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Latin Power 
Players 2018

The execs 
leading a 

mainstream 
revolution

ihe shape of 
country to come

Kane Brown is a streaming-savvy artist of 
color who’s unafraid to sing about gun 

violence. He’s about to become inescapable 
— and shake up the genre while he’s at it
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WRIGLEY FIELD - SEPTEMBER 7, 2018
ATTENDANCE - SOLD OUT (41,180) 

GROSS SALES - $4,763,850



LIVE NATION 
PROUDLY CONGRATULATES

HANS SCHAFER
ON BEING A LATIN POWER PLAYER

lYve nation

To succeed is to give back—to honor the passion of 
this recipient, Live Nation has made a donation to 
House of Blues Music Forward foundation.



Post Malone And Swae Lee Girls Like You

Swing Into The Top 10 Sicko Mode Travis Scott

Malone (left) joins 
Lee and scores his 
fifth top 10 single on 
the Hot 100.

Maroon 5 Feat. Cardi B

Title CERTIFICATION

PRODUCER (SONGWRITER)
Artist

IMPRINT/PROMOTION IABEL

Lucid Dreams
NMIRA(lHGGlNS.NMRA.STNGDMUiR|F 2 24

Happier io

26

Kodak Black Feat. Travis Scoli & OffsetZEZE 2 2

2Î

6

OR THE FIRST TIME IN 
over 16 years, a song 
from the Spider-Man 
film franchise hits the Marshmello & Bastille

lOniMICOUÍCTM/ASniAlWWKS/CAPnCX

Juice WRLD
GRAM A/IMIRSCCW

Youngblood* 5 Seconds Of Summer
MOMWVVAmKU>LWCmWMW.»CaA»V.»tf HCiXIHU.».IN5Sia¡l| OMI.CaCAHljt

Drip Too Hard Lil Baby &Gunna 
W»»JCMSSO9Kl®fiCflUMAMl fOUCSKWlltQUAUrTCONniXMaOWN^

Better Now ▲ Post Malone
FRANK MJKiS-LKll |ARAOSWTWALSHAFHNtlKill RtMOK

top 10 of the Billboard Hot 100, as 
Post Malone and Swae Lee debut 
at No. 9 with “Sunflower (Spider
Man: Into the Spider-Verse).”

The collaboration ensnared 
listeners on the web in its first full 
tracking week, entering Digital Song 
Sales at No. 6 with 24,000 downloads 
sold and Streaming Songs at No. 8 
with 24.2 million U.S. streams. It also 
drew 13.2 million in radio airplay 
audience, according to Nielsen Music.

Post Malone collects his fifth 
Hot 100 top 10 — and fourth to debut 
in the region—while Lee scores his 
second as a solo act, following French 
Montana’s “Unforgettable” (on

which he s featured), which hit No. 3 
in August 2017. (Rae Sremmurd, 
which consists of Lee and brother 
Slim Jxmmi, also charted in the 
top 10 with the seven-week No. 1 
“Black Beatles,” featuring Gucci 
Mane, in 2016 and 2017.)

“Sunflower” is the first single from 
the Spider-Man: Into the Spider-Verse 
soundtrack, due Dec. 14, the day that 
the animated film — featuring the 
voices of Shameik Moore, Hailee 
Steinfeld, Mahershala Ali, Jake 
Johnson and Liev Schreiber, 
among others — opens nationwide.

The song is the second Hot 100 
top 10 from a Spider-Man soundtrack 
after Chad Kroeger ’s “Hero” 
(featuring Josey Scott), from Music 
From and Inspired by Spider-Man hit
No. 3 in July 2002. —GARY TRUST

AG

HOTSHOT 
DEBUT

»

VI Sunflower(Spider«MaiximoThe$pider-Verse| PostMalone&SwaeLee
I.KILCIANG|AR.POSTXBHLBWAI$HK.MI$HAMAN»IOWN.CIANG| R1RJ81K

Love Lies △ Khalid & Normani
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Billboard Hot 100

FLIPP 
DINERO
Leave Me 

Alone

The 22-year-old 1 
Brooklyn native also 

hits a new peak on 
Mainstream R&B/ 
Hip-Hop, at No. 19.

“Leave Me Alone” blew up after a boost 
from Odell Beckham Jr. of the NFL’s New 
York Giants. Why has the song connected? 
The topic is so relatable. It came from my 
soul. All the athletes are like, “Coach is on 
my ass today.” Or you’ve got that annoying 
shortie or guy that’s texting you all the 
time. [The girl I wrote it about] knows it’s 
real, so she had to respect it. I really did tell 
her to leave me alone.

DJ Khaled signed you to his We the Best 
label in August. What have you learned 
from him?
[Khaled] is someone I’ve idolized my

whole life. Because of how positive he 
is and because of the positivity that he 
instilled in me, my whole mentality has 
changed. I can’t feel down anymore. I 
can’t bash myself. I can’t bash others. I 
just want to win.

How do you plan to keep your momentum 
going?
I have a tape wrapped up, ready to go. A lot 
of unreleased [songs] with Khaled. A lot 
of collabs. I want to work with everyone. 
Right now, sky’s the limit. All I know is, 
everything I’m doing is going straight to 
the top. —JOSH GLICKSMAN

MARSHMELLO 
& BASTILLE
Happier

The song is the third in 2018 to 
claim top Airplay Gainer honors 

(74.6 million in audience, up 
21 percent) for five straight 

weeks after Maroon 5 s “Girls 
Like You” (featuring Cardi B) and 

Drake’s “In My Feelings.”

17

IB

19

15

Titis ct«iificATioN Artist
PRODUCER (SONGWRiTW) IMPRINT/PROMOTION LAKI ri ß

Taki Taki DJ Snake Feat Selena Gomez. Ozuna & Cardi B
II 4

lDG Without Me Halsey 12 3

MIA Bad Bunny Feat. Drake 5 2

Shallow Lady Gaga & Bradley Cooper
1 AyGAGAiRGWaRMRSO-AM:«*^ NWX* 5 4

Natural Imagine Dragons
13 14

Mo Bamba 0 Sheck Wes
1 CACUMGGOM/N1K<*

16 9

1 Like It A Cardi B, Bad Bunny & J Balvin
1 29

I Trip • Ella Mai
WKNMO|tMF«?AlliyA*IiOGmKKjUMMCrAri*M| 11 12

Taste A Tyga Faat.oHwi
lAgnHiswrei 8 22

Eastside Benny Blanco, Halsey & Khalid1 20 15
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® © High Hopes Panic! At The Disco

21 12

CD © 22 Nonstop Drake
O.WVX’CW-IPDii’Æ’.BLC

2 17

n 15 23
In My Feelings Drake

O.KW.'X-VX'.E’.iC
1 17

22 24 God Is A Woman Ariana Grande
UA|M>.AM»mM«Pa«taKtlGOi^^ pptat

8 15

10 18 25
FEFE A 6ÌX9ine Feat Nicki Minaj & Mur da Beati

SGJWaiSG/WMXSWNOtCiCMfG
3 14

NEW
Fine China Future & Juice WRLD

26 1

26 28 27 Yes Indeed Lil Baby & Drake
WHBn|DJ0»<SAGMHN4ftQASSI OMUTrCONISOl MOCWNCARIOt

6 24

21 24 28
Back To You A Selena Gomez
1X1 RKPATRlOCTRACK SC€ fPWAHBN5TON 
DVAN R SAIAJLAU(HMPREMHKTH.SGOM Z) f€TRCX/P^TfRSCOPE

18 24

CD 29 29 Big Bank A YGreat? Chamz. Big Sean&Nkiu Minaj 16 21

Broken • lovelytheband
GMH*lCPARK|CMDiaMACO<UNS.S.OEROSA) RÍO

30 Ï5

CD Beautiful Ba zzi Feat. Camila Cabello
i«wit*sMza(AKZZLMWoc&KVkHTR zzzw.cosmi: Atlantic 31 12

30 25 32 Boo’d Up A
AWÍ

Ella Mai 5 30

29 36 r « i Uproar UI Wayne 7 4
KXINGMOieWWIC

CD [71]
Better Khalid

34 6

17 26 35
1 Love It • Kanye West & UI Pump

GOO5AMW»S«S.O?AM
6 7

CD ©0 I’m A Mess Bebe Rexha
IUSSKR(8RtXHA^PMHJUBRO<^OTRANTtR^^ WARNBI8K&

36 15

® ©D 0 She Got The Best Of Me Luke Combs
SAOMniixcAWA^cwucN) n.sKXKcauMaAHAsw.m

37 11

33 34 38 Delicate ▲
MAX FW1KSXLÊCl ítmWniAKKÍHUiyLM

Taylor Swift
KMAONHASUC

12 33

® nn WakeUpInTbeSky GxdManeXBnnoManXKsdakBkk
NOT USTED (NOT USTO) GUWOWATLANIÌC

30 6

40 39 40 1 Like Me Better
LAUVIA.UFF.M.MOTASIC)

▲ Lauv
IMW/AWAl KOBALT 27 37

®® Breathin Ariana Grande
IIU[ISMMANZAC(HSXO1ECHM>SVENSSONAGMMX) WPUBUC

22 10

® 30 42 Close Riends
TURBO (DJONESC DURHAM

UI Baby
OLIA UTT COMROCrMOtOWWCAPITOt

28 3

37 40 43 Sad! A XXXTENTACION
10JNMNQ<AM(XXXTtNrAOOHLQJNNPeQaAM) 8ADVMSFOWVE«

1 34

38 38 44 Psycho A Post Malone Feat. Ty Dolla $«n
LBFLl.ROSTMAlONf fl Bf<LA.R.PO$TJWGRiHrsl>t| REPUBUC

1 35

® 146 1
Ring ▲ Cardi B Fea. KeNani

28 14JACHARES
MtSrOftOUMULANnc

49 47 46 Tequila ▲ Dan*Shay
WiSKSVWLiWLWWKi

21 33

45 43 47
The Middle Zedd, Maren Morris & Grey

MB OR
5 39

® 51
Stoopid 
miwsssAw

6ix9ine Feat. Bobby Shmurda 25 3

© 35 49
Never Recover UI Baby & Gunna Feat orate

15 3

44 49 50 No Tears Left To Cry A Ariana Grande
MAXMMTNlTA^JCRECHAJJKKDCWNAjGPANCtMAXMAZTNJ REPUWC

3 27
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71 ©

©

Lie • NF
IPSCRTOaiCA|NH^^ »1 * ?A V.SOQUTOXAKI«

5) 13

® (S) Speechless Dan* Shay
iSMWEWCX$[MMWM3CAF;llP^ mEESCE WWUAIIM

52 7

Leave Me Alone Hipp Dinero
YOUNG ECMVER.CAST BE AIS|CSTWCTOP| C1NEMATIC/WE Trt BESLWC

53 6

NEW © Money Cardi B
1 WHITE PIPIT (WASHPOPPIN.IWUTE) THE KSR GROUP/ATL ANTIC

54 1

23 42 55
Mona Lisa UI Wayne Feat. Kendrick Lamar

TOUNGMO^Y«^
2 4

Lose It Kane Brown
DHUff(K.BRCWNCMCGILLWWEATHERLY) ZONE 4/RCA NASHVILLE

56 15

® 50 Always Remember Us This Way Lady Gaga
DCO881ADYGAGA)SGGEB,tANGHANHB.®rHLH15tYLMCi:iNNA| MEFSCO«

41 3

[59J 58 Smile(LivingMyBestLife) LI’DiivalfM.siix'iOoKtMiCMY
MR.IUN(Y(RfCWRL£.CBAOA£«JPJCC^ MCHBROKE'&WE

56 9

®g 59 WORKIN ME Quavo
kft»M«AJZ)0miBWSllM>S»0M| OUWYCC»mta.MXmC

52 11

59 62 60
Jackie Chan Desto & Dzeko feat. Premes post maioo?
TESTOE D93O.<QCTiK SELF H W MWDZ^Wfe’.MtfWi WSCA«®CA‘A'AW^y».ASCAAi’AC

52 16

® © 
0 
0

64

Best Shot Jimmie Allen
A.BOWERS(LALLEN.LLONOON.LRWILUAMS) STOMY CREEK

61 6

® Lost In Japan Shawn Mendes X Zedd
IIGÜGiRRSRVCB|U.1ENKSJGEKil'SHAPftNMIfaPW.l| BLAU) HTVOTC

62 5

@ Drunk Me© Mitchell Tenpenny
INSOWJMWWVWMlMSOWFIWUCM RSRHftSKOWMMWHVTLE

63 11

56 64 Drew Barrymore Bryce Vine
^WES^^ARläl^^ SBE/WARPtRBROS. 46 11

NEW 0 When The Party’s Over Billie Eilish
NOTll$rK>(NOTlKnO) DARKROOM'WERSCOrt

65 1

50 55 66
Falling Down UIPeep&XXXTENTACION 
KUNNNGHAMMBmiVLRAYAfawSVAHMl Wlimi UI WAUIHMKOlUkQA

13 6

® 54 67 HI Never Love Again Lady Gaga
L*£YGAGABPEE(SGGBMANOnANKMBYHUND$EYAPAITERE) INIPSCOM

36 3

®© 68 No Stylist French Montana f«at. Drake 47 5

(75) Q3J ©
70

DangerOUS Meek Mill feat. Jeremih S PnB Rock 
««MW MAYBACH/ATLANDC 69 10

58 65 Blue Tacoma © Russell Dickerson
C BROWN (RJPOERSOHC. BEK) WN.FWELLNG) TRUE TIGERS

52 10

(eg) □ Hangin' On Chris Young
CYOUNGCCROWMR(CYOUNG.CCRCWDERAHOGE) RCANASWIUE

71 8

NEW H Jet Lag Future 8t Juke WRLD f«l Young scoote«
«KEARSAY3

72 1

32 45 73
NoBrainer© DI Khaled Hs«.kiar8i»HciwxfTiwf^

W»« wehnsiek 5 13

® 57 74 Venom Eminem
EMINEM (M.MATHERS 1 RLE RESTO] SHAPr/AFTERMAIH/NTERSCOPE

43 4

73 © 75 You Say Lauren Daigle
INGPAf.W.SABLlRYaOAIQfINGRAM PM ABLJPY) CENTPKTTYWAFMT BROS

44 15

® © 76 Break Up In The End Cole Swindell
MRCARIGt JMMTLCMCaiLlUTIUCN) WARNERBROS NASFMUL/WMN

49 16

83 [80] Promises Calvin Harris & Sam Smith
CAIVINHARRIS (CAEVWHARRß.SSMTHIREYEZ) CAPfTOl/COLUNWA

65 10

64 74 Lucky You Eminem Teat. Joyner Lucas 6 8

53 70 79 Killshot Eminem
IUADAPROPUCER(MMAMRStUUBTASER) SHAPT/AFTERMATHrMBSCCM

3 6

® 92 0 Noticed UI Mosey
ROYCE DAVID (RttPEARSOHLKMOlS) MERSCOPE

80 5

As “Shallow,” with Bradley 
Cooper, ranks at No. 14 on the 
Billboard Hot 100 after reaching 
a No. 5 high, the ballad ties a 
personal best for Lady Gaga 
atop the Digital Song Sales chart, 
where it leads for a fourth week 
(with 44,000 downloads sold in the 
week ending Oct. 25, according 
to Nielsen Music; it has shifted 
239,000 to date). Gaga previously 
topped the tally for four frames 
each with three of her five prior 
No. 1s on the chart: “Just Dance” 
(featuring Colby O’Donis) and 
“Bad Romance,” both in 2009, plus 
“Born This Way” in 2011. —g.t.
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- [s5^ 0 Rich Maren Morris
BUS8ELMMORRIS (MMORRIUlJDIUONLVtlTZ) COLUNBLA NASWIU

81 3

NEW © Astronauts Future & Juice WRLD
GPAM*.W»M<JZ/WEEXC»VWC

82 1

NEW Saturday Nights Khalid
CntttHAWVEbG H»--ASOKA

83 1

70 79 84 Hotel Key Old Dominion
SMCANAUYIMRAMSEYTROSEhUOSBORNE) RCA NASHVILLE

48 17

92 © 85 Best Part Daniel Caesar r««. hx.r.
MOWmjbWA.»».«?T£HiR.MBUIW^ GCUWCKD

75 14

90 © 86 That’s On Me Yelia Beezy
NOT UST EP (NOT I STEP) PROHUH TCO

69 13

® [87j O Drunk Girl Chris Janson
SE«OICn|UMB3U00a»CAM^^ WTWKXHASIMU W«|

82 9

NEW 0 SunCIty Khalid Feat. Empress Of

TO4HUCK.
88 1

NEW 0 Vertigo Khalid
^HATOKA

89 1

62 77 90 New Patek UI Uzi Vert
NOT LISTED (NOT LISTED) GENERATION NOW/ATLANHC

24 6

NEW 0 Yacht Club Lil Yachty Feat, juice wrlo
iARORMKA'UTAC-r'.UGGMITKM OA.-OilOUVCWUCAm

91 1

NEW 0 Make It Back Juice WRLD
WAiEZWIANtOjKti |lHG>W£iAs8A«w; GWE A ASU<2AWXRA»C

92 1

NEW 0 Kiss And Make Up Dua Upa& BLACKPINK 
NOT USTEO (NOT l STEP) WARNERBROS

93 1

(E) 89 94 Desperate Man Eric Church
UOYCE (f CHURCHRWHUB8ARDI («NASHVILLE

68 12

RE-ENTRY Fasi Backin’ It Up Pardison Fontaine Feat canji b

ATLANT«
92 2

77 84 96 Africa Weezer
MRAT*N(DIPACHifPOI«ARC>) CBW MUSKAU ANTK5MG

51 15

• © Electricity Silk City x Dua Upa
caiAWA

96 3

NEW © Get Dripped UI Yachty feaL Ptayboi Carn 
tW10»H«K«MTK>fUimMJJCAHH| OtKIrCOHRIOLUCKiWNCANOl

98 1

0 99 Drowns The Whiskey Ja$onAldean-rw«ML«ntMt
MKNOXaTHOMPSCWWatlONBKlNMY) MACOWBROÖNBOW

32 18

NEW 0 Burning Man Dierks Bentley ^l Broker, ost»m»
R. COPPERMANJRST1WARTILEXCICRPINSON) CAPITOL NASHV HE

100 1

CARDI B
Money

Following its arrival on Oct. 23, 
two days earlier than expected, 

Cardi B’s ode to excess (and 
motherhood) debuts with

8.7 million U.S. streams and 
15,000 sold, the latter good for a 
No. 10 bow on the Digital Song 

Sales chart.

DUA LIPA & 
BLACKPINK
Kiss and Make 
Up

Entering with 7 million streams 
and 11,000 sold, the track is the 
second charted Hot 100 title for 
K-pop quartet Blackpink (above) 

after “DDU-DU DDU-DU” 
reached No. 55 in June.

NOVEMBER 3, 2018 | WWW.BILLBOARD.COM 5

http://WWW.BILLBOARD.COM


TOPLINE
13 The Music Modernization

Act promises a bigger share 
of streaming revenue for 
publishers and songwriters. 
But does that mean the record 
labels’ share will shrink?

14 Max Martin finishes the third 
quarter as the period’s top 
songwriter in the latest edition 
of Publishers Quarterly.

7 DAYS ON THE SCENE
24 Latin American Music Awards, 

Voodoo Music Festival

THE BEAT
31 Singer-songwriter Teddy 

Geiger left her teen-heartthrob 
days behind after coming out 
as transgender, all while co
writing hits for Shawn Mendes 
and recording a new album.

36 After the death of Linkin Park’s 
Chester Bennington in July 
2017, the band’s Mike Shinoda 
finds a renewed outlet of

FEATURES
40 The Anti-Label Label 

Publishing maverick Kobalt 
spent $150 million to get into 
the label services game and 
snap up today’s rising stars. , 
Can it support thousands of 
“middle class” acts without c 
taking their copyrights?

42 Here In The Real World 
Biracial, streaming-savvy and 
unafraid to touch upon topics 
like school shootings, Kane 
Brown is the future country 
music didn’t know it had.

48 Latin Power Players 2018 
Manager Walter Kolm heads 
Billboards annual list of the - 
genre’s leaders.who, in the wake 
of “Despacito,” have merged ’ 
with the mainstream. Plus: 
Becky G and Karol G on their 
friendship and conquering the 
Latin charts; and how Latina 
artists are benefiting from a 
more female-friendly industry.

BILLBOARD HOT 100
3 Post Malone and Swae Lee 

spin their way to a No. 9 debut 
with “Sunflower (Spider-Man: . 
Into the Spider-Verse).”
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expression.

ON THE COVER
Kane Brown 

photographed by Kwaku 
Alston on Oct. 8 in 

Malibu, Calif. Hear who 
Brown’s first celebrity 

crush was on First, 
Best, Last, Worst at 

billboard.com/videos.

Teddy Geiger 
photographed Oct. 8 

at The Friend in Los 
Angeles. Watch Geiger 

discuss her upcoming 
album and more at 

billboard.com/videos.

PHOTOGRAPHED BY BRIGITTE SIRE

BACKSTAGE PASS
61 As Atlanta prepares to host 

Super Bowl LIII, the city’s artists 
scale the charts.

CODA
88 In 1993, Meat Loaf scored his 

first No. 1 on the Hot 100 with 
“I’d Do Anything for Love (But 
I Won’t Do That).”

billboard.com/videos
billboard.com/videos


1. Las cifras de rendimiento son solo para comparación y se obtuvieron con vehículos prototipo con conductores profesionales que utilizan equipos y procedimientos de 
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aplicación Lexus+Alexa requiere un smartphone Android con la versión 5.0 y superior en funcionamiento. Apple iOS disponible a principios de 2019.

PRESENTANDO EL NUEVO LEXUS ES F SPORT.
Cuando estás creando la vida con la que sueñas, nada se debe pasar por alto. El nuevo Lexus ES 350 F SPORT, parte 

de la línea ES, está diseñado para asegurarse de que cada detalle menor reciba la mayor atención. Su diseño con estilo, 
reOnaGa fdElqd, y vlvWhpd Gh vhjxulGdG OíGhu hq vx fOdvh, Kdfhq Ge Wx yldmh xqd e[serienFÍa Gh OxMrvd FomodLGaG. &on vx 

nuevo emocionante motor V6 de 3.5L y 302 caballos de fuerza1, Amazon Alexa2 y pantalla de 12.3 pulgadas 

disponible, el ES F SPORT está diseñado para perfeccionar la vida que quieras.

VIVE LO EXTRAORDINARIO

lexus.com/ES | #LexusES

lexus.com/ES
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Shifting The Balance Of Power
The Music Modernization Act was supported by record labels and publishers alike — but 

there may be hidden costs to the major record companies, which own both assets

BY ED CHRISTMAN

CD
I

F THE NEWLY PASSED MUSIC 
Modernization Act (MMA) 
delivers more streaming 
revenue to music publishers 
and songwriters, who will see their 

slice of the pie shrink?
That’s a question weighing on 

the minds of some record-company 
executives as the industry wraps up 
its celebration over the passage of the 
historic act and prepares to carry out 
the new law’s mandates.

Even though the size of the whole 
pie is growing and the MMA is likely 
to produce more overall 
revenue for publishers 
and songwriters in 
a variety of ways — 
creating a more efficient 
royalty payment system, 
for example — the 
publishing sector could also amass 
some new revenue at the expense of 
record labels, due to how the law 
will change the way royalty rates for 
publishers are determined.

Apple Music has already 
negotiated to pay a smaller share 
of its revenue to labels in order 
to offset undetermined increases 

15%
The revenue that music 
publishers may soon get 
from streaming services

to publishers, targeting a rate of 
55 percent to labels, sources tell 
Billboard, down from the 58 percent 
it promised in its initial licensing 
deals. Publishers, which have been 
getting 12 percent of Apple Music’s 
revenue, could therefore see their 
slice of Apple’s streaming revenue 
grow to 15 percent.

That’s a big victory for the 
songwriting world, which has for 
years lamented its relatively puny 
share of digital music revenue, an 
increasing concern as CD sales 

continue to tank and 
radio playlists narrow. 
Sony/ATV Music 
Publishing chairman/ 
CEO Martin Bandier 
argues that music 
publishing should get 

50 percent of all revenue because 
the song is just as important as the 
record.

But the three biggest publishers 
by revenue — Sony/ATV, Universal 
Music Publishing Group and Warner/ 
Chappell Music — are owned by 
the three biggest publishers, and 
cannibalization of their label revenue 

by their publishing arms could 
actually hurt such companies owning 
both assets. That’s because the profit 
margin on additional label revenue 
resulting from rate changes is much 
higher than that on extra publishing 
revenue, in part because of the 
higher royalty rates publishers pay 
their songwriters.

“The incremental impact on 
the major music company model 
is better if the incremental money 
flows into recorded music [rather] 
than publishing,” says a financial 
executive at a major company. 
Assuming the same outlay on 
marketing and talent, says the 
executive, a company will earn 
anywhere from 55 to 75 percent of its 
revenue from recorded music, versus 
10 to 45 percent on publishing.

The reason publishers could 
start to eat at the labels’ revenue 
share is because a provision of the 
MMA allows the federal judges who 
determine the publishing rates for 
programmed music in rate court to 
look for the first time at how much 
digital services are paying record 
labels when determining their
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formula. Previously, judges weren’t 
taking labels’ rates into consideration 
because of a section of law, now 
eliminated by the MMA, that said 
fees to owners of sound recordings 
“shall not be taken into account to 
set or adjust royalties payable to 
copyright owners of musical works.””

Going forward, rate courts will 
try to replicate a market rate for 
music rights based on a “willing 
buyer/willing seller” standard, 
a shift that could tip the balance 
from labels toward publishers. 
Also in the publishers’ favor: While 
the major record companies have 
direct deals with Spotify and Apple, 
the publishing portions of those 
deals often use the statutory rate 
formula determined by the U.S. 
Copyright Royalty Board as a 
starting point. Previously, the going 
rate to publishers was 10.5 percent 
of revenue, or 21 percent of what 
Spotify pays the labels. Now, the 
formula escalates the rate each year 
until publishers get 15.1 percent of 
revenue, or 26.2 percent of the label 
payout, in 2022, pending regulatory 
approval. If money-losing streaming 
services like Spotify are forced

to pay higher rates for publishing 
licenses, they may try to shrink the 
share of revenue they pay to labels 
even more. Spotify already drove 
down the share it pays labels in its 
2016 licensing deals: It distributed 
53.85 percent of revenue to labels and 
12.8 percent to publishers in 2017,

The pie discussion 
“denigrates the 
benefits of the bill.”

—A music executive

compared with the 57.9 percent of 
revenue it shared with labels and 
12.5 percent it paid to publishers 
before 2016, Billboard calculates.

Optimists note that growth is 
widely forecast to continue for at 
least the next year or two, and they 
see no point in questioning whose 
slice is shrinking as long as the overall 
pie gets larger. But as long as the 
major on-demand streaming services 
like Spotify are unprofitable, it will 
put pressure on the way the pie is 
divided, says a financial executive.

The MMA’s financial impact will be 

broader than its reproportioning of 
the pie: It will ensure that publishers 
and songwriters get the checks 
they’re already owed, and faster. 
The law calls for a new blanket 
mechanical license, a collective to 
administer it and a comprehensive 
database that matches compositions 

and songs. “That is the core of 
the advantages being delivered to 
music publishers,” says a major
label executive.

The MMA also mandates that 
unmatched royalties be divvied 
up after three years to publishers 
according to their market share, 

which could produce close to 
$100 million in new annual revenue, 
Billboard calculates.

“These benefits are real,” says 
another music executive, adding 
that talk of how the pie is divided 
“denigrates the benefits of the bill.”

But at the majors, a shift of revenue 
from label to publishing could have 
real impact as well. While publishers 
have much lower marketing costs 
than labels, music publishing 
pays higher royalties, with at least 
50 percent of revenue going to the 
songwriter. Recorded music, by 

contrast, generally pays acts royalties 
of 16 to 22 percent of revenue, with 
only some stars landing 50 percent of 
revenue from streaming. Labels also 
have more contractual provisions 
that allow them to claw back some 
expenses and pay out less.

At Warner Music Group, for 
example, operating income before 
depreciation and amortization 
amounted to 25.9 percent of 
publishing revenue versus 
14.9 percent of label revenue in 
fiscal year 2017. But A&R costs for 
WMG’s music publishing arm hover 
at 62.1 percent of revenue — twice 
as high as its A&R costs for recorded 
music, which account for 31.9 percent 
of revenue. So while publishing 
can make a greater return than 
recorded music for each dollar it 
takes in during the course of normal 
business, that doesn’t apply with an 
incremental revenue increase driven 
solely by rate changes.

As another financial executive at 
a major label puts it: “If you assume 
that the aggregate marketing costs 
will stay the same, then the variable 
flow-through on recorded music is 
greater than [that on] publishing.” O

PUBLISHERS QUARTERLY TOP 10 PUBLISHERS

Sony/ATV, Kobalt Stay On Top
The world’s largest publisher increases its lead with the biggest market
share of the third quarter, while its three closest competitors lose ground

BY ED CHRISTMAN

For the fourth quarter in a row, 
Sony/ATV Music Publishing is 
No. 1 in Billboard s publisher 
rankings of the top 100 radio 
songs during the third quarter 
of 2018. The company placed

the previous quarter. UMPG 
held on to No. 3, with a share in 
53 of the third quarter’s 
top 100 songs, one more than 
last quarter even as its market 
share fell from 17.21 percent

in the top 100, while Pulse 
claimed 1.83 percent and 
five songs in the top 100.

Meanwhile, Reservoir 
and Big Machine Music 
return to the top 10, the

CardiB

TOP 10 SONGS

■ Sony/ATV Music 
Publishing 26.34%

■ Kobalt Music Group
17.53%

• Universal Music 
Publishing Group 16.16%

■ Warner/Chappell Music 
14.51%

■ BMG 8.65%
X Round Hill Music/ 

Big Loud Shirt 1.93%
■ Pulse Music 1.83%
■ Reservoir 1.42%
X Big Machine Music 1.38%
X Big Deal Music Group

1.12%
■ Other 9.14%

57 titles in the top 100, down 
one from the 58 it had in the 
second quarter. It also held a 
share in the quarter’s top song, 
Maroon 5’s “Girls Like You,” as 
did Kobalt Music Group, 
Universal Music Publishing 
Group, Warner/Chappell 
Music, BMG and Pulse Music.

Kobalt retained the No. 2 
spot for a second quarter in a 
row, placing 36 songs in the 
top 100 (17.53 percent), down 
from the share of 40 tracks 
(19.06 percent) that it had in

to 16.16 percent. UMPG’s 
share has dipped five quarters 
in a row, as has that of Warner/ 
Chappell, which, at No. 4, also 
had a share in one more title 
(52) than last time and was the 
top publisher of country songs, 
with 25.23 percent.

At No. 5, BMG improved its 
market share from last quarter 
(6.54 percent) and added a 
song to its tally, finishing with 
a stake in 26 titles in the third 
quarter. Round Hill Music had 
1.93 percent and eight songs

former from a one- 
quarter absence 
while the latter
missed two in a row.
Max Martin was the 
top songwriter for the 
quarter, co-writing four 
of the top 100: Taylor 
Swift’s “Delicate” (No. 4), 
Ariana Grande’s “No 
Tears Left to Cry” 
(No. 6) and “God Is a 
Woman” (No. 47), and 
Justin Timberlake’s “Can’t 
Stop the Feeling!” (No. 93).

i

10 “Psycho” Post Malone feat. Ty Dolla $ign

1

SONG

“Girls Like You” «

ARTIST

Maroon 5 feat. Cardi B

2 “I Like It” Cardi B, Bad Bunny & J Balvin

3 “Better Now” Post Malone

4 “Delicate” Taylor Swift

5 “Love Lies” Khalid & Normani

6 “No Tears Left to Cry” Ariana Grande

7 “In My Feelings” Drake

8 “The Middle” Zedd, Maren Morris & Grey

9 “Back to You” Selena Gomez
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Percentage calculations based upon the overall top 100 detecting songs from 1,914 U.S. radio 
stations electronically monitored by Nielsen BDS 24 hours a day, seven days a week during the period 
of July 1, 2018, to Sept. 30, 2018, while the country publisher ranking was based on monitoring 298 
U.S. country stations. Publisher information for musical works has been identified by The Harry Fox 
Agency. A “publisher” is defined as an administrator, copyright owner and/or controlling party.
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Rep. Chu (D-CA) in 2015.

Vying For Music’s Vote
Which congressional candidates will fight for the industry’s interests? 
Billboard looks at the country’s key battleground states

BY CHERIE HU

A
s the midterm elections approach 
on Nov. 6, the music industry’s 
interests are at stake in races 
nationwide, with candidates 
campaigning on issues ranging from copyright 

reform to arts funding, net neutrality and 
immigration. Groups like Copyright Alliance 
offer more insight on how the contenders 
stack up.

CALIFORNIA
Co-sponsors of the 2018 Music Modernization 
Act running for re-election include Reps. Ted 
Lieu (D-33), Karen Bass (D-37), Adam Schiff (D- 
28), Eric Swalwell (D-15), Brad Sherman (D-10) 
and Judy Chu (D-27), who was honored at the 
Grammys on the Hill Awards in April. Rep. Kevin 
McCarthy (R-23) co-chairs the Recording Arts 
and Sciences Congressional Caucus, while 
Rep. Ken Calvert (R-42) has rallied arts support 
in the face of President Donald Trump’s threats 
to eliminate funding. Sen. Dianne Feinstein 
(D) has also fought for music reform over the 
years.

FLORIDA
Five co-sponsors of the MMA 
are running for re-election in
Florida: Sen. Bill Nelson (D) 
and Reps. Val Demings (D-10), 
Theodore Deutch (D-22), Ted

Yoho (R-3) and John Rutherford (R-4). Nelson, 
who has served in the Senate since 2000, is 
up against Gov. Rick Scott (R), who previously 
chaired the pro-Trump Rebuilding America 
Now Super PAC.

MARYLAND
Reps. Steny Hoyer (D-5) and 
Jamie Raskin (D-8) both co
sponsored the MMA. Hoyer, co
chairman of the Recording Arts 
and Sciences Congressional

Caucus, hosts an annual luncheon in March 
with fellow Congress members and arts 
leaders on Arts Advocacy Day.

MICHIGAN
Rep. Debbie Dingell (D-12) has 
advocated for arts education 
and creators’ rights, introducing 
the Comprehensive Resources 
for Entrepreneurs in the Arts to

Transform the Economy Act in 2017.

NEW YORK
Reps. Jerrold Nadler (D-10) and 
Hakeem Jeffries (D-8) have been 
among the most active music 
champions in Washington, 
D.C., while in June Rep. Nydia

Velazquez (D-7) introduced the Guarantee
Access to Arts and Music Education Act for 
disadvantaged and low-income students in 
local schools.

PENNSYLVANIA
MMA co-sponsor Rep. Tom 
Marino (R-12) helped introduce 
the CASE Act in the House. In 
the Senate, Bob Casey Jr. (D) 
received the 2017 SupportMusic

Champion Award from the NAMM Foundation. O

CD MANUFACTURING MOVES
SOUTH OF THE BORDER
Demand for recently issued CDs is far 
outstripping supply, but with discs now made 
in Mexico, it’s harder for labels to catch up

BY ED CHRISTMAN

Newbury Comics head of purchasing Carl Mello says 
that his Northeast-based chain has been having a 
strange problem lately: It can’t keep in stock “those 
CD things that supposedly nobody wants anymore.” 

During the last month, four hit titles issued by 
Universal Music Group (UMG) — Eminem’s Kamikaze, 
Lil Wayne’s Tha Carter V, Lady Gaga and Bradley 
Cooper’s A Star Is Born soundtrack 
and Greta Van Fleet’s Anthem of the 
Peaceful Army — have been swept off 
the shelves and put on back order, 
or, in some cases, weren’t even in 
stores on their release dates.

The shortages are due to many 
trends, from record labels pulling 
back on CDs to artists issuing 
“surprise” releases. But another 
factor delaying deliveries has been 
the recent shift in CD manufacturing: 
moving operations to Mexico.

In 2015, entertainment-goods 
maker Technicolor bought Cinram, 
which made discs for Warner Music 
Group, and in 2017 announced it 
would shift CD production to its 
plants in Guadalajara. Sony Music 
and UMG, meanwhile, had their CDs 
manufactured by Sony’s DADC division 
until Technicolor took on UMG’s 
inventory, prompting Sony to close 
its U.S. operation and give its CD 
business to Bertelsmann’s Sonopress, 
which also makes CDs in Mexico. The Mexican plants 
place music on the discs, which are then shipped on 
spindles to the United States and packaged.

Sources say that CDs weren’t directly affected by 
the recent tariff war between the United States and 
Mexico — which has ended in a trade deal — but it’s 
unclear if clearing customs is one of the issues 
clogging the CD pipeline. Regardless, relying mainly 
on Mexican manufacturing plants means that additional 
lead time is required.

When Mexican plants are at capacity, the major 
labels can utilize the 10 or so independent 
U.S.-based CD manufacturers. But stateside, the 
low unemployment rate is making it hard to find 
experienced workers, which then adds to delays.

“A year ago, you could order CDs to be manufactured 
and get them delivered in two or three weeks, 
and if you had a hot title, you could get a quick 
[turnaround] within one week,” says a sales 
executive. “Today, CD manufacturing now requires 
four to eight weeks of lead time, while the quick 
turnaround on a hot title now takes at least 10 days.”

From top: Album 
art for Anthem of 

the Peaceful Army, 
A Star Is Born and 

Kamikaze.
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Calling all music publishers: The Music Modernization Act is now law.

Want to serve on the Mechanical Licensing Collective (MLC) Board or one of its Committees?

Here’s how.

The NMPA will be submitting for designation to the Copyright Office a new entity to serve as the MLC and is 
seeking publishers to serve on the Board and Committees.

The MLC Board shall have 14 voting seats comprised of 10 music publishers and four self-published songwriters.
Writer representatives will be chosen by U.S. songwriter organizations

MLC Board and Committee Application Process

Please email apply@mechanicallicensingcoUective.org with the following:

1. Submit one representative from your publishing company.

2. Include whether you are applying for a seat on the MLC Board or one of the MLC Committees:

I. Unclaimed Royalties Oversight Committee

II. Dispute Resolution Committee

III. Operations Advisory Committee

3. Applicants should have extensive experience in music publishing, mechanical licensing administration 
and copyright ownership identification and matching technology.

4. Include a brief submission about your interest in the position and your qualifications.

Submit all information by November 15, 2018.
The board and committee members must be chosen prior to and submitted with the public filing made with the Copyright Office to designate the MLC.

THE MLC IS AN ENTITY CREATED BY THE MUSIC MODERNIZATION ACT (MMA) TO 
ADMINISTER MECHANICAL LICENSES UNDER SECTION 115 OF THE COPYRIGHT ACT.

FOR MORE INFORMATION ON THE MLC BOARD AND ITS COMMITTEES, PLEASE VISIT 
NMPA.ORG

mailto:apply@mechanicallicensingcoUective.org
NMPA.ORG
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FROM THE DESK OF

MANAGING DIRECTOR OF 

LATIN AMERICA, SPOTIFY

Mia 
Nygren

The Spanish-speaking Swede 
on wooing users without 

credit cards in streaming’s 
fastest-growing market

BY LEILA COBO 
PHOTOGRAPHED BY SONYA REVELL

M
ia nygren has a clear 
mandate: “I’m responsible for 
the monthly active users we 
have in the Latin American 
region and how fast we grow,” she says 

with her trademark no-nonsense style.
It’s no small task: 21 percent of Spotify’s 

180 million global users are Latin 
American, a number that doesn’t include 
U.S. Latin users or users in Spain. And 
the video-obsessed market has presented 
Nygren, 45, with an array of unique 
challenges, from figuring out how to price 
streaming subscriptions in high-inflation 
economies to finding ways for the region’s 
“unbanked” population — those without 
bank accounts — to subscribe without a 
credit card. (See page 58 for more.)

So far, so good. “Latin America is 
outpacing the growth of all other regions 
in the world,” says the Swede, who has 
lived in Spain and Brazil and speaks in 
slightly accented, though grammatically 
perfect, Spanish — and fluent Portuguese.

Nygren moved to Spain from Spotify’s 
motherland, Sweden, when she founded 
Mobile Hits, a company that sold music 
content for mobile phones. After a stint at 
Universal Music, she took a job in 2011 as 
Spotify’s head of business development 
in Europe, and transitioned into Latin 
America in 2013. Married to a Spaniard, 
the mother of two stepped into her current 
role in 2015 and moved to Miami in 2016, 
growing the office from five staffers to 
nearly 30, which required them to move 
from their original Coral Gables location 
to a hip WeWork space in Miami’s upscale 
Brickell City Center while they wait for 
new offices to open in a to-be-announced 
location. “I came with huge self
confidence, but I didn’t expect it to grow 
so fast and the adoption to be so quick,” 
says Nygren, who also grew her total staff

J Bal vii

in Mexico, São Paulo, Rio de Janeiro and 
Buenos Aires from 60 to 85, including 
eight playlist editors across the region.

You have grown by huge margins. How 
did this happen?
We have to acknowledge that this part 
of the world is enjoying a very fast 
smartphone adoption. So we came from 
low numbers. There is also an increase 
in what we call the “financial inclusion.” 
There are more people in the region that 
can access and pay for Spotify because 
we’ve developed a lot of payment options, 
[even though] Latin America is pretty 
unbanked. We have different payment 
options, such as credit cards, debit cards, 
cash options through vouchers or gift 
cards. For example, in Mexico, we have 
partnered with [convenience store chain] 
Oxxo for prepaid options. We announced 

the possibility of paying with debit cards 
in Brazil. It is very important for Spotify to 
democratize access to music and, through 
a wide offer of payment methods, to allow 
access to a larger quantity of people.

Also, the Latin American population is 
very young. More than 50 percent is under 
30, where we have our core audience.

Even so, the last 12 months have been 
especially explosive.
When we started out, there were other 
favorable things for us, and there has 
been a domino effect. When we launched 
in Latin America, we already had the 
mobile version of Spotify available, and 
Latin America is very mobile-driven.

What makes the Latin American user 
different from other Spotify users?
The Latin American user is highly

“I go to Sweden and I 
probably speak a little 
louder, eat at different 

times,” says Nygren, 
photographed Oct. 22 

on top of the office 
refrigerator at Spotify’s 

hub at WeWork in Miami. 
“I’ve been so deep into 

this Spanish culture for 
more than half my life.”
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TOPLINE

engaged, and the region is tremendously 
diverse [in terms of music]. The sound 
and talent has always been incredible. 
This is not new. What is new is a 
platform like ours allows the region to be 
completely borderless in its consumption.

Latin music is not a genre. Latin music 
is music in the Spanish language.”
Banda MS, a regional Mexican music 
band, is the most-streamed Mexican 
act ever on Spotify in Mexico. How did 
this happen?
We’re always looking to find audiences 
that are not yet on the platform, from 
a user perspective and from a creative 
perspective. Last year in Mexico, we saw 
that the regional Mexican consumer was 
slightly underrepresented. So we did a 
huge amount of work to change that, with 
artists like Banda MS [and other regional 
Mexican acts]. We worked with them to 
make sure they understood the platform. 
We taught them how to use Spotify for 
Artists so they can leverage the decisions 
they take in making music. We’ve also 
been doing a lot of interesting campaigns 
in an effort to communicate off-platform, 
like digital campaigns and billboards. 
In Brazil we’re doing an enormous 
campaign right now with Pabllo Vittar.

Another big story this year is J Balvin, 
a Colombian, becoming the most- 
streamed artist on Spotify worldwide. 
Part of this story is this borderless 
consumption and the fact that you 
have so many users in Latin America. 
If you have more than 20 percent of 
the monthly users in the region, and 
consumption is happening here, that 
is a muscle that can propel any talent 
from Colombia, from Brazil, from 
Mexico, from wherever they sit, to the 

global charts. We do part of the work. If 
the story is working on a local level, if 
the user is accepting [the track], it will 
move up and be part of more and more 
playlists. But obviously, the labels [and] 
the promoters are doing their part.

At one point, I heard talk about a 
renewed focus on video. Is that still a 
priority?
It will always be part of what we want to 
do. But we also do a lot of development 
and original production when it comes 
to podcasts. We think that’s a very 
interesting part for us to lean into. We 
launched our first Spotify Original 
podcast around the World Cup. [Others 
include a podcast on] the student 
massacre in Mexico in 1968 and its effect 
on culture; Una a la Semana, which is 
about music anecdotes; and Eleição Na 
Chapa, about the Brazilian elections, 
in partnership with [local newspaper] 
Folha de São Paulo. El Chapo, a Vice News 
production in English and Spanish about 
the Mexican drug lord, launches Nov. 1.

What is your approach to inclusion? 
There is a “Swedishness” to what we do 
in the sense that, equal pay, for example, 
is a cultural and legal norm since 
generations back. For me, this piece is so

1 A framed Billboard 
article sent by Universal 
Music to thank Spotify’s 
Latin America team for 
supporting “Despacito.” 
2 Nygren’s laptop 
portfolio: “We live 
the brand.” 3 Mug for 
Trapperz, Spotify’s 
trap-dedicated playlist 
across the region.
4 Balvin’s certification, 
awarded in June, for 
amassing 48 million 
monthly listeners on 
Spotify.

natural and so tremendously important 
that I cannot understand why there is 
any kind of differentiation. That said, 
we have to make an effort if we want to 
have women on the staff side and on the 
platform. In leadership positions in Latin 
America, 57 percent of those are women, 
which is higher than the global average. 
We’ve done a super cool initiative in 
Brazil called Escutas Minhas, or Listen 
to Her. It’s a social-initiative campaign 
where we have female artists talking 
about women in music.

