINGLE BELL ROCK Bobby Helms

O.BRADLEY (J.BEAL, J.BOOTH) DECCA/MCA NASHVILLE/UME
8 27

• 24 IT’S THE MOST WONDERFUL TIME OF THE YEAR Andy Williams 
R.MERSEY (G.WYLE,E.POLA) COLUMBIA/LEGACY

10 12

O N
O C
D 25 EVERYTHING I WANTED Billie Eilish

FINNEAS (F.B.O'CONNELL,B.E.O'CONNELL) DARKROOM/INTERSCOPE
8 4

21 21 26 HOT Young Thug Feat. Gunna
WHEEZY (J.L.WILLIAMS, YOUNG STONER LIFE/
W.T.GLASS,S.G.KITCHENS) ATLANTIC/300

11 16

• 27 LAST CHRISTMAS Wham!
G.MICHAEL (G.MICHAEL) COLUMBIA/LEGACY

25 11

RE ENTRY 28 LET IT SNOW, LET IT SNOW, LET IT SNOW Dean Martin 
L.GILLETTE (J.STYNE, S.CAHN) CAPITOL/UME

20 5

© 23 29 WOAH Lil Baby
nilAYOI ORAI in lAMF^ 0 RÍÍÇÇER! QUALITY CONTROL/
QUAY GLOBAL (U.JONES,C.ROSSER) MOTOWN/CAPITOL

16 4

© 22 30 ONE MAN BAND Old Dominion
S.MCANALLY (M.RAMSEY,T. ROSEN,B.F.TURSI,J.OSBORNE) RCA NASHVILLE

20 15

27 20 31 OLD TOWN ROAD 10 Lil Nas X Feat. Billy Ray Cyrus
YOUNGKIO,M.T.REZNOR,A.M.ROSS (M.L.HILL, 
K.ROUKEMA,M.T.REZNOR,A.M.ROSS,B.R.CYRUS,J.A.DONALD) COLUMBIA

1 40

19 32 LOVER Taylor Swift
J.M.ANTONOFF,T.SWIFT (T.SWIFT) REPUBLIC

10 16

RE ENTRY 33 THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) Nat King Cole 
L.GILLETTE (M.H.TORME,R.WELLS) CAPITOL/UME

11 18

24 24 34 ONLY HUMAN Jonas Brothers
SHELLBACK (J.JONAS,P.K.JONASII,N.J.JONAS,SHELLBACK) REPUBLIC

18 25

31 35 ON CHILL Wale Feat. Jeremih
T.MOORE,VA (O.AKINTIMEHIN,J.P.FELTON,E.BELLINGER) MAYBtACHo

WARNER
22 17

23 27 36 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid
SHELLBACK,MAX MARTIN,FRED,E.SHEERAN (E.C.SHEERAN, RIGHT HAND/
F.GIBSON,MAX MARTIN,SHELLBACK,K.D.ROBINSON) ATLANTIC/RCA

13 23

26 25 37 RAN$OM Lil Tecca
N.MIRA,TAZTAYLOR(T.J.A.SHARPE,N.MIRA,TAZTAYLOR) GREPAUBlLCC 4 27

25 28 38 EVEN THOUGH I’M LEAVING Luke Combs
S.MOFFATT (L.COMBS, RIVER HOUSE/
W.B.DURRETTE,R.FULCHER) COLUMBIA NASHVILLE

11 14

RE ENTRY 39 FELIZ NAVIDAD Jose Feliciano
R.JARRARD (J.FELICIANO) RCA/LEGACY

29 6

28 © 40 BANDIT Juice WRLD & YoungBoy Never Broke Again
N.MIRA (N.MIRA,J.A.HIGGINS,K.GAULDEN) GRADE A/INTERSCOPE

10 9

©© 141 FALLING Trevor Daniel
KC SUPREME,CHARLIE HANDSOME,TAZ TAYLOR (T.NEILL, INTERNET MONEY/
TAZ TAYLOR,CHARLIE HANDSOME,K.CANDILORA II) ALAMO/INTERSCOPE

41 3

© © 42 DON’T START NOW Dua Lipa
I.KIRKPATRICK(C.AILIN,I.KIRKPATRICK,E.W.SCHWARTZ,D.LIPA) WARNER

30 5

RE ENTRY 43 SLEIGH RIDE The Ronettes
P.SPECTOR (L .ANDERSON ,M .PARISH) EMI BLACKWOO DPlS 26 4

REENTRY 44 RUDOLPH THE RED-NOSED REINDEER Gene Autry
A.SATHERLEY (J.MARKS) COLUMBIA NASHVILLE/LEGACY

16 5

© © 45 GRAVEYARD Halsey
J.BELLION,L.BELL,OJIVOLTA,THE MONSTERS & STRANGERZ (A.R.ALLEN, 
J.D.BELLION,L.B.BELL,A.FRANGIPANE,J.K.JOHNSON,S.JOHNSON,M.WILLIAMS) CAPI1OL

34 12

■ 46 INTO THE UNKNOWN Idina Menzel & AURORA
R.LOPEZ,K.ANDERSON-LOPEZ,
D.METZGER (K.ANDERSON-LOPEZ,R.LOPEZ) WALI UISNE'

46 2

NEW 47 HAPPY HOLIDAY / THE HOLIDAY SEASON Andy Williams 
R.MERSEY (I.BERLIN, K.THOMPSON) COLUMBIA/LEGACY

47 1

RE ENTRY 48 HERE COMESSANTA CLAUS (RIGHT DOWN SANTA CLAUS LANE) GeneAutry
M.HUNT,H.FLATT (G.AUTRY,O.HALDEMAN,H.MELKA) COLUMBIA NASLVGLLE/ 28 4

32 36 49 TALK 2 Khalid
DISCLOSURE (K.D.ROBINSON,H.LAWRENCE,G.LAWRENCE) RIGHTHAND/RCA

3 43

30 35 50 I DON’T CARE Ed Sheeran & Justin Bieber
MAX MARTIN,SHELLBACK,FRED (E.C.SHEERAN, SCHOOLBOY/RAYMOND
F.GIBSON,MAXMARTIN,SHELLBACK,J.D.BIEBER,J.BOYD) BRAUN/ATLANTIC/DEF JAM

2 30
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Brandi Carlile 
Lanre Gaba 

Julie Greenwald 
Dionnee Harper 

Cris Lacy 
Carianne Marshall 
Gabriela Martinez

Alanis Morissette 
Michele Nadelman 
Masha Osherova 

Elyse Rogers 
Oana Ruxandra 

Marsha St. Hubert 
Nina Webb
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© 39 51 BABY Lil Baby & DaBaby
WHEEZY (D.JONES, J.L.KIRK,W.T.GLASS) lUATnTWN/rAPRTnL/

M 1 WN/CAPI T L
21 20

36 43 52 PLAYING GAMES Summer Walker
LONDON ON DA TRACK (S.WALKER, LVRN/
L.T.HOLMES,A.ROBINSON,K.R.BAILEY,C.GRIFFIN) INTERSCOPE

16 14

© © 53 HOT GIRL BUMMER blackbear
A.M.GOLDSTEIN,BLACKBEAR BEARTRAP/ALAMO/
(A.M.GOLDSTEIN,M.T.MUSTO) INTERSCOPE

41 12

35 40 54 HOW DO YOU SLEEP? Sam Smith
ILYA (S.SMITH,S.KOTECHA,I.SALMANZADEH,MAX MARTIN) CAPITOL

24 20

® 38 55 HEAT Chris Brown Feat. Gunna
BUDDAHBLESS (C.M.BROWN,T.B.DOUGLAS, SR., 
A.L.SMALL,K.THOMAS,M.PITTS,L.S.ROGERS,S.G.KITCHENS) CBE/RCA

36 14

@ @ 56 JUICY Doja Cat & Tyga
TYSON TRAX,YETI (A.Z.DLAMINI,L.GOTTWALD, KEMOSABE/
D.SPRECHER,L.ASRAT,M.R.NGUYEN-STEVENSON) RCA

47 6

( 57 THE BONES Maren Morris
G.KURSTIN (M.MORRIS,J.ROBBINS,L.VELTZ) COLUMBIA NASm'^/

COLUMBIA
48 11

43 54 58 TIME NF
T.PROFITT,NF (N.FEUERSTEIN,T.PROFITT) NF REAL MUSIC/CAROLINE

41 20

®@ 59 HEART ON ICE Rod Wave
SPEAKER BANGERZ,MALIK,DICAPRIO BEATZ (R.GREEN,D. ALAMO/
BANKS,L.D.BLEDSOE,M.W.BYNOE-FISHER,J.SMITH SERVANCE) INTERSCOPE

54 4

57 60 TAKE WHAT YOU WANT Post Malone Feat. OzzyOsbourne &Travis Scott 
L.BELL,ANDREWWATT(A.R.POST,J.OSBOURNE,
TRAVIS SCOTT,L.B.BELL,A.WOTMAN,W.T.WALSH) REPUBLIC

8 13

59 66 ( 61 VIBEZ DaBaby
JETSONMADE,NEEKO BABY, J.L.HARRIS SOUTHCOAST/
(J.L.KIRK,T.MORGAN,D.D.MOORE,J.L.HARRIS) INTERSCOPE

21 10

@ 62 j 62 REMEMBER YOU YOUNG Thomas Rhett
D.HUFF,J.FRASURE,THOMAS RHETT 
(THOMAS RHETT,J.FRASURE,A.GORLEY) VALOR,

53 12

©
 ■ 63 VETE Bad Bunny

NOT LISTED (C.O.BATISTA ESCALERA,I.ORTIZJ.C.CRUZ,F MONTALVO, 
X.A.SEMPER VARGAS,E.W.SEMPER VARGAS,B.A.MARTINEZ OCASIO) RIMAS

33 2

64 DEATH Trippie Redd Feat. DaBaby
DJ PAUL,TWHY XCLUSIVE (TRIPPIE REDD, TENTHOUSAND
J.L.KIRK,P.BEAUREGARD,T.MOORE) PROJECTS/CAROLINE

59 3

®® 65 LEAVE EM ALONE Layton Greene, Lil Baby, City Girls & PnB Rock
CARDIAK,HITMAKA,PAULCABBIN,R.JERKINS(R.JERKINS,C.P.WILSON,C.J.JACKSON, QUALITY CONTROL/
JR,L.A.DANIELS,C.WARD,L.CARSON,C.E.MCCORMICK,R.ANTEOLA,D.JONES,R.H.ALLEN,LGREENE) MOTOWN/CAPITOL

60 9

©® 66 WE WERE Keith Urban
D.HUFF,K.URBAN (E.CHURCH,J.HYDE,R.TYNDELL) HIT RENASHVITLL 65 14

0 61 67 WHAT IF I NEVER GET OVER YOU Lady Antebellum 
D.HUFF (S.ELLIS,J.GREEN,R.J.HURD,L.VELTZ) BMLG

47 15

NEW 68 NO IDEA Don Toliver
WONDAGURL (C.TOLIVER,E.N.OSHUNRINDE) CACTUS JACK/ATLANTIC

68 1

69 RIDIN’ ROADS Dustin Lynch
Z.CROWELL (D.LYNCH,A.GORLEY,Z.CROWELL) BROKENBOW

69 5

- 70
SHOW YOURSELF Idina Menzel & Evan Rachel Wood
R.LOPEZ,K.ANDERSON-LOPEZ, 
D.METZGER (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNE'

70 2

74 ( 71 HEARTACHE MEDICATION Jon Pardi 
___ ___________ _______ ________ ______ _____ CAPITAI J.PARDI,B.BUTLER,R.GORE (J.PARDI,BARY DEAN,N.HEMBY) naSHviLLE 67 10

NEW <72 LIKE IT’S CHRISTMAS Jonas Brothers
G.M.STONE,F.WEXLER,J.EVIGAN,M.ELIZONDO (G.M.STONE, 
F.WEXLER,A.WELLS,N.J.JONAS,J.JONAS,P.K.JONAS IIJ.G.EVIGAN) REPUBLIC

72 1

58 65 73 CAMELOT NLE Choppa
FRESHDUZIT (B.L.POTTS,D.TRIPLETT) NLE CHOPPA/WARNER

37 12

56 J 74 223’S YNW Melly & 9lokknine
ROCCO DID IT AGAIN!,9LOKKNINE YNW
(R.VALDES,J.D.SMITH,J.M.DEMONS) MELLY/300

34 13

61 69 75 PRAYED FOR YOU Matt Stell
A.BOWERS,M.STELL WIDE OPEN/RECORDS/GOOD
(M.STELL,A.BOWERS,A.CRUZ) COMPANY/ARISTA NASHVILLE

36 18

©o 76 ENEMIES Post Malone Feat. DaBaby
L.BELL (A.R.POST,J.L.KIRK,L.B.BELL,W.T.WALSH) REPUBLIC

16 13

@ 70 77 KINFOLKS Sam Hunt
Z.CROWELL (S.L.HUNT,Z.CROWELL,J.FLOWERS,J.OSBORNE) MCANASHVILLE

62 8

(J 75 78 BABY SITTER DaBaby Feat. Offset
GO GRIZZLY, MARIIBEATZ (J.L.KIRK, SOUTHCOAST/
K.CEPHUS,J.A.MASSEY,GO GRIZZLY) INTERSCOPE

59 17

©© 79 ALL THE GOOD GIRLS GO TO HELL Billie Eilish
FINNEAS (B.E.O'CONNELL,F.B.O'CONNELL) DARKROOM/INTERSCOPE

46 7

- Q 80 6 KISS Trippie Redd Feat. Juice WRLD & YNW Melly
N.MIRA,T.LEWIS (TRIPPIE REDD, TENTHOUSAND
J.A.HIGGINS,J.M.DEMONS,D.SCHOFIELD,N.MIRA) PROJECTS/CAROLINE

60 2

TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

8 BRENDA LEE 
“Rockin’ Around 
the Christmas 
Tree”

The 1960 classic dances merrily 
from No. 29 to No. 8 on the Hot 100, 
marking a new high. It hit its prior 
No. 9 best last holiday season, when 
it entered the top 10 for the first time 
— over 58 years after it first appeared 
on the chart. The track surges with 
32.8 million U.S. streams (up 61%), 
24.4 million airplay audience impres­
sions (up 14%) and 4,000 sold (up 
68%), according to Nielsen Music. It 
also ranks at No. 2 on the Holiday 100 
chart (see page 137). —G.T.
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WE BACK Jason Aldean
M.KNOX (B.D.WARREN,B.WARREN,T.HUBBARD,J.M.SCHMIDT)

WHO NEEDS LOVE
A.LOPEZ (TRIPPIE REDD, A.LOPEZ)

MACON/ 
BROKEN BOW

78 3

Trippie Redd
TENTHOUSAND 

PROJECTS/CAROLINE
58 2

TIP TOE Roddy Ricch Feat. A Boogie Wit da Hoodie 
NIAGGI,PILGRIM(R.W.MOORE, JR., BIRD VISION/
G.VAN DEN BROM,B.NORLING,A BOOGIE WIT DA HOODIE)

YELLOW HEARTS
A.SAUNDERS (A.SAUNDERS)

NICE TO MEET YA
J.BUNETTA (N.HORAN,J.BUNETTA, 
T.JESSO, JR.,R.CUNNINGHAM)

SUICIDAL
Z3N (J.M.DEMONS,J.GUERRIERI-MARIL)

ATLANTIC
83 1

Ant Saunders
TRASH BIN/ARISTA

81 4

Niall Horan
NEON HAZE/ 

CAPITOL
63 8

70
IDINA MENZEL 

AND EVAN RACHEL 
WOOD

“Show Yourself”

YNW Melly
YNW MELLY/300

64 2

SLOW DANCING IN THE DARK
P.WIMBERLY,G.MILLER(G.MILLER,J.P.WIMBERLY)

HOMESICK •
D.HUFF (K.BROWN,B.BERRYHILL,M.J.MCGINN,T.PHILLIPS)

Joji
88RISING/12TONE

69 9

Kane Brown
ZONE 4/RCA 
NASHVILLE

88 3

HATE ME Ellie Goulding & Juice WRLD
J.EVIGAN.THE MONSTERS & STRANGERZ (J.G.EVIGAN.E.J.GOULDING, POLYDOR/
BT.HAZZARDJ.K.JOHNSONS.JOHNSON,M.LOMAX,A.WOTMAN,J.A.HIGGINS) INTERSCOPE

EASY DaniLeigh Feat. Chris Brown
C.A.CLARK,F.KING (D.CURIEL,C.A.CLARK, 
F.KING,M.SORUM,R.M.FEREBEE, JR.,C.M.BROWN) DEF JAM

FOLLOW GOD
K.WEST,BOOGZDABEAST,XCELENCE (K.O.WEST, 
J.GWIN,B.BELL,A.A.BUTTS,C.EUBANKS,C.EUBANKS)

Kanye West
G.O.O.D./
DEF JAM

CUBAN LINKS Rod Wave & Kevin Gates
TNTXD,TRE GILLIAM (R.GREEN, 
K.J.GILYARD,A.TAGO,T.HORTON,F.D.GILLIAM III)

F.N •
MB13 BEATZ (LIL TJAY,M.A.BELL,A.ROMANOV)

CANDY
YETI,BUDO(A.Z.DLAMINI,D.SPRECHER,J.KARP,C.BARTOLINI)

TUSA
OVY ON THE DRUMS (KAROL G, O.T.MARAJ, 
D.ECHAVARRIA OVIEDO, K.M.CRUZ MORENO)

56

88

7

17

5

6

ALAMO/ 
INTERSCOPE

92 2

Lil Tjay
COLUMBIA

56 14

Doja Cat
kEmosabe/

RCA
87 2

Karol G & Nicki Minaj
YOUNG MONEY/CASH MONEY/UNIVERSaL 

MUSIC LATINO/REPUBLIC/UMLE
78 3

MAKE NO SENSE YoungBoy Never Broke Again
BUDDAHBLESS (K.GAULDEN,T.B.DOUGLAS, SR.) NEVER BROKE

AGAIN/ATLANTIC
57 8

JERRY SPRUNGER Tory Lanez & T-Pain
TORY LANEZ,PLAY PICASSO, PAPI YERR MAD LOVE/
(D.PETERSON,D.GONZALEZ,T-PAIN,A.WOART JR.) INTERSCOPE

44 4

RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin
will.i.am,k.harris(w.adams,a.pineda,k.hArris,j.a.osorio
BALVIN,F.BONTEMPI,M.GAFFEY,P.W.GLENISTER,A.GORDON,G.SPAGNER) BEP/EPIC

INTO THE UNKNOWN Panic! At The Disco
J.SINCLAIR (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNEY

LA CANCION J Balvin & Bad Bunny
NICAEL (J.A.OSORIO BALVIN,B.A.MARTINEZ OCASIO, UNIVERSAL MUSIC
J.NICAEL ARROYO,A.RAMIREZ SUAREZ) LATINO/UMLE

98

98

84

2

2

8

The collaboration from 
the Frozen II soundtrack 
— which reaches No. 1 
on the Billboard 200 
(see page 146) — gains 
by 63% to 10.4 million 
U.S. streams.

84
ANT SAUNDERS

“Yellow Hearts”

Saunders’ first Billboard 
chart entry rises by 
3% to 10.3 million U.S. 
streams while drawing 
radio support at KMVQ 
San Francisco, which 
leads with 33 plays in 
the tracking week.
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TAYLOR,

CONGRATS ON EVERYTHING YOU DO! I AM SO PROUD OF YOU AND PROUD TO 
HAVE WORKED FOR YOU FOR NEARLY 13 YEARS. YOUR ACCOMPLISHMENTS NEVER 
CEASE TO AMAZE ME. YOUR MUSIC, YOUR SHOWS, YOUR WORLD, 
AND EVERYTHING YOU’VE CREATED ARE ONE-OF-A-KIND.

LOOKING FORWARD TO THE NEXT 13 YEARS.

ALWAYS WITH LOVE,

MESSINA TOURING GROUP

Louis Messina
and the entire MTG Team



FEATURES

60

Contents

BILLBOARD’S WOMAN 
OF THE DECADE

In the 2010s, Taylor Swift went from 
country superstar to pop titan and 

broke records with her chart-topping 
albums and blockbuster tours. Now 

she’s using her industry clout to 
fight for artists’ rights and foster the 
musical community she wished she 

had when she was coming up.

66
WOMEN IN MUSIC 2019: 

THE ARTISTS
Woman of the Year Billie Eilish leads 
Billboard ’s annual celebration of top 
female talent, which also includes an 

Icon (Alanis Morissette), a Game­
Changer (Nicki Minaj), Impact Award 

honoree Alicia Keys and others.

DEC. 14, 2019 • VOLUME 131 ! NO. 29

Eilish photographed 
by Heather Hazzan on 
April 18 at SunLight 
Studios in Los Angeles.
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88

ON THE COVER
Taylor Swift photographed 
by Sami Drasin on Oct. 20 
in Los Angeles.

FEATURES

WOMEN IN MUSIC 2019 
THE EXECUTIVES

Over 150 of the industry’s 
leading female executives, 

including Executive of the Year
Desiree Perez, the Roc Nation COO^ 

who has quietly become one of 
the most formidable figures in the 
music business. Plus: How rising 
executives found their mentors 

ways to make the recording studio 
safer for women and more.

14 BILLBOARD • DECEMBER 14, 2019



PURRFECTION

CONGRATULATIONS TAYLOR

WOMAN OF THE DECADE

LOVE FROM YOUR FRIENDS

(and top cat ... )

IM, DEBRA AND EVERYONE AT WORKING TITLE FILMS
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BILLBOARD HOT 100

7
scores his fourth No. 1

THE MARKET

THE SCENE

THE SOUND

The Weeknd

44
IHeartRadio Jingle Ball Los 
Angeles, Avicii Tribute Concert

34
Remembering Juice WRLD, the 
boundary-pushing rapper who died 
Dec. 8 at age 21.

29
SiriusXM’s acquisition of Pandora 
makes sense at the most basic 
level. But what value does Pandora 
bring to the combined company?

58
U.K. electronic label Ninja Tune 
toasts four Grammy nods ahead 
of a series of global events planned 
for its 30th anniversary in 2020.

with “Heartless.”

Stormzy photographed
by Austin Hargrave

on Nov. 26 at Atlantic
Records in London.

49
With his second album, 
is U.K. rap’s best bet for a globa 
star — whom fellow Brits say 
is poised to take grime “where 
we couldn’t.”

MY BILLBOARD 
MOMENT

176
Island Records COO 
reflects on his career at and 
outside of the label, which began 
when he landed his first internship 
through an ad in Billboard.
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Ariana Grande
5/31 -6/1-11/27 SOLD OUT

/j. ■

AmericanAirlines

With special thanks to everyone at Live Nation and SB Projects



billboard

Clockwise from top left: Taylor Swift, Brandi Carlile, Billie Eilish, Megan Thee Stallion, Rosalía, Alanis Morissette, 
Nicki Minaj and Alicia Keys. Center: Roc Nation’s Desiree Perez, Billboard ’s 2019 Executive of the Year.

A Letter From The Editor
HERE’S THE THING ABOUT THIS 
issue: There are many more remarkable 
women working in music today than we 
could do justice to in the pages that follow. 
So how does Billboard choose which artists 
and executives to recognize for their 
impact each year?

It’s a tough editorial decision that we 
don’t take lightly: Our team of journalists 
spends months gathering data, feedback 
and insight from every part of the music 
industry, and we take it all into consider­
ation as we strive to spotlight new faces 
and represent women with a wide range 
of backgrounds who are shaping this 
business — as well as the entire culture. 
We celebrate some women paving the 
way for others through active mentor­
ship of their female colleagues. We spot­

light others who are leading by example. 
We also salute the women who decline 
to be honored in this issue because they 
believe having a special list for women is 
counterproductive, a concern our team 
wrestles with as well.

But as we head into the next 
decade, with women still significantly 
underrepresented in the music industry’s 
top ranks, as well as on our own charts, 
we believe this undertaking still has value. 
So to that end, we are honoring Billie 
Eilish this year for changing the sound 
of pop music in 2019 and taking global 
youth culture by storm with her singular 
vision; Taylor Swift for dominating our 
charts throughout the 2010s; Rosalía for 
taking flamenco to unthinkable heights; 
Nicki Minaj for redefining success for

female rappers; and Megan Thee Stallion, 
whose breakthrough rang in the world’s 
first official “Hot Girl Summer.” We 
recognize Alanis Morissette for inspiring 
a new generation of songwriters with her 
groundbreaking album, Jagged Little Pill, 
now debuting as a Broadway show; Alicia 
Keys for starting a nonprofit to grow 
the careers of female songwriters and 
producers; Brandi Carlile for launching 
a female-fronted music festival and 
using her platform to affect political 
change; and Roc Nation COO Desiree 
Perez for her fierce support of artists, 
dedication to social justice and leadership 
in creating opportunities for people 
of all backgrounds at one of the most 
prominent companies in the business. 
Rock on, ladies.

Hannah Karp
EDITORIAL DIRECTOR
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CONGRATULATIONS

KATHY 
WILLARD

ALI 
HARNELL

PATTI-ANNE 
TARLTON

KELLY 
STRICKLAND

HEATHER 
LOWERY

VIRGINIA 
BUNETTA

2019 WOMEN IN MUSIC

[ WyMEN NATION | | ÜVE NATION7
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Congratulations
Joyce Smyth

Billboard’s Top Manager of the Year 
and Women in Music Honoree

The Greatest Rock and Roll Band in the World 
deserves nothing but the best. 

They’ve got it.
Well done!

— John, Paul and The Concerts West Team 
concerts west AEG



on your record-setting album 
We’re proud of you and 
honored to work with you!
Everyone at
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Get inspired with Solo Pro wireless 
headphones. To deliver sound 
how you want it, Solo Pro features 
two listening modes: Active Noise 
Cancelling (ANC) and Transparency. 
Beats’ Pure ANC gives you the space 
to create with fully immersive sound, 
while Transparency mode helps you 
stay aware of your surroundings.

Every detail of Solo Pro has been 
carefully considered, right down to 
the intuitive way the headphones turn 
on and off via folding. The ergonomic 
design delivers exceptional comfort for 
extended wear and sleek style. And 
with up to 22 hours of battery life, you 
can keep the music going no matter 
where your day takes you.
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Onboarding Pandora
Online-satellite merger offers larger audience, big-name content deals

BY GLENN PEOPLES

VER THE LAST DECADE, 
SiriusXM has been home to 
a number of artist-specific 
channels, such as the

Grateful Dead, Bob Dylan, Willie 
Nelson and Bruce Springsteen. But in 
November, SiriusXM CEO Jim Meyer 
revealed that details of the company’s 
forthcoming partnership with Drake, 
by some measures the world’s biggest 
streaming artist, would be announced 
in the first quarter.

The reason Drake signed on: 
SiriusXM’s February acquisition of 
Pandora, which would let the company 
reach a combined 100 million listeners, 
for $3.5 billion. During a July earnings 
call, Meyer said a deal with Drake was 
only possible for SiriusXM after the 
merger. President/chief content officer 
Scott Greenstein added that the part­
nership will have more content and 

marketing components than others: “It 
is unequivocally the deepest we’ve ever 
gone on any artist deal.”

The Drake partnership is just one 
of the ways the SiriusXM-Pandora 
merger could pay off — in addition 
to a Pandora-branded channel on 
SiriusXM and news and non-music 
content from the satellite radio giant 
now available to Pandora users. The 
combined company’s new reach makes 
it an ideal partner, too: In December 
it announced a deal with U2 for U2X 
RADIO on SiriusXM; an agreement 
with basketball star LeBron James’ 
media company to create exclusive 
content; and a multiyear venture with 
Marvel Comics to create original 
series. Programming from all three will 
be available on both platforms.

Pandora also poses a challenge for 
its new parent: It lost 5.1 million free 

listeners over the last four quarters, 
and as Spotify, YouTube and Amazon 
pour resources into new products and 
features, its funnel of free users that 
can be converted into paid subscrib­
ers is shrinking. There’s no guaran­
tee that Drake and U2 can stop the 
listener exodus.

Given what’s known about stream­
ing economics, satellite radio is prob­
ably more profitable than the entire 
music streaming business. SiriusXM 
has told investors it expects 2019 earn­
ings before interest, taxes, depreciation 
and amortization (EBIT­
DA) of around $2.4 bil­
lion, and free cash flow of 
approximately $1.625 bil­
lion. Even with the cost of 
maintaining four satel­
lites in geo-synchronous 
orbit, SiriusXM comes out 

86%
OF 13- TO 17-YEAR- 
OLDS IN THE U.S.

STREAMED MUSIC 
IN THE PAST WEEK

ahead. Pandora caught a financial life­
line and now its competitive advantage 
is its owner.

There are stark differences 
between SiriusXM and Spotify, a 
streaming-only company that has 
far surpassed Pandora’s listenership. 
The two companies had about the 
same third-quarter revenue ($2 bil­
lion for SiriusXM, $1.9 billion for 
Spotify), but SiriusXM has enviable 
margins: Spotify keeps about 30% of 
its revenue and pays the rest to rights 
holders; after paying royalties and 

programming costs, Siri- 
usXM keeps 70%. Even 
with the addition of Pan­
dora’s weaker financial 
standing, the satellite 
radio-based model has 
better margins and turns 
a net profit.

• TONY HARLOW WAS NAMED CHAIRMAN/CEO OF WARNER MUSIC U.K., SUCCEEDING MAX LOUSADA. • DAMON WHITESIDE SUCCEEDED PETE FISHER AS ACADEMY OF COUNTRY MUSIC CEO.
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The two platforms don’t overlap, 
but SiriusXM has said cost synergies 
will reach $75 million annually by 
the end of 2019, 50% more than the 
$50 million estimated when the merg­
er was announced. But the tantalizing 
benefit is the addition of a free service 
to a paid one and vice versa.

Meyer described the hybrid com­
pany as a “funnel” in which Pandora’s 
free listeners at SiriusXM are drawn 
to become satellite radio subscribers 
— i.e., the freemium model. “As we get 
people into that free funnel, you can 
expect we will promote the value of 
our subscription,” he said during the 
earnings call. The funnel is a finan­
cially attractive tool. Marketing to 
existing listeners is practically free for 
a company that spent $118.4 million 
to acquire satellite radio customers 
in 2018.

One of SiriusXM’s challenges will 
be that its funnel is getting narrower. 
Since the acquisition was announced 
in September 2018, Pandora’s free 
listeners decreased 8.3% to 56.8 mil­
lion. Upon the acquisition’s close in 
February, SiriusXM’s monthly foot­
print jumped from about 30 million to 
nearly 100 million, including Pandora’s 
free/subscription listeners. But with 
free users fleeing, SiriusXM has fewer 
opportunities to upsell satellite radio.

The SiriusXM-Pandora deal makes 
sense if its low-margin streaming 
business isn’t a drag on the income 
statement. “Pandora will be EBITDA­
positive in the second half of the year,” 
said Meyer on the call. SiriusXM’s 
financial statements don’t break out 
components of Pandora’s contributions 
to EBITDA. But the pro forma state­
ments — calculated as if the acquisi­
tion took place Jan. 1, 2018, to allow 
for year-to-year comparisons — show 
improvements in the first nine months 
of 2019. The combined company’s

revenue was up 11.2% to $1.25 billion, 
while gross margin, the percent of rev­
enue kept after paying revenue-related 
expenses such as royalties, grew 38.1% 
to $435 million.

Aside from the financial benefits, 
there are the optics: Size definitely 
matters in the music business. “Music 
superstars continue to acknowledge 
the power of our platform, and in a 
competitive audio world that mat­
ters,” said Meyer on the call, adding 
that he spent 10 years telling the 
equipment manufacturers “how 
crappy the Pandora algorithm is.” But 
what impressed him was the technol­
ogy. With Pandora, SiriusXM has a 
safety net for catching lapsed satellite 
subscribers. “Our goal should be to 
never lose a listener,” said Meyer. So, 
rather than lose a satellite subscriber 
or free trial user, SiriusXM can guide

“OUR GOAL SHOULD
BE TO NEVER LOSE
A LISTENER.”

—JIM MEYER, SIRIUSXM CEO

people to ad-supported Pandora. 
Research by MusicWatch found 58% 
of Americans listened to music on 
broadcast radio in the previous week. 
But just 44% of 18- to 24-year-olds 
and 49% of 13- to 17-year-olds did 
so. And 86% of 13- to 17-year-olds 
streamed music the previous week.

With the acquisition behind him, 
Meyer said, perhaps for effect, that he 
“spent 12 years lying awake at night 
worrying about Pandora’s place in new 
vehicle production.” But SiriusXM ex­
ecutives and investors can sleep well... 
for a quarter or two. Market changes 
will soon require their alertness. □

MARKET WATCH

23.06B
1 5.7%

TOTAL ON-DEMAND 
STREAMS WEEK 

OVER WEEK
Number of audio and video on- 

demand streams for the 
week ending Dec. 5.

14.08M
11.7%

ALBUM CONSUMPTION 
UNITS WEEK OVER WEEK

Album sales plus track-equivalent 
albums plus audio streaming­

equivalent albums for the 
week ending Dec. 5.

You Oughta Bundle
A NEW MUSICAL INSPIRED BY ALANIS MORISSETTE’S 
JAGGED LITTLE PILL BECAME THE FIRST TO PACKAGE 
ITS CAST ALBUM WITH A TICKET TO THE SHOW

BY TAYLOR MIMS

1.05T
130.9%

TOTAL ON-DEMAND 
STREAMS YEAR OVER

YEAR TO DATE
Number of audio and video 
streams for 2019 so far over 

the same period in 2018.

J
AGGED LITTLE PILL, THE 
musical inspired by the 1995 
Alanis Morissette album of 
the same name, opened on 
Broadway on Dec. 5. The album 

has sold 15.2 million copies in the 
United States, according to Nielsen 
Music. And now, the Broadway 
show is the first to bundle its cast 
recording album with tickets to its 
performances. Fans eager to see 
the classic LP come to life can 
pay an additional $2 per ticket for 
a digital copy of the cast album, 
released the same day as the 
show’s Broadway premiere.

With just over 425 seats at the 
Broadhurst Theatre eligible for the 
offer per show, the album bundles 
could bring in over $10,000 in 
sales through the end of the year 
and serve as a promotional tool 
for Pill’s Broadway debut. (Albums 
sold through ticket bundles on 
Broadway do not qualify for 
Billboard’s charts.) The promo­
tion, available for select tickets 
to Pill’s weekday performances 
in December, was the result of a 
partnership between the show’s 
producers and the cast recording’s 
label, Atlantic Records.

“Instead of us just selling an 
album and them just selling a 
show, us selling an album should 
help them sell the show and [vice 
versa]” says Atlantic Records A&R 
manager Michael Parker, who 
spearheaded the bundling idea and 
calls it a pipe dream come true.

“There are people who might 
not have bought the album right 
away who will, and people who 
wanted the record will have the 
added incentive to buy a ticket to 
the show” says Vivek Tiwary, one 
of the show’s producers. “We’ll see 
increased revenue on both sides” 

Despite the fact that touring 
artists have been bundling albums 

with tickets for years, Tiwary says 
it took months to get the system 
implemented for Broadway. Unlike 
with Ticketmaster, which created 
functionality for concert ticket and 
album bundles over a decade ago, 
the technology had to be built and 
tested within one of Broadway’s 
main ticketers, Telecharge.

“We didn’t simply snap our fin­
gers and it happened” says Tiwary, 
adding that attorneys also had 
to negotiate terms between the 
ticketer, the label and producers to 
make the bundling a reality. “I sus­
pect other producers would have 
given up, would have said, ‘This is 
taking a lot of time and effort and 
it’s just not worth it.’ But we put the 
time and effort into doing it”

As the label for Hamilton, which 
has sold over 6 million copies, 
Atlantic saw firsthand how a 
cast album can create world­
wide demand for a show that 
has expanded internationally to 
England, Australia and Germany. 
According to Alecia Parker, execu­
tive producer of National Artists 
Management Company (Chicago, 
Waitress), labels are no longer 
waiting months after the show hits 
the stage to release cast albums 
and are instead leveraging them for 
marketing purposes.

“A cast album is such an impor­
tant component of a show’s brand 
these days, really as a promotional 
tool” says Parker. “It builds aware­
ness for audiences for when you 
start touring”

Tiwary believes album bundles 
will become standard for Broad­
way shows going forward. “I 
would like to see a day where this 
is not a promotion, where this is 
just clockwork” he says. “Much 
like a Playbill, everyone who 
leaves the theater walks out with a 
cast album” 13 D
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• JEFF VAUGHN WAS NAMED PRESIDENT OF CAPITOL RECORDS. • FORMER WARNER MUSIC GROUP DIGITAL CHIEF OLE OBERMANN JOINED TIKTOK AS VP/GLOBAL HEAD OF MUSIC.

30 BILLBOARD • DECEMBER 14, 2019



CONGRATULATIONS

DESIREE PEREZ

2019 EXECUTIVE OF THE YEAR 
WOMEN IN MUSIC

LIVE NATION
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Exit Interview:
Charles Caldas

OVER 12 YEARS, THE FIRST LEADER OF THE RIGHTS ORGANIZATION
MERLIN BROUGHT INDIES INTO THE STREAMING ERA

BY RICHARD SMIRKE

O
FTER MORE THAN 12 YEARS AS 
the first CEO of indie rights nonprofit 
Merlin, Charles Caldas will step down on 
Dec. 31. During his tenure, Merlin 
distributed over $2 billion to its 900-plus members, 
including more than 20,000 labels and distributors in 
66 countries that make up 12% of the global digital 

recorded-music market. Caldas made early licensing 
deals with Spotify, YouTube, Deezer, SoundCloud, 
Pandora, Facebook and Tencent. He also pursued 
copyright infringement actions against a number 
of digital services and played an important role in 
the Warner Music/Parlophone divestment. The 2018 
sale of its equity shares in Spotify netted Merlin’s 
members a further $130 million. “When you are 
running this hard for so long, you don’t tend to pause 
and look back at what you achieved,” says the 
executive. “You’re always looking ahead at what’s 
around the corner.”

One of the first deals you made as CEO was a 
licensing agreement with Spotify that gave Merlin 
an equity stake in what was then a startup. Was 
that a difficult decision at the time?
Doing an early deal with Spotify wasn’t neces­
sarily the most popular move in some parts of 
the independent sector. There were a number of 
independents around the world that felt that the 
emergence of streaming services was going to take 
more value out of the market rather than add [it]. 
Some of my toughest discussions in the early days 
were justifying why we felt these platforms were 
worth licensing and why we weren’t trying to shut 
them down. But the value proved tangible, and the 

huge amount of money we injected into our com­
munity via the successful sale of our Spotify shares 
makes me proud that we built this engine.

Merlin is one of a number of major rights 
holder organizations that are negotiating new 
licensing deals with TikTok. Do you think you 
will reach an agreement?
I’m confident that we’ll get there. We are trying to 
harness what has been built there into a licensing 
model. It’s a good sign that there are people who 
are thinking of compelling ways to get people in 
the wider market engaged with music again. Five 
years ago, no one would have predicted kids doing 
15-second bedroom videos of their favorite songs 
would become this global phenomenon.

Under your leadership, Merlin successfully fought 
copyright infringement actions against LimeWire 
and Grooveshark, and battled YouTube over the 
value of independent music. What has been the most 
trying battle during the past 12 years?
All fights are unpleasant, and they are all — from 
our perspective — avoidable. From a consumer’s 
perspective, they don’t care if an artist is signed to 
[Universal-owned] Republic or Ninja Tune. If it’s a 
great song, it’s a great song, and [independent music] 
shouldn’t be worth any less to the end user than 
something funded and recorded by a multinational 
corporation. We always knew that ultimately the 
story we were telling would prevail.

Merlin’s members represent around 12% of the global 
digital music market. Can you envisage indepen­

dents’ market share continuing to grow?
I’m certainly confident that we’re not going to lose 
a lot of value. The main risk for losing value in the 
independent sector is through acquisitions and con­
solidation. And in a market this valuable, I have no 
doubt that we’ll see some of that. The thing that gives 
me confidence is that as streaming spreads across 
Latin America, Southeast Asia, Eastern Europe, Af­
rica — all of these markets that are still nascent in the 
streaming revolution — there are a lot of rights sit­
ting within major labels. Those companies will start 
to take more control of their own digital business and 
take a much more independent path to market. So 
while there will be consolidation on one hand, there 
will be expansion on the other.

What’s the main challenge for indies in 2020?
The ongoing challenge is establishing parity in 
emerging markets. The value conversation in China, 
for example, is a difficult conversation to have. As 
we get into other markets like India that aren’t 
quite as evolved down the digital chain, we’re hav­
ing to fight some of those battles again. So I would 
be very wary of saying the battle is won. The fact 
that the music industry’s biggest clients now are 
also massive technology companies with their own 
view of [the value of music] rights means there is 
always going to be that tension. □

S
concerts and panel sessions. Launched 
under the Live Nation Urban banner, 
it is now entering a joint venture with 
parent Live Nation Entertainment to take 
its mission global. Femme It Forward 
founder and LNU vp talent and touring 
Heather Lowery will run the new division

INCE APRIL, THE FEMALE- 
led music and entertainment 
platform Femme It Forward 
has produced 20 all-female

purpose of creating a new platform for 
female artists and events. We’re thrilled to 
be investors in that mission.”

Starting with its “Black Women in 
the C-Suite” panel at Broccoli Con in 
Washington, D.C. (featuring Endeavor’s 
Bozoma Saint John), Femme has pre­
sented shows starring Cardi B, Jill Scott, 
Jorja Smith, City Girls and Brandy, along 
with such newcomers as Kiana Lede 
and Nicole Bus. A portion of ticket sales

In addition to broadening its con­
cert series with cross-genre lineups, 
the platform’s 2020 programming slate 
includes three new initiatives: “Serenade,” 
a series of live pop-up shows with male 
artists celebrating women; “Testimony,” an 
intimate gathering during which women 
in entertainment will share adversities 
and triumphs that changed their lives; and 
“Gema,” a live series and documentary 
showcasing groundbreaking female artists

Women To 
The Front

HEATHER LOWERY LEADS 
LIVE NATION’S NEW 

JOINT VENTURE WITH 
FEMME IT FORWARD

with a five-member female team.
“At Live Nation, we empower entrepre­

neurs and their creative visions” says Live 
Nation CEO Michael Rapino. “Heather 
launched Femme It Forward with the

for Femme events goes to charities that 
support women’s music education and 
career development, as well as organi­
zations that assist people dealing with 
domestic abuse and homelessness.

in Latin music.
“I’m calling on every female creative in 

the entertainment industry” says Lowery. 
“I want to put talk into action. It’s our 
time to shine.” —GAIL MITCHELL C
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• HIPGNOSIS ACQUIRED THE CATALOG OF ADELE COLLABORATOR FRASER T. SMITH. • AVID LARIZADEH DUGGAN EXITED HER JOB AS KOBALT COO, A ROLE SHE TOOK ON IN FEBRUARY 2018.
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JONAS BROTHERS

Desiree,

Congratulations on being named

Billboards 2019 Executive of the Year!

This recognition is beyond deserved.

We are very grateful to have you on our team!

Congrats!

Phil McIntyre, Kevin Jonas, Joe Jonas and Nick Jonas
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JUICE WRLD
1998-2019

BY JOHN NORRIS

THIS WEEK, GEN Z MOURNS ONE 
of its most promising new voices of the 
streaming era. Jarad Higgins, the rapper 
known as Juice WRLD, died shortly 
after having a seizure at Chicago’s 
Midway Airport. He died Dec. 8, just a 
week after his 21st birthday.

Raised in the suburbs of Chicago, 
Juice started his career by uploading 
tracks to streaming platform SoundCloud. 
In a few short years, his diaristic 
earworms helped usher in a burgeoning 
wing of hip-hop that combined dark lyrics, 
catchy hooks and emo-rock influences, 
and he broke into the mainstream with his 
hit “Lucid Dreams”

In spring 2018 came a headline-making 
$3 million deal with Interscope Records. 
He quickly became not only the latest and 
most prominent face of “SoundCloud rap,” 
but with the 2017 death of Lil Peep, the 
leading progenitor of so-called “emo rap” 
a term that Juice told Billboard in his 2019 
cover story he wasn’t particularly fond of: 
“Any rap that’s talking about what you’re 
going through is ‘emo rap,’ ” he said.

Juice’s lyrics often dealt with 
depression (“Empty,” “Flaws and Sins”), 
drugs (“Lean Wit Me,” “Wasted” with 
Lil Uzi Vert), enemies (“Armed and 
Dangerous”) and the oppressiveness of 
the male gaze (“Hemotions”).

Bleak as his songs could be on their 
face, hope was always the lesson Juice 
aimed to impart. Onstage, he often 
shouted words like, “Follow your dreams, 
and you will end up where you want to 
be in this life!” Being misunderstood is the 
currency of many a young male artist, but 
in Juice’s case, you do sense that there 
was more to him than the glum public 
image that was presented. Surely we had 
only just begun to know him. Q

Smith’s Walk of Fame 
induction ceremony in 201

From left: Browne, Smith, 
Raitt and Irving Azoff at

JOE SMITHJAN. 26, 1928 - DEC. 2, 2019
BY BONNIE RAITT

O
WENT OUT TO CALIFORNIA 
in 1970 because Capitol Records 
was showcasing me at the Trouba­
dour. While I was out there, I called 
Joe Smith, who was at Warner Bros. Records at 
the time, and asked if he could take a meeting.

I felt a bit sheepish going over to Warner 
Bros. after Capitol flew me out, but Warner 
was really where I wanted to be. It was the la­
bel that was hip enough to give James Taylor, 
Ry Cooder and Randy Newman enough rope 
to do whatever they wanted. They were at the 
top of my list.

At the time, Joe assured me he was not 
interested in changing the way I looked or 
controlling how I sounded. He really nurtured 
me as an artist.

“We make our money from Deep Purple 
and Black Sabbath and Frank Sinatra,” I 
remember he said to me then. “We do that so 
that we can develop artists like yourself.”

In a business that became more preoccu­
pied with short-term profits, Joe believed in 
supporting artists for the long haul, allowing 
us to stretch and grow. Joe was such a warm 
and engaging guy. And he was the same Joe 
Smith the whole time. That’s why he was so 
beloved by artists especially. He would have 
been completely supportive if I had gone and 
made an album on the back of a flatbed truck 
with Mississippi Fred McDowell. He would 
have thought it was great.

In the mid- to late ’80s, [my former man­
agers] Danny Goldberg and Ron Stone were 
shopping for a new label deal after I left War­
ner Bros. They were telling labels: “She doesn’t 
want money to sign, but she wants artistic 
control.” I said, “I’ll do the work. I sell around 
150,000 records. I tour all the time. I do lots of 

press — but I’m not looking for somebody to 
reinvent the wheel. I’m not going to redesign 
my look and my sound to be commercial.”

By that time, Joe had moved over to 
Capitol-EMI [from Elektra/Asylum]. He was 
a natural fit there. Fifteen years after he first 
signed me to Warner Bros., he gave me a sec­
ond shot. He said to [my managers]: “Listen, 
we’re not going to spend a lot of money. She 
can do what she wants. We expect modest 
sales, but I would be happy to have Bonnie.” 
I signed the deal with Capitol for one album, 
and Joe knew that I wanted to do a stripped­
down-sounding record with Don [Was] 
producing. Giving me that second chance for 
[1989’s] Nick of Time has made all the differ­
ence in my life and career.

Joe loved Nick of Time. We had tremendous 
personal affection for each other. He was so 
happy that I got my life together and that he 
was the person who was able to give me that 
second shot. I feel like he was in my family. 
The Grammys for that album [including album 
of the year] were an astonishing victory for 
both of us that no one expected. Joe was so 
proud and grateful, as I was. We were really 
glad that we had taken a chance on each other.

The last time I saw him was in 2015, when 
he got his star on the Hollywood Walk of Fame. 
Jackson Browne and I gave impassioned talks 
about him and then there was a wonderful 
lunch at the Wilshire Country Club with his 
family and decades’ worth of people who knew 
him in the record business. People paid tribute 
to him for hours.

He was a dear friend as well as one of the 
most sincere, warmhearted and loyal people any 
of us in the business will be blessed to know.

—AS TOLD TO MELINDA NEWMAN JU
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• ULTRA MUSIC ENTERED A JOINT VENTURE WITH INDIE POP AND FOLK LABEL COLOR STUDY. • BMG PARTNERED WITH CARL STUBNER’S SHELTER MUSIC GROUP FOR ARTIST MANAGEMENT SERVICES.
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TO THE MOTHER OF DRAGONS!

THE WORLD NOW GETS TO KNOW WHAT WE, 
AND ALL THE PEOPLE YOU HAVE HELPED IN 

A CRISIS HAVE LONG KNOWN.

YOU ARE A FIERCE PROTECTOR WITH 
A HEART OF GOLD.

CONGRATULATIONS!

LA FAMILA
SHAWN CARTER, JUAN, JAY BROWN AND TYTY

ROCNATION



•■ GLOBAL REPORT

Alok’s parents had once spun at one of 
his parties, he approached the young 
DJ, who, says Araújo, was then charg­
ing only about 3,000 Brazilian reals 
(less than $1,000) per gig.

At first Alok thought the idea was 
ludicrous: a DJ at a country music 
show? And their initial collaboration 
(in Goiânia in 2016), didn’t go well. “It

How Alok Became South America’s 
Biggest EDM Pop Star

Brazilian DJs have had a tough time breaking into the top tier of the 
music business. One artist broke the mold — and others are following

was horrible,” says Alok.
“He was trembling, scared to death 

to be facing 50,000 fans that were 
there just for sertanejo,” says Araújo. 
But Alok gutted it out, did another 
show the next month, and soon be-
came a regular on the Villa Mix lineup. 
Within a year, he became a headliner.

“He was the first DJ [from Brazil]

; NEW YORK — Brazilian Day, 
■ an annual Labor Day week­
end smorgasbord of barbecue smoke, 
local beer and hundreds of thousands 
of people jamming a dozen streets in 
midtown Manhattan, also features a 
star-studded musical lineup. This year, 
some of the biggest acts in sertanejo — 
Brazil’s version of pop-country music 
— hit the stage. But it was Alok Petril­
lo, the DJ known as Alok — Brazil’s 
biggest-ever electronic music act, who, 
with a performance peppered with 
confetti cannons and lots of hands in 
the air — closed out the festival.

After the global success of “Hear Me 
Now,” his 2016 song with Bruno Mar­
tini and Zeeba — the first track from 
Brazil to break 100 million streams on 
Spotify — Alok hit international pay 
dirt. Tiesto called wanting to collabo­
rate in a subgenre Alok smartly named 
Brazilian Bass. Offers rolled in to play 
Ibiza, China and the World Stage at 
Rock in Rio, previously reserved for 
global stars. Even Mick Jagger tapped 
him — at a party where a monkey 
pulled a llama by a leash — to remix 
one of his tracks.

But it was an unlikely partnership 
with Marcos Araújo — the owner of

BY ALEXEI BARRIONUEVO

Villa Mix, the promoter that organized 
Brazilian Day’s lineup — that cata­
pulted Alok to a $100,000-per-show 
level rivaled among his countrymen 
only by Latin sensation Anitta and 
sertanejo duo Jorge & Mateus. On a 
continent where local DJs have mostly 
remained in the underground, Alok, 
28, became the first EDM artist from 
South America to break into the global 
pop mainstream, proving to skeptical 
Brazilian promoters that an EDM pop 
star could be as big as any act in any 
other genre.

“You really have to be an electronic 
artist breaking through to pop to make 
it in Brazil,” says Alok. “What Calvin 
Harris and David Guetta did, that’s 
what I am trying to do.”

Born in Goiania, in Brazil’s agri­
cultural heartland, Alok is the son of 
psytrance DJs who co-founded the 
country’s weeklong rave Universo 
Paralello (which runs this year from 
Dec. 27 to Jan. 3 on a remote beach in 
Bahia). Alok dropped out of college in 
2012, when the global EDM craze was 
in full swing, to focus on DJ’ing; and 
aided by his parents’ contacts in the 
industry, by 2015 he was debuting at 
Rock in Rio and EDC Brasil.

Since crossing over three years ago, 
Alok has released a slew of pop songs 
with co-producers, though he has yet 
to issue a studio album. His most re­
cent track, “On & On,” with Lithuanian 
producer Dynoro, hit 1 million streams 
on Spotify in its first weekend in 
November, and he has a project in the 
works with singer Luis Fonsi (“Despa­
cito”), his team tells Billboard.

A strong social media push also 
helped. With 14.9 million Instagram 
followers, Alok trails only Marshm­
ello (28.3 million) and Martin Garrix 
(17.2 million) in the dance-music 
realm, and he is gaining over 500,000 
a month, says his marketing director, 
Wilame Morais.

Araújo began to take note of Alok 
around 2015, when he was hunting 
for a DJ to diversify the lineup of 
Villa Mix’s country music­
facing festivals. Before 
he became the king of 
sertanejo, launching the 
career of Jorge & Mateus 
and pushing his festivals 
into 27 Brazilian cities, 
Araújo, 45, was a DJ and 
dance promoter.

When he realized that 

$299M
RECORDED-MUSIC 
REVENUE IN BRAZIL

IN 2018 — THE 
WORLD’S 10TH 

BIGGEST MARKET, 
ACCORDING TO IFPI

to spin for 50,000-60,000 people 
almost every month,” says Araújo, “and 
that started to draw attention from 
abroad.” As the two became closer, 
Araujo’s role expanded. Today Araújo 
acts as Alok’s GM, and is responsible 
for his bookings in Brazil and Asia. 
WME — which, Araújo says, once 
expressed interest in buying Villa Mix 
— handles bookings stateside and the 
rest of the world.

The Villa Mix exposure helped push 
Alok’s asking fee per gig in Brazil to 
between $100,000 and $150,000, says 
Araújo. Only Jorge & Mateus make 
more ($150,000-$200,000).

But to drive those fees, Alok needed 
hits. In 2016 he found one with “Hear 
Me Now,” which went viral overseas, 
becoming the first Brazilian track to 
land on Spotify’s global charts. It’s the 
third-most-streamed track in Brazil 
on Spotify, after Ed Sheeran’s “Shape 

of You” and Jorge & 
Mateus’ “Propaganda 
(Ao Vivo).”

Roberta Pate, Spo­
tify’s head of artist and 
label marketing for 
Latin America, attributes 
Alok’s success to timing. 
She says he made the 
crossover to pop “exactly PE
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• UNIVERSAL MUSIC GROUP LAUNCHED REDRECORDS, A JOINT VENTURE A-POP LABEL WITH AIRASIA GROUP. • CINEMA GIANTS SIGNED BAD BUNNY MUSIC VIDEO DIRECTOR RODRIGO RODRIGUEZ.
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We congratulate Desiree Perez 
on Billboards recognition of her as 
Executive of the Year!
HereS to your amazing 
accomplishments and your 
continued success! _

reedsmith.com
ABU DHABI ATHENS AUSTIN BEIJING CENTURY CITY CHICAGO DALLAS DUBAI FRANKFURT 
HONG KONG HOUSTON KAZAKHSTAN LONDON LOS ANGELES MIAMI MUNICH NEW YORK 
PARIS PHILADELPHIA PITTSBURGH PRINCETON RICHMOND SAN FRANCISCO SHANGHAI 
SILICON VALLEY SINGAPORE TYSONS WASHINGTON, D.C. WILMINGTON

Reed Smith
Driving progress 

through partnership

reedsmith.com
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when Spotify and the streaming services 
were growing in the world.”

Suddenly, a number of big artists, includ­
ing Tiesto and Steve Aoki, wanted to work 
with Alok due to the size of Brazil’s record- 
ed-music market: According to IFPI, in 
2018 it was the largest in Latin America and 
the 10th largest in the world, at $298.8 mil­
lion. In 2016 at Tomorrowland Brasil, Alok 
dubbed his stage “Brazilian Bass,” defining a 
new, super-heavy bass sound that had been 
bubbling up in Brazil for more than a year.

“At the time, there was not really a clear 
trend in dance music,” says Jorn Heringa, 
head of A&R for Spinnin’ Records, which 
released “Hear Me Now” and then signed 
two more Brazilian artists. “This was new 
and fresh.”

Heading into 2020, Araújo is encouraging

Roots Academy middle-schoolers in 
Women’s Audio Mission’s Girls on the 

Mic program in Oakland, Calif., in 2018.

GOOD WORKS

“YOU REALLY HAVE TO 
BE AN ELECTRONIC 
ARTIST BREAKING 
THROUGH TO POP TO 
MAKE IT IN BRAZIL. 
WHAT CALVIN HARRIS 
AND DAVID GUETTA 
DID, THAT’S WHAT I AM 
TRYING TO DO.” —

Alok to play more shows abroad, especially 
in Asia and Las Vegas. Brazil’s touring map 
is so large — and Alok so popular there now 
— that he could easily play 200-250 shows a 
year in the country. In 2018 he did just that: 
244 of his 263 concerts were in Brazil.

Alok’s biggest paydays outside the country 
have been in China, where he has pushed his 
asking price for festivals up to $150,000. In 
2017 the DJ toured China for 45 days.

It was the Chinese market that became a 
topic of discussion between Alok and Mick 
Jagger at a house party in São Paulo in late 
2017. When Alok arrived, he saw a monkey 
leading a llama by a leash, with an exotic 
bird walking beside them. Soon Alok was 
showing Jagger videos on his phone from his 
tour in China. Jagger suggested they work 
on a track together, which led to a remix of 
Jagger’s “Gotta Get a Grip.”

For Alok, who doesn’t do drugs, it still felt 
like a trip. “I thought I had just taken acid,” 
he says. “I came here and saw a goat, a llama 
and a monkey, and now Mick Jagger is ask­
ing to do a song. What is going on?” □

Tech Support
Women’s Audio Mission has helped over 16,000 people pursue careers 

in creative technology by approaching activism as common sense
BY TATIANA CIRISANO

O
S A RECORDING ARTIST, AUDIO 
engineer, producer and multi­
instrumentalist, Terri Winston was 
signed as a performer by BMG and 
PolyGram, and toured with acts like the Pixies and 
The Flaming Lips. But the farther Winston’s 
career took her, the more obvious it became 

that her field had a major gender problem. “I 
could count on one hand the women engineers 
that I knew,” she says.

While growing up in Milwaukee, Winston says 
she had the “luxury” of entering engineering be­
cause her father, a mechanical engineer, exposed 
her to the line of work at an early age. As an 
adult, she wanted to give women the same 
chance, and in 2003, founded Women’s 
Audio Mission, a nonprofit based in San 
Francisco that provides music educa­
tion and creative technology classes 
taught by women in those fields, to 
women of all ages, at little to no cost.

In the 16 years since WAM launched, more Winston

than 16,000 women and nonbinary individu­
als have taken its classes. Of that group, 800 
students were placed at such companies as Sony 
and Dolby Laboratories.

“It has changed things so much that male artists 
in San Francisco sometimes ask us, ‘Is there really 
a [gender diversity] problem?’ ” says Winston, 
who now serves full time as WAM’s executive 
director. Due in a large part to WAM, the majority 
of Bay Area music venues and recording studios 
have at least one female engineer. That is a huge 
accomplishment, given that a February study from 
the University of Southern California’s Annenberg 
Inclusion Initiative estimated that just 2% of 

producers and 3% of mixing and mastering engi­
neers in the United States are women.

At a workshop in September, members of 
Beyoncé’s original all-female touring band 
taught students about sound recording in one of 
WAM’s two entirely female-run recording stu­
dios. (In addition to the classes, WAM’s studios 
have produced more than 400 projects by artists 
including Neko Case, Angélique Kidjo, Tune­
Yards and Toro y Moi.)

“When it comes to gear and equipment, it’s a 
really male-dominated space, and it can be dif­
ficult to have access and be comfortable,” says

Divinity Roxx, the bassist from Beyonce’s 
original band. “To be in a space with all 

women, using gear to record, would 
have been invaluable to me.”

Just before the Annenberg study 
brought mainstream attention to gender 

disparity in the music business, Winston 
decided it was time to expand WAM. In 

2017, she launched a conference series to 
bring hands-on workshops to cities including 
Boston, Nashville and New York. Last month, she 
started an online fundraiser (a “WAMpaign”) to 
raise $25,000 by the end of the year that would 
allow the organization to accommodate an ad­
ditional 1,000 students in 2020 (from 2,000 to 
3,000 per year). Due to high demand, she has ex­
panded WAM’s programming to Oakland and San 
Jose, Calif., and plans to launch in Los Angeles in 
the next five years.

“There are really no women driving the media, 
music and messages that you hear every day,” says 
Winston. “We’re not geniuses — we’re just taking 
the time and effort to actually do it.” □ O
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• SONY MUSIC’S THE THREAD SHOP SIGNED A DEAL TO PRODUCE THE BEATLES’ MERCHANDISE. • INTERSCOPE RECORDS JOINT VENTURE LABEL IAMSOUND SIGNED SINGER-SONGWRITER MK.GEE.
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CONGRATULATIONS

FROM LIVE NATION
ON YOUR AMAs FOR

FAVORITE DUO 
OR GROUP

TOUR OF 
THE YEAR

FAVORITE 
SOCIAL ARTIST
FOR THE SECOND CONSECUTIVE YEAR!
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Harnell photographed Nov. 21 
at Live Nation in Nashville.

___________________________

FROM THE DESK OF

ALI HARNELL
President/Chief Strategy Officer, Women Nation/Live Nation

BY DAVE BROOKS • PHOTOGRAPHED BY DIANA KING

O
VERY DAY I WAKE UP AND FEEL 
like I am climbing Mount Everest on 
roller blades,” says Ali Harnell, Live 
Nation’s first president and chief 
strategy officer of Women Nation. The newly 
formed division, which Harnell took over in 
March, has a mandate to tackle issues of gender 

inequality and sexism in the live-music business 
even beyond the walls of Live Nation, allowing 
the longtime AEG veteran to shift her focus 
from developing female artists as headliners to 
identifying and recruiting the next generation 
of female leaders.

Last year, two major chapters in Harnell’s life 
were coming to an end: Her third five-year contract 

at AEG was expiring, and her son was preparing 
to leave for college. “It was an emotional time for 
me,” says Harnell. “I got some advice from people 
I trust, who said, Just get really quiet and figure 
out what you really want to do.’ ”

After some reflection, Harnell wrote out a 
mission statement for a project to help women 
advance in the music industry — and potentially 
beyond. The proposal made its way to Live 
Nation CEO Michael Rapino, who had greenlit 
the Women Nation Fund, an early-stage vehicle 
launched in May 2018 to focus on female-led 
live-music businesses. In March, Harnell was 
hired to manage the fund’s initial investments 
and expand the company’s effort to cultivate and 

support female artists and entrepreneurs.
Unlike other business units at the concert giant, 

Women Nation operates fluidly. Commuting be­
tween Nashville and Los Angeles, Harnell focuses 
on female-centric commercial endeavors, as well as 
initiatives to raise awareness about misogyny in the 
music industry and improve gender parity on the 
stage and in the boardroom.

Harnell’s latest project is promoting Oprah 
Winfrey’s 2020 Vision, a nine-city arena tour in 
partnership with WW (formerly known as Weight 
Watchers). “I literally have spent the last six 
months working on this project in a constant state 
of bliss,” says Harnell. “Can somebody pinch me? 
Is this my life now?” H
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• UK MUSIC CEO MICHAEL DUGHER ANNOUNCED PLANS TO STEP DOWN TO JOIN THE BETTING AND GAMING COUNCIL AS CEO. • WARNER CHAPPELL MUSIC NAMED RICH CHRISTINA SENIOR VP A&R.
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What are Women Nation’s main goals?
I’m working with a flywheel model with Women 
Nation at the center. One quadrant is the female- 
led and female-driven projects, which include 
Oprah Winfrey, a 100-year celebration of women’s 
right to vote and tours with women like Maren 
Morris and Jennifer Nettles of Sugarland. It’s also 
supporting and developing female-led festivals. 
There’s external-facing stuff like Spotify’s efforts 
to introduce gender parity in their playlists, as well 
as our work as delegates to Anita Hill’s Hollywood 
Commission, which is fighting sexual harassment 
and discrimination in entertainment. There are 
initiatives like She Is the Music with Stacy Smith at 
[the University of Southern California’s] Annenberg 
[School], as well as Voices of Change leaders and 
Safe Tours. And there’s working with Live Nation’s 
human resources department and the Women 
Nation fund that was created before I got to Live 
Nation to figure out how we move the needle on all 
of those things.

How did you develop the concept of the Vision 2020 
tour with Winfrey and her team?
The idea originated with WW, which wanted to 
put a wellness tour together, and because Oprah is 
involved in WW, it was a natural fit. It’s the power of 
Oprah and her guests that make this format work — 
a different guest in each city for these one-on-one, 
kind of Super Soul conversations. We need it — the 
world sucks right now.

“I BELIEVE THAT MAREN
MORRIS CAN BE A STADIUM 
ACT ... THE SAME WITH
BRANDI CARLILE ... AND
JENNIFER NETTLES.”

Did that feeling — about the state of the world — 
compel you to work on this project?
[After] 2016, it felt really palpable and clear that 
misogyny exists. We’re living in an age, post-Harvey 
Weinstein, where men are like, “Oh, wait. I can’t 
do that anymore. I’m on better behavior now.” And 
that’s starting to help shift things that are hard 
for women. But watching what happened with 
Dr. Christine Blasey-Ford, and knowing for myself 
and my sisters in the world that things are still so 
unbalanced, I asked myself, “What do we have to do 
to get heard and to have equity to advance?”

The WW tour made advancing gender equity full 
time for you.
Yes, and I eventually wrote this statement about how 
I envision a new breed of entertainment division that 
focuses on advancing women. [Live Nation CEO] 
Michael Rapino got his hands on it and within five 
seconds he said, “I love this. Let’s do it.” I’ll never 
forget what he told me next: “Until we’re focused

2

1

on this 24/7, we’re never going to change it. So come 
help me and let’s focus on it together.”

