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...what was striking about Wednesday's 
concert was the sense of intimacy the 
singer was able to put across in such an

expansive space.

LA TIMES

 I fi nd Lorde to be a fascinating fi gure
 in today’s pop music landscape.

…Lorde is one of the best pure pop 
songwriters to come along in a while, 
and that, coupled with her elegantly 
human-sized persona, made last night a 

memorable one.

BROOKLYN VEGAN

That “looseness” is inherent in much of Lorde’s stage show, and is what most 
differentiates her from the pop-star pack she is, in some ways, a part of. 

VANITY FAIR

Lorde is a confi dent and joyful performer. 
She smiles and sighs as easily as she loses 
herself in reverie when the song demands 
it. Her dancing is all sharp angles and jerky 
movements, earnestly exuberant.  But even 
though she radiates bliss during the most 
involved portions of her performance, the 
most striking moments were the most bare.

NEW YORK TIMES

This wasn’t pop spectacle by numbers. It 
was stark, personal, a little weird — and 
more engaging and relatable because of it. 

CHICAGO TRIBUNE

It all came together in an intense 
sing-along that made the extended
interludes between each song 
increasingly necessary to accommodate 

Lorde’s dynamic presence.

NASHVILLE SCENE

But it was the song’s raw emotion,
complemented by its bare-bones 
structure, that struck a nerve. Humor 
easily allowed Lorde to connect with 
the crowd, but something deeper 
prompted the sea of swaying cellphone 
lights inevitably found in so many 

concert fi lms and music videos.

WASHINGTON POST

Lorde’s ‘Melodrama’ Tour Is Vital And
Inspiring…Where her grown-up fans 
can love Lorde for her wise-beyond-her-
years lyrics, for her ear for a melody, 
and for her ambition to push pop music 
into brave new territories, it’s hard to top 
what Lorde means to her younger fans... 
It felt like the grace and insight of Lorde 
had spread like ivy to every corner of 
the arena. More than ever, the music and 

spirit of Lorde felt vital.

UPROXX

It made sense, this was Lorde’s show - 
no, this was Lorde’s party - and we 

were all invited.

BAEBLE MUSIC

The moment Lorde emerged on a 
stage bathed in turquoise light, she
captivated the audience. Her voice 
was alluring and unique, dreamy 
and evocative. She sings with 

conviction.

ATLANTA CONSTITUTIONAL

“I’ll love you ‘til
                      you call the cops...”

Thank you Crush Music, Paradigm Agency and Lorde for a great tour.

2018
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RIVEN IN LARGE PART 

by its socially conscious 
video, in which Childish 

Gambino  alternates 
 joyous singing and dancing with 
striking segues to abrupt gun 
 violence, “This Is America” rockets 
onto the Billboard Hot 100 at No. 1, 
launching as the most streamed and 
top-selling song of the week.

The track is the irst Hot 100 
chart-topper for actor-writer-director 
Donald Glover’s musical alter 
ego, who unveiled it as the musical 
guest on the May 5 episode of NBC’s 
Saturday Night Live, which Glover 
hosted. (The song and its video were 
released at midnight ET on May 6.)

“America” opens at No. 1 on 
the Streaming Songs chart with 

65.3 million U.S. streams in the week 
ending May 10, according to Nielsen 
Music. Notably, video accounts for 
a robust 68 percent of the song’s 
streaming total (see page 84). The 
track also arrives atop the Digital 
Song Sales tally with 78,000 
 downloads sold.

Gambino hit a No. 12 Hot 100 high 
last August with his fourth entry on 
the chart, “Redbone.” His three prior 
charted titles, from 2013 to 2016, 
peaked between Nos. 64 and 86.

Says RCA Records chairman/CEO 
Peter Edge  of the artist’s irst release 
for the label, “Childish Gambino has 
artfully addressed the necessity to 
spark  important  conversation with 
a sensory  masterpiece of visuals, 
movement and music.” —GARY TRUST

Gambino performed 

on Saturday Night 

Live in New York on 

May 5. Childish Gambino 

Earns First No. 1 With 

‘This Is America’
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#1  

1 WK   This Is America   Childish Gambino 
     D.GLOVER,L.GORANSSON (D.GLOVER,L.GORANSSON) MCDJ/WOLF + ROTHSTEIN/RCA 

1 1

1 1 2
AG   Nice For What   Drake 

               MURDA BEATZ,BLAQ N MILD (A.GRAHAM,S.L.LINDSTROM,A.BERGMAN,M.BERGMAN,R.F.DIGGS,G.E.GRICE, 
         M.HAMLISCH,L.J.HAWKES,L.N,HILL,J.S.HUNTER,R.T.JONES,C.SMITH,C.WOODS,O.HALL,P.PRICE) YOUNG MONEY/CASH MONEY/REPUBLIC 

1 5

2 3 3 God’s Plan   Drake 
DRAKE (A.GRAHAM,R.LATOUR,D.JACKSON,M.J.SAMUELS,N.J.SHEBIB) YOUNG MONEY/CASH MONEY/REPUBLIC 

1 16

5 2 4 Psycho   Post Malone Feat. Ty Dolla $ign 
L.BELL,POST MALONE (L.BELL,A.POST,T.W.GRIFFIN JR) REPUBLIC 

2 11

4 4 5 Meant To Be 2  Bebe Rexha & Florida Georgia Line 
WILSHIRE (B.REXHA,T.HUBBARD,J.MILLER,D.A.GARCIA) WARNER BROS./BMLG 

2 29

7 5 6
The Middle   Zedd, Maren Morris & Grey 
ZEDD,GREY (A.ZASLAVSKI,K.TREWARTHA,M.TREWARTHA, 
S.AARONS,S.JOHNSON,M.LOMAX,J.K.JOHNSON) INTERSCOPE 

5 15

9 9 7 Look Alive   BlocBoy JB Feat. Drake 
TAY KEITH (A.GRAHAM,J.BAKER,B.CHAMBERS) OVO SOUND/WARNER BROS. 

5 13

13 6 8
Never Be The Same ¡  Camila Cabello 
FRANK DUKES,JARAMI (K.C.CABELLO,A.FEENY, 
L.R.DAWOD,J.L.OLOFSSON,N.BAO,S.YATCHENKO) SYCO/EPIC 

6 21

11 12 9 Perfect 4  Ed Sheeran 
W.HICKS,E.SHEERAN (E.C.SHEERAN) ATLANTIC 

1 37

3 10 10 No Tears Left To Cry   Ariana Grande 
MAX MARTIN,ILYA (S.KOTECHA,KNOCDOWN,A.GRANDE,MAX MARTIN) REPUBLIC 

3 3

HOT SHOT 
DEBUT

1

1 1 2

2

7 5 6

7

13 6

3
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Dame Tu 

Cosita

The hit by the 

48-year-old Panama 

City native also 

collects a second 

week atop the Hot 

Latin Songs list.

You released “Dame Tu Cosita” in 1998, 

but this year it  went viral thanks to a 

 YouTube animation. How did you react?

People tagged me in the animation [by artist 

Art Noux], but a lot of videos use songs of 

mine, so I thought it was just one more. Now, 

people send videos of their kids dancing to 

it and call it a “new” song. New? It’s older 

than you! I’m excited because it represents 

reggaetón [on the charts]. The animation 

gave it new life.

After you wrote the song, did you ever 

think it  would be a hit?

On the [song’s] album cover [Cuentos de 

la Cripta, Vol. 2], I wrote that one day, this 

rhythm will take over all radio stations on 

the planet. Everything is a cycle — it doesn’t 

surprise me that something big today was 

done 10 years ago. Daddy Yankee ’s “Dura” 

goes back to basics. I just didn’t think it 

[would] happen with a song of mine.

Does the success have you  rethinking 

your 2007 retirement from music?

I have to wait, study the market and see 

how far [“Dame Tu Cosita”] can go before I 

think of touring or working on new music. 

The truth is, I wasn’t looking for a hit. The hit 

found me. —LEILA COBO

The track is Drake ’s 20th top 10 

on Radio Songs (11-8; 72 million 

in audience, up 18 percent), 

tying him with Lil  Wayne for the 

most among males. They trail 

only Rihanna (29 top 10s) and 

Mariah Carey (23).

D R A K E

Nice for What2
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D A T A  F O R  W E E K  O F  0 5 . 1 9 . 2 0 1 8

Zedd , Maren Morris and Grey ’s 

“The Middle,” at No. 6 on the 

Billboard Hot 100 after reaching 

a high of No. 5, becomes the 

most-heard track on U.S. radio: It 

lifts 2-1 on the Radio Songs chart 

with 119.1 million in all-format 

audience in the week ending 

May 13, according to Nielsen 

Music. The collaboration is the 

first chart-topper on the list for 

each act, with Zedd previously 

coming closest to the top: “Stay,” 

with Alessia Cara , hit No. 3 in July 

2017. “The Middle” tops the Hot 

Dance/Electronic Songs tally for a 

15th week. —G.T.

The single becomes just the 

10th to spend at least 26 weeks 

in the top 10 of the Hot 100, and 

Sheeran is the only artist with 

two such hits: His “Shape of You” 

logged a record 33 weeks in the 

tier in 2017.

Puth debuts the third single from 

his sophomore LP, Voicenotes 

(released May 11). The song 

marks his seventh consecutive 

top 20 hit on the Mainstream 

Top 40 chart (24-20; up 

17 percent in plays).

E D  S H E E R A N
Perfect

C H A R L I E 
P U T H  F E A T. 
K E H L A N I
Done for Me

9
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- 15 51
Spoil My Night   Post Malone Feat. Swae Lee 
FRANK DUKES,T.WALTON (A.POST,K.M.I.SHAMAN 
BROWN,A.FEENY,T.WALTON,L.BELL) REPUBLIC 

15 2

10 44 52 KOD   J. Cole 
NOT LISTED (J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE 

10 3

37 51 53 Esskeetit   Lil Pump 
LIL PUMP,C.BARNETT (G.GARCIA,C.BARNETT) LYFETIME/THA LIGHTS GLOBAL/WARNER BROS. 

24 4

59 63 54
Love Lies 0  Khalid & Normani 
CHARLIE HANDSOME,DIGI (K.ROBINSON,N.K.HAMILTON, 
T.M.PARKS,R.VOJTESAK,J.CHAMMAS) FOX/RCA 

43 12

63 67 55 Tequila   Dan + Shay 
D.SMYERS,S.HENDRICKS (D.SMYERS,J.REYNOLDS,N.GALYON) WARNER BROS. NASHVILLE/WAR 

55 9

6 42 56 ATM   J. Cole 
NOT LISTED (J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE 

6 3

8 48 57 Kevin’s Heart   J. Cole 
NOT LISTED (J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE 

8 3

58 Beautiful Crazy   Luke Combs 
S.MOFFATT (L.COMBS,W.B.DURRETTE,R.WILLIFORD) RIVER HOUSE/COLUMBIA NASHVILLE 

58 1

58 59 59 No Excuses   Meghan Trainor 
A.WELLS (M.TRAINOR,J.K.HINDLIN,A.WELLS) EPIC 

46 10

54 66 60
King’s Dead ¡  Jay Rock, Kendrick Lamar, Future & James Blake 
MIKE WILL MADE-IT,T.WALTON (K.L.DUCKWORTH, 
M.L.WILLIAMS,M.A.SPEARS,T.WALTON) TOP DAWG/AFTERMATH/INTERSCOPE 

21 17

73 69 61
IDGAF   Dua Lipa 
L.PRINCIPATO,KOZ (D.LIPA,J.DEAN,J.KIRKLAND,S.STONESTREET, 
U.OSISIOMA EMENIKE,L.PRINCIPATO) WARNER BROS. 

54 17

51 58 62 Drip   Cardi B Feat. Migos 
NOT LISTED (NOT LISTED) THE KSR GROUP/ATLANTIC 

21 5

- 23 63 Zack And Codeine   Post Malone 
S.STORCH,DIEGO AVE,ROCCSTAR (A.POST,S.S.STORCH,D.AVENDANO,L.BELL) REPUBLIC 

23 2

- 24 64 Over Now   Post Malone 
L.BELL,POST MALONE,ANDREW WATT (L.BELL,A.POST,A.WOTMAN,T.LEE) REPUBLIC 

24 2

65 Youth   Shawn Mendes Feat. Khalid 
J.LITTLE,S.MENDES (S.MENDES,K.ROBINSON,S.HARRIS,G.WARBURTON,T.GEIGER) ISLAND/REPUBLIC 

65 1

- 20 66 Same Bitches   Post Malone Feat. G-Eazy & YG 
SWISH (A.POST,L.BELL,I.KALAI,W.WALSH,S.AHANA,G.GILLUM,K.D.R.JACKSON,R.ARGENT) REPUBLIC 

20 2

- 29 67 Takin’ Shots   Post Malone 
L.BELL,PREP BIJAN,PARTYNEXTDOOR (A.POST,L.BELL,W.WALSH,J.A.BRATHWAITE,D.HUGHES) REPUBLIC 

29 2

61 68 68 New Freezer ¡  Rich The Kid Feat. Kendrick Lamar 
B.JAYNE (D.L.ROGERS,K.L.DUCKWORTH,B.JAYNE) RICH FOREVER/300/INTERSCOPE 

41 15

- 40 69
92 Explorer   Post Malone 
LONDON ON DA TRACK,A.ROBINSON,K.R.BAILEY (A.POST, 
L.BELL,L.T.HOLMES,K.R.BAILEY,A.ROBINSON,J.HARRIS) REPUBLIC 

40 2

82 84 70
Get Along   Kenny Chesney 
B.CANNON,K.CHESNEY (R.COPPERMAN,                                          BLUE CHAIR/ WARNER 
S.MCANALLY,J.OSBORNE) BROS. NASHVILLE/WEA 

70 5

84 83 71 Up Down 0  Morgan Wallen Feat. Florida Georgia Line 
J.MOI (B.CLAWSON,M.HARDY,C.J. SOLAR) BMLG/BIG LOUD 

71 7

77 81 72 I Like Me Better 0  Lauv 
LAUV (A.LEFF,M.MOTASIC) LAUV/AWAL-KOBALT 

72 13

62 74 73 Most People Are Good   Luke Bryan 
J.STEVENS,J.STEVENS (D.FRASIER,E.M.HILL,J.KEAR) CAPITOL NASHVILLE 

43 15

74 Done For Me   Charlie Puth Feat. Kehlani 
C.PUTH (C.PUTH,J.H.RYAN,J.K.HINDLIN,K.A.PARRISH) OTTO/ATLANTIC 

74 1

66 70 75 Everyday   Logic & Marshmello 
MARSHMELLO (SIR R.B.HALL II,MARSHMELLO) VISIONARY/DEF JAM 

29 10

86 90 76 For The First Time   Darius Rucker 
R. COPPERMAN (D.RUCKER,D.GEORGE,SCOOTER CARUSOE) CAPITOL NASHVILLE 

76 7

67 76 77 Singles You Up 0  Jordan Davis 
P.DIGIOVANNI (J.DAVIS,S.D.JONES,J.EBACH) MCA NASHVILLE 

50 14

69 72 78 Outside Today 0  YoungBoy Never Broke Again 
DMACTOOBANGIN (K.GAULDEN,D.MCKINNEY) NEVER BROKE AGAIN/ATLANTIC 

31 17

76 88 79
Zombie   Bad Wolves 
TOMMY NEXT,P.NASLUND (D.M.O’RIODAN, 
P.NASLUND,T.CUMMINGS) ELEVEN SEVEN/E7LG 

54 9

80 Gucci Flip Flops   Bhad Bhabie Feat. Lil Yachty 
NOT LISTED (NOT LISTED) BHAD BHABIE/ATLANTIC 

80 1

15

63 54

67 55

6

8

NEW 58

61

23

NEW 65

20

29

40

70

83 71

77 81 72

NEW 74

66

86 90 76

76 79

NEW 80

60 75 81 Bartier Cardi ¡  Cardi B Feat. 21 Savage 

NOT LISTED (NOT LISTED) THE KSR GROUP/ATLANTIC 
14 20

57 82 82
OTW   Khalid, Ty Dolla $ign & 6LACK 
NINETEEN85 (K.ROBINSON,P. JEFFERIES,I.KALAI, 
B.A.MORGAN,T.W.GRIFFIN JR,R.V.VALENTINE) RIGHT HAND/RCA 

57 3

79 87 83
Sit Next To Me   Foster The People 
J.ABRAHAM,OLIGEE (M.D.FOSTER,J.NEWMAN, 
O.GOLDSTEIN,J.ABRAHAM,L.STALFORS) COLUMBIA 

72 8

84 Barbie Tingz   Nicki Minaj 
J.REID (O.T.MARAJ,J.REID) YOUNG MONEY/CASH MONEY/REPUBLIC 

25 4

80 91 85
I Lived It   Blake Shelton 
S.HENDRICKS (A.GORLEY,B.HAYSLIP, 
R.AKINS,R.COPPERMAN) WARNER BROS. NASHVILLE/WMN 

66 10

88 92 86 Woman, Amen   Dierks Bentley 
R. COPPERMAN (R.COPPERMAN,J.KEAR,D.BENTLEY) CAPITOL NASHVILLE 

81 5

95 97 87 Everything’s Gonna Be Alright   David Lee Murphy & Kenny Chesney 
K.CHESNEY,B.CANNON (D.L.MURPHY,C.STEVENS,J.YEARY) BLUE CHAIR/REVIVER 

87 3

65 78 88
Say Something   Justin Timberlake Feat. Chris Stapleton 
TIMBALAND,J.TIMBERLAKE,DANJA (J.TIMBERLAKE, 
C.STAPLETON,T.V.MOSLEY,F.N.HILLS,L.DOPSON) RCA 

9 15

- 46 89 Otherside   Post Malone 
L.BELL,POST MALONE (L.BELL,A.POST) REPUBLIC 

46 2

92 99 90 Alone   Halsey Feat. Big Sean & Stelon Don 

R.REED,J.CARTER (A.FRANGIPANE,E.FREDERIC,D.WILSON,J.CARTER,T.HESTER) ASTRALWERKS/CAPITOL 
90 4

90 93 91
Sativa 0  Jhene Aiko Feat. Swae Lee Or Rae Sremmurd 
FISTICUFFS (J.A.E. CHILOMBO,B.WARFIELD, 
M.ROBINSON,K.M.I.SHAMAN BROWN) ARTCLUB/ARTIUM/DEF JAM 

74 9

87 94 92
El Farsante   Ozuna & Romeo Santos 
ALEX KILLER,CHRIS JEDAY (J.NEGRON VELEZ,J.P.SOTO PASCUAL,                                      DIMELOVI/VP ENTERTAINMENT/ 
C.E.ORTIZ RIVERA,L.C.E.ORTIZ RIVERA,J.C.OZUNA ROSADO,V.SAAVEDRA) SONY MUSIC LATIN 

49 15

- 47 93 Blame It On Me   Post Malone 
L.BELL,POST MALONE (L.BELL,A.POST) REPUBLIC 

47 2

89 95 94
Diamond Teeth Samurai   YoungBoy Never Broke Again 
DJ SWIFT (K.GAULDEN,D.WILLIAMS,D.CARTER, 
JUVENILE,B.THOMAS,C.N.DORSEY) NEVER BROKE AGAIN/ATLANTIC 

59 5

- 62 95 Famous   Mason Ramsey 
J.MOI,C.CROWDER (T.HUBBARD,C.CROWDER,S.BUXTON,C.SMITH) ATLANTIC/BIG LOUD 

62 2

70 89 96 I Do   Cardi B Feat. SZA 
NOT LISTED (NOT LISTED) THE KSR GROUP/ATLANTIC 

23 5

97 Mercy 0  Brett Young 
D.HUFF (B.YOUNG,S.MCCONNELL) BMLG 

97 1

98 Preach   YoungBoy Never Broke Again 
NOT LISTED (NOT LISTED) NEVER BROKE AGAIN/ATLANTIC 

98 1

93 100 99 Red Roses 0  Lil Skies Feat. Landon Cube 
MENOH BEATS (K.FOOSE,A.ELAMIN,L.VON CUBE) ALL WE GOT/ATLANTIC 

69 18

97 98 100
When We 0  Tank 
CARDIAK (TANK,J.NEWT,C.E.MCCORMICK) R&B MONEY/ATLANTIC 

78 19
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O N  T H E  COV E R

Janet Jackson (center) 

and (clockwise from 

top right) Allison 

Buczkowski, Denzel 

Chisolm, Alexandra 

Carson, Dominique 

Battiste, Whyley 

Yoshimura, James 

Collins, Mishay 

Petronelli and Guero 

Charles photographed 

by Miller Mobley on 

May 9 at Milk Studios in 

Los Angeles. Watch an 

exclusive behind-the-

scenes video from the 

shoot at Billboard.com.

TO OUR READERS

Billboard will publish its 

next issue on June 2. For 

24-7 music coverage, go to 

Billboard.com.

F E AT U R E S

4 4  BBMAs 2018 In a roller-coaster 

year for music — and the 

world — the Billboard Music 

Awards, airing live May 20 on 

NBC, meet the mood with an 

outspoken host, Kelly Clarkson; 

expectation-upending nominees 

from Post Malone to Zedd 

and Maren Morris; and an Icon 

Award honoree, Janet Jackson, 

who takes a deep dive into 

her trailblazing history as she 

prepares new music.

B I L L B OA R D  H OT  1 0 0

3  Childish Gambino’s “This Is 

America” blasts in at No. 1, the 

first chart-topper for Donald 

Glover ’s musical alter ego.

TO P L I N E

15  Spotify’s new “hateful conduct” 

policy de-playlisting R . Kelly , 

X X XTentacion and Tay-K is 

reigniting debate over how to 

handle controversial artists and 

subject matter, while stoking 

concerns about targeting 

musicians of color.

20  Roy Orbison may be dead, but 

he’s a month into his first tour 

— as a hologram. A look at the 

future of holographic concerts.
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7  DAYS  O N  T H E  S C E N E

26  Rolling Loud Festival, Met Gala

T H E  B E AT

33  On his major-label debut, rapper 

Kyle finds his emotional core in 

the wake of his viral hit “iSpy.”

36  The race for Billboard’s Song 

of the Summer heats up, with 

Drake and Cardi B among the 

standouts — along with some 

dark horses — contending for 

the title.

B AC KS TAG E  PA S S

59  These 73 executives within the 

global music business make up 

this year’s International Power 

Players list.

CO DA

96  In 1983, David Bowie topped the 

Hot 100 with the Nile Rodgers-

produced “Let’s Dance.”
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HE ANNOUNCEMENT BY 

Spotify on May 10 that it 
was removing R . Kelly’s 
music from all of its 

 editorial and algorithmic  playlists 
stunned the music world. The move, 
part of its new public hate content 
and  hateful conduct policy, was 
because “we want our  editorial 
 decisions — what we choose to 
program — to relect our values,” the 
company said in a statement. “When 
an artist or creator does something 
that is especially harmful or hateful, 
it may afect the ways 
we work with or support 
that artist or creator.”

Yet the 
 implementation of 
the policy, which 
also  de-playlisted 
 controversial rappers X X XTentacion 
and Tay-K, left many in the industry 
wondering why those three artists in 
particular — who have been accused 
but not convicted of felonies — were 
singled out. Several high-ranking 
Spotify  executives were blindsided 
by the policy themselves and upset 
that the teams who interface with 

B Y  D A N  R Y S  a n d  G A I L  M I T C H E L L

Music’s Judgment Day
Spotify’s new rules governing the conduct of artists and creators are lauded by some, but 

many fear fair enforcement is impossible, while innocent acts face losing their livelihoods

acts and labels weren’t consulted, 
while concern has mounted both 
inside and outside the  streaming 
 service that the policy initially 
 targeted artists of color.