How do you deal with pricing in the 
region, especially with fluctuating 
currencies and devaluations?
In order to meet market demands and 
conditions, we continuously review our 
pricing in each market while looking 
at many variables. We charge in local 
currency, and we have a local price point 
that we adjust to local markets. We are 
[now] increasing our price in Argentina, 
for example.

What Latin music trends do you see on 
the horizon?
We’re going deeper into trap. That genre 
is being consumed a lot, and what’s 
happening in Argentina, in particular, is 
very important. In Mexico, we see more 
things going into pop. And then, also, the 
fusions of different genres. Latin music 
is not a genre. Latin music is music in the 
Spanish language. 0
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Martin Bandier and everyone at 
Sony/ATV Music Publishing congratulate 
Jorge Mejia on being named one of 
Billboard’s Latin Power Players.
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SOUNDS OF HOLLYWOOD

A New Scoring Feat
Amazon’s Homecoming features one of the most ambitious soundtracks ever. 
Why its music-obsessed director advised his team: “Let’s not freak out”

BY MELINDA NEWMAN

A
S SAM ESMAIL BEGAN CREATING 
the visual tone for his new Amazon 
series, Homecoming, he harked back 
to old-school thrillers. “The kind that 
don’t get made anymore,” he says. “You take 

your pick with [Alfred ] Hitchcock, [Alan ] 
Pakula, Three Days of the Condor, Marathon 
Man, the paranoid thrillers of the ’70s.” 

As shooting progressed on the half-hour 
drama starring Julia Roberts, which premieres
Nov. 2, Esmail provided his 
editors soundtracks from such 
like-minded films to patch in 
as a temporary score until a 
composer could replicate the 
mood. “Then I realized it’s a little 
unfair to ask any composer to 
ape these brilliant scores,” says 
Esmail. Instead, the Mr. Robot 
showrunner made the unorthodox 
decision to use only pre-existing 
scores for the program’s musical 
accompaniment.

That’s when things got complicated.
Using existing scores from movies such as 

The French Connection, Body Heat, Capricorn 
One, The Eiger Sanction and All the President’s 
Men involved clearing the music with all the 
original rights holders and figuring out a fair 
licensing price. Since these scores were mainly 
recorded by union musicians, it also meant 
working with the American Federation of 
Musicians to find the performers who played on 
the sessions to ensure they got paid.

Esmail (left) and 
Homecoming actor 
Bobby Cannavale.

Roberts (right) and 
Stephan James in 

Homecoming.

“About a week into production, the editors 
are cutting, I’m directing on set, I get this 
rather urgent call from a postproduction 
supervisor saying, ‘The editors need to have 
a conference call with you. They’re very 
concerned. They think they should add a music 
composer to the mix [for] additional music for 
certain scenes that they can’t find tracks for,’ ” 
recalls Esmail. He advised everyone: “ ‘Let’s 
not freak out. Let’s just dig deep and give it at 

ASC ’ s all-female songwriting camp at

NOTED Oct. 19 - 29

Faircraft Studio in Nashville on Oct. 17. From 
left: Ingrid Burley, Jillian Jaqueline and Blige.

New Deals
K-pop group 
Blackpink signed 
with Interscope 
Records in global 
partnership with 
YG Entertainment.

Miserendino as AEG 
Europe president.

Pandora named Brad 
Minor vp/head of 
brand marketing and 
communications.

least a month, and if we still have 
the problem, we’ll revisit.’ I think 
they firmly believed that they 
weren’t going to be able to pull off 
some of the scenes.”

Music supervisor Maggie 
Phillips says assembling only 
pre-existing scores was the “most 
time-consuming” project she had 
ever tackled, with her team trying 
an average of 25-30 scores for 
each scene. Up to six scores were 

used per episode, sometimes with multiple 
cues taken from each score. “It wasn’t just 
finding a score that works,” she says. “We had 
to keep a budget in mind.”

The initial plan was to use only orchestral 
music from ’70s films, but the playlist expanded 
with scores from movies as recent as 2015, as 
well as the addition of synth-based scores, 
including John Carpenter’s The Fog and Escape 
From New York. “There was one piece that we 
had to lose because the film studio didn’t own it 
and couldn’t tell us who did,” says Phillips. “We 

Rostrum Records 
signed rapper Rockie 
Fresh.

Pitbull left WME 
and signed with 
United Talent Agency 
for worldwide 
representation.

Columbia Records 
promoted Jay 
Schumer to senior vp 
marketing.

Media Alert
Deezer launched in 
the Middle East and 
North Africa.

called the composer. He said, ‘I 
did it 40 years ago. I have no clue 
who owns it.’ We had a lot of that.”

Music budgets range widely, 
from $25,000 to $150,000 
per episode for most shows, 
according to music supervisors 
surveyed by Billboard, but 
Homecoming started near the 
top range and then tacked on 
another 25 percent as the season 
progressed, according to sources.

“That’s my production value,” 
says Esmail. “I don’t have 
dragons, I don’t have period 
outfits. What I think is important 
is to spend it on music. It’s the 
heart and soul of the show.” O

DJ Oliver Heldens 
signed with RCA.

Theophilus London 
inked a publishing 
deal with Downtown.

Executive Turntable 
Gibson appointed
James Curleigh 
president/CEO.

Universal Music 
Group named Giles 
Martin its first 
head of audio and 
sound, and Jaime 
Weston executive vp 
consumer marketing.

Doug Ford left his 
role as Spotify’s head 
of music culture and 
editorial.

Alex Hill was 
named successor 
to the retiring Tom

Drake and Scooter
Braun became 
co-owners of 
esports company 
100 Thieves.

ASCAP hosted 
its first all-female 
songwriting camp 
with Mary J. Blige.

Obits
Baltimore rapper 
Nick Breed was 
fatally shot at 24.

Electric Picnic 
founder John 
Reynolds died at 52.

Country singer 
Freddie Hart died 
at 91.

New Orleans rapper 
Young Greatness 
was shot and killed. 
He was 34. ES
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EAR WALTER

BEST WISHES

SIMON

AND YOUR FRIENDS AT

CONGRATULATIONS ON 
THIS WELL DESERVED HONOR



on the

SCENE

Brazilian singer Anitta gave 
a vibrant rendition of her 
latest single, “Medicina,” 
which won favorite video 
of the year at the Latin 
American Music Awards.
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Leslie Grace and Roselyn Sanchez hosted the

that stands with victims of abuse

4

ELEMUNDO

fïÿTTW
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throughout the evening: A quintet of women
Aracely Arambula, Becky G, Gloria Trevi,

LOS ANGELES, OCT. 25

ANITTA, 2, 6: RICH FURY/GETTY IMAGES. 1: JESSE GRANT/TELEMUNDO/NBCU PHOTO BANK/GETTY 
IMAGES. 3: ALBERTO RODRIGUEZ/TELEMUNDO/NBCU PHOTO BANK/GETTY IMAGES. 4: JC OLIVERA/ 
TELEMUNDO/NBCU PHOTO BANK/GETTY IMAGES. 5: FREDERICK M. BROWN/GETTY IMAGES.

Latin American 
Music Awards

1 Latin AMAs co-host Becky G won two awards: favorite female 
artist and favorite urban song for her “Mayores” (“Older”) 
collaboration with Bad Bunny. 2 Maluma accepted the 

Extraordinary Evolution Award onstage. 3 Prince Royce and 
. Ludacris joined Pitbull (center) for their live-performance

, debut of “Quiero Saber” (“I Want to Know”). 4 Co-host Grace 
on the red carpet. 5 From left: Christopher Vélez, Richard 

i. Camacho, Erick Brian Colón, Joel Pimentel and Zabdiel 
de Jesús of CNCO in the press room. 6 Farruko brought 

= the fiery energy of his native Puerto Rico for his
“Inolvidable” (“Unforgettable”) 

performance.

THE HOTTEST LATIN MUSIC ARTISTS TOOK OVER 
the stage of Hollywood’s Dolby Theatre for the 
fourth annual Latin American Music Awards. CNCO 
and Ozuna were the big winners of the night, 
taking home three awards apiece, including favorite 
duo or group for the former and album of the year 
for the latter’s Odisea. But despite the male victors, 
the ceremony showcased female empowerment

proceedings. Daddy Yankee, accompanied by an 
orchestra, honored breast cancer survivors with 
his performance of “Yo Contra Ti” (“Me Against 
You”), and Trevi delivered a powerful and personal 
speech about the #MeToo movement before live- 
debuting her anthemic “Ella Soy Yo” (“I Am Her”)

—BILLBOARD STAFF 1



7 DAYS on the SCENE

2

Mala Luna
SAN ANTONIO, OCT. 27-28

3

1 Headliner Tyler, The Creator held a 
portrait of himself on Oct. 27. 2 Cardi B 
headlined on night one. 3 Smokepurpp 
(left) and BlocBoy JB shared a laugh 
backstage on Oct. 28. 4 Saweetie 
rocked a country-inspired outfit on 
day two. 5 Lil Pump performed on 
Oct. 28. 6 Young Thug energized the 
crowd on day two.
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1 Tom Morello honored police-shooting victim Philando Castile at the fourth annual benefit concert. 2 Normani 
posed on the red carpet. 3 Lauryn Hill performed her classics. 4 Teyana Taylor delivered a dance-filled set.

TIDAL X
BROOKLYN, OCT. 23

_ _ _ _ _ _ I_ _ _ _ _ _ _ _ '
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ON BEING NAMED BILLBOARD’S LATIN 
EXECUTIVE OF THE YEAR!

FELICIDADES CAMPEON POR ESTE LINDO RECONOCIMIENTO 
ES FRUTO DE Tü PERSEVERANCIA Y TENACIDAD 

ME SIENTO FELIZ Y AGRADECIDO DE TENERTE COMO MANAGER 
PERO MÁS AUN COMO MI AMIGO. FELICIDADES WALLIEI!

JUAN LUIS LONDONO

MALUMA



R r M AYS on the SCENE7

4

5

6

1 Rita Ora went as Post Malone to the KISS Haunted House Party at SSE i
Arena, Wembley in London on Oct. 26. 2 G-Eazy, dressed as Two-Face, 
performed at Stillhouse’s Night of the Fallen Halloween Party at New York’s 
Marquee Nightclub on Oct. 27. 3 Rande Gerber (left) and Dave Grohl attended 
the Casamigos Halloween Party in Beverly Hills on Oct. 26. 4 Harry Styles 
channeled Elton John at the Casamigos Halloween Party. 5 Joey Fatone 
(left) and Izabel Araujo as The Shining 's Grady twins at CATCH Las Vegas on 
Oct. 27. 6 Eve visited Knott’s Scary Farm in Buena Park, Calif., on Oct. 24.

1

Voodoo Fest
NEW ORLEANS, OCT. 26-28

1 Poppy dressed as Marie Antoinette on Oct. 28.
2 Mumford & Sons’ Marcus Mumford (left) and Ben 
Lovett performed on Oct. 26. 3 Lizzo as Sailor Moon 
on Oct. 27. 4 Ty Dolla $ign on Oct. 27.



FELICITACIONES

billboard s latín
POWER PLAYER 
EXECUTIVE OF 
THE YEAR

MÆ

“El hombre que trabaja 
para el artista muestra 
su nobleza y su verdadero 
amor por la industria. 
Gracias Walt por hacer 
equipo con nosotros.”

CARLOS VIVES



CONGRATULATES BILLBOARD 
LATIN POWER PLAYERS 2018

ALEX MIZRAHI 
LUANA PAGANI

ROB MARKUS 
RICHARD LOM 

JORGE JUAREZ
AVID WE ST 
JAORBUELA

T

• • r|

r>

T TV
THANK YOU FOR ALL THE SUPPORT YOU'VE SHOWN US!

NEDERLANDERCONCERTS.COM

NEDERLANDERCONCERTS.COM
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Geiger photographed 
Oct. 8 at The Friend in 
Los Angeles. Hear her 
talk about working with 
Mendes and more at 
billboard.com/videos.

BY STEVEN BLUM 
PHOTOGRAPHED BY BRIGITTE SIRE

W THE PULSE 
' , OF MUSIC 

RIGHT NOW

BEGIN AGAIN
Singer-songwriter Teddy Geiger left her teen-heartthrob 
days behind after coming out as transgender, all while 
co-writing hits for Shawn Mendes and recording a new album

NOVEMBER 3, 2018 | WWW.BILLBOARD.COM 31
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the beat
TEDDY GEIGER’S EYELIDS FLUTTER AS SHE 
repeats the phrase, “My mother makes marvelous 
meals.” Here at a Vietnamese restaurant in Los 
Angeles’ Silver Lake neighborhood, she’s deep 
inside herself, trying to decipher which octave feels 
most comfortable, most true to who she is. After 
hovering in a helium-high range, she lets her voice 
drop into a lower, but still fem, register.

“If I let it settle here, this feels pretty natural,” 
she decides, taking a long sip of her iced tea. 
Constantly monitoring the femininity of her 
voice, she notes, is “a real pain in the ass.”

Geiger, who was marketed as a teen heartthrob 
in the mid-2ooos, presents differently these days. 
It has been a little over a year since she revealed 
to her fans that she was transgender, which 
she announced with a post on Instagram. She 
did so while co-writing chart-topping hits with 
Shawn Mendes, including “There’s Nothing 
Holdin’ Me Back” and “In My Blood,” as well as 
landing placements on the Billboard Hot 100 for 
One Direction and 5 Seconds of Summer.

Seemingly overnight, the 30-year-old artist 
may have become the most influential person in 
music production who also happens to be openly 
trans. But she’s still trying to figure out what 
exactly that means. “When people tell me that, I 
feel like Cuba [Gooding Jr. ]’s character in Jerry 
Maguire, who says, ‘I just want to play football!’ 
I’m like, ‘I just want to make songs!’ ”

On Nov. 9, Geiger will release LillyAnna, an 
album named after a pseudonym she used on the 
internet during her teenage years. It’s her third 
album and first as an out transgender woman — 
an eclectic, experimental pop record that explores 
topics like cults and using drugs to find a more 
authentic self. She began recording the album 
before transitioning, but Geiger is still hesitant to 
ascribe the sound to a specific state of mind — it 
was more like a “cloudy” feeling, she says, of 
being close to knowing what she needed to do for 
herself to feel at home in her body, but not sure 
how she would get there. “It feels like a lifetime 
ago,” she says now.

Geiger explains that the timing seemed right,

particularly in an era when pop culture’s idea of 
gender identity and expression is evolving. She 
has long wrestled with her own gender identity. 
Before becoming a behind-the-scenes hitmaker,

of who I was publicly was so solidified. You’re 
that person. And it wasn’t even close to a true 
representation of where I was in my life.”

Meanwhile, her body was changing — a
she was packaged as a 
teenage sex symbol. Her 
2006 debut, Underage 
Thinking, reached No. 8 
on the Billboard 200, 
and she dabbled in
acting with a supporting 
role in the 2008 film 
The Rocker. But fame 
was a straitjacket.
Geiger chafed at 
wearing Ed Hardy and

“ That image of who I 
was publicly was so 
solidified. It wasn’t a
true representation of 
where I was in my life.” 

—Geiger
other boys’ clothes that she found ugly, as well 
as the expectation that she would maintain a 
wholesome image.

“It made me look at myself from the outside 
in, if that makes sense,” she recalls. “That image

Im Voting Because...

process she “wasn’t 
loving.” (In her younger 
years, Geiger would 
sometimes be mistaken 
for a girl at sleepovers.) 
As she began dating, she
found it even harder to 
be her authentic self. 
Whenever she had a 
new girlfriend, she was 
always acutely aware of 
that one drawer with all

of her most comfortable, feminine clothing, and 
what might happen if it was discovered.

It took until very recently for Geiger to find the 
confidence to share her true identity with family 
and friends, and even leading up to LillyAnna she 
was being treated for anxiety. “I was really scared 
at first,” she says. “I kept things vague, like, ‘So, 
I’ve been thinking about... if maybe someday... I 
would... transition.’ But as soon as I realized how 
supportive everyone was, I was like, ‘Yeah, let’s 
do this as soon as possible, please, thanks.’ ”

Falling in love with Schitt’s Creek star Emily 
Hampshire helped nudge the door open 
further. (They announced their relationship in 
an Instagram post in August.) Still, says Geiger, 
identity is a “weird” thing, particularly when you 
have to constantly meet with doctors to actualize 
your gender, or train your vocal chords to rest 
effortlessly in your ideal octave. Above all, it’s 
difficult to be confronted, over and over again, by 
the gulf between the self you want to project and 
the one you think you’re currently projecting.

“I realized the other day, like, ‘Shoot, I’ve been 
working super hard on transitioning,’ ” she says. 
“Which is great, but I’m also excited for a day 
when it’s not something that I have to actively 
think about.” Geiger is optimistic about taking on 
this process in public, and today, feels a spark of 
hope: “There’s just so much more freedom now.” O

As President Donald Trump’s policies on transgender rights, immigration and gun safety continue to polarize the
nation, artists share why they’re more inspired than ever to vote in the midterm elections on Nov. 6

Kesha

'Our generation 
can force our 
government to 
focus this country 
back toward the 
principles it was 
founded upon: 
equality and 
freedom for all.”

H Dan Reynolds

“If I want a 
progressive, safe

' future, I must 
vote. Otherwise, 
my words on 

Twitter, Facebook 
and the stage are 
meaningless.”

Brandi Carlile

“I have a
\ family

- ' exclusively
/ comprising

/ women,
I LGBTQ people, 

one immigrant 
and two

little girls.”

Bethany 
Cosentino

“I want to 
protect the 
rights of my 
bodyand 
the bodies of 
all women.”

—GIL KAUFMAN
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John Legend, Gwen Stefani and►

BOYS
TO MEN

ask

. Pentatonix. But with the holiday
r itself over two months away, what’s

On Oct. 26, the first major crop of 
Christmas releases arrived, from

“Some things you remember more than others,” says Adam “Ad-Rock” Horovitz, who, 
along with Michael “Mike D” Diamond, are the surviving members of seminal hip-hop trio 
Beastie Boys. It helps explain why it took them so long to assemble Beastie Boys Book, 
a newly published 571-page memoir about the group’s rise that features photos, lists, 
diagrams, illustrations and contributions from famous friends like Amy Poehler and 
Wes Anderson. The tome is sprawling, discursive and bittersweet, following third Beastie 
Adam “MCA” Yauch’s death from cancer in 2012. Diamond and Horovitz, both 52, discuss 
how the book stands as an affectionate, moving tribute to both MCA and their legacy.

Why are Christmas 
albums released the last 

weekend of October?

BILLBOARD ( 
anything .

What was the early driving force 
behind the book?
DIAMOND The inception happened 
when [Yauch] was still alive, 
and we were working on a record 
at the time. He was really 
inspired by and loved The Who’s 
The Kids Are Alright film. He 
started moving the puck along on 
that, saying, “We should start 
doing something like this.”

What was the emotional state 
going through it?
HOROVITZ The whole thing is 
abstract. There were days when 
everything was fun, there were 
days when everything was sad and 
reflective — “can’t talk about 
this right now” kind of thing.

How did you choose who would 
contribute guest essays?
HOROVITZ The first person we 
thought to ask was [art critic/ 

poet] Rene Ricard, but then he 
passed away. [Chef] Roy 
we’re friends, and he’s 
cook, and we talk about 
so much in our records,

Choi, 
a great 
food
so we

thought, “Let’s add a cookbook. 
We asked [writer] Luc Sante, 
who is so eloquent, to write 
his thing, saying the city is 
a mixtape. It was like having 
guests on a record — like, Amy 
Poehler is Offset.

As you were making the book, 
were there any stories that you 
wish Yauch could have added? 
DIAMOND There was so much 
childhood stuff. Yauch would 
always have these crazy, “This 
time that so-and-so and I...” 
stories that formed him. He 
was a guy who just embraced 
experiences, and that was 
something we tried to get across 
in the book.

From left: Yauch, 
Diamond and Horovitz 

in Chicago"11"" 
Below: Onstage a

2007 Montreux ¿a« 
Festival in Switzerland.

Beastie Boys were a product 
of a specific time and place: 
early-’80s New York. Why 
was that a 
history? 
DIAMOND We 
it was all 

special moment in

were teenagers, and 
unfolding before

our eyes. All the music was 
happening in one place — a 
salsa club here, a hip-hop club 
over there, a jazz club over 
there. Now, of course, it’s all 
on everyone’s phones.
HOROVITZ I feel like every 
generation feels the same 
thing. I’m sure Migos is psyched 
that it’s 2018. The internet
is definitely a line in the 
sand. It has to be. It’s so
massive. It’s not like, “Back 
in my day we didn’t have 
electricity, and now you kids 
do have electricity,” but it’s 
pretty fucking major.

—MARK RICHARDSON

TOVE LO’S Tove Lo

FAVORITE
THINGS
Tove Lo soundtracked dancefloor 
debauchery and heartbreak on the 
club-ready Blue Lips in 2017. On 
Oct. 19, she turned the album into 
a short film of the same name that 
follows two friends on a party-fueled 
road trip. For the 31-year-old singer, 
that journey doesn’t have an end in sight 
as she works on her fourth LP. Even when 
she has rare downtime at home, a few 
items help her keep the celebration going.

...in her kitchen
“I always have champagne in the 
fridge because there’s always a reason 
to celebrate. Either this organic one 
called Bellissima, or Veuve [Clicquot].”

...in her makeup drawer 
“Glitter jars. I’m not great at doing 
my own makeup, so it’s a good savior 
when I can just throw that over my 
eyes. I usually bring it on tour and 
when I go out dancing. It makes 
everyone happy.”

...in her handbag
“I have this little bag of crystals. It’s 
supposed to help you deal with bad 
energy. It always gets taken in [airport] 
security, and they’re like, ‘Is this a 
weapon?’ And I’m like, ‘No, it’s an aura
cleanser!’ ” —TATIANA CIRISANO

the rush? “The straight answer is the 
physical market, ” says John Fleckenstein, 
co-president of RCA Records, Pentatonix’s 
label. “Christmas albums tend to be 
multigenerational, and thus, they skew 
very heavily on the physical side.”He 
explains that in the United States, stores 
like Target and Walmart start holiday 
in-store marketing and positioning 
around Nov. 1, “so anybody who’s going 
for a broad-base national play with 
their album will need to get a physical 
version into stores by the end of October.” 
Pentatonix’s previous Christmas release, 
2017s A Pentatonix Christmas, hit No. 1 
on the Billboard200, and now, according 
to industry forecasters, its latest arrival, 
Christmas Is Here!, which RCA released 
Oct. 26, could earn around 15,000 
equivalent album units in the week ending 
Nov. 1. “We’ve been doing this for four 
years with these guys,”says Fleckenstein. 
“They are a force at this point.”

—LYNDSEY HAVENS BE
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Shinoda at work on the 
Art Wall at the Pop Art 
Show in Santa Monica, 
Calif., on Sept. 27. He 
created a site-specific 
mural during the exhibit 
where attendees were 
encouraged to add their 
own touch, much like he’s 
now doing on tour.

The company of 
Harry Potter and the 
Cursed Child at the 

Lyric Theatre in New 
York. Inset: Heap.

‘Art Therapy Is A 
Very Real Thing’
Following the death of Linkin Park's Chester Bennington in July 2017, the band’s 
co-founder Mike Shinoda didn't slow down. Instead, the 41-year-old got to work on 
Post Traumatic, his first album under his own name, which he released in June, as well 
as a renewed outlet of expression: painting. “I was using [music and painting] as a diary. 
There's something therapeutic, but also autobiographical, about both,” he says. Shinoda, 
who graduated from the ArtCenter College of Design in Pasadena, Calif., in 1998 (where 
he studied illustration and graphic design), created a series of 10 evocative paintings 
that explore his love of street art — one of which he used for his album cover. He credits 
his creative output with playing a significant role in helping him process the loss of 
Bennington, which is why he has continued to create even while on his first solo tour. Since 
the tour's kickoff on Oct. 10, Shinoda has offered VIP mural workshops ahead of each 
show. “Art therapy is a very real thing,” he says. “It's a phenomenal tool.” —adrienne gaffney

HMD

How To Record Like A Wizard
Imogen Heap created 100 music cues for the play Harry 
Potter and the Cursed Child, the latest installment in 
J.K. Rowling's universe, which tells the story of a grown-up 
Harry and his son. The show, split into two segments 
and clocking in at five hours, is running in London and onw\ 
Broadway. On Nov. 2, the 40-year-old Heap will release The

Music of Harry Potter and the Cursed Child, a further 
evolution of her work for the stage. Free of dialogue 

and sound effects, the 42 tracks are divided into 
‘ four suites representing the different acts, for 

I which she tapped into “different sound worlds” 
. . by following a few steps.

Much of the Cursed Child 
score was adapted from 
Heap’s catalog. "The kind of 
density of variety that they 
wanted in the play, and the 
depth of production of the 
types of pieces of work they
wanted, I would not have been 
able to do that if I’d started 
from scratch,” she says.

1. RECYCLE MATERIAL
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The album 
artwork for Post 

Traumatic.

Of “Trial and Error” (above), Shinoda says, “I know 
that as I was dealing with the things that happened 
a year ago, I was sorting through a lot of those 
[emotions] in my work.”

|

Shinoda has long been 
inspired by anime and 
comics, and cites visual 

। artists Haruki Murakami, 
James Jean and KAWS as 
inspirations. His recent 
work, which includes 
“Connected” (left), uses 
mixed media: collages 
of photos, ripped paper, 
drawings and painting. 
He then adds layers of 
acrylic, ink, charcoal and 
spray paint.

“Conceptually, some of 
the pieces are more of 
a Rorschach test,” says 
Shinoda of his new series, 
which includes “Visions” 
(left). “They weren’t 
intended to be highly 
analytical or communicate 
a specific story, but I know 
what I was thinking about 
while I was making them, 
and it’s there inside the 
piece. You can just feel it.”

Tweedy at Wilco’s , i
Loft in Chicago. .j

MY SCENE: CHICAGO

TWEEDY’S TRIED- 
AND-TRUE
The Wilco frontman lists the 
hometown artists who have 
influenced him the most 

“Rock’n’roll memoirs are a low- 
stakes literary genre,” says singer
guitarist Jeff Tweedy. Naturally, he 
wrote one himself: Let’s Go (So We 
Can Get Back): A Memoir of Recording 
and Discording With Wilco, Etc., 
out Nov. 13. “I wanted to temper 
my literary aspirations,” he adds, 
“and have it feel conversational 
to anybody who’s interested in 
sitting down and talking to me.” 
The result is an open and often 
humorous account of his southern 
Illinois childhood, the adoption of 
Chicago as his home, parenthood and 
addiction. Tweedy, 51 and sober, 
will follow his nonfiction debut 
with a new solo album, Warm, due 
Nov. 30. He says, “I tried to pick 
the songs where I could feel in the 
room that people were listening.”

FAVORITE LEGEND:
HOWLIN’ WOLF
“I ask myself in the studio, 
‘Would Howlin’ Wolf give a 
shit about this?’ Because 
the answer is almost always

no. He was such a raw talent that
there was no concept of failure. I 
could’ve picked a million people 
from the Chess Studios era, but I’m 
most inspired when I listen to him.”

FAVORITE ESTABLISHED 
ARTIST: MAVIS STAPLES 
“Anybody who comes into 
contact with Mavis [leaves] 
feeling like they’re lucky. 
She has that effect on

people. She’s such a great presence 
in my life. The only thing I wish 
is that more people were paying 
attention to her all the time. Even

2. CARRY YOUR TOOLS AROUND 3. RECORD ON THE GO 4. DON’T GET TOO ATTACHED

though she’s killing it out there 
and has a lot of people’s ears, it’s 
less than I feel she deserves.”

Heap’s “secret weapon” 
was developed just in time. 
Virtual instruments company 
Soniccouture visited herjAWA 
studio and created digital 
versions of her favorite 
“weird” instruments, like the 
mbira and the Marxophone, 
which has tiny hammers that 
bounce off strings.

The evolving nature of the 
play meant that Heap was 
recording vocals right from 
her seat as rehearsals were 
unfolding: “When everyone 
went off to lunch or left in the 
evening, I’d sing some vocals 
directly into my computer 
and then would work away 

i with those."

Heap had to get accustomed 
to the collaborative environment 
of theater. “You’ve just got 
to give in if someone thinks 

[ something isn't working,” 
she says. “It might be your 
favorite, favorite thing. And 
you've got to learn not to 
be precious.”

—ESTHER ZUCKERMAN

FAVORITE RISING ACT: OHMME 
“Where a lot of acts use 
the guitar in ways that 
diminish the instrument, 
[the rock duo of Sima 
Cunningham (left) and Macie

Stewart] play in an atypical way that 
highlights it. And live, they’re 
just freaks, a machine. They’re 
doing something bold and imaginative 
with their voices that I don’t think
I’ve heard before.” —JOSH TERRY

SHINODA: ANA GINTER. ARTWORK (3): FRANK MADDOCKS. HEAP: EMILIO MADRID-KUSER. STAGE: MATTHEW MURPHY. TWEEDY: MARK GREENBURG. 
WOLF: MICHAEL OCHS ARCHIVES/GETTY IMAGES. STAPLES: TAYLOR HILL/FILMMAGIC. OHMME: DAVID A. SMITH/GETTY IMAGES. NOVEMBER 3, 2018 | WWW.BILLBOARD.COM 37
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LIFESTYLE

Deck The 
Halls Like A
Rock Star Clockwise 

from top left: 
Lopez, Aguilera, 
John,Cherand 
Osbourne.

How do Elton John, Jennifer Lopez and Luke Bryan decorate 
for Christmas? Usually with the help of their go-to interior 
designers. A few of those experts share how to create a 
picture-perfect atmosphere by following this year’s biggest 
trends in trees — and avoiding holiday clichés

BY ADRIENNE GAFFNEY

CHOOSE A THEME
Jeff Andrews, who has worked 
with Ryan Seacrest and the 
Kardashians, says locking down a 
motif is the first step for designing 
a tree. “Think of something that’s 
outside the box, like decorating with 
all-natural feathers,” says Andrews, 
author of the upcoming book The 
New Glamour: Interiors With Star 
Quality. “Then tie your tree in with 
how you wrap your presents [so 
there’s a] common thread through 
your whole holiday experience.”

HIT THE FLORIST
Martyn Lawrence Bullard’s 
clientele, which includes Elton John, 
Cher, Christina Aguilera and Ozzy 
Osbourne, favors adorning trees with 
real flowers. “You create unbelievable 
magic, as well as a wonderful smell, 
if the flowers are fragrant, like 
narcissus,” he says. Bullard suggests 
putting them in small water vials, 
usually offered for cheap from a 
florist, and simply inserting them 
into the tree: “It creates an impactful, 
high-glamour look.”

KEEP IT SIMPLE
Thom Filicia has created Christmas 
displays for Jennifer Lopez and 
Radio City Music Hall in New 
York. Lately he has noticed a move 
toward less flashy holiday décor in 
favor of a more homey feel. “I did 
one tree that was made with all 
Scandinavian handmade natural
wood pieces [with] beautiful red 
leather strings,” says Filicia. “We 
also used real candles clipped on 
to it. It was pretty because it was 
so simple.”

TRY A TONAL APPROACH
Nashville designer Chad James, a 
favorite of Luke Bryan and Rascal 
Flatts ’ Joe Don Rooney, says that 
recently, “I see a lot of [people] using 
different shades of green together.” 
He advises clients to decorate with 
plants that don’t scream Christmas, 
like succulents or ferns. For those 
with a blue spruce tree, James 
suggests grassy green moss and 
dark green magnolia. “There’s 
something very beautiful about 
tone on tone.”
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Two ‘Years’ Later
After breaking out with “7 Years” in 2016, Lukas Graham finds a new maturity

Lukas Forchhammer never expected to be 
a Grammy contender. But after his band, 
Lukas Graham, dropped the sweeping 
midtempo ballad “7 Years” — which 
became the fourth top-selling digital song 
in the United States in 2016, according 
to Nielsen Music — it earned three nods, 
including record and song of the year, 
pitting the act against Beyonce and Adele.

Forchhammer was shocked by the 
recognition but still disappointed when 
he left the awards show empty-handed. 
“My girlfriend reprimanded me: ‘Get your 

act together and celebrate the fact you 
were nominated,’ ” recalls the 30-year-old 
frontman. “She was, of course, completely 
right. How could I be mad about 
something that [was never] mine?”

So when the band, which includes 
drummer Mark Falgren and bassist 
Magnus Larsson, regrouped to record 
its recently released third project, the 
soul-pop 3 (The Purple Album) — the 
color is a nod to Forchhammer’s daughter 
Viola — it took an unexpected approach. 
“Instead of, ‘Can we do it again?,’ we tried 

to focus on, ‘What are we good at?’ ” says 
Forchhammer.

He swapped songs about booty calls 
and crushes on sex workers, which 
appear on the group’s self-titled U.S. 
debut, for lyrics that cover his current 
reality as a father and fiancé in his 30s 
(“I wish I could be a stay-at-home dad,” 
he sings on “Lullaby”). The approach is 
working — lead single “Love Someone,” an 
acoustic-pop track, has risen to No. 20 on 
Billboard's Adult Top 40 chart.

“I’m more confident in this moment,”

says Forchhammer. “No matter how good 
or bad [the reception is to the album], I’ve 
been a good father through it. I’ve been 
good at taking care of my family.”

But even with his new perspective, 
Forchhammer hasn’t entirely let go of the 
past. “We still have a lot to conquer,” he 
says. “We never won that Grammy.”

—CAMILLE DODERO
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THE ANTI-LABEL LABEL■ ■ M ■■■!
PUBLISHING MAVERICK KOBALT RAISED $150 MILLION TO GET INTO THE LABEL SERVICES GAME AND SNAP UP TODAY’S RISING STARS. CAN IT 
SUPPORT THOUSANDS OF “MIDDLE CLASS” ACTS WITHOUT TAKING THEIR COPYRIGHTS? By Dan Rys Photographed By Andrew Hetheringtoi

WILLARD AHDRITZ IS LOUNGING IN HIS 
brightly lit office in Manhattan’s West Village, a 
jazz record spinning on a turntable in the middle 
of the room. The Swedish-born executive is 18 
years into his reign as founder/CEO of publisher 
and rights administrator Kobalt, and though his 
big-spending company hasn’t turned a profit to 
date, he’s oozing confidence about his latest, 
$150 million bet: AWAL, a full-service recorded- 
music company offering marketing, promotion, 
A&R, distribution and licensing for some 25,000 
artists ranging from industry vets like Nick Cave 
to emerging acts such as Rex Orange County, 
Little Simz and Kevin Garrett.

“It was time for the global streaming label,” 
says Ahdritz, who named his first CEO of 
recorded music, Lonny Olinick, in January; 
rebranded Kobalt’s recorded-music division 
under the AWAL umbrella in March; doubled the 
label-services staff; and acquired independent 
radio-promotion company in2une in June. “You 
saw what happened with Chance the Rapper. 
Now it’s possible to break out bands in the 
streaming world.”

Not that it’s going to be easy: Kobalt is just one 
of many companies now jumping into the label 
game as streaming revenue rises. Intensifying the 
competition, Spotify has started inviting artists 
to ditch these very label-service providers and 
upload their music straight onto its fast-expanding 
platform. (Spotify’s new deal with DistroKid will 
soon allow artists to use Spotify to place their 
music directly on other platforms, too.) Making 
money, meanwhile, will be even harder for Kobalt 
than its label rivals because of Kobalt’s guiding 
principle and most seductive selling point: It lets 
artists keep full ownership of their copyrights.

But the excitable and verbose Ahdritz, 54, 
believes his timing is perfect, and unlike his 
major-label competitors, he’s glad that some of 
his AWAL artists have been experimenting with 
Spotify’s direct-upload feature. “Kobalt was 
designed for this moment,” says Ahdritz, rattling 
off a series of predictions he has made over the 
past decade that have since come true, such as 
the dominance of streaming. “We are here to 
service creators — it’s very simple.” (“If you’re 
humble, it’s difficult to blow your own trumpet,” 
he adds with a smile.)

Indeed, Ahdritz has been planning for this 
moment for years. In 2012, Kobalt purchased 
AWAL — short for Artists Without a Label — a

Olinick (left) 
and Ahdritz 
photographed 
Oct. 24 at Kobalt 
in New York.



Europe-based digital distributor that quickly 
became an incubator of sorts for Kobalt’s fledgling 
artist/label services division, separate from its 
primary publishing administration business. At 
the time, Spotify had been available in the United 
States for just six months, and streaming was still 
largely a foreign concept stateside. But Ahdritz 
saw how streaming’s growth could position 
Kobalt to help more performers make a living 
independently, just as the company was already 
doing on the publishing side for star songwriters 
like Thom Yorke and Rufus Wainwright.

The sales pitch to label clients, just like 
publishing clients, was simple: ownership. “As 
the artist, you keep ownership, and that’s the 
fundamental difference,” says Kobalt chief 
marketing officer Ryan Wright. “We invest in your 
vision. It’s just a different way of looking at it. It’s 
your music, and we’re investing in your music and 
your career. So you have freedom and control.”

AWAL is the anti-label in other ways, too: 
Its executives love YouTube (for turning music 
videos from loss leaders into revenue generators) 
and cater to what they call music’s “middle class.”

Kobalt’s artist
friendly deal 
structures have 
frustrated its major
label rivals, driving 
up the price of 
signing talent. The 
company won’t share 
specifics except to 
say that the splits 
are, “if not opposite, 
definitely close to it,” 
according to Wright.

That suggests 
AWAL is paying out 

KOBALT WAS
DESIGNED FOR 
THIS MOMENT.

—AHDRITZ

as much as 80 percent of streaming revenue to its 
artists — as Ahdritz estimates it, eight times more 
than the traditional record deal would allocate. Of 
the $150 million investment, Ahdritz says much 
of it went toward artist advances, which range 
from thousands to millions of dollars per signee, 
while Olinick says he was able to double his team, 
bringing in executives from the major-label 
system and digital streaming platforms.

In the year that ended June 30, 2017, Kobalt’s 
revenue grew 23.5 percent over the prior year, but 
its losses ballooned, too — up nearly 70 percent, 
to $34.8 million. Between its music divisions and 
its Kobalt Capital investment fund, the company 
has raised over $1 billion through the years 
from the likes of Google Ventures and Hearst, 
leveraging its investments in publishing catalogs 
to pay off its debts.

Ahdritz sees Kobalt playing the long game, 
sacrificing short-term payouts for eventual 
domination. It’s the same story Spotify is selling 
to its investors in the stock market: Once we take 
over, once we become indispensable, you’ll see 
your return on investment. As Ahdritz says, “You 
don’t build a global business overnight.”

KOBALT BEGAN OFFERING LABEL SERVICES TO 
artists in 2013, but it wasn’t until January of this 
year when Ahdritz decided it was time to, in his

GROOMING BY LAURA COSTA AT ENNIS 

words, “push the button,” promising 100 new 
hires to go all in.

“To me, AWAL is, if you were starting a recorded- 
music company from scratch today, what would you 
create?” asks Olinick, a former artist manager and 
major-label veteran who joined Kobalt in 2016 as 
chief of strategy. “For us, it’s about having the kind 
of capabilities that meet the needs of the best artists 
in the world who are looking for an alternative 
business model, who are looking to control their 
rights, who are looking for full transparency in their 
data, but who aren’t looking to trade down on the 
quality of the service that they’re getting.”

Already, AWAL has had success with artists 
like Lauv, whose song “I Like Me Better” was 
released through AWAL in May 2017 and, through 
a partnership with Spotify and a radio-promotion 
campaign with AWAL, reached No. 7 on Billboard’s 
Mainstream Top 40 chart and No. 27 on the 
Hot 100. And AWAL has attracted talent away 
from the major labels, signing deals with artists like 
deadmau5 and Laura Marling.

“To simultaneously trust an artist to make the 
record they want to make while also committing to

supporting it is such a 
rare find in the music 
industry,” says Betty 
Who. Nine months 
ago, the dance-pop 
singer-songwriter 
signed with AWAL 
after a stint on RCA. 
“They are as equipped 
as any major label to 
support my career.”

AWAL is proud 
that some of its 
acts have taken 
part in Spotify’s

direct-to-artist initiatives: Lauv, for example, 
received marketing and editorial support as part 
of Spotify’s RISE program; DJ-producer Michael 
Brun, meanwhile, took part in Spotify’s direct
upload beta program, with AWAL’s blessing. 
Olinick sees AWAL’s role as “complementary” 
to what Spotify is doing, rather than adversarial, 
adding that “it’s all about artist empowerment.”

“We see it not changing our role,” he says, 
“which is really to distribute across all platforms 
and generate insights across all platforms, to 
provide services on and off the platforms, to 
provide marketing services and radio services 
and physical distribution and synch licensing, to 
provide analytics across different platforms, to 
provide funding.”

After waxing philosophical for a stretch about 
the global opportunities for growth in the music 
business, Ahdritz stops himself. He had been 
out each of the past few nights — the T.J. Martell 
Foundation dinner in Manhattan on Monday; 
Nine Inch Nails at Kings Theatre in Brooklyn on 
Tuesday; Robert Glasper at the Blue Note in the 
Village on Wednesday — and hadn’t gotten much 
sleep. But sometimes, he explains, that’s the biggest 
reward. “What I’m proud of is that yesterday I got a 
hug from a great jazz musician,” he says of Glasper, 
his publishing client since 2015. “To be a true, 
trusted partner? That’s what I do it for.” O
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K
KANE BROWN’S MODEST SUITE HERE AT THE DOWNTOWN 
Los Angeles Westin is quiet but for the buzz of clippers 
currently freshening up the country sensation’s fade. It’s the 
night of the American Music Awards (AMAs), and Brown, 
nominated in three categories, sits nervously at a desk while 
CT, his barber, scuffs around on the beige carpet in a pair of 
Gucci slides.

Brown’s manager Martha Earls swipes glasses from the 
bathroom for a champagne toast while his stylist smooths 
out a purple tie-dye jacket. There’s some debate over 
whether Brown should wear a hat on the red carpet. The 
man himself is in favor — “I just want to feel like me,” he 
says — but Earls carries the day when she suggests it’s better 
to “show off the fade.”

Tonight is the latest Big Deal in a short career full of 
them. It’s Brown’s first awards show outside of country 
ceremonies, and fans of all genres vote to determine the 
winners, which is good news for an artist who made his 
name through a series of viral YouTube country covers. 
(Billboard’s part company, Valence Media, also owns dick 
clark productions, which produces the AMAs.) “I just think 
it’s going to happen,” says Nikki, a member of Brown’s 
management team. She’s wearing Kane Brown merchandise 
head to toe, including her slippers. “I wonder who you’re 
going to be standing next to on the carpet. Cardi? Migos?”

Brown shrugs. “I can’t really talk right now,” he says, 
pointing to the whitening strips on his teeth, though he is 
able to comment on some mozzarella sticks he had last night 
at The Nice Guy, a hot spot in West Hollywood. “They’re the 
best I’ve ever had.”

He hasn’t been eating haute bar food for long. Three years 
ago, Brown was working at FedEx and trying to join the 
Army, which didn’t approve of his neck tattoos. In that short 
time, he has gone from viral sensation to one of the biggest 
country artists in America, skipping over the usual Nashville 
road map of radio tours and dive bars.

With songs that are meant to slide into a playlist between 
Khalid and Carrie Underwood, Brown’s closer to what the 
average American actually looks like, in a generation where 
identity is more fluid — and crucial, and debated — than 
ever. Brown is biracial, and while he hates to be taken as a 
token, he understands his significance as a rare nonwhite 
face on Music Row. Nor is he trying to blend in. He doesn’t, 
for example, have a deal for a line of cowboy boots. Instead, 
he’s a New Era brand ambassador for the 2018-19 football 
season. In Brown, fans see themselves — and it’s resonating 
far beyond Nashville.

Brown is selling out arenas on his Live Forever Tour, his 

self-titled LP went platinum, and in 2017 he became the 
first-ever artist to top all five Billboard country charts at 
once: Top Country Albums; Country Digital Song Sales, for 
the double-platinum single “Heaven”; and Country Airplay, 
Hot Country Songs and Country Streaming Songs for the 
triple-platinum “What Ifs,” his duet with Lauren Alaina. 
With each new record, he’s forcing Nashville to reconsider 
what it means to achieve mainstream success, and how to 
get there.

In a few hours, Brown will appear at the AMAs to present a 
prize to XXXTentacion’s mother, striding comfortably across 
the same stage that will have just hosted performances from 
Taylor Swift (with a giant snake), Imagine Dragons (with a 
flaming car) and Cardi B (with Dolce & Gabbana pompom 
hot pants). This ain’t the Country Music Association (CMA) 
Awards, where the night’s antics are often confined to Brad 
Paisley and Carrie Underwood’s family-friendly zingers. 
Brown, in Off-White sneakers and that purple jacket from 
the designer Amiri, a favorite of LeBron James, fits right in 
here. His music does too: He’s singing in his warm Southern 
baritone about partying and love but also about growing up 
in poverty. Many of his fans might not know about Porter 
Wagoner, but they sure know about Post Malone.

With his new album, Experiment, Brown is about to 
become inescapable, arguably changing the future of 
country forever. “A die-hard country fan, they’re not going 
to a Drake concert,” says Brown. But those Drake fans? 
They’re coming to him, and they’re waiting outside the 
AMAs red carpet, screaming his name. Freshly shorn and 
dressed, Brown heads down the hallway humming Zedd 
and Maren Morris’ “The Middle” with a quiet swagger in his 
step, ready to greet them.

A
S MANY FANS AS BROWN HAS, THERE ARE PLENTY 
of folks who wish he would stay out of country 
altogether. To them, he symbolizes an almost 
deep-state-like assault on tradition. Experiment, 
however, contains one of the most “country” songs from a 

male artist on Music Row this year: “Short Skirt Weather,” 
a bit of Alan Jackson-era tongue-in-cheek pop/honky-tonk. 
Despite Brown’s come-up covering George Strait in those 
now-famous YouTube videos, people still feign surprise 
when he mines country history. (For the record, Experiment 
uses just about every instrument in the lexicon of twang: 
Dobro. Banjo. Mandolin. Slide and steel guitar. Fiddle.
Ganjo.)

