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WITH 66 SOLD-OUT MSG SHOWS 
AND OVER $391 MILLION IN 

OVERALL TICKET SALES SINCE 
2014, BILLY JOEL PIONEERED 

A NO-NEW-ALBUM TOURING 
MODEL. AND NO ONE'S MORE 

SURPRISED THAN HE IS WHO'S MAKING 
THE MOST?

2019 MONEY MAKERS ❖ 
MIDYEAR TOURING REPORT ❖

A MAJOR 
CHANGE

SONY MUSIC GROUP 
BRINGS IN PUBLISHING



CELEBRATING 6 YEARS

1.3 MILLION TICKETS SOLD 
71 SHOWS 

JAN 27, 2014-DEC 11,2019 
$153 MILLION GROSS

The Garden.
CONTINUES...

THE 
MADISON SQUARE GARDEN 
COMPANY
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For most of music’s history, gatekeepers controlled which artists were heard, and on what terms. They set up a world with complicated systems that worked in their favor. They forced artists to compromise who they were and how they were rewarded. “That’s just the way it is,” they said.Not anymore.We’re at a crossroads. Streaming isn’t just a new way to sell records, it’s a complete shift in how the music industry should work. The next generation of artists and entrepreneurs are already paving a path 

forward, shaping culture and building empires - on their own terms. AWAL is here to help fuel this movement. That’s why we’re doubling down, investing in teams and technology around the globe to power creators with ownership, freedom, and control. Without compromise.
We’re building A World Artists Love.Join us.
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DEBUT

co

OST MALONE’S 
“Goodbyes” (featuring 
Young Thug) enters the 
Billboard Hot too dated

July 20 at No. 3 — below Lil Nas X’s 
No. 1 smash that moves closer to 
chart history.

Post Malone earns his seventh 
top 10 (and fifth to debut in the 
region) and Young Thug adds his 
second, following his featured 
turn on Camila Cabello’s 
“Havana,” which topped the chart 
on Jan. 27, 2018. “Goodbyes” 
begins at No. 2 on both Streaming 
Songs (40.8 million U.S. streams, 
according to Nielsen Music) 
and Digital Song Sales (41,000 
downloads sold), and at No. 49 on 
the Radio Songs chart (22.9 million 
in airplay audience).

Meanwhile, Lil Nas X’s “Old 
Town Road” (featuring Billy Ray 
Cyrus) rules the Hot 100 for a 15th 
frame, moving to within a week of 
the record for the most time spent 
at No. 1 in the chart’s six-decade 
archives. Luis Fonsi and Daddy 
Yankee’s “Despacito” (featuring 
Justin Bieber) and Mariah Carey 
and Boyz II Men’s “One Sweet Day” 
each totaled 16 weeks at the summit 
in 2017 and 1995-96, respectively.

New remixes will affect the race 
for No. 1 on the July 27 Hot 100 
chart: A version of “Road” with 
Young Thug and Mason Ramsey 
(and Cyrus) arrived July 12, while 
Billie Eilish’s “Bad Guy,” which sits 
at its No. 2 high for a fifth week, 
added Bieber on a remix released
July ii. -GARY TRUST

4

5

6

6 8

12 9

10 10

1 #1 Old Town Road △ Lil Nas X Feat bhiv Ray cyrus
YOUNGKIO.M.T.REZNORA.M.ROSSiM.L.HILL.K.
ROUKEMA,M.T.REZNORAM.ROSS.B.R.CYRUiJADONALD) COLUMBIA

1 191 15 WKS

DG Bad Guy Billie Eilish
F.B.O'CONNELL (B.E.O'CONNELL,F.B.O’CONNEIL) DARKROOM/INTERSCOPE

2 15
Goodbyes Post Malone Feat Young Thug
B.D.LEE,LBELL(A.RJ’OST,J.L.WlLUAMS,B.DlEE.LBELL.B.WALSH.V.LBLAVATNIK,JlfOUTZ) REPUBLIC

3 1
Talk Khalid
DISCLOSURE (K.D.ROBINSON,H.LAWRENCE,G.LAWRENCE) RIGHT HAND/RCA

3 22
Señorita Shawn Mendes & Camila Cabello
ANDREW WAHBENNY BLANCO ÍS.MENDESX.CCABELLOA WOTMAN. BlLEVINATAMPOSLCf AITCHISON, J.PAnEÄSON.MAHOfBERG) SYCO/lSLAND/EPfC/REPUBUC

2 3
1 Don’t Care Ed Sheeran & Justin Bieber
MAX MARTIN.SHELLBACK.FRED ÍE.C.SHEERAN, SCHOOLBOY/RAYMONDF.GIBSON.MAk MARTIN,SRELLBACKJ.D.BIEBERJ.BOYD) BRAUN/ATLANTIC/DEF JAM

2 9
W • Y Truth Hurts Lizzo

RICKY REED,TELE iE.B.FREDERIC.M.JEFFERSON, 
S.CHEUNG JESSt SAINT JOHN) NICE UFE/ATLANTIC

6 10
Sucker ▲ Jonas Brothers
R.B.TEDDER.FRANK DUKES (R.B.TEDDER.J.JONAS.A.FEENY.L.BELL.NJ.JONASJ’.K.JONAS II) REPUBLIC

1 19
Sunflower (Spider-Man: IntoTheSpider-Verse) △ Post Malone & Swae Lee
L.BELL.C.LANG(A.R.POST.L.BELL,W.T.WALSH, 
K.M.liHAMAN BROWN,CLANG) REPUBLIC

1 38
Suge ▲ DaBaby
JETSONMADE.POOH BEATZ (J.KIRK,T.MORGAN,D.CLEMONS) SOUTHCOAST/INTERSCOPE

7 15
JULY 20, 2019 I WWW.BILLBOARD.COM 3

billboard.com/biz
http://WWW.BILLBOARD.COM


Billboard Hot 100

The26-year-old 
Bay Area native's first 

Hot 100 entry also 
hits a new No. 23 high 

on Höt Rap Songs.

SAWEETIE
My Type

With the ICY EP in March, did you feel 
pressure to top your 2018 hit “ICY GRL"?
Today, songs sometimes blow up quicker 
than [the artist], so we're developing in 
real time. But I like the pressure of always 
bettering myself. "My Type" is the last song 
I added to the project. Something was 
missing; I needed a slap. [Petey Pablo's 
2004 hit] "Freek-A-Leek" was such a big 
part of my childhood, so me and [producer] 
London On Da Track [sampled] the beat.

What’s the best fan reaction you’ve seen? 
The most gratifying experience is when my 
song is going viral and nobody is tagging

me; it's just people living their lives. I love the 
TikTok app, and somebody sent me a video 
of a man unloading his car in the middle of 
the night, blasting "My Type." When I see 
stuff that's organic, that's dope.

You own the ICY label, a jewelry brand 
and an upcoming lip-gloss line. What has 
running businesses taught you?
To be responsible with my financials and 
hands-on with every aspect of my career. 
My grandma told me that to be wealthy you 
need at least seven streams of income, so 
that's my goal. I have a big family. I want to 
take care of everybody. -tatiana cirisano

POST MALONE 
& SWAE LEE 
Sunflower 
(Spider-Man: Into 
the Spider-Verse]

The song becomes just the 
eighth single to spend at least 30 
weeks in the top 10. Maroon 5's 

"Girls Like You" (featuring 
Cardi B) and Ed Sheeran’s 

"Shape of You” share the record 
with 33 top 10 frames each.
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8 11 11 Money In The Grave Drake Feat. Rick ross
CYDNEY CHRISTINE,L.CURRIE.ASOTERIC [A.GRAHAM. OVO SOUND/W.L.ROBERTS II.LCÜRRIE.C.DÄDE.A.JOERGENSEN) REPUBLIC

7 4
® Q 12 No Guidance Chris Brown reat. Drake

VINYLZ.J LOUIS40.TWALTON [C.M.BROWNA.GRAHAMA.HERNANDEZ, CBE/
NJ.SHEälBJ.HUfcAR.T.WALTON.N.CHARLES.tj.BRYANT.M.P.LEBRUN) RCA

9 5
10 12 13 Wow. A Post Malone

LBELL.FRANK DUKES (A.R.POST.L.BELL.A.FEENYWI.WALSH) REPUBLIC 2 29
® 14 If 1 Can’t Have You Shawn Mendes

S.MENDESJ.T.GEIGER II (S.MENDES.S.HARRIS.TGEIGER.N.MERCEREAÜ) ISLAND/REPUBLIC
2 10

15 15 15
Dancing With A Stranger Sam Smith & Norman!
STARGATEJIMMY NAPES (JJ.NAPIER.M.S.ERIKSEN. 
t.e.hermansen,s.smith,n.k.hamiIton) CAPITOL

7 26
CD 13 16 You Need To Calm Down Taylor Swift 

J.LITTLEJ.SWIFT (T.SWIFTJ.LITTLE) REPUBLIC 2 4
CD CD God’s Country • Blake Shelton

S.HENDRICKS(M.W.HARDY, J.M.SCHMIDT.b.DAWSON) WARNER MUSIC NASHVILLE/WMN
17 15

Hey Look Ma, 1 Made It • Panic! At The Disco 
LSINCLA1R.D.H.FRANCIS [B.URIE.D.H.FRANCIS, DCD2/FUELEDM.ANGELÄKOS,S.HOLLANDER,J.SINaAIR.M.KIBBY) BY RAMEN/EMG

18 13
CD 19 The Git Up Blanco Brown

BLANCO BROWN [B. A JII) TRAILERTRAPMUSIC/BMG/WHEELHOUSE/STONEY CREEK/BROKEN BOW/WARNER
16 5

17 19 20 Without Me A Halsey
LBELLiLBELLAR-ALLENAFRANGIPANE,DELACEY, 
J.TIMBtRLAKtTV.MOSLtY.S.S.STORCH) CAPITOL

1 40

2 W
ee

ks
A

go

La
st

 
W

ee
k

Th
is

 
W

ee
k Title CERTIFICATION A ft 1 St

PRODUCER (SONGWRITER] IMPRINT/PROMOTION LABEL Pe
ak

 
Po

si
tio

n

W
ee

ks
O

n 
C

ha
rt

19 20 21 POD Out Polo G Feat. Lil Tjay
JD OnTHA TRACK, E.HUNT [T.BARTLETT, UL TJAY,J.V. ALBA DUARTE.D.BERG) COLUMBIA

11 16
25 25 22 Happier A Marshmello & Bastille

MARSHMELLO [S.MCCUTCHEON, JOYTIME COLLECTIVE/DSMITH.MARSHMELLOJ ASTRALWERKS/CAPITOL
2 47

33 (¿4) 23 Beer Never Broke My Heart Luke Combs 
S.MOFFATT [L.COMBS, RIVER HOUSE/R.MONTANA J.SINGLhON) COLUMBIA NASHVILLE

22 10
23 23 24 7 Rings Ariana Grande

T8HITS.C.ANDERS0N.M.F0STER(VMMCCANTS,IMPARKS AGRANDE, NVIMR.RODGERS0HAMMERSTEIN IIJCKRYSIUK.IBROWNMFOSTERC  ANDERSON] REPUBLIC
1 25

21 21 25 Sweet But Psycho ▲ Ava Max
ORKUT [M.LOVE.A. A.HAUKELAND. H.R.WALTERA.A.KOCl,W.LOBBAN-BEAN] ATLANTIC

10 30
® ® Ran$om Lil Tecca

N.MIRA.T.TAYLOR (T.JASHARPE.N.MIRA.T.TAYLOR) GALACTIC/REPUBLIC 26 6
22 27 Panini Lil Nas X

TAKE A DAYTRIRDOT DA GENIUS (M.L.HILL, D.BAPTISTE.D.BlftAL.OOMISHORE.K.COBAJN) COLUMBIA
16 3

28 (2?) 28 Whiskey Glasses • Morgan Wallen
J.MOI (B.BURGESS.K.KADISH) BIG LOUD 17 19

29 The London Young Thug, J. Cole & Travis Scott
T-MINUS (LLW1UAMS.TRAVIS SCOTT.J.COLE) YOUNG STONER UFE/ATLANTIC/300 12 7

® (30) 30
Act Up City Girls
EARL ON THE BEAT (J. JOHNSON, QUALITY CONTROL/UL YACHTY.E.I.BYNUMJ MOTOWN/CAPITOL

26 19
(E) 31 Never Really Over Katy Perry

ZEDD.DREAMLAB (KATY PERRY.AZASLAVSKI.DJAMES. LHAVWOODHWARNER.G.BARLETTAJD.N5ÄNDVIK.LGILL,M.BUZZ) CAPITOL
15 6

36 43 23 Middle Child A J. Cole
T-MINUS.J.L.COLE (J.COLE) DREAMV1LLE/ROC NATION/INTERSCOPE 4 25

32 33 33 High Hopes A Panic! At The Disco
J.SINCLAJRJ JEBERG [ B URiE J.SINCLAR J.OWEN YOUNG DCD2/L.PRIiCHAftD5H0lLANDEk.W.L0BBAh-BEAN  JJEBERG.TMPARKSUUBER] FUBiD BY RAWEMG

4 49
® Speechless A Dan + Shay

DSMYERS.S.HENDRICKS (D.SMYERS, WARNER MUSIC NASHVILLE/S.MOONfYJ.REYNOLDS.LVELTZJ WAR/WARNER
24 29

32 35 Rumor A Lee Brice
LBRICE.J.STONE.K.JACOBS.D.FRIZSELL (L.BRJCE.K.JACOBS.AGORLEY) CURB 25 18

® Someone You Loved Lewis Capaldi
TMS (L.CAPALDI.ROMANS.B.KOHN.P.KELLEHER.T.BARNES) VERTIGO/CAPITOL 36 9

35 36 37 Eastside △ benny bianco, Halsey & Khalid
ANDREW WATLBENNY BLANCO.CASHMERE CAT [N.PEREZ. FRIENDS KEEP SECRETS/K.D.ROBINSON.A.FRANG!PANtE.C.SHEERAN.B.J.LEVIN) INTERSCOPE

9 52
® ® Shotta Flow ▲ NLE Choppa

MIDAS 800 (B.L.POTTS) NO LOVE 38 12
38 (29) 39 Pure Water ▲ Mustard & Migos

DJ MUSTARDPHARO (D.UWaARlANLQJOAARSHALL QUAUTY CONTROL/MOTOWN/KX.BALL.K.CEPHUSSXKHAN ZAMAN KHAN) 10 SUMMERS/CAP1T0L/INTERSC0PE
23 24

• 40 Beautiful People Ed Sheeran reat. Khaiid
SHELLBACKMAX MARTIN.FRED.E.SHEERAN [E.C.SHEERAN. RIGHT HAND/F.GIBSON.MaX MARTIN.SHELLBACK.K.D.ROBINSON) ATLANTIC/RCA

26 2
41 CrOSS Me Ed Sheeran Feat. Chance The Rapper & PnB Rock

FRED (C.J.BENNETT.E.C.SHEERAN.R.H.ALLEN.F.GIBSON) ATLANTIC 34 7
40 40 42 Going Bad △ Meek Mill Feat. Drake

WHEEZYAAJwEISS (R.R.WILLIAMS. YOUNG MONEY/CASH MONEY/A.GRAHAM,W.GLASS.WWEISS) MAYBACH/REPUBLIC/ATLANTIC
6 32

37 41 43 Con Calma Daddy Yankee & Katy Perry Feat. snow 
PLAY-N-SKILLZSCOTT SUMMERS [R.LAYALA RODRIGUEZ. EL CARTEL/EL CARTEL/
J.GRIVERA VAZQUEZ.DX.O’BRIEN) REPUBLIC AJMLE/CAPITOL

22 23
NEW Ï44 ] Under The Sun Dreamville Feat. j. coie. Lute & Daeaby 

CHRISTO.NICE REC.PLUSS (J.COLE.L.NICHOLSON, DREAMVILLE/J.KIRKJ.WELCH.APOGAN.P.MUDGE] INTERSCOPE
44 1

42 49 45 Shallow A Lady Gaga & Bradley Cooper
LADY GAG A.B.RICE (S.G.GERMANOTTA.M.D.RONSOh^.ROSSOMANDO.A. WYATT) INTERSCOPE

1 41
47 48 46 Look Back At It • A Boogie Wit da Hoodie

.AMWmAlABOOGEMMCWWMlKKSON^KNSIIlAfi^aSRIERKNxNSJ’AfNE] HGHBRDGETHHWATLANliC
27 31

41 47 47 Better Khalid
STARGATE.DIGLCHARLIE HANDSOME [K.D.ROBINSON. M.S.ER!KSEN,T.E.HERMANSENJ.CHAMMAS.CHARLIE HANDSOME) RIGHT HAND/RCA

8 43
® (50) Knockin’ Boots Luke Bryan

J.STEVENSJ.STEVENS (H.LINDSEY.G.SAMPSON.J.M.NITE) CAPITOL NASHVILLE 48 11
(55) Some Of It Eric Church

J.JOYCE (E.CHURCHJ.HYDE.C.DANIELS.B.PINSON) EMI NASHVILLE 49 7
45 44 50

Sicko Mode A Travis Scott
CACILSWX1 1 49
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DATA FOR WEEK OF 07.20.2019
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d?) 38 51 Rodeo Lil Nas X & Cardi B
TAKE A DAYTRIRR.CHELLR.LENZOiM.L.HILL, D.BAPTISTE.D.BIftAL.R.CHELL.R.LENZO.CARDI B) COLUMBIA

22 3
31 39 52 ME! Taylor Swift Feat. Brendon Urie

J.LITTLEJ.SW1FT (T.SWIFTJ.LITTLE.B.URIE) REPUBLIC 2 12
(E) CD 53 Go Loko • YG, Tyga & Jon Z

DJ MUSTARD.GYLTTRYP [K.D.R.JACKSON.D.I.MCFARLANE. 4HUNNID/CTES.R.KHAN ZAMAN KHANMR-NGUYEN-STEVENSON.LteSTO QUINONES] /DEF JAM
49 10

50 54 54 Nightmare Halsey
BENNY BLANCO.CASHMERE CAT,HAPPY PEREZ [A.FRANGIPANE.B.J.LEVIN, MAHOIBERG.N.PEREZ.T.HORNMKIERSZENBAUM.S.GALOYAN,E.KIPER) CAPITOL

15 8
46 52 55 Earfquake Tyler, The Creator

TYLER, THE CREATOR (T.OKONMAJ.T.CARTER) COLUMBIA 13 8
60 (58) Just Us DJ Khaled Feat. SZA

DJKHALEDiK.M.KHALED.S.I.ROWE.D.ANDREWS.B.C.CONEY,A.BENJAMINAA.PATTON,D.SHEATS) WE THE BEST/EPIC
43 8

(E) All To Myself • Dan + Shay
D.SMYERS.S.HENDRICKS [D.SMYERS, WARNER MUSICS.MOON£Y,N.GALYON,J.REYNOLDS) NASHVILLE/WAR

57 10
58® 42 Press Cardi B

NOT LISTED (NOT LISTED) THE KSR GROUP/ATLANTIC 16 6
(63) GIRL Maren Morris

G.KURSTIN.M.MORRIS (M.MORRß.S.AARONS,G.KURSTIN) COLUMBIA NASHVILLE
59 19®H

L60JNEW
BLOW Ed Sheeran With Chris Stapleton & Bruno Mars
BRUNO MARS (E.C.SHEERAN.BRUNO MARSC.STAPLETON, C.B.BROWN.F.ROGERSJ.T.CUkE.B.MCNAMEt.G.MCKEE) ATLANTIC

60 1
61(E) 60 Worthit* YK Osiris

KIWLT.TAYLOR.KC SUPREMEIMILLS (O.WILLIAMS.C.HEDBERG M.GÖGGINGS JR_0.W00t)S JRJ)1.SNODGR ASS JkK.CANDILORA.T.MILLS] DEF JAM
52 21

® CD 62 ClOUt Offset Feat. Cardi B
CUBEATZ.J.LUELLEN (K.CEPHUS. QUALITY CONTROL/
k.gomriKiger.t.gomringer) MOTOWN/CAPITOL

39 14
55 CD 63 Cool Jonas Brothers

R.B.TEDDER,Z.SKELTON(R.B.TEDDER.Z.SKELTON,J. JONAS,N.J.JONAS,P.K JONAS II.C.^MITH) REPUBLIC
27 14

RE-ENTRY (64 } Down Bad Dreamville Feat. JID, Bas, J. Cole. EARTHGANG & Young Nudy
PLUSS [D.DICAPRIQA.HAMAD.J.COLE, DREAMVILLE/O.FANN,O.T.THOMAS.A.HOGAN] INTERSCOPE

64 2
54 CD 65 Look What God Gave Her • Thomas Rhett

D.HUFF.J.BUNETTA,THOMAS RHETT (THOMAS RHETT. 
R.AKINSJ.BUNETTAJ.K.HINDLIN.A.MALIKJ.H.RYAN)  VALORY

32 19
® 66 0 0 0 0

Easier 5 Seconds Of Summer
ANDREW WATT.L.8ELL.CPUTH (LHEMMINGSC.HOODAIRWIN, 5 SECONDS OFMCUFFORDAWOTMANATAMPOSI.LBELLMTEDD€R,C.PUTH) SUMMER/INTERSCOPE

48 7
• CD My Type Saweetie

LONDON ON DA TRACK [D.HARPERGORI,AGBSONNJOUE ICY/ARTISTRYLlH0Lh«S.ADSMAUM.8M^ WORLDWIDE/WARNER
67 2

• CD Lalala Y2K&bbno$
Y2K (A.STARACE.A.GUMUCHIAN) BBNO/Y2K/COLUMBIA 68 2

CD Rearview Town Jason Aldean
M.KNOX (N.THRASHER.B.PINSON.K.LOVELACE) MACON/BROKEN BOW 68 7

7062 64 Walk Me Home Pink
P.THOMAS.K.MOORMAN (PINK.S.HARRIS.N.RUESS) RCA 49 19

58 62 71 Good As You • Kane Brown
D.HUFF [K.BROWNB.BERRYHILL.
S.CARTER,T.PHILLIP£,WWEATHERLY] ZONE 4/RCA NASHVILLE

36 20
® Call You Mine The Chainsmokers & Bebe Rexha

THE CHAINSMOKERSANDREW WATT [ATAGGARTAPALL. DISRUPTOR/A.TAMPOSIAWOTMAN,S.MCCUTCHEON.T.ANN.N.J.WHltFIELD) COLUMBIA
67 6

73CD CD Callaita Bad Bunny & Tainy
TAINY.F.SALDANA,TUNES (B.A.MARTINEZ OCASIO.F.G.ORTIZ TORRES) RIMAS 68 5

dD Cash Shit Megan Thee Stallion Feat. Daeaby
UL JU (M.PETEJMMASONJ.KIRK) 1501CERTIFIED/300 74 3

NEW
C0St3 RlCS tamvfe il&W, Fh« URM lai iE. Snilejjijd J 9i Tie Sira &)1
PWEX£UKAE(DROUTEAHM<ADMWmSIIAHMSW DREAMVILLE/OJPINBRQSSMS IISCGOUlBOURNEXCAhM^ INTE’SCCFE

75 1
® CD 76 It’S You Ali Gatle

POP,HAPPY PEREZ.SAM WISHiA.GATIE.A.ALLAHVERDI, 
a.Wansei,n.pereZs.wishk0ski,n.a.schiavone] LISN/WARNER

70 4
CD 77 Talk You Out Of It Florida Georgia Line 

J.MOI (M.W.HARDY.H.PHELPSJ.ROGERS.A.VANDERHEYM) BMLG 73 21
® 89 Trampoline SHAED

SHAED.A.MENDOZA (C.LEE.S.ERNST.M.ERNST) PHOTO FINISH/CAROLINE 77 6
7976 One Thing Right Marshmello & Kane Brown 

MARSHMELLO (MARSHMELLO. JOYTIME COLLECTIVE/K.BROWNJ.FRASURE.M.MCGINN) RCA NASHVILLE/RCA
57 3

® ® Raised On Country Chris Young
CCROWDER.C.YOUNGiC.YpUNG, C.R.BARLOWE.C.CROWbER) RCA NASHVILLE

79 6

A week after Lizzo's "Truth Hurts" 
became her first top 10 on the 
Billboard Hot 100, the track does 
the same on the Radio Songs chart, 
where it surges 14-10, up 18% to 
52.3 million in audience, according 
to Nielsen Music. The song, which 
also drew 25.7 million U.S. streams 
and sold 22,000 downloads 
during the tracking week, was first 
released in September 2017. It 
received renewed attention after 
the track was featured in Netflix's 
Someone Great, which premiered 
in April, and has been added to the 
deluxe edition of Lizzo's new LP, 
Cuz I Love You. -g.t.
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La La Land Bryce Vine Feat, yg
SIR NOLAN.SIMON SAYS (B.C.R.JOHNSON.S.ROSEN. N.LAMBRO2a,K.D.RJACKSON,JP CLARK) SIRE/WARNER

81 6
® CD 82 Soltera Lunay, Daddy Yankee & Bad Bunny

star eland
73 9

2A/1 * Meek Mill Feat. Ella Mai
C£fYM)lOGlCAUSnNfVitfRZ[RR\\U^^^ NWBACH7A.K.FRAh«UhLASCHNDURXA.ACHAWiSBG.KNO\\'lESCARTEkSSSTCRCHJUGWALLB?) ATLANTIC

69 82 54 14
® Ì84J The Ones That Didn’t Make It Back Home lustin Moore

J.S.STOVER.S.BORCHETTA (J.MOORE.P.DIGIOVAhNI,C.MCGIUJ.S.STOVER] VALORY
84 4

CD CD 85 Out The Mud Lil Baby Feat. Future
QUAY GLOBAL.GHOSTRAGE QUALITY CONTROL/(C.ROSSER.D.JONES.N.D.WILBURN) MOTOWN/CAPITOL

70 3
Calma Pedro Capo X Farruko
G.NORIEGAREC808 [PEDRO CAPQGNORIEGA. G.E.GONZALEZ PEREZC.E.REYES-RdSADO.F.).MARTINEZMG.PEREZ] SONY MUSIC LATIN

91 he] 71 17
79 dD 87

Before 1 Let Go Beyonce
B.KNOWLES CARTER.D.DIXIE [F.BEVERLY.L.BLACKMON, PARKWOOD/
T.MJENKINS.T.KEITH.B.G.KNOWLES  CAftTERJ.TEMPLE) COLUMBIA

65 12
90 dD 88 Love Ain’t Eli Young Band

D.HUFF (R.COPPERMAN.A.GORLEY.S.MCANALLY) VALORY 50 13
Sanguine Paradise Lil Uzi Vert
OOGIE fJlANE.BRANDON FINESSIN (S.WOODS, GENERATION NOW/LT.ORTIZ,B.TVEAL,K.CAMPBELL,M.GRAVES.BJ.TURNER. JR.) ATLANTIC

89 96 © 28 13
74 90 90

Girls Need Love A Summer Walker X Drake 
ARCHER (S.WALKER, FROZEN MOMENTS/A.ARCHER.A.GRAHAM) LVRN/INTERSCOPE

37 20
93 91 Otro Trago Sech Feat. Daren

DIMELO FLOW [C.I.MORALES WILLIAMS. O.E.CASTRO HERNANDEZ, J.VASQUEZ VALDESJ J.MENDEZ) RICH
81 5

• @ 92 Mother’s Daughter Miley Cyrus
A.WYATT (M.D.H.CYRUS.A. WYATT, A.MIETTINEN) RCA 54 3

94 93 Wake Up Travis Scott
ERANK DUKESiSJHOMAS.WlAIVEJ.MAYER [TRAVIS SCOTIATESFAYE. CACTUS 1 ACK./A-FEENYRTHCMASIRAJAHANWlAHANaNM^ GRAND HUSTLE/EPIC

30 6
- 94 Que Pretendes J Balvin & Bad Bunny

SKY (J.AOSORIO BALV1N.B. A.MARTINEZ OCASIO. UNIVERSAL MUSICA.RAMIREZ SUAREZ.D.E.TABORDA VALENCIA) LATINO/UMLE
65 2

NEW
□ No Me Conoce A Jhay Cortez, J Balvin & Bad Bunny

MASSMDELACRUZRFtNOSOiLMNIEVESCORTEZJAOSORIOBALVN. UNIVERSAL MUSIC
aAMARI!NEZ(KASDMBMA$SKRNANrcMDElACa^ LATNOAJME

95 1
95 Tap NAV Feat. Meek Mill

LONDON ON DA TRACK (N.S.GORAYA, LT.HOLMES.R.R.WILLIAMS.A.ESMAILIAN.WWEISS] XO/REPUBLIC
89 5

92 97 MEGATRON Nicki Minaj
POP (A.WANSEL.O.T.MARAJ. YOUNG MONEY/D.ANDREWS.H.VV.BROWNE) CASH MONEY/REPUBLIC

20 3
NEW © 1 Don’t Know About You • Chris Lane

J.MOI (A.GORLEY.M.W.HARDY.H.PHELPSJ.RODGERS) BIG LOUD 98 1
86 100 99 Ocean Eyes A Billie Eilish

F.B.O’CONNELL (F.BO’CONNELL) DARKROOM/INTERSCOPE 84 20
RE-ENTRY Fool Only Human Jonas Brothers

SHELLBACK (JJONAS.P.KJONAS II.NJJONAS.SHELLBACK) REPUBLIC 91 4

The track becomes Perry's 

15th top 10 on the Adult Top 40 
airplay chart, the fifth-best total 

in the tally's history (which 
dates to 1996). Maroon 5 leads 

all acts with 24 top 10s.

The Scottish singer-songwriter 
scores his first top 40 Hot 100 

hit as the ballad debuts 
on both Radio Songs (No. 42;

26.8 million impressions, 
up 27%) and Streaming 

Songs (No. 50; 11.3 million 
U.S. streams, up 4%).
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TOGETHER WITH MAJOR BRANDS CREATE A UNIQUE EXPERIENTIAL EVENTS
AND TALENT ENDORSEMENTS

• SHARES THE PASSION FOR MUSIC BY PROMOTING NEW ARTISTS
• SUPPORTS AND PROMOTES HISPANIC TALENT
• TAKES BILLBOARD AROUND THE WORLD
• WELCOMES ALL MUSIC GENRES

EMAX A FULL INTEGRATED ENTERTAINMENT COMPANY BELIEVES THAT AN 
ARTIST’S DREAM DOESN’T HAVE LIMITS, BACKGROUNDS, AGE OR GENDER

GANADORES DE
2 premios Latin Grammy, 3 premios Shock, Festival 
Hip Hop al Parque, 2 Premios Nuestra Tierra Mo- 
vistar, Triple Disco Platino por más de 60 mil copias 
de su álbum “El Mismo” vendidas.

Y AHORA DE GIRA POR ESTADOS UNIDOS
02.08.19 & 04.08.19 | MIAMI | Flamingo Theater 
03.08.19 ¡ORLANDO | The Plaza Live
08.08.19 | WASHINGTON D.C.| Howard Theater 
09.08.19 ¡HOUSTON | Stafford Center

10 .08.19 ¡CHICAGO | Patio Theatre
11 .08.19 | ATLANTA | Center Stage
15 .08.19 | NEW JERSEY | BarCode
16 .08.19 | NEW YORK | Stage 48
17 .08.19 | BOSTON | Lynn Auditorium

TICKETS EN WWWHQTUSTOUR.COM

Arthur Hanlon—virtuoso del piano/compositor/arreglista y 
nominado a los Premios Billboard y Emmy—es el nombre más 
reconocido de la música instrumental latina. Nacido en Detroit 
de padres irlandeses, Arthur encontró su lugar en la música 
latina, convirtiéndose en el único pianista en llegar al Número 
Uno de las listas radiales de Billboard.

Un virtuoso del piano con una maestría del prestigioso Man­
hattan School of Music de Nueva York -uno de los conservato­
rios más cotizados del mundo—Arthur toca una mezcla distinti­
va de Motown de Detroit, virtuosismo clásico y ritmos latinos, 
y ha grabado con superestrellas como Ozuna, Luis Fonsi, Laura 
Pausini, Marc Anthony, Juanes, Myriam Hernández, Sergio 
Vallín y Ricardo Montaner. Más recientemente, Arthur grabó 
“No Tuve la Culpa” junto a ChocQuibTown. La canción se con­
virtió en un hit que permaneció 16 semanas en los charts de 
Billboard.

Siempre fusionando culturas y estilos a través de su piano, 
Arthur ahora se une a la estrella Colombiana Fonseca en “Si Tu 
Te Vas”. Producida por Andrés Castro -conocido por su trabajo 
con Carlos Vives, Shakira y Prince Royce - esta hermosa fusión 
de piano, ritmos tropicales y la distintiva voz de Fonseca, 
cuenta la historia de un hombre en busca de la mujer que 
piensa que ha perdido. Con un video filmado enteramente en 
Colombia, Arthur visita algunos de los destinos más ¡cónicos 
del país, incluyendo la majestuosa Catedral de Sal, en su bús­
queda por pistas que lo llevarán a la mujer que ama.

HQTUSTOUR.COM
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FEATURES THE BEAT
46

52

56

7 DAYS ON THE SCENE
32 The Lion King premiere, 

Amazon Music's Prime Day

The Entertainer In what should 
be his laid-back legacy years, 
Billy Joel has become a 
touring titan, filling stadiums 
and making history with his 
perpetually sold-out Madison 
Square Garden residency.
He’s Got The Funk How Konrad 
Dantas turned the music of 
São Paulo's slums into a 
Brazilian sensation with 
YouTube channel KondZilla. 
Money Makers Taylor Swift 
rules Billboard's annual 
earnings list, which shows 
music's top acts are making 
bank from growth in streaming 
and touring income.

BILLBOARD HOT 100
3 Post Malone's "Goodbyes" 

debuts at No. 3 as Lil 
Nas X's "Old Town Road" 
approaches history with a 
15th week at No. 1.

TOPLINE
18 As he exits The Recording 

Academy after 17 years, Neil 
Portnow gets candid about 
his successes, missteps and 
what he plans to do next.

26 A look atthe year in touring 
halfway through 2019.

37 As the music industry 
turns its attention to 
Africa, Nigeria's Burna Boy 
is becoming its biggest 
recent success.

42 Jenni Rivera's musical 
legacy lives on with the 
discovery of new tracks on 
hard drives that were held 
"hostage" for years.

MY BILLBOARD MOMENT
80 Paradigm Talent Agency's 

Tom Windish on the pivotal 
year that earned him a high 
rank on Billboard's 2016 
Power 100 list.

THIS WEEK

Volume 131/No. 17

ON THE COVER
Billy Joel and his rescue 

dog Jack photographed by 
Miller Mobley on July 8 in Cold 
Spring Harbor, N.Y. Joel wears 

a Tom Ford Jacket, Calvin 
KleinT-shirt, Ermenegildo 
Zegna jeans and Kenneth 
Cole shoes. Find out Joel's 

favorite song to sing at 
billboard.com/videos.
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TICKETS

What Happens To Hot Tickets
Secretly recorded phone calls offer an unprecedented look into how Live Nation helped 

Metallica and about a dozen other acts do business with online resale sites

BY DAVE BROOKS and HANNAH KARP

I
N FEBRUARY 2017, DAYS 
before Metallica announced 
its WorldWired North American 
stadium tour, Live Nation 
president of U.S. concerts Bob 

Roux spoke by phone with a little- 
known wealth adviser turned event 
promoter who had been tasked by an 
associate of the band to move 88,000 
tickets straight onto resale sites like 
Stub Hub before fans had a chance to 
buy them at face value.

“Ticketmaster will not do it,” 
Roux can be heard saying on the call, 
explaining that the plan had to be 
concealed and suggesting that “either 
a Live Nation employee or a venue 
box office basically take these and 
sell them into a singular account,” 
the way tickets are typically allocated 
to fan clubs or sponsors. Once the 
tickets were placed there, they would 
be listed and sold on such secondary­
market sites as Stub Hub.

“When this happens, 4,600 tickets 
into a single account,” said Roux 
on the call, “there may be some 
eyebrows that get raised.”

That conversation resurfaced 
after the other executive on the line, 
Vaughn Millette —nowchairman/ 
CEO of Outback Presents — sent 

a recording of it to Live Nation 
executives and board members 
in a June 27 email to alert them of 
information he had collected while 
working as a business partner to the 
company. Billboard obtained the 
email from a source close to Live 
Nation. Millette, who declined to 
share it with Billboard, recorded the 
call between New York and Roux’s 
Houston office line without Roux’s 
knowledge, sources say, has been 
building his own promotion business 
and is now competing with Live 
Nation for clients.

The recording, which would 
have been legal to obtain without 
one party’s consent under both 
New York and Texas state laws, 
offers an unprecedented view 
into how thousands of concert 
tickets for major tours have been 
sold first on the secondary market 
— where resellers can mark up 
prices — without being offered 
to the public at face value. It also 
shows the extent to which the rise 
of online ticket sites puts pressure 
on artists and promoters to capture 
some of the profits resellers were 
making — and how Live Nation is 
uniquely positioned to help solve 

the problem, as the owner of the 
giant ticketing platform that even its 
rivals use.

The difficulty of finding tickets at 
face value was the subject of a letter 
sent by Sens. Jerry Moran, R-Kan., 
and Richard Blumenthal, D-Conn., 
in 2018 to Ticketmaster president 
Jared Smith. Smith wrote back that 
“Ticketmaster does not have, and has 
never had, any product or program 
that allows ticket scalpers, or anyone 
else, to buy tickets ahead of fans.”

Although the U.S. government does 
not regulate ticket sales, the Federal 
Trade Commission Act prohibits 
unfair or deceptive acts affecting 
commerce. The Department of 
Justice’s antitrust division monitors 
competition in ticketing, and is tasked 
with enforcing a 2010 consent decree 
following Live Nation’s merger with 
Ticketmaster that bans the company 
from retaliating against venues and 
promoters for not using its software.

But in a rare acknowledgment of 
an industry practice little known 
to the public, Live Nation now 
tells Billboard that the company 
has facilitated the quiet transfer 
of concert tickets directly into the 
hands of resellers through the years,

MARKET WATCH

TOTAL ON-DEMAND STREAMS 
WEEK OVER WEEK

Number of audio and video 
on-demand streams for 
the week ending July 11.
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albums plus audio streaming­
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though only at the request of the artists involved — 
who control the tickets.

Between 2016 and 2017, “about a dozen artists out 
of the thousands we work with asked us to do this,” 
the company said in a statement to Billboard.

But Live Nation says artists rarely seek its help 
to sell their own tickets on the secondary market 
anymore, which shows how quickly the business 
is evolving. “Since then, requests like these have 
declined virtually to zero as tools like dynamic 
pricing, platinum seats and VIP packages have proven 
to be more effective at recapturing value previously 
lost to the secondary market,” the company said. 
It’s now “standard practice to use Ticketmaster’s 
Platinum, VIP and other tools to help tours price 
closer to true market value,” but noted that “in this 
situation, a consultant for the band opted to use the 
secondary market to try to capture that value,” with 
the additional value benefiting Live Nation as well.

The consultant was Tony DiCioccio, a Metallica 
insider, who worked with the group as a “ticketing 
consultant,” the band’s publicist told Billboard.

Live Nation said that it “does not distribute tickets 
on any platform without an artist’s explicit approval.” 
But representatives for Metallica told Billboard in June 
that the bandmembers themselves were not aware at 
the time that DiCioccio had made a deal with Millette 
and Live Nation.

Metallica’s longtime managers are QPrime 
co-founders Cliff Burnstein and Peter Mensch. But 
those who have worked with the band said DiCioccio, 
a former Q,Prime manager, is “family” to Metallica, 
which still employs him, according to its publicist.

Live Nation CEO Michael Rapino won the bid 
to promote Metallica’s 2017 North American tour 
by offering the band 95% of the gross revenue, a 
source tells Billboard, hammering out the deal by 
phone over Christmas 2016, another source recalls, 
to beat rival AEG’s bid. It was a coup for Rapino, 
given that Metallica had worked for years with 
independent promoters.

Afterward, Live Nation’s Roux entered separate 
discussions with DiCioccio about the straight-to- 
resale deal for the North American market. Such 
arrangements are legal but rarely discussed openly, 
given concerns about how fans will perceive them, 
touring executives tell Billboard.

A source familiar with the deal says the parties 
agreed that Metallica would get 40% of the resale 
revenue, Live Nation 40%, DiCioccio 12% and 
Millette 8%, though another source said Live Nation’s 
share was lower.

According to Live Nation, DiCioccio realized how 
much money could be made on the resale market 
after Metallica’s 2016 concert for the opening of U.S. 
Bank Stadium in Minneapolis, where over 10,000 
tickets were sold “on the secondary market without 
the band’s participation,” in part because the group 
initially priced the tickets too low. Management was 
nervous that high-priced tickets would anger fans, 
according to a promoter.

“After seeing the volume of secondary transactions 
for that show and the benefit being captured by 
brokers,” Live Nation said in its statement, “the 
independent consultant [DiCioccio] worked with Live

Nation on a unique distribution strategy that used the 
secondary market as a sales distribution channel for 
select high-end tickets.”

On the call in February 2017, Roux and Millette 
outlined how they would sell up to 4,400 tickets per 
show for 20 concerts on the tour. Millette spent over 
six months trying to sell the tickets and ultimately 
lost money, sources say, even though the tour 
grossed more than any other that year — $111 million, 
according to Billboard Boxscore. At one point, a 
portion of the resale tickets had to be discounted: Out 
of a total of 1 million tickets, about 10,000, or 1%, 
were sold for $10 below face value, discounted to $39 
from $49, a source says.

Millette didn’t return some of the sales revenue 
he had earned, telling the others that it was his 
commission for the under-face-value sales and the 
monthslong effort, sources say. DiCioccio and the 
band sought to reclaim that revenue after the deal 
came up short, but did not receive it, the sources add.

In 2018, Live Nation supported another, more 
successful effort by Metallica to move its tickets 
straight to the resale market with the help of a 
different partner, sources say. These quieter efforts 
were prompted as artists began seeking Live Nation’s 
help to capture more of the profits going to scalpers — 
and a slew of well-capitalized resale firms cropped up 
to assist. These ticket consolidators and resellers are 
still looking to strike direct deals with bands and other 
ticket owners, according to concert executives.

“There’s DTI, there’s Dynasty, and everyone 
running around right now, out talking to managers, 
agents and anyone alive saying, ‘Give me a bunch 
of those Pis [top-tiered tickets], and I’ll make you a 
bunch of money,’ ” said Rapino at the 2018 Pollstar 
Live conference in Los Angeles. “For some artists, if 
that’s what they want to do, I’m in the ‘whatever you 
want to do’ business. If an artist wants to take some 
of his tickets and do a deal with DTI or StubHub or 
whoever, that’s his ticket and his business.”

But today, Live Nation is encouraging artists to 
use other means to maximize their revenue, which 
have proved far more effective. Over 500 tours 
for acts including Taylor Swift, Madonna and 
Dead & Company are now offering higher-priced 
Ticketmaster Platinum tickets — a 30% increase over 
2018 — and such tools have returned $600 million to 
artists on shows during the past two years, according 
to its financial filings. Front-of-house pricing is up 
30% over the past two years at Live Nation arenas 
and amphitheaters, the company reported in the first 
quarter, noting that even with the higher prices it 
wasn’t experiencing any decline in demand.

In an interview with Billboard in June, Millette said 
he had helped bigger promoters resell tickets as a way 
to understand how the concert business worked, as a 
newcomer to the field.

Greg Maffei, chairman of Live Nation and CEO 
of Live Nation’s biggest stakeholder, Liberty Media, 
said in an interview with Billboard that he had 
received Millette’s June email, which also accused 
Live Nation of “falsifying expenses” related to rent, 
marketing and even towels. A spokeswoman for 
Maffei said that he and Live Nation’s board deemed 
it “meritless.” O

SONY RESTRUCTURES 
MUSIC DIVISIONS

Recorded music and 
publishing will fall under 
Rob Stringer's purview

BY ED CHRISTMAN

Sony Corp, is putting both Sony Music 
Entertainment and Sony/ATV Music 
Publishing under the new umbrella of 
Sony Music Group, which Sony Music CEO 
Rob Stringer will helm as chairman.

The move is effective Aug. 1, 
according to an internal Sony memo 
obtained by Billboard, and represents 
a significant structural change for 
the Tokyo-based conglomerate. For 
years, Sony/ATV has been separate from 
SME, with their respective leaders 
until now reporting to corporate 
management separately.

Under this new structure, Sony/ 
ATV chairman/CEO Jon Platt will 
report to Stringer. Platt will retain 
the authority and responsibility he 
currently has with respect to the 
operation of the music-publishing 
business, according to the memo from 
Sony Corp. president/CEO Kenichiro 
Yoshida. Until November 2018, Sony/ATV 
had been owned as a joint venture with 
other equity stake holders, but Sony 
Corp, acquired the 70% it didn't own in 
a deal valued at $4.75 billion.

In addition to taking on the 
chairman role, Stringer remains CEO 
of SME, now the recorded-music arm 
of the new Sony Music Group. Platt 
just joined the company on April 1, 
replacing Martin Bandier, who had 
been in charge of Sony/ATV since 2007.

"The purpose of this new group is 
to further strengthen and solidify 
Sony's position as a leader in the 
music industry and create new value 
for the company," the memo states. 
"This unification will help us foster a 
higher level of collaboration between 
our recorded-music and music-publishing 
businesses, while respecting and 
maintaining the independence and 
unique culture of each organization." 

Meanwhile, SME Japan will remain 
a separate entity, reporting to 
Yoshida, who says that he expects the 
two companies "to further strengthen 
their collaboration in the spirit of 
One Sony."

The memo notes that the rise of 
streaming and other market changes 
prompted the move: "We felt it was 
particularly important for Sony to 
take proactive steps to sustain its 
leadership position in the music 
industry .. . [and] strengthen our 
value to artists, songwriters and 
business partners." ST

R
IN

G
ER

: C
O

LU
M

BI
A 

R
EC

O
R

D
S.

 P
LA

TT
: R

IC
H

 P
O

LK
/G

ET
TY

 IM
AG

ES
.

16 BILLBOARD I JULY 20, 2019



infor

BARCLAYS 
CENTER 
BROOKLYN



TOPLINE

Portnow 
Looks 
Bock

As the Recording Academy 
chief steps down, he recalls the 
highs and lows of his 17 years

BY MELINDA NEWMAN

HE GLITTERY GRAY 
Baldwin grand piano 
that Carole King once 
played during a visit 
to his office will stay. 
But the $150 bass from 

his high school band that’s propped 
up in the corner will go, as will the 
autographed photo of President Donald 
Trump signing the Music Modernization 
Act into law. As Recording Academy 
president/CEO Neil Portnow prepares 
to vacate his spacious, brightly lit 
Santa Monica, Calif., corner suite on 
July 31 after 17 years at the helm of the 
organization that runs the Grammy 
Awards, he’s sorting through layers 
of material and memorabilia he has 
collected over time.

Otherwise, Portnow, 71, is taking care 
of academy business before he “turns

-«HNWMji

Portnow 
photographed 

in2016.

the keys over” to his successor, Deborah 
Dugan, who officially replaces him on Aug. 1.

Portnow achieved a lot: negotiating a new 
10-year Grammys contract with CBS in 2016 
that’s worth a reported $600 million; overseeing 
the 2008 opening of the Grammy Museum at 
L.A. Live in Los Angeles, as well as its three 
branches; creating the academy’s Grammys on 
the Hill Advocacy Day and District Advocate 
Day; expanding MusiCares, which has helped 
over 150,000 artists and musicians with health 
care or financial support; and propelling the 
Latin Grammy Awards’ move to Univision. To 
those outside the music business — as well as 
some within it — his controversial comment 
at the 2018 Grammys about how women need 
to “step up” has cast a shadow over his final 18 
months. But he also transformed the academy, 
which now has more than $100 million in net 
assets.

“The Recording Academy is a completely 
different organization than before he became 
CEO,” says newly elected chair of the board 
of trustees Harvey Mason Jr., who has

known Portnow for 12 years. “Its success and 
accomplishments can be attributed to Neil. He’s 
dealing with a lot of people with a lot of different 
interests, and he’s able to pull them together for 
the good of the academy, the industry and music 
creators.”

Later this year, Portnow will get to vote for the 
Grammys for the first time in nearly two decades. 
“I’m a voting member,” he says, mentioning blank 
ballots from every year since 2002 on his desk. 
But he hasn’t voted since he held his job, “because 
I always wanted to be in a position where I could 
say it wasn’t by my vote one way or the other that 
made anyone receive a Grammy or not.”

As he prepares for his next chapter, a relaxed 
and slightly wistful Portnow discusses how he 
expanded the academy’s advocacy work and 
increased the organization’s diversity, as well as 
those “step up” comments.

What’s your mindset as you get ready to 
leave this organization after 17 years?
I have a bunch of old cars, and if I were going to

sell you one, I would take it to the best mechanic 
— then I can turn over a machine that can take you 
anywhere you want to go, so you can get in the car 
and drive the minute you get the keys. I want to 
turn over a well-oiled, well-running machine.

Deborah Dugan will be The Recording 
Academy’s first female CEO. What signal does 
that send to the industry?
Any time opportunities arise where we can create 
diversity and inclusion and get back to that 
wonderful phrase — “You’ve got to see it to be it” 
— it creates an aspiration that people can see and 
really feel like they could have a shot. I think most 
important, though, is that it be the right person.

You negotiated the $600 million agreement 
to keep the Grammy Awards on CBS through 
2026. What kind of financial security does that 
give The Recording Academy?
The ratio of the revenue from the telecast to our 
overall income when I started could have been 
70%, maybe more. It’s dramatically less now.

8 BILLBOARD I JULY 20, 2019



We’ve [added] a sponsorship piece, increased our 
ticketing revenue, and I pulled the international 
rights from CBS and we’re now in more than 190 
territories. But this 10-year deal is wonderful 
security to have.

In the 18-49 demo, this year’s Grammy Awards 
were your lowest-rated, though the overall 
ratings were up slightly over 2018. Do ratings 
matter as much as online and social media 
attention? And how do you monetize that?

the impact is, so you want to let it roll a little bit 
to evaluate and see where else might this work.

Last October, the academy invited 900 new 
Grammy-voting members in an effort to 
increase diversity, and overhauled the voting 
membership process to include a peer-review 
panel. What results are you looking for?
It’s a curated list [to become a voting member], 
basically. We can go to every chapter and say, 
“Who are the people you think should be part of 

the appropriate system. I think this has been very 
positive for us [and] incredibly helpful.