“Spotify’s got to realize that these 
are innocent people by court of 
law,” says one label executive close 
to a recently de-playlisted artist. 
“For them to be judge and jury is a 
very dangerous thing.”

In statements, reps for both 
XXXTentacion and Kelly  questioned 
why other artists, many of them 

white, were not 
also  de-playlisted 
despite facing similar 
 accusations and, in 
some cases,  convictions. 
Jim Gordon, the 
drummer for Derek & 

The Dominos, for example, was 
denied bail for a 10th time in April, 
having served 35 years of a life 
 sentence for killing his mother 
in 1983, but “Layla,” on which he 
performed and co-wrote, appears on 
several Spotify playlists.

Spotify says it worked with 
 advocacy groups including the 

Southern Poverty Law Center, the 
Anti-Defamation League, Color 
of Change and GLAAD to develop 
the standards. In a statement to 
Billboard, Rashid Shabazz, Color 
of Change chief marketing and 
storytelling oicer, said, “Spotify is 
a trendsetter. We are encouraged 
and hopeful that the new policy will 
encourage others in the digital music 
industry to follow their example.”

Kenyette Barnes, co-founder 
and national organizer of the 
#MuteRKelly campaign that 
launched in April following fresh 
accusations of sexual misconduct 
the singer has denied, believes the 
initial targeting of black artists is 
“more coincidence than anything 
else,” she tells Billboard. “Does the 
Spotify net need to be widened? 
Absolutely. It is imperative, for 
continuity, that other artists whose 
music violates this policy should also 
be subjected to the same scrutiny. 
But I don’t think Spotify’s policy is 
racially biased. And I’m speaking as 
someone who works in civil rights 
and social justice, where racial bias 
is always a chief concern.”

Holograms 
On Tour
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Managing 
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THE OVER UNDER

Justin Tranter receives his second 

consecutive nod as songwriter of 

the year at the BMI Pop Awards in 

Beverly Hills.

Queen Latifah earns an honorary 

doctorate from Rutgers University 

after giving a commencement 

speech to its 2018 graduates.

G-Eazy pleads guilty to drug and 

assault charges but avoids jail time 

following his arrest at a nightclub 

in Sweden.

17%
Average daily streaming 

decline for XXXTentacion’s 

“SAD!” since de-playlisting
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T O P L I N E

W
HEN CHEO 

Hodari Coker, 
creator and show-
runner of Netlix 

series Luke Cage, began shooting 
the irst season of his series about 
the Marvel superhero, he wanted 
R&B artists to perform live at 
the ictional Harlem’s Paradise 
 nightclub. But lining up talent was 
not easy for the program, which 
debuted in September 2016.

“The show wasn’t a home 
run in terms of the music 
 community,” says Coker, who 
pulled favors from two decades 
as a music journalist to land acts 
like Raphael Saadiq, Faith 

Evans  and Sharon Jones  for the 
irst season. “There were a lot of 
 questions. No other Marvel show 
had [live] music.”

What a diference a season 
makes. For season two, which 
premieres June 22, Coker had his 
choice of acts. This year’s lineup 
includes Evans, Joi & D -Nice, 
Gar y Clark Jr., Esperanza 

Spalding, Christone “Kingfish” 

Ingram, Ghostface Killah, 
Stephen Marley, Jadakiss, 
KRS- One  and Rakim.

“When you can show them long 
shots of Raphael Saadiq or the 
intercut footage of Sharon Jones, 
they were like, ‘We have to do the 
show,’ ” says Coker.

He could also point to 
 streaming bumps after  exposure 
on Luke Cage. On-demand 

streams of Jidenna’s “Long Live 
the Chief ” leapt 2,134  percent the 
week after his appearance on the 
show, while Evans’ “Mesmerized” 
soared 516  percent, according to 
Nielsen Music.

“The people I would see in the 
store who were not the typical 
Faith Evans fans would say, ‘Hey, 
I saw you on Luke Cage!’ ” says 
Evans. “It was funny, the  different 
people who connected to me 
being on the show.”

Though artists usually perform 

existing tracks, Rakim wrote an 
original song for his spot in the 
season-two finale that, raves 
Coker, is “manna from heaven.”

Meanwhile, Adrian Younge 
and A Tribe Called Quest’s Ali 

Shaheed Muhammad  return to 
score the series, making the show 
one of the few to use African-
American composers. Coker says 
that their race wasn’t as important 
as the fact that “they’re funky. 
Some of the funkiest records ever 
come out of [the] Muscle Shoals 
[Sound era], and none of them 
were black, so that’s not what that 
was about. They are as  important 
to the success of the show as 
anyone in the cast — anyone 
directing, writing,  producing — 
period. My  partnership with them 
is nonnegotiable.”

Coker’s commitment to 
diversity was deliberate. 
Several women, including Kasi 

Lemmons, Millicent Shelton 
and Lucy Liu, directed  episodes 
for season two. “People [think] 
female directors can’t do action, 
which [Wonder Woman  director] 
Patty Jenkins  proved is not true,” 
says Coker. “Action direction is 
dictated by taste, not gender.”

Spotify, Netlix and the 
Kennedy Center in Washington, 
D.C., will screen the season 
premiere of Luke Cage on June 19, 
with an afterparty featuring KRS-
One, Younge, Muhammad and 
special guests. 

Artists Spotify deems guilty of 
“hateful conduct” won’t have their 
music removed from the service 
altogether, but between 20 and 
30 percent of Spotify’s streams — and 
as much as half of new-music streams 
— come from its playlists, industry 
sources tell Billboard,  resulting in 
greater fallout for new acts.

In the six days since 
XXXTentacion’s “SAD!” was 
removed from Spotify’s playlists 
including RapCaviar, where it held 
prominent placement, the track’s 
streams dropped 17 percent per 
day on average. That continued 
rate of decline, Billboard estimates, 
could cost the rapper as much as 
$60,000 in revenue in a year from 
that song alone, roughly  equivalent 
to the United States’ median 
household income. Radio play for 
“SAD!” also began declining after 
its Spotify  de-playlisting, although 
no stations have yet removed the 
track from rotation.

“If you’re accused of  something 
that you haven’t done and public 

 “Does Spotify’s 
net need to 
be widened? 
Absolutely.”
—Kenyette Barnes, #MuteRKelly

opinion is that you’ve done it, 
your livelihood can be taken away 
from you,” says one publishing 
executive. Apple Music declined 
to comment and doesn’t have a 
conduct policy, but it has made 
conduct-related calls of its own, 
multiple sources say: Soon after 
the release of Chris Brown’s 
 latest album last October, initial 
 promotion was scaled back at 
least in part due to concerns about 
Brown’s past, though there are 
many factors that can inluence 
such curation decisions.

Acts can ight back. After Spotify 
removed Tay-K’s “The Race” 
and “After You” from playlists 
on May 10, he launched his own, 
called Tay-K, which has gathered 
about 2,000  followers.

Asks one major-label executive: 
“Will this change the practice of 
who’s signed? And what will those 
decisions then be based on? And 
who becomes the judge for that?” 

B Y  M E L I N D A  N E W M A N

Simone Missick (far left) and 

Mike Colter (far right) in a still 

from season two of Luke Cage.

Spalding

Rakim

Evans

Luke Cage’s Musical DNA
As the Netflix series gears up for a second season, its creator doubles down on the 

diversity and talent of the artists, songs and creators that make up its core
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”WE DON’T WAIT FOR THE PERFECT MOMENT,    W

1 MILLI



WE TAKE THE MOMENT AND MAKE IT PERFECT”

ION+ TICKETS SOLD 

Thanks to the A TEAM  STUART CAMP 
Jon Ollier, CAA, Mark, Chris, Kev and all the wonderful touring crew

Dion, Geraard, Nick, Carl, Reegan, Mary  
and our great team at Frontier Touring Australia and New Zealand

Warner Music Australia and New Zealand

ED – YOU ARE SO SPECIAL
Thanks from your OzFather, MICHAEL
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Holograms Hit The Road

B Y  C O R T N E Y  H A R D I N G

The estates of deceased musical legends have been sending holographic versions on 

tour, while living artists mull having holograms tour in their stead. Will fans buy in?

O
VER 3,000 PEOPLE FILED INTO 

the 5,000-capacity Motorpoint 
Arena in Cardiff, Wales, on 
April 8 to see Roy Orbison 

perform. That the rock legend has been 
dead for almost 20 years was of little 
importance: They were gathered to see a 
 hologram of the star croon his hits.

Ronnie James Dio  and Frank Zappa 
will also both be “touring” soon, while 
some living stars have started reaching 
out to hologram companies, researching 
whether they might be able to “perform” 
while they’re actually in the studio, or 
 dealing with medical issues, or just really 
far behind on their Netlix queue.

For years, hologram tours have 
 promised to be the next big thing, 
with augmented and virtual-reality 
 technologies  developing at a rapid clip. 
(The 2Pac  hologram that appeared 
onstage at the Coachella  festival in 2012 
seems  practically stone age,  compared to 
newer, more realistic models.) But there’s 
still one problem: No matter how great 
the tech becomes, fans know the star is, 
well, dead — typically eliciting  feelings 
of  eeriness and revulsion in many 
 observers, say industry experts.

Still, Ahmet Zappa, who worked 
with Eyellusion — a company that just 
raised $2 million — to create a hologram 
of father Frank for the upcoming tour, 
says he isn’t trying to replicate a concert. 
“We have  elements of Frank onstage, 
of course, but we can do all these other 
things and  anthropomorphize the music 
in a whole new way,” he explains.

Brian Becker, founder of BASE 
Holograms and creator of the Orbison 
 version, says such shows are “more in line 
with modern versions of Shakespeare, or 
ilms based on the lives of dead people.”

Data is scarce on the market for 
 hologram concerts, mostly one-of events 
to date. In Japan, one of the biggest pop 
stars in the country, Hatsune Miku, is a 
 hologram, but an anime-adjacent teenage 
character not based on a real person.

Opinion on the future of hologram 
shows is split. Initially bullish on the 
idea, American Idol creator Simon Fuller 
became the  largest  shareholder of 
PulseEvolution, the company behind the 
2Pac and Michael Jackson  holograms, 

we know there is a huge demand. And 
 audiences are thrilled when a virtual 
Michael  materializes during ‘Man in the 
Mirror’ at our Las Vegas show, Michael 

Jackson ONE, by Cirque du Soleil. But 
these are moments within a larger  context. 
One day, we may  determine a way to make 
a longer, sustained  performance work — 
but until we know the creative is perfect 
for Michael’s fans, we won’t do it.”

One-of hologram appearances 
could see wider adoption soon. Two 
years ago, Matchbox 20  frontman 
Rob Thomas  partnered with VNTANA 
to  create a  hologram of himself that 
 performed  karaoke with fans who bought 
a VIP  package for his tour. Over 1,000 
 concertgoers entered a booth with 
Thomas’ hologram, which acknowledged 
right away that the singer-songwriter 
wasn’t really there.

As for the Orbison show, some critics 
praised its technical inesse but knocked 
a setlist that was padded with lesser-
known tracks and instrumentals; British 
newspaper The Telegraph declared it “a 
live hologram show that’s about as dead 
as can be.” But VNTANA founder Ashley 

Crowder  still sees plenty of potential, 
asking, “How cool would it be if you could 
dance with a hologram of Rihanna?” 

$200K
Minimum estimated cost  

of producing a hologram

$2M
Seed funding raised  

by Eyellusion

3-9 
months

Average time to create a  

deceased act’s hologram

in 2016, but has since parted ways with 
it. The estate of the late Prince  would 
never  consider a hologram tour, says a 
 spokesman, though a video of the artist 
singing “I Would Die 4 U” was projected 
onto a large silk sheet behind Justin 

Timberlake  during the Super Bowl 
halftime show in February. And Joel 

Weinshanker, principal of Elvis Presley 
Enterprises and manager of Graceland 
Holdings, says, “Holograms are  horrible. A 
hologram will never be as good as a great 
ilm of the artist. I can’t  imagine someone 
watching a hologram for 90  minutes. They 
can’t mimic the movements of an artist, 
and it looks like a sideshow.”

But John Branca  and John McClain, 
co-executors of the Jackson estate, 
noted in a joint email that the superstar’s 
 performance at the Billboard Music 
Awards in 2014 was broadcaster ABC’s 
“most-watched moment in 13 years, so 

Holograms, clockwise from 

left: Orbison in London in 

April; Jackson at the 2014 

Billboard Music Awards; 

2Pac (right) with Snoop Dogg 

at Coachella in 2012.
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CONGRATULATIONS

DENIS HANDLIN

 

JASON ILEY

 

DANIEL LIEBERBERG

 

NICOLA TUER

 

AFO VERDE

OUR 2018 INTERNATIONAL  

POWER PLAYERS



O
NE DAY IN JANUARY 2017, 

Post Malone’s manager, Dre 

London, born Andre Jackson, 
was in the type of bind typically 

reserved for action movies: He had to come 
up with $25,000 cash in 30 minutes to save 
his client’s music video shoot.

Following the release of Post Malone’s 
debut album, Stoney, the month before, 
London says people were consumed with 

FROM THE DESK OF

B Y  C O L I N  S T U T Z 

P H O T O G R A P H E D  B Y  Y U R I  H A S E G A W A

Dre London
Post Malone’s manager on the MC’s climb to the top 

of the charts — and what comes next

F O U N D E R ,  L O N D O N  E N T E R T A I N M E N T  G R O U P
“Really, all I had to do was 

put online everything 

that I was seeing and 

keep screaming about 

how he was the next best 

thing in the world,” says 

London, photographed 

May 10 at Montage 

Beverly Hills in Los 

Angeles. “I was doing 

seven jobs. We just knew 

that something was 

totally different.”

the holidays and weren’t thinking about 
his artist. So he saw an  opportunity to set 
the tone for 2017, deciding to self-fund 
a video for the album’s ifth and inal 
single, “Congratulations.” The concept 
was  simple: Show Post Malone in the 
 studio  intercut with as much on-a-budget 
 celebrating as possible. But it all hinged on 
a cameo from the track’s featured artist, 
Quavo  of Migos. London, 37, got word 

that Quavo was demanding $25,000 to 
appear. “I had half an hour to get 25 grand, 
or there was no ‘Congratulations,’ ” says 
London, looking at a plaque celebrating 
the song’s seven-times-platinum RIAA 
 certiication. “I had a courier come with 
half and had to rush to the bank to get the 
other half. It was crazy.”

That video, which has 765.6 million 
views on YouTube, helped the song pick 
up steam and, says London, by the time 
graduation season rolled around, “every 
kid across America, parents, whoever they 
were, were all singing ‘Congratulations.’ ”

London came to New York from the 
United Kingdom with a one-way ticket a 
decade ago, determined to make it in the 
music business and connecting with acts 
like French Montana. In 2014, London 
was in Los Angeles for the Grammy Awards 
when he visited a house in Encino, Calif., 
where a group of young creatives were 
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living. The home was full of producers, 
gamers and artists, but one caught his 
attention. “All Dre London had in his brain 
was Post Malone,” he says. London moved 
into the house, and by the following spring, 
he was managing one of hip-hop’s hottest 
new acts as the single “White Iverson” 
began gaining steam on SoundCloud.

But for all the acclaim that followed, 
so did skepticism from the hip-hop 
 community. London says the two had  
to grind for the success they’ve achieved. 
It has paid of: In October 2017, the 
22-year-old artist had his irst No. 1  
on the Billboard Hot 100 with  “rockstar,” 
which spent eight weeks at the top 
and helped usher in sophomore album 
 beerbongs &  bentleys in April. It is now in 
its  second week atop the Billboard 200, 
 having debuted with the  biggest streaming 
week ever for an album and setting  
a record for the most  simultaneous  

top 20 entries on the Hot 100, with nine.
“Be careful what you wish for,” says 

London, looking around his work space 
in the Montage Beverly Hills. (He’s in the 
process of building a creative compound.) 
“Because this is Plaque City right now.”

What impact did your time in New 

York, before you connected with Post 

Malone, have on your career?

I looked at the change from the DVD era 
to Worldstar [videos], to making sure you 
knew the guys who had the internet sites 
that were clicking, and I was very intrigued 
by that. That was the same transition I 
saw when we put out “White Iverson” 
on SoundCloud. I was just listening and 
thinking, “I need to ind out now how this 
SoundCloud thing works, how we can get 
this as big as possible.” And we just came at 
a time when it was just perfect.

“White Iverson” reached No. 14 on the 

Hot 100, but some assumed it was a 

one-off hit. Was it hard to get traction?

In the beginning, people looked at me crazy 
because I’m this black guy with an English 
accent telling everyone Post Malone is 
going to be the biggest thing in the world. 
People saw a white guy with Allen Iverson 
cornrows and gold teeth, and they didn’t 
take me serious. But we ended up killing 
the internet and then killing the clubs. 
Radio had to play it. He didn’t have a label; 
it was ighting for each crumb. It was me, 
Post, my backpack and a dream. We just 
had a hunch and a vibe.

Many artists now have more leverage 

when they sign with labels. What did 

you push for in Post Malone’s record 

deal with Republic?

Post called me the other day about one 
of those [deals]. I said, “Believe it or 
not, you started this craziness.” In the 
 beginning, I remember telling Post, 
“We’ve got two ways we can do this: We 
can go like Chance  [the Rapper] and Pat 
[Corcoran, his manager] or get signed.” 
Post said, “Let’s not have a conversation 

unless it’s over $1 million.” At the time, I 
didn’t want to sign to a label because we 
were doing everything independently. But 
signing ampliied the knowledge of who he 
was by “White Iverson” on the radio.

“Congratulations” followed three 

singles that didn’t land. Why did it stick?

[Prior singles] “Go Flex” and “Deja Vu” 
were the irst records where, I admit, I 
took my foot of the gas. I thought, “Now 
we’re signed to a label, I’m good.” I drank 
the Kool-Aid. But that was the thing that 
gave me drive, those not blowing up. When 
“Congratulations” came out, I took it back 
to the time of “White Iverson,” making 
sure everything was done myself. Don’t 
get me wrong, the label was doing their 
thing at the same time, but I was pushing. 
I started getting back with my guys who do 
viral marketing and just coming up with 
mad diferent ideas. And after two or three 
months, it was a crazy reaction.

Where does Post go from here?

Movies. He wants to do his own stuf, 
where a part of it comes from our vision. 
Nothing corny; stuf that just its his brand, 
like how you see him with a Bud Light. He 
drinks Bud Light, so why wouldn’t we tell 
Bud Light why it’s  important to align the 
two? He [also] wants to start a label. We’re 
going to do it how we been doing it from 
the beginning. Let the bidding begin. 

T O P L I N E

1 A photo from the “Go 

Flex” video shoot. “He 

was test driving this 

classic car; it was just 

random, in the middle of 

nowhere,” says London. 

2 “Sometimes we do 

preproduction in here; a 

Post song was actually 

made in this room,” says 

London about these 

synthesizers. “The rest is 

all collectibles that I don’t 

want to throw away.”

1

2



T O P L I N E

R
IH

A
N

N
A

: 
K

E
V

IN
 M

A
Z

U
R

/G
E

T
T

Y
 I

M
A

G
E

S
. 

C
H

A
N

C
E

: 
JO

S
H

U
A

 W
IL

L
IA

M
S

. 
L

E
E

: 
JB

 L
A

C
R

O
IX

/
W

IR
E

IM
A

G
E

. 
A

N
T

H
O

N
Y

: 
J.

 K
E

M
P

IN
/

G
E

T
T

Y
 I

M
A

G
E

S
. 

M
C

C
R

E
A

D
Y

: 
JI

M
 B

E
N

N
E

T
T
/G

E
T

T
Y

 I
M

A
G

E
S

. 
P

E
A

N
U

T
S

: 
C

O
U

R
T

E
S

Y
 O

F
 T

H
E

 E
V

E
R

E
T

T
 C

O
L

L
E

C
T

IO
N

.

Rihanna fans waited hours in a digital 

queue on May 11 to purchase corsets, 

bras and negligees from her new 90-

piece lingerie line, Savage X Fenty, 

the latest addition to the superstar’s 

sprawling fashion and beauty empire.

Developed in partnership with 

TechStyle — the subscription-oriented 

parent company behind Kate Hudson’s 

Fabletics and Kim Kardashian’s 

ShoeDazzle — Savage X Fenty items are 

all priced under $100 apiece, while a 

$50 annual subscription program offers 

exclusive early access to product 

launches and limited-edition items. A 

rep for the star declined to share sales 

figures, but the savagex.com site was 

visited over 326,000 times as of May 16, 

according to SimilarWeb. Sources tell 

Billboard that Rihanna’s next product 

line is already in the works.

From her collaborations with Puma 

to her cosmetics line Fenty Beauty — 

which features 40 different shades of 

foundation and racked up $27 million 

in earned media value within one month 

of its September 2017 launch — Forbes 

estimates that the singer banked 

$12 million in 2017 from her fashion 

ventures alone (one-third of her pre-

tax earnings that year). Annual revenue 

for Fenty Beauty is on track to surpass 

that of rival lines like Kylie Jenner’s 

Kylie Cosmetics and Kardashian’s KKW, 

according to Slice Intelligence.

Branding experts say a big 

competitive advantage for Rihanna 

is her focus on diversity and 

inclusiveness in her products. 

According to Slice, African American, 

Hispanic and Asian shoppers 

comprise the largest proportions of 

Fenty Beauty’s customer base. Her 

partnerships with affordable brands 

also boost her sales. “Every single 

artist I’ve talked to wants a Gucci 

deal,” says Marcie Allen, president of 

music experiential agency MAC Presents. 

“Guess what? Unless you’re The Rolling 

Stones, your fans can’t afford Gucci.”

Scott Hutchison of Frightened 

Rabbit was found dead at age 36.

Chance the Rapper spoke 

at Dillard University’s 

commencement in New Orleans.

The German Music Industry 

Association canceled its 2018 

ECHO Jazz Awards after 

controversy over its now-scrapped 

main ECHO Awards.

Rock group Spirit  Animal signed to 

Atlantic Records.

Pete Wentz and girlfriend 

Meagan Camper welcomed a 

baby girl.

Joe Budden inked a REVOLT TV 

deal with Sean 

Combs .

Sony Music 

Entertainment 

bought a stake in 

Peanuts Holdings.

RCA upped Keith Naftaly to 

president of A&R.

Warner Music Australasia hired 

longtime music manager Scott 

Maclachlan as senior vp A&R.

The Orchard named Jessica 

Phelps GM of its Nashville branch.

Marc Anthony scored a 

$160 million multiyear touring deal 

with Latin concert promotion giant 

CMN.

Walter Kolm signed CNCO for 

management.

NOTED

The Recording 

Academy named its 

16-member diversity 

task force, which 

includes Universal 

Music Group’s Michele 

Anthony and BET’s Debra Lee .

Donald Glover , Kelly Rowland 

and others hit the stage at Stevie 

Wonder ’s 68th birthday bash 

concert in Los Angeles.

BMG named Monti Olson co-head 

of A&R with Shani Gonzales .

MusiCares honored Pearl Jam 

guitarist Mike McCready with the 

Stevie Ray Vaughan Award at a 

benefit in Seattle.

Prince ’s estate and JAY-Z ’s Tidal 

teamed for a vault-driven album, 

resolving a copyright dispute.

Pepsi unveiled new can designs 

featuring Michael Jackson , Ray 

Charles and Britney Spears .

Mardi Caught opened marketing 

services company The Annex.

SoundCloud named Mark 

Eisenberg senior vp content 

partnerships.

Brooklyn Sports & Entertainment 

added a London advisory board.

R I H A N N A  TO  FA N S : 

’ S U P,  B R A?

The singer expands her fashion 
empire — and she isn’t done yet

B Y  C H E R I E  H U

05-09

05-13

05-14

05-15

05-1605-11Rihanna at the 

Savage X Fenty 

launch at Villain in 

New York on May 10.