“There was a woman the other day saying that it’s 
awesome to see someone bringing back ’90s country, but

Ain’t No 
Topping 
Him Now

3
Nominations and wins 

at the AMAs in October. 
Meanwhile, he was not 
nominated once for the 

2018 CMA Awards.

1.8B
Total on-demand 

streams in the United 
States. He has three 

top 10s on the Country 
Streaming Songs chart.

5
Simultaneous No. 1s 

on all five of Billboard's 
country charts in 2017.
He is the first artist to 

top all of them at once.
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a Keiser Clark 
T-shirt and 
Amiri pants 
and jacket.
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she was not expecting me to be the guy 
to do it,” says Brown the day before the 
AMAs, sitting at a pub in an upscale 
strip mall in Malibu, Calif. “And my first 
question was, ‘Why?’ I’m doing the same 
thing as everyone else in country music. 
So why am I the one you don’t expect?”

Brown, in a plaid shirt, jeans and 
diamond studs, throws his hands up in 
the air, because he knows why. “The race 
card,” he whispers. He doesn’t really 
like talking about it because he doesn’t 
want to exploit it. But that doesn’t stop 
him, either. “Right now, [my race] does 
matter,” he says. “People always say, 
‘There are plenty of black country artists 
out there! There is Charley Pride! Darius 
Rucker!’ That’s all they can name. They 
don’t understand what we go through, 
and a lot of people who are fans of 
traditional country music, as they call it, 
look at us and aren’t going to say, ‘Y’all 
like country music.’ ”

Those people are pretty easy to find 
online. They’re also nothing new. There’s 
always a segment of country fandom that 
wants things to stay the way Hank done 
it. But with Brown, the language is of a 
particular school: They’re quick to point 
out his “hip-hop” or “urban” influences 
as a reason they don’t like his fans or what 
he has to say. They credit his success to 
artifice and insist he’s a product of the 
industry. You might as well say “Make 
Country Traditional Again.”

Experiment may be as much Justin 
Timberlake as it is Alan Jackson, but no 
more so than the work of Dustin Lynch or 
Thomas Rhett. People who are perfectly 
content with white singers like Chris 
Stapleton digging into soul influences 
attack Brown for his tarnishing of 
tradition.

“Everyone should have equal 
opportunities and equal rights, but you 
can’t even have an opinion without 
somebody going off on you,” he says. 
“That’s what’s wrong with this world 
today.” That divisiveness is what inspired 
Brown to write “American Bad Dream” 
shortly after the mass shooting in 
Parkland, Fla. The song, about violence 
at schools and by police, is shockingly 
forward, given how Nashville barely 
touches the topics of gun control and racial injustice. “Now 
you got to take a test in a bulletproof vest,” sings Brown. 
“Scared to death that you might get shot.”

“It’s messed up, but so real,” he says. “And that’s what 
country music is: real. It’s a risk for me to write this song, 
but I was trying to bring up an issue that wasn’t being talked 
about in music other than by Childish Gambino.” Brown 
stirs his bowl of chili, tensing up. He’ll talk about the song, 
but he won’t discuss specific political viewpoints. “There’s 
still half of the world that doesn’t believe what you believe

in, even if you say the smartest thing.”
But when the CMA Awards shafted Brown this year — he 

wasn’t even nominated — it certainly felt political. “There is 
a contingency that looks at certain acts and says, ‘That ain’t 
country,’ and I think that happened with Kane,” says Randy 
Goodman, chairman/CEO of Brown’s label, Sony Music 
Nashville. “Kane is African-American, and he has tattoos. 
Maybe that’s not culturally what they think fits.”

“We’ve been systematically programmed to let 
stereotypes lead the way,” says Brown’s tourmate Jimmie
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Allen, who, as a black country artist, has encountered plenty 
of them himself. “Because the stereotypical country guy is 
supposed to be from Georgia and is supposed to be white.”

Meanwhile, Brown is finding an audience outside the 
United States. When the Latin American market sees him, 
says Goodman, “they say he looks like them.” Brown, who 
joined Camila Cabello on a duet version of her hit “Never Be 
the Same,” could be country’s ticket to global growth.

“He is expanding us and our format,” says Brad Paisley, 
who took Brown on tour this past summer.

Brown sounds like the world at large, too. His songs 
describe modern life for the Instagram generation and 
beyond: binge-watching Friends, falling in love, dealing with 
hardship and regret but looking for fun, too. And writing, of 
course, about his own experiences.

“What better gift for country music than a fascinating 
life?” says Paisley. “He’s not singing songs where he’s 

Clockwise from 
top: Brown with his 

American Music 
Awards on Oct. 9; an 

undated childhood 
photo; onstage with 

Alaina in 2017.

role-playing. He’s singing from 
a place of truth. And that’s so 
powerful for country music.”

The life Paisley refers to is 
fascinating indeed, but it was 
also hard. Growing up poor in 
Georgia and Tennessee, Brown 
shuffled between homes with a 
single mother who loved country 
music, sometimes sleeping in 
the car. He helped his pawpaw 
milk the cows and did plenty of 
dodging the slings and arrows 
of the broken American dream 
— the racial slurs, the overdoses 
that took his friends, the 
bipolar disorder and depression 
that plagued his family, the 
temptation that could’ve 
landed him in jail, like the one 
that houses his father (and his 
stepfather, who abused him).

Brown’s father has been
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incarcerated since 1996. “He’s a drummer, which I didn’t 
even know,” says Brown, who played sports until he was 
forced to join the choir (he and his “What Ifs” partner, 
Alaina, went to the same middle school and sang together 
there). “He brags about me and talks about how good he is 
on the drums. I always joke with him and say that I’m going 
to hire him when he gets out.”

It’s easy to see why Brown might want to stay connected 
to his roots, given how quickly success has come. Running 
away, though, would have been equally understandable. 
Instead, for his debut he wrote “Learning,” a brutally honest 
depiction of abuse and survival. He still goes home any 
chance he gets. A few days ago, he was back in Chattanooga, 
Tenn., hanging around the Walmart parking lot, shooting 
the shit with a couple of old buddies. “You’re so bored, you 
just talk about everything,” he says, sipping a Coors Light. 
“It’s like church. A redneck church.”

Now Brown lives outside Nashville with singer and 
music-management student Katelyn Jae — who, a few days 
after the AMAs, became his wife. The other day, he heard 
Sara Evans’ “Suds in the Bucket” on the radio. He loves the 
song, but it made him think about how country music is still 
clinging to images of the old days and not tackling more 
real-life stories with language that people actually use.

“How do you still expect us to write like that? Kids are 
streaming,” he says. Brown takes a sip of beer and adds, 
firmly, “You have to adapt. Country music? People want it 
[to sound like] the ’90s, maybe the ’80s, or further back.”

In many ways, Nashville is still there too. The town is too 
enamored with traditional radio to completely understand 
Brown’s rise — the viral build, the power of social media — 
and dismissed much of his initial groundswell as fabricated. 
(This predates Mason Ramsey, aka Walmart Yodeling Boy, 
who owes a lot to Brown.)

“That was possibly the hardest thing, being told that 
something is not real and people not believing you,” says 
Brown. “But they’re living in the past.”

I
T DOESN’T REALLY MATTER WHAT NASHVILLE THINKS 
here at the AMAs. Still, Brown is focused. He rides 
to the ceremony in almost complete silence. Later — 
after he has presented an award, Tracee Ellis Ross 
has rallied the crowd to vote and Swift and her snake have 

slithered — Taran Killam and Leighton Meester appear to 
present favorite male artist, and Nikki was right: Brown’s a 
winner. He hugs fellow nominee Rhett — who shoots him a 
wink — and heads to the stage a little bewildered. “First off, 
I feel like I’m about to pass out,” he says before thanking 
his manager, his team and his fans. “I love everybody,” he 
says. Soon he’ll learn he won all three of the awards he was 
up for, including favorite album, country and favorite song, 
country. No other first-time country nominee has won as 
many AMAs in one shot.

Will the naysayers go silent now? Probably not. They may 
only get louder as Brown becomes harder and harder to 
ignore, shaping country music in a mold that thrills some 
and enrages others for the very same reason. But Brown 
doesn’t need approval. He knows where he’s heading now.

“I don’t think it’s about sending a specific message” to 
detractors, Brown says two weeks later, calling on the way 
home from his honeymoon in the mountains of Tennessee. 
“I try to focus on my fans, who I know have been there since 
day one. This is about us all building something together.” O
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PLAYERS 
2018 iew From 

The Top
Manager Walter Kolm leads Billboard's annual list of genre influencers 
who, in the wake of “Despacito,” have made the music more mainstream 
than ever with the help of pop hits by Bad Bunny, Ozuna and J Balvin

BY LEILA COBO

Kolm (left) 
and Wisin 
photographed 
by Mary Beth 
Koethon 
Oct. 16 at East, 
Miami in Miami.



Executive of the Year

Walter Kolm. 50 
FOUNDER/PRESIDENT, 
WK ENTERTAINMENT 
When Walter Kolm left his post as 
president of Universal Music Latino 
in 2011, the industry was flailing. 
Streaming was in its infancy, and labels 
were struggling to find growth in a post
Napster world.

After a career spent on the label side, 
Kolm moved into artist management, 
hitting his stride two years later when 
he founded WK Entertainment and 
orchestrated the comeback of Colombian 
singer Carlos Vives, who, after a 10-year 
dry spell, returned to the top of the charts.

Today, WKE is the largest U.S.- 
headquartered management/artist 
services company dedicated to Latin acts, 
with a roster that includes contemporary 
stars such as Wisin, who has landed four 
top 10 tracks on Billboard's Hot Latin 
Songs chart in the past year; Maluma, 
whose album F.A.M.E. has logged 
319 million on-demand audio streams 
for its tracks; Latin American boy band 
CNCO; Silvestre Dangond; and Vives.

A stylish Argentine who is known 
as both a savvy diplomat and ruthless 
negotiator, Kolm describes his firm as a 
“360 service” optimized for the streaming 
age that “provides A&R, marketing and 
commercial opportunities, from live 
shows to sponsorships.”

Kolm, who employs a full-time staff 
of 20 — many of them former label 
executives — says WKE will end 2018 
with a 40 percent increase in gross 
revenue over 2017, thanks largely to 
touring, which is the primary source of 
revenue for the firm and its artists. In 
2018, for example, Maluma’s first U.S. 
arena tour grossed over $15 million. 
In December, after a five-year hiatus, 
reggaeton duo Wisin & Yandel will kick 
off a reunion tour with eight dates at 
the Coliseo de Puerto Rico in San Juan, 
and in 2019, CNCO, whose second LP 
has generated 219 million streams, will 
launch its first U.S. tour.

TV and branding deals have also proved 
lucrative. Wisin and Vives have served 
as judges on the TV music competition 
La Voz (the Spanish-language version of 
The Voice) in a number of countries and 
will reprise their roles when a U.S. version 
debuts in 2019. Vives and Maluma also 
have deals with Pepsi and Coca-Cola, 
respectively.

Kolm’s artists are all signed to Sony 
because, he says, “Afo [Verde] has the best 
A&R in the industry,” although he adds 
that his years at Universal also proved 
valuable — “especially in regard to how 
to work together with a label, so that one 
plus one equals 10.”
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Cookman

del Villar

López

González

Duque

LABELS
Tomas Cookman, 58 
PRESIDENT/CEO, NACIONAL RECORDS/ 
INDUSTRIA WORKS
ALT-LATIN LEADER
The New York-born Cookman says 
revenue for his alternative Latin label, 
whose artists include Alex Anwandter and 
La Vida Bohème, and umbrella company 
Industria Works — which handles 
management, music publishing and 
concert booking — has risen 85 percent 
in the past year. (He declines to provide 
dollar figures.) “The ongoing increase of 
streaming” has been key, says Cookman, 
who recently opened offices in Mexico 
and also produces the Latin Alternative 
Music Conference.
WHAT’S MISUNDERSTOOD ABOUT LATIN 
MUSIC “That there is a rich, diverse and 
successful myriad of genres and styles 
that all have a place at the table.”

Angel del Villar, 38
FOUNDER/CEO, DEL ENTERPRISES 
LAUNCHED KEY PODCAST PROJECT 
Newly signed act T3r Elemento, up- 
and-comer Ulices Chaidez and DEL 
Records veteran Gerardo Ortiz have all 
had multiple hits on the Hot Latin Songs 
chart, but del Villar also points to his Puro 
PaDELante podcast as one of his top 
achievements. “It’s a new way to interact 
with fans in an intimate setting,” says 
del Villar.
MUSIC TREND HE’D LIKE TO SEE RETIRED “All 
the hype about marijuana, now that it has 
been legalized in different states.”

Jesús López, 63
CHAIRMAN/CEO, UNIVERSAL MUSIC LATIN 
AMERICA & IBERIAN PENINSULA
Victor González, 52
PRESIDENT, UNIVERSAL MUSIC LATIN 
ENTERTAINMENT
Alejandro Duque, 34
GM, UNIVERSAL MUSIC LATINO/MACHETE 
MUSIC/CAPITOL LATIN
BROKE OUT WITH BALVIN AND BEYONCÉ 

Following Universal’s 2017 smash hit 
“Despacito,” López oversaw a year of 
breakout acts, co-management deals 
and outside-the-box collaborations. 
J Balvin and Willy William’s “Mi Gente” 
featuring Beyoncé stayed in the top 10 
of Billboard's Hot Latin Songs chart for 
its entire 56-week run. In June, Balvin 
briefly became the most-streamed artist 
globally on Spotify, and the release of 
his album Vibras was followed by a 
North American tour and eight Latin 
Grammy nominations. Karol G, rising 
star Sebastián Yatra, rock veteran Juanes 
and manager Rebeca León (Lionfish 
Entertainment) all inked co-management 
deals with GTS, Universal’s artist 

management/booking division. “It’s a 
consumer’s market for women now more 
than ever, and music is no exception,” 
says López of the success of Universal’s 
Karol G and Mon Laferte. Under González, 
the 4-year-old dance label Aftercluv is 
flourishing, while regional Mexican label 
Fonovisa continues to be the market
share leader in that subgenre. Meanwhile, 
Duque put together such high-profile 
cross-genre collaborations as Luis Fonsi 
and Demi Lovato’s “Échame La Culpa.” 
NEXT LATIN TREND López “The music 
coming out of Brazil is strong, and we are 
going to see that evolve into something 
very big.”

Afo Verde, 52
CHAIRMAN/CEO, SONY MUSIC LATIN IBERIA
Nir Seroussi, 43
PRESIDENT, SONY MUSIC U.S. LATIN
Alex Gallardo, 43
SENIOR VP A&R, SONY MUSIC LATIN IBERIA 
MASSIVE MARKET SHARE
Under Verde, Sony Latin grew its market 
share to a whopping 36 percent, thanks 
in part to songwriting sessions overseen 
by Seroussi that yielded chart successes 
such as Becky G and Natti Natasha’s 
“Sin Pijama,” Maluma’s “Felices los 4” 
and Prince Royce’s “El Clavo.” Gallardo 
oversaw CNCO’s eponymous album, 
which debuted at No. 1 on multiple Latin 
charts, including Top Latin Albums. 
With Sony-owned indie distributor 
The Orchard, which counts Ozuna among 
its roster, that market share exceeds 
50 percent. Nearly 1 billion people 
watched Sony artist Nicky Jam, Will 
Smith and Era Istrefi perform the World 
Cup anthem at the closing ceremony 
of the competition. (The song also had 
international success.) Gallardo says 
Sony’s partnership with Cirque du Soleil 
— the live show Sép7imo Día, based on 
the music of Soda Stereo — has sold 
over 1.5 million tickets, and a new Cirque 
project with footballer Lionel Messi 
will pair Verde’s passions for music and 
soccer. Adds Gallardo: “It’s a different kind 
of creative endeavor that allows us to have 
success around the world.”

Iñigo Zabala*
PRESIDENT, WARNER MUSIC LATIN AMERICA 
& IBERIA
Gaby Martinez*
SENIOR VP MARKETING, WARNER MUSIC 
LATIN AMERICA; GM, WARNER MUSIC LATINA 
Hector Ruben Rivera*
SENIOR DIRECTOR OF A&R, WARNER MUSIC 
LATINA
MAXIMIZED LUIS MIGUEL’S RETURN
Mexican icon Luis Miguel’s comeback 
ranks as Warner’s biggest win during 
the past year, thanks to a biographical 
Telemundo-Netflix series that became a 

Seroussi

Gallardo

Zabala

G. Martinez

Rivera

Albareda

E. Martínez

Juárez

West

pop culture obsession. Synergistic tie-in 
efforts propelled Luis Miguel’s 2017 
album, ¡México por Siempre!, to a No. 1 
debut on the Regional Mexican Albums 
chart, and he has the highest-grossing 
tour for a Latin artist in 2018 so far. 
Global team-ups such as Sofia Reyes’ 
“1, 2, 3” featuring Jason Derulo and De La 
Ghetto, and a focus on female performers, 
including Anitta and up-and-comer Alaya, 
contributed to a U.S. market-share rise of 
1.5 percentage points.
LATIN OR LATINX? Zabala “Latino.”

MULTISECTOR
Nelson Albareda, 42 
PRESIDENT/CEO, LOUD AND LIVE 
Edgar Martínez, 40
SENIOR VP BRAND PARTNERSHIPS, LOUD 
AND LIVE
LINKING LATIN STARS WITH LUXURY BRANDS
Albareda’s new Miami-based venture, 
which launched in 2017, employs over 
60 people in five cities and encompasses 
management, live events, talent 
representation and brand partnerships. 
Recent tours include dates for Marco 
Antonio Solis, Laura Pausini and Franco 
de Vita. Martinez, who manages Beatriz 
Luengo and Cuban band Orishas, 
negotiated the latter act’s upcoming 
HBO special and brokered branding deals 
with two luxury watchmakers: Nicky 
Jam’s worldwide ambassadorship for 
Hublot and J Balvin’s deal with Tag Heuer. 
“Brands are now 100 percent behind 
Latinos,” says Martinez.
LATIN OR LATINX? Martínez “Latin.”

Jorge Juárez, 41
CEO, WESTWOOD ENTERTAINMENT
David West, 55
FOUNDER/CHAIRMAN, WESTWOOD 
ENTERTAINMENT
HELPED MAKE URBAN POP
In the past year, Westwood has reaped 
the benefits of Latin’s urban explosion, 
booking Mexico tours for Maluma, Bad 
Bunny and Manuel Turizo. Not that the 
multifaceted company — which also has 
management, publishing and digital 
divisions — has abandoned traditional pop. 
Westwood brought together two bands 
from the genre, Camila and Sin Bandera, 
for the 4 Latidos Tour, which, according 
to the company, sold over 1 million tickets 
in 12 countries. Westwood also manages 
crooner Carlos Rivera. On the flip side, 
“Me Niego” — the collaboration between 
Mexicali band Reik (which Westwood 
manages), Wisin and Ozuna — was No. 1 
for two weeks on Latin Airplay.
FORMATIVE CONCERT West “Journey, in 
San Francisco. I saw that music was 
conducive to getting laid. I lost my 
virginity after that show.” C
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Sergio Lizárraga, 43
PRESIDENT/CEO LIZOS
MADE BANDA MS A GLOBAL ENTITY
As the manager of regional Mexican act 
Banda MS, Lizárraga guides the group 
that has notched two No. 1 singles on 
the Regional Mexican Airplay chart in the 
past year and is Spotify’s most-streamed 
Mexican act globally. Lizárraga also 
heads an independent label with a roster 
of five acts. He employees a staff of 40 
and remains very much involved in the 
day-to-day business of his company. “I 
communicate directly with all platforms,” 
he says.

Juan Diego Medina*
CEO, LA INDUSTRIA INC.; MANAGER, 
NICKY JAM
GUIDED THE RISE OF FÉNIX

Medina brought his marquee client, 
Nicky Jam — whose Fénix has resided in 
the top 10 of the Top Latin Albums chart 
for 91 weeks — to new heights of success 
when he secured the artist’s performance 
at the closing ceremony of the World Cup, 
which was viewed by almost 1 billion 
people. “It’s the most-seen event on 
the planet,” says Medina. “If that’s not 
good marketing, nothing is.” Meanwhile, 
Medina’s new artist, Manuel Turizo, who 
signed to Sony with his brother Julián, has 
placed four titles on the Hot Latin Songs 
chart.
LATIN STORY OF THE YEAR “J Balvin and 
Bad Bunny on ‘I Like It’ with Cardi B. It 
continues the path of ‘Despacito.’ ”

J Balvin’s 
Jurassic 
Moment
He may be one of Latin 
music’s biggest male artists, 
but Colombian reggaeton 
star J Balvin isn’t the figure 
looming largest onstage 
during his current Vibras 
Tour: That would be the 
29-foot-tall, inflatable 
Tyrannosaurus Rex Balvin 
has nicknamed “V-Rex.” 
“J Balvin loves fashion and 
art,” says Ashley Evans 
of production house 
The Squared Division, who, along 
with partner Antony Ginandjar, 
served as the tour’s creative/ 
show director. “Bringing those 
together to create this oversize 
set piece was something he 
wanted to do.”

THE VISION “The idea behind 
the dinosaur is about good vibras,” 
says Balvin. “[V-Rex] reminds me

Raphy Pina, 40
CEO, PINA RECORDS; ARTIST MANAGER; 
CONCERT PROMOTER
BROKE NATTI NATASHA
Pina’s dogged support and development 
of Dominican singer-songwriter Natti 
Natasha led to her breakthrough in 2018 
in the male-dominated reggaetón/urban 
genre. Pina, a longtime business partner 
of Puerto Rican superstar Daddy Yankee, 
watched Natti Natasha land the most 
singles on the Hot Latin Songs list (eight) 
by a woman this year.

John Shahidi*
CO-FOUNDER/CEO, SHOTS STUDIOS
Sam Shahidi*
CO-FOUNDER/CHIEF CREATIVE OFFICER, 
SHOTS STUDIOS
PUT YOUTUBE STARS ON THE CHARTS
After becoming a leading force in the 
creation of YouTube content, the Shahidi 
brothers entered the Latin music world 
with a flourish. Brazilian client Anitta 
broke into Spanish- and English
speaking markets with a succession of 
hits, including “Downtown” with J Balvin. 
And Venezuelan-American Lele Pons, 
who started in comedy, notched her 
first top 20 single on Hot Latin Songs, 
with “Celoso.” She also hosts TV music 
competition La Voz México. “The listener 
really connects with the individual,” says 
John of Shots’ artists. “It’s not just about 
the song.”
RECOMMENDED READ John “[Sun Tzu’s] The 
Art of War. It teaches patience.”

Lizárraga

Medina

Pina

J. Shahidi

S. Shahidi

Balvin onstage 
with V-Rex in 

September.

of my fans and the dinosaurs who 
once roamed the earth making 
their own vibrations.”

fearsome, 14-foot-wide beast in a 
matter of seconds.

THE BUILD Amsterdam-based 
Airworks Inflatables (which has 
worked on tours by Katy Perry 
and P!nk) created V-Rex out of 
hundreds of smaller pieces of 
polyester that took more than 
three months to print and sew 
together. The prop inflates into a

THE STARRING ROLE Multiple 
puppeteers operate the tomato- 
red dinosaur so that his arms move 
and his eyes light up. He’s the focal 
point of the four-part show’s Act 1, 
backing up Balvin as he performs 
“Machika,” “Cuando Tú Quieras,” 
“Ambiente” and “Ginza.”

—JUSTINO ÁGUILA

Michel Vega, 51
CEO, MAGNUS MEDIA
$160 MILLION FOR MARC ANTHONY
Under Vega’s leadership, the Latin-centric 
management and talent agency secured 
a multiyear touring agreement worth 
$160 million for chairman and flagship 
client Marc Anthony — the largest such 
deal in history for a Latin artist. Vega, the 
former head of WME’s Latin division, says 
he saw the commercial potential 
of Anthony’s music in the United States 
well before the metrics arrived. “The 
general market is waking up to something 
that always existed,” says Vega, whose 
Miami firm also represents Gente 
de Zona, Fonseca and Alex Sensation 
and in 2018 added Mau y Ricky and 
Zion & Lennox.
LATIN OR LATINX? “Latin.”

MANAGEMENT
Fabio Acosta, 43
FOUNDER, VIBRAS LAB/AKELA FAMILY MUSIC 
BREAKING RECORDS WITH BALVIN 
Acosta’s client J Balvin, whom he co
manages with Rebeca León, crossed 
into superstar territory in 2018.
He leads this year’s Latin Grammy 
nominations with eight, and in June 
briefly dethroned Drake as Spotify’s 
most-streamed artist in the world. 
The Colombia-born Acosta, who also 
manages Jowell & Randy, says that 
Balvin’s ability to transcend genre is 
historic: “Balvin, performing in Spanish, 
can proudly stand alongside anyone,” 
including Beyoncé at Coachella, Cardi B 
and Bad Bunny at the American Music 
Awards and Barack Obama during a 
recent midterm campaign stop.
GUILTY PLEASURE “Sneakers and art toys.”

Fernando Giaccardi, 51
VP LATIN/SENIOR ARTIST MANAGER, 
RED LIGHT MANAGEMENT
KEEPS ENRIQUE RUNNING STRONG 
Giaccardi, whose roster includes 
Enrique Iglesias and Jesse & Joy, cites 
the latter act’s 2017 Grammy win for 
best Latin pop album as one of the 
highlights of the past year. He’s 
particularly proud of both clients’ 
longevity in a world where, he says, 
“artists now come and go so fast.” 
Giaccardi has kept Iglesias a top live 
draw by pacing his appearances outside 
of Latin markets. In 2018, the manager 
says Iglesias played a select 33 shows, 
including sold-out appearances in Kiev, 
Ukraine, for an audience of 84,000, and 
Tel Aviv, Israel, for 41,000.
FORMATIVE CONCERT “Billy Joel at Palacio 
de los Deportes in [Mexico City]. I’m 
a huge fan, and it was one of the first 
mainstream concerts to come to Mexico.”

Vega

Acosta

Giaccardi
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Rebeca León, 43
CEO, LIONFISH ENTERTAINMENT 
BUILDING BALVIN, JUANES AND ROSALÍA 

A year ago, León left AEG, where she 
worked for 11 years, most recently as 
senior vp Latin talent, to focus full-time 
on her management company. Clients 
include Juanes, who is also a partner 
in Lionfish, and J Balvin, whom she co
manages with Fabio Acosta. The latter 
artist hit No. 1 on the Hot 100 alongside 
Cardi B and Bad Bunny with “I Like It” 
(725 million streams and counting). León 
also signed rising star Rosalía. “She’s 
breaking all preconceptions of what it is 
to be an artist,” says León, who serves on 
The Recording Academy’s diversity and 
inclusion task force.
NEXT LATIN TREND “R&B.”

Johnny Marines, 45 
MANAGER, ROMEO SANTOS 
HELPED SANTOS SOAR
Marines stepped down from his role as 
president of Roc Nation Latin in 2017 to 
focus on the release of longtime client 
Romeo Santos’ Golden LP, which reached 
No. 1 on the Top Latin Albums chart in 
August 2017. The singer’s ongoing tour 
of the same name is the third-highest- 
grossing U.S. Latin outing of the year 
so far — $29.3 million and counting. 
“Numbers don’t lie,” says Marines of 
Santos’ longevity — the artist’s catalog 
has generated a combined 3.8 billion 
streams — and the growth of the genre. 
“We’re slowly starting to become the 
majority.”

Alex Mizrahi, 46
CEO, OCESA SEITRAK 
Luana Pagani* 
PRESIDENT, SEITRAK U.S.
220 SHOWS IN 2018
Seitrak U.S., the stateside arm of the 
Mexican entertainment firm OCESA 
Seitrak, had its strongest year since its 
2012 launch, says Pagani, adding that 
it booked over 220 shows, including 60 
dates for Grupo Bronco, 21 sold-out dates 
for the pop duo Ha*Ash and Luis Miguel’s 
comeback tour, which is the highest
grossing Latin tour of 2018 so far, raking 
in $64.9 million from 72 shows. Says 
Mizrahi: “[Those] are huge numbers for 
an agency that promotes Mexican and 
Hispanic music.”
STORY OF THE YEAR Pagani “Women 
empowerment campaigns.”

Guillermo Rosas*
CEO, THE SIXTH HOUSE; PRESIDENT, 
REBELEON
TERRIFIC YEAR FOR TREVI
Rosas, who manages Gloria Trevi, 
convinced his star client to tour with 
Mexican diva Alejandra Guzmán. The 

| NOVEMBER 3, 2018

resulting Versus Tour sold over 129,500 
tickets in the United States and grossed 
close to $10 million. “It demonstrated the 
power of that generation,” says Rosas, 
who also signed up-and-coming acts 
Mon Laferte, Mitre and La Santa Cecilia 
to Rebeleon, his indie label/management 
joint venture with producer Sebastian Krys 
and Universal Music Latin Entertainment.

AGENCIES
Bruno del Granado, 53
AGENT, CREATIVE ARTISTS AGENCY 
FONSI AND MALUMA’S BRAND AID 
Del Granado co-booked Luis Fonsi’s 
most recent U.S. tour, with 20 stops. In 
collaboration with CAA’s Music Brand 
Partnerships, Del Granado has also 
scored lucrative branding partnerships, 
including deals with McDonald’s, Bacardi 
Rum and NCAA deals for Fonsi, and AT&T 
and Brazilian sandal company Havaianas 
for Maluma.
RECOMMENDED READ Hippie by Paulo 
Coelho. “It’s an ode to when his generation 
challenged the established order.
Appropriate reading for today.”

Rob Markus, 50
PARTNER, WME
Richard Lom, 41
AGENT, MUSIC; WME
FLOWING LATIN ACTS INTO THE MAINSTREAM 
Since 2017, Markus has helped WME 
increase its roster of Latin artists by 
40 percent. They include J Balvin, Luis 
Miguel, Anitta, Juanes and Rosalía.
Lom, meanwhile, co-booked 30 dates 
domestically and 40 dates internationally 
for Balvin’s Vibras Tour. “The lines 
between Latin and non-Latin are 
becoming more and more blurred, [and] 
the artists we represent are getting more 
integrated into [WME] and thus getting 
more opportunities,” says Markus, who 
adds that the mainstream industry still 
doesn’t understand the genre’s “massive 
influence.”
LATIN OR LATINX? Markus “Global.”

LIVE
Henry Cárdenas, 62
FOUNDER/CEO, CÁRDENAS MARKETING 

NETWORK
LATIN’S TOURING KING
Cárdenas’ company, the largest producer 
of Latin music concerts in the United 
States, made news when it signed Marc 
Anthony to a $160 million multiyear deal. 
Cárdenas says CMN also booked over 
200 U.S. concerts in 2018, sold more than 
1.3 million tickets and promoted four 
of the top 10-selling Latin tours of the 
year, including Bad Bunny, Maluma and 
Ricardo Arjona.

Karol G (left) 
and Becky G 
photographed 
by Sami Drasin 
on April 25 at 
The Venetian in 
Las Vegas.
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LATIN’S LEADING LADIES, READY 
TO ‘GENERATE A MOVEMENT’
Karol G and Becky G — two of the genre’s foremost 
female voices — on their cross-continental friendship 
and defying the odds to conquer the charts

4 zw
s a teenager in Medellín, 
Colombia, Karol G saw her 
city’s flourishing music scene 
and imagined that she, an 

. aspiring singer, would find
an easy way to its top. “At the time, there 
weren’t many women. And I thought, ‘I’ve 
got a clear path. I have no competition,’ ” 
she says on the phone from Miami. “Then, 
when I started working, I realized why 
there weren’t more women.” Even as 
Medellin transformed into Latin America’s 
reggaeton capital, there were “zero 
opportunities” for females in the urban 
genre, where, says Karol G, the explicit 
lyrics, machismo and stereotyping of 
women made it impossible to break in.

Mexican-American singer Becky G 
understands those obstacles well. “What 
Karol goes through is very similar to what 
I go through,” she says on the same call as 
Karol G but speaking from her hometown 
of Los Angeles. Becky G is making a 24- 
hour pit stop between a European tour 
date and a show in Mexico, while Karol G 
is rehearsing for an upcoming tour with a 
new, all-female band, and both women are 
excited to catch up. Over years of running 
into each other at awards shows, they’ve 
developed a warm rapport, and they chat in 
a fluid mix of Spanish and English.

Growing up in Inglewood, Calif., “my 
parents never told me, ‘You can’t do this 
because you’re a girl,’ ” says Becky G, 21. 
“If I wanted to play soccer, if I wanted to 
play baseball, it was like, ‘Yeah, let’s go 
sign you up.’ ” But in the music industry, 
she encountered a very different message 
— particularly when in 2016 she made the 
unconventional leap from English-language 
pop to Spanish. “I remember going into the 
Spanish space and people telling me, ‘Girls 
don’t sell records. Girls don’t get played on 
the radio. Don’t expect to go on tour.’ ”

Today, both women are, in Becky G’s 
words, “living proof that when someone 
says you cannot do it, there is still a way.” 
Karol G, 27, is a chart-topping reggaeton 

artist whose silky voice and coolly 
seductive attitude took her first album, 
Unstoppable, to No. 2 debuts on the Top 
Latin Albums and Latin Rhythm Albums 
charts last November. In 2018, three of 
her songs — including the remix of her hit 
“Mi Cama,” featuring J Balvin and Nicky 
Jam — ended up in the top 10 of the Hot 
Latin Songs chart. And since releasing 
her first Spanish-language track, “Sola,” 
in 2016, Becky G has emerged as the 
leading young voice in Latin pop, logging 
10 hits on Hot Latin Songs, including 
the unabashedly sexy “Sin Pijama” (a 
collaboration with Dominican singer Natti 
Natasha), which peaked at No. 4 in August.

“There has been a really beautiful 
evolution this past year in what women 
are representing,” says Karol G. “This 
isn’t about just me, or just Becky, or just 
Natti. We have to generate a movement. 
It’s not about a fight to see who stays — 
there’s space for all of us.” It’s a message 
of solidarity that Karol G and Becky G 
promote behind the scenes as well, even 
when fans or the media expect cattiness. 
“They always want to sow discord where 
there isn’t any,” says Karol G. “Honestly 
— and she knows this — I have a natural 
connection with Becky.” A year ago, 
the two women hung out in Colombia 
when both were shooting videos with 
Mau y Ricky there, and they hope to work 
together in the future. “ We’ve shared my 
country,” Karol G recalls fondly. “We’re 
going to continue to cross paths.”

The feeling is mutual. “There was this 
one awards show that I remember was 
Karol’s debut performance as a crossover 
artist from Colombia,” says Becky G. 
“Everybody on the red carpet wanted to 
start drama over, ‘Oh, did you hear there’s 
another “G” in the house?’ And I was like, 
‘Yeah, there needs to be more of them!’ ” 
She laughs. “There’s actually so much 
love and unity and compassion for each 
other. We know what it takes to get to
where we are.” —JULIE MEADE
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WITH SOME SUPPORT, WOMEN 
ARE FINALLY WINNING
Pairing up on hits, inking major-label deals and dominating awards shows, 
Latina artists are reaping the benefits of a more female-friendly industry
by LEILA COBO illustration by NICK LU

t the start of this year, the Latin 
music world faced a reckoning. 

Z—Reggaeton and urban had, 
X over the previous few years, 
helped take Latin mainstream in the 
United States, but there were few women 
among the genre’s new stars. In 2015, 
only three female artists ranked in the 
top 50 of Billboard’s year-end Hot Latin 
Artists chart; in both 2016 and 2017, 
there were four. “There were always 
obstacles when you went to radio,” says 
Mayna Nevarez, whose PR/marketing 
firm clients include Daddy Yankee and 
Natti Natasha. “There was an ongoing 
rhetoric: that women couldn’t be too 
sexy, that they didn’t sell, that they were 
divas and complicated.”

But during the past year, a change has 
come over the Latin landscape. All three 
major labels have made a noticeable 
effort to sign new female acts, both in 
the United States and throughout Latin 
America and Spain. Rising female artists 
are collaborating with one another 
more than their predecessors ever did, 
crossing label lines (like their male 
counterparts do) and exhibiting similar 
camaraderie on social media — witness 

Natti Natasha and Becky G’s “Sin 
Pijama,” a major hit for both artists; Mau 
y Ricky and Karol G’s “Mi Mala,” with a 
remix featuring Leslie Grace, Becky G 
and Lali Esposito; and the friendship 
between YouTube queen Lele Pons and 
Anitta, who frequently support each 
other on social media.

The results are clear on the Latin 
charts. “We made a commitment to bring 
diversity to the Latin music landscape, 
and this year we’ve had a record number 
of hits by female acts,” says Nir Seroussi, 
president of Sony Music U.S. Latin, whose 
roster includes Becky G, Shakira, Grace 
and Jennifer Lopez, in addition to Natti 
Natasha, whom Sony distributes. In 2017, 
there were 24 tracks with lead or co-lead 
female artists on Hot Latin Songs. In 2018 
this far, the number has swelled to 36. On 
the Latin Airplay chart, four tracks by or 
featuring women hit No. 1 in 2017; so far 
this year, the number has jumped to 13.

“There was definitely an opening 
for women [this year],” says Angel 
Kaminsky, executive vp Latin America/ 
Iberian Peninsula for Universal Music, 
whose roster includes Karol G, Mon 
Laferte, Argentine former Disney star

Tini and 19-year-old Aitana, a finalist 
on the Spanish reality TV competition 
Operación Triunfo. “There has been 
a surge like we’ve never seen before 
of female acts from many different 
countries with lots of attitude and 
potential. These girls are writing at a 
younger age, and the material reflects 
their stories and their lives, leading to 
bigger engagement.”

Sony Latin, for example, has tapped 
female artists’ songwriting potential in 
its so-called “secret sessions,” which 
have produced material for female acts 
and fostered collaborations among them. 
Lopez’s “El Anillo,” which reached No. 1 
on Latin Airplay, and “Sin Pijama,” the 
first top 10 on Latin Pop Songs since 2014 
with two credited women, were both 
created at these sessions.

And while in the past male support 
was essential to getting a woman’s 
voice noticed or landing it on the charts 
(see: Bad Bunny with Natti Natasha, 
Ozuna with Karol G), labels and artists 
themselves are now actively seeking 
out all-female collaborations. Universal 
Spain’s Aitana and Ana Guerra released 
“Lo Malo” earlier this year; a new remix 
added newcomers Tini and Colombian 
actress-singer Greeicy. Now, Guerra and 
Tini have exchanged invites to perform at 
each other’s shows. Female artists “are all 
pushing for each other,” says Kaminsky.

As Latina artists’ presence has 
expanded on the charts and beyond this 
past year, the industry is honoring them 
accordingly. In January, roughly half of 
the performances at Univision’s Premios 
Lo Nuestro featured women. In October, 
the Latin American Music Awards 
focused on female contributions to Latin 
music, spotlighting singers like Lopez 
and Gloria Estefan, who paved the way 
for a new generation of female artists. 
As for the Latin Grammys in November, 
J Balvin leads the nominations with 
eight, but Sony Spain’s Rosalía scored 
a surprising five nods, and singer
songwriters Kany García and Natalia 
Lafourcade have four each. And on 
Nov. 17, Univision Radio will present 
Las Que Mandan (The Female Bosses), 
a concert at Los Angeles’ Forum with an 
unprecedented lineup of established and 
up-and-coming female artists, including 
Natti Natasha, Gloria Trevi, Thalia and 
Paulina Rubio.

“Seeing more women become part 
of the shared voice in music is really 
exciting,” says Univision Radio president 
Jesus Lara. “Considering the political 
and social context that we’re living in 
now, we thought it was important — 
from an artist development standpoint, 
and a celebratory one — to bring more 
women to the forefront.” O
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Pablo Casals, 45
CEO, ELITE MEDIA & MARKETING 
EXPANDING OZUNA’S AURA
Casals was the first promoter to book 
Ozuna in the United States in 2016, 
and has continued guiding the Puerto 
Rican superstar to new heights as a live 
performer. EMM booked, produced and 
promoted Ozuna’s 30-plus-date 2018 U.S. 
Aura Tour, which sold out the 19,000-seat 
Madison Square Garden in New York in 
September and set an attendance record 
for a Latin artist at Miami’s American 
Airlines Arena — over 18,000 tickets sold. 
“This is the biggest thing I have been 
involved in in my life,” says Casals. “It’s like 
working for Latin Michael Jackson.”

Hans Schafer, 36
SENIOR VP, LIVE NATION LATIN
GROSSED $117 MILLION IN SIX MONTHS 
Schafer joined Live Nation Latin last 
November to head its large arena/touring 
division, and between January and June 
worked on seven tours — including 
outings by Luis Miguel, J Balvin and 
Romeo Santos — that, the executive says, 
grossed a total of $117 million. Schafer 
also saw Latin growth across Live Nation’s 
clubs/theaters business, an indication of 
a strong future, he says. “Latin music is 
not crossing over,” says Schafer. “We are 
mainstream.”

PUBLISHING
Nestor Casonu, 68
PRESIDENT, LATIN AMERICA; KOBALT MUSIC 
RAMPING UP A STAR ROSTER
Casonu embarked on a signing spree 
in 2018, adding chart-toppers Ozuna, 
Prince Royce, Enrique Iglesias and Natti 
Natasha to Kobalt’s publishing portfolio. 
“There wasn’t a Latin roster when we 
started in Miami in 2015,” says Casonu. “In 
three years, we’ve built this star-studded 
[lineup].” Ozuna’s Aura scored the year’s 
biggest sales and streaming week for 
a Latin album, debuting at No. 7 on the 
Billboard 200. Royce earned his 11th No. 1 
on the Latin Airplay chart with “El Clavo,” 
and Natti Natasha charted eight tracks on 
Hot Latin Songs in 2018.
RECOMMENDED READ “ The Power of Now by 
Eckhart Tolle.”

Alexandra Lioutikoff*
EXECUTIVE VP LATIN MUSIC, UNIVERSAL 
MUSIC PUBLISHING GROUP
ANOTHER YEAR OF HITS
Lioutikoff marked her second year at UMPG 
with a number of wins. “Te Boté” producer 
Young Martino, “Sensualidad” co-writer 
Brasa and Brazilian singers Ananda (“Quero 
Que Tu Vá”) and Anitta (“Downtown”) are 
among the acts she signed who scored hits 
in 2018. UMPG talent also racked up 41 

Mejia

Menéndez

Gonzalez

Orjuela

Zendejas

nominations for this year’s Latin Grammys. 
GUILTY PLEASURE “Shahs of Sunset.”

Jorge Mejia, 46
PRESIDENT, SONY/ATV MUSIC PUBLISHING 
LATIN AMERICA & U.S. LATIN
BUILDING ON “DESPACITO”
After a 2017 in which Mejia signed 
Maluma globally and saw Luis Fonsi, 
Daddy Yankee and Erika Ender, who are 
all repped by Sony/ATV, write the game
changing “Despacito,” it’s no wonder that 
his division took home Latin publisher of 
the year honors from performing rights 
organizations SESAC and BMI. In May, 
Mejia extended a worldwide deal with 
Fonsi, the latest in a string of renewals he 
has brokered with Sony/ATV talent, and 
post-“Despacito,” the Colombia native is 
behind new collaborations such as Nicky 
Jam’s “Jaleo” with Steve Aoki.

Gustavo Menéndez, 53
PRESIDENT, WARNER/CHAPPELL MUSIC 
LATIN AMERICAN & U.S. LATIN
HIS ROSTER “ESTÁ RICO”

Menéndez’s division claimed publisher 
of the year at ASCAP’s 26th annual Latin 
Music Awards in March thanks to such 
rising stars as DalePlay, the producer 
behind “El Anillo” (Jennifer Lopez) and 
“Está Rico” (Will Smith, Marc Anthony and 
Bad Bunny); and Jon Leone, whose writing 
credits include “Sin Pijama” (Becky G and 
Natti Natasha) and “Medicina” (Anitta). 
While it was clearly a year for reggaetón, 
Menéndez sees another rhythmic trend on 
the horizon: “Cumbias,” he says.

PROs
Gabriela Gonzalez*
VP U.S. LATIN AND LATIN AMERICA, ASCAP
Delia Orjuela, 49
VP CREATIVE, LATIN MUSIC; BMI
Celeste Zendejas, 41
DIRECTOR, CREATIVE SERVICES; 
SESAC LATINA
PERFORMING RIGHTS POWER TRIO
“Latin songwriters now have an open door 
to move into other genres and perform 
where we were never invited before,” says 
Gonzalez, and each of these executives 
has been on the leading edge of finding 
and developing talent. Gonzalez signed 
Bad Bunny early in his career and more 
recently added Lele Pons, Natti Natasha 
and Anitta to ASCAP’s roster. Orjuela 
notes that BMI was an early believer 
in Ozuna, signing him in 2013. This 
year, she scooped up the members of 
CNCO and The Rude Boyz and hosted a 
songwriting camp with Warner/Chappell. 
SESAC, meanwhile, notched 16 No. 1s 
on Billboard's Latin charts, and Zendejas 
snagged rising stars Christian Nodal and 
Manuel Turizo.

DIGITAL/STREAMING
Oscar Castellano, 46
CEO, AMERICAS; DEEZER
THINKING LOCAL ON A GLOBAL LEVEL
Deezer rebooted its U.S. strategy to include 
focusing primarily on the Hispanic market. 
Since then, Castellanos says registrations 
have increased over 70 percent and paid 
subscribers have grown 60 percent year- 
to-year. “We know Latin culture,” he says, 
pointing to Deezer’s “local hero” approach 
that targets local genres like sertanejo in 
Brazil and vallenato in Colombia.

