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AESTHETICS INTO A 

14-Jun • Philadelphia, PA • TLA 
15-Jun • Pittsburgh, PA • The Rex Theater 
17-Jun • Cincinnati, O H • Bogarts 
18-Jun • Nashville, TN '9,Exit.in 
19-Jun • Charlotte, N C • The Underground 
21-Jun • Atlanta, G A • Buckhead Theatre - 
22-Jun • Ft. Lauderdale, FL • Culture Roo m 
2412̀Jun • Dallas, TX • House of Blues 
25-Jun • Austin, TX • Scoot Inn  e " 
27-Jun • Phoenix, AZ • Crescent Ballroo m 
28-Jun • Loss, Angeles, C A • The Regent Theater' 
29-Jun" Sacra mento, C A • Ace of Spades   
1-Jul  • San Francisco, C A •'August Hall 
2-Jul  • Portland, O Rc.Crystal Ballroo mot 
3-Jul  • Seattler WA • Neptune 

' 

egg:-

1' 5-Jul  • Salt Lake City, UT • The Depot 
6-Jul  • Denver, C O • Su m mit 

•  wie 
' 8-Jul  • Tulsa, O K • Cain's Ballroo m 
9-Jul, • La wrence, KS. Granada Ballroo m . 
11-Jul • O maha, NE • W aiting Roo m  1 1 

li 13-Jul • Minneapolis,'IVI N • Varsity  a. 
15-Jul • Chicago, IL • House of Blueset 
.1 6-Jule Indianapolis,  Old National 

, 41 8-Jul • Colu mbus O H • Newport M usic Hall 
” Detroit; Ml • St. Andrew's Hall 

ì;20-Jul •-Toronto, Ont • The Opera House ' 
' 22-Jursi Boston, M A • Paradise Rock Club • 
, 23:Jul ; New York, N Y • 'Webster Hall 
25-"Jul;- Silver Spring, M D • The Fill more' 
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We're supporting the next generation of 
music industry leaders. One woman at a time. 

Congrats to all the women 
climbing the charts with us. 
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Taylor Swift, 
Drake Debut In 
The Top 10 

"ffs 

AYLOR SWIFT'S "YOU jr1 -1 
Need to Calm Down" 
bounds onto the Billboard 
Hot loo at No. 2. It's 

her 24th top 10 and follows "ME!" 
(featuring Brendon Urie), which 
reached its No. 2 high on the May ii 
chart. The songs are from her seventh 
LP, Lover, due Aug. 23 — and both 
have been blocked from the summit 
by Lil Nas X's "Old Town Road" 
(featuring Billy Ray Cyrus). 
Swift's new single opens atop 

the Digital Song Sales chart with 
79,000 sold, according to Nielsen 
Music, marking her record-
extending 17th No. 1 (ahead of 
runner-up Rihanna's 14); No. 3 on 
Streaming Songs (39 million U.S. 
streams); and No. so on Radio Songs 
(24.2 million in airplay audience). 
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At No. 7 on the Hot loo, Drake 
debuts with "Money in the Grave" 
(featuring Rick Ross). Drake 
notches his 35th top io, pushing 
him one ahead of The Beatles for 
the second-most in the history of 
the chart, after Madonna's 38. 
Ross earns his highest-charting 
hit and second top 10, after his 
featured turn with Drake and Lil 
Wayne on Di Khaled's "I'm on 
One" (No. 10, 2011). 
"Money" begins at No. 4 on 

Streaming Songs (31.4 million) 
and No. 9 on Digital Song Sales 
(17,000), while fellow new track 
"Omertà" enters the Hot loo at 
No. 35. Drake ups his count to a 
record 98 top 40 Hot loo hits; Lil 
Wayne and Elvis Presley follow 
with 81 each.  —GARY TRUST 
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.  _. Title  Artist 
1) a  r, ,c2   (RsfoiFNICGATIORNITER, 
tsiecc  ;SP ee  PRODUCECRE IMPRINT/PROMOTION LABEL 

#1 

0  1  I2W S O l d T o w n R oa d A Lil Nas X Feat. Billy Ray Cyrus 

rezartaWAR MACYRUS,J.A.DONALD)  COLUMBIA 

14 ct, 
01.5 

ri.o.  ea 

1 16 

HOT sHar  0  Y o u N e e d T o C al m D o w n  Taylor Swift 
DEBUT  ILITTLE;ESVVIFT ITSVVIFT,J.LITTLE)  REPUBLIC 

2 

F.B.O'CONNELL I13.E0'CONNELL,F.BO'CONNELL)  Billie Eilish 0  0  •  B a d G u y 
DARKROOM/INTERSCOPE 

2 2  

Khalid 19 
0  0  0  A  Tal kDISCLOSURE IK.D.ROBINSON,H.LAVVRENCEG.LAVVRENCE)  RIGHT HAND/RCA 

3 

0  0  o  I D o n't C ar e  Ed Sheeran &Justin Bieber 
MAX EGIBSON, 
MAX MAR11N,SHELLBACK BE MR '  BRAUN/ATLAN11C/DEF JAM 

2 6 

0  0  6  Sucker  Jonas Brothers 
R.BIEDDER,FRANK DUKES IR.BIEDDER,UONASA.FEENY,L.BELL,NJJONAS,P.KJONAS 10  REPUBLIC 

M o n e y In T h e Grave  Drake Feat. Rick Ross 
NE W  0  CYDNEYCHRISTINE ,LCURRIE,ASOTERIC IA.GRAHAM, 

VV.L.ROBERTS ILLCURRIE,C.DADE,AJOERGENSEM OVO SOUND/REPUBLIC 

7 

6  6  8  Wow. A  Post Malone 
L.BELL,FRANK DUKES IA.R.POST,L.BELL,A.FEENYVVD/VALSH)  REPUBLIC 

2 26 

8  0  0  S u g e •  DaBaby 
JETSON MADE,POOH BEATZ OKIRKTMORGAN,DCLEMONS)  SOUTHCOAST/INTERSCOPE 

8 12 

N o G ui d a n c e  Chris Brown Feat. Drake  
0  0  m idi kg e akt er e galRA7ty VE .JAR gati ItAAjt atuNNI, N D E Z , 

CBE/RCA 

9 2 
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The Git Up 

You have produced for Chris Brown and 

Fergie. What led you to country music? 

Country was my first outlet, [where] I [could] 

escape realities and write about fantasies. 

Then, as I was demo-ing records for Kane 

Brown in 2015, I was I ike,"I could do this!" 

My friends would be like,"You're black. 

You can't sing country" But look at Darius 

Rucker. I started riding in shared Lyfts to 

play my records in 2017, and I never got a 

negative response. 

How did "The Git Up" come about? 

"The Git Up" is dedicated to my 

grandmother telling us every morning, 

The 34-year-old 
Atlanta native's viral 
hit reaches a new 

No. 2 peak on Country 
Streaming Songs. 

"Get up. Go do something productive in the 

world."1 put in 808s with beatboxing and 

tambourine, and it reminded me of the same 

joy I heard listening to Al Green. I [thought], 

"This has to be a dance song." 

Do you feel like Lil Nas X's "Old Town 

Road" opened the door for "The Git Up"? 

He beat me to what I had held close to my 

heart for years. After "Old Town Road," I 

called [Broken Bow Records executive vp] 

Jon Loba and was like/'Now is the moment. 

The record's got to come out." I didn't know it 

would be big this fast, but I did know it would 

bring joy.  —TAYLOR WEATHERBY 

o LIL NAS X 
FEAT. BILLY 

RAY CYRUS 
Old Town Road 

With 91.6 million U.S. strea ms 

in the tracking week, the smash 

is one of 20 in the history of the 

Hot 100 to rule for at least 12 

weeks. LII Nas X's EP 7, featuring 
the Cyrus and original versions 

of the song, arrived June 21. 
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Title CERTIFICATION  Artist 
,  PRODUCER (SONGWRITER]  IMPRINT/PROMOTION LABEL 

Sudlowe (Spide•MartIntoTheSpideVeise) A  POSIM81011e&SWiekre 
7  11  LBELL,C.LANG (A.R.POST,LBELO/V,WVALSH, 

K.M.I.sHAMAN BROVVN CLANG]  REPUBLIC 

, 
2 1 1;7, 
2,2 

.., 

.2 I Id%) 
eo 

35 

9 
Dancing With A Stranger Sam Smith & Normani 

10  12  STARGATE,JIMMY NAPES (LINAPIER,M.S.ERIKSEN,  
T.E.HERMANSEN,S.SMITH,N.K.HAMILTON)  CAPITOL 

7 23 

0  

0  If I C an't H a v e Y ou 
S.HARRISTGEIGER,N.mERCEREAuj  Shawn Mendes S.MEN DEWIGEIGER II (S.MENDES,, 

ISLAND/REPUBLIC 
2 7 

0 0 0 Truth H urts 
S.CHEUNG,JESSE SAINTJOHNj  Lizzo RICKY REEDTELE tE.B.FREDERIC,M.JEFFERSON, 

NICE LIFE/ATLANTICfl  4 
7 

4 
D  M E!  Taylor Swift Feat. Brendon une 

J.LITTLETSVVIFT IT.SVVIFT,J.LITILE,BURIE)  REPUBLIC 
2 9 

12 
W ith out M e A  Halsey  

15  16  LBELLtLBELL,A.R.ALLEN,A.FRANGIPANE,DELACEY, 
JIIMBERLAKE WMOSLEY,S.S.STORCH)  CAPITOL 

37 

10 
S w e et B ut Psych o A  Aya Max 

13  17  CIRKUT N.LOVE,A.A.HAUKELAND, 
H.R WALTER,A.A.KOCIWV.LOBBAN -BEAN)  ATLANTIC 

10 27 

0  
0  18  P o p O ut A  

LILTJAY VALBA DUARTE,D.BERGj  Polo G Feat. Li I Tjay JD ON THATRACK,E.HUNTITBARTLETT, 
COLUMBIA 

13 

3 
7 Rin gs  Ariana Grande 

16  19 TBHITS,CANDERSOHM.FOSTER[V.M.MCCANTKIM.PARKKAGRANDE 
NR/ITIqRRODGERSG.HAMMERETEIN ILKARYSIUKEBROWN WOSTER ANDERSONI  REPUBLIC 

22 

18 18  20  H a p pi er A  Marshmello &Bastille 
MARSHMELLO IsMCCUTCHEON,  JOYTIM E COLLECTIVE/  
D.SMITH,MARSHMELLO)  ASTRALVVERKS/CAPITOL 

2 44 

.., s s  1  CERTIFICATION , Title  Artist .4,, 
e›  PRODUCER (SONGWRITER]  IMPRINT/PROMOTION LABEL 

0 G o d's C ountr y 
S.HENDRICKSINAVV.HARDY,  Blake Shelton VVARNER MUSIC 
J.M.SCHMIDT,D.DAVVSON)  NASHVILLE/VVMN 

I' 0 

Ias19  

19 

 (̂ :i 
1,,u ec - ...0 

12 

20 
20  22  W his k ey Glass es  Morgan Wallen 

1.100103.BURGESS,K.KADISH)  BIG LOUD 
17 16 

23 
Hi gh H o p es A  PaniclAt The Disco 

21  23  ISINCLAIR,UEBERGIBURIUSINCLAIKOWEN YOUNg  DCD2/ 
L.PRITCHARDS.HOLLANDERWLOBBAN-BEAMJEBERG W.PARKKUUBERI  FUELED BY RAMEN/EMG 

4 46 

0 
-4-

HeyLook Ma,1 Made It •  PanidAt The Disco CD 0 ISINCLAIR,D.H.FRANCISIBURIE,D.H.FRANCIS,  DCD2/ 
MANGELAKOS,S.HOLLANDEILLSINCLAIR MKIBBY)  FUELED BY RAM EN/EMG 

24 10 

0 R u m or LBRICE,J.STONE,KJACOBS,D.FRIZSELL ILBRICE,KJACOBSp GoR LLEe : Brice 0 O  CURB 
25 15  

17 
24  26  The London  Young Thug, I Cole & Travis Scott 

T-MINUSRLWILLIAMKTRAVISSCOTTJCOLE]  YOUNG STONER LIFE/ATLANTC/300 
12 4 

0  
Con Calma Daddy Yankee &Katy Perry Feat. Snow 

23  27  PLAY-N-SKILL COTT SUMMERS .LAYALARODRIGUE1  EL CARTEL/ELCARTEI/ 
laRIVERAVA MUEZeKOBRIE  REPUBLICiuML KAPIT01. 

22 20 

0 28  B eer N ever Broke M y H eart  Luke Combs 
ragenrierSeldiltON)  RIVER HOUSE/COLUMBIA NASHVILLE 

22 7 

0  
N ev er R eall y O v er  Katy Perry 

28  29  ZEDD,DREAMLAB (KATY PERRIA.ZASLAVSKIDJAMES, 
L.HATWOOD,H WARNEI WKARLETTA,D.NsANDVIK tQILL,M.BUZ 1  CAPITOL 

15 3 

25 
M i d dl e C hil d A  J. Cole 

25  30 
T-MINUS,J.LCOLE (KOLE)  DREAMVILLE/ROC NATION/INTERSCOPE 

4 22 

26 
Eastside A  bennyblanco,Halsey&Khalid 

27  31  ANDREW WATTKENNY BLANCQCASHMERE CAT [N.PEREZ,  FRIENDS KEEP SECRETS/ 
K.D.ROBINSON,A.FRANGIPANKEESHEERAN,BILEVIN]  INTERSCOPE 

9 49 

0  
A ct U p  City Girls 

26  32  EARL ON THE BEAT 11.19H NSON,  OUALRY CONTROL/ 
LILYACHTY,E.I.BYNuM]  MOTOVVN/CAPROL 

26 16 

S W at er A  Mustard &Migos 
29  33 a MUSTARePHARODI.MCFARLANECIKMARSHALL,  OUALITYCONTROLMOTOWN/ 

ICICBALL,KCEPHUKS.R.KHAN ZAMAN KHAN  10SUMMERS/CAPITOUIFfrERSCOPE 
23 21 

29 
G oin g Ba d A  Meek Mill Feat. Drake 

32  34  VV HEEZI WIVEISS e RWILLIAMS, YOUNG MONEY/CASH MONEY/  
A.GRAHANAWYGLAsSWILWEISSj  MAYBACH/REPUBLJ OATLANTIC 

 6 29 

NEW OZ  vvEyDEATSIAGRAHAMOYILDIRIM,  Drake 
41) O m erta 

E.GETACHE ,D.PATRZEK,MJSAMUELS) OVO SOUND/REPUBLIC 
35 

27 
30  36  Earf qua k e  Tyler, The Creator 

TYLER, THE CREATOR ITOKON MAJTEARTER)  COLUMBIA 
13 5 

0  39  0 Lo ok VVhat G o d G ave H er  Thomas Rhett 
D.H UEM.BUNETTA THOMAS RH ETT fTHOMAS RHETT,RAKINSt. 
BUNETTA,J.K.HINDLIN,A.MALIK,J.H.RYAM  VALORY 

32 16 

34 
B ett er  Khalid 

35  38  STARGATE,DIGICHARLIE HANDSOME MOBINSON 
MS.ERIKSENTEHERMANSENJEHAMmAsCHARLIE HANDSOME]  RIGHT HAND/RCA 

8 40 

43 
Shall o w A  Lady Gaga &Bradley Cooper 

ED 39 LADY GAGA  . 
M.D.RON SON A.RooSSOMAN DO,A. VrATT)  INTERSCOPE 

38  

33 
LOOk BaCkAt It •  A Boogie Wit da Noodle 

40  40  IASVVEELBONDAIA_B O_OGIE VODAHOODIEJASVVEELMISAMUUCVVARE{ 
COOTSORMLNISORUERKIMSIIILADANIELS,RJERKINS MPAYNEI  HIGHBRIDGE THE LABEL/AU « 

27 28 

31 
BreakUpWithYour Girlfriend, I'm Bored  ArianaGrande 

37  41  MAX MARTIN,ILYA IAQRANDE,MAX MARTIN, 
I. SALMANZADEH,S.KOTECHA,K.BURRUSS,K.BRIGGS)  REPUBLIC 

2 19 

35  
Sicko M o d e A  Travis Scott 

38  42 HDODZMEKURATZJERAHAYAEDOS.RARV WCOMRINGEMIGGNSJI.CRARAYM,  CAMMACK/ 
7DAVESCOTIMPARA MISHAMANRO MERAWKINS,CMDRISIDAYINIKI YOUNZOKIRI M.1 GOAND HE M 

46 

0 
43  S p e echl ess A  Dan +Shay 

W al WeirligreaRs'  WARNER MUSIC NASHVILLE/ WAR/WARNER 
24 26 

36  
Nightmare  Halsey 

43  44  BENNY BLANCOCASHMERECATHAPPY PEREZ pARANGIPANLBJ.LEVIN, 
MA.HOIBERG,N.PEREZT.HORN,NAKIERSZENBAugS.GALOYARE.KIPEM  CAPITOL 

15 5 

0  
42  45  W h en Th e Part y's O v er •  Billie Eilish 

EBOICON NELL IFBOICON NELL)  DARKROOM/INTERSCOPE 
29 32  

46 
49  0 Cross Me Ed Sheeran Feat. Chap Re Th e Rapper & FEB Rock 

FRED ICIBENN ETT,EL SHEERAN ,R.HAL LEN,EQIBSON) ATLANTIC  

34 
4 

0  
En vy M e A  Calboy 

41  47 
JTK IC WOODWIKNIGHT) PAPER GANG/POLO GROUNDS/RCA  

31 27 

41 
G o o d A s Y ou •  Kane Brown 

46  48  D.HUFKIK.BROVVI eBERRYHILL, 
S.CARTERIPHILLIPsyVM/EATHERLY)  ZON E 4/RCA NASHVILLE 

36 17 

0  
DI MUSTARD,GYLTTRYPIRDRIACKSON,D.I.MCFARLANYE,G, Tyga &Jon Z C D 0  G o Lo k o 4HUN NID/CTE 
FURMAN ZAMAN KHAN,MILNGUYEN-STEVENSON,IRESTO WINONES]  /DEFJAM 

49 7 

0  

C o ol 

5°  M FA'sM:ffirs gfiT exif ees M isk r• Jonas Brothers 
REPUBLIC 

27 11 
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DATA FOR WEEK OF 06.29.2019 

w,e< 
_fi, 1 1 Title CERTIFICATION  Artist 
ice  ee  pRoDucER (soNGvviuTE RI  im pRINT/pRomoTioN LABEL 

c) ga Th e G it U p  Blanco Brown 
BLANCO BROWN IBA.111)  TRAILERTRAPMUSC/BMG/BROKEN BOW 

I cl 

I as 

51 

A-
,LT,Lw' 
I50 

2 

0  
R an$ o m  Lil Tecca 
N.MIRAITAYLOR IT.I.A.SHARPE,N.MIRATTAYLOR)  GALACTIC/REPUBLIC 

52 3  

62 
Just U s  Di Khaled Feat. SZA 0 e DI KHALED iK.M.KHALED,S.I.ROVVE,D.ANDREVVS 
BC.CONEy,A.BENIAM IN,A.A.PATTON,D.SHEATS) VVE THE BEST/EPIC 

43 5 

e  

0  S o m e on e Y ou Love d  Lewis Capaldi 
TMS ILCAPALDLROMANS,B.KOHN,P.KELLEHERTEARNES)  VERTIGO/CAPITOL 

54 6 

0 57  0  W al k M e H o m e  PInk 
PTHOMAS,K.MOORMAN IHNK,S.HARRIS,N.RUESS)  RCA 

49 16 

56 
o 56  W orth It •  YK Osiris 

KIWBETAYLOAKCSUPREMBEMILLS [OVVILLIAMSRHEDBERG, 
M.GOGGINGS1R,O.WOODS1R,D.LSNODGRASS1RACANDILORA,IMILLS]  DEE lAM 

52 18 

42 
Pl eas e M e A  Cardi B & Bruno Mars 

51  57 BRUNO MARSTHE STEROTYPESIBRUNOMARS,CARDIB, 
r(IP,R.ROMULUSIREEVES,RC.mCCULLOUGH 11,1.E.FAUmLEROYII)  ATLANTIC 

3 18 

e 58  Clout 
K.GOMRINGERTGoMRINGERI  Offset Feat. Cardi B CUBEATZI.WELLENIK.CEPHUS  (DUALITY CONTROL/ 

MOTOVVN/CAPITOL 
39 11 

0 0 K n ockin' B o ots  Luke Bryan 
ISTEVENSISTEVENS (H.LINDSEY.SAMPSONI.M.NITE)  CAPITOL NASHVILLE 

59 8  

Ø 47  60  Pr ess  Cardi B 
NOT LISTED [NOT LISTED)  THE KSR GROUP/ATLANTIC 

16 3 

0 Maren Morris o 0 ,,,,,,,Irsii„: 
g ig M°RRA SSG.KURSTIN)  COLUMBIA NASHVILLE 

59 16 

63 
0  Easi er  5 Seconds Of Summer 

ANDREWWATTLBEACPLEHLHEMMINGÏCHOODtAIRWI 
0  EKLIFFORERAWOBAANRJAEAPOSILBELL, BEDDE CPI  SSECONDSOFSUMMER/INTERSCOPE 

48 4 

0  

2 4/7 •  Meek Mill 
IÏFARCRIZIWA2INPPITHZMALAreliAlHallE‘ILO M  Feat. Ella Mai 

ORCARGWALLEB  MeANTIC H/ 54  
11 

0 0  64  Girls Need Love A SummerWalkerX Drake 
ARCHER JS WALKER,  FROZEN MOMENTS/ 
AARCHER,AGRAHAM)  LVRN/INTERSCOPE 

37 17 

80 
0  0  S o m e O f It  Eric Church 

IJOYCE (E.CHURCH,I.HYDE,C.DANIELS,B.PINSON)  EMI NASHVILLE 
65 4 

0  

0  o All T o M ys elf • 
S.MOONÉV,NG  ALYONI.REYNOLDE]  VVARNER MUDan + Shay D.SMYERS S.HENDRICKS (D.SMYERS 

SIC NASHVILLE/WAR 
66 7  

0  

S h otta Fl o w A 
NOT LISTED [NOT LISTED) NIE Choppa 

NO LOVE 
67 9  

0 0 TAINaY,1F.1SAaLiDtANaAJDNES[BA.MARTINEZ  Bsan ifiFfloBRTUizn.ronRyREst TaLnAys 68 2 

0 R ear vi e w T o wn  Jason Aldean 0 O M.KNOX INTHRASHER,B.PINSON,K.LOVELACE)  MACON/BROKEN BOW 
68 4 

0  
56  70  M iss M e M or e •  Kelsea Ballerini 

FG WHITEHEAD M ASSEY IK.BALLERINI, 
D.H.HODGES,B.MCLAUGHLIN j  BLACK RIVER/RCA 

47 20 

0 71  Lov e S o m e on e  Brett Eldredge 
0  R.COPPERMAN,B.ELDREDGEIB.ELDREDGE, 

RCOPPERMAN,HMORGANI  WARNER MUSC NASHVILLE/WMN 
52 9 

72 73  72  B ef or e I Let G o  Beyonce 
B.KNOVVLES D.DIXIEIF.BEVERLYI_BLACKMON, 
T.MJENIaN S,EKEITH,B.KNOVVLES,ErEMPLEJ  PARKVVOOD/COLUMBIA 

65 9 

81 
78  0 Talky.. O ut O f It  Florida Georgia Line 

i.1001[M W.HARDY,H.PHELPSIROGERS,A.VANDERHEYM)  BMLG 
73 18 

51 
W ish W ish  Di Khaled Feat. Cardi B & 21 Savage 

70  74  TAY KEITH,DI KHALED IITHORPE K.M.KHALED, 
CARDI B,SJOSEPH,B.L.CHAMBERSJ VVE THE BEST/EPIC 

19 5 

NEW 
0  Down Bad Dreamyille Feat. JID, Bas, Cole, EARTH GANG & Young Nudy 

PWSS ID.DICAPRIO,A.HAMADICOLE, 
0.FANNOTTHOMAS,A.HOGAN)  DREAMVILLE/INTERSCOPE 

75 

65 
72  76  Ey es O n Y ou •  Chase Rice 

C. DESTEFANOICRICEC. DESTEFANOAGORLEY)  DACKIANIELS/BROKEN BOW 
38 18 

74 
0 S oltera Lunay,Daddy Yankee &Bad Bunny 

77  CHRSIEDA WKI MYSEGARRP,OLIEECCMOCANDYIC60PoDMDRENOALAYALARODRIG SMARTINIE 
CCPS10,1fiRMA 1 MDUE,CEMERIVEltP,LCIDUENERANYSEGA MICHEVARRIMKAS!Aoi  STARISLAND 

73 6 

71 
S an guin e Para dis e  Lil Uzi Vert 

76  78  OOGIE MANE,BRANDON FINESSINISWOODECORTIZ,  GENERAliON NOW/ 
BIVEALKEAMPBELLMZRAVESEJTURNEER]  ATLANTC 

28 10 

60 
H ere W ith M e  Marshmello Feat. CHVITCHES 

75  79  MARSHMELLOXTEVE MAC [MARSHMELLO,  lOriME COLLECT[E/ 
SMCCUTCHEORLMAYBERRY,COOKM.DOHERIY]  GLASSNOTE/REPUBLC 

31 15 

NEW S anctuar y  Joji 
IRAISEN ID.D WILSON,IRAISEN,G.MILLER,L.NICCOLO  88RISING/12TONE 

80 

Khalid's new album, Free Spirit, 

continues to bring the singer-

songwriter chart firsts. The set 

debuted as his first Billboard 200 

No. 1 (April 20) and has now 

generated his initial leader on his 

own on the Mainstream Top 40 

airplay tally, where"Talk" rises 3-1. 

His "Love Lies," with Normani, 

ruled the ranking for two weeks 

last September, and "Eastside," 

with Benny Blanco and Halsey, 

led for a week in March. "Talk" tops 

the all-genre Radio Songs chart, 

where it's Khal id's first No. 1, for 

a second week (114.7 million in 

audience, up 8%).  

w, < 
_..1 1 ,rr, I Title CERTIFICATION  Artist 
ice  ee  pRoDucER (soNGvvRITER]  1 mpRINT/pRomoTio N LABEL 

0  0  O tr o Tra g o Sech Feat. Darell 
DIMELO FLOW ICIMORALES VVILLIAMS,O.EÇASTRO 
HERNANDEZ,WASOUEZVALDESIIMENDEZi  RICH 

2 

81 

I i. wu 
1 ce5 

2 

0  
Call You Mine The Chainsmokers &BebeRexha 

84  cli THE CHAINSMOKERS,ANDREVVVVATT IATAGGART,A.PALL,  DISRUPTOR/ 
AJAMPOSLAVVOTMAN,S.MCCUTCHEON;LANN,NJWH IT FIELD)  COLUMBIA 

67 3 

0 0  R ais e d O n C ountr y  Chris Young 
CCROVYDERCYOUNG KYOUNGC.RBARLOWECCROWDER)  RCA NASHVILLE 

83 3 

e Tra m p olin e  SHAED 
SHAED,A.MENDOZA (C.LEE,S.ERNST,M.ERNST)  PHOTO FINISH/CAROLINE 

84 3 

68 80  85  L ov e Ain't  Eli Young Band 
D.HUFF IFLCOPPERMANAGORLEY,S.MCANALLY)  VALORY 

50 10 

C) 

- -- 

86  O c ean Ey es A 
F.BOCONNELL IF.BOCONNELL)  Billie Eilish 

DARKROOM/INTERSCOPE 
84 17  

98 0  0  Ram At It Again  Yells Beezy, Gucci Mane & Quayo 
QUAY IMCONVYAYO.K.MARSHALL,R.D.DAVISC.ROSSER,D.ROBERTS)  MK° 

87 4 

83 
C al ma Pedro Capo X Farruko 

82  88  GNORIEG&RECBge[PEDROCAPO,G.NORIEGA,CIEGONZALEZ 
PER M- EllEyES-RosADQFJMARTINERNA.G.PEREz]  SONY MUSIC LATIN 

71 14 

REENTRY 
0 W a k e U p  Travis Scott 

FRANK ELKERSTHOMASALANSIMAYERNRAVISSCOTEATERFAYE CARA ACK/ 
AFEENY,R.THOMARJR,DIJAHANBIN,PJAHANBIN,MB.DEANJ(GlJNEDBERII  GRAND HUSTLE/EPIC 

30  3 

0  
La La Lan d  Bryce Vine Feat. VG 

95  C li,  SIR NOLAN  SIMON SAYSIeC.RJOHNSIQN,S.ROSEN, 
N.LAMBROYA,K.D.RJACKsONIP CLARK]  SIRE/WARNER 

90 3 

0  SHELnLBI Human j C )  JONASII,PUJONAS,SHEl. aBAncails Brothers 91 2 

N EW Rescue Me  Marshmello Feat. A Day To Remember 
NOT LISTED [NOT LISTED)  .10Y11ME COLLEC11VE 

92 

77 86  93  Bi g O l e Fr ea k  Megan Thee Stallion 
LILIUINA.PETEI.M.MASON,M.DAIR)  150ICERTIFIED/30 0 

65 11 

00 CANIINERcugmEmAvNE515Eokuzy Jam X Ozuna 0 Te R o bar e 
CHRISIEDARGABYMUSICALRVERA RI  VER ANDORRA/ 
IGRIVERAVAZOURAREGARRA,IC_OZUNADRRCER/SAAVE RA,IBMERE 4  SONY MUSRATIN 

91 6  

RE-ENTRY 
Ta p  NAV Feat. Meek Mill 
LONDON ON DATRACKINGORAYAILHOLMES, o  R.R WILLIAMS,A.ESMAILIANWILWEISsi  XO/REPUBLIC 

89 2 

89 
Bak Bella Bib Ozuna x Daddy Yankeexi Balvineasuko xAnuel AA 

97  96  MAMICIINGZIIIMHYDWDJONNIBODIMDIeCOM ME, MVIDRMASIMPERVARGe.S. ,VPIORIMMINVPMEION 
EWSIMPERVAIGAS MAINNISPCI NNODIORRIRA MIG KONITPIRE,CIREIN.ROMQEGAZId  SOW PISICel 

69 8 

N EW 
It's Y ou  Ali Gatie 

0   POP,HAPPYPEREZ,SAMVVISH (A.GATIE,A.ALLAHVERDI, 
AWANSEL,N.PEREZ,SM/ISHKOSKIN.A.SCHIAVONE)  LISN/VVARNER 

97 

87 
96  98  R o b b er y A  Juice WRLD 

N.MIRA E.A.HIGGINS,N.MIRA)  GRADE A/INTERSCOPE 

27 18 

REENTRY 
0 RatksInTheMiddle Nipsey Hussle Feat. Ratty RiCCh 8, Hit-BOy 

HEDBOYBDAVRORBETTgARGHEECIAARMOORE, 
C.AHOLLISAR.B.ADAVINCEICORBETe  ALL MONEY INNO MONEYOUVATIANTC 

26 11 

NEW The Ones That Didn't Make It BatkHome  Justin Moore 
ISSTOVEESBORCHETTAIIMOORE,PDIGIOVANNIC.MCGILLISSTOVER]  VALORY 

100 

(  

24 
PANIC! AT 
THE DISCO 
Hey Look Ma, 
I Made It 

Having first appeared on the 
Radio Songs list in 2006, the act 
adds its second top 10 (11-10; 
58.2 million, up 11%), with both 
reaching the region since last 
November. "High Hopes" went 
on to reign for 14 weeks. 

(  

KELSEA 
BALLE RI NI 
Miss Me More 

70 

After climbing to No.2 on 
the Country Airplay tally 
(June 15), "Miss Me More" 

marks Ballerinkfirst entry on 
Adult Top 40 as a lead artist. In 
March, she reached No. 15 on 
the latter list as featured on The 
Chahismokers—This Feeling." 
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TO OUR READERS •L • a  •  
Billboard will publish its 

next issue on Jul' 20. 
• • 

or 24-7 music coverage, 
I  J. 
oto billbo•ard.coni. 

ON THE COVER 
Illustratiot n by Silnelab. 

7 - 
• 

•  77. 
-  ,...• 

euco entógrabhed 
June 13 in rotAngelgp:lues 
FirtdouiwhIt Y_ouSh-ould • .• 
.Krzieveabqut Ctieá at  4,, 
illbearcl.com/vicigós: 

- 

Jobs of Tomorrow Want 

to level up in the music 

business? Forge your own 

path within it, like these 

drag queen-managing, 

luxury cannabis-

delivering, playlist-

piloting innovators. 

Running Algorithm Nation 

As Spotify's relationships 

with the majors turn 

tense, global head of 

music Nick Holmstén 

New singles by 

Taylor Swift and Drake 

launch in the top 10. 

Pre-saving music on 

Spotify can give labels 

significant access to a 

user's account. 

Remembering Elliot 

Roberts, the iconic music 

manager to Neil Young, 

Tracy Chapman and 

othérs, who died 

June 21 at age 76. 
ve 

7 DAYS ON THE SCENE :* 

20 BET Awards, Firefly Music., 

Festival, Songwriters 

Hall of Fame Induction 

THE BEAT 

25 Chicano artist Cuco 

landed a seven-figure 

record deal with 

lnterscope by keeping 

his independent 

mindset intact. 

28 Inside the one-of-a-

kind deal between 

full-service music 

company EQT and 

Universal Music Group. 

MY BILLBOARD MO MENT 

68 BET Networks CEO 

emeritus Debra Lee 

recalls her first Billboard 

Power 100 placement 

in 2013. 
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FOR THE ENTERTAINMENT 
ICON OF SOUTHERN CALIFORNIA'S ONTARIO 

ier TOYOTA 

A R E N A 
Ontario, California 

(Formerly Citizens Business Bank Arena) 

Booking Contact: 

Adam Millar 

amillar@toyota-arena.com 

909.244.5530 

elet  

This state-of-the-art intimate entertainment venue, 

Toyota Arena hosts concerts, rehearsals, a variety of 

sporting events, family shows, and private special events. 

• Centrally located in Southern California 

• 4.7 Million population 

(14th largest metro area in the U.S.) 

• 2,500 to 10,500 capacity configurations 

• Easy freeway access and ample parking 

• Minutes from Ontario International Airport (ONT) 

Toyota-Arena.com 
11 C W 

M ede a Entertainment and 
Comention Venue Management Toyota Arena I 4000 E. Ontario Center Parkway I Ontario, California 91764 I 909.244.5500 
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AN UNFORGETTABLE EXPERIENCE 
IN THE HEART OF THE STRIP 

Located in the heart of the Strip, Waldorf Astoria Las Vegas offers luxurious 

guest rooms and suites with breathtaking views, a sprawling spa featuring 

customized wellness offerings, and dynamic culinary experiences ranging from a 

modern take on classic French cuisine at Forbes Five-Star Twist by Pierre Gagnaire 

to sipping handcrafted cocktails 23 floors above the glittering skyline at SkyBar. 

WALDORF ASTORIA' 
LAS VEGAS 

waldorfastorialasvegas.com 
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When You Listen, They Watch 
Users who "pre-save" upcoming releases to their Spotify accounts can hear music as 
soon as it's out — but may not realize how much data they're giving up in order to do so 

W
HEN SPOTIFY USERS 
.̀pre-save" certain 
albums or singles, 
labels can get enough 

control over their accounts to 
track what they listen to, change 
what artists they follow and 
potentially even control their music 
streaming remotely. 
To pre-save music, which adds a 

release to a library as soon as it comes 
out, Spotify users click through and 
approve permissions that give labels 
far more account access than the 
streaming giant normally grants 
them. This allows labels to harvest 
more of the consumer data that 
streaming companies usually guard 
for themselves. 
Labels also ask for far more 

permissions than they need. Spotify 
users who, for example, tried to pre-
save the Little Mix single "Bounce 
Back" from links shared by the act or 
its label, Sony Music, were prompted 
to agree that Spotify could allow 
Sony to "view your Spotify account 
data," "view your activity on Spotify" 

BY MICAH SINGLETON 

and "take actions in Spotify on your 
behalf." The exact permissions Sony 
requests are only visible to those who 
click through to the corresponding 
submenus, so users may not fully 
understand all that they're agreeing 
to — or that the changes apply to 
their account unless they change it 
on Spotify's website. 
"I'm not sure if most people realize 

that," says John Tinker, a media 
analyst with Gabelli & Company. 
"There's nothing they're doing that's 
illegal — it's just that no one ever 
actually realizes when they sign off 
on these things what they mean." 
The only access labels need 

to pre-save music to a Spotify 
account is permission to "add and 
remove items in your Library." 
But the submenus for Sony's Little 
Mix campaign asked users for 16 
additional permissions, including 
to "control Spotify on your device" 
and "stream and control Spotify on 
your other devices." In its campaign 
for Chris Brown's new single 
"No Guidance," featuring Drake, 

Sony asked to "upload images to 
personalize your profile or playlist 
cover" and manage who you follow 
on Spotify. (Spotify, Sony and the 
other major labels declined to 
comment for this story.) 
The exact permissions requested 

vary among campaigns, but 
Sony often asks for the most, 
according to over a dozen pre-save 
campaigns reviewed by Billboard. 
Universal Music Group's pre-
save campaigns usually ask for 
io additional permissions; in its 
campaign for "Ritual" — the recent 
single from Tiësto, Jonas Blue 
and Rita Ora — it requested access 
to the user's birthdate. Warner 
Music Group routinely asks for 10 
additional permissions, including 
full control over private playlists 
in the campaign for the Black Star 
Dancing EP by Noel Gallagher's 
High Flying Birds. (All three 
major labels adhere worldwide 
to the European Union's General 
Data Protection Regulation, which 
mandates that users be allowed to 
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22.21B 
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Album sales plus track-equivalent 
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see the data companies keep about 
them and, in some cases, ask for it 
to be deleted.) 
"These permissions strike me 

as expansive and beyond what 
a reasonable consumer would 
expect," says Frank Pasquale, a 
law professor at the University of 
Maryland who studies the ethical 
implementation of technology. "On 
the other hand, the larger picture 
is that as the Facebooks, Googles 
and Amazons of the world get so 
much data about people, every 
other company is just going to do 
the same. I can see why [the labels 
are] doing it: because they fear if 
they aren't as aggressive as Google 
and Facebook they're going to lose a 
competitive advantage." 
Pre-save campaigns, which 

boost the first-week listening that 
can drive strong chart debuts, 
quickly became a music business 
marketing staple after Spotify 
added the feature as part of a 2017 
update to its API, the software 
that allows online programs to 
share data. But the feature has also 
become a way for major labels, and 
sometimes other rights holders, 
to get data on listeners. In some 
cases, labels could potentially even 

have the right to control playback 
on devices running Spotify, like 
Sonos speakers, although Billboard 
hasn't seen evidence of that 
happening. It does not appear that 
third parties can change or cancel 
subscriptions or access a user's 
payment information, according to 
the permission requests reviewed 
by Billboard. 

"No one ever 
actually realizes 
when they 
sign off on these 
things what 
they mean?' 

—John Tinker, 
Gabelli & Company 

Major labels are not the only 
parties who can ask for these 
kinds of permissions. Independent 
singer-songwriter Ingrid 
Michaelson is using the digital 
marketing company feature.fm 
in the pre-save campaign for her 
upcoming album, Stranger Songs, 

and asking for 12 additional 
permissions beyond those needed 
to pre-save the album — including 
access to users' email addresses 
and control over private playlists. 
Pre-saving provides a service to 

fans, and labels do need a certain 
amount of access to user accounts 
to provide it. But Spotify has 
made it hard to see the extent of 
permissions that labels ask for, and 
it hasn't taken actions to restrict 
the kinds of information third 
parties can request — or what they 
can potentially do with it. In some 
cases, for example, when users give 
a label permission to view their 
email addresses, it adds them to an 
artist mailing list. 
Other streaming services have 

different policies. For example, 
Apple Music does not share 
any identifying information 
on subscribers, in line with the 
company's approach to user privacy. 
Apple does allow third parties to 
view users' music libraries and 
recently played songs; it also allows 
third parties to create and modify 
user playlists with permission, 
although it makes clearer what 
access companies are asking 
for. It does not offer a way for an 

outside entity to get control over an 
account or gain access to personal 
information like an email address. 
At a time when media coverage 

and users are focusing more on 
online privacy, the data collection 
practices of streaming services 
and rights holders haven't received 
much attention. That could change 
soon, however, as companies — 
which have in the past sought 
to cover themselves legally by 
asking for the widest range of 
permissions — shift to asking for 
only what's necessary. On May 28, 
The Washington Post reported that 
Spotify was among the many iPhone 
apps that use data trackers to pass 
along information about users or 
devices to third parties in the middle 
of the night, while users sleep. 
"I think Spotify could do a lot 

better, and they ought to be clearer 
about the nature of consent," says 
Pasquale. "Individual consumer 
action will change nothing: Most 
people are just too busy to hear 
about this problem and act on their 
own. Regulators have to step in and 
be aggressive in terms of punishing 
things that are clearly unfair or 
deceptive and making sure there are 
some basic standards that are met." 0 

ELLIOT ROBERTS 
1943-2 019 

W
e met Elliot Roberts for the first time in 
1999, at a club called The Starfish Room 

in Vancouver. Elliot had flown up from Los 

Angeles to see us play after hearing our 

first album, Under Feet Like Ours. Elliot had managed Neil 

Young for decades, and they ran a Santa Monica, Calif.-

based label, Vapor Records, which was then distributed 

by Warner Music. He was interested in signing us, and we 

were beside ourselves. We were 19. 

After the show we went with Elliot to a bar. I remember 

feeling giddy and ordering a drink that came in a neon 

plastic cup. Over the next few hours Elliot regaled us with 

stories about his current and former clients — Neil Young, 

Bob Dylan, Tom Petty and Joni Mitchell, to name a few — 

and how he started Asylum Records with David Geffen. 

When he assured us there was something special about 

us, we believed him. 

Elliot offered us a recording contract that night. With 

it, he offered something we needed even more: time to 

develop our craft that major labels couldn't have given 

us. He promised us a career. He promised us we'd make 

records as long as we wanted, and that we'd write our best 

music in our 30s. 

A few months later we signed with Vapor — and shortly 

after that, Elliot had us opening for Neil in amphitheaters 

across North America. Over the next six years we released 

three albums with Vapor, and Elliot came through on every 

promise he made. He gave us time to develop — to grow, to 

write, to travel, to fall in love and have our hearts broken. We 

put it all into our music, and, as Elliot prophesied, we went 

on to write some of our best songs in our 30s. 

It wasn't all business with Elliot, though. Soon after we 

signed to Vapor, we told Elliot we were gay. We had just 

turned 20. "Should we be honest if someone asks us about 

our sexuality in an interview?" we wondered, wide-eyed. 

At the time, it wouldn't have been unusual for someone 

of Elliot's age and position to have cautioned us against 

being honest. Many artists have told us how a manager, 

agent or label advised them to stay in the closet for the 

supposed good of their career. But Elliot just chuckled 

and told us to always be ourselves. So we have been. 

By encouraging us to be ourselves, Elliot tied the future 

success of our band to transparency and honesty. And 

that gives us an origin story unlike those of other acts — 

one full of hope, support and sage advice. 

Hearing about Elliot's passing leaves us heartbroken 

for his family, friends, longtime clients and partners in this 

business of art. He was an infectious, charismatic and 

generous man who did so much for so many. He helped 

bring important voices to the world and managed and 

released beautiful and necessary music his entire life. 

We will be forever grateful for Elliot's instincts and for his 

kindness to us. Twenty years ago he took a shot on two 

queer kids from Calgary and ended up playing a significant 

role in both the career we've had and also the people we 

grew up to be.  —TEGAN QUIN and SARA QUIN 
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NIELSEN YEAR-TO-DATE REPORT 

Streams Rise; Lil Nas X Marks Top Spot 
Online plays are up and sales are down in the first part of a year dominated by 
"Old Town Road" and Ariana Grande's Thank U, Next album 

BY ED CHRIST MAN 

The pace of streaming growth in the United States continues 

at a gallop, with overall on-demand streams year-to-date rising 

to 507.66 billion, up 31.6% from 385.75 billion during the same 

period last year. But not even streaming is immune 

from the laws of math: As the base gets bigger, it's 

harder to maintain exponential growth, and its 

increase so far this year is 10 percentage 

points lower than the 47% growth recorded 

at midyear in 2018 over 2017. 

So far in 2019, on-demand audio 

streams reached 333.5 billion — up 

27.8% from 261 billion during the same 

time period in 2018 — while on-demand 

video plays totaled 174.2 billion, a 39.6% 

increase over 124.7 billion in 2018. 

Overall, audio and video album consumption 

units climbed to 351.65 million, a 15.7% increase 

over last year. 

Lil NasX's "Old Town Road" was the most-

streamed song, while Ariana Grande's Thank U, 

Next generated the most activity with 1.55 million 

album consumption units. The only other album 

LilNas X 

4 

ALBUMS BY CONSUMPTION [Year To Date] 

ARTIST ALBUM  UNITS 

1  ARIANA GRANDE Thank U, Next 1.55M 

2  BILLIE EILISH When We All Fall Asleep,  1.3M 

Where Do We Go? 

3  KHALID Free Spirit  929K 

4  LADY GAGA &  A Star Is Born Soundtrack  889K 

BRADLEY COOPER 

5  A BOOGIE WIT DA Hoodie SZN  810K 

HOODIE 

6  POST MALONE  beerbongs & bentleys  756K 

7  DRAKE Scorpion  718K 

8  QUEEN Bohemian Rhapsody 

(The Original Soundtrack) 

705K 

9  JUICE WRLD Death Race for Love  675K 

10  JONAS BROTHERS  Happiness Begins  663K 

VINYL ALBU M SALES [Year To Date] 

ARTIST ALBUM UNITS 

1  QUEEN Bohemian Rhapsody 

(The Original Soundtrack) 

61K 

2  QUEEN Greatest Hits 1 49K 

3  BILLIE EILISH  When We All Fall Asleep,  47K 

Where Do We Go? 

4  SOUNDTRACK  Guardians of the Galaxy:  33K 

VARIOUS ARTISTS  Awesome Mix Vol. 2 

5  THE BEATLES Abbey Road  33K 

6  PINK FLOYD  The Dark Side of the Moon  32K 

8  FLEETWOOD MAC  Rumours  29K 

9  MICHAELJACKSON  Thriller  29K 

10  BILLIE EILISH Don't Smile at Me  28K 

All data cited in this story is cornpiled by Nielsen Music. In this report, Billboard is using a 
24-week period for 2019, running from Jan. 4 through June 20, cornpared with last year's 
report, which covered Dec. 29, 2017, through June 14, 2018.1n mid-2018, Billboard and Nielsen 
adopted different weighting for audio consumption units for paid-audio streams (1,250 streams 
per unit), ad-supported streams and video streams (3,750 streams per unit). Last year's al burn 
consumption units were updated to reflect the current ratios for this story, in order to present 
an accurate comparison. 

to generate over 1 million units so far this year is Billie Eilish's 

When We Fall Asleep, Where Do We Go? (1.3 million). Last year 

at this point, five albums had crossed the million-unit mark, led 

by Post Malone's beerbongs& bentleys. 