As someone who spent a lot of time in country 
music, what do you think of the gender inequality 
debate about country radio?
The success of the bro country sound created this 
other narrative for the radio stations that led to them

How will your mandate reach beyond Live Nation? 
[Gender] inequality exists, and solving the problem 
means more women in leadership positions. I 
work for Live Nation, so my mandate is to our 
employees, consumers and shareholders. I’m help­
ing to create opportunity and access for women in 
our microcosm.

just playing one sound that they’re now afraid to 
move away from. And the listener’s ear moves slowly. 
Radio will tell you women-led country acts “don’t 
sell advertising.” Instead of trying to dig in and figure 
out how to get women’s voices back on the radio, 
they just go to their corner and keep doing what they 
think is working.

You shaped artists like Little Big Town, Hunter Hayes. 
Would you ever do artist development full time?
Yes, if it is in the service of supporting and advanc­
ing women. I believe that Maren Morris can be a 
stadium act, and I believe in her manager Janet 
Weir, and I want to do everything I can to help them 
get there. The same with Brandi Carlile. Anything 
I can do to support the message that Brandi sends 
to young women is the kind of message I want to be 
behind. Jennifer Nettles — same thing. She came out 
at the Country Music Association Awards wearing 
a skirt that said “equal play.” I have learned so much 
from these women.

What will you be most focused on in 2020?

1. Selfie cutout from Loretta Lynn’s 87th All-Star Birthday Celebration 
in April at Bridgestone Arena in Nashville. 2. Patron saint candles for 
country singers Ryan Hurd and Maren Morris, and one of her dog, 
June. 3. Harnell’s 2018 talent buyer/promoter of the year award from 
the Country Music Association. 4. An autographed show poster 
signed by The Shadowboxers, whom Harnell managed until 2019. 
The poster is from the band’s opening set for Indigo Girls at the 
Ryman Auditorium in 2013.

4

Building awareness of these incredible female artists. 
If you help them get played on radio and play- 
listed on the digital streaming platforms, that helps 
strengthen their touring business and land festival 
spots. It’s all part of the machine. Once you under­
stand how the machine works, you can start to make 
real change. 0

• AEG PRESENTS PROMOTED DEBRA RATHWELL TO EXECUTIVE VP GLOBAL TOURING AND TALENT. • REPUBLIC RECORDS UPPED MARISA BIANCO TO SENIOR VP MEDIA.
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HONORS OUR

OKI
featuring

KATIE ANDERSON • MARIEKE BIANCHI • AMINA BRYANT • SABRINA BUTERA 
SHANNON CASEY • MICHELLE MCGOWNE CRAIG • LESLEY DIPIETRO • JILLIAN DOYLE 
CHELSEA DUNLAP • OLIVIA FARRELL • SHANNON FITZGERALD • KATIE GERMANO 
JULIE GREENBERG • JEN HAMMEL • LIZZIE HOLDFORTH • INA JACOBS 
MEREDITH JONES • JANET KIM • CAROLE KINZEL • LUCY KOZAK 
STEPHANIE LANGS • KRISTINE MARSHALL • SUMMER MARSHALL • MARIA MAY 
KASEY MCKEE • OLIVIA MIRABELLA • LINDSEY MYERS • REBECCA NICHOLS 
KATHARINE NOKES • SHIRIN NURY • ANGIE RHO • LANELL RUMION • KYLEN SHARPE 
EMILY VAN ALLSBURG • ELISA VAZZANA • EMILY WRIGHT • CAROLINE YIM

AND SALUTES
MEGAN THEE STALLION

POWERHOUSE AWARD
AND OUR OWN^^^^^^S

JENNA ADLER 
EMMA BANKS 

ALLI MCGREGOR 
MARLENE TSUCHII

2019 billboard women in music honorees



IHEARTRADIO JINGLE BALL
LOS ANGELES, DEC. 6

At the Los Angeles stop of iHeartRadio’s 
traveling Jingle Ball tour, superstar performers 
brought festive flair to The Forum: Lizzo donned 
a Mrs. Claus get-up, including a red, floor­
length robe; Katy Perry (above) opened her 
set by performing her 2018 single “Cozy Little 
Christmas,” flanked by backup singers dressed 
as gifts; and Billie Eilish declared to the crowd, 
“Christmas is coming, let’s be happy.” Camila 
Cabello celebrated her new album, Romance, 

released that day, with a solo acoustic rendition 
of its smash single “Señorita” sans collaborator 
Shawn Mendes — but elsewhere, there were 
plenty of onstage guests. BTS brought out Halsey 
to perform their team-up “Boy With Luv,” and 
Sam Smith invited Normani onstage to perform 
their hit “Dancing With a Stranger” together for 
the second time ever — the first was at Jingle 
Ball’s Tampa, Fla., installment five days earlier.

—TATIANA CIRISANO
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A Cabello performed singles from Romance, 
including “Liar” and “Shameless.” “I left 
stage tonight being INSANELY EXCITED 
FOR THE ROMANCE TOUR,” she later wrote 
on Instagram.

A Lizzo performed “Good As Hell,” “Truth Hurts” 
and more, asking the audience to scream like 
“I’m Jimin from BTS.”

BTS kicked off the 
evening with a 

high-energy set.

PERRY, SMITH: KEVIN MAZUR/GETTY IMAGES. HALSEY: CHRISTOPHER POLK/VARIETY/SHUTTERSTOCK. CABELLO, 
TOMLINSON, BTS, LIZZO: RICH FURY/GETTY IMAGES. IN REAL LIFE: VIVIEN KILLILEA/GETTY IMAGES.

▼ From left: Brady Tutton, Drew Ramos, Chance Perez, Conor 
Michael Smith and Sergio Calderon of boy band In Real Life, which 
performed its new holiday single, “California Christmas.”

Halsey (left) 
backstage with 
iHeartRadio host 
Ryan Seacrest.

A After first performing at the preshow, 
Louis Tomlinson filled in for French 
Montana, who was recently hospitalized.
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A Urban One founder/chairwoman 
Cathy Hughes introduced honoree and 
legendary music executive Clarence 
Avant at the Urban One Honors in Oxon 
Hill, Md., on Dec. 5.

Sony/ATV’s 
Jon Platt (right) 

with Motown 
Records’ Berry 

Gordy at the 
publisher’s 

holiday party in 
Los Angeles on 

Dec. 4.

A Tyler, the Creator presented Rihanna 
with the Urban Luxe prize for her 
Fenty company at the London Fashion 
Awards on Dec. 2.

A Timbaland (left) and Tainy on Dec. 4 at “The Kids That 
Grew Up on Reggaeton,” an Art Basel Miami exhibit 
presented in part by Tainy’s NEON16 music company.

dora») pandore xindorcSirius

jorc
FABBUKO 

on. a timo. mM o..

Anderson .Paak performed 
at Amazon’s Intersect Fest 

in Las Vegas on Dec. 7. 
The festival faced protests 
from some artists and fans 

over Amazon’s contracts 
with U.S. Immigration and 

Customs Enforcement.

dusxm^

ONE BILLION PLAYS Farruko (center) celebrated topping 1 billion 
Pandora streams and performed at the Pandora Live: El Pulso event in Holly­
wood, Calif., on Dec. 4. It “was a hit thanks to the fans,” he said in a clip on 
Instagram. From left: Pandora’s Jeff Zuchowski and Azu Olvera, Farruko and 
Pandora’s Leticia Ramirez, Marcos Juárez and Jonathan Cabrera.

AVICII TRIBUTE CONCERT
STOCKHOLM,DEC. 5

At a concert 
honoring the late DJ, 
who died by suicide 

in April 2018, his 
father, Klas Bergling, 
spoke about mental

health awareness.
A David Guetta told Billboard before the 
concert that Avicii’s death served as a wake­
up call: “It made everyone stop and think.”

A Adam Lambert performed “Lay Me Down,” 
which he co-wrote and sang on Avicii’s 2013 
album True. FA
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We proudly salute

Natalia Nastaskin 
Cheryl Paglierani
on being named to the

billboard
Women In Music list

and all of our female colleagues in music

Sandra Abrantes Kelsey Evenson Jessy Hunter Bianca Nour Lisa Stein
Christina Austin Haley Fairman Ashley Jackson Cheryl Paglierani Olivia Strang
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Sound

CALM BEFORE THE STORM
With his second album, Stormzy is U.K. rap’s best bet for a 

global star — that fellow Brits say is poised to take grime “where we couldn’t”

BY DORIAN LYNSKEY 

PHOTOGRAPHED BY AUSTIN HARGRAVE
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W HEN BRITISH 
artist Stormzy 
met JAY-Z earlier 
in 2019 during a 
recording session 
for Ed Sheeran’s

No.6 Collaborations Project, the veteran 
rapper advised him to create a culture, 
not just a career: “Because culture 
moves the whole world,” Stormzy 
recalls him saying. The encounter 
was so inspiring that the 26-year-old 
Londoner used a videoclip recorded
when they had met to introduce 
his headlining performance at the 
Glastonbury Festival in June — the first 
ever by a black British solo artist.

Though Stormzy has been fea­
tured on only one minor U.S. hit so 
far (Linkin Park’s “Good Goodbye” in 
2017), he is hailed at home as roy­
alty, winning over two dozen awards, 
including British male solo artist at 
the BRIT Awards and best worldwide 
act at the MTV Europe Music Awards 
(both in 2017). This year, he guested on 
Sheeran’s “Take Me Back to London” 
— his second U.K. No. 1, following 
his own “Vossi Bop.” And now, with 
his second album, Heavy Is the Head, 
released on Atlantic, Stormzy is hoping 
to finally become a global star himself. 
“It sounds a bit funny coming from a 
rapper, but I’ve never been afraid of” 
pulling from all genres, he says. “I can 
be inspired by the magnitude of Ed 
Sheeran and Adele.”

Born Michael Omari Jr. in Croy­
don, South London, in 1993, Stormzy 
emerged as an artist just as grime

STORMZY’S STRATEGIZERS

Tobe Onwuka
MANAGER

Onwuka, 29, quit his job 
at a car dealership in 2014 
to manage his longtime 
friend, using his savings as 
seed money. When Onwuka 
and Stormzy decided that 
major labels weren’t of­
fering anything that they 
couldn’t do themselves, 
they established #Merky 
Records and signed a dis­
tribution deal with Warner 
Music Group’s Alternative 
Distribution Alliance. 

was coming out of a commercial and 
creative slump. During the 2000s, pio­
neers such as Dizzee Rascal and Wiley 
only crossed over by trading grime’s 
abrasive intensity for friendly dance­
pop, as a moral panic about gang-relat­
ed violence hampered the live scene. 
In 2014, however, veteran rapper 
Skepta relit the sound’s fire with his hit 
“Shutdown.” When Stormzy arrived, 
he was embraced as the full package 
of talent and charisma that British rap 
had been waiting for — it didn’t hurt 
that he was 10 years younger than 
Skepta. Wiley tweeted his blessing 
that October: “Please take it where we 
couldn’t, my brother.”

Stormzy spent the next three years 
building a tight creative team, many of 
whom also have Ghanaian roots like 
he does. By 2017, he had released his 
debut, Gang Signs & Prayer, through 
his own #Merky Records (distributed 
by Warner Music Group’s Alternative 
Distribution Alliance). It was the 
first independent grime album to 
reach No. 1 in the United Kingdom.

Akua Agyemfra
BRAND MANAGER

Alec Boateng
CO-HEAD OF A&R, ATLANTIC RECORDS U.K.

Agyemfra, 36, met Stormzy 
in 2014 through her job in 
the entertainment depart­
ment at adidas before 
founding her own brand 
consultancy, bea.london, 
whose clients include Spo­
tify and rapper Wretch 32. 
Tasked with realizing Stor­
mzy’s audacious ideas, she 
turned a book offer from 
Penguin Random House 
into a long-term partner­
ship, #Merky Books, and 
established his Cambridge 
University scholarship.

“In my short four years in 
this music industry, I can 
honestly say I’m yet to 
pick a mind as brilliant as 
Twin’s,” Stormzy has said of 
Boateng, aka Twin B. The 
respect is mutual: “Stormzy 
is one of the most special 
talents of his genera­
tion,” says Boateng, who 
brokered Atlantic Records 
U.K.’s deal with Stormzy 
and #Merky Records 
before being appointed co­
head of A&R. (He’s also a 
DJ for BBC Radio 1Xtra.)

In January, #Merky signed a joint­
venture deal with Atlantic Records 
U.K.; Heavy Is the Head will be 
Stormzy’s major-label debut.

From the start, Stormzy’s strategy 
has been shaped by observing the 
“weird stigma” that usually comes 
with success in U.K. rap culture. 
“Artists get championed through the 
underground, and as soon as they get 
to the mainstream, that community 
spirit is lost,” he says. “I said, ‘When 
I finally get my chance, it’s important 
that I stay grounded.’ ” He has done 
so by paying tribute to dozens of such 
rappers during his set at Glastonbury 
and by launching a publishing imprint 
for black British writers and a Cam­
bridge University scholarship for black 
British students in 2018.

Stormzy is politically outspoken, too, 
often turning high-profile appearances 
like Glastonbury and the 2018 BRIT 
Awards into opportunities to condemn 
Prime Minister Boris Johnson and his 
predecessor, Theresa May. Recently, on 
Instagram, he endorsed the opposi-

David Saslow
EXECUTIVE VP INTERNATIONAL ARTIST 

RELATIONS/A&R, ATLANTIC RECORDS

In June, Atlantic Records 
appointed Saslow to his 
current role, overseeing 
a roster that includes Ed 
Sheeran and Coldplay as 
well as Stormzy. “Not only 
is Heavy Is the Head an 
incredible album,” says 
Saslow, “but Stormzy is 
motivating the youth of 
London to take action 
politically, encouraging 
hundreds of thousands to 
register to vote.” 

tion Labour Party; the day after his 
post, 366,000 people registered to vote, 
according to GOV.UK, compared with 
109,000 the day before. “It just goes to 
show that we’re entering a time when 
black voices are way more prominent 
and influential,” says Stormzy. “I feel 
like everyone’s got braver. We’re being 
loud about our culture.”

Right now, Stormzy is among the 
loudest — and plans to keep it that 
way. The album title refers to his sta­
tus as one of the most celebrated and 
most scrutinized artists in Britain 
(At Glastonbury, he led a “Fuck the 
government” chant) and how that 
weighs on him. “It’s very overwhelm­
ing and quite scary in terms of mean­
ing this and that to different people,” 
he says. “But recently, making this 
album and telling my truths, I came 
to a slow realization: You can be 
superman a lot of the days, but you’re 
human. And sometimes, it’s going to 
be too much. You’re going to trip and 
stumble. It’s just coming to terms 
with the fact that I can still be flawed 
in my brilliance.”

He chronicles all of this on Heavy 
Is the Head, the product of two years’ 
work. The album has minimal guest 
spots (unlike his debut), though the 
dancehall-flavored “Own It” features 
Nigeria’s Burna Boy and Sheeran, a 
close friend since he first reached 
out to Stormzy in 2016. “He’s always 
been an open fan of black culture,” 
says Stormzy. “From as soon as he 
came in the game, he has worked 
with rappers.”

Stormzy has similar global ambi­
tions, but unlike grime artists before 
him, may actually break through. His 
55-date 2020 world tour schedule 
includes a dozen U.S. shows as well 
as first-time stops in Africa and head­
lining gigs in Dubai and China.

“I’m mad blessed,” says Stormzy, 
who is already thinking ahead to a 
third album. “The third one’s your 
homecoming. As an artist, albums are 
my everything. When I’m not here, 
that’s what lives on. You know when 
you see Kanye [West] and look back 
at his discography and you have all 
these brilliant pieces of art? That’s 
exactly how I want it.” □ O

N
W

U
KA

, B
O

AT
EN

G
: C

O
U

R
TE

SY
 O

F A
TL

AN
TI

C
 R

EC
O

R
D

S 
U

.K
. A

G
YE

M
FR

A:
 FI

LM
AW

I E
FR

EM
. S

AS
LO

W
: R

EI
D

 R
O

LL
S.

50 BILLBOARD • DECEMBER 14, 2019

GOV.UK


WAVE

WE PROUDLY CONGRATULATE OUR CLIENTS

ALICIA KEYS
BILLBOARD IMPACT AWARD

ALANIS MORISSETTE
BILLBOARD ICON AWARD

ROSALÍA
BILLBOARD RISING STAR AWARD

OUR COLLEAGUES

LUCY DICKINS
BILLBOARD WOMEN 
IN MUSIC HONOREE

BECKY GARDENHIRE
BILLBOARD WOMEN 
IN MUSIC HONOREE

BOZOMA SAINT JOHN
BILLBOARD WOMEN IN MUSIC 

HALL OF FAME HONOREE

SARA NEWKIRK SIMON
BILLBOARD WOMEN 
IN MUSIC HONOREE

SAMANTHA KIRBY YOH
BILLBOARD WOMEN 
IN MUSIC HONOREE

AND SALUTE ALL OF OUR WOMEN IN MUSIC
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SEAN BANKHEAD
CHOREOGRAPH ER/CREATIVE DESIGNER

Sean Bankhead’s dancing career started in the back seat of his mother’s car when he was 2 
years old. “I was bopping on beat, and she’s like, ‘Where did this boy get this rhythm from?’ ” 
recalls the Philadelphia-born Bankhead, now 30. When he turned 17, his family moved to 
Atlanta in hopes of fast-tracking his dance career; his first week there, he auditioned for 
Ciara’s “Goodies” video. Though he didn’t get the part, his best friend, choreographer JaQuel 
Knight, led him to an even bigger opportunity: dancing with Beyonce to “Single Ladies 
(Put a Ring on It)” on The Tyra Banks Show. Since, Bankhead has danced with Miley Cyrus 
and choreographed for Britney Spears and Drake. This year alone, he has landed gigs with 
Normani, Missy Elliott (for her MTV Video Vanguard performance) and Summer Walker, and 
by the end of 2020, plans to open his own rehearsal facility in Atlanta. No matter how many 
gigs he’s juggling at once, though, it has never feels like work to him. “I’ve never had a job,” 
he says. “I’ve only danced.” —taylor Weatherby

NORMANI MISSY ELLIOTT SUMMER WALKER

In 2014, Bankhead choreographed Fifth Harmony’s “BO$$” 
video. Following the act’s hiatus in 2018, he stuck with 
member Normani, choreographing her clips for “Waves,” 
“Dancing With a Stranger” (her Sam Smith duet) and 
most recently, her top 40 hit “Motivation.” He says of the 
choreo-heavy throwback: “We wanted her to look strong, 
but still give her room to grow as an artist so that we don’t 
give all of our tricks out of the bag so soon.” Bankhead be­
lieves Normani’s MTV Video Music Awards performance 
of the track was her standout moment this year, despite a 
wardrobe malfunction. “When that skirt didn’t come off, I 
was shitting bricks with her. But she always surprises me.” 

Kaluuya 
(left) and 

Turner-Smith 
in Queen & 

„ Slim. L

The Nutty Professor, Love & Basketball 
and Above the Rim.

“Those were tight, seamless albums 
with tracks that really resonated, 
and still resonate, with people,” says 
Habtemariam. “There was a bigger 
goal involved here than having one big 
single. It was about serving the art.” In 
May, Motown secured the deal.

With Queen & Slim — in which 
Academy Award nominee Daniel 
Kaluuya and newcomer Jodie Turner­
Smith play a couple on the run after 
killing a police officer in self-defense 

— Motown joins the growing list 
of labels taking a creative stake 
in soundtracks, like this year’s 
Beyoncé-curated The Lion King: 

The Gift (Parkwood Enter-

Habtemariam

tainment/Columbia) and Teen Spirit 
(Interscope) in 2018. It is not Motown’s 
first soundtrack — the label’s history 
dates back to the ’80s with The Woman 
in Red and The Big Chill — but it is the 
first led by an all-female team, includ­
ing label vp A&R Lindsey Lanier, vp 
artist relations/marketing Britney Davis 
and Capitol senior vp global creative 
Amber Grimes. “It’s another door open­
ing,” says Habtemariam, “especially for 
black women.”

Featuring new songs by Megan 
Thee Stallion, Lauryn Hill and Burna 
Boy, and including four Motown acts, 
the soundtrack punctuates Queen and 
Slim’s emotional road trip with a mix 
of blues, soul, bounce, hip-hop and 
contemporary R&B.

INSIDE LOOK

MOTOWN’S MOVIE BET
When Motown president Ethiopia 
Habtemariam first heard about 
Queen & Slim, she envisioned a 
soundtrack that would match the 
movie’s social and political messag­
ing — and engage fans, thanks to her 
experience at Motown and Universal 
Music Publishing Group. So she met 
with film director Melina Matsoukas 
(Beyoncé’s “Formation” video) and 
discovered they wanted the 
same thing: to recall the 1990s/ 
early-2000s soundtrack heyday 
propelled by black films such 
as Love Jones, Boomerang,

A year after working with Fifth Harmony for the first time, 
Bankhead submitted choreography intended for Rihanna 
to HiHat Productions, a consultancy service for creative 
direction, artist development and, of course, choreogra­
phy. Elliott ended up recruiting him instead for her “WTF” 
video. “I was so shook,” says Bankhead. “She was my 
Michael Jackson [growing up].” He has worked with Elliott 
since and commends her out-of-the-box approach to 
visuals, specifically on “I’m Better,” which features a move 
inspired by Bankhead bouncing on a medicine ball during 
rehearsals — which, to prevent music leaks — typically 
take place between 10 p.m. and 5 a.m.

Last fall, Bankhead approached Walker’s manager at one 
of her shows; a year later, he became creative director for 
the R&B singer’s current First and Last Tour. Walker open­
ly battles stage and social anxiety (she recently trimmed 
her tour schedule), so he opted for more “moments” 
rather than intense choreography, like using a wine glass 
as a stage prop for her song “Wasted.” Before her tour 
began in October, Walker wrote the entire production on 
her arms with a Sharpie. “She gets to the bottom of her 
wrist,” recalls Bankhead with a laugh, “and I’m like, ‘Sum­
mer, there’s eight more songs’ — so she rolls her sleeves 
up and starts writing down her [other] arm.”

Now, Habtemariam — who 
executive-produced the soundtrack 
with Matsoukas and screenwriter Lena 
Waithe — is exploring future film and 
TV projects. “Motown wants to bring 
people back to the importance of a full 
soundtrack experience,” she says, “tell­
ing stories through music that speaks 
for and to our black culture.”

— GAIL MITCHELL BA
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Congratulations to Women in Music 
honoree Joyce Smith

from your Universal Music Group family

UNI^SAL

UNIVERSAL MUSIC GROUP



They say 7 is a lucky number, but we know this
wasn’t luck. Do it once, good on you. Do it seven
times, you’re a legend. 7 Straight Years on the

Billboard Women in Music List.

Congratulations, Deb Curtis, on once again 
being named one of Billboard’s Women in Music. 
We might sound like a broken record, but we’re 

happy to keep playing it with you.

With love to you and the American Express family, 
Your Agency Partners

WASSERMAN mcgarrybowen KILLIAN + 
K V COMPANY



M1K

RECORD BUT
Congratulations to our very own Deb Curtis, head of Global 
Experiential Marketing & Partnerships, for being named one of 
Billboard’s most powerful Women in Music 7 years in a row.

AMERICAN
EXPRESS

billboard

2019

presented by O YouTube Music



GROWING PAYNE
Former One Direction member Liam Payne scored a solo top 10 hit 
in 2017 — so why did he wait 2^ years to release his debut album?

BY TAYLOR WEATHERBY

I
N 2016, LIAM PAYNE MET WITH
Capitol U.K. to play his first solo songs. The 
track everyone most gravitated toward 
was “Both Ways” a midtempo song about 
a threesome. “It was testing the waters of 
what we could write about and could say,” 

says Payne — and it informed how he approached 
his debut album, LP1. The 17-track project, which 
includes all six of the singles Payne has released 
since 2017’s “Strip That Down,” establishes his sound 
as a modern update to the rhythmic pop of Usher 
and Justin Timberlake. “This album has grown with 
me over the last two years — honestly, some of the 
hardest I’ve spent on this planet” says Payne, 26, 
who endured a breakup, welcomed his first child 
and fell in love again in recent years. “[ LP1 ] is about 
my audience getting to know me.”

What contributed to the delay in releasing 
your debut full-length?
It was about finding the right records; I’m a bit of a 
perfectionist, so that caused a lot of delays. Also, 
there was one day where I wasn’t very famous, 
and then there was a day where I suddenly 
became ultra-famous — and the transition of that 
is a bit of a headfuck, really. There’s always that 
internal fear that you don’t really know what you’re 
getting yourself into.

Why did you feel the need to put out an album 
at all, after having success with your singles?
Obviously it’s a different game these days with 
streaming, but the problem is, [in order] to tour, you 

need a songbook, and the quickest way to get that 
songbook out there is an album. The singles I put 
out so far are very happy-go-lucky, but didn’t really 
give you an in-depth look at what I’m about. It was 
a chance for me to get a few things out that I’ve 
not really said before.

Are there any artists that have inspired you 
as you developed your own artistry?
I love Billie Eilish’s attitude around the whole idea 
of what her brand is. Post Malone does a similar 
thing — he is who he is and that’s what you get. He 
seems like he’s having fun doing what he’s doing, 
but there’s also a real dark side to his music. I used 
to speak to him before he was super massive, and 
obviously we’ve changed our phone numbers, like, 
50 million times, but he randomly Instagram DM’d 
me at 3 in the morning saying, “Love you, Busta.”

With LP1 done, how does it compare to what 
you thought you’d be releasing as a solo artist?
It’s exactly what I wanted to release. There was 
a time in [One Direction] when I was labeled 
“Mr. Boring,” and now I find myself naked on the side 
of a bus in London [for a Hugo Boss ad campaign]. 
In a band, you become one of something and it’s 
very easy to lose yourself within that, and I think we 
all had to get that back once we left. You can see 
that now — look at the way Harry [Styles] dresses, 
the music he puts out and the message that he 
sends. It’s a completely different thing. Same for all 
of us; everybody branched out and went “I want to 
be me!” straight away. □

Andress photographed 
Nov. 14 at The Fox 
Bar & Cocktail Club in 
Nashville. Find out more 
details of her backstory 
at billboard.com/videos.56 BILLBOARD • DECEMBER 14, 2019
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CHARTBREAKER

INGRID 
ANDRESS

How the singer-songwriter’s 
“More Hearts Than Mine” became 
an unexpected country radio hit

BY ANNIE REUTER
PHOTOGRAPHED BY DIANA KING
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HOME RUN

LEVEL-HEADED

• THE HEART WANTS WHAT IT WANTS

• IT’S THE CLIMB
MSN

11 
Mi

No. 18
ON BILLBOARD ’S HOT COUNTRY SONGS CHART

In 2007, Andress and her family briefly relocated to 
Boston — her father, a Major League Baseball trainer, 
was working for the' Colorado Rockies, who - were 
playing the Boston Red Sox in the World Series. While 
on her way to Fenway Park one day, Andress passed 
the Berklee College of Music and upon realizing music 
could be a career, knew that’s where she wanted to 
study. After graduating in 2013, her songwriting profes­
sor, Kara DioGuardi (Kelly Clarkson’s “Walk Away,” 
Carrie Underwood’s “Undo It”), urged her to move to 
Nashville. “At the time, I wasn’t ready to be an artist,” 
says Andress, 28. “When you’re in your early 20s, 
you’re still figuring things out.”

A year after the move, Andress signed her first publish­
ing deal, with DioGuardi’s Arthouse Entertainment/Sea 
Gayle Music/Universal Music Publishing Group, through 
which she formed her circle of songwriting friends, in­
cluding Michael Pollack (Maroon 5’s “Memories”). “I was 
sticking with people [on my level] instead of feeling like I f ’
had to write with Max Martin to get a hit,” says Andress. 
In 2016 Arthouse/UMPG became her sole publisher, 
and by 2017 she had co-written songs later recorded by 
Charli XCX (“Boys”) and Fletcher (“About You”) — both 
of which put her on Warner Music Nashville’s radar, 
which signed her to a recording contract in 2018.

Andress’ debut single, “More Hearts Than Mine” — a 
cautionary tale about bringing a boyfriend home for the 
first time — arrived less than a year after signing with 
Warner. “It was around this time last year that I wrote 
it,” she recalls. “The holidays have a tendency of making 
you question your relationship with your significant 
other because you’re like, ‘OK, is this at a place where I’d 
want to introduce them to my family?’ ” Turns out: “No, I 
didn’t,” she says with a laugh.

“More Hearts Than Mine” becoming a radio hit was nev­
er a goal for Andress — “clearly,” she says, “because it’s 
not uptempo and doesn’t have any beer or trucks in [the 
lyrics].” At a time when women continually struggle to 
get airplay on country radio — something that Miranda 
Lambert and The Highwomen have been outspoken 
about — Andress is an anomaly. The track has been on 
Billboard’s Country Airplay chart for 24 weeks, and is 
the only debut song by a solo female artist to crack the 
chart’s top 20. Now she’s looking ahead to her upcoming 
debut, due in March. “Country music is the only thing 
that really fulfills me,” she says, “because I can tell a 
story — that’s what I love.” □
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NINJA TUNE

In 1990, electronic musicians Matt Black and Jonathan More, who 
performed as the duo Coldcut, were nearly five years into their career 
and already felt confined by the major-label system. So, they founded 
their own U.K. imprint, Ninja Tune, and its publishing company, Just 
Isn’t Music. Come 2020 — and with offices in London, Berlin, Paris and 
Los Angeles — the label will celebrate its 30th anniversary in a digital 
age where indie acts have more options than ever. “There’s much more

awareness for the independents in the market,” says Marie Clausen, who was promoted to head
of North America and global streaming for the label group this May. “That awareness is very 
important so that we can actually compete, to some extent, in the major market.” —nick williams

BACKGROUND THE ARTISTS THE STATS WHAT’S NEXT

As pioneers in the electron­
ic genre, Black and More’s 
side project DJ Food — 
characterized by the use of 
break beats, samples and 
synthesizers — first landed 
Ninja Tune on the map with 
its now classic five-part se­
ries, Jazz Brakes (released 
between 1990 and 1994), 
which features loops and 
samples that can be used 
for mixing, remixing and 
producing. Clausen, 38, 
j oined the label in 2016 
following stints at Universal 
Music and !K7, 
and is now one 
of 10 women 
on a staff of 15.

Initially known as a 
tastemaker for jazz and 
hip-hop heads, Ninja 
Tune’s early releases 
include acclaimed albums 
from Amon Tobin, Kid 
Koala and The Herbaliser; 
the label’s first compila­
tion album, Funkjazztical 
Tricknology, arrived in 
1995. Following its early 
wins, the label continued 
to succeed by forming 
imprints like Big Dada 
(Wiley, Roots Manuva) 
and Counter Records 
(ODESZA, Kasbo), while 
also partnering with 
Flying Lotus’ Brainfeeder 
since 2008. _

Bonobo

This year, the label is 
celebrating four Grammy 
nods: Bonobo’s “Linked” 
(best dance recording); 
Soulwax’s remix of Marie 
Davidson’s “Work It” (best 
remixed recording); 
Georgia Anne Muldrow’s 
Overload (best urban con­
temporary album), which 
was released on Brainfeed­
er; and Tycho’s Weather 
(best dance/electronic 
album), co-released with 
Mom + Pop Records. The 
label also earned a No. 1 
on Billboard  ’s Dance/Elec­
tronic Album Sales chart 
with electronic musician­
neuroscientist Floating 
Points’ Crush. “We have 
the muscle to power big 
campaigns,” says Clausen.

In 2020, the label will 
toast its anniversary with a 
series of to-be-announced 
global events and tours 
from Little Dragon, Sampa 
the Great and Floating 
Points. The latter will 
return to the United States 
in April and has already 
sold out three shows at 
the 350-capacity National 
Sawdust in Brooklyn. 
Outside of overseeing the 
label, Clausen also ran to 
become the U.S. direc­
tor of global digital rights 
agency Merlin Network, a 
position never before held 
by a woman. “I work on 
the bleeding edge of mu­
sic and technology every 
day — and that’s where 
the future lies.”

WHEN SINGER-SONGWRITER KOLE 
(born Nicole Cohen) was 17 years old, she 
took a class called Songwriters on Song­
writing at the University of California, Los 
Angeles. One week, songwriter-producer 
Rick Nowels (Sia, Madonna) visited as a 
guest speaker and Kole, then a second-year 
ethnomusicology student, volunteered to 
sing Lana Del Rey’s “Young and Beautiful” 
for him. After class, her professor offered to 
connect her with an industry veteran who 
later became Kole’s first manager.

In 2014 that manager introduced her to 
Sue Drew, GM of creative and acquisitions 
at Kobalt Music Publishing, who immedi­
ately offered to mentor her. “It was obvious 
that she had a natural talent,” recalls Drew. 
“It was just a matter of encouraging her and 
offering up select co-writes when I thought 
they were appropriate for her. We like to 
pride ourselves on discovering talent early 
and then helping get it to a point where 
they’re ready to join the roster.”

With Drew’s guidance, Kole ended up 
competing on an episode of NBC’s Songland 
this year — and won. Although she grew 
up singing in choirs and playing guitar and 
piano, she had never played her original mu­
sic for anyone. Her prize? Meghan Trainor 
recorded “Hurt Me,” Kole’s original song 
about moving on after a breakup. Following 
Songland, Kole attended an SM Entertain­
ment writing camp in Korea where she 
wrote for K-pop group Red Velvet. Later, Big 
Hit Entertainment reached out over email 
requesting she write with BTS.

After that, Drew knew she was ready 
for a deal, and on Dec. 2, Kole signed an 
administration agreement with Kobalt. The 
22-year-old is now planning to release her 
debut EP in 2020.

“When I was in [Kobalt’s] office for the 
first time, I knew that was where I wanted 
to sign,” says Kole. “I’ve done a ton of work 
on my own — and I’m excited to continue 
growing on my own. This will be a partner­
ship more than anything.” —LILLY PACE

Kole on 
Songland.
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Congratulations Jennifer on being named to 
Billboard’s 2019 Women In Music. We couldn’t prouder! 

From your Citi family. citi
Welcome what's next
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Styling by Joseph Cassell
Carolina Herrera dress, Alexander 
McQueen belt, Gucci blazer, Chloe
Gosselin shoes, Sutra Jewels and 4^
Stefere jewelry. I

Swift photographed V 
Oct. 20 in Los Angeles.



WOMAN OF THE DECADE

In the 2010s, she went from country superstar to pop titan and broke 
records with her chart-topping albums and blockbuster tours. Now Swift is using 

her industry clout to fight for artists’ rights and foster the musical community 
she wished she had coming up: “Even the really tough things I’ve gone through 

taught me things that I never would have learned any other way”

BY JASON LIPSHUTZ 

PHOTOGRAPHED BY SAMI DRASIN
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O
NE EVENING 
in late October, 
before she per­
formed at a ben­
efit concert at the 
Hollywood Bowl 
in Los Angeles, 
Taylor Swift’s dressing room became 
— as it often does — an impromptu 
summit of music’s biggest names. 

Swift was there to take part in the 
American Cancer Society’s annual We 
Can Survive concert alongside Billie 
Eilish, Lizzo, Camila Cabello and 
others, and a few of the artists on the 
lineup came by to visit.

Eilish, along with her mother and 
her brother/collaborator, Finneas 
O’Connell, popped in to say hello — 
the first time she and Swift had met. 
Later, Swift joined the exclusive club 
of people who have seen Marshm­
ello without his signature helmet 
when the EDM star and his manager 
stopped by.

“Two dudes walked in — I didn’t 
know which one was him,” recalls 
Swift a few weeks later, sitting on 
a lounge chair in the backyard of a 
private Beverly Hills residence fol­
lowing a photo shoot. Her momentary 
confusion turned into a pang of envy. 
“It’s really smart! Because he’s got 
a life, and he can get a house that 
doesn’t have to have a paparazzi- 
proof entrance.” She stops to adjust 
her gray sweatshirt dress and lets out 
a clipped laugh.

Swift, who will celebrate her 
30th birthday on Dec. 13, has been 
impossibly famous for nearly half of 
her lifetime. She was 16 when she 
released her self-titled debut album in 
2006, and 20 when her second album, 
Fearless, won the Grammy Award for 
album of the year in 2010, making her 
the youngest artist to ever receive the 
honor. As the decade comes to a close, 
Swift is one of the most accomplished 
musical acts of all time: 37.3 million 
albums sold, according to Nielsen 
Music; 95 entries on the Billboard 
Hot 100 (including five No. 1s); 23 
Billboard Music Awards; 12 Country 
Music Association Awards; 10 Gram­
mys; and five world tours.

She also finishes the decade in a 
totally different realm of the music 
world from where she started. Swift’s 
crossover from country to pop — 
hinted at on 2012’s Red and fully 
embraced on 2014’s 1989 — reflected a 
mainstream era in which genres were 
blended with little abandon, where 
artists with roots in country, folk and 
trap music could join forces with­
out anyone raising eyebrows. (See: 
Swift’s top 20 hit “End Game,” from

2017’s reputation, which featured Ed 
Sheeran and Future.)

Swift’s new album, Lover, released 
in August, is both a warm break from 
the darkness of reputation — which 
was created during a wave of negative 
press generated by Swift’s public clash 
with Kanye West and Kim Kardashian- 
West — as well as an amalgam of all 
her stylistic explorations through 
the years, from dreamy synth-pop to 
hushed country. “The skies were open­
ing up in my life,” says Swift of the 
album, which garnered three Grammy 
nominations, including song of the 
year for the title track.

She recorded Lover after the Repu­
tation Stadium Tour broke the record 
for the highest-grossing U.S. tour late 
last year. In 2020, Swift will embark 
on Lover Fest (see story, page 65), a 
run of stadium dates that will feature 

“I’ve had several upheavals of 
somehow not being what I should be. 

And this happens to women in 
music way more than men.”

a hand-picked lineup of artists (as 
yet unannounced) and allow Swift 
more time off from the road. “This 
is a year where I have to be there for 
my family — there’s a lot of question 
marks throughout the next year, so I 
wanted to make sure that I could go 
home,” says Swift, likely referencing 
her mother’s cancer diagnosis, which 
inspired the Lover heart-wrencher 
“Soon You’ll Get Better.”

Now, however, Swift finds herself in 
a different highly publicized dispute. 
This time it’s with Scott Borchetta, the 
head of her former label, Big Machine 
Records, and Scooter Braun, the man­
ager-mogul whose Ithaca Holdings ac­
quired Big Machine Label Group and 
its master recordings, which include 
Swift’s six pre-Lover albums, in June. 
Upon news of the sale, Swift wrote in 
a Tumblr post that it was her “worst 
case scenario,” accusing Braun of 
“bullying” her throughout her career 
due to his connections with West. She 
maintains today that she was never 
given the opportunity to buy her mas­
ters outright. (On Tumblr, she wrote 
that she was offered the chance to 
“earn” back the masters to one of her 

albums for each new album she turned 
in if she re-signed with Big Machine; 
Borchetta disputed this characteriza­
tion, saying she had the opportunity 
to acquire her masters in exchange for 
re-signing with the label for a “length 
of time” — 10 more years, according to 
screenshots of legal documents posted 
on the Big Machine website.)

Swift has said that she intends to 
rerecord her first six albums next year 
— starting next November, when she 
says she’s contractually able to — in or­
der to regain control of her recordings. 
But the back-and-forth appears to be 
nowhere near over: Last month, Swift 
alleged that Borchetta and Braun were 
blocking her from performing her past 
hits at the American Music Awards 
or using them in an upcoming Netflix 
documentary — claims Big Machine 
characterized as “false information” 

in a response that did not get into 
specifics. (Swift ultimately performed 
the medley she had planned.) In the 
weeks following this interview, Braun 
said he was open to “all possibilities” 
in finding a “resolution,” and Billboard 
sources say that includes negotiat­
ing a sale. Swift remains interested in 
buying her masters, though the price 
could be a sticking point, given her 
rerecording plans, the control she has 
over the licensing of her music for film 
and TV, and the market growth since 
Braun’s acquisition.

However it plays out, the battle 
over her masters is the latest in 
a series of moves that has turned 
Swift into something of an advocate 
for artists’ rights — and made her a 
cause that everyone from Halsey to 
Elizabeth Warren has rallied behind. 
From 2014 to 2017, Swift withheld 
her catalog from Spotify to protest 
the streaming company’s compensa­
tion rates, saying in a 2014 interview, 
“There should be an inherent value 
placed on art. I didn’t see that hap­
pening, perception-wise, when I put 
my music on Spotify.” In 2015, ahead 
of the launch of Apple Music, Swift 

wrote an open letter criticizing Apple 
for its plan to not pay royalties dur­
ing the three-month free trial it was 
set to offer listeners; the company 
announced a new policy within 24 
hours. Most recently, when she signed 
a new global deal with Universal Mu­
sic Group in 2018, Swift (who is now 
on Republic Records) said one of the 
conditions of her contract was that 
UMG share proceeds from any sale 
of its Spotify equity with its roster of 
artists — and make them nonrecoup- 
able against those artists’ earnings.

During a wide-ranging conversa­
tion, Billboard’s Woman of the Decade 
expresses hope that she can help make 
the lives of creators a little easier in 
the years to come — and a belief that 
her behind-the-scenes strides will be 
as integral to her legacy as her biggest 
singles. “New artists and producers 
and writers need work, and they need 
to be likable and get booked in ses­
sions, and they can’t make noise — but 
if I can, then I’m going to,” promises 
Swift. This is where being impossibly 
famous can be a very good thing. “I 
know that it seems like I’m very loud 
about this,” she says, “but it’s because 
someone has to be.”

While watching some of your perfor­
mances this year — like Saturday Night 
Live and NPR’s Tiny Desk Concert 
— I was struck by how focused you 
seemed, like there were no distrac­
tions getting in the way of what you 
were trying to say.
That’s a really wonderful way of 
looking at this phase of my life and 
my music. I’ve spent a lot of time 
recalibrating my life to make it feel 
manageable. Because there were 
some years there where I felt like I 
didn’t quite know what exactly to 
give people and what to hold back, 
what to share and what to protect. I 
think a lot of people go through that, 
especially in the last decade. I broke 
through pre-social media, and then 
there was this phase where social 
media felt fun and casual and quirky 
and safe. And then it got to the point 
where everyone has to evaluate their 
relationship with social media. So 
I decided that the best thing I have 
to offer people is my music. I’m not 
really here to influence their fashion 
or their social lives. That has bled 
through into the live part of what I do.

Meanwhile, you’ve found a way to in­
teract with your fans in this very pure 
way — on your Tumblr page.
Tumblr is the last place on the inter­
net where I feel like I can still make 
a joke because it feels small, like a 
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neighborhood rather than an entire 
continent. We can kid around — they 
literally drag me. It’s fun. That’s a real 
comfort zone for me. And just like 
anything else, I need breaks from it 
sometimes. But when I do participate 
in that space, it’s always in a very 
inside-joke, friend vibe. Sometimes, 
when I open Twitter, I get so over­
whelmed that I just immediately close 
it. I haven’t had Twitter on my phone 
in a while because I don’t like to have 
too much news. Like, I follow politics, 
and that’s it. But I don’t like to follow 
who has broken up with who, or who 
wore an interesting pair of shoes. 
There’s only so much bandwidth my 
brain can really have.

You’ve spoken in recent interviews 
about the general expectations you’ve 
faced, using phrases like “They’ve 
wanted to see this” and “They hated 
me for this.” Who is “they”? Is it social 
media or disparaging think pieces or — 
It’s sort of an amalgamation of all of 
it. People who aren’t active fans of 
your music, who like one song but 
love to hear who has been canceled 
on Twitter. I’ve had several upheavals 
of somehow not being what I should 
be. And this happens to women in 
music way more than men. That’s 
why I get so many phone calls from 
new artists out of the blue — like, 
“Hey, I’m getting my first wave of 
bad press, I’m freaking out, can I talk 
to you?” And the answer is always 
yes! I’m talking about more than 20 
people who have randomly reached 
out to me. I take it as a compliment 
because it means that they see what 
has happened over the course of my 
career, over and over again.

Did you have someone like that to 
reach out to?
Not really, because my career has 
existed in lots of different neigh­
borhoods of music. I had so many 
mentors in country music. Faith Hill 
was wonderful. She would reach out 
to me and invite me over and take 
me on tour, and I knew that I could 
talk to her. Crossing over to pop is a 
completely different world. Coun­
try music is a real community, and 
in pop I didn’t see that community 
as much. Now there is a bit of one 
between the girls in pop — we all 
have each other’s numbers and text 
each other — but when I first started 
out in pop it was very much you ver­
sus you versus you. We didn’t have a 
network, which is weird because we 
can help each other through these 
moments when you just feel com­
pletely isolated.

Do you feel like those barriers are 
actively being broken down now?
God, I hope so. I also hope people can 
call it out, [like] if you see a Grammy 
prediction article, and it’s just two 
women’s faces next to each other and 
feels a bit gratuitous. No one’s going to 
start out being perfectly educated on 
the intricacies of gender politics. The 
key is that people are trying to learn, 
and that’s great. No one’s going to get 
it perfect, but, God, please try.

At this point, who is your sounding 
board, creatively and professionally?
From a creative standpoint, I’ve 
been writing alone a lot more. I’m 
good with being alone, with think­
ing alone. When I come up with a 
marketing idea for the Lover tour, the 
album launch, the merch, I’ll go right 
to my management company that 
I’ve put together. I think a team is the 
best way to be managed. Just from 
my experience, I don’t think that this 
overarching, one-person-handles- 
my-career thing was ever going to 
work for me. Because that person 
ends up kind of being me who comes 
up with most of the ideas, and then I 
have an amazing team that facilitates 
those ideas.

The behind-the-scenes work is 
different for every phase of my career 
that I’m in. Putting together the festi­
val shows that we’re doing for Lover 
is completely different than putting 
together the Reputation Stadium Tour. 
Putting together the reputation launch 
was so different than putting together 
the 1989 launch. So we really do attack 
things case by case, where the creative 
first informs everything else.

You’ve spoken before about how 
meaningful the reputation tour’s suc­
cess was. What did it represent?
That tour was something that I 
wanted to immortalize in the Netflix 
special that we did because the album 
was a story, but it almost was like a 
story that wasn’t fully realized until 
you saw it live. It was so cool to hear 
people leaving the show being like, “I 
understand it now. I fully get it now.” 
There are a lot of red herrings and 
bait-and-switches in the choices that 
I’ll make with albums, because I want 
people to go and explore the body of 
work. You can never express how you 
feel over the course of an album in a 
single, so why try?

That seems especially true of your last 
three albums or so.
“Shake It Off” is nothing like the rest 
of 1989. It’s almost like I feel so much 
pressure with a first single that I don’t

want the first single to be something 
that makes you feel like you’ve figured 
out what I’ve made on the rest of the 
project. I still truly believe in albums, 
whatever form you consume them 
in — if you want to stream them or 
buy them or listen to them on vinyl. 
And I don’t think that makes me a 
staunch purist. I think that that is a 
strong feeling throughout the music 
industry. We’re running really fast 
toward a singles industry, but you got 
to believe in something. I still believe 
that albums are important.

The music industry has become 
increasingly global during the past 
decade. Is reaching new markets 
something you think about?
Yeah, and I’m always trying to 
learn. I’m learning from everyone. 
I’m learning when I go see Bruce 
Springsteen or Madonna do a theater 
show. And I’m learning from new 
artists who are coming out right now, 
just seeing what they’re doing and 
thinking, “That’s really cool.” You 
need to keep your influences broad 
and wide-ranging, and my favorite 
people who make music have always 
done that. I got to work with Andrew 
Lloyd Webber on the Cats movie, and 
Andrew will walk through the door 
and be like, “I’ve just seen this amaz­
ing thing on TikTok!” And I’m like, 
“You are it! You are it!” Because you 

cannot look at what quote-unquote 
“the kids are doing” and roll your 
eyes. You have to learn.

Have you explored TikTok at all?
I only see them when they’re posted 
to Tumblr, but I love them! I think 
that they’re hilarious and amazing. 
Andrew says that they’ve made musi­
cals cool again, because there’s a huge 
musical facet to TikTok. [He’s] like, 
“Any way we can do that is good.”

How do you see your involvement in 
the business side of your career pro­
gressing in the next decade? You seem 
like someone who could eventually 
start a label or be more hands-on with 
signing artists.
I do think about it every once in a 
while, but if I was going to do it, I 
would need to do it with all of my 
energy. I know how important that is, 
when you’ve got someone else’s career 
in your hands, and I know how it feels 
when someone isn’t generous.

You’ve served as an ambassador of 
sorts for artists, especially recently — 
staring down streaming services over 
payouts, increasing public awareness 
about the terms of record deals.
We have a long way to go. I think that 
we’re working off of an antiquated 
contractual system. We’re gallop­
ing toward a new industry but not
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thinking about recalibrating financial 
structures and compensation rates, 
taking care of producers and writers.

We need to think about how we 
handle master recordings, because 
this isn’t it. When I stood up and 
talked about this, I saw a lot of fans 
saying, “Wait, the creators of this 
work do not own their work, ever?” 
I spent 10 years of my life trying 
rigorously to purchase my masters 
outright and was then denied that op­
portunity, and I just don’t want that to 
happen to another artist if I can help 
it. I want to at least raise my hand and 
say, “This is something that an artist 

should be able to earn back over the 
course of their deal — not as a renego­
tiation ploy — and something that art­
ists should maybe have the first right 
of refusal to buy.” God, I would have 
paid so much for them! Anything to 
own my work that was an actual sale 
option, but it wasn’t given to me.

Thankfully, there’s power in writ­
ing your music. Every week, we get a 
dozen synch requests to use “Shake It 
Off” in some advertisement or “Blank 
Space” in some movie trailer, and we 
say no to every single one of them. And 
the reason I’m rerecording my music 
next year is because I do want my 

music to live on. I do want it to be in 
movies, I do want it to be in commer­
cials. But I only want that if I own it.

Do you know how long that rerecord­
ing process will take?
I don’t know! But it’s going to be 
fun, because it’ll feel like regaining 
a freedom and taking back what’s 
mine. When I created [these songs], 
I didn’t know what they would grow 
up to be. Going back in and knowing 
that it meant something to people 
is actually a really beautiful way to 
celebrate what the fans have done for 
my music.

Ten years ago, on the brink of the 
2010s, you were about to turn 20. 
What advice would you give yourself if 
you could go back in time?
Oh, God — I wouldn’t give myself any 
advice. I would have done everything 
exactly the same way. Because even the 
really tough things I’ve gone through 
taught me things that I never would 
have learned any other way. I really 
appreciate my experience, the ups and 
downs. And maybe that seems ridicu­
lously Zen, but ... I’ve got my friends, 
who like me for the right reasons. I’ve 
got my family. I’ve got my boyfriend. 
I’ve got my fans. I’ve got my cats. 0

LOVER, LIVE
Taylor Swift’s first big project of 2020? 
Lover Fest, her self-produced, festival­
style tour slated to kick off in June 
(Messina Touring Group will promote). 
Fourteen dates have been announced, 
and the artist lineup is still in the works. “I 
haven’t really done festivals in years — not 
since I was a teenager,” says Swift. “That’s 
something that [the fans] don’t expect 
from me, so that’s why I wanted to do it.”

Lover Fest is a new twist in Swift’s 
touring strategy. While the 2018 reputa­
tion stadium outing was the highest- 

grossing U.S. tour of all time — $266 mil­
lion in revenue across 38 stateside 
shows, according to Billboard Boxscore 
— Swift has announced only four Lover 
Fest dates in the United States. But if 
she’s leaving potential millions on the 
table, she’s also keeping fan interest high 
by deviating from a formula.

“People want new experiences — to 
connect to their favorite artists in new 
ways,” says CID Entertainment founder/ 
CEO Dan Berkowitz, whose company 
will co-produce Luke Bryan’s Crash My 
Playa destination event in Mexico in 
January. “Any artist playing the same

40 venues every single tour is just going 
to get boring to their fans, even if their 
show is changing.”

Lover Fest is the latest in a grow­
ing number of artist-curated festivals, 
ranging from Post Malone’s Posty Fest 
to Travis Scott’s Astroworld to Tyler, the 
Creator’s Camp Flog Gnaw. “Fans are 
willing to travel to attend events that 
are an extension of an artist’s personal­
ity and music,” says Berkowitz. Lover 
Fest will build on that model, playing 
larger venues (like the 70,000-capacity 
SoFi Stadium in Los Angeles and the 
65,000-capacity Gillette Stadium out­

side Boston) in multiple locations, rather 
than existing as a one-time event.

But Swift has always prioritized per­
sonal touches, no matter the size of her 
show, from nightly surprise guests to one­
time-only performances of early tracks. 
The on-brand opening acts, Instagram­
ready visuals and overall attention to 
detail common to other artist-curated 
festivals should be present at Lover Fest, 
too. “[I want to] challenge myself with 
new things and at the same time keep 
giving my fans something to connect to,” 
says Swift. With Lover Fest, it seems she’ll 
be able to do both. —J.L.
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Eilish photographed by 
Heather Hazzan on April 18 at 

SunLight Studios in Los Angeles.

Styling by Samantha Burkhart
Off-White jacket, Heart of Bone 
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I
 WISH THERE WAS AN OFF SWITCH,” MUSES BILLIE EILISH.

“There’s really no way to prepare for this kind of thing. I want to just go 
to Trader Joe’s for once!” The 17-year-old is quick to clarify that she’s not 
complaining: Still a newly minted megastar, she’s hyper-aware that her 
milestone-a-minute past year has been extraordinary by any standard. Her 

debut album, March’s When We All Fall Asleep, Where Do We Go?, established Eilish 
as one of the most distinctive new voices in pop and topped the Billboard 200. Since 
then, all of its tracks (except the prelude) have made it onto the Billboard Hot 100, 
with “Bad Guy” becoming Eilish’s first No. 1 on the chart. She has performed at 
Coachella; appeared on Saturday Night Live; scored a Justin Bieber appearance on 
the “Bad Guy” remix; and most recently received six Grammy nominations, setting 
a record as the youngest artist to get nods in all of the Big Four categories at once.

Come March, Eilish will kick off an arena world tour, 
which will include sold-out stops at Madison Square Garden 
in New York and London’s O2 Arena. But for now, she’s 
planning to stay in Los Angeles through the end of the year 
— “the longest I’ve been home in a minute.” She’s not quite 
chilling yet: Earlier in the day of this interview, she marched 
in the Youth Climate Strike. She’s looking forward to her 18th 
birthday and the perks that come with it (voting, driving after 
11 p.m.), and still adjusting to the accolades she’s receiving, 
like Billboard’s Woman of the Year honor. “I’ve never been 
called a woman before,” she says with a laugh. “You feel like 
you’ve been doing it forever. And then I remember — it’s liter­
ally just the beginning.”

You and your brother and collaborator, Finneas O’Connell, 
have been on the road pretty much nonstop this year. How has 
that informed your creative process?
Last year and the year before, we almost had to make music 
in our house. I don’t want to speak for Finneas, but for me, 
I didn’t really know how to make music anywhere else. We 
would try and work in studios, and it would never work out 
the way I wanted it to. It would be exhausting and not very 
fun. We’re at a point now, from touring and working so much, 
that I’m pretty sure the next album will be made on tour — 
around the world.

What are the biggest challenges you’ve faced this past year? 
I can’t complain about my career. The only thing is — and I 
know men are going to disagree, because they literally just 
can’t know — as a young female artist, you are looked at 
differently. I remember the first time I had a conversation 
with Clairo; it was about how we were both hated because 
we were girls, and we weren’t looked at the same [as young 
male artists]. We just talked about how hard it is to be a young 
female and be taken seriously.

Right now, there are so many young females who are actu­
ally looked at as cool. I remember a year when I was so anx­
ious about my future. I was worried that because I was a girl, 
people wouldn’t think I was cool or interesting — they would 
think I was just super basic and lame. And a lot of people do 
think that, which is whatever. But the majority are giving me 
a really good reaction and validation for what I do.

Speaking of differing expectations for young women: Recently 
you said you wear baggy clothes so that people won’t talk 
about your body. That totally blew up online.

I think my message — and I don’t really know if I have one 
— is miscommunicated sometimes. Sometimes I get this 
response from parents like, “Thank you for dressing the way 
you do so my daughter doesn’t dress like a slut,” and I’m like, 
“Whoa! That is the opposite of what I’m trying to do.” If any­
thing, I’m trying to make it easier for your daughter to wear 
what she wants.

You’ve met so many artists, but I know you still want to meet 
Rihanna. What is it you admire most about her?
People [who are] like her and like Childish Gambino, Tyler 
[the Creator] and Kanye — [there’s] not just one thing that 
they’re known for. They take what they have and actually 
turn it into more. That’s what I’ve always wanted to do. I 
really want to design shoes, and I really want to fucking 
design a car. I direct my own videos and edit them myself 
most of the time, so hopefully more of that. I think Rihanna 
is fucking murdering it. Everyone who is like, “Stop with 
the [Fenty] brand and put out more music,” I think, “Shut 
the fuck up.” She is doing exactly what she needs to do, and 
that’s fire. Yeah, we want new Rihanna music, but we also 
want Rihanna. Only props to her.

“I’m lucky enough to 
be in a generation that’s 
able to break every rule 
— and that’s crazy”

Do you feel like there’s anything you can’t do at this point?
I’m lucky enough to be in a generation that’s able to break 
every rule — and that’s crazy. When I think about artists 
who grew up in a time where you could only have one genre 
and one look, and couldn’t change that ever ... that must 
have been torturous. Especially to people who wanted to 
change. It’s really cool that I get to do this in a time when 
it’s more freeing. To be honest, there isn’t really anything 
that’s off-limits. —LYNDSEY HAVENS
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B
randi carlile calls 2019 “the greatest 
year of my entire life,” and it’s easy to see why: 
This year’s Trailblazer sold out Madison Square 
Garden in New York, won three Grammys and 
launched her Girls Just Wanna Weekend music 

festival in Mexico. And she did it all while lifting up other 
women along the way —co-producing Tanya Tucker’s Gram­
my-nominated While I’m Livin’ and hitting No. 1 on Billboard’s 
Top Country Albums chart with The Highwomen, her super­
group with Amanda Shires, Maren Morris and Natalie Hemby. 
“We are four women that have chosen to work together instead 
of competing with each other, even knowing that there are 
less than half a dozen spots in country music for us to be heard 
or seen,” says Carlile, 38. “We decided to try to occupy one of 
those spots as a group — [and] leave the door open for many 
other women to come into The Highwomen as a movement.”

You use your platform to talk about everything from gender 
inequality in the music industry to parent-child separation at the 
U.S.-Mexico border. Does that come naturally to you?
As I get older, I wake up more naturally political every day, just 
by the fact that I’m married to a woman and raising two daugh­
ters. I was married before it was legal; I was denied a basic civil 
right in my own country for most of my adult life. There’s really 
no way for me to get onstage and not be political. It goes against 
the grain in a lot of ways for me to not use my voice to illuminate 
suffering and injustice.

2019 was a busy year for you, from launching Girls Just Wanna 
Weekend to headlining Madison Square Garden.
That’s interesting that you mention Madison Square Garden 

and Girls Just Wanna Weekend in the same breath. I once was 
invited on tour with a band I worship. One of the dates was 
to open for them at the Garden. There was a promoter that 
wanted to take me off the tour, saying they wanted a male, 
guitar-fronted band to open. I lost the tour. I was so appalled, 
and of course, not until it hit my battleship did I realize what 
a problem it was — that women weren’t given a voice, particu­
larly where this promoter thought men were more important, 
would buy more beer, would spend more money. That’s when 
I started Girls Just Wanna Weekend. I thought, if I can cause 
thousands of women to spend thousands of dollars to leave the 
country and see women headline a festival, it’s going to send a 
message to bookers at home.

What was the first year like?
It sold out — but I will tell you there was a struggle in booking 
the festival that gave me a new empathy for promoters. Getting 
to go to Madison Square Garden after this emotional journey 
was a fucking cosmic lightning bolt to me. I just couldn’t believe 
where I’d come from, which was crying in my bedroom for being 
kicked off a tour to headlining that show and having it sell out.

Your Grammy-winning song “The Joke” has become an anthem 
for marginalized people in today’s political climate. What does it 
mean to you in 2019?
It heals me every single night. I wrote it as a salve for myself 
from a place of despair. [When I look into the audience] I see 
like-minded thinking. And if it’s not like-minded thinking, I see 
consideration, which is the most beautiful thing about music 
— it sounds cliché, but [music] really is the universal language.

— HILARY HUGHES
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WOMEN IN MUSIC
HONOREES

HEN SHE RELEASED HER BREAKOUT SINGLE,“Malamente,” in spring 2018, Rosalía didn’t have arecord label. Today, her unique fusion of flamencoand urban music has led to deals with ColumbiaWRecords and Sony Music Latin, five Latin Grammy Awards, sets at Coachella and Lollapalooza, and hit collaborations with J Balvin and Ozuna — plus, now a best new artist Grammy nomination. It’s the kind of trajectory that makes her this year’s Rising Star, but it’s also the culmination of years of work: The 27-year-old studied flamenco for a decade in her native Spain, and she remains hands-on with every aspect of her art, from the ornate production of her songs to the fierce looks and choreography of her videos. “After all the effort and sacrifice I have put into my performances and albums,” she says, “having people recognize and value my project is very, very meaningful.”
You have had such an explosive year. Do 
you still feel like a developing artist?
Even though the public may perceive 
me differently, I always feel like I’m 
learning something new, and I like see­
ing myself this way. It keeps me focused 
on doing things with the love and care 
that comes from knowing you can 
always improve. I always have that in 
my head. Even though you have to feel 
big when you’re onstage so the mes­
sage reaches everyone out there and 
gets them excited, you also have to feel 
the humility that comes from being a 
student who never stops learning.

What’s the most important lesson you 
learned in 2019?
People who are perfectionists always 
want to control everything, but when 
you sing, you have to let go. And that’s 
hard. I’m increasingly conscious of the 
fact that, even when we know a lot, 

there’s an element of blind faith. For 
things to work well, you have to sur­
render to the moment. This is especially 
true of writing, producing and truly 
giving it all in a performance.

Your visuals often feature elaborate nail 
art. What draws you to that?
I grew up surrounded by women with 
long nails. I can’t imagine it any other 
way. Hands have a major presence in 
flamenco, and when your hands are 
decorated, it adds power. It’s not so 
much about aesthetics — it’s about how 
I react when my nails are longer and 
full of colors and texture. It takes me to 
an expressive place.

Who are your heroines in flamenco?
La Niña de los Peines was a singer who 
created cantes [flamenco songs] in a 
very masculine field. And Carmen Ama­
ya was a breath of fresh air: a woman 

who took many risks, who sometimes 
dressed like a man. Her style of dance 
has influenced all bailadoras. I owe how 
I make music to them.

Before you had a manager and a label, 
you worked closely with your mother 
and sister. How did they influence you?
My mother is a very strong, inde­
pendent leader. My sister is also very 
inspiring, so my natural surroundings 
have been very feminine. That has 
extended to other women who inspire 
me, like [manager] Rebeca [León]: a 
determined woman who defends her 
point of view. I make music with many 
men, but my team is mostly women. It’s 
a little bit about vindication for women, 
too. As we see more women in positions 
of power in the industry, it will have 
an influence. Having more women in 
power means we’re all rowing in the 
same direction. —LEILA COBO

“People who are perfectionists always want to control 
everything, but when you sing, you have to let go.”
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POWERHOUSEMegan Thee



T
hey put that check in 
my hand, now I’m killin’ ’em,” raps 
Megan Thee Stallion on “Realer,” 
the opening track on May’s Fever 
mixtape. Those words became 

somewhat prophetic: This year she toured 
with Meek Mill and Future; collaborated with
Gucci Mane, Chance the Rapper, Quavo and 
City Girls; and made fans of Solange and Lizzo 
thanks to her blunt-force rhymes and savvy 
branding. The Houston native, 24, declared 
2019 the year of the “Hot Girl Summer” — a 
nod to her devoted followers, whom she calls 
“hotties” — and turned the catchphrase into 
a top 20 hit of the same name that featured 
Nicki Minaj and Ty Dolla $ign. In a banner 
year for women in hip-hop, Billboard’s 2019 
Powerhouse preaches sisterhood above all 
else: “There’s just so many rules that people 
try to place on women rappers, so we just have 
to keep breaking these barriers down.”

When do you feel the most powerful?
Definitely when I’m in the booth. When I 
hear a song come together and get chills, I 
know it must be going hard. So I feel really

Your trademark for “Hot Girl Summer” was ap­
proved a few months back. What did that teach 
you about becoming a businesswoman?
I have so many different ideas, and I’m kind 
of an off-the-wall, spontaneous person, so I 
didn’t realize that if you have an original idea, 
you can actually own it. When I saw all these 
people using “Hot Girl Summer” as a part of 
their marketing plan, I was like, “Damn, let 
me do that!” I didn’t even think [the phrase] 
would be that big of a deal — it was crazy. So it 
definitely taught me to protect myself and my 
ideas ahead of time.

powerful when I’m rapping. It makes me feel 
good, and I’ll continue to work hard and stay 
humble. I just want to keep getting better 
and giving my hotties what they want.

You also signed a management deal with Roc 
Nation this year.
Before [the deal], they came in and tried to 
help me get my business together. When I was 
getting enrolled in school [at Texas South­
ern University], they made sure things went 
smoothly. They were supportive before I even 
got signed, so it feels like a family. I could re­
ally see myself being part of the team.

Now that we’re getting into Hot Girl Winter, 
what are the essentials for this season?
You definitely need ChapStick. You don’t 
want to be out here kissing all dry. You need 
that DayQuil on deck so you don’t get sick. 
Not booty shorts, unfortunately. You need 
your tights on and a little jacket. And you still 
have to drive the boat [take shots] because 
even though it’s cold outside, you can be a 
hot girl in the house.

You’re finishing up your health administra­
tion degree. You have talked about opening 
an assisted-living home in Houston after you 
graduate. Is that still the plan?
I have seven more classes left — and the way 
this career is going, I can’t fit a lot on my 
plate. So we’re going to finish when we fin­
ish. But I grew up watching my grandmother 
take care of my great-grandmother, and I 
know there’s other families going through 
that same thing, where you got two elderly 
people taking care of each other. I know it’s 
hard, so I still want to make that easier for 
people in my community. —BIANCA GRACIE

Megan Thee Stallion photographed 
by Cecilia Alejandra on April 9 at 

BH Ranch in Houston.