Would you have stepped down if the 
“step up” controversy hadn’t happened?
I made that decision maybe two years ago. I 
[knew] the [transition] would be a hard process, 
and we haven’t done it in 17 years, so if we were 
going to do that, I needed to make up my mind 
well in advance. So it was really two years ago 
that I said to myself, “I think it’s time.” The

I think everybody is struggling 
with the metrics of how you 
evaluate what’s working and 
what’s not. We were up 10% 
in viewership overall, which is 
encouraging. And you have people 
finding us online, CBS All Access, 
the mobile side, so we don’t see 
any indication that the appetite is 
declining for the show.

MusiCares has raised over 
$60 million since its start. You 
had a staggering run recently, 
with honorees including Barbra 
Streisand, Paul McCartney, 
Bruce Springsteen and, in
2015, Bob Dylan, who gave a 
legendary 30-minute acceptance speech. 
That has to be a standout.
We didn’t know if Bob was going to perform 
because he wasn’t ready to commit, so we prepared 
for every possible eventuality. And up until the very 
last minute we weren’t sure how he was going to 
accept the trophy — it could have been “thank you 
very much.” We got a historic performance that 
was unimaginable and unbeatable.

The Grammy Museum turned 10 this year and 
has expanded to three branches across the 
country. Does it support itself financially?
The museum needs to be self-sufficient. It has 
kind of been a little bit of a roller coaster: We’ve 
had some pretty good years, we’ve had years that 
were a little bit challenging, and now we’re on an 
upward curve again.

How important is the academy’s advocacy 
work, including Grammys on the Hill?
When I started, we didn’t have an advocacy 
department. When the Grammys come to 
Washington, it’s exciting. It is one of my 
proudest accomplishments. When we do our 
member surveys, advocacy is one of the main 
things our members feel good about.

Last year, the Grammys went from five to eight 
nominees in the four main categories. Why? 
And is that expanding to more categories?
We were hoping to create more opportunity, a 
chance to have a wider field. We feel good about 
how it went last year. I believe the organization 
thinks you can’t tell in one year necessarily what 

the organization?” We can proactively invite them 
if they have letters of recommendation from two 
peers. It’s about not having the person who’s a 
dentist full time and who has a couple of albums 
and winds up being able to be a voting member.

You have fielded complaints from the hip-hop 
community, which feels underrepresented, 
especially in terms of the big awards. Is its 
criticism fair?
Whoever gets the most votes in any category 
receives the Grammy. One vote can 
make the difference. So if it’s a matter of 
particular communities and genres that feel 
underrepresented, the answer is, join and vote. 
We’ve worked on that over the years really, really 
hard, and sometimes we were more successful 
than others. We still have a ways to go.

The Recording Academy created a task force 
on diversity and inclusion in May 2018 after 
you were criticized for saying women need to 
“step up” if they want to have a bigger role in 
music. How is that going?
[Task force chair] Tina Tchen felt that the most 
effective way for this to work is, as the group 
came to conclusions about [how things might 
work better], let’s have those conversations as 
they happen and see if along the way we can 
have an impact. So all the changes that you’ve 
seen over the past year are partly a result of 
that. The next step is areas where they have 
made suggestions about things that could be 
handled better with respect to diversity and 
inclusion; those things need to get plugged into 

unfortunate part with the controversy, if you want 
to call it that, is everybody wanted to conflate it 
with the decision that I made — and frankly, it 
had nothing to do with it. I am not stepping down 
because of that. I like setting the record straight, 
because not everybody got the nuance of that.

But it has been a rough 18 months because of 
that controversy and its fallout, as well as an 
ongoing lawsuit filed by a former MusiCares 
vp who alleged wrongful termination and 
age discrimination, among other claims. Do 
you wish you had left earlier?
I don’t second-guess myself, [but] I would say that 
the past year and a half has been challenging. In 
any job you’re going to have all kinds of things 
that happen and difficulties — whether it was the 
[2008] writers strike or when Whitney Houston 
passed away the night before the Grammys — but 
this got a little personal. However, once I got past 
the personal part of it, I felt like, “Well, maybe 
there’s an opportunity here. If this is a teaching 
moment, let’s use it as that.” That’s where the task 
force came from, and [we’re] putting more focus 
on those issues. So that’s a positive that came out 
of something difficult.

What will you miss the most?
The people. I love the work and I enjoy the variety 
of one phone call to another, one minute to the 
next. But all of that, when you boil it down, is with 
people. The industry relationships will continue but 
on a different basis, and that’s going to probably be 
the biggest adjustment. But I’ll always be findable, 
because I want to be findable. O
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Saban’s $500M Label Bet
Billionaire Univision chairman Haim Saban is looking to get in on the "golden 
age of the music world" with a hefty investment in a new music company

BY LEILA COBO

I
n late 2018, the same topic of conversation 
would come up every time entertainment 
mogul Haim Saban chatted with two of his 
friends, Lucian Grainge and Lyor Cohen. "They 
thought we were on the cusp of the golden age of 

the music world," recalls Saban. "The first thing 
that came to my head was, 'If this is the golden age, 
why am I ignoring it?'"

Saban decided to pay attention, to the 
tune of half a billion dollars: He plans 
to invest $500 million in Saban Music 
Group (SMG), a new Los Angeles-based 
label and music company with a global 
outlook and a roster to match. It will be 
led by CEO Gustavo Lopez, whose Latin 
entertainment company, Talento Uno Music, was 
acquired by Saban in May.

The money doesn't come with a timeline 
or strings attached. "I can tell you that that 
$500 million is available now," says Saban flatly. 
"The timing of the expenditure will depend on the 
opportunities presented to us. I don't think it will be 
10 years, but I think it could be next week, or in two 
or three years."

Those opportunities will fall under two main 
categories: artist development and acquisitions. 
Already, SMG has signed Colombian reggaeton 
star Reykon and Puerto Rican YouTuber

Daniel El Travieso — both from Lopez's Talento 
Uno — as well as Israeli duo Static & Ben El and 
French artist Marie Monti. And it is negotiating 
with three music companies regarding 
acquisitions: a Latin business and two "general­
market companies that don't know Latin exists," 
says Saban. The point is, he stresses, SMG will 

have a Latin focus but will branch out.
A music venture with Latin roots makes 

sense for Saban, 74, who has had a long 
career in entertainment — beginning as 
a musician, then as a record producer 
and record-label owner — and is a major 
Democratic Party donor, particularly on 
pro-lsrael issues, as well as a philanthropist.

(The Saban Family Foundation has donated 
$420 million to charity since 2000.) But Saban may 
be best known for launching the 1993 children's 
TV show Mighty Morphin Power Rangers, which he 
eventually leveraged into the Fox Family Channel, a 
joint venture with News Corp. In 2007, Saban also 
led a group of investors to acquire Spanish-language 
media giant Univision Communications, and remains 
the company's chairman. The two companies will 
function independently from each other, he says.

Lopez's background is entirely in Latin, as 
the longtime GM and executive vp of Universal 
Music Latin, where he launched Latin urban label

Machete Music, home to artists like Wisin & Yandel 
and Don Omar, and also ran Universal Music Latin 
Entertainment's regional Mexican labels, Fonovisa 
and Disa. After leaving UMLE in 2017, he launched 
Talento Uno with a small roster of up-and-comers.

Saban says SMG's competitive advantage lies in 
his investment in the business. But, he adds, "the 
management of the company is solely in the hands 
of Gustavo and his team."

Lopez is aware that SMG doesn't have huge 
names, but he isn't worried. "Bad Bunny wasn't a 
superstar two years ago," he says. "We're in a world 
where artists are developing at a faster pace than 
they ever were. One of our goals is f indi ng artists 
that have strong regional appeal and make them 
into international stars."

The plan is to be strategic. "We are not going 
to sign 100 artists," says Saban. "This is going to 
remain a boutique label with significant resources 
to put behind the very few artists that we will sign. 
Exceptfor hip-hop, there is no limitation to the 
categories of music we will look to be involved with. 
We will be very opportunistic." O

Cannabis 2.O: High-End Vapes
Artists are hoping to cash in on vaping hardware, the next big thing in legal weed

BY DAVE BROOKS

"When I first saw the Double Barrel, 
I wasn't sure if I was supposed to hit 
it or hit someone with it," jokes weed 
entrepreneur Mario “Mr. Sherbinski” 
Guzman. He's showing off prototypes 
for a new dual-chamber cannabis/CBD 
vaporizer — which resembles a pair of 
brass knuckles — that allows users to 
mix different strains and oils to create 
their own flavors and THC profiles.

In early 2020, Guzman's Sherbinskis 
marijuana company will join Post 
Malone's Shaboink cannabis startup 
(along with four other companies) to 
create limited-edition concentrates 
for the Double Barrel, a vaping device 
that's leading a hardware boom to make 
high-end vaporizers the next cultural 

status symbol — and getting musicians 
onboard to help sell them.

Legalization took away some of 
the mystique of THC strains like 
Guzman's Gelato. Now, anyone can 
buy it at a dispensary or Barneys, which 
carries Sherbinskis at its flagship in 
Beverly Hills, Calif.

What consumers can't buy — at least 
not yet — is deluxe vaping hardware, like 
retailer Select's gold- and champagne­
colored Lux CBD vaporizer, featured 
in Mustard's new video "100 Bands" 
featuring YG. Select is planning to 
release the Lux in the fall, while Double 
Barrel will be available in stores next 
yearfor about $190. Double Barrel chief 
branding officer Ann Skalski envisions 

consumers lining upfor a chance to buy 
a limited-edition vaporizer much as they 
would for sneakers or streetwear.

In January, Select hired former Beats 
executive vp Jason White as chief 
marketing officer to reach out to the 
creative community and explain its 
ethos: that it's the hardware itself that 
defines the culture. The mechanical 
design and hardware is what cannabis 
companies hope consumers will 
embrace as a cultural statement.

"The trend is high-end," says 
Guzman, citing a recent Double Barrel 
announcement that the company 
would be selling a $100,000 diamond- 
encrusted, gold-plated vaporizer.

A recent study found a sharp rise in

careful," says a music-branding expert 
who has done a number of seven­
figure deals and thinks vapes will be 
more prominent in videos,films and as 

From top: Guzman at 
his Mendocino, Calif., 

grow operation in 
2018; Double Barrel's

dual-oil chamber
fashion accessories that get you high. O vaporizing system. SA
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17 YEARS
OF OUTSTANDING
LEADERSHIP

1VERY HEARTFELT
THANK YOU

FROM YOUR RECORDING ACADEMY, LATIN RECORDING ACADEMY®, 
GRAMMY MUSEUM®, AND MUSICARES® FAMILIES

RECORDING 
ACADEMY
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FROM THE DESK OF

CO-FOUNDER, MERGE RECORDS

Laura 
Ballance

The North Carolina label 
celebrates its 30th anniversary

BY HARLEY BROWN 
PHOTOGRAPHED BY LISSA GOTWALS

W
HEN WE STARTED, WE 
had no expectations,” says 
Lauro Ballance, co-founder 
of the North Carolina-based 
independent record label Merge Records 

and bassist for the scrappy indie rock 
band Superchunk. “It was a punk rock 
hobby. We didn’t think it was going to be a 
successful business.”

Ballance, who grew up in Goldsboro, 
N.C. — “a tiny little town with lots of 
tornadoes,” she says — started Merge with 
co-founder and Superchunk guitarist­
vocalist Mac McCaughan in 1989, 
originally to release music from local bands 
whose life cycle would otherwise last a 
few DIY shows. Thirty years later, their 
“hobby” is an indie powerhouse that has 
released critically acclaimed albums from 
such acts as Arcade Fire, Neutral Milk 
Hotel,Spoon andShe & Him.

Merge celebrates its success every five 
years with a multiday festival in Durham, 
N.C. This year’s milestone observance, 
called MRG30, will take place July 24-27 
and features headliners Fucked Up, 
Destroyer, Waxahatchee and more. 
Attendance is capped at 750 so that 
everyone can fit inside Cat’s Cradle, the 
Durham venue where most of the sets are 
located. (Some shows have taken place 
outdoors or, this year, at the 1,300-capacity 
Carolina Theater.) “It’s kind of like going to 
summer camp for a week,” says Ballance. 
“You see the same people over and over 
again, every day.”

Ballance and McCaughan’s business 
partnership is the “yin and yang” behind 
Merge, which they founded after meeting 
at a Durham pizza shop where they both 
worked in college. Later on, Ballance 
ran Merge out of her bedroom while 
McCaughan was at Columbia University. 
Their roles at the label have remained 
almost the same since its early days,

which suits Ballance, 51, who stopped 
touring with Superchunk in 2013 due to a 
hearing condition. “I’m a nuts-and-bolts 
person, and he’s an ideas person,” she 
says. “I’m taking care of the details, and 
he’s throwing out more stuff for everyone 
to get done.”

Superchunk — which generated enough 
earnings for McCaughan and Ballance to 
live on until around 2000 — put out its 
first three albums on Matador Records, 
leaving once Merge had grown to the 
point where the band felt it could release 
its fourth LP, Foolish, on the label. “At 
first, Superchunk definitely took up a lot 
more time than Merge,” says Ballance. 
“But in a lot of ways, the band helped to 
grow the label.”

Billboard spoke with Ballance about the 
perils of launching and running an indie 
label today, navigating the transition

from sales to streaming and how artist­
friendly deals can backfire.

Knowing what you do now about 
running a label, would you give your 
younger self any advice?
We started the label at an ideal time. I don’t 
think I would change anything, nor would 
I want to start a label now. The first few 
years, we would call Cargo [distribution] in 
Chicago, and they would order 50 7-inches. 
Then, in ’92, Corey Rusk from Touch and 
Go Records called us, and Touch and Go 
was distributed by [Alternative Distribution 
Alliance]. Eventually we started doing 
[distribution] ourselves once we had more 
knowledge and the capital to do it, and in 
2009, we decided to go direct with ADA.

Why wouldn’t you start a label now?
When we started Merge, we thought it was 

"Weall expressour 
opinionsfreely on 
social mediaand try to 
use whatever platform 
we have to inspire 
people to vote or go to 
protests," says Ballance, 
photographed June26 
at Merge Records in 
Durham, N.C.
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a fun thing to do in order to help preserve 
and document what was going on in our 
local scene. Nowadays, when people start 
stufflike that, they think they’re going 
to become millionaires or it’s going to be 
a startup. There are these complicated 
emotions around record labels right now 
— we’re often made out to be the bad guys. 
There keeps being this question lately of, 
“Do we need record labels?” I think people 
don’t recognize what we do and the value 
of our work, and how hard it is to do all 
the things it takes to curate, manufacture, 
distribute and promote records. It would 
be OK for someone to start a label now as

“Money comes before relationships a lot of 
times in this business, unfortunately.”
long as they didn’t have expectations that 
it was going to be their bread and butter.

When did you reach the point where 
you realized that it could be?
Mac and I mainly lived off Superchunk 
until 2000 and then started paying 
ourselves a salary. In the late ’90s we put 
out 69 Love Songs, the Magnetic Fields 
box set, and that did much better than we 
had anticipated. Nixon, the Lambchop 
record, wasn’t a runaway success but was 
one of the first records we put out that 
NPR started paying attention to. It felt 
like that was a real breakthrough to reach 
those people. That made me think about 
how people my age who have similar 
interests were moving into these positions 
in the media where they can go, “We 
ought to review this Lambchop record.” 
That was an exciting time.

What has been the most challenging 
time for Merge?
Right now. We had the good fortune to 
start when you would still put out a record 
in three formats, and then we would just 
put out CDs and only do vinyl for bands 
that were bigger. CDs are relatively easy 
to manufacture. You can do it quickly and 
pretty cheap. Then Apple started selling 
downloads, and it was like free money. A 
lot of people were complaining about how 
there was piracy and people were stealing 
music, but it turned out that people would 
rather buy a download from a legitimate 
source, for the most part.

As we gradually move away from 
downloads and toward streaming, we 
are going back to the ’80s in a lot of ways 
financially. A lot of us got really spoiled by 
how great and easy it was to make money. 
For a while there, artists were actually able 

to make a living after putting out a record, 
and that’s much harder right now, but that 
expectation is still there that they should 
be able to. If bands feel like their income is 
compressing, they blame us.

You have picked up some acts, like 
Spoon and Torres, that other labels 
had dropped. What do you look for in 
signing bands?
We are always willing to invest and take 
time to develop an artist and support 
them, even if records don’t do well right 
away. Something I’m struggling with 
recently is, we’ve always done these 

really artist-friendly deals — with an 
expiration date — and most other indie 
labels at this point are doing perpetuity 
deals. As an artist myself, I never felt 
like that was an ethical thing to do. 
But now, because of the nature of the 
business, there are all the opportunities 
for bands to get their stuff on [digital 
service providers] without a label. We’re 
struggling with some of our artists 
taking their catalog away and going 
direct with the DSPs or through an 
aggregator of some kind. I think there’s 
this desperation, like, “We have to take 
advantage of every dime we can get our 
hands on, even if it means damaging our 
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1 An old invitation to T-shirt­
printing company Tannis 
Root's 25th-anniversary party; 
aticketto Isabella Rossellini's 
"Green Porno" performance; 
an Adam Ant postcard; and an 
"Empathy Isa Political Issue" 
sign. 2"None [of our letter-writing 
fans] have been as persistent, 
nor have misunderstood the 
nature of what we actually do, 
as prolifically and colorfully 
as 'The Harbormaster/ " says 
Ballance of a particular fan.
3 Wildfire, a model horse Ballance 
has had "since 1975, the same 
year 'Wildfire' was a runaway hit 
for Michael Martin Murphy."

relationship that we’ve cultivated over 
the last however many years.” Money 
comes before relationships a lot of times 
in this business, unfortunately.

Have your recent signings been 
doing this?
It’s more likely to be ones that we’ve been 
successful with, because those are the ones 
that are used to a certain level of income, 
and that compression is freaking them 
out. They’re more likely to have managers 
because they’re successful, and then they 
have this problem that they have someone 
taking 15% or 20% of their income, so 
they need even more money, so then the 
manager starts looking for ways for the 
band to have more income, and that is 
cutting out one more person.

North Carolina has been a 
battleground for issues of social and 
racial justice. How do you navigate 
that political climate?
Shortly after [President] Trump was 
elected, some people pulled down a 
Confederate statue outside the courthouse, 
and a few weeks later there was a rumor 
that white supremacist groups were 
going to demonstrate. People started 
massing downtown to counterprotest, and 
businesses and schools were shutting down 
because they were scared. Our office is in 
downtown Durham, and I did feel, “Maybe 
it’s not safe for us to be down here.” But 
Durham is pretty liberal, so it doesn’t 
usually affect our day-to-day lives. O
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Songs For Sanctuary
How a benefit for one music manager's immigrant parents turned into a 
multiyear, Selena-themed concert series headlined by Kali Uchis in Central Park

BY TATIANA CIRISANO

A
S THE ONLY NATURAL-BORN U.S. 
citizen in her family of five, Doris 
Muñoz grew up with an emergency 
plan in case she arrived to find her 

childhood home in Southern California empty. 
Her family’s anxieties were realized when her 
older brother was deported to Mexico in 2015. 
As the current U.S. administration rolled out 
anti-immigration policies in 2017, she worried 
about her parents, who were still seeking a path 
to citizenship. “I had been living in fear my 
whole life,” says Muñoz, a 25-year-old music 
manager who founded her own firm, mija 
mgmt, that year. “I had to take action.”

In 2017, she organized a concert to 
raise the $6,000 in legal fees needed 
to file immigration paperwork for 
her parents. The event sold out Los 
Angeles’ 300-capacity Hi-Hat and 
convinced local Chicano artist Cuco, 
who performed, to sign with Muñoz for 
management. Since surpassing her goal, Muñoz 
has hosted nine concerts in the series, dubbed 
Solidarity for Sanctuary, raising over $14,000 to 
support immigrant rights.

Muñoz originally distributed concert 
proceeds directly to individuals, but changed 
strategies for Solidarity for Sanctuary’s first 
New York edition last year. “I wanted direct 
impact, but it was difficult to target single folks 
that need it,” she explains. “What we can do is 
provide a platform for organizations that do the 
work in the trenches.” She partnered with Voto 
Latino and Make the Road New York, which 

were set up on-site to receive donations and 
provide volunteer opportunities to the more 
than 4,000 attendees. That event was named 
Selena for Sanctuary, and it celebrated the late
Tejano icon with covers of her songs by Gaby 
Moreno, Mon Laferte, Omar Apollo and 
Selena’s widower, guitarist Chris Perez.

The next Selena for Sanctuary, set for the 
5,000-capacity SummerStage in New York’s 
Central Park on Aug. 18, will be the biggest 
yet. For performers Kali Uchis, Helado 
Negro, Ambar Lucid and Selena’s nephew, 
the producer Principe Q, it’s an opportunity 
to support an issue that’s close to home. “If it 

wasn’t for the strength my dad had on 
his journey to the States, I wouldn’t be 
here,” says Uchis, whose parents are 
Colombian immigrants. Cuco, now a 
perennial presence in the series, recalls 
his father as the last in his family to 
become a citizen. “There’s always fear 

you won’t see someone again,” he says.
Ahead of the 2020 election, Muñoz plans 

to register Solidarity for Sanctuary as a 501(c) 
(3) nonprofit and host the organization’s 
first-ever concert in Texas next spring. It’s 
an impressive climb for a fundraiser that, 
two years ago, Muñoz envisioned as a “little 
bucket” of cash in a bar. But no feeling will 
be better than when her parents achieve 
residency, which she hopes will happen by 
the holidays. “At the end of the day,” she says, 
“being aware of their status is what motivated 
me to get to where I am now.” O

New Deals
Arista Records 
signed teenage 
pop singer kenzie.

Bhad Bhabie 
signed a worldwide 
publishing deal with 
Pulse Music Group.

NLE Choppa 
launched his No 
Love Entertainment 
label with 
Warner Records.

Polydor signed rock 
band Inhaler, fronted 
by Eli Hewson, son 
of U2's Bono.

Puerto Rican artist 
Lunay signed a 
global publishing 
deal with Warner 
Chappell Music.

Executive Turntable
Def Jam Records 
upped Natina 
Nimene to senior vp 
urban promotion.

AEG promoted Jim 
King to CEO of 
its European 
festivals division.

Sam Reas was 
promoted to director 
of A&R at Sony/ATV 
Music Publishing.

Jimmy Harnen was 
named president/ 
CEO of Big Machine

Label Group 
Records.

Kobalt upped Sam
Taylor to executive 
vp creative.

The Recording
Academy promoted
Lourdes Lopez
Patton to vp 
communications.

Wayne “Wayno”
Clark joined Asylum 
Records as vp A&R.

Media Alert
Lady Gaga 
introduced her 
beauty brand Haus 
Laboratories.

Big Freedia teamed 
with Ben & Jerry's 
for a "Bouncin'
Beignets" flavor to 
benefit charity.

Obits
James Henke, the 
first curator of the
Rock & Roll Hall of 
Fame, died at 65.

The Persuasions lead 
singer Jerry Lawson 
died at 75. i

ft- 
UJ

X 
UJ

Lauren Valencia, s* o
UJ 

manager of Grimes, |
died of cancer. §

< 
z 
z 
< 

Ct 
< 

Read more about iUJ 

their lives and impact =
o 

at billboard.biz. 1



VAN ANDEL
ARENA GRAND RAPIDS-KENT COUNTY

C R A N D RAPIDS CONVENTION / ARENA AUTHORITY
ENTERTAINMENT. CONVENTION, SHOW & SPORTS FACILITIES

MICHIGAN
DESTINATION
Book a stop in Michigan’s fastest-growing city.

Van Andel Arena is honored to rank
#1 in North America and #6 worldwide 
on Billboard’s 2019 Mid-Year Chart in the 
10,001-15,000 capacity category.

Contact: Richard MacKeigan
Grand Rapids, Ml
p: 616.742.66 00
e: rmackeigan@smggr.com
vanandelarena.com
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TOPLINE MIDYEAR TOURING REPORT

Farewell Tours Rule, Charts Improve
As Billboard's Boxscore charts capture a bigger snapshot of the market, evaluating overall growth versus more exact 
reporting becomes tricky — even if it's better in the long run — while veteran artists on their last outings rake in the cash

BY DAVE BROOKS

F
or many artists, it can be hard to say goodbye, but as veteran 
acts are discovering, it can also be very lucrative. Elton John has the highest- 
grossing tour at the 2019 midyear mark, according to Billboard Boxscore, so far 
the most successful in a wave of farewell outings from such acts as Poul Simon, 
Slayer, KISS, Lynyrd Skynyrd and Bob Seger.

The idea of boosting demand by offering one last chance to see a marquee artist goes 
back decades, but it seems to be getting more popular as more acts from the 1960s and 
1970s prepare to retire.

The Rolling Stones, also touring this year, didn’t have to say goodbye to improve 
ticket sales — they just canceled and rescheduled. Typically, when artists have to move 
concert dates back a few months, about 10% to 15% of fans request refunds, which 
decreases ticket prices in the secondary market and in turn undercuts primary-ticket 
prices. But when Mick Jagger announced he needed a heart valve replacement in 
April, forcing the band to reschedule its 2019 tour and cancel an appearance at Jazz 
Fest in New Orleans, less than 2% of fans requested refunds, and the price on the 
secondary market went up 8%, says Jesse Lawrence, founder/CEO of TicketlQ, a 
ticketing search and aggregation site.

TOP TOURS
ARTIST TOTAL

GROSS
TOTAL 
ATTENDEES

NO.OF 
SHOWS

1 ELTONJOHN $100,864,382 711,499 51

2 JUSTIN TIMBERLAKE $75,644,352 567,965 38

3 EDSHEERAN $70,848,732 825,856 20

4 PINK $58,948,647 412,712 29

5 KISS $58,667,155 518,395 43

6 TRAVIS SCOTT $58,666,153 790,851 54

7 TRANS-SIBERIAN ORCHESTRA $55,151,261 884,990 89

8
BOBSEGER&THESILVER
BULLET BAND $45,485,108 390,317 32

9 DRAKE $42,843,671 342,047 23

10 METALLICA $41,732,761 345,209 21
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“It was a significant enough uptick for us to take notice,” says 
Lawrence, who had a simple explanation for the anomaly: “Fans 
thought this might be their last chance to see the Stones on tour, and 
they showed it with their wallets.”

The takeaway: Music fans still spent big on concerts in the first half 
of 2019, but they’re getting pickier about which artists they’re willing to 
pay to see. Unlike the midyear 2018 Top 10 Tours chart, where Bruno 
Mars alone brought in nearly a quarter of its revenue, this year’s chart 
has no single contemporary artist dominating the top 10, as many of 
the year’s big shows are expected to tour during the summer months 
and the second half of the year.

“Most of the big stuff we are working on is coming later this year,” 
says John Meglen, co-CEO of Concerts West, which is producing 
tours for Céline Dion and the Stones, and 
whose parent company is producing the 
year’s top-grossing midyear tour (John).

Meglen thinks the second half of the 
year will also highlight two trends pushing 
the market up: higher ticket prices, as 
artists try to capture more of the revenue 

gone to the secondary 
market, and more revenue from Asian 
markets like China, South Korea and 
Malaysia, driven by a regional venue 
construction boom.

“We’re not just building venues; we’re 
building a bridge to Australia and Japan and 
creating new ways to expand,” says Meglen. 
“The internet has made our business 
global, and the numbers bear that out.”

Billboard has made some changes to how it charts the touring 
year. The midyear reporting period was shortened in 2019 by a little 
more than a month, from Nov. 1, 2018, to April 30, 2019. Last year’s 
midyear period ran from Nov. 7, 2017, through June 4, 2018, a little 
more than seven months. That makes apples-to-apples comparisons 
difficult for now. Going forward, Billboard will report its midyear 
numbers for the Nov. i-April 30 period each year.

The numbers reported to Billboard Boxscore only tell part of the 
story, since they’re reported voluntarily. While both AEG and Live 
Nation have been transparent with their concert-gross reporting 
this year, attitudes about what numbers to make public change 
constantly. So it’s important to remember that these numbers are as

“The internet 
has made 
our business 
global, and the 
numbers bear 
that out.”
-John Meglen, Concerts
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TOP PROMOTERS

KONZERTPRODUKTIONEN

PROMOTER TOTAL GROSS
All Promotions

TOTAL 
ATTENDEES

NO.OF
SHOWS

1 LIVE NATION $1,240,712,565 14,580,594 2,925

2 AEG PRESENTS $550,368,505 7,268,248 2,611

3 OCESA-CIE $139,788,721 2,428,362 692

4 FRONTIERTOURING $90,478,799 1,005,327 205

5 TEG DAINTY/TEG LIVE $85,325,244 810,466 200

6 CAESARS ENTERTAINMENT $57,669,345 452,868 263

7 BEAVER PRODUCTIONS $53,357,889 474,653 50

8 CARDENASMARKETING 
NETWORK

$52,395,322 507,509 62

9 T4F-TIME FOR FUN $51,628,583 910,293 272

10 FKPSCORPIO $33,524,247 799,934 864

TOP BOXSCORES
ARTIST
Venue/Dates

TOTAL GROSS
All Promotions

TOTAL 
ATTENDEES

NO.OF
SHOWS

1 DEAD&COMPANY
Barcelo Maya Resort, 
Playadel Carmen, Mexico
Jan. 17-20

$17,317,986 6,921 4

2 TAYLOR SWIFT
Tokyo Dome, Tokyo 
Nov. 20-21

S14,859,847 100,109 2

3 LOLLAPALOOZABRAZIL
Autódromo de Interlagos, 
São Paulo
April 5-7

$14,701,900 246,000 3

4 DRAKE
02 Arena, London
April 1-2,4-5,8-9,11

$13,451,300 98,148 7

5 GEORGESTRAIT
NRG Stadium, Houston
March 17

$12,660,700 80,108 1

6 BRUNOMARS
Aloha Stadium, Honolulu
Nov.8,10-11

$12,394,580 113,751 3

7 GEORGESTRAIT
Mercedes-Benz Stadium, 
Atlanta
March 30

$11,999,961 55,255 1

8 BYRON BAY BLUESFEST
Tyagarah Tea Tree Farm, 
Byron Bay, Australia
April 18-22

$11,254,600 105,385 5

9 CÉLINEDION
The Colosseum at Caesars
Palace, Las Vegas
Dec. 28-29,31, Jan. 2,4-5,8,11, 
15-16,19-20

Sil,228,236 50,514 12

10 LUISMIGUEL
Auditorio Nacional,
Mexico City
Nov. 12-14,16-17,19,27-29,
Dec. 6-8,10

$10,664,760 131,684 13
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TOP VENUES

much a statement about which companies report their grosses as 
they are a snapshot of the live business.

The charts also provide a view of the top-earning venues, 
promoters and concerts, and generally don’t go deeper than 
the top 10. For the first time this year, however, Billboard ran an 
analysis of the top 100 tours of 2019 compared with 2018, finding 
that the 2019 midyear period was up 18.8% from the top 100 
tours in the 2018 midyear period. That’s due to an increase in 
venues and promoters reporting to Boxscore, allowing for more 
detailed analysis.

Just look at the top promoters. Live Nation still dominates the 
chart, and posted 8% growth over last year at the midway point, 
while AEG Presents had a spike of nearly 89%. Factor in AEG’s 
purchase of 50% of Frontier Touring in April, which came in fourth 
this year, and AEG more than doubled its numbers — and closed 
the gap with Live Nation.

In the arena world, Madison Square Garden in New York 
jumped ahead of London’s O2 Arena for the No. 1 spot, with 
a nearly 25% boost in gross earnings, edging out the O2 by 
$660,000 — a first at the midyear, although the Garden did beat 
out the O2 at year-end 2018.

For the first time in nearly a decade, grosses for the
Top 10 Tours chart actually dropped year-over-year for the same 
time period — 2019 registered $608.8 million in gross receipts, 
while 2018 had $635.4 million, a drop of 4.2%. The slight 
difference is likely the result of one person: Mars, who had an 
impressive $136 million gross as of midyear 2018.

Beyond Mars and 2019 leader John, the difference between 
this year and last narrows considerably. Without them, the top 10 
tours of 2019 (including Michael Bublé, who got the No. 11 spot 
this year with a $40 million gross, and John, who nabbed No. 11 
in 2018 with $28 million) grossed $548.9 million compared with 
$528 million in 2018 — an uptick of 4%.

The same thing happens with the average gross and ticket 
price. Include Mars and John, and the numbers show that tickets 
for the top 10 tours are up 4% for the year (driven by John’s $144 
average price versus $116 for Mars last year), while grosses are 
down 12%, with Mars averaging $2.3 million per show versus 
$1.9 million for John. Without them, average grosses for the

From left: 
Timberlake at the 

Songwriters Hall of 
Fame induction in 

New York on June 13; 
Dion onstage in 

Londonon July 5.

15,001 Or More Capacity

VENUE
Location

VENUE 
CAPACITY

TOTAL
GROSS

TOTAL 
ATTENDEES

NO.OF 
SHOWS

1 MADISON SQUARE 
GARDEN
New York

20,697 $105,352,053 1,062,016 73

2 O2ARENA
London

21,000 $104,692,771 1,274,715 112

3 THEFORUM
Inglewood, Calif.

17,800 $57,370,706 553,377 52

4 T-MOBILEARENA
Las Vegas

20,000 $46,593,136 406,430 27

5 STATE FARM 
ARENA
Atlanta

20,919 $44,516,599 396,210 40

6 QUDOSBANK 
ARENA
Sydney

21,000 $42,771,511 438,218 39

7 STAPLES CENTER
Los Angeles

20,000 $35,698,384 342,162 31

8 AMERICAN 
AIRLINESCENTER
Dallas

20,020 $34,158,824 319,885 33

9 RODLAVERARENA
Melbourne, 
Australia

16,820 $32,973,596 359,910 32

10 BRIDGESTONE
ARENA
Nashville

20,000 $30,544,049 380,513 45

10,001-15,000 Capacity

VENUE
Location

VENUE 
CAPACITY

▼

TOTAL
GROSS

TOTAL 
ATTENDEES

NO.OF 
SHOWS

1 SSEHYDRO
Glasgow

13,000 $35,096,053 549,602 77

2 MERCEDES-BENZ
ARENA
Berlin

15,000 $28,822,645 396,248 58

3 BARCLAYCARD 
ARENA 
Hamburg, 
Germany

15,000 $26,896,264 457,256 75

4 SSEARENA, 
WEMBLEY
London

12,530 $23,294,342 357,037 51

5 BRISBANE 
ENTERTAINMENT 
CENTRE
Brisbane, Australia

13,500 $21,462,720 224,554 27

6 VAN ANDEL 
ARENA 
Grand Rapids, 
Mich.

12,860 $19,361,242 305,706 36

7 RACARENA
Perth, Australia

15,000 $18,352,865 225,791 25

8 MGMGRAND 
GARDEN
Las Vegas

14,500 $18,095,049 88,178 12

9 HALLENSTADION
Zurich

13,000 $16,239,270 189,926 24

10 PECHANGA 
ARENASANDIEGO
San Diego

15,000 $15,740,992 196,744 29
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TOPLINE MIDYEAR TOURING REPORT

TOP VENUES

top 10 are only down 6%. In fact, the closer one gets to the 
middle of the chart, the higher the average gross climbs.

“It’s ticket pricing and artists asking for money at the on-sale,” 
says Arthur Fogel, chairman of global music and president of 
global touring at Live Nation, explaining that artists are pricing 
tickets higher out of the gate and capturing 
more of the revenue that previously went to the 
secondary market.

Pricing the best tickets higher can also allow 
artists to lower the price of less desirable seats 
and reduce the average price. Promoters are 
finding that the strategy leads to fewer tickets on 
the secondary market, since it’s harder to make a 
profit on the already high-priced good seats.

It’s a concept Billboard wrote about at the 
midyear point last year, with one increasingly 
prevalent new twist: fan and media backlash. The 
push to drive up prices for the best seats is less 
noticeable when there are cheaper tickets to offset 
them. But if an artist is intentionally playing small 
venues and a low inventory of tickets means they’re 
all priced at a premium, some fans feel priced out.

Just ask Fogel, who produced Madonna’s 
Madame X tour, which skipped arenas for theaters, with a lower 
inventory of seats and higher prices than many seemed to 
expect. While the tour is anticipated to move the majority of its 
tickets before kicking off in October, the lack of sellouts has led 
to some bad press for the Queen of Pop.

“There are some people out there who don’t understand the 
business and just jump to conclusions,” says Fogel, adding that 
part of the problem was the media, which fanned the outrage, but 
also fans who had become used to cheap tickets and quick sellouts.

“When tickets sell out in seconds, all that means is the market 
shifts to resale sites like StubHub,” says Fogel. “Fans know what 
artists are worth and they’re willing to pay scalpers what the 
artists are worth. It’s time to shift the way of thinking so fans can 
pay artists what they’re worth and cut out the middleman.” O

“When tickets 
sell out in 
seconds, all 
that means 
is the market 
shifts to 
resale sites.” 
-Arthur Fogel, Live Nation

Washington, D.C.

5,001-10,000 Capacity

VENUE
Location

VENUE
CAPACIT

TOTAL
Y GROSS

TOTAL 
ATTENDEES

NO.OF 
SHOWS

1 RADIO CITY 
MUSICHALL 
New York

5,900 $104,080,423 1,151,574 224

2 AUDITORIO 
NACIONAL 
Mexico City

9,683 $35,703,589 702,870 94

3 PARKTHEATER
Las Vegas

5,200 $32,046,098 158,483 32

4 ZAPPOSTHEATERAT 
PLANETHOLLYWOOD 
Las Vegas

7,000 $23,680,595 165,933 43

5 MOHEGANSUN 
ARENA
Uncasville, Conn.

10,000 $22,876,293 297,491 46

6 BARCELO MAYA 
RESORT
Playa del Carmen, 
Mexico

7,000 $17,317,986 6,921 4

7 HULU THEATERAT 
MADISON SQUARE 
GARDEN
New York

5,610 $16,168,230 257,222 75

8 MICROSOFT
THEATER
Los Angeles

7,100 $14,691,032 211,989 42

9 BILLGRAHAMCIVIC 
AUDITORIUM
San Francisco

7,000 $11,489,821 187,378 24

10 THEANTHEM 6,000 $10,156,460 162,963 43

PHILADELPHIA
Philadelphia

5,000 Or Less Capacity

VENUE
Location

VENUE 
CAPACITY

TOTAL
GROSS

TOTAL 
ATTENDEES

NO.OF 
SHOWS

1 THE COLOSSEUM AT 
CAESARS PALACE
Las Vegas

4,000 $34,641,539 173,678 44

2 BROWARD CENTER FOR 
THEPERFORMINGARTS 
AU-RENETHEATER 
Fort Lauderdale, 
Fla.

2,700
r

$29,654,102 288,793 131

3 FOX THEATRE
Atlanta

4,600 $26,612,845 388,233 86

4 DURHAMPERFORMING 2,712
ARTSCENTER
Durham, N.C.

$21,634,112 293,580 115

5 CHICAGO 
THEATRE 
Chicago

3,604 $20,645,942 327,469 116

6 BEACONTHEATRE
New York

2,900 $19,049,955 241,365 96

7 EVENTIM APOLLO 5,000
London

$17,405,321 308,128 105

8 ORPHEUMTHEATRE
Minneapolis

2,618 $16,425,148 215,016 100

9 THETHEATERATMGM
NATIONALHARBOR
OxonHill.Md.

3,000 $11,376,962 132,639 54

10 THE MET 3,500 $11,311,638 162,622 53
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T- -Mobile- ARENA,?/

CONGRATULATIONS
TOT-MOBILE ARENA

ON BEING RANKED #4 TOP VENUE
IN BILLBOARD’S 15K+ CATEGORY.
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1: ANTHONY HARVEY/IOMTV MALTA/SHUTTERSTOCK. 2: CHRIS WILLMAN/VARIETY/SHUTTERSTOCK. 3: REBECCA 5APP/WI REI MAGE. 4: JERRITT CLARK/GETTY IMAGES.
5: VIVIEN KILLILEA/GETTY IMAGES. 6: JAMES VEYSEY/SHUTTERSTOCK. 7: BABlRADPICTURE/SHUTTERSTOCK. 8: BERTRAND RINDOFF PETROFF/GETTV IMAGES.

minime

RECORDING ACADEMY
G

1 Ava Max performed six songs at MTV Europe's 
Isle of MTV festival in Floriana, Malta,on July9, 
including her Billboard Hot lOOtop 10, "Sweet 
but Psycho." 2 Paul McCartney (left) surprised 
his Dodger Stadium crowd with fellow Beatle 
Ringo Starr on July 13, performing "Sgt. 
Pepper's Lonely Hearts Club Band" and "Heiter 
Skelter" together in Los Angeles. 3 From left: 
Music producer Mark Howard, Shelby Lynne 
and Grammy Museum artistic director Scott 
Goldman attended Howard's Listen Up! event 
atthe Grammy Museum in L.A.on July 10.4T.I. 
debuted LilTrap House,apop-up version of his 
Atlanta-based Trap Music Museum, in L.A. on 
July 12.5Snoop Dogg danced during halftime 
atthe Monster Energy $50K Charity Challenge 
Celebrity Basketball Competition at the University 
of California, Los Angeles' Pauley Pavilion on 
July 8.6 Ellie Goulding attended Wimbledon in 
London on July 9.7 Janelle Monäe celebrated 
A Beautiful Future, a new digital series aimed at 
empowering creative women (in partnership 
with Belvedere Vodka), in Berlin on July 8.
8 Pharrell Williams (left) and visual artist Mr. 
launched their Guimet National Museum of Asian 
Arts exhibit, "Carte Blanche to Mr. and Pharrell 
Williams: A Call to Action," in Paris on July 10.
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7 AYS on the SCENE

KING: 1: ALBERTO E. RODRIGUEZ/GETTY IMAGES. 2. 8: BROADIMAGE/SHUTTERSTOCK. 3: JON KOPALOFF/FILMMAGIC/GETTY IMAGES. 4 
6. 7: JESSE GRANT/GETTY IMAGES. 5. 9: CHARLEY GALLAY/GETTY IMAGES. CONFERENCE: 1-5: KARLO X. RAMOS. AMAZON: 1. 2: EVAN 
AGOSTINiyiNVlSlON/AP/SHUTTERSIOCK. 3: JAMIE MCCARIHY/GETTY IMAGES. 4: KEVIN MAZUR/GETTY IMAGES.

The Lion King 
Premiere ®
HOLLYWOOD, JULY 9

CINEMA

venzon7

1 Beyonce and herdaughter Blue 
Ivy sported matching sparkly skirts.
2 MeghanTrainorand husband Daryl 
Sabara. 3 Kelly Rowland, who brought 
her son, Titan Jewell Weatherspoon.
4 Diplo. 5 Halle Bailey, who will play Ariel 
in the forthcoming live-action version 
of The Little Mermaid, and Walt Disney 
Company chairman/CEO Bob Iger. 
6Chance the Rapper (left), who voiced 
a character named Bush Baby, and Billy 
Eichner, who voiced Timon. 7 Composer 
HansZimmer(center)and hischildren 
Zoe and Jake. 8 Normani. 9 Donald Glover 
(center) snapped selfies with fans on the 
red carpet.
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Latin Alternative 
Music Conference
NEW YORK, JULY 9-13

THE 20TH ANNUAL LATIN ALTERNATIVE MUSIC CONFERENCE 
proved that Latin music reaches well beyond chart-topping 
reggaetón with performances from Colombian hip-hop 
trio ChocQuibTown, Argentine singer Nothy Peluso and 
Guatemalan singer-songwriter Gaby Moreno. And on panels, 
artists discussed everything from social media to finances. 
During a Q_&A with Billboard, Grammy Award-winning Puerto 
Rican powerhouse Residente said that “Instagram is like an 
Olympic competition.” His sister (and fellow artist) ¡Le voiced 
similar concerns, suggesting the elimination of YouTube view 
counts as a way to curb the competitive nature of the internet. 
But above all else, LAMC was about spotlighting the growth 
potential of the Latin music industry. “The fact that urban music 
continues to grow is amazing and wonderful,” said conference 
founder Tomas Cookman. “The next step should be more and 
more space for other genres.” -leila cobo

1 From left: Chartmetric's Jason Joven, 
Pandora Latin industry relations head Azu 
Olvera, The Orchard analytics director 
Samantha Moore, iLe, Universal Music 
Group associate digital marketing manager 
Robertocarlos Marroquin, Seitrack 
International partner Luana Pagani and 
Deezer artist marketing manager Michelle 
Garcia Romero on July 11.2 Entertainment 
attorney Angie Martinez (left) at the "How to 
Make Money and Keep It: Artist Finances" 
paneion July 11.3 Argentine singer­
songwriter Juan Ingaramo. 4Gloria "Goyo" 
Martinez of ChocQuibTown performed at 
Central Park's SummerStage on July 13 as 
part of a concert LAMC produced with the 
Latin Grammys. 5 B/7/boardvp/Latin industry 
lead Leila Cobo (left) with Residente.

Amazon Music’s
Prime Day

1 SZA sang her hits "Love Galore" and "Supermodel," 
and performed a cover of Sixpence None the Richer's 
1998 hit "Kiss Me." 2 Becky G (center) debuted her 
new single, "Dollar," which features Myke Towers.
3 Dua Lipa. 4Taylor Swift performed her latest single, 
"You Need to Calm Down," live for the first time. 3
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THE PULSE 
OF MUSIC 

RIGHT NOW

As the global music industry turns 
its attention to Africa, Nigeria's 
Burna Boy is quickly becoming 
its biggest recent success

Burna Boy photographed July 11 
at Kontiki Studios in London. Find 
out what You Should Know about 

Burna Boy at billboard.com/videos.
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the heate—
WHEN BURNA BOY ARRIVES THREE HOURS LATE 
to an east London studio on a balmy July evening, 
he is laid-back to the point of comatose — and 
monosyllabic. He asks that the photo shoot happen 
quickly, and when he sits down to be interviewed, 
the first thing he does is stand up again. “No,” he 
says, suddenly definitive. “Need a smoke. Come.”

The tall and imposing 28-year-old, born 
Domini Ogulu, leads the way into his black 
minivan, where a member of his entourage 
hands him his smoke. For the next 45 minutes, 
he gets lost in a dense, pungent cloud. But as he 
inhales, Burna Boy — arguably the most popular 
exponent of Afro-Fusion right now — begins to 
unwind. “Take as long as you like,” he says with 
a sparkling smile. “Got all the time in the world.”

During the past few years, the Nigeria native 
has been sampled by Drake (at the end of “Get 
It Together,” on the 2017 mixtape More Life) and 
featured on Lily Allen’s “Your Choice” and Fall 
Out Boy’s “Sunshine Riptide.” Most recently, 
he has a song on the new Beyonce executive- 
produced album The Lion King: The Gift. Burna 
Boy’s 2013 debut album, L.I.F.E — Leaving an 
Impact for Eternity, which arrived on Lagos­
based label Aristokrat Records, reached No. 7 
on the Reggae Albums list. Last year’s Outside 
peaked at No. 3 on the same chart.

Outside also marked Burna Boy’s major-label 
debut; in 2017, he signed to Bad Habit/Atlantic in 
the United States and Warner Music International 
abroad, excluding Africa, where he releases 
music on his own Spaceship Entertainment label. 
After winning best international artist at the BET 
Awards (his mom and manager, Bose Ogulu, 
accepted the honor on his behalf) and being 
named an Apple Music Up Next artist for July, he 
will release his fourth album, African Giant, within 
two weeks of announcing it. Who needs a lengthy 
rollout when, as Burna Boy says himself, “there 
are more eyes on me”?

Last fall, Burna Boy curated a playlist for 
Spotify’s new Afro Hub, part of its Global 
Cultures initiative. And Lyor Cohen, global head 
of music at YouTube, mentioned Burna Boy in a 
2018 Billboard interview about the African music 
market. “We know the crossover potential is 
immense,” he said.

In the past year, Nigerian Afropop artist Wizkid 
has become a go-to collaborator for Metro 
Boomin, for whom he worked alongside Swae 
Lee, Offset and J Balvin. In April, mainstream 
star Davido landed two songs on the R&B/Hip- 
Hop Airplay chart. Also this year, Warner Music 
Group partnered with influential Nigerian label

Chocolate City, offering its artists support stateside 
through WMG’s independent label services 
division, Alternative Distribution Alliance.

African Giant is Afro-Fusion at its most late- 
night and atmospheric — Burna Boy also says it’s 
his most personal album yet. But even so, being 
from Nigeria, “things that have been going on

NIGERIA’S NEXT WAVE: BURNA BOY’S PICKS

ZLATAN
After the 25-year-old rapper released 
"My Body" with hip-hop artist 
Olamide in 2017,aclipof Nigerian 
superstar Davido dancing to the 

debut single went viral. (He and Zlatan are now 
friends and collaborators.) But Zlatan, born Omoniyl 
Temidayo Raphael, didn't break out until last year, 
when he released "Zanku (Leg Work)," along with a 
dance routine of the same name. The song started 
a craze in his hometown of Lagos before spawning 
countless "How to Zanku" tutorials on YouTube. Most 
recently, Zlatan guested on Burna Boy's "Killin Dem."

NAIRA MARLEY
This year, Marley has had three 
songs hit the top 20 on Billboard's 
World Digital Song Sales chart, but 
controversy has clouded his rise. The

Nigeria-born, U.K.-based rapper born Azeez Fashola 
was accused this spring of being an email scammer, 
or a "Yahoo boy." He released "Am I a Yahoo Boy" in 
response to the allegations in May; the day after it 
dropped, he and four others, including Zlatan, were 
arrested for cyber crimes. After appearing in court, he 
put out another new song, "Why?," and was granted 
bail ahead of his trial in October.

TEN1
The 26-year-old singer-songwriter 
born Teniola Apata has quickly 
taken after her older sister, Nigerian 
singer Niniola.Teni gained 

traction in 2017 after releasing "Fargin" and broke 
out last year with a trio of hits: "Askamaya," "Case" 
and "Uyo Meyo." She capped the year by winning 
Most Promising Act to Watch at the 2018 Nigeria 
Entertainment Awards. So far in 2019, Teni has 
embarked on a 20-date world tour and released the 
airy single "Power Rangers"; the song's music video 
has amassed over 1 million YouTube views.
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there since the 1960s” — from political 
corruption to violence — “are still happening 
now, so I have to be cautious; I have to be 
careful how I say things.” He’s least careful 
on “Killin Dem,” which sounds like a 
polemic about Nigerian politics. But Burna 
Boy refuses to say for certain.