Universal Music Group remains the industry leader in 

U.S. market share by distribution ownership, at 38%. 

Sony Music Entertainment is down slightly to 25.5%, 

and Billboard estimates Warner Music Group at 

20.9%, while independents collectively distribute 

16%. By label ownership, UMG has a 27.5% slice, 

Sony 19.6%, WMG 16% and indies 36.9%. 

R&B/hip-hop continues to grow faster than 

the overall industry, up 17% over 2018 and 

accounting for 26.5% of the U.S. market. Rock 

remains the No.2 genre, dropping to 19.4% of the 

market from 21.8%. Pop came in third, at 13.1% 

of album consumption units, followed by country 

and Latin. The erosion of physical sales also continues: 

• CD sales dropped 20.6% to 24.7 million copies, while \ k,  

track (down 25.6%) and digital album (down 24.4%) 

downloads fell even faster. But vinyl sales keep 

growing: up 9.6% to 7.72 million copies. 

SONGS BY ON-DE MAND STREAMS [Year To Date] 

ARTIST SONG  UNITS 

1  LIL NAS X Old Town Road 1.34B 

2  POST MALONE &SWAE LEE  Sunflower 850M 

3  ARIANA GRANDE 7 Rings  777M 

4  TRAVIS SCOTT Sicko Mode  623M 

5  HALSEY Without Me  599M 

6  J. COLE Middle Child  583M 

7  POST MALONE Wow.  583M 

8  BLUEFACE ThotMna  558M 

9  MARSHMELLO& BASTILLE  Happier  529M 

10  YNW MELLY 

O WNERSHIP 
BY LABEL* 

Murder on My 

Mind 

499M 

O WNERSHIP 
BY DISTRIBUTION 

UMG 
38.01% 

Indies 
15.6% 

WMG 
20.9% 

Sony 
25.47% 

Note: Market-share totals may not equal 100% due to rounding. 
*Billboard estimate calculated using Nielsen data. 

UMG FACES CLASS 
ACTION OVER FIRE 
Artists want compensation for 
the destruction of their masters, 
but their case isn't simple 

BY COLIN STUTZ 

On June 21, a putative class action 

lawsuit was filed against Universal 

Music Group on behalf of artists whose 

master recordings are believed to have 

been destroyed in a 2008 fire on the 

Universal Studios backlot where they 

were stored. The main issue: To whom 

did the masters belong? 

That suit — brought by attorneys 

representing Soundgarden; Hole; Steve 

Earle; Tom Petty's ex-wife, Jane 

Petty; and Tom Whalley (on behalf 

of the Afeni Shakur Trust, which 

oversees the estate of Tupac Shakur) 

— seeks half of UMG's proceeds from 

a legal settlement and a reported 

insurance payment relating to the 

fire, plus half of whatever value 

they didn't cover. The case will come 

down to "good old American property 

rights," says an attorney who works 

for several legacy acts and estates 

that aren't part of the lawsuit. "As 

in, who owns the property?" 

The plaintiffs assert that UMG 

breached its responsibility to 

protect the tapes lost — which held as 

many as 500,000 songs, according to an 

investigation in The New York Times 

Magazine, although a UMG archivist 

said the damage was "overstated." 

But most recording contracts 

don't explicitly mention that 

responsibility, and there's a legal 

distinction between the physical 

recordings and the intellectual 

property they contain. Standard 

contracts give labels ownership 

of physical recordings, so UMG 

will presumably claim the property 

damaged was its own. (UMG declined 

to comment.) The lawsuit says these 

acts expect to reclaim the rights to 

their recordings under the reversion 

provisions of the 1976 Copyright Act 

— which is not a settled issue, as 

major labels maintain the recordings 

are works for hire — but the law says 

nothing about physical property. 

There could be other legal arguments 

— including claims on lost earnings 

for material that no longer exists in 

high-definition form. These could be 

valid claims, says the attorney, but 

they are "arguments for which there is 

no precedent that I'm aware." 
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Vaughn 
Malefic 
How a former energy executive 
plans to upend the live music biz 

BY HANNAH KARP 

PH OTOGRAPHED BY ANDREA BEHRENDS 

W
ITH THE TOURING 
business increasingly 
dominated by concert 
promotion giants Live 

Nation and AEG, it ain't easy being an 
independent promoter. Vaughn Millette, 
though relatively new on the scene, may be 
better prepared than most. 
"I'm kind of a self-taught, obsessive 

student of military special operations — 
a small unit trying to take out a bigger 
army with a quick strike," says the soft-
spoken, 42-year-old father of three. "The 
main theory is you're trying to achieve 
relative supremacy before the opponent 
knows you're there." Millette merged 
his small startup, Jobu Presents, with 
the 2o-year-old, Nashville-based indie 
promoter Outback Concerts in December, 
acquiring the majority of the shares, quietly 
relaunching with Outback founder Mike 
Smardak as Outback Presents in January 
and doubling staff since then. 
A former wealth adviser, Millette first 

tested his special-ops skills in another 
industry — the energy sector — founding 
a power-plant-finance startup that 
competed "with the Shells and Chevrons 
of the world" before selling his pipeline to 
Panasonic in 2014. 
Scouring the business world for 

industries to disrupt, Millette became 
intrigued by live music and set out to 
understand it from the inside. He started 
by helping promoters distribute thousands 
of tickets to the secondary market before 
they went on sale widely. 
As he armed himself with insight, he 

launched Jobu Presents in 2016, and 
was hired to produce the Prince tribute 
concert following the pop star's death 
that April. Millette backed out and 
sued the Prince estate and its former 
administrator and advisers for fraud. 
That landed Millette's stealth unit in 
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the press for the first time — and hurt 
business, he says. 
But then he landed his first big artist 

client: Jason Isbell. Millette promoted 
Isbell's tours through 2018, while pitching 
a wide range of top acts and their teams 
on why they should let him promote their 
concerts. Artists often "only see so% of the 
actual revenue" from a show, says Millette, 
when a promoter might have promised 
90%. Now working with nearly 100 acts — 
including Alan Jackson and Alabama 
— through Outback Presents, Millette 
spoke with Billboard on his plans to become 
the third bidder for major tours. 

Five years ago you were building 
power plants. What led you into the 
concert business? 
I wanted another big challenge in a 
new market, so I started to look at the 
monopolies, or so-called monopolies 
out there, to see what looked the most 
vulnerable. I was looking for a life that 

would be a little better than the power 
plant business, with better travel and less 
regulation, so I landed on live music. As 
I started to learn how it worked, I quickly 
became obsessed and started a mission to 
clean it all up. 

What did you want to clean up? 
I saw how a show settlement happens. 
The promoter's expenses are not always 
how they are printed. As an outsider to 
music, it struck me as jaw-dropping. It 
might be common practice in music, 
but that doesn't change the laws of our 
country. The ways tickets get out to the 
secondary market also struck me as very, 
very wrong. 

How do tickets get there? 
Through sponsorship, through direct-to-
broker deals. I think that if Live Nation 
woke up tomorrow morning and decided 
there should be no secondary market, 
there wouldn't be. That technology 

Tour marketing is one of 
the main areasopen for 
disruption,says Millette, 
photographed June 18 
atOutback Presents in 
Nashville. If I tell you the 
show is Oct. 15,telling 
you that dayover and 
over isn't going to make 
a difference if you're not 
a fan, or if you don't know 
the artist." 
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exists. Minimally, it could be an option 
for artists who want to sell tickets to fans 
at reasonable prices. But they're making 
$1 billion-plus from the secondary 
market and they need to grow that as a 
public company. 

So what was your first move? 
I thought I needed a perfect understanding 
of how it all functioned before I could 
possibly concoct a plan to make it better. 
I started by putting myself out there to 
people in the industry and my future 
competitors as someone who could help 
them sell tickets. Seeing the tickets flow 
directly to me in the thousands per show, 
before the on-sale, was eye-opening. But I 
never bought a ticket as a broker. I was just 
seeking proof of how it worked. 

Then you launched your own company. 
How did you get anyone to buy in? 
I went around and pitched my idea, and 
how it could work and what a tour could 
look like — and I got a lot of, "That sounds 
great, come back to me when I can be 
No. 2." It took about 12 months before I 
got client 1, Jason Isbell, to whom I will 
always owe the largest debt of gratitude. He 
said, "The music industry needs this, and 
someone's got to be first, so I'll do it." 

How do you run your current business 
differently from your rivals? 
We differ through being real partners 
and perfectly transparent with artists, 
so all our expenses are the exact dollars 
we spent, and we show that. If rent is 
rebated back, that rebate flows back to 
our artists. If the venue rebates it back, 
we don't print a $5o,000 rent but then 
get $30,000 back from the venue and 
continue to pretend as if the rent was 
$5o,000 when it was always agreed that 
we would get $30,000 back. Also, we do 

1.11111111 
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not ever put a ticket anywhere without 
our artists signing off on it. 

Given your experience helping 
promoters move tickets on the 
secondary market, do you offer your 
artists that service? 
We do not. I don't want to be putting 
tickets on the secondary market in 
any way. That said, we have done an 
experiment or two to see if there are ways 

Have you seen that work yet? 
We more than doubled the ticket sales 
and gross for two artists that were 
previously working with a competitor, 
who claimed we couldn't sell tickets. One 
artist went from grossing $250,000 on 
average to $600,000. 

Where does your funding come from? 
We have a private equity fund that 
supports our tour advances and 

"We can match any tour offer the nine-
digit offers most independents can't." 

to hurt broker pricing. We're really trying 
to make sure fans can buy tickets at the 
price the artist wants them to. 

But what if an artist wants to sell their 
own tickets on the secondary market? 
Our artists would actually use 
Ticketmaster Platinum. That way they're 
being up front with their fans. 

You also promise year-round media 
support. What does that mean? 
There's opportunity for every tour to be 
better marketed — it's often done in too 
cookie-cutter of a way. As a thank you 
to Jason Isbell, we ran a couple hundred 
commercials on the History Channel for 
his album, which was nonrecoupable to 
us. I think the album recharted for a time. 
Tour marketing itself is rather ineffective. 
We need to spend a year trying to market 
the artist's music, to convert a bigger 
percentage of locals to fans. 

guarantees, and otherwise we're self-
financed. We're fortunate that we can 
match any tour offer — the nine-digit 
offers that most independents can't. 

The live business is booming and many 
artists think they're making plenty of 
money with their current promoters. 
Why would they switch? 
To artists who want to be treated as 
true partners and not just cash cows, 
and artists who care about their fans 
and don't want them being gouged by 
their own promoters, you should come 
work with us. To employees of our 
competitors who are tired of having 
to do the things they do to people they 
consider friends, you should come work 
with us. This is still the beginning. But 
we are here to change it all, and we are 
not going anywhere. 0 

1 Campbell's soup 
sculpture by Nashville-
based artist Herb Williams. 
2 Credentials for several 
of Millette's shows, 

including the Nashville 
Comedy Festival, which 
his company put on in 
April. 3 Custom KAWS Air 

Jordan 3s by Damian Sim 
and BespokeIND, one of the 
100-plus pairs in Millette's 
collection. 4 Concert 
posterfor Jason Isbell & 

The 400 Unit's first tour 
under Outback Presents, in 
January-February 2018. 
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Crowd Funded 
The Bonnaroo festival's charity arm marks 10 years — and $7 million in donations 

BY TATIANA CIRISANO 

W
HEN THE FIRST BONNAROO 
Music & Arts Festival came 
together in 2002, its founders — 
college friends Ashley Capps, 

Richard Goodstone, Rick Farman, 
Jonathan Mayers and Kerry Black —didn't 
want to just organize a music event. For four 
days a year in Manchester, Tenn., they wanted 
to create a community. "That original fan base, 
they were looking to be represented, to camp, 
to see a good live show," says Jeff Cuellar, vp 
strategic partnerships at festival promoter AC 
Entertainment. Before long, that vision grew: 
"We wanted to provide a positive impact that 
extends from our Bonnaroovian community to 
the state of Tennessee and beyond." 
That meant ensuring the festival had a 

charitable component. Since 2002, organizers 
have donated over $7 million to a wide range 
of causes, from Habitat for Humanity to the 
Country Music Hall of Fame and Museum. 
In 2009 the festival's founders launched the 
Bonnaroo Works Fund, which claims a portion 
of the proceeds from ticket sales and oversees 
on-site activities like a silent auction and a 5K 
run. At the end of each fundraising cycle, the 
BWF board distributes grants between $1,000 
and $10,000 through an online application 
process to nonprofits with Tennessee-based 
arts, education and sustainability initiatives. 
While festival organizers made a habit of 

one-off donations from the start, like setting 
aside $30,000 to help build a skate park in 
Manchester that opened in 2008, the fund 
raised a record $250,000 in its 2014-15 cycle, 

just after its inaugural executive director, Nina 
Miller, pushed to register it as a 501(c)(3). 
Kelsey Dewald, a former executive at 

London-based Extreme Music, took the reins 
from Miller in March 2018. "I recognized the 
power that music has in making an impact," 
she says, and not only conveying significance 
but generating significant funds." In Dewald's 
first year, the BWF awarded over $236,000 
to 40 nonprofits, including HeadCount and 
Musicians On Call. This year's total is on track 
to be similarly impressive. Held Tune 13-16, 
Bonnaroo hit capacity with 8o,000 tickets 
sold, and put $2 per ticket toward the fund. 
The BWF recently helped cover costs 

for the Nashville Children's Theatre to 
put on shows in lower-income areas of 
Tennessee, and funded solar panels for 
the roof of the Manchester Coffee County 
Conference Center. 
The current grant cycle kicked off in Tune 

and will run through August. Going forward, 
"we're making sure that we're not [just] giving 
money once a year," says Dewald. This year 
marks the first time the fund has overseen 
the on-site sustainability center Planet Roo; it 
also signed a new partnership with Propeller, 
a web startup where members earn points 
for completing socially conscious actions like 
registering to vote, to be exchanged for VIP 
festival tickets or meet-and-greets. 
"People think they're in another world 

here," says Dewald about Bonnaroo. "That 
kind of experience is incredibly impactful and 
inspires them to go out and make a change." 0 

The Roo Run, 
put on by the 

Bonnaroo Works 
Fund in June. 

New Deals 
Logic's BobbyBoy 
Records entered a 
joint venture with 
Def Jam. 

EMPIRE Records 
signed London 
singer Afro B. 

Pulse Music Group 
signed James 
Blake to a global 
publishing deal. 

Luis Fonsi signed 
a record deal with 
Universal Music Latin 
Entertainment and a 
co-management pact 
with Global Talent 
Services. 

Executive Turntable 
Warner Music 
Group named Oana 
Ruxandra executive 
vp new business 
channels/chief 
acquisition officer. 

Former Sony/ATV 
Nashville head Troy 
Tomlinson was 
named Universal 
Music Publishing 
Group Nashville's 
first chairman/CEO. 

Big Deal Music Group 
named Jamie Cerreta 
and Casey Robison 
co-presidents, upping 
Kenny MacPherson 
to CEO. 

Spotify named 
former lnterscope 
Records CFO Jeremy 
Erlich head of music 
strategy 

Merlin CEO Charles 
Caldas announced 
plans to step down at 
the end of 2019. 

YouTube named 
Martin Kon vp 
strategy 

Media Alert 
Woody Guthrie's 
children,Arlo and 
Nora, were named 
king and queen of 
the Coney Island 
Mermaid Parade in 
Brooklyn. 

Smithsonian 
Folkways acquired 
Stinson Records. 

Live Nation 
announced plans to 
buy out Su perfly's 
share of Bonnaroo. 

Obits 
Philippe Zdar of 
French house duo 
Cassius died at 52. 

Recording Academy 
co-founder Dennis 
Farnon died at 95. 

Read more about their 
lives and impact at 
billboard.biz. 
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JUNE 4, 2019  DREAM NASHVILLE HOTEL 

Billboard's third annual Country Power Players event, held at the Dream Nashville 
Hotel in Music City, celebrated the industry leaders who are influencing the world 
of country music today. The evening's highlights included Universal Music Group 
Nashville president Cindy Mabe receiving her Executive of the Year award from 
her 9-year-old daughter, and Luke Combs taking home his Billboard Music 
Awards for top country album, top country male artist and top country artist. 

Several acts on the UMG Nashville roster came out in support of Mabe, such as 
Keith Urban, Caylee Hammack and Little Big Town, which performed its new song 
"The Daughters." Other artists and songwriters who were in attendance included 
Miranda Lambert, Brett Young, Ashley Monroe, Chris Janson, Eric Paslay, Chris 

Lane and Ingrid Andress. 

Thank you to our 2019 partners Shiner Beer, City National Bank and 
Dream Nashville Hotel. 

? Os It 
PLAYE k 

NATIONAL BA 
SC COMPANY 

1Shiner Bock on display at the Country Power Players 
celebration. 2 Combs with his Billboard cover. 3 From 

left: BBR Music Group's Jon Loba, Spotify's Brittany 

Schaffer and artist Blanco Brown. 4 Artist Lauren 

Jenkins on the red carpet. 5 Manager Marion Kraft 

(center) with two of her clients, Monroe (left) and 
Lambert. 6 Andress (left) and little Big Town's Karen 

Fairchild. 7 Executive of the Year Mabe. 8 The Shiner 

Bock bar at Country Power Players. 9 City National 

Bank executives Lori Badgett (left) and Diane Pearson. 
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BET Awards 
LOS ANGELES, JUNE 23 

HOST, CO MEDIC ACTRESS AND W ASHINGTON, D.C., NATIVE 

Regina Hall kicked off the 19th annual BET Awards by leading 
a marching band — featuring her hometown's go-go pioneers 
E.U. and Rare Essence — in a humorous take on Beyonces 
iconic Coachella set from the Netflix documentary Homecoming. 
Her mock performance was rivaled by Cardi B and Offset, who 
teamed up for an electrifying mashup of "Clout" and "Press"; 
Lil Nas X and Billy Ray Cyrus, who together prompted a massive 
dance/singalong to their smash hit "Old Town Road"; and H.E.R. 
and YBN Cordae, who addressed social issues on the compelling 
"Lord Is Willing." Elsewhere, T.I., Marsha Ambrosius,YG, 
DJ Khaled and John Legend delivered an emotional tribute 
to humanitarian award honoree Nipsey Hussle. The evening's 
highest honor went to Mary J. Blige, who accepted her lifetime 
achievement award by saying, "Although I am a leader, a 
queen and a living legend ... I'm here to serve" — and that she 
did, serving up a scorching medley of classics from "I'm Goin' 
Down" to "Just Fine," with surprise assists from Lil' Kim and 
Method Man. Rihanna, who presented Blige with her award, 
summarized Bilge's success best: "You have set the bar for 
relatable and timeless music."  —GAIL MITCHELL 

"Yeah, I know ,a lotof hair,"joked Blige before beginning her 
Speech. "It's a bigday,you know?"Thesinger shouted out 

her entirefamily, particularlythanking her mother — who was 

sitting in the audience —for her good cooking. 

1 From left: Hussle's family — son Kross Ermias 
Asghedom, sister Samantha Smith, mother 
Angelique Smith, daughter Emani Asghedom 
and father Dawit Asghedom — accepted the 
humanitarian award in his honor. 2 H.E.R. 
3 From left: Lil Nas X,"Old Town Road" producer 
YoungKio and Cyrus. 4 Cardi B. 5 Ella Mairs "Trip" 
won the Coca-Cola Viewers' Choice Award. 
6 BET president Scott Mills (left) and former 
programming president Stephen Hill. 
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Songwriters Hall 
Of Fame Induction 
Ceremony 
NE W YORK. UNE 13 

CELEBRATING ITS 50TH ANNIVERSARY, THE SONG WRITERS 

Hall of Fame inducted John Prine, Yusuf/Cat Stevens and 
Missy Elliott, among others, during its annual dinner. Elliott 
revealed she has new music and four videos coming," 
and SHOF chairman Nile Rodgers announced that the 
organization is partnering with the Grammy Awards to 
create a traveling exhibition that will explore the craft of 
songwriting and help gain recognition for the giants of the 
discipline. Later, industry legend Clive Davis presented 
Carole Bayer Sager with the Johnny Mercer Award (which 
goes to SHOF members); Halsey received the Hal David 
Starlight Award, which goes to a young creator; and Justin 
Timberlake performed a medley of his hits after accepting 
the Contemporary Icon Award. The SHOF board also honored 
president/CEO Linda Moran with the Champion Award, 
with board member and Universal Music Publishing Group 
president of North America Evan Lamberg acknowledging 
that Moran's leadership has helped the awards dinner become 
"the [industry] event to be at for the year."  —ED CHRISTMAN 
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1 Elliott was the first female rapper 
to be inducted. 2 From left: Patti 

LaBelle, Sager, Jonas Myrin, Desmond 
Child and Jordan Smith performed 
Sager's Grammy-winning co-
written hit"That's What Friends Are 

For." 3 Lamberg (left) and Moran. 
4 Inductees Yusuf Islam (formerly 
Cat Stevens) and Jack Tempchin. 
5 Universal Music Publishing 
Group chairman/CEOJody 

Gerson (left) and inductee Dallas 
Austin. &lack Antonoff (left) and 
Sara Bareilles (right) presented 
Martin Bandier with the Visionary 
Leadership Award. 7 Timberlake. 

8 Diane Warren and Mark Hudson 
backstage. 9"Tonight wasa very 
special night for Ashley. Halsey had 
to take the passenger seat," wrote 

Halsey on lnstagram. 10 Bonnie Raitt 
and inductee Prine performed his 1971 
hit"Angel From Montgomery." 

SONGWRITERS 1 THEO WARGO/GETTY IMAGES, 2 ANGELA WEISS/AFP/GETTY IMAGES, 3, 5, 8 GARY GER SR OFF/GETTY IMAGES, 4, 6, 7, 10 
LARRY BUSACCA/GETTY IMAGES, 9 DIMITRI OS K AMBOUR IS/ WIREIMAGE, FIREFLY 1-4 COURTESY OF ALI VECO VER AGE/FIREFLY MUSIC FESTIVAL, 



Firefly Music Festival 
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1 Tyler, The Creator wore his 
blond ICOR wig on June 21. 
2 Post Malone set the stage 
ablaze for "rockstar" on 
June 23. 3"This is my music 
and my mind and my art," 
wrote Alison Wonderland 
on lnstagram on June 14, 
declaring she will play 
mostly her own material at 
festivals. She took Firefly's 
Prism stage on 1 une 22. 
4 Twenty-four hours after 
rocking the Lawn stage 
on June 21, Courtney 
Barnett jetted to San 
Francisco for Clusterfest. 
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The 21-year-old Chicano artist landed a seven-figure record deal with 
lnterscope by keeping his independent mind-set intact 

BY ISABELIA HERRERA 

PHOTOGRAPHED BY CHRISTOPHER PATEY 
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the beat 

ON OCT. 8, 2018;EXACTLY TWO 

years after Cuco and his band 
played their first live sht-ow_, they 
alma' ost din in a nightmarish car 
accident. Earl Y that mornirig, as the 
musicians cruisjd down the I-40 
highway in Tennessee, the driver 
of their passenger:van lost control 
and overcorrected, causing the 
vehicle to tip over in the slow lane. 
As they scramblSd out in sedrch of 
safety on the shoulder, a tractor-
rerdiler slammed into the vean' which 
then hit Cuco and his bandmates, 
knocking them unconscious. 
The next few months swirled into 

a punishing blur of canceled tour 
dates, hospital visits, group therapy, 
insurance bills and painkillers to 

working on new music felt like 
escaping the fact that I just got out of 
[the accident]," says the Hawthorne, 
Calif., native born Omar Banos. 
"I was living with my pain, but also 
trying to enjoy the time with it." 
The album takes the whimsical 

synth pop and psych influences 
that defined his three previous 
projects into new territory, further 
exploring glimmers of bossa nova, 
airy piano keys and spiraling, lo-fi 
interludes. But the biggest shift is 
in the lyrics, which dig deeper than 
his bilingual teen-dream anthems 
have in the past and overflow with 
profound sorrow in both matters 
of the heart and healing after 
his accident. On "Ego Death in 

"The connection he had with his 
audience at that point was 
unmatched to anything I had 
ever seen."  Doris Muñoz, manager 
alleviate the discomfort of Cuco's 
injuries from the crash. Most of the 
material that would have become 
his debut album was on his laptop, 
which had been lost. So he started 
again, seeking catharsis and a way 
out of his trauma. 
The result is Para Mí, a 13-track 

album composed in Cuco's bedroom, 
out July 26. lust being home and 

Thailand," he contemplates self-
medicating to cope: "Take this and 
fly away/Till the substance numbs 
the pain." Fortunately, Cuco hasn't 
lost his penchant for absurdist 
humor outside of his music: The 
21-year-old often posts memes to 
his self-deprecating Twitter handle, 
@icryduringsex. 
Para Mí marks Cuco's major-label 

Cuco onstage as 
a special guest of 

rock band CHON at 
Coachella in April. 

debut, following an explosive 
bidding war that came to a head 
this past spring. Interscope, which 
is riding a hot streak of breaking 
such new talent as Billie Eilish, Juice 
WRLD, Ella Mai and Da Baby, won 
him over with a seven-figure offer. 
Cuco will also join a roster of Latinx 
acts like Kali Uchis and Melii. 
The joint-venture licensing deal 
guarantees that Cuco's music will 
be available in Latin America, with 
distribution support from Universal 
Music Latin Entertainment. It also 
allows Cuco — who has raked in 
290.6 million streams, according 
to Nielsen Music — to maintain 
much of the freedom he had as an 
independent artist. He can release 
his music in various formats — 
mixtapes, singles, EPs or proper 
albums — so long as he records a 
certain number of tracks. He also will 
continue to own all of his masters. 
"It was a huge relief to finally have 

that settled," says Cuco of ending 
the ongoing negotiations, citing 
Interscope's flexibility as a winning 
factor. But he's glad he took his time 
and recommends that any other indie 
artist on the fence should do the same. 
"It helps you see the bigger picture," 
he says. "There are definitely some 
things you can't do without a label," 
but when it comes to signing, "you 
need to really know what's happening. 
Why you're making these decisions. 
Essentially, it's always going to come 
down to the terms you get." 
Cuco is far removed from his 

days as a college dropout who 
would perform with his band in Los 
Angeles backyards. He can trace 
his big break back to one show 
in particular in early 2017. Music 
manager Doris Munoz —an L.A. 
native who was 23 at the time and 
had founded a management firm 
fresh off her college graduation — 
had heard whispers of Cuco's talent 
from friends and decided to drop by 
one of the backyard gigs. There, she 
found herself smack dab in a horde 
of smitten local teens. 
"The connection he had with 

his audience at that point was 
unmatched to anything I had ever 
seen," says Muñoz. "[There were] 
Latinx teens singing every single lyric 
in English and Spanish to his music, 
which is inspired by our culture; it 
gave me chills. When the trumpet 
came out and everyone started 
screaming, that was the moment I 
knew Cuco and his fans would shift 
the culture for our community." The 
next day, Muñoz convinced Cuco to 

CUCO'S 
CORE CREW 
DEVIN LANDAU 
AGENT, PARADIGM TALENT AGENCY 

HISROLE'Landau has represented Cuco 

since the artist joined Paradigm in 2017. 

The tours Landau has booked have 

strategically helped Cuco transition from 

intimate backyard shows to the larger 

festival circuit. 

ON VISIBILITY "There is a lot of connective 

tissue with the first-generation 

community, and having him 

out on the road has been 

undoubtedly inspiring for 

young Latinos searching for 

an artist to look up to." 

DORIS MUÑOZ 
MANAGER; FOUNDER, MIJA MANAGEMENT 

HER ROLE Since working with Cuco, Muñoz 

has grown her firm's management roster 

to include independent artists August Eve, 

Inner Wave and Jasper Bones. 

\TOP MOMENT "Night one of Cuco's Asia 

tour, in Jakarta, I ndonesia. The second 

those kids started singing every single 

lyric to 'Lo Que Siento' and 

'Amor de Siempre,' I lost it. 

The representation of our 

community was now on a 

global scale." 

CARLOS CANCELA 
A&R MANAGER, INTERSCOPE 

‘̀11-/SROii-After two years of courting Cuco, 

Cancela helped close his seven-figure 

major-label deal with I nterscope this spring. 

INSTANT CONNECTION , The first time 

we hung out in my office, we spent an 

hour-and-a-half going down a rabbit hole, 

showing each other music. He was so 

passionate and excited to show me music 

I had never listened to, and 

the breadth of what he 

understood was so wide. I was 

already sold, but that moment 

further cemented it." 

join her Mija Management firm. 
Within a year of working with 

Muñoz, Cuco nabbed a slot at 
Coachella; performed at Selena for 
Sanctuary, an immigration benefit 
at New York's Lincoln Center last 
summer; and unveiled Fantasy's 
Easy Living, his own streetwear 
line. He had effectively emerged as 
a heartthrob who wasn't afraid to 
explore vulnerability and tenderness 
in his soft-boy synth-pop ballads. 
Cuco insists he was just nurturing his 
creative impulses — and, eventually, 
wants to buy his parents a house. 
But for now, he's happy to live in 

the present. "I'm really proud of 
some of the things that I've done with 
my music," he says. "I feel like [the 
takeaway] is: 'This is it.' " 
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LGBTO FILMS IN FORT LAUDERDALE 

Named the #2 Top Film 3. Media Event in Miami I South Florida again for 2019 
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LABEL LOOK 

t EQT  

nmm e mmr rmiummm 
Friedman (left) and 

Yegezu at EQT in Los 

Angeles on June 13. 

In 2018, a former publicist and a concert promoter landed a one-of-a-kind deal that 

allowed them to work with any label within Universal Music Group and still operate 

independently. Dan Friedman, 33, and Henny Yegezu, 31, fi rst worked together in 

2013, when Friedman was handling marketing/PR of GoldLink's debut mixtape, The God Complex, and Yegezu 

was promoting the rapper's live shows. They were also both at a professional crossroads, wanting to trade 

their current roles for something even bigger. In April 2015, the pair founded EQT (Equative Thinking), a full-

service music company that includes management, publishing, recording and distribution. Last September, 

EQT launched its first joint venture with indie label True Panther Sounds — which has a "defined brand and 

point of view," says Friedman, and is home to English grime rapperSlowthai and London-born musician 

Jonah Mutono. "Within the UMG system, there isn't a ceiling in terms of what resources we have access to," 

says Dean Bein,founder of True Panther Sounds and the pair's longtime friend. Says Yegezu: "Traditionally, 

a label's goal is to make a song as big as it can. Our thought process is, how do we build a long-term, 

sustainable catalog around that artist?" 

BiRkitory 

Friedman started 

working with super-

prod ucer Mike WILL 

Made-It in 2011, later 

helping develop his 

Ear Drummer Records 

in 2014. Meanwhile, 

Yegezu helped Gold Link 

ink his 2016 deal with 

RCA Records. They both 

prefer working with 

artists in their earliest 

stages, and together 

have a vision for tailoring 

services to each artist. 

"What's special about 

the [UMG] deal is that 

it allows us a lot of 

autonomy and flexibility 

within the system to 

figure out how we want 

to work with an artist," 

says Friedman. "[We can] 

figure out the right time 

to partner with one of the 

frontline labels." 

IMM[Thriediti:IMM 

EQT focuses on 

"artists that can create 

organic buzz but need 

a foundation and 

development," says 

Yegezu. Gold Link 

is a prime example, 

having broken 

out with "Crew," 

which hit No. 10 

on Billboard's Hot 

Rap Songs chart in 

2017. EQT's label 

boasts Jamaican-

American singer 

Masego, R&B 

singer Berhana and 

rapper WEGMafia, 

with Gold Link, Tommy 

Genesis and Smino on 

the management side. 

Through True Panther, 

which Yegezu says 

"identifies left-of-center 

acts," EQT dropped 

Slowthai's U.S. debut. 

Genesis (top) 
and Masego. 

a  Ife7Stit 

In March 2018, 

Berhana's"Grey Luh" 

was featured on the 

second season of 

Atlanta. Six 

months later, 

Masego's debut 

full-length, Lady 

Lady, peaked at 

No. 13 on the 

R&B Album Sales 

chart, a feat that 

Yegezu sees as 

representative of 

Masego's growth 

potential. More 

recently, Gold Link's 

latest set, Diaspora, 

dropped June 12 and 

includes guest verses 

from Pusha T, Tyler, 

The Creator and Khalid. 

Halley Bieber shot the 

album art, a portrait of 

the rapper's girlfriend, 

singer Justine Skye. 

With a new office 

space in downtown Los 

Angeles, EQT plans 

to focus on creating 

custom plans for its 

artists — whether that 

means signing on for 

management or label 

services, or upstreaming 

to UMG when the time is 

right. "It gives us a lot of 

flexibility to put together 

the right team on a case-

by-case basis," says 

Friedman. For Masego, 

that means signing 

with Caroline Records 

domestically and Island 

Records internationally. 

As EQT grows, Friedman 

and Yegezu plan to 

keep their long-game 

mentality. Says Yegezu: 

"VVe want to be with our 

artists for years." 

—SOVVMYA KRISHNAMURTHY 

CLAIRO 
FROM 

AGE 

Carlisle, Mass. 

20 LABEL FADER Label 

Born Claire Cottrill 

in Atlanta (her father, Geoff Cottrill, 

is former chief marketing officer 

at Converse), Clairo taught herself 

guitar by watching live videos of her 

favorite bands on YouTube, but she 

never thought she would be an artist 

herself At 13, she started uploading 

covers of soft-spoken indie acts like 

City & Colour and Daughter, and 

Mumford & Sons. Three years later, she 

was writing her own songs. 

She posted her first 

original pop song and homemade video, 

"Pretty Girl," to YouTube in August 

2017, immediately igniting interest 

from RCA, Columbia and Capitol. 'The 

internet gave me all my resources to 

get big," she says. But it left her with a 

tough choice: 'Do I go to school and be 

a student, or do I be a rock star?" 

Instead of signing with 

a major label — Clairo felt it was too 

soon in her career to take a specific 

path —she sought guidance from family 

friend Jon Cohen, co-founder of FADER 

and an executive at the company's 

marketing agency, Cornerstone. "It's 

like night and day when you're exposed 

to the world before you're ready for it," 

she says. Adds Cohen: "Our goal was 

to give her the freedom to do things at 

her own pace." In late 2017 she signed 

a 12-track contract with FADER, which 

she partially fulfilled in May 2018 with 

her debut EP, Diary 001, and landed 

a manager in Pat Corcoran (Chance 

the Rapper). 

MAKING FRIENDS 

SELF-TAUGHT 

GOING VIRAL 

CLOSE-KNIT 

Clairo is readying 

the release of her first full-length, 

Immunity, out Aug. 2. She wrote lead 

single "Bags" after listening to Phoebe 

Bridgers' debut album "a million times," 

she says. Bridgers has since reached 

out on Twitter to say how much she 

loves the track. Clairo teases that 

"Bags," which was co-produced by 

Rostam (Vampire Weekend, Carly Rae 

lepsen), is a small sample of the LP's 

wide-ranging palette, saying: 'Every 

song has its own world." —LANA KAPLAN 

cc 
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PRIDE ISSUE 
On Aug. 8, Billboard will publish its annual Pride issue honoring culturally moving and 
influential people who have contributed to the community's history and its current landscape. 
This special issue will coincide with Billboard's inaugural Power of Pride Summit, an event 
dedicated to gathering an influential audience of consumers and influencers in celebration of 
the LGBTQ community. The full day of programming will include panel discussions, a cocktail 
reception and an awards presentation. 

Billboard's Pride Special feature will include: 

• Pride List featuring high-achieving executives from across the music industry who 
publicly self-identify as LGBTQ. 

• Additional interviews with LGBTQ musicians alongside sidebars with 
LGBTQ writers and executives 

Join Billboard in celebrating Pride and the LGBTQ community. 

ON SALE: 8/8 I COVER DATE 8/10 I ISSUE CLOSE 8/1 I MATERIALS DUE 8/2 

BONUS DISTRIBUTION: Billboard Pride Summit 8/8 

CONTACT 
Joe Maimone 212.493.4427 I joe.maimone@billboard.com 

Editorial content subject to change 



We were also very shitty to each other over and over 

and over again — unkind and disloyal. 

the béat 

Dark Star 
The famously "contentious, opinionated" David Crosby offers an apology 

in the form of a Cameron Crowe-produced documentary 

BY FRED SCHRUERS 

A
t the start of the unflinching David Crosby 
documentary Remember My Name, the 

singer stares steadily into the lens trained 

on him by director AI Eaton, looking 

weary from years of touring, battles with addiction, 

jail time and busted friendships. Still, he's intensely 

engaged and — above all else — honest throughout. 

"He knows when your attention is wandering," says 

producer Cameron Crowe,"and he knows when he 

owns you." Soon after the doc debuted to a strong 

reception at Sundance, Sony Pictures Classics picked 

it up for release on July 19. For Crosby, the project 

conveys the truth he has been waiting to tell. 

Cameron Crowe made it clear he was only up for this 

project if you were all in — which you embraced. 

When you make a documentary these days, mostly 

As K 
BILLBOARD 
ANYTHING 

„\\  Down" video help its chart debut?\ 
,„\  \\,  Ç.\-\%\%\% a w,c \‘ \ ,  , \\\ \  \\ „, \\,\ \\-\, ,\,N\:;„ 

It On June 14, Taylor Swift  cast of Queer Eye, among others 
released "You Need to Calm  — and dominated another news 
Down" from her upcoming  cycle. What got people talking the 
album, Lover. Three days later,  most is the song and video's 
she put out its vibrant and  celebration of the LGBTQ 
guest-packed music video, which  community and its call to action 
includes RuPaul, Hayley  to support the Equality Act. On 
Kiyoko, Todriek Hall and the  the Billboard Hot 100 dated 

you go around and stick a mic in front of every 

famous person you ever met: "Say something 

beautiful about me — that I invented electricity and 

discovered California, and aren't 1 cute?" Cameron 

and A.J. and 1 all agreed going in/'[Cameron's] the 

boss" — appropriately and wonderfully merciless. 

He gave me nowhere to hide. 

Instead of glowing praise, your Byrds bandmate 

Roger McGuinn says you were "insufferable." 

1 can be contentious, opinionated. I'm comfortable 

with that. When you're in a relationship like that, 

in a band, it's like a marriage. You start out and you 

love each other, you love each other's music. You're 

thrilled you're doing this, and every time you play 

music you feel brotherhood with the guys. In Crosby, 

Stills, Nash &Young, we were a competitive band. 

Frern left: Crowe, 
Crosby and Eaton at 
Sundance in January. 

Graham Nash seemed to be your closest bandmate, 

but you describe a brutal show in Norway during 

which you two screamed at each other onstage. 

It wasn't acceptable to me. I can't be around 

somebody who hates me that much. There's no joy 

in that at all. I can't work with somebody that ... The 

entire tour he'd been going onstage and not looking 

at me. He would just turn toward [Stephen] Stills. 

You once called Neil Young's then-girlfriend 

Daryl Hannah a "poisonous predator," though 

later you apologized. 

That was a bad thing for me to say I should not have 

said it. So he went on a show and said we'll never play 

together [again]. I'm totally fine with that. We did a 

bunch of really good work that I'm proud of 

Do you think the film will heal some of those wounds? 

The film is honest enough to qualify as an apology. 

It's a very difficult film for me, playing a flawed human 

being, highly imperfect, sometimes an asshole. [I've 

made] lots of mistakes. If you're trying to look at me 

as a whole picture, you can't leave that stuff out. 

Otherwise, it's like cooking the meat with no salt. 0 

Did Taylor Swift's "You Need to Calm June 29, "You Need to Calm 
Down" debuted at No. 2, behind 
Lil Nas X and Billy Ray Cyrus' 
"Old Town Road." (Swift's "ME!," 
which she simultaneously 
released with its music video, 
also debuted at No. 2.) You Tube 
global head of artist relations 
Vivien Lewit says the more 
high-profile stars in a video, the 
better. "When an artist is 
conveying a strong message 

through their work, the cameos 
significantly add voice to and 
broaden the reach of that 
message," says Lewit. She points 
to Lil Dicky's "Earth," which 
debuted at No.17 on the Hot100 
in April, as a recent example of 
using a similar tactic. "We're 
living in an audiovisual world," 
says Lewit. "Fans not only want 
to hear music, they want to see its 
representation."  —LYNDSEY HAVENS 
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BREAKER 
DISCOVERING NE W TALENT SINCE ]894[!] 

LEWIS CAPALDI 
With powerful pop ballads and social media charm, the 

22-year-old is quickly becoming "Someone You Loved" 

ByJosh Glicksman 

Photographed by Shayan Asgharnia 

Don't Stop Him Now 

When Lewis Capaldi was a child, his family began their annual 

vacations with a 15-hour drive to France from his native Glasgow in a 

minivan blasting Queen, Elvis Presley and Fleetwood Mac. During 

one trip, while stopped at an RV park, they saw a cabaret band turn its 

set into an open mic night - and a then-4-year-old Capaldi jumped 

at the opportunity. Moments after finishing a performance of Queen's 

"We Will Rock You," he returned to the stage to deliver "We Are the 

Champions" as an encore. "That was when I got the bug," he says. 

"Ever since, I've been chasing that feeli ng. That euphoria." 

Pleasant Surprise 

Capaldi spent his teens honing his live show at Scottish pubs "and 

posting music on SoundCloud, where his manager, Ry-an Walter, 

discovered him. By 2016, they were officially in busineas - and 

Capaldi was eager to release an official single. Hisietam chose the 

longing piano track "Bruises," which landed atop Spotify's New Music 

Friday playlist in March 2017, ahtead of "HUMBLE." by Kendrick 
t . 
Lamar and "Heatstroke" by Calvin Harris. "To this day, I don't know  •  • • 

e  •••••'  is  i i , . 

how the fuck it happened," says Capaldi. The song barely cracked .  . 

Billboard's Hot Rock Songs chart, but it landed him a deal with te; iiir i 

Universal Music Group in 2017. (He was signed to a worldwide deafresn'eser res' esiera—4.1  " a.'" 
it•••  ••• ..  -"  ,fr.. 

d ........,  by UMG.in Germany, and his music comes out on Virgin in the United  .. 
•., • 

- " Kingdom and Capitol in the United States.) . , 

• 
Final Countdown 

By mid-2018 Capaldi had finished writing his full-length debut. He 

sat down at the piano for one fi nal, four-hour session, and in the last 

five minutes came up with the melody for "Someone You Loved." At 

first, he worried it was too similar to his other songs. "I had written the 

breakup ballad so many times that I was like, 'I can't write about this 

again,'" he says. It wasn't until the song's producers, TMS, encouraged 

Capaldi to write about loss more generally that the stripped-back, 

vocal-cord-straining track clicked - it's his biggest hit to date, 

reaching No. 1 in the United Kingdom at the end of May and No. 54 on 

the Billboard Hot loo dated June 29. 

Enjoying The Ride 

Capaldi's debut al bum, Divinely Uninspired to a Hellish Extent,' arrived 
• 

in May and had the biggest week for an album in the United Kingdom 

so far in 2019. "I'd really like to have an album that hangs about," he 

says."It feels like you release an album and two months later, you 

have to have more music out." But he isn't entirely sloeing down - he 

recently dropped a cover of Billie Eilish's "when the party's over" and 

will open for Ed Sheeran and The Killers on their respective European 

tours this summer. "I'm not going to question it," he says. "I'm just 

going to hold on for dear life." 0 
P d 

J. • 

on Billboard's 

Adult Top 40 chart 

Capaldi photographed 
June 11 at Capitol 

Records in Los Angeles. 
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INSIDE LOOK 

THE SNAPCHAT 
MARKETING 
SECRET 

Deployed by Billie Eilish, The 1975 and 

5 Seconds of Summer, custom-made Snapchat 

lenses — effects that layer objects and 

accessories over photo and video posts — have 

opened up a new front in music marketing. The 

wizard behind many of these filters? Boston-

based designer Michael Nicoll. 

Nicoll started digital agency Blnk in 

late 2017 after seven years as ESPN's lead 

designer, which is when he discovered 

his passion for integrating music with 3D 

elements. His work got the attention of 

30 Seconds to Mars' digital team, which 

reached out to collaborate soon before Blnk 

launched. Six months later, the band's 

label, Interscope, tapped Nicoll to work 

with Snapchat on the platform's first-

ever artist lens, created through its new 

Lens Studio software. He has since designed 

over 30 artist-specific Snapchat lenses 

for labels including Interscope, Capitol, 

Atlantic, Republic, Polydor and Concord — 

all of which contract him independently, 

with rates ranging from $1,000 to over 

$15,000, depending on the complexity of 

the project. 

"The social space is so oversaturated, 

doing anything different and innovative puts 

[artists] at an advantage," says Nancy Liu, 

digital marketing manager at Capitol Records, 

who has worked with Nicoll on lenses for 

Quavo, Takeoff and Offset of Migos and most 

recently Queen Naija. Quavo's lens — which 

brought to life the artwork for his 2018 

solo album, Quavo Huncho, as an animation 

— garnered 5.68 million views and nearly 

200,000 shares alone, according to Nicoll. 

"People have written off Snapchat," says Liu. 

"[We're] trying to reeducate that Snapchat 

isn't dead, and show why we should still be 

tapping into that market." 

Nicoll, who is currently balancing 10 

different projects, works with artists' 

teams to conceptualize a lens based on 

three things: the music video, the artist's 

appearance/visual presence and his or her 

social media branding. The key? Generating an 

emotion, like he did for Eilish's eerie "You 

Should See Me in a Crown," which featured a 

tarantula crawling out of fans' mouths as 

her song played. "My goal is to be the go-to 

company for [artist lenses]," says Nicoll. 

"We're almost there."  —TAYLOR WEATHERBY 

IN DEMAND 

Ariel Rechtshaid 
PRODUCER 

• 1••••••••11 
...1•10•11• S MO n S e 

• 

.. mme  ••• •-• 

a se.  e 

e ". 
Rechtshaid at 
Vox studios in 

L.A. in 2015. 