Jennifer D’Cunha*
HEAD OF U.S. LATIN MUSIC BUSINESS, 
APPLE MUSIC
MADE GOOD WITH BAD BUNNY
Apple Music ramped up its urban Latin 
focus in 2018, selecting Bad Bunny as 
the first artist from the genre chosen for a 
global, multiplatform Next Up campaign 
that D’Cunha says was “seen all over 
the world.” The service also relaunched 
the Puro Jefe regional Mexican playlist 
and unveiled its new ¡Dale Play! playlist 
in conjunction with the release of Bad 
Bunny’s “MIA” featuring Drake. It became 
the first Latin track to top Apple Music’s 
U.S. Top Songs chart.
MUSIC TREND THAT SHOULD BE RETIRED 
“Excessive Auto-Tune, for sure.”

Sandra Jimenez*
HEAD OF MUSIC, LATIN AMERICA; YOUTUBE/ 
GOOGLE PLAY MUSIC
LATIN FANS “LIKE IT” ON YOUTUBE
Jimenez has overseen the Latin 
American music market for two years, 
during which the genre has registered 
significant growth on YouTube. In 2017, 
a 300 percent increase in Latin videos 
pushed past the 1 billion views mark — 
and the good news keeps coming. “I Like 
It” by Cardi B, Bad Bunny and J Balvin has 
earned 725 million global views, and Bad 
Bunny and Drake’s “MIA” collaboration 
generated 12 million views in its first 
day. “It’s confirmation,” says Jimenez of 
YouTube’s importance in enabling “Latin 
music to expand and cross borders.”

Marcos Juárez, 39
HEAD OF LATIN MUSIC PROGRAMMING, 
PANDORA
SET PANDORA’S EL PULSO RACING
Juárez joined Pandora in 2012, drawn to 
the platform’s “first-to-market mentality,” 
he says. He saw an opportunity to build 
the streaming service’s Latin offerings 
and says, “I was the first person there at 
the time to focus on [that goal].” In April 
of this year, he helped launch the service’s 
El Pulso contemporary Latin program. 
According to Juárez, the show now 
attracts over 706,000 listeners per month.
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Assad (left) 
and Saavedra 
photographed by 
John Loomis on 
Oct. 23 at SkyBar at 
Shore Club South 
Beach in Miami.

LATIN 
POWER 
PLAYE 
2018

Noah Assad, 26
CO-FOUNDER/CEO, RIMAS ENTERTAINMENT;
MANAGER, BAD BUNNY
THE ENERGIZER
Bad Bunny keeps going and going — and 
Assad makes sure no one gets in his way. 
The Puerto Rico native, born to a Lebanese 
father and a mother from St. Croix, 
manages every aspect of the reggaeton 
and Latin trap singer’s career in-house at 
Rimas, with an 18-person team. Assad’s - 
no-detail-too-small approach has paid 
off in a big way. Bad Bunny’s catalog has 
generated 771 million total streams, and 
his first arena tour grossed over $17 million 
in U.S. ticket sales. He has also landed six 
hits on the Hot 100, including his No. 1 

( ■ collaboration with Cardi B and J Balvin, 
“I Like It”; and his top five hit, “MIA,” 
featuring Drake. Rimas is not an island 
unto itself, however. “We bring partners to 
our projects,” says Assad, citing Drake’s 
collaboration on “MIA.” “It was legendary,” 
adds the father of two of Drake’s decision 
to sing in Spanish on the track and in the 
music video. It’s also a measure of Bad '

. Bunny’s pop-star appeal.

Vicente Saavedra, 36
FOUNDER, DlMELO VI; MANAGER, OZUNA 

CHARTING A CROSSOVER ODISEA
“Mainstream artists now understand very well 
who we are and what we can do,” says Saavedra 
of Ozuna, who is No. 1 and No. 2 on the Top Latin 
Albums chart with Aura and Odisea, respectively. 
It’s a coup for Dímelo Vi, which also serves as 
Ozuna’s indie label (distributed and marketed 
by Sony Latin). Saavedra, who shares Ozuna’s 
devout Christian faith, still operates by gut, taking 
risks and often sealing deals with a handshake. 
“Some people think we’re just two Puerto Ricans 
who don’t know anything,” he says. “I know full 
well Ozuna’s value.” Ozuna’s stock has only 
risen with his global crossover hit “Taki Taki,” a 
collaboration with DJ Snake, Selena Gomez and 
Cardi B, and a 30-plus-city U.S. tour, which sold 
19,000 tickets at Madison Square Garden in New 
York. Says Saavedra: “We’re breaking barriers.”



LATIN
POWER

PLAYERS
2018

Mia Nygren, 45
MANAGING DIRECTOR, LATIN AMERICA; 
SPOTIFY
LATIN GROWTH AGENT
In June, J Balvin became, for a moment, the 
most-streamed artist on Spotify, marking 
a “historic moment and tremendous 
achievement,” says the Miami-based 
Nygren, who’s responsible for growing 
Spotify’s usage in Latin America. Her 
strategy is working. She says monthly 
active users from Latin America now 
account for 21 percent of Spotify’s total 
consumers. Thanks to young listeners’ 
embrace of streaming, Nygren adds that 
Latin music consumption is growing faster 
than most other genres on Spotify.

Legado7 
onstage at the 
Long Beach, 
Calif., stop on 
the Smoke 
Me Out Tour 
in August.

Regional Mexican’s 
Sweet New Strain
“You all got to get this shit,” Snoop Dogg told his 
20 million-plus Instagram followers in a late-2017 
video post. The rapper wasn’t extolling his favorite 
new cannabis blend; he was grooving to the band 
Legado 7’s “El Chinito,” from its LP Un Chamaco Sin 
Futuro, which debuted at No. 10 on Billboard s Regional 
Mexican Albums chart in May 2017.

If Legado 7 itself seemed an unusual musical choice 
for Snoop, the group’s favored subject matter wasn’t. 
The band is one of the leading acts in the rising regional 
Mexican subgenre of corridos verdes (green corridos): 
songs about a marijuana-centric lifestyle, from young 
groups that typically eschew their music’s traditional 
cowboy hats and boots in favor of baseball caps, 
sneakers and jeans — and often will light up onstage. 
Earlier in 2018, Legado 7 headlined the Smoke Me Out 
Tour, joining four other acts singing corridos verdes that 
have been embraced by a new generation of regional 
Mexican fans. (The tour’s opening night sold out Los 
Angeles’ 7,100-capacity Microsoft Theater, and it will 
play 70 dates by the end of 2018.)

“These bands sing about real-life experiences in the 
U.S., and fans have connected,” says Jimmy Humilde, 
founder of the Los Angeles-based Rancho Humilde 
label, whose roster — including Arsenal Efectivo, El 
de la Guitarra, Los Hijos de Garcia and Legado 7 — all 
sing corridos verdes. “It’s a chill lifestyle,” says Humilde 
of the songs’ focus, though he clarifies that his artists 
don’t exhort fans to smoke. Legado 7 accordionist 
Ramon Ruiz notes that corridos verdes celebrate the 
camaraderie of “passing the joint” but also touch on 
issues like immigration and life near the U.S.-Mexico 
border. And the style is already evolving: According 
to Humilde, “Corridos verdes may have a romantic 
element to them very soon.” —J.A.

MEDIA
Raúl Alarcón Jr., 60 
CHAIRMAN/CEO, SPANISH 
BROADCASTING SYSTEM 
Jesus Salas, 42 
EXECUTIVE VP PROGRAMMING/ 
MULTIPLATFORM COORDINATOR, SBS 
Lucas Piña, 50
SENIOR VP ENTERTAINMENT, SBS 
OPERATING LATIN’S NO. 1 STATION 
SBS’ 17 stations are key to Latin Airplay 
chart hits. New York’s WSKQ-FM is once 
again the most-listened-to Latin station 
in the country in 2018, and the network 
launched Play 96.5 FM, a new format on 
its Puerto Rico station, WRXD. “We had 
the best ratings in our company history,” 
says Salas. In the live space, SBS inked a 
five-year deal with the MGM Grand in Las 
Vegas for signature events Calibash and 
regional Mexican showcase Dia Nacional 
de la Banda, plus the newly launched 
Ocean Fest themed cruises.

Pepe Garza, 52
MUSIC PRODUCER; PROGRAM DIRECTOR, 
KBUE LOS ANGELES
MULTIMEDIA MASTER
Garza’s main gig is programming the 
regional Mexican format of Liberman 
Broadcasting’s KBUE (105.5/94.3 FM), 
which drew 2.5 percent of the Los 
Angeles radio audience in September, 
but his influence is not limited to the 
airwaves. The 30-year radio veteran has 
over 1 million subscribers to his YouTube 
channel, Pepe's Office. Also in September, 
his Premios de la Radio awards show on 
the Estrella TV network celebrated 19 
years with a special live broadcast from 
Mexico to “show solidarity with families 
separated at the border,” says Garza.

Jesus Lara, 45
PRESIDENT, UNIVISION RADIO 
Ismar Santacruz, 42 
VP/MANAGING DIRECTOR, RADIO STRATEGY; 
UNIVISION RADIO
SPREADING “UFORIA” IN 58 MARKETS
In addition to scoring ratings successes 
in several key markets — in the second 
quarter, Univision had the No. 1 station 
overall in Chicago and the top Spanish- 
language stations in San Antonio and 
San Diego — Lara launched the large- 
scale Uforia Music Series (named after 
the broadcaster’s music brand) with 10 
shows, including Las Que Mandan at 
The Forum in Los Angeles on Nov. 17, 
featuring Thalia and Gloria Trevi, among 
other female performers. And with 58- 
plus radio stations and the added muscle 
of Univision’s TV platforms and digital 
reach, “we are privileged to be the largest 
[Latin] music multiplatform [company] in 
the country,” says Lara.

Bryant Pino*
DIRECTOR OF LATIN MUSIC PROGRAMMING, 
SIRIUSXM
THE TASTEMAKER
In addition to hosting intimate “town hall” 
events with J Balvin and Nicky Jam, Pino 
has stayed ahead of the curve with fresh 
acts like Piso 21 and Karol G across the nine 
Latin music channels he oversees. An early 
supporter of the popular Latin trap sound, 
the native New Yorker says he curates “by 
gut.” Lately, that has included everything 
from Brazilian funk artist MC Kevinho to 
flamenco sensation Rosalia. “Whoever has 
a taste for something,” says Pino, “they’re 
going to find it [here].”
LATIN OR LATINX? “Latinx. It’s a new 
generation, musically and culturally.”

Francisco Suárez, 62
EXECUTIVE VP PRIMETIME REALITIES AND
SPECIALS, TELEMUNDO
FUELING TELEMUNDO’S RESURGENCE
The former Univision executive, who started 
at Telemundo in February, has continued to 
spur the latter network’s come-from-behind 
rally to frequent No. 1 in primetime and the 
advertiser-coveted 18-34 demographic. 
Suárez oversees Telemundo’s production 
of such annual programming events as the 
Billboard Latin Music Awards, the first U.S.
based Spanish version of The Voice and 
reality sports competition Exatlón.

Enrique Santos, 43
CHAIRMAN/CHIEF CREATIVE OFFICER/ 
ON-AIR HOST, IHEART LATINO
IHEART’S LATIN AMBASSADOR
When Santos is not entertaining iHeart 
Latino’s listeners — his weekday morning 
Spanish-language show is syndicated to 17 
stations and his weekend English program 
to 105 — he’s looking for ways to attract 
more of them. In 2018, he hired Pedro Javier 
González as senior vp programming to 
expand iHeart’s Latin reach, and in July, Bad 
Bunny became the first artist to perform 
entirely in Spanish at the iHeartRadio Music 
Festival in Las Vegas. “More non-Spanish- 
speaking artists are gravitating toward us,” 
says Santos of iHeart Latino’s pull. “It’s a 
beautiful thing.”
GUILTY PLEASURE “Sleeping in.”

Contributors Justino Águila, Trevor Anderson, 
Pamela Bustios, Tatiana Cirisano, Griselda Flores, 
Adrienne Gaffney, Jenn Haltman, Lyndsey Havens, 
Taylor Mims, Gary Suarez, Desire Thompson, Andrew 
Unterberger, Christine Werthman, Xander Zellner

Methodology A committee of Billboard editors and reporters weighed a variety 
of factors in determining the 2018 Latin Power list, including, but not limited 
to, Billboard’s 2018 Top Artists and Top Tours rankings; nominations by peers, 
colleagues and superiors; impact on consumer behavior as measured by chart, 
sales and streaming performance, social media impressions and radio/TV 
audiences reached using the latest data available as of Oct. 18. Career trajectory 
and industry impact — especially in the Latin American market — are also 
considered. When available, financial results are considered. Where required, 
U.S. record-label market share was consulted using Nielsen Music’s current 
market share for album plus track-equivalent and streaming-equivalent album
consumption units and Billboard’s quarterly top 10 publisher rankings. Unless 
otherwise noted, Billboard Boxscore and Nielsen Music are the sources for tour 
grosses and sales/streaming data, respectively. Nielsen is also the source for 
radio audience metrics. Unless otherwise noted, album streaming figures cited 
represent collective U.S. on-demand audio totals for an album’s tracks, and song/ 
artist streaming figures represent U.S. on-demand audio and video totals.
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It's not just about furniture. It's not about 
what goes where and with what. It's about 
fearless curation. For us, how you edit 
your spaces is just as important as what 

you put in them.

After many years in entertainment, living a 
crazy bicoastal life, we founded an interior 
design studio with a distinct approach that 

is all about the mix.

We believe design is personal, which is 
why a keen attention to detail and a strong 
collaboration with our clients is central to 

our approach.

mr alex TATE is where meticulous attention 
to design meets a passion for creating 

bespoke, premium interior spaces.

mr 
alexTATE 

design studio

mralextate.com

mralextate.com


Artists want 
to be athletes.

Athletes want to 
be artists.

We’re proud to 
manage both.

PO LAY 
CLARK
• 21 Grammy Awards
• 7 American Music Awards
• 27 Platinum RIAA Records
• 23 Multi-Platinum RIAA Records
• 29 Gold RIAA Records
• 11 NAACP Image Awards
• 7 NBA All-Stars
• 7% of all active NBA players

www.polayclark.com

http://www.polayclark.com
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‘It’s A Modern-Day Motown’
As Atlanta prepares for the spotlight of Super Bowl LIII, its music 
leaders boast of the city’s creativity while its artists scale the charts

BY JEWEL WICKER

W
HEN THE NFL 
announced that 
Super Bowl LIII 
would take place 
Feb. 3, 2019, at 
Mercedes-Benz

Stadium in Atlanta, music fans and artists
created wish lists of 
halftime performers 
who could spotlight 
the city’s rich musical 
history. Bruno Mars 
called for a set that 
included OutKast, T.I., 
Gucci Mane, Lil Jon, 
Jeezy and Jermaine 
Dupri. “It would be the 
best party TV has ever Migos

seen,” Mars tweeted to the NFL, telling 
the league that it had an “opportunity 
to celebrate incredible hip-hop [artists] 
from Atlanta.”

The NFL ended up choosing Maroon 5 
for the performance, but Atlanta isn’t 
wasting time complaining about a non

hip-hop headliner. Its 
music industry leaders 
are instead determined 
to showcase — off the 
field — the business 
and creative strengths 
of Georgia and its 
capital city.

From The B-52s and 
R.E.M. to OutKast 
and Gucci Mane,

Georgia has long been at the forefront 
of shaping global music culture. In 
previous decades, labels such as LaFace 
and Disturbing Tha Peace made 
Atlanta a musical center, while Quality 
Control Music has helped carry on that 
tradition in the past few years, sending 
Migos, Lil Yachty and Lil Baby up the 
Billboard 200 and the Hot 100.

The city’s creative power is matched 
by an increasingly supportive business 
climate. The Georgia Music Investment 
Act, which took effect Jan. 1, offers new 
tax breaks to draw more business to 
a place known for influencing music 
across genres, from country and gospel to 
rock’n’roll and hip-hop.

Music business leaders in Atlanta are 
ready for their city’s media close-up 
during Super Bowl LIII weekend, and 
shared their insights about Atlanta today.

‘THE HEARTBEAT OF MUSIC’
“Atlanta is the heartbeat of music,” says 
Kevin “Coach K” Lee, COO of Quality 
Control Music. “It’s like a modern-day 
Detroit when Motown controlled the 
sound and feel of music. Even the film and 
television industry has had a really big 
liftoff in Atlanta that’s influenced by [the] 
culture of the music business here. Quality 
Control Music will be [taking] advantage 
of [that] by making sure that our artists 
and producers [are] performing [in] or 
having their music placed in the films and 
television shows being produced here.”

‘THE HIGHEST CALIBER’
“It really is amazing, the amount of 
producers here of the highest caliber,” 
says Robert Polay, founding partner of the 
business management firm Polay + Clark, 
which has represented India.Arie, Keith 
Sweat and others. He lauds “the success 
of Quality Control from a management 
and label perspective. [Also], startup 
companies like Music Matters are doing 
sound production for all of the sound and 
video festivals.”
WHERE TO GO “The Club at Chops’ 
Lobster Bar [70 W. Paces Ferry Road 
N.W.]. Whatever level celebrity you are, 
you can get in and out of there without 
being seen and have five-star service. No 
cameras allowed.”

‘FORWARD THINKING’

Chris Stapleton

B
A

C
K

STA
G

E PA
SS

Charlie Brusco, president 
of Red Light Management 
Atlanta, represents Styx, 
Don Felder, Ann Wilson 
and others. He’s also a 
veteran promoter, and
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BACKSTAGE PASS / Atlanta Spotlight

notes the strength of Atlanta as a live- 
music market. “Forward thinking by 
[Red Light founder] Coran Capshaw 
and [Live Nation Atlanta 
president] Peter Conlon 
resulted in Chris Stapleton 
doing two shows in Atlanta: 
one at Verizon [Wireless] 
Amphitheatre and the other 
at Cellairis Amphitheatre.
This shows that there is a distinct „ ,Katz 
market difference between
the northern and southern suburbs of 
Atlanta.”
WHERE TO GO “Eddie’s Attic [515-B 
N. McDonough St., Decatur, Ga.], the 
Buckhead Theatre [3110 Roswell Road 
N.E.] and the Tabernacle [152 Luckie St. 
N.W.] all cater to good sounds and good 
times.”

‘OFFICIAL COOPERATION’
“What has happened in Atlanta is 
unusual in that the political world — from 
the city to the state government — has 
understood the value, in the last three to 
four years, of what the music business 

means economically,” says attorney Joel 
Katz, founding chairman of the global 
entertainment and media practice at

Greenberg Traurig. “We have never 
\ seen more cooperation from city 

and state officials trying to get 
more things done.”
WHERE TO GO “We go a lot to 

Atlas [88 W. Paces Ferry Road
N.W.] at the St. Regis Atlanta. [We 

frequent] a lot of the good restaurants. 
It’s helpful in terms of getting people 

to talk while eating and drinking a good 
glass of wine.”

‘THE SOUND HAS PERMEATED 
THE INDUSTRY’
“Atlanta is a global city,” says Chaka 
Zulu, a founding partner of the label, 
management group and tech firm 
Culture Republic, which launched hip
hop artist Nick Grant in 2017. “When 
you think of pop culture relevance, not 
just of Atlanta’s superstars [but also] 
the creatives and the business side, 
the [city’s] sound has permeated the 
industry; you can’t get away from it.”

‘TEAM OF VISIONARIES’
“Since the Olympic Games in 1996, 
Atlanta and the state of Georgia [have] 
remained profoundly on the world 
stage,” says Keith Perissi, director of the 
Joel A. Katz Music and Entertainment 
Business Program at Kennesaw State 
University. “Now, with the Super Bowl, 
Atlanta will showcase a state-of-the-art 
stadium that can host sporting events 
and major live concerts, due to [Atlanta 
Falcons owner] Arthur Blank and his 
team of visionaries.”

‘THE HUB OF IT ALL’ 
“Productionwise, it’s leading the 
world, and it’s the epicenter of 
music, whether it’s blues, country, 
hip-hop, R&B or gospel,” says 
Al “Butter” McLean, senior vp 
creative at Kobalt, who has signed 
publishing and administration 
deals with Jeezy, Noah “40” 
Shebib and, most recently, 
Childish Gambino. “It’s the hub 
of it all,” adds McLean. “There’s a 
lot of help coming from the school KA
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BACKSTAGE PASS / Atlanta Spotlight

system as well for upcoming talent.” He 
cites the music programs at the Georgia 
Institute of Technology and the University 
of Georgia in Athens.

‘ATLANTA SETS THE TRENDS’
“The South still has something to say,” 
declares DeeDee Hibbler, production 
manager of the DeKalb Entertainment 
Commission, which promotes the growth 
of music, film, TV and digital ventures 
in DeKalb County, just east of Atlanta. 
“Atlanta sets the trends that shape modern
day music. The music tax credit has been 
the most promising development for the 
state of Georgia’s music economy.”

‘A DEEP POOL OF TALENT’
“There are over 60 recording studios

METRO ATLANTA’S HOT VENUES
SunTrust Park
CAPACITY: 41,150

State Farm Arena
CAPACITY: 20,919

Venkman’s

and 100 venues 
in metro Atlanta 
alone,” says 
Tammy Hurt, 
managing partner 
at Placement 
Music, a music 
production and 
licensing company.

“Not only is Atlanta the epicenter of hip
hop, our Atlanta Symphony is a 27-time 
Grammy Award-winning orchestra. We 
have a deep pool of diverse talent, in 
addition to the resources of businesses 
such as City National Bank and Monarch 
Private Capital that understand the value 
of music.”
WHERE TO GO “Venkman’s [740 Ralph
McGill Blvd. N.E.], located in the Old

Cellairis 
Amphitheatre at 
Lakewood
CAPACITY: 19,004

Infinite Energy 
Center
CAPACITY: 13,000

Verizon Wireless 
Amphitheatre at 
Encore Park 
CAPACITY: 12,000

The Mercedes-Benz 
Stadium hosts 

concerts as well 
as Atlanta Falcons 

home games.

Fourth Ward, Atlanta’s white-hot 
neighborhood, built by local musicians 
for musicians.”

‘THE CONSTANT INFLUX’
“The most promising recent 
development is the constant influx of 
non-Atlantans in the industry visiting the 
city more often,” says Kei Henderson, 
founder and senior vp marketing of 
management company Sincethe8os, 
which represents 21 Savage and others. 
“Atlanta is a city where you have to see it 
to believe it.” ST
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@KSUMEBUS@KSUMEBUS

The 24-CREDIT HOUR CERTIFICATE 
provides instruction and exciting 
OPPORTUNITIES in... _

Facebook.com/KSUMEBUS Q

For more information:
ksumebus@kennesaw.edu | 470.578.7670

www.ksumebus.com

Kennesaw ----State university - 
Coles College of Business

audio

& EVE«

Facebook.com/KSUMEBUS
mailto:ksumebus@kennesaw.edu
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At^stMusic
öl Entertainment

Venue SuníTrustPark

SunTrust Park and The Battery Atlanta combine 
to create a one-of-a-kind music and entertainment 
environment that is unmatched in Atlanta.

Anchored by SunTrust Park, a near-40,000-person 
capacity outdoor venue, the site offers premium 
pre-show dining and entertainment options 
in The Battery Atlanta, along with a 4,000-person 
capacity indoor venue with the Coca-Cola Roxy.

To book your next event, call 404-614-2343.

BRAVES.COM/SPECIALEVENTS

Till
T E R Y 

\TLANTA SunTrust Park
© 2018 Atlanta Braves. SunTrust Park and The Battery Atlanta trademarks and copyrights are the property of Atlanta Braves National League Baseball Club, LLC. Coca-Cola Roxy trademark used with permission. All rights reserved.

BRAVES.COM/SPECIALEVENTS
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‘WE CAN SUPPORT BIG EVENTS’ 
“We’ve got everything going on here, 
including the [new tax] incentive,” says 
Stephen Weizenecker, a partner in the law 
firm Barnes & Thornburg, where he is a 
member of its entertainment, media and 
sports practice group. “It came into effect 
this year, and we’re starting to see a lot of 
interest from disparate groups. Getting 
the Super Bowl is a great example that we 
can pull something like that off. We can 
deal with the high-level talent, provide 
the support and infrastructure, both 
human and physical, for rehearsal and the 
stadium that can support big events.”

‘DO THE DEAL’
“The music, film and tech industries are 
collaborating to provide a platform for

METRO ATLANTA’S HOT VENUES
Columbus Civic 
Center
CAPACITY: 10,000

State Bank 
Amphitheatre at 
Chastain Park
CAPACITY: 6,700

Monáe

the next generation 
of creatives, with 
a focus on artist 
ownership of 
their intellectual 
property,” says 
Mikael Moore, 
managing partner 

of Wondaland, the music company 
co-founded by Janelle Monae. “I love 
that local music companies are bringing 
resources back to Atlanta and investing in 
the future of the city. The attitude across 
the board has been: Do the deal wherever 
you need to, but build the studio, 
workspace or platform in the city.”

‘FINANCIAL OPPORTUNITIES’
Tunde Balogun, co-founder of LVRN, the

Wolf Creek 
Amphitheater
CAPACITY: 5,420

Fox Theatre
CAPACITY: 4,600

Cobb Energy 
Performing Arts 
Centre
CAPACITY: 2,750
Source: Billboard Boxscore

label whose artist 6LACK 
debuted at No. 3 on the 
Billboard 200 in September 
with East Atlanta Love 
Letter, is on the board of 
Invest Atlanta, an economic 
development group that 
co-launched the Creative 
Industries Loan Fund. “It 
really is going to give people 
opportunities financially 
that they never had.” 
WHERE TO GO “I definitely 
take all my people to 
The Cheetah [a strip club at 

887 Spring St. N.W.] — [it serves] the best 
fried chicken you’ll ever have.”

‘WE ARE THE TRENDING TOPIC’
“Atlanta is expanding, and it is time 
to create more avenues for our artists, 
young executives and creatives,” says 
Malita Rice of Mogul Mentality, who 
manages OG Parker and Deko, producers 
of Migos’ “Slippery” hit. “We are the 
trending topic. Atlanta constantly gives 
the people something to talk about.” O M
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AMELIA CUEVA and TEAM

DIRECTOR OF SESAC LATINA ON 
BEING NAMED ONE OF BILLBOARD 
MAGAZINE'S LATIN POWER PLAYERS

WE ARE INCREDIBLY HAPPY FOR YOU 
AND APPRECIATE ALL THE LOVE AND 

SUPPORT YOU SHOW US.

lN.il
Music Entertainment

@ PARAMOUNT KX
AUCTION DECEMBER 6

Development Cost $45 Million
Minimum Bid $19 Million

Blackstone Ranch
Taos, New Mexico

Special Permit Allows Numerous Uses Such As:

• Private Ranch / Compound
• Executive / Corporate / Wellness Retreat
• Conference / Educational / Agricultural / Religious Center
• Film / Recording Studio
• And Much, Much More

190 Acres • 15 Buildings • Built 2004 • 27,000 sf Main House 
Modern Eco-Friendly Technology • Exclusive Location 

Stunning Views

Tranquility, Privacy, Exclusivity

For more information visit prusa.com or call 212.867.3333 ?

prusa.com


GT GreenbergTraurig 2000 ATTORNEYS | 38 LOCATIONS WORLDWIDE”

Greenberg Traurig: Around the Corner, Across the World
and proud to support Atlanta’s music industry
Centered in the major hubs of the industry, Greenberg Traurig’s Entertainment & Media Practice 
provides clients in entertainment markets across the globe with multidisciplinary, business-oriented, 
and innovative legal counsel. We represent clients on both the talent and industry sides in the music, 
motion picture, television, sports, internet, digital media, media and cable, virtual reality, publishing, 
theatre, and branded entertainment industries. We employ our global depth, industry relationships, and 
business acumen to create practical strategies for our clients to help them thrive in today’s multimedia 
entertainment marketplace.

GREENBERG TRAURIG, LLP | ATLANTA
TERMINUS 200 | 3333 PIEDMONT ROAD NE | SUITE 2500 | ATLANTA, GA 30305 | 678.553.2100 | GTLAW.COM

Greenberg Traurig is a service mark and trade name of Greenberg Traurig, LLP and Greenberg Traurig, P.A. ©2018 Greenberg Traurig, LLP. Attorneys at Law. All rights reserved. Attorney Advertising. Contact
Joel A. Katz, Jess L. Rosen, and Bobby Rosenbloum in Atlanta at 678.553.2100. °These numbers are subject to fluctuation. 31587

GTLAW.COM
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LAST 

WEEK

THIS \ 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL
PEAK 

POS.
WKS.«
CHART

RE-ENTRY o GRETA VAN FLEET lmmwk 1 3

1 1 LADY GAGA interscope/iga 1 86

RE-ENTRY o DISTURBED reprise/warnerbros. 3 48

7 4 BT!5 BIGHIT ENTERTAINMENT 1 107

8 o POST MALONE republic 1 122

6 6 DRAKE YOUNG MCNEY/CASH MONEY/REPUBLIC 1 226

23 22 o KHALID RIGHT HAND/RCA 7 86

19 19 o JUICE WRLD GRADEA/IHTERSCOPE/IGA 8 23

3 3 9 BRADLEY COOPER 3 4

9 7 10 IMAGINE DRAGONS uMMtNEwiNiwu 1 194

IS 14 © CARDI B THE KSRGROUP/ATLANTlC/AG 1 67

18 - © TRAVIS SCOTT IM1USMMMMIHUHUAI« 1 129

16 13 © ARIANA GRANDE republic 1 194

11 8 14 EMI NEM SHADY/AFTERMATHmTERSCOPE/IGA 1 226

17 21 © HALSEY ASTRALWERKS 1 150

14 15 16 XXXTENTACION bad vms kmver 1 63

65 © © QUEEN HOLLYWOOD 17 26

20 18 ED SHEERAN ATLANTIC/AG 1 220

26 o 19 ELLA MAI 10 SUMMERS/INTERSCOPE/IGA 6 27

S 10 20 LIL WAYNE YOUNG MONEY/REPUBLIC 1 23

21 17 21 MAROON 5 222/IHTERSCOPE/IGA i 226

25 © 22 LUKE COMBS TIIUIUItWMIII.MBI 5 86

34 34 KANE BROWN /iWH/RrAUWMIIt/MM 5 71

2 9 24 TWENTY ONE PILOTS 1 184

12 16 25 LIL BABY CUAL ITYC0NTRX/M0TOWHÆ APITO. 12 24

33 © © PANIC! AT THE DISCO 1 110

35 © © LAUREN DAIGLE uNmaivurat he 3 34

NEW © LAY 2HANGYIXINGSTUDI0/SM 28 1

51 © © JASON ALDEAN luowwiuNir uwui 1 204

2 WKS. 

AGO

LAST 

WEEK

THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

PEAK 

POS
WKS f«
CHART

REENTRY Fío] FUTURE FREE8AMD2>EPK 1 149

28 27 31 5 SECONDS OF SUMMER «mum. 1 83

27 28 32 SHAWN MENDES .bund 1 194

» E 33 CAMILA CABELLO sko/uk 1 98

38 [36J M4J MARSHMELLO foytime collective 25 54

30 32 35 BRUNO MARS atlantic/ag 1 214

37 ! 35 / Fió] DANISH AY WARNER BROS HASHVUETWMM 11 48

67

8 K 37 KODAK BLACK i-<urNNAioMiAinN>; 6 70

24 38 TAYLOR SWIFT b>gmachine/bmig 1 222

50 59 Fm DUA LIPA WARNERBROS. 10 61

42
Ijs] 40 CHRIS STAPLETON «mruwMii «« 1 157

NEW Du RM sm 41 1

48 ¡23; 42 BAD BUNNY HEAR this music/rimas 23 32

41 42 43 BEBE REXHA warnerbros. 23 88

88

29
□ 

40

44 QUAVO QUALITY COHTROUMOTOVWlKAPITOL 11 44

45 6IX9INE SCUMGANG/TENTHOUSAND PROJECTS 13 41

36 41 46 SELENA GOMEZ interscope/ku 2 195

40 45 47 FLORIDA GEORGIA LINE bmlg 1 226

Q©Q MICHAEL JACKSON mivcm 20 191

RE-ENTRY

e

JASON BKLL AND THE 400 UNIT wv.. 12 3

NO. 1
Greta Van Fleet

Greta Van Fleet reenters atop 
the Billboard Artist 100 to 

become the top musical act 
in the U.S. for the first time, as 
the group’s debut full-length, 
Anthem of the Peaceful Army, 
launches at No. 1 on Top Rock 

Albums and No. 3 on the 
Billboard 200 (see page 72). The 
band previously reached No. 89 

on the Artist 100.
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LIVE MUSIC
I SUMMIT+AWARDS——'

LEGEND OF LIVE 
JOHN MAYER
Join us as we present John Mayer 
with the Legend of Live honor at 
the Billboard Live Music Awards, 
celebrating the artist’s extensive 
touring career and his ongoing 
contributions to the industry.

REGISTER TODAY

BillboardLiveMusicSummit.com

NOVEMBER 13-14, 2018
THE MONTAGE BEVERLY HILLS

Cynthia Mellow ï 615-352-0265 ï cmellow@comcast.net
Lee Ann Photoglo ï 615-376-7931 ï laphotoglo@gmail.com

Joe Maimone • 212-493-4427 ï joe.maimone@billboard.com

LI VE NATION Scotiabank 
Arena ticketmaster *AEG Kocca srouNsm verizon arena TaxSIayer'

CENTKM F“

BillboardLiveMusicSummit.com
mailto:cmellow@comcast.net
mailto:laphotoglo@gmail.com
mailto:joe.maimone@billboard.com


Eilish Gets 
The Party 
Started
Billie Eilish jumps 8-2 
on Emerging Artists as 
her new single, “When 
the Party’s Over,” debuts 
at No. 65 — a new 
personal-best rank — on 
the Billboard Hot 100. Eilish, 
16, also hits a new high on 
the Alternative airplay chart, 
as “You Should See Me in a 
Crown” ascends 13-12.

BTS member RM 
re-enters Emerging Artists 
at No. 1 to become the 
week’s top emerging artist 
for the first time, as his 
sophomore solo mixtape, 
mono., arrives at No. 2 on 
World Albums and No. 26 
on the Billboard 200 
(21,000 equivalent album 
units, according to Nielsen 
Music).

Plus, Summer Walker 
debuts at No. 31 on 
Emerging Artists, as her 
debut LP, Last Day of 
Summer, opens at No. 6 
on Top R&B Albums and 
No. 44 on the Billboard 200 
(14,000 units).

—Xander Zellner

CHART BEAT

NO CAUTION ABOUT 
PLAYING MARIAH 
Mariah Carey returns 
to the top 20 on both the 
Adult R&B (22-16) and 
Adult Contemporary 
(23-17) radio airplay 
charts with her new 
single, “With You.” On 
the former tally, Carey 
notches her highest 
charting original non
holiday song since 
“Touch My Body” 
reached No. 7 in 2008. 
On AC, she earns her 
highest ranking such 
hit since “We Belong 
Together” (No. 3, 
2005). “With You” is the 
lead radio single from 
Caution (due Nov. 16), 
Carey’s first studio 
album since 2014’s Me. I 
Am Mariah... The Elusive 
Chanteuse. — Gary Trust

Go to billboard.com for 
full Chart Beat coverage, 
including columns and 
podcasts.

2 WKS. 

AGO

LAST 

WEEK

THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL
PEAK 

POS.
WKS.C*
CHART

49 ° 50 BAZZI 2ZZ/IAMCO5MIC/ATLANTIC/AG 34 39

4 31 1 51 ERIC CHURCH emihashville/umgh 4 160

- « □ BILLIE EILISH dawrocaumterscch/iga 52 9

53 53 53 THOMAS RHETT valorvbmlg 1 195

39 48 1 54 KENDRICK LAMAR (rwu.MmunMiKiKu 1 197

55 55 NF NF REAL MUSIC/CAPITOL/CAROLIHE 8 55

57 61 BASTILLE VIRGIN/CAPITOl 15 32

22 37 57 GLINN A YOUNG STONER LIFE/300/AG 22 3

RE-ENTRY F 8] ACE FREHLEY bronxborn/eone 57 3

54 55 59 LOVELYTHEBAND red 54 12

47 ■44 60 CARRIE UNDERWOOD untiMSMUjaui 1 163

43 63 [61] SHECKWES (AmMMXA.)>.an.iwmii(WA 43 5

44 0 62 NICKI MINAJ nu*.uim,'*'>HMoHYnHsix 2 215

76 © 63 DJ SNAKE DJSNAKE/GEFFEN/IGA 16 102

RE-ENTRY © EXO sm 18 21

RE-ENTRY © LOGIC VISIOHARWDEF JAM 1 52

61 72 1© PINK RCA 1 129

NFW G SWAE LEE EARORUMMA/INTERSCOPE/IGA 67 1

RE-ENTRY © ELLE KING rca 14 55

63 66 69 THE CHAINSMOKERS »«»kiwiuwu 1 152

52 62 70 TYGA LAST KINGS/EMPIRt 27 31

59 70 71 LAUV LAUY/AWAl-KOBALT 43 26

* 60 72 NCT127 sm 60 2

70 71 73 BRETT YOUNG bmlg 26 99

84 86 © NORMANI svco/epk 65 14

92 80 © LOUIS TOMLINSON twcmpk 33 16

RE-ENTRY © LINDSEY STIRLING lmjseystomp 11 9

-

o

77 METALLICA blackened 2 175

86 84 1© MAREN MORRIS 15 94

* 0 79 JIMMIE ALLEN STONEY CREEK/BMG/E8MG 67 2

74 77 80 MIGOS QUALITY CONT ROl/JOO/AG 1 107

87 97 0 OZUNA VI’IHIIBlNNMtNVUMl'NVSXINVIBNi LAIN 17 50

68 74 82 J BALVIN CAPITOL LATIN/JMLE 16 59

81 90 © YOUNGBOY NEVER BROKE AGAIN 26 43

95 88 © LYNYRD SKYNYRD 40 36

10 46 1 85 STEVE PERRY OMT/FANTASY/CONCORD 10 3

58 57 86 OLD DOMINION rcahashville/sian 10 109

45 64 87 CHARLIE PUTH ornwumM 6 178

46 52 88 KEVIN GATES RUBMMtVI'MIUnWNIMUK 5 55

NEW Fw] MITCHELL TENPENNY 89 1

82 82 90 ZEDD INTERSCOPE/IGA 17 86

85 92 91 LUKE BRYAN CAPITOL NASHVILLE/UMGN 1 225

91 © 92 ADELE XL/COLUMBIA 1 194

79 68 93 COLE SWINDELL w«MmAHWMii wMi 8 149

13 65 94 FOR KING & COUNTRY 13 4

89 91 95 KENNY CHESNEY MMIIM»WWI»mNIINMIIIWI 1 162

- © 96 OFFSET QUALITY CONTROUMOTOWNXAPlTOl 75 12

t97] LIL YACHTY IJtmiHOanM/MlilfWARM 20 48

77 93 98 RUSSELL DICKERSON 69 16

RE-ENTRY © BRYCE VINE sire/warnerbros. 80 8

RE-ENTRY © THEWEEKND xo/repubuc 1 210

£

2 WHS. 

AGO

LAST 

WEEK

THS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL
PEAK 

POS.
MV’K
CHART

RE-ENTRY o I#1 RM sm 1 2

13 8 o BILLIE EILISH dwwioom/miepscope/iga 1 29

1 3 LOVELYTHEBAND red 1 31

2 5 4 LAUV LAUV/AWAL- KOBALT 1 59

7 5 NCT 127 sm 2 10

4 o LOUIS TOMLINSON %^pk 2 38

10 E 7 JIMMIE ALLEN stocycreek.'bmg'bbmg 3 11

8 10 o MITCHELLTEMPENNY mu«™ 6 16

5 9 9 BRYCE VINE sire/warnerbros. 3 15

20 Eo] FLIPP DINERO (■■HnuWMBESVtRC 10 7

9 11 1” QUEEN NAI JA queer raua/caphol 1 32

REENTRY © JOYNER LUCAS bevsumejuumuk 9 9

26 25 © LIL MOSEY INTERSCOPE/IGA 13 8

12 12 14 LIL’ DUVAL RICH BROKE/EMPIRE 10 12

RE-ENTRY Fsj BLACKPINK yg 1 12

21 20 Fió] PINKFONG SMART STUQV 16 4

23 m ; DEAN LEWIS island 17 6

18 41 1© MONSTA X OMPunriiNiavuinHuiBa 14 30

RE-ENTRY © LAUREN JAUREGUI sko^pk 17 9

15 16 20 YELLA BEEZY profit 11 20

16 17 21 ANUELAA RUlH*SUIAMURtlAlAI>IMRH 8 15

24 21 □ JORDAN DAVIS mcanashvilleaai« 1 54

25 © i 23 A J R AJR/BMG 15 44

■ o © STRAY KIDS 18 6

RE-ENTRY © KRIS WU ACE UNIT CULTUREMESSCOPE IGA 5 5

40 © © PARDISON FONTAINE ahmovag 20 5

RE-ENTRY THE REVIVALISTS 5 25

28 26 28 DZEKO IBI«MIMItraMHUlUHMUMAtinBU< 26 16

34 29 JOJI BBRlSING/TTTONE 10 9

RE-ENTRY © MORGAN WALLEN 2 42

E3 © SUMMER WALKER 31 1

36
E1 .

32 SILK CITY COLUMBIA 27 6

29 28 33 ALAN WALKER mermusikk/rca 16 61

© MINUS THE BEAR 34 1

NEW 0 AMARANTH E spinefarm 35 1

■ o 36 MORGAN EVANS nusicvk mwyui.w 4 26

33 35 37 CALUM SCOTT cap™ 4 34

41 K 38 MANUEL TURIZO uwvsmAVArrMMUUB 30 9

38 36 39 YNW MELLY vnwmehy/xxwag 35 7

31 32 40 DENNIS LLOYD ume/wawrbros 11 21

42 40 41 CORY ASBURY bethel 3 40

44 38 42 BADFLOVVER m«vxiwa><m» unnmlwv 38 5

REENTRY [43] LOUD LUXURY armada 40 9

« 44 NCT « 1 24

□E FLORA CASH bomsckatbigeviarwa 45 2

50 49 46 RAYMIX umsmiMwni*iuv,T<*MU'UMi 14 28

NE W [47] RUFUS DU SOL MM 47 1

RE ElMTRY Fis] CHRISTIAN NODAL bjkbkwaami 3 29

• 50 49 LAB RI NTH records/sko/columbu 24 8

39 0 50 RITA ORA atlmtkag 8 18
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LAST 
WEEK

THIS
WEEK

ARTIST CERTIFICATION 
IMPRIN T/DISTRI SU TING LABEL

Title PEAK 
POS.

WK< ON 
CHART

1 ! El LADY GAGA 8 BRADLEY COOPER AîïKfonitSælKhradi) 
INTERSCOPE/tM 1 3

HOT 
SHOT FUTUIWUKtWRlD MueiMte WILD PTB01-WO* DRUGS 2 1DtBUI GRADE Ai'INTERSCOPE/FREERANDZ/lGA/EPlC

NEW 1© GRETA VAN FLEET Anthem Of The Peaceful Army 
LAVA/P EPUB LlC 3 ]

NEW 10 DISTURBED
REPRISE/WARNER BROS.

Evolution 4 1

3 5 LIL WAYNE
YOUNG MDNEY/RE PUBLIC

Tha caner v 1 4

4 6 LIL BABY & GUNNA Drip Harder
■ ■ ■ . • 4 3

o 7 DRAKE ▲
■ ■

Scorpion 1 17

NEW KHALID
RIGHT HAND/RCA

suncity 3 1

8 9 TRAVIS SCOTT A
C KTUSIMK/UMNO MUSTLE/EPiC

ASTROWORLD 1 12

9 10 POST MALONE A beerbongs & bent leys 
REPUBLIC 1 26

o u QUAVO
QUAIITT COHTOOL/MOTDWM/TAPITOl

Quavo Huncho 2 3

NEW o LIL YACHTY
QUALITY CONTROL/MOTCWN/CAPITOL

Nulhin' 2 Prove 12 J

o 13 ELLA MAI
10 S U MME RS/INTE »SCOPE/luA

Ella Mai 5 2

7 14 TWENTY ONE PILOTS
FUELED BY RAMEN/EMG

Trench 2 3

10 IS EMINEM
SHúWiFrrBMArH/IWttSSCOPt/WA

Kamikaze 1 3

12 16 JUICE WRLD Goodbye & Good Riddance
GRAM VINTERKOPt/IM 4 23

13 17
XXXTENTACION ▲
BAD VIBES FOREVER

? 1 32

15 IS CARDI B A
THE KSR GIOUP/ATLANTlt/UG

Invasion of Privacy 1 29

11 19 KEVIN GATES Luca Brasi 3
0P(AO WINNERS ASSOCIATIOM/ATLANTIC/AG 4 4

14 20 ARIANA GRANDE 
REPUBLIC

Sweetener 1 10

NEW © LAY
ZHAN^IKINGSTUWSM

NAMANANA:03 21 J

NEW © QUEEN Bohemian Rhapsody (Soundtrack) 
HOLLYWOOD 22 1

19 © LAUREN DAIGLE
CEUTRIClWAPItOL CMC

Look Up Child 3 7

21 © LUKE COMBS ▲
RIVER HOUSE/COLUMBIA NASMVILLÍAI

This one's For You 
4M 4 73

20 25 SOU N DT RAC K A The Greatest Showman
F0X/20TH CENTURY FOX/ATLANÎIC/AG 1 46

NEW © RM
8IGHII EHttRlAINMtMl

mono. 26 1

n|ps JASON ALDEAN©
MAC 0N/BR0Î. EN BOW/BMG/B

Rearview Town 1 28
i ~

17 28
NICKI MINAJ*
VO UNG MONEY,CASH MONfY/R(PUBLIC

Queen 2 11

NEW © LIL MOSEY 
IU1ERSC0PE/1GA

Northsbest 29 ]

□ 30 POST MALONE A
REPUBLIC

Stoney 4 98

22 31 ED SHEERAN A
AtlANtlC/AG

+ (Divide) 1 96

24 32 SHECKWES
CACTUS JACK/GXIADyiWTEB$iOP£/IGA

Mudboy 17 3

26 33 XXXTENTACION ▲ 
BAD VIBES FOWVER/EMPIPE

17 2 61

25 34 LIL BABY
OUMItV CONTROl/MOtOWM/tRPHOl

Harder Titan Ever 3 23

\ Î5 ORIGINAL BROADWAY CAST A Hanttai: An American Mund □ 161HAMILTON UPTOWN/AU AN TK/AG

E KHALID A 
RIGHT MAND/RCA

American Teen 4 86

23 37 6LACK East Atlanta Love Letter
IVRN/INURSCOPE/IGA 3 6

NEW □ JASON IS«IL AND THE 400 UNIT
SOUTHEAST!RN/1H1RFÏ USERS

Live From The Ryman 39 ]

40 PANIC! AT THE DISCO 
DCD7/FUELEDBY RAMEN/EMG

Pray For The Wicked 1 18

36 40 IMAGINE DRAGONS A
WlNAMORHER/IN ÎERSCOPÊ/IGA

Evolve 2 70

16 41 ERIC CHURCH 
(Ml NASHVILU/UMÛN

Desperate Man 5 3

129 [42]Igg DUA LIPA©
WA»MR 8R«.