DECEMBER 14, 2019 • WWW.BILLBOARD.COM 77

http://WWW.BILLBOARD.COM


WOMEN IN MUSIC
HONOREES

IMPACTAlicia 
Keys
A

S A TEENAGER GROWING UP IN THE NEW YORK CITY 
neighborhood of Hell’s Kitchen, Alicia Keys saw a L’Oreal 
TV commercial with the tagline “Because I’m worth it” and 
had an epiphany. “I thought, ‘What a killer line,’ ” says Keys of the 
slogan, which inspired her soulful 2001 single “A Woman’s Worth.” 

It was the first of many anthems celebrating female strength that 
Keys has written through the years — from 2007’s “Superwoman” to 
2012’s “Girl on Fire,” which she performed at the 2016 Democratic 
National Convention to introduce Hillary Clinton.
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Looking back on her career so far, how­
ever, Keys says she created “A Woman’s 
Worth” because she didn’t feel empow­
ered at all. “I needed to write the song so 
that I could feel better,” she says. Almost 
two decades later, the 2019 Impact hon­
oree is focused on helping others find that 
same confidence — in both big and small 
ways. In 2016, she embraced a minimal­
makeup look to challenge conventional 
beauty standards. At Billboard’s 2018 
Women in Music event, Keys detailed She 
Is the Music, a nonprofit she co-founded 
to increase opportunities for women in 
the music industry through writing camps, 
a database of female creators and other 
initiatives. Lately, Keys — who will return 
as host of the Grammy Awards in January 
— has also started using Instagram TV to 
lead deep discussions with her fans, like 
a recent broadcast in which she talked 
about her 4-year-old son’s fears about 
getting bullied over his painted nails. 
She’ll keep the conversations going on her 
seventh studio album, A.L.I.C.I.A., due 
next year. “I’m realizing how much I’ve 
diminished my own power,” says Keys, 38. 
“I’m not doing that no more.”

You’ve said that a 2018 study from the Uni­
versity of Southern California’s Annenberg 
Inclusion Initiative — which found that 
women account for only 22% of perform­
ers of popular songs — inspired you to 
co-found She Is the Music. What did that 
illuminate for you?
I was shocked. I didn’t think there would 
be such a huge discrepancy. I grew up in 
New York City, I’ve always seen a really 
diverse mix of people, and I was raised 
by a woman. So from my experience, it’s 
always been pretty women-centric. But 
it’s not. Sometimes I’m like, “What year 
is this?”

“We’re in that time when 
we are powerfully, clearly in 

our feminine, divine dope shit. 
Let’s just keep going with it.”

How would She Is the Music have helped 
you as a young artist?
I love the community aspect. That 
would’ve been a big help for me because 
I was usually the only one — the girl with 
all the guys. With the global database, 
you can actually find, “Who are the best 
female lighting designers?” We’re allow­
ing you to create your tribe.

Do you have any favorite memories from 
the writing camps?
One of the recent songwriting camps I 
did was hosted in my studio. There were 
a bunch of women that came up from the 
[Washington] D.C.-Baltimore area. I sat 
with them for a while, just chatting and 
chilling. One woman had come from the 
Middle East, and she had such a power­
ful story. Just getting to know different 
people’s experiences, even though it was 
a super-casual moment, was so beautiful.

In 2004, you teamed up with Missy Elliott 
and Beyonce for the Verizon Ladies First 
Tour. What do you remember about it?
It was one of the first of its kind, espe­
cially three black women together like 
that. All three of us were so different 
from each other. It was so dope. There 

has always been the Lilith Fair and differ­
ent festivals focused on women, and I’m 
glad there’s more things like that coming. 
We’re in that time when we are power­
fully, clearly in our feminine, divine dope 
shit. Let’s just keep going with it.

What inspired you to title your next album 
A.L.I.C.I.A. ?
I’m working on continuing to get to know 
the whole Alicia. The music really reflects 
all of those sides. I’m so excited about it 
being more me — more free, more com­
fortable with all the uncomfortable parts. 
People haven’t experienced that unfil­
tered side of me. They’re the best songs 
I’ve ever written, period, end of story.

How did you reach that level of 
self-acceptance?
Most of the time, we’re pretending, and 
we don’t even know it. We think, “People 
expect me to be like thisI’m over all 
those things. Sometimes it feels so good, 
sometimes it don’t feel good, and I’m cool 
with that, too. Sometimes I don’t have an 
answer. Sometimes I’m really down and 
I’ve got to give myself a break. But I feel 
like I’m finally myself.

—TATIANA CIRISANO
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STANDING 
TOGETHER
AT THE 2018 BILLBOARD
Women in Music event, Alicia 
Keys presented She Is the 
Music, the organization she 
co-founded with her longtime 
sound engineer, Jungle City Stu­
dios’ Ann Mincieli; WME partner 
and head of East Coast music 
Samantha Kirby Yoh; and Uni­
versal Music Publishing Group 
(UMPG) chairman/CEO Jody 
Gerson. Its goal is to increase 

the number of women in the mu­
sic industry. “It was never just a 
media push,” says Mincieli. “This 
is something that all of us really 
wanted to stand behind.”

She Is the Music’s work 
focuses on three key initiatives: 
expanding an online database 
(powered by Billboard) that 
now includes over 700 female 
creators, establishing a mentor­
ship program for women in the 
industry of all ages and hosting 
all-women songwriting camps 
around the world with artists like 
Mary J. Blige and Natti Natasha. 
In June, electro-pop artist Rozes 

released “Call Me,” the first 
song to come out of one of the 
camps. She Is the Music is also 
growing its various committees, 
which advise the organization 
on behalf of particular inter­
est groups. In April it unveiled 
its first Latin Committee, with 
members like Anitta and UMPG’s 
Alexandra Lioutikoff.

She Is the Music is already 
hearing success stories. “We’re 
getting phone calls,” says Min­
cieli. Cyndi Lauper’s manager, 
Lisa Barbaris, used the database 
to hire female stagehands for 
Lauper’s upcoming Home for 

the Holidays benefit concert. 
The organization has also found 
like-minded partners in the All 
Things Go Fall Classic festival 
in Washington, D.C., which this 
year had a women-focused line­
up, and the nonprofit Step Up, 
which helps introduce high 
school girls to careers in music. 
“We’re out there going, ‘Tell us 
what you’ve been working on 
and however we can help, we’ll 
get behind it,’ ” says Kirby Yoh. 
Adds Mincieli: “It’s about creat­
ing that opportunity and helping 
the next generation step into 
the future.” —T.C.
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ICONAlanis 
Morissette
I

N THE SUMMER OF 1995, A STARTLING VOICE JOLTED THROUGH THE 
haze of R&B jams dominating the airwaves. Part power belt, part witchy yelp, it sang 
of jealousy, perversion, of the messes men leave in the wake of broken relationships. 
It belonged to Alanis Morissette, then 21, whose song “You Oughta Know” hit No. 1 
on Billboard’s Alternative Songs chart — the only one by a woman (other than her 
own “Hand in My Pocket” a few months later) to do so that year. That was just the beginning: 
Morissette’s U.S. debut, Jagged Little Pill, topped the Billboard 200 for 12 weeks and became 

the chart’s top-performing album of the 1990s, along the way inspiring a generation of singer­
songwriters to share their rawest truths. Since then, Morissette has released another seven 
albums, and at 45, Billboard’s 2019 Icon is as busy ever: She’s putting the final touches on the 
Jagged Little Pill Broadway musical; readying her forthcoming LP, Such Pretty Forks in the 
Road, due May 1; and prepping for the Jagged Little Pill 25th-anniversary tour with Liz Phair 
and Garbage (starting in June). “I’ll be writing songs until I’m dead and probably after,” says 
Morissette with a laugh. “Channeling through some poor 17-year-old!”
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“There’s this kind of violent tendency to one- 
dimensionalize artists, maybe so we can wrap 

our heads around them and move on.”

When you were starting out, who were the icons you 
looked up to?
Whitney Houston, Carole King, Aretha Franklin. 
Women who could belt it out with a huge amount 
of soul. Whitney — I [loved] her vulnerability, her 
humanity, just her sweetness. A lot of her lyrics 
were so kind and adorable. I always felt if I could 
sing along with women whose voices I bowed down 
to, that would legitimize me as a vocalist.

Your career has had a somewhat unusual trajec­
tory — you started out as a teen dance-pop singer 
in Canada, then seemingly got the support to write 
what you really wanted.
Some artists are writers, and some are pure 
performers. I feel like I’m a combination of both. 
When I was a teenager, I wasn’t necessarily in an 
environment with people who were supportive of 
my songwriting. I was actually dropped from my 
record company right before I wrote Jagged Little 
Pill. So I had this clean slate in front of me when I 
was 19. I just wanted to write a record I loved.

Before you came to the United States to make Jag­
ged Little Pill, did you already have the courage of 
your convictions?
I had conviction on a certain level, and then working 
with Glen [Ballard, who produced Jagged Little Pill], 
it was solidified. If I wrote something, he would 
just say, “Is this a true story?” And it became a no- 
brainer: “Of course.” From 19 onward, I only know 
autobiographical [stories]. Even if I’m writing for 
a character — whether it’s for the Jagged Little Pill 
musical or a movie like City of Angels, I’m thinking of 
how I relate personally.

At that time, did you feel like you had a support 
system among other artists?
I had a bit of Canadian naivete, [thinking] that 
as soon as I was in the public eye, I would be 
embraced by other artists and we would all be 
sitting around the fire singing “Kumbaya.” That 
wound up not being the case. There was a lot more 
isolation and misperception and competition and 
jealousy. I was still the woman doing the show at 
festivals around the planet with 16 male artists. It 
was awkward to figure out how I fit in the middle 

of that. My bandmates were lifesavers, especially 
in the 2000s. They really got behind me, and it 
wasn’t about anyone wanting the seat I was in, it 
was just, “Wow, we love this woman, and we honor 
what her mission is.” And I had a team of amazing 
therapists. (Laughs.)

When Jagged Little Pill came out, you were por­
trayed as this queen of angsty female rage — but 
you didn’t necessarily seem like an angry person. So 
many of the songs on the album are actually quite 
empathetic.
Thank you for saying that. I feel like I’m every­
thing — sometimes I’m ashamed, sometimes 
I’m jubilant, sometimes I’m ragey and irritable, 
sometimes I’m devastated. Hello, I’m a human 
being! There’s this kind of violent tendency to one- 
dimensionalize artists, maybe so we can wrap our 
heads around them and move on. That’s why I’m 
so enjoying this musical — it allows these people in 
this story to be complex.

Speaking of the musical — what convinced you it 
was a good idea?
I definitely didn’t want a jukebox musical — I knew 
it would have to be something born from the stories 
in the songs. It wasn’t until [book writer] Diablo 
Cody signed on and went, “Alanis, all the characters 
are in your lyrics,” that it hit me: “Oh yeah, there are 
a lot of characters in these songs,” enough for her 
to expand them and create a whole narrative. It just 
feels so integrated.

In the past, you have spoken out about everything 
from the environment to postpartum depression to 
promoting healthy relationships. Do you think social 
activism is an obligation for all artists right now? 
People can feel responsible for what they choose. 
For me, if I’m going to experience this thing called 
fame, it has to be coupled with some form of service 
or else it feels hollow to me. As a kid, my mom took 
me to food banks, we did charity work almost every 
Sunday — it was just part of our upbringing. Don’t 
get me wrong, I’m a huge fan of self-expression and 
even self-indulgence. It’s mandatory as an artist. But 
it feels incomplete if I’m just doing it for myself.

— REBECCA MILZOFF
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WOMEN IN MUSIC
HONOREES

GAME-CHANGER

Nicki 
Minaj
NICKI MINAJ DEBUTED IN 2007 WITH A 
mixtape called Playtime Is Over. She wasn’t kidding: 
From her kooky alter-egos to her wildly outspoken 
Queen Radio show on Apple Music, Minaj — the 
first and only woman to score 100 appearances on 
the Billboard Hot 100 — has redefined success for 
women in hip-hop this decade. Yet Billboard’s inaugu­
ral Game-Changer isn’t done yet. “I’m a perfectionist 
and love topping myself,” says Minaj, 37, “so as long 
as I love music, I’ll always be doing that.”

How do you think you have changed the game?
I had an approach that had a lot of different layers. I 
first got the underground market and my hometown 
[on lock]. Then I gradually worked my way up. And 
even before I was doing music, I loved looking at 
magazines to see who was setting trends.

You tweeted this fall that you were going to retire 
and start a family.
I love music and interacting with fans, so I can’t really 
see taking myself completely away. But I want to be 
open to other possibilities in my life. I do believe it is 
important to become a woman outside of the magni­
fying glass. I have to make sure that I’m well-rounded 
as a human being.

Will you keep expanding your business empire 
— which also includes your MYX Fusions liquor 
company and a Fendi partnership?
Oh my goodness, yes. I plan on venturing out a mil­
lion times more than I am now. That was always my 
goal: to become a big businesswoman. I don’t want 
to be in such a lucrative industry and not capitalize 
on it — everyone else does it.

In the past year, Queen Radio has become a can’t- 
miss event.
It’s another thing I didn’t expect to be so big. I went 
in blindly: “I’m just going to get on the mic and talk 
to my fans. It can’t be that hard.” But it takes a lot 
of energy. You have to be willing to be very honest 
and have a backbone. If I can get it to a place where 
everyone looks forward to it every time, then I feel 
like I’m doing the right thing. —B.G.

HER NUMBERS GAME

106
Total Hot 100 

entries, more than 
any other woman

46
Number of charts where

she has scored No. 1s,
ranging from Hot Gospel
Songs to Hot Latin Songs

32
Top 10 hits on
R&B/Hip-Hop

Airplay, the most
among women
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RUNNING
THE NATION

EXECUTIVE OF THE YEAR

The COO of Roc Nation, DESIREE PEREZ, has quietly become one of the most formidable 
figures in the music business. Now she’s talking about her career — for the first time

BY DAN RYS

O
N A TYPICAL DAY, 
Desiree Perez would 
prefer not to be here.

Well, not here, 
exactly — in a confer­
ence room on the top 
floor of Roc Nation’s

sleek new offices on Manhattan’s 
West Side — but “here” as in doing her 
first interview about her career in the 
music business. Her path has taken 
her from part-time hip-hop club pro­
moter to the C-suite of one of the most 
prominent, artist-friendly independent 
companies in the world.

As COO of JAY-Z’s multihyphenate, 
one-stop music shop, Roc Nation, she’s 
certainly got plenty of other things to 
do. The Roc, which initially formed in 
2008 as a $150 million joint entertain­
ment venture between Jay and Live 
Nation (and included a 360 deal for 
Jay’s recordings, publishing and tours 
for 10 years), has during the past 11 
years expanded into almost every facet 
of entertainment and grown from five 
employees to 450 — of which 52% are 
minorities, according to the company. 
(A new $200 million touring-only 
deal between Jay and Live Nation was 
signed in 2017.)

There’s Roc Nation Records, which 
counts Rihanna, J. Cole, and Jaden and 
Willow Smith on its roster and has a 
global partnership with Universal Mu­
sic Group (UMG), from which Roc’s 
label has generated over $200 million. 
There’s Roc Nation Management, 
which boasts Meek Mill, Mariah Carey 
and Shakira as clients. There’s a pub­
lishing wing with divisions specifically 
for country and Latin music; a touring 

arm, which handles live ventures for 
JAY-Z, as well as the annual Made in 
America Festival; and Tidal, the music 
streaming service and content hub 
Roc Nation purchased, rebranded and 
launched with 16 artist stakeholders in 
March 2015.

Roc Nation Sports represents some 
of the most famous athletes on the 
planet, including CC Sabathia, Kyrie 
Irving and Victor Cruz; Roc’s film/ 
TV division has produced acclaimed 
docuseries on Kalief Browder and 
Trayvon Martin. Spirits, branding, ap­
parel, consulting, indie distribution, a 
venture capital fund and philanthropic 
efforts — the S. Carter Foundation, 
which raised $6 million in scholarship 
money during its gala on Nov. 15 and 
16, and REFORM, a criminal justice re­
form initiative with Meek Mill, among 
others — all fall under Perez’s purview 
too, giving her one of the broadest job 
descriptions an entertainment con­
glomerate could conceive. And that, 
somehow, doesn’t cover all of it.

Yet the Bronx-born Perez — who 
runs the company alongside JAY-Z, 
CEO Jay Brown, co-founder/president 
of A&R Ty Ty Smith and her husband, 
head of Roc Nation Sports Juan Perez 
— still manages to be the confident eye 
at the center of the Roc Nation storm. 
“I’m fair, I’m strong, and I’m transpar­
ent,” she says about her management 
style, which also includes picking up 
calls at all hours — especially when 
her phone flashes “No Caller ID.” “You 
never have to worry about what I’m 
thinking — I’ll always tell you.”

“Desiree is one of the most driven 
women I’ve ever met,” says Atlantic

Records COO/co-chairman Julie 
Greenwald. “I always kid her and say, 
‘When are you taking a vacation?’ 
She never does, because she’s always 
working. She’s there morning, noon 
and night, really driving that business. 
Everyone looks at Roc Nation as syn­
onymous with JAY-Z, but she’s really 
the engine that drives it.”

In Perez’s telling, that drive comes 
from being the daughter of Cuban im­
migrants, as a girl helping her Spanish­
speaking father run his moving com­
pany in the Bronx and learning how to 
sell his company’s services to English­
speaking clients. “My dad was a big 
influence on me because he worked so 
hard and he came from nothing — it 
was really gritty,” she says. “I learned 
how to drive a truck at 16, how to 
drive a tractor-trailer at the age of 17. 
I learned how to change transmission 
oil and motor oil and all those things 
that normally ‘girls,’ quote-unquote, 
wouldn’t learn. So I think he empow­
ered me in that way.”

Perez herself never intended to get 
into the music business — she was run­
ning a company that sold cellphones 
and beepers when she was first asked 
to help run promotions at a nightclub 
in Manhattan’s Washington Heights 
neighborhood — but she had the drive 
to run with the opportunity. By 1996 
she was managing a series of clubs. 
That year, for $5,000, she booked a 
young rapper named JAY-Z and his DJ, 
Clark Kent, to play one of her venues.

A few years later, Jay, Juan and De­
siree opened the 40/40 Club in Man­
hattan and Desiree became its director 
of operations, eventually launching 

additional outposts, including in 
Atlantic City, N.J., and Las Vegas. (The 
latter two have since closed, though 
the original club in Manhattan and 
one inside Brooklyn’s Barclays Center 
are open.) In 2008, after Jay struck his 
deal with Live Nation to create Roc 
Nation, he brought Desiree over to be 
his COO. “I don’t know that I would be 
anywhere in this business if it weren’t 
for Jay’s trust in me and his belief in 
me,” she says. Roc quickly expanded 
beyond its initial purview.

“Whether it’s music, film, television, 
fashion or sports, Desiree is either 
leading it or at the center of it,” says 
UMG executive vp Michele Anthony.

“She is tough because she is smart 
and a fierce champion for her artists,” 
says Jeffrey Harleston, UMG’s general 
counsel/executive vp business and 
legal affairs, who negotiated Univer­
sal’s deal with Roc Nation. He points 
to her “intellect, tenacity and strength, 
combined with a refined sense of what 
is the fair and right thing to do.” And 
Universal Music Publishing Group 
(UMPG) chairman/CEO Jody Gerson 
calls her “loyal” and “a tough negotia­
tor, but always fair.”

“I respect Desiree enormously,” says 
UMG chairman/CEO Lucian Grainge. 
“She’s tough yet extremely pragmatic 
and is someone you can do business 
with. Operationally, she’s very expe­
rienced and has the ability to resolve 
complex and difficult issues while 
maintaining a great sense of humor 
throughout the process.”

Perez, along with the rest of the 
Roc inner circle, is famously wary of 
the spotlight. But during the past few
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years she has begun to step more into 
the public eye. Earlier in 2019 she 
publicly criticized Billboard over the 
way album bundles count on charts, 
during a dispute that resulted in Roc 
client DJ Khaled coming in at No. 2 
on the Billboard 200 with his album 
Father of Asahd.

Eleven months earlier, a public 
spat with the mayor of Philadelphia 
over the location of Made in America 
prompted her to go on the record with 
Roc Nation’s concerns, leading to a 
detente between the two sides that 
kept the festival at its longtime home 
on Benjamin Franklin Parkway.

And in February 2018, she joined 
with other high-ranking female execu­
tives — including Greenwald, Anthony, 
Gerson, Epic Records chairman/CEO 
Sylvia Rhone and Sony Music general 
counsel Julie Swidler — to pen an open 
letter to The Recording Academy, 
arguing for increased diversity and 
inclusion in both the academy and its 
Grammy Awards in the wake of then­
academy chairman Neil Portnow’s 
controversial comments that women 
in the industry need to “step up.”

“There’s so much more that has 
to be done, that has to happen,” says 
Perez about the call for diversity in the 
music business. “Women shouldn’t 
have to make excuses for who they are 
or how they speak or how they carry 
themselves, because I’ve never heard a 
man have to make that kind of excuse 
for how they carry themselves.”

This year, Roc Nation’s biggest an­
nouncement came in August, when 
the company signed a deal with the 
NFL to oversee its live entertainment 
initiatives and social justice activ­
ism, a move that generated some 
controversy due to Jay’s relationship 
with former NFL quarterback Colin 
Kaepernick (who in February settled 
a collusion lawsuit against the league 
over claims he had been blacklisted 
for protesting during the national 
anthem at games). For Perez, the NFL 
deal is part of a broader effort to raise 
awareness of social justice issues and 
create actual change in the criminal 
justice system in the United States. 
“They have 125 million viewers dur­
ing the Super Bowl — I want to talk 
to those 125 million people,” she says. 
NFL commissioner Roger Goodell 
calls Perez “a very savvy executive, 
the driving force behind the NFL-Roc 
Nation partnership and [someone 
who] has approached our work to­
gether with unwavering enthusiasm.”

But none of that explains why she 
has finally granted an interview. “The 
reason I’m actually talking to you and 
doing this is because I think it’s a spe­
cial time at Roc Nation,” she says. “To

“There’s so much more that 
has to happen. Women shouldn’t 

have to make excuses for who they 
are or how they speak or how 

they carry themselves.”
— PEREZ

me, the success of this company is so 
emblematic for so many other people 
— a lot of people are inspired by what 
we do, to see people work hard and not 
necessarily be part of a big machine, 
and be entrepreneurial. I feel like the 
next two to three years [are] critical to 
this company’s growth. Because we’re 
almost to the next level. And we’re go­
ing to have to make it there.”

What led you into the music business?
I started promoting in a nightclub in 
Manhattan, on 158th Street and Broad­
way. It was a hip-hop club. I had a lot 
of live acts performing. I learned a lot 
about accounting and people trying to 
take advantage because at the time it 
was a 100% cash business. So I learned 
a lot about managing expenses. I used 
to wear a bulletproof vest to work. It 
was a tough neighborhood, it was a 
tough time.

How did you start working with JAY-Z?
Jay recorded most of his music at 
Baseline Studios in the early 2000s, 
and I was there helping Juan with 
accounting. (Laughs.) I’m not an 
accountant, but just more managing 
and figuring out how to run things. 
At the time I really wanted out of the 

The touring arm of 
Roc Nation handles 
live ventures like 
Beyonce and JAY-Z’s 
On the Run Tour.

nightclub business. And Juan suggest­
ed, “What if we opened our own sports 
bar?” A sports bar — in my mind, I’m 
thinking 3,000 square feet, something 
you’d typically see. I was naive — I 
mean, a sports bar with JAY-Z? You 
know what that turned into — the 
40/40 Club, thousands of people 
outside, 15,000 square feet on 25th 
and Broadway. We ended up opening 
five different 40/40 Clubs within five 
years. But it was better, and obviously 
it was a shift into where I am now.

Why did Jay bring you to Roc Nation 
when he did the Live Nation deal in 
2008?
Running around in a club — even the 
40/40 — was just a lot, and I was get­
ting older and didn’t necessarily want 
to be in that. So I viewed going there 
as a positive thing, but not something 
that I knew anything about. And I just 
came over. It took time and trust, I 
think, and Jay feeling — we just work 
together well, I guess.

Roc Nation is a big company now, but 
still independent. What does that al­
low you to do?
It allows us to do what’s right, always. 
It allows us to make decisions on our 

own, to do things outside the box, that 
are different and not necessarily “in­
dustry norm.” And that’s OK. Because 
I think that opens up all the doors of 
what business is supposed to be. It’s 
supposed to be evolving.

The reality is, we have to change 
everything that’s working and not 
working because we have to continue 
to progress. And in order to progress, 
you have to think outside of what 
you’re normally doing and think of 
how to do it better. All of us do. We’re 
all witnesses of this new era where 
streaming has happened. So how do 
you make money? How do you still 
maintain commerce but integrity? It’s 
that fine line — that’s the rub of what 
we do. It’s our responsibility as an 
industry to continue to seek out new 
systems in the name of evolution, and 
there is always pushback by those who 
profit. But we push forward anyway.

Do you feel you’ve had to fight harder 
at times because you’re an indepen­
dent company?
Always. Just because we’re indepen­
dent, just because we’re minorities — 
it’s just a fact. I walk into a room, we’re 
doing a $200 million deal and it’s 30 
white people in the room, or all men. 
Little by little, as you evolve, you have 
to straighten some people out, because 
they say the most inappropriate things 
to you, or they don’t believe in you so 
they treat you a certain way, and so 
you kind of push your way forward.

We have a company that’s not just 
music. We’re in publishing, we have 
a great deal with a rate where we can 
actually go out there and compete 
with those companies like Sony/ATV, 
UMPG and Warner Chappell. We have 
a music label, so we compete with At­
lantic and Warner and Interscope. But 
because of our [Universal] deal, we’re 
able to actually compete with them 
commercially. We have Tidal, so we’re 
competing with the biggest streaming 
services in the world, and we all have 
the same catalog so we’re all trying to 
find ways to differentiate ourselves. 
We’re competing on management — 
same thing. And it goes on and on. 
The difference with us is that we’re 
one company with so many different 
verticals. We’re really just creating 
culture. That’s really what we’re doing 
every day.

Have you seen attitudes toward diver­
sity and inclusion change during your 
career?
I think the conversation has changed. 
I don’t know how much has actually 
changed. I think that more needs to 
happen in general. I mean, how many 
Women in Music executives are racial R
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CONGRATULATIONS

JENNIFER BREITHAUPT
ON BEING A 2019 BILLBOARD WOMEN IN MUSIC HONOREE

FROM YOUR FRIENDS AT

LIVE NATION



EXECUTIVE

In March, it’ll be five years since Roc 
Nation launched Tidal, which doesn’t 
share subscriber numbers. What

V' WOMEN IN MUSIC
I V \\ EXECUTIVES

minorities? It’s not 50%. It’s hard 
to be a woman who’s secure and to 
deal with people’s insecurities, and if 
you’re a woman and you’re straight­
forward, it’s different than being a 
man and being straightforward — 
we’ve all heard this a million times, 
especially in the last two years. It’s 
much harder for a woman to just be, 
you know, yourself.

None of us are tech experts. We’re 
music people in the tech business. 
Completely different. So I think that’s 
a little bit of what we didn’t foresee. 
And also, people don’t understand 
you’re putting distribution in the 
hands of the artist. I could see why the 
labels didn’t like that. (Laughs.)

It goes back to how we work and 
the purity of our naivete. The intent is 
always pure and we go for it regard­
less. I think the right opportunity will 
come [for Tidal]. But the only way we 
would do a deal for Tidal would be if

have you learned from running that 
business?
I’ve learned that the power of content 
is even stronger than I’ve ever thought. 
I think that unfortunately, in general, 
the music industry has made a lot of 
mistakes in how it has handled its 
music and its content. And what I’ve 
learned is that we have to figure out a 
better way of how we can capitalize 
from the industry of music, rather than 
others in other industries.

I’ve learned that it’s really hard 
to compete against big companies. 
(Laughs.) It’s not easy. But we’ve relied 
on content to make it as far as we have. 
Some companies have $100 million 
to spend in one quarter, and we only 
have a song that we can put out that 
hopefully everyone wants to listen to 
and it’s on [Tidal], or people want to 
hear the podcasts that we have. So: the 
power of content. And the power of 
culture. We’re representing all artists 
and we’re representing music. Not the 
commercial side of it — even though 
we have to fight for the commercial 
side of it so that we as an industry can 
stay alive. So I think all of that. It has 
been a tough fight. If I had to pick all 
the fights in my life, it has definitely 
been top three.

In January 2017, Sprint purchased a 
33% stake in Tidal for $200 million — 
a coup for the company. But do you 
regret any of the moves you’ve made 
to grow the streaming business?
In all the businesses, you’re always 
going to make missteps. On Tidal, we 
could have sold five different times. 
We could have merged five other 
different times. We could have taken 
a check very early. I think it was a 
big undertaking, more than we even 
thought. We delisted a public com­
pany [on the Swedish stock exchange, 
Oslo-based Aspiro, which Roc Nation 
acquired to launch Tidal]. (Laughs.) 
Just think about this: Its operations 
were sitting in a European country 
with a completely different work ethic, 
to say it nicely, and obviously a com­
pletely different culture, and they were 
very dependent on technology.

the vision is about the art and the art­
ist. If not, we couldn’t do it, and that 
has been the reason, actually, why 
we’ve turned down a lot of deals, be­
cause the different companies we’ve 
talked to just were not thinking the 
way we’re thinking.

Since Roc Nation formed in 2008, the 
business has completely changed. 
How do you stay on top of it?
We were streaming five years ago and 
actually bought [Aspiro] a year before 
that. In 2014 we started talking about 
streaming, and everybody thought 
we were crazy. We stay on the cutting 
edge because we are part of it. Jay’s an 
artist. He and Juan live for sports. Jay 
Brown is living it day and night — art­
istry is who he is. We are the industry. 
It’s not like we’re some guy who came 
into the business and just knows busi­
ness. It’s different for us. We’re the 
species ourselves.

Roc Nation was born from Jay and 
Jay Brown and Juan and Ty Ty being 
at Def Jam and saying, “We need to 
create our own place.” Jay’s the model, 
and we’ve taken his model and said, 
“OK, this needs to go across everyone.” 
That’s how we’ve been able to start all 
the different divisions: because we’ve 
needed them. We needed a publishing 
division, just in case we can’t go out 
there and get [artists] a competitive 
publishing deal. We can give them one. 
Do we get them a good label deal? If 
you don’t want to do it, we can. Oh, 
you want to put out some music? They 
can’t get it out? We can get it up. It’s 
like we’ve created our own toolkit to 
do what we do.

What do you hope to accomplish with 
this partnership with the NFL?
We’re hoping to be able to affect 
what’s going on. I don’t think, in our 
lifetime, racism will end. We were 
born into it, it’s here, and we’re going 
to die, unfortunately, and it’s going to 
be here. And it stems from so many 
different things. So I think we want to 
affect, we want to create awareness.

We were at the sentencing for Meek 
Mill, when he was sentenced to two 

to four years [for a parole violation in 
2017]. And Michael Rubin [co-owner 
of the Philadelphia 76ers] was in the 
courtroom — and he was shocked. I 
wasn’t shocked because this is how 
it is. We all know someone who’s got 
locked up, I know people who are do­
ing life in prison, who have been killed, 
who have been harassed by police — 
it’s just a normal thing for us. It’s just 
how we deal with that. And for [Ru­
bin], he had never experienced that.

And seeing how he experienced 
that, and then what he did about 
it — he ended up wanting to start 
REFORM. Rubin had his epiphany and 
said, “I have to do something about 
this. I’ve always given to charity, but 
I’ve never been passionate about any­
thing.” Him going out and knocking on 
his friends’ doors, bringing $50 million 
to the table. And now we’re doing all 
these incredible things with REFORM 
— it’s only 11 months old, and we’re 
waiting on Pennsylvania to hopefully 
pass this bill, and we’ll change how 
probation and parole get handled in 
that state. That’s just the beginning.

So I realized that — some people are 
unaware. Some people just don’t know. 
If we’re able to create more aware­
ness, I think there’s a lot more Michael 
Rubins out there. They may not be 
as wealthy and have such influential 
friends. (Laughs.) But it’s enough that 
they know. I believe that, fundamen­
tally, the majority of Americans believe 
in life, that there’s part of us that is 
good, that we’re good people. It’s 
America — best country in the world!

I believe that the 32 [NFL] owners, 
they’re billionaires and intelligent 
people — I get all that. And I get that 
some people don’t like some of the 
owners, or the NFL — put that to the 
side. They have 125 million viewers 
during the Super Bowl. I want to talk 
to those 125 million people. And I 
want to tell them, “Do you know that 
this is happening to Meek Mill?” And 
some of them will say, “I don’t care.” 
Some of them will say, “I didn’t know, 
and I care, and I don’t want that to 
happen to another kid at the age of

19.” Because that affects us, somehow, 
because we’re all in this together 
as a country. So part of what we’re 
trying to do is figure out how we can 
create awareness, how we can bring 
our message across, and I think the 
NFL wants that also — they just don’t 
know how to do it.

Which of Roc Nation’s accomplish­
ments are you most proud of?
I think the NFL deal is a success. Here 
you have the biggest sports organiza­
tion in the United States. Super power­
ful. Billions of dollars a year, ratings 
going up as we speak. And they came 
to a minority-owned, little indepen­
dent company in comparison to them, 
and said, “We’d like you to help us.” I 
think that’s a win for culture, it’s a win 
in the music movement.

Our label deal that we did with 
Universal, that’s groundbreaking. 
Now I know that some people are 
actually using it in other labels, be­
cause I negotiate label deals for other 
people and they’re actually using the 
deal that I did with Jeff Harleston as 
a template. We were in the right. And 
kudos to Universal for wanting to do 
that and saying, “Let’s try it. Let’s see 
how it works.”

You want me to tell you the truth? 
The music industry, touring and man­
agement — most of it has to do with 
accounting. It’s all accounting. Right 
back to the beginning [of my career]. 
I never realized that. There’s so many 
things; we’ve done so much.

The fact that we employ so many 
people — that’s a big responsibility. 
People have families, they work here. 
And making sure that every day we’re 
pushing the envelope, and they come 
here because they believe. It’s super 
entrepreneurial in here. If you come 
here in the morning, it’s full. Or you 
come in here at 9 o’clock at night, it’s 
full of people, everyone working for 
the same cause. I think we’re a move­
ment — we’re a cause. We’re more 
than a business. And then the money 
comes after it. Because we do what 
we’re passionate about. □ D

IM
IT

R
IO

S K
AM

BO
U

R
IS

/G
ET

TY
 IM

AG
ES

92 BILLBOARD • DECEMBER 14, 2019



Congratulations

Deborah Curtis
Head of Global Experiential Marketing & Partnerships, American ExpressOn Being A 2019 Billboard Women in Music Honoree

From Your Friends At

ticketmaster ®



From left: Aguirre, 
Genco, Charlesworth and 

LaPolt photographed by 
Tawni Bannister in 2018.

Women In Music: The Hall Of Fame
Honored in previous years as executives of the year, these industry leaders talk about their ongoing work and challenges, 

changing attitudes toward women, advice for the next generation and the artists who inspire them By Joe Levy

Danielle Aguirre
EXECUTIVE VP/GENERAL COUNSEL, NATIONAL MUSIC 
PUBLISHERS’ ASSOCIATION

Jacqueline Charlesworth
PARTNER, ALTER KENDRICK & BARON

Susan Genco
CO-PRESIDENT, THE AZOFF COMPANY

Dina LaPolt
OWNER/CEO, LaPOLT LAW

T
O SAY THAT THESE EXECUTIVES, 
who played a crucial role in the passage 
of the Music Modernization Act, have 
remained busy in the year since the 
legislation was signed into law would 
be an understatement. All four were 

involved in the creation of the Mechanical Licensing 
Collective, the mechanical rights administration 
organization called for by the MMA. “It’s a technology 
and data company at its heart,” says Aguirre, a 
nonvoting board member of the MLC. Beta testing on 
a centralized public database accessible to both rights 
holders and anyone licensing mechanical rights is slated 
for the end of the second quarter of 2020. “We will have 
a portal, one place, where you’ll get paid, and there 
will be audit rights,” says Aguirre. “It’s something that’s 

intuitive, whether you’re a self-published songwriter 
with a few songs or you’re a major publisher with a few 
million songs.”

The MLC wasn’t the only new organization launched 
in 2018 to protect the rights of creators. Genco — along 
with her fellow co-president of The Azoff Company, 
Elizabeth Collins (see page 112) — was one of the found­
ing forces behind the Music Artists Coalition, an artist 
advocacy group.

“Being an artist is an individual undertaking,” she 
says. “Folks on the other side who have interests that are 
not necessarily pro copyright/pro artist are very good 
at dividing and conquering. We haven’t always come 
together as a group.” So the Music Artists Coalition — 
whose board includes Irving Azoff, Coran Capshaw, 
John Silva and Live Nation Entertainment’s Ali Harnell 
— will draw on the coalition-building that led to the 
passage of the MMA to protect artists’ rights.

For both Charlesworth and LaPolt, the past year has 
been a time of expansion. Charlesworth joined music 
copyright firm Alter Kendrick & Baron in May and moved 
to Los Angeles, where she’s building out the firm’s West 
Coast presence. “I had to take the California bar exam 
last summer, which was not a lot of fun, but I passed,” 
she says. For her part, LaPolt — who made news when 
she got client 21 Savage out of a U.S. Immigration and 
Customs Enforcement detention center in February — 
has grown her business enough that she’ll be expanding 
her namesake firm next spring.

All four recognize that there have been positive 
changes for women in the industry, and all four see the 
need for greater change. “The more that you can have 
not just women, but women of color in positions of 
power that show the diversity of the music that we’re 
actually representing, the stronger our industry is going 
to be,” says Aguirre.

Adds LaPolt: “It is sad that there are only five 
women CEOs, and two of those share the title with 
their male counterparts.”

Genco would like to see better protection for female 
creatives. “If you’re a female executive at a label, 
publisher or management company, one hopes that you 
have a system in place that can address any concerns 
that arise,” she says. “Who do you call when you’re a 
young, female session musician? Who do you call when 
you’re a young songwriter who’s at the studio late at 
night with a powerful producer, powerful artist, powerful 
songwriter? There’s no boss there.”

Charlesworth sees a need to address issues on a 
broader scale. “Fundamentally, at a cultural level we 
have to embrace the idea that women really can be 
great leaders,” she says. “The sad truth is that in large 
law firms, the number of women equity partners, 
frankly, hasn’t changed much since I graduated from 
law school, which was a long time ago. You have to get 
to a tipping point where there are enough women in 
leadership roles that it’s not an exception, but it’s just 
the way things are.”
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A POWERFUL VOICE 
A LASTING IMPACT.
We’re proud to honor Alicia Keys with the
American Express Impact Award for her 
inspiring influence on and off the stage.
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Bozoma Saint John
CHIEF MARKETING OFFICER, ENDEAVOR

“I have a high bar for what I want to see happen for 
women in the music business and in the corporate

WOMEN IN MUSIC 
EXECUTIVES

I WIN

Julie Greenwald
CHAIRMAN/COO, ATLANTIC RECORDS

“When Lizzo came in last Septem­
ber to play her album, I said to her, 
‘We need this right now.’ Because 
I was feeling like, ‘What the fuck is 
going on in the United States?’ We 
need good, positive people like her 
who stand for something. There’s 
that Marian Wright Edelman quote, 
‘You can’t be what you can’t see.’ 
Lizzo definitely put herself on front 
street and made sure people — 
young girls, young boys, the LGBT 
community — could see some­
thing else. We haven’t really seen 
a woman like her be a mainstream 
artist since Aretha Franklin. She 

talked about self-love and body 
positivity, but she was like, ‘I’m also 
going to have bad days, and I’m 
going to be honest with every­
body’ — just 100% authentic. And 
I definitely set the tone here, which 
was: ‘We’re fucking breaking Lizzo.’ 
It was not ‘Hey, I hope we can get 
it.’ It was ‘You’re going to make 
sure everyone hears this album 
and understands who Lizzo is.’ And 
everyone delivered. The covers 
came when we needed them, the 
synchs. Radio — you can count on 
one hand how many artists you can 
take to five formats. I worked her 
on all sides of the building. She’s 
not a pop artist, she’s not an urban 
artist. She’s everyone’s artist.”

world overall. There hasn’t been enough change. 
We’re still looking at very low percentages for women 
in the C-suite. And since the retirement of [Xerox 
CEO] Ursula Burns three years ago, there are no black 
women CEOs at a Fortune 500 company. As we’ve 
seen in the report commissioned by the Lean In 
organization, the glass ceiling isn’t the problem, it’s 
the broken rung. Women aren’t getting into manage­
ment positions — and if they can’t get to that level, 
how do they expect us to get to the ceiling? We need 
to evolve the narrative so that making these changes 
isn’t just on the shoulders of women but squarely on 
the shoulders of men. Men need to be made more 
aware of the fact that there aren’t women in these po­
sitions. That they need to be held more accountable 
for the numbers and for the advancement of women. 
But I’m still very optimistic. I work to showcase the 
fact that you can be a black woman in the corporate 
space — in any space. I’ve been a woman in tech, in 
music, Hollywood — a lot of different industries — 
and I see that there’s an opportunity to bring more 
women in, especially in senior positions. Because the 
pipeline is definitely not the problem.”

Michele Anthony
EXECUTIVE VP/EXECUTIVE 
MANAGEMENT BOARD MEMBER, 
UNIVERSAL MUSIC GROUP

“There is a lot that has improved 
[for women], and I’m proud of our 
company. You only need to look 
at the leadership of UMG to see 
the number of very strong senior 
women peppered throughout 
the company. I’m proud to sit on 
Jody Gerson’s executive board for 
She Is the Music, and I’m proud 
of the work we did alongside the 
Recording Academy task force, 
focused on creating diversity 
in Recording Academy voting 
membership, the committees and 
the show itself. We’ve made great 
gains. But there’s so much more that 
needs to be accomplished, not just 
in our industry but in many others. 
Part of the positive change that 

we’ve seen is generational. There is 
more of a majority consciousness 
— a favorite Gloria Steinem term — 
regarding equal opportunities and 
pay. However, there’s still cliched 
stereotyping — ambitious, strong 
female personalities being referred 
to as too tough or emotional. 
Women being told to calm down, 
being interrupted, subjected to 
overtalking, not sharing credit. I 
continue to hear these things from 
young women. Gloria Steinem 
has a great point in her new book: 
Women should be linked, not 
ranked. It’s very important for young 
women to own their voices and their 
power, and to support and promote 
each other.”

Jody Gerson
CHAIRMAN/CEO, UNIVERSAL MUSIC 
PUBLISHING GROUP

“If we are going to increase the numbers 
of women working in music, it’s going 
to be women who have to push other 
women into position. People ask about 
ours being a male-dominated business. 
There are a lot of men in the business, 
and you push your friends into position.

When I was coming up, I didn’t play 
golf, I didn’t go to basketball games with 
the guys. I wasn’t part of that crowd. 
There was no way for me to have social 
interaction with the people leading our 
business. It certainly didn’t hurt me. But 
in order to truly change the numbers, 
we as women have to create commu­
nity — I call it sisterhood. And you have 
to change the narrative. It’s not enough 
that there’s one of us running a company. 
It’s not going to be better until there are 
many of us running companies, and it’s 
not going to be better until people aren’t 
thinking about women running compa­
nies. I want to be compared to the best 
executives in the business. Not the best 
female executives. I — with an incredible 
group of executives and employees — 
have built Universal into a billion-dollar 
business. Our revenue growth is extraor­
dinary. It’s not because I’m a woman run­
ning a business. It’s because I’m a really 
good executive running a business.”

Judy McGrath
BOARD OF DIRECTORS, AMAZON

“Baby boomers — whether it’s in politics, 
music or media — need to step aside 
and make room for the new generation, 
who are digital natives, who grew up 
in a very different world and who have 
different expectations from work and 
life. In many ways, I think it’s harder 
for young people today. Looking for a 
job is anonymous. You do everything 
electronically. But I think the best advice 

I can give young women is, do lots of 
different things along the way. I recently 
heard Michelle Obama speak, and she 
said that she was always very focused 
on a straight line forward — which has 
certainly worked for her — but that 
her husband taught her the value of 
the swerve. You’re not going to know 
what you’re great at, or what you like, 
until you try it. Have an open mind. 
Learn something about management. 
Learn something about business. Gerry 
Laybourne, who ran Nickelodeon at 
Viacom, once said to me, ‘I don’t think 
you’re going to be truly successful 
until you learn to look at business as 
creatively as you look at the creative 
process.’ At the time, I thought, ‘I’m not 
so sure about that.’ But the truth is, I 
really fought my way into understanding 
and representing business — P&Ls, 
operating income — so I could be fully 
taken seriously at the table. So that was 
good advice.”
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Among the women working at Spotify 
are (from left) head of R&B Mjeema 
Pickett, vp/global head of artist and 
label services/interim co-head of 
music Marian Dicus, head of artist 
and label marketing U.S. Latin Monica 
Damashek, head of international 
music Madeleine Bennett, head of 
music marketing Amanda Butler, 
Ostroff, head of curation strategy Meg 
Tarquinio, head of consumer PR, U.S. 
and Canada Tamika Young, head of 
artist and label marketing Nashville 
Brittany Schaffer, head of artist 
relations Whitney-Gayle Benta and 
head of North America artist and label 
marketing Rosa Asciolla, who were 
photographed by Mackenzie Stroh on 
Nov. 11 at Spotify in New York.
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DEEP IN STREAMS: THE WOMEN OF SPOTIFY
“Perhaps the achievement we’re most proud of in 2019 is that Spotify’s music team

surpassed 50/50 parity in terms of women in the ranks. That means more than 
50% of the music team is comprised of employees who identify as female, which 

is an enormous step forward not only for the company, but for our industry”
— DAWN OSTROFF, CHIEF CONTENT OFFICER, SPOTIFY
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MUSIC GROUPS

Katina Bynum
EXECUTIVE VP EAST COAST LABELS, 
UNIVERSAL MUSIC ENTERPRISES 

Celine Joshua
GM OF COMMERCIAL, CONTENT AND 
ARTIST STRATEGY, UNIVERSAL MUSIC GROUP 

Susan Mazo
SENIOR VP GLOBAL CORPORATE SOCIAL 
RESPONSIBILITY, EVENTS AND SPECIAL 
PROJECTS, UNIVERSAL MUSIC GROUP 

Jaime Weston
EXECUTIVE VP CONSUMER MARKETING, 
UNIVERSAL MUSIC GROUP
While Mazo oversaw the coordination of over 
150 corporate social-responsibility projects 
across 60 countries in the past year, she’s 
particularly proud of developing and launch­
ing All Together Now, UMG’s companywide 
philanthropic platform, creating campaigns in 
the past 18 months “around recognized events 
like Pride, Black History Month, International 
Women’s Day, Election Day, Mental Health 
Awareness Month and Earth Day,” says Mazo. 
Bynum is helping UMG’s labels (Republic, Def 
Jam, Capitol and Island) position themselves, so 
that “artists still believe that signing with a record 
label is the best path for a successful worldwide 
career.” Highlights of her year included releases 
from superstars like Lil Wayne and Nicki Minaj, 
as well as breakthroughs from newcomers such 
as Blueface and Kiana Lede. Joshua pioneered a 
new strategy for early viewership with major mu­

sic videos by customizing the YouTube premiere 
of Taylor Swift’s “ME!” Tallying a record-breaking 
65.2 million views in 24 hours, it became the 
platform’s biggest 24-hour debut by a solo 
female artist, according to YouTube. Weston 
j oined UMG from the NFL in October 2018 in a 
newly created role that oversees brand strategy, 
digital innovation and artist insight. “In this new 
world,” says Weston, “the consumer really has all 
the power.”
ADVICE FOR NEXT-GEN WOMEN MAZO “Three 
things: Be confident and kind; read the press 
every single day and have an opinion; listen 
to the stories of the women who have come 
before you and let their lessons help you find 
your own path.”

Monica Cornia
SENIOR VP INTERNATIONAL MARKETING, 
RCA RECORDS, ARISTA RECORDS 

Deirdre McDonald
EXECUTIVE VP GLOBAL PUBLIC POLICY 
AND INDUSTRY RELATIONS, SONY MUSIC 
ENTERTAINMENT

Julie Swidler
EXECUTIVE VP/GLOBAL HEAD OF BUSINESS 
AFFAIRS/GENERAL COUNSEL, SONY MUSIC 
ENTERTAINMENT

Melissa Thomas
SENIOR VP INTERNATIONAL MARKETING, 
COLUMBIA RECORDS, EPIC RECORDS

Swidler, 61, undertook the task of moderniz­
ing Sony Music’s recording agreements at the 
direction of CEO Rob Stringer. “We are an 80% 
digital global organization,” says Swidler. “What

BYNUM

JOSHUA

»

MAZO

WESTON

CORNIA

MCDONALD

SWIDLER

THOMASTHE MOST URGENT ISSUE FACING THE MUSIC BUSINESS IS...
“With the rise of hip-hop, there’s a huge 
void across the board of black executives 
— not just women. The sound of black 
music is really running the game, but 
when you look at the offices where the 
decisions are being made, you don’t see 
people who look like us”
— MARSHA ST. HUBERT, ATLANTIC RECORDS

OSHEROVA

RUXANDRA

ADAMS

does that mean for our contractual relationships 
with our artists?” She also helped Sony upgrade 
the online portal through which artists can view 
streaming earnings and withdraw royalties 
monthly. “In my geeky music-business way, it’s 
very revolutionary,” she says. McDonald, 55, 
helped steer labels, publishers and what she calls 
a “coalition of the willing” into a 21-point “Code 
of Best Practice” designed to stamp out false 
plays and other forms of stream manipulation. 
“That was hard-fought,” she says of the June 
agreement. “The aim was to send a very public 
message: Money needs to flow fairly in this 
world of streaming.” Cornia and Thomas, both 
38, drove international marketing efforts for their 
respective Sony Music labels. In September, 
Cornia notes that Khalid sold out two nights at 
the O2 Arena in London. She cites his block­
buster 2017 Marshmello collaboration “Silence” 
as an especially potent global hit: “We’ve done 
our best to move him to as many markets as 
possible.” Thomas helped break two of Sony’s 
biggest 2019 singles, Lil Nas X’s “Old Town 
Road” and Travis Scott’s “Highest in the Room.” 
Internationally, the former hit 2.3 billion streams; 
the latter, 199.6 million.
ADVICE FOR NEXT-GEN WOMEN SWIDLER “Women 
are told to be more X, be more Y, and the best 
way for you to be successful is to figure out 
who you are, to work with your own style.”

Masha Osherova
EXECUTIVE VP/CHIEF HUMAN RESOURCES 
OFFICER, WARNER MUSIC GROUP 

Oana Ruxandra
EXECUTIVE VP NEW BUSINESS CHANNELS/ 
CHIEF ACQUISITION OFFICER, WARNER 
MUSIC GROUP
“Entrepreneurship, experimentation and innova­
tion” are the watchwords cited by Ruxandra 
as her team leads digital strategy and business 
development for Warner Music Group. She’s 
working to close deals and secure partnerships 
at WMG “that protect the long-term value of 
music — so our artists and songwriters can keep 
creating amazing music for their fans.” Osherova 
is working with WMG’s leadership to redefine 
“what a 21st century music company should look 
like.” Her focus is on inclusion and diversity, but 
also mobilizing employees around social con­
cerns — “things they care about” — and issues 
like international opportunities and policies so 
“our people can find the right life-work blend.” 
HAVE ATTITUDES CHANGED? RUXANDRA “There’s 
certainly more dialogue now — there’s more 
discussion and more awareness — and that’s 
a start.”

LABELS

RHONE

Traci Adams
EXECUTIVE VP PROMOTION, EPIC RECORDS

Sylvia Rhone
CHAIRMAN/CEO, EPIC RECORDS
“I’m proud of our staff’s ability to consistently 
deliver breakthrough artists on a global scale,” BY
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I'm so proud of Bridget and Stacy, 
and all the women at Messina Touring Group.

Louis Messina
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says Rhone, whose promotion to chairman/CEO 
in April came amid a prolific 18 months for Epic 
artists. Adams notes that the label notched five 
debuts in the top three on the Billboard 200, 
including Future’s The Wizrd, 21 Savage’s I Am 
> I Was and Travis Scott’s Astroworld, all three 
chart-toppers, along with the No. 2 bows of 
DJ Khaled and Rick Ross. Scott logged his first 
Hot 100 No. 1 with “Sicko Mode” and his second 
chart-topper with “Highest in the Room.” Rhone 
reached another milestone in October as the 
first female African American recipient of City of 
Hope’s Spirit of Life Award.
WHERE SHE UNWINDS RHONE “A beach with 
warm, turquoise water.”

Dahlia Ambach Caplin
SENIOR VP A&R, VERVE/IMPULSE!

Ambach Caplin, promoted to her senior A&R 
role in May, signed Tank & The Bangas and 
helped them craft Green Balloon, the album that 
earned the New Orleans act a Grammy nomina­
tion for best new artist. She also signed J.S. 
Ondara, who debuted at No. 37 on the Emerging 
Artists chart on the strength of his album Tales 
of America, and Jon Batiste, who has recorded 
back-to-back Live at the Village Vanguard 
albums. She says she’s focused on “bolstering 
and revitalizing the storied label imprints that we 
oversee, which are Impulse!, Verve Records and 
Verve Forecast.”
ADVICE FOR NEXT-GEN WOMEN “Find your mentors 
and don’t be afraid to assert yourself.”

Michelle An
SENIOR VP/HEAD OF CREATIVE CONTENT, 
INTERSCOPE GEFFEN A&M

Annie Lee
CFO, INTERSCOPE GEFFEN A&M

Brenda Romano
PRESIDENT OF PROMOTION, INTERSCOPE 
GEFFEN A&M

Nicole Wyskoarko
EXECUTIVE VP URBAN OPERATIONS, 
INTERSCOPE GEFFEN A&M

While Billie Eilish launched her career on 
SoundCloud in 2016, she “hadn’t broken into the 
mainstream before our radio campaign,” says 
Romano, whose team helped send Eilish’s “Bad 
Guy” to No. 1 on the Hot 100. The same promo­
tion savvy helped Selena Gomez achieve her 
first Hot 100 No. 1 with “Lose You to Love Me.” 
An engineered Eilish’s ceiling-dancing perfor­
mance on Saturday Night Live and helped Go­
mez shoot her videos with only an iPhone 11 Pro, 
drawing, says An, “a combined 170 million views 
in the first few days alone.” Wyskoarko, 41, says 
her priority is “highlighting female voices and 
breaking female artists, particularly young black 
women,” from Ari Lennox to Summer Walker. 
Lee, 39, was upped to CFO in March and takes 
pride in finding the balance “between being fis­
cally responsible and not stifling creativity.”
SONG THAT INSPIRES WYSKOARKO “Nina 
Simone’s ‘Feeling Good’ is a classic. Her voice, 
the lyrics and production evoke a sense of 
renewal and power.”

Rayna Bass
SENIOR VP MARKETING, 300 ENTERTAINMENT

AMBACH CAPLIN

AN

LEE

ROMANO

WYSKOARKO

DASTUR

GOLDSTEIN

£
MACKAR

FANT

Bass was promoted in January to lead the all­
women marketing department at 300, with a 
focus on breaking down traditional genres that 
pigeonhole artists. She has also helped deliver a 
run of No. 1s this year across a variety of charts 
for artists like Young Thug (Billboard 200), Highly 
Suspect (Mainstream Rock), Cheat Codes 
(Dance/Mix Show Airplay) and Megan Thee 
Stallion (Rhythmic).
MOST URGENT ISSUE “Adaptability. The industry 
is changing every single day. We need to be 
able to quickly adapt to new technologies 
and keep up with the new ways that music is 
consumed.”

Margi Cheske
PRESIDENT, FANTASY RECORDS, CONCORD 

Cheske has overseen the successful relaunch 
of the storied Fantasy label (launched in the late 
’40s as a jazz imprint and the label of Creedence 
Clearwater Revival in the ’60s), now home to a 
diverse and acclaimed roster. She has overseen 
the success of Nathaniel Rateliff & The Night 
Sweats (“Hey Mama” is their third No. 1 on 
Triple A), Steve Perry (his first solo album in 24 
years, Traces, hit No. 6 on the Billboard 200) 
and Tanya Tucker (While I’m Livin’ has received a 
Grammy nomination for top country album).
HAVE ATTITUDES CHANGED? “There’s still a long 
way to go, but at least it’s a topic of discussion 
now, and that’s how real change begins.”

Sharon Dastur
SENIOR VP PROMOTION, REPUBLIC RECORDS

Wendy Goldstein
PRESIDENT OF WEST COAST CREATIVE, 
REPUBLIC RECORDS
Donna Gryn
SENIOR VP MARKETING, REPUBLIC RECORDS

Kerri Mackar
SENIOR VP BRAND PARTNERSHIPS, REPUBLIC 
RECORDS
After Ariana Grande’s back-to-back Bill­
board 200 chart-topping success of Sweet­
ener in September 2018 and Thank U, Next in 
February, the reunion of the Jonas Brothers on 
the No. 1 album Happiness Begins in June kept 
Republic on a roll. “When I was the [program 
director] of [WHTZ New York] Z100, we played 
‘Burnin’ Up,’ ‘S.O.S.’ and other Jonas Brothers 
tracks,” says Dastur. “Now, being on the label 
side, it’s a full-circle moment.” Adds Goldstein: 
“The stars aligned really well. My first choice 
[for producer on Happiness Begins] was Ryan 
Tedder, and he was like, ‘I’m so in.’ All I had to 
do was make the right record with them. The 
rest is history.” While Gryn works with Republic’s 
superstars, she is also focused on the growth of 
rising artists Julia Michaels, who just headlined 
her first tour, and Jeremy Zucker, who has 
logged 430 million streams. Mackar, 34, moved

Republic from one-off deals with brands to 
increased repeat business, doubling revenue 
year over year. Post Malone’s 2019 “Dive Bar” 
campaign with Bud Light evolved this year with 
a custom can and co-branded merchandise.
SONGS THAT INSPIRE MACKAR “ ‘One Moment 
in Time’ by Whitney Houston and ‘Shake It 
Out’ from Florence + The Machine.”

Phylicia Fant
CO-HEAD OF URBAN MUSIC, COLUMBIA 

RECORDS
Jenifer Mallory
GM, COLUMBIA RECORDS

“The new generation of Columbia rising stars is 
incredible,” says Mallory, 43, citing Rosalia; Ty­
ler, the Creator; Dominic Fike; Lil Tjay; Polo G; 
and Lil Nas X, whose record-setting “Old Town 
Road” has earned 2.3 billion streams. “If you 
ever saw a team come together, it was during 
the Lil Nas X project,” says Fant, 41, who came 
to Columbia from Warner Records only a year 
ago to help nurture the roster. “We’re not only 
signing these artists but developing them to be 
long-term staples.”
WHERE SHE UNWINDS MALLORY “Somewhere in 
nature. I like to hug trees and climb mountains 
to unwind and refill my tank.”

Nicki Farag
EXECUTIVE VP PROMOTIONS, DEF JAM

Natina Nimene
SENIOR VP URBAN PROMOTION, DEF JAM

Marisa Pizarro
SENIOR VP A&R, DEF JAM

Farag, 40, has helped Florida upstart YK Osiris 
emerge as a promising talent with the success of 
“Worth It,” which broke through on the Hot 100 
in March and has since logged 403 million 
streams. Farag declares that radio can still play 
a factor in developing an artist, saying, “Radio is 
the original playlist.” Pizarro arrived at Def Jam 
earlier this year from Republic in time to be part 
of the launch for Kanye West’s Jesus Is King. “It’s 
always a fire drill with Kanye, who is notorious 
for tweaking up until the last moment, and the 
A&R and production staff really pulled together 
to make it happen,” she says. Nimene, 39, pro­
moted to her current role in July, worked on the 
promotion side for Jesus Is King and saw it top 
the Billboard 200, as well as the Top R&B/Hip- 
Hop, Rap, Christian and Gospel Albums charts. 
Says Nimene, “This is something that I take great 
pride in being a part of.”
HAVE ATTITUDES CHANGED? FARAG “Drastically. 
We have meetings where we’re speaking 
about our artists that have provocative 
videos and men seem to be a little more 
cautious in how they articulate whether they 
like something or not. Men are a little bit 
more reserved.”
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CONGRATULATIONS TO ALL THE 
INCREDIBLE WONDER WOMEN ON 
THIS YEAR’S LIST! I’M HONORED 
TO SHARE THIS TITLE WITH YOU.

Love, 
Lou and the Tri Star Team

Tri Star
Sports & Entertainment Group

BUSINESS MANAGEMENT • TAX



WOMEN IN MUSIC
EXECUTIVES

Paying It Forward
As the industry gradually moves toward giving women more — and better — opportunities, those in senior leadership roles 

are extending a hand to the next generation, building valuable mentor relationships By Gail Mitchell

W
HEN ATTORNEY DINA 
LaPolt began her practice 
in 2001, the only female 
mentor she could look to 
for advice was a client: Af- 
eni Shakur, mother of the 

late rapper Tupac. “She used to tell me 
all the time, ‘Wisdom comes from good 
j udgment, good judgment comes from 
experience, and experience comes from 
really bad judgment,’ ” recalls LaPolt. 

Since then, LaPolt has become a 
mentor in her own right, joining a 
growing group of women in senior 

positions supporting the next generation 
of female industry leadership. “We’ve 
been more successful at removing bias 
in the workplace,” says Epic Records 
chairman/CEO Sylvia Rhone, who 
alongside Atlantic Records chairman/ 
COO Julie Greenwald and Universal 
Music Publishing Group chairman/CEO 
Jody Gerson is one of the few women 
executives leading a top music company. 
“Sony Music is now 50% women 
globally. But the disparity in senior-level 
management positions for women still 
needs to be addressed. Our task is to 

increase the pipeline for those roles and 
hold companies accountable.”

In an effort to do that, Atlantic 
executive vp Juliette Jones is launching 
a monthly Q&A session with her team 
early next year featuring female speakers. 
“There are a lot of women who need 
and want to ask real questions,” explains 
Jones. “We forget the access we can have 
with our peers and co-workers.”

Elsewhere, MAC Presents is funding 
a spring break 2020 program for female 
college students, who will spend time in 
Los Angeles and Nashville meeting with 

female executives from the major talent 
agencies, record labels, performing rights 
organizations and brand firms. “You can’t 
put a price on that,” says MAC Presents 
president Marcie Allen, who is working in 
tandem with co-worker and mentee Kacie 
Lehman. “The most valuable thing you 
can give someone that wants to break 
into the music industry is time.”

Allen and Lehman — along with 
LaPolt, Jones and their respective 
mentees — recently chatted about what 
they’ve learned on both sides of these 
partnerships.

JULIETTE JONES NATINA NIMENE DINA LaPOLT JESSIE WINKLER MARCIE ALLEN KACIE LEHMAN
EXECUTIVE VP URBAN 

PROMOTIONS, 
ATLANTIC RECORDS

SENIOR VP URBAN 
PROMOTION, 

DEF JAM RECORDINGS

FOUNDER/OWNER, 
LaPOLT LAW

ATTORNEY, 
LaPOLT LAW

FOUNDER/PRESIDENT, 
MAC PRESENTS

SENIOR VP 
PARTNERSHIPS, 
MAC PRESENTS

NIMENE We met in 2005 while I was working at 
WKYS in Washington, D.C., as a promotion and 
programming assistant. But I was very clear that 
I wanted to work on the label side. I remember 
being so impressed the day when Juliette came in 
because I had never seen a woman doing national 
promotion before, only local regional. I felt we had 
an instant connection, so I asked her flat out to be 
my mentor.
JONES I remember too that we bonded because 
you had had a lot of false starts with male execu­
tives who said they were going to hire you. But they 
never followed up. That touched me because I knew 
that frustration.
NIMENE We’ve only worked together three out of 
the 15 years we’ve known each other, but she has 
been a constant throughout my entire career. I brag 
about our relationship because I’m just so grate­
ful that she took the time to invest in me. It’s very 
comforting to know I have someone that has my 
back. I also feel a sisterhood with my peers now. We 
have our own cheerleading squad and group chats 
to hold each other down.
JONES To be able to give someone an opportunity 
and watch them grow is very fulfilling. But there’s 
still an underlying belief that there’s only one seat 
at the table for us. There’s a long way yet to go 
in terms of more women being able to put more 
women in key positions. I ultimately just want to be 
a resource.

WINKLER I was at Universal Music Publishing han­
dling royalties when I met Dina in 2010. I talked to 
Michael Rexford, a lawyer at Universal at the time. 
He said I had to meet Dina, who was teaching her 
UCLA class. And though I had graduated from Berk­
lee College with a music business degree, I knew it 
was worth taking the class just to meet Dina. 
LaPOLT By the end of the class, she decided she 
wanted to be a lawyer. So I told her to do as many 
internships as she could while going to law school 
and to keep in contact with me. She has been a 
lawyer here now for four years.
WINKLER Seeing and following her lead as a 
woman working in the industry has just been 
invaluable for me. I was like, “All right, I can do 
this. I don’t have to go to Harvard to succeed in 
this industry. I can be a woman, and I can speak 
my mind as a woman.” The industry isn’t always 
supportive of women. There’s not a lot of tolerance 
for things like family flexibility and maternity leave. 
I’m on maternity leave now, and not once have I 
been made to feel shut out of anything or like I’m 
inconveniencing anyone.
LaPOLT There are two types of women: those that 
help pull each other up and those that actively push 
each other down. That’s definitely a thing in the 
music industry. It’s so hard to listen to women who 
preach inclusivity when the majority of their teams 
are men. I’ve called executives and artists out for 
that. As an industry, we have to set goals for the 
changes we want to see.