THE BEHIND-THE-BOARD MULTIHYPHENATE CONTINUES TO 
STAY A STEP AHEAD OF POP'S EVER-CHANGING SOUND 

Back when he was a burgeoning alt-rock studio hand in his mid-20s, Ariel Rechtshaid helped produce an 

unassuming acoustic ballad called "Hey There Delilah." "I remember the label thinking it sounded like a 

shitty demo," he says, recalling the 2006 Plain White T's single. It became a Billboard Hot 100 No. 1. Less 

than a decade later, the Los Angeles native has contributed to some of the 2010s' most influential pop 

and R&B touchstones: Usher's "Climax," Solange's True and Carly Rae lepsen's Emotion. Rechtshaid 

recently jammed in his Los Angeles studio with buzzy independent acts Weyes Blood and Clairo. The 

latter showed up with Rostam Batmanglij to record an impromptu Cass McCombs cover. "Any artist I'm 

working with, my goal isn't to give them a sound," says Rechtshaid,40."It's to see into their brains and 

where their head is at — and help get them there quicker."  —CHRIS PAYNE 

VAMPIRE WEEKEND 

After Rechtshaid proved 

his skills on the band's 

2013 Grammy-

winning Modern 

Vampires of the 

City, frontman 

Ezra Koenig came 

to him first for its 

2019 comeback, 

Father of the Bride, on 

which it unexpectedly 

embraced Grateful 

Dead-style jams and  ›, 
classic country duets.  KOENIG 

It was also the act's first album 

without Batmanglij as in-house 

prod ucer. "A producer's most 

important role is to give a fresh 

perspective," says Rechtshaid. 

"We took a lot of chances on this 

one." Bride debuted at No. 1 on the 

Billboard 200, earning 138,000 

equivalent album units for the 

week ending May 9, according to 

Nielsen Music —the best for any 

rock LP so far in 2019. 

ADELE 

Rechtshaid first worked with 

Adele in 2015, producing her 

eventual Hot 100 top 20 hit 

"When We Were Young." After 

laying down her vocals in two 

takes in London with Rechtshaid 

and singer-songwriter Tobias 

Jess° Jr., Adele wanted to 

flesh out the sparse ballad. 

Rechtshaid added drums and 

moved the chorus over an eighth 

note, adding a backbeat. "I was 

so nervous, I forced her to listen 

with me on FaceTi me," he says. 

"When it was done, she teared 

up." He doesn't yet 

have any official plans 

to work with her on 

future material, 

though he would, of 

course, be up for it: 

"I've been bumping 

into her recently; 

she just moved to 

L.A. So, you know, 

hopefully." 
ADELE I> 

Rechtshaid produced 

nearly all of Haim's 

second album, 2017's 

Something to Tell 

You,fine-tuning its 

pop-rock grooves and 

uncanny harmonies 

while the trio toured 

behind its 2013 debut, 

Days Are Gone. (Rechtshaid 

started dating Danielle Haim 

around the same time.) It was a 

trying period for him: Early on 

in production, Rechtshaid was 

diagnosed with testicular cancer, 

"a moment of true mortality," he 

says. Nearly two years later, he's 

cancer-free. '[Haim] were my 

family," he says. "I'm grateful I had 

that record to show for that time. 

We pushed through." As for the 

group's next project, Rechtshaid 

is already assisting: 'Danielle 

played me some new music," 

he says without revealing much 

more. "It's really cool." 
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GOURMET FOOD, WINE & SPIRITS 

SUNDAY 

SPI RI T AUGUST 
BENEFITING THE AMERICAN CANCER SOCIETY  THI R T Y  FO U R 

SONY PICTURES STUDIOS 

Bridging the worlds of food, wine, and philanthropy, 
California Spirit has raisec more than $16 million towarcs the 

fight against cancer. Join us ano enjoy culinary creations 

from the pest restaurants, wineries ano spirit purveyors. 

HONORING 

PATRICK DE MPSEY 
Actor, Producer and Founder ofThe Dempsey Center 

EMCEE 

JUNE QUAN 

HOST CHEF 

ANTONI A LOFAS O 
Entrepreneur, Attorney Beal Estate Agent and Creator  Chef Cook Book Author de TV Persorialay 

HONORARY CO-CHAIRS 
Sherry Lansing & Phil Rosenthal 

EVENT CO-CHAIRS 
Joy Davis & JB Wilhelm 

TICKETS $250  SPONS ORSHIPS $5,000+ 

calspirit.oicr 

Thank You To Our Generous 
Restaurant. & Beverage Partners 

AMMUNITION WINE 

THE BEL-AIR 

BOA STEAKHOUSE 

THE BUTCHER'S DAUGHTER 

CHARCOAL VENICE 

DAMA 

DEL FRISCO'S 
DOUBLE EAGLE STEAKHOUSE 

DESPARADA WINES 

ELEVEN CITY DINER 

FAITH & FLO WER 

FIG & OLIVE 

KIKORI WHISKEY 

GOLDEN ROAD BRE WING 

GUERRILLA TACOS 

HERNIAN STORY WINES 

MAPLE BLOCK MEAT CO. 

MCCONNELL'S FINE ICE CREAMS 

MICHAEL MONDAVI FAMILY ESTATE 

MILLA CHOCOLATES 

MORAGA BEL AIR 

MULHOLLAND DISTILLING 

NIC'S ON BEVERLY 

NERANO & BG LOUNGE 

PIZZERIA MOZZA 

PRA WN COASTAL 

SEEDLIP 

SWEET LADY JANE BAKERY 

TAKAMI SUSHI & ROBATA RESTAURANT 

TRY MY T 

W OLFGANG PUCK CATERING 

LILLET  W OOD & VINE 

Thank You To Our Generous Sponsors 

Anony mous CEN T:2,1ÇFAPSITAL 
o 

HOULIHAN LOKEY 

Paul Ferrante The Sherry Lansing Foundation  David Zucker man 

Cedars-Sinai Samuel Oschin Comprehensive Cancer Institute 

Cody Carras with Compass 

Phil and Monica Rosenthal 

Amalfi Estates • CBRE • City of Hope South Bay / Providence Little Company of Mary 

The Golds Family • Integrated Oncology Network • The Pipkin Family Foundation 

Carolyn Rhee * Southern California Gas Company * Torrance Memorial Medical Center 

Special Thanks 

""""""  billboard ...e$  /frilbrill.0( 4  
• REPORTER. 

Ins ANGELES 
BUSINESS JOURNAL 

• 111•1 

*Sponsors and Partners as of 6.19.19 

FOR MORE INTO: Katherine Moe (424 702-4103 katherine.moe@cancerorg 
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WANT TO LEVEL UP IN THE MUSIC BUSINESS? DON'T JUST KEEP PACE WITH THE INDUSTRY — 
FORGE YOUR OWN PATH WITHIN IT, LIKE THESE DRAG QUEEN-MANAGING, LUXURY 

CANNABIS-DELIVERING, PLAYLIST-PILOTING INNOVATORS MAKING THE FUTURE LOOK BRIGHT 

Illustration and Type by ilovedust 
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M G (NEED MAIIAGEr 
Andre Morris 
VARRAN MEDIA 

Thanks to the meteoric success of the Emmy 

Award-winning RuPaul's Drag Race, the drag 

industry is closer to the pop culture mainstream 

than ever, with its splashiest players popping up 

on Broadway, in A Star Is Born — and of course, 

most recently, in a Taylor Swift video. That means 

retroactive attention for the TV show's alumni, 

as well as more opportunities for them to explore 

careers in the pop sphere. 

Enter Andre Morris, founder and CEO 

of Varran Media, a one-stop shop for drag 

performers seeking management, PR 

representation and overall career-strategy advice. 

Morris, 40, launched Varran in 2010 after 11 

years at Sony Music, where he worked under PR 

powerhouse Yvette Noel-Schure. For a while, he 

continued to work with her Schure Media Group 

and with 50 Cent's G-Unit. But in 2015 — the 

same year DragCon, the biannual event RuPaul's 

Drag Race launched, first took place in Los 

Angeles — Morris made a drastic shift, signing 

season five runner-up (and eventual RuPaul's 

Drag Race All Stars season-two winner) Alaska, 

who released her debut album, Anus, that June. 

At first, says Morris, promoting bawdy, camp-

driven queer material to a straight audience 

was tricky. "My biggest challenge was basically 

getting the mainstream [song]writers to take 
the music seriously," he recal Is. "I had to focus 

on what it was. Knowing Alaska's music was 

more comedic, I utilized that." Since then, he has 

steadily built a client base that reads like a who's 

who of drag stars, including Tam mie Brown, 

Ben DeLaCreme, Latrice Royale, Vanessa Vanjie 

Mateo and Peppermint, plus frequent Drag Race 

judge and choreographer Todrick Hall. 

Working with drag queens was quite a 

departure from the artists Morris was used to 

serving in his prior major-label role — Beyoncé, 

John Legend — but he approaches his current 

clients just as he would an industry veteran. "It 

doesn't matter if they are a drag queen or not," he 

explains. "The biggest stars in the world are able 

to do multiple things at once, and that's how they 

can grow their business and allow different eyes 

to see them that wouldn't have seen them before." 

Though his queens vary in experience, they are 

all, like Morris himself, entrepreneurs. "They know 

exactly what they want, so they come to me with 

that intention and goal," he says. "It's a lot easier 

for me because they're willing to work as hard 

for me as I am for them." Day to day, he provides 

the services that employees across multiple 

departments at a label ordinarily would. "I'm 

doing marketing, I'm doing A&R, I'm also advising 

them on what to do with their careers," he says. 

"They come to me for basically everything. They 

don't have the big machine that a record label 

would supply." That said, Morris adds,"I am 

surprised that a label hasn't started already. A 

lot of LGBTQ artists feel like their voices are not 

heard at major labels, so it would be wonderful to 

have one that caters to this community." 

In the meantime, watching his roster in action 

is its own reward. "Each day I get to see them 

be colorful, be activists, be entertainers and 

see them make a difference," says Morris. "The 

greatest thing is to see the young kids who show 

up to the shows and have so much to say about 

how much the queens mean to them. It's the 

greatest job in the world."  -TYLER COATES 
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Morris (center) and his clients 
Tammie Brown (right) and 

Peppermint photographed by 
David Needleman on June 11 
in New York. Hear Morris talk 
about his start in the industry 
and how he built his company 

at billboard.com/videos. 
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UIRUAL CODCEft PrODUCEr 
Nicole St. Jean 
WAVE 

As the mother of two young children, Nicole St. Jean 

doesn't go out like she once did as a club kid in New 

York's early-aughts house music scene. But in her 

current role as head of content and partnerships at 

the virtual reality company Wave, she has found a way 

to experience dance music without leaving the house — 

.  and to allow anyone with a computer, lan internet connection and a desire for 
social adventure to do the same. 

St. Jean, 43, produces live concerts 

in VR. With the help of five full-

time artists in Los Angeles and an 

engineering team in Austin — where 

Wave was founded three years ago — 

she has made it rain magic mushrooms during a T-Pain 

show and simulated flying for headset-strapped South 

by Southwest attendees watching actor Tye Sheridan DJ 

as part of a collaboration with Warner Bros. for Steven 

Spielberg's 2018 film, Ready Player One. She has also 

staged virtual performances for The Glitch Mob, I mogen 

Heap, Jean-Michel Jarre and REZZ — innately tech-savvy 

electronic artists who recognize VR's crossover potential 

— most of whom wore motion-capture technology at the 

company's Culver City office to deliver their shows. 

As Marshmello's hugely successful February in-

game Fortnite concert proved — it drew 10.7 million 

simultaneous viewers and, unlike Wave's real-time 

shows, was prerecorded — the market for virtual music 

experiences is ripe right now. Wave's live performances 

exist exclusively within its own desktop app and VR 

product, though the company is in talks with potential 

gaming partners. "The app really comes alive around 

7 p.m.," says St. Jean, explaining that Wave's users stage 

their own real-time performances nightly as well. "The 

social aspects of the Wave dancefloor [are] special," she 

adds,"like how I felt dancing with all kinds of people 

back in my New York days." 

A music-industry communications vet who has 

worked for tech-related companies like Topspin Media 

and Twitter, St. Jean leveraged her industry contacts into 

her current job. Now she spends her days meeting with 

managers and labels while also overseeing production 

schedules and storyboards."It's a really fun, creative 

role," she says. "No one on this team knows exactly what 

a virtual concert should be every time, so anyone can 

make suggestions." 

As the music and gaming spheres increasingly 

overlap, St. Jean advises anyone interested in a career 

like hers to work or to intern at a gaming company while 

also cultivating a music-industry network. Technology 

expertise, she says, shouldn't be a barrier to entry — 

after all, it wasn't for her. "I've gone into most of my gigs 

having no real understanding of the technology at the 

start," she says."Be brave about getting into spaces that 

spark your curiosity."  —KATIE BAIN 

Jarre's live Wave performance took place last December, 
with visuals by artist SUTU. 

Nieman arranged the halftime 
performance by Cole (pictured) at the 
NBA All-Star Game in February. 
p. 4 It 

5POrt5 WOrLD LIAI5011 
David Nieman 
INTERSCOPE RECORDS 

W hen J. Cole wanted 
to bring 1,000 

superfans onto 

the basketball court for his 

NBA All-Star halftime show 

performance in Charlotte, 

N.C., in February, the league, 

concerned over safety, didn't 

immediately warm to his idea. 

But David Nieman —the head 

of licensing and marketing 

for sports and video games 

at lnterscope Records, which 

distributes Cole's Dreamvil le 

imprint — urged it to trust 

Cole's vision. The results 

benefited both the NBA and 

Cole: a thrilling performance by 

the artist in his home state and 

an unforgettable national TV 

moment for the NBA. 

"We really had to get the 

NBA outside their comfort zone 

and get them to buy into the 

fact that [the fans are] where 

the energy is," says Nieman, 31. 

"That's where it translates." 

At a moment when the 

sports and music worlds 

are linked more closely than 

ever before, Nieman seized 

the chance to create his 

own job while opening up 

new opportunities for his 

label's artists. He started 

his career at lnterscope in 

2009 as a marketing intern 

after graduating from Fort 

Lewis College in Colorado, 

then joined the label's sales 

department three years later. 

"I got to know the building and 

the end goals when it came 

to sales and how to develop 

artists," says Nieman. In 2011, 

he joined Gorfaine/Schwartz 

Agency as a "jack-of-all-

trades," setting up backstage 

interviews with artists and 

selling merchandise. 

Three years later, he returned 

to lnterscope as manager 

of marketing and sales, but 

Nieman knew he really wanted 

to find away to combine his 

passions for sports and music. 

During a discussion with 

I nterscope Geffen A&M vice 

chairman Steve Berman, he 

pitched creating a division for 

sports marketing and video 

games. 'We both realized that 

there's so much more to be 

done in the [sports] space and 

how aggressive we need to 

be," says Nieman. "It was a no-

brainer for us." 

In the past year, Nieman has 

racked up enough prominent 

sports-event spotlights for 

I nterscope artists to prove 

that his instincts were spot 

on. Along with getting Cole 

to the NBA All-Star Game, 

Nieman arranged Maroon 5's 

halftime Super Bowl slot, 

placed Imagine Dragons' 

"Natural" as last season's 

college football anthem at 

ESPN, secured Kendrick 

Lamar's performance at the 

2018 College Football Playoff 

National Championship Game 

and nabbed a headlining spot 

for Sheck Wes at St. John's 

University's annual Midnight 

Madness event. 

His day-to-day is less 

glamorous: pitching and 

taking meetings for new sports 

campaigns and exploring new 

opportunities for the label's 

diverse roster. Next up: a 

collaboration with Bleacher 

Report to create custom 

Women's World Cup jerseys 

featuring lnterscope acts Billie 

Eilish and Summer Walker. 

To anyone looking to 

follow his path, Nieman 

emphasizes that despite his 

accomplishments thus far, 

there's still plenty of potential 

for growth in music and 

sports. 'There's so much you 

can do in sports and music 

before you ever get to the point 

where you're capitalizing on 

what you've been working so 

hard on," he says."Don't get 

distracted. Keep your nose 

down. Don't expect anything 

until things come to fruition." 

—CARL LAMARRE 
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50r1G-to-5CrEErl ffitErPrEtEr 
Lisa Melamed 

Lisa Melamed has spent 30 years 

as a writer and producer for classic 

TV series such as Sisters, Party 

of Five and Mad About You. But 

it's safe to say her latest project is 

unlike any in her long list of credits. 

Melamed is a co-executive 

producer and writer for Dolly 

Parton's Heartstrings, an eight-

part Netflix anthology series set to 

debut later in 2019, in which each 

segment is based on a different 

song by the country legend. 

Heartstrings is one in a growing 

number of TV and film projects 

inspired directly by songs: 

Recently, The Chainsmokers 

revealed that a film adaptation 

of their 2017 single "Paris" was 

in the works, and John Mayer's 

"The Heart of Life" (from 2006 

album Continuum) is the basis 

for Heart of Life, an upcoming 

ABC drama Mayer himself will 

executive-produce. 

Melamed, 60, who worked most 

closely on a Heartstrings episode 

based on Parton's "Cracker Jack" — 

a jaunty track from her 1974 Jolene 

LP about a scrappy pup Parton took 

LABEL-EXPA115I011 LEAD 
Terni Adeniji 
WARNER MUSIC GROUP 
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A
fter graduating from Princeton and 
then earning a joint law degree 

from Columbia and University 

College London in 2012, Temi Adeniji 

naturally went to work at a law firm. Nearly 

three years in, however, she realized it 

wasn't her passion. In 2016, she stumbled 

across a Warner Music Group job posting 

for director of international and global 

commercial strategy and operations 

— not an obvious fit, but she had always 

loved music, so she applied with her 

husband's encouragement. She got the 

job. Adeniji, 31, who is based in New York, 

has most recently helped the label group 

intensify its focus on emerging markets, 

arranging a partnership with Nigerian 

indie Chocolate City and launching 

Warner Music Middle East. "1 consider 

myself an outsider," she says. "It gives 

me a different perspective than most who 

have been in the music industry their 

entire careers." 

What did applying for this job entail? 

One thing they asked me to do was look 

at the markets we weren't currently in 

and figure out what our strategy should 

be. It was a mini test-case of what my job 

in — spoke about turning songs 

into compelling TV. 

The project was dreamy I've worked 

with showrunner Patrick Sean 

Smith and his producing partner 

Sam Haskell in the past, so when 

they called and said, "We're doing 

a show based on songs by Dolly 

Parton," I was thrilled. The eight 

songs were already chosen by 

the time was brought on. chose 

"Cracker Jack" [because] 1 felt the 

themes suited me as a writer. We 

didn't have to be literal; we didn't 

has turned out to be. It's a really exciting 

time to be in the music industry because 

so much is changing, with the switch 

from physical to digital and the renewed 

interest in nontraditional markets. 

How do you research potential new 

markets? 

When you're trying to figure out how to 

enter a territory, you take meetings with 

everybody. It's not like working in the 

U.S. or the U.K. — the infrastructure is 

not necessarily what we're used to, so it's 

important to be a little more malleable. 

Generally, we're looking at demographics, 

economic indicators, overall market 

revenue and whether a market is more 

geared toward local consumption or 

international catalog. Understanding how 

people consume music in that market is 

also really important. 

What is a recent success story for you? 

Boomplay [a streaming service first 

launched in Nigeria in 2015] at this point 

probably has the largest user base in 

terms of [digital streaming platforms], 

so we struck a deal with them. They've 

been instrumental in terms of permeating 

have to follow the song line to line. 

We had to take in all of the Dolly-

ness of it, and that's a fantastic 

starting-off point for a writer. 

One of the many amazing things 

about the experience was that we 

sat in a conference room with Dolly 

and spoke with her about each 

of the songs to make sure every 

episode would have the essence 

and the soul of what the song meant 

to her. When you sit in a room 

with Dolly Parton and talk about 

her songs, invariably she will start 

singing. Dolly told us [that] when 

territories that are difficult or have been 

traditionally left out of the story. 

How has the growth of streaming 

affected your role? 

It's important that we support platforms 

that are enabling artists and rights holders. 

Obviously in some of these territories, 

Nigeria included, there are a lot of 

challenges in the market, like [intellectual 

property] enforcement, and streaming helps 

alleviate some issues. It's just the beginning 

in Africa — there's a huge opportunity there. 

How often do you travel for this job? 

Once every two months. [WMG executive 

vp] Alfonso Perez-Soto comes from the Latin 

market, and he's very much like, "You have to 

go to the market to understand people." His 

perception is you can't really do this work on 

the phone or video conference, and it's really 

important that you sit in front of people. 

Especially in markets that are not Western; 

people really value that. It's much more 

important to sit down with people at dinner 

and talk about their lives so they begin to 

feel comfortable and start talking to you 

about doing a dealit's about coming to an 

understanding together. —LYN DSEY HAVENS 

she was a kid, one of the reasons 

she started writing songs was 

because they didn't have television, 

they didn't go to the movies. [Her] 

songs lend themselves to being 

movies because in her mind they 

were movies to begin with: She 

didn't just hear the songs — she saw 

them. There's a lot of narrative in 

her songs, so it made perfect sense. 

She actually has said she sees this 

as an extension of her legacy, which 

is an incredible privilege to be part 

of. What a way to make a living. 

—ASTOLD TO ANNIE REUTER 

Adeniji at the Echo Music 
Conference in Lagos, 

Nigeria, in April. 
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Vanja Primorac 
UNITED TALENT AGENCY 

What's next in music and tech? Just ask 

Vanja Primorac, the 29-year-old UTA hired 

in November as head of music innovation, a 

newly formed division. "The idea is to be the 

resident expert in all things related to digital 

platforms," says the Los Angeles native. 

Primorac began her career developing  0 

content at Sean Combs' Revolt TV ("a speed 

course into the entertainment industry") 

before joining Spotify's artist marketing 

team. Eventually craving more direct creative 

involvement, she reached out to her friend 

Milana Rabkin, the CEO of Stem, about 

potential freelance opportunities. Rabkin 

directed her to longtime UTA agent Brent 

Weinstein."He and [LITA chief] Jeremy Zimme 

were looking for someone to fill this gap in 

music," says Primorac — specifically, someone 

who could help the agency venture beyond the 

streaming and social media giants and find j 

unusual opportunities for its music clients with 

high-tech entertainment startups. 

Primorac's out-of-the-box outlook — she 

cites UTA's recent team-up with Marshmello 

and Fortnite as an illustrative win for the agency 

— fit the bill."Streaming is valuable," she says,lik 

"but you're only going to find success if you have 

everything else going on at the same time and 

understand the innovation space." 

That includes forging partnerships with 

virtual reality (VR) and augmented reality (AR) 

startups, live-streaming platforms like Twitch, 

podcasting houses and live entertainment 

com panies. "You think about I nstag ram and 

Twitter and the campaigns people used to 

do when they first started, and you're like, 

'Huh. That was one of the first influencers, 

she ref lects."So how do we identify those 

opportunities now?" A recent week on her 

calendar shows her multi pronged approach to 

answering that question. 

MONDAY 

10 a.m.:Client sync 
Typically, Primorac meets with an artist or 

manager client weekly to discuss release 

plans, tour schedules, content ideas and digita 

partnerships, all in the service of ensuring that , 

everyone "really understands what the brand of 

that artist is." 

2 p.m.:Meeting with RYOT 

She heads to the immersive-storytelling 

company's offices to learn about its various 

XR (mixed reality) capabilities. RYOT, which 

Verizon Media acquired in 2016, recently built 

a state-of-the-art studio with a volumetric 

capture stage. 

4 p.m.:Call with Quibi 

To close out the day, Primorac chats with the 

team at the shortform, mobilefriendly video 

streaming platform;started by producer Jeffrey 

Katzen elg and former Hewlett Packard chief 

Meg Whitman, to discuss its launch plans (for 

spring 2020) and content strategy. 

00°. eir-
TUESDAY 

9:30 a.m.:Internal team sync 

UTA's size and breadth — its hundreds of agents 

work across film, books, video games, news 

broadcasting, licensing and more — means 

it's tough to keep up with every department's 

initiatives, so Primorac hosts regular syncs 

with representatives across the agency. "When 

you're working in a position that hasn't existed 

before, there isn't a blueprint that you can follow 

and say, 'Oh, this is what I need to do to have 

success,'" she says. "You have to be able to 

connect dots." 

11 a.m.:Brainstorm with Oculus 

Primorac hops on a call with an artist manage 

and the team at Oculus VR to discuss how 

they'll promote an upcoming concert that will 

be livestreamed on the Oculus Venues app. 

1 p.m.:Lunch with manager client 

She meets with Kevin Wolff, a manager at 

YM&U Group who works with The Interrupters, 

Rancid and Blink-182, to catch up on any 

changes in his roster and what his clients have 

in store for the year. 

3:30 p.m.: Meeting with Spotify 

Primorac circles up with Jesse Burton, the 

director of original content at Spotify, to present 

music podcast ideas that incorporate UTA's 

digital talent and musicians. 

11 a.m.:Startup proposal review 

She spends the morning examining and 

presenting a proposal from Los Angeles-

based VR startup Stage to an artist client 

as a potential fall tour enhancement. Stage 

specializes in on-demand live concert 

experiences with video game-inspired p efirs 

like multi-angle viewing and 360 aud 

3 p.m.:Call with Sinkilsery 

An introductory conve rtion with Sin  erv, 

a brand-new music stiltaming app that bows 

artists to partner with e‘garitable cause,to 

discuss its launch plan?or this summe 

THURSDAY 

together th Rext"U Seel Hear This," a 

Primorac skie ds most'  of t e day putting 

monthly live  usic sh eica>e she launched 
e, 

upon joiningilitTA. The gbal iC•twofold: "It's a 

platform for air artists to tirt_ff,oaot of_digital 

partners, bra s, music supervisors and othe 

folks across the industry, and it's also a really 

good look for UTA in terms of solidifying our 

space in the music industry." 

FRIDAY 

Morning: Meeting with Digital Brand 

Architects 

UTA acquired the digital influencer agency in 
6.1 

February. Primoracand her DBA colleagues 

discuss marketin ea.rtnerships between the 

music and social m%dia talent rosters. 

4 p.m.-6 p.m.: Demo. with Nura 

Primorac opens her office to host a 
e 

demonstration of Nura headphones. The 

award-winning Australian startup, which 

began on Kickstarter in 2016, uses NASA 

microphones and a unique algorithm to adjust 

its smart headphones toindividual users' 
le 

hearing. Primorac finishes the week by inviting 

Nura to UTA to examine artist partnership and 

ambassadorship opportunities. 

9-17ÉGAN BUERGER 
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Primorac photographed by 
Michele Thomas on June 18 

at UTA in Los Angeles. a11111.11111111. 



(09ALt9 COLLECtOr 
Dewayne Ector 
SONGTRUST 

By Dewayne Ector's own admission, 

explaining his job is "difficult and boring." 

He isn't wrong — not on the first point, 

anyway. As Songtrust's global head 

of society relations, a newly created 

position, Ector has one of the least 

glamorous but most crucial roles in the 

music industry. Since March, he has 

managed the Downtown-owned digital 

rights company's relationships with 

over 40 collection societies around the 

world on behalf of its more than 200,000 

songwriters and 26,000 publishers. His 

focus: getting creators paid for every use 

of their work, no matter how small or 

obscure. "It's data and trying to get money 

out of people and having conversations 

that no one really wants to have," he 

explains. "1 get some travel. Other than that 

I'm in meeting rooms, sometimes without 

windows. But I believe in what I do." 

London-based Ector, 40, has extensive 

experience in the royalty-collection realm. 

He joined Songtrust after nearly four 

years at Kobalt's AM RA Music running the 

global digital-music collection society's 

international operations, with eight years 

at PRS for Music before that — during 

which time he also earned a law degree 

from Birkbeck, University of London. 

Ector's move to Songtrust was inspired, in 

part, by his desire to support independent 

artists like those he grew up with in 

Trinidad and Tobago. (His father, Eman 

Ector, was the bandleader for local group 

Massive Chandelier and an arranger-

producer.) Now he's on the other side of the 

negotiating table, "flying around the world 

and shaking down societies for money," 

he says. "Butldo it in a nice way." Despite 

his demanding schedule, Ector insists 

he doesn't "really like to work hard stall. 

I prefer to work smart and make the best 

of every opportunity." Here, his musts for 

getting it all done. 

THINK GLOBALLY 

Representing over 1.5 million copyrights 

for creators from 64 countries, Songtrust 

is a direct witness to how the internet 

has democratized and hugely expanded 

the songwriting world. That volume 

and diversity of clients engenders a 

number of challenges for Ector, ranging 

from navigating royalty collections 

for intercontinental collaborations to 

understanding local laws — for example, 

he says, "in the Philippines, you can't just 

go and join the [collections] society or do 

direct licensing into the territory." 

FOSTER COMMUNICATION 

Sharing information with partner 

collection societies (and vice versa) 

is key to Ector's job. While he and his 

team regularly try to collect more data 

from those societies — which in turn 

helps educate Songtrust's writers 

and publishers — they also help them 

maximize revenue, automate processes 

and grow memberships."There's a lot of 

income tracking, so looking at data is a big 

part of my job," he says. "Understanding 
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what societies are sending back to us, 

making sure it looks right: Are we getting 

enough money for both our biggest hit 

songs and smaller ones?" 

ALWAYS BE CLOSING 

At PRS, Ector had to convince businesses 

why they should license music from the 

collection society (which sells licenses 

but does not enforce their use), so he had 

to develop effective sales techniques. 

Now he uses those skills with other 

societies around the globe: "If you're 

going into people's worlds and telling 

them that they need to prioritize you and 

what you want to do, you're going to have 

to sell them on it." 

BECOME A PEOPLE PERSON 

Ector says relationships are really the 

core of his job: "That's where it starts 

— getting people to listen to what you 

have to say and take you seriously." In 

his first four months at Songtrust, he 

has traveled to Peru, Spain, France and 

Portugal, with plans to visit Asia and 

Australia this fall, all in an effort to sign 

new deals and build a wider network. 

"Being able to communicate with many 

different types of people and not offend 

them — which 1 have done on occasion — 

is very, very important." —COLIN STUTZ 
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A
rtists: They're just like us, whether binge-
watching the latest comic epic or obsessing 

over sports stats. And as an ever-growing 

number of acts compete for ears in today's saturated 

streaming market, a new breed of in-house digital 

content strategists (like those below) has emerged 

within labels, helping them tap into those personal 

interests through partnerships with film studios, 

fashion vloggers and more — all in the service of 

pulling back the curtain on their own celebrity and 

introducing them to potential new fans. 

Madeleine Swift 
INTERACTIVE MARKETING AND 
ANALYTICS COORDINATOR 
WARNER MUSIC NASHVILLE 

Day-to-day Lots of scrolling through Twitter and 

I nstag ram in search of influencers. "Some of them are 

athletes or vloggers or post their outfits online," says 

Swift, 23. "It's someone that has an audience that 

could be fans of our artist as well." Then she starts 

matchmaking. 

Key partnerships Knowing that signee Cale Dodds 

loves to play golf, Swift reached out to retired pro (and 

country music fan) Chelsea Pezzola over I nstagram 

DM, inviting her to meet Dodds in person. The two 

hit it off and in June created a video in which they 

trade golf pointers for songwriting tips (both shared 

it on their social channels). In an effort to "tap into a 

pop culture moment," Swift invited all of Queer Eye's 

season three "heroes" to meet country star Hunter 

Golfer Pezzola (left) and singer Dodds in the 
partnership video they filmed in June. 

AftI5t-BfAllD 5HAPEf5 

W hen Ji Corsini and 
Chris Hovsepian 

left their artist 
relations gigs at Apple Music 

to become Universal Music 
Group's first-ever senior 
vps of artist development in 

April, Corsini called the new 
role "the most critical, yet 

overlooked and underserved ... 
in the music industry." But 

what exactly is it? 
"Artist development" used 

to be shorthand for "tour 
management," but the title 

increasingly means something 

Hayes, a fan of the series, at a tour stop in June, where 

they snapped a group photo for Hayes' Twitter — a 

relationship Swift plans to continue building. 

Eli Chitayat 
SENIOR DIRECTOR OF CONTENT STRATEGY 
REPUBLIC RECORDS 

Day-to-day Every morning, the 32-year-old seeks 

out the latest news in nonmusic markets: "I'm on 

TechCrunch as equally as much as I'm on Billboard." 

The rest of the day is divided between chatting with 

artists about their interests and communicating with 

current and potential partners. 

Key partnerships After rising pop singer Shaylen 

gushed to Chitayat about her love of Guardians 

of the Galaxy, he helped her score an interview on 

Marvel Entertainment's official YouTube channel in 

March. Marvel shared the video with its 8.3 million 

"die-hard" Twitter followers, a count "way bigger 

than Shaylen's," adds Chitayat. Next, he's helping 

tattoo-loving pop newcomer Baby Goth create a vlog 

documenting her newest ink. 

Cyrus Bader 
VP DIGITAL STRATEGIC DEVELOPMENT 
ATLANTIC RECORDS 

Day-to-day A former Atlantic A&R rep, Bader now 

focuses on using technology and data insights to 

"create more paths up the mountain" for artists. The 

goal is to be discreet: "You've definitely seen our 

work out in the wild," he says, "and the fact that you 

thought it was organic is part of our definition 

of success." 

Key partnerships Bader oversees a pilot 

program connecting Atlantic artists with 

YouTu be creators across the platform's 

gaming, fitness and fashion communities. 

"When they're sneaker shopping, [consumers] 

have their fashion hat on," he says. "1 want 

to be able to reach them in those moments." 

Meanwhile, he's using data to figure out 

which strategies actually work: When Melanie 

Martinez released a set of social media 

trailers in May to promote her upcoming film 

K-12, Bader used a new suite of analytical 

tools he developed to "holistically" measure 

the impact on her streaming numbers. 

—TATIANA CIRISANO 

quite different — helping 
new acts establish a personal 

brand that is consistent 
across their music releases, 

fashion sensibility, live shows 
and more. The goal: foster 

a deeper connection with 
fans and achieve longevity in 

the fast-paced digital music 
landscape, in which Corsini 

says "it's easy to feel like you 
can skip steps." 

For those in these positions, 
that means focusing on the 
tiniest details that might 

prove fruitful in cementing 

an artist's image. "[Fans] 
want to know the lyrics to 

your song and what you ate 
for breakfast," says Capitol 

Music Group senior vp 
creative Amber Grimes, 

who joined from Spotify in 
December. "The difference 

between a superstar and a 
run-of-the-mill artist lies in 

their narrative." That kind 
of thinking can help a label 

up its own "cool" factor, too. 
These new hires, often social 

butterflies with experience in 
the streaming world, act as 

CA MABI5 COI1CIEfGE 
Mario Guzman 
SHERBINSKIS 

"I'm not the guy who shows up with a pound of weed and rolling 

papers," says Mario Guzman, 42, founder and chief executive 

grower of the luxury lifestyle-weed brand Sherbinskis. Forbes 

has called it the "Louis Vuitton of marijuana" for good reason: The 

cannabis concierge service for artists — whether they're at studio 

sessions or backstage at major festivals like Rolling Loud — is a 

bit like a master sommelier when it comes to getting hig h. "We 

preselect strains that heighten awareness and creativity," says 

Guzman. "I'm there to educate and understand the artist's needs." 

Cannabis has been legal in California for two years, but visiting 

artists aren't often in town long enough to hit dispensaries — which 

also don't always stock the highest-quality bud. Enter Guzman, who 

worked in San Francisco real estate until the late-2000s market 

crash convinced him to turn his home-grow hobby into a business. 

Operating under the quasi-legal framework of the state's medical 

marijuana laws and using the pseudonym Mr. Sherbinski, Guzman 

developed a reputation among local rappers and studio heads, 

who'd stock up on his much-vaunted product before sessions. 

When the market went legit, no one was better suited to service 

music industry creatives. 

Today, Guzman estimates he moves $400,000 of product 

monthly and expects to hit $1 million in monthly sales by the end of 

2019. His most popular line by far is Gelato, which he has personally 

cultivated to sell in flavors like Mochi and Acai berry. In the last 

five years, Guzman's signature hybrid has been name-checked 

in over 200 songs, with shouts from G-Eazy, Migos, Post Malone 

and Futu re. Tyler, The Creator and Young Dolph have, respectively, 

named a track and an album after the strain. 

And weed is only one of Sherbinskis' white-glove offerings, 

which now include high-end vaporizers, complex dab machines and 

farm-to-table foods dosed to specification. Exclusivity has always 

been a big part of the Sherbinskis appeal: Guzman's concierge 

service is only available to a network of prominent music clients 

and loyal customers, while Gelato is stocked at Barneys New York's 

Beverly Hills flagship store. Guzman himself has become a celebrity 

of sorts to aspiring potheads — at ComplexCon last November, he 

held formal meet-and-greets. 

More expansion is on the way. Later this year, Guzman plans to 

open his own music studio in the Bay Area. And while California's 

still complex cannabis laws prevent him from setting up shop 

publicly at festivals and other live events, he's confident that will 

soon change. "We're going to go from backstage to the main stage," 

he says. "It's an end-to-end enhancement of the live experience." 

—DAVE BROOKS 

connectors between young, 
hip signees and CEOs. It's 

no coincidence that the 
refreshed Warner Records 

hired Apple's former Beats 1 
head of talent Warren Gesin 

as its senior vp of artist 
development last November, 

amid plans for a rebrand. 
(Says Gesin: "Warner was 

in need of an overhaul.") He 
spends his days hanging 

with recent signees like 
Carlie Hanson and Dijon, 

trying to "figure out what 
their narrative is and how 

we can help them pour gas 

on that fire." That includes 
helping put together styling 

looks, sitting in on fan-
engagement meetings, even 

leading artists "by the hand" 
around the office: "My job 
is to be the glue." Similarly, 

UMG's Hovsepian works to 
infuse "the artist's DNA" into 

everything from album cover 
art to social media. 'The 

faster [fans] get what you're 
about as a person," he says, 

"the more likely they are to 
stick around." 

GROOMING BY CAROL M OR ELY AT CAROL HAYES MANAGEMENT. ON-SITE PRODUCER SASHA RICKERD. PEZZOLA COURTESY OF WARNER MUSIC. REDMAN COURTESY OF SHER BINSKIS. PREVI OUS SPREAD HAIR AND MAKEUP BY ASHLEY 
HUMPHREYS AT CELESTINE AGENCY. ARTWORK THRUSH HOLM ES, "RICH FUCK (2018). 01L. ENAMEL. SPRAY PAINT. NEON ON CANVAS. 96 X 120 INCHES. COURTESY OF THE COLLECTION OF UNITED TALENT AGENCY, LOS ANGELES. JUNE 29, 2019 I W WW.BILLBOARD.COM 43 
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RUNNING ALGORITHM NATION 
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o n the 64th floor of 4 World Trade Center, at Spotify's Manhattan 
offices, Nick Holmstén is holding court in the Orchestra of 
Bubbles conference room. Seated on a comfy blue couch, 
Holmstén — the streaming service's global head of music since 
October 2018 — introduces the company's latest hire. "I can't tell 
you how happy I am that we finally have this guy on our team," he 
says to the seven staffers attending the company's weekly direct 

reports meeting, three of them via video conference from Stockholm. Holmstén — who 
oversees loo-plus employees responsible for the operation of Spotify's more than 
5,000 owned and operated playlists, as well as label and artist relations — is referring to 
former Interscope CFO Jeremy Erlich, who is also in the room and earlier that June day 
was announced as Spotify's new head of music strategy. 
It's Erlich's first day on the job, and Holmstén, 52 — dressed in a black T-shirt and 

jeans, cream-colored Yeezys and a silver 
medallion inscribed with "Carpe Diem" on 
a chain around his neck — tells his team that 
he's already getting good feedback for hiring 
an executive from a label. "It's interesting 
to see how positive the reaction from the 
music industry has been, because you're so 
respected on both sides," says Holmstén in 
Swedish-inflected English. He is speaking 
about Erlich but clearly directing his 
comments at this reporter sitting in on the 
meeting. Erlich's appointment, Holmstén 
continues, is a move toward "bridging 
the conversation" between the streaming 
platform and the music business, which 
has suffered in the 18 months since Spotify 
went public. "There's a lot of paranoia, a lot 
of uncertainty, in the music industry, but at 
the same time there have never been more 
amazing opportunities," he says. "When 
everybody comes together, it is going to 
grow even bigger." 
The upside is potentially massive. 

Streaming is driving growth in recorded 
music for the fourth consecutive year; and 
according to Goldman Sachs' latest rosy 
forecast, Music in the Air, there's at least 
another decade of good news to come. The 
investment bank's June report predicts 
streaming will generate $27.5 billion in 
business for labels and artists and attract 
1.15 billion paying subscribers globally 
by 2030. While Apple Music reportedly 
leads Spotify in paid U.S. subscribers — 
28 million to 26 million — the company 
that Daniel Ek and Martin Lorentzon 
launched in 2008 is the global leader, with 
217 million users, 100 million of which are 
premium-service subscribers (compared 
with Apple's 50 million). 
This should be reason for celebration. But 

after investing in Spotify, which went public 
in April 2018, the majors have grown uneasy 
with the company's recent moves. Spotify 
began signing direct licensing deals with 
artists and, since last September, has been 
beta-testing a program that allows acts to 
directly upload their work to the platform 
(rapper Noname released her album Room 25 
this way); announced and then abandoned 
a hateful-conduct policy after it drew the 
ire of Kendrick Lamar and other artists; and 
appealed the decision by the U.S. Copyright 
Royalty Board (CRB) to boost mechanical 
rights payments to songwriters and 
publishers. Then, in late June, it claimed that 
according to the new CRB regulations it had 
overpaid publishers and would claw back 
from them as-yet-undetermined amounts. 
In February, Spotify provoked a lawsuit 
from Warner Music Group when it forged 
ahead with plans to offer its service in India 
without reaching a licensing agreement with 
the major. That same month, the service 
announced it planned to spend $500 million 
on podcasting, which could potentially cut 
into music streaming revenue. 
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In a quieter but even more momentous move, Spotify announced on March 26 that 
it had begun to algorithmically personalize some of its editorial playlists. Until that 
point, playlists on the platform fell into two categories: editorial, such as RapCaviar, 
which are human-curated; or personalized, such as Discover Weekly, which are 
entirely algorithm-generated based on a user's listening history. March brought the 
introduction of a third: personalized editorial playlists. The brainchild of Holmstén's 
music team and Spotify's consumer division, they begin with human curation, then 
are individualized algorithmically so that no two playlists are the same. (The workout 
soundtrack Beast Mode is an example.) The vast majority of Spotify's playlists are 
still editorial, but it has not gone unnoticed in the industry that the expansion of 
algorithmic curation comes in the wake of the departures of a number of the service's 
star human curators, including Tuma Basa, who is credited with making RapCaviar 
arguably the most influential playlist of the genre, and Rocío Guerrero, who had done 
the same with Spotify's Latin equivalents. 
In the culture clash that has been waged since the advent of streaming — between 

the old-school, relationship-dependent ways in which the music industry has done 
business for ages and the cold calculations of artificial intelligence — the computers 
seem to be winning. According to Spotify, personalized editorial playlists increased the 
number of artists featured by 30%, the number of songs discovered by 35% and the 
average number of times a listener saves a track by 66% when tested against the strictly 
human-curated kind. Those are metrics that, if they hold up in the long run, will only 
heighten Holmstén's status as one of the industry's most influential players. 
With great power come great headaches, however, and since landing in the United 

States, Holmstén has had to reeducate those used to the old favor-trading. (He lives in 
Scarsdale, N.Y., with his wife and teenage son and daughter.) "At the beginning, there 
was a lot of 'Hey, if you're coming [to Los Angeles], maybe I could take your family to 
Disneyland,' " he says. "There were these built-in mechanics in the music industry, and 
I think the beauty of it now is that it doesn't matter." 
Holmstén's role as the face of Spotify in the United States has also put him in the 

position of being a lightning rod for the industry whenever the streaming giant throws 
its sharp elbows. In reality, although he is close to CEO Ek — when we meet, he has just 
returned from his boss' Brilliant Minds summit, which this year drew former President 
Barack Obama, Netflix chief content officer Ted Sarandos and Goop founder Gwyneth 
Paltrow — Holmstén is not part of Spotify's senior management team. He also did 
not play a leading role in the decisions that resulted in the company's CRB appeal, 
its rush into India, its direct deals with artists or its move into podcasts (although, a 
Spotify source says, he may have given input on those matters). Holmstén reports 
to chief content officer Dawn Ostroff, who is 
spearheading the podcast push (see sidebar). 
His response to the criticism sounds, not 

surprisingly, like a man who has put his trust 
in algorithms to get the job done. "We are 
moving in the right direction. Let's focus on 
that," he says. It's as if he has done the math 
and knows the outcome. 