“It’s funny,” he says. “Most Americans 
don’t even understand what I’m saying in 
my records, but they pick up on the vibe, the 
vibration.” One reason he believes Afrobeats, 
the contemporary version of Afrobeat, is 
having a moment is because “everything 
started from Africa, and so music started 
from Africa. It’s all going to come back to its 
roots eventually. When you hear our music, it 
resonates in the soul.”

Burna Boy grew up in southern Nigeria’s 
Port Harcourt, where his father ran an ironing 
business and his mother was a teacher and 
translator. It was his maternal grandfather 
who was the creative in the family, managing 
Nigerian legend Fela Kuti, who died in 1997, 
and whom Burna Boy idolizies to this day. In 
Nigeria, Burna Boy occupies a position not 
entirely dissimilar: Openly revered by his 

nation as a superstar, he’s frequently mobbed 
whenever he returns home.

“Nigerians love me a lot more now because 
they can see that the whole world likes me, too. 
They think I’m something special, but I’m not. 
I’m just a human whose skill is making music. 
Way I see it, everyone plays their own role in 
the world, and no role is more important than 
the other.” He has become one of the richest 
Nigerian artists, but even with a net worth that 
has been reported to be $22 million, he says, 
“You are only as rich as where you come from, 
and Nigeria has a lot of poverty.”

Burna Boy splits his time among Nigeria, 
Los Angeles and London, where he lives with 
his girlfriend, British rapper Steff Ion Don. 
Despite downplaying his success, he’s hugely 
ambitious. He says he wants to take his music 
worldwide and that his next goal is to play a 
stadium in China. But first, he’ll embark on a 
17-date global tour of 1,000- to 3,000-capacity 
venues starting Aug. 9 in Toronto. “This has 
always been my vision,” he says. “Not like I 
planned it, just that I knew I should stick to 
doing what I’m doing. It’s almost like climbing 
steps — you keep going up.” O

SHENSEEA
FROM Kingston, Jamaica
AG E| 22
LABELl Interscope
ISLAND VIBES] Born Chinsea Lee, Shenseea 
was part of her church's choir during her 
childhood, performing Whitney Houston's 
"The Greatest Love of All" at age 8. She 
wanted to become a soul singer, but after 
hearing the explicit lyrics of Spice, Lady Saw 
and eventual collaborator Vybz Kartel on the 
bus to high school, she pivoted to dancehall. 
While still a student, she became a promoter 
for Jamaica's Romeich Entertainment, whose 
CEO, Romeich Major, saw her perform 
covers on social media and signed her as his 
first female artist in 2016. "I took a risk," she 
says, "and that same year, I just... buss!" — 
Jamaican patois for "big break." 
SELF-STARTER Shenseea's entry into 
Jamaica's music scene was "Loodi," her 2016 
collaboration with Kartel, followed by team- 
ups with Bunji Garlin, Nailah Blackman 
and Christina Aguilera. But she credits her 
crossover to "Shenyeng Anthem" — the self­
described "new national anthem for Jamaican 
ladies" —which has raked in 6.1 million U.S. 
streams since its November 2018 release, 
according to Nielsen Music. "Some people 
around me didn't see the potential, but I did 
when writing it in Jamaica," says Shenseea. 
" 'Shenyeng Anthem’ gave me my own lane." 
U.S. CONNECTION At the start of 2019, 
Jamaican producerand Head Concussion 
Records CEO Rvssian, who hasajoint 
venture with Interscope Records, introduced 
her to Interscope Geffen A&M executive vp 
Joie Manda. "She told her story to our 
team, and everyone [joked about] getting a 
Shenseea tattoo that day," says Manda. He 
signed Shenseea to Interscope within weeks, 
and she became the label’s first dancehall 
act among a roster that includes Billie Eilish, 
DaBaby and Blackpink. "Blessed," her major­
label debut single that features Tyga, arrived 
in May and has since hit No. 2 on Billboard's 
Reggae Digital Song Sales chart.
FAMILY FIRST Shenseea plans to release more 
singles — some of which dip into pop, country 
and Afrobeats — ahead of her debut album, 
which is due in the fall. As she experiments 
with her sound, her main motivation to shake 
up the industry remains the same: 3-year-old 
son Rajeiro. "I want to better my life so I can 
better his." -bianca gracie

JULY 20, 2019 I WWW.BILLBOARD.COM 39

http://WWW.BILLBOARD.COM


INSIDE LOOK

SWIPE RIGHT 
FOR A HIT
For songwriters, finding the perfect 
co-writer can feel a lot like dating. 
Now there's an app for that: We 
Should Write Sometime. It uses 
geolocation to help users find nearby 
songwriting partners from a network 
that includes Jonathan Singleton 
(Tim McGraw's "Diamond Rings and Old 
Barstools"), Tim Fagan (Jason Mraz's 
"Lucky") and Matt Squire (Ariana 
Grande's "Put Your Hearts Up").

Much like Tinder and Bumble, 
We Should Write Sometime allows users 
to swipe left or right on profiles, 
which in this case list songwriting 
specialties and instruments played, 
along with links to music. If both 
songwriters swipe right, they can 
message to schedule a co-write, 
either remotely or in person. "We 
always talk about the trend in the 
increasing number of songwriters it 
takes to make a hit single," says 
app co-founder Kevin McCarty (who 
formerly worked as Donald Jenkins' 
sidekick on the podcast Nashville 
Hits Collecting Dust). "The need to 
find those perfect co-writers is 
critical for success."

We Should Write Sometime hit 
app stores in May 2017, and its 
beta version - in which it will 
remain for another year - launched 
in 2018. Now, after promoting the 
app at the 2019 ASCAP "I Create 
Music" Expo, McCarty and co-founder 
Richard Casper (co-founder/ 
executive director of CreatiVets, 
which pairs veteran writers with 
newcomers) are more focused on the 
app than ever - so much so that 
McCarty quit his full-time tech 
sales j ob in June.

McCarty and Casper plan to 
unveil in-app premium services this 
fall, for fees, though they say We 
Should Write Sometime — which is 
currently available in the United 
States, Canada, Australia and 
London - always will be free to 
download. McCarty says the goal is 
"obviously [to] minimize how much 
we make songwriters pay for those 
premium features, as we want to 
help them as much as possible." The 
pair is exploring sponsorship and 
ad campaigns, and also is looking 
to bring on a fourth strategic 
investor. By the end of the year, it 
expects to grow its user base from 
1,500 to 5,000. "We're just getting 
started," says Casper. "The music 
industry needs this."

-ANNIE REUTER

Jen Malone
MUSIC SUPERVISOR

THE FORMER PUBLICIST HAS BECOME A SONG-LICENSING MASTER 
TO CURATE (AND CLEAR) TV AND FILM’S BUZZIEST SOUNDTRACKS

Jen Malone spent a decade working as a music publicist, representing Nine Inch Nails and Marilyn Manson, before 
deciding she needed a career shift. While watching Iron Man in 2008, she says, "the music supervisor credit rolled 
by, and I was like, 'That's what I want to do.'" She moved to Los Angeles the following year, and after a month of 
cold-emailing music supervision firms (while washing dishes at a café to pay rent) she landed a summer internship 
with Iron Man music supervisor Dave Jordan. Ten years later, Malone's résumé includes HBO's new drama series 
Euphoria, which debuted in June and already has been renewed for a second season, and FX's Atlanta, written by and 
starring Donald Glover, which earned her a 2018 Emmy Award nomination for outstanding music supervision.

-TATIANA Cl RISANO

ATLANTA
SEASON 1 (2016), SEASON 2 (2018)

From contacting the estate of 
Doe B to secure the rights to the 
late artist's music to having rapper 
Tay-K's manager visit him in jail to 
sign off on the use of his viral hit 
"The Race," Malone's knowledge 
of music licensing earned her the 
gig on Glover’s acclaimed series. 
Meanwhile, she says her team's 
picks outside of hip-hop, like

Beach House's "Space 
Song," which plays in 
a season-one scene 

where Glover's 
character awakens 
to a gun in the room, 
always keep Glover 

on his toes. "It was so 
out of left field," she 
says, but "it evoked the 

dreaminess on-screen." 
She's staying onboard 
for Atlanta's third season, 
which is expected to 

glover air in 2020.

CREED II 
2018

EUPHORIA 
SEASON 1(2019)

Atlanta co-music supervisor 
Fam Udeorji contacted Malone 
about handling boxing drama 
CreedII, which stars Michael B. 
Jordan as Rocky Balboa's protégé, 
while she was vacationing in Hawaii. 
She hopped on a plane hometo help 
guide the movie’s Mike WiLL Made- 
lt-produced soundtrack, which 

tapped Kendrick Lamar, 
Ella Mai and more for 

brand-new tunes. She 
was most excited about 
the training montage, 
for which Jacob Banks 
and A$AP Rocky

MIKEWILL 
MADE-IT

recorded the comeback 
anthem "Runnin." She

FaceTimed Rocky to 
explain the scene before 
meeting in the studio. 
"He was writing [lyrics] 
while watching the scene 
above the board — it was 
brilliant," she says.

The drama series — starring 
Zendaya as a high schooler 
fresh out of rehab and executive- 
produced by Drake — focuses on 
the interwoven lives of suburban 
teens. "This is about kids, and 
they're always listening to music," 
says Malone. She sourced fresh 
soundsthrough her relationships 
with labels, featuring singles from 

rising artists gabriel black 
and Sasha Sloan just days 

after their release.
With 100 scenes per 
episode, each contains 
dozens of songs, from 
Beyonc6's"Hold Up," 
which needed clearance 

from its 15 co-writers, to 
Megan Thee Stallion's 
"Cocky AF." Malone's 
proudest moment? In 
an upcoming episode, 
all songs but one are 

drake by female artists. EU
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13th Annual NELARUSKY
An Official Lollapalooza Aftershow 
Benefitting Special Olympics Illinois

with IRIS TEMPLE
& TATIANA HAZEL

7PM
All Ages 
Metro 
3730 N Clark St

Special 
Olympics 

Illinois

Donate at NELARUSKY.COM

NELARUSKY.COM


Q&A

Voice Of An Angel
Jenni Rivera's musical legacy lives on with the discovery of new tracks 
on hard drives that her sister says were held "hostage" for years

BY JUSTINO ÁGUILA

I
n June, 200 invite-only guests 
— press, fans, relatives and 
executives — were shuttled 
to regional Mexican star Jenni 
Rivera's childhood home in Long 

Beach, Calif., to preview her first single 
to be released since her death seven 
years ago. The heartbreak ballad 
"Aparentemente Bien" ("Apparently 
Well"), written by "Despacito" 
songwriter Erika Ender and Alejandro 
Lerner, is one of 11 songs that Rivera's 
brother Juan Rivera recently found on 
seven hard drives. "We weren't sure if 
the world was ready," says the singer’s 
sister, Rosie Rivera, adding that the 
family was still dealing with Jenni's 
death in 2012. "We feel everyone is 
getting to a better place."

The new material wasn't even in the 
Riveras' hands until late 2018. Juan 
was poring over archives for Jenni's 
upcoming concert documentary and 
knew that Jenni Rivera Enterprises 
didn't have all of the hard drives in one 
place. But the people who did have the 
four or five others (individuals whom 
Rosie prefers not to name) were holding 
them "hostage," she claims. Neither 
Rosie nor Juan can remember exactly 
how they finally got them, but now that 
they are in the family's possession, the 
release of "Aparentemente Bien" is just 
the beginning.

Sony Music U.S. Latin is licensing 
the tracks from Jenni Rivera 
Enterprises to release more singles 
through 2020, eventually culminating 
in Jenni's first album of new material 
since her death. Previously, her

Jenni's estate: "In business, the value 
[of the new material] is in the millions, 
but it is truly priceless to watch [our 
family] listen to Jenni in new music."

Once Juan had the hard drives, how 
did he find the music on them?
ROSIE RIVERA Juan actually was 
looking for a recording between 
the siblings, but never found it. 
[The files on the hard drives were] 
labeled with different things like 
"trumpets" and "violins" — it was a 
puzzle. We honestly didn't know if 
"Aparentemente Bien" was a new

“The value of the 
material is in the 
millions, but it is 
truly priceless.”

—Rosie Rivera
her. So there are many surprises that 
God gave us through Jenni.

music was released posthumously
on her longtime label Fonovisa, but 
six months ago, the Rivera family 
changed course and signed a 
distribution deal with The Orchard.

"What we really want to do is 
translate my sister's energy, positivity 
and the way she inspired and 
motivated people," says Juan. "She's 
not physically here, but her story, 
music and life continue to inspire 
people." Adds Rosie, who manages

song [when we found it], so we called 
Jonuel Cabrera, who is a Jenni music 
expert. When he heard it, he just broke 
down and cried.

How does It feel to hear Jenni in 
these unreleased songs?
To hear Jenni's voice is a peculiar 
feeling. Some are new, some are covers. 
Our mom asked Jenni to record a song 
years ago and she did, but nevertold

What do you make of Jenni’s 
emotional “Aparentemente Bien” 
recording session?
You don't [realize] she's crying until 
the end of the song. I was surprised. I 
was like, "Wait a minute. My stubborn 
and unbreakable sister is crying?" To 
allow herself to be so vulnerable is 
so gorgeous. It's not weakness. It's 
showing people, "Yeah, I cry, but I get 
up." It's very empowering for women.

Rivera at the Latin
Grammy Awards in 

2010. Inset, from left: 
Jenni, Rosieand Juan 

Rivera in 2012.

The video for “Aparentemente Bien” 
was filmed in Iturbide, Nuevo León,
the location of the plane crash
that killed Jenni. How was that 
decision made?
We just wanted to show where Iturbide 
was. The owner was very kind to offer 
the property to Jenni's children [to 
purchase] and it seemed like a good 
idea, but we also thought about the 
family members of the other [six 
passengers] who also passed away. We 
don't want to make it Jenni's land. It's 
important to remember everyone. O R
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RAY KAPPE, FAIA | Coming Soon

BUILD YOUR 
CUSTOM 

HOME IN PALM 
SPRINGS

The last hillside community in Palm Springs, Desert Palisades offers 

residents the freedom to design and build custom homes amidst 

far-reaching Coachella Valley views. New homes coming soon 

showcase extraordinary design, neighboring masterpieces by iconic 

visionaries such as Ray Kappe and Al Beadle. Desert Palisades offers 

the next frontier in compelling modern architecture, with homesites 

for sale located three minutes from downtown.

STUDIO AR+D | Gatehouse

RESERVE YOUR HOMESITE
Schedule A Private Tour Of The Community 
760.297.2230 | Marc Sanders, The Agency

DESERTPALISADES.COM

1111 W RACQUET CLUB ROAD / PALM SPRINGS, CA / 92262

The developer reserves the right to make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior 
notice. All dimensions are approximate and subject to normal construction variances and tolerances. Plans and dimensions may contain minor variations from floor to floor. 
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have not been fulfilled, but is intended for information only. t=i

DESERTPALISADES.COM


the beat

SIGNED

Rich (left) and 
Josh Mendez of 

Rich Music.

ARTIST EBEN
LABEL ATLANTIC RECORDS/ SIGNATURE ENTERTAINMENT

LABEL LOOK

RICH 
MUSIC

In August 2013, Josh Mendez was at a barbershop in Kissimmee, Fla., just 
south of Orlando, when he heard Justin Quiles playing on the stereo. He 
couldn't understand what the young reggaetonero was singing, but he liked 
the melodies. He called his father, Rich Mendez, a former car-dealership owner 
who founded the Rich Music label in 2007, and they scheduled a recording

session with Quiles later that day. "We didn't have money," recalls Rich, so they sold their cars, gave Quiles 
a $10,000 advance and signed him to a recording contract. A month later, Quiles'first single, "Orgullo," was 
on the radio. Since then, Rich Music has been quiet — until now. The label has grown to 17 employees, all of 
whom work atthe Social Hive, its Miami-based office built inside a refurbished warehouse in the Wynwood 
District. It also has signed rising acts like Puerto Rico's Dalex and Panama's Sech; together, their R&B take

On April 10, Atlantic Records 
chairman/CEO Craig Kaliman 
watched pop singer EBEN open for 
the label's act Why Don’t We at New 
York's Radio City Music Hall. Five 
days later, he signed the 23-year- 
old artist, who also will maintain 
his distribution deal with Signature 
Entertainment. "He was charismatic, 
dynamic and had everyone in the 
palm of his hand," says Kaliman. "I 
knew right then that we had to sign 
him." Born Eben Franckewitz.the 
Cincinnati native — who delivers 
smooth pop-rap vocals over hip­
hop production — first caughtthe 
attention of Signature co-founders 
Randy Phillips, Steve Miller and 
David Loeffler while performing 
in a group called Far Young five 
years ago. "He was always the 
most compelling live performer 
and hardworking member," recalls 
Phillips. "He spent every minute of 
his spare time learning the craft of 
writing and producing." Soon after 
the act disbanded, EBEN pursued 
a solo career, releasing two EPs in 
2018: FINALLY and Past Hundred 
Days, the latter of which reached 
No. 13 on Billboard's Heatseekers 
Albums chart. EBEN released three 
more singles this year through 
Signature before Atlantic came on 
board. Of signing to the major, EBEN 
says, "I felt at home. They really listen 
to me and care about my career as 
much as I do." On July 18, EBEN will 
make his major-label debut with the 
single "Plastic Angels," and though

on reggaeton is leading Rich Music down a path of its own in a saturated urban market.

Background
Born in Brooklyn to Puerto 
Rican parents, Rich, 49, 
launched his label 12 years 
ago to jump-start his 
brother's short-lived musical 
career; through Rich Music, 
he got him a distribution 
deal with Epic Records. Six 
years later, after Rich's car 
dealership closed during the 
recession, he turned to Rich 
Music full timeand brought 
on Josh, now 30, as COO. 
"This was tooth and nail," 
recalls Rich of running the 
family business from their 
small house. By the start 
of 2017, Rich had struck a 
distribution deal for Quiles 
through Warner, expanding 
the label's reach.

Artists
In 2017, Rich signed Quiles' 
producer, Dimelo Flow, as 
an artist, and also hired him 
as head of A&R. Dimelo 
Flow's first success was 
turning the label onto Sech, 
a Panamanian artist who 
sings reggaeton with 
traces of dancehall 
and R&B. Rich 
Music signed 
him in 2018. "We 
liked the fact that 
he was different," 
says Rich. Josh 
says the label's goals are 
clearer than ever: "For 
Dalex and Sech to become 
superstars, and for 
Dimelo Flow to become 
the Latin DJ Khaled."

Keif Stats
Rich Music has landed six 
entries on Billboard's Hot 
Latin Songs chart since 
2016. Four are by Quiles, 
including three as a solo act 
— an anomaly in reggaeton, 
where artists usually need 
features to boost a song's 

success. Dalex scored his 
first single on the chart 
in June, with "Pa Mi" 
(featuring Rafa Pabon) 

reaching No. 24; Sech 
broke into the top five with 
debut single "Otro Trago" 

(featuring Darell). And in the 
past year, Dimelo Flow has 
placed six entries on the chart 
(including tracks outside of 
Rich Music's catalog from 
Farruko and Bad Bunny).

What’s Next
The Rich Music roster is 
small, but that's exactly 
how Josh wants it: "We 
have four artists who not 
only do music together, 
but everything else," he 
says, from social media 
content to video. For now, 
Josh and Rich are focused 
on establishing a larger 
presence in Colombia, 
with plans to open an 
office in Medellin, rather 
than growing their roster. 
"We've been approached 
by everyone — both Latin 
and mainstream labels — to 
come and partner with us," 
says Josh. "But we feel we 
can do it on our own."

-LEILA COBO

he's still on the road with Why Don't 
We, he's working on his first full- 
length album. -TAYLOR WEATHERBY

M
EN

D
EZ

ES
; L

U
IS

 A
LE

JA
N

D
R

O
 M

AR
Q

U
EZ

/V
O

M
BA

G
R

AM
. Q

U
IL

ES
: G

AB
E G

IN
S8

ER
G

/W
IR

EI
M

AG
E.

 EB
EN

: B
U

R
AK

 G
N

G
I/R

ED
FE

R
N

S/
G

ET
TY

 IM
AG

ES
.

44 BILLBOARD I JULY 20, 2019



BERKSHIRE HATHAWAY I California Properties 
HomeServices

$7,250,000 | 12068 Crest Court, Beverly Hills | 6BD/8BA
C. Whelan-Garrett / L. Riha | 818.929.3897/213.503.8697Lic #00879633/01448405 $5,489,000 | 260 Hillside Road, South Pasadena | 6BD/7BA

Julia Kwon | 818.309.8944Lic #01740725Majestic English Manor at The Summit! High atop the city & the valley, behind 24-hour security gates with ultimate privacy, stands this gorgeous, updated English Country home which majestically overlooks phenomenal city skyline & ocean views to Catalina. Located at the end of a quiet cul-de-sac in a highly sought-after celebrity enclave, this property offers a flexible floor plan with its 6 bedrooms & 8 baths. The master suite, with dual baths, is fully updated with the finest quality. Enter into the updated light and bright double suite with bedroom, bath, & living room available as a guest suite, Full guest quarters, nursery or office suite with a separate side entrance. All rooms have beautifully updated baths, extra-large closets, & custom finishes! From the classic entry, coffered ceilings & massive beams, gorgeous wood floors, 2-story walls of beveled glass & award winning infinity pool, cabana, BBQ area for al fresco dining surrounded by lush gardens, this is a true one-of-a-kind dream house in a one-of-a-kind setting!

Magnificent Monterey Georgian Colonial estate, designed by renowned architect, Burton A. Schutt, on a near acre lot in the prestigious Arroyo Seco area. Minutes from downtown LA., this stately & private residence was meticulously updated in 2016. It sits behind an impressive gate that leads to a vast motor court & professionally landscaped park-like grounds. Don't miss the 1,000-bottle temperature-controlled wine cellar, sparking pool, N/S-facing lighted tennis court, & 5-car garage. Truly an amazing estate for luxurious California living!
©2019 Berkshire Hathaway HomeServices California Properties (BHHSCP) is a member of the franchise system of BHH Affiliates LLC. BHH Affiliates LLC and BHHSCP do not guarantee accuracy of all data including measurements, conditions, and features of property. 
Info is obtained from various sources and will not be verified by broker or MLS. Sellers will entertain ana respond to all offers within this range. Buyer is advised to independently verify the accuracy of that information.

billboard 0 R
The country music industry's must-have source for news, 
charts, analysis and features
• EXCLUSIVE CHARTS including Hot Country Songs, Country Airplay, 

Top Country Albums, Country Streaming Songs and more!

• Weekly content including Makin' Tracks, On The Charts, a roundup 
of executive moves and timely analysis of the latest country news 
and trends

• Expert insight and commentary by Tom Roland and Jim Asker

SIGN UP FOR FREE 
DELIVERY EVERY MONDAY
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Joel photographed July 8 
in Cold Spring Harbor, N.Y. 

Styling by Brian Coats. Joel 
wears aTom Ford jacket, 

Calvin KleinT-shirtand 
Ermenegildo Zegna jeans.

The
ENTERTAINER

In what should be his laid-back legacy years, BILLY JOEL 
has become a touring titan, filling stadiums and making history 

with his perpetually sold-out Madison Square Garden residency.

No one’s more surprised than he is: “It’s a miracle”

BY DORIAN LYNSKEY 

PHOTOGRAPHED BY MILLER MOBLEY



N A RAIN-WASHED 
summer afternoon 
in Oxford, England, 
Billy Joel walks into a 
room lined with wood 
paneling and leather­
bound books to meet 
some student fans. Bald 

and stocky, with a salt-and-pepper goatee 
and a chewy New York growl, Joel calls 
to mind a veteran boxing promoter with 
the patter of a Catskills comedian. One 
admirer, posing for a photograph, tells him 
that she has been influenced by him. “Me 
too,” he replies, deadpan. “My whole life 
I’ve been influenced by me.”

Eight days from now, Joel will play to a 
very different crowd: nearly 58,000 fans 
at London’s Wembley Stadium. But today, 
he’s about to take questions from 450 
students in the debating chamber of the 
Oxford Union, at the storied university 
where the list of former presidents includes 
three British prime ministers. Joel brings an 
earthier energy to the room: He tells stories, 
plays the occasional song to illustrate a 
point and cracks self-deprecating jokes, like 
a stand-up comic doing a routine based on 
the career of Billy Joel.

What makes a great cover of one of Joel’s 
songs? “The fact that I get paid for it.” How 
has the music industry changed since his 
recording heyday? “The fact that it’s gone.” 
Why won’t he write “We Didn’t Start the 
Fire” Part 2? “Because I don’t like Part 1 
that much. And I’d have to write about 
Trump.” Even when a young woman on the 
balcony passes out, he doesn’t miss a beat. 
“This is a first,” he says. “I’ve never made a 
girl faint before.”

Joel has been doing these college “master 
classes” since the 1990s. They’re unpaid 
gigs — he says he hasn’t had to do anything 
just for the money for a long time — so he 
does them for kicks. “Because I’ve made 
every mistake you can make and survived 
somehow or other, and here I am at 70 and 
it’s bigger than it ever was,” he tells me prior 
to the Oxford session, sitting in a handsome 
study that doubles as his dressing room. 
“It’s crazy. I must know something, even if 
I’m not sure what it is.”

There are many things pertaining to 
his still-vital career that Joel claims not to 
know. He doesn’t get why his most beloved 
hits include a maudlin waltz (“Piano 
Man”), a Frankie Valli pastiche (“Uptown 
Girl”) and a boomer’s-eye history of 
the world with a melody he likens to “a 
mosquito buzzing around your head” 
(“We Didn’t Start the Fire”). A stranger 
to Spotify and social media (“Technology 
has completely gone haywire,” he tells the 
Union crowd), he’s not quite sure where 
his young fans come from. Most of all, he 

doesn’t know why, 26 years after his last 
album of new songs, the final act of his 
performing career is such a blockbuster. 
“What’s happening now is beyond my 
comprehension,” he says. “There’s an 
arc to things, and you’re supposed to go 
downhill. We’re going uphill.”

Since January 2014, Joel has played a 
monthly residency at Madison Square 
Garden that has torn up the rule book for 
what a legacy act can accomplish outside 
Las Vegas. By July 2015, he had surpassed 
his old touring partner Elton John’s lifetime 
record of 65 shows at the Garden. Three 
years later, he played his 100th show there, 
and he’s currently booked until Dec. 11, 
which will be the 71st date of the residency 
and his 117th overall at the Garden.

Simultaneously, he has become, for the 
first time in his career, a consistent stadium­
filler: Later this year, he’ll play Denver; 
Boston; Arlington, Texas; and, on July 26, 
the first-ever rock concert at Baltimore’s 
Camden Yards ballpark. With career 
receipts of $896 million from 13.1 million 
tickets sold, Joel is the No. 13 grossing artist 
in the history of Billboard Boxscore, just 
ahead of Paul McCartney. (He’s also No. 9 
on Billboard’s 2019 Moneymakers list; see 
page 56.) For an artist who no longer records 
albums and experimented with retirement 
a decade ago, it’s not just unexpected, but 
unprecedented: an Indian summer with no 
end in sight.

“It’s a miracle,” says Joel. “My father was 
a better musician than me, and he couldn’t 
get anything going. Some of the people I 
admire, jazz guys, nobody really bought 
their records. Onstage [I’m thinking], ‘Are 
you fucking kidding me? When are they 
going to find me out? Women are screaming 
at me?’ ” He pulls a self-mocking face. “I 
know what I look like in the mirror.”

A
 WEEK LATER, JOEL IS 
onstage at Wembley, 
apologizing to his audience. 
Sitting at the piano, he tells 
them, faux-sheepishly, “I don’t 

have anything new for you.”
A crowd spanning three generations 

cheers.
“It’s basically the same old shit...” he 

continues.
Another cheer.
Joel grins and shrugs. “That’s what I 

think,” he replies. He knows this shtick 
always works.

Backstage earlier in the day, I ask Joel 
where he had thought he would be at 70. 
In person, he’s more reflective, wearing 
an Italian-American Club of Oyster 
Bay baseball cap and picking at a bowl 
of gummy candies. “I thought we’d be 

yesterday’s papers,” he says. “Which is 
what I’m playing, essentially. I didn’t want 
to be an oldies act, but I guess we are.”

Tonight’s show will become Joel’s biggest 
single-night concert yet. But a decade 
ago, he was prepared to give it all up. He 
abbreviated his Face to Face tour with John, 
had both hips replaced and sank into one 
of his periodic funks. “I was just tired,” he 
says. “Wasn’t having fun anymore. That’s 
not a good way to work. The audience can 
see it.” He told his band and crew that 
they should look for other gigs. Everyone 
believed him except for Dennis Arfa, Joel’s 

“What’s happening now is 
beyond my comprehension.

You’re supposed to go 
downhill. We’re going uphill.”

longtime booking agent, who started 
working with him shortly before his 1977 
breakthrough album, The Stranger. (Joel 
does not work with a manager.)

“He has talked to me about not working 
since he was thirtysomething. That’s just 
his style,” says Arfa. “A lot of times, how 
you feel about your work is how you feel 
about yourself.” Still, Joel’s close team 
knew better than to try to persuade him to 
keep at it. “He’s not a person whose mind 
you’ll ever change,” says Mark Rivera, Joel’s 
saxophonist of 37 years.

“The advice I got from day one was, ‘Ah, 
man, you’re never going to make it. Forget 
it,’ ” says Joel. “Had I listened to that, 
I never would have done what I did. So 
what good is your advice? I know what I’m 
talking about.”

It took a hurricane to make him think 
twice. When Joel agreed to play 12-12-12, 
an all-star benefit concert at the Garden 
for victims of Hurricane Sandy, he was 
sandwiched on the lineup between Kanye 
West and Chris Martin. Joel thought his 
six-song set was merely OK, but the crowd 
and critics agreed that it was the surprise 
highlight. (The New Yorker noted that when 
Joel took the stage, “The mood relaxed, as 
if someone who really knew how to play a 
stadium was in charge.”) “New York State of 
Mind” and “Miami 2017 (Seen the Lights Go 
Out on Broadway)” sounded like the city’s 
break-glass-in-case-of-emergency anthems: 
first hits, then oldies, now standards.

LIVE FROM 
NEW YORK 

(AND 
BEYOND)

$89GM
Career grosses 

across 766 shows

66
Madison 

Square Garden 
residency 

shows to date 
— all of which 
have sold out

1.23M
Tickets sold 

through July 11 
at the Garden 

residency

All figures based on 

shows reported to 

Billboard Boxscore.
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V

Joel wears an Ermenegildo 
Zegna jacket and a Calvin 
Klein T-shirt. Watch Joel 
go Fishing for Answers at 

billboard.com/videos.

billboard.com/videos
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“That was the kernel of this renaissance,” 
says Joel’s creative director, Steve Cohen, 
a member of the live operation’s decision­
making core. “He went from being this ’80s 
pop singer, taken seriously only because of 
the magnitude of his success — and then 
suddenly it was cool to be a Billy Joel fan.”

Joel’s success — he has had 42 entries 
on the Billboard Hot 100, including 13 
top 10 hits — has certainly never been 
predicated on cool. He became famous 
as a mainstream guy with mainstream 
tastes and a talent for expressing 
everyday aspirations and (more often) 
disappointments, who looked very 
much like the characters in his songs 
who frequented neighborhood Italian 
restaurants or worked in Allentown, Pa., 
factories. “When people come and sing 
along, they think that they’re him because 
they’re not looking at a rock star,” says 
Cohen. For years, critics notoriously held 
that everyman appeal against him, and Joel 
— who was self-conscious about his voice, 
his piano-playing and his appearance — 
would rip up their bad reviews onstage.

“I was my own worst enemy,” he says. 
“I could get five good reviews, and the one 
bad review would drive me crazy: ‘Did you 
see what this guy said? That son of a bitchl” 
He laughs. “And the audience would be 
like, ‘Huh, OK. I guess somebody thinks 
you suck.’ I was kind of dopey.”

By 2012, though, he was well-adjusted 
enough to pay more attention to the people 
who didn’t care what The Village Voice had 
said about him in 1976. During his hiatus, 
Joel sought the counsel of hard-touring 
friends like Bruce Springsteen and Don 
Henley. “I was questioning a lot of things: 
‘Why are you guys still doing this?’ And 
they would say, ‘This is what we do.’ And 
I said, ‘You know what? They’re right.’ I 
know how to do this. This is what I do. It 
takes a while to realize it.”

After 12-12-12, he was ready to seriously 
consider an idea Arfa first broached a few 
years earlier: a hometown residency at 
Madison Square Garden. A Vegas residency 
held no appeal (“I don’t even like Vegas”),

but the Garden? “That’s my venue.” To 
start, Arfa announced just six shows, but 
the tickets kept selling, and the venue made 
Joel a franchise, like the Rangers and the 
Knicks. According to Arfa, only 20% of 
Joel’s box office is repeat business.

“Audiences make a pilgrimage to see 
Billy Joel,” says Darren Pfeffer, executive 
vp of MSG Live. “It has become more of an 
event than just a concert.” The presence 
of at least one high-profile fan at Wembley 
— One Direction alum Niall Horan — 
speaks to the way Joel and his songbook 
appeal to listeners who weren’t born when 
he last released a new studio album. But 
regardless of age, there’s an audience for 
whom Billy Joel at the Garden has become 
as essential a New York attraction as a 
Broadway show. Says Cohen: “Billy is kind 
of the hood ornament of New York.”

This has benefits beyond the financial. 
With just one Garden show a month and 
a handful of stadiums every summer, Joel 
can spend most of his time at his 26-acre 
manor on the North Shore of Long Island, 
where he mostly occupies himself with 
a motorcycle shop and a boat-building 
business. “It’s a pussycat tour,” says Joel. 
“Like semiretirement. We used to do five, 
six gigs a week. When you’re first starting

out and you’re with your buddies going 
around the world, you’re like a teenage 
gang. Very exciting. After a couple of years, 
you’re Willy Loman in Death of a Salesman.”

In other words, the road-warrior schedule 
exacted a price. “This is my fourth marriage 
now. It’s not good for a relationship to be 
gone for that long,” he continues. “So I 
became a homey.” While we’re talking, 
Joel’s wife, Alexis Roderick, drops by, 
cradling their i-year-old daughter, Remy. 
During soundcheck, their other daughter, 
Della, 3, climbs onto the grand piano and 
lies on her stomach, chin in her hands, 
while Joel looks her in the eye and sings 
“Don’t Ask Me Why.”

Joel spends most of the show seated at the 
keyboard: He steps forward to play guitar 
on a few numbers, but vaulting over the 
piano in his youth wrecked his hips. Yet he’s 
no less enthusiastic a performer. Slotting 
album tracks and cover versions between 
the tentpole hits helps him stay interested. 
Sometimes he’ll try out a personal favorite 
like “Laura” or “She’s Right on Time,” 
but if it doesn’t fly with the audience, “we 
just take it out and shoot it.” During the 
Wembley soundcheck, the band auditions 
Beatles songs to interpolate into “River of 
Dreams.” Joel quickly discards “Can’t Buy

50 BILLBOARD I JULY 20, 2019



Clockwisefrom top left: 
Springsteen joined Joel 
to celebrate his 100th 
lifetime performance 
at Madison Square 
Garden in July 2018; 
Joel backstage at the 
Garden with (from left) 
Jimmy Fallon, Judd 
Apatow, Sting, Howard 
Stern and Paul Rudd 
in 2014 (Joel adopted 
the puppy, Jack); and 
playing at his Oxford 
Union masterclass in 
England in June.

Me Love” (“It’s weird”), “She Loves You” 
(“Nah, I’m not buying it”) and “Twist and 
Shout” before settling on “I Feel Fine.”

“I like that one,” he says with a nod of 
satisfaction. “It’s good.”
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B
efore addressing the 
Oxford Union, Joel wants to 
go outside and smoke a cigar. 
We sit down on a bench in a 
secluded garden, and he lights 
up a Hoyo de Monterrey. “It reminds me 

of my grandfather, just smelling a cigar,” 
he says.

Joel is in a reminiscent mood. He recalls 
his first show with a band, covering Beatles 
tunes at a Long Island church in 1965. 
“There was a girl I had a crush on who I was 
always too shy to talk to,” he says — the girl 
he would later remember (with some poetic 
license) in “Only the Good Die Young.” 
“And I thought, ‘Oh, my God, Virginia is 
looking at me!’ And the kids are dancing 
and they’re clapping. And then the priest 
comes over and gives us each 15 bucks. It 
didn’t even occur to me: You get paid for 
this? That was the day I decided that’s what 
I’m going to do.” He marvels that he’s still 
“doing the same job I did when I was 15. 
How many people can say that at 70?”

He’s happy to wax nostalgic about 
his life as a performer. But he has never 
been terribly interested in recollecting 
his offstage life for the public. In 2011, he 
finished a memoir with writer Fred Schruers 
and submitted it to HarperCollins, but when 
the publisher asked him to ramp up the 
“scandalous stuff,” says Joel, he thought, 
“Fuck you,” and paid back the portion he 
had received of the $3 million advance. His 
songs provided the score to the successful 
Broadway show Movin’ Out, but he has 
rebuffed offers to turn his life story into a 
musical (it’s always called Piano Man) and 
has little appetite for a Rocketman-style 
biopic (which would also surely be called 
Piano Man).

“There are things in my life that could 
make a good movie,” he says. “He married 

this supermodel, then they had a kid, 
then they got divorced, then he crashed 
a car, then he went to rehab. That was 
like five minutes in my life. It wasn’t all 
sensational. I just hope they don’t get a 
short, fat, ugly guy to play me.”

One puzzle for any potential screenwriter 
would be why one of the most gifted 
songwriters of his generation completely 
lost the urge to create new material. Since 
River of Dreams in 1993, Joel has released just 
two songs and one album of classical piano 
pieces, the 2001 Fantasies & Delusions that 
“sold about five copies.” Columbia Records, 
which owns his masters, fills the gap with 
regular compilations and live albums, over 
which Joel has no control. “I could probably 
sue, but I don’t want to get involved in that 
shit,” he says. “If I can’t own it, I can’t own 
it.” But while Joel says he’ll still wake up with 
a tune in his head and plays the piano every 
day, he has lost the desire to write lyrics 
(always his least favorite part of songwriting) 
or find listeners. “I don’t feel the need to 
validate it with the public, or even to record 
it,” he says. “It’s all in here” — he points to 
his head — “and I hear it and go, ‘OK, that’s 
not bad. Next!’ ”

Everyone except Joel himself seems 
to find this strange. Contemporaries like 
John and younger admirers like P!nk have 
encouraged him to return to recording, 
but he refuses to bite. “I know some artists 
struggle with the idea of being relevant: ‘I 
have to come up with new stuff and have hit 
singles,’ ” he says. “I stopped buying that a 
long time ago.” He’s fond of noting that he 
has made 12 albums, like The Beatles, and 
has nothing left to prove. “I wrote some 
good stuff. I wrote some crap, too. But some 
of the good stuff is pretty damn good.”

At any rate, Joel’s performing life doesn’t 
seem likely to end anytime soon, though 
when it does, he thinks it will happen 
suddenly. “My theory is, one night I’m 
going to suck,” he explains. “I won’t be able 
to hit the notes, I’ll forget the words, I’ll 
forget the music. I love the job too much to 
not be good.”

There are two songs in Joel’s set, both 
written before he made it big, that now 
make for an illuminating contrast. “The 
Entertainer,” a Hot 100 top 40 hit from 
1973, is basically an anxiety attack about 
becoming obsolete. “Vienna,” a track from 
The Stranger that was never a single but 
surprised him by becoming one of his most 
beloved (and most streamed) tunes, advises 
an ambitious young man to slow down and 
be patient because, says Joel now, “you got 
your whole life to live.” Turns out the guy 
in “Vienna” was right. The guy in “The 
Entertainer” was wrong.

“It’s ironic,” says Joel. “I was so pessimistic 
about it, and it all worked out anyway.” O

TWO FOR THE SHOW
Dennis Arfa met Billy Joel in 1967, when Joel was playing 
in The Hassles; became his booking agent in 1976; and, 
roughly 10 years ago, suggested the idea for Joel's Madison 
Square Garden residency. "He was always thinking, 'What's 
the next thing?'" says Joel of Arfa, who founded Artist Group 
International in 1986. (His roster there now includes Neil 
Young, Elvis Costello, Metallica and The Strokes.) Before Joel's 
recent Wembley show, Arfa recalled how the residency, one of 
the crowning achievements of their partnership, came about.

How did the idea of the Madison Square Garden 
residency originate?
I had dinner with [then-Garden president] Jay Marciano in 
Turks and Caicos one night in '09, TO, and came up with the 
idea. We had played Shea Stadium [in Queens in 2008], which 
was a rock-god gig. How do you follow that? The antenna was 
always up about what to do next.

And how did Joel respond?
There were a couple of years when he was tentative. There 
was going to be a press conference. I remember Billy calls 
me up and says, "Are you sure this is the right thing to do?" 
He wasn't really sure what he was walking into. Then he got 
excited about it.

Is he very hands-on now?
Billy has a lot of trust in his people. Basically, don't fuck up. 
He'll trust me and his confidants and experts in other areas 
and he'll yield to us, but ultimately, it's his call how he wants to 
be represented out there in the world.

It doesn't seem to matter that he has stopped releasing 
new music. Why do you think that is?
I think a lot of older people who put out records are really doing 
it more for themselves — the chances of it being successful, 
except within your own hemisphere, are slim to none. Nobody 
but the die-hards wants to hear the new stuff. The masses 
want to hear the hits.

Could any other artist do a residency like this?
I know other people have talked about it. But on this level? I 
think they recognize how unique what he's accomplishing is. 
He can take a big room and make it very intimate. It's just a 
magical combination that worked. —D.L.
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Dantas 
photographed 
June 25 at Red 
Bull Station in 

São Paulo.

As the founder of KondZilla
Konrad DantasYouTube channels in the world

the favela has won

BY SHASTA DARLINGTON 
PHOTOGRAPHED BY GUI CHRIST

turned the music of Sao Paulo's slums into a Brazilian 
iii1 i if • • j '• -j. ' ■ '' ly®
sensation. Now he wants to build a media empire -

Konrad Dantas emerges 
from a row of squat houses 
with a tall black gate and no 
sign out front. The buildings 
are tucked down a side 
street in Tatuapé, a tough, 

working-class suburb on the outskirts of São 
Paulo, the largest city in Brazil. It’s as 
unlikely a spot as any to find the 
headquarters of KondZilla, the most 
popular YouTube channel in Brazil — and 
one of the top 10 in the world.

It was here that Dantas, the son of a 
construction worker and a city employee, 
set up his studio in 2012 and launched a 
YouTube channel featuring music videos 
he shot and produced, starring brash young 
singers from São Paulo’s marginalized 
slums, known as favelas. Although millions 
of Brazilians live in favelas — including 
an estimated 11% of the 12 million people 
who call São Paulo home, according to the 
Center for Metropolitan Studies — back 
then, Brazil’s music industry largely stuck 
its nose up at the songs coming out of them, 
favoring the danceable^n^ carioca of Rio 
de Janeiro. With his soft-spoken charm and 
natural talent behind the camera, however, 
Dantas won over São Paulo artists — and set 
about trying to make them superstars.

“For a long time, everything that came 
from the periphery, from the favelas, 
was looked down on,” observes Dantas, 30. 
“We’re changing that.”

In just seven years, KondZilla has 
grown to a 200-person operation and has 
amassed more than 50 million subscribers. 
The KondZilla brand also includes 
Kondzilla.com, a home for videos as well 
as a wealth of written fashion and lifestyle 
content, and KondZilla Records, which 
boasts a roster of 59 artists. Dantas also 
has served as something of a talent scout 
for new acts, many of whom have gone 
on to sign with traditional labels. After 
launching the career of Brazilian singer 
Kevinho, for example, KondZilla now 
jointly manages his career with Warner. “I 
didn’t go to university and study to become 
an entrepreneur — I had to turn myself 
into one,” says Dantas. “But no one wants 
to know about your sad story. It’s a jungle, 
and you have to be prepared for that.”

Before KondZilla, “nobody talked about 
São Paulo funk,” says Sandra Jimenez, head 
of music for YouTube in Latin America. 
(In Brazil, the music known as funk varies 
from city to city, but it has little in common 
with American funk — it’s basically the 
country’s answer to hip-hop, with booming 
bass rhythms and lots of booty-shaking.) 
“KondZilla gave a voice to a movement that 
existed but wasn’t allowed access to radio 
or TV. [Dantas] used the only platform 
available and turned it into what it is today.”

Dantas has a favorite slogan — a favela 
venceu (“the favela has won”) — and it’s
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emblematic not only of his own success but 
of the impact that YouTube, which launched 
in Brazil in 2006, has had on the country’s 
music industry. Other streaming apps like 
Deezer, Napster and Spotify only began 
rolling out services there in 2013. “Brazil is 
unique,” says Zach Fuller, a senior analyst 
at MIDiA Research. “In Brazil, 79% [of 
people] watch music videos on YouTube. 
That’s more than [those who] listen to the 
radio or stream music.”

Dantas’ insistence on being the 
starmaker, rather than the star, has largely 
kept him off the global radar — even though 
KondZilla productions made up half of 
YouTube’s top 10 music videos in Brazil 
last year. But now that funk music and the 
favela perspective have practically become 
mainstream in Brazil, Dantas is trying to 
turn KondZilla into a multimedia empire. 
He’s the creator-director of Sintonia, a 
drama about three friends from São Paulo’s 
favelas navigating a world of drug gangs 
and music, which will debut on Netflix later 

this year. He launched another channel, 
Portal KondZilla, that, once it attracts 
1 million subscribers, will roll out mini­
documentaries about real people from the 
city’s gritty suburbs — “a kind of Brazilian 
VICE,” says Dantas, who also spends two 
days a week taking classes for an MBA.

Ascending to moguldom hasn’t come 
without challenges though. As São Paulo 
funk gains traction internationally, Dantas 
also faces more competition at home as he 
works to transform what was once a niche 
musical phenomenon into a mass-appeal 
brand. KondZilla’s growth has slowed in 
recent months, since the channel pulled in 
2 million subscribers and 1.1 billion views a 
month in early 2018 — a feat that was largely 
unsustainable, according to Joshua Cohen, 
founder-CEO of Tubefilter, a publication 
covering the online video industry.

But Dantas doesn’t plan on going 
anywhere. He’s currently overseeing 
the construction of KondZilla’s new 
headquarters, which will feature upgraded 
studios, live performance spaces and glass­
walled offices but, crucially, is only a few

blocks away from the old home base.
“Just because I have money doesn’t 

mean I have to leave the ’hood,” he says. 
“This is where the talent is and where 
we need to be.”

On this sunny morning, a 
steady flow of visitors hover 
outside the KondZilla 
offices as Dantas, dressed in 
a white velour Louis Vuitton 
jacket and LV sneakers, 

offers to drive me to the site of the 
company’s future home. When he steps 
onto the street, he’s bombarded by both 
employees and fans. In person, Dantas is 
quiet and reserved, and he prefers to keep a 
low profile: He drives himself to meetings 
and classes in a discreet Honda instead of 
hiring a chauffeur, and he devotes weekends 
to his wife and barbecuing with close 
friends. But he comes out of his shell as he 

WANT TO GET 
SIGNED IN BRAZIL? 

GET ONSCREEN
In South America's biggest country, YouTube 

is king - and a dependable starmaker 
for executives and artists alike

high-fives employees, many of whom he 
hired from the neighborhood, and greets

aspiring artists awaiting an 
audience. He smiles when a 
stranger shouts, “Kond!” 
— pronounced “Kondjee” 
— and asks to take a selfie. 
“You’re a fighter; you’re my 
inspiration!” the man says.

“There are still very few 
people or companies that want 
to represent the periphery. 
There’s a lot of prejudice,” 
Dantas tells me. “I want to 
be the vehicle giving people 
a voice, making them feel 
represented and respected.”

Growing up in a favela in the 
coastal city of Guaruja, about

50 miles from São Paulo, Dantas dreamed 
of becoming a rapper, “but I wasn’t very 
good,” he says. His mother died when he 
was 21, and he decided to use the ensuing 
social security payments he received to 
move to the big city and take classes in 
video postproduction.

That was in 2009, when everyone Dantas 
met was streaming music on YouTube. Funk 
ostentação (ostentation funk) — which often 
features frenetic percussion paired with 
horn samples and beatboxing — was all the 
rage in São Paulo’s poor suburbs. Yet with 
major labels mostly ignoring music from the 
slums, those artists turned to the platform 
to reach the masses. “It’s not that funk 

Sergio Affonso, the president of 
Warner Music Brasil, is hunting 
for the next Anitta, the label's 
homegrown starlet who in recent 
years has become a global pop 
sensation. And he's doing so by 
sitting in front of his computer. "I 
spend a lot of time on YouTube," he 
says. "I sit there looking for artists 
with the highest number of views 
— artists who would identify with 
my brand and who have talent."

Affonso's approach — he 
devotes roughly an hour each 
day to scouting up-and-coming 
acts on the platform — has paid 
off, winning Warner a string of 
Brazilian chart hits from artists 
including Ludmilla, who signed 
to the label in 2013 after a video 
she recorded as MC Beyoncé 
went viral, and IZA, who started 
covering her favorite R&B artists 
on YouTube in 2015. And he's 
hardly the only music executive 
capitalizing on the platform's 
power in Brazil, where for many 
years it was the only one of its kind 
available to the masses. (Early 
incarnations of the iTunes store 
only accepted payment via foreign 
credit cards, while streaming 
services like Deezer and Spotify 
didn't arrive until 2013 and 2014, 
respectively.)

"[Brazilian] people have a 
culture of consuming music 
on YouTube, much more than 
in other countries," says Zach 
Fuller, a senior analyst at MIDiA 
Research. In 2018,79% of 
Brazilians watched music videos 
on YouTube, compared with 
the global weighted average of 
44%, according to MIDiA. In that 
same year, 65% of Brazilians 
used YouTube on a weekly basis, 
compared with 30% for Spotify. 
(Globally, those figures were 46% 
for YouTube and 17% for Spotify.)

Leo Morel, director of market 
intelligence for distribution 
platform ¡Musics, calls it "the 
biggest competitor for streaming 
companies in Brazil. It's got brand 
recognition, and it's free."

Critics, like the International 
Confederation of Societies of 
Authors and Composers, say 
YouTube pays out only a tiny 
fraction of the sum it generates to 
creators and that such payments 
are significantly less than what 
other audio streaming services 
dole out. (YouTube global head of 
music Lyor Cohen has challenged 
those claims, saying it pays 
creators more than other ad- 
supported services.)