Chance the Rapper 

at Dillard University’s 

commencement 

ceremony in New Orleans.
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Bassist Duff 

McKagan (left) 

and McCready.

Anthony

Lee

Peanuts 

characters.
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S C E N E

D A Y S

Future performed on the 

final night of Rolling Loud.

Rolling Loud Festival
M I A M I ,  M A Y  1 1 - 1 3

THE 2018 ROLLING LOUD FEST, HELD AT THE HARD ROCK STADIUM IN MIAMI, 

showcased the best of hip-hop’s past, present and future with acts spread across 
three stages. With the festival in its fourth year, and at a new location, co-founders 
Matt Zingler  and Tariq Cherif  sought out top artists: J.  Cole, Migos, Jaden 

Smith, Lil  Uzi Vert, Young Thug, Travis Scott  and others. But the biggest name of 
all was a surprise addition: Meek Mill  treated the crowd to his irst performance 
since his prison release in late April, taking the place of Cardi B, who canceled due 
to her pregnancy. And while Lil  Wayne  missed his set during the inal night, Post 

Malone, Rick Ross  and Saweetie  kept the energy going. —MARK ELIBERT
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1 Princess Nokia stage-dove into the crowd on the second 

day of Rolling Loud. 2 Cole delivered his headlining set on the 

first night, complete with new tracks off K.O.D. 3 Young Thug. 

4 Smith backstage at the festival. 5 Cupcakke playfully stuck 

out her tongue at the audience during her performance. 

6 Migos member Quavo (left) joined Scott for a medley from 

their 2017 joint album, Huncho Jack, Jack Huncho.

FUTURE: SEBASTIAN RODRIGUEZ/ROLLING LOUD. POLAROID: MICKEY PIERRE LOUIS/ROLLING LOUD. 1, 2: BETH SARAVO/

ROLLING LOUD. 3, 4: QUICKS/ROLLING LOUD. 5: JARRED PALUZZI/ROLLING LOUD. 6: MICAH/ROLLING LOUD.

Future closed out Rolling Loud with a star-studded set that 

featured special guests Nicki Minaj, Chris Brown and Young Thug. 

Minaj lit up the stage with the live debut of new single “Chun-Li.”

1
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4
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6
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7  D A Y S  o n  t h e  S C E N E

Met Gala
N E W  Y O R K ,  M A Y  7

1 Designer Jeremy Scott and Cardi B, wearing one of his designs, inside the gala. 2 Madonna 

gave a surprise performance of her 1989 hit single “Like a Prayer” and delivered a cover of 

Leonard Cohen’s 1984 classic “Hallelujah.” 3 From left: Cassie, Christian Combs, Sean 

Combs, British racing driver Lewis Hamilton, SZA, model Hailey Baldwin and Shawn 

Mendes. 4 From left: Offset, Takeoff and Quavo of Migos showed off their flashy jewelry 

and matching Versace suits. 5 Lana Del Rey wore a Gucci dress and a winged-halo 

headpiece. 6 Nicki Minaj arrived on the red carpet in an Oscar de la Renta gown, and 

later announced her upcoming album, Queen. 7 “All My Love” collaborators Diplo and 

Ariana Grande greeted each other on the red carpet.

Rihanna co-hosted the event — which was billed as “Heavenly 

Bodies: Fashion and the Catholic Imagination” — along with 

Donatella Versace, Amal Clooney and Anna Wintour.
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J A N E T  J A C K S O N
WE ARE PROUD TO CONGRATULATE

ON RECEIVING THE 2018 BILLBOARD ICON AWARD

Y O U  A R E  A  T R U E

SEE JANET AT THE STATE OF THE WORLD TOUR  THIS  SUMMER



7  D A Y S  o n  t h e  S C E N E

1 Trixie Mattel during RuPaul DragCon at the Los Angeles Convention Center on May 12. 2 From left: Charli XCX, Camila Cabello and Taylor Swift onstage 

at the opening night of Swift’s Reputation Tour at the University of Phoenix Stadium in Glendale, Ariz., on May 8. 3 Jimmy Iovine (left) and Dr. Dre (right) 

presented Caitlin Tran with a diploma at the first commencement of the University of Southern California’s Iovine Young Academy in Los Angeles on May 11. 

4 St. Vincent (left) and King Princess attended ASCAP’s “I Create Music” Expo at Loews Hollywood Hotel in Los Angeles on May 7. 5 Kacey Musgraves 

performed “High Horse” on Saturday Night Live in New York on May 12. 6 Maren Morris and Keith Urban during the iHeartCountry Festival by AT&T at the 

Frank Erwin Center in Austin on May 5. 7 From left: Billboard vp content Ross Scarano, Lea Michele, Billboard deputy editor, digital Joe Lynch and Billboard 

pride editor Patrick Crowley accepted the GLAAD Media Award for outstanding magazine overall coverage at the Hilton Midtown in New York on May 5.
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EPIC ARTISTS.
ULTIMATE EXPERIENCE.

POWERFUL MUSIC.

POST MALONE
JUNE 22

PARK THEATER

PANIC! AT
THE DISCO

AUGUST 18

T-MOBILE ARENA

KESHA & 
MACKLEMORE
JUNE 9

MANDALAY BAY EVENTS CENTER

CHRIS BROWN
AUGUST 4

T-MOBILE ARENA

LOGIC
JULY 21

PARK THEATER

FALL OUT BOY
SEPTEMBER 28

MGM FRAND GARDEN ARENA



PA R A D I GM  TA LEN T  AG EN C Y
CONGRATULATES OUR 2018

BILLBOARD MUSIC AWARDS 
N OM I N EES

TOP ARTIST

ED SHEER AN

BILLBOARD CHART  
ACHIEVEMENT AWARD

ED SHEER AN

TOP MALE ARTIST

ED SHEER AN

TOP FEMALE ARTIST

HALSEY

TOP DUO/GROUP

COLDPL AY

IMAGINE DR AGONS

TOP BILLBOARD 200 ARTIST

ED SHEER AN

TOP HOT 100 ARTIST

ED SHEER AN

IMAGINE DR AGONS

TOP STREAMING SONGS ARTIST

ED SHEER AN

TOP SONG SALES ARTIST

ED SHEER AN

IMAGINE DR AGONS

TOP RADIO SONGS ARTIST

ED SHEER AN

HALSEY

IMAGINE DR AGONS

TOP SOCIAL ARTIST

SHAWN MENDES

TOP TOURING ARTIST

COLDPL AY

ED SHEER AN

TOP RAP ARTIST

L I L  UZI  VERT

TOP RAP FEMALE ARTIST

BHAD BHABIE*

TOP ROCK ARTIST

IMAGINE DR AGONS

L INKIN PARK #

TOP ROCK TOUR

COLDPL AY

TOP DANCE/ELECTRONIC ARTIST

ODESZA

TOP BILLBOARD 200 ALBUM

ED SHEER AN
÷ (DIVIDE)

TOP SELL ING ALBUM

ED SHEER AN
÷ (DIVIDE)

TOP RAP ALBUM

L I L  UZI  VERT
LUV IS RAGE 2

TOP ROCK ALBUM

IMAGINE DR AGONS
EVOLVE

L INKIN PARK #

ONE MORE LIGHT

TOP DANCE/ELECTRONIC ALBUM

ODESZA
A MOMENT APART

TOP HOT 100 SONG

ED SHEER AN
“SHAPE OF YOU”

TOP STREAMING SONG (AUDIO)

L I L  UZI  VERT
“XO TOUR LLIF3”

TOP STREAMING SONG (VIDEO)

ED SHEER AN
“SHAPE OF YOU”

TOP SELL ING SONG

ED SHEER AN
“PERFECT”

IMAGINE DR AGONS
“BELIEVER”

IMAGINE DR AGONS
“THUNDER”

TOP RADIO SONG

COLDPL AY
“SOMETHING JUST L IKE THIS”

ED SHEER AN
“SHAPE OF YOU”

IMAGINE DR AGONS
“BELIEVER”

TOP COLLABORATION

COLDPL AY
“SOMETHING JUST L IKE THIS”

TOP ROCK SONG

IMAGINE DR AGONS
“BELIEVER”

IMAGINE DR AGONS
“THUNDER”

L INKIN PARK #

FT.  K I IAR A
“HEAVY”

THE  REVIVAL ISTS
“WISH I KNEW YOU”

TOP DANCE/ELECTRONIC SONG

ALESSIA  CAR A

ZEDD
“STAY”

CLEAN BANDIT

FT.  SEAN PAUL

& ANNE-MARIE
“ROCKABYE”

COLDPL AY
“SOMETHING JUST L IKE THIS”

* International Representation 
By Coda Only

# European Representation 
By X-ray Only
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Kyle photographed 

April 30 at 

The Woodstock in 

New York. Check out a 

video where he breaks 

down his background 

at Billboard.com.
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RIGHT NOW
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DIGGING DEEP
On his major-label debut, rapper Kyle finds his  

emotional core in the wake of his viral hit “iSpy”
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K
KYLE WON’T STOP CLOWNING 

himself. In a back room of the 
labyrinthine Atlantic Records oices 
in midtown New York, the 24-year-
old rapper — lanked by a coterie of 
friends playing pingpong and one 
emptying the innards of a Backwoods 
cigar onto a table — shows of his 
“snaggletooth” and demonstrates his 
“white soccer mom” voice. “When 
you roast yourself, it makes everybody 
else comfortable,” he says.

Afability deines Kyle’s music 
as much as his persona. The artist 
(aka SuperDuperKyle, born Kyle 

Thomas Har vey) is sometimes 
lumped in with “bubble-gum trap” — 
think Lil  Yachty, whom he featured 
on his breakthrough surprise hit, 
“iSpy,” which peaked at No. 4 on the 
Billboard Hot 100 in 2017. “iSpy” 
placed him in a new group of MCs as a 
class-clown type: In the song’s video, 
his head is superimposed onto a child 
playing in a sandbox and on a seesaw.

But he’s also a more complex artist 
than the precedent suggests. Before 
he was a radio star, the California 
native straddled trap, jazzy R&B and 
funk for the better part of a decade. 
Following the success of “iSpy” 
and rising single “Playinwitme,” 
featuring Kehlani  (29 million 
on-demand streams since March, 
according to Nielsen Music), he’s 
releasing his major-label debut, 
Light of Mine, on May 18. Along with 
features from Khalid  and Alessia 

Cara, he included gospel group 
Take 6  on the album — which is an 
exercise in self-healing, he says, after 
feeling trapped by his insecurities.

“I wanted to make something 
that didn’t just show me in a perfect 
light,” says Kyle. “I wanted it to 

 “Life started 
throwing heavier 
and heavier shit 
at me. I couldn’t 
carry it anymore.”
 —Kyle

show me in a more broken, hurt 
light and then document the process 
of me overcoming that. That’s the 
theme of the album: being in a dark 
place [and] looking for the light at 
the end of the tunnel.”

In 2016, when Kyle started 
working on Light of Mine, he says 
he “had sacriiced pretty much 
every friend I ever had and all of my 
relationships with family because 
I was never home.” In February of 
that year, he kicked of a whirlwind 
U.S. tour with Hoodie Allen  and 
blackbear, but was coming up 
on a decade of rapping without a 
breakthrough moment. “This music 
career was taking forever to happen. 
Life started throwing heavier and 
heavier shit at me. I couldn’t carry it 
anymore.” He realized he had two 
options: either wallow in sadness 
or ight for self-love. “That’s what I 
faced — losing that relationship I had 
with myself and love you have for 
yourself. If you can’t love yourself, 
you can’t love other people.”

He addresses it on his album 
intro — “I nearly had a mental 
breakdown and eight months later 
I had a hit/I guess life is like a box 
of chocolates/You never know what 
you inna get” — and throughout 

His older brother, an MC who 
went by U.G.L .Y.  (U Gotta Love 

Yourself), was a hip-hop presence 
in his life. “His shit was all about 
being turnt the fuck up, getting girls 
and getting drunk,” says Kyle, whose 
music was far more lighthearted. He 
soon started posting freestyles over 
beats from Drake  and Lil  Wayne 
on YouTube, and released his irst 
mixtape, Beautiful Loser, on Indie-Pop 
in August 2013. After “iSpy” in 2017, 
he found himself opening dates for 
Chance the Rapper  and G-Eazy.

Chance returned the favor at 
Coachella in April, coming out as a 
surprise guest during Kyle’s afternoon 
set. He plans on touring with Logic 
this summer, and will star in Netlix’s 
coming-of-age ilm The After Party 
this fall, co-starring French Montana 
and Wiz Khalifa. Now, he says, “I 
don’t mind the slow grind, because 
you get to take it all in a little more. If 
this shit popped overnight, you’d take 
it for granted. It creeps up on you how 
amazing things are going.” 

the project, he touches on topics 
like anxiety and alienation. But he 
stays true to form musically, with 
dreamy production from M-Phazes 
(Eminem) and Ayo  (Cardi B).

Born in Northridge, Calif., 
Kyle started rapping at 13 and 
recorded his irst mixtape in his 
grandmother’s living room, under 
the name K.i.D. Between middle 
school and high school, he moved 
with his family out of the Valley, 
from a mostly black and Mexican 
environment to an all-white high 
school in Ventura. At home, growing 
up biracial — his mother white, his 
father black — was a simple fact of 
life. “It was funny,” he recalls. “My 
mom was driving a car full of three 
black kids screaming Incubus.” But 
he faced diiculty at school. “At some 
point, I had to ignore what people 
thought of me,” he says. “I had to 
be my own biggest fan from an early 
age. Once I learned that, it was like a 
superpower. That was the armor that 
got me through high school.”

How did “This Is 

America” come about?

[Gambino] reached 

out to my people. He 

needed my words. [My 

manager] was like, 

“Childish Gambino 

wants your vocals.” 

[They] made it 

seem like an organ 

[donation]. That beat 

was so motherfucking 

hard, and that’s 

all that was. As 

soon as I heard 

that motherfucker, 

I was like, “Man, I 

ain’t going to lie, 

I want to rap on his 

motherfucker.” But 

then I was like, “I’m 

just going to do what 

they say,” because I 

said I was going to 

record [ad-libs]. I 

said I was going to 

keep it simple. I had 

other music to get 

back to anyway.

What was your reaction 

to the video?

The video is real-

deal lit. When I first 

heard it, I saw the 

video [at the same 

time]. Soon as he 

started hitting the 

dance, I was like, 

“Oh, word!” I didn’t 

know he knew how to 

dance like that.

How would you rate 

his “Shoot” dance?

Nobody can get a 10. 

He’ll get a 9. Only me 

gets the 10.

What was your favorite 

part of the video?

When he shot the 

dude in the head and 

then he had the choir 

singing, that shit 

was so live! That 

shit is America. 

Motherfuckers are 

dying every day.

 —CARL LAMARRE

BAC KSTO RY

Kyle (left) onstage 

with Chance 

the Rapper at 

Coachella on 

April 13.

BlocBoy JB

3 4  B I L L B O A R D   |   M A Y  1 9 ,  2 0 1 8

Released on May 5 to coincide with Childish Gambino (aka 

Donald Glover) performing on and hosting Saturday Night 

Live, “This Is America” became Gambino’s first No. 1 on 

the Billboard Hot 100, debuting atop the chart after less 

than a week of tracking. With provocative lyrics and a 

video that depicts a host of racially charged issues facing 

the country — protests, police brutality and gun violence 

— “America” also includes a slew of other MCs contributing 

vocal ad-libs: Young Thug, Quavo, 21 Savage, 

Slim Jxmmi of Rae Sremmurd and BlocBoy JB, 

whose contributions to the video include 

Gambino doing his “Shoot” dance, popularized 

in his “Look Alive” clip featuring Drake, 

which hit No. 5 on the Hot 100. BlocBoy weighs 

in on one of the year’s most jolting hits.

Gambino (second from left) 

does the “Shoot” dance in 

“This Is America.”

B LO C B OY   J B  O N  B O O S T I N G  

C H I L D I S H  G A M B I N O ’ S  S U R P R I S E  N O.   1
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Drake, “Nice for What”

The track has already posted four weeks 

atop the Hot 100 and has been the top 

streaming song in the United States for 

four out of five weeks, adding to Drake’s 

titanic 2018. He’s the only one on this list 

to have scored a Song of the Summer, 

with “One Dance” in 2016, and with new 

album Scorpion due in June, he has laid 

down the gauntlet to rule again.

Ariana Grande, “No Tears Lef t to Cry”

Grande’s comeback hit, “No Tears Left to 

Cry,” blasted onto the Hot 100 at No. 3, 

marking her ninth top 10 and tying her 

career-best Hot 100 debut alongside 

2018 SHOWDOWN
The annual Song of the Summer chart tracks the 20 biggest hits on 

the Billboard Hot 100 — based on airplay, streams and digital sales 

— in a race that spans Memorial Day to Labor Day. Despite D ra ke ’s 

“Nice for What” losing its No. 1 spot to Ch i ld i s h Ga m bi no ’s “This Is 

America” on the May 19 chart, “Nice” remains a contender among 

other standouts — and some dark horses.

B Y  T R E V O R  A N D E R S O N

WHAT ELSE?
A handful of coming albums 

may pack last-minute songs to 

rule after Memorial Day

BTS, LOVE YOURSELF: TEAR 

(MAY 19)

KANYE WEST, TBA (JUNE 1)

CHRISTINA AGUILERA, LIBERATION 

(JUNE 15)

NICKI MINAJ, QUEEN (JUNE 15)

TROYE SIVAN, BLOOM (AUGUST)

The K-pop superstars’ “MIC Drop” 

hit No. 4 on Billboard’s Digital 

Song Sales chart last December, 

priming BTS for continued global 

success in 2018. The act begins a 

world tour in August, including 

six North American dates.

West had a Song of the Summer 

contender with his 2009 feature 

on Keri Hilson’s “Knock You 

Down,” and in 2011 after 

guesting on Katy Perry’s 

remixed “E.T.” Though reactions 

to “Lift Yourself” and “Ye vs. 

the People” were lukewarm, 

Yeezy is one for surprises.

The pop icon last had a Song 

of the Summer winner in 1999, 

with her self-titled debut’s 

single “Genie in a Bottle.” 

The hip-hop-influenced new 

track “Accelerate” teases an 

unexpected direction that could 

put her back on top.

With still-growing singles 

“Barbie Tingz” and “Chun-Li,” 

Minaj has a shot, especially 

since she nearly hit the top 

twice: in 2011 with “Super Bass,” 

and in 2012 with “Starships.”

Though he has yet to release 

a contender, Sivan proved his 

potential with 2018 single “My 

My My!” hitting No. 80 on the 

Billboard Hot 100 and No. 24 on 

Mainstream Top 40. —LYNDSEY HAVENS

“Problem,” which spent 16 weeks in the 

top 10 of the chart. The Max Martin-

produced “No Tears” also debuted at 

No. 1 on Digital Song Sales and No. 5 on 

Streaming Songs.

Shawn Mendes , “In My Blood”

The song dropped following its debut at 

No. 22 on the Hot 100, but it’s rising again, 

36-27, in its eighth week. The radio-

approved Mendes (with three top 10 

titles on Radio Songs preceding “Blood”) 

continues to find a warm reception on 

airwaves as “Blood” moves 16-14. And 

with a new self-titled LP coming May 25, 

its trajectory could accelerate.

HOW AN ELVIS COVER BECAME A ’90s SMASH

S U M M E R  R E W I N D

The summer of 1993 was dominated by UB40 ’s pop-

reggae cover of the 1961 Elvis Presley single “Can’t 

Help Falling in Love,” the band’s 

second hit after its version of 

Neil  Diamond ’s “Red Red 

Wine” topped the charts. 

Frontman Ali Campbell 

(currently touring with UB40 

Featuring Ali  Campbell, 

Astro and Mickey Virtue , 

one of two splinter groups 

formed after the original band 

broke up in 2008) reflects on the 

track 25 years later.

“It doesn’t seem like 

25 years ago. We were 

originally asked to do ‘Can’t 

Help Falling in Love’ for a 

film called Honeymoon in 

Vegas. I knew [the song] 

but it wasn’t a favorite. 

We were quite surprised 

that it worked in a reggae 

style. We did two demos 

because the first time, I did 

the drumbeat, as I did with 

lots of our demos because 

we could never find a 

drummer. Virgin [Records] 

loved it. Then Jimmy Lynn , 

our drummer, came in. He 

changed the drumbeat, and 

we sent it in and they didn’t 

like it. They sent it back 

and said, ‘[Use] the original 

drumbeat and do it again.’ 

It was a mix of the two. We 

submitted our cover, but 

they used Bono ’s version 

instead — he was also asked 

to do a cover. [His] was kind 

of a dud, and a year later, a 

guy that was making [the 

1993 movie] Sliver asked if 

he could use our [retitled] 

‘(I Can’t Help) Falling in 

Love With You’ and we 

said yes. It was a massive, 

massive hit for us all over 

the world. [The LP that song 

was on] was our biggest-

selling album, which was 

self-penned apart from 

that track. It sold 10 million 

copies in America alone.”

 —ROB LEDONNE

From left: 

Campbell, Astro 

and Virtue.

SONG  OF THE SUMMER

Calvin Harris & Dua Lipa, “One Kiss”

A dark horse, given its modest No. 62 

debut on the Hot 100, but don’t count it 

out. The tune sails 61-49 in its fifth week, 

and has promising gains in all three 

chart metrics: up 8 percent in streaming, 

14 percent in sales and 15 percent in radio.

Cardi B featuring Bad Bunny & 

 J  Balvin,  “I  Like It”

Though not an official single (yet), “I  

Like It” debuted at No. 8 on the Hot 100 

due to massive streaming after Cardi’s 

Invasion of Privacy dropped in April. The 

tune is No. 10 on Streaming Songs, and  

a rumored video suggests that “Like” 

could be Cardi’s summertime single.

Ella Mai,  “Boo’d Up”

The breezy DJ Mustard-helmed track — 

Mai’s first Hot 100 hit — rockets 37-17 

on the current chart, pushed by a 40-17 

explosion on the Streaming Songs tally. 

The newcomer’s breakthrough hit has 

support from radio, too, as it holds at  

No. 4 on R&B/Hip-Hop Airplay, behind 

three Drake hits: “Nice for What,” “God’s 

Plan” and a featured turn on BlocBoy JB ’s 

“Look Alive.” 
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  4   Ozuna featuring Cardi B, 
“La Modela”

This ’90s-inspired video was filmed 

in Jamaica during “one hell of a day” a 

month before its release in December 

2017. For the last scene, Gomes tried to 

convince Ozuna to hold a flare over his 

head, but “he was very scared to burn his 

hair like Michael Jackson in that Pepsi 

commercial” from 1984. Thankfully, 

Cardi B came to the rescue. “She 

overheard us and said, ‘Fuck it, I’ll do 

it!’ ” She grabbed the flare, held it up and 

the shoot was over. The video has since 

gotten 202 million views. 
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‘  I  WAS IN A 

DARK PL ACE’
After the release of her 2014 album, Sheezus, 

Lily Allen entered a turbulent period in her 

personal life. In 2015, she split from her ex, 

and they divorced in 2016, the same year 

that a stalker broke into her London home. 

(He was sentenced to indefinite treatment 

and given a restraining order.) The British 

singer, 33, who has two daughters, now 5 

and 6, “disconnected from a lot of friends and 

family” following the incident, channeling her 

emotions into the new electro-grime tracks on 

No Shame, out June 8 on Parlophone. It’s not, 

she says, a breakup record but a “breakdown 

album” — one that taught her to trust herself 

and not take anything too seriously.

Q & A

I
n the four years since he made his first music video, 

Nuno Gomes , 30, has lensed a staggering 145 more, 

collectively earning 5 billion-plus views on YouTube. 