W
hen the direct reports meeting 
ends, Holmstén, his brown 
hair flopped stylishly over his right brow, and Erlich head to their 
desks, which are next to each other in an open office. Holmstén's 

only observable office perk is the ability to spin his chair around and gaze at the 
looming Freedom Tower through floor-to-ceiling windows. Spotify's corporate 
culture has the luxe yet egalitarian vibe of many tech companies. There are matcha 
tea and coffee bars and a full-service cafe, and staff supervisors are instructed not 
to send out emails on weekends. 
Yet the chill atmosphere belies urgent business. Spotify's licensing agreements with 

the majors expire this year, and in light of the corporate frictions that have developed 
between the two sides, Holmstén, who oversees seven teams in the company's music 
division, is under more pressure than ever to maintain good relations with the artistic 
community — and they with him, given the power of Spotify's playlists. 
As a result of that power, one industry source says label executives are apt to 

profess "a fairly insincere closeness" with Holmstén, but he does get high marks 
for his ability to hear a hit and openness to innovation. Camila Cabello's manager, 
Roger Gold, says that after playing an early version of "Havana" for Holmstén 

"I con't know how 
rncny Swecos 
you Know, out 
Swoc s cre v ry 
strcightforwc ro 

-HOLMSTÉN 

Above, from left: Marshmello, 
Holmstén, manager Moe Shalizi 
and Universal Music Group 

executive vp creative Dave Rocco 
at Spotify's annual Best New Artist 
Grammy pre-party in 2018. Below: 
Holmstén with Becky G in 2018. 

while in an Uber (the executive's office at 
Spotify's Los Angeles headquarters did not 
have a stereo), "he stopped me and said, 
'That one's special.' " 
Interscope Records chairman/CEO 

John Tanick says that after Holmstén shared 
his idea for vertical videos — eight-second 
loops that play in tandem with songs — Tanick 
convinced Selena Gomez to film herself at 
home with her iPhone so that she could be the 
first to use the feature for her single "Bad Liar." 
Tustin Lubliner, who manages Billie Eilish, 

says it took less than a minute for Holmstén 
to get behind the 17-year-old breakout star's 
vision for a fan-listening experience for her 
debut album, When We All Fall Asleep, Where 
Do We Go?: an immersive interactive journey 
through a series of rooms, each inspired by one 
of the LP's 14 songs. "I sat down, shook Nick's 
hand and started to explain the idea," says 
Lubliner. "And Nick said, 'Let's do it.' " The 
concept, he adds, was executed "flawlessly." 
Holmstén attributes his ability to grasp artists' 

needs to his own past as a singer and songwriter. 
Growing up in Karlstad, a town zoo miles from 
Stockholm, he dabbled in catering after high 
school; at age 30 he formed a Brit-pop band 
called Apple Brown Betty — "like the dessert," 
he says — in which he was the frontman. The 
group scored a recording contract and a tour of 
Japan, but when both fell apart along with the 
band, Holmstén focused on tunesmithing. 
When Spotify launched in Sweden in 2oo 8 

— it eventually signed up almost 90% of 
the population — Holmstén says he noticed 
right away that navigating the abundance 
of music choices was overwhelming. He 
knew from his catering days, curating dining 
experiences, that customers were interested 
in sampling things they hadn't tried before. 
He decided the same principles could be 

46 BILLBOARD I JUNE 29, 2019 



applied to music and created Tunigo, an app 
that allowed people to choose music based 
on moods and activities. Tunigo — which for 
a time ranked higher than Spotify at Apple's 
App Store — caught Ek's eye. Holmstén 
first partnered with Spotify, then in 2013 
let the company buy him out. He joined its 
ranks, and Tunigo became the foundation of 
Spotify's playlist strategy. 
"It's crazy to think about it, but in 2013 

Spotify didn't have any of its own playlists," 
says Holmstén today. "I told Daniel, 'I 
promise you: In the future, some of these 
playlists are going be bigger than the biggest 
radio station.' He sort of looked at me like, 
'Let's see about that.' And that is what 
happened. It changed the music industry." 
Despite Holmstén's artistic beginnings, 

some in the business regard him as more 
aligned with what one high-ranking executive 
describes as Spotify's "heartless" tech 
culture. "Spotify doesn't seem to be able to 
hold on to people that are genuinely artist-
friendly," says the source, and it's true that 
over the last 18 months the company has 
seen the departures of at least six executives 
with strong ties to the creative community, 
including Troy Carter, global head of creator 
services. Point out the addition of Erlich, and 
the response is that while he is respected, he's 
more of a numbers guy. 
Although Holmstén was based out of 

Stockholm (in other roles) until May 2018, two 
industry sources say he was, as one put it, "a 
contributing factor" in the departures of some 
of those executives. One source familiar with 
the situation says Holmstén "was obsessed 
with nobody on the music team speaking at 
conferences or to the press" but would post 
his own media mentions on Instagram. The 
insider says Holmstén also sowed anxiety by 
openly discussing the salary negotiations of 
exiting staffers. 
Questioned about the turnover, Holmstén's 

blue eyes do not blink. He responds that the 
company attrition rate is actually very low. 
"It was expected post-IPO that talent would 
leave," he says, as would "some of the curators 
that became celebrities." 
Asked if he played a role in any of the 

departures, Holmstén replies flatly, "I don't 
know about that," then says: "I hope that 
they are not lying to me, but a lot of people 
think I'm really easy to work with." He does 
admit to an extreme candor that sources say 
can be jarring to those who deal with him. 
"I don't know how many Swedes you know, 
but Swedes are very straightforward," says 
Holmstén. "And what I learned over the years 
is that when people [here] start to realize how 
Swedes work, a lot of them come to me and 
say, 'Pretty refreshing.'" 
"Nick is one of the most direct 

communicators that you'll meet," says 
Carter, who left Spotify in September 2018 
and is now CEO of his own music technology 
company, Q&A. He denies Holmstén had 

THE DAWN OF 
SPOTIFY'S PODCAST ERA 
Tne olotform's cnief content officer 
nos 3een com3ing Hollywooc for 
insolrotion. Here's wnot to exoect 

A
sk Spotify chief content officer Dawn Ostroff 
why the streaming giant is confident enough 

in podcasts to invest $500 million in them, and 

she'll say that "like music, podcasts can go very 

deep and very broad." The former president 

of Condé Nast Entertainment, president of entertainment 

for broadcast network The CW (which she helped launch 

in 2006) and president of UPN, Ostroff has been using her 

deep connections in the media and entertainment worlds to 

develop projects and partnerships, including with Barack and 

Michelle Obama's production company, Higher Ground. She 

spoke to Billboard duri ng a break in Spotify's presentations 

and activations at Cannes Lions earlier in June. 

Why is Spotify so bullish on podcasts? 

Storytelling is really striking chords with young people. From 

Gen Z to millennials, one in three Americans have listened to a 

podcast in the past month. 

Where are you in terms of your rollout strategy? 

We have been working on fulfilling our strategy in the next 

18 months. We are really just getting started in a more 

meaningful, significant way in the past six months, especially 

with the acquisition of Gimlet, Parcast and Anchor. Our goal 

is to become the No. 1 audio platform, and we feel that the 

podcast is a big piece of that puzzle. 

How will production be funded? 

Advertising. 

You have been meeting with executives and 

writers in Hollywood. What kinds of pitches 

are you getting? 

We have deals that are going to be announced over the next 

few weeks, [but] it is everybody from big movie and TV actors 

[to] great writers and even directors; talk shows, scri pted 

shows, sports pitches, comedy pitches and even cooking 

shows. Obviously we will do a lot of music. 

What kinds of scripted series work best? 

We have seen crime and mystery emerge as the strongest 

genres. Some sci-fi works well, too. 

Can you address the concern in the music 

industry that Spotify's podcast push will diminish 

its reliance on music? 

Music is and always will be front and center for the platform. 

The podcast business makes a lot of sense because there are 

a lot of other platforms out there that are in video, but we feel 

that audio is where we want to focus. —CR. 

Ostroff 
(left) with 
Spotify co-
founder/ 
CEO Ek. 

anything to do with his leaving but says 
they frequently butted heads over what 
each thought was best for a particular 
situation. "We didn't take our disagreements 
personally. It was all in the name of doing 
the best work possible for the company." 
Carter adds that he and Holmstén both 
opposed Spotify's hateful-conduct initiative. 
Algorithms are straightforward, too. 

When a track doesn't connect with Spotify's 
listeners, it disappears from playlists, and "we 
tell the label it's not working," says Holmstén. 
"I think they like to hear that sometimes, 
instead of continuing to spend money on 
[promoting] it." Holmstén contends that 
this frank approach has helped bring about a 
positive change in how labels provide A&R. 
"They're learning not to be so precious 
around a release," he says. "Now the labels 
know it's more about artist development." 
Spotify won't quantify how many 

personalized editorial playlists are currently 
on the platform. The total is "dynamic and 
evolving," according to a spokesman — the 
implication being they're here to stay. 

B
ecause of Spotify's recent actions 
— including its CRB appeal, direct 
deals with artists and increasing 
emphasis on podcasts — there 

is suspicion within the industry that the 
streaming giant's master plan is to, as the 
high-ranking source puts it, "get rid of the 
gatekeepers, disaggregate the negotiating 
power of artists and dilute the impact of 
music on the platform with alternative 
forms of content." That, and Spotify's 
declining average revenue per paying user 
(ARPU) — according to its financial filings, 
its premium-tier ARPU has fallen from $7.o9 
in 2016 to $5.5o in 2018 — could mean that 
renewing its licensing agreements with the 
majors will prove thornier this time around. 
It also means Holmstén must spend a lot of 

time attempting to allay the industry's fears 
about his superiors' actions. No, he does not 
expect Spotify's podcast efforts to cannibalize 
music listening. Rather, they will "increase 
listener engagement." And he puts a positive 
spin on the decision to appeal the CRB's 
decision to increase mechanical royalty rates, 
paid to songwriters whenever a song is sold or 
streamed, from io.5% to 15.1%. 
"I totally understand the frustration 

because these people have been pushed 
down for such a long period of time," says 
Holmstén, but he insists that "no one wants 
to pay songwriters more than Spotify. 
"There is always going to be a conversation 

about how the money is going to be split," he 
continues. "But I believe that a lot of people 
aren't looking at it from the perspective of 
where we were a few years ago and where 
we are. The opportunity is much larger than 
anyone sees right now." 0 

Additional reporting by Micah Singleton 
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BTS at Soldier Field in 
Chicago on May 12. 

BTS' Victory Lap 
The K-pop boy band's recent tour dates — which included back-to-back nights at some 
of the biggest U.S. stadiums — vaulted it into an elite class of touring superstars 

t
„  IVE YEARS AFTER PLAYING ITS 
first hometown shows in Seoul, 
BTS has apparently achieved 
worldwide domination, topping 

the latest monthly Boxscore recap with 
the top-grossing tour of May. According 
to figures reported to Billboard Boxscore, 
the South Korean boy band grossed 
$51.7 million and sold 384,498 tickets in 
May, marking the highest one-month total 
for a tour of 2019 so far. 
After playing its first U.S. stadium 

(New York's Citi Field) in October, the 
septet expanded in May to two shows at 
New Jersey's MetLife Stadium, as well 
as double-headers at the Rose Bowl 
in Pasadena, Calif., and Soldier Field 
in Chicago. The six domestic shows 
totaled $44 million and nearly 300,000 
tickets sold. 
This sweep of the U.S. is not only 

impressive for a foreign-language act in 
this country, it also places BTS among 
the most powerful touring artists in 
the world. The group's Rose Bowl run 

earned $16.6 million and sold 113,040 
tickets (May 4-5). It's the highest-grossing 
engagement in the venue's Boxscore 
history, outperforming previous high-
water marks by Taylor Swift and U2, as 
well as co-headlining stints by Beyoncé 
and lay-Z, and Eminem and Rihanna. 
The group's shows in Chicago and New 
Jersey rank as the fifth-highest-grossing 
engagements for both venues. 
A week after its domestic trek, BTS 

hit São Paulo, grossing $7.7 million from 
84,812 tickets at the Allianz Parque 
(May 25-26). The group last played the 
Brazilian city in March 2017, when it sold 
15,327 tickets and grossed $1.2 million 
at Citibank Hall. That means the band's 
2019 return grossed over six times its 
previous area show, in line with similar 
arena-to-stadium leaps in New York, 
Chicago and Los Angeles. These four 
stadium engagements dominate the Top 
Boxscores chart at Nos. 1, 2, 4 and 9. (BTS 
isn't the only globe-trotting K-pop act on 
the May charts. Girl group Blackpink 

appears on the Top Tours chart at No. 29 
with $3.6 million, fueled by reports from 
London, Berlin and Duluth, Ga.) 
BTS also powers much of the new Top 

Stadiums chart (see page 51). All three 
domestic venues from the act's May 
run make the ranking, topped by the 
Rose Bowl. Also on the stadiums tally, 
at No. 4, is Parc Olympique Lyonnais in 
Lyon, France. The venue makes the list 
thanks to Ed Sheeran's two-night run 
(May 24-26), which grossed $11.6 million 
and sold 157,070 tickets. The stadium 
tally is rounded out by Etihad Stadium in 
Manchester, England, with a $10.8 million 
gross from the first two of three Spice 
Girls concerts. 
Sheeran, the leader of the Top Tours 

chart in April, is No. 6 in May, adding 
$19.2 million to his ÷ (Divide) tour's total 
(it has grossed $641.8 million). Former 
monthly champions Pink and Elton 
John both appear in the top 10, with 
monthly grosses of $24.9 million and 
$13.4 million, respectively. 
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TOP TOURS 
ARTIST  TOTAL  TOTAL 

GROSS  ATTENDEES 

NO.OF 

SHOWS 

1 BTS $51,666,038 384,498 8 

2 METALLICA $28,648,630 290,361 5 

3 PINK $24,846,060 162,283 10 

4 SPICEGIRLS $23,638,040 224,739 4 

5 ARIANAGRANDE $19,877,178 165,523 12 

6 ED SHEERAN $19,159,407 247,478 5 

7 CHER $17,166,754 149,534 12 

8 HUGH JACKMAN $16,908,667 205,219 20 

9 TAKE THAT $13,423,910 118,427 8 

10 ELTON JOHN $13,403,967 116,481 10 

11 ERIC CHURCH  $13,096,519 139,013 7 

12 CÉLINE DION $12,697,099 46,762 11 

13 ROD STE WART $12,393,757 125,566 10 

14 BOBSEGER&THESILVERBULLETBAND $11,646,934 111,081 9 

15 MICHAEL BUBLÉ $10,238,430 97,652 8 

16 KENNY CHESNEY $9,399,565 L , 103,924 10 

17 ANDRÉ RIEU $9,060,368 112,685 12 

18 POST MALONE $8,498,653 91,839 7 

19 
GODSOFRAP:WU-TANGCLAN,PUBLIC 

ENEMY RADIO&DELASOUL,D1PREMIER 
$7,612,767 95,518 11 

20 BILLY JOEL $7,437,594 59,642 2 

21 BACKSTREET BOYS $4,875,586 61,967 5 

22 

23 

TWENTY ONE PILOTS $4,811,499 79,820 6 

OLLY MURS $4,434,995 68,482 6 

24 CHAYAN NE $4,318,499 46,773 6 

25 JAN ETJACKSON $4,140,636 24,938 6 

26 B2K $3,806,483 48,878 10 

27 MUM FORD &SONS $3,682,866 56,702 4 

28 JUICE WRLD $3,667,655 79,542 16 

29 BLACKPINK $3,621,799 24,572 3 

30 PENTATONI X $3,595,884 76,358 9 

TOP PROMOTERS 

PROMOTER TOTAL GROSS  TOTAL  NO. OF 

All Promotions  ATTENDEES  SHO WS 

I  LIVE NATION $261,930,853  2,624,664  277 

2  AEG PRESENTS $143,597,682  2,137,973  988 

3  SJM CONCERTS $42,164,118  460,092  31 

4  OCESA-CIE $20,038,205  389,655  44 

5  CAESARS ENTERTAINMENT $15,509,949  80,779  34 

6  FKP SCORPIO KONZERTPRODUKTIONEN  $13,361,869  237,940  153 

7  MCD  $8,507,590  79,960  2 

EVENKO  $8,479,465  119,699  52 

TRIPLE A ENTERTAINMENT $7,642,933  94,481  28 

10  MGM $7,348,254  53,055  10 

Take That at the FlyDSA 

Arena in Sheffield, 

England,on April 12j1 k 

TOP BOXSCORES 
ARTIST(S) 

Venue 

Date(s) 

2 

4 

6 

BTS 

Rose Bowl Stadium, Pasadena, Calif.  $250/$55  2 

May 4-5 

TOTAL 

GROSS 

Ticket Prices 

TOTAL 

ATTENDEES 

No. of Shows 

$16,557,515 113,040 

PROMOTER(S) 

Live Nation 

BTS $14,050,410  98,574  Live Nation 

MetLife Stadium, East Rutherford, N.J.  $250/$55  2 

May 18-19 

TAKE THAT 

02 Arena, London 

May 2-5,7-10 

$13,423,910  118,427  SJM Concerts 

$129.27/$71.82  8 

BTS $13,345,795  88,156  Live Nation 

Soldier Field, Chicago  $250/$55  2 

May 11-12 

CÉLINE DION  $12,697,099  46,762  AEG Presents/ 

The Colosseum at Caesars Palace,  $750/$500  11  Concerts 

Las Vegas  $250/$140/$55  West, Caesars 

May 14-15, 17-18,21-22,24-25,28-29, 31  Entertainment 

ED SHEERAN  $11,639,153  157,070  Live Nation 

Parc Olympique Lyonnais, Lyon, France  $135.40/$84.63  3 

May 24-26  $73.35/$65.45 

Il
SPICE GIRLS  $10,825,500  100,338  SJM Concerts 
Etihad Stadium, Manchester, England  $109.35  2 

May 29,31 

o 

10 

12 

SPICE GIRLS  $8,070,740  74,186  M CD 

Croke Park, Dublin  $108.79  1 

May 24 

BTS $7,712,318  84,728  Live Nation 

Allianz Parque, Sec) Paulo  $186.54/536.07  2 

May25-26 

METALLICA  $6,917,057  74,889  Live Nation 

Stade de France, Paris  $157.29/556.17  1 

May 12 

METALLICA  $6,781,467  69,897  Live Nation 

Valdebebas, Madrid  $139.91/595.14  1 

May 3 

PINK  $6,181,006  29,997  Live Nation 

Madison Square Garden, New York  $397.45/557.45  2 

May 2 1-2 2 

k 
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TOURING RECAP / May 

TOP BOXSCORES (CONT.) 
ARTIST(S) 

Venue 

Date(s) 

18 

19 

20 

22 

ERIC CHURCH 

Nissan Stadium, Nashville 

May25 

METALLICA 

Stadion Letzigrund, Zurich 

May 10 

METALLICA 

Estadi Olímpic Lluís Companys, Barcelona, 

Spain 

May 5 

BILLY JOEL 

Citizens Bank Park, Philadelphia 

May24 

ED SHEERAN 

Gelora Bung Karno Stadium, Jakarta, 

Indonesia 

May3 

SPICE GIRLS 

Principality Stadium, Cardiff, Wales 

May 27 

P!NK 

Bell Centre, Montréal 

May 17-18 

POST MALONE 

Qudos Bank Arena, Sydney 

May 7-9 

WJANETJACKSON 
Park Theater, Las Vegas 

May 17-18, 21-22, 25-26 

DOMINATION FESTIVAL 

Autódromo Hermanos Rodriguez, 

Mexico City 

May 3-4 

METALLICA 

SNAI San Siro Hippodrome, Milan 

May 8 

ROD STE WART 

Páirc Uí Chaoimh, Cork, Ireland 

May25 

26 

ARIANA GRANDE 

Staples Center, Los Angeles 

May 6-7 

MICHAEL BUBLÉ 

02 Arena, London 

May30-31 

NHUGH JACKMAN 
Manchester Arena, Manchester, England 

May 24-25 

28 

30 

CORONA CAPITAL 

Estadio Akron, Guadalajara, Mexico 

May 11 

P!NK 

Fargodome, Fargo, N.D. 

May4 

ERIC CL AP TON 

Royal Albert Hall, London 

May 13, 15-16 

TOTAL 

GROSS 

Ticket Prices 

$5,812,426 

$199/$18 

TOTAL 

ATTENDEES 

No. of Shows 

56,521 

1 

$5,671,665  46,349 

$172.68/$88.81  1 

$5,285,919  51,799 

$140.08/$72.84  1 

$4,781,392 

5149.75/$59.75 

$4,763,680 

5276/$145/5103 

$62/551 

$4,716,720 

$93.94 

40,969 

1 

48,959 

1 

50,215 

1 

$4,424,890  33,758 

$282.42/$44.37  2 

$4,270,469  46,247 

$236.29/$40.29  3 

$4,140,636  24,938 

$500/$79  6 

$4,072,198  86,577 

$47.04  2 

$3,992,522 

$95.15/$83.96 

47,427 

1 

$3,676,651  31,823 

$146.79/$88.68  1 

$3,480,739  27,916 

$279.95/$39.95  2 

$3,081,960  29,616 

$113.77/$69.41  2 

$2,985,550  43,479 

$88.54/$44.27  3 

$2,966,950 

$68.26 

$2,927,135 

$349.95/$47.45 

$2,784,980 

$260/$91 

43,467 

1 

22,164 

1 

15,624 

3 

PROMOTER(S) 

Messina 

Touring Group/ 

AEG Presents 

Live Nation 

Live Nation 

Live Nation 

AEG Presents 

SJM Concerts 

Evenko, 

Live Nation 

Live Nation 

Live Nation, 

MGM Resorts 

OCESA-CIE 

Live Nation 

Aiken 

Promotions, 

Live Nation 

Live Nation 

AEG Presents 

AEG Presents 

OCESA-CIE 

Live Nation 

Triple A 

Entertainment 

BEHIND THE BOXSCORE 

Hip-Hop Heroes 
SJM Concerts' Chris Wareing on uniting legends like 
Public Enemy and De La Soul for the Gods of Rap tour 

BY TAYLOR MIMS 

N
OSTALGIA REIGNS 
supreme in the United 
Kingdom, with three 
tours from acts that 

enjoyed heydays in the 1990s 
posting big Boxscore numbers — 
and helping U.K. promoter STM 
Concerts pull in a $42 million gross 
in May: Spice Girls launched 
their Spice World - 2019 TOW on 
May24 in Dublin and grossed 
over $23.6 million in just four 
performances through May 31; 
Manchester, England, group Take 
That brought in a $13.4 million haul 
from eight shows; and the Gods 
of Rap tour — led by legendary 
hip-hop forebears Wu-Tang Clan, 
Public Enemy and De La Soul 
— sold Over 95,000 tickets 
throughout the United Kingdom 
for a total gross of $7.6 million. 
The assembly of some of rap's 
most influential acts was the 
passion project of STM Concerts 
promoter Chris Wareing, who 
discusses how the tour package 
came together and why fans can't 
let go of the '9os. 

Where did the idea for Gods of 
Rap come from? 
During the summer of 2018, I was 
out pushing my then-newborn son 
in his pram [while listening to a 
playlist of] Wu-Tang Clan, Public 
Enemy, De La Soul, Jurassic 5, 
Gang Starr and a few others. I 
thought, "Imagine if three or four 
of these acts played on the same 
bill." Straight away I put artwork 
together, along with a first draft 
of the Gods of Rap logo. As soon 
as I saw the art, I knew I had to 
make this tour happen. It would 
be impossible to not get excited on 
first look. I sent the idea over to the 
Clan's agent. Initially the tour was 
three U.K. dates, but we eventually 
ended up at ii shows across Europe 
with the help of Cameron Kaiser 
from Creative Artists Agency. I 
copyrighted and trademarked the 
name, logo and likeness before any 
offers were sent. 

Wu-Tang Clan's Method Man (right) and RZA 

played Michigan Lottery Amphitheatre in 

Sterling Heights, Mich., on May 31. 

How did you know there would 
be a market for this kind of tour? 
I live hip-hop. I am an encyclopedia 
of the genre, so it was easy for me 
to spot both a void and a demand 
for both Gods of Rap as a tour 
and a brand. We have three of 
the most notorious groups in the 
world, held down by the legendary 
DJ Premier and backed by a 
fantastic production. For any fan 
of rap music, this is a must-see 
show and gives incredible value for 
the money. The shows have done 
fantastic business, and the Gods of 
Rap merchandise line is selling at 
an alarming rate, which illustrates 
a thirst for the brand. Gods of Rap 
will continue full steam ahead with 
Gods of Rap II and III already in the 
works, as well as a lot of interest in 
Gods of Rap as a brand. 

SJM has recently promoted 
shows for Take That, Gods of 
Rap and the Spice Girls. Is it just 
nostalgia in the air? 
In terms of Gods of Rap, these 
artists are still hugely relevant — 
they have been and will continue 
to shape the landscape for music. 
It's edgy, it's raw, it's rude — it's 
exactly the trend we are seeing 
right now. Public Enemy carry 
a huge political message, which 
I don't think has ever been so 
important with the state of politics 
right now. It's imperative for me 
to allow them to build on their 
legacy, rather than detract from it 
with subpar touring. 0 
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TOP VENUES 
Top Stadiums 

1 

VENUE 

Location 

ROSE BO WL STADIUM 

Pasadena, Calif. 

2  METLIFE STADIUM 

East Rutherford, N.J. 

3  SOLDIER FIELD 

Chicago 

TOTAL 

GROSS 

TOTAL  NO. OF 

ATTENDEES  SHOWS 

$16,557,515  113,040  2 

$14,050,410  98,574  2 

$13,345,795  88,156  2 

4  PARC OLYMPIQUE LYONNAIS  $11,639,153  157,070  3 

Lyon, France 

5  ETIHAD STADIUM 

Manchester, England 

$10,825,500  100,338  2 

15,001 or More Capacity 

VENUE 

Location 

TOTAL 

GROSS 

TOTAL  NO. OF 

ATTENDEES  SHOWS 

1  02 ARENA 

London 

$21,988,937  236,838  19 

2  MADISON SQUARE GARDEN  $11,780,614  73,310  5 

New York 

3  MANCHESTER ARENA 

Manchester, England 

$10,553,554  154,803  14 

4  T-MOBILE ARENA 

Las Vegas 

$10,552,888  39,389  3 

5  BELL CENTRE 

Montréal 

$6,922,224  76,032  7 

6  THE FORUM 

Inglewood, Calif. 

$5,820,885  62,269  7 

7  STAPLES CENTER 

Los Angeles 

$5,582,482  54,513  4 

8  ACCORHOTELS ARENA 

Paris 

$5,171,521  44,787  5 

9  BARCLAYS CENTER 

Brooklyn 

$4,681,452  45,843  4 

15  LANXESS ARENA 

Cologne, Germany 

$4,652,964  62,014  5 

10,001-15,000 Capacity 

VENUE 

Location 

TOTAL 

GROSS 

TOTAL  NO. OF 

ATTENDEES  SHOWS 

1 THE SSE HYDRO 

Glasgow, Scotland 

$10,261,043  129,430 

Victoria Monét (left) and Ariana Grande at 

Los Angeles'Staples Center on May 7. 

James Hetfield of Metallica, which 

played Ippodromo San Siro in Milan 

on May 8. 

16  Janet Jackson in New York'sCentral 

Park in 2018. 

2 BARCLAYCARD ARENA 

Hamburg, Germany 

$5,901,675  85,886 13 

3 RESORTS WORLD ARENA 

Birmingham, England 

$5,216,336  63,975 6 

4  VAN ANDEL ARENA 

Grand Rapids, Mich. 

$4,340,921  49,547 10 

5  SSE ARENA,WEMBLEY 

London 

$3,947,117  45,134 7 

6  MGM GRAND GARDEN ARENA  $3,081,312  34,166 

Las Vegas 

4 

7  MERCEDES-BENZ ARENA 

Berlin 

$2,744,484  33,545 3 

CHI HEALTH CENTER 

Omaha, Neb. 

$2,718,808  28,798 2 

9  OLYMPIAHALLE 

Munich 

$2,629,981  36,385 3 

15  ROYAL ARENA 

Copenhagen, Denmark 

$2,535,134  18,583 2 
Juice WRLD at the Mann Center for 

the Performing Arts in Philadelphia 

on May 15. 

5,001-10,000 Capacity 

VENUE 

Location 

TOTAL 

GROSS 

TOTAL  NO. OF 

ATTENDEES  SHOWS 

1 RED ROCKS AMPHITHEATRE 

Morrison, Colo. 

$8,102,552  150,975 21 

2  PARK THEATER 

Las Vegas 

$5,600,129  30,404 7 

3  MOH EGAN SUN ARENA 

Uncasville, Conn. 

$3,741,545  52,798 9 

4  RADIO CITY MUSIC HALL 

New York 

$3,717,100  49,676 10 

5  ROYAL ALBERT HALL 

London 

$3,384,584  25,078 6 

6 AUDITORIO NACIONAL 

Mexico City 

$2,920,219  59,070 7 

7  MICROSOFT THEATER 

Los Angeles 

$2,805,670  34,634 9 

THE GREEK THEATRE 

Los Angeles 

$2,276,053  37,193 7 

THE ANTHEM 

Washington, D.C. 

$1,893,278  34,161 9 

10  ZAPPOS THEATE RAT PLANET 

HOLLYWOOD-LAS VEGAS 

Las Vegas 

$1,707,971  23,928 8 

5,000 or Less Capacity 

VENUE 

Location 

TOTAL 

GROSS 

TOTAL  NO. OF 

ATTENDEES  SHOWS 

1  THE COLOSSEUM AT CAESARS PALACE  $12,697,099  46,762  11 

Las Vegas 

2  DURHAM PERFORMING ARTS CENTER  $3,350,580  39,563  18 

Durham, N.C. 

3  ORPHEUM THEATRE 

Minneapolis 

$3,200,717  44,496  18 

4  THE FOX THEATRE 

Atlanta 

$3,087,726  43,958  12 

5  BEACON THEATRE 

New York 

$2,891,486  35,170  14 

6  THE CHICAGO THEATRE 

Chicago 

$1,824,337  27,765  9 

7  DAVID A.STRAZ,JR.CENTER FOR THE  $1,719,347  23,639  12 

PERFORMING ARTS CAROL MORSANI HALL 

Tampa, Fla. 

8  ENCORETHEATER AT WYNN HOTEL  $1,265,955 

Las Vegas 

13,628  10 

9  THE SHOWROOM AT THE FLAMINGO  $1,104,879  10,089  15 

Las Vegas 

15  HARD ROCK LI VE AT ETESSARENA  $1,102,485  5,666 

Atlantic City, N.J. 

1 
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LAST 

WEEK 

THIS 

WEEK 

PEAK 

POS 

WKS.ON 

CHART 

2WKS. 

AGO 

LAST 

WEEK 

THIS 

WEEK 

PEAK 

POS 

WKS.ON 

CHART 
NO. 1 

Madonna ARTIST  IMPRINT/DISTRIBUTING LABEL 

RE-ENTRY 
#1 
I WK MADONNA UVENATION/INTERSCOPE/IGA  1 6 1 

2 4 2 BILLIE EILISH DARKRooreNTERscopow, 1 43 

23 21 3 TAYLOR SWIFT  REPUBLIC 1 256 

.E-ENTY 4 BRUCE SPRINGSTEEN  COLUMBIA 4 6 

14 1 5 JONAS BROTHERS  REPUBLIC 1 16 

1.21 . BTS BIGHIT ENTERTAINMENT 1 141 

4 5 7 KHALI D  RIGHT HAND/RCA 1 120 

2 : LUKE COMBS  RIVER HOUSE/COLUMBIA NASHVILLE/SMN 2 120 

6 6  POST MALONE  REPUBLIC 1 156 

25 17 10 DRAKE YOUNG MONEY/CASH MONEY/REPUBLIC 1 260 

sa 11 BASTILLE  VIRGIN/CAPITOL 11 62 

5 7 12 LIL NAS X  COLUMBIA 3 14 

9 11 13 ED SHEERAN  ATLANTIC/AG 1 254 

7 9 1' ARIANA GRANDE REPUBLIC 1 228 

19 12 15 SHAWN MENDES  ISLAND 1 228 

lo lo b HALSEY  CAPITOL 1 184 

15 15 17 QUEEN  HOLLYWOOD 1 60 

17 14 : PANIC! AT THE DISCO  BCD2/FU [LED BY RAMEN/EMG 1 144 

16 13 1' IMAGINE DRAGONS  KI DINAKORNERil NERSCOPEil GA 1 228 

27 22 I LIZZO  NICE LIFE/ATLANTIC/AG 7 9 

26 16 21 DAN + SHAY WARNER BROS NASHVILLE/WMN 11 82 

12 18 22 CARDI B  THE KSR GROUP/ATLANTIC/AG 1 101 

21 27 23 P!NK  RCA 1 157 

1111 19 2' ELTON JOHN  MERCURY/ISLAND 11 13 

IL ill 20 25 THOMAS RH ETT  VALORY/ BM LG 1 229 

24 2. KATY PERRY  CAPITOL 1 191 

50 46 27 MARSHMELLO  JOYTIME COLLECTIVE 4 88 

30 29 2: JUSTIN BIEBER SCHOOLBOY/RAYMONDBRAUN/BEHAN 1 226 

31 32 2' BLAKE SHELTON WARNER BROS. NASHVILLE/WMN 1 229 

ARTIST  IMPRINT/DISTRIBUTING LABEL 

22 23 I KANE BROWN  ZONE 4/RCA NASH VILLE/SMN 2 105 

33 31 31 DABABY  souTHcoAsviNTERscopuiGA 31 10 

43 25 32 LADY GAGA  INTERscopuiGA 1 120 

34 35 33 TRAVIS SCOTT CACTUS JACK/GRAND HUSTLE/EPIC 1 163 

32 38 3' BRUNO MARS  ATLANTIC/AG 1 248 

28 26 35 BILLY RAY CYRUS  WHEELHOUSE/BMG/BBMG 18 10 

29 33 . AVA MAX  ATLANTIC/AG 24 25 

34 37 CHRIS BROWN  CBE/RCA 1 208 

35 39 3: LIL BABY  QUALITY CONTROL/MOTOWN/CAPITOL 8 58 

36 36 3' MORGAN WALLEN  BIG LOUD 34 17 

41 42 ' I J. COLE  DREAMVILLE/ROC NATION/INTERSCOPE/IGA 1 161 

ao ao ,1 5 SECONDS OF SUMMER  SSEONDSOFSUMMER MPS[OPE/IGA 1 117 

20 28 '2 DJ KHALED VVE THE BEST/EPIC 2 108 

47 44 

- 

,  lit 
3,1A(  '̀ I,  

44  MEEK MILL  MAYBACH/ATLANTIC/AG 1 61 

RE-ENTRY 0  CHRIS YOUNG RCA NASHVILLE/SMN 12 68 

37 as 46  LAUREN DAIGLE  CENTRICITY/CAPITOL CMG 3 68 

55 47 47  JASON ALDEAN  MACON/BROKEN BOW/BBMG 1 238 

56 73 CD  THE BEATLES  APPL E/CAPITOL/U ME 5 84 

65 62 49  LEE BRICE  CURB 15 58 

Madonna rules the Artist 100 
for the first time as her 

new LP, Madame X, arrives 
atop the Billboard 200 (see 
page 55). She previously hit 
a No.7 high on the Artist 100 
(which launched in 2014) 
concurrent with the chart 
start of her last album, 

RebelHeart, in March 2015. 
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PHILANTHROPISTS 
O FTHE YEAR  
On July 10, Cheryl and Haim Saban will be honored as TH/R's inaugural 
philanthropists of the year for their integrity, heart and goodwill that 
has made a difference in the lives of so many both here in Los Angeles 
and abroad. 

As LA's most generous power couple, their philanthropy priorities 
enrich Los Angeles' cultural and civic vitality, promote healthcare 
access and research, strengthen the US-Israel relationship, and 
empower women and girls. 

They are strong supporters of the Saban Community Clinic, 
Children's Hospital LA, Children's Hospital at Soroka in Israel, 
American Israel Education Foundation, Friends of the IDF, and 
the Brookings Institution, among numerous others. 

The Sabans are also major promoters of gender equality through 
education, wellness and empowerment initiatives for women and girls. 
Some of the many programs they support include The Rape Treatment 
Center, the American Indian College Fund, Girls Who Code, and 
the Saban Cracking the Glass Ceiling STEM Program in Israel. 

The Sabans have also funded milestone projects in Los Angeles 
including the Saban Media Center at the Television Academy, the 
Saban Theatre and the Saban Health Center at the Motion Picture 
Television Fund. Most recently, they pledged $50 million to the 
forthcoming Academy Museum of Motion Pictures. 

Take this opportunity to join The Hollywood Reporter in celebrating 
Cheryl and Haim Saban who are making a difference and whose 
contributions have had a profound global impact. 

ON SALE: 7/10 
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Blanco 
Brown 
Ùp' To 
No.1 
Blanco Brown (above) 
ranks at the top of a 
Billboard chart for the 
first time as he reaches 
No. 1 on Emerging Artists. 
His breakout single, "The 
Git Up," enters the Hot 
Country Songs top 10 (13-7) 
and surges 66-51 on the 
Billboard Hot 100 with top 
Streaming Gainer honors 
(up 55% to 13.7 million 
U.S. streams, according to 
Nielsen Music). 

Ali Gatie debuts at No. 12 
on Emerging Artists as his 
introductory single, "It's 
You," begins at No. 9 on Hot 

R&B Songs and No. 97 on 
the Hot 100, marking his 
first charted song. 
Plus, singer-songwriter 
Noah Kahan bows at 

No. 29 on Emerging 
Artists as his debut LP, 
Busyhead, opens at No. 1 
on Heatseekers Albums 
(2,000 copies sold). 

—Xander Zellner 

CHART BEAT 

MILEY TAKES ON 
NEW 'ROLL' 
Mi ley Cyrus reaches 
the Billboard charts 
under a third moniker 
as "On a Roll" debuts 
at No. 39 on Digital 
Song Sales.The track 
is credited to Ashley 0 
(above), the fictional 
pop star portrayed by 
Cyrus in an episode 
of the new season of 
Netflix's Black Mirror. 
Cyrus has charted under 
her own name and as 
former Disney alter ego 
Hannah Montana. 
"Roll" makes over Nine 
Inch Nails'"Head Like 
a Hole" as the Trent 
Rez nor-fronted band 
continues a notable 
2019: Lil Nas X leads 
the Billboard Hot 100 
for a 12th week with 
"Old Town Road," which 
samples N I N's "34 
Ghost IV." —Gary Trust 

Go to billboardcom for 

full Cha rt Beat coverage, 

including columns and 

podcasts, 

n1115. 
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ARTIST  IMPRINT/DISTRIBUTING LABEL 

TWENTY ONE PILOTS  FUELED BY RAMEN/EMG 

PEAK 

POS 

WKS.ON 

CHART 

1 218 

44 51 51  EMINEM sHADy/AFTERmATHANTERscopEAGA 1 260 

52 50 52  MAREN MORRIS  COLUMBIA NASHVILLE/SMN 10 118 

51 57 53  FLORIDA GEORGIA LINE BMLG 1 260 

45 54 54  CHRIS STAPLETON MERCURY NASHVILLE/UMGN 1 191 

49 43 55  LUKE BRYAN  CAPITOL NASHVILLE/UMGN 1 256 

59 55 56  SAM SMITH  CAPITOL 1 163 

53 52 57  A BOOGIE WIT DA HOODIE  NIHERIDGETNEHHVAT ME/AG 11 50 

li n) 41  58  KELSEA BALLERINI  BLACK RIVER 18 88 

60 61 59 ELLA MAI 10 SUM M ERS/INTERSCOPE/IGA 6 61 

IK1 58 60  MAROON 5  222/INTERscopuiGA 1 260 

73 74 61  XXXTENTACION  BAD VIBES FOREVER 1 97 

80 -0 62  BRADLEY COOPER  INTERscopou 3 38 

38 49 63  JUICE WRLD GRADE A/INTERSCOPE/IGA 1 57 

58 53 64  NORMAN'  KEEP COOL/RCA 46 41 

71 70 65  BEYONCE  PARKWOOD/COLUMBIA 2 186 

166j 66 66  BAD BUNNY RIMAS 23 66 

RE-ENTRY 0  EAGLES  ERC 10 44 

- 75 68 BLANCO BROWN TRAILERTRAPMUSIC/BMG/BBMG 68 2 

61 64 69  SWAE LEE EARDRUM MA/INTERSCOPE/IGA 22 35 

77 68 70  LEWIS CAPALDI VERTIGO/CAPITOL 68 5 

68 65 71  CITY GIRLS  QUALITY CONTROL/MOTOWN/CAPITOL 65 17 

85 76 72  CARRIE UNDERWOOD  CAPITOL MAHIVELHUMGM 1 196 

I A 67  73  THE CHAINSMOKERS DISRUPTOR/COLUMBIA 1 186 

39 71 74  TYLER, THE CREATOR  COLUMBIA 1 11 

U5J 95 0  BAZZI  IA MCOSM IC/ATLANTIC/AG 34 68 

0 76  POLO G  COLUMBIA 59 2 

72 77 77  21 SAVAGE  SLAUGHTER GANG/EPIC 5 86 

RE-ENTRY 0  HILLSONG WORSHIP FIELSONG/SPARROW/CEPITOL [MG 13 10 

69 72 79  DADDY YANKEE EL CARTEL/UMLE 19 77 

76 99 0  METALLICA  BLACKENED 2 207 

64 85 81  MED GOURD  BHIMEDPRONERONPARPERSE MPROM 40 58 

81 83 82  ERIC CHURCH  EMI NASHVILLE/UMGN 4 171 

13 78 83  MILEY CYRUS  RCA 12 79 

94 97 0  CAMILA CABELLO SYC WEPIC 1 127 

0 85  TYGA  LAST KINGS/EMPIRE 27 41 

82 100 0  KENDRICK LAMAR TOP DAWHEHERMATHIMERSCOPHIGA 1 231 

70 86 87  GEORGE STRAIT  MCA NASHVILLE/UMGN 6 25 

RE-ENTRY 0  NIRVANA  SUB POP/DGC/GEFFEN/INTERSCOPE/UME 61 9 

RE-ENTRY 0 PRINCE  NpG/LEGAcy 1 56 

RE-ENTRY 0  FLEETWOOD MAC  UNSIGNED 46 37 

sa 82  91  CALBOY  PAPER GANG/POLO GROUNDS/RCA 82 7 

92  SANTANA sTARFAITHisuRET0NE/coNcoRD 8 4 

67 69 93  BRETT YOUNG  BM LG 15 133 

88 91 94  ADELE  XL/COLUMBIA 1 220 

RE-ENTRY 0  DAVE MATTHEWS BAND BMA RAGSERCA 1 6 

RE-ENTRY 0  PINK FLOYD  PINK FLOYD/COLUMBIA 3 21 

(83J (J 97  AVIC I I  GEFF ENHIGA 4 45 

RE-ENTRY 0  J BALVIN  UNIVERSAL MUSIC LATINO/UM L E 16 75 

NEW 0  LUKAS NELSON& PROMISE OHRE REAL  MIMED 99 1 

96 90 100  MICHAEL JACKSON  mii/Epic 20 216 

co 

.131C 
E 

2WKS. 

AGO 

LAST 

WEEK 

THIS 

WEEK ARTIST  IMPRINT/DISTRIBUTING LABEL 

PEAK 

POS 

WKS.ON 

CHART 

uoco iti, BLANCO BROWN IBILERIBPULEIMG/BBUG  1 3 1 

3 2 2  LEWIS CAPALDI VERTIGO/CAPITOL 2 9 

1 1 3 CITY GIRLS  QUALITY CONTROL/MOTOWN/CAPITOL 1 29 

4 4 a  CALBOY  PAPER GANG/POLO GROUNDS/RCA 3 28 

RE-ENTRY 0  LUKAS NELSON &PROMISE OHRE REAL  fAIIIHENORO 5 2 

8 6 6  YK OSIRIS  D EF JAM 6 18 

6 7 7  PINKFONG  SMART STUDY 1 38 

2 5 8  LAUV  LAUV/AVVAL-KOBALT 1 93 

11 8 9 SHAED  PHOTO FINISH 8 20 

- D 0  RED VELVET  sm 6 13 

U3.) (ip) 0  STRAY KIDS  JYP 5 16 

NEW  0  ALI GATIE  L I$N/VVARN ER 12 1 

13  9 13  LIL TJAY  COLUMBIA 9 9 

28 -0 0 LIL TECCA  GALACTIC 13 4 

38 24 0  SECH  RICH 15 8 

21 14  16  BRYCE VINE  SIRE/VVARN ER BROS. 3 32 

24  19 17  NLE CHOPPA  NO LOVE 11 17 

18  SAWEETIE ICY/ARTISTRY WORLDWIDE/WARNER BROS. 18 15 

uoi (27) 19  MONSTA X STARSHIP ENTERTAINMENT 11 62 

NEW  0  THE SOUND OF ANIMALS FIGHTING  EPI1EPH 20 1 

Ll 28 0  WAYV  LABEL V 16 19 

16 15 22  RODDY RICCH  BIRD VISION/ATLANTIC/AG 6 27 

25 18 23  LOVELYTHEBAND  RED 1 65 

48 39 ED ALEC BENJAMIN  AMU PARHER5 GROUHATLENTIHAG 17 25 

is 12  25  JIMMIE ALLEN  STONEY CREEK/BMG/BBMG 3 45 

20 23 26  TOMORROW X TOGETHER BIGHITEHERTEINMENEREPUBLE 1 15 

RE-ENTRY ED RILEY GREEN  BM LG 6 31 

10 11 28  NAOMI SCOTT  NAOMI SCOTT 5 4 

NEW  0  NOAH KAHAN  REPUBLIC 29 1 

26 26 30  SUMMER WALKER  LVRN/INTERSCOPE/IGA 19 33 

0 0  LUH KEL  CINEMATIC 15 9 

18 21 32  JOYNER LUCAS TWENTY NINE/111LLY 6 23 

34 38 0  PAT BARRETT  BOWYER &BOW/SPARROW/CAPITOL CMG 31 7 

40 30 34  I AM THEY  EssENTIAL/pLG 30 13 

El 22 35  ATEEZ  oLEGAcy 22 4 

IL121 31 36  TAINY MAS FLOW 31 3 

36 33 37  JON Z  VYDIA/CHOSEN FEW EMERALD 29 7 

NEW  0  JAMESTOWN REVIVAL TH U M REVIVEL/IHR MIGER5 38 1 

RE-ENTRY co DANILEIGH  DEF JAM 23 13 

23 29 40  MABEL  POLYDOR/CAPITOL 4 16 

27 25 41  KIANA LEDE THE HEAVY GROUP/REPUBLIC 16 15 

-  42  RUNAWAY JUNE  WHEELHOUSEEBHGEBBHG 42 2 

12 43 43  CALUM SCOTT  CAPITOL 4 60 

43 35 44  HARDY  TREE VIBEZ/BIG LOUD 25 8 

1L91 32  as  DENZEL CURRY  PH/LOMA VISTA/CONCORD 7 14 

NEW  0  GFRIEND  SOURCE MUSIC/KAKAO M 46 1 

36 47  SHORDIE SHORDIE  DI ENTERTAINMENT/WARNER 36 4 

49 41  48  MITCHELL TENPENNY  RBERHTISETOLUMBIENESHVELHAN 2 50 

- 49  AMBJAAY  COLUMBIA 48 2 

- 44 50  SWITCH  DREAM/CAPITOL CMG 44 2 
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LAST 
VVEE 

THIS 
VVEE 

HOT  0  
SHOT 
DEBUT 

NEW 0  BRUCE SPRINGSTEEN COLUMBIA  Western Stars 2 1 

3 BILLIE EILISH  When We All Fall Asleep, Where Do We Go? 
DARKROOMONTERSCOPEOGA 

1 12 

4 JONAS BROTHERS  Happiness Begins 
REPUBLIC 

1 2 

NEW  0  BASTILLE VIRGIN/CAPITOL  Doom Days 5 

6  KHALID  Free Spirit 
RIGHT HAND/RCA 

11 

7 POLO G  Die A Legend 
COLUMBIA 

6 2 

8 DABABY  Baby On Baby 
SOUTHCOASTONTERSCOPEOGA 

7 16 

14  9  LIZZO  Cuz I Love You 
NICE LIFE/ATLANTIC/AG 

6 9 

12  10  ARIANA GRANDE Thank U, Next 
REPUBLIC 

19 

19 0 DRAKE A  Scorpion 
YOUNG MONEY/CASH MONEY/REPUBLIC 

51 

10  12  ELTON JOHN e  Diamonds 
ROCKET/ISLAND/UME 

7 84 
.--

This One's For You 
0 1 13 112-IIIE1110-FIC/RCIM BIA NASHVILLE/SMN 

4 107 

14  DJ KHALED e  Father Of Asand 
WE THE BEST/EPIC 2 5 

is  15  POST MALONE A  beerbongs & bentleys 
REPUBLIC 

1 60 

0 IA  LADY GAGA &BRADLEY COOPER A A Star Is Born (Soundtrack) 
" -  INTERSCOPE/IGA 37 

15  17 TON IEB 5,  , THE CREATOR ICOR 

RLLIMPtel Bohemian Rhapsody (Soundtrack) 2 

6 

35  0 18 

0 IQ  LUKE COMBS  The Prequel (EP) 
- -  RIVER HOUSE/COLUMBIA NASHVILLE/SMN 

4 2 

24  20  triG're,I CTErfirt /1?T?,‘ 'NI ..cli?Gp I E • Hoodie SZN 1 26 

22  21  SOUNDTRACK  Aladdin (2019) 
WALT DISNEY 

6 4 

26  22  A TRAVIS SCOTT  ASTROWORLD 
CACTUS JACK/GRAND HUSTLE/EPIC 

1 46 

28  73  BILLIE EILISH e Dont Smile At Me 
DARKROOMONTERSCOPEOGA 14 78 

25  24  JUICE WRLD e  Death Race For Love 
GRADE 4/INTERSCOPE/IGA 

1 15 

16  25  THOMAS RHETT  Center Point Road 
VALORY/BMLG 

1 3 

NEW  0  LIL KEED 
YOUNG STONER LIFE/30 0/AG  Long Live Mexico 26  1 

3 0  27  SOUNDTRACK  Spider-Man: Into The Spider-Verse 
REPUBLIC 

31  28  MEEK MILL A  Championships 
MAYBACH/ATLANTIC/AG 

2 

1 

27 

29 

e 26 __ DAN + SHAY e  Dan + Shay WARNER MUSIC NASHVILLEWEMN 6 52  

CII)C(1/12.10Ie D  
Ø 30  e Greatest Showman 

ltCEre ?0)(/ATLANTICT/AhG 
1 80 

33  31 JUICE WRLD e Goodbye & Good Riddance 
GRADE 4/INTERSCOPE/IGA 

4 57  

46  32 - 1 Ea XXXTENTACION A  2 
BAD VIBES FOREVER 

66  I 

37 33  PANIC!  THE DISCO A 
DCD2/FUELED BY RAMEN/EMG 

Pray For The Wicked 52 

36  
34 CARDI B A 
- - THE KSR GROUP/ATLANTIC/AG 

Invasion Of Privacy 1 63  

40 35 POST MALONE A 
REPUBLIC 

Stoney 4 132 

0 
38 i0ilAir!iGeNLIIi3pRre etCN Nalllilt011: An American Musical 3 195  

39  37 KHALID A 
RIGHT HAND/RCA 

American Teen 4 120 

0 
MORGAN WALLEN 

38 BIG LOUD 
If I Know Me 38  38  

NEW 0  BARONESS 
ABRAHAN HYMNS 

Gold & Grey 39  1 

44 40  ED SHEERAN A 
ATLANTIC/AG 

÷ (Divide) 1 120  

41  FUTURE 
F REEBANDZ/EP IC 

SAVE ME (EP) 5 2 

35 42  VG 
4HUNNID/CTE/DEF JAM 

4REAL 4REAL 7 4 

43 43 NIPSEY HUSSLE  Victory Lap 
ALL MONEY IN NO MONEY OUT/ATLANTIC/AG 2 22 

44  AVICII 
AVICII AB/GEFFEN/IGA 

TIM 11 3 

34 45  MONEYBAGG YO  43VA HEARTLESS 
WESSONTERSCOPEOGA 

4 4 

38 46  BTS BIGHIT ENTERTAINMENT  Map Of The Soul: PERSONA 1 10 

0 47 TEE GRIZZLEY 
--  GRIZZLEY GANG/300/AG 

Scriptures 20  2 

47 48  LIL BABY & GUNNA  Drip Harder 
YOUNG STONER LIFE/30 0/QUALITY CONTROL/MOTOWN/AG/CAPITOL 

4 37  

52 0 DOD MARLEYAND THEWAILERS e  Legend:The Best Of... 
TUFF GONG/ISLAND/ULIE 

5 379  

53 QUEEN A 
0  HOLLYWOOD 

Greatest Hits 11 341  

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL 

Title  PEAK 
POS. 