Yet it's still the best showcase 
for artists in Brazil who hope to 
be discovered. "It's a democratic 
platform open to everyone," says 
Sandra Jimenez, head of music for 
YouTube in Latin America. "And 
for new talent, it's the opportunity 
to explode and then choose your 
own path with a label or [go] 
independent." YouTube even has 
helped reinvigorate the careers of 
established Brazilian musicians, 
including pop-rock band Jota 
Quest, which has increasingly 
turned to the platform to engage 
with old fans and inspire new ones. 
In 2018, the band worked with 20 
YouTubers who reinterpreted the 
group's classics in a wide range 
of styles.

"We grew up in an era when 
there was only one way to work: 
You launched an album, you 
promoted it, you released music 
from it, toured, [then made] 
another album," said Jota Quest 
vocalist Rogerio Flausino at the 
time. "Not today. You can use 
different platforms to achieve 
success. YouTube singers are the 
result of that." —S.D.

discovered YouTube before the rest of the 
world,” explains Dantas. “It’s that YouTube 
was the only tool funk had.”

The videos’ production values were 
often low, however. Songs were typically 
accompanied by crude slideshows of 
motorcycles and women in short skirts. 
Dantas saw an opportunity. In 2011, he 
bought a Canon 5D camera and an Apple 
laptop on credit installments, pirated editing

Anitta in her "Banana" music video, 
which has over 63 million views on YouTube.
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software and started making videos. He 
launched KondZilla the following year.

It wasn’t just his technical know-how 
that attracted artists; Dantas also had an 
insider’s understanding of favela culture 
that helped him translate their visions. 
Ostentation funk emerged at a time when 
Brazil’s left-leaning Workers’ Party was in 
power and implementing subsidized social 
programs that lifted millions out of poverty. 
Banks were extending credit to the new 
working class. “There was this false illusion 
that everyone had access to everything,” 
says Dantas. “It was a time of celebration 
and conquest and all these material goods, 
and people wanted to flaunt them.”

Some of Dantas’ early videos show 
MC Guimê rapping about Nikes at the 
wheel of a black Camaro or the duo MC 
Samuka e Nego showing off fistfuls of 
cash. It wasn’t an unusual sight to see funk 
artists filming themselves chugging Absolut 
vodka on a curb or driving imported Honda 
Fireblades, the most coveted motorcycle 
among São Paulo youths. “It was kind of a 
shock for me, this hillbilly from a small city,” 
says Dantas with a laugh. “To this day, you 
won’t find a Fireblade in my favela. [But] in 
São Paulo, every favela has at least 60.”

Initially, Dantas made the clips cheaply, 
but he also got to keep all of the advertising 
revenue YouTube passed along after taking 
its cut. Back then, artists saw the videos as 
little more than publicity for their lucrative 
live shows. As Dantas’ operation has grown, 
deals have become more traditional: 
Although each contract is different, artists 
now get a share of the ad revenue. Both 
Dantas and YouTube declined to reveal 
how much KondZilla generates, but 
with more than i billion views a month, 
Leo Morel, director of market intelligence 
for the distribution platform iMusics, 
estimates that monthly revenue for 
KondZilla is between $1 million and $1.6 
million. (Analysts suspect there have been 
multiple offers to buy Dantas out, though 
he declines to comment on potential deals.)

KondZilla has given artists more than 
just profits — it also has earned them a 
seat at the table of Brazil’s mainstream. 
“KondZilla gave visibility to the periphery 
of São Paulo by speaking the same language 
and showing the lifestyle, the music, the 
aesthetics,” says Pedro Tourinho, one of 
Brazil’s biggest music publicists. “This was 
a population that was finally seeing itself 
reflected on the screen.”

Earlier in the day, during a 
tour of the KondZilla 
offices, dozens of 
employees decked out in 
black KondZilla T-shirts
edit videos, prepare social 

media posts and maneuver artists through 
the recording studios and postproduction

rooms. KondZilla puts out an average of 40 
videos a month and has produced more 
than 1,000 to date, but the atmosphere is 
hardly factory-like. One of Dantas’ artists, 
MC Kekel, hangs out at the studios a couple 
of times a week, smoking a hookah and 
playing video games with others on the 
roster. “I get to share ideas and chill,” he 
says as he gathers his bleached braids into a 
hair tie. “And it’s close to home.”

These days, the conditions that allowed 
São Paulo funk to rise have changed. 
Brazil, which elected a far-right populist 
as president last year, is still reeling from 
a deep recession that wiped out most 
of the financial gains that the country’s 
poorest made in the mid-2ooos. As a 
result, funk romântico (romantic funk) 
and funk dançante (danceable funk) 
have largely replaced ostentation funk 
on KondZilla. “Now the songs are about 
dreams and love — people even sing a lot 
about their moms,” says Dantas. “It’s not 
the gratuitous display of material goods. 
If you’ve got something, you worked hard. 
It’s something you deserve.”

In response, KondZilla’s creative output 
has become more inclusive. There are 
more female singers on his channel, 
and Dantas has discouraged his artists 
from using profanity and denigrating 
women. The video for last year’s bubbly 
love song “O Bebê” (“The Baby”), a 
collaboration between MC Kekel and 
Kevinho, broke new ground by celebrating 
people with disabilities.

All of that helps KondZilla reach new 
audiences. Six years ago, says Dantas, the 
company’s audience was 30% female; 
today, women make up 54% of viewers. 
And what once was largely a local Brazilian 
phenomenon now draws 29% of its viewers 
from outside the country.

Politics aren’t the only thing forcing 
Dantas to adapt his business: Competitors 
are nipping at KondZilla’s heels. Production 
companies like GR6 have moved into 
the edgy space that Dantas once solely 
occupied, signing up promising funk artists 
and building their own YouTube channels. 
(GR6’s already has 24 million subscribers.)

KondZilla’s growth exploded largely 
because it zeroed in on an untapped market 
and quickly created reams of content. But 
the channel also leaned heavily on the 

local audience, with 73% of views coming 
from Brazil and 3% from the United States, 
according to Allison Stern, the co-founder 
of Tubular Labs, a video analytics company. 
By contrast, T-Series, an Indian music 
label and movie studio that was the most- 
viewed channel in May, pulls nearly 15% 
of its audience from the United States 
and 5% from the United Kingdom. And 
K-pop sensation Blackpink draws 15% of its 
YouTube audience from the United States 
and nearly 13% from the Philippines, with 
South Korea not appearing in the top five at 
all, says Stern.

So, with KondZilla views down by 44% 
over the past year, analysts say, Dantas is 
pushing artists like MC Kekel to diversify 
their sound and think globally. Three years 
ago, MC Kekel exploded onto the funk 
scene with his breakout hit, “Meiota,” 
whose video featured some usual tropes 
of the genre: motorcycles, drinking, 
twerking women. But on Dantas’ advice, 
he branched out with last year’s romantic 
duet “Amor de Verdade” (“True Love”) — 
which not only topped the Brazilian charts 
but also was a No. 1 Spotify hit in Portugal 
— and recorded some songs in the style of 
sertanejo, a wildly popular kind of country 
music in Brazil.

“Kond told me it was time to try different 
paths, to get out of my comfort zone,” says 
MC Kekel. “That’s why today Kekel is an 
artist, not just a funk singer.” Recently, 
Brazilian rock band Charlie Brown Jr. and 
hip-hop veterans Racionais MC’s also have 
sought out Dantas to make videos and work 
on other projects.

At a time when hip-hop has become 
music’s dominant cultural force and 
Brazilian stars like pop singer Anitta are 
finding unprecedented success outside 
their home country, Dantas believes there 
never have been more opportunities for the 
music of the favelas — and for KondZilla.

“I want [my artists] to reach a new public 
that doesn’t know funk but consumes urban 
music,” says Dantas, who has been talking 
to international stars like Major Lazer about 
collaborations. “It’s urban music’s moment: 
reggaeton, kizomba, kuduro, hip-hop. All 
around the world, we are the base of the 
pyramid. That’s a lot of people.” O

Left: Dantas (right) 
atthe KondZilla 

offices in São Paulo 
on June 25. Right: 

Kevinho, MC Kekel 
and Dantas (from 

left) on the set of the 
artists'"O Bebê" 

music video in 2018.

Additional reporting by Micah Singleton.
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Swift onstage at 
Gillette Stadium in 
Foxborough, Mass., 
on July 27,2018.

Taylor Swift rules Billboard's annual earnings list, which 
shows music's top acts are making bank from big 

increases in streaming, publishing and touring income

By ED CHRISTMAN

C
LOSE TO 100% GROWTH IN STREAMING REVENUE AND 
healthy jumps in publishing and touring income stoked 
earnings for music’s top artists in 2018. Billboard’s annual 
Money Makers report — which, this year, ranks the earnings of the 
top 40 music acts based on 2018 U.S. concert grosses and royalties 

generated in the same period from domestic sales, streaming and 
publishing — reveals that the collective take-home pay for these 
artists grew 21.6% to $1.05 billion, up from $856.9 million in 2017. 
(Note: Last year’s Money Makers feature ranked 50 artists, but all 
references to that list are based on 2017’s top 40 acts.)

Overall income from streaming grew a whopping 98.5%, from 
$63.4 million in 2017 to $125.8 million in 2018; touring revenue grew 
13.5%, from $700.4 million to $795 million; and publishing grew 
40.6%, from $33.6 million to $47.3 million. Only sales royalties fell 
21.2%, from $59.6 million in 2017 to $47 million in 2018.

By genre, there are 19 rock, eight R&B/hip-hop, six pop, six 
country and one Latin artist on this list. Three of the top five are 
contemporary artists, but over half (22) are considered heritage 
performers — active for at least 20 years and/or with a minimum 
of 10 albums in their catalog. Among them: Bruce Springsteen and 

Shania Twain. No electronic dance artists made the cut, because 
DJs rarely report their live earnings, which constitute most of 
their income.

Revenue from live performance also comprises the bulk of the 
money earned by the artists on this list. Touring accounted for 
78.9% of total earned revenue. Only one act made the cut with 
zero income from touring: the late rapper XXXTentacion.

The list’s top artist, Taylor Swift, mounted the most successful 
U.S. tour of 2018. Likewise, the No. 1 Money Maker of 2017, U2, also 
ruled due to touring income. What’s remarkable is the difference 
between their live-performance earnings. Swift’s U.S. touring took in 
$90.5 million — besting U2 by more than $35 million — and her total 
2018 earnings exceeded the band’s by more than $45 million. Not that 
Swift’s payday is representative of the top incomes earned in 2018. 
The combined paydays of Swift and the list’s No. 2 act, Springsteen, 
add up to almost 17% of the total income reported here.

The bottom line: The music industry is still undergoing startling 
growth, and in 2018, that translated to more than $5 billion — in 
estimated U.S. revenues alone (see page 59) — for the three major 
label groups.
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STREAMING $5.67M TOURING $90.5M

Last Year: 48
PUBLISHING $1.9M

Taylor Swift
$99.6M
SALES $1.5M H

Swift proved once more why Universal 
Music Group and Republic Records 
were eager to keep her in the family 
with a new worldwide record deal. 
In addition to her hefty $90.5 million 
in touring income in 2018 — almost 
twice that of this year's runner-up, 
Bruce Springsteen — Swift's 
combined recorded-music royalties 
(sales, streaming and publishing) 
are the seventh-highest on this list. 
Contributing to that total were her 
2017 album, reputation, and a catalog 
that generated 1.3 million terrestrial 
radio spins and almost 3 billion on- 
demand streams. Her publishing 
income was just shy of the top 10 for 
the category, and the Aug. 23 release 
of her seventh album, Lover, should 
keep the momentum going.
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SAL$1.7M
STR $4.8M

Sheeran likely would've been No. 1 if global royalties 
had been tabulated — his touring income alone was 
$147.4 million. Still, his U.S. earnings are impressive: 
3.3 billion on-demand streams of his catalog earned 
him $8.9 million in recorded-music royalties.

Ed Sheeran 
$41.8M Last Year: 5

PUB$2.5M
TOU$32.8M

Top 
Sales

Bruce Springsteen 
$53M Last Year: 20

Eagles 
$37.5M Last Year: -

SAL $498.6K
STR $814.8K

PUB $790.IK
TOU$50.9M

SAL$1.2M
STR $2.2M

PUB $1M
TOU $33.IM

Springsteen on Broadway wrapped in December after 
236 performances and grossed nearly $85 million in 
2018 (according to Broadway World), c estimates he 
netted a bigger-than-usual payday of $50.9 million due 
to a lack of typical touring expenses.

Metallica 
$4.8M

2 
Queen 
$4.6M

3 
Eminem* 
$2.4 M

4 
BTS* 

$2.2M

5 
Imagine Dragons 

$2M

6 
Chris Stapleton 

$1.83M

7 
Panic! at the 

Disco 
$1.78M

8 
Ed Sheeran 

$1.7M

9 
Jason Aldean 

$1.5M

10 
Carrie 

Underwoood* 
$1.4M

Billy Joel
3 5 • 8 M Last Year: 7

SAL $362.8K
STR $1.4M

PUB$1M
TOU $33.05M

Joel, who famously hasn't released a pop album 
since 1993, netted just $1.8 million from sales and 
streaming. But he has become a perennial on this list 
thanks to his Madison Square Garden residency and 
his love of playing landmark MLB stadiums.

Pink
$35.5M Last Year: -

SAL$1.2M
STR $1.5M

PUB $1.IM
TOU $31.7M

Pinks acrobatic live performances continued to be a 
big draw in 2018, amounting to 89.3% of her income. 
And while her fans snapped up 480,000 of her albums 
last year, they're not avidly streaming her music. Her 
entire catalog generated 896 million plays.

Drake
$52.5M Last Year: 37

The Eagles are flying again with a revamped lineup 
after the 2016 death of founding member Glenn Frey. 
The band earned $33.1 million touring, sold a healthy 
369,000 albums and generated 743.4 million streams, 
which led to $4.5 million in recorded-music royalties.

Justin Timberlake 
$37.4M Last Year: -

Top 
Streaming

SAL$1.6M
STR $17.IM

PUB $3.IM
TOU $30.7M

SAL $1.4M
STR $2.2M

PUB $895.6K
TOU$33M

For the third consecutive year, Drake is the No. 1 
streaming artist. The $17.1 million he generated 
from 11.3 billion streams in 2018 was a hair short of

JT posted strong numbers in both touring and recorded 
music. His royalties for the latter category totaled 
$4.4 million. Befitting an artist who blew up in the mid- 
20005, his 1.6 million track downloads were the 11th- 
highest total. And he ranked No. 7 in touring income.

doubling his $8.6 million take in 2017. He was also 
No. 1 in total recorded-music royalties: $21.8 million.

Kenny Chesney 
$42.5M Last Year: -

Elton John
$36.3M Last Year: 41

SAL$1M
STR$2.6M

PUB $244.9K
TOU $38.6M

SAL$813.1K
STR$1.5M

PUB $431.7K
TOU $33.5M

Like every other act on this list, Chesney made the cut 
due to histouring, which netted him almost $39 million. 
That said, his recorded-music catalog, including 
2018 LP Songs for the Saints, generated over 1 billion 
streams — respectable for a country artist.

Thanks to the Farewell Yellow Brick Road tour, Elton's 
live earnings accounted for 93% of his 2018 take. 
Increased exposure of his music in the wake of biopic 
Rocketman should make 2019 even richer: Midyear 
sales are already about 66% of his entire 2018 take.

Drake 
$17.1M

2 
Post Malone 

$10.4M

3 
XXXTentacion 

$9. IM

4 
Eminem* 
$6.14M

5 
Travis Scott 

$6.1 M

6 
Migos* 
$5.7M

7 
Taylor Swift 

$5.67M

8 
Cardi B* 
$5.6M

9 
Lil Wayne* 

$5.4 M

10 
YoungBoy Never 

Broke Again* 
$5.3M

Beyoncé 
$33.1M Last Year: -

SAL $671K
STR$4.2M

PUB$593K
TOU$27.6M

Beyonce and husband Jay-Z toured together as co­
headliners in 2018, taking home $27.6 million each for 
their U.S. shows, and released the joint LP Everything Is 
Love. But her recorded-music earnings outpaced his by 
almost $1.2 million, mainly due to stronger streaming.

Bruno Mars 
$32.6M Last Year: 4

SAL $990.1K
STR$3.5M

PUB$960K
TOU $27.2M

Almost three years after its November 2016 release, 
Mars' last album, 24K Magic, still helped drive $5 million 
in recorded-music royalties and over $27 million in live 
income. His catalog generated 2.4 billion combined on- 
demand streams and 1.7 million track downloads.
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JAY-Z
$32.5M Last Year: 18

2018 RECORDED MUSIC

Metallica 
$19.6M Last Year: 3
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SAL$1.7M
STR $2.9M

PUB $256K
TOU$27.6M

Hova made more than $1.3 million on sales of 424,518 
physical/digital albums, showing that his fans don't 
see him as a singles act and like to hold on to his work. 
Comparatively, Beyonce is a streaming queen with 
2.4 billion streams versus Jay's almost 860 million.

Luke Bryan 
$23.8M Last Year: 15

SAL $849.4K
STR $2.6M

PUB $706.4K
TOU $19.7M

Bryan's tireless touring appears to have boosted more 
than his box-office stats. He sold 301,000 albums and 
over 1.1 million downloads, and racked up 1.4 billion 
streams. He also ranks at No. 9 among the acts on this 
list in terrestrial radio play, with 1.2 million spins.

Post Malone 
$22.3M Last Year: -

SAL$1.6M
STR $10.4M

PUB$2.6M
TOU $7.8M

Post Malone finished 2018 with the second-highest 
total recorded-music revenue on this list. His catalog 
generated 65% of his $22.3 million income — much 
of it from streaming. He's the No. 2 top earner in that 
category (behind Drake) with 7.2 billion total streams.

U2
$21.4M Last Year: 1

SAL $550.8K
STR $869.IK

PUB $609.8K
TOU $19.4M

U2 topped last year's Money Makers with $54.4 million 
in 2017 income, all but $2.4 million of it from touring — 
and 2018 was pretty much a repeat performance. The 
Irish rockers pocketed $19.4 million from shows in the 
United States, nearly 91% of their stateside earnings.

Estimating Major-Label 
Revenue For 2018

ecause the three majors report only their overall recorded- 
music revenue,there is much speculation about whattheir 
owned labels earn individually. In an effort to shed light on the

subject, Billboard has estimated their 2018 U.S. revenue.
These estimates are limited to reliable third-party U.S.-only data 

sources and do not include synchs, merch or 360-deal revenue. Each 
label's total was calculated with the data used to compile Money 
Makers and with Nielsen Music Connect's unit counts for each 
delivery format (CDs, streams, etc.). Video and programmed streams 
were interpolated using on-demand audio-streaming market share, 
and a multiplier was used to account for the difference between the 
RIAA's and Nielsen's wholesale sales totals. -E.C.

SONY MUSIC ENTERTAINMENT $1.7BILLION

Columbia Label Group
Columbia
RED

Epic

The Orchard
RED
Columbia/The Orchard

RCA
RCA Inspiration

SME Nashville
Provident Music Group

Sony Music Latin

SAL $4.8M
STR $3.4M

PUB $1.4M
TOU $9.9M

For a band noted for its live shows, Metallica would 
not have made the cut based solely on its $9.9 million 
in touring income. The act earned $9.7 million in 
recorded-music royalties, which were boosted 
considerably because Metallica owns its masters.

$500 million
•$360 million
•$140 millionA
$210 million

$365 million
•$140 million9
• $5 million0
$385 million
•$10 million
$152 million
•$35 million
$75 million

Maroon 5
$19.3M Last Year: -

SAL$739K 
STR$3.8M

PUB$1.9M
TOU $12.9M

If Maroon 5 seems to be everywhere at once, here's 
one reason: The Adam Levine-fronted group was the 
top act played on terrestrial radio in 2018, with close 
to 2 million spins — an achievement that bolstered the 
band's $6.4 million in recorded-music earnings.

UNIVERSAL MUSIC GROUP j $2.53BILLION

Capitol Music Group
Capitol Records/Virgin
Motown
Blue Note
Capitol Christian Music Group
Caroline

Def Jam Recordings

Ingrooves

Interscope (group)
Interscope Geffen A&M
Verve Label Group

Republic (group)
Republic
Island
Cash Money
Big Machine Label Group

$530 million
•$240 million
•$30 million
•$13 million
•$75 million0
•$170 million^
$155 million

$130millionF

$600 million
•$545 million
•$55 million
$625 million
•$302 million
•$127 million
•$127 million
•$75 million0

Journey 
$19.1M Last Year: 38

SAL $755.2K
STR $1.5M

PUB $937.8K
TOU $15.9M

Journey's recorded-music income is surprisingly strong 
for a heritage act that hasn't released an original album 
since 2011. The band sold 298,000 albums and almost 
500,000 track downloads last year. And streaming was 
respectable, too: 647 million.

Universal Music Latin Entertainment ; $75 million

UMG Nashville $150 million

WARNER MUSIC GROUP

Atlantic Records
Artist Partners
Elektra
300 Entertainment

Warner Records
WEA Latina/Warner

A - This counts the old RED-distributed labels' 
revenue before being combined with The Orchard 
and not the new RED label-services revenue.

8 - Double counted also under Columbia
C - Double counted also under Columbia
0 • Distributor of Capitol Christian-signed artists

$1.13BILLIONH

$680 million
•$80 million
•$125 million
•$35 million
$410 million
•$15 million

and independent labels and artists
E ■ Distributor of indie labels and indie artists
F - Distributor of indie labels and indie artists
G - As of 2019. no longer counted under Republic
H - Doesn't include Alternative Distribution Alliance 
l - Distributed label, not owned

Trans-Siberian Orchestra
$18.5M Last Year: 24

SAL$308K PUB$171.3K
STR$333.3K TOU$17.7M

Using two separate touring outfits, Trans-Siberian 
Orchestra packs 100-plus performances into the year­
end holiday season, and in 2018 netted $17.7 million 
during a seven-week span. Comparatively, its 
recorded-music catalog generated $813,000.
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Imagine Dragons 
$18.2M Last Year: 29

2018 TOURING

SAL $2M
STR $4.3M

PUB $4.4M
TOU $7.4M

Thinking Globally

Although Billboard Boxscore tracks concert grosses 
internationally, the annual Money Makers ranking has 
traditionally been compiled using only U.S. touring data 
to maintain consistency with the streaming, sales and publishing 

income. Those totals are based on data from Nielsen, which currently 
does not track global activity.

Now that music is an increasingly global business, it's worth 
demonstrating how much international touring income (U.S. revenue 
included) would have greatly altered the ranking. Here, the Money 
Makers top 10 as it would have appeared if international touring 
income were included, plus the seven acts that would have made the 
cut and the seven that would not have were global touring considered. 
(Rankings are based on total revenue streams.) —E.C.

The Rolling Stones 
$16.7M Last Year: -

SAL $1.2M
STR $2.4M

PUB$918.5K
TOU $12.IM

Despite releasing their last studio album of original 
tunes in 2005, the Stones earned a strong $4.6 million 
in recorded-music royalties because the band owns 
at least half of its catalog and gets a 74% cut of the 
revenue from those titles versus the standard 18%.

Like Post Malone, Imagine Dragons was a top earner 
in recorded music. The band's $10.8 million total 
accounted for 59% of its income. The group also 
finished No. 2 in track downloads (3.5 million) and 
No. 3 in terrestrial radio play (1.7 million spins).

Def Leppard 
$17.6M Last Year: 49

SAL $577.9K
STR $673.4K

PUB $493K
TOU $15.9M

Fifty-eight U.S. shows co-headlining with Journey, 
plus four additional solo concerts, added $15.9 million
to the British band's coffers — a good thing, since the
group's 289 million total on-demand streams in 2018
are pretty anemic, even for a heritage rock act.

Foo Fighters 
$17M Last Year: -

TOP 10 MONEY MAKERS, GLOBAL TOURING INCLUDED

RANK GLOBALBOXSCORE U.S.

01 Ed Sheeran \ $147.4M $32.8M
02 Taylor Swift $117.5M $90.5M
03 Bruno Mars j $70.IM $27.2M
04 Pink \ $61.3M $31.7M
05 Drake \ $35.IM $30.7M
06 Justin Timberlake ! $50.4M $33M
07 Bruce Springsteen \ $50.9M $50.9M
08 (tie) Beyoncé ? $43.IM $27.6M
08 (tie) Jay-Z j $43.IM $27.6M
10 U2 i $42.9M $19.4M

ACTS THAT WOULD HAVE MADE THE LIST

RANK GLOBALBOXSCORE U.S.

14 Céline Dion \ $40.2M $3.6M
18 Luis Miguel ? $30.8M $10.6M
23 Roger Waters \ $20M $0
24 Depeche Mode \ $20.6M $3.5M
25 Harry Styles \ $20.5M $9M
26 Guns N' Roses $18.4M $0
28 André Rieu $20.6M $4.4M

ACTS THAT WOULD NOT HAVE MADE THE LIST*

Travis Scott
SI6.6M Last Year: -

SAL $riM
STR $6.IM

PUB$525.7K
TOU $9M

Scott's recorded-music catalog produced $7.7 million 
of income in 2018 — the seventh-highest total on this 
list — by selling nearly 500,000 albums, mostly through 
digital downloads, and generating 4.2 billion streams.

J. Cole 
$16M Last Year: 35

SAL $416.7K
STR$769.5K

PUB$1.2M
TOU $14.7M

Dave Grohl screamed his way through another strong 
year of touring with his band Foo Fighters. Thirty U.S. 
shows led to almost $15 million in income, another 
$1.2 million flowed in from publishing royalties, and 
streams were at heritage-act levels: 471 million.

Chris Stapleton 
$16.9M Last Year: 21

RANK

24 Chris Stapleton
29 Dave Matthews Band
31 Twenty One Pilots
32 Jason Aldean
33 Jennifer Lopez
38 Lynyrd Skynyrd
39 XXXTentacion

GLOBAL BOXSCORE ; U.S.

$12M : $12M
$12.4M [ $12.2M
$9.IM Î $8.6M
$11.3M $10.IM
$13.4M Í $13.4M
$28.2M j $9.6M
$0 \ $0

SAL $820.6K
STR $4.7M

PUB $2.3M
TOU $8.IM

SAL $1.83M
STR $2.1M

PUB$977K
TOU$12M

Strong sales helped Stapleton bring home almost 
$5 million in recorded-music royalties. He moved 
1.3 million tracks and 724,000 albums, and generated a 
respectable 1.2 million streams. The bulk of his payday 
came from touring, where he earned $12 million.

*Because U.S. touring income is included in the global total, the figures are 
identical when the act did not tour outside the United States.

Cole's $7.7 million in recorded-music income almost 
matched the $8.1 million he earned on the road. His 
catalog generated nearly 3 billion on-demand streams 
that translated into $4.7 million, while his publishing 
income totaled an impressive $2.3 million.

Dead & Company
M5.47M Last Year: 22

METHODOLOGY Money Makers was compiled with 2018 U.S.-only Nielsen Music and Billboard Boxscore data. All revenue 
figures cited are Billboard estimates and. due to rounding, an artist's total may not equal the sum of the subcategories. 
Revenue from merchandising, synchronization and sponsorship is not included. Unless otherwise noted, streaming totals 
consist of combined on-demand audio and video streams. Recording-career totals are the sum of an artist's sales, streaming 
and publishing earnings. Revenue from featured-artist appearances is credited to the main artists, but other recording 
collaborations - usually denoted as a "duet with." or - are generally split evenly by the artists. Touring revenue, 
after the manager's cut. equals 34% of an act's Boxscore, except in residencies, where it equals 60%. Sales royalties were 
calculated based on physical/digital albums and track sales. Streaming royalties consist of on-demand audio/video streams, 
plus estimated royalties from programmed webcasting, SiriusXM and Music Choice. The following royalty rates were used: 
album and track sales. 22% of retail revenue, on-demand streaming royalties were calculated using blended audio and 
video rates of. respectively. $0.0054 and $0.0016 per stream, applied against a 22% royalty rate for new hit artists, 37% 
for superstar artists. 50% for heritage artists and 78% for artists that own their masters. A subscription per-stream rate 
of $0.0019 - blended to reflect the different statutory rates for ad-supported and subscription streams - was applied to 
programmed streams, and per-play estimated rates of $0.74 and $30.00 were applied to Music Choice and SiriusXM plays, 
respectively. Publishing royalties were estimated using statutory mechanical rates for album and track sales. The Copyright 
Royalty Board streaming formula produced an average rate of 13.1% of streaming revenue, and the following per-play 
averages: hit radio, $2.50; heritage spins. $0.60: Music Choice. $0.40: SiriusXM. $8.33: programmed streams. $0.0003. 
Billboard estimated each artist's songwriter's share of the recorded music included in these calculations, and publishing 
royalties were calculated as co-publishing deals, giving the writer 75% of those royalties. A 10% manager's fee was deducted 
from artist and publisher royalty pools. A 4% producer's fee was deducted from each artist’s recorded-music royalty pool.

SAL $932.4K
STR $679.9K

PUB $370.6K
TOU $13.5M

The jam-band veterans kepton truckin' in 2018, playing 
27 U.S. dates. Touring is the collective's bread and 
butter, but its live shows helped sell 291,000 Grateful 
Dead albums and 156,000 digital downloads, and 
generate 308 million streams.
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Dave Matthews Band
$15»11VI Last Year: -

Jennifer Lopez
$14.4M Last Year: -

SAL$80.2K PUB$28.5KM__________
STR$831.1K TOU $13.4M

Top 
Publishing

SAL$1.1M
STR$894K

PUB$751.6K
TOU$12.2M

Lopez's 2018 was not about sales, streaming or 
publishing. All but$l million of her salary camefrom 
live performances, such as her All I Have Las Vegas 
residency at Planet Hollywood Resort & Casino, which 
ran from January 2016 through September 2018.

Imagine 
Dragons 
$4.4M

2
Drake 
$3.IM

3
Post Malone 

$2.6M

Ed Sheeran 
$2.5M

Queen + Adam Lambert
$13.8M Last Year: 33

SAL$4.6M
STR $4.8M

PUB $1.9M
TOU $2.5M

The global success of the Queen biopic Bohemian 
Rhapsody and its soundtrack resulted in the band's 
recorded-music income ballooning to 54% of its 2018 
income, fueled by a robust 1.6 billion streams — almost 
unheard of for a heritage act.
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DMB's road work yielded a $12.2 million payday, 
but the jam band's recording catalog also produced 
another $2.7 million in royalties, largely due to 476,000 
in album sales. That total was helped by the release last 
year of Come Tomorrow, the group's first LP since 2012.

Romeo Santos
$14.8M Last Year: -

J. Cole 
$2.3M

XXXTentacion 
$2.37M

Panic! At The Disco
$14.3 IVI Last Year: 47

Panic! at 
the Disco 

$2.4M

Lynyrd Skynyrd
$12.7M Last Year: -

SAL$904K PUB$797K
STR $1.4M TOU$9.6M

SAL $47.4K
STR $1.5M

PUB $709.4K
TOU $12.6M

SAL$1.78M
STR$2.7M

PUB $2.4M
TOU$7.4M

Streaming's popularity among Latin music fans helped 
generate 1.2 billion streams for Santos, compared 
with U.S. album sales of just 12,000 and 125,000 track 
downloads. His$12.6 million in U.S.touring income 
dwarfed everything else.

Twenty One Pilots
$14.7M Last Year: 13

Brendon Urie's band increased its earnings by 
$6.1 million over 2017, nearly doubling streaming 
revenue from $1.4 million to $2.7 million, more than 
doubling publishing income from $1.1 million to 
$2.4 million and boosting touring by almost $3 million.

Keith Urban 
$14M Last Year: -

SAL $1.2M
STR $2.5K

PUB $2.25M
TOU $8.6M

SAL $1M
STR $1.4M

PUB $765.7K
TOU $10.9M

Urban's $10.9 million payday from touring bolstered 
strong catalog sales in 2018:798,000 tracks and 
403,000 albums, including copies of his latest, 
GraffitiU. The Aussie artist also logged 792 million 
streams — a healthy sum for a country act.

8 
Twenty One Pilots 

$2.25M

9 
Migos* 

$2M

10 
Eminem* 

$1.9M

The 2018 release of the duo's fifth album, Trench, 
led them to collect almost $6 million in recorded- 
music royalties from 1.7 billion streams and the sale 
of 478,000 albums and 592,000 tracks. The pair's 
publishing also was strong: $2.3 million.

Jason Aldean 
$14.6M Last Year: -

Sam Smith
$13.8M Last Year: -

SAL$1.5M
STR $2.9M

PUB$38K
TOU $10.IM

SAL $608.1K
STR $2.2M

PUB $631.4K
TOU $10.4M

Aldean's 2018 Rearview Town album contributed to 
the 1.5 million streams his catalog spawned last year, 
as well as album sales of 580,000 and 1.5 million track 
downloads. That put nearly $4.5 million in his pocket, in 
addition to the $10 million-plus he made on the road.

Although Smith didn't release an album last year, 
his catalog netted him $3.45 million from recorded- 
music royalties, including those from 1.4 billion 
streams. That sum accounted for 25% of his total 
2018 income.

Taylor Swift 
$90. SM

2
Bruce Springsteen 

$5O.9M

3 
Kenny Chesney 

$38.6M

4 
Elton John 

$33.5M

5 
Eagles 
$33.IM

6
Billy Joel 
$33.O5M

7 
Justin Timberlake 

$33M

8 
Ed Sheeran 

$32.8M

9
Pink 

$31.7M

10 
Drake 

$3O.7M

Top U.S. Touring 
Box Office

The Last of the Street Survivors tour, billed as the 
band's final outing, netted the reconstituted act 
$9.6 million in 2018 (and is still going). It appears to 
have sparked sales — 458,000 tracks, 381,000 albums 
and 641 million streams.

XXXTentacion
$12.1M Last Year: -

SAL $695K___________ PUB$2.37M___________
STR $9.IM TOU$0

In addition to being the sole deceased artist on this list, 
XXXTentacion is the only act without touring revenue. 
Streaming was his forte: He notched 4.8 million audio 
streams (the third-most of the acts listed here) and 
2.5 million video streams, and sold 1.3 million tracks.

Shania Twain
$12M Last Year: -

SAL $275.3K PUB$175.6K
STR $480.5K TOU $11M

Twain's 2018 comeback tour, which will be followed 
this year by a Las Vegas residency at Planet Hollywood 
Resort & Casino, paid her $11 million. She made a lot 
less from the 240 million streams she generated — a 
low number despite her heritage country status.
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2 WKS. 
AGO

LAST 
WEEK

THIS 
WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS.ON 

CHART

2 1 1 BILLIE EILISH darkroom/interscope/iga 1 46

8 7 POST MALONE republic 1 159

11 8 ED SHEERAN atlantic/ag 1 257

7 4 4 KHALID RIGHT HAND/RCA 1 123

4 2 5 BTS BIGHIT ENTERTAINMENT 1 144

3 3 6 LIL NAS X COLUMBIA 3 17

16 20 QUEEN HOLLYWOOD 1 63

6 6 8 SHAWN MENDES .sland 1 231

13 11 9 LIZZO NICE LIFE/ATLANTIC/AG 7 12

9 9 10 LUKE COMBS RIVERHOUSE/COLUMBIANASHVILLE/SMN 2 123

5 10 11 JONAS BROTHERS republic 1 19

12 15 12 D R AK E YOUNG MONEY/CASH MONEY/REPUBLIC 1 263

14 16 13 ARIANA GRANDE republic 1 231

10 14 14 TAYLOR SWIFT republic 1 259

RE-ENTRY risi MACH 1 NE GUN KELLY ESTWXVBAOBOWINTERSCOPEAW 11 30

17 17 16 PANIC! AT THE DISCO dcdz/fueledbyramen/emg 1 147

15 18 17 HALSEY capitol 1 187

20 22 18 IMAGINE DRAGONS kidinakmner/wterscope/iw 1 231

19 19 19 CARDI B THEKSRGROUP/ATLANTIC/AG 1 104

23 21 20 DAN + SHAY WARNER BROS. NASHVILLE/WMN 11 85

46 21 THE BEATLES apple/capitol/ume 5 87

34 13 22 CHRIS BROWN cbe/rca 1 211

29 32 Fm DA BA BY SOUTHCOAST/INTERSCOPE/IGA 23 13

25 24 24 KANE BROWN ZONE4/RCANASHVILLE/SMN 2 108

22 30 25 CAMILA CABELLO syco/epic 1 130

37 39 BRUNO MARS atlantic/ag 1 251

31 29 27 BLAKE SHELTON WARNER BROS. NASHVILLE/WMN 1 232

28 26 28 JUSTIN BIEBER schoolboy/raymondbrauwdcfjam 1 229

52 « □ J. COLE DREAMVILLE/ROCNATION/INTERSCOPE/IGA 1 164

2 WKS.
AGO

LAST 
WEEK

THIS
ARTIST IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS.ON 
CHART

32 41 Qo] MARSHMELLO JOYTIME COLLECTIVE 4 91

43 28 31 BLANCO BROWN trailertrapmusk/bmg/bbmg 28 5

36 33 32 LIL BABY QUALITYCONTROL/MOTOWN/CAPITOL 8 61

27 27 33 KATY PERRY CAPITOL 1 194

24 31 34 P!NK RCA 1 160

35 35 35 TRAVIS SCOTT cactus jack/grandhustle/epic 1 166

66 60 CHRIS STAPLETON MERCURY NASHVILLE/UMGN 1 194

■ *
1

%
•

30 36 37 LADY GAGA INTERSCOPE/IGA 1 123

49 49 M8J LAUREN DAIGLE CENTRICITY/CAPITOL CMG 3 71

39 40 39 ELTON JOHN MERCURY/ISLAND 11 16

33 38 40 THOMAS RHETT VALORY/BMLG 1 232

RE-ENTRY [411 YOUNG THUG 300/ATLANTIC/AG 11 84

51 42 42 LUKE BRYAN CAPITOL NASHVILLE/UMGN 1 259

• 5 43 THE BLACK KEYS easy eye sounwkonesuch/warner 5 6

55 54 44 EMINEM SHADY/AFTERMATH/INTERSCOPE/IGA 1 263

62 □ 45 METALLICA BLACKENED 2 210

38 37 46 BILLY RAY CYRUS WHEELHOUSE/BMG/BBMG 18 13

48 56 47 TWENTY ONE PILOTS FUELED BY RAMEN/EMG 1 221

41 45 48 DJ KHALED WE THE BEST/EPIC 2 111

69 25 49 BAD BUNNY RIMAS 23 69

44 44 50 MORGAN WALLEN big loud 34 20

NO.l
Billie Eilish

Eilish tops the Artist 100 
for afourth total week as 

her single "Bad Guy," newly 
remixed with Justin Bieber, 

bullets at its No. 2 high on 
the Billboard Hot 100 (see 

page3), while heralbum 
When We All Fall Asleep, 

Where Do We Go? ranks at 
No. 2 on the Billboard 200.

62 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2019
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Lute Leads 
Dreamville 
Rappers

Thanks to Dreamville 
Records' new compilation 
album with J. Cole, 
Revenge of the Dreamers 
III, which launches atop the 
Billboard 200 (see page 66), 
four rappers who appear on 
the set reach the Emerging 
Artists chart: Lute (above), 
Young Nudy, EarthGang 
and J.I.D.

Lute debuts the highest 
on the list — No. 27 — as 
his track "Under the Sun," 
with J. Cole and DaBaby, 
opens at No. 44 on the 
Billboard Hot 100. Young 
Nudy enters at No. 31 as 

"Down Bad," with J.I.D., Bas, 
J. Cole and EarthGang, 
re-enters the Hot 100 at 
No. 64.

J.I.D. re-enters Emerging 
Artists at a new No. 20 high, 
and EarthGang debuts at 
No. 41.

—Xander Zellner

CHART BEAT

BLANCO BROWN'UP' 
IN AIRPLAY
A week after topping 
Billboard's multimetric 
Hot Country Songs 
chart, "The Git Up," the 
breakthrough single by 
Blanco Brown (above), 
enters a pair of airplay 
charts, reflecting its 
dual promotion at pop 
and country radio. The 
song enters Mainstream 
Top 40 at No. 37 and 
Country Airplay at 
No. 56, up 44% to 
4.3 million in all-format 
audience, according 
to Nielsen Music. It 
concurrently spends a 
third week at No. 1 on 
both Country Streaming 
Songs (19.6 million U.S. 
streams in the tracking 
week) and Country 
Digital Song Sales 
(28,000 downloads 
sold). —Gary Trust

Gotobillboard.com for 
full Chart Beat coverage, 
including columns and 
podcasts.

2 WKS. 
AGO

LAST 
WEEK

THIS 
WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS.ON

CHART

50 46 51 JASON ALDEAN macon/brokenbow/bbmg 1 241

54 57 52 MAREN MORRIS COLUMBIAnashville/smn 10 121

45 48 53 5 SECONDS OF SUMMER iSEü^ojmwKWM 1 120

68 61 54 LEWIS CAPALDI VERTIGO/CAPITOL 54 8

58 62 55 FLORIDA GEORGIA UNE 8Mlg 1 263

42 47 56 AVA MAX ATLANTIC/AG 24 28

18 55 57 PRINCE NPG/LEGACY 1 59

94 97 M8J BEYONCE PARKWOOD/COLUMBIA 2 189

5947 63 MEEK MILL MAYBACH/ATLANTIC/AG 1 64

91 5S 60 MILEY CYRUS rca 12 82

57 67 61 ELLA MAI 10 SUMMERS/INTERSCOPE/IGA 6 64

56 66 62 JUICE WRLD GRADE A/INTERSCOPE/IGA 1 60

65 64 63 CARRIE UNDERWOOD CAPITOL NASHVILLE/UMGX 1 199

71 68 64 SWAE LEE EARDRUMMA/INTERSCOPE/IGA 22 38

53 65 65 LEE BRICE curb 15 61

80 73 66 ERIC CHURCH emi nashville/umgn 4 174

61 69 67 MAROON 5 222/INTERSCOPE/IGA 1 263

21 77 68 WILLIE NELSON legacy 18 10

73 85 ©
70

XXXTENTACION BAD VIBES FOREVER 1 100

74 75 LYNYRD SKYNYRD BmoFwoioKFi^ 40 61

70 70 71 CITY GIRLS QUALITYCONTROL/MOTOWN/CAPITOL 65 20

67 78 72 A BOOGIE WIT DA HOODIE «uMDaTHEiABa.m« 11 53

63 71 73 NORMANI KEEPCOOL/RCA 46 44

64 74 74 SAM SMITH capitol 1 166

• 34 75 M 1 BALVIN UNIVERSAL MUSIC LATINO/UMLE 16 77

• □ 76 EXO sm 9 37

59 81 77 BRADLEY COOPER interscope/iga 3 41

82 87 78 POLO G COLUMBIA 59 5

76 83 79 THE CHAINSMOKERS wsruptor/columbia 1 189

77 79 80 DADDY YANKEE elcartel/umle 19 80

40 58 81 BRUCE SPRINGSTEEN COLUMBIA 4 9

83 80 82 EAGLES erc 10 47

a 59 83 NF NF REAL MUSIC 8 72

86 82 84 BRETT YOUNG bmlg 15 136

1 50 85 THE RACONTEURS third man 1 3

78 90 86 BASTILLE VIRGIN/CAPITOL 11 65

92 96 87 KENDRICK LAMAR topmäwiermmh/inierscopwga 1 234

RE-ENTRY © ABBA POLAR/POLYDOR/UME 38 8

RE-ENTRY © MEGAN THEE STALLION mm 60 4

90 95 90

@ 

©
©

BAZZI IAMCOSMIC/ATLANTIC/AG 34 71

NEW LILTECCA GALACTIC/REPUBLIC 91 1

NEW JADEN SMITH MSFTSMUSIC/ROC NATION 92 1

RE-ENTRY PINKFONG SMART STUDY 59 8

9485 92 21 SAVAGE SLAUGHTER GANG/EPIC 5 89

- 94 95 MUSTARD 10 SUMMERS/INTERSCOPE/IGA 94 2

• 43 96 SANTANA STARFAITH/SURETONE/CONCORD 8 6

75 99 97 MICHAEL JACKSON mwepic 20 219

RE-ENTRY ^98j

mJ 
Fol

JOURNEY NOMOTA 55 31

RE-ENTRY N1R VAN A SUB POP/DGC/GEFFEN/INTERSCOPE/UME 61 11

RE-ENTRY THE BEACH BOYS capitol/ume 88 2

w 
S

g s

2 WKS. 
AGO

LAST 
WEEK

THIS 
WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS.ON

CHART

2 □ 1 LEWIS CAPALDI VERTIGO/CAPITOL 1 12

3 2 2 CITY GIRLS QUALITYCONTROL/MOTOWN/CAPITOL 1 32

11 □ LIL TECCA GALACTIC/REPUBLIC 3 7

7 S PINKFONG SMART STUDY 1 41

5 3 5 YK OSIRIS DEF JAM 3 21

» 12 NLE CHOPPA NO LOVE 6 20

18 11 SAWEETIE ICY/ARTISTRY WORLDWIDE/WARNER BROS. 7 18

8 8 8 SHAED PHOTO FINISH 8 23

4 7 9 CALBOY PAPER GANG/POLO GROUNDS/RCA 3 31

10 9 10 ALI GATIE LISN/WARNER 9 4

6 10 11 LAUV LAUV/AWAL-KOBALT 1 96

15 14 12 LIL TJAY COLUMBIA 9 12

RE-ENTRY [13] BAEKHYUN SM 3 16

16 16 14 BRYCE VINE SIRE/WARNER BROS. 3 35

14 15 15 RODDY RICCH BIRD VISION/ATLANTIC/AG 6 30

34 □ 16 RUNAWAY JUNE WHEELHOUSE/BMG/BBMG 6 5

NEW 117 J ABBATH SEASON OF MIST 17 1

19 20 18 SECH RICH 15 11

• □ 19 THE ALLMAN BETTS BAND bmg 17 2

RE-ENTRY © J.I.D DREAMVILLE/INTERSCOPE/IGA 20 3

46 BBNO$ BBNO/COLUMBIA 21 3

47 □□ Y2K Y2K/COLUMBIA 22 3

21 21 23 JIMMIE ALLEN STONEYcreek/bmg/bbmg 3 48

27 25 24 TAINY MAS FLOW 24 6

NEW [251 3TEETH CENTURY MEDIA/RED 25 1

20 22 26 LOVELYTHEBAND red 1 68

NEW [271 LUTE DREAMVILLE/INTERSCOPE/IGA 27 1

31 28 28 JON Z VYDIA/CHOSEN FEW EMERALD 28 10

22 19 29 MONSTAX STARSHIP ENTERTAINMENT 11 65

26 26 30 1 AM THEY ESSENTIAL/PLG 26 16

NEW □ YOUNG NUDY YOUNGnudy/sameplate/rca 31 1

48 44 □ ALEC BENJAMIN artist partners group/atlanwag 17 28

45 39 R SHORDIE SHORDIE 01ENTERTAINMENT/WARNER 33 7

23 29 34 CALUM SCOTT CAPITOL 4 63

29 36 35 SUMMER WALKER LVRN/INTERSCOPE/IGA 19 36

33 30 36 JOYNER LUCAS TWENTY NINE/TULLY 6 26

44 37 37 MORGAN EVANS warner bros, nashville/wmn 4 29

41 43 M8J MABEL POLYDOR/CAPITOL 4 19

38 27 39 HARDY TREE VIBEZ/BIG LOUD 25 11

39 24 40 TOMORROW X TOGETHER KMWWIXO,iWll( 1 18

NEW □ E A RTH G A N G DREAMVILLE/INTERSCOPE/IGA 41 1

49 40 42 MITCHELL TENPENNY RISER HOUStfOWMBWMSIM 2 53

RE-ENTRY 0 AMBJAAY COLUMBIA 43 3

NEW A FUERZA REGIDA LUMBRE/RANCHO HUMILDE 44 1

• 42 45 LUNAY STAR ISLAND 28 6

NEW □ YEBBA UNSIGNED 46 1

• 48 47 DANILEIGH DEF JAM 23 15

NEW ^8j SUECO THE CHILD atlantic/ag 48 1

RE-ENTRY mJ DENZEL CURRY PH/LOMA VISTA/CONCORD 7 15

NEW M0J WESTSIDE GUNN gr^elda 50 1
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T.J. Martell Foundation
Music's Promise for Curing Cancer

Lifetime Music Industry Award
MICHAEL KUSHNER

Executive Vice President, 
Business & Legal Affairs and 

General Counsel, Atlantic Records

T.J. Martell Foundation Legacy Award
MIKE O’NEILL

President & CEO, BMI

OCTOBER 15, 2019
5:30PM Cocktail Reception & Silent Auction

7:00PM Seated Dinner, Awards Celebration 
& Special Entertainment

CIPRIANI 42ND STREET
110 E 42nd Street - New York

Spirit of Music Award
SARAH TRAHERN

CEO, Country Music Association

FOR SPONSORSHIPS 
AND TABLES
Contact Greg Plage, 
gplage@tjmartell.org | 646-841-1394

www.HonorsGalaNewYork.org

mailto:gplage@tjmartell.org
http://www.HonorsGalaNewYork.org
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LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS. ON 
CHART

HOT 
SHOT 

DEBUT

#1 VARIOUS ARTISTS Dreamville & J. Cole: Revenge Of The Dreamers III 
DREAMVILLE/INTERSCOPE/IGA 1 11WK

3 □ BILLIE EILISH When We All Fall Asleep, Where Do We Go?
DARKROOM/INTERSCOPE/IGA 1 15

3 CHRIS BROWN Indigo
CBE/RCA 1 2

2 4 LIL NAS X 7 (EP)
COLUMBIA 2 3

NEW MACHINE GUN KELLY Hotel Diablo
EST19XX/BAD BOY/INTERSCOPE/IGA 5 1

6 LIZZO Cuz 1 Love You
NICE LIFE/ATLANTIC/AG 6 12

7 KHALID Free Spirit
RIGHT HAND/RCA 1 14

16 POST MALONE A beerbongs & bentleys 
REPUBLIC 1 63

9 MUSTARD Perfect Ten
10 SUMMERS/INTERSCOPE/IGA 8 2

10 10 JONAS BROTHERS Happiness Begins
REPUBLIC 1 5

14 © ARIANA GRANDE Thank U, Next
REPUBLIC 1 22

NEW © JADEN ERYS
MSFTSMUSIC/ROC NATION 12 1

© 13 SOUNDTRACK Spider-Man: Into The Spider-Verse 
REPUBLIC 2 30

11 14 DABABY Baby On Baby
SOUTHCOAST/INTERSCOPE/IGA 7 19

13 15 LUKE COMBS A This One’s For You
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 no