The Venezuelan director attended Escuela de Cine y 

Televisión de Venezuela in Caracas and by 22 launched 

his own company, Compostela Films & Art. At 24, he was 

shooting TV commercials for HBO and Coca-Cola, but 

sought more artistic freedom and began directing music 

videos for local acts in Venezuela. Known for crafting 

elaborate storylines and hyper-romantic scenarios, Gomes, 

now based in Miami, has become a go-to for Latin artists 

from Ozuna to Daddy Yankee — and helped the genre reach 

a wider global audience. He explains four of his standout 

visuals.

B Y  M U R I  A S S U N Ç Ã O

Latin’s Music 
Video Master

B E H I N D  T H E  S C E N E S

  1    Chino Y Nacho featuring 
Daddy Yankee, “Andas en 
Mi Cabeza”

Gomes’ celebration of old-school 

romance was filmed over five days in 

Miami and Caracas during February 

2016. The video, which premiered in 

April 2016 and now has over 1.2 billion 

YouTube views, features couples and their 

“crazy marriage proposals.” One of them 

feels personal: Gomes cast his girlfriend 

and best friend to portray a couple getting 

engaged on a beach. “Everybody said, ‘Oh, 

man, you are sick — you [showed] your 

friend kissing your girlfriend!’ ”

  2    Cali  y El  Dandee featuring 
Shaggy, “Lumbra”

In October 2016, Mexico’s government 

hired Gomes to shoot a tourism video. 

Inspired by the Julia Roberts movie 

Runaway Bride, he showed a woman 

fleeing her wedding for a road trip with 

a stranger; the main scene was shot in 

Guadalajara. The clip, which hit YouTube 

in January 2017 and has 73.8 million 

views, was especially gratifying: It was 

his biggest budget to date and featured a 

childhood idol. “I grew up watching videos 

with Shaggy ,” says Gomes. “Directing 

him was a dream come true.”

  3    Natti  Natasha featuring 
Ozuna, “Criminal”

A day before Gomes started shooting at 

a recently deactivated prison in Puerto 

Rico in April 2017, an electrical storm 

hit the island and almost ruined his 

plans. “It was the worst filming day I’ve 

ever had in my career,” he recalls. “It was 

raining all day long, 

the trucks got 

stuck in the mud, 

the wardrobe got 

all wet.” But in the 

end, the video — 

which was inspired 

by Lady Gaga ’s 

own jail-themed 

clip for 2010’s 

“Telephone” that 

featured Beyoncé 

— reached 1 billion 

YouTube views within 

five months of its 

release last August.

Gomes’ first job was working as a production assistant at age 17.

 3 

What was the biggest change 

for you while recording this 

album?

I was forced to look at everything 

around me after the last album 

campaign. I wanted to create my 

own space where I didn’t have 

to work with time constraints. I 

feel like everything was rushed 

last time. With previous records, 

I’ve always delivered scores to 

the label, and this time around, I 

just gave them the whole album 

when it was finished. I didn’t 

listen to anybody except myself.

What inspired the lead single, 

“Trigger Bang”?

It’s half about [my partying 

days] and half about people 

themselves being a trigger — 

because of breaking up with 

my husband, and also I had a 

stalker. I was in a dark place; I 

didn’t really have anything else 

to talk about except for my own 

shit, and I didn’t want to bother 

[my friends and family. I felt 

forced] to act like nothing was 

wrong, and that was the issue, 

because there was a lot wrong. I 

had to confront it. Having trivial 

conversations about things that 

are quite intense and deep — 

that in itself is triggering for me.

How aware are your daughters 

of your fame?

They’re just figuring it out 

now. They [saw] me do a TV 

taping yesterday, and it was 

the first time they’ve seen me 

onstage. That blew their minds. 

[Recently] we went to lunch 

and there was a paparazzi 

photographer, and my oldest 

was like, “Who’s that?” And I 

was like, “It’s a photographer. 
Allen

 1 
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Despite releasing only a single album — 

1994’s Grace, featuring his classic cover 

of Leonard Cohen’s “Hallelujah” — before 

his death from drowning in 1997, Jeff 

Buckley is remembered as a key voice of 

that decade. The son of an artist (Jeff 

was 8 when his singer-songwriter dad, Tim, 

known for folk experimentation, died of a 

heroin overdose), Buckley first captivated 

crowds at a coffee shop in New York’s East 

Village in 1993. “Great artists have that 

‘it’ factor,” says Buckley’s longtime 

manager, Dave Lory, who ushered the singer 

from obscurity to global prominence. “They 

can walk into a room and light it up without 

meaning to. Jeff had this five-octave 

range, a James Dean look, the personality — 

and a lot of pain.”

Lory opens up for the first time about his 

client in his new book, Jeff Buckley: From 

Hallelujah to the Last Goodbye. Waiting 

to talk about Buckley, with 

whom he shared a close bond, 

was “about not wanting to 

relive everything,” says 

Lory, who admits that 

listening to his music is 

raw to this day. “I turned 

down everything because it 

didn’t seem like the right platform, but I 

knew the day would come.” In the book, to be 

published May 29 by Post Hill Press, Lory 

writes of a conflicted artist who never 

craved the success he achieved. “He treated 

everybody with respect and kindness and was 

giving of his time. The problem was, people 

expected a lot out of him and he couldn’t 

give it as he was becoming popular.”

Lory’s remembrance of Buckley’s rise is 

as much a tale of the singer-songwriter’s 

life as it is about the relationship 

between artist and manager. “People don’t 

really get a chance to be a fly on the wall 

to realize what people go through day in and 

day out,” says Lory. It’s also a reminder 

that Buckley became a sensation when pop-

punk and grunge were prominent, and his 

raw, acoustic sound was an outlier. “He was 

so different than what was popular at the 

time,” says Lory.

Twenty-one years ago in May, Lory got a 

call saying that Buckley had gone missing 

after getting swept up in the currents of 

the Mississippi River. Contrary to rumor, 

Buckley — who was in the midst of recording 

his highly anticipated second album — was 

sober at the time he drowned. But his legacy 

remains: “It was incredible how he could 

make 100,000 people feel like [they’re at] 

an intimate venue,” says Lory. “There’s 

only one Jeff Buckley.” —ROB LEDONNE

Lory

M.I.A., Arular (2005)

“When I was growing up, M.I.A. was the coolest 

person. She took from sound system culture and all 

the influences I was into growing up, like drum and 

bass, jungle and raga — you know, more electronic, 

house-y stuff as well. She got it right.”

Solange, A Seat at the Table (2016)

“Before I started this record, I listened to the 

Solange album quite a lot. Before I heard it, I saw 

the artwork online and I was surprised by the way 

all the track listings went together — I felt like 

I was on a journey when I was listening to that.”

SZA, Ctrl (2017)

“Favorite album from last year. I just love 

her and how unapologetic and direct she is, 

and how amazing her voice is and how amazing 

the production is... I mean, everything. It’s a 

great record.”

IN LILY’S ROTATION
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He wants to take a picture to 

put in the newspapers.” And she 

said, “Oh, cool!” And I was like, 

“No, it’s not cool.” We’re trying 

to have lunch, and she’s just like, 

“I want to be in the newspaper!” 

It’s sweet. It reminded me not to 

be so serious about it.

What did the process of 

making this album do for you?

Me and my husband share 

custody, so if he has the 

kids, that’s when I go to my 

studio [in London]. [Singing] 

is like physical therapy a lot 

of the time. I find it difficult 

to articulate how I’m feeling 

about things, but I do find it 

easy [to communicate through] 

the medium of music. It’s 

cathartic. I’m happy [now] — 

I’m enjoying myself.

 —KRISTEN YOONSOO KIM

JEFF BUCKLEY ’ S 
‘ L AST GOODBYE’

B O O KS H E L F

 2 

 4 
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CHART
BREAKER
DISCOVERING NEW TALENT SINCE 1894(!)

Bird photographed 

May 7 at Dean Street 

Studios in Brooklyn. 

Go to Billboard.com 

to watch a video 

with more on Bird’s 

background.

No.3
on Billboard’s  

Triple A chart

JADE BIRD
The South Wales singer has forged 

an unlikely path to Americana

By Tatiana Cirisano 

Photographed by Samantha Casolari

Raised to rave

Growing up, Jade Bird’s family moved 

often because her father was in the 

British military, and she remembers her 

EDM-loving parents blasting Aphex 

Twin and The Chemical Brothers on 

car rides. “The music was so loud, it 

[would vibrate] the whole driveway,” 

she says. But after settling in South 

Wales in her teens, she picked up a 

guitar, discovered The Civil  Wars and 

Johnny Cash, and the “fighting spirit” of 

Americana became her unlikely muse.

Searching for the words

Bird, 20, jokes that all songs fit four 

themes: “I hate you, I love you, go 

away [or] come back.” So she keeps 

her work fresh by reading constantly 

on tour (Patti  Smith ’s Just Kids is her 

“holy Bible”) and scavenging for lyrics 

in conversation. “I [left] an airport and 

someone said, ‘You always bring the 

rain,’ so I wrote a song called [that].”

Hitting the jackpot

“I’ve never had an audience I couldn’t 

relate to,” says Bird, who at 16 would 

sing her own music at London blues 

pubs between sets by “big, burly guys.” 

She shouts out her favorite venue — a 

rustic Ferdinand Street haunt — on 

breakthrough hit “Lottery,” the folksy 

single from her upcoming debut 

album, which will follow Something 

American. That EP arrived in July 

2017 after Bird signed with Glassnote 

Records at South by Southwest, where 

she had performed that March.

Free as a Bird

Don’t slap the “country” label on Bird. 

Her music is “a fusion of stuff that I 

love,” she says — “that’s what you get by 

writing your own material.” She feels a 

connection to genre-blending alt acts 

Phoebe Bridgers and Cherr y Glazerr 

but can cater to fans of practically 

anything: “If there’s a country audience 

or a pop audience, I’m there.” 

4 0  B I L L B O A R D   |   M A Y  1 9 ,  2 0 1 8



T W O  D O C U M E N T A R I E S  O U T  N O W



E VE NTS &  HAPPE NINGS

APRIL 23 - 26  |  THE VENETIAN, LAS VEGAS

Billboard’s annual Latin Music Week, held for the first time in 2018 
in Las Vegas at The Venetian from April 23-26, brought together 
the Latin music community for a week filled with in-depth panel 

conversations, superstar appearances, networking cocktail 
receptions and the best in live Latin music. From the opening-night 

reception and all-star panel discussions featuring Pitbull and 
Maluma to the green-room activations and engagements, Latin 

Music Week content was streamed more than 1.4 million times on 
Facebook and generated more than 30.5 million social media 

impressions and 4.7 million-plus visits to Billboard.com. Billboard 
would like to thank its sponsors for another incredible week 

celebrating the Latin music community.

1

3

2

65

4

1 Becky G strikes a pose with American Airlines team 

members in the backstage VIP area. Almost 20 team 

members were invited to recognize their incredible 

compassion and hard work for volunteering for 

multiple disaster relief efforts in Latin America. 2 Pitbull 

during the “Mr. Global Independence” conversation. 3 

Nielsen Music senior vp analytics and client 

development David Bakula during the “State of the 

Latin Music Market” presentation. 4 Buchanan’s gifted 

top musical talent in the artist lounge. 5 Nielsen Music 

provided insights into the Latin music market during 

the conference’s official coffee break. 6 Steve Aoki 

hung out in the green room prior to joining the 

“Producing for the Global Market” discussion.



10

9
8

7

1312 14

11

7 Buchanan’s kicked off the week as the presenting 
partner of the official opening ceremony, the 
Billboard Latin Music Week Poolside Party. 8 Latin 
music’s biggest rock band, Maná, sat down for the 
official “Rock Star Q&A.” 9 J. Alvarez during the 
“Monetizing Around the World” conversation.  
10 Luis Silberwasser (Telemundo), Carla Gonzalez 
Vargas (MGM’s Gato Grande Productions), Diego 
Boneta and Jorge Bernal (Telemundo) discussed 
Telemundo’s new series, Luis Miguel La Serie. 11 With 
service to 85 cities and a growing global network, 
American Airlines is proud to have more flights to 
Latin America than any other airline. 12 Latin music 
sensation Ozuna participated in the “New Starmakers” 
panel before hitting the stage at the Billboard Latin 
Music Awards with Cardi B. 13 Justin Quiles and DJ 
IAMCHINO participated in BMI’s “How I Wrote That 
Song” panel during Billboard Latin Music Week.  
14 Maluma signed his Billboard Latin cover before 
participating in “The New Latin Superstar” panel. 



Clockwise from left: Jackson’s dancers Whyley Yoshimura, 

Allison Buczkowski, Guero Charles, Alexandra Carson, 

Jackson, Mishay Petronelli, James Collins, Denzel Chisolm and 

Dominique Battiste photographed May 9 at Milk Studios in Los 

Angeles. Styling by Robért Behar. Jackson wears a Lalita tank 

top, Dope Tavio pants, Haider Ackermann boots and Le Vian 

and Borgioni bangles. All dancers wear looks by Dope Tavio. 

Yoshimura wears Blake Hyland shorts. Carson wears a Blake 

Hyland vest and Ludovica Martire Made in Pain harness.

‘I KNEW I HAD 

SOMETHING TO SAY’
In a roller-coaster year for music — and the world — the Billboard Music Awards, 

airing live May 20 on NBC, are meeting the mood with an outspoken new host,  
Kelly Clarkson, as well as expectation-upending nominees from Post Malone to Zedd 

and Maren Morris. Here, the Icon Award honoree, Janet Jackson, takes a deep dive 
into her trailblazing history as she prepares for major performances and a new album

BY DAVID RITZ | PHOTOGRAPHED BY MILLER MOBLEY

BILLBOARD

MUSIC AWARDS
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JANET JACKSON REMAINS THE SAME, IN 

many ways, as when we irst met 29 
years ago, while she was shooting the 
“Rhythm Nation” video at a power plant 
in Pasadena, Calif. She was 23. For hours, 
I watched her perfect the paramilitary 
moves of a thrilling dance exhorting the 
world to break the color line. She was 
ierce. At the end of the day, I was invited 
into her trailer, where she had changed 
from a take-charge black uniform to 
oversize jeans and loose white T-shirt. 
Here, she was hardly ierce at all. Instead, 
she was reticent, even timid. She was so 
soft-spoken that I had to lean in to make 
out her words. She was uncomfortable 
speaking to a stranger and, with elaborate 
politeness, made it clear that the shorter 
the interview, the better.

This was three years after the 
massive success of 1986’s Control 
— her irst Billboard 200 No. 1, now 
certiied ive-times platinum by the 
RIAA — and I expected at least a little 
self-satisfaction or swagger. There was 
none. Her success almost seemed like 
a source of embarrassment. Speaking 
about her private life and professional 
accomplishments was obviously painful. So 
instead, we talked about music — by other 
people. Joni Mitchell, Sade, Nina Simone. 
She glowed at the mention of Marvin Gaye, 
whom she called “our John Lennon.”

As Jackson slowly revealed the 
seriousness of her artistic vision for Janet 
Jackson’s Rhythm Nation 1814 and its 
precedent in work like Stevie Wonder’s 
Songs in the Key of Life, her ambition 
became obvious. In her whisper-quiet 
way, she articulated the grandeur of her 
artistic dreams. Her conidence, deep 
and steely strong, was wrapped in a 
remarkable sweetness.

Nearly three decades later, having just 
turned 52, her passions are unchanged: 
pursuing grand artistic endeavors 
while protecting her privacy. Her self-
efacing demeanor — still sweet, still 
barely audible — deies even a hint of 
braggadocio, in spite of the achievements 
that have earned her the Icon Award at the 
2018 Billboard Music Awards (BBMAs): 
No. 1 albums in four consecutive decades; 
roughly 32 million albums sold in the 
United States, according to a Billboard 

estimate (based on RIAA certiications, 
Nielsen Music data and archival reports); 
40 hits on the Billboard Hot 100, 
including 10 No. 1s; and on and on. Yet for 
all the consistencies of character, the Janet 
I’ve encountered recently is undoubtedly 
changed, in large part because she’s now 
a mom.

Our recent 
discussions begin 
in December 
2017 in her 
spacious Midtown 
Manhattan 
apartment. Before 
we start talking, she 
tenderly bathes, 
powders and eases 
her 1-year-old 
son, Eissa, into a 
peaceful slumber. 
(Jackson married Eissa’s father, the Qatari 
businessman Wissam Al Mana, in 2012, 
and the two separated in early 2017.) 
Wildly in love with the child asleep in 
the next room, she’s now freer with her 
feelings. She laughs more frequently and 
with greater abandon. And although the 
artistic ambition I sensed when we met 
decades earlier is intact, there’s now an 
eagerness to relect on that ambition.

parenting-versus-career conundrum, 
doing both with grace. She and I pick up 
where we left of in New York, digging 
into her music and the history swirling 
around it. Using characteristically precise, 
thoughtful language, she puts her legacy 
in a context of collaboration and the 

steady conquering 
of her own struggles 
with self-conidence.

Eleven studio 

albums: six in the 

20th century, five 

in the 21st and all 

beginning at age 

16. Let’s go back to 

the very beginning, 

when your first two 

records — 1982’s 

Janet Jackson  and 

1984’s Dream Street  — were released.

Excitement was in the air. Music was always 
my heart, and now I was getting to sing my 
heart out. The songs were good, but they 
weren’t me. [She only began co-writing 
most of her songs on Control.] That was a 
little confusing. I knew I had something 
to say, I knew I had to assert myself. I also 
knew I had to go through the painful process 
of what my brothers had gone through. I 
had to thank my father for his help and then 
move on. I had to assert myself.

And take control.

Control was undoubtedly the break-
through. But I think the concept is 
sometimes misunderstood. I’m a believer. 
I know that God has absolute control. I’ve 
never wavered in that belief. I don’t mean 
I don’t get controlling — most artists do. 
But I also know that turning myself into a 
control freak goes against my character. 
I’m much more a collaborator than a 
controller. So I saw control, even as a 
20-year-old, in modest and limited ways. 
For example, I agreed to be produced by 
Jimmy Jam and Terry Lewis. That was 
critical because they were not controlling. 
They let me be me. They encouraged me 
to tell my story, express my attitudes and 
step forward with my convictions. They 
encouraged me to write. I also had the 
control to select choreographers and video 
directors who could channel — and help 
me shape — my own dance moves, turning 
them into visual poetry. I didn’t control 
those wonderfully creative people, and 
they didn’t control me. It was more about 
molding fruitful partnerships. And based 
on those partnerships and the success 
of Control, I could move on and assert 
myself even more boldly.

Can we pause a second to listen to the 

title track to Rhythm Nation  together?

Sure. (Closes her eyes.) I remember after 
doing the rough demo, I had a vision for the 

Jackson in the 

studio, 1983.

I meet Jackson again in May, in the living 
room of her hotel suite in Malibu, Calif. 
It’s an overcast morning, the sea and sky a 
blur of gloomy gray, but Jackson, dressed in 
simple black sweats, is upbeat. Her hair is 
gathered in a tight bun above her head. No 
makeup, no jewelry. “Once a tomboy,” she 
says, “always a tomboy.” She’s svelte, the 
result of readying herself for the latest leg of 
her State of the World Tour, a summer run 
that includes sets at the Essence, Panorama 
and Outside Lands festivals, as well as her 
performance at the BBMAs.

Despite the hectic sprint to rehearse for 
the shows while recording new songs for 
an as-yet-unannounced release, Jackson 
appears to have resolved that pernicious 

 “Music drowns 
out those 
voices that 
say I’m not 
enough.”
 —JACKSON
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Jackson wears a Dope 

Tavio sweater dress, 

Wolford tights, Riccardo 

Tisci x Nike sneakers 

and Le Vian and 

Borgioni bangles.
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video. I was determined 
to create a longform 
version because I 
believed the song 
merited it. I asked Gil 
Friesen, my A&R man 
at A&M, if I could drive 
him through the hills of 
Malibu in my Jeep and 
play him the song. The 
top was down, the wind 
blowing, the sun blazing 
and the music blasting.

“It’s great,” said 
Gil, “but you’re really 
talking about an expensive shoot. It’ll 
cost a fortune. I’m not sure we have the 
budget.” I cranked up the volume and 
played it again. When Gil asked to hear it a 
third time, I knew he’d agree [to the shoot].

May Gil [who died in 2012] rest in 
peace. He was a music-loving man who 
also saw I needed to sing about issues 
that were important to me — like racism. 
He understood my need to protest. I was 
truly fortunate that my early mentors — 
especially label owners Herb Alpert and 
Jerry Moss — were completely artist-
oriented. They not only allowed me to go 
my own way, they urged me to do so.

The general notion is that as Marvin 

Gaye went from What’s Going On  to 

THE HITS: AN ABRIDGED HISTORY

Above, from left: Jackson siblings Rebbie, Janet and 

LaToya with Michael as he accepted the best male pop 

vocal Grammy Award in 1984. Right: Michael and Janet 

in the “Scream” video, 1995.

With over 100 total No. 1s — making for more than 300 weeks spent 
leading various Billboard charts — Jackson has almost too many 
smashes to tally. So we narrowed it down to her 10 songs and seven 
albums that have topped the Hot 100 and Billboard 200, respectively

have gone on the record. 
Maybe I just wasn’t willing 
to do a cover because of my 
eagerness to hone my craft 
as a writer.

I have other powerful 
memories about janet. — 
how honored and moved I 
was to have the great opera 
diva Kathleen Battle sing 
with me on “This Time.” 
That was something of an 
innovation. In contrast, 
it was great to include 
Chuck D’s rap on “New 

Agenda.” I didn’t want this album to 
ignore serious issues. I was heavy into 
the work of Maya Angelou when, late one 
night and unable to sleep, I wrote that 
song’s lines: “Because of my gender, I’ve 
heard no too many times/Because of my 
race, I’ve heard no too many times/But 
with every no I grow in strength/That’s 
why as an African-American woman, I 
stand tall with pride.” Those lines live in 
my mind. They’re something of a mantra.

Talking about pride — early on, you 

were embraced by the gay pride 

movement.

It’s a loving, all-embracing community 
that has always inspired me. I don’t often 
listen to my own work, but when I go back 
to [1997’s] Velvet Rope, I put on “Together 
Again” and remember the friends I lost to 
AIDS. It was important to me to honor them 
not mournfully but joyously in a celebratory 
song. Their spirit did so much to bolster 
mine. Sometimes when people talk about 
Velvet Rope, they call it my edgiest or sexiest 
record. Yet the heart of the record is not 
about sex at all. It’s about how, in deiance 
of death, we will all be “together again.” It’s 
an anthem to undying love.

The other highlight of Velvet Rope was 
working with Q-Tip, another master. I had 
long loved A Tribe Called Quest. Then, 
on “Got Til It’s Gone,” when we were 
able to combine Tip with the sublime Joni 
Mitchell, I was in heaven.

Tell me about singing with Luther 

Vandross. Your duet, “The Best Things 

in Life Are Free,” was included in your 

retrospective album Design of a 

Decade: 1986-1996.

Total treat. Luther’s place in the pantheon 
of soul crooners is secure. You have to go 
back to Sam Cooke to ind a singer with 
Luther’s sensitivity and inesse. I adore 
his voice. Such lexibility. Perfect pitch. 
Perfect enunciation. A singer’s singer. 
I was also glad to do a dance song, and 
Luther was gracious enough to adapt to 
my rhythmic style. Because of his genius, 
it came of perfectly. Trends will come 
and go, but Luther’s artistry will endure 
forever.

Let’s Get It On, you went from Rhythm 

Nation  to 1993’s janet.

Janet. had a deeply sensual edge because 
that’s what I was going through in my life. 
I was discovering freedom in physical 
 pleasure and loved writing about sexuality. 
I tried to do it subtly and tastefully, but I 
also wanted to push the boundaries a bit.

I have an unreleased track from that 

period that underlines your point. I 

want to play you your version of Sylvia 

Robinson’s “Pillow Talk” that never 

made the record.

(Smiles as the song plays.) Not sure what I 
was thinking when I excluded it. Now that 
I’m hearing it for the irst time in years, 
maybe I made a mistake. Maybe it should 

Oct. 11

“When I 

Think of You” 

Two weeks

June 5

janet.

Six weeks

Six-times 

platinum

Oct. 7

“Miss You 

Much” 

Four weeks 

Platinum

Oct. 25

The Velvet 

Rope 

One week 

Three-times 

platinum

Oct. 28

Janet Jackson’s 

Rhythm Nation 

1814

 Four weeks 

Six-times 

platinum

March 3

“Escapade” 

Three weeks

May 12

All for You 

One week 

Two-times 

platinum

July 5

Control

Two weeks at 

No. 1

Five-times 

platinum

Oct. 27

“Black Cat” 

One week 

 Gold

March 15

Discipline

One week

April 14

“All for You” 

Seven weeks

May 15

“That’s the Way 

Love Goes”

Eight weeks 

Platinum

Oct. 24

Unbreakable

One week

Aug. 26

“Doesn’t 

Really 

Matter” 

Three weeks 

Gold

Dec. 11

“Again” 

Two weeks 

Platinum

Jan. 31

“Together 

Again” 

Two weeks

Gold

Jan. 19

“Love Will 

Never Do 

(Without You)” 

One week

Gold
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Jackson wears a 

Haider Ackermann 

tank, pants, jacket and 

boots, and Le Vian and 

Borgioni bangles. 

The 21st century starts off with two 

albums — 2001’s All for You and 2004’s 

Damita Jo — where it feels like you’ve 

made a conscious decision to lighten up.

I did. I felt like I was taking myself a little 
too seriously. Art is serious stuf, but when 
an artist — or least an artist like me — 
loses her sense of humor or her feeling for 
pure fun, something goes missing. Every 
once in a great while, I have to go back 
and bring out that little girl inside of me 
who can simply blow of steam and try to 
spread joy. As someone who has battled 
depression, that’s not only important, it’s 
vital. Sometimes purely happy music is 
the best medicine I can ingest.

Missy Elliott, an incredible artist who 
has been there for me as a loyal friend and 
strong sista, did a fabulous remix on “Son 
of a Gun” from All for You, leading to our 
video together. That was big fun. We got 
together again on “The I” from [2008’s] 
Discipline, when I was working with Rodney 
Jerkins and Jermaine Dupri. I also loved 
collaborating with Kanye West on “My 
Baby” from Damita Jo. This was 2004, 
College Dropout time, when the world was 
just recognizing his talent.

Jumping ahead a few years, I recall 

witnessing an especially difficult 

moment in your life: You were recording 

at Rodney Jerkins’ studio in L.A. — a 

year after your brother had passed [in 

2009] — and you happened to glance 

at a magazine with a picture of Michael 

and said, “I still can’t believe it.”

That brings up a precious memory. It 
happened in the early ’80s. I was 16 and 
in between my irst two records. Michael 
was recording [1982’s] Thriller. He invited 
me to the studio where he was about to 
sing “P.Y.T.” and asked me to help out on 
background vocals. Since we had been 
singing together forever, I knew it’d be 
easy. I jumped at the chance. I loved being 
one of the P.Y.T.’s and was especially proud 
— I hope this doesn’t sound like bragging — 
that when the record was mixed, my single 
background voice was the one featured. 
I can’t tell you how good that made me feel. 

On your most recent album, 2015’s 

Unbreakable, “No Sleeep” was the 

single. It has a romantic tinge, but I’m 

wondering whether the idea came 

about because, as a new mom, a 

waking infant kept you up all night.

(Laughs.) I wrote that story over Jimmy 
and Terry’s track before the baby was 
born! So obviously, it wasn’t anything I 
was going through. You could say, though, 
that I might have been anticipating 
sleepless nights. I’d also add that sleepless 
nights, no matter how tiring, are some of 
the times that I do my best writing.

Talk about the music you’re writing now. 

I wish I could. I’m not trying to avoid the 
question and be secretive, but the truth 
is that I don’t try to analyze the creative 
process while it’s still ongoing. I’m very 
intuitive about writing. Anything can 
inspire me. This morning, I saw this lovely 
elderly Japanese woman walking down the 
streets of Hollywood wearing an adorable 
bonnet with bright red lowers. She might 
be a song. I remembered an especially 
painful chapter in my early life last night 
before going to bed. That might be a song. 
I woke up this morning and heard a bird 
chirping in a rhythm that captivated my 
heart. Maybe that will turn into a new 
groove. Like everyone else, my feelings 
are luid. My ideas are leeting. I like to 
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keep it that way. I can’t decide in advance 
what a song or an album concept will be. I 
have to let those songs and concepts come 
to me rather than chase them down.

I’m glad I’m not methodical or self-
conscious as a writer. It’s important that I 
maintain a let-it-happen-when-it-happens 
approach. I don’t want to strain or stress. I 
want to be a channel for whatever images 
and emotions are running through my 
imagination. Spontaneity is so important 
to me. It allows for surprise, and, for me, 
surprise is what breaks up the boredom 
of daily life. When I inally get to the 

music that genuinely expresses what 
I’m experiencing in the moment, I feel 
free. Music does that for me. Its healing 
properties are extraordinary.

So much of your music over these 

past four decades has been about 

putting out positive messages, 

whether personal or societal. Given 

today’s state of the nation, are you 

discouraged?

No. I’m anxious. I’m angry. I’m certainly 
concerned, but when I hear new artists 
inding their voices, just as I found mine, 

I’m optimistic. Young artists are exhibiting 
more courage than ever. Music is more 
alive than ever. And more relevant. We 
women artists — and women in general 
— are saying we will not be controlled, 
manipulated or abused. We’re determined 
not to fall back to those days of emotional 
and even physical enslavement. It’s a 
blessing to be alive today and join in the 
ight for equality among all human beings.

You mentioned younger artists. Which 

ones impress you the most?

Daniel Caesar is proving that romantic 

Watch a behind-the-

scenes video from 

the cover shoot at 

Billboard.com.
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R&B is alive and well. Kendrick Lamar 
and J. Cole are proving that brilliantly 
original storytelling is one of hip-hop’s 
great gifts to world culture. SZA is 
proving that young women still possess 
extraordinary vocal skills and style.

I also have a special place in my heart 
for Bruno Mars. Bruno was really the irst 
music my son responded to. During and 
after his birth, I comforted myself with 
Brazilian jazz, music that always relaxes 
me. Then when the baby began crawling, 
Bruno was breaking out big and on the 
radio all the time. That delighted both of 

us. Bruno is a throwback to the days when 
the greatest artists could do it all: write, 
sing, dance, produce.

So here you are, a single mom of 52, 

about to run into the studio, make new 

music, learn new dance moves and then 

embark on a grueling tour. What is the 

source of your drive?

The drive is in my DNA. I couldn’t lose 
it if I wanted to, and I don’t. Motivation 
is something I treasure. Besides, for all 
its diiculties, this is the life I love. I’m 
surrounded with a team of dancers, singers 

and musicians I love. I’m supported by 
fans that have stuck by me through thick 
and thin. They mean the world to me. Now 
more than ever, performing, whether in the 
studio or onstage, brings me a satisfaction I 
ind nowhere else.

Like millions of other women, I’ve 
struggled with low self-esteem my whole 
life. I’m doing better in that regard. My 
inclination toward harsh self-criticism and 
even self-negation has dramatically eased 
up. I believe in all the diferent methods of 
help — smart psychology, vigorous exercise 
and sincere spirituality.

God is the greatest healer of all and the 
most potent force in the universe. In my 
world, though, God is so often expressed 
through music, and it’s music that beats 
back the negative forces. It’s music that 
drowns out those voices that say I’m not 
enough. It’s music, and its divine source, 
that gifts me with the knowledge that 
harmony is still possible.

And while we’re talking about positivity, 
let me also say that my son, even in his 
short 17 months on the planet, has showed 
me that love, no matter how deeply 
you believe you have experienced that 
emotion, can always go deeper. Love is 
limitless. And for someone like me, raised 
in show business where self-concern is 
always a priority, how fortunate I am now 
to be concerned, irst and foremost, with 
the welfare of someone else. Day after day 
and night after night, holding my baby 
in my arms, I am at peace. I am blessed. 
I feel bliss. In those moments, all is right 
with the world. 

Left: With Q-Tip 

at the 1999 MTV 

Video Music 

Awards. Below, 

from left: Dupri, 

Jackson and West 

in 2007.
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I
N THE 16 YEARS SINCE SHE BECAME 

American Idol’s irst  winner, Kelly 
Clarkson has taken home two 
Billboard Music Awards, three 
Grammys, notched three No. 1 albums 
on the Billboard 200 and 11 top 10 
hits on the Billboard Hot 100. Most 

recently, she released her favorite album 
to date, Meaning of Life, on her new label, 
Atlantic Records. But none 
of that, and not even her 
 current coaching gig on NBC’s 
The Voice,  prepared her for her 
next job:  hosting the Billboard 
Music Awards live on May 20 
(at 8 p.m. ET on NBC). “I’m 
terriied-slash-excited,” says 
the 36-year-old singer with a 
laugh. “I literally went from 
saying no to even presenting awards, to 
this. I keep  telling people it’ll at least be 
funny to laugh at.” Ahead of her irst-ever 
awards-show hosting gig, Clarkson spoke on 
the phone from Los Angeles about what to 
expect when a ilter-free pop star takes over 
BBMAs hosting duties.

Your mother-in-law, Reba McEntire, 

 recently hosted the Academy of 

 Countr y Music Awards in Las Vegas. 

Did she give you any pointers?

She was just like, “Oh, Lord, just be 
you.” We’re so diferent, though. She’s 
such a  professional. I never stick to a 
script; I  ramble. Comedians are the best 
at  [hosting]. Ellen [DeGeneres], Seth 
Meyers, James Corden –– they can push 
the envelope and address serious issues 
with dry humor. I don’t think of myself as 
funny, but I’m not afraid to make a subtle 
joke here or there.

Awards ceremonies lately — namely 

this year’s Grammys — have become 

platforms for artists addressing more 

serious issues. Do you look at this as 

an opportunity for escapism or to talk 

about what’s happening in the world?

Both. A lot of times artists are the ones who 
push change, and I think we’ve  established 
how the art community feels about 

[Donald] Trump. It has been such a steady 
thing, with the Time’s Up  movement and 
people talking about  politics, that I don’t 
think it needs to be solely about that. 
We’re at the Billboard awards, not  pushing 
 legislation. I would love to ind that happy 
balance of  addressing things that should 
be addressed but also celebrating music. I 
don’t want to take away  artists’ moments.

After the Grammys, 

Recording Academy 

president Neil  Portnow 

addressed women’s 

 underrepresentation by 

saying they needed to 

“step up.” How did you 

respond to that?

That was obviously a turd 
comment. There are just so many other 
things he could have said that would 
have gotten his point across, and he 
chose poorly. But I get that we all speak 
poorly sometimes. It sounds so sad, but 
I’ve been working for 16 years and I’ve 
never had a female producer. And I had 
never thought about it until he made that 
comment. Let’s take the negative and 
turn it into a  positive: It became a 
conversation.

Among women artists,  who do you 

think is kil l ing it  at the moment?

I’m obsessed with Cardi B’s [Invasion 

of Privacy]. And Kacey Musgraves’ 
new album [Golden Hour]. That is 
why I am excited about hosting. I 
love being able to say, “I think you’re 
super rad.” Maybe I will make my 
whole opening stage-ive clinger and 
talk about how much I love 
everyone.

I  have to ask: There 

has been a rumor that 

Allison Mack, an actress 

who was part of a sex 

cult ,  had reached out —

Oh, my God, and  somehow 
my name and Emma 
Watson’s came up?

Yes. Do you have a recollection of her 

tweeting at you?

No — my publicist called me the other 
day, and I didn’t have a clue [about it]. 
I’m in a state of bewilderment. I guess she 
tweeted me and tried to reach out years 
ago. I mean, I was a fan of Smallville [the 
show on which Mack appeared], but I 
don’t know her. The only kind of sex I’m 
into is the kind I’m having.

You’re getting the spontaneous live -

T V experience on The Voice .  Only a 

few other American Idol  contestants 

enjoyed the success you did. Do you 

have more hope for the Voice  artists 

you mentor?

Take it from someone who has won: 
Sometimes it’s better when you don’t win! 
I just got out of my [RCA] deal. One of 
the biggest things is keeping momentum. 
So that’s why I’ve been all over them that 
it’s not just about the show. It’s about the 
 aftermath. The industry is so lippant 
and ickle and leeting –– wow, how many 
F-words can I use?

How is the experience of being on the 

other side?

It’s heartbreaking. I was that kid who 
could’ve gone home, and my whole 
life could have been diferent. You 
know Sliding Doors, that Gwyneth 
Paltrow movie? One thing could change 
 everything. And the industry is far worse 
than Simon Cowell! I’m very blunt with 
my team. More than  anything, I want 
them to have great  character. You don’t 
have to be the most talented person in the 
room, you just have to love what you do. 

And don’t drink your Kool-Aid. 
That’s the best advice.

Will  you throw back a glass 

of wine before the ceremony 

to calm down?

I will have it afterward, because 
my teeth are so porous and I 
only like red wine, so I don’t 
want to look like a vampire who 
just fed on someone.

NO DRINKS FOR KELLY 
’TIL AFTER THE SHOW
The first-time BBMAs host, known for both her killer voice and off-the-cuff charm, on fangirling onstage, 
what mother-in-law Reba has taught her and awards-show etiquette in the time of Trump and Time’s Up

Top: Coaching on 

The Voice. Bottom: 

Clarkson (left) 

and McEntire 

duetted at the 

53rd Academy of 

Country Music 

Awards in April.

BY PHOEBE REILLY | PHOTOGRAPHED BY WE ARE THE RHOADS
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 “I never 
stick to a 
script.”
 — CLARKSON



Clarkson photographed Oct. 25, 

2017, in Los Angeles.



H
E’S A METICULOUS GERMAN 

DJ-producer; she’s a spirited 
Texan singer-songwriter. But with 
their breakout hit “The Middle” 

— recorded after the producer auditioned 
12 other singers — Zedd (real name: Anton 
Zaslavski) and Maren Morris, both 28, proved 
they’re much more than an  intriguingly 
unlikely pairing. With its blend of dance-
tent  euphoria and soulful yearning, the song 
(written by Sarah Aarons and sculpted by 
production duo Grey) skyrocketed to the 
top of Billboard’s Mainstream Top 40 and 
Hot Dance/Electronic Songs charts and to 
the top 10 of the Billboard Hot 100, where 
it’s still  holding strong after a No. 5 peak. 
Before performing “The Middle” at the 
Billboard Music Awards, the duo opened up 
about how the recording of the cross-genre 
smash went down.

MORRIS I’ve gotten shit for genre-blending 
from the get-go, but after the 2017 Grammys 
when I performed with Alicia Keys, I felt 
like, “We can do this.” The  amazing thing 
about country fans is that they’re loyal, 
and my music has always been a little bit of 
everything.

ZEDD Maren is so much more 
than just country. And I’ve 
hated how people have put 
me in boxes my whole career, 
like, “Hey, you’re an EDM guy 
doing pop.” No, I’m a musician 
who enjoys making music. I 
made metal for 10 years, and 
before that I made  classical 
music. Literally, the irst time 
I ever heard Maren’s voice was 
on the demo for “The Middle.” 
But to me, this was just about 
who sounds the best.

MORRIS I’ve written  hundreds 
of country songs and loved 
the simple and relatable 
 lyrics. From the very irst 
line (“Take a seat...”), you’re 
in the room. That reminded 
me of a Nashville technique. 
Storytelling isn’t always about 
being the most poetic — 
 prettying it up just to pretty it up.

ZEDD It was one of the 

fastest sessions I’ve ever done. I’m known for 
 recording a singer until there’s basically no 
more voice left—to be safe, so that I never have 
to ask  somebody to come back. This was 20 
takes, two hours: Maren really knew the song.

MORRIS It was the irst week of January, so it 
was very cold and gross here. (To Zedd.) I’m 
sorry that you had to come on such a rainy day, 
Anton. We were at these new studios at the 
Hutton Hotel in Nashville.

ZEDD My favorite take was the second to last, 
when we were losing her voice and she gave 
everything. The bits where her voice starts 
 cracking and the rasp comes out? That’s my 
sweet spot.

MORRIS I lost my voice after opening for 
Keith Urban on New Year’s Eve in the  freezing 
cold, so I had asked my doctor for a steroid or 
something to bring it back. The stakes were 
so high. Having listened to the demo so many 
times, I knew exactly what I wanted to do with 
it, and Zedd really worked with me. A lot of 
producers will crack the whip and say, “Sing 
this two-second part like this,” but he was very 
collaborative. A couple of days later, we came 

to Zedd’s space in Los Angeles 
to hear the inal cut.

ZEDD I heard it in L.A. for the 
irst time; I was in the middle 
of a conversation and kind of 
stopped  everybody I was with, 
like, “Hey, sorry, by the way, 
this is the irst time I’m  hearing 
myself and not sitting in a 
radio station!”

MORRIS I’ll never forget 
hearing it for the irst time. 
Technically, it was in the 
Target  commercial [aired 
during the 2018 Grammys], 
but hearing it on [WRVW] 
The River, the pop station here 
in Nashville, there’s something 
about radio waves  coming 
through your car speakers. 
Country fans may have been 
scared of [me] leaving the nest 
initially, but once the song 
came out they were just proud 
of me for making a catchy-as-
hell song.

How Zedd And Maren Morris 
Met In ‘The Middle’

CHEATIN’ 
SONGS

Their favorite 
recent tracks in 
other genres

ZEDD

Hip-hop “King’s Dead,” 

Jay Rock, Kendrick Lamar, 

Future and James Blake

Pop “That’s What I Like,” 

Bruno Mars

Rock “Feel It Still,” 

Portugal. The Man

Country “Slow Burn,” 

Kacey Musgraves

MORRIS

R&B/hip-hop 

“Distraction,” Kehlani; 

“Doves in the Wind,” SZA; 

“I Like It,” Cardi B

Pop “Never Be the Same,” 

Camila Cabello

Rock “The Sky Is 

a Neighborhood,” 

Foo Fighters

Dance “My Type,” 

The Chainsmokers 

featuring Emily Warren

BY MEGAN BUERGER | PHOTOGRAPHED BY ROGER KISBY
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Zedd (left) and Morris 

photographed April 28 at 

OMNIA Nightclub in Las Vegas.
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Though she’s only 15, Danielle Bregoli is 

already well into her second act, having 

transformed from a meme-spawning Dr. Phil 

delinquent (“Cash Me Outside Girl”) into the 

Atlantic-signed rapper Bhad Bhabie. Since 

inking her deal in September 2017, she has 

scored a single on the Billboard Hot 100, the 

swaggering “Hi Bich”; her YouTube channel 

is approaching half a billion views; and she 

has paid off her mother’s mortgage. If her 

career hadn’t exploded, “I’d probably be 

back in Florida doing something stupid,” 

says Bregoli. Instead, she has a new single 

featuring Lil Yachty (“Gucci Flip Flops”), a 

U.S. headlining tour with Asian Doll and a 

Billboard Music Award nomination for top 

female rap artist alongside powerhouse 

MCs Cardi B and Nicki Minaj.

Get Out The Way
“People don’t necessarily take females as 

serious, and some [women] are like, ‘I give up. 

They’re not taking me serious because I’m a 

girl, so fuck this.’ Others, like Nicki Minaj, are 

like, ‘Bitch, I’m here to stay. Try to move me. 

Watch what happens.’ [Once I got signed], 

people started taking me more serious 

as an artist, listening to my music more, 

understanding me more. When ‘Hi Bich’ 

went gold, I was like, ‘OK, this is for real.’ ”

Cash Her In Her Own Lane
“I grew up on Nicki. She’s always the 

original. There are still old Nicki albums 

I listen to, like [2010’s] Pink Friday — you 

know how old that is? But I don’t really 

look up to any rapper. I don’t want to be like 

anyone else or do what someone else did. 

I want to be like me and do what’s best for 

me. I can’t go do stuff Cardi B did — that 

may not work for me.”

Tunnel Vision
“I just don’t care what people have to say. I 

keep pushing toward what I want. It’s just how 

I am. I don’t know where I got it from. I haven’t 

had a huge hit yet. All I know is I have it, but I’m 

still coming up.” —CHRIS MARTINS

Bhad Bhabie On 
Being A Female MC 
‘For Real’

THE TOP ARTIST 
ROUND ROBIN

How the five nominees  
for the BBMAs’ highest 
honor have crossed  
paths over the years

Bruno Mars and Drake are born with one  parent 

each of Jewish descent, October 1985 and October 

1986, respectively. 0 Kendrick Lamar appears on 

Drake’s “Buried Alive” interlude from Take Care, 

November 2011. 0 Drake appears on Lamar’s 

“Poetic Justice” from good kid, m.A.A.d city, October 

2012. 0 Ed Sheeran duets with Taylor Swift on 

her “Everything Has Changed” from Red, October 2012, then 

opens on her Red Tour, March 2013-June 2014. 0 Sheeran joins 

Mars onstage in St. Louis to perform his “The 

A Team,” August 2013. 0 Lamar lists Drake as one 

of the rappers he’s “trying to murder” in his guest 

verse on Big Sean’s “Control” remix, August 2013. 

0 Swift lip-syncs Lamar’s “Backseat Freestyle” in an 

Instagram post, while Lamar sings Swift’s “Shake It 

Of”  during an interview, November 2014. 0 Lamar 

appears on Swift’s Billboard Hot 100-topping “Bad Blood” remix, 

May 2015. 0 Mars pretend-beefs with Sheeran on Twitter before 

the MTV Video Music Awards, July 2015. 0 Swift’s 

“Bad Blood” beats Sheeran’s “Thinking Out Loud” 

for video of the year at the VMAs, August 2015. 

0 Sheeran’s “Thinking Out Loud” beats Lamar’s 

“Alright” for song of the year, Swift’s 1989 beats 

Lamar’s To Pimp a Butterfly for album of the year, 

and Lamar’s To Pimp a Butterfly beats Drake’s If 

You’re Reading This It’s Too Late for best rap album at the Grammy 

Awards, February 2016. 0 Swift and Drake work out and sing 

along to each other’s songs in Apple ads, April and 

November 2016, respectively. 0 Swift is called out 

by Kanye West at a Drake show, July 2016. 0 Drake 

reportedly introduces Swift to his mom at his 30th 

birthday party, October 2016. 0 Sheeran sings 

Drake’s “One Dance” and Mars’ “Locked Out of 

Heaven” and “Uptown Funk!” live during interviews, 

January and March 2017, respectively. 0 Lamar samples Mars’ 

“24K Magic” on his DAMN. single “Loyalty,” April 2017. 0 Mars ties 

Drake for  longest stay atop the Hot R&B Songs chart with “That’s 

What I Like,” July 2017. 0 Sheeran sings on Swift’s 

“End Game” from Reputation, November 2017. 

0 Sheeran and Lamar appear on N*E*R*D’s No 

One Ever Really Dies, December 2017. 0 Mars beats 

Lamar for the album of the year Grammy, January 

2018. 0 Mars congratulates Lamar on his Pulitzer 

Prize win, April 2018. —ANDREW UNTERBERGER

B B M A

Swift

Lamar

Mars

Drake

Sheeran
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After forming in 2004, the 

Alaska-bred, Portland, Ore.-

based band Portugal. The Man 

released seven albums of 

eccentric indie rock without 

touching the Billboard 

Hot 100. So when their eighth 

album’s groovy lead single, 

“Feel It Still,” took over pop 

radio in 2017 (eventually 

peaking at No. 4 on the 

Hot 100), it was a bit of a shock 

to frontman John Gourley 

and bassist Zach Carothers. 

“Nobody has any clue what’s 

going on,” says Gourley with a 

laugh. But the band is quite in 

tune with where rock’s headed 

— and now has three Billboard 

Music Award nominations (for 

top rock album, rock song and 

rock artist alongside the likes 

of Tom Petty, Imagine Dragons 

and Linkin Park).

Still Feeling It
GOURLEY We weren’t 

attempting to write that song 

— it just happened organically, 

and when it went down, we 

knew we had something. 

Everyone wanted to work on 

it. It’s the pace, the tone of that 

’60s Hofner bassline, how it 

references [the melody from] 

“Please Mr. Postman.” There’s 

some nostalgia, but it’s also 

fresh and new.

CAROTHERS We want to 

reference where we came 

from, but in a way that also 

shows where we’re going in 

the future. We don’t want to 

be throwback.

Loyal To Live
GOURLEY We have friends in 

hip-hop and friends in rock. 

Now, everybody in hip-hop 

is wearing throwback metal 

T-shirts, and they want to be 

recognized by the rock scene. 

And the rock artists want to 

be recognized by the hip-hop 

artists and reference hip-

hop. But for us, playing live 

instruments is just what we do. 

There’s no point in us throwing 

a trap beat on something 

because that’s hip right now.

Mainstream  
Moment
GOURLEY I’ve seen [alternative 

artists] get old and bitter. 

We’ll see them on Twitter — 

they think we’re being too 

mainstream. But we grew 

up around some pretty wild 

shit in Alaska; the last thing 

that scares me is someone 

on Twitter. It’s silly to me to 

not be positive about rock 

advancing and growing. 

Really, we just want rock’n’roll 

to be mainstream.

 —CHRIS PAYNE

POST MALONE’S PATH TO SINGLES SUPREMACY
Before Post Malone’s second album, beerbongs & bentleys, even arrived, it was already eligible for gold certification based on the 

success of its singles — the result of a tried-and-true song-by-song rollout strategy patiently honed by the 22-year-old artist.  

Since dropping his debut single in September 2015, he has consistently scaled the charts and set records with one  

carefully timed smash after another: Of his nine singles, seven have gone platinum, and most of those are multiplatinum.  

At the 2018 BBMAs, he’s nominated for 13 awards in 12 categories, including top male artist.

Sept. 26

“White Iverson,” his 

debut single and first 

off debut LP Stoney, 

enters the Billboard 

Hot 100 at No. 84.

Oct. 9

Second Stoney 

single “Too Young” 

drops but never 

reaches the Hot 100.

Jan. 23

Five months 

after its release, 

“White Iverson” 

peaks at No. 14 

on the Hot 100.

May 14

Stoney single 

“Go Flex” 

debuts at No. 94 

on the Hot 100, 

followed by 

“Deja Vu,” 

featuring Justin 

Bieber, at No. 75 

on Oct. 1.

Dec. 29

Post Malone tweets 

that his second 

album is already 

in the works: 

“Beerbongs and 

bentleys isn’t a 

song... It’s a whole 

project.”

Dec. 31

Two days later, 

his first album, 

Stoney, debuts on 

the Billboard 200 

at No. 6.

March 10

Third beerbongs 

single “Psycho” 

(featuring Ty 

Dolla $ign) debuts 

at No. 2 on the 

Hot 100, with the 

second-largest 

first week in on-

demand audio 

streams in history.

May 7

Post Malone 

breaks records set 

by The Beatles and 

J. Cole for the most 

songs in the top 20 

of the Hot 100 at 

the same time, 

with nine.

Jan. 31

“Congratulations” 

(featuring Quavo) 

enters the Hot 100 

at No. 83; it spends 

nearly a year on 

the chart, longer 

than any of Post 

Malone’s other 

singles to date.

Jan. 3

Rising on radio, 

“I Fall Apart” 

peaks at No. 16 on 

the Hot 100, three 

months after its 

debut on the chart.

July 8

“Congratulations” 

becomes his first 

Hot 100 top 10, 

peaking at No. 8. It 

has since become 

his most-streamed 

track and gone 

seven-times 

platinum.

Dec. 1

He tweets this 

update on the 

delayed beerbongs 

& bentleys: “I’m 

gonna keep working 

my ass off and make 

the best fucking 

album ever.”

Oct. 7

Beerbongs lead 

single “rockstar” 

(featuring 21 Savage) 

debuts on the 

Hot 100 at No. 2.

Nov. 23

He walks back 

his NewOnce 

comments on 

Twitter: “I’m just 

trying to keep 

living and make the 

music that I love.”

Oct. 14

After a video 

of Post Malone 

singing it goes 

viral, the Stoney 

track “I Fall 

Apart” debuts 

on the Hot 100 at 

No. 65.

Nov. 11

Seven months after 

it first appeared 

on The Fate of the 

Furious: The Album, 

“Candy Paint” 

is released as 

beerbongs’ second 

single, debuting 

at No. 84 on the 

Hot 100.

Oct. 28

Stoney peaks 

at No. 4 on the 

Billboard 200. (As 

of May 2018, it has 

been on the chart 

73 weeks and 

counting, and has 

yet to dip below 

No. 25.)

Nov. 10

In a controversial 

interview 

with Poland’s 

NewOnce, Post 

Malone says, 

“There’s not a lot 

of people talking 

about real shit” in 

current hip-hop.

2015 2016

2017

2018

May 12

Beerbongs & bentleys 

debuts at No. 1 on the 

Billboard 200, setting 

the record for biggest 

streaming week ever, 

after its 

April 27 

release.

 —LYNDSEY 
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 In the video for 

“White Iverson.”

 Still from the “rockstar” video.

Post 

Malone

Portugal. The Man On Rock’s Next Phase
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S
TUART CAMP JOKES THAT HE DOESN’T HAVE 

 children of his own, “just one surrogate child who’s 27 
and has ginger hair. You may have heard of him.”

Having exclusively managed Ed Sheeran since 
2011, Camp has been there for every step of the 
singer- songwriter’s rise from young hopeful to global 

superstar, with the bond between them going far beyond the 
 typical artist-manager relationship.

“I certainly wouldn’t want to be the manager sitting at home 
telling him where to go and counting my money. You have to put 
yourself through what your artist is going through, so I’m with him 
wherever he goes,” says Camp, who has been named Billboard’s 
international music executive of the year in  recognition of 
Sheeran’s record-smashing success.

Sheeran’s third album, ÷ (Divide), was the global best-seller of 
2017, according to IFPI, the international trade organization of 
the music industry, and has sold over 14 million units,  according 
to Warner Music. His world tour has  similarly broken records, 
and Camp says over 8.5  million people will have seen it by year’s 
end. “I keep redoing the sums because I think I’m  bullshitting 
myself, but I’m not. It’s just crazy,” says the London-based 
 manager — an outspoken critic of secondary ticketing — about the 

two-and-a-half-year trek, which wraps in fall 2019.
Sheeran’s relationship with Camp dates back to 2009 (“I got 

drunk with him, and then he let me sleep on his couch,” the 
singer has said). Camp, who studied sociology and business 
at Leeds Trinity University, got his irst music business job 
with the U.K. oice of Australia’s Mushroom Records. A move 
into artist management led to his signing Sheeran in 2011. It’s 
an all- encompassing role: Camp’s girlfriend, Liberty Shaw, is 
Sheeran’s makeup artist and stylist.

Camp praises Sheeran’s decision to take a year of before 
 making ÷ (Divide) as well as his artist’s tireless work ethic and 
ambition. “You tell Ed some good news, and within a second or 
two, he has changed the parameters and wants the next step up. 
We always try [to] surpass ourselves.”

In February, Camp ended his three-year joint venture with 
Elton John’s management irm Rocket Music, taking Grumpy Old 
Management (Sheeran picked the name)  independent. But there 
are no plans to expand the irm’s roster beyond its proliic star 
client, who, says Camp, is already recording new material for a 
tentative 2020 follow-up to ÷ (Divide). “There will be even more 
expectation on the next one,” he says, “but we know we’ll get it 
right. We’re not going to rush it.” —RICHARD SMIRKE

International Power Players 2018
In the $17 billion global music business — where two-thirds of revenue comes from outside the U.S. — these 
73 executives are in the vanguard, led by Stuart Camp, manager of the world’s top-selling artist, Ed Sheeran

“We always try to 

surpass ourselves,” 

says Camp (inset) of 

managing Sheeran 

(below).
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SEXECUTIVE OF THE YEAR

STUART C AMP  4 4 

Owner,  Grumpy O ld Management
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*Declined to reveal age
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Miserendino (left) 

gave Dion an award 

for her concerts 

during the 10th 

anniversary of the 

O2 Arena in London.

“People are 

coming to 

shows more 

than ever. We 

can’t afford 

to lose them 

because the 

experience 

isn’t what it 

could be.”

— Nick Farkas,
evenko

LIVE

FERNANDO ALTERIO  65 

Vice chairman/CEO, Time 4 Fun

Lollapalooza Brazil drew a 
record-setting 300,000 fans 
over three sold-out days in 
March, reports Alterio, whose 

Time 4 Fun is the local partner of Lolla 
promoter C3 Presents. He adds that brand 
sponsorship at the festival tripled. (The 
company does not report branding dollar 
volume.) T4F, the only publicly traded 
entertainment company in Brazil, runs five 
venues there and in Argentina, and has 
produced over 4,000 events in South 
America over the last three years.

MICHAEL COPPEL* 

C hairman,  Live Nation Austral ia 

DENIS DESMOND  64 

C hairman,  Live Nation U.K . 

JOHN REID  55 

President of concerts,  L ive Nation 

Europe

In 2017, under Reid’s oversight, Live Nation 
Europe presented the  largest number of 
arena shows (760) and stadium shows (115) 
in the division’s history and drew 4 million 
festivalgoers. Desmond reports overall 
attendance rose 25 percent in the United 
Kingdom last year (the company did not 
report  audience totals), where, in October, 
Metallica broke the one-night attendance 
record at London’s O2 Arena by drawing 
22,211 fans to its in-the-round show. Down 
Under, Coppel presented Adele’s first 
Australia/New Zealand tour, which hit 11 
stadiums in 2017; sold out 18 arena dates 
with Bruno Mars; and promoted “Roger 
Waters’ mind-blowing Us and Them Tour,” 
he says. On deck for 2018: P!nk’s Beautiful 
Trauma Tour, which “sold out 40 arenas in 
a heartbeat,” says Coppel.

NICK FARK AS  52 

Vp concerts and events,  evenko

Farkas is the founder of 
Montreal’s Osheaga Music 
and Arts Festival, which 
grossed $9.3 million Aug. 3-5, 

2017, and ranked as Canada’s most 
successful live event last year, according 
to Billboard Boxscore. He’s also a vice 
president at Canadian promotor evenko, 
which presented some 1,300 shows from 

Vermont to Newfoundland in the last 
year, grossing over $76 million, 
 according to Boxscore. Quality events are 
key, says Farkas. “People are coming to 
shows more than ever. We can’t afford to 
lose them because the experience isn’t 
what it could be.”

FOLKERT KOOPMANS  54 

Managing dire ctor,  FKP Scorpio

Koopmans promotes over 23 
festivals a year in Germany 
but says that The Rolling 
Stones’ No Filter Tour “was 

our greatest professional accomplishment 
during the past 12 months.” For example, 
a single date at Festwiese am Stadtpark in 
Hamburg pulled in $12 million, a new 
record for the highest-grossing single 
show in the country. “I am not sure if 
sheer numbers can do justice to the 
feeling you have when the Stones enter 
the stage and you feel a year of hard work 
pay off,” he says.

TOM MISERENDINO  68 

President/CEO, AEG Europe 

ADAM WILKES* 

President/CEO, AEG Asia

Miserendino’s 
AEG portfolio 
includes London’s 
O2 Arena, which 

marked its 10th anniversary in 2017, 
grossing over $168 million and drawing 
2.4 million fans to 199 shows, according 

to Boxscore. In a bid to draw crowds 
during the daytime, Miserendino has 
overseen the addition of a designer- 
outlet retail village. He also continues to 
develop AEG’s European venue network 
with a new 10,000-capacity arena due to 
open in Lausanne, Switzerland, in 2019. 
Meanwhile, Wilkes filled the 18,000-seat 
Mercedes-Benz Arena in Shanghai with 
shows by Céline Dion, Ed Sheeran, Katy 
Perry and others — and brought 
The Rolling Stones to Cuba.

SIMON MOR AN  52 

Managing dire ctor,  SJM Concerts

After a suicide bomber killed 
22 people outside an Ariana 
Grande concert at England’s 
Manchester Arena on May 22, 

2017, Moran’s SJM Concerts immediately 
teamed with Grande’s manager, Scooter 
Braun, and Live Nation subsidiary 
Festival Republic to stage the One Love 
Manchester benefit concert. The June 4 
event, which was hosted by Grande and 
televised and livestreamed around the 
world, raised over $13 million for victims 
of the tragedy and their families.

PHIL RODRIGUEZ  65 

CEO, Move Concerts

Rodriguez’s Move Concerts 
has been a key player in the 
growth of Latin America as a 
destination for the world’s 

biggest acts. Move was Live Nation’s local 
partner for U2’s four 2017 shows at the 
São Paulo Morumbi Stadium, which 
grossed $32 million, he reports. All told, 
Move sold 1.1 million tickets in 2017 for 
shows by Bruno Mars, Ed Sheeran, Justin 
Bieber and others. “Not bad for an 
independent promoter south of the 
border,” says Rodriguez.

ALEJANDRO SOBERÓN  58 

President/CEO, CIE

At the 2017 Billboard Touring 
Awards, CIE subsidiary OCESA 
ranked alongside Live Nation 
and AEG as a finalist for top 

promoter of the year. In the Mexican 
market, which logged $178 million in gross 
ticket sales in 2017, according to Boxscore, 
OCESA is a dominant player, producing 16 
festivals (and Mexico’s F1 Grand Prix). 
What’s more, reports Soberón, “last year, 
OCESA reached an agreement to represent 
and promote [Mexican superstar] Luis 
Miguel internationally.”
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congratulates our own

David Ball Bradlee Banbury Amina Bryant Ben Coles

Bruno Del Granado Paul Fitzgerald Paul FranklinAndy Cook

Nigel Hassler Cameron KaiserJen Hammel

Rebecca NicholsMark Ngui

Bilge Morden

Laura Newton

Claudio Lillo

Summer Marshall Maria May Glenn Miller

Jon Ollier

Shaz Qureshi Caroline Reason Lanell Rumion

Paul Wilson

Randy Salcedo

Roman Trystram

Billboard’s 2018 International Power Players

and salutes all of our colleagues in International Touring 

Chris Dalston Marlene TsuchiiMike GreekEmma Banks
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RECORDING

REBECC A ALLEN  4 4 

President ,  D e cca Re cords Group U.K .

Named in May 2017 to head the 
United Kingdom’s leading 
classical label — “the first 
woman in its 90-year history,” 

she says — Allen cemented Decca’s market 
leadership with the second consecutive 
No. 1 on the U.K. albums chart from the 
duo of Michael Ball & Alfie Boe. Decca also 
scored top-five titles from Irish singer 
Imelda May and a catalog release from 
Dame Vera Lynn while also  championing 
new talent like British cellist Sheku 
Kanneh-Mason.

GEORGE ASH  54 

President ,  Universal  Music Asia Pacif ic 

FR ANK BRIEGMANN  50 

President/CEO, Universal  Music Central 

Europe/D eutsche Grammophon 

ADAM GR ANITE  4 4 

Exe cutive vp market development , 

Universal  Music Group 

DAVID JOSEPH  49 

C hairman/CEO, Universal  Music U.K .  and 

Ireland 

JESÚS LÓPEZ  62 

C hairman/CEO, Universal  Music Latin 

Entertainment Latin America and Iberian 

Peninsula 

DICKON STAINER  50 

President/CEO of global classics and 

jazz ,   Universal  Music Group

In July 2017, UMG named former 
Sony executive Granite to develop 
 opportunities for its artists and labels 
across Europe and in emerging markets in 
Asia and Africa. He also heads up global 
strategy for marketing, distribution, 
licensing and acquisitions. Granite says 
he’s  focusing initially on India, Africa, the 

Middle East and China. The  lattermost 
market is  transitioning from piracy to 
streaming and showing “some very good 
early signs [it] will develop into a very 
healthy paid environment,” adds Granite. 
Ash describes the Asia Pacific region as 
“exploding with  entrepreneurial energy.” 
Briegmann  oversaw a 42.8  percent 
increase in  streaming revenue in 2017 
in Germany, the world’s third-largest 
 market. Under Joseph’s guidance, UMG 
U.K. released seven of the year’s 20 
 biggest-selling artist albums,  including 
The Thrill of It All by Sam Smith, 

From left: UMG’s Stainer 

and Decca’s Allen joined 

Andrea Bocelli in Vienna 

in March.



LIVE NATION 

PROUDLY CONGRATULATES

DENIS DESMOND

JOHN REID

MICHAEL COPPEL

ON BEING OUR

INTERNATIONAL POWER PLAYERS

To succeed is to give back—to honor the passion of 
these recipients, Live Nation has made a donation to 
House of Blues Music Forward foundation.
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which has sold over 3.5 million copies 
 worldwide, according to UMG. And López 
played a key role in what was the biggest 
 cultural crossover in ages when he helped 
 propel “Despacito” to global success: It’s 
the only clip to surpass 5  billion views 
on YouTube. Under Stainer, Universal’s 
 classical  streaming grew 50  percent 
in 2017, helped by the long-awaited 
November debut of UMG-distributed 
ECM Records on streaming platforms.

STU BERGEN  51 

CEO of international  and global 

 commercial  ser vices,  Warner Music 

Group 

THIERRY CHASSAGNE  54 

President ,  Warner Music France 

BERND DOPP  62 

C hairman/CEO, Warner Music Central 

Europe 

TIM FR ASER-HARDING  58 

President of global catalog for  recorded 

 music , Warner Music Group 

SIMON ROBSON  46 

President ,  Warner Music Asia 

IÑIGO ZABAL A* 

President ,  Warner Music Latin America 

and Iberia

Warner Music “is serious about 
 strategically growing its global footprint,” 
says Bergen. The company boasted the 
top-selling global artist of 2017 with Ed 
Sheeran’s ÷ (Divide), according to IFPI, 
 achieving multiplatinum status in 36 
 markets. And WMG’s regional  successes 
were many. Chassagne reported that 
rapper Soprano’s L’Everest was the 
 biggest-selling album last year by a 
French artist (600,000 album-equivalent 
sales to date). Under Dopp, Warner 
Music Germany claimed 26 percent 
of the singles chart in 2017 thanks to 
Sheeran’s “Shape of You” and also local 
hits from rap star Bausa and Burak Yeter 

 featuring Danelle Sandoval. Robson notes 
that K-pop girl group TWICE, signed 
to Warner Music Japan, was the third-
highest-ranked act in that market in 2017, 
according to Billboard Japan. Zabala says 
that the flow of artists within the Latin 
region is  helping his division become 
“an  international A&R powerhouse,” 
led in the past year by Brazil’s Anitta, 
Venezuela’s Danny Ocean and Mexico’s 
Sofía Reyes. Fraser-Harding has overseen 
the growth of WMG’s global catalog sales 
with over 20 heritage tracks hitting the 
100 million-stream threshold in the past 
12 months, he says, marking the transition 
of back catalog “from being a physical-led 
to a streaming-first part of the business.”

MICHAEL GUDINSKI  65 

C hairman,  Mushroom Group

Melbourne-based Mushroom 
Group’s Liberation label had a 
No. 1 album when Australia’s 
Vance Joy hit the top in his 

homeland in February with his sophomore 
release, Nation of Two, followed by a top 10 
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showing on the Billboard 200. Meanwhile, 
Mushroom’s live division, Frontier Touring 
Company, produced stadium tours for Paul 
McCartney, Foo Fighters and Ed Sheeran, 
whose ÷ (Divide) Tour sold upwards of 
1.1 million tickets, according to the 
 promoter, beating a Down Under record 
that Dire Straits set in 1986. “I’ve been 
living the dream,” says Gudinski.

DENIS HANDLIN* 

C hairman/CEO of Austral ia and New 

 Zealand, Sony Music Entertainment; 

President of Asia,  SME 

JASON ILE Y  49 

C hairman/CEO, Sony Music U.K .  and 

Ireland 

DANIEL LIEBERBERG  47 

President of Continental  Europe and 

Africa,  SME 

NICOL A TUER  51 

CO O, Sony Music U.K .  and Ireland 

AFO VERDE  51 

C hairman/CEO of Latin America,  Spain 

and Portugal,  SME

Handlin, who was 
honored in June 
2017 as an oicer 
in the Order of 

Australia for his philanthropy and 
 “distinguished service” to that country’s 
recording industry, led Sony’s Australian 
division to a company record: wins in 
seven categories at the 2017 Australian 
Recording Industry Association Awards. 
He secured a new deal with China 
streaming giant Tencent and reports 
“signiicantly increased” regional A&R 
with new oices in Vietnam and the 
Philippines. Under Iley and Tuer, Sony 
Music U.K. obtained a nearly 25 percent 
share of the market’s album chart in 2017 
with hits including Human, the debut 
album from Rag’n’Bone Man, which has 
reported over 3 million in global album-
equivalent sales. Lieberberg joined Sony 
from Universal in January and says that 
overseeing his  expansive region is “about 
establishing a network for A&R and talent 
 development.” He has signed Kygo’s 
“Stardust” collaborator Justin Jesso to a 
global deal. Sony’s market share in Latin 
America grew by 7 percent in the past 
year, says Verde, not only with superstars 
like Shakira, Maluma, Ricky Martin and 
Enrique Iglesias, but also rising regional 
acts like Puerto Rico’s Residente, 
Colombia’s Monsieur Periné and the 

Dominican Republic’s Vicente García, 
who won the 2017 Latin Grammy Award 
for best new artist.

DOMINIQUE KULLING  36 

Managing dire ctor of Germany, 

 Switzerland and Austria,  BMG 

ALISTAIR NORBURY  52 

President of repertoire and marketing 

for the U.K . ,  BMG 

AMA WALTON  47 

General  counsel/senior vp business 

and le gal affairs for the European Union, 

BMG

BMG reports that its revenue in 2017 
rose 21.8 percent over the previous year 
to $627 million. “The big challenge for 
2018,” says Walton, “is whether the 
[music] industry really applies  fairness 
and transparency to the way they 
 distribute the spoils of the streaming 
 revolution” to artists. In 2017, Norbury 
helped Gary Numan score a No. 2 album 
in the United Kingdom with Savage (Songs 

From a Broken World), his  highest chart 
 placement since 1980, and achieved 
BMG’s first U.K. chart-topping single 
with Lil Dicky’s “Freaky Friday.” In 
Germany, under Kulling, BMG led the 
market in early December off the  success 
of  singer-songwriter Max Giesinger and 
teen pop star Lina. BMG also publishes 
Germany-based Alice Merton, whose 
“No Roots” cracked the Billboard 
Hot 100 at No. 84 in April.

LONNY OLINICK  36 

CEO, AWAL /Kobalt

At AWAL, Kobalt’s music 
distribution and services 
partner for independent 
artists, Olinick — who joined 

Kobalt in 2016 — saw streaming revenue 
for its acts reach $39.6 million in 2017, 
“and we are on pace to double [that] in 
2018,” he says. “We’ve taken Lauv to over 

800 million streams in a very short time. 
And we have hundreds of artists on 
AWAL earning over $50,000 per year 
from streaming alone.”

BANG SI-HYUK  45 

CEO/exe cutive producer,  BigHit 

 Entertainment

Produced by Bang, BTS’ Love 

Yourself: Her has sold over 
1.6 million copies worldwide, 
according to BigHit,  becoming 

the first album by a K-pop group to reach 
the top 10 of the Billboard 200. The set 
yielded the single “DNA,” which reached 
No. 37 on the Digital Song Sales tally. Bang 
predicts that more South Korean pop acts 
will hit the charts soon. “There is a wealth 
of local artists to satisfy American music 
fans,” he says.

DIGITAL

PAUL FIRTH  47 

Head of Amazon Music U.K .

In 2017, Firth headed the 
launch of the voice-guided app 
Alexa for Amazon Music 
Unlimited in the United 

Kingdom, driving growth for the service in 
the world’s fourth-largest music market. 
While Amazon Music doesn’t report 
subscriber numbers by nation, the United 
Kingdom is now among 35 markets 
worldwide offering access through Alexa to 
Amazon Music Unlimited’s streaming 
catalog of 40 million songs.

TR ACE Y HANNELLY* 

Senior dire ctor of iTunes International , 

Apple

Hannelly, who joined Apple in 
2007, previously was iTunes’ 
director of emerging markets, 
focusing on India, Russia, the 

Middle East, Africa, Turkey, Southeast Asia 
and Latin America. She also oversaw 
setting up iTunes’  marketing presence in 
China. In April, she ascended to the 

Bang (center) with 

K-pop boy band BTS.

For the first time, 

streaming has become 

the largest revenue 

source for the music 

industry, with 176 million 

users of paid streaming 

services worldwide. 

Also for the first time, 

digital income — 

including streaming and 

downloads — accounted 

for over half of all 

revenue, at 54 percent.

Total worldwide 

trade revenue earned 

by the music industry 

rose 8.1 percent to 

$17.3 billion in 2017, 

according to an annual 

appraisal published by 

IFPI, the international 

trade association of the 

recording industry.

The Global Music 

Report found that 

streaming revenue, 

which had risen by 

41.1 percent over 2016, 

once again drove the 

overall increase.

The growth of 

streaming more than 

offset the 5.4 percent 

and 20.5 percent drops 

in, respectively, revenue 

from physical sales 

and music downloads 

between 2016 and 2017.

Ed Sheeran’s 

÷ (Divide) was the top-

selling album of the year 

worldwide, while his 

song “Shape of You” was 

the top digital single of 

2017, according to IFPI.

 —THOM DUFFY

 STREAMING 

DRIVES 

GLOBAL 

GROWTH
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8.1%
Annual increase in 

global music trade 

revenue in 2017, 

according to IFPI.
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position held previously by Oliver Schusser, 
who was chosen to head Apple Music’s 
global operations. That move came as 
Apple Music  confirmed that it has 
40  million paid subscribers worldwide.

C ANDICE MORRISSE Y  37 

Head of music content partnerships 

for Europe, the Middle East and Africa, 

 YouTube/Google Play

Exposing artists internationally 
through YouTube Music is 
Morrissey’s top goal in her 
territories in Europe, the 

Middle East and Africa, and the company’s 
data says that she’s succeeding. Over 
60  percent of the views of artists’ channels 
are outside their respective home markets, 
according to YouTube. “No matter where a 
fan is based,” says Morrissey, “they can 
experience music from other cultures.”

MIA NYGREN  45 

Managing dire ctor of Latin America, 

 Spotif y

Under Miami-based Nygren, 
Spotify’s Latin American 
operation has reported 
revenue growth of 37 percent 

in the past year and, even more 
 impressively, accounts for 21 percent of 
the streaming service’s monthly active 
users worldwide. The Swedish-born 
Nygren, who is fluent in Spanish and 
Portuguese, has focused on building a 
diverse but connected team with women 
(57 percent of the division’s employees) in 
leadership roles. Her key markets include 
Brazil, one of Spotify’s top three territories 
globally in monthly active users.

PUBLISHING

KIM FR ANKIEWICZ  54 

Exe cutive vp of worldwide creative, 

Concord Music 

KENT HOSKINS  42 

CFO of publishing operations,  Concord 

Music 

JOHN MINCH  61 

President of Europe, Concord Music

Former Imagem executive Minch helped 
steer the June 2017 sale of the Dutch 
music publishing giant to Concord 
Bicycle Music in a $600 million deal that 
gave Concord control of the Imagem, 
Rodgers & Hammerstein and Boosey & 
Hawkes  catalogs. Hoskins, a former BBC 
 accountant and previously Imagem’s head 
of finance, says Concord looked beyond 
Imagem’s pop holdings to the potential in 
its musical theater and classical copyrights. 
Music publishing veteran Frankiewicz, 
who once managed INXS’ publishing, 
moved from Imagem to Concord without 
letting up her A&R pace. Earlier in 2018, 
she signed U.K. artist Justin Parker, who 
 co-wrote Lana del Rey’s “Video Games” 
and Rihanna’s “Stay.”

GUY HENDERSON  57 

President of international,  Sony/AT V 

Music Publishing 

GUY MOOT  52 

President of worldwide creative/U.K . 

managing dire ctor,  Sony/AT V Music 

Publishing

Under 
Henderson’s 
guidance, Sony/
ATV is making 

inroads into China through its 
 relationship with internet giant Tencent, 
which runs major Chinese music ser-
vices. “The beneficiaries of streaming 
thus far have been new artists in 
 predominantly Western markets,” says 
Henderson. “The biggest issue for the 
music industry is to expand this success 
across artists from all eras, genres and 
territories.” Moot oversees all of the 
company’s signings, which are shared 
equally between Sony/ATV and EMI 
Music Publishing. (Sony/ATV generates 
about $600 million of the $670 million 
in revenue generated by Sony Corp.’s 
overall music  publishing  operations, 
which combined reported a 16.9 percent 

year-on-year increase for its fiscal year. 
In 2017, EMI Music had a 9.7 percent 
increase in revenue, sources tell 
Billboard.) Moot also renewed Sony/
ATV’s deal with its top songwriter of 
2017, Ed Sheeran.

ANDREW JENKINS* 

President of Austral ia and Asia Pacif ic , 

Universal  Music Publishing Group 

ALEX ANDR A LIOUTIKOFF* 

Exe cutive vp Latin America and U.S. 

Latin,  UMP G 

MIKE McCORMACK  55 

Managing dire ctor of the U.K . ,  UMP G

UMPG had a 9.6  percent increase 
in global revenue over the past year, 
and the  international  markets that 
these three  executives oversaw were 
key to that growth. Jenkins renewed a 
 “groundbreaking deal” with Chinese 
internet giant Tencent for use of songs on 
its digital music services and re-signed 
agreements with Tom Waits and his wife 
and collaborator, Kathleen Brennan, 
and the estates of Bee Gees Robin and 
Maurice Gibb. Lioutikoff, whose  roster 
includes J Balvin and Anitta, signed 
regional Mexican rising star Christian 
Nodal and a wave of Brazilian funk acts. 
“With  increasing digital consumption, 
this genre is reaching beyond Brazilian 
borders,” she says. McCormack notes that 
British  songwriter Steve Mac enjoyed a 
string of global hits,  including credits on 
Ed Sheeran’s “Shape of You” and Clean 
Bandit’s “Rockabye,” while Dua Lipa 
(through Tap Publishing) was one of the 
U.K. company’s biggest  breakthroughs. 
Those writers helped make “2017 one of 
our best years ever,” says McCormack.

L ARS K ARLSSON  56 

Managing dire ctor of Germany, Austria, 

Switzerland and the Nordics,  Warner/

C happell  Music 

MIKE SMITH  52 

Managing dire ctor,  Warner/C happell 

Music U.K .

In Germany, the 
world’s third- 
largest market, 
Warner/Chappell 

Music has a 25 percent share of the 
publishing business and grew by 6  percent 
in 2017, according to Karlsson. (The 
company does not report the dollar 

Frankiewicz (right) 

signed Mark Ronson to 

Imagem Music,  

which Concord Music 

acquired in 2017.
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“The 

beneficiaries 

of streaming 

thus far have 

been new 

artists in 

predominantly 

Western 

markets. The 

biggest issue 

for the music 

industry is to 

expand this 

success across 

artists from all 

eras, genres 

and territories.”

— Guy Henderson, 
Sony/ATV
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volume of its  business by market.) 
Contributing to that growth is 
 songwriter-producer Rascal (Tobias 
Breuer), who co-wrote “I Am” on the 
blockbuster Black Panther soundtrack. In 
the United Kingdom, says Smith, the BRIT 
Awards recognized four Warner/Chappell 
songwriter-artists: Gorillaz, Kendrick 
Lamar, Rag’n’Bone Man and Stormzy.

DANIEL LLOYD JONES  3 8 

Senior vp global creative ser vices/

head of U.K .  A&R , D owntown Music 

Publishing

A 10-year veteran of Sony/
ATV Music Publishing, Jones 
joined independent 
Downtown Music Publishing 

in August 2017 to drive such global 
creative initiatives as Songwriters Without 
Borders, which brings together writers in 
the firm’s offices in London, Amsterdam, 
Tokyo, Sydney and Paris as well as New 
York, Nashville and Los Angeles. In his 
A&R role, Jones has signed worldwide 
deals with pioneering producer-DJ Goldie 
and grime rapper Kano, whose last album, 
2016’s Made in the Manor, debuted at 
No. 8 on the U.K. albums chart.

SAS METC ALFE  57 

C hief creative off icer,  Kobalt  Music 

ANN TAUSIS  50 

Managing dire ctor of neighboring 

r ights,  Kobalt

As Kobalt’s top 
A&R executive, 
Metcalfe oversees 
all of the 

 company’s publishing deals and signings 
worldwide. Citing one key success story, 
she notes that Kobalt songwriter Andrew 

Watt co-wrote five different singles that 
have reached the top 10 during the first 
three months of 2018 in 51 different 
countries. In the business of neighboring 
rights (the  collection of payments for public 
 performances of master recordings for 
countries outside the United States), Tausis 
raised Kobalt’s profile through the 2016 
acquisition of Fintage House and Rights 
Agency. “Growing the client roster by 
600 percent and the team by 200 percent 
in one big sweep is no mean feat,” she says 
of the integration of the two firms during 
2017. “We did it by combining great 
technology with knowledgeable people.”

MARY MEGAN PEER* 

D eput y CEO, pe ermusic 

R ALPH PEER I I* 

C hairman/CEO, pe ermusic

Thanks in large 
part to a worldwide 
subpublishing 
agreement that 

90-year-old peermusic signed with Big 
Deal Music Group, 2017 marked “the first 
time we collected over $10 million for our 
 subpublishing clients,” says Ralph Peer II, 
the son of founder Ralph S. Peer. The firm, 
run by Peer II and his  daughter, Mary 
Megan Peer, has offices in 28 countries and 
over 250,000 copyrights.

AGENCIES

BRIAN AHERN  39 

Partner,  music ;  co-head of London music 

division,  WME 

BRIAN COHEN  39 

TONY GOLDRING  51 

ROB MARKUS  50 

Partners,  music ;  WME

In his first year leading WME’s 
45-member music team in 
London (with co-head David 
Levy), Ahern reports a 

25  percent rise in business out of the United 
Kingdom. Goldring recently oversaw 
Kendrick Lamar’s sold-out tour of Europe, 
Markus is helping book Depeche Mode’s 
30-country 2017-18 world tour, and Cohen, 
working with WME partner John Marx, had 
Bruno Mars sell out four stadium shows in 
Mexico in early 2018. “The music business 
is so vibrant,” says Ahern, “we have to work 
harder to plan far in advance on behalf of 
our clients. It’s a good problem to have.”

From left: Karlsson, Ludvig 

Söderberg of The Struts, 

Tove Lo and Jakob 

Jerlström of The Struts at 

the 2015 Swedish Music 

Publishers Awards in 

Stockholm.
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TR ADE GROUP  LEADERS 

BUILD STRENGTH 

THROUGH NUMBERS

JACKIE ALWAY  52 

C hair woman, Music Publishers 

 Association (Unite d Kingdom); 

senior vp  international  le gal and 

 industr y affairs,  Universal  Music 

 Publishing Group

While Alway tracks UMPG’s 

rising global revenue (a 

9.6 percent increase in 2017, 

thanks to digital subscriptions 

and streaming), as 

chairwoman of the United Kingdom’s Music 

Publishers Association she helped lead the 

trade group as the country’s publishing 

export revenue grew 25 percent in 2016 over 

the previous year to $916 million (at current 

exchange rates). Her key challenge at the 

MPA: fighting to “level the playing field” with 

“fair terms” for creators whose work is 

uploaded to platforms like YouTube.

JEAN-MICHEL JARRE  69 

President ,  CISAC

An electronic music trailblazer 

and outspoken creators 

 advocate, Jarre says his 

 priority is reclaiming for 

 composers the value of music 

“siphoned off by large global digital services 

— notably, user-upload platforms.” Since 

2013, he has been the face of CISAC, the 

Paris-based  organization representing 239 

authors  societies with a combined global 

membership of over 4 million creators.

FR ANCES MOORE* 

CEO, IFPI

Under Moore, the London-

based IFPI advocates for the 

global recording business. 

The industry’s “biggest 

accomplishment is its 

continuing path of growth,” she says of the 

8.1 percent rise in global trade revenue in 

2017. “The industry is beginning to see the 

benefits as it continues to invest in music, 

embrace technology and open up new 

markets around the world.”

ALISON WENHAM  64 

CEO, Worldwide Independent 

Net work

Wenham advocates for non-

major-owned companies and 

their performers who account 

for nearly 40 percent of the 

global music market. 

Overseeing trade associations on every 

continent, she is particularly focused on fair 

use of copyrights, securing streaming 

revenue and, she says, “successfully helping 

the independent industry flourish in every 

market in the world.”

With BMG marking its 

10th anniversary this 

year, CEO Hartwig 

Masuch will give a 

keynote address at the 

2018 MIDEM music 

conference, which 

takes place in Cannes 

June 5-8.

Launched in 

2008 as BMG Rights 

Management, the 

company in recent 

years has expanded 

its recorded-music 

business to match its 

status as the world’s 

fourth-largest publisher. 

Masuch is expected 

to speak about the 

challenges facing the 

music industry, the 

philosophy that guides 

BMG and what’s 

required to build a global 

music company in the 

streaming age.

MIDEM, in its 52nd 

year, is expected to draw 

over 4,000 participants 

from some 85 countries, 

based on its 2017 

attendance. —T.D.

MIDEM  TO 

HOST BMG 

CEO’S 

 KEYNOTE
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EMMA BANKS* 

CHRIS DALSTON* 

MIKE GREEK* 

MARLENE TSUCHII* 

Co-heads of international ,  Creative 

 Artists Agency

CAA reports that its 
 international business grew 
nearly 15 percent in the 
second half of 2017 compared 

with the previous year (CAA does not 
report dollar volume), and the agency 
says that its international clients sold 
over 4.5 million tickets in 2017, driven by 
the work of Banks and Greek in London 
and married couple Dalston and Tsuchii 
in Los Angeles. Worldwide tours by Justin 
Bieber and Ariana Grande were among 
CAA’s  strongest, but Tsuchii proudly 
points to a breakthrough by rising artist 
Maggie Rogers, who was discovered after 
Pharrell Williams visited her class at New 
York University in 2016. “She sold out all 
of her global dates just based on one EP,” 
says Tsuchii. Adds Banks: “We need to 
keep developing artist careers and make 
sure that they are known by our ticket-
buying public.”

ARI BERNSTEIN  36 

Agent ,  concerts;  ICM Partners 

SCOTT MANTELL  39 

Partner/head of international  touring, 

ICM Partners

ICM increased the 
number of 
concerts it booked 
by 20 percent over 

2017, with more than 2,500 shows in 100 
countries, according to the agency. Los 
Angeles-based Mantell, who was 
 promoted to partner in February, 
together with New York-based Bernstein, 
oversees  international outings for Nicki 
Minaj, Migos, Chris Rock and J. Cole, 
whose recent world tour grossed 
$29  million, according to Boxscore. The 
two have developed Khalid from clubs to 
theaters, with arena and festival bookings 
in the works.

GREG BESTICK  66 

President ,  Paradigm Talent Agency 

ALEX HARDEE  49 

Partner,  Coda 

STEVE STR ANGE  49 

D ire ctor,  X-ray Touring

Over 500 acts are now “shared  globally 
between Paradigm and our U.K.  partners 
Coda and X-ray Touring,” says Bestick 
of the agency alliance, which expanded 
further in 2017 when Hardee’s Coda 
struck a deal to obtain non-music services 
from the United Kingdom’s Independent 
Talent Group for Coda’s clients, which 
include Imagine Dragons. At X-ray, 

Strange booked dates outside North 
America for Coldplay’s 2016-17 A Head 
Full of Dreams Tour, which reached 
3.6 million fans, he says. X-ray’s European 
summer dates for Eminem sold out all 
435,000 tickets in February, says Strange. 
Now that Bestick has tapped Rob Zifarelli, 
formerly of United Talent Agency, to run 
its new office in Toronto, Paradigm will 
be expanding north of the border.

NEIL WARNOCK  7 2 

Global head of touring, Unite d Talent 

Agency

Warnock celebrated his 50th 
year in the music industry in 
2017, guiding the global tours 
of UTA clients. “I am 

 particularly proud of the strong presence 
our artists have across all of the major 
festivals in Europe and the U.S.,” he says. 
“Last year, we had 26 acts at Reading & 
Leeds, 38 at Download festival, 36 at 
Bonnaroo and 26 at Coachella.” It was 
also a big year for client Guns N’ Roses, 
whose worldwide Not in This Lifetime 
Tour has so far sold 4.3 million tickets and 
grossed over $475 million,  according to 
Boxscore. “We, as an industry, are always 
in search of the next big  superstars,” says 
Warnock. “It is  important to invest time 
and resources into cultivating and 
nurturing the next  generation of talent.” 

Contributors Je� Benjamin, Karen Bliss, 

Lars Brandle, Dave Brooks, Dean Budnick, 

Judy Cantor-Navas, Ed Christman, Leila 

Cobo, Thom Du�y, Adrienne Ga�ney, 

Steve Knopper, Juliana Koranteng, Robert 

Levine, Paula Parisi, Richard Smirke, 

Wolfgang Spahr, Eric Spitznagel, Colin 

Stutz, Deborah Wilker

METHODOLOGY

International Power Players 

were chosen by editors 

weighing a variety of 

factors, including but not 

limited to such metrics as 

chart performance, touring 

grosses and ticket sales, 

social media impressions, 

and radio and TV audiences 

reached; company 

growth; career trajectory; 

reputation among peers; 

and overall impact in the 

international industry 

during the past 12 months.

Tsuchii (left) 

booked successful 

international dates 

for Rogers.

Coldplay’s shows 

outside North 

America were 

booked by Steve 

Strange of X-ray 

Touring.
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As Post Malone leads the 

Artist 100 for a second straight 

week, Leon Bridges re-enters 

at No. 7 (a new peak) as his 

sophomore LP, Good Thing, 

opens at No. 1 on Top R&B 

Albums and Americana/

Folk Albums and No. 3 on the 

Billboard 200 with 66,000 

equivalent album units, 

according to Nielsen Music. It 

also launches at No. 1 on Top 

Album Sales (59,000 sold) and 

Vinyl Albums (9,000). Good 

Thing single “Bad Bad News” 

concurrently crowns Triple A 

(see page 86).

NO. 7
Leon Bridges
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Turner 
‘Kind’ Of A 
Big Deal
English singer-songwriter 

Frank Turner (above) 

debuts at No. 9 on 

Emerging Artists on the 

strength of his new solo LP, 

Be More Kind, which debuts 

at No. 5 on Americana/Folk 

Albums and No. 95 on the 

Billboard 200 with 7,000 

equivalent album units, 

according to Nielsen Music. 

Concurrently, the set’s 

“Blackout” rises 24-23 on 

the Triple A airplay chart.

Lauv hits a new high 

(7-3) on Emerging Artists 

powered by his breakout 

single, “I Like Me Better.” 

The song reaches the top 15 

of the Mainstream Top 40 

chart (18-14) in its 30th 

week, passing Melissa 

Etheridge’s “Come to My 

Window” (27 weeks, 1994) 

to complete the lengthiest 

trip to the tier.

Meanwhile, 11-piece 

K-pop boy band Wanna 

One re-enters Emerging 

Artists at No. 8, reaching 

the top 10 for the first time 

as the act vaults 23-3 on 

the Social 50 chart.

 —Xander Zellner
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DION’S ‘ASHES’ RISES

Céline Dion charts 

her first song on the 

Adult Contemporary 

tally in four years as 

“Ashes” debuts at 

No. 28. The song is 

from the Deadpool 2 

soundtrack — which 

includes fellow AC vets 

Air Supply, Pat Benatar 

and Cher — while its 

video features superhero 

Deadpool dancing 

mock-dramatically 

behind Dion (above). “It’s 

too good,” he chides her 

performance at the end. 

“This is Deadpool 2, not 

Titanic. You’re at, like, an 

11. We need to get you 

down to a five, five-and-

a-half, tops.” Retorts 

Dion: “This thing [her 

voice] only goes to 11. 

So beat it, Spider-Man.”

 —Gary Trust

Go to Billboard.com for 

full Chart Beat coverage, 

including columns and 

podcasts.

C H A R T  B E A T



ALL THINGS  
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Post 
Malone 
Steady At 
No. 1
Post Malone’s beerbongs & 

bentleys lands a second 

straight week at No. 1 

on the Billboard 200. 

The set earned 193,000 

equivalent album units in 

the week ending May 10 

(down 58 percent from its 

debut frame), according to 

Nielsen Music.

Beerbongs is just the third 

title to rack up multiple 

weeks at No. 1 in 2018, 

and the first by an artist, 

following Black Panther: 

The Album (with three 

weeks at No. 1) and The 

Greatest Showman (two 

weeks). Beerbongs is also 

the first album by an artist 

to notch back-to-back 

weeks at No. 1 since Taylor 

Swift’s reputation spent 

its first three weeks atop 

the tally (Dec. 2-16, 2017). 

(Reputation clocked one 

more week at No. 1 on 

Jan. 6.)

Beerbongs’ second week 

on the list is powered 

by streaming activity, 

for it garnered 160,000 

streaming equivalent album 

units (down 44 percent). In 

terms of traditional album 

sales, it sold 24,000 copies 

(down 85 percent), while 

track equivalent album 

units totaled just 9,000 

(down 59 percent).

Post Malone may hang 

out for a third week atop 

the list dated May 26 

as industry forecasters 

suggest beerbongs could 

snare 140,000 units in the 

week ending May 17. That 

should be enough to fend 

of a surging P!nk, whose 

Beautiful Trauma may vault 

83-2. The set will benefit 

from sales generated by a 

concert ticket/album sale 

redemption ofer for the 

next leg of her tour, which 

went on sale May 11.

 —Keith Caulfield
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Listen free 
now thru May 29

Here are just a few of the 

channels you can hear free:

Hear things you’ve never heard before

in more places than you think. Listen in 

your car, online or on the SiriusXM app.

siriusxm.com

Limited Run 
Channel



Now 66 marks the 81st Now 

That’s What I Call Music! 

compilation to reach the top 20 

as the new installment bows 

with 21,000 equivalent album 

units earned (all from traditional 

album sales).

VA R I O U S 

A R T I S T S

Now 66
20

The diva’s album nabs a 

15 percent increase in units 

(rising to 19,000) as her 

Reputation Tour kicked off in 

Glendale, Ariz., on May 8. The 

trek is slated to wrap in Tokyo on 

Nov. 21.

T AY L O R 

S W I F T

reputation
23

The Greatest Showman soundtrack logs a 20th 

straight week in the top 10 on the Billboard 200 

(No. 7), making it just the fourth soundtrack in 

the past 20 years to string together that many 

consecutive weeks in the region. It follows 

Frozen (39 week in 2014), High School Musical 

(24, 2006) and City of Angels (20, 1998). 

Further, Showman is nearing 1 million copies 

sold, as it moved another 33,000 in the week 

ending May 10, according to Nielsen Music, 

bringing its total to 968,000. —K.C.

7

S O U N D T R A C K 
The Greatest 

Showman
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H O M E  O F  T H E  G L O B A L  M U S I C  C O M M U N I T Y
—

5 -  8 JUNE 2018

MIDEM

CANNES, FRANCE · PALAIS DES FESTIVALS

 MIDEM.COM

—
With four packed days of conferences, competitions, networking events 

and concerts, Midem, the essential relationship broker of the music industry, 

provides the full toolkit to forge business connections, promote music at an 

International level, sign deals and discover the upcoming trends, talent 

and services that will shape the future of music.

—
REGISTER NOW FROM €295!



D a t a  f o r  w e e k  o f  0 5 . 1 9 . 2 0 1 88 2  G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a

A
lb

u
m

 S
a

le
s

M
ay

 19
 

2
0

18

Gambino 
Gains
After a busy week for 

Donald Glover and his 

musical alter ego Childish 

Gambino, the latter sees 

three albums re-enter 

the Billboard 200. Glover 

hosted NBC’s Saturday 

Night Live on May 5 and, 

during the show, performed 

buzzy new single “This 

Is America” and released 

its much-discussed video. 

(“America” also bows at 

No. 1 on the Billboard 

Hot 100; see page 3.)

Further, Gambino’s 

total album sales rose a 

whopping 419 percent 

in the United States in 

the week ending May 10, 

according to Nielsen Music. 

Collectively, his album 

catalog sold 11,000 copies, 

up from just over 2,000 in 

the previous week. (None of 

those albums include “This 

Is America,” though it is 

presumed to be featured 

on his forthcoming new 

album.)

His most recent release, 

“Awaken, My Love!” (below) 

in 2016, jumps back on the 

Billboard 200 at No. 45 

with 12,000 equivalent 

album units earned 

(up 156 percent), with 

traditional album sales 

contributing 5,000 of that 

sum (up 268 percent). 

Because the Internet 

(2013) returns to the list 

at No. 61 (10,000 units; up 

178 percent, with 3,000 

in sales; up 681 percent), 

while 2011’s Camp returns 

at No. 197 (5,000 units; up 

174 percent, with 2,000 in 

sales; up 497 percent).

In terms of total on-

demand streams for the 

week ending May 10, 

Gambino’s songs collected 

102.7 million clicks (in both 

video and audio streams) — 

up 487 percent. That figure 

includes the 65.3 million 

that “This Is America” 

collected. Even without 

the “America” streams, 

the rest of his songs still 

had a robust 114 percent 

streaming gain.

 —Keith Caulfield



Hamptons    New York    Connecticut    New Jersey    Hudson Valley

Move to what
moves you

Make bold moves. Meet your 

Agents of Change at halstead.com

Philip O’Connell, Managing Director – Hamptons  |  631.771.5333  |  poconnell@halstead.com 

2 Newtown Lane, East Hampton, NY  |  31 Main Street, Southampton NY
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Grimes’ 
Gala Gain
Grimes (below) charts her 

first week on the Social 50. 

She debuts at No. 43 with 

gains in social activity 

across the board, including 

141,000 Wikipedia views 

and 11,000 Twitter 

reactions in the week 

ending May 10, according 

to Next Big Sound. Why? 

She was revealed as 

dating Tesla co-founder/

CEO Elon Musk after the 

pair appeared at the 2018 

Met Gala in New York on 

May 7. She tweeted once 

about the new relationship, 

responding to a meme 

dedicated to it on May 9.

Meanwhile, NCT and 

Wanna One make major 

leaps on the Social 50, 

jumping 26-2 and 23-3, 

respectively. The former 

vaults with a 512 percent 

boost in Twitter reactions 

(716,000), in large part 

helped by a new music 

video for the act’s subgroup 

NCT 127 (which itself 

shoots 19-7) and baby 

photos of its members 

posted on May 5, while 

the latter rises following 

the announcement (and 

subsequent teaser photos) 

of new album 1÷x=1 (aka 

Undivided), due June 4, 

adding 388 percent in 

Twitter reactions (641,000).

The chart’s top debut 

belongs to Paulo Londra. 

The Argentine trap artist, 

who starts at No. 39, 

released a new music video 

for “Dimelo” on May 7, and 

Londra jumped 229 percent 

in Twitter mentions and 

118 percent in Twitter 

reactions while promoting 

the clip. The “Dimelo” video 

has spawned its own viral 

dance challenge as well.

Christina Aguilera 

re-enters the Social 50 at 

No. 35 — her first chart 

appearance since June 

2016. Aguilera promoted 

new song “Accelerate” from 

the upcoming Liberation, 

her first full-length 

album since 2012’s Lotus, 

snagging 57,000 new 

YouTube subscribers and 

a 100 percent boost in 

Wikipedia views (67,000).

 —Kevin Rutherford
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Billboard ’s 4th annual Country Power Players issue will profile the people who are 

creating excitement and making their mark in the industry. This special feature will 

include a photo portfolio featuring the top artists, songwriters, musicians, executives 

and coverage on the most talked about topics in country music.

Advertise in this issue to congratulate this year’s honorees while reaching key 

decision makers who are driving the music industry.
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FGL Ties 

Own 

Record 

With ‘Be’
“Meant to Be” by Bebe 

Rexha (above center) and 

Florida Georgia Line 

(above) leads Hot Country 

Songs for a 24th week. The 

track ties FGL’s “Cruise,” 

the debut hit for the 

twosome (Tyler Hubbard 

and Brian Kelley) that 

ruled for 24 weeks in 2012 

and 2013, for the longest 

reign by a duo or group in 

the chart’s 59-year history 

and the second-longest 

overall. Sam Hunt’s “Body 

Like a Back Road” holds 

the record with 34 weeks at 

No. 1 in 2017.

“Crazy how [“Meant”] 

has taken on a life of its 

own and that it’s making 

chart history,” Kelley tells 

Billboard. “It has been 

magic to see fans from all 

over the globe react to such 

a special song.”

Kane Brown notches 

his second Country Airplay 

No. 1 as “Heaven” rises 

2-1, increasing 4 percent 

to 45.3 million audience 

impressions, according to 

Nielsen Music. He first led 

with “What Ifs” (featuring 

Lauren Alaina) on the 

chart dated Oct. 28, 2017.

Luke Combs earns 

his highest debut on Hot 

Country Songs as “Beautiful 

Crazy” flies in at No. 6 

(5.6 million U.S. streams; 

44,000 sold). He collects 

his fourth top 10 in as many 

appearances, a sum that 

includes the No. 1 “When It 

Rains It Pours” (two weeks, 

beginning Nov. 25, 2017).

Kenny Chesney earns 

his 51st top 10 on Hot 

Country Songs and 55th 

on Country Airplay as “Get 

Along” rises 11-8 on the 

former chart and 11-10 on 

the latter (25.5 million, up 

11 percent). His 55 Country 

Airplay top 10s rank him 

third among all artists since 

the chart’s launch in 1990, 

behind only George Strait 

(61) and Tim McGraw (57).

 —Jim Asker
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Shinedown 
Commands 
‘Attention’
Shinedown (above) debuts 

at No. 1 on the Top Rock 

Albums, Alternative Albums 

and Hard Rock Albums 

charts with Attention 

Attention, which starts 

with 61,000 equivalent 

album units, according to 

Nielsen Music. The band’s 

first set solely produced 

by its bassist, Eric Bass, 

yields three entries on Hot 

Rock Songs, including lead 

single “Devil” (16-11).

As Leon Bridges’ 

sophomore full-length, 

Good Thing, debuts at 

No. 3 on the Billboard 200, 

lead single “Bad Bad News” 

rises 3-1 on the Triple A 

airplay chart. Bridges banks 

his second No. 1 on the tally, 

following “Smooth Sailin’ ” 

(two weeks, 2016). “Bad” 

also breaks into the top 40 

of the all-rock-format 

Rock Airplay chart (43-37; 

1.8 million impressions, up 

16 percent).

Farther down Triple A, 

U2’s “Love Is Bigger Than 

Anything in Its Way” debuts 

at No. 32, marking the 

band’s 29th entry dating 

to the chart’s inception 

in 1996. U2 is a title away 

from tying for the most 

visits. Dave Matthews 

(solo and fronting Dave 

Matthews Band) boasts 

30; he could extend his 

lead soon, thanks to the 

May 10 release of DMB’s 

new single, “Samurai Cop 

(Oh Joy Begin).”

Meanwhile, Florence + 

The Machine debut at 

No. 9 on Hot Rock Songs 

with “Hunger,” the act’s 

second top 10 entrance in 

under a month, following 

the fellow No. 9 start 

of “Sky Full of Song” 

(April 28). “Hunger” marks 

the group’s best debut on 

the Alternative airplay chart, 

bowing at No. 21.

 —Kevin Rutherford

9 0  G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a D a t a  f o r  w e e k  o f  0 5 . 1 9 . 2 0 1 8

C
O

U
R

T
E
S
Y

 O
F
 A

T
L
A

N
T
IC

 R
E
C
O

R
D

S

S
A

L
E

S
, 

A
IR

P
L

A
Y

 &
 S

T
R

E
A

M
IN

G
 

D
A

T
A

 C
O

M
P

IL
E

D
 B

Y
H

O
T

 R
O

C
K

 S
O

N
G

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
cu

rr
e

n
t 

ro
ck

 s
o

n
g

s,
 r

a
n

k
e

d
 b

y
 r

a
d

io
 a

ir
p

la
y

 a
u

d
ie

n
ce

 i
m

p
re

ss
io

n
s 

a
s 

m
e

a
su

re
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 s

a
le

s 
d

a
ta

 a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c 
a

n
d

 s
tr

e
a

m
in

g
 a

ct
iv

it
y

 d
a

ta
 b

y
 o

n
li

n
e

 m
u

si
c 

so
u

rc
e

s 
tr

a
ck

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c.
 S

o
n

g
s 

a
re

 d
e

fi
n

e
d

 a
s 

cu
rr

e
n

t 
if

 t
h

e
y

 a
re

 n
e

w
ly

-r
e

le
a

se
d

 t
it

le
s,

 o
r 

so
n

g
s 

re
ce

iv
in

g
 

w
id

e
sp

re
a

d
 a

ir
p

la
y

 a
n

d
/o

r 
sa

le
s 

a
ct

iv
it

y
 f

o
r 

th
e

 f
ir

st
 t

im
e

. 
T

O
P

 R
O

C
K

 A
L

B
U

M
S

: 
T

h
e

 w
e

e
k

’s
 m

o
st

 p
o

p
u

la
r 

ro
ck

 a
lb

u
m

s 
o

f 
th

e
 w

e
e

k
, 

a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 b

a
se

d
 o

n
 m

u
lt

i-
m

e
tr

ic
 c

o
n

su
m

p
ti

o
n

 (
b

le
n

d
in

g
 t

ra
d

it
io

n
a

l 
a

lb
u

m
 s

a
le

s,
 t

ra
ck

 e
q

u
iv

a
le

n
t 

a
lb

u
m

s,
 a

n
d

 s
tr

e
a

m
in

g
 e

q
u

iv
a

le
n

t 
a

lb
u

m
s)

. 
T

R
IP

L
E

 A
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
a

d
u

lt
 a

lt
e

rn
a

ti
ve

 s
o

n
g

s,
 

ra
n

k
e

d
 b

y
 r

a
d

io
 a

ir
p

la
y

 d
e

te
ct

io
n

s 
a

s 
m

e
a

su
re

d
 b

y
 N

ie
ls

e
n

 M
u

si
c.

 S
ta

ti
o

n
s 

a
re

 e
le

ct
ro

n
ic

a
ll

y
 m

o
n

it
o

re
d

 2
4

 h
o

u
rs

 a
 d

a
y,

 7
 d

a
y

s 
a

 w
e

e
k

. 
S

e
e

 C
h

a
rt

s 
Le

g
e

n
d

 o
n

 b
il

lb
o

a
rd

.c
o

m
/b

iz
 f

o
r 

co
m

p
le

te
 r

u
le

s 
a

n
d

 e
x
p

la
n

a
ti

o
n

s.
 ©

 2
0

1
8

, 
P

ro
m

e
th

e
u

s 
G

lo
b

a
l 

M
e

d
ia

, 
L

LC
 a

n
d

 N
ie

ls
e

n
 M

u
si

c,
 I

n
c.

 A
ll

 r
ig

h
ts

 r
e

se
rv

e
d

.



T

NOT LISTED (NOT LISTED) 
 

THE KSR GROUP/ATLANTIC WE THE BEST/EPIC   
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Travis 
Scott, 
Ella Mai 
Hit Top 10
The Hot R&B/Hip-Hop 

Songs chart adds three 

new top 10s, led by 

Childish Gambino’s “This 

Is America,” which opens 

at No. 1 and concurrently 

debuts atop the Billboard 

Hot 100 (see page 3). 

“Watch” by Travis Scott 

(above), featuring Lil Uzi 

Vert and Kanye West, 

starts at No. 9, becoming 

Scott and Lil Uzi Vert’s third 

top 10 each on the chart 

and West’s 24th. Streams 

power the high debut, with 

the collaboration opening 

at No. 7 on R&B/Hip-Hop 

Streaming Songs thanks to 

23.9 million U.S. streams 

in the week ending May 10, 

according to Nielsen Music.

The third new top 10 

belongs to newcomer Ella 

Mai, whose “Boo’d Up” 

rockets 24-10. The track 

holds at No. 4 on R&B/

Hip-Hop Airplay, rising 

6 percent to 24 million 

in audience in the week 

ending May 13. It also 

climbs on R&B/Hip-Hop 

Digital Song Sales with a 

15-10 leap (up 8 percent 

to 10,000 sold in the 

week ending May 10) and 

debuts on R&B/Hip-Hop 

Streaming Songs at No. 15 

(19.7 million in the week, up 

26 percent).

Meanwhile, Drake 

replaces himself at No. 1 

yet again on R&B/Hip-Hop 

Airplay as “Nice for What” 

topples his collaboration 

with BlocBoy JB, “Look 

Alive.” “Nice” rolls to 

33 million in audience in 

the week, up 6 percent. 

As Drake’s “God’s Plan” 

preceded “Alive” in the top 

spot, the superstar is the 

first act to replace himself 

twice in a row at No. 1.

 —Trevor Anderson



Ricky 
Martin’s 
‘Fiebre’ 
Fires Up
“Fiebre” by Ricky Martin 

(above) heats up the 

Latin Airplay chart as the 

song marks his 17th No. 1 

appearance overall, and his 

first with the duo Wisin & 

Yandel, who collect their 

11th chart-topper. Martin 

continues to hold the 

second-most No. 1s on the 

list, trailing only Enrique 

Iglesias (30).

“Fiebre” jumps 4-1 thanks 

to a 60 percent increase 

in audience impressions in 

the week ending May 13, 

according to Nielsen Music, 

earning the week’s Greatest 

Gainer honors. Martin 

previously topped the list 

almost a year-and-a-half 

ago, when “Vente Pa’ 

Ca” (featuring Maluma) 

debuted at No. 1 (Oct. 15, 

2016), ruling for two 

consecutive weeks.

Elsewhere on Latin 

Airplay, after eight weeks 

on the chart, Maluma’s “El 

Prestamo” enters the top 10, 

rising 14-10 (to 10 million 

in audience, up 9 percent). 

The third single from his 

album F.A.M.E. (out May 18) 

earns him his eighth top 10.

Meanwhile, Raymix 

notches his first top 10 

on Hot Latin Songs as 

“Oye Mujer” bumps 13-10, 

mostly of the strength 

of a 15 percent gain in 

streams (in the week ending 

May 10). As the song 

collected 4.8 million clicks, 

it surges 20-13 on Latin 

Streaming Songs.

Finally, the all-star 

compilation Todos Somos 

Más, a tribute to Marco 

Antonio Solís, enters at 

No. 4 on the Latin Pop 

Albums chart, with 2,000 

equivalent album units 

earned (nearly all from 

traditional album sales). 

The 17-song set — which 

also starts at No. 4 on 

Compilation Albums 

and No. 11 on Top Latin 

Albums — features Juanes, 

Julieta Venegas, Juan 

Luis Guerra, Luis Fonsi, 

Jesse & Joy and others 

covering Solís’ tunes.

 —Pamela Bustios
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Brewster, 
Thompson 
Bow
Singer-songwriter and 

worship leader Lincoln 

Brewster (above) debuts 

at a career-best-tying No. 2 

on Top Christian Albums 

with God of the Impossible 

(7,000 equivalent album 

units, 6,000 in traditional 

album sales, according to 

Nielsen Music).

Brewster, who is also 

an accomplished guitarist 

(he previously recorded 

and toured with Steve 

Perry), earns his fifth Top 

Christian Albums top 10 

and matches two sets that 

also started and peaked at 

No. 2: Oxygen: A Worship 

Album (5,000 sold; Sept. 6, 

2014) and Today Is the Day 

(a personal-best 9,000; 

Oct. 11, 2008). He has 

earned his five top 10s 

consecutively, rounded 

out by Joy to the World: 

A Christmas Collection 

(No. 6, 2012) and Real Life 

(No. 3, 2010).

On Top Gospel Albums, 

My Worship, the first solo 

album from Boston native 

Phil Thompson, opens at 

No. 2 with 2,000 equivalent 

album units. Thompson 

first made inroads as a 

songwriter for other acts, 

including J.J. Hairston.

Meanwhile, MercyMe 

ties Casting Crowns for 

the most Christian Airplay 

top 10s among duos or 

groups (24) as “Grace 

Got You” pushes 11-8, up 

12 percent to 6.5 million 

impressions. Among all 

artists, only Chris Tomlin 

boasts more: 27. “Grace” 

also becomes MercyMe’s 

24th top 10 on Christian AC 

Songs (12-9), where Casting 

Crowns and Tomlin lead 

with 26 top 10s each.

 —Jim Asker
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Glitch 

Mob 

Goes 

No. 1
The Glitch Mob (above) 

garners its second No. 1, 

and first in four years, on 

Top Dance/Electronic 

Albums with See Without 

Eyes, which opens with 

7,000 equivalent album 

units, according to Nielsen 

Music. With 6,000 in 

traditional album sales, the 

collection also starts at 

No. 1 on Dance/Electronic 

Album Sales. Eyes is the 

act’s fifth set to hit Top 

Dance/Electronic Albums, 

a run that began in 2010 

with Drink the Sea, which 

reached No. 15, and its 

first chart-topper since its 

prior original full-length, 

Love Death Immortality, in 

March 2014.

Shifting to Dance 

Club Songs, DJ Snake 

snares his first No. 1 

with “Magenta Riddim” 

(2-1). Fueled by its original 

version and Lumberjack 

remixes, the song is Snake’s 

fifth chart entry; he debuted 

with his Dillon Francis 

collaboration, “Get Low,” 

in April 2014. “Magenta,” 

Snake’s first solo chart 

appearance, beats previous 

high “Lean On,” with Major 

Lazer and featuring MØ 

(No. 18, 2015).

On Dance/Mix Show 

Airplay, Ariana Grande 

grabs her eighth top 10 

with “No Tears Left to 

Cry” (11-10). Among those 

hits are two chart-toppers: 

“Break Free” (featuring Zedd, 

2014) and “Love Me Harder” 

(with The Weeknd, 2015).

Turning to Hot Dance/

Electronic Songs, Calvin 

Harris and Dua Lipa’s 

“One Kiss” earns all three 

gainer awards at No. 2. 

The track drew 26 million 

in radio audience (up 

15 percent) and 10.8 million 

U.S. streams (up 8 percent), 

and sold 9,000 downloads 

(up 14 percent) in the 

tracking week. “Kiss” is 

also the Greatest Gainer on 

Dance Club Songs (9-3).

 —Gordon Murray
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U2 Charts 

With New 

Arena 

Trek
U2 (above) is of and 

running with its new 

Experience + Innocence 

World Tour that follows 

last December’s release of 

Songs of Experience. The 

tour that launched May 2 

in Tulsa, Okla., is the sequel 

to the 2015 Innocence 

+ Experience trek that 

grossed $152 million and 

ranked third that year on 

Billboard’s Top 25 Tours list.

The current jaunt’s first 

three dates land on the 

chart, led by the top grosser 

at No. 4, a two-night 

engagement at SAP Center 

in San Jose, Calif. The event 

was attended by a total 

of 28,579 fans and logged 

$3.7 million in sales from 

sellouts May 7 and 8. The 

opening-night concert at 

Tulsa’s BOK Center follows 

at No. 9 with $2.2 million in 

sales, and the May 4 show 

in St. Louis is No. 11 with 

$2 million.

The Experience + 

Innocence outing will play 

arenas in North America 

and Europe in 2018 

beginning with an opening 

run in 17 U.S. and Canadian 

cities through early July. 

A fall trek through nine 

European countries will 

begin in August, and the 

band will close out the run 

with a four-show stint in 

Dublin in November.

U2’s most recent tour, 

which celebrated the 30th 

anniversary of The Joshua 

Tree, wrapped last October 

and earned the top ranking 

among that year’s highest-

grossing tours. The 50-

show stadium trek grossed 

$317 million and marked 

the fifth time since 2000 

that U2 topped Billboard’s 

annual ranking of the year’s 

top 25 tours — the most of 

any touring act. —Bob Allen
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DAVID BOWIE WAS THREE YEARS 

removed from one of his most critically 
lauded albums, Scary Monsters, when, in 
1983, he released the most  commercial 
LP of his boundaries-breaking career.

Bowie left RCA for EMI (and a 
reported $17.5 million payday) and 
enlisted Chic producer-guitarist Nile 
Rodgers to add some pop  polish to 
his next album. Rodgers had already 
established  himself as a ’70s  hitmaker, 
crafting songs for Diana Ross, Sister 
Sledge and his own group, but his career 
was in free fall. “I had six lops in a row, 
after having no lops,” Rodgers told 
Billboard in 2016. “[Then] the ‘disco 
sucks’ [backlash] happened ... And this 
guy David Bowie, who is a rock god, 
says ... ‘I believe in him.’ ”

“Let’s Dance,” the Bowie-penned, 
Rodgers-produced title track to the 
 former Thin White Duke’s 15th LP, 
topped the Billboard Hot 100 on 
May 21, 1983. The single, which also 
featured guitarist Stevie Ray Vaughan, 
became Bowie’s second No. 1 on the 
chart. (His irst was “Fame” in 1975.) 
The album launched two additional 
hits: “China Girl,” co-written and irst 
recorded by Iggy Pop (No. 10), and 
“Modern Love” (No. 14). The LP also 
led to the  successful Serious Moonlight 
Tour, for which the then-36-year-old 
Bowie adopted a dapper, fashionably 
coifed look that was quite diferent 
from some of his previous pale, gender-
bending glam personas.

Bowie died from liver cancer at age 
69 on Jan. 10, 2016, two 
days after the release of 
his last album, Blackstar, 
which became his irst 
No. 1 on the Billboard 200. 
An exhibit of his  inluence 
in music and fashion, 
“David Bowie is,” is at the 
Brooklyn Museum in New 
York through July 15.

 —XANDER ZELLNER

Bowie onstage in 

London in 1983. 35 Years Ago
BOWIE 

DANCED 

HIS WAY TO 

THE TOP
Disco pioneer Nile Rodgers 

helped rock’s rule-breaker 

land his second Hot 100 No. 1
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