Dua Lipa 27 69

33 43 YOUNGBOY NEVER BROKE AGAIN 
NEVER BROKE AGAIN/ATLANTIC /AG

4Respect4Freedom4L<jyaity_ 14 6

NEW © SUMMER WALKER Last Day Of Summer 
LVRN/INU RSCOPE/IGA 44 1

□ 45 BAZZI Cosmic 14 29

33 46 MAC MILLER 
WARNER BROS.

Swimming 3 12

37 47
MAROON 5 ▲ 
.’W/lHt(R$rORUlC*

Red Pill Blues 2 SI

48 MIGOS A Culture II
QU Ml tV COMTOOl/UOtWMAAPHOl

NEW E ACE FREHLEV 
BRONX BORN/tONE

Spaceman 49 1

27
\ so BTS

BlQHlT
Love Yourself: Answer 

ENTERTAINMENT 1 9

LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION 
iMPRMT/DrSTRtBUTWG LABEL

Title PEAK 
POS

WKS ON 
CHART

53 © DAN ♦ SHAY
WARMER BROS. NASHVILLE/WMN

Dan ♦ shay 6 18

49 52 TRIPPIE REDD
TENT HÖUSAND PPOjEC TS

Life’s A Trip 4 11

0K BILLIE EILISH
caw WM/ 'N TERSCOH.AGA

Dont Smile At Me 38 44

51 54 KENDRICK LAMAR A
TOP rAWà/AFTEFAUTM/lNlEFíSÍGPE/IGA

DAMN. 1 80

47 SS
OZUNA A Aura

■■■.' : Ml mH MU9CWi 7 9

□ S6 CHRIS STAPLETON A
MERCURY KASMViLLE/UMGM

Traveller 1 163

45 57 TAYLOR SWIFT A
BIG UACHlNE/BMLG

reputation 1 50

57 58 KANE BROWN ▲
ZONE WA NASHVILLE/SMN

Kane Brown 5 99

34 S9 CARRIE UNDERWOOD
C*6HX XASHVUL£/UUGh

Cry Pretty ] 6

NEW Í60J SOUNDTRACK
SACRED BONES

Halloween (2018) 60 I

□ 61
CAMILA CABELLO ▲
SYcO/EPIC

Camila 1 41

59 62 LIL UZI VERT A
CENERATtON NOW/ATllUnC/NG

Luv 1$ Rage 2 ] 61

56 63 S SECONDS OF SUMMER
ONE uCCE/cAJ- TCI

Youngblood 1 19

54 64 SHAWN MENDES*
ISLAND

Shawn Mendes 1 22

70 □ EMINEM A curtain Call: The Hits
SHAW,arriPMir«7nMtE»SCOF,£/>Gx J 416

62 66
NF*
NF REAL MUSJC/CAPlTOlZAAOLiNE

Perception 1 55

63 67 BEBE REXHA •
WARNER BROS.

Expectations 13 18

NEW © ELLE KING Shake The Spirit 68 1

65 69 YOUNGBOY NEVER BROKE AGAIN •
NEVER BROKE AGAIN/a:iAWTIC/AG

Until toil Ci My Name 1 26

© 70 DRAKE A
YOUNG WGMEY/CASH MONEY/Ri PUBLIC

Views 1 130

71 DRAKE A
YOUNG MOMEVjCASH MONEY/PERU BL IC

Take Care 1 295

73 72 ELTON JOHN 
ROCKEt/TSlAND/UVE

Diamonds 23 50

© n J. COLE©
t'R£AMvtiLUi»c HArioHnwTiRsctwtni

KOD 
jA 1 27

RE © LINDSEY STIRLING warmer In The winter
LWtWStijM^OfKOMt 22 >1

67 75 YOUNGBOY NEVER BROKE AGAIN Deckled
NEVER BROKE aGAin/aTlamTiC/aG 41 5

o 76
szaA
TOP 0AWG/PCA

Ctrl 3 72

I 76] 77 DRAKE
YOUNG MOMP/tASM MONEY/WPUBLIC

More Life 1 841 ~
75 78 H.E.R. H.E.R. 47 S3

© THOMAS RHETT ▲
VALORY/BMlG

Life Changes 1 59

30 80 STEVE PERRY Traces 6 3

82 81 ED SHEERAN A
ATLAIiTiC®G

X 1 227

73 82 YG 
4HUMHI0XU/MF »U

Stay Dangerous S 12

97 © Michael jackson A The Essential Michael Jackson 
E PIC/LEGACY 31 248

81 84 THE WEEKND A
YCyPE PUBLC

Starboy I 100

77 85 LIL SKIES Life Of A Dark Rose
All *1 SO WlAHICM 10 42

as 86 SOUNDTRACK A
WALT DISNEY

Moana 2 101

□ 87 QUEEN A
Houxwoot>

Greatest Hits 11 3U

60 88 LOGIC
ŸIMMURWEF Ml

YSIV 2 4

87 89 soundtràíkA UartParita TheMxmHuärti'mind 
TOP tAWWAFTEPUAÎH/lNTEPK(>n/»GA 1 37

85 90 BRUNO MARS A 24 K Magic 2 101

83 91 CHRIS BROWN A Heart break On A Full Moon 3 52

84 92 journey O Journey’s Greatest Hits
COLUMBIA/lEGACV 10 535

89 93 IMAGINE DRAGONS A
V itHNAKORUE Ry mH PSCOPE/»GA

Night visions 2 317

64 94 FOR KING & COUNTRY Burn The Ships 7 3

© SOUNDTRACK Mamma Mia! Here We Go Again 
KT TUSTAR U NVKEWC AR10E 3 15

rpoi 96 BOB MARLEY ANO THE WAILERS 
tuff gomg/ihanevume

UgerxL The Best OL 5 545

© 97
FLEETWOOD MAC ❖
WARNE» BRO*. JR HINO

Rumours J 293

52 98 T.l.
QP1.Q HUSrit/tAK

Dime Trap 13 3

93 99 TWENTYONE PILOTS A
Fut 1(0 BV tiAUtH/(MG

Blurryface 1 180

99 1100]
CRffDBKf ULMWMSI REYTVJU <> 
lAHtASVCOIKCfcP

ChrmöelheXGieatMHts 22 390

Star Shines 
For Third 
Week At 
No. 1
Lady Gaga and Bradley 
Cooper’s A Star Is Born 
soundtrack holds steady at 
No. 1 on the Billboard 200 
for a third week, earning 
109,000 equivalent album 
units (down 24 percent) in 
the week ending Oct. 25, 
according to Nielsen Music. 
Of that sum, 61,000 were 
in traditional album sales 
(down 30 percent).

A Star Is Born is the first 
soundtrack to spend its 
first three weeks at No. 1 
in over 10 years. The last 
title to do so was the 
soundtrack to the Disney 
Channel TV movie High 
School Musical2, which 
ruled for its first four weeks 
(Sept. 1-22, 2007). The last 
theatrical film soundtrack 
like A Star Is Born to 
score its first three weeks 
at No. 1 was Bad Boys II, 
which spent its first four 
weeks atop the list in 2003 
(Aug. 2-23, 2003).

With a third week in 
charge, A Star Is Born now 
stands as Lady Gaga’s 
longest-leading No. 1. It 
surpasses Born This Way, 
which spent two weeks 
atop the tally in 2011.

A Star Is Born has quickly 
become 2018’s second- 
largest-selling soundtrack 
(312,000 sold) and the 
11th-biggest seller overall 
of the year. The top-selling 
album of 2018 remains the 
soundtrack to The Greatest 
Showman, which is also 
the only LP to move over 
1 million copies this year. Of 
its total 1.4 million, it has 
sold 1.3 million in 2018 (it 
arrived Dec. 8, 2017). A Star 
Is Born is also the year’s 
seventh-biggest-selling 
digital album, with 199,000 
sold. Again, Showman is 
tops among digital albums, 
with 804,000 downloads 
sold in 2018 (of its 868,000 
total digital sales).

—Keith Caulfield
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In Playa del Rey, on the beach side of Silicon Beach. The part where it isn’t quite so easy to get buried in an oversized building. Drive in behind 
Mahogany gates. Use the private rear entrance or the front lobby. Walk to hip new bistros and watering holes. Watch a regatta float by your 
private deck or rear window. Bike on the Strand to clear your head. Spend all of 15 minutes getting to LAX or Culver City. Be productive. Very 
productive. A few details: The Strand Offices is a new private office compound three blocks from the beach. 10,000 square feet, sustainably 
built, down to formaldehyde-free and dye-free insulation. Each building is stubbed for 50 rooftop solar panels. Fleetwood-style doors to
expansive decks. Openable windows throughout. 10’8” and 11’6” ceilings

The Strand Offices at Playa del Rey. The last best beach for business.

For more, visit TheStrandOffices.com, or call Kim Macy at 310-577-5871 x 222.

Offered at $12,950,000.

THE 
STRANI

AT PLAYA 
DEL REY

311-315 Culver Blvd., Playa del Rey, CA 90293 OFFICES

TheStrandOffices.com


LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/OlSTRIBUTlNG LABEL

PEAK
POS. I

WKS. ON 
CHART

104
Foil halsey ▲ hopeless fountain kingdom 

ASTRALWERKS 1 73

Fi9j Fog MICHAEL
EPlC/LEGfitV

JACKSON 0 Thriller
1 338

100 Fog 2 PAC 0 Greatest H its
AMARU/DEATH ROW/INTERKOPE/UMi 3 245

74 104 YOUNG THUG on The Rvn’! (EP)
WATlantic/ag 17 S□ 105
BILLY JOEL A The Essential Billy Joel
COLUMBIA/LEGACY IS 117

94 106 WIZ KHALIFA Roiling Papers 2 2 15

0 107 RUSS ZOO
0IEM0N7RUSS Iff WAV/COLUMBIA 4 7□ 108 tobymac The Elements
F0REFR0HWAP1T0E CMG 18 2

103 109 oztlNA odisea
WEN TEATÄ IN ME N VDIME LOVl/SONX MUSIC LATIN 22 610 110 THE WEEKND △ Beauty Behind The Madness 
WEPUBHC 1 165

\ U1 kodak black Project Baby two
WIL« N DEALZ/ATLANTIC/AG 2 62

112
F112J TOM PETTY AND THE HEARTBREAKERS 0 GreateStHitS

MCA/GEPFEN/UME 2 290

113 Fini TRAVIS SCOTT ▲ Birds in The Trapsing MeKnight 
GRAND HUSTLE/EPIC 1 112

9 F114J BRETT YOUNG ▲ Brett Young
BMLG 18 89

92 \ 115 YOUNG dolph Role Model
E EMPIRE 15 5

115 Fió] J. COLE A 2014 Forest Hills Drive
DREAMVILLE/ROC KATIDN/COLUMBIA 1 203

Fig RIHANNA △ ANTI
WESTBURY ROA[j/RO'. NATION 1 144© 118 SHY GLIZZY Fully loaded
GLIZZ* GANG/30W 35 2

114 119 DANIEL CAESAR Freudian
GOLDEN CHILD 25 59

UO 120 GUNNA 
vsi

Drip Season 3 55 38

102 \ 121 YEN NAH MIR. YEN ALMIGHTY JAY & YEN CORDAE YEN: Ik Mal ape
V8N/AG 21 7

120 F?g KENDRICK LAMAR △ good kid. m.A.A.d city
TOP DAWU/AF TE&MATW/INTE PSCO PE/lG A 2 313

117 123 SAM SMITH △ In The Lonely Hour
CAPITOL 2 228

SOUNDTRACK 13 Reasons why. Season 2
UE1FUX/INTFRSCQPF/IGA 26 23

IIS 125 TAYLOR SWIFT △ 1989
BIGMACHINE/BMLG 1 202

□ 126
drake A Nothing Was The same
YOUNG MONEY/CASH MONEY/REPUBLIC 1 260

127 \ U1 g-eazy • The Beautiful & Damned
G-EiZVWG/BPG/RU 3 45

121 1 128 LAUV 1 met you when 1 was 18, (the playlist)
LAUV/AWAL -KOBALF 50 21

RE fl29j greta van fleet From The Fires
LAWHEPUBLIC 36 41

124 130 KANYE WEST • ye
GXL04VDEF JAM 1 21

134 E BRYSON TILLER A TRAPSOUL
TPAPSOUL/RCA 8 161

133 132 EAGLES 
asylum/eu

0 Their Greatest Hits 1971 1975 
hfRA/HHINO 1 248

122
charlie puth • voicenotes
OTTO/ATLANTIC/AG 4 24

137 134 BRUNO 
ELEkfPA/AG

mars △ Doo-Wops & Hooligans 3 398

130
RICH THE KID • The World Is Yours
RICH rOREVER/KX>/INTFF«OPÌ/^A 2 30

175 F 3^ LAUREN DAIGLE ▲ HOW Can It Be
CENTRICITY/CAPITOL CMG 28 118

138 1)7
metallica 0 Metallica
BL Ai I (HEO/BHIHO 1 506□ 138 SHAWN
ISLAND

MENDES ▲ illuminate
1 108

101 139
the notorious Bd.G. ▲ Greatest Hits
RAD BOY/PHI HO 1 151

155 Fig ac/dc 0 Back in Black
COLUMBIA/tEGACY 4 331

125 141 JOSH GROBAN Bridges
RE PRISE/WARNER BROS. 2 s

136 142 jon pardi • California sunrise
CAPITOL NASHVILLE/UMGN 11 121

139 143 XXXTENTACION Revenge
BAD VIBES fOREVER/EMPiRE 28 48

160 Fag RUSS ▲ There’s Really A Wolf
t'ltMON/WBS MY WAY/COLUMBIA 7 77

145
ADELE 0 25
XLAOLUMBIA 1 153

145 146 PLAYBOICARTI Die Lit
AW3t/lNtEft3COPE>lCA 3 24

151 147 ZAC brown band Greatest Hits So Far... 
BOAIVSOurHtfiH GP0UNC^A1lANriC/AG 20 187

148 148 migos Culture
QUALITY C0NTB0L/30Q/AC 1 91

159 Fag LYNYRD SKYNYRD ▲ All Time Greatest Hits
MCA/GErrtN/UUf 56 42

143 150 THE WEEKND My Dear Melancholy. (EP) 
W/KEPUBIK 1 30

LAST 
WEEK

BUS
WEEK

ARTIST CERTFICATION 
IMPRlNT/DlSTRlBUTNG LABEL

Title PEAK
POS CHART

147 151 GUNS N' ROSES A
GEFFEN/UME

Greatest Hits 3 449

178 E QUEEN NAIJA
QUEEN NAUAXAPITOL

Queen Naija (EP) 26 13□

ih
ADELE0 
Kl/COlUM&iA

21 1 387

144 154
BOB SEGER & THE SHYER 8U LI FT BAND 0 Great»! Hits
WFDUT/CAPiTQiyiJMF 8 248

C
O SAM SMITH 

CAPiTOL
The Thrill Of It All ] 51

149 156
CHRIS STAPLETON ▲
UE»Cun NASWUE/UMÜN

From A Room: Volume 1 2 77

RE E ALKALINE TRIO 
EPITAPH

is This Thing cursed? 68 2

153 158 SOUNDTRACK A
VILLA 40/TiRE AWWDRKS/RCA

Trolls 3 109

J 85 Fs9J SOUNDTRACK 
FOX/RCA

Love. Simon 37 32

157 160
PANIC! AT THE DISCO ▲
DCP2/FUEEEDB‘< RAMEN/TMG

Death Of A Bachelor 1 145

RE 21 SAVAGE, OFFSETS METRO BOOMIN Without Waning
BMUHAibWirr nnawowuuiim saw»jmuanxu»' 4 SI

140 162 61X91 NE • DAY69
SCUMGANG/TENTHOUSAND PROJECTS 4 35

132 163 THE CARTERS 
PARKWOOD/ROC NATION

EVERYTHING IS LOVE 2 19

167 164 RED HOT CHILI PEPPERS △ Greatest Hits 
WARNER BROS. 18 190

161 165 LIL BABY
QUALITY CONTROL

Too Hard 80 45□

166 COLE SWINDELL
WARNER BROS. NASH VILLE/WMN

All Of It 7 10

164 167 LADY GAGA △ The Fame 2 211

172 168 RAE SREMMURO, SWAE LEE & SUM JXMMI SR3MM 
! A1W UMMA,'IN TLR5WE il 5 A 6 25

170 169 FIVE FINGER DEATH PUNCH 
PROSPECT PARK

A Decade Of Destruction 29 47

188 □ THE ROLLING STONES 0
ABKCO

Hot Rocks 1964-1971 4 287

173 171 SAM HUNT △
MCA NA$ WVIUE/HUGH

Montevallo 3 209

J91 E HALSEY ▲
ASTRAL WERM'

Badlands 2 145

© 173 USHER XZAYTOVEN 
RCA

A 31 ï

Fsg 174
THE BEATLES 0
APPL E/C API TOl/UME

1 1 340

© FRANK OCEANA 
»OTSPONrccx

Blonde 1 106

156 176 DAVID GUETTA 7
WHAT A MUSIC/WLOPHOME/AILANIK/AQ 37 6

RE E FLORIDA GEORGIA LINE ▲ Dig YOUr ROOTS 
BMLG 2 no

176 178
DEMI LOVATO ▲
HOL LYWOOCt/SAF f HOuSF/tUAWD

Tell Me You Love Me 3 56

□ 179 HOZIER A
RUBYWDRXS/COlUMBiA

Hozier 2 169

181 180 AJR
A J Ri'S MG

TheCIkk 61 31

Ö
1 181 BLAKE SHELTON Reloaded: 20 «1 Hits 5 134

183 182 A$AP ROCKY Testing
A|AP WORUWlDE/POiOGROUNDS/RCA 4 22

E 183
THE BEATLES 0
APPL E/C API TOL/UME

Abbey Road J 280

177 184 AMINE 
»PUBIC

ONEPOINTFIVE 53 10

187 185 ANNE MARIE •
MAJOR TOMS/ASVLUM/WARNER BRC

Speak Your Mind 31 26

[Ï] Fscl drake A if You’re Reading This it’s Too Late
YOUNG MONEYS ASM MONEY/REPUBLIC 1 190

193 187
THOMAS RHETT ▲ Tangled Up 6 155

NEW Fss] major LAZER Major Lazer Essentials
MAD DfCtNT 188 1

A 189 FRANK SINATRA
f RANK SINATRA (NÎERPRISES/CAPI1

ultimate Sinatra 
OL/UME 32 58

190
THE LUMINEERSA
OU Al TONE

Cleopatra 1 115

192 191
ARIANA GRANDE ▲
HPUBlC

Dangerous Woman 2 120

199 192
LINKIN PARK 0 

hi. ..
[Hybrid Theory) 2 229

RE E bon jovi ▲ Greatest Hits: The Ultimate Collection 
iSUNCVUMt 5 112

190 194 VARIOUS ARTISTS YOung Stoner Life: Slime Language 
YOUNG STONER UFt/WAG 8 10

RE E ANUELAA \
PEAL MASTA LA MUI Rlt/GLADEMPI

Real Hasta La Muerte 42 14

194 196 LIL WAYNE A
C A$H M0H( V/REPUBUC

Tha Carter ill 1 157

RE THE CHAINSMOKERS ▲
WSRUP1ORÄOLUMBIA

Memories-Do Not Open 1 78

RE JUSTIN BIEBER A
SCHOOL BO VR AY MOND BRAUM/DfF

Purpose 
AU 1 148

RE © BEYONCE A
UUSK wont ,.-l OlUUBlA

l Am...sasha Fierce 1 188

198 200 EMINEM A
Wf B/SHAtlV/Af TtSMAtH/IMtPMOt

Recovery 
(/•GA 1 320

RM 
mono.

BTS member RM nabs his first solo entry on 
the Billboard 200 as his new mixtape, mono., 
bows at No. 26 with 21,000 equivalent album 
units earned in the week ending Oct. 25, 
according to Nielsen Music. The set follows a 
pair of No. 1s from BTS: Love Yourself: Answer 
(Sept. 8) and Love Yourself: Tear (June 2). 
Meanwhile, another K-pop group spins off a 
debuting member on the chart as EXO's Lay 
enters at No. 21 with his second studio album, 
Namanana:03 (24,000 units). —k.c.

DUA LIPA
Dua Lipa

After its reissue on Oct. 19 with 
bonus tracks, including “One 
Kiss” with Calvin Harris and 

“Electricity” with Silk City, the 
album rises (14,000 units; up 

122 percent) to its highest rank 
since April 28 (No. 41).

The album collects its 100th 
consecutive week on the list, 

never having departed the 
top 100. It's The Weeknd's third 
album to reach the 100-week 

milestone, following Trilogy and 
Beauty Behind the Madness.
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DESERT 
PAL/SADES

LIVING IS AN ART FORM
IN PALM SPRINGS
Desert Palisades is the next frontier in the 
rich architectural heritage of Palm Springs, 
offering residents the freedom to design and 
build their homes amidst the most recognizable 
landscape in the Coachella Valley. Three minutes 
from downtown, Palm Springs’ last hillside 
community features modern masterpieces by 
iconic visionaries Ray Kappe and Al Beadle and 
rising stars Sean Lockyer of Studio AR&D and 
Brett Woods of Woods + Dangaran.

RESERVE YOUR HOMESITE
Schedule A Private Tour Of The Community 760.297.2230 | Marc Sanders, The Agency

DESERTPALISADES.COM 1111 W RACQUET CLUB ROAD PALM SPRINGS, CA 92262
The developer reserves the right to make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior 
notice. All dimensions are approximate and subject to normal construction variances and tolerances. Plans and dimensions may contain minor variations from floor to floor. 
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have not been fulfilled, but is intended for information only.

DESERTPALISADES.COM


Movie 
Tunes 
Score
Queens soundtiack to its 
biopic Bohemian Rhapsody 
and the score to the new 
Halloween movie arrive on 
the charts, while Mamma 
Mia! Here We Go Again gets 
a hoi ne-video boost

Queen collects its 17th 
top 40 alburn on the 
Billboard 200 as Rhapsody 
bows at No. 22 with 
24,000 equivalent album 
units earned in the week 
ending Oct. 25, according 
to Nielsen Music Of 
that sum, 12,000 weie in 
traditional album sales. 
The companion album to 
the film of the same name 
(out Nov 2) collects familial 
highlights fiom Queen's 
career, including a handful 
of backs from the bands 
performance at Live Aid 
in 1985 the first time 
the recordings have been 
released in audio form

Meanwhile, the scoie 
soundtiack from Halloween 
scares up a debut at No 60 
With 11.000 noils (10.000 
in album sales), the him is 
a direct sequel to the 1978 
honor classic of the same 
name, which was directed 
and scored by John 
Carpenter He returned 
to compose the scoie of 
the new film (alongside his 
son Cody Carpenter, and 
Daniel Davies), Halloween 
did particularly well on vinyl, 
as it sold 6,000 copies in 
the format, debuting at 
No 2 on the Vinyl Albums 
chart Oddly enough, the 
original Halloween film - 
despite its iconic mam title 
theme — didn't earn a 
soundtrack lelease in the 
United States until 1983, 
and never charted on the 
Billboaid 200 That said, 
the 1978 Halloween theme, 
which is reworked loi the 
2018 film, has sold a sturdy 
324,000 downloads since 
Nielsen started tracking 
digital sales in 2003.

Lastly, the soundtiack 
to Mamma Mta! Here We 
Go Again Zips 135 95 on 
the Billboard 200 with 
8,000 units (up 31 pel cent) 
following its home video 
release on Oct. 23.

Keith Caulfield
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TOP ALBUM SALES TM

LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION 
•IPRINT/DISTRIBUTW6 LABEL

Title WKS. ON 
CHART

HOT 
SHOT 

DEBUT

El GAETA van FLEET Anthem Of The Peaceful Army 
L¿ v A^E PUBI If

1

NEW o DISTURBED
REPRISE/WARNER BEOS.

Evolution 1

1 3 LADY GAGifi BRAD LEY COO PfR
NTERSCDPt ISA

A Star E. Ban (Santa® 3

NEW o LAY
ZhahGyixing S1UDKV5M

NAMANANA: 03 1

NEW o RM
BIGHIT ENTERTAINMENT

mono. 1

2 6 TWENTY ONE PILOTS 
FUELED BY PAMEH/EMQ

Trench 3

NEW □ JASON is BELL and the 400 unit Live from iteRyman
SOU1

i

8 D LAUREN DAIGLE 
CENTRICITY/CAPITOL CMG

Look up child 7

NEW L9 ACE FREHLEY 
BRONX BORN/EONE

Spaceman 1

© © JASON ALDEAN© Rearview Town 28

NEW © QUEEN Bohemian Rhapsody (Soundtrack)
HOLLYWOOD

1

NEW © SOUNDTRACK
SAC RED BONES

Halloween (2018) 1

11 13 SOUNDTRACK A The Greatest Showman
FW20TWCENTURY FWATLAN1IC/AG

46

RE © LINDSEY STIRLING Warmer in The winter
UNDSEt: •' ?

11

NEW © ELLE KING 
RCA

shake The spirit 1

NEW © KHALID
RIGHT HANP/RCA

Suncity 1

6 17 STEVE PERRY 
OMt/rMTaSWlNCORD

Traces 3

5 18 ERIC CHURCH 
EUI N4SHVIHE/UM3N

Desperate Man 3

NEW RJTUKÎJUŒWRO MueStteWP?.at-WDONIHJG$
GRADE MNrEWWE/rRHMNM/iGA.'Ult

1

10 20 CARRIE UNDERWOOD
CAPITOL NASHVILLE/UMGN

Cry Pretty 6

14 21 eminem Kamikaze
tx/RETE t>IWH/lNT£R$C0Rt/>M 8

13 22 LIL WAYNE
YOUNG MONtY/RiPUBW

Tha Carter V 4

RE © alkaline trio is Titis Thing Cursed?
EPITAPH 2

16 24 FOR KING & COUNTRY 
CURfrWORWCURB

Burn The Ships 3

20 25 JOSH GROBAN
. . .

Bridges 5

44 □ soundtrack Mamma Mia! Here we Go teain
l IT 1L ESTAR SERVICE VC APlTOt

IS

Q□ TOBYMAC
TOREFRONT/CAPHOL CMG

The Elements 2

□ ELLA MAI
10 SUMMER5/IN HRSCOPE/lGa

Ella Mai 2

BTS Love Yourself: Answer
BiGHlT ENTERTAINMENT

9

M GRETA VAN FLEET 
UWR( public

From The Fires 50

33 31
ORlúMLBRWUKKlA
HAMILTON UPT0WN/ATLAN1ICAC

«amtaun (rattan Muroi 160

7 32 CHER Dancing Queen 4

32 33 VARIOUS ARTISTS 
PLGAURBW0ÍWAP1T0L CMG

WOW Hits 2019 3

37 34
luke combs ▲ This One s For You
RIVER HOUSE/COLUMWA NASH VILLE/SMN

64

NEW © SOUL FLY
HUCIEMBIRST

Ritual 1

40 36 PANIC! AT THE DISCO 
DCOZ/TUÍLED B* RAMEN/EMÛ

Pray For The Wkked 18

28 37 tom petty An American Treasure 
RE MUM /WARNE R BAOS. 4

47 38 ARIANA GRANDE 
REPUBLIC

Sweetener 10

42 39 ED SHEERAN A
AIL ANTIC /AG

+ (Divide) 86

43 40 CHRIS STAPLETON A
MERCURY NASWVILLEJUMiN

Traveller 163

o © QUEEN A
HOLLYWOOD

Greatest Hits 250

© 42 ALAN JACKSON Precious Memories Collectton
ARC/t UI NASHVlllE/UUGN

SI

5) 43 IMAGINE DRAGONS A Evolve
KKNNAKORNER/iNKRSCOPE/IGA 70

RE E DUA LIPA • 
WARNER BROS.

Dua Lipa 2

□□ ELVIS COSTELLO a THE IMPOSTERS Look NOW 2

PAUL MCCARTNEY 
MK/CAPlTOl

Egypt station 7

NEW © R.E.M.
(RAE WONCORt)

R.E.M. At The BBC 1G

48
TRAVIS SCOTT A 
r.AC I US IM Art« AHU HUSILt/tE'IC

ASTROWORLD 8

© © QUEEN A Greaie5tnitsni&iiLlhePt3iintim((ilie<iion
HOLLYWOOD

7

62 \M VARIOUS ARTISTS
UNIWMAUSON'r UUSlC/ltGACV

NOW 67 12

HEATSEEKERS ALBUMS™
LAST
MU

THIS
WUK

ARTIST CE RTF KAT ION Title
IMPRWT/DtSTftfBUTING LABEL

WKS. OH
1 CHART

NEW
Cl AMARANTHE Helix

^1K£FARU 1

NEW 0 RUFUS DU SOL SOLACE
. . . . , . I

NEW o JO KOY Live From Seattle
BOD POUND GOPHLA

1

NEW NTMKWTTHEVB MattK&fcte
voiiimcA J

o $ JON BATISTE Hollywood Africans
NAHT jONA/iTEfrVE/VLfi 4

NEW o MONSTA x Take.l: Are You There?
STARSHIP ENTERTAINMENT

1

NEW o EURINGER Euringer
METROPOLIS 1

NEW DOUG D EMIN G « THE J(WU TON E5 compile aied Mess
ELLERSOUL

1

NEW o DEM ATLAS Bad Actress
RHYMESAYERS 1

NEW © Richard ashcroft Natural Rebel
BMG

1©

11 COLTER WALL Songs Of The Plains
young mar* "S/iwrty Tigers 2

NEW © open HIKE U6U What Happens When 1 Try To Relax (EP)
AUTO REVERSE

J

NEW © SAYWECANFLY Beautiful Mess
PURE WOLF

1

0 14 JIMMIE ALLEN Mercury Lane
STONE» CBEP/BMtVBBVG

2

NEW © THE OKEE DOKEE BROTHERS Winterland 
□FEEDOYEE

1

NEW © BRADEN BARRIE Limitless
E-UREWOIC

J

17 17 Caroline jones Bare Feet
TRUE TOlHESORG/WLIlBOr 23

NEW © ANDY JAMES Al rival
J* MN UT1 I

□ 19 UNCLE ACID & THE DEADBEATS Wasteland
RISE ABOVE

2

NEW © STRAY KIDS 1 am YOU
JVP J

RE © CIRCLE OF DUST Machines Of our Disgrace 
fWT 5

L1 J 22 TOM MORELLO The Atlas Underground 
COMANDAN TE/1CM • POP 2

NEW © IRON BELL MUSIC Glory To Glory
IRON BELUESSENTiAi WORShiP/HC 1

© 24 TYLER CHILDERS Purgatory
- • mN M MXm IN M1IIG0N 35

16 1“ THE MARCUS KING band Carolina Confessions 
lAMtASY/CONCORD

3

Winter
Heats Up

SOUNDTRACKS™
LAST 
wm

THIS 
wtu

ARTIST amv»C4Tio«< Title
MPRHt/DISTRBUTNG LABEL

wise* 
txw T

1 1 l£ SOUNDTRi« ASöl58mi(Uil4«aL&Jtfeytt.«») 3
INTE RSCOPE/IGA

NEW □ soundtrack Bohemian Rhapsody (Queen) 
HOLLYWOOD 1

2 1 SOUNDTRACK A The Greatest Showman
FOV?OTH C ENtURY FGMATlAMTjC/>G 46

SOUNI
SACRED BÍ

NEW 3TRACK Halloween (2018)
)N£S 1

3 5 SOUNDTRACK A Moana
WALT (XSN£Y 101

4 « soiMiiuaA HriPaKM
W 6MKVAnt«MAtH/mtt*SC0Bt/tGA 37

o soundtrack Mamma Mia! Here we Go Again 15

o
9

SOUNDTRACK 13 Reasons Why. Season 2 23

7 SOUNDTRACK A Trolls
VILLA ACVOPE AMw5r»$/T< A 109

© SOUNDTRACK Love. Simon 32

© soundtrack nmtatoft ihe Mftrnae Beta (Mww
WALT DISNEY 12

© SOUNDTRACK A Frozen
WAIT CUSH IT 239

© SOUNDTRACK A Suicide Squad: The Album
OCArukS/WAHOTDMffWLAJm^^ 116

14
soundtrack 0 Kipte kan (Note Md The Rwduoort 
NPQ/WARWE t BROS J RHINO 372

© SOUNDTRACK A Mamma Mia!
DECCA/UMI 141

16 souioiRiaA uaBasofnvGiiayiiwnaiieMiiwi.1
MARV El/WOl LY WOOD 222

14 ! SOUNDTRACK Supeifly (Future)
COLUMBIA KWS/A-lABtEBANW/TPiC 20

16
SOUNDTRACK • Fifty Shades Darker
UNIVERSAL STUDIOWRi PUKK 87

22 SOUNDTRACK COCO
RiAR/WAll DISNEY 50

17 SOUNDTRACK Fifty shades Freed
VNIV1M4L STUt'IOS/RtXuBlK 37

ia 21 soundtrack Unde Drew
DONS ¿An/K A 19

G 22 SOUNDTRACK Beauty And The Beast (2017) 
ah t wsnn 85

19 23 SOUNDTRACK Sing
UNiVEMX VTUt>lOVIllUU>ll*!K>H/SE«UMK 98

o 24 soundtrack ❖ The Lion King
WAIT (MSNEV 88

© 25 soundtrack A The Little Mermaid
WAIT (KSNEY 78

If it’s early November, then 
it must be Christmastime — 
on the charts.

Lindsey Stirling’s 2017 
holiday album, Warmer in 
the Winter, returns to the 
Billboard 200 at No. 74 (and 
No. 1 on the Holiday Albums 
chart) following its deluxe 
reissue with bonus tracks 
on Oct. 19. The set earned 
10,000 equivalent album 
units in the week ending 
Oct. 25, according to 
Nielsen Music, with 9,000 
of that sum coming from 
album sales. The LP has 
sold 148,000 copies in total, 
combining both the original 
and its reissue.

Warmer was the third- 
largest-selling holiday 
album (132,000) in 2017, 
coming in behind two 
titles from Pentatonix: 
A Pentatonix Christmas 
(346,000) and That's 
Christmas to Me (135,000). 
Pentatonix is back in the 
spirit this year, as the vocal 
group’s new seasonal 
set, Christmas Is Here!, 
arrived Oct. 26 and is due 
to appear on the Nov. 10 
charts. Pentatonix and 
Christmas go together 
like peanut butter and 
chocolate, as the group 
has notched three previous 
top 10 seasonal releases on 
the Billboard 200 (including 
the No. 1 A Pentatonix 
Christmas). All told, 
Pentatonix’s holiday album 
sales comprise 73 percent 
of its overall album sales 
(4.1 million of 5.6 million).

Possibly giving Pentatonix 
a run for its holiday chart 
cheer is John Legend’s 
A Legendary Christmas. 
It’s the first seasonal 
album from the singer, and 
reached retail/streaming 
services on Oct. 26.

Industry forecasters 
expect Christmas Is Here! 
to launch with 15,000
20,000 units earned in the 
week ending Nov. 1, while 
A Legendary Christmas 
might start with around 
10,000. —K.C.
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BERKSHIRE HATHAWAY I California Properties 
HomeServices

$28,000,000 | 1145 Arden Road, Pasadena | 10BD/11BA 
Cacarnakis / Chang | 626.644.4262 / 626.818.1880 

Lic # 01218053 / 01075478

$19,950,000 | 783 Bel Air Road, Bel Air | Land
Drew & Susan Gitlin | 310.415.1968

Lic # 00944472 / 00929814

$18,700,000 | 12834 Highwood Street, Brentwood | 6BD/6^BA
David Offer | 310.820.9341

Lic # 01150357

$16,800,000 | 1161 Virginia Road, San Marino | 7BD/8BA
Yennis Wong | 626.316.3318

Lic # 01344042

$14,995,000 | 5889 Jed Smith Road, Hidden Hills | 7BD/12BA $13,800,000 | 1225 Chickory Lane, Brentwood | 6BD/8FBA
Marc & Sara Shewn | 818.251.2456 / 818.205.2095 Marco Rufo | 310.488.6914

Lic # 00559629 / 02038247 Lic # 01362095
©2018 Berkshire Hathaway HomeServices California Properties (BHHSCP) is a member of the franchise system of BHH Affiliates LLC. BHH Affiliates LLC and BHHSCP do not guarantee accuracy of all data including measurements, conditions, and features of property. Info is obtained from various sources 
and will not be verified by broker or MLS. Sellers will entertain and respond to all offers within this range. Buyer is advised to independently verify the accuracy of that information.



Aoki & 
BTS 
Reteam
Steve Aoki (below) 
returns to the top 10 of the 
Social 50 thanks to his 
latest collaboration with 
BTS, “Waste It On Me.” 
Aoki, who ranked at No. 2 
last December following 
the release of his remix of 
the K-pop boy band’s “Mic 
Drop,” re-enters at No. 8. 
He resurfaces on the tally 
with 287,000 reactions and 
243,000 Twitter mentions 
in the week ending Oct. 25, 
according to Next Big 
Sound. The release of 
“Waste,” which features 
BTS on its first all-English- 
language song, generated 
the social buzz. Aoki met 
up with fans in Los Angeles 
promoting the single 
on Oct. 24 and posted 
photos and videos from the 
meetup.

Lauren Jauregui also 
re-enters the Social 50 
thanks to a new single. The 
Fifth Harmony member 
returns at No. 20 following 
the Oct. 24 debut of 
“Expectations,” her first 
single on which she’s 
billed solely as the lead 
artist. She gains 295,000 
Twitter mentions, a boost of 
236 percent. “Expectations” 
follows Jauregui’s 
appearance on songs with 
Aoki, Marian Hill, Ty Dolla 
$ign and Halsey; she 
has been opening for the 
lattermost artist on her 
most recent tour.

Late Queen frontman 
Freddie Mercury reappears 
on the Social 50 at No. 23 
— a new personal best, 
exceeding his No. 30 high 
in June. Mercury debuts 
due to 236,000 Wikipedia 
views, up 68 percent, 
stemming from interest in 
the Queen biopic Bohemian 
Rhapsody, starring Rami 
Malek as Mercury. The 
film opened in the United 
Kingdom on Oct. 24 and 
hits U.S. theaters on Nov. 2.

—Kevin Rutherford
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o 1 BTS 107
BlGHH ENTERTAINMENT«we

o 
3 

o
s 

o 
o

4 EXO 66

o LOUIS TOMLINSON 
7WC0/EMC

32

3 NCT 127
SM

16

CAMILA CABELLO 
SYCtyEPlC

129

© ARIANA GRANDE 
REPUBLIC

299

28 LAY
THNNGuiHNGsruwo/aii

3

RE o STEVE AOKI 
U LI RA

22

9 o
10

MONSTA X
STARSHIP ENTERUINMEHT/LOTH ENTERTAINMENT

47

STRAY KIDS 
JYP

20

RE o TWICE 26

© © SEVENTEEN
PLE&ISAOFN ENTERTAINMENT

72

19 SHAWN MENDES 
ISLAND

201

15 14
-

GOT7 
IW

62

6 IS LADY GAGA 386

© 16
-

NCT 
SU

32

« 0 KODAK BLACK
DOLIA? N DEAU/ATLANTIC/AG

16

e © CARDI B
THE KSRGROUP/aTLMTlC/AG

70

© 19 POST MALONE 
MPUMIC

S3

RE L20 LAUREN JAUREGUI 
SVC0/EP1C

58

46 © DUA LIPA 
\ WARNER BROS. 68

RE

RE

© ZAYN 
RCA

107

©
-

FREDDIE MERCURY 
HOLLYWOOD

S

8 1 24 EMINEM
SHMrr/AHtaiMTH/INTEKCOPE/>GA

302

P1 © WANNA ONE
SWING EN1EPTAINMENT/ST0NE MUSK ENTERTAINMENT

44

E © BLACKPINK 53

© TRAVIS SCOTT
CACTUS JACK/GRAND HUSTLE/EPIC

30

40 © MARSHMELLO
OTlVf COlLtCTIVl

74

35 © LIAM PAYNE 
HAMPTDN/REPUBLK

74

RE © YOUNGBOY NEVER BROKE AGAIN 6

E 31 DJSNAKE 10

RE © HALSEY
ASTRALWERKS

91

© 33 MAROON 5 
winrtHKOft/iG* 176

RE © NCT DREAM 9

RE © KHALID
RIGHT HAND/RCA

18

© 36 ASTRO 
1 interpark 20

© 37 LITTLE MIX
SYCCyCOLUVBlA

1S4

RE r^j IMAGINE DRAGONS 35

18 39
-

LALI
AVIOLA/SONY MUSK' ARGENTINA

89

RE © LIL PEEP
PL PEEP/AUTUMV/CIXUUBM

8

« 0 IKON 5

RE © BILLIE EILISH
MHKNOCMAHtE «COPE /IGA

14

13 43 RIHANNA
WESTBURY ROAD/ROC NATION

399

RE

r
© LIL PUMP 45

Nt» © JUICE WRLD
GM0E «/INTtRStOPt/>G*

1

RE © MICHAEL JACKSON 
MII/EHC

216

© 47 NICKI MINAJ
VO UNG MOUEY/t UH UONtV/Pt^unK

383

RE

r
© PENTAGON

CUBtAOEN INttPUlNMlNl
8

NEW © COMMON
AWTIUM/Dtf MM

Í

TYONE PILOTS 
Y RA MEN /AG 57RE 0 i win

FUELED*

STREAMING SONGS™
LAST

WEEK
Twrs 

WEEK
TITLE Artist
MPRWT/PROMOTION LABEL

WS ON 
CHART©

1 ZEZE Kodak Black feat Travis Scott «Offset 
1 EOT LAZ N ftf-Al 7/ATI ANTIC 2

S □ sicko mode Travis scon
CACTUS iACa/ÜR AND HUSTLED PC

12

2 3 DRIP TOO HARD Lil Baby & Gunna
vOuilGSrOHEftun/QUMJTTCiWrPCL;VC1<JWM.'30CVrAH!Dl 6

O o LUCID DREAMS Juke WRLD
A/INHBSCOPE 23

o taki taki DJ Snake Feat Selena Gomez. Ozuna & Cardi 6
ÖJ SMAkE/GEFFEM/INTERSCOM 4

□ o MO BAMBA sheck Wes
CACTUS M£n/liaßa/llir£K£0»f 8

7 MIA Bad Bunny Feat. Drake
PMAS/rW SOUHtiWA^Vf s BSÜ5- 2

NEW □ sunflower Post Malone & Swae Lee
REPUBLIC 1

NEW FINE CHINA Future & Juice WRLD
GRAPE A/nTtEBAWZ/WTEWCOn.'il’K

I

8 10 in MY FEELINGS Drake 17

9 11 FEFE 6ix9ine Feat. Nicki Minaj & Murda Beatz 
snjMGAHGZTtvn<ouSAitor*aiKTscAPinx

14

© 12 GIRLS LIKE YOU Maroon 5 Feat. Cardi B 
222/IN TERSCOPE

21

© 0 happier Marshmello & Bastille
CVTIMtCOLLKTWE/An&AlWfins.VAtuTW.