15 16 DRAKE A Scorpion
YOUNG MONEY/CASH MONEY/REPUBLIC 1 54

25 © QUEEN • Bohemian Rhapsody (Soundtrack) 
HOLLYWOOD 2 38

18 18 POLO G Die A Legend
COLUMBIA 6 5

19 19 ELTON JOHN • Diamonds
ROCKET/ISLAND/UME 7 87

27 © BILLIE EILISH • Dont Smile At Me
DARKROOM/INTERSCOPE/IGA 14 81

24 21 TRAVIS SCOTT A ASTROWORLD
CACTUS JACK/GRAND HUSTLE/EPIC 1 49

20 22 DJ KHALED • Father Of Asahd
WE THE BEST/EPIC 2 8

23 23 A BOOGIE WIT DA HOODIE A Hoodie SZN
HIGHBRIDGE THE LABEL/ATLANTIC/AG 1 29

24 J BALVIN & BAD BUNNY Oasis
UNIVERSAL MUSIC LATINO/UMLE 9 2

26 25 LADY GAGA & BRADLEY COOPER A A Star Is Born (Soundtrack)
INTERSCOPE/IGA 1 40

37 © POST MALONE A Stoney
REPUBLIC 4 135

28 27 JUICE WRLD © Death Race For Love
GRADE A/INTERSCOPE/IGA 1 18

© 28 DAN + SHAY © Dan + Shay
WARNER MUSIC NASHVILLE/WMN 6 55

30 29 MEEK MILL A Championships
MAYBACH/ATLANTIC/AG 1 32

© © ED SHEERAN A * (Divide)
ATLANTIC/AG 1 123

29 31 LUKE COMBS The Prequel (EP)
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 5

38 32 JUICE WRLD © Goodbye & Good Riddance
GRADE A/INTERSCOPE/IGA 4 60

32 33 CARDI B A Invasion Of Privacy
THE KSR GROUP/ATLANTIC/AG 1 66

41
P34J SOUNDTRACK △ The Greatest Showman

F0X/2OTH CENTURY FOX/ATLANTlC/AG 1 83

35 THE BLACK KEYS Let’s Rock’
EASY EYE SOUND/NONESUCH/WARNER 4 2

39 36 KHALID A American Teen
RIGHT HAND/RCA 4 123

40 37 ORIGINAL BROADWAY CAST A Hamilton: An American Musical
HAMILTON UPTOWN/ATLANTIC/AG 3 198

© 38 MORGAN WALLEN If 1 Know Me
BIG LOUD 35 41

55 [39] PS QUEEN A Greatest Hits
HOLLYWOOD 11 344

31 40 TYLER, THE CREATOR IGOR
COLUMBIA 1 8

© 41 THE BEATLES 4> 1
APPLE/CAPITOL/UME 1 376

44 42 PANIC! AT THE DISCO A Pray For The Wicked
DCD2/FUELED BY RAMEN/EMG 1 55

42 43 SOUNDTRACK Aladdin (2019)
WALT DISNEY 6 7

34 44 THOMAS RHETT Center Point Road
VALORY/BMLG 1 6

47 45 NIPSEY HUSSLE Victory Lap
ALL MONEY IN NO MONEY OUT/ATLANTIC/AG 2 25

48 46 MEGAN THEE STALLION Fever
1501 CERTIFIED/300/AG 10 8

52 47 XXXTENTACION A ?
BAD VIBES FOREVER 1 69

© © CHRIS STAPLETON △ Traveller
MERCURY NASHVILLE/UMGN 1 200

50 49 LIL BABY & GUNNA Drip Harder
YOUNG STONER LIFE/300/QUALITY CONTROL/MOTOWN/AG/CAPITOL 4 40

153 [50J GG MARSHMELLO Joytime III
JOYTIME COLLECTIVE 50 2

1

LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS. ON 
CHART

51 TOM PETTY AND THE HEARTBREAKERS The Best Of Everything 
GEFFEN/UME 16 14

52 CREEDENCE CLEARWATER REVIVAL 4> Chronicle The 20 Greatest Hits
FANTASY/CONCORD 22 427

53 BOB MARLEY AND THE WAILERS 0 Legend: The Best Of...
TUFF GONG/ISLAND/UME 5 582

58 54 BAD BUNNY A X 100PRE
RIMAS 11 29

56 55 YG 4REAL4REAL
4HUNNID/CTE/DEF JAM 7 7

□ 56 JOURNEY Journey’s Greatest Hits
COLUMBIA/LEGACY 10 572

75 © LEWIS CAPALDI Divinely Uninspired To A Hellish Extent 
VERTIGO/CAPITOL 49 8

66 58 21 SAVAGE © 1 Am > 1 Was
SLAUGHTER GANG/EPIC 1 29

63 59 IMAGINE DRAGONS △ Evolve
KIDINAKORNER/INTERSCOPE/IGA 2 107

82 © ARIANA GRANDE ▲ Sweetener
REPUBLIC 1 47

0 61 JASON ALDEAN • Rearview Town
MACON/BROKEN BOW/BMG/BBMG 1 65

71 62 EMINEM △ Curtain Call: The Hits
SHADY/AFTERMATH/INTERSCOPE/IGA 1 453

76 © LAUREN DAIGLE © Look Up Child
CENTRICITY/12T0NE 3 44

70 64 ELLA MAI© Ella Mai
10 SUMMERS/INTERSCOPE/IGA 5 39

0 65 THE BEATLES 0 Abbey Road
APPLE/CAPITOL/UME 1 317

78 Q MAREN MORRIS GIRL
COLUMBIA NASHVILLE/SMN 4 18

77 67 DRAKE △ Views
YOUNG MONEY/CASH MONEY/REPUBLIC 1 167

79 68 KENDRICK LAMAR A DAMN.
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 1 117

64 69 ZAC BROWN BAND Greatest Hits So Far...
ROAR/SOUTHERN GROUND/ATLANTIC/AG 20 219

65 70 BTS Map Of The Soul: PERSONA
BIGHIT ENTERTAINMENT 1 13

84 71 GUNNA Drip Or Drown 2
YOUNG STONER LIFE/300/AG 3 20

□ 72 BILLY JOEL A The Essential Billy Joel
COLUMBIA/LEGACY 15 151

87 © LIL UZI VERT ▲ Luv Is Rage 2
GENERATION NOW/ATLANTIC/AG 1 98

92 © SOUNDTRACK A Moana
WALT DISNEY 2 138

80 75 NAV Bad Habits
XO/REPUBLIC 1 16

93 © DRAKE △ Take Care
YOUNG MONEY/CASH MONEY/REPUBLIC 1 332

36 77 GUCCI MANE Delusions Of Grandeur
GUWOP/ATLANTIC/AG 7 3

□ 78 DANIEL CAESAR CASE STUDY 01
GOLDEN CHILD 17 2

79 KANE BROWN Experiment
ZONE 4/RCA NASHVILLE/SMN 1 35

□ 80 CHANCE THE RAPPER Acid Rap
CHANCE THE RAPPER 5 2

94 81 LIL WAYNE A Tha Carter V
YOUNG MONEY/REPUBLIC 1 41

82 SHAWN MENDES © Shawn Mendes
ISLAND 1 59

83 LOGIC Confessions Of A Dangerous Mind
VISIONARY/DEF JAM 1 9

E 84 KANE BROWN A Kane Brown
ZONE 4/RCA NASHVILLE/SMN 5 136

91 85 FLORIDA GEORGIA LINE Can’t Say 1 Ain’t Country 
BMLG 4 21

0 86 THE BEACH BOYS A Sounds Of Summer: The Very Best Of f he Beach Boys 
CAPITOL/UME 16 170

95 87 2PAC 4> Greatest Hits
AMARU/DEATH ROW/INTERSCOPE/UME 3 280

88 88 BEYONCE HOMECOMING: THE LIVE ALBUM
PARKWOOD/COLUMBIA 4 13

89 89 CALBOY Wildboy
PAPER GANG/POLO GROUNDS/RCA 30 6

99 90 THE CHAINSMOKERS World War Joy (EP)
DISRUPTOR/COLUMBIA 48 6

91 NF A Perception
NF REAL MUSIC/CAPITOL/CAROLINE 1 92

83 92 MONEYBAGG YO 43VA HEARTLESS
N-LESS/INTERSCOPE/IGA 4 7

103 93 DRAKE More Life
YOUNG MONEY/CASH MONEY/REPUBLIC 1 121

96 94 GUNS N’ ROSES △ Greatest Hits
GEFFEN/UME 3 478

© 95 FLEETWOOD MAC 4* Rumours
WARNER 8R0S./RHIN0 1 328

102 96 KODAK BLACK • Dying To Live
DOLLAZ N DEALZ/ATLANTIC/AG 1 30

97 97 OFFSET FATHER OF 4
QUALITY CONTROL/MOTOWN/CAPITOL 4 20

no © BAZZI © Cosmic
ZZZ/IAMCOSMIC/ATLANTIC/AG 14 66

109 99 XXXTENTACION A 17
BAD VIBES FOREVER/EMPIRE 2 98

108 100 LIL BABY© Harder Than Ever
QUALITY CONTROL/MOTOWN/CAPITOL 3 60

Revenge 
Rules
Revenge of the Dreamers III 
opens at No. 1 on the 
Billboard 200, earning 
115,000 equivalent album 
units in the United States 
during the week ending 
July 11, according to Nielsen 
Music. Of that sum, 23,000 
were in album sales. The 
multi-act, 18-track hip­
hop project boasts the 
Dreamville label's roster of 
artists, including Dreamville 
chief J. Cole on eight songs.

Revenge III surpasses the 
peak of 2015's Revenge 
of the Dreamers II, which 
debuted and peaked at 
No. 29 on the Billboard 200 
dated Dec. 26, 2015.
The first Revenge of the 
Dreamers, a 2014 mixtape 
that wasn't commercially 
released or available to 
stream, didn't chart.

The Revenge III tracklist 
is populated by Cole and 
Dreamville artists Bas, 
Cozz, EarthGang, J.I.D., 
Ari Lennox, Lute and 
Omen. Over 25 other 
guests also are featured on 
the set, including DaBaby, 
Ski Mask the Slump God, 
T.I., Ty Dolla $ign and 
Vince Staples. More than 
100 artists and producers 
were invited to write and 
record songs for Revenge III.

Revenge III is Interscope's 
fourth album to hit No. 1 
for the first time in 2019 
and the fifth to spend 
time atop this list this 
year — the most of any 
label. (Interscope's A Star Is 
Born soundtrack is that fifth 
LP, as it debuted at No. 1 in 
2018, then returned to the 
top in 2019, post-Academy 
Awards.)

A guest-laden album 
of a different variety is 
aiming to bump Revenge III 
from the top of the chart 
as Ed Sheeran s No. 6 
Collaborations Project is on 
course to debut at No. 1 on 
the list dated July 27. The 
set could bow with over 
170,000 units earned in the 
week ending July 18.

—Keith Caulfield
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LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS. ON 
CHART

© rioij AC/DC0 Back In Black
COLUMBIA/LEGACY 4 367

124
rio?! MARSHMELLO Marshmello: Fortnite Extended Set

JOYTIME COLLECTIVE 45 23

112 103 BTS Love Yourself: Answer
BIGHIT ENTERTAINMENT 1 45

86 104 PINK Hurts 2B Human
RCA 1 11

98 105 LYNYRD SKYNYRD ▲ All Time Greatest Hits
MCA/GEFFEN/UME 56 65

Fl 106 EAGLES Their Greatest Hits 1971-1975
ASYLUM/ELEKTRA/RHINO 1 282

113 107 TORY LANEZ LoVE me NOW?
MAD LOVE/INTERSCOPE/IGA 4 36

116 108 TYGA • Legendary
LAST KINGS/EMPIRE 17 5

114 109 MIGOS △ Culture ll
QUALITY CONTROL/MOTOWN/CAPITOL 1 76

106 110 BOB SEGER & THE SILVER BULLET BAND <J> Greatest Hits
HIDEOUT/CAPITOL/UME 8 285

105 111 TWENTY ONE PILOTS • Trench
FUELED BY RAMEN/EMG 2 40

© 112 JON PARDI A California Sunrise
CAPITOL NASHVILLE/UMGN 11 153

115 113 TAYLOR SWIFT △ reputation
BIG MACHINE/BMLG 1 87

129 H.E.R. • H.E.R. 90■ 114 I MBK/RCA 23

U33J Fusj ED SHEERAN A X
ATLANTIC/AG 1 264

© 116 TWENTY ONE PILOTS A Blurryface
FUELED BY RAMEN/EMG 1 217

135 Futi J. COLE A 2014 Forest Hills Drive
DREAMVILLE/ROC NATION/COLUMBIA 1 240

© rus] sublime A Sublime
GASOLINE ALLEY/MCA/GEFFEN/UME 13 156

127 119 EMINEM A Kamikaze
SHADY/AFTERMATH/INTERSCOPE/IGA 1 45

120 120 MICHAEL JACKSON A The Essential Michael Jackson 
EPIC/LEGACY 31 285

118 121 LIL BABY Street Gossip
QUALITY CONTROL/MOTOWN/CAPITOL 2 32

125 122 RODDY RICCH Feed Tha Streets II
BIRD VISION/ATLANTIC/AG 67 34

143 F l THE WEEKND A Starboy
XO/REPUBLIC 1 137

107 124 SCHOOLBOY Q CrasH Talk
TOP DAWG/INTERSCOPE/IGA 3 11

NEW ■ 125] SOUNDTRACK Stranger Things 3: Music From The Netflix Original Series
NETFLIX/MAISIE/LEGACY 125 1

139 126 IMAGINE DRAGONS A Night Visions
KIDINAKORNER/INTERSCOPE/IGA 2 354

138 127 YOUNGBOY NEVER BROKE AGAIN Realer
NEVER BROKE AGAIN/ATLANTIC/AG 15 29

130 128 MILEY CYRUS SHE IS COMING (EP)
RCA 5 6

141 129 TAYLOR SWIFT A 1989
BIG MACHINE/BMLG 1 239

151
ri3o] RIHANNA A ANTI

WESTBURY ROAD/ROC NATION 1 180

137 131 YNW MELLY 1 Am YOU
YNW MELLY/300/AG 20 27

o 132 BRUNO MARS A 24K Magic
ATLANTIC/AG 2 138

157 ri33j SZA A Ctrl
TOP DAWG/RCA 3 109

134 134 THOMAS RHETT A Life Changes
VAL0RY/8MLG 1 96

68 135 YFN LUCCI 650LUC: Gangsta Grillz
THINK IT’S A GAME/WARNER 34 3

150 136 MAC MILLER Swimming
WARNER 3 49

RE Fl QUEEN A Greatest Hits I ll & III: The Platinum Collection 
HOLLYWOOD 6 145

142 138 THE NOTORIOUS B.I.G. A Greatest Hits
BAD BOY/RHINO 1 183

148 139 KACEY MUSGRAVES • Golden Hour
MCA NASHVILLE/UMGN 4 47

152 140 KENDRICK LAMAR A good kid, m.A.A.d city
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 2 350

158 Fwij CAMILA CABELLO A Camila
SYCO/EPIC 1 78

123 142 TEE GRIZZLEY Scriptures
GRIZZLEY GANG/300/AG 20 5

145 143 IMAGINE DRAGONS Origins
KIDINAKORNER/INTERSCOPE/IGA 2 35

T 59 Ï144j ABBA A Gold: Greatest Hits
POLAR/POLYOOR/UME 25 154

© 145 BLAKE SHELTON Reloaded: 20 #1 Hits
WARNER MUSIC NASHVILLE/WMN 5 157

155 146 MAROON 5 A Red Pill Blues
222/INTERSCOPE/IGA 2 88

160 THE WEEKND A Beauty Behind The Madness 
XO/REPUBLIC 1 201

146 148 LEE BRICE Lee Brice
CURB 36 10

122 149 LIL KEED Long Live Mexico
YOUNG STONER LIFE/300/AG 26 4

164 o SHAWN MENDES A Illuminate
ISLAND 1 134

LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS. ON 
CHART

(J) 151 THE BEATLES The Beatles [White Album]
APPLE/CAPITOL/UME 1 203

161 152 THE ROLLING STONES 0 Hot Rocks 1964-1971
ABKCO 4 311

162 153 LED ZEPPELIN A Mothership
SWAN 50NG/ATLANTIC/RHIN0 7 282

165 154 METRO BOOMIN • Not All Heroes Wear Capes
B00MINATI/REPU8LIC 1 36

45 155 THE RACONTEURS Help Us Stranger
THIRD MAN 1 3

126 156 CARRIE UNDERWOOD • Cry Pretty
CAPITOL NASHVILLE/UMGN 1 39

163 157 PLAYBOI CARTI Die Lit
AWGE/INTERSCOPE/IGA 3 57

175 Fissi JOJI BALLADS 1
88RISING/12TONE 3 36

167 159 YOUNGBOY NEVER BROKE AGAIN A Until Death Call My Name
NEVER BROKE AGAIN/ATLANTIC/AG 7 63

121 160 AVICII TIM
AVICII AB/GEFFEN/IGA 11 6

RE Fl nirvana Nevermind
SUB POP/DGC/GEFFEN/UME 1 429

156 162 CITY GIRLS Girl Code
QUALITY CONTROL/MOTOWN/CAPITOL 55 27

^691 163 MOTLEY CRUE The Dirt (Soundtrack)
MOTLEY/ELEVEN SEVEN/E7LG 10 15

E164J FIVE FINGER DEATH PUNCH A Decade Of Destruction
PROSPECT PARK 29 76

171 165 BRETT YOUNG A Brett Young
BMLG 18 126

60 166 BRUCE SPRINGSTEEN Western Stars
COLUMBIA 2 4

170 167 ERIC CHURCH Desperate Man
EMI NASHVILLE/UMGN 5 18

RE Y [168] LANA DEL REY A Born To Die
POLYDOR/INTERSCOPE/IGA 2 317

174 169 YNW MELLY We All Shine
YNW MELLY/300/AG 27 25

180 170 TRAVIS scon A Birds In The Trap Sing McKnight
GRAND HUSTLE/EPIC 1 149

179 171 DRAKE △ Nothing Was The Same
YOUNG MONEY/CASH MONEY/REPUBLIC 1 293

166 172 NICKI MINAJ A Queen
YOUNG MONEY/CASH MONEY/REPUBLIC 2 48

172 173 BEBE REXHA • Expectations
WARNER 13 55

fl68; 174 TIM MCGRAW A Number One Hits
CURB 27 135

SM
175 BON JOVIA Greatest Hits: The Ultimate Collection 

ISLAND/UME 5 135

186 [1761 5 SECONDS OF SUMMER Youngblood
ONE MODE/CAPITOL 1 56

181 177 THE ROLLING STONES Honk
PROMOTONE 8.V./THE ROLLING STONES/POLYDOR/INTERSCOPE/IGA 23 12

173 178 PNBROCK Trapstar Turnt Popstar
ATLANTIC/AG 4 10

© 179 FREDDIE GIBBS & MADLIB Bandana
KEEP COOL/RCA 21 2

199 ysol SAM SMITH A In The Lonely Hour
CAPITOL 2 263

183 181 DARYL HALL JOHN OATES A The Very Best Of Daryl Hall John Oates 
RCA/LEGACY 34 49

fl 84 182 GEORGE STRAIT △ 50 Number Ones
MCA NASHVILLE/UMGN 1 118

192 n HALSEY A hopeless fountain kingdom
ASTRALWERKS 1 110

RE Fl BLINK-182 Greatest Hits
GEFFEN/UME 6 44

190 185 BENNY BLANCO FRIENDS KEEP SECRETS (EP)
FRIENDS KEEP SECRETS/INTERSCOPE/IGA 41 31

177 186 J. COLE A KOD
DREAMVILLE/ROC NATION/INTERSCOPE/IGA 1 64

RE Fl BRUNO MARS A Doo-Wops & Hooligans
ELEKTRA/EMG 3 429

RE Fl ADELE ❖ 21
XL/COLUMBIA 1 422

188 189 MICHAEL JACKSON Thriller
EPIC/LEGACY 1 374

3 190 FLORIDA GEORGIA LINE A Here's To The Good Times
BMLG 4 265

189 191 FUTURE Future Hndrxx Presents: The WIZRD
FREEBANDZ/EPIC 1 25

RE F192J TRAIN Greatest Hits
SUNKEN F0REST/C0LUM8IA 105 3

149. 193 METALLICA A Hardwired...To Self-Destruct
BLACKENED 1 52

191 194 WHITNEY HOUSTON 1 Will Always Love You: The Best Of Whitney Houston 
ARISTA/RCA/LEGACY 14 33

RE FRANK OCEAN A Blonde
BOYS DON’T CRY 1 135

RE © BEYONCE A Lemonade
PARKWOOD/COLUMBIA 1 85

RE STEVIE WONDER A The Definitive Collection 
MOTOWN/UTV/UME 35 66

RE 198 THE TEMPTATIONS A Best Of The Temptaticns-The 60s: 20th Century Masters... 
M0T0WN/UME 73 62

RE ARIANA GRANDE A Dangerous Woman
REPUBLIC 2 154

195 200 DANIEL CAESAR Freudian
GOLDEN CHILD 25 87

QUEEN
Bohemian 
Rhapsody 
[Soundtrack)

The alburn perks up by 9% in 
units earned (19,000 for the 

week) and 20% in albums sold 
(5,000), thanks to fan reaction 
surrounding the film's July 6 
premiere on HBO, HBO Go 

and HBO Now.

SOUNDTRACK
The Greatest 
Showman

With a 41-34 rise, the album 
collects an 80th week inside 
the top 40 — one of only two 
soundtracks released this 

century with as many weeks in 
the region. O Brother, Where Art 

Thou? is the other, with 83.

Data for week of 07.20.2019 Go to BILLBOARD.COM/BIZ for complete chart data 67
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Things
And King
Debut
A trio of new albums 
debuts on the Soundtracks 
chart as Stranger Things 3, 
The Lion King and Echo in 
the Canyon: The Birth of the 
California Sound arrive on 
the tally.

Stranger Things 3 
starts at No. 7 and is the 
companion album to the 
third season of the Stranger 
Things series, set during 
the summer of 1985. The 
soundtrack bows with 
7,000 equivalent album 
units earned in the week 
ending July 11, according 
to Nielsen Music (mostly 
from album sales). The 
compilation boasts a 
number of pop tunes of 
the time, including REO 
Speedwagon's No. 1 
Billboard Hot 100 single 

"Can't Fight This Feeling." 
Among the other classics 
are a pair of No. 2-peaking 
tracks: Madonna's

"Material Girl" and John
Mellencamp's "R O C K, in 
the U.S.A. (A Salute to '60s 
Rock)."

At No. 16 on Soundtracks, 
the companion album to 
the new version of The Lion 
King arrives with 4,000 
units from only a partial 
week of activity. The LP 
was released on Thursday, 
July 11, the final day of 
the chart's tracking week. 
Expect a jump on the list 
dated July 27, after its first 
full chart-tracking week, 
and then another increase 
the following frame, after 
the movie's nationwide 
premiere on July 18.

Lastly, at No. 23, the 
soundtrack to the 
documentary Echo in the 
Canyon takes a bow, with 
2,000 units earned. The 
film focuses on the music 
scene in Los Angeles' 
Laurel Canyon in the mid- 
to late 1960s. The album 
features Jakob Dylan and 
a range of acts (like Neil 
Young, Beck and Fiona 
Apple) covering tunes 
from the era, including 
The Association s No. 2 
Hot 100 hit "Never My 
Love." —Keith Caulfield

TOPA LBUM SALES ™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

HOT 
SHOT 

DEBUT
Eu VARIOUS ARTISTS Dreamville& ICole: ReveneeOfTbeDreamerslll 1
■UJ DRFAMVII I f/intfr^copf/iga

URCMIV11 ILLL/ 111 1 un JLUl L/ IUM

NEW MACHINE GUN KELLY Hotel Diablo
EST19XX/BAD BOY/INTERSCOPE/IGA

1

4 3 BILLIE EILISH When We All Fall Asleep, Where Do We Go?
DARKROOM/INTERSCOPE/IGA

15

4 THE BLACK KEYS Let’s Rock’
EASY EYE SOUND/NONESUCH/WARNER

2

NEW SOUNDTRACK Stranger Things 1Music From The Netflix Original Series
NETFLIX/MAISIE/LEGACY

1

11 6 BTS Map Of The soul: PERSONA
BIGHIT ENTERTAINMENT

13

7 7 BRUCE SPRINGSTEEN Western Stars 
COLUMBIA

4

5 8 THE RACONTEURS Help Us Stranger 
THIRD MAN

3

28 QUEEN © Bohemian Rhapsody (Soundtrack) 
HOLLYWOOD

38

15 10 WILLIE NELSON Ride Me Back Home
LEGACY

3

14 11 JONAS BROTHERS Happiness Begins
REPUBLIC

5

12 KHALID Free Spirit
RIGHT HAND/RCA

14

16 13 LADY GAGA & BRADLEY COOPER A A Star Is Bom (Soundtrack) 
INTERSCOPE/IGA

40

33 0 queen A Greatest Hits
HOLLYWOOD

287

19 15 LIZZO Cuz 1 Love You
NICE LIFE/ATLANTIC/AG

12

43 E QUEEN △ Greatest Hits 1II & III: The Platinum Collection 
HOLLYWOOD

44

NEW n JADEN ERYS
MSFTSMUSIC/ROC NATION

1

18 18 ELTON JOHN © Diamonds
ROCKET/ISLAND/LIME

63

© 19 LAUREN DAIGLE • Look Up Child
CENTRICITY/12T0NE

44

© 20 HIMESH PATEL Yesterday (Soundtrack)
UNIVERSAL PICTURES/CAPITOL

3

10 21 PRINCE Originals
NPG/WARNER/RHINO

4

22 CHRIS BROWN Indigo
CBE/RCA

2

29 23 SOUNDTRACK A The Greatest Showman
F0X/20TH CENTURY FOX/ATLANTIC/AG

83

© 24 METALLICA A Hardwired...To Self-Destruct
BLACKENED

59

30 25 SOUNDTRACK A Guardians Of The Galaxy: Awesome Mix Vol. 1
MARVEL/HOLLYWOOD

244

□ 26 SANTANA Africa Speaks
STARFAITH/SURETONE/CONCORO

5

26 27 SOUNDTRACK Aladdin (2019)
WALT DISNEY

8

© 28 ABBA A Gold: Greatest Hits
POLAR/POLYDOR/UME

183

35 29 BOB SEGER & THE SILVER BULLET BAND <i> Greatest Hits
HIDEOUT/CAPITOL/UME

289

23 30 MADONNA Madame X
LIVE NATION/INTERSCOPE/IGA

4

38 31 ORIGINAL BROADWAY CAST A Hamilton: An American Musical 
HAMILTON UPTOWN/ATLANTIC/AG

197

32 THE BEATLES 0 Abbey Road
APPLE/CAPITOL/UME

94

39 33 LUKE COMBS A This One’s For You
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

101

© 34 CHRIS STAPLETON A Traveller
MERCURY NASHVILLE/UMGN

200

34 35 P!NK Hurts 2B Human
RCA

11

49 36 THE BEACH BOYS A Sounds Of Summer-. The Very Best Of The Beach Boys 
CAPITOL/UME

158

© 37 CREEDENCE CLEARWATER REVIVAL OtroÄ Ute 20 Greatest Hits
FANTASY/CONCORD

305

50 38 VARIOUS ARTISTS NOW 70
SONY MUSIC/UNIVERSAL/UME

10

© 39 THE BEATLES 0 1
APPLE/CAPITOL/UME

203

42 40 THOMAS RHETT Center Point Road
VALORY/BMLG

6

NEW 0 SOUNDTRACK Echo In The Canyon: The Birth Of The California Sound 
CLEAN SLATE/BMG

1

55 42 BOB MARLEY AND THE WAILERS ❖ legend: The Best Of...
TUFF GONG/ISLAND/UME

424

NEW © ABBATH Outstrider
SEASON OF MIST

1

© 44 PRINCE AND THE REVOLUTION Purple Rain (Soundtrack)
NPG/WARNER BROS./RHINO

84

64 45 BILLIE EILISH © Dont Smile At Me
DARKROOM/INTERSCOPE/IGA

27

0 46 SUBLIME A Sublime
GASOLINE ALLEY/MCA/GEFFEN/UME

129

63 47 PINK FLOYD The Dark Side Of The Moon
PINK FLOYD/LEGACY

250

© 48 LYNYRD SKYNYRD • Icon: Lynyrd Skynyrd
GEFFEN/UME

94

© 49 BEASTIE BOYS 0 Licensed To III
DEF JAM/UME

88

^5^ 50 AMY WINEHOUSE A Back To Black
REPUBLIC

173

HEATSEEKERS ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST certification Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

1
#1

2 WKS I HIMESH PATEL Yesterday (Soundtrack) 3
UNIVERSAL PICTURES/CAPITOL

NEW ABBATH Outstrider
SEASON OF MIST

1

NEW 3TEETH METAWAR
CENTURY MEDIA/RED

1

NEW BAEKHYUN City Lights: The 1st Mini Album (EP) 
SM

1

NEW WESTSIDE GUNN Flygod Is An Awesome God
GRISELDA

1

NEW MOOK BOY King TitUS III
FGMG

1

7 RUNAWAY JUNE Blue Roses
WHEELHOUSE/BMG/BBMG

2

NEW JOEY CAPE Let Me Know When You Give Up 
FAT WRECK CHORDS

1

© GG CHRISTONE “KINGFISH” INGRAM Kingfish 7
ALLIGATOR

©NEW HI-REZ Only For The Fans: The Album
ONLY FOR THE FANS

1

12 11 MORT GARSON Mother Earth’s Plantasia
EMANAY/SACRED BONES

3

© 12 SMITH & HAY X KING TECH Jazz Part Two 
SMH

2

NEW © 100 GECS 1000 Gees
DOG SHOW

1

16 14 TYLER CHILDERS Purgatory
HICKMAN HOLLER/THIRTY TIGERS

66

NEW © THOMAS BERGERSEN Seven
THOMAS BERGERSEN

1

NEW © IMMORTAL BIRD Thrive On Neglect
20 BUCK SPIN

1

14 17 BLACK PUMAS Black Pumas
ATO

3

NEW © JE5CA HOOP Stonechild
MEMPHIS INDUSTRIES

1

18 19 BUDDY & JULIE MILLER Breakdown On 20th Ave. South 
NEW WEST

3

NEW © BRAND OF SACRIFICE Godhand
UNIQUE LEADER

1

21 HEILUNG Futha
SEASON OF MIST

2

© 22 TOMMY DEVON Private Party (EP)
FMG/CROWDROCK

2

RE © CRUMB Jinx
CRUMB

2

NEW © TURILLI1LIONE: RHAPSODY Zero Gravity: Rebirth And Evolution 
NUCLEAR BLAST

1

NEW © TWRP Return To Wherever
TWRP

1

SOUNDTRACKS™
LAST 
WEEK

2

THIS 
WEEK

1

3

4

3

5

NEW

8

10

10

13

12

16

12

14 15

NEW

19

17

19

NEW

18
---- »

20

21 1
21

2422

11

20

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL

SOUNDTRACK Spider-Man: Into The Spider-Verse 30
REPUBLIC

Title wks.on 
CHART

9 WKS

SOUNDTRACK © Bohemian Rhapsody (Queen) 
HOLLYWOOD

38

SOUNDTRACK A A Star Is Born (Lady Gaga & Bradley Cooper) 
INTERSCOPE/IGA

40

SOUNDTRACK A The Greatest Showman
F0X/20TH CENTURY FOX/ATLANTIC/AG

83

SOUNDTRACK Aladdin (2019)
WALT DISNEY

8

SOUNDTRACK A Moana
WALT DISNEY

138

SOUNDTRACK Stranger Things 3: Musk From The Netflix Original Series
NETFLIX/MAISIE/LEGACY

1

SOUNDTRACK The Dirt (Motley Crue)
MOTLEY/ELEVEN SEVEN/E7LG

16

SOUNDTRACK 13 Reasons Why, Season 2
NETFLIX/INTERSCOPE/IGA

60

SOUNDTRACK Yesterday (Himesh Patel)
UNIVERSAL PICTURES/CAPITOL

3

SOUNDTRACK A Black Panther: Ihe Album, Musk From And Inspired By 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

74

SOUNDTRACK A Trolls
VILLA 40/DREAMW0RKS/RCA

146

SOUNDTRACK Frozen: The Songs
WALT DISNEY

119

SOUNDTRACK 0 Purple Rain (Prince And The Revolution)
NPG/WARNER BROS./RHINO

406

SOUNDTRACK Rocketman: Music From The Motion Picture 
PARAMOUNT PlCTURES/ROCKET/INTERSCOPE/IGA

7

SOUNDTRACK The Lion King (2019)
WALT DISNEY

1

SOUNDTRACK A Suicide Squad: The Album
DC/ATLAS/WATERTOWER/ATLANTIC/AG

153

SOUNDTRACK The Lion King
WALT DISNEY

107

SOUNDTRACK A Guardians Of The Galaxy: Awesome Mix Vol. 1 
MARVEL/HOLLYWOOD

259

SOUNDTRACK BTS WORLD
TAKEONE COMPANY/BIGHIT ENTERTAINMENT

2

SOUNDTRACK Love, Simon
FOX/RCA

69

SOUNDTRACK A The Little Mermaid
WALT DISNEY

105

SOUNDTRACK Echo In Ihe Canyon-. Hie Birth Of Ihe California Sound 
CLEAN SLATE/BMG

1

SOUNDTRACK △ 0 Brother, Where Art Thou?
LOST HIGHWAY/MERCURY/UME

681

SOUNDTRACK ▲ Mamma Mia!
DECCA/UME

166

Ticket 
Bundle 
Tumble
The Raconteurs' former 
Billboard 200 No. 1 Help 
Us Stranger falls 45-155 
in just its third week on 
the list, marking the latest 
ticket bundle-fueled No. 1 
to plummet down the chart.

The drop is due to how 
the album's first week 
was driven in large part by 
sales from a concert ticket/ 
album sale redemption 
offer, where most of those 
redemption orders — built 
up in the weeks prior to 
the set's release — were 
exhausted in the album's 
debut week. The set 
launched with 88,000 
equivalent album units 
earned, according to 
Nielsen Music, with 84,000 
of that in album sales. In 
the set's second week, with 
little sales left to replace 
the concert bundle offer, 
the title dropped to No. 45 
with 13,000 units (11,000 
in album sales). This issue, 
it tallies 6,000 units (5,000 
in album sales).

Had Help Us Stranger 
had streaming activity on 
its side to offset the lack 
of sales, then it might not 
be nose-diving off the tally. 
But the album collected 
only 1.5 million on-demand 
audio streams for its songs 
in the week ending July 11. 
(In its opening week, it 
yielded 4.4 million.)

A similar No. 1 tumble 
happened earlier this 
year with Backstreet 
Boys' DNA. when its ticket 
bundle-fueled No. 1 bow 
of 234,000 units made a 
swift exodus off the list, 
falling 1-24-34-111-152, 
and then off the chart. 
Another, more recent 
example: Madonna's No. 1 
Madame X opened atop the 
chart dated June 29, fell to 
No. 77 in week two, then 
dropped off the tally in its 
third week. —K.C.
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HOT 100 SONGWRITERS™
1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

10

#1 FINNEAS O’CONNELL

LOUIS BELL

J. COLE

BILLIE EILISH

KHALID

BLANCO BROWN

POST MALONE

LIL NAS X

ED SHEERAN

JOEL LITTLE (TIE)

TAYLOR SWIFT (TIE)

HOT 100 PRODUCERS™
1 #1

2

3

4

5

6

7

8

9

10

tn

RAP SONGWRITERS™
1 

2 

2 

4 

5 

6 

7 

8 

9 

9 

9 

9 

9

#1

LOUIS BELL (TIE) 

POST MALONE (TIE)

LIL NAS X 

NLE CHOPPA 

DABABY 

BILLY WALSH

YOUNG THUG 

ATTICUS ROSS (TIE) 

BILLY RAY CYRUS (TIE)

JOZZY (TIE)

TRENT REZNOR (TIE) 

YOUNGKIO(TIE)

RAP PRODUCERS™
1 

2 

3 

3 

3 

6 

7 

7 

9 

10

LOUIS BELL

T-MINUS

ATTICUS ROSS (TIE)

TRENT REZNOR (TIE)

YOUNGKIO (TIE)

BRIAN LEE

RICKY REED (TIE)

TELE (TIE)

EARL ON THE BEAT

PLUSS

DANCE/ELECTRONIC SONGWRITERS
1

2

3

4

4

6

7

8

8

10

10

10

10

#1

STEVE MAC

DAN SMITH

STEVE WINWOOD (TIE)

WILL JENNINGS (TIE)

LIL AARON

AVICII
ALEX PALL (TIE)

DREW TAGGART (TIE)

ALI TAMPOSI (TIE)

ANDREW WATT (TIE)

NORMAN WHITFIELD (TIE)

TONY ANN (TIE)

DANCE/ELECTRONIC PRODUCERS™
1

2

3

4

5

6

7

8

8

10

#1 MARSHMELLO

THE CHAINSMOKERS

MARTIN GARRIX

DJ SNAKE

ANDREW WATT

AVICII

KYGO

DIPLO (TIE)

ILYA (TIE)

STEVE MAC

The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales 
data) for the charts dated July 20, 2019. Rankings are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter 
or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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Carey’s
Bottle
Cap
Boost
In her 76th week on the 
Social 50, Mariah Carey 
(below) finally reaches the 
top 10, re-entering the 
chart for just the second 
time all year (and the first 
since January) at No. 10. 
The pop diva returns thanks 
to 429,000 reactions 
and 106,000 mentions 
on Twitter, up 1,308% 
and 476% in the week 
ending July 11, respectively, 
according to Next Big 
Sound. Though Carey is 
no stranger to tweeting as 
of late, her re-entry comes 
following an especially viral 
Twitter post: a July 7 video 
in which she participated in 
the Bottle Cap Challenge, 
a social media game in 
which participants attempt 
to knock the cap off a 
bottle without touching the 
rest of the bottle. Carey's 
contribution? Using her 
falsetto to knock it off.
"Well, that was fun!" she 

tweeted the next day. "My 
next challenge is trying to 
get my kids off their iPads." 

Four spots below Carey,
Megan Thee Stallion 
zooms to a new Social 50 
peak (20-14); 387,000 
reactions on Twitter 
and 199,000 mentions 
were the rapper's result 
in a week that saw her 
continue to use her social 
media platform to interact 
daily with fans (and with 
brands such as Wendy's). 
Additionally, she made her 
TV debut with a medley of 

"Realer" and "Big Ole Freak" 
on Jimmy Kimmel Live! on 
July 8.

The chart's lone debut 
belongs to K-pop act ITZY, 
at No. 21. The girl group 
debuted in February and is 
gearing up for the release 
of its first EP, Itz Icy, on 
July 29. ITZY racked up 
250,000 Twitter reactions 
in the tracking week, much 
of them due to teaser 
images posted by the group. 

—Kevin Rutherford

SOCIAL 50™
LAST 

WEEK
THIS 

WEEK
4
1
ARTIST
IMPRINT/LABEL

WKS. ON 
CHART

1 BTS 1441 135 WKS BIGHIT ENTERTAINMENT

□ EXO
SM

103

« 3 GOT7
JYP

99

8 ARIANA GRANDE 
REPUBLIC

336

5 BILLIE EILISH
DARKROOM/INTERSCOPE/IGA

51

12 NCT 127
SM

51

6 SHAWN MENDES 
ISLAND

238

□ 8 LIL NASX
COLUMBIA

18

14 u RIHANNA
WESTBURY ROAD/ROC NATION

432

RE MARIAH CAREY
BUTTERFLY MC/EPIC

76

□ 11 MONSTA X
STARSHIP ENTERTAINMENT

84

0 © SEVENTEEN
PLEOIS/LOEN ENTERTAINMENT

108

10 © BLACKPINK
YG/INTERSCOPE/IGA

90

30 © MEGAN THEE STALLION
1501 CERTIFIED/300/AG

14

0 © ZENDAYA
HOLLYWOOD/REPUBLIC

210

0 16 TOMORROW X TOGETHER
BIGHIT ENTERTAINMENT/REPUBLIC

17

□ © BAEKHYUN
SM

24

(3 © POST MALONE 
REPUBLIC

82

24 © CAMILA CABELLO 
SYCO/EPIC

151

21 © CARDI B
THE K5R GROUP/ATLANTIC/AG

107

NEW © ITZ\
JYP

1

□ 22 MILEY CYRUS 
RCA

341

□ 23 ED SHEERAN 
ATLANTIC/AG

197

32 © MARSHMELLO
JOYTIME COLLECTIVE

111

15 25 STRAY KIDS 
JYP

43

26 WAYV
LABEL V

25

El 27 WIZ KHALIFA
TAYLOR GANG/ATLANTIC/AG

379

□ 28 ATEEZ
KQ/LEGACY

11

D9! NICKI MINAJ
YOUNG MONEY/CASH MONEY/REPUBLIC

400

El © LALI
ARIOLA/SONY MUSIC ARGENTINA

116

RE © LOUIS TOMLINSON 
78/SYCO/ARISTA

110

28 32 DAY6
STUDIO J/JYP

6

RE © KEHLANI
TSUNAMI MOB/ATLANTIC/AG

18

34 TAYLOR SWIFT 
REPUBLIC

369

0 35 DADDY YANKEE
EL CARTEL/UMLE

80

RE □ LADY GAGA 
INTERSCOPE/IGA

420

40 ALAN WALKER
MER MUSIKK/RCA

37

□ 38 JOE JONAS
REPUBLIC

9

RE © PENTAGON
CUBE/LOEN ENTERTAINMENT

16

40 KATY PERRY
CAPITOL

402

23 41 HALSEY
CAPITOL

123

45 42 TWICE
JYP

58

RE □ SELENA GOMEZ 
INTERSCOPE/IGA

391

RE NIALL HORAN
NEON HAZE/CAPITOL

100

22 45 LIZZO
NICE LIFE/ATLANTIC/AG

6

RE □ KHALID
RIGHT HAND/RCA

30

RE n FREDDIE MERCURY 
HOLLYWOOD

32

48 48 CHRIS BROWN
CBE/RCA

373

49 J. COLE
DREAMVILLE/ROC NATION/INTERSCOPE/IGA

31

— 50 FIERSA BESARI 
UNSIGNED

22

STREAMING SONGS™
LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. ON 
CHARTn 1 old TOWN ROAD Lil Nas X Feat Billy Ray Cyrus 1 o18

COLUMBIA

NEW GOODBYES Post Malone Feat. Young Thug
REPUBLIC

1

2 SEÑORITA Shawn Mendes & Camila Cabello
SYCO/ISLAND/EPIC/REPUBLIC

3

□ BAD GUY Billie Eilish
OARKROOM/INTERSCOPE

15

0 MONEY IN THE GRAVE Drake Feat. Rick Ross
OVO SOUND/REPUBLIC

4

0 SUNFLOWER Post Malone & Swae Lee
REPUBLIC

38

0 TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC

10

□ SUGE DaBaby
SOUTHCOAST/INTERSCOPE

14

0 9 NO GUIDANCE Chris Brown Feat. Drake
CBE/RCA

5

□ ! RANDOM Lil Tecca
GALACTIC/REPUBLIC

5

10 Ö TALK Khalid
RIGHT HAND/RCA

22

9 12 PANINI Lil NasX
COLUMBIA

3

11 13 POP OUT Polo G Feat. Lil Tjay
COLUMBIA

13

12 14 1 DON’T CARE Ed Sheeran & Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

9

A © SHOTTA FLOW NLE Choppa
NO LOVE

4

□ © BABY SHARK Pinkfong
SMART STUDY

37

E 17 THE GIT UP Blanco Brown
TRAJ LERTR APMUSIC/BMG/WHEELHOUSE/STONEY CREEK/BROKEN BOV//WARNER

4

19 © WOW. Post Malone
REPUBLIC

29

Pl 19 THE LONDON Young Thug, J. Cole & Travis Scott 
YOUNG STONER LIFE/ATLANTIC/300

7

©□ MIDDLE CHILD J. Cole
DREAMVILLE/ROC NATION/INTERSCOPE

25

NEW n i UNDER THE SUN Dreamville Feat. J. Cole, Lute & DaBaby
DREAMVILLE/INTERSCOPE

1

17 22 YOU NEED TO CALM DOWN Taylor Swift 
REPUBLIC

4

0 © 7 RINGS Ariana Grande
REPUBLIC

25

15 24 RODEO Lil Nas X & Cardi B
COLUMBIA

3

25 © HAPPIER Marshmello & Bastille
JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL

44

26 & without ME Halsey
CAPITOL

40

RE © DOWN BAD Dreamville
DREAMVILLE/INTERSCOPE

2

24 28 EARFQUAKE Tyler, The Creator
COLUMBIA

8Q2J 29 PURE WATER Mustard & Migos
QUALITY C0NTR0L/M0T0WN/10 SUMMERS/CAPITOL/INTERSCOPE

21

0 30 BEAUTIFUL PEOPLE Ed Sheeran Feat. Khalid 
RIGHT HAND/ATLANTIC/RCA

2

30 © ACT UP City Girls
QUALITY CONTROL/MOTOWN/CAPITOL

18

31 © SUCKER Jonas Brothers
REPUBLIC

19

29 33 SICKO MODE Travis Scott
CACTUS JACK/GRAND HUSTLE/EPIC

49

0 © GOD’S COUNTRY Blake Shelton
WARNER MUSIC NASHVILLE/WMN

7

NEW © LALALA Y2K & bbno$
8BNO/Y2K/COLUMBIA

1

NEW © COSTARICA Dreamville
DREAMVILLE/INTERSCOPE

1

□ 37 CON CALMA Daddy Yankee & Katy Perry Feat. Snow 
EL CARTEL/UMLE/CAPITOL

11

32 38 IF 1 CAN’T HAVE YOU Shawn Mendes 
ISLAND/REPUBLIC

10

© © BEER NEVER BROKE MY HEART Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE

6

34 40 GO LOKO YG, Tyga & Jon Z
4HUNNID/CTE/0EF JAM

7

38 41 BELIEVER Imagine Dragons
KIDINAKORNER/INTERSCOPE

102

5□ ! DANCING WITH A STRANGER Sam Smith & Normani
CAPITOL

24

43 n BETTER Khalid
RIGHT HAND/RCA

39

44 CLOUT Offset Feat. Cardi B
QUALITY CONTROL/MOTOWN/CAPITOL

12

40 45 WHISKEY GLASSES Morgan Wallen
BIG LOUD

7

© Í46J IT’S YOU Ali Gatie
LI$N/WARNER

3

47 GOING BAD Meek Mill Feat. Drake
YOUNG MONEY/CASH MONEY/MAYBACH/REPUBLIC/ATLANTIC

32

49 © SWEET BUT PSYCHO Ava Max
ATLANTIC

27

36 49 OUT THE MUD Lil Baby Feat. Future
QUALITY CONTROL/MOTOWN/CAPITOL

3

NEW © SOMEONE YOU LOVED Lewis Capaldi 
VERTIGO/CAPITOL

1

Lil NasX 
On ‘Road’ 
To Record
With its 15th week at No. 1 
on Streaming Songs, "Old 
Town Road" by Lil Nas X 
(above), featuring Billy 
Ray Cyrus, pulls into 
sole possession of the 
second-most weeks atop 
Streaming Songs in its 
eight-year history. The 
track earned 70.5 million 
streams in the week ending 
July 11, according to Nielsen 
Music. It pulls ahead of 
Post Malone's "Rockstar" 
(featuring 21 Savage) and 
Desiigner's "Panda," both of 
which racked up 14 weeks 
atop the list. The only 
song left to conquer: Luis 
Fonsi and Daddy Yankee s 

"Despacito" (featuring Justin
Bieber) at 16 weeks.

In other longevity
news, Imagine Dragons 

"Believer," released in 2017, 
spends its 102nd week on 
Streaming Songs, ranking at 
No. 41 (13.4 million streams). 
It’s just the second track to 
spend at least 100 weeks 
on the chart following PSY's 

"Gangnam Style" (122 weeks).
Interesting note: While 

"Style" led the chart for six 
weeks, "Believer" has never 
climbed above No. 13.

Though it's unable to 
unseat "Old Town Road" 
from No. 1 on Streaming 
Songs, Post Malone's 
No. 2-debuting "Goodbyes" 
(featuring Young Thug) 
nonetheless reaches No. 1 
on a different streaming­
based chart: On-Demand 
Streaming Songs, which 
exclusively measures 
on-demand audio clicks. 