ALLEN Kacie started as an intern with us. She was 
part of Belmont University’s [Nashville] East-West 
program.
LEHMAN I was working in field marketing with 
Red Bull. I knew someone who knew Marcie, and I 
got connected that way. I started full time in 2012. 
We used to carpool to work together in New York, 
and that’s when I learned a lot: listening to her take 
phone calls on the car speaker as we drove across 
the bridge. And as a brand-new employee, she was 
willing to put me in the room so I could just soak up 
everything. I’m super grateful for that access with 
no separation.
ALLEN I was very careful from the beginning to 
not be overbearing, to just let her soar on her own. 
I guess on the flip side you could say I threw her 
in the deep end to see if she could swim. And she 
swam beautifully. She being millennial and me not, 
we absolutely have different viewpoints and have 
had heated discussions.
LEHMAN Marcie’s mentorship has really been 
inspirational for me as I adopt the practices that I’ve 
learned from her over these eight years. It’s a thread 
for our company that we don’t take for granted and 
continue to perpetuate.
ALLEN There are some unbelievable women in 
power in the C-suites now. But the next steps I want 
to see are more record labels, booking agencies, 
management companies, publishing and other in­
dustry firms being started by women. I want to see 
more female business owners forging the path. JO
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CONGRATULATIONS
ALESSANDRA ALARCÓN

AND TO ALL WOMEN IN MUSIC

SPANISH BROADCASTING SYSTEM



' WOMEN IN MUSIC
7 V \\ EXECUTIVES

Maria Fernandez
EXECUTIVE VP/COO, SONY MUSIC LATIN 
IBERIA
Fernandez, 46, oversees finance, human 
resource matters and new business for Sony’s 
U.S. Latin, Latin America and Iberian operations 
— and also has a hand in all of Sony’s Latin 
recording deals and strategic acquisitions. But 
she takes most pride in recently implement­
ing (along with her counterparts at other Sony 
labels and divisions) new functions in Sony Mu­
sic’s artist portal. “These tools allow our artists 
and royalty participants to view and withdraw 
earnings faster than ever before” she says, “and 
went live on Oct. 28”
MOST URGENT ISSUE “Equality and diversity 
continue to be the top ones, especially in 
areas like A&R and senior management.”

Lanre Gaba
GM/SENIOR VP URBAN A&R, ATLANTIC 
RECORDS
Dionnee Harper
SENIOR VP MARKETING, ATLANTIC RECORDS
Marsha St. Hubert
SENIOR VP MARKETING, ATLANTIC RECORDS
Nina Webb
SENIOR VP MARKETING, ATLANTIC RECORDS 
Gaba, a 20-year industry veteran, was honored 
by the RIAA with the label executive of the year 
award in September for playing a crucial role 
in the superstardom of artists like Lizzo and 
Cardi B. “What we did with Cardi in two years 
takes some people 10 years [or] almost a fucking 
lifetime” says St. Hubert, 41, who is ready to 
break new artists like Roddy Ricch and Jack Har­
low in 2020. “The way she has been able to slash 
everything from the last two years has really 
created a space for women” Webb focused on 
supporting the creative visions of Atlantic artists, 
such as Janelle Monae’s Grammy-nominated 
Dirty Computer, which was accompanied by a 
46-minute narrative film, and Melanie Martinez’s 
simultaneous release of K-12 as an album and 
92-minute feature film. Harper, 41, set her sights 
on bringing more under-the-radar rappers to the 
top of the charts. YoungBoy Never Broke Again’s 
Al YoungBoy 2 marked his first chart-topping 
album on the Billboard 200, while Kevin Gates’ 
I’m Him peaked at No. 4 on the Billboard 200, 
both in October.
MOST URGENT ISSUE GABA “If we’re not care­
ful to make sure songwriters stay afloat in 
this business, we’re going to lose the ability 
to have these life-changing songs that have 
shifted the culture and changed the world.”

Ethiopia Habtemariam
PRESIDENT, MOTOWN RECORDS; EXECUTIVE 
VP, CAPITOL MUSIC GROUP
“Yesterday. Today. Forever” The phrase used 
years ago to celebrate the 25th anniversary of 
Motown still rings true for Habtemariam, 40, 
as she presided over the 60th anniversary of 
the legendary label in 2019 — while building 
its current roster with the likes of Migos, Vince 
Staples, BJ the Chicago Kid, Tiwa Savage and 
others — as well as the soundtrack to the film 
Queen & Slim. Motown’s streams increased by 
over 604 million between September 2018 and
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September 2019. “I’ve grown up in the industry, 
starting young [at age 14], and learned a lot over 
time” says Habtemariam. “I love the change. I 
love the innovation. That’s what kind of keeps 
me engaged and excited about music and our 
business overall.”
ADVICE FOR NEXT-GEN WOMEN “Roll up the 
sleeves. Do the work. Do your research. Study 
the business. It’s not just about standing up 
next to an artist or showing up at an event. 
Show your value by having an opinion and do­
ing what’s necessary to make an impact.”

Allison Jones
SENIOR VP A&R, BIG MACHINE LABEL GROUP 
Jones, 50, and her Big Machine team celebrated 
several opening-week chart-toppers in 2019: 
Thomas Rhett’s Center Point Road reigned on 
the Billboard 200, Florida Georgia Line notched 
a No. 1 on Top Country Albums with Can’t Say I 
Ain’t Country, and Midland earned its inaugural 
peak on the same chart with Let It Roll. Jones’ 
recipe for success? “Always keep your ears, mind 
and eyes open for new talent and hit songs.” 
SONG THAT INSPIRES “Gloria Gaynor’s ‘I Will 
Survive.’ The lyric says it all.”

Michelle Jubelirer
COO, CAPITOL MUSIC GROUP
Jubelirer, 45, helped Paul McCartney get back 
to where he once belonged, delivering a No. 1 
album on the Billboard 200 with Egypt Station, 
his first album since 2005 for Capitol Records, 
the label that launched The Beatles in America. 
She also saw Korean supergroup SuperM 
open atop the Billboard 200 with its self-titled 
debut after a 10-week setup with the group’s 
management company SM Entertainment. 
Lewis Capaldi went to No. 1 on the Hot 100 
with “Someone You Loved,” and Halsey’s 
“Without Me” turned into “the biggest [solo] hit 
of her career,” says Jubelirer.

Cris Lacy
EXECUTIVE VP A&R, WARNER MUSIC 
NASHVILLE
As her label continues to experience world­
wide success with Dan + Shay — thanks to the 
duo’s recent collaboration with Justin Bieber 
on “10,000 Hours” — Lacy, 46, is most proud 
of her team’s recent successes with female 
artists. Ashley McBryde won new artist of the 
year at the Country Music Association Awards; 
fellow newcomer Ingrid Andress’ debut single, 
“More Hearts Than Mine,” reached No. 19 on 
Country Airplay; and American Idol alum Gabby 
Barrett earned her first Country Airplay hit with 
“I Hope.” “In three years,” says Lacy, “they will all 
be global household names.”
HAVE ATTITUDES CHANGED? “Years ago, when I 
first started interviewing for A&R jobs — with 
the exception of one record label — it was a 
given that there was only one [A&R depart­
ment] spot allotted for a woman. Now, at 
least in Nashville, the number of women is 
equal to, or greater than, the men in these 
creative positions.”

Taylor Lindsey
SENIOR VP A&R, SONY MUSIC NASHVILLE

With Lindsey, 33, playing a key role in the label’s 
A&R efforts and working with its joint-venture 
partners, Sony Music Nashville artists reigned 
at No. 1 on the Top Country Albums chart for 35 
out of 47 weeks in 2019. Among those chart­
toppers were Miranda Lambert’s Wildcard;
Luke Combs’ What You See Is What You Get, 
This One’s for You and The Prequel EP; Brooks & 
Dunn’s Reboot; Old Dominion’s self-titled third 
album; and Maren Morris’ GIRL, which broke the 
record for the largest streaming week ever for 
a country album by a woman, then won album 
of the year at the Country Music Association 
Awards. Says Lindsey: “I had a baby girl earlier 
this year, so Maren Morris’ GIRL is more mean­
ingful than ever”
CHARITY SHE SUPPORTS “The Second Harvest 
Food Bank of Middle Tennessee. One in eight 
Tennesseans — and one in six children — 
struggle with hunger daily.”

Cindy Mabe
PRESIDENT, UNIVERSAL MUSIC GROUP 
NASHVILLE
For Mabe, 46, it has been a golden year. 
Although it was released in March 2018, Kacey 
Musgraves’ Golden Hour gained huge acclaim 
this year, including album of the year at the 
Grammy Awards. “Golden Hour changed 
perception, sound and influence in music and 
really established Kacey Musgraves as an 
arena touring act who cannot be contained or 
defined musically, creatively or culturally” says 
Mabe. “She’s one of the most important artists 
in all of music.”
MOST URGENT ISSUE “The lack of development 
in uniqueness, purpose and authenticity in our 
artists and music. It’s a very stale sound-alike 
world out there right now.”

Jessie Maldonado
VP PROMOTION OPERATIONS, RCA RECORDS
Val Pensa
SENIOR VP POP AND ROCK MARKETING, RCA 
RECORDS
Maldonado and Pensa both enjoyed full-circle 
achievements this year. When the reunited 
Backstreet Boys hit No. 1 on the Billboard 200 
with DNA, Maldonado recalled working with 
the group two decades ago at Jive Records. 
Pensa, 37, marketed Whitney Houston’s previ­
ously unreleased version of Steve Winwood’s 
“Higher Love,” as remixed by Kygo. “Whitney 
was one of the reasons that I wanted to work 
for Clive Davis” recalls Pensa, who had previ­
ously worked with him at J Records. “[This] felt 
like a record that the world really needed.” 
MOST URGENT ISSUE PENSA “Mental health.
We have to really take care of each other and 
make sure [we’re] doing what we love, but in a 
healthy way.”

Gabriela Martínez
GM/SENIOR VP, WARNER MUSIC LATIN 
AMERICAS
Her dual roles within (and beyond) the United 
States allow Martínez an unusual bird’s-eye 
view of the total Latin market. No wonder her 
biggest successes are literally all over the map. 
She cites Puerto Rico’s Zion & Lennox, who FE
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MARGIE WITH HER NYU STEINHARDT CLASS AND LUKE COMBS AT ATLlVE • MERCEDES-BENZ STADIUM • ATLANTA, GA • NOVEMBER 17, 2019

CONGRATS TO OUR FEARLESS LEADER 
MARGIE ALLEN FOR 10 YEARS 

ON THE BILLBOARD WOMEN IN MUSIC LIST!

THANK YOU FOR INSPIRING US
AND THE NEXT GENERATION OF INDUSTRY LEADERS.

MAC PRESENTS
MACPRESENTS.COM • @MACPRESENTS

MACPRESENTS.COM


THE BEST ADVICE FOR NEXT-GEN WOMEN IS...
“Get into this business for the right reasons. 
Love the music, be prepared to work hard, 
and overcome any and all obstacles that could 
appear in your path. Lots of people want to be in 
the music business, now more than ever. Talent 
and hard work and passion will always win.”
— MICHELLE JUBELIRER, CAPITOL MUSIC GROUP

NADELMAN

QUIJADAearned three No. 1 hits last year on Latin Airplay 
and Latin Rhythm Airplay, and Argentina’s Paulo 
Londra, whose debut album, Homerun, has 
logged 108 million streams. Colombian band 
Piso 21 collaborated with The Black Eyed Peas’ 
Taboo, while Mexican alt singer-songwriter 
Ximena Sarinana was nominated for album and 
record of the year at the Latin Grammy Awards.
SONG THAT INSPIRES “‘I Am Woman’ by Helen 
Reddy. This song was a big hit when I was just 
[a young girl]. I remember singing it at the top 
of my lungs.”

Michele Nadelman
CFO, WARNER RECORDS
With over half the artists at the rebranded 
Warner Records signed in the past two years, 
Nadelman, who joined the label in January 
from Concord, has been kept busy finalizing 
agreements with acts brought to the label by 
co-chairmen Aaron Bay-Schuck and Tom Cor­
son. “Deals happen very quickly, and it requires 
making fast, strategic decisions,” she says. “This 
has allowed us to transform our roster.”
WHERE SHE UNWINDS “My backyard. Right now, 
there is no getaway... and no time for one.”

Anaid Quijada
MARKETING DIRECTOR, UNIVERSAL MUSIC 
LATIN ENTERTAINMENT
Quijada, 38, leads all marketing strategies for 
UMLE’s acts in the United States and Puerto 
Rico. Her recent standout projects include 
Sebastian Yatra’s Fantasía, which “brought bal­
lads back into the mainstream,” she says, and 
reached No. 1 on the Latin Pop Albums chart, 
and Luis Fonsi’s Vida, whose journey started 
with the release of “Despacito.” “Music is more 
volatile,” says Quijada, “and we need a differ­
ent, more dynamic strategy.”
HAVE ATTITUDES CHANGED? “I got a promotion

[two years ago from label manager] while 
on maternity leave. There’s still plenty of 
progress to be made, but leaders are taking 
into account the importance of women’s roles 
within the industry.”

Elyse Rogers
EXECUTIVE VP, ARTIST PARTNER GROUP
At Artist Partner Group, the joint venture with 
Warner Music Group founded by Mike Caren, 
Rogers sums up this year in three words: 
“global artist development.” “Working with 
our label partners, Artist Partner Group broke 
several new artists around the world: Bazzi, 
Alec Benjamin, Lil Skies and Ava Max — all 
in parallel with the U.S.,” says Rogers, adding: 
“We’ll have more coming in 2020.”
ADVICE FOR NEXT-GEN WOMEN “You will find 
some great partners on your path — some 
senior, some junior, some at your own 
company and some across the world. Value 
and protect them. There’s tremendous 
strength in building real trust. Make the 
time to do it.”

Jacqueline Saturn
PRESIDENT, CAROLINE/HARVEST RECORDS 

At Caroline, the indie distribution and label­
services arm of Capitol Music Group, Saturn 
boasts of “a team that really knows how to 
put [its] foot on the gas at the right time.” She 
cites success stories like capitalizing on the 
appearance of “Trampoline” by Shaed (Photo 
Finish Records) in an Apple ad and “turning 
that into a bona fide radio smash.” The song 
rose to No. 13 on the Hot 100 and has drawn 
217 million streams. Saturn also cites a new 
partnership with Korea’s SM Entertainment, 
which has brought NCT 127 and SuperM into 
CMG’s fold, while a deal with Marvin Records 
in Nigeria includes releasing the singer Rema,

ROGERS

SATURN

SCHIFFMAN

THEIS

VINTEN

who, says Saturn, “we know is going to be a 
global superstar.”

Ayelet Schiffman
SENIOR VP/HEAD OF PROMOTION, ISLAND 
RECORDS
After 24 years with Sony Music and hungry for 
new challenges, Schiffman took charge of Is­
land Records’ promotion team in January, say­
ing, “I wanted to take a chance on myself.” Her 
radio savvy behind Shawn Mendes garnered 
his first Hot 100 No. 1 with “Señorita” (with 
Camila Cabello), notching his sixth No. 1 on the 
Adult Top 40 chart and breaking Ed Sheeran’s 
record for a solo male artist.
MOST URGENT ISSUE “How [does] radio keep 
up in the streaming world. There are art­
ists who break in the streaming world, but 
when you really dig into it, they’re not really 
broken globally until radio puts their stamp 
on it.”

Colleen Theis
COO, THE ORCHARD
The Orchard has galloped to a 5.23% current 
market share so far in 2019, confirming its 
status as the largest independent distribu­
tor in the United States. Yet the company has 
also flexed its outsize international presence 
by “successfully executing a global, timed 
physical and digital release for BTS’ Map of 
the Soul: Persona album earlier this year,” says 
Theis, 50. So far, that title has shifted 608,000 
equivalent album units in the United States and 
has topped charts in four countries, includ­
ing the Billboard 200. Says Theis: “Our smart, 
empowered team keeps pushing the boundar­
ies of what it means to be a distributor while 
breaking records.”
CHARITY SHE SUPPORTS “Covenant House, 
which provides shelter to homeless teens. 
Everyone deserves a warm meal and a safe 
place to sleep, especially those too young to 
fend for themselves.”

Katie Vinten
CO-FOUNDER, FACET RECORDS/FACET 
PUBLISHING; FOUNDER, BLACK DIAMOND 
ARTIST MANAGEMENT
After over six years in publishing at Warner 
Chappell Music, Vinten, 36, struck out on her 
own in January by co-founding Facet Records 
and Facet Publishing alongside prolific song­
writer Justin Tranter (whom she also manages), 
in partnership with Warner Records. In June, 
Vinten also founded Black Diamond Artist 
Management, which includes songwriters 
Tranter, Boy Matthews, Caroline Pennell and 
Zach Skelton on its roster. “It’s like a full-circle 
moment, because my first No. 1 [“Good for 
You” topped the Mainstream Top 40 chart in 
2015] was with Justin, Julia [Michaels] and 
Selena [Gomez], and now the first No. 1 of the 
next phase of my career [“Lose You to Love 
Me” topped the Hot 100 in November] will also 
be Justin, Julia and Selena.”
ADVICE FOR NEXT-GEN WOMEN “Trust your instinct 
and know that your voice and your opinion 
matter, no matter what the tone in whatever 
room you’re in tries to tell you.”
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his business acumen making—
sure people got paid,” she says 
— that still marks peermusic 
today. The family firm also offers 
a lesson in female empowerment; 
after Ralph’s death, Mary Megan’s 
grandmother Monique ran 
peermusic for 20 years before 
her father, Ralph Peer II (now 
chairman/CEO), took charge. 
Female executives, including 
company president/COO Kathy 
Spanberger, run peermusic offices 
in 10 countries. Burns’ history 
lesson notwithstanding, Mary 
Megan is very much focused on 
the present and future. Among the 
company’s recent achievements 
is its acquisition of MusicCube, 
a large independent publisher in 
Korea. “That added 40,000 Korean 
copyrights to our catalog [in a] 
territory we hadn’t been active in 
before,” says Mary Megan. And a 
long way from Bristol.

Mary Megan Peer
DEPUTY CEO, PEERMUSIC 
Mary Megan, 42, is a third- 
generation executive at one of the 
industry’s most successful global 
independent music publishers, 
representing over a half-million 
titles with 35 offices in 30 
countries. It is also a firm with a 
legendary history, whose founder, 
Ralph S. Peer — Mary Megan’s 
grandfather — is credited with 
giving birth to the business of 
country music when he recorded 
the Carter Family, Jimmie Rodgers 
and others in Bristol, Tenn., in 1927. 
Ken Burns brought that history to 
some 34 million PBS viewers this 
fall in his documentary Country 
Music. Mary Megan is proud that 
Burns captured both Ralph’s ability 
to discover and nurture talent and

AN INDIE GLOBAL PUBLISHER WITHOUT COMPARE

Peer photographed by 
Sally Peterson on Nov. 5 at 
peermusic in Burbank, Calif.
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“We do have this 90-year history and are very lucky to represent a lot of older 
copyrights that are strong, and then at the same time, we’ve created this global 
footprint that pretty much gives us the same reach as a major publisher” —peer
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BMI CELEBRATES ALL THE AMAZING HONOREES 
FOR THEIR INCREDIBLE CONTRIBUTIONS

TAYLOR SWIFT
WOMAN OF THE DECADE AWARD

SPECIAL CONGRATULATIONS TO BMI SONGWRITERS

BRANDI CARLILE
TRAILBLAZER AWARD

MEGAN THEE STALLION
POWERHOUSE AWARD

ROSALIA
RISING STAR AWARD

AND BMI’S EVP DISTRIBUTION, 
PUBLISHER RELATIONS & ADMIN SERVICES

ALISON SMITH
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MULTISECTOR

Alisa Coleman
COO, ABKCO MUSIC & RECORDS; BOARD 
CHAIR, MECHANICAL LICENSING 
COLLECTIVE; BOARD MEMBER, RIAA; NEW 
YORK CHAPTER PRESIDENT, ASSOCIATION 
OF INDEPENDENT MUSIC PUBLISHERS
Coleman could win an industry award for most 
hats worn — or most acronyms claimed. In 
addition to leadership roles at ABKCO, the 
MLC and AIMP, she sits on the board of the 
RIAA. While her achievements are varied, she 
says, “the one thing that stands out is I’m the 
first person — if not the first woman — to sit 
on the boards of the recorded side and the 
publishing side, and give the indie perspective 
— a culmination of all the years of being an 
advocate for the indies.”
MOST URGENT ISSUE “It’s the same issue that has 
been facing the music industry since I started 
in this business: fair licensing for songwriters, 
music publishers and artists.”

Elizabeth Collins
CO-PRESIDENT, THE AZOFF COMPANY 
Since closing the $125 million buyout of 
Madison Square Garden’s 50% stake in what 
was then called Azoff MSG Entertainment 
in December 2018, Collins and co-president 
Susan Genco (see page 94) are focused on 
growing all divisions of the newly minted Azoff 
Company. “Most of our businesses we grew 
from scratch,” she says, citing Full Stop Man­
agement (Harry Styles, Eagles), performing 
rights organization Global Music Rights, arena 
developer Oak View Group and its venture 
LaneOne, a premium experiences company.
SONG THAT INSPIRES “I love Lizzo and her song 
‘Good As Hell.’ She is the embodiment of 
female empowerment. Her success reflects 
the power of great music and that there is 
no formula to becoming a hit.”

Tracy Nurse
FOUNDER, TRACY NURSE CONSULTING
In a four-decade career that began in 1981 
at CBS Records, spanned 30 years at Sony 
Music International and continues with her 
consultancy, Nurse has guided global strate­
gies for Barbra Streisand, Leonard Cohen, 
Bob Dylan, Beyonce and David Bowie, among 
others. For three decades, she has worked 
alongside Bruce Springsteen’s managers, 
Jon Landau and Barbara Carr, most recently 
on Blinded by the Light, director Gurinder 
Chadha’s film about a Pakistani writer inspired 
by Springsteen’s songs, and the Toronto Film 
Festival debut in September of Springsteen’s 
film Western Stars. “To look back on it all,” 
says Nurse, “it was like one long, busy day. I 
just kept going because I was too busy to stop 
to think about it.”
CHARITY SHE SUPPORTS “I’ve been involved 
with the Kristen Ann Carr Fund since it 
began over 25 years ago,” says Nurse. 
Honoring the life of the daughter of Barbara

Carr and writer Dave Marsh, who died in 
1993 of sarcoma (a type of cancer), the fund 
supports research, education for young 
physicians and efforts to improve the quality 
of life for cancer patients. “Kristen was a 
remarkable young woman who would be so 
proud of the fund.”

MANAGEMENT

Lisa Barbaris
OWNER, SO WHAT MANAGEMENT
Through 20 years of managing client Cyndi 
Lauper, Barbaris and the singer have remained 
committed to True Colors United, the founda­
tion they co-founded in 2008 that works to 
end homelessness among LGBTQ youth (40% 
of homeless youth in the United States are gay, 
according to one study). Barbaris was part of 
the team that struck the deal for Lauper to join 
actress Jane Lynch in a new Netflix comedy 
series shooting next spring.
SONG THAT INSPIRES “That’s an easy one — 
‘Girls Just Want to Have Fun’ by Cyndi 
Lauper.”

Virginia Bunetta
MANAGING PARTNER, G-MAJOR 
MANAGEMENT
For management client Thomas Rhett, 
Bunetta, 39, in the past year supervised his 
tours including dates in the United States and 
Australia (he has sold 670,000 tickets in 2019); 
saw him sell out Madison Square Garden and 
play Saturday Night Live; helped launch his 
album Center Point Road, which topped the 
Billboard 200; and cheered as he won male 
vocalist of the year at the Academy of Country 
Music Awards — all while caring for her infant 
daughter, who was born in the past year. “It all 
goes together in one massively coordinated 
effort,” she says.
ADVICE FOR NEXT-GEN WOMEN “Invest in your­
self. You are your own most important asset. 
Treat yourself as such.”

Martha Earls
OWNER, EFG MANAGEMENT
Earls, 42, has guided Kane Brown’s career 
through “genre and cultural barriers,” she 
says, noting the singer’s success not only with 
four No. 1s on the Country Airplay chart but 
his collaborations with EDM star Marshmello 
(“One Thing Right” topped Hot Country Songs 
in October), Khalid (“Saturday Nights”), Camila 
Cabello (“Never Be the Same”) and Latin act 
Fernando & Sorocaba (“Paraíso [Heaven]).” 
“We are continuing to show the world that 
great music knows no boundaries,” she says.
MOST URGENT ISSUE “The continued siloing of 
genres. Completely unnecessary.”

Ann Edelblute
OWNER, THE HQ
After Carrie Underwood debuted at No. 1 on 
the Billboard 200 with Cry Pretty in September 
2018, Edelblute — who has managed the singer

COLEMAN

COLLINS

NURSE

BARBARIS

BUNETTA

EARLS

EDELBLUTE

EDWARDS

KAYE

KRAFT

since 2005 — oversaw the Cry Pretty Tour 360, 
which hit 64 cities from May to October. Along 
with the tour’s high-end production, Edelblute 
is proud of its all-female lineup (Maddie & Tae 
and Runaway June served as support). “We saw 
so many parents bring their daughters to the 
shows,” she says. “It meant the world to Carrie 
to show all these young girls what is possible.”

Kerri Edwards
PRESIDENT, KP ENTERTAINMENT
Edwards represents all four artists — Luke Bry­
an, Cole Swindell, Jon Langston and DJ Rock 
— who were featured on Bryan’s 2019 Sunset 
Repeat Tour, which has grossed $30.2 million 
and sold 550,000 tickets to 34 shows since 
May. “I’m not sure that will ever happen again,” 
she says. “It was so amazing to watch them all 
perform each night.”
CHARITY SHE SUPPORTS “A special one is the 
Brett Boyer Foundation, in honor of Luke 
and Caroline Bryan’s niece.” (Having been 
prenatally diagnosed with Down syndrome 
and a congenital heart defect, she died at 
7 months.) “She was a special baby girl, 
and I love how their family is helping others 
through her.”

Allison Kaye
PRESIDENT, SB PROJECTS; PARTNER, ITHACA 
HOLDINGS
As president of SB Projects, Kaye, 38, shared in 
the success of client Ariana Grande as the sing­
er topped the Billboard 200 twice in six months 
with Sweetener and Thank U, Next, mounted a 
world tour and set a new record among female 
artists with 11 simultaneous top 40 hits on the 
Hot 100. But within the past year, Kaye was also 
named partner in Scooter Braun’s Ithaca Hold­
ings. The firm has since “acquired Atlas Music 
Publishing, Big Machine Label Group and taken 
a position in [label/marketing firm] 740 Project,” 
she says, summarizing an eventful year.
MOST URGENT ISSUE “It becomes very easy for 
people to fall in love with a song without 
investing any time or real money into the 
artist — making it harder for new artists to 
build sustaining businesses.”

Marion Kraft
CEO, SHOPKEEPER MANAGEMENT
On Nov. 1, Kraft’s management client Miranda 
Lambert served up Wildcard; the singer be­
came the second artist (after Carrie Under­
wood) to send her first seven albums to No. 1 
on the Top Country Albums chart. For Kraft, 
55, that achievement was paired with the 
success of Lambert’s Roadside Bars & Pink 
Guitars Tour (with an all-female support bill) 
and the earlier launch of “the Miranda Lambert 
lifestyle brands to engage our existing fan base 
as well as build a wider audience,” she says.
CHARITY SHE SUPPORTS Kraft notes that sales 
of Lambert’s MuttNation-branded dog 
beds, dog toys, collars and leashes benefit 
the singer’s MuttNation Foundation, which 
works to promote adoption of pets from 
animal shelters. C
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THE MOST URGENT ISSUE FACING THE MUSIC BUSINESS IS...
“Climate change is the most urgent issue facing 
every industry. Freak storms and unusual 
weather patterns make traveling unpredictable 
and can put the safety of artists and fans at risk”
— CORRIE CHRISTOPHER MARTIN, PARADIGM TALENT AGENCY

Rebeca León
FOUNDER/CEO, LIONFISH ENTERTAINMENT
León, 44, has managed the “meteoric” rise of 
Spanish star Rosalía. “It has been 18 months 
since we dropped ‘Malamente,’ ” says León, and 
the song has registered nearly 114 million views 
on YouTube. León signed Rosalía as a fledgling 
flamenco act and oversaw her signing to Sony 
Spain and Columbia, followed by her album 
El Mal Querer hitting No. 1 on Latin Pop Albums. 
León also previously managed Juanes and, until 
midyear, J Balvin, whom she helped book as a 
main act at Coachella and Lollapalooza, a first 
for a Latin artist.
MOST URGENT ISSUE “We need more Latin man­
agers, more sophisticated Latin managers. 
Since artists are mainstream, Latin managers 
need to be thinking mainstream, too.”

Jeanine McLean Williams
PRESIDENT, MBK ENTERTAINMENT
As head of the MBK Entertainment team that’s 
working with H.E.R., Williams helped the R&B 
singer-songwriter launch her inaugural Lights 
On Festival in September. The event at the 
14,000-capacity Concord Pavilion outside San 
Francisco sold out in an hour and netted a 
seven-figure profit, says Williams, who’s already 
looking toward “superserving the R&B fan base” 
at next year’s event.
CHARITY SHE SUPPORTS “Bring the Noise, cre­
ated by H.E.R., to bring much needed music 
[education] programs and instruments back 
into schools and after-school programs.”

Lynn Oliver-Cline
FOUNDER/CEO, RIVER HOUSE ARTISTS
“To think we are helping put out great songs that 
become the soundtrack to people’s lives might 
sound cliché, but it feels incredible.” So declares 
Oliver-Cline, 46, who co-manages Luke Combs 
with Chris Kappy of Make Wake Artists. Watch­
ing Combs’ debut album, This One’s for You, tie 
Shania Twain’s Come On Over as the longest- 
reigning title on the Top Country Albums chart 
“is truly unreal,” she says. As a music publisher, 
adds Oliver-Cline, River House is enjoying hits 
with Ashley McBryde’s “One Night Standards” 
(co-written by Nicolette Hayford), Jake Owen’s 
“Homemade” (co-written by Drew Parker) and

Combs’ “Even Though I’m Leaving” (co-written 
by Ray Fulcher).
HAVE ATTITUDES CHANGED? “I have been fortu­
nate to work with great people — but I still 
know when something will mean more com­
ing from one of my male colleagues rather 
than me.”

Joyce Smyth
MANAGER, THE ROLLING STONES
Smyth, 62 (“But young at heart,” she adds), is 
nearing her 10th year managing The Rolling 
Stones, and she has a particular philosophy 
about her job. “They are the ones doing the 
work, not me, and they are still passionate about 
what they do,” she says. “I’m trying to steward 
everyone else around them, like being the con­
ductor of a brilliant orchestra.” Smyth pivoted this 
year when the North American leg of the Stones’ 
No Filter Tour was delayed two months due to 
frontman Mick Jagger’s heart procedure. The 
show went on, however, with the 16 dates gross­
ing $177.8 million for a tour total of $415.6 million 
over three separate legs. The Stones are working 
on their first new studio album of original songs 
since 2005’s A Bigger Bang, which Smyth calls 
“a work in progress,” with no release details 
established yet.
SONG THAT INSPIRES “Karen Carpenter’s ‘I 
Won’t Last a Today Without You.’ She is 
vocal perfection. Listen to the lyrics. When 
times are great, people are keen to share in 
the good times, and that’s wonderful. But 
when they’re not great, it’s so important to be 
grounded with our husband, partner, family.”

Ty Stiklorius
FOUNDER/CEO, FRIENDS AT WORK
Stiklorius, 44, combines management services 
and social activism at her 5-year-old firm Friends 
at Work. “We’re interested in positive change 
beyond a top song on the radio,” she says. One 
example: She helped marquee client John Leg­
end land a gender stereotype-upending Super 
Bowl commercial for Pampers, which installed 
5,000 diaper changing tables in U.S. men’s bath­
rooms. She also guided the Netflix rap competi­
tion series Rhythm & Flow with Cardi B, Chance 
the Rapper and T.I.; Raphael Saadiq’s acclaimed 
album Jimmy Lee, which touches on addiction;

WILLIAMS

OLIVER-CLINE

SMYTH

VEE

and Tour Support, an initiative that offers therapy 
packages for touring professionals.
WHERE SHE UNWINDS “A lake in Maine is my 
go-to place, even in the winter. We went last 
winter, and I brought my kids and we were 
all ice-skating on the lake, which was so cool. 
They’re California kids, so they were like, 
‘What is this?’ ”

Janet Weir
OWNER, HOUSE OF 42; MANAGER, RED 
LIGHT MANAGEMENT
Weir, 45, saw management client Maren Morris 
lead the field of nominees with six nods for the 
Country Music Association Awards in No­
vember, taking home album of the year for her 
sophomore record, GIRL. When it was released 
in March, GIRL set the record for the largest 
debut-week streaming sum for a country album 
by a woman, logging 23.96 million on-demand 
audio streams.
ADVICE FOR NEXT-GEN WOMEN “The only thing 

I can offer is the way I started, which was 
interning, observing, learning, working hard, 
trusting your instincts, meeting the right men­
tors and sticking with it through the ups and 
downs with fortitude.”

LIVE

Bridget Bauer
SENIOR VP, MESSINA TOURING GROUP
Stacy Vee
VP FESTIVAL TALENT, GOLDENVOICE; VP 
ARTIST RELATIONS, MESSINA TOURING 
GROUP
California’s preeminent country festival, Stage­
coach hit a record attendance of 80,000 in April 
thanks to Vee and her team at Goldenvoice. “We 
had that number in the back of our heads and 
pushed every single day to get there,” says Vee, 
who added her role at Messina Touring Group in 
May. Bauer, 44, worked with Eric Church for his 
first headlining stadium show that brought 56,521 
fans to Nissan Stadium in Nashville, breaking 
the venue’s attendance record, according to the 
company. She also works with George Strait, 
who made $31.3 million in combined stadium 
grosses in New Orleans and Atlanta, and at the 
Houston Livestock Show and Rodeo. “Having 
the continued experiences working with George 
Strait will never get old,” she says.
MOST URGENT ISSUE BAUER “Secondary resale 
continues to be problematic. Eric Church and 
his management team have gone to great 
lengths to fight back against scalpers over 
the last five years.”

Becky Colwell
REGIONAL BOOKING DIRECTOR, WEST 
REGION; GM, GREEK THEATRE, ASM GLOBAL 
Dana DuFine
VP GLOBAL CONTENT AND DEVELOPMENT, 
ASM GLOBAL
Colwell and DuFine, formerly executives of SMG 
and AEG Facilities, respectively, now work with 
ASM Global, which formed through an October 
merger of those two companies. Colwell played 
a critical role in the team effort to renew a man- LE

Ó
N

: O
R

LI
 A

R
IA

S.
 M

C
LE

AN
 W

IL
LI

AM
S:

 C
O

U
R

TE
SY

 O
F S

U
BJ

EC
T.

 O
LI

VE
R

-C
LI

N
E:

 EM
M

A 
G

O
LD

EN
. S

M
YT

H
: J

AM
ES

 T
O

N
KI

N
. S

TI
KL

O
R

IU
S:

 JI
LL

 G
R

EE
N

BE
R

G
. W

EI
R

: A
LE

X 
FE

R
R

AR
I. B

AU
ER

: A
N

D
R

EW
 K

U
N

G
. V

EE
: T

ER
R

Y 
W

YA
TT

/G
ET

TY
 IM

AG
ES

.

114 BILLBOARD • DECEMBER 14, 2019



CONGRATULATIONS

CARLA 
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All Hail The Ticket Queen
IN TRIBUTE: SHELLEY LAZAR

(1949-2019)

REATING A NEW BUSINESS 
from scratch is never easy, 
especially for a woman in a 
male-dominated field like live 
music. But Shelley Lazar, who 

died March 31 at the age of 69, not only 
founded her own company, SLO Ticketing, 
she pioneered premium tickets and VIP 
packages, the start of what has become a 
multimillion-dollar industry.

“The motherfucking ticket queen” is the 
affectionate nickname Keith Richards of The 
Rolling Stones gave her, according to several 
reports that followed her death.

“She was special,” says Artist Group 
International president Marsha Vlasic of 
her longtime friend. Vlasic notes how Lazar 
began her ticketing tasks while working with 
hard-nosed promoters like Ron Delsener and 
the late Bill Graham before striking out on 
her own in 2002 to form SLO Ticketing. “It 
was ballsy,” adds Vlasic of Lazar’s move. But 
Lazar went on to become the go-to contact 
for insiders seeking seats to every super­
star’s tour.

When Lazar died after a long battle with 
cancer, tributes flowed in from rock luminar­
ies like Paul McCartney, who tweeted a 
picture of himself presenting Lazar with a 
birthday cake. At the 2013 Outside Lands 
Festival in San Francisco, McCartney even 
dedicated the song “San Francisco Bay 
Blues” to her.

“She crept inside your life and would 
share her own tragedy with you in a way

C

agement contract for Los Angeles’ prestigious 
Greek Theatre and oversees 13 venues in her 
West Coast region. DuFine worked on the merg­
er, uniting the GMs, bookers and marketers for
the first time in November. The new standalone 
venue management mega-company’s portfolio 
of 310 venues includes the United Kingdom’s 
Manchester Arena and Chicago’s Soldier Field. 
“We have so many venues/facilities globally that 
we are going to be able to really help artists, 
managers, agents and promoters be able to 
create routing for tours in not just major markets, 
but secondary and tertiary markets,” says DuFine. 
SONG THAT INSPIRES COLWELL “ ‘Nick of Time’ 
by Bonnie Raitt. It reminds me of the women 
in my life, all navigating the ups and downs 
life is throwing them in careers, families and 
friendships.”

Donna DiBenedetto
VP GLOBAL TOURING, AEG PRESENTS
Brooke Michael Kain
CHIEF DIGITAL OFFICER, AEG PRESENTS
Melissa Ormond
COO OF FESTIVALS, AEG PRESENTS
Ormond helps AEG Presents stand out in the 
saturated festival market with a mix of multigenre 
events, as well as genre-specific properties
like Day N Vegas, which debuted in November. 
The hip-hop festival that featured J. Cole and

COLWELL

Lazar (left) with' 
Richards in 2012. DUFINE

that stayed with you,” says Vlasic of Lazar, 
who was born in Brooklyn and worked as 
a schoolteacher before getting a job in 
the box office at Madison Square Garden, 
eventually catching the attention of rock 
bands and New York promoters as the 
“keeper of the list.”

Six years after launching SLO, she sold 
her company to Ticketmaster in 2008, and 
her clientele quickly expanded to include 
Paul Simon, Beyonce, Barbra Streisand and 
Lady Gaga. She even provided ticketing ser­
vices for papal visits from Pope John Paul II 
and Pope Benedict.

“I don’t believe there was anything like 
[Lazar] before,” says Vlasic. “There was no 
other person who would make an act feel 
comfortable that they would take care of the 
guests and move through demand without 
fucking it up — she never fucked it up.”

— DAVE BROOKS

Kendrick Lamar sold out within hours of going 
on sale. Kain oversees nine departments that 
maximize the data and marketing information 
AEG collects to benefit both the company and
consumers. “I’m incredibly proud of the people I 
have hired and the young stars I have grown and 
built up,” she says. “The entire focus in my group 
is teamwork, teamwork, teamwork.” DiBenedetto 
has done bookings for Hugh Jackman, Carrie 
Underwood (a “female powerhouse performer”) 
and Elton John’s farewell tour, which has brought 
in over $265.5 million.
ADVICE FOR NEXT-GEN WOMEN ORMOND “You 
belong here. As women, we bring meaningful 
qualities and capabilities to the table.”

Ali Harnell
PRESIDENT/CHIEF STRATEGY OFFICER, 
GLOBAL WOMEN NATION/LIVE NATION 
ENTERTAINMENT
Heather Lowery
PRESIDENT/CEO, FEMME IT FORWARD, LIVE 
NATION
Kelly Strickland
SENIOR VP U.S. TOUR MARKETING, LIVE 
NATION
Kathy Willard
CFO, LIVE NATION ENTERTAINMENT
“We’re approaching 100 million fans this year 
at our events, which is a monumental number,”

DiBENEDETTO

KAIN

ORMOND

HARNELL

LOWERY

STRICKLAND

WILLARD

JACOBY

TARLTON

says Willard of Live Nation. The company has 
reported another year of growth across its three 
core businesses — concerts, sponsorships and 
ticketing — with total revenue up 6% to $8.7 bil­
lion and 92 million tickets sold year to date. 
Strickland oversees tour marketing and cites 
artist outings — “Everything from Billie Eilish to 
Jennifer Lopez and Hootie & The Blowfish and 
BTS” — that have contributed to Live Nation’s 
record results. Lowery has developed events 
and strategic partnerships in R&B, hip-hop and 
gospel with artist-curated festivals including Lil 
Wayne’s Lil WeezyAna Fest, the Roots Picnic and 
H.E.R.’s Lights On Festival. Under a joint venture 
with Live Nation, her Femme It Forward platform 
will spotlight “female visionaries” in the urban 
sector. After 15 years at AEG, Harnell, 51, joined 
Live Nation in March to lead its newly created 
Women Nation division. Building on the Women 
Nation Fund investment venture that CEO 
Michael Rapino launched last year, the startup 
aims to “level the playing field” for women in the 
live sector, says Harnell. “I’ve been a female on 
the planet and a woman in music, and both have 
a systemic oppression of women.”
HAVE ATTITUDES CHANGED? HARNELL “It’s very 
clear in the last year or two, there’s an aware­
ness so the way that [men] behave has shifted, 
and that is a great start.”

Laurie Jacoby
SENIOR VP NEW YORK CONCERTS AND 
ENTERTAINMENT, MADISON SQUARE 
GARDEN
Madison Square Garden ranked as the 
No. 1 venue worldwide in its capacity class 
in Billboard’s midyear recap — and debut 
concerts by rising stars contributed to that 
success. “It has been incredibly rewarding to 
be a part of so many artists’ first headlining 
shows at Madison Square Garden,” says 
Jacoby, citing dates by Robyn, Brandi Carlile, 
Khalid, Vampire Weekend, Vulfpeck, Slayer 
and Tyler, the Creator.
WHERE SHE UNWINDS “Hawaii, the Big Island. 
There’s something very spiritual in the air that 
erases a year’s worth of the New York City 
hustle and grind.”

Patti-Anne Tarlton
CHAIRMAN, TICKETMASTER CANADA; 
EXECUTIVE VP VENUES AND PROMOTERS 
FOR NORTH AMERICA, TICKETMASTER 
Under Tarlton, Ticketmaster’s partnership with 
Montreal-based sports entertainment giant 
Groupe CH, the parent company of promoter 
evenko, “has added multiple millions of tickets” 
to its inventory for fans. Evenko manages 
over 1,500 events annually across 20 venues, 
including the critically acclaimed Osheaga 
Music and Arts Festival. “As I was born in 
Montreal and kicked off my career at [promot­
er] Donald K Donald Concerts, it goes without 
saying that this partnership is both a personal 
and professional highlight of my career.” 
MOST URGENT ISSUE “We have made an impact 
— with a combination of technology, legisla­
tion and industry best practices — to fulfill our
mission of getting tickets in the hands of fans 
[instead of scalpers].” LA
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WOMEN IN MUSIC HONOREES
AND SALUTE ALL OF OUR PHENOMENAL WOMEN IN MUSIC*

Lori Adler • Alexandra Albanese • Jillian Andersen • Charis Armstrong • Mary Beth Armstrong • Susan Arnold • Audrey Ashby • Kaitlin Askvig 
Emelia Aukee • Laurie Barrett • Dana Baxter • Erica Bolotsky • Marsha Bowe • Krystal Brackeen • Virginia Maria Brennan • Lindsey Buckmeier 
Mitzi Byrd • Sherah Carney • Cecelia Casey • Laura Castillo • Christina Cho • Amy Coles • Elaina Conner • Racheal Conte • Leslie Cribbs 
Sara Cromeans • Amy Cymore • Nicole Dacquisto • Angell Davis • Laura De Bruin • Jennifer Drake • Scout Easley • Laurentia Editha 
Tyra Elder • Shaugnessy Elsroth • Edina Fallah • Elicia Felix-Hughey • Shanell Finney • Samantha Fisher • Jessica Frey • Esther Friedman 
Nicole Giacco • Monica Gil • Jennifer Gobeille • Kelley Goss • Angela Green • Julia Grimoldi • Victoria Guzman • Dolores Hale-Flaharty 
Caroline Hall • Colleen Hall • Stephanie Hall • Tresa Hardin • Allison Harr • Kristina Hedrick • Rebecca Heeney • Ashley Henderson 
Kayla Henry • Madison Herrmann • Aireen Hevia • Sonia Hicks • Susanne Hines Loeser • Valerie Hornbach • Elizabeth Hudson • Hailey Jackson 
Jean Jutila • Rachel Kang • Paige Kaprelian • Laci Kent • Katie Kerkhover • Caroline Kim • Karen Kirby • Cheryl Krake • Florence Kwok 
Emma Lander • Megan Lanzotti • Katherine Laramee • Virginia Lei • Marie Lemma • Kaylie Linder • Serena Liu • Enid Lopez • Jennifer Luck 
Sara MacNish • Margaret Martin • Victoria Martinez • Holly Mate-Luber • Brittany Matthews • Mara McGarity • Johanna McMorran 
Cathy Merenda • Nicole Meseke • Danielle Middleton • Tina Mihacsi • Pamela Mountjoy • Sophia Munera • Breanna Murray • April Nagel 
Ryne Naroth • Sylvia Navarro • Patricia Neely • Alison O’Donnell • Hayley Orten • Marissa Pascale • Makala Payton • Lynda Pearson 
Brittany Perry • Marissa Peruski • Anna Petree • Kathy Pohlable • Michelle Praniewicz • Maria Proffitt • Sarah Raisian • Angela Ramos 
Samantha Reas • Kelsey Reddick • Rece Reid • Rebecca Rodriguez • Yendi Rodriguez • Amy Roland • Hillary Rose • Regina Russo Bosso 
Kathryn Salamin • Halie Sandoval • Pamela Sanford • Yaritza Santana Planell • Jasmine Santos • Haley Schambough • Nellie Schindler 
Hailey Schmick • Jenna Scotti-Fathi • Megan Sedghi • Maria Silvestri • Vanessa Small • Amanda Smith • Gabriella Solomon • Angel Stewart 
Gina Stockton • Samantha Surian • Kara Talve • Marsha Tannenbaum • Kacey Taylor • Kristen Taylor-Ladd • Debbie Tenpenny 
Jodie Treutel • Ashley Trout • Ellen Turci • Elizabeth Ulmer • Veronica Vaccarezza • Marsha Van Wyk • Victoria Veal • Kathleen Villapando
Megan Vinberg • Kimberly Vuono • Gillian Wainwright 
Makenzie Williams • Maria Williams • Yohanna Williams

• April Ward • Brooke Wasserman • Samantha Weintraub • Susan Welchly
• Crystal Mary Willingham • Angela Wilson • Bailey Wilson • Alison Wood

• Susan Zucco 
US women only

Jessica Wood • Meghann Wright • Debra Wylde • Melissa Yermes • Brooke Zamanillo • Caitlin Zlokovich • Denise Zuba



AGENCIES

Jenna Adler
AGENT, CREATIVE ARTISTS AGENCY
Emma Banks
AGENT/CO-HEAD OF INTERNATIONAL 
TOURING/CO-HEAD OF CAA MUSIC 
LONDON, CREATIVE ARTISTS AGENCY 
Alli McGregor
AGENT, CREATIVE ARTISTS AGENCY
Marlene Tsuchii
AGENT/CO-HEAD OF INTERNATIONAL 
TOURING, CREATIVE ARTISTS AGENCY 
Tsuchii, as CAA’s Los Angeles-based co-head 
of international touring, helped plot U.S. and 
European dates on Ariana Grande’s Sweetener 
world tour, which will wrap Dec. 22, having 
so far earned $118.3 million from over 1 million 
tickets sold to 77 shows through Oct. 16. Tsuchii 
also helped spearhead CAA’s deal to represent 
Korean music powerhouse SM Entertain­
ment and its groups NCT 127 and SuperM, for 
whom she booked a breakout U.S. arena tour. 
For her London counterpart, Banks, the year’s 
highlights included March’s Red Hot Chili Pep­
pers concert in front of the pyramids in Giza, 
Egypt; two shows by Florence + The Machine 
in Athens, Greece; and Katy Perry in Mum­
bai, India. McGregor orchestrated Grande’s 
American Express deal for her Sweetener world 
tour and initiatives surrounding her Coachella 
and Lollapalooza headlining sets earlier this 
year. Adler helped client Jennifer Lopez bring 
in $101.9 million from her record-breaking Las 
Vegas residency in 2016-18 while setting the 
stage for her It’s My Party summer tour that 
grossed $54.7 million from 31 shows. Next up 
is Green Day’s 2020 Hella Mega Tour with Fall 
Out Boy and Weezer, which has so far earned 
nearly $50 million, she says.
ADVICE FOR NEXT-GEN WOMEN BANKS “Forget 
about being a woman — be a person, work 
hard, listen to people, get over yourself and 
just do it.”

Sara Bollwinkel
AGENT, PARADIGM TALENT AGENCY
Lori Feldman
CHIEF MARKETING OFFICER, PARADIGM 
TALENT AGENCY
Corrie Christopher Martin 
CO-HEAD OF MUSIC, WEST COAST, 
PARADIGM TALENT AGENCY
Bollwinkel, 35, has worked for the past three 
years with Billie Eilish (who is now 17), helping 
the breakout superstar sell out her first arena 
tour in October, she says. Over a half-million 
tickets worldwide sold in under an hour, says 
Bollwinkel. Martin, 42, who has worked with 
Imagine Dragons for a decade, reports that 
the band surpassed 1 million tickets sold in 
2018, while client Janet Jackson launched 
her first Las Vegas residency. She’s a board 
member of the Loveloud Foundation, created 
by Imagine Dragons’ Dan Reynolds to support 
LGBTQ youth. In September, Feldman joined 
Paradigm as the agency’s first chief marketing 
officer after a long, successful tenure at Warner 
Records, where she was able to “find white

ADLER

BANKS

McGREGOR

TSUCHII

FELDMAN

MARTIN

DICKINS

GARDENHIRE

KIRBY YOH

NEWKIRK SIMON

space in the market and build businesses to fill it” 
She’s now building brand partnerships and more 
for Paradigm artists.
MOST URGENT ISSUE BOLLWINKEL “Our industry­
wide mental health issue is definitely something 
every company needs to address immediately.”

Lucy Dickins
HEAD OF U.K. MUSIC, WME
Becky Gardenhire
PARTNER/CO-HEAD OF NASHVILLE OFFICE, WME
Samantha Kirby Yoh
PARTNER/HEAD OF EAST COAST MUSIC, WME
Sara Newkirk Simon
PARTNER/CO-HEAD OF MUSIC, WME
While Kirby Yoh has guided WME clients like 
Rosalía, Florence + The Machine, St. Vincent and 
dance titan ZHU, the accomplishment of the past 
year that she singles out is co-founding (with Alicia 
Keys, Universal Music Publishing Group chairman/ 
CEO Jody Gerson and producer Ann Mincieli) 
the nonprofit She Is the Music, with the goal of 
increasing the number of women working in the 
global music industry. Gardenhire, 38, was pro­
moted in September to co-head WME’s Nashville 
office. (She’s now the highest-ranking female ex­
ecutive at any Nashville-based agency, according 
to WME.) While working with a team to oversee 
some 14,000 global bookings last year, she also 
runs “Talk the Talk,” a lecture series she started 
that connects women in the industry. Dickins, 44, 
after 20 years with International Talent Booking, 
became head of WME’s U.K. Music division in 
June, bringing her A-list roster of clients (Adele, 
Mumford & Sons, James Blake) with her. Newkirk 
Simon helped launch Pharrell Williams’ Something 
in the Water festival, brokered deals for Selena 
Gomez’s Netflix series Living Undocumented and 
Camila Cabello’s film career with Cinderella. What 
else? “The rise of Lizzo,” she says.
SONG THAT INSPIRES GARDENHIRE “ ‘Stronger’ by 
Kelly Clarkson.”

Natalia Nastaskin
GM, GLOBAL MUSIC GROUP, UTA
Cheryl Paglierani
MUSIC AGENT, UTA
Strategic bookings for clients like Post Malone, 
21 Savage, Tierra Whack, Saint Jhn and the 
reunited Jonas Brothers, as well as elite brand 
partnerships (Ford, Fenty and Yamaha are just 
a few) continue to fuel global growth for UTA. 
“We are regularly signing and developing exciting 
festival artists and headliners,” says Nastaskin. 
“And we’re bullish on international markets 
thanks to the democratization of music discovery 
through streaming and social media.” Paglierani, 
35, is the agent for Post Malone who’s having a 
“tremendously successful year,” she says. He has 
sold 850,000 tickets and earned $89.6 million in 
grosses from arena dates in Europe, Australia and 
the United States. His second Posty Fest in Ar­
lington, Texas, on Nov. 2 (with Pharrell Williams, 
Jaden Smith, Meek Mill and others) more than 
doubled its fan count to 45,000, says Paglierani.
FAVORITE GETAWAY NASTASKIN “My weekend 
home where I hike, meditate, do yoga and get 
my mind right for the week ahead.”

Yves C. Pierre
AGENT, ICM
Jacqueline Reynolds-Drumm
AGENT, ICM
Pierre and Reynolds-Drumm, 33, take pride in 
representing a diverse group of upcoming female 
artists, such as City Girls, Yung Baby Tate and 
Leikeli47. “It’s really important that the female 
voice is heard, especially for young women these 
days,” says Reynolds-Drumm. Along with booking 
established stars like Migos and Lil Yachty, Pierre 
also has been involved with ICM’s rising roster. 
“The streaming numbers indicate these artists are 
starting to hit benchmarks and grow.”
MOST URGENT ISSUE PIERRE “Diversity and 
inclusion, both gender and racial.”

Cara Lewis
FOUNDER/AGENT, CARA LEWIS GROUP
Lewis, an entrepreneur who left Creative Artists 
Agency in 2016 to open her own agency, reports 
that her eclectic roster enjoyed a banner year. 
Eminem swept through Australia (five concerts 
with 304,000 tickets sold), Khalid sold out 45 arena 
shows globally and played Coachella and other 
festivals, Travis Scott drew 808,000 to his Astro­
world — Wish You Were Here Tour, and Chance 
the Rapper debuted at No. 2 on the Billboard 200 
in July with The Big Day, setting up a 2020 tour. “I 
take a lot of pride in being able to say that I have 
spearheaded many artists in this genre to build 
long-lasting careers,” she says.
HAVE ATTITUDES CHANGED? “The ability to grow 
[my firm] with support from other profession­
als across the industry has signified a major 
change. This would have been called impossible 
a decade ago.”

LEWIS NASTASKIN PAGLIERANI

Marsha Vlasic
PRESIDENT, ARTIST GROUP INTERNATIONAL
“I get around,” says Vlasic in a classic understate­
ment. The veteran agent, who never misses 
client Neil Young’s annual September set at Farm 
Aid, guides her acts crisscrossing the globe.
This year, that has included The Strokes’ come­
back tour, the summer double bills of Cage the 
Elephant with Beck and Elvis Costello with 
Blondie, and Norah Jones’ first dates in tertiary 
markets. “And we’re always trying to develop 
new bands and get new things going,” says 
Vlasic. “We need to be able to look back and 
say, ‘There are the new headliners — massive 
new headliners.’ ”
ADVICE FOR NEXT-GEN WOMEN “Don’t worry that 
you’re a woman or a man; it’s what you’re 
qualified to do. Women have to think of them­
selves as equal and just go out there and do the 
job and earn that respect.”

PIERRE REYNOLDS-DRUMM VLASIC
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WOMEN IN MUSIC
Rayna Bass
SVP Marketing

Dear Rayna, 
I used to hear about this young woman at Def Jam, who in our terms 
was One Of Us... Hardworking, dedicated to the culture and always 

ready to be of service to the creative community. Over the past 5 years 
I’ve seen you grow into a remarkable creative, leader, and true pillar 
of the company we are building. Congratulations and thank you for 

continuing to be an inspiration at 300.

Love, Kevin

Rayna, 
You set the bar for how it’s done: 

grace and humility with dope ass effectiveness. 
Congratulations.

With respect and love, Lyor

CONGRATULATIONS



Discomfort Zone
For an overwhelming number of women, the studio feels like an anything-but-safe space — so artists 

and executives alike are driving new initiatives to enact real change By Tatiana Cirisano

THE WRITING’S 
ON THE WALL
TY STIKLORIUS HAS
SUGGESTED PUBLIC-TRANSIT­
STYLE POSTERS IN THE 
STUDIO COULD HELP REDUCE 
INAPPROPRIATE BEHAVIOR. 
SHE AND THREE BEHIND-THE- 
SCENES TALENTS IMAGINE 
WHAT THEY COULD LOOK LIKE

This is a 
SAFE 

PL ACE 
for art to 
thrive.

TY STIKLORIUS

D
few years ago, singer­
songwriter Jessie Reyez 
arrived at an evening 
recording session, and the 
men in the studio didn’t quite 

give her the welcome she expected. They 
laughed at and patronized her, she recalls, 
“thinking I was just a girl wanting to party.”

It was far from her only experience 
feeling uncomfortable in the studio. In 
May 2018, she revealed that her chill­
ing single “Gatekeeper” — in which an 
unnamed aggressor says to “spread your 
legs” and “drink up, bitch” — was inspired 
by an experience with star producer Noel 
“Detail” Fisher. (He has not commented 
on her claims nor did his lawyer respond 
to Billboard’s request for comment.) In the 
studio, “it’s not uncommon to have to fight 
for your identity as an equal,” she says, 
“and not as a product shipped there for 
someone’s enjoyment.”

For female artists and creatives, the 
studio — an intimate environment where 
work often happens late at night and with 
little supervision — can be a deeply un­
comfortable place where behavior ranging 
from obnoxious remarks to sexual harass­
ment goes unchecked. “If you’re put in the 
wrong person’s hands, it can really be a 
bad experience,” says singer-songwriter 
Victoria Monet, who has asked female 
friends to accompany her to late-night ses­
sions as a “safety net.”

According to a February study from 
the University of Southern California’s 
Annenberg Inclusion Initiative, only 21.7% 
of artists, 12.3% of songwriters and 2% of 
producers who appeared on the Billboard 
Hot 100’s year-end charts between 2012 
and 2018 were women. Eighty-three 
percent of the 75 female songwriters and 
producers surveyed said that they or other 
women they know had experienced dis­
comfort in the studio. Among the surveyed 
group, 39% said they had been objectified, 
28% felt their expertise had been dis­

missed because of their gender, and 20% 
agreed that drugs, alcohol and sexualizing 
women were a part of the culture.

Producer Shakari “Trakgirl” Boles says 
it took her years to build up the “men­
tal armor” to fight sexism in the studio. 
“You’re walking into a room where you’re 
not acknowledged,” she says. “That can be 
really hard on mental health.” In January 
2018, she launched “The 7% Series,” a set 
of panels spotlighting female producers 
and engineers. “I don’t want the message 
to be, ‘[The studio is] a scary place, stay 
away,’ ” she adds.

Boles is just one of many in the industry 
who, in the wake of the #MeToo move­
ment, are pushing forward the conversa­
tion around studio culture. “We should 
have contracts for anybody who goes into 
those settings where they have to sign a 
piece of paper that says, ‘I will not breach 
your space without consent,’ ” says Ty Stik­
lorius, founder/CEO of artist-management 
company Friends at Work. She has raised 
the idea of placing posters in the studio 
(akin to those in public transit systems) 
with information about harassment. “It’s 
the casting couch of the music business,” 
says Stiklorius. “Publishers, labels and stu­
dios need to come up with a better plan.”

The Recording Academy’s Task Force 
on Diversity and Inclusion has considered 
starting a hotline, says member Terri 
Winston, founder/executive director of the 
Women’s Audio Mission, which offers free 
audio engineering and recording courses. 
“We have bad apples that take up a lot of 
space,” she says, “and we forget how many 
people want this to change.”

Enforcement is more complicated. Last 
spring, a group of female and nonbinary 
musicians formed the We Have Voice 
collective and released a formal Code of 
Conduct to Promote SAFE(R) Workplaces 
in the Performing Arts for all genders, 
spelling out the legal definition of sexual 
harassment and guidelines for improving 

studio safety. “We were tired of absorb­
ing [#MeToo] news and stories without a 
positive action,” says member Sara Serpa, 
a vocalist-composer.

Fifty-nine institutions across the globe 
have adopted the code — though, so far, 
j ust one recording studio: Crew Studios in 
Vancouver. Studio manager Andy Warren 
says that he sought out We Have Voice 
after glimpsing a producer physically 
pushing a young female artist at Crew and 
feeling powerless to help. “Having us all 
talk about those things and having a docu­
ment — if that situation comes up again, 
I know exactly what I would do,” he says. 
He has since added a clause to it reserving 
the right to terminate a session if improper 
behavior is observed or reported.

Other studio owners have simply taken 
matters into their own hands. “Every studio 
I’ve worked in has felt like a man cave,” 
says songwriter-producer-engineer Alaina 
Moore of the band Tennis. So she designed 
and built her own. “I wanted a studio that 
reflected me,” she says. “The entire space 
says that women are welcome and that a 
woman’s point of view is valued.”

Some industry veterans say they’re see­
ing progress. “Ten years ago, if you were 
a female in the studio, you were either 
a girlfriend or a groupie — that’s what 
people assumed,” says Atlantic Records 
GM/senior vp urban A&R Lanre Gaba. 
“The respect level for women in creative 
spaces has changed.”

For now, younger artists like Reyez are 
looking to both male and female colleagues 
to be allies. “If you’re in the studio and one 
of your boys humiliates a girl, speak up,” 
she says. “It helps me feel more confident 
knowing that Kehlani, H.E.R. and [Univer­
sal Music Group executive vp] Michele 
Anthony move in a way that’s respectable 
and strong. That encourages other women 
to be like, ‘I want to feel that too.’ ”

FOUNDER/CEO, 
FRIENDS AT WORK

DON’T BE 
A DICK

Gender has nothing to do 
with it. Anyone can be a 

dick — men, women, cats 
(cats can be real dicks)

SYLVIA MASSY
PRODUCER

EMILY LAZAR
MASTERING ENGINEER

CATHERINE MARKS
PRODUCER

Additional reporting by Lyndsey Havens.
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YOU ÆAKE THE ORCHARD

A PLACE FOR FUTURE 

LEADERS TO GROW

•
 —The J
Orchard



THE MOST URGENT ISSUE FACING THE MUSIC BUSINESS IS...

“An understanding of globalization 
in music. It’s not Los Angeles and 
London and New York the way it used 
to be. It’s Mexico City, it’s India, it’s 
Korea. It can come from anywhere.”
— MARIA EGAN, PULSE MUSIC GROUP

CASIMIR

CONDRO

LIOUTIKOFF

“Cash Out” service, which, she says, “will allow 
our songwriters to request some or all of their 
current royalty balance to be paid immedi­
ately, instead of having to wait until their next 
distribution.” Crowley, 46, and her team of 16 
grew the company’s film synch business by 
double digits with the release of Bohemian 
Rhapsody and A Star Is Born. Crowley, who 
also pulls double duty as an independent music 
supervisor, was nominated this year for a Guild 
of Music Supervisors award for her work on the 
Sony Pictures film Peter Rabbit, which grossed 
over $350 million at the box office, according 
to Box Office Mojo.
SONG THAT INSPIRES HER KNOEPFLE “ ‘Natural 
Woman’ by Aretha Franklin. When I hear that 
song, it instantly makes me feel more confi­
dent and content.”

PUBLISHING

Dominique Casimir
EXECUTIVE VP REPERTOIRE AND MARKETING 
FOR CONTINENTAL EUROPE, BMG
Casimir, 38, reports that she has overseen 
growth of 30% in BMG’s recorded-music busi­
ness revenue in Germany, Europe’s second- 
largest music market. The achievement re­
flects BMG’s success “in a market increasingly 
polarized between streaming and high-end 
physical product,” says Casimir. Her team has 
struck deals with some of the country’s “most 
relevant and successful recording artists, 
including Seeed, Adel Tawil and Trettmann,” 
says Casimir, who was promoted to her Pan­
European role in April.
HAVE ATTITUDES CHANGED? “Dramatically. I was 
recently at a conference in Bilbao, Spain, 
and was amazed by how many young female 
managers there were.”

agreements for the Bruce Springsteen-inspired 
film Blinded by the Light and numerous other 
placements “that are being recognized for 
Grammy Award and/or Academy Award 
consideration,” says Murphy. Condro executed 
the creation of a new Latin synch division “and 
strengthened communication with our A&R 
and international synch teams” to the benefit 
of the L.A. synch team.
ADVICE TO NEXT-GEN WOMEN MURPHY “Be open, 
honest and true to who you are. If you have a 
question, ask it. If you have an idea, share it. If 
given a challenge or task, take it on and don’t 
be afraid to fail.”

MURPHY

CRANFORD

CROWLEY

HILL

Maria Egan
PRESIDENT/HEAD OF CREATIVE, PULSE 
MUSIC GROUP
Pulse took home indie publisher of the year 
honors last December from the Association of 
Independent Music Publishers. Under Egan, 41, 
the company has enjoyed a string of successes 
including Maroon 5’s “Girls Like You” (featuring 
Cardi B), which set the record for the longest 
No. 1 on the Adult Contemporary radio airplay 
chart, and Travis Scott’s “Sicko Mode,” which 
became the first hip-hop song to spend 30 
weeks in the top 10 of the Hot 100. “We’ve had 
these massive cultural breakthrough songs 
with what’s really on the front line of music,” 
says Egan.
WHERE SHE UNWINDS “We work by the Silver 
Lake reservoir [in Los Angeles], so my daily 
ritual is I walk by the reservoir and listen to 
music and playlists — and try and get clarity.”