7

© © BETTER now Post Malone
R£PUft.K 26

G 15 trip Ella Mai
10 SUMVtRS/lHHeSCGrt

9

©I
16 CLOSE FRIENDS Lil Baby

quality coHiBOt/MOTOwiutAmoi 3

L5 17 TASTE Tyga Feat, offset
LAST 21

© © WITHOUT ME Halsey
I CAPITOL 3

20 © SAD! XXXTENTACION
BAD VIMS FOREVER

34

22 © STOOPID 6lx9ine Feat. Bobby Shmurda
MUUGANÜ/TlMtHC'U'yuit'MiaKrsAAAClIHt.tAmOl 3

©1 © BETTER Khalid
RiGmT N ANEVPCA 4

13 22 never RECOVER Lil Baby «Gunna Feat.Drake 
vouK smiFR urt/ouAirrv covtwxrwrowKtKAMKx 3

18 23 I like IT cardi B. Bad Bunny & J Balvin 
THE KSR GROUP/ATlAWTC 29

21 24 MOONLIGHT XXXTENTACION
BAD vi BTS FOREVER 21

© © nonstop Drake
YOUNG MOVE YA ASH M3NEWRJ BL K 17

17 26 I love IT Kanye West & Lil Pump
GO-OXjWAPNfR BROWDEF 1AM 7

© G EASTSIDE Benny Blanco. Halsey & Khalid 
FM«* «EEPUCREtS/lRTERSCQPE 14

26 © YES INDEED Lil Baby & Drake
QUALITY CONTROt/MOTOWN/CAPTO 24

19 29 MONALISA Lil Wayne Feat. Kendrick Lamar 
TOUNO MOVE Y/MI U81 It 4

□ 30 SHALLOW Lady Gaga & Bradley Cooper 3

34 H ROCKSTAR Post Malone Feat. 21 Savage 
MPUMK

58

33 32 uproar Lil Wayne
YOUNG MONEY/REPUIUC

4

3S © BIG BANK YG Feat. 2 Cham. Big Sean & Nicki Minaj 
MUVMlO/CTt/MF 1AM 17

48 © believer imagine Dragons
KIDINAKORNER/INTERSCOPE 73

NEW © JET lag Future & Juice WRLD Feat. YoungScooter
G»AM A/rRttiAHW/WIEHSaWUX

1

□ © YOUNGBLOOD 5 Seconds Of Summer 
ONE MODtXAPlTOL

16

30 37 FALLING DOWN Lil Peep & XXXTENTACION
111. «iF/AUtNMX/tOLUUWlA 6

37 38 PERFECT Ed Sheeran
ariAxrc 57

© 39 boo'd UP Ella Mai
LO SUMMERS/INTERSCOPE

26

Qy MOJ beautiful Bazzi Feat. Camila Cabello
ZU/IAMCOrwC/ATLAHTK 8

36 41 GOD'S PLAN Drake
VOUNGMOMVKXSH MOMEV/nteuklC 40

© T 42 1 WAKE UPIN THE SKY GKClMnXBrmllaßXKomiKk
Gwor/xriMtK 6

NEW © WHEN THE PARTY’S OVER Billie Eilish
DAM ROOWIN TERSCOPE 1

461 © PSYCHO Post Malone Feat. Ty Dolla Sign 
MPUMJC

34

© 45 W 0 R K 1 N ME Quavo
quality (Cnutioi/mrowNAxcnKX

4

EsoJ Fa 6J MEANT TO BE Bebe Reiha & Florida Georgia Line 
WARNER BROS.

47

Qy 47 NO STYLIST French Montana Feat. Drake
COKE bOS/BAD WVZTPK

3

G © NAT URAL l magine Dragons
KCnNAKORNCR/iwrERSCOPE

8

NEW © BABY SHARK Pinkfong
SMART STUDY 1

RE © NOTICED Lil Mosey
muttscwt 2

‘Fine’ Debut 
For Future, 
Juice WRLD
Two songs from WRLD 
ON DRUGS, 1lie new 
collaborative album from 
Future (above right) and 
Juke WRLD (above left), 
debut on Streaming Songs, 
led by 'Fine China' at No. 9. 
Tlie track, the first release 
horn the LP. starts with 
22.7 million streams earned 
tn the week ending Oct.25, 
according to Nielsen Music. 
'China' is Future's first to 
debut in tire topIO since 
'Used to This' (featuring 
Drake in November 2016. 
and it s Juice WRLDs first 
top 10 debut, exceeding 
the No 19 start of 'Lucid 
Dreams' (June 2018)

Khalids new EP. Sunctty. 
adds one entry to Streaming 
Songs: 'Better.' whtdi 
shoots 49-21 in its fourth 
week on the list, a new peak 
following its No. 30 ranking 
on the Oct. 6 tally 'Better' 
increases 47 percent in 
streams to 162 million total 
following the Oct 19 telease 
ol Suncity Three additional 
songs — 'Saturday Nights,' 
the title track and "Vertigo' 
— debut on 1he On Demand 
Streaming Songs chai t 
at Nos 35.37 and 40. 
respectively

Meanwhile, viral sensation 
"Baby Shatk" swims onto 
Streaming Songs at No 49 
(131 million) A nuisety song 
that originated in the 1900s. 
the tune gained tdevance 
recently tlianks to a version 
created by South Korean 
duldiens educational 
company Pinkfong that 
went vital in Asia in 2017 
before finding its way 
stateside Though the 
music video initially brought 
the song to prominence, 
on demand audio streams 
now make up 2.6 millton of 
its overall streams "Baby 
Shark* concurrently rules 
Kid Digital Song Sales 
(3,000 downloads) for a 
seventh week —K.R.
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LAST 
WEEK

THIS 
week

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS. OR 
CHART

1
171 GIRLS LIKE YOU Maroon 5 Feat cardi ß
^4] /22RHTERSCOPE 20

3
B YOUNGBLOOD 5 Seconds of Summer

ONE MODE/CAPITOL 15

2 3 BETTER NOW Post Malone
REPUBLIC

19

LOVELIES Khalid & Normani
CDK/RCA4 4 21

o o HAPPIER Marshmello & Bastille
OYTIME COLLECTIVE/ASTRALWERKS/CAPI TOL

7

6 GOD is A WOMAN Ariana Grande
REPUBLIC 11

1 o LUCID DREAMS Juice WRLD
GRADE A/INTERSCOPE

15

5 8 BACK TO YOU Selena Gomez
NETruX/INIERSCOPE

23

o 9 natural imagine Dragons
mdinakorner/inte »scope

12

o © BROKEN lovelytheband
RED

16

r 131 © SICKOMODE Travis Scott
CACTUS JACK/GRAND HU$TlE/E«C 8

10 12 DELICATE Taylor Swift
BIG MACHINE/REPUBLIC

30

e © HIGH HOPES Panic! At The Disco
DCD2/fUIl£D BY RAMEN/EMG 4

14 © 1 LIKE ME BETTER LaUV
LAUY/tWAl »0BW

29

© © SHE GOT THE BEST OF ME Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE 8

12 16 1 LIKE IT Cardi B. Bad Bunny & J Balvin 
tHt KSR GROUP/ATLANTIC

23

© G breathin Ariana Grande
REPUBLIC 3

18 NONSTOP Drake
YOUNG MONEY/CA$M MONEV/REPUBUC 10

e © HANGIN’ ON Chris Young
RCA NASHVILLE

9

18 20 THE MIDDLE Zedd. Maren Morris & Grey 
INTE »SCOPE

38

© G RING Card! B Feat. Kehlanl
the KSRGROUP/AHANTK 5

© 22 smile Lil'Duval Feat. SnoopDoggS BalIGreezy 
RICH BROKE/EMPiPE

9

□ G EASTSIDE Benny Blanco. Halsey & Khalid 
iffiun irffh '..•mRT'y'W 5

© G trip Ella Mai
10 SUMME RS/IN1E »SCOPE 6

© G LIE NF
Mt RE SI MU<.ll.7CAPTOI./CAR0LIH(

5

DIGITAL SONG SALES™
LAST 
WEE*

THIS 
WEEK \

1 TITLE Artist

SPRINT/PROMOTION LABEL
WKS ON 
CHART

1 1 1 SHALLOW Lady Gaga & Bradley Cooper 5
INTERSCOPE/IGA4 MIS

22 1ALWAYS REMEMBER US THIS WAY Lady Gaga
NttRSCOM/IGA

3

o without me Halsey
CAPIMI

4

o o HAPPIER Marshmello & Bastille
IO'<TIME COLLECTIVE/ASIRAIWERN' 9

3 5 I'LL NEVER LOVE AGAIN Lady Gaga
NTERROPL/lGA

3

NEW o su NF LOWE R Post Malone & swae Lee
REPUBLIC 1

□ o HIGH HOPES Panic! At The Disco
OCDl/tUElED 81 RAMEN/EMG

11

10 8 natural Imagine Dragons
Hl DI NA KOMI £ R/INTERSCOPE/IGA 15

9 9 GIRLS LIKE YOU Maroon 5 Feat. Cardi B 
222/lHTERSCOPE/IGA 22

money card! b
THE kspgroup/atlantic/ag

1NEW ©
1112 YOUNGBLOOD 5 Seconds Of Summer

ONE MODE/CAPITDl
18

NEW © good as YOU Kane Brown
CONE 4/RCA HASHVIIIEÄMN 1

o 13 BETTER NOW Post Malone
REPUBLIC

24

O SICKO MODE Travis scon
r actus wo/granohustie/epic

12

NEW o WASTE IT ON me Steve Aoki Feat. BTS
UTT PA 1

15 16 EASTSIDE Benny Blanco. Halsey & Khalid
FRIE NOS KEEPSEC RfIS/INf£RSCC4'£/ICA

10

13 17 MAYBE IT’S TIME Bradley Cooper
NTfRSCOPl/IGA

3

NEW © KISSANDMAKEUP Dua Lipa & BLACKPINK
warnirbw. I

r¿3j1© speechless Dan ♦ Shay
WARNtm<Z-. NASHVIlU/WMN 9

© 20 TAKITAKI DJSiwkelHt SelenaGometOzunaKCardi6
WSNAKt/GEniN/IGA

4

© LUCID DREAMS Juke WRLD
GRADE A/IMW.C0PWA 21

24 22 PERFECT Ed Sheeran
ATLANTIC/AG 60

El 23 BEAUTIFUL Bazzi Feat. Camila Cabello
ZH/IA Ml OSMIC/A f l AN DC/A£ 9

21 24 you SAY Lauren Daigle
CENTRICITV/CAPITOLCMG

15

18 a I LIKE IT Cardi B. Bad Bunny & J Balvin 
the: k$r group/auamic/ag

29

MAINSTREAM TOP 40™
LAST 
MEH

THB I TITLE Artist
1 IltpiUNT/PMMOTlOH LABEL

FKiON 
CHART

1 ■■ KTI YOUNGBLOOD S Seconds Of Summer
■fl >Nt l»D£/tAPITOi 21

rTim GOD is A WOMAN Ariana Grande
iL y J c-Er-ua. 14

3
■■ LOVELIES Khalid & Normani

tdk/rca
30

4 I GIRLS LIKE YOU Maroon 5 Feat. Cardi B 
222/MESSCOPE

21

5 1 BETTER NOW Post Malone
■fl REPUBLIC 21

0 HAPPIER Marshmello & Bastille
. .: ■ • - Ac- - - -

9

LUCID DREAMS Juice WRLDk J WE 4'ltl7£»S?'-i
15

6
H BACK TO YOU Selena Gomez

HM WiTFLWWTtKCOPE
25

©1 LIE NFL i 21

I’M A MESS Bebe Rexha
- ; ‘ ' 1

18

© EASTSIDE Benny Blanco. Halsey & KhalidL. -'EM: •
14

© ftT3 BREATHIN Ariana Grande
k^J 7

© natural imagine Dragons
1 *A«DF Si - fNTE&SCDSt 12

© BEAUTIFUL Bazzi Feat. Camila Cabello k. J ’ " " -’LAN’
U

0 Frl HIGH HOPES Panic! At Tbe Discok?DCD^fUtLED ^V£H/£MG 8

© 1 BROKEN lovelytheband
»ED

12

© LOST IN JAPAN Shawn Mendes X Zedd 5

© DREW BARRYMORE Bryce vinek**4 • ‘ '.f t rt - -
21

© BV JACKIE CHAN T«lo& Dzeko Feat Preme&P^ Mak^e m XL U[[[. m .’V XV J&J’ 17

© without me Halseyk"^ CAPITO 3

11
1 MO BP Ai MEP DJ W rw: iiÄ&i Seta.to ihe Rapta 4 Xa*;

W£ THf BEST/TPtC
14

G F?1 promises Calvin Harris & Sam Smith
10

© F,1 ELECTRICITY Silk City x Dua Lipak4^ COLUM«*
7

© M TASTE Tyga Feat, offsetm LAST MNGSAMPitt 10

© Fil THUNDERCLOUDS labnnth. Sa & Diplo Present- LSDL ¿J vs -
6

ADULT CONTEMPORARY™
LAST
WEEK

THB 
WEEK

TITLI
IMPR*

E Artist I
T/PROMOTION LABEL

WXS.ON 
CHART

nFliti DELICATE Taylor Swift
Biú MÀ/MlNE/HFUfeX 32

r ? i o girls like you Maroon s
2Z2/11HE »SCOPE 17

3 3 THE MIDDLE Zedd, Maren Morris & Grey 
INTERSOPE

33

4 4 PERFECT Ed Sheeran
ATLANTIC 57

5 S lights down low max Feat, gnash
DCD2/C»UW Muyc/REO

43

6 6 meant TO BE Bebe Rexha & Florida Georgia Une 
WARNER BROS. 38

o o NEVER BE THE SAME Camila Cabello
STCO/EPIC

28

o IN MY BLOOD Shawn Mendes
iSLANCVKRUBliC 29

10
1 ’ HAVANA Camila Cabello Feat. Young Thug 

sno/ERic 42

□ © |gg 1 1 LIKE ME BETTER LaUV
1 LAUV/AWAl 'KOMP 13

12 11 DON'T GO BREAKING MY HEART Backstreet Boys
I.BAHH/RCA 22

13 12 come on to me Paul McCartney
MP L A AR IICX

8

© LOVE someone Lukas Graham
WARNER BROS. 3

© © bac K to you selena Gomez
HEttui/mtEPSCOM

10

© 15 GRANTED Josh Groban
REMhSE/WARN ER BROS. 18

© 16 CALL ME sir Train Feat, cam &Travie McCoy 
SUNKEN CORESWOLUURa

15

© © with you Mariah Carey
wni wiv uc/t pic

2

2°J o NO erasin’ Steve Perry
OMVIANTWCONCOMI 11

© G SHALLOW Lady Gaga & Bradley Cooper 
INTtIKCOPC

2

21 © broken lovelytheband
RED

9

18 21 DIDN’T! Rod Stewart
»t PUBLIC

14

22 22 AFRICA Weezer
W£EZ(RXRU5H MVSCMYLAXIK/lMu

14

21 Youngblood 5 Seconds of summer
ONE M0M4APiTOL

8

□ A MILLION LIGHTS Michael W. Smith
WC*I T0WTHE ru£l

9

© 25 GOOD OLD DAYS Macklemore Feat. Kesha 
MNDQAtiA/WARNERBtQS. 17

RIHYTH MIC™_____________________ 1

LAST 
MEK

THIS 
WtEK

TITLI
IMPRW

E Artist
T/PfiOtaOYlOM LA&EL CHART

om SICKOMODE Travis Scoit u
CACTUS JMKiRAIir -tUSTlE/EPICTz 2 NONSTOP Drake

YOUNG UOn/CASH WONEY/REPUBLiC
13

4 3 LUCID DREAMS luiceWRLD
GRAM JVTMTERSCOPf

18

E ring Cardi B Feat. Kehlani
THE ASRGROUWiJUniC 9

WAKE UP IN THE SKY GücdManex&wUarsXKwükKack
GUWOP/KTLANTK 6

E
1

SMILE Lil' Duval Feat snoop Dogg & Ball Greezy
RICH BRGt£/EVPM 10

7 BETTER now Post Malone
REPUBLIC

21

3 ■ BI6 BANK YG Feat 2 Chainz. Big Sean & Nicki Minaj 
AHUNNlMTE/DEi JAM

19

fi 9 taste Tyga Feat, offset
LAST KIHGS/EMRiRt

19

5 1 10 FEFE 6ix9ine Feat. Nicki Minaj& Murda Beatz
SCUVCAN^/TWHOUSAlip FQQJK1VC ^>Tvl

14

©1 G trip Ella Mai
10 SUW£RS^N’£

9

© G UPROAR Lil Wayne
YOUNG MONP/RE PUBLIC

4

©1 G dangerous Meek Mrll Feat Jeremih & PnB Rock
VAYBXi M/AYLAMTK 13

11 1 14 (LIKE IT Cardi B. Bad Bunny & 1 Balvin
THE (SS G5OUP/&IIANTK

27

15 1 IS LOVELIES KhalidS Normani
rd^KA 34

© 16 I love IT Kanye west & Lil Pump
GAUMMWASXta BROS/DEf MU 6

e G MIA Bad Bunny Feat. Drake
FlMAS/0?0<OUMD/#A»St* S«OS 2

©1 G UPIOW
ICY/ARTISTRY <K>»LC'<»lC4/»C Ai'RIAPnEs 9»05-

7

20 19 IN MY FEELINGS Drake
YOUNG U0R£Y/tASH U0R t>/»£PUBLIC

16

©1 G LEAVE ME ALONE Flipp Dinero
C iNEUATic/WE T«t BESVEPK

6

E1 O DON’T MATTER TO ME Drake Feat. Mktael Jackson
■ •. W /. - " ; :• !• 5

©1 G BETTER Khalid
*H>T HAMCVKA 3

17 1 23 IKBUlia QJI9uMf«a JuanENta.Ounce 1trR«8Hwr> 
« ’HE BEST/tPK

14

NEW G |gg I sunflower Post Malone & Swae Lee i 
1 Rfruanc

E1 G mo BAMBA sheck Wes
- -• ' - • ■

6

ADULT TOP 40™
LAST 
MÍK

THIS 
WEEK

TITLE
1 rMPSINT/PWBKJTKW LABEL

Artist
CHART

J
EH GIRLS LIKE YOU Maroon 5 Fea. Cardi B

21222/mU RSCO^E

© BROKEN
REO

lovelytheband 24

o YOUNGBLOOD
Ohf MGOEXariTGL

S Seconds of Summer 14

3 4 \ 1 LIKE ME BETTER 
LAUVAHAVKOBALT

Lauv 30

o 5 BACK TO YOU
NEUiii/llíTERSÍOK

Selena Gomez 18

* \ NATURAL
• iplNAHCtMR.mmiSCOM

Imagine Dragons 15

6 1 DELICATE
BK MAÍHíNf/k£PuBl<

Taylor Swift 34

HIGH HOPES Pank! At The Disco
KW/TWIEOBT RAWM/TIK 8

o CONNECTION 
¥054. WWT ERSE W

oneRepublic 10

© © happier Marshmello & Bastille
CY1'Vf COIL K nrtASUA. M Ai SX AFlTOl

7

© 11 NEW LIGHT 
yuci MONE»

John Mayer 20

© © tequila Dan ♦ Shay
WARNE® BROS. NASHVN.lE.WARM« 8»Ä

13

© © BETTER NOW Post Malone 16

© G FW shallow ,ady Gaga & Bradley Cooper 3

© G MIGHT NOT LIKE ME Brynn Elliott
BIOfllOWOOQ/MLANtX 10

11 16 AFRICA Weezer
Wtta»XRUS- UUU/ATIAMK/IM. 19

© G BE ALRIGHT
•SlANtvM RUBIK

Dean Lewis 9

G G LOST IN JAPAN
ISUMV»E fu»lK

Shawn Mendes X Zedd 4

© G LOVE LIES 
rox/MA

Khalid & Normani 16

© G BREATHIN
Rt PUBLIC

Ariana Grande 5

© G LOVE SOMEONE
WÄCNER BROS.

Lukas Graham 6

© G I’M A MESS 
warmer bros.

Bebe Rexha 10

© G SHOTGUN
COLUMBIA

George Ezra 8

17 24 THE WAY 1 AM
OUO^lLAkTu:

Charlie Puth 14

© 25 2002 AnneMarie
UAJOÙ 10M5AS11UM/WAÍM9 »405. 9

Data for week of 11.03.2018 Go to BILLBOARD.COM/BIZ for complete chart data 79
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HOT COUNTRY SONGS™
2 WKS. 
AM

LAST 
WEEK

THIS 
WEEK

TITLE ŒRTfflCATKJN AHISt
PRODUCER (SONGWRITER) MPRlNT/PROMOTlON LABEL

PEAK WKS ON
POS CHART

1 1 1 : MEANT TO BE A Bebe Rexha & Florida Georgia Line
WILSHIRE (BJ £ » HA.T.WUBÖAP D. 1 MIUEA.0AGARC IA) WARNER &ROS./BMLG 1 48

4 0□ SHE GOT THE BEST OF ME Luke Combs
SJ40FFATT (LXÖMÖS.RSNYDER.CJW1LS0X) RIVER HOUSE/CÖLUMÖIA NASHVILLE 2 19

3 3 3
TEQUILA ▲ Dan* Shay
IkSMVERS.SuHENDRCKS (ClSMYERS.lREVNOUiS.NaUlYOH) A .... 2 41

[ 9J0 SG speechless Dan * shay
u_SWy£RS,$.HfNORlLT5lCLSMYERSÄIA:€HFYJ.WYNOLDS.LVELTZl WARNER MÖSJWAR 4 23

—• ■ 1

6 0o LOSE IT Kane Brown
D.HUFF (K3R0WNX.UCGIILWWESFHEBIV) ZOHE 4/Kä HASKVILLE 5 21

12 o best shot Jimmie Allen
A.BÜWEPS (JXLU.EH,JX£>ND0H,lP.W11UAM5) stoke* cole« 6 24

11 101 o DG DRUNK ME • Mitchell Tenpenny
ÜiSOÜDIMTENPENNT (tf JE WENN’1 ULStXMtn JW1S0D PSRHQ&XÏl LACUNAE lit 7 13

5 7 8 BLUE TACOMA • Russell Dickerson
CBRDWN (RDICttRSONiJÄÖWN^MUIHQ TRIPLE TIGERS 5 22

13 0o HANGIN’ON Chris Young
WOUMCLC X&CWDE R K TOUMiC XROWC^ER. l.HOGD 9 35

2 5 10 SIMPLE Florida Georgia Line
LM0I n.HUBBARD.B.KELLEY.M.HARCN.M.HOLMAN) ÖMU 2 22

16 0 © RICH Maren Morris
BUSBEE.M.MORMS fU.MOR»lS.l.lt>llLON.UVElTa COLUMBIA HiSHVHXE 11 31

14 □0 DRUNK GIRL Chris Janson
SXEHWICKSlXJAHSOKSCOCTERCAPUSOE.tOOUGLAS) waMEBBK)$/WAP 12 42

8 15 13 DESPERATE MAN ErlC Church
DOVCE (EXHURCH.R.W.HUBBARM EM HASH VILLE 8 16

17 □ DROWNS THE WHISKEY Jason Aldean Feat. Miranda Lambert
MJiHOK (LTHDMP$OHJMIPPlFtOH.BJ<IHNn) MACON/WOKEK BOW 3 26

18 [is]0 burning MAN Diet ks Bentley Feat. Brothers Osborne
R. CO? PEPMA N, ERSTE WART aXMCK,8.PlNS0N) CAPfOX NASHVILLE 15 18

15 16 16 SUNRISE, SUNBURN. SUNSET Luke Bryan
I5TEVENS.UTEVE« (ZXROWELL.FUHURM,MCGILL) CAMTOl BASMVULE 4 23

HOT SHOT 
DEBUT © good AS you Kane Brown

UHUFr (KJROWN.B.BERRYHILL.SXARTER.I.PHULIPS.WAIATNERLY) ZONE 4/RCA NASHVILLE 17 1

25 [19 J © TURNIN’ ME on Blake Shelton
SMHWIQtS (B3HELT0NJX.ALEKAN0E RJOS90RBD WARNER BRÜS7WMN 18 10

24 QJ © LAST SHOT Kip Moore
K.MOORE (X.MOORLDXOUCHaLMURPHY) Mt A NASHVILLE 19 20

26 ^J © MILLIONAIRE Chris Stapleton
M0B8X5UPLET0N (ICJBrt ICH) UERCUM 20 40

27 0 good GIRL Dustin Lynch
ZXROWELl (UEYNCM.UBACH.MlBEAD BROKEN BOW 21 17

20 23 © BABE
KAUSH.

Sugarland Featuring Taylor swift 
.MEltl£SJ4AYMONC>C1.SWIFF,P.1AllONAHAN) BIG MACHINE 8 28

23 n j 23 ALL DAY LONG Garth Brooks
G.8R00CS (M.KKS ULBaEMN E DVG JP0WS PEAR I 21 18

22 [20 J 24 BEAUTIFUL CRAZY© Luke Combs
$,MOFFATf (LXOMB$.WBX>URR£TTt.ltWllllFORP) RIVEBHOUStAOlUMBU NASHVILLE 6 25

37 h J © ■E3 SIXTEEN Thomas Rhett
CLHVFF.I.rUSLB9LlH(MIA5 PHEV CHOMAS RHE tisv. DOUGLAS.KX lOHOOKl VALOR* 24 11

33 © girl LIKE you Jason Aldean
M.KNOX (M.1YLERJ.0OVER.1.M1RENDAJ MAtON /BROKEN BOW 26 7

30 © DOWN TO THE HONKYTONK Jake Owen
LMOI (RXl»WS01U.L*1Ra$.MC*HMLV) BIG LOUD 26 11

28 [27 © TAKE IT FROM ME Jordan Davis
P.OIGIOVANNI O.OAVIS,LOAVISJXiANTT) MCA NASHVILLE 27 16

32 0 G THIS IS IT scotty Mc< reeiy
F,ROGERS.O.Wtll$,A.ESHUI$(S.MCCa{E»V,F.llOGER$JLXSHUl$) tFuPlt TIGERS 29 14

[291 burn out Midland
ft HUI F.SMCA HALEV,WSBMNE UUnOHXDUClDT.UWYSniAC HSU: ANAI I tlOSKWNl 1 IK. UK HIM 29 19

31 32 31 neon church Tim McGraw
BGAlLiUORE.tMCGRAWIBWLDSUitH.<l( Lll'SEVBU.VtHNiS) MCGRAW ’ OLUUBIA NASHVILLE 31 3

34 DJ there was this girl Riley Green
UHUFF (R£REEN'ERlt. CWLAN) BMLG 32 9

A3 0 33 make it sweet old Dominion
S.MCANALL) (M.KAMSET.T. ROSEH.W.SEllER$,G.$RBUNQ.ilJUlSLS.MCtH«lLT) RCA NASHVILLE 28 3

psj36 J NIGHT SHIFT Jon Pardi
BAUTLERJ.PARt'l (T.EIROWN.P.LARULB.MONTANA) UAKM. NASHVILLE 34 10

35 37 3 LOVE WI NS Carrie Underwood
MMCIAXAIHMRWOOd a.UNDERWOOD.M^ANClA.BRETT JAMES) C API T(X NASHVILLE 26 8

39 ^36J 3 ON MY WAY TO YOU Cody Johnson
W.WILLMDN (BRETT IAMTS.UAN1) C0IQ/WMN 25 11

4!

0

BETTER BOAT Kenny Chesney Featuring Mindy Smith
BXANNÜMXHESNEY (LJiOSEJ-MEACCWS) BLUE CWNB/WARMR faÖWWEA 37 6

42 mJ © HERE TONIGHT Brett Young
6.*0UNG.BXAVER.UIACHX.KELirY) BMLG 32 6

49
4oJ © RUMOR Lee Brice

l4RK<.LSf0MC,lUAC0BS.Ci.WXSEll KE A JACOBS, AjGORID) CUOR 39 7

44 □© THE DIFFERENCE Tyler Rich
LFATMOND.L.mUCS |P.A> IMKB.BUBGtSS.DXUWSON.I.DURRErt) VALOR* 39 IS

* DJ © whiskey glasses Morgan Wallen
l.M0‘ tBJURGrS$,«,CM»SH) BIG LOUD 41 2

48 pj © one THAT GOT away Michael Ray
S.Ht HOROS iURASUPET. ReSEN.M.BAMSn.LOSBORNE AILAHtK/WEA 42 5

38 43 © HOMESICK Kane Brown
CLHUFF (KARQWN.B.BE RRYHILLMJ.MCG1NN.r.PHlLLIRS) ZONE A/M A NASHVILLE 24 7

RE-ENTRY © LOVE AIN'T Eli Young Band
(LHUrr (RXOPPERMANJLG0RLEY5.MCANALLY) VALORr 43 5

- DJ NEVER COMIN DOWN Keith Urban
LKERR.K.URBAN (A.UR8AN.LhtAR.UBRAHART.SHV CARIER) HIE PEDÆAHT01 NASHVILLE 45 3

47 DJ 46 EYES
DESIE

on you chase Rice
FANO (t.RKEX. t>FSK(ANO,AOORirv) EMC« lANiriS/tROAtN BOW 42 10

RE-ENTRY □ CAUGHT UP IN THE COUNTRY Rodney Atkins Feat. The Fisk Jubilee Singers
UM INS.T.HE WIT r.BBOI I INGER (C .HARRINGTON. J.M.SCHMipT M.WALK (6) . • 42 14

RE-ENTRY 0 I don't know about you Chris Lane
LMOI (A40Rin.M.HARÜY.HX>HElPSJB0CX»ER$) SIG LOUD 47 3

46 49 49 DAVID ASHLEY PARKER FROM POWDER SPRINGS Travis Denning
IS.STOVÈR (t.MNNlNG.I,».SIEWARI, LL-ALt KAHN 0) UE»t UR* 37 15

RE-ENTRY
poj WHAT MAKES YOU COUNTRY Luke Bryan

IXttVENSJ31EVtNS(L.BRKAN.(i,OAVIDSON.AXiORUY)  CAMOl NASHVILLE 31 5

TO P COUIMTRY ALBUMS™
LAST

WEEK
THS 

WEEK
ART
IMPRIN

1ST cERTtf »cation Title
T/DI$TfclBUTNG LABEL

WKS.» 
OMR T

2 0 lib LUKE COMBS A This One's For You n
HOUSiAOLUMBA iU&WLLEAMN

Fj J 0 I GG 1 JASON ALDEAN» Rearview Town 28
1 WK0N/BR0KfN EOW/BMG/B&Uj

HOT 
SHOT 

DEBUT 0 JASON
SOUTH!

ISBELL AND THE 400 UNIT Utt From The Ryman
A51E«M/THI*TV TIGERS

1 4 ERIC
EVI NX

CHURCH Desperate Man
•h.’LLE/ÎJVlA 3

05 DAN * SHAY Dan ♦ Shay
WARNE?

IS

« CHRIS STAPLETON A Traveller
MERCURY/UMGN 182

r j 1 KANE BROWN A Kane Brown
ZONE A/X A WSHVIUEiSUN 99

3 • CARRIE UNDERWOOD Cry Pretty
Capitol nashvilleaimgn

6

rj 0 THOMAS RHETT A Life Changes 59

MOJ © BRETT YOUNG A Brett Young
MMLG

89

12 11 jonpardi© California Sunrise
CARlTOl has hville/umg* 123

14 ZAC BROWN BAND Greatest Hits So Far... 
AOAR/SOUTHERH GB0UltD4LllAliriC/a4 170

13 CHRIS STAPLETON A From A Room: Volume 1
MEKlWUMG* 77

14 COLE SWINDELL All Of It
WARNE? BRCfWWMN 10

16 15 sam hunt A Montevallo
MCA HASHVIllEAIM'iN 193

© I FLORIDA GEORGIA LUE A DigWROOG U3

Fisi 17 BLAKE SHELTON Reloaded: 20 #1 Hits 157

1819
thomas rhett ▲ Tangled Up
V410RY/BMEG 161

22 19
TIM MCGRAW ▲ Number one Hits
CURB 149

27 Fj TAYLOR SWIFT A Red
BIG MAC HINEyBMLG 151

nn 21
CHRIS STAPLETON • From A Room: Volume 2
MERCUWr/VMG* 47

21 22 old dominion Happy Endings
PC A NASH V/L {E/SMN 61

24 23 LUKE BRYAN what Makes You Country
ZAPiTOl NASNVILLE/UMGN 46

[30] © MORGAN WALLEN If I Know Me 26

© GEORGE STRAIT A 50 Number Ones
MCA NASHWlU/UMGN 147

CO UNTRY AIRPLAY TM

LISI 
WUK

TUB
Mil

TITLE
IMPSIHVIWMOIIOH LABEL

Artist WKS CW
OUR T

n o I 71 SHE GOT THE BEST OF ME Luke Combs 
W1VÏR HOUSE AOLUUBlA NASMVU11 17

0o HANGIN’ON Chris Young 35

o BEST SHOT
..........

Jimmie Allen 37

4 4 BLUE TACOMA Russell Dickerson 35

H o RICH
COCUMBANASMYHlE

Maren Morris 37

o lose IT
20Nt 4/NC a NASMvn.tt

Kane Brown 21

0 o DRUNK GIRL Chris Janson 46

6 • HOTEL KEY 
&CA NASHVILLE

Old Dominion 32

n□ DRUNK ME
«St» HCHlUXOlUMBU MSMm

Mitchell Tenpenny 31

rn IO BREAK UP IN THE END Cole Swindell
WA?N(? BNGSjWMN 36

0 © SPEECHLESS
WAPNE? BPOS^AA'A?

Dan ♦ Shay 12

nj © ALL DAY LONG Garth Brooks 19

r ï j © TURNIN' ME ON
WAPNCP BPOSjWMtt

Blake Shelton IS

M6j © LAST SHOT
ULANASMV.LK

Kip Moore 44

IS © DESPERATE MAN Eric Church 16

0 © BURNWGMAN Derks Beatty F®t. Brothers Osborn?
CAPlTOl NMmU 17

© BABE Sugarland Feat. Taylor Swift
B>GMMHIN| 28

© SIXTEEN Thomas Rhett >0

QJ © MILLIONAIRE Chris Stapleton 28

Tz J © GOOD GIRL 
TN BOW

Dustin Lynch 26

QJ © BURNOUT
B>G MAT MINI

Midland 29

QJ © TAKE IT FROM ME
MCA NASHVillE

Jordan Davis 23

QJ © THIS IS IT Scotty McCreery 22

nj © GIRL LIKE YOU
> •. i

Jason Aldean 7

Tzaj © NEON CHURCH
MF.GTUWXOLUVBA WASH Vil LI

Tim McGraw 4

Banner 
Year For 
Fresh 
Faces
Mitchell Tenpenny 
(above) earns his first 
Country Airplay top 10 as 
“Drunk Me” ascends 11-9 
(24.8 million in audience, 
up 11 percent, according to 
Nielsen Music).

Tenpenny becomes the 
eighth artist in 2018 to 
reach the top 10 of the chart 
in a first visit. How rookie
friendly has the survey been 
in 2018, compared with the 
same period (Jan. 1 through 
the first week of November) 
one, five and 10 years ago? 
2018 easily tops the others, 
with five artists reaching 
the top 10 with maiden 
entries in 2017, two in 2013 
and three in 2008.

Before Tenpenny, the 
seven artists to reach the 
Country Airplay top 10 
in 2018 during their first 
visits were (in chronological 
order) Devin Dawson (“All 
on Me”), Jordan Davis 
(“Singles You Up”), Bebe 
Rexha (“Meant to Be,” with 
Florida Georgia Line), 
Julia Michaels (featured 
on Keith Urban’s “Coming 
Home”), Tori Kelly (on 
Chris Lane’s “Take Back 
Home Girl”), Morgan 
Evans (“Kiss Somebody”) 
and Jimmie Allen (“Best 
Shot”).

“After focusing on one 
type of sound — bro country 
— for so long, the industry 
realized we needed more 
than ever to cultivate fresh 
blood,” says KKBQ Houston 
PD Johnny Chiang.

Adds KRTY San Jose, 
Calif., GM Nate Deaton, 
citing hits by Rexha, 
Michaels and Kelly: 
“In every other format, 
collaborations are the 
rule as compared to the 
exception. For today’s 20- 
and 30-year-olds, it’s the 
sign of the times, so I see 
good collaborations as very 
positive.” —Jim Asker
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THE 

^y^maaen 19 FOUNDATION

CONGRATULATES 
THE:

IMAGEN FOUNDATION MISSION:
To encourage the positive 
portrayals of Latinos in Television 
and Film and work to enhance 
opportunities for Latinos in front of 
and behind the camera and serve 
as a liaison between the industry 
and the Latino community by 
providing access, education, and 
resources.

gg info@imagen.org

626 376-9751

it www.imagen.org 

n @theimagenfoundation 

0 @imagenfound

@lmagenFound

IMAGEN’S POWERFUL & INFLUENTIAL LATINOS IN ENTERTAINMENT
HONORS TOP LEVEL EXECUTIVES IN TELEVISION AND FILM FOR THEIR OUTSTANDING CONTRIBUTIONS TO THE INDUSTRY.

CEOs & CHAIRMEN
CRIS ABREGOEndemol Shine

CESAR CONDE 
NBCUniversal 

International Group & 
NBCUniversal Telemundo 

ENTERPRISES 

ARMANDO NUNEZ 
CBS GLOBAL DISTRIBUTION 

GROUP 

ALEJANDRO RINCON 
ENDEMOL SHINE BOOMDOG

PUBLISHER
MICHELLE 

SOBRINO-STEARNS Penske Media corporation

PRESIDENTS
JAIME DAVILA

Campanario 
ENTERTAINMENT

NINA DIAZ
MTV + VH1

RITA FERRO
the Walt Disney Company

BELINDA MENENDEZNBCUniversal
INTERNATIONAL TELEVISION 
DISTRIBUTION & UNIVERSAL 
Networks International

PAUL MONTOYA
CBS TELEVISION 

DISTRIBUTION

MIREILLE SORIA
PARAMOUNT ANIMATION

GENERAL 
MANAGERS
TANYA GILES

Comedy central

FREDDY ROLÓN
ESPN DEPORTES

INFLUENCERS

KENNY ORTEGA

CHECHE ALARA

GLORIA CALDERÓN 
KELLETT

NATALIE CHAIDEZ

EDWARD JAMES 
OLMOS

TANYA SARACHO

EXECUTIVE VICE 
PRESIDENTS 

& CHIEFS

MICHAEL ALICEA
Nielsen

EDWARD ALLEN
PANTELION films and

Pantaya

VICTORIA ALONSO
Marvel Studios

JAVIER AVITIA
CBS Studios

INTERNATIONAL

DORA CANDELARIA
EONE

STEPHEN ESPINOZA
Showtime Networks, Inc.

JOHANNA FUENTES
Showtime Networks Inc.

MONICA GIL
NBCUniversal telemundo

Enterprises

YOLANDA MACIAS
ClNEDIGM

MARCELA MARTINNational Geographic

ANGELICA MCDANIEL
CBS ENTERTAINMENT

FLAVIO MORALES
Endemol Shine

ERIK MORENOSony Pictures
ENTERTAINMENT

JOSE TOLOSAViacom

MARIELA URE
Universal Studios 

Hollywood 
MARIO VECCHI 

PBS 

ELI VELAZQUEZ 
NBCUniversal telemundo 

ENTERPRISES

SENIOR VICE 
PRESIDENTS

FRANCISCO ARIAS
CBS Television Studios

DAVID ARROYO 
DISCOVERY INC. 

ARTURO BARQUET 
Universal Pictures

SANTIAGO CAPDEPONTNBCUniversal Brand
DEVELOPMENT

ELIZABETH CASANAS
Showtime

Networks, Inc.
CHARLOTTE CASTILLO

Nickelodeon

FABIAN CASTRO
Universal Pictures

JOSE CASTRO
Viacom

MARTA FERNANDEZ
STARZ

SUZANNE GOMEZ
THE CW

PHIL GONZALES
CBS ENTERTAINMENT

ENRIQUE GUILLEN 
Universal television 
Alternative Studio 

KISKA HIGGS 
FOCUS FEATURES 

SABRINA ISHAK 
Warner Bros. Unscripted 

and Alternative 
television

VALERIE MASTERSON The CW
EDY MENDOZA

CBS ENTERTAINMENT

ANHELO REYES
PARAMOUNT NETWORK

ROMINA ROSADO
NBCUniversal Telemundo

Enterprises

ANA SALAS SIEGEL
NBCUniversal telemundo

Enterprises

CHACHI SENIORParamount Network

LAURIE LOPEZ TIXIER 
Warner Bros. Unscripted 

and Alternative 
television

VICE PRESIDENTS

JUAN ALFONSO
ABC STUDIOS

CHRISTINE BENITEZ
Paramount Pictures

DENNIS COLÓN
CBS INTERACTIVE

JULIE ANN CROMMETT
The Walt Disney Studios

ALFONSO CUETO
ESPN Latin America & us

Hispanic

STACIE M. DE ARMAS
Nielsen

DAVID A. GARCIA
DISNEY-ABC TELEVISION

Group

ERIKA KENNAIR
ABC ENTERTAINMENT

CLAUDIA LYON
ABC ENTERTAINMENT

BARBARA MATOS
CBS Corporation

SALVADOR MENDOZA
NBCUniversal

ANITA ORTIZ
Viacom

ROXANNE POMPA
CBS Studios

International

ALEX ALMOGABAR ZAHN
Sony Pictures 
Entertainment

EXECUTIVES
ALFREDO AYALA

Walt Disney Imagineering

FRANK GONZALEZ
directors Guild of

America

JOLENE RODRIGUEZ
Screen Gems
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HOT ROCK SONGS™
2 WKS. 
AW

LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION 
PRODUCER (SONGWRIICR)

Artist
NPftINT/PROMOTlON LABEL

PEAK 
POS

WKS ON 
CHART

1 AA m NATURAL imagine DragonsIF 1 UNUJ IB W1 1 15

2 10 © AG HIGH HOPES Panic! At The Discomu uniuwrur.muoiifiMiMi&KîiMT i» no* ¿¡mbii mil 2 23

3 o o BROKEN •
CMEDICE.CPARK (LUEDICEMAXOLLINS^-ÜEROSA)

lovelytheband 
ft EC’ 2 44

4 4 o thunder imagine Dragons
MEI M ÖCUffMO 1 79

5 5 5 AFRICA
M.RAAKIN (ExmCHUJ-PORCASO)

Weezer
WEEZE ROUSH MU5!(7An*Mnc/EMC 5 22

RE-EI»TRY o BOHEMIAN RHAPSODY A
QUEEN.RJ.BAKER (f. MERCURY)

Queen
HOLLYWOOD 6 3

7 6 7 MY BLOOD
(JOSEPH. P.ME ANT ((JOSEPH)

twenty one pilots
FUtlEOBY MlfiMMG 6 9

12 8 NEW LIGHT
LM AV ER,NO LD. (J.M AV EKEDJW LSON)

John Mayer 7 25

27 © o DG WHEN THE CURTAIN FALLS Greta Van Fleet
VSUTn>H,MJ0UNGUM.MSKA.AUISZKA.0Ji.MGMER.S3J<IS2'A) lAVA/REFUBEC 9 15

RE-ENTRY © WE WILL ROCK YOU A
QUEEN (B.MAY)

Queen
HOLLYWOOD 10 3

RE-ENTRY © ANOTHER ONE BITES THE DUST A
QUEEN. MACK (XDEAC OK)

Queen
HOLLYWOOD 11 2

25 17 J flZ] SG ARE YOU READY
KXHW0 (CHSTURMÛ.KIHURKO)

Disturbed 
REPR8E/WA0NER BROS. 12 1C

17 13 GUIDING LIGHT
F.E »WORTH (MUMFORD 4 SONS)

Mumford & sons
GENTLEMEN OF Th£ R0>£^LAS5N0Ti 7 6

20 © 14 SHOTGUN
MAE* WOP C-f RED (GEORGE EZRA.UW.F.GIK0NI

George Ezra
COLUMBIA 10 13

RE-ElMW © UNDERPRESSURE A
(WMMXXlK«l MAH twit MRWr.iaiKKtSlWRAtm»

Queen & David Bowie
< •* > ■, ■. ■ fl .• Mi 5 5

HOT! 
DEI

SHOT 
I UT © SOMEBODY TO LOVE

QUEEN (F. MERCURY)
Queen

HOLLYWOOD 16 )

6 9 17 JUMPSUIT
UOSEPM.RMEANX (TJOSEPW)

twenty one pilots
FUELED BY RAMEN/EMG 6 16

22 © 18 GHOST Badflower
M.SHÄIN (U'ATLlJUIORWMA.ESPlRiTU.A.SONETTl.N^HAlN) JOHN VAFVATQS/BlG MACHINE 11 16

26 © © YOU’RE SOMEBODY ELSE
FLORA CASH K.RANNULS.LL£SHAI-RANDALO

flora cash
ICONS CREATING EVIL APT/RCA 15 11

10 10 20 CHLORINE 
(JOSEPH.P.ME ANY (rjCSEPH.P.W ANY)

twenty one pilots 
futili BY RAME Mit MG 10 3

24 16 J 21 ALL MY FRIENDS
D.R. BASSETT m5HAWZW.MSS

The Revivalists 
LOMA V1S1AÆOMCO0D 13 121

28 © © confidence sanctus Real
M ARUSlfcOHllSANCtUS REAL (C«OHUAX.tU OLILUAPMSHOKXCHUISO TRAME WPf/TAUi TRADt 17 16

NEW © IT’S NOT LIVING (IF IT’S NOT WITH YOU) The 1975
G.W*IELM.M£AIY (Q.DAXIE LM.MEAIT.AJIAMN.R5.UAC00IIALP) MR Klt/INtiRSCOM 23 I

9 12 24 MORPH 
(JOSEPH.P.ME ANY ((JOSEPH,P.M! ANY)

twenty one pilots
FUtlwNY UMEN/tMG 9 3

8 14 25 NICO ANDTHENINERS
(JOSEPH.P.MEANY ((JOSEPH)

twenty one pilots
(UilEuSYpAUEX/EMG 7 16

29 32 © ZERO
LHILL LDPIVNUL inWSERMOia.VCKEU^Il t.DK ATZMAWi

imagine Dragons
WAIT WSN[VKlDtMIIJM>NER/lNH«SCDM 10 6

35 35 © SHAME
TPAGNDTTA (ELLE KING.LPAGN01TA)

Elle King 22 9

30 1© 28 SHE’S KEROSENE The Interrupters
TIM TIMEBOURTHE INTERRUFTEW MNONAJLINONU «Y0NA.AAL L EN.TJUIMSTRÖNGI HÜLCATÆIWN 20 12

31 I©1 © GETUP
W.F.BASS JR. (B.$5UIÎM,W.r.eiAÇ$ JRJ

Shinedown
AflANtIC 24 11■ w © you’re the one Greta van Fleet

M.YOUNG.AiUHOM.HAOONI (1.U.KISZKAJ.TAICKA.$J.MS2»1.ClR.WAGNEF0 LAW1UPUBLK 30 1

34 I©© hear me now Bad wolves Feat, diamante
KOTCUN.IOMUtwn.UirRlVMllMliMttUNJMllA.UUUir.PXkltNOI tllVtHStMWU 27 25

RE-ENTRY n LOVER, LEAVER
MUTTON.M.YOUNG.h.KiON£ (lujA lTjqSZka «J.»