"Goodbyes," which earned 
27.4 million streams, 
becomes Malone's fifth 
leader on the list — a mark 
that puts him behind only 
Bieber (six) and Drake (11) 
among all-time No. 1s and 
breaks him out of a tie for 
third with Rihanna. —K.R.
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RADIO SONGS™
LAST 
WEEK

THIS 
WEEK

TITL
IMPRIh

E Artist
IT/PROMOTION LABEL

WKS.ON 
CHART

1 #1

1 5 WKS TALK Khalid 14
RIGHT HAND/RCA

G 2 SUCKER Jonas Brothers
REPUBLIC

19

1 DON’T CARE Ed Sheeran & Justin Bieber 
SCH00LB0Y/RAYM0ND BRAUN/ATLANTIC/DEF JAM

10

© IF 1 CAN’T HAVE YOU Shawn Mendes 
ISLAND/REPUBLIC

11

BAD GUY Billie Eilish
DARKROOM/INTERSCOPE

9

HEY LOOK MA, 1 MADE IT Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

11

4 7 DANCING WITH A STRANGER Sam Smith & Normani 
CAPITOL

24

6 8 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA

14

9 9 WOW. Post Malone
REPUBLIC

26

© TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC

4Fiol

© h SWEET BUT PSYCHO Ava Max
ATLANTIC

23

© © SUGE DaBaby
SOUTHCOAST/INTERSCOPE

7

© © SPEECHLESS Dan + Shay
WARNER MUSIC NASHVILLE/WAR/WARNER

22

© 14 GOD’S COUNTRY Blake Shelton
WARNER MUSIC NASHVILLE/WMN

10

12 15 HIGH HOPES Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

41

11 16 WITHOUT ME Halsey
CAPITOL

38

© © YOU NEED TO CALM DOWN Taylor Swift 
REPUBLIC

4

16 1 18 EASTSIDE benny bianco, Halsey & Khalid
FRIENDS KEEP SECRETS/INTERSCOPE

42

20 © SOME OF IT Eric Church
EMI NASHVILLE

8

30 © SEÑORITA Shawn Mendes & Camila Cabello
SYCO/ISLAND/EPIC/REPUBLIC

2

© 21 NEVER REALLY OVER Katy Perry
CAPITOL

6

BEER NEVER BROKE MY HEART Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE

825 Í221

23 23 WALK ME HOME P!nk
RCA

14

© 24 WHISKEY GLASSES Morgan Wallen
BIG LOUD

13

© 25 COOL Jonas Brothers
REPUBLIC

10

DIGITAL SONG SALES™
LAST 
WEEK

THIS 
WEEK

TITLE
IMPRINT/PROMOTION LABEL

Artist WKS.ON 

CHART

1 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 18
LIL NAS X/COLUMBIA

NEW

NEW

5

3

6

9

1

3

5

8

8

10

1112

5

11 13

1413

17

NEW

18

20

23

21

26

29

31

9

15

16

18

19

20

21

22

23

24

25

11 WKS

GOODBYES Post Malone Feat. Young Thug 
REPUBLIC

1

THE GIT UP Blanco Brown
TRAILERTRAPMUSIC/BMG/BBMG

5

BLOW Ed Sheeran With Chris Stapleton & Bruno Mars 
ATLANTIC/AG

1

SEÑORITA Shawn Mendes & Camila Cabello 
ISLAND

3

TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC/AG

12

BAD GUY Billie Eilish
DARKROOM/INTERSCOPE/IGA

15

1 DON’T CARE Ed Sheeran & Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM/AG

9

GOD’S COUNTRY Blake Shelton
WARNER MUSIC NASHVILLE/WMN

15

YOU NEED TO CALM DOWN Taylor Swift
REPUBLIC

4

SUNFLOWER Post Malone & Swae Lee
REPUBLIC

38

someone YOU LOVED Lewis Capaldi
VERTIGO/CAPITOL

9

BEER NEVER BROKE MY HEART Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

10

TALK Khalid
RIGHT HAND/RCA

19

KNOCKIN’ BOOTS Luke Bryan
CAPITOL NASHVILLE/UMGN

15

SHALLOW Lady Gaga & Bradley Cooper
INTERSCOPE/IGA

42

BEST PART OF ME Ed Sheeran Feat. YEBBA 
ATLANTIC/AG

1

SUCKER Jonas Brothers
REPUBLIC

18

wow. Post Malone
REPUBLIC

29

WHISKEY GLASSES Morgan Wallen
BIG LOUD

19

RUMOR Lee Brice
CURB

20

IF 1 CAN’T HAVE YOU Shawn Mendes 
ISLAND

10

NIGHTMARE Halsey
CAPITOL

8

CROSS ME Ed Sheeran Feat. Chance The Rapper & PnB Rock 
ATLANTIC/AG

7

HEY LOOK MA, 1 MADE IT Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

11

MAINSTREAM TOP 40™
LAST 
WEEK

THIS 
WEEK

TITL
IMPRIh

E Artist
IT/PROMOTION LABEL

WKS.ON 
CHART

#1
4 WKS

TALK Khalid
RIGHT HAND/RCA

18

1 DON’T CARE Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

10

BAD GUY Billie Eilish
DARKROOM/INTERSCOPE

13

3 4 SUCKER Jonas Brothers
REPUBLIC

20

IF 1 CAN’T HAVE YOU Shawn Mendes 
ISLAND/REPUBLIC

11

HEY LOOK MA, 1 MADE IT Panic! At The DiSCO
DCD2/FUELED BY RAMEN/EMG

19

6 7 WOW. Post Malone
REPUBLIC

27

8 8 DANCING WITH A STRANGER Sam Smith & Normani
CAPITOL

26

© TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC

7

9 10 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA

16

© © YOU NEED TO CALM DOWN Taylor Swift 
REPUBLIC

5

© NEVER REALLY OVER Katy Perry
CAPITOL

7

10 13 COOL Jonas Brothers
REPUBLIC

15

© © SEÑORITA Shawn Mendes & Camila Cabello
SYCO/ISLAND/EPIC/REPUBLIC

4

© 15 NIGHTMARE Halsey
CAPITOL

9

© 16 CROSS ME Ed Sheeran Feat. Chance The Rapper & PnB Rock 
ATLANTIC

8

© © EASIER 5 Seconds Of Summer
5 SECONDS OF SUMMER/INTER5C0PE

8

© © SPEECHLESS Dan + Shay
WARNER MUSIC NASHVILLE/WARNER

10

© © LA LA LAND Bryce Vine Feat. YG
SIRE/WARNER

15

© © GG GOODBYES Post Malone Feat. Young Thug 
| REPUBLIC 2

© © SOMEONE YOU LOVED Lewis Capaldi
VERTIGO/CAPITOL

4

© © JUST US DJ Khaled Feat. SZA
WE THE BEST/EPIC

7

© © LOVE ME LESS MAX & Quinn XCII
COLOUR VISION/RED

10

© © CALL YOU MINE The Chainsmokers & Bebe Rexha 
DISRUPTOR/COLUMBIA

6

© © FIND U AGAIN Mark Ronson Feat. Camila Cabello 
RCA

6

I?
¿3

RHYTHMIIC™
LAST

WEEK
THIS 

WEEK
TITL
IMPRIN

E Artist
T/PROMOTION LABEL

WKS.ON 
CHART

0 #1 
1WK

CLOSE FRIENDS Lil Baby 17
QUALITY CONTROL/MOTOWN/CAPITOL

3 1! TALK Khalid
RIGHT HAND/RCA

22

1 SUGE DaBaby
SOUTHCOAST/INTERSCOPE

10

4 WAKE UP Travis Scott
CACTUS JACK/GRAND HUSTLE/EPIC

16

© TRUTH HURTS Lizzo
NICE LIFE/ATLANTIC

8

JUST US DJ Khaled Feat. SZA
WE THE BEST/EPIC

8

7 1 ’ WOW. Post Malone
REPUBLIC

28

© NO GUIDANCE Chris Brown Feat. Drake
CBE/RCA

5

2 1 ’ ACT UP City Girls
QUALITY CONTROL/MOTOWN/CAPITOL

14

© © GO LOKO YG, Tyga & Jon Z
4HUNNID/CTE/DEF JAM

9

6 11 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA

16

9 12 LOOK BACK AT IT A Boogie Wit da Hoodie 
HIGHBRIDGE THE LABEL/ATLANTIC

26

© © WORTH IT YK Osiris
DEF JAM

14

11 1 “ PURE WATER Mustard & Migos
QUALITY CONTROL/MOTOWN/IO 5UMMERS/CAPIT0L/INTERSC0PE

21

© 1© MONEY IN THE GRAVE Drake Feat. Rick ROSS 
OVO SOUND/REPUBLIC

4

© 1© CROSS ME Ed Sheeran Feat. Chance The Rapper & PnB Rock 
ATLANTIC

7

© © THE LONDON Young Thug, J. Cole & Travis Scott 
YOUNG STONER LIFE/ATLANTIC/300

5

© 1© GG GOODBYES Post Malone Feat. Young Thug 2 
REPUBLIC

© © MY TYPE Saweetie
ICY/ARTISTRY WORLDWIDE/WARNER

6

© 1© POP OUT Polo G Feat. Lil Tjay
COLUMBIA

12

© 21 BACC AT IT AGAIN Yella Beezy, Gucci Mane & Quavo 
HITCO

9

© 22 PRESS Cardi B
THE KSR GROUP/ATLANTIC

6

G © IMPORTED Jessie Reyez & JMR Or 6LACK 
FMLY/ISLAND/REPUBLIC

12

23 1 " 1 DON’T CARE Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

9

□ 25 YOU STAY DJ Khaled Feat. Meek Mill, J Balvin. Lil Baby & Jeremih 
WE THE BEST/EPIC

8
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ACJULr CONTEMPORARY™
LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.ON 
CHART

1 1 #1
31 WKS

GIRLS LIKE YOU Maroon 5 54
222/INTERSCOPE

2 2 SHALLOW Lady Gaga & Bradley Cooper 
INTERSCOPE

39

3 YOU SAY Lauren Daigle
CENTRICITY/I2T0NE/WARNER

29

WALK ME HOME P!nk
RCA

20

4 BE ALRIGHT Dean Lewis
ISLAND/REPUBLIC

27

7 LOVE SOMEONE Lukas Graham
WARNER

40

8 7 ME! Taylor Swift Feat. Brendon Urie 
REPUBLIC

12

© DANCING WITH A STRANGER Sam Smith & Normani 
CAPITOL

23

9 9 HIGH HOPES Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

31

© © SPEECHLESS Dan + Shay
WARNER MUSIC NASHVILLE/WARNER

6

12 © A MILLION DREAMS Pink
F0X/20TH CENTURY FOX/ATLANTIC

28

13 © GG CRAVE Madonna & Swae Lee 7
LIVE NATION/INTERSCOPE

© © SUCKER Jonas Brothers
REPUBLIC

14

© © 1 DON’T CARE Ed Sheeran & Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

9

© (I’M GONNA) LOVE ME AGAIN Elton John & Taron Egerton 
PARAMOUNT PICTURES/ROCKET/INTERSCOPE

5

19 © IF 1 CAN’T HAVE YOU Shawn Mendes 
ISLAND/REPUBLIC

10

17 17 SWEET BUT PSYCHO Ava Max
ATLANTIC

10

© NEVER REALLY OVER Katy Perry
CAPITOL

5

18 19 AS YOU ARE Daughtry
19/RCA

4
21 20 OUT OF LOVE Alessia Cara

EP/DEF JAM
17

23 © BROKEN & BEAUTIFUL Kelly Clarkson 
STXFILMS/ATLANTIC/EMG

11

© 22 EASTSIDE benny bianco, Halsey & Khalid
FRIENDS KEEP SECRETS/INTERSCOPE

18

NEW © SEÑORITA Shawn Mendes & Camila Cabello
SYCO/ISLAND/EPIC/REPUBLIC

1

0 © YOU NEED TO CALM DOWN Taylor Swift 
REPUBLIC

3

28 WE’RE STILL HERE Steve Perry
OMT/FANTASY/CONCORD

16

ADULT TOP 40™
LAST 
WEEK

THIS 
WEEK

TITLE
IMPRINT/PROMOTION LABEL

Artist WKS.ON 
CHART

1 E3 SUCKER
REPUBLIC

Jonas Brothers 20

1 DON’T CARE Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

10

3 3 SWEET BUT PSYCHO 
ATLANTIC

Ava Max 25

HEY LOOK MA, 1 MADE IT
DCD2/FUELE0 BY RAMEN/EMG

Panic! At The Disco 22

4 5 WALK ME HOME 
RCA

P!nk 21

IF 1 CAN’T HAVE YOU
ISLAND/REPUBLIC

Shawn Mendes 11

SPEECHLESS
WARNER MUSIC NASHVILLE/WARNER

Dan + Shay 24

7 8 DANCING WITH A STRANGER
CAPITOL

Sam Smith & Normani 26

10 9 EASTSIDE benny bianco, Halsey & Khalid
FRIENDS KEEP SECRETS/INTERSCOPE

41

© © NEVER REALLY OVER 
CAPITOL

Katy Perry 7

© © SOMEONE YOU LOVED 
VERTIGO/CAPITOL

Lewis Capaldi 14

9 12 ME! Taylor Swift Feat. Brendon Urie 
REPUBLIC

12

© © YOU NEED TO CALM DOWN Taylor Swift 
REPUBLIC

5

© 14 DON’T GIVE UP ON ME
S-CURVE

Andy Grammer 16

© 15 TRAMPOLINE
PHOTO FINISH/CAROLINE

SHAED 22

© © TALK
RIGHT HAND/RCA

Khalid 10

© SEÑORITA Shawn Mendes & Camila Cabello
SYCO/ISLAND/EPIC/REPUBLIC

3

© 18 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA

12

© © LOOK WHAT GOD GAVE HER Thomas Rhett 
VALORY/REPUBLIC

11

© 20 COOL
REPUBLIC

Jonas Brothers 13

k20 © BAD GUY
DARKROOM/INTERSCOPE

Billie Eilish 9

© © NIGHTMARE
CAPITOL

Halsey 8

23 © MADE YOU MISS 
19/HOLLYWOOD

Maddie Poppe 10

Fz4 © MISSING YOU Ingrid Michaelson
CABIN 24/RED

8

Q5 © RESCUE ME
MOSLEY/INTERSCOPE

OneRepublic 5
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72 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2019

BILLBOARD.COM/BIZ


§ O 8 
¿ ±2 õ; 
5 A ¿ 
?* * 
í f-a

S3 £ 
id 3 
g e 3 
r 8 e 
h a

5 í §í s 
E= g-c 
È o ë È 
= - s ë 
ff.SE 

--O 
- * *•& ■- *T ■ — 
■° c JS u 
~ o.S-< 
.2 ™ J
G fe 2 =

-E ° i. = E 5^1 
2 -c

Sí a?

-z — X 
c £ Í J

5 g
>. C ni — ini 

hli

u* V) 0 (U

€'2 sa. 

8©

. Z ir

£ 2 > tv
¿0 . a C

¿*o
£ — ~ "3 hM
S i- — 2 
E 2 2 Ä

C Q> 
” t .2 c. 
c = S E

£ £ ë É

£ 5 Ë £ 
¡fi| Ipl

= -° MHg 

.2 a ™ r

ï?js

c £ «X 
í¿:-- 

O X «SS£ 

r.§í 
ssis

.3 — "C 
ink 

8 S | 5 
fe 8 S ?

SKn Isti Hil.. = fC tn m

|-Í s 

= £ c "= O $ © c 
H as .e 
os ís X en £¡ un

CO

œ 
f“ 
o 
CN

HOT COUNT!IY SONGS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITI 
PRODU

.E CERTIFICATION
ICER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 
CHART

#1
7 WKS

GOD’S COUNTRY©
S.HENDRICKS (M.W.HARDY.J.M.SCHMIDT.D.DAWSON)

Blake Shelton
WARNER MUSIC NASHVILLE/WMN

1 16

o 2 THE GIT UP Blanco Brown
BLANCO BROWN (B.A.III) TRAILERTRAPMUSIC/8BMG/BMG/WHEELHOU5E/STONEY CREEK/BROKEN BOV/ 1 6

5 3 BEER NEVER BROKE MY HEART Luke Combs
S.MOFFATT (L.COMBS.R.MONTANA.J.SINGLETON) RIVER HOUSE/COLUMBIA NASHVILLE 3 10

3 4 WHISKEY GLASSES©
J.MOI (B.BURGESS.K.KADISH)

Morgan Wallen
BIG LOUD

1 39

2 5 5 RUMOR ▲ Lee Brice
L.BRICE.J.STONE.K.JACOBS.D.FRIZSELL (L.BRICE.K.JACOBS.A.GORLEY) CURB

2 44

8 KNOCKIN’ BOOTS
J.STEVENSJ.STEVENS (H.LINDSEY.G.SAMPSONJ.M.NITE)

Luke Bryan
CAPITOL NASHVILLE 6 15

10 AG SOME OF IT
J.JOYCE (E.CHURCHJ.HYDE.C.DANIELS.B.PINSON)

Eric Church
EMI NASHVILLE 7 24

11
ALL TO MYSELF©
D.SMYERS.S.HENDRlCKS(D.SMYERS.S.MOONEY.N.GALYON.J.REYNOLDS)

Dan + Shay
WARNER MUSIC NASHVILLE/WAR

8 27

9 © GIRL
G.KURSTIN.M.MORRIS (M.MORRIS,S.AARONS.G.KURSTIN)

Maren Morris
COLUMBIA NASHVILLE 9 26

6 10 LOOK WHAT GOD GAVE HER • Thomas Rhett
D.HUFFJ.BUNETTA.THOMAS RHETT (THOMAS RHEn.R.AKINS.J.BUNEHAJ.K.HINDllN.A.MAllK.J.H.RYAN) VALORY

3 20

12 © © REARVIEW TOWN
M.KNOX (N.THRASHER.8.PINS0N.K.LOVELACE)

Jason Aldean
MAC0N/8R0KEN BOW 11 27

» © 12 TALK YOU OUT OF IT
J.MOI (M.W.HARDY.H.PHELPS.J.ROGERS.A.VANDERHEYM)

Florida Georgia Line
BMLG 12 44

HOT SHOT 
DEBUT © ONE THING RIGHT Marshmello & Kane Brown

MARSHMELLO (MARSHMELLO.K.BROWN.J.FRASURE.M.MCGINN) JOYTIME COLLECTIVE/RCA NASHVILLE 13 1

14 - © RAISED ON COUNTRY
C.CROWDER.C.YOUNG (C.YOUNG.C.R.BARLOWE.C.CROWDER)

Chris Young
RCA NASHVILLE

13 23

15 © © THE ONES THAT DIDN’T MAKE IT BACK HOME Justin Moore
J.S.STOVER.S.BORCHETTA (J.MOORE.P.DIGIOVANNI.C.MCGILLJ.S.STOVER) VALORY 14 16

16 © © 1 DON’T KNOW ABOUT YOU ©
J.MOI (A.GORLEY.M.W.HARDY.H.PHELPS.J.RODGERS)

Chris Lane
BIG LOUD

15 40

18 © © SOUTHBOUND
D.GARCIA.C.UNDERWOOD (C.UNDERWOOD.D.A.GARCIA.J.MILLER)

Carrie Underwood
CAPITOL NASHVILLE 16 9

22 Qo] © BUY MY OWN DRINKS
D.HUFF (H.MULHOLLAND,J.WAYNE.N.COOKE.H.LINDSEYJ.KEAR)

Runaway June
WHEELHOUSE

18 21

20 © © WHAT HAPPENS IN A SMALL TOWN Brantley Gilbert + Lindsay Ell
D.HUFF (B.GILBERT,R.AKINS,B.BERRYHILL,J.DUNNE) VALORY 18 30

17 © Hol WHAT IF 1 NEVER GET OVER YOU 
D.HUFF (S.ELLIS.J.GREEN.R.J.HURD.L.VELTZ)

Lady Antebellum
BMLG

14 8

21 © © WE WERE
D.HUFF.K.URBAN (E.CHURCH.J.HYDE.R.TYNDELL)

Keith Urban
HIT RED/CAPITOL NASHVILLE 19 9

23 © © LOVE YOU TOO LATE
M.R.CARTER (C.SWINDELL.M.R.CARTER.8.KINNEY)

Cole Swindell
WARNER MUSIC NASHVILLE/WMN 22 20

19 © © LIVING
R.COPPERMANJ.R.STEWART (R.COPPERMANJ.M.NITE.A.GORLEY.D

Dierks Bentley
.BENTLEY) CAPITOL NASHVILLE 19 14

25 © Í24J THE BONES
G.KURSTIN (M.MORRIS,J.ROBBINS.L.VELTZ)

Maren Morris
COLUMBIA NASHVILLE

24 19

33 [301 [,25 J SG PRAYED FOR YOU Matt Stell
A BOWFK M STFI1 (M STFI1 A ROWFRS AVF1T7Ï WIDF (IPFN/RFrORDS/GOODCOHPAHWARISTA NASHVII1F 25 26

24 © © EVERY LITTLE THING
C.BROWN (R.DICKERSON.P.WELLING.C.BROWN)

Russell Dickerson
TRIPLE TIGERS 23 16

32 Qój © GOOD VIBES
Z.CROWELL.C.JANSON (CJANSON.Z.CROWELL.A.GORLEY)

Chris Janson
WARNER MUSIC NASHVILLE/WAR 26 11

29 28 © DG ONE MAN BAND Old Dominion
S MCANALLY (M.RAMSEYT ROSEN.B.TURSLJ.OSBORNE) RCA NASHVILLE 28 15

26 © 29 REDNECKER
J.MOI.D.COHEN (A.ALBERT.M.W.HARDY.J.M.SCHMIDT)

HARDY
TREE VIBEZ/BIG LOUD 23 21

30 29 Fsol DAY DRUNK
C. DESTEFANO (M.EVAN5.C. DESTEFANO.L.ROBBINS)

Morgan Evans
WARNER MUSIC NASHVILLE/WEA 29 12

28 © © THOUGHT ABOUT YOU
B.GALLIMORE.T.MCGRAW (L.T.MILLER.B.WARREN.B.D.WARREN)

Tim McGraw
MCGRAW/COLUMBIA NASHVILLE 26 14

31 © © BACK TO LIFE Rascal Flatts
J.DEE.G.LEVOX.J.D.ROONEY (C.R.BARLOWE.N.MOON.S.MOONEY.F.WILHELM) BIG MACHINE 31 27

34
F34J © CLOSER TO YOU

BUSBEE (H.LINDSEY.G.SAMPSON.T.VERGES)
Carly Pearce

BIG MACHINE 33 25

27 31 34 EVEN THOUGH I’M LEAVING Luke Combs
S.MOFFATT (L.C0M8S.W.8.DURRETTE.R.FULCHER) RIVER HOUSE/COLUMBIA NASHVILLE 12 5

36 35 35 SOMEBODY’S DAUGHTER 
J.JOYCE (T.TOWNES.L.LAIRD.BARY DEAN)

Tenille Townes
COLUMBIA NASHVILLE 29 19

35 hól ^3 ó] TO AT
D.HUFF.A.ESHUIS (R.J.HURD.N.SPICER.L.VELTZ)

Ryan Hurd
RCA NASHVILLE

35 22

41
[42I © RIDIN’ ROADS

Z.CROWELL (D.LYNCH.A.GORLEY.Z.CROWELL)
Dustin Lynch

BROKEN BOW 26 18

39 38 SOMEONE 1 USED TO KNOW
ANDREW WATT (Z A BROWN.A WOTMAN.N.MQON.B SIMONETTI.S MENDES)

Zac Brown Band 
ZB COLLECTIVE/BMG,'WHEELHOUSE 2T 7

38 39 HEARTACHE MEDICATION
J.PARDI.B.BUTLER.R.GORE (J.PARDI.BARY DEAN.N.HEMBY)

Jon Pardi
CAPITOL NASHVILLE 37 5

NEw © TIP OF MY TONGUE Kenny Chesney
R.COPPERMAN.K.CHESNEY (K.CHESNEY.R.COPPERMAN.E.C.SHEERAN) BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA 40 1

NEw G MORE HEARTS THAN MINE Ingrid Andress
S.ELLIS.I.ANDRESS (I.ANDRESS.S.ELLIS.D.SOUTHERLAND) ATLANTIC,AVARNER MUSIC NASHVILLE/WEA 41 1

40 42 NOTHING TO DO TOWN Dylan Scott
M.ALDERMAN.C.GIBBS.J.E.NORMAN (D.SCOTT.M.ALDERMAN.C.TAYLOR) CURB 35 22

NEW 1431 LONELY IF YOU ARE
C. DESTEFANO,C.RICE (C.RICE.L.RIMES.H.PHELPS)

Chase Rice
DACK JANIELS/8R0KEN BOW 43 1

42 40 44 1 DON’T REMEMBER ME (BEFORE YOU)
J.JOYCE (J. OSBORNE.T.J. OSBORNE.M.DRAGSTREM.S.MCANALLY)

Brothers Osborne
EMI NASHVILLE

40 8

44 © 45 MAKE ME WANT TO
A.BOWERS.E.TORRES (J.ALLEN.P.SIKES.J.DENMARK)

Jimmie Allen
STONEY CREEK 43 6

45 G 46 ALCOHOL YOU LATER Mitchell Tenpenny
S.SUMSER (M.TENPENNY.S.SUMSER.M.LOTTEN) RISER HOUSE/COLUMBIA NASHVILLE 41 10

43 44 47 CATCH
D.HUFF (B.YOUNG.R.COPPERMAN.A.GORLEY)

Brett Young
BMLG 43 3

46 © [481 MR. LONELY Midland
D.HUFF.S.MCANALLY.J.OSBORNE (J.CARSON.C.DUDDY.MAVYSTRACH.S.MCANALLYJ.OSBORNE) BIG MACHINE 43 6

* F49J DIVE BAR Garth Brooks & Blake Shelton
G.BROOKS (M.ROSSELL.B.KENNEDY.T.G.BROOKS) PEARL 34 3

• © 50 BIG, BIG PLANS
J.MOI (J.DURRETT.C.LANE,E.K.SMITH)

Chris Lane
BIG LOUD

33 2

TO•PCOUNTRY ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

1 1 #1
41 WKS LUKE COMBS A This One’s For You I10

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

□ 2 DAN + SHAY© Dan + Shay
WARNER MUSIC NASHVILLE/WMN

55

3 3 LUKE COMBS The Prequel (EP)
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

5

CO 4 MORGAN WALLEN If 1 Know Me
BIG LOUD

58

4 5 THOMAS RHETT Center Point Road
VALORY/BMLG

6

□
7

9

CHRIS STAPLETON △ Traveller
MERCURY/UMGN

219

7 JASON ALDEAN © Rearview Town
MACON/BROKEN B0W/8MG/BBMG

65

10 MAREN MORRIS GIRL
COLUMBIA NASHVILLE/SMN

18

□ ZAC BROWN BAND Greatest Hits So Far...
ROAR/SOUTHERN GROUND/ATLANTIC/AG

207

10 KANE BROWN Experiment
ZONE 4/RCA NASHVILLE/SMN

35

11 KANE BROWN ▲ Kane Brown
ZONE 4/RCA NASHVILLE/SMN

136

12 FLORIDA GEORGIA LINE Can’t Say 1 Ain’t Country 
BMLG

21

© 13 JON PARDIA California Sunrise
CAPITOL NASHVILLE/UMGN

160

15 14 THOMAS RHETT A Life Changes
VALORY/BMLG

96

18 15 KACEY MUSGRAVES • Golden Hour
MCA NASHVILLE/UMGN

62

16 BLAKE SHELTON Reloaded: 20 #1 Hits
WARNER MUSIC NASHVILLE/WMN

194

16 17 LEE BRICE Lee Brice
CURB

21

14 18 CARRIE UNDERWOOD • Cry Pretty
CAPITOL NASHVILLE/UMGN

43

21 19 BRETT YOUNG A Brett Young
BMLG

126

© 20

21

ERIC CHURCH Desperate Man
EMI NASHVILLE/UMGN

40

© TIM MCGRAW A Number One Hits
CURB

179

© 22 GEORGE STRAIT △ 50 Number Ones
MCA NASHVILLE/UMGN

184

© 23

24

FLORIDA GEORGIA LINE △ Here’s To The Good Times
REPUBLIC NASHVILLE/BMLG

226

© THOMAS RHETT A Tangled Up
VALORY/BMLG

198

© 25 SAM HUNT A Montevallo
MCA NASHVILLE/UMGN

230

COUNTRY AIRPLAY™
LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.ON 
CHART

1 #1
2 WKS

GOD’S COUNTRY Blake Shelton i6
WARNER MUSIC NASHVILLE/WMN

4

SOME OF IT Eric Church
EMI NASHVILLE

28

BEER NEVER BROKE MY HEART Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE

10

WHISKEY GLASSES Morgan Wallen
BIG LOUD

46

5 RUMOR Lee Brice
CURB

45

GIRL Maren Morris
COLUMBIA NASHVILLE

26

ALL TO MYSELF Dan + Shay
WARNER MUSIC NASHVILLE/WAR

22

REARVIEW TOWN Jason Aldean
MACON/BROKEN BOW

20

© 1 THE ONES THAT DIDN’T MAKE IT BACK HOME Justin Moore
VALORY

36

© RAISED ON COUNTRY Chris Young
RCA NASHVILLE

27

© © KNOCKIN’ BOOTS Luke Bryan
CAPITOL NASHVILLE

16

© © TALK
BMLG

YOU OUT OF IT Florida Georgia Line 37

© © SOUTHBOUND Carrie Underwood
CAPITOL NASHVILLE

12

© © WHAT HAPPENS IN A SMALL TOWN Brantley Gilbert ♦ Lindsay Ell
VALORY

31

© © BUY MY OWN DRINKS Runaway June 
WHEELHOUSE

39

© © 1 DON’T KNOW ABOUT YOU Chris Lane 
BIG LOUD

34

© © LOVE YOU TOO LATE Cole Swindell
WARNER MUSIC NASHVILLE/WMN

33

© © WE WERE Keith Urban
HIT RED/CAPITOL NASHVILLE

9

© © LIVIP
CAPITOl

JG Dierks Bentley
NASHVILLE

20

NEW © TIP OF MY TONGUE Kenny Chesney i 
BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA

© © DAY DRUNK Morgan Evans
WARNER MUSIC NASHVILLE/WEA

38

© © EVERY LITTLE THING Russell Dickerson 
TRIPLE TIGERS

32

© © BACK TO LIFE Rascal Flatts
BIG MACHINE

41

© © THOUGHT ABOUT YOU Tim McGraw
MCGRAW/COLUMBIA NASHVILLE

24

© © DIVE 
PEARL

BAR Garth Brooks & Blake Shelton 4

Combs 
Catches 
Brooks
This One's for You, 
the debut LP from 
Luke Combs (above), 
spends a 41st week at 
No. 1 on Billboard's Top 
Country Albums chart, 
tying for the third-longest 
reign in the list's 55-year 
history. Leading with 
22,000 equivalent album 
units earned in the week 
ending July 11, according to 
Nielsen Music, the set ties 
Garth Brooks No Fences. 
which posted 41 weeks 
atop the chart starting in 
October 1990. The titles 
trail only Shania Twain's 
Come On Over (50 weeks 
beginning in November 
1997) and Randy Travis' 
Always & Forever (43 weeks 
starting in June 1987).

Combs' set previously 
made history, as he became 
the first artist to send his 
first five Country Airplay 
entries, all from the album, 
to No. 1 between May 2017 
and this April: "Hurricane," 
"When It Rains It Pours," 
"One Number Away," "She 
Got the Best of Me" and 
"Beautiful Crazy."

Meanwhile,
Kenny Chesney's "Tip 
of My Tongue" roars onto 
Country Airplay at No. 20 
(12.4 million audience 
impressions in the week 
ending July 14) and Hot 
Country Songs at No. 40. 
Written by Chesney, 
Ross Copperman and 
Ed Sheeran, the song was 
released July 12 and boosted 
in its first day by hourly plays 
on participating iHeartMedia 
radio stations. Chesney 
earns his 90th Country 
Airplay entry (and fifth- 
highest debut), tying Brooks 
for the second-most visits, 
after George Strait's 99.

—Jim Asker

Data for week of 07.20.2019 Go to BILLBOARD.COM/BIZ for complete chart data 73
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HOT ROCK SON(SS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE ceri 
PRODUCER (SOf

FIFICATION Artist
ÍGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS. ON 
CHART

Fi j |g| AG HEY LOOK MA, 1 MADE IT © Panic! At The DiSCO
1SIKQJURD.H ERAMOS (RUBEDHfRAWtS.W ANGELADOS SMUANDLR JSKLAR.« KIESYO 0CD2/FUELÍD Bf PANEKIMG

1 41

2 2 2 HIGH HOPES △ Panic! At The Disco
KaWlfDHWXWF.

1 60

HOTSHOT 
DEBUT □ BLOW Ed Sheeran With Chris Stapleton & Bruno Mars

BRUNO MARS (E.C SHEERAN,8RUN0 MARS£.STAPLET0N.C8 8R0WN.F ROGERS.)TCURE.B.MCNAMEE.G.MCKEE) ATLANTIC 3 1

5 6 01 DG SG 1 THINK I’M OKAY Machine Gun Kelly X YUNGBLUD X Travis Barker 
| 5im.8A?[XXMKIIiGUmLYlZJOmcm^ EST1WX/BADBOY/lHIERSiOPE 4 5

4 3 5 NATURAL Imagine Dragons
MATTWANAROBIN ID.RHNOIOS.WSfRMnN.B.WCKfE.RiRfDRIKSSONMlARSSOh'.IDTRWnFRUPtAUMANI KICGNAKORKER.'INTERSCOPE 1 52

4 6 CHLORINE G twenty one pilots
T.JOSEPH.P.MEANY (T.JOSEPH.P.MEANY) FUELED BY RAMEN/EMG 3 39

100 BAD DAYS AJR
R.METZGER (A.METZGERJ.METZGER.R.MET2GER) AJR/BMG/S-CURVE 7 23

8 7 8 BLUE ON BLACK Five Finger Death Punch Feat. Kenny Wayne Shepherd, Brantley Gilbert & Brian May 
FIVE FINGER DEATH PUNCH.K.CHURKO (M.SELBY.T.SILLERS.K.W.SHEPHERD) PROSPECT PARK 2 33

11 GLORIA The Lumineers
S.FELICE (W.SCHULTZ.J.C.FRAITES) DUALTONE 7 14

10 10 10 BAD LIAR Imagine Dragons
J.ODEGARD (D.REYNOCDS.W SERMON, 8. MCKEE.D.PLAT2MAN.A.V0LKMANJ.0DEGARD) KIDINAK0RNER/1NTERSC0PE 2 36

13 © © MISSED CONNECTION The Head And The Heart
mieiANJHL HEAD AKO THE HEW.KIHNSlW.THIEL[N.T.WILLlM.SHARRI$.MGERVA6.^ RLFWSWRhtR 11 15

17 12 LO/HI The Black Keys
D.AUERBACH.P.CARNEY (D.AUERBACH.P.CARNEY) EASY EYE SOUND/NONESUCH/WARNER 5 19

14 © © CRINGE Matt Maeson
J.FLANNIGAN (M.MAESON.J.FLANNIGAN) NEON GOLD/ATLANTIC 13 22

12 13 14 MONSTERS Shinedown
W.F.BASS JR. (B.S.SMITH.W.F.BASS JR.) ATLANTIC 10 18

16 19 [15J ALLIGATOR Of Monsters And Men
OF MONSTERS AND MEN.R.COSTEY (B.HILMARSDOTTIR.N.B.HILMARSDOTTIR) REPUBLIC 15 10

22 © © UNDER YOUR SCARS Godsmack
E.RON (S.ERNA) BMG 16 11

15 21 17 UNSAINTED Slipknot
SLIPKNOT.G.FIDELMAN (SLIPKNOT) ROADRUNNER/EMG 4 9

19 24 Fisi JOY Bastille
M.CREW.D.SMITH (D.SMITH) VIRGIN/CAPITOL 12 10

29 37 G ALMOST (SWEET MUSIC) Hozier
M.DRAVS.A.HOZIER-BYRNE (A.HOZIER-BYRNE.A.RYAN.R.DOYLE) RUBYWORKS/COLUMBIA 9 25

23 © [20J THIS LIFE 
A.RECHTSCHAID

Vampire Weekend
E.KOENIG (E.KOENIG.M.SHERAN.M.D.RONSON) SPRING SNOW/COLUMBIA 11 12

25 32 © STILL FEEL. half alive
E.PALMQUIST (J.W.TAYLOR.B.KRAMERJ.TJOHNSON.J.KRAUSSE.E.BANKSON.R.KRAMER) HALFALIVE/RCA 21 19

26 © © REMEMBER WHEN Bad Wolves
TOMMY VEXT.WZRDBLD (D.FULK.J.BOECKLIN.T.CUMMINGS.J.STROCK) ELEVEN SEVEN/E7LG 22 14

44 © 23 GO The Black Keys
D.AUERBACH.P.CARNEY (D.AUERBACH.P.CARNEY) EASY EYE SOUND/NONESUCH/WARNER 18 5

24 34 [24J BLAME IT ON MY YOUTH Blink-182
T.PAGNOTIA(M.HWPUS.I.LBARKLR,M.SKIBA.S.HOLLAND€R.I.POOnA.W.MALPASS) VIKING WIZARD EYES/COLUU BIA 9 10

28 36 [2 5J BELOVED Mumford & Sons
P.EPWORTH (M.MUMFORD.B.LOVETT.E.DWANE.V/MARSHALL) GENTLEMEN OF THE ROAD/GLASSNOTE 21 20

32 38 [26J BREAKING DOWN 1 Prevail
T.SMYTH (D.A.PRAMIK.T.SMYTH.S.MENOIAN.E.VANLERVERGHE.B.A.BURKHEISER) FEARLESS/CONCORD 26 19

6 22 27 F9MILY (YOU & ME) Lil Nas X
T.L.BARKER (M.L.HILL.T.L.BARKER.M.MALPASS) COLUMBIA 6 3

36 40 [zsl LAST DAY UNDER THE SUN Volbeat
J.HANSEN.R.CAGGIANO.M.S.POULSEN (M.S.POULSEN.R.CAGGIANO) VERTIGO/REPUBLIC 28 4

38 © [29J CHOKE 1 Dont Know How But They Found Me
D.WEEKES (D.WEEKES) FEARLESS/CONCORD 29 10

* © [301 BIRDS Imagine Dragons Featurnig Elisa
J.LITTLE (D.REYNOLDS.W.SERMON.B.MCKEE.D.PLATZMANJ.LITTLE) KIDINAKORNER/INTERSCOPE 30 2

46 46 J G WHY DID YOU RUN? Judah & The Lion
D.LONG.O.JAMESJUDAH & THE LION (J.L.AKERS.B.V.MACD0NALD.N.E2UERCHER) CLETUS THE VAN/CAROLINE 31 6

47
[481 G PROM QUEEN Beach Bunny

L.TRIFIUO.M.HENKELSJ.ALVARADO (L.TRIFILIO.M.HENKELSJ.ALVARADO) BEACH BUNNY 32 3

37 42 G ARE YOU BORED YET? Wallows Featuring Clairo
J.A.CONGLETON (B.LEMASTERS.C.PRESTON.D.MINNETTE.C.COTTRILL) ATLANTIC 33 19

39 43 [341 BORDERLINE Tame Impala
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE 10 13

r7i 27 35 BRING U DOWN Lil Nas X Featuring Ryan Tedder
R.B.TEDDER.Z.SKELTON (M.L.HILL.R.B.TEDDER.Z.SKELTON) COLUMBIA 7 3

REENTRY Í36J SOCIAL CUES Cage The Elephant
J.HILL (M.SHULTZ.B.SHULTZ.J.CHAMPION.D.TICHENOR.N.BOCKRATH.M.MINSTER.J.HILL) RCA 24 2

RE-ENTRY G IT’S NOT LIVING (IF IT’S NOT WITH YOU) The 1975
G.DANIEL.M.HEALY (G.DANIEL.M.HEALY.A.HANN.R.S.MACDONALD) DIRTY HIT/INTERSCOPE 19 14

RE-ENTRY [3 8J FORGIVE ME FRIEND Smith & Thell Feat. Swedish Jam Factory
V.THELL (M.J.SMITH.V.THELL) PLAYGROUNO/ARISTA 22 13

NEW [39J WHEN AM 1 GONNA LOSE YOU Local Natives
S.EVERETT (K.P.AYER.R.J.HAHN,T.D.RICE.MJ.FRAZIER.N.EWING) LOMA VISTA/CONCORD 39 1

20 45 40 IMAGINATION Foster The People
J.ABRAHAM.OLIGEE.M.D.FOSTER (M.D.FOSTER.S.AARONS.O.GOLDSTEINJ.ABRAHAM.A.TIRADO) COLUMBIA 20 3

41 50 [41J MIRACLE MAN Oliver Tree
D.A.PRAMIK.OLIVER TREE (O.T.NICKELL.D.A.PRAMIK) ATLANTIC 22 5

w © 42 YOU’LL NEVER FIND ME Korn
N.RASKULINECZ (J, OAVISJ.SHAFFER.B.WELCH.R ARVIZU, R.LUZIER.W P,CORGAN,NRASKULINECZ) ROAORUNNER/ELEKTRVEMG 33 2

48 © 43 PARENTS YUNGBLUD
YUNG8LUD.Z.CERVINI.C.GREATI(O.HARRISONJ.D.TRANTER.ZJ.CERVINI,C.GREATTI) LOCOMOTION/GEFFEN/INTLRSCOPE 43 4

REENTRY [44J HELP ME STRANGER The Raconteurs
THE RACONTEURS (J.WHITE III.B.8ENS0N) THIRD MAN 33 2

REENTRY [45J LOVER, LEAVER Greta Van Fleet
A.SUTTON.M.YOUNG.H.BOONE (J.M.KISZKA.J.T.KISZKA.S.F.KISZKA.D.R.WAGNER) LAVA/REPUBLIC 32 3

RE-ENTRY [46J 123456 Fitz And The Tantrums
J.HILL .TOMMY ENGLISH (FITZ.TOMMY ENGLISH. K.FIAHERTY.N.SCAGGSJ.M,KWGJ.KARNESJ.RU2UMNAJ.MMKS) ELEKTRA.1 E MG 33 2

RE-ENTRY [47I NOSTALGIC ARIZONA
A R 1 Z 0 N A.P.J.8IANC0 (Z.HANNAH.D.LABUGUEN.N.ESQUITE.S.N.HARRIS.PJ.BIANCO) ATLANTIC 34 2

REENTRY [48J IT DOESN’T MATTER WHY Silversun Pickups
B.VIG (B.AUBERT.N.MONNINGER.C.GUANLAO.J.LESTER) NEW MACHINE/Q PRIME 47 2

RE-ENTRY [49J PATIENCE
K.R.PARKER (K.R

Tame Impala
.PARKER) MODULAR/INTERSCOPE 10 15

RE-ENTRY [50J SAW LIGHTNING Beck
P.L.WILLIAMS.B.HANSEN (P.L.WILLIAM5.8.HANSEN) FONOGRAF RECORDS/CAPITOL 19 9

2

LAST 
WEEK

3

THIS 
WEEK

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL

Title WKS. ON 
CHART

Bohemian Rhapsody (Soundtrack) 38

2
ELTON JOHN#
ROCKET/ISLAND/UME

Diamonds 8?

3 THE BLACK KEYS Let’s Rock’
EASY EYE SOUND/NONESUCH/WARNER

2

9 1” queen △ Greatest Hits 84
1 HOLLYWOOD

□ 5 THE BEATLES <► 1
APPLE/CAPITOL/UME

129

5 6 PANIC! AT THE DISCO ▲ Pray For The Wicked
DCD2/FUELED BY RAMEN/EMG

55

7 TOM PETTY AND THE HEARTBREAKERS The Best Of Everything 
GEFFEN/UME

14

8 CREEDENCE CLEAR WATER REVIVAL Oironide Ilie 20 Greatest Hfc
FANTASY/CONCORD

129

© 9 JOURNEY £ Journey’s Greatest Hits
COLUMBIA/LEGACY

129

13 10 imagine DRAGONS A Evolve
KIDINAKORNER/INTERSCOPE/IGA

107

© 11 THE BEATLES 0 Abbey Road
APPLE/CAPITOL/UME

120

© 12 BILLY JOEL △ The Essential Billy Joel
COLUMBIA/LEGACY

78

16 13 GUNS N’ ROSES A Greatest Hits
GEFFEN/UME

119

© 14 FLEETWOOD MAC 4> Rumours
WARNER BROS./RHINO

123

© © AC/DC0 Back In Black
COLUMBIA/LEGACY

116

17 16 LYNYRD SKYNYRD ▲ All Time Greatest Hits
MCA/GEFFEN/UME

66

□ 17 eagles^ Their Greatest Hits 1971-1975
ASYLUM/ELEKTRA/RHINO

101

21 18 BOB SEGER & THE SILVER BULLET BAND <»> Greatest Hits
HIDEOUT/CAPITOL/UME

84

20 19 TWENTY ONE PILOTS © Trench
FUELED BY RAMEN/EMG

40

20 TWENTY ONE PILOTS A Blurryface
FUELED BY RAMEN/EMG

217

© © sublime A Sublime
GASOLINE ALLEY/MCA/GEFFEN/UME

28

26 22 IMAGINE DRAGONS A Night Visions
KIDINAKORNER/INTERSCOPE/IGA

242

RE © QUEEN A Greatest Hits 1II & III: The Platinum Collection 
HOLLYWOOD

78

28 24 IMAGINE DRAGONS Origins
KIDINAKORNER/INTERSCOPE/IGA

35

© © THE BEATLES ❖ The Beatles [White Album]
APPLE/CAPITOL/UME

32

ROCK DIGITAL SONG SALES™
LAST 

WEEK
THIS 

WEE)
TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.ON 
CHART

NEW 0 P4 BLOW Ed Sheeran With Chris Stapleton & Bruno Mars i 
ATLANTIC/AG

1 2 HEY LOOK MA, 1 MADE IT Panic! At The DiSCO
DC02/FUELED BY RAMEN/EMG

17

7 □ BOHEMIAN RHAPSODY Queen
HOLLYWOOD

291

2 4 HIGH HOPES Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

59

RE DON’T STOP ME NOW Queen
H0LLW00D

34

15 cI WE WILL ROCK YOU Queen
HOLLYWOOD

73

RE ANOTHER ONE BITES THE DUST Queen 
HOLLYWOOD

40

RE 0I

)
I

)

WE ARE THE CHAMPIONS Queen
HOLLYWOOD

36

5 9 THUNDER Imagine Dragons
KIDINAKORNER/INTERSCOPE/IGA

116

RE c RADIO GAGA Queen
HOLLYWOOD

19

RE <9 UNDER PRESSURE Queen & David Bowie 
JONES/TINTORETTO/PARLOPHONE/HOLLYWOOD/RHINO

47

12 BLUE ON BLACK Five Finger Death Punch
PROSPECT PARK

16

RE SOMEBODY TO LOVE Queen
HOLLWOOD

34

6 14 CHLORINE twenty one pilots
FUELED BY RAMEN/EMG

18

NEW © HEROES Peter Gabriel
REAL WORLD/CAROLINE

1

10 16

)

1

I

BELIEVER Imagine Dragons
KIDINAKORNER/INTERSCOPE/IGA

128

NEW
I# ’ I 17 ■k.

HAPPY DAYS Blink-182
VIKING WIZARD EYES/C0LUM8IA

1

11 18 MONSTERS Shinedown
ATLANTIC/AG

7

© 19 THUNDERSTRUCK AC/DC
COLUMBIA/LEGACY

294

17 20 DON’T STOP BELIEVIN’ Journey
COLUMBIA/LEGACY

401

22 21 WHATEVER IT TAKES Imagine Dragons 
KIDINAKORNER/INTERSCOPE/IGA

105

19 22 NATURAL Imagine Dragons
KIDINAKORNER/INTERSCOPE/IGA

52

RE 6 BACK IN BLACK AC/DC
COLUMBIA/LEGACY

109

NEW 0 VENTURA HIGHWAY America
WARNER BROS./RHINO

1

© 25 UNDER YOUR SCARS Godsmack
BMG

3

Sheeran, 
Stapleton, 
Mars 
‘Blow’ In
Hot Rock Songs welcomes 
a trio of high-profile 
acts — two for the first 
time — as "Blow" by 
Ed Sheeran (above), with 
chart newcomers Chris 
Stapleton and Bruno 
Mars, launches at No. 3. 
The song, from Sheeran's 
album No. 6 Collaborations 
Project (released July 12), 
starts with 7.5 million 
U.S. streams, 1.5 million 
in radio reach and 26,000 
downloads sold, according 
to Nielsen Music. It also 
debuts at No. 1 on Rock 
Digital Song Sales.

While country/Americana 
titan Stapleton and pop/ 
R&B star Mars make their 
maiden Hot Rock Songs 
visits, Sheeran appears for 
the first since 2013 (after 
which he segued to a more 
pop sound). "Blow" also 
bows at No. 40 on the 
Mainstream Rock airplay 
chart, a first for Sheeran 
and Mars; Stapleton's 

"Midnight Train to Memphis" 
hit No. 26 in March 2018.

Disturbed notches its 
22nd Mainstream Rock 
top 10 as "No More" rises 
12-8. The hard-rock band 
ties Five Finger Death 
Punch and Pearl Jam for 
the ninth-most top 10s in 
the chart's history and links 
its seventh straight top 10. 
While impressive, the 
streak is half of Disturbed's 
best: The group tallied 14 
straight top 10s in 2002-11.

Plus, Peter Gabriel 
graces Rock Digital Song 
Sales for the first time 
since 2012 as his 2010 
cover of David Bowie's 

"Heroes" enters at No. 15 
with 2,000 sold, a surge of 
1,198%. The strings-heavy 
cover was featured in the 
final scene of the third 
season of Netflix's Stranger 
Things, released July 4.