#1 
itu MADONNA 

LIVE NATION/INTERSCOPE/IGA 
Madame X 

S ON 
[HART 

LAST 
VVEEK 

THIS 
VEE 

ARTIST CERTIFICATION  Title 

IMPRINT/DISTRIBUTING LABEL 

PEAK 
POS. 

VV S ON 
[HART 

17  51  TYGA e  Legendary 
LAST KINGS/EMPIRE 

17 2 

21SAVAGE e  I A111 >1  Was 50  SLAUGHTER GANG/EPIC 1  26 

55  53  CHRIS STAPLETON A  Traveller 
MERCURY NASHVILLE/UMGN 

1  197 

59  54  CREEDENCECLEARWATERREVIVAL .  [hronideThe20Ereatest Hits 
FANTASY/CONCORD 

22  424 

BAD BUNNY A  x 100PRE 
51 RIMAS 

11 26  

CALBOY  Wildboy 
48  PAPER GANG/POLO GROUNDS/RCA 

30  3 

MEGAN THEE STALLION  Fever 
56  1501 CERTIFIED/30 0/AG 

10  5 

P!NK  Hurts 26 Human 76  58  „ A 1  8 

BEYONCE  HOMECOMING: THE LIVE ALBUM 
54  '  PAR M OOD/COLUMBIA 

4 10  

IMAGINE DRAGONS A  Evolve 
61  1 KID INAKORNER/INTERSCOPE/IGA 

2 104  

LOGIC  Confessions Of A Dangerous Mind 
49  VISIONARY/DEF JAM 

1 6 

JASON ALDEAN e  Rearview Town 
60  MACON/BROKEN BOW/BMG/BBMG 

1 62  

ELLA MAI e  Ella Mai 
62  10 SUMMERSONTERSCOPEOGA 

5 36  

DRAKE A  Views 75  64  YOUNG MONEY/CASH MONEY/REPUBLIC 1  164 

58  65  KANE BROWN  Experiment 
ZONE 4/RCA NASHVILLE/SMN 

1 32  

JOURNIA/LEGACEY "  Journey's Greatest Hits 70  66  COLUMB  Y 10  569 

73 0 NAV  Bad Habits 
HO/REPUBLIC 

1 13 

101 0 XXXTENTACION A  17 
BAD VIBES FOREVER/EMPIRE 

2 95  

66  69  EMINEM A  Curtain Call: The Hits 
SHADY/AFTERMATHONTERSCOPEOGA 

1 450  

7n GUNNA  Drip Or Drown 2 
63  ' -  YOUNG STONER LIFE/3 00/AG 

3 17 

0  71  ARIANA GRANDE A 
REPUBLIC  Sweetener  1  44 

77  72  KENDRICK LAMAR A  DAMN. 
TOP DAING/AFTERMATHONTERSCOPEOGA 

1 114  

81 0 DRAKE A  Take Care 
YOUNG MONEY/CASH MONEY/REPUBLIC 

1 329  

0  74  LEWIS CAPALDI  Divinely Uninspired To A Hellish Extent 
VERTIGO/CAPITOL 

49  5 

67  75  LAUREN DAIGLE e  Look Up Child 
CENTRICITY/12TONE 

3 41  

GIRL 
68  96  le i lneANNAIn ri n 4  15 

NEW  0  GOLDLINK 
SQUAAASH CLUB/RCA  Diaspora 77  1 

65  78  TORY LANEZ  LoVE me NOw? 
MAD LOVE/INTERSCOPE/IGA 

4  33 

7g  LIL UZI VERT A  Luv Is Rage 2 
GENERATION NOW/ATLANTIC/AG 

1 95  

71  80  OFFSET  FATHER OF 4 
QUALITY CONTROL/MOTOWN/CAPITOL 

4  17 

C M  81  THE BEATLES e 
PPLE/CAPITOL/UME  1 1  373 

Tha Carter V 
80  82 !-Olú-NlieniicilitegEpuBuc 1  38 

72  83  SCHOOLBOY Q  CrasH Talk 
TOP DAINGONTERSCOPEOGA 

3  8 

124 0 TAYLOR SWIFT A  reputation 
BIG MACH INE/BMLG 

1 84  

C e  0  THE BEATLES •  Abbey Road 
APPLE/CAPITOL/ULIE 

1 314   

84  86  2PAC e  Greatest Hits 
AMARU/DEATH ROW/INTERSCOPE/UME 

3 277  

SOUNDTRACK A  Moana 
86  97  WALT DISNEY 

2 135  

89 0 FLORIDA GEORGIA LINE  Can't Say I Ain't Country 
BLILG 

4  18 

01 0 TOM PETTY AND THEHEARTBREAKERS .  Greatest Hits 
MCA/GEFFEN/UME 

2  312  

45  50  iktli!LEY CYRUS  SHE IS COMING (EP) 5 3 

96 0 DRAKE  More Life 
YOUNG MONEY/CASH MONEY/REPUBLIC 

1 118  

88  92  BILLY JOEL A  The Essential Billy Joel 
COLUMBIA/LEGACY 

15 148  

Dying To Live 
85  93  li efie,Eit!-z,,fte,,,,e,. 

1  27 

94  94  BAZZI e  Cosmic 
ZZZOAMCOSM IC/ATLANTIC/AG 

14  63 

CI() ZAC BROWN BAND  Greatest Hits So Far... 
ROAR/SOUTHERN GROUND/ATLANTIC/AG 

20  216 

Kane Brown 
87  96  ZONEN45CI,A11,121-1r1LE/SMN 

5  133 

123 0 EAGLES e  Their Greatest Hits 1971-1975 
ASYLULWELEKTRA/RHINO 

1 279  

152 0 TAYLOR SWIFT A  1989 
BIG MACH INE/BMLG 

1 236  

107 0 GUNS N' ROSES A  Greatest Hits 
GEFFEN/ULIE 

3  475 

82  100  -DriecipT toiLtileBnil,0KERS World War Joy (EP) 48  3 

" CeADO C 

ta t , -- 

ele\ V 

X Marks 
The No.1 
Spot 
Madonna lands her 

ninth No.1 album on the 

Billboard 200 as Madame X 

enters atop the tally. Her 

14th studio set launches 

with 95,000 equivalent 

album units earned in the 

United States in the week 

ending June 20, according 

to Nielsen Music. Of that 

sum, 90,000 were in album 

sales, 1,000 were track-

equivalent album units and 

4,000 were streaming-

equivalent album units. 

Madame X's sales start (the 

fourth-largest of the year 

for a woman) was bolstered 

by a concert ticket/album 

sale redemption offer 

for the Queen of Pop's 

upcoming theater tour 

(starting Sept. 12 at New 

York's Brooklyn Academy 

of Music's Howard Gilman 

Opera House), as well as 

an array of merchandise/ 

album bundles sold via her 

official website. 

Madonna upholds the 

record for having the 

second-most No. 1 albums 

among female artists, 

trailing only Barbra 

Streisand, who has 

11. Among all acts, The 

Beatles have the most 

No. is, with 19. They are 

followed by Jay-Z (14), 

Streisand and Bruce 

Springsteen (also with 

11), Elvis Presley (10) and 

Eminem, Garth Brooks, 

Madonna and The Rolling 

Stones (all with nine). 

Before Madame X 

dropped, Madonna issued 

five preview cuts: "Medellin," 

with Maluma; "I Rise"; 

"Future," with Quay°, 

"Crave," with Swae Lee; and 

"Dark Ballet." 

"Medellin" hit the top 20 

of the Hot Latin Songs 

chart and leads Dance Club 

Songs (see page 66), while 

"Crave" climbs 15-14 on the 

Adult Contemporary tally. 

—Keith Caulfield 

Data for week of 06.29.2019 Go to BILLBOARD.CO M/BIZ for complete chart data 55 



LAST 
VVEEK 

122 

THIS 
VVEEK 

A RTIST CERTIFICATION  Title 
IMPRINT/DISTRIBUTING LABEL 

BOB SEGER & THE SILVER BULLET BAND .  Greatest Hits 
HIDEOUT/CAP ITOL/URIE 

PEAK 
POS. 

8 

IIV S ON 
CHART 

282  0 

57  102  KEVIN GATES  Only The Generals Gon Understand (EP) 
BREAD WINNERS' ASSOCIATION/ATLANTIC/AG 

18  3 

, C I 
103  "Frurià7D reg y ll e m 163 I LOTS •  Trench 2  37 

0  104  THE BEACH  Sounds Of Summer: The Very Best Of The Beach Boys 16  167 

WARNER BROS./RHINO  Rumours  
0  0  FLEET WO O D M AC e 1  326 

103  106  LIL BABY •  Harder Than Ever 
QUALITY CONTROL/MOTOWN/CAP ITOL 

3  57 

0 1  107  SHAWN M EN DES •  Shawn Mendes ISLAND 1 56  

97  198  C en n e  I Am You 20  24 

M ARSH MELLO  Marshmello:Fortnite Extended Set 
113  0  ICITTIME COLLECTIVE 45  20 

109  110  MI GOS A  Culture II 
QUALITY CONTROL/MOTOWN/CAP ITOL 

1  73 

104  III  rBelg rVil n/AVI5n 9/86  Feed Tha Streets II 67  31 

SOUNDTRACK  Rocketman: Music From The Motion Picture 
78  112 

PARAMOUNT PICTURES/ROCKETONTERSCOPEOGA 
50  4 

LYN YR D SKYN YR D A All Time Greatest Hits 
131  41!)  MCA/GEFFEN/UME 

56  62  

WARNER  Swimmin g 0  0  M AC MILLER • 3  46 

BR O KE A GAI N  Realer 
110  115  1 2ELRie e? ?Y,,, MYA5T,'„, 15  26 

116  116  ilillet?,(!iieRineR g-?Et preEll/ A  Origins 2  32 

E MI NE M A  Kamikaze 
106  117 

SHADY/AFTERMATHONTERSCOPEOGA 
1  42 

115  118  J. COLE A  2014 Forest Hills Drive 
DREAMVILLE/ROC NATION/COLUMBIA 

1  237 

RE  0  EAGLES A  The Very Best Of The Eagles 
WARNER STRATEGIC MARKETING/RHINO 

3 206  

90  120 PN B R OC K  Trapstar Turnt Popstar 
ATLANTIC/AG 

4 7 

ill  121  NF A  Perception 
NF REAL MUSIC/CAPITOL/CAROLINE 

1  89 

NEW 0 HILLS ON G W ORS HIP  The Peace Project 
HILLSONG/SPARROW/CAPITOL CMG 

122  1 

137 CD AC/ DC 4  Back In Black 
COLUMBIA/LEGACY 4 

364 

184 
JOJI 
88R ISING/12TONE 

BALLADS 1  3  33 I 

NEW 0 X A M BASSA D ORS  Orion 
K IDINAKORNER/INTERSCOPE/IG A 

125 1 

112 
JON PAR DI A  California Sunrise 

126 
CAPITOL NASHVILLE/UMGN 

11 150 

0 / 0  CARRIE U N DER WO O D • Cry Pretty 
CAPITOL NASHVILLE/UMGN 

1 36   

118  128  LIL BABY  Street Gossip 
QUALITY CONTROL/MOTOWN/CAP ITOL 

2 29 

117 129  T H O M AS R HETT A  Life Changes 
VALORY/BMLG 

1 93  

114 130  K ACE Y M USGRAVES  Golden Hour 
MCA NASHVILLE/UMGN 

4 44 

RE 0  HILLS ON G U NITE D  Peo ple 
HILLSONG/SPARROW/CAPITOL CMG 

2  5 

121 
IM AGINE D R AG ONS A  Night Visions 

132 
K IDINAKORNER/INTERSCOPE/IG A 

2 351 

125 133  RHCA.E.R. •  H.E.R. 23 87 

T WE NTY O NE PILOTS A  Biurryface 
133 CD FUELED BY RAMEN/EMG 

1 214 

130 
135  KEN DRIC K LA MAR A good kid, m.A.A.d city 

TOP DAING/AFTERMATHONTERSCOPEOGA 
2 347 

134 
136  MICHAEL JACKSON A The Essential Michael Jackson 

EPIC/LEGACY 
31 282 

127 
137  )1-0F/iRpuBLIc EKN D A  Starboy 1 134  

119 YN W M ELLY  We All Shine 
138 

M N MELLY/300/AG 
27 22 

146 cD VA M PIRE W EE KEN D  Father Of The Bride 
SPRING SNOW/COLUMBIA 

1 7 

144 CD ED SHEERAN A  x 
ATLANTIC/AG 

1 261  

126 
141  M ETRO BOO MIN • Not All Heroes Wear Capes 

BOOM INATI/REPUBLIC 
1 33  

0 
142  WRE D H OT CHILI PEPPERS A  Greatest Hits 18 215 

129 143  .3KT  Ctrl )RivA RLA  3 106 

162 0 LEE BRICE  Lee Brice 
CURB 

36 7 

141 
145  PL AYB OI CARTI  Die Lit 

AI/ME/INTERSCOPE/16A 
3 54 

142 146  ANTI 
lu,/E151.1-1111,1PYINIRICIID/ROC NATION 

1 177 

136 
M AR O O N 5 A  Red Pill Blues 

147 
222/INTER SCOPE/ 1G A 

2 85 

..-

0  0  ELVIS PRESLEY A The Essential Elvis Presley 
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY 

42 9 

132 149  CITY GI RLS  Girl Code 
QUALITY CONTROL/MOTOWN/CAP ITOL 

55 24 

143 T HE N OTORI OUS B.I.G. A  Greatest Hits 
150 

BAD BOY/RHINO 
1 180 

LAST  THIS 

VVEEK  VEE 
A RTIST CERTIFICATION  Title 
IMPRINT/DISTRIBUTING LABEL 

PEAK 
POS. 

151 

VVKS. ON 
CHART 

1 NEW 0 111161SNRSON & PROMISEOFTHE REAL Tum OffThe News,Build a Garden 
FANTASY/CONCORD 

150  152  YOLINGBOY NEVER BROKE AGAIN A Until Death Call My Name 
NEVER BROKE AGAIN/ATLANTIC/AG 

7  60 

NIC KI MIN AJ A  Queen 
163  0  YOUNG MONEY/CASH MONEY/REPUBLIC 2  45 

154  154  THE W EEKN D A Beauty Behind The Madness 
HO/REPUBLIC 1  198 

BRU N O M ARS A  24K Magic 
140  155 

ATLANTIC/AG 
2  135 

D RA KE A  Nothing Was The Same 
168  e  YOUNG MONEY/CASH MONEY/REPUBLIC 1  290 

158  157  M OTLEY CR UE The Dirt (Soundtrack) 
MOTLEY/ELEVEN SEVEN/E7LG 

10  13 

NEW C)  D AVE M ATTHE WS BAN D BAMA RAGS/RCA  Rhino's Choice 158  1 

BL AKE SHELTON  Reloaded: 20 #1 Hits 
153  159 

WARNER MUSIC NASHVILLEONMN 
5  154 

157  160  f1RLS4r1ANNAJ1115 C CIAcy  The Essential Alan Jackson 145  5 

J. COLE A  KOD 
161  161 

DREAMVILLE/ROC NATION/INTERSCOPE/IGA 
61 

FUTURE  Future Hndrxx Presents: The WIZRD 
128  162 

FREEBANDZ/EPIC 
22 

166 e LE D ZEPPELI N A  Mothership 
SWAN SONG/ATLANTIC/RHINO 

7 279  

CA MILA CABELL O A  Camila 
151  164 

SYCO/EPIC 
1  75 

149  165  rii3,EiRr„?E REX HA •  Expectations 13 52  

0 1 0  FRAN K SIN ATRA Ulti mate Sinatra 
FRANK SINATRA ENTERPRISES/CAPITOWURIE 

32  67   

159  167  BENNY BLANCO FRIENDS KEEP SECRETS (EP) 
FRIENDS KEEP SECRETS/INTERSCOPE/IGA 

41  28 

0  168  19 , RIS BRO WN A Heartbreak On A Full Moon 3 85  

164  169  TRAVIS SCOTT A Birds In The Trap Sing McKnight 
GRAND HUSTLE/EPIC 

1  146 

FIVE FINGER DEATH PUNCH  A Decade Of Destruction 
171  170 

PROSPECT PARK 
29  74 

145  171  M ONEY M AN  Paranoia 
BLACK CIRCLE/EMP IRE 

36  4 

d p 172  BRETT Y OU N G A BIOLG  Brett Young 18 123  

160  173  QUANDO RONDO  From The Neighborhood To The Stage 
QRN/NEVER BROKE AGAIN/ATLANTIC/AG 

29  6 

155  174  BE YONCE A  Lemonade 
PAR MVO OD/COLUMBI A 

1  83 

0 
175  Ioli'LliCrIti el61,1%(IKEL e Simon And Garfunkel's Greatest Hits 5  185 

0 EPIC/LEGACY  Thriller  C I  MIC HAEL JAC KS ON e 1  371 

177  177  yt,M LS MIT H A  In The Lonely Hour 2  260 

169  178  5 SEC ON DS OF SU M MER  Youngblood 
ONE MODE/CAPITOL 

1 53 

RE 0 THE ROLLING STONES e Hot Rocks 1964-1971 
ABKCO 

4  308 

91  180 BTS Love Yourself: Answer 
BIGHIT ENTERTAINMENT 

1  42 

170  181  LIL SKIES  Shelby 
ALL WE GOT/ATLANTIC/AG 

5  16 

TI M M CGRA W A  Number One Hits 
179  182 

CURB 
27  132 

174  183  eAls-ftli e fr  hopeless fountain kingdom 1 107  

180  184  WHITNEY HOUSTON I Will Always Love You: The Best Of Whitney Houstm 
ARISTA/RCA/LEGACY 

14  30 

CD SU BLI ME A  Sublime 
GASOLINE ALLEY/MCA/GEFFEN/UME 

13  153 

186  THE R OLLI N G STONES  Honk 
PROMOTONE B.V./THE ROLLING STONES/POLYDOR/INTERSCOPE/IGA 

23 9 

148  187  M ALU M A A  11:11 
INK/SONY MUSIC LATIN 

30  5 

178  188 BRU N O M ARS A  Doo-Wops & Hooligans 
ELEKTRA/EMG 

3  427 

189 SANTAN A Africa Speaks 
STARFAITH/SURETONE/CONCORD 

3 2 

181  190  M ETALLIC A it >  Metallica 
BLACKENED/RHINO 

1 540  

190  191  A DELE .  21 
XL/COLUMBIA 

1  420 

RE CD NI RVAN A A  MTV Unplugged In New York 
DGC/GEFFEN/UME 

1  92 

194  193  BON JOVI A Greatest Hits: The Ultimate Collection 
ISLAND/URIE 

5  132 

193  194  FRAN K ?SE AN A  Blonde 1  133 

175  195  ‘,IIS IORIII/ t-F,1 I il V (WORLDWIDE/REPUBLIC' O D  STOKELEY 6  29 

198  196  SHA WN M E N DES A  Illuminate 
ISLAND 

1 131  

RE 0 SOUNDTRACK A Guardians Of The Galaxy:Awesome Mix Voli 
MARVEL/HOLLYWOOD 

1  134 

RE CD THE BEATLES . The Beatles [White Album] 
APPLE/CAP ITOL/UME 

1  200 

RE CD PIN K FL OYD e The Dark Side Of The Moon 
PINK FLOYD/LEGACY 

1  943 

RE  200  GE OR GE STRAITS  50 Number Ones 
MCA NASHVILLE/UMGN 

1  115 

After five months, Pink Floyd's former No. 1 set 

The Dark Side of the Moon returns to the tally 

(with 6,000 equivalent album units earned in 

the week ending June 20, according to Nielsen 

Music; up 11%), bringing its total number 

of chart weeks to a whopping 943. Moon 

continues to rule as the album with the most 

weeks on the chart, far exceeding the set with 

the second-most weeks: Bob Marley & The 

Wailers' Legend: The Best Of... (No. 49), with 

579 weeks.  —KO. 

e XXXTENTACION 

The album's climb (15,000 units; 

up 17%) is concurrent with the 

first anniversary of the artist's 

death on June 18, 2018. Overall, 

the set's songs tallied 23 million 

on-demand audio streams 

during the week (up 14.5%). 

1011 

Ballads1 124 

lop's new single, "Sanctuary" 

(which debuts at No.80 on the 

Billboard Hot 100), pumps a 

29% gain in units earned for his 

last album, Balladsl. (The set 

doesn't include "Sanctuary"). 

55 G o to BILLBOARD.COM/BIZ for complete chart data Data for week of 060.29.2019 
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Stars 
Shines In 
Top 10 
The Boss is back in the 
top 10 of the Billboard 200 
as Bruce Springsteen 
collects a landmark 20th 
top 10 with his new album, 
Western Stars. 
The set begins at No. 2 
with 66,000 equivalent 
album units earned in the 
United States in the week 
ending June 20, according 
to Nielsen Music. Of that 
sum, 62,000 were in album 
sales. 
Springsteen first hit the 
top 10 in 1975, when Born 
to Run sprinted 84-8 in its 
second week on the list 
(dated Sept. 20,1975). He 
last hit the region in 2016 
with the retrospective 
compilation Chapter and 
Verse, which debuted and 
peaked at No. 5. 
Only a few acts have 

earned at least 20 top 10 
albums in the history of 
the Billboard 200 (which 
dates back to 1956, when 
it was first published on 
a regular, weekly basis). 
The Rolling Stones have 
the most top 10s, with 
37. They are followed by 
Barbra Streisand (34), 
The Beatles (32), Frank 
Sinatra (32), Elvis Presley 
(27), Bob Dylan (22), 
Madonna (22), George 
Strait (21), Elton John (20), 
Paul McCartney/Wings 
(20) and Springsteen (20). 
With Madonna's 

Madame X at No. 1 on 
the Billboard 200 and 
Springsteen at No. 2, it's 
the first time they have 
been in the top two 
together since 1985. The 
last time they were there 
(and the only time before 
the June 29 issue week) 
was for four weeks in 
January and February of 
that year. On the charts 
dated Jan. 26 and Feb. 2, 
1985, Springsteen's Born in 
the U.S.A. and Madonna's 
Like a Virgin were Nos. 1 
and 2, respectively. The 
titles flipped on Feb. 9 and 
Feb. 16. (Born spent a total 
of seven weeks at No.1, and 
Virgin ruled for three.) 

—Keith Caulfield 
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TOP ALBUM SALES TM  

LAM 
VVEE 

THIS 
VVEE 

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL 

Title S ON 
CHART 

HOT  0 
.tI•mi  SHOT  is MADONNA  Madame X  1 i 

DEBUT  . LIVE NATION/INTERSCOPE/IGA 

NEW 0 BRUCE SPRINGSTEEN  Western Stars 
COLUMBIA 

1 

NEW  0  BASTILLE 
VIRGIN/CAPITOL  Doom Days 1 

1 0  4  JONAS BROTHERS  Happiness Begins 
REPUBLIC 

2 

NEW  0  BARONESS A  Gold & Grey 
BRAXAN HYMNS 

1  

5 
6  BILLIE EILISH  When We All Fall Asleep, Where Do We Go? 

DARKROOM/INTERSCOP E/IGA 
12 

oi LEY COOPER A A Star Is Born (Soundtod) 
7 INTEre e BlGA 

37 

7 8 BTS Map Of The Soul: PERSONA 
BIGHIT ENTERTAINMENT 

ao 

6 9 FoicTiliet jA2 lei e  Diamonds 60 

o 0 HILLSONG WORSHIP  The Peace Project 
HILLSONG/SPARROW/CAPITOL CMG 

3 

NEW 0 DAVE MATTHEWS BAND  Rhino's Choice 
BAMA RAGS/RCA 

1 

10 
SOUNDTRACK  Aladdin (2019) 

12 
WALT DISNEY 

5 

n 13  QUEEN.,  Bohemian Rhapsody (Soundtrack) 
HOLLYWOOD 

35 

NEW 0 LUMSNELSONAPROMISEOFTHEREM  Turn Of1TheNews,BuildAGarden 
FANTASY/CONCORD 

1 

e l 
15  SOUNDTRACK A Guardians Of The Galaxy: Awesome MixVol.1 

MARVEL/HOLLYWOOD 241  

0  16 SANTANA Africa Speaks 
STARFAITH/SURETONE/CONCORD 

2 

KHALID  Free Spirit 
24 

0  R IG HT HAND/RCA 
11 

RE  0  BAD RELIGION EPITAPH  Age Of Unreason 2 

60 0 HILLSONG UNITED  People 
HILLSONG/SPARROW/CAPITOL CMG 

7 

9 20  THOMAS RHETT  Center Point Road 
VALORY/BMLG 

3 

C 21  SOUNDTRACK S  The Greatest Showman 
FOX/20TH CENTURY FOX/ATLANTIC/AG 

go 

NEW  0  X AMBASSADORS 
KIDINAKORNER/INTERSCOPE/IG A  Orion 1 

16 23  SOUNDTRACK  Rocketman: Music From The Motion Picture 
PARAMOUNT PICTURES/ROCKETONTERSCOPEOGA 

4 

«-

111-PUE1110-F1S2/RC101,3LILIA NASHVILLE/ DNe Prequel  (EP)  0 1  24 
2 

QUEEN A  Greatest Hits 
29  I D  HOLLYWOOD 

284 

P!NK  Hurts 2B Human 
30  0  RCA 

g 

34 0 BOB MARLEY ANDTHEWAILERS e  Legend:TheBest Of... 
TUFF GONG/ISLAND/URIE 

421 

39 0 BOB SEGER& THESILVER BULLET BAND .  Greatest Hits 
HIDEOUT/CAP ITOL/UME 

286 

27 29  LAUREN DAIGLE •  Look Up Child 
CENTRICITY/12TONE 

41 

o 30  LUKE COMBS A  This One's For You 
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 

98 

NEW ID BILL CALLAHAN Shepherd In A Sheepskin Vest 
DRAG CITY 

1 

35 
32  ORIGINAL BROADWAYCAST A Hamilton:AnAmericanMusical 

HAMILTON UPTOWN/ATLANTIC/AG 
194 

C D  C D  CREEDENCEDEARWATER REVIVAL .  thronicleThe20GreatestHits 
FANTASY/CONCORD 

302 

38  34  LIZZO  CUZ I Love You 
NICE LIFE/ATLANTIC/AG 

9 

44 
0  VA MPI RE W EEKEN D  Father Of The Bride 7 

41 0 PINK FLOYD .  The Dark Side Of The Moon 
PINK FLOYD/LEGACY 

247 

CI)  0  CARRIE UNDERWOOD •  Cry Pretty 
CAPITOL NASHVILLE/UMGN 

39 

37  38  HOLLYWOODl ei  Greatest Hits I II &III:The Platinum Collection 41 

D. 39  NEBEACHBOYS A Sounds Of SEI M: TheVeryBestOfTheBeadiBoys 
CAP ITOL/UME 

155 

42 0 CHRIS STAPLETON A  Traveller 
MERCURY NASHVILLE/UMGN 

197 

49 0 THE BEATLES e  Abbey Road 
APPLE/CAP ITOL/URIE 

91 

CD 42  Se gRfitlitt oo Gdiiardians (gibeGalan Vol.2: Awesome HA/01.2 102 

Ø al PETER FRAMPTON BAND  All Blues ._ PHENIX PHONOGRAPH/URIE 
2 

RE 0 THE SOUND OF ANIMALS FIGHTING The Ocean AndTheSun 
EPITAPH 

2 

NEW 
NEW 

0 CHRIS ROBINSON BROTHERHOOD ServantOf TheSum 
SILVER ARROW 

1 

0  PRINCE 
NPG/WARNER/RHINO  Originals 1 

36  47  Yitrui,(15,5,)J,I,tfitrEeRTs eT,,,,,E  NOW 70 7 

Oil 48  PE9,1-siee& STRAY GATORS  Tuscaloosa 2 

46 
Honky Tonk Time Machine 

49  MCA NASHVILLE/UMGN 
12 

NEW  0  JOY DIVISION FACTORY RECORDS/RHINO  Unknown Pleasures 1 

HEATSEEKERS ALBUMSTm 
LAM 
VVEE 

THIS 
VVEE 

NEW  0  

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL 

#1 
IWK 

NOAH KAHAN 
REPUBLIC 

Title 

Busyhead 

S ON 
CHART 

NEW 0 THE DANGEROUS SUMMER  Mother Nature 
HOPELESS 

1 

NEW  0  Jinx CCRRUMLIBM B 1 

NEW 0 SWEETOBLIVIONFEATURINGGEOFFTHE 

NEW 0 RED 

SweetablivionFeat.Geofrate 
FRONTIERS 

1 

VELVET The Reve Festival, Day 1 (EP) 
SM 

1 

NEW 0 THE EMPTY POCKETS  Live In Seattle 
MT POCKETS 

1 

NEW  0  Water SA DSUIc  ID EGSIQRui ELE z E 1 

NEW 0 RILEY GREEN Get That Man A Beer (EP) 
BIOLG 

1 

NEW 0 JON WOLFE  Feels Like Country Music (EP) 
FOOL HEARTED PRODUCTIONS 

1 

I F IE ANDTT   T NEW  H R Hard Lessons ST I S S 0  EAST BEACH RECORDS A PES/THIRTY TIGERS 
1 

iu n PELICAN  Nighttime Stories 
SOUTHERN LORD 

2 

16  0  rtal TYLER CHILDERS  Purgatory  63 1 
HICKMAN HOLLER/THIRTY TIGERS 

NEW 0 THANK YOU SCIENTIST  Terraformer 
EVIL INK/AINAL-KOBALT 

1 

RE  0  PAT BARRETT 
BOWYER & BOW/SPARROW/CAPITOL CMG  Pat Barrett 2 

15  15 

RE 0 ORVILLE 

CHRISTONE"KINGFISH" INGRAM  Kingfish 
ALLIGATOR 

5 

PECK  Pony 
SUB POP 

3 

NEW  0  Cle 2: Yellow Wood jSyTp RAY KIDS 1 

NEW 0 MARLON CRAFT  Funhouse Mirror 
SAMEPLATE 

1 

NEW 0 NU-LOOK  No Stress 
ARTY LARIVIERE 

1 

NEW 0 RIVERS & ROBOTS  Discovery 
RUNNING CLUB/INTEGRITY 

1 

NEW 0 MICHAEL FARREN  Fighting For Us 
INTEGRITY 

1 

22  PERRY FARRELL  Kind Heaven 
C PERRYETTYVS/BMG 

2 

RE  23 

1 0  24 

FRANKIER0 AND THE FUTURE VIOLENTS Barriers 2 

AURORA  A Different Kind Of Human 
GLASSNOTE 

2 

RE  25  BIG THIEF  U.F.O.F. 5 

VINYL ALBUMSTm 
LAST 
VVEE 

THIS 
VVEE 

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL 

Title 

#1 
10 

BRUCE SPRINGSTEEN Western Stars 
COLUMBIA 

ST S ON 
[HART 

1 

BARONESS 
ABRAXAN HYMNS 

Gold & Grey 1 

RE 3 
BAD RELIGION  Age Of Unreason 
EPITAPH 

2 

NEW 4 
MADONNA  Madame X 
LIVE NATION/INTERSCOPE/IGA 

1 

NEW 5 
THESOUND OF ANIMALS FIGHTING TheOceanAndTheSun 
EPITAPH 

1 

NEW 6 
DAVE MATTHEWS BAND  Rhino's Choice 
BAMA RAGS/RCA 

1 

BILUEEIUSH  When We All Fall Asleep, Where Do We Go? 
DARKROOMONTERSCOPEOG A 

12 

NEW 8 
JOY DIVISION  Unknown Pleasures 
FACTORY RECORDS/RHINO 

1 

0  

9 
SOUNDTRACK A Guardians Of The Galaxy: Awesome mix vol.1 
MARVEL/HOLLYWOOD 

184 

10 BOB MARLEY AND THE WAILERS e  Legend:TheBest Of... 
TUFF GONG/ISLAND/URIE 

210 

0  11 PINK FLOYD e The Dark Side Of The Moon 
PINK FLOYD/LEGACY 

116 

0  12  
THE BEATLES e 
APP LE/CAP ITOL/URIE  Abbey Road 333 

6 13 QUEEN • Bohemian Rhapsody (Soundtrack) 
HOLLYWOOD 

19 

NEW 14  
BILL CALLAHAN Shepherd In A Sheepskin Vest 
DRAG CITY 

1 

12 15  
EREEDENCE BEARWIPER REVIVAL .  thronicleThe20Gmatest Hits 
FANTASY/CONCORD 

33 

14 16 9,M,,PiA  Greatest Hits 58 

20 17  
PRINCE ANDTHEREVOUMON e  PurpleRain(Soundtrack) 
NPG/WARNER BROS./RHINO 

132 

NEW 18  
R.E.M. A In Time 1988-2003: The Best Of REM. 
CRAFT/CONCORD 

1 

25 19  
VARIOUS ARTISTS The Rolling Stones Rock &Roll Circus 
ABKCO 

2 

0  20  
FRANK SINATRA 

/CAPITOLU/Ulti  FRANK SINATRA ENTERPRISES  MEm ate Sinatra 19 

0  21  
MICHAEL JACKSON 
EPIC/LEGACY  Thriller 134 

NEW 
22  

CALEXICO/ IRON AND WINE  Years To Burn 
SUB POP 

1 

21 23 
AMY WINEHOUSE A  Back To Black 
REPUBLIC 

209 

16 , KHALID A  American Teen 
RIGHT HAND/RCA 

39 

NEW 5 
BASTILLE  Doom Days 
VIRGIN/CAPITOL 

1 

Vinyl 
Victory 
It's a big week for vinyl as 
each entry in the top 10 
of the Vinyl Albums chart 
exceeded 2,000 in sales in 
the week ending June 20, 
according to Nielsen Music. 
That's the first time the 
entire top 10 has sold at 
least 2,000 outside the 
Christmas season and 
the week of Record Store 
Day since Nielsen began 
compiling a weekly vinyl 
albums chart in January 
2010. It's also likely the first 
time that the top 10-selling 
vinyl LPs of the week 
have all sold in excess of 
2,000 since Nielsen began 
tracking sales in 1991, when 
vinyl was effectively a dead 
format. 
Further, it's not just the 

top 10 titles on the current 
chart that all exceed 
2,000, it's the top 13. The 
new tally is led by Bruce 
Springsteen's Western 
Stars with 7,000 sold, 
across a standard black 
LP along with a color-
variant exclusive each for 
Springsteen's official web 
store and Barnes & Noble. 
Also in the top 10: Bad 
Religion's latest studio set, 
Age of Unreason, re-enters 
with 5,000 (up 37,129%) 
thanks to a quartet of color 
variants released June 14. 
The set originally debuted 
on the May 18 chart with 
2,000 sales from its 
standard black LP. 
Meanwhile, Dave 

Matthews Band's Target-
exclusive Rhino's Choice, a 
live compilation on double-
LP, rosé-colored vinyl, 
starts at No. 6 with 3,000 
sold. Lastly, Joy Division 
marks the 40th anniversary 
of its 1979 debut, Unknown 
Pleasures, with a vinyl 
reissue (on limited ruby-red 
vinyl) that enters at No. 8 
with 3,000.  —K.C. 

Data for week of 06.29.2019 Go to BILLBOARD.COM/BIZ for complete chart data 57 



HOT 100 SONGWRITERSTm 

1 ed FINNEAS O'CONNELL 

2 JOEL LITTLE (TIE) 

2 TAYLOR SWIFT (TIE) 

4 J. COLE 

5 LOUIS BELL 

6 BILLIE EILISH 

7 KHALID 

8 DRAKE 

9 ATTICUS ROSS (TIE) 

9 BILLY RAY CYRUS (TIE) 

9 JOZZY (TIE) 

9 LIL NAS X (TIE) 

9 TRENT REZNOR (TIE) 

LATIN 
1 1111 

SONGWRITERSTm 
GABBY MUSIC 

2 BAD BUNNY 

3 DADDY YANKEE 

4 SNOW 

5 ZION 

6 J BALVIN 

7 EDGAR BARRERA 

8 OZUNA (TIE) 

8 VICENTE SAAVEDRA (TIE) 

10 EDEN MUNOZ 

ROCK 
1 #1 

SONGWRITERSTm 
DAN SMITH 

2 SAM HOLLANDER 

3 BRENDON URIE (TIE) 

3 JAKE SINCLAIR (TIE) 

5 DILLON FRANCIS (TIE) 

5 MICHAEL ANGELAKOS (TIE) 

5 MORGAN KIBBY (TIE) 

8 BRUCE SPRINGSTEEN 

9 PAUL MEANT (TIE) 

9 TYLER JOSEPH (TIE) 

HOT 100 PRODUCERSTM 

1 114 FINNEAS O'CONNELL 

2 LOUIS BELL 

3 DISCLOSURE 

4 JOEL LITTLE (TIE) 

4 TAYLOR SWIFT (TIE) 

6 FRANK DUKES 

7 SCOTT HENDRICKS 

8 ATTICUS ROSS (TIE) 

8 TRENT REZNOR (TIE) 

8 YOUNGKIO (TIE) 

LATIN 
i 

PRODUCERSTM 

DJ LUIAN (TIE) 

1 MAMBO KINGZ (TIE) 

3 DJ SNAKE 

4 DIMELO FLOW 

5 PLAY-N-SKILLZ (TIE) 

5 SCOTT SUMMERS (TIE) 

7 TAINT 

8 CHRIS JEDAY (TIE) 

8 GABBY MUSIC (TIE) 

10 OVY ON THE DRUMS 

ROCK 
1 eil 

PRODUCERSTM 
JAKE SINCLAIR 

2 JONAS JEBERG 

3 DILLON FRANCIS 

4 MATTMAN & ROBIN 

5 JORGEN ODEGARD 

6 RYAN METZGER 

7 SIMONE FELICE 

8 MARK CREW 

9 DAN SMITH 

10 PAUL MEANT 

The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales 
data) for the charts dated June 29, 2019. Rankings are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter 
or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties. 

ASCAP WRITERS POWER THE CHARTS. 
CONGRATS TO OUR MEMBERS ON THIS WEEK'S BILLBOARD TOP SONGWRITER &TOP PRODUCER CHARTS 

reeterig » BILLIE EILISH 
DILLON FRANCIS 

MATTMAN 
O'CONNEL 

SNOW 

aSCaP WE CREATE MUSIC 

Et DANN HUFF DAN SMITH 
JOZZY LOUIS BELL MALUMA 
PAUL MEANY  PLAY-N-SKILLZ 

REZNOR 

58 Go to BILLBOARD.CO M/BIZ for complete chart data Data for week of 0 6.29.2019 
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'Señorita' 
Makes 
Social 
Impact 
Camila Cabello and 
Shawn Mendes (below) 
make moves on the 
Social 50 chart after 
teasing the release of 
their new collaborative 
single, "Señorita." Mendes 
shoots 20-6, while Cabello 
re-enters at No.17, reaching 
the list's top 20 for the 
first time since March. 
Mendes snagged 545,000 
mentions on Twitter and 
359,000 reactions in the 
week ending June 20 while 
posting about the new 
song, while Cabello added 
510,000 mentions of her 
own, according to Next Big 
Sound. 
"Señorita," which 
premiered June 21, debuts 
at No. 39 on Mainstream 
Top 40 with just three days 
of spins, with a Billboard 
Hot 100 bow expected on 
the July 6 tally. "Señorita" 
marks the pairs second 
collaboration following 
"I Know What You Did Last 
Summer," which peaked 
at No. 20 on the Hot 100 
dated Jan. 30, 2016, then 
Cabellos first Hot 100 
appearance as a solo artist. 
Meanwhile, two-and-a-

half years after her maiden 
Social 50 appearance, 
Zara Larsson reaches the 
charts top 20 for the first 
time, re-entering at No. 20. 
Like Cabello and Mendes, 
Larsson also had new 
music to promote, with the 
majority of her social media 
attention surrounding the 
June 14 premiere of her 
BTS collaboration "A Brand 
New Day." Larsson's 
222,000 mentions on 
Twitter marked a 5,339% 
spike. 
"Omg I remember when 
I had to lie in an interview 
when they asked if I had 
a K-pop collab coming up 
because I didn't wanna 
spoil the secret," she 
tweeted June 14. 
Larsson also teased the 

release of new single "All 
the Time," which debuted a 
week later (June 21). 