Greta Van Fleet
lSULt<.Rj»AC«« lava/repubuc 32 2

32 31 33 BODY TALKS
U£ïlN£.lXHRI$(Y (L5PUER.A.UACK.M.EV1NLIAUREN

The Struts
(HR5TY) FREESOLO/tNURSCOH 15 1C

/J ImJ LOVE IT IF WE MADE IT The 1975
G.C4MIEUM.HEALY (M.MEAL*.GDANlELA.HANN.R.SMAC DONALD) DIRTY HIT/INTEPSCW 14 11

NEW party of one Brandi Carlile Feat. Sam Smith
OXaMAJEttMNGStaCMIlLRAMUKtROm.U  ̂ IOWCOjX’K WUXO?£l£rWIUj 35 1

14 20 36 SMITHEREENS
TJOSEPH.P.ME ANY (1J0SEPH,P.Mf ANY)

twenty one pilots
FUELED BY RAMIN/TMu 14 3

38 Qn 37 ALONE IN A ROOM
M.GOOD (B.P.BRUC E.MXiOOD.fxP.W?PSNOP)

Asking Alexandra
SUMERIAN 33 12

13 21 38 NEON GRAVESTONES
TJOSEFH.P.Uf ANY (TJOSEPM)

twenty one pilots
FUELEDRAMlN/lMG 13 3

37 HEY LOOK MA, 1 MADE IT
i '»1WXHJRU.G IS IMJWWN ?.MAWUWtJ.MlL*«».lOR

Panic! At The Disco
Ll»»M«W) OtURUllOt'MMlRAW. 10 18

11 22 40 LEVITATE
P.MEAHY,(JOSEPH ((JOSEPH,PJ4E ANY)

twenty one pilots 11 10

15 24 41 THE HYPE
(JOSEPH,P.ME ANY ((JOSEPH)

twenty one pilots
(UiltuBY RaMN/EUQ 15 3

16 26 42 PET CHEETAH
TJOSEPH.P.MEANY (l.JOS(FH.r.M£ANY)

twenty one pilots
TUI LED BY ®AMtN/IMG 16 3

41
□ 43 TIDAL WAVE PoitUga 1. The Man

LHILL,STINT (PORTUGAL THE MANJ.NILL.A.BHATTACHAPTYA.NjqO(NIG.A.MAllK) ATLANTIC 37 6

40 AA © MANTRA
iJISH.0SYKES(05YKE$JJI$H,tXi.MALlA.M-Niv  HOLLS. U.

Bring Me The Horizon 
HAN) COLUMBIA 15 10

43 I42J © WHEN LEGENDS RISE
E.PON (S,( PHA J.F((CiMMH)

Godsmack 
BUI, 22 6

18 27 46 BANDITO
(JOSEPH,P.Mf ANY ((JOSEPH.M« AMY)

twenty one pilots
fUltroBY RAM(M/tMG 18 3

RE-ENTRY WATCHING OVER
A.5utI0M MTOUNG.H.BOONf O.MJtlSZKA i.i.«i5ZKAA».i

Greta van Fleet
l$?WIJi.Rj«AGH(n lAVA/REPUBUC 41 2

19 28 48 CUT MY LIP
TJOSEPH.P.MÌ ANY (TJOSCPH.P.K ANY)

twenty one pilots
FUELED BY RA ME NA MG 19 3

42 f 43J 49 THESE ARE MY FRIENDS 
cm dici (MXiûLiiNkC MU'ia i

lovelytheband 
RED 42 4

RE-ENTRY A REASON TO FIGHT
KXHUWO (WURDE D.KXHURKO)

Disturbed
RIPRfSC/WARNIR BROS. 36 2

TOPRtociK ALBUMS™
LAST 

WEEK
TH6 

WEEK
ART
IMPRIN

IST CEPT»KATION Title
lT/(H$IRlfc)TNG LABEL

WXS» 
CHART

HOT 
SHOT 

DEBUT

NFW

Is GRETA VAN FLEET Anthem Of The Peaceful Anny !
LAVA/R EPUBLICA DISTURBED Evolution J

1 3 TWENTY ONE PILOTS Trench
rutlED B^ PAUEM -MQ

3

NEW o queen Bohemian Rhapsody (Soundtrack)
HOLLY WOOD

1

NEW JASON ISBELL AND THE 400 UNIT Live ROT The Ryman
SQUTNtASTERN/TMlPTY T1GEAS

1

4 o PANI
DCD2/I

C! AT THE DISCO Pray For The Wicked 
UtltD BY MMElcruG

18

3 7 IMAI
K IDINA

SIME DRAGONS A Evolve
.QRNERAlHEPSCvPCrniA 70

NEW o ACE FREHLEY Spaceman
WmVEONE

1

NEW o ELLE 
frCA

KING Shake The Spirit 1

)O 10 ELTC 
rocke

)N JOHN Diamonds
/6LAND/UMC 50

2 11 STEVE PERRY Traces
OMT/TANTA$Y^OnCORD

3

□ 12 QUE eh A Greatest Hits 48

12 13 journey 0 Journey s Greatest Hits
COLUM ÖIA/ICGACY 92

13 14 IMAICINE DRAGONS A Night visions i‘.;. ',»< 205

□ 15 FLEE
WARNE

.TWOOD MAC ❖ Rumours
F BC-OSjTWINQ 87

15 16 twenty one pilots A BlurryfaceFJEifD B* RAMEMZDiG 180

17 © CKH»mi£MWlIBIREYlVllC> OlMklbfXiRaSHb
FANU5YÆ0NC0RÛ

92

[3 IB BILL
COLUM

y JOEL A The Essential Billy Joel 
B1A/LEGACY

41

19 © TOH PETIT IND THE HEARTBREUERS 0 &eatest HUS
UCA/GEF FEM AIME

74

E © SOUNDTRACK ¡3 Reasons why season 2
N ETF LIX/JN TE »SCOPE PGA

23

49 ©1« | GRETA VAN FLEET From The Fires 50

21 22 EAGL
AS*LU1

ES <► Their Greatest Hits 1971-1975
</EUMRA/RWl0

64

□ 23 METALLICA ❖ Metallica
BLAC«.£N(CVRHIWO

92

Z3 © AC/DC 0 Back in Black
COLUMBUAlGACY 79

31 © LYNY
Vla,GI

RD SKYNYRD ▲ All Time Greatest Hits 
FFEN/UVE 41

TRIPLE A™
usr
WlK

THIS 
MIK

TITLE
IMPRINT/PROMOTION LA

Artist 
»1

kmc*
1 ouu>(

o © 1 »1
IVK 1 GUIDING LIGHT Mumford & Sons 5

0 o NINA CRIED POWER
PUfiYWDPvS/ÍOLUMBiA

Hozier Feat Mavis Staples 7

o o apollo st. Paul & The Broken Bones 16

3 4 SHAME Elle King 11

4 $ ALL MY FRIENDS
IONA V5TA.'C0NC0»£'

The Revivalists 12

o 6 UH HUH Jade Bird 11

o YOU’RE SOMEBODY ELSE flora cash
KOKS CHAîlNG (VIL AÜÎ/P;A 16

© LOADING ZONES
MATADOR /BEGGARS GROUP

Kurt vile 9

9 NEVERMIND
liML/WAONI R BROS.

Dennis Lloyd 18

10 10 UNWAN TEO NUMBER ElvBtostello 8 The imposters 13

© © MAKE IT HAPPEN
CONCORD

The Record Company 5

© © SHOTGUN
COLUMBIA

George Ezra 10

© © JENNY JENKINS
DUAL TONE

Mt. Joy 10

8 14 BEYOND
LIUSAWH % KOLUVBIA

Leon Bridges 21

© © AGAIN AND AGAIN
MM* »AGVRCA

Dave Matthews Band 8

© © LIGHT ON
DEBAY SOUND^CAHTCn

Maggie Rogers 2

© 17 FOREVER Billy Raffoul 12

22 © NEW birth IN new ENGLAND Phosphorescent 
OE*D(X(a>iVMCMriY ÇMBue 11

© © CRINGE
MflKUflC

Matt Maeson 5

o 20 WOMAN Cat Power Feat. Lana Del Rey
DOMINO

9

19 21 HERE’S LOOKING AT
DOAK TOWN

you kid Bren Dennen 9

© © NATURAL
GF’M P/INÎEI'

Imagine Dragons 11

© © FEED THE FIRE
KUB/QMciMF

Dawes 6

18 24 GOLD RUSH 
iARSUCyUTlANItC

Death cab For Cutie 19

17 25 KEEP A LITTLE SOULfOUTTAKE. 1982) Tom Petty 
........... 15

Disturbed 
Drives To 
No. 1
Disturbed (above) debuts 
atop Alternative Albums 
as Evolution, the band’s 
seventh studio set, bows 
as its fourth No. 1 on the 
list with 71,000 equivalent 
units earned, according to 
Nielsen Music. Each LP of 
new Disturbed material 
has debuted at No. 1 since 
2008, beginning with 
Indestructible. The new 
album’s lead single, “Are 
You Ready,” rules the 
Mainstream Rock airplay 
chart for a sixth week.

Greta Van Fleet, 
meanwhile, debuts at No. 1 
on Top Rock Albums and 
Hard Rock Albums with its 
debut full-length, Anthem 
of the Peaceful Army 
(87,000 units), the Michigan 
band’s first title to lead the 
former chart and second to 
rule the latter. The group’s 
eight-song EP, From the 
Fires, topped Hard Rock 
Albums on Dec. 2, 2017. 
Greta Van Fleet is the first 
band to command Top 
Rock Albums with a debut 
LP since Atoms for Peace, 
with Amok, in March 2013.

On the Triple A airplay 
chart, Mumford & Sons 
land their fourth No. 1 as 

“Guiding Light” rises 2-1. 
The British four-piece first 
topped the tally in 2012 
with “I Will Wait” and last 
reigned with “Believe” in 
2015. The lead single from 
the group’s fourth album, 
Delta (Nov. 16), concurrently 
bullets at No. 6 on the all
rock-format Rock Airplay 
chart (8.1 million audience 
impressions) and lifts 9-8 
on Alternative.

Plus, Panic! at the 
Disco crowns Alternative 
Digital Song Sales with 

“High Hopes” (2-1; 20,000 
downloads, up 17 percent), 
becoming the Brendon 
Urie-led band’s first No. 1 
on the survey.

—Kevin Rutherford
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HOT R&B/HIP-HOP SONGS™
ms 

AGO WEEK
THIS 

WEEK
TITLE CERTIFICATION AH ¡St
PRODUCER (SONGWRITER) IMPRWT/PROMOTION LABEL

«AK WKS 0* 
POS CHART

4 o Ó 1 12

1 2 2 LUCID DREAMS Juice WRLD
N MIRA UHIGGINM.MIRA.STINGJI.MILLER) GRADE A/INTERSCOPf 1 24

2 3 3 BETTER NOW ▲ Post Malone
' ' REPUBLIC 2 26

- o 4 ZEZE Kodak Black Featuring Travis Scott & Offset
CA.DOMN MUA-YDiAlZAWC I 2

3 5 5 DRIP TOO HARD Lil Baby & Gunna
WaO<tUaKB.SjG.»mN5;C.DIll!HAMI IW W STONER UT£A)UJU<na)1ITOlfl^^ 3 6

HOTSHOT 
DEBUT o SUNFLOWER (spideruäN: WTO the spider-verse) Post Malone Ä swae lee

l.BEU£UNG (A-ILK)ST.L.BELL.B.WALSHJ(.MJ5HAMAN BROWN.C JANG) REPUBLIC 6 1

14 © o MO BAMBA© SheckWes
Wf A»iTRIP.16YRa.0(t.RS.F«.LtlXM.8iR*L0.UAMPnSTD CACTUS JACfViOOD JI N1TR5C0PE 7 9

5 7 8 1 LIKE IT A cardi B, Bad Bunny & 1 Balvin
1 "i ifrhj tm w lummar BH*inw*tiBiii>nmii unnntHiuniiin i r «w ; mbrowwubl 1 29

10 o 9 TRIP • Ella Mai
w MUSTARD (E.M.HOWELL .VJNADt .QGUIIIDGE.WMFARIAN0 10 SUMUERS/INTERSCOH 6 12

8 9 IO taste A Tyga Featuring offset
1 ' 1 7 22

12 o 11 nonstop Drake
TA» KEIT KN0UL (ABRAHAMALIHAMBERS.E.DWILSOM YOJNG MONEY/CASH MONEY/RfPU&UC 2 ¡7

7 8 12 IN MY FEELINGS Drake 1 17

6 10 13 FEFE A 6ix9ine Featuring Nicki Minaj & Murda Beatz
wcuKSUUDiMvwAiKuriNruiHnrauiiiiim 3 14

NEW © FINE CHINA Future & Juice WRLD
tt •. /, ; \ , s a , r M IMHMlN ÄAMBNMWMBHMUR 14 1

16 14 15 YES INDEED Lil Baby & Drake
WHEEZY (D.)DNES.A£RAMAM.WjGIAS$) QUALITY CONTROl/MOfoWK/CAPlTOL 5 24

17 IS 16 BIG BANK A YG Featuring 2 Chainz. Big Sean & Nicki Minaj 
Dl MuSURD IKDÄ J JO «NAlWJi HE «.HPPUItANDEKONAFM^ 4HLMiC\<'. 12 21

19 18 © uproar Lil Wayne 6 4

35 © © rXl BETTER Khalid
18 6

11 13 19 l LOVE IT • Kanye west & Lil Pump
i «51 iF-mn» oh nriuAW hbarumiuu imuvs wr. imarc ui 5 7

22 © wake up in THE sky Gucci Mane x Bruno Mais X Kodak Black 
NOT LISTED (NOT USUD) GUWWA’HNIIC 19 6

18 16 21 CLOSE FRIENDS Lil Baby
TURBO CD.JONESX.DURHAM) QUALITY CONTROl/MOWN/CAPlTOL 16 3

23 O © ring A Cardi B Featuring Kehlani
HRarJWHLrrtiasHi'tmiiiAAOUiiucAJiWH’.NMaBLtY.ujjttLaNW’.i h ra lxlmjuu'c 19 13

15 24 © STOOPID 6ix9ine Featuring Bobby Shmurda
1«VII UH (4 MH ARM ENAMUMDil DUMB»? S0MUNV1tN1H0lKIN>M0ttClS/Ulia M J>1 M IS 3

9 17 24 NEVER recover Lil Baby & Gunna Featuring Drake
W KB tH QlKMEttA JGIDCNIAIMHJUNAL^ YWHiZ OKI l/{ /tJUAUWCMINXMlOM^ 9 3

32 © © LIE* NF
tPROnTIOGARCU mJEu£RST£lMPROrin,MJUZÜHDO. Jk) ME &1AL WUSKXAPiTOlXAROLmE 25 14

44 © r?f>j LEAVE ME ALONE Flipp Dinero
YOUNG POAEVER.CAST BEATS (CSL VICTOR) ClNEMATiC/WE THE BEST/EPK 26 5

NE» © money Cardi B
1 WHITE DID IT (WASHPOfPINJ WHITf) THE KSR GROUP/*! 1ANtK 27 1

13 20 28 mona LISA Lil Wayne Featuring Kendrick Lamar
INEAMOuSAAFOliTE IbCJlWUU: KWinH tlALAAPONTE vOUMG MX VWUlLK 1 4

26 © 29 SMILE (LIVING MY BEST LIFE) Lil' Duval Feat. Snoop Dogg & Ball Greezy 
MR. HANIYCR.t'OWtlUCX.WOADUS IN.,KXOK,CONNARD) ¿itH BROKE/EMPUti 25 10

40 © 30 W 0 R K 1 N ME Quavo
MU»M BEAU (0A.MARSH*lL$.l.UHK1»0M> QUALITY CtMtWl/MOTOWN/CAMTOL 18 10

38 © 31 no STYLIST French Montana Featuring Drake
) um BirjBcwm 22 4

34 © © DANGEROUS Meek Mill Featuring Jeremih & PnB Rock
iiiuuA Mmman i iml imnuuULUNC aw mw wkwii uniwiiia gmid MiraMH&n jnik 32 11

jet lag Future & Juice WRLD Featuring Young Scooter
ANDREW Mn.Lt£H (N.mBlWHIGGlNSAWl'ilUAN.l.BEU) GRACK VW£MNN/M£R«0P£/£KNE © 33 1

20 21 34
no br A ine R • DJ Khaled Feat. Justin Bieber. Chance The Rapper & Quavo
ll ■ wranr 4 13

21 26 35 VENOM Eminem
EMINEM (M.UAtMEH IU.ll.MSTO) SHAM/AHESMAIH/IHIERSCOM 2! 4

30 34 36 LUCKY YOU Eminem Featuring Joyner Lucas 5 8

24 31 37 KILLSHOT Eminem
ILLAMPRODUCER (M.MATHERS IIIR.IJ MSER) SHAOT/AHERMAlH/INtERSCOPt hj

47 43 7sJ NOTICED Lil Mosey
new E DAVID (R.DMARSON.L.ECHOLS) IN tERSCOH 37 5

NEW © ASTRONAUTS Future & Juice WRLD
WKEZYBOBBTPAPjOiDIflBLIRNJWHiilNiWrBLASV JAOUROjOIII (.RADE A/RNllMOVIIttKCOPUIPC 39 1

NEW Mol SATURDAY NIGHTS Khalid
CHARLIE HANDSOME .DlGl(K.ROBlN$ON.CH AR UE HANDSOME, lCHAMMAS) BIGHT HAVCVRCA 40 1

43 41 BEST PART Daniel Caesar Featuring H.E.R.
MHURNEtCLEVANS (A5IMM0M$.h4JI..M.BUMET1JLEVAHS.R^ELI) GOLDEN CHILD 32 13

41 38 42 that’s on me Yelia Beezy
N OT LISTE D (NOT USH D) PROHt/MItCO 27 14

NEÍW 711J suncity Khalid Featuring Empress Of
liruJUMiut»uaiMB.Mr.Mii wii»..'M’4it<iluiutD..iiiii»Mir.'«i wmil wuliu 43 1

NEW 7141 VERTIGO Khalid
IHUDIMJt HJUrxWJXl«A<MVkJMUD(Mll HM(X(MjtHU«U'..'.M8N’JUHIHinO BCMlHIKAtt 44 1

29 36 45 NEW PATEK Lil UZi vert
NOT LISTE0(NOT LISTED) GENERATION MOWAIIANIIC 14 6

NEW M6 YACHT CLUB Lil Yachty Featuring Juice WRLD
EARL ON THE BE AT (LIL YACHTYJWTGG1NU.1.8Y NUM) QUALITY CONIROL/MOlOAfUX APITOL 46 1

NEW MAKE IT BACK Juice WRLD
WHEEZVWLNK DUKES(XHIGGINS.W.GLA$M.rEtNV) GRAM A/TRtEBANDZ/INIERWOPE/tT’iC 47 1

REENTRY 718 BACKIN’ IT UP Pardison Fontaine Featuring Cardi B
imr.DCOQ bus mu new m witw ihj/m. iiatox’.iimw ii an ma t taimia mm *iu*itir 43 2

NEW 719 GET dripped Lil Yachty Featuring Playboi carti
EARl ON THE BEAT (LIL YACHTYX.LBVNUM.I.UÄATER) QUtllTY tONtROt/UOTOWHXAAlTm 49 1

NEW 7> RED BENTLEY Future & Juice WRLD Featuring Young Thug
MaWBTit^NDatiKiniiwMUL inc'.taoMu vuimtd Irak A/mEUKiGHUR/iPUirr SO 1

TO
LAST 

WEEK

P R&B/HIP-HOP ALBUMS™
THIS 1 ARTIST CEniVTCATKM Title
WIIX 1 IMPHINT/DSTRIBUTI« LABÍI

WKS G* 
OLART

HOT 
SHOT 

[»EBin o 1 #1
IM

fill tulliani!) MvUvNURntWHNK
GRAW A/ÌH1ERSCOPE/EPEEBANCiZ/XiA/tPlC

]

2 2 LIL WAYNE Tha Carter V
YOUNG MONtY/RERUMi

4

3 3 LIL BABY & GUNNA Drip Harder
*OUNG 5 WP I JH/WW.UI»Tv CONTKi; VC TAVX'i/JJ’T?.

3

o 4 DRAKE ▲ Scorpion
YOUNG YK-NEV/CASf VOHFiyiLniBKi

17

NEW o KHALID Suncity
SIGHT HÁND/RCA 1

6 6 TRAVIS SCOTT ▲ ASTROWORLD
CAXTUS JACYZGRANt' HUSTLE/ERiC 12

7 1 POST MALONE A beerbongs & bentleys 26

8 QUAVO Quavo Huncho
;ijAi<r* control/mQtwn.<ap»tol 3

NEW o LIL YACHTY Nuthin-2 Prove
QUALITY tONTROtylBMOAHAAT* TOL 1

© 10 ELLA MAI Ella Mai10 SUMVtRS/mTERStOi’t/iG* 2

8 u EMINEM Kamikaze1 .'ERSOR BR 8

10 12 JUICE WRLD Goodbye & Good Riddance
GRAVE A/M1£RSCOP(/TGA 23

11 13 XXXTENTACION ▲ ?
&AÍ- viK- CC.Hi'tJ 32

12 14 cardi B A invasion of Privacy
THE KSR GP0UWLANTIC/AG

29

9 15 KEVIN GATES Luca Brasi 3
BREADWINNERS *SSOCI*TiON/*TIAHTK/M; 4

13 16 nicki minaj® Queen
YOUNG MONEY/CASH MONEY/FÍPVBLIC

11

NEW © LIL MOSEY Noithsbest
|N1£«COP£/)GA 1

© POST MALONE A Stoney
rerublk

98

15 19 SHECKWES Mudboy
:ACTUS »C’CÚXIXi.WN’ERSOt/TQ* 3

17 20 XXXTENTACION ▲ 17
ba:- v r .i- tu: T' 61

16 21 1LIL baby Harder Than Ever
QUALITY CONTROl/MQTOWNAAI'lHX 23

KHALID A American Teen
RtGHf HAMMAC A© © 1 GG 86

18 23 1slack East Atlanta Love Letter
LYRM,nHtER$CO<VG*

6

22 24 rNKWTiTHIIMKli
HE .Ef BK»» € XGAHvAkANTK^Ai 6

NEW © summer walker Last Day of summer
LWX/HiTERSCOPUIQA

1

R&B/HIP-HOP AIRPLAY™
LAST 
M(K

THIS 
wan

TITLE Artist ¡
IMPRMT/PROMO1ION LABEL

w<s o

o E TRIP Ella Mai
1 10 SUMME PS/mnkSCOH 12

o o SICKO MODE Travis Scott
CACTUS KY.'GRANDHUSILE/ERt

11

1 3 SMILE Lil" Duval Feat. Snoop Dogg & Bail Greezy
MEH BROKOT VLIH

13

3 4 YES indeed Lil Baby & Drake 22

o o NONSTOP Drake
YOUNG MONEY/CASH MO«EY/R£PUM.K

13

o ring cardi B Feat. Kehlani
THE ISRGHYUP/AIIAMIK 9

4 1 BOO'D UP Ella Mai
10 SU MMtRVINItWCOPt 36

o I BIG BANK YG Feat. 2Chaint BRSeanS Nido Minaj
*«uNMio?:tt/w f >at 19

dangerous Meek Mill Feat. Jeremih & PnB Rock 
• •• ™- • 15

G © mKEUPINTHESKT GudiHjiex&iroM^xKodak Bak
GUWOP/ATlANTlC

7

10 11 NICE for what Drake
YOUNG MONEY/CASH MCWEY/MPUBLK 30

© © best part Daniel Caesar Feat. H.E.R. 
GOLCKNCHUD 22

o © TALK TO ME Tory Lanez & Rich rhe Kid 
UA0 lOVt/INTtRSCOPf

10

© © uproar Lil Wayne
YOUNG MON£Y/R£PUllK

4

16 15 taste Tyga Feat, offset 20

13 16 medicine Queen Naija 20

14 17 LUCID DREAMS Juke WRLD
CRAt’i AJINttRSCORt 18

18 IS that'S on ME Yelia Beezy
MOftW'TCO

22

o © WO
QUALI

R K 1 N ME Quavo
TY C Oft 1RQL/M010WNX AMOL 11

o © HIKE THAT Janelle Monae
WONGA IAN0/6AD KW/AUAMTK 22

20 21 HIKE IT Cardi 8. Bad Bunny & J Balvin 
1H{ «.SSGROUP/AllANllC 26

© © DRIP TOO HARD Lil Baby & Gunna
VOUNGSTONiRl KfXXJAUTi COMTROVUOVOANOinXlRlTOi 4

© © MO
CAcru

bamba Sheck wes
5 lA(MiûO.tL/»Nî£PS(OH 8

© © LEAVE ME ALONE Flipp Dinero
CiNIMATKAM lH£B£SUtPK

6

© © ZEZE
OLLA

Kodak Black Feat Travis Scat & offset
IN MAlZ/AIlAMK 2

Scott’s 
‘Mode’ 
Moves To 
No. 1
Travis Scott (above) 
replaces himself at No. 1 on 
Hot R&B/Hip-Hop Songs 
as “Sicko Mode” darts 
4-1 to dethrone Kodak 
Black’s “ZEZE” (featuring 
Scott and Offset). The 
move is the chart’s second 
self-replacement at No. 1 
in 2018 after Drake did 
it twice. “Mode” ascends 
following the Oct. 19 arrival 
of its official music video, 
which helps the tune climb 
to No. 2 on R&B/Hip-Hop 
Streaming Songs with 
38.5 million U.S. clicks in 
the week ending Oct. 25, 
according to Nielsen 
Music, a 41 percent gain. 
The track also advances 
to the runner-up spot on 
R&B/Hip-Hop Airplay as it 
registers a 21 percent surge 
to 28.6 million in audience 
in the week ending Oct. 28.

Plus, Future and Juice 
WRLD ring in a new No. 1 
on Top R&B/Hip-Hop 
Albums as Future & Juice 
WRLD Present... WRLD 
ON DRUGS debuts in the 
top slot. The set earned 
98,000 equivalent album 
units in the week ending 
Oct. 25. The collaborative 
effort gives Juice WRLD his 
first No. 1 on the list, while 
Future collects his eighth, 
tying him with Drake for 
the most chart leaders this 
decade. Five DRUGS tracks 
debut on Hot R&B/Hip-Hop 
Songs, led by the No. 14 
start for “Fine China.”

Meanwhile, Ella Mai adds 
her second career No. 1 
on R&B/Hip-Hop Airplay 
as “Trip” lifts 2-1 thanks 
to a 6 percent boost to 
29.7 million in audience in 
the week ending Oct. 28. 
Because the singer
songwriter’s previous 
hit, “Boo’d Up,” ruled the 
ranking for 16 weeks from 
July to October, Mai’s 17- 
week total at No. 1 in 2018 
is the best calendar-year 
showing by any woman 
since Alicia Keys likewise 
led for 17 weeks in 2004.

—Trevor Anderson
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AGO
LAST 
WEEK

THIS 
WEEK

TITLE ceri
PRODUCER (SO*

rr icATioN Artist
(GWRITKR) NPRINT/PROMOTION LABEL

PEAK 
POS

WKS OR 
CHART

© o
1

#1 I
i «ñ 1 SG TAKITAKI DJ Snake Feat. Selena Gomez. Ozuna & Card! B . .

«Mi OKxuir/srmuwiirapE 1 q

© 2 AG MIA Bad Bunny Featuring Drake . ,

33 3 TE BOTE Casper Magico, Nio Garcia, Darell. Nicky Jam, Ozuna & Bad Bunny 
iwwKZvnjaMZ(iju3iiC4isruiWHMS0UK^ iosiu*icsaw»iimm 1 27

2 4 4 DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber
Arowyuw>ro mKFtre.; unwbsk iaisc lauf ««cgpxwsxaK'iw wmsr» faac 1 93

6 6 5 x Nicky Jam x J Balvin
AH® BIOT HEHSJEON (N.WVESA CAM WEfCJO.MEOWA vatu LA INOIJSTHA/SOM MU9C LOTH 1 34

4 5 6 VAI NA LOCA Ozuna x Manuel Turizo
CHRIS JEDAWCHI Ü£J)ZUNA (©54004.1^120-) ENTEPUlNMtNT/DiMElDVlAGW’ MUSK UTW 4 17

5 7 7 BEBE 6ix9ine Featuring Anuel AA
«OMNV)<6l»INE.£ÄAZUEr SANTIAGO.R-$P£NC£ ä> «UUiiOTinWHOUiAW WIEG5/UMU 1 8

7 8 8 dura Daddy Yankee
01URBARDUI IRL.ATAlAROTRfcUUUMaDlNCUL.roW  ̂ VAZQUEZ) EL CARTEL/UMLE 2 40

8 9 9 SIN Pl JAMA Becky G ♦ Natti Natasha
GABY UU SC. DA COY YANKEE. MAU, RXKY.LLEüNEX-ECHEVEWaj RCJWNY MUSK LATIN 4 27

14 © Fio J CULPABLES Karol G & Anuel AA
wo Hurt*»® U'Euumiu MM LLWUMiMUiawimnjLinmww ihmla «w iaihwm! 9 6

HOT SHOT 
DEBUT ©

12

13

14 

©

imposible Luis Fonsi ♦ Ozuna ,
VWTAL U AFIUVIMT 11 1

10 11 única ozuna
mwwEueiiw«iia*»osMciM«wj*Aiw j »wiNamwiiTA 3 26

17 © mejor me alejo Banda sinaloense MS de Sergio Lizarraga
Si 12ARPAGA LIZARRAGA (LCKAVfZ ESPINOZA) U20S 12 11

12 © QUIERE BEBER Anuel AA
iw. rouow»™ >t v wtuaKruiniiauiiainnmKflm wwju waii mm msiiimnuw ora 11 14

15 © no ES justo J Balvin & Zion & Lennox
SKY.TAINY (LAjOSORIO BALVIN) UNIVERSAL MUSK LAllNO/UMLf 10 2!

13 © 16 ESTA RICO Marc Anthony. Will Smith & Bad Bunny
cwititcuxtHATiW ; cwi'UÄMr.'Ywurarur» 5 4

19 © © MALA MIA Maluma
K W H YR ADkCHAN ‘El tf MKT ill WN MIAU «AP«RA_ 1 RWA1T WIM 0VJN Y UITA UU W 11 li

11 15 18 AEROLINEA CARRILLO T3r Elemento Feat. Gerardo Ortiz
MJ’INEDA JU (J.UORRES NIEBLAS) DEL li 4

20 20 ©
20

amigos con derechos Reik & Maluma
AZAST WITHE RUDE EGY2 (lRAMiRE2>£Afl ROSAUS MUSSE TV) SONY MUSK LAHN 18 8

18 21 CLANDESTINO Shakira & Maluma
EDGE.SHAKIRA.MALUMA (SHA»IFMUA0N00H0 *RIA$.E. B4RWM) SOO MUSIC LATIN 7 20

28 © JUSTICIA Silvestre Dangond & Natti Natasha
AUSlBilMdPLAtSIM^ ©WR ♦'AlftJE^MlAIE«L) WSWYliJäi LAI h 21 9

16 © 22 estamos bien Bad Bunny
NOT LiSTEO (0A.MARTINEZ OCASIO,M.£.MASIS FERNANMZ.EWStMFE« VARÍAS...) RIMAS 9 17

23 © 23 SE VUELVE LOCA CNCO
V.MARRUFClUXACERES (TJMARRUFCLMXACERES.MJUIAILUCFAAISERTO SOH’ MUSIC LA)IN 19 7

22 23 © dame tu cosita Pitbull x El Chombo x Karol G Feat. Cutty Ranks 1 24

32 © © no TE CONTARON MAL Christian Nodal
IWNZALEZ (C J10MI-G1AU. E. BARRERA) KVCOMOViSA/UMU 25 6

26 25 © BELLA Wolfine
DJ GANGSTA (AJJAPATA) CQDtSCOS/WARNER LATINA IO 15

27 © © Ml SORPRESA FUISTE TU Calibre SO
LTIRADOCASTANEDA (ILE.MIJNO? CANTU. JLLORTEGA CASTRO) ANDALUZ/WSA/UMlf 21 16

34 © © CENTAVITO RomeoSantos
ROMEO SAMTOSLCMtVERE (ASANTOS) SOM’ MUSIC LATIN 28 6

- © © toda Alex Rose Featuring Rauw Alejandro
NOT USTED (NOT L WW LOS OtDOS FPfSH 29 2

36 © © DG zum zum Daddy Yankee x RKM & Ken-Y x Arcángel IQ
OHNAlíJlMMWJllJWMíaiiNaEZJLAUNnX/ BWZUU14J nUASOffMill.UM

43
r?4j

31

32 
©

celoso Lele Pons
nrjTiiUiaitiiinuiZjiuaiiUMkiiNiuirttiuituiHUMi'jiDiaAiMnt «¿»wumoa»« umn il 10

31 © IBIZA Ozuna Featuring Romeo Santos
M(xmW;0©lSK(*Y.HlFl«Ui^ ^EmUhUfNl/DMl(WI/5il|YM^ IMM 13 9

40 45 calma Pedro Capo
G.HORIEGA,»£CKI8 (PiDW CABOÄJIORIEGAjGXGOWAm PIRES SON» MUSIC LATIN 33 3

35 © © DONDE ESTARAS Raymix
RA» MIK (EXOMEZ MORENO) LATIN ST»USH/A( lEKlUV/tONOVISA/UUli 28 il

38 © radicamos EN south central Fuerza Regida
LHUMIIDE.R.RUI?(UÖW PAZ) LUMBM/RANCHO «UMILM 35 7

37 © YA NO TIENE NOVIO Sebastian Yatra ♦ Mau y Ricky
ITJAHVIAJIAMMZSUWÍJ RMKPA.MAMttEMPCWiajttJ INMKIL LUST lAIWiZMI 36 5

46 © HOLA Zion & Lennox
hIZLJHA* OMTÜ (E.LWSA CWWNFGDRTC TDWS.GE .HZA(VES CORTES) WAPMUI LATiW 37 3

30 33 38 EN peligro DE EXTINCION La Adiniva Banda San Jose de Mesillas
LA.VALDES VALDES (F.PACHECO) ANVA1JS.0N» MUSK I AT IN 25 16

44
Qsj

39 PONlE Rvsslan, J Balvin & Farruko
WSUANW tHr.Wu EH’Si.aiGAtOjJUXaiOÍKl'.IIULmUANZ'ilNllíJjMAPINUNUKMZ' WNUXLUK 38 6

33 37 40 Rolling ONE Lenin Ramirez Featuring T3r Elemento
l.RAMlREZ.R.MEnA(A.D£L VILlAP.UXOtA RAMMED ü 30 13

24 34 41 JALEO Nicky Jam & Steve Aoki
UÚO&MMriHMIlMHIIUMl IVNKUU1UZZUHM4M' MMRii JUAÍHUVUIÍ UlBWJNA/XNIVUSrilttiH 24 3

39 43 42 brindemos Anuel AA Featuring Ozuna
OOSlSAttlirMKÍ (AMT W.?i' OBMIIOmKAM^ . NN mUUMHtAUC'WVf 16 15

48 46J

g e O
 ? O

G EN MENOS DE UN MINUTO T3r Elemento
MONEDA JR. (HGUERRERCD Df I 43 4

4! 48 QUIEN SABE Natti Natasha
P.HNA ((¿PIN A 36 12

© inolvidable Farruko
tUMHOHoW'JMUNÍI ílflSinKAOOJVAlMy LMAA1MI.UISWP0) 0MWCIVSMTUMIAII1 37 il

45 50 nunca es suficiente los Angeles Azules Featuring Natalia laFourcade
C.LARA.J.MElia AVANTE (N.lATOU£KAb£,M.UA¿PIAZU) SElTRACVDSA/UWlt 44 6

42 44 ME DIJERON ozuna
OOtS KDAYAMIY MJSK 1IX ÍÜUM A0»D0J.UWnMA-) VP EWUHMENltTMlOrifiONY VU • i Al 9« il 9

47 49 ' recordando a Manuel Lenin Ramírez Feat. Gerardo Ortiz & Jesús Chairez
I.RAMIREZ.LUAZUE1A LOPEZ (IMNALCNZUELA CHA1REZ.A.PIL VtlLAR) DEL 40 8

REENTRY Fr J cuando TE bese Becky G ♦ Paulo Londra
W’OK THE OPUMSIOJCMIVARRIA WKOQf (.ZEQUKl lQNORA.( A,UUWA<n SOS MUSÍ LATIN 48 2

□ 50 TANTA FALTA Bryant Myers
ICTK EQUttlZir.ERKANT.MOZARI MUSIK (B.I.KMM EERLUÍUIKZ.) LA fiuuiSSWEOM 47 2

TOP LATIN ALBUMS™_____________
LAST THIS ARTIST ŒRTWICATION Title ¡WKS»

WEEK WEEK IMPRINT/DISTKIBUTMG LABEL I CHART

1 1
1 ozuna A Aura

VP ENTEOTAÍNMENT-Í ^MEUWSONY MUSE LATTI» 9

2 2
OZUNA A
ma WAiNMENVMÄiovvscan musi

Odisea
ELATOI 61

3 1 ANUEL AA \ Real Hasta La Muerte
PEAL HASTA LA MUE CTEAiLAÔ EMP<W 15

4 4 J BALVIN vibras 22UNIVtßÄLMUSK LATlNCyuillE

5 5 AVENTURA Todavia Me Amas: Lo Mejor de Aventura 121

6 6
MALUMA A
S-OTAITY WOR'LD/SOWY WU9C LATm

F.A.M.E. 23

7 7
ROMEO SANTOS A
SON» MuSK LATIN

Golden 66

8 •
NICKY JAM A
la iNDusiPJA/sow musk urm

Fénix 92

9
ROMEO SANTOS A Formula: Vol. 2
SONY MUSK LATIN 187

10 10 SELENA •
CAPITOL lATIN/UMLE

Ones 156

12 © 173 CHRISTIAN NODAL. h
Xa/FOHOVtSA/UMti

Me Deje Llevar 61

11 12
SHAKIRA A
SONY MUSK LATIN

El Dorado 74

13 13 BMMSIUlfflttlfiDESamZAWU
LIZDS/SONY MUSK LATIN

GiFAsLiFixra 6

14 14
SEBASTIAN YATRA A
UNIVERSAL MUSK LAÎINCVUKÎ

Mantra 23

19 © J BALVIN A
CAMTOL LATiN/'JVLf

Energia 122

IS 16 T3RELEMENT0
PAPP ALA a PCD

Underground 51

16 17 CNCO A
SONY MUSK LATIN

CNCO 29

13 18 WISIN
SONY MUSK lATin

Victory 47

20 19 BMmyMLODKMSDESaSIO UZÀLUy
U20S/SONY MUSK LAHM 80

21 20
ROMEOS AN TOS A Formula: Vol. 1
SONY MUSK LATIN 181□ 21 MARCO ANTONIO SOLIS 
fonovtsvukc

40 Anos 90

23 22 BWU9NM0aSfM$a«RQ0UiW*GA QofB«A>jn
LlZOS 142

25 23 RAYMIX
lat in sty lis* ar ’epcluv/to*Ovisa? uml

Oye Mujer 28

27 24 LENIN RAMIREZ
DEL

Bendecido 27

26 25
MALUMA A Pretty Boy Dirty Boy
SONY MUSK LATIN 149

LATIN AIRPLAY™
LAST 
wtw

TMB
MÍA

TITLE Artist 1
tUPSINT/PROMOTION LABEL

ms 0* 
(MART

© Pim ÄBTtU yvestreliiwiSNaraNauiu 
pi f J N. V i ■. 12

□ 2 SE VUELVE LOCA CNCO
C<|||, MUSIC LAiih 9

2 vaina loca ozuna x Manuel Turizo
V? (NtFRTAINVtNl/piMtUWVSON» MUSK LAHN 10

Q 4 UtOU (2ipSl^.»jGriLD14l^ 27

□ O MiJORHFMEJO Baida ynafofffieMSdeSergoiijanagi 10

7 I© NO ES JUSTO J Balvin & Zion & Lennox 
UNMRSAi MUSK LATINCVUMLE 13

Fioj o MALA MIA Maluma
ROYALTY WDRLD/SONY MUSK LAHN 8

G 8 X Nicky Jam x J Balvin
LAmOUSTBiA/SONV MUSK LATIN 34

O 9 Ml SORPRESA FUISTE TU Calibre 50
AMMLUZ/tVSJL/UMlä 15

G © centavito Romeo Santos
SOK» MUSK LATIN 7

9 11 SIN PIJAMA Becky G ♦ Natti Natasha
«MOW MUSK UHU 26

13 © AMIGOS CON DERECHOS Reik & Maluma
SONY MUSJC LATIN 8

O © takitaki OJ Snake Feat Selena Gomez. Ozuna & cardi 8 
oí saMt/GEFFEwnntñtm

4

16 © DONDE ESTARAS Raymix
LATIN STY LfSM/B( TfRC LUV/FONOVlSA/UKt U

© © MIA Bad Bunny Feat. Drake
LIMAS WO SOUN 0.'«»* MR BtWJWALNfi LATINA 2

18 © CLANDESTINO Shakira & Maluma
SOW MUSK LA’ih 19

11 17 ME NIEGO Reik Feat, ozuna & wisin
SOW MUSK LATIN 36

© © hola Zion & Lennox
WARNER LATINA 7

o © NO TE CONTARON MAL Christian Nodal 
Xy>0N0VI$AAIMlt 4

© 20 ZUM ZUM Daddy Yankee x RKM & Ken-Y x Arcangel 
Fina 17

© 21 JALEO Nic ky Jam & Steve Aoki
LA INr»USTPlA/SONY MUSK LAI N 3

MOT 
SHOT 

DtMJT O imposible Luis Fonsi ♦ Ozuna
UNIVtKAllWM lATmauuu 1

© © LA SONRISA OBLIGATORIA Jifa AJvarezySuNorMOtato
F0NÖVWUVU 3

23 1 “ PORQUE ME CELAS? La Séptima Banda 
bnavaaomtvisaaimlc 10

© 25 ponle Rvssian. J Balvin & Farruko
SON’ MUSIC LAIIN 4

Fonsi & 
Ozuna 
Arrive
Luis Fonsi (above right) 
scores his 20th top 20 
hit on the Hot Latin 
Songs chart as his new 
collaboration with Ozuna, 
“Imposible,” arrives at 
No. 11. The track, which 
arrived Oct. 19, launches 
with 5,000 downloads sold 
(a No. 3 debut on Latin 
Digital Song Sales) and 
2.5 million streams earned 
in the week ending Oct. 25, 
according to Nielsen Music. 
The tune logged 6 million 
in Latin radio audience in 
the week ending Oct. 28, 
bowing at No. 22 on 
the Latin Airplay chart. 
“Imposible” is Fonsi’s 33rd 
charting song on Hot Latin 
Songs overall.

Meanwhile, Silvestre 
Dangond and Natti 
Natasha top the Latin 
Airplay chart as “Justicia” 
jumps 5-1 (up 38 percent in 
audience, to 13.5 million). 
It’s the second No. 1 for 
Dangond and the third 
for Natti Natasha. All of 
their leaders, notably, 
have been collaborative 
efforts. Dangond’s first 
was “Cásate Conmigo,” 
with Nicky Jam (on the 
Feb. 24 chart), while Natti 
Natasha earlier topped the 
list with a featured turn on 
Don Omar’s “Dutty Love” 
(April 7, 2012) and her 
pairing with Becky G on 
“Sin Pijama” (Aug. 11, 2018).

Farther down Latin 
Airplay, Romeo Santos’ 
“Centavito” bumps 12-10, 
scoring Santos his 16th 
top 10. The track climbs 
with an 11 percent gain 
in audience to 8.8 million 
for the week and also 
remains at No. 1 for a fourth 
consecutive frame on 
Tropical Songs airplay.

Lastly, Rubén Blades 
scores his first top 10 in 
nearly six years on the 
Tropical Albums chart as 
Una Noche Con Rubén 
Blades bows at No. 7. 
The set, billed to Jazz at 
Lincoln Center Orchestra, 
Wynton Marsalis and 
Blades, earned 1,000 
equivalent album units in 
the week ending Oct. 25. 
Una Noche also enters Top 
Latin Albums at No. 39 and 
Traditional Jazz Albums 
No. 5. —Pamela Bustios
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HOT CHRISTIAN SONGS™____________________________
2 WKS 
AW

LASl
WEEK 1

THIS 
WEEK

TITLE ŒRTfficATJON Artist
PRODUCER (SOMGWRIÎER) IMPRINT/PROMOTIOM LABEL

PEAK 
POS.

mo* 
CHART

1 1
|LjJ YOU SAY Lauren Daigle . ..