Marni Condro
SENIOR VP FILM AND TELEVISION, 
UNIVERSAL MUSIC PUBLISHING GROUP 

Alexandra Lioutikoff
PRESIDENT OF LATIN AMERICA/U.S. LATIN, 
UNIVERSAL MUSIC PUBLISHING GROUP 

Joy Murphy
SENIOR VP/HEAD OF FILM AND TELEVISION 
MUSIC LICENSING, UNIVERSAL MUSIC 
PUBLISHING GROUP
Lioutikoff was promoted to her current role 
this year and helped sign one of Latin music’s 
hottest new stars, Spain’s Rosalía, as well 
as the Brazilian YouTube channel KondZilla 
and Miami-based Rich Music, whose artists 
include Sech and Dimelo Flow. Murphy, 45, 
secured lyric-reproduction deals for the Prince 
memoir The Beautiful Ones, cut marketing

Amy Cranford
VP PUBLISHING ADMINISTRATION, SONY/ATV 
MUSIC PUBLISHING

Wende Crowley
SENIOR VP CREATIVE MARKETING FILM AND 
TV, SONY/ATV MUSIC PUBLISHING 

Amanda Hill
SENIOR VP A&R, SONY/ATV MUSIC 
PUBLISHING

Jennifer Knoepfle
SENIOR VP A&R, SONY/ATV MUSIC 
PUBLISHING
Knoepfle, 43, “proudly signed” rising pop artist 
King Princess and helped Jack Antonoff and 
Joel Little make history in collaboration with 
Taylor Swift on 12 of the songs from Lover, 
which debuted at No. 1 on the Billboard 200 
with the biggest week for any album since her 
2017 release reputation. Thanks in part to Hill, 
36, songwriters Sarah Aarons and Greg Kurstin 
earned a Country Airplay No. 1 with Maren 
Morris’ “Girl” while Sean Douglas did the same 
with Thomas Rhett’s “Sixteen.” Cranford, 50, 
is leading the business teams responsible for 
the upgrades to the royalty-payment system 
for songwriters, helping launch Sony/ATV’s

KNOEPFLE

EGAN

MARSHALL

Golnar Khosrowshahi
FOUNDER/CEO, RESERVOIR
In Billboard’s latest publisher market-share 
rankings for the Hot 100, Reservoir came in fifth 
with a 3.96 share for the third quarter of 2019 
— and has made that list in all three quarterly 
rankings since the tally launched. Khosrowshahi, 
48, says company revenue also grew by 39% in 
fiscal year 2018 and 34% in the first six months 
of this year. She’s now reshaping this leading 
indie publisher as a full-service music company 
with the acquisition of Chrysalis Records, which 
boosted Reservoir’s recorded-music catalog to 
20,000 masters.
CHARITY SHE SUPPORTS “Silkroad, an organiza­
tion rooted in cross-cultural collaboration via 
music and dialogue, founded by Yo-Yo Ma 
and on which I serve as board chair. The work 
Silkroad does to build a more hopeful and 
inclusive world is more important than ever.”

Carianne Marshall
CO-CHAIR/COO, WARNER CHAPPELL MUSIC 
“The past 12 months have been quite the 
whirlwind,” says Marshall, who along with Guy 
Moot was named co-chair of Warner Chappell 
Music in January. Warner Chappell continues 
to dominate the Billboard rankings in country­
radio market share, coming in at No. 1 on the 
top 10 Country Publishers airplay chart for the C
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last 11 consecutive quarters. Says Marshall, “I’m 
so excited to build this next chapter at Warner 
Chappell with a partner who shares the same 
drive and passion for our songwriters.”
ADVICE TO NEXT-GEN WOMEN “I’d tell both men 
and women beginning in the music business 
to really take pride in their work — no mat­
ter how big or small the request or project. 
It’s also important to follow through and 
honor your word. People really value work­
ing with others who are dependable and 
trustworthy.”

Sas Metcalfe
CHIEF CREATIVE OFFICER, KOBALT MUSIC

Jeannette Perez
CHIEF EXPERIENCE OFFICER, KOBALT MUSIC 
Metcalfe’s global creative team of nearly 40 
members (65% of whom are female) had over 
100 Kobalt-affiliated individuals and groups 
nominated for Grammy Awards in 2019, an 
all-time high for the company, says Kobalt. For 
the third quarter of 2019, Kobalt represented 
16.59% of the songwriters on hits from Billie 
Eilish, Camila Cabello and Shawn Mendes, 
Panic! at the Disco and Ed Sheeran. Perez, 40, 
who was named chief experience officer in 
November, has seen a year-over-year increase 
in global synch revenue of 22% and directed 
the negotiation of over 14,000 synch deals 
for songs by writers including Stevie Nicks, 
Trent Reznor, Max Martin, Dean Lewis and 
Sam Fender, according to Kobalt. Perez adds 
that the company’s increase in global synch 
revenue for the 2019-20 fiscal year is trending 
toward double digits.
SONG THAT INSPIRES PEREZ “Beyonce’s ‘Run 
the World’ because it’s the ultimate female 
empowerment song: ‘We run this motha!’ ”

Helen Murphy
CEO, ANTHEM ENTERTAINMENT
Murphy, who assumed leadership of the music 
publisher formerly known as ole a year ago, has 
transformed the company from one appar­
ently on the verge of being sold, to renaming 

and reasserting it as one of the top indie music 
publishers in the world, while also boosting its 
recorded-music presence and expanding its ar­
ray of music production and film/TV collection 
services. Most recently, Anthem has acquired 
the Ricky Reed catalog of co-writes from 
Boardwalk Music Group (Lizzo’s “Truth Hurts” 
and “Good As Hell”; Halsey’s “Bad at Love”; 
Leon Bridges’ “Bet Ain’t Worth the Hand”), 
along with a catalog from songwriter-producer 
Doc McKinney (The Weeknd’s “Wicked Games” 
and songs recorded by Drake and Khalid, 
among others). On the recorded-music side, 
Anthem plans a release early next year from 
legendary singer-guitarist José Feliciano.
WHERE SHE UNWINDS “I love Goldeneye in Ja­
maica. It’s a stunningly beautiful resort [with] 
the world’s best host, Chris Blackwell.”

ft
METCALFE

PEREZ

MURPHY

Molly Neuman
PRESIDENT, SONGTRUST
Since Neuman joined Songtrust two years ago, 
she has reshaped the company, hiring a quarter 
of the roughly 80 people on staff and reports 
helping the rights management firm reach 140% 
growth in revenue and 160% growth in clients 
(both year-over-year measurements). “To be able 
to have accomplished that in 18 months is some­
thing of immense pride,” says Neuman, who was 
promoted to her role as president of Songtrust 
in October.
CHARITY SHE SUPPORTS “The Sound Thinking 
program to give women and girls in New 
York City public schools access to music 
companies for both production work and 
industry jobs.”

WALLACE

MATTHEWS

Carla Wallace
CO-OWNER/CEO, BIG YELLOW DOG MUSIC
“It’s never about numbers, just quality” says Wal­
lace of the roster signed to her boutique publish- 
ing/artist development firm of creators who 
connect deeply with listeners. Daniel Tashian 
won two Grammy Awards for his work on 
Kacey Musgraves’ Golden Hour; Maren Morris 
achieved her third No. 1 on Country Airplay with 

SINGH

“Girl,” breaking a 17-month hiatus for women in 
the top position; and newcomer Tenille Townes 
won four Canadian Country Music Awards. 
Townes, says Wallace, is “determined to make 
everyone feel connected through the heartache 
we all see or pain we endure.”
WHERE SHE UNWINDS “Dollywood.”

PROS

NEUMAN

Elizabeth Matthews
CEO, ASCAP
Responding to the torrent of data in the stream­
ing age, Matthews reports that ASCAP has 
tapped “bleeding edge technology” to scale 
up its global IT systems and infrastructure, and 
digital access for its songwriters, composers 
and music publishers. The performing rights 
organization has finalized over 40 deals with TV/ 
cable broadcasters, radio networks and digital 
service providers. Says Matthews: “Making 
smart, strategic agreements with our licensees 
enabled ASCAP to return more than $1 billion in 
distributions to our members for the second year 
in a row in 2018.”
WHERE SHE UNWINDS “My couch. It’s close and 
cheap. Plus, I tend to find my kids there.”

Anjula Singh
EXECUTIVE VP/CFO, SOUNDEXCHANGE
For Singh, who added executive vp to her CFO 
title at SoundExchange in September, the high­
light of the past year came when “we were able 
to distribute $1 billion” to performers and record 
labels — 190,000 accounts in all — for U.S. 
digital performances. Adds Singh: “It’s important 
for us to do right by creators.”
MOST URGENT ISSUE “Data accuracy. It’s so 
important to get people paid. It’s core to 
where we are. There’s so much meta associ­
ated with a track. Does it matter that you’re 
getting [a royalty payment] out? Or does it 
matter that you’re getting it out as accurately 
as you can?” M
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oumil n l Air nrnnr lAfOMPkl I kl Mlicino With women rising in the industry, SHOULD WE RETIRE WOMEN IN MUSIC? leaders debate this issue’s necessity

THE SOONER THE BETTER NOT SO FAST...

“Segregating women on 
lists like this just further 
ghettoizes our roles in 

the industry and sets us 
apart as ‘other.’ Let’s come 
together as a community of 
all genders united to tackle 

issues of diversity.”

—RANI HANCOCK, 
PRESIDENT, SIRE 

RECORDS

“Now could be a great time 
to retire the Women in Music 

issue, but only if it means 
that Billboard is committed to 
comprehensive representation 
in the magazine all the time — 

that women, people of color and 
other underrepresented groups, 
and genres, exist as a matter of 

course in its pages.”

—PORTIA SABIN, PRESIDENT, 
MUSIC BUSINESS

ASSOCIATION

“It would be ideal if women 
in music were more widely 
recognized in the industry 

across the board, so a 
specific Women in Music 

issue wouldn’t be necessary.
In the meantime, it’s still a 

great opportunity to celebrate 
some of the most talented 

professionals in the business.”

—EMI HORIKAWA, 
SENIOR CREATIVE 

DIRECTOR, BMG

“We do need to get to a point 
where a Women in Music issue 

isn’t necessary, but we are 
far from it. The standards for 

women of color to succeed are 
significantly higher. We need to 
have these conversations, award 
ceremonies and special issues 
until all leaders in our industry 

are showcased equally.”

—AMIRAH NOAMAN, 
MANAGER/OWNER, 

ROCK MOM INC.

“Until we are on the same footing 
as our white male counterparts 
as key decision-makers in the 

industry, ending this recognition 
of women who are making strides 

toward equal representation 
would be a mistake. Honestly, I 
don’t see an end date in sight.”

—GRACE BLAKE, DIRECTOR 
OF ARTIST RELATIONS/ 

PRODUCER, THE IRIDIUM 
AND FRONT AND CENTER

124 BILLBOARD • DECEMBER 14, 2019



<^msk
Mitchell Silbérberg & Knüpp kl^P 

congratulates 
our colleague

Christine Lepera 
on being named to 

Billboard's 2019 
“Women in Music" List

@mskUp GO©© msk.com 
Los angeles | newyork I Washington, de

msk.com


Alison Smith
EXECUTIVE VP DISTRIBUTION, PUBLISHER 
RELATIONS AND ADMINISTRATION
SERVICES, BMI
Smith, 58, directed the BMI team that distributed 
royalties of nearly $1.2 billion to the performing 
rights organization’s songwriters, composers 
and music publishers. With her counterparts at 
ASCAP, she laid the foundation for Songview, 
the joint database that “will bring together and 
reconcile songs currently housed in both PROs’ 
proprietary databases” says Smith. With final 
testing of the system underway, “we are ex­
tremely encouraged by the results we’re seeing” 
ADVICE FOR NEXT-GEN WOMEN “Love music, re­
spect the creative process, listen and learn 
all the time, find a mentor or mentors, 
and trust your instincts. Always be kind, 
respectful and ethical in your dealings 
with others.”

Kelli Turner
PRESIDENT/COO, SESAC
In August, two-and-a-half years after SESAC 
was acquired by the private equity firm Black­
stone, Turner oversaw SESAC’s refinancing of 
its capital structure. The PRO sold $530 million 
in debt and gained commitments for a $30 mil­
lion revolving credit facility. As SESAC went 
on a “road show” to potential investors, says 
Turner, there was “significant over-demand for 
the offering and the pricing came in better than 
SESAC expected”
HAVE ATTITUDES CHANGED? “The #MeToo move­
ment has provided women a more equal play­
ing field. Issues have really come to light that 
helped get women recognition and opportuni­
ties that they deserve.”

funds music videos for up-and-coming artists 
in Africa. “We’re seeking ways to catalyze art­
ists’ access and connection to fans near and 
far,” says Lewit.
WHERE SHE UNWINDS “Antiparos, Greece. A 
magical place, small enough to feel like 
a special secret but chock-full of beauti­
ful nature on the island and in the waters 
around it.”

Rachel Newman
GLOBAL SENIOR DIRECTOR OF EDITORIAL, 
APPLE MUSIC

Jen Walsh
SENIOR DIRECTOR, SHAZAM/BEATS 1, APPLE 
MUSIC
Apple Music’s content team, led by Newman, 
has been on a roll in 2019, announcing a flurry 
of new Beats 1 shows, revamped playlists and 
working with artists like Camila Cabello to cre­
ate one-off experiences around their albums. 
After Apple acquired Shazam in 2018, Walsh 
was tasked with integrating the audio recogni­
tion service into Apple’s corporate culture 
and structure, as well as taking over business 
leadership for Beats 1, focusing “on people and 
innovation when measuring our success,” she 
says.
MOST URGENT ISSUE NEWMAN “Preserving the 
value of artistry and artists’ stories is one of 
the most crucial issues in the streaming era. 
We need to be really careful that we don’t turn 
music into a commodity.”

STREAMING

Tami Hurwitz
VP GLOBAL MARKETING, AMAZON MUSIC 
“Since the advent of the MP3, digital music has 
prioritized convenience over [sound] quality” 
says Hurwitz, 47, who led the marketing team 
behind the launch of Amazon HD Music, add­
ing over 50 million tracks to the high-definition 
audio service, plus several million in Ultra HD. 
Amazon partnered with artists “including Neil 
Young, Halsey, Garth Brooks and Brittany How­
ard — with more to come — to celebrate the 
launch” says Hurwitz.
SONG THAT INSPIRES “I listen to Brandi Carlile’s 
‘The Joke’ at least once a day. She is such a 
powerful singer-songwriter with an amaz­
ing voice. I love the meaning and message of 
[that] song.”

Vivien Lewit
GLOBAL HEAD OF ARTIST SERVICES, YOUTUBE
To oversee and strengthen YouTube’s relation­
ships with artists, Lewit has built a team to 
help acts worldwide take full advantage of the 
platform — from educating artists in Japan 
on how to target a global audience to working 
with Nigerian act Mr. Eazi on emPawa, an 
incubator that provides career guidance and

Dawn Ostroff
CHIEF CONTENT OFFICER, SPOTIFY
Ostroff has led Spotify’s podcast movement in 
2019, saying, “We acquired best-in-class pod­
casting companies — Gimlet, Anchor and Par­
cast — and we now have more than 500,000 
podcast titles available on the platform, 
including exclusive titles and partnerships with 
President Barack and Michelle Obama, Jordan 
Peele and others.” But her proudest achieve­
ment? Over 50% of her music team identify 
as female. “It’s an enormous step forward not 
only for the company,” says Ostroff, “but for 
our industry.”
ADVICE FOR NEXT-GEN WOMEN “Be willing to 
work harder than anybody else and think 
outside the box to help differentiate yourself. 
Be an innovator — don’t just follow the tracks 
that have been laid out in front of you.”

Lizzie Widhelm
SENIOR VP AD INNOVATION, PANDORA
When Widhelm, a 13-year veteran of Pandora 
and the broader Pandora team, tapped the 
company’s Music Genome Project data to 
place Lewis Capaldi’s “Someone You Loved” in 
front of new fans, the company reported that 
total Pandora streams of the song increased 
by 811%, helping drive the track to No. 1 on the 
Hot 100 in November. Says Widhelm: “Helping 
talent find their audience has always been our 
mission.” Her next challenge: “Cracking the 
code” for the best podcast ad format.
SONG THAT INSPIRES “It has to be Dolly 
Parton’s ‘9 to 5.’ Even on a tough day, that 
song is everything.”

TURNER

HURWITZ

LEWIT

NEWMAN

WALSH

OSTROFF

WIDHELM

ALARCÓN

BERNER

DUNCAN

FRAM

MEDIA

Alessandra Alarcón
PRESIDENT, SBS ENTERTAINMENT, SPANISH 
BROADCASTING SYSTEM
Promoted to her new role in March, Alarcón, 
32, has been expanding the concert division 
of SBS Entertainment, adding a second night 
to the annual Calibash event in Los Ange­
les in January and launching the two-date 
summer concert series Megaton. “There is 
a lot of creativity and talent that needs and 
deserves exposure,” says Alarcón. “I want 
[us] to be a place where artists are supported 
across markets”
MOST URGENT ISSUE “Recognition of the ‘explo­
sion of the Latin genre’ in [the] general market. 
It’s a very exciting time for Latinos in the 
music and entertainment industry.”

Mary G. Berner
PRESIDENT/CEO, CUMULUS MEDIA
Berner, 60, led Cumulus out of bankruptcy 
by June 2018 and has since launched its 
aggressive expansion. Now a multiplatform 
“audio first” company, she says that the radio 
giant reaches 250 million terrestrial listeners 
monthly in addition to marquee podcasts, 
streaming, smart speakers and digital chan­
nels. Says Berner: “First you fix it, so you can 
earn the right to innovate.”
WHERE SHE UNWINDS “I am at my happiest when 
traveling with my family; second best is being 
transported by a great book, with my kids and 
pets right there with me.”

Amani Duncan
SENIOR VP MUSIC, MTV
Since taking on her current role in 2017, Duncan 
has seen year-over-year spikes for songs per­
formed during the MTV Video Music Awards. 
(Overall ratings for the show itself in 2019 were 
flat despite a 6% rise in ratings for the 25-54 
demographic.) The 2019 show resulted in a 74% 
increase in song sales and a 12% increase in 
streams the week of Aug. 23.
HAVE ATTITUDES CHANGED? “There have been 
countless studies that point to one conclusion: 
having women in the C-suite significantly 
impacts net margins. The music industry has 
been late to this discovery, but not all is lost — 
we are the change we seek.”

Leslie Fram
SENIOR VP MUSIC AND TALENT, CMT
Fram has been at the forefront of the gender 
disparity conversation within country music. 
She has led CMT’s Next Women of Country 
franchise and the 2018 CMT Artists of the 
Year celebration of women, which was the 
No. 1 social cable special of October 2018, 
according to CMT. She’s also a co-founder 
of Change the Conversation, which aims to 
empower women and provide knowledge 
and mentorship.
ADVICE FOR NEXT-GEN WOMEN “Carry your 
passion, work ethic and desire to help 
others throughout your career. Remain 
true to yourself.” SM

IT
H

: C
O

U
R

TE
SY

 O
F B

M
I. 

TU
R

N
ER

: C
O

U
R

TE
SY

 O
F S

ES
AC

. H
U

R
W

IT
Z:

 C
O

U
R

TE
SY

 O
F 

AM
AZ

O
N

 M
U

SI
C

. L
EW

IT
: B

IL
L 

ZU
LE

S.
 N

EW
M

AN
, W

AL
SH

: Y
U

R
I H

AS
EG

AW
A/

R
ED

U
X.

 O
ST

R
O

FF
: A

N
N

IE
 T

R
IT

T.
 W

ID
H

EL
M

: C
O

U
R

TE
SY

 O
F 

PA
N

D
O

R
A.

 A
LA

R
C

O
N

: C
O

U
R

TE
SY

 O
F S

BS
. B

ER
N

ER
: A

D
R

IE
N

N
E 

G
R

U
N

W
AL

D
. D

U
N

C
AN

: R
EB

EC
C

A 
LA

D
ER

 FO
R

 M
TV

. F
R

AM
: C

O
U

R
TE

SY
 O

F C
M

T/
VI

AC
O

M
.

126 BILLBOARD • DECEMBER 14, 2019



No Sidekicks. Only Superheroes.

congratulations to Julie BOOS
recognized as one of Billboard’s Women in Music

ENTERTAINMENT BUSINESS MANAGEMENT
NEW YORK /I NASHVILLE // LOS ANGELES



WOMEN IN MUSIC CAPITAL CONNECTION:
THE WOMEN OF CITY NATIONAL BANK

X E C U T I VE

Martha Henderson manages a 250-member 
entertainment banking team with women in leadership 
roles and is striking partnerships for new services. “For 
me, it’s trying to look ahead” she says. “What else can 

we do to help the music community?”

f J

From left: Senior vp/team leader (Los Angeles) 
Denise Colletta, senior vp/team leader 
(Nashville) Diane Pearson, senior vp/team leader 
(Nashville) Lori Badgett, executive vp/manager 
of entertainment banking Henderson and senior 
vp/team leader (New York) Stephanie Dalton 
photographed by Yuri Hasegawa on Nov. 18 
at City National Bank in Los Angeles.
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CongraUlations to our Billboard Women in Music

HALL OF FAMER
evp + gc Danielle Aguirre

from Da vid Israelite & 
your NMPA family

NMPA is the leading voice for promoting and advancing the interests of music publishers and their songwriting partners.



Congratulations to

Lisa Alter & Jacqueline Charlesworth 
on being named to Billboard's 

“Women in Music” List

KENDRICK \ \
BARON 156 Fifth Avenue, Suite 1208 | New York, New York 10010 | akbllp.com | 212.707.8377

The time is near...Emerging Artist...

MATT LEGRAND EP
coming early 2020

Counting down to impact on all streaming platforms!

JI

New single “I’ve Been Watching You” 
now streaming on all platforms!

Watch the music video on ► YouTube

MATTLEGRANDMUSIC.COM

akbllp.com
MATTLEGRANDMUSIC.COM


■LOEB& 
H LOEB LLP

We join in honoring Billboard's 

Women in Music Honorees 
especially our friend and partner, 

DEBBIE WHITE.
You continue to inspire us.

Los Angeles New York Chicago Nashville Washington, DC San Francisco Beijing Hong Kong www.loeb.com

uforio

WE COULDN’T BEPROUDER
Congratulations to our very own Cindy Hill 

on being named one of Billboard’s Women in Music 2019.

Felicidades, from your entire Univision family.

univision®
COMMUNICATIONS INC

http://www.loeb.com


WOMEN IN MUSIC
EXECUTIVES

LEGAL

THE MOST URGENT ISSUE FACING THE MUSIC BUSINESS IS...
“We must drive change and tackle some of music’s greatest 
challenges — challenges like fair pay for creators, removing 
music-career barriers for women, and strengthening and 
protecting all students’ access to music education. We must 
collectively use our voices, our power and our influence to 
make some real change.”
— DEBORAH DUGAN, PRESIDENT/CEO, THE RECORDING ACADEMY

Cindy Hill
VP CONTENT, INDUSTRY AND AFFILIATE 
RELATIONS, UNIVISION
For Spanish-language media giant Univision, 
Hill helped drive such events as August’s sold­
out Latino Mix Live in Dallas headlined by J Bal­
vin and Bad Bunny, which drew 19,200 fans, 
according to the company. In 2018, the Bueno 
Mala & El Feo Fest, which brings the best of 
regional Mexican music to many U.S. cities, 
drew 15,000 concertgoers to San Jose, Calif., 
according to Univision. “Radio is such a power­
ful connection tool for Hispanics,” says Hill.
CHARITY SHE SUPPORTS “I discovered the 
St. Jude [Children’s Research Hospital] He­
roes program a few years ago and have run 
a half-marathon annually for St. Jude ever 
since. It’s a wonderful feeling of community 
and connection.”

Tamara Hrivnak
VP MUSIC BUSINESS DEVELOPMENT AND 
PARTNERSHIPS, FACEBOOK 
Malika Quemerais
HEAD OF MUSIC PARTNERSHIPS, FACEBOOK 
As Facebook’s chief music strategist, Hrivnak 
leads a team (including numerous other female 
executives) that’s driving a string of deals with 
labels and publishers. Wherever possible, 
Facebook is leveraging its licenses to let 2.8 bil­
lion users across its family of apps personalize 
their posts with music content, according to the 
company. Quemerais, 34, leads music partner­
ships and teams focused on social impact for 
public figures. This year, that meant work­
ing with Kelsea Ballerini and Little Big Town’s 
Karen Fairchild and Kimberly Schlapman to 
put together the first-ever Women of Nashville 
event during this summer’s CMA Fest, as well 
as supporting She Is the Music, the nonprofit 
endeavoring to increase the number of women 
working in the music business.
SONG THAT INSPIRES HRIVNAK “Brandi 
Carlile’s ‘The Joke.’ It’s about rising up 
and going against the grain. It’s about 
resilience and speaks to me deeply as a 
woman in business.”

Thea Mitchem
EXECUTIVE VP PROGRAMMING, 
IHEARTMEDIA; PROGRAM DIRECTOR, WWPR 
(POWER 105.1) NEW YORK 
Marissa Morris
SENIOR VP ARTIST RELATIONS, IHEARTMEDIA 
Mitchem guided WWPR (Power 105.1) New 
York to the best ratings in its 17-year history, 
reaching over 2 million listeners monthly, while 
the hip-hop station’s syndicated morning 
show, The Breakfast Club featuring Charla- 
magne Tha God, beams out to listeners of 80 
stations and millions more on digital platforms, 
according to iHeartMedia. Morris, 33, guided 
launch campaigns for Taylor Swift’s Lover, 
among other projects, that leveraged an audi­
ence reach that iHeartRadio puts at a quarter­
billion listeners. Her team also promoted and 
curated the lineup for such annual events as 
Jingle Ball, Fiesta Latina and the iHeartRadio 
Music Festival.
HAVE ATTITUDES CHANGED? MITCHEM “We’re 
in a time when our voices and contributions 
to the music industry are starting to be 
recognized.”

Connie Orlando
EXECUTIVE VP SPECIALS, MUSIC 
PROGRAMMING AND MUSIC STRATEGY, 
BET NETWORKS
Three years after Orlando was named BET’s 
executive vp/head of programming, she was 
promoted to her current title in October. In 
that time, she has led BET to a near double­
digit upswing in growth, with this year’s BET 
Hip Hop Awards raking in 1.3 million viewers, 
up over 9% year over year, according to the 
company. “When I began, there was a dearth 
of women, and few of those held key posi­
tions,” she says. “My ascension, along with my 
peers, has helped reshape the landscape.” 
ADVICE FOR NEXT-GEN WOMEN “Identify the 
sector you desire to impact, craft a plan 
and work hard toward your goal each day. 
Never feel as though you have to compro­
mise or cower to your male counterparts.
Be authentically you.”

HRIVNAK

QUEMERAIS

MITCHEM

MORRIS

ORLANDO

ALTER

LEPERA

TASHMAN

WHITE

Lisa Alter
FOUNDING PARTNER, ALTER KENDRICK & 
BARON
Alter, who negotiates transactions involving the 
acquisition and sale of music assets, says this is 
a “golden age for music publishing” — and for 
the business in general. The total value of her 
firm’s deals during the past year and a half has 
just hit “the billion-dollar mark,” she says.
SONG THAT INSPIRES “Janis Joplin and 
‘Piece of My Heart.’ She took the work of 
a male songwriter and made it her own. 
That’s so cool.”

Christine Lepera
CO-CHAIR OF THE ENTERTAINMENT & 
IP LITIGATION DEPARTMENT, MITCHELL 
SILBERBERG &KNUPP
A powerhouse litigator, Lepera is known for her 
fierce arguments and her determination to turn 
a loss or setback into an eventual win. Although 
a jury in July ruled against her clients in a 
copyright infringement suit over Katy Perry’s hit 
“Dark Horse,” Lepera is not giving up. “We are 
fighting this one — big time,” she says.
MOST URGENT ISSUE “How [copyright] cases are 
handled and the problems we have with music 
being [like] a foreign language and courts and 
juries not being able to evaluate these things 
in that setting.”

Monika Tashman
ENTERTAINMENT PARTNER, MANATT PHELPS 
& PHILLIPS
Tashman in March joined Manatt Phelps & 
Phillips, “a firm that is not just supportive but 
enthusiastic about my passion to bring more 
efficiency and innovation to the practice of 
law,” she says. Among her projects is the 
Women in Music Workplace Initiative, which 
plans to name the best music companies for 
women and “raise gender diversity and equal­
ity standards.”
MOST URGENT ISSUE “Every minute of every 
day, the metadata and verification problem 
is getting worse. This is causing money to 
disappear into the ether or be claimed by 
third parties.”

Debbie White
VICE CHAIR, MUSIC INDUSTRY/ 
ENTERTAINMENT, LOEB & LOEB
White had a nonstop year providing legal 
and business counsel to a roster of A-list 
clients: Big Hit Entertainment, BTS, Tencent, 
The Who, Regina Spektor, Melanie Marti­
nez, James TW, Diane Warren, Young the 
Giant, Friends at Work, Christie Brinkley, Citi, 
Uber and Ultimate Fighting Championship. 
“Watching BTS win group of the year at the 
Billboard Music Awards was something I 
will never forget,” she says. “When the boys 
stood on that stage as the winner, I felt like a 
proud mom.”
WHERE SHE UNWINDS “Harbour Island in the 
Bahamas. Since it’s hard to get to, you don’t 
run into the entire music industry.” H
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FOR YOUR GRAMMY® CONSIDERATION

BEST COUNTRY DUO/GROUP PERFORMANCE

LITTLE BIG TOWN: “THE DAUGHTERS”
NIGHTFALL ALBUM AVAILABLE JANUARY 17

NASHVILLE



BRANDING & FINANCE

Marcie Allen
FOUNDER/PRESIDENT, MAC PRESENTS
Allen this year celebrated the 15th anniver­
sary of her music partnership and experiential 
agency MAC Presents with programs for Citi, 
Uber and Swisher Sweets. Her latest coup was 
ATLive, a three-day veterans benefit concert at 
Atlanta’s Mercedes-Benz Stadium in November, 
headlined by Keith Urban, Blake Shelton, Eric 
Church, Sam Hunt, Luke Combs and others. 
“For a first-year event to sell over 90,000 tickets 
with the hottest country artists out there, I’m 
very proud,” she says.
HAVE ATTITUDES CHANGED? “We’re starting to 
get women in the C-suite who are abso­
lutely in charge, but I would like to see more 
women who own their own businesses. That’s 
somewhere we have room to improve.”

Julie Boos
CHAIRMAN/BUSINESS MANAGER, FBMM 

Like many financial advisers, Boos, 50, keeps 
FBMM’s client list confidential. But her stature 
within the Nashville community was affirmed 
last year when she was named business man­
ager of the year at the Country Music Associa­
tion’s 2018 touring awards. The accolade is 
nice, but Boos takes greater satisfaction from a 
client recently reaching a lifetime financial goal 
after 12 years of her guidance. “For a business 
manager,” she says, “that’s the holy grail.” 
CHARITY SHE SUPPORTS “I’m passionate about 
children in foster care and the challenges 
these kids face. I had 16 kids through my home 
in two years. Each story was different, but 
they each face the same struggles to survive 
and overcome the hand they’ve been dealt.”

Jennifer Breithaupt
GLOBAL CONSUMER CHIEF MARKETING 
OFFICER, CITI
With the launch of its social impact and men­
torship program #SeeHerHearHer on NBC’s 
Today in March, Citi joined the fight against 
gender bias and disparity in the music industry, 
committing to “50/50 gender parity” in its 
advertising and to bring 50 other brands into 
the fold. Artist partners have included Maren 
Morris, Sheryl Crow and Brittany Howard, 
with more scheduled for 2020. “It’s really a 
commitment to accurately portray women 
and girls in our advertising, storytelling and 
the media that we purchase,” says Breithaupt, 
whose international team oversees 12,000-plus 
events and experiences globally through the 
Citi Entertainment program.
ARTIST THAT INSPIRES “I always point people 
back to Ella Fitzgerald as one of the ground­
breakers for women in music.”

Deborah Curtis
VP GLOBAL BRAND PARTNERSHIPS AND 
EXPERIENCES, AMERICAN EXPRESS
While boosting American Express’ global 
brand platform (“Powerful Backing: Don’t Do 
Business/Live Life Without It”) and giving cus­
tomers priority access to tours (the latest: Jen­

nifer Lopez, Lizzo and Oprah Winfrey), Curtis’ 
focus has been the continued expansion of the 
company’s music partnerships with “over 40 
venues in seven countries, eight music festi­
vals across the U.S. and London, and presale 
access in 17 countries,” she says. Curtis also 
pioneered AmEx’s annual Women in Music 
Leadership Academy, a three-day workshop 
dedicated to empowering the next generation 
of female music industry professionals, which 
took place for the second time in June.
MOST URGENT ISSUE “For the next generation 
of fans, how you’re able to connect with them 
in new and different ways and the complex 
media landscape to get there.”

Martha Henderson
EXECUTIVE VP/MANAGER OF ENTERTAINMENT 
BANKING, CITY NATIONAL BANK
Henderson has run the entertainment division 
of City National Bank for 36 years, managing 
a team of over 250 entertainment bankers 
in New York, Nashville, Miami, Atlanta and 
Beverly Hills, Calif., and overseeing more than 
$7.3 billion in loans and $11.5 billion in deposits. 
She recently guided a new partnership be­
tween the bank and fintech company CASHet 
to provide business managers with new credit 
and payment tools designed for the touring 
industry. “For me, it’s trying to look ahead,” 
says Henderson. “What else can we do to help 
the music community?”
SONG THAT INSPIRES “If you ever feel down and 
you need to pick yourself back up, go get 
Tina Turner’s ‘Simply the Best’ and sing that 
out loud.”

Lou Taylor
CEO, TRI STAR SPORTS AND ENTERTAINMENT 
GROUP
“We put together many deals this year, which 
total in the hundreds of millions of dollars, that 
were unique and out of the box,” says Taylor, 54, 
one of the music industry’s most high-profile 
business managers. One client, Travis Scott, 
has cut a string of deals with Nike, General 
Mills and Netflix. Tri-Star doesn’t limit itself to 
working within the music business, counting 
actors, athletes, coaches and creatives among 
its clients.
HAVE ATTITUDES CHANGED? “I still believe that 
men will always stick together and help each 
other out — and worry that women are not 
there yet.”

ASSOCIATIONS

Michele Ballantyne
COO, RIAA
“Bringing people together and building trust” 
are Ballantyne’s priorities, which allowed the 
RIAA to push for the passage last year of the 
Music Modernization Act and, in February, 
led to the expansion of the RIAA’s board of 
directors “and the election of the most diverse 
slate of board members in the organization’s 
history,” she says.
HAVE ATTITUDES CHANGED? “Every young woman 
who comes into the business today has a

BOOS

BREITHAUPT

CURTIS

HENDERSON

TAYLOR

BALLANTYNE

DUGAN

TRAHERN

much wider set of options and a whole rich 
roster of role models and category breakers 
who have paved a lot of the way.”

Deborah Dugan
PRESIDENT/CEO, THE RECORDING ACADEMY 
Starting in August as the new president/CEO 
of The Recording Academy, Dugan has a vision 
to invigorate the 21,000-member organization 
with service and activism, from fighting for 
embattled music education programs to advo­
cating for the CASE Act to support copyright 
infringement claims. “Our North Star is the 
artist,” says Dugan. “Their work improves our 
lives, and our work at The Recording Academy 
is to improve theirs.”
CHARITIES SHE SUPPORTS “The Grammy Music 
Education Coalition, because every child 
should have equal access to music education. 
And MusicCares [to] support music makers in 
time of hardship and great need.”

Sarah Trahern
CEO, COUNTRY MUSIC ASSOCIATION
Trahern, 54, and her CMA team watched a 
yearslong marketing collaboration with Ken 
Burns come to fruition with the acclaimed PBS 
documentary Country Music, an eight-part se­
ries that debuted in September. “Our industry 
saw significant growth in consumption,” says 
Trahern, referring to the sales and streaming 
boosts for some of the nearly 500 songs fea­
tured in the doc. Among those, Patsy Cline’s 
“Crazy” garnered 4,000 downloads between 
Sept. 13 and 26, and Johnny Cash’s Nine Inch 
Nails cover “Hurt” earned 3.1 million streams 
alone in that period.
MOST URGENT ISSUE “Continuing to educate 
the country consumer on streaming and 
how consumers can utilize the platforms for 
music discovery in addition to finding their 
favorite artists.”

CONTRIBUTORS
Rich Appel, Cathy Applefeld Olson, Megan Armstrong, 
Karen Bliss, Dave Brooks, Dean Budnick, Britina Cheng, 
Ed Christman, Tatiana Cirisano, Leila Cobo, Danica 
Daniel, Camille Dodero, Thom Duffy, Chris Eggertsen, 
Eric Frankenberg, Adrienne Gaffney, Bianca Gracie, Gary 
Graff, Sarah Grant, Lyndsey Havens, Steve Knopper, Katy 
Kroll, Carl Lamarre, Joe Levy, Brooke Mazurek, Taylor 
Mims, Gail Mitchell, Melinda Newman, Paula Parisi, 
Chris Payne, Glenn Peoples, Alex Pham, Bryan Reesman, 
Annie Reuter, Jessica Roiz, Claudia Rosenbaum, Dan 
Rys, Micah Singleton, Richard Smirke, Eric Spitznagel, 
Colin Stutz, Taylor Weatherby, Deborah Wilker, Nick 
Williams, Xander Zellner

METHODOLOGY
Billboard editors and reporters weighed a variety of factors in determining the 2019 
Women in Music executives power list, including, but not limited to, nominations 
by peers, colleagues and superiors; and impact on consumer behavior as measured 
by chart, sales and streaming performance, social media impressions and radio/ 
TV audiences reached, using data available as of Oct. 21. (Data in profiles is updated 
as of Nov. 25.) Career trajectory and industry impact were also considered, as were 
financial results when available. Where required, U.S. record-label market share was 
consulted using Nielsen Music’s current market share for album plus track-equivalent 
and streaming-equivalent album-consumption units and Billboards quarterly top 10 
publisher rankings. Unless otherwise noted, Billboard Boxscore and Nielsen Music are 
the sources for tour grosses and sales/streaming data, respectively. Nielsen is also the 
source for radio audience metrics. Unless otherwise noted, album streaming figures 
cited represent collective U.S. on-demand audio totals for an album’s tracks, and 
song/artist streaming figures represent U.S. on-demand audio and video totals. AL
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Congratulations 
to RIAA COO

MICHELE 
BALLANTYNE 
on being named one of 
BILLBOARD’S 2019 
WOMEN IN MUSIC

FOR MUSIC



billboard Holiday 100

Most ‘Want’-ed: Mariah 
Carey Keeps At No. 1

M
ariah carey’s 1994 carol “all i want for
Christmas Is You” continues at No. 1 on Billboard’s Holiday 100 
chart, which ranks the top seasonal songs of all eras according to the 
same formula used for the Billboard Hot 100, blending streaming, 
airplay and sales data.

The song reigns for a 37th of the Holiday 100’s 42 total weeks since the list 
launched in 2011 and crowns all three of the chart’s component tallies: Holi­
day Streaming Songs (35.1 million U.S. streams, up 48%, in the tracking week, 
according to Nielsen Music); Holiday Airplay (31 million audience impressions, 
up 18%); and Holiday Digital Song Sales (9,000 downloads sold, up 60%).

On the Hot 100, the song, from Carey’s 1994 album Merry Christmas, dashes 
18-3, returning to its high, first reached last holiday season, when it became the 
first top five holiday hit on the survey in 60 years. It’s the highest-charting holi­
day song by a soloist in the Hot 100’s history, bested overall in the category only 
by The Chipmunks’ “The Chipmunk Song” (with David Seville), which ruled 
for four weeks in 1958 and 1959. “Christmas” also surges 11-1 on the all-genre 
Streaming Songs chart, where it scores its second total week at the summit.

—GARY TRUST
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© 11 #1 ALL I WANT FOR CHRISTMAS IS YOU 6| Mariah Carey 
37 WKS COLUMBIA/LEGACY

1 42

0 12 ROCKIN’ AROUND THE CHRISTMAS TREE Brenda Lee
DECCA/MCA NASHVILLE/UME

2 42

5* ( 3 A HOLLY JOLLY CHRISTMAS Burl Ives
DECCA/MCA SPECIAL PRODUCTS/GEFFEN/UME

3 42

4) 4 4 JINGLE BELL ROCK Bobby Helms
DECCA/MCA NASHVILLE/UME

2 42

© ( 5 IT’S THE MOST WONDERFUL TIME OF THE YEAR Andy Williams
COLUMBIA/LEGACY

2 42

o 6 LAST CHRISTMAS Wham!
COLUMBIA/LEGACY

3 42

© 17 LET IT SNOW, LET IT SNOW, LET IT SNOW Dean Martin
CAPITOL/UME

7 41

7* ( 8 THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) Nat King Cole
CAPITOL/UME

2 42

8* 19 FELIZ NAVIDAD Jose Feliciano
RCA/LEGACY

3 42

O 10 SLEIGH RIDE The Ronettes
PHIL SPECTOR/EMI BLACKWOOD/LEGACY

10 37
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DATA FOR WEEK OF 12.14.2019HOLIDAY 100

27
JONAS BROTHERS 

“Like It’s Christmas”

JThe holiday single also jumps 
7-1 on Adult Contemporary, 

becoming the Jonas Brothers’ 
second No. 1 on the tally (after 

“Sucker” in September).

Your last Christmas single was 
a 2008 cover of “Joyful Kings.” 
What inspired you to release 
another this year?
KEVIN JONAS We wanted to 
celebrate the joy that we’ve 
been feeling all year long [since 
reuniting as a band in February], 
and there’s no better time than 
the holidays, being together with 
family. If you travel as much as 
we have, there’s nothing better 
than coming home.

What are the essential elements 
of a Christmas song?
NICK JONAS We wanted this 
song to feel timeless, but also to 
give it a fresh spin. It’s comprised 
of some classic holiday song mo­
ments: wistful guitar, sweeping 
piano, hand claps and, of course, 
sleigh bells. We also had to make 
sure we brought in horns over the 
hook.

What’s the most ridiculous 
present you’ve exchanged?
JOE JONAS One year I gave 
Nick and Kevin their favorite gift: 
Shane Grey dolls, [the character 
I played] from Disney Channel’s 
2008 movie Camp Rock.

What do you most look forward 
to during the holidays?
JOE Eating my weight in Christ­
mas dinner! —TAYLOR WEATHERBY

15
KELLY CLARKSON 
“Underneath the Tree”

Clarkson’s 2013 track is the 
highest-charting song on the 
Holiday 100 from the 2010s. It 
gains by 71% to 12.3 million U.S. 
streams.
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e RUDOLPH THE RED-NOSED REINDEER Gene Autry
COLUMBIA NASHVILLE/LEGACY

7 42

HAPPY HOLIDAY / THE HOLIDAY SEASON Andy Williams
COLUMBIA/LEGACY

12 42

© HERE COMES SANTA CLAUS (RIGHT DOWN SANTA CLAUS LANE) GeneAutry
COLUMBIA NASHVILLE/LEGACY

10 40

© IT’S BEGINNING TO LOOK., PerryComo & The Fontane Sisters m Mitchell Ayres&HsO^a

RCA/LEGACY
14 22

© UNDERNEATH THE TREE Kelly Clarkson
19/RCA/LEGACY

8 32

© (THERE’S NO PLACE LIKE) HOME FOR THE HOLIDAYS Perry Como
RCA/LEGACY

13 23

© WHITE CHRISTMAS Bing Crosby
DECCA/MCA SPECIAL PRODUCTS/GEFFEN/UME

5 42

© BLUE CHRISTMAS Elvis Presley
RCA/LEGACY

12 42

© JINGLE BELLS Frank Sinatra
FRANK SINATRA ENTERPRISES/CAPITOL/UME

19 33

0 CHRISTMAS (BABY PLEASE COME HOME) Darlene Love
PHIL SPECTOR/EMI BLACKWOOD/LEGACY

18 26
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21 RUN RUDOLPH RUN Chuck Berry
CHESS/GEFFEN/UME

20 29

Q 22 HAPPYXMAS (WAR IS OVER) John &Yoko/The Plastic Ono Band rneKM^
APPLE/CAPITOL/UME

9 42

© 23 YOU’RE A MEAN ONE, MR. GRINCH Thurl Ravenscroft
TURNER ENTERTAINMENT/RHINO

14 42

24 PLEASE COME HOME FOR CHRISTMAS Eagles
ASYLUM/ELEKTRA/RHINO

18 42

© BABY IT’S COLD OUTSIDE Dean Martin 17 15
CAPITOL/UME

26 IT’S BEGINNING TO LOOK A LOT LIKE CHRISTMAS Michael Buble
143/REPRISE/WARNER BROS.

10 42

0 27 LIKE IT’S CHRISTMAS Jonas Brothers
REPUBLIC

25 2

0 28 LITTLE SAINT NICK The Beach Boys
CAPITOL/UME

25 41

0 29 WONDERFUL CHRISTMASTIME Paul McCartney
MPL/CAPITOL/UME

15 42

30 FROSTY THE SNOWMAN Jimmy Durante
WARNER BROS./RHINO

27 38

0 31 IT’S BEGINNING TO LOOK A LOT LIKE CHRISTMAS Bing Crosby
DECCA/MCA/GEFFEN/UME

18 42

0 32 CHRISTMAS TIME IS HERE Vince Guaraldi Trio
FANTASY/CONCORD

17 42

0 33 DECK THE HALLS Nat King Cole
CAPITOL/UME

33 7

0 34 SANTA TELL ME Ariana Grande
REPUBLIC

1 27

© 35 CHRISTMAS EVE (SARAJEVO 12/24) Trans-Siberian Orchestra
ATLANTIC/LAVA/RHINO

4 42

0 36 HAVE YOURSELF A MERRY LITTLE CHRISTMAS Michael Buble
143/REPRISE/WARNER BROS.

24 38

0 37 I’LL BE HOME FOR CHRISTMAS Bing Crosby
MCA/GEFFEN/UME

28 8

0 38 SANTA BABY Eartha Kitt
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY

18 42

0 39 HALLELUJAH Pentatonix
RCA

2 17

© 40 MERRY CHRISTMAS DARLING Carpenters
A&M/UME

24 42

41 HOLLY JOLLY CHRISTMAS Michael Buble
143/REPRISE/WARNER

22 37

0 42 COZY LITTLE CHRISTMAS Katy Perry
CAPITOL

30 7

Q 43 HAVE YOURSELF A MERRY LITTLE CHRISTMAS Frank Sinatra
CAPITOL/UME

20 33

0 44 LINUS & LUCY Vince Guaraldi Trio
FANTASY/CONCORD

17 37

45 DO THEY KNOW IT’S CHRISTMAS? Band-Aid
BAND AID TRUST/MERCURY/UME

14 41

0 46 SANTA CLAUS IS COMIN’ TO TOWN Jackson 5
MOTOWN/UME

25 40

0 47 O COME ALL YE FAITHFUL Nat King Cole
CAPITOL/UME

43 7

48 IT’S BEGINNING TO LOOK A LOT LIKE CHRISTMAS Johnny Mathis
COLUMBIA/LEGACY

15 42

0 49 MARY, DID YOU KNOW? Pentatonix
RCA

1 27

© 50 CHRISTMAS CANON Trans-Siberian Orchestra
LAVA/ATLANTIC/RHINO

9 42
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DATA FOR WEEK OF 12.14.2019HOLIDAY 100

Artist
IMPRINT/PROMOTION LABEL

TITLE CERTIFICATION

51 MISTLETOE 2 Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ISLAND/REPUBLIC

1 42

52 HAWAIIAN CHRISTMAS SONG Bing Crosby & The Andrews Sisters
DECCA/MCA/GEFFEN/VISTA MEDIA

52 17

53 SILVER BELLS Andy Williams
COLUMBIA/LEGACY

36 7

54 RUDOLPH THE RED-NOSED REINDEER Burl Ives
MCA SPECIAL PRODUCTS/GEFFEN/UME

29 34

55 HAPPY XMAS (WAR IS OVER) John Legend
COLUMBIA

48 2

56 WINTER WONDERLAND Darlene Love
PHIL SPECTOR/EMI BLACKWOOD/LEGACY

35 7

57 CHRISTMAS (BABY PLEASE COME HOME) Mariah Carey
COLUMBIA/LEGACY

20 38

58 DO YOU HEAR WHAT I HEAR? Andy Williams
COLUMBIA/LEGACY

39 7

59 MERRY CHRISTMAS, HAPPY HOLIDAYS ‘N Sync
RCA/LEGACY

37 31

60 SANTA CLAUS IS COMIN’ TO TOWN Bruce Springsteen
COLUMBIA/LEGACY

16 42

61 THE LITTLE DRUMMER BOY Bing Crosby
CAPITOL/UME

46 7

62 I SAW MOMMY KISSING SANTA CLAUS Jackson 5
MOTOWN/UME

45 32

63 LET IT SNOW, LET IT SNOW, LET IT SNOW Frank Sinatra
COLUMBIA/LEGACY

45 32

64 WHAT CHRISTMAS MEANS TO ME John Legend Feat. Steve Wonder

COLUMBIA
44 6

65 CAROL OF THE BELLS John Williams
CBS/MASTERWORKS/SONY MASTERWORKS

47 16

66 CHRISTMAS (BABY PLEASE COME HOME) Michael Buble
143/REPRISE/WARNER BROS.

24 34

67 THE FIRST NOEL Andy Williams
COLUMBIA/LEGACY

50 7

68 MERRY CHRISTMAS BABY Otis Redding
ATCO/ATLANTIC/RHINO

53 5

69 O TANNENBAUM Vince Guaraldi Trio
FANTASY/CONCORD

29 33

70 SANTA CLAUS IS COMIN’ TO TOWN Bing Crosby & The Andrews Sisters
DECCA/MCA SPECIAL PRODUCTS/GEFFEN/UME

70 4

71 THE CHRISTMAS WALTZ Frank Sinatra
FRANK SINATRA ENTERPRISES/CAPITOL/UME

41 6

72 THIS CHRISTMAS Donny Hathaway
ATLANTIC/RHINO

25 39

73 THE TWELVE DAYS OF CHRISTMAS Ray Conniff
COLUMBIA/LEGACY

49 7

74 I’LL BE HOME FOR CHRISTMAS Michael Buble
143/REPRISE/WARNER BROS.

44 18

75 WHERE ARE YOU CHRISTMAS? Faith Hill
INTERSCOPE/UME

15 42

7 6 DO YOU HEAR WHAT I HEAR? Bing Crosby
CAPITOL/UME

38 29

77 SILVER BELLS Dean Martin
THE DEAN MARTIN FAMILY TRUST/SONY COMMERCIAL MUSIC GROUP/LEGACY

76 8

78 WHAT CHRISTMAS MEANS TO ME Stevie Wonder
MOTOWN/UME

68 2

79 HARK! THE HERALD ANGELS SING/GLORIA (IN EXCELSIS DEO) Mariah Carey
COLUMBIA/LEGACY

54 7

80 HERE COMESSANTA CLAUS (RIGHT DOWN SANTA CLAUS LANE) EMs Presley
RCA/LEGACY

22 33

87 BING 
CROSBY
“Let It Snow! 
Let It Snow! 
Let It Snow!”

Bing Crosby boasts the most songs — 
eight — of any act on the Holiday 100 
(ahead of runner-up Michael Buble, with 
seven). “It’s Beginning to Look a Lot Like 
Christmas” “Santa Claus Is Comin’ to 
Town” and “Sleigh Ride” sport the most 
versions of any title on the tally — four 
each — and Crosby charts versions 
of the former two at Nos. 31 and 70, 
respectively. Among the late singer’s 
entries, his recording of “Let It Snow! 
Let It Snow! Let It Snow!” makes its first 
Holiday 100 appearance this season, 
up 104% to 4.7 million U.S. streams, 
according to Nielsen Music. — G.T.
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© 81 O HOLY NIGHT Josh Groban
143/REPRISE

26 17

0 82 RUDOLPH THE RED NOSED REINDEER Dean Martin
CAPITOL/UME

63 10

© 83 SLEIGH RIDE Leroy Anderson
DECCA/UME

18 36

84 SANTA CLAUS IS COMING TO TOWN Michael Buble
143/REPRISE/WARNER BROS.

35 34

85 STEP INTO CHRISTMAS Elton John
POLYDOR/UME

84 8

86 JOY TO THE WORLD Nat King Cole
CAPITOL/UME

86 3

87 LET IT SNOW! LET IT SNOW! LET IT SNOW! Bing Crosby
CAPITOL/UME

87 2

88 THE LITTLE DRUMMER BOY The Harry Simeone Chorale
20TH CENTURY FOX/MERCURY/UME

25 40e

89 WHITE CHRISTMAS The Drifters
ATLANTIC/RHINO

30 32

© 90 JINGLE BELL ROCK Brenda Lee
DECCA/MCA NASHVILLE/UME

89 2e

91 CAROL OF THE BELLS David Foster
INTERSCOPE/UME

33 31

92 LITTLE DRUMMER BOY Pentatonix
RCA

1 25

93 BABY IT’S COLD OUTSIDE Idina Menzel Duet With Michael Buble
WARNER BROS.

14 27

© 94 WINTER WONDERLAND Tony Bennett
RPM/COLUMBIA/LEGACY

87 6

95 ALL THROUGH THE NIGHT Perry Como
RCA VICTOR/RCA/LEGACY

78 6

96 YOU MAKE IT FEEL LIKE CHRISTMAS Gwen Stefani Feat. Blake Shelton

INTERSCOPE
37 10

97 SLEIGH RIDE Arthur Fiedler / Boston Pops Orchestra
RCA VICTOR/LEGACY

97 1

98 BELIEVE Josh Groban
WARNER SUNSET/REPRISE

88 9

99 JINGLE BELL ROCK Daryl Hall John Oates
RCA/LEGACY

24 35

100 SLEIGH RIDE Johnny Mathis
LEGACY/COLUMBIA

48 12

42
KATY PERRY

“Cozy Little Christmas”

The track, which topped Adult 
Contemporary in December 
2018 in its first year of release, 
surges by 103% to 7.8 million 
U.S. streams following the 
Dec. 2 premiere of its official 
video.

97
ARTHUR FIEDLER/ 

BOSTON 
POPS ORCHESTRA 

“Sleigh Ride”

Recorded 70 years ago, the 
instrumental debuts on the Hol­
iday 100 with 4.1 million streams 
and 3.9 million in radio reach. 
The late Fiedler conducted the 
Boston Pops from 1930 to 1979.
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WELL BEHAVED
WOMEN RARELY
MAKE HISTORY
Friends At Work congratulates 

our Badass Founder and CEO 

Ty Stiklorius for being named 

one of Billboard’s Top Women



B
IL

LB
O

A
R

D
 A

R
TI

ST
 1

00

ï

DEC.
14 

2019

2 WKS. LAST 

AGO WEEK
THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL PEAK WKS. ON 

POS. CHART

O 7 1 #1 BILLIE EILISH DARKROOM/INTERSCOPE/IGA 1 676 WKS

2 1 2 POST MALONE republic 1 180

- 0 THE WEEKND xo/republic 1 230

O 4 4 TAYLOR SWIFT republic 1 280

6 5 5 LIZZO NICE LIFE/ATLANTIC/AG 2 33

O 7 6 DABABY SOUTHCOAST/INTERSCOPE/IGA 2 34

17 24 ^7 BTS BIGHIT ENTERTAINMENT 1 165

5 6 8 LUKE COMBS RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 144

0 28 19 PENTATONIX rca 1 65

32 Q j ( 10 MARIAH CAREY butterfly mc/epic 8 39

0 0 411 BING CROSBY decca/mca/geffen/ume 11 29

9 10 12 KHALID RIGHT HAND/RCA 1 144

0 0 ( 13 FRANK SINATRA frank SINATRA enterprises/capitol/ume 13 31

0 0 114 MICHAEL BUBLE reprise/warner 3 46

14 15 15 JONAS BROTHERS republic 1 40

10 13 16 ED SHEERAN atlantic/ag 1 278

40 Q 17 THE BEATLES apple/capitol/ume 3 107

- © ( 18 ANDY WILLIAMS columbia/legacy 18 25

16 11 19 LEWIS CAPALDI VERTIGO/CAPITOL 11 29

13 14 20 DRAKE OVO SOUND/REPUBLIC 1 284

20 17 21 MAROON 5 222/INTERSCOPE/IGA 1 284

22 19 22 SELENA GOMEZ interscope/iga 2 213

19 23 23 TRAVIS SCOTT CACTUS JACK/GRAND HUSTLE/EPIC 1 187

26 22 24 ARIANA GRANDE republic 1 252

15 18 25 LIL BABY quality control/motown/capitol 8 82e
 

oco 26 QUEEN HOLLYWOOD 1 84

0 47 ^27 ELVIS PRESLEY rca/legacy 20 62

18 21 28 HALSEY capitol 1 208

■ 29 NAT KING COLE capitol/ume 29 19

2 WKS. LAST 

AGO WEEK
THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL PEAI 
POS

K WKS. ON 

. CHART

® @
24 25

21 29

11 20

36 33

0 0

25 30

45 Q

28 35

® ®
70 71

66 0 
- 0
-

-

© ©
27 37

31 31

47 41

0 48

30 VINCE GUARALDI TRIO fantasy/concord 301 22

31 LIL

DAN

NAS X COLUMBIA 3 38

32 J + SHAY WARNER MUSIC NASHVILLE/WMN 11 106

33 YOUNGBOY NEVER BROKE AGAIN never broke on» 2 71

34 JUSTIN BIEBER schoolboy/raymond braun/def jam 1 250

35 DEAN MARTIN capitol/ume 35i 15

36

■ * ¿i►

1

L

232

K

J "fa. T ■' 1
IW lib 1

I

CHRIS BROWN CBE/RCA

37 PANIC! AT THE DISCO DCD2/FUELED by RAMEN/EMG 1 168

38 KANE BROWN RCA NASHVILLE/SMN 2 129

39 BURL IVES mca/geffen/ume 391 26

40 TRANS-SIBERIAN ORCHESTRA lava/republc 19 37

41 JASON ALDEAN macon/broken bow/bbmg 1 262

42 TRIPPIE REDD tenthousand projects 8 10

43 IDINA MENZEL srv/decca/vlg 15 16

144 BRENDA LEE MCA NASHVILLE/UME 44 16

45 GENE AUTRY COLUMBIA nashville/legacy 44 17

46 OLD
CAT

1 DOMINION RCA NASHVILLE/SMN 10

1

146

47 fl ILA CABELLO syco/epic 151

48 TONES AND I BAD batch/elektra/emg 41 6

49 ARIZONA ZERVAS ARIZONA zervas/columbia 4S! 5

• 9
PENTATONIX 

▼ 

Pentatonix surges 
28-9 on the 

Artist 100 as the 
vocal group lands 

four albums on 
the Billboard 200, 

led by The Best 
of Pentatonix 

Christmas at No. 8 
(see page 146).
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Congrats Molly Neuman!
2019 BILLBOARD WOMEN IN MUSIC HONOREE

PHOTO CREDITS L-R: COURTESY OF PAT GRAHAM (@INSTAPATGRAHAM); COURTESY OF SONGTRUST®

You’ve been advocating for women your entire career. 
From all of us at Downtown, thanks for pushing the boundaries 

to make the music industry more inclusive.

DOWNTOWN

DOWNTOWN
MUSIC PUBLISHING Songtrust AVL

Digital Group"

DOWNTOWN
MUSIC STUDIOS

DOWNTOWNMUSIC.COM

DOWNTOWNMUSIC.COM


2 WKS. 
AGO

LAST 

WEEK
THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL PEAK 
POS.

WKS. ON 

CHART

50 PRINCE NPG/LEGACY 1 64

35 32 51 SHAWN MENDES island 1 252

42 51 52 IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE/IGA 1 252

38 50 53 SHAED PHOTO FINISH 38 18

52 66 54 NF NF REAL MUSIC/CAROLINE 1 93

34 40 55 SUMMER WALKER lvrn/interscope/iga 3 10

33 49 56 SAM SMITH Capitol 1 187

72 69 57 WHAM! COLUMBIA/LEGACY 24 12

41 46 58 JUICE WRLD GRADE A/INTERSCOPE/IGA 1 81

57 56 59 DUA LIPA WARNER 10 83

39 52 60 YOUNG THUG young stoner life/300/atlantic/ag 8 105

49 59 61 LAUREN DAIGLE centricity/i2tone 3 92

o 45 62 LADY ANTEBELLUM bmlg 6 60

71 © 63 BAD BUNNY rimas 23 90

44 54 64 LIL TECCA GALACTIC/REPUBLIC 9 22

65 PINK FLOYD PINK FLOYD/COLUMBIA 3 22

66 FABOLOUS DESERT STORM/DEF JAM 43 4

46 63 67 BLAKE SHELTON WARNER bros. nashville/wmn 1 253

58 58 68 MUSTARD 10 SUMMERS/INTERSCOPE/IGA 57 19

- 69 JOHN LEGEND COLUMBIA 15 113

■MIMI
70 BOBBY HELMS DECCA/MCA nashville/ume 63 8

- 71 YNW MELLY YNW MELLY/3OO/AG 35 23

o 80 72 CELINE DION COLUMBIA 1 5

- o 73 COLDPLAY PARLOPHONE/ATLANTIC/AG 4 131

RE-ENTRY 74 PERRY COMO RCA/LEGACY 73 6

77 72 75 XXXTENTACION BAD VIBES FOREVER 1 120

REE N1 RY 76 KELLY CLARKSON atlantic/ag 2 82

- 77 EAGLES erc 10 55

54 70 78 MAREN MORRIS COLUMBIA nashville/smn 10 142

© 64 79 THOMAS RHETT valory/bmlg 1 253

- 1^) 80 THE BEACH BOYS capitol/ume 80 4

RE ENTRY ( 81 PEARL JAM MONKEYWRENCH/REPUBLIC 73 2

RE-ENTRY j 82 THE RONETTES PHIL spector/emi blackwood/legacy 82 4

61 74 83 GUNNA YOUNG STONER LIFE/300/AG 10 40

73 84 MARSHMELLO JOYTIME COLLECTIVE 4 112

RE ENTRY 185 KIDZ BOP KIDS KIDZ BOP/RAZOR & TIE/CONCORD 9 69

© 77 86 BLACKBEAR BEARTRAP/ALAMO/INTERSCOPE/IGA 33 26

REENTRY 187 JOSE FELICIANO FELICIANO enterprises 82 6

74 76 88 TWENTY ONE PILOTS fueled by ramen/emg 1 242

87 © 89 EXO SM 9 44

23 75 90 KANYE WEST g.o.o.d./def jam 1 116

- © 91 ROD WAVE ALAMO/IGA 82 2

81 92 HARRY STYLES erskine/columbia 1 23

67 94 93 CHRIS STAPLETON MERCURY nashville/umgn 1 215

- © 94 NIRVANA SUB POP/DGC/GEFFEN/INTERSCOPE/UME 59 14

65 79 95 J BALVIN UNIVERSAL MUSIC LATINO/UMLE 16 98

86 96 A BOOGIE WIT DA HOODIE HIGHBRIDGE the label/atlantic/ag 11 73

RE ENTRY 197 METALLICA blackened 2 225

79 85 98 MORGAN WALLEN big loud 34 41

RE-ENTRY N 99 GARTH BROOKS pearl 7 41

RE ENTRY 100 CARPENTERS a&m/ume 74 5
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2 WKS. 
AGO

LAST 

WEEK
THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL PEAK 
POS.

WKS. ON 

CHART

2 o 1 #W1 RODDY RICCH bird vision/atlantic/ag 1 51

1 1 2 NLE CHOPPA NO love 1 41

© o 3 TREVOR DANIEL INTERNET money/alamo/iga 3 3

oo 4 PINKFONG SMART STUDY 1 62

4 5 5 MATT STELL RECORDS/ARISTA nashville/smn 2 21

5 ° 6 CITY GIRLS QUALITY CONTROL/MOTOWN/CAPITOL 1 53

6 7 7 JIMMIE ALLEN STONEY creek/bmg/bbmg 3 69

- 8 AURORA GLASSNOTE 8 2

9 DON TOLIVER CACTUS jack/atlantic/ag 9 1

7 9 10 RILEY GREEN bmlg 5 49

8 © 11 GABBY BARRETT WARNER BROS. NASHVILLE/WMN 8 28

12 TOMORROW X TOGETHER BIGHIT ENTERTAINMENT/REPUBLIC 1 30

- © 113 STRAY KIDS jyp 5 22

LISS 14 BLAC YOUNGSTA heavy camp/cmg/epic 5 22

9 11 15 INGRID ANDRESS atlantic/warner music nashville/wmn 9 17

11

o
16 ANT SAUNDERS trash bin/arista 11 5

12 13 17 YELLA BEEZY yella beezy/hitco 7 59

14 14 18 DANILEIGH def jam 14 30

19 NCT DREAM sm 5 26

16 19 20 RYAN HURD RCA nashville/smn 16 20

26 23 21 ABSOFACTO ABSOFACTO/ATLANTIC/AG 21 9

15 16 22 DJ REGARD MINISTRY OF SOUND/EPIC 15 12

17 20 23 CALBOY PAPER GANG/POLO GROUNDS/RCA 3 52

18 © 24 24KGOLDN RECORDS/COLUMBIA 15 12

29 31 25 KAASH PAIGE BORNSTAR/DEF JAM 25 6

19 35 (26 MONSTA X STARSHIP ENTERTAINMENT 9 82

27 BAEKHYUN sm 3 22

22 ©1 28 9LOKKNINE YNM MELLY/300/AG 13 13

29 GRISELDA GRISELDA/SHADY/INTERSCOPE/IGA 29 1

28 26 30 CALUM SCOTT capitol 4 84

© 37 31 NOAH CYRUS RECORDS/COLUMBIA 29 6

24 22 32 ALI GATIE LI$N/WARNER 9 25

- © 133 KATIE KADAN republic 33 2

31 \ 34 YK OSIRIS DEF JAM 3 42

30 33 35 LOVELYTHEBAND red 1 89

35 © 36 Y2K Y2K/COLUMBIA 22 24

36 © 37 BBNO$ BBNO/COLUMBIA 21 24

- © 38 BLOOD INCANTATION STARGATE research society/dark descent 18 2

34 36 39 BIA I AM OTHER/RCA 34 5

- © 40 JP SAXE ARISTA 40 2

27 28 41 DOMINIC FIKE SANDY boys/columbia 20 21

© © 42 LAYTON GREENE levels up 38 5

43 ATEEZ KQ/RCA 19 12

NEW 144 JAKE HOOT REPUBLIC 44 1

37 38 45 SECH RICH 4 30

REENTRY 146 CARLY PEARCE big machine/bmlg 1 38

REENTRY 147 WAYV LABEL V 16 24

REENTRY 148 PUBLIC ISLAND 41 3

- © 49 BAG RAIDERS BANG GANG 12S/MODULAR/INTERSCOPE/IGA 36 6

- ©1 50 MARCA MP MP RECORDS 41 2

Roddy 
Ricch 
Reigns
Compton, Calif.-based 
rapper Roddy Ricch (above) 
hits No. 1 on Emerging 
Artists for the first time 
thanks to a pair of tracks on 
the Billboard Hot 100: Mus­
tard’s “Ballin’ ” (featuring 
Ricch) at No. 16 and “Tip 
Toe” (featuring A Boogie 
Wit Da Hoodie), which 
bows at No. 83. Ricch’s de­
but solo LP, Please Excuse 
Me for Being Antisocial, 
dropped Dec. 6.