—Kevin Rutherford 
o 
CN 

SOCIAL 5On'' 
LAST 
VVEE 

THIS 
VVEE 

ARTIST 
IMPRINT/LABEL 

#1 
131 WPS 

VVKS.ON 
CHART 

BTS 
BIGHIT ENTERTAINMENT 

141 

2 NCT 127 
S M 

48  

3 GOT? 
JYP 

96  

0 EXO 
SM 

100 

0 STRAY KIDS 
JYP 

40 

20  0  SHA WN MENDES 
ISLAND 

235 

IL ) 0  RED VELVET SM 
19 

8 BILLIE EILISH 
DARKROOLWINTERSCOPE/IG A 

48  

31 0  TAYLOR SWIFT REPUBLIC 
366 

0 ARIANA GRANDE 
REPUBLIC 

333  

13  0  WAYV 
LABEL V 

22 

rD 2  MONSTA X 
STARSHIP ENTERTAINMENT 

81  

11  13  TOMORRO W X TOGETHER 
BICH IT ENTERTAINMENT/REPUBLIC 

14  

14  SEVENTEEN 
PLEDIS/LOEN ENTERTAINMENT 

105 

18 0 ATEEZ KQ/LEGACY 
8 

16  BLACKPINK 
YG/INTERSCOPE/IGA 

87 

RE  0  CAMILA CABELLO 
SYCO/EP IC 

148 

RE  0  ZENDAYA 
HOLLYWOOD/REPUBLIC 207  

RE 0 GFRIEND SOURCE MUSIC/KAKAO M 
6 

RE 0 ZARA LARSSON 
RECORD COMPANY TEN/EPIC 

3 

CO MARSHMELLO 
JOYTIME COLLECTIVE 

108 

RE 0 J. COLE DREAMVILLE/ROC NATION/INTERSCOPE/IGA 
29 

19 23 LIL NAS X 
COLUMBIA 

15  

n  0  LITTLE MIX 
SYCO/COLUMBIA 

164  

25  RIHANNA 
VVESTBURY ROAD/ROC NATION 

429  

0  26  HALSEY 
CAPITOL 

120  

RE  0  SUPER JUNIOR 
SM 

33 

37  0  KATY PERRY 
CAPITOL 

399 

15 29 MILEY CYRUS 
RCA 

338 

RE  0  XXXTENTACION 
BAD VIBES FOREVER 

36 

35  0  DADDY YANKEE 
EL CARTEL/UMLE 

77 

22  32  ELTON JOHN 
MERCURY/ISLAND 

5  

0 0  LIZZO 
NICE LIFE/ATLANTIC/AG 

3 

RE  0  FIERSA BESARI 
UNSIGNED 

19 

RE 0 NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC 
397 

36 JONAS BROTHERS 
REPUBLIC 

18  

RE el MADONNA 
LIVE NATION/INTERSCOPE/IGA 

41 

" 
0  ALAN WALKER 

MER MUSIKK/RCA 
34 

27 39  CARD' B 
THE KSR GROUP/ATLANTIC/AG 

104  

44 0 MEGAN THEE STALLION 
1501 CERTIFIED/300/AG 

11 

34 41  MARILIA MENDONCA 
SOLI LIVRE 

25  

47 0  ED SHEERAN 
ATLANTIC/AG 

194 

14 43  NCT DREAM 
SM 

29 

IEI  44  NCT SM 
62 

45 TWICE 
JYP 

55 

RE 0 LAY ZHANGYIXING STUDIO/SM 
17 

RE 0 SEBASTIAN YATRA 
UNIVERSAL MUSIC LATINO/UMLE 

11 

41 48  MEEK MILL 
MAYBACH/ATLANTIC/AG 

74 

RE 0 5 SECONDS OF SU M MER 
5 SECONDS OF SUMMER/INTERSCOPE/IGA 

154 

46  50  MICHAEL JACKSON 
MIWEPIC 

242  

STREAMING SONGSTm 
LAST  THIS  TITLE 
VVEEK  VVEEK  IMPRINT/PROMOTION LABEL 

Artist IIIKAON 
CHART 

OLD TOWN ROAD Ln Nas X Feat. Billy Ray Cyrus  15 
COLUMBIA 

C  0  BAD GUY  Billie Eilish 
DARKROOLWINTERSCOPE 

12  

NEW 0 YOU NEED TO CALM DO WN  Taylor Swift 
REPUBLIC 

1 

NEW 0 MONEY IN THE GRAVE  Drake Feat. Rick Ross 
OVO SOUND/REPUBLIC 

1 

0 NO GUIDANCE  Chris Brown Feat. Drake 
CBE/RCA 

2 

0  0  SUGE DaBaby 
SOUTHCOAST/INTERSCOPE 

 o 

7 SUNFLO WER  Post Malone & Swae Lee 
REPUBLIC 

35  

0  8 POP OUT  Polo G Feat. Lil flay 
COLUMBIA 

10 

(2) 0  TALK  Khalid 
RIGHT HAND/RCA 

19  

11 0 8 0  I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM 

6 

n  THE LONDON  Young Thug, J. Cole & Travis Scott 
YOUNG STONER LIFE/ATLANTIC/300 

4 

LJ 0  TRUTH HURTS  LiZZO 
NICE LIFE/ATLANTIC 

7 

11 0 WO W.  Post Malone 
REPUBLIC 

26 

10  14  EARFQUAKE  Tyler, The Creator 
COLUMBIA 

5 

is  7 RINGS  Ariana Grande 
REPUBLIC 

22 

NEW 0 OMERTA  Drake wo SOUND/REPUBLIC 
1 

17 0 HAPPIER  Marshmello & Bastille 
JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL 

41 

15  18  MIDDLE CHILD  J. Cole 
DREAMVILLE/ROC NATION/INTERSCOPE 

22 

0 WITHOUT ME  Halsey 
CAPITOL 

37  

11 3  20 SUCKER  Jonas Brothers 
REPUBLIC 

16 

18 0 SICK() MODE  Travis Scott 
CACTUS JACK/GRAND HUSTLE/EPIC 

46 

GALACTIC/REPUBLIC  LI I Tecca I D 0  RAN$O M 2 

20 0 IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND/REPUBLIC 

7 

22 0 BABY SHARK  Pinkfong 
SMART STUDY 

34  

23 0 CON CALMA Daddy Yankee & Katy Perry Feat. Snow 
EL CARTEL/EL CARTEL/REPUBLIC/UMLE/CAPITOL 

8 

26 0 PURE WATER  Mustard & Migos 
QUALITY CONTROL/MOTOWN/10 SUMMERS/CAPITOL/INTERSCOPE 

18 

4HUNNID/CTE/DEF JAM  YG, Tyga & Jon Z 1 0 0  GO LOKO 4 

25 0 GOING BAD  Meek Mill Feat. Drake 
YOUNG MONEY/CASH MONEY/MAYBACH/REPUBLIC/ATLANTIC 

29  

38 0 ME!  Taylor Swift Feat Brendon Urie 
REPUBLIC 

8 

O 0  SWEET BUT PSYCHO  Ava Max 
ATLANTIC 

24 

0 BETTER  Khalid 
RIGHT HAND/RCA 

36  

19  32  ACT UP  City Girls 
QUALITY CONTROL/MOTOWN/CAPITOL 

15 

21  33  ENVY ME  Calboy 
PAPER GANG/POLO GROUNDS/RCA 

25  

36 0 WHISKEY GLASSES  Morgan Wallen 
BIG LOUD 

4 

34  35 BELIEVER  Imagine Dragons 
KIDINAKORNER/INTERSCOPE 

99  

27  36  DANCING WITH A STRANGER Sam Smith & Normani 
CAPITOL 

21 

35 0 BURY A FRIEND  Billie Eilish 
DARKROOLWINTERSCOPE 

20  

NEW 0 THE GIT UP  Blanco Brown 
TRAILERTRAPMUSIC/BMG/BROKEN BOW 

1 

NEW 0 SHOTTA FLO W  NLE Choppa 
NO LOVE 

1 

43 0 LOOK BACK AT IT  A Boogie Wit da Hoodie 
HIGHBRIDGE THE LABEL/ATLANTIC 

25  

41 THOTIANA  Blueface 
BLUEFACE/FIFTH AMENDMENT/EONE 

21 

44  0  GOD'S COUNTRY WARNER MUSIC NASHVILLE/WMN  Blake Shelton 4 

0  0  WHEN THE PARTY'S OVER  Billie Eilish 
DARKROOLWINTERSCOPE 

18 

1 0  44 CLOUT  Offset Feat. Cardi B 
QUALITY CONTROL/MOTOWN/CAPITOL 

9 

39  45 MURDER ON MY MIND  YNW Melly 
YNIN MELLY/300 

19 

KJ 46  BEER NEVER BROKE MY HEART  Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE 

3 

47 DRIP TOO HARD  Lil Baby & Gunna 
YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN/300/CAPITOL 

40  

48 0 BREAK UPWITHYOUR GIRLFRIENDIM BORED  AliallaGralldE 
REPUBLIC 

19 

40  49  NEVER REALLY OVER  Katy Perry 
CAPITOL 

3 

NEW 0 DOWN BAD DreanuilleFeat.11D,Basifole,EARTHGANG&Younfludy 
DREAMVILL E/ INTER SCOPE 

1 

tad Guy' 
Breaks 
40 Million 
"Bad Guy" by Billie Eilish 
(above) reaches a new high 
in weekly streams, crossing 
the 40 million threshold 
for the first time. It earned 
43.8 million streams in 
the United States during 
the week ending June 20, 
according to Nielsen Music. 
That exceeds its previous 
best of 39.9 million, 
accomplished two weeks 
prior. "Bad Guy" is also the 
Streaming Songs chart's 
Greatest Gainer, leaping 
13%, concurrent with its 
rise on radio and its use in 
TikTok videos and memes. 
The track jumps 13-9 on 
the all-format Radio Songs 
and bullets on the Billboard 
Hot 100, despite falling 2-3 
due to the debut of Taylor 
Swift's "You Need to Calm 
Down" at No. 2. 
In its second week on 
the Streaming Songs 
tally, Lil Tecca's "Ran$om" 

becomes the rapper's 
first top 30 title on the 
tally, moving 37-22. The 
New York rapper's debut 
Billboard-charting single 

also blasts 65-52 on 
the Hot 100. "Ran$om" 
originally gained 
prominence thanks to a 
Cole Bennett-directed 

music video that premiered 
May 22. 
Following in Lil Tecca's 
footsteps, fellow 16-year-old 
NLE Choppa makes his 

Streaming Songs bow at 
No. 39 with "Shotta Flow." 
The Memphis rapper debuts 
with 14 million streams for 

"Flow," which first reached 
the Hot R&B/Hip-Hop 
Songs list in early April and 
concurrently hits the top 30 
for the first time (No. 27). An 

official remix, with Blueface, 
arrived June 20, aiding the 
track's ascent on Streaming 
Songs. Its video, also 
directed by Bennett, has 

earned over 10 million views 
on YouTube.  —KR. 

Data for week of 06.29.2019 Go to BILLBOARD.COM/BIZ for complete chart data 59 



RADIO SONGS."' MAINSTREAM TOP 401,, RHYTHMI C, 
LAST 
WEE 

T116 
WEEK 

o 
TITLE 
IMPRMIT/PRCIAOTIONIABEL 

#1 
1011 

Artist 

TALK 
RIGHT HAND/RCA 

KS. ON 
CHART 

Khalid  ii 

SUCKER  Jonas Brothers 
2  REPUBLIC 

16 

OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA 

n 

4  I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMONDBRAUN/ATLANTIC/DEE JAM 

7 

DANCINGWITHASTRANGER  Sam Smith &Norman' 
CAPITOL 

21 

6 •  WOW.  Post Malone 
REPUBLIC 

23 

7  IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND/REPUBLIC 

8 

SWEET BUT PSYCHO Aya Max 
ATLANTIC 

70 

9  BAD GUY  Billie Eilish 
OAR AROOM/INTERSCOPE 

6 

11 
Lil lo HEY LOOK IAA, I MADE IT Panic! At The Disco 

10  DCD2/FUELED BY RAMER/(AG 
8 

ME!  Taylor Swift Feat. Brendon Urie 
REPUBLIC 

g 

10  12  WITHOUT ME  Halsey 
CAPITOL 

35 

12  13  HIGH HOPES  Panic! At The Disco 
DCD2/FUELED BY RALIEN/EMG 

38 

14  14  EASTSIDE  be nny blanco, Halsey & Khalid 
FRIENDS KEEP SECRETS/INTERSCOPE 

3g 

15  LOOK WHAT GOD GAVE HER ThomasRhea 
VA LO RV 

g 

27 16  SUGE  DaBaby 
SOUTHCOAST/INTERSCOPE 

4 

RUMOR  Lee Brice 
19  17  CURB 

8 

18  18  WALK ME HOME  Pink  
RCA 

16  •  SUNFLOWER  Post Malone & Swae Lee 
REPUBLIC 

33 

0 zo  GOD'S COUNTRY WARNER MUSIC HASHVILLE/WmN  Blake Shelton 
7 

0  21  NEVER REALLY OVER CAPITOL  Katy Perry 3 

15  22  WHISKEY GLASSES  Morgan Wallen 
BIG LOUD 

10 

21  n  7 RINGS  Ariana Grande 
REPUBLIC 

22 

22  24  HAPPIER  Marsh mel lo & Bastille 
SOYTImE COLLECTIvE/ASTRALWERNS/CAPITOL 

41 

24 i• BREAX UR WITH YOUR GIRLFRIENDJU BORED  ManaGtalde 
REPUBLIC 

17 

DIGITAL SONG SALES", 
UST  THIS  TITLE 
WEEK  WM  tipRIMT/PRCIAOTION LABEL 

NEW 0 

Artist RAMON 
CHART 

flYOU NEED TO CALM DOWN  Taylor Swift 
REPUBLIC 

2  OLD TOWN ROAD  1.11 Nas X Feat. Billy Ray Cyrus 
LIL HAS x/COLUMBIA 

15 

0 I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHOOLBOY/RAYMOND BRAUNMTLANTIC/DEF JAM/AG 

6 

4  BAD GUY  Billie (ilish 
DARKRDOWINTERSCOPUIGA 

12 

NEW 0 GREENLIGHT  Jonas Brothers 
REPUBLIC 

1 

6  GOD'S COUNTRY  Blake Shelton 
WARNER MUSIC NASHVILLE/AUN 

12 

NEW 0 DROWNING  Chris Young 
RCA NASHVILLE/SUN 

1 

1 3 0  THE GIT UP  Blanco Brown 
TRAILERTRAPLIUSIC/BIAG/BBMG 

2  

NEW 0 MONEY IN THE GRAVE  Drake Feat. Rick Ross 
OVO SOUND/REPUBLIC 

1 

RE  0  SUCKER REPUBLIC  Jonas Brothers 15 

15 Ce ME'  Taylor Swift Feat. Brendon Une 
REPUBLIC 

8 

NEW 0 RESCLIEME  Marshmello Feat.A Day To Remember 
lOYIIME COLLECTIVE 

1 

L O  13  BEER NEVER BROKE MY HEART  Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE/SUN 

7 

0  0  TRUTH HURTS  Lizzo 
NICE LIFE/ATLANTIC/AG 

g  

0  15 SHALLOW  Lady Gaga & Bradley Cooper 
INTERSCOPE/IGA 

39 

Khalid 
0  TRIGAHLTKHAND/KA 

16 

13  17  WHISKEY GLASSES  Morgan Wallen 
BIG LOUD 

16 

19 0 IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND 

7 

EJ 19  NO GUIDANCE  Chris Brown Feat. Drake 
CBE/RCA 

2 

34  0  RUMOR CURB  Lee Brice 17 

18  21  WOW.  Post Malone 
REPUBLIC 

26 

16  22  NIGHTMARE  Halsey 
CAPITOL 

5 

26  0  NEVER REALLY OVER CAPITOL  Katy Perry 3 

0 DON'T GIVE UP ON ME  Andy Grammer 
S CURVE/BRAG 

7 

NEW  5 Ai KBEDRANE cNouppANNyEIWBIGHDITAEYNTER BTATINSME&NTZara Larsson 1 

imu 

• 

THIS 
WEEK 

TITLE 
IMPRINWPRIMACITION LABEL 

Artist SIN 
CHART 

TALK  Khalid  15 
RIGHT HAND/RCA 

2  SUCKER  Jonas Brothers 
REPUBLIC 

17 

REPUBLIC  Post Malone 10 WOW. 24 

1 0  OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA 

13 

0  5  I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHOOLECY/RAYMOND BRAUN/ATLANTIC/DE f JAM 

7 

DANCING WITH A STRANGER  Sam Smith & Romani 
.  CAPITOL 

23 

DAR, RODWINTEPSCOPE  Billie Eilish /:::)  7  BAD GUY 10 

8 IF I CAN'T HAVE YOU  Shawn Mendes 
8  ISLAND/REPUBLIC 

8 

11 
J 

9 HEY LOOK MA, I MADE IT Panic! At The Disco 
9  DC D2/FUELED BY RAMEN/ETAG 

16 

,  ME!  Taylor Swift Feat. Brendon Une 
REPUBLIC 

g 

io  SWEET BUT PSYCHO Aya Max 
ATLANTIC 

29 

13  12  COOL  Jonas Brothers 
REPUBLIC 

12 

17 13  NEVER REALLY OVER  Katy Perry 
CAPITOL 

4 

16 14  NIGHTMARE  Halsey 
CAPITOL 

6 

12  li  7 RINGS  Ariana Grande 
REPUBLIC 

23 

CROSS Itt  Ed Sheeran feaLChatte The Rapper &Pile Rock 
16  ATLANTIC 

5 

14  17 BREA UP WMI YOUR GIRURIEND,11160RED  ArlattGrande 
REPUBLIC 

19 

0  is  EASIER  5 Seconds Of Summer 
5 SECONDS OF SULA M/INTERS( 

5 

0 19  TRUTH HURTS  Lizzo 
1  44E urommiric 

4 

18  20  WHEN THE PARTY'S OVER  Billie Eilish 
DAP, RODWINTERSCOPE 

14 

is 21 YOU NEED TO CALM DOWN  Taylor Swift  2 
REPUBLIC 

SIRE/WARNER  Bryce Vine Feat. VG 11 9  22  LA LA LAND 12 

WARNER MUSIC NASHvILLE/WARNER  Dan + Shay I S  23  SPEECHLESS 7 

JUST US  DJ Khaled Feat. SZA 
24  'E THE BEST/EPIC 

4 

EPIC  Al Mitchell is 25  ALL MY FRIENDS 13 

ADULT CONTEMPORARY'," 
THIS 
WEEK 

TITLE 
IMPRINT/PROMOTION LABEL 

GIRLS LIKE YOU 
222/INTERSCOPE 

Artist WKS ON 
WART 

Maroon 5  51 

fl 2 SHALLOW  Lady Gaga & Bradley Cooper 
IN TERSCOPE 

36 

0 YOU SAY  Lauren Daigle 
C TRIEITWUTON &WARNER 

26 

4 BE ALRIGHT  Dean Lewis 
ISLAND/REPUBLIC 

24 

5  THE MIDDLE  Zedd, Manen Morris & Grey 
IN TERSCOPE 

67 

0  
REPUBLIC  Taylor Swift Feat. Brendon Urie 0  ME! g 

7 LOVE SOMEONE  Lukas Graham 
WARNER 

37 

EJ0  IRAIAALK ME HOME  Pink 17 

0 HIGH HOPES  Panic! At The Disco 
DCD2/FUELED BY RAMEN/EMG 

28 

10  10  I LIKE ME BETTER  Laws 
LAUV/ANAL-KOBALT 

47 

0 DANCING WITH A STRANGER  Sam Smith &Romani 
CAPITOL 

20 

12 12  A MILLION DREAMS  Pink 
F 20TH CENTURY FOX/ATLANTIC 

25 

14 13 WITHOUT ME  Halsey 
CAPITOL 

26 

O 
0  CRAVE  Madonna & Swae Lee 

LIVE NATION/INTERSCOPE 
4  

0 
REPUBLIC  Jonas Brothers  0  SUCKER 

0 GG SWAPREnERCeLICEN SASSHVILLUNARNERDan  + Shay  3 a0 Ce  0  scl DON'Tii00    /CRAAyRmoEN 0 BREAcluNS/AhTeuetirlaian D&E 2 JAMus i n Bieber 6 

0 
AT Aya Max ED SWEET BUT PSYCHO 7 

0  0  IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND/PEPUBLIC 

7 

NEW 0 AS YOU ARE  Da ughtry 
19/RCA 

1 

23 0 EASTSIDE  be nny blanco, Halsey & Khalid 
FRIENDS KEEP SECRETS/INTERSCOPE 

15 

0 NEVER REALLY OVER  Katy Perry 
cr.viroL 

2 

RE 0 CrU GONNIOIXIVE IRE AGAIN  EltonWE& 'lion EgeFIOR 
PARAMOUNT PICTuRES/ROCKET/INTERSCOPE 

2 

20  24  BROKEN & BEAUTIFUL  Kelly Clarkson 
STAFILMS/ATLANIIC/ELIC. 

8 

24  is  ONE LESS DAY (DYING YOUNG)  Rob Thomas 
EMBLEM/ATLANIIC 

17 

THIS 
WEEK 

o 
TITLE 
IMPRINT/PROMOTI ON LABEL 

Artist 

TALK 
RIGHT HAND/RCA 

KS.ON 
MART 

Khalid  19 I 

13 2  OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus 
COLUMBIA 

13 

0 ACT UP  City Girls 
QUALITY CONTROL/MOTOWN/CAPITOL 

II 

0 WAKE UP  Travis Scott 
CACTUS JACK/GRAND HUSTLE/EPIC 

13 

..-

0 

5 PURE 
QUALITY 

0  CLOSE QUALITY 

WATER  Mustard 8. Migos 
CONTROLNOTOAVIOSUmmERSKAPITOLANIERSCOK 

18 

FRIENDS  Lil Baby 
coNTRaumoTowN/cAPITOL 

14  

7 LOOK BACK AT IT  A Boogie Wit da Noodle 
HIGHBRIDGE THE LABEL/ATLANTIC 

23 

8  WOW.  Post Malone 
REPUBLIC 

25 

0 JUST US  DJ Khaled Feat. SZA 
WE THE BEST/EPIC 

5 

CO 10  24/7 MAYBAC H/ATLA NT IC  Meek Mill Feat. Ella Mai to 

ID 
0  SUGE  DaBaby 

SOUTHCOAST/INTERSCOPE 
 7 

0 rE/FOJ ARMY H I T  YK Osiris 11 

0 GO LOKO  YG, Tyga & Jon Z 
4,10HBR:elf/DU JAM 

6 

0  14  LIGHT IT UP  Marshmello, Tyga & Chris Brown 
WINE COLIECTIvE/ASTRALwERKSXAPITOL 

8 

NICE LIFE/ATLANTIC  Lizzo 0  O  TRUTH HURTS 5 

CD 
0  NO GUIDANCE  Chris Brown Feat. Drake 

C BE/RCA 
2 

0 17 
CON CAL M  Daddy Yankee& Katy Perry Feat. Snow 
EL CARTEL/REPUBLIC/CAPITOL 

g 

19 0 CROSS HE  Ed Sheeran Feat Chance The RaPpel &RI Red 
ATLANTIC 

4 

26 0 I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHOOL EOWRAY MOND BRAUN/ATLANTIC/DEE JAM 

6 

13 0 BACC AT IT AGAIN  Vella ReeZy. GUCCI Mane& Quay° 
unto 

6 

21 SUDE French Montana Feat. Biueface & Lil Tjay 
BAD BOY/EPIC 

8 

13 0 PRESS  Cardi B THE ESP GROUP/ATLANTIC 
3 

NEW 0  GG 11°11EY  [11 ME  GRAVE  Drake  Feat. Rick Ross  1 I Ov0 SOUND/A [PUBLIC 

30 POP OUT 0  COLUMBIA  Polo G Feat. Lil Tiay g 

ICY/ARTISTRY WORLDWIDE/WARNER  Saweetie 0  Cri MY TYPE 3 

ADULT TOP 4OTM 
THIS 
WEEK 

TITLE 
IMIMINT/PITOMOTION LABEL 

Artist 

1 
#1 SUCKER  Jonas Brothers  17 I 5115  REPUBLIC 

E 2  SWEET BUT PSYCHO AT  Aya Max 22 

WALK ME HOME  Pink 
RCA 

18 

I DON'T CARE  Ed Sheeran & Justin Bieber 
4  SCHCOLBOVRAyu3ND BRAUN/ATLANTIC/OFFMu 

7 

5  ME! Taylor Swift Featuring Brendon Urie 
REPUBLIC 

g 

.  DANCiNG WITH A STRANGER  Sam SmIth& Normani 
CAPITOL 

23 

EASTSIDE  benny blanco, Halsey & Khalid 
FRIENDS KEEP SECRETWINTERSCOPE 

38 

C 8  IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND/REPUBLIC 

8 

9  SPEECHLESS  Dan + Shay 
WARNER MUSIC N ASHVILLEtWARN ER 

21 

to  HEY LOOK MA, I MADE IT Panic! At The Disco 
CCD2/TUELED BY RAMEN/EMG 

19 

1 0 IL  NEVER REALLY OVER CAPITOL  Katy Perry 4 

14 22  DON'T GIVE UP ON ME  Andy Grammer 
S-CURVE 

13 

I D 13 TRAMPOLINE  SHAED 
PHOTO FINISH/CAROLINE 

ig 

16 14  SOMEONE  YOU  LOVED  Lewis  Ca paldi  VERTIGO/CAPITOL 

12 BROKEN & BEAUTIFUL  Kelly Clarkson 
SEIF IL MS/AELANTIC/E MG 

II 

e 16  OLD TOWN ROAD Ln Nas X Featuring Billy RayCyrus 
COLUMBIA 

g 

17  COOL  Jonas Brothers 
REPUBUC 

w 

18  LOOK WHAT GOD GAVE HER Thomas Rhett 
VALORWREPUBLIC 

8 

33  19  G G RYEOPUUBNLIEC.ED TO CALM DOWN Taylor Swift  2 

21 TALK  Khalid 
20  RIGHT HAND/RCA 

7 

0  21  NIGHTMARE CAPITOL  Halsey 5 

0  22  MADE YOU MISS 19/HOLEMOOD  Maddie Poppe 7 

23  POWER OVER ME  Dermot Kennedy 
RIGGINS/INTERSCOPE 

17 

26 24  MISSING YOU  Ingrid Michaelson 
CABIN 2A/RED 

5 

20 25  STAY AWAKE  Dean Lewis 
ISLAND/REPUBLIC 

w 

50 Go to BILLBOARD.CO M/BIZ for complete chart data Data for week of 06.29.2019 
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HOT COUNTRY SONGS'm 
111E5 
WEEK 

TITLE CERTIFICATION 
PRODUCER (SONGWRITER) 

laGOD'S COUNTRY 
SHEN DRIC SEM.W.HA RDSSIMSCHMIDT.O.DA 

Artist 
IMPRNT/PROMOTKN LABEL 

Blake Shelton  , 
) WARNER MUSIC NASHVILLE/WMTI 13 

2 2 2 
WHISKEY GLASSES  M organ Wallen 
AUDI (B.BURGESS.K.KA DISH)  BG LOUD 

i 36  

(_4 ) leLD I 3 RUMOR 
L .BRICEJSIONEKJACOBSCLFRIZSELL ELBRICE.IIJACOBSA.GORL CY)  Lee Brice f l CURB  3 41  

11:5) 01 
BEER NEVER BROKE MY HEART 
S.MOFFATT ELCOMBS.R.MONTANA.ASINGLETOTO  Luke Combs RIVER HOUSE/COLUMBIA NASHVILLE 

3 7  

[ 3 ] 
s h 

LOOK WHAT GOD GAVE HER  Tho mas Rhett 
WILITLIBUNETTAJEICMASRRETI (NELMS TMETTPASINS.IBUNEILIJININCUT WAILIKINETTA/0  wart  3 17 I 

6 7 • GOOD AS YOU •  Kane Brown 
DM U FF (T.BROWN.B.BER RY HIELSCA RTE RJ.PH I ELI PS.W.WEATH ER LY)  ZONE 4/RCA NASHVILLE 

3 35 

[38) 23 7 M il THE GIT UP  Blanco Brown  7 
BLANCO BROWN (84.111)  TRAILERIPAPMUSIC/BMG/BROKEN Boa 3  I 

[ 11) 0 8 
KNOCKIPP BOOTS 
LSTEVENSISTEVENS (HAINDSET.G.SAMPSON.  0  Luke Bryan CAPITOL NASHVILLE 

8 12 

LO) 0  9 
GIRL 
GJUIRSIIN.M.MORRIS EM.MORRISSAARONS,G.KURSTINT  W ren M orris COLUMBIA NASHVILLE 9 23 

14 11:j lo SOME OF IT  Eric Church 
LJOYCE (EL HURCH.LIEYDE.C.DANIELS.B.PINSON)  EMI NASHVILLE 10 21 

1[12) 0 11 ALL TO MYSELF •  Dan + Shay 
1/SMYERS.SI OCRICILSIDSIATERSSMOOPKY.NCALYO UREYHDLDS)  WARNER MUSK NASHVILLEMAR 

11 24 

ILI6) 0  12 

13 

REARVIEW TOWN 
KI.KNOK (LEH RASHER.B.PINSON.KIOVELACE)  Jason Al dean MACON/BROKEN saw 12 24  

15  17 TALK YOU OUT OF IT  Florida Georgia Line 
LIADI(A.W.HARDY.H.PHELPSIRCGERS.A.VANDERHEYM)  BOLO 13 41 

[1..8.)B 14 
RAisED ON couNTRy  Chris Young 
CCROWDER DOUNG IC YOUNG.C.P.BARLOWE.CEROWDE0  RCA NASHVILLE 

14  20  

1( ?) 0  is THE ONES THAT DIDN'T MAKE IT BACK HOME  Justin Moore 
ISSTOVER.S.BORCHE TIP 0.1.100REP.DIGIOVANNIC.MCGILLIS.STOVER)  VALORY 15 13 

(22) r j   16   I DON'T KNoW ABoUT YOU e  Chris Lane 
LIKII EACARLEYJA.W.HAROYM.PHELPS.T.ROOGER0  BG LOUD 

16 37  

[23) 0 17 
WHAT IF I NEVER GET OVER YOU  Lady Antebellu m 
D.HUTT ES.ELLIS.I.GREEN.R.IHURD.L.VELTD  WAG 

14  5 

DROWNING 
CCROWDER.CYOUNG (CYOUNGCEROWDER.010G0 

Chris Young  28 
RCA NASHVILLE 

[ 32) C i 19  SOUTHBOUND D.GARCIA.C.UNDETWOODEC.UNDERWCOD.D.A.GARCIAJMILLE0  Carrie Underwood CAPITOL NASHVILLE 
19 6 

- 1 9  I EVEN THOUGH I'M LEAVING 
W.B.DURRETTE.RSULCHER) Luke Combs S.LAOF FAT 1 0.101ABS  RIVER HOUSE/COLUMBIA NASHVILLE 

12 2  

uois 21  WHAT HAPPENS IN A SMALL TOWN  BrantleyGilbert+ Lindsay Ell 
D.NUFT (ELGILBERT.R.AKINSB.BERRYHILLIDUNNO  VALOR! 21 27 

DM UFF.K.URBAN (E.CHURCH.LHYDE.R.O(NDELL)  Keith Urban 
1(28) 01 22  WE WERE 

HIT RED/CAPITOL NASHVILLE 22 6 

133) o 23  EVERY LITTLE THING 
(BROWN(R.DICLERSON.PWELLING.C.BROWN)  Russell Dickerson TRIPLE TIGERS 

23 13 

L25] 28  24  THE BONES GJTURSTIN (M.MORRISLROBBINSLVELIT)  Maren M orris COLUMBIA NASHVILLE 24 16 

20  27  EVERY LITTLE HONKY TONK BAR  George Strait 
C.AINLAY.G.STRAIT (G.STRAIT.B.STRAIT.D.DILLON)  MCA NASHVILLE 

20  29 

I S e  26  LOVE YOU TOO LATE 
MA.CART ER (C•SVANDELLMICHAEL RA M  EY)  Cole Swindell WARNER MUSIC NASHVILLE/WEAN 26 17  

D.HUFF (H.MULTIOLLAND.IWAY NE.N.COOKE.H1INDSEY-LXE AR)  Runa way June 
(2.0 0 27  BUY MY OWN DRINKS 

WHEELHOUSE 
27 is 

L34) O  28  LIVING  Dierks Bentley 
R.CCPPERLIAN.IRSIEWART (ICOPPERUAN.LILNITEAGORLESD.BENTLEY)  CAPITOL NASHVILLE 

28 II 

27  31  29  REDNECKER  HARDY 
MDI.D.COHEN (AALBERT.MIOIARDY.T.M.SCHIAIDT)  TREE VIBE2/BG LOUD 

23 ta 

THOUGHT ABOUT You  Ti m McGra w 
30  35  30 

BGALLIMORIT.MCGRAW (LIMILLERBWARREK BIXWARREN)  MCGRAW/COLUMBIA NASHVILLE 
 26 II 

(85) 37  31  BACK TO LIFE 
LDEE.G.LEVOX.I.DROONEY (C.R.ETARLOWE.N.MOON.S.MOONEYS.WILHELIO  Rascal F latts BIG MACHINE 

31 24  

(»Jo 
( 4 1) 

NEW 

32  DAY DRUNK 
C. DESTE TANG (M.EVAN S.C. DESTETANOLROBBI NS)  Morgan Evans WARNER MUSIC NASHVILLE/WEA 

32  9 

2.CROWEL LLJANSON (CJANSON. UROWELL.A.GORLEY)  Chris Janson 
[121  33  GOOD VIBES 

WARNER MUSIC NASHVILLE/WAR 33 8 

34  DIVE BAR  Garth Brooks Featuring Blake Shelton 
G.BROOKS (LIROSSELL.B.KENNEDY.T.G.BROOSS)  PEARL 

34  1 

RUSHEE (H.LINDSEY.GSAMPSONJ.VERGES)  Carly Pearce 
1[37) 3  3s  CLOSER TO YOU 

BIG MACHINE 
35  22  

[ 43) 0  36  ONE MAN BAND 
S.14C AN ALLY (1.1.RAMSEY.T. ROSE KIM URS1.10SBORN 0  Old Do minion RCA NASHVILLE 36 12 

(36)1 ® 37  SOMEBODY'S DAUGHTER ¡JOYCE (1.10SYNES.L.LAIROBARY DEAN)  Tenille To wnes 
COLUMBIA NASHVILLE 29 16 

50  38  PRAYED FOR YOU  Matt Steil 
ABCTNERSMSIEIL IMSTELLA.BOWERSAYELTZ)  WIDE OPENTRECORDSXCODCOMPANY/APISTA NASHVILLE 

36  23  

OVER MEXICO  Luke Co mbs 
O S.MOFFATT ELCOMBS.R.FULCHERAISBELL MINGLET010  RIVER HOUSE/COLUMBIA NASHVILLE 

21 2 

0  ,  LOVIN' ON YOU  Luke Co mbs 
S.MIDEFATT (LCOMBSTA RC HER.RS ULCH ER.LMC NAIR)  RIVER HOUSE/COLUMBIA NASHVILLE 

19 2 

L ES) I ril  41  TO A T  Ryan Hurd 
OJT UFF.A.ESHUIS ER.I.HURO.N.SPIC ER.L.VELT0  RCA NASHVILLE 

40  19  

REFRIGERATOR DOOR  Luke Co mbs 
SATOEFATT (LCOMBSI.BROOKER)  RIVER HOUSE/COLUMBIA NASHVILLE 

20 2 

ASDRIW BAIT VAIROWNAHOILITTUTMCONS.SILI MILSMOCES)  Zac Brown Band 
[4 0 0  SOMEONE I USED TO KNOW 

0 COLLECITTE/BUWAHULFOUSE 
27 4 

•  MAN THAT HUNG THE MOON  Brantley Gilbert NE 44 
MUFF (BL URT)  VALOR! 

44 1 

48 NOTHING TO DO TOWN  Dylan Scott 
44  45  ILAIDERMAN.C.GIBBS,LE.NORMAN (CLSCOIT.NLA E MMA N.C.TAYLOR)  CURB 

35  19 

49  46  HEARTACHE MEDICATION  Jon Pardi 
LPARDI.B.BUILER.RLORE OSARDIBARY DEAN.N.HEMBY)  CAPITOL NASHVILLE 

 46 2 

RE-ENTRY 48 

I DON'T REMEMBER ME (BEFORE YOU)  Brothers Osborne 
47  47 

IJOYCE(J. OSD3RNE,T1 OSBORN ILLDRAGSTREIAS.MCANALLY)  EMI NASHVILLE  
47  

MAKE ME WANT TO  Ji m mie Allen 
A.BOWERSLTORRES ELALLEN.P.SIYESIDENMA R0  STONEY CREEK 48 3 

. RIDIN' ROADS  Dustin Lynch 
49  46 

ICROVVELL (CLLYNCH.A.GORLDS UROWEL 0  BROKEN BOW 
26  IS  

SO  so  ALCOHOL YOU LATER  Mitchell Tenpenny 
SSUMSER (TATENPENN USUMSERMADT TEN)  RISER HOUSE/COLUMBIA NASHVILLE 

42  7 

TOP COUNTRY ALBUMSTm 
LAST 
WEEK 

THIS 
hEll 

ARTIST armricimard 
111PRINWDISTRIBUITIG LABEL 

Title WK SON 
QIART 

0 / 
LUKE CO MBS A This One's For You 
RIVER HOUSE/COLUMBIA NASHVILLE/SUN  107 

,ff,1 
---- -....-

2  LUKE COMBS  The Prequel (EP) 
RIVER HOUSE/COLUMBIA NASHVILLE/SUN 

2 

3  THOMAS RHETT  Center Point Road 
VALORY/BMEG 

3 

0  
Dan + Shay 

4 PAIMIR+1. NASHVIL L E/WEAN 
52 

s  moRGAN WALLEN  If I Know me 
BIG LOUD 

55 

0 5E11J:tut it?efu4IPL ETON A  Traveller 216 

8 7 JASON ALDEAN •  Rearview Town 
MACON/ROT EN BOW/BMG/68MG 

62 

7 8  KANE BROWN  Experi ment 
ZONE 4/RCA N ASIT VI LLE/SMN 

32 

5, 9 MAREN MORRIS  GIRL 
COLUMBIA NASHVILLE/ WIT 

is 

0 [1.2GRIDA GEORGIA LINE  Can't Say I Ain't Country is 

0 iDASusBolii°11:(CG MATt eceife"  " " so  ran- 
204 

10 22  KANE BROWN A  Kane Brown 
ZONE 4/RCA NASHVILLE/SIAN 

133 

13  23  JON PARDI A  California Sunrise 
CAPITOL NASHVILLEJUMGN 

157 

ED 0 PS iiMILIFUlete r . crYPfer Y 40  

Is is  THOMAS RHETT A  Life Changes 
VALORY/BMLG 

93 

14 16  KAcEy musGRAvEs  Golden Hour 
MCA NASHVILLE/UFA-A 

sg 

0  .LiEj BRICE  Lee Brice p3 

0  sciY/ 2r,',1,1:: M U ttt,KETec Essential Presley  is 
HOT  c , 
SNOT 
DEBUT 

17 0 BLAKE SHELTON  Reloaded: 20 #1 Hits 
WARNER MUSIC NASHVILLE/W MN 

191 

ig2 e ALAN JACKSON The Essential Alan Jackson 
ARISTA NASHVILLE/LEGACY 

36 

22  BRETT YOUNG A  Brett Young 
WIG 

123 

23 0 TIM MCGRAW A  Nu mber One Hits 
CURB 

126 

24 0  GEORGE STRAIT A  50 Nu mber Ones 
ILA NASHVILLE/UMGN 

181 

0 25  lei; SEA BALLERINI  Unapologetically 73 

OAS itIBOISPRONSEOFTIEPIAL  br aillE M4,1X1i1461[11 
FANTASY/CONCORD 

1 

COUNTRY AIRPLAYTM 

LAST 

WEEK 

(-D 
1116 

WEEK 
TITLE  Artist 
imom eipRomorioN LABEL  CHART 

#1 LOOK VYNAT GOD G M FIER ThomasRhea  1.2 l lU  VALOR! 

IC J 2  RUMOR  Lee Brice 
CURB 

42 

rj 3 
?2R 'RS,.5s??,,,I, C7uw,„  Blake Shelton 

13 

WHISKEY GLASSES  Morgan Wallen 
BIG LOUD 

43 

6 5  GOOD As YOU  Kane Brown 
ZONE A/REA NASHVILLE 

25 

6  SOME OF IT  Eric Church 
EMI NASHVILLE 

25 

9 7  BEER NEVER BROKE MY HEART Luke Combs 
RIVER HOUSE/COLUMBIA NASHVILLE 

7 

8 8  GIRL  Maren Morris 
COLUMBIA NASHVILLE 

23 

II 9  RAISED ON COUNTRY  Chris Young 
RCA NASHVILLE 

24 

12 10  REARVIEW TOWN  Jason Aldean 
MACON/BROKEN BOW 

17 

2 LOVE SOMEONE Brett Eldredge 
WARNER MUSIC NASHVILLE MMN 

 51 

13 12  ALL TO MYSELF  Dan 4- Shay 
WARNER MUSIC NASHVILLE/WAR 

19 

14 13  M r THAT DUI MAX E IT 13110: HOW  Min Noce 33 

15 14  KNOCKIN' BOOTS  Luke Bryan 
NASHVILLE 

13 

16)15
CAPITOL 

16 15  TALK YOU OUT OF IT  Florida Georgia Line 34 

NEW 16 DIVE BAR  Garth Crooks Feat. Blake Shelton i 
PEARL 

(17) 17  1VYAFergAP POISINISLULL MN  Brantley Obet • lindsayEl 28 

19 18  BUY MY OWN DRINKS  Runaway June 
WHEELHOUSE 

36 

21 19  SOUTHBOUND  Carrie Under wood 
CAPITOL NASHVILLE 

.7 

20 zo  LOVE YOU TOO LATE  Cole Swindell 
WARNER MUSIC NASHVILLE/NUN 

30 

22  21  WE WERE  Keith Urban 
HIT RED/CAPITOL NASHVILLE 

6 

23 22  I DON'T KNOW ABOUT YOU  Chris Lane 
BIG LOUD 

31 

Í4J 23  183,e5:,,u) LIFE  Rascal Flans 38 

1[2_63 24  THOUGHT ABOUT YOU  Tim McGraw 
MCGRAW/COLUMBIA NASHVILLE 

21 

n 25  EVERY LITTLE THING Russell Dickerson 
TRIPLE TIGERS 

n 

L̀ook' 
Who's 
No. 1 
Thomas Rhett (above) 
banks his 13th Country 
Airplay No.1 as "Look What 
God Gave Her" romps 5-1. 
"Look" leaps with a 19% 
increase to 35.9 million 
audience impressions in 
the week ending June 23, 
according to Nielsen Music. 
"Look" is Rhett's seventh 

straight Country Airplay 
No.1, the longest active 
run of consecutive leaders. 
Luke Combs and Old 
Dominion follow with five 
in a row each. 
Plus, Garth Brooks' 

"Dive Bar" (featuring Blake 
Shelton) rockets onto 
Country Airplay at No. 16 
with 15.7 million in radio 
reach. The first single from 
Brooks' forthcoming album, 
Fun, arrived June 18 and 
received hourly plays on 
participating iHeartMedia 
stations that day and on 
June 19. The song is a 
radio exclusive; it will be 
an Amazon streaming 
exclusive beginning in July. 
Among Brooks' 90 entries 

on Country Airplay, "Dive" 
is his second-highest 
starting; he boasts the only 
No.1 launch in the chart's 
29-year history with "More 
Than a Memory" (Sept. 15, 
2007). Brooks is runner-up 
to George Strait (99) for 
the most Country Airplay 
appearances; Kenny 
Chesney follows with 89. 
Shelton makes his highest 
Country Airplay entrance. 
Two of his 25 No. is each 
began at No.18: "Came 
Here to Forget" (2016) and 
"Neon Light" (2014). 
"Dive" marks the second-

highest Country Airplay 
debut in 2019; Combs' 
"Beer Never Broke My 
Heart" soared in at No.15 
(May 18).  —Jim Asker 

Data for week of 0 6.29.2019 Go to BILLB O AR D. C O M/BI Z for complete chart data 61 
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• MI 

#1 
1416 HIGH H OPES A  Panic! At The Disco  , 

Gr14111111LIRE,C110119KIAIKJP11040)1 VA METORMIIISIIME111E11 NORD II  ' 

TITLE CERTIFICATION 
PRCOUEER (SONGWRITER) 

I  1 

Artist 

BAPRINT/PROMOTICSI LABEL 

[ 2 ) 0  r al  HEY LOOK M A, I M ADE IT •  Panic! At The Disco 
151,11R1110,11,151UREJIIIRLEI MAILagau tu fflugnup.vi e  m umpgyRmiLaG  z 38 

3 

[ 5) 

3 3 

0 
VAIIIMURVIEDICIIIIISSW1MREIIIFEJIRIMASSINSIOASSOURIPANI(A.BRII/VM) 

0 

NATURAL  Imagine Dragons 
FONWFNERMIEWAFE 

1 49 

SG I THINK FM OKAY  Machine Gun Kelly KYUNGBLUD %Travis Barker  4 
SELKEDAIRIGIOIMIITIUNIIIRDI US:1/471tIM Ultfi alLIAINA S)  ElliellenE W1 

TJOSEPH.PMEANY (TJOSEPH.PMEANY)  twenty one pilots 0 CHLORINE e 
FUELED BY RAM EN/EMG 

4 36 

[ 7. 1 0  6  BAD LIAR  Imagine Dragons 
=FASO LDREYIA MW URIAORBMOILDRAIDAULA VOLOAANMX)EGARDI  KOINACCFNERANIERSCCPE 

2 33  

[ C S  7  BWE ON MACK  HyeFlngs DeadTPunchFel.Kory mine Shebat Bratey611bat&RlanHei 
FIVE FINGER DEATH PUNCH.K.CHURKO(M.SELBY.7.SILLERS.K.WSHEPHERD)  PROSPECT PARK 

2 30 

RMETZGER (A.METZGER1METZGERAMETZGER)  AJR En) PO 0 100 BAD DAYS ATFEMMG/S-CURVE 7 20  

S.FELICEDXSCHULTZ.J.C.FRAITES)  The Lu mineers U CO I D 0  GLORI A DUALTONE 11 

[ 16 ) I I ) 0 M ONSTERS W.F.BASS IR. (BS.STA ITH.W.F.BASS JR) Shinedown ATLANTIC 10 IS 

[15) [ I)  11/I  HURT OLIVER 'RELY/HEENAN (0.01ICKEU..E.SNORECIO  Oliver Tree ATLANTIC IT 24 

26  I n  1 DG '143Y  Bastille 
leR EWDSMITH (DSMITH)  VIRGIN/CAPITOL  12 

1[18)I S  MISSED CONNECTION  The Head And The Heart 
tUDEUSTIE tEADJADINFHEIROURNISMILPINEWIJMUU.141/1  1/(111D aR MIUNIILUX&E)  ISF M UNEll 13 12 

13  19  0 UNSAINTED  Slipknot 
SLIRKNOLGSIDELMAN (SLIPKNOT)  ROADRUNNER/EMG 

6 

12  18  1S  LO/HI  The Black Keys 
D.AUERBACH,P.CARNEY (DAUER BAG H.P.CARNEY)  NONESUCH/WA RN ER 16 

[ 21) 
cam  Im es  DoTTIR,NAHIL  m0A f Monsters And Men 0 ALLIGATOR 

OF MONSTERS AND MEN,FLCOSTEY  RSDO  R)  REPUBLIC 
1 7 

1[22) 0 0 CRINGE  Matt Maeson 
I.FLANNIGAN (MMAESON.J.FLANNIGAN)  NEON GOLD/ATLANTIC 

17 19 

14  15  18  READY TO LET GO  Cage The Elephant 
J.HILL (M.SHULTZ.BSHULTZ,LCHAMPION.D.TICH [NOR. BOCKRATKILMINSTER) KA 

21 

[33) E.RON (S.ERNA)  Gods mack 0 UNDER YOUR SCARS 
WAG 

19 8  

30 0 THIS LIFE  Va mpire W eekend 
A. ECHTSCHAID.E.KOENIG (E.KOENIG,M.SHERAN.M.D.RONSON)  SPRING SNOW/COLUMBIA 

Ti 9 

31  33  0  11 MINUTES  YUNGBLUD S. Halsey Featuring Travis Barker 
uscIMARZCIRAII.ZAWN WPRSCUMS(11 W URPLIDA3MRSMTWO  LOCOMDDRUIRETIMAIWINIEFLCCFE 

18 

25  30  0 AL MOST (S WEET M USIC) Hozier 
MDRAVS,A.H  OZIER-BYPNE (A.HOZIERBYRNE.A.RYAN.R.DOYLE)  RUBYWORKS/COLUMBIA  9 22 

28  31  0 BLA ME IT O N M Y YOUTH  Blink-182 
IPI4NOITA(LAKIPPU MBARNER.Lek BASH3MAILIFUPAGNOIIAMIUDASS)  VI FISMIZARDEYES/0)1114/31A 7 

33 0  0  STILL FEEL.  half alive 
E.PALLIQUIST (IWJAYLORB.KRAIAERLUCHNSON.LIRAUSSE.E.BANK9ON.R.KRAMER)  HALFAUVE/FKA 24 16 