—Kevin Rutherford
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HOT R&B/HIP-HOP SONGS™_____________________
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION Aft ¡St
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 
CHART

1 1 1 #1 OLD TOWN ROAD A Lil Nas X Featuring Billy Ray Cyrus .
YOU>OIOVT REZNQR.A M.ROSS (M L,HILL.KR0UKEMA.M TREZN0R.AUR0SS.B.RCYRUS.1 A DONALD) COLUMBIA

15 WKS 1

HOT SHOT 
DEBUT

GOODBYES Post Malone Featuring Young Thug ? ,
B.D.LEE.L.BELL (A.R.POSTJ.LWILLIAMS.B.D.LEE.LBELL.B.WALSH.V.L.BLAVATNIK.J.L.FOUTZ) REPUBLIC * 1

2 TALK Khalid
DISCLOSURE (K.D.ROBINSON.H.LAWRENCE.G.LAWRENCE) RIGHT HAND/RCA 2 21

^7^ AG TRUTH HURTS Lizzo □ in
RICKY REED,TELE (E.B.FREDERIC.M.JEFFERSON,S.CHEUNGJESSE SAINT JOHN) NICE LIFE/ATLANTIC ° iU

8 5 SUNFLOWER (SPIDER-MAN: INTO THE SPIDER-VERSE) △ Post Malone & Swae Lee
L.BELL.C.LANG (A.R.POST,L.BELL,W.T.WAL5H,K.M.I.5HAMAN 8R0WN.C.LANG) REPUBLIC 1 38

3 6 6 SUGE ▲ DaBaby
JETSONMADE.POOH 8EATZ (J.KIRK.T.MORGAN.D.CLEMONS) SOUTHCOAST/INTERSCOPE 3 17

4 7 7 MONEY IN THE GRAVE Drake Featuring Rick Ross
CYDNEY CHRISTIN E .L.CURRIE.ASOTE RIC (A.GRAHAM.W.L.ROBERTS ILL .CURRI E.C.DADE.A JOERGENSEN) OVO SOUNO/REPUBL IC 3 4

5 8 NO GUIDANCE Chris Brown Featuring Drake
mZJLO(K.4ftT.WNTON((.M.BRmAGMimiiRIOG.IUSOBJ.HmTW^ (BEMA 5 5

6 8 9 WOW. ▲ Post Malone
L.BELL,FRANK DUKES (A.R.POST.L.BELL.A.FEENY.W.T.WALSH) REPUBLIC 1 29

10 9 10 POP OUT A Polo G Featuring Lil Tjay
JD ON THA TRACK,E.HUNT (T.BARTLETT.LIL TJAY.J.V.ALBA DUARTE.D.BERG) COLUMBIA

7 16

20 © © RANDOM Lil Tecca
N.MIRA.T.TAYLOR (T.J.A.SHARPE.N.MIRA.T.TAYLOR) GALACTIC/REPUBLIC 11 6

9 10 12 PANINI Lil Nas X
TAKE A DAYTRIP.OOT DA GENIUS (M.L.HILL.D.BAPTI5TE.D.BIRAL.O.OMISHORE.K.CO8AIN) COLUMBIA 9 3

13 © 13 THE LONDON Young Thug, J. Cole & Travis Scott
T-MINUS (J.L.WILLIAMS.TRAVIS SCOTT.J.COLE) YOUNG STONER LIFE/ATLANTIC/300 6 7

14 © 14 ACT UP City Girls
EARL ON THE BEAT (J.JOHNSON.LIL YACHTY.E.I.BYNUM) QUALITY CONTROL/MOTOWN/CAPITOL 11 20

15 17 © 
1©

17

SG MIDDLE CHILD △ J. Cole 7
T-MINUS.J.L.COLE (J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE

19 © SHOTTA FLOW A NLE Choppa
MIDAS 800 (B.L.POTTS) NO LOVE 16 I4

16 © PURE WATER A Mustard & Migos
W5WHWO © 1 NCFASt AME 0 K JMF5HQI.K K BALL X (EPHU5SR »HUI ZWAR IW QIWI TV (0>m

10 25

NEW © UNDER THE SUN Dreamville Featuring J. Cole, Lute & DaBaby
CHRISTO.NICE REC.PLUSS (J.COLE.LNICHOLSON.J.KIRKJ.WELCH.A.HOGAN.P.UUDGE) DREAMVILLE/INTERSCOPE 18 1

- 15 19 RODEO Lil Nas X & Cardi B
TAKE A DAYTRIP.R.CHELL.R.LENZO (M.L.HILL.D.BAPTISTE.D.BIRAL.R.CHELL.R.LENZO.CARDI B) COLUMBIA 12 3□ 20 GO LOKO • YG, Tyga & Jon Z
MlJSIAROmTIRYPlK.DR.WKSIWWEARlAKESftKHMZJWmHlMR.NGIMNS^ 4HUMÄWTE/DEf 1AM

16 10

18 19 21 EARFQUAKE Tyler, The Creator
TYLER, THE CREATOR (T.OKONMA.J.T.CARTER) COLUMBIA 5 8

24 © ©
23

JUST US DJ Khaled Featuring SZA
DJ KHALED (K.M.KHALED.S.I.ROWE.D.ANDREWS.B.C.CONEY,A.BENJAMIN,A.A.PATTON.D.SHEATS) WE THE BEST/EPIC 18 8

17 16 PRESS Cardi B
NOT LISTED (NOT LISTED) THE KSR GROUP/ATLANTIC 6 6

23 23 24 WORTHIT© YK Osiris
KNn.I.IAYlOR.KC SUPREME.T.MIUS(0WUlAMSi HEDBERG.MGOGGINGS JR..01WXJDS IR.BLSKODGRASS JR.K.CAKDHMA.TMIIISI KF JAM 19 21

22 © 25 CLOUT Offset Featuring Cardi B
CUBEATZ.J.LUELLEN (K.CEPHUS.K.GOMRINGER.T.GOMRINGER) QUALITY CONTROL/MOTOWN/CAPITOL 17 16

RE-ENTRY © DOWN BAD Dreamville Featuring JID, Bas, J. Cole, EARTHGANG & Young Nudy
PLUSS (D.DICAPRIO.A.HAMADJ.COLE.O.FANN.Q.T.THOMAS.A.HOGAN) DREAMVILLE/INTERSCOPE 26 3

4,
13011© 

1© 
1©

DG MY TYPE Saweetie 77 d
LONDON ON DA TRACK (DHARPERG.80RRLAGIBS0N.N.I0LIE.L.T.H0LMES..J ICY/ARTISTRY WORLDMDE/HARNER

41 LALALA Y2K & bbno$
Y2K (A.STARACE.A.GUMUCHIAN) B8NO/Y2K/COLUMBIA 28 3

38 ® CASH SHIT Megan Thee Stallion Featuring DaBaby
LIL JU (M.PETEJ.M.MASON,J.KIRK) 1501CERTIFIED/300 29 4

NEW ©
31

©

COSTA RICA Dreamville
PRYEX.CUBEAIZ(D.R0UIEAHAWAD.&LW.RICKSII.A.HAYES.IMWILUAXISJ.HARRIS.0.IP1NEIRQ..)  DREAMVILLEMIERSCOPE 30 1

27 © IT’S YOU Ali Gatie
POP.HAPPY PEREZ.SAM WISH (A.GATIE.A.ALIAHVERDI.A.WANSEL.N.PEREZ.S.WISHKOSKI.N.A.SCHIAVONE) H$N/WARNER 27 4

26 31 24/7 • Meek Mill Featuring Ella Mai
OZ.EY.PRO LOGIC.AUSTIN POWERZ (R.R.WILUAMSEM.HOW'ELLD.YIIDIRIM.E.GETACHEW.A.KFRANKUN.J MAYBACWATLAJiTIC 25 15

28 33 OUT THE MUD Lil Baby Featuring Future
QUAY GLOBAL.GHOSTRAGE (GROSSER,DJONES.N.D.WILBURN) QUALITY CONTROL/MOTOWN/CAPITOL 24 3

31 29 34 BEFORE I LET GO Beyonce
BWAIES CARTER.D.D«)E (F.KVERLY.l.BLAO^ CARTERJJEMPlf) PARKWODMOllWBLA 24 12

34 QtJ1© SANGUINE PARADISE Lil Uzi Vert
0OÜE MANE BRANDON FINESSIN (S.WOODSI.TjORTIZ.8.mAl.K.CAMPBtlL.M.GRAVESaJ.TURXER JR.I GENERATION XOW/ATIAXTIC 12 13

29 34 36 GIRLS NEED LOVE ▲ Summer Walker X Drake
ARCHER (S.WALKER.A.ARCHER,A.GRAHAM) FROZEN MOMENTS/LVRN/INTERSCOPE 16 20

33 36 37 WAKE UP Travis Scott
FRANK DUtf S5TH0MAS.W.UKJ.MAYER (TRAVIS SCOTIA.TESFAYE.A.FEEN Y.R.THOMAS, IRAJAHANBIXJ CACTUS MWND HUSTLEWC 21 12

36
Rol1©

39

TAP NAV Featuring Meek Mill
LONDON ON DA TRACK (N.S.GORAYA.L.T.HOLMES.R.R.WILLIAMS.A.ESMAILIAN.W.WEISS) XO/REPUBLIC 36 8

■■ 35 MEGATRON Nicki Minaj
POP (A.WANSEL.O.T.MARAJ.D.ANDREWS.H.W.BROWNE) YOUNG MONEY/CASH MONEY/REPUBLIC 11 3

32 38 40 WISH WISH DJ Khaled Featuring Cardi B & 21 Savage
TAY KEITH,DJ KHALED (J.THORPE.K.M.KHALED,CARDI B.5J0SEPH.B.L.CHAM8ERS) WE THE BEST/EPIC 8 8

30 39 41 BACC AT IT AGAIN Yelia Beezy, Gucci Mane & Quavo
QUAY GLOBAL (M.CONWAY.Q.K.MARSHALL.R.D.DAVIS.C.ROSSER.D.ROBERTS) HITCO 30 8

35 42 42 BIG OLE FREAK Megan Thee Stallion
LIL JU (M.PETE.J.M.MASON.M.DAIR) 1501 CERTIFIED/300 25 17

© 43 BAGUETTES IN THE FACE Mustard feat. NAV, Playboi Carti & A Boogie Wit da Hoodie 
MUSTARD (D.I.MCFARlANE.l.SANDERS.N.S.GORAYA.A BOOGIE WIT DA HOODIE.J.T.CARTER) 10 SUMMERS/INTERSCOPE 41 2

NEW ■ 44] LAMBOTRUCK Dreamville Featuring Cozz, Reason & Childish Major
KAL 8ANX (C.OSAGIE.R.GILL JR,M.RANDLE,K.BERRY) DREAMVILLE/INTERSCOPE 44 1

« © 45 HOMICIDE Logic Featuring Eminem
BREGVASHRCOM (SIR R.8.H ALL IIMMÄJHERS III J.A JJR18LDB.BAJLARD.D.STEPHENS HT.SCH0EGJE.LE.RESTO) VISION ARY/DEF J AM 2 9

49 FsoJ1®
47

DADDY Blueface & Rich The Kid
M.L.CROOK.SCUM BEATS(M.L.CROOK.E.JOHNSON.J.M.PORTER) CASH MONEY/REPUBLIC 46 3

37 44 YOU STAY DJ Khaled Feat. Meek Mill, J Balvin, Lil Baby & Jeremih
DJ KHALED(KM.KHALEDJP.FELTON.R.RWHUAMS.DJONESI.AOSORIO BALVIN.DAKCREWS.8C.C0NEY..) WE THE BEST/EPIC 19 8

40 43 48 JUICE Lizzo
RICKY REED (M.JEFFERSON.E.B.FREOERIC.T.THOMAS) NICE LIFE/ATLANTIC 39 12

45 45 49 BETCHUA (BITCHUARY) Shordie Shordie
YG BEATS (R.HUDSON.K.TAYLOR) Dl ENTERTAINMENT/WARNER 41 5

NEW © SUNSET Dreamville Featuring J. Cole & Young Nudy
CHASETHEMONEY.PRYEX (J.COLE.Q.T.THOMAS.K.CANNADY.C.ROSE) DREAMVILLE/INTERSCOPE 50 1

TOP R&B/HIP-HOP ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

HOT 
SHOT 

DEBUT
E3 VARIOUS ARTISTS Dreamville 81 Cole: Reverse Of Ihe Dreamers III 1■ 1 1J DRFAMVIU F/INTFR^COPF/IGA

2 CHRIS BROWN Indigo
CBE/RCA

2

2 3 LIL NAS X 7 (EP)
COLUMBIA

3

NEW MACHINE GUN KELLY Hotel Diablo
EST19XX/BA0 BOY/INTERSCOPE/IGA

1

4 5 KHALID Free Spirit
RIGHT HAND/RCA

14

9 POST MALONE A beerbongs & bentleys
LXJ REPUBLIC 63

7 MUSTARD Perfect Ten
10 SUMMERS/INTERSCOPE/IGA

2

NEW JADEN ERYS
MSFTSMUSIC/ROC NATION

1

9 SOUNDTRACK Spider-Man: Into The Spider-Verse 
REPUBLIC

30

6 10 DABABY Baby On Baby
SOUTHCOAST/INTERSCOPE/IGA

19

8 11 DRAKE A Scorpion
YOUNG MONEY/CASH MONEY/REPUBLIC

54

11 12 POLO G Die A Legend
COLUMBIA

5

15 13 TRAVIS SCOTT A ASTROWORLD
CACTUS JACK/GRAND HUSTLE/EPIC

49

12 14 DJ KHALED • Father Of Asahd
WE THE BEST/EPIC

8

I4 15 A BOOGIE WIT DA HOODIE A Hoodie SZN
HIGHBRIDGE THE LABEL/ATLANTIC/AG

29

21 © POST MALONE A stoney
REPUBLIC

135

16 17 JUICE WRLD • Death Race For Love
GRADE A/INTERSCOPE/IGA

18

17 18 MEEK MILL A Championships
MAYBACH/ATLANTIC/AG

32

22 19 JUICE WRLD • Goodbye & Good Riddance
GRADE A/INTERSCOPE/IGA

60

19 20 CARDI B A Invasion Of Privacy
THE KSR GROUP/ATLANTIC/AG

66

23 21 KHALID A American Teen
RIGHT HAND/RCA

123

18 22 TYLER, THE CREATOR IGOR
COLUMBIA

8

25 23 NIPSEYHUSSLE Victory Lap
ALL MONEY IN NO MONEY OUT/ATLANTIC/AG

21

26 24 MEGAN THEE STALLION Fever
1501 CERTIFIED/300/AG

8

28 25 XXXTENTACION A ?
BAD VIBES FOREVER

69

R&B/HIP-HOP AIRPLAY™
LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.ON 
CHART

Pim TALK Kha|id
RIGHT HAND/RCA

14

1 SUGE DaBaby
SOUTHCOAST/INTERSCOPE

12

24/7 Meek Mill Feat. Ella Mai
MAYBACH/ATLANTIC

20

4 ACT UP City Girls
QUALITY CONTROL/MOTOWN/CAPITOL

17

NO GUIDANCE Chris Brown Feat. Drake 
CBE/RCA

5

6 BEFORE I LET GO Beyonce
PARKWOOD/COLUMBIA

13

7 7 PLEASE ME Cardi B & Bruno Mars
ATLANTIC

22

13 8 CLOSE FRIENDS Lil Baby
QUALITY CONTROL/MOTOWN/CAPITOL

21

10 ENVY ME Calboy
PAPER GANG/POLO GROUNDS/RCA

20

12 © BACC AT IT AGAIN Yelia Beezy, Gucci Mane & Quavo 
HITCO

16

9 11 GIRLS NEED LOVE Summer Walker X Drake
FROZEN MOMENTS/LVRN/INTERSCOPE

22

8 12 OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA

14

□ 13 CLOUT Offset Feat. Cardi B
QUALITY CONTROL/MOTOWN/CAPITOL

15

14 14 BIG OLE FREAK Megan Thee Stallion
1501 CERTIFIED/300

26

© © THE LONDON Young Thug, J. Cole & Travis Scott 
YOUNG STONER LIFE/ATLANTIC/300

6

© © WORTH IT YK Osiris
DEF JAM

11

18 17 LOOK BACK AT IT A Boogie Wit da Hoodie 
HIGHBRIDGE THE LA8EL/ATLANTIC

24

© © DROGBA (JOANNA) Afro B
MARATHON ARTISTS

12

© © PRESS Cardi B
THE KSR GROUP/ATLANTIC

7

© © POP OUT Polo G Feat. Lil Tjay
COLUMBIA

11

© © MONEY IN THE GRAVE Drake Feat. Rick Ross 
OVO 50UND/REPUBLIC

4

24 © THAT’S WHAT LOVE CAN DO Robin Thicke 
THICKE/EMPIRE

16

17 © JUST US DJ Khaled Feat. SZA
WE THE BEST/EPIC

9

25 © LOVE THEORY Kirk Franklin
FO YO SOUL/RCA INSPIRATION/RCA

21

□ © COMMITMENT Monica
MONDEENISE

15

Lil Tecca 
Holds 
Top 10 

*Ran$om’
Lil Tecca (above) earns 
his first top 10 on Hot 
Rap Songs as "Ran$om" 
jumps 12-9 in its fifth chart 
week. The Queens native's 
breakout hit also ascends 
on Rap Streaming Songs 
(8-7) with an 11% rise to 
23.4 million U.S. streams 
in the week ending July 11, 
according to Nielsen Music. 
Streaming gains push 
"Ran$om" to just outside 
the top 10 on Hot R&B/Hip- 
Hop Songs, where it lifts 14- 
11. Though the song largely 
traces its chart success to 
streams, it enters its first 
Billboard radio survey with 
a No. 40 start on Rhythmic, 
fueled by a 46% surge in 
plays in the week ending 
July 14.

Elsewhere, Khalid's 
"Talk" takes command 
of R&B/Hip-Hop Airplay 
with a 2-1 move. The 
bump secures the singer­
songwriter's first No. 1 
on the list; he previously 
stopped at No. 2, with 
"Location," in May 2017. 
"Talk" rises to 29.6 million 
in audience during the 
week ending July 14, a 14% 
improvement that secures 
the chart's weekly Greatest 
Gainer prize. In addition to 
the new coronation, "Talk" 
walks up on two other 
urban radio formats: It 
steps 3-2 on Mainstream 
R&B/Hip-Hop thanks to a 
10% bump in plays in the 
week and springs 10-7 on 
Adult R&B, aided by a 21% 
boom in plays for the same 
period.

Plus, Lil Baby likewise 
attains a career first at radio 
as "Close Friends" bounds 
4-1 on Rhythmic with a 15% 
upgrade in plays for the 
week. The tune surpasses 
the rapper's previous best 
showing, a No. 4 high in 
February for "Drip Too 
Hard," a collaboration with 
Gunna. "Friends" also picks 
up steam on Rap Airplay, 
where it glides 6-3 and nets 
an 18% boost in audience 
to capture the ranking's 
Greatest Gainer honor.

—Trevor Anderson

Data for week of 07.20.2019 Go to BILLBOARD.COM/BIZ for complete chart data 75
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HOT LATIN SONGS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION 
PRODUCER (SONGWRITER)

Artist peak
IMPRINT/PROMOTION LABEL pos.

WKS. ON 
CHART

4

10

12WKS
CON CALMA Daddy Yankee Featuring Snow
PLAYNSKILLZ.SCOTT SUMMERS IR.L. AYALA RODRIGUEZJ.G.RIVERA YAZOUEZ.D.K.CTBRIEN) EL CARTEL/UMLE 1 24

CALLAITA Bad Bunny & Tainy
TAINY.F.SALDANA.TUNES (B.A.MARTINEZ OCASIO,F.G.ORTIZ TORRES) RIMAS

MIA
DJ LUIAN .MAMBO KI NGZ (LMALAVE NIEVES.H.PULMAN.E.W.SEMPER VARGAS.F.DIAZ-)

Bad Bunny Featuring Drake
RIMASEVO SOUND,WARNER

2 6

40

SOLTERA Lunay, Daddy Yankee & Bad Bunny
SWIM) 3 18

CALMA
G.X0RIEGA.REC8C6 (PEDRO CNYLGNORIEGA.G.EGONZALEZ PERUC£J®I&R0SAD0J.I.MART1NEZ.MjGJ>EREZI

Pedro Capo X Farruko
SONY MUSIC LATIN 3 40

OTRO TRAGO Sech Featuring Darell
DIMELO FLOW (C.I.MORALES WILLIAMS.O.E.CASTRO HERNANDEZ,J.VASQUEZ VALDES.J.J.MENDEZ) RICH

QUE PRETENDES J Balvin & Bad Bunny
SKY (J A.OSORK) 8ALVINJB. AMARI INEZ OCASlOARAMIREZ SU AREZ.O.E.TABORO A VALENCIA) UNIVERSAL MUSIC LATINO/UMLE

NO ME CONOCE
MASIS.M. DE LA CRUZ REYNOSO UM NIEVES CORTEZ J. A.OSORIO BALVIN...)

Jhay Cortez, J Balvin & Bad Bunny
UNIVERSAL MUSIC LATINO/UMLE

5

2

8

11

2

8

Ju
ly

 2
0

20
19 7 9 9 TAKI TAKI △ DJ Snake Featuring Selena Gomez, Ozuna & Cardi B

EM SHAKE (W5EGBGAH CIME. A.ER1GM0L J.IHCflPEjURDI BYSAftiDRlSCCWE/Ji.®JU «SADOJGJU VERA WW DI mUffEXMRKOPE 1 41

8 11 10

9 12

11

13

14 14

12

14

BAILA BAILA BAILA Ozuna x Daddy Yankee x J Balvin x Farruko x Anuel AA
MAMBO KINjZDI WWMflWKUWW BCOM BOOM (ICOZUNA ROSADO.VSAAWCRAJ VP ENTERTAINMENT,I'DIMtLW,'SONY MUSIC LATIN

AG TE ROBARE Nicky Jam X Ozuna
CHRIS JEDAYGABY MUSIC (N RIVERA CAMINEROS MCDIXA VELEZ jŒOftïlZ RIVERA.J LA INDUSTRIA/SOXY MUSIC LATIN

LA CANCION J Balvin & Bad Bunny
J.MÍALL ARRQiU (J. AjOSORIO BALVIS.R AVAR I INEZ (XASIO.J.NICAEL ARRÜY0.A.RAMIRE2 SUAREZ) UNIVERSAL MUSIC LAIINO/UWLE

DG CON ALTURA ROSALIA, J. Balvin & El Guincho
B CUNCHO/ MM OŒRRYIIA IŒHLA |R¥1U IŒH1ARW mUOMRK) BUVMRWREZ SUlREWiENVMEOA) CHUMBA

AULLANDO Wisin & Yandel & Romeo Santos
WISIHLWGUIllA UAL AYE.CHR1S JED AY.GABY MUSK (11 MORERA lUNALWGUILLA MAL AVE.A.SANTCO BUKOlEORTEGA J W MUSK LAIN

3

6

10

12

27

16

2

15

10 20

13 15

16

RUNAWAY Sebastian Yatra, Daddy Yankee, Jonas Brothers & Natti Natasha17

SECRETO Anuel AA & Karol G
U LL LL IA.H.DL LA PÎCA (LGAZMEY MNIIAGUKARCt GJ .R« R A KRUHDE LA PRILLA) UHI VERS«. WJSIl lAJINCVRLAL HASU LA MULRU/UMLE

HP Maluma
MADMUSICK.E.BARRERA (LLLONOONO ARI AS.V. BARCO.E .BARRER ASCRIVER A TAPI AG.RI VER A TAPIA) IWSONY MUSIC LATIN

15 17

A.TORRESM.RENGIFO (A.TCRRESM.RENGIF0.1A. ATORRES ABREU CASTRO.SOBANDD ORAL DOJ UNIVERSAL MUSIC LATINO/UMLE

16 19 19

22

17

23 31

22

21

21 30 24

25 35

19 28 26

18 34 27

30 27 28

29 37

38

40

34 42

32 45

31 43

38 47

8

4

12

TE SONE DE NUEVO Ozuna . R
DJ LUI AH.MAMBO KIMiZ Ui OZUNA Rfj5AD0XSWKRAX.A5fMW WEKTERIWWWDMELWW MM LATH 10

LOCO CONTIGO DJ Snake, J. Balvin & Tyga
DJ SNAKE (W.SLGBGAHCINE J.AOSORIO BALVIN JR.QUILES RIVERA.M.RNGUYEN-STEVENSON) DJ SHAKE>'GEFFE VINT ERSCOPE

11PM Maluma

19

26

3

5

16 4

16 8

30

31

32

33

34

35

37

39

40

42

43

39 48 44

45
HOTSHOT 

DEBUT

40 46 47

RE-ENTRY

42 49 49

NEW 50

MALUMA.LBARRERA ÍJ.LL0ND3N0 ARIAS.E.BARRERA.U.M0P.A1ES WLLIAMW.BARCO.LA.CORREA.1DE LA OSSA) WK/SOXY MUSIC LAHN

INMORTAL Aventura
ROMEO SANTOS (A.SANTOS.A.CABA) SONY MUSIC LATIN 5 14

SIMPLEMENTE GRACIAS Calibre 50
JURADO CASTANEDA (E.MUNOZ) ANDALUZ/DISA/UMLE 19 9

NO LO TRATES Pitbull, Natti Natasha & Daddy Yankee
l*MCI«O.)WMYJOWGOMEZMmXEZŒÀttKÛ.R.l.Am^ [UARTÍUPINVMR.XI5 19 11

SI SE DA Myke Towers x Farruko
NOT LISTED (NOT LISTED) CASABLANCA/ONE WORLD MUSIC/GLAD EMPIRE 20 11

PA Ml Dalex x Rafa Pabon
DIMELO FLOW.RIKE MUSIC,WALLY (P.DALECCO JR.J.MENDEZ.R.E.PABON NAVEDO) RICH 24 15

CONTRA LA PARED Sean Paul & J Balvin
TAIWtLAOSORIOBALmSflíNRI^^ UNIVERSAL MUSK LATiraTTYROWISLAM)>lE/RfPUBLIC 11 17

AMOR GENUINO Ozuna
0JLUMW90iMZ(IÎjœUNR0yô0.VSMV^ VPEmUIXWEOM&OVl'WMUSKlJITN 8 6

CAMBIO Ozuna & Anuel AA
YANNCLLHI FLOW.HYCRO (JC.OZUXA ROSACO.V.SAAVLDRA.LGAZMEY SASIIAGOJ VP ENTERIAINMLSDDIMLLOVIßDXY MUSIC LAHN 27 3

PERFECTA Banda Los Recoditos
A.LIZARRAGA.J.LIZARRAGA (M.CASTRO ORTEGA.E.NUNEZ TAPIA) EL RECODO/FONOVISA/UMLE 29 12

MOJAITA J Balvin & Bad Bunny
SKY (J.A.OSORIO BALVIN.B.A.MARTINEZ OCASIO,A.RAMIREZ SUAREZ) UNIVERSAL MUSIC LATINO/UMLE 16 2

SI SUPIERAS Daddy Yankee & Wisin & Yandel
F.SALDANA.TAINY (R.L.AYALA RODRIGUEZ J.L MORERA LUNA.LVEGUILLA MALAVE.E.J.LOBO...) EL CARTEL/UMLE 31 2

YO LE LLEGO J Balvin & Bad Bunny
TAINY (J.A.OSORIO BALVIN.B.A.MARTINEZ OCASIO.M.E.MASIS FERNANDEZ) UNIVERSAL MUSIC LATINO/UMLE 18 2

POR Ml NO TE DETENGAS Banda Sinaloense MS de Sergio Lizarraga 
S.LIZARRAGA LIZARRAGA (J.O.TARAZON MEDINA.K.Y.CERVANTES PEREZ) LIZOS 27 4

VERTE IR DJ Luían & Mambo Kingz X Darell X Anuel AA X Nicky Jam X Brytiago 
OJ LUI AH.MAMBO KINGZ (EC ARRI0N8ÍAXCEL SAXTIAGO.O.E CASTRO HERM AXOEZ E.GA2MEY,.) HEAR THIS MUSIC/50XY MUSIC LATIN 17 15

APARENTEMENTE BIEN Jenni Rivera
J.RIVERA.L.HERNANDEZ.LMUNOS (E.ENDER.A.LERNER) SONY MUSIC LATIN 32 2

ESCLAVO DE TUS BESOS Manuel Turizo X Ozuna
ZENZEI (M.IURIZO.J.IURIZ0J.D.MED1NA VELE2.S.MESAJC0ZUNA ROSADO.V.SAAVEDRA) LA INDUSTRIA,'SONY MUSIC LATIN 32 17

UN PESO J Balvin & Bad Bunny Featuring Marciano Cantero
TAJNV(JAjOSCR¡OBUV¡N,BA.UARTiNEZOfASIO.U.UUSISF[RtíAXKZARAMIRfZyiAR(Z.M£ANTERGI UNIVERSAL MUSK IAJINMWIE 23 2

PARECEN VIERNES Marc Anthony
MARC ANTHONYS GEORGE (MARC ANTH0NY.E.BARRERA5.GE0RGEJ.L LONDONO ARIAS,MIKY LA SENSA) SONY MUSIC LATIN 29 12

CUIDAO POR AHI J Balvin & Bad Bunny
TAINY (JAOSORK) 8ALVIN.B.A.MARTINEZ OCASIOJ.M.NIEVES C0RTEZ.M.E.MAS6 FERNANDEZ) UNIVERSAL MUSIC LATINO/UMLE 26 2

CURAME Prince Royce x Manuel Turizo
MAMBO KINGZ.DJ LUIAN (GR.ROJAS.M.IURIZOJ.TURIZO.H.E.RAMOS.K.GMAYSONET PEREZJ SONY MUSIC LAIIN 31 4

DATE LA VUELTA Luis Fonsi, Sebastian Yatra & Nicky Jam
A.TORRES.M.RENGIFO(LUlSFONSI.A.TORRES,M.RENGIFOLS.RIVERACAVIXERO.S.06äNDDGIRALDO..) UNIVERSAL MUSIClATINQ^MLE 31 11

CANALLA Romeo Santos & El Chaval de La Bachata
ROMEO SANTOS (A.SANTOS.A.CABA) SONY MUSIC LATIN 30 5

ODIO J Balvin & Bad Bunny
SKYHYDRO (J. AJOSORIO BALVIX.B. A.V ART INEZ OCASO, ARAMIREZ SU AREZE.W.SEMPER VARGAS. J UN^ERSAL MUSIC LAT INCX'UWLE 29 2

OCEAN Karol G
OVY ON THE DRUMS (KAROL GDKHAVARRIA OVIEDOÍ.I.MORALLS WILLIAMS J.VASQUEZ VALDES) UNFVERSAL MUSIC LATINCX'UWLE 31 10

C0M0 UN BEBE J Balvin, Bad Bunny & Mr Eazi
lfG(K™O7(!Aj0^»EUMmUtfîN-ZC(M.iaJJ?JRfF^ UNNERSAL MIKK (ATIWUMIE 33 2

EL DINERO LOS CAMBIO Fuerza Regida
NOT LISTED (NOT LISTED) LUM8RE/RANCH0 HUMILDE 46 1

EL AMOR DE Ml VIDA La Adictiva Banda San Jose de Mesillas
J.A.VALDES VALDES (H.PALENCIA CISNEROS) ANVAL/SONY MUSIC LATIN 40 7

VIVIR BAILANDO Silvestre Dangond & Maluma
ILASIRÛSiUNGCNDSWAO IOWLRS (SDAKGOKD.LL.IONMNO IÄ14S. ALAS TROX BARRLRAM.PLREZD.BUII RAGO) H'W MUSIL LATIN 41 11

REBOTA Guaynaa
E.L.PINEIRO RIVERA (J.C.SANTIAGO.E.L.PINEIRO RIVERA.C.D.J.RODRIGUEZJ.L.RIVERA) JAtfSONY MUSIC LATIN 35 17

ME QUEDO Romeo Santos & Zacarias Ferreira
ROMEO SANTOS (A.SANTOS.J.OIAZ.A.CABA) SONY MUSIC LATIN 50 1

TO PLATIN ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL

Title WKS.ON 
CHART

^1^
1 E3 J BALVIN & BAD BUNNY Oasis

UNIVERSAL MUSIC LATINO/UMLE
2

2 2 BAD BUNNY A
RIMAS

X100PRE 29

4 3 OZUNA A Aura
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN

46

5 4 MALUMA A
WK/SONY MUSIC LATIN

11:11 8

6 5 ozuna A Odisea
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN

98

8 6 SECH
RICH

Sueños 12

7 7 FARRUKO
SONY MUSIC LATIN

Gangalee 11

Fl FUERZA REGIDA Del Barrio Hasta Aqui
LUMBRE/RANCHO HUMILDE

2

9 9 KAROL G A
UNIVERSAL MUSIC LATINO/UMLE

Ocean 10

11 10 ANUEL AA △ Real Hasta La Muerte
REAL HASTA LA MUERTE/GLAO EMPIRE

52

10 11 LUIS FONSI A
UNIVERSAL MUSIC LATINO/UMLE

Vida 23

□ 12 SANTANA
STARFAITH/SURETONE/CONCORD

Africa Speaks 5

14 13 AVENTURA Todavia Me Amas: Lo Mejor de Aventura 
THE ORCHARD/SONY MUSIC LATIN

158

12 14 J BALVIN A
UNIVERSAL MUSIC LATINO/UMLE

Vibras 59

15 15 JHAY CORTEZ
UNIVERSAL MUSIC LATINO/UMLE

Famouz 7

13 16 ROMEO SANTOS 
SONY MUSIC LATIN

Utopia 14

17 17 DALEX
RICH

Climaxxx 9

18 18 ROMEO SANTOS A
SONY MUSIC LATIN

Formula: Vol. 2 224

21 19 PAULO LONDRA
BIG LIGAS/WARNER LATINA

Homerun 7

20 20 NICKY JAM A
LA INDUSTRIA/SONY MUSIC LATIN

Fénix 129

23 21 MALUMA A
ROYALTY WORLD/SONY MUSIC LATIN

F.A.M.E. 60

22 22 WISIN & YANDEL △ Los Campeones del Pueblo / The Big Leagues 
SONY MUSIC LATIN

30

26 23 ROMEO SANTOS A
SONY MUSIC LATIN

Golden 103

24 24 CHRISTIAN NODAL A
JG/FONOVISA/UMLE

Me Deje Llevar 98

25 25 HERENCIA DE PATRONES 
LUMBRE/RANCHO HUMILDE

Pa Las Vibras 6

LATIN DIGITAL SONG SALES™
LAST 
WEEK

1

TITLE
IMPRINT/PROMOTION LABEL

ArtiSt WKS.ON 

CHART
THIS 

WEEK

2

4

6

7 5

NEW 6

8

lb

10 9

11

12

14

16

23

18

24

RE

RE

RE

10

11

12

13

14

16

17

18

20

21

22

24

25

Ell MAMACITA Jason Derulo Feat. Farruko1WK BELUGA HEIGHTS/WARNER

CONCALMA Daddy Yankee Feat. Snow
EL CARTEL/UMLE

25

CALMA Pedro Capo X Farruko
SONY MUSIC LATIN

39

CALLAITA Bad Bunny & Tainy
RIMAS

6

DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber
UMVLRSAL MUSK LATKO/RAYMOXO BRAUN/SCHCOLBOY/DEF1AMAIMLEZRLPUBUC

130

INSTAGRAM Dimitii Vegas & Lfe Mike, DGuetta. Daddy rank Afro Bros & KNatasha
SMASH THE HOUSEARISTA 1

RUNAWAY Sebastian Yatra, Daddy Yankee, Jonas Brothers & Natti Natasha 
UNIVERSAL MUSIC LATINO/UMLE

3

NO LO TRATES Pitbull, Natti Natasha & Daddy Yankee MR. 305 11

MIA Bad Bunny Feat. Drake
RIMAS/OVO SOUND/WARNER

40

TAKI TAKI DJ Snake Feat. Selena Gomez. Ozuna & Cardi B 
OJ SNAKE/GEFFEN/IGA

41

SOLTERA Lunay, Daddy Yankee & Bad Bunny 
STAR ISLAND

9

OTRO TRAGO Sech Feat. Darell
RICH

7

BAILA BAILA BAILA Ozuna x Daddy Yankee x J Balvin x Farruko x Anuel AA 
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN

27

QUE PRETENDES J Balvin & Bad Bunny 
UNIVERSAL MUSIC LATINO/UMLE

2

CON ALTURA ROSALIA, J. Balvin & El Guincho 
COLUMBIA

14

APARENTEMENTE BIEN Jenni Rivera
SONY MUSIC LATIN

2

NO ME CONOCE Jhay Cortez, J Balvin & Bad Bunny 
UNIVERSAL MUSIC LATINO/UMLE

6

LOCO CONTIGO DJ Snake, J. Balvin & Tyga
OJ SNAKE/GEFFEN/IGA

4

OCEAN Karol G
UNIVERSAL MUSIC LATINO/UMLE

10

Ml GENTE J Balvin & Willy William Feat. Beyonce
PARKWOOD/SCORPIO/REPUBUC/CAPITOL LATIN/COLUMBIA/UMLE

106

LA CANCION J Balvin & Bad Bunny
UNIVERSAL MUSIC LATINO/UMLE

2

SI SUPIERAS Daddy Yankee & Wisin & Yandel
EL CARTEL/UMLE

2

TE ROBARE Nicky Jam X Ozuna
LA INDUSTRIA/SONY MUSIC LATIN

15

TE BOTE Casper Magico. Nio Garda. Darell. Nicky Jam, Ozuna & Bad Bunny 
FLOW LA MOVIE

61

DANZA KUDURO Don Omar & Lucenzo
YANIS/ORFANATO/MACHETE/UMLE

420

Derulo & 
Farruko 
Team Up 
At No. 1
"Mamacita" by Jason 
Derulo (above right) 
featuring Farruko (above 
left) debuts at No. 1 on the 
Latin Digital Song Sales 
chart, becoming the first 
leader on the list for both 
artists. "The song came 
from such an honest place; 
I wasn't trying to make a hit 
or catch any trends," says 
Derulo. "I wanted to make a 
party song that had a Latin 
feel. When I got Farruko's 
verse, I felt like it was going 
to be fire." The bilingual 
track starts with 3,000 
downloads sold in the week 
ending July 11, according to 
Nielsen Music.

"Mamacita" misses the 
Hot Latin Songs chart 
(which blends sales, airplay 
and streaming data), as the 
track is just getting started 
with streams (850,000 in 
the week ending July 11) and 
garnered minimal airplay 
in the week ending July 14 
(with just one reporting 
Latin station playing the 
song).

Meanwhile, Fuerza 
Regida's Del Barrio Hasta 
Aqui rockets 19-8 on Top 
Latin Albums following 
its first full chart-tracking 
week of activity (4,000 
equivalent album units 
earned in the week ending 
July 11, up 92%, mostly 
attributed to streaming). 
Del Barrio arrived on a 
Thursday (July 4) instead 
of a Friday, when albums 
are traditionally issued, and 
spends a second week at 
No. 1 on Regional Mexican 
Albums. —Pamela Bustios
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HOTC HR ISTIAN SONGS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE certification Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 
CHART

1 1 1
1 #1

>51 WKS you SAY ▲ Lauren Daigle
J.INGRAM.P.MABURY (L.DAIGLE.J.INGRAM.P.MABURY) CENTRICITY

1 53

2 2 GOD ONLY KNOWS for KING & COUNTRY
ruouiws.iw<iamKKaMHYü.swuD:ftE.LSimoo;umi)  ̂ (inmo 2 46

- □ RAISE A HALLELUJAH Bethel Music, Jonathan David Heiser & Melissa Heiser
LCASH (J.D.HELSERMHELSER.M.SKAGGSJ.STEVENS) BETHEL

3 27

[3J HAVEN’T SEEN IT YET Danny Gokey
C.WEDGEWORTH (D.GOKEY.C.WEDGEWORTH.E.HULSE) SPARROW/CAPITOL CMG

3 26

[sj SCARS 1 AM THEY
S.MOSLEY.M.O'CONNOR (M.ARMSTRONG.E.HULSE.J.MCCONNEL.M.HEIN) ESSENTIAL/PLG

4 26

6 SYMPHONY Switch Featuring Dillon Chase
LBWKJ«llQttBMNaNILLLO.DARANM0lBWX.KIW^ ORLLM

6 23

7 RESURRECTING Elevation Worship
SFURTKK.W.BftOCK AROBERTSON (CBROWN.M.BROCK.S FURTICK.WJOYEMNTLELD ELEVATION WORSH INESSENTIAL WORSHIP/PLG

3 49

» ALIVE Big Daddy Weave
J.REDMON (J.INGRAM.J.L.SMITH.Z.WILLIAMS) CURB-WORD

8 21

9 TILL 1 FOUND YOU Phil Wickham
R.D.JACKSON.R.JACKSON.N.BALACHANDRAN (T.RYAN.P.WICKHAM) FAIR TRADE

9 38

12 © © GOD’S NOT DONE WITH YOU Tauren Wells
B.HERMS (T.WELLS.B.HERMS.E.L.WEISBAND) REUNION/PLG

10 14

14 © © WITH LIFTED HANDS Ryan Stevenson
R.STEVENSON.C.STEVENS (B.FOWLER.C.STEVENS) GOTEE

11 21

13 © © PRIZE WORTH FIGHTING FOR Jamie Kimmett
J.SOJKA (J.KIMMETT.L.FARRELL) REUNION/PLG 12 23

15 15 © REASON Unspoken
C.STEVENS (J.LOWRY.C.MATTSON.C.STEVENS) CENTRICITY

13 14

11 14 14 GREATNESS OF OUR GOD newsboys
P.FURLER.G.DUNCAN (C.WEDGEWORTH.B.FOWLER.E.HULSE) FAIR TRADE

10 24

17 © © LET IT RAIN (IS THERE ANYBODY) Crowder Featuring Mandisa 
E.CASH (D.CROWDER.E.CASH) SIXSTEPS/SPARROW/CAPITOL CMG

15 10

16 16 © CHURCH (TAKE ME BACK) Cochren & Co.
B.FOWLER (M.COCHREN.B.FOWLER.M.KUIPER) GOTEE

9 24

21 © © DEAD MAN WALKING Jeremy Camp
J.SAPP (J.CAMP.E.L.WEISBAND.J.SAPP) STOLEN PRIDE/SPARROW/CAPITOL CMG

17 8

19 © © YES I WILL Vertical Worship
J.L.SMITH (E.HOAGLAND.M.L.C.FIELDESJ.L.SMITH) ESSENTIAL WORSHIP/PLG

18 33

20 [20 © FEAR NO MORE Building 429
R.FRIESEN (R.FRIESEN.B.NEESMITH.J.ROY) 3RD WAVE/THE FUEL

17 14

18 21 © IS HE WORTHY? Chris Tomlin
E.CASH (A.PETERS0N.8.SHIVE) RIVERMUSIC/5PARR0W/CAPIT0L CMG

12 19

32 © © NOBODY Casting Crowns Featuring Matthew West
M.A.MILLER (M.HALL.M.WEST.B.HERMS) BEACH STREET/REUNION/PLG

21 9

24 © © FIGHTING FOR ME Riley Clemmons
J.SAPP (R.CLEMMONS.J.SAPP.E.HULSE) SPARROW/CAPITOL CMG

22 9

26 Qól © SPLIT THE SEA Hannah Kerr
M.A.MILLER (H.KERR.B.NEESMITHJ.PARDO) BLACK RIVER CHRISTIAN

22 17

23 25 © WHOLE HEART
M.G.CHISLETT.J.HOUSTON

(HOLD ME NOW) Hillsong UNITED
(J.HOUSTON.A.KING) HILLSONG/SPARROW/CAPITOL CMG

14 26

30 ■ 3° © I’M GONNA LET IT GO Jason Gray
J.SOJKA (JJ.GRAY.E.HOLCOMB,J.SOJKA) CENTRICITY

25 7

HOT (iOS PEL SONGS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

Ell LOVE THEORY Kirk Franklin
IM! K.FRANKLIN.S.MART1N.M.STARK.R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCAINSPIRATJON/PLG

PEAK WKS.ON 
POS. CHART

DELIVER ME (THIS IS MY EXODUS) Donald Lawrence Presents The Tri-City Singers Feat. Le’Andria Johnson
□.LAWRENCE (D.LAWRENCE.WJ.STOKES.M.LEWiS.R.WOOLRlGE.D.DAVIS) RCA INSPIRATION/PLG

2 27

6 UNSTOPPABLE Koryn Hawthorne
KID CLASS.R.D.REESE (M.R.RIDDICK-WOODS.A.WYLEY.R.D.REESE) RCA INSPIRATION/PLG

3 26

5 YOU KNOW MY NAME (LIVE) Tasha Cobbs Leonard
K.LEONARD, JR..T.COBBS LEONARD (N.C088S LE0NARD.8.BR0WN) MOTOWN GOSPEL

2 28

4 5 BLESSINGS ON BLESSINGS Anthony Brown & group therAPy
AJ.BROWN (AJ.BROWN) KEY OF A/FAIR TRADE/TYSCOT

3 10

9 YOU’RE DOING IT ALL AGAIN Todd Dulaney Featuring Nicole Harris
D.J.KIMBROUGH J.DULANEY (T.DULANEY.N.R.HARRIS) EONE

6 17

7 SETTLE HERE William Murphy
K.LEONARD. JR..T.COBBS LEONARD (W.H.MURPHY III) RCA INSPIRATION/PLG

6 17

8 8 1 MAKE ROOM Jonathan McReynolds
J.MCREYNOLDS.Lir MAN (J.MCREYNOLDS) EONE

7 19

10 MIRACLE WORKER JJ Hairston & Youthful Praise Feat. Rich Tolbert, Jr.
J.J.L.HAIRSTON III.R.ANDERSON (R.TOLBERT JR.,J.J.L.HAIRSTON Hi) JAMESTOWN

9 13

12 © 10 IF GOD / NOTHING BUT THE BLOOD Casey J
JON JON TRAXX (CJ.HOBBS.J.WEBB JR..N.L.SIMS) CASEY J/INTEGRITY/TYSCOT

10 15

20 © © 1 AM James Fortune Featuring Deborah Carolina
A.LEWIS (D.CAROLINA.J.FORTUNE.A.LEWIS) FIYA WORLD/EONE

11 8

» G 12 EVERYTHING WILL BE ALRIGHT Isaiah Templeton
J.TYSON (S.NORFUL) TREMYLES

11 22

21 © © WIDE AS THE SKY Isabel Davis
N.NOCKELS (J.C.G.MYRIN.M.J.REDMAN.K.P.STANFILL) GLOBAL MINISTRY/UNCLE G

13 10

14 © © 1 MADE IT OUT John P. Kee Featuring Zacardi Cortez
J.P.KEE (J.P.KEE) KEE/EONE

14 14

18 © © YOUR LOVE Tim Bowman Jr.
TEDDY RILEY n.BOWMAN, JR..D.MURPHY.E.T.RILEYJ.DAVIS) LIFESTYLE MUSIC GROUP/MOTOWN GOSPEL

15 4

19 © © THIS IS A MOVE Tasha Cobbs Leonard
K.LEONARD, JR. (N.C088S LEONARD,B.LAKE.T.BROWN.N.MOORE) MOTOWN GOSPEL

4 24

24 © 17 FRIEND IN ME The Walls Group
Y.HUNTER JR. (D.WALLS.R.WALLS.A.WALLS.A.WALLS.Y.HUNTER JR.) WALL2WALL

13 4

15 23 1© YOU DON’T KNOW Zacardi Cortez
A.LEWIS (Z.CORTEZ.J.FORTUNE.K.DOUGLAS) BLACKSMOKE

15 3

© 19 BE ALRIGHT Damon Little
D.K.LITTLE (D.K.LITTLE) LITTLE WORLD/BLACKSMOKE

18 3

•• © © GREAT BIG GOD Lisa Knowles-Smith
A.LEWIS (L.KNOWLES-SMITH.A.LEWIS,J.CLAYBORN.B.M.BUTLER) EVOWORLD

20 2

NEW © NOT YET Donnie McClurkin
D.MCCLURKIN.T.PHILLIPS (D.MCCLURKIN) CAMDON/RCA INSPIRATION/PLG

21 1

25 © 22 FOR MY GOOD Todd Gal berth
B.PEAVY(T.GALBERTH) STELLA'S BOY

21 4

17 19 23 JUST FOR ME Kirk Franklin
K.FRANKLIN,S.MARTIN.M.STARK.R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG

6 10

22 24 24 OK Kirk Franklin
K.FRANKLIN,S.MARTIN.M.STARK.R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG

6 8

- [25J © 1 WANT GOD Maurette Brown Clark
K.SHELTON (M.BR0WN CLARK) NETTIE'S CHILD/INDIEBLU/EONE

25 3

TOPCHRISTIAN ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

£¿1! LAUREN DAIGLE Look Un Child A A

1 1 44
CENTRICITY/12T0NE

3 2 LAUREN DAIGLE How Can It Be
CENTRICITY/CAPITOL CMG

223

3 HILLSONG UNITED People
HILLSONG/SPARROW/CAPITOL CMG

11

5 4 FOR KING & COUNTRY Burn The Ships
CURB-WORD

40

5 NF Therapy Session
CAPITOL CMG

168

6 6 MERCYME 1 Can Only Imagine: The Very Best Of MercyMe 
FAIR TRADE/PLG

72

7 7 BETHEL MUSIC Victory: Recorded Live 
BETHEL

24

8 NF Mansion
CAPITOL CMG

207

© RT9 ALAN JACKSON Precious Memories Collection 
ARC/EMI NASHVILLE/CAPITOL CMG

108

9 10 SKILLET Awake
ARDENT/FAIR TRADE/ATLANTIC/PLG

269

10 11 ELEVATION WORSHIP Here As In Heaven
ELEVATION WORSHIP/ESSENTIAL WORSHIP/PLG

179

11 12 HILLSONG WORSHIP There Is More
HILLSONG/SPARROW/CAPITOL CMG

66

12 © ZACH WILLIAMS Chain Breaker
ESSENTIAL/PLG

133

13 © TAUREN WELLS Hills And Valleys
REUNION/PLG

103

17 © SKILLET Unleashed
HEAR IT LOUD/ATLANTIC/CURB-WORD

153

19 © MERCYME Lifer
FAIR TRADE/PLG

119

18 17 HILLSONG UNITED Wonder
HILLSONG/SPARROW/CAPITOL CMG

109

16 18 TOBYMAC The Elements
FOREFRONT/CAPITOL CMG

39

HILLSONG UNITED Zion
HILLSONG/SPARROW/CAPITOL CMG

20 [191 295

© 20 JOSH TURNER 1 Serve A Savior
MCA NASHVILLE/CAPITOL CMG

37

23 0 CORY ASBURY Reckless Love
BETHEL

75

□ 22 CHRIS TOMLIN How Great Is Our God: The Essential Collection 
SIXSTEPS/SPARROW/CAPITOL CMG

200

22 23 HILLSONG WORSHIP Let There Be Light
HILLSONG/SPARROW/CAPITOL CMG

143

□ 24 PHIL WICKHAM Living Hope
FAIR TRADE/PLG

44

© CASTING CROWNS Only Jesus
BEACH STREET/REUNION/PLG

34

TOP G OSPEL ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHART

1 1
#1

6 WKS
KIRK FRANKLIN Long Live Love
FO YO SOUL/RCA/RCA INSPIRATION/PLG

6

NEW ALL NATIONS WORSHIP ASSEMBLY ATLANTA Hear Us From Heaven
ALL NATIONS WORSHIP ASSEMBLY ATLANTA

1

4 3 TASHA COBBS LEONARD Heart. Passion. Pursuit 
MOTOWN GOSPEL/CAPITOL CMG

98

□ 4 KIRK FRANKLIN The Essential Kirk Franklin
FO YO SOUL/VERITY/LEGACY

180

6 MARVIN SAPP Playlist: The Very Best Of Marvin Sapp 
VERITY/LEGACY

208

NEW CHARMELLE COFIELD Charmelle
PLATFORM AGENCY/DREAM GOSPEL/DREAM/CAPITOL CMG

1

8 KORYN HAWTHORNE Unstoppable
RCA INSPIRATION/PLG

52

8 ARETHA FRANKLIN Gospel Greats
ATLANTIC/FLASH8ACK/RHIN0

66

© CHOIRBOI CAM Growing Pains
TIME CAPITAL & MONEY

2

10 10 JONATHAN MCREYNOLDS Make Room 
EONE

70

© 1© TORI KELLY Hiding Place
SCHOOLBOY/CAPITOL

43

13 12 TASHA COBBS LEONARD Heart. Passion. Pursuit. 
MOTOWN GOSPEL/CAPITOL CMG

36

11 13 TASHA COBBS Grace (EP)
MOTOWN GOSPEL/CAPITOL CMG

277

RE © TODD DULANEY To Africa With Love 
EONE

8

17 15 TRAVIS GREENE The Hill
RCA JNSPIRATION/PLG

193

□ 16 TASHA COBBS One Place: Live
MOTOWN GOSPEL/CAPITOL CMG

202

18 17 KIRK FRANKLIN Hello Fear
FO YO SOUL/VERITY/RCA INSPIRATION/PLG

150

© 1© GG TODD DULANEY Your Great Name 
EONE

63

© 19 VARIOUS ARTISTS WOW Gospel 2019
MOTOWN GOSPEL/CURB-WORD/RCA INSPIRATION/PLG

25

5 20 ANTHONY EVANS Altared
SHERMAN JAMES

7

© © TAMELA MANN Best Days
TILLYMANN

279

19 22 WILLIAM MURPHY Settle Here
RCA INSPIRATION/PLG

17

21 23 FRED HAMMOND The Best Of Fred Hammond 
VERITY/PLG

52

RE © TITUS SHOWERS Who? (EP)
A&P/UAMG

4

© 0 TAMELA MANN One Way
TILLYMANN

146

Daigle’s 
‘Look’
Breaks 
Record
Look Up Child by Lauren 
Daigle (above) rewrites the 
record for the longest reign 
on Top Christian Albums 
since the chart became a 
weekly survey and adopted 
Nielsen Music data in 
April 1995 by spending a 
39th week at No. 1. The set 
passes the 38-week rule of 
Switchfoot's The Beautiful 
Letdown in 2004-2005.