Plus, rapper Don Toli­
ver debuts at No. 9 on 
Emerging Artists as his first 
Hot 100 entry, “No Idea,” 
arrives at No. 68 (12.8 mil­
lion U.S. streams, up 137%, 
according to Nielsen 
Music). —XANDER ZELLNER

CHART BEAT

GARLAND’S 
‘GOT’ A NEW 
TOP 10
Late legend Judy Garland 
(above) graces the top 10 of a 
Billboard songs chart for the 
first time in 74 years as “The 
Man That Got Away,” with re­
mixer Eric Kupper, bounds 15-10 
on Dance Club Songs. Garland 
last ranked in a songs survey’s 
top 10 in 1945 when “On the 
Atchison, Topeka and the Santa 
Fe” reached the region on a 
few of Billboard’s earliest song 
rankings. The new achievement 
follows this summer’s premiere 
of the Garland biopic Judy, 
starring Renée Zellweger.

—GARY TRUST

Go to the Chart Beat section of bill- 

board.com for full charts coverage.
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ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title
IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 

CHART

o
4

1

2

■#3 SOUNDTRACK
WALT DISNEY

POST MALONE
REPUBLIC

Frozen II

Hollywood’s Bleeding

1 3

1 13

o 3 TRIPPIE REDD 
TENTHOUSANDPROJECTS

A Love Letter To You 4 1 2

6 4 TAYLOR SWIFT 
REPUBLIC

Lover 1 15

© 5 BILLIE EILISH 2 When We All Fall Asleep, Where Do We Go?
DARKROOM/INTERSCOPE/IGA 1 36

© 6 ■ HM MICHAEL BUBLE Christmas i 7R
143/REPRISE/WARNER 1 1 <J

7 FABOLOUS Summertime Shootout 3: Coldest Summer Ever
DESERT STORM/DEF JAM 7 1

© 8 PENTATONIX The Best Of Pentatonix Christmas
RCA 8 6

O 9 MARIAH CAREY 6
COLUMBIA/LEGACY

Merry Christmas 3 87

10 10 SUMMER WALKER
LVRN/INTERSCOPE/IGA

Over It 2 9

11 11 YOUNGBOY NEVER BROKE AGAIN AI YoungBoy 2
NEVER BROKE AGAIN/ATLANTIC/AG 1 8

12 12 DABABY
SOUTHCOAST/INTERSCOPE/IGA

KIRK 1 10

9 13 LUKE COMBS What You See Is What You Get
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 4

o 14 NAT KING COLE 6
CAPITOL/UME

The Christmas Song 7 45

E 15 VINCE GUARALDI TRIO 4
FANTASY/CONCORD

A Charlie Brown Christmas (Soundtrack) 15 76

15 16 ROD WAVE
ALAMO/IGA

Ghetto Gospel 10 5

© 17 THE BEATLES 12 
APPLE/CAPITOL/UME

Abbey Road 1 338

© 18 BING CROSBY The Best Of Bing Crosby: 20th Century Masters: The Christmas Collection 
MCA/GEFFEN/CHRONICLES/UME 18 39

19 THE GAME 
EONE

Born 2 Rap 19 1

20 FRANK SINATRA Ultimate Christmas
FRANK SINATRA ENTERPRISES/CAPITOL/UME 18 17

21 KACEY MUSGRAVES
MERCURY NASHVILLE/UMGN

A Very Kacey Christmas 21 7

© 22 QUEEN 8
HOLLYWOOD

Greatest Hits 11 363

19 23 YOUNG THUG
YOUNG STONER LIFE/300/ATLANTIC/AG

So Much Fun 1 16

13 24 TORY LANEZ
MAD LOVE/INTERSCOPE/IGA

Chixtape 5 2 3

25 YNW MELLY
YNW MELLY/300/AG

Melly vs. Melvin 8 2

0 26 VARIOUS ARTISTS A Christmas Gift For You From Phil Spector 
PHIL SPECTOR/EMI BLACKWOOD/LEGACY 12 6

23 27 POST MALONE 3
REPUBLIC

beerbongs & bentleys 1 84

o 28 JASON ALDEAN
MACON/BROKEN BOW/BMG/BBMG

9 2 2

34 29 BILLIE EILISH
DARKROOM/INTERSCOPE/IGA

Dont Smile At Me 14 102

© 30 JOHN LEGEND A Legendary Christmas 26 12COLUMBIA

24 31 CHRIS BROWN 
CBE/RCA

Indigo 1 23

0 32 ARIANA GRANDE 
REPUBLIC

Thank U, Next 1 43

26 33 ED SHEERAN 
ATLANTIC/AG

No.6 Collaborations Project 1 21

0 34 LEWIS CAPALDI Divinely Uninspired To A Hellish Extent 
VERTIGO/CAPITOL 20 29

© 35 LIZZO
NICE LIFE/ATLANTIC/AG

CuzI Love You 4 33

0 36 GENE AUTRY Rudolph The Red Nosed Reindeer And Other Christmas Classics 
COLUMBIA/LEGACY 24 10

□ 37 PERRY COMO 
RCA/LEGACY

The Classic Christmas Album 22 10

© 38 BURL IVES Rudolph The Red-Nosed Reindeer
MCA SPECIAL PRODUCTS/GEFFEN/UME 37 39

29 39 KHALID
RIGHT HAND/RCA

Free Spirit 1 35

33 40 TRAVIS SCOTT 2
CACTUS JACK/GRAND HUSTLE/EPIC

ASTROWORLD 1 70

OZUNA Nibiru41 41 1AURA/SONY MUSIC LATIN

27 42 LUKE COMBS 2 This One’s For You
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 131

0 43 ELTON JOHN 
ROCKET/ISLAND/UME

Diamonds 7 108

© 44 ANDY WILLIAMS 
COLUMBIA/LEGACY

Classic Christmas Album 27 17

45 PRINCE 4
NPG/WARNER BROS./RHINO

1999 7 163

39 46 LIL TECCA
GALACTIC/REPUBLIC

We Love You Tecca 4 14

36 47 DRAKE 5
YOUNG MONEY/CASH MONEY/REPUBLIC

Scorpion 1 75

25 48 KANYE WEST
G.O.O.D./DEF JAM

JESUS IS KING (Soundtrack) 1 6

49 ELVIS PRESLEY 4 It’s Christmas Time
RCA SPECIAL PRODUCTS/SONY COMMERCIAL MUSIC GROUP/LEGACY 40 73

0 50 BRENDA LEE Rockin’ Around The Christmas Tree: The Decca Christmas Recordings
DECCA/MCA NASHVILLE/UME 50 4

LAST 

WEEK
THIS 

WEEK
ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title
IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 

CHART

38 51 LIL TJAY
COLUMBIA

True 2 Myself 5 8

o 52 COLDPLAY
PARLOPHONE/ATLANTIC/THIRD MAN/AG

Everyday Life 7 2

0 53 DEAN MARTIN The Dean Martin Christmas Album
THE DEAN MARTIN FAMILY TRUST/SONY COMMERCIAL MUSIC GROUP/LEGACY 49 11

0 54 KELLY CLARKSON 
19/RCA

Wrapped In Red 3 41

55 BING CROSBY
CAPITOL/UME

Christmas Classics 19 24

41 56 POST MALONE 3
REPUBLIC

Stoney 4 156

37 57 LIL NAS X
COLUMBIA

7 (EP) 2 24

42 58 MUSTARD
10 SUMMERS/INTERSCOPE/IGA

Perfect Ten 8 23

45 59 NF
NF REAL MUSIC/CAROLINE

The Search 1 19

91 60 GEORGE MICHAEL & WHAM! 
UNIVERSAL STUDIOS/LEGACY

Last Christmas (Soundtrack) 55 4

0 61 SOUNDTRACK Guardians Of The Galaxy: Awesome Mix Vol. 1
MARVEL/HOLLYWOOD 1 136

44 62 ORIGINAL BROADWAY CAST 6
HAMILTON UPTOWN/ATLANTIC/AG

Hamilton: An American Musical 3 219

56 63 KHALID 2
RIGHT HAND/RCA

American Teen 4 144

47 64 VARIOUS ARTISTS Quality Control: Control The Streets, Volume 2
QUALITY CONTROL/MOTOWN/CAPITOL 3 16

46 65 DABABY
SOUTHCOAST/INTERSCOPE/IGA

Baby On Baby 7 40

0 66 CREEDENCE CLEARWATER REVIVAL 
FANTASY/CONCORD

10 Chronicle The 20 Greatest Hits 22 448

54 67 JONAS BROTHERS 
REPUBLIC

Happiness Begins 1 26

51 68 SHAWN MENDES 
ISLAND

Shawn Mendes 1 80

69 69 SOUNDTRACK 3
FOX/20TH CENTURY FOX/ATLANTIC/AG

The Greatest Showman 1 104

60 70 VARIOUS ARTISTS Dreamville & J. Cole: Revenge Of The Dreamers III
DREAMVILLE/INTERSCOPE/IGA 1 22

58 71 JUICE WRLD
GRADE A/INTERSCOPE/IGA

Goodbye & Good Riddance 4 81

48 72 KEVIN GATES
BREAD WINNERS’ ASSOCIATION/ATLANTIC/AG

I’m Him 4 10©

73 JOSH GROBAN 6 
143/REPRISE/WARNER

Noel 1 91

© 74 BOB MARLEY AND THE WAILERS 15 Legend: The Best Of... 
TUFF GONG/ISLAND/UME

5 603

75 ANDY WILLIAMS The Andy Williams Christmas Album 
COLUMBIA/LEGACY 63 5

73 76 LAUREN DAIGLE
CENTRICITY/12TONE

Look Up Child 3 65

63 77 XXXTENTACION
BAD VIBES FOREVER

? 1 90

72 78 LIZZO
NICE LIFE/ATLANTIC/AG

Coconut Oil (EP) 31 20

© 79 FRANK SINATRA
FRANK SINATRA ENTERPRISES/CAPITOL/UME

Ultimate Sinatra 32 87

© 80 SOUNDTRACK
WALT DISNEY

Frozen: The Songs 16 25

Bffl■■■ 81 PEARL JAM
MTV/EPIC/LEGACY

MTV Unplugged 81 1

53 82 OLD DOMINION
RCA NASHVILLE/SMN

Old Dominion 9 6

66 83 A BOOGIE WIT DA HOODIE Hoodie SZN
HIGHBRIDGE THE LABEL/ATLANTIC/AG 1 50

62 84 TONES AND I
BAD BATCH/ELEKTRA/EMG

The Kids Are Coming (EP) 62 9

59 85 ED SHEERAN 4
ATLANTIC/AG

v (Divide) 1 144

iß 86 THE WEEKND 3 Starboy 1 158XO/REPUBLIC

87 TREVOR DANIEL 
INTERNET MONEY/ALAMO/IGA

Homesick (EP) 83 3

87 88 JUICE WRLD
GRADE A/INTERSCOPE/IGA

Death Race For Love 1 39

78 89 CHRIS STAPLETON 4
MERCURY NASHVILLE/UMGN

Traveller 1 221

67 90 DAN + SHAY
WARNER MUSIC NASHVILLE/WMN

Dan + Shay 6 76

NEW 91 BLAC YOUNGSTA
HEAVY CAMP/CMG/EPIC

Church On Sunday 91 10

92 MICHAEL JACKSON 33 
EPIC/LEGACY

Thriller 1 395

68 93 MORGAN WALLEN 
BIG LOUD

If I Know Me 35 62

77 94 MEEK MILL
MAYBACH/ATLANTIC/AG

Championships 1 53

98 95 FLEETWOOD MAC 20
WARNER BROS./RHINO

Rumours 1 349

94 96 LIL UZI VERT
GENERATION NOW/ATLANTIC/AG

Luv Is Rage 2 1 119

0 97 CARPENTERS 
A&M/UME

Christmas Portrait 67 52

98 GEORGE MICHAEL
AEGEAN/EPIC/LEGACY

TwentyFive 12 19

88 99 THE BEATLES 11 1
APPLE/CAPITOL/UME

1 397©

100 THE WEEKND 3 Beauty Behind The Madness
XO/REPUBLIC 1 222

Frozen II 
Chills At 
No. 1
The Frozen II soundtrack 
jumps to No. 1 on the 
Billboard 200 as the set 
rises 3-1 with 80,000 
equivalent album units 
earned in the United 
States during the week 
ending Dec. 5 (up 2%), 
according to Nielsen 
Music.

Frozen II and Frozen 
join an elite group of 
theatrical film or TV 
movie soundtracks 
whose original and 
sequel film albums hit 
No. 1. (The album for 
the first Frozen movie 
spent 13 weeks atop the 
tally in 2014.) They join 
the soundtracks to the 
TV movies High School 
Musical and High School 
Musical 2 (in 2006 and 
2007, respectively) 
and theatrical releases 
Twilight and The Twilight 
Saga: New Moon (2008, 
2009).

Frozen II also marks 
the rare No. 1 that did 
not debut at the top. 
Of the 38 releases that 
ruled the chart in 2019, 
it’s just the second set to 
do so, following A Boo­
gie Wit Da Hoodie’s 
Hoodie SZN.

—KEITH CAULFIELD

TH
E 

BI
LL

BO
AR

D
 20

0 C
H

AR
T 

R
AN

KS
 T

H
E 

M
O

ST
 P

O
PU

LA
R

 A
LB

U
M

S 
O

F 
TH

E 
W

EE
K,

 A
S 

C
O

M
PI

LE
D

 BY
 NI

EL
SE

N
 M

U
SI

C
, B

AS
ED

 O
N

 M
U

LT
I-M

ET
R

IC
 C

O
N

SU
M

PT
IO

N
 (B

LE
N

D
IN

G
 T

R
AD

IT
IO

N
AL

 A
LB

U
M

 S
AL

ES
, T

R
AC

K 
EQ

U
IV

AL
EN

T 
AL

BU
M

S,
 A

N
D

 S
TR

EA
M

IN
G

 E
Q

U
IV

AL
EN

T 
AL

BU
M

S)
.

146 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA DATA FOR WEEK OF 12.14.2019

BILLBOARD.COM


abhcD congratulates Alisa Coleman 
on her Billboard Women In Music 2019 Honor 

as well as all this year's honorees.

And celebrate 34 years of working together jhk
Billboards Indie Power Players/Digital Power Players 2019



LAST 

WEEK
THIS 

WEEK
ARTIST certification Title
IMPRINT/DISTRIBUTING LABEL IMPRINT/PROMOTION LABEL

PEAK WKS.ON 

POS. CHART

M 101 JOURNEY 15 Journey’s Greatest Hits
COLUMBIA/LEGACY

10 593

75 102 CARDI B J3 Invasion Of Privacy
THE KSR GROUP/ATLANTIC/AG 1 87

95 103 DRAKE J6 Take Care
YOUNG MONEY/CASH MONEY/REPUBLIC 1 353

74 104 BAD BUNNY X 100PRE
RIMAS 11 50

105 JUSTIN BIEBER A Under The Mistletoe
SCHOOLBOY/RAYMOND BRAUN/DEF JAM 1 46

55 106 LADY ANTEBELLUM Ocean
BMLG 11 3

92 107 POLO G Die A Legend
COLUMBIA 6 26

106 108 AC/DC 22 Back In Black
COLUMBIA/LEGACY

4 388

97 109 KANE BROWN • Experiment
ZONE 4/RCA NASHVILLE/SMN 1 56

96 110 KENDRICK LAMAR ¿ DAMN.
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 1 138

110 111 TYLER, THE CREATOR IGOR
COLUMBIA 1 29

125 112 KIDZ BOP KIDS Kidz Bop 40
KIDZ BOP/RAZOR & TIE/CONCORD 97 3

102 113 LADY GAGA & BRADLEY COOPER 2 A Star Is Born (Soundtrack)
INTERSCOPE/IGA 1 61

86 114 MIRANDA LAMBERT Wildcard
VANNER/RCA NASHVILLE/SMN 4 5

82 115 LIL MOSEY Certified Hitmaker
MOGUL VISION/INTERSCOPE/IGA 12 4

CATTLE DECAPITATION Death Atlas
METAL BLADE 116 1

117 EMINEM J7 Curtain Call: The Hits
SHADY/AFTERMATH/INTERSCOPE/IGA 1 473

118 PINK FLOYD 15 The Dark Side Of The Moon
PINK FLOYD/LEGACY

1 945

e 119 NIRVANA J5 MTV Unplugged In New York
DGC/GEFFEN/UME 1 95

120 KACEY MUSGRAVES The Kacey Musgraves Christmas Show (Soundtrack) 
MCA NASHVILLE/UMGN 120 1

123 121 KACEY MUSGRAVES • Golden Hour
MCA NASHVILLE/UMGN 4 68

81 122 DOJA CAT Hot Pink
KEMOSABE/RCA 19 5

122 123 J. COLE J3 2014 Forest Hills Drive
DREAMVILLE/ROC NATION/COLUMBIA 1 261

116 124 PANIC! AT THE DISCO A Pray For The Wicked
DCD2/FUELED BY RAMEN/EMG 1 76

103 125 LIL BABY & GUNNA A Drip Harder
YOUNG STONER LIFE/300/QUALITY CONTROL/MOTOWN/AG/CAPITOL 4 61

126 PENTATONIX Christmas Is Here!
RCA 7 10

105 127 DRAKE J6 Views
YOUNG MONEY/CASH MONEY/REPUBLIC 1 188

128 IDINA MENZEL Christmas: A Season Of Love
SRV/DECCA/VLG 128 1

168 129 SUPERM SuperM: The 1st Mini Album (EP)
SM/CAPITOL 1 9

108 130 TOM PETTY AND THE HEARTBREAKERS 12 Greatest Hits 
MCA/GEFFEN/UME

2 334

13) QUEEN Bohemian Rhapsody (Soundtrack)
HOLLYWOOD 2 59

132 THE BEACH BOYS 3 Sounds Of Summer: The Very Best Of The Beach Boys
CAPITOL/UME 16 187

144 133 MAC MILLER • Swimming
WARNER 3 70

111 134 CELINE DION Courage
COLUMBIA 1 3

RE 135 CELINE DION J5 These Are Special Times
550 MUSIC/EPIC/LEGACY 2 76

129 136 KENDRICK LAMAR J3 good kid, m.A.A.d city
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 2 371

104 137 MAREN MORRIS GIRL
COLUMBIA NASHVILLE/SMN 4 39

138 BECK Hyperspace
FONOGRAF RECORDS/CAPITOL 40 2

139 LANA DEL REY A Born To Die
POLYDOR/INTERSCOPE/IGA 2 334

118 140 IMAGINE DRAGONS J2 Evolve
KIDINAKORNER/INTERSCOPE/IGA 2 128

99 141 WALE Wow... That’s Crazy
MAYBACH/WARNER 7 8

142 TAYLOR SWIFT J9 1989
BIG MACHINE/BMLG 1 260

143 DEAN MARTIN A Winter Romance
CAPITOL/UME 143 1

113 144 2PAC 10 Greatest Hits
AMARU/DEATH ROW/INTERSCOPE/UME

3 301

135 145 21 SAVAGE • I Am > I Was
SLAUGHTER GANG/EPIC 1 50

141 146 NF A Perception
NF REAL MUSIC/CAPITOL/CAROLINE 1 113

147 PENTATONIX A A Pentatonix Christmas
RCA 1 32

142 148 XXXTENTACION A 17
BAD VIBES FOREVER/EMPIRE 2 119

149 JOSE FELICIANO Feliz Navidad
RCA/BMG HERITAGE/LEGACY 84 4

139 150 ARIANA GRANDE A Sweetener
REPUBLIC 1 68

THE BESTOW

CHRISTMAS

8
PENTATONIX

The Best Of Pentatonix Christmas

The group scores its 10th top 10 as 
this hits set zips 18-8 with 43,000 
equivalent album units earned in 
the week ending Dec. 5 (up 64%), 
according to Nielsen Music. Always a 
seasonal favorite, half of Pentatonix’s 
top 10s are holiday sets.

15
VINCE GUARALDI TRIO 

A Charlie Brown Christmas

The classic soundtrack to the 1965 TV 
special earns a new peak as it climbs 
32-15 (28,000 units; up 58%) in the 
wake of ABC’s Dec. 5 airing of the 
cartoon. The set previously topped 
out at No. 16 in 2018.

21
KACEY MUSGRAVES 

A Very Kacey Christmas

The album returns (24,000 units; up 
716%) thanks to buzz generated by 
the Dec. 1 premiere of The Kacey 
Musgraves Christmas Show on 
Amazon Prime Video. A soundtrack 
to the program also bows at No. 120 
(9,000 units).

LAST 

WEEK
THIS 

WEEK
ARTIST certification Title
IMPRINT/DISTRIBUTING LABEL IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 

CHART

162 151 LANA DEL REY Norman Fucking Rockwell!
POLYDOR/INTERSCOPE/IGA 3 14

152 EAGLES 5 The Very Best Of The Eagles
WARNER STRATEGIC MARKETING/RHINO 3 210

133 153 DRAKE More Life
YOUNG MONEY/CASH MONEY/REPUBLIC 1 142

143 154 TRAVIS SCOTT Birds In The Trap Sing McKnight
GRAND HUSTLE/EPIC 1 170

176 □ ADELE 14 21
XL/COLUMBIA

1 442

AMY WINEHOUSE 2 Back To Black
REPUBLIC 2 166

145 157 TWENTY ONE PILOTS 4 Blurryface
FUELED BY RAMEN/EMG 1 238

134 158 ELLA MAI Ella Mai
10 SUMMERS/INTERSCOPE/IGA 5 60

152 159 GUNS N’ ROSES 18 Appetite For Destruction
GEFFEN/UME

1 212

BORIS KARLOFF / THURL RAVENSCROFT How The Grinch Stole Christmas (Soundtrack)
POLYGRAM/MERCURY NASHVILLE/UME 160 1

124 161 THOMAS RHETT Center Point Road
VALORY/BMLG 1 27

□ GARTH BROOKS Legacy
PEARL 162 1

151 163 SZA Ctrl
TOP DAWG/RCA 3 130

138 164 NIPSEY HUSSLE Victory Lap
ALL MONEY IN NO MONEY OUT/ATLANTIC/AG 2 46im TRANS-SIBERIAN ORCHESTRA 3 Christmas Eve And Other Stories 48 58LAVA/ATLANTIC/RHINO

170 166 NIRVANA 10 Nevermind
SUB POP/DGC/GEFFEN/UME

1 450

167 EAGLES 38 Their Greatest Hits 1971-1975
ASYLUM/ELEKTRA/RHINO

1 303

0 168 NOCAP The Hood Dictionary
ATLANTIC/AG 80 3

114 169 CHANCE THE RAPPER The Big Day
CHANCE THE RAPPER 2 19

127 170 SOUNDTRACK 2 Moana
WALT DISNEY 2 159

171 SOUNDTRACK Queen & Slim: The Soundtrack
MOTOWN/CAPITOL 122 2

172 JACKSON 5 The Best Of The Jackson 5: 20th Century Masters: The Christmas Collection
MOTOWN/CHRONICLES/UME 105 9

173 THE BEATLES 11 Sgt. Pepper’s Lonely Hearts Club Band 
APPLE/CAPITOL/UME

1 225

183 174 METALLICA 16 Metallica
BLACKENED/RHINO

1 551

150 175 H.E.R. H.E.R.
MBK/RCA 23 111

158 176 FRANK OCEAN Blonde
BOYS DON’T CRY 1 156

153 177 KANE BROWN Kane Brown
ZONE 4/RCA NASHVILLE/SMN 5 157

130 178 J BALVIN & BAD BUNNY Oasis
UNIVERSAL MUSIC LATINO/UMLE 9 23

184 179 PINKFONG Pinkfong Presents: The Best Of Baby Shark
SMART STUDY 100 11

193 130 BOB SEGER & THE SILVER BULLET BAND 10 Greatest Hits
HIDEOUT/CAPITOL/UME

8 306

181 JOHN LENNON Power To The People: The Hits
CAPITOL/UME 24 12

156 182 TAYLOR SWIFT 3 reputation
BIG MACHINE/BMLG 1 108

154 183 LIL BABY Harder Than Ever
QUALITY CONTROL/MOTOWN/CAPITOL 3 81

155 184 LIL WAYNE Tha Carter V
YOUNG MONEY/REPUBLIC 1 62

185 THE BEACH BOYS Merry Christmas From The Beach Boys 
CAPITOL/UME 185 1

186 PHISH The Story Of The Ghost
JEMP 8 6

166 187 GUNNA Drip Or Drown 2
YOUNG STONER LIFE/300/AG 3 41

181 188 MELANIE MARTINEZ K-12 (Soundtrack)
ATLANTIC/AG 3 13

128 189 JACQUEES King Of R&B
CASH MONEY/REPUBLIC 20 4

190 PENTATONIX 2 That’s Christmas To Me
RCA 2 50

198 191 TWENTY ONE PILOTS Trench
FUELED BY RAMEN/EMG 2 59

192 LINDSEY STIRLING Warmer In The Winter
LINDSEYSTOMP/CONCORD 22 18

193 BTS Map Of The Soul: PERSONA
BIGHIT ENTERTAINMENT 1 29

171 194 BAZZI Cosmic
ZZZ/IAMCOSMIC/ATLANTIC/AG 14 87

195 PRINCE AND THE REVOLUTION 13 Purple Rain (Soundtrack) 
NPG/WARNER BROS./RHINO

1 128

126 196 LIL PEEP EVERYBODY’S EVERYTHING
LIL PEEP/AUTNMY/COLUMBIA 14 3

PINK FLOYD The Later Years: 1987-2019
PINK FLOYD/LEGACY 197 1

198 EXO OBSESSION: The 6th Album
SM 198 1

157 199 BRUNO MARS 5 Doo-Wops & Hooligans
ELEKTRA/EMG 3 450

190 200 PLAYBOI CARTI Die Lit
AWGE/INTERSCOPE/IGA 3 78
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SAPC2O2O /

• Los Angeles

HePCoffom.

FOLLOW THE MONEY TO SAN JOSE
Coming to the Bay Area and passing up SAP Center at San Jose? 
Major system error! We’re the home arena for the titans of 
tech, who are passionate about live music and have ridiculous 
amounts of disposable income to spend. If you’re passionate 
about profits, ping us, we’ve been 1Oxing ticket sales since 1993.

Visit sapcenter.com/steveandjames to receive a special gift.

center
at san jose

For avails, call Sheila at 408-999-5809. /iMJafc Premira ¿ports & Ertcrtrtnment 1/enue

sapcenter.com/steveandjames
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TOP ALBUM SALES™
LAST 

WEEK

THIS 

WEEK
ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

0 1 #1 SOUNDTRACK Frozen II
1 WK WALT DISNEY 3

5 2 TAYLOR SWIFT A Lover
REPUBLIC 15

0 3 BILLIE EILISH 2 When We All Fall Asleep, Where Do We Go?
DARKROOM/INTERSCOPE/IGA 36

10 4 PENTATONIX The Best Of Pentatonix Christmas
RCA 6

0 5 THE BEATLES 12 Abbey Road
APPLE/CAPITOL/UME 115

RE Ó PRINCE J4 1999
NPG/WARNER BROS./RHINO 12

© 7 VINCE GUARALDI TRIO 4 A Charlie Brown Christmas (Soundtrack)
FANTASY/CONCORD 76

o 8 SOUNDTRACK Guardians Of The Galaxy: Awesome Mix Vol. 1
MARVEL/HOLLYWOOD 265

15 9 MICHAEL BUBLE Christmas
143/REPRISE/WARNER 76

10 QUEEN J8 Greatest Hits
HOLLYWOOD 308

HOT 
SHOT 

DÉBUT
11 PEARL JAM MTV Unplugged 1

MTV/EPIC/LEGACY 1

o 12 JASON ALDEAN 9
MACON/BROKEN BOW/BMG/BBMG 2

0 13 COLDPLAY Everyday Life
PARLOPHONE/ATLANTIC/THIRD MAN/AG 2

12 14 LUKE COMBS What You See Is What You Get
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4

26 15 MARIAH CAREY 4 Merry Christmas
COLUMBIA/LEGACY 79

NEW 16 CATTLE DECAPITATION Death Atlas
METAL BLADE 1

24 17 SUPERM SuperM: The 1st Mini Album (EP)
SM/CAPITOL 9

18 NIRVANA J5 MTV Unplugged In New York
DGC/GEFFEN/UME 99

28 19 KIDZ BOP KIDS Kidz Bop 40
KIDZ BOP/RAZOR & TIE/CONCORD 3

94 20 GARTH BROOKS Legacy
PEARL 5

0 21 FRANK SINATRA Ultimate Sinatra
FRANK SINATRA ENTERPRISES/CAPITOL/UME 33

21 22 CELINE DION Courage
COLUMBIA 3

® 23 BILLIE EILISH A Dont Smile At Me
DARKROOM/INTERSCOPE/IGA 48

RE 24 PHISH The Story Of The Ghost
JEMP 6

25 BECK Hyperspace
FONOGRAF RECORDS/CAPITOL 2

© 26 PINK FLOYD 15 The Dark Side Of The Moon
PINK FLOYD/LEGACY 271

© 27 ELTON JOHN Diamonds
ROCKET/ISLAND/UME 84

17 28 POST MALONE Hollywood’s Bleeding
REPUBLIC 13

43 29 LAUREN DAIGLE • Look Up Child
CENTRICITY/12TONE 65

© 30 BOB MARLEY AND THE WAILERS 15 Legend: The Best Of...
TUFF GONG/ISLAND/UME 445

© 31 MICHAEL JACKSON 33 Thriller
EPIC/LEGACY 176

© 32 CREEDENCE CLEARWATER REVIVAL10 Chronicle The 20 Greatest Hits
FANTASY/CONCORD 326

NEW 33 FABOLOUS Summertime Shootout 3: Coldest Summer Ever '
DESERTSTORM/DEFJAM 1

NEW PINK FLOYD The Later Years: 1987-2019 '
PINK FLOYD/LEGACY 1

© 35 JOHN LEGEND A Legendary Christmas
COLUMBIA 13

60 36 ELVIS PRESLEY J4 It’s Christmas Time
RCA SPECIAL PRODUCTS/SONY COMMERCIAL MUSIC GROUP/LEGACY 79

29 37 MIRANDA LAMBERT Wildcard
VANNER/RCA NASHVILLE/SMN 5

68 33 PENTATONIX Christmas Is Here!
RCA 14

49 39 QUEEN Bohemian Rhapsody (Soundtrack)
HOLLYWOOD 59

40 AMY WINEHOUSE J2 Back To Black
REPUBLIC 180

41 ARIANA GRANDE Thank U, Next
REPUBLIC 27

© si IDINA MENZEL Christmas: A Season Of Love
SRV/DECCA/VLG 4

© 43 THE BEACH BOYS 3 Sounds Of Summer: The Very Best OfThe Beach Boys
CAPITOL/UME 177

39 44 VARIOUS ARTISTS NOW 72
SONY MUSIC/UNIVERSAL/UME 6

20 45 LADY ANTEBELLUM Ocean
BMLG 3

61 46 SOUNDTRACK J3 The Greatest Showman
FOX/20TH CENTURY FOX/ATLANTIC/AG 104

56 à ELVIS PRESLEY The Classic Christmas Album
RCA/LEGACY 38

© 48 SOUNDTRACK Stranger Things 3: Music From The Netflix Original Series
NETFLIX/MAISIE/LEGACY 11

95 43 BING CROSBY The Best Of Bing Crosby: 20th Century Masters: The Christmas Collection
MCA/GEFFEN/CHRONICLES/UME 22

® 50 LEONARD COHEN Thanks For The Dance
COLUMBIA/LEGACY 2

A Jolly 
Top 10
Michael Buble’s Christ­
mas makes its annual 
return to the top 10 
on the Billboard 200 
as the set climbs 17-6 
with 48,000 equivalent 
album units earned in 
the week ending Dec. 5 
(up 63%), according 
to Nielsen Music. The 
album was first released 
in 2011, topped the 
chart for five weeks that 
holiday season and has 
returned to the top 10 
every year since.

Another familiar fa­
vorite stages an encore 
performance in the 
top 10 as Mariah Carey’s 
Merry Christmas vaults 
21-9 (37,000 units, up 
63%). Merry Christmas 
— which features the 
enduring hit “All I Want 
for Christmas Is You” — 
initially spent six weeks 
in the top 10 in late 1994 
and early 1995, peaking 
at No. 3. It made its 
first return to the top 10 
during the 2018-19 
holiday season, when it 
reached No. 8 on the list 
dated Jan. 5, 2019.

—KEITH CAULFIELD

1HEATSEEKERS ALBUMS™
LAST 

WEEK

THIS 

WEEK
ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

0 1 #1 BLOOD INCANTATION H idden History Of The Human Race 22 WKS STARGATE RESEARCH SOCIETY/DARK DESCENT

NEW 2 CZARFACE The Odd Czar Against Us
SILVER AGE 1

RE 3 JINJER Macro
NAPALM 4

RE 4 YUNGBLUD The Underrated Youth (EP)
LOCOMOTION/GEFFEN/IGA 2

© 5 THE HU The Gereg
ELEVEN SEVEN/E7LG 12

NEW e FU MANCHU Live At Roadburn 2003
AT THE DOJO 1

© 7 GG HIMESH PATEL Yesterday (Soundtrack) 
UNIVERSAL PICTURES/CAPITOL 18

RE 8 TWICE FANCY YOU (EP)
JYP 4

NEW 9 AMALEE Nostalgia VII '
LEEGION CREATIVE 1

12 10 MICHAEL KIWANUKA Kiwanuka
POLYDOR/INTERSCOPE/IGA 5

NEW 11 GHOST-NOTE Swagism
RSVP/ROPEADOPE 1

RE 12 MXMTOON The Masquerade
MXMTOON 2

© 13 BLACK PUMAS Black Pumas
ATO 13

14 14 RANDY RAINBOW Hey Gurl, It’s Christmas! 
BROADWAY RECORDS 4

20 15 CIGARETTES AFTER SEX Cry
PARTISAN/KNITTING FACTORY 5

RE 16 SAMANTHA FISH Kill Or Be Kind
ROUNDER/CONCORD 4

RE 17 TOMORROW X TOGETHER The Dream Chapter: MAGIC
BIGHIT ENTERTAINMENT/REPUBLIC 3

RE 18 MIKE ZITO Mike Zito And Friends: Rock n Roll: A Tribute To Chuck Berry 
RUF 3

NEW 19 BAND-MAID Conqueror :
REVOLVER RECORDS/NIPPON CROWN 1

NEW 20 PLURALONE To Be One With You '
ORG 1

NEW 21 BHAKTI HOUSE BAND Roots To Revolutions '
AKASHA 1

NEW 22 COMET IS COMING The Afterlife (EP) :
IMPULSE!/VLG 1

17 23 THE SINGING CONTRACTORS Building A Christmas To Remember 
GAITHER/CAPITOL CMG 3

RE 24 STRAY KIDS I am YOU
JYP 3

RE 25 BIG THIEF Two Hands
4AD 5

VINYL ALBUMS™
LAST 

WEEK

THIS 

WEEK
ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

o 1 #1 THE BEATLES 121 Abbey Road
35710 WKS APPLE/CAPITOL/UME

o 2 BILLIE EILISH à When We All Fall Asleep, Where Do We Go?
DARKROOM/INTERSCOPE/IGA 36

NEW 3 PEARL JAM MTV Unplugged '
MTV/EPIC/LEGACY 1

0 4 SOUNDTRACK A Guardians Of The Galaxy: Awesome Mix Vol. 1
MARVEL/HOLLYWOOD 208

0 5 QUEEN J8 Greatest Hits
HOLLYWOOD 82

6 6 TAYLOR SWIFT A Lover
REPUBLIC 3

t » ( 7 VINCE GUARALDI TRIO 4 A Charlie Brown Christmas (Soundtrack) 
FANTASY/CONCORD 41

RE 8 GARTH BROOKS Legacy
PEARL 4

0 9 NIRVANA J5 MTV Unplugged In New York
DGC/GEFFEN/UME 11

NEW 10 PHISH The Story Of The Ghost
JEMP 1

on FRANK SINATRA Ultimate Sinatra
FRANK SINATRA ENTERPRISES/CAPITOL/UME 29

0 12 MICHAEL JACKSON 33 Thriller
EPIC/LEGACY 157

© 13 PINK FLOYD 15 The Dark Side Of The Moon 
PINK FLOYD/LEGACY 140

© 14 BOB MARLEY AND THE WAILERS 15 Legend: The Best Of...
TUFF GONG/ISLAND/UME 233

© 15 AMY WINEHOUSE J2 Back To Black
REPUBLIC 227

© 16 CREEDENCE CLEARWATER REVIVAL10 Chronicle The 20 Greatest Hits
FANTASY/CONCORD 54

© 17 SOUNDTRACK Stranger Things 3: Music From The Netflix Original Series
NETFLIX/MAISIE/LEGACY 9

© 18 ELTON JOHN • Diamonds
ROCKET/ISLAND/UME 5
PRINCE AND THE REVOLUTION 13 Purple Rain (Soundtrack)
NPG/WARNER BROS./RHINOUI 144

NEW 20 THE DOORS Live At The Isle Of Wight Festival 1970
EAGLE ROCK/DMC/RHINO 1

RE 21 BILLIE EILISH A Dont Smile At Me
DARKROOM/INTERSCOPE/IGA 29

Iio! 22 KISS J2 Destroyer
CASABLANCA/MERCURY/UME 5

© LANA DEL REY À" Born To Die
POLYDOR/INTERSCOPE/IGA 148

El THE BEATLES 11 Sgt. Pepper’s Lonely Hearts Club Band
APPLE/CAPITOL/UME 121

© ARIANA GRANDE Thank U, Next
REPUBLIC 5

RSD 
Black 
Friday 
Tidings
Record Store Day Black 
Friday promotions on 
Nov. 29 helped yield 
another big win for vinyl 
album sales. Accord­
ing to Nielsen Music, 
855,000 vinyl albums 
were sold in the week 
ending Dec. 5 — the 
third-largest week for 
vinyl LPs since Nielsen 
Music began tracking 
sales in 1991. The only 
weeks with larger sales 
were those ending 
Dec. 20, 2018 (880,000), 
and Dec. 27, 2018 
(905,000). Also goosing 
sales in the most recent 
tracking week were 
Black Friday discounts 
and promotions on vinyl 
LPs at Walmart and 
Target.

The biggest-selling 
vinyl album of the week 
was a Record Store Day 
Black Friday exclusive: 
Pearl Jam’s 1992 MTV 
Unplugged. The vinyl 
set sold 11,000 units and 
bows at No. 3 on the 
Vinyl Albums chart. It 
also debuts at No. 81 on 
the Billboard 200, the 
band’s 37th entry. —K.C.
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We salute 
you.
Manatt is pleased to congratulate our partner 

Monika Tashman 
on being named to Billboard's 2019 Women in Music list.

Manatt, Phelps & Phillips, llp manatt.com

Enterprise

The power of diverse 
perspectives makes a 
world of difference.
Congratulations to Helen Murphy of Anthem 
Entertainment on your recognition as one of 
Billboard's Top Women in Music.

Let’s do this.

kpmg.ca/enterprise

© 2019 KPMG LLP, a Canadian limited liability partnership and a member firm of the KPMG network of independent member 
firms affiliated with KPMG International Cooperative (“KPMG International”), a Swiss entity. All rights reserved. 25831
The KPMG name and logo are registered trademarks or trademarks of KPMG International.

manatt.com
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SOCIAL 50™
LAST 

WEEK
THIS 

WEEK
ARTIST
IMPRINT/LABEL

WKS. ON 

CHART

1 I
1 BTS 165156^KS BIGHIT ENTERTAINMENT

o 2 EXO
SM 124

17 3 TOMORROW X TOGETHER 
BIGHIT ENTERTAINMENT/REPUBLIC 38

o 4 STRAY KIDS
JYP 63

4 5 GOT7
JYP 120

o 6 BILLIE EILISH
DARKROOM/INTERSCOPE/IGA 72

© 7 SELENA GOMEZ 
INTERSCOPE/IGA 399

18 8 NCTDREAM 
SM 49

10 9 SEVENTEEN
PLEDIS/KAKAO M 129

8 10 MONSTA X
STARSHIP ENTERTAINMENT 105

© 11 BAEKHYUN 
SM 37

5 12 ARIANA GRANDE 
REPUBLIC 357

o 13 THE WEEKND 
XO/REPUBLIC 133

14 TRAVIS SCOTT
CACTUS JACK/GRAND HUSTLE/EPIC 47

© 15 CAMILA CABELLO 
SYCO/EPIC 172

© 16 ATEEZ 
KQ/RCA 27

□ 17 WAYV
LABEL V 40

© 18 SHAWN MENDES 
ISLAND 259

11 19 TAYLOR SWIFT 
REPUBLIC 388

RE 20 LIL UZI VERT
GENERATION NOW/ATLANTIC/AG 11

39 21 HALSEY
CAPITOL 142

9 22 NCT127
SM 70

28 23 MAMAMOO
RBW/LOEN ENTERTAINMENT 16

© 24 FIERSA BESARI 
UNSIGNED 37

33 25 BLACKPINK
YG/INTERSCOPE/IGA 111

© 26 LALI
ARIOLA/SONY MUSIC ARGENTINA 137

RE 27 A.C.E.
BEAT INTERACTIVE 2

RE 28 QUEEN
HOLLYWOOD 25

© 29 RIHANNA
WESTBURY ROAD/ROC NATION 453

34 30 DUA LIPA
WARNER 96

RE 31 KAROL G
UNIVERSAL MUSIC LATINO/UMLE 11

RE 32 THE BOYZ
CRE.KER/KAKAO M 9

35 33 TWICE
JYP 79

RE 34 HARRY STYLES 
ERSKINE/COLUMBIA 65

© 35 KANG DANIEL 
KONNECT 9

24 36 ASTRO
INTERPARK 60

RE 37 DADDYYANKEE
EL CARTEL/UMLE 90

El 38 MARILIA MENDONCA
SOM LIVRE 35

© 39 LIL NAS X
COLUMBIA 37

© 40 LOUIS TOMLINSON 
78/SYCO/ARISTA 120

45 41 DABABY
SOUTHCOAST/INTERSCOPE/IGA 7

© 42 MEEK MILL
MAYBACH/ATLANTIC/AG 81

RE 43 THE PUSSYCAT DOLLS 
INTERSCOPE 3

RE 44 LIL DURK
OTF/DEF JAM 8

46 45 NCT
SM 78

40 46 LADY GAGA 
INTERSCOPE/IGA 439

RE 47 TYLER, THE CREATOR
COLUMBIA 37

42 48 CARDI B
THE KSR GROUP/ATLANTIC/AG 128

RE 49 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/DEF JAM 430

© 50 POST MALONE 
REPUBLIC 94

The Dolls 
Are Back
For the first time since 
2012, The Pussycat 
Dolls (above) return to 
the Social 50. The girl 
group, led by Nicole 
Scherzinger, reenters 
at No. 43 on the (high) 
heels of its reunion and 
performance during the 
Nov. 30 finale of U.K. 
series The X Factor: Ce­
lebrity . Scherzinger was 
also featured as a judge 
on the ITV competition 
series.

During the show, the 
group, which is now a 
five-piece, performed 
a medley of its previous 
hits, plus a new song 
called “React.” It was 
the act’s first perfor­
mance since 2010, when 
Scherzinger departed 
for a solo career. Before 
disbanding, the Dolls 
earned a pair of top 10 
albums on the Bill­
board 200 and 11 hits on 
the Billboard Hot 100.

The Dolls’ chart met­
rics were led by 87,000 
Wikipedia views (up 
353%), and they were 
mentioned on Twitter 
26,000 times. The group 
will embark on a reunion 
tour beginning in April in 
the United Kingdom.

—KEVIN RUTHERFORD

STREAMING SONGS™
LAST THIS TITLE Artist WKS. ON
WEEI< WEEK IMPRINT/PROMOTION LABEL CHART

G 1 #1 ALL I WANT FOR CHRISTMAS IS YOU Mariah Carey 292 WKS COLUMBIA/LEGACY

c 2 HEARTLESS The Weeknd
XO/REPUBLIC 2

0 3 ROXANNE Arizona Zervas
ARIZONA ZERVAS/COLUMBIA 5

g 4 ROCKIN’ AROUND THE CHRISTMAS TREE Brenda Lee
DECCA/MCA NASHVILLE/UME 19

A 5 BOP DaBaby
SOUTHCOAST/INTERSCOPE 9

NEI¥ 6 BLINDING LIGHTS The Weeknd
XO/REPUBLIC 1

c 7 A HOLLY JOLLY CHRISTMAS Burl Ives 
DECCA/MCA SPECIAL PRODUCTS/GEFFEN/UME 11

3 8 CIRCLES Post Malone
REPUBLIC 14

E i 9 JINGLE BELL ROCK Bobby Helms
DECCA/MCA NASHVILLE/UME 13

6 10 WOAH Lil Baby
QUALITY CONTROL/MOTOWN/CAPITOL 4

14 11 EVERYTHING I WANTED Billie Eilish 
DARKROOM/INTERSCOPE 3

G► 12 DANCE MONKEY Tones And I
BAD BATCH/ELEKTRA/EMG 7

CI 13 OLD TOWN ROAD Lil Nas X Featuring Billy Ray Cyrus 
COLUMBIA 39

G 14 IT’S THE MOST WONDERFUL TIME OF THE YEAR Andy Williams
COLUMBIA/LEGACY 13

10 15 HIGHEST IN THE ROOM Travis Scott 
CACTUS JACK/GRAND HUSTLE/EPIC 9

GI 16 BAD GUY Billie Eilish
DARKROOM/INTERSCOPE 36

È 17 LET IT SNOW, LET IT SNOW, LET IT SNOW Dean Martin 
CAPITOL/UME 8

9 18 BANDIT Juice WRLD & YoungBoy Never Broke Again
GRADE A/INTERSCOPE 9

S> 19 FALLING Trevor Daniel
INTERNET MONEY/ALAMO/INTERSCOPE 2

5 20 RAN$OM Lil Tecca
GALACTIC/REPUBLIC 26

15 21 SOMEONE YOU LOVED Lewis Capaldi
VERTIGO/CAPITOL 22

13 22 HOT Young Thug Featuring Gunna
YOUNG STONER LIFE/ATLANTIC/300 16

(EI 23 PANINI Lil Nas X
COLUMBIA 24

© 24 BALLIN’ Mustard Featuring Roddy Ricch
10 SUMMERS/INTERSCOPE 12

© 25 LAST CHRISTMAS Wham!
COLUMBIA/LEGACY 12

17 26 NO GUIDANCE Chris Brown Featuring Drake 
CBE/RCA 26

20 27 MEMORIES Maroon 5
222/INTERSCOPE 9

C• 28 SUNFLOWER (SPIDER-MAN: INTO THE SPIDER-VERSE) Post Malone & Swae Lee
REPUBLIC 59

RE 29 THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) Nat King Cole
CAPITOL/UME 12

RE 30 SLEIGH RIDE The Ronettes
PHIL SPECTOR/EMI BLACKWOOD/LEGACY 5

RE 31 RUDOLPH THE RED-NOSED REINDEER Gene Autry
COLUMBIA/LEGACY 12

21 32 LOSE YOU TO LOVE ME Selena Gomez 
INTERSCOPE 7

CI 33 SENORITA Shawn Mendes & Camila Cabello 
SYCO/ISLAND/EPIC/REPUBLIC 24

RE 34 HAPPY HOLIDAY / THE HOLIDAY SEASON Andy Williams
COLUMBIA/LEGACY 2

251 35 10,000 HOURS Dan + Shay & Justin Bieber 
WARNER MUSIC NASHVILLE/WAR 9

RE 36 HERE COMES SANTA CLAUS (RIGHT DOWN SANTA CLAUS LANE) Gene Autry
COLUMBIA NASHVILLE/LEGACY 5

NEW 37 INTO THE UNKNOWN Idina Menzel & AURORA
WALT DISNEY 1

26 38 HEART ON ICE Rod Wave
ALAMO/INTERSCOPE 4

40 39 VIBEZ DaBaby
SOUTHCOAST/INTERSCOPE 10

RE 40 FELIZ NAVIDAD Jose Feliciano
RCA/LEGACY 4

RE 41 IT’S BEGINNING TO LOOK... Perry Como AndThe Fontane Sisters With Mitchell Ayres And His Orchestra 
RCA/LEGACY 4

© 42 DEATH Trippie Redd Featuring DaBaby
TENTHOUSAND PROJECTS/CAROLINE 2

CI 43 BABY SHARK Pinkfong
SMART STUDY 58

RE 44 (THERE’S NO PLACE LIKE) HOME FOR THE HOLIDAYS Perry Como 
RCA/LEGACY 4

34 45 PLAYING GAMES Summer Walker
LVRN/INTERSCOPE 9

35 46 BABY Lil Baby & DaBaby
QUALITY CONTROL/MOTOWN/CAPITOL 20

© 47 VETE Bad Bunny
RIMAS 2

NEI¥ 48 NO IDEA Don Toliver
CACTUSJACK/ATLANTIC 1

RE 49 RUN RUDOLPH RUN Chuck Berry
CHESS/GEFFEN/UME 3

50 TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC 31

CHARTS LEGEND

• Bullets indicate titles with 
greatest weekly gains.

ALBUM CHARTS
0 Recording Industry Assn. of 

America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).

RIAA certification for 
physical shipments & digital 
downloads of 1 million units 
(Platinum). Numeral noted 
with Platinum symbol indi­
cates album’s multi-platinum 
level.

A RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi-plat­
inum level.

• Latin albums certification 
for physical shipments & 
digital downloads of 30,000 
units (Oro).

Latin albums certification for 
physical shipments & digital 
downloads of 60,000 units 
(Platino). Numeral noted with 
Platino symbol indicates 
album’s multiplatinum level.

DIGITAL SONG 
SALES CHARTS
RIAA certification for 
500,000 paid downloads 
and on-demand streams 
where 100 streams equal 1 
download (Gold).

RIAA certification for 1 
million paid downloads and 
on-demand streams where 
100 streams equal 1 down­
load (Platinum). Numeral 
noted with Platinum symbol 
indicates song’s multiplati­
num level.

AWARDS
PS (PaceSetter for largest % 
album sales gain)

GG (Greatest Gainer for 
largest volume gain) 

SAL (Sales Gainer) 

AIR (Airplay Gainer) 

STM (Streaming Gainer)

Publishing song index avail­
able on Billboard.com.

Visit Billboard.com for com­
plete rules and explanations.
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“The most effective way to do it, is to do it?’
• Amelia Earhart

^Here’s to a decade of
doipgit!”

• • • • *

KRISTEN KARMA

STREAM THE NEW SINGLEEARvJOHN

TSfPSüZLQOCOQ s
A

... (KRISTENJ TAKES THE STANDARD SINGER-SONGWRITER 
ELEMENTS AND ELEVATES THEM TO NEW HEIGHTS...

VISUALLY STUNNING!” - (EXCLAIM.CA]
TOP 20 ITUNES ARTIST % KRISTENKARMA.COM

KRISTENKARMA.COM
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1 2 WKS (johnny marksIHBB BILLIE EILISH 

FINNEAS 

TONES AND I 
DABABY 

LIZZO 

RICKY REED 

GEORGE MICHAEL 

TAYLOR SWIFT 

THE WEEKND 

DRE MOON 

ILLANGELO 

METRO BOOMIN

9
TIE

TIE

TIE

TIE

10
10
10
10

COUNTRY SONGWRITERSTM

1 |#1| LUKE COMBS

2 ASHLEY GORLEY

3 LAURA VELTZ

4 JOSH OSBORNE

5 JIMMY ROBBINS

6 JESSE FRASURE

7 BLANCO BROWN

TIE 8 RAY FULCHER

TIE 8 WYATT DURRETTE

10 ZACH CROWELL

■E
I LIZZO

R&B SOINGWRITERSTM

TIE 1 #1
1 WK THE WEEKND

TIE 1 #1
1 WK DRE MOON

TIE 1 #1
1 WK ILLANGELO

TIE 1 #1
1 WK METRO BOOMIN

RICKY REED
CHRIS BROWN
DOJA CAT
YETI
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AUBREY ROBINSONTIE 10
TIE 10
TIE 10
TIE 10

LONDON ON DA TRACK
ROARK BAILEY
SUMMER WALKER

Johnny 
Marks’ 
Yuletide 
Rule
Late legend Johnny 
Marks (above) leads 
the Hot 100 Songwrit­
ers chart for a second 
week thanks to a trio of 
seasonal standards — all 
of which he wrote — on 
the Billboard Hot 100. 
Brenda Lee’s “Rockin’ 
Around the Christmas 
Tree” surges 29-8, 
hitting a new peak; Burl 
Ives’ “A Holly Jolly 
Christmas” vaults 48-18; 
and Gene Autry’s “Ru­
dolph the Red-Nosed 
Reindeer” reenters at 
No. 44. Marks died in 
1985 at age 75 and is the 
first artist to posthu­
mously top Hot 100 
Songwriters (dating to 
the chart’s inception in 
June).

Plus, Finneas paces 
Hot 100 Producers for 
a sixth week thanks to 
three songs by Billie 
Eilish that he produced: 
“Bad Guy” (No. 21), 
“Everything I Wanted” 
(No. 25) and “All the 
Good Girls Go to Hell” 
(No. 79).

—XANDER ZELLNER

COUNTRY PRODUCERS™

The top songwriters and producers on the Billboard Hot 100 and selective genre songs charts that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated December. 14, 2019. Rankings 
are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided 
equally among all credited parties.
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RADIO SONGS™
EAST 
WEEK

THIS 
WEE!

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 

CHART

o 1 ¡EH GOOD AS HELL Lizzo 10MWKKJ NICE LIFE/ATLANTIC

o 2 CIRCLES Post Malone
REPUBLIC 13

2 3 SOMEONE YOU LOVED Lewis Capaldi
VERTIGO/CAPITOL 22

0 4 MEMORIES Maroon 5
222/INTERSCOPE 10

0 5 TRAMPOLINE SHAED
PHOTO FINISH/CAROLINE 23

O 6 10,000 HOURS Dan + Shay & Justin Bieber 
WARNER MUSIC NASHVILLE/WMN/WARNER 8

0 7 LOSE YOU TO LOVE ME Selena Gomez 
INTERSCOPE 6

6 8 ONLY HUMAN Jonas Brothers
REPUBLIC 19

8 9 TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC 25

10 10 SENORITA Shawn Mendes & Camila Cabello 
SYCO/ISLAND/EPIC/REPUBLIC 23

11 11 NO GUIDANCE Chris Brown Feat. Drake 
CBE/RCA 24

14 ON CHILL Wale Feat. Jeremih
MAYBACH/WARNER 13

12 13 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid
RIGHT HAND/ATLANTIC/RCA 20

13 14 I DON’T CARE Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM 31

© 15 ONE MAN BAND Old Dominion
RCA NASHVILLE 11

15 16 EVEN THOUGH I’M LEAVING Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE 10

IB 17 TALK Khalid
RIGHT HAND/RCA 35©

18 BALLIN’ Mustard Feat. Roddy Ricch
10 SUMMERS/INTERSCOPE 7

18 19 PANINI Lil Nas X
COLUMBIA 12

20 REMEMBER YOU YOUNG Thomas Rhett 
VALORY 10

© 21 HOW DO YOU SLEEP? Sam Smith
CAPITOL 18

© 22 LOVER Taylor Swift
REPUBLIC 11

26 23 WE WERE Keith Urban
HIT RED/CAPITOL NASHVILLE 16

© 24 LEAVE EM ALONE Layton Greene, Lil Baby, City Girls & PnB Rock
QUALITY CONTROL/MOTOWN/CAPITOL 7

25 HIGHEST IN THE ROOM Travis Scott 
CACTUS JACK/GRAND HUSTLE/EPIC 5

DIGITAL SONG SALES™
EAST 
WEEK

THIS
WEE>

TITLE Artist WKS. ON
IMPRINT/PROMOTION LABEL CHART

© 1 H#1| HEARTLESS The Weeknd 9M1WM XO/REPUBLIC L

NEW 2 BLINDING LIGHTS The Weeknd i
XO/REPUBLIC 1

3 3 MEMORIES Maroon 5 ii
222/INTERSCOPE/IGA 1 1

o 4 CIRCLES Post Malone 14
REPUBLIC 14

0 5 INTO THE UNKNOWN Idina Menzel & AURORA 9
WALT DISNEY 3

© 6 DANCE MONKEY Tones And I 7
BAD BATCH/ELEKTRA/EMG 7

12 7 10,000 HOURS Dan + Shay & Justin Bieber q
WARNER MUSIC NASHVILLE/WMN 9

o 8 LOSE YOU TO LOVE ME Selena Gomez 7
INTERSCOPE/IGA 7

0 9 GOOD AS HELL Lizzo 10
NICE LIFE/ATLANTIC/AG 18

10 ALL I WANT FOR CHRISTMAS IS YOU Mariah Carey 77
COLUMBIA/LEGACY 7 7

2 11 LOVER Taylor Swift 1R
REPUBLIC 16

0 12 TAKE WHAT YOU WANT Post Malone Feat. Ozzy Osbourne & Travis Scott i 9
REPUBLIC 13

10 13 SOMEONE YOU LOVED Lewis Capaldi on
VERTIGO/CAPITOL 30

11 14 ONE MAN BAND Old Dominion 1R
RCA NASHVILLE/SMN 1 6

NEW 15 PAID MY DUES NF i
NF REAL MUSIC/CAROLINE 1

© 16 SHOW YOURSELF Idina Menzel & Evan Rachel Wood 9
WALT DISNEY 2

18 17 GRAVEYARD Halsey 19
CAPITOL 12

© 18 INTO THE UNKNOWN Panic! At The Disco 9
WALT DISNEY 2

26 19 ONE THING RIGHT Marshmello & Kane Brown 94
JOYTIME COLLECTIVE/RCA NASHVILLE/SMN 24

© 20 SENORITA Shawn Mendes & Camila Cabello 94
ISLAND 24

© 21 TRUTH HURTS Lizzo 99
NICE LIFE/ATLANTIC/AG 33

28 22 EVERYTHING I WANTED Billie Eilish 4
DARKROOM/INTERSCOPE/IGA 4

© 23 DON’T START NOW Dua Lipa c
WARNER 5

© 24 BAD GUY Billie Eilish 9R
DARKROOM/INTERSCOPE/IGA 36

25 25 EVEN THOUGH I’M LEAVING Luke Combs w
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 5

DEC.
14 

2019

MAINSTREAM TOP 40™ RHYTHMIC™
LAST 
WEEK

THIS 
WEEK

TITLE Artist WKS. ON
IMPRINT/PROMOTION LABEL CHART

LAST 
WEEK

THIS 
WEEK

TITLE Artist WKS. ON
IMPRINT/PROMOTION LABEL CHART

• I #1
3 WKS

GOOD AS HELL Lizzo 19
NICE LIFE/ATLANTIC 13
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CACTUS JACK/GRAND HUSTLE/EPIC 9

ifi
df

ei
 o 

co
 

en
 

w

©
3

4
•

CIRCLES
REPUBLIC

Post Malone 15 2 ENEMIES Post Malone Feat. DaBaby i9
REPUBLIC 12

SOMEONE YOU LOVED Lewis Capaldi 9R
VERTIGO/CAPITOL 25 © BALLIN’ Mustard Feat. Roddy Ricch ic

1O SUMMERS/INTERSCOPE 15
LEAVE EM ALONE Layton Greene, Lil Baby, City Girls & PnB Rock ic
QUALITY CONTROL/MOTOWN/CAPITOL 1 5LOSE YOU TO LOVE ME Selena Gomez 7

INTERSCOPE 7 •
MEMORIES 
222/INTERSCOPE

Maroon 5 12 5 GOOD AS HELL Lizzo 19
NICE LIFE/ATLANTIC 12

6 TRAMPOLINE SHAED 97
PHOTO FINISH/CAROLINE 27 6 NO GUIDANCE Chris Brown Feat. Drake 9R

CBE/RCA 26
7 ONLY HUMAN Jonas Brothers 99

REPUBLIC 23 • ON CHILL Wale Feat. Jeremih 1R
MAYBACH/WARNER 15

© PANINI
COLUMBIA

Lil Nas X 20 8 HEAT Chris Brown Feat. Gunna i4
CBE/RCA 14

9 TRUTH HURTS Lizzo 9o
NICE LIFE/ATLANTIC 28 © JUICY Doja Cat & Tyga 11

KEMOSABE/RCA 1 1
ROXANNE Arizona Zervas 9
ARIZONA ZERVAS/COLUMBIA 310 HOW DO YOU SLEEP? Sam Smith 9n
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.© GRAVEYARD Halsey 19

CAPITOL 12 © EASY DaniLeigh Feat. Chris Brown i7
DEF JAM 17

13 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid 99
RIGHT HAND/ATLANTIC/RCA 23 © GG HEARTLESS The Weeknd 9

XO/REPUBLIC 2

© DON’T START NOW Dua Lipa c
WARNER 5 14 PANINI Lil Nas X 99

COLUMBIA 22

© 10,000 HOURS Dan + Shay & Justin Bieber q
WARNER MUSIC NASHVILLE/WARNER 9 © RNP YBN Cordae Feat. Anderson .Paak 19

ART@WAR/ATLANTIC 13

© DANCE MONKEY Tones And I 7
BAD BATCH/ELEKTRA/EMG 7 16 WRITING ON THE WALL French Montana Feat. Post Malone, Cardi B & Rvssian i n

BAD BOY/EPIC IO
• LOVER

REPUBLIC
Taylor Swift 14 © HOT Young Thug Feat. Gunna q

YOUNG STONER LIFE/ATLANTIC/300 9
HOT GIRL BUMMER blackbear 7
BEARTRAP/ALAMO/INTERSCOPE 7» GG ROXANNE Arizona Zervas 9

ARIZONA ZERVAS/COLUMBIA 3 ©
& NICE TO MEET YA Niall Horan in

NEON HAZE/CAPITOL IO 19 MAMACITA Tyga X YG X Santana R
LAST KINGS/COLUMBIA 6

20 ALL THE GOOD GIRLS GO TO HELL Billie Eilish q
DARKROOM/INTERSCOPE 9 FOLLOW GOD Kanye West c

G.O.O.D./DEF JAM 5
a HOT GIRL BUMMER blackbear R

BEARTRAP/ALAMO/INTERSCOPE 6 21 BANDIT Juice WRLD & YoungBoy Never Broke Again c
GRADE A/INTERSCOPE 5

©
WHAT AM I Why Don’t We 14
SIGNATURE ENTERTAINMENT/ATLANTIC 1 4
HEARTLESS The Weeknd 9
XO/REPUBLIC 2

22
23

SLIDE H.E.R. Feat. YG c
MBK/RCA 5
BABY SITTER DaBaby Feat. Offset i R
SOUTHCOAST/INTERSCOPE 16
YES Fat Joe, Cardi B & Anuel AA in
RNG/EMPIRE 1O« MY TYPE Saweetie n

ICY/ARTISTRY WORLDWIDE/WARNER 1 1 24
25 RAISING HI

KEMOSABE/RCA
ELL Kesha Feat. Big Freedia 5 25 BEST ON EARTH Russ & BIA o

DIEMON/RUSS MY WAY/COLUMBIA 3

ADULT CONTEMPORARY™ ADULT TOP 40™

LAST 
WEEK

THIS 
WEEK

TITLE Artist WKS. ON
IMPRINT/PROMOTION LABEL CHART

LAST 
WEEK

THIS 
WEEK

TITLE Artist WKS. ON
IMPRINT/PROMOTION LABEL CHART

• #1
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1 f #1
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MEMORIES Maroon 5 19
222/INTERSCOPE 12
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2 SOMEONE YOU LOVED Lewis Capaldi 99
VERTIGO/CAPITOL 22 2 SOMEONE YOU LOVED Lewis Capaldi oR

VERTIGO/CAPITOL 35
CHRISTMAS (BABY PLEASE COME HOME) Matt Nathanson 9
ACROBAT/CRUSH MUSIC 3 3 ONLY HUMAN Jonas Brothers 91

REPUBLIC 21
4 SUCKER

REPUBLIC
Jonas Brothers 35 4 SENORITA Shawn Mendes & Camila Cabello 94

SYCO/ISLAND/EPIC/REPUBLIC 24
5 I DON’T CARE Ed Sheeran & Justin Bieber on

SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM 30 5 I DON’T CARE Ed Sheeran & Justin Bieber 91
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM 31

6 SENORITA Shawn Mendes & Camila Cabello 99
SYCO/ISLAND/EPIC/REPUBLIC 22 • TRAMPOLINE SHAED 9R

PHOTO FINISH/CAROLINE 25
7 WALK ME HOME P!nk 41

RCA 41 7 THE BONES Maren Morris 9o
COLUMBIA NASHVILLE/COLUMBIA 28

8 YOU SAY Lauren Daigle Rn
CENTRICITY/12TONE/WARNER 50

© 
©
©

CIRCLES Post Malone 19
REPUBLIC 12

9 DANCING WITH A STRANGER Sam Smith & Normani 44
CAPITOL 44 GG GOOD AS HELL Lizzo o

NICE LIFE/ATLANTIC 8

B SPEECHLESS Dan + Shay 97
WARNER MUSIC NASHVILLE/WARNER 2 7 10,000 HOURS Dan + Shay & Justin Bieber q

WARNER MUSIC NASHVILLE/WARNER 9
DANCE OF THE SUGAR PLUM FAIRY Lindsey Stirling 9
LINDSEYSTOMP/CONCORD 2

LOVER Taylor Swift 14
REPUBLIC 14

12 MEMORIES 
222/INTERSCOPE

Maroon 5 LOSE YOU TO LOVE ME Selena Gomez 7
INTERSCOPE 7

13 YOU NEED TO CALM DOWN Taylor Swift 94
REPUBLIC 24 13 YOU NEED TO CALM DOWN Taylor Swift 9R

REPUBLIC 26

© 
© 
©

SILVER BELLS Steve Perry 9
OMT/FANTASY/CONCORD 2 14 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid 9o

RIGHT HAND/ATLANTIC/RCA 23
DO YOU HEAR WHAT I HEAR? Pentatonix Feat. Whitney Houston 9
RCA 2 15 NICE TO MEET YA Niall Horan q

NEON HAZE/CAPITOL 9
IT’S BEGINNING TO LOOK A LOT LIKE CHRISTMAS Martina McBride 9
VINYL RECORDINGS/BBMG/BMG 2 16 HIGHER LOVE Kygo X Whitney Houston 1R

RCA 15
SLEIGH RIDE 2019 Chicago i
RHINO 1 © IF WE NEVER MET JOHN.k 19

EPIC 13
15 18 10,000 HOURS Dan + Shay & Justin Bieber 7

WARNER MUSIC NASHVILLE/WARNER 7 16 DANCE MONKEY Tones And I R
BAD BATCH/ELEKTRA/EMG 6

NEW 19 IF THE FATES ALLOW Elizabeth Chan i
CHAN IN CHANCE/MERRY BRIGHT 1 © ONE THING RIGHT Marshmello & Kane Brown 19

JOYTIME COLLECTIVE/RCA NASHVILLE/RCA 13
© CAROLING, CAROLING Idina Menzel 9

SRV/DECCA/VERVE 2 GRAVEYARD Halsey 19
CAPITOL 12
HOLD YOU DOWN X Ambassadors w
KIDINAKORNER/INTERSCOPE 18©

18

20

17

HAPPY CHRISTMAS (WAR IS OVER) King Calaway 9
STONEY CREEK/BMG 2 21
HEY LOOK MA, I MADE IT Panic! At The Disco 9n
DCD2/FUELED BY RAMEN/EMG 20 22 3 NIGHTS Dominic Fike iq

SANDY BOYS/COLUMBIA 19
23 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid i q

RIGHT HAND/ATLANTIC/RCA 1 9

©
GOOD THINGS FALL APART Illenium & Jon Bellion 11
ASTRALWERKS/CAPITOL 1 1

24 IMPERFECTIONS Celine Dion n
COLUMBIA 1 1 RAISING HELL Kesha Feat. Big Freedia R

KEMOSABE/RCA 6
CHRISTMAS TREE FARM Taylor Swift i
REPUBLIC 1 25 DON’T START NOW Dua Lipa 4

WARNER 4
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THE NFL CONGRATULATES

DESIREE 
»PEREZ

FOR BEING NAMED TO BILLBOARD’S

TDP WOMEN IN MUSIC



SO MANY STORIES. 
ONE LEGENDARY NIGHT. 
THANKS, BILLY

AN EVENING OF QUESTIONS AND ANSWERS...AND A LITTLE MUSIC TOO
FAENATHEATER . MIAMI BEACH

Our sincere gratitude for an incredible night our subscribers will never forget.
(((Siriusxm))) pandora

© 2019 Sirius XM Radio Inc. SiriusXM, Automatic, Pandora and all related logos are trademarks of Sirius XM Radio Inc. and its respective subsidiaries. All rights reserved.