23  27  2S  LONGSHOT  Catfish And The Bott le men 
JACKNIFE LEE &MCCANN)  ISLAND/CAPITOL 

L. 19 

32  34  0  RE ME MBER W HEN  Bad W olves 
TOMMY VEXT.WZRDBLD(DSULKIEOECKLINJ U  GS.ISTRCCIO  FLEW PiSEVEN/ MG 

26 Ti 

[4] 0 27  HEY, M A  Bon Pier 
CJUESSINA.B.CCOK.EIONNERSIBUNXINOON NE0.ELCO MBIEW NE W  JAGIAGUAARISECRETLY GROUP 

1 3 

34 0 0 BELOVED  Mu mford & Sons 
PE MORTH 01.11NMFORD.B.LOVETILDWANE.W.MARSHAEU  GENTLEMEN OF THE ROAD/GLASSNOTE 21 17 

• 0 29  THOSE NIGHTS 
M.CREW.DSTAITH (aSMITH)  Bastille VIRGIN/CAPITOL 26 2 

_ 0  0 D ON'T STOP M E N O W (...REVISIT ED)  Queen 
OUEEN,R.T.BAKER (F. MERCURY)  HOLLYWOOD 

30  3 

31  MIRACLE M AN  Oliver Tree 
D.A.PRALIKOLIVEP TREE (0.T.NICKEL L.D.A.PRAMII0  ATLANTIC 

22 2 

37 
BREAKING D O WN  I Prevail 32 
T.SMY DI (D.A.PRALIIK.T.SMYT Illi ENCIANEYANLE RVERGHE.B.A.BU MI (I WO  FEARLESSXONCCRO 

27 To 

HOT sHoT 
DEBUT 

0 LAST DAY UNDER THE SUN  Volbeat  ii 
J.HANSEN,R,CAGGIANO.M.S.POULSEN (M.S.POULSEN.R.CAGGIAND)  VERTIGO/REPUBLIC  ---

43 40 
0 ARE YOU BORED YET?  W allows Featuring Clairo 

I.A.CONGLE TON (8.LEMASTERS,C.PRESTON.D.MINNETTE.C.COTTRILL)  ATLANTIC 
34 16 

40 0 0 PO WER OVER M E 
KO! (D.I.ENNEDY.S-KO NENIUK)  Der mot Kennedy RIGGINSANTERSCOPE 21 20  

38 
36  BORDERLINE  Ta me Impala 

K.R.PARKER (K.R.PARKER)  MODULAR/INTERSCOPE 
10 10  

39  4 3 0 CHOKE  1 Dont Know How But They Found Me 
D.WE EKES (W OK E)  FEARLESS/CONCORD 

33  7 

NEW 0 ANOTHER PLACE  Bastille 
D.PRIDO WSUITH.M.CREW (CLSMITH)  VIRGIN/CAPITOL 

38 1 

RE-ENTRY  0 DOOM  DAYS  Bastille 
D.PRIDDY.D.SMITHALCREW (OLSMITH)  VIRGIN/CAPITOL 

15 2 

RE-ENTRY  0 BOO M  X A mbassadors 
RIO/REEDY *€ASSA ÑS1SAJWQS 1%gS ME\INLBhFEcER mTOII.1EPJI$ENJ  RONAYJNEFAINIERSCOFE 

24 9 

NEW 0 W ESTERN STARS  Bruce Springsteen 
R.ANIELLO.B.SPRINGSTEEN (B.SPRINGSTEEN)  COLUMBIA 

41 1 

22.2822y  0 HELLO SUNSHINE  Bruce Springsteen 
RANIELLO.B.SPRINGSTEEN (B.SPRINGSTEEN)  COLUMBIA 

16 2 

27  37  43  FORGIVE ME FRIEND  Smith & Thell Feat. Swedish Ja m Factory 
V.THELL (MJSMITH.V.THELL)  PLAYGROUND/ARISTA 

22 Ti 

4s —0 0 ELEVATE  Papa Roach 
RISLBRIIANDSHACCULINCIUCKISPERUICLAISPERMICUIMILFUN6MUN RI M  EIDEN YVENRED/E716 

40 10 

RE-ENTRY  0 IT'S NOT LIVING OF IT'S NOT WITH YOU)  The 1975 
G.DANIELM.HEALY (G.DANIELIMIEALYA.HANN.R.S.MACCCINALD)  DIRTY HIT/INTERSCOPE 

19 12 

NEW 0 O UTNU MBERED  Der mot Kennedy 
KO! (D.I.ENNEDY.S.KOZMENIUK.S.HARRIS)  RIGGINS/INTERSCOPE 46 1 

0 W HY DID YOU RUN?  Judah & The Lion 
CUONG.DJALIESMEIOH E. Elf LION ELLAKERS.B.  lari EARL  ID  CLETUS THE VANCAPOUNE 

47 3 

47  46  48  PATIENCE  Ta me Impala 
K.R.PARKER (K.R.PARKER)  MODULAR/INTERSCOPE 

10  13  

NEW 0 TUCSON TRAIN  Bruce Springsteen 
R.ANIELLO.B.SPRINGSTEEN (B.SPRINGSTEEN)  COLUMBIA 

4 1 

0 BAD DECISI ONS  Bastille 
NEW  MXREW.1)51.111H (MUTH)  VIRGIN/CAPITOL 5 1 

TOP ROCK ALBUMSTm 
115T 
wt11 

11115  ARTIST WNW ICATKIN  Title WKS ON 
MK  INPRINT/OISTRIBUTING LABEL  OW 

ev 0 
DM A 

#2  BRUCE SPRINGSTEEN  Western Stars  1 
wi  COLUMBIA 

NEW 0 BASTILLE VIRGIN/CAPITOL 
D00411 Days 1 

3 ELTON JOHN 0  Dia monds 
ROCKE 1/ISLA N OM ME 

84 

rj 4 
901.ILLEvW /Ip  Bohemian Rhapsody (Soundtrack) 35 

s PANIC! AT THE DISCO A Pray For The Wicked 
DCO2/ FU Elf 0 BY RAM EN/EMG 

52 

NEW 0 BARONESS ABRANAN 
Gold & Grey 

HYMNS 
1 

0 QUEEN DA  Greatest Hits 81 

0 Cb CREEDENCEREARKUIR 
FANTASY/CONCORD 

MUM e (Neil Heal Greatestits 125 

çe IMAGINE DRAGONS A  Evolve 
MD& ANORNERMII E RSCOPLAGA 

104 

10 
COLUMBIA/LEGACY 
JOURNEY .  Journey's Greatest Hits 126 

0 ii Iett,B,,Figliee  1 
126 

14  0 ATI,ELut BeEptel ymES <>  Abbey Road 117 

0 0 TOM 
PETTY AND THE HEARTBREAKERS .  Greatest lilts 

MCAJGEFFEN/UME 
96 

13  14 
COLUMBIA/LEGACY 
BILLY JOEL A  The Essential Billy Joel 75 

24  0 EAGLES °  Their Greatest Hits1971-1975  98 
ASYLU IA/E LE KT RA/PH IN 0 

19 0 GUNS N' ROSES A  Greatest Hits 
GEFFEN/UME 

116 

"  o ra ijócSotegaArpligiliteillinietiee etateSt  816  81  

0  a  julttEDItryli MILOTS •  TrenCh 37 

is 0 FLEET WOOD M AC 4:.  Ru mours 
WARNER BROSJRHIND 

120 

10  20  SOUNDTRACK  Rocketman:ittek Han TheMotleo Picture 
PARAMOUNT PICTURES/ROCK ET/INTERSCOPE/IGA 

4 

25 0 LYNYRD SKYNYRD A All Time Greatest Hits 
MCAJGEFFEN/UME 

63 

21  22  IMAGINE DRAGONS  origins 
KIDIPIAKORNER/INTERSCOPEAGA 

32 

22 e EAGLES A  The Very Best of The Eagles 
WARNER STRATEGIC MARI ET INGM H MO 

31 

0 CofluDe5. 2Acy  Back In Black 
113 

NEW e )( A MBASSADORS  Orion 
KIDINPXORNER/INIERSCOPEAGA 

1 

MAINSTREAM ROCKTM 
LAST 
EK 

WIN 
WEEK 

TITLE 
IMPRINT/PROMOTION LABEL 

Artist 

M ONSTERS 
ATLANTIC 

WKS.tII 
cum 

Shinedown  16 

I C  2  BLUE ON BLACK  Five Finger Death Punch 
PROSPECT PARK 

12 

U  0  RE ME MBER W HEN  Bad Wolves 
ELEVEN SEVEN/E1LG 

22 

0 ELEVATE  Papa Roach 
ELEVEN SEVEN /RED/E7LG 

20 

UNDER YOUR SCARS  Gods mack 
0  BUG 

12 

FEARLESS/CONCORD  I Prevail 0 BREAKING D O WN 17 

0 LOVER, LEAVER  Greta Van Fleet E  LAVA/REPUBLIC 7 

8  LO/HI  The Black Keys 
NONESUCH/WARNER 

16 

DIOI G G 
vl en TG09R AEYpuUaNicDER THE SUN  Vol beat  2 

0 FEARLESS/CONCORD  Ice Nine Kills 0 A GRAVE MISTAKE 22 

0 0 FAITH  Ghost 
LOMA VISTA/CONCORD 

6  

12 0 UNSAINTED ROADRUNNER/EMG  Slipknot 
6 

10  13  VULTURES  Asking Alexandria 
SUMERIAN/ADA 

14 0 W ELCO ME H O ME  Hell Yeah 
ELEVEN SEVEN/RED/E7LG 

20 

5 

13 e VICIOUS  Halestor m 
ATLANTIC 

TT 

/7 0 N O M ORE  Disturbed 
REPRISE/WARNER 

4 

Rival Sons 0 Tu2OcouBNATRYDSOUNDATLANTIC 
9 

20 0 W HEN I' M G ONE  Dirty Honey 
DIRT 

7 

is CO O UT FOR BLOOD  Su m 41 
HOPELESS 

8 

19  20  SHUT UP  Ne w Years Day 
RED 

13 

22 0  BULLET H OLES  Bush 
ZULU RCCK/BMG 

5 

0 0 YOU NEVER KNO W REO BULL  Beartooth 
10 

C D  n SI MPLE M AN  Messer 
MADDPANTS/CONCRETE 

14 

0  24  APOLOGIZE  grandson 
FUELED BY RAMEN/EMG 

14 

25  WHAT ABOUT US  Gary Clark Jr. 
HOTWIRE/ViARNER BROS. 

10 

M̀onster' 
Record For 
Shinedown 
Shinedown (above) 
reaches the summit of the 
Mainstream Rock airplay 
chart for a 14th time as 
"Monsters" rises 2-1. The 
four-piece breaks a tie 
with Van Halen for the 
second-most leaders, after 
Three Days Grace's 15. 
"Monsters" is Shinedown's 
fourth consecutive No.1 
after "Get Up," "Devil" and 
"How Did You Love." The 
band also strung together 
four straight leaders in 
2010-12 (and three in 
2008-09). 
Collective Soul charts 

on Mainstream Rock for the 
first time in over a decade 
as "Right As Rain" debuts 
at No. 39. It's the act's first 
entry since "Better Now," 
which peaked at No. 35 in 
March 2005. Since then, 
Collective Soul, which 
boasts seven No. is (from 
1994 to 1999), has released 
four LPs, including Blood, 
the band's 10th studio 
album, which arrived 
June 21. 
The Alternative airplay 
chart welcomes a song 
that originally drew buzz 
on TikTok as Absofacto's 
"Dissolve" debuts at No. 38. 
It has reached new heights 
in recent months after 
it began soundtracking 
various TikTok videos and 
memes, sparking newfound 
radio attention and the first 
Billboard chart appearance 
for Absofacto (real name 
Jonathan Visger). 

Dissolve" drew 671,000 in 
alternative radio audience 
during the tracking week 
(up 46%), according to 
Nielsen Music, as well as 
31 million U.S. streams (up 
15%) and 1,000 downloads 
sold.  —Kevin Rutherford 

o 
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5 2 G o to BILLB O ARD. C O M/BI Z for complete chart data Data for week of 06.29.2019 
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HOT R&B/HIP-HOP SONGSTM 
nE8 
EEK 

[1 
L2)13 

4 

TITLE CERTIFICATION 

PRODUCER (SONGWRITER) 

Artist 
IMPRINT/PROMOTION LABEL DES 

OLD TO WN ROAD A  Lil Nas X Featuring Billy Ray Cyrus 
mi me ictLes&DAIII.AAIAOSSOÀ14ILLIAJBEZIORJAIROSS.BRORUSJAIIONA10)  COLLAIBM  1  16 I 

TALK  Khalid 
DISCLOSURE (K.DROBINSON.H.LAvVRENCLGIAWIRENCE)  RIGHT HAND(RCA 2 18 I 

II ODIIEY 
M ONEY IN THE G RAVE  Drake Featuring Rick Ross 

ORSINELOSBEASOIERIE XPAimIAIROŒRTSIIII3PRIELEADEJJOERŒNSEN)  tNOSCIADRIPUBLIC 

WOW. A 
LBELLF RANK DUKES (A.RPOSLLBELL.A.FE .W.LWALSH) 

SU GE • 
JETSONMADEROOH BEATZ (LKIRKJ.MORGAN.D£L (MONS) 

3 

Post Malone 
REPUBLIC 

I  26 

DaBaby 
SOU THCOASTANT E M OPE 

5  14 

N O GUIDANCE  Chris Brown Featuring Drake 
veLJNOSAVILLIDIILLIBvIIA(AteiumieutELI1154B8111111)41Aillo WAARIILIBInewnelAtp  aRIA 

SUNFLOWER (SPIDER-MA* INTO THESPIDER4ERSE) A  Post Malone &Swae Lee 
LBELL.C.LANG(A.R.ROSTLEELLVLLWALSH.K.M.I.SHAMAN BROWNCIANG)  REPUBLIC 

MI TRUTH HURTS Lizzo 
RICKY MILIEU ILETFREDERICRJEFFERSON,SCHEUAGJESSESAINTIOHN)  NICE LIFE/ATLANIC 

6  2 

I  35  35 35 

[ 9 )1 0 9  POP O UT A Polo G Featuring Lil Tjay 
1 D ON THA TRACK.E.HUNT (LBART LE T LL IL TJAYJ3LAL BA DUARTED.BERG)  COLUMBIA 

7 13 

7  9 10  THE LONDON  Young Thug, J. Cole & Travis Scott 
T-M IN US (JJLWILLIAmsJRAVIS SCOT T.LcoLo  ,IOUNG STONE R LIFE/ATLANTIC/300 

6 4 

10  10 11  MIDDLE CHILD A  J. Cole 
TLIINUS,LLCOLE (LCOLE)  DREAMVILLE/RIX NATION/INTERSCOPE 

1  MIDDLE CHILD A  J. Cole 
TLIINUS,LLCOLE (LCOLE)  DREAMVILLE/RIX NATION/INTERSCOPE 

2 22  

[12] ii ACT UP  City Girls 
EARL ON THE BE4T (LOH NSO NLIL YACHTY.E.LBVNUM)  QUALITY CONTROL/MOTOWN/CAPITOL 

11 17 

LI3J1 12 

NEW 

n  PURE W ATER A  Mustard & Migos 
TI em u's?) Acereueetwoutureaar meme lawn«  piet attatIounazemicorHum 

 PURE W ATER A  Mustard & Migos 
TI em u's?) Acereueetwoutureaar meme lawn«  piet attatIounazemicorHum 

TO 22 

0 O MERTA  Drake 
OZ.EY.DEATSOLGRAHAMOYILDIRILI.E.GETACHEOLDPATRZEKM.LSAMUELS)  CO SOUNO/REFIJBLIC 



HOT LATIN WN W" 

AGO 

N' 
IL2 )  2  2  MIA  Bad Bunny Featuring Drake 

DIWUALMALEV A TIGULLULAW NEWS)WLIMAXEMSELIPER VWG0S/11LIJ-)  RIL MOVO 5flUl e W O 
37 

TAINY.F.SALOANAJUNES (BA.MARTINEIOCASICLFLORTIZ TORRES) 8« TaIn 
I:8)G 0 CALLAITA  Bad Bunn Y Y 

rnLIAS 3 

3 4 0 SOLTE RA Lunay, Daddy Yankee & Bad Bunny 
DIVIIDBMRENIALILSITILL(WW INSOINTIn TEMBILIILAIlallaIMZSE(0191.11PAMIBIELI  SILI GM 15 

[ 11 ) 0 0  Mr1 OTRO TRAGO Sech Featuring Darell 
DLELOTLOAFJM)RILESNIUMSDEIJSTP3FER MELWASCUE2DLEESLADICEZI ROI 5 

CAL MA Pedro Capo X Farruko 
4  5  6 

GRO WARIOINOURDCARCIENDIALAG(6(WATIRALCLIVES  IOIVA ,  11.11a?&Z.11.6PR  2) MY LUSELAIN 
3 r 

[ 7 ) 0 0  TE ROBARE Nicky Ja m X Ozuna 
OHS freiT.ABYP.lif.XIILEN(RACAMIERCUOIEDre 1ELEZ.C.E WTIZ SWIRL)  Li ICUSTRIA/SCNYLUSCLAIN 6 13 

5  6  8 
TA M TAKI 
BMW (MIAISAMIEATROBUIlfIRIIRITZLIWIRLTWEJAION 

BAILA BAILABAILA 

A DJ Snake Featuring Selena Go mez, Ozuna & Cardi B 
WSIWJETIEMAIZBRI  012wIAIMWVIRVIS 

i 38 

6  9 9  Luum mzcuLutuun metz mou 
Ozunax Daddy Yankee x JBalvin x FarrukoxAnuel AA 
Ka, van  NA WOCCUSABEFIJ  WIMPlumADISIBEICMUNT11.0(unN 3 24 

[ 16) 
e o N O M E CONOCE A  Jhay 8Covrtrz,1 Balvin & Bad Bunny 

LuStUt. DE LA U PE itiOSOlisuittY(SCORI aLLOSCRIO N. m- MINERS/it LI U LAIn1A ME 
10 5 

W S  11 AULLAND O Wisin & Vandal & Ro meo Santos 
ral EtiLLAIBLIGINSAMITAMILTMORRRLUBALYKUURLALLSAIDSIWRILI WT(&)  BRIBISKLUA 10 17 

LOG 0 CON ALTUFtA  ROSALIA, J. Baivin & El Guincho 
FL 0111()(W WFOUITUWIAIDRILLARUILITORLIAPOWITENJARSWIDEWVIARLNIE(9.101/AFELMARNAI  N MI 12 12 

14  14  13 
SECRETO 
UREZIMIDELIPICI(IGUNISLITWA fflUERWIARTRAIE 

HP 

Anuel AA & Karol G 
WNW M USA MIRILATNAMil mULUVISItAmt 4 23 

9  12  14 
lubluS01OGE(I110,01M3ARIASyBARCOLBARPE UALPIVERA 

Malu ma 
IIPIA.GRNERA DPW  MOSCNYAUSE LAIN 

8 16 

11[133 ( -8 )  15 A MOR GENUINO Ozuna 
DIURNYWIDIA,ZUCEIAARRA WWNIERUBLIKA RXRUALIMIXATELEL)  %V EVI(RNMCWILITINIS(FIL/RILEA 

8 3 

DNS 
WEE 

TITLE CERTIFICATION 
PROOUCER (SONGWRITER) 

#1 
Ins 

Artist 

BAPRINT/PROMOTICSI LABEL 

CON CAL MA Daddy Yankee Featuring Snow 
RAIN SzILU.SCWITUNWRSOU-AWAKORICZJELTEPWRA WO.EZELI(..08REW  El CWIELAIVLE 

NILSON 
CHART 

21 

NOT SHOT 
DEBUT 

LOCO CONTIGO DJ Snake. J. Balvin & Tyga  16 
DI  E DYIELRIGAFKMJAIWORID ELIL MITUAILESIAP IIBMN STEVEICUMI  DI OilkEeETTEN/INTERILK 

IN MORTAL 
ROMEO SANTOS (A.SANTOS.A.CABA) 

Ira CIN  ONTRA LA PARED Sean Paul & J Balvin  II  14  I 
IIILLARSORDRAWLIPINNOLESLRBJLESJ  M USA USICLAIMOSITTYPDCZADJADAPALTEIRIC 

Aventura 
SONY MUSIC LATIN S  II 

[ 23 )I S 0  SI MPLE MENTE GRACIAS Calibre 50 
LTIRADOCASTANEDA (ELIUNOZ)  ANDALUZ/OISA/LRAE 19 6 

[ 9.) (:)  20  11 P M  Malu ma 
VALMAKU(LIICKCNIZABSE BAFFIRACIMORILESAIU MNPRCBLAZIWEA,LI(LLOD)  FORM WSKLATM 16 5 

NOT LISTED (NOT LISTED)  Myke Towers x Farruko Ir‘22)I S  21 SI SE DA 
CASABLANCA/ONE WORLD MUSIC/GLAD EMPIRE 20 8  

[ 21:1  22  0  LA RO MANA Bad Bunny Featuring El Alfa 
TANY MBINNWENTSOR RCS « IELA.WRINEZ 0(ASIDIJERN RA RATISTAJCI.REUNCESALE101  MUG   

12  28  

IL2 A1  2  0  N O LO TRATES Pitbull Natti Natasha & Daddy Yankee 
aupneu.vz u ntowt muromatintrramoartiormeyrootetret wictonetzi  1 m 19  - 8 

_ n 0 TE SONE DE NUEVO Ozuna 
DIWWJAILOBITIQUCOZWIA NYJOWSJAVTDRULAILLIR WGISZ  W EMEMMIULNUMFIOWS010 MO WN 24 2 

L éj 10 25  PA MI Dalex x Rafa Pa bon  
011.1110 FLOW.RIBE LIUSIC.wALLY(RDALECCO (RIM EN DELR.E.PA BON NAVE DO)  RICH 

24 12 

25  25  26  VERTEIR  DJ 'Alan & Mambo Kingz X Dare!' XAnuel AA X Nicky Jarn X Brytiago 
DIUMAWM301DÍZICATRALIGAIKEISMIZGODELASTFOIGNIMMUCAZIATJ  FEMINSLU MNYIUSELAIIN 

17 12 

27  38  I D  UN ANO Sebastian Tatra & Reik 
AJORRESI.I.RENGIFOIS.ORANCOGIRALDCLAJORRES ARENGIFO)  UNIVERSAL MUSIC LATINO/WALE 12 17 

RE-ENTRY  0  M EDELLIN  Madonna & Malu ma 
LIADONNUMPA MOLOCCONLLIAH UDZMILLONDDIO MASI "%BREAM  ME HATIDWINIERSCOVE la 6 

&GARCIA (RLILION (L(NES)  El Fantas ma I:3 j l &I 0  ENCANTADORA 
AFINARTE 29 6  

48 0 PERFECTA  Banda Los Recoditos 
A.LIZARRAGAILIZARRAGA (1.1.CASTROORTEGAJMUt/EZ TAPIA) EL RECODO/FONOVISA/UMLE 30 9 

29 31  LA ESCUELA NO ME GUSTO  Adriel Favela Featuring Javier Rosas 
RORRANNA.A.G.APODACA FAvEtA (A.G. APODAC A TAVELA) GERENCIA360 17  18  

34 0 PARECEN VIERNES Marc Anthony 
utRUXIIO CGEI:Prf OW(MIX(firlsESPFERASGECRGUI10110CUMPIA.Wrf LA O W  SENTIJUSICIATRI 

29  9 

NEW CD ESTA MOS ARRIBA  Bad Bunny & My ke Towers 
NOT LISTED (NOT LISTED) RIMAS 

33  I 

TE VI Piso 21 & Micro TDH 
30  31  34 

OW CANE DIATSICAÇAI ORDEL/Weelt0.100.0(ICCORGALESAIWFALLUDCASI4NOWOMINA )  IIIRIERLATNA 
28 19 

[.33) 0 

35 ESCLAVO DE TUS BESOS Manuel TuriZO X Ozuna 
112B.M.111R110.11NRQBLIDADILLYLIELSMESAJCOINAROSAI nSAMILRJJ  LMICUSTRA(SCNT WNW LAIN 32 14 

U 6.) I S 
36  TlENE RATON LA LOGICA  La itrolbdcra ElandaelliniOn eReneGinadi0Sr ESpirata Pal 

F£ AMAC HO Ti RADO (UN AVEZ (SPINOZA)  DISA/UMLE 
34 s 

IL381 36 0 DATE LA VUELTA Luis Fonsi, Sebastian Yatra & Nicky Ja m 
INTISMANUTOGINS UGLAJORT WARENGIORRYIRAOMIARO,SOLIAALOGRADILJ  LAWIRSAIMACLMINDAWLI 

31  8 

43 0 OCEAN  Karol G 
OW EN NE CO M M( EDECHANFMOYEDOEIMPAILSIRILWVLIBBIZIALRE2  M UGU LLOCIAIMOICUI1 

31 7 

41  41  0  REBOTA Guaynaa 
E.L.PINEIRO RIVERA (ICSANNAGO.E.L.PINEIRORIVERA.C.O.LRODRIGUELLLRNERN  JAWSONV BRISK LATIN 

35 14 

40 40 PUNTO G  Karol G 
&CL A UDIO (KAROL GAL LAYA.RAYOGIB3)  UNIVERSAL MUSIC LATINO/UMLE 30 II 

M E GUSTA Natti Natasha 
37  40  41  Apra )PNA NEWS/I MAITIEFRELLGRIVERA WCUZJILMAUROCFIGLEZ-)  PINMSONYIAZZICLAIN 13 20 

[ 4 4) ( I) C D  EL A MOR DE MI VIDA La Adictiva I3anda San Jose de Mesillas 
LA.VALDES VALDES (NPALEN CIA CISNEROS) ANVIL/SONY MUSIC LATIN 42 4 

31  39  43 NADA N UEVO Christian Nodal 
LGONZALEZ (C.NODAL.E.BARRE RA)  FONOVISA/UMLE 19 IS 

NEW CD III GENERACIONES (3G)  Wisin Featuring Jon Z & Don Chezina 
DRITEIR(VIBLIMENWILIElo(UnALLIALLFIESWIA(CULONRIBINTILLIVWERRAIETI(R)  lemteSEUTE 

44 1 

VIVI R BAILANDO Silvestre Dangond & Malu ma 
45  45  45 

AUSIPASPAVAOSIUNTREASGDUIDADJUTAXBRIAUSA COWS BUNTAALRFELOBWIAge  W ar 1113(UTA 41 9 

49  44 46 TAL VEZ Paulo Londra 
OW ON THE DRULISIC.ASAIMAR.ClglevARRIACNIE00.REZEPUIEHONORA)  BIG BUS/WARNER LITMA 

43 4 

NEW CD CUFTA ME  Prince Royce x Manuel Turizo 
LtALE0 ANGZDI WINICERROMSM.TIRIZOJJURIZOSIERMA)SlIGAMYSIWEI RNLI  SWITIJUBCLATri 

47  1 

RE-ENTRY  0  TE GUSTO EL DINERO  Impacto Sinaloense 
CIT LISTED (NOT LISTED) ANUAL 

48  2 

t50 )  46  C D  LA RESPUESTA Becky G & Malu ma 
LC(i).1ARFERAIRDSUITRAGOIRMGCLAZJAIVCONCINUSE.BARRERAI  KEMOSABURCA(SONYMUL(LAIN 

13 9 

NEW CD POR MI NOTE DETENGAS Banda Sinaloense MS de Sergio Lizarraga 
S.LIZARRAGA LIZARRAGA 0.0.TARAZON MEDINA.ESSCERVeNT ES PEREZ) LIZOS 

88  1 

TOP LATIN ALBUMSTm 
usr 
w1EK 

2 

3 

11115 
Et 

2 

ARTIST CERTIFICATION 
ImPrumloisrmauTING LABEL 

#1 
nus 

Title 

BAD BUNNY A  
RIMAS 

s oil 
CH OI 

X 100PRE  26 

M ALU MA A 
WI/SONY MUSIC LATIN 

I C)  3 SANTANA Africa Speaks 
STARFAITH/SUR ETON E/CON COR D 

2 

A  OZUNA A  Aura 
-  VP E N TERTAI NMENT/DI IA ELOVI/SONY MUSIC LATIN 

43 

C e  0  
GG SECH RICH  Suenos  9 

6  FARRUKO  Gangalee 
SONY MUSIC LATIN 

8 

2  OZUNA A Odisea 
VP E N TE RTAI NMENT/DI AI ELOVI/SONY MUSIC LATIN 

95 

7 8  KAROL G A  Ocean 
UNIVERSAL MUSIC LATINO/UMLE 

7 

9  9  ANUEL AA A  Real Hasta La Muerte 
REAL HASTA LA MUER 1 E/GLAD EMPIRE 

49 

10  10  LUIS FONSI A  Vida 
UNIVERSAL MUSIC LATINO/UmLE 

20 

II ii  RO MEO SANTOS Utopia 
soy MUSIC LATIN 

n 

14  12 AVENTURA Todavia Me Arnas:Lo Motor de Aventura 
THE ORCHARD/SONY MUSIC LATIN 

155 

13  13  J BALVI N A  Vi bras 
UNIVERSAL MUSIC LATINO/UmLE 

56 

is 0 JHAY CORTEZ Fa mouz 
UNIVERSAL MUSIC LATINO/UMLE 

4 

0  0  DALEX  Cli maxxx 
RICH 

6 

17  16  SELENA •  Ones 
CAPITOL LATIN/WALE 

189 

IS  17  PAULO LONDRA  Homerun 
BIG LIGAS/MARNER LATINA 

4 

20  is  M N & MDR A  Log neues M a e/ IMBMI.ORUES 
SONY MUSIC LATIN 

27 

21  19  RO MEO SANTOS A  Formula: Vol. 2 
SONY MUSIC LATIN 

221 

22  20  NICKY JAM A  Fenix 
LA INDUSTRIA/SONY MUSIC LATIN 

126 

24  21  M ALU MA A  F.A.M.E. 
ROYALTY WORLD/SONY MUSIC LATIN 

57 

19  22 HERENCIA DE PATRONES Pa Las Vibras 
LUMBRE/RANCHO HUMILDE 

3 

25  23  CHRISTIAN NODAL A  Me Deje Llevar 
JG/FONOvISNUPÁLE 

95 

Z6  24  REEK Ahora 
SONY MUSIC LATIN 

3 

27 23,  RO MEO SANTOS A  Golden 
SONY MUSIC LATIN 

8:43 

REGIONAL MEXICAN AIRPLAVTM 
LAST 
WEEK 

2 

THIS 
Ex 

o 
TITLE 
SAPRINWPROMOTION LABEL 

Artist 

11K UR NIODU  U MOntoltiltimete Mm aufla  I2 
DISA/ULILE 

AFINARTE El Fantas ma G z ENCANTADORA is 

3 3 fit "-V At'C RJ e MI VIDA La Adictiva 11 

PERFECTA Banda Los Recoditos 
4  EL RECODO/FONOVISA/UMLE 

p 
13 

0  5 SI MPLE MENTE GRACIAS 
ANDALUZ/DISANIALE Calibre 50 

7 

' M ENTIRAS Re m my Valenzuela 
FOIIOVISAMMLE 

17 

10 7 POIMIGIICCUUS PalakmlemliS aDellatam 5 
tdos 

7 8 CUANDO TE A ME JULION ALVAREZ  Julion Alvarez 10 

16 9 OLVIDARTE, CO MO? Banda Carnaval 
ANDALUZ 

6 

,  NADA NUEVO Christian Nodal 
FONOVISA/UmLE 

18 

9  EN PLURAL  Los 2 de La S 
LIZOS 

12 

13  12  infleeelfeD°  Fuerza Regida 9 

TU ERES LA RAZON (ELUTROCUIRDIA REMAKE) Rayntx 
AFTERCLUV/FONOvISA/UIALE 

10 

1.1  14 AEROLINEA CARRILLO  T3r Element') Feat Gerardo °nil 
DEL 

22 

is 15 PA QUE NOS HE MS?  Leanne( & Banda Los W OWS 
EMPIRE PRODUCTIONS/SONY MUSIC LATIN 

13 

17 16  UN ANO Sebastian Tatra & Reik  
UNIVERSAL MUSIC LATINO/UMLE 

2o  17 PIENSALO BIEN Regulo Caro 
SOVEREIGN mUSIC/AIOROS 

7 

19  18 UILIBERTAD La lenda Nor tena FeaLLos Ed ens del Norte 
L2 

8 

29 19 LLUVIA EN TUS PESTANAS  Virlan Garcia 
SHOWBuSINESS 

7 

23  20 Elfgreigr °E TI Arsenal Efectivo 
19 

21  n  II HID STE UN DOR M°  Win Wm y laTrakalom de Monterrey 
RE Pax 

20 

22 22  SIN M E MORIA  Alfredo Olivas 
SA II UA RO 

5 

26  23 TE A MARE Alex Fernandez 
SONY MUSIC LATIN 

12 

Ø 24  NOS VOLVI MOS A BUSCAR La Septima Banda 
FONOVISA MILE 

5 

27  25 pfit leti llityBARTE UN BESO Los Crecidos 8 

Jhay 
Cortez's 
First 
Top 10 
n its fifth week on Hot Latin 
Songs, "No Me Conoce," 
the debut chart hit by Jhay 
Cortez (above) with J Balvin 
and Bad Bunny, climbs 13-
10, powered almost entirely 
by streaming activity. In the 
week ending June 20, the 
track collected 79 million 
streams (up 7%) and 1,000 
downloads (up 14%), while 
its airplay audience dropped 
15% to 1.8 million in the 
frame ending June 23, all 
according to Nielsen Music. 
"No Me Conoce" is the 18th 
top 10 for Balvin and 15th for 
Bad Bunny. 
Meanwhile, on Regional 
Mexican Airplay, La 
Arrolladora Banda El 
Limon de René Camacho 
claims its 13th No. 1 as 
"Tiene Razón La Lógica" 
rises 2-1 (8.7 million in 
audience, up less than 1%). 
With the move, the act ties 
Calibre 50 for the list's 
fourth-most No. is. 
On Latin Airplay, Sean 

Paul and Balvin's "Contra 
La Pared" vaults 15-8 to 
become Paul's third top 10 
and Balvin's 18th. The song 
gets a sizable bump in 
audience impressions, rising 
31% to 9 million for the 
week. "Contra" concurrently 
rises to a new No. 4 high on 
Latin Pop Airplay (up 37% 
in plays). 
Also on Latin Airplay, Bad 

Bunny and Tainy's "Callaita" 
climbs 24-17 (6.5 million 
in audience, up 40%), and 
jumps 13-9 in its second 
week on Latin Rhythm 
Airplay. Only one other track 
has reached the top 10 as 
quickly in 2019: Daddy 
Yankee's "Con Calma" 
(featuring Snow) rose 13-10 
in its second week (Feb. 16). 

—Pamela Bust/os 

.5 

64 G o to BILLB O ARD. C O M/BI Z for co m pl ete chart data Data for w e ek of 06.29.2019 



CO
U
RT
ES
Y 
OF
 
CA
PI
T
O
L 
MU
SI
C 
GR
O
U
P 

t7) 

D 

u 

•MaZ 

HOT CHRISTIAN SONGSTm 
2WKS. 
AGO 

7115 
WEE 

TITLE BERT ICAT ION 

PRODUCER (SONGWRITER) 

Artist 

BAPRWT/PRCUOTICSI LABEL 

ri)1 0 1 LINGRAmPstAimie (L.DAIGELLINGRAM.PMABURY)  Lauren Daigle 
ral YOU SAY A  

CENTRICITY 
i so I 

IL 2 ) U.1 
2  GOD O NLY KNO WS  for KING & COUNTRY 

111111.retS1PAITLeniEtiliTiaLlinA1111101111ErvlOSIUReirninfuermALTEEET WO  M AW 
2 43 

[ 3 )1 ( 1) 
3  HAVEN'T SEEN IT YET 

C.WEDGEwORTH (aGOKEY.CWEDGEWORTH.E.HUESE)  Danny Gokey SPARROW/CAPITOL GAG 
3 23 

( 7 )1 (.4 3 4  SCARS 
LIAOSLEY,MAtONtIOR (MARIATRONG.E.HULSELMCCCNNELPAMEIN)  I A M THEY ESSENTIAL/PEG 

4 23 

E 6 ) ( ) 
5  RAISEA HALLELUJAH  Bethel Music, Jonathan David Heiser & Melissa Heiser 

(LASH (1.1).HELSER.M.HELSERMSTAGGS.J.SIEVENS)  BETHEL 
5 24 

E 8 )1 (6_ ) 6  SY MPHONY  Switch Featuring Dillon Chase 
IMILMEIOJEFUNAILAPJAmia IPISIDELLISTRUDAPAPAERIMAUBAMAILIOMPILLIELLO  one)  Beim 

6 20 

L s 1 
7 RESURRECTING  Elevation Worship 

SIMMOLIABACKARBRrairareiWAIETWASFURIXICII  NIEID  UP RON AYRaBEssDow AGFrop/RG 
3 46 

[13) 8  8  ALIVE 
IREDMON (IINGRAIALLSMITH2WILLIAMS)  Big Daddy Weave CURB-YARD 

8 18 

E 4 j 9  BUILD M Y LIFE  Pat Ba tr 
EtASNAINCOES(PBARRUID.10INIERMEREDWEILLAPIELLIMIWI  BOATER ABOY MIR  ire ROA/CAP CE. PAL (MG 

4 25 

Eic(  . GREATNESS OF OUR GOD 
P.FURIERADUNCAN (C.WEDLEYARTH.BSOWEER.E.HULSE)  ne wsboys FAIR TRADE 

10 21  

[ 9 ) 1 i  CHURCH (TAKE M E BACK) 
BLOWIER (1.1.CO(HREN.B.FOWIER.m.rmiPER)  Cochren & Co. GOTEE 

9 21  

[II ) IIC13) 12  TILL I FOUND YOU  Phil Wickha m 
R.DJACKSON.R.JACESON.N.BALACHATIDRAN (LRYAN.P.WIC i HATA  FAIR TRADE 

ii 35 

16 14  13  PRIZE W ORTH FIGHTING FOR  Ja mie Ki m mett 
1501KA (1KIMMET1L.FARRELL)  R(UNION/PEG 

13 20 

[12) (LASH (A.PETERSON.B.SHWO  Chris To mlin 
(13)  14  IS HE W ORTHY? 

RwERmusiC/SPARROW/CAPITOL CMG 
12 16  

E14) I S 25  GOD'S N OT D ONE WITH YOU 
B.HER TES (T.WELLS.B.HERMS.E.LWEISBAND)  Tauren W ells MINION/PEG 

14 II  

E15) 0 5  16  WITH LIFTED HANDS 
R.STEVENSON.CSTEVENS (B.FOWLER.C.S7EVENS)  Ryan Stevenson GOTEE 

15 is 

(20)1[22) 17  REASON 
C STEVENS (1LOWEY.C.MAT TSOLC STEVE NS)  Unspoken CENTRICITY 

17 II 

E 27) I S 
18  LET IT RAIN (IS THERE ANYBODY)  Crowder Featuring Mandisa 

(LASH (D.CROvIDERELASH)  sMSTEPS/SPARROW/CAPITOL CMG 
18 7 

E 21) ( J 19  YES I WILL 
115MITH (LHOALLANCEM.L.C.FIELDESLLSMITH)  Vertical Worship ESSENTIAL WORSHIP/PEG 

19 30 

r 17) 17  20  FEAR N O M ORE 
R.FRIESEN (R.FRIESEN.B.NEESMITH.J.ROY)  Building 429 3RD WAVUT HE FUEL 

17 II  

(19) 2  21  ANOTHER IN THE FIRE  Hillsong UNITED 
M.LCHISLETT.J.HOUSTON (LDA MPORLIHOUSTON)  HILLSONG/SPARROW/CAPITOL CLIG 

/9 14 

NEW SAVE M E  Skillet 
22  HEAR IT LOUCMATLA NT IC/FAIR TRADE LCOOPER.1.1.400PERO.L.COopERscoopER) 

22 1 

['qua,) W HOLE HEART (HOLD M E N O W) 
M.GAHISLETTLHOUSTON (1.110USTOLAL 'NG)  Hillsong UNITED HILLSONG/SPARROW/CAPITOL CMG 

14 23 

[30)1 S 24  DEAD M AN W ALKING  Jere my Ca mp 
1SAPP (1.CAMP.E.I.WEISBAJW.J.SAPP)  STOLEN PRIDE/SPARROW/CAPITOL CMG 

24 5 

1125)1 S 25  GREATER THINGS 1.5001ER (RBROCKJ.SOOTER.J.L.SmITH)  Mack Brock SPARROW/CAPITOL CMG 
23 IS  

HOT GOSPEL SONGSTM 
KS. 