1.INGRAM.P.MABURY R.OAIGEE.UHCRAM.P.MA0URV) CENTRKITV 1 '°

4 © G WHO YOU SAY I am Hillsong Worship
MJSIHISLE1 WXftmm&CaXlElDlNGAlM MULSOHG/SPAÄROl^CAPr ' 2 34

2 2 3 HEAD above WATER Avril Lavigne
S.UOCGO (A.LAVIGHE.TXLARILS.M0CC10) AvRIL LAWINE/BMG 2 6

3 4
n JOY. for KING & COUNTRY

hxmw.njOTUWt.uwii mKMECWMiJ aw«» 2 23

5 5 5 RECKLESS LOVE Cory Asbury
1INGRAI4.PJ4ABUR t (CJSflUPtCXL^ LM jAOQ0IUn>ffiUL<B6K w ÖE Tf£l 1 52

6 o KNOWN Tauren Wells
LSAPP(T.W£llS.LSAPP.EJIUlS£) REUHIOIVPlG 6 19

7 o o EVERYTHING tobyMac
lA) FOOCHtOMY/CAMTOL CMG 6 15

12

o
EVEN THEN Micah Tyler
K.WXEE (M.TYLER.KW4ELTW0W FAIR TRAM 8 18

15 © ONLY JESUS casting Crowns
M ACw S’REH/'RfulilOM/PLG 9 11

14 © © CONFIDENCE Sanctus Real
U.«PU5TPCW.SANCTV5 «AL (CWLUHDLan UAtiM$TROHG.E.HUl$E.' FMBEMW/'AITTMOE 10 13

9 11 11 THE BREAKUP song Francesca Battistelli
UES* Ell* \T.BATnSTaLI.CMUURClAJ.MiLLARO) CURB-WORD 6 19

.6 © ©
13

LIVING HOPE Phil Wickham
ECASH 0WICKHANIB.JOHNSON) FAIR TRAM 12 30

13 14 THE WAY (NEW horizon) Pat Barrett
EXASM ARRETID.BASH1A.05MilH) BOWYER & WW/SPARROAVCAPlTOL CMG 12 26

18 © © STAND in YOUR love Josh Baldwin
EXASH U3Al£iWIN.£>UlSf.R5PWNG£ltU.HARW$) BETHEL 14 11

17 17 G HEAVEN ON EARTH Stars GO Dim
JAMÖOtCEUVELANCLLPARDü) ■ • A 15 25

26 23 © STILL ROLLING stones Lauren Daigle
J.INGRAM.P.MABURY (LC*iaE,P.DUNCAN.llNGAAM.P.MABuRV) CtNTRK ITY 16 11

20 19

19 18

G rescue Lauren Daigle
UNGRAM.P.MABURY (IXiAIGlE.I.INGRAM.PKABURf) CENTRIC ITT 8 7

G look up child Lauren Daigle
I.INGRAM.F.MABUFV (LDAlGLE JJNGRAM.FXABURt) CENTRlClTY 12 9

28 25 O NOBODY LOVES ME LIKE you Chris Tomlin
EXASH EEXASH.5.MXA5H) MVERMUSK/SPARROW/CAHTOl CMG 19 10

22 © © wherever 1 go Dan Bremnes
&.FOWL£R,M.LWIS£ (riBEMEBIATOWLEW CURB-WOW 20 18

25 G 21 JUST GIVE ME JESUS Unspoken
C.STEVEhSULOWPYX-MATTSOliX-STtVENS) CEIHRKITY 21 19

24 © 22 NEVER ALONE Tori Kelly Featuring Kirk Franklin
........ . 18 9

27 26 G SURVIVOR Zach Williams
I.L.SM1TH (Z.WmiAMSJ.L$MITH.B.FOWl£R) ESSENTIAL/PIG 23 6□

NE

© FOREVER ON YOUR SIDE NEEDTOBREATHE
NEEDTDBREA1HLAUONAR0 W .• N kARD ATlAwhC/CUKWOK) 19 IS

w G NATIVE TONGUE Switchfoot
BIWat.UMmtFOHlMBtl/MimFMUmW^ L0HÖCAS KOPIE AAMUSVMKMO 25 1

HOIT GOSIPEL SONGS™
2 WKS 
AW

LAST 
WILK

THIS
WEEK

TITLE CERTIFICATION ArtiSt
PRODUCES (SOAKWBITIR) IMPRINT/PROMOTION LABFl

PEAK WKS 0*
POS CHARI

1 I o 1 91
■ HWK5 won’t he do it Koryn Hawthorne

M.R.RlWil>. K W00C$(M.RjMP&CII‘W00D£^^^ RCA JKSPlftADOHMG 1 59

2 © 2 NEVER ALONE Tori Kelly Featuring Kirk Franklin
k.FRANKLIN.ULSTARKAHILL (VAUlWRAIHlUO sZmCOlBOWCARTOUMOTOWNGOSPEL 2 9

3 © o forever Jason Nelson
OXSOREV (J.R£LSON.M.SOP£Y.TJI£LSON) RCA INSPlRATiON/PlG 2 13

4 1 GOT THAT Anthony Brown & group therAPy
A.LBROWN.W/AUPBELl (A.LBR0WN) KEY Of XlAIO TRADE/TYSC01 4 38

7 o A GREAT work Brian Courtney Wilson
A.W.LWMEY <BXWUSON.A.WllNt«YA.PICHA»tSON) MOTOWN GOSPEL 5 32

5 © LISTEN Marvin Sapp
BAELLV (RSJ< ft LY) VEMTY/SCA ISTERHATIOHAl/Kc 2 42

8 © o nobody LIKE YOU lord Maranda Curtis
D.T.SOPEY (M.CiJfrTlS,A.RACHEL) C BAZZ/BUnERFLY WORKS/RED ALLIAHCt/FAIR TRADE 7 28

9 0 o oh HOW l LOVE you Zacardi Cortez
l.B.H0SKlWS(ia.H05KlliS.F.SAHDFPS JPJJENKINS.M.HUMES) BlAOSMClE 8 17

6 * your great name Todd Dulaney
DJ.»iMBROUGH.T.OUlANn (T.OULANtY.O.LKIMilPOu 1 iONI 2 49

10 o © no ordinary worship Kelontae Gavin
MJMlLlAMS.M.bO(M iM.&OCdiE.I.!.Wlil!AM‘) MARQUIS BOO«/TYSC 01 9 27

12 © © MENTION Fresh start worship
MiOONE.l.l.WILlIAMS (C AMUNULA) FRESH SIART/MASQUIS BOON! 11 19

« 12 © ALL
WÏAM

of my life Erica Campbell x warryn Campbell
Wl (I .M.Mnir-CAMFÍilL.W.SXAUFBm r,t.AX'ANIU£l MV BLOC* 3 S

13 13 © FAVOR of god James Fortune Featuring Zacardi Cortez
A.L£WtSO.FOPtUNLA.L£ WI5) <NA WOSLWTONI 12 23

14 14 © CAN’T TURN back Charles Jenkins & Fellowship Chicago
PXJONES IS.CJTNKINS (C.HHUNS.P4JONES IS..WXWS1 IHSHPEpPEOPlt 14 19

19 © © HE GOT UP vasluwn Mitchell Feat. Dormda Clark-Cole. Sean Tillery & Changed
V.MI1CHELt,lHABDM, Jfi.(YMtTCHUl) VMAN/TYSCCn/FMB IlUkOi 15 13

15 15 16 PSALM 42 Tori Kelly
K.FPANU.IN.M.SIARKXHItl iv.K£LLY.K.FPXNHIN) SlHOOLBWCAPllOMBKltOWN GOSPEL

16 © 17 welivin Tina Campbell
•- ■ .f» 'i.i. . a A ’ .. 15 26

17 17 © JESUS WE LOVE YOU Isabel Davis
N.MLPCADIL (H.MCCliAL Utf I JNTHAt.PAiCCLURi) GLOBAL VINtVIRv/UMCLE G 17 12

21 20 © IT’S yours jekalyn Carr
AXA»» (AJXAM9 LUBJtAL 19 6

18 19 0 GLORY Deitrick Haddon & Hill City Worship Camp
OXA0O0K.M.H0DGE (tXHAODON) OH VISIONS/! ONE 18 13

- 0 © pour YOUR OIL Joshua Rogers
LAHOTKI« (L4l.H0SKIHS.M.MCrABllN,U£llE> MiKiDBAG 21 2

RE-EI(TRY © AND YOU DON’T STOP The Walls Group
Al ma’Seil (I NMiMitfaMU IMMlSAMMUMMKm M1MKUIICNKM NMMllU 22 2

23 22 © goshen 432 HZ Donald uwrme Preseiis The in city singers Rat. Sheri Jones uoflen
OXAWFtMC L$iR IHE BAPTifT (CUJWBEMCt.ULMNtY) RCA «W$PtRAriO1VHG 19 8

NE W © FAVOR Jor’Dan Armstrong
1.A»MSTMNG11WIILIAMS(1AYU'.'FON',11WI1LIAW;| GOOOGUV5EA0 24 I

REEI<TRY © SPEAK THE NAME Koryn Hawthorne Feat. Natalie Grant
B.HI PMS(A.W.liMt!S!YB.HfRMS.>,HAWTHOVNi RCA iWSP^aTiCi. PUi 21 5

TOP CHRISTIAN ALBUMS™_______
LAST 

WEEK
THIS

MEK
ARTIST
IMPBINT/DISTRISUTING LABEL

Title! WAS» 
CHART

2 [tro LAUREN DAIGLE
CEHTRJCiTY^AFiTOl CMG

Look Up Child 7

3 2 FOR KING & COUNTRY
CURB WORM URB

Burn The Ships 3

o 3 TOBYMAC
FORHRONT/CAPnOL CMG

The Elements 2

4 LAUREN DAIGLE
CENTRfCirf^APiTQiCMG

How can It Be 186

s 5 MEKTME 1 Can Only ragne The Very Bist Of Marche
FAIR ÎRADEMG 35

o 6 VARIOUS ARTISTS
PlGXURB-WORO/CAPiîQl CK»

WOW Hits 2019 3

7 alan jackson Precious Memories Cofleaion
A*C/EMINASb 1 71

7 • ELEVATION WORSHIP
ELEVATION WORSHIfYPCG

Hallelujah Here Below 4

© o HILLSONG WORSHIP There is More 29

I 10 ï 10 NF Therapy Session 131
1 CAPITOLCUG

9 u MERCYME 
.u ¡ .

Lifer 82

14 G ZACH WILLIAMS 
fSSEIITlALJPlG

Chain Breaker 96

□ G TAUREN WELLS
RfuMWPlG

Hills And valleys 66

0 14 NF
CAPITO<CMG

Mansion 170

HOI 
SHOT DEBUT O DAVID PHELPS it Must Be Christmas 

GAITHER/i APJTOL CMG
1

NEW o GAWVI
KKM

PANORAMA 1

G| G ELEVATION WORSHIP
Elevation w

Here As in Heaven 142

© G HILLSONG UNITED
HIlLSOJlG/SPAWOW/CAPlTOl CMG

wonder 72

© G CORY ASBURY 
bethel

Reckless Love 39

17 © SKILLET
i • ¿if i at»* ;

Awake 232

© 0 HILLSONG WORSHIP
. . . । : • m

Let There Be Light 106

© © ELEVATION WORSHIP There is A Cloud
• 8SHIF-/HG

84

© © CH Ris TOMIN HowQei K Our tot The Essenti Caledon 
SIlSTEPVSPAAWK/tAPlTOl CMG 163

20 24 SKILLET
HEAR »Ï LDlXiyttiMfCjWAMI

Unleashed 116

JLO ELVIS PRESLEY Elvis: Ultimate Gospel 
KA/SOIIY STRATEGIC UARlfrWG GROlFAfGACY

174

TOPGiOSPEL ALBUMS™______
LAST 

WEEK
THIS 

WEEK
I ARTIST Title
1 IMPRINT/DISTRIBUTING LABEL c MAPI

1 t 91 
IBIS tori kelly Hiding Place

SC HOOLBOV/C AMIDI 6

2 2 1ARETHA FRANKLIN Gospel Greats
atlant*c/flashbac«/rwimo 29

3 o 1 GG TASHA COBBS LEONARD HWI PfiSWl Plf SUI
1 Vütoww GOSAfLÆAhlOL CMG 61

o
KIRK FRANKLIN The Essential Kirk Franklin 
foyosoulawiyaecacy

145

6 koryn hawthorne Unstoppable 
KA iWShRAJlWi/PLG 15

8 6 MARVIN SAPP PiaylH; Ihe very Best 01 uarvin Sapp 
YiMIVACGACY

171

o 7 TRAVIS GREENE The Hill
\ KA UtyHAhpM/©uft 156

n • JONATHAN MCREYNOLDS Make Room 
f<M£ 33

© YOLANDA ADAMS The Best Of Me
ELÕ TRA/ATlAMTIC/K 85

RE 0 ma rm da CURTS Open Hearn The Marañé Eipenerxe
C BAJ^urnAFlY W0PAS/M0 AlttAKi/FAfP ÎMCf/W 23

EI0 tasha cobbs Grace (EP)
MOTOWM COSBf UCAHRXCMG

240

© © tasha cobbs one Place: Live
MQiOWK GOMllX APiltX CMG 16$

RE © Jonathan nelson Declaration 4

NEW © GARRY MOORE Eternal
MUSIC (At>A WORLD tOUTRtACNAMT DAYS 1

© 0 TAME LA MANN Best Days 242

15 0 ISRAEL HOUGHTON The Road To Demaskus 
KM ntw bk {c^c a iwspaunoivnG

4

RE 0 Anthony brown SGROUP1M0UPT AunRHiykansunUy
ify of A/rtKOt/iaM yraoc/hg

61

NEW © WttaH<SmirnE58IKN(W0t9«l> UrAMIM
BBC WOBSMfP

1

© 19 tamelamann oneway 110

20 FRED HAMMOND The Best Of Fred Hammond
\ VEMTi/KG

17

21 TODD DULANEY Your Great Name
tORt 40

RE © kirk franklin Losing My Religion 
FOYOSOUL/RiA/RCA iWSPaUTlOMjMG 149

2S 23 mary mary Go Get it (Soundtrack) 
Mv IIOCk/COujmiHa

86

24 24 TOMMYE YOUNGWEST The R«un of lonnTye Young West
FOCK t a

21 2$ VARIOUS ARTISTS WOW Gospel 2018
MOTOWN COSH IX U»B W0Rtvw A («SURATI0N/PIU

39

Casting 
Crowns 
Climbs
Casting Crowns (above) 
moves into the lead for the 
most top 10s among groups 
(of three or more members) 
in the 15-year history of the 
Hot Christian Songs and 
Christian Airplay charts 
as “Only Jesus” hops 13-9 
on the former and 11-9 on 
the latter — increasing by 
16 percent to 6.4 million 
radio audience impressions 
in the week ending Oct. 28, 
according to Nielsen Music.

On the airplay, streaming 
and sales-based Hot 
Christian Songs, “Jesus” — 
the title track to Casting 
Crowns’ upcoming studio 
LP — is the act’s 26th 
top 10, one more than 
MercyMe’s sum for the 
most among groups. 
On Christian Airplay, 
Casting Crowns adds its 
25th top 10, one-upping 
MercyMe (24) for the same 
honor. Among all artists, 
Chris Tomlin leads with 27 
top 10s on each tally.

Sanctus Real achieves 
its fifth top 10 on Hot 
Christian Songs and first 
since 2011 as “Confidence” 
climbs 12-10. It ascends 
9-7 on Christian Airplay, 
up 4 percent to 6.8 million 
impressions; drew 365,000 
U.S. streams; and sold 
1,000 downloads (up 
7 percent in each metric) 
during the tracking week. 
The group’s five top 10s on 
Hot Christian Songs include 
one No. 1, “Lead Me,” which 
ruled for nine weeks in 
2010.

Plus, Fresh Start 
Worship, which comprises 
five members who 
represent Fresh Start 
Church in Duluth, Ga., earns 
its first Gospel Airplay 
top 10 as debut entry 
“Mention” moves 11-10 (up 
8 percent in plays).

—Jim Asker
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HOT DANCE/ELECTRONIC SONGS™
2 WKS. 

ACO
LAST THIS TITLE CERTFKATK3H At tist HAK MS OH
WEEK WEEK LPRODUCER (50IGWRITE»<J MPRINT/PROMOTION LABEL POS CHART

1

o
#11 DG 1 10□RTN 11 _

2 o SG I TAKI TAKI DJ snake Feat. Selena Gomez, Ozuna & Cardi B , 
1 J «»«MfSBUIfLilon ‘ *

3 3 3 THE MIDDLE Zedd. Maren Morris & Grey
ZfCCM»EY (A ZAUAVSK IF WElOHWW KKSSHH 1 40

4 4 4 JACKIE CHAN Tiesto & Dzeko Feat. Preme & Post Malone 3 23

5 o © 
o

PROMISES
CALVIN HARRIS (CALVIN H

Calvin Harris & Sam Smith
ARfaS.$.SMnHJ.PtTta CAPnOUCOLUUBU 4 10

S ELECTRICITY Silk City x Dua Lipa
si» an x:.*»' wu«. »m-j. < «rm witu wji M&BjUiimwiAi*. läum «m» 6 8

6 7 THIS FEELING The Chainsmokers Featuring Kelsea Ballerini
THE CHAINSMOKERS (AJAGM»t.A.PALL.£JW.SCm«ARTa DIS»UPT(WC0LUU&1A 5 6

7 8 8 one Kiss ▲ Calvin Harris & Dua Lipa
CALVIN HARRIS (CALVIN HARR!SD.UPAJJ»EY£2) COLUMBIA 2 30

11 9 9 solo dean Bandit Featuring Demi Lovato
rwouinmTTfRXK juai m «mw aw» jwi iwwwxiim wwo k «uvAimnicn*; 4 23

10 10 □ GOODBYE Jason Derulo X David Guetta Featuring Nicki Minai & Willy William 
ÖJÜf HAiWKAPÄRtfuUJANT RE0 IW BEKUM ALL LJUJURAU ÄWUff W.Wm 9 9

HOT SHOT 
DEBUT □ WASTE IT on ME Steve Aoki Featuring BTS

NOT LISTEO (NOT LISTED) ULTRA 11 1

14 12 12 ocean • Martin Garrix Featuring Khalid
uwiNUARiUH.niiMoni owim la»> Lihiikkohj juercmiwm. »jabkim nwoMJKH.iia 5 19

12 11 13 HAPPY NOW zedd & Elley Duhe
2ED0.L0TUSIV (AJaSLAvSKLSJLAPOWSvLWKLUNClNOONJE &A0) 'NIERSCOPf 8 15

18 16 © DON’T LEAVE ME ALONE David Guetta Feat. Anne-Marie
NOT listed (not LISTED) WHAT A MUSKTPARtOPHDHE/ATlAirnC 14 13

17 □ 15 IN MY MIND Dynoro & Gigi D’Agostino
U1HJAMAWQWNKU 13 14

16 15 16 TIE ME DOWN Gryffin With Elley Duhe
WrniKMK W, irWtRBtWH UCA A in« UütrWK.UTiRSA nwcpiuuHws 15 12

13 13 17 RISE • Jonas Blue Featuring Jack & Jack
IONAS BLUE (ÜXR0 BIN.E-NEWT T.ROMANS) P0S1TUA/VIOGIH/CAPITOL 9 22

15 17 18 SIDE EFFECTS The Chainsmokers Featuring Emily Warren 
11f OUNSMVlRfv9Y (A 1OUANWW5O«WLSWSWR5KM£ SUCIR2 7 14

26 Fi J DARKSIDE Alan Walker Featuring Au/Ra & Tomine Harket
AijWWlRMN»U&00f£lOEUSC(Ull^^ WRUJSlMKI 18 13

20 20 Hol POLAROID Jonas Blue, Liam Payne & Lennon Stella
ionasbiuE(G.i.robin.P3manse.dreweti.lp.coopehi POSiiivA/viW'N'ASTULWtMSXAi’ita 20 3

NEW © BLOW THAT smoke Major Lazer Featuring Tove Lo
NOT LISTED (NOT LISTED) MAD DECENT 21 1

22 □ \ 22 REMEDY AleSSO
»LtSWJ» WMAL «MUOJJO^U.WO<I«WW1^ ILtriM/W.’JWM*a»i 17 8

19 19 23 JALEO Nicky Jam & Steve Aoki
Sjoki(s>ip<äuliaoklm.rehiaan£.w<wik.m4az2ixj laii<wstria/wn»musi; latim 19 4

21 21 24 born to be YOURS Kygo & imagine Dragons
KYGO ©MY K>tDSXURMOILBMCJ(ttAMATZMAIIL KYGO KS/U lTWWDmU.0^ 3 19

23 24 25 LOVE NO MORE Loud Luxury x Anders
A.Ll’f.l.POlinU.OE ETtlE*. CPE PACE (ALULPOLIHIAOE FTMMDCMCE) armada 23 8

NEW © waiting for tomorrow Martin Garrix & Pierce Fulton Feat Mike Shinoda 
MARI IN GAHWJ UL10HI MARTIN GAARXPJULONJL DE LSOH.KL SHINODA) S1MP0 RERDS/RCA 26 1

25 © 27
HIGH ON LIFE Martin Garrix Featuring Bonn
MlfflMU»NIXJUTI&.gUX0tttlR1KUflmX£MTUNM^^ 1 STWOROTOWA 16 13

NE Í28J TREAT YOU BETTER RUFUS DU SOL
RLflßDümiV^ilrtWllCQVKWlOM^ W5 IMDOMPUfijManK. 28 I

30 28 © DIAMOND HEART Alan Walker & Sophia Somajo
AawiKEF.lKCO M£L0tiil\HAUG»ilW!»FuuV.NJiE.BC 1 WO.MATt.GJLiEW J UI 1 UUMOVKA 28 4

24 25 30 only you cheat codes & Little Mix
TX.nAHi.timi tai farm animals(o.bciap5man.p.boivuan.m j,gailt.ei4hi) sncyno 15 18

REENTRY □ TOY Netta
N0Tll$Ut>(MUMllE3.B£tti« trW/5-CUliVt/BMlj 27 10

27 32 0 FALLS ODESZA Featuring Sasha Sloan
OCT »¿A Wlr.MiL UJAimSSKUNf JDOK BKWMA1LEJ WEiOdlMtYCfUfniVlKaKnVWDLItWl 27 21

28 27 33 right now Nick Jonas vs Robin Schulz
f.l|4MAAW*Z.ILMA(NJ»«ZJia»MW.3n^ KUWMFiHi 14 9

31 30 34 WHENEVER Kris Kross Amsterdam x The Boy Next Door Feat. Conor Maynard
LHUISMAM.^HUISMANXVAN OAALEN.L'AJI KRHLKVAN DER VOQPTX MAYNARDS 18 13

NEW © AGEN WIDA JOYRYDE & Skrillex
NOT IKIED (NOT LISTED) OWSLA 35 1

29 26 36 SAY MY NAME David Guetta, Bebe Rexha & J Balvin
NOT LISTED (NOT LISTED) WHAT A MU51C/PAiaOFHO«VATLANTlC 24 6

NEW □ SLOW down Normani X Calvin Harris
CALVIN HARRIS iN> HA Ml I TON.CALVIN MQM&UM AfIPCOOL/RCA 37 1

32 31 38 TAKE YOU down illenium
ILLtNIUM-WCKMAFIA (TIM lAMES.A.APMATaN.aMILLtB) «STMlMMS/tAPTFOl 23 12

■i © (IT HAPPENS) SOMETIMES Jack Back
DuiUEttA (r.ftltMAACLP£mUETIA.tJOHESAIX>MAK) WHAT A WllW/W£CttD 39 3

33 © 40 just GOT paid Sigala. Megtun Trainor, Ella Eyre & French Montana
A lUWKl »«'TPU . . Mu 24 7

44 40j G BACK DOWN Bob Moses
NOT C<S1E0 (NOT ItSTECO COMINQ/AOA 40 5

38 42 LOSING IT FISHER
NOT LISTED (NOT LISTED) CATCH « »ELEASC/ASTBAUMftKS/CAMTOl 35 10

REENTRY G UNDERWATER RUFUS DU SOL
IMUS DU SOI J.EVIGAN(l>IUNUllND0V5T.lX(0RGEJLklV1GANI ROSE AVENUE/1LFRISÜNMWR BROS. 42 5

37 37 44 LOYAL ODESZA
OMSZA(N/.r 1 HT) FOREIGN FAMILY (OmCllvVCOUkHR/ftfO LIGHT 19 7

36 35 4 B battle David Guetta Featuring Faouzia
NO! LISUO (NOT LIMEM WHAt A MUW/PAfttOPHOIH/AriAMIC 26 6

47 r42J 46 infinity 2018 Sean Finn x Guru Josh
tiMviAicjaaHMiHCA'.iraiFiKiiMMrrwMiacH.MAMKNMnKKrMUtiM 'till tmtmik* 42 3

RE-ENTRY C» drive Black Coffee & David Guetta Feat. Delilah Montagu
BlACKCOFF££.t>OU£HA.SrA(mAT((P.t>£U£TTA.H.W£i;NIR.UUBEft.T.E.HtOMAN(.^  ̂ UlTAA 31 5

34 34 48 burn out Martin Garrix & Justin Mylo Feat. Dewain Whitmore 
MARTIN GARRIxjLNW LO (MARTIN QARRlK.DJWHlTMORt. 1R,UUMRXMHR) SIMRO tCftDi/WCA 26 6

ÿ © 49 seavolution Tiesto
nrsio.sAJPKEN (tAi.vEMmr) son* pictua£e/mu$icai r Mt tx>u 41 4

* 4<J 50 WHITE BOI Dillon Francis Featuring Lao Ra
NOT LISTED (NOT LISTED) lUGAIQi 46 2

TOP DANCE/ELECTRONIC ALBUMS™
LAST 

WEEK
THIS Ì 

WEEK
ARTIST CEPT IF KAT ION 
IMPRINT/DISTRIBUT1MG LABEL

Title XKS > 
CHART

3 o KJÄ LADY GAGA Ä
' » t AW; f’K VE r. ’

The Fame 
"REE/W TEÍSC CPf/lGA 24]

2 2 DAVID GUETTA
WHAT A MUSKÆ^LÛPHOWE/XïLXNTlÜ

7 6

NEW o MAJOR LAZER Major Lazer Essentials 
MAG «CENT 1

© o the chainsmokers ▲ Uemone5..Do Nor Open
DtSRUPTOR/CDLUMfilA 81

5 lo THE CHAINSMOKERS ▲ 
txsftuprovcoiiiMBiA

Collage (EP) 103

NEW RUFUS DU SOI
ROSE AVPWSL/WAPNE& UROS.

SOLACE 1

6 1 ’ ODESZA A Moment Apart
" .l DCNttBI 59

7 □ CALVIN HARRIS Funk wav Bounces vol. 1 69

a 9 KYGO
»YG0 AS/UITRA

Kids In Love 51

I 10 THE CHAINSMOKERS; ; : - : i • : ■ Sick Boy 27

9 11 ODESZA
FOREIGN FAMILY COtLECTiVf/COUWTK

In Return 170

□ 12 GORILLAZ △ Demon Days 196

□ U ALINA BARAZ & GALIMATIAS
ULTRA/VOM ♦ *OP

urban Flora 170

12 © DJSNAKE ▲
DJ $NAKE/IMTE«SCOP€/iGA

Encore U6

13 © DAVID GUETTA • Nothing But The Beat 
WHAT A MU$K/PARLÛPH(M/AÎLAM1IC/K 198

IS 16 LADY GAGA △
SÎPEAUHHE/JCÂilvt/lNtfP^OPE/IG*

Born This Way 144

1Ó E AVICII ▲ True 106

17 1 “ ILLENIUM
> A5AYA/SE e • ING B LUE

Awake 55

NEW © MARTIN GARRIX
STMPDRCRW/RCA

Bylaw (EP) 1

©1 DAFT PUNK A Random Access Memories
DXH LIFEÄOLUMBU 170

21 1© KYGO©
• A' ‘ ~ . - - -

Cloud Nine 125

© 22 SIGALA
UiNftW OF SOUNQ/BVCOlUVBll

Brighter Days 4

© © CALVIN HARRIS •
DECON$TDUCT»OH/HY Ev£MTtUL/»OC

18 Months 
lATJONXOlUMBIA 124

© © DAFT PUNK#
DAFT UTE/HMOFMOIK/IMNO

Discovery 120

24 1a FLUME©
FUTURE CLAS9C/V0M • POP

Skin 121

DANCE/ELECTRONIC DIGITAL SONG SALES IM
LAST \ 

W£K
TH6 
wux

TITLE Artist
tMPOINT/PHOMOTION LABEL

KIS c* 
(ML&r

□ El HAPPIER Maishmello& Bastille
10

NEW WASTE IT ON ME Steve Aoki Feat. BTS 1

o 3 TAKI TAKI DJ Siuke Feti SHena Gomel Oana 1 Card B 
| WSWiYE/GEFFEM/KU 4

o o PROMISES Calvin Harris & Sam Smith 10

3 \5 MCKiKHiN nntolDtekoFeaL hane t Pou Mione
MUSKAl FREECOM/PMUMAASAfrlMKA/REPUDVC 23

© ELECTRICITY Silk City X Dua Lipa
COLUMBIA 8

NEW blow that smoke Major Lazer Feat. Tove lo 1

6 8 THIS FEELING TheChinsmokes Feu Kelsea Ballaini
WSXUF-lQfrAOluMBiA 6

7 9 THE MIDDLE Zedd. Maren Morris & Grey 
iWTERSCOK/O 40

o Tro J BODY Loud Luxury Feat. Brando 29

8 11 one Kiss Calvin Harris & Dua Lipa
COLUMBIA 29

NEW □ SLOW DOWN Normani X Calvin Harris I

© 13 something just LIKE THIS The Oununokers 1 CoMpUy
WSRUWOOAOlUVBU 88

11 1© GOODBYE
91 LUGA HEJGHTVWARIUR B®05. 9

NEW © mmisHNUwonm
SlMPORCPiiS/KA 1

1131 © SILENCE Marshmello Feat. Khalid
I JOHIME COUrcnvt/KA 63

12 1 » REMIND ME TO FORGET Kygo Feat. Miguel
*YG0 AV ULTRA? RCA 32

E0 IN MY MIND Dynoro & Gigi DAgostino 
LITHUANIA HQ/ftl/ARftlA 9

15 19 SOLO Clean Bandit Feat. Demi Lovato 
BW| 23

16 20 rise Jonas Blue Feat. Jack & Jack
POSlTiVAAlRG’H/CAPiTOL 19

¡4 21 side effects The ChsirKinotefs feai Emily warren 
’ ri jF’i'i . 13

18 22 CLOSE R The Chainsmokers Feat. Halsey 
O6BUH0R/C0UIMBIA 117

0□ faded Alan walker 140

17 24 HAPPY NOW Zedd & Elley Duhe
IWT(Ri<OKPGA 14

22 25 BAD ROMANCE Lady Gaga
S1R(AMLIMA0Nl(V(^fHPfnTR(VlNrtR5C0RU>GA 162

Major 
Chart Feat
Major Lazer (above) enters 
Top Dance/Electronic 
Albums at No. 3 with the 
hits package Major Lazer 
Essentials, starting with 
5,000 equivalent album 
units, according to Nielsen 
Music. The act adds 
its sixth top 10, dating 
back to Guns Don't Kill 
People... Lazers Do (No. 7, 
2009). The Diplo-fronted 
threesome has earned 
two No. 1s: Free the 
Universe (May 2013) and 
Peace Is the Mission (July 
2015). Concurrently, new 
Essentials song “Blow That 
Smoke” (featuring Tove Lo) 
bows at No. 21 on Hot 
Dance/Electronic Songs, 
arriving with 1.1 million 
U.S. streams and 4,000 
downloads sold.

Elsewhere on that chart, 
Steve Aoki makes his 
20th showing (at No. 11) 
with “Waste It on Me,” 
featuring BTS, which earns 
its first. The collaboration, 
from Aoki’s Neon Future III 
(due Nov. 9), shines with 
1.6 million domestic 
streams and 12,000 sold.

Also on Top Dance/ 
Electronic Albums, Rufus 
Du Sol starts at No. 6 with 
SOLACE (4,000 units). 
With 2,000 from traditional 
album sales, SOLACE 
enters as the act’s first 
No. 1 on Dance/Electronic 
Album Sales. Plus, thanks 
in large part to 1 million 
streams, the group earns 
its best rank on Hot Dance/ 
Electronic Songs, bowing 
at No. 28 with “Treat You 
Better.” Lead single “No 
Place” peaked at No. 31 
in June.

On Dance Club Songs, 
Sabrina Carpenter snags 
her second leader with 

“Almost Love” (2-1), following 
“Alien” (July 14). R3HAB, 
Stargate and Jay Mac, 
among others, remixed the 
track. —Gordon Murray
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DANCE CLUB SONGS™
LAST I 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS W 
CHART

2 KI ALMOST LOVE Sabrina carpenter
HOLLYWOOD

12

o © low Lenny Kravitz
WXIt/BMG/WARNER

s

O 0 happier Marshniello & Bastille
JOYTIME COLLECTIVE/ASTRALWERKS/CAPlTDL

7

O 4 GIMME! GIMME! GIMME! (A MAN AFTER MIDNIGHT) Cher
WARNER 0 POS,

9

o 5 PROMISES Calvin Harris & Sam Smith
CAPITOL/CÛLUM0IA

8

G ©1|GG ELECTRICITY Silk City X Dua Lipa
COLUMBIA

5

O o (IT HAPPENS) SOMETIMES Jack Back 
what amusic/defected

7

7 8 SUMMER OF LOVE U2
ISLANWlNTERSCOPE

8

□□ DON'T leave ME alone David GJena Feat Anne-Marie
•WHAT A MUSIC/PARlOPHONE/ATLANTlC

5

6 10 MADE FOR NOW Janet a Daddy Yankee
RHYTHM NATlON/ClNQ

9

© 11 TIE ME DOWN Gryffin With Elley Duhe 
oarkroom/geffen/interscope

8

10 12 infinity 2018 Sean Finn x Guru Josh 
sane r unewtron

8

© □ RUMORS R3HAB & Sofia Carson
CY03RPVNK

6

14 14 GOD IS A WOMAN Ariana Grande
REPUBLIC

11

□□ I’LL
EPIC

FIGHT Jennifer Hudson 6

16 16 POUR OVER Vintage Culture & Adam K 
SPINNIN'

8

18 17 growing pains Alessia Cara
EP/OEF 1AM

10

17 18 DANCING WITH STRANGERS Jaki Nelson 
*118

10

© © ghost Neon superstars Feat, londer
LOVE REVOLUTION

4

© © OCEAN Martin Garrix Feat. Khalid
STMPD RCRDS/RCA

4

© © dancing Karel &xolanl
POLARBULL

5

Fáol © WAITING FOR A LIFETIME Debby Holiday
MOCHA

3

26 23 THE GOOD IS BACK Anggun
APRIL EARTH/UHIVERSAL HONG RONG

5

□□ SECRETS P!nk
RCA

2

24 25 DON'T go breaking my heart Backstreet Boys
KBAHN/RCA

9

L3 26 DOOMSDAY VASSY X Lodato 13

© TzzJ breathin Ariana Grande
REPUBLIC

2

© © WHEN YOU TELL ME THAT YOU LOVE ME Caroline LU nd
M. FAWN

4

© © LOST AT SEA Jena Rose
POSE

4

G 30 hy oro love Ban De Leoo A Anthony Gi iegp Feat. Kris Kolm
ANDRE A5 01 <

4

© 31 playground David Longoria Feat. Dallas Lovato 
DEL ORO/BUGON THE CAMfL

4

28 32 BUSTED Bowie Jane
BOWIE Ml«

9

27 33 LALALOVE Mono Mind
BMG/ADA

7

21 34 REMIND ME TO FORGET KygO Feat. Miguel
LY&O AS/ULTRA/IICA

14

© © takitaki DJ Snake Feat. Selena Gomez. OzunaS Cardie 
0) SNA«E/GEFFEN/IN1ERSC0Pt

2

38 © WANT ME TO LOVE YOU Peyton Shayler
FAMOUS

3

29 37 take you down Hlenlum
ASTRAIWERKVCAPITOL

5

35 38 LOSING IT FISHER
CATCH 4 RiUASE/A5TRALWERKSXAPlTOl

10

© © Polaroid Jonas Bl ue, Liam Payne & Lennon Stella
MKltWVlRtilN/MlRAlwmWAI'llOL

2

[461 Ltoj find you now DmcanModey featRKkfo«« l«tyBa|ee
BLUE SAPPHIRE/4IB

2

© DON’T STOP THE MUSIC Lilia
LUCKY

2

o 42 BODY Loud Luxury Feat. Brando
ARMADA

4

39 43 SIDE EFFECTS The Chainsmokers Feat. Emily Warren
DlSRIJPTOR/COlUUBiA

6

DEMIT
M4J I’D RATHER BE me Mean Girls Cast

ATLANT ir
1

42 45 DON
SIMPLY

'T stop simply Rayne Feat. Baby Bash 
RAYNE 5

NEW © deceiver Chris Lake & Green Velvet
BLACK BOOK

J

40 47 IN MY FEELINGS Drake
YOUNG MCMY/CASH MON(Y/R£PUBLIC

14

20 48 CALL MY LIFE Blair St. Clair
PRODUCERENRRTAINMlMT GROUP

13

NEW 0 TURN ON THE LIGHT Keith Cullen
bilievi

1

NEW □ ONE CALL AWAY Harper Stai ling
DAD MAH

1

0

ro co

E 
CD
O 
Z

LEGENC

r ■'i Bullets indicate titles with 
J greatest weekly gains.

Album Charts
© Recording Industry Assn, of 

America (RIAA) certification 
for physical shipments 8 
digital downloads of 500.000 
albums (Gold).

A RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album's multi
platinum level.

▲ riaa certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
Indicates album's multi
platinum level.

Q Latin albums certification for 
physical shipments 8 digital 
downloads of 30.000 units 
(Oro).

/\ Latin albums certification for 
physical shipments 8 digital 
downloads of 60000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album's multiplatinum level.

Digital Songs charts
0 RIAA certification for 500.000 

paid downloads and on- 
demand streams where 100 
streams equal 1 download 
(Gold).

A Riaa certification fori 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song's 
multiplatinum level.

Awards
PS (Pacesetter for largest % 

album sales gain)
GG (Greatest Gainer for largest 

volume gain)
dg (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song inde> available 
on Blllboard.com/blz.

Visit Blllboard.com/blzfor 
complete rules and explanations.

CONCERT GROSSES
GROSS
PER TICKET PWaCS)

ARTIST
VENUE ATTENDANCE PROMOTER
DATE CAPACITY

1 $7,106,534 PEARL JAM
S8SS2 WIGLEY FIELD. ChVAM 81200 live NATION

AUG. 20 417«

2 $6,735,558 PEARL JAM
$93.95 FENWAY PARI, BOSTON 71594 LiVE NATION

SEPIA 7X092

3 $4,826,011 WATERSHED FESTIVAL
UA4- THE GORGE. GEORGE. WASH. 77J43 LM NATION

AUG. >5 62500 ThBEE shows

4 $4,512,422 ED SHEERAN, LAUV. SNOW PATROL
S1W.W139.W US BAM STADIUM. MINNEAPOLIS i

OCT. 20 SELLOUT

5 $4,180,930 BRUNO MARS
$195/$1W$8S/$MM* AMERICAN AIRLINES CENTER. DALLAS 21933 LM NATION

OCT. 14 IS 29161 TWO SHOWS

6 $4,176,604 ZAC BROWN BAND 
CiiifielCl ( lushing, »1. fries imnatxm
JULY 19 SELLOUT

7 $3,961,267 DRAKE, MIGOS
$1943»VFM4.WV AMERICAN AIRLINES CENTER. DALLAS WV LM NATION
SM3WSM30 SEP126-27 36.082 TWO S*0WS

8 $3,886,426 DRAKE, MIGOS
*12224 CAPITAL ONE ARENA. WASHINGTON. 04, TL646 LIVE NATION

SEP! 12-13 TWO SHOWS T WO Si LLOU TS

9 $3,785,007 BRUNO MARS
SBSJ6 WELLS FARGO CENTER, PHILAMIPMU 27,880 LIVE NATiQN

«PU9-J0 rwQSHOWS TWO SELLOUTS

IO $3,758,907 BRUNO MARS
*111.19 «CEL ENERGY CENTER. St PAUL MINN. M/l IM »AtION

Si Pt 12 3U44

11 $3,521.782 LYNYRD 5KYNYRD
*mlm evepbam (ielA JAdsom.iE.rtA. aoooj lm nation

sek 1 tiyn

12 $3,278,080 DRAKE, MIGOS
*229SOV*79Si> MGM GRANOGAPOEH. LAS VEGAS 27804 HYE NATION

OCLS« 292» TWO SHOWS

13 $3,233,404 JIMMY BUFFETT
SIOUB FENWAY PARK BOSTON 1X770 LIVE NATION

AUG. 9 SELLOUT

14 $2,980,082 DRAKE
996.19 WEILS TANGO CENTER. PHILADELPHIA 30981 IM NATION

SEPtlS-ifr 3ZAM TWO SHAWS

15 $2,922,471 DAVE MATTHEWS BAND
$45.35 THE GORGE. GEORGE. WASH. 64.437 LM NATION

AUG. a sm 7 66832 THREE SHOWS

16 $2,824,054 SHAKIRA
*12049 AMERICAN AIRLINES ARENA. MIAMI 21399 IM NATION

AUG. 18-19 TWO SHOWS TWO SELLOUTS

17 $2,275,719 EAGLES
GOLDEN 1 CENTER. SACRAMENTO, CALIF. 1X121 LIVE NATION
SEH1B SELLOUT

18 $2,114,194 PEARL JAM
*9"AV WASHlNGiONGEaZZlY SUCilUU, MISSOULA UM 21267 IM NATION

AUG. 13 SELLOUT

19 $2,081,865 PHISH
$«.49 n«R2«Wi»aEHJW^*UM*THlC0WFN»K.AL^iHTTAa J*0.. iHftfE LIVE NAT

aug. h> shows three veuouts

20 $1,946,782 EXCISION
*1*21? TH( COAGE GtORGL WASH. 5120T IM NATION

AUG. 24-2« 2A9M THREE SHOWS

21 $1,870,943 BRITNEY SPEARS
$193.82 $6S3 LIVE NATION

JULY ¡9 9,793

22 $1,766,790 EO SHEERAN, LAUV, SNOW PATROL
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32 $1,417,604 SHAKIRA
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Pearl Jam 
Hits A 
Boxscore 
Homer
Pearl Jam (fronted by 
Eddie Vedder, above) 
leads the Boxscore chart 
by raking in $7.1 million at 
Chicago’s Wrigley Field 
(Aug. 20) and $6.7 million 
at Boston’s Fenway Park 
(Sept. 4), according 
to figures reported to 
Billboard Boxscore. The 
grosses are accompanied 
by mammoth single-show 
attendance tallies, as the 
band sold 71,694 tickets 
in Boston and 83,100 in 
Chicago. It marks the first 
time that Pearl Jam has 
topped Boxscore since its 
2016 two-show stint at 
Madison Square Garden in 
New York and the first time 
an act has taken the top 
two spots since Beyonce 
and Jay-Z did so on Aug. 11, 
2018.

In addition to its 
two baseball stadium 
blowouts, Pearl Jam’s 
Aug. 13 performance at 
the Washington-Grizzly 
Stadium in Missoula, 
Mont., is No. 18. Its 
$2.1 million haul makes 
it the third-biggest gross 
ever reported in Montana. 
Pearl Jam’s concert ranks 
behind two shows by rock 
legends at the same venue: 
Paul McCartney, with 
$3.8 million on Aug. 5, 
2014; and The Rolling 
Stones, with $2.8 million 
on Oct. 4, 2006.

Lastly, two tours that 
launched in March 2017 
continue playing this fall, 
highlighted by a combined 
five entries on the Boxscore 
chart: Bruno Mars and 
Ed Sheeran each recently 
kicked off new North 
American legs for their 
tours. Mars’ 24K Magic 
Tour will close on New 
Year’s Eve at the T-Mobile 
Arena in Las Vegas, while 
Sheeran’s Divide Tour will 
continue through 2019.

—Eric Frankenberg
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25 Years Ago 
MEAT LOAF 
RETURNED 
TO HELL AND 
HIT NO. 1
The 1993 sequel to his smash 
’78 LP, Bat Out of Hell, yielded his 
first chart-topper on the Hot 100

REWINDING 
THE 

CHARTS

Meat Loaf posed 
with a chopper for 

the launch of his 
album Bat Out of 
Hell II in London 

in 1993.

IN 1993, MEAT LOAF WAS HUNGRY FOR A 
taste of the success he had enjoyed in the late 
1970s when his debut studio album, Bat Out of 
Hell, scored three top 40 hits on the Billboard 
Hot 100 — including the epic “Paradise by the 
Dashboard Light” — and spent six months in 
the top 40 of the Billboard 200 in 1978.

In the wake of Bat Out of Hell’s phenomenal 
success — the album would go on to be 
certified 14 times platinum by the RIAA — 
Meat Loaf (real name: Michael Lee Aday) 
released three LPs in the ’80s that didn’t 
produce a single top 40 Hot 100 track.

Over 15 years would pass before his 
fortunes would change. Financial and legal 
squabbles had resulted in Meat Loaf falling 
out with producer-songwriter Jim Steinman, 
whose theatrical approach to rock had been 
instrumental in the creation of Bat Out of Hell. 
Steinman had actually begun writing a sequel 
during the height of the original album’s 
success, but it wasn’t until the beginning of 
the ’90s that the two men reconciled and 
began recording Bat Out of Hell II: Back Into 
Hell. Given that over a decade had passed and 
grunge was ruling the airwaves, the industry 
was skeptical that Meat Loaf and Steinman 
could repeat their success. “If this doesn’t do 
3 or 4 million [copies], it’ll be a cold day in hell 
before they let us do another,” Meat Loaf told 
Q magazine on the eve of the album’s release 
in September 1993.

But Hell II quickly silenced the skeptics. Its 
lead single, “I’d Do Anything for Love (But I 
Won’t Do That),” rocketed to the top of the 
Nov. 6 Hot 100 chart — becoming then-46- 
year-old Meat Loaf’s first No. 1 — and ruled 
for five weeks.

In 2006, Meat Loaf released Bat Out of 
Hell III: The Monster Is Loose, and though 
Steinman was partially involved, both men
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continue to mine the series. 
In 2018, Meat Loaf, who is 
71, embarked on the Back 
Out of Hell Tour but left the 
singing to 2014 American Idol 
winner Caleb Johnson, while 
Steinman’s Bat Out of Hell 
The Musical is touring North 
America. —kevin rutherford
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