The Highwomen

Parker McCollum“Highway Finds” on SiriusXM’s The 
Highway, channel 56, is dedicated to 
discovering and breaking new artists.

Gone West Niko Moon

Ingrid Andress Gabby Barrett

2019 
WAS 
THEIR 
YEAR
We’re proud they 
kicked it off with us.

(((Siriusxm)))
© 2019 Sirius XM Radio Inc. SiriusXM, Automatic, Pandora and all related logos are trademarks of Sirius XM Radio Inc. and its respective subsidiaries. All rights reserved.
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HOT COUNTRY SONGS™
LAST 

WEEK
IHIS 

WEEK
TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

PEAK 

POS.
WKS. ON 

CHART

o 1 l#H 10,000 HOURS Dan + Shay & Justin Bieber
D.SMYERS (Q.SMYERS,S.MOONEY,J.J.QILLON,J.REYNOLQS,J.Q.BIEBER,J.BOYQ) WARNER MUSIC NASHVILLE/WAR 1 10

2 2 ONE MAN BAND
S.MCANALLY (M.RAMSEY,T. ROSEN,B.F.TURSI,J.OSBORNE)

Old Dominion
RCA NASHVILLE 2 36

3 3 EVEN THOUGH I’M LEAVING
S.MOFFATT (L.COMBS,W.B.DURRETTE,R  .FULCHER)

Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE 2 26

© 4 THE BONES
G.KURSTIN (M.MORRIS,J.ROBBINS,LVELTZ)

Maren Morris
COLUMBIA NASHVILLE 4 40

4 5 ONE THING RIGHT Marshmello & Kane Brown
MARSHMELLO (MARSHMELLO.K.BROWN.J.FRASURE.J.HOGE.M. J.MCGINN) JOYTIME COLLECTIVE/RCA NASHVILLE 1 22

7 6 REMEMBER YOU YOUNG Thomas Rhett
D.HUFF, J.FRASURE,THOMAS RHETT (THOMAS RHETT,J.FRASURE,A.GORLEY) VALORY 6 21

o 7 AIR WE WERE
D.HUFF,K.URBAN (E.CHURCH,J.HYDE,R.TYNDELL)

Keith Urban 
HIT RED/CAPITOL NASHVILLE 7 30

6 8 WHAT IF I NEVER GET OVER YOU 
D.HUFF (S.ELLIS,J.GREEN,R.J.HURD,L.VELTZ)

Lady Antebellum
BMLG 5 29

© 9 RIDIN’ ROADS
Z.CROWELL (D.LYNCH,A.GORLEY,Z.CROWELL)

Dustin Lynch
BROKEN BOW 9 39

0 10 HEARTACHE MEDICATION
J.PARDI,B.BUTLER,R.GORE (J.PARDI,BARY DEAN,N.HEMBY)

Jon Pardi
CAPITOL NASHVILLE 10 26

10 11 KINFOLKS
Z.CROWELL (S.L.HUNT,Z.CROWELL,J.FLOWERS,J.OSBORNE)

Sam Hunt
MCA NASHVILLE 9 9

0 12 WE BACK
M.KNOX (B.DWARREN,BWARREN,T.HUBBARD,J.M.SCHMIDT)

Jason Aldean
MACON/BROKEN BOW 12 13

13 SAL HOMESICK • Kane Brown
D.HUFF (K.BROWN,B.BERRYHILL,M.J.MCGINN,T.PHILLIPS) ZONE 4/RCA NASHVILLE 13 37

14 14 TIP OF MY TONGUE
R.COPPERMAN,K.CHESNEY (K.CHESNEY, R.COPPERMAN,E.C.SHEERAN)

Kenny Chesney
BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA 13 22

0 15 I HOPE
R.COPPERMAN (Z.KALE,J.M.NITE,G.BARRETT)

Gabby Barrett
WARNER MUSIC NASHVILLE/WAR 15 32

17 16 HOMECOMING QUEEN?
J.ROBBINS (K.BALLERINI,J.ROBBINS,N.GALYON)

Kelsea Ballerini
BLACK RIVER 14 13

21 17 WHAT SHE WANTS TONIGHT
J.STEVENS,J.STEVENS (L.BRYAN,R.COPPERMAN,H.LINDSEY, J.M.NITE)

Luke Bryan
CAPITOL NASHVILLE 17 7

0 18 MORE HEARTS THAN MINE
S.ELLIS,I.ANDRESS (I.ANDRESS,S.ELLIS,D.SOUTHERLAND)

Ingrid Andress
ATLANTIC/WARNER MUSIC NASHVILLE/WEA 18 22

23 19 MAKE ME WANT TO
A.BOWERS,E.TORRES (J.ALLEN,P.SIKES,J.DENMARK)

Jimmie Allen
STONEY CREEK 19 27

19 20 HEARTLESS Diplo Presents Thomas Wesley Featuring Morgan Wallen
DIPLO,KING HENRY,CHARLIE HANDSOME,J.MOI (T.W.PENTZ,H.A.ALLEN,M.WALLEN,E.K.SMITH,R.J.HURD,CHARLIE  HANDSOME) MAD DECENT/COLUMBIA 15 16

0 21 I WISH GRANDPAS NEVER DIED
D.HUFF (R.GREEN,L.BONDS,B.GREEN)

Riley Green
BMLG 21 18

20 22 HELL RIGHT Blake Shelton Featuring Trace Adkins
S.HENDRICKS (D.A.GARCIA,B.TYLER,M.W. HARDY) WARNER MUSIC NASHVILLE/WMN 19 16

23 DIVE BAR
G.BROOKS (M.ROSSELL,B.KENNEDY,T.G.BROOKS)

Garth Brooks & Blake Shelton
PEARL 23 23

0 24 SLOW DANCE IN A PARKING LOT
P.DIGIOVANNI (J.DAVIS,L.L.FOWLER)

Jordan Davis
MCA NASHVILLE 24 20

0 25 I HOPE YOU’RE HAPPY NOW
BUSBEE (C.PEARCE,L.COMBS,R.MONTANA,J.SINGLETON)

Carly Pearce & Lee Brice
CURB/BIG MACHINE 25 8

26 CATCH
D.HUFF (B.YOUNG,R.COPPERMAN,A.GORLEY)

Brett Young
BMLG 26 23

28 27 TO A T
D.HUFF,A.ESHUIS (R.J.HURD,N.SPICER,LVELTZ)

Ryan Hurd
RCA NASHVILLE 27 43

© 28 HOMEMADE
J.MOI,D.COHEN (B.GOLDSMITH,J.MULLINS,D.PARKER,B.PINSON)

Jake Owen
BIG LOUD 28 12

29 CHASIN’ YOU
J.MOI (J.MOORE,M.WALLEN,C.WISEMAN)

Morgan Wallen
BIG LOUD 29 16

30 30 BETTER TOGETHER
S.MOFFATT (L.COMBS,D.ISBELL,R .MONTANA)

Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE 14 4

© 31 STM ALL IS FOUND
I.FITCHUK,D.TASHIAN (K.ANDERSON-LOPEZ,R.LOPEZ)

Kacey Musgraves 
WALT DISNEY 31 2

0 32 HER WORLD OR MINE
S.HENDRICKS (J.PAULIN ,T.DENNING,B.BEAVERS)

Michael Ray
WARNER MUSIC NASHVILLE/WEA 32 6

0 33 AFTER A FEW
J.S.STOVER (T.DENNING,K.ARCHER,J.WEAVER)

Travis Denning
MERCURY 33 8

1421 34 IN BE 1 WEEN
F.ROGERS (S.MCCREERY, F. ROGERS,J.L.ALEXANDER,J.SINGLETON)

SCULLy McCreery
TRIPLE TIGERS 34 5

43 35 DIE FROM A BROKEN HEART
J.ROBBINS,D.WELLS (M.MARLOWT DYE,J.SINGLETON,D.RUTTAN)

Maddie & Tae
MERCURY 35 21

0 36 COVER ME UP
J.MOI,D.COHEN (M.J.ISBELL)

Morgan Wallen
BIG LOUD 35 5

37 BLESSINGS Florida Georgia Line
J.MOI,FLORIDA GEORIGA LINE (T.HUBB AR D, B.KELLE Y,T.DOUGL AS, J.FR ASURE, J .M.SCH MIDT, E.K.SMITH) BMLG 37 4

41 38 WHAT YOU SEE IS WHAT YOU GET
S.MOFFATT (L.COMBS,BARY DEAN,J.SINGLETON)

Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE 30 6

40 39 DRINKING ALONE
D.GARCIA,C.UNDERWOOD (C.UNDERWOOD,D.A.GARCIA,BRETT JAMES)

Carrie Underwood
CAPITOL NASHVILLE 36 4

44 40 DROWNING
C.CROWDER,C.YOUNG (C.A.YOUNG,C.CROWDER,J.HOGE)

Chris Young
RCA NASHVILLE 18 11

49 41 MONSTERS
J.JOYCE (E.CHURCH,J.HYDE)

Eric Church
EMI NASHVILLE 41 3

39 42 1, 2 MANY
S.MOFFATT (L.COMBS,D.ISBELL,T. KING,D.PARKER)

Luke Combs & Brooks & Dunn
RIVER HOUSE/COLUMBIA NASHVILLE 20 9

47 43 FAMILY TREE
M.REAVES,C.HAMMACK (C.HAMMACK,T.VERGES,G.SAMPSON)

Caylee Hammack
CAPITOL NASHVILLE 40 13

© 44 GOT WHAT I GOT
M.KNOX (MTYLER,A.PALMER,T.ARCHER)

Jason Aldean
MACON/BROKEN BOW 34 3

HOT 
SHOT 

DEBUT
45 ROCKIN’ AROUND THE CHRISTMAS TREE Kacey Musgraves Featuring Camila Cabello

K.RYAN (J.MARKS) MCA NASHVILLE 45 1

45 46 FOR MY DAUGHTER
D.HUFF (K.BROWN,T.DOUGLAS,C.MCGILL)

Kane Brown
RCA NASHVILLE 19 5

NEW 47 HEY BOY, HEY GIRL 
NOT LISTED (NOT LISTED)

Upchurch & Katie Noel
STONEBABY SOUNDS/RHEC 47 1

NEW 48 WHAT COULD’VE BEEN
J.KENNEY (C.CAILLAT,J.K.YOUNG,J.REEVES,D.J.REEVES)

Gone West
TRIPLE TIGERS 48 1

RE 49 BIG, BIG PLANS
J.MOI (J.DURRETT,C.LANE,E.K.SMITH)

Chris Lane
BIG LOUD 33 8©

50 BLUEBIRD
J.JOYCE (M.LAMBERT, L.DICK,N.HEMBY)

Miranda Lambert
VANNER/RCA NASHVILLE 38 3

Strike Up 
The 
‘Band’
“One Man Band” by 
Old Dominion (above) 
ascends 2-1 on Country 
Airplay with 38.8 million 
audience impressions in 
the week ending Dec. 8, 
according to Nielsen 
Music. The group adds 
its seventh leader and its 
sixth in a row, an active 
streak second only to 
Luke Combs’ seven.

The song is the sec­
ond single, and second 
Country Airplay leader, 
from Old Dominion’s 
self-titled third studio 
LP, which debuted atop 
the Top Country Albums 
chart on Nov. 9. Lead 
single “Make It Sweet” 
topped the Country Air­
play tally dated May 4.

Dustin Lynch lands 
his eighth top 10 on Hot 
Country Songs as “Ridin’ 
Roads” rolls 11-9, thanks 
to 27.1 million in airplay 
audience, 4.8 million 
U.S. streams and 2,000 
downloads sold.

Plus, Jon Pardi earns 
his sixth Hot Coun­
try Songs top 10 with 
“Heartache Medica­
tion” (12-10), which 
sports 26.1 million in 
radio reach, 4.6 million 
streams and 2,000 sold.

—JIM ASKER

TOP COUNTRY ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title WKS. ON 

CHART

2 1 I Km LUKE COMBS What You See Is What You Get 4jOWKy RIVER HOUSE/COLUMBIA NASHVILLE/SMN

2 JASON ALDEAN
MACON/BROKEN BOW/BMG/BBMG

9 2

0 3 GENE AUTRY Rudolph The Red Nosed Reindeer And Other Christmas Classics
COLUMBIA/LEGACY 17

0 4 ■T9 BURL IVES • Rudolph The Red-Nosed Reindeer 
GG MCA SPECIAL PRODUCTS/GEFFEN/UME 18

3 5 LUKE COMBS 2 This One’s For You
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 131

■lisi 6 ELVIS PRESLEY 4 It’s Christmas Time
RCA SPECIAL PRODUCTS/SONY COMMERCIAL MUSIC GROUP/LEGACY 160

7 ■79 BRENDA LEE Rockin’ Around The ChristmasTree: The Decca Recordings
DECCA/MCA NASHVILLE/UME 6

4 8 OLD DOMINION
RCA NASHVILLE/SMN

Old Dominion 6

0 9 CHRIS STAPLETON 4
MERCURY/UMGN

Traveller 240

6 10 DAN + SHAY
WARNER MUSIC NASHVILLE/WMN

Dan + Shay 76

o 11 MORGAN WALLEN 
BIG LOUD

If I Know Me 79

5 12 LADY ANTEBELLUM
BMLG

Ocean 3

13 13 KANE BROWN
ZONE 4/RCA NASHVILLE/SMN

Experiment 56

10 14 MIRANDA LAMBERT
VANNER/RCA NASHVILLE/SMN

Wildcard 5

16 15 KACEY MUSGRAVES 
MCA NASHVILLE/UMGN

Golden Hour 83

14 16 MAREN MORRIS
COLUMBIA NASHVILLE/SMN

GIRL 39

17 17 THOMAS RHETT
VALORY/BMLG

Center Point Road 27

RE 18 GARTH BROOKS
PEARL

Legacy 2

RE 19 KACEY MUSGRAVES A Very Kacey Christmas 
MERCURY/UMGN 11

HOT 
SHOT 

DEBUT
20 KACEY MUSGRAVES The Kacey Musgraves Christmas Show (Soundtrack) 1

MCA NASHVILLE/UMGN 1

20 21 KANE BROWN
ZONE 4/RCA NASHVILLE/SMN

Kane Brown 157

© 22 ELVIS PRESLEY The Essential Elvis Presley
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY 38

© 23 ELVIS PRESLEY The Classic Christmas Album 
RCA/LEGACY 34

21 24 JASON ALDEAN
MACON/BROKEN BOW/BMG/BBMG

Rearview Town 86

0 25 TAYLOR SWIFT 7
BIG MACHINE/BMLG

Red 209

COUNTRY AIRPLAY™
LAST 

WEEK
THIS

WEEK
TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 

CHART

T

V
1

2

ONE MAN BAND Old DominionIMWKP RCA NASHVILLE

EVEN THOUGH I’M LEAVING Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE

26

18
T 3 REMEMBER YOU YOUNG Thomas Rhett 

VALORY 23

4j

5

4 WE WERE Keith Urban
HIT RED/CAPITOL NASHVILLE 30

5 RIDIN’ ROADS Dustin Lynch
BROKEN BOW 37

T 

6j
6 HEARTACHE MEDICATION Jon Pardi

CAPITOL NASHVILLE 28

7 WHAT IF I NEVER GET OVER YOU Lady Antebellum 
BMLG 30

o 
o

8 10,000 HOURS Dan + Shay & Justin Bieber
WARNER MUSIC NASHVILLE/WAR 10

9 TIP OF MY TONGUE Kenny Chesney
BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA 22

E 10 KINFOLKS Sam Hunt
MCA NASHVILLE 9

11 MAKE ME WANT TO Jimmie Allen
STONEY CREEK 46

13

12 WE BACK Jason Aldean
MACON/BROKEN BOW 13

13 THE BONES Maren Morris
COLUMBIA NASHVILLE 16

14 HOMESICK Kane Brown
ZONE 4/RCA NASHVILLE 18

iT 15 DIVE BAR Garth Brooks & Blake Shelton
PEARL 25

ir 16 WHAT SHE WANTS TONIGHT Luke Bryan
CAPITOL NASHVILLE 7

17 SLOW DANCE IN A PARKING LOT Jordan Davis 
MCA NASHVILLE 33

19

18

18 MORE HEARTS THAN MINE Ingrid Andress 
ATLANTIC/WARNER MUSIC NASHVILLE/WEA 24

19 HELL RIGHT Blake Shelton Feat. Trace Adkins
WARNER MUSIC NASHVILLE/WMN 17

20^ 20 CATCH Brett Young
BMLG 28

21 HOMEMADE Jake Owen
BIG LOUD 27

2^

24

22 HOMECOMING QUEEN? Kelsea Ballerini
BLACK RIVER 14

23 I WISH GRANDPAS NEVER DIED Riley Green 
BMLG 18

2? 24 TO A T Ryan Hurd
RCA NASHVILLE 42

25 AFTER A FEW Travis Denning
MERCURY 39

160 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA DATA FOR WEEK OF 12.14.2019
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LAST 

WEEK
THIS 

WEEK
TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

PEAK 

POS.
WKS. ON 

CHART

1 1 #1 HIGH HOPES J4 Panic! At The Disco 1 8147 WKS J.SINCLAIRJ.JEBERG (B.URIEJ.SINCLAIRJ.O.YOUNGS.LPRI ICHARDS.HOLLANUERW.LOBBAN-BEANJ.JEBERGJ.M.PARKS.I.JUBER) U0U2/FUELEU BY RAMEN/EMG

2 2 HEY LOOK MA, I MADE IT A Panic! At The Disco
J.SINCLAIR,D.H.FRANCIS (B.URIE,D.H.FRANCIS,M.ANGELAKOS,S.HOLLANDER,J.SINCLAIR,M.KIBBY) DCD2/FUELED BY RAMEN/EMG 1 62

o ORPHANS Coldplay
R.SIMPSON,D.GREEN,B.RAHKO,MAX MARTIN (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION,C.A.  J.MARTIN,M.MARTIN) PARLOPHONE/ATLANTIC 3 7

5 □ THE HYPE
T.JOSEPH.P.MEANY (T.JOSEPH)

twenty one pilots
FUELED BY RAMEN/EMG 3 23

4 5 TONGUE TIED Marshmello, YUNGBLUD & blackbear
MARSHMELLO (MARSHMELLO,D.HARRISON,MT.MUSTO,J.DTRANTER,C.GREATTI,J.CUNNINGHAM,M.CROSSEY) JOYTIME COLLECTIVE/GEFFEN/INTERSCOPE 3 4

o 6 I THINK I’M OKAY Machine Gun Kelly X YUNGBLUD X Travis Barker
SLIMXXBAZEXXMACHINE GUN KELLY (Z.J.CERVINI,R.C.BAKER,D.HARRISONT.L.BARKER,N.A.LONG1B.ALLEN,S.BASIL,R.W.ANDREW1BR/\VE) EST19XX/BAD BOY/INTERSCOPE 3 26

7 7 16 Highly Suspect
J.HAMILTONJ.STEVENS (J.STEVENS,R.MEYER,R.MEYER,M.KOFOS,J.HAMILTON) IN DE GOOT/300 6 16

11 ( 8 AIR RUNNING UP THAT HILL
LEGGY (K.BUSH)

Meg Myers
300 8 13

o 9 POPULAR MONSTER
NOT LISTED (NOT LISTED)

Falling In Reverse
EPITAPH 8 3

HOT 
SHOT 

DEBUT
10 INSIDE OUT Five Finger Death Punch

FIVE FINGER DEATH PUNCH,K.G.CHURKO (IVAN MOODY,J.HOOK,Z.BATHORY,K.G.CHURKO) BETTER NOISE 10 1
_

O 11 STM LOST IN THE WOODS Weezer 11 911 J.SINCLAIR,WEEZER (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNEY 1 1 2

15 12 THE END OFTHE GAME
S.SHINN (R.CUOMO,T.PAGNOTTA)

Weezer
WEEZER/CRUSH MUSIC/ATLANTIC 9 13

© 13 UNDER THE GRAVEYARD
ANDREW WATT (J.OSBOURNE,A.WOTMAN,C.SMITH,A.TAMPOSI)

Ozzy Osbourne
EPIC 4 4

18 14 SOCIAL CUES Cage The Elephant
J.HILL (M.SHULTZ,B.SHULTZ,J.CHAMPION,D.TICHENOR,N.BOCKRATH,M.MINSTER,J.HILL) RCA 5 23

23 15 MIGHT BE RIGHT
J.JOYCE (A.ESPOSITO,N.WILKERSON,S.WILKERSON,R.HATER,HTHOMPSON)

White Reaper
ELEKTRA/EMG 15 10

22 16 OUTNUMBERED
KOZ (D.KENNEDY,S.KOZMENIUK,SCOTT HARRIS)

Dermot Kennedy
RIGGINS/INTERSCOPE 8 19

27 17 KILLING ME SLOWLY Bad Wolves
TOMMY VEXT,WZRDBLD,J.MCQUEEN (T.CUMMINGS. J.BOECKLIN.D.FULK.J.STROCK.M THOMAS) ELEVEN SEVEN/RED/E7LG 17 8

24 18 10/10
B.BAPTIE,REX ORANGE COUNTY (A.O’CONNOR,B.BAPTIE)

Rex Orange County
REX ORANGE COUNTY/RCA 6 12

19 19 FATHER OF ALL...
BUTCH WALKER (B.J.ARMSTRONG,MIKE DIRNT,TRE COOL)

Green Day
REPRISE/WARNER 6 13

NEW 20 BIRTHDAY SUIT
C.SHELDRAKE,M.HERBERT (C.SHELDRAKE)

Cosmo Sheldrake
TARDIGRADE/AWAL-KOBALT 20 1

© 21 DEAR WINTER
R.METZGER (A.METZGER,J.METZGER,R.METZGER)

AJR
AJR/BMG/S-CURVE 21 8

30 22 WHEN AM I GONNA LOSE YOU
S.EVERETT (K.P. AYER,R.J.HAHN,T. D.RICE,M.J.FRAZIER,N.EWING)

Local Natives
LOMA VISTA/CONCORD 20 22

NEW 23 POSTHUMOUS FORGIVENESS
K.R.PARKER (K.R.PARKER)

Tame Impala
MODULAR/INTERSCOPE 23 1

© 24 LIFE IN THE CITY
S.FELICE (W.SCHULTZJ.C.FRAITES)

The Lumineers
DUALTONE 19 13

31 25 WE FELL IN LOVE IN OCTOBER
GIRL IN RED (M.U.RINGHEIM)

girl in red
MARIE ULVEN 14 11

© 26 UNEVENTFUL DAYS
B.HANSEN,P.L.WILLIAMS (P L.WILLIAMS,B.HANSEN)

Beck
FONOGRAF RECORDS/CAPITOL 20 6

37 27 BLIND LEADING THE BLIND
PEPWORTH (M.MUMFORD,B.LOVETT,W.MARSHALL,E.J.M.DWANE)

Mumford & Sons
GENTLEMEN OF THE ROAD/GLASSNOTE 12 6

26 28 FEAR INOCULUM
TOOL (M.J.KEENAN,A.JONES,D.CAREY,J.CHANCELLOR)

Tool
TOOL DISSECTIONAL/VOLCANO/RCA 3 18

32 29 I REALLY WISH I HATED YOU Blink-182
ANDREW WATT,J.FELDMANN (M.HOPPUS,T.L.BARKER,MT.SKIBA,J.FELDMANN,A.WOTMAN,N.PEREZ,A.TAMPOSI)  VIKING WIZARD EYES/COLUMBIA 4 12©

30 RESENTMENT
NOT LISTED (NOT LISTED)

A Day To Remember
FUELED BY RAMEN/EMG 10 2

43 31 CAN I CALL YOU TONIGHT?
S.STRUBLE (S.STRUBLE)

Dayglow
DAYGLOW 31 5

© 32 THE JESTER
N.SHAIN (J.KATZ,J.MORROW,A.ESPIRITU,A.SONETTI,N.SHAIN)

Badflower
JOHN VARVATOS/BIG MACHINE 26 8

34 33 SAL COME AROUND Papa Roach
RAS,C.BRITTAIN (J.SHADDIX,T.ESPERANCE,J.HORTON,A.ESPERANCE,N.M.FURLONG,COLIN BRITTAIN) ELEVEN SEVEN/RED/E7LG 30 9

36 34 LEGENDARY
K.COOPER,J.L.COOPER (J.L.COOPER ,K.COOPER,S.MOSLEY)

Skillet
HEAR IT LOUD/ATLANTIC 29 18©

35 HURRICANE I Prevail
T.SMYTH (B.A.BURKHEISER,S.MENOIAN,E.VANLERVERGHE,T.SMITH,J.A.PREGLER,B.J.PERRY) FEARLESS/CONCORD 35 5

46 36 IT MIGHT BE TIME 
K.R.PARKER (K.R.PARKER)

Tame Impala
MODULAR/INTERSCOPE 8 6

NEW 37 HOME TONIGHT
G.KURSTIN,PMCCARTNEY (PMCCARTNEY)

Paul McCartney
MPL/CAPITOL 37 1

RE 38 NOVOCAINE The Unlikely Candidates
G.S.WATTENBERG,POM POM (K.MORRIS,G.S.WATTENBERG,K.POMERANZ,J.FINKELSTEIN,J.R.MILLER) RED 38 6

48 39 THE BEST
A.R.BRUNO (A.R.BRUNO)

AWOLNATION
BETTER NOISE 18 4

42 40 ORIGINAL ME YUNGBLUD Featuring Dan Reynolds
TIM RANDOLPHJ.ODEGARD (D.HARRISON,D.REYNOLDST.R.EDGAR,R.KOEHLER,J.ODEGARD,M.CROSSEY,J.DTRANTER) LOCOMOTION/GEFFEN/INTERSCOPE 7 8

RE 41 OUTLAWS & OUTSIDERS Cory Marks Featuring Travis Tritt, Ivan Moody & Mick Mars
K.G.CHURKO (C.MARKS,K.G.CHURKO,K.CHURKO) BETTER NOISE 14 2

45 42 BACK FOOT
L.HIBBITT (M.BIGLAND)

Dinosaur Pile-Up
PARLOPHONE/ROADRUNNER/EMG 35 10

RE 43 NERO FORTE Slipknot
SLIPKNOT,G.FIDELMAN (S.WILSON,J.ROOT,C.JONES,M.S.CRAHAN,M.THOMSON,C.TAYLOR,A.VENTURELLA,J.WEINBERG)  ROADRUNNER/EMG 11 6

39 44 DEAR FUTURE SELF (HANDS UP) Fall Out Boy Featuring Wyclef Jean
P.V.STUMP,W.JEAN,J.SIVERSTEDT (A.HURLEY,P.WENTZ,P.V.STUMP,J.TROHMAN,W.JEAN,J.SIVERSTEDT,J.WALLIN,N.BAO) ISLAND/REPUBLIC 13 13

44 45 LUDENS
J.FISH,O.S.SYKES (O.S.SYKESJ.FISH)

Bring Me The Horizon
THIRD PARDEE/RCA 13 4

NEW 46 CALIFORNIA HALO BLUE
A.R.BRUNO (A.R.BRUNO)

AWOLNATION
BETTER NOISE 46 1

RE 47 USED TO LIKE
M.GREEN,NICO STADI (T.GLENN,M.GREEN,N.HARTIKAINEN)

Neon Trees
THRILL FOREVER/ADA 24 2

© 48 STRAIGHT TO HELL
ANDREW WATT (J.OSBOURNE,A.WOTMAN,C.SMITH,D.MCKAGAN)

Ozzy Osbourne
EPIC 16 2

RE 49 WARS
OF MONSTERS AND MEN,R.COSTEY (N.B. HILMARSDOTTIR,R THORHALLSSON)

Of Monsters And Men
SKRIMSL EHF LAEKJARAS 1/REPUBLIC 48 3

49 50 HOLD YOU DOWN X Ambassadors
RICKY REED,MALAY HO,X AMBASSADORS (S.N.HARRIS,C.HARRIS,A.LEVIN,E.B.FREDERIC,J.K.HINDLIN,J.R.HO) KIDINAKORNER/INTERSCOPE 24 4

‘Graveyard’ 
Smash
Ozzy Osbourne (above) 
closes out the decade 
where he began: atop 
the Mainstream Rock 
airplay chart, as “Under 
the Graveyard,” from the 
legendary rocker’s forth­
coming album, Ordinary 
Man, jumps 4-1. The 
song is his first leader 
on the list since “Let 
Me Hear You Scream,” 
which reigned for four 
weeks in 2010.

On a chart long 
dominated by bands, 
Osbourne scores the first 
Mainstream Rock No. 1 
by a single soloist and no 
accompanying acts since 
“Scream.” He and Slash 
are the only two solo 
artists in lead roles to 
top the tally all decade. 
Slash led with two songs 
in that span, in 2012 and 
2014 (both featuring 
Myles Kennedy & The 
Conspirators).

Plus, at 71, Osbourne is 
among the senior-most 
artists to rule Mainstream 
Rock. This year alone, 
Queen’s Brian May also 
was 71 when Five Finger 
Death Punch’s “Blue on 
Black,” on which he’s fea­
tured, led for five weeks 
in June and July.

—KEVIN RUTHERFORD
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TOP ROCK ALBUMS™
mis

WEIK

1

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

#1 1 THE BEATLES 121 Abbey Road

WKS. ON 

CHART

3 WKS APPLE/CAPITOL/UME

2 QUEEN 8 Greatest Hits
HOLLYWOOD 103

3 ELTON JOHN Diamonds
ROCKET/ISLAND/UME 108

4 COLDPLAY Everyday Life
PARLOPHONE/ATLANTIC/THIRD MAN/AG 2

5 SOUNDTRACK Guardians Of The Galaxy: Awesome Mix Vol. 1
MARVEL/HOLLYWOOD 170

-4
 CD CREEDENCE CLEARWATER REVIVAL10 ChronicleThe 20 Greatest Hits

FANTASY/CONCORD

IPEARLJAM^^^^MMKWUWMBI 
{¡¡¡V/EQ[ig^^

150
Q

1

13

10 
□

14

C
O FLEETWOOD MAC 20 Rumours

WARNER BROS./RHINO 144

9 THE BEATLES 11 1
APPLE/CAPITOL/UME 150

10 JOURNEY 15 Journey’s Greatest Hits
COLUMBIA/LEGACY 150

11 AC/DC 22 Back In Black
COLUMBIA/LEGACY 137

12 CATTLE DECAPITATION Death Atlas
METAL BLADE 1
PINK FLOYD 15 The Dark Side Of The Moon
PINK FLOYD/LEGACY 5113

©
18

16 

© 
o ©
20 

©
22

26

47

14 NIRVANA 5 MTV Unplugged In New York
DGC/GEFFEN/UME 9

15 PANIC! AT THE DISCO Pray For The Wicked
DCD2/FUELED BY RAMEN/EMG 76

16 TOM PETTY AND THE HEARTBREAKERS 12 Greatest Hits
MCA/GEFFEN/UME 118

17 QUEEN Bohemian Rhapsody (Soundtrack)
HOLLYWOOD 59

18 BECK Hyperspace
FONOGRAF RECORDS/CAPITOL 2

19 LANA DEL REY Born To Die
POLYDOR/INTERSCOPE/IGA 266

20 IMAGINE DRAGONS 2 Evolve
KIDINAKORNER/INTERSCOPE/IGA 128

21 PS
TWE
FUELED

EAGLES The Very Best Of The Eagles
WARNER STRATEGIC MARKETING/RHINO 36

22 NTY ONE PILOTS 4 Blurryface 
Y RAMEN/EMG 238

23 GUNS N’ ROSES 18 Appetite For Destruction 
GEFFEN/UME 41

24 GG TRANS-SIBERIAN ORCHESTRAI ChristmasEve And Other Stores
LAVA/ATLANTIC/RHINO 3

28 25 NIRVANA 10 Nevermind
SUB POP/DGC/GEFFEN/UME 116

MAINSTREAM ROCK™
LAST 

WEEK
THIS 

WEEK
TITLE
IMPRINT/PROMOTION LABEL

Artist WKS. ON 

CHART

0 1 #1 UNDER THE GRAVEYARD Ozzy Osbourne
EPIC 5

0 2 COME AROUND
ELEVEN SEVEN/RED/E7LG

Papa Roach 19

2 3 16
IN DE GOOT/300

Highly Suspect 16

0 4 KILLING ME SLOWLY
ELEVEN SEVEN/RED/E7LG

Bad Wolves 15

3 5 THE JESTER
JOHN VARVATOS/BIG MACHINE

Badflower 21

0 6 ATTENTION ATTENTION Shinedown
ATLANTIC 11

0 7 LEGENDARY
HEAR IT LOUD/ATLANTIC

Skillet 30

0 8 HISTORY OF VIOLENCE 
604/ROADRUNNER/EMG

Theory Of A Deadman 10

© 9 THE HUNTED Saint Asonia Feat. Sully Erna 
SPINEFARM 19

6 10 BACK FOOT
PARLOPHONE/ROADRUNNER/EMG

Dinosaur Pile-Up 26

© 11 DIE TO LIVE Volbeat Feat. Neil Fallon
VERTIGO/REPUBLIC 5

© 12 HURRICANE
FEARLESS/CONCORD

I Prevail 10

11 13 UH OH
PAVEMENT

Puddle Of Mudd 20

NEW 14 GG INSIDE OUT Five Finger Death Punch 1
BETTER NOISE 1

© 15 MANIFEST
FEARLESS/CONCORD

Starset 16

13 16 FATHER OF ALL...
REPRISE/WARNER

Green Day 13

© 17 NOWHERE TO RUN
RED

Fozzy 13

© 18 LOW LIFE 
MASCOT/MLG

Crobot 17

© 19 RIGHT NOW
ELEVEN SEVEN/E7LG

Fire From The Gods 11

© 20 YUVE YUVE YU The Hu Feat. From Ashes To New
ELEVEN SEVEN/RED/E7LG 8

15 21 FEAR INOCULUM
TOOL DISSECTIONAL/VOLCANO/RCA

Tool 18

© 22 I AM BROKEN TOO
METAL BLADE/RED

Killswitch Engage 18

23 23 THE END OF THE GAME Weezer
WEEZER/CRUSH MUSIC/ATLANTIC 13

© 24 ROLLING 7S
DIRT

Dirty Honey 7

22 25 SAVAGES
FEARLESS/CONCORD

Ice Nine Kills 17

162 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA DATA FOR WEEK OF 12.14.2019
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WE ENVISION
AN ENTERTAINMENT
INDUSTRY FREE FROM
SEXUAL HARASSMENT
AND MISCONDUCT.

TWO YEARS AGO, WE STARTED
THE WIF HELP LINE.

^ Confidential. Survivor-centered. 
For everyone working in entertainment, 

regardless of job or gender.

^ Call us for referrals to pro bono lawyers, 
free support groups, and sliding-scale therapy in 

California, New York, and Georgia.

WHEN YOU NEED SUPPORT, 
WE’RE HERE.
855-WIF-LINE WIF.ORG/HELP
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HOT R&B/HIP-HOP SONGS™
LAST 

WEEK
THIS 

WEEK
title certification Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 

POS.
WKS. ON 

CHART

© 1 SAL STM1 HEARTLESS The Weeknd
METRO BOOMINTHE WEEKND,ILLANGELO (ATESFAYE,LT.WAYNE,ILANGELO,A.E.PROCTOR) XO/REPUBLIC 1 2

2 GOOD AS HELL
RICKY REED (E.B.FREDERIC,M. JEFFERSON)

Lizzo
NICE LIFE/ATLANTIC 1 15

o 3 AIR ROXANNE Arizona Zervas 7 e;
94SKRT,JAEGREEN (A.ZERVAS,J.JENNINGS,J.GREENSPAN,L.LARUE) ARIZONA ZERVAS/COLUMBIA 2 5

1 HOT esi iiinikir i muTi*4 blinding ligh is The weeknd
METRO BOOMIN,THE WEEKND,ILLANGELO,DRE MOON (A.TESFAYE,L.T.WAYNE,ILANGELO,A.E.PROCTOR) XO/REPUBLIC 4 1

0 5 BOP DaBaby
JETSONMADE,STARBOY (J.L.KIRKT.MORGAN.A.M.MENDO) SOUTHCOAST/INTERSCOPE 5 10

4 6 NO GUIDANCE Chris Brown Featuring Drake
VINYLZ,J LOUIS,40,T.WALTON (C.M.BROWN,A.GRAHAM,A.HERNANDEZ,N.J.SHEBIB,J.HUIZAR,T.WALTON,N.A.A.CHARLES,T.J.BRYANT,M.P.LEBRUN) CBE/RCA 2 26

0 7 BALLIN’ Mustard Featuring Roddy Ricch
MUSTARD,GYLTTRYP (D.I.MCFARLANE,S.R.KHAN ZAMAN KHAN,R.W. MOORE, JR., D. JONES) 10 SUMMERS/INTERSCOPE 7 20

6 8 panini 3 Lil Nas X
TAKE A DAYTRIPDOT DA GENIUS (M.L.HILL,D.M.A.BAPTISTE ,D.C. M.BIR AL,O.OMISHORE, K.COBAIN) COLUMBIA 2 24

7 9 HIGHEST in THE ROOM Travis Scott
OZ,NIK D,M.G.DEAN (TRAVIS SCOTT.O.YILDRIM.N.FRASCONA.M.G.DEAN) CACTUS JACK/GRAND HUSTLE/EPIC 1 9

3 10 TRUTH HURTS 2
RICKY REED,TELE (E.B.FREDERIC,M.JEFFERSON,S.CHEUNG,JESSE SAINT JOHN)

Lizzo
NICE LIFE/ATLANTIC 1 31

9 11 HOT Young Thug Featuring Gunna
WHEEZY (J.L.WILLIAMSWT.GLASS.S.G.KITCHENS) YOUNG STONER LIFE/ATLANTIC/300 5 16

10 12 WOAH Lil Baby
QUAY GLOBAL (D.JONES,C.ROSSER) QUALITY CONTROL/MOTOWN/CAPITOL 7 4

13 13 ON CHILL Wale Featuring Jeremih
T.MOORE,VA (O.AKINTIMEHIN,J.P.FELTON,E.BELLINGER) MAYBACH/WARNER 11 17

© 14 BANDIT Juice WRLD & YoungBoy Never Broke Again
N.MIRA (N.MIRA,J.A.HIGGINS,K.GAULDEN) GRADE A/INTERSCOPE 6 9

© 15 FALLING Trevor Daniel
KC SUPREME,CHARLIE HANDSOMETAZ TAYLOR (T.NEILLTAZ TAYLOR,CHARLIE HANDSOME,K.CANDILORA II) INTERNET MONEY/ALAMO/INTERSCOPE 15 3

16 16 BABY Lil Baby & DaBaby
WHEEZY (D.JONES,J.L.KIRK,W.T.GLASS) QUALITY CONTROL/MOTOWN/CAPITOL 11 20

19 17 PLAYING GAMES Summer Walker
LONDON ON DA TRACK (S.WALKER,L.T. HOLMES,A.ROBINSON,K.R.BAILEY,C.GRIFFIN) LVRN/INTERSCOPE 9 15

0 18 HOT GIRL BUMMER blackbear
A.M.GOLDSTEIN,BLACKBEAR (A.M.GOLDSTEIN,M.T.MUSTO) BEARTRAP/ALAMO/INTERSCOPE 18 14

15 19 HEAT Chris Brown Featuring Gunna
BUDDAHBLESS (C.M.BROWNT.B.DOUGLAS, SR.,A.L.SMALL,K.THOM AS,M.PITTS,L.S.ROGERS,S.G.KITCHENS) CBE/RCA 15 15

0 20 JUICY Doja Cat & Tyga
TYSON TRAX,YETI (A.Z.DLAMINI|L.GOTTWALD|D.SPRECHER|L.ASRAT|M.R.NGUYEN-STEVENSON) KEMOSABE/RCA 20 8

17 21 GOODBYES Post Malone Featuring Young Thug
B.D.LEE,L.BELL (A.R.POST|J.L.WILLIAMS|B.D.LEE|L.B.BELL|W.T.WALSH|V.L.BLAVATNIK|J.L.FOUTZ) REPUBLIC 2 22

22 22 TIME NF
T.PROFITT,NF (N.FEUERSTEINT.PROFITT) NF REAL MUSIC/CAROLINE 19 20

© 23 HEART ON ICE Rod Wave
SPEAKER BANGERZ,MALIK,DICAPRIO BEATZ (R.GREEN,D.BANKS,L.D.BLEDSOE,M.W.BYNOE-FISHER,J.SMITH SERVANCE) ALAMO/INTERSCOPE 23 4

23 24 MONEY IN THE GRAVE Drake Featuring Rick Ross
CYDNEY CHRISTINE,L.CURRIE,ASOTERIC (A.GRAHAMW.L.ROBERTS II,L.CURRIE,C.DADE,A.JOERGENSEN) OVO SOUND/REPUBLIC 3 25

32 25 VIBEZ DaBaby
JETSONMADE,NEEKO BABYJ.L.HARRIS (J.L.KIRKT. MORGAN,D.D.MOORE,J.L.HARRIS) SOUTHCOAST/INTERSCOPE 12 10

© 26 DEATH Trippie Redd Featuring DaBaby
DJ PAUL,TWHY XCLUSIVE (TRIPPIE REDD, J.L.KIRK,P. BEAUREGARDT. MOORE) TENTHOUSAND PROJECTS/CAROLINE 26 3

27 LEAVE EM ALONE Layton Greene, Lil Baby, City Girls & PnB Rock
CARDIAK,HITMAKA,PAUL CABBIN,R.JERKINS (R.JERKINS,C.P.WILSON,C.J.JACKSON, JR.,L.A.DANIELS,C.WARD,L.CARSON.) QUALITY CONTROL/MOTOWN/CAPITOL 27 11

28 NO IDEA Don Toliver
WONDAGURL (CTOLIVER,E.N.OSHUNRINDE) CACTUS JACK/ATLANTIC 28 1

31 29 CAMELOT
FRESHDUZIT (B.L.POTTS,D.TRIPLETT)

NLE Choppa
NLE CHOPPA/WARNER 17 12

© 30 223’S YNW Melly & 9lokknine
ROCCO DID IT AGAIN!,9LOKKNINE (R.VALDES,J.D.SMITH,J.M.DEMONS) YNW MELLY/300 17 15

0 31 ENEMIES Post Malone Featuring DaBaby
L.BELL (A.R.POST|J.L.KIRK|L.B.BELL|WTWALSH) REPUBLIC 9 13

0 32 6 KISS Trippie Redd Featuring Juice WRLD & YNW Melly
N.MIRAT.LEWIS (TRIPPIE REDD|J.A.HIGGINS|J.M.DEMONS|D.SCHOFIELD|N.MIRA) TENTHOUSAND PROJECTS/CAROLINE 28 2

0 33 WHO NEEDS LOVE Trippie Redd
A.LOPEZ (TRIPPIE REDD,A.LOPEZ) TENTHOUSAND PROJECTS/CAROLINE 26 2

34 TIP TOE Roddy Ricch Featuring A Boogie Wit da Hoodie
NIAGGI,PILGRIM (R.W.MOORE, JR.,G.VAN DEN BROM,B.NORLING,A BOOGIE WIT DA HOODIE) BIRD VISION/ATLANTIC 34 1

0 35 suicidal
Z3N (J.M.DEMONS,J.GUERRIERI-MARIL)

YNW Melly
YNW MELLY/300 30 2

© 36 SLOW dancing in the dark 
PWIMBERLY,G.MILLER (G.MILLER,J.P.WIMBERLY)

Joji 
88RISING/12TONE 35 19

44 37 EASY DaniLeigh Featuring Chris Brown
C.A.CLARK,F.KING (D.CURIEL,C.A.CLARK,F.KING,M.SORUM,R.M.FEREBEE, JR.,C.M.BROWN) DEF JAM 37 9

35 38 FOLLOW GOD Kanye West
K.WEST,BOOGZDABEAST,XCELENCE (K.O.WEST.J.GWIN.B.BELL.A.A.BUTTS.C.EUBANKS.C.EUBANKS) G.O.O.D./DEF JAM 3 6

0 39 CUBAN LINKS Rod Wave & Kevin Gates
TNTXDTRE GILLIAM (R.GREEN.K.J.GILYARD.ATAGOT.HORTON.F.D.GILLIAM III) ALAMO/INTERSCOPE 39 2

0 40 F.N
MB13 BEATZ (LIL TJAY,M.A.BELL,A.ROMANOV)

Lil Tjay
COLUMBIA 23 16

0 41 CANDY
YETI,BUDO (A.Z.DLAMINI|D.SPRECHER|J.KARP|C.BARTOLINI)

Doja Cat
KEMOSABE/RCA 40 2

43 42 MAKE NO SENSE YoungBoy Never Broke Again
BUDDAHBLESS (K.GAULDEN,T. B.DOUGLAS, SR.) NEVER BROKE AGAIN/ATLANTIC 27 8

36 43 JERRY SPRUNGER Tory
TORY LANEZ,PLAY PICASSO,PAPI YERR (D.PETERSON|D.GONZALEZ|T-PAIN|A.WOART JR.)

Lanez & T-Pain 
MAD LOVE/INTERSCOPE 20 4

44 BEST ON EARTH 
BOI-1DA,J.A.SWEET (RUSS,BIA)

Russ & BIA
DIEMON/RUSS MY WAY/COLUMBIA 44 2

47 45 LONELY CHILD YoungBoy Never Broke Again
TNTXD,DMACTAJH MONEY (K.GAULDEN,D.MCDOWELL,T.HORTON,T.VAUGHN) NEVER BROKE AGAIN/ATLANTIC 22 8

46 SLIDE H.E.R. Featuring YG
CARDO ON THE BEAT (H.E.R.,R.LATOURT.THOMAS,E.DIAS,K.D.R.JACKSON,S.ARRINGTON,C.C.CARTER,S.C.CARTER,W.HANKERSON,J.DUPRI,R.PARKER) MBK/RCA 46 2

© 47 LOYAL PARTYNEXTDOOR Featuring Drake
OG PARKER.DREGOTJUICE.40 (J.A.BRATHWAITE.A.GRAHAM.J.I.PARKER.D.MOORE-JACKSON.N.J.SHEBIB) OVO SOUND/WARNER 29 2

39 48 REPLY A Boogie Wit da Hoodie Featuring Lil Uzi Vert
GO GRIZZLY.JOEFROMYO (A BOOGIE WIT DA HOODIE.GO GRIZZLY, J.ZOUMBOULIAS.S.WOODS) HIGHBRIDGE THE LABEL/ATLANTIC 22 3

46 49 HOT GIRL SUMMER Megan Thee Stallion, Nicki Minaj
JUICY J,BONE COLLECTOR,CRAZY MIKE (M.PETE.J.M.HOUSTON.OT.MARAJT.W.GRIFFIN JR,D.MILANO..

& Ty Dolla $ign
1501 CERTIFIED/300 7 17

50 SELF CONTROL YoungBoy Never Broke Again
CASH MONEY AP,DJ SWIFT,DRUM DUMMIE (K.GAULDEN,A.PETIT,DWILLIAMS,T.REVELL) NEVER BROKE AGAIN/ATLANTIC 24 12

Keys 
Leads
With 
‘Love’
Alicia Keys (above) col­
lects a record-extending 
11th No. 1 on Adult R&B 
as “Show Me Love” (fea­
turing Miguel) rises from 
No. 2. “Love” leads with 
a 3% boost in plays in 
the week ending Dec. 8, 
according to Nielsen 
Music.

Keys first topped 
the list with her smash 
“Fallin’ ” in 2001 and 
last reigned with the 
seven-week champ “Fire 
We Make,” a duet with 
Maxwell. The singer­
songwriter’s 11 No. 1s are 
the most of any artist 
since the chart launched 
in 1993. Toni Braxton 
ranks second, with eight.

Miguel, meanwhile, 
nets a second No. 1, 
following “Adorn.” That 
single dominated for 17 
weeks in 2012 and 2013, 
which is still among the 
five longest stays at the 
summit.

The song also moves 
10-9 on R&B/Hip-Hop 
Airplay with a 4% audi­
ence gain to 16.1 million. 
It’s Keys’ 16th top 10 and 
Miguel’s ninth visit to the 
region.

—TREVOR ANDERSON

TOP R&B/HIP-HOP ALBUMS™
LAST 
WE(K

THIS 
WEEK

ARTIST certification
IMPRINT/DISTRIBUTING LABEL

Title WKS. ON 

CHART

0 1 #1 POST MALONE Hollywood’s Bleeding 137 WKS REPUBLIC

O 2 trippie REDD a Love Letter To You 4
TENTHOUSANDPROJECTS 2

HOT 
SHOT 

DEBUT
3 FABOLOUS Summertime Shootout 3: Coldest Summer Ever 1

DESERTSTORM/DEFJAM 1

© 4 GG MARIAH CAREY A Merry Christmas 25COLUMBIA

4 5 SUMMER WALKER 
LVRN/INTERSCOPE/IGA

Over It 9

5 6 YOUNGBOY NEVER BROKE AGAIN AI YoungBoy 2
NEVER BROKE AGAIN/ATLANTIC/AG 8

6 7 DABABY
SOUTHCOAST/INTERSCOPE/IGA

KIRK 10

© 8 PS NAT KING COLE A
CAPITOL/UME

The Christmas Song 14

0 9 ROD WAVE
ALAMO/IGA

Ghetto Gospel 5

NEW 10 THE GAME 
EONE

Born 2 Rap 1

9 11 YOUNG THUG
YOUNG STONER LIFE/300/ATLANTIC/AG

So Much Fun 16

7 12 TORY LANEZ
MAD LOVE/INTERSCOPE/IGA

Chixtape 5 3

0 13 YNW MELLY
YNW MELLY/300/AG

Melly vs. Melvin 2

0 14 VARIOUS ARTISTS A Christmas Gift For You From Phil Spector
PHIL SPECTOR/EMI BLACKWOOD/LEGACY 6

0 15 POST MALONE 3 beerbongs & bentleys
REPUBLIC 84

© 16 JOHN LEGEND A Legendary Christmas 
COLUMBIA 9

12 17 CHRIS BROWN 
CBE/RCA

Indigo 23

© 18 KHALID
RIGHT HAND/RCA

Free Spirit 35

16 19 TRAVIS SCOTT 2
CACTUS JACK/GRAND HUSTLE/EPIC

ASTROWORLD 70

«E 20 PRINCE 4
NPG/WARNER BROS./RHINO

1999 94

20 21 LIL TECCA We Love You Tecca
GALACTIC/REPUBLIC 14

17 22 DRAKE 5
YOUNG MONEY/CASH MONEY/REPUBLIC

Scorpion 75

13 23 KANYE WEST JESUS IS KING (Soundtrack)
G.O.O.D./DEF JAM 6

19 24 lil tjay
COLUMBIA

True 2 Myself 8

© 25 POST MALONE 3
REPUBLIC

Stoney 156

ADULT R&B™
LAST 

WEEK

THIS 

WEEK
TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 

CHART

0 1 #1 SHOW ME LOVE Alicia Keys Feat. Miguel
1 WK RCA 12

1 2 STEADY LOVE India.Arie
SOULBIRD/BMG 32

3 3 TALK Khalid
RIGHT HAND/RCA 26

4 4 I DON’T THINK YOU’RE READY Tank 
R&B MONEY/ATLANTIC 19

0 5 U SAY The Bonfyre Feat. 6lack
TOLER HEIGHTS/HITCO 20

0 6 PERFECT Johnny Gill Feat. Ralph Tresvant 
J SKILLZ/KAVALRY 16

8 7 I WANT YOU AROUND Snoh Aalegra
ARTIUM 28

0 8 ■99 SHE... Stokley
GG BLUERAFFE/FLYTE TYME/PERSPECTIVE 10

6 9 LOVE AGAIN Brandy & Daniel Caesar
GOLDEN CHILD/BRAND NU/EONE 23

10 10 NO GUIDANCE Chris Brown Feat. Drake 
CBE/RCA 18

0 11 INTENTIONS Big Boi, Sleepy Brown & CeeLo Green
PURPLE RIBBON/HITCO 13

© 12 WHAT YOU DID Mahalia Feat. Ella Mai 
ATLANTIC 11

© 13 THE RAIN K. Michelle
NO COLOR NO SOUND/EONE 6

14 14 HOW THIS FEELS R.LUM.R
ISLAND/REPUBLIC 16

16 15 COLLIDE Tiana Major9 & EARTHGANG
ZERO POINT NINE/MOTOWN/CAPITOL 7

19 16 CHURCH Samm Henshaw Feat. EARTHGANG
COLUMBIA 21

© 17 ME + YOU... Monica
MONDEENISE 15

0 18 HOW WILL I FEEL Louis York
WEIRDO WORSHOP 3

0 19 PTSD Fantasia Feat. T-Pain
ROCK SOUL/BMG 4

17 20 TALK J. Howell Feat. Kyle Hippy
JTP 14

0 21 WHEN YOU LOVE SOMEBODY Robin Thicke 
THICKE/EMPIRE 9

22 22 SLEEP ON IT Gallant
MIND OF A GENIUS/WARNER 9

24 23 UPS AND DOWNS David & Tamela Mann 
TILLYMANN 15

0 24 WHEN I’M AROUND YOU Montell Jordan Feat. Lecrae 
MASTERPEACE 4

0 25 LAST TIME Ro James
BYSTORM/RCA 3
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HOT LATIN SONGS ™
LAST

WELK
IHIS 

WEEK
TITLE certification Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 

POS.
WKS. ON 

CHART
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© 1 #1 VETE NOT LISTED (C.O.BATISTA ESCALERA.I.ORTIZ, Bad Bunny

J.C.CRUZ,F.MONTALVO,X.A.SEMPER VARGAS,E.W.SEMPER VARGAS,B.A.MARTINEZ OCASIO) RIMAS 1 32 WKS

2 TUSA OVY on the drums (karol g,ot.maraj, Karol G & Nicki Minaj
D.ECHAVARRIA OVIEDO,K.M.CRUZ MORENO) YOUNG MONEY/CASH MONEY/UNIVERSAL MUSIC LATINO/REPUBLIC/UMLE 1 4

3 RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin
WILL.I.AM,K.HARRIS (W.ADAMS,A.PINEDA,K.HARRIS,J.A.OSORIO BALVIN,F.BONTEMPI,M.GAFFEY^) bep/epic 3 8

4 LA CANCION J Balvin & Bad Bunny
NICAEL (J.A.OSORIO BALVIN,B.A.MARTINEZ OCASIO,J.NICAEL ARROYO,A.RAMIREZ SUAREZ) UNIVERSAL MUSIC LATINO/UMLE 1 23

5 OTRO TRAGO Sech, Darell, Nicky Jam, Ozuna & Anuel AA
DIMELO FLOW (C.I.MORALES WILLIAMS,O.E.CASTRO HERNANDEZJ.VASQUEZ  VALDES,J.J.MENDEZ,N.RIVERA CAMINERO,J.C.OZUNA ROSADO.) RICH 1 32

6 CHINA Anuel AA, Daddy Yankee, Karol G, Ozuna & J Balvin
TAINY (EGAZMEY SANTIAGO.J.C.OZUNA ROSADO.V.SAAVEDRA.KAROL GR.L.AYALA RODRIGUEZJaOSORIO BALVIN.M.E.MASIS FERNANDEZ) REAL HASTA LA MUERTE 1 20

7 CALLAITA Bad Bunny & Tainy
TAINY,F.SALDANATUNES (B.a.MARTINEZ OCASIO,F.G.ORTIZ TORRES) RIMAS 2 27

8 LOCO CONTIGO dj snake (w.s.e.grigahcine, DJ Snake, J. Balvin & Tyga
J.A.OSORIO BALVIN.J.R.QUILES RIVERA,M.R.NGUYEN-STEVENSON) dj snake/geffen/interscope 5 25

9 NO ME CONOCE Jhay Cortez, J Balvin & Bad Bunny
MASIS,M. DE LA CRUZ REYNOSO (J.M.NIEVES CORTEZ,J.A.OSORIO BALVIN,B.A.MARTINEZ OCASIO.) UNIVERSAL MUSIC LATINO/UMLE 4 29

10 QUE TIRE PA LANTE Daddy Yankee
DADDY YANKEE (R.L.AYALA RODRIGUEZ) EL CARTEL/UMLE 7 7

11 ADICTO Tainy, Anuel AA & Ozuna
TAINY (M.E.MASIS FERNANDEZ,J.M.NIEVES CORTEZ,E.GAZMEY SANTIAGO,J.C.OZUNA ROSADO) NEON16/INTERSCOPE 5 15

12 LA MEJOR VERSION DE MI Natti Natasha & Romeo Santos
ROMEO SANTOS.R.PINA (J.A.INZUNZA FABELA,A.SANTOS,R.PINA NIEVES,N.A.GUTIERREZ) PINA/SONY MUSIC LATIN 10 11

13 STM DE LOS BESOS QUE TE DI Christian Nodal
J.GONZALEZ (G.LAU,J.GUADALUPE ESPARZA,E.BARRERA,C.NODAL) FONOVISA/UMLE 13 21

14 FANTASIAS Rauw Alejandro X Farruko
DJ URBAROMI (R.A.OCASIO RUIZ1C.E.REYES•ROSADO.U.M.CEDENO.L.J.ROMERO 1FJ.MARTINEZ1E.PEREZ SOTORRJOHNSONW.BRDWARDS) BUSINESS/DUARS/SONY MUSIC LATIN 13 8

15 QUE CALOR diplotropkillazdeemad (twpentz, Major Lazer & J Balvin Featuring El Alfa
TTHOMPSON,E.HERRERA BATISTAJAOSORIO BALVIN, J.H. CASTANHO DE GODOY PINHEIRO,A.MURILO DA SILVA.S.BAZANTA1A.FERNANDEZ.W.LARFAOUI.A.RAMIREZ  S) MAD DECENT 13 12

16

17

YO X TI, TU X MI ROSALIA & Ozuna
EL CUINCHO,FRANK DUKES,R.VILA TOBELLA (R.VILA TOBELLA,P.DIAZ-REIXA,J.C.OZUNA ROSADO) COLUMBIA

QUE PRETENDES J Balvin & Bad Bunny
SKY (J.A.OSORIO BALVIN,B.A.MARTINEZ OCASIO,A.RAMIREZ SUAREZ,D.E.TABORDA VALENCIA) UNIVERSAL MUSIC LATINO/UMLE

13

2

16

23

18 SAL BLANCO J Balvin
SKY (A.RAMIREZ SUAREZ,J.A.OSORIO BALVIN,R.D.CANO RIOS) UNIVERSAL MUSIC LATINO/UMLE 18 3

19 ME LA AVENTE Carin Leon
C.LEON,J.GONZALEZ (O.DIAZ DE LEON,J.GONZALEZ) TAMARINDO REKORDSZ/OPLAAI 17 18

20 GAN-GA Bryant myers,cromo XYCPguzman velazquez (brrohena perez, Bryant Myers & Anuel AA
«RODRIGUEZ VINCENTE,Y.C.FGUZMAN VELAZQUEZ.E.PABON.C.J.CASILLAS.M.J.CARRASQUILLO MARTINEZ,R.E. SALAS LOPEZ.SW.DILONE CASTILLOR.J.SA) LA COMMISSION/EONE 11 9

21 MI META CONTIGO Banda Los Sebastianes de Mazatlan, Sinaloa.
S.PLATA MADUENO (H.PALENCIA CISNEROS) FONOVISA/UMLE 21 13

22 FANTASIA Ozuna
NOT LISTED (NOT LISTED) AURA/SONY MUSIC LATIN 22 1
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 co — 23 TUTU Camilo + Pedro Capo
J.LEONE,R.LOPEZ (C.ECHEVERRY,R.LOPEZ,J.LEONE) HECHO A MANO/SONY MUSIC LATIN 16 15

24 BAILA CONMIGO Dayvi & Victor Cardenas Featuring Kelly Ruiz
DAYVI,V.CARDENAS (D.SANCHEZ GONZALEZ,V.A.CARDENAS OSPINA) TITULAR/SONY MUSIC LATIN 18 15

25 SI TE VAS dimeloflow,simon Sech x Ozuna
(C.I.MORALES WILLIAMS,J.VASQUEZ VALDESJ J.MENDEZ,S.RESTREPOJ.C.OZUNA ROSADO,V.SAAVEDRA) RICH 19 10

26 NO ELEGI CONOCERTE Banda Sinaloense MS de Sergio Lizarraga
S.LIZARRAGA LIZARRAGA (I.CHAVEZ ESPINOZA) LIZOS 26 7

27 DISFRUTO LO MALO Natanael Cano
NOT LISTED (A.FIERRO ROMAN) RANCHO HUMILDE 27 5

28 AVENTURA chris jedaygaby music (lunay,jg.rivera vazquez, Lunay, Ozuna & Anuel AA
C.E.ORTIZ RIVERAJ.CEDENO,N.K.SEGARRA,E.GAZMEY SANTIAGO.J.C.OZUNA ROSADOG.L.CINTRON,A.D.CINTRON,L.C.E.ORTIZ RIVERAJ.E.ORTIZ) STAR ISLAND 11 6

29 AIR CABALLERO Alejandro Fernandez
A.BAQUEIRO (J.L.ROMA) UNIVERSAL MUSIC LATINO/UMLE 29 7

30 WHINE UP saga whiteblack (n.rivera caminero, Nicky Jam & Anuel AA
J.D.MEDINA VELEZ,R.R.APONTE,SAGA WHITEBLACK,E.GAZMEY SANTIAGO,R.DASILVA) LA INDUSTRIA/SONY MUSIC LATIN 17 5

31 YO YA NO VUELVO CONTIGO Lenin Ramirez Featuring Grupo Firme
L.RAMIREZ (B.F.PACHECO ACOSTA) DEL 31 2

32 CADA VEZ TE EXTRANO MAS Grupo Firme Featuring El Yaki Luis Alfonso Partida
I.GUTIERREZ.E.GUTIERREZ.E.CAZAREZ.L.A.PARTIDA (M.A.LUNA ORDAZ) LAP/MUSIC VIP 29 12

33 CHALITO Calibre 50
J.TIRADO CASTANEDA (R.E.MUNOZ CANTU) ANDALUZ/DISA/UMLE 15 10

34 SOY EL DIABLO Natanael Cano & Bad Bunny
NOT LISTED (M.D.SANCHEZ LOPEZ.B.A.MARTINEZ OCASIO) RIMAS/RANCHO HUMILDE 16 6

35 ATREVETE dimelo flow (n.rivera caminero.j.d.medina velez, Nicky Jam X Sech
C.I.MORALES WILLIAMS.J.VASQUEZ VALDES,M.E.CORTES,J.J.REYES,J.J.MENDEZ) LA INDUSTRIA/SONY MUSIC LATIN 23 18

36 QUE PENA maluma,e.barrera,sky,deemad Maluma x J Balvin
(J.L.LONDONO ARIAS.A.RAMIREZ SUAREZ.E.BARRERA.W.LARFAOUI.J.A.OSORIO BALVIN) WK/SONY MUSIC LATIN 13 10

37 ESCONDIDOS La Adictiva Banda San Jose de Mesillas
A.VALDES (H.PALENCIA CISNEROS.A.J.RANGEL OCHOA) ANVAL 37 4

38

39

BELLAQUITA dimelo flow,keytinjhon el diverrike music,slow mike Dalex & Lenny Tavarez
(J.VASQUEZ VALDESR.D.DALECCIO JR,J.JREYES,J.J.MENDEZ,J.MGONZALEZ TAVAREZ,K.M.CRUZ MORENO,M.E.CORTES,R.I.HERRERA SOTO,M.A.MARTINEZ PEREA) RICH

ESA VEZ SOY YO Banda Carnaval
J.TIRADO CASTANEDA (E.MUNOZ) ANDALUZ/DISA/UMLE

38

39

2

3

40 EL CIRCO El Fantasma
B.P.TORRESCANO (A.GARCIA.E.GURRALO) AFINARTE 23 15

41 INDECISO Reik X J Balvin X Lalo Ebratt
MANGOO,NABALEZ (J.A.OSORIO BALVIN,G.DUQUE MOLANO.F.GONZALEZ ABAD,E.M.EBRATT,C.ZADELY) UNIVERSAL MUSIC LATINO/UMLE 31 14

42 ACARINAME Los Angeles Azules, Julieta Venegas & Juan Ingaramo
R.LUGO (J.VENEGAS.A.DARGELOS) SEITRACK/DISA/UMLE 35 5

43 BONITA Juanes & Yatra
ATORRES (J.E.ARISTIZABAL VASQUEZ,A.TORRES,S.OBANDO GIRALDO) UNIVERSAL MUSIC LATINO/UMLE 27 9

44

45

LO QUE TE DI Marc Anthony
MARC ANTHONY,S.GEORGE (MARC ANTHONY,S.GEORGE,S.CASTILLO,L.CASTILLO,O.E.HERNANDEZ VILLEGAS) SONY MUSIC LATIN

NADIE Farruko
SHARO TOWERS (C.E.REYES-ROSADO.M.G.PEREZ.F.J.MARTINEZ) CARBON FIBER/SONY MUSIC LATIN

43

26

5

12

46 CANTALO Ricky Martin, Residente & Bad Bunny
RESIDENTETROOKO (R.MARTIN.B.A.MARTINEZ OCASIO,R.PEREZ JOGLAR,D.SUAREZ,R.R.BLADES,J. PACHECO) SONY MUSIC LATIN 35 2

© 47 EASY Jhay Cortez X Ozuna
NOT LISTED (J.M.NIEVES CORTEZ,J.C.OZUNA ROSADO,N.I.J.GALLEGILLOS,A.RAMIREZ SUAREZ,N.YEAR) UNIVERSAL MUSIC LATINO/UMLE 33 2

48 AMOR GENUINO dj luian.mambo kingz (j.c.ozuna rosado.v.saavedra. Ozuna
F.O.LUGO RODRIGUEZ.J.A.NEGRON VELEZ.H.ERAMOS CARBIA.X.A.SEMPER VARGAS.E.W.SEMPER VARGAS.L.MALAVE NIEVES) VP ENTERTAINMENT/DIMELOVI/SONY  MUSIC LATIN 8 18

49 PATEK Ozuna, Anuel AA & Snoop Dogg
NOT LISTED (NOT LISTED) AURA/SONY MUSIC LATIN 49 1

50 EL ROTO Grupo Firme Featuring Los Contacto
NOT LISTED (NOT LISTED) MUSIC VIP/SONY MUSIC LATIN 50 1

Ozuna 
Scores 
Third 
No. 1
Ozuna (above) scores 
his third straight No. 1 on 
Top Latin Albums, and 
third debut in a row atop 
the list, as Nibiru arrives 
with 17,000 equivalent 
album units earned in 
the week ending Dec. 5, 
according to Nielsen 
Music. The bulk of 
that sum, 15,000 units, 
consists of streaming 
equivalent album units. 
That total translates to 
20.4 million on-demand 
audio streams for the 
set’s tracks.