Daigle's LP leads the 
latest list with 10,000 
equivalent album units 
earned in the week ending 
July 11 and has totaled 
925,000 units to date. It 
debuted at No. 1 on Top 
Christian Albums with 
115,000 units on the chart 
dated Sept. 22, 2018, and 
launched at No. 3 on the 
all-genre Billboard 200, 
boasting the largest week 
for a Christian music album 
since the latter list began 
ranking titles by equivalent 
album units in late 2014.

The album's run has 
been bolstered by its lead 
single, "You Say," which 
adds a 51st week atop 
Hot Christian Songs. Only 
Hillsong United's "Oceans 
(Where Feet May Fail)" has 
led longer, for 61 weeks 
starting in December 2013.

On Hot Gospel Songs, 
Kirk Franklin's "Love 
Theory" logs a 24th week 
at No. 1, the chart's ninth- 
longest rule. The track 
posts a 13th week atop 
Gospel Airplay, drawing 
11.9 million in all-format 
radio reach, and also bullets 
at No. 4 on the Adult R&B 
airplay chart, sporting 
869,000 U.S. streams and 
1,000 downloads sold.

—Jim Asker

Data for week of 07.20.2019 Go to BILLBOARD.COM/BIZ for complete chart data 77
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HOT DANCE/ELECTRONIC SONGS™
2 WKS. 

AGO

1

4

LAST 
WEEK

THIS 
WEEK

2 3

3

TITLE CERTIFICATION 
PRODUCER (SONGWRITER)

43 WKS

AG

Artist peak
IMPRINT/PROMOTION LABEL POS.

WKS. ON 
CHART

HAPPIER A Marshmello & Bastille .
MARSHMELLO (S.MCCUICHEON.D.SMITH.MARSHMELLO) JOYTIME COLLECTIVE/AST RALWERKS/CAPITOL 1 47

1

TOP DANCE/ELECTRONIC ALBUMS™
LAST 
WEEK

THIS 
WEEK

ART
IMPRIb

1ST CERTIFICATION 
IT/DISTRIBUTING LABEL

Title WKS. ON 
CHART

I #11 WK
MARSHMELLO
JOYTIME COLLECTIVE

Joytime III 2

2CALL YOU MINE The Chainsmokers & Bebe Rexha
THE CHAIRS WOKE RS OT WATT (A.TAGMRT. A PW A WKIAWOTIMRS WXmEWAMN IWHITFEIDI OMUPWCWO 2 6

CLOSE TO ME Ellie Goulding X Diplo Featuring Swae Lee
ILYADIPtO IE JGOULDING.S.KOTECHA.PSVENSSON.LSALMANZADEH.K U.I.SHAMAN 8RQWNJW.PENTZI P01YD0R/1NTERSCOPE

2 37
3

4

6 7

5

DG SUMMER DAYS Martin Garrix Feat. Macklemore & Patrick Stump
MARTIN GARRIX (MARTIN GARRIX.B.HAGGERIY.B.D.LEE.G.H.IUINFORTJJ.DANIELS) STMPD RCRDS/RCA 4 11

2

3 5

65 6

7 8 8

HEREWITH ME Marshmello Featuring CHVRCHES
MARSHMEILftSTEVE MAC (IMRSHM: ILO.SMCCUTCHEONI.IAAYBERRYJ.COOKMIOHERTY) JOYRME COL LEC WGLASSWTE'REPUBL IC

TAKI TAKI △ DJ Snake Featuring Selena Gomez, Ozuna & Cardi B
DISMUEIWSE.tf1fiAHnH[.A£R>7ttJIHORrfiARDIBYSWiTCfiA.SJjOMf7J.Cj)JlJMI<Oy£O.IGRIVEP.AW2I)U(Z) DJ SMAKE.'tEFFEH'lN7ERSC0PE

HIGHER LOVE
KYGO.N.M.WALDEN (S.WINWOOD.WJENNINGS)

Kygo X Whitney Houston
RCA

6
2

2

2

18

41

2

SOS Avicii Featuring Aloe Blacc 9

AWII.A.P4ÊIXER.K JOGELWARK {I£ERaiKGK.JOGLLM4RK.AJEft(R.K.BÜRRUSS.1íOI UL HARR6.K.BRIGGS) AWCII A^IFLWIERSÍ CPE 6 14

7

5

8

8

9 WHO DO YOU LOVE The Chainsmokers Featuring 5 Seconds Of Summer
I« CHAJNSMCWfÖjOmUD (A J/ßJÄlAMLUW ELDfR.S.MDOUtUSlRlL£ YAJ«MWftS.(.HCCftAIRWHM.( UFWRßl DßRIPIlMOlUUBlA

8 9

11 13

10 12

io

11

12

13

14

9 10

HOTSHOT DEBUT

15

4 23

POST MALONE Sam Feldt Featuring RANI
SAM FELDT.D.LYTTLE (S.R.WANDANA HILVERSUM.J.D.KROPER.R.FETELLE,$.RENDERS.O.LYTTLE) SPINNIN'

SG RESCUE ME Marshmello Featuring A Day To Remember
MARSHMELLO (J.MCKINNON.A.WADE,MARSHMELLO) JOYTIME COLLECTIVE

10

5

7

4

PIECE OF YOUR HEART Meduza Featuring GOODBOYS
M.V1TALE.SGIANU.DE GREGORIO (M.VIIAIE.SHANI.LDE GREMRIOJ.GRIMMEIJ.CVANXINCN.CROSS) ASIRALWERKS'MRGIHUPIIOL

GOOD THINGS FALL APART lllenium & Jon Bellion
ILLENIUMJ.EVIGAN (N.D.MILLERJ.G.EVIGAN.J.ABRAH&RT.S.T.HUDSON.J.D.BELLION) ASTRALWERKS/CAPITOL

PROUD
MARSHMELLO (MARSHMELLO.LIL AARON)

HEAVEN
AVICII (C.A.J.MARTIN.T.BERGLING)

10 16

10

12

9

13

11

8 9

Marshmello 1d
JOYTIME COLLECTIVE

Avicii
AVICII AB/GEFFEN/INTERSCOPE 4

1

5

15 17 WTF
HUGEL.S.BRENNAN (AVAN DAY.S.BRNNAN.F.HUGEL.C.AZNAVOUR)

HUGEL Featuring Amber Van Day
BIG BEAT/ATLANTIC 15 11

14 16 17

18

19

ON MY WAY Alan Walker, Sabrina Carpenter & Farruko
A.OA\AIKER.BIGFRED(A.OV/ALKERJ.KARLSSON.A.RUNDBERG.J.8ORGEN.O.SAUVIK.G.GREVE_) MER MUSIKK/RCA 8 16

RITUAL Tiesto, Jonas Blue & Rita Ora
TIEST0.JONA5 BLUE.$T0NE8ANK(T.M VERWEST,G. J R06IN,FT,SMITH..) MUSICAL FREE00M/AM:PM..'CASA8lANCA.'REPUBUC

LILY Alan Walker, K-391 & Emelie Hollow
AÛ.WAIKER.KÎ91Î0RSAK8IG FRED.JD.ERIKSEN NJIE.M.ARNKKK (AmLK[R.KD.MLSEN.M.HU.SIIY MARTIN.) MER MUSIKK/RCA

13 6

14 14

15

17

5

IS

19

21

16

17

18

19

12 23

20

18 25

20 20

21

22

23

24

ALL AROUND THE WORLD (LA LA LA) R3HAB&ATouch Of Class
F.EL GHOUL (A.CHRISTENSEN.A.POTEKHIN.P.KONEMANN.S.ZHUKOV) CYB3RPVNK 20 5

20

NOT OK
K YGO,DREAM LAB. RUFFIAN (KYGO.DJAMES.L.HAYWOOD.R.ELIMORE.D.BROOK.C.E.CUTLER)

Kygo & Chelsea Cutler
KYGO AS/ULTRA/RC A 9 7

24

STAY (DON’T GO AWAY) David Guetta Featuring Raye
D.GUETTA (C.GOWER POOLE.T REZNIKOV.R.KEEN K.LYKKEN.P D.GUETTA,C.FALK) V/HAT A MUSIC/PARLOPHONE/WARNER

YOU LITTLE BEAUTY FISHER
FISHER (D.HARTMAN) CATCH & RELEASE/FOLLOW THE FISH/ASTRALWERKS/CAPITOL

CARRY ON
KYGO.AFSHEEN (KYGO.A.SALMANI.J.CUMBEE.N.M.DUNN.I.KIDRON.R.S.ORA)

Kygo & Rita Ora
RCA

22

21 9
RE

23 8
23

7 12

22

24

4

21

25

3

THE CHAINSMOKERS 
DISRUPTOR/COLUMBIA

World War Joy (EP) 6

MARSHMELLO Marshmello: Fortnite Extended Set 
JOYTIME COLLECTIVE

23

AVICII
AVICII AB/GEFFEN/IGA

TIM 6

LADY GAGA △ The Fame
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA

278

THE CHAINSMOKERS 
DISRUPTOR/COLUMBIA

△ Collage (EP) 140

THE CHAINSMOKERS ▲
DISRUPTOR/COLUMBIA

Memories...Do Not Open 118

ODESZA A Moment Apart
FOREIGN FAMILY COLLECTIVE/COUNFER

96

THE CHAINSMOKERS 
DISRUPTOR/COLUMBIA

Sick Boy 64

ALAN WALKER
MER MU5IKK/RCA

Different World 30

CALVIN HARRIS Funk Wav Bounces Vol. 1
COLUMBIA

106

CLEAN BANDIT#
BIG BEAT/ATLANTIC/AG

What Is Love? 32

SAM FELDT 
SPINNIN'

Magnets EP 2

MAJOR LAZER Major Lazer Essentials 
MAO DECENT

37

GORILLAZÄ
PARLOPHONE/WARNER

Demon Days 233

AVICII ▲
PRMD/ISLAND

True 143

THOM YORKE
UNSUSTAINABUBBLE/XL

Anima 3

CALVIN HARRIS 
FLY EYE/COLUMBIA

Motion 138

JONAS BLUE
POSITIVA/ASTRALWERKS

Blue 34

DAVID GUETTA# Nothing But The Beat
WHAT A MUSIC/PARLOPHONE/ATLANTIC/AG

234

ODESZA In Return
FOREIGN FAMILY COLLECTIVE/COUNTER

207

ILLENIUM
KASAYA/SEEKING BLUE

Awake 87

DAFT PUNK A Random Access Memories
DAFT LIFE/COLUMBIA

201

ALINA BARAZ& GALIMATIAS Urban Flora
ULTRA/MOM ♦ POP

206

DJ SNAKE ▲
DJ SNAKE/INTERSCOPE/IGA

Encore 152

‘Joytime’ 
Jumps To 
No.l

25

19 21

ROOM TO FALL19

SELFISH

DIMITRI VEMS.UKE MIKE.D.GUETTAAFRO BROS ((XMITRJ VEGASUKE MIKE.F.R1CHAR0P.DGUETTA..)

38

27

NEW

NEW

NEW

NAILS, HAIR, HIPS, HEELS
J.YVES DUCOMET.WIIDOPE (T.D.HALL)

DOWN
MARSHMELLO (MARSHMELLO)

RUN IT UP
MARSHMELLO (MARSHMELLO.LIL AARON)

31 31 D.SANCHEZ.V.CARDENAS (O.SANCHEZ.V.CAROENAS)

32

Marshmello x Flux Pavilion Featuring Elohim
MARSHMELLO.FLUX PAVILION (MARSHMELL0.EL0HIMJ.STEELE.A.ARMAT0.T1M JAMES) JOYTIME COLLECTIVE

Dimitri Vegas & Like Mike & Era Istrefi
OMIRIVE«S.UOIiWMI>IWW«S.IFP^<W.MOWU.U15MIW:CU^ SWÖHTHEHXJSEMBSTA

Todrick Hall
TODRICK HALL

Marshmello
JOY TIME COLLECTIVE

Marshmello
JOYTIME COLLECTIVE

INSTAGRAM Dimitri Vegas & Like Mike, David Guetta. Daddy Yankee, Afro Bros & Natti Natasha
SMASH THE HOUSE/ARISTA

BAILA CONMIGO Dayvi & Victor Cardenas Featuring Kelly Ruiz
TITULAR/SONY MUSIC LATIN

ALL DAY AND NIGHT Jax Jones, Martin Solveig & Madison Beer
MX JMSWRIIX SaVUGJJ.PALPH (I.HWG WAR JAMMPKJMEl,MfALPIU.MCELLR(.HIll JMLKXNU WSIENFHDI FOLWMERSiOPE

19 2

26 9

21

28 1

29 1

30 1

31 4

14 15

Ju
ly

 2
0

20
19

33

33 32 34

35

36

22 29

NEW PUT YO HANDSUP
MARSHMELLO.SLUSHII (MARSHMELLO.J.SCANLAN)

37

SAD SONGS
MARSHMELLO (MARSHMELLO.LIL AARON)

FALLING TO PIECES
MARSHMELLO,CRANKDAT (MARSHMELLO,C.J.SMITH)

34 33 41

42

45

37 35

43

44

RE-ENTRY

46

NEW

NEW 48

LINKED
NOT LISTED (NOT LISTED)

EARTHQUAKE
MARSHMELLO.TYNAN (MARSHMELLO.K.T.HICKEY)

47

32 37 49

NEW 50

WHAT I LIKE ABOUT YOU Jonas Blue Featuring Theresa Rex
JONAS BLUE (G.J.ROBIN.P.BJORNSKOV.L.DISSING) POSITIVA/ASTRALWERKS/CAPITOL 13 16

WITH YOU Kaskade & Meghan Trainor
F BJARNSON.T.SHAW (R.R ADDON.F BJARNSON.R 8EYN0N.T.SHAW.S.AAR0NS.R T GERONGCO.S.T.GERONGCO) EPIC 32 4

GO SLOW Gorgon City & Kaskade Featuring Romeo
K.GIBBOKMROKONSCOTT.KASKADEiKGIBBOWS.R.RCßSON-SKlTT.RRADCCN.F.BlARhSCHJ.HÄNCCCLR.TESTW

SAD SONG
ALESSO (A.LINDBLAD.J.K.HINDLIN.N.CYPHERT.A.WHITEACRE)

BE SOMEONE 
0

GOMF

ASTRALWERKMAPITOt

Marshmello & Slushii
JOYTIME COLLECTIVE

Alesso & TINI
ALEFUNE/IO:22PM/CAPITOL

Marshmello & Crankdat
JOYTIME COLLECTIVE

Marshmello
JOYTIME COLLECTIVE

Camelphat x Jake Bugg
COLUMBIA

DVBBS (AVAN DEN HOEF.C.VAN DEN HOEF.J.Y.LAHAM,I.HOBBS.N.HENRIQUES)
DVBBS Featuring BRIDGE

ULTRA

35 4

36 1

22 4

38

39 1

40 1

22 10

ALL YOU NEED TO KNOW Gryffin And SLANDER Feat. Calle Lehmann
GRYFFIN,SLANDER (GRYFFIN,S.PREST0N.C.LEHMANN.5.W.SIVERSTEN) DARKR00M/GEFFEN/INTER5C0PE

OUR SONG COMES ON Marc Stout Featuring Jessica Sutta
JOSH ALEXANDER.B.STEINBERG.M.STOUT (B.STEINBERG.J.A.BERMAN.K.M.CHALHOUB) DAUMAN

LIFE IS A DANCEFLOOR Shapeshifters Featuring Kimberly Davis
THE SHAPESHIFTERS,T.MORAN,M.GREENLY,R.SHAV<A.MARTELLS (S.MARLIN) GLITTERBOX/DEFECTED

WISH YOU WELL Sigala & Becky Hill
B.FIEDLER, 1ARLY (B.FIELDER.R.C.HILLAI.COTTONE.J.VAUGHAN.A.KRUGER.JJARL J?. ASHLEY) MINISTRY' OF S0UND/81/ARISTA

I’VE BEEN THINKING ABOUT YOU KLAAS & Londonbeat
T.HENDRIK,K.HARTMANN.KLAA5(W.HENSHALU.HELMS.G.CHANDLER, (.CHAMBERS) COCONUT/RADIKAL

Bonobo
NINJA TUNE

Marshmello & TYNAN
JOYTIME COLLECTIVE

12 8

43 2

41 3

40 3

25 9

47 1

48 1

TOUGH LOVE
AVICII.S.A.FAKIR.V.PONTARE (T.BERGLING.5.A.FAKIR.V.P0NTARE.I.ALVERUS)

Avicii Featuring Agnes & Vargas & Lagola
AVICII AB/GEFFEN/INTERSCOPE 9 9

HERE WE GO AGAIN
MARSHMELLO (MARSHMELLO)

Marshmello
JOYTIME COLLECTIVE 50

DANCE/ ELECTRONIC STREAMING SONGS™

LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.ON 
CHART

1 HIGHER LOVE Kygo X Whitney Houston RCA 2

NEW PROUD Marshmello
JOYTIME COLLECTIVE 1

SUMMER DAYS Martin Garrix Feat. Macklemore & Patrick Stump 
STMPD RCRDS/RCA 8

2 4 HAPPIER Marshmello & Bastille
JOYTIME COLLECTIVE/ASTRALWERKS 47

4 CALL YOU MINE The Chainsmokers & Bebe Rexha 
DISRUPTOR/COLUMBIA 6

3 6 HERE WITH ME Marshmello Feat. CHVRCHES 
JOYTIME COLLECTIVE/REPUBLIC 18

THE MIDDLE Zedd, Maren Morris & Grey 
INTERSCOPE/IGA 77

NEW INSTAGRAM Dimitri
SMASH THE HOUSE/ARISTA 1

11 RESCUE ME Marshmello Feat. A Day To Remember 
JOYTIME COLLECTIVE 4

7 10 SOMETHING JUST LIKE THIS The Chainsmokers & Coldplay 
DISRUPTOR/COLUMBIA 125

9 11 WHO DO YOU LOVE The Chainsmokers Feat. 5 Seconds Of Summer 
DISRUPTOR/COLUMBIA 23

© © GOOD THINGS FALL APART lllenium & Jon Bellion 
ASTRALWERKS 9

NEW © THE UPSIDE Lindsey Stirling
LINOSEYSTOMP/BMG 1

14 NAILS, HAIR, HIPS, HEELS Todrick Hall 
TODRICK HALL 7

16 F15J SUNSET LOVER Petit Biscuit
PETIT BISCUIT 7

© 16 TAKI TAKI DJ Snake Feat. Selena Gomez, Ozuna & Cardi B 
DJ SNAKE/GEFFEN/IGA 41

12 17 THE NIGHTS Avicii
PRMD/ISLAND 66

RE □ SUMMERTIME SADNESS Lana Del Rey & Cedric Gervais
POLYDOR/INTERSCOPE/IGA 136

18 19 SOS Avicii Feat. Aloe Blacc
AVICII AB/GEFFEN/IGA 14

© 20 ROOM TO FALL Marshmello x Flux Pavilion Feat. Elohim 
JOYTIME COLLECTIVE 2

© 21 CLOSE TO ME Ellie Goulding X Diplo Feat. Swae Lee
POLYDOR/INTERSCOPE/IGA 37

25 © FADED Alan Walker
NOCOPYRIGHTSOUNDS/MER MUSIKK/ULTRA/RCA 174

20 © ALONE Marshmello
MONSTERCAT 87

19 24 CLOSER The Chainsmokers Feat. Halsey
DISRUPTOR/COLUMBIA 149

13 25 HEAVEN Avicii
AVICII AB/GEFFEN/IGA 5

Marshmellos Joytime III 
ascends 4-1 on Top Dance/ 
Electronic Albums with 
11,000 equivalent album 
units earned in its first full 
tracking week (July 5-11), 
according to Nielsen Music. 
The set, released July 3, is 
Marshmellos third No. 1 
following Marshmello: 
Fortnite Extended Set 
(16 weeks, beginning in 
February) and Joytime II 
(one week, July 2018). The 
original Joytime hit No. 5 
in 2016.

Marshmello also 
simultaneously charts 
a personal-best 12 
tracks on Hot Dance/ 
Electronic Songs, including 
Joytime Ill's "Proud," which 
finds the DJ singing 
(No. 14). Marshmello, 
whose "Happier" (with 
Bastille) logs a record­
extending 43rd week at 
No. 1, has eight entries 
debut, upping his career 
count to 37, as he ties 
Calvin Harris for the 
third-most in the chart's 
six-year-plus history. Avicii 
leads with 42, followed by 
David Guetta, with 40.

As Post Malone debuts 
at No. 3 on the Billboard 
Hot 100 with "Goodbyes" 
(see page 3), Sam Feldt 
surges 14-10 on Hot Dance/ 
Electronic Songs with 
his track "Post Malone" 
(featuring RANI). The first 
top 10 on the chart for 
both artists shouts out its 
namesake act: "Tonight, we 
go all night long/We party 
like Post Malone!"

Plus, Jennifer Lopez 
and French Montana top 
Dance Club Songs with 

"Medicine." J.Lo's 17th leader 
(and Montana's first) ties 
her with Mariah Carey and 
Kristine W for the sixth- 
most No. 1s of all time; 
Madonna (new at No. 26 
with "I Rise") leads with 47. 

"Medicine" was remixed by
Kaskade, Eric Kupper and 
Metromix, among others.

—Gordon Murray
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DAiNCE CLUI3 SONGS™
LAST 
WEEK

THIS 
WEEK

TITLE
IMPRINT/PROI

Artist
MOTION LABEL

WKS. CH 
CHART

□ #1 GG 1WK MEDICINE Jennifer Lopez & French Montana NUYORICAN/HITCO 8

□ SELFISH Dimitri Vegas & Like Mike & Era Istrefi
SMASH THE HOUSE/ARISTA

11

4 STAY (DON’T GO AWAY) David Guetta Feat. Raye
WHAT A MUSIC/PARLOPHONE/WARNER

8

7 YOU LITTLE BEAUTY FISHER
CATCH & RELEASE/FOLLOW THE FISH/ASTRALWERKS/CAPITOL

6

10 GO SLOW Gorgon City & Kaskade Feat. Romeo
ASTRALWERKS/CAPITOL

8

□ LATE NIGHT FEELINGS Mark Ronson Feat. Lykke Li
RCA

5

5 7 SOS Avicii Feat. Aloe Blacc
AVICII AB/GEFFEN/INTERSCOPE

12

□ 8 ME!
REPUBLIC

Taylor Swift Feat. Brendon Urie 7

14 OUR SONG COMES ON Marc Stout Feat. Jessica Sutta
DAUMAN

8

12 10 LIFE IS A DANCEFLOOR Shapeshifters Feat. Kimberly Davis 
GLITTERBOX/DEFECTED

8

□ 11 I’VE BEEN THINKING ABOUT YOU KLAAS & Londonbeat
COCONUT/RADIKAL

12

□ © BE SOMEONE Camelphat x Jake Bugg 
COLUMBIA

4

9 13 MEDELLIN Madonna & Maluma
LIVE NATION/INTERSCOPE

11

0 JUMP 2019 Van Halen
BIG BEAT/ATLANTIC

6

6 15 SO AM 1
ATLANTIC

Ava Max 10

24 READY FOR LOVE Mahkenna x Darko 
ADIO

7

25 G BE ALRIGHT Dion Todd Feat. Maya
SHYRE

6

19 18 DON’T CALL ME UP Mabel
POLYDOR/CAPITOL

7

17 19 TALK Khalid
RIGHT HAND/RCA

9

16 PROUD Heather Small Feat. Dirty Disco & Matt Consola 
SWISHCRAFT

6

13 DON’T STOP ME NOW First Ladies Of Disco 
PURPLE ROSE

10

□ SUMMER DAYS Marlin Garrix Feat. Macklemore & Patrick Stump 
STMPD RCRDS/RCA

3

22 23 YOU GOT WHAT 1 NEED Rod Carrillo & Terri B!
CARRILLO

8

30 © SHADOWS Alphabeat
WARNER

5

38 LOVE YOURSELF Billy Porter
BUTLER

2

HOT 
SHOT 

DEBUT © 1 RISE Madonna
LIVE NATION/INTERSCOPE

1

34 © IF YOU LOVE SOMEBODY SET THEM FREE 2019 Sting
CHERRYTREE/INTERSCOPE

4

32 28 1 DON’T CARE Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/DEF JAM/ATLANTIC/UNIVERSAL/WARNER

6

39 © PERFECT BITCH Tony Moran Feat. Jason Walker 
RADIKAL

3

36 © A DEEPER LOVE Kendra Erika
DAUMAN

4

26 31 BAD GUY Billie Eilish
DARKROOM/INTERSCOPE

11

23 32 ON MY WAY Alan Walker, Sabrina Carpenter & Farruko
MER MUSIKK/RCA

11

11 33 GIVE YOU UP Dido
BMG

13

28 34 THE ONE
AMADEA

Yinon Yahel & DJ Head 7

41 © HURT PEOPLE Gryffin And Aloe Blacc
OARKROOM/GEFFEN/INTERSCOPE

3

45 © NAILS, HAIR, HIPS, HEELS Todrick Hall 
TODRICK HALL

3

43 © LET’S HEAR IT FOR THE BOY Mari Burelle 
LIT LYFE

2

49 G SOMETHING’S GOT TO GIVE Synes
GONNA BE MUSIC

2

44 G HIGHER Jesse Saunders Feat. Cassandra Lucas
BROKEN

2

NEW ri HIGHER LOVE Kygo X Whitney Houston 
RCA

1

NEW WELCOME HOME Laverne Cox
SMIRNOFF

1

35 42 OLD TOWN
COLUMBIA

ROAD Lil Nas X Feat. Billy Ray Cyrus 10

40 43 PIECE OF YOUR HEART Meduza Feat. GOODBOYS 
ASTRALWERKS/VIRGIN/CAPITOL

18

46 © LIGHT SHOWER Elexis Ansley
ELEXIS ANSLEY

2

20 45 ONE LESS DAY (DYING YOUNG) Rob Thomas 
EMBLEM/ATLANTIC

14

27 46 WALK ME HOME P!nk
RCA

14

NEW G FIRE
AROMMET

Temmora Feat. Karma 1

33 48 I’M NOT ALONE 2019 Calvin Harris
COLUMBIA

13

NEW RESCUE ME DJ D-Sol Feat. Alex Newell 
PAYBACK/BIG BEAT/ATLANTIC

1

NEW G GOMF
ULTRA

DVBBS Feat. BRIDGE 1

LEGEND

□ Bullets indicate titles with 
greatest weekly gains.

Album Charts
Recording Industry Assn, of 
America (RlAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).
RlAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album's multi­
platinum level.

▲ RlAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album's multi­
platinum level.

Q Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro).

A Latin albums certification for 
physical shipments & digital 
downloads of 60.000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album’s multiplatinum level.

Digital Songs Charts
• RlAA certification for 500.000 

paid downloadsand on- 
demand streams where 100 
streams equal 1 download 
(Gold).

A RlAA certification for 1 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (Pacesetter for largest % 

album sales gain)
GG (Greatest Gainer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz.

Visit Billboard.com/biz for 
complete rules and explanations.

CONCERT GROSSES

Boxscore data should be submitted to Eric Frankenberg at boxscore@billboard.com.

GROSS
PER TICKET PRICE(S)

ARTIST
VENUE 
DATE

ATTENDANCE
CAPACITY

PROMOTER

1 $7,055,528 
5149.50/$32.50

DEAD & COMPANY
WRIGLEY FIELD. CHICAGO 
JUNE 14-15

72.851
83.234 TWO SHOWS

LIVE NATION

2 $6,575,093 
5146.48/563.69

BILLY JOEL
WEMBLEY STADIUM. LONDON 
JUNE 22

57,804
SELLOUT

LIVE NATION. SJM CONCERIS.MCD

3 $6,512,990 
515O.5O/56O.5O

DEAD & COMPANY
FOLSOM FIELD, UNlVERSIT Y OF COLORADO. BOULDER. BOULDER. COLO. 
JULY 5-6

67,835
86,982 TWO SHOWS

LIVE NATION

4 $5,492,909 
$279.95/349.95

ARIANA GRANDE, NORMANI
MADISON SQUARE GARDEN. NEW YORK 
JUNE 18-19

28.576 LIVE NATION
TWO SHOWS TWO SELLOUTS

5 $4,378,453 
$279.95/$49.95

ARIANA GRANDE
BARCLAYS CENTER. BROOKLYN 
JUNE 14-15

28,972 LIVE NATION
TWO SHOWS TWO SELLOUTS

6 $4,242,613 
$249.50/$39.50

HUGH JACKMAN
MADISON SQUARE GARDEN. NEW YORK 
JUNE 28-29

34,944
36,230 THREE SHOWS

AEG PRESENTS

7 $4,042,235
5150/545

DEAD & COMPANY
CITI FIELD. FLUSHING. N.Y. 
JUNE 23

39,726
SELLOUT

LIVE NATION

8 $3,541,420
(£2.793,538) 
$120.80/560.40

WESTLIFE
02 ARENA, LONDON 
JUNE 13-15

42,939
46.799 THREE SHOWS

LIVE NATION

9 $3,281,808 
$150/539.50

DEAD & COMPANY
GILLETTE STADIUM. FOXBOROUGH. MASS.
JUNE 22

40,509
43,779

KRAFT SPORT & ENTERTAINMENT

10 $2,785,200 
5254/529.50

PAUL MCCARTNEY
RUPP ARENA. LEXINGTON. KY.
JUNE1

19,153
SELLOUT

AEG PRESENTS

11 $2,683,200
(£2.133.280)
$144.70/557.25

BACKSTREET BOYS
02 ARENA, LONDON 
JUNE 17-18

29,164
31,600 THREE SHOWS

LIVE NATION

12 $2,130,572 
5275/529.50

PAUL MCCARTNEY
KOHL CENTER. MADISON. WIS. 
JUNE 6

12,710 
SELLOUT

AEG PRESENTS

13 $2,038,588 
589.50/529.50

SHAWN MENDES, ALESSIA CARA
STAPLES CENTER, LOS ANGELES 
JULY 5-6

26.517 MESSIXA TOURING GBOIP/AEG PRESENTS
TWO SHOWS TWO SELLOUTS

14 $1,804,336 
589.50/529.50

SHAWN MENDES, ALESSIA CARA
ALLSTATE ARENA. ROSEMONT. ILL.
JUNE 27-28

25.445 MESSIXA TOURING GROWAEG PRESENTS
TWO SHOWS TWO SELLOUTS

15 $1,793,730 
5175.50/549.50

DEAD & COMPANY
BB&T PAVILION. CAMDEN. N.J. 
JUNE 20

24.010
25,349

LIVE NATION

16 $1,766,630
59OO/S36.95

KIISFMWANGO TANGO
DIGNITY HEALTH SPORTS PARK. CARSON. CALIF.
JUNE1

22,122
22,446

AEG PRESENTS

17 $1,599,995 
5175.50/549.50

DEAD & COMPANY
PNC PAVILION. CINCINNATI. OHIO 
JUNE 26

18.993
19,474

LIVE NATION

18 $1,539,282
(52.021.077 CANADIAN) 
$213.21/538.04

ARIANA GRANDE
SCOTIABANK ARENA. TORONTO. ONT.
JUNE 28

15,073
SELLOUT

LIVE NATION

19 $1,526,782
Szso/SizB/Si^-SO.W-SC/ssg.so

ROBBIE WILLIAMS
ENCORE THEATER AT WYNN HOTEL. LAS VEGAS
JUNE 19. 21-22, 25-26, 28-29

9,466 AEG PRESENTS. WYNN LAS VEGAS
SEVEN SHOWS SEVEN SELLOUTS

20 $1,470,588 
5175.5O/$49.5O

DEAD & COMPANY
SARATOGA PERFORMING ARTS CENTER. SARATOGA SPRINGS. N.Y.
JUNE 18 25,082

20,323 LIVE NATION

21 $1,449,063
5206/$125/$86/$71/$61

MASTERS OF CEREMONY
BARCLAYS CENTER. BROOKLYN 
JUNE 28

13.939
SELLOUT

SMMIOHNMOEMliPKWKM

22 $1,436,397 
5164.50/538.50

DEAD & COMPANY
CELLAIRIS AMPHITHEATRE AT LAKEWOOD. ATLANTA 
JUNE 29

18.943
SELLOUT

LIVE NATION

23 $1,425,802 
5175.50/549.50

DEAD & COMPANY
JIFFY LUBE LIVE. BRISTOW. VA. 
JUNE 26

17.182
23,194

LIVE NATION

24 $1,415,148 
5120/561.50

BASSNECTAR
1ST BANK CENTER. BROOMFIELD. COLO.
JUNE 7-9

21,391
21,413 THREE SHOWS

AEG PRESENTS

25 $1,351,866
(1.198.410 EUROS) 
$126.57/564.69

LENNY KRAVITZ
ACCORHOTELS ARENA. PARIS 
JUNES

15,672
16.324

GOP

26 $1,314,471
5195/5165/5125.5O/$95/$45

JACKSON BROWNE, LUCIUS
BEACON THEATRE. NEW YORK 
JUNE 23-28

10,576 LIVE NATION
10,930 FOUR SHOWS THREE SELLOUTS

27 $1,308,382 
$225/529.50

HUGH JACKMAN
CAPITAL ONE ARENA. WASHINGTON. D.C.
JULY1

12,831 
SELLOUT

AEG PRESENTS

28 $1,255,730
575/560

A STATE OF TRANCE
RINGCENTRAL COLISEUM. OAKLAND. CALIF.
JUNE 29

17.648
20,000

INSOMNIAC

29 $1,216,158 
5225/529.50

HUGH JACKMAN
LITTLE CAESARS ARENA. DETROIT, MICH.
JUNE 24

12,138
13,006

AEG PRESENTS

30 $1,215,102
(1.077.170 EUROS)
$107.44/570.12

MAROON 5
ACCORHOTELS ARENA. PARIS
JUNE 11

16,178
16.862

LIVE NATION

31 $1,214,688 
5175.50/549.50

DEAD & COMPANY
DOS EQUIS PAVILION. DALLAS 
JULY 2

13,127
20,006

LIVE NATION

32 $1,201,767
5141/5121/596/576/566

NEW YORK SALSA FESTIVAL
BARCLAYS CENTER. BROOKLYN 
JUNE 8

14.256
SELLOUT

SWING FACIORY MANAGEMENT

33 $1,130,992
(22,290,040 PESOS) 
$61.36

ENRIQUE IGLESIAS
AUDITORIO NACIONAL. MEXICO CITY 
JUNE 7-8

18.433
18.494 TWO SHOWS

OCESA-CIE

34 $1,129,680 
596.50/546.50

CARRIE UNDERWOOD, MADDIE & TAE
TARGET CENTER. MINNEAPOLIS. MINN. 14.281
JUNE 21 14.607

AEG PRESENTS

35 $1,098,103 
$89.50/529.50

SHAWN MENDES, ALESSIA CARA
XCEL ENERGY CENTER. ST. PAUL. MINN. 
JUNE 21

13,891
SELLOUT

MESSINA TOURING GROUP/AEG PRESENTS

Dead& 
Co. Hit 
Home 
Runs
Four years after coming 
together, the ensemble 
known as Dead & 
Company (above) is going 
stronger than ever atop 
the Boxscore chart with a 
doubleheader home run 
at Chicago's Wrigley Field. 
The band's June 14-15 
engagement grossed 
$7.1 million and sold 
72,851 tickets, according 
to figures reported to 
Billboard Boxscore. Those 
earnings improve upon the 
group's last performance 
at the same venue, where 
it grossed $6.4 million 
on June 30 and July 1, 
2017. (That engagement 
previously was Dead & 
Company's greatest earner.)

The second-biggest 
engagement of the tour, a 
July 5-6 stint at Folsom 
Field in Boulder, Colo., 
grossed $6.5 million, up over 
20% from its engagement 
at the same venue last 
summer.

Altogether, Dead & 
Company's 2019 summer 
tour was its biggest yet, 
earning $40.9 million across 
19 shows. That marks a 16% 
increase over last year's 
summer trek.

—Eric Franken berg
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MOMENT
TOM WINDISH

MUSIC EXECUTIVE LEADERSHIP GROUP, 
PARADIGM TALENT AGENCY

THE ARENA STARMAKER

“I respected Tom’s 
approach and strategy 
in development from 

the beginning: to start 
small and connect 
with every single 

person who came to 
a show. It really helped 

me build a fan base 
through touring.”

In 2015, Paradigm Talent Agency acquired The Windish 
Agency, the booking company Tom Windish founded in 
2004. The partnership brought roughly 750 Windish clients 
— including The 1975, Chvrches, Diplo and Flume — into 
the Paradigm fold. The following year, Windish jumped up 
Billboard's Power 100 list (from No. 95 to No. 32) and was 
photographed alongside Paradigm leaders Paul Morris, 
Marty Diamond and the late Chip Hooper, who died of 
cancer less than a month after the list was released. Since 
then, Windish has helped crossover acts like alt-J reach 
arena status and brokered Billie Eilish's April Coachella 
debut as well as her upcoming fall tour. "Two years ago, 
no one knew who Billie Eilish was, and we've got [many] 
artists like that,"says Windish. "Her success didn't happen 
overnight." Below, Windish recalls that Power 100peak and 
his early days on the Paradigm team.

-BILLIE EILISH

At the time of the Power 100 feature in 2016, Paradigm's 
business was growing and evolving. I have a lot of respect 
for Chip, Marty and Paul, and I remember being on the 
roof for our shoot. It was the first time we all had just hung 
out. It wasn't "Let's go sit in a conference room and talk 
business." I only knew Chip for a year or so then, but his 
death was really, really sad. In that short period of time he 
made such a big impression on me. I really loved the guy 
and looked upto him.

At Windish we had 30 music agents, but Paradigm 
has over 100»with lots of agents in other areas, which can 
help clients book deals or opportunities in film/TV. That's 
a big thing that has changed. Getting an agent overseas 
is easier, too, with international partners like U.K.'s Coda 
Music Agency, who got involved with Billie Eilish so that 
we could have a global approach from day one. That 
worked really well.

These days, there are a lot of ways to measure success. 
With the way that music is consumed, an unknown artist 
can become a global phenomenon before they become a 
regional phenomenon — we have this Nigerian artist on 
tour right now, Mr Eazi, who is selling well and had a great 
set at Coachella. I have been a booking agent for over 25 
years, and the business is going better now than it ever has.

-AS TOLD TO TAYLOR MIMS

------ 1 THE LEGACY |------
❖ Windish currently represents clients 

from 23 countries worldwide.

❖ 82.9 million viewers tuned in for 
YouTube's Coachella Weekend One 
livestream this April, which included 

Eilish's headlining set.

Windish photographed 
by Sally Peterson on June 27 
at Paradigm Talent Agency 
in Los Angeles.
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❖ Windish nabbed a $606,000 
gross for alt-J's sold-out show at 

New York's 20,789-capacity 
Madison Square Garden in 2015.
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PROMOTION

ON SALE 9/21
ISSUE CLOSE 9/12
MATERIALS DUE 9/13

Billboard will publish its annual GRAMMY® 
Contenders special issue, showcasing the 
music and artists that made an impact 
during the eligibility period for the 62nd 
GRAMMY Awards®.

This special issue will highlight the artists, 
producers and other creative professionals 
whose work is in contention this year, including 
for Record Of The Year, Album Of The Year, 
Song Of The Year, and Best New Artist.

Take this opportunity to remind the industry 

of the accomplished work that was released 

between October 1,2018, and August 31, 
2019, as the members of the Recording 

Academy™ prepare to cast their ballots for 

Music's Biggest Night®.

BONUS DISTRIBUTION:
Voting Members of the Recording Academy

CONTACT:
Joe Maimone | 212.493.4427 | joe.maimone@billboard.com
Lee Ann Photogio | 615.376.793 I laphotoglo@gmail.com 
Marcia Olival | 305.864.7578I marciaolival29@gmail.com 
Lori Copeland | 323.525.2020 | lori.copeland@thr.com

*Special rates available for independent artists and companies.

RECORDING ACADEMY

GRAMMY 
AWARDS

SUNDAY, JANUARY 26, 2020

mailto:joe.maimone@billboard.com
mailto:laphotoglo@gmail.com
mailto:marciaolival29@gmail.com
mailto:lori.copeland@thr.com


INNY

ALBUM OUT NOW

YOU TRIED...BUT I JUST WUN’T DIE!
EMPIRE


	CONTINUES...

	With the ICY EP in March, did you feel pressure to top your 2018 hit “ICY GRL"?

	You own the ICY label, a jewelry brand and an upcoming lip-gloss line. What has running businesses taught you?

	4 BILLBOARD I JULY 20, 2019

	DATA FOR WEEK OF 07.20.2019


	BILLBOARD HOT 100

	TOPLINE

	MY BILLBOARD MOMENT

	Volume 131/No. 17

	ON THE COVER

	EDITORIAL DIRECTOR

	EXECUTIVE VICE PRESIDENT/GROUP PUBLISHER EXECUTIVE VICE PRESIDENT/HEAD OF BRAND PARTNERSHIPS


	What Happens To Hot Tickets

	Secretly recorded phone calls offer an unprecedented look into how Live Nation helped Metallica and about a dozen other acts do business with online resale sites


	Portnow Looks Bock

	As the Recording Academy chief steps down, he recalls the highs and lows of his 17 years

	What’s your mindset as you get ready to leave this organization after 17 years?

	Would you have stepped down if the “step up” controversy hadn’t happened?

	How important is the academy’s advocacy work, including Grammys on the Hill?

	What will you miss the most?



	Cannabis 2.O: High-End Vapes


	17 YEARS

	OF OUTSTANDING

	LEADERSHIP

	THANK YOU

	Laura Ballance

	The North Carolina label celebrates its 30th anniversary

	Why wouldn’t you start a label now?

	When did you reach the point where you realized that it could be?

	What has been the most challenging time for Merge?

	Have your recent signings been doing this?

	New Deals

	Executive Turntable




	DESTINATION

	Farewell Tours Rule, Charts Improve

	As Billboard's Boxscore charts capture a bigger snapshot of the market, evaluating overall growth versus more exact reporting becomes tricky — even if it's better in the long run — while veteran artists on their last outings rake in the cash

	TOP PROMOTERS

	TOP VENUES

	TOP VENUES



	CONGRATULATIONS

	TOT-MOBILE ARENA

	ON BEING RANKED #4 TOP VENUE

	AYS on the SCENE

	Latin Alternative Music Conference

	NEW YORK, JULY 9-13

	LUXURY ABOVE IT ALL

	the heate—

	SHENSEEA

	AG E| 22


	SWIPE RIGHT FOR A HIT

	MUSIC SUPERVISOR

	THE FORMER PUBLICIST HAS BECOME A SONG-LICENSING MASTER TO CURATE (AND CLEAR) TV AND FILM’S BUZZIEST SOUNDTRACKS




	Donate at NELARUSKY.COM


	Voice Of An Angel

	LABEL LOOK

	BERKSHIRE HATHAWAY I California Properties HomeServices



	billboard 0 R

	The country music industry's must-have source for news, charts, analysis and features

	BILLBOARD.COM/NEWSLETTERS




	ENTERTAINER

	THE

	TEAM

	AGENT

	Dennis Arfa


	TOURING

	Max Loubiere


	LABEL

	Richard Story


	By ED CHRISTMAN

	Top Sales

	Top Streaming


	Estimating Major-Label Revenue For 2018

	Thinking Globally

	Top Publishing

	2

	3

	2

	6

	9

	Lute Leads Dreamville Rappers

	CHART BEAT

	BLANCO BROWN'UP' IN AIRPLAY




	OCTOBER 15, 2019

	CIPRIANI 42ND STREET

	FOR SPONSORSHIPS AND TABLES

	Contact Greg Plage, gplage@tjmartell.org | 646-841-1394

	www.HonorsGalaNewYork.org

	QUEEN

	SOUNDTRACK

	HEATSEEKERS ALBUMS™

	SOUNDTRACKS™


	Ticket Bundle Tumble

	billboard



	STRATION IOW OPEN

	#1

	#1

	#1

	#1

	Lil NasX On ‘Road’ To Record

	DIGITAL SONG SALES™

	OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 18

	¿*o

	£ 5 Ë £ ¡fi| Ipl

	S

	Kn Isti Hil

	COUNTRY AIRPLAY™



	Combs Catches Brooks

	TOP R&B/HIP-HOP ALBUMS™

	R&B/HIP-HOP AIRPLAY™

	Artist peak

	CON CALMA


	Daddy Yankee Featuring Snow

	CALLAITA	Bad Bunny & Tainy

	MIA


	Bad Bunny Featuring Drake

	SOLTERA


	Lunay, Daddy Yankee & Bad Bunny

	CALMA


	Pedro Capo X Farruko

	OTRO TRAGO


	Sech Featuring Darell

	QUE PRETENDES


	J Balvin & Bad Bunny

	NO ME CONOCE


	Jhay Cortez, J Balvin & Bad Bunny

	TAKI TAKI △ DJ Snake Featuring Selena Gomez, Ozuna & Cardi B

	10

	12


	BAILA BAILA BAILA Ozuna x Daddy Yankee x J Balvin x Farruko x Anuel AA

	AG

	TE ROBARE



	Nicky Jam X Ozuna

	LA CANCION


	J Balvin & Bad Bunny

	DG

	CON ALTURA



	ROSALIA, J. Balvin & El Guincho

	AULLANDO


	Wisin & Yandel & Romeo Santos

	19

	21

	24

	26

	27

	28

	TE SONE DE NUEVO	Ozuna . R

	LOCO CONTIGO


	DJ Snake, J. Balvin & Tyga

	11PM


	Maluma

	30

	31

	32

	33

	34

	35

	37

	39

	40

	42

	43

	44

	45

	47

	49

	50

	LATIN DIGITAL SONG SALES™

	TITLE

	10

	11

	12

	13

	14

	16

	17

	18

	20

	21

	22

	24

	25




	Ell MAMACITA Jason Derulo Feat. Farruko

	HOT DANCE/ELECTRONIC SONGS™

	AG



	Artist peak

	HAPPIER A	Marshmello & Bastille .

	CALL YOU MINE


	The Chainsmokers & Bebe Rexha

	CLOSE TO ME


	Ellie Goulding X Diplo Featuring Swae Lee

	DG

	SUMMER DAYS



	Martin Garrix Feat. Macklemore & Patrick Stump

	HEREWITH ME


	Marshmello Featuring CHVRCHES

	TAKI TAKI △ DJ Snake Featuring Selena Gomez, Ozuna & Cardi B

	HIGHER LOVE


	Kygo X Whitney Houston

	SOS


	Avicii Featuring Aloe Blacc

	WHO DO YOU LOVE


	The Chainsmokers Featuring 5 Seconds Of Summer

	HOTSHOT DEBUT

	15

	POST MALONE


	Sam Feldt Featuring RANI

	SG

	RESCUE ME



	Marshmello Featuring A Day To Remember

	PIECE OF YOUR HEART


	Meduza Featuring GOODBOYS

	GOOD THINGS FALL APART


	lllenium & Jon Bellion

	PROUD

	HEAVEN


	Marshmello 1d

	Avicii

	WTF


	HUGEL Featuring Amber Van Day

	17

	18

	19

	ON MY WAY


	Alan Walker, Sabrina Carpenter & Farruko

	RITUAL	Tiesto, Jonas Blue & Rita Ora

	LILY


	Alan Walker, K-391 & Emelie Hollow

	24

	ALL AROUND THE WORLD (LA LA LA)


	R3HAB&ATouch Of Class

	NOT OK


	Kygo & Chelsea Cutler

	STAY (DON’T GO AWAY)


	David Guetta Featuring Raye

	YOU LITTLE BEAUTY	FISHER

	CARRY ON


	Kygo & Rita Ora

	RE



	‘Joytime’ Jumps To No.l

	32

	Marshmello x Flux Pavilion Featuring Elohim

	Dimitri Vegas & Like Mike & Era Istrefi

	Todrick Hall

	Marshmello

	Marshmello

	INSTAGRAM Dimitri Vegas & Like Mike, David Guetta. Daddy Yankee, Afro Bros & Natti Natasha

	BAILA CONMIGO Dayvi & Victor Cardenas Featuring Kelly Ruiz

	ALL DAY AND NIGHT Jax Jones, Martin Solveig & Madison Beer

	33

	37

	41

	42

	46

	NEW

	NEW

	47

	49

	NEW

	50


	WHAT I LIKE ABOUT YOU Jonas Blue Featuring Theresa Rex

	WITH YOU


	Kaskade & Meghan Trainor

	GO SLOW


	Gorgon City & Kaskade Featuring Romeo

	SAD SONG

	BE SOMEONE 0

	GOMF


	Marshmello & Slushii

	Alesso & TINI

	Marshmello & Crankdat

	Marshmello

	Camelphat x Jake Bugg

	DVBBS Featuring BRIDGE

	ALL YOU NEED TO KNOW


	Gryffin And SLANDER Feat. Calle Lehmann

	OUR SONG COMES ON


	Marc Stout Featuring Jessica Sutta

	LIFE IS A DANCEFLOOR


	Shapeshifters Featuring Kimberly Davis

	WISH YOU WELL	Sigala & Becky Hill

	I’VE BEEN THINKING ABOUT YOU


	KLAAS & Londonbeat

	Bonobo

	Marshmello & TYNAN

	TOUGH LOVE


	Avicii Featuring Agnes & Vargas & Lagola

	HERE WE GO AGAIN


	Marshmello

	Kaskade, Eric Kupper and Metromix, among others.

	CONCERT GROSSES



	TOM WINDISH

		1 THE LEGACY |	


	GRAMMY AWARDS