AGO 

Ell 
[2) 0  °Da.LAWREMNEC(ETICIDILSL CRYEEreED,WI.STO K EVA. C5.1)-1,400LRIGIEl.rDAVIS)Shee gieitiSePi RATIO N/PLG 

2 24 

3  3  W ON'T HE D O IT  Koryn Ha wthorne 
M.R.RIDDICLYAODS (M.R.RIDDICLYKODS.R.SHELTON.L.HILE)  RCA INSPIRATION/PEG 

1 93 

ID CLASS.R.D.REES( (LRAIDDICKLYOODS,A. ML EY.RARE ESE)  Koryn Ha wthorne E A  5 0  UNSTOPPABLE 
RCA INSPIRATION/PEG 

4 23  

E 5 ) 
5  YOU KNO W M Y NA ME (LIVE) 

LLEONARD. JR..T.COBBS LEONARD (N2013B5 LEONARD.B.BROWNTasha Cobbs Leonard MOTOViN GOSPEL 
2 25 

8 0  tI.131.0!Ale 1P15.CROBS LEONARD (VEHLTURPHY III)  Willia m Murphy RCA INSPIRATION/PEG 
6 14 

IL A  9  0  M AKE ROO M  Jonathan McReynolds 
JAC REYNOLDS.I. le MAN (LUCKY NOLDS)  LONE 

7 16 

E16) 0  0  BLESSINGS ON BLESSINGS  Anthony Brown & group therAPy 
LIBROWN (A.J.BROWT)  KEY OF A/FA1R TRADE/TYSCOT 

8 7 

11  10 0  YOU'RE DOING IT ALL AGAIN  Todd Dulaney Featuring Nicole Harris 
DIKImBROUGH.T.DULANEY (T.DuLANEY.N.R.HARRIS)  LONE 

9 14 

13  12  0  IF GOD / N OTHING BUT THE BLOOD  Casey.; 
TON JON TRAXX (C.LHOBBS.J.WE BB IR.N.L.SIMS)  CASEY illIMEGRITY/ttSCOT 

10 12 

9  8  11  M Y GOD  Nashville Life Music Featuring Mr. Talkbox 
AHILL.A.LOVE III (D.HILU  NASHVILLE LIFE 

6 25 

[14 ]  13  0  MIRACLE WORKER  DHairston& Youthful Praise Featuring Rich Tolbert. Jr. 
1.J.E.HAIRSTON KR-ANDERSON (R.TOLBER7 JR-U.LHAIRSTON III)  JAMESTOWN 

12 10 

15  1 0  1.3  EVERYTHING WILL BE ALRIGHT LTYSON (SJLORFUE)  Isaiah Te mpleton 
PE WEES  

11 19 

[ 21) I S 0  WIDE AS THE SKY 
N.NOCKELS (1.C.G.MYRIN.MIREGMAN.K.P.siANFILU  Isabel Davis GLOBAL MINISTRY/UNCLE G 

14 7  

[20 ]  16  15  I M ADE IT O UT John P. Kee Featuring Zacard I Cortez  
IPLEE (1RKEE)  CEE/TONE 

is II 

[ 7 ]  17  16 
Kj.IFIC.NTELFItgR.1.1.1XITEIN.LISTARK.R.KILL (K.FRANKLIN)  FOY° SOUL/RCA/RCKAiirliáre triTnG 6 7 

[ 6 ]  15  17  O K Kirk Franklin  
.F PARKA NS.MA RTIPEMSTARIC.R.HILL ELF RANKLIN)  FO YO SOUL/RCA/RCA INSPIRATION/PEG 

6 5 

23  19 is  THIS IS A M OVE  Tasha Cobbs Leonard 
LLEONARD. JR. (N.COBBS LEONARD.B.LAKEIBROWN.Nme0 RE)  mOTOWN GOSPEL 

4 21 

NEW  0  YOURE YRAteL?. A VO LN.1R..OMURPIMEIFREYJOAVIS)  LIFESTYLE 14LISCTGFnI0.1 ,/io/Olt elaGrEllSel.". 
19 1 

• () CD I A M Ja mes Fortune Featuring Deborah Carolina  
AlEWIS (DX AROLINALFORTUNELiEWIS)  FIYA WORLD/EONE 

17 5 

NEW CI,  FOR LIY GOOD  Todd Gal berth 
ELPEMN (LGM. BERTH)  STELLA'S BOY 

21 1 

25  22 22  LAUGHTER (JUST LIKE A M EDICINE)  BeBe WIR8115 
&WINANS (B.WINANS)  REGIMEN/MALACO 

16 24 

24 20  23  TELL M E W HERE IT HURTS  Fred Ha m mond 
F.HAMMON D.J.DAWXINS (FM AMMOND)  F HAM MND/HERITAGE/FACE TO FACE PRODUCTIONS 

14 13 

NEW 0 BE ALRIGHT  Da mon Little 
DX.LITTLE (D.K.LITTLE)  LITTLE WORE D/BEACKSLIONE 

24 1 

NEW  0  I W ANT GOD K.SHELTON Me ROWN CLARK)  Maurette Brown Clark 
NETTIE'S C HILDANDIEBLU/tONE 

25 1  

WEE 
TITLE CERT1 ICBT ION 
PRODUCER (SONGWRITER) 

Artist 
IIIPRINWPRCIJOTICI4 LABEL 

1avril 
LOVE THEORY  Kirk Franklin 
K.FRANIIIKSMARTINM.STARK,R.HILL (K.FRAIIKII he  FOYOSOUURCA/RCA INSPIPATIOWPLG 

21 

TOP CHRISTIAN ALBUMS'," 
u g 
WEEK 

THIS 
EK 

I fl 

ARTIST 

SIPRINT/DISTRIBUTING LABEL 

Title VIE 5.0K 

LAUREN DAIGLE  Look Up Child  41 
CENTRICITY/12E0N E 

ei 0 
HILLSONG WORSHIP  The Peace Project  19 I 
HILLSONG/SPARROW/CAPITOL CMG 

0 HILLSONG UNITED  People 
ILLSONG/SPARROwit APACE CMG 

8 

E ) 0  FOR KING & COUNTRY  Burn The Ships 
CURB IYORD 

37 

5  LAUREN DAIGLE  How Can It Be 
CENTRICITY/CAPITOL CMG 

220 

6  6  NF  Therapy Session 
CAPITOL (MG 

165 

7  MERCYLIE  lean Only Imagjne The WryBest01 MercyLle 
FAIR TRADE/PLC 

69 

8  BETHEL M USIC  Victory: Recorded Live 
BETHEL 

21 

9  9  NF  Mansion 
CAPITOL CMG 

204 

10 0 SKILLET  A wake 
ARDENT/FAIR TRADE/ATLANTIC/PLC 

266 

II  s  ELEVATION W ORSHIP  Here As In Heaven 
ELEVATION WORSHIP/ESSENTIAL WORSHIP/PLG 

176 

0 SKILLET  Unleashed 
HEAR IT LOUD/ATLANTIC/CURB1)0RD 

is0 

25 e CRO WDER  I Know A Ghost 
SIESTEPS/SPARROW/CAPITOL CMG 

32 

14  14  TOBY MAC  The Ele ments 
FOREFRONT/CAPITOL CMG 

36 

13  s  HILLSONG W ORSHIP  There Is M ore 
HILLSONG/SPARROJWCARITOL CMG 

63 

12  16  ZACH WILLIA MS Chain Breaker 
ESSEftvAL/pLL 

130 

0 TAUREN W ELLS  Hills And Valleys 
REUNION/PIA 

100 

RE o AUGUST BURNS RED  Constellations 
SOLID STATE 

is 

16  19  ALAN JACKSON  Precious Memories Collett ion 
ARC/EMI NASHVILLE/CAPITOL CMG 

105 

18  20  M ERCY ME  Lifer 
FAIR TRADE/PLC 

116 

19  21  HILLSONG UNITED  w onder 
HILLSONG/SPARROW/CAPITOL CMG 

106 

21 ED JOSH TURNER  I Serve A Savior 
MCA NASHVILLE/CAPITOL On 

34 

RE o THE AFTERS  Fear No M ore 
FAIR TRADE/PLG 

2 

'a l 

u  HILLSONG 
H ILLSONG/SPA 

is  HILLSONG 
HILLsouL/SPARROG/CAPHOL 

W ORSHIP Let There Be Light 
RROJVX APIECE CMG 

140 

UNITED  Jon 
CMG 

292 

TOP GOSPEL ALBUMSTm 
LAST 
WEEK 

THIS 
EK 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title 

KIRK FRANKLI N  Long Live Love 
FO YO SOUL/RCA/RCA INSPIRATION/PIG 

WKS.Ox 
OIART 

0  2  TASHA COBBS LEONARD  Heart. Passion. Pursuit 
MOTOWN GOSPEL/CAPITOL CMG 

os 

1 0  3  KORYN HA WTHORNE  Unstoppable 
RCA INSPIRATION/PEG 

49 

Ir A  4  TORI KELLY  Hiding Place 
SCHOOLBOY/CAPITOL 

40 

KIRK FRANKLIN  The Essential Kirk Franklin 
EC; YO SOUL/VERITY/LEGACY 

In 

u5 
7  6  JONATHAN M CREYNOLDS  Make ROO M 

EONE 
67 

10  0  MARVINSAPP  Playlist:The Very BestOrMaivin SoPP 
VERITY/LEGACY 

205 

ARETHA FRANKLIN  Gospel Greats 
8  ArtANT ectAsmeAcKmmuo 

63 

13  g  TASHA COBBS LEONARD  H MIPassion Pursuit. 
mOlOWN GOSPEL/CAPITOL CMG 

33 

14  10  TASHA COBBS  Grace (EP) 
MOTOWN GOSPEL/CAPITOL CMG 

274 

RE 0 KIRK FRANKLIN  The Nu Nation Project 
GOSPOCENTRIC/RCA/KA INSPIRATION/DLL 

142 

19 0 VARI OUS ARTISTS  W O W Gospel 2019 
mOTOWN GOSPEL/C H RB-WOR D./RCA INSPIRATION/PLC 

22 

16 13  TRAVIS GREENE  The Hill 
RCA INSPIRATION/PEG 

190 

18  14  WILLIA M M URPHY  Settle Here 
RCA INSPIRATI MPLG 

14 

17  5  TASHA COBBS  One Place: Live 
mOTOWN GOSPEL/CAPITOL CIAG 

199 

22 0 ra TODD DULANEY  Your Great Na me  61 I 
LONE 

O il  FRED HAMMOND  The Best Of Fred Haffo11011C1 
VERITY/PEG 

49 

RE 0 ANTHONY EVANS  Back To Life 
SHERMAN JA WS 

27 

ED 19  »DHO W BROWN & GROUP THERAPY  A Rog Was Rom SUOMI 
KEY OF A/TYSCOT/FAIR TRADE/PLC 

77 

21  20  TA MELA M ANN  Best Days 
TIL LYMAN N 

276 

RE 0 EARL BYNU M  This Song Is For You 
ERAE/HBK/TYSCOT/GODIGIPATH 

2 

23  22  KIRK FRANKLIN  Hello Fear 
FO YO SOU L/V ERI TY/RCA INSPIRATION/PEG 

147 

RE 0 TODD DULANEY  To Africa With Love 
FORE 

7 

24  24  ANTHONY BROWN &GROUP THERAPY  EWOglaY/e95 
KEY Or A/VIAAN/InCOVGODILIPATH 

122 

RE  25  jl eist eRS C NN YOUTHFUL PRAISE  You Deserve It 63 

Gokey 
Crowns 
Christian 
Airplay 
Singer-songwriter Danny 
G okey (above) nets his 
fourth Christian Airplay 
chart-topper as "Haven't 
Seen It Yet" ascends 2-1, up 
5% to 11.4 million audience 
impressions in the week 
ending June 23, according 
to Nielsen Music. On the 
Hot Christian Songs chart, 
which combines airplay, 
streaming and sales data, 
"Seen" holds at its No. 3 
high. 
Gokey, the third-place 

finalist on American Idol in 
2009, tops Christian Airplay 
for the first time since 
"Rise" led for a week in 
March 2017 "Tell Your Heart 
to Beat Again" commanded 
the June 11, 2016-dated 
survey and his Christian 
genre debut, "Hope in Front 
of Me," reigned for three 
weeks in 2014. 
On Hot Gospel Songs, 

A nthony Bro wn & group 

therAPy bank their sixth 
top 10 as "Blessings on 
Blessings" bounds 14-8. 
The track gains by 24% to 
1.6 million in radio reach, 
while drawing 113,000 
U.S. streams. The act's 
Hot Gospel Songs history 
includes the No. 1 "Worth," 
which ruled for eight weeks 
in 2015. 
Plus, Casey l's "If God/ 

Nothing but the Blood" 
pushes 12-10 on Hot Gospel 
Songs, marking her third 
top 10. The track rises 9-7 
on Gospel Airplay, while 
attracting 65,000 streams. 
Casey J previously reached 
the top 10 with "I'm Yours" 
(No. 5, 2016) and debut 
entry "Fill Me Up," which 
spent eight weeks at No. 1 
in 2015.  —Jim Asker 
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HOT DANCE/ELECTRONIC SONGSTm 
ins 
AGO 

LAST 
E 

HOTSHOT 
DEBUT 

TITLE CERTIFICATICM1 

PROD UCER (SONGWRITER) 

leD11 
HERE WITH M E  Marsh mello Featuring CHVRCHES 
WROUTHISTEYE WC MIP9MLIRSLIMPIEWILviam ecau wryn,  UTIIIACEMEDRUGIAS7 M/P RELlt 

CLOSE TO M E A  Ellie Goulding X Diplo Featuring Swae Lee 
RTADITSOLICO MIGSPONOIAPSYENZ011.1.9/tIANZACENARDSHALUJI BeNHJAPENTD  RITCCRINIERSCOR 

Artist 

IMPRINT/M( 0T M LABEL 

HAPPIER A Marsh mello & Bastille 
HAPOIMILOORXIIITHECAD.WIDIA WNUILLO  O WE OILICAWASIRADVER WPItOt 

1  44 

15 

2  34 

CALL YOU MINE  The Chains mokers & Bebe Rexha 
14 UturinTEASMORA untilltfairklità fflisnitillS KUTINFOilli nlinFELD)  DOWN WILAIRI 3 3 

RESCUE M E  Marsh mello Featuring A Day To Re me mber  5 
NOT LISTE D (NOT LISTED)  JOYTIME COLLECTIVE 

TAKI TAKI A  DJ Snake Featuring Selena Go mez, Ozuna & Cardi B 
El9aleSEDIGAIRNAIRGRAIDETRINDLISHATRASIIIYLIU M MIDUCATRIVIDWal  01701EATIFTMIPIWNE 

2  38 

SUMMER DAYS  Martin Garrix Feat. Macklemore & Patrick Stump 
HARINGAPPIA W IN LARPLUNACŒRT YHDIELEKTUUCRI.LIIIMELSI  SILEORCROSPYCA 

U .) I D 0 Ira s  Os  Avicii Featuring Aloe Blacc 
MIUMAIWIKRIIIVIa2 PIARERWAINLIMDRUUNDZIPTILDRA WK61  MOIMPDHIPKITSIR  6 

I 

6  9  9  WHO DO YOU LOVE •  The Chainsmokers Featuring 5 Seconds Of Summer 
DIE CRAN2TOLERSDenUD(A.TP4EARIAPALLAFROER.SITOCOGLASIRKEY-1  DISRIPIORKOLULEA 

4 20 

HEAVEN  Avicii 
10  AVICII (C.A.LIAARTINIBERGLING)  AVICII AB/GEFFEN/INTERSCOPE 4 2 

(2)19 it G OOD 
ILLENuM.LEVGAN(N.DmILEFUG.EviGANJABUNARLS.IHUDSON.I.DBELLION) 

C  12  O N M Y 
AZAALLERBIGTRED(A.O.WAKERJAARISSFMARUTOBERG.1.9CRGEILOSAINIK UTREYE_I 

13  0  PIECE 
italÁL MILO WEGC LSO 

THINGS FALL APART  Illeniu m & Jon Hellion 
ASIRKNERIS/CAPrtCt 8 6 

[13) 
W AY  Alan Walker, Sabrina Carpenter & Farruko 

TAR UUSKUREA 8 13 

[11 ) 
OF YOUR HEART  Meduza Featuring GOODBOYS 

ROMMIILSA MIII WEGOROSRFA HLCIumiNG.N  CRCGD A  SIHIPMFES/ARDIIDPIN  
ti 13  

15  16  14  N OT O K  Kygo & Chelsea Cutler 
lati alFUNIKTGOD.ImIlal.HACACCOR.ELLIOREDB ME MILER)  UGC ASAITRAPYCA 

9 4 

[17) :) 15  W TF NÁN.F.Hu llGURG.c.EA2LNAFeautR)uring A mber Van Day 
UGEL.S.BRENNAN CAVAN Dhy.S.BRN VO BEAT/AlLANTIC is  8 

1[19 )  21  0  LILY  Alan W alker, K-391 & E melie Hollow 
APTuLKERICALCOKJAEIG RLUDIFIÉSESNIESI MEE MAPANKTAKANTSÉTIMINDITI MIL)  FARIASIXACA 12 20 

CARRY O N  Kygo & Rita Ora 
12  15  17  KYGOAFSHEEN (KYCLIASALMANLECUMBEE.NALDUNNIKIDRON.R.S.ORA)  RCA 

7 9 

1[14 )  zo  Rs  RITUAL Tiesto, Jonas Blue & Rita Ora 
BESIDKIYASBWESTOTEBIAK(WiERAISTSJRCOLITIM TILI  VUSCILFREDDUIMIPLU MIR INCARIFtELK 14 3 

NEW 
H OLD THE LINE  Avicii Featuring A RI Z O N A 

19  AITOLLAECtERDOKBIROP112EFELINGLYCN BANCER/JUNMADIAEUGUEN-)  AHOIABIGEFTEKINTERSCCIFE 
18  2 

0 LET YOU KNO W  Flu me Featuring London Gra m mar 
FLUME (N.ESTRETEN.H.REID)  FUTURE CLASSIC 

2, 
" 

, 
' 

[ 3 0 (3±I.)  0  STAY (DON'T GO A WAY)  David Guetta Featuring Raye 
DUDA (C.GUAIR PCOLLIREINKCARXEINX.L  THKILLIEITALf Mx 1 ANAIALKIX/PARLOPYONEMARNIR 21 6 

[25 )  31  0  POST M ALONE Sa m Feldt Featuring RANI 
NOT LIST E D (NOT LISTED) SPINNIN  22 4  

0 ALL AROUND THE W ORLD (LA LA LA)  R3HAB & A Touch Of Class 
F.EL GHOUL (A.CHRISTENSEN.APOTEKHIN.P.KONDAANN.S2HUKOV)  CYB3RPVNK 

23  2 

33 

NEW 

U  24  TOUGH LOVE  Avicii Featuring Agnes & Vargas & Lagola 
AVKILS.MAKIP.V.FONTARERBERGLINS.S.A.FAYJR.V.PONIMILLALVERLDI  AvCIIAAGEFFEWINTERsCOPE  

9 6 

0 SAD SONG  /Mess° & TINI 
ALESSO(A.LINDBLADJ.K.HINDLIN.N.CYPNERT.A.WHITEACRE)  ALEFuriE/10:22PM/CAPITOL 25 1 

22  27  26  365  Zedd & Katy Perry 
zwo nuTTA1ItA zasi xMNNPRICI4IN UI MIGISDAVIN.PNALEALITFINUDENJ  CAMIODWIRSOX 

7 19  

20  24  27  ALL DAY AND NIGHT  lax Jones, Martin Solveig & Madison Beer 
ILTICAESMARTINSC MCATRALRNI MICNINANIMUISICAKEIMPAIRIXPuRELL)  PCLTECRNIERSCOFE 14 12 

NOT LISTE D (NOT LISTED)  Todrick Hall [2 )  32  28  NAILS, HAIR, HIPS, HEELS 
TODRICK HALL 

21 4  

1:34) 4  C O  I'VE BEEN THINKING ABOUT YOU  KLAAS & Londonbeat 
T.HENDRIKICHARTMANILKLAASDKNENSHALSINELLISG.CHANDLER.ICHARBERS)  CCCONUT/PAOIKAL 29 6 

W HAT I LIKE ABOUT YOU  Jonas Blue Featuring Theresa Rex 
26  35  30 

JONAS BLUE (G.LROBIN.P.BIZIRNSKOV.L.DISSING)  POSirivA/ASIRALWERPS/CAPITOL 
13 13 

31  HEART UPON M Y SLEEVE  Avicii & Imagine Dragons 
AVICHRBERGLING.D.RETHDLDSWSLIDIONDMATZTAANAPOURNOURO  AVICIIAAGEFFEWINTIRSCOPE 14 2 

NEW CD WITH YOU  Kaskade & Meghan Trainor 
FBLIFRSOLISHAARRICCOPSIARN914.RBETNONISTIMSAAFDITSRISERONDEDSIGERCHGC01  (PIC/01UVELA 

32 1 

[23 )  33  33  G O MF  Featuring .LAHAeu408 DV.2.HBSENRI FoeuEast)urin  BRI DGE 
DVBAS (A.VAN DEN HOET.CNAN DEN HOEF..1:(  BS 22  7 

RE-ENTRY  0  YOU LITTLE BEAUTY  FISHER 
NOT USTI D (NOT LISTED)  CATCH EL RELEASE 

26 5 

27  38  35  I' M NOT ALONE 2019  Calvin Harris 
CALVIN HARRIS (CALVIN HARRIS)  COLUMBIA 17 11 

40 0  C) SELFISH  Di mitrl Vegas & Like Mike & Era Istrefi 
DAMP' V( GAUP E uxE AKE mil DA M' VEGASUPERCARCIDIPMOISSHELL1  9401 THE FIXISEARGIA 

36 6 

L32 )  4  0  ALL YOU NEED TO KNO W  Gryltin And SLANDER Feat. Celle Lehmann 
GRYFFIN.SLANDER(GP(FFIN.SPRESTDIS.LEHILANN.S.INSIVEF6TEN)  DARKROOLDGEFFEN/INTERSCORE 12 5 

30  42  33  BONES  Galantis Featuring OneRepublic 
ROTOPI,ECEN)ULOCACKINFRUTLE.DMAICE WASSOKINDI( OHN.KNEIACK_I  BIGBEALATLANICAMG 17 20 

[16 )  4 o  39  ALL M Y FRIENDS 
H.P.LECLERCQ (H.P.LECLERCQ)  Madeon PORCULTUR/COLUMBIA 

16 3 

40  BAD REPUTATION  Avicii Featuring Joe Janiak 
AVICII.C.FALK (LBERGLING.C.FALK.IJANIAK.LBERG)  AVICII AB/GEFFEN/INTERSCOPE 

23 2 

THINK ABOUT YOU  Kygo Featuring Valerie Broussard 
35  46  41  KYGO.PAIARTIN (KYGO.v.8ROUSSARIXP.mARTINA.ESPE)  KYGO AS/ULTRA/KA 10 18 

28  39  42  O NE TOUCH  Jess Glyn ne & lax Jones 
Mx JON ES.I.L.RALPH (M.RALPH.T.F.KINONG WA H LAM.I.GLYNNE.LIALBENNETT)  ATLANTIC 15 4 

C D  C D  W E W ERE YOUNG  Petit Biscuit &JP Cooper 
PETO BISCUIT (M.BENJELLOUN.J. KOOPER.R.MAIAN EREASADI.S.LIERRIFIELD)  PETIT BISCUIT 

43  2 

PEACE OF MIND  Avicil Featuring Vargas & Lagola 
44  AVICIDAFONTARES.A.FAKIR(TJ3ERGLING.V.PONTARESAJAKIR)  AVICII AEMGEFFENANTERSCO, n,  K 22 2 

39  47  45  CONCRETE HEART  VASSY & Disco Fries 
ASSXDJMUCKALAJHE O&03 FRIT  EvKARAGORGOS.0.11IXKMAPPENILEYNDOR M OULD«)  IMIORED 23 10 

NEW 0 BAILA CON MIGO Dayvi & Victor Cardenas Featuring Kelly Ruiz 
NOT UST E D (NOT LISTED)  TITULAR/SONY MUSIC LATIN 46 1  

RE-ENTRY  0  CATCHY SONG  Dillon Francis Feat, T-Pain & That Girl Lay Lay 
D.H.FRANCISJ.RuSHENT(ILAJOIE.D.H.FRANCIS.LRUSHENT.A.HIGH)  wATERIOWER 

,,,, 
- 

17  
" 

NEW CD G O SLO W  Gorgon City & Kaskade Featuring Ro meo 
se[BASPorAISCATIIZI ODEOREARTEDRISATIP UOOKIBMIGOAKWAORTITTAT  ASHADEIVANITD. 

48  I 

NEW 0 D ON'T STOP M E N O W  First Ladies Of Disco 
ZACH ADAM (ZACH ADAM)  PURPLE ROSE 49 1 

[18 )  37  so  SPICY  Nerve Pagez & Diplo Featuring Charli XCX 
DFLONEREW PAGEZDICOLIMMERCAPLEZUNTENMe19430.1.E.HALLHAELLm.RDALI  ROAD DECENT 

18  3 

A RTIST CERTIFICATION 

IMPRINT/DISTRIBUTING LABEL 

Title 

L i 1 AVICII AB MFFEN/IGA 
1 1 AVICII  TI M  3 il 

2  THE CHAINS MOKERS  Workl War Joy (EP) 
D1SRu P TOR/COLU MD IA 

3 

3  MARSHMELLO  lAarshmello:Formite Extended Set 
JOYTIME COLLECTIVE 

20 

1 0  4  LADY GAGA A  The Fa me 
SI REAmLINE/KONLIvE/CHERRYIREE/INTERSCOPE/TGA 

ns 

5  THE CHAINS MOKERS A  Collage (EP) 
DISRH PT0R/COLU Me IA 

237 

r j 0  O DESZA A Mo ment Apart 
FOREIGN FAMILY COLLECTIVE/COUNTER 

93 

7  THE CHAIN5MOKERS A  Memories...Do Not Open 
DISRuPtOR/cOLDIABIA 

115 

7  8  THE CHAINS MOKERS  Sick Boy 
DISRUPTOR/COLUMBIA 

61 

24 0 M AJOR LAZER  Major Lazer Essentials 
MAD DECENT 

34 

10  ALAN W ALKER  Different W orld 
MER muSIKK/RCA 

27 

10  11  CALVIN HARRIS f Il e WaV Bounces Vol.] 
COLUMBIA 

103 

12 0 CLEAN BANDIT •  W hat Is Love? 
BIG HEAT/ATLANTIC/AG 

29 

De mon Days 
13  13  r9e roertfolti [MA MA 

230 

n 14  AVICII A  True 
PPM CUISLA ND 

140 

18  0  JONAS BLUE 
POSITIvA/ASIRALAERKS  Blue 

31 

16  O DESZA  In Return 
FOREIGN FAMILY COLLECTIVE/COUNTER 

204 

17 17  ILLENIU M  A wake 
AASAYA/SEE KING BLUE 

84 

16 18  DAVID GUETTA •  Nothing But The Beat 
WHAT A MUSIC/PARLOPHONE/AlLANTIC/AL, 

231 

23 19  DJ SNAKE A  Encore 
DI SNAKE/INIERSCOPE/IGA 

149 

20  ALINA BARAZ & GALI MATIAS Urban Flora 
ULTRA/mom • FOR 

204 

21  DAFT PUNK A  Rando m Access Me mories 
DAFT LIFE/COLUMBIA 

198 

77  KYGO  Kids In Love 
RYGO AS/ULT RA 

85 

0  n  LADY GAGA A  Born This W ay 
ST REAmLINE/KON LivE/INIERSCOPE/GA 

273 

RE  74  RL G RI ME  NOVA 
WEDIDIT 

8 

RE  25  CALVIN HARRIS  Motion 
FLY EYE/COLuMO IA 

ns 

DANCE/ELECTRONIC DIGITAL SONG SALESTNI 

ust 
WEEK 

THIS 
WICK 

TITLE  Artist 
RARRIHT/OROmOTWAI LA MA 

TIKS 0 
CHART 

NEW  0 El RESCUE NE  Myshmello Feat. A Day To Remember 
)3YTILE COLLECT iv E 

I l 

0 HAPPIER  Marsh mello & Bastille 
JOY TIME COLLECTIvE/ASTRALWERKS 

44 

3 0 HERE WITH ME  Marshmello Feat. CHVRCHES 
JOS UE COLLECINE/REPUBLIC 

is 

5 
CALL YOU MINE  The Chainsmokers& Bebe Rexha 

4  DiSRuPTOR/COLumBIA 
3 

6 
c  THE NIGHTS  Avicii 
-  PRMD/ISLAND 63 

4  ITHODOTOU LOVE  lbeaktionolersFee.55econdsOlennw 
-  DISRUPTOR/COLUMBIA 

20 

0 7  HEAVEN  Avicii 
AVICII AB/GEFFEN/IGA 2 

14 0 SUHMERDAYS  MaUnGerIFFealliaddenue&PartidiStmo 
SImPD FoCROS/RCA 

5 

10  9  SOMETHINGJUST11XE THIS  The Chensoickes 8 Coldclay 
DISRUPTOR/COLUMBIA 

122 

II 0 THE MIDDLE  Zedd, Maren Morris & Grey 
INTERSCOPE/IGA 

24 

16 0 CLOSET') ME  EllieGadding X Dipb Feat.Swae Lee 
pOLYCOR/IN TERSCOPE/IGA 

34 

8  n  NAILS, HAIRe eHIPS  HEELS  Todrick Hall 
-  TODRICK HALL   

4 

21 0 SOS  Avicii Feat. Aloe Blacc  
AviCii AB/GEFFEN/IGA 

13  I  TAKI TAKI  DI Snake Feat.SelenaGomez °Tuna &Cardi 8 
-A -  DJ SNAKE/GEFFE N/IGA 

38 

Tz Ls  GOOD THINGS FALL APART  Illenium &Jon Hellion 
ASTRALWERKS 

6 

18  /  SO CLOSE  MOIR 8 Felillaetin Feat.Geugla Ku &Captaln CUR 
--&   TOWON DER/ISLAND 

12  

20 0 SUNSET LOVER  Petit Biscuit 
PETIT BISCUIT 

4 

RE  0  ALONE MONSTERCAT  Marsh mello 
85 

22 0 THISFEELING  TheChainsmokers Feat. Kelsea Ballerini 
DiSRu PIOR/COLUMBI A 

40 

23 0 FADED  Alan Walker 
NOCOpYRIGHTSOUNCrS/MER MUSIKK/ULTRA/RCA 171 

NEW 0 PIECE OF YOUR HEART  Meduza Feat. GOODBOYS 
vIRGINJASTRALWERKS 

1 

t iFEELING  The Black Eyed Peas 
19  22  1.,?E(R)STIP  CA 

351 

RE 0 SILENCE  Marsh mello Feat. Khalid 
MILLE COLLECTIVE/RCA 94 

RE CD BODY  Loud Luxury Feat. Brando 
ARMADA 

62 

NEW  25  LET YOU KNO W  Flume Feat. London Gra mmar 
FUTURE CLASSIC 

I 

Marshmello's 
Memorable 
New Hit 
M arsh mello adds his 
ninth Hot Dance/Electronic 
Songs top 10 as "Rescue 
Me," featuring rock band 
A Day to Re me mber 

(above, with Marshmello), 
launches at No. 5. On 
Dance/Electronic Digital 
Song Sales, the track starts 
as Marshmello's fifth No.1, 
with 16,000 first-week 
downloads sold, according 
to Nielsen Music. It's the 
first leader for A Day to 
Remember, which has 
notched three No. is on the 
Hard Rock Albums chart. 
As "Rescue Me" debuts 

on Hot Dance/Electronic 
Songs, Marshmello's 
Bastille collaboration, 
"Happier," rules for a record-
extending 40th week, and 
"Here With Me," featuring 
C hvrches, holds at its 
No. 2 high. Marshmello 
becomes the second act 
with three simultaneous 
top five hits, following 
The C hains mokers, who 
tripled up for eight weeks 
in 2017 
Plus, as M adonna 

takes a bow atop the 
Billboard 200 with 
Madame X (see page 55), 
she earns her record-
padding 47th No.1 on 
Dance Club Songs with 
"Medellin," with Latin chart 
titan Maluma, who scores 
his first. Rihanna ranks 
second, with 33 No. is, 
followed by Beyoncé (22) 
and Janet Jackson (20). 
Madonna first topped the 
tally with the double-sided 
"Holiday"/"Lucky Star" for 
five weeks in 1983, and 
had last led with "Bitch 
I'm Madonna," featuring 
Nicki Minaj, in August 
2015. "Medellin" was 
remixed for clubs by Offer 
Nissi m, LA95 and Robbie 
Rivera, among others. 

—Eric Frankenberg and 
Gary Trust 
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DANCE CLUB SONGSTM 
111S 
ME 

o 
o 

Artist KIM 
aun 

TITLE 
IMPRIIT/PROMOTION LABEL 

ElMEDELLIN  Madonna & Maluma 
LIVE NATION/INTERSCOPE   

141 SOS  Avicii Feat. Aloe Blacc 
AB/GEFFEN/INTERSCOPE 

1 0 0  I'VE BEENTHINKINGABOUTYOU  KLAAS&Lortilmbeat 
COLON TRADIKAL 

9 

e t SELFISH  Dimitri Vegas & Like Mike & Eralstrefi 
Nor SMASH THE HOUSE/ARISTA 

8 

11 9  s  GIVE YOU UP  Dido 
B 

io 

ATLANTIC  Ava Max 0  0  SO AM I 7 

C i C I MEDICINE  Jennifer Lopez & French Montana 
NUYORICAN/HITCO 

5 

1 0 0  TALK  Khalid 
RIGHT HAND/RCA 

6 

9  WALK ME HOME  Plnk 
RCA 

ii 

0  0  STAY (DON'T GO AWAY) David Guetta Feat. Raye 
HAI A MUSIC/PARLOPHONE/WAR NE R 

5 

0 DON'T STOP ME NOW First Ladies Of Disco 
PURPLE ROSE 

7 

12  ONE LESS DAY (DYING YOUNG)  Rob Thomas 
E Mk E WAY LAND( 

i I 

10  13  CONCRETE HEART  VASSY & DISCO Fries 
KMV/RED 

13 

Di  I'M NOT ALONE 2019  Calvin Harris 
COLUMBIA 

19 

is  ON PAY WAY  Alan Wallter.Sabdna Carpenter &Farruk0 
MER MUSIKK/RCA 

8 

I S 0  ME:  Taylor Swift Feat. Brendon Urie 
REPUBLIC 

4 

19 0 LIFE IS A DANCEFLOOR  ShapeshillerS Feat. limberly DWIS 
GLITTERBO MEFECTED 

5 

24 0 YOU LITTLE BEAUTY  FISHER 
CATCH 8. RELEASE 

3 

n 0 GO SLOW  Gorgon City & Kaskade Feat. Romeo 
ASTRALWERKSiCAPITOL 

5 

13  20  UNDRUNK  FLETCHER 
aunucienlicx 

io 

11 3 C O OUR SONG COMES ON Marc Stout Feat. Jesska Sutta 
DAU VAN 

5 

0  0  PROUD  Heather Small Feat. Dirty Disco & Matt Consola 
inHCRAFT 

3 

0 YOU GOT WHAT I NEED  Rod Carrillo & Terri B! 
CARRILLO 

5 

26  24  BAD GUY  Billie Eillsh 
DARKROOM/INTERSCOPE 

8 

0  0  DON'T CALL ME UP  Mabel 
POLYDOR/CAPITOL 

4 

4o 0 LATENIGHT FEELINGS  Mark Ronson Featlykke LI 
RCA 

2 

23  27  GOING HOME  Kue 
418 

9 

0 JUMP 2019  Van Halen 
BIG BEAT/ATLANIIC 

3 

17  29  LOVE OR DRUGS  Rilan 
I AM ALCHEMY 

9 

11 0 0  READY FOR LOVE  Mahkenna x Dark° 
A DIO 

4 

21  n  M U M WORE  U NSete rii1kiyItizalglIbeis 
BED/SUNSHINE SOUND 

12 

SHY RE  Dion Todd Feat. Maya 13 0 BE ALRIGHT 3 

38 0 THE ONE 'linon Yahel & D1 Head 
A MADE A 

4 

30  u  BREAK UP TO MAKE UP  Tania 
PREMIER LEAGUE 

10 

0 I DON'T CARE  Ed Sheeran & Justin Bieber 
SCHORBOYRAY MBRALNDEF JAWAANDEMINIRS4UWARP&R 

3 

28  36  PIECE OF YOUR HEART Meduza Feat. GOODBOYS 
AST PALWERKS/VIRGIN/CAPI Mil 

is 

32  37  MORE THAN YOU  HARBER x Lexy Panterra 
450 

8 

HOT 
SHOT 
NWT 

34  39  OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus 
COLUmlitA 

7 

S D 0  SHADOWS  Al phabeat 
WARNER 

2 

44  41  STARRY EYES  Young Bombs 
JUNGLE TIPPING 

7 

33  42  HOUSE OF STONE  Colonel Abrams 
DOTDOTD3T 

po 

48  43  CON CALMA Daddy Yankee& Katy Perry Feat. Snow 
EL CARIEUEL CARTEUREKBLIQUMLE/CAPITOL 

5 

44  PUSH  Eric Redd 
CARRILLO 

2 

45  45  HERE WITH ME  Marshmello Feat. CHVRCHES 
glYTILIE COLLECTIVE/GLASSNOTE/REPUBLIC 

7 

NEW CD IF yOU LOVE SOMEBODY SET THEM FREE2019  Sling 
CHERRY TRE F/INTE FSCOFE 

1 

43  47  PICTURE PERFECT  Gattison 
418 

4 

NEW 0 IF I CAN'T HAVE YOU  Shawn Mendes 
ISLAND/REPUBLIC 

1 

46  49  SUCKER  Jonas Brothers 
REPUBLIC 

19 

NEW CO A DEEPER LOVE  Kendra Erika 
DAU MAN 

i 

o BE SOMEONE 
COLUMBIA 

Camelphat x lake Bugg 1 

u 

to 

.12 
LEGEND 

Q DU I IBIS indicate titles with 
greatest weekly gains. 

Album Charts 
e Recording Industry Assn. of 
America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold). 

A RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album's multi-
platinum level. 

.RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album's multi-
platinum level. 

o Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro). 

A Latin albums certification for 
physical shipments & digital 
downloads of 60,000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album's multiplatinum level. 

Digital Songs Charts 
e RIM certification for 500,000 
paid downloads and on-
demand streams where 100 
streams equal]. download 
(Gold). 

A RIAA certification for 1 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song's 
multiplatinum level. 

Awards 
PS (PaceSetter for largest % 
album sales gain) 

GG (Greatest Gainer for largest 
volume gain) 

DG (Digital Sales Gainer) 
AG (Airplay Gainer) 
SG (Streaming Gainer) 

Publishing song index available 
on Billboard.com/biz. 

Visit Billboard.com/biz for 
complete rules and explanations. 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

GROSS 
PM Einin palms) 

$22,571,100 
$124.72 

SPICE GIRLS 
WEMBLEY STADIUM, LONDON 
JUNE 13-15 

221.971  5.1M CONCERTS 
THREE SHOWS THREE SELLOUTS 

$16,557,515 BTS 
ROSE BOWL PASADENA. CALIF. 
MAY 4-5 

$250/SSS 113.040  LIVE NATION 
NO SHOWS TM SELLOUTS 

$16,507,300  SPICE GIRLS 
$10935  ETIHAD STADIUM. MANCHESIER, ENGLAND 

MAY 29-JUNE I 
150.955  51M CONCERTS 
THREE SHOWS THREE SELLOUTS 

$14,050,410 BTS 
1250/$55  METLIFE STADIUM. EAST RUTHE RFORD. NJ. 

MAY 18-19 
98.574  UVE NATION 
MO SHOWS TWO SELLOUTS 

$13,728,598 
(2.106290 EUROS) 
$204.12568.04 

BTS 
STADE DE F RANCE. PARIS. 
JUNE 7-8 

107.328  LIVE NATION 
IWO SHOWS TWO SELLOUTS 

$13,545,702 BTS 
WEMBLEY STADIUM LONDON 
JUNE 1-2 

$202.03/$56-114 114.583  LIVE NATION 
TM SHOWS TWO SELLOUTS 

$13,345,795 BTS 
$25,0/$55  SOLDIER FIELD. CHICAGO 

MAY 11.12 
88.156  LIVE NATION 
TV.0 sHows MG SELLOUTS 

$8,070,740 
(7.234571(1.1R0S) 
$1443..79 

SPICE GIRLS 
CROKE PARK. DUBLIN, IRELAND 
MAY 24 

74.186 
SELLOUT 

MCD 

$7,712,318 
U1.007220 MAN 
$18654/$36.07 

BTS 
A LLIAN Z PAROUESAO PAULO. BRAZIL 
MAY 25-26 

84.728  LIVE NATION 
TWO SHOWS TWO SELLOUTS 

$7,168,390  SPICE GIRLS 
$102.77  RICOH A PENA, COVENTRY, ENGLAND 

JUNE 3-4 
69.748  SJM CONCERTS 
PAO SHOWS two SELLOUTS 

$6,917,057 
16456.812 E(ROS) 
$19.29/$56.1/ 

METAL LICA 
STADE DE FRANCE, PARIS 
MAY 12 

74E89 
76.183 

LIVE NATION 

$6,781,467 
(6.058.630 EUROS) 
8139.91/$95.14 

METAL LICA 
VALDEBEBAS, MADRID. SPAIN 
MAY 3 

69897 
70.000 

LIVE NATION 

$6,038,050  SPICE GIRLS 
4109.37  MURRAYFIELD STADIUM. EDINBURGH. SCOTLAND 

JUNE 8 
55.211 
SELLOUT 

SIM CONCERTS 

$5,671,665 
(506 8.869 FRANCS) 
$172.6W$88.81 

METAL LICA 
STADION LETZIGRUND. ZURICH. SWITZERLAND 
MAY 10 

4.5349 
47.226 

LIVE NATION 

$5,285,919 
44.716.784 (lIR05) 
1.14a08/$72)34 

METAL LICA 
ESTADI DLIMPIC LLUISCOMPANYS. BARCELONA. SPA IN  51.799 
MAY 5  53.760 

LIVE NATION 

$4,716,720  SPICE GIRLS 
(13,710,685)$93.94  PRINCIPALITY STADIUM. CARDIFF. WALES 

MAY 27 
50.215 
SELLOUT 

SIM CONCERTS 

$4,512,900  SPICE GIRLS 
1/99.34  STADIUM OF LIGHT,SUNDERLAND. ENGLAND 

JUNE 6 
45429 
SELLOUT 

SJM CONCERTS 

$4,140,636  JANET JACKSON 
1500/$79  PARK THEATER. LAS VEGAS 

MAY 1748. 21.22. 25-26 
24,938  LIVE NATION. uGli RESORTS 
31.052 SIX SHOWS 

$4,072,198  DOMINATION FESTIVAL 
(71$6148O PE 505)  AUTONOMIC) HERMANOS RODRIGUEZ. IJE MO CITY 
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Spice 
World 
2019 Rules 
After an 11-year hiatus, 

Spice Girls (above) 

performed 13 concerts in 

England, Ireland, Scotland 

and Wales on their Spice 

World - 2019 U.K. Tour. 

The group logs eight entries, 

including No.1, on the 

Boxscore chart. All told, 

the trek grossed a colossal 

$78.2 million and sold 

697,357 tickets, according 

to figures reported to 

Boxscore. 

Spice Girls' three shows 

at Wembley Stadium 

mark the group's third 

No.1 on the chart (all three 

engagements were in 

London). In Wembley the 

quartet of Scary, Sporty, 

Baby and Ginger (sans 

Posh) grossed $276 million 

and sold 221,971 tickets 

June 13-15, making it the 

fourth-highest-grossing 

engagement in the venue's 

reported history, behind 

fellow Brits Take That, 

Ed Sheeran and Coldplay. 

Amazingly, Spice Girls' 

13-show run played to more 

falls and OUtgrOSSed the 

45 reported dates (of 47) 

of their 2007-08 tour. The 

reported shows grossed 

$701 million and sold 

581,066 tickets. 

-Eric Frankenberg 

©Copyright 2019 byPrometheus 
Global Media LIC. All rights 
reserved. No part of this 
publication may be reproduced, 
stored in any retrieval system 
or transmitted, in any form 
or by any means, electronic, 
mechanical, photocopying, 

29.642  SJM CONCERTS  recording or otherwise, without 
SELLOUT  the prior written permission 

of the publisher. BILLBOARD 
MAGAZINE (ISSN 0006-2510; 

41467  CCESA-CI(  USPS 056-100) is published 
41869  weekly except for two issues 

in February, April, June, July, 
August, September, October 
and November; three issues in 
January, May and Decemberand 
four issues in March; a total of 
29 issues, by PrometheusGlobal 
Media LLC, 1540 Broadway, 
32nd Floor, New York, NY 
10036-5013. Subscription 
rate: annual rate, continental 
U.S. $299. Continental Europe 
£229. Billboard, rower House, 
sovereign Park, Market 

20.565  tisiscauesarrea es rts  Harborough, Leicestershire, 
TWO SHOWS 111A0 SELLOUTS  England LEIB 9EF. Registered 

as a newspaper at the British 
Post Office. Japan V109,000. 

34.135  CCESA-CIE  Periodicals postage paid at 
50.000  New York, NY, and at additional 

2ZI64 
SELLOUT 

LIVE NATION 

$2,284,980 
(U.1422 4535260/$91 

ERIC CLAPTON 
ROYAL ALBERT HALL. LONDON 
MAY 13.15-16 

15624  TRIPLE A ENTERTAINMENT 
THREE SHOWS THREE SELLOUTS 

$2,735,448  PINK 
$269.95/$47.45  Ka ENERGY CENTE R, ST. PAUL MINN. 

MAY 5 
15.820 
SELLOUT 

LIVE NATION 

$2,706,734 
(2.465239 (UROS) 
$291 40/544.66 

ELTON JOHN 
WIENER STADTHALLE. VIENNA. AUSTRIA 
APRIL 33-MAY I 

$2,300,628  SWEDISH HOUSE MAFIA 
(43.875.278 PESOS) FORO SOL. MEXICO CITY 
$67.40  MAY 18 

$2,281,760  PINK 
$249.45/S47.45  SCHOTTENSTEIN CENTER. COLUMBUS.OHIO 

MAY 11 
14907 
SELLOUT 

LIVE NATION 

$2,244,390  MICHAEL BUBLE 
(11.464.08e) $99.46  RESORTSWORLD ARENA. BIRMINGHAM. ENGLAND 

MAY 20-21 
22.565  AEG RP (spas 
TwO SHOWS TWO SELLOUTS 

$2,187,858  PINK 
S252.95/ 447.45  CHI MALIN CE NTER. OMAHA. NEB. 

MAY 7 
15050 
SELLOUT 

LIVE NATION 

$2,041,790  ELTON JOHN 
(13.93a2s0 KRONER)  ROYAL APENA. COPENHAGEN. DEN &LARK 
$186.90/$121.11  MAY LB 

mailing offices. Postmaster: 
Please send all LIAA to CFS. 
Send non-postal and military 
facilities changes of address to 
Billboard, P.O. Box 45, Congers, 
NY 10920-0045. Current and 
back copies of Billboard are 
available on microfilm from 
Kraus Microform, Route no, 
Millwood, NY 10546 or Xerox 
University Microfilms, P.O. Box 
1346, Ann Arbor, MI 48106. 
For reprints, contact Wright's 

UMIFITUU,11/9411,Ullmin  media, pgm@wrightsmedia. 
SELLOUT  [OM, 877-652-5295. Under 

$2,031,194  POST MALONE 
(7.2.884.277 NEW AA  SPARK A RENA. AUCKLANCL NEW ZEALAND 
LAM) JEW K/I SIM  MY 11.12 

Canadian Publication Mail 
Agreement No. 41450540 

21511  LIVE NATION  return undeliverable Canadian 
TWO SHOWS TWO SELLOUTS 

$1,985,259 CHER 
1600/55/95  PRUDENTIAL CENTEFL NEWARK. NJ. 

MAY 3 
13,374 
SELLOUT 

LIVE NATION 

$1,975,814  ROD STEWART 
$158.75/$38.10 BRISTOL CITY FOOTBALL CLUB. BRISTOL. (PG LAND 

mAY 22 
19.61s 
SELLOUT 

LIVE NATION 

Boxscore data should be submitted to Fric Frankenberg at boxscorejbillboard.com. 

addressestoMSIPM441450540, 
P.O. Box 2600, Mississauga, 
ON L4T 0A8. Vol. 131 Issue 
16. Printed in the U.S.A. For 
subscription information, call 
800-684-1873 (U.S. toll-free), 
845-267-3007 (international) 
or email subscriptions@ 
bill board.com. For any other 
information,call 212-493-4100. 

Data for week of 06.29.2019 Go to BILLBOARD.COM/BIZ for complete chart data 57 



et. 

A N OI N TE D BY 

T HE Q UEE N OF 

HI P- H OP SO UL 

'Right now 
in my life, 
I need 
strength 
like yours.' 
—Mary J. Blige to Lee at Clive 

Davis and The Recording 

Academy's Pre-Grammy Gala in 

'Crrili 2017, where Lee became the first 

- female recipient of the Grammy 

Salute to Industry Icons Award 

Lee photographed by 

Justin Bettman in 2017. 
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DEBRA LEE 

CEO EMERITUS AND FORMER 

CHAIRMAN, BET NET WORKS; FOUNDER/ 

CEO, LEADING WOMEN DEFINED 

Throughout her 32-year-long tenure at Black Entertainment 

Television, Lee led the Viacom-owned network's push 

into scripted TV — with shows like The Real Husbands of 

Hollywood and Being Mary Jane — and kept the network 

No.1 among African American audiences for the past 

17 years. As BET's first vp and general counsel in 1986, 

Lee ascended to president/C00 in 1996 before rising to 

chairman/CEO in 2005 — a role she held until 2018. Some of 

her biggest career coups include the relaunch of former CW 

series The Game in 2014 with 7.7million viewers ("That felt 

like a drop-the-mic moment," she says)and 2017 miniseries 

The New Edition Story — the highest-rated TV biopic of 

all time with a record-setting 28.4 million total viewers, 

according to Nielsen. The Brown and Harvard alumna 

shepherded the launch of the BET Awards in 2001, Black 

Girls Rock! in 2006 and BET Honors in 2008. In March, Lee 

also celebrated the 10th anniversary of her industry summit 

Leading Women Defined, an annual three-day gathering that 

brings together 100 black thought leaders during Women's 

History Month. 

Getting on Billboard's Power 100 in 2013 was very 

validating. Then I went to my first reception. As happy as I 

was to be honored, I looked around the room and realized 

there weren't very many women at all — and very few 

people of color. I was surprised that the upper echelon of 

the industry didn't look diverse. I stayed on that list until I 

stepped down from BET ayear ago. It made me commit 

more to making sure people of color and women rose to 

higher levels. 

This past year I've worked with The Recording Academy 

on their Task Force for Diversity and Inclusion. In most 

cases, we've solved the entry-level issue, and now it's about 

retention. Diversity is really getting people in the door and 

asking them to dance. Inclusion is being asked to dance. 

I've fronted Leading Women Defined for 10 years and 

it has turned into something magical. Michelle Obama, 

Hillary Clinton, Kamala Harris, Tina Knowles and more have 

attended the conference. 

I get asked how to balance family and careers at a high-

level position. I tell women all the time that it's not a perfect 

path; sometimes you give more to one side. There's no real 

balance, but it is possible to make it work. 

-ASTOLD TO BIANCA GRACIE 

 I THE LEGACY I  

C. BET reaches 90 million households. 

C. It spent 17 years as the No. 1 cable 

network among key demographic 

(African American adults 18-49). 

C. BET Digital amasses 2.1 billion 

impressions annually. 



T.J. Martell Foundation de) • 
Music's Promise for Curing Cancer 
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Lifetime Music Industry Award 

MICHAEL KUSHNER 
Executive Vice President, 
Business & Legal Affairs and 

General Counsel,.Atlantio.Records 

T.J. Martell Foundation Legacy Award 

MIKE O'NEILL 
President & CEO, BMI 

Spirit of Music Award S 

SARAH TRAHERN 
CEO, Country Music Association iaeí. , 

44TH ANNUAL • NE W YORK 

Ìre e 

OCTOBER 

e 

15, 2019 
5:30PM Cocktail Reception & Silent Auction 

7:00PM Seated Dinner, Awards Celebration 
& Special Entertainment 

CIPRIANI 42ND STREET 
110 E 42nd Street - New York 

FOR SPONSORSHIPS 
AND TABLES 
Contact Greg Plage, 
gplage@tjmartell.org I 646-841-1394 

www.HonorsGalaNewYoricorg 
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