Nibiru’s unit sum 
marks the fifth-largest 
debut for a Latin album 
released in 2019.

Nibiru — which 
features such guests as 
Sech, Diddy, DJ Snake, 
Anuel AA and Snoop 
Dogg — follows Ozuna’s 
last album, Aura, which 
opened at No. 1 with 
49,000 units in 2018. 
Ozuna’s first leader was 
2017’s Odisea, which 
started with 18,000 units.

— PAMELA BUSTIOS

TOP LATIN ALBUMS™
1
1
IASI

MEK

mis
WEEK I

ARTIST CERTIFICATION Title
MPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

HOT 
SHOT 

DEBUT
1 #1

1 WK
OZUNA Nibiru
AURA/SONY MUSIC LATIN 1

(0 2 BAD BUNNY A X 100PRE
RIMAS 50

D 3 J BALVIN & BAD BUNNY A Oasis
UNIVERSAL MUSIC LATINO/UMLE 23

4 4 NATANAEL CANO Corridos Tumbados
RANCHO HUMILDE/CINQ 5

3 5 LUNAY
STAR ISLAND

Epico 6

6

Ö
6

7
PS
JHAY
UNIVERS

OZUNA À* Odisea
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN 

f CORTEZ Famouz

119

28

8 8 SECH
RICH

Suenos 33

11 9 AVENTURA Todavia Me Amas: Lo Mejor de Aventura 
THE ORCHARD/SONY MUSIC LATIN 179

10 10 NICKY JAM Intimo
LA INDUSTRIA/SONY MUSIC LATIN 5

1©
7

11

12
GG
OZUI
VP ENTE

VICTOR MANUELLE Memorias de Navidad 
KIYAVI/SONY MUSIC LATIN

4A 2 Aura
F TAINMENT/DIMELOVI/SONY MUSIC LATIN 67

12 13 BECKY G A Mala Santa
KEMOSABE/RCA/SONY MUSIC LATIN 7

13 14 FARRUKO
SONY MUSIC LATIN

A Gangalee 32

14 15 ANUEL AA A Real Hasta La Muerte
REAL HASTA LA MUERTE/GLAD EMPIRE 73

16 16 MALUMA A 11:11
WK/SONY MUSIC LATIN 29

17 17 KAROL G À Ocean
UNIVERSAL MUSIC LATINO/UMLE 31

19 18 LUIS FONSI A Vida
UNIVERSAL MUSIC LATINO/UMLE 44

© 19 ROMEO SANTOS A Utopia
SONY MUSIC LATIN 35

© 20 ROMEO SANTOS A Formula: Vol. 2
SONY MUSIC LATIN 245

22 21 J BALVIN A Vibras
UNIVERSAL MUSIC LATINO/UMLE 80

24 22 FUERZA REGIDA Del Barrio Hasta Aqui
LUMBRE/RANCHO HUMILDE 23

I5 23 ENRIQUE IGLESIAS Greatest Hits (2019)
UNIVERSAL MUSIC LATINO/UMLE 9

25 24 DALEX
RICH

Climaxxx 30

1© 25 
■

ROMEO SANTOS A Golden
SONY MUSIC LATIN 124

1_ ATIN AIRPLAY™
1
1
LAST 

nlek
mis

WEEK I
TITLE Artist
MPRINT/PROMOTION LABEL

WKS. ON 

CHART

HASTA QUE SALGA EL SOL Ozuna 
AURA/SONY MUSIC LATINI© 1 #1

1 WK GG 4

ID 2 MI META CONTIGO 
FONOVISA/UMLE

Banda Los Sebastianes de Mazatlan, Sinaloa. 13

0
2

3

4

NO ELEGI CONOCERTE Banda Sinaloense MS de Sergio Lizarraga 
LIZOS

LA CANCION J Balvin & Bad Bunny
UNIVERSAL MUSIC LATINO/UMLE

9

12

5 CABALLERO Alejandro Fernandez
UNIVERSAL MUSIC LATINO/UMLE 8

1 6 QUE TIRE PA LANTE Daddy Yankee
EL CARTEL 7

7 ESCONDIDOS La Adictiva
ANVAL 5

8 CHINA Anuel AA, Daddy Yankee, Karol G, Ozuna & J Balvin 
REAL HASTA LA MUERTE 20

1
9 ESA VEZ SOY YO Banda Carnaval

ANDALUZ/DISA/UMLE 6

10 RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin 
BEP/EPIC 6

11 ATREVETE 
LA INDUSTRIA/SONY

Nicky Jam X Sech
MUSIC LATIN 13

I 12 BONITA Juanes & Yatra
UNIVERSAL MUSIC LATINO/UMLE 11

13 13 OTRO TRAGO 
RICH

Sech, Darell, Nicky Jam, Ozuna & Anuel AA 26

8 14 RANCHERO Y MEDIO Los Tucanes de Tijuana 
tucanes/masterq 10

18 15 11 PM Maluma
WK/SONY MUSIC LATIN 18

1© 16 YO X TI, TU X MI ROSALIA & Ozuna
COLUMBIA 12

20 17 LA MEJOR VERSION DE MI Natti Natasha & Romeo Santos 
PINA/SONY MUSIC LATIN 10

17 18 TUTU Camilo + Pedro Capo
HECHO A MANO/SONY MUSIC LATIN 11

19 DE LOS BESOS QUE TE DI Christian Nodal 
FONOVISA/UMLE 22

20 LO QUE TE
SONY MUSIC LATIN

DI Marc Anthony 6

21 ACARINAME Los Angeles Azules, Julieta Venegas & Juan Ingaramo
seitrack/disa/umle 5>

22 CHALITO Calibre 50
ANDALUZ/DISA/UMLE 13

23 ESTA VA POR TI Banda Los Recoditos 
FONOVISA/UMLE 7

24 TUSA Karol G & Nicki Minaj
YOUNG MONEY/CASH MONEY/UNIVERSAL MUSIC LATINO/REPUBLIC/UMLE 3

25 CANTALO
SONY MUSIC LATIN

Ricky Martin, Residente & Bad Bunny 4
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WHEN WOMEN SPEAK... 

EVERYONE 
LISTENS 

w
Westwood One 

-EVERYONE’S LISTENING
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FOR MORE INFORMATION, VISIT: WESTWOODONE.COM
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HOT CHRISTIAN SONGS™

LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS. ON 

CHART

1 #1 FOLLOW GOD Kanye West 1 66 WKS K.WEST.BOOGZDABEAST.XCELENCE (K.O.WEST, J.GWIN.B.BELL.A.A.BUTTS.C.EUBANKS.C.EUBANKS) G.O.O.D./DEF JAM

2 2 YOU SAY 2 Lauren Daigle
J.INGRAM,P.MABURY (L.DAIGLE,J.ING R AM, P. MABURY) CENTRICITY 1 74

6 • CLOSED ON SUNDAY k.west.brian allday.fvindver.a.lopeztimbaland Kanye West
(K.O.WEST.B.MILLER.F.VINDVER.A.LOPEZT.V.MOSLEY.T.THORNTON.G.THORNTON.R.EAST.V.E.BOYD.C.FARIAS GOMEZ) G.O.O.D./DEF JAM 2 6

3 4 RESCUE Lauren Daigle
J.INGRAM,P.MABURY (L.DAIGLE,J.ING RAM, P. MABURY) CENTRICITY 2 40

4 5 NOBODY Casting Crowns Featuring Matthew West
M.A.MILLER (M.HALL,M.WEST,B.HERMS) BEACH STREET/REUNION/PLG 3 30

5 6 BURN THE SHIPS for KING & COUNTRY
TEDD T.,M.HALES,S.MOSLEY,FOR KING & COUNTRY (J.SMALLBONE,L.SMALLBONE,S.MOSLEY,M.HALES) CURB-WORD 5 31□ LITTLE DRUMMER BOY (LIVE FROM PHOENIX) for KING & COUNTRY
R.RIVERA (K.DAVIS,HV.ONORATI,H.SIMEONE) FERVENT/CURB-WORD 5 8

1 8 USE THIS GOSPEL Kanye West Featuring Clipse & Kenny G
K.WEST,FVINDVER,A.LOPEZTIMBALAND,DRTWRK,P.BOURNE,BOOGZDABEAST  (K.OWESTFVINDVER.TTHORNTON.GTHORNTON...) G.O.O.D./DEF JAM 6 6

8 9 DEAD MAN WALKING Jeremy Camp
J.SAPP (J.CAMP,E.L.WEISBAND,J.SAPP) STOLEN PRIDE/SPARROW/CAPITOL CMG 7 29

9 10 SELAH kwest,e. vax,fvindver,boogzdabeast Kanye West
(K.O.WEST.E.MAST.FVINDVERJ.GWINJ.LAVALLEY.C.C.YOUNG.T.THORNTON.G.THORNTON.R.EAST.D.R.MILLS  JR.) G.O.O.D./DEF JAM 3 6

10 11 RESCUE STORY Zach Williams
J.L.SMITH (Z.WILLIAMS,J.L.SMITH,E.HULSE,A.RIPP) ESSENTIAL/PLG 6 24

12 12 ON GOD Kanye West
K.WEST.BOOGZDABEAST.CAMEONE.P.BOURNE (K.O.WEST.J.GWIN.C.C.YOUNG, J.T. JENKS,M.CERDA.F.VINDVER) G.O.O.D./DEF JAM 4 6

13 13 EVERYTHING WE NEED Kanye West Feat. Ty Dolla $ign & Ant Clemons
K.WEST.RONNY J.FNZ.F.VINDVER.BOOGZDABEAST (K.O.WEST.R.SPENCE JR..M. J.MULE.I.DEBONI.TW.GRIFFIN JR...) G.O.O.D./DEF JAM 5 6

11 14 GOD IS Kanye West
K.WEST,W.CAMPBELL,LABRINTH,F.VINDVER,A.LOPEZ (K.O.WEST.W.S.CAMPBELL II,LABRINTH,V.E.BOYD,F.VINDVER,A.LOPEZ,R.J.FRYSON) G.O.O.D./DEF JAM 6 6

14 15 HOLY WATER We The Kingdom
WE THE KINGDOM (E.CASH,S.M.CASH,F.CASH,M.CASH,A.BERGTHOLD) SPARROW/CAPITOL CMG 14 12

16 THE GOD WHO STAYS Matthew West
A.J.PRUIS (M.WEST, J.L.SMITH,A.J.PRUIS) STORY HOUSE COLLECTIVE/PLG 15 19

16 17 WATER Kanye West Featuring Ant Clemons
KWESTBOOGZDABEASTFVINDVER,ALOPEZTIMBALAND (K.OWESTJGWINA.CLEMONS JR.1A.N.KLEiN1V.E.BOYD1FVINDVER,A.LOPEZ1T.V.MOSLEY1B.HAACK) G.O.O.D./DEF JAM 8 6

17 18 HANDS ON Kanye West Featuring Fred Hammond
K.WEST.FVINDVER.A.LOPEZ.TIMBALAND (K.O.WEST.A.A.BUTTS.F.VINDVER.A.LOPEZ.T.V.MOSLEY.F.HAMMOND) G.O.O.D./DEF JAM 9 6

19 LEGENDARY Skillet
K.COOPERJ.L.COOPER (J.L.COOPER ,K.COOPER,S.MOSLEY) HEAR IT LOUD/ATLANTIC/FAIR TRADE 17 31

20 20 KING OF KINGS Hillsong Worship
M.G.CHISLETT (B.LIGERTWOOD,S.R.LIGERTWOOD,J.INGRAM) HILLSONG/SPARROW/CAPITOL CMG 13 21

18 21 ALMOST HOME MercyMe
B.GLOVER (B.MILLARD,M.SCHEUCHZER,N.COCHRAN,R.SHAFFER,B.GRAUL,B.GLOVER)  FAIR TRADE 18 7

19 22 FAITH Jordan Feliz
C.WEDGEWORTH (J.FELIZ,P.DUNCAN,C.WEDGEWORTH) CENTRICITY 19 15

24 23 SEE A VICTORY Elevation Worship
A.ROBERTSON (S.FURTICK,C.BROWN,B.FIELDING,J.INGRAM) ELEVATION WORSHIP 14 17

21 24 JESUS IS LORD Kanye West
K.WEST.BRIAN ALLDAY.FVINDVER.A.LOPEZ.TIMBALAND (K.O.WEST,F.VINDVER,A.LOPEZ,T.V.MOSLEY,B.MILLER,C.J.G.LEVEILLEE) G.O.O.D./DEF JAM 10 6

23 25 UNSTOPPABLE GOD Sanctus Real
A.J.PRUIS (D.G.LOLLI,C.J.ROHMAN,A.J.PRUIS,M.WEST)  FRAMEWORK/FAIR TRADE 22 22

DEC.
14

2019

HOT GOSPEL SONGS™
LAST
WEEK

THIS 
WEEK

TITLE certification Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK WKS. ON 

POS. CHART

1 1 #1
6 WKS

FOLLOW GOD Kanye West
1 K.WEST.BOOGZDABEAST.XCELENCE (K.O.WEST, J.GWIN.B.BELLAA.BUTTS.C.EUBANKS.C.EUBANKS) G.O.O.D./DEF JAM 1 6

2 2 CLOSED ON SUNDAY Kanye West
KWESTBRIAN ALLDAYFVINDVERALOPEZJIMBALAND  (K.OWEST1B.MILLER1FVINDVERALOPEZTV.MOSLEY 1T.THORNTON1GTHORNTON1R.EASTV.E.BOYD1C.FARIAS GOMEZ) G0.O.D./DEF JAM 2 6

3 3 USE THIS GOSPEL Kanye West Featuring Clipse & Kenny G
KWEST,FViNDVER,A.LOPEZTIMBALAND,DRTWRK,P.BOURNE,BOOGZDABEAST  (K.O.WEST,FViNDVER,TTHORNTON,G:THORNTON,AJ_OPEZ...)  G.O.O.D./DEF JAM 3 6

4 4 SELAH Kanye West
KWEST1E. VAX1F.VINDVER1BOOGZDABEAST  {K.OWEST,E.MAST1F.VINDVER1J.GWIN1J.LAVALLEY,C.C.YOUNGTTHORNTON1G.THORNTON1R.EAST 1D.R.MILLS JR.) G.O.O.D./DEF JAM 3 6

6 5 ON GOD Kanye West
K.WEST,BOOGZDABEAST,CAMEONE,P.BOURNE (K.O.WEST.J.GWIN.C.C.YOUNG, J.T. JENKS.M.CERDA.F.VINDVER) G.O.O.D./DEF JAM 4 6

7 6 EVERYTHING WE NEED Kanye West Feat. Ty Dolla $ign & Ant Clemons
K.WEST.RONNY J.FNZ.F.VINDVER.BOOGZDABEAST (K.O.WEST.R.SPENCE JR..M.J.MULE.I.DEBONI.T.W.GRIFFIN JR.A.CLEMONS JR.^) G.O.O.D./DEF JAM 5 6

5 7 GOD IS Kanye West
K.WESTW.CAMPBELL,LABRiNTH,F.VINDVER,A.LOPEZ (K.O.WEST.W.S.CAMPBELL ii,LABRiNTH,V.E.BOYD,F.VINDVER,A.LOPEZ,R.J.FRYSON) G.O.O.D./DEF JAM 4 6

9 8 LOVE THEORY Kirk Franklin
K.FRANKLIN,S.MARTIN,M.STARK,R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG 1 45

8 9 EVERY HOUR Kanye West Featuring Sunday Service Choir
K.WEST,BUDGIE,FVINDVER (K.O.WEST,B.SCHOLEFIELD,FVINDVER) G.O.O.D./DEF JAM 8 6

10 10 WATER Kanye West Featuring Ant Clemons
KWESTBOOGZDABEASTFVINDVER1ALOPEZTIMBALAND (K.OWESTJGWINA.CLEMONS JR.1A.N.KLEIN1V.E.BOYD,FVINDVER1A.LOPEZ1T.V.MOSLEY1B.HAACK) G.O.O.D./DEF JAM 9 6

11 11 HANDS ON Kanye West Featuring Fred Hammond
K.WEST.FVINDVER.A.LOPEZ.TIMBALAND (K.O.WEST.A.A.BUTTS.F.VINDVER.A.LOPEZ.T.V.MOSLEY.F.HAMMOND) G.O.O.D./DEF JAM 10 6

12 12 JESUS IS LORD Kanye West
K.WEST.BRIAN ALLDAY.FVINDVER.A.LOPEZ.TIMBALAND (K.O.WEST,F.VINDVER,A.LOPEZ,T.V.MOSLEY,B.MILLER,C.J.G.LEVEILLEE) G.O.O.D./DEF JAM 11 6

15 13 YOU
A.LEWIS

DON’T KNOW Zacardi Cortez
(Z.CORTEZ,J.FORTUNE,K.DOUGLAS) BLACKSMOKE 8 24

è BIG Pastor Mike Jr.
R.TURNER (M.MCCLURE JR.,C.GLENN,R.TURNER) BLACKSMOKE 11 18

16 15 I SEE MIRACLES Jekalyn Carr
A.CARR (J.CARR) LUNJEAL 10 21

16 WON’T LET GO Travis Greene
M.EDWARDST.GREENE (T.GREENE) RCA INSPIRATION/PLG 12 14

18 17 KEEP THE FAITH Charles Jenkins & Fellowship Chicago
C.JENKINS,R.L.JONES JR. (C.JENKINS,R.L.JONES JR.) INSPIRED PEOPLE 17 6

18 OPEN DOOR SEASON Deitrick Haddon
M.HODGE,DV.HADDON (DV.HADDON) DHVISIONS/EONE 17 7

© PULL US THROUGH Jermaine Dolly Featuring Maranda Curtis
J.DOLLY (J.DOLLY) BY ANY MEANS NECESSARY 19 5

20 I’M ALL IN Maranda Curtis
DT.SOREY,A.A.WARD (M.CURTISA A.WARD,DT.SOREY) BUTTERFLY WORKS/FAIR TRADE/RED ALLIANCE 14 16

a I WANT GOD Maurette Brown Clark
K.SHELTON (M.BROWN CLARK) NETTIE’S CHILD/INDIEBLU/EONE 17 19

22 JUST FOR ME Kirk Franklin
K.FRANKLIN,S.MARTIN,M.STARK,R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG 6 16

24 23 SPEAK THE NAME Koryn Hawthorne Featuring Natalie Grant
B.HERMS (A.W.LINDSEY,B.HERMS,K.HAWTHORN) RCA INSPIRATION/PLG 14 23
BLESS SOMEBODY ELSE (DOROTHY’S SONG) Kurt Carr
K.CARR (K.CARR) RCA INSPIRATION/PLG 18 12

25 VICTORY J Moss
PD.ALLENJ MOSS (J.L.MOSS,P.D.ALLEN,B.HART,J.STONE,J.G.RAPOSO) PAJAM/EONE 25 4

‘Drummer’ 
Snares 
New 
Support
Sparked by its per­
formance of “Little 
Drummer Boy” on ABC’s 
CMA Country Christmas, 
which aired on Dec. 3, 
a 2017 live take of the 
holiday classic by King & 
Country (above) tops the 
Christian Digital Song 
Sales chart for the first 
time. “Little Drummer 
Boy (Live From Phoe­
nix)” re-enters at No. 1 
(up 1,301%) to 5,000 
downloads sold in the 
week ending Dec. 5, 
according to Nielsen 
Music. The recording 
previously reached No. 3 
in December 2017.

The duo — brothers 
Joel and Luke Small­
bone — earns its third 
No. 1 on the chart, 
following “God Only 
Knows,” which ruled for 
five weeks beginning in 
June (aided by a remix 
with Dolly Parton), and 
“Joy,” which led the list 
in its debut frame in 
June 2018. —JIM ASKER

T' OP CHRISTIAN ALBUMS™
USI
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

1 1 ■#n| KANYE WEST JESUS IS KING (Soundtrack)
■6WKJ G.O.O.D./DEF JAM 6

2 2 LAUREN DAIGLE Look Up Child
CENTRICITY/12TONE 65

3 TRANS-SIBERIAN ORCHESTRA 3 Christmas Eve And Other Stories 
LAVA/ATLANTIC/CURB-WORD 24

4 LAUREN DAIGLE Behold: A Christmas Collection 
CENTRICITY/CAPITOL CMG 37

3 5 FOR KING & COUNTRY Burn The Ships 
CURB-WORD 61

®VTI FOR KING & COUNTRY Christmas: Live From Phoenix
GG FERVENT/CURB-WORD 19

© 7 ALAN JACKSON Precious Memories Collection 
ARC/EMI NASHVILLE/C APITOL CMG 129

© © AMY GRANT 3 Home For Christmas
AMY GRANT/SPARROW/CAPITOL CMG 15

5 9 LAUREN DAIGLE How Can It Be
CENTRICITY/CAPITOL CMG 244

© ALAN JACKSON Let It Be Christmas
ARC/GAITHER/CAPITOL CMG 22

© AMY GRANT Tennessee Christmas
AMY GRANT/SPARROW/CAPITOL CMG 26

8 12 NF Therapy Session
CAPITOL CMG 189V7 13 CASTING CROWNS Peace On Earth
BEACH STREET/REUNION/PLG 36

7 14 CASTING CROWNS Voice Of Truth: Ultimate Hits Collection 
BEACH STREET/REUNION/PLG 5

9 15 MERCYME I Can Only Imagine: The Very Best Of MercyMe
FAIR TRADE/PLG 93

© CHRIS TOMLIN Adore: Christmas Songs Of Worship
SIXSTEPS/SPARROW/CAPITOL CMG 32

21 17 TOBYMAC The Elements
FOREFRONT/CAPITOL CMG 60

15 18 NF Mansion
CAPITOL CMG 228

14 19 HILLSONG UNITED People
HILLSONG/SPARROW/CAPITOL CMG 32

12 20 CASTING CROWNS Only Jesus
BEACH STREET/REUNION/PLG 55

17 21 SKILLET 2 Awake
ARDENT/FAIR TRADE/ATLANTIC/PLG 290

22 BETHEL MUSIC Victory: Recorded Live
BETHEL 44

19 23 HILLSONG WORSHIP There Is More
HILLSONG/SPARROW/CAPITOL CMG 87

22 24 ZACH WILLIAMS Chain Breaker
ESSENTIAL/PLG 154

13 25 ZACH WILLIAMS Rescue Story
ESSENTIAL/PLG 9

TOP GOSPEL ALBUMS™
LAST 
WEEK

THIS
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

1 I 6ÏÏS KANYE WEST JESUS IS KING (Soundtrack)
G.O.O.D./DEF JAM 6

2 2 KIRK FRANKLIN Long Live Love
FO YO SOUL/RCA/RCA INSPIRATION/PLG 27

4 3 TASHA COBBS LEONARD Heart. Passion. Pursuit 
MOTOWN GOSPEL/CAPITOL CMG 119

4 KIRK FRANKLIN • Hello Fear
FO YO SOUL/VERITY/RCA INSPIRATION/PLG 171

5 5 MARVIN SAPP Playlist: The Very Best Of Marvin Sapp
VERITY/LEGACY 229

18 ARETHA FRANKLIN Gospel Greats
ATLANTIC/FLASHBACK/RHINO 85

© GG KIRK FRANKLIN AND THE FAMILY Kirk Franklin And The Family Christmas
GOSPO CENTRIC/RCA/RCA INSPIRATION/PLG 44

6 8 TRAVIS GREENE Broken Record
RCA INSPIRATION/PLG 5

9 TASHA COBBS LEONARD Heart. Passion. Pursuit.
MOTOWN GOSPEL/CAPITOL CMG 57

8 10 KORYN HAWTHORNE Unstoppable
RCA INSPIRATION/PLG 73

9 11 WILLIAM MCDOWELL The Cry: A Live Worship Experience 
DELIVERY ROOM/INTEGRITY 11

12 BEBE & CECE WINANS First Christmas 
CAPITOL/UME 6

13 TASHA COBBS Grace (EP)
MOTOWN GOSPEL/CAPITOL CMG 298

14 14 JONATHAN MCREYNOLDS Make Room 91

13 15 TRAVIS GREENE The Hill
RCA INSPIRATION/PLG 213

15 16 ANTHONY BROWN & GROUP THERAPY 2econd Wind: Ready
KEY OF A/TYSCOT/FAIR TRADE/PLG 7

16 17 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS Goshen
RCA INSPIRATION/PLG 33

19 18 TASHA COBBS One Place: Live
MOTOWN GOSPEL/CAPITOL CMG 223

19 TAMELA MANN • Best Days
TILLYMANN 300

25 20 TORI KELLY Hiding Place
SCHOOLBOY/CAPITOL 64

12 21 DONNIE MCCLURKIN A Different Song 
CAMDON/RCA INSPIRATION/PLG 3

22 SOUNDTRACK 4 The Preacher’s Wife
ARISTA/LEGACY 144

RE 23 KIRK FRANKLIN The Essential Kirk Franklin 
FO YO SOUL/VERITY/LEGACY 187

© 24 KIM PERSON The Journey
KLP 9

RE 25 HEZEKIAH WALKER The Essential Hezekiah Walker
VERITY/LEGACY/SONY MUSIC 23

168 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA DATA FOR WEEK OF 12.14.2019
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HOT DANCE/ELECTRONIC SONGS™
LAST 

WELK
IHIS 

WEEK
TITLE CERTIFICATION Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 

POS.
WKS. ON 

CHART

o 1 #1
64 WKS

HAPPIER J5L Marshmello & Bastille
MARSHMELLO (S.MCCUTCHEON,D.SMITH,MARSHMELLO) JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL 1 68

0 2 AIR RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin
WILL.I.AM,K.HARRIS (W.ADAMS,A.PINEDA,K.HARRIS,J.A.OSORIO BALVIN,F.BONTEMPI,M.GAFFEY,P.W.GLENISTER,A.GORDON,G.SPAGNER) BEP/EPIC 2 8

0 3 RIDE IT. DJ Regard
DJ REGARD (JAY SEAN.A.SAMPSON) MINISTRY OF SOUND/EPIC 3 19

4 4 HIGHER LOVE • Kygo X Whitney Houston
KYGO.N.M.WALDEN (S.WINWOOD.W. JENNINGS) RCA 2 23

5 5 GOOD THINGS FALL APART • Illenium & Jon Bellion
ILLENIUM.J.EVIGAN (N.D.MILLER,J.G.EVIGAN,J.ABRAHART,ST.HUDSON, J. D. BELLION) ASTRALWERKS/CAPITOL 3 30

6 6 QUE CALOR Major Lazer & J Balvin Featuring El Alfa
DIPLOTROPKILLAZDEEMAD (T.W.PENTZ,T.THOMPSON,E.HERRERA  BATISTA,J.A.OSORIO BALVIN,J.H.CASTANHO DE GODOY PINHEIRO,A.MURILO DA SILVA.) MAD DECENT 6 13

0 7 LOSE CONTROL Meduza x Becky Hill x GOODBOYS
M.VITALE,S.GIANI,L.DE GREGORIO (M.VITALE,S.GIANI,L.DE GREGORIO,J.GRIMMETT,C.B.MANNING,R.C.HILL) VIRGIN/ASTRALWERKS/CAPITOL 7 8

7 8 TAKEAWAY The Chainsmokers & Illenium Featuring Lennon Stella
THE CHAINSMOKERS,ILLENIUM (A.TAGGART,A.PALL,N.D.MILLER,S.PACURAR,F.WALCHER,S.J.GRAY,J.BECKER,C.BAUSS) DISRUPTOR/COLUMBIA 3 20

8 8 POST MALONE Sam Feldt Featuring RANI
SAM FELDT,D.LYTTLE (S.R.WANDANA HILVERSUM.J.D.KROPER,  R. FETELLE,S.R ENDERS ,D. LYTTLE) SPINNIN’/WARNER 4 28

11 10 GRIZTRONICS GRiZ & Subtronics
GRIZ.SUBTRONICS (G.KWIECINSKI,J.KARDON) DEADBEATS 9 8

10 11 BAILA CONMIGO Dayvi & Victor Cardenas Featuring Kelly Ruiz
DAYVI,V.CARDENAS (D.SANCHEZ GONZALEZ,V.A.CARDENAS OSPINA) TITULAR/SONY MUSIC LATIN 9 25

e 12 I’M NOT ALRIGHT loud luxurytrackside Loud Luxury And Bryce Vine
(PWARRINGTON,DVAN ELSAS,RYACOUB,JAMES ALAN,B.C.R.JOHNSON,J.P. CLARK,M.L.MCCLAIN,A.J.FEDYK,J.J.DE PACE) SIRE/WARNER/ARMADA 12 21

© 13 GOD IS A DANCER Tiesto & Mabel
TIESTO,J.WILKINSON (T.M.VERWEST.J.WILKINSON.V.SKIES) MUSICAL FREEDOM/PM:AM/CASABLANCA/REPUBLIC 13 11

14 14 I FEEL LOVE Sam Smith
G.LAWRENCE (D.SUMMER.P.BELLOTTE.G.MORODER) CAPITOL 8 5

16 15 FAITH Galantis & Dolly Parton Featuring Mr. Probz
BLOODSHY,BALI BANDITS,AUKOUSTICS,D.SAINT FLEUR,H.N.JONBACK (CKARLSSON,HKJONBACK,J.POSTMA,JTCORNE DE FLUITER,D.PARTON.) BIG BEAT/EMG 13 6

©
17

16

17

TURN ME ON Riton X Oliver Heldens Featuring Vula
RITON,O.HELDENS (V.CLARKE,N.R.HARRIS,R.TYSON,A.W.FELDER,H.SMITHSON,O.J.L.HELDENS,I.CONTA HULTEN) MINISTRY OF SOUND/RCA

USED TO LOVE Martin Garrix & Dean Lewis
MARTIN GARRIX.A.NEDLER (MARTIN GARRIX,K.FOGELMARK,A.NEDLER,DEAN LEWIS) STMPD RCRDS/RCA

16

10

7

5

© 18 IN YOUR ARMS Illenium & X Ambassadors
ILLENIUM,J.EVIGAN,THE MONSTERS & STRANGERZ (N.D.MILLER.J.G.EVIGAN.S.JOHNSON.J.K.JOHNSON.S.D.MARTIN.S.N.HARRIS.A.IZQUIERDO) ASTRALWERKS/CAPITOL 16 16

0 19 TROUBLE VASSY
D.J.MUCKALA (V.KARAGIORGOS.D.J.MUCKALA.J.J.VAN  DER VOORT) SPINNIN’ 19 6

© 20 STM BODY ON MY Loud Luxury Featuring brando, Pitbull & Nicky Jam
A.ORTIZ,N.HENRIQUES,LOUD LUXURY (N.RIVERA CAMINERO,A.C.PEREZ,C.BOUZIANE LOPES,M.LMCCLAIN,AJ.FEDYK,JJ.DE PACE) MR. 305/ARMADA 20 3

24 21 OMG Gryffin And Carly Rae Jepsen
GRYFFIN,AFTRHRS (GRYFFIN,A.TAMPOSI,C.R.JEPSEN,L.OWEN,J.H.RYAN,A.HAAS,I.FRANZINO) DARKROOM/GEFFEN/INTERSCOPE 16 18

21 22 BODY BACK Gryffin Featuring Maia Wright
GRYFFIN.M.ALLAN (M.ALLAN.B.REXHA.GRYFFIN.P.A.WESTERLUND.LAUREN CHRISTY) DARKROOM/GEFFEN/INTERSCOPE 14 7

23 23 BAILA CONMIGO dayvivcardenas,s.primera,l.barrera jr. Jennifer Lopez
(K.PRUIZ MONCADA.V.ACARDENAS OSPINA,D.SANCHEZ GONZALEZ.S.M.PRIMERA MUSSETT.J.LOPEZ) SONY MUSIC LATIN 16 8

25 24 PUMP IT UP Endor
D.HARDINGHAM (M.A.HALL,D.MANCINI) DEFECTED 18 8

27 25 PURPLE HAT Sofi Tukker
SOFI TUKKER.R.BYNON (S.WAWLEY-WELD,T.HALPERN,R.BYNON,J.HUME,J.HOISINGTON) ULTRA 25 7

0 26 HIGHER j.duplessis,dj buddha,matoma,a.altino Ally Brooke X Matoma
(A.E.SANDE,J.DUPLESSIS,U.VARGAS,A.ALTINO,J.VARGAS,S.STRAETE LAGERGREN) LATIUM/ATLANTIC 26 5

28 27 FREE Louis The Child With Drew Love
LOUIS THE CHILD (D.LOVE,F.KENNETT,R.HAULDREN,I.VALENZUELA,R.CHAHAYED) LOUIS THE CHILD/INTERSCOPE 27 4

26 28 RUSHING BACK Flume Featuring Vera Blue
FLUME (H.E.STRETEN,C.PAVEY,S.CATES,E.J.DUBOWSKY) FUTURE CLASSIC 12 10

29 29 NEED YOUR LOVE Gryffin, Seven Lions & Noah Kahan
GRYFFIN.SEVEN LIONS (J.LINDBRANT.GRYFFIN.S.CAVAZZA.J.A.MONTALVO.A.GALVIN) DARKROOM/GEFFEN/INTERSCOPE 12 6

© 30 HARD TO SAY GOODBYE Ekali & Illenium Featuring Chloe Angelides
EKALI.ILLENIUM.S.MYER (C.ANGELIDES.N.SHAW, N.D.M ILLER ,S. MYER) BIG BEAT/EMG 30 2

0 31 CAME FOR THE LOW ZHU & partywithray
ZHU.PARTYWITHRAY (S.ZHU.F. J.LAMB JANNEY) ZHUMUSIC/ASTRALWERKS/CAPITOL 31 6

0 32 WANTED NOTD x Daya
NOTD (GTANDON,T.DANIELSSON,S.BRANDT,DELACEY,S.D.MARTIN.I.TEJADA) TOWONDER/ISLAND/REPUBLIC 32 5

30 33 ROOTS galantis.pmartin.bali bandits Valerie Broussard & Galantis
(V.BROUSSARD,P.J.MARTIN,S.LIT,C.KARLSSON,J.POSTMA,J.TCORNE DE FLUITER) PALM TREE/RCA 25 7

32 34 THIS IS REAL Jax Jones & Ella Henderson
JAX JONES.M.RALPH (T.F.KWONG WAH LAM.G.M.HENDERSON.M.COTTONE.U.OSISIOMA EMENIKE) POLYDOR/INTERSCOPE 32 3

© 
©

35

36

DREAMLAND Pet Shop Boys Featuring Years & Years
S.PRICE (C.LOWE.N.TENNANT.O.A.THORNTON) X2/AWAL-KOBALT

MAKE IT TO HEAVEN David Guetta, MORTEN & Raye
D.GUETTA,MORTEN,M.HAWKINS,RAYE,T.GREEN  (T.GREEN,P.D.GUETTA,R.KEEN,M.HAWKINS,M.BREUM) WHAT A MUSIC/PARLOPHONE/WARNER

35

19

3

2
HOT 

SHOT 
DEBUT

37 FALL deadmau5
DEADMAU5 (J.T.ZIMMERMAN) MAU5TRAP 37 1

0 38 SOMETHING ABOUT YOU Elderbrook x Rudimental
ELDERBROOK,A.SHELDRAKE,RUDIMENTAL  (N.P.AGGETT,A.AMOR,L.ROLLE,K.DRYDEN,KMACCULLOCH,KMACKENZIE,A.SHELDRAKE.)  PARLOPHONE/ATLANT1C 35 9

40 39 SAL SO HEAVY I FELL THROUGH THE EARTH Grimes
GRIMES (C.BOUCHER) 4AD/BEGGARS GROUP 24 3

41 40 SAN FRANDISCO Dom Dolla
DOM DOLLA (D.MATHESON) SWEAT IT OUT!/THREE SIX ZERO/ARISTA 40 4

49 41 THING FOR YOU David Guetta & Martin Solveig
A.HOPE.D.GUETTA.MARTIN SOLVEIG (S.SLOAN,A.HOPE,P D.GUETTA.M.PICANDET N.BAO) WHAT A MUSIC/FFRR/WARNER 19 13

42 42 PLAY K-391, Alan Walker & Martin Tungevaag Featuring Mangoo
K-391,A.O.WALKERTUNGEVAAG,MANGOO,J.D.ERIKSEN NJIE,SKINNY DAYS (K.O.NILSEN,A.O.WALKER,M.BRANN,MTUNGEVAAG,J.D.  ERIKSEN NJIE.) MER MUSIKK/LIQUID STATE 32 14

NEW 43 YOU GOTTA BE Bombs Away Featuring Reigan
BOMBS AWAY (DES’REE.A.INGRAM) CENTRAL STATION/RADIKAL 43 1

44 44 MIDNIGHT HOUR skrillex.boys noize (a.ridha, Skrillex, Boys Noize & Ty Dolla $ign
T.W.GRIFFIN JR,S.J.MOORE,R.LESLIE,LIL YACHTY,J.JOHNSON,J.FOYE III,E.I.BYNUM,C.WARD,C.VENTURA,A.OWENS,A.CLEMONS  JR.) OWSLA/ATLANTIC 17 14

37 45 THE POWER Duke Dumont & Zak Abel
DUKE DUMONT.CAMELPHAT (DUKE DUMONT.M.DI SCALA.D.WHELAN.Z.ABEL.L.MARTIN) VIRGIN/ASTRALWERKS/CAPITOL 17 12

0 46 FORMULA RL Grime & Juelz
NOT LISTED (NOT LISTED) SABLE VALLEY 38 2

RE 47 GHOST A.O.WALKER.A.M.FRAMPTON.M.FARRAR.M.ARNBEKK.BIG FRED Au/Ra X Alan Walker
(J.L.STENZEL.A.M.FRAMPTON.M.FARRAR.C.B.AVERY.A.O.WALKER.F.B.OLSEN.M.ARNBEKK) THIRD PARDEE/RCA 33 5

46 48 HOLY TERRAIN k.blume.fka twigsjm.antonoff.koreless. FKA Twigs Featuring Future
SKRILLEX.SOUNWAVE (FKATWIGSJHANTONOFFJ.BOYD.L.ROBERTSM.A.SPEARS.N.D.WILBURNP.LYONDEVSJMOORE) YOUNG TURKS/BEGGARS GROUP 18 8

NEW 49 SEE THE END Above & Beyond And Seven Lions Featuring Opposite The Other 
ABOVE & BEYOND.SEVEN LIONS (J.GRANT. A.MCGUINNESS.P.SILJAMEAKI.J.A.MONTALVO.S.BURGER) ANJUNABEATS 49 1

JL 50 VIOLENCE Grimes & i_o
GRIMES.G.LOCKHART (C.BOUCHER.G.LOCKHART) 4AD/BEGGARS GROUP 20 5

‘Bad Boys’ 
Are Best
The Black Eyed Peas 
and J Balvin bounce to 
their first No. 1 apiece 
on Dance/Electronic 
Digital Song Sales with 
“RITMO (Bad Boys for 
Life)” It pops 2-1 with 
2,000 downloads sold in 
the week ending Dec. 5, 
according to Nielsen 
Music.

Previously, each act 
had reached No. 2 
peaks: the Peas with “I 
Gotta Feeling” in 2010 
and Balvin with “Que 
Calor” (with Major Lazer 
and featuring El Alfa) 
on Sept. 28. “RITMO” 
which samples Corona’s 
mid-’90s smash “The 
Rhythm of the Night” 
spends a third frame 
at its No. 2 high on the 
multimetric Hot Dance/ 
Electronic Songs chart, 
also drawing 5.9 million 
U.S. streams.

On Dance Club Songs, 
Meduza and Goodboys 
each earn their second 
No. 1, and Becky Hill 
achieves her first, as 
“Lose Control” rises 2-1, 
even without the aid of 
official remixes.

—GORDON MURRAY

TÍ) P D) ANCE/ELECTRONIC ALBUMS; ™

IASI 
WEEK

mis
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

O 
0
0

4

0
6

7

8

©

1 I#1 MARSHMELLO Marshmello: Fortnite Extended Set 
20 WKS JOYTIME COLLECTIVE 44

2 ILLENIUM Ascend
ASTRALWERKS 16

3 LADY GAGA J3 The Fame
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA 299

4 GRYFFIN Gravity
DARKROOM/GEFFEN/IGA 7

5 THE CHAINSMOKERS 4 Collage (EP) 
DISRUPTOR/COLUMBIA 161

6 DJ SNAKE Carte Blanche
DJ SNAKE/GEFFEN/IGA 20

7 THE CHAINSMOKERS A Memories...Do Not Open
DISRUPTOR/COLUMBIA 139

8 THE CHAINSMOKERS World War Joy (EP) 
DISRUPTOR/COLUMBIA 27
ODESZA A Moment Apart
FOREIGN FAMILY COLLECTIVE/COUNTER 117
ALAN WALKER Different World
MER MUSIKK/RCA 51

© 
©

11

12

15 

©
17

19 

© 
©
23 

©
22

11 GORILLAZ j2 Demon Days
PARLOPHONE/WARNER 254

12 LINDSEY STIRLING Artemis
LINDSEYSTOMP/BMG 11

13 THE CHAINSMOKERS Sick Boy
DISRUPTOR/COLUMBIA 85

14 FKA TWIGS Magdalene
YOUNG TURKS 4

15 CALVIN HARRIS Funk Wav Bounces Vol. 1
COLUMBIA 127

16 SAM FELDT Magnets EP
SPINNIN’ 23

17 CLEAN BANDIT • What Is Love?
BIG BEAT/ATLANTIC/AG 53

18 AVICII TIM
AVICII AB/GEFFEN/IGA 27

19 AVICII A True
PRMD/ISLAND 164

20 DAFT PUNK A Random Access Memories
DAFT LIFE/COLUMBIA 213

21 ILLENIUM Awake
KASAYA/SEEKING BLUE 108

22 DAVID GUETTA • Nothing But The Beat
WHAT A MUSIC/PARLOPHONE/ATLANTIC/AG 255

23 RL GRIME NOVA
WEDIDIT 26

RE 24 ODESZA In Return
FOREIGN FAMILY COLLECTIVE/COUNTER 226

RE 25 ALINA BARAZ & GALIMATIAS Urban Flora 
ULTRA/MOM + POP 221

DA, NCE /ELECTRONIC DIGITAL SONG SALE!5 ™
LAST 
WEEK

THIS
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 

CHART

0
1

4

3

7

6

5

1

2

if#1i RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin1BWM BEP/EPIC

HIGHER LOVE Kygo X Whitney Houston
RCA

8

23

3 GOOD THINGS FALL APART Illenium & Jon Bellion
ASTRALWERKS 30

4 I FEEL LOVE Sam Smith
CAPITOL 5

5 PURPLE HAT Sofi Tukker
ULTRA 9

6 RIDE IT. DJ Regard
MINISTRY OF SOUND/EPIC 16

7 HAPPIER Marshmello & Bastille
JOYTIME COLLECTIVE/ASTRALWERKS 68

NEW 8 FALL deadmau5
MAU5TRAP 1

8

9

12

15

21

11

19

16

20 

©

9 FAITH Galantis & Dolly Parton Feat. Mr. Probz
BIG BEAT/ATLANTIC/AG 6

10 SOMETHING JUST LIKE THIS The Chainsmokers & Coldplay 
DISRUPTOR/COLUMBIA 146

11 QUE CALOR Major Lazer & J Balvin Feat. El Alfa 
MAD DECENT 13

12 FADED Alan Walker
NOCOPYRIGHTSOUNDS/MER MUSIKK/ULTRA/RCA 194

13 LOSE CONTROL Meduza x Becky Hill x GOODBOYS
VIRGIN/ASTRALWERKS 3

14 I FEEL LOVE Donna Summer
CASABLANCA/UME 6

15 CLOSER The Chainsmokers Feat. Halsey
DISRUPTOR/COLUMBIA 168

16 BAILA CONMIGO Dayvi & Victor Cardenas Feat. Kelly Ruiz
TITULAR/SONY MUSIC LATIN 14

17 I WILL SURVIVE Gloria Gaynor
POLYDOR/MOTOWN/UME 44

18 THE MIDDLE Zedd, Maren Morris & Grey 
INTERSCOPE/IGA 98

NEW 19 LET ME KNOW clear eyes, Drew Love & Lauren Jauregui
CLEAR EYES 1

17

23

20 TURN ME ON Riton X Oliver Heldens Feat. Vula
MINISTRY OF SOUND/RCA 6

21 TAKEAWAY The Chainsmokers & Illenium Feat. Lennon Stella
DISRUPTOR/COLUMBIA 20

RE 22

23

24

25

I GOTTA FEELING The Black Eyed Peas
INTERSCOPE/IGA 367

© POST MALONE Sam Feldt Feat. RANI
SPINNIN’ 19

RE WAKE ME UP! Avicii
PRMD/ISLAND 240©

MAKE IT TO HEAVEN David Guetta, MORTEN & Raye
WHAT A MUSIC/PARLOPHONE/WARNER 2
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DANCE CLUB SONGS ™
LAST 
WEfK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 

CHART

o © LOSE CONTROL Meduza x Becky Hill x GOODBOYS 
©|W© VIRGIN/ASTRALWERKS/CAPITOL 7

0 
c

2 GOD IS A DANCER Tiesto & Mabel
MUSICAL FREEDOM/PM:AM/CASABLANCA/REPUBLIC 7

3 TROUBLE VASSY
SPINNIN’ 7

0 4 TRAMPOLINE SHAED
PHOTO FINISH/CAROLINE 8

5 GOOD AS HELL Lizzo
NICE LIFE/ATLANTIC 8

6 WS RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin
UU BEP/EPIC 5

7 TURN ME ON Riton X Oliver Heldens Featuring Vula 
MINISTRY OF SOUND/RCA/SONY MUSIC 5

6 8 PUMP IT UP Endor
DEFECTED 11

© 9 HIGHER Ally Brooke X Matoma
LATIUM/ATLANTIC 8

© 10 THE MAN THAT GOT AWAY Judy Garland x Eric Kupper 
UNIVERSAL 6

9 11 OMG Gryffin And Carly Rae Jepsen
DARKROOM/GEFFEN/INTERSCOPE 15

8 12 ROOTS Valerie Broussard & Galantis
PALM TREE/RCA 10

© 13 DREAMLAND Pet Shop Boys Featuring Years & Years
X2/AWAL-KOBALT 4

14 14 SOMEONE I USED TO KNOW Zac Brown Band 
ZAC BROWN COLLECTIVE/BMG/WHEELHOUSE 11

© 15 DON’T START NOW Dua Lipa
WARNER 3

© 16 I FEEL LOVE Sam Smith
CAPITOL 3

© 17 GRAVEYARD Halsey
CAPITOL 3

18 MOTIVATION Normani
KEEP COOL/RCA 4

13 19 RUNNING Arlissa
DEF JAM 10

16 20 ROSES SAINt JHN
GODD COMPLEXX/HITCO 7

© 21 YOU GOTTA BE Bombs Away Featuring Reigan
CENTRAL STATION/RADIKAL 6

© 22 CAME FOR THE LOW ZHU & partywithray
ZHUMUSIC/ASTRALWERKS/CAPITOL 4

© 23 A MILLION Veronica Vega & Quavo
ZONE 4 7

21 24 I’M STANDING WITH YOU Chrissy Metz
MERCURY NASHVILLE/UMGN 7

17 25 STOP THE SHOW Kian Blume
ADVANCED 8

© 26 WANTED NOTD x Daya
TOWONDER/ISLAND/REPUBLIC 4

10 27 CRAVE Madonna & Swae Lee
LIVE NATION/INTERSCOPE 11

© 28 SOUTH OF THE BORDER Ed Sheeran Featuring Camila Cabello & Cardi B
ATLANTIC 3

© 29 EASY Frawley
ISLAND/REPUBLIC 4

24 30 DON’T FALL FOR IT Grapefruit Sound Lab And Amuka 
HOWE 11

31 31 WORTH THE PRICE Urbano & RM4K
418 6

33 32 WHAT MAMA SAID Manuel Riva Featuring Misha Miller 
RADIKAL 9

© 33 IN THE DARK Vintage Culture, Fancy Inc 
SPINNIN’ 2

20 34 THE POWER Duke Dumont & Zak Abel
VIRGIN/ASTRALWERKS/CAPITOL 13

39 35 CIRCLES Post Malone
REPUBLIC 9

28 36 I DON’T EVEN CARE Filippin Featuring Chiara 
RADIKAL 6

HOT 
SHOT 

DEBUT
37 RABBIT HOLE CamelPhat & Jem Cooke i

COLUMBIA 1
44 38 DON’T CALL ME ANGEL (CHARLIE’S ANGELS) Ariana Grande, Miley Cyrus & Lana Del Rey

REPUBLIC 6

NEW 39 FAITH Galantis & Dolly Parton Featuring Mr. Probz i
BIG BEAT/EMG 1

© 40 CHESS GAME Jasmine Crowe
HARD POP 2

© 41 HIGHER THAN HEAVEN Nicole Markson 
418 2

© 42 NO BOYS Izzy Escobar
INSPIROS 2

32 43 U R MOVING ME Radmila Lolly Featuring Dani Hagan
RADMILLA LOLLY 10

34 44 NO DAY LIKE TODAY Lovari & Adam Barta Featuring Electropoint
34 WHALE 10

46 45 QUE CALOR Major Lazer & J Balvin Featuring El Alfa 
MAD DECENT 6

NEW 46 JUST A LIE Kristine W i
FLY AGAIN 1

NEW 47 MOVING ON UP Heather Small Featuring Dirty Disco And Matt Consola i
SWISHCRAFT 1

NEW 48 NOT READY FOR LOVE TCTS Featuring Maya B i
ASTRALWERKS/CAPITOL 1

NEW 49 ENERGY Glidesonic i
GLIDESONIC 1

NEW 50 INTO THE NIGHT 2019 Benny Mardones i
SILVER BLUE 1

DEC.
14 

2019

CONCERT GROSSES
GROSS
PER TICKET PRICE(S)

ARTIST
VENUE 
DATE

ATTENDANCE
CAPACITY

PROMOTER

1 $3,318,044
($0 CANADIAN) 
$249.50/$69.50

TOOL
SCOTIABANK ARENA, TORONTO 
NOV. 11-12

28,757 AEG PRESENTS
TWO SHOWS TWO SELLOUTS

2 $2,939,051
$770/$69.50

FLEETWOOD MAC
T-MOBILE ARENA, LAS VEGAS 
NOV. 16

15,464
SELLOUT

LIVE NATION

3 $2,750,256 
$259.50/$42.50

BACKSTREET BOYS
NEAL S. BLAISDELL CENTER, HONOLULU 
NOV. 2-3, 5-6

23,134 LIVE NATION
23,588 FOUR SHOWS THREE SELLOUTS

4 $2,617,990
($3,827,406 AUSTRALIAN) 
$102.53/$68.33

KHALID
QUDOS BANK ARENA, SYDNEY 
DEC. 4-5

30,945
31,617 TWO SHOWS

FRONTIER TOURING

5 $2,138,004
$149/$15

ERIC CHURCH
GOLDEN 1 CENTER, SACRAMENTO, CALIF. 
NOV. 22-23

25,915 MESSINA TOURING GROUP/AEG PRESENTS

TWO SHOWS TWO SELLOUTS

6 $1,710,269
$169/$49

BAD BUNNY
ALLSTATE ARENA, ROSEMONT, ILL.
NOV. 29

17,299
SELLOUT

CARDENAS MARKETING NETWORK

7 $1,602,916 
$219.95/$49.95

CHER, CHIC FEATURING NILE RODGERS
CHASE CENTER, SAN FRANCISCO 12,605
NOV. 21 12,750

LIVE NATION

8 $1,563,837
$272.50/$190.75/$152.60/
$103.55/$59.95

MARIAH CAREY
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 
NOV. 27-30

10,215
11,012 THREE SHOWS

CAESARS ENTERTAINMENT, LIVE NATION

9 $1,554,002
$181/$51

BAD BUNNY
TOYOTA CENTER, HOUSTON, TEXAS
DEC. 1

15,790
SELLOUT

CARDENAS MARKETING NETWORK

10 $1,553,756
$150/$95/$65

TOOL
PRUDENTIAL CENTER, NEWARK, N.J.
NOV. 16

13,067
SELLOUT

METROPOLTAN ENTERTAINMENT CONSULTANTS LLC

11 $1,521,445 
$214.95/$44.95

CHER, CHIC FEATURING NILE RODGERS
MODA CENTER, PORTLAND, ORE. 12,921
NOV. 19 13,673

LIVE NATION

12 $1,499,603 
$213.20/$35.20

CHER, CHIC FEATURING NILE RODGERS
GILA RIVER ARENA, GLENDALE, ARIZ. 12,020
NOV. 23 12,753

LIVE NATION

13 $1,499,232
$181/$41

BAD BUNNY
CHASE CENTER, SAN FRANCISCO 
NOV. 24

16,387
SELLOUT

CARDENAS MARKETING NETWORK

14 $1,374,840
(1,257,525 EUROS)
$175/$80

CHER
3ARENA, DUBLIN, IRELAND 
NOV. 1

7,905
8,323

MARSHALL ARTS, AIKEN PROMOTIONS

15 $1,191,574
$151/$51

BAD BUNNY
TALKING STICK RESORT ARENA, PHOENIX, ARIZ.
NOV. 15

14,365
SELLOUT

CARDENAS MARKETING NETWORK

16 $1,158,555
$169/$59

BAD BUNNY
TOYOTA ARENA, ONTARIO, CALIF.
NOV. 23

10,154
SELLOUT

CARDENAS MARKETING NETWORK

17 $1,146,468
$272.50/$190.75/$152.60/
$103.55/$59.95

MARIAH CAREY
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 
NOV. 22-23

7,268 CAESARS ENTERTAINMENT, LIVE NATION

TWO SHOWS TWO SELLOUTS

18 $1,117,657
(0 EUROS) $70.36

JOJO SIWA
3ARENA, DUBLIN, IRELAND
NOV. 6-7

15,884
16,653 TWO SHOWS

AEG PRESENTS

19 $1,077,223
$275/$59.50

JOHN FOGERTY
ENCORE THEATER AT WYNN HOTEL, LAS VEGAS 
NOV. 6-16

8,015
8,880 SIX SHOWS

AEG PRESENTS

20 $1,071,480
$159/$49

BAD BUNNY
PECHANGA ARENA SAN DIEGO, SAN DIEGO, CALIF.
NOV. 22

13,414
SELLOUT

CARDENAS MARKETING NETWORK

21 $1,002,135
$165/$45

BAD BUNNY
STATE FARM ARENA, ATLANTA, GA.
NOV. 3

11,155
SELLOUT

CARDENAS MARKETING NETWORK

22 $999,101
$159/$59

BAD BUNNY
FREEMAN COLISEUM, SAN ANTONIO, TEXAS
NOV. 9

10,108
SELLOUT

CARDENAS MARKETING NETWORK

23 $968,155 
$76.50/$32.99

TRANS-SIBERIAN ORCHESTRA
TOYOTA ARENA, ONTARIO, CALIF. 
NOV. 30

15,406
17,692 TWO SHOWS

AEG PRESENTS

24 $963,260
$149/$49

BAD BUNNY
EAGLEBANK ARENA, FAIRFAX, VA.
NOV. 1

9,980
SELLOUT

CARDENAS MARKETING NETWORK

25 $935,368
(£720,123) $194/$90.53

CHER
SSE ARENA, BELFAST, NORTHERN IRELAND
NOV. 3

7,199
7,650

MARSHALL ARTS, AIKEN PROMOTIONS

26 $808,803
$175/$45

BAD BUNNY
MANDALAY BAY EVENTS CENTER, LAS VEGAS
NOV. 16

8,841
SELLOUT

CARDENAS MARKETING NETWORK

27 $801,990
$45

ILLENIUM
WAMU THEATER, SEATTLE, WASH.
NOV. 27, 29

18,006 AEG PRESENTS
TWO SHOWS TWO SELLOUTS

28 $761,482
$161/$41

BAD BUNNY
GREENSBORO COLISEUM, GREENSBORO, N.C.
NOV. 2

8,648
SELLOUT

CARDENAS MARKETING NETWORK

29 $702,482 
$79.50/$39.50

TWENTY ONE PILOTS
VIVINT SMART HOME ARENA, SALT LAKE CITY, UTAH
NOV. 4

9,756
SELLOUT

AEG PRESENTS

30 $690,601
$151/$61

BAD BUNNY
BOK CENTER, TULSA, OKLA.
NOV. 10

7,131
7,778

CARDENAS MARKETING NETWORK

31 $636,749
$159/$35

BAD BUNNY
TUCSON ARENA, TUCSON, ARIZ. 
NOV. 27

7,167
SELLOUT

CARDENAS MARKETING NETWORK

32 $628,310
$250/$59

BAD BUNNY
CURTIS CULWELL CENTER, DALLAS, TEXAS
NOV. 8

7,065
8,120

CARDENAS MARKETING NETWORK

33 $610,105
(£0) $54.33

JOJO SIWA
O2 ARENA, LONDON
NOV. 3

11,229
11,633

AEG PRESENTS

34 $507,663 
$79.50/$37.49

TRANS-SIBERIAN ORCHESTRA
SAP CENTER, SAN JOSE, CALIF 
NOV. 26

8,483
9,430

AEG PRESENTS

35 $499,975
$68/$38

OLD DOMINION
ST. AUGUSTINE AMPHITHEATER, ST. AUGUSTINE, FLA.
NOV. 2-3

8,671
9,288 TWO SHOWS

AEG PRESENTS

Bad 
Bunny 
Returns
With reports for 14 
shows from Nov. 22 
to Dec. 1, Bad Bunny 
(above) returns to the 
Boxscore chart with 
two engagements 
in the top 10 of the 
Dec. 14-dated ranking. 
According to figures 
reported to Boxscore, 
the new receipts total 
$7.6 million and over 
80,000 tickets sold.

These figures lift the 
Puerto Rican superstar’s 
fall tour to $19.3 million. 
And when combined 
with his spring trek ear­
lier this year, his 2019 to­
tal rises to $42.8 million, 
up by over 100% from 
a reported $21.2 million 
in 2018.

His top-performing 
show from the most 
recent data is his Nov. 29 
date at Allstate Arena in 
Rosemont, Ill. (20 miles 
outside of Chicago), 
earning $1.7 million from 
17,299 tickets sold.

—ERIC FRANKENBERG
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"She believed she could.

To the wouweK, who rock our world, we salute you.

The Lizzie McGuire Movie superfanMeghan Trainor 
tests her trivia skills with Hilary Duff

Watch now Billboard.com/Quizzed
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Dream Nashville reimagines two historic landmarked buildings steeped in a rich and colorful heritage while 
maintaining the celebrated history of Printer’s Alley. With over 8,000 square feet of both traditional and 
non-traditional, Rexible event spaces - we have the space for you.

DIRTY LITTLE SECRET 
CAPACITY 200

PERFECT FOR: private receptions, 
pop up events, live entertainment.

Hidden amongst the shadows of 
Printer’s Alley, dark and seductive 
energy fuels Dirty Little Secret, an 
intriguing experiential nightclub.

HICKORY QUARTERS 
CAPACITY 30

PERFECT FOR: intimate dinners, private 
receptions, meeting space.

This cozy, private event space overlooks 
Printer’s Alley and is ideal for smaller 
group events ranging from meetings 
to dinners.

BACK BAR
CAPACITY 100

PERFECT FOR: private receptions, pop 
up events, live entertainment.

This secluded and intimate hideaway, 
Located just off the Lobby, features 
a private marble bar, leather booths, 
and various unique design features.

CONTACT NASHGROUP@DREAMHOTELS.COM OR CALL 615-622-0600
FOR MORE INFO ON THESE AND OTHER VENUES

DREAMJ^TATÊsip^g

NASHVILLE

ALLSAINTS

mailto:NASHGROUP@DREAMHOTELS.COM
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My Billboard Moment

— SHAWN MENDES

Eric Wong
COO, ISLAND RECORDS

A nearly two-decade veteran of 
Island, Wong has led operations and 

marketing strategy for the label since he 
became COO in 2018. Billboard covered his 
promotion in these pages — a full-circle 
moment for Wong, who landed his first 
internship after seeing an ad in the magazine.

Wong photographed by 
Aaron Richter in 2016.

Eric is energetic, 
passionate and always 
there to support and 

guide us. He’s such an 
amazing presence, and I 
can’t thank him enough 
for being there for me.”

I grew up in Brooklyn and always just 
loved music. Every week as a teenager, I 
would run to grab Billboard magazine to 
check on chart positions and my favorite 
artists. It gave real access and insight into 
the industry. When I was 16, I was flipping 
through it and saw an ad for the minority 
jobs program YES, which stood for Youth 
Entertainment Summer. I got my first

-.T internship at WEA Distribution through 
the program [that summer], as well as my^ 
second internship at Atlantic Records the 
following summer. Shortly after, I started-^ 
at New York University, where I became a 
college marketing rep for EMI Records.

As an Asian American, I wasn’t sure how I 
would even get into the music business, but 
finding the YES program in Billboard gave 
me my first real opportunity. It’s a big part 
of how I got here today. Not knowing if I had 
a place in the music business, I honed my 
abilities as a marketer, and as someone who 
would work well with artists. I focused on 
the fact that I could do this job. I could be 
placed in any situation and excel. I never let 
anyone make me feel that I didn’t belong.

Seeing myself in Billboard, a publication 
that I grew up with, was really special and 
humbling. If you had asked me when I was 
16 if I would ever be in the publication that 
basically started my career in the music 
business, I would never have believed it.

—AS TOLD TO NICK WILLIAMS

THE LEGACY

Shawn Mendes’ “Señorita” (with 
Camila Cabello) became his sixth 
No. 1 on Billboard’s Adult Top 40 
chart, the most ever among solo 

male artists.

Demi Lovato scored her second 
No. 1 on the Mainstream Top 40 

chart with “Sorry Not Sorry” in 2017.

* Bon Jovi earned its sixth No. 1 
album on the Billboard 200 with 

This House Is Not for Sale in 2016.
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