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The genre is officially the biggest in music, thanks to

and , plus
the 70 other innovators on Billboard’s inaugural list.

How did TDE triumph? Lamar: ‘| was too hungry’
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CONGRATULATIONS

AVE GHAPPELLE

LIVE FROM RADIO GITY

ON YOUR HISTORIC RUN

16 SOLD OUT NIGHTS - OVER 90,000 TICKETS SOLD
30 YEARS IN COMEDY

SPECIAL THANKS T0 GEOF WIli.S, SINA SADIGHI, AND NMKAYLA MOYER;
TOCARLA SIMS, RICK GREENSTEIN, AND COREY SMITH; AND ESPECIALLY TO DAVE CHAPPELLE,
FOR KEEPING NEW YORK LAUGHING OVER 16 UNFORGETTABLE NIGHTS.

WorldRadioHistory



THESE CO-HEADLINERS AND
FRIENDS MADE IT UNFORGETTABLE.
THANRK YOU{

ALI WONG - ANDERSON .PAAR - AMY SCHUMER
ARSENIO HALL - ASAP FERG - ASHLEY BARNHILL
BIG BOI - BILL BELLAMY - BUSY BEE STARSKI
CEDRIC THE ENTERTAINER - CIPHA SOUNDS
CHANCE THE RAPPER - CHILDISH GAMBINO
CHRIE ROCK - CHRIS TUCKER - COLIN JOST
COMMON - DEAD PREZ - DJ TRAUMA
DONNELL RAWLINGS - DOUG E. FRESH
ERYKAH BADU - FAT JOE - FREDERIC YONNET &
THE BAND WITH NO NAME - FRENGH MONTANA
HANNIBAL BURESS - HI-TEK - ICE CUUBE - JEFF ROSS
JERRY SEINFELD - JOHN MAYER - JON STEWART
JUDD APATOW - KENDRICK LAMAR - REVIN HART
LESLIE JONES - LIL JON - LIL WAYNE
MARLON WAYANS - MIGHAEL CHE - MO AMER
MS. LAURYN HILL - NEAL BRENNAN
PETE DAVIDSON - PETE HOLMES - THE ROOTS
RUSSELL PETERS ¢ SLEEPY BROWN - SLICR RICK
SOLANGE « TALIB RWELI - T.I. - TREVOR NOAR
TYLER THE CREATOR - USHER - VINCE STAPLES
WIL SYLVINCE - YASIIN BEY
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IN MEMORY OF THE EXTRAORDINARY

WALTER BECKER

1950 - 2017
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Taylor Swilt,
Cardi B Control

To
Onp

AYLOR SWIFT AND
Cardi B combine for a
feat by female soloists
not achieved on the
Billboard Hot 100 in nearly three
years, as the pop titan’s “Look What
You Made Me Do” spends a second
week at No. 1 and the rap rookie’s
“Bodak Yellow (Money Moves)”
pushes 3-2. It’s the first time since
the Hot 100 dated Dec. 13, 2014,
that solo women (in lead roles)
simultaneously rank at Nos. 1
and 2. Swift was a factor in the last
such twofer, ruling that week with
“Blank Space” while Meghan
Trainor placed at No. 2 with “All
About That Bass.”

Swift also debuts at No. 4 on the
Hot 100 with “...Ready for It?,”
which, like “Look,” previews her

Two
Hot 100 |

sixth studio album, Reputation, due
Nov. 10. “Ready” bows at No. 10n
the Digital Song Sales chart with
135,000 downloads sold in the week
ending Sept. 7, according to Nielsen
Music. (“Look” leads Streaming
Songs for a second week with
61.2 million U.S. streams.) Swift is
the first woman with two concurrent
top five Hot 100 hits since (guess
who) she doubled up on Feb. 7, 2015,
with “Space” and “Shake It Off,”
both from her prior album, 1989.
“Ready” is Swift’s 22nd Hot 100
top 10 — and her record-extending
14th to debut in the tier. Another
notable milestone: It’s her 72nd
Hot 100 entry averall, lifting her
past The Beatles (71) for a solo
share of the 12th-most appearances
in the chart’s history. GARY TRUST

Title cirnrcanion
PRODUCER [SONGWRITER]

Look What YouMade Me Do

LM ANTONOFFTSWIFT [TSWIFT, 'ONOFF,
R!NRBRASS!}NRHA&RMAAMT

Swiftalsooccugies
the No. 4 spoton
the Hot 100 with
“...Readyfor It?"

Taylor Swift |

BIG MACHINE/REPUBLIC

HOTSHOT
DEBUT

Bodak Yellow (Money Moves) ® CardiB

JWHITE SHAFTLZM () WHITE SHAFTLZM JTHORPE WASHPOPPIN

I.UiS FOHSi & Da ddy Yankee Feat, Justin Bieber

THE KSR GROUP/ATLANTIC

g

Despacito

RS e AT A
...Ready For It? Taylor Swift
MAX MARTIN SHELLBACK. A PAYAMI [TSWIFT.

MAX MARTIN,SHELLBACK APAYAMI| BIG MACHINE/REPUBLIC

1'800'273'8255 . I.ogic Feat. Alessia Cara & Khalid

h
@ ( _4 ° E LOGIC 51X [SRRBHALL LA NATURYA CARACCIOIOK ROBINSON|

Wild Thoughts A Dl Khaled Feat. Rthanna & Bryson Tiller
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Believer
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Imagin

Unforgettable A  FrenchMontana reat swee ee |
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22 CAIVINHARRIS [CALVIN HARRIS PL WILLIAMS, 20 ]2
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Billboard Hot100. How did that happen? guys in the world, you'd just think he's a
NICK GALE Thisis the first time they let me. normal guy. He's kind of quiet, reserved W 33 Young Dumb & Broke Khalid | -, | 4
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DATA FOR WEEK OF 09.23.2017
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Marilyn Manson “
photographed Sept.6 at
The Hollywood Roosevelt
inLos Angeles.

ON THE COVER\
From left: Anthony “Top
Dawg" Tiffithand Kendrig
Lamar photographed by
Joe Pugliese on Sept. 6 at
Milk Studios in Las Angele:
Styling by Dianne Garcia.
Tiffith wears a TDE Apparel
top and hat and Levi‘s pants.
Lamar wears aMalibu 1992
jacket and pants, Helot Emil
hoodie and Chrome Hearts ‘
earrings.
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nextissue on Sept. 28. Far
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40 Hip-Hop Power Players
2017 For the first time,
hip-hop dominates every
other genre, claiming
a quarter of all music
consumption. Billboard's
inaugural Hip-Hop Power
list recognizes the 72
executives and innovators
taking the culture higher
— none more so than Top
Dawg Entertainment
MVP Kendrick Lamar and
founder/CEO Anthony
“Top Dawg” Titfith, who are
redefining the boundaries
of success.

BILLBOARD HOT 100

3  With Taylor Swift at No. 1
and CardiB at No. 2, women
control the top two for the
first time in nearly three
years.

TOPLINE

13 Inside Scooter Braun and
Bun B’s star-studded Hand in
Hand benefit concert to raise
money for Hurricane Harvey
and Hurricane Irma relief.

WorldRadioHistory

16 Anaggressive acquisition
strategy has turned Concord,
a traditionally jazz-oriented
label, into the fifth-largest
music company on the
planet — and its leadership
team isn't done yet.

7 DAYS ON THE SCENE
24 New York Fashion Week

THE BEAT

31 Getting inked with Johnny
Depp, beefing with Bieber
and releasing a fiery new
album — two decades later,
Marilyn Manson is still
pissed off.

36 InsidelLady Gaga’s
revealing Netflix
documentary.

BACKSTAGE PASS

67 Thankstocurriculums
responding to the need for
greater entrepreneurship,
these music business
schools stand out from
the rest.

73 The 32 top business
managers who help stars
and executives boost their
income.
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108 Thirty-six years ago, The
Rolling Stones scored their
longest-running No. 1 album
with Tattoo You.
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ART DIRECTOR Gabriella Zappia « DEPUTY ART DIRECTOR Datrick Crowley
SENIOR ASSOCIATE ART DIRECTOR Chris Elsemare « SENIOR DESIGNER Natalie Skopelja
ART PRODUCTION MANAGER Dan Skelton « DEPUTY ART PRODUCTION MANAGER Mike Vukobratovich

ART PRODUCTION ASSOCIATE James Morgan

PHOTOGRAPHY
CO-PHOTO DIRECTOR Jenny Sargent
PHOTO EDITORS Amelia Halverson, Samantha Xu
ASSOCIATE PHOTO EDITORS Joy Richardson, Laura Tucker
PHOTO RESEARCHER Melissa Malinowsky « PHOTO EDITOR-AT-LARGE Carrie Smith

PHOTO ASSISTANT Katie Spoleti

CHARTS
CO-DIRECTOR OF CHARTS Keith Caulfield (The Billboard 200, Heatseekers Albums; Los Angeles)
CO-DIRECTOR OF CHARTS Gary Trust (Billboard Hot 100, Pop, Adult)
DIRECTOR, CHART PRODUCTION Michael Cusson
ASSOCIATE DIRECTOR, CHART PRODUCTION/RESEARCH MANAGER Alex Vitoulis (Blues, Classical, Jazz, World)
SENIOR CHART MANAGER Jim Asker (Country, Christian, Gospel) « CHART MANAGERS Bob Allen (Boxscore; Nashville)
Trevor Anderson (Editorial Liaison), Gordon Murray (Dance/Electronic), Kevin Rutherford (Social, Streaming, Rock)

ASSOCIATE CHART MANAGER Xander Zellner

DIGITAL
GENERAL MANAGER, VIDEO Michael Palmer
SENIOR VICE PRESIDENT, ANALYTICS AND AUDIENCEMARKETING Jim Thompson
VICE PRESIDENT, PRODUCT Nathan McGowan
SENIOR PRODUCT MANAGER Reed Kavner « OA ENGINEER Robert MacCracken
DEPUTY EDITORS, DIGITAL Katie Atkinson, Joe Lynch « DIRECTOR, DANCE AND ELECTRONIC PROGRAMMING AND CROSS DEPARTMENT CONTENT STRATEGY Matt Medved
SENIOR ASSOCIATE EDITOR Andrew Unterberger « ASSOCIATE EDITOR Taylor Weatherby
HIP-HOP EDITOR Carl Lamarre « STAFFWRITER Chris Payne « LIFESTYLEEDITOR Shira Karsen « CONTRIBUTING EDITOR Lars Brandle
DIRECTOR OF PRODUCTION, VIDEO Hanon Rosenthal « SENIOR VIDEO PRODUCER Sable Fields « VIDEO PRODUCERS Jessie Katz, Victoria McKillop, Jessica Rovniak, Antonio Teixeira, Laela Zadeh
UVE STREAMING VIDEO PRODUCER Michael Claudio « SENIOR VIDEO EDITOR Phil Yang « VIDEO EDITORS Rebecca Sherwood, Zack Wolder « VIDEO PRODUCTION ASSISTANT Diedre Hynes
SENIOR WEB PRODUCER Rena Gross « SENIOR PHOTO EDITOR Jenny Regan « PHOTO EDITORS Tracy Allison, Jessica Xie
INTERACTIVE ART DIRECTOR Rett Alcott « SENIOR DESIGNER Andrew Elder « DESIGNER Ady Chng
DIRECTOR OF ARTIST RELATIONS Joe Kelley « ASSOCIATE DIRECTOR, ANALYTICS Katherine Shaoul
EDITORIAL ANALYST Kelsey Weekman « SALES ANALYTICS SPECIALIST Lauren Kim « SEO SPECIALIST Matt Albrecht
ASSOCIATE DIRECTOR, SOCIAL MEDIA Stephanie Apessos « SOCIAL MARKETING MANAGER Dervla O'Brien
SOCIAL MEDIA EDITOR Leslie Richin « SOCIALMEDIA COORDINATOR Mira Milla « ARTIST RELATIONS ASSISTANT Bryan Kress
VICE PRESIDENT, DIGITAL REVENUE OPERATIONS Gina Perino « DIRECTOR OF PARTNERSHIPS Shira Brown « DIRECTOR, AD OPS AND AUDIENCE REVENUE Daniel Eberle
SENIOR AD OPERATIONS MANAGER Maureen Vanterpool « DIRECTOR, ACCOUNT MANAGEMENT Shameka Frank « SENIOR MANAGER, ACCOUNT MANAGEMENT Renee Giardina
DIGITALACCOUNT MANAGERS Jess Cervantes, Sarah Seo, CaseyShulman
SENIOR ACCOUNT MANAGER, FILM AND ENTERTAINMENT Greg Johnson « ASSOCIATE ACCOUNT MANAGERS Allie Hedlund, Mallory Somerset

SENIOR MANAGER, ADVERTISING OPERATIONS Ninash Delgado « ADVERTISING OPERATIONS MANAGER Samantha Turpen « ADVERTISING OPERATIONS ASSOCIATE Robert Jo
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EXECUTIVE DIRECTORS, TELEVISION AND FILM Bellinda Alvarez, Scott Perry
DIRECTOR, SPONSORSHIP AND WEST COAST CONSUMER SALES Karbis Dokuzyan « DIRECTOR, LUXURY PARTNERSHIPS Pauline L'Herbette
ACCOUNT DIRECTORS, BRAND PARTNERSHIPS Jackie Horn, Gabrielle Koenig, Amy Jo Lagermeier, Justine Matthews, Brittany Strametz
MANAGER, BRAND PARTNERSHIPS Jamie Davidson « EXECUTIVE DIRECTOR, FILM AND TALENT Debra Fink « SENIOR ACCOUNT DIRECTOR Lori Copeland
MANAGING DIRECTOR Aki Kaneko
DIRECTOR, EAST COAST SALES Joe Maimone « NASHVILLE Cynthia Mellow (Touring), Lee Ann Photoglo (Labels)
EUROPE Frederic Fenucci « MANAGING DIRECTOR, LATIN Gene Smith
LATIN AMERICA/MIAMI Marcia Qlival « ASIA PACIFIC/AUSTRALIA Linda Matich
SALES COORDINATORS Katie Pope, Kendall Stempel
DIRECTOR, BUSINESS DEVELOPMENT Cathy Field

BUSINESS DEVELOPMENT COORDINATOR Sabrina Yaghoubzadeh

MARKETING
VICEPRESIDENT, STRATEGY Jason Russum
EXECUTIVE DIRECTORS Alyssa Convertini (Music Strategy and Branded Content), Kellie Pean (Integrated Marketing), Anjali Raja (Strategy)
DIRECTOR, INTEGRATED MARKETING Laura Lorenz « STRATEGY EXECUTION MANAGER Kwasi Boadi « DIRECTOR, STRATEGY Cam Curran
MANAGERS, STRATEGY Ross Figlerski, Jonathan Holguin « ASSOCIATE DIRECTOR, BRAND MARKETING Erika Cespedes
MARKETING DESIGN MANAGER Kim Grasing « DESIGNER Michael Diaz
MARKETING COORDINATORS Steven Huizar, Sarah Lombard, Claire McMahon

BRAND MARKETING COORDINATOR Erica Daul « EXECUTIVE ASSISTANT/MARKETING COORDINATOR Matthew Baum « EXECUTIVE ASSISTANT Erica Bookstaver

EVENTS & CONFERENCES
EXECUTIVE DIRECTOR, EVENTS AND SPECIAL PROJECTS Liz Morley Ehrlich

MANAGERS Marian Barrett, Mary Rooney « COORDINATOR Lillian Bancroft

LICENSING
VICE PRESIDENT, BUSINESS DEVELOPMENT AND LICENSING Andrew Min
DIRECTOR, LICENSING AND MARKETING Amy Steinfeldt Ulmann
ASSOCIATE DIRECTOR, INTERNATIONAL BUSINESS DEVELOPMENT AND LICENSING Anuja Maheshka

MAGAZINE REPRINTS Wright's Media (Call 877-652-5295 or email pgm@wrightsmedia.com)

PRODUCTION & CIRCULATION
EXECUTIVE DIRECTOR, GROUP PRODUCTION Kelly Jones
EXECUTIVE DIRECTOR, AUDIENCE DEVELOPMENT AND CIRCULATION Katie Fillingame
ASSOCIATE PRODUCTION DIRECTOR Anthony T. Stallings
PRODUCTION MANAGER Suzanne Rush « SENIOR MANAGER, EMAIL MARKETING AND CIRCULATION Meredith Kahn
Subscriptions: Call 800-684-1873 (U.S. toll-free) or 845-267-3007 (International), or email subscriptions@billboard.com

OPERATIONS
GROUP FINANCE DIRECTOR David Aimone
HUMAN RESOURCES DIRECTOR Alexandra Aguilar
MANAGER, SALES ANALYTICS Mirna Gomez « PROCUREMENT MANAGER Linda Lum

SALES ASSOCIATE Chamely Colon « IMAGING MANAGER Brian Gaughen

John Amato
PRESIDENT
Severin Andrieu-Delille Gary Bannett Stephen Blackwell AllanJohnston Dana Miller
CHIEF TECHNOLOGY OFFICER CHIEF FINANCIAL OFFICER CHIEF STRATEGY OFFICER EXECUTIVE VICEPRESIDENT, EXECUTIVE VICEPRESIDENT,
OPERATIONS/CHIEF OF STAFF MARKETING AND BRAND DEVELOPMENT
Barbara Grieninger Michele Singer Angela Vitacco
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Los Angeles: Bieber, Gwen Stefani and Sofia Vergara (from left) worked the phones. Nashville: Luke Bryan, Reese Witherspoon and Nicole Kidman (from
left) solicited calls. San Antonio: Miranda Lambertsang with George Straitat Strait's own benefitshow. New York: Nicki Minaj fielded donations for victims.

Scooter Braun To The Rescue

Hurricane-relief telethon Hand in Hand is the latest of the superstar manager's
organizational feats that has some calling for him to run for office

E NEED YOUTO

donate now, we need

you to give —we

hope that every one
of you, every citizen out there, will
be the leaders we’ve been waiting
for,” Scooter Braun told viewers
across the country on Sept. 12
from the stage at the Universal
Studios lot in Los Angeles. The
venue hosted the star-studded
Hand in Hand telethon that he and
Houston hip-hop star Bun B helped
organize to support the victims of
Hurricanes Harvey and Irma, which
killed dozens and caused billions
worth of damage from Texas to
Florida in September.

By the end of the evening, the
benefit had raised $44 million, with
donations still pouring in. Then on
Sept. 13, after little sleep, Braun got
back to his day job: managing some
of the world’s biggest pop stars, from
Justin Bieber to Ariana Grande.

In recent years, Braun repeatedly
has used his clout to try to make

BY ASHLEY LYLE

the world a better place. In 2015, he
hosted a $2,700-a-head fundraiser
for Hillary Clinton; this June,

he spearheaded the One Love
Manchester benefit show for
victims of the terrorist bombing
outside Grande’s concert at
England’s Manchester Arena on
May 22; and in July, he told his
followers on Instagram that pop
culture “ain’t that important” given
that “millions are living in fear of

Braun
(right)

with Sean

losing their healthcare.”

But his race to action following the
recent devastating hurricanes has
cemented his role more firmly than
ever as the music industry’s unofficial
activist organizer, prompting calls
from political fundraisers and
consultants for the 36-year-ald to
pursue a political career.

“Someone like Scooter is a perfect
person to run for office,” says
Adrienne Elrod, a consultant who
served as strategic communications
director for Clinton’s presidential
run, which relied on Braun regularly
to pair the right talent for different
campaign events. “He’s action-
oriented, he’s very smart, he’s up
to speed on all the issues —he’s the
kind of passionate person you want
in public policy, and we need more
people like him out there.”

But despite his proven ability to
mobilize the masses into action, he
says he doesn’t want to be the only
call people make in a crisis.

“Iwant everybody to be the go-to

THE OVERUNDER
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Common wins a Creative Arts
Emmy Award for “Letter to the
Free,” bringing him one Tony Award

away from an

Y .

WFAN air personality Craig Carton
is arrested in a $5.6 million Ponzi
scheme sting involving Metallica

and Barbra Streisand tickets.

The Hispanic Heritage Awards

name "De ar Luis Fonsi as

the Trailblazer Award at
its annual event on Oct. 6
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guy,” Braun told Billboard before the
telethon, noting that he planned to
fly with Grande to Charlottesville,
Va., to support a benefit show for
racial violence victims that’s being
organized by Pharrell Williams and
Dave Matthews Band on Sept. 24.
“Iwant people to see what we're
doing and say, ‘I want to step up and
dothe next one.””

The hurricane-relief telethon
wasn’t Braun’s idea, nor did he have
a particular tie to Houston. Bun B
envisioned the event and decided to
call Bieber’s D], Tay James, to see
if the pop star would make a public
service announcement.

“My first idea was to get the most

famous person I could get ahold of,”
Bun told Billboard after evacuating
his Houston home and renting a
truck to head to his friend’s house

in Dallas. James suggested calling
Braun instead, given his recent
experience in Manchester. Two days
later, the planning was underway,
with Braun helping to secure the
participation of dozens of artists,
including Beyoncé and Bieber.
Some, such as Drake, had already
called Braun independently for help
formulating a plan. Apple, Verizon
and the Michael & Susan Dell
Foundation underwrote the event,
with Verizon providing 2,000 call
centers; the four major TV networks

broadcast the event, and production
company Den of Thieves produced
it pro bono.

“You have to act quickly,” said
Braun, adding that
organizing such benefits
is wrenching because
“once you dive in and
you get in there, you
see people hurting. It
becomes very real, and
itisn’t just another event. And every
person you're asking, it really drains
you. With the pro bono stuff, your
heart is completely init.”

Braun’s prayers for others to
step up were answered quickly the
morning after Hand in Hand, as

Zimmer (seated, center)
performed during the
second weekend of

$44M

Amount telethon raised
as of Sept. 12

Hans ZImmer

another slew of superstar artists,
including Paul Simon and Willie
Nelson, announced an additional
benefit show, dubbed Harvey Don’t
Mess With Texas, slated
for Sept. 22.

After the telecast,
avisibly exhausted
Braun joked on the red
carpet that the reason
for the show’s success
was because “everyone loves
UGK,” referring to Bun B’s hip-hop
duo with the late Pimp C, before
praising Bun B for his vision and
hard work. “When someone calls
you with that kind of passion,” said
Braun, “you jump in.” ©

Radlohead,Lady Gaga

and Kendrick Lamar

Max Richter
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Classical’s Cool Comeback
Mood-based streaming playlists are creating hoards of new composer groupies
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Concord’s Buying Spree Pays Off

An aggressive acquisition strategy has turned the traditionally jazz-oriented label into the
fifth-largest music company on the planet — and its leadership team isn't done yet

BY MELINDA NEWMAN

oncord Music executives

visibly wince when asked if

their company suffers from
a perception problem. |

don’t think people quite grasp who we
are totally,” says CEQO Scott Pascucci.

Adds COOQO Glen Barros: “People still
look at us as ajazz company.”

[t's hard to blame anyone for being
confused. The Beverly Hills-based

Concord, founded in 1972, possesses

one of the richest jazz catalogs
around, thanks to both its roots and
a 2004 purchase of Fantasy Records.

However, due to its significant growth

during the last four years, few realize
that Concord is now worth nearly

$1 billion and also home to current
rock and alternative hitmakers like
St. Vincent, The Pretty Reckless,
Seether and Prophets of Rage,
whose debut full-length album is out
Sept. 15.

The secret to Concord's success?
While the rest of the music industry
zigged, it zagged. Following Wood
Creek Capital Management's
acquisition of Concord in 2013 for
$120 million, and the 2015 merger
of Concord and sister publishing

From left: Wisely,Barros,
Whalley and Pascucci.

company Bicycle Music, the combined
firm went on ashopping spree.
Thatincluded buying record
companies Fearless, Wind-Up, Sugar
Hill and Vanguard; forming joint
ventures with Razor & Tieand Loma
Vista; purchasing selected catalog
titles from Warner Bros. and Victory;
partnering with Andrew Lloyd
Webber's Really Useful Group; and
striking a worldwide licensing deal
with R.E.M., all while investing further
in Fantasy, Concord and Rounder.
“Starting four or five years ago, we
were very optimistic about the changes

in the business as streaming took hold,”

says Pascucci. "And that belief was

underscored by our acquisitions.”
But those previous deals were

dwarfed by a $500 million-plus

purchase in June of Imagem Music

Group, whose 250,000 copyrights

tripled the number of titles in

Concord's catalog to 380,000

and gave Concord the Boosey

& Hawkes classical repertoire;

global or European rights to songs

by Phil Collins, Mark Ronson

and Pink Floyd; and Rodgers &

Hammerstein's musicals. Pascucci

calls the deal “transformational” by

providing a significant presence in

London and Berlin and the financial

scale to grow its business.
Concord's year-to-date market

shareis 1.6 percent, up from

1 percent ayearago. The company’s

total revenue will reach nearly

$300 million in 2017, making it the

fifth-largest integrated music group

B-Real of Prophets
of Rage at Brooklyn’'s
Barclays Centerin 2016.

behind the three majors and BMG.
And it's taking advantage of the
Imagem acquisition, which increased
its staff from 250 to 385, to realign
the company.

All that momentum has led to
speculation about Concord'’s future,
including talk that it's fattening up
for a sale. Pascucci says not so fast.
“We're not a five-year private equity
fund of X amount of money and at the
end of X number years, there's some
kind of liquidity event,” he says.

The other theory is that Concord
has positioned itself to go public, a
topic that turns the usually forthright
Pascuccicoy. “It's too soon to
answer that,” he says. “Today's issue
is, we have a lot of great people

from Imagem and we've got to get
everyone working well together.”

Aside from changing the
company's name to Concord Music,
the monikers for the recorded-
music side and publishing assets
are gone. In their stead are the six
frontline labels — Fantasy, Concord,
Rounder, Razor & Tie, Fearless
and Loma Vista — all overseen by
Concord Music chief label executive
Tom Whalley, while the four new
publishing divisions — Bicycle,
Imagem, Rodgers & Hammerstein
and Boosey & Hawkes — are run
by Concord Music chief publishing
executive Jake Wisely. Former Rhino
executive Sig Sigworth serves as
president of catalog division Craft
Recordings. And Barros and Wisely
have relocated to Nashville from Los
Angeles to be closer to the New York
and European offices.

Concord executives stress
that “integrate” does not mean
“assimilate.” Whalley, who still
helms Loma Vista, says, “The
overall concept is six labels with
strong independence and their own
personalities.”

As Universal Music Group-
distributed Concord releases more
current titles — out of 226 albums in
2017, 86 are frontline, compared with
56in 2012 — it has increased its radio
muscle. During the past three years,
the assembled labels have scored
several No. 1s, including four chart-
toppers on Biflboard's Mainstream
Rock Songs chart for The Pretty
Reckless and one for Seether’s “Let
You Down,” while The Revivalists
took “Wish | Knew You" to the top of
the Alternative Songs tally.

Coming up, Concord will continue
to developits filmand TV division
with a documentary about Brazilian
musical legend Sergio Mendes and
will launch a music festival next
spring in conjunction with Bounce,
the live events company that it owns
with AEG.

Though sources say Concord will
not buy the Carlin or ole publishing
catalogs, Pascucci adds, “We're
always in the marketplace. If there's
good opportunities, we go after
them.” He stresses Concord won't
lose its disciplined approach to deal-
making, citing the songwriter catalog
market. “There has been a tendency
in the past year for people togeta
little overexcited,” he says. “We're
always aggressive, just not silly." ©@
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FROM THE DESK OF

EXECUTIVE DIRECTOR, GRAMMY MUSEUM

Scott
Goldman

The self-professed “guitar geek”
on fundraising, Trump and
interview jitters

BY GAIL MITCHELL
PHOTOGRAPHED BY SCOTT WITTER

ESOMETIMES GET BRANDED

as being the Hard Rock Cafe

with the Grammy name on

it,” says Grammy Museum
executive director Scott Goldman, 59.
“That’s not what we are at all.”

Established in 2008 as a partnership
between The Recording Academy and
AEG, the museum displays memorabilia,
primarily on loan from artists and estates,
inrotating exhibits that underscore music’s
heritage and evolution. But the nonprofit
also showcases everything from recording
technology to music as a learning tool,
plus a series of interview/performance

Y L L

programs yielding one of the industry’s
top-tier video archives.

In January, the museum merged with
since-dissolved sister organization the
Grammy Foundation and tapped the
affable Goldman to succeed original
executive director Bob Santelli, nearly 12
years after Goldman joined The Recording
Academy as vice president of the Grammy
Foundation and MusiCares.

In 2016, the museum welcomed
150,000 visitors and 25,000 students to
its L.A. Live location in Los Angeles to
see exhibits spotlighting Taylor Swift,
Michael Jackson and The Beatles. And
16,000 people attended its interview series
with the likes of Inagine Dragons and
industry veteran Lou Adler.

For its first major fundraiser since the
integration, the museum will present 16-time
Grammy-winning songwriter-producer
David Foster with the Architects of
Sound Award during its third annual gala
at The Novo in Los Angeles on Sept. 19.
Goldman talked to Billboard about the
decision behind the merger, what’s ahead
as the museum turns 10 in 2018 and the
challenges of raising money in the era of
President Donald Trump.

What prompted the merger?
About two years ago, Neil [Porthow,
Recording Academy president/CEQ]
asked me to look at bringing the
foundation and museum into closer

s Bsbestoree

it a0
. ;‘1

“The Taylor Swift
exhibit was bigfor

us, and Frank Sinatra
wasbigger. And

The Beatles always
work,” says Goldman,
photographed Sept.5
at The Recording
Academyin Santa
Monica, Calif.

————

alignment. For many years, peaple
thought that MusiCares was part of the
Grammy Foundation. It’s not. Everybody
saw that together we can tell one story,
whether to the media or donors and
community/educational partners. Now
we’re all singing from the same hymnal
and playing on a national scale.

What'’s the vision moving forward?
When we opened, all of our interactive
technology was top of the line, innovative.
Ten years later, we need a refresh. We want
to bring our retail store downstairs to make
the street-level experience more inviting.
We're going tolaunch a 10th-anniversary
campaign. It will lead toward having the
resources to do the things we want to do.

Who were you most nervous to
interview?

This was all in my own mind because she
was incredibly gracious and cordial: Annie
LennoX. I was so nervous to talk to her. 'm
a fan, and she’s so put together.

How is Trump affecting fundraising?
We've found support in surprising

places from people who believe in music
education. I think some of thisis a reaction
to the negativity in Washington, D.C.: that
the arts don’t matter and education should
be privately run. People understand that
institutions like the Grammy Museum are
going to need support to survive. @

1 Abobblehead doll of
BillKirchen, guitaristin
Commander Cody & His
Lost Planet Airmen. “I'm
atremendous fan of his
music and songwriting,
says Goldman. 2 A letter
sentfrom Qzzy Osbourne
after MusiCares honored
himin2014 atits MAP
Fund benefit, which
advocates forsupporting
addictionrecovery

“[It was] completely
unexpected and one

of my great personal
treasures.”

022y OSBOURNE.
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SPOTIFY, APPLE PLOT
DIFFERENT VIDEO PATHS

As the music streaming giants attempt
to lure users by turning listeners into
viewers, each charts its own course

BY DAWN CHMIELEWSKY

For a glimpse into the future of video on
Spotify, spend five minutes with 2 Chainz as
he dons a surgical gown, mask and booties and
joins “Dr. Miami” in the operating room to
watch the surgeon perform a Brazilian butt-
lift. As his expression veers from amusement
to nausea, the hook of the rapper’s “Birthday
Song” is audible from the surgical suite.

Spotify has been peppering its influential
playlist Rap Caviar with such clips to test
its latest video strategy, which so far has
helped the playlist earn 7 million followers
and launch its own six-city concert series.
At the same time, Spotify is leaning on
outside partners to help cater to video-
hungry fans with a new $5-per-month deal
for students that bundles Spotify’s premium
services with Hulu — a $13 discount.

The one-two punch could help Spotify
compete with Apple Music, which has snapped
up exclusive artist documentaries for up to
millions apiece while debuting star-studded
shows like James Corden’'s Carpool Karaoke and
Planet of the Apps with Will.i.am. In 2018,
Apple Music is expected to spend $1 billion on
original content.

Video could be crucial to Spotify due to
the potential profit margins: On-demand
music streamers pay north of 70 percent of
revenue to labels and publishers, while
video commands higher ad rates than music on
Spotify's free tier, and clips behind its
paywall could help draw in subscribers.

Now steering the video ship for Spotify is
Maker Studios veteran CGourtney Holt, who in
September took over as head of original video
and podcast programming. Holt is charged with
expanding the Rap Caviar video model to other
playlists while helping Spotify curate videos
as it does tunes.

Spotify’s video strategy has been evolving
since 2015, when it licensed short-form
videos from Comedy Central and the BBC, while
Holt's predecessor, Tom Calderone, developed
original series such as Traffic Jams. But
such fare didn’t gain traction with Spotify’s
users; issues ranged from app positioning
to whether video benefited from the same
algorithms that serve music recommendations,
says analyst Mark Mulligan.

While it’s an uphill battle, video will
boost engagement, says Creatv Media chairman
Peter Csathy: “The big trick is if Spotify can
convert users’ ears to eyes as well.”

Stillfrom the Ra

video 2 Chain:
L
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Zendaya will be honored at

the Gay, Lesbhian and Straight
Education Network's October
ceremony, where she will receive
the Gamechanger award for her
commitment to social justice.

50 Cent inked a deal with
Starzto produce three
new series following

the success of Power,

in which the rapper
produced and starred.

50Cent

Sean Combs REVOLT Media

named MGM Studios alum
RomaKhannaits new CEO

Former Songkick communications
vp Rebecca Sliversteln announced
her move to Seattle to take a new
role as head of public relations at
Amazon Music.

Viacom elevated VH1/
Logo communications
chief LizaBurnett
Fefferman to senior

vp communications,
expandaing ner role to
include public relations
for MTV.

Fefferman

Tony Award winner Ben Platt
(Dear Evan Hansen) signed with
Atlantic Records.

Paramore, Tove Lo, Steve Earle
and others canceled gigs in South
Florida due to Hurricane Irma

Apple Music renewed its licensing
pact with Warner Music Group,
making Warner the first major

label in 2017 to renew rights deals
with the big three in digital music
Spotity, YouTube and Apple Music.

09-08

09-12

Zendaya

Country music’s “Gentle Giant”
Don Willlams died at age 78.

Modest! Management, the
team behind One Directlion and
5Seconds of Summer, launched
publishing company AMLOR,
with British singer-songwriter
Murphykld as its first client.

Troy Gentry of country duo
Montgomery Gentry died in a
helicopter crash on the way

to a performance in Medford, N.J
He was 50.

Disney Digital Network launched
the social media-exclusive program
Club Mickey Mouse, which wil
follow eight new Mouseketeers and
exist solely on the show's Facebook
and Instagram accounts.

Apple CEO Tim Cook unveiled the
Apple Watch Series 3, which for the
first time will allow users access

to Apple Music to stream songs,
podcasts and Beats 1 radio shows.

BIRTHDAYS

Sept. 8 Sept.12

Wiz Khalifa (30) Jennifer Hudson
Pink (38) (36)

Sept. 9 2 Chainz (40)

Hunter Hayes (26)  Ben Folds (51)
Michael Bublé (42) Sept.13

Sept.11 Niall Horan (24)
Kygo (26) Fiona Apple (40)
Ludacris (40) Sept.14
Moby (52) Nas (44)
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Rihannavroomed onto the catwalk while perched atopa
motocross bike at the Fenty Puma by Rihanna show that
previewed her spring/summer 2018 line during New York Fashion
Week on Sept. 10. Left, from top: Rihanna launched Fenty Beauty
atBrooklyn’s Duggal Greenhouse on Sept. 7; celebrated Fenty
Beauty at Sephora Times Square on Sept. 7; and attended the
afterparty for Fenty x Purfia Spring 2018 on Sept. 10.




1 Dave East (left) and Carmelo Anthony pose backstage
atthe Rochambeau show at Skylight Clarkson Square
during New York Fashion Week on Sept.10.2From

left: Nicky Hilton Rothschild sat front row alongside
Jaime King, Nicki Minajand Wmagazine editor-in-chief
Stefano Tonchiduring the Monse show on Sept. 8.

3 Models surround Gina Gershon {(inred), Danielle
Brooks, Christian Siriano, Leslie Jones, Cardi Band
Patricia Clarkson (from left) backstage at Siriano’s show
on Sept. 9.4 Rising R&B duo Chloe x Halle — sisters Halle
(left) and Chloe Bailey — attended the Calvin Klein show
at the fashion brand’s New York headquarters on Sept. 8.
S Halsey at the Dion Lee show at Skylight Clarkson
Squareon Sept. 9.

SEPTEMBER 23, 2017

WWW . BILLBOARD.COM 2§




7 DAYS on the SCENE

W 3 i

' /'l '/ 'A !

.

1 Tinashe took herseatinthe
frontrow of VFILES' New York
Fashion Week show. 2 Offset
nexttothe Lamborghinihe
drove intothe event space.

" 4 3Junlie Yang models walked
! the makeshift runway.4 BOSCO

atthe VFILES afterpartyin

. The Billboard Lounge at Barclays
L Center.5Jillian Hervey of
Lion Babe (left) and Jeffrey C.

Williams. 6 Models for Louis
BROOKLYN, SEPT. 6 Pileggi awaited theirfinal
PHOTOGRAPHED BY REBECCA SMEYNE touch-ups backstage.

KICKING OFF NEW YORK FASHION WEEK, VFILES
and its founder Julie Anne Quay presented
Runway 9, the brand’s ninth seasonal fashion week
runway show, at Barclays Center in Brooklyn. The
presentation took place in a brightly lit space with
in-the-round seating. The setup allowed for ample
front-row views as models wearing looks from this
season’s three chosen emerging designers — 21-year-
old Junlie Yang, 23-year-old Christian Stone and
26-year-old Louis Pileggi — walked to a rap- and
hip-hop-heavy set from DJ/artist/fashion designer
Gianni Lee.
Making the ultimate entrée was Migos’ Offset,
who drove a yellow Lamborghini into the space (it
was part of the show) and later leaned against the car
smoking a joint. The event’s guest list also included
Slick Rick, Tinashe, Ty Dolla $ign, Lion Babe,
Joey Bada$$, Young Paris and Jessie J, who live-
debuted a new song. “We believe that music is the
voice of fashion,” said Quay. “You can’t have fashion { 4 English singer Jessie J ¢
without music and music without fashion. They’re thatianudEdaneVer-before-heardtrack offan upcomi
oming

the same thing.” YASMINE GRAY untitled LP. Recently on social media, the s.s
apotentlalafbumtitfe—R.O.S.E ‘ahdine I
thenew song “Reaj Dealét.r ¥ Rugustreleased

reated fanstoa two-song performance
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You make it happen. Inbox  x
M From: Kevin Liles
L."

To: ALL
Subject: Re: Ethos 300

It's how | feel.

1. We are built to last. We are built to adapt to rapid change. Our
indecent mindset makes us nimble our experience makes us

powerful. We are 300.

2. Cowards run, warriors fight for what they believe in. They
stand tall when there is a choice between belief or defeat. We
are on the side of right, so no matter what we fight.

3. Honor and integrity is a way of life. Proud of your work, proud

of what you stand for and proud of yourself. Never settling for

average.

Sent from my iPhone



7 DAYS on the SCENE

é

’ &
i.g'ﬂ? «’;‘L/
(P,

J

Harper's BAZAAR
Celebration Of
‘ICONS By Carine
Roitfeld’

NEW YORK, SEPT. 8

FOR HISENERGETIC SET IN THE BALLROOM OF THE
Plaza Hotel at the Harper’s BAZAAR Celebration of
“ICONS by Carine Roitfeld,” The Weeknd sang
crowd-pleasers like “Starboy,” “Party Monster,” “I
Feel It Coming” and “Can’t Feel My Face.” The peak
New York Fashion Week event, which was presented

by Infor, Laura Mercier, Stella Artois, Fujifilm and
Swarovski, feted the fourth annual Harper’s BAZAAR
“ICONS,” a music-driven portfolio led by The Weeknd
that ran in the magazine’s September issue curated

by global fashion director Carine Roitfeld. The
musician-heavy audience included Selena Gomez,
Kim Kardashian West, Ciarq, Fifth Harmony, Jared
Leto and Teyana Taylor. Nicki Minaj arrived midway
through the 45-minute performance, while Amber Rose
watched with her sunglasses on as she sat alongside
boyfriend 21 Savage. Rapper Ty Dolla $ignh —who
recently wrapped his forthcoming album, Beach House 3
— also showed, dressed in a Saint Laurent metallic
shirt unbuttoned to his navel. Said Ty Dolla: “I guess
everybody likes how I dress, so hell yeah!”

—ADRIENNE GAFFNEY

1The Weeknd onstage. 2The Weeknd and Gomez. 3Ciara inside
the Plaza Hotel. 4 Rose and 21 Savage . 5 Paris Jackson (left) with
Roitfeld. Jackson graced the coverof Harper’s BAZAAR's April
issue. 6 Courtney Love. 7 From left: Richie Akiva, Laurent Nicolas
Bourgeois of Les Twins, Swiss Beatz, Larry Nicolas Bourgeois of Les
Twins and Ruff Ryders’ Jabar. 8 Leto.
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CONGRATULATIONS

T0 OUR FELLOW MAVERICKS
ON RECEIVING THE

HIP HOP POWER PLAYERS

AWARD!

WASSIM “SAL" SLAIBY GEE ROBERSON CORTEZ BRYANT
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THE PULSE
OF MUSIC
RIGHT NOW

‘MY JOBIS
TOBECHAOS’

Getting inked with Johnny Depp, beefing
with Bieber and a fiery new album — two decades

later, Marilyn Manson is still pissed off
Manson, photographed
Sept.6at The Hollywood
BY JEFF WEISS RooseveltinLos
Angeles, says that he has
PHOTOGRAPHED BY RAMONA ROSALES learned to value “logic
before emotion.”
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Marilyn Manson is in physical pain.

This isn’t the admission of vulnerability that one
would expect from the self-proclaimed “Antichrist
Superstar,” who once boasted about shoving sewing
needles underneath his fingernails for personal
amusement. But last night, the hard-rock subversive
and close friend Johnny Depp got matching back
tattoos of the original cover to Charles Baudelaire’s
poetry collection The Flowers of Evil — a skeleton
whose arm bones melt into the branches of a tree.
Despite his legendary absinthe and narcotics
consumption, Manson apparently remains governed
by the same nervous system as the rest of us.

“All the scars — musical, physical, mental,
emotional — they're what define you,” says Manson.
At 48, he has weathered the deaths of both parents,
adivorce from burlesque dancer Dita Von Teese and
the dissolution of several high-profile relationships.

“If you're going to take on the world, which I've
done, it takes a ot of backbone — more than people
think,” he says. “I'm not bragging about it, but it does
weigh on you.”

Inasuite at the allegedly haunted Hollywood
Rooseveltin Los Angeles, the Ohio native is dressed
in an undertaker’s color scheme: black peacoat and
pants, noir combat boots. He's caustic and witty
in person, as eloquent and thoughtful as he was
during his memorable turn in Michael Moore’s 2002
documentary, Bowling for Columbine.

Due Oct. 6 on Loma Vista, Manson’s 10th album,
Heaven Upside Down, inaugurates a third act, where
he has emerged as a part-time actor (Salem, Sons of
Anarchy) and inspirational lodestone for rebellion-
seeking pop stars from Justin Bieber to Lil Uzi Vert.
The collaboration with composer Tyler Bates (Dawn
of the Dead, 300) finds Manson fusing Killing Joke
and Massive Attack into the maniacal propulsion of
his early classics. Reflecting on the road to release,
Manson addresses modern politics, pop stars
wearing his T-shirts and how strip clubs and vodka
helped him cope with his father's death.

On Election Day, you released a short videoclip
for your single “Sayl10,” which sees you on a throne
presiding over a bloody and decapitated Donald
Trump-like figure. Explain.
With politics, now’s the best time to make art, but
it was the same thing with [George W.] Bush, with
[Bill] Clinton, with any president. Obviously, | made a
statement on Election Day that was artfully placed in
avideo, and I'm surprised that people weren't maore
focused on me making it rain with Bible pages [as he
does in the video] than they were with someonein a
suit with ared tie — which could be anyone.

I made it at acertain time to make a statement
rather than vote. My job is to be chaos
in the world, not to solve
problems.|I'm atornado. r

Do youthink thisis a

more chaotic time than
previous eras?

| do think these things would
lead any religious or political
zealot, or anyone who places
emotion before logic, to go
off their head. That's the one

32 BILLBOARD | SEPTEMBER 23, 2017

thing I've learned over the past two years: logic
before emotion. Because usually | react in illogical
ways, such as the legendary story of me puttinga
guninaneditor's mouth — the only thing | can say
about thatis, | did hide out from getting arrested for
assaultand battery at the Trump Tower. That's the
one timel'll mention his name in this interview.

How does it feel to go from anti-establishment
rebel to being celebrated as an elder statesman,
with Lil Uzi Vert calling you his biggest influence?
When Uzi first met me, he told me that the [Marilyn
Manson shirt he was wearing] had cum on it from
his own recent personal experience, and he sleptin
it all the time. It was worn-in; it wasn't faux vintage.
He reminds me of myself when | was first starting
out. | dont think he's of the moment, but someone
who's going to keep getting bigger and better.

was,” not knowing that | told him an idea that | had
just made up. His tour manager sat down, and |
asked, “What time is sound check tomorrow? What
time should | be there? Because we're going to do
‘Beautiful People."” Obviously, when 4 p.m. rolled
around the next day, | just didn't show.

[t was nice though that | didn't have to sue his
company for making the shirts that he wore with
his name and my face on it. They were very much
like, “We know we're wrong here; just take as many
dollars as you want.” So it was a double “fuck you,”
but wouldn't have happened if he hadn't said, “I
made you relevant again.”

Earlier this year, your father died following a
lengthy iliness that he mostly kept a secret until
the very end. Did his dying affect the creation of
Heaven Upside Down?

“If you're goingtotake onthe world...ittakes
backbone —more thanpeoplethink.” —Manson

As for someone like Justin Bieber, he was wearing
my shirt onstage, notina Lil Uzi way. | raninto him
insome fancy bar where a lot of celebrities — a word
that | despise — go. | saw a little girl in a pink hoodie
with blond hair, and it turns out to be Bieber. | sit down,
and | say, “Hey, so you wore my shirt and everything
onstage.” He was one of those touchy people that hit
you when they talk, and he comes up to about dick
height. Then he goes, “| made you relevantagain.”

How did yourespond?

| reply, “That was a great idea you had about doing
[my song] ‘The Beautiful People’at your show at
Staples Center tomorrow.” And he goes, "Yeah, it

Manson onstage at the
Metaldays festival in

Tolmin, Slovenia, in July.
Inset: With his father,
Hugh Warner, ina picture
postedtoInstagram.

| had just finished "Saturnalia,” which was the one
song missing that was needed to complete the
record. Almost immediately after, | spoke to my
cousin in Canton, Chio, who told me that | needed
to come home to see my dad. | only got the chance
to say hello to him, kiss him, tell him | loved him, and
ahalf hour later, he had a seizure and died. | had a
water bottle full of vodka, and it was hard to get by;
I'm all the way on my knees in the corner, kind of
crying dealing with it.

Somehow, they revived him and put himin
intensive care for the night, so | did what my dad
would've wanted me to do, which is go to the strip
bar with my cousin. While we're there, the hospital
calls asking for my permission about
whether or not to resuscitate him [if he were
to die again]. | asked if there was anything
| could do tonight versus when the doctor
told me to come the next morning. The
nurse says, “Well, you could pray for him." |
got so pissed off that | said, “Fuck you,” and
hung up.

The next morning, | get there at 7a.m,, and it
was terrible. | asked the doctor to give him a lot
of morphine.

My aunt was standing next to my dad
and wanted to hold his hand when he finally
passed, but he had his hand on his dick, so she
couldn’t. He went out like a champ. And he
would want me to tell you that.

It has been almost 20 years since you
released a single titled “Rock Is Dead.”
What has changed for you?

Therock'n’roll lifestyle isn't dead — you

just have to be good at it. You've got to be
professional if you want to be a rock star. |
think there have been times in my life where
| wasn’t as good as | should be. And | have to
say, | want to make a comeback. This record
was completely going back to my roots ... it
has the fire, because | feel the same way.
When people say, “What are you angry
about?,” 1 go, “"Whatam | not angry about?" @
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A POP GURU’S PERSONAL PLAYLIST

Frank Ocean, Solange and Charli XCX are just a few high-profile artists Rostam Batmanglij spent
studio time with while serving as a member of Vampire Weekend. After leaving the band in 2016
and flying solo with debut LP Half-Light, the 33-year-old revisits the works that define his career

Vampire Weekend,
“A-Punk” [2008)

Rostam Batmanglij met his bandmates while

attending Columbia University in 2006, and a spring

break trip to Los Angeles led him to famed venue
Largo, where impresario Jon Brion (Kanye West,
Fiona Apple) plays regularly. “Suddenly | was
sitting next to him at this bar,” he says. ”| wanted
to ask him about the flute sound in the Fiona

Apple cover of ‘Across the Universe.” He told me it
was the chamberlain. When we started working on
‘A-Punk,’ | put all my organs on the chamberlain flute.

In some ways, they defined the song.”

Discovery,
“Swing Tree” [2009]

One of Batmanglij's first side projects was
Discovery, a joint endeavor with RaRaRiot’s
Waes Miles. Though they released only one
eponymous album, "Swing Tree" stands as its
crown jewel, despite its humble beginnings.
“| remember that | had a Nokia phone and
made the beat from that my ringtone,” he
says. “| knew there was a good song there. It's
about taking the time to find the song if it was
something that started from a beat.”

Vampire Weekend,
“Diane Young” [2013])

The idea for the lead single from third album
Modern Vampires of the City came in 2009, when
Batmanglij sent singer Ezra Koenig a beat for
the Queen-inspired "Rudy.” "l had imagined
‘Rudy’ being this kind of '‘Bohemian Rhapsody’-
esque multipart song,” he says. "It went from
asuper-Jamaican partto the punk part that
became ‘Diane Young.’ It’s like a branch that
breaks off and you carve itinto awooden spoon.”

Above: Bentley’s writingroom
was partly inspired by his home
state of Arizona. Right: The Hutton
exterior. "Thisis where the creative
community congregates,” says
Michael Medzigian, president/
CEO of Carey Watermark Investors,
which owns the hotel.
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Batmanglij
r-— -

BY STEVEN J. HOROWITZ

Carly Rae Jepsen,
“Warm Blood” [2015)

"It happened here in my home studio,” says
Batmanglij of his production on the
Emotion track while seated in his spacious
L.A. house. "Everyone |'ve worked with,

I've had some sort of friendship. Carly

was an exception in that | was a huge fan,

and | reached out in the most traditional

management ways." It took seven months of
back and forth, but "when it was done, both of
us were proud of how the parts fit together.”

Frank Ocean,
“lvy” [2016)

Ocean’s Blonde album resulted from the
reclusive R&B star trying out a laundry list

of potential collaborators. Though a studio
session with Batmanglij fell through in 2011,
the two stayed in touch and reconnected
when Ocean brought the idea for "Ivy” to him.
“As soon as he played it for me, | said,’| have
a vision for what that can sound like,” " recalls
Batmanglij. | was finding the chords as | was
playing them, and those are the chords you
hear on the record.”

Rostam,

“Half-Light” [2017)

"It is one of my favorite recordings I've ever
done,” says Batmanglij of the title track to
his solo debut (out Sept. 15). The term “half-
light” came to him without rhyme or reason,
but took on meaning later. "It was in finishing
the album that | found out the word had a
double meaning, that it meant both ‘dawn’
and ‘dusk,” " he says. “| liked that it could mean
more — that felt important to me.”

—— i i

WHERE TO REST, RELAX — AND WRITE

Nashville’s Hutton Hotel shoots for lyrical “magic” with new writer rooms

When Dierks Bentley, who got his start playing
Nashville's dive bar scene before becoming a
country star, landed his first publishing deal
with Sony/Tree nearly two decades ago, he
took to an old firehouse in the city to write
songs. “There was nothing in it,” recalls

the 41-year-old. “But there was magic
there.” He has recaptured that magicin

the rentable writing room he designed for
the Hutton Hotel. Opening in October (rates not
available yet), along with a space designed by
hitmaker Ryan Tedder, the rooms are intended to

foster creativity for artists with instruments and
chic decor. For Tedder, who has penned hits for
Adele and Beyoncé, white walls and candlelight

were essential, while Bentley opted for
/\ Southwestern touches, like Navajo-inspired
Q&

carpets and worn leather chairs. In a city
Bentley

full of recording studios, “the idea was to
look toward Nashville’s songwriting culture,”
says Bruce Flohr, partner at Red Light
Management, who helped steer the project for the
luxury boutique hotel that remains one of the city's
most contemporary places to stay. -BROOKE MAZUREK

ROSTAM: DANIEL SEUNG LEE PHONE GETTY IMAGES OCEAN SEAN 2AMNI/PATRICK MCMULLAN/GETTY IMAGES QUEEM: COURTESY OF EMI INTERIOR KATIE KAUSS E€XTERIOR: COURTESY OF HUTTON HOTEL BENTLEY- ALLEN BEREZOVSKY/WIREIMAGE
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Gaga GGoes Home

During an unplanned but pivotal moment in her upcoming Netflix documentary,
Lady Gaga shares part of her personal life that the public has yet to see

BY BONNIE STIERNBERG

LADY GAGA OUTFIT CAN MEAN ALOT

of things: an artistic statement, a
conversation starter, a fashion faux pas.
But it’s also a shield, a way to deflect
attention from the person wearing it. For Lady
Gaga, who has made headlines by wearing a meat
dress, cross-dressing as alter ego Jo Calderone and
“incubating” in an egg for an alleged three days, it
was a way to control the conversation. With her fifth
album, 2016’s Joanne, that conversation changed.
“There’s this assumption that she’s so in
control of everything because of the way she
presents,” says Chris Moukarbel, director of the
documentary Gaga: Five Foot Two, which captures
the making of Joanne and premieres Sept. 22
on Netflix. “For someone like her to let go of
some of that, in order to make something that she
wouldn’t be able to do otherwise, is rare.”
With Joanne, which
debuted atop the
Billboard 200 last October,
Gaga did away with artifice.
The pop star stripped
down tojeans and a
T-shirt, named the record
for her aunt who died at
the age of 19in1974 and
let Moukarbel (who also
helmed the 2014 doc Bank:y
Does New York) chronicle
her rawest moments during
the recording process, from
battling chronic pain to
splitting with then-fiance
Taylor Kinney.
The film reaches an
apex during a key scene
that takes place at the
end of a taxing day. Gaga
receives a phone call from a

Wattenberg

From top: Gaga on the set of hervideoforthe Joanne
track "Perfectlllusion”; embracing hergrandmother
after playing "Joanne” on hercellphone.

cancer-stricken friend, and later joins her
father, Joe Germanottaq, at her grandmother’s
nursing home to play her grandmother the
album’s title track — a tribute to her deceased
daughter. Tears stream down Gaga’s face as her
dad, overcome with emotion, steps out of the
room during the visit.
The scene almost didn't happen. “We were
on our way to the airport,” recalls Moukarbel.
“She knew that we were within 25 minutes of her
grandmother’s nursing home, so she asked if we
could go there. She wanted to bring her flowers,
because her dad was going to be with her and she
thought it would be nice. I wasn’t expecting it.”
The result is an intimate single-camera shot
that moves from Gaga’s grandmother’s face to
her father to Gaga, wha plays the song on her
cellphone. “I realized I just wanted it to be vérité,
just sort of fly-on-the-wall
style,” says Moukarbel,
“because with someone
like her, we're so used to
seeing her surrounded
by cameras, highly
conceptualized.”
Moukarbel used a
lens from the 1960s that
required him to move
closer to a subject to pull
focus. The result is an up-
close, emotional moment
among three generations.
“That scene sets an
example of when [the
film] really works,” he
says. “With all the insane
accomplishments she
has had, it’s almost more
interesting to have a look at
the humanity in there.” @

HOW WRESTLING MUSIC
GETS ITS MUSCLE

One morning in June 2014, producer-writer Gregg Wattenberg heard
from the WWE that wrestler Dean Ambrose needed a theme song fora
match that night. Hours later,a metal anthem — “Retaliation” — blasted
through an arena PA system. Wattenberg, who co-produced Train’s “"Hey
Soul Sister” and is working with Jason Mraz, previously licensed songs
from his Wind-Up label’s catalog to the WWE; as of 2012, his Arcade
Songs (a label venture with RED/Sony) writes much of the league’s music as well as the
theme for El's WWE reality series, Total Divas, which returns this fall. “We’re a well-oiled
machine,” says Wattenberg, who follows a formula for bone-crushing tracks.

-~ PUDLES
Wattenberg, who has
crafted music for A.J.
Styles, Bobby Rude

and others, needs to
understand a character
to create a theme. The
wrestlers “have to be
instantly identifiable”
by their songs, he says.

STEP 2: AMPLIFY A HOOK

Wnhether a rock track or
a pop theme like Sasha
Banks', Wattenberg says
that “the chorus has to
come quickly” in a song
—and if it’'s too slow,
it's a no-go. “The song
has to be in a certain
tempo range,” he says.
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STEP 3: ARENA-PROOF IT

What works in the studio
doesn’t always translate
to a 20,000-person
crowd. “We have
overseers say, 'This

is too complicated, "

he says. “You're in an
arena — that synthesizer
will never be heard!”

Moukarbel (right)
with Gaga at the
doc’s premiere
during the Toronto
International Film
Festivalon Sept. 8.

Wattenberg values an
emotional response to
a theme more than any
other feedback. When
Shinsuke Nakamura’s
theme, “The Rising Sun,”
plays, “the audience
sings the whole thing.”
DAN HYMAN

WHAT J-HUD WANTS IN A ‘VOICFE’

The student is now the teacher: After breaking out on American /dol, Jennifer Hudson will make her
coaching debut on The Voice on Sept. 25. The R&B star lists the skills that make her red chair swivel

Hudson =
s A=
- 2

)

1. BE UNIQUE
P “Having a great voice is No. 1 — | am solely
*  about great singers and great voices — but
# * alsovoices with character to them, that have
" originality to them and that can transcend. -
That's very rare.”

2. COMPETE WITH YOURSELF

“ don’t care who you are: If you don’t betieve
in yourself, nobody will. { like to teli my
contestants, ‘Be the best you you can be. You
can't be anybody else, and don't worry about
anybody else. Be you.”"

3.BEEAGER TO LEARN

“That's the beauty of The Voice to me: to have
acoach that has been in the industry and to
work with them one-on-one, to learn from their
knowledge. | always remind myself, ‘i didn’t get
that {on /dof}).’ And that's gold.”

5":‘ -
-
‘ !

WANT YOU

4. HANDLE THE HEAT

“l understand the contestants emotionally, and
the pressure theyre up against, having to audition
in front of the world. | understand the television

side, and { try to instill in my contestants {that}
they can win.”

METHOD MAN’S
VINTAGE SWAGGER

After co-starring inDavid Simon’s TV drama The Wire in the mid-2000s,
Method Man decided to audition for two different roles on The Deuce,
Simon’'s new HBQO series (which premiered Sept. 10) about the rise of the
pornindustry in the early 1370s. “I didn't get the part,” says the Wu-Tang
Clan rapper. “‘But they made a new role for me. They needed a ‘pretty
pimp, sol fitthe bill.” And, of course, the 46-year-old needed the right
throwback look to stay pretty.

BY JASON LIPSHUTZ

THE HAIR

The straightened coif was Method Man's idea: “| was doing research,” he says, “and then
I ran into the Rev. Al Sharpton, and he was wearing his hair like that in the '70s. I'm like,
‘Got it.”” Finding the right wig was a trial-and-error process. “It looks a little weird in the
pilot,” he admits, “but after that they got it more laid-down so it didn't rise in the back.”

THE SUIT

“| give credit to the wardrobe [team],” says Method Man of his collection of muted colors
and oversize jackets, courtesy of costume designer Anna Terrazas. During production,
the MC was in indirect fashion competition with Gary Carr, who plays another pimp on
the show. “I'm trying to outclass his character,” he says. "Hopefully | pulled it off.”

THE SHOES

Method Man isn't shy about how wide his feet are — it's the reason he usually wears
Timberland boots. “But back then, they wore tight-ass shoes, like pointy-toed shit,” he
says. [t took multiple attempts each time he tried on a pair of retro leather kicks. “My
toes were on fire,” he laments, “but I'll suffer for my art.”

Method Manin

HBO’s The Deuce. SEPTEMBER 23, 2017
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SHIFTING GEARS WITH MEEK MILL

Billboard rides with the rapper as he finds peace at the go-kart track

BY SOWMYA KRISHNAMURTHY « PHOTOGRAPHED BY MATTHEW SALACUSE

LASHING A WIDE GRIN AFTER ZOOMING BY THREE OF HIS FRIENDS, MEEK MILL
declares “I won!” from his red go-kart at RPM Raceway in Jersey City, N.J. A seasoned
racer who likes to bring his 6-year-old son, Rihmeek, to the track, the rapper born
Robert Williams is blowing off steam following a hectic album release week and
displaying a giddiness distinct from his hardened stage persona. Mill sees a parallel between
racing and his trajectory within hip-hop: Following a high-profile beef with Drake and a public
breakup with Nicki Minaj, the 30-year-old MC says that he has had to maneuver around
obstacles before accelerating professionally. To wit: His third album, Wins ¢ Losses, debuted
at No. 3 on the Billboard 200 in July. “Today, 1lost the first race — I crashed a couple of times,”
he points out. “It gave me the ambition to win the second one. That has always been my life:
Whether it’s prison, being caught up in the system, making it out of the hood, it was ups and
downs. I didn’t start off driving nice cars or living in a nice area. I started off with zero.”

Philadelphia
native Meek Mill
photographed
Aug.16atRPM
Raceway in Jersey
City, N.J. Above:
With son Rihmeek.

I. RACING UPSTREAM

Before Mill squares (ff against his friends, he gives
himse fthe nickname “Lil Fish” on the electronic
scoreboard. “That’s, like, a nickname for me and iy
crew,” he explains. “It’s about levels ¢ f power: You’ve
got Lil Fish, Big Fish, Real Big Fish.” So, a go-kart spirit
animal? “Yeah, kind ¢ he says with a laugh.

2. SLOW UP, DADI

Mill developed an interest inracing as a kid, and
returned to the activity as a father — he has taken
Rihmeek, who's learning to drive a kart Ly himnse.f, to
an RPM Raceway in upstate New York on inultiple
occasions. “I don’t let him win, but I take it easy on

him,” says Mill. “Life ain’t based on letting peaple win.”

3. FAST AND FURIOUS

Wins & Losses is Mill’s inost politicaly incisive record
to date; on “Young Black America,” he reflects on police
brutality. Between track races, he says he has been
paying attention to events like the Charlottesville, Va.,
protests: “I'm just hapgy they’re showing it on TV so
pecple can be aware (fit.”

4. PLAYING TO WIN

As he bounces around the d fferent arcade games at
the raceway, Mill says that he’s in a great head space
personal’y, post-Drake battle and Minaj romance.
“Through rap becfs and relationship stuff; ever ybod'y .
talks [about| adversity,” he says. “It inade e a soldier 3
init. I feel like I'm stronger than the average person.” @
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CONGRATULATIONS
TO
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HIP HOP
POWER PLAYERS
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MAHP

POWER PLAYERS 2017

FOR THE FIRST TIME,
HIP-HOP NOW DOMINATES
EVERY OTHER GENRE,
CLAIMING A QUARTER OF
ALL MUSIC CONSUMPTION.
BILLBOARD’S INAUGURAL
HIP-HOP POWER LIST
RECOGNIZES THE 72
EXECS AND INNOVATORS
TAKING THE CULTURE
HIGHER — NONE MORE
SO THAN TOP DAWG
ENTERTAINMENT MVP
AND
FOUNDER/CEO ANTHONY
“TOP DAWG” TIFFITH,
WHO ARE REDEFINING THE
BOUNDARIES OF SUCCESS
IN RAP: “IT’S NOT JUST
ABOUT MAKING MONEY,”
SAYS LAMAR

BY DATWON THOMAS
PHOTOGRAPHED BY JOE PUGLIESE

R
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Lamar (left) and Tiffith
photographed Sept.6
atMilk StudiosinLos
Angeles. Styling by Dianne
Garcia.Lamarwearsa
Malibu 1992 jacket and
pants, Heliot Emil hoodie
and Chrome Hearts
earrings. Tiffithwears a
TDE Apparel shirtand hat.




: - Lamarwearsa
- Napa by Martine
- Rose shirt.



HAIR 8Y WHITNEY ALFORD GROOMING BY CHRISTINA GUERRA AT CELESTINE AGENCY SET DESIGN @Y AL GALLAGHER AT IONES MANAGEMENT $24: BENNETT RAGLIN/BET/GETTY IMAGES

nthony “Top Dawg” Tiffith,
an imposing figure at 6 foot 1,
tends to wear a stern look
under his signature red
baseball cap. It’s a face
sculpted on the streets

of Watts, Los Angeles,
during the drug-infested
"70s, ’80s and "90s. But on this September
afternoon, climbing a set of stairs to the lounge

of a Hollywood studio, the 47-year-old founder/
CEO of Top Dawg Entertainment, known to his
friends as Top, is in a jovial mood. He just spent

a few private moments trading jokes with TDE’s
co-president, Dave Free, that left the two doubled
over with laughter. And after that, in between
stone-faced poses for cameras, he was cracking up
with Kendrick Lamar, TDE’s MVP — or, as some
would argue, simply the greatest rapper alive.

Lamar’s in a fine mood, too, as he follows
Tiffith up the stairs. You’d never know from his
calm, coiled energy that only four days before
he wrapped his 36-date North American tour,
DAMN. (And, less than a week before that, put on
a riveting, pyrotechnics-filled performance that
opened the MTV Video Music Awards.) It’s Tiffith
who takes the seat at the head of the conference
table — Lamar, 30, sits to his left — and starts the
conversation off by smiling and saying, “I'm on the
cover, so I decided I'll speak a little bit. Not a lot,
just a little bit. I like to stay behind the scenes and
let my artists do their thing.”

Letting his artists do their thing, Tiffith — who
rarely gives interviews (he last spoke to Billboard
in 2014) — has seen TDE grow into arguably the
most important independent label in hip-hop. The
company he founded in 2004 and runs with Free
and co-president Terrence “Punch” Henderson
has captured 4.72 percent of the overall market
share in R&B/hip-hop this year to date (up from
2.22 percent this time last year), Billboard estimates
based on Nielsen Music sales and streaming data.
More importantly, TDE now provides the model
for how to balance artistic integrity and massive
commercial success.

Lamar, of course, has been central to this. In
April, his latest album, DAMN., debuted at No. 1
on the Billboard 200, the top-performing album
of 2017 so far (it has earned 2.25 million equivalent
album units), and won Lamar the greatest critical
praise of his highly acclaimed career. But Lamar’s
just one part of a roster that includes, among others,
original signee Jay Rock; cerebral lyricist Ab-Soul;
ScHoolboy Q, whose last two albums debuted in
the Billboard 200’s top five; and singer SZA, whose
debut, CTRL, released in June, has her pegged as a
contender for best new artist at the next Grammys.

“The thing with TDE,” says Lamar, “is it was
all ours — an independent deal from the jump. I
came in at 16 years old, so it’s all I know.” TDE
patiently grooms all of its artists, building their
careers until they have their pick of major labels to
help take them to the next level. Lamar released
five mixtapes and one independent album, 2011’s
Section.80, before cutting a deal with Aftermath/
Interscope, and SZA put out two mixtapes and an
EP before TDE partnered with RCA for CTRL. “It’s
a family type of environment,” says Lamar. “It’s
not just all about making money every day.”

The relationship between Top and Kendrick,

confirms Tiffith, “is like father, son,
partner,” and the two are relaxed and
respectful in each other’s presence,
interrupting one another only to double
down on a point —or get a laugh. Tiffith,
who refers openly (although not in
detail) to his previous life as a “hustler,”
built TDE’s recording studio in his home,
years before recruiting Jay Rock and, in
2004, meeting Lamar. “When shit goes
bad,” figured Tiffith, “I'm going to do
this.” And when his name eventually
“got hot” with the authorities, it was
Tiftith who actually recorded his artists
in the studio. “The mixes was terrible,”
he admits. “Terrible!” adds Lamar. Now,
TDE is about to launch a film division.
“People really don’t know that Kendrick owns a
percentage of TDE,” says Tiffith with no small
measure of pride. “The movie, the TV shit that
we’'re working on, Kendrick’s going to be executive
producer on whatever we do.”

Top, how did you encourage creativity in
your artists early on?

Tiffith Growing up in the era of the gangsta shit,

a lot of my friends were getting killed, a lot of
friends were in the pen, I got shot. When I got with
the [TDE artists], it was up to me to show them
something different — to lock them in my studio
and make them build a bond as brothers, and
struggle alittle bit. I had the money to do whatever

Iwanted, but they weren’t going to appreciate shit
if Ijust handed it off to them. So they were rushing
to McDonald’s to look at what’s on the dollar menu,
or going to get a River Boat special from Louisiana
Fried Chicken. But I was showing them family life
because my family lives in this house, too.

What made you trust these kids?

Tiffith Me being in the streets all my life, I judge
people pretty good. Jay Rock is from my hoaod,
Nickerson Gardens. I was chasing him around,
and he hides, thinking I'm trying to discipline him
about some bullshit. I finally catch him while he
was getting a haircut: “Yo, you rap. I'm trying to
do this shit. Let’s go.” Dave [Free| was a computer
dude, he came to fuck with my computer and
played [Lamar’s| music.

Free told me he broke it more, though.

Tiffith (Laughs.) My computer was in a thousand
pieces. He was trying to figure out which screw
goes where. These dudes, they were hungry. They
wanted to win.

How hungry were you, Kendrick?

Lamar [ was too hungry, man. The summer I came
over there, everyone was getting murdered and
shit. There was a real war with my section and,
like, two neighborhoods down the block. Compton
[Calif]] is small, so n—as be warring on corners. By
the grace of God, we found the studio.

TDE's artists “want tosee each other win,” says Lamar. From left:
ScHoolboy Q, Lamar, Jay Rock and SZA at the BET Hip Hop Awards in2013.

And Top’s studio was free.

Lamar You hear about homies going to studios
and they’ve got to rush their verses, hurry up
before somebody else comes in. I got to actually
do a verse, scrap it, do it over and just perfect

my whole shit. And that gave me the upper hand
among other artists. All of us at TDE, that gave us
an upper hand. Everybody [else] was just trying to
get a hit record.

Top, why did you turn to music?

Tiffith My uncle, [gang leader-turned-
community activist] Mike Concepcion, did
music. I watched him. He had a bunch of
producers, and then he wound up working with
artists like Rome and Sylk-E. Fyne.

—KENDRICK LAMAR

He put together the 1990 West Coast Rap
All-Stars anti-violence song “We're Allin the
Same Gang.”

Tiffith Yeah. Watching him while I'm in the
streets, I'm like, “That shit looks super easy.
When this goes bad, then I'm going to do that.” I
built my studio seven years before I even fucked
with music. Once this shit got super hot, they
swept my neighborhood. And I had that plan
ready, to go from here to there.

So it could’'ve went either way?

Tiffith They made me do this. (Laughs.) When I
built my studio, I was looking for equipment —I'm
not going to name where I got it from. Whenwe
picked it up, this dude told me he could help put it
together. [Later], I go and pick the dude up, and I
say, “Yo, I got to blindfold you.” He’s like, “What?”
I'm like, “Lay down back here. I’'m not going to

do nothing to you. You don’t need to know where
you're going. I don’t want you coming back, stealing
my shit.” He’s like, “Oh, yeah, I understand.” I get
home, pull into the garage, and my girl’s there. So
when I was like, “Come on,” he pops in with the
blindfold, and she thought I had kidnapped the
n—a. Like, “What the fuck is going on?”

Lamar This dude got stories like this all day.
Tiffith The next day, when he got in the car, he
was looking for his blindfold. (Laughs.) All that
was just the beginning, man. When |[the artists]
first came, I'm trying to learn how to work the
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equipment. So I'm recording and all kinds of shit.
This is me, though. Anything I deal with, Ineed to
know something about it. So I was like, “Let me
figure this shit out.”

Kendrick, what was your goal recording the
edrly mixtapes and The Kendrick Lamar EP?
Lamar That shit was like boot camp. Getting in
there and learning how to rap, put words together,
freestyles and bars and shit. As time progresses,
you develop. I remember coming to Top like, “Hey,
Iwant to change to my real name [from K.Dot].”

What did he say?

Lamar He’s like, “Man, that shit sounds hard.”

He was with it. “Man, that shit sounds like a
cologne.” (Laughs.)

Tiffith That was the first thing that came to mind.
Lamar Like, that sounds like cologne —we can
sell that shit! I'm thinking, “What’s the [musical]
approach?” It’s got to be real, it’s got to be my story.

DAVE FREE & PUNCH
ON TAKING TDE TO
THE NEXT LEVEL

Tiffith’s seconds-in-command,
TDE co-presidents Dave Free and
Terrence “Punch” Henderson,
reflect on building the business

Early Days

HENDERSON Kendrick and me have a similar vision.
I'm from Watts, he's from Compton — that’s the city
next door. We both had both parents in our careers at all
times. Those life experiences were instrumental for me.
FREE | was the first one to focus all our energy toward
the internet. | worked with technology for the school
district; | went from producer to DJ to that.

Enter Kendrick

HENDERSON He probably won't admitit, but Top
didn’t get Kendrick early on. That's why | think my
relationship to Kendrick was so interesting: | got what he
was doing.

FREE The first meeting [with Top) was Kendrick saying,
“I'mill," and Top saying, “All right, prove it.” Kendrick got
into the booth and rapped for an hour straight.
HENDERSON |remember Kendrick coming straight

to the studio from his graduation ceremony, and another
time, with his security uniform on. This rap stuff wasn’t
bringing in no money [yet), and his pops made him go get
ajob! He took his jacket off and went right in the booth.

A Leader’s Evolution

FREE Top" s been the same person: The strategy
is the same, just magnified.

HENDERSON He always had the business acumen,
but comin’in, he ain’t know nothing about music except
for oldies and gangsta rap. To see him |learn the music,
that’s where |'ve seen the most growth in him.

The Next Episode

HENDERSON | always love to learn. That’s why
working with SZA has been so refreshing for me;
working with a woman is completely different.

FREE | putinmy 10,000 hours. Everything that we've
ever done was to get to this point.

HENDERSON lt's like a family. If [ScHoolboy) Q
irritates me, | go in on Q — that’s cool. But if somebody
outside the family goesinon Q, they going to have areal
problem with me. | guess I'm like the older brother. Top is
the top. DT.
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It’s got to be some shit that not
only I feel, but everybody else
can feel. That was the initial
idea: I'm going to give a small
piece of my backstory before
my debut album. Because good
kid was already prepped.

You were already working on
good kid, m.A.A.d city?
Lamar Yeah, we did good kid
about three, four times before
the world got to it.

Meaning hew songs?
Lamar New songs, new
everything. Iwanted to tell
that story, but I had to execute
it. My whole thing is about execution. The songs
can be great, the hooks can be great, but if it’s not
executed well, then it’s not a great album.

Top, who did you look to as an example once
you found success?

Tiffith Ilearned from my uncle. When I got in the
streets, he was always like, “Be low-key. Don’t be
no loud n—a.” And just watching, like, JAY-Z and

Puff. I don’t dance. I can’t jump in no video.

People have compared you to Suge Knight.
Tiffith Have you seen any of his qualities in me?
You're not seeing me go crazy, beating on anybody,
arrested every week. If they were talking about
success, I would’ve been cool with that because he
had great success. But they judge us brothers like
that. They put us all in the same box.

What do you miss about the early days?
Tiffith I'miss the grind. That uncertainty about
everything, but knowing that I got some talented
motherfuckers that can actually take over this
game. Then, the bullshit happened at Warner
Bros. [TDE’s deal with the label soured after a
restructuring there.] So now, we have to regroup. I
sit down with everybody and say, “Yo, it’s time to
go hard. Fuck chasing these labels. We’re going to
make these labels chase us.” Going with Dr. Dre
[at Aftermath/Interscope] was a plus because we
all love Dre. Kendrick remembers Dre from when
he was hanging on his daddy’s neck. He come
from what we come from. To be able to walk out
in his backyard and see the whole fucking world,
point to your neighborhood — that’s inspiration,
bro. And he’s like, “Top, y’all can have all this.”
He never tried to interfere with what we do. Like,
“Y’all came in winning. Do what y’alldo.”

Kendrick, how have your relationships with
the other TDE artists changed?

Lamar Being a fan of groups and labels, you hear
stories of motherfuckers fighting, this one jealous
of the other. Those cats never had brotherhood
from the jump. I still can look in [ScHoolboy] Q’s
eyes, and he can still look in my eyes, like, “N—a,
I know.” Or Rock. I know what we did to get here.
No matter how far we get, we’ll always have that
bond, period.

The crowd was so eclectic at the DAMN. tour
stop | saw. What are people gravitating to?

WorldRadioHistory

"By the grace of God, we
foundthe studio”:Lamarasa
juniorat Compton’s Centennial
High Schoolin2004.

Lamar It’s a personal connection

and the experience of freedom. When
I say “freedom,” it means creating,
being able to do what I want, to where
you feel liberation from it. They
already have a personal connection,
because I'm talking about issues in my
music that not only I go through, but
the audience is going through.

Who gave you that feeling
before you were an artist, when
you would go to a show?
Lamar Ididn’teven gettogotoa
show. Back then, we didn’t have the
money for it.

What was your first concert?
Lamar When I went on tour with The Game [and
Jay Rock, in 2006] — that was my first show.

Growing up, you never saw a show?

Lamar Mmhnm. That shit cost money. Gas
money. Me being onstage is me fulfilling two
different things — performing and getting to enjoy
it like the people enjoying it.

On “Duckworth,” you describe how, years
ago, Top almost robbed a restaurant where
your father, Ducky, worked. Did you play the
song for Top?

Lamar Yeah. It’s a story that we both knew. But I
think he was kind of blown away by the fact that it
was executed within three, four minutes. I didn’t
approach it right the first two times. And I knew
these were my three favorite [9th Wonder| beats. I
just wrote, wrote, wrote until the idea finally came.

How was it putting some of the tougher
things in? Like, about Top's family?

Lamar He can tell you about that part. (Laughs.)
Tiffith I got a phone call from my momma:
“What'’s going on?” I said, “Nothing.” She said,
“Your brother just told me Kendrick called me

a crackhead!” [All laugh.] She was just fucking
with me. That’s a story I told [Lamar] probably
10 years ago, and we hadn’t talked about it since.
When Kendrick first came around, I didn’t know
who his pops was, but [ saw him when we went to
the swap meet one time. He was security, so he
had a big-ass gun, longer than his leg. When we
got back in the car, [I started] telling Kendrick all
my struggles growing up. But he just kept all that
shit locked in his head for, like, 10 or 11 years. And
when I came and he played that shit, it touched
me like a motherfucker.

How would you two define your relationship?
Tiffith I'trust his judgement, he trusts mine.

Some shit I'm tripping on, he might call me and
change my whole mind about it.

Lamar You don’t get too many people like him this
side of the neighborhood. A lot of motherfuckers
want you to see them down just like them. Or

don’t want you to come up like them. If it weren’t
for him, I’d probably be sitting around with this
motherfucking money and face and platform and
not doing shit because I didn’t have the proper
guidance to know exactly what to do and how to
inspire the next kid.
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Executive
Of The Year

Vv

ANTHONY “TOP DAWG”
TIFFITH, 47

FOUNOER/CEO, TOP 0AWG
ENTERTAINMENT

NOT STOPPING AT THE TOP

In the last 12 months, Tiffith released
Kendrick Lamar’s most successful
album yet and introduced breakout
star SZA, more than doubling TDE's
market share in R&B/hip-hop to

4.72 percent, Biflboard estimates.
But when it comes to Lamar, Tiffith

is thinking about his “setup for after
this music shit” “It's my job to protect
him, like, ‘Let's get some apartment
buildings over here, let's go buy some
shit back in the hood.”” (Meanwhile,
Lamar just signed with Nike.) It’s this
pragmatic, take-nothing-for-granted
philosophy that has guided Tiffith
since he built the TDE studioin his
Carson, Los Angeles, home, before he
even had any artists or knew how to
work the equipment. “It's a different
mind-set,” says co-president Terrence
“Punch”Henderson. “He wants to
build something. He's not looking for
praise from people.” Although Lamar
is eager to give it: “We're carrying on
an ideal that started with him first.”

\WorldRadioHistary

Onbrand:
Tiffithwearsa
TDE Apparel
shirtand hat.
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CHRIS ATLAS, 45
Senior vp/head of urban marketing, Warner
Bros. Records
WARNER’S RAP GENIUS
Atlas jumped to WBR in June
after nine years at Def Jam,
where he recently helped push
Kanye West and Big Sean to No. 1 bows on
the Billboard 200. Now he’s the marketing
linchpin of the label’s new move back
into rap, highlighted by partnerships with
Drake’s OVO and promising labels Think
It's a Game and Tha Lights Global. “I see it
asachallenge,” he says. “I'm not trying to
dowhat I did at Def Jam. I'm trying to have a
new, more focused approach.”
BOOK THAT INSPIRES ME “The Art Behind the
Tape. It’s all about the history of mixtapes.”

TUNJI BALOGUN, 34

Senior vp A&R, RCA Records

WORKING THE MARGINS
Balogun earned his stripes at
Interscope, where he helped sign
Kendrick Lamar. Now he’s using
his position at RCA to further advocate

for “left-of-center black artists, and have
them succeed on their own terms.” So

far, so good: This year, his signee Bryson
Tiller scored a Billboard 200 No. 1 with
True to Se.f, and Balogun landed a coveted
placement for SZA’s “Love Galore” on
HBO’s hit show Insecure.

BIGGEST ISSUE FACING HIP-HOP
“Maintaining a level of integrity and
communication between the executive
community and the creative community.”

L3

STEVE BARTELS, 54
(EO, Def Jam Recordings

” LEAVING ON A HIGH NOTE
Bartels has just a few months
left at Def Jam before Paul
Rosenberg takes over in
January, but he helped a handful of stars
top the Billboard 200 during the past
year, including Big Sean and Logic. “In
each case, great artistry combined with
razor-sharp execution,” says Bartels. He
declined to share future plans, but as
a keynote speaker at Midem this year,
he says he got to “learn about global,
emerging-market opportunities.”
NONINDUSTRY LEADER | ADMIRE “Shonda
Rhimes. She’s in control of her own vision.”

>

SEAN “PUFF DADDY” COMBS, 47
(EO, Bad Boy Entertainment

JACK OF ALL TRADES

Combs had a big 12 months

that included his Apple Music

documentary Can’t Stcp, Won't
Stop, the Bad Boy Family Reunion Tour and
being crowned the highest-paid celebrity
by Forbes after earning $130 million. In
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My Favorite Rhyme

can get paid in full.”

“Paid in Full” by Eric B. & Rakim:

and got me paid in full.”

November, he sold a stake in his Sean John
clothing line for roughly $70 million. This
year, his Bad Boy signee French Montana hit
No. 3 on the Hot 100 with “Unforgettable.”
“Hip-hop can help build the future of this
country,” says Combs. “We have power as
artists and creators.”

BIGGEST ISSUE FACING HIP-HOP “We have
to start dealing with the problems facing our
community: The violence is a human-rights
issue; we are facing an education crisis. We
have to use our influence.”

DAVE FREE, 30
TERRENCE “PUNCH”
HENDERSON, 35
(o-presidents, Top Dawg Entertainment
KENDRICK KEEPERS
“N  Free and Henderson
~ have been with

5 TDE since the
2000s, creating their own lanes of power
under founder Anthony “Top Dawg”
Tiffith. Free is Top’s No. 2 and Kendrick
Lamar’s manager and “creative partner,”
co-directing the video for “Humble,”
the MC’s first Hot 100 No. 1as a lead
artist. Henderson handles A&R duties
and manages SZA, whose debut LP, Ct#i,
hit No. 3 on the Billboard 200. Both are
working on the impending launch of TDE’s
film division, expected later this year. “Our
friendship comes before the business,” says
Free. “It’s like a brotherhood.”
BOOK THAT INSPIRES ME Free Malcolm
Gladwell’s Outliers. “It’s about the idea of
constant repetition. Anything you do often,
you’re going to get good at it.”

WENDY GOLDSTEIN*

Executive vp/head of urban A&R, Republic Records
CROSSOVER CONDUIT

Among Goldstein’s proudest
recent success is The Weeknd,
whose 2016 LP, Starbcy, had the
fourth-biggest debut of the year. Though
he “had everything in him,” Goldstein
began working closely with the singer in
2014, introducing him to collaborators and
encouraging him to push toward pop. “He
knew I had great taste and guidance,” says
the former DJ.

NONINDUSTRY LEADER | ADMIRE “The
Dalai Lama — he has cracked the code.”

*Declined to reveal age

“Well, check this out, since Norby
Walters is our agency, right? ... Cara
Lewis is our agent... Together we

Cara Lewis, founder of Cara Lewis Group, on

“This is the record that broke my career —

AUBREY “DRAKE” GRAHAM, 30
Co-founder, OVO

OLIVER EL-KHATIB, 33
Co-founder, 0V0; co-manager, Drake

RULE-BREAKERS

As the streaming era
has solidified, Drake
has emerged asits
perfect star. In March, his “playlist” More
Life broke his own record —set with 2016’s
Views — for simultaneous song debuts on
the Billboard Hot 100 (21) and most streams
in a single week (384.8 million) on its way
to passing 1 billion in just three weeks. Toss
in a Summer Sixteen Tour with Future that
added $13.6 million to his bottom line and a
sold-out eighth annual OVO Fest in August,
and the OVO team is firing on all cylinders.

JOHN JANICK, 39
Chairman/CEQ, Interscope Geffen A&M
STEVE BERMAN, 54

Vice chairman, Interscope Geffen A&M
JOIE MANDA, 43
Executive vp, Interscope Geffen AGM

oD
\& o

TRIPLE THREAT

Interscope Geffen A&M has been mining
platinum recently, thanks to Kendrick
Lamar’s DAMN., ]. Cole’s 4 Your Eyez Ony
and Rae Sremmurd’s surprise No. 1, “Black
Beatles.” That run helped boost market
share from 8.6 percent to 11.§ percent (year
to date) while underscoring the executive
team’s collective strengths: Manda drives
the partnerships with Cole’s and Mike WiLL
Made-It’s imprints and handled recent
deals with LVRN, 6LACK and Playboi Carti;
Janick and rap vet Berman oversee the
Lamar/Top Dawg relationship. “Kendrick
and Top Dawg are visionaries,” says Janick.
“I'm just lucky to be a part of it.”

DREAM COLLABORATOR Janick “Donald
Glover. The guy can do anything.”

MICHAEL KYSER, 51

President of black music, Atlantic Records
ATLANTIC’S NEW WAVE
Atlantic leads the pack when it
comes to R&B and hip-hop —to
the tune of a 15.1 percent market

ILLUSTRATIONS BY NYAEL DAVID
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share as of Aug. 10, versus 10.8 percent
ayear prior. Fueling that growth? Gucci
Mane, who had his first No. 1 on Top R&B/
Hip-Hop Albums with Eve: pboc’y Looking,
and most of all, breakouts by what is
arguably music’s most impressive roster of
rap newcomers, including Lil Uzi Vert, Kyle
and Cardi B, whose “Bodak Yellow” is No. 2
on the Hot 100. Kyser credits the label’s
“incredible A&R team — they help keep me
ahead of the curve.”

APP | CAN'T LIVE WITHOUT “Waze.Idoa
lot of traveling, and it hasn't failed to get me
where I need to be yet.”

KEVIN LILES, 49
Co-founder/CEQ, 300 Entertainment

TAKING THE REINS

Liles’ 300 continues to prove

itself when it comes to breaking

new acts. Migos’ “Bad and
Boujee” rode to the top of the Hot 100 in
January, and the album it’s from, Culture,
topped the Billboard 200 with 131,000
equivalent album units in February. Detroit
rapper Tee Grizzley’s Hot 100 hit, “First
Day Out,” shows 300 has more in the tank,
even after the departures of co-founders
Lyor Cohen and Todd Moscowitz. “Artist
development is always going to be No. 1 for
me,” says Liles.

MIKE WILL MADE-IT, 28
CEQ, Ear Drummer Records/EarDrummers Entertainment
MASTER MULTITASKER
The Atlanta superpraducer is
already rap’s most ubiquitous
beatmaker, and now his
executive moves are coming to fruition
as well. Rae Sremmurd, the breakout star
of his Interscope-backed Ear Drummer
Records, ended the year with the unlikely
six-week Hot 100 reign of “Black
Beatles” — his first No. 1. And in 2017,
between performing at festivals including
Hard Summer, Mike led his in-house
production team to big commercial gigs,
including remaking “It Takes Two” for
Target with Lil Yachty and Carly Rae
Jepsen, and remixing soda brand Fanta’s
theme song.

RICK ROSS, 41
CEQ, Maybach Music Group
BAWSE MOVES
Ross’ Maybach label still has a
strong roster anchored by Wale
and Meek Mill, who recently
hit No. 3 on the Billboard 200 with Wins
and Losses. Ross’ Rather You Than Me, his
first album for Epic after years on Def Jam,
bowed at No. 3 on the Billboard 200,
selling 106,000 copies. This summer, Ross
partnered with Roc Nation’s Lenny S and
The-Dream for SIGNED, their show on VH1.
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HOW NYC, L.A. & ATL DO HIP-HOP

Rap’s capitals vary in their approach to style, clubs and dealmaking. Take
note and navigate like a pro (hint: order the lobster) By Bonsu Thompson
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The industry comes together
at laid-back but hip Brooklyn
food joints like Nas’ Sweet
Chick (164 Bedford Ave.) and
upscale Midtown Manhattan
spots like the Polo Bar (1 E.
55th St.), mixing high-end
labels like Balmain with
sneakers from Flight Club
{812 Broadway).

The “Black Capital” has
something for everyone, from
party king Alex Gidewon's
hotspots (Ludais afan) to strip
clubs like Magic City (241
Forsyth St.). Fashion rule-
breakers like André 3000 and
Lil Uzi Vert mean anything
goes style-wise, from purple
hair to man-skirts.

VIP access reigns in
Hollywood, says Warner
Bros. Records’ Phylicia Fant:
“You get into the right clubs
because you know the

right person.” If you

slipinto No Name (432

N. Fairfax Ave.), say hi

to Pharrell {(helps if you
wear Supreme).

WWPR (Power 105.1), WQHT
(Hot 97), 300 Entertainment,
SiriusXM’s Hip-Hop Nation

Quality Control Music,
Generation Now, Awful
Records, cast of FX's Atfanta

Top Dawg Entertainment,
740 Project, Mind of a Genius,
cast of HBO's Insecure

Vandal (199 Bowery) and the
Hunt & Fish Club (125 W.

44th St.) feed the new-money
appetites of the Mack Wildses,
but the lobster wasabi pepper
($49) at Nobu (195 Broadway)
and king prawns ($34) at
Philippe Chow (33 E. 60th St.)
affirm that classics endure for
bosses like Steve Stoute.

Warner/Chappell’s Ryan
Press does deals at The
Cheetah (887 Spring St.)
over lobster ($42), while
street celebs like DJ Plugg
get courted with

Ace of Spades

($650) at Blue

Flame (1097

Harwell Road).

If you're not DJ Khaled, Nas,
Jamie Foxx or Chris Brown,
getting atable at West
Hollywood paparazzi haunt
Catch {8715 Melrose Ave.)
could be challenging, but
the lobster mac ($23),
short rib tacos ($24) and
Hollywood Hills views
are worth the effort.

Fly guys like Fabolous hit
Barneys (660 Madison Ave.)
for Balmain, Goyard and
Gucci. Impossible-
to-find retro Jordans
are religion.

b

Big Boi and Quality Control
prove preppy and sports
jerseys remain local classics.
Future loves Gucci logos (3500
Peachtree Road), while Young
Thug opts for tactical masks
from Airsoft Atlanta (3280
Peachtree Corners Circle).

Shop pop-ups for brand
collabs, says stylist Tiffany
Hardin (Ballers, Shooter):
“People get exclusives like LV
and Supreme.” Kickit in Cali-
cool low-top Vans or Chuck
Taylors from Undefeated
(3827 Sunset Blvd.).

Power 105's DJ Self breaks
local bangers like Casanova’s
“Don’t Run,” while hip-hop
household name D-Nice plays
allthe VIP corporate events.

Ryan Cameron of WVEE
{V-103) helped introduce
Goodie Maob over 20 years
ago — and now he has the
city’s No. 1 morning show.

Big Boy of KRRL (Real 82.3)
still rules the am. commute
with A-list interviews, while
NYCtransplant DJ MOS

spins rare soul sets at night.

No MC, whether native (Dave
East) or visiting (Anderson
.Paak), breaks the country’s
toughest market without
playing the legendary S.O.B.s
(204 Varick St.).

Whether it’s for the city’s
best new music or dancer
Diamond’s acrobatics, Magic
City Mondays bring out trap
rappers both OG (Jeezy) and
new (Trouble).

L.A. Live's 2,300-seater Novo
(800 W. Olympic Blvd.) is
growing into the premier spot
to catch the internet’s newest
and freshest rappers (RJ) and
singers (SZA).

“Bodak Yellow” by Cardi B

“My Dawg” by
Lil Baby (right)

“DNA" by Kendrick Lamar

SHOE NIKE BABY: PARAS GRIFFIN/GETTY IMAGES

AAGES COCKTAIL COURTESY OF NO NAME LOBSTER: BRIAN CRUMB

ULES: COURTESY OF KWL ENTERPRISES MIKE WILL CHRISTOPHER POLK/GETTY IMAGES ROSS: MATTHEW EISMAN/GET



WE ALWAYS KNEW YOU WERE A PLAYER

LOVE,
YOUR ATLANTIC FAMILY




The Heat Seekers

ETHIOPIA
HABTEMARIAM, 37
President, Motown Records;
president of urban music/co-head
of creative, Universal Music
Publishing Group

PIERRE “PEE” THOMAS, 37
CEO, Quality Control Music;

co-founder, Solid Foundation
Management

KEVIN “COACH K” LEE*
€00, Quality Control Music

Motown/Capitol Music Group’s
2-year-old joint venture with
Atlanta-based hip-hop label Quality
Control Music is “making Motown a
destination for some of the hottest
artists in music,” says Habtemariam.
Migos'smash hit “Bad and Boujee”
(QC/300 Entertainment), featuring Lil
Uzi Vert, is the third-most-streamed
song of 2017 as of Aug. 24. And Lil
Yachty scored his first Billboard 200
top five this year with debut album
Teenage Emotions as well as MVP
guest stints on two Hot 100 top five
hits, D.R.A.M.’s “Broccoli” and Kyle's
“iSpy,” the latter of which is the ninth-
most-streamed track of 2017 thus far.

FAN SERVICE

Thomas Migos, Lil Yachty and all the
Quality Control artists have hooked
listeners so deeply because their
music is genuine — fans can tell

they are real. They are dedicated to
their sound, and they are part of their
culture. Lil Yachty defends the youth
and being yourself; Migos are unafraid
to stand up to the establishment and
flaunt success that came from the
streets. Fans are devoted because the
artists genuinely represent them.

GLOBAL APPEAL

Habtemariam One thing that's
surprising everyone is how much
R&B and hip-hop are connecting
around the world. That's a big part
of what streaming has done. R&B/
hip-hop is rooted in people who
have been disenfranchised and
found ways to express themselves
artistically. That [feeling] exists
everywhere around the world.

STAR SEARCH
Lee | love seeking and finding
new talent.| stay up watching the
Explore page on Instagram.| listen
to SoundCloud every day. | study
any unsigned artist on all streaming
charts. I've built asystem where |
make myself accessible to artists so
it's easy for them to find me.

—GAIL MITCHELL

50 BILLBOARD SEPTEMBER 23, 2017

WorldRadioHistory.



Clockwise from
left: Takeoff of
Migos, Thomas,
Quavo of Migos,
Habtemariam,
Offset of Migos,
Leeand Lil Yachty
photographed by
Chris Stanfordon
Aug.29in Atlanta.
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GHAZI SHAMI, 40

Founder/CEQ, EMPIRE

RAP’S INDIE KING

In describing his lean, efficient
hybrid label-distributor, Shami
often slips into metaphor: too
many labels focus on “home runs” rather
than putting players “in scoring position”;
others may have the “might of King Kong,”
but EMPIRE wins with the “precision of
Bruce Lee.” After grabbing six nods at the
Grammys with D.R.A.M.’s “Broccoli” (No. §
Hot 100 peak), Fat Joe and Remy Ma’s “All
the Way Up” (No. 27) and Anderson .Paak’s
Malibu, Shami’s got the rest of the industry
sharpening its kung-fu skills. “A lot of
times the restaurant isn’t about [the food],
it’s about the cooks,” he says of EMPIRE.
“We've found a niche way of doing things.”

>

KANYE WEST, 40
(EQ, 6.0.0.D. Music
ADIDAS’ RIGHT-FOOT MAN
L West spent the past year
o focusing on his executive
duties at G.0.0.D., releasing
projects from Desiigner, John Legend and
Big Sean, the latter of whom earned his
second Billboard 200 No. 1with I Decided.
In addition to launching his Yeezy Season §
collection and expanding his mega-deal
with Adidas (Yeezy-branded stores and
sports performance gear are on the way),
West was a strong road act, grossing
$52.7 million from 39 shows on his Saint
Pablo Tour in 2016 (despite canceling the
final 21 shows).

BRYAN “BIRDMAN”

WILLIAMS, 48

RONALD “SLIM” WILLIAMS, 49
Co-CEQs, Cash Money Records

NO WAYNE,

- NO PROBLEM
Despite the fact

. that its marquee
artist, Lil Wayne, is sitting on the sidelines
amid a legal dispute with the label,

the New Orleans-born, Miami-based
Williams brothers’ Cash Money roared to a
6.5 percent market share through Aug. 10,
as Drake’s More Life shattered Ed Sheeran’s
record for most Spotify streams in a day with
61.3 million listens. “We never lost the focus
on being successful,” says Birdman.
NONINDUSTRY LEADER | ADMIRE Slim
“Mark Zuckerberg. He took something that
was meant to be local and made it global.”

DION “NO L.D.” WILSON, 46
Executive vp, Capitol Music Group

BEATS FROM THE SUITE

In June, this veteran producer-
executive jumped to Capitol
Music Group after three years at

62 BILLBOARD | SEPTEMBER 23, 2017

MANAGEMENT

Def Jam. Overseeing A&R and production,
Wilson also assists senior management with
the creative direction of CMG’s collective
of labels. That now includes the relaunch

of pioneering rap imprint Priority as an
indie-leaning distributor focused primarily
on emerging acts. Wilson also reunited with
JAY-Z, producing the entirety of his first
album in four years, 4:44.

CORTEZ BRYANT, 37
Partner, Maverick; (00, Young Money
SHAWN GEE, 45

Partner, Maverick

GEE ROBERSON, 42
Partner, Maverick

561

COVERING ALL BASES

The longtime partners, whose rosters
include Nicki Minaj, Lil Wayne, The Roots
and G-Eazy, continue to win as part of
Maverick’s management consortium. This
past year, Minaj surpassed Aretha Franklin
for the most total appearances among
women on the Hot 100 with 76, and
G-Eazy headlined The Endless Summer
arena tour in 2016, averaging 11,536 tickets
per show. Gee launched Live Nation
Urban, which will develop new hip-hop
festivals and events, including Spotity’s
Rap Caviar Live concert series.

PRIZED POSSESSION Bryant “A hard drive I
keep in a safe with hundreds of unreleased
Lil Wayne records. I have some gems!”

SHAWN “JAY-Z” CARTER, 47
Founder, Roc Nation; owner, TIDAL

JAY BROWN, 43
(EO, Roc Nation

DESIREE PEREZ, 47
(00, Roc Nation/TIDAL

1

THE ROC KEEPS ROLLING

TIDAL and Roc Nation’s core team put

up big numbers from the latter’s label
division with J. Cole’s 4 Your Eyez Ony and
JAY-Z’s 4:44, both of which topped the
Billboard 200. The management wing had
a bullish year with D] Khaled, who landed
No. 1 and No. 2 hits with, respectively, “I'm
the One” and “Wild Thoughts” (featuring
fellow client Rihanna), and Big Sean, who
had a No. 1album and became Puma’s
global ambassador. The company kept

its eye on growth too, launching Roc
Nation Latin, beefing up its management
roster by signing Yo Gotti and Fat Joe, and
renewing JAY-Z’s Live Nation partnership
in a $200 million deal. TIDAL, despite

shedding yet another CEQ, secured
its near-term future by selling Sprint a
33 percent stake in a $200 million deal.

PAT CORCORAN, 27
Manager, Chance the Rapper; founder, Haight Brand

CHANCE’S BEST BET

It has been a whirlwind year
for Corcoran, who helped
Chance the Rapper’s Coloring

Book become the first-ever streaming-only

release to win a Grammy in February.
Corcoran and his team — which handles
publishing, merchandise, press and
label operations for Chance in addition
to management — were instrumental

in organizing Chance’s Magnificent
Coloring Day Festival at Guaranteed Rate
Field in Chicago last September, which
broke the venue’s attendance record and
grossed $2.2 million. “It was one of the
most special days for Chicago — ever,”
says Corcoran.

NONMUSIC LEADER | ADMIRE “Elon Musk. I

want to change the world like he has.”

IBRAHIM “IB” HAMAD, 33
Co-founder/president, Dreamvlile Records

J. COLE’S DREAMCASTER

As]. Cole’s right hand, Hamad
has been focused on turning
their Dreamville label into a
self-sustaining company — starting with
cutting a deal to get Cole’s masters back
under his control. Hamad’s past year also
included rolling out Cole’s fourth straight
No. 1 album, 4 Your Eyez Only, which
arrived with 492,000 equivalent album
units alongside a documentary produced
with HBO and a still-ongoing tour that
grossed $9 million from nine shows
reported to Billboard Boxscore so far.
BIGGEST ISSUE FACING HIP-HOP “Too
many artists are chasing the money touring,
forcing them to play buildings that are too
big for [them]. They’re overplaying.”

BEYONCE KNOWLES, 36
(EQ, Parkwood Entertainment

STEVE PAMON, 46
(00, Parkwood Entertainment

- STADIUM STATUS
. oM Beyoncé had
(7 ‘ former Chase

executive Pamon
take over operations of her management
company in late 2015, and the move has
paid dividends: Her you-had-to-be-there
Formation stadium tour, which wrapped
in October, took in over $256 million
and sold 2.2 million tickets; activewear
line Ivy Park continues to thrive; and
Parkwood has primed one of'its acts, teen
sister duo Chloe & Halle, for a breakout
with its forthcoming debut LP.
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RECORDS

Everyday We Lit ft. PNB Rock — YFN Lucci
Facts — Phora
Gucci Gang - Lil Pump
Love - ILoveMakonnen
Marsupial Superstars — SahBabii

LAYLIS

Live Up To My Name - Baka Not Nice
One | Want ft. PARTYNEXTDOOR - Majid Jordan
Mood - DVSN

GOT

Overwhelming - Matt Ox
Sriracha - Marteen
Sway ft. Quavo & Lil Yachty - NexXthursday
U-RITE - THEY.
Water - Joe Gifted

1124]

LISTEN: WBR.COM/GOTNEXT

WorldRadioHistory



From left:Pusha T,

The Youth ' ' Ski Mask the Slump

Ambassador (ki el

v Meredith Jenks on

Aug.15at The VNYL
STEVEN VICTOR, 36 inNewYork
€00, 6.0.0.D. Music
Senior vp A&R, Universal i :
Music Group
Founder/CEQ, William Victor \
Management Group |

Victor, who go} his start managing )
Clipse, the sibling rap duo of
Pusha T and No Malice, has evolved
into one of hip-hop's’most dynamic
leaders. In addition to managing a
roster that now includes Desiigner |
and new acts Ski Mask the ! i
Slump God and D Savage 3900, .
Victor oversees operations at ) |
G.0.0.D. Music, which released | § ' h
Billboard 200-topping albums by ! i
Kanye West and Big Sean in 2016.
Since November 2016, he also has
headed up A&R at UMG, a post |
: that has him reporting directly to
chairman/CEQ Lucian Grainge.

KNOWLEDGE IS POWER !
“What makes a great manager is
patience, vision and the ability to
surround yourself with
information, which

isvery underrated in t

the music business
— whether it relates
to business or the
creative space.”

e

P

" WHAT EXCITES HIM NOW
"Definitely signing Ski Mask. He's
moving. Also~two producers |'ve
signed: Cash Maney AP is one of
the producers that all the up-an®
coming kids go to. [He] worked '
with Migos, Lil Uzi Vert, Rae
Sremmurd. The other producer is
16 Yr Old [real name: Jerry Cruz]. |
like working with the youth — the
future is everything to me.”

¥

“THE STATE OF HIP-HOP
“Hip-hop has become a lot more
experimental, so alot more kids
embrace it. It's not just violent and
hardcore. There are kids fusing
country or pop with hip-hop now.
[t's not in a box anymore.lt can be
whatever you want it to be. | thi

Kanye opened the door for that.”
- —STEVEN J HOROWITZ
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PAUL ROSENBERG, 46

CE0, Goliath Management; president, Shady Records;
incoming CEQ, Def Jam Records

NEXT DON OF DEF JAM

In August, Universal Music
Group announced that
Eminem’s longtime lawyer and
manager would take over as CEQ of Def
Jam in January from Steve Bartels, who
has been running the company since 2014.
Rosenberg will continue working with
Eminem, who reportedly is recording a
new album due later this year. He says the
biggest challenge facing him and other rap
CEOs s “finding [our] funnel. Now that
there’s so much access to music, you have
to work extra hard to focus your efforts.”
PRIZED POSSESSION “An Adidas shell-toe
Iwon at an auction that has Run, D.M.C.
and Jam Master Jay’s signatures on it.”

ANTHONY SALEH, 31
(EO, Emagen Entertainment Group
FUTURE’S MOVER AND SHAKER
The man who manages
Future and Nas knows how to
multitask. In March, Future
made history when his second new album
in as many weeks debuted at No. 10on the
Billboard 200; the very next day, Mass
Appeal (which Nas helped relaunch as a
record label and production company in
2014) announced a $6 million funding
round led by Universal Music Group. Toss
in Future’s Nobody Safe Tour and a new
media-tech venture with Jeffrey Katzenberg
called WndrCo, and Saleh has his hands
full. “Honesty, fairness and creativity”
is how he describes his approach. “I love
when my artists are happy.”
BIGGEST ISSUE FACING HIP-HOP “I hope
a lot of these young guys exploding right
now end up having real careers — and not
just having a moment.”

WASSIM “TONY SAL” SLAIBY, 37
(EQ, SAL&CO

THE WEEKND’S WORKHORSE
The breakthroughs keep
coming for this Lebanese-
Canadian manager: Six months
after he announced a 50/50 partnership
with the all-star Maverick management
group, longtime client The Weeknd
proved himself a bona fide pop star via
No. 1s on the Billboard 200 and the
Billboard Hot 100 with Starbcy and its
title track. Meanwhile, French Montana
has his first top five on the Hot 100 with
“Unforgettable.” “The most important
thing for me,” says Slaiby, “is seeing eye
to eye with the artist and building a true
friendship with trust.”

FIRST THING | DO EVERY DAY “Change my
baby daughter’s diaper.”

L -
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AS HIP-HOP DOMINATES,
ATLANTIC SETS THE STANDARD

The label's investment in a roster of young MCs-turned-

chart-toppers is paying dividends — and with hip-hop ruling

streaming, the industry is following suit By pan Rrys

ardi B's first charting single,."Bodak

Yellow,” took just six weeks to reach

No. 1 on Billboard’s Hot Rap Songs chart,

making it the fastest debut to top that
chart since PSY's 2012 viral hit, “Gangnam
Style.” The song — whose 36.2 million
U.S. streams pushed it to No. 3 on the
Billboard Hot 100 and No. 2 on Streaming
Songs, behind the all-time record-breaking
“Despacito,” in the week ending Aug. 17 —is
the latest, and largest, triumph for Atlantic
Records and its roster of next-generation
MCs. During the past 12 months, Lil Uzi Vert
(whose “XO TOUR LIif3" peaked at No. 7 on
the Hot 100), Kodak Black (“Tunnel Vision,”
No. 6), D.R.AM. (“Broccoli,” No. 5) and Kyle
(“iSpy.” No.4) have roared into the top 10,
propelled by massive streaming numbers.
And that's just the young guns. Gucci Mane,
Meek Mill and Kevin Gates helped Atlantic
jump to an industry-leading 15.1 percent
R&B/hip-hop market share in 2017
(through the week ending Aug. 10), up from
10.8 percent over the same period in 2016.

“That Cardi B song is everywhere, and
it started because people just like it,” says
Ibrahim “Ib” Hamad, Dreamville Records
president and J. Cole’s manager. “Nobody can
tell you what to like anymore.
If people love a song, you'll see
those numbers.”
For the first time since

Nielsen started tracking
the music industry in 1991,
R&B/hip-hop officially
dominates all other genres,
claiming 25.1 percent of total
consumption and 30.3 percent
of all on-demand audio streams
— dwarfing the No. 2 genre, rock
(18.1 percent). It is streaming

284.7B

Total on-demand audio
andvideostreamsin
thefirst half of 2017, up
36.4 percent from 2016

4%

Share of equivalent
album units for LilUzi
Vert’s newalbum,
LuvisRage2,that

and president of urban music/co-head of

creative at Universal Music Publishing Group,

who helped Capitol Music Group relaunch
legendary West Coast hip-hop label Priority
Records as a hip-hop distributor in June.
“[But] I don't think people were equipped to
handle it. Now | see [companies] hiring a lot
more people that come from the culture.”

In June, Capitol tapped super-producer
Dion “No’1.D." Wilson as executive vp
responsible for A&R and production, while
the historically rock-leaning Warner Bros.
Records broughtin Def Jam marketing
veteran Chris Atlas as senior vp/head of
urban marketing. (In recent years WBR also
signed joint venture deals with Mac Miller's
REMember Music and Drake’s OVO Sound.)

Meanwhile, this year, Republic has
enjoyed Drake's More Life and Post
Malone’s “Congratulations”; RCA has
dominated alt-R&B, with albums from
SZA, Khalid and Bryson Tiller all peaking in
the top four of the Billboard 200; Kendrick
Lamar, Rae Sremmurd and Cole have led
Interscope toan 11.5 percent R&B/hip-hop
market share in 2017 so far, good for third
behind Atlantic and Republic (13.6 percent);
and Epic has four of the Streaming Songs
chart's top six with tracks from
21 Savage, DJ Khaled, Yo Gotti
and French Montana.

“Hip-hop has been this big
for along time, but now people
gettosee it,” says Emagen
Entertainment Group
CEO Anthony Saleh, who
manages Nas and Future.

Since the 1990s, the path
to hip-hop stardom largely ran
through mixtapes. By 20086, the
RIAA estimated the mixtape

came from streams

that has increased the music
industry’s revenue by double-
digit percentage points for the
first time in nearly 20 years, and
it is streaming that is motivating
labels to build out their hip-

hop and R&B departments. In
cultivating a deep bench of next-
generation rap talent, Atlantic's A&R team is
leading the way into the future.

‘| have a roster of about 64 artists now that
I'm responsible for on the urban side,” says
Atlantic Records president of black music
Michael Kyser. “We have staffed up for it,
A&R-wise, marketingwise. | have one of the
biggest promotion staffs in the business.”

“Streaming was just a big reveal of what
was already happening,” says Ethiopia
Habtemariam, Motown Records president

30.3%

R&B/hip-hop’s share
of on-demand audio
streams inthe first
half of 2017, more than
any othergenre

economy was responsible

for 30 million to 50 million
sales per year, working out
toan estimated $250 million
underground industry, one the
trade organization viewed as
piracy. Eventually the model
moved online, where rising

and established MCs alike would give away
downloads of their projects on sites like
Datpitf and LiveMixtapes. (Meek Mill's 2012
tape, Dreamchasers 2, the most successful
mixtape in Datpift history, has been
downloaded 4.7 million times and streamed
another 3.2 million times on the site,
according to Datpiff.) But royalty-generating
streaming services have made the free
model all but obsolete. “Most of those listens
[were] in the black market,” says Saleh. “Now
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everyone wants to be in the rap business.”

“We suffered from piracy, we suffered from
the free model, and we weren’t demanding
anything in return for our art,” adds Ghazi
Shami, whose hybrid label/distributor EMPIRE
earned six Grammy nominations this year for
D.R.AM'.'s “Broccoli” (jointly released with
Atlantic), Fat Joe and Remy Ma's "All the Way
Up” and Anderson .Paak’s Malibu. “Now there's
anew generation that saysit's OK to pay a
subscription fee to Apple Music or Spotify.

EMPIRE's digital-first ethos has become a
model for the industry, with deals that allow
alabel to give young acts a platform and
support without a long-term commitment or
investment. Priority’s relaunchis based on a
similar idea, while labels like Interscope, Epic
and Capitol have started focusing on joint
ventures with independent labels and artists
that offer distribution and major-label support
when needed. (Interscope just partnered with
LVRN, home to singer-rapper 6LACK; Capitol's
partnership with Quality Control includes Lil
Yachty and, moving forward, Migos.)

“This structure is the future of the business,”
says Habtemariam, who along with Wilson was
brought in by Capitol chairman/CEQ Steve
Barnett to lead the label group’s surge in hip-
hop. “Everyone will want the opportunity to be
in business with someone from the beginning
as adistributor and then connect the dots at a
major level and be in a full deal with them.”

“Without the physical product being in the
middle, you're able to be a lot more nimble,”
adds Saleh, who in March helped Future
make history with back-to-back No. 1 debuts
on the Billboard 200. That speed is a blessing
and, potentially, a curse. Saleh says he's
“worried” that streaming-driven songs-of-
the-moment could lead artists to focus on
“guick noise” at the expense of a sustained
career; Hamad says that can lead to artists
being “not as realistic” in plotting tours. And
the importance of playlists has, in some cases,
changed what it takes to be successful. “The
most exciting thing for me has always been
the diversity of hip-hop,” says Shami. " don't
want to lose that just because so-and-so has a
song booming on a playlist and | can emulate
it and get on that playlist.”

Still, the streaming-led R&B/hip-hop
takeover is showing few, if any, signs of
slowing. Total audio/video on-demand streams
are on pace to top 500 billion for the first time
by the end of this year, according to Nielsen
Music. Thirty of the 50 slots on the Sept. 9
Streaming Songs chart are R&B/hip-hop
tracks. And while 37 percent of music listeners
used audio streaming services globally in 20186,
that number rises to 62 percent among 16- to
24-year-olds, according to IFPI.

Meanwhile, Atlantic’s young MCs are finding
success beyond playlists and singles: Kodak
Black recently landed an album at No. 2 on the
Billboard 200, and Lil Uzi Vert's debut, Luv /s
Rage 2, just opened at No. 1.

“This is how the kids consume music,” says
Kyser. “Streaming has given these [artists] the
opportunity to [move] a lot of records, to tour
around the world and showcase their music.”

"
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My Favorite Rhyme
“Keepin’ it real, packin’ steel, gettin’ high,
’Cause life’s a bitch, and then you die.”

Ryan Press, co-head of U.S. A&R at Warner/Chappell

m L&BI'ITQZCIZLIEEIEIEZ;Q Music, on “Life’s a Bitch” by Nas featuring AZ:
B Co-founders, Rolling loud’ Festival “The first time I heard AZ’s voice and this verse,
| ' R I got the chills. Hearing something that direct
FESTIVAL KINGS in ninth grade changed my life. This song
g In just three years came out right after my brother was shot,
W Rolling Loud has ’ and it always made me want to live life every

become hip-hop’s premier festival. The day to the fullest, because you never know.
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2017 edition in Miami featured Kendrick
Lamar, Future and Lil Wayne, and starting
in 2018, it will expand to China, Japan and
the United Kingdom. Though Zingler and
Cherif have already worked with a wha's
whoin the genre, Zingler hopes the overseas
events will feature one artist who has proved
to be elusive: “Ilove how Kanye West
creates this hype around anything that he
touches. He makes anything into gold.”
WHERE | FIND NEW TALENT Cherif “Social
media. I'm into studying the ratio of how
many retweets, shares and comments
[artists] get compared to their followers.”

ROBERT GIBBS, 40
Partner/music agent, ICM Partners

ZACH ISER, 32
Music agent, ICM Partners

CAROLINE YIM, 38
Music agent, ICM Partners

$82

ICM'S POWERHOUSE SQUAD

It has been a big year for ICM, which reps
Future, Lil Yachty and Machine Gun Kelly.
Gibbs just wrapped up J. Cole’s 4 Your

Eyez Only Tour, which grossed $1 million
per show in ticket sales, and is working
with Yim for up-and-coming R&B singer
H.E.R., who is opening for Bryson Tiller.
“We look for artists capable of creating a
great body of work and not just a song,”
says Gibbs. “The biggest thing for us is
rolling up our sleeves and being a part of
artist development.”

STRESS RELIEF Yim “Eating. Specifically
tacos, fries and sweets.”

JOE HADLEY, 29
Agent, Creative Artists Agency

RYAN THOMSON, 28
Agent, Creative Artists Agency

FORWARD-FACERS
m This pair made noise
I by signing ASAP
< " Rocky and Logic,
brokering a deal with Courvoisier cognac for
the former and staging the first arena tour
for the latter. With a roster that also includes
Kanye West, T.I. and A Tribe Called Quest,
CAA has Hadley and Thomson focusing
on up-next talent: Recent signee Kyle hit

TOMORROW’S TOP DOGS

Meet the next generation of executives and tastemakers
changing the sound, face and future of hip-hop

1. LVRN

Launchedin 2012 by
Sean F. McNichol, 28;
Justice Baiden, 25;
Carlon Ramong, 25; Junia
Abaidoo, 25; and Tunde
Balogun, 29, the Atlanta-
based creative agency
(whose name is short

for Love Renaissance)
partnered with Interscope
earlier this year to launch
LVRN Records, adding
another branchto a
company that has found
success in management,
production and creative
direction for signees
including Raury, D.R.A.M.
and 6LACK.

2. Orlando Wharton
Atlantic’s Orlando
Wharton, 37, is the A&R
rep to three of hip-hop's
most promising new
stars: A-Boogie Wit Da
Hoodie, PnB Rock and
Kodak Black, all of whom
have been named to
XXL's Freshman class.
Wharton also reportedly
shepherded controversial
rapper XXXTentacion’s
deal with indie distributor
EMPIRE, leading to his
surprise debut album, 17,
which bowed at No. 2 on
the Sept. 16 Billboard 200
with 87,000 equivalent
album units.
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3. Tha Lights Global
Warner Bros. Records

is amping up its once-
anemic hip-hop and R&B
roster, and earlier this year
launched a partnership
with Tha Lights Global,
founded by Herbert
“Dooney” Battle, 28, and
Miguel Solano, 30, whose
young roster includes

Lil Pump (his video

"D Rose” has 42 million
views on YouTube) and
Zay Hilfigerrr & Zayion
McCall, the rappers
behind the viral hit “Juju
on That Beat,” which
rocketed to No. 5 on the
Hot 100.

4. Chris Jordan
Following a stint at
WME, the 30-year-old
music agent joined
United Talent Agencyin
2015, quickly becoming
one of the company’s
brightest stars. In addition
to signing Jeremih and
Wale, he has landed

key placements for his
client roster,including a
residency at Las Vegas’
10AK and an opening
spot on Kendrick
Lamar’s DAMN. Tour for
YG, a spot at Coachella
for DJ Khaled and a
headlining trek for
up-and-comer RJ.

over two dozen festivals this summer, and
GoldLink will kick off his most extensive
U.S. tour this fall.

BIGGEST ISSUE FACING HIP-HOP Hadley
“There aren’t enough minority execs. Not
just in hip-hop, but the industry overall.”

CARA LEWIS*
Founder/owner, Cara Lewis Group
LIVE’S FIRST LADY
After 23 yearsat WME and a
three-year stint at CAA, Lewis
W started her own venture in 2016.
This year alone, the New York-based veteran
has booked 900 shows and produced
tours for Chance the Rapper, Travis Scott
and Bryson Tiller, partnering with MAC
Presents for branding opportunities with
Forever 21 and Urban Outfitters. “Unlike
other agentsin this genre, I have helped
to create the culture and am proud to say I
still live init,” says Lewis, who has worked
withicons from Eric B. & Rakim to Eminem
since the start of their careers.
NONMUSIC LEADERS | ADMIRE “Powerful
women pushing their industry forward:

Clockwise
from top
left:6LACK,
LilPump,
Wharton and
Raury.

CHERIF, 2INGLER: DONOVAN BROOKS GIBBS, YIM: CHYNA PHOTOGRAPHY ISER: CHARLES ESHELMAN HADLEY. THOMSOM: COURTESY OF CAA LEWAS: KEVIN MAZUR/GETTY IMAGES 6LACK: REX/SHUTTERSTOCK PUMP: IERRITT CLARK/GETTY IMAGES WHARTOM: IOHNNY NUNEZ/GETTY IMAGES RAURY: RICK KERN/WIREIMAGE
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XOXO, BRITNEY
& MEGHAN

YOURE AN INSPIRATION TO HOW
HARD WORK PAYS OFF!

CONGRATULATIONS ON MAKING
BILLBOARD'S POWER PLAYERS
TOP BUSINESS MANAGERS LIST!

YOUR LOVE INSPIRES US TO
DREAM BIG!
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Alli Webb from Drybar, Spanx founder Sara
Blakely, Tory Burch.”

BRENT SMITH*
Agent/partner, WME

DRIVING DRAKE’S ROAD WINS

‘@  Drake and Kendrick Lamar

have Smith and his WME

team to thank for their recent
blockbuster treks. The former’s Summer
Sixteen Tour with Future — the only rap tour
torank among the 2§ highest-grossing treks
of 2016, at $71 million — and Boy Meets
World Tour totaled nearly 100 dates, while
the latter’s sold-out jaunt in support of his
chart-topping DAMN. precedes a European
leg. “There was a time when you couldn’t
even tour hip-hop,” says Smith, who also
works with Big Sean, Childish Gambino and
Ice Cube. “Hip-hop is now pop. It’s such a
healthy place to be in.”
PRIZED POSSESSION “An electric guitar
Chris Cornell gave me.”

DEBRA LEE, 63

Chairman/CEQ, BET Networks

QUEEN OF HIP-HOP TV

BET’s longtime president of
programming, Stephen Hill,
resigned in March, but the
network continues to be TV’s home of
R&B and hip-hop. The long-running BET
Hip-Hop Awards and BET Awards are TV’s
strongest hip-hop tentpole events: June’s
BET Awards, featuring Migos and Chance
the Rapper, drew 3.8 million viewers. Says
Lee, now a bicoastal resident of New York
and Beverly Hills: “As BET has evolved
over the years, we never lost sight that our
foundation is black music.”

PRIZED POSSESSION “Luther Vandross’
BET Walk of Fame plaque. I bought it from
his estate. Ilove his voice.”

ALFRED LIGGINS*
CEQ, Urban One
JAY STEVENS*
Senior vp programming and content,
Radio One/Reach Media
URBAN RADIO

ﬂ m RULERS

(Y
4 ”@ *  Liggins oversaw
> <= Radio One’s recent
renaming to Urban One in May, reflecting
the unity between the largest black-owned
broadcasting company in the United States
(founded by Liggins’ mother, chairwoman
Cathy Hughes) and its sister cable TV and
digital media divisions. Radio One is also
the largest radio chain targeting the R&B/
hip-hop audience, operating §3 stations
in markets such as Atlanta; Raleigh, N.C.;
and Baltimore under Stevens’ watch. The
secret to the company’s long legacy? Says
Stevens: “Compelling personalities who
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live the lifestyle and love hip-hop.”
FIRST THING | DO EVERY DAY Stevens
“Twitter! With all that’s going on in the
White House, it’s a must-read.”

REGGIE ROUSE*
Vp urban programming, WVEE (V-103) Atlanta
AIRING ATLANTA’S LATEST
In Atlanta, hip-hop’s unofficial
cultural hub, CBS Radio
station V-103 ranked No. 1
in July among listeners aged 18-49. But
longtime program director Rouse says
he’s most proud of what his station has
done to aid the community during the past
year: arming listeners with registration
information ahead of the 2016 election,
and charity efforts like helping a local
parent with funeral costs for a child. When
it comes to tunes, Rouse says his team
“led the way” on crossing over Bruno
Mars’ “24K Magic” to R&B/hip-hop
radio, adding it before the label asked
due to fan demand. “For me, it was a no-
brainer,” he says.
WHERE | FIND NEW TALENT “In ATL, you
can find new talent everywhere. One
night, a waitress at the Waffle House gave
me a CD of an unsigned artist who she
said was the next big act.”

RON “MILLS” TRIANA, 46
Program director, Hip-Hop Nation/Shade 45

7 OG TASTEMAKER

@® ° Ron Millsfinds a way to balance

-'? ’ the wilder side of Eminem’s
- SiriusXM Shade 45 channel
with respected music radio/TV host
Sway’s weekday Swa?y in the Morning show,
D] Whoo Kid’s G-Unit Radio and L.A.
Leakers’ #Leakshow. Aside from securing
exclusive interviews and freestyles, the
Queens native keeps SiriusXM'’s 32 million
subscribers up on the latest music by
leaning on regional and underground DJs.
“Ilook a lot to my DJs, who are all across
the country, for buzz artists,” he says. “The
DJis still the cornerstone to me.”
SONG STUCK IN MY HEAD “ ‘Butterfly
Effect’ by Travis Scott. I pressed for
[putting] that record into rotation.”

DOC WYNTER, 56

Senior vp urban programming, iHeartRadio
STATION STARTER

As head of urban programming
at the largest radio group in
the United States, Wynter
is arguably hip-hop’s most powerful
programmer. He has launched over 20
stations in the past 10 years, including
WMIB Miami and KRRL Los Angeles.
In 2017, he’s most proud of finding and
molding new talent and “continuing
to grow the urban brain trust” at

STREAMING

iHeartRadio, citing D] A-OH and Angela
Watson, on-air talents who have taken
on executive programming roles at
iHeartRadio under Wynter’s watch.
STRESS RELIEF “Staying in shape.”

TUMA BASA*

Global head of hip-hop, Spotify
CURATOR-IN-CHIEF

Under Basa’s purview, Rap
Caviar, Spotify’s most popular
hip-hop playlist, has grown from
over 4 million to 7.§ million subscribers in
just a year’s time, and added original video
to the mix. Beyond that, the New York-
based tastemaker launched Rap Caviar
Live in Atlanta with special guests Gucci
Mane and Rae Sremmurd while managing
the service’s hip-hop hub with roughly 30
playlists. “We're a platform —we call it

an ‘enhanced’ playlist,” he says. “It’s not
something that can be duplicated.”
STRESS RELIEF “Prayer, multiple times a
day. It works!”

JUSTIN BOLAND, 44
Head of hip-hop and R&B programming, Pandora
TALENT MINER
When he’s not busy DJ’ing,
Boland runs hip-hop and R&B
programming at Pandora. He’s
got a penchant for breaking new artists
including Lil Pump, XXXTentacion and
Smokepurpp, whom he cites as inspiration
for Pandora’s new Gunshine State station
focused on South Florida’s buzzy rap scene.
“Seeing the younger artists blow up on
Pandora and go from zero to 60 is a huge
accomplishment for me,” he says.
FAVORITE NON-HIP-HOP ACT “Kaytranada.”

CARL CHERY, 38
Head of artist curation, Apple Music
Head of original content, iTunes/Apple Music
N \ APPLE’S RAP GURUS
B
ﬁ 1 announced that
A its subscriber base

high-profile exclusives like Chance the
Rapper’s Coloring Book and Frank Ocean’s
most powerful hit-breakers with Apple’s
A-List: Hip-Hop playlist — Cardi B’s
times on the platform. “I've discovered
new artists through fellow curators,
his approach. “I hear about them before
they get any kind of online coverage.”
to A&R the first collab between Nas and
Kendrick Lamar to remake Nas’ ‘Life Is

LARRY JACKSON, 36

In June, Apple Music
had risen to 27 million, thanks partly to
Blonde. Chery has become one of rap’s
“Bodak Yellow” was streamed 46 million
managers or A&R [reps],” says Chery of
DREAM COLLABORATOR Chery “I want
Like a Dice Game’ and make it a full song.”

MAGES IACKSOM: COURTESY OF APPLE MUSIC

SMITH: COURTESY OF WME LEE | COUNTESS/WIREIMAGE LIGGINS: IOHN PARRA/GETTY [MAGES STEVENS: CHERISS MAY/NURPHOTO/2UMA PRESS ROUSE PRINCE WILLIAMS/WIREIMAGE TRIANA: MARO HAGOPIAN WYNTER: |EROD HARRIS/GETTY IMAGES BASA: MATT CARR PHOTOGRAPHY BOLAND: COURTESY OF PANDORA CHERY- JERRITT CLARK/GETTY



HELP MUSIC
PEOPLE IN NEED

Donate To Support
Hurricane Harvey Victims

As a friend and ally to the creative
community, MusiCares® is working
to support music people devastated
by Hurricane Harvey, offering
shelter, food, transportation, medical
expenses, and instrument and
equipment replacement.

Help us help our own. Give at
musicares.org/donate

Call us for immediate confidential
support: 877.626.2748

#A, RECORDING ACADEMY

a» MUSICARES




From left: Rhone,
Montana and Scott
photographed by
Austin Hargrave on
Aug.9atthe Epic
Records officesin
CulverCity, Calif.
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The Steady Hand

SYLVIA RHONE*
President, Epic Records

Rhone arguably has had the
toughest job of any label executive
during the past few months.

In May, Epic CEOQ Antonio

“L.A." Reid abruptly exited the
company following a claim by a
female assistant alleging sexual
harassment. Rhone, Epic’'s No. 2,
found herself piloting the label
through the turbulence — while
maintaining a winning streak
fueled by a rap-dominated,
Billboard 200-topping roster that
includes Travis Scott and Future.
It's not the first time Rhone has run
alabel — she was the first black
woman to head a major when she
led Elektra in the 1890s — and
she has aced her latest test: Her
Sony Music bosses are reportedly
auditioning her to permanently
replace Reid. (Rhone declined to
comment on this.) In the weeks
after Reid's departure, DJ Khaled
hit No. 1 on the Billboard 200,

21 Savage's major-label debut
bowed at No. 2, and French
Montana scored his first No. 1

on the Hot Rap Songs chart with
“Unforgettable.”

HER POST-REID STRATEGY

“It's not one person who makes or
breaks the success of anything.
When everything happened, there
was no warning. There wasn't
[time to] think about it; there's no
scientific or spiritual thing that | did.
| just said, ‘Let's go!" We're holding
artists’lives in our hands. You can't
think about miscellaneous things
that don't affect them.”

EPIC’S HIP-HOP HOT STREAK
“We've had a great year in multiple
genres, but hip-hop separates

us from the pack. It's part of our
DNA. It has become such a crucial
creative component for so many
genres — you can't afford not to be
inthe game.”

THE STREAMING FACTOR
“Streaming has democratized how
people consume music. The people
have spoken, and hip-hop has been
the beneficiary worldwide.”

~ALEX GALE

V\/or\dR’ad\oHistoN
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PUBLISHING

DR. DRE, 52

CEQ, Aftermath Entertainment;

unknown role, Apple Music

MAN BEHIND THE CURTAIN

With the 2015 N.W.A biopic
Straight Outta Commpton and the
HBO docuseries The D¢ fiant
Ones, Dre’s storied past has recently taken
center stage. But he remains one of the most
powerful people in the business. Aftermath
has released two chart-topping albums

from Kendrick Lamar since March 2016,
and Apple Music has grown from 20 million
to 27 million subscribers since December
2016. His official role with the company is
unknown, but he’s reportedly working on
Apple’s first scripted video series, Vital Signs,
as well as Eminem’s upcoming album.

JENNIFER DRAKE, 35

Senior director of A&R, Sony/ATV

IAN HOLDER, 36

Vp creative, Sony/ATV

P.R.O. PROs MOVE
INTO PUBLISHING
These performing
rights organization
vets each arrived at Sony/ATV during the
past 18 months and gave it a quick cred
boost, with Drake signing Kendrick Lamar
to ASCAP and Holder inking Frank Ocean
to BMI. Drake landed a win by signing
Khalid and pairing him with fellow Sony/
ATV signee Joel Little for “Young, Dumb
and Broke” (80 million Spotify streams).
Her talent discovery tip: “The internet
and social media are great, but staying
connected to people is still the best way.”
BIGGEST ISSUE FACING HIP-HOP Drake
“Staying authentic toits origin: a form of
expression for oppressed people. We still
have an obligation to uplift the culture.”

WALTER JONES, 36
Vp creative, Universal Music Publishing Group

STERLING SIMMS, 35
Director of creative, Universal Music Publishing Group

My Favorite Rhyme

“Don’t cry, dry your eyes, never
let up. Forgive but don’t forget,
girl, keep ya head up.”

Jennifer Drake, senior director of A&R at
Sony/ATV, on “Keep Ya Head Up” by 2Pac:

“2Pac was a revolutionary, a voice
for the voiceless, a whistleblower.
He preached truth and empowered
the hopeless through his lyrics.”

BUSINESS & BRANDING

RYAN PRESS, 37
Co-head of U.S. A&R, Warner/Chappell Music

RAP PUBLISHING’S MVP
“Idon’t think A&R is a lost art,”
says Press, who in the past year
signed producer Murda Beatz,

PnB Rock and Lil Uzi Vert (who hit No. 7 on

the Hot 100 with “XO Tour LIif3”). Signees
PartyNextDoor and Swae Lee earned
credits on D] Khaled’s “Wild Thoughts”
and French Montana’s “Unforgettable,”
respectively, both top five hits. “Our goal,”
says Press, “is putting songwriters first.”

DREAM COLLABORATOR “Missy Elliott. I'd

love for her to make an all-R&B album.”

MARCIE ALLEN, 43
Founder/president, MAC Presents

PARTNERSHIP PAYS OFF
" The sponsorship veteran joined
¥ forces with Cara Lewis in 2016,
~~ handling partnerships and
endorsements for the mega-agent’s roster,
and has since seen her “hip-hop business
explode,” says Allen. In the past year, MAC
Presents brokered deals between Chance
the Rapper and Kenzo x H&M, Khalid and
Forever 21, and Ludacris with both AT&T
and Twitter. “Hip-hop artists are very

hands-on,” she says. “That is what’s making

these partnerships stronger than ever.”

FIRST THING | DO AT WORK “Read the news

and listen to music. I'm a news junkie.”

JON COHEN, 49
ROB STONE, 49

DEBORAH CURTIS*
Vp global experiential marketing and partnerships,
American Express

CREDIT BOOSTER

Curtis has made hip-hop

a central focus of AmEx’s

marketing, negotiating a deal
with Kendrick Lamar to star in the Shop
Small campaign, handling presale tickets for
three of the year’s biggest tours (Beyoncé,
Kanye West, J. Cole) and introducing
Pharrell Williams as creative director of the
Platinum Card. What makes hip-hop acts so
perfect for brands? They “share a common
value around innovation,” says Curtis.
FAVORITE ARTIST “Kendrick. He’s raw,
unapologetic and forward-thinking.”

STEVE STOUTE, 47
Founder/CEQ, Translation
RAP MAN-TURNED-AD MAN
The former label executive spent
the past year beefing up brand
partnerships for his JAY-Z-co-
founded Translation agency, including work
on HBO's The D¢ fiant Ones and Google’s
interactive hip-hop doodle. After a head-
turning Apple Music ad with Mary J. Blige,
Taraji P. Henson and Kerry Washington in
2015, Stoute worked with Timbaland for a
30-second NBA spot and invested in media
brand Mass Appeal by contributing to a
$6 million round of Series A funding.

JON WEXLER, 46
Vp global entertainment influencer marketing, Adidas

ARTISTS’ CLOSEST Co-founders/co-CEOs, Cornerstone % HIP-HOP'S TOP SNEAKERHEAD

ALLIES BRANDS’ COOLEST Adidas doubled its U.S. market
: UMPG muscled up COLLABORATORS share from 2016 to 2017,

by hiring A&R reps This pair’s magazine according to NPD Group, and a

Simms and Jones in 2016, and it paid off,
with Jones signing Lil Yachty (wWhose Teenage
Emotions hit No. § on the Billboard 200)

and buzzy R&B singer H.E.R. (he also
co-produced her debut EP). Simms, who
previously had a career as a singer, inked
Charlie Handsome, who produced “Madiba
Riddim” off Drake’s More Life. “It’s so
rewarding when you discover a new writer,”
says Simms. “Those hidden gems are the
difference between genius and just putting
points on the board.”

STRESS RELIEF Simms “Meditation. I take
10 minutes, close my eyes and breathe.”

The Fader is
well-known, but Comerstone’s brand
partnerships are just as notable. Recent
highlights include Sprite’s Obey Your Verse
campaign (featuring J. Cole, Missy Elliott
and Tupac Shakur), JAY-Z and Budweiser’s
Made in America and partnering with

Atlantic to produce videos for the label’s rap

acts. “Companies come to us for our cred,”
says Cohen, citing Stone’s work with The
Notorious B.I.G. “We have a deep history.”
BIGGEST ISSUE FACING HIP-HOP Stone
“Making sure the cream rises to the top.
There’s so much great music out there.”

huge part of that was Wexler’s deals with rap
stars. He launched sneakers with Pharrell
Williams and extended Adidas’ pact with
Kanye West, which will grow into apparel
and Yeezy retail stores. “When we work with
hip-hop, it burns brighter,” says Wexler,
citing the brand’s history with Run-D.M.C.
STRESS RELIEF “The only time I really sleep
is on airplanes — that’s my me time.” ©

Contributors Dave Brooks, Alex Gale, Lyndsey
Havens, StevenJ. Horowitz, Dan Hyman, Hannah

Karp, William E. Ketchum Ili, Carl Lamarre, Gail
Mitchell, Dan Rys, Datwon Thomas

COURTESY OF UMPG PRESS' WARNER/CHAPPELL ALLEN: EMILY SHUR/AUGUST COHEM: ETHAN HOLLAND STONE [OMNNY NUNEZ/WIREIMAGE CURTIS- FRAZER

S/FILMMAGIC DRAKE PRINCE WILLIAMS/WIREIMAGE HOLDER: LEIGH GERMY PHOTOGRAPHY IONES: ROO GOODMAN SIMMS
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&
&

E
£

METHODOLOGY A committee ot 8iliboardeditors and reporters weighed a vanety of factors in determining the 2017 Hip-Hop Power Players list, including but not limited to impact on consumer behavior,
& measured by metrics such as album sales, track sales, streaming volume, social media impressions and radio and TV audiences reached; company growth; career trajectory; reputation among peers;
and overall impact in the hip-hop industry during the past 12 months specitically. Where required, record-label market share was consulted using Nielsen Musi¢ R&B/hip-hop market share for album plus
track-equivalent and stream-equivalent album consumption units. Unless otherwise noted, 8illboard Boxscore and Nielsen Music are the sources for tour grosses and sales/streaming data, respectively.
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We handle things behind the scenes, so you can take center stage.
Creative individuals want to focus on their talent, not the day-to-day
aspects of the business. Our team of certified public accountants (CPAs) and
other professionals provide worry-free business management, as well
as tax and financial services, to those in the entertainment industry.

Let us help you meet your business and financial challenges so you don’t miss a beat.

vaden group | elliott davis

Congratulations Mike Vaden—one cof Billboard’s 2017 Top Music Business Managers

For more information, visit vadengroup.com

Vaden Group | Elliott Davis - Music Row - Roundabout Plaza - 1600 Division Street, Suite 225 - Nashville - 615.248.5500
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Learn how to blend your artistic passion with marketable business savvy at
The Los Angeles Film School. Our Entertainment Business program covers all
aspects of the industry from brand development to artist management and more.

lafilm.edu/becreative * 866-612-1782

THE LOS ANGELES FILM SCHOOL®

© 2017 The Los Angeles Film School. All rights reserved. The term “The Los Angetes Film School® and The Los Angeles Film School logo are either service marks or
registered service marks of The Los Angeles Film School. For more information on our programs and their outcomes, go to lafilm.edu/disclosures. Accredited College,
ACCSC. VA-Approved by CSAAVE. Member of the Servicemembers Opportunity College Consortium.
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Best In Class: 16 Leading
Music Business Schools

Universities and colleges are responding to the need for greater
entrepreneurship by a new generation of artists and executives

BY CATHY APPLEFELD OLSON and THOM DUFFY

ithin a former railroad
depot-turned-restaurant,
on the edge of the
Downtown Arts Districtin
Los Angeles, an ensemble
entertains diners with
a joyous mix of gypsy
jazz, blues and Americana styles, playing fiddles,
mandolin, trumpet and more.

The group, called The Vignes Rooftop Revival —
named for an early session atop the roof of a nearby
artist’s loft — is more than just a popular local band.
With arevolving lineup of up to 15 musicians, the Los
Angeles act alsois a flourishing small business.

Commuting to gigs in the Arts District by foot,
bicycle and skateboard, the group has
built a solid clientele of venues, including
Eat Drink Americano, the restauranton
the railroad siding. During a break in their
set, bandmembers engage a visitor in
conversation, explaining how they honed both
their musicianship and music business smarts
just a few miles away at the Thornton School of
Music at the University of Southern California.

“Musicians today need to understand how to
survive in a way that does not compromise their
music,” says guitarist-trumpeter Erik Miron, 30,
who graduated from USC Thornton in 2009. An
understanding of business helps, he says, as
long as “it remains in service to the art.”

Across the nation, from Los Angeles
to New York, Miami to Nashville, colleges
and universities with music programs
are preparing students for a new era of
entrepreneurship. Gone are the days when
aspiring artists simply sought to “sign a deal” to
launch their careers. For young musicians and
those seeking music careers behind the spotlight,
the availability of higher-education music business
programs has never been greater. These 15 schools
are at the top of their class:

BELMONT UNIVERSITY

THE MIKE CURB COLLEGE OF
ENTERTAINMENT AND MUSIC BUSINESS
NASHVILLE

Just south of Nashville’s famed Music Row, Belmont
University in April opened the Gallery of Iconic
Guitars, where students can experience the varied
tones of nearly 500 vintage stringed instruments.

It's the latest example of the hands-on approach

to a music business education at Belmont’s Curb
College. The university’s sponsorship of Ken Burns’
forthcoming documentary, Country Music,has
created internship opportunities for Curb students
with Burns’ Florentine Films, while a foundation of the
National Music Publishers’ Association has provided a
$50,000 endowment for Curb’s songwriting program.
Last fall, the school awarded its first Women Creators’
scholarship, endowed by Miranda Lambert.

CAMPUS SPEAKER John Zarling, Curb alumnus and
executive vp marketing and new business, Sony
Music Nashville

T e e N B =

BERKLEE COLLEGE OF MUSIC

BOSTON

Although Berklee’s campus is bustling — Apple
Music’s David Dorn was a recent speaker — its reach
extends well beyond its home base in Boston. On
Sept. 5, the school announced Berklee NYC would
be based at the former Power Station studioin
Manhattan. The Berklee Popular Music Institute
sends student artists to perform at music festivals,
including Lollapalooza and Qutside Lands. A
fellowship established by Paul Wachter, financial
adviserto Jimmy lovine and Bono, allows students to
work with Wachter in Los Angeles. And the Berklee
campus in Valencia, Spain, offers a master’s degree
in global entertainment and music business. The new

Below: The Vignes
Rooftop Revival,
featuring alumniof
USC’s Thornton School
of Music, travels togigs
by bike and skateboard.
From left are three group
members: Patrick Torrez,

BergenMoore and Miron.

Bottom: The R. Milton
and Denice Johnson
Center at Belmont
University houses the
Mike Curb College of
Entertainment and
Music Business.
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Berklee Empowerment Initiative, launched in June,
seeks to create more pathways for young women to
achieve and sustain careers in the music industry.
ALUMNI Neil Jacobson, president, Geffen
Records; Rani Hancock, president, Sire Records

HOFSTRA UNIVERSITY

HEMPSTEAD, N.Y.

This spring, Hofstra’s Center for Entrepreneurship
launched Mane Records, a student-run label that
offers participants experience recording at studios

in New York (30 miles west of campus) as well as
producing, promoting and distributing music under
the mentorship of industry professionals. The Hofstra
University chapter of the Music and Entertainment
Industry Student Association recently held its annual
conference, offering panels on publishing, live music,
record labels and songwriting and studio production.
FACULTY Terrence Tompkins, who is experienced
in A&R, management and festival booking, arrives
this fall as the new coordinator of Hofstra's music
business program.

LOS ANGELES COLLEGE OF MUSIC
PASADENA, CALIF.

LACM'’s campus in Pasadenais set apart from the
rush of Los Angeles but easily accessible to the city’s
music and film industries. Toto keyboardist-composer
Steve Porcaro and film composer James Newtown
Howard {(who won a 2009 Grammy Award for his
score to The Dark Knight) came to LACM this spring
for conversations with students. Alabama Shakes
producer Blake Mills, producer-songwriter-guitarist
Matt Beckley and Papa Roach drummer Tony Palermo
are among several musicians who have presented
master classes. The school recently launched a
student-run label, 370 Music Group, with plans to
propel young artists into the music market.

WorldRadioHistory
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FACULTY Geoff Mayfield, former Universal Music
Group vice president and former director of charts
for Billboard, began teaching at LACM in 2016.

LOS ANGELES FILM SCHOOL

LOS ANGELES

Students at LAFS collaborate in professional,
project-based environments. The school offers
bachelor and associate of science degrees in

music production {with the option of online
classes), recording arts, entertainment business,
animation, graphic design and film. Courses of
interest to music business-minded students include
sequencing technologies, musical arrangement,
business management, mixing concepts and
techniques. The school is based in the historic RCA
Building on Sunset Boulevard, which houses a
studio where Elvis Presley, The Rolling Stones and
Henry Mancini once recorded.

ALUMNUS Ari levine, a member of The
Smeezingtons, with Philip Lawrence and

Bruno Mars

MIDDLE TENNESSEE STATE UNIVERSITY
MURFREESBORO, TENN.

MTSU is 40 miles southeast of Nashville, but holds
the country music business close. This year, the
school created a new bachelor’s degree in audio
production to complement its undergraduate
degree in the recording industry, its music
business MBA and its MFA in recording arts and
technologies. The school’s radio station, WMOT,
recently switched from a jazz format to Americana
—the first such outlet in Nashville. MTSU co-
sponsored the first international conference

on the music of Prince with the University of
Salford in Manchester, England, and partnered
with the Nashville Songwriters Hall of Fame and
Nashville Public Television to host a show called
The Songwriters, hosted by College of Media and
Entertainment dean Ken Paulson.

CAMPUS SPEAKER Crissy Collins, a solo artist and
backup singer for Beyonceé, conducted a three-
day workshop for students.

NEW YORK UNIVERSITY

TISCH SCHOOL OF THE ARTS, CLIVE
DAVIS INSTITUTE OF RECORDED MUSIC
NEW YORK

How did Tisch follow up its 50th anniversary
celebration during the 2015-16 school year, which
included a residency by Pharrell Williams? By
continuing to boost offerings at the Clive Davis
Institute of Recorded Music. A study abroad
program in Berlin was one addition this year to
enhance the institute’s pop music curriculum. The
school presented a discussion of entrepreneurship
with Better Than Ezra vocalist Kevin Griffin,
moderated by Davis Institute chairman Jeff Rabhan.
ALUMNA Maggie Rogers reached No. 4 on
Billboard’s Heatseekers Albums chart in March
with her debut, Now That the LightIs Fading.

NEW YORK UNIVERSITY

STEINHARDT SCHOOL OF CULTURE,
EDUCATION AND HUMAN DEVELOPMENT
NEW YORK

Steinhardt’s music business program — which enrolls
160 undergraduates and 80 master’s students —
melds the performance training of a conservatory
with industry perspective through courses at

NYU’s Stern School of Business. This summer, the
school hosted Sound Development: NYC, a full-day
conference created by the Mayor’s Office of Media and

Average total charges
forundergraduate
tuition, fees, room and

board at private four-year

nonprofit institutions

$20K

Average in-state total
charges for public
four-yearinstitutions

70%+

Full-time students
receiving grant aid to pay
forcollege
Source College Board, "Trends

in College Pricing 2016,” courtesy of
thecollegesolution.com

Above: Beverly Keel,
chairof the department
of the recording industry
at MTSU, led adiscussion
onchangingthe view of
women incountry music
at Nashville’s Bluebird
Cafein2016. From left:
Keel, CMT’s Leslie Fram,
Reba McEntire and
RounderRecords’ Tracy
Gershon. Left: Latin jazz
trioMIXCLA, featuring
Berklee College of Music
alumniGerson Esteban
Lazo-Quiroga (left),
Zahili Gonzalez Zamora
and TakafumiNikaido
(not shown) performed
during Berklee's free
Summerinthe City
concertseries.

as the inaugural guest in January on Office Hours,
alivestreamed series co-produced
bythe UCLA Herb Alpert School of Music.

Entertainment to explore the intersection of music,
tech, entertainment and real estate. Steinhardt’s
student-run Village Records is in its 22nd year, and the
music program has now hosted its Songwriters Hall
of Fame Master Sessions for six years. NYU's location
assures an array of New York internships, and most
students complete music-related studies abroad.
FACULTY Marcie Allen, president of music
marketing agency MAC Presents, is an adjunct
instructor at Steinhardt.

PEPPERDINE UNIVERSITY

MALIBU

On Pepperdine’s oceanside campus in Malibu, the
university’s Institute for Entertainment, Media and
Culture is a multidisciplinary program that seeks

to train new entertainment industry leaders with
courses in law, business and the creative arts. This
fall, Pepperdine’s school of law is introducing a new
master of laws degree in entertainment, media and
sports. Courses in intellectual property and music
law also are available as electives to studentsin the
university’s Graziadio School of Business. Herb Alpert
and vocalist Lani Hall are among the performers
booked this fall at campus venue Smothers Theater.
ALUMNUS Edward Arrow, senior vp copyright,
Universal Music Publishing Group

SYRACUSE UNIVERSITY

BANDIER PROGRAM FOR MUSIC AND
THE ENTERTAINMENT INDUSTRIES
SYRACUSE, N.Y,

The Bandier program
marked two milestones in
2017. In March, the
university announced that
the program, as of 2018,
would become part of the
highly regarded S..
Newhouse School of
Public Communications,
expanding study options
available to its exclusive enrollment of some 25
students per year. And in August, the program
named former Billboard editorial director Bill Werde
as its new director. The Bandier program maintains
close ties to the music industry — including its
namesake, Sony/ATV Music Publishing chairman
Martin Bandier, who endowed the school.

ALUMNI Michael George, artist manager, SB
Projects; Drew Taggart, artist, The Chainsmokers

UNIVERSITY OF CALIFORNIA

LOS ANGELES

HERB ALPERT SCHOOL OF MUSIC

LOS ANGELES

Among the courses recently added to the Herb
Alpert School’s curriculum are “Between Art and
Commerce in the Record Industry,” taught by Bob
Hurwitz, chairman emeritus of Nonesuch Records,
and "Music and Entrepreneurship,” led by music
and tech executive Dae Bogan. Comingin 2018-19
is a hybrid degree program that combines studies in
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UNIVERSITY OF NORTH TEXAS

Fabiana Claure’s music entrepreneurship
curriculum launched several new,
student-run businesses in the last 12
months and established internship
programs with 9 partnering organizations
geared specifically toward each student’s
Interests and career goals.

Learn more at

about.music.unt.edu

GRAMMY WINNING ALUMNI AND FACULTY

Aaron Lington Ed Soph Lynn Seaton

Amy Otey Frank Basile Marc Johnson
Bobh Belden George Bragg Maren Morris
Bob Lanzetti Gregg Bissonette Mark V. Gonzales
Brad Leali Jay Jennings Marvin Lee Aday
Cameron Beauchamp Jeff Coffin Matt Chamberlain
Carl Finch Jeff Driskill McKenzie Smith
Chris Bullock Jennifer Lane Michael Daugherty
Chris McQueen Joe McCarthy Michael League
Dave Pietro John Congleton Mike Maher
David Hungate John D. Thomas Molly Fillmore
Don Henley Justin Stanton Nate Werth

Duain Wolfe Lecrae Moore Norah Jones
Duane Hargis Lyle Mays Pat Coil

Patricia Racette

RC Williams

Rizpah Lowe Fitzgerald
Roy Orhison

Scott Scully

Seth Shafer

Shaun Martin
Steffen Kuehn
Stephen Morscheck
Tanya Darby

Tyler Summers
Wilma Cozart Fine

The UNT College of Music — serving our diverse musical culture with excellence, integrity, and imagination.

COMPOSITION | CONDUCTING | ETHNOMUSICOLOGY | JAZZ STUDIES | MUSIC EDUCATION

MUSIC ENTREPRENEURSHIP | MUSIC HISTORY | MUSIC THEORY | PERFORMANCE | PERFORMING ARTS HEALTH
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musicology and the music business. In 2016, EDM

superstar Paul Qakenfold was the judge of a DJ
competition staged by the school.

ALUMNUS £ric Polin, senior vp music publishing,
Universal Pictures

UNIVERSITY OF MIAMI

FROST SCHOOL OF MUSIC

MIAMI

Frost School, located in the capital of the Latin
music business, recently launched online
graduate-level certificates in music business and
entertainment industries, and arts presenting

and live entertainment management. The 80
undergraduates majoring in music business can
work at student-run record label ‘Cane Records,
publishing company Cat 5 Music and radio station
WVUM. New this year were master classes featuring

UNT alumna Jones

(left) revisited the
campusin2016andwas
interviewed by John
Richmond, dean of the
College of Music.

Pandora head of publisher licensing and relations
Adam Parness, Sony Music Entertainment chief
information officer Miles Braffett and RIAA senior vp
business and legal affairs Susan Chertkof.

FACULTY Serona Eiton, a longtime executive at EMI
Recorded Music, is an associate professor and
chairman of music media and industry at Frost.

UNIVERSITY OF NORTH TEXAS

COLLEGE OF MUSIC

DENTON, TEXAS

Forty miles north of Fort Worth, Denton is the
hometown of musicians as varied as funk pioneer
Sly Stone and jazz saxophonist Herschel Evans, and
the site of UNT. Last fall, the university’s College of
Music expanded its curriculum with a new focus on
entrepreneurship and music, offering internships,
frequent guest speakers, targeted career advising
and networking opportunities. In April, students
shared $18,000 in prize money awarded in the first
UNT Music Entrepreneurship Competition. During
the coming school year, Emmy Award-winning
composer Bruce Broughton will serve as UNT's
composer-in-residence.

ALUMNA Grammy-winning singer Norah Jones
returned to campus in September 2016 to accept
UNT’s presidential medal of honor.

UNIVERSITY OF SOUTHERN
CALIFORNIA, JIMMY IOVINE AND
ANDRE YOUNG ACADEMY

LOS ANGELES

While it carries the names of the music executives

who endowed it {with a $70 million giftto USC in
2013), the lovine and Young Academy is focused on
more than the future of the music industry, offering a
unique bachelor’s degree in arts, technology and the
business of innovation. Under director Erica Muhl,
the academy in March announced a master’s degree
program, Design@USC, offered both on campus and
online. Although the bachelor’s program will graduate
its first class in May 2018, three seniors have already
co-founded a startup company, Mira, to produce an
augmented-reality headset dubbed Prism and gained
$1.5million in venture-capital investment.

CAMPUS SPEAKER /ovine came to USC in May for
an end-of-the-school-year talk.

UNIVERSITY OF SOUTHERN CALIFORNIA
USC THORNTON SCHOOL OF MUSIC

LOS ANGELES

USC Thornton in July announced five new
professional master’s degree programs focused on
arts leadership, community music, contemporary
teaching practice, screen scoring and the music
industry. They complement a revamped curriculum
for the conservatory’s undergraduate degree in the
music industry, which has added courses such as "DIY
Music Marketing.” Campus speakers at Thornton
have included Irving Azoff Republic Group president
Charlie Walk and Universal Music Publishing Group
chairman/CEQ Jody Gerson, as well as artists like
Smokey Robinson, Moby and Chaka Khan.

ALUMNUS Jonathan “Capital” Peterson teaches in
the division of contemporary music — and plays
guitar with The Vignes Rooftop Revival. ©

EarnYour LLM In
ENTERTAINMENT,

MEDIA, and SPORTS LAW

Building expertise
in the classroom

and beyond

APPLY NOW!

Admission for this exclusive program is on a
rolling basis and space is capped at 10 students
to maximize the learning experience.

Pepperdine’s new LLM program provides a unique balance of course

work and externships within the local entertainment and professional
sports industries. This program creates opportunities to develop real

skills, immerse in the industry, network with practitioners, and connect

with alumni working in one of the world’s most exclusive practice areas.

A 14-unit certificate in entertainment, media, and sports (EMS} law is also available for non-Pepperdine JD students.

CONNECT WITH US:
graduatelaw@pepperdine.edu
310.506.4655

PEPPERDINE | LAW

TO LEARN MORE ABOUT THE PEPPERDINE EMS LLM PROGRAM VISIT: LAW.PEPPERDINE.EDU/EMS

AHNA HUBNIK



Global Entertainment
and Music Business | N

- Entrepreneurship

The music business is changing, "
- Record Industry

and we're ahead of the curve

In only one year, this unique master's degree accelerates your career in
music business. It is designed to make our students extremely competitive
in the job market by focusing on three key elements: developing hands-on

projects to gain valuable experience, networking with industry leaders to create

strategic connexions, and mastering cutting-edge skills that the industry needs. Berklee

valencia.berklee.edu

Music Business at Frost

Campus & Online
Degrees Available

Music Business &
Entertainment Industries

Arts Presenting &
Live Entertainment Management

Musicianship, Artistry
Development & Entreprencurship

J “The knowledgeable instructors and comprehensive classes in Music

Business at the Frost School of Music at the University of Miami

helped me find my passion and gave me the tools to pursue it.”
Genevieve Burgess
undExchange, Inc.

Wi rosToNLINE Clsss of 2011
Master’s, Bachelor’s & Certificate Programs | Juris Doctorate + Master’s Option

frost.miami.edu - 305.284.6168 FROST

. i SCHOOL OF MUSIC
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Way to rock the Billboard’s Power
Players Top Business Managers List!

Thankful for you and all of Tri Star
for dreaming big and working hard.

BRIAN, TYLER
s AND JASON
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Top Business Managers 2017

The 32 savviest money men and women who guide stars and executives in boosting
their income, cutting their taxes and watching out for those questionable investments

rtists and executives know
that making money is only
half the challenge. They look
to business managers for
guidance in how to best spend,
save or invest that cash and,
frankly, shield their income
from taxes (legally, of course).

But following the money has never been more
complicated, particularly as physical CD sales and
downloads from iTunes have given way to Spotify,
Amazon and Apple Music.

"Getting paid from streaming continues to be
amystery and a challenge,” says Bernard Gudvi,
longtime business manager for Tom Petty, echoing
the view of many colleagues. “Every day we're trying
to understand it better.”

Revenue also flows from more varied sources
than ever, with branding and sponsorship deals, for
example, rivaling traditional income from music
publishing and touring.

For money managers, one thing never changes:
the need to caution high earners from investing
in unusual, and often risky, ventures: restaurants,
ranches, medical-marijuana farms — or even their own
private islands. Says Nashville-based adviser Al
Hagaman: “You can only imagine the challenges that
come with buying a rock in the middle of the ocean.”

LOUIS BARAIJAS, 56
Foundetl/CEQ, Business Management LAB
Barajas worked for 20 years with
underprivileged Latin residentsin East
Los Angeles before applying his
financial know-how to entertainers,
with a focus on estate planning; Jenny Rivera was a
client before her death in 2012. "No one dies on my
watch without taking care of their kids, family and

fans,” says Barajas, a father of three, whose client
list also includes Nicky Jam and Yandel, labels such
as Gerencia 360 and executives like Pepe Garza.
With proper estate planning, he says, “there’s a
sense of security and peace.”

' DAVID BOLNO, 40

Partner, Nigro Karlin Segal Feldstein & Boino
RICHARD FELDSTEIN*

Partner, Nigro Karlin Segal Feldstein & Boino
MICHAEL KARLIN, 63

Founding partner, Nigro Karlin Segal Feldstein
& Boino

MICKEY SEGAL, 60

Managing partner, Nigro Karlin Segal Feldstein
& Bolno

“On average, our [tax] strategies save each client
between $1 million and $2 million a year,” depending
on circumstances, says Bolno, who represents
Pharrell Williams and Drake, among others. This

Above, from left:
Pharrell williams,
Jennifer Lopez and
Mick Fleetwood are
amongtheclients

of leading business
managers. Advisers
caution stars about
investments inranches,
artwork — and private
islands.
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year, Bolno executed a nine-figure transaction with a
private-equity firm on behalf of one client, the largest
deal of his career. Karlin, inthe 36 years since he co-
founded the firm, has earned the loyalty of veteran
acts like Van Halen, which has been his client

since 1979. "I believe in stacking chips and being
conservative,” he says. "Keep accumulating. Be
smart. Be realistic. An 8 percent annual return isn’t
so bad, and 10 percent is fantastic.” Segal this year
helped one client defer half of a $100 million tax bill
for 12 months. He tells clients they can’t go wrong
if they follow one simple rule: "If you only spend

40 cents for every dollar you make [after taxes and
commissions, before savings and investments],
you'll never be in financial trouble.”

JULIE BOOS, 48

JAMIE CHEEK, 47

DUANE CLARK, 47

MARY ANN McCREADY*
CARMEN ROMANO, 53

Fiood Bumstead McCready & McCarthy

The advisers at Flood Bumstead

McCready & McCarthy forgo formal

titles, but their collective expertise has

drawn clients said to include Blake
Shelton, Keith Urban, Red Light Management
founder Coran Capshaw and Clint Higham, who
represents Kenny Chesney. (The firm declines to
confirm its roster.) “Our achievements are our clients’
achievements,” says Boos, "watching them achieve
their goals [and] financial independence.” One way of
doing that, says Clark, is to keep advice clear and
simple. "I had a wise man tell me one time that if you
can’t explain an investment in 30 seconds, [your
client] should run for the hills.” Romano urges artists
“to develop [smart] spending habits” in their early
years, while McCready thrives on mentoring young
people both in the music business and at her firm. For
Cheek, FBMM’s recruitment of younger advisers has
been one of the firm’s most important priorities, he
says, “to ensure our clients would have representation
well beyond the career of any one person.”

PETER FAIRLEY, 68
Partner, CohnReznick
Fairley, a native of Northern Ireland who
now lives and works in Manhattan, has
accounting credentials in England and
b 4 Wales as well as the United States. On
behalf of his clients from abroad touring within the
United States, he negotiates a central withholding
agreement so that the IRS doesn’t automatically
hold on to 30 percent of their earnings, "which can
wreak havoc with a tour’s cash flow,” he says. His
best advice? "Keep working, stay hungry, don’t get
lazy — and listen to your business adviser.”

W. ERIC FULTON, 54
Foundet/managing partner, Fulton Management
"Don’t buy a plane, invest in a restaurant
or put all your money into a new weed
farm, which seems to be the flavor of the
month right now,” says Fulton of three
common but questionable investments. The
Calabasas, Calif., native — who works with Hall &
QOates, Colbie Caillat, Meat Loaf and Seether —
advises clients to "control spending and budget your
cash accordingly.” He also closely watches the tax

ILLUSTRATION BY JOHN JAY CABUAY

*Declined to reveal age
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impact of international tours by U.S. musicians.
"You can end up with a whole |ot of foreign tax
credits that go unused and have to be carried
forward,” he explains. “"We told one client to do some
shows in Mexico, although it’s not [paying] as much
as the client would make on tour in the U.S. — but it
would free up a whole bunch of tax credits.”

TODD GELFAND, 59

Managing partner, Gelfand Rennert & Feldman
WILLIAM HARPER JR., 60

Partner, Gelfand Rennert & Feldman

STANLEY LIM, 47

Partner, Gelfand Rennert & Feldman
RONALD E. NASH, 58

Partner, Gelfand Rennert & Feldman

DAVID PHILLIPS, 49

Partner, Gelfand Rennert & Feldman

0080

Philanthropy — both by the firm and its
clients — is top of mind at Gelfand
Rennert & Feldman as it celebrates its
50th anniversary in 2017, representing
stars said to include Bob Dylan. (It does not confirm
its roster.) With 330 employees in five offices around
the globe, the company started by Gelfand'’s father
is donating to programs at 50 schools. “The
employees are driving it,” says Gelfand, a father of
three and grandfather of two. And the firm is
working more closely than ever with clients to
facilitate their giving, from one-time donations to
setting up trusts and estate planning. It was an
interesting year to be looking at philanthropic giving
and making sure we are on the cutting edge,”
particularly in the area of tax planning, says
Gelfand. "It's very rewarding to see our clients who
have been blessed with great success being
extremely charitable.”

BERNARD GUDVI, 70
Partner, GSO Business Management
When the charity organization
MusiCares paid tribute to Tom Petty the
4 night before the Grammy Awards last
v February, those gathered included Stevie
Nicks, Randy Newman, Jackson Browne — and
Gudvi, who has counted Petty among his clients for
35 years. "That felt very personal, to be part of that
recognition,” says Gudvi, a son of Holocaust
survivors, who has worked with musicians for over
four decades. One oft-repeated bit of advice: "I try to
discourage [using] private jets,” he says, "but clients
who can afford it are going to do it.”

Hill (left)
McGraw,

ALHAGAMAN IR., 64
Co-foundetr/member, O’'Neil Hagaman

CHERYL HARRIS*
Member, O'Neil Hagaman
KERRY O’NEIL, 64

' Co-foundet/member, O'Neil Hagaman

Hagaman says
, - that the best
\ P "B business
» managerstake a
holistic approach, stressing financial and emotional
discipline. "Mind, body and spirit — if you don’t
maintain a balance in your life in all of those areas, it
can lead to bad decisions,” he says. Tim McGraw
and Faith Hill are among those known to get
guidance from this Nashville firm {which doesn’t
discuss its clients). Harris has the same advice for
superstars as she does for civilians: “Stick to
balanced portfolios — things we all understand,”
she says. New clients get the basic primer: “Don’t
accumulate debt,” says Harris. "Pay for as much as
possible in cash, as you earn it. And stay currenton
your taxes.” The most successful artists want to be ‘

| their own CEOs, says O'Neil. "We can’t make the

decisions for you. We can only educate you so that
you can make decisions that reflect your goals.”

MICHAEL KAPLAN, 46
Partner, Miller Kaplan Arase
After starting his career at Ernst &
Young, where he specialized in tax
consulting, Kaplan in 1996 moved to the
firm (that his father had joined in 1961)
and built the business management group. "We've
set ourselves up as a one-stop shop for the music
industry,” says Kaplan, who doesn’t divulge his
client list. The Los Angeles resident says the firm
has evolved with artists’ needs: "At the beginning,
we offered tax services, then built out the licenses
and royalty group and dealt with branding. We can
be everything to the client.”

Legend

DAVID LEVIN, 59
CEO, DI Business Management
New York-based Levin sees himself as a
"CFQ" for his clients, who include John
Legend, Chrissy Teigen, Jessica \
Simpson and the band Live, offering
expertise in evaluating endorsements and business |
acquisitions. Working with his clients’ management |
teams, the father of two helped structure Legend’s
2017 world tour; guided Teigen’s deals with Vita ‘
Coco, TRESemmé and Samsung; and saw Simpson |
expand her brand into bedding and children’s
clothing. An emotional high point of Levin’s year
was the reunion of Live, a band he began
representing in 1991, and its tour, which included
three dates opening for Guns N’ Roses.

MATT LICHTENBERG, 59

| Partner, Level Four Business Management

“Don’t buy

aplane,
investina
restaurant
orputall
your money
intoanew
weed farm.”

—W. Fric Fulton

Lichtenberg’s clients include top comics
Larry David and Will Ferrell, producers
such as Brendan O’'Brien and record

4 executives Ron Fair and Mark Williams.
But a top achievement for any business manager,

he says, is not being recognized for achievements.
"QOur job really is to stay under the radar,” say the Los
Angeles resident, who began his career at

Price Waterhouse in the 1970s. “Anybody in our
business who thinks theyre the star shouldn’t be in
our business.”

LAWRENCE RUDOLPH*
Executive director, FFO
An international tax attorney who grew
up in South Africa, Rudolph has been
associated with top executives such as
Jimmy lovine of Apple Music. (He
declined to confirm his firm'’s roster or be
interviewed for this report, citing client privacy.) He
joined FFQO in 2015, when the company merged with
Capell Rudolph, his Los Angeles-based business
management firm. Previously, Rudolph has said that
the top money management mistake artists make is
“not staying within budget and having insufficient
funds in reserve to go through the slack times.”

SOLOMON SMALLWOOD, 49
Owner, TSG Financial Management

Back when artists were selling CDs, says

Smallwood, it was comparatively easy to

track earnings by counting albums sold.

- With the array of digital music platforms,

"it has become difficult, if not impossible, for us as
business managers to make sure our clients are
properly compensated,” says the Atlanta resident.
“It's a huge problem.” But less so for Smallwood'’s
marquee client, Justin Bieber. In addition to his
income from CD sales and streaming, Bieber’s 2016-
17 Purpose Tour grossed $250.6 million, according
to Billboard Boxscore — counting each and every
one of its 2.8 million tickets sold.

Spears

LOU TAYLOR, 51
CEO, Tri Star Sports & Entertainment Group
After running her business management
company for 24 years, Taylor measures
her recent success with six words: Las
Vegas, Britney Spears, Jennifer Lopez.
Spears’ four-year Piece of Me residency at Planet
Hollywood has reported grosses of $116.2 million to
Billboard Boxscore through May, selling over 795,000
tickets, while Lopez’s residency has scored more than
$50 million through June. "We run and anticipate
clients’ lives like a Fortune 500 company,” says Taylor,
who started out at the accounting firm Arthur
Andersen, where she was one of only two employees
who knew how to use the office computer. "You sit
and measure the risk and decide what's the growth.”
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“FBMM business managers deliver
five-star service!”

CONGRATULATIONS

TO FIVE OF OUR BUSINESS MANAGERS
RECOGNIZED IN 2017

JULIE BOOS ¥ JAMIE CHEEK
DUANE CLARK ¥ MARY ANN McCREADY W CARMEN ROMANO

FLOOD
BUMSTEAD

McCREADY &
McCARTHY INCa
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top of their game chooses to come to you,” says Zysblat,
in the past year welcomed Gaga (above) as anew RZQ client.

‘OUR JOB IS TO SUPPORT OUR CLIENTS’ GOALS’

But business managers also must be the voice of fiscal reason, says RZO's Zysblat

he last year was
bittersweet in many ways,’
says Bill Zysblat. “l lost

my friend of 45 years and
partner of almost as long,
Joe Rascoff. As we still say, ‘The Rin
RZO." " Rascoff died April 6 at age 71.

RZO, originally the Rascoff/Zysblat
Organization, is certainly the industry’s
best-known business management
firm, thanks to a superstar roster
thatincludes The Rolling Stones,

U2, Sting, the estate of John Lennon,
Luis Miguel, Shania Twain and David
Byrne. “For over 30 years, RZO has only
represented artists,” says Zysblat.

The father of three grown children,
who lives on the Upper West Side of
Manhattan with his wife, Dr. Laura
Sirulnik, a psychiatrist, Zysblat, 62, offers
his views on RZ0, touring costs and the
challenges of business management —
while carrying on his partner’s legacy.

»

RZO's roster “We made the transition of
representing David Bowie to representing

Zysblat

his estate. At the same time, we
welcomed new clients David Letterman
and Lady Gaga. There is nothing more
gratifying than when an artist at the top of
their game chooses to come to you.”

Most recent splurge “A good tour
production manager.”

Favorite bargain “A good tour production

manager.”

Money mistakes to avoid “Expensive
short-term gratification. Purchase of a
private plane. Believing the success will
never end. It might not, but that can’t be
your long-term plan.”

Biggestchallenge “| could talk about the
changing industry, the virtually complete
loss of recording royalties or even foreign
exchange swings all impacting client
earnings. But truthfully, the biggest
challengeis controlling clients’ financial
expectations without leaving them with

a sense that they are not believed in or
supported. Itis our job to be pessimists
and plan for the worst while hoping for the
best. But clients often look at our caution
as alack of support. Of course, nothing
could be further than the truth. Our job

is literally to support our clients’ artistic
goals. But equally important is our being
the voice of reason with along-term view
of maintaining a particular lifestyle

for decades to come.” -THOM DUFFY

WE ARE HONORED TO BE RECOGNIZED AMONGST
THE TOP BUSINESS MANAGERS IN THE INDUSTRY

THANK YOU TO ALL THOSE WHO HAVE
CONTRIBUTED TO OUR SUCCESS

NKSFB Nigro Karlin Segal Feldstein & Bolno
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MIKE VADEN, 64
Principal, Vaden Group
Keeping his clients out of trouble is the
primary concern of Nashville-based
13 Vaden, whose company is a division of
. accounting firm Elliott Davis Decosimo.
"Everybody thinks they have a way to not pay any
taxes on the money they make,” he says with a
laugh. Discretion about his clients is an important
part of his business, but he got his start working
with Johnny Cash and Waylon Jennings and now
advises everyone from “brand-new artists to old
staplesthat are still out there.” A major coup in 2017
was orchestrating the donation of 400 acres of land
to a charity, saving a client $3 million in taxes.

BILL VUYLSTEKE*
Senior managing director/co-owner, Provident
Financial Management

”| say no to clients when they want to

invest in restaurants and things that float

and fly,” says a prudent Vuylsteke, whose
’ clients include international touring
artists and “other high-net individuals.” A Swiss
native who grew up in San Francisco and lives in Los
Angeles, Vuylsteke describes his work as an ongoing
balance between "helping creative minds accomplish
their goals while maintaining financial stability.” This
has meant cautioning clients on investments ranging
from sunken treasures to vineyards to apps that
“never make money.”

DAVID WEISE, 50
Managing partner, David Weise & Associates

ﬂ With staff focused on touring and royalty
= @

management, Weise brings a veteran’s
A expertise to managing the business

: ‘4 affairs for artists like The Weeknd, Jack
White, Carole King and deadmau5. For his younger
clients, "the challenge is to effectively manage their
expectations and try to keep their feet on the
ground,” says the Westlake Village, Calif,, resident
and father of two teenagers. In 2017, Weise and his
team formalized procedures to help clients work in

the states that don’t have an income tax, cutting their
annual taxes by 10 to 13 percent.

Stapleton

KRIS WIATR, 45

President, Wiatr & Associates

“The
challenge
isto keep
clients’
feetonthe
ground.”

—David Weise

From veteran rocker Mick Fleetwood to
newer country stars including Chris
Stapleton, Maren Morris and Lee Brice,
Wiatr celebrates his clients’ successes. "It
can be as simple as paying off a home, or as complex
as confirming a stadium tour alongside a brand
partnership,” says the Kentucky native, who set up his
Nashville firmin 20083. ”| love seeing them reach their
lifelong dreams. Their wins are our wins.”

VICTOR WLODINGUER, 64

Partner/practice leader, music business
management, Citrin Cooperman

Q Prime, the powerhouse management
firm co-founded by Peter Mensch and
Cliff Burnstein, represents acts such

as Metallica and Eric Church, and for

30 years the company has turned to Wlodinguer

for financial guidance. Born in Argentina and raised
in Queens, Wlodinguer runs a boutique practice
within Citrin Cooperman that also represents groups
like Interpol, Kaiser Chiefs and Thievery Corporation.
Clients "have to understand what they can and can’t
spend, and make sure they save some money,” he
says. For his own portfolio, Wlodinguer has placed
bets on the digital future. | invested a small amount
of money in Bitcoin,” he says. *| did well.” ©

CONTRIBUTORS Cathy Applefeld Olson, Leifa Cobo,
Chuck Dauphin, Thom Duffy, Adrienne Gaffney, Andy
Gensler, Steve Knopper, Robert Levine, Gail Mitchell,
Melinda Newman, Alex Pham, Deborah Wilker
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CONGRATULATONS ON BEING NAMED ONE OF
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AND FOR PROVIDING OUR CLIENTS WITH

A WORRY-FREE & HASSLE-FREE EXPERIENCE!
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Congratulations to our colleague and friend

Bill Vuylsteke

Billboard and your peers recognize your leadership and qualities
Your achievements, passion for what you do and dedication
to your clients are exceptional
We are extremely proud to be your partner

Santa Monica - Barry Siegel — Larry Einbund - Jeffrey Turner — Bo Gardner — Barbara Karrol
Debra Diez - Shelley Venemann — Pamula Solar — Ivan Axelrod
San Francisco — Joni Soekotjo
Nashville — Dawn Nepp

Watch for us as we grow and move to our new locations at
3130 Wilshire Boulevard in Santa Monica and
21255 Burbank Boulevard in Woodland Hills

‘PROVIDENT

FINANCIAL MANAGEMENT

BUSINESS MANAGERS TO THE ENTERTAINMENT INDUSTRY
LOS ANGELES | NASHVILLE | SAN FRANCISCO

WWW.PROVIDENTFM.COM
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The Bronxrapperreaches the
Billboard Artist 100’s top 10,
surging 17-10 (up 9 percent
inoverall activity) as her
breakthrough hit, “Bodak
Yellow (Money Moves),” rises
3-2ontheBillboard Hot 100
(see page 3)."Bodak"” bullets
at No.2onthe Streaming
Songs chart, up 9 percentto
46.2 millionU.S. streamsinthe
tracking week, according to
Nielsen Music. It also pushes
10-8on Digital Song Sales
(35,000 sold, up 2 percent)
and 17-16 on Radio Songs

(59 millionimpressions, up

7 percent).
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EPICA NucLearbLast | 28 1 Rounding out the
y Emeiging Attists top
AULI'I CRAVALHO oy | 27 4 (58197018 10
PVRIS st | 41 2 One Direction’s Louis
Tomlinson leaps 10-2;
RITA ORA arianTicme | 24 4 De.tlmt rapper Tee
Grizzley jumps 12-3
6LACK LYNR/INTERSCOPE/IGA | 21 4 follow.mg Ih.e lele”ase of hAIS
new single “Beef” {featuring
WALKER HAYES  vonuwenyswn | 33 4 Meek M'!”’ A Boogie Wit
DaHoodie lifts 6-4 as
GRETA VAN FLEET  isvamepusic | 34 4 Chris Br‘_)wr,‘,s Pllls.and
Automabiles,” on which the
RUSSELL DICKERSON weeTceRs | 35 3 Esfﬁ';:;e:;ﬁ:s EBV:;:IJO
ANITTA wARNERMUSICBRAZIL | 36 1 debuts at No. 49 on Hot
R&B/Hip-Hop Songs; and
SABRINA CARPENTER  iouwooo | 34 4 The Revivalists rise 8-5 as
“Wish | Knew You" reaches a
ALAN WALKER MERMUSKk/RCA | 31 4 new Hot 100 peak (No. 84).
—Xander Zeliner
CHINA ANNE MCCLAIN warosvey | 30 4
AJR areme | 36 4
ZENDAYA npLLywooosrepusLic | 28 3
TRIPPIE REDD sraive | 41 2
OFFSET  quaury controumorown/capiol | 41 3
ART TAWANGHAR  iuonmimpecoros | 44 1
JAKE PAUL wamw | 27 4
JAN DALEY we | 46 1
DAUGHTER aassNote | 47 1
SEVYN STREETER  cesnannicns | 48 1
LAUV Lauvkosat | 49 1
RICEGUM syt | 37 3
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Congratulations to

Michael Kaplan

and his fellow honorees

on being named to the

2017 Billboard
Top Business Managers

l\ /I< A MILLER KAPLAN ARASE LLP
CERTIFIED PUBLIC ACCOUNTANTS SINCE 1941

MillerKaplan.com | 818.769.2010




ARTIST cerTIFICATION

IMPRINT/DISTRIBUTING LABEL

128 LCD SOUNDSYSTEM

ILIN 0Fa/COLUMBIA

American Oream

st |
WEEK | WEEK

LIL UZI VERT

GENERATION NOW/ATLANTIC/AG

Luy Is Rage 2

ARTIST cermiFicaTiON

IMPRINT/DISTRIBUTING LABEL

RUSS @

DIEMON:RUSS MY WAY/COLUMBIA

There's Really A Wolf 1

XXXTENTACION

17

BAD VIBES FOREVER EMPIRE RECORDINGS

TYLER, THE CREATOR

oop FUTU;[/(DLUVBIA

Flower Boy |

DANIEL (DIAESAR Freudian

GOLDEN CHIL

Billboard 200

2017

September 23

billboard

KENDRICK LAMAR A OAMN. | VARIOUS ARTISTS NOW 63
TOP DAWG/AFTERMATH/INTERSCOPE/IGA UNIVERSAL/SONY MUSIC/LEGACY
KHALID @ American Teen | 4 KODAK BLACK @ Painting Pictures | 5 P
RIGHT HAND'RCA DOLLAZ N DEALZ/ATLANTIC/AG

IMAGINE DRAGONS @ Evolve KANE BROW Kane Brown | 15 40

KIDINAKORNER/INTERSCOPE/IGA ZONE 4:RCA NASHVILLE/SMN
KODAK BLACK Project Baby Two | CHANCE THE RAPPER Coloring Book | g 49
OOULAZ N DEALZ/ATLANTIC/AG CHANCE THE RAPPER
LOGIC @ Everybody | THE SCRIPT Freedom Child | 55 4
VISIONARY/DEF JAM COLUMBIA
SZA crl | 5 TWENTY ONE PILOTS A Blurryface | | 5
TOP DAWG/RCA FUELED BY RAMEN/AG
ED SHEERAN A Oivide | LANA DEL REY Lust For Life | 7
ATLANTIC/AG POLYDOR/INTERSCOPE/IGA
21 SAVAGE Issa Album | SAM HUNT A Montevallo | 3 (59
SLAUGHTER GANG/EPIC MCA NASHVILLE/UMGN
POST MALONE A stoney | ¢ STEVE WINWOOD Winwood: Greatest HitsLive | o,
REPUBLIC WINCRAFT/THIRTY TIGERS
DRAKE More Life | FLORIDA GEORGIALINE A  QOigYourRoots | , 54
YOUNG MONEY/CASH MONEY/REPUBLIC BMLG
KESHA Rainbow | ED SHEERAN A x| 1 168
KEMOSABE/RCA ATLANTIC/AG
DJ KHALED A Grateful 1 BRETT YOUNG @ Brett Young | g 3¢
WE THE BEST/EPIC BMLG
BRUNO MARS A 24K Magic | , JON PARDI @ california Sunrise | o6
ATLANTIC/AG CAPITOL NASHVILLE/UMGN
A$AP MOB COZX Tapes, Vol. 2: Too Cozy | ¢ RIHANNA A ANTE | 85
A3AP WORLDWIDE/POLO GROUNDS/RCA WESTBURY ROAD ROC NATION
SOUNDTRACK A Moana | , DRAKE A TakeCare | ; 36
WALT DISNEY YOUNG MONEY/CASH MONEY/REPUBUC
MIGOS Culture | CHRIS STAPLETON @  From ARoom: Volumel | , g
QUALITY CONTROL/300/AG MERCURY NASHVILLE/UMGN
2 CHAINZ Pretty Girls Like Trap Music | , MONEYBAGG YO Federal3X | 5 4
THE REAL UNIVERSITY/OEF JAM N-LESS/INTERSCOPE/IGA
THE WEEKND A Starboy | BRYSON TILLER TrueToSelf | | 5
XO/REPUBLIC TRAPSOUL/RCA
ORIGINAL BROADWAY CAST A3 Kamiton: An American Musicl | 5 LORDE Melodrama | | |,
HAMILTON UPTOWN/ATLANTIC/AG LAVA/REPUBUC
LUKE COMBS This One’s For You | ¢ KEITH URBAN A Ripcord | 4 49
RIVER HOUSE/COLUMBIA NASHVILLE/SMN HIT RED/CAPITOL NASHVILLE/UMGN
CALVIN HARRIS  Funk Wav Bounces Vol.1 | , CHILDISH GAMBINO @  Awaken, My Love! 5 40
FLY EYE/COLUMBIA MCDJ/GLASSNOTE
MEEK MILL Wwins And Losses | 5 KATY PERRY witness | | g3
MAYBACH/ATLANTIC/AG CAPITOL
SOUNDTRACK  Guardians Of The Galaxy, Yol. 2 Awesome MixYol.2 | 4 KENDRICK LAMAR A gosdkid, mAAddly | 5, 54
MARVEL/HOLLYWOOD TOP DAWG/AFTERMATH/INTERSCOPE/IGA
SOUNDTRACK A Trolls | 5 DUA LIPA Oualipa | 57 14
VILLA 40/DREAMWORKS/RCA WARNER BROS.
QUEENS OF THE STONE AGE villains | 5 THEWEEKND A  Beauty Behind The Madness | | 4o¢
MATADOR XO/REPUBUC
SHAWN MENDES A llluminate | YOUNG THUG BEAUTIFUL THUGGER GIRLS | 4 12
ISLANOD 300/ATLANTIC/AG
FRENCH MONTANA Jungle Rules | IMAGINE DRAGONS A Night Visions | 5  ,eg
(OKE BOYS/BAD BOY/EPIC KIDINAKORNE R/INTERSCOPE/IGA
TRAVISSCOTT A Birds In The Trap Sing McKnight | SDUNDTRACK A\ Guardians Of The Galary: Awesome Mix¥ol 1 | | 1y
GRAND HUSTLE/EPIC MARVEL/HOLLY WOOD
DRAKE A Views | 2pac © AllEyezOnMe | | oo
YOUNG MONEY/CASH MONEY/REPUBLIC OEATH ROW
Jav-z A 444 | QUEEN A  Greatest Hits | Il & Il The Platinum Callection | 4 o0
S CARTER ENTERPRISES/ROC NATION HOLLYWOOD
FIFTH HARMONY Fifth Harmony | , BIG SEAN @ I Decided. | | g
SYCO/EPIC G.0.0.D./DEF JAM
OLD DOMINION Happy Endings | 5 HARRY STYLES [ J Harry Styles | 17
RCA NASHVILLE/SMN ERSKINE/COLUMBIA
CHRIS STAPLETON A Traveller | SOUNDTRACK sing | g 38
MERCURY NASHVILLE/UMGN UNIVERSAL STUDIQS/ILLUMINATION REPUBUC
PORTUGAL. THE MAN Woodstock | 35 J.COLE A 2014 Forest Hills Orive | | 144
ATLANTIC/AG OREAMVILLE/ROC NATION/COLUMBIA
EMINEM 4 Curtain Call: The Hits | FUTURE HNORXX | | g
SHADY/AFTERMATH/INTERSCOPE/IGA A-1/FREEBANDZ, EPY
PLAYBOI CARTI Playboi Carti | o, THOMAS RHETT A TangledUp | 4 400
AWGE/INTERSCOPE/IGA VALORY/BMLG
TAYLOR SWIFT A 1989 | J. COLE A 4YourEyezonly | | 39
BIG MACHINE/BMLG DREAMVILLE/ROC NATION
THE CHAINSMOKERS A Memories...Do Not Open 1 BRYSON TILLER A TRAPSOUL | 5 o
DISRUPTOR/COLUMBIA TRAPSOUL/RCA
HALSEY hopeless fountain kingdom | MICHAEL JACKSON A\ The Essential Michael Jackson | 44 50
ASTRALWERKS. EPIC/LEGACY
OZUNA Odisea | », LACK FREEGLACK | 35 33
VP ENTERTAINMENT/SONY MUSIC LATIN LVNR/INTERSCOPE/IGA
NAV AND METRO BOOMIN  Perfect Timing | ;5 BOB MARLEY ANDTHE WAILERS > Legend.TheBestOF. | o 4g6
XO/BOOMINATI/REPUBLIC TUFF GONG/ISLAND UME
SOUNDTRACK Oescendants 2 | 4 SOUNDTRACK  The Fate Of The Furious: The Album | 5 5
WALT DISNEY UNIVERSAL STUDIQS/ARTIST PARTNERS GROUP/ATLANTIC/AG
YOUNGBOY NEVER BROKE AGAIN Al YoungBoy | o4 ADELE & 25| 1 g
NEVER BROKE AGAIN/AG XL/COLUMBIA
FUTURE @ FUTURE | KANYE WEST A TheLife Of Pablo | | 4
A-1/FREEBANDZ/EPIC G.0.0.D./DEF JAM
THE WAR ON DRUGS A Oeeper Understanding | 4 LINKIN PARK One More Light | | 5
ATLANTIC/AG MACHINE SHOP/WARNER BROS.
A$AP FERG Still Striving | 1, JAMES ARTHUR Back From The Edge | 35 44
A$AP WORLDWIDE/POLO GROUNDS/RCA COLUMBIA
BLACKBEAR digital druglord | 1,4 .4 THE NOTORIOUSB.I.G. Greatest Hits | o7

BE ARTRAP/ALAMO/INTERSCOPE/IGA

84 Go to BILLBOARD.COM/BIZ for complete chart data

BAD BOY/RHIND

LCD Leads
The Pack

LCD Soundsystem
achieves its first No. 1
album on the Billboard 200
as American Dream ariives
atop the list. The set earned
85,000 equivalent album
units in the week ending
Sept. 7, according to
Nielsen Music. Of that sum,
81,000 weire tiaditional
album sales — LCD's best
sales week yet. (The arrival
benefits from a concert
ticket/album bundle sale
redemption promaotion in
association with the act’s
upcoming U.S. tour)

LCD Scundsystem, led
by James Murphy, last
released a studio set
in 2010, when This Is
Happening debuted and
peaked at No. 10 on the list
{its then-highest-1anking
album). American Dream is
the act’s third charting title

— LCD’'s second studio set,
Sound of Silver, 1eached
No. 46 in 2007

LCD Soundsystem is the
third consecutive act to
notch its first No. 1 on the
Billboaid 200 following Lil
Uzi Vert (with Luv /s Rage 2,
which falls 1-2) and Brand
New (Science Fiction, on
the Sept. 9 list). The last
time the chart housed three
first-timers in a row at No. 1
was a little over two years
ago, between June 20 and
Aug. 8, 2015, when seven
acts notched their first
No. 1s in succession.

Lastly, LCD is the lone
debut in the top 40 of the
Billboard 200. The 1egion
hasn't been this empty of
debuts since the Jan. 21 list,
when zeio titles bowed in
the top 40 {ieflecting the
tracking week ending Jan 5,
a noimally slow time for
new releases). Further, the
chart hasn't had this few
debuts in the region outside
of the post-Christmas
season since Dec. 19, 2015,
when Erykah Badu’s But
You Caint Use My Phone
was the anly new arrival
{No.14).  —Keith Caulfield

Data for week of 09.23.2017

SALES DATA COMPILED BY

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on mulfti-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).



BUSINESS MANAGEMENT

Congratulations

Bernie Gudyvi

on being named among
Billboard’s Top Business Managers

With over 40 years of experience in the business, you are
still at the TOP of your game. This comes as a result of your
integrity, hard work and dedication.

You are truly an inspiration to each and every one
of us here at GSO.

Congratulations again!

Michael Oppenheim, Nicholas Brown and the
rest of your GSO family.

GSO Business Management « 15260 Ventura Blvd., Suite 2100, Sherman Oaks, CA 91403
(818) 990-0550  www.GSOGroup.com
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NEW

EMPIRE RECORDINGS/ATLANTIC/AG

ARTIST cerTiFicaTION Title I PEAK | WKs.ON

IMPRINT/DISTRIBUTING LABEL 05. | CHART

EAGLES Their Greatest Hits: Volumes1&2 | g¢ 4

ASYLUM/WARNER STRATEGIC MARKETING/RHING:

!}E/E:,GRIZZLEY My Moment | 44 2

BRETT ELDREDGE Brett Eldredge | , 5
ATLANTIC Wy

LIL U2I VERT @ L|I Uzivertvs. TheWorld | 5, ¢

GENERATION NOW/ATLANTIC/A

FRANK OCEAN Blonde | ;|

BOYS DON'T CRY

PANIC! AT THE DISCO A  Death Of A Bachelor | ;| g4

0CD2/FUELED BY RAMEN/AG

XXXTENTACION Revenge | 44 7

BAD VIBES FOREVER/EMPIRE RECORDINGS

JUSTIN BIEBER A Purpose 1 95

SCHOOLBOY/RAYMOND BRAUNDEF JAM

DRAKE A NothingWas The Same | | 503

YOUNG MONEY/CASH MONEY/REPUBLIC

DRAKE A If You're Readmg Thisit'sTooLate | | q35

YOUNG MONEY/CASH MONEY/REPUBLIC

ggﬂg”&!ﬂ? Journey's Greatest Hits | 15 477

ARIANA GRANDE A Dangerous Woman | , g

REPUBLIC

COLDPLAY Kaleidoscope EP | x4

PARLOPHONE/ATLANTIC/AG

SOUNDTRACK A  Suicide Squad: The Album 1 57

DC/ATLAS/WATERTOWER/ATLANTIC/AG

CREOENCECLEARWATERREVIVAL D>~ ik The 0 Graesthis | 5, 33

FANTASY/CONCORD

SAM SMITH A InThe Lonely Hour | 5  1¢q

CAPITOL

DAVE EAST Paranoia: A True Story | 4 3

MASS APPEAL/DEF JAM

ZAC BROWN BAND  Greatest Hits So Far... | 5 135

ROAR/SOUTHERN GROUND/ATLANTIC/AG

mEeTALLIcA © Metallica | ; 447

BLACKENED/WARNER BROS.

FOREIGNER 40 Forty Hits From Forty Years- 1977:2017 | 106

ATLANTIC/RHINO

TRIPPIE REDD AloveletterToYou | oy 3

STRAINGE

STEELY DAN A Decade Of Steely Dan | 15, 1

MCA/UME

2pac O Greatest Hits [ 3,57

AMARU/DEATH ROW/INTERSCOPE/UME

BRUNO MARS A Doo-Wops & Hooligans | 3 349

ELERTRA/AG

Po?t’gkgnv JAMES Honestly | 15 4

THE CHAINSMOKERS A Collage (EP) | , 44

DISRUPTOR/COLUMBIA

FUTURE A D2 | | 1

A-1/FREEBANDZ/EPIC

GOLDLINK AtWhat Cost | 1,5 g

SQUAAASH CLUB/RCA

LINKIN PARK @ [Hybrid Theory] | , 177

WARNER BROS.

RAE SREMMURD sremmlife2 [ , 5

EAR ORUMNER/INTERSCOPE/IGA

TAYLOR SWIFT A Red | | a4

BIG MACHINE BMLG

THE LUMINEERS @ Cleopatra | | 74

DUALTONE

g/‘ﬂ!i’uﬂu( Nav 24 28

GUNS N*ROSES § Appetite For Destruction | | 19

GEFFEN/UME

ERIC CHURCH @ Mr.Misunderstood | , g3

EMI NASHVILLEAUMGN

BROTHERS OSBORNE Pawnshop | ; o

EMI NASHVILLEAUMGN

LUKE BRYAN A Kill The Lights | 100

CAPITOL NASHVILLE/UMGN

HALSEY A Badlands

ASTRALWE RKS 2 106
MINE Good For You

RA[PUIBU( e 6

JASON ALDEAN They Don't Know | 52

MACON BROKEN BOW/BBMG

LOGIC @ Under Pressure | , ¢

VISIONARY/DEF JAM

KEVIN GATES A Islah [ , g4

BREAD WINNERS' ASSOCIATION/ATLANTIC/AG

FLEETWOOD MAC © Rumours | ;53¢

WARNER BROS./RHINO

aece. BackinBlack | 4 20

YFN LUCCI LongLive Nut | »; 3

THINK IT'S A GAME/WARNER BROS.

BEYONCE A Lemonade | ; g

PARKWOOD/COLUMBIA

LIL U2I VERT The Perfect LUV Tape | 55 5

GENERATION NOW/ATLANTIC/AG

E{lnn;ISNAEDMA"%MMNIImRSCOPE/ILA Recovery 1 295

21 SAVAGE & METRO BOOMIN @ SavageMade | 53 6

SLAUGHTER GANG

PNB ROCK  GTTM: Goin Thru The Motions | ;5 34

86 Go to BILLBOARD.COM/BIZ for complete chart data
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PORTUGAL.
THE MAN
Woodstock

Portugal. The Man’s Woodstock returns to the
top 40 for the first time ebut wee
uly 8, No. 32) as its hit single "Fee
continues to grow in popularity
ent in equivalent album units e
the ing Sept. 7, according to N
Music, rising to 12,000 {up 1,000). Mez "n‘;h le,

arnedin

the track — which has topped both the
riple A and Alternative airplay tallies
20-18 on the Billboard Hot 100 and 16-13 on

Mainstream Top 40 K

INAGINE JRAGONS

IMAGINE
DRAGONS
Evolve

WARNER BROS

ARTIST cerTIFIcATION Title peax |
IMPRINT/DISTRIBUTING LABEL 05. | CHART
JONAS BLUE Jonas Blue: Electronic Nature: The Mix 2017 | gy
JONAS BLUE/CAPITOL
LADY GAGA A The Fame | , 03
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA
THE BEATLES 0 Sgt. Pepper’s Lonely Hearts Club Band 1 209
APPLE/CAPITOL/UME
EMINEM © The Eminem Show | ;|  33¢
WEB/AFTERMATH/INTERSCOPE/UME
MELANIE MARTINEZ A CryBaby | o 108
ATLANTIC/A
Avicn AVICHOD (EP) | 50 4
BLAKE SHELTON Reloaded: 20 #1 Hits | ¢ 94
WARNER BROS. NASHVILLE/WMN
ADELE 21
erDlUMBI? 1 342
TWENTY ONE PILOTS A vessel [ 5 160
FUELED BY RAMEN/AG
PINK A Greatest Hits... So Far!!! | o y4¢
LAFACE/IVE/RCA
THE BEATLES © AbbeyRoad | | 3
APPLE/CAPITOL/UME
THEBEATLES Hoaoa
COLE SWINDELL @ You Should Be Here | ,  «g
WARNER BROS. NASHVILLE/WMN
ABOOGIE WIT DA HOODIE Artist | 70 ag
HIGHBRIDGE THE LABEL/AG
CHARLIE PUTH A Nine Track Mind | o g
ARTIST PARTNERS GROUF/ATLANTIC/AG
UGLY GOD The Booty Tape | ,7 ¢
ASYLUM
TASHA COBBSLEONARD  Heart. Passion. Pursuit | 3¢ 5
MOTOWN GOSPEL/CAPITOL CMG
sb&RIDA GEORGIALINE A Here'sToTheGood Times | , 530
Nirvana & Nevermind | | 77
SUB POP/DGC/GEFFEN/UME
ELTON JOHN A Rocket Man: Number Ones | 4 4o
CHRONICLES/ROCKETASLAND/MERCURY/UME
MAREN MORRIS @ Hero | ¢ ¢
COLUMBIA NASHVILLE/SMN
LADY GAGA Joanne | | 4o
STREAMLINE/INTERSCOPE/IGA
ELECTRICLIGHT ORCHESTRA 41 O The Mot The ry e O e g 0t | 106 5
EPIC/LEGACY

THE WEEKND A Trilo
XO/REPUBLIC gy 4 180
EMINEM A The Marshall Mathers LP2 | | g3
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA
SHAWN MENDES A Handwritten | | 15
ISLAND
LANA DEL REY A BornToDie | , g
POLYDOR/INTERSCOPE/IGA
NEIL DIAMOND All-Time Greatest Hits | & 49
CAPITOL/UME
GUCCI MANE Droptopwop | 1, 15
GUWOP/ATLANTIC/AG
u2 The Joshua Tree
ISLAND; INTERSCOPE/UME 1 120
BRUNO MARS A Unorthodox Jukebox | |  ygg
ATLANTIC/AG
TAYLOR SWIFT A Fearless [ | 253
BIG MACHINE/BMLG
LUKE BRYAN A CrashMy Party | | 508
CAPITOL NASHVILLE/UMGN
LADY ANTEBELLUM HeartBreak | , |3
CAPITOL NASHVILLE/UMGN
IMAGINE DRAGONS A Smoke + Mirrors | | g3
KIDINAKORNE R/INTERSCOPE/IGA
F'Rthlw(ﬂgg/QUMEM Hozier 2 138
FRANK SINATRA Ultimate Sinatra | 3, 4
FRANK SINATRA ENTERPRISES/CAPITOL/UME
JULIA MICHAELS  Nervous System (EP) | 45 ¢
| MICHAELS/REPUBLIC
KANYE WEST A Graduation | | o,
ROC-A-FELLA/DEF JAM
LD e
LYNYRD SKYNYRD A Al Time Greatest Hits | 5, 13
MCA/UME
ORIGINAL BROADWAY CASTRECORDING  Dear Evan Hansen | o 23
AUTUMN SMILE BROADWAY LIMITED LIABILITY/ATLANTIC/AG
BEYONCE A IAm..Sasha Fierce | | g7
MUSIC WORLD/COLUMBIA
LIL YACHTY Teenage Emotions | o g
QUALITY CONTROL/MOTOWN/CAPITOL
JOHN MAYER  The Search For Everything | , 5
COLUMBIA
ROMEO SANTOS Golden | 1, 5
SONY MUSIC LATIN
G-EAZY A Whenit'sDarkOut | 5 o
GEAZY/RVG/BPG/RCA
BEY!
B, Beyonce [ 1 1ao
KENDRICK LAMAR A ToPimp A Butterfly [ | |54
TOP DAWG/AFTERMATH, INTERSCOPE/IGA
RED HOT CHILI PEPPERS A Greatest Hits | 5 145

STEVE
WINWOOD
Greatest

| Hits Live

last charted with Erlc Clapton

Data for week of 09.23.2017

The Billboard 200 chart ranks the most popular alburs of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).

SALES DATA COMPILED BY
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City of Hope’s Music, Film and Entertainment Industry Group

PRESENTS THE

2017 SPIRIT OF LIFE® GALA

HONORING

CORAN CAPSHAW

FOUNDER, RED LIGHT MANAGEMENT

7 to 10 P.M. | BARKER HANGAR | 3021 AIRPORT AVENUE, SANTA MONICA, CA 90405

Enjoy an unforgettable evening featuring dinner stations, open bar and entertainment
to benefit lifesaving cancer and diabetes research at City of Hope.

REGISTER ONLINE AT
CITYOFHOPE.ORG/MFEI-SPIRIT

~-MIRACLE |.SCIENCE |.:SOUL]| X [@f}3¥%:l] g [e]s]-}

CityofHope.org

WorldRadioHistory



Summer
Report
Card

Who ruled the 2017
summer season in music?
Luis Fonsi and Daddy
Yankee's “Despacito,”
featuring Justin Bieber, to
be sure. The track — which
racked up a record-tying
16 weeks at No. 1 on

the Billboard Hot 100 —
finished the season as the
No. 1 Song of the Summet
{as compiled on the Songs
of the Summer tally). The
tune was ciowned champ
at the end of the season,
which spanned the charts
dated June 7-Sept. 16.

In non-"Despacito” news,
Kendrick Lamar's DAMN.
is the top album of the
summei, having eained
792,000 equivalent album
units duting the season
{spanning the tiacking
period of May 26-Aug. 31),
according to Nielsen
Music. The former No. 1
Billboard 200 set spent
four nonconsecutive weeks
atop the tally.

In terms of the most
stieamed tunes of summer
2017, “Despacito” takes the
crown, with 599.8 million
on-demand audio and
video stieams combined. It
was far ahead of the No. 2
most-stieamed tiack: Lil
Uzi Vert's “XO TOUR LIif3"
with 325.4 million stieams.

“Despacito” was also the
biggest-selling song of the
summer, with 1.6 million
downloads sold.

But “Despacito” did
not lead every mettic:

The biggest sang an the
1adio was Bruno Mars’

“That's What | Like.” The
track collected 1.9 billion
audience impiessions
across all of the radio
stations that are included in
the all-format Radio Songs
chait. “Despacito” was the
second-biggest song on
the 1adio, with 1.8 billion
impressions.

—Keith Caulfield

September 23

2017

billboard

Album Sales

TOP ALBUM SALES ™

ARTIST cerTiFicaTION

IMPRINT/DISTRIBUTING LABEL

(7% LCD SOUNDSYSTEM  American Dream
Jhdd] DFA COLUMBIA

Title wxs.oN

HART

SONY MUSIC/UNIVERS AL/UME

SOUNDTRACK  Guarckans Of The Galaxy, Vol 2 Awesome Vol 2 | ¢
MARVEL/HOLLYWOQOD
IMAGINE DRAGONS Evolve | 1y
KIDINAKORNER/INTERSCOPE/IGA
QUEENS OF THE STONE AGE villains |
MATADOR
VARIOUS ARTISTS NOW 63 5
UNIVERSAL/SONY MUSIC/LEGACY
KESHA Rainbow | 4
KEMOSABE/RCA
THE WAR ON ORUGS A Deeper Understanding 2
ATLANTIC/AG
STEVE WINWOOD  Winwood: Greatest Hits Live 1
WINCRAFT/THIRTY TIGERS
SOUNDTRACK Moana | a1
WALT DISNEY
KENDRICK LAMAR OAMN. | 21
TOP DAWG/AFTERMATH/INTERSCOPE/IGA
ED SHEERAN Divide | 27
ATLANTIC/AG
SOUNDTRACK Guardians Of The Galaxy: Awesome MixYol.1 | 148
MARVEL/HOLLYWOQOD
SOUNDTRACK Trolls | 49
VILLA 40/DREAMWORKS/RCA
LUKE COMBS This One’s For You | 14
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
SOUNDTRACK Oescendants 2 | 7
WALT DISNEY
JAY-2 4:44 9
S CARTER ENTERPRISES/ROC NATION
BRUNO MARS 24K Magic | 41
ATLANTIC/AG
THE SCRIPT Freedom Child 1
COLUMBIA
OLD DOMINION Happy Endings | 2
RCA NASHVILLE/SMN
ORIGINAL BROADWAY CAST  Hamilton: An American Musical | 101
HAMILTON UPTOWN/ATLANTIC/AG
CHRIS STAPLETON From A Room: Volumel | 1g
MERCURY NASHVILLEAUMGN
CHRIS STAPLETON Traveller | 104
MERCURY NASHVILLEAUMGN
BONEY JAMES Honestly 1
CONCORD
FIFTH HARMONY Fifth Harmony | »
SYCO/EPIC
KATY PERRY Wwitness | 11
CAPITOL
VARIOUS ARTISTS  NOW That's What | Cal Country Yolsme 10 | 43
SONY MUSIC/UNIVERSAL /UME
LANA DEL REY Lust For Life 7
POLYDOR/INTERSCOPE/IGA
ORCHESTRAL MANOEUNRES INTHEDARK  The Punishment Of Luury 1
WHITE NOISE/THE ORCHARD
BRETT ELDREDGE Brett Eldredge 5
ATLANTIC/WMN
JOAN OSBORNE Songs Of Bob Oylan 1
WOMANLY HIPS/THIRTY TIGERS

0GIC Everybody | 7
VISIONARY/OEF JAM

ORDE Melodrama | 12
LAVA/REPUBUC
BEYONCE Lemonade | 7
PARKWOOD/COLUMBIA
LIL U2I VERT Luv Is Rage 2 2
GENERATION NOW/ATLANTIC/AG
TASHA COBBS LEONARD  Heart. Passion. Pursuit | >
MOTOWN GOSPEL/CAPITOL CMG
PENNY AND SPARROW wendigo | ¢
PENNY & SPARROW
METALLICA Metallica | 416
BLACKENED/WARNER BROS.
XXXTENTACION 17 2
BAD VIBES FOREVER/EMPIRE RECORDINGS
JOHN MARK MCMILLAN Mercury & Lightning |
LIONHAWK /CAPITOL CMG
SZA ctrl | 13
TOP DAWG/RCA
SOUNDTRACK Sing | 37
UNIVERSAL STUDIOS/ILLUMINATION/RE PUBLIC
KEITH URBAN Ripcord | o9
HIT RED/CAPITOL NASHVILLE/UMGN
VARIOUS ARTISTS 21 Totally 80s Hits 9
COLUMBIA LEGACY
KHALID American Teen | 21
RIGHT HAND;RCA
NICKELBACK Feed The Machine | 12
NICKELBACK I/BMC
WALTER TROUT We're All In This Together 1
PROVOGUE/MASCOT
LINKIN PARK One More Light | 1¢
MACHINE SHOP/WARNER BROS.
THEBEATLES  Sgt. Peppers Lonely HeartsClubBand | 32
APPLE /CAPITOL/UME
FOREIGNER  40: Forty Hits From Forty Years -1977:2017 | 1o
ATLANTIC'RHINO
VARIOUS ARTISTS NOW 62 | 1g

88 Go to BILLBOARD.COM/BIZ for complete chart data

HEATSEEKERS ALBUMS™

ARTIST cermiFicaTiON
WMPRINT/DISTRIBUTING LABEL

(28 PENNY AND SPARROW  Wendigo

PRI PENNY & SPARROW

E 3
E

WAi.TER TROUT We're All In This Together

PROVOGUE/MASCOT

EPICA The Solace System
NUCLEAR BLAST

GRETAVAN FLEET Black Smoke Rising (EP)

LAVA/REPUBLI

ARTTAWANGHAR

MO3 MEDIA

ARMIK

BOLERD

Enamor

6 Buddha Lounge: Chill, New Age (EP) | g
MAJORHITRRECORDS
&N DALEY The Way Of A Woman 2
PARADISE LOST Medusa |
NUCLEAR BLAST
URASNELSON & PRONISEOF THEREAL  Lukas helson&Promise O TheReal | 5
FANTASY/CONCORD
SEPTICFLESH Codex Omega |
PROSTHETIC
JAMSTYLEZMUSIC  Back To My Roots 3
BLAZE ENTERTAINMENT
OFFA REX The Queen Of Hearts | 4
NONESUCH/WARNER BROS.
MCHAELS.TVRRELL  WHOLETONES: Caming Senthing sk ForDogs | g
WHOLETONE S/BARTON PUBLISHING
OH SEES orc| ,
CASTLE FACE
JUDAH AND THE LION Folk Hop N'Roll | 1¢
1 : CQLETUS THE VAN
e PETERKATER _ Dancing On Water: Solo Piano Improvsations InA432 | ¢
POINT OF LIGHT
@ EARTHGANG Rags (EP) | |
OREAMVILLE/SPILLAGE VILLAGE/EMPIRE RECORDING'
Q THE CRUXSHADOWS  Astromythology | 1
WISHFIRE
18 %xm RAWLINGS  Poor David's Amanack | 4
0 ACROSS THE ATLANTIC  Works Of Progress |
SHARPTONE
o M BRENDON SMALL  Galaktikon I Become The Storm | »
BS/MEGAFORCE
e NEIL FINN out of Silence |
LESTER RECORDS/KOBALT
Q PERTURBATOR New Model (EP) | 1
BLOOD MUSIC
UM FAVVVUCHUBBARD  TlThelel ImGatt e Askatsicn | 3
BORDELLO/THIRTY TIGERS
@ MO3 Gangsta Love, Partl | »3

VINYL ALBUMS™

ARTIST cermiFicaTiON

IMPRINT/DISTRIBUTING LABEL

LAST THIS
WEEK | WEEK

DFA/COLUMBIA

NEW o I 29 LCD SOUNDSYSTEM  American Dream
i THE WAR ON ORUGS

A Deeper Understanding | 2
ATLANTIC/AG
| R QUEENS OF THESTONEAGE  Villains | »
MATADOR
NEW o E{g&g{ - AllEyezOn Me |
SOUNDTRACK Guardins Of The Galaxy, Yol.2: Awesome Mix Vol.2 | 4
MARVEL/HOLLYWOOD
KENDRICK LAMAR OAMN. 8
TOP DAWG/AFTERMATHANTERSCOPE/IGA
PENNY AND SPARROW wendigo 1
PENNY & SPARROW
RI‘I!SIERIS All We Know Of Heaven, All We Need Ot Hell | 1
BEYONCE Lemonade | >
PARKWOOD/COLUMBIA
HARRY STYLES Harry Styles | 15
ERSKINE/COLUMBIA
IRON AND WINE Beast Epic 2
SUB POP
THE BEATLES Abbey Road | 254
APPLE/CAPITOL/UME
ED SHEERAN Oivide | 2
ATLANTIC/AG
PRINCEAND THE REVOLUTION  Purple Rain (Soundtrack) | 48
NPG/WARNER BROS.'RHINO
AMY WINEHOUSE Back To Black | 131
REPUBLIC
SOUNDTRACK Guardians Of The Galaxy: Awesome MixYol.1 | gg
MARVEL/HOLLYWOOC
MOGWAI Every Country’s Sun 1
ROCK ACTION/TEMPORARY RESIDENCE
THE BEATLES Sgt. Pepper’s Lonely Hearts Club Band | 74
‘APPLE/(AW(l/UME R _
PINK FLOYD The Dark Side Of The Moon | 39
PINK FLOYD'LEGACY
JASON ISBELL AND THE 400 UNIT  The Nashville Sound | ¢
SOUTHEASTERN/THIRTY TIGERS
KHALID American Teen | »
RIGHT HAND RCA
PARAMORE After Laughter | »
FUELED BY RAMEN/AG
MICHAEL JACKSON Thriller | &
EPIC/LEGACY
CAGE THE ELEPHANT Unpeeled | 3
DSP/RCA
MILES DAVIS Kind Of Blue | 157

COLUMBIA/LEGACY

Data for week of 09.23.2017
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Walter
Becker
Saluted

Steely Dan'’s 1985 gieatest
hits compilation A Decade
of Steely Dan debuts on
the Billboaid 200 as fans
remember the duo's late
Walter Becker, who died
Sept. 3. The hits package
arrives at No. 122 with
6,000 equivalent album
units eained in the week
ending Sept. 7, according
ta Nielsen Music {up

449 peicent).

In total for the week,
Steely Dan's album sales
grew 634 peicent to 11,000
copies sold. Its best-selling
title was Decade, with
alittle over 2,000 sold
followed by its highest-
charting album on the
Billboard 200, Aja, with
2,000 sold. Aja peaked at
No. 3in 1977 and is one of
five top 10-charting sets
for the band. The album
gainered Steely Dan its first
Grammy Awaid nomination
for album of the year.

In terms of digital
song sales, Steely Dan's
catalog of tunes sold
22,000 downloads in the
latest tracking week (up
656 percent). Its top-selling
song was “Reelin’ In the
Years,” with neaily 3,000
sold. In terms of overall on
demand streams (audio and
video combined), the act
collected 9.8 million clicks
{up 233 peicent).

Elsewhere on the
chaits, Boney James
debuts at No. 125 on the
Billboard 200 with Honestly
(6,000 units). It also bows
at No. 23 on Top Album
Sales (5,000 saold) and
No. 1 on Contemparary
Jazz Albums. It's the
saxaphonist’s ninth leader
on the latter tally, putting
himinto a three-way
tie (with Dave Koz and
Fourplay) for the second-
most No. 1s on the chart.
Ahead of all of them?
Kenny G, with a whopping

16 No. 1s. —K.C.
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would like to congratulate

on his career and continued success

Fulton Management
congratulates

W. Eric Fulton

and his fellow honorees
on being recognized as one of

billboard’s

Top Business Managers!




K-Pop
Rules
Social 50

K-pop holds the top two
spots on the Social 50
chait for the first time
in its neaily seven-year
existence as BTS and EXQ
{below) reign at Nos. 1 and
2, 1espectively. Though it
is BTS' 39th week at No. 1
{and ninth in a 1ow), EXO's
10-2 1ise maiks the gioup’s
highest chait peak yet,
gathering a 145 peicent
gain in reactions across all
social media in the week
ending Sept. 7, accoiding to
Next Big Sound. Dutring the
tracking frame, the nine
member gioup rereleased
its July album The War on
Sept. 5 as The War: The
Power of Music, with the
music video for “Power”
premiering the same day.
Meanwhile, Zayn jumps
32-4 — the former One
Direction membei’s
best chart peak in 2017 —
following the release of
“Dusk Till Dawn” (featuring
Sia). “Hope you enjoy it as
much as | did making it,” he
tweeted upon its Sept. 7
release, which helped
him to 345,000 Twitter
reactions, a 423 peicent
boost. He also posted
his appieciation of being
named GQ's most stylish
man of the year.
Speaking of awaids
and distinctions, Selena
Gomez was featuied on
one of the covers in Time's
“Firsts: Women Leaders
Whao Are Changing the
Woild"” package as the
first peison to achieve
the 100 million follower
milestone on Instagram.
“Not really sure how | got
so lucky @time but thank
you for highlighting the
power of what we can
and will always stiive
to be,” Gomez wiote on
Instagram. “| believe in the
goodness in the land of the
living. | hope this is just the
beginning of more change.”
Gomez jumps 15-8 on the
Social 50 with 10.7 million
Instagiam ieactions.
—Kevin Rutherford

90 Go to BILLBOARD.COM/BIZ for complete chart data
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LAST
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-000

ARTIST

IMPRINT/LABEL

JUSTIN BIEBER

-
-

o~
o

-~
-3

PARLOPHONE/ATLANTIC/AG

SCHOOLBOY/RAYMOND BRAUN; DEF JAM 355

RIHANNA

WESTBURY ROAD'ROC NATION 344

DEMI LOVATO 344

SAFEHOUSE/ISLAND/HOLLYWOOD

SELENA GOMEZ 351

INTERSCOPE/IGA

SHAWN MENDES

BLAND 142

LIAM PAYNE a1

REPUBLIC

LOUIS TOMLINSON 1

T8/SYCO/EPIC

LADY GAGA 138

STREAMLINE/INTERSCOPE/IGA

TAYLOR SWIFT

BIG MACHINE/BMLG 34

MALUMA

SONY MUSIC LATIN 47

CARDI B 1

THE KSR GROUB/ATLANTIC/AG

NIALL HORAN 49

NEON HAZE/CAPITOL

ANITTA

WARNER MUSIC BRAZIL 3

BRUNO MARS

ATLANTIC/AG 284

NICKI MINAJ 349

YOUNG MONE Y/CASH MONE Y/RE PUBLIC

KATY PERRY

CAPITOL 351

ZENDAYA 152

HOLLYWOOO/REPUBLIC

JAEVEON 10

ED SHEERAN

ATLANTIC/AG 140

SHAKIRA

SONY MUSIC LATINRCA 349
e CHRIS BROWN 35

RCA

JENNIFER LOPEZ

NUYORICAN EPIC 339

MILEY CYRUS 275

RCA

J BALVIN

CAPITOL LATIN'UMLE 44

RAISA >

JUNI

MARTIN GARRIX 165

STMPD RCRDS/RCA

SEVENTEEN 14

PLEDIS/LOEN ENTERTAINMENT

WIZ KHALIFA 138

ROSTRUM/ATLANTIC/AG

BEYONCE

PARKWOOD/COLUMBIA 34

DJ KHALED 2

WE THE BEST/EPIC

HALSEY

ASTRALWERKS 54

SZA 5

TOP DAWG/RCA

SNOOP DOGG 115

DOGEYSTYLE/EMPIRE RECORDINGS

THE WEEKND

X0 REPUBLIC 102

IC 7

VISIONARY/OEF JAM

DUA LIPA 9

WARNER BROS.

MICHAEL JACKSON 101

MI/EPIC

LAUREN JAUREGUI 38

SYCO/EPIC

GUCCI MANE 1

GUWOP/ATLANTIC/AG

LIL U2 VERT 4

GENERATION NOW/ATLANTIC/AG

FIFTH HARMONY

SYCO/EPIC 104

KHALID 5

RIGHT HAND'RCA

HARRY STYLES 19

ERSKINE/COLUMBIA

I.I- 17

GRAND HUSTLE/COLUMBIA

PINK

RCA 151

COLDPLAY 192

STREAMING SONGS™
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Artist

TITLE
IMPRINT/PROMOTION LABEL
LOOK WHAT YOUMADEMEDG  Taylor Swift 5
BIG MACHINE/REPUBLIC
BODAK YELLOW (MONEY MOVES) CardiB | g
THE KSR GROUP/ATLANTIC
DESPACITO  Luis Fonsi &Daddy Yankee Feat. Justin Bieber | g
LNIVERSAL MUSIC LSTING/RSAMORD ERALR/SCHOOLED/DEF J AM/UMLE/REPUBLIC
BANK ACCOUNT 21Savage | o
SLAUGHTER GANG/EPIC
1-800-273-8255  Logic Feat. Alessia Cara & Khalid | o
VISIONARY/DEF JAM
RAKEITUP Yo Gotti Feat. Nicki Minaj | g
COCAINE MUZIK/EPIC
XO TOUR LLIF3 Lil uzi vert | 24
GENERATION NOW/ATLANTIC
UNFORGETTABLE  french Montana Feat. Swae Lee | 5
EAR DRUMNER/COKE BOYS/BAD BOYANTERSCOPE/EPIC
WILD THOUGHTS D) Khaled Feat. Rihanna &BrysonTiller | 4>
WESTBURY ROAD/WE THE BESI/EPIC
I GETTHEBAG  Gucci Mane Feat. Migos | 5
GUWOP/ATLANTIC
.-.READY FOR IT? Taylor Swift |
BIG MACHINE/REPUBLIC
JOCELYN FLORES XXXTENTACION | >
BAD VIBES FOREVER/EMPIRE RECORDINGS
SORRY NOT SORRY Oemi Lovato | g
HOLLY WOOD/SAFEHOUSE/ISLAND/RE PUBLIC
HUMBLE. Kendrick Lamar | »3
TOP DAMGAFTERMATH/INTERSCOPE
CONGRATULATIONS Post Malone Feat. Quavo | 33
REPUBLK
YOUNG DUMB & BROKE Khalid | ¢
RIGHT HAND, RCA
MI GENTE J Balvin & Willy William | g
SCORPIO/UMLE
THE RACE Tay-K | 5
TAY-K
BELIEVER Imagine Oragons | 7
KIDINAKORNE R/INTERSCOPE
TRANSPORTIN' Kodak Black | »
DOLLAZ N BEALZ/ATLANTIC
I'M THE ONE 0JKhaled | 9
WE THE BEST/OEF JAM/EPIC
THE WAY LIFE GOES Liluzivert | ,
GENERATION NOW/ATLANTIC
F**KLOVE  XXXTENTACION Feat. Trippie Redd | -
BAD VIBES FORE VER/EMPIRE RECORDINGS
SHAPE OF YOU Ed Sheeran | 35
ATLANTIC
THAT'S WHAT I LIKE Bruno Mars | 39
ATLANTIC
LOCATION Khalid | 34
RIGHT HAND RCA
ROLLINPEACE  Kodak Black Feat. XXXTENTACION | 5
DOLLAZ N DEALZ/ATLANTIC
MASK OFF Future | 29
A-1/FREEBANDZ/EPIC
SWISH SWISH Katy Perry Feat. Nicki Minaj | >
CAPITOL
SILENCE Marshmello Feat. Khalid | 4
JOYTIME COLLECTIVE/RCA
ATTENTION Charlie Puth | g
QTTO/ATLANTIC
SAUCE IT UP Lil uzi vert | -
GENERATION NOW/ATLANTIC
LOVE GALORE SZA Feat. Travis Scott | g
TOP DAWG/RCA
THE WEEKEND SZA | 5
TOP DAWG/RCA
STRIP THAT DOWN Liam Payne Feat.Quavo | 14
HAMPTON/REPUBLIC
FEELS  CalvinHars Feat. Pharrell wikiams. Katy Perry &Big Sean | 1
FLY EYE/COLUMBIA
REDBONE Childish Gambina | 53
MDJ/GLASSNOTE
THERE'S NOTHING HOLDIN' MEBACK  Shawn Mendes | >
ISLAND/REPUBLIC
BUTTERFLY EFFECT Travis Scott | g
GRAND HUSTLE/EPIC
MAGNOLIA Playboi Carti | 1g
AWGE/INTERSCOPE
BODY LIKE A BACK ROAD Sam Hunt | 39
MCA NASHVILLE
FEEL IT STILL Portugal. The Man | 4
ATLANTIC
LOYALTY. Kendrick Lamar Feat. Rihanna | 1>
TOP DAY:G/AFTERMATH/INTERSCOPE
'S AVIBE 2(hainz Feat. Ty Dol Sign. Trey Songz & Jhene Ao | g
THE REAL UNIVERSITY/OEF JAM
DROWNING A Boogie Wit da Hoodie Feat. Kodak Black | 55
HIGHBRIDGE THE LABEL/ATLANTIC
EVERYBODY OIES IN THEIR MIGHTMARES  (OOCTENTACION |
BAD VIBES FOREVER/EMPIRE RECORDINGS
DO RE MI Blackbear | 5
BEARTRAP/ALAMO/INTERSCOPE
CREW GoldLink Feat. Brent Faiyaz & Shy Glizzy | 4
SQUAAASH CLUB/RCA
NEW RULES Oua Lipa | 4
WARNER BROS.
FRIENDS Justin Bieber + BloodPop | 5

GENPOP/SCHOOLBOY/RAYMOND BRAUNDEF JAM/REPUBLIC

‘1-800’ Hits
Top 10

Logic (above) eains his
first top 10 on Stieaming
Songs as a lead artist with
“1-800-273-8255" (featuring
Alessia Cara and Khalid),
which shaots 12-5 with
30.6 million U.S. stieams
in the week ending Sept. 7,
according to Nielsen Music.
“1-800" is the first top 10 on
the chait for both featured
artists in any billed capacity,
besting the No. 11 peaks of
“Here” {Caia) and “Location”
{Khalid). The tiack’s
stieams jump 53 peicent
due in pait to footage of
Logic’s MTV Video Music
Awaids performance of
the track uploaded to his
YouTube channel. The
rise comes amid National
Suicide Prevention Week
{Sept. 10-16); the song’s
title is the number to the
National Suicide Pievention
Lifeline.

Gucci Mane is another
first-time entiant into the
Streaming Songs top 10 as
alead artist. °| Get the Bag”
{featuring Migos) jumps
20-10 with 21.4 million
streams {up 30 peicent).
Pieviously, the 1apper led
the chart for seven weeks,
but as a featured artist on
Rae Sremmurd’s “Black
Beatles.”

Meanwhile, Tay-K's

“The Race” reaches a
new peak on Stieaming
Songs, moving 33-18
with 16.6 million stieams.
Though a laige peicentage
of its overall streams —
62 percentin all — are due
to YouTube clicks, the song
makes a 31 percent gain in
on-demand audio stieams,
enough for it to re-enter On-
Demand Stieaming Sangs
at a new peak of No. 45.
Comparatively, the tiack’s
YouTube haul in its first
week on Stieaming Songs
{Aug. 26) was 76 peicent.
‘The Race” concuriently
makes a 20-position jump
on the Billboaid Hot 100 to

anew peak of No. 44. —K.R.

Data for week of 09.23.2017

ured by Nest Big Sound. STREAMING SONGS: The week's

. All charts © 2017, Prometheus Global Media, LLC and Nielsen Music, Inc. A11 rights reserved.
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SOOAL 50: The week’s most active artists on soclal networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reac!
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THE FUTURE OF
ENTERTAINMENT &
MUSIC BUSINESS
LIVES HERE.

For over 45 years the Mike Curb College of Entertainment & Music Business has
been preparing students to be the future of the entertainment industry. Be they
performers, songwriters, publishers, agents, managers, promoters, engineers,
filmmakers or executives, Belmont graduates are destined to be headliners in their
field. Learn more at BELMONT.EDU/HEADLINERS

PROUD TO BE A BILLBOARD MAGAZINE TOP MUSIC BUSINESS SCHOOL

Former investment banker Dom Marcell is combining business sense
and artistry to take the music industry by storm.

ver the past six months, Dom Marcell has risen through the ranks of em g American

singers, dropping three unforgettable pop/R&B singles and rapidly gaining acclaim across the

United States, But just a year ago, the energetic artist was still Dominigue Marcell Collins, an
entertainment investment banker on Wall Street with a promising fulure in corporate America
Though some might find his transition difficult to grasp. it becomes more understandable upon learning
that Marcell grew up in New Orleans and attended university in Los Angeles. Musi¢ has been in his blood
from the start.

Foliowing in the footsteps of entertainers like Keith Sweat, Dom Marcell has used his business acumen to
further his success as a singer by keeping a close-knit team and running his newfound career like a start-up
Though most artists aren't so upfront about the business side of their craft. Dom Marcell's approach to the
industry has clearly worked in his favor. The music video for his first single received international attention
premiering in the UK, while also making waves in the US

::3’1'IF just in time to usher in the summer months and could have
sustafned listeners well into the fall, but Marce!l was guick to follow it up
with ale Whatt it , a single that revealed Marcell’s ability to produce a
darker, more urban R&B sound. The two tracks, in combination with his
earlier and more modestly released song, SUENIQUE® . demonstrated the
breadth of Marcell's abilities as a vocalist

Though the exact release date of Dom Marcell's full album has been kept
quiet. listeners can expect to hear it in the spring of 2018. Given the artists
Marcell has cited as his influences. the album will likely pay homage to the
sound of R&B icons like Usher and Ne-Yo. but Marcell’s stylistic diversity
and ever-growing talents guarantee that it will also be something innovative
and wholly his own

‘D.T.K” is available on iTunes and Spotify.



RADIO SONGS™

TITLE

WMPRINT/PROMOTION LABEL

{28 ATTENTION
1wk OTTO/ATLANTIC

 THERE'S NOTHING HOLDIN' MEBACK

Artist lwxs on
CHART
Charlie Puth 14

Sh;mMmde-{ | 18 2

ISLAND/REPUBLIC

WILDTHOUGHTS D) Khaled Feat. Rihanna &BrysonTiller | 1
WESTBURY ROAD/WE THE BEST/EPIC

BELIEVER Imagine Dragons | »q
KIDINAKORNER/INTERSCOPE

SLOW HANDS Niall Horan | 14
NEON HAZE/CAPITOL - -
SHAPE OF YOU Ed Sheeran | 3¢
ATLANTIC |
THAT'S WHAT | LIKE Bruno Mars | 3
ATLANTIC

STRIPTHATDOWN  Liam Payne Feat. Quavo | 1
HAMPTON REPUBLI

UNFORGETTABLE French Montana Feat. Swae Lee | 16

EAR ORUMNER/CORE BOYS/BAD BOY/INTERSCOPE/EPIC

DESPACITO  Luis Fons| & Daddy Yankee Feat. Justin Bieber | 5;
UNIVERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOY/ DEF JAMMEPUBLIC

SOMETHING JUST LIKE THIS  The Chansmokers & Coldplay | 27

DISRUPTOR/COLUMBIA

STAY Zedd & Alessia Cara | 26
DEF JAM/INTERSCOPE
LOOK WHAT YOUMADEMEDO  Taylor Swift | 3

BIG MACHINE/REPUBLIC

FEEL IT STILL Portugal. The Man | g

ATLANTIC

BODY LIKE A BACK ROAD Sam Hunt | 37
MCA NASHYILLE/CAPITOL

BODAK YELLOW (MONEY MOVES) GrdiB | g

THE KSR GROUP/ATLANTIC

SMALL TOWN BOY

BROKEN BOW

SAY YOU WON'TLET GO

COLUMBIA

FEELS (3tvin Harris Feat. Pharmei| Wiliams, Katy Perry & Big Sean [ 10

FLY EYE/COLUMBIA

Dustin Lvnchr 10
4
James Arthur | 39

NOPROMISES  Cheat Codes Feat. Demi Lovato [ 6
0(

K3
WHAT ABOUT US Pnk | 5
R(a
REDBONE Childish Gambino | 2
MCDJ/GLASSNOTE
NO SUCH THING AS & BROKEN HEART 0Old Domnion | 13
RCA NASHVILLE )
FRIENDS Justin Bieber + BloodPop | 3

GENPOP/SCHOOUBOY/RAYMOND BRAUN/DEF | AM/REPUBLIC

RAKEITUP Yo Gotti Feat. Nicki Minaj [ 7

COCAINE MUZIK/EPIC

DIGITAL SONG SALES

TITLE

IMPRINT/PROMOTION LABEL

...READY FOR IT?

BIG MACHINE/BMLG

LOOK WHATYOUMADEMEDO  Taylor Swift | >

BIG MACHINE/BMLG

DESPACITO  Luis Fons! & Daddy Yankee Feat, Justin Bieber ' 23

UNIYERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOY/DEF JAW/REPUBLIC

1-800-273-8255 Logic Feat. Alessia Cara & Khalid | 4

VISIONARY/DEF JAM

SORRY NOT SORRY

HOLLYWOOD/SAFEHOUSE/ISLAND

STRIP THAT DOWN

Artist | wes.on
HART

Taylor Swift

. 4 BN

Demi Lovato | ¢

Liam Payne Feat. Quavo | 15

HAMPTON/REPUBLIC |
FEEL IT STILL Portugal. The Man | 1o
ATLANTIC/AG

BODAK YELLOW (MONEY MOVES) Cardi B ]
j‘NE KSR GROUP/ATLANTIC/AG R
THUNDER Imagine Dragons | 1»
KIDINAKORNE R/INTERSCOPE/IGA

SLOW HANDS Niall Horan | 19
NEON MAZE.'CAVI'TKK ol
WHAT ABOUT US PInk | 5
RCa

WHAT LOVERS DO Maroon 5 Feat. SZA 2
222/INTERSCOPE/IGA

ATTENTION Charlie Puth | g
OTTO/ATLANTIC/AG

PRAYING Kesha 9
KEMOSABE/RCA 1
BELIEVER Imagine Dragons | 3

KIDINAKORNE R/INTERSCOPE/IGA

BODY LIKE A BACK ROAD

MCA NASHVILLE/UMGN

HELS v Has Pt Prarel ams Koy Pory&Bg e | 1o
FLY EYE/COLUMBIA

WHATIFS  Kane Brown Feat. Lauren Alaina | g
ZONE 4'RCA NASHVILLE/SMN

THERE'S NOTHING HOLDIN' ME BACK

Sam Hunt | 3

Shawn Mendes | 1

ISLAND

NO PROMISES Cheat Codes Feat. Demi Lovato | 3
300/AG

CONGRATULATIONS Post Malone Feat. Quavo ¢
REPUBUC |

DO RE MI Blackbear | 3
BEARTRAP/ALAMO/INTERSCOPE/IGA 1
UNFORGETTABLE French Momana Feat. Swae Lee | 16

COKE BOYS/BAD BOY/EPIC

VERSACE ON THE FLOOR

ATLANTIC/AG

WHEN IT RAINS IT POURS

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

Bruno Mars 6

Luke Combs | ¢

30

92 Go to BILLBOARD.COM/BIZ for complete chart data

Pop/Rhythmic/Adult
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78/SYCO/EPIC

ADULT CONTEMPORARY™

TITLE

IMPRINT/PROMOTION LABEL

SHAPE OF YOU Ed Sheeran

MAINSTREAM TOP 40™
TITLE Artist |wks.on
WPRINT/PROMOTION LABEL HART
(28 ATTENTION Charlie Puth 19
"“ OTTO/ATLANTIC -
THERE'S NOTHINGHOLDIN' MEBACK  Shawn Mendes | 2
SLAND/REPUBLE 1)
SLOW HANDS Niall Horan | 1g
NEON HAZE/CAPITOL 1
BELIEVER Imagine Dragons | 2o
KIOINAKORNER/INTERSCOPE |
STRIP THAT DDWN Liam Payne Feat. Quavo | 1¢
HAMPTON; REPUBLIC
VALDTHOUGHTS D) Khaled Feat. Riamna & BrysonTiller | 13
WESTBURY ROAD/WE THE BEST/EPIC |
LOOK WHAT YOU MADEMEDO  Taylor Swift | 3
BIG MACHINE/REPUBL
DESPACITO  Luis Fons| & Daddy Yankee Feat. Justin Bieber | 20
UNIWERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOY/ DB JAM/REPUBLIC
NO PROMISES Cheat Codes Feat. Demi Lovato | 29
00
FEELS Catvin Karris Feat. Pharre| Wiliams, Katy Pery &BgSean | 13
FLY EYE/COLUMBIA B !
UNFORGETTABLE French MontanaFeat. SwaeLee | 1
EAR ORUMNER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC |
FRIENDS Justin Bieber + BloodPop | 4
GENPOP/SCHOOLBOY/RAYMOND BRAUNJDEF JAM/REPUBLIC
FEEL IT STILL Portugal. The Man | 7
ATLANTIC |
STAY Zedd & Alessia Cara | »g
DEF JAM/INTERSCOPE |
PRAYING Kesha | ¢
KEMOSABE/RCA !
SORRY NOT SORRY Demi Lovato 8
SAFEHOUSE/ISLAND/HOLLYWO OO/RE PUBLIC dl
WHAT ABOUT US Pink | 5
RCA
1-800-273-8255 Logic Feat. Alessia Cara & Khalid | 13
VISIONARY/DEF JAM
m WHAT LOVERSDO  Maroon 5 Feat.SZA
et 222/INTERSCOPE —
BODY LIKE A BACK ROAD Sam Hunt | 1g
MCA NASHVILLE/CAPITOL
I’'M THE ONE DJKhaled | 29
WE THE E[?T/UEF JAM/EPIC 1
FETISH Selena Gomez Feat. Gucci Mane | 7
INTERSCOPE |
GLORIOUS Macklemore Feat. Skylar Grey | 19
BENDO/ADA/WARNER BROS. 1
REDBONE Childish Gambino | 15
MCDJ/GLASSNOTE |
BACKTOYOU  Louis Tominson Feat, Bebe Rexna& Dighal Fam Animas | ¢

1

Artist | wks. on
HART

35
ATLANTIC ) L B
Fel  SOMETHING JUSTLIKE THIS TheCansmokers & Cdplay 2
iy liDISRUPTUL/UEUMQIA -
SAY YOU WON'T LET GO  James Arthur | 39
OLUMBIA
DON'T WANNAKNOW Maroon 5 Feat. Kendrick Lamar | 48
222/ANTERSCOPE £
SCARS TO YOUR BEAUTIFUL AlessiaCara | 37
EP/OEF JAM N § 1
WATER UNDER THE BRIDGE Adele | 45
XL/COLUMBIA . . |
THERE'S NOTHING HOLDIN' MEBACK  Shawn Mendes | ¢
ISLAND/REPUBLIC |
LETMELOVE YOU D) Snake Feat. Justin Bieber | 37
DJ SNAKEANTERSCOPE |
STAY Zedd & Alessia Cara | 13
DEF JAM/INTERSCOPE
PLAY THAT SONG Train | 43
-OLUMBIA R}
CASTLE ON THE HILL Ed Sheeran | 21
AL — — 1
WHAT ABOUT US PInk 4
RCA !
LOVE ON THE BRAIN Rihanna | »¢
WESTBURY ROAD/ROC NATION 1
THEFIGHTER  Keith Urban Feat. Carrie Underwood 6
HIT RED/CAPITOL NASHVILLE/CAPITOL
DA YATHINK I'M SEXY Rod Stewart Feat. ONCE | >
REPUBLI g
ATTENTION Charlie Puth | 15
OTTO/ATLANTIC |
LIFE'S ABOUT TO GET GOOD Shania Twain | ¢
MERCURY NASHVILLE . _ _8
BODY LIKE A BACK ROAD Sam Hunt | 13
MCA NASHYILLE/CAPITOL |
BELIEVER Imagine Dragons | 14
KIDINAKDRNFRrImRS(M
WISH | KNEW YOU The Revivalists | 7
WASHINGTON SQUARE/WIND-UP/CONCORD
LOOK WHAT YOUMADE MEDO  Taylor Swift | 3
BIG MACHINE/REPUBLIC |
SAVE AS DRAFT Katy Perry | 11
CAPITOL
SLOW HANDS Niall Horan | 14
NEON HAZE/CAPITOL |
IT AIN'T ME Kygo x Selena Gome2 | 17
ULTRA/RCA/INTERSCOPE
LOVE'S JUST A FEELING  Lindsey Stirling Feat. Rooty 7
LINDSEVSTOMP

RHYTHMIC™

TITLE

MPRINT/PROMOTION LABEL

;'_‘;15 VILDTHOUGHTS  DJKhale feat ke & Bryson Tiker 1o
W[SIVBURY ROM}/WEE[ BEST/EPIC

LOYALTY. Kendrick Lamar Feat. Rihanna | 1
TOP DAWG/AFTERMATH/INTERSCOPE 4

UNFORGETTABLE French MontanaFeat. Swaelee | »p
EAR DRUMNER/CORE BOYS/BAD BOYAINTERSCOPE/EPIC

1-800-273-8255 Logic Feat. Alessia Cara & Khalid | 47
VISIONARY/DEF JAM

NO FEAR

BhM/ﬂX‘UMBlA - —

E BODAK YELLOW (MONEY MOVES) CardiB ¢
THE KSR ERD‘LIATU\NTIC

LOVE GALORE SZA Feat. Travis Scott | o

TOP DAWG/RCA

STRIP THAT DOWN

HAMPTON'REPUBLIC

RES  Cavn hamsrea Mamel Wilams KayPerydBigsen | o

FLY EYE/COLUMBIA

ATTENTION

ATTO/ATLANTIC

HUMBLE.

TOP DARG/AFTERMATH/INTERSCOPE
RAKEIT UP Yo Gotti Feat. Nicki Minaj | 7

COCAINE MUZIK/EPIC

REDBONE

MCDJ/GLASSNOTE

YOUNG DUMB & BROKE

RIGHT HAND;RCA

DO RE MI

BEARTRAP/AL AMO/INTERSCOPE )
I'LL FIND YOU Lecrae Feat. Tori Kelly | 1y

REACK/COLUMBIA

XO TOURLLIF3

GENERATION NOW/ATLANTIC
DESPACITO  Luis Fonsi & Daddy Yankee Feat. Justin Bieber | 20

UHIVERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOY/ DEF SAM/REPUBLIC

ITSAVIBE  2Chaiw Feat. Ty Dola fign. Trey Songz & Jhene ko | 10

THE REAL UNIVERSITY/DEF JAM

I'M THE ONE

WE THE BEST/DEF JAM/EPIC

MI GENTE

SCORPIO/REPUBLIC

WHATEVER YOU NEED

MAYBACH/ATLANTIC/RRP

GLORIOUS  Macklemore Feat. Skylar Grey | 1,

BENDO/ADA/WARNER BROS.

QUESTIONS

RCA

EVERYDAYWELIT  YFN Lucci Feat. PnBRock | 16

THINK IT'S A GAME/WARNER BROS.

Artist | wis.oN
HART

Del Loaf | 12

Liam Payne Feat. Quavo | 1¢

Charlie Puth | 7

Kendrick Lamar | 2

- %3
©0-6000000- -0 - :

Childish Gambino | 25

—-
w

Khalid | 10

Blackbear | 3

000

Lil uzi vert | 19

DJKhaled | 19
JBalvin & Willy William | ¢

ek Wil leat CrsBrown 8 Ty DokaSgn | g

Chris Brown | 3

ADULT TOP 40™

TITLE

IMPRINT/PROMOTION LABEL

THERE'S HOTHING HOLDIN' ME BACK

LAs Artist 'wks.on
WEEK | WEEK WART

Shawn Mendes

ISLAND/REPUBLIC
BELIEVER Imagine Dragons | 3g
KIDINAKORNER/INTERSCOPE
4
ATTENTION Charlie Puth | »q
OTTO/ATLANTIC

SLOW HANDS

NEON HAZE/CAPITOL

FEEL IT STILL

ATLANTIC

SOMETHING JUST LIKE THIS  The Chainsmokers & Coldplay | og

DISRUPTOR/COLUMBIA

STAY

DEF JAM/INTERSCOPE
WHAT ABOUT US Pink | g
RCA

Niall Horan | g

4+
Portugal. The Man | g

Zedd & Alessia Cara | 24

SHAPE OF YOU Ed Sheeran | 3¢

ATLANTIC

LOOK WHAT YOU MADE ME DO

BIG MACHINE/REPUBLIC

BODY LIKE A BACK ROAD

MCA NASHVILLE/CAPITOL

PRAYING

KEMOSABE/RCA

WHAT LOVERS DO Maroon 5 Feat. SZA | »
222/INTERSCOPE

-+
WISH | KNEW YOU The Revivalists | 21

WASHINGTON SOUARE/WIND-UP/CONCORD

DESPACITO  Luis Fonsi & Dacdy Yankee Feat, Justin Bieber | 16

UNIVERSA L MUSIC LATINO/RA{MOND BRAIN/SCHOOLBOYDEF JAWREPUBLIC |
FEELS Cafvin Harrs Feat. Pharmell Wljams, Katy Pery &BigSean | 10

FLY EYE/COLUMBIA
STRIP THAT DOWN

HAMPTON/REPUBLIC
GIVELOVE Andy Grammer Feat. LunchManey Lewls | 13

$-CURVE/HOLLYWOOD

FRIENDS Justin Bieber + BloodPop | 3

GENPOP/SCHOOLBOY/RAYMOND BRAUN'DEF JAM/REPUBLIC

GOOD TIMES All Time Low | ¢
FUELED BY RAMEN/RRP

FOOL Fit2 And The Tantrums | g
DANSERBIRMLERWA[AT[AN’TI(

mLovssosorf " Kelly Clarkson 1
'AIMNTK/RRF »

Taylor Swift ' 3

Sam Hunt | 23

Kesha | ¢

Liam Payne Feat. Quavo | 14

POP/RHY THAIC/ADULT: The week's most popular

RADIO SONGS: The week's most popular songs, ra
receiving widespread aeplay

MILES phillip Phillips | 4 &
19/INTERSCOPE E
CAN | BE HIM James Arthur | ¢ €
COLUMBIA z
RAIN The Script | ¢ x
COLUMBIA 5

Data for week of 09.23.2017
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HOT COUNTRY SONGS™

2 WIS
AGOD WEEK

Artist
IMPRINT/PROMOTION LABEL

Sam Hunt

TITLE cermiFicaTion
PRODUCER (SONGY/RITER)

K8 BODY LIKE A BACK ROAD A

WE K

1.JOYCE (H.LINDSEY,C.MCGILL L. MCKENNA)Y CAPITOL NASHVILLE

L 4 z ZCROWELL (S.HUNT,Z.CROWELL,.OSBORNE,S.MCANALLY) MCA NASHVILLE 1 32

3 ° WHAT IFS A Kane Brown Featuring Lauren Alaina | 5 44
D.HUFF (K.BROWN,M.MCGINN,.M.SCHMIDT) ZONE 4/RCA NASHVILLE

SMALL TOWN BOY @ Dustin Lynch 2 29
ZCROWELL (RAKINS,B.HAYSLIPK.FISHMAN) BROKEN BOW

5 o o WHEN IT RAINS IT POURS Luke Combs  , 5
SMOFFATT (L.COMBS,R.FULCHER, | WALKER) RIVER HOUSE/COLUMBIA NASHVILLE

o HEARTACHE ON THE DANCE FLOOR JonPardi [ o g
B.BUTLER, |.PARDI (.PARDI,B.BUTLER,B.LONG) CAPITOL NASHVILLE

5 o PRl NO SUCH THING AS A BROKEN HEART old Dominion | , 5
SMCANALLY (M.RAMSEYT. ROSEN,BTURSI, .FRASURE} RCA NASHVILLE

o UNFORGETTABLE Thomas Rhett | ,
DLHUFF, |. FRASURE THOMAS RHETT (THOMAS RHETT, ). FRASURE,A.GORLEY,S MCANALLY) VALORY

"y o ¥'\c] ALL THE PRETTY GIRLS Kenny Chesney o 1,
4 BLANNON K CHESNEY (NGALYONT.LJAMES,LOSBORNE)  BLUE CHAIR/TOLUMBIA NASHVILLE

4+ [ ORINKIN' PROBLEM @ Midland | ,
SMCANALLYD HUFF,LDSBORNE (LCARSDN,CDUDDYM . WYSTRACH SMCANALLY,LOSBORNE) BIG MACHINE

@ THEY DON'T KNOW Jason Aldean | o 45
MEKNOX (J.BOYER, |.MIRENDA,K.ALLISON} MACON BROKEN BOW

15 1 EVERY LITTLE THING Carly Pearce 1 51
1 BUSBEE (C.PEARCE,BUSBEEE.SHACKELTON) BIG MACHINE

11 12 BFPE CRAVING YOU® Thomas Rhett Featuring Maren Morris | 5 54
LBUNETTA,D.HUFF,JOE LONDONTHOMAS RHETT {0.M.BARNES, |. BUNETTA) VALORY

¥ i) MORE GIRLS LIKE YOU Kip Maore | 13 59
A | 4 K.MOORE.D.GARCIA (¥ MOORE,S.L.OLSEN, . MILLER,D.A.GARCIA) MCA NASHVILLE

16 IT AIN'T MY FAULT Brothers Osborne | |, 35
1.JOYCE {J. OSBORNE T... OSBORNE,LT.MILLER) EMI NASHVILLE
o LIGHTIT UP Luke Bryan

£ |\ 11_ 15 J.STEVENS, . STEVENS (LBRYAN,BTURSI) CAPITOL NASHVILLE 1 3

GREATEST LOVE STORY LANCO | 1o 55
1.JOYCE (B.LANCASTER) ARISTA NASHVILLE

0 Q 1COULD USE A LOVE SONG Maren Morris | 1, g
BUSBEE,M.MORRIS (M.MORRIS, |.ROBBINS, LVELTZ) COLUMBIA NASHVILLE

@, FIX A DRINK Chris Janson | 5 15
B.ANDERSON,C.DUBQIS (C.JANSON,C.DUBQIS, A GORLEY) WARNER BROS./WAR

°, ROUND HERE BUZZ EricChurch | 15 5,
1.JOYCE {€.CHURCH,..HYDE L.DICK) EMI NASHVILLE

2 @ LOSING SLEEP ChrisYoung | 55 47
C.CROWDER,C.YOUNG (C.YOUNG, .HOGE,C. DESTEFANO) RCA NASHVILLE

2 e SMOOTH Florida GeorgiaLine | 5, 4
J.MOI (T.HUBBARD,B.KELLEY,N.GALYON, J.M.SCHMIDT) BMLG

@ ASK ME HOW | KNOW Garth Brooks | 5 16
M.AMILLER (M.ROSSELL) PEARL

e RING ON EVERY FINGER LOCASH | 5, ¢
LRIMES (THOMAS RHETT,|.KEAR, |.FRASURE) REVIVER

e YOU BROKE UP WITH ME walker Hayes 4 15
SMCANALLY (W.HAYES K SACKLEYT.ARCHER) MONUMENT/ARISTA NASHVILLE

HOT SHOT LIFE CHANGES Thomas Rhett .
DEBUT 0.HUFF,|.FRASURE THOMAS RHETT (THOMAS RHETT,R.AKINS, . FRASURE,A.GORLEY) VALORY

30 e @ YOURS @ Russell Dickerson | 5 |5
CBROWN (PWELLING,C.BROWN,R.DICKERSON} TRIPLE TIGERS

3n ‘ LIKE | LOVED YOU Brett Young 2 7
: D.HUFF (B.YOUNG, .LEE) BMLG

20 58 LAST TIME FOR EVERVTHING Brad Paisley | 5, 5,
LWOUTEN,B.PAISLEY (B.PAISLEY,S. AHNQUIST,B.ANDERSON,C DUBDIS M.RYAN) ARISTA NASHVILLE

o @ [)Yc] ALLON ME DevinDawson 55 44
& LIOYCE (D.DAWSON, ). DURRETT,A.SMITH) ATLANTIC/WEA

" AGIRL LIKE YOU Easton Corbin | 30 53
. A.GORLEY,W.KIRBY {(A.GORLEY,|.F RASURE,R.2KINS) MERCURY

Q- OUTTA STYLE AaronWatson | 3 15
M.ALTMAN,A.WATSON {A.WATSON) BIG LABEL
LEGENDS Kelsea Ballerini

¥ 34 F.GWHITEHEAD, | MASSEY (K.BALLERINI,F.G.WHITEHEAD,H.LINDSEY) BLACK RIVER 32 14

@1 BROKEN HALOS Chris Stapleton | 3 5
D.COBB,C.STAPLETON (C.STAPLETON,M.HENDERSON) MERCURY

T ‘ CALIFORNIA Big&Rich [ 3, o
B.KENNY,.D.RICH (1.D.RICH,R.CLAWSOMNV.MCGE HEE) BIR/THIRTY TIGERS/NEW REVOLUTION

‘ 'e" S WRITTEN IN THE SAND old Dominion | 5
- | SMCANALLY {M.RAMSEYT. ROSEN,BTURSI,S.MCANALLY) RCA NASHVILLE

é SINGLES YOU UP Jordan Davis | 5, g
P.DIGIOVANNI {1.DAVIS,S.D.JONES, |.EBACH) MCA NASHVILLE

alf 37 FIVE MORE MINUTES Scotty McCreery | 5 (¢
F.ROGERS (S.MCCREERY,R.ROGERS,M.CRISWELL}) TRIPLE TIGERS

> JUST A PHASE Adam Craig 18 8
D.GEORGE (A.CRAIG,L.RIMES, |.BEAVERS) STONEY CREEK
GOOD COMPANY Jake Owen

a0 i 39 LBRANCEWELL,.OWEN (M.ALDERMANT.CECIL,|.MULUNS) RCA NASHVILLE 39 14

. @ I'LL NAME THE DOGS Blake Shelton | 40
S HENDRICKS (M.DRAGSTREM,B.HAYSLIP,_ THOMPSON) WARNER BROS./WMN
GRAVE Thomas Rhett

o 40 4 D.HUFF, .FRASURE THOMAS RHETT (C. DESTEFANO,H.UNDSEY,|.MILLER) VALORY 23 3

Q’ PP SHE'S WITH ME High valley | 5 5
t S.MOSLEY,M.O'CONNOR (B.REMPEL,S.MOSLEY,B.STENNIS) ATLANTIC/WEA

NEW HAPPENS LIKE THAT Granger Smith | ,2
G.SMITH,F.ROGERS,D.WELLS (G.SMITH,J.M.SCHMIDT, A ALBERTTHUBBARD, | WILSON) WHEELHOUSE
SIXTEEN Thomas Rhett

45 46 Q D.HUFF,.FRASURE THOMAS RHETT (THOMAS RHETT,5.M.DOUGLAS, /0€ LONDON) VALORY 24 4

G THE LONG WAY Brett Eldredge | ;4 4
R. COPPERMAN,B.ELDREDGE (B.ELDREDGE,M.ROGERS) ATLANTIC/WMN

@ ONES THAT LIKE ME Brantley Gilbert 46 >
D.HUFF (B.GILBERT,B.CHAFFIN,B.PINSON) VALORY
) BOY Lee Brice

@ 47 L.BRICE, I.STONE,K.JACO8S,D.F RIZSELL {|.M.NITE,N.GALYON) CURB 19 12

56 P LOVE ME OR LEAVE ME ALONE Dustintynch | 5, 4
: R COPPERMAN (O.CHRISTENSEN,C.GELBUDA) BROKEN BOW

= Fry ROOTS Zac Brown Band 19 d
D.COBB (Z.BROWN,N.MOON,B.SIMONETTI,C.BOWLES) SOUTHERN GROUND/ELEKTRA/WAR

46 48 WHEN SOMEONE STOPS LOVING YOU Little Big Town | ,, =

94 Go to BILLBOARD.COM/BIZ for complete chart data

TOP COUNTRY ALBUMS™

THIS [ ARTIST cermiFicATION
WEEK

IMPRINT/DISTRIBUTING LABEL

LUKE COMBS This One’s For You

Title |wes.on
HART

#1 |
leS E RIVER HOUSE/COLUMBIA NASHYILLE/SMN 14
OLD DOMINION Happy Endings 2
RCA NASHWRLE SWIN
CHRIS STAPLETON A Traveller | 123
MERCURY/UMGN
KANE BROWN Kane Brown | 40
ZONE 4 RCA NASHVILLE/SMN
SAM HUNT A Montevallo | 34
MCA NASHVILLE/UMGN
FLORIDA GEORGIA LINE A Dig Your Roots | 54
BMLG
BRETT YOUNG @ Brett Young | 139
BMLG
JON PARDI @ California Sunrise | ¢4
CAPITOL NASHVILLE/UMGN
CHRIS STAPLETON @  From A Room: Volume 1 | 15
MERCURY/UMGN
KEITH URBAN A Ripcord | 70
HIT RED, CAPITOL NASHVILLE/UMGN
THOMAS RHETT A Tangled Up | 102
VALORY RTO200ABMLG
BRETT ELDREDGE Brett Eldredge | s
ATLANTIC S60863/WMN
ZAC BROWN BAND  Greatest HitsSo Far... | 111
ROAR/SOUTHERN GROUND/ATLANTIC/AG
TAYLOR SWIFT A Red | g
BIG MACHKINE 310400A°/BMLG

ERIC CHURCH @ Mr. Misunderstood o7

EMI NASHVILLEAUMGN
BROTHERS OSBORNE pawn Shop | 77
EMI NASHVILLE/UMGN
JASON ALDEAN They Don’t Know | 52
MACON/BROKEN BOW/BBMC
LUKE BRYAN A Kill The Lights | 109
CAPITOL WASHVILLE/UMGN
BLAKE SHELTON  Reloaded: 20 #1 Hits | og
WARNER BROS./WMN
COLE SWINDELL @ You Should Be Here | 70
WARNER BROS./WMN
FLORIDA GEORGIALINE A Heré's ToThe Good Times | 13¢
REPUBLIC NASHVILLE/BMLG
MAREN MORRIS @ Hero | ¢¢
COLUMBIA NASHVILLE/SMN
TAYLOR SWIFT A Fearless | 126
BIG MACHINE/BMLG
LUKE BRYAN A Crash My Party | 143
CAPITOL NASHVILLE/UMGN
LADY ANTEBELLUM Heart Break | 13

CAPITOL NASHVILLE AUMGN

COUNTRY AIRPLAY™

TITLE

IMPRINT/PROMOTION LABEL

Dustin Lynch

Artist |wks.on
CHART

#1
£2Y SMALL TOWN BOY 27
NO SUCH THING AS A BROKEN HEART  0ld Dominion | 27
RCA NASHVILLE
ALL THE PRETTY GIRLS Kenny Chesney | 15
2 BLUE CHAIR/COLUMBIA NASHVILLE -
HEARTACHE ON THE DANCE FLOOR  Jon Pardi | 2o
CAPITOL NASHVILLE
THEY DON'T KNOW Jason Aldean | 2o
MACON/BROKEN BOW
WHAT IFS  Kane Brown Feat. Lauren Alaina | 3o
ZONE 4/RCA NASHVILLE
DO | MAKE YOUWANNA  Billy Currington | 42
._ITR(URV — U
MORE GIRLS LIKE YOU Kip Moare | 39
MCA NASHVILLE
EVERY LITTLE THING Carly Pearce | 2¢
J BG MAENTE- —_— . i
WHEN IT RAINS IT POURS Luke Combsj 13
RVER HOUSE/COLUMBIA NASHVILLE
UNFORGETTABLE Thomas Rhett | 7
Rt A S— —
FIX A DRINK Chris Janson | 17
¥sARNER BROS./WAR
IT AIN'T MY FAULT  Brothers Osborne | 35
EMI NASHVILLE
éﬂf ME HOW | KNOW Garth Braoks | 25
1COULD USE A LOVE SONG  Maren Morris | 2¢
COLUMBIA NASHVILLE
LIGHT ITUP Luke Bryan | 3
CAPITOL NASH VILLE
ROUND HERE BU22 Eric Church | 22
EMI NASHVILLE
GREATEST LOVE STORY LANCO | 23
ARISTA NASHVILLE
glllvgzON EVERY FINGER LOCASH | 43
LAST TIME FOR EVERYTHING Brad Paisley | »;
ARISTA NASHVILLE
SMOOTH Florida Georgia Line | ¢
BMLG
LOSING SLEEP Chris Young | 18
RCA NASHVILLE
@ I'LLNAME THEDOGS  Blake Shelton
WARNER BROS./WMN
AGIRL LIKE YOU Easton Corbin | 33
MERCURY
YOURS Russell Dickerson | 20

TRIPLE TIGERS

Pearce
Pierces
Top 10

Carly Pearce (above) eains
het first Country Airplay
top 10 as her debut hit,
“Every Little Thing,” climbs
12-9 (24 million in audience,
up 10 peicent, accoiding to
Nielsen Music).

Notably, Peaice is the
fourth solo female {in a
lead 1ole) to hit the top 10
during the first 38 chart
weeks of 2017 She joins
Lauren Alaina — the
only solo woman with a
No. 1 this year, “Road Less
Tiaveled” (Apiil 22) —
Carrie Underwood ("Dirty
Laundry,” No. 2, Jan. 21) and
Kelsea Ballerini (*Yeah
Boy,” No. 3, May 13) as
women account for just
8 percent of all top 10s in
2017 That's a slight diop
from the first 38 weeks
of 2016, when seven such
sangs {or 13 peicent of all
top 10s) reached the region.
Locking back farther, six
songs did so both five
(13 percent) and 10 years
ago (12 percent).

“Male, female, gioup;
it just doesn't matter. It's
about how good the song
is,” says KKBQ Houston
progiam ditector Johnny
Chiang, who adds that
former country corneistone
Taylor Swift's segue ta pop
has contributed to lower
top 10 totals for women
at the format. “If any
progiammers aie actually
favoring male acts over
females, it's just dumb.”

And one for the guys:
Luke Combs lands his
second Country Aiiplay
top 10 as “When It Rains
It Pours” jumps 15-10
{23 million, up 20 peicent).
Combs’ bieakthiough hit,
“Huriicane,” led for two
weeks beginning May 27.

—Jim Asker

Data for week of 09,23,2017

SALES, AIRPLAY & STREANING

DA!A CO#PILED BY
niclsen
MUSIC

HOT COUNTRY SOMGS: The week's most popular current country songs, ranked by radio airpiay audience Impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming achwaty data by online music sources tracked by Nelsen Muslc.
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monitored 24 hours a day, 7 days a week. Stations are electronlaally monitored 24 hours a day, 7 days a week. See Chaats Legend on billboard.com/biz for complete rules and explanations. © 2017, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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THE RESISTANCE Skillet H
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EVENTS & HAPPENINGS

FORD On Aug. 29, Billboard and Ford continued the Ford Front
Row Series with the second event in Miami. Miami-based
R‘w guests. The concert series will continue with upcoming

BRINGING YOU CLOSER TO THE MUSIC events in Atlanta and New York City.

alternative fans were treated to a homecoming show at
the Fillmore Miami Beach with performances by beloved

emo legends Dashboard Confessional and rock group

The Mowgli’s.

Both bands delivered brute guitars and gut-wrenching

lyrics to the audience of more than 1,000 lucky RSVP-only

1. Acrowdofmore than 1,000 lucky RSVP attendees rocked out during the show.

2. Dashboard Confessional hung out backstage before filming their Facebook

Live interview.
3. The Mowgli’s kicked off the night with an electric set of their biggest hits.

4. 2017 Ford Fusion on display outside of the Fillmore Miami Beach.

5. Onelucky fan got the chance to ride along with The Mowgli's before the show.
Watch the video at Billboard.com/FordFrontRow.

6. Dashboard Confessional frontman Chris Carrabba.

7. Concert attendees captured the night compliments of Ford’s GIF booth.
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#1 BODAK YELLOW (MONEY MOVES) @ GardiB | g £ LIL Uz VERT Luv Is Rage 2 S
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TRANSPORTIN' Kodak Black | o 5 FRENCH MONTANA Jungle Rules | g R&B/Hip-Hop Stieaming %
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= - = “ S test-hits set, Curtain cFEd
VERSACE ON THE FLOOR @ Bruno Mars e grea ' HEE
m — SHAMPOO PRESS & CURL (BRUNO MWARSP.M.LAWRENCE I|,C.B.BROWN,J.E.FAUNTLEROY 10 ATLANTIC 15 14 éﬂ;};ﬂg':ol;ﬂrﬁmm Lll UZI vert 24 (:a” The H”s' COHQCIS a %éi ;
_— - _— - ilestone 100th week on 2822
— WHATEVER YOUNEED  _ Meek Will Feat. Chris Brown & Ty Dolla $ign : m ; £Ei:
omm R .ZO, lf !lml’lnl!‘wncksr.www,/mwsmn Kendrick Lamar § 2 ]['_Ep RghB/Hlp HopkALbums. éggg
HOT SHOT THESE HEAUX ‘Bhad Bhabie ? ‘ e collection peakec at NEEE
a DEBUT NOT UISTED (NOT LISTED) BHAD BHABIE 3 1 LMMT:!E,?E',‘IEMW OlKhaled | 1 No. 2 upon its Decembet £Eqz
: — R — - - s SiR2
4444222 Liluzi vert | 5o, IGET THEBAG  Gucci Mane Feat. Migos | 3 2005 debut. As the 1apper’s £ 232
MAALY RAW,IKE BEATZ (S.WO0DS, LHENRY,L.SMITH) GENERATION NOW/ATLANTIC GUWOP/ATLANTIC third LP, The Eminem £8g53
QUESTIONS Chris Brown LOYALTY. Kendrick Lamar Feat. Rihanna | >4 Show, spent 130 weeks EEz¥
PIPKEWBOHAMILTON (M SROM FAENTLEYP KEME S MUK 0OTSON M MODFELK AMDEROKBUTURKER R, ) Fea | 36 3 _TOP DAWG/AFTERMATH/INTERSCOPE - i on the list, he becomes ifﬁ;g
RELATIONSHIP Young Thug Featuring Future | .. o JOCELYN FLORES XXXTENTACION | > one of only seven artists £z ;%E
BILLBOARD HITM AKERS,BLS$0 (LLWILLIANS,E-BURGESS,D.DE LA ROSAT.SHARRIEFF) IDOATLANTIC | BAD VIBES FOREVER/EMPIRE RECORDINGS ) with two albums that have 2520
DARK QUEEN tiluzivert | o THE RACE TayK | 4 each claimed tiiple-digit 5325
MAALY RAW,R.KUDO (S.W00DS, LHENRY) GENERATION NOW/ATLANTIC A - 3 runs. Eminem joins 2Pac ga
" : TRANSPORTIN' Kodak Black °
METRO BOOMIN,P.BOURNE (S.WOODS,L.T.WAYNE, | JENKS) [{N[RATIOQEINIOLV!‘ZAITL!E{IE 39 2 DOLLAZH DEALT/LANTIC - - la_‘r:i-:lz:; .(rbr:;::‘sl;lr;lh_ 1h|ee ?5 ]
THE WAY LIFE GOES Lil Uzi vert . SaE®
NEON GUTS Lil Uzi Vert Featuring Pharrell Williams | ;o GENERATION NOW/ATLANTIC 3 such albums) along with iBct
P.LWILLIAMS {S.WOQDS,PL.WILLIAMS) GENERATION NOW/ATLANTIC c - - - 2 Kirk Franklin Whitney SegEE
ITSAVIBE  2Chanz Feat Ty Dolla 3ign, Trey Songz& Jhene Ak | 12 o 2=
REVENGE XXXTENTACION | 5 2 THE REAL UNIVERSITY/DEF JAM Houston, Michael £ ¥
XXXTENTACION (XXXTENTACION} BAD VIBES FOREVER/EMPIRE RECORDINGS CREW Go|d|_in|.< Fea[_ Bren[ Faiyaz & Shy(_‘,]izzy 3 Jackson and Sade (tWO %
SKY WALKER Miguel Featuring Travis Scott a2 1 _SQUAAASH CLUB/RCA B ey each). —Trevor Anderson 53
HAPPY PEREZMIGUEL (M.) PIMENTELN.PEREZ R LHAHAYEDTRAVIS SCOTT}  BYSTORM/BLACK ICE/RCA Rﬂll |N PEA(E K[Ijak thk FEat. XXXTENTAC'ON 3 E %
NO FEAR OeJ Loaf DOLLAZ N OEALZ/ATLANTIC ) ES
C.ANDERSSON (O.MTRIMBLE,C.R.ANDERSSON,M.HAMPTON} EGM/{DLUMEIA 43 3 DROWN'NG A BOOgIe wn da HOGd e Feat. KOdak B|ad'( 21 E -:
R pAqlul.v CAKE KOdak BIaCk n i HIGHBRIDGE THE LABEL/ATLANTIC ;E ‘E’
NESS,BEN BILLIONS (D.OCTAVE,C.CLAYBURN,N.SEELY,B.DIEHL) DOULAZ N DEALZ/ATLANTIC SAUCEITUP Lil Uzi Vert > & é
. GENERATION NOW/ATLANTIC g HY
RE-ENTRY prIvacY @ ChrisBrown | 55 g - - - g3
.. DOMAN (C.M.BROWN,D.L.DOMAN, | STEWART) RCA BUTTERFLY EFFECT Travis Scott | 19 Sk
GRAND HUSTLE/EPIC ad
NO COMPLAINTS Metro Boomin Featuring Offset & Orake - ] I
METRO BOOMIN (LTWAYNE.K CEPHUS,A GRAKAM) & soomnanimepuslc | 31 10 MAGNOLIA Playboi Carti | 1g gt
— B - - - AWG[/lN'T[R@\M ]
TWO Lil Uzi Vert ’ 1 e
UL UZI VERT,D.CANNON,L.LEDUFF leSU ANNON,L.| lEDUm GENERATION NOW ATLANTIC 39 2 GI'ORlous MaCklemore Feat Skylar GreV 5
- BENDO/ADA/WARNER BROS. g
GUCCI GANG Lil Pum ) H
BIG HEAD,GNEALZ (B.MURRAY,G.NEALY,G.GARCIA)} LYFETIME/WARNER BROSD 48 1 BE!!ERVYBBKOSDFQJEEJ%L’L[!REFZ‘!E&IDRI‘N‘G"S[S XMNTAUGN 2 E
PILLS AND AUTONOBILES Chris Brown Feat Yo Gofil ABooge Wit daboofie & KadakBlack | o WHATEVERYOUNEED  Meekbll Feat CrisBrwm& Ty Do g1 | ¢ is
0G PARKER, SWASH DAVIDTHE MARTIANZ (C 4 BROWN,.. PARKER.I HUTCHINS, SDIMNEZ MMIMG LDUBOSE DOCTAVE]  RCA MAYBACH/ATLANTIC/RRP az
¥
RE-ENTRY @ E!MPW NOBETTER  Major Lazer Feat. Trawss:ortncamllacahello&Ouavo 36 10 THESE HEAUX Bhad Bhabie [ 1 Eg
) KING HENRY (TW.PENTZH.ALLEN BTHAZZAROT.Q.K WARSHALLK.C.CABELLOTRAVIS SCOTT) MAD BHAD BHABIE ) A 3%

98 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 09.23.2017
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MUSIC FESTIVAL

AUG. 19-20
NORTHWELL HEALTH AT JONES BEACH THEATER,
WANTAGH, NEW YORK

1

HORNBLOWER ESPRI{

NEW YORK, N.Y

1. Fansrocked out as they
enjoyed the Hot 100 festival
performances

2. Guests made their way to
the braid bar for a relaxing,
midtestival glam session
courtesy of Herbal Essences

3. Guests mingled and enjoyed a
VIP experience onboard the
Hornblower yacht

4. FoodKick, an on-demand

grocery and alcohol delivery
service, took over the VIP
festival yacht with a curated
menu of select snacks and
drinks, charging stations,
sunglasses and discount codes
for both performers and guests.

Festivalgoers had a great time
playing the Hearing Things
game at Hasbro Gaming'’s
sponsored lounge

Billboard celebrated the third annual
Hot 100 Music Festival with 30,000-plus music fans
during two action-packed days of performances,
activations and fun! The weekend festival
featured headliners Demi Lovato, Big Sean, Zedd,
Camila Cabello, Marshmello, DJ Khaled,
Major Lazer and Gucci Mane.

Thank you to all the ofticial partners including Herbal
Essences, Hasbro, FoodKick, Hornblower Cruises,
Proximo Spirits and Montauk Brewing Company.
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PEAK
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Title || wks.on

WOTIFFPUT UT) (A HERWANDEZ DELGADO,R. W MARTINEZ A EXAARCE BIESAR AGONZALEZ ARROYQY

100 Go to BILLBOARD.COM/BIZ for complete chart data

PRODUCER (SONGY/RITER) IMPRINT/PROMOTION LABEL | POS CHART IMPRINT/DISTRIBUTING LABEL
L8 DESPACITO Luis Fonsi & Daddy Yankee Featuring Justin Bieber | 5, b 13 NA Odisea
UNIVERSAL MUSIC LATINO/RAVMMD BRAUN/S[NDKXBOVIUEF mwwu VP ENTERTAINMENT/SONY MUSICLATIN :
MI GENTE J Balvin & Willy William ROMEQ SANTOS Golden | 7
-l LIAM, A ADAM M NZAS| MDUPONDO) Y TORPIOAMLE 2 10 SONY MUSIC LATIN "
. ] SHAKIRA El Dorado
FELICES LOS 4 ~ Maluma [ 5 54 4 SNV MUSICAATIN 1s
A DL R DD (L E2CA NDCLOED LAY W SO84) O S LU )
ESCAPATE CONMIGO Wisin Featuring Ozuna 3 24 & ﬂﬂ%ﬁ!db!ﬁuv MUSIC LATIN Fenix | =
NQNJLH?WHNAHTFM‘EN[D URT.C LI MARES, M ARAM HZ[WSOUHD.M OZUNA ROSADO) WH/SONY MUSIC LATIN m | t ‘ ,
———r —— — T —— CHRISTIAN NODAL Me Deje Llevar |
KRIPPY KUSH Farruko Bad Bunny& Rv55|an & 5 IG/FONOVISA/UMLE ! 2 KUSh
RYSSIAN (CE.REYES-ROSADOLB.A. MARTINE 2 OCASIOLF MARTINE 21K RICHARDT.L.JOHNSTON) CARBON FIBER/SONY MUSIC LATIN 2 J BALV'N A Energia 1
: 63
EL AMANTE NickyJam |, ., CAPITOL ATIN UL | Ma kes
SAGA WHITEBLACK (N.RIVERA CAMINEROD.].O.MEDINA YELEZ SAGA WHITEBLACK) LA INDUSTRIA/SONY MUSIC LATIN r - N . . 1
P NCO Primera Cita | 54 °
CHANTAJE Shakira Featuring Maluma SONVMLISECATIN To Flve
SHAXIRA MALUKAA KEVIN ADGCHAN “ELGENIO" [SHAKIRALL.LONDONO ARIAS K MLIIVENEZ LONDONOL) SONY MUSICLATIN 1 45 AV[NTI.IRA Toda“a ME Amas '.0 ME]OI’ de A‘femura 62
10
BA".AME NaChO THE ORCHARD/SONY MUSIC LATIN
ATORRES, M RENGIFOUM. A MENDOZA BARRCN (M.| MENOGZA DONATT! ..} UNIVERSAL WUSIC LATING/UMLE 8 20 8 ROMEO STANTOSA Furmula: Vﬂl. 2 128 us
SONY MUSIC LATIN
SUBEME LARADIO Enrique Iglesias Feat. Descemer Bueno, Zion & Lennox Or Sean Pakl - S e —
O D A IAAITNEL WBKLEM 4 FSRSC FORTE IBSCONTY TORES . KNS VB WLELL £OFTE B oo | 2 28 MALUMA A\ Pretty Boy Dirty Boy | o Farruko (above), Bad
- - 2 SONY MUSIC LATIN | Bunny and Rvssian's
AHORA DICE Chris Jeday Presenta J Balvin, Ozuna & Arcangel | 24 t X Y
IS AN DUAYIASHMCSCTIW KSR L N MO STAISTORCL  DMETA MSELT 12 glnsmsmvmmpnpuunrsnmuuno VegoANRRY | 11 Kiippy Kush” leaps 9-5
— - Hot Latin Songs in
IMITADORA Romeo Santas . on
ROMEQ SANTOS VINYLZ,A RTTER.F RANK DUKES (3 SANTOS,PLIACKSON)  SONY MUSIC LATIN | = u 16 E}J%%Eﬂausplms Andamos En El Ruedo | 46 its fifth week. The song
TU FOTO Ozuna p 0 O 1 hikes 45 percemA in airplay
1APONTE, LP.SOTO (1.C.OZUNA ROSADOV.SAAVEDRA) VP ENTERTAINMENT/SONY MUSIC LATIN 47 &lﬁ}fgﬁw&“ﬂ&g}sﬂﬁﬂﬂmﬂ s m 96 {to 200,000 audience
MAYORES Becky G Featuring Bad Bunny _ . impiessions in the week
LRMSEUASALASTLLD VASQUEL S PRMEO NUSSETLP AJGUNIALFDRSELA A MAPTOE ] OLASIALIATERES) n%wmwmum- 12 8 13 IESEEHENMMNSEMSD[ SIRGIOUZARRAGA  QueBenddn | g3 ending Sept. 10, accoiding
ME REHUSO Danny Ocean | 5 54 £ JBALVIN La Familia | g7 o Nielsen Music),
DANNY OCEAN (C.ESCALONA,DANNY QCEAN) RED WINE/ATLANTIC/WARNER LATINA CAPITOL LATIN/UMLE 15 peicent in stieams
-+ L "™ .
ME ENAMORE shakira | ,  , 1a ENRIQUE IGLESIAS /A Sex And Love | 1 (rising to 6 million in the
SHAKIRAR LOLOMBIAND,KEVIN ADG,CHAN “EL GENIO™ (SHAKIRA,A.RAYD GIBO) SONY MUSIC LATIN REPUBLIC/UMLE | frame ending Sept. 7)
BONITA Jowell & Randy & J. Balvin 7 msvmtsnunmmoumnumm Reerdendibstb | 79 and 8 peicent in digital
n HIGH A 0S0RID BALYIN.) wmmwwzmm ACEVERDOLLAMBROSIO £ AG e | 19 13 OEL/SONY MUSIC LATI
LA - 3 3 i sang sales (up to 2,000
"PROBABLEMENTE  Christian Nodal Featuring David Bisbal - 22 i%%&'}‘;‘mﬁm Amor Prohibido | 169 downloads sold).
JGONZALEZ (CNODAL o sofronovisa/umie | - “Kush” is the fifth top five
LA ROMPE CORAZONES Oaddy Yankee X 0zuna | ,, . 18 GERARDOORTZ  (orere ik, Vo | o oftem Tbay Gl | 1y hit an Hot Latin Songs far
CHRIS JEGAY.GABBY MUSIC (R L AYALA RODRIGUEZ) M.BENITEZ HIRALDO.CE ORTIZ RIVERA,] CLOZUNA ROSADO) BL CARTELAUMLE - - Fallukﬂ, and the fils[ f(]l
CORRIDO DE JUANITO calibre 50 2 SANDASINALOENSE MSOE SERGOLIARRAGA. En'ho:GlxtBRR | 86 Bag Bunny and Russian.
NOT LISTED (NOT LISTED) ANDALUZ/DISA/UMLE 19 3 = + ElSeWhele Nattl
20 Z2I0ON & LENNOX Motivan2 | 43 ,
REGGAETON LENTO (BAILEMOS) CNCO | 40 WARNER LATINA Natasha and Qzuna’s
BORLLAONEILL,.|. RIVERA CLASS (L AO'NEILL) ANOINO E.PEREZ SOTO.).| RIVERA CLASS) SONY MUSIC LATIN g o . . o
ROMEO SANTOS /A Formula: Vol.1 | 12, Ctiminal” vaults 39-23
HEY DJ CNCO&Yandel | 1, 5, 2 SONY MUSIC LTI _ 1 on Hot Latin Songs in its
EBARRERATAI NVI'E MRANDA,E. BARRERAL VEGUILLA MALSVE MMASIS,. MAKL-\NULARKA)DUE - WVM%SKE{ | C ]UAN MBEIEL MisNumem lm 40 An]versario m second week, eaming the
QUE VA Alex Sensation + Ozuna | 5 & e chait’s Greatest Gainer
CHRES JEDAY (QLEHERNANDEZ VILLERASLE.ORTLE RIVERALA SAUMARLC(L2UNA ROSADILL £.ORTLE FVE RALE RIVERA WRUEZ) NTULINEVUME BANDA“"ALOEME"SDE“RG”LIZARMM uuqnmm nau 21 hOnOI fOI streaming (rising
CRIMINAL Natti Natasha x Ozuna 5 5 74 percent to 2.5 million
RPINA HATE (RPIHAN GUTIERRE 2L OZUNA ROSADO,E.ERO'SA CBNTRON L M XIEYES (DRTES) PHA/SONY MUSIC LTIH a e m AUREDO ouv‘s La Rueda de La Fonuna 3 sneams)
. . . SAHUARO/SONY MUSIC LATIN d
SI TU LA VES Nicky Jam Featuring Wisin | o 4 £ Ozuna also notches 11
SAGA WHITEQUALK (OLRIVERA CAMINER QU LLMEDIIA VE LA BUL ESTEROS.LL MIRERA LUNASAES WHITEBLACK UAINOLST RS OINY MUSIC LATIN concufient Iit|95 on [he Ia”y
&VHJNOTHRK&MS\E(AI;T&?:?D&VAWMDV\EJDBLML?TWEID[AS\:] Kar?ﬂ'\?&i\ UBUaSJldth;]UIlZ 20 11 fo' the Secﬂn.d ConSe(?Ll[iVe
. - TROPICAL AIRPLAY™ week, becoming the first
NO LE HAGO FALTA Banda Los Recoditos .. o artist to notch as man
ALIZARRAGA (A.GARCIA,D.E.PEREZ M.IUNIOR) EL RECODO/F ONOVISA/UMLE = : ) y
ELFARSANTE E N = | 5t | o eovorion o SRR titles on the chait for
Zuna RINT/PR : T :
M EXIOLLERCHRIS JEDAY (LUEGRON YELEZ LPSTTO PASCLIAL.CEORTLZ RIVERR_) VP ENTERTAINMENT/0IMELD YL/SONY MUSIC LATIN 25 6 ”l BA".AME N h mUltIDle.WeekS. joan )
- - GG LS ko acho 3 Sebastianchaited 11 titles
ROBARTE UN BESO __Carlos Vives & Sebastian Yatra | . Z -1} for ane week on Aug. 1
}_OﬂR_ﬁlE[[«GI‘O((VI\«[SUR[NuIFOA ORRES,S YATRA) WK/SONY MUSIC !‘!J’:‘!L%?hol‘ﬁlﬁ Romeﬂ Santﬂs 12 2015 ([he “a(:king han;e
VENGO A ACLARAR El Fantasmay Banda Populares del Llando 2% 10 |- after his death)
LGAXIOUA (A GARCIA) AFINARTE NITUNIYD Jennifer Lo opez Feat. Gente de 20na | 10 Ff' IIIS rja b .
N NUYORICAN/MAGNUS/SONY MUSI acho
ESTA NOCHE SE ME OLVIDA Julion Alvarez y SuNorteno Banda | 35 5 EH scores s
LALVAREZ (€. MUNOZ,G.LAU) FONOVISA/UMLE DEJAVU Prince Royce & Shakira | 29 first No. 1as a lead artist on
BEBE 0zuna x Anuel AA SONY MUSIC LATIN 1 Tiopical Airplay {(and second
NOT LISTED (NOT LISTEO} VP ENTERTAINVENT/SONY MUSIC LaTIN | 28 1 QUEDATE CONMIGO Chyno Miranda Feat. ¥isin y Gente de Zona | 13 overall) as “Bailame” iises
BELLA Y SENSUAL Romeo Santos Feat. Nicky Jam & Daddy Yankee e i 27in its third week. The
ROMED SANTOS, SAGA WHITEBLACK TAINW,NELY EL ARMA SECRETA (A.SANTOS) sowv musicLann | 19 7 ﬂé’:‘g,s‘{)g%h‘!fam Gentede Zona | song increases 15 peicent
y 1 B to 9 million audience
PORQUE NO TE ENAMORAS Joss Favela
‘.INZUN?A FAVELA,R.ORRANTIA (LINZUNZA FAVELA) SONY MUSIC LATIN 3 4 i&ml'mdesse & Joy Feat. Gente de Zona 4 impiessions. He previously
EXPLICALE Yandel Featuring Bad Bunny | 3, 4 HEROE FAVORITO Romeo Santos | 10 hit N?’ J on Mozart La"
ENSEPERL PR LR YL RN AT ST UN EVES SR SRS HENTS 0 Jnl DNULUTH SONY MUSIC LATIN Para’s “Toy Enamoiao,” on
- | B 5 _ _— - ) )
QUE ESTA PASANDO Banda La Misma Tierra | ., DIEZ SEGUNOOS _ Zacarias Ferreira Feat. Yenddi | ; ~ Which he cofeatured with
NOT UISTED (NOT LISTED) LIzos SUNFLOWER ENTERTAINMENT | Sharlene, in March 2016.
SOBREDOSIS Romeo Santos Featuring 0zuna | 53 - AMORCITO ENFERMITO  Hector Acosta “El Torito” | 53 —Xander Zeliner
ROMEQ SANTOS,L.CHEVERE (A.SANTOS) SONY MUSIC LATIN DAM. ~ . - i
TU SABES QUE TE QUIERO Chucho Flash & Arcangel 7 1 AALEFoL!EEN LA CINTURA Mark B ': 2
NOT UISTED (NOT LISTED) FLASH OSUN 'l
NI TU NI YO Jennifer Lopez Featuring Gentede Zona | |- |4 %‘il"ﬁ.!ﬂ?“ Prince Royce Feat. Farruko 6
MARC ANTHONY.OSCARUITOMOTIFF (OVE. HE RMANDE 2 VILLEGAS A FARIAS MBOLIVAR..) HUYORICAN/ MAGHUS/SONY MUSIC LATIN
UNA LADY COMO TU Manuel Turizo | 5, - HASTA QUE ME DE LA GANA  Victor Ma”“e”e 14
CLOSSIO,S.MESA (M TURIZO, ) TURIZO,S. MESAL LOSSIOL MENA) LA INDUSTRIA/SONY MUSIC LATIN
e il ? . 1l _ T -
AYER Y HOY Banda El Recodo de Cruz Lizarraga 5354.‘5‘ M%EI%?AIIJIE UBOCA  Silvestre Dangond 16
NOT LISTED (NOT LISTED) EL RECODO/F ONOVISA/UMLE 40 1 - e
JUSTASIAM  SPiff TV Feat. Pnince Royce & ChrisBrown | 12
NO QUIERE ENAMORARSE  0Ozuna Featurlng Daddy Yankee B 14 SONY MUSIC LATIN |
SUPER | (J.C.OZUNA ROSADOMSAAVEDRAR.L.AYALA RODRIGUEZ) VP ENTERTAINMENT - o —
uny HOMBRE NUEVO Andy Andy | 1
TE ACUERDAS DE Ml Plan B 19 7 i 1
R.PINA,CHENCHO (O.J.vf«lLE VEGA,E.F VAZQUEZE.AVILA,E.E,ROSA CINTRON) PINA AsESlNA Zacarias Ferreira 1 6
ESA BOQUITA . JAarez | 5. g SUNFLOWER ENTERTAINMENT
ADLLSTED (T RISTED) DN, TOF OF THEWDVLD/AYOUNC 8033 IEI. PROBLEMA ERES 'I'U Alexandre P|res 19
QUIEREME Jacob Forever Featuring Farruko 1 15
(U ROUM Y (' CARMEMATESA LIRRA ESCALDMAALEMNIER MESAL E REVES-ROSADO.FMARTINED) (ARBON RBER/SONY MUSIC LATIN ovE MuJER Ravn-”x 3
" LATIN STYLISH |
3A.M. Jesse & Joy Featuring Gente de Zona 45 > - -t
TTORRES (4 HERANDEZ DELGADOJ £ DUARDO HUE RTA UECKE | HUERTA UECKE R. MMARTINEZ AVEVTTORRES)  WARNER LATINA LA GRAN FIESTA Olga Tanon | 1y
-1 MA MUSA/SONY MUSIC LATIN
TAL COMO ERES Luis Coronel 1
AQUINTANAHCORRAL (L LORONE L, IMONTANA,A SANTALLA) BIPRE PRODUCTIONS/SONY MUSIC LATN | 46 1 SOBREDOISIS Romeo Santos Feat. Ozuna |
S— SONY MUSIC LATIN
SE PREPARO 0zuna s RTINS i =
CHNG JEQRGATY WS N FICWLC ECHTNNEILA .0 AMCNFE CECHTT IIVEILALCECHT IV EBCOTTNG IDSA DOSANED W DI NREN/SONY WSE LN 47 2 ;‘OIQLV“MVUSSEI’(JSIEQII;\I mm Samos rear Nlckyja'm & UadWYankee B
P H
ERES Christian Nodal s : |
NOT LISTED (NOT LISTED) i Kc/ronovisaumee | 48 1 %{Iﬁ; Limi-T 21 Feat. Elvis Crespo : 16
EL DESAYUNO Banda La Misma Tierra e Marte |
NOT LISTED (NOT LISTED) uzos 49 1 xgﬁgﬁ'ﬂ[“ Domenic Marte | 8
SI NO VUELVES Gentede Zona | ;- 5, MR.ROMANTIC  MikeStanley & Don Omar | »
MAGHUS/SONY MUSIC LITIN uoRI
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LIVE PERFORMANCES

ANDY GRAMMER

“Honey, I'm Good,” “Fresh Eyes,”
“Keep Your Head Up”

T.J. Martell Foundatién @) MUSIC'S PROMISE

Leukemm, Cancer and AIDS Research FOR A CURE

LOS ANGELES
FAMILY DAY’S

RICHIE SANDORA+ORIANTH]

Ew@%&& LIl one
SPONSORS

PRESENTED BY CHLA
L{VE NATION e
Maverick
CELEBRATING OUR HONOREES R
s-C R d
M O N DAY, O CTO B E R 2, 2 01 7 Andrea & Greu::hoemc::o:
6:30PM | LUXE HOTEL ON SUNSET il
HONOREES GuitarTown
AMY HOWE K!D
COOQO, Ticketmaster KIDS HELPING KIDS FIGHT CANCER
GREG THOMPSON
President, Maverick
DR. ROBERT SEEGER
Senior Investigator, Cancer Research Program
Director, Cancer Research Program 1989-2017,

Children"s Hospital Los Angeles : p E R FO R M A N C ES BY

w-m‘-.-—-;:—

LOS ANGELES

SOFIA CARSON  IN REAL LIFZ

PRESENTED BY SATU RDAY

citi V' Dy
3 12:00-4:00PM

FOOD, BEVERAGES &
FAMILY DAY ACTIVITIES! 189 THE GROVE DRIVE - LOS ANGELES, CA 90036

To purchase tickets please visit
www.tjmartell.org/upcoming-events/spirit-of-excellence-dinner/ or contact
Greg Gura at ggura@tjmartell.org. For further information please call (818) 508-1243.
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TITLE cermiFicaTION Artist | peak | wks.on
PRODUCER (SONGYWRITER IMPRINT/PROMOTION LABEL | POS. | CHARI
L24 I'LL FIND YOU Lecrae Featuring Tori Kelly | 5

Awks xFRA.NKU) LUFRNKSDHU\UHHO&LS SLME_L_M[X)IE_M SlHS‘(KELLH REACH/COLLMBIA
WHA‘I’ A BEAUTIFUL NAME Hillsong Worship | 50
MG LHISLETT,AH DUSTON B.UGERT WOOOHBLF | ELDING BAIGE RTWOOD) HILLSONG/SFARRD#/CAPTOL CMG |
4
O COME TO THE ALTAR Elevation Worship | 3 49
SFURTICK,M.BROCK (C.BROWN,M.BROCK, S F URTICK . IOYE) ELEVATION CHURCH |
OLD CHURCH CHOIR Zach Williams a 20
CWEDGEWORTH (Z.WILLIAMS, E,HULSE,C WEDGEWORTH) ESSENTIAL/PLG
EVEN IF MercyMe & 31
D.GARCIA,B.GLOVER (B.MILLARD,D.A.GARCIA,B.GLOVER.TTIMMONS C.LEWIS) FAIR TRADE
HARD LOVE NEEOTOBREATHE I 6 28
LLEVINE,NEEDTOBREATHE (¥W.RINEHART,N.RINEHART) ATLANTIC/WORD-CURB
t
BROKEN THINGS Matthew West | 18
PKIPLEY {.HOUSER,A.J.PRUIS,M.WEST) ?’»\RROW/{APH‘OL MG J
HILLS AND VALLEYS TaurenWells | 5 34
'(.Bumk,s.wwmu,mufp\'r;w[us,r.wm,,.L.s!nm‘ B REUNION/PLG |
OH MY SOUL Casting Crowns |, 3
M.A.MILLER (M.HALL,B.HERMS,N.NORDEMAN) BEACH STREET/REUNION/PLG
WORD OF LIFE Jeremycamp | o 15
CWEDGEWORTH (J.CAMP,E.HULSE,C.WEDGEWORTH) STOLEN PRIDE/SPARROW/CAPITOL CMG ‘
THE COMEBACK Oanny Gokey | 1 5
B.HERMS (D.GOKEY, | SILVERBERG,C.JAMES) BMG |
BULLETPROOF CitizenWay | o 59
C.STEVENS,B.FOWLER (8.CALHOUN, .CALHOUN,C.STEVENS,B.FOWLER) FAIR TRADE
THE GOSPEL Ryan Stevenson | 1 2
BFOWLER (R.STEVENSON,B.FOWLER |.MCKEEHAN) GOTEE |
0 GOD FORGIVE US for KING & COUNTRY Featuring KB 14 20
TEDD T. {J.SMALLBONE,L.SMALLBONE,S. MOSLEY,K BURGESS) FERVENT/WORD-CURB |
il
WONDER Hillsong UNITED | 1 7
M.G.CHISLETT, .HOUSTON (J.HOUSTON,M.CROCKER) HILLSONG/SPARROW/CAPITOL CMG. |
DIFFERENT Micah Tyler | ¢ g
E_w[numomrj {MjVLriR;kn.lEE) FAJR ’RAE)E ‘1
WHOLE HEART Brandon Heath | 17 17
CWEDGEWORTH (8.HEATH,E.HULSE,C.WEDGEWORTH) MONOMODE/REUNION/PLG {
POINT TO YOU We Are Messengers | o 13
S&)SLEVY.M.LKLDNNEJE lﬂ.ﬁlUGnN,S.NDiLEY) N - - imwa Ji
O'LORD Lauren Qaigle | 10 10
PMABURY (P.MABURY,.WILUAMS) CENTRICITY
GREEN LIGHTS u 3
’PRO‘H'I:D GARC [A (N FEUERSY[IN PRD"I'I’DA»\R In) N REALMUSI[/(AP{TOL(MG
GOD HELP ME Plumb | |2 7
LREDMON (T.A.LEE,C.WELLS,L.SHEETS) PLUMB 1
LIONS skillet | » >
SHOSLEYM.O'CONNOR ULLUI}":‘J‘: COOPER S.MOSLEY.M.L.C.FIELDES) HEAR & LOUDYATLANTI/WORD-CURS )|
RESCUER {GOOD NEWS) Rend Collective | 21 2
BFOWLERG GILKESON (B HASTINGS BFOWLER REND COULECTIVE) REND FAMILY/SFARRDWYCAPT DL (MG "
YOUR LOVE DEFENDS ME Matt Maher | 5,
LINGRAM,P.MABURY {(M.MAHER,H.KERR) ESSENTIAL/PLG
THE CROSS HAS THE FINAL WORD  newshoys Featuring With Peter Furler | 5, 11
SMOSLEY,P.FURLER,M.Q'CONNOR (C.CARNES) FAIR TRADE ‘
TITLE cermiFicATION Artist | peax | wxs.on
PRODUCER (SONGYRITER) IMPRINT/PROMOTION LABEL | POS. CHART
*1 YOU DESERVE IT J.). Hairston & Youthful Praise | 5¢
J.J.HAIRSTON {0.BLOOM,CVAUGHN,P.D.REED, ... HAIRSTON) JAME STOWN/EONE
CHANGE ME Tamela Mann 25
MBUTLER (T.CLAY) TILLYMANN |
I'M BLESSED Charlie wilson | | ¢
ESHANTOUSUKETRICKSDALXLWILSON (COILSONE SHANTOUSUCHETRIDKSDALLCLBATTEOMWILSONMPRAL L LRARRIS. ) PMUSICRUL |
L L LY TReSS——
TRUST IN YOU Anthony Brown & group therAPy | 4 22
A L.LBROWN, |.SAVAGE (A...BROWN) KEY OF A/FAIR TRADE/TYSCOT 1
I'M GETTING READY  Tasha Cobbs Leonard Fearurlng Nlckl Minaj | >
K.LEONARD, IR. (N u’)ﬁﬂs L[ONARD T.GALBERTH,OT.MARAJ) ()WN GOSPEL |
LEONARD, (B {41.CO 4 —
YOU WAITED Travis Greene | 3 17
xRE[NE TL:R[[NE) . -l?‘\ﬁINEHBiTEON/PlG |
MY WORLD NEEDS YOII K||1( Franldm Feat, Sarah Reeves, Tasha Cobbs & Tamela Mann | 18
K.FRANKLIN,S.MARTIN (K.FRANKLIN} F0 YO SOUL/RCA/RCA INSPIRATION/PLG ‘
WORK IT OUT Tye Tribbett | 4 a4
. TTRIBBETT Il (TTR BBETT I1,G.JORDAN) MOTOWN GOSPEL |
ABILLION PEOPLE  Oeitrick Haddon & Hill City Worship Camp | o 5
D.HADDON,M.HODGE {(D.HADDON) DHVISIONS/EONE ‘
EVERLASTING GOD william Murphy | 14 >q
AW.LNDSEY (W.H.MURPHY 1) RCA INSPIRATION/PLG 4‘
GRACE Charles Jenkins & Fellowship Chicago Feat. LéAndria | ; 1y
CJENKINS,R.E.JONES (C.JENKINS,R.E.IONES) INSPIRED PEOPLE |
WELL DONE Erica Campbell \ 10 6
MMPEELL(WSIAMPBELLIJIVNW EM.ATKINS- (AMPBELLKIAMPBH.LLW‘HI’T‘O MV BL’] K
COME AND KNOCK ON OUR DOOR Jermaine Oolly | 24
MWILCHER (J.DOLLY,M.¥ILCHER) DARKCHILD GOSPEL/BY ANY MEANS NECESSARY |
KEPT BY HIS GRACE TroySneed | o ¢
SNEED,H } AU‘_‘ 4_,'4, IR, (H.J.JOKNSON, IR.) EMTRO GOSPEL *
GOD SENT ME TYRONE LaShun Pace | g >
TY MAX (LPACE, .HOLMES) BLUE BOX/RUBY ROSE :
1GOT OouT Bryan Popin | o 56
B.POPIN,A.LEWIS (8.POPIN,S.POPIN,A.LEWIS) FLAYDOAUTTLE BOY WONDER
- - {
GRACEFULLY BROKEN Tasha Cobbs Leonard | ; 4
K.LEONARD, iR, (M,REDM AN, J M YRIN,N.COBBS LEONARD,BJ TORWALT.K TORWALT) MOTOWN GOSPEL |
CLOSE MarvinSapp | ; 13
AW.LUNDSEY (M.L.SAPP,A.W.UNDSEY,S.EDWARDS, IR.) RCA INSPIRATION/PLG |
KINGDOM RuthLaOntra | 4 5
A.J.BROWN, |.SAVAGE (A...BROWN) ALIR/TYSCOT
YOUR SPIRIT Tasha Cobbs Leonard Featuring Kierra Sheard ] 4 5
K.LEONARD, |R. (N.COBBS LEONARD,M.REDMAN, .. MYRIN,K.WALKER- SMITH) MOTOWN GOSPEL “ -
MY LIFE The Walls Group | 15 1
WCAMPBELL DTHOMAS [LTHOMAS EDAWNINS.W. SCAMPEELL |1 D WALLSAWALLS, DAARMER) FO Y0 SOUL/RCA/RCA INSPIRSTION/PLG ’i
GREAT GOD Tasha Cobbs Leonard |
K.LEONARD, IR.,N.LEONARD (N.COBBS LEONARD) MOTOWN GOSPEL |
- - 4
GOD HELD ME Zacardi Cortez | g g
L.B.HOSKINS {L.B.HOSKINS,C.FORTUNE, |.FORTUNE) BLACKSMOKE ]
YOU KNOW MY NAME  Tasha Cobbs Leonard Feat. Jimi Cravity | 5, 1
kl[ONARD. IR.{N.C Dﬂﬂs LEONARD, KBROWN) MOTOWN GOSPEL r
YOU WILL WIN Jekalyn Carr \ 25 1

TOP CHRISTIAN ALBUMS™

s | ARTIST

LAST
K WAPRINT/DISTRIBUTING LABEL

Title fwe

ON
AR

) o #l JOHN MARK MCMILLAN Mercury & Lightning ¢
R LIONHAWK/CAPITOL CMG
1 LAUREN DAIGLE How CanltBe | 137
&mm\rrwcwnm WE —— -
SKILLET Unleashed 57
HEAR T Lwﬂ/ATLANTI(/MmD CURB — T
'MERCYME Lifer | 2
FAIR TRADE/PLG ]
HILLSONG UNITED Wonder | 13
HILLSONG/SPARROW/CAPITOL CMG |
NF Therapy Session | 72
CAPITOL CMG
ELEVATION WORSHIP  Here As In Heaven | g3
ELEVATION CHURCH/ESSENTIAL WORSHIP/PLG
ZACH WILLIAMS Chain Breaker | 37
ESSENTIAL PLG
SKILLET Awake | 173
ARDENT/FAIR T‘RA[?EJAT}AN’TICM\E N =
HILLSONG WORSHIP Let There Be Light | 47
HILLSONG'SPARRO# CAPITOL (MG
FORKING & COUNTRY  RUN WILD. LIVE FREE. LOYE STRONG. | {56
FERVEN’T‘M—_{URE - | = -
TOBYMAC This Is Not A Test | 109
FOREFRONT/CAPITOL CMG
ELEVATION WORSHIP Therels A Cloud | 25
[LEVA ION\_MvUR MI[SS[m/E o
NEEDTOBREATHE HARD LOVE | 60
ATLANTIC/WDRD CURB
CHRIS TOMLIN Never Lose Sight | 4¢
SIXSTEPS/SPARROW/CAPITOL CMG i I
CHRISTOMLIN  How Great 15 Our God: The Essential Callection | 111
SIXSTEPS/SPARROW/CAPITOL (MG
DEREK MINOR Your Soul Must Fly | 1
REFLECTION, EMPIRE RECORDINGS
NF Mansion | 111
CAPITOL (MG
CASTING CROWNS The Very Next Thing | 5
Eﬁni\'n[i‘llﬂ[umm/ﬁs |-
TAUREN WELLS Hills And Valleys | 1y
REUNION-PLG |
BETHEL MUSIC Starlight | 22
BETHEL
ALAN JACKSON  Precious Memories Collection | 15
AR[/EMI NASHVILLE/CAPITOL CMG
MERCYME Welcome To The New 160
FAIR TRADE/PLG
THIRD DAY Revival | ¢
ESSENTIAL/PLG
ANDY MINEO & WOROSPLAYED  Present Magic & Bird 5

MINER LEAGUE/REACH

TOP GOSPEL ALBUMS™

LAS ‘ THIS ] ARTIST

WEEK | WEEK | waPRINT/DISTRIBUTING LABEL

Haart Passion. Pursuit

Title 'wis on
HART

ﬂ TASHA COBBS LEONARD 2
MOTOWN GOSPEL/CAPITOL CM B
TRAVIS GREENE  Crossover: Live From MusicCity | 3

RCA INSPIRATION'PLG

ANTHONY BROWN& GROUP THERAPY  ALong Way From Sindzy | ¢
YEV OF A/TYSCOT/FAIR \RADE/P}

TODD GALBERTH Oecrease | 1
REDEMPTION WORSHIP

TAMELA MANN One Way | s
pLLMANY s —
TED WINN StandIn Awe | ¢
_TEDBVSJAMZISMANA(HIF Y —
TRAVIS GREENE “The Hill 97
RCA INSPIRATION'PLG -

TASHA COBBS One Place: Live | 106
MOTO#N GOSPEL/CAPITOL CMG _ y

VARIOUS ARTISTS WOW Gospel 2017 35
MOTOAN GUS’EUWURD{\RB/II(ANS’IM“ON/PU} )

MARVIN SAPP Playlist: The Yery Best Of Marvin Sapp 12
VERITYALEGACY

BRYAN POPIN 1Got 0ut 7
FLAYDO/AUTTLE BOY WONDER/THE FUEL

TASHA COBBS Grace (EP) | 182
MOTOWN GOSPEL/(API’TKI MG _— ]
DETRICK HAODON & HILL CITY WORSHIP CAMP _ Live 5
OHVISIONS/EONE

TAMELA MANN Best 0ays | 184
TRIYMANN 4.
KIRK FRANKLIN Losing My Religion | g¢
FO YO SOUL/RCA/RCA INSPIRATIONSPLG

TODD DULANEY A Worshippers Heart | 53
EONE WORSMP/[ONE ~ 15

J.). HAIRSTON & YOUTHFUL PRAISE  You Deserve It | ¢
JAMESTOWN/EONE

JAMES FORTUNE Oear Future Me | 1y
FIYA WORLD EONE

JAMES JOHNSON God Will (EP) | 2
JAMES JOHNSON |
KIRK FRANKLIN The Essential Kirk Franklin | 17
0 YO SOUL/VERITYALEGACY |
ANTHONY BROWN & GROUP THERAPY  Everyday Jesus | 110
KEY OF A/VMAN/TYSCOT/GODIGIPATH

DONNIE MCCLURKIN The Journey (Live) | g
RCA INSPIRATION PLG J
MARANDA CURTIS  The Maranda Curtis Experience (EP) | 5
(C BAZZ/BUTTERFLY WORKS

RL SHEPPARD Hear My Cry 2
RL)M[PPARD MINI}TFIE& - . o - =
SOUNDTRACK The Preacher’s Wife | 135

ARISTA

Data for week of 09.23.2017

McMiillan
Scores
First No.1
Album

Inspitational singer
songwriter John Mark
McMillan (above) notches
his first Top Christian
Albums No. 1 as Mercury
& Lightning flies in atop
the survey, earning 4,000
equivalent album units in
its opening week (ending
Sept. 7), accoiding to
Nielsen Music. The 14
song set is the seventh
Top Christian Albums
appearance and fifth top 10
for the North Caralina
born artist. His prior four
top 10s: The Medicine,
which debuted and peaked
at No. 8 in 2010; Economy
{No. 6, 2011); Borderland
{No. 3, 2014); and the EP
You Are the Avalanche,
with wife Sarah McMillan
{No. 3, 2015).

On Top Gospel Albums,
two titles arrive in the
top 10, led by praise and
woiship leader Todd
Galbreth's debut set,
Decrease, which staits at
No. 4 (1,000 units). Lead
single “Loid You Are Good”
reached No. 18 on the Hot
Gospel Songs chart

Also on Top Gospel
Albums, Ted Winn's Stand
in Awe enters at No. 6
1,000). Winn, formetly half
of the gospel duo Ted &
Sheri, earns his second
Top Gospel Albums solo
appearance, following
2009's Balance, which
reached No. 23 (Ted &
Sheri hit No. 30 in 2004
with their lone entry, the
No. 30-peaking Celebrate.)
The title-track first single
from Stand in Awe is
building in airplay.

—Jim Asker
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HOT DANCE/ELECTRONIC SONGS™

104 Go to BILLBOARD.COM/BIZ for complete chart data

Data for week of 09.23.2017

g
=
WK | Las TITLE cermiFicatioN Artist | peak ARTIST CERTIFICATION Title | wks.on E
AGD | WEEK X PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS WAPRINT/DISTRIBUTING LABEL | CHART §
FEELS  Calvin Haris Feat. Pharrell Williams, Katy Perry & Big Sean 13 lﬁ}! CALVIN HARRIS  Funk Wav BouncesVol.1  1p &
CALVIN HARRIS (CALVIN HARRIS PL WILLIAMS BTHAZZARDKATY PERRYS. M ANDERSON) RY EYEACOLUMBIA ALY EYE/COLUMBIA B e g
SOMETHING JUST LIKE THIS A The Chainsmokers & Coldplay l T THE CHAINSMOKERS A\ Memories..Do Not Open | 22 3
THE CHAINSMOKERS (ATAGGART,CAJ MARTIN,G.R. BERRYMAN, ). M.BU CXLANOW.CHAMPION) DISRUPROR/COLUMBIA B . 4 %!
STAY A Zedd & AlessiaCara | | 5 ,,T!’zfpsoﬂ/‘(‘m,fmo'(ms A Collage (EP) | 44 z
ZmLW\ILUNu(LZASLAVSMkURMDuLUJPUMEN US‘ WIKLLNOS.AARONS, LWUEM [ 3 ‘AM/WTU?S(UPE J =]
NO PROMISES . cheat Codes Featurlng Oemi Lovatu 4 >3 f&%i?&ggwrjglas Blue: Bectronic NatureTheMlx 20]7 4
T.E.DAKL,LAUV, | FOQTE (ALEFFT.E.DAHL,].FOOTE,E.BLOCK,D.LOVATO) uDy GAGA A T q Fame
ITAIN'T ME A ](ygo X Selena Gomez > 10 STREAMLINE/XONUVE/CHERRYTREEAANTERSCOPE/IGA 182 Sch uIz
KYGO,ANDREW WATT (KYGO,A.WOTMAN,B.LEE,ATAMPQSI, 5.GOMEZ) ULTRA/RCA/INTERSCOPE AV|c|| - AV|(| (01) (EP)
. . 5
SILENCE Marshmello Featuring Khalid 6 4 GFFENAGA Is More
R - MARSHMELLO (MARSHMELLO,K.ROBINSON) JOVTIME COLLECTIVE/RCA OMD B The Punishment of LUXUry 1
SWISH SWISH Katy Perry Featuring Nicki Minaj | . 16 HHITEINOISE/THE.ORCHARD = Tha n ‘O K’
DUKE DUMONT (KATY PERRY,DUKE DUMONT,STHUDSON. BYHAZZARD.P.J. M SLEDGE.OT WARAJ R CLARK) ool DJ SNAKE EnCDTE 57
h ROCKABYE A Clean Bandit Feat. Sean Paul & Anne-Marie 2 46 0 SNAKE/NTERSCOPE/IGA | German DJ-producer
AFATTERSON, L RALPH.STEVE MAC () PATTERSON,| WROLD SEM,S MCCUTCHEON, &, MALIK S PHENRIQUESH BIGBEAT/AT LANTICRRP | MAJOR LAZER Know No Betrer Ep 14 Robin schulz scoies hls
- MaD DECENT
SLIDE @ Calvin Harris Featuring Frank Ocean & Migos - “+-— :
“ CALVIN HARRIS (CALVIN HARRIS,FRANK OCEANT.Q.K.MARSMAE,K{[PMUS) FLY EVE»(D[U%EIA 2 29 KASKADE Redux EP 002 | first No. 1 on Dance Club
- —— - ARKADE Songs with “OK," featuring
MAMA Jonas Blue Featuring William Singe . ’
JONAS BLUE (G ROBIN,E.DREWETT.ROMANS) gAONAS BLuE*:Amgm 10 18 Eﬁgkoligﬁﬁ;z sros Oemon 0ays | 137 singer-songwiiter James
" " pr— 2 / : Blunt (3-1). Remixed by
=S - ——
azul;lmmmmmm;wmm?wa”ﬂd ﬁﬁfﬁfa Featuring Justin Ble.t.)i: 4 14 ODESZA In Return | 41 Black Saint, Ofenbach 3
- - 4 FOREIGN FAMILY COLLECTIVE/COUNTER . =
s . . and Stadiumx, among €
KNOW NO BETTER Major Lazer Feat. Travis Scott, Camila Cabello & Quavo feci o . g
DIPLOKING HENRY (TW.PENTZH wlamuwumx MARSHALLK.C.CABELLOTRAYIS SCOTT) HAEUE!IXT 1 15 mggg&LAZER Peace Is The Mission | 104 others, “OK" is Schulz's 3
: — third entry on the chart g
HONEST The Chainsmokers i 3
THE CHAINSMOKERS (ATAGGART, A.MAE,5.M.DOUGLAS} DsRUPTOR/COLUMBIA | & 20 %Magumm . pop Skin | 67 and Blunt's first. Schulz, 5
: 4 ; $
T h fil thank
GET LOW Zedd & Liam Payne | |, o AXWELL & INGROSS® More Than You Know (EP) | 15 A N H
ZEDD (A.ZASLAVSKLF.HOLLOWAY,C HINSHAW IR.T.LANDYMORE) INTERSCOPE AXWELL/REFUNE/DEF JAM to his nopfhouse remix of .:
A N N " = o " z
ROLLIN Calvin Harris Featuring Future & Khalid | o, LADY GAGA A BornThisWay | 110 Mr-Probz’"Waves'aNo. 5 5
_ CALVIN HARRIS (CALVIN HARRIS,N.D.WILBURN, K .ROBINSON) FLY EYE/COLUMBIA STREAMLINE/KONUVE/INTERSCOPE/IGA Mainstieam Taop 40 hit in 7
~ -+ . . . ]
MORE THAN YOU KNOW Axwell & Ingrosso | . o KYGO Cloud Nine | ¢6 2014, previously hit Dance H
AXWELL SINGRDSSO (RWELL SINSROSSONPONTARE S A FAXRR ZASTENKER) — AXWELLREFUNE/DEF 1w _WTRA/RCA ! Club Songs with “Prayer g
WOULD YOU EVER Skrillex Featuring Poo Bear 6 & ALINA BARAZ & GALIMATIAS  Urban Flora | 411 in C” {with Lillywood) in 3
SKRILLEX,JOYRYDE (5.MOORE, .BOYD) OWSLA/BIG BEAT/ATLANTIC/RRP / | 2015 and “Sugai” {featuring E
SYMPHONY @ Clean Bandit Featuring Zara Larsson P %&Y}Bﬁ!}f;,,{ﬁ,gwﬁ%m”g ButThe Beat | 139 Francesco Yates) in 2016. g
APATTERSON, KL RAL DSENSMCCUTCHEOWAMALIK)  RECORD COMPANY TEN/EMC/ATLAMTIC A — 4 On Top Dance/Electionic 5
. 2
WITHOUT YOu Avicii Featuring Sand&ro Cavazza { B 4 DAFT PUNK A Random Access Memorles | 112 Albums, Qrchestral ;
AVICILCFALK (TBERGUNG ALAVAZZA LFALK DLENNEVALD,SA FAKR V.PONTARE] FFEN/INTERSCOPE Manoeuvres in the Dark 5
§ T : . : DEPECHE MODE  The Best Of Depeche Mode: Volume 1 ) 4
LONELY TOGETHER Avicii FeaturingRitaOra | o, e - debut at No. 7 with The £
NIULBENNY BLANCT.ASHMERE URUANDREW WTT (LBERGL INEAWTWAN B.LEE A TAMPOS LB, LLEY M AKDIBERE) CEFFEN/INTERSLOPE - - iL B
THE CHAINSMOKERS @  Bouquet (EP) | og Punishment of Luxury, 5
RICH LOVE OneRepublic With Seeb | - 8 DISRUPTOR/COLUMBIA | OMD's third top 10. The €
RRTEDDERSEEH (R.BIEDDER.SM ERIKSRUD,E BERG N STRANDBRATEN B XUT2LE) MOSLEYINTERSCOPE MURA MASA - M—u-réillasa t; set bows with 4,000
INSTRUCTION Jax Jones Featuring Demi Lovato& StefflonDon 5 5 e equivalent album units,
AJONES (TFFWONG WaH ALUO,U.OSISIOMA EME NIKE DLOVATO.S ALLEN) P OLYDOR/ISTERSCOPE CAI.VIN HARRIS MO[iCIn 105 aCCOIding to Nielsen
THERE FOR YOU Martin Garrix x Troye Sivan | , |- e S = 4 Music, and, with nearly
WARTIN GARRIX CDDK CLASSICS (WARTIN GARRTX T.SM ELLET W LDBEAN-BEAN, BBURGESSITHDMAS B M CLAUGHLIN STWPD RGROVRCA DAF‘I’ puNK . OISCOVEFY 81 a” units flom tladnional
. . VIRGIN
PR FIRST TIME Kygo & Ellie Goulding | 4 album sales, it launches at
KYGO (KYGOAYLASENKOFHULT WAAN,H.ME INKE,] YAUGHAN,J CHACON, ] KAUSCH,E J GOULDING) UTRA/INTERSCOPE/RCA NO 1 on Danoe/EIectmnic
J(UJN‘K(X STEVE MACR.SCHULZ U BLUNTS. HF’L'T[KDRﬂoStO)IIJPI Eibll]ifui'eat L:L'E&/ébaﬁrguel?lk?lggg P 16 AIbU m Sales. The he[ I tage
- — - — ™ act reached No. 4 on the
fescuih aaasipaiic ot couzemne | 1818 DANCE/MIXSHOW AIRELAY > Billboaid Hot 100 in 1986
— | - TITLE Artist | ws.on with its classic pop hit “If
TIRED Alan Walker Featuring Gavm James 7 15 - WPRINT/PROMOTION LABEL CHART You Leave.”
ALWALXERSB.0LSENEEREYEL XRUSNESSMARNBEKX. MO0 MELODIESCHOVIND (A LWALKER ) VER WUSIRI/RUA -o A.'..'.EN.'.'ON Char”e Puth A] T D /
. 11 so on Top Dance
ALL MY LOVE Cash Cash Featuring Conor Maynard 2 9 QTTO/ATLANTIC , Electionic Albums
CASH CASH (GSULMER, A.LEFFM POLLOCK, | M AKHLOUF, SW.FRISCH, AL.MAKHLOUF) BIG BEAT/RRP WIlDTHOuEHTS UJ Km]ed FEaLRIhanm&BrYSOnTIllEI' . . .
2 \ i 12 Kaskade cruises to his
. WESTBURY ROAD/WE THE BEST/EPIC
CREATURES OF THE NIGHT Hardwell & Austin Mahone | 5 iohth tap 10 with Red
HARDWELL (RVAN O€ CORPUT AMAHONE CPATTONS JGRAYS HANCYSK)  FEVEALELYPOLYDOR/ISLANDYINTERSCOPE DESPACITO LuisFonsi & D“%Y.ME Fea.. Justin Bieber elg op 10 wi equx
r== R - " - 3 UNIVERSAL MUSIC LATING/RAYMONO BRAUN/SCHOOLBOYOEF JAM/REPUBLIS 19 EP 002 (NO. TO). The follow-
HOT SHOT WHY DON’T YOU COME ON 0J0S, Khalid & Empress Of 10 1 4 1o the DJ's Redux (EP)
DEBUT NOT USTED (NOT USTED) LOMA VISTA/CONCORD o STRIP THAT DOWN Liam Payne Feat. Quavo 5 ;5 01 1 29m4)5 edux !
SR— HAMPTON REPUBLI 0. a”ives Wlt
FIND ME Marshmello . e .
MARSHMELLO (MARSHMELLO) ovine couscrve | 16 5 o THERE'S NOTHING HOLDIN'MEBACK  Shawn Mendes | ;3,000 units. while Redux
- " : ISCANIVRE RUBLIC EP 002 track “Nobody Like
GIRLS ON BOYS Galantis & ROZES .
AT CTHCNE LA 5 SUT A ORERASAA iwmw 32 1 6 Q PROMISES Cheat Codes Feat. Demi Lovato | 5q You” enters Hot Dance/
. . Electionic Songs at No. 35.
TONITE LCO Sounds srem .
N I~ v LMURPHY (J.MURPHY,A.DOYLE) OFA/{\;UMEIA EE] 2 ° g’,ﬁgﬁgf&?&%Enhfgsgﬂxﬂ]ggga;?}m%waeLee 12 . Or|1 Dar\r;ceI{F\HMx Shows|
NS FAKING IT Calvin Harris Featuring Kehlani & Lil Yacht iiplay, Niall Horan's “Slow
6 o . CALVIN HARRIS (CALVIN HARRIS, .REVEZ,LIL YACHTY) & FLY EVEr(DlUMEIX 2 10 0 EEI\')?HZE&ETELS Nla” e 8 Hands” hikes 11-8, marking
0 NOBODY LIKE YOU Kaskade | 5., O STAY Zedd & Alessia Cara | 5, o fifst 10010 As aOne
E KASKADEF.BIARNSOMR.BEYNON (1.GAMMELLA M MERON.I ¥AN DER YOORT,R RADDON,F.BIARNSON R BE Y HON) ARKADE DEF JAM/INTERSCOPE Dlrectlon membel Holan
[} M CAME HERE FOR LOVE Sigala &EllaEyre | 5, 5 " P8 JusT A FEELING Phantoms Feat. Verite | |, peaked as high as No. 13
o+ SIGALA (8 FIELDERL STEINMYLLER 5 WILD.B.CHRISTOPHER EMCMAHON, 0. PARWAR)  MINISTRY OF SOUNCYBL/COLUMBIA ¢ CASABLANCA/REPUBLIC o i in 2012 with the boy band's
8' TESTIFY! HiFi Sean Featuring Crystal Waters | o, MAMA  Jonas Blue Feat. William Singe | 4 debut hit, “What Makes You
1) NOT LISTED (RT LISTEO)  PLASTIQUE/DEFECTED | IONAS BLUE/CAPITOL Beautiful.” —Gerdon Murray
— CRAWL OUTTA LOVE Mllenium Featuring Annika Wells | - BELIEVER Imagine Oragons | 5
— 38 NOT LISTED (NOT LISTED) ?ASAVA/S(EYING BLUE 32 4 KIBINAKORNER/I.NTERSLDP( m— " —
omm SUN COMES UP Rudimental Featuring James Arthur 13 10 ki’ﬂﬁmﬂp’ﬂ?&! MADEMEDO  Taylor Swift | 5
n NOT LISTEOD (NOT LISTED) ASYLUM,’BIA: BEAT/ATLANTIC/RRP . - - -
PRl COMPLICATEO Dimitri Vegas & Like Mike VS. David Guetta Feat. Kiiara & 6 fg 'Esvi %“L"JEE”‘ Feat. e Wiliams,kayPeryBbig Sem | 4
DIWITRI YEGAS,| \FEHHE_OGLEW&ANEEMUO\H\W VEGASLHEWKLDEUEHLJ SWASH THE HOUSE/RCA ﬁ
P T MORE THAN YOU KNOW  Axwell & Ingrosso | 4
SLEEPY EYES Elohim & Whethan | .. . AXWELL/REFUNE/DEF JAM 5
ELDHIMWHETHAN (ELOHIM E SNDRECK.S.SARKISIAN, IRITZSTEIN,DPARRA TIM JAME 5,4 ARMATD) ELDHIM wouln vou EVER Skr]”ex Fear Poo Bear é
PRAYERS UP Calvin Harris Featuring Travis Scott & A-Trak 8 10 OWSLA/BIG BEAT/ATLANTIC/RRP S g §
CALVIN HARRIS (CALVIN HARRISTRAVIS SCOTT,BT.HAZZARD) FLY EYE COLUVBIA FRIENDS JUSTIn Bieber + BloodPop o5
I TR B - b 2 HE
LINE OF SIGHT OQESZA Featuring WYNNE & Mansionair | 5, - GENPOP. SCHOOLBOY/RAYMOND BRAUN/DEF IAM/REPUBLIC iy
ODESZA (H.G WILLSCKNIGHT.RW. ANDRE WAL BELL ) FROGGATTA. NICHOLLSL BOSTOCK) FORE|GN FAMILY COLLECTIVEALOUNTER IIRED Alan Wa”(er Feat. GaVin James 5 5%
YOU BE LOVE Avicii Featuring Billy Raffoul | , JE R MLSIKE/RCA s N £
AVICH (T.BERGUNGB.RAFFOUL,H.UNDSEY,N.CHAPMAN} GEFFEN INTERSCOPE wrl’"ou'l’ vou AV|C|| Feat Sandro Cavazza 4 g E
SUA CARA Major Lazer Featuring Anitta & Pabllo Vittar % 6 GEFFENNTERSCOPE E £
DIPLO.BOAZ VAN O BEATZ (TW.PENTZR.PYILELA ANTUNES,A. W SIWOES MARQUES.P.LBISP0. ) MAO DEGENT GET LOW Zedd & Liam Payne 8 EH
Y INTERSCOPE
HIGHER GROUND O0ESZA Featuring Naomi Wild | 55 - . . erer— g
ODESZA [H.G.WILLS,C.J KNIGHTBR/VE ANOVODOR A SPIRON.PRANGE) FOREIGN FAMILY COLLECTIVE/COUNTER MI GENTE J Balvin & Willy William |, 3
- ” F F t G E SCORPIO/REPUBUC 5 §
SAY LESS Dillon Francis Featurin az R ———————— =
D.HERANCIS,G-EAZY, L. RUSHENT (C.H.FRANCIS,G.GILLUM, LRUSHENT) & G, mZ 5 18 %lﬂmkgﬂgf Armin van Buuren Feat. Josh Cumbee | 4 .
CASHOUT  Calvin Harris Feat. ScHoolboy Q, PARTYNEXTDGOR & D.R.AM. : ; 1 H
CALYIN HARRIS (CALVIN HARRIS, B T HAZZARCQ. M. HANLEY.S.M. HASSENVEUQVG SHWITH R CHAHAYED) RY EYE/COLUMBIA 20 10 ﬁ&t&‘[ﬂ‘];{lﬁE Af"]]ack & Davm Guma Fem‘ EStH mn 18 E
YOU COULD BE R3hab & Khrebto :E
NOT LISTEO (NOT LISTED) mme | 49 1 '&e&‘},‘m’[ Ln?}’ﬂkfsﬂliwg& Gorgon City Feat. Naztions | 4 i
i PlZzA Martin Garrix | 5o, HONEST The Chainsmakers | 4 i
MARTIN GARRIX (MAWIN uARRIX) STMPD RCRDS/RCA DISRUPTOR/COLUMBIA ; z
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DANCE CLUB SONGS™

CONCERT GROSSES

tast | s | TITLE Artist | on GROSS ARTIST
WEEK | WEEK | wapRINT/PROMOTION LABEL 1ART PER TICKET PRIC VENUE ATTENDANCE
28 OK  Robin Schulz Feat. JamesBlunt ¢ el il
TQUSPIEL/E! BEAT/ATLANTIC/RRE $9,520,390 LADY GAGA, D) WHITE SHADOW
CREATURES OF THENIGHT  Hardwedl & Austin bichoe $276/346 u’n»n[Lrn, FLUSHING, NY. 69978 LIVE NATION GLOBAL TOURING
REVEALED/POLYDOR/ISLAND/INTERSCOPE B e e
$8,111,672 LADY GAGA, DJ WHITE SHADOW
x?{iﬁ;m:‘m!gl:MKNow Rxwell & Ingrosso |1 o 5231'1546 ' FENWAY PARK, sos'rm 67660 LIVE NATION GLOBAL TOURING

SEPT. 12 TWO SELLOUTS

2u David Guetta Feat. Justin Bieber | 1
WHAT & MUS|C/PARLOPHONE/ SCHOOLBO'/RAYMOND BRAUN/ATLAT|(/DEF JAM

TESTIFY!  HiFi Sean Feat. Crystal Waters | 5
PLASTIQUE/DEFECTED

$7,307,893 ANDRE RIEU

(£6,397,693) VRISTHOF, MAASTRICHT, NETHERLANDS 79959 ANDRE RIEU PRODUCTIONS ’
$113.09/367.40 JULY 6-9. 1316, 21-22 TEN SELLOUTS ag a s

- $5,970,055 uz2, BECK
YOUR SONG RitaOra | 1 $290/335 LUCAS DAL STADIUM, INDIANAPOUIS 2.731 LIVE NATION GLOBAL TOURNG
ATLANTIC SEPT. 10 SELLOUT

.
DESPERADO Rihanna | 7 5,213,820 LADY GAGA, DJ WHITE SHADOW S d
WESTBURY ROAD ROC NATION Ssm'/s-u ' VRIGLEY FIELD, CHICAGO 11,847 LIVE NATION GLOBAL TOURNG ta I u m
LET THEWORLD BE OURS TOMIGHT  Deborah Cox | g De but
LS $4,936,605 uz2, BECK
$290/335 FORD FIELD, OETROIT 42905 LIVE NATION GLOBAL TOURNG

LONG TIME Blondie | 7
NOBLE ID/BMG

Lady Gaga headlined U.S.

REMEMBER 1 TOLDYOU Nk ors Fect Awebar & MicPoser | g $4,698,100 U2, BECK stadiums for the first time
SAFEHOUSE/ISLAND/REPUBLIC $290/335 LS. BANK STADIUM, MINNEAPQUS 43,386 LIVE NATION GLOBAL TOURING this summer with four
LIGHTBEAMS  Extasia& Zach Adam Feat.RonyG | g Major League Baseball
IGROOVENEXT $4,529,573 BILLY JOEL venues included on the
$129.50/354.50 ATMZENS BANK PARK, PHILADELPHIA 41,183 UVE NATION . :

ONLY WANT YOU Skylar stecker | 14 SEPT. 9 sEvsour opening Noith American
CHERRYTREE/ADA - - leg of her Joanne Woild
IF RS $4,269,245 uz, BECK Tour. The tiek’s first

9 $290/$35 NEW ERAFIELD, ORCHARD PARK, N.Y. 41,106 LIVE NATION GLOBAL TOURING N
HOLLYWOOD stadium show, 1epoited
WLDTHOUGHTS DI Khaled Feat. Ritamna & BrysonTiler | 43,993,070  ANDRE RIEU duiing a pievious week,
WESTBURY ROAD/WE THE BEST/EPIC (2.560987400 PESOS)  MOVISTAR ARENA, SANTIAGO 10731 T4F-TIME FOR FUN, ANDRE occuried Aug. 13 at San

SLOW HANDS Niall Horan 5 $296.25/3$31.18 AUG. 2427 45,616 FOUR SHOWS  RIEU PRODUCTIONS Francisco's AT&T Park (the
NEON HAZE/CAPITOL $3,480,770 BRUNO MARS Giants’ home), but the thiee
Feas (avm Harms Feat. Pharmed wilkams, Kary Perry & Big Sean 8 (33,345,605 CANADIAN)  BELL CENTRE, MONTREAL 34,000 UVE NATION, EVENKO remaining stadium dates

FLY EYE/COLUMBIA $140.17/839.65 AUG. 2930 TWO SELLOUTS

Boxscore

= . N land among the top conceit
TIRED Alan Walker Feat. Gavin James | 5 $3,328,841 LADY GAGA engagements on this

MER MUSIKK/RCA (34,038,250 CANADIAN)  AIR CANADA CENTRE, TORONTQ 31,526 RIEU PRODUCTIONS issue's Boxscore chart

$226.65/$37.09 SEPT. 67 TWO SELLOUTS T
STRING AROUND MY HEART Mahkenna | 7 Citi Field, the home
FACE OF THE USA M I~ $3,263,175 ROD STEWART venue of the New York
WALKIN' ON THE SUN 2017 Smash Mouth | 4 NS v BB IIET e CSSARs P LA VR T GHT SHOWS— e Mets, pioduced the top
= box-office results with
: oY B $2,153,264 BRUNO MARS ; .
HBH OH Jakl NEIson 5 Q $500/399.50 THE FARK THEATER AT MONTE CARLD RESDRT & CASING, LAS VEGAS 10,505 LIVE NATION, MGM RESORTS ‘he DOD star's tWO’nlgh\
= SEPT. 23 TWO SELLOUTS stint Aug. 28-29. Sales
i\l&)?&l}:{g}}l BACK Citizen Four | ¢ ) $2,017,480 MARC ANTHONY & CARLOS VIVES ;gr; th.tlel.confcerts tlotaled
=t (6,608,519 NUEVOS ESTADIO NACIONAL, LIMA 32,685 T4F-TIME FOR FUN 9.5 million Trom almaost
;ﬁmj:]‘ up Kym Sims | 11 8 SOLES) S16791/83358  AUG. 12 42000 - - 70,000 tickets sold. It is
- (75 $2,006,076 THE LUMINEERS, ANDREW BIRD, THE CAVE SINGERS her highest stadium gross
KV RETURN ADDRESS 15 YOU  Adam Davenport Feat. Shania Knowes | 5 $65/$2995 FIDDLER'S GREEN AMPHITHEATRE, ENGLEWOOD, COLO. 48,533 MESSINA TOURING GROUP/ ever stateside, but ranks
INDEPENDENT EAR | AUG. 2527 THREE SELLOUTS ~ AEG PRESENTS. )
[ ] third amang all of het
PEACE, LOVE&MUSIC  Tracy Young & Ceevox | 11 o $1,622,428  LADY GAGA stadium dates warldwide.
d o R — — $251/346 Elnnz[: LOANS ARENA, CLEVELAND lxsEls.LSK;J' LIVE NATION GLOBAL TOURING During 2012's Bain This
MAMA  Jonas Blue Feat. William Singe | 12 . — A - _ ! Way Tour, she giossed over
JONAS BLUE/CAPITOL $1,407,267 JOHN MAYER, THE NIGHT GAME $18.3 miliion from thiee
: : 2 5 $125/399/379/359 AMERICAN AIRUNES CENTER, DALLAS 13,835 UVE NATION .
INTOTHENIGHT  Bright Light Bright Light | 4 - R s 2 acium ssh ows :‘I Toky o,z
: : aitama er Arena an 2
FIRST TIME Kygo & Ellie Goulding | 1 [ YBviers indicate s with $1,243,772  EDSHEERAN, JAMES BLUNT ; w') S et e 55
WLTRA/INTERSCOPE/RCA greatest weekly gains. $99.50/$39.50 SPECTRUM CENTER. CHARLOTIE o HESSING TOURING GROUP) -/ million from a two &5
- : - : night run at Twickenham ge
MI GENTE J Balvin & Willy william | 4 bum ch sl :
SCORPIO/UMLE Album Charts $1,157,747 JOHN MAYER, DAWES Stadium in London.
- @ Recording Industry Assn. of $150/899/859/$27 NORTHWELL HEALTH AT IONES BEACH THEATER, WANTAGH, NY. 13,891 LIVE NATION Gaga also owns the No. 2 &
POINT OF NO RETURN Dario | 3 America (RIAA) certification AG. 23 SELLOUT ! B
DARIO for physical shipments & slot on the chart with an e
F digital downloads of 500.000 $1,154,199 JOHN MAYER, THE NIGHT GAME $81 million take from sold- =
NEW RULES Oualipa | > albums (Gold). 3168/3109/389/827 SHORELINE AMPHITHEATRE. MOUNTAIN VIEW, CALIF. 18449 UVE NATION g E
WARNER BROS. A RIAA certification for w29 22,000 out perfarmances Sept. 1-2 tE
! physical shipments & digita - at Boston's Fenway Park gv
SET LOW Zedd & Liam Payne | 5 downloads of 1 million $1,151,610  MALUMA (the Red Sox's home). The 22
_INTERSCOPE units {Platinum). Numeral (723,128,850 PESOS) MOVISTAR ARENA, SANTIAGD 19484 T4F-TIME FOR FUN . i 5 ::r
LOVER MY LOVE Tim Myers | 3 wdl?d[v;hl; E\axipumms;/mbo\ $14333/828.67 AUG. 3031 22,808 TWO SHOWS st_:lz:] ticket Icudug;gg(r)n t;]oth o
indicates album’s multi- =
FELLADR Y Dlatioum ievel $1,144,534  ED SHEERAN, JAMES BLUNT nights lotalec 6/6B0, the 35
WHAT ABOUT US PNk ¢ RIAA certification for $99.50/839.50 AMERICAN AIRUNES ARENA, MIAMI 12,813 MESSINA TOURING GROUP/ highest concert attendance £
RCA physical shipments & digita o e SeLLouT AEG PRESENTS logged at the ballpark this Eg
CALIFORNIASUN  Fenix & Lisa Williams | > o $1,134,012  EDSHEERAN, JAMES BLUNT summer. LandingatNo. 5 Z¢
CARRILLO noted with D\'anionl‘(li symbo $89.50/$39.50 PNC ARENA, RALEIGH, N.C. 13,805 MESSINA TOURING GROUP/ is her show in Chicago at g.\»
OUR MOMENT Stephy May | 7 indicates album’s multi- S st HEG PRESENTS the Cubs’ Wiigley Field. EE
W8 B = o E;a[%";";‘u‘;";‘c-gr“_nca[‘m for $1,130,469 JOHN MAYER, THE NIGHT GAME The Aug. 25 event diew %
NOW OR NEVER Halsey | 10 physical shipments & digita il :Efﬁm AMPHTHEATRE, ATLANTA ;ile Ve naTIoN 41,847 fans and eained é';'
ASTRALWERKS/CAPITOL downloads of 30.000 units —_— —_— — —_ - $5.2 million at the box 2%
n : {Cro). $1,126,358 JOHN MAYER, THE NIGHT GAME ; 2E
L%EOFOR You Jeff Morgan Feat. Selin Louise | 3 /\ Latin albums certification for 3150810575/ THE FORUM, INGLEWOOD, CALIF. 12,346 UVE NATION ong The evening marked iz
physical shipments & digita $79/329.50 L 30 13333 the first solo headlining £2
i downloads of 60.000 units armance ever by a 28
INSTRUCTION _jax Jones Fext. Demi Lovato & Stefilon Don | ¢ (Platino). Numeral noted $1,123,010  JOHN MAYER, THE NIGHT GAME perfor ver by 12
with Platino symbol indicates $150/499/365/349 BB&T CENTER, SUNRISE, FLA. 1,353 UVE NATION woman at the historic o
COLA CamelPhat and Elderbrook | album’s multiplatinum level. AUG. 12 12,147 venue, which began hosting  £3
DEFECTED — — ;
; - Digital Sones Charts $1,076,537  EDSHEERAN, JAMES BLUNT supersiar concerteventsin - ¢
BELIEVE Bouvier & Barona Feat. Anmri 2 BRIAA g i for 500.000 $89.50/$39.50 AMALIE SRENA, TAMPA 13,459 MESSINA TOURING GROUP/ 2005. —Bob Allen  TE
JACKED MONKEY . Da\d ;sw[n\lc():sé‘sogngror\» - AG. 29 SEUOUT AEG PRESENTS §§
NOTHING'SGONNA STOP USNOWY  Drty Pop Feat Teylor Okon &lackie0rlando | ¢ demand streams where 100 $1,054,256 JOHN MAYER, THE NIGHT GAME %é
BHNG CHIPMUNKS (Sge‘iéf)“s equal 1 download $150/399/865/$37.70  AMALIE ARENA, TAMPA 11,018 UVE NATION Ei
: old). . ) =y
ATTENTION CharliePuth | g A RIAA certification for 1 i e 13 e . i
QTTO/ATLANTIC million paid downloads $1,028,816 JOHN MAYER, DAWES g3
and on-demand streams $199/4125/375/827 PNC BANK ARTS CENTER, HOUMDEL, N.J. 16937 UVE NATION 52
,%?MBA Aggro Santos | 1 where 100 streams equal ALG. 19 SELLOUT £g
- — 1download (Platinum). g%
DESPACITO Luis Fonsi & Daddy Yankee Feat. ustn Bieber | 17 Numeral noted with Platinum $1,019086  THE WHO : it
5 UNIVERSAL MUSIC LATING/RAYMOND BRAUN/SCHOOLBOY/DEF JAM/REPUBLIC symbol indicates song's $206.42/3199.50/ LAKE TAHOE QUTDOOR ARENA AT HARVEYS, STATELINE, NEV. 7,318 ANOTHER PLANET ENTERTAINMENT 53
H multiplatinum level. _$91.74/359:50 AUG. 16 SELLOUT g
z UNFDRGETTABLE  French Montana Feat.Swae lee | 7 DU " - o T i &8
& EAR DRUMNER/COKE BOYS/BAD BOYANTERSCOPE/EPIC Awards $1,007,408 ED SHEERAN, JAMES BLUNT 32
E X $89.50/$39.50 AMWAY CENTER, ORLANDO 12,360 MESSINA TOURING GROUP/ %
e LIVING 4 TONIGHT Dana Ordway | 7 PS (Pacesetter for largest % AG. 31 SELLOUT AEG PRESENTS £5
§ g AKHLYS/DAUMAN album sales gain) gE
b 5 GG {Greatest Gainer for largest 992,511 JOHN MAYER, THE NIGHT GAME k=
g E KHOWNOBETTR W Laver Feat T Scott, Cama (bedod Quavo | 100 volume gain) islbsmu'q/nwizr.so CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS 16,047 LIVE NATION 5
o5 MAD DECENT DG {Digital Sales Gainer) AUG. 6 SELLOUT
§3 : AG (Airplay Gainer) 5 — o
1 STRIPTHATDOWN  Liam Payne Feat. Quavo | 3 $G (Streaming Gainer) $989,731 JOHN MAYER, DAWES g
@ E JIAMPTONREERUBLIC $125/399/$59/315 KLIPSCH MUSIC CENTER, NOBLESVILLE, IND. 21,642 UVE NATION :E
£s EXHALE Angelica Joni | Publishing sang index available SEPT. 3 24483 £5
F n Bi . iz. 4
55 L on Billboard.cam/biz $910,258 JOHN MAYER, DAWES 2
; E 26 vou' l & 'I'HE Muslc Junior Sanchez 13 Visit Bi”hoal’d[ﬂm/hiz for $118/399/879/320 :}NULTN[ATR[' HARTFORD, CONN. ;7,2:964 UVE NATION g %
e BROBOT/ARMADA complete rules and explanations. - * 8=

106 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 09.23.2017
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40 UNDER 40

They are young, innovative and creative.
Billboard will publish its annual 40 Under 40
Issue, celebrating the next gen leaders of the
music industry.

This issue will profile the power players who
are making their mark in music, touring and live
entertainment. These are the progressive young
leaders with big ideas that continue to create
excitement in the music business.

Advertise in this issue and reach the music
industry’s most influential and powerful
players - from the young innovators who are
making waves to the seasoned veterans who
helped pave the way.
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36 Years Ago
THE ROLLING STONES
TATTOOED THE CHARTS

Tensions between Mick Jagger and Keith Richards led the band
to raid its vaults — and to score its longest-running No. 1 LP

far). The album is certified four-times
platinum by the RIAA, making it The
Stones’ second-highest certified studio
set behind the six-times platinum Soime
Girls from 1978.

“Tattoo You really came about because
Mick and Keith were going through a
period of not getting on,” the album’s
associate producer-engineer Chris
Kimsey told Craig Rosen in his 1996
boak, The Billboard Book cf Number One
Albumns. The group needed a record
out for its upcoming tour, so Kimsey
suggested combing through the archive
to cobble one together, with Jagger

CONSIDERING THE SUCCESS OF THE
Rolling Stones’ 1981 Tattoo You album,
it’s hard to believe the set comprises
outtakes and half-finished songs from
previous LPs. “That’s an old record,”
Mick Jagger told Rolling Stonein 1995.
“It’s all a lot of old tracks that I dug out.
And it was very strange circumstances.”
Tattoo You topped the Billboard 200
on Sept. 19, 1981 (Jagger and writing
partner Keith Richards were both 38 at
the time), and spent nine weeks at No. 1
— the band’s longest chart-topping
run on the list. It was the group’s ninth
No. 1 and the last to top the tally (so

Jaggeronstage with
The Rolling Stones
atLondon’s 100Club
in1982, shortly
beforetouringin
support of Tattoo You.

REWINDING
THE
(H. RTS

;

 J

E
j
¥.

~

adding new lyrics and vocals. (Two
songs are so old, they feature guitarist
Mick Taylor, who left the band in 1974.)

Even the album’s biggest hit, the
Billboard Hot 100 No. 2 smash “Start
Me Up,” dated back to the sessions for
Some Girls. “We did like 45 versions
of ‘Start Me Up,’ and 44 of them were
reggae,” Richards told the Los Angeles
Times in 1989. “It was years later when
we found this [rock] version again.”
Now one of the band’s signature songs,
the tune would famously soundtrack
Microsoft’s Windows 95 TV advertising
campaign in 1995, earning the act a cool
$3 million.

The Stones released their 37th
top 10 album, the blues-covers set Blue
& Lonesome, in December 2016. In
July, Richards said that the band was
aiming to “cut some new stuff” for a
possible upcoming album. Meanwhile,
the group’s European No Filter
Tour continues through September
and October. ~KEITH CAULFIELD
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[.ook What You Made Me Do

\&«\ ;

#1 Billboard Hot 100

#1 Most Streamed Song of All Time / Apple Music (24 Hours)

#1 Most Streamed Song of All Time / Spotify (24 Hours)

#1 Most Streamed Video of All Time / Vevo & YouTube (24 Hours)
#1 Most Downloaded Song of 2017 / iTunes (One Week)

#1 Most Added Mediabase Radio of All Time (One Week